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SUMMER’S GLOBAL REGGAE RIDDIMS

U.K. Artists Find
Eager Majors,
Buying Public

B BY KWAKU

LONDON—The outlook for reggae
in the U.K. is particularly promising,

BITTY McLEAN

as major labels show a willingness to
sign and promote artists with a eriti-
(Continaed on page 93)

WPLJ And WSIX Top
Billboard/Airplay
Monitor Award Noms

B BY PHYLLIS STARK

NEW YORK—Top 40/adult WPLJ
New York and country WSIX Nash-
ville have swept the
noininations in the
1995 Billboard/Air-
play Monitor Radio

B]||boord Monnor
Awards, earning
six nominations

B‘ﬂlo |

WPLJ, which topped the Bill-
board/Airplay Monitor Awards
last year, scored nominations this
year for station of the year,
program/operations director of

(Continued on page 79)

Aborigines Get
Popular Forum
Through Reggae

B BY CHRISTIE ELIEZER

Reggae Makes
A Lucrative
Splash In Japan

B BY STEVE McCLURE

MELBOURNE, Australia—It's not
surprising that the young black Aus-

KEV CARMODY

tralian militants of the '7Cs adopted
Bob Marley and Peter Tost as cultur-
(Continued on page 92)

TOKYO—One sign of just how big
reggae has become in Japan is the in-

SAYOKO

troduction of a credit card designed
especially for fans of the music.
(Continaued on puge 92)

B BY HAVELOCK NELSON

NEW YORK—Up-close and per-
sonal encounters
will be the prima-
1y tool for build-
ing awareness of
new Mecca Don/
EastWest/Elek-
tra Entertain-
ment Group R&B
vocalist Michael
Speaks.

That’s because
the 19-year-old

Speaks Has ‘No Equal’ On
Mecca Don/EastWest Set

MICHAEL SPEAKS

Speaks is more than just anothar
studio-invented new-jack singer, ac-

cording to observers. The fledgling
performer is a gutsy, magnetic soul
man whose emotion-packed act be-
lies his age.
Says Doug
Daniel, Elektra’s
senior VP of black
music, “Anyone
who has seen
Michael perform
has seen the
power and dyna-
mics of a true
star in the mak-
ing.”
Says Debbie Wilson, owner of the
(Continued on page 86)

Agreement Paves
Way For Senate
Perf.-Right Bill

B BY BILL HOLLAND

WASHINGTON, D.C.—The Senate
Judiciary Committee was expected
to approve the music industry’s per-
formance right
legislation in a
vote June 29,
following a last-
minute agree-
ment between
record labels
and music pub-
lishers. The
committee’s ap-
proval would
heighten the chances of congres-
sional passage of the historic bill
this year.
On the eve of the markup, sources
said that the committee was ex-
(Contined on page 89)

RIAA

Fans Sidelined
By Flip-Flops In
Pearl Jam’s Tour

B BY ERIC BOEHLERT

NEW YORK—As the emotional
roller coaster that
is the Pearl Jam
summer tour ¢on-
tinues to erest and
plunge, with cries
of ‘It's off!” and
‘It’s on!” ringing in
tans’ ears, indus-
try observers are
trying to remem-
ber anything quite
like it. Few pretend to know where
the next bend lies.

(Continued on page 85)
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Suddenly, Tammy! Will ‘Get There’

“Life is fragile,” says Beth Sorrentino, pianist/vocalist/song-
writer for the group known as Suddenly, Tammy!, “and so our mu-
sic is protective overall of that quality.”

Like a brief cloudburst that cleanses 2 muggy morning, or the
accidental poetry in a child’s exclamuation, the uncluttered clarity
of this Lancaster, Pa., union of piano/vocals, bass, and drums has
a natural rightness as calm and penetrating as the modest mo-
ments the trio’s music portrays. There is a term, niinests, for the
innate skill of description in literature or the arts, and the poignant
force of Suddenly, Tammy!'s appreciative power can make one la-
ment all the little things in lite that get overlooked.

Despite a silken proficiency at mimesis and a steadily building
college fan base, Suddenly, Tammy! is itself at peril of being ne-
glected by an inattentive public. Following two EPs and a self-titled
1993 album on Manhattan’s independent spinART label, the
group’s major-label debut, “(We Get There When We Do),” was
issued by Warner Bros. last March. Unfortunately,

Way Down,” “Mark Of Man.” and the first piece Beth wrote for
the band, “No Respect Girl.”

The latter song’s story concerns “a charismatic girl,” in Beth’s
words, “who rolled through town like a hurricane.” at a point after
Beth returned to Lancaster from a two-vear stint (1986-8%) study-
ing musical theater at the Boston Conservatory of Musie, Dance,
and Theater. “I was amused and amazed,” she retlects, “by the ef-
fect a strong, remorseless personality can have on others. The line
that begins the song, ‘It can go either way,” sums up the observant
but unjudging perspective.” The tune also serves as a préeis for
the erisply pruned tonality of Suddenly, Tammy!s sound, which
drummer Sorrentino sees as “alternative in the truest sense. Since
we don’t have electric guitar, we emphasize melody and subtlety,
and we don’t really emulate any current styles.

“My dad was a jazz drummer, and Beth and [ grew up hearing
Ray Charles, Broadway show tunes, the Beatles, Edgar Winter,

and Donovan. I was a snare drummer in the Hemp-

the new album’s expected chart success has thus
far proved elusive.

After two national tours and considerable criti-
cal acclaim, Suddenly, Tammy!’s popular clout is
best encapsulated by a recent late-night gig at the
tiny but taste-setting Sin-é club in Manhattan’s
East Village. Known for surprise sets by the likes
of Bono or Sarah McLachlan, the hip, no-frills
downtown cafe was literally swollen to the rafters
with a youthful cross section of pilgrims from cam-
puses up and down the Eastern Seaboard, each
spectator able to silently mouth the lyrics to even
the most obscure/unrecorded portions of the live
Tammy! repertoire.

The compact but avid erowd also embraced the

<+
M“SIG ics.”

TO MY EARS

field Black Knights marching band and also
learned percussion in the school jazz band, so our
stuff is rock’n’roll with slightly skewered dynam-

Jay Sorrentino (born Dec. 29, 1966) and his sis-
ter (who arrived on March 23. 1968) are two of
three offspring—24-year-old Martha sang backup
on “(We Get There...)”—by attorney James Sor-
rentino and the former Linda Hills, who were di-
voreed in the early '70s. Like her mom, who now
works in adult rehabilitation at the Hershey Medi-
cal Center, Beth has a propensity for special edu-
cation and care-giving. “I used to teach at the Mon-
tessori Academy ol Lancaster,” says Beth, “and in
1993-94 they asked me to develop a twice-a-week

* WATERFALLS * TLC * LAFACE S8 band’s placidly potty sense of levity, wherein bass Music and Movement program for the day-care
player Ken Heitmueller (a ringer for the Jeff : classes, which gave me a lot of insights into chil-
S L3 ADULT CONTEMPORARY Spicoli character in “Fast Times At Ridgemont ‘ dren and how they’re treated in our society.”
* I'LL BE THERE FOR YOU 82 High”) trades th tof e n " i . T s e L th her
THE REMBRANDTS * EASTWEST g races the sort of eccentric banter with Sor hy Tlll'lﬂthy White The experience led to a track co-written with her
rentino and her drummer brother Jay that vielded brother on the new album. Titled “Not That
I GRU@?&Z‘J#XU ORI 25 gle a,ct’s title (te}ken_ frf)m the cgsmeti.cs-dislflainipg Dumb,” 'it ‘\‘vill be _sewice(-ll to tyl;ip%e—z‘% radio lin.e this
JOHN MICHAEL MONTGOMERY * ATLANTIC eth’s put-down of Tammy Faye Bakker’s daily summer. “The title phrase,” says Beth, “comes
war paint). from something I saw a parent yell when scolding a child in a mall:
COUNTRY SINGLES SALES 25 “We take a few simple things and keep rearranging them in om  ‘Quit doing and saying that all the time! You're not that dumb!” An-
* ANY MAN OF MINE * SHANIA TWAIN * MERCURY NASHVILLE music and owr performances,” explains Beth slyly, “just like you  other line in the song, ‘T had a gun, I'm gonna use it,” isn’t meant
would with the eyes, nose, ears, and hat on a Mr. Potato Head. literally but refers to the close-minded attitudes of people deter-
DANCE / CLUB PLAY 21 We're the Mr. Potato Head of music.” mined to do anything theyv have the power to do, regardless of how
* SPACE COWBOY * JAMIROQUAL = WORK “It's our own brand of free association, something extra for the it mistreats others.”
f audience’s entertainment dollar,” sniggers Heitmueller, onetime Beth grows increasingly serious discussing other formative in-
DANCE /| MAXI-SINGLES SALES 21 resident sound engineer at Lancaster’s legendary Chameleon Club,  fluences on her songwriting sensibilities, which range from the
* ONE MORE CHANCE * THE NOTORIOUS B.I.G. = BAD BOY the breeding ground for Ocean Blue, Live, Innocence Mission and  lingering pain of her parent’s breakup to the early deaths of
LATIN oth(_er notable Pennsylvania groups. Born to a l_ocal printer and his fl_'iends in eleme_ntary school—which found metaphorical expres-
R VR Eo@i 27 social worker wife on Mareh 20, 1971, Ken is the second Heit- sion in the requiem “River, Run,” an ode to the late actor River
M.A. SOLIS Y LOS BUKIS * FONOVISA mueller to make his mark on the region’s thriving music scene  Phoenix, “who became any river, any flowing thing that could
(older brother Karl manages BBC Records on North Queen Strreet, have been saved.”
R&B 16 another Lancaster landmark). It was in the younger Heitmueller’s For Beth Sorrentino, whose delicate yet declarative piano
* ONE MORE CHANCE * THE NOTORIOUS B.I.G. * 34D 5O basement CatBox Studio (“The name comes from the five cats and ~ technique was culled “from studying Carole King’s 1971 ‘Tapes-
their kitty litter boxes that were scattered around Kenny’s 4-  try’ album since the age of 6, Suddenly, Tammy?s outlook is
HOT R&B AIRPLAY 171 track,” confides Beth) where the band, all graduates of Hempfield  “elemental in its joy or sadness.”
RAWATERRENSIDRY BOYE HIMEN ~HOLCNN High School, began rehearsals in 1989. “I hide my feelings in our songs,” she adds, “by describing im-
The two five-song EPs emerging from the CatBox, “Spokes-  ages that can speak for themselves. That way I don’t have to say
HOT R&B SINGLES SALES 17 model” (1991) and “El Presidente™ (1992), contained many of the  exactly what I mean, only what I feel. The music goes so deep
* ONE MORE CHANCE » THE NOTORIOUS B.I.G. * 30 50Y tracks that became scarcely embellished highlights of the spinART  for me and Jay and Ken that we protect ourselves by playing
— record and “(We Get There When We Do),” among them “Long it publicly. Otherwise, we'd have to put our fingers on it alone.”
# ONE MORE CHANCE * THE NOTORIOUS B.LG. » sag0oy 1=
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On June 5, 1995, BMG sued ABKCO claiming that
BMG never authorized or licensed ABKCO to release
“Sam Cooke's NIGHT BEAT” and obtained a
temporary restraining order preventing ABKCO from
distributing and selling that record.

ON JUNE 20, 1995, AFTER LENGTHY
ORAL ARGUMENT IN FEDERAL COURT
BEFORE JUDGE PRESKA, THE PARTIES

AGREED AND STIPULATED IN OPEN COURT,
AMONG OTHER THINGS, THAT:

1. The temporary restraining order
was removed

2. BMG’s action against ABKCO was
dismissed with prejudice

3. ABKCO's right to distribute and
sell worldwide “Sam Cooke’s
NIGHT BEAT” was confirmed

alKCD recoros
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...and Sam Cooke’s Night Beat goes on
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Artists Deserve Performance Rights, Too

B BY BARRY BERGMAN

There is an urgent need for passage of legis-
lation granting a digital performance right in
sound recordings. But caution must be exer-
cised to insure that those intended to be pro-
tected by this right actually receive what they
are entitled to.

The International Managers Forum is
pleased with the provisions pertaining to ex-
clusivity and mechanical licenses in the pro-
posed House version of the bill, and we sup-
port the Senate version to the extent that it
shares common ground with the House bill.

However, we will support both proposed
bills only if they stipulate that the artists’ 45%
share of royalties be paid directly to them,
without any party being able to reduce this
revenue flow. The reason we advocate direct
payment is to avoid the very real possibility of
accountings that are so creative that the art-
ists will not get paid. There are numerous hor-
ror stories of successful recordings that have
resulted in the artist still being in the red; let's
avoid this possibility with specific language ad-
dressing this issue within the new law.

IMF strongly urges the House Subcommit-
tee on Courts and Intellectual Property to pass
H.R. 1506. We expect this bill to be written to
protect the welfare and best interests of the
creators of the music—most of whom are
struggling artists—and not a group of rich ex-
ecutives simply trying to get richer. For every
successful superstar performer, there are
thousands of young people trying to achieve
the American dream, working very hard mak-
ing music, and barely earning a living.

With the digital revolution upon us, the time
is now to end years of inequities between per-
formers and songwriters. The premise that a
songwriter should get a performance right is
already accepted. There is no reason why the
performer’s contribution should be deemed
worthless. The public equates the success of
the material with the performer.

If the artist did not render the performance,
you would never hear the song. A song is a
bunch of notes and chords and words that do
not come to life until a voice interprets them.
Music is a medium that has to be heard. Who
gives the music its voice? The artist. You can
walk down any street in the U.S,, stop any in-
dividual, and ask how he or she likes a specific
recording. Virtually all of the people asked will
mention only the performer. If you deem art-
ists’ performances irrelevant and not worthy of
compensation, you are basically going back to
sheet music.

One of the most successful songwriters of
the last 10 years is a young woman named
Diane Warren. She was named ASCAP song-
writer of the year in 1990, 1991, and 1993. She
has had her songs recorded on many best-sell-
ing albums and has earned significant amounts
of money in performance royalties. Yet War-
ren lives in relative obscurity, while many of
the performers who have recorded her songs
can’t walk down a street without being stopped
or recognized.

The music industry is based on the star sys-
tem. Who are the stars? The artists. They are
the ones the public listens to, reads about,
talks about, watches, buys, idolizes, and emu-
lates.

Unfortunately, many artists do not enjoy
long careers. Yet, during many of these short-
lived careers, the artists perform pieces of
work that endure and continue to generate in-
come for others many years later. The artist
who created the work cannot receive payment,

because artists lack a performance right.

Without a performance right, artists have
been forced to negotiate with the writing com-
munity for a portion of their revenues, bring-
ing conflict into many creative situations.

The IMF wants artists to share the same
rights as songwriters and music publishers.
Unlike Warren, who is strictly a songwriter
and does not perform her own music, many
artists are also songwriters and music publish-
ers. We must make certain that the rights of

‘We must make
certain that the
rights of all
creative people
are equal’

Barry Bergman, a New
York-based artist
manager and music
publisher, is president of
the U.S. branch of the
International Managers
Forum.

all creative people, including artists and song-
writers, are equal.

Digital interactive broadcasts are designed
to allow consumers home duplication of exist-
ing music. Artists currently receive a royalty
payment each time a recording is sold. Digital
interactive transmissions have the potential to
cut into these music sales and erode royalty
payments at full value.

As these digital services develop and are
advertised, the advertisements will feature the
artists’ names in print and their performances
in audio or audio/visual forms.

UPDATE GN CHINA

It has been brought to my attention that my
commentary on copyrights in China (Billboard,
June 10) fails to mention some important new
developments at the Music Copyright Society
of China. I believe this information provides a
more accurate picture of the present situation.

MCSC has received assistance from the In-
ternational Confederation of Societies of
Authors and Composers (CISAC) regional of-
fice in Singapore as well as the Composers and
Authors Society of Hong Kong. Thanks in part
to their efforts, MCSC ecollected $400,000 in
royalties for its composers during 1994. This
is good news for composers and music publish-
ers around the world. Although there is not yet
a collection mechanism in place for foreign
copyrights, the collection of domestic royalties
is a necessary first step.

There are now MCSC offices in six prov-
inces, in addition to the headquarters in Beij-
ing. MCSC'’s cooperation with CISAC and
CASH is ongoing. In April and May, 12 MCSC
staff members received training at the CASH
offices in Hong Kong. In June, Edward Mur-
phy, president of the National Music Publish-
ers’ Assn. and Harry Fox Agency flew to Beij-
ing to meet with MCSC’s new chairman. These
ties to the international collection agencies,
coupled with MCSC'’s newfound ability to col-
lect royalties, can only speed up the arrival of
the day when foreign copyrights begin to ac-
crue value in China.

Michael Primont
Cherry Lane, Inc.
Beijing, People’s Republic of China

If these technological innovations permit the
digital transmission of music without appropri-
ate remuneration to the creative community,
the very foundation of the entertainment in-
dustry will be threatened, and entertainment
is one of the largest growth industries in the
dawning age of the information superhighway.

In its trade dispute with China earlier this
year, the United States was prepared to insti-
tute trade sanctions unless the Chinese gov-
ernment took a more aggressive and effective
role in protecting U.S. copyrights in China and
preventing piracy. Obviously, the American
government was aware of the tremendous eco-
nomic benefits to our country and the balance
of trade that results from the endeavors of our
creative people. Similarly, it should not ignore
the economic significance of the musical art-

We must not lose sight of the larger context
of this issue. As technology permits new meth-
ods of distribution of music, the creators in the
musical art form should not be deprived of
their only asset; for the artists this means their
performances. Failing to grant our artists a
digital performance right in sound recordings
would deprive them of significant revenue
from their lives’ work.

The focus must not be on the variety of dis-
tribution systems and the large corporations
creating them, but on the fact that no matter
how music is to be distributed, there will al-
ways be only one Bruce Springsteen, one
Whitney Houston, and one Garth Brooks.

If the artists’ portions of royalties from this
bill do not flow directly into the artists’ hands,
without any party being able to reduce this
revenue for any reason whatsoever, this effort
to protect the artists will be impaired.

LETTERS

MORE ON CHINA

I read with great interest the commen-
tary by Michael Primont titled “Chinese
Royalty Reform Is An International Is-
sue” (Billboard, June 10). The interna-
tional music community, through the In-
ternational Confederation of Societies of
Authors and Composers, has granted as-
sistance of close to $100,000 to the Music
Copyright Society of China, primarily for
the purchase of computer hardware and
software. There has also been training for
MCSC staff members, and the CISAC re-
gional director for the Asia-Pacific region
and representatives of Asian-performing
rights societies have visited MCSC and
the National Copyright Administration of
China a number of times.

I should also like to mention that when
representatives of MCSC attended the
CISAC Congress in Washington, D.C., in
September 1994, they indicated that
MCSC was anxious to enter into contrac-
tual relations with ASCAP. Shortly there-
after, ASCAP forwarded a proposed rep-
resentation agreement to MCSC in
Beijing. However, despite a reminder by
ASCAP, the society has not yet received
a reply from MCSC. I understand that
BMI has not been able to complete an
agreement with MCSC either.

Arnold A. Gurwitch
International consuitant
ASCAP

New York
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