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QUI;S THE in 
Appearing on the Jon Stewart Show Thursday, 

October 6th. "Hinder Words" already climbing 

the College and Kober, Rock charts. Sold out 

tour continues...Don't miss the pirate ship 

coming to your town soon. 

NEW ALBUM IR- STORES OCTOBER 4, 1994 

Radio Awards Romp Reflects 
WPLJ's Ratings Turnaround 

BY PHYLLIS STARK 

NEW YORK -After doubling its rat- 
ings in recent years 
and turning ob- 
servers from skep- 
tics into supporters, 
top 40 /adult WPLJ 
New York was re- 
warded for its ef- 
forts with four hon- 
ors at the 1994 Billboard /Airplay 
Monitor Radio Awards. 

In sweeping the awards, WPLJ 
became the only station picking up 

trophies this year in all the cate- 
gories for which it was nominated. 
The station took home the top 

prize for major - 
market adult sta- 
tion of the year; it 
also collected tro- 

tphies for pro - 
gram/operations di- 
rector of the year 
(Scott Shannon), 

music director of the year (APD Mike 
Preston), and local air personality of 
the year (Shannon and morning co- 

(Contiolied on page 89) 

M People Validate U.K. Dance 
Act Edges Favorites For Mercury Prize 

BY THOM DUFFY 

LONDON -British dance music 
gained a shot of 
prestige here 
Sept. 13 when 
M People's de- 
but, "Elegant 
Slumming," 
was awarded 
the third annual 
Mercury Music 
Prize as the best album of the year 

from the U.K. and Ireland. The al- 
bum edged out early favorite Blur 
and a varied field of eight other 

nominees. 
It is the sec- 

ond major U.K. 
award this year 
for M People, 
which was 
named best 
British dance 
act at the Brit 

(Continued on page 117) 
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Tower Pulls Barbra Vid Orders P'Gram Enters Fitness Fray 

Sony /B'buster Exclusive Sparks Anger 
BY EILEEN FITZPATRICK 

LOS ANGELES -In a protest 
against an exclusive deal between 
Sony Music Distribution, Block- 
buster Music, and Blockbuster Video, 
rival chain Tower Music & Video has 
canceled all video orders for "Bar- 
bra -The Concert," due in stores 
Sept. 27. 

The decision followed news of 
Sony's exclusive agreement to supply 
Blockbuster, which has more than 
2,000 stores, with a bonus Streisand 
concert clip not available to other 
dealers (Billboard, Sept. 17). 

"We're the dealers who support 
music video all along," says Tower 
Records and Video president Russ 
Solomon. "This is the dumbest thing a 
company can do, and to throw it in our 
face is really bad news." The Sac- 
ramento, Calif. -based Tower has 109 

'P111': 1tI1.Llt11:11111 SI'O'PLllill'1 

SEE PAGE 43 

stores in the U.S. 
Sony Music Distribution president 

Danny Yarbrough says 2 % -3% of pre - 
order sales have been canceled since 

(Continued on page 105) 

BY SETH GOLDSTEIN 

NEW YORK -The spa wars return. 
PolyGram Video wants to create a 

fitness line, based on its long -term 
ties to Reebok, that will match the 
powerhouse created by A *Vision En- 
tertainment. 

Inventive Clip Has `Gotta Be' 
Big Break For 550's Des'ree 

BY DEBORAH RUSSELL 

LOS ANGELES -The many faces 
of 550 Music's Des'ree, 
captured in the singer's 
"You Gotta Be" video, 
range from the bold and 
bad to the cool and con- 
templative, from the 
tough and strong to the 
calm and wise. 

Those faces are re- 
vealed in vivid contrast in 
the sophisticated black - 
and -white production, di- 
rected by Propaganda 
Films' Paul Boyd. The 
clip features four simultaneous im- 

ages of Des'ree, which are composit- 
ed into one frame to represent the 
different aspects of the artist's per- 

sonality. 
"The lyrics are my 

mantra," says Des'ree. "I 
have to be bold, bad, and 
wiser on stage. I have to 
be hard, tough, and 
stronger when I'm in the 
studio, and I have to be 
cool, calm, and together 
when everyone around 
me is panicking and hys- 
terical." 

The song, Des'ree 
notes, "applies to every - 
(Continlied on page 102) 

DES'REE 

In the past year, A *Vision has ac- 
quired the "Buns Of Steel" series and 
the distribution rights to exercise gu- 
rus like Jane Fonda and Kathy Smith. 

"Reebok is emerging as the next 
[video] brand," says PolyGram senior 
sales and marketing VP Bill Sond- 
heim. PolyGram's first three Reebok 
titles were "The Original Step 
Reebok: The Video," "Step Reebok: 
The Power Workout Video," and 
"Slide Reebok: Basic Training Work- 
out." The first debuted in late 1992 
and was repriced and repackaged 
with the other two titles in April 1994. 

Three additional Reebok fitness ti- 
tles are due later this year: "Step 
Reebok: Circuit Challenge," set for 
release Sept. 27; "Winning Body 
Workout," due Nov. 22; and "Aero- 
step Workout," slated for January 
1995. 

The "Winning Body Workout" fea- 
tures three female sports figures: 
skater Nancy Kerrigan, volleyball 

(Continued on page 105) 
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underworld "There is no way You will hear a 

more thrilling album 
this year than underworld's 

d ubnobasswithmvheadman. 

lot * * *ing way atall." 
y h e a I m a MELODY MAKER 
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On Rhythm of Love, 
seven -time Grammy winner Anita Baker 

soars to new heights of passion and emotion. 
Response to the first single "Body & Soul" 

has been nothing short of rapturous: 
already top 5, with BDS over 3000 

and heavy video rotation. 
Rhythm Of Love is poised to be 

Anita's biggest album yet. 

ANITA BAKER 
Rhythm of Love 

Her first album in four years. Featuring Body & Soul 

Produced by Ani-.a Baker For Female Trouble Inc,; Tommy LiPuma; 
Gerard Smerei fcr CI Min Inc Barry J. Eastmond for East Bay Musk, Ino.; 

Ar -f Mardfa; George Duke far George Duke Enterprises 

Executive PrJdueer: Anita Baker 

Management 1311"13 Associates 
51555.2;4 

On Kiekt -ti sompaet Mars and r ",.r cassettes 01991 Elea -ra En- ertainment, a division of Warner Communications In. 
A Time W. -v. < www.americanradiohistory.com
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PHIL COULTER, an international superstar with 23 platinum and 32 gold discs to his credit, has lovingly produced this 
beautiful new album especially for his American fans; this as a way of saying thanks for the wonderfully enthusiastic 
sup?ort he has received here in the U.S. at sold -out concerts from coast to coast, among them Carnegie Hall. Included 
on this CD are mere than 20 all -time American favorites, newly arranged with Phil's magic touch_ One of Phil's biggest 
fans, President Clinton, recently invited him to pe ~fcrm at the White House where Phil's unique brand of warm, 
moving magic won many new converts, as it does everywhere it's head. Besides enjoying continued success as a 
songwriter (with a string of hits, from The Bay City Rollers to Elvis Presley). arranger and performer, Phil is, of ccurse, 
a renowned and respected producer, and has just finished work on new albums with Van Morrison and Sinead 
O'Connor. For many years now, having enjoyed the s :atus of being Ireland's number 
one lest- selling artist, Phil's sales in America and abroad continue to skyrocket, 
as do the kudos and awards, including the Showcase Award for best film score, 
3 ASCAP awards, 3 Ivcor Novello awards and 2 Grand Prix d'Eurovision awards. 

NORT-I AMERICAN TOUR U.S. PUBLISHER ARTIST REPREEENTAT1ON PUBLISFING /PRODI3CTION 

March 1995 A I Nations Music Pub. 57th Street Ltd_ F3ur Seasons Music Ltd., 
Contait: Maggie Cadden 8857 W. Olympic Blvd. 70 Lowe- Bagger Sheet. Killarney House 

The Maggie Caddel Agency Suite 200 Dublin 2 Killarney Rd., 
207 East 84th Street Baverly Hits, CA 90211 Ireland Bray, Co. Wictter 
Office 405 Tel: (310165748- 4 Tel: (01) 676 67E1 Ireland 
New York NY 10028 Fax: (31C) 657 -233.1 Fax: (01) 676 6736 Tel: (01) 286 9944 
Tel: (212) 628 -8251 
Fax: (2124 628 -7224 

N/:1.IRL? 
Fax: (01) 286 9955 

L 

also twailable by Phil Coulter: 
Seren ty (SH 53002) 

Classic Tranquility (SH 53003) 
Sea Of T-a iquility (SH 53004) 

Pit I Coul :er s Chris:mas (SH 53)05) 
Forgotten Dreams (SH 53)06) 

Peace and Tranquility (SH 530071 

Words Sr Music SH 530)8) 
Sc :ottistr Tranquility (SH 5:003) 

A Touch of Tranquility (SH 5301C) 

Recollec-ions (SH 53011) 
VIED - A Touch of Trarquility (SH 205) 
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Acts Get Boost From McDonald's Promo 
EMI, Fast -Food Chain Pleased; Retail Still Unsure 

BY MELINDA NEWMAN 

NEW YORK -Less than halfway through 
EMI Records' music premium promotion 
with McDonald's, approximately 4.5 mil- 
lion CDs and cassettes have been sold, ac- 
cording to the fast -food chain and the 
record company. Originally 
slated to end Sept. 22, the 
promotion has been extend- 
ed to Sept. 28. 

Garth Brooks, one of four 
artists participating in the 
program -and the spokes- 
man for the promotion - 
has seen the biggest re- 
sults, both in sales at 
McDonald's and retail sales 
of his catalog. As of Sept. 13, more than 2 

million copies of "The Garth Brooks Col- 
lection," featuring 10 of the singer's fa- 
vorite non -single cuts from his five albums, 
have been sold through the restaurant. Ad- 
ditionally, all five of Brooks' albums (not 
including his Christmas album) climb Bill- 
board's Top Country Albums chart this 
week, as do three of his albums on The Bill- 
board 200. The promotion, which involves 
9,500 McDonald's restaurants, started 
Sept. 2. 

The other artists involved in the nation- 
al promotion also are seeing strong num- 
bers at McDonald's. According to the EMI 
Records Group, Tina Turner's greatest 
hits package has surpassed the 1 million - 
unit mark, Elton John's collection of hits 
and classic album cuts is bumping up 
against the million mark, and Roxette's 10- 
song sampler from its forthcoming "Crash! 
Boom! Bang!" album has sold more than 
400,000 copies. The CDs sell for $5.99, and 
cassettes for $3.99, with the purchase of a 
meal at McDonald's (Billboard, July 23). 
One dollar from the sale of each album 
goes to Ronald McDonald Children's Char- 
ities. 

"I'm real happy at selling about a million 
a week, but it's like everything else in my 
career: Don't confuse happiness with being 
satisfied," says Brooks. "We wanted to 
shoot for a million a week, but I'd be happi- 
er if it were 3 or 4 million a week." 

Turner's manager, Roger Davies, says 
Turner is thrilled about her figures. "The 
main reason we did this project was for the 
charity. She's raised $1 million in this first 
10 days. And EMI is very confident that 
Tina will do over 2 million units." 

According to EMI Records Group North 
America chairman/CEO Charles Kopple- 

BROOKS 

man, "The promotion has accomplished up 
to this point what I thought it would ac- 
complish, and I'm sure we're going to sell a 
tremendous amount more. But more im- 
portantly than that, it isn't just how many 
units are we going to sell, but the aware- 
ness of the artists in the program. My pur- 
pose for using an artist such as Roxette in 
this promotion is that here in the U.S. they 
are not as well known as in the rest of the 
world. I felt that by the association with 
McDonald's and the other artists, that 
would change." 

Although music retailers have been un- 
happy about the McDonald's promotion in 
general, many of them have been irate over 
the Roxette title, which is the only collec- 
tion available at the restaurant that con- 
tains previously unreleased material. The 
Roxette album, with five additional tracks, 
goes to retail Oct. 4 at full price (Billboard, 
Sept. 10). 

Robert Thorne, Roxette's attorney 
worldwide, agrees with Koppelman that 
the group has gotten an incredible amount 
of exposure from the promotion. Despite 
some vociferous objections from retailers, 
Thorne believes that retail ultimately will 
benefit from the campaign. "We feel that 
the McDonald's program will prove to be 
promotional, and not competitive [with re- 
tail]," he says. "An analogy would be direct 
telemarketing sales for any entertainment 
product. It has been demonstrated that in 
many instances, you didn't deplete the re- 
tail market, but you encouraged it by ad- 
vertising the product." 

And Thorne adopts the adage that there 
is no such thing as bad press. "Look at the 
$25 million ad campaign, plus all the mil- 
lions worth of free ink Roxette has gotten," 
he says. "It's better to be talked about than 
not, and it's better to be associated with 

(Continued on page 102) 

L.A. -Based Firm To Bow Western 
Music Show On Chinese Radio 
BY BRETT ATWOOD 

LOS ANGELES -China USA Entertain- 
ment Corp. has inked an exclusive con- 
tract to be the first and only provider of 
Western music programming for the wide - 
reaching, state -run China National Radio, 
which reaches approximately 1.2 billion 
people, or about one -fifth of the world pop- 
ulation. 

The deal, which runs through the year 
2000, involves both American and Euro- 
pean music; it does not cover other genres 
of English -language programming, such 
as talk and news. 

The agreement follows U.S. Commerce 
Secretary Ron Brown's trade mission to 
Beijing in August, which encouraged bet- 
ter trade relationships between the two 
countries. 

The first four hours of weekly program- 
ming, scheduled to launch Jan. 1, 1995, will 
spotlight past and present hits in Ameri- 
can rock and country music. The two 
shows, "History Of American Pop /Rock 
Music (1954 -1994)" and "American Coun- 
tryside," will target the perceived appetite 
for American music in mainland China. 

"There is an amazing amount of West- 
ernization taking place in China," says 
Don Altfeld, chairman and founder of Los 
Angeles -based China USA Entertainment 
Corp. "The Chinese love American cul- 
ture, which is something that a lot of 
Americans may not realize." 

Altfeld estimates that as many as 600 
million radios regularly tune in to CNR. 

The 2- month -old China USA Entertain- 
ment is not the first program supplier to 
penetrate the difficult -to -crack Chinese 
radio market. 

Earlier this year, Radio Express 
launched "American Top 40" in Mandarin, 
which runs on several regional, city -run 
stations. 

ABC Radio Partners International, a 
joint venture between ABC Radio Net- 
works and CAL Media, provides the daily 
"American Music Hour" to 10 local sta- 
tions in the Middle Kingdom. 

Several far -reaching shortwave radio 
broadcasts originate from Hong Kong, in- 
cluding news from the BBC and Voice Of 
America, and Western music from Metro 
Broadcast's Joy FM. 

(Continued on page 106) 

T H I S W E E K I N 

DISNEY BOX SALUTES SONGWRITERS 
Paying tribute to the songwriters who have played a major role 
in its parent company's resurgence as an animation power- 
house, Walt Disney Records has released a three -CD set of 
songs by Howard Ashman, Alan Menken, and Tim Rice from 
the films "The Little Mermaid," "Beauty And The Beast," and 
"Aladdin." Iry Lichtman reports in Words & Music. Page 19 

SEMINAR ATTENDEES SOUND OFF 
The Billboard /Airplay Monitor Radio Seminar, held in New York 
Sept. 8 -10, covered a sweeping range of industry issues. For 

complete coverage of the seminar's panels, discussion 
groups, and other events, see page 88. 
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Sigerson In, Top Execs 

Out In Shake-up At EMI 
BY IRV LICHTMAN "working closely" with Sigerson, 

according to a label representative. 
NEW YORK -In a rapid series of Despite some tinkering by Glass 
events, EMI Records -the umbrel- earlier this year in EMI's marketing 
la for the EMI, SBK, and Chrysalis and promotion departments (Bill - 
labels -has hired a new presi- board, March 24), several key sec - 
dent/CEO and confirmed the depar- ond- and third - 
tures of several key executives. quarter releases 

Davitt Sigerson, former presi- failed to meet 
dent of PolyGram's Polydor label, high expecta- 
has been named chief executive of !. tions. These in- 
the label group, replacing Daniel `;'' eluded albums by 
Glass, who resigned Sept. 9. Siger- Jon Secada and 
son reports to Charles Koppelman, Arrested Devel- 
chairman /CEO of EMI Records opment. Key 
Group North America. SIGERSON EMI releases by 

Upon Sigerson's ascension, a Sinead O'Connor 
number of the label's top executives and Queensryche are imminent. 
have left the company, Billboard Sigerson, who reports directly to 
has learned. They include senior VP Koppelman, brings a creative bent 
of marketing Ken Baumstein, VP of to EMI Records, in contrast to the 
pop promotion Billy Brill, VP of marketing and promotion- minded 
A &R Mike Mena, VP of internation- talents of Glass. 
al Michael Leon, and international Like numerous others on the 
director of artist development Rock EMI Records staff, Glass came to 
Dibble. Also, senior VP Fred Davis the company when EMI Music pur- 
is said to be shifting from A &R ac- chased the SBK label, which had 
tivities to a post in which he will be (Continued on page 111) 

Public Hearings 
Begin On Digital 
C'right Concerns 
WASHINGTON, D.C. -The Clinton 
administration is seeking public reac- 
tion to its plan to make sure U.S. sound 
recordings, home videos, and other 
copyrighted material are protected on 
the information superhighway. 

The administration's Working 
Group on Intellectual Property Rights 
is holding public hearings this month 
in three cities, discussing proposals to 
create new protections for digital 
transmissions and to create a perfor- 
mance right in copyright law. The 
hearings are being chaired by Patents 
and Trademarks commissioner Bruce 
Lehman, who heads the group that 
drafted the proposals. 

The first hearings were held Sept. 
14 at the University of Chicago and 
Sept. 16 at UCLA; two more are set 
for Thursday and Friday (22 and 23) at 
the Department of Commerce's An- 
drew Mellon Auditorium here. 

One concerned group, the National 
Assn. of Broadcasters, has already 
made public its responses to the draft 
proposals, saying that the working 
group "does not even address" earlier 
broadcaster criticism of a perfor- 
mance right expressed during public 
hearings this spring. 

The NAB also took aim at the 
group's plan to amend the fair use sec- 
tion of the copyright law, which cur- 
rently allows the unauthorized use of 
portions of copyrighted works for re- 
search, criticism, or comment. 

The working group proposes to re- 
think the fair -use exemption in the 
case of digital transmissions, since 
such transmissions might be used in 
the future for distribution of copy- 
righted works. 

The NAB said in its comments that 
despite "potential tensions between 
copyright owners and users" along the 
superhighway, "there does not appear 
to be any need to tamper with ele- 
ments of the [fair use] doctrine itself." 

Challenges Await Zelnick At BMG 
Hiring New Head For RCA Label A Priority 

BY DON JEFFREY 

NEW YORK -When the long -ru- 
mored appointment of Strauss Zel- 
nick as chief of BMG's music opera- 
tions in North America takes effect in 
January 1995, the executive will face 
several thorny challenges, the first of 
which will be the selection of someone 
to head the lackluster RCA Records 
label. 

Other tasks ahead for the 37 -year- 
old manager, whose résumé contains 
film, video, television, and video game 
credits, include building a movie divi- 
sion for BMG, increasing the music 
group's market share, aggressively 
expanding music publishing world- 
wide, and developing a competitive 
interactive multimedia operation. 

Zelnick, who will be president/CEO 
of the newly formed BMG Entertain- 
ment North America, has been presi- 
dent /CEO of a fast -growing video 
game company, Crystal Dynamics, 
which formed a five -year internation- 
al distribution agreement with BMG 
in March. Zelnick also has been a con- 
sultant to BMG on interactive enter- 
tainment and movies. 

BMG chairman Michael Dorne- 

Career Milestone. At a recent jazz festival, veteran jazz musicians congratulate 
GRP recording artist Dr. Billy Taylor on his 50th anniversary as a jazz artist. Taylor 
displays a plaque given to him by the label in honor of the occasion. Shown from 
left are tenor saxophonist Stanley Turrentine; Taylor; pianist Ramsey Lewis; and 
trumpet player Jon Faddis. 

mann has been searching for months include RCA, Arista, Zoo, Private 
for someone to head the Germany- Music, and a host of joint ventures. 
based company's entertainment All label heads except Arista's Clive 
properties in the U.S. BMG reorga- Davis will report to Zelnick. Davis is 
nized this summer, integrating film responsible to the Arista board and 
and TV operations in Europe with will continue to report directly to 
music and video worldwide and col- Dornemann. BMG Distribution head 
lecting them all within the rubric of Pete Jones will report to Zelnick. 
BMG Entertain- According to SoundScan, BMG's 
ment, a move that U.S. market share this year (through 
paved the way for Sept. 4) is 13.38%, which puts it in 
the new appoint- third place among the major distribu- 
ment. Besides Zel- tors, behind Warner Music and Sony 
nick, Tom Fre- Music. 
ston, the founder BMG's biggest music challenge is 
of MTV, was said RCA, whose market share among la- 
to have been ap- bels this year is just over 3%. Label 
proached about ZELNICK president Joe Galante will return to 
the job. Nashville to head RCA Nashville again 

Zelnick's position will free Dorne- as soon as his replacement at RCA is 
mann for wide- ranging strategic re- found (Billboard, Sept. 10). Zelnick 
sponsibilities. Dornemann told Bill- says that filling the top spot at RCA is 
board, "It makes my life, hopefully, "something that's very much a priori - 
much easier. I'll have more time to ty." Dornemann says, "It's one of the 
concentrate on global development of tasks Strauss Zelnick has to fulfill," 
the business, and on integrating and adds with a laugh, "It's hisjob now, 
broadcasting in Europe with product and I'm happy about that." 
development worldwide." Zelnick acknowledges that "it's 

That leaves Zelnick to make many clear I have a lot of learning to do" 
of the major decisions involving the about the music business. His 
music labels in North America, which (Continued on page 106) 

FoxVideo 4th -Qtr. SeH-Thru 
Campaign Picking Up `Speed' 

BY EILEEN FITZPATRICK 

LOS ANGELES -It's a late entry 
into the fourth -quarter sell- through 
race, but FoxVideo is optimistic that 
"Speed" won't lose any ground to its 
competitors when the title hits stores 
Nov. 15 (Billboard, Sept. 3). 

The $116 million box -office hit star- 
ring Keanu Reeves will be priced at 
$19.98. A $5 rebate on the title is 
available when consumers purchase 
any Casio Illuminator watch, which 
start at $44.98 suggested retail. 
Reeves sports a model from that line 
in the film. 

FoxVideo president Bob DeLellis 
says the company's marketing plan will 
"attack retailers and consumers from 
all fronts in several different ways." 

Pa. Labeling Bill Poses Challenge For RIRA 
Exec Unsure Of Legislation's Fate Following Hearing 

BY BILL HOLLAND 

WASHINGTON, D.C. -Officials at 
the Recording Industry Assn. of 
America admit that it will be no easy 
matter defeating a pending bill in 
Pennsylvania that would criminalize 
the sale of labeled sound recordings 
to minors. 

The bill, H.B. 2982, sponsored by 
Rep. T.J. Rooney, a Democrat, would 
fine retailers $25 -$100 for selling al- 
bums with parental advisory stickers 
to minors, and also would force 
youths convicted of purchasing such 
recordings to perform 100 hours of 
community service at either a do- 
mestic violence or rape- crisis center. 

"We're not sure where things 
stand at this point," said RIAA rep- 
resentative Tim Sites after testifying 
against the bill at a Sept. 12 hearing 
before the state's House Judiciary 
Committee in Harrisburg. 

"There were more than a dozen 
witnesses, and there were no time 
restrictions, so by the time oppo- 
nents got a chance to testify, the me- 
dia was gone and even some legisla- 
tors had left. It's not going to be an 
easy matter." 

Paul Russinoff, RIAA assistant 
general counsel and director of state 
relations, testified that the bill is un- 
constitutional and would destroy the 
voluntary parental advisory pro- 
gram in place since 1985. 

Russinoff said if the bill becomes 
law, retailers may not take the 
chance of selling stickered albums, 
"effectively eliminating that kind of 
music in Pennsylvania." 

One of the most persuasive wit- 
nesses who testified in favor of the 
legislation was Dr. C. Delores Tuck- 
er, chairwoman of the National Polit- 
ical Congress of Black Women. 

A former Pennsylvania secretary 

of state, Dr. Tucker was an early 
critic of gangsta rap lyrics, and led 
the first record store demonstra- 
tions against the genre earlier this 
year (Billboard, Jan. 15). Her ac- 
tivism helped bring about gangsta 
rap hearings on Capitol Hill last 
spring. 

In addition to the RIAA, those tes- 
tifying in opposition to the bill in- 
cluded author and professor Michael 
Eric Dyson and representatives of 
Rock Out Censorship and the Amer- 
ican Civil Liberties Union. 

Two retailers scheduled to appear 
in opposition did not testify. 

Democratic House Judiciary Com- 
mittee chairman Rep. Thomas Calta- 
girone plans to schedule a vote on the 
bill at the end of September. 

An RIAA representative said 
Russinoff will continue to travel to 
Harrisburg and discusss the issue 
with committee members. 

Part of the attack involves cross - 
promotions on Fox Broadcasting Co. 
TV shows, including "Martin" and 
NFL broadcasts. 

On Nov. 13 and Nov. 20, stars from 
the film will visit Fox's pregame sky- 
box and chat with football commenta- 
tors. The video division also is negoti- 
ating a deal in which one or more 
"Speed" stars will make a guest ap- 
pearance on the sitcom "Martin." 

"We're trying to make it a `Speed' - 
themed episode," says Fox senior VP 
of marketing Bruce Pfander. "The 
video will also be featured during the 
show." 

On the advertising front, Fox has 
created "roadblock" ads that will an- 
nounce the tape's arrival in stores. 
The spots are scheduled to air on all 
four major networks between 8 p.m. 
and 9 p.m. Nov. 14, the day before the 
street date. 

Additional, post- street -date ads are 
scheduled to surround the Thanks- 
giving and Christmas holidays. 

Retailers can also tout a free giant 
poster offer available with purchase 
of the tape. The back of the cassette 
package will serve as tear -off mail -in 
coupon. No additional purchases are 
required to receive the free poster. 

Fox will place a $12.75 minimum - 
advertised price on the title through- 
out the initial campaign. Seven differ- 
ent pre -pack displays ranging from 
24 units to 1,300 units will be available 
to fit any store size. 

Additional coupons, including $3 
rebates off "Point Break," "Last Of 
The Mohicans," and "My Cousin Vin - 
ny," will be packed inside "Speed" 
cassettes. 

Consumers also may order exclu- 
sive Fox merchandise from shows 
such as Twentieth Century Televi- 
sion's "NYPD Blue," Fox Broadcast- 
ing Co.'s "The Simpsons," and "NFL 
On Fox," through a second insert 
packaged in the video. 

(Continued on page Li 7) 
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Commentary 
Controlled Composition Should Get Court Test 

BY WALLACE COLLINS 

The controlled composition clause is one of 
the most insidious of a plethora of royalty -re- 
ducing provisions in any record contract. It 
is an almost universal practice in the music 
industry to insert the clause in the contracts 
of new recording artists, and it reduces their 
minimum mechanical royalty rate. 

Under U.S. copyright law, Congress estab- 
lished a minimum statutory mechanical roy- 
alty rate for songwriters and their publish- 
ers. Based on an upward- sliding scale tied to 
a cost -of -living index, the minimum mechani- 
cal royalty rate traditionally had been set by 
the now -disbanded Copyright Royalty Tribu- 
nal on a per -song, per- record basis. 

The controlled composition clause reduces 
the mechanical rate for a songwriter or re- 
cording artist and his or her publisher on 
songs written or otherwise "controlled" by 
the artist. Most such clauses not only reduce 
the payment per song, but may also put a 
limit on the total number of songs on which 
such payment will be made, and may fix the 
point in time at which such calculation will be 
made (thereby circumventing the cost of liv- 
ing index increase). 

For example, in a typical clause the song - 
writer /artist receives three -fourths of the 
minimum statutory mechanical rate at the 
minimum rate of 6 cents per song -on a max- 
imum of 10 songs per album. The mechanical 
royalty on the artist's entire album has a 
"cap" of 45 cents (three -fourths of $.06 x 10 
songs), so that even if the songwriter /artist 
writes 12 songs for his or her own album, the 
artist's publishing, which should be worth 72 
cents per album ($.06 x 12 songs), is only allo- 
cated 45 cents. 

Outside publishers are not subject to the 
artist's three -fourths rate. So if an artist's 
12 -song album has only six songs written by 
him or her and six songs from an outside 
publisher, the six outside songs get the full 
rate of 6 cents per song, earning a total of 36 
cents. Since the mechanical royalty on the 
entire album has a "cap" of 45 cents, the re- 
cording artist's publisher is limited to apply- 

ing the remaining 9 cents to the artist's six 
songs, so that the artist's publishing is worth 
about 2 cents per song. 

To take it one step further, imagine a ease 
in which eight of the 12 songs on the album 
were from outside publishers. The outside 
publishers would be entitled to 48 cents in 
mechanical royalties ($.06 x eight songs). 
Since the artist's contractual cap is 45 cents, 
then for each album sold the songwriter/rec- 

'Is devaluing an 
artist's 
publishing a fair 
way of doing 
business? 
Wallace Collins is a New 
York attorney 
specializing in 
entertainment and 
intellectual property 
law.' 

ord artist would actually owe its record com- 
pany three cents, which would be deducted 
out of its recording royalties. In addition, the 
artist's own four songs receive no mechanical 
royalties at all. 

Some controlled composition clauses also 
contain language that further reduces the 
mechanical rate on midpriced and budget 
sales. In addition, record contracts often con- 
tain several subparagraphs that eliminate 
royalty payments for free goods and records 
sold below wholesale price, etc. Several of 
these categories ordinarily would be subject 
to mechanical royalties, absent the controlled 
composition clause. Moreover, although this 
provision reduces mechanical royalties on the 
artist's publishing, it does not reduce pay- 
ments to outside publishers, since they are 
not subject to the recording contract. 

The most treacherous dilemma for the 
songwriter /artist is that, even if the record 
company does not seek to acquire the artist's 
publishing in its contract, the value of the 
artist's publishing may be so greatly reduced 
by the controlled composition clause that the 

NEWMAN NAMED 'HONORARY TEXAN' 
A vtord of thanks for the terrific job Me- 

linda Newman did in the Billboard Report on 
Texas music ( "Alternative Texas," Billboard, 
Aug. 27). It was a great piece, and she obvi- 
ously spent a great deal of time on it. Bravo! 
She is now an "honorary Texan" and can wear 
cowboy boots on any occasion. 

David Dennard 
Dragon Street Records 

Dallas 

MORE THANKS ON THE TEXAS BEAT 
Thanks, thanks, and thanks again to Me- 

linda Newman for including Last Beat Rec- 
ords in her Texas article. It was a thrill to see 
the names of some of our bands in Billboard. 

Tami Thomson 
Last Beat Records 

Dallas 

DIFFERENT VIEW OF LIVE ENTERTAINMENT 
Om agency has a different perspective on 

the topic of "Will Live Entertainment Sm-- 
vive" than does commentary writer C.K. 

LETTERS 

artist may find it difficult to get a publishing 
deal elsewhere. This is especially true if the 
mechanical royalties are cross -collateralized 
against the artist's advance, since, until the 
artist's advance is recouped, no mechanical 
royalties will be payable to the songwriter/ 
recording artist or his or her publisher. 

These scenarios raise numerous legal con- 
cerns, including issues of antitrust, interfer- 
ence with prospective financial advantage, 
and restraint of trade. Another issue raised 
is whether, under partnership law (wherein 
one partner can bind the partnership), a co- 
writer who is not actually a signatory to the 
record contract is subject to the three - 
fourths rate by virtue of being a "partner" in 
the song's creation. 

Although certain aspects of a controlled 
composition clause can be made less onerous 
by some persistent negotiation, record com- 
panies are generally inflexible in their insist- 
ence on this provision, and their position can 
only be tempered by their desire to sign a 
particular artist or by an artist's importance 
and stature. 

Certainly, with the exorbitant cost and 
high risk of the record business, record com- 
panies need to cut costs where they can to 
try to make a profit on the few artists who 
do succeed. However, the question is 
whether devaluing the artist's publishing in- 
come is a fair way of doing it. Record com- 
panies contend that, since they are financing 
the production and marketing of the artist's 
recordings, the artist should give them a 
break on the publishing royalties they would 
otherwise have to pay. 

By way of analogy, imagine that a particu- 
lar record company, in order to cut costs, de- 
cided that regardless of the federally man- 
dated minimum wage, any employee who 
wanted to work for that label would have to 
accept three -quarters of the minimum wage. 
It is unlikely such a preposterous policy 
would hold up in court. Whether the contrac- 
tual reduction by a record company of a Con- 
gressionally legislated minimum royalty rate 
would hold up in a court of law has yet to be 
tested. 

Lendt (Billboard, Sept. 3). We represent pri- 
marily contemporary singer /songwriters, and 
have done so since the late '70s, when singer/ 
songwriters were considered the bottom of 
the barrel by the music industry. At the time, 
there were few outlets for live performances 
in the genre, let alone press, radio, and re- 
cording opportunities. Our belief was that 
what these songwriters offered was exactly 
what many people wanted: substance, quality, 
entertainment on a human level by artists 
who put their art first and money and fame 
second. 

We feel that this is more true now than 
ever. It is apparent by the moves that the in- 
dustry has made in the last few years that 
others see the potential here as well. One 
need only to look at the remarkable growth 
of the album alternative radio format, and the 
success of artists such as Mary Chapin Car- 
penter, Shawn Colvin, John Gorka, and many 
others. In addition, record labels are invest- 
ing in artists, doing albums for reasonable 
budgets that help the acts develop fan bases 
and maturity, and, hopefully, long careers. 

There will always be an audience for spec- 
tacle, and there will be money to be made 
there. But we see explosive growth on a level 
that real people can relate to: a level of sub- 
stance over smoke and mirrors. 

David Tamulevich 
VP 

Fleming, Tamulevich and Associates 
Ann Arbor, Mich. 

NEW LATIN LISTINGS APPLAUDED 
In the Latin meeting during the Billboard/ 

Airplay Monitor Radio Seminar & Awards 
(Sept. 8 -10), John Lannert announced the ad- 
dition of the writer and publisher A -Z list for 
the Hot Latin Tracks chart. I applaud Bill- 
board's initiative and show of continued sup- 
port for the Latin music industry. This type 
of information is not only helpful, but will give 
the writers and publishers of Latin works the 
recognition they deserve. 

Ivan F. Alvarez 
Membership manager 

ASCAP 
New York 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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#1 ACROSS THE BOARD 
DOUBLE PLATINUM ALBUM 

PLATINUM SINGLE 
GOLD HOME VIDEO 

#1 ON SALES CHARTS AND SOUNDSCAN 
#1 VIDEO 

#1 SINGLE, * "I'LL MAKE LOVE To You" 
ON POP AND RBcB CHARTS 

THE NEW ALBUMATURING: "THANK YOU ", 
"ON BENDED KNEE ", "ALL AROUND THE WORLD" 

AND THE BEATLES CLASSIC "YESTERDAY" 

314530323-2/4 

ALSO AVAILABLE "THEN II NOW" HOME VIDEO AND LABERDISC 

MANAGEMENT: JOHN DUKAKIS AND QADREE EL-AMIN FOR SOUTHPAW ENTERTAINMENT 

*SINGLE PRODUCED BY BABYFACE FOR ECAF PRODUCTIONS, INC. 

MOTOWN 

®t Bea Motown Recorde Company, LP. 
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Buddy Guy's Silvertone Set 
Gets Back To Basic Blues 
BY CHRIS MORRIS 

LOS ANGELES -Buddy Guy's 
last two albums, the Grammy win- 
ners "Damn Right, I've Got The 
Blues" and "Feels Like Rain," 
found the blues singer /guitarist 
surrounded by such glittering 
names as Eric Clapton, Mark 
Knopf ler, Bonnie Raitt, and Travis 
Tritt performing a diversity of ma- 
terial by writers ranging from John 
Hiatt to John Fogerty. 

But for his third Silvertone al- 
bum "Slippin' In," due Oct. 25, Guy 
has eschewed the star power and 
the pop songcraft of the last two re- 
leases for a hot -wired round of self - 
penned blues and classics made fa- 
mous by such peers as Bobby 
"Blue" Bland, Charles Brown, 
Lowell Fulsom, Jimmy Reed, and 
Freddy King. 

"I'm just tryin' to do my best, 
man, and tryin' to keep somethin' 
alive that looked like it's tryin' to 
slip away," Guy says. "After we lost 
Muddy [Waters], Albert King, the 
Howlin' Wolf, Little Walter, and all 
these people, who we got left, you 

(Continued on page 108) 

WEA's Luis Miguel 

Romances Retail 

With Hit Album 
BY JOHN LANNERT 

Luis Miguel's "Segundo Romance" 
(Second Romance) has gone where 
few other Spanish -language records 
have gone before: the upper reaches 
of The Billboard 200. 

"Segundo Romance" made chart 
history last week by debuting at No. 
29, the highest debut for a Spanish - 

language record 
on the chart since 
SoundScan data 
was first employed 
in 1990. Although 
the album slips to 
No. 37 this week, it 
remains one of the 
highest- charting 
Spanish- language 
releases on The 

LUIS MIGUEL 

Billboard 200. 
Gloria Estefan's 1993 album "Mi 

Tierra" previously held the highest 
Spanish -language debut at No. 40, 
and peaked at No. 27. Linda Ronstadt 
peaked at No. 42 on The Billboard 200 
with her 1987 Elektra release "Can - 
ciones De Mi Padre." 

Luis Miguel's album is also the high- 
est showing on The Billboard 200 for a 
Spanish -language release from a non - 
crossover artist. Both Ronstadt and Es- 
tefan are established Anglo pop stars. 

Released by WEA Latina early this 
month, "Segundo Romance" and its 
leadoff single, "El Día Que Me 
Quieras," are dominating Billboard's 
Latino charts as well. This week, "Se- 
gundo Romance" tops the Billboard 
Latin 50 retail chart for the second 
consecutive week. Likewise, "El Día" 
remains No. 1 on the Hot Latin 
Tracks singles chart for two weeks in 

(Continued on page 104) 

Giant Re- Addresses Letters To Cleo 
Unique Agreement Supports Act's Debut 

BY KRISTIN LIEB 

BOSTON -Letters To Cleo will be 
supported by a unique major /indie 
deal when its album "Aurora Gory Al- 
ice" is re- released Oct. 11. 

The album originally was released 
on the Boston -based independent la- 
bel CherryDisc in October 1993. On 
Aug. 28, Giant Records signed the act 
to a six -album deal that will keep 
CherryDisc involved in marketing the 
band's product. The remastered "Au- 
rora Gory Alice" will bear only the 
CherryDisc logo. 

Sony -owned Relativity Entertain- 
ment Distribution, which distributes 
CherryDisc product, will continue to 
handle the re- release. However, a 
Letters To Cleo album slated for 
April 1995 release will bear the Cher- 
ryDisc and Giant logos and will be dis- 
tributed by WEA. 

According to SoundScan, "Aurora 
Gory Alice" has sold 5,000 units since 

Changing Into Gold. The members of Spoiled Rotten /Big Beat/Atlantic Records 
act Changing Faces accept a gold award for their current single "Stroke You 
Up." Shown, from left, are Richard Nash, senior VP, Atlantic Records; Danny 
Goldberg, president, Atlantic Records; group member Cassandra Lucas; Craig 
Kallman, president, Big Beat Records; group member Charisse Rose; Michael 
Canter, VP /national sales manager, Big Beat Records; Mel Lewinter, vice 
chairman, Atlantic Group; Heidi Jo Spiegel, VP of promotion /GM, Big Beat 
Records; and Kenny Smoove, manager, Changing Faces. 

LETTERS TO CLEO 

its 1993 release. 
The re- release will include re- 

recorded versions of two songs, 
"Here & Now" and "Rim Shak." The 
band will be bolstered by its appear- 
ance on Giant's "Melrose Place" 

soundtrack, due Oct. 18, which will 
feature the new version of "Here & 
Now." A video for that song will be 
aired following at least one "Melrose 
Place" episode this fall. 

At press time, there were no plans 
for Giant to pick up other CherryDisc 
acts, such as Smackmelon, Chevy He- 
ston, and Tree. 

"We're going to lend financial sup- 
port and marketing expertise to the 
band, and give them the chance to 
grow," says Giant GM Steve Bakker. 
"This is a unique deal, but Cleo is a 
unique band." 

CherryDisc president John Horton 
adds, "If everybody cooperates, I 
think we're going to get a gold record. 
Usually the majors just buy the 
record and say, `See ya.' This plan is 
more comprehensive. This is a joint 
venture situation that has not been 
achieved before." 

Jeff Aldrich, head of A &R for Giant, 
(Continued on page 108) 

Jive, EA Hope Shaq Game /CD 
Promo Hits Nothing But Net 

BY MARILYN A. GILLEN 

NEW YORK -Jive Records and 
video game publisher Electronic Arts 
are trying the marketing equivalent 
of double- teaming for the fall release 
of two separate Shaquille O'Neal 
products aimed at one overlapping 
consumer demographic. 

On Oct. 28, San Mateo, Calif. -based 
Electronic Arts will begin shipping 
more than 1 million copies of O'Neal's 
video game debut, the martial arts - 
themed "Shaq -Fu," for the Sega Gen- 
esis and Super Nintendo game sys- 
tems. About a week later, on Nov. 8, 
Jive will release the Orlando Magic 
basketball star's sophomore rap al- 
bum, "Shaq -Fu: Da Return," the fol- 
low-up to "Shaq Diesel." 

Brazil's Monte Bows On Metro Blue 
BY ENOR PAIANO 
and JOHN LANNERT 

SAO PAULO, Brazil- Singer Marisa 
Monte, whose diverse Brazilian pop 
tableaux have been critically hailed in 
the U.S., Europe, and Japan, says her 
upcoming album is her most cohesive 
effort yet. 

"Now I know better what I want, in 
terms of musicians and resources, so 
I think the record looks more like 
me," says Monte. The new album, 
"Rose And Charcoal," is Monte's la- 
bel bow for Blue Note Records' new 
Metro Blue imprint (Billboard, Sept. 
17). It is due Oct. 18. 

In terms of musical range and lyri- 
cal richness -Monte rejects the word 
"eclectic " -"Rose And Charcoal" is 
similar to Monte's 1991 album, 
"Mais," and the previously recorded 

"Marisa Monte Live." But unlike its 
predecessors, Monte's latest journey 
makes unprecedented swings into 
musical territory ranging from nos- 
talgic, Afro- Brazilian choro and sam- 
ba grooves to Lou 
Reed's Velvet Un- 
derground -era 
paean "Pale Blue 
Eyes." 

Monte (pro- 
nounced MOAN - 
chee) explains the 
meaning of the al- 
bum's title by 
pointing out that 
the colors of the Brazilian national 
flag represent the country's forests 
(green), skies (blue), and mineral re- 
sources (gold), "but not the Brazilian 
people." The 27- year -old Rio de 
Janeiro native says "rose" signifies 

MONTE 

cheerfulness and "charcoal" stands 
for tragedy. 

Monte's varied list of guest artists 
on the new album is simply stellar. 
Appearing on "Rose And Charcoal" 
are Laurie Anderson, whom Monte 
met two years ago while on tour in 
Germany; Philip Glass; and three 
well -known Brazilian musical figures: 
singer /songwriter Gilberto Gil, per- 
cussionist /songwriter Carlinhos 
Brown, and Nando Reis, guitar 
ist /songwriter for the prominent 
Brazilian rock group Titás and 
Monte's boyfriend. 

"I have a musical love triangle with 
Brown and Nando," says Monte, who 
sings two Brown songs on the new al- 
bum and co- authored another pair of 
tunes with Brown and Reis, including 
the first Brazilian single, "Na Estra- 

(Continued on page 104) 

The album and game will be cross - 
promoted in a variety of ways, from a 
shared retail and marketing cam- 
paign to some shared rap music. 

"We think we can facilitate one - 
plus- one -equal- 
ing- three with the 
coupling of the 
video game and 
the audio record 
hitting the store in 
the same time 
frame," says Jive 
senior VP /GM 
Barry Weiss. "The 
audience is proba- 
bly one and the same that would want 
to buy the record and the game. We 
just have to make sure they end up 
buying both." 

Buyers of the Sega Genesis ver- 
sion of the game will get their first 
clue about the existence of "Da Re- 
turn" via a bonus disc. "Shaq -Fu: 
The Defense," the first single from 
the album, will be packaged as a CD 
single with some 600,000 copies of 
the Sega Genesis game version. The 
envelope in which the single is 
housed also will sport an advertise- 
ment for O'Neal's debut Jive album, 
as well as information about his lat- 
est set. 

The single will not be packaged 
with the Super Nintendo version. 

Jive will reciprocate by plugging 
the Electronic Arts game, Weiss 
says, with portions of the inlay card 
on the cassette and the CD versions 
of the album devoted to talking about 
the title. 

The game itself, the first in a multi - 
title pact between Electronic Arts 
and O'Neal, doesn't feature any of the 
artist's music, a technological conces- 
sion to its cartridge format (CD- 

(Continued on page 29) 
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Spanish Label Readies Int'l 
Distribution Of Pope's Album 

BY HOWELL LLEWELLYN 

MADRID -It may take something 
of a miracle, but Pope John Paul II 
could well have a No. 1 album on 
many national album charts this 
Christmas. 

A double -CD featuring His Holi- 
ness saying the rosary and singing 
hymns has already sold 150,000 
copies in Spain, according to Divucsa, 
the Spanish independent label with 
sole rights to the material. Divucsa 
has struck deals to release the album 
in numerous markets, including the 
U.S., in October or November. 

"El Rosario" (The Rosary) was 
recorded in the Vatican's Paulina 
Chapel by Radio Vatican techni- 
cians at the suggestion of Divucsa 
director Gabriel Orfila, who advised 
the Pope that such a release could 
be a commercial hit. 

Indeed, the recording sold 60,000 

units within two days in Spain, ac- 
cording to Orfila, who sees no rea- 
son why the CD -which was 
recorded entirely in Latin -should 
not sell as well in other territories, 
especially devoutly Catholic coun- 
tries in South America, or even the 
more religiously diverse U.S. and 
largely Anglican Britain. 

So far, deals to release the 
recording have been signed in the 
U.S. with Airborne Entertainment; 
in Mexico with Peerless; and in the 
U.K. and Ireland with Masquerade. 
Deals also have been struck for 
Colombia, Venezuela, Argentina, 
Chile, Uruguay, and Portugal. Ne- 
gotiations are being finalized for 
pre- Christmas releases in Brazil, 
Central America, France, Italy, 
Benelux, Germany, Austria, and 
Switzerland. 

"I first thought of this idea about 
(Continued on page 111) 

Grammy Awards 
Returning To L.A. 

For '95 Ceremony 
BY J.R. REYNOLDS 

LOS ANGELES- Citing a "favor- 
able shift in the political climate," Na- 
tional Academy of Recording Arts 
and Sciences president Michael 
Greene says the Grammys will return 
to Los Angeles in 1995, after calling 
New York City home for three of the 
last four years. 

The 37th Annual Grammy Awards 
will be held March 1, 1995, at the 
Shrine Auditorium here. 

Says Greene, "For the first time in 
a long time, [Los Angeles] city gov- 
ernment has been able to pull togeth- 
er to demonstrate full support of our 
organization." 

In 1993, when Los Angeles last 
(Continued on page 108) 

Hans Dulfer Ends 12 -Year Recording Hiatus 
Dutch Saxophonist Returns On Own EMI -Distributed Label 

BY WILLEM HOGS 

AMSTERDAM -Hans Dulfer, Hol- 
land's top tenor saxman, has broken 
his 12 -year recording silence. The 
artist, whose daughter Candy has de- 
lighted audiences in recent years 
with her solo performances and col- 
laborations with the likes of Prince 
and David A. Stewart, has a new al- 
bum that already is performing well 
in his native land and is due for inter- 
national release soon. 

The new album, "Big Boy," is the 
debut release from the new Monsters 
Of Jazz label, which Hans Dulfer 
founded last year with EMI Holland. 
The album has sold 35,000 units since 
its release in Holland in May, accord- 
ing to EMI. 

"Big Boy "contains 11 tracks of 
what the 53- year -old Dulfer de- 
scribes as "mean big -city music." 
With tinges of acid jazz, funk, rap, 
and a guest appearance by Candy, 
the album is anything but staid. 

Although no recordings of his mu- 

Field Trip. Columbia act Corrosion Of Conformity relaxes after performing at the 
label's second -annual "Day At The Farm," held at Columbia president Don 
lenner's home in upstate New York. The band previewed material from its 
upcoming Columbia debut, "Deliverance," due Sept. 27. Shown, from left, are 
band member Pepper Keenan; band manager Mike Renault; Columbia VP of 
special projects John Ingrassia; band member Reed Mullin; lenner; Columbia 
senior VP Missy Worth; band member Mike Dean; Columbia VP of marketing, 
East Coast, Jay Krugman; Columbia director of A &R Jim Welch; band member 
Woody Weatherman; and Columbia VP /GM Fred Ehrlich. 

BILLBOARD. Billboard in New York pro- 
motes Suzanne Baptiste to senior 
chart manager of R &B music. Datu 
Faison replaces her as chart manager 
for rap, jazz, gospel, and world music. 
He was urban marketing manager at 
Relativity Entertainment Distribution 
in New York. 

RECORD COMPANIES. Motown Records 
in Los Angeles announces several ap- 
pointments in its pop promotion depart- 
ment. Mark Kargol is named VP of the 
department. He was senior director of 
pop promotion, West Coast, for Jive in 
Los Angeles. George Silva is appointed 
national director in New York. He was 
national CHR promotion director for 
Elektra Entertainment in Chicago. Mel 
De Latte is named associate director, 
Southwest, in New Orleans. He was 
head of his own promotion and manage- 
ment firm in Los Angeles. Jim Daven- 
port is named associate director, South- 
east, in Atlanta. He was Southeast 

sic have emerged in the last 12 years, 
Dulfer has been actively touring, per- 
forming about 200 -250 concerts a 
year with his backing band since 
1989, the Tough Tenors. 

Dulfer recorded the new album at 
the A.C.E. Studio 
in the western 
Dutch city of Lei- 
den, in collabora- 
tion with Paul 
Keuzenkamp, an 
expert in the 
Dutch jazz dance 
scene, and John 
Belder, known for 
his involvement in 
recordings by the Amsterdam jazz 
funk act Gung -Ho. The trio composed 
and arranged all the tracks on the al- 
bum. 

Dulfer says "Big Boy" is, by tradi- 
tional jazz standards, a "rather 
heavy" album. "But one thing is for 
sure: It swings like hell." 

Michael Peterson, national A &R 
manager of EMI Music -Holland, 

DULFER 

says the album is not a simple one to 
market. He says that "Fame Music," 
Free Record Shop's megastore in 
downtown Amsterdam, racks "Big 
Boy" in four categories: jazz, pop, 
rock, and dance. "It clearly shows 
that the album has a lot to offer," 
says Peterson. 

Around the time of the album's 
launch in Holland, Dulfer and a vari- 
ety of Dutch jazz and rock musicians 
promoted "Big Boy" on four consecu- 
tive Monday nights at Parker's, a 
prominent jazz club in downtown 
Amsterdam. The fourth gig, May 16, 
also featured Candy Dulfer, who just 
had returned from a concert tour in 
America and Japan to promote her 
second BMG Ariola solo album, "Sax 
A Go Go." 

In mid -May, "Big Boy" was pro- 
claimed "album of the week" by the 
two Dutch album charts. A week 
earlier, "Streetbeats," the first sin- 
gle from the album, had been pro- 
claimed a "Megahit" by the Mega 

(Continued on page 28) 

Geffen/DGC Relaunch Mktg 
Campaign For Hole Album 

BY CRAIG ROSEN 

LOS ANGELES -Geffen/DGC has 
launched an extensive promotional 
campaign to reignite interest in Hole's 
"Live Through This." The album's ini- 
tial promotion plan was shelved follow- 
ing the suicide of Kurt Cobain, hus- 
band of Hole singer Courtney Love. 

Before Cobain's death, Hole's ma- 
jor -label debut was one of the most 
talked -about and anticipated modern 
rock releases of early 1994. Then 
tragedy stuck. On April 8, four days 
before the album's release, Cobain 
was found dead of a self -inflicted gun- 
shot wound. 

All promotion efforts behind "Live 
Through This" were dropped. 

Tragedy struck a second time when 
Hole bassist Kristen Pfaff was found 

E X E C U T I V E T U R N T A B L E 

dead of an accidental drug overdose 
June 16 in Seattle. 

After months of grieving, Love 
vowed to carry on. First she made two 
surprise solo appearances at Lolla- 
palooza dates in Philadelphia and New 
York on Aug. 1 and Aug. 5, respective- 
ly, performing brief sets before head- 
liners Smashing Pumpkins. 

On Aug. 26 at the Reading Festival 
in England, Hole debuted its new line- 
up, featuring bassist Melissa Auf Der 
Maur, formerly of the Montreal -based 
Tinker. The band returned to the U.S. 
and supported Nine Inch Nails on six 
dates before launching its own head- 
lining tour. 

Coinciding with the tour, DGC /Gef- 
fen is again promoting the album. 

Says Geffen head of marketing 
(Continued on page 105) 

KARGOL OSTROW 

regional pop representative for Zoo En- 
tertainment there. Lida Galka is 
named national coordinator. She was an 
executive assistant for Reprise Records 
in Los Angeles. 

Danny Ostrow is named VP of pro- 
motion for American Recordings in Los 
Angeles. He was director of national 
promotion for PLG /Island in New 
York. 

Gary Fisher is promoted to director, 
video promotion, for Columbia Re- 
cords. He was associate director, video 
promotion. 

Atlantic Records in New York pro- 

FISHER PLAZA 

motes Lou Plaia to director of market- 
ing administration. He was senior man- 
ager of financial analysis for the label. 

Relativity Records in New York ap- 
points Robert James to director of 
R &B promotion. He was national direc- 
tor of promotion for Warlock/Nuclear 
Records in New York. 

Arista Records in New York names 
Wendy White manager, video promo- 
tion, and Bill Wilson manager, artist 
development. White was an indepen- 
dent producer /director; Wilson was 
the label's coordinator for artist devel- 
opment. 

JAMES DURANT 

PUBLISHING. Rondor Music Interna- 
tional in New York appoints Karen Du- 
rant executive director /GM. She was di- 
rector of A &R at EMI Records in Los 
Angeles. 

BMI promotes Barbara Patralites 
to associate director of international re- 
search and analysis in New York, and 
Jessica Young to associate director of 
writer- publisher relations in Los Ange- 
les. Patralites was manager of interna- 
tional research and analysis; Young was 
executive assistant. 

All Nations Music Publishing in Los 
Angeles promotes David Bishoff and 

SAGANSKY HODGES 

David Quan to creative directors. They 
were, respectively, manager of adminis- 
tration and special markets and profes- 
sional manager for the company. 

RELATED FIELDS. Jeff Sagansky is ap- 
pointed executive VP of Sony Corp. of 
America in New York. He was presi- 
dent of CBS Entertainment in Los An- 
geles. 

Alex Hodges is named senior VP of 
MCA Concerts in Los Angeles. He was 
VP and head of the West Coast concert 
department at the Nederlander Orga- 
nization in Los Angeles. 
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Clamor Building For Crowes' Return 
American Act More `Focused' For New Set 

BY CHRIS MORRIS 

LOS ANGELES -According to 
album rock WAXQ New York as- 
sistant PD Vinny Marino, "the 
phones went bananas" when the 
station announced that it was giv- 
ing away 10 pairs of tickets for an 
unannounced Black Crowes club 
show Sept. 10 at Irving Plaza. 

Marino says the clamor is indica- 

The Black Crowes. Clockwise from 
center are Chris Robinson, Marc Ford, 
Rich Robinson, Eddie Harsch, Steve 
Gorman, and Johnny Colt. 

tive of the advance excitement 
built up for the hard -rocking 
Atlanta band's new American Re- 
cordings album "Amorica," set for 
release Nov. 1. 

"With our listeners, this is a very 
long- awaited new release," Marino 
says. "People are definitely into it. 
The Crowes allow people at the 

younger end of the demo to relive 
some of those bands from the '70s 
they weren't around for." 

For the band itself, which made 
its sophomore album, 1992's "The 
Southern Harmony And Musical 
Companion," in just seven days, 
the creation of the new record was 
a heftier effort. 

" `Southern Harmony' was the 
Kate Moss record, and this one 
was the Anna Nicole Smith," lead 
singer Chris Robinson says with a 
cackle. 

The sessions for "Amorica" were 
somewhat discontinuous: The 
band started the record in an L.A. 
studio earlier this year, then broke 
things off. 

Robinson says, "We did one ses- 
sion, and we said we were gonna 
work some more, 'cause [brother 
and rhythm guitarist] Rich [Robin- 
son] and I wrote some more songs. 
We started with Jack [Joseph 
Puig, who co- produced with the 
band], and it was just better . . . 

The difference is [between] the 
way the band sounds when every- 
body is focused and getting along, 
and the way the band sounds when 
everyone hates each other. There's 
a big difference." 

Ultimately the sessions, which 
wound up consuming more than 
two months, resulted in a record 
that boasts a considerably more 
expansive and inventive sound 
than earlier Crowes works. 

Robinson says his group now ar- 
ticulates its music in a highly com- 
pressed manner. "[The band is] 
taking all the ideas and all the emo- 
tions of where we can go in a set 

M's Catherine Happy To 
Flaunt Chicago Connections 

BY DAVID SPRAGUE 

NEW YORK -Over the past two 
years, the city with the big shoul- 
ders has turned out to be the city 
with the big riffs as well. Those 
with a predilection toward the sta- 
dium- sized, '70s- tinged strains of 
Chicago -based acts such as Urge 
Overkill and Smashing Pumpkins 
should find much to like in the 
lighter- igniting, post -psychedelic 
sounds of Catherine. 

The quintet, which will have its 
full -length debut "Sorry" issued by 
TVT Nov. 1, is linked to the latter 

CATHERINE: Standing, from left, are 
Jerome Brown, Neil Jendon, Cliff Fox, 
and Kerry Brown. Crouching at center 
is Mark Rew. 

band by more than a love for sonic 
excess: Catherine drummer Kerry 
Brown recently married Pumpkins 
bassist D'Arcy Wretsky, and Billy 
Corgan handled production on the 
first Catherine EP, "Sleepy." That 
set sold nearly 20,000 copies after 
TVT licensed it from Chicago indie 
March Records. 

"It gets kind of annoying when 
that's the only thing people focus 
on," says Neil Jendon, one of the 
band's three guitarists. "But we 
have hung out together forever, so 
there's no point in denying there's 
a close relationship." 

That association will be ce- 
mented further by a limited -edi- 
tion 7 -inch single -to be issued 
Tuesday (20)- containing one 
song each by Catherine and Star 
Children (a pseudonym for Corgan 
& Co.). 

"We expect that [the single] will 
go flying out of retail," says TVT 
marketing director Paul Burgess. 
"We wanted it to come out long 
enough before the album so that 
people could return the bounce - 
back cards in the package and get 
on the Catherine mailing list." 

(Continued on page 19) 

and putting them into four- or five - 
minute, three -minute, 3'/2- minute 
songs. These are the shortest 
songs we've written since `Shake 
Your Money Maker.' We put a lot 
of work into trimming down the 
fat." 

The music on "Amorica" is dense 
and more richly detailed -in part 
due to the work of such guests as 
percussionist Eric Bobo (whom the 
Crowes found playing with rap act 
Cypress Hill), Andy Sturmer of 
Jellyfish (whose own albums were 
engineered and co- produced by 
Puig), Bruce Kaplan of American 
Music Club, and ex- Broken Homes 
member Jimmy Ashurst. 

Robinson says the band used 
"little weird fuckin' keyboards - 
Fox Jaguars and Farfisas, not just 

(Continued on page 21) 

Good Vibrations. The Beach Boys hit a home run with their boxed set "Good 
Vibrations: Thirty Years Of The Beach Boys." The group was presented with 
plaques to commemorate the collection's gold certification during a concert at 
a San Diego Padres game (pre- strike, of course). Shown, from left, are the Beach 
Boys' manager, Elliott Lott; band members Al Jardine and Bruce Johnston, 
Capitol Records VP of strategic marketing Phil Sandhaus, and Beach Boys Mike 
Love and Carl Wilson. 

Everyone's A Comedian At MIV Awards, 
But, As Usual, The Joke's On Women 

SEND IN THE CLOWNS: Everyone was a comic at the 
fast -paced 1994 MTV Video Music Awards - whether it 
was host Roseanne joking about MTV VJ Kennedy per- 
forming oral sex on Rush Limbaugh, Kennedy perform- 
ing said oral sex on a microphone behind a chagrined New 
York City mayor Rudy Giuliani, or Aerosmith's Steven 
Tyler discussing servicing, ahem, Madonna. (I'm sensing 
a theme here.) In between the puerile humor and risqué 
(or should that be risky) repartee, they actually handed out 
some awards, and some acts per- 
formed. 

With MTV's persuasive powers 
lining up a classic rock hit parade of 
performers - Aerosmith, the Roll- 
ing Stones, Tom Petty, Bruce 
Springsteen -the channel proved 
once again the tremendous clout it 
has in the music industry. Let's not 
even talk about MTV's ability to get 
Mr. and Mrs. Michael Jackson to 
lip -lock before millions of people. 
Please, I'm still feeling queasy over 
that one. Seriously, few awards shows have proved as suc- 
cessful as MTV's in providing sheer star power. It really 
doesn't matter that MTV is not the only video game in 
town; it has thoroughly convinced record companies - 
rightly or wrongly -that it's the only one that matters. 

And that's why the message that MTV's show sent out 
is so upsetting. That message is that women have no real 
place in rock'n'roll, other than as appendages to men. It 
is no less than appalling that out of more than a dozen acts, 
Salt -N -Pepa were the only female performers. It's not as 
if the women weren't there: in the house were Janet Jack- 
son, Sheryl Crow, Melissa Etheridge, Queen Latifah, 
Bjork, and more. All the evening did was reinforce MTV's 
reputation as a good old boys' network (and we mean old). 
It is interesting to note that male performers in their 40s 
and 50s, such as the members of Aerosmith and the Rolling 
Stones, are still embraced by MTV, whereas female per- 
formers in their 40s (with the exception of Cher, who 
dresses, scantily as it may be, like a 19- year -old) are 
shunted off to VH -1. Only eight female or female -fronted 
acts (such as Mazzy Star and Frente!) are on MTV's top 
50 playlist. To be fair, MTV did not create the problem, 
but it sure has helped perpetuate it. 

BREAKING UP IS HARD TO DO: The publicity team 
at Levine/Schneider Public Relations is parting ways after 
several years together. Schneider's new company will be 
called, not surprisingly, the Mitch Schneider Organiza- 
tion, and will handle all of the music clients previously un- 

der Levine/Schneider's banner. The one exception is Mi- 
chael Jackson, who will stay with Michael Levine. Other 
than Jackson, Levine will be concentrating on actors and 
corporate clients. "At one point, I had thought I wanted 
to handle actors and actresses, but I'm still a rock'n'roll 
kid at heart," says Schneider. He and his staff will move 
into their new offices Feb. 1, 1995.... Michelle Guten- 
stein is leaving EMI Records Group to become American 
Recordings' New York -based publicist in October. Her ti- 

tle will be co- director of national 
publicity, a post she shares with her 
West Coast counterpart Melissa 
Dragich ... Garth Brooks' manag- 
ers, Bob Doyle and Pam Lewis, 
continue to work out the planned 
Jan. 1, 1995, dissolution of Doyle/ 
Lewis Mgmt. (Billboard, Aug. 27). 
For his part, Brooks says, "My 
whole attitude toward [the split] is 
that we have all worked very hard 
the past seven years and have 
fought to maintain class and good 

taste, and I'm hoping, in the last four months, it is not mar- 
red by a bad separation." As for the reason for the split, 
Brooks says that answer has to come from Lewis and 
Doyle, but he speculates, "They've been through so much 
together, they just might be burnt out on seeing each 
other's faces every day. Both of them have a hundred irons 
in the fire, and it could be that they're just ready to move 
on." Billboard has reported that Doyle will continue to 
manage Brooks, and Brooks says that since he is taking 
1995 off from performing and will spend the year looking 
for material for a new album and designing a stage set for 
a 1996 tour, he's in "no rush to jump in with anyone new. 
I don't know if [my new manager] will come from within 
our ranks, but I will say I hate change. So if someone 
comes from outside the ranks, it will be because they came 
to me." ... Dream Theater keyboardist Kevin Moore has 
split because of -here's a new one-creative differences. 

THIS AND THAT: The Go -Go's have reunited to record 
three new tracks for the band's greatest hits collection, 
coming from I.R.S. Oct. 18. "Return To The Valley Of The 
Go -Go's" also includes hits, previously unreleased tracks, 
and B sides. The first single will be a new tune called "Has 
The Whole World Lost Its Head" ... David Krebs, who 
had a hand in building the careers of Michael Bolton, AC/ 
DC, and Aerosmith, has now turned to building a maga- 
zine. He has launched The National Times, a monthly (as 
of February 1995) collection of articles and commentaries 
from leading magazines across the world. 

by Melinda Newman 
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LOSE YOUR 

EYES AND 

THINK WHAT FIRST 

CLASS AIR TRAVEL 

SHOULD BE. 

OK, now open them. 

MGM 

GRAND AIR Grand Class. ltd what first class was meant to be. 

MGM Grand Clads for the same price as First Class. 
New York Lod Angeles Las Vegas 

Believe your eyes. MGM Grand Air's exclusive one class 
service-Grand Class-offers First Class travelers everything 
they've dreamed about in an airline. 

Exclusivity. Privacy. And amenities you won't find anywhere 
else, like a stand -up bar and lounge. Sleeper seats and queen - 
size beds. Award -winning gourmet food, prepared on board. 
And private State Room conference areas. With 
fewer seats and more flight attendants, you 
also experience personal service the way it was 
meant to be - from curbside to touch down. 

All, amazingly, for the dame price as First Class. 

So the next time you travel our Golden Triangle 
route-between New York and Los Angeles, or 
between those cities and Las Vegas -tell your 
travel agent you're ready for something more than regular 
First Class. Ask them to treat you to Grand Class. 

Call 1 -800 ASK 4 MGM (1- 800 275-4646) or your 

Car 

LAX /JFK 
LAX /JFK 

JFK /LAX 
JFK /LAX 

JFK /LAS 
LAS /JFK 

LAX /LAS 
LAS /LAX 

DEPART /ARRI VE 

9:15 am /5:30 pm 
3 pm/11:15 pm 

10:30 am/1:30 pm 
6:30 pm /9:30 pm 

7:45 pm /10:15 pm 
11 am /6:45 pm 

8:30 am/9:40 am 
10:45 pm/11:50 pm 

travel agent today. ° 

DAY 

Daily (exc. Sat.) 
Daily (exc. Sat.) 

Daily (exc. Sat.) 
Daily (exc. Sat.) 

Thurs. & Sun. 
Thurs. & Sun. 

Thurs. & Sun. 
Thurs. & Sun. 
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HE'S A SENIOR 

EXEC AT A MAJOR 

RECORD LABEL. 

HE DOESN'T 

USUALLY WRITE 

FAN MAIL. 
www.americanradiohistory.com
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"The final playback was a revelation!" 

That's what Tony Brown wrote to us after being set loose in 

Masterfonics with Vince Gill and the AT&T DISQT" Digital Mixer 

Core to mix "When Love Finds You." 

"Our artists love it. I love it. 
The improvement in sound is dramatic: 

Tony Brown, President /MCA Nashville 

What double -threat producer /record company exec wouldn't be impressed? After all, 

most of the world's digital multitrack tape machines are hooked up to analog mixing 

consoles. So the pristine digital presentation is compromised at the final step of the 

production process. But not when the mixing system gives the creative freedom to move 

instantly from analog to digital at the touch of a button. 

Created by AT&T and Bell Labs, the DISQ Digital Mixer Core works in concert with the 

analog board in your studio. Using the faders and knobs of the control 

panel you're already comfortable with. 

There's no learning curve. Just connect the system to your Neve -VR 

or SSL -E /G analog board and you'll be mixing digital in no time. 

Or select a new, fully integrated digital mixing console featuring the 

automation technology of Harrison by GLW. The result: Sound that is 

richer, warmer and truer than anything you've ever heard. 

Systems are already up and running in LA, Miami, Nashville, New York and Tokyo. 

And releases mixed on the DISQ system are 

in the stores. We suggest you take a listen. 

Want full details? Call 1800- 553 -8805. 

©1994 AT&T. Product names are registered trademarks of their respective manufacturers. 

1111111/- 

AT &T 
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14 Q tt ßrinn ante 
A Vision of Enlightenment and Relaxation 

Video 
GC -0801 

1 4bnnto 

A Musical Poem in Poetic Pictures 
Discover the treasures of 12 Gothic and Romanesque churches and 

monasteries in Europe (11 -14th centuries) while listening to some of 
the most beautiful, inspiring and authentic Gregorian Chants telling 

the story of the life of Jesus Christ from Advent to Easter. 
Awaken your senses and relieve anxiety to the beautiful sights and i the sounds of Gregorian Chan 

rroorinn 
14 \["tr9aro1 ,;finn 

Merchandisers 
Available 

Floor merchandiser 
capacity: 48 Videos 
38 1/2- H x 17 3/4'" W x 18 3/4- D 

tPaO(Inn IirtpoMlt LFttnnr!en 1/4.5rrpo:ma 

úlñnrA rpJlnnlO4 !Cbmna4 IInn17 

,"rtnnnnn errllnttmr 6Ditmn., 
Lñani1n. nnnta 4 4Jmnto , 

nregarinn ttrpnnan Otrpnnan nttnnnml 
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11 

,annnia lllalll9 . 431n11l5 4_ 
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.r 
Counter top merchandiser 
capacity: 24 Videos 
12 3/4 H x 13 1/2 W x 12 3/4' D 

INC. 

MADACY MUSIC GROUP INC. 

1865 TransCanada Hwy, 
Montréal, Québec, Canada H9P IJ 

Tel.: (514) 683 -9320 Fax: (514) 683 -7348 

USA DISTRIBUTION 
Tel.: (614) 291 -4252 
Fax: (614) 291 -4365 

MADE AND PRINTED IN CANADA 

Salem's Set 
A Departure 
For Roadrunner 

BY DAVID SPRAGUE 

NEW YORK -On paper, it 
doesn't look like a marriage made 
in heaven. But both parties in- 
volved believe that Roadrunner's 
desire to expand upon its death - 
metal image and Kevin Salem's 
too -mercurial- for -the -majors 
blend of singer /songwriter craft 
and power -guitar crunch will make 
for a long -lasting alliance. 

"Soma City" -which will be re- 
leased Nov. 1 -is the first solo ef- 
fort from the veteran sideman/pro- 
ducer, who has won plaudits for his 
work with artists such as Freedy 
Johnston, Yo La Tengo, and Mad- 
der Rose. The 12 -song set also 
marks Roadrunner's first foray 
into the alternative market, which 
newly hired director of artist de- 
velopment Peter Cooper calls "a 

`Roadrunner can sell 
a lot of records. They 
may be selling metal 
records, but they 
aren't content to sell 
a few of anything' 

sign of things to come" on the la- 
bel's part. 

"Across the board, it's more a 
matter of changing how we work, 
rather than who we work with," 
says Cooper. "We're being careful 
to present Kevin apart from every- 
thing else on the label. You won't 
find the album being sent out in 
the same package as an Obituary 
record." 

Salem, who credits Roadrunner 
with being "one of five or six labels 
around who actually get it," says 
there was never any hesitation 
about entering what seems to be a 
comparatively untested situation. 

"When [Roadrunner A &R direc- 
tor Jeff Pachman] was at Rockville 
Records a few years back, he was 
the first person to approach me," 
he says. "I'm always going to give 
the most consideration to the per - 

(Continued on page 20) 

PUBLICITY 
PRINTS 

Lithographed on Heavy Gloss Stock 
BLACK & WHITE 8x1Os 

500 - $70.00 1000 - *95.00 
COLOR 

1000 - *398.00 
Send 8x10 Photo - Check or M.O. 

Full Color & B/W Posters 
Picture Business Cards 
J -Cards Other Sizes 

* * * 
Send For FREE Catalog & Samples 

PICTURES 
1867 E. Florida St. Dept. BB 
Springfield, MO 65803 -4583 
(417) 869-3456 
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Disney Box Showcases Craft 
Of Ashman, Menken, & Rice 
FROM THE BEGINNING: The 
project is a musical theater /film mu- 
sical buffs dream of heaven: the writ- 
ers of three blockbuster animated 
musicals from Walt Disney in demo 
and work -tape performances, includ- 
ing a what -might- have -been song 
demo scenario of one of them. 

In an audio -only counterpart to 
one of those deluxe laserdisc releases 
containing a restored film, along with 
outtakes or unused songs (laser en- 
thusiasts will recall a work-in -prog- 
ress version of "Beauty And The 
Beast" a year 
before the fi- 
nal cut was re- 
leased on la- 
ser), Walt 
Disney Rec- 
ords is mar- 
keting on Nov. 
22 a boxed set 
called "The 
Music Behind 
The Magic: The Musical Artistry of 
Alan Menken, Howard Ashman And 
Tim Rice," centering on "The Little 
Mermaid," `Beauty And The Beast," 
and "Aladdin." The might- have -been 
is a bonus CD, nearly 19 minutes 
long, that offers the original story 
and song concept of "Aladdin" as en- 
visioned by Menken and Ashman, 
who died before the score was com- 
pleted; it also includes 10 unreleased 
demo tracks. 

Besides its historical significance, 
the boxed set serves up a delicious 
look at songwriters who don't sing for 
their supper, yet can perform their 
material with youthful enthusiasm 
and an innate understanding of their 
songs. The film scores themselves, as 
well as the writers' own renditions of 
these songs, underscore the theatri- 
cal nature of their art. Menken, 
Ashman, and Rice have translated 
that art to the screen with the tune- 
fulness, wit, and charm that is the 
hallmark of the musical comedy tra- 
dition. Indeed, an accompanying 
booklet authored by Steve Hochman 
states, "The key to [their] success 
was that they brought to the Disney 
tradition a Broadway sensibility. 
These movies are dominated by such 
stage veterans as Angela Lansbury, 
Jerry Orbach, Paige O'Hara, and 
Leah Salonga, while most of the fi- 
nal recording sessions were done live 
in a studio with full orchestras, in the 
manner of an original cast album." Of 
course, the fact that `Beauty And 
The Beast" has become a Broadway 
success -Menken and Ashman had 
previously penned "The Little Shop 
of Horrors" for the stage- under- 
scores the point. In fact, one of the 
stage version's best numbers is "Hu- 
man Again," a song cut from the film! 

Along with the CD or cassette, the 
box includes the aforementioned 
Hochman tome plus song -by -song 
commentary by Menken. For in- 
stance, he comments on a song, "Call 
Me A Princess," intended for "Alad- 
din": "This is more a tangent than 
anything else we've included. Very 
early on, Howard and I toyed with 
this song for a spoiled princess. One 

try and it was history. Luckily, that 
try was preserved on tape." For the 
final version of "Marketplace" from 
the same movie, he amusingly notes, 
"My family knows a little secret 
about this theme: I composed it and 
sang it incessantly on a summer vaca- 
tion to Lake George in 1957, when we 
stayed at a motel where the bath- 
rooms had incredible echo. It's now 
37 years later, finally out of my sys- 
tem." 

As for the demos, Hochman says, 
"Not only did [Menken and Ashman] 

see the demo - 
ing process as 
utilitarian, but 
they also saw 
it as an art 
form in itself." 

In addition 
to the "Alad- 
din" bonus, 
the three CDs 
or cassettes 

contain 88 songs running three hours 
and 20 minutes. "The Little Mer- 
maids' soundtrack includes 12 demo 
and work -tape recordings; and the 
"Beauty And The Beast" and "Alad- 
din" soundtracks include nine demos 
and work tapes apiece. The CD ver- 
sion carries a list of $44.98, and the 
cassette version is $34.98. 

NOT IN THE DEMO CATEGORY 
is "Julie Andrews- Broadway: The 
Music Of Richard Rodgers," which 
Phillips Classics is releasing Oct. 4. 

This is the singer /actress' second 
Rodgers project for Philips Classics, 
the first having been her successful 
recording of Rodgers & Oscar Ham - 
merstein's "The King & I. Of 
course, she was the original Cinder- 
ella in the R &H TV version of the 
fairy tale back in 1957, and played 
Maria Von Trapp in the classic "The 
Sound Of Music "; from the latter, she 
reprises the title song and "Edel- 
weiss." The 21 songs featured on the 
CD are Rodgers collaborations with 
Hammerstein, Larry Hart, and Ste- 
phen Sondheim. No demos here, but 
note that Rodgers himself was an 
early demo artist, and demo -ed six 
songs from the Bing Crosby -starred 
"Mississippi," his 1935 film musical 
written with Hart. Interestingly, 
none made it to the final print, al- 
though the film was blessed with 
"Easy To Remember," "Soon," and 
"Down By The River." 

MEMORIAL SERVICE: A re- 
membrance of BMI songwriter and 
publishing veteran Robert Mellin 
will be held Sept. 22 at nóon at the 
Conservative Synagogue on East 
55th Street between First and Sec- 
ond avenues in Manhattan. 

PRINT ON PRINT: The following 
are the best -selling folios from 
Warner Bros. Publications: 
1. Vince Gill, "When Love Finds 
You." 
2. White Zombie, "La Sexorcisto." 
3. Pantera, "Far Beyond Driven." 
4. Led Zeppelin, Complete. 
5. James Taylor, "Live." 

Words &Musìç 

by Iry Lichtman 

TVT'S CATHERINE 
woo, Iwo front page 14) 

Burgess says the people on that 
list -as well as consumers in the 
label's 20,000 -plus mail -order data- 
base who have shown interest in 
harder -rock items -will be sent 
postcards touting the release of 
"Sorry." The label also will mount 
wider -scale efforts, including radio 
spots in markets where the al- 
bum's first single ( "Songs About 
Girls ") is receiving significant air- 
play, and an unusual print cam- 
paign. 

"We're going to blanket alterna- 
tive weeklies with personal ads, 
advising readers to `call Catherine 
for some phone fun,' " says Bur- 
gess. "We'll have a number set up 
to preview selections from the al- 
bum." 

In the five years since Jendon 
and guitarist Jerome Brown 
(abetted by a since -trashed drum 
machine) formed Catherine, the 
band has progressed considerably 
from the doomy Goth -pop origins 
documented on a brace of early 
singles. 

"We never set out to change 
what we did," says Jendon. "But 
things gradually fell into place. 
We've never been particularly 
good at making the `right' career 
moves. We never put together a 
press pack, never played any con- 
ventions ... We didn't even in- 
clude a song list on the tape we 
sent to [TVT] -just our name. 
written with a Sharpie marker." 

Such niceties aside, Catherine 
has made few missteps since then, 
career -wise. Being selective about 
their local gigs created an event - 
like atmosphere for each one. 
That response, in turn, elicited 
considerable airplay from WKQX 
(Q101) and WXRT, Chicago's pri- 
mary modern rock outlets -not to 
mention notices in the rock press, 
much of which has focused on the 
recent upswing in local musical 
fortunes. 

"People have come in and told 
us how great things are, and the 
standard response is, `Where 
were you eight years ago ?' " 
Brown says. "Chicago does tend to 
be a really cynical place, but I 
don't think the town has had that 
much bearing on what we've 
done." 

The band, which has already 
toured on its own, and has sup- 
ported Dig, will be on the road for 
much of the winter and spring, ac- 
cording to Burgess. "My experi- 
ence tells me that the only real 
way to break a guitar- oriented 
band is through live perform- 
ance," he says, "unless you're one 
of the 100 that has a hit off the 
bat -that's your best hope." 

In conjunction with the forth- 
coming dates, TVT will kick off a 
four -month, region -by- region re- 
tail plan focusing on midsize re- 
gional chains. Inclusion in- new - 
artist programs at national chains 
will be solicited in the new year. 

"We know that getting this to 
work is going to be a long -term 
project," says Brown. "But we're 
self- sufficient enough to deal with 
that. It's not like a record deal has 
spoiled us -we just finished put- 
ting away the power tools from 
building our own flight cases!" 

Making His Mark. Phil Collins, center, is congratulated by Steve Hyman, left, 

executive director of the Mark, and Amy Granat, Jam Productions, following the 

singer's performance at the Moline, III., venue. Collins was on hand to celebrate 
the first anniversary of the Mark, which has played host to 45 concerts in its 13- 

month existence. 

- AMUSEMENT BUSINESS R' ,, , 
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TOP 10 CONCERT 

BOXSCORE GROSSES 

ARTIST(S) Venue Date(s) 

Gross Attendance 
Ticket Price(s) Capacity Promoter 

ROLLING STONES 

LENNY KRAVITZ 

Foxboro Stadium Sept. 4 -5 

Foxboro, Mass. 

54,633,901 97423 
$50425 two 

sellouts 

Conceit Prods. 

International USA 

ROLLING STONES 

LENNY KRAVITZ 

Spartan Stadium Sept 9 

Michigan State 

University 

East Lansing, Mich. 

$2.128,825 47,797 

Gross Record sellout 

$50425 

Concert Prods. 

International USA 

BILLY JOEL 

ELTON JOHN 

Alamodome Aug 16 

San Antonio. Texas 

$2.009,231 41.741 

$75440422.50 sellout 

PACE Concerts 

ROLLING STONES 

LENNY KRAVITZ 

Carter -Finley Stadium Sept 7 

North Carolina State 

University 

Raleigh, N.C. 

$1,797,502 2,739 
Gross Record sellout 

$50425 

Concert Prods. 

Intemational USA 

GEORGE STRAIT COUNTRY 

MUSIC FESTIVAL 

GEORGE STRAIT 

WYNONNA 

CLAY WALKER 

DOUG STONE 

FAITH HILL 

DAN SEALS 

LITTLE TEXAS 

Alamodome Sept 4 

San Antonio, Texas 

51.052253 2,712 
$35427.50/ 40,023 

$20 

PACE Concerts 

Arts San Antonio 

STEELY DAN The Gorge Sept. 10 -11 

George, Wash. 

5999,119 32.354 

$$5425 37,000 

two shows 

MCA Concerts NW 

STEELY DAN Coca -Cola Starplex Sept 2 -3 

Amphitheatre 

Dallas 

$149,603 25.114 

$45435/ 40222 

$2250 two shows 

MCA Concerts 

PACE Concerts 

JAMES TAYLOR Jones Beach Theatre Sept. 3 -4 

Wantagh, N.Y. 

$621,599 21,72 
$36626 two 

sets 

Delsener/Slater 

Enterpnses 

JUuO IGLESIAS 

MAX ALEXANDER 

O'Keefe Centre for Sept 9 -11 

the Performing Arts 

Toronto 

$317,417 9,014 

$99.50422.50 three 

sellouts 

Concert Prats. 

International 

in -house 

YES Madison Square Sept 10 

Carden 

New York 

$372.050 UNI 
$50435 13,595 

Delsener/Slater 

Enterprises 

Copyrighted and compiled by Amusement Business, a publication of BPI Commun'cations, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327 -1575. For research information and pricing, call Mane Ratliff, (615)- 321 -4295. 

BILLBOARD SEPTEMBER 24, 1994 19 

www.americanradiohistory.com

www.americanradiohistory.com


Artists & Music 

KEVIN SALEM'S SOLO DEBUT A DEPARTURE FOR ROADRUNNER 
(Continued from page 18) 

son who was there first, rather 
than just look to the highest bid- 
der. 

"I don't really like traditional 
things," Salem adds. "But even if 
you look at it in traditional terms, 
Roadrunner can sell a lot of rec- 
ords. They may be selling metal 
records, but they aren't content to 
sell a few of anything." 

Cooper insists that by promot- 
ing the album to college and album 
alternative stations- leading off 
with a remixed single version of 
"Amnesia" -the label stands to ex- 
pose Salem to several elements of 
a potentially diverse audience. 

"Kevin can do well in any situa- 
tion where an artist's personality is 
allowed to speak for itself," he 
says. "A lot of people who have 
been attracted to his work in the 
past have been coming to us al- 
ready, which is a good sign." 

Further interest should be gen- 
erated by a forthcoming promo- 
tional tour of markets with RED 
offices, where Salem and his four - 
piece band will doubtless cause a 
stir with their forceful show. 

That live electricity is harnessed 
quite effectively on "Soma City" 
rockers such as "Lighthouse 
Keeper" and "Forever Gone," 
which swirl headily around riffs 
from the guitars of Salem and 
Todd Novak and the organ of Dave 
Dunton. Traces of Alex Chilton 
and Lou Reed surface throughout 
the chugging rockers, but Salem 
bristles at his music being termed 
"roots rock." 

"I feel rooted," he says. "But my 
roots are as much in the Stooges 
and Wire as in John Lennon." 

While the Massachusetts -bred, 
Brooklyn, N.Y. -based Salem's pro- 
duction work is certainly in de- 
mand in indie -rock circles, he 
chose to have "Soma City" pro- 
duced by Niko Bolas (who has en- 
gineered records for the Rolling 
Stones and the Red Hot Chili Pep- 
pers). 

"I make my living [as a pro- 

ducer] by telling people what a bad 
idea it is to self -produce," he says. 
"And that's absolutely true -I 
haven't met anyone who I think is 
able to do it effectively. I'm just 
glad Niko was willing to do it, with 
very little money and very little 
sleep." 

Although he is used to working 
quickly -he says some of the proj- 
ects he's been involved in have 
been waxed in a single day -Salem 
admits that the ease with which 

"Soma City" was completed sur- 
prised even him. 

"We knew we wanted to make as 
live- sounding an album as possible. 
If you look at the really great rec- 
ords, the one thing they all have in 
common is that they sound like the 
band is right there, live," he says. 
"But within a week of signing the 
final contract, we delivered the al- 
bum. That might not be normal 
protocol, but like I said, I don't like 
traditional things." 

THE BEST OF ...: 
THE ESSENTIAL CD GUIDES 

By Various Authors 
(CollinsPublishersSanFrancisco) 

THE COMPLETE GUIDE TO ... 
(VARIOUS ARTISTS) 
By Various Authors 

(Omnibus Press; $7.95) 

Looking for pocket -size reference 

OUL 
THE ESSENTIAL CD GUIDE 

uv.! 100 AAi1516 E[ATLfO 

'the F ru s s4- . 
Yustx rAe IF éq ti,..,F, 

guides to popular music that provide 
just the facts? These two new series 
attempt to offer the goods. 

"The Best Of' books offer quick 
takes on the history of soul, blues, 
rock, metal, and country. Billed as 
essential album guides, they are by 
no means definitive or complete. In- 
stead, they offer easily digestible in- 
dices of who and what are notewor- 

Leapin' Lollapalooza. The promoters of Lollapalooza in Philadelphia 
celebrate the show's success in the City of Brotherly Love. The concert, which 
drew 43,000 people, took place in FDR Park, across from the Spectrum arena. 
Shown, from left are Sid Payne, Electric Factory Concerts; Peter Luukko, the 
Spectrum; and Electric Factory's Larry Magid and Allen Spivak. 

thy in each genre, although the judg- 
ment of what is notable is debatable 
when someone like George Clinton is 
omitted in favor of Lisa Stansfield in 
the soul edition. 

Advantages? The volumes are 
handsome and handy if you are con- 
sidering buying unfamiliar material. 
Shortcomings? There's too much in- 
formation to cram into these tiny 
tomes, so they barely qualify as a 

LED iEPPEIiN 

crash course, even for the novice. 
Some glaring holes shine through, 
too. For instance, while there's some 
mention of Sly Stone and Harold 
Melvin & the Blue Notes in soul's 
quick- history chapters, their actual 
CDs fail to draw ink in the extensive 
"Who's Who" record section. And 
the rock book barely mentions the 
U.S. punk scene, and dismisses the 
U.K. one as a media fabrication. 

If you want more extensive infor- 
mation on a major artist, "The Com- 
plete Guide" series has separate 
books focusing on the Beatles, 
Queen, Elvis Presley, the Doors, Bob 
Marley, and Led Zeppelin. These 
volumes probe a bit deeper, and fea- 
ture enough trivia to occupy any 
budding fan. But new information or 
any real insight into the minds, 
hearts, and work of these artists is 
tough to find. 

Chapters are organized according 
to album and, in the case of the Bea- 
tles and Zep, feature track -by -track 
listings with a dash of background in- 
formation weaved in to help explain 
songs' origins. This approach makes 
sense, since searching for in -depth 
analysis of an artist is a tough task 
for these pocket -size music digests. 

Though minute, the Queen book, 
for instance, manages to pack in a 
funny moment or two. Quoted in an 
NME interview at the time of the re- 
lease of the "Queen II" album, Fred- 
die Mercury explains his material as 
"just little fairy stories," only to ex- 
claim moments later, "I'm as gay as 
a daffodil, dear." But that's as spicy 
as these snacks get. MARISA FOX 

Continental Drift 
UNSIGNED ARTISTS AND REGIONAL NEWS 
E (3 1 T E C) B Y M E L I NJ E) A NJ E W M A NJ 

MINNEAPOLIS: Kevin Bowe was getting fed up. Twice now, he had mailed a 
copy of his band the Revelators' new four -song demo tape to the ultra -hip 
Twin Cities underground music magazine Cake, in hopes of getting it reviewed 
in the publication's influential "Demorama" column. But no ink was forthcom- 
ing, and Bowe thought he knew why. The 3- year -old Revelators were simply 
too established (read: mainstream) to qualify as cutting -edge (read: cool) in 
Cake's eyes, he figured. Not only that, but stylistically his band has "one foot 

hi roots rock and the ether in heavy 
Minneapolis garage rock. But in 
this town, you're supposed to be one 
or the other." So Bowe resubmitted 
the tape under the name Mackie 
Ford, along with a deliberately in- 
articulate note saying he'd just mo- 
ved from Montana. The result? A 
rave from Cake, subsequent inquir- 
ies from record companies -and 
red faces all around when the ruse 

was revealed. While Cake's editor claimed that the original demos were lost, 
not shunned, Bowe says the incident "confirmed my suspicion that there were 
political reasons for us being ignored." Label folks, along with publishing com- 
panies and management firms, continue to show interest in the Revelators, 
who recently self -released a full- length CD, a fiery guitarfest aptly titled 
"Mackie Ford's Revenge." "Nobody's written me a check yet," says Bowe, 
"but every time I come home there's fun stuff on my voice mail." Contact Sun 
House Records at 612 -449 -9517. MOIRA MCCORMICK 

THE REVELATORS 

DETROIT: The Verve Pipe's lead vocalist and main songwriter, Brian Vander 
Ark, has his tongue planted firmly in cheek as he says, "We want the kids 
to think we're bigger than Jesus ... Jones." Indeed, they very well could be. 
The East Lansing, Mich. -based band's dark -edged pop has fans packing places 
like Kalamazoo's 1,500 -seat State Theater and Detroit's 1,000 -capacity St. 
Andrew's Hall. The Verve Pipe's two albums have shown strong sales of more 
than 16,500 in the western part of the state. "Pop Smear," the group's second 
self -released CD, takes the listener on a dizzying tour of pop styles, with four - 
part harmonies that are by turns 
lush and aggressive, combined with 
cynical, bittersweet lyrics and the 
stinging guitar work of A.J. Dun- 
ning. The Verve Pipe, which won 
Yamaha Soundcheck's national 
unsigned band contest last year, 
moves from delicate, elegiac love 
songs to bone -crunching political 
commentary with ease and author- 
ity. Perhaps the most telling exam- 
ple of the band's broad appeal is the addition of the cut "Senator Speak" to 
the playlist of Detroit top 40 outlet WHYT. Initially added as a test at 10- 
12 plays a week, "Senator Speak" is now being played 20 -plus times a week 
due to requests. Not bad for a band that has been together less than two years. 
Contact Doug Buttleman at 816- 752 -8020. 

KAREN KOSKI 

THE VERVE PIPE 

SAN PEDRO, CALIF.: Hardcore rhythms, funky jazz riffs, '70s -style guitar licks, 
and Marvin Gaye -meets -Ozzy Osbourne vocals comprise the decidedly differ- 
ent sound of Dimestore Hoods. Together for approximately two years, lead 
vocalist Jim Korthe, guitarists Tom McNerney and Todd Beguchi, and bass- 
ist Dave Wadsworth all grew up in San Pedro. Although the band has a drum- 
mer that sits in at gigs, Korthe laid down all drum tracks in the studio. Dimes - 
tore Hoods recently opened for Offspring and most likely will be playing with 
Testament. The band has developed a strong local following, packing in 850 

fans at full cover, as well as drawing 
300 -500 at their Hollywood gigs. 
The band's lyrics are based on 
Korthe's intense life experiences as 
a gang member who has been shot 
and stabbed and has been sober for 
two years. "Smile Now, Cry Later" 
was written about a friend who was 
shot in a drive -by the day after leav- 
ing the gang. After signing to ICM 
for live bookings, Dimestore Hoods 
recorded its current demo in two 

days. "Cheap and fast is the best way to get that raw sound," says McNerney, 
"and our producer, John Bogosian, did his best to achieve that. Still, nothing 
compares to our live show." Contact Jeff Jampol at 310 -239-0655. 

JEFF BLUE 

DIMESTORE HOODS 
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CLAMOR BUILDING FOR BLACK CROWES' RETURN 
(Continued from page 14) 

the standard piano -Wurlitzer -B3. 
`Wiser Time' has pedal steel and 
Fender Rhodes on it. Me and Rich 
sang the harmony verses on there; 
we never sang together on a record 
before." 

With the record in the bag, the 
Crowes have been warming up for 
a tour with some unexpected gigs. 
The group played a surprise set on 
the Lollapalooza Festival's second 
stage in Atlanta in August, and 
performed semi -clandestine club 
sets in New York (including a Sept 
9 show at CBGB) under the name 
"Blessed Chloroform." 

READY TO TOUR 
Last time out, the Crowes' tour 

stuck primarily to theaters. Re- 
garding venues for the band's next 
U.S. run -which will begin in early 
1995, after a year -end spell in Eur- 
ope, Japan, and Australia- Robin- 
son says, "We're gonna go where 
we can go. If the record comes out 
and people like it, and we can play 
in arenas someplace, I'm sure we 
will. If the record comes out and no 
one likes it, I'm sure we'll ... be 
playing the Palladium [club in 
L.A.]." 

Initially, American is taking an 
unusual route to promote "Amor- 
ica": The album's first track, "A 
Conspiracy," will land Oct. 11 at 
every appropriate radio format ex- 
cept top 40, a traditional bastion 
for the Black Crowes. 

"I plan to take on the world with 
it," says American GM Mark Di 
Dia. "I think the Black Crowes' 
music is for all people." 

Di Dia admits that this tack runs 
somewhat contrary to the Crowes' 
history at radio. "In the past, yes, 
the main form of radio that was 
garnered on this band was the 
AOR format, and pop on certain 
songs. But there have been some 
modern rock stations, like [XTRA] 
91X in San Diego and [KNDD] the 
End in Seattle, that have played 
the Black Crowes. If these stations 
can play Pearl Jam and Collective 
Soul and Soundgarden and some of 
the other things they're playing, I 
think they should be able to play 
the Black Crowes." 

Still, Di Dia doesn't entirely dis- 
count releasing "A Conspiracy" as 
a commercial single and attacking 
top 40. 

"I think the market is going to 
dictate that," he says. "If we get it 
on MTV, and it gets a great rota- 
tion on MTV, and it's on 150 rock 
stations and 40 modern rock sta- 
tions and 100 triple -A stations, 
then maybe we will go to pop ... 
As of right now, we're not going to 
do a commercial single on it, but 
that may change." 

SPECIAL CD SAMPLER 
Central to the advance work for 

"Amorica" is a special CD sampler 
called "The Black Crowes' Grits 
And Gravy," which will contain five 
tracks from the Crowes' quadru- 
ple- platinum 1990 debut "Shake 
Your Money Maker," five from its 
double -platinum successor "South- 
ern Harmony," and three -"A 
Conspiracy," "Gone," and "High 
Head Blues" -from the new al- 
bum. The sampler, which is being 

made in an edition of only 4,000, 
will be given away selectively to 
100 different stations and retail 
outlets that participate in a 
Crowes display contest. 

Di Dia says of the package, "It 
does three things. It's a collector's 
item, number one. A kid that wins 
this thing on the radio will hope- 
fully like it well enough to go out 
and buy the new record. And num- 
ber three, it reinforces the fact to 
the radio stations of how many 

great Black Crowes songs they've 
played over the years." 

American national sales man- 
ager Dave Garbarino says the re- 
tail campaign will mirror the 
promo assault for "Amorica ": 
"We're marketing this in many dif- 
ferent genres- independent store, 
mall chain store. They're a multi - 
format, multi -demo band." 

ON WHITE VINYL 
Garbarino says the "God Bless 

Amorica" campaign will entail "a 
display contest, some wonderful 
point -of- purchase material - 
aside from your posters and flats, 
some unconventional material, 
some standup stuff like the 
Statue of Liberty. There'll be a re- 
tail contest to win some prizes; 
the grand prize is two tickets any- 
where in `Amorica' to see the 
Black Crowes when they tour 
next year." 

The album itself will be issued 

with some flash, Garbarino says. 
"The first 200,000 [CDs] will be in 
a Digi -Pak. It's a limited edition, 
which will pretty much be the ini- 
tial order for the CD. We'll also be 
making vinyl ... That will be kind 
of a supply -and- demand [thing]. 
It's going to be on white vinyl. 
Probably we're gonna do about 
10,000, which is kind of interest- 
ing, because their last record 
wasn't on vinyl. I'm a big propo- 
nent of vinyl." 

Billboard Magazine brings MUZAK 
out of the background and into the spotlight. 

The October 29th issue will tell 
the story of this legendary 

environmental music company, from 
its New York origins to its 

present -day 60th Anniversary. 

New technologies and new markets 
will be the subjects of this special salute, 

making it the perfect vehicle 
to bring your business to the foreground. 

ict: Lezle Stein : (21 3) 525 -2329 
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The new b s m featuring "What Are You ?" 
Nationwide tour with Shawn Colvin October through December 

Management: Rob Holden. © 1994 Virgin Records Ltd. T/A Hut Recordings. Issued under exclusive license in the US to Vernon Yard Recordings. 
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COMPILED FOR WEEK ENDING SEPT. 24, 1994 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, """I 

COMPILED, AND PROVIDED BY 

ARTIST TITLE 
LABEL 8 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

1 1 39 

* * * No. 1 * * * 
JEFF FOXWORTHY WARNER BROS. 45314 (9.98/15.98) YOU MIGHT BE A REDNECK IF... 

5 6 IMMATURE MCA 11068(9.98/15.98) PLAYTYME IS OVER 

3 4 52 MARTINA MCBRIDE RCA 66288(9.98/15.98) THE WAY THAT I AM 

4 6 6 ILL AL SKRATCH MERCURY 522661* (10.98 EQ/15.98) CREEP WIT' ME 

O 8 4 THE TRACTORS ARISTA 18728 (9.98/15.98) THE TRACTORS 

6 11 47 ADAM SANDLER WARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU 

7 9 2 USHER LAFACE 26008 /ARISTA (9.98/15.98) USHER 

( 8 ) 14 28 RACHELLE FERRELL MANHATTAN 93769./CAPITOL (9.98/13.98) RACHELLE FERRELL 

( 9 ) - 1 RAPPIN' 4 -TAY CHRYSALIS 30889./EMI (10.98/15.98) DON'T FIGHT THE FEELIN' 

10 10 6 GEORGE HOWARD GRP 9780 (10.98/15.98) A HOME FAR AWAY 

11 7 3 LUSCIOUS JACKSON GRAND ROYAL 28356/CAPITOL(10.98 /15.98) NATURAL INGREDIENTS 

12 12 11 SOUNDS OF BLACKNESS PERSPECTIVE 9006 /A&M (9.98/15.98) AFRICA TO AMERICA... 

CD 21 17 CRYSTAL WATERS MERCURY 522105 (10.98 EQ/15.98) STORYTELLER 

(14) 18 6 LOVE SPIT LOVE IMAGO 21030 (9.98/15.981 LOVE SPIT LOVE 

15 13 8 BIG MOUNTAIN GIANT 24563/WARNER BROS. (10.98/15.98) UNITY 

16 16 81 BIG HEAD TODD & THE MONSTERS GIANT /REPRISE 24486/WB (9.98115.98) SISTER SWEETLY 

CD - 1 OBITUARY ROADRUNNER 8995 (9.98/16.98) WORLD DEMISE 

18 15 9 L7 SLASH /REPRISE 45624./WARNER BROS. (10.98/15.98) HUNGRY FOR STINK 

(19) 19 4 C -BO AWOL 7196 (8.98/11.98) AUTOPSY 

20 17 12 MELVIN RILEY MCA 11016(9.98/15.98) GHETTO LOVE 

The Heatseekers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the 

top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately 

ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available. o Albums with the greatest sales gains. © 1994, Billboard/BPI Communications. 

21 24 5 BOOGIEMONSTERS PENDULUM 29607 /EMI (10.98/15.98) RIDERS OF THE STORM... 

(D 31 9 TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES 

23 23 16 AHMAD GIANT 24548/REPRISE (10.98/16.98) AHMAD 

24 20 3 BBM VIRGIN 39728 (9.98/15.98) AROUND THE NEXT DREAM 

25 22 8 TERROR FABULOUS EASTWEST 92327/AG (9.98/15.98) YAGA YAGA 

26 29 2 FREEDY JOHNSTON ELEKTRA 61655 (10.98/15.98) THIS PERFECT WORLD 

34 4 ORGANIZED KONFUSION HOLLYWOOD BASIC 61406*/ELEKTRA(10.98/15.98) STRESS: THE... 

X27 (28) - 1 DES'REE 550 MUSIC 64324/EPIC (9.98 EQ/15.98) I AIN'T MOVIN' 

29 25 9 EVERETTE HARP BLUE NOTE 89297 /CAPITOL (9.98/15.98) COMMON GROUND 

30 28 11 KIRK FRANKLIN AND THE FAMILY GOSPO- CENTRIC 2119/SPARROW (9.98/13.98) KIRK FRANKLIN 

31 30 33 PRONG EPIC 53019 (9.98 E0/15.98) CLEANSING 

32 36 11 LOREENA MCKENNITT WARNER BROS. 45420 (10.98/15.98) THE MASK AND MIRROR 

33 35 6 B -TRIBE ATLANTIC 82593/AG (10.98/15.98) FIESTA FATAL! 

34 33 5 DEADEYE DICK ICHIBAN 6501 (11.98/16.98) A DIFFERENT STORY 

(35) 38 10 SELENA EMI LATIN 28803 (8.98/12.98) AMOR PROHIBIDO 

(36) - 2 RAUL DI BLASIO ARIOLA 20238/BMG (8.98/11.98) PIANO DE AMERICA 2 

31 32 13 FUGEES RUFFHOUSE 57426* /COLUMBIA (9.98 E(Ú15.98) BLUNTED ON REALITY 

38 26 4 BARENAKED LADIES SIRE/REPRISE 45709/WARNER BROS. (10.98/15.98) MAYBE YOU SHOULD DRIVE 

(39) - I WET WET WET LONDON 522285 /ISLAND (10.98/15.98) PART ONE 

(40) 40 8 LARI WHITE RCA 66395 (9.98/15.98) WISHES 

POPULAR.UPRI 
BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART 

SI N G S 
BY CARRIE BORZILLO 

C RANK IT: Zoo Entertain- 
ment is hoping it's the right 
time for Australian alterna- 
tive veterans Hoodoo Gurus 
to reap the benefits of album 
rock play, top 40 radio's incli- 
nation to play modern rock 
songs, and the blossoming al- 
bum alternative format. 

"The Right Time" is the 
band's first single from its 
sixth album, "Crank," re- 
leased Sept. 13. It initially 

Lovely. The Jazz 
Passengers' "Jazz 
Passengers In Love," on 
High Street Records, 
features such vocalists as 
Deborah Harry, Freedy 
Johnston, Mavis Staples, 
Jimmy Scott, and Jeff 
Buckley. Harry will join the 
group on tour, and the New 
York date will feature some 
of the other guests as well. 

was serviced to modern rock 
and album alternative radio, 
and will go to album rock and 
top 40 when there is a de- 
mand for it, according to 
Brad Hunt, VP of marketing 
at Zoo. 

"This band has been an al- 
ternative mainstay, and this 
is the album that will finally 
do it for them," he says. 
"They've been slugging it out 

in the trenches for so long, 
with no opportunity to reach 
a mass audience." 

Hunt says that the group 
has more of an opportunity to 
reach larger audiences this 
time around because "the al- 
ternative marketplace is such 
an active one now, and [album 
rock] and [top 40] radio is giv- 
ing the format a shot; their 
time is due." 

Hunt also is banking on the 
more -defined album alterna- 
tive format to give the group 
a boost. Hunt says 
that while these 
stations supported 
the band in the 
past, the format's 
support could 
prove more benefi- 
cial this time be- 
cause there are 
more stations in 
the format. 

The band is in 
the midst of a club 
tour, which wraps 
Oct. 2. 

Road Work. Halifax, Nova 
Scotia, rock act Sloan will 
head out on a U.S. tour 
after winding up its 
Canadian dates Oct. 1. The 
band's sophomore effort, 
"Twice Removed" on 
DGC, includes "I Can Feel 
It," featuring Jennifer 
Pierce of Sub Pop's jale. 
The first single is "People 
Of The Sky." 

R E G I O N A L H E A T S E E K E R S # 1' S 

MOUNTAIN 
Big Head Todd & The Monsters, Sister Sweetly 

the campaign and begin in 
the Southeast, where this mu- 
sic originates from," says 
Ellen Williams, associate di- 
rector of product marketing 
at Epic Street. 

"Party" was serviced to mix 
shows in July and top 40/ 
rhythm and R &B stations in 
August. The female duo is on 
a three -week radio, retail, 
and club promotional tour. 

H AVE VAN, Will Travel: 
New York singer /songwriters 

Heather Grody 
and Leisha 
Hailey, better 
known as the 
Murmurs, have 
been hitting the 
pavement in 
support of their 
self -titled MCA 
debut, due Sept. 
27. 

The duo per- 
formed at cof- 
feehouses, book- 
stores, and 
intimate clubs 
from May to Au- 
gust. Three - 
song cassette 
samplers were 
distributed at 

the performances. 
The Murmurs will embark 

on another cross -country 
trek, which will include per- 
formances at high school, in 
October. 

"We want them on the road 
non -stop," says Mindy Espy, 
director of marketing at 
MCA. The Murmurs' road 
work started several weeks 
before the album's release. 
"We bought them a van and a 
P.A., started them on the 
East Coast, and they worked 
their way to L.A. and back 

¡ NORTHEAST 

L Luscious Jackson, Natural Ingredients 

EAST NORTH CENTRAL 
Martina Mc Bride, Te Way That I Am 

/A r, MIDDLE ATLANTIC WEST NORTH CENTRAL 
I 

Rusted Root, When IWake Martina McBride, The Way That I Am 

PACIFIC 
Rappin' 4 -Tay, Don't Fight The Feelin' 

PARTY TIME: 
Epic Street is just 
one major label 
that sees bass mu- 
sic as a viable 
genre (Billboard, Sept. 17). 

The label's first bass re- 
lease is "Party," the first sin- 
gle from Dis N Dat's "Bum - 
pin' " album, which is due Oct. 
4. The single moves 90 -86 on 
the Hot R &B Singles chart 
this week. 

"Bumpin' " was produced 
by 95 South's Jay 
McGowan. Dis N Dat's de- 
but single last year, "Whoot, 
Here It Is," was an answer to 
95 South's hit "Whoot, There 
It Is." 

The label is pursuing the 

SOUTH ATLANTIC 
Jeff Foxworthy, You Might Be A Redneck If... 

SOUTH CENTRAL 
Jeff Foxworthy, You Might Be A Redneck U... 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 

PACIFIC SOUTH CENTRAL 
1. Rappin' 4 -Tay, Don't Fight The Feelin' 1. Jeff Foxworthy, You Might Be A Redneck... 
2. Big Mountain, Unity 2. Immature, Playtime Is Over 
3. C -B0, Autopsy 3. Selena, Amor Prohibido 
4. B- Tribe, Fiesta Fatal! 4. The Tractors, Owner's Manual 
5. Lighter Shade Of Brown, Layin' In The Cut 5. Martina McBride, The Way That I Are 

6. NOFX, Punk In Drublic 6. Jayne Kennedy, Steel Rain 
7. Dru Down, Explicit Game 7. Usher, Usher 
8. Immature, Playtime Is Over 8. Melvin Riley, Ghetto Love 

9. Martina McBride, The Way That I Am 9. Rachelle Ferrell, Rachelle Ferrell 

10. L7, Hungry For Stink 10. Type O Negative, Bloody Kisses 

natural avenues for promot- 
ing the bass release. Epic 
sent people out in Jeeps 
blasting the sounds of Dis N 
Dat in various markets in the 

Southeast, and secured in- 
store play in stereo stores, on 
Miami party boats, and at 
mom -and -pop retail outlets. 

"We wanted to regionalize 

again." 
The first single, "You 

Suck," has been serviced to 
college and album alterna- 
tive. It will go to modern rock 
radio in mid -October. 

"We're also doing some- 
thing that is unique for 
MCA," Espy says. "We did a 
video for both 'You Suck' and 
'Bad Mood,' and made them 
run together." The clips will 
be serviced to video outlets at 

Pony Tales. Epic 
alternative rock act 
Shudder To Think is in the 
midst of a headlining club 
tour through October, 
including a stop at CMJ 
Sept. 24. "Hit Liquor" is the 
first single from the 
Washington, D.C. -bred 
band's major -label debut, 
"Pony Express Record." 

the end of September. 
The album will be in 

Tower's breakthrough artist 
campaign and listening posts 
in October. 

T ID BITS: Keith Chagall's 
"The Circle," the second track 
from his Seven Thunders debut 
"Angels On The Faultline," is 
beginning to attract the atten- 
tion of AC radio, including 
WTSX Middletown, N.Y. The 
singer has signed with ICM and 
is looking to tour this fall. 

BILLBOARD SEPTEMBER 24, 1994 23 

www.americanradiohistory.com

www.americanradiohistory.com


R &B 
ARTISTS & MUSIC 

Chante Moore Woos Younger Fans 
Silas Looks To Build On Singer's Adult Base 

BY J.R. REYNOLDS 

LOS ANGELES -Chante Moore, 
who developed a strong R &B /adult 
following with her 1992 debut, is 
hoping to attract a younger audi- 
ence with her sophomore set, "A 
Love Supreme," due Nov. 15 on Si- 
las Records. 

"Image -wise, we're trying to ad- 
dress the fact that while she has a 
mature and elegant side, she's still 
a very young lady," says Louil Si- 
las, president of Silas Records, a 
joint venture with MCA. 

The vocalist's debut disc, "Pre- 
cious," was released in September 
1992 and reached No. 20 on the Top 
R &B Albums chart. It sold 403,000 
units, according to SoundScan. 

Fueling album sales was the set's 
debut single, "Love's Taken Over," 
which sold 101,000 units, according 
to SoundScan. It remained on the 
Hot R &B singles chart for 32 
weeks, peaking at No 11. 

"My last album was more adult 
contemporary," says Moore. "This 
one is more R &B- oriented, and will 
immediately hit the younger crowd 
because of the way the back- 
grounds are styled, and the way 

harmonies contribute to the overall 
sound." 

Moore co -wrote seven of the 14 
tracks on "A Love Supreme." She 
also co- produced five songs. 

Moore says her lyrics have 
played an important part in estab- 

lishing the per- 
ception of her as 
a mature artist 
despite her 
youth. (Silas 
says Moore is in 
her early 20s.) 

"I have the 
ability to look 
into myself and 
see truth, and 

my music reflects that honesty," 
the artist says. "And even though 
['A Love Supreme'] is a real listen- 
ing album, people won't have to 
reach real far to understand where 
I'm coming from." 

Silas adds that Moore's new ma- 
terial is not a complete departure 
from the style she crafted on "Pre- 
cious," but it does have contempo- 
rary elements designed to attract 
younger listeners. 

The first single, "Old School 
Lovin'," was chosen to take advan- 

MOORE 

Mercury's Black Sheep Return 
With Set Of `Non- Fiction' Raps 

BY HAVELOCK NELSON 

NEW YORK -It has been almost 
three years since Mercury Rec- 
ords released the Black Sheep's 
debut album, "A Wolf In Sheep's 
Clothing," which went gold. And, 
according to at least one radio pro- 
grammer, the act still is good as 

BLACK SHEEP 

gold. 
The duo's new Mercury album, 

"Non- Fiction," is due Nov. 8 in the 
U.S., Canada, and Europe, and will 
be released in "clean" and "dirty" 
versions. 

Despite the time elapsed since 
the first album, WQHT (Hot 97) 
New York MD Tracy Cloherty 
says that Black Sheep singles such 
as "The Choice Is Yours" have re- 
mained popular as recurrents on 
R &B and top 40 /rhythm radio. He 
says it's unlikely the group has 
faded from the minds of its original 
fans. 

" `The Choice Is Yours' is in a 
category we [call] gold," says Clo- 
herty. "It's one of our best -testing 
oldies." 

The single spent 16 weeks on the 
Hot R &B Singles chart, peaking at 
No. 21. According to SoundScan, it 
sold 202,000 units. 

Mercury Records president Ecl 
Eckstine says, "The sustained 
presence actually fostered interest 
in a new album. The notion of 
`Damn, when's the new Black 
Sheep coming ?' is something we've 
had a lot of people come to us 
with." 

The first single from the new al- 
bum, "Without A Doubt," is due 
Oct. 4. The single, originally pro- 
duced by Black Sheep, will be re- 
mixed domestically by Salaam 
Remi. A U.K. version will be re- 
mixed by the Press to give the sin- 
gle a more European flavor. 

Black Sheep comes from the Na- 
tive Tongues family, an informal 
collective that has developed a rep- 
utation for honest, social issue -ori- 
ented hip -hop. A Tribe Called 
Quest, Queen Latifah, and De La 
Soul are all members of the unoffi- 
cial association. 

Eckstine says Black Sheep's 
new album continues that tradi- 
tion. The group, he says, did not 
fall prey to the trend of making a 
record that intentionally sounds 
East Coast or West Coast. 

"I think their whole thought 
process was geared toward mak- 

(Conti.nned on next page) 
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tage of younger radio listeners' 
sense of nostalgia. 

"The single has subject matter 
that everyone can relate to, be- 
cause it's about relationships, and is 
coming from the `old- school' point 
of view that's so popular right now," 
he says. 

The label will take "Old School 
Lovin' " to R &B and top 40/ 
rhythm- crossover radio the week of 
Oct. 10. Its performance in those 
formats will dictate how quickly it 
will be serviced to top 40 /main- 
stream. 

Creating a more youth- oriented 
image for Moore is a key in promot- 
ing the new record. 

"We're going to have album art- 
work that will show her youthful 
side," he says. "We also want to 

(Continued on next page) 

Oakland's Taste Of Paris. Priority Records president Bryan Turner, right, 
welcomes rapper Paris to a listening party at Club Townsend in Oakland, Calif., 
in honor of his upcoming album, "Guerrilla Funk." The set is performed, written, 
and produced entirely by the artist, and arrives in stores Oct. 10. 

`Fresh Prince' A Watershed For Hip -Hop, 
And African -Americans In General, On TV 
FRESH OPPORTUNITIES: The hit comedy "The 
Fresh Prince Of Bel- Air," starring rapper Will Smith, 
begins its fifth year Sept. 19. The season premiere marks 
the 100th episode of the sitcom, and to celebrate, NBC 
threw a party at the House Of Blues in Los Angeles. 

Smith, a Grammy winner and platinum -selling artist, 
has done more to meld music with television and film 
than any other contemporary black recording artist. 

Smith's weekly adven- 
tures as a wisecracking 
Philadelphia street teen 
living with his upscale, 
Bel -Air, Calif., relatives 
have provided TV viewers 
with a glimpse, if only a 
superficial one, into hip - 
hop culture. 

Smith's television suc- 
cess sent a message to 
Madison Avenue and the 
networks that they can 
profit from featuring 
young black music artists on prime -time TV. 

"Will opened the door for a lot of young black artists 
and performers, like Martin [Lawrence] and Queen 
Latifah, to enter a formerly conservative medium," says 
Benny Medina, co- executive producer of "Fresh Prince 
Of Bel- Air." 

Medina admits that television softens ethnicity and 
sugarcoats important social and political issues, but says, 
"It's better than not having them aired at all." 

Smith is part of the recording duo D.J. Jazzy Jeff & 
Fresh Prince. Medina said quality television exposure 
can lengthen recording careers. 

"TV may have helped extend Will's music career," said 
Medina, who is also senior VP of A &R /GM of the black 
music division at Warner Bros. Records. " 'Summertime' 
was a big seller, and being on TV might have had a lot 
to do with that. 

"At Warner Bros., we saw a surge in record sales 
when our artist Tevin Campbell appeared on the show." 

"Summertime" was released in June 1991, the year 
following the premiere of Smith's TV show. It sold more 
than a million copies, according to SoundScan. "Home - 
base," the album from which the single was released, 
sold 1.2 million units. 

Smith is signed to Jive Records. 
Says Smith's longtime manager, James Lassiter, 

The 
Rhythm 
and the 
Blues T., 

"Thanks to being on the show, Will became an interna- 
tional recording star- something he hadn't done prior to 
doing the show." 

Lassiter says "The Fresh Prince Of Bel -Air" airs in 
Europe, Australia, South America, the Caribbean, South 
Africa, and several West African countries. 

"The time was right when the show first started for 
a hip -hop act to have its own TV show," says Lassiter. 

"Salt -N -Pepa, Heavy D., 
Kid N' Play ... any of 
them could have been the 
ones." 

Smith, who says he is 
"interested" in recording 
another album, adds that 
his role in bridging the 
gap between music and 
television helps other re- 
cording artists who aspire 
to TV and film careers. 

"There once was a huge 
rift between music and 

television, especially for young black recording artists," 
he says. `But with [Queen] Latifah and myself getting 
a chance to do our thing on TV, it's opened up the market 
financially for others to come through." 

Queen Latifah stars in the TV sitcom "Living Single." 
The artist's 1994 album, "Black Reign," has been certi- 
fied gold. 

"The toughest part of managing Will's career is find- 
ing enough time to do all the things he wants to do, or 
is able to do," says Lassiter. "I think he'd like to continue 
his recording career. But he also wants to continue in tel- 
evision and further develop his film career." 

THE TRANSITION Is Complete: Suzanne Baptiste 
takes the R &B chart reins this week from Terri Rossi, 
who moves to BMG as VP of black music marketing. An 
unofficial transfer of duties was made during the Bill - 
board/Airplay Monitor Radio Seminar Sept. 8 -10 at the 
New York Hilton & Towers. 

In a light -hearted moment at the radio awards dinner, 
Rossi held a brief, mock coronation, crowning Baptiste 
and issuing the new "queen" of R &B a scepter and royal 
cape. 

LOTSA LIVE SHOWS were going on during conven- 
(Continued on page 29) 
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Billboard. FOR WEEK ENDING SEPTEMBER 24, 1994 

Hot R&ß Singles Sales.. 
Compiled from a national sub -sample of POS (point of sale) equipped key RIB retail stores which report number 

of units sold to SoundScan, Inc. This data is used in the Hot R &D Singles chart. 
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TITLE 
ARTIST (LABEUDISTRIBUTING LABEL) 

3 

6 

* NO. 1 * * 
I'LL MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 6 wks at No. 1 

38 32 

39 33 

2 2 9 
STROKE YOU UP 
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) 

40 37 

3 3 3 
AT YOUR BEST (YOU ARE LOVE) 
AALIYAH (BLACKGROUND /JIVE) 

41 42 

4 4 7 
FLAVA IN YA EAR 
CRAIG MACK (BAD BOY /ARISTA) 

42 49 

5 5 17 TOOTSEE ROLL 
69 BOYZ (RIP -IT) 

cp 7 9 NEVER LIE 
IMMATURE (MCA) 

44 36 

1 6 5 
JUICY/UNBELIEVABLE 
THE NOTORIOUS B.I.G. (BAD BOY / ARISTA) 

45 30 

9 4 BODY & SOUL 
ANITA BAKER (ELEKTRA) 

46 38 

10 2 
ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 

41 47 

10 8 7 
I'D GIVE ANYTHING 
GERALD LEVERT (EASTWEST) 

48 44 

11 12 9 
THIS D.J. 
WARREN G (VIOLATOWRAUISLAND) 

49 39 

12 14 8 CAN U GET WIT IT 
USHER ( LAFACE/ARISTA) 

50 61 

13 16 5 
THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

51 64 

14 13 9 
DO YOU WANNA GET FUNKY 
C +C MUSIC FACTORY (COLUMBIA) 

52 45 

15 29 7 
AFRO PUFFS 
THE LADY OF RAGE (DEATH ROW) 

53 52 

16 11 17 
FUNKDAFIED 
DA BRAT (SO SO DEF /CHAOS) 

11 15 9 
BOP GUN (ONE NATION) 
ICE CUBE (PRIORITY) 

55 46 

18 20 14 WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

56 51 

19 19 14 
BOOT) CALL 
BLACKSTREET (INTERSCOPE) 

51 55 

20 21 8 ROMANTIC CALL 
PATRA FEATURING YO -YO (EPIC) 

56 60 

21 26 5 
LETITGO 
PRINCE (WARNER BROS.) 

59 56 

22 28 5 
YOUR LOVE IS A.... 
WHITEHEAD BROS. (MOTOWN) 

60 59 

23 17 12 
TAKE IT EASY 
MAD LION (WEEDED /NERVOUS) 

61 50 

24 22 18 THE RIGHT KINDA LOVER 
PATTI LABELLE (MCA) 

62 62 

25 18 19 FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

63 54 

26 40 2 
I WANNA BE DOWN 
BRANDY (ATLANTIC) 

67 

21 25 15 
FUNKY Y -2 -C 
THE PUPPIES (CHAOS/COLUMBIA) 

65 57 

28 27 20 BACK IN THE DAY 
AHMAD (GIANT) 

66 

29 23 13 NUTTIN' BUT LOVE 
HEAVY D & THE BOYZ (UPTOWN/MCA) 

61 

30 34 9 ACTION 
TERROR FABULOUS ( EASTWEST) 

68 58 

31 24 4 I SAW IT CUMMIN' 
PMD (PMD/RCA) 

69 70 

32 48 5 
WHERE IS MY LOVE? 
EL DEBARGE FEAT. BABYFACE (REPRISE) 

70 66 

33 53 2 I'LL TAKE HER 
ILL AL SKRATCH/BRIAN MCKNIGHT (MERCURY) 

71 74 

43 20 100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

35 41 6 
NONE OF YOUR BUSINESS 
SALT -N -PEPA (NEXT PLATEAU/LONDON) 

36 35 9 
SPEND THE NIGHT 
N -PHASE (MAVERICK/SIRE/REPRISE) 

74 72 

31 31 23 WILLING TO FORGIVE 
ARETHA FRANKLIN (ARISTA) 

Billboard. FOR WEEK ENDING SEPTEMBER 24, 1994 R &B SINGLES A -Z 

Hot R&ß Airplay.. 
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 79 R &B stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross - 

referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R &B Singles chart. 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

O 

3 
TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

11 

1 

4 

3 

7 

** NO.1 ** 
I'LL MAKE LOVE TO YOU 
BOVZ II MEN (MOTOWN) 5 wks at No. 1 

13 AT YOUR BEST (YOU ARE LOVE) 
AALIYAH (BLACKGROUND /JIVE) 

9 STROKE YOU UP 
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) 

44 5 
CAN U GET WIT IT 
USHER (LAFACE/ARISTA) 

40 9 TOOTSEE ROLL 
69 BOYZ (RIP -IT) 

67 2 HERE COMES THE HOTSTEPPER 
INI KAMOZE (COLUMBIA) 

51 6 VIBE 
ZHANE (MOTOWN) 

2 5 
BODY & SOUL 
ANITA BAKER (ELEKTRA) 50 2 

GET UP ON IT 
KEITH SWEAT (ELEKTRA) 

5 

10 

6 

9 

9 

3 

I'D GIVE ANYTHING 
GERALD LEVERT (EASTWEST) 

NEVER LIE 
IMMATURE (MCA) 

ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 

7 16 
WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

42 8 ACTION 
TERROR FABULOUS ( EASTWEST) 

11 

19 

9 

6 

4 

36 

LETITGO 
PRINCE (WARNER BROS.) 

HUNGAH 
KARYN WHITE (WARNER BROS.) 

ALWAYS IN MY HEART 
TEVIN CAMPBELL (QWEST/WARNER BROS.) 

45 

41 

55 2 BEFORE I LET YOU GO 
BLACKSTREET (INTERSCOPE) 

34 19 BOOT) CALL 
BLACKSTREET (INTERSCOPE) 

47 11 
WEEKEND LOVE 
QUEEN LATIFAH (MOTOWN) 

46 8 AFRO PUFFS 
THE LADY OF RAGE (DEATH ROW) 

48 39 22 WHAT ABOUT US 
JODECI (UPTOWN /MCA) 

12 

13 

14 

15 

8 

12 

27 

17 

20 

19 

3 

SENDING MY LOVE 
ZHANE (ILLTOWN/MOTOWN) 

THE RIGHT KINDA LOVER 
PATTI LABELLE (MCA) 

I WANNA BE DOWN 
BRANDY (ATLANTIC) 

23 BACK & FORTH 
AALIYAH (BLACKGROUND /JIVE) 

16 

11 

18 

14 

29 

15 

16 

8 

10 

FUNKDAFIED 
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) 

YOUR LOVE IS A... 
WHITEHEAD BROS. (MOTOWN) 

DO YOU WANNA GET FUNKY 
C +C MUSIC FACTORY (COLUMBIA) 

19 

20 

21 

16 

28 

31 

8 

3 

32 

TURN DOWN THE LIGHTS 
SHANICE (MOTOWN) 

5.4.3 -2 (YO! TIME IS UP) 
JADE (GIANT) 

HOW MANY WAYS 
TONI BRAXTON (LAFACE/ARISTA) 

49 

50 

51 

52 

53 

54 

55 

56 

51 

58 

35 18 AND ON AND ON 
JANET JACKSON (VIRGIN) 

43 8 JOY 
BLACKSTREET (INTERSCOPE) 

49 11 
AGE AIN'T NOTHING BUT A NUMBER 
AALIYAH (BLACKGROUND /JIVE) 

52 17 
FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

58 4 I'VE HAD ENOUGH 
CINDY MIZELLE ( EASTWEST) 

41 7 
TONIGHT 
SWEET SABLE (STREET LIFESCOTTI BROS.) 

60 9 
TAKE IT EASY 
MAD LION (WEEDED/NERVOUS) 

57 9 
BOP GUN (ONE NATION) 
ICE CUBE (PRIORITY) 

45 7 
ROMANTIC CALL 
PATRA FEATURING YO -YO (EPIC) 

PRACTICE WHAT YOU PREACH 
BARRY WHITE (A&M/PERSPECTIVE) 

61 4 JUICY 
THE NOTORIOUS B.I.G. (BAD BOY /ARISTA) 

22 18 19 ANY TIME ANY PLACE 
JANET JACKSON (VIRGIN) 

I'M ON MY KNEES 
JONATHAN BUTLER (MERCURY) 

23 13 21 
I MISS YOU 
AARON HALL ( SILAS/MCA) 

24 

25 

26 

21 

28 

21 16 NUTTIN' BUT LOVE 
HEAVY D & THE BOYZ (UPTOWN /MCA) 

65 4 IF ANYTHING EVER HAPPENED TO YOU 
BEBE & CECE WINANS (CAPITOL) 

62 3 
WHEN YOU NEED ME 
AARON HALL (SILAS/MCA) 

24 15 SLOW WINE 
TONY! TONI! TONE! (WING/MERCURY) 63 48 20 90'S GIRL 

BLACKGIRL (KAPER/RCA) 

25 14 SUMMER BUNNIES 
R. KELLY (JIVE) 

64 31 IT SEEMS LIKE YOU'RE READY 
R. KELLY (JIVE) 

22 10 
EVERYTHING IS GONNA BE ALRIGHT 
SOUNDS OF BLACKNESS (PERSPECTIVE) 65 63 3 

I DON'T WANT TO KNOW 
GLADYS KNIGHT (MCA) 

23 22 I'M NOT OVER YOU 
CE CE PENISTON (A&M/PERSPECTIVE) 66 

U WILL KNOW 
BLACK MEN UNITED (MERCURY) 

53 7 
BLACK COFFEE 
HEAVY D & THE BOYZ (UPTOWN /MCA) 

WHEN A MAN CRIES 
TONY TERRY (VIRGIN) 

30 20 23 WILLING TO FORGIVE 
ARETHA FRANKLIN ( ARISTA) 

74 2 THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

31 36 7 
FLAVA IN YA EAR 
CRAIG MACK (BAD BOY /ARISTA) 69 56 16 BIGGEST PART OF ME 

TAKE 6 (REPRISE) 

32 

33 

35 

36 33 

37 54 

26 

37 

38 

30 

41 
YOUR BODY'S CALLIN' 
R. KELLY (JIVE) 70 70 2 HONEY 

ARETHA FRANKLIN (ARISTA) 

13 WHERE IS MY LOVE? 
EL DEBARGE (REPRISE) 

7 
THROUGH THE RAIN 
TANYA BLOUNT (ISLAND) 

71 
ON BENDED KNEE 
BOYZ II MEN (MOTOWN) 

12 59 4 DON'T FRONT 
MISSJONES (STEP SUN) 

13 SPEND THE NIGHT 
N -PHASE (MAVERICK/SIRE/REPRISE) 

13 71 2 
HIP HOP RIDE 
DA YOUNGSTA'S ( EASTWEST) 

12 THIS D.J. 
WARREN G (VIOLATOR/RAL/ISLAND) 

3 
I'LL TAKE HER 
ILL AL SKRATCH (MERCURY) 

14 NONE OF YOUR BUSINESS 
SALT -N -PEPA (NEXT PLATEAU /LONDON) 

15 72 3 
PASS THE LOVIN' 
BROWNSTONE (MJ1 /EPIC) 

O Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications. 

NOT ROB RECURRENT AIRPLAY 
1 - ) ANYTHING 

Swv (RCA) 

2 1 2 
YOU MEAN THE WORLD TO ME' 
TONI BRAXTON ( LAFACE/ARISTA) 

3 2 2 
SOMEONE TO LOVE 
MINT CONDITION (PERSPECTIVE) 

4 6 7 BELIEVE IN LOVE 
TEDDY PENDERGRASS (ELEKTRA) 

5 5 9 TREAT U RITE 
ANGELA WINBUSH (ELEKTRA) 

6 4 5 I'M READY 
TEVIN CAMPBELL (QWEST/WARNER BROS.) 

1 8 2 
IN THE DAY 

T) 

8 3 3 
REGULATE 
WARREN G & NATE DOGG (DEATH ROW) 

9 7 6 I BELIEVE 
SOUNDS OF BLACKNESS (PERSPECTIVE) 

10 11 21 CAN WE TALK 
TEVIN CAMPBELL (OWEST/WARNER BROS.) 

11 12 47 THAT'S THE WAY LOVE GOES 
JANET JACKSON (VIRGIN) 

12 13 30 ZHANE (FFLAV R 
J. 

UNIT /EPIC) 

13 10 7 THE MOST BEAUTIFUL GIRL IN... 
$ (NPG/BELLMARK) 

14 18 8 OLD TIMES' SAKE 
SWEET SABLE (STREET LIFE/SCOTTI BROS.) 

15 9 8 BUMP N' GRIND 
R. KELLY (JIVE) 

16 17 28 RIIGHTOHERE (HUMAN NATURE) 

11 23 28 
SALTT-N PEPA (NEXT PLATEAU /LONDON) 

18 15 5 
HEEAV D & THE BOYZ (UPTOWN /MCA) 

19 22 8 MARY 
J. 

BLIGE (UPTOWN/MCA) 

20 - 28 TONI BRAXTONN((LLAFAACE /ARIONG 

21 - 27 JUST 
S P K(SO 

SO DEF /COLUMBIA) 

22 25 9 ROUND AND ROUND 
GLENN JONES (ATLANTIC) 

23 14 21 NNAEBVER KEEPING SECRETS 

24 19 17 GROOVE HANG 

25 - 36 LOVE NO LIMIT 
MARY J. BLIGE (UPTOWN/MCA) 

Recu rents are tiles which have appeared on the Hot R &B 
Singles chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 
28 5 -4 -3 -2 (YO! TIME IS UP) (Second Generation 

Rooney Tunes, BMI /MCA, BMI /Creole Chee Chee, 

ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP) 

60 90'S GIRL (Louis St, BMI/Scrap Pyle, BMI/Truteazin' Type 

Nite, ASCAP/Donril, ASCAP/Zomba, ASCAP/Mr.Peanut Butter, 

ASCAP/Smokin' Sound, ASCAPAYB, ASCAP) CPP/WBM 

46 ACTION (EMI Blackwood, BMI) HL 

33 AFRO PUFFS (Suge, ASCAP) 

23 ALWAYS IN MY HEART (Sony, BMI /Ecaf, BMI/Boobie- 

Loo, BMI/Warner- Tamerlane, BMI) HL/WBM 

13 ANY TIME, ANY PLACE/AND ON AND ON (Black Ice, 

BMI /Flyte Tyme, ASCAP) WBM 

93 ANYTIME YOU NEED A FRIEND (Sony Songs, BMI/Rye 

Songs, BMI/WB, ASCAP/Wallyworld, ASCAP) HUWBM 

2 AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP /EMI 

April, ASCAP) 

30 BACK & FORTH (Zomba, BMI/R.Kelly, BMI) CPP 

68 BIGGEST PART OF ME (Windswept Pacific, 
ASCAP/Longitude, BMI) WBM 

4 BODY & SOUL (EMI Virgin, BMI/Shipwreck, BMI/EMI 
Virgin, ASCAP/Future Furniture, ASCAP) 

43 BOOTI CALL (Denril, ASCAP/Zomba, ASCAP/Erick 

Sermon, ASCAP /MCA, ASCAP/Tadej, ASCAP /Color It 

Funky, ASCAP/Saja, BMI/Troutman, BMI) CPP/HL/WBM 

39 BOP GUN (ONE NATION) (Gangsta Boogie, 

ASCAP/WB, ASCAP/Deep Technology, ASCAP/Full Keel, 

ASCAP) WBM 

90 BOW WOW (Booty Ooty, BMI) 

84 BRAND NEW (Mass Confusion, ASCAP /EMI April, 

ASCAP/DeSwing Mob, ASCAP) 

76 BREATHLESS (Songcase, BMI) 

19 CAN U GET WIT IT (DeSwing, ASCAP/EMI April, 

ASCAP) 

B7 CHOCOLATE (Jobete, ASCAP) 

81 THE CHOICE IS YOURS (Irving, BMI/Howie Tee, 

BMI /Ford- Payne, BMI /Copyright Control) CPP 

73 DON'T FRONT (Potential, BMVMissjones, BMI/T'Ziah's, 

BMI/Wikid & Evil, BMI/Tumblin' Dice, ASCAP) 

11 DO YOU WANNA GET FUNKY (Cole- Clivilles, 

ASCAP /Duranman, ASCAP/EMI Virgin, ASCAP) HL 

7 ENDLESS LOVE (Pep, ASCAP/Brockman, 

ASCAP /Intersong, ASCAP) 

32 EVERYTHING IS GONNA BE ALRIGHT (Flyte Tyme, 

ASCAP/New Hidden Valley, ASCAP /Casa David, 

ASCAP) WBM 

48 FANTASTIC VOYAGE (T -Boy, ASCAP/Boo Daddy, 

ASCAP/Portrait -Solar, ASCAP/Circle L, ASCAP) HL 

8 FLAVA IN YA EAR (For Ya Ear, ASCAP /Janice Combs, 

ASCAP /EMI April, ASCAP/Bee Mo Easy, ASCAP) HL 

16 FUNKDAFIED (So So Del, ASCAP/EMI April, ASCAP /Air 
Control, ASCAP) 

59 FUNKY Y -2 -C (No Hassle, ASCAP) 

72 GIVE IT UP (Suburban Funk, BMI/Bring The Noize, 

BMI /Def American, BMI/Irving, BMI) CPP 

99 GUCCI DANCE LIVE (Big Apple Bite, BM)) 

85 HAPPINESS (Blue Water, BMI/EastWest, BMI/Warner 

Chappell, BMI /Lanoma, ASCAP/EMI April, ASCAP) HL/WBM 

49 HERE COMES THE HOTSTEPPER (Salaam Remi, 

ASCAP /Pine, PRS /Longitude, BM)) 

98 HERE I AM (Lu Ella, ASCAP/EMI, ASCAP/Kemit, ASCAP) 

66 HIP HOP RIDE (Marley Marl, ASCAP/EMI April, 

ASCAP/Top Jam, BMI/Supreme C, ASCAP) 

62 HONEY (Sony, BMI/Ecaf, BMI) 

27 HOW MANY WAYS (Three Boyz From Newark, 

ASCAP/Polygram, ASCAP/Lady Ashlee, BMI /Jay Bird 

Alley, BMI/Black Hand, ASCAP/Zomba, BMI/Raphic, BMI) 

20 HUNGAH (Warner -Tamerlane, ASCAP/Kings Kid, 

BMI /Flyte Tyme, ASCAP) 

6 I'D GIVE ANYTHING (Full Keel, ASCAP/Farrenuff, 

ASCAP/Farren Curtis, BMI/Longitude, BMI /August 
Wind, BMI /Albert Paw, BMI /Curbsongs, ASCAP/Mike 

Curb, BMI) WBM /CPP 

47 I DON'T WANT TO KNOW (Sony, BMI/Ecaf, BMI) 

53 IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd., 

ASCAP/Music By Candelight, ASCAP/Music Corp. Of 

America, BMI /MCA, BMI/Nelana, BMI) CPP 

71 I GOT A LOVE (Smooth Flowin', ASCAP/Pete Rock, 

ASCAP) 

78 I'LL BE AROUND (Wamer -Tamerlane, BMI) 

1 I'LL MAKE LOVE TO YOU (Sony Songs, BMI /Ecaf, 

BMI) HL 

42 I'LL TAKE HER (Gabz, ASCAP/Brian-Paul, ASCAP /11 

C, ASCAP/Deep Soul, ASCAP /III, ASCAP) 

25 I MISS YOU (MCA, ASCAP /Jamron, ASCAP/Sweetness, 

BMI) HL 

40 I'M NOT OVER YOU (Last Song, ASCAP/Third Coast, 
ASCAP) 

58 I'M ON MY KNEES (Zomba, ASCAP) CPP 

77 INFATUATION (Foxxhole, BM)) 

74 I SAW IT CUMMIN' (PMD, ASCAP /Bridgeport, BMI) 

100 IS YOUR BIRTHDAY (Pac Jam, BM)) 

56 I'VE HAD ENOUGH Crel RAHC, BMI /Alma Irving, BM)) 

CPP 

17 I WANNA BE DOWN (Human Rhythm, BMI/Young 

Legend, ASCAP) 

70 101 (Young Bob, ASCAP/Tunes On The Verge Of 

Insanity, ASCAP /Gimme Some Hot Sauce, 

ASCAP/Famous, ASCAP/Mo Better Groove, ASCAP) 

14 JUICY/UNBELIEVABLE (Tee Tee, ASCAP /Janice 

Combs, ASCAP) 

10 LETITGO (Controversy, ASCAP/WB, ASCAP) 

83 LET ME LOVE YOU (Barn Jams, BMI/Interscope Pearl, 

BMI/Warner- Tamerlane, BMI) WBM 

94 MAKE IT RIGHT (Rhett Rhyme, ASCAP /Quiet Of Mind, 

ASCAP /BMG, BMI /Girl Next Door, BMI) 

89 MAKE UP YOUR MIND (Second Generation Rooney 

Tunes, BMI/MCA, BM)) 
69 NAPPY HEADS (Tete San Ko, ASCAP /Obverse Creation, 

ASCAP/Sony, ASCAP/EMI Blackwood, BMI) HL 

5 NEVER LIE (Hook, ASCAP/Zomba, ASCAP/Teaspoon, 

ASCAP) CPP 

75 NO GUNS. NO MURDER (Dope On Plastic, 

ASCAP/BAMB, BM)) 

57 NONE OF YOUR BUSINESS (Sons Of K -oss, 

ASCAP /Out Of The Basement, ASCAP /Unart, BMI/Next 
Plateau, ASCAP) CPP 

26 NUTTIN' BUT LOVE (Kid Capri, ASCAP/EMI April, 
ASCAP /Eazy- Duzit, ASCAP) HL 

88 OLD BECOMES NEW (Kharatroy, ASCAP /Chrysalis, ASCAP) 

86 PARTY (Pottsburg, BMI /Harrick, BMI /Longitude, BMI) 

63 PASS THE LOVIN' (Night Rainbow, ASCAP/Brown Girl. 

ASCAP /Kwakwani, ASCAP /Ness, Nitty & Capone, 

ASCAP/WB. ASCAP /Darin Whittington, ASCAP) 

67 THE PLACE WHERE YOU BELONG (FROM BEVERLY 

HILLS COP III) (Music Corp. Of America, BMI /Gasoline 

Alley, BMI/Vandy, ASCAP /MCA, ASCAP/Petrol Lane, 

ASCAP /G.Spot, BMI/Yppahc, ASCAP/Sony, ASCAP) CPP 

95 PLAYAZ CLUB (Rag Top. BMI) 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

I DON'T WANT TO KNOW 
GLADYS KNIGHT (MCA) 

5 
SUMMER BUNNIES 
R. KELLY (JIVE) 

20 I SWEAR 
ALL -A -ONE (BLITZZ/ATLANTIC) 

7 
RECOGNIZED THRESHOLDS OF... 
BOOGIEMONSTERS (PENDULUM/EMI( 

16 PLACE WHERE YOU BELONG 
SHAT (MCA) 

I GOT A LOVE 
PETE ROCK & C.L. SMOOTH (ELEKTRA) 

12 SOUTHERNPLAYALISTICADILLACMUZIK 
OUTKAST (LAFACE/ARISTA) 

22 I MISS YOU 
AARON HALL (SILAS/MCA) 

16 NAPPY HEADS 
FUGEES/TRANZLATOR CREW (RUFFHOUSE) 

22 I'M NOT OVER YOU 
CE CE PENISTON (A&M/PERSPECTIVE) 

2 
PLAYAZ CLUB 
RAPPIN' 4 -TAY (CHRYSALIS/EMI) 

11 
GIVE IT UP 
PUBLIC ENEMY (DEF JAM/RAUISLAND) 

2 HERE COMES THE HOTSTEPPER 
INI KAMOZE (COLUMBIA) 

3 DISTORTION TO STATIC 
THE ROOTS (DGC/GEFFEN) 

17 ANY TIME ANY PLACE 
JANET JACKSON (VIRGIN) 

17 90'S GIRL 
BLACKGIRL (KAPER/RCA) 

PRACTICE WHAT YOU PREACH 
BARRY WHITE (A&M/PERSPECTIVE) 

13 ALWAYS IN MY HEART 
TEVIN CAMPBELL (QWESTAVARNER BROS.) 

18 YOUR BODY'S CALLIN' 
R. KELLY (JIVE) 

7 
SLOW WINE 
TONY! TONI! TONE! (WING/MERCURY) 

4 
THROUGH THE RAIN 
TANYA BLOUNT (ISLAND) 

9 
YOU DON'T HAVE TO CRY 
N II U (ARISTA) 

4 BLACK SUPERMAN 
ABOVE THE LAW (RUTHLESS/RELATIVITY) 

11 WEEKEND LOVE/BLACK HAND SIDE 
QUEEN LATIFAH (MOTOWN) 

6 
GUCCI DANCE LIVE 
SAM THE BEAST (SIREN) 

22 BACK & FORTH 
AALIYAH (BLACKGROUND /JIVE) 

2 VIBE 
ZHANE (MOTOWN) 

3 
HIP HOP RIDE 
DA YOUNGSTA'S ( EASTWEST) 

HOW MANY WAYS 
TONI BRAXTON ( LAFACE/ARISTA) 

1 
PARTY 
DIS-N-DAT (EPIC STREET/EPIC) 

14 WHERE MY HOMIEZ? 
ILL AL SKRATCH (MERCURY) 

4 IT'S REAL 

WRONG SIDE OF DA TRACKS 
ARTIFACTS (BIG BEAT/ATLANTIC) 

2 CHOCOLATE 

BUCK EM DOWN 
BLACK MOON (WRECK/NERVOUS) 

BRAND NEW 

13 CAN IT BE ALL SO SIMPLE 
WU-TANG CLAN (LOUD/RCA) 

TONIGHT 
SWEET SABLE (STREET LIFE/SCOTTI BROS.) 

0 Sing es with increasing sales. O 1994 Billboard/BPI Communications and SoundScan, Inc. 
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55 PRACTICE WHAT YOU PREACH (Seven, BMI/Super. 
22 

65 RECOGNIZED THRESHOLDS OF NEGATIVE STRESS 97 

44 

51 

41 ROMANTIC CALL (Howie Tee, BMVIrving, BMI/Zomba. 
54 

24 SENDING MY LOVE (9 th Town, ASCAP/Naughty, 

12 

34 SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap 91 

And More, BMI) 

64 SOUTHERNPLAYALISTICADILLACMUZIK (Gnat 
Booty, ASCAP/Chrysalis, ASCAP/Stiff Shirt, 61 

36 SPEND THE NIGHT (Zomba, BMI/R.Kelly, BM)) CPP 29 

3 STROKE YOU UP (Zomba. BM)) CPP 

31 SUMMER BUNNIES (Zomba, BMI/RKelly, BMI/Taking 96 

Care Of Business, BMI) CPP 

82 SWEET FUNKY THING (MCA, ASCAP/Matak. ASCAP/Mygag, 79 

ASCAP/Polygram, ASCAP/Mad Fly, ASCAP) 35 

50 TAKE IT EASY (Misam, ASCAP) 

21 THIS DJ. (Warren G, ASCAP) 80 

37 THROUGH THE RAIN (K-Jack Top 10. 

38 THUGGISH RUGGISH BONE (Ruthless Attack, 92 

45 

52 TONIGHT (Nikke Duz It. ASCAP/MCA. ASCAP) 

TURN DOWN THE LIGHTS (Bobizzz. BMI/Meltree. 

UNITED FRONT (EMI Blackwood, BMI/Arrested 
Development, BM!) 

VIBE (9 th Town, ASCAP/Naughty. ASCAP/Rodsongs. 

WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah, 

WHAT ABOUT US (EMI April, ASCAP/DeSwing Mob. 

WHEN CAN I SEE YOU (Sony, BMI/Ecaf, BMI) 

WHEN I GIVE MY LOVE (Keith Sweat, ASCAP/E/A, 

BM!) WBMrtiL 
WHEN YOU NEED ME (MCA, ASCAP/Geffen. 

ASCAP/Ronnie Onyx, ASCAP) 

WHERE IS MY LOVE? (Ecaf. BMI/Sony, 

WHERE MY HOMIEZ? (COME AROUND MY WAY) 

WHOSE IS IT? (MCA. ASCAP/Deedle Dee. ASCAP) 

WILLING TO FORGIVE (Ecaf, BMI/Sony, BMI/Warner- 

YOU DON'T HAVE TO CRY (3 Boyz From Newark. 

Hand, ASCAP) CPP 

YOU DON'T KNOW NOTHIN' (2/29, BMI) 

YOUR BODY'S CALLIN' (Zomba, BMI/R.Kelly, BM)) CPP 

27 
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TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z ó 

fl IL 

1 1 - 2 

* * * No. 1 * ** 
BOYZ II MEN MOTOWN 0323 (10.9&'16 `3i 2 weeks at No 1 II i 

02 NEW I 

* * * HOT SHOT DEBUT * * * 
GERALD LEVERT EAS1WEST92416/AG n0.98115.98) GROOVE ON 2 

Ú 2 2 12 

* * *GREATEST GAINER* * * 
BONE THUGS N HARMONY 

CREEPIN ON AH COME UP (EP) 
RUTHLESS 5526`IRELATIVITY (7.9 8(12 -98) ap 2 

4 3 1 3 CHANGING FACES SPOILED ROTTEN /BIG BEAT 92369,AG (9.98/15.98) CHANGING FACES 1 

5 5 5 16 AALIYAH BLACKGROUND 41533*/JIVE (9.98/13.98) AGE AIN'T NOTHING BUT A NUMBER 3 

6 4 3 8 MC EIHT FEATURING CMW EPIC STREET 57696* /EPIC (10.98 EQ/15.98) WE COME STRAPPED 1 

7 6 6 14 WARREN G A2 VIOLATOR/RAL 52335' /ISLAND (10.98/15.98) REGULATE...G FUNK ERA 1 

8 8 8 ii BIG MIKE RAP -A -LOT 53907 /PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 4 

(A) 12 - 2 U.G.K. JIVE 41524 (8.98/15.98)0E SUPERTIGHT 9 

10 9 9 11 DA BRAT SO SO DEF /CHAOS 66164* /COLUMBIA (9.98 EQ/15.98) FUNKDAFIED 1 

11 11 10 11 KEITH SWEAT ELEKTRA 61550 (10.98/16.98) GET UP ON IT 1 

12 10 7 4 PRINCE WARNER BROS. 45700 (10.98/16.981 COME 2 

13 13 11 12 BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 

14 7 4 3 PUBLIC ENEMY DEFJAM /RAL 523362* /ISLAND (10.98/16.98) MUSE SICK -N -HOUR MESS AGE 4 

15 16 12 16 HEAVY D & THE BOYZ UPTOWN 10988* /MCA (10.98/15.98) NUTTIN' BUT LOVE 1 

16 14 15 15 69 BOYZ RIP-IT 6901 (8.98/15.98)® NINETEEN NINETY QUAD 13 

17 20 18 14 PATTI LABELLE MCA 10870 (10.98/15.98) GEMS 7 

18 17 17 44 R. KELLY A3 JIVE 41527 (10.98/1598) 12 PLAY 1 

19 15 13 5 GRAVEDIGGAZ GEE STREET 524016* /ISLAND (9.98 EO/15.98) 6 FEET DEEP 6 

20 19 16 3 THE JERKY BOYS SELECT92411 /AG (10.98/15.98) JERKY BOYS 2 16 

21 18 14 20 OUTKAST LAFACE 26010* / ARISTA (9.98/15.98) SOUTH ERNPLAYALISTICADILLACMUZIK 3 

22 21 20 9 ABOVE THE LAW RUTHLESS 5524* /RELATIVITY (9.98/16.98) UNCLE SAM'S CURSE 15 

23 22 22 6 ILL AL SKRATCH MERCURY 522661* (10.98 EQ/15.98) I1 CREEP WIT' ME 22 

24 31 24 5 C -BO AWOL 7196/SMG (8.98/11.98) El AUTOPSY 22 

25 25 - 2 USHER LAFACE 26008/ARISTA (9.98/15.98) ® USHER 25 

(26) 29 29 6 IMMATURE MCA 11068 (9.98/15.98)E PLAYTYME IS OVER 26 

21 24 23 50 AARON HALL SILAS 10810/MCA (9.98/15.981 THE TRUTH 7 

28 27 21 61 TONI BRAXTON A` LAFACE 2 -6007 /ARISTA (9.98/15.98) TONI BRAXTON 1 

29 23 19 8 COOLIO TOMMY BOY 1083* (11.98/15.98) IT TAKES A THIEF 5 

30 28 25 8 JAMIE FOXX FOX 66436 (9.98/15.98) PEEP THIS 12 

31 32 32 42 SNOOP DOGGY DOGG ° DEATH ROW /INTERSCOPE 92279 * /AG (10.98/15.98) DOGGY STYLE 1 

32 26 26 56 BABYFACE EPIC 53558* (10.98 EQ/16.98) FOR THE COOL IN YOU 2 

33 33 30 15 EIGHTBALL & MJG SUAVE 40002 (9 98/15.98) ON THE OUTSIDE LOOKING IN 11 

(34 66 63 3 

* * * PACESETTER * * * 
WEST COAST BAD BOYS ANOTHA LEVEL OF THE GAME 
NO UMIT 7187/SMG (9.98/15.98) 

34 

35 30 27 39 PATRA EPIC 53763* (9.98 E0115.98) in QUEEN OF THE PACK 15 

36 42 38 31 ZHANE ILLTOWN 6369 /MOTOWN (9.98/15.98) PRONOUNCED JAH -NAY 8 

37 49 43 15 BEASTIE BOYS CAPITOL 28599* (10.98/1598) ILL COMMUNICATION 2 

38 37 28 85 RACHELLE FERRELL MANHATTAN 93769 /CAPITOL (9.98/13.98)1E RACHELLE FERRELL 25 

39 36 34 46 TEVIN CAMPBELL ' QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY 3 

40 45 33 12 MELVIN RILEY MCA 11016 (9.98/15.98)E GHETTO LOVE 23 

41 35 46 21 SOUNDS OF BLACKNESS AFRICA TO AMERICA: THE JOURNEY OF THE DRUM 
PERSPECTIVE 9006 (9.98/15.98) 

15 

42 34 - Z 
VARIOUS ARTISTS FRESH /MUSIC INSPIRED BY THE FILM 
LOUD 66478NRCA (10.98/15.98) 

34 

43 38 31 25 SOUNDTRACK A2 DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 1 

44 39 39 5 C+C MUSIC FACTORY COLUMBIA 66160* (10.98 EQ/16.98) ANYTHING GOES! 39 

(4-0) 58 48 7 VARIOUS ARTISTS NPG 71006* /BELLMARK (9.98/15.98) 1- 800 -NEW FUNK 45 

® NEW 1 DRU DOWN C -NOTE 1222/RELATIVITY (9.98/16.98) EXPLICIT GAMES 46 

BUM ST. 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

STORE SALES REPORTS COLLECTED, COMPILED, 

AND PROVIDED BY SoundScan 
IIIIIII 

47 40 37 6 GEORGE HOWARD GRP 9780 (9.98/15.98) ® A HOME FAR AWAY 28 

48 44 42 11 NORMAN BROWN MOJAll 0301 /MOTOWN (9.98/13.98) AFTER THE STORM 21 

49 41 51 29 ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980 -1994) 23 

50 43 35 11 TAKE 6 REPRISE 45497/WARNER BROS. (10.98/15.981 JOIN THE BAND 17 

51 48 44 22 ALL -4 -ONE A2 BLITZZ/ATLANTIC 82588/AG (10.98/15.98) ALL -4 -ONE 12 

52 52 36 21 NAS COLUMBIA 57684' (9.98 EQ/15.98) ILLMATIC 2 

53 47 50 41 ICE CUBE PRIORITY 53876* (10.98/15.98) LETHAL INJECTION 1 

54 67 68 48 SALT -N -PEPA A' NEXT PLATEAU /LONDON 828392* /ISLAND (10.98/16.98) VERY NECESSARY 6 

(55) RE -ENTRY 7 RAPPIN' 4 -TAY CHRYSALIS 30889* /EMI (10.98/15.98)E DON'T FIGHT THE FEELIN' 55 

56 46 45 54 MARIAN CAREYA' COLUMBIA 53205* (10.98 E0Ú16.981 MUSIC BOX 1 

51 50 52 44 WU -TANG CLAN 
ENTER THE WU -TANG (36 CHAMBERS) LOUD 66336 * /RCA (9.98/15.98) 8 

58 57 58 15 EL DEBARGE REPRISE45375/WARNER BROS. (10.98/15.98) HEART MIND & SOUL 24 

59 51 40 69 JANET JACKSON A6 VIRGIN 87825 (10.98/16.98) JANET. 1 

60 60 55 14 MC BREED WRAP 8133 /ICHIBAN (9.98/17.98) FUNKAFIED 9 

61 61 47 5 
BOOGIEMONSTERS 

RIDERS OF THE STORM: THE UNDERWATER ALBUM PENDULUM 29607 * /EMI (10.98/15.98) M 42 

62 63 59 95 KENNY G.6 ARISTA 18646 (10.98/15.98) BREATHLESS 2 

63 56 56 3 WHITEHEAD BROS. MOTOWN 0346 (9.98/13.98) SERIOUS 56 

64 53 41 4 ORGANIZED KONFUSION 
STRESS: THE EXTINCTION AGENDA HOLLYWOOD BASIC 61406 * /ELEKTRA (10.98/15.98) 28 

65 54 53 33 TOP AUTHORITY TRAK 72576/SMG (10.98/15.98) ® SOMETHIN' TO BLAZE TO 21 

66 59 54 12 TERROR FABULOUS EASTWEST 92327/AG (9.98/15.98) IBM YAGA YAGA 51 

(04 74 66 97 SADE A3 
EPIC 53178 (10.98 EQ/16.98) LOVE DELUXE 2 

68 90 75 5 
VARIOUS ARTISTS 
THE RIGHT STUFF 29139 /CAPITOL (7.98/11.98) SLOW JAMS THE TIMELESS COLLECTION VOLUME 1 52 

69 65 57 38 JODECI UPTOWN 10915/MCA (10.98/15.98) DIARY OF A MAD BAND 1 

70 55 49 11 HOUSE OF PAIN TOMMY BOY 1089* (11.98/15.98) SAME AS IT EVER WAS 12 

71 68 62 95 SOUNDTRACK A' ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 

72 72 91 4 TANYA BLOUNT ISLAND 521514 (9.98/13.98) NATURAL THING 72 

13 69 61 25 INCOGNITO TALKIN LOUD 522036NERVE (9.98/13.98) M POSITIVITY 54 

14 64 60 18 
SOUTH CENTRAL CARTEL 

N GATZ WE TRUSS G.W.K. /CHAOS 57294* /COLUMBIA (10.98/15.98) 4 

15 96 89 20 THE BRAND NEW HEAVIES 
BROTHER SISTER DELICIOUS VINYUEASTWEST 92319/ÁG (10.98/15.98) 26 

16 73 77 38 VARIOUS ARTISTS THUMP 4010 (9.98/16.98) OLD SCHOOL 35 

(17) 86 70 52 EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) ® COMIN' OUT HARD 40 

78 71 67 17 JERU THE DAMAJA PAYDAY 124011 * /FFRR (9.98/14.98) THE SUN RISES IN THE EAST 5 

19 RE -ENTRY 4 THE ISLEY BROTHERS LEGACY 57860 /EPIC (7.98 EQ/11.98) BEAUTIFUL BALLADS 61 

80 70 87 46 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 

(81) NEW 1 VARIOUS ARTISTS THUMP 4510 (10.98/16.91 OLD SCHOOL RAP VOLUME 1 81 

82 79 69 9 LUKE LUKE 6996* (9.98/14.981 FREAK FOR LIFE 6996 24 

83 76 78 14 
BORN JAMERICANS 

KIDS FROM FOREIGN DELICIOUS VINYUEASTWEST 92349/AG (9.98/15.98) I 36 

84 85 97 15 VARIOUS ARTISTS THUMP 4020 (10.98/15.98) OLD SCHOOL VOLUME II 35 

85 94 86 4 POOH -MAN IN -A- MINUTE 8600 (9.98/16.98) AIN'T NO LOVE 85 

86 80 82 3 TROOP BUST IT 72983 (10.98/16.98) A LIL' SUMPIN' SUMPIN' 80 

87 97 92 28 HAMMER GIANT 24545/WARNER BROS. (10.98/16.98) THE FUNKY HEADHUNTER 2 

88 89 - -- 90 DR. DREW DEATH ROW /INTERSCOPE 57128./PRIORITY (10.98/16.981 THE CHRONIC 1 

89 100 65 5 
BOOTSY COLLINS 

BACK IN THE DAY: THE BEST OF BOOTSY WARNER ARCHIVES 26581/WARNER BROS. (7.98/11.98) 59 

90 78 76 13 
FUGEES (TRANZLATOR CREW) 

BLUNTED ON REALITY RUFFHOUSE 57462* /COLUMBIA (9.98 E0/15.98) I! 62 

(91) RE -ENTRY 49 E -40 SICK WID' IT 41537 /JIVE (8.98/11.98) El THE MAIL MAN 13 

92 95 96 29 GERALD ALBRIGHT ATLANTIC 82552/AG (10.98/16.98) SMOOTH 25 

93 99 - 12 ANT BANKS JIVE 41534 (9.98/15.98) THE BIG BADASS 10 

94 75 73 43 QUEEN LATIFAH MOTOWN 6370 (9.98/15.98) BLACK REIGN 15 

95 92 71 8 
SIR MIX -A -LOT 

CHIEF BOOT KNOCKA RHYME CARTEUAMERICAN 45540'/WARNER BROS. (10.98/15.98) 28 

96 93 85 46 TOO SHORT JIVE 41526* (10.98/15.98) GET IN WHERE YOU FIT IN 1 

97 84 72 33 CE CE PENISTON A &M 0138 (10.98/15.981 THOUGHT 'YA KNEW 20 

98 82 90 58 WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TO BE 24 

99 91 95 5 
VARIOUS ARTISTS 

SLOW JAMS THE TIMELESS COLLECTION VOLUME 2 THE RIGHT STUFF 29140/CAPITOL (7.98/11.98) 74 

100 87 74 9 EVERETTE HARP BLUE NOTE 89297/CAPITOL (9.98/15.981® COMMON GROUND 44 

0 Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). RIM certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol 
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CO prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit 
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. In indicates past or present Heatseeker title. ©1994, Billboard /BPI Communications, and SoundScan, Inc. 

DUTCH SAXOPHONIST HANS DULFER ENDS RECORDING HIATUS 
(Continued from page 12) 

Top 50, Holland's leading singles 
chart. "Streetbeats" also is the name 
of Dulfer's popular weekly radio 
show on Dutch national public 
broadcaster VPRO. 

Duller has been playing concerts 
in Europe in recent months, includ- 
ing the Parkpop Festival in the Ha- 
gue Aug. 21, Europe's biggest an- 
nual free pop festival. 

"Big Boy" was released in France 
by Chrysalis in June, with an accom- 
panying media launch. Demand for 
interviews was so great that Dulfer 

had to stay an extra day in Paris. 
According to Peterson, EMI Mu- 

sic will handle the release in Swit- 
zerland, Austria, Spain, and Italy. 
Release negotiations for the U.K. 
and Scandinavia are still going on. 
The album also will be released in 
Japan later this month on Toshiba/ 
EMI. At this point, there are no ar- 
rangements for a U.S. release 
through EMI. 

Dulfer took the intiative in found- 
ing the Monsters Of Jazz label. 
Dulfer and Peterson handle all ac- 

tivities for the label, including pro- 
motion and A &R. 

The label will feature, as Dulfer 
calls it, "saxophone- oriented, dance- 
able jazz." The label is primarily for 
Dutch jazz acts, but it is possible 
that jazz acts from other countries 
also will be signed. According to Pe- 
terson, three to five CDs will be re- 
leased annually on the label. 

Dulfer recorded his last album 12 
years ago for the Dutch VARAgram 
label. The artist, who has a contro- 
versial image in the Dutch jazz 

scene, has been on "non- speaking" 
terms with the local record business 
for quite some time, claiming to be 
more interested in giving concerts 
than being in a recording studio. 

He recorded his last album for 
EMI in 1970. Together with his 
band of the time, Ritmo Natural, he 
recorded the album "Candy 
Clouds." The cover of the album 
shows his daughter Candy as a rosy - 
cheeked, smiling baby. 

Hans Dulfer is proud that it has 
always been difficult to pigeonhole 

his work. "I can play all types of 
jazz, but I like to integrate other 
sorts of music, like heavy metal, 
hard rock, rap, hip -hop, and many 
more. It means that no two of my 
concerts are the same. Sometimes 
they're quite shocking for pure jazz 
music lovers. I like to shock. It also 
means that, over the years, most 
people at my concerts are young - 
and hungry for new sounds. Most of 
those people are between 20 and 40. 
It also keeps me young." 

28 BILLBOARD SEPTEMBER 24, 1994 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard® FOR WEEK ENDING SEPTEMBER 24, 1994 

Not Ra p Singles.. 

- 
w 

Ñ 3 
Ñ W 
5 3 

3 S 
J< 

E,,_ o ¢ ce 

3 o 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY SoundScan 
TITLE 1111111 1 ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 1 7 

* * * NO. 1 * * * 
FLAVA IN YA EAR CRAIG MACK 
(C) (D) (M) (T) BAD BOY 7- 9001 / ARISTA 3 weeks at NB. 1 

2 2 2 17 
TOOTSEE ROLL 1 69 BOYZ 

3 3 3 5 
JUICY /UNBELIEVABLE THE NOTORIOUS B.I.G. 
(C) (D) (MI (T) BAD BOY 7 -9004 /ARISTA 

4 5 5 9 THIS D.J. WARREN G 
(C) (M) (T) (X) VIOLATOR/RAL 853 236/ISLAND 

ID 7 14 6 
THUGGISH 6RUGGISH BONE BONE THUGS N HARMONY 

© 15 15 7 

** *GREATEST GAINER* * * 
AFRO PUFFS THE LADY OF RAGE 
(C) (T) (X) DEATH ROW /NTERSCOPE 98233/AG 

7 4 4 17 
FUNKDAFIED DA BRAT 
(C) (T) SO SO DEF /CHAOS 77523 /COLUMBIA 

8 6 7 9 BOP GUN (ONE NATION) ICE CUBE FEAT. G. CLINTON 
(M) (T) (X) PRIORITY 53161 

9 10 10 8 ROMANTIC CALL PATRA FEATURING YO -YO 
(CI (M) (T) EPIC 77624 

10 8 11 12 
TAKE IT EASY MAD LION 
(M) (T) WEEDED 20094* /NERVOUS 

11 9 6 21 
FANTASTIC VOYAGE COOLIO 
(C) (M) (T) (X) TOMMY BOY 617 

12 13 13 15 
FUNKY Y -2 -C THE PUPPIES 
(C) (M) (T) (X) CHAOS 77461 /COLUMBIA 

13 14 8 21 
BACK IN THE DAY AHMAD 
(ow) (T) (X) GIANT /REPRISE 18217/WARNER BROS. 

14 11 9 13 
NUTTIN' BUT LOVE HEAVY D & THE BOYZ 
(C) (M) (T) UPTOWN 54865/MCA 

15 16 18 9 ACTION TERROR FABULOUS FEAT. NADINE SUTHERLAND 
(C) (D) (M) (T) EASTWEST 98260/AG 

16 12 12 4 
I SAW IT CUMMIN' PMD 
(C) (M) (T) (X) PMD 62952/RCA 

CD 24 2 
I'LL TAKE HER ILL AL SKRATCH FEAT. BRIAN MCKNIGHT 
(C) (T) (X) MERCURY 856 124 

1S 20 40 10 
NONE OF YOUR BUSINESS /HEAVEN OR HELL SALT -N -PEPA 
(C) (D) (M) (T) (X) NEXT PLATEAU /LONDON 857 578/ISLAND 

19 21 22 8 RECOGNIZED THRESHOLDS OF... BOOGIEMONSTERS 
(C) (T) PENDULUM 58184/EMI 

ZO NEW 1 
I GOT A LOVE PETE ROCK & C.L. SMOOTH 
(C) (M) (T) ELEKTRA 64513 

21 17 17 12 SOUTHERNPLAYALISTICADILLACMUZIK OUTKAST 
(C) (D) (M) (T) LAFACE 2- 4070 /ARISTA 

22 18 19 17 
NAPPY HEADS FUGEES (TRANZLATOR CREW) 
(Qom (T) RUFFHOUSE 77643 /COLUMB1A 

23 22 - 2 PLAYAZ CLUB RAPPIN' 4 -TAY 
(C) (T) (X) CHRYSALIS 58267/EMI 

24 19 16 11 
GIVE IT UP PUBLIC ENEMY 
(C) (M) (T) (X) DEF JAM/RAL 853 316 /ISLAND 0 30 36 5 
DISTORTION TO STATIC THE ROOTS 
(C) (T) DGC 92724 /GEFFEN 

26 27 27 8 BLACK SUPERMAN ABOVE THE LAW 
(C) (T) RUTHLESS 5516/RELATIVITY 

21 23 20 11 
BLACK HAND SIDE QUEEN LATIFAH 
(C) (T) (X) MOTOWN 2249 

28 28 33 6 GUCCI DANCE LIVE SAM THE BEAST 
(M) (T) SIREN 109 

29 25 26 4 
HIP HOP RIDE DA YOUNGSTA'S 
(C) (T) EASTWEST 98240 

30 35 - 2 PARTY DIS -N -DAT 
(M) (T) EPIC STREET 77400* /EPIC 

31 26 21 18 WHERE MY HOMIEZ? ILL AL SKRATCH 
(mom (T) MERCURY 858 462 

32 33 23 4 
IT'S REAL MIC GERONIMO 
C) a912 4912/TVT 

33 31 31 9 WRONG SIDE OF DA TRACKS ARTIFACTS 
(C) IM) (T) BIG BEAT 98285/AG 

34 NEW 1 
BUCK EM DOWN BLACK MOON 
(M) (T) (X) WRECK 20100./NERVOUS 

35 34 30 14 
CAN IT BE ALL SO SIMPLE WU -TANG CLAN 
(ma) (X) LOUD 62891 /RCA 

36 37 37 9 NOGUNSSNO MURDER RAYVON 
399. 0 RE -ENTRY 2 CHECKFTHEAVI7BE 

7014/A&M 
DRED SCOTT 

38 43 32 6 IN 
(T) 
THE 

MCA 
PJ4'S BIG DADDY KANE 

39 29 41 3 
I GOTCHA' BACK GENIUS 
(CI (T) LOUD 62967/RCA 

40 32 28 13 
DIARY OF A MADMAN GRAVEDIGGAZ 
co IT) GEE STREET 854 062 /ISLAND 

CI NEW 1 
NOWHERE TO RUN, NOWHERE TO HIDE GRAVEDIGGAZ 
(C) (T) (X) GEE STREET 854 104 /ISLAND 

42 36 35 7 
IT'S YOUR BIRTHDAY LUKE 
(C) (M) (T) LUKE 176 

43 NEW , 1 
IDUSEDTO LOVE HER COMMON SENSE 

(T) RETIVITY 12 

44 38 25 3 
DWYCK GANG STARR 
(CI (T) CHRYSALIS 58257/EMI 

45 40 29 24 PUMP VOLUME 10 
(C) (M) (T) IMMORTAL 62844/RCA 

46 45 47 21 BUCKTOWN SMIF -N- WESSUN 
(M) (T) WRECK 20069* /NERVOUS 

41 39 39 6 LIVE EVIL FLATLINERZ 
(C) (MI (T) DEF JAM /RAL 853 356 /ISLAND 

48 44 42 18 
CAPTAIN SAVE A HOE E -40 
(C) (T) SICK WID' IT 42230/JIVE 

49 47 49 29 PUMPS AND A BUMP HAMMER 
(C) (D) (T) (X) GIANT /REPRISE 18218/WARNER BROS. 

50 RE -ENTRY 27 WORKER MAN PATRA 
(C) (M) (T) EPIC 77289 

Q Records with the greatest sales gains this week. Videoclip availability. Recording Industry Association 

of America (RIM) certification for sales of 500,000 units. RIM certification for sales of 1 million units. Catalog 

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi -single; cassette single unavailable, 

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single 

availability. (X) CD maxi -single availability. (0 1994, Billboard /BPI Communications, and SoundScan, Inc. 

R &B 

JIVE /EA SHAQ PROMO 
(Continued from page 10) 

based games are better hosts for 
soundtracks). `But with the album due 
at around the same time, we knew it 
would be a wasted opportunity to not 
make some use of his music," says Les- 
ley Mansford, Electronic Arts' market- 
ing director, who says her company ap- 
proached Jive about timing the album's 
release to that of the game. 

Electronic Arts had already gauged 
music as a potential marketing coup af- 
ter the success this year of its 3D0 rac- 
ing game "Road Rash," which sports a 
hit -heavy soundtrack from a slate of 
A&M Records' alternative artists. 

"The feedback has been tremen- 
dous," Mansford says of that game. 
"Music creates a whole separate buzz 
that helps build excitement, and it's 
something we intend to make maximum 
use of." 

Also building excitement for Shaq's 
game and album will be a life -size 
standee of O'Neal in martial -arts pose 
that will be sent to some 15,000 store- 
fronts in advance of release. It, and all 
other point-of-purchase material for the 
game, will include mention of the album. 

Beyond a common target demo- 
graphic, Electronic Arts and Jive also 
share numerous retail accounts, Mans - 
ford says, ranging from mass mer- 
chants like Wal-Mart to music retailers 
like Wherehouse. In the converging 
world of the "entertainment super- 
store," she adds, such in -store cross - 
promotions between games and albums 
are a natural fit. 

Weiss says the companies also are 
working on several "more creative" 
cross -promotions, along the lines of 
Electronic Arts /Jive "Shaq -Fu club 
nights," where people would be invited 
to come out, play the game, and preview 
the album. 

Electronic Arts also will be including 
a mention of the Jive album within its 
print advertising, Mansford says, but 
its $4 million TV campaign will be ded- 
icated solely to the game, which O'Neal 
conceived and helped design. 

'We do have to sell the game at some 
point," Mansford says, laughing. 

RHYTHM & BLUES 
(Continued from page 24) 

tion week. There was a concert ex- 
travaganza at Rossi's going -away 
party, held at the Supper Club in 
New York. The event included live 
performances by Brandy, Imma- 
ture, London Jones, Horace Brown, 
Cherelle, Gerald Levert, Jade, Ex- 
Girlfriend, and Skyy. The party was 
sponsored by RCA Records, Arista, 
Motown, MCA, Giant, and the entire 
WEA group ... RCA recording trio 
Blackgirl and Tuff Break artist Dred 
Scott rocked the house at the Copa- 
cabana ... EastWest hosted a set for 
industry troops and special guests. 
The dinner show featured debut art- 
ist Cindy Mizelle and Gerald Levert. 
Mizelle drew raves, as did Levert 
when he took the stage. But the 
crowd went ballistic when Levert 
invited O'Jays group member Eddie 
Levert to the stage for a rousing fa- 
ther /son performance ... At Visiones, 
the Kevin Mahogany Group dished 
out a jazz/blues set that kept the late - 
night crowd energized. 
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Dance 
ARTISTS & MUSIC 

U.K.'s Olympic Races On; Musto Returns With Indie 
HIT THAT PERFECT BEAT: 
One of the most consistently satis- 
fying indies in the U.K. right now 
has got to be Liverpool's Olympic 
Records. With each successive sin- 
gle, the label embraces ongoing in- 
ternational club trends, while 
tweaking and changing 'em with 
an ever -so- subtle hand. 

A recently issued pair of slam - 
mers cleanly proves that point. 
"You Can't Turn Around" by Bot- 
tom $ sizzles with plush soul -in- 
fused house rhythms, lively diva 
belting, and a slick, pop- injected 
chorus. Over the course of four ex- 
cellent interpretations, the cut pro- 
gresses from a fleshy peak -hour 
jumper into a stark trance trip 
without ever losing the core ele- 
ments of the song's original mix. 

"I Need Somebody" by Mr. 
Peach is a bold and bouncy hi- 
NRG spinner that will take you on 
a nostalgic trip back to your fave 
'70s hits by the Ritchie Family 
and the Salsoul Orchestra. On 
this 12 -inch single, the musical 
vibe does not change very much, 
although the "Stylin' " dub pleas- 
antly surprises with some nifty 
ragga- toasting. Olympic has got- 
ten the attention of compatriot de- 
Construction Records, which has 
picked up a couple of projects for 
distribution. T'would be wonderful 
to see a savvy stateside major label 
plug into what a strong source of 
great jams Olympic would be for 
this country. 

Wondering where Tommy 
Musto has been lately? So have 
we. The New York producer has 
been devoting lots of time to his 
Northcott- distributed indie, Sub - 
Urban Records, signing and pro- 
ducing an ear -catching array of un- 
derground baubles. The best of the 
bunch is "Ya Can't Separate Me 
(I'm Determined)" by Lee Gene- 
sis. Musto kicks one of his pat- 
ented R &B -lined grooves, while 
Genesis belts like a preacher on a 

by Larry Flick 

pulpit. He gets ample aid from a 
gospel choir that whoops and claps 
with infectious vigor. Added pleas- 
ure is derived from a double -pack 
of remixes that features the nota- 
ble talents of Alan Russell from 
Splice Of Life and Sensible 
House mastermind Matthais 
Heilbronn. 

Other new Musto /Sub -Urban 
goodies include "Grooves 4 New 
York," a compilation packed with 
such refreshing house moments as 
"Show 'Em How We Do It" by In- 
teraction & Michelle Weeks, 
"Nothing Better" by Colourblind 
(whatever happened to the album 
that was due last year ?), and "Pa- 
rade" by Community With 
Fonda Rae. 

Once again, Waako Records in 
New York comes to the table with 
a rousing anthem destined to re- 
side on some of clubland's cool 
turntables. "A Better Day" by 
Rhythmic Entity offers a storm of 
aggressive house beats, loony vost- 
cal bits, and simple keyboards. 
Producer Steve Deparr, perhaps 
best known for his work on 
AphroHead's recent project, 
shows potential and groove stam- 
ina to hang for the long haul on the 
top of the dance heap. His ear for 
breaks is infallible, and he clearly 
holds promise for an easy transi- 
tion into songwriting circles. The 
hooks here are undeniably catchy. 

European punters are tirelessly 
trying to unmask the mysterious, 
and heretofore anonymous Natu- 
ralists, who are blazing through 
underground dancefloors abroad 

Showing Their Stripes. Yello recently hosted a listening party for "Zebra," its 
forthcoming album on 4th & Bway /Island, at group member Deiter Meier's Malibu 
home. Due Oct. 25, the project will be preceded by the single "Do It," which 
sports remixes by Sun Electric, Mark Picchiotti & Teri Bristol, Thomas Fehlman, 
and Yello. Pictured, from left, are Meier, Jerry Casale of Devo; and Boris Blank 
of Yello. 

with an ominous cover of Blue 
Pearl's "Naked In The Rain." 
Available on Interactive Records, 
the jam is a racing trance excur- 
sion, thick with hypnotic synth pas- 
sages, choral vocal loops, and an 
assaulting rave subtext. Flip the 
record over and be wrecked by a 
slicing goth -rock rendition that is 
downright spooky at times. Until 
the wicked minds behind this gen- 
ius record identify themselves, we 
simply must be content to bathe in 
its quirkiness and twirl to its manic 
groove. Join us. 

REUNITED: After several 
months of speculation, producer/ 
composer Roger Sanchez is re- 
turning to the label that launched 
his career, New York's venerable 
Strictly Rhythm Records. 

"It's like going home and spend- 
ing time with your family," San- 
chez says. "Things were certainly 
strained for a while, but they were 
the kind of creative and personal 
differences that ultimately force 
you to mature. The bottom line is 
that Strictly Rhythm is the defini- 
tive voice for dance music in this 
country, and it feels good to be a 
part of that." 

The first fruits from the San - 
chez/Strictly reunion will be heard 
next month, when the label issues 
the dubby Afro -Cuban mover 
"Sumba Lumba" under the name 
Tribal Infusion. The following 
month will bring an EP, tenta- 
tively titled "Strictly For The Un- 
derground," which will travel down 
a darker, more deep -house path. 
Finally, clubland will get a sequel 
to 1990's now -classic Under- 
ground Solution anthem "Luv 
Dancin'." Sanchez promises the 
still untitled track will be "a big - 
sounding vocal record. The idea is 
for this single to launch an act that 
will be around for a while." 

=6iice 
FOR WEEK ENDING SEPT. 24, 1994 

CLUB PLAY 
1. HAND IN HAND (LOOKING FOR 

SWEET INSPIRATION) OPUS Ill EASTWEST 

2. ABSOLUTELY FABULOUS 
PET SHOP BOYS EMI 

3. REACH PATTI AUSTIN MCA 

4. COWGIRL UNDERWORLD WAX TRAX 

5. YOU MAKE ME FEEL (MIGHTY REAL) 
SANDRA BERNHARD sso Music 

MAXI -SINGLES SALES 
1. GET YOUR HANDS OFF MY MAN 

JUNIOR VASQUEZ MEETS FIRE 
ISLAND TRIBAL AMERICA 

2. I REMEMBER COOLIO TOMMY Boy 
3. COME TAKE CONTROL SOUND 

FACTORY LOGIC 

4. BIZARRE LOVE TRIANGLE 
NEW ORDER QWEST 

5. 9TH WONDER DIGABLE PLANETS 
PENDULUM 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

Gatlin' Funky. Mercury rapper Nefertiti recently partied with C +C Music Factory 
divas Zelma Davis and Martha Wash at a New York nightspot. Nefertiti will be 
making her acting debut early next year in the Gramercy Pictures release 
"Panther." Davis and Wash currently are dividing their time between promotional 
chores for Columbia's C +C opus, "Anything Goes," and recording solo projects. 
Shown, from left, are Davis, Nefertiti, and Wash. 

These releases are one part of 
what appears to be a bright new 
phase in Sanchez's career. He has 
ended his partnership with Eddie 
Colon and their three -year -old in- 
die, One Records, citing "consider- 
able differences in vision." Instead, 
Sanchez will launch his own Nar- 
cotic Records within the next two 
months with a still -untitled tune 
that was written by him and produ- 
ced by Todd Terry, Benji Cande- 
lario, and Kenny Gonzalez under 
the name the Dream Team. Tapes 
and test pressings are starting to 
circulate both here and in the U.K., 
where Narcotic will be based. 

If that is not enough, Sanchez is 
also working with Kathy Sledge 
for a potential album, and will con- 
tribute to the next Nu Colours col- 
lection. After brainstorming, he is 
putting together a project that will 
feature the vocal skills of Michael 
Watford, Jay Williams, and Colo- 
nel Abrams. "We're calling it 
Brothers Of Soul, and it will have 
a nice blend of gospel, soul, and 
house," he says. "All we have to do 
is find an interested label." 

Any takers? 

SIDEWALK TALK: Lance 
Walden is shifting from his posi- 
tion as the director of dance music 
promotion at Arista Records into 
the role of local radio promoter for 
the label in San Francisco. A suc- 
cessor should be named shortly. 
He or she will have a pretty sizable 
pair of shoes to fill ... Speaking of 
major label promoters, veteran 
Anthony Sanfillipo will handle 
club promotion at EMI Records. 
He replaces Kevin Doyle, who re- 
cently left the label to pursue other 
options. Sanfillipo's first priority 
will be plugging the just- shipped 
K -Klass remixes of "Rapture" by 
Blondie (which are delish, by the 
by) ... Best wishes for a speedy re- 
covery to Greenhouse Record Pool 
director Lynn Hasty, who was in 
an auto accident on Aug. 31 in Los 
Angeles. We are pleased to report 

that friends and local DJs are plan- 
ning a benefit to help cover her 
medical costs ... Freestyle inge- 
nue Li'l Suzy is out to prove that 
you are never too young to take 
control of your life and career. The 
16- year -old is stepping out from 
the shadow of an overly confining 
production deal to form Empire 
Records in New York. The single, 
"Promise Me," has just gone to re- 
tail ... Also creating her own musi- 
cal forum is hi -NRG vixen Ellyn 
Harris, who will offer her next sin- 
gle, the giddy, house -flavored "Got 
A Green Light," on her own Unity 
Records ... Way -cool British pro- 
duction team Love To Infinity has 
inked a recording deal with the 
U.K.- headquartered Mushroom 
Records. Comprising brothers 
Andrew and Peter Lee, as well as 
singer Louise Bailey, the act will 
follow its early 1994 Euro -club hit, 
"Something Out Of Nothing "(Pi - 
geon Pie Records), with a new sin- 
gle before the end of this year. 
With increasing props generated 
by luscious remixes for Grace 
Jones and Melanie Williams, 
among others, we are willing to bet 
the farm that LTI will be bathing 
in massive worldwide success a la 
Brothers In Rhythm and K -Klass 
by next summer. 

NUGGETS: Hot Productions in 
Miami has unleashed new singles 
from two disco icons. Cerrone 
ends a lengthy silence with "Love 
& Be Loved," a midtempo wriggler 
that is etched with the same faux - 
orchestral drama that fueled his 
classics "Love In C Minor" and 
" Supernature." Placed alongside 
the output of today's reigning 
kingpins, this is pretty subtle 
stuff -but tasty nonetheless. Five 
remixes travel down various stylis- 
tic roads, ranging from break -beat 
(aack!) to hi -NRG. Hot also has 
"Any Way You Want It" by T -Con- 
nection, which tries harder to be 
in the pocket of current trends 

(Continued on next page) 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
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MAXI -SINGLES SALES 
COMPILED FROM A NATIONAL SUB- SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL 

STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan 
TITLE 1111111 ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

2 3 7 

* ** No.1 * ** 
BRING ME JOY VIBE MUSIC 016 1 week at No. 1 MEECHIE 1 1 1 7 

* * * No.1 * * * 
FLAVA IN YA EAR (M) (T) BAD BOY 7- 9002/ARISTA *CRAIG MACK 

Z 5 7 7 ANOTHER NIGHT ARISTA 1 -2725 REAL MCCOY 0 NEW 1 

* * * HOT SHOT DEBUT 
I GOT A LOVE (M) (T) ELEKTRA 66196 PETE ROCK & C.L. SMOOTH 

7 10 7 DO YOU WANNA GET FUNKY COLUMBIA 77581 C +C MUSIC FACTORY 

4 1 2 8 AIN'T NOBODY AVEX GROUP 15529 /CRITIQUE JAKI GRAHAM 3 2 2 13 TAKE IT EASY (M) (T) WEEDED 20094'NERVOUS MAD LION 

5 3 1 9 ONE NIGHT IN HEAVEN EPIC 77613 M PEOPLE 

® 12 2 

* * *GREATEST GAINER* 
BUCK EM DOWN (M) (T) (X) WRECK 20100/NERVOUS BLACK MOON © 8 18 6 TURN IT UP (SAY YEAH) FFRR 120 030 DJ DUKE 

O 11 23 4 DOOP MCA 54867 DOOP 
NEW 1 AFRO PUFFS (T) (X) DEATH ROW / INTERSCOPE 95841/AG THE LADY OF RAGE 

8 4 5 9 DEEP FOREST 550 MUSIC 77578 EPIC DEEP FOREST 
3 3 5 JUICY/UNBELIEVABLE (M) (T) BAD BOY 7- 9006/ARISTA THE NOTORIOUS B.I.G. 

O 18 30 4 SHORT DICK MAN DJ WORLD 114/ID 20 FINGERS 
7 4 4 4 SHORT DICK MAN Inc (r) (X) DJ WORLD 114/ID 20 FINGERS 

10 6 4 9' BETTER LATE THAN NEVER CHAMPION 95898/EASTWEST LAFAYETTE 
8 5 - 2 HERE COMES THE HOTSTEPPER (M) (T) COLUMBIA 77602 INI KAMOZE 

11 12 17 10 TROUBLE EIGHT BALL 49 -50 JOI CARDWELL 9 6 5 9 DO YOU WANNA GET FUNKY (M) (T) (x) COLUMBIA 77581 C +C MUSIC FACTORY 

12 24 28 5 WHISTLING IN PARADISE LOGIC 001 J. SOUNDTOOLS 0 19 11 9 STROKE YOU UP (T) (X) SPOILED ROTTEN/BIG BEAT 10155/AG CHANGING FACES 

13 19 24 6 FEET FFRR 120036 SANDALS 
11 15 8 10 BOP GUN (ONE NATION) (M) IT) (x) PRIORITY 53161 ICE CUBE FEAT. GEORGE CLINTON 

14 10 13 9 IN THE DARK WE LIVE (THEE LITE) EMOTIVE 754 APHROHEAD 
12 9 18 12 TOOTSEE ROLL (M) (T) (x) RIP -IT 6911 69 BOYZ 

l5 31 44 3 HIT BY LOVE A &M 0765 CE CE PENISTON ® 21 17 22 100% PURE LOVE (M) (T) (X) MERCURY 858 485 CRYSTAL WATERS 

ló 22 25 6 RUN TO THE SUN MUTE 66208/ELEKTRA ERASURE g 26 14 7 ONE NIGHT IN HEAVEN IT) Ix) EPIC 77613 M PEOPLE 

CI 25 21 5 FOREVER AND A DAY EPIC 77619 BROTHERS IN RHYTHM PRESENT CHARVONI 15 7 6 3 AT YOUR BEST (YOU ARE LOVE) (T) oo BLACKGROUND 42236/JIVE AALIYAH 

18 26 29 5 HYMN ELEKTRA PROMO MOBY 16 8 21 7 BOOT' CALL (M) (T) (X) INTERSCOPE 95863/AG BLACKSTREET 

19 17 8 12 RIGHT IN THE NIGHT EPIC 77544 JAM & SPOON FEATURING PLAVKA 17 23 24 9 ANOTHER NIGHT In ARISTA 1 -2725 REAL MCCOY 

20 37 - 2 DRUNK ON LOVE EPIC 77572 BASIA 18 11 16 5 GUCCI DANCE LIVE (M) (T) SIREN 109 SAM THE BEAST 

21 29 39 3 

***POWER PICK* * * 
THE PLACE WHERE YOU BELONG MCA 54926 SHAI 

19 16 9 5 ROMANTIC CALL (M) (T) EPIC 77649 PATRA FEATURING YO -YO 

ZO NEW 1 I'LL TAKE HER IT) (X) MERCURY 856 125 ILL AL SKRATCH FEATURING BRIAN MCKNIGHT 

22 14 9 10 ARE YOU SATISFIED? TRIBAL AMERICA 58142/IRS THE DAOU CI 29 12 3 DWYCK (T) CHRYSALIS 58257/EMI GANG STARR 

23 16 16 9 DOWN THAT ROAD CHRYSALIS 58C36/EMI SHARA NELSON 22 18 7 9 NO GUNS, NO MURDER IM) (TI (X) VP 5399 RAYVON 

24 9 14 9 COME TO ME, ECSTACY CONTINUUM 15303 RED RED GROOVY 23 13 20 3 DRUNK ON LOVE (T) (x) EPIC 77572 BASIA 

25 30 36 4 EVERYDAY THANG EPIC 77652 MELANIE WILLIAMS 24 34 29 21 WHAT'S UP IT) (X) ZYX 6691 DJ MIKO 

26 32 33 4 TALK TO ME GREAT JONES 530 631/ISLAND THIRD WORLD 25 10 10 4 NUTTIN' BUT LOVE (M) (T) UPTOWN 54866/MCA HEAVY D & THE BOYZ 

27 15 12 12 IS IT ALL OVER MY FACE? CAJUA_ 213 DAJAE 26 31 13 9 THIS D.J. (MI (T) (X) VIOLATOR/RAL 853 237 /ISLAND WARREN G 

28 21 22 7 GIRLS & BOYS FOOD /SBK 58155/EMI BLUR a NEW 1 NOWHERE TO RUN, NOWHERE TO HIDE (M) (T) (x) GEE STREET 854 105 /ISLAND GRAVEDIGGAZ 

29 33 35 5 MARCH SEXY 1002 /MAXI THE LOOK 28 17 - 2 HIT BY LOVE (T) (X) A &M 0765 CE CE PENISTON 

30 34 37 3 ROMANTIC CALL EPIC 77649 PATRA FEATURING YO -YO 29 25 15 15 FUNKDAFIED (T) SO SO DEE /CHAOS 77422 /COLUMBIA DA BRAT 

30 28 33 7 LOVE WOMAN SO! (MI (T) (X) BREAK A DAWN 8001NP MAD LION 
31 20 6 10 LOVE SO STRONG IMAGO 25067 WILD PLANET 

3l NEW 1 THE PLACE WHERE YOU BELONG (r) (x) MCA 54926 SHAI 
32 35 32 5 LOVE TO THE WORLD EASTWEST 95885 MICHAEL WATFORD 

33 13 11 12 ANYTIME YOU NEED A FRIEND COLUMBIA 77499 MARIAH CAREY 32 14 - 2 VIBE (T) (X) ILLTOWN 48621/MOTOWN ZHANE 

34 40 40 4 ZAMI GIRL IMAGO 25074 ADELE BERTEI 33 20 2 NONE OF YOUR BUSINESS (M) IT) (X) NEXT PLATEAU /LONDON 857 715 /ISLAND SALT -N -PEPA 

35 41 42 3 MOVE ON BABY FFRR PROMO CAPPELLA 34 24 25 18 FANTASTIC VOYAGE (M) (T) (X) TOMMY BOY 617 COOLIO 

35 32 2 I LOVE THE NIGHTLIFE (DISCO 'ROUND) (TI MOTHER 853 705/ISLAND ALICIA BRIDGES CI 44 46 3 GOD'S EYE zoo 14152 THE OVERLORDS 

36 RE -ENTRY 3 DA RIDDIM (T) BIG BEAT 95800 /AG DON T 
31 43 47 3 GOOD LUV MUSIC Box 0003 XAVIERA GOLD 

38 28 21 9 LET THE MUSIC (LIFT YOU UP) BIG BEAT 10156 /ATLANTIC LOVELAND 31 NEW 1 HIT ME WITH THAT (T) VIOLATOR 1232 /RELATIVITY THE BEATNUTS 

39 NEW 1 

***HOT SHOT DEBUT*** 
WHAT I NEED MERCURY 522 105 CRYSTAL WATERS 

38 38 23 5 SUMMER BUNNIES IT) (X) JIVE 42237 R. KELLY 

39 33 21 6 ACTION (M) (T) EASTWEST 95900/AG TERROR FABULOUS FEATURING NADINE SUTHERLAND 

40 49 37 26 MOVING ON UP IT) Ix) EPIC 77417 M PEOPLE 

40 46 - 2 TEMPTED KINETIC/SIRE 41612/WARNER BROS. WATERLILLIES 

41 22 - 2 PLAYAZ CLUB (T) (X) CHRYSALIS 58267/EMI RAPPIN' 4 -TAY 

41 47 - 2 TRUE SPIRIT VIRGIN 38452 CARLEEN ANDERSON 
42 48 40 9 FEEL WHAT YOU WANT (M) (T) CHAMPION / EASTWEST 95899/AG KRISTINE W 

42 42 43 4 CUBAN PETE CHAOS 77587/COLUMBIA JIM CARREY 
43 NEW 1 YOU MAKE ME FEEL (MIGHTY REAL) (T) (X) 550 MUSIC 77667/EPIC SANDRA BERNHARD 

43 23 19 13 FEEL LIKE MAKING LOVE 550 MUSIC 77556 /EPIC PAULINE HENRY ® RE -ENTRY 2 AIN'T NOBODY (T) AVEX GROUP 15529 /CRITIQUE JAKI GRAHAM 
44 38 31 6 INDEPENDENCE NOTT -US 0010 SPRING 

45 NEW 1 THIS TIME (T) (X) BIG BEAT 95859/AG MICHELLE SWEENEY 
45 49 - 2 WHERE IS LOVE AND HAPPINESS? ORANGEWERKS PROMO ANYTHING BOX 

46 27 19 18 NAPPY HEADS (M) (T) RUFFHOUSE 77431/COLUMBIA FUGEES (TRANZLATOR CREW) 
46 36 15 13 LIFTED BY LOVE SIRE 41379/WARNER BROS. K.D. LANG 

41 RE -ENTRY 4 20 MINUTE WORKOUT (M) (n CLR 5205 D.J. KOOL 
47 48 - 2 HIDE -A -WAY FOCUS PROMO KELLI RICH 

48 43 I 49 5 TIME'S UP (MI (T) (X) WILD PITCH 58194/EMI O.C. 
48 NEW 1 SHARE MY LIFE COLUMBIA 77663 INNER CITY 

49 NEW 1 I WANNA BE DOWN TI Ix1 ATLANTIC 82564/AG BRANDY 
49 45 34 10 INNER CITY BLUES C -FOUR 1010 GARY 

50 27 20 13 BOMBADIN TOMMY BOY 629 808 STATE 50 45 - 2 MOVE IT LIKE THIS (M) (T) (x) TOMMY BOY 633 K7 

0 Ti les with the greatest sales or club play increases this week. Videoclip availability. Catalog number is for cassette maxi- single, or vinyl maxi -single if cassette is unavailable. On sales chart: (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (X) CD 

maxi -single availability. 1. 1994, Billboard /BPI Communications. 

DANCE TRAX 
(Continued from preceding page) 

with four versions that range from 
deep -house to tribal. A solid con- 
tender, thanks in large part to 
Kenji Eto's post -production ... 
Cheers to Radikal Records for not 
stepping off Suzi Carr's fab (if 
somewhat underrated) "All Over 
Me." The cut now sports remixes 
by the Delorme and the Associa- 
tion, both of which give the jam an 
edgier vibe that we bet will win the 
hearts of "hipper" jocks who were 
slow to climb aboard the first time. 
Radikal has also assembled a four- 

record set of remixes for 2 Unlim- 
ited's current single, "Throw The 
Groove Down." An army of produc- 
ers too long to list here has taken 
a stab at the track, tweaking it far 
beyond recognition. Will it finally 
give the popular European act a 
long sought -after U.S. hit? Hard to 
say. We will let you know after the 
aspirin starts to kick in ... Those 
crafty folks at the Hot Tracks re- 
mix service have done it again. 
They have deconstructed Donna 
Summer's recent jack -swingin' 

rendition of Edith Piafs "La Vie 
En Rose," and rebuilt it into a 
plump and juicy disco twirler. Fea- 
tured on the Tulsa, Okla., com- 
pany's current "NRG For The 
'90s" monthly package, the track 
was re- produced by Chris Cox and 
Ron Hester, who have developed 
quite a knack for sewing glossy 
pop synths into the fabric of vi- 
brant bass patterns. Essential for 
collectors ... Compilation-of-the- 
moment honors go to "UrbMix, 
Volume One: Flammable Liquid," 

which offers a clear view into the 
jams that fuel the underground 
music scene in Los Angeles. Seam- 
lessly sequenced and mixed by leg- 
endary West Coast DJ Doc Mar- 
tin, the Planet Earth Records 
release, assembled by the editors 
of Urb Magazine, sparkles with 
gems like "Outernational Wah" by 
Airgoose, "Throw" by Paperclip 
People, and "Feel It" by Coco 
Steel & Lovebomb. You must 
hear this album ... Fans of dura- 
ble alternative dance act Xymox 

should snag a copy of "Head - 
clouds," an album that displays 
considerable growth in both tradi- 
tional song structure and groovabi- 
lity. For example, "Spiritual High" 
expands on the expected core of 
Depeche Mode -like angst with a 
strobing wall of synths and a toe - 
tapping hook. "It's Your Fire" is 
equally potent, but far more omi- 
nous and atmospheric. Available 
on Off -Beat Records, an indie loca- 
ted in West Springfield, Mass. 
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ARTISTS & MUSIC 

Label Rosters Feature Fewer Acts 
Nashville Has More Majors, But Not More Signings 

BY EDWARD MORRIS 

NASHVILLE -Here's a surprise: In 
spite of the proliferation of major coun- 
try labels, the number of country acts 
is down substantially from the past few 
years. Even during the days when 
there were fewer than a dozen majors, 
the combined country rosters usually 
amounted to between 190 and 200 acts. 
But the most recent survey of the 16 
country majors (conducted Sept. 12) re- 
vealed only 173 acts. 

Of these, 102 are solo male artists, 36 
solo female, and 35 duos or larger 
groups. At least a dozen of those now 
signed to the majors are comedians, in- 
strumentalists, or trophy acts for 
whom singles are seldom or never 
issued, and who thus do not contend for 
radio airplay. 

Among the acts now between labels 
are Ronnie Milsap, Restless Heart, 
Bobbie Crrner, and Shawn Camp. Also 

worth noting is the fact that Curb Rec- 
ords has signed gospel artist Michael 
English, who was embroiled in contro- 
versy earlier this year when he re- 
turned his recently won Dove Awards 
after publicly confessing to a moral 
lapse. 

Here are the current major -label 
rosters: 

Arista: Blackhawk, Brooks & Dunn, 
Linda Davis, Diamond Rio, Radney Fos- 
ter, Alan Jackson, Dude Mowrey, Lee Roy 
Parnell, the Tractors, Pam Tillis, Steve 
Wanner, Michelle Wright. 

Asylum: Brother Phelps, Guy Clark, 
Emmylou Harris, Jamie Hartford, Terry 
Radigan, Bryan White, Bob Woodruff. 

Atlantic: Archer/Park, Confederate 
Railroad, Noel Haggard, the Hutchins, 
Ray Kennedy, Tracy Lawrence, Woody 
Lee, Marilyn Martin, Neal McCoy, John 
Michael Montgomery. 

BNA: Lisa Stewart, Doug Supernaw, 
Marc Beeson, Turner Nichols, Kim Hill, 
John Anderson, Jesse Hunter, Lorrie Mor- 

Clint Black Finishes Tour 
With Small- Theater Shows 
NASHVILLE -Clint Black is closing 
out his touring season with a 14 -date 
"Up Close" theater swing. It will place 
the star, who normally plays arenas, at 
venues in the 2,000- 
3,000 seat range, 
and sometimes in 
markets where he 
hasn't performed 
before. 

Glenn Smith, 
president of Glenn 
Smith Presents in 
San Antonio, 
Texas, is promoting 
nine of the 14 shows. "It was tough 
finding these venues," Smith says. 
"Most 50- to 80- year -old theaters seat 
only 1,500 or 1,800. And that's not 
enough to make it worthwhile to any- 
one. It took a lot of digging to find the 
right ones." 

As Smith explains it, the theater ap- 
proach gives Black a chance to play in 
towns he might otherwise bypass on his 
regular tours. "For example, he has 
never been to South Padre Island [in 
Texas]. And there are some 3 million 
people in the valley of Texas between 
Harlingen, Brownsville, and Corpus 
Christi. He's never been there. What's 
wrong with this scenario? Most major 
headliners would not go to South Padre 
Island." 

Black's Sept. 11 date there sold out 
in two hours, Smith reports. "Every- 
body realizes there's a smaller gross 
going in when you do something like 
that. But at the same time, there's a lot 
of good fans who want to see the art- 
ist." 

Black also is using the tour to intro- 
duce his fifth RCA album, "One Emo- 
tion," which will be released Oct. 4. 

Ticket prices on the tour range from 
$21.50 -$30, Smith says. 'We're noticing 
that since the venues are so stately, 
we're getting people who [might ordi- 
narily] go there to see the opera or the 
symphony. They like to dress up a bit." 

BLACK 

To advertise the shows, Smith is re- 
sorting to "a lot of TV." In each market, 
he has secured a TV station to act as 
the official show presenter. "What we 
asked them to do was give us beaucoup 
amounts of TV time, and we get to at- 
tach their names to the show for very 
little cash." Black cut TV liners that 
were personalized for each market. 

"The neat thing about advertising in 
smaller markets," Smith adds, "is that 
it's a lot less expensive. With a lot of 
these little newspapers, the ads are 
$150, where in some papers they're 
$4,000, $5,000, or $6,000." 

Although the stages are also smaller 
in these locations, Smith says Black 
brings as much lighting and sound as 
he can from his regular shows. He also 
uses his full band. 

Each show consists of an "electric, 
play -all -the hits" segment, an intermis- 
sion, and then an acoustic set that se- 
gues into a finale section with the en- 
tire band. "It's almost twice as long as 
his normal show," Smith says. 

Black is selling merchandise at the 
theaters, just as he does at the larger 
venues. 

The "Up Close" tour started Sept. 2 
in Tuscon, Ariz., and will conclude in 
Roanoke, Va., Sept. 29. The other pro- 
moters for this project are Broadway 
Entertainment, Milwaukee; Pace Con- 
certs, Houston; and Moore Entertain- 
ment, Nashville. 

Other markets on the tour are El 
Paso, Texas (Sept. 3); College Station, 
Texas (8); Waco, Texas (10); South Pa- 
dre Island (11); Port Arthur, Texas 
(15); Lafayette, La. (16); Shreveport, 
La. (17); Wichita Falls, Texas (18); 
Searcy, Ark. (23); Greenwood, Miss. 
(24); New Orleans (25); and Asheville, 
N.C. (28). 

During this final phase of his tour, 
Black also will play four fair dates, the 
last being the Bloomsburg (Pa.) Fair, 
Oct. 1. EDWARD MORRIS 
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gan. 
Curb: Mary Black, Boy Howdy, Junior 

Brown, Michael English, Merle Haggard, 
Hal Ketchum, Lyle Lovett, Delbert 
McClinton, Ronnie McDowell, Tim 
McGraw, Marie Osmond, Sawyer Brown, 
Six Shooter, Smokin' Armadillos, White - 
heart, Hank Williams Jr. 

Decca: Rhett Akins, Frazier River 
Band, Mark Chesnutt, Dawn Sears. 

Giant: Clay Walker, Carlene Carter, 
Daron Norwood, Orrall & Wright, Rhonda 
Vincent, Graham McHugh, Daryle Single- 
tary, Pirates Of The Mississippi, Southern 
Exposure. 

Liberty: Asleep At The Wheel, John 
Berry, Suzy Bogguss, Garth Brooks, the 

(Continued on page 34) 

Bright Days. MCA Records gave Vince Gill a "Triple Platinum Pro Putt Party" to 
celebrate his enormous album sales and to toast his passion for golf. Displaying 
both platinum and satisfaction, from left, are Larry Fitzgerald, Gill's co- manager; 
Tony Brown, Gill's producer and MCA /Nashville president; Gill; Bruce Hinton, 
MCA /Nashville chairman; and Mark Hartley, Gill's co- manager. 

No Place Like Home For David Lee Murphy 
Rogers Readies Standards Set; A `Coat' For Kids 
HOME BOY: No matter where David Lee Murphy's 

career ultimately takes him, the destination can surely 
be no brighter than the way station he reached Sept. 
li when the folks of Herrin, Ill., welcomed him home. 
This was serious welcoming, too. The town proclaimed 
"David Lee Murphy Day "; radio station WDDD hosted 
a big party for him at the civic center; the mayor gave 
him the key to the city; and Murphy's friends and fam- 
ily seized the opportunity to reflect publicly on the 
quirks and events that brought him to where he is to- 
day. 

Where he is is cruising along on "Fish Ain't Bitin'," 
the second single from his debut MCA album, "Out 
With A Bang." Although he has been beating the 
streets of Nashville as a singer and songwriter since 
1983, Murphy is still a new face to most country fans. 
It wasn't until early this year that he made his single 
and video debut with 
".Just Once," a song from 
the "8 Seconds" movie 
soundtrack. Now gaining 
momentum, he has on his 
side striking good looks, 
Tony Brown as his pro- 
ducer, and, of course, the 
bottomless enthusiasm of 
his hometown. 

At the homecoming 
party, Murphy accepted 
all the praise with becom- 
ing modesty and took all 
the kidding from WDDD MD Tracy McSherry with the 
good humor that friends say is his trademark. After- 
ward, with manager Doug Casmus at his side, Murphy 
signed autographs and treated his well -wishers to a 
brief acoustic show. "If I had it to do over again," he 
told the crowd, "there's no place else I'd rather grow 
up than here." It's easy to see why. 

MAKING THE ROUNDS: Kenny Rogers -the man 
of many musical styles -is back on record with yet an- 
other. Now on Atlantic, Rogers is releasing a collection 
of pop standards called "Timepiece: Orchestral Ses- 
sions With David Foster." It features such old reliables 
as "I Remember You," "Where Or When," "When I Fall 
In Love," "My Funny Valentine," and "Love Is Just 
Around The Corner." 

Dolly Parton's extraordinarily moving song "Coat 
Of Many Colors" has been transformed into a children's 
book of that title. It is published by HarperCollins. Par- 
ton is scheduled to star in the half -hour comedy "Heav- 
ens To Betsy" from Touchstone Television. It will be a 
mid -season replacement on CBS -TV ... Hugh 
Prestwood's "The Song Remembers When" has won 
an Emmy for outstanding individual achievement in 

Nashville 
Scene 

music and lyrics. A single for Trisha Yearwood, it was 
also the title song of her Disney Channel special ... And 
Walter C. Miller, producer of the Country Music Assn. 
awards show, earned an Emmy for his work on the 1994 
Tony Awards show. 

After more than 10 years in RCA/Nashville's public- 
ity department, Erin Morris will leave her post as asso- 
ciate director of artist development in November to go 
to work for the Press Office, a publicity company she 
owns with husband, Jim Della Croce. Its clients include 
John Anderson, Radney Foster, Steve Wariner, 
Bryan Austin, and Run C &W ... Herky Williams is 
the new director of A &R for Patriot Records. He was 
director of A &R and artist relations for Liberty ... 
Herb Agner, who interned at Billboard's Nashville of- 
fice before moving on to a position at Warner Bros. Rec- 
ords, has been promoted to video development man- 

ager at that label. Agner 
will be leading a session 
on country music at this 
year's Billboard Music 
Video Conference, Nov. 2- 
4 in Santa Monica, Calif. 
... Stacie Shoulders is 
the new director of copy- 
right administration at 
Maypop Music Group ... 
Step One Records has 
signed a licensing and dis- 
tribution deal with Pinna- 
cle/D# Sharp Records 

that covers the U.K. and Ireland ... John McEuen has 
released the album "The Music Of The Wild West" on 
the Aspen Recording Society label. It was issued origi- 
nally on Mogul Entertainment. The music is from the 
soundtrack of "The Wild West" television miniseries 
and will be marketed through an 800 number, conven- 
tional record stores, and such special outlets as western 
wear stores and state park gift shops. 

MARK YOUR CALENDAR: Nashville CARES 
(Council On AIDS Resources, Education, and Services) 
will hold its "From All Walks Of Life" charity walk Oct. 
9, beginning at 2 p.m. at Riverfront Park. Information 
and pledge envelopes are available from any Nations - 
Bank ... Red Steagall hosts his fourth- annual Cowboy 
Gathering Oct. 21 -23 at the Fort Worth, Texas, Stock- 
yards. 

SIGNINGS: David Frizzell and B.J. Johnson & the 
Snake River Band to recording deals with Playback 
Records ... Jeff Knight to the Maypop Music Group 
for publishing ... Louise Mandrell to the William Mor- 
ris Agency for worldwide booking ... Mac McAnally 
to Rubin Media for publicity. 

by Edward Morris 
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FOR WEEK ENDING SEPT. 24, 1994 

OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND 

LOOMS.. 

COMPILED FROM A NATIONAL SAMPLE 
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1 1 1 25 

* * * No. 1* * * 
TIM MCGRAW CURA ì'S59 :9.90 1. `,ir? '1 weeks at Nu. I NOT A MOMENT TOO SOON 1 

31 30 24 8 DIAMOND RIO ARISTA 18745 (9.98/15.981 LOVE A LITTLE STRONGER 13 

38 35 34 33 COLLIN RAYE EPIC 53952/SONY (9.98 E0115.98) EXTREMES 12 

2 2 2 11 ALAN JACKSON ARISTA 18759 (10.98/15.98) WHO I AM 1 39 33 29 17 SOUNDTRACK ATLANTIC 82595/AG (10.98/16.98) MAVERICK 4 

3 

4 

4 

3 

4 

3 

20 

33 

REBA MCENTIRE MCA 10994 (10.98/15.98) READ MY MIND 

JOHN MICHAEL MONTGOMERY A2 ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 

2 

1 

40 45 42 44 FAITH HILL WARNER BROS. 45389 (9.98115.981M TAKE ME AS I AM 7 

41 40 36 27 JOHN BERRY LIBERTY 80472 (9.98,119811 JOHN BERRY 13 

5 

6 

5 

7 

5 

6 

14 

7 

VINCE GILL MCA 11047 (10.98115.98) WHEN LOVE FINDS YOU 

JOE DIFFIE EPIC 64357 /COLUMBIA (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 

2 

6 

(42) 48 51 157 GARTH BROOKS A' LIBERTY 96330(10.98/15.98) ROPIN' THE WIND 1 

43 39 40 20 PAM TILLIS ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6 

7 

8 

9 

6 

8 

9 

7 

9 

8 

32 

3 

13 

THE MAVERICKS MCA 10961 (9.98/15.98) 8i WHAT A CRYING SHAME 

PATTY LOVELESS EPIC 64188/SONY (9.98 EQ/15.RB) WHEN FALLEN ANGELS FLY 

DAVID BALL WARNER BROS. 45562 (9.98/I5.98) THINKIN' PROBLEM 

6 

8 

6 

44 41 41 106 VINCE GILL " MCA 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3 

45 42 37 25 CONFEDERATE RAILROAD ATLANTIC 82505/AG (10.98/15.98) NOTORIOUS 6 

46 43 45 96 JOHN MICHAEL MONTGOMERY ATLANTIC 82420/AG 19.98/15.981 LIFE'S A DANCE 4 

47 46 46 17 KATHY MATTEA MERCURY 518852 (1198 EQ/15.98) WALKING AWAY A WINNER 12 

(10) 

11 

14 

11 

11 

13 

54 

12 

***GREATEST GAINER * * * 
GARTH BROOKS A LIBERTY 80857 (10.98/16:981 IN PIECES 

SAMMY KERSHAW MERCURY 522125 (ì0.98E(Li5.98 FEELIN' GOOD TRAIN 

1 

9 

48 44 39 44 TANYA TUCKER LIBERTY 89048 (10.98/15.98) SOON 18 

49 49 47 61 CLINT BLACK RCA 66239 (10.98/15.98) NO TIME TO KILL 2 

50 47 43 48 
VARIOUS ARTISTS 3 COMMON THREAD: THE SONGS OF THE EAGLES 
GIANT 24531 (]0.98115.98) 

1 

12 13 16 35 
JEFF FOXWORTHY 
WARNER BROS. 45314 (9.98/15.98) ® YOU MIGHT BE A REDNECK IF... 12 

51 50 48 73 PATTY LOVELESS EPIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT I FEEL 9 

13 12 12 14 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 12 

52 52 53 124 
CONFEDERATE RAILROAD CONFEDERATE RAILROAD 
ATLANTIC 82335/ÁG (9.98/15.98) 

7 

14 10 10 18 TRAVIS TRITT WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3 

15 17 19 32 BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK 15 

(53) 71 - 29 

* * * PACESETTER * * * 
SOUNDTRACK MCA 10927 (10.98/16.98) 8 SECONDS 3 

16 15 14 52 MARTINA MCBRIDE RCA 66288 (9.9815.98) ® THE WAY THAT I AM 14 

(17) 1 

***HOT SHOT DEBUT * * * 
CHRIS LEDOUX LIBERTY 28770 (10.98/15.93) HAYWIRE 17 

54 53 52 64 JOHN ANDERSON BNA 66232 (9.98/15.98) SOLID GROUND 12 

NEW 55 51 49 70 WYNONNA CURB 10822 /MCA (10.9805.98) TELL ME WHY 1 

18 16 20 104 GEORGE STRAIT)` MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 (56) 62 69 12 LARI WHITE RCA 6639519.98/15.96)® WISHES 54 

19 18 15 81 BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 51 55 59 24 HANK WILLIAMS, JR. CURB 77638 16.98/9.98) GREATEST HITS, VOL. 1 55 

20 20 17 101 
ALAN JACKSON ° A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711(10.98'15.98) 

1 58 57 57 20 JOHNNY CASH AMERICAN 45520 * /WARNER BROS. (9.98/15.98) AMERICAN RECORDINGS 23 

59 54 58 174 ALAN JACKSON ' ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2 

21 19 18 77 DWIGHT YOAKAM ' REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4 

60 58 71 3 KEN MELLONS EPIC 53746/SONY (9.98 EQ/15.98) IM KEN MELLONS 58 

22 21 22 115 
MARY CHAPIN CARPENTER A2 COME ON COME ON 
COLUMBIA 48881/SONY (10.98 EQ/15.98) 

6 
61 64 60 10 WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ9.981 SUPER HITS 57 

(23) 27 32 209 GARTH BROOKS I1° LIBERTY 93866 (9.98 13.98) NO FENCES 1 

62 56 54 48 ALABAMA RCA 66296 (9.98/15.981 CHEAP SEATS 16 

24 23 26 18 LORRIE MORGAN BNA 66379 (9.98/15.98) WAR PAINT 7 
63 61 56 57 AARON TIPPIN RCA 66251 (9.98/15.98) CALL OF THE WILD 6 

25 22 23 50 GEORGE STRAIT MCA 10907 (10.98/15.98) EASY COME, EASY GO 2 64 59 61 73 JOE DIFFIE EPIC 53002 /SONY (10.98 EQ/15.98) HONKY TONK ATTITUDE 10 

( 26) 32 50 4 THE TRACTORS ARISTA 18728 (9.98/15.981® THE TRACTORS 26 65 60 55 48 SAWYER BROWN CURB 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13 

21 24 25 50 REBA MCENTIRE A' MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 66 67 64 121 BILLY RAY CYRUS ' MERCURY 510635 (10.98 E0/16.98) SOME GAVE ALL 1 

(28) 38 44 280 GARTH BROOKS ' LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 67 66 62 8 CHARLIE DANIELS EPIC 64182/SONY (5.98 E0/9.98) SUPER HITS 62 

29 26 21 28 VARIOUS ARTISTS MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 1 68 63 63 39 DOUG STONE EPIC 57271/SONY (9.98 EQ/15.98) MORE LOVE 20 

30 25 28 20 RANDY TRAVIS WARNER BROS. 45501 (10.98/15.98) THIS IS ME 10 69 65 65 15 HAL KETCHUM CURB 77660 (10.98/15.98) EVERY LITTLE WORD 31 

31 28 33 29 RICK TREVINO COLUMBIA 53560 /SONY (10.98 EQ/15.98) an RICK TREVINO 23 70 69 67 128 WYNONNA ' CURB 10529/MCA (10 98,15 98) WYNONNA 1 

32 29 27 31 NEAL MCCOY ATLANTIC 82568 (10.98/15.98)1M NO DOUBT ABOUT IT 13 \ ,1) RE -ENTRY 93 GARTH BROOKS ' LIBERTY 98743 (10.98/16.98) THE CHASE 1 

33 36 35 161 BROOKS & DUNN A3 ARISTA 18658 (9.98/13.981 BRAND NEW MAN 3 72 68 66 135 JOHN ANDERSON BNA 61029 (9.98/13.98) SEMINOLE WIND 10 

34 31 30 70 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 6 73 70 68 108 TRAVIS TRITT WARNER BROS. 45048 (10.98/15.98) T- R- O- U -B -L -E 6 

35 34 31 58 CLAY WALKER GIANT 24511 (9.98/15.98) IILB CLAY WALKER 8 74 74 74 212 ALAN JACKSON ' ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4 

36 37 38 73 TOBY KEITH MERCURY 514421 (9.98 EQ/13.98) 8E TOBY KEITH 17 (15) RE -ENTRY 10 BILLY DEAN LIBERTY 27760 (10.98/15.98) MEN'LL BE BOYS 51 

O Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. RIAA certification for sales of million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 

Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 

Heatseeker Impact shows artists removed from Heatseekers this week.. indicates past or present Heatseeker title. W 1994, Billboard/BPI Communications, and SoundScan, Inc. 

Billboard. Top Country Catalog Albums,. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 

RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 

FOR WEEK ENDING SEPTEMBER 24, 1994 
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1 1 PATSY CLINE A° MCA 12* (7.98/12.98) 153 weeks at No. 1 GREATEST HITS 175 14 MARY CHAPIN CARPENTER COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART 45 

2 2 THE CHARLIE DANIELS BAND EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS 175 15 11 ALABAMA 3 RCA 7170* (9.98/13.98) GREATEST HITS 174 

3 3 GEORGE JONES EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 160 16 16 KEITH WHITLEY RCA 52277 (9.98/13.98) GREATEST HITS 34 

4 4 REBA MCENTIRE MCA 4979* (7.98/12.98) GREATEST HITS 173 11 19 GEORGE JONES GUSTO 380/1MG (8.98) AT HIS BEST 9 

5 5 GEORGE STRAIT ' MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 175 18 DAVID ALLAN COE COLUMBIA 35627/SONY (5.98 EQ/9.98) GREATEST HITS 71 

6 6 GEORGE STRAIT ' MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 173 19 20 KENNY ROGERS LIBERTY 5112* /CAPITOL (9.98/15.98) TWENTY GREATEST HITS 79 

1 MARY CHAPIN CARPENTER COLUMBIA 46077/SONY (8.98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 1 20 12 TANYA TUCKER CAPITOL 91814 (9.98/13.98) GREATEST HITS 14 

8 10 PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY 14 21 18 REBA MCENTIRE MCA 6294* (4.98/11.981 SWEET SIXTEEN 145 

9 8 ALABAMA RCA 6825 (7.98/11.98) ALABAMA LIVE 51 22 13 THE JUDDS A' CURB 8318/RCA (9.98/15.98) GREATEST HITS 58 

10 7 SAMMY KERSHAW MERCURY 510161 (9.98 EQ/13.98) DON'T GO NEAR THE WATER 6 23 ANNE MURRAY A* LIBERTY 46058 (7.98/12.98) GREATEST HITS 125 

11 14 WAYLON JENNINGS ` RCA 3378* (8.98) GREATEST HITS 59 24 22 CLINT BLACK ' RCA 9668 )9.9 813.98) KILLIN' TIME 2 

12 15 CONWAY TW ITTY MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 64 25 25 WILLIE NELSON A2 COLUMBIA 237542/SONY (9.98 EQ/13.98) GREATEST HITS 41 

TCM CTppIT NITC 77 
13 9 GEORGE STRAIT MCA 1045019.98/15.98) uaraiog alDUms are Dloer titles wnlCn are registering slgnlncant salCS. lJ 1774, oiiiuualwor, uwiiiuwauuiu ano avunu.wa,,, 
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Country 
ARTISTS & MUSIC 

COUNTRY ********** 

CORNER 
by Lynn Shults 

HOOKING THE THIRD NO. 1 of his career with "Third Rock From The 
Sun" (3 -1) is Joe Diffie. The song was co- written by John Greenbaum, Tony 
Martin, and Sterling Whipple, and was co- produced by Diffie and Johnny 
Slate. The track won the year's closest race for No. 1 by beating out "Down 
On The Farm" (4 -2) by Tim McGraw by the margin of 49 airplay detections. 
One of several ironic twists to this story is that Diffie and McGraw are both 
managed by Slate, Tony Harley, and Danny Morrison. Tony Martin is the 
son of industry veteran Glen Martin, who played the song for Slate. It had 
been placed on hold by another producer, and Martin, being the proud father, 
just wanted his longtime friend to hear his son's song. The song also marks 
a return to the top of the charts for Whipple. At one time he was one of Music 
Row's hottest songwriters. He and Greenbaum now write for Major Bob Music, 
and Martin for Stroudavarious. "I just had to have the song when I heard it," 
says Slate. "It took a couple of weeks to get everything worked out to where 
Joe and I could record it, but we finally got everything to fall in place." The 
single also marks the first co- production effort by Slate and Diffie. 

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart 
is "Livin' On Love" (42 -30) by Alan Jackson, followed by "If I Could Make 
A Living" (debut -49) by Clay Walker; "Shut Up And Kiss Me" (35 -28) by Mary 
Chapin Carpenter; "I See It Now" (43-33) by Tracy Lawrence; "Untanglin' 
My Mind" (debut -54) by Clint Black; "Third Rate Romance" (33 -25) by 
Sammy Kershaw; `When The Thought Of You Catches Up With Me" (51 -46) 
by David Ball; `Who's That Man" (11 -9) by Toby Keith; "Kick A Little" (32- 
26) by Little Texas; and "If You've Got Love" (debut -62) by John Michael 

/Montgomery. 
ALBUM SALES CONTINUE TO BE SOFT, which is normal for September. 
This does not mean that the album chart doesn't contain anything interesting. 
Consider the case of "Haywire" by Chris Ledoux, which debuts at No. 17. What 
makes this so interesting is that the album's sales are not being driven by a 
hit single. "Honky Tonk World," the album's lead single, debuted at No. 75 Aug. 
27, peaked at No. 71 Sept. 17, and dropped off the chart this week. Ledoux 
may not get mainstream country radio airplay, but he certainly has built up 
a loyal fan base through touring and video exposure. And what about the impact 
of visual exposure on album sales? Just ask Garth Brooks. "The Garth Brooks 
Collection," available only at McDonald's restaurants, sold more than 2 million 
units in two weeks. If McDonald's were wired into SoundScan, the album would 
be No. 1 across the board. As it is, the exposure Brooks is receiving from the 
McDonald's campaign and the video of "Callin' Baton Rouge" has catapulted 
"In Pieces" (14 -10) into this week's Greatest Gainer slot. Retail sales increased 
on all of Brooks' albums: "No Fences" (27 -24), "Garth Brooks" (38 -28), "Ropin' 
The Wind" (48 -42), and "The Chase," which re- entered at No. 71. The "S Sec- 
onds" soundtrack (71 -53) earns Pacesetter honors. 

TRADITIONAL COUNTRY MUSIC may never be the "in" thing in New 
York City. But the hip -country act the Mavericks put on an awesome display 
of talent, showmanship, and versatility recently before a packed house at 
Tramps in Manhattan. Acts such as the Mavericks tend to draw those on the 
fringes into country music. 

Music Vid Fans Are Going Wild For Wylie 
Singer Builds Audience Independently Via Cross Three 

BY EDWARD MORRIS 

NASHVILLE -If Wylie Gustafson 
ever makes it to the front ranks of 
country stars, he will have to thank mu- 
sic videos for getting him there. Wylie 
& the Wild West Show (as his act is 
known) has never had a hit single, yet 
he has played the Grand Ole Opry, ap- 
peared on all the top TNN talk shows, 
and created an image that is like no one 
else's in the business today. 

With his horn- rimmed glasses, fancy 
Western toggery, and volcanic eruption 
of red hair, the lanky Montana native 
looks something like Buddy Holly on 
airplane glue. 

The first music video from "Get 
Wild," his second album on Cross 
Three Records, is "Ugly Girl Blues." 
And his co -star in it is country icon 
Merle Haggard. The clip is in light ro- 
tation on CMT. 

Wylie videos played on CMT Eur- 
ope, say those involved with his career, 
helped him secure his current six-week 
gig at Euro Disney in Paris. 

Mitch Cohen, Wylie's manager, also 
owns Los Angeles -based Cross Three 
Records. Says Cohen, "We started 
three years ago when we had `This 
Time,' Wylie's first music video, out. 
Before we had a single or a record or 
anything, we shot a video -with the be- 
lief that it would stir up enough inter- 
est to get a major label interested." 

Even though "This Time" grew to be 
the second -most -requested video on 
CMT, according to Cohen, no label took 
the bait. 

"Following that, we thought we'd try 
another video," Cohen adds, "so Wylie 
hooked up with the songwriter Kostas. 
They wrote a song called `Doctor My 
Heart,' and we shot a video of it. That 
was the video that subsequently was 
nominated by Music Row magazine for 
independent video of the year. We felt 
that this one would get a major deal. 
But it didn't." 

Since Wylie had failed to make the 
majors with two popular videos, Cohen 
suggested that he record enough songs 
for an album and agreed to form a label 
for it. Since then, the two have worked 
both the video and radio trails. 

Cross Three is now working seven 
albums, including Wylie's first collec- 
tion, "Wylie & The Wild West Show," 

the current one, and a comedy album 
by Judy Tenuta, whom Cohen also 
manages. In addition, Cross Three is 
distributing the Mavericks' first album, 

which was released 
on an independent 
Florida label, and a 
Paulette Carlson 
Christmas album 
issued on Carlson's 
own label. 

Cross Three, in 
turn, is distributed 

WYLIE by Alliance Enter- 
tainment in the 

U.S., Sony Music in Canada, and Mas- 
sive in Australia and New Zealand. 

Wylie cut "Get Wild" at Haggard's 
Tally Studios in Palo Cedro, Calif., a 
circumstance that led to Haggard be- 
ing invited to perform on both the 
"Ugly Girl Blues" track and video. Raul 
Malo, lead singer of the Mavericks, co- 
wrote another song with Wylie, "Too 
Late," for the album. 

Cohen reports that Wylie has also 
completed a Christmas duet with Kelly 
Willis, for which there will be a video. 

In spite of pursuing the singles route 
as well as the video one, Cohen con- 
cedes that most of Wylie's radio activ- 
ity is still limited to non -reporting sta- 

tions. 
Cohen declines to specify how many 

Wylie albums have been sold, admit- 
ting that the total would seem small by 
today's country standards. Many of the 
albums have been sold through Wylie's 
large mailing list of fans, he says. 

According to World Class Talent, 
Wylie's booking agency, the artist will 
do about 150 concert dates this year, 
including those at Euro Disney. Most 
will be in venues of 500 -1,000 seats. 
There are plans for a Canadian tour 
this fall. 

Cohen says that Wylie's strongest 
markets are in cities where CMT and 
TNN are available. "We're especially 
strong in the Pacific Northwest," he 
adds. 

Cohen got his start in entertainment 
as a television writer and producer. He 
wrote for "Different Strokes" and 
"Charles In Charge," and produced 
"The Wil Shriner Show." He then mo- 
ved on to management. "The future is 
with television," he says, "and having 
that background has been a real asset 
in terms of how we've gotten Wylie out 
there." 

Cross Three has a representative in 
Nashville and a total staff of four peo- 
ple. 

LABELS FEATURE FEWER ACTS 
(Conttaued from page 32) 

Cactus Brothers, Charlie Daniels, Billy 
Dean, George Ducas, Cleve Francis, Ricky 
Lynn Gregg, the Highwaymen, Chris Le- 
Doux, the Nitty Gritty Dirt Band, Shenan- 
doah, Tanya Tucker. Liberty /SBK: Willie 
Nelson. Liberty Songwriter Series: Pat 
Alger, Jill Colucci, Kostas, Jon Vezner. 

MCA: Marty Brown, Tracy Byrd, Jerry 
Clower, Mark Collie, Rodney Crowell, Joe 
Ely, Vince Gill, George Jones, the Maver- 
icks, Mac McAnally, Terry McBride & the 
Ride, Reba McEntire, Bill Monroe, David 
Lee Murphy, Run C &W, George Strait, 
Marty Stuart, Trisha Yearwood; MCA/ 
Curb: Wynonna. 

Mercury: Terri Clark, Billy Ray Cyrus, 
Wesley Dennis (pending), Tom T. Hall, 
Sammy Kershaw, Kathy Mattea, Kim Ri- 
chey, the Statler Brothers, Keith Stegall, 
Shania Twain, Twister Alley, John & Au- 
drey Wiggins. 

Patriot: Bryan Austin, Lisa Brokop, 
Deana Carter, Noah Gordon. 

Polydor: Amie Comeaux, Davis Daniel, 
Clinton Gregory, Toby Keith, the Moffatts, 
Shane Sutton, Chely Wright. 

RCA: Alabama, Eddy Arnold, Clint 
Black, Andy Childs, Ty England, Waylon 
Jennings, Martina McBride, Jamie 
O'Hara, Jon Randall, Aaron Tippin, Lari 
White. 

Sony: Columbia: Chet Atkins, Stacy 
Dean Campbell, Mary Chapin Carpenter, 
Mac Davis, Wade Hayes, Marcus Hum - 
mon, Dolly Parton, Riders In The Sky, 
Earl Scruggs, Ricky Van Shelton, Larry 
Stewart, Rick Trevino, Ron Wallace, Joy 
Lynn White. Epic: Joe Diffie, Gibson/ 
Miller Band, Ty Herndon, James House, 
Patty Loveless, Ken Mellons, Collin Raye, 
Ricky Skaggs, Doug Stone, Tammy Wyn- 
ette. 

Warner /Reprise: Faith Hill, Little 
Texas, Travis Tritt, Randy Travis, David 
Ball, Jeff Foxworthy, Greg Holland, Dan 
Seals, Victoria Shaw, Dwight Yoakam. 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

32 JUKEBOX JUNKIE (Cupit. BMI /Cupit Memories, ASCAP) 

26 KICK A LITTLE (Square West, ASCAP /Nowlin' Hits, 
ASCAP) CPP 

48 RENEGADES, REBELS AND ROGUES (Sony Tree, BMI/ 
Sony Cross Keys, ASCAP/Tracy Lawrence, ASCAP) HL 

11 SHE CAN'T SAY I DIDN'T CRY (Starstruck Angel, BMI/ 
30 LIYIN' ON LOVE (Yee Haw. ASCAP) Stroudacaster, BMI) CPP 

TITLE (Publisher - Licensing Org.) Sheet Music Dist 31 LOVE A LITTLE STRONGER (Great Cumberland, BMI/ 12 SHE DREAMS (Warner- Tamerlane, BMI /Patrick Joseph. 

43 BABY LIKES TO ROCK IT (Warner -Tamerlane. BMI /Boy 
40 HALF THE MAN (Blackened. BMI) CPP 

38 HANGIN' IN (WB,ASCAP /Rancho Bogando, ASCAP/Great 
Diamond Struck. BMI /Circle Of Life, BMI /Heart Doctor, 
ASCAP /Angela DeLugo, ASCAP /Storm Front, BMI /John 

BMI /Sony Cross Keys, ASCAP /Miss Dot. ASCAP /Brass 
Ring, ASCAP) HL /WBM /CPP 

Rocking. BMI /Chingaupin, BMI) CPP Cumberland, BMI /Diamond Struck, BMI) CPP /WBM Juan, BMI /Ensign, BMI) CPP /HL 13 SHE'S NOT THE CHEATIN' KIND (Sony Tree. BMI/ 
23 BE MY BABY TONIGHT (New Haven, BMI /Music Hill, 

BMI /Of, ASCAP) CPP 

57 HARD LOVIN' WOMAN (Music Corp. Of America. BMI/ 
Mark Collie, BMI /Sony Tree, BMI /Don Cook. BMI /Zomba. 

8 THE MAN IN LOVE WITH YOU (Boots And Spurs, BMI/ 
Spurs And Boots, ASCAPI HL 

Showbilly, BMI) HL 

16 SHE THINKS HIS NAME WAS JOHN (Bash. ASCAP /Blue 
10 CALLIN' BATON ROUGE (Combine. ASCAP /EMI ASCAP /Inspector Barlow, ASCAP) 22 MAN OF MY WORD (Hayes Street. ASCAP /Almo, ASCAP/ Water. ASCAP /Mighty Nice, BMI /Blue Water, BMI) HL 

Blackwood, BMI) HL 73 HARD LUCK WOMAN (Hon Productions America, Allen Shamblin, ASCAP /MCA. ASCAP /Gary Burr. ASCAP) 28 SHUT UP AND KISS ME (Why Walk, ASCAP) 

19 THE CITY PUT THE COUNTRY BACK IN ME (Sixteen ASCAP /Polygram Int'I, ASCAP /Intersong U.S.A., ASCAP) HL /CPP 58 STOP ON A DIME (Square Lake, ASCAP / Howlin' Hits, 

Stars, BMI /Dixie Stars, ASCAP) Al, HL 6 MORE LOVE (That's A Smash, BMI /MCA. ASCAP /Gary ASCAP) CPP 

69 COWBOY BAND (Careers -BMG. BMI /Conasauga 5 HARD TO SAY (Travelin' Zoo. ASCAP) HL Burr, ASCAP) HL 39 SUMMERTIME BLUES (Warner- Tamerlane, BMI) WBM 

Troubadors, BMI) HL 35 HAS ANYBODY SEEN AMY (Reynsong. BMI /Howe Sound. 42 NATIONAL WORKING WOMAN'S HOLIDAY (Murrah, 11 TAKE ME AS I AM (Little Big Town, BMI /American Made. 

14 COWBOYS DON'T CRY (Jim's Allisongs, BMI /16 Stars. BMI /Sony Cross Keys. ASCAPI HL BMI /Castle Street, BMI /Ears Last, ASCAP /On The BMI/All Over Town, BMI /Sony Tree. BMI) 

BMI) HL 45 HEART LIKE A HURRICANE (WB. ASCAP /Big Tractor, Mantel, ASCAP) CPP 61 TAKE THESE CHAINS FROM MY HEART (Milene, 

2 DOWN ON THE FARM (Texas Wedge. ASCAP /Noosa ASCAP /Almo, ASCAP) CPP 18 NOBODY'S GONNA RAIN ON OUR PARADE (Longitude. ASCAP) CPP 

Heads. BMI) CPP 41 HEART OVER MIND (Royhaven. BMI /Starstruck Angel. BMI /Rio Zen, BMI /Reynsong, BMI /Howe Sound, BMI) 55 TEARDROPS (Polygram Int'I. ASCAP /Veg -O- Music. 

21 DREAMING WITH MY EYES OPEN (Famous, ASCAP/ BMI) HUWBM ASCAP /Songs 01 PolyGram, BMI /Songs Of McRide, BMI) 
Pookie Bear, ASCAP /Bug. ASCAP) HUCPP 49 IF I COULD MAKE A LIVING (Tom Collins. BMI /Murrah. 41 NOW I KNOW (Sony Tree. BMI /Don Cook. BMI) HL 24 TEN FEET TALL AND BULLETPROOF (Post Oak, BMI) 

63 DRIVE (Steve Wanner. BMI /Sneaky Moon. BMI) BMI /Seventh Son, ASCAP /Mattie Ruth, ASCAP) 34 0 WHAT A THRILL ( Musique Chanteclair. ASCAP /Bug. HL 

20 ELVIS AND ANDY (Almo. ASCAP) CPP 50 IF I EVER LOVE AGAIN (David 'N' Will. ASCAP /WB, ASCAP) HL 61 THAT'S WHAT I GET (FOR LOSIN' YOU) This Big, 

66 EVER- CHANGING WOMAN (Sony Tree. BMI /Sony Cross ASCAP /Two Sons. ASCAP) WBM 36 POCKET OF A CLOWN (Coal Dust West. BMI /Warner- ASCAP /Bash. ASCAP /Blue Water, ASCAP /Songs Of 

Keys. ASCAP) HL 62 IF YOU'VE GOT LOVE (Love This Town. ASCAP /MCA, Tamerlane, BMI) WBM /CPP Portugese. ASCAP /Foreshadow. BMI) 

53 FISH AIN'T BITIN'(N2D. ASCAP) ASCAP) 56 A REAL GOOD WAY TO WIND UP LONESOME (Sony 75 THAT'S WHAT LOVE'S ABOUT (Sangs Of PolyGram. 

51 GIRLS WITH GUITARS (EMI April. ASCAP /Getarealjob. 

ASCAP) HL 

33 I SEE IT NOW (Sony Tree, BMI /Sony Cross Keys, 

ASCAP /WB. ASCAP) 

Tree. BMI /Alabama Band, BMI /Wildcountry, BMI /Sony 
Cross Keys, ASCAP) HL 

BMI /Tubb's Bus. BMI) 

25 THIRD RATE ROMANCE (Fourth Floor. ASCAP /WB, 

52 GIVE ME A RING SOMETIME (Blake Eyed Susan. BMI/ 29 I SURE CAN SMELL THE RAIN (Alabama Band. BMI/ 68 REDNECK STOMP (Warnerbuilt, BMI /Max Laffs. BMI/ ASCAP) CPP 

Glitterfish. BMI /Songs Of All Nations. BMI) HL Rick Hall, ASCAP) Shabloo. BMI) 1 THIRD ROCK FROM THE SUN (Major Bob, ASCAP /Rio 

70 GONE COUNTRY (Polygram Int'I, ASCAP /Ranger Bob, 

ASCAP) HL 

11 I TRY TO THINK ABOUT ELVIS (MCA. ASCAP /Gary Burr, 
ASCAP) HL 

65 RED, WHITE AND BLUE COLLAR (Sony Tree, BMI/ 
Joined At The Hip. BMI /Songs Sung Blue. BMI) 

Bravo, BMI /Stroudacaster, BMI /Baby Mae. BMI) CPP 

54 UNTANGLIN' MY MIND (Blackened, BMI /Irving. BMI/ 

34 

Sony Tree. BMI /Sierra Mountain, BMI) 
15 WATERMELON CRAWL (Acuff -Rose. AMI /Coburn. BMI) 

CPP 

44 WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band, 
ASCAP /Wildcountry. ASCAP /Warner -Tamerlane, BMI/ 
New Works, BMI) 

7 WHAT'S IN IT FOR ME (W8, ASCAP /New Crew, ASCAP/ 
New John, ASCAP /MCA. ASCAP /Gary Burr, ASCAP) HL/ 

WBM /CPP 

3 WHAT THE COWGIRLS DO (Benefit, BMI /Englishtown. 
BMI) WBM /CPP 

46 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME 

(EMI Blackwood. BMI) 
14 WHEN YOU WALK IN THE ROOM (EMI, BMI / Unart. BMI) 

CPP 

37 WHERE THERE'S SMOKE (Tom Collins, BMI /Ha -Deb, 
ASCAP) CPP 

12 WHEREVER SHE IS (Sony Tree, BMI /Alabama Band, 
ASCAP /Wildcountry. ASCAP) 

21 WHISPER MY NAME (WB. ASCAP /Big Tractor. ASCAP) 

WBM 

9 WHO'S THAT MAN (Songs Of PolyGram, BMI/Tokeco, 
BMI) HL 

64 WILLIAM AND MARY (Kicking Bird, BMI /Sixteen Stars. 
BMI) HL 

4 XXX'S AND 000'S (AN AMERICAN GIRL) (Sony Tunes, 
ASCAP /Mother Dixie. ASCAP /August Wind, BMI /Great 
Broad. BMI /Longitude. BMI) HL/WBM/CPP 

59 YOU JUST WATCH ME (Dixie Stars, ASCAP) 

60 YOU NEVER EVEN CALL ME BY MY NAME (Turnpike 
Tom, ASCAP /Pink Sky, ASCAP /EMI U, ASCAP) 

BILLBOARD SEPTEMBER 24, 1994 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard 
FOR WEEK ENDING SEPT. 24, 1994 

z 
N O 
Y g Q 

1- 3 g 3 N< 3 Ú PRODUCER (SONGWRITER) 

H OT COUNT 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

3 6 11 

* * * No. 1 * * * 
THIRD ROCK FROM THE SUN 1 week at No. 1 

J.SLATE,J.DIFFIE (J.GREENEBAUM,S.W-IIPPLE,T.MARTIN) 

JOE DIFFIE 
(C) (V) EPIC 77577 

4 11 
DOWN ON THE FARM 
J.STROUD,B.GALLIMORE (K.K.PHILLIPS,J.LASETER; 

TIM MCGRAW 
CURB ALBUM CUT 

2 2 12 
WHAT THE COWGIRLS DO 
T.BROWN (V.GILL,R.NIELSEN) 

VINCE GILL 
(C) (V) MCA 54879 

4 1 1 12 
XXX'S AND 000'S (AN AMERICAN GIRL) 
G.FUNDIS,H.STINSON (A.RANDALL,M.BERG) 

TRISHA YEARWOOD 
(C) (V) MCA 54898 

7 9 14 
HARD TO SAY 
M.MILLER,M.MCANALLY (M.MILLER) 

SAWYER BROWN 
CURB ALBUM CUT 

8 11 15 
MORE LOVE 
J.STROUD (D.STONE,G.BURR) 

DOUG STONE 
(C) (V) EPIC 77549 

9 14 14 
WHAT'S IN IT FOR ME 
C.HOWARD (J.JARRARD,G.BURR) 

JOHN BERRY 
co (V) LIBERTY 79035 

8 5 4 14 
THE MAN IN LOVE WITH YOU 
T.BROWN,G.STRAIT (S.DORFF,G.HARJ J) 

GEORGE STRAIT 
(C) (V) MCA 54854 

11 16 9 
WHO'S THAT MAN 
N.LARKIN,H.SHEDD (T.KEITH) 

TOBY KEITH 
(C) (V) POLYDOR 853 358 

10 13 12 CALLIN' BATON ROUGE 
A. REYNOLDS (D LINDE) 

GARTH BROOKS 
LIBERTY ALBUM CUT 

12 15 
I TRY TO THINK ABOUT ELVIS 
E.GORDY,JR. (G.BURR) 

PATTY LOVELESS 
(C) (V) EPIC 77609 

13 17 10 SHE DREAMS 
M.WRIGHT (G.HARRISON,T.MENSY) 

MARK CHESNUTT 
(C) (V) DECCA 54887 

14 24 SHE'S NOT THE CHEATIN' KIND 
D.000K,S.HENDRICKS (R.DUNN) 

BROOKS & DUNN 
(V) ARISTA 1 -2740 

19 26 
WHEN YOU WALK IN THE ROOM 
P.TILLIS,S.FISHELL (J.DESHANNON) 

PAM TILLIS 
(C) (V) ARISTA 1 -2726 

23 28 7 
WATERMELON CRAWL 
J.CRUTCHFIELD (B.BROCK,Z.TURNER) 

TRACY BYRD 
(C) (V) MCA 54889 

18 21 9 
SHE THINKS HIS NAME WAS JOHN 
T.BROWN,R.MCENTIRE (S.KNOX,S.RCSEN) 

REBA MCENTIRE 
(C) (V) MCA 54899 

17 6 3 17 
SHE CAN'T SAY I DIDN'T CRY 
S.BUCKINGHAM (T.MARTIN,T.MARTIN,R.WILSON; 

RICK TREVINO 
(C) (V) COLUMBIA 77535 

18 21 25 10 NOBODY'S GONNA RAIN ON OUR PARADE 
J.LEO (B.PARKER,W.RAMBEAUX) 

KATHY MATTEA 
(C) (V) MERCURY 858 800 

19 24 27 8 
THE CITY PUT THE COUNTRY BACK IN ME 
B.BECKETT (M.GEIGER,W.MULLIS,M.-)UFFMAN) 

NEAL MCCOY 
(C) (y) ATLANTIC 87213 

20 20 23 12 
ELVIS AND ANDY 
B.BECKETT (C.WISEMAN) 

CONFEDERATE RAILROAD 
(C) (V) ATLANTIC 87229 

21 15 5 16 
WHISPER MY NAME 
K.LEHNING (T.BRUCE) 

RANDY TRAVIS 
(C) (V) WARNER BROS. 18153 

26 29 8 

* * *AIRPOWER * * * 
MAN OF MY WORD 
J.HOBBS.) ' LAV,P.WOHH LY (A.SHAWBLIN,G.BLFI 

COLLIN RAYE 
(CI (V) EPIC 77632 

23 16 10 19 
BE MY BABY TONIGHT 
S.HENDRICKS (E.HILL,R.FAGAN) 

JOHN MICHAEL MONTGOMERY 
(CI (V) ATLANTIC 87236 

24 28 30 8 TEN FEET TALL AND BULLETPROOF 
G.BROWN (T.TRITT) 

TRAVIS TRITT 
(C) (V) WARNER BROS. 18104 

25 33 36 5 
THIRD RATE ROMANCE 
B.CANNON,N.WILSON (R.SMITH) 

SAMMY KERSHAW 
(V) MERCURY 858 922 

26 32 35 5 
KICK A LITTLE 
C.DINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL,C.O'BRIEN,B.SEALS) 

LITTLE TEXAS 
(C) (V) WARNER BROS. 18103 

27 17 8 16 
DREAMING WITH MY EYES OPEN 
J.STROUD (T.ARATA) 

CLAY WALKER 
(V) GIANT 18139 

28 35 50 3 
SHUT UP AND KISS ME 
J.JENNINGS,M.C.CARPENTER ( M.C.CARPENTER) 

MARY CHAPIN CARPENTER 
(C) (V) COLUMBIA 77696 

Z9 31 33 6 
I SURE CAN SMELL THE RAIN 
M.BRIGHT,T.DUBOIS (J.JARRARD,W.ALDRIDGE) 

BLACKHAWK 
(V) ARISTA 1 -2718 

30 42 53 4 
LIVIN' ON LOVE 
K.STEGALL (A.JACKSON) 

ALAN JACKSON 
(C) (V) ARISTA 1 -2745 

31 27 19 18 
LOVE A LITTLE STRONGER 
M.POWELL,T.DUBOIS (C.JONES,B.CRITTENDEN, 3.SWINT) 

DIAMOND RIO 
(C) (V) ARISTA 1 -2693 

32 36 37 9 
JUKEBOX JUNKIE 
J.CUPIT (J.CUPIT,J.HONEYCUTT,K.MELLONS) 

KEN MELLONS 
(C) (V) EPIC 77579 

33 43 60 3 
I SEE IT NOW 
1.STROUD (P.NELSON,L.BOONE,W.LEE) 

TRACY LAWRENCE 
(C) (V) ATLANTIC ALBUM CUT 

34 22 18 20 0 WHAT A THRILL 
D.COOK (J.WINCHESTER) 

THE MAVERICKS 
(C) (V) MCA 54780 

35 38 40 
HAS ANYBODY SEEN AMY 
J.SCIAFE,J.COTTON (J.VEZNER,D.HENRY) 

JOHN & AUDREY WIGGINS 
(C) (V) MERCURY 858920 

36 25 22 13 
POCKET OF A CLOWN 
P.ANDERSON (D.YOAKAM) 

DWIGHT YOAKAM 
REPRISE ALBUM CUT/WARNER BROS. 

31 39 38 6 
WHERE THERE'S SMOKE 
R.SCRUGGS (B.P.BARKER,M.COLLIE) 

ARCHER /PARK 
(C) (V) ATLANTIC 87211 

38 29 12 18 
HANGIN' IN 
J.CRUTCHFIELD (S.BOGARD,R.GILES) 

TANYA TUCKER 
(V) LIBERTY 79033 

RY &TIIACKS 

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY 

STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS 

A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 
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TITLE 
PRODUCER (SONGWRITER) 

ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

39 34 31 15 
SUMMERTIME BLUES 
K.STEGALL (E.COCHRAN,J.CAPEHART) 

ALAN JACKSON 
(C) (V) ARISTA 1 -2697 

40 30 20 17 
HALF THE MAN 
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) 

CLINT BLACK 
(V) RCA 62878 

41 41 39 1 
HEART OVER MIND 
R.LANDIS (S.MUNSEY,B.ALAN) 

LORRIE MORGAN 
(V) BNA 62946 

42 37 32 19 
NATIONAL WORKING WOMAN'S HOLIDAY 
B.CANNON,N.WILSON (R.MURRAH,P.TERRY,J.D.HICKS) 

SAMMY KERSHAW 
(C) (V) MERCURY 858 722 

43 44 46 5 
BABY LIKES TO ROCK IT 
S.RIPLEY,W.RICHMOND (S.RIPLEY,W.RICHMOND) 

THE TRACTORS 
(V) ARISTA 1 -2717 

48 64 3 
WE CAN'T LOVE LIKE THIS ANYMORE 
G.FUNDIS,ALABAMA (J.JARRARD,W.MOBLEY) 

ALABAMA 
(C) (V) RCA 62897 

45 45 43 6 
HEART LIKE A HURRICANE 
S.HENDRICKS (T. BRUCE,C. W ISEMAN) 

LARRY STEWART 
(C) (V) COLUMBIA 77638 

46 51 59 3 
WHEN THE THOUGHT OF YOU CATCHES UP WITH ME 
B.CHANCEY (D.BALU 

DAVID BALL 
(C) (V) WARNER BROS. 18081 

41 47 49 4 
NOW I KNOW 
G.FUNDIS (C.RAINS,C.GREENE,D.000K) 

LARI WHITE 
(C) (V) RCA 62896 

48 46 41 18 
RENEGADES, REBELS AND ROGUES 
T.LAWRENCE,C.ANDERSON (P.NELSON,L.BOONE,E.CLARK) 

TRACY LAWRENCE 
ATLANTIC ALBUM CUT 

49 NEW 1 

***HOT SHOT DEBUT*** 
IF I COULD MAKE A LIVING 
J.STROUD (K.STEGALL,R.MURRAH,A.JACKSON) 

CLAY WALKER 
(C) (V) GIANT 18068 

50 50 48 8 IF I EVER LOVE AGAIN 
J.STROUD,J.CARLTON (C.WRIGHT,B.SPENCER) 

DARON NORWOOD 
GIANT ALBUM CUT 

51 49 44 17 
GIRLS WITH GUITARS 
T.BROWN (M.C.CARPENTER) 

WYNONNA 
(V) CURB 54875/MCA 

52) 54 55 6 
GIVE ME A RING SOMETIME 
J.CRUTCHFIELD ( K.BERGSNES,B.MOULOS,S.ANDERSON) 

LISA BROKOP 
(C) (V) PATRIOT 79036 

53 52 56 6 
FISH AIN'T BITIN' 
T.BROWN (D.L.MURPHY) 

DAVID LEE MURPHY 
(C) (V) MCA 54877 

NEW 1 
UNTANGLIN' MY MIND 
J.STROUD,C.BLACK (C.BLACK,M.HAGGARD) 

CLINT BLACK 
(C) (V) RCA 62933 

55 56 62 3 
TEARDROPS 
R.BENNETT (G.DUCAS,T.MCBRIDE) 

GEORGE DUCAS 
(V) LIBERTY 79045 

56 53 52 5 
A REAL GOOD WAY TO WIND UP LONESOME 
D.COOK (J.HOUSE,D.DODSON,J.JARRARD) 

JAMES HOUSE 
(C) (V) EPIC 77610 

51 59 65 3 
HARD LOVIN' WOMAN 
D.COOK (M.COLLIE,D.000K,J.B.JARVIS) 

MARK COLLIE 
(C) (V) MCA 54907 

58 55 51 19 
STOP ON A DIME 
J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN,B.SEALS) 

LITTLE TEXAS 
WARNER BROS. ALBUM CUT 

72 2 YOU JUST WATCH ME 
J.CRUTCHFIELD (R.GILES,B.REGAN) 

TANYA TUCKER 
(V) LIBERTY 79053 

60 60 68 4 
YOU NEVER EVEN CALL ME BY MY NAME 
R.LANDIS (S.GOODMAN) 

DOUG SUPERNAW 
(C) (V) BNA 62938 

61 58 58 19 
TAKE THESE CHAINS FROM MY HEART 
S.HENDRICKS (F.ROSE,H.HEATH) 

LEE ROY PARNELL 
(C) (V) ARISTA 1 -2695 

62 NEW 1 
IF YOU'VE GOT LOVE 
5.11ENDRICKS (S.SESKIN,M.D. SANDERS) 

JOHN MICHAEL MONTGOMERY 
(C) (V) ATLANTIC 87198 

63 66 2 
DRIVE 
S.HENDRICKS,T.DUBOIS (S.WARINER,B.LABOUNTY) 

STEVE WARINER 
(V) ARISTA 1 -2744 

64 65 67 4 
WILLIAM AND MARY 
H.SHEDD,D.DANIEL (G.MCCORKLE,R.WILLIAMSON) 

DAVIS DANIEL 
(C) (V) POLYDOR 856 032 

NEW 1 
RED, WHITE AND BLUE COLLAR 
D.JOHNSON,B.MILLER (D.GIBSON,B.MILLER) 

GIBSON /MILLER BAND 
(C) (V) EPIC 77651 

66 62 66 4 
EVER -CHANGING WOMAN 
R.L.PHELPS,D.PHELPS (D.KIRBY,C.PUTMAN) 

BROTHER PHELPS 
(C) (V) ASYLUM 64517 

Ó NEW 1 
THAT'S WHAT I GET (FOR LOSIN' YOU) 
A.REYNOLDS,J.ROONEY (A.ANDERSON,H.KETCHUM) 

HAL KETCHUM 
CURB ALBUM CUT 

68 67 70 3 
REDNECK STOMP JEFF FOXWORTHY 
S.ROUSE (J.FOXWORTHY,S.ROUSE) (C) (V) WARNER BROS. 18116 

69 61 47 17 
COWBOY BAND 
J.BOWEN (M.POWELL,J.MEDDERS) 

BILLY DEAN 
(C) (V) LIBERTY 79034 

10 69 69 5 
GONE COUNTRY 
K.STEGALL (B.MCDILL) 

ALAN JACKSON 
ARISTA ALBUM CUT 

11 NEW 1 
TAKE ME AS I AM 
S.HENDRICKS (B.DIPIERO,K.STALEY) 

FAITH HILL 
WARNER BROS. ALBUM CUT 

72 NEW WHEREVER SHE IS 
B.CHANCEY,P. WORLEY (J.HOUSE,J.JARRARD) 

RICKY VAN SHELTON 
(CI (V) COLUMBIA 77653 

13 68 71 11 
HARD LUCK WOMAN 
A.REYNOLDS (P.STANLEY) 

GARTH BROOKS 
MERCURY ALBUM CUT 

74 73 18 
COWBOYS DON'T CRY DARON NORWOOD 
J.STROUD,J.CARLTON (J. ALLISON ,J.RAYMOND,B.SIMON,D.GILMORE) (C) (V) GIANT 18216 

15 NEW THAT'S WHAT LOVE'S ABOUT 
T.BROWN,M.STUART (M.STUART) 

MARTY STUART 
(C) (V) MCA 54915 ! Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records 

which attain 2500 detections for the first time. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. 

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (V) Vinyl single 

availabi ity. (X) CD maxi -single availability. © 1994, Billboard /BPI Communications. 

NOT COUNTRY 

2 1 4 
EVERY ONCE IN A WHILE 
M.BRIGHT,T.DUBOIS (H.PAUL,V.STEPHENSON, 7.ROBBINS) 

BLACKHAWK 
ARISTA 

2 1 2 3 WINK NEAL MCCOY 
B.BECKETT (B.DIPIERO,T.SHAPIRO( 

NEA 

3 - - 1 
INDEPENDENCE DAY MARTINA MCBRIDE 
P.WORLEY,E.SEAY,M.MCBRIDE (G..ETERS) RCA 

4 5 6 6 
THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY 
C.FARREN (J.STEELE,C.FARREN) CURB 

5 4 3 4 
THINKIN' PROBLEM 

DDAVID BALL B.CHANCEY (D.BALL,A.SHAMBLIN,S.ZIFF) 

6 3 4 S 
FOOLISH PRIDE TRAVIS 

BROS. G.BROWN (T.TRITT) 

7 7 9 6 DON'T TAKE THE GIRL 
J.STROUD,B.GALLIMORE (C.MARTIN,L.W.JOHNSON) 

TIM MCGRAW 
CURB 

8 8 11 7 WA KNA 
AWA, .A 

WIRNNER KATHY MATTEA 

10 10 8 WISH I DIDN'T KNOW NOW TOBY 
MERCURH N.LARKIN,H.SHEDD (T.KEITH) 

19 11 12 4 
WHENEVER YOU COME AROUND VINCE GILL 
T.BROWN (V.GILL,P.WASNER) MCA 

11 6 5 3 
I WISH I COULD HAVE BEEN THERE JOHN ANDERSON 
J.STROUD,J.ANDERSON (J.ANDERSON,K.ROBBINS) BNA 

12 13 14 10 
A GOOD RUN OF BAD LUCK CLINT BLACK 
J.STROUD,C.BLACK ( C.BLACK,H.NCHOLAS) RCA 

13 9 J S 
LITTLE ROCK 
J.HOBBS,E.SEAY,P.WORLEY (T.DCUGLAS) 

COLLIN RAYE 
EPIC 

14 14 15 21 
I SWEAR JOHN MICHAEL MONTGOMERY 
S.HENDRICKS (F.J.MYERS,G.BAKER) 

15 15 13 13 
PIECE OF MY HEART 

WARMTH BROS. S.HENDRICKS (B.BERNS,J.RAGAVOY) 

16 12 - 2 
LIFESTYLES OF THE NOT SO RICH & FAMOUS TRACY BYRD 
J.CRUTCHFIELD (B.HILL,W.TESTER) MCA 

11 17 16 13 
IF BUBBA CAN DANCE (I CAN TOO) SHENANDOACA 
D. COOK (M.RAYBON,M.MCGUIRE,B.MCDILU 

18 16 - 2 I TAKE MY CHANCES MARY CHAPIN CARPENTER 
J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER,D.SCHLITZ) COLUMBIA 

19 18 17 21 
NO DOUBT ABOUT IT NEA ÁMCCCOC 

B.BECKETT (J.S.SHERRILL,S.SESKIN) 

20 19 23 9 
BEFORE YOU KILL US ALL RANDY TRAVIS 
K.LEHNING (K.FOLLESE,M.T.BARNES) WARNER BROS. 

21 23 21 8 
HOW CAN I HELP YOU SAY GOODBYE PATTY LOVELESS 

c E.GORDY,JR. (B.B.COLLINS,K.TAYLOR -GOOD) 

22 20 19 14 
IF THE GOOD DIE YOUNG TRACY LAWRENCE 
J.STROUD (P.NELSON,C.WISEMAN) ATLANTIC 

23 - - 26 WILD ONE 
WARNER VR 

L S.HENDRICKS (P.BUNCH,J.KYLE,W.RAMBEAUX) 

24 49 
CHATTAHOOCHEE ALAN JACKSON 
K.STEGALL (A.JACKSON,J.MCBRIDE) ARISTA 

25 22 18 13 
YOUR LOVE AMAZES ME JOHN 

LBEERRY C.HOWARD (A.HUNT,C.JONES) 

Videoclip availability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 

dropped below he top 20. Commercial availability is not indicated on the recurrent chart. 
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TOP CLASSICAL ALBUMS TM 
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Compiled from a national sample of retail store and rack sales SoundScan 
reports collected, compiled, and provided by 111111 

ARTIST TITLE 
LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 

1 1 2 

* * NO. i * * 
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) IN CONCERT 1994 ATLANTIC 82614 (14.98/19.98) 2 weeks at No. i 

2 2 27 
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS ' 

CHANT ANGEL 55138 (10.98/15.98) 

3 3 209 
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) £2 

IN CONCERT LONDON 430433 (10.98 EQ/15.98) 

( 4 ) 6 9 VAN CLIBURN 
IN MOSCOW RCA 62695 (9.98/15.98) 

5 4 40 
GERSHWIN/WODEHOUSE 

GERSHWIN PLAYS GERSHWIN NONESUCH 79287 /ELEKTRA (10.98/15.98) 

6 5 3 
ANONYMOUS 4 

LOVE'S ILLUSION HARMONIA MUNDI (FRANCE) 407109 (13.98/18.00) 

7 7 27 LUCIANO PAVAROTTI 
MY HEART'S DELIGHT LONDON 433260 (10.98 EO/15.98) 

( 8 ) 12 4 
RUTH ANN SWENSON 

POSITIVELY GOLDEN EMI CLASSICS 54827 (10.98/15.98) 

( 9 ) Nero, KO ONOS QUARTET 
RA (10.98 /15.98) NIGHT PRAYERS 

to 8 124 
UPSHAW/ZINMAN 

GORECKI: SYMPHONY NO. 3 NONESUCH 79282 /ELEKTRA (10.97/15.97) 

11 9 59 
LUCIANO PAVAROTTI 
LONDON 436719 (10.98 EQ/15.98) AMORE 

12 15 7 
MARIA CALLAS 

LA DIVINA 2 EMI CLASSICS 55016 (9.98/15.98) 

( 13) RE -ENTRY 
GILSHAHANVLONDON SYM.(PREVIN) 

BARBER/KORNGOLD: VIOLIN CONCERTO DG 439886 (10.98 EQ/15.98) 

14 10 48 
LUCIANO PAVAROTTI 

TI AMO LONDON 425099 (10.98 EQ/15.98) 

15 13 19 
GLENN GOULD 

32 SHORT FILMS SONY CLASSICAL 46686 (9.98 EQ/15.98) 

TOP CLASSICAL CROSSOVER TM 

1 I 33 

* * No. 1 * * 
MICHAEL NYMAN 

THE PIANO VIRGIN 88274 (10.98/15.981 33 e +eeks al Na. 1 

2 2 37 
JOHN WILLIAMS /IZTHAK PERLMAN 

SCHINDLER'S LIST MCA 10969 (11.98/17.98) 

(-) 4 16 
LONDON SYMPHONY ORCHESTRA 
RCA 62526 (9.98/15.98) SYMPHONIC ROLLING STONES 

4 3 6 
DAWN UPSHAW 

I WISH IT SO NONESUCH 79345 /ELEKTRA (10.98/16.98) 0 7 20 
CINCINNATI POPS (KUNZEL) 
TELARC 80342(10.98/15.98) GREAT FANTASY ADVENTURE ALBUM 

6 5 78 VARIOUS ARTISTS 
PAVAROTTI & FRIENDS LONDON 440100 (10.98 EQ/15.98) 

6 42 
LONDON SYMPHONY ( WILLIAMS) 

THE 
1 -1012 (54.98) HE STAR WARS TRILOGY 

8 8 7 KIRI TE KANAWA 
KIRI! HER GREATEST HITS LIVE LONDON 443600 (10.98 EQ/15.98) 

9 9 98 JAMES GALWAY 
THE WIND BENEATH MY WINGS RCA 60862 (9.98/15.98) 

lU 14 3 
JERRY HADLEY /MARIO LANZA 

GOLDEN DAYS RCA 62681 (9.98/15.98) 

11 12 71 BOSTON POPS ( WILLIAMS) 
UNFORGETTABLE SONY CLASSICAL 53380 (9.98 EQ/15.90) 

(12) RE -ENTRY 
MARILYN HORNE 

THE MEN IN MY LIFE RCA 62647 (9.98/15.981 

13 13 49 
LESLEY GARRETT 

ANDREW AMERICA 1022 (9.99/15.99) NDREW LLOYD WEBBER: LOVE SONGS 

14 11 31 
PLACIDO DOMINGO 

THE BROADWAY I LOVE ATLANTIC 82350(9.98/15.98) 

15 10 37 
FRANK ZAPPA 

YELLOW SHARK BARKING PUMPKIN 71600 /RHINO (10.98/16.98) 

TOP OFF -PRICE CLASSICAL TM 

1 1 9 

* * NO. 1 * * 
THE CHOIR OF VIENNA 

MYSTICAL CHANTS SPECIAL 5118/ESSEX ENTERTAINMENT (3.9&4.98) 8 weeks at Na. I 

2 2 14 
CARRERAS- DOMINGO- PAVAROTTI 

ALL -STAR TENORS SONY MASTERWORKS 64394 (5.98 EQ/9.98) 

3 3 14 
VARIOUS ARTISTS 

ROMANTIC CLASSICS MADACY 0330 (4.99/6.99) 

4 6 14 
SILOS MONKS 

MYSTERY OF SANTO DOMINGO DG 445399 (5.98 EQ/10.98) 

5 5 14 
VARIOUS ARTISTS 

20 CLASSICAL FAVORITES MADACY 0201 (4.99/6.99) 

( 6 ) 
10 3 

VARIOUS ARTISTS 
THE VERY BEST OF MOZART CAMEO CLASSICS 8753 (2.98/4.98) 

7 9 2 VARIOUS ARTISTS 
MOZART MAKES YOU SMARTER SONY CLASSICAL 66245 (5.98 EO/9.98) 

Cf) 11 14 
WURTTEMBERG ORCHESTRA 
VOX ALLEGRETTO 8098 (2.99/4.49) PACHELBEL CANON & OTHER WORKS 

9 8 9 
CARRERAS- DOMINGO -PAVAROTTI 

ESSENTIAL THREE TENORS RCA 21273 (6.98/10.98) 

(1O) 12 2 
VARIOUS ARTISTS 

MOZART- GREATEST HITS RCA 60829 (5.98/9.98) 

11 14 14 
ROYAL PHILHARMONIC (CLARK) 
K -TEL 611 -3 (5.98/12.98) HOOKED ON CLASSICS: VOL. 1 

12 15 12 
VARIOUS ARTISTS 

CHILL TO THE CHANT RCA 62666 (5.98/9.98) 

13 13 2 VARIOUS ARTISTS MOZART: GREATEST HITS SONY CLASSICAL 64053 (5.98 EQ/9.98) 

( 14) NEW VARRLOIGHTA150118 (4.98/5.98) THE BEST OF MOZART 

( 15) RE -ENTRY 
VARIOUS ARTISTS VIVALDI: THE FOUR SEASONS INFINITY DIGITAL 57243 (4.98 EQ) 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units; RIAA certification for sales of 1 million units with each 
additional million indicated by a numeral following the symbol. All albums available on cassette and 
CD *Asterisk indicates vinyl available Cc21994 re.. r r u O r' . 'r r . r . .r , r . , Inc 

zvx ZYK 
CLASSIC FROM RUSSIA 

Ausschnitte aus dem Melodiya -Katalog / Highlights Of The Melodiya -Catalog 

Originalaufnahmen aus Rußland 
Original Recordings From Russia 

MEL 4000-2 

SCHOSTAKOWITSCH 
Symphony No b & No 12 

USSR Ministry Of Culture Symphony Orchestra 
DirigJCond.: Gennadi Roehdesl,ensky 

MEL 46001-2 

GLASUNOW 
Symphony No I & No 7 

USSR Ministry Of Culture Symphony Orchestra 
DirigJCond.: Gennadi Ruzhdestyetuky 

MEL 46007-2 

RACHMANINOW I GERSHWIN 
Rhaps din Bergei D,'remky, piano 

1 :Stilt Ministry Of Colton Sy mphnny I )rrh, +Ira 
Dirig1Cimd.: Alexander Dimit,i, , 

CHOPIN 
Wann Concerto No I 

La genii Kixsin. piano 
Mown,. Philharmonic Symphony Orcheslm 

MEL 46092-2 

PROKOFJEW 
Symphony No 1 & No 3 

USSR RTV Symphony Orchestra 
DirigJCand.: Gennadi Razhdesl,ensky 

.446, 

MEL 46066-2 

ZYX -MUSIC DISTRIBUTION LTD. 
72 Otis Street - West Babylon 

New York 11704 
Phone: 516 -253 -0800 
Fax: 516- 253 -0128 

BIZET / SCHTSCHEDRIN 
Carmen -Suite 

Mosma Virtuosi hamber (lrche.I,u n.a. 

IRrig1Cmd., Vladimir Spiraka, 

MEL 46025-2 

MUSSORGSKY 
Pictures It .\n r\hihifinn 

rie,es For ria 
\ïcloria l'n.tikn,al'i:nui 

MEL 46049-2 

TSCHAIKOWSKY 
Piano Concerto No I Igor /Kokon. piano 

1 SSR :\cademic Sy mphom Orchestra 
Wig/Cond.. I)imil ri kilaenku 

M E L 46041-2 
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COMpLET EDUCTION. 

After three #1 jazz albums... 

A decade of SRO world tours... 

Plus international acclaim... 

Pianist Marcus Roberts now arrives with 

one of the most romantic albums ever. 

CUS ROBERTS 

MARCUS Boni: Rl's 

HIS COLUMBIA I)F.L'tl'I` ALBUM. 

IN S-1.() RE TUF,SI)A SP,VT'EAM I i 

)IÂ 1ßl\ 

Produci by Marcus Ruhcxts 
Managcxnent: Sharon Wentz 

ia' 2est. L.S. Pat Sc"-a - C Cif. Marca Regisvacia. /© 1994 r;çni MT.sic Entertainment Inc. 

Billboard® FOR WEEK ENDING SEPTEMBER 24, 1994 

Top Jazz Albums. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 
ARTIST 1111111 TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

( 1) 1 11 

* * * No.1 * * * 
TONY BENNETT COLUMBIA 66214 11 weeks at No. I 

MTV UNPLUGGED 

2 2 9 GROVER WASHINGTON, JR. COLUMBIA 64319 
ALL MY TOMORROWS 

3 3 18 
DIANE SCHUUR/B.B. KING GRP 9767 

HEART TO HEART 

® 11 17 
LENA HORNE BLUE NOTE 28974 /CAPITOL 

WELL BE TOGETHER AGAIN 

5 5 65 
HARRY CONNICK, JR. COLUMBIA 53172 

25 

6 6 43 TONY BENNETT COLUMBIA 57424 
STEPPIN' OUT 

7 7 17 
ROY HARGROVE QUINTET VERVE 523 019 

WITH THE TENORS OF OUR TIME 

8 4 24 ETTA JAMES PRIVATE 82114 
MYSTERY LADY 

9 8 49 
SOUNDTRACK HOLLYWOOD 61357 /ELEKTRA 

SWING KIDS 

10 9 45 
CASSANDRA WILSON BLUE NOTE 81357 /CAPITOL 

BLUE LIGHT'TIL DAWN 

11 12 9 JIMMY SCOTT SIRE 45629/WARNER BROS. 
DREAM 

12 10 5 
JOHN SCOFIELD BLUE NOTE 27327 /CAPITOL 

HAND JIVE 

13 13 6 
NINA SIMONE RCA66428 

THE ESSENTIAL NINA SIMONE, VOL.2 

14 17 12 
EDDIE PALMIERI ELEKTRA NONESUCH 61649 /ELEKTRA 

PALMAS 

15 14 22 JOHN SCOFIELD & PAT METHENY 
BLUE NOTE 27765 /CAPITOL I CAN SEE YOUR HOUSE FROM HERE 

16 16 43 
ELLA FITZGERALD VERVE 519 084 

THE BEST OF THE SONGBOOKS 

17 18 40 BILLIE HOLIDAY VERVE 513 943 
BILLIE'S BEST 

18 15 16 
CHICK COREA GRP 9774 

EXPRESSIONS 

19 20 24 
TERENCE BLANCHARD COLUMBIA 57793 

THE BILLIE HOLIDAY SONGBOOK 

20 19 7 
ELLA FITZGERALD 
VERVE 521 867 THE BEST OF THE SONG BOOKS: THE BALLADS 

21 RE -ENTRY WALLACE RONEY WARNER BROS 45641 
MISTERIOS 

22 21 14 
VARIOUS ARTISTS 
VERVE 523 150 CARNEGIE HALL SALUTES THE JAll MASTERS 

P3 RE -ENTRY JOHN PIZZARELLI NOVUS63172/RCA 
NEW STANDARDS 

24 22 19 
ARTURO SANDOVAL GRP 9761 

DANZON (DANCE ON) 

25 23 4 
ROY HARGROVE NOVUS 63178/RCA 

APPROACHING STANDARDS 

TOP CONTEMPORARY JAll ALBUMSTM 

1 1 93 

* * * No.1 * * * 
KENNY G A s ARISTA 18646 55 weeks at No. 1 

BREATHLESS 

2 2 6 
GEORGE HOWARD GRP 9780 HS 

A HOME FAR AWAY 

3 3 2 
RUSS FREEMAN & RIPPINGTONS GRP9781 

SAHARA 

4 4 17 
NORMAN BROWN MOJAZZ 0301 /MOTOWN 

AFTER THE STORM 

5 5 19 JOHN TESH PROJECT Grs 34573 
SAX BY THE FIRE 

6 7 9 EVERETTE HARP BLUE NOTE 89297 /CAPITOL HS 
COMMON GROUND 

7 9 16 AL JARREAU REPRISE 45422/WARNER BROS. 
TENDERNESS 

8 8 14 
DAVID SANBORN ELEKTRA61620 

HEARSAY 

9 10 23 
INCOGNITO VERVE FORECAST 522 036NERVE 

POSITIVITY 

lO 6 2 
JOE SAMPLE & SOUL COMMITTEE WARNER BROS. 45729 

DID YOU FEEL THAT? 

11 18 8 KEIKO MATSUI WHITE CAT 77716 /UNITY 
DOLL 

12 13 8 STANLEY CLARKE AND FRIENDS EPIC 57506 
LIVE AT THE GREEK 

CI 15 18 
PATTI AUSTIN GRP 4023 

THAT SECRET PLACE 

14 11 16 
BONEY JAMES WARNER BROS. 45611 HS 

BACKBONE 

15 12 5 
ART PORTER VERVE FORECAST 523 356/VERVE HS 

UNDERCOVER 

16 14 11 
EARL KLUGH WARNER BROS. 45596 

MOVE 

17 16 29 GERALD ALBRIGHT ATLANTIC 82552 
SMOOTH 

18 17 24 
PAUL HARDCASTLE JVC 2033 

HARDCASTLE 

19 22 61 
DAVE KOZ CAPITOL 98892 

LUCKY MAN 

® 24 2 PETER WHITE SIN DROME 1808 
REFLECTIONS 

21 20 55 
FOURPLAY WARNER BROS. 45340 

BETWEEN THE SHEETS 

22 21 19 
GIL SCOTT -HERON TVT 4310 

SPIRITS 

23 25 19 
NANCY WILSON COLUMBIA 57425 

LOVE, NANCY 

24 23 30 
THE BENOIT /FREEMAN PROJECT 
GRP 9739 THE BENOIT /FREEMAN PROJECT 

25 19 4 
AL DI MEOLA BLUEMOON 79197/RHINO 

ORANGE & BLUE 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification 
for sales of 500,000 units. RIM certification for sales of 1 million units with each additional million 
ndicated b a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl 

available. IS indicates past or present Heatseeker title. O 1994, Billboard /BPI Communications, and SoundScan, Inc 
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by John Lannert 

FROM 40 TO FOUR: With the BDS conversion of Bill- 
board's Latin radio chart only several weeks away, record 
executives from almost every label in the Latino music in- 
dustry gathered Sept. 9 at the Billboard/Airplay Monitor 
Radio Seminar and expressed support for a plan to replace 
the Hot Latin Tracks top 40 chart with four sub -charts in 
the following categories: pop, tropical/salsa, regional Mexi- 
can, and Tejano. 

Each chart will contain 15 titles culled from approxi- 
mately 110 stations identified as fitting into one of the 
aforementioned classifications. Billboard associate pub- 
lisher Michael Ellis expects the charts to debut in four or 
five weeks. 

Also in the works is a publisher /songwriter/licensing so- 
ciety listing that will appear in Billboard. This addition is 
expected to debut sometime in December. 

A SPECIALIZED BOW: The soundtrack to the forth- 
coming Sylvester Stallone/Sharon Stone film "The Spe- 
cialist" is slated to hit retail Sept. 20 on Crescent Moon/ 
Epic. Produced by Crescent Moon honcho Emilio Este - 
fan, the versatile soundtrack boasts three out -of -the -box 
singles, led by Gloria Estefan's breaking "Turn The Beat 
Around." 

Donna Allen's smoldering ballad "Real" will be serviced 
to R &B radio, with Albita's spirited take on classic "Que 
Manera De Quererte" shipping to Latino radio. Also ap- 
pearing on "The Specialist" are SBK star Jon Secada, 

Miami Sound Machine, and upstart Crescent Moon art- 
ists Lagaylia and Cheito. Gloria's next English- language 
release, "Hold Me, Thrill Me, Kiss Me," is due Oct. 18 on 
Epic. 

THE SONY SHUFFLE: The recent appointments of An- 
gel Carrasco as managing director at Sony Music Mexico 
and Raúl Vásquez as senior VP, Latin America, Sony Mu- 
sic International, ignited a small tidal wave of executive 
changes at the two sister Sony imprints. All appointments 
take immediate effect. 

At Sony Discos there are five position moves. Rafael 
Cuevas, former VP of promotion at Sony Discos, is named 
VP of Discos' label SDI. José Antonio Asuaje, SDI's direc- 
tor of promotions, is tapped to be Discos' senior director 
of promotions and international A &R. José Luis Piloto, 
Discos' A &R director, assumes a new post as the label's 
senior director of local A &R. Independent producer /song- 
writer Manny Benito is appointed as Discos' manager of 
local A &R. Mayra Vásquez, Discos' ex- promotion man- 
ager, West Coast, is now the label's director of West Coast 
sales. 

Among Sony Music Mexico's four personnel changes are 
Miguel Trujillo's appointment as the label's sub -director 
of marketing. He previously was Discos' director of West 
Coast sales. Also at the label, Marcelo Sulima has been 
upped from finance director to finance and business affairs 
director; Roberto Arciniega has been promoted from man- 
ager of special marketing to director of special marketing; 
and Angélica Arellano, has been promoted from sub -di- 
rector of marketing to director of marketing. 

In other Sony news, the label has reached a distribution 
agreement with Spanish dance label Max Music. 

AT &T DIALS "MICKY": U.S. telephone giant AT &T has 
tapped Luis Miguel to be the company's spokesman in 
Spanish -language television commercials for AT &T's voice - 

(Continued on next page) 
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COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS. 

LABEL/DISTRIBUTING LARFI 
TITLE 

0 1 4 6 

* * * No. 1 * * * 
LUIS MIGUEL EL DIA QUE ME QUIERAS 
WEA LATINA 2 weeks at No. 1 

O 3 3 7 SELENA BIDI BIDI BOM BOM 
EMI LATIN 

3 2 1 12 JUAN GABRIEL PERO QUE NECESIDAD 
ARIOLABMG 

4 4 2 15 RICARDO MONTANER QUISIERA 
EMI LATIN 0 7 7 5 CRISTIAN MANANA 
MELODY /FONOVISA 

© 9 9 8 VICENTE FERNANDEZ MISERIA 
SONY 

7 8 10 7 BANDA Z LA NINA FRESA 
FONOVISA 

8 6 6 12 LOS FUGITIVOS DIABLO 
RODVEN 

9 10 13 6 
EDNITA NAZARIO TE SIGO ESPERANDO 
EMI LATIN 

10 5 5 18 JON SECADA SI TE VAS 
SBK/EMI LATIN 

LL 14 15 6 
LOSVTÁGRES DEL NORTE LA MESA DEL RINCON 
FONO 

12 12 11 8 LOS FANTASMAS DEL CARIBE CELINA 
RODVEN 

13 11 12 10 PIMPINELA HAY AMORES QUE MATAN 
POLYGRAM LATINO 

14 23 26 4 
LUIS ENRIQUE QUIEN ERES TU 
SONY 

15 16 14 9 REY RUIZ SI TE PREGUNTAN 
SONY 

16 15 25 6 
LOURDES ROBLES DEBIL DEL ALMA 
SONG 

17 31 34 4 

* * * POWER TRACK* * * 
ROBERTO PULIDO /EMILIO NAVAIRA YA AHORA ES TARDE 
EMI LATIN 

18 18 36 3 CARLOS VIVES LA HAMACA GRANDE 
POLYGRAM LATINO 

19 13 8 10 JUAN LUIS GUERRA 440 LA COSQUILLITA 
KAREWBMG 

20 17 22 4 LUIS ANGEL 24 HORAS 
SONY 

Zl 32 2 
THE BARRIO BOYZZ TE AMARE 
SBKK EMI LATIN 

22 NEW I 

* * *HOT SHOT DEBUT*** 
ALVARO TORRES CONTIGO SI 
EMI LATIN 

(D NEW 1 
JOSE JOSE GRANDEZA MEXICANA 
ARIOLABMG 

24 22 23 6 UNIK -KO Y YURI JUNTOS 
SONY 

25 30 33 5 MARTA SANCHEZ DE MUJER A MUJER 
POLYGRAM LATINO 

26 NEW). 1 
VERONICA CASTRO EL QUEBRADITO 
POLYGRAM LATINO 

27 20 17 9 LA MAFIA CADA VUELTA DE ESQUINA 
SONY 

28 NEW 1 
SONORA DINAMITA EL PARAGUAS 
FUENTES/VEDISCO 

29 38 16 7 
MAZZ NADIE COMO TU 
EMI LATIN 

30 29 19 8 ANA GABRIEL ESTAS EMOCIONES 

31 39 32 9 GILBERTO SANTA ROSA ME VOLVIERON A HABLAR DE ELLA 
SONY 

32 24 35 3 YOLANDITA MONGE ME SORPRENDIO LA LUNA 
WEA LATINA 

33 19 18 10 
MARCOS LLUNAS PARA OLVIDAR 
POLYGRAM LATINO 

34 36 - 2 ZONA ROJA QUE DIA ES HOY 
MAX 

35 34 39 3 
ARIZTIA PARA QUE NO SE MUERA ESTE AMOR 
SDI /SONY 

36 28 31 4 LALO Y LOS DESCALZOS QUE FACIL ME OLVIDASTE 
WEA LATINA 

37 21 21 9 ALEJANDRO FERNANDEZ SI DIOS ME QUITA LA VIDA 
SONY 

38 37 - 2 MIJARES VIVE EN MI 
EMI LATIN 

39 26 27 5 
CAMARGO Y LUCIANO QUIEN SOY YO SIN ELLA 
SONY 

40 25 - 4 OLGA TANON NO ME PUEDES PEDIR 
WEA LATINA 

0 Records with the greates airplay gains this week. Vldeoclip availability. L. 1994, Billboard /BPI 
Communications. 

-IF11lEIgIRIE- S ñn )4`, 

tAinita -- 
LATIN MUSIC DISTRIBUTOR 

7960 SILVERTONE AVE SUITE 116 SAN DIEGO CALIFORNIA 92126 
Knowledgeable Latin Service Reps. PHONE : (619) 695 -8863 
Best Prices Guaranteed 

FAX (619) 695-3768 Catalogs and Flyers 
100% Returns* ( on recommended products) TOLL FREE : 1- 800 -74 -LATIN 
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DISTRIBUTORS 

KUBANEY FONOVISA EMI /LATIN COMBO B 

O1 DE LA DISTRIBUIDORA MAS ° 
° GRANDE EN EL MUNDO z 

TOLL FREE:BOO-329-7664 p 
OR 305 -621 -0070 / FAX:621 -0465 

ASKFORMA,PIf/A rn i S S I A DISCOS COMPACTOS, VIDEOLASER, CASSETTES Z = 
ACCESORIOS, VIDEOS Y MUCHO MAS! 

OJSIO ANOSVNIIV1 `d3M i321OW HDf1W'2 N3AOO11" 

DISTRIBUTORS, IIIC. 

No seremos los mas grandes, 

Pero si; los mas completos en 
musica Latina en el mundo! 

Discos Compactos Videolaser Cassettes Accesorios 
Y MUCHO MAS! 

1 -800-780-7712 
6940 S.W. 12 Street Miami, FL 33144 Local: (305) 262-7711 Fax: (305) 261 -6143 

Billboard's 1994 International Latin Music Buyer's Guide puts 
a world of Latin Music contacts in the palm of your hand! 

Over 3,000 listings in 18 countries 
worldwide let you reach record company 

Bálbamd executives...research music publishers... 
1994 /NTlRNATIONAL contact international promoters...find a 

AMI Mulls 

( 

MIS GUIDE 

wholesaler or distributor...get in touch 
with Latin Music radio stations in the U.S. 
and Puerto Rico...locate clubs, managers, 

agents...and much more! 

The 1994 International Latin Music 
Buyer's Guide is a vital business tool for 

- anyone involved in the Latin Music 
H1 marketplace. To order your copy call 

toll-free: 1 -800- 344 -7119 or 1- 908 -363- , ̀> 4156. Or send check for $60 plus $4 
shipping & handling ($10 for 

international orders) with this ad to: 
Billboard Directories, 

Dept. BDLD3074, P.O. Box 2016, 
Lakewood, NJ 08701 

COMPLETELY UPDATED FOR `94 BDLD3074 

MANHATTAN LATIN MUSIC CENTER 
DISTRIBUIDOR ONE.STOP MAS GRANDE DE MUSICA LATINA 

¡LLAMENOS 
DISCOS COMPACTOS 

'Jfv. 
HOY! 

Toll Free 
800-745-4509 CASSETTES 

0. 
, 

Fax: 212-563-4847 
Tel. 212-563-4508 

VIDEOS Mia. 305-591-7684 ' 
Fax 305 -477 -0789 

471 IN. 42 ST. NY, NY. 10036 ACCESSORIOS 

Member 
NAIIRDof Y MUCHO MAS 

aA/ys 

BAUE 
NOTES 

by Jeff Levenson 

JAZZ SPONSORS, those who underwrite concerts and 
festivals, usually fall into a few select categories: enter- 
tainment hardware (JVC), cigarettes (Benson & 

Hedges), alcohol (Hennessey), and airlines (Varig). Tra- 
ditionally, these are the industries that have the dough 
and the market -motivated inclination to support this 
music. 

Now, like a puff of smoke or a keystroke command, 
two unlikely sponsors are joining the field: Cigar Aficio- 
nado magazine, which perpetuates the great tobacco - 
jazz relationship, by way of cover stories like the one fea- 
turing hardcore jazzbo Bill Cosby brandishing a huge 
Cuban import; and WordPerfect, which obviously be- 
lieves that music lovers are computer literate (a bold as- 
sumption). 

Cigar Aficionado is presenting a 50th anniversary sa- 
lute to one of Bill Clinton's favorite saxophonists (is 
that the kind of thing one really wants on a resume ?), 
Illinois Jacquet, to be held Sept. 27 at New York's Car- 
negie Hall. WordPerfect is getting behind Tony Ben- 
nett, now that his 50 years in the biz got him a date with 
k.d. lang and a shot on the MTV Video Music Awards 
show (what an honor that is). Bennett is working Radio 
City Music Hall Oct. 1. 

THIS BUD'S FOR YOU: Record buyers are about to 
get a heavy dose of the world's best bop pianist, what 
with the arrival of two compilations devoted to Bud 

Powell. One is "The Complete Bud Powell On Verve," 
the other, "The Complete Blue Note & Roost Record- 
ings." 

Powell was the brilliant (and tortured) soul whose play 
during the '40s and '50s might have done more for the 
ascendancy of modern jazz than any other musician, save 
Charlie Parker (apologies, Dizzy Gillespie and The - 
lonious Monk). He was a man living a nightmare, a sub- 
stance abuser judged to be delusional and mentally in- 
competent. Yet, in spite (because ?) of his emotional 
frailties, his play and compositions provided a window 
into that most private of places where genius and mad- 
ness lose their respective definitions. (Powell's "I'll Keep 
Loving You" and "Parisian Thoroughfare," the former 
a love letter, the latter a jaunt, are keen examples of his 
expressive urgency.) 

The Blue Note box, which contains four discs, includes 
his trio work with the likes of Arthur Taylor, Kenny 
Clarke, Curly Russell, Max Roach, and Pierre Miche- 
lot. The Verve set, five CD's plus a 150 -page hardbound 
book, showcases many of those same sidemen and oth- 
ers. 

BATTER UP, PLEASE (BEFORE I LOSE INTER- 
EST): Just received "Baseball," Elektra's tie -in release 
with the 18 -hour documentary tracing the history of 
America's national pastime (well, it was America's na- 
tional pastime). I don't have a clue regarding the compli- 
cated licensing deals that go into projects of this kind, 
but I do see one glaring omission in the concept behind 
the compilation -that is, Dave Frishberg's not on it. 
Frishberg writes about baseball -the glow of its past, 
the pull of its heroes -better than any songwriter alive. 
(Imagine assembling a book of baseball stories and leav- 
ing out Roger Angell.) Elektra's soundtrack (and, I pre- 
sume, the documentary) includes six versions of "Take 
Me Out To The Ballgame." Any reason why we couldn't 
lose a couple of those and hear some Frish? 

LATIN NOTAS 
(Coutiuxed /ioni preceding page) 

enhancement service, AT &T True 
Voice. The commercials are expected to 
air in late October. 

As if that were not enough, AT &T 
also is sponsoring the Mexican super- 
star's 27 -city U.S. tour, which com- 
menced Sept. 2 in Dallas. 

MLIARES TOPS VIVAFEST: Mexi- 
can crooner Mijares and venerable pop 
grupo Los Yonics will headline "Viva 
México '94," a daylong music happen- 
ing slated to take place Sunday (18) in 
Los Angeles. Sponsored by Los 
Angeles sister radio stations KLVE- 
FM/KTNQ-AM, "Viva México" boasts 
a crowd -pleasing lineup featuring Los 
Fantasmas Del Caribe, Antonio 
Aguilar Hijo, Gerardo, Kairo, Las 
Triplets, the Barrio Boyzz, and Mar- 
cos Llunas, who will make his L.A. de- 
but at the festival. 

MANNY ON TOUR: As autumn rap- 
idly approaches, a host of Manny Mu- 
sic's Tejano notables are hitting the 
road throughout Texas and the South- 
west in support of recently released 
product. Shelly Lares, who released 
"Quiero Ser Tu Amante" several 
months back, launched an 11 -date 
swing Sept. 1 in Hobbs, N.M. Dee, De- 
lia & Culturas, whose latest record is 
entitled "Baba Dice," began a six-week 
run Sept. 2 at Feria Mexicana in Ciu- 

TO OUR READERS 
The Classical /Keeping Score 

column is on hiatus. It will return 
next week. 

Multiplatinum Tierra. Epic Records superstar Gloria Estefan, center, accepts 
multiplatinum discs for worldwide sales of her Spanish -language smash "Mi 
Tierra" (3 million units) and her "Greatest Hits" set (4 million units). Shown, from 
left, are Dan Beck, VP marketing, Epic Records; Estefan; and Richard Griffiths, 
president, Epic Records. 

dad Acuña, Texas. Also starting its 
month -long tour Sept. 2 was La Tropa 
F, which played San Antonio's La Vil- 
lita. The band's latest album, "Otro 
Dia," has stayed on The Billboard La- 
tin 50 for six months. Elio Quintanilla 
and his new backing crew, the Rough- 
riders, kicked off a monthlong cam- 
paign Sept. 3 at San Antonio's Market 
Square. His latest album is entitled 
"Más Que Vale." Texas Latino 
launched a series of dates, spread out 
throughout September, October, and 
November, with a concert Sept. 3 at 
Rosedale in San Antonio. The group's 
latest album is called "Stampede." 

RELEASE UPDATE: Due out Tues- 
day (19) on Sony Discos' new jazz im- 
print. Sony Latin Jazz, is "Burning 

Whispers" by underrated flutist Nes- 
tor Torres ... Set to ship Wednesday 
(20) on RMM /Sony are "Dicen Que 
Soy," by sonera -in- the -making India, 
and "Imagen Viva" by Oakland A's 
baseball star Ruben Sierra ... On Oct. 
18, Heads Up is slated to release "Se- 
duction" by Paraguayan harpist Ro- 
berto Perera, whose "Dreams & De- 
sires" won the Contemporary Latin 
Jazz Record of the Year at Billboard's 
Latin Music Awards in May. 

MISCELLANEA: In case you have 
not heard, Miami -based Latin folk 
rocker Nil Lara has signed with Metro 
Blue ... The fourth annual Fladem 
Congress is set to take place Sept. 26- 
27 in Mexico City. 
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`Electronic Tours' Come To Campus 
NET Launches Hi -Tech Video Concerts 

BY DEBORAH RUSSELL 

LOS ANGELES -In the early '60s, 
the first music videos served as 
"electronic touring" devices that 
many artists used when a schedul- 
ing conflict precluded a live appear- 
ance on television. 

Today, Network Event Theater is 
resurrecting a hi -tech version of the 
electronic tour, outfitting college 
campuses with state -of- the -art 
hardware to program concerts that 
are being filmed via high -definition 
technology. 

"Very few schools in the country 
have access to top -quality live pro- 
gramming," says Harlan Peltz, CEO 
of New York -based NET. And as 
college entertainment budgets con- 
tract, Peitz notes, the need for inex- 
pensive entertainment expands. An 
electronic tour will never replace the 
live experience, Peltz says, "but it's 
an adjunct to promotion, just like 
music videos," he says. 

NET's concert series, which pre- 
miers with a Wednesday (21) 
screening at the Wonderland Thea- 
ter in New York, provides one of the 
first commercial applications of 
high- definition technology on the 
market today. Fishbone is featured 
in the debut program, which will be 
broadcast Sept. 29 on the campuses 
of the State University of New York, 
Albany; Providence College in Prov- 
idence, R.I.; Old Dominion Univer- 
sity in Norfolk, Va.; the University 
of North Carolina -Charlotte; and 
the University of California -Santa 
Barbara. The Fishbone concert was 
reeled in early summer at a 
Hollywood club. 

"We're trying to create an avenue 
for new and upcoming talent to 
emerge by creating a chain of thea- 
ters on college campuses," Peltz 
says. 

Actually, NET is retrofitting ex- 
isting campus venues with satellite 
delivery equipment, projection sys- 
tems, 30 -foot screens, and digital 
surround -sound audio systems. 

The NET setup also allows for 
two -way audio transmission, 

through which audience members 
can interact with bands performing 
live from an offsite location. The 
electronic transmission of program- 
ming eliminates the need for actual 
film or tape deliveries, Peltz says. 
And programming can be 
downloaded and customized on de- 
mand for each campus. 

Tickets for the NET programs 
will be $5 apiece, says Peitz. Each 
show will comprise 60% music, with 
40% of the time relegated to inter- 
stitial programming such as comedy 
vignettes, short films, and animated 
segments. In addition, NET is able 
to convert standard music videos to 
the high -definition format, but Peltz 
says it is ideal to program clips that 
originally were filmed using high - 
definition technology. 

NET recently inked a five -year 
exclusive deal with Barnes & Noble 
bookstores to cross -promote its 
electronic tours in participating 
campus bookstores. The deal af- 

fords NET the opportunity to sell 
"concert" tickets, merchandise, and 
audio product on campus. 

In addition, NET has linked with 
student organizations and college 
radio and press outlets to enact fur- 
ther cross- promotions, delivering 
fan club information and other rele- 
vant data about the bands featured 
on each concert program. 

The NET concerts differ from 
traditional music programming on 
television in many ways, Peltz says. 
The high -definition system delivery 
enhances the quality of the visual 
and audio image; in addition, he 
notes, the group setting more 
closely re- creates the concert expe- 
rience than home viewing on a 
standard television. 

Follow -up programs to the Fish - 
bone concert are in development 
now, says Peitz. A November pro- 
gram will feature footage reeled in 
August at the Woodstock concert. 

PRODUCTION NOTES 

LOS ANGELES 
F.M. Rocks' Jesse Vaughan di- 

rected the New Power Generation 
video "Super Hero," which is fea- 
tured on the Epic Soundtrax release 
"Blankman." Daniel Pearl directed 
photography on the shoot. In addi- 
tion, F.M. Rocks director Dwight E. 
Patillo directed STR8 G's "Bring 
The Funk" for Tuff Break /A &M. 
Ericson Core directed photography. 
Craig Fanning executive -produced 
both clips. 

Immature's new MCA video, 
"Never Lie," is a Westside Stories 
production directed by Keith Ward. 
David Claessen directed photogra- 
phy; Cherie Appleby produced. 

NEW YORK 
Public Enemy's new Def Jam/ 

RAL video "I Stand Accused" is a 
Drawing Board Pictures production 
directed by Steven Carr. Heidi San- 

AI Fresco. BET's Ed Gordon and Toni Braxton unwind after an interview the 
LaFace /Arista artist recently taped for BET's "Conversation With Ed Gordon." BET 
will air the "conversation" Wednesday (21). 

telli produced the shoot; Joe De- 
Salvo directed photography. The 
same crew is behind Red Man's Def 
Jam/RAL video "Rockefella." 

Director Marty Thomas is the 
eye behind Mellow Judith's Sea Pop 
Seattle /Panic Records videos 
"Hand's Down" and "Violet." Rocker 
Meadows and Kim Haun directed 
photography on both clips; Bruce 
Spears and Marty Thomas pro- 
duced. Timothy Hutton executive - 
produced. 

The A +R Group's Mark 
Ilumphrey directed Genius /Fresh's 
new Loud /Geffen video "I Gotcha 
Back." David Shaw directed photog- 
raphy; Elizabeth Santeix produced. 

Cindy Mizzel's EastWest video 
"I've Had Enough" is a Planet Pic- 
tures production directed by Randee 
St. Nicholas. John Mathieson di- 
rected photography; John Hopgood 
produced. 

Director Diane Martel recently 
reeled "Treat U Better," the debut 
clip from Chrysalis' Big Shug. Dave 
Daniel directed photography on the 
clip, which features cameos by Guru 
and DJ Premier of Gang Starr, as 
well as Jeru the Damaja. Gina Har- 
rell produced. Martel also directed 
Bahamadia's debut Chrysalis clip, 
"Total Wreck," with Jim Fealy di- 
recting photography and Harrell 
producing. 

OTHER CITIES 
Trauma Records' the Lightning 

Seeds recently wrapped "Lucky 
You," a London -based production di- 
rected by Pedro Romhanyi. Steven 
Elliot produced the clip for Oil Fac- 
tory Films. 

Automatic Films director David 
Kleiler lensed the Fall's latest Mat- 
ador Records video "15 Ways." 
Mark Smith and Jonathan 
Unsworth produced the clip; Mott 
Hupfel directed photography. 
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Fallen Stars Rise Again 
At Video Music Awards 

o UT OF THE ASHES: MTV's 1994 
Video Music Awards, held Sept. 8 at 
New York's Radio City Music Hall, 
could have been a case study as to 
how the flagging pop star can resur- 
rect an ailing image. In the words of 
Warner Bros. senior VP Bob Merlis, 
the show was laced with a "redemp- 
tion motif" from start to finish. 

First you've got the much -ma- 
ligned Roseanne, publicly brinking 
on rubber roomdom only weeks ago, 
emerging as the symbol of trium- 
phant (however schizophrenic) wom- 
anhood in the '90s. 

Then you've got a standing ova- 
1 inn ! ?7 for Michael Jackson, who, 
people seem to have for- 
gotten, recently silenced 
his would -be accuser in a 
child -molestation claim 
with a megamillion -dollar 
settlement. Clearly, scam - 
ming one's way out of a 
disastrous public embar- 
rassment-with a wedding 
that signifies the 
rock'n'roll apocalypse as 
we know it -is worthy of 
applause. 

For Mr. Lisa Marie 
Presley, the redemption 
was complete when MTV 
presented Tom Petty with 
the Michael Jackson Video 
Vanguard Award, an an- 
nual honor that was mys- 
teriously absent from the 
program last year. (The 
award recognizes an art- 
ist's body of work.) At the time, MTV 
executives denied the elimination of 
the award was related to allegations 
related to Jackson's extracurricular 
activities, and said the award would 
be resurrected in the future (Bill- 
board, Sept. 18, 1993). 

Meanwhile, you've got the geriatric 
Rolling Stones jumping like gym- 
nasts and staging a would -be come- 
back designed to win over the Beavis 
and Butt -head crowd. It almost hap - 
pened, but the aging rockers blew it 
when they wasted the highly coveted 
chance to perform two songs with a 
tired rendition of "Start Me Up." 

And, finally, you've got Madonna 
and David Letterman, who have 
been feuding over the infamous f- 
word incident that occurred on his 
"Late Show" several months back. 
Dave caved and had to prove his vir- 
gin ears can handle a righteous cuss, 
damit, and a demure Madonna al- 
most shook her image as the queen of 
crass until Aerosmith's Steven 
Tyler had to mention masturbation. 

ON TO MORE IMPORTANT 
Things: Well, it has only taken a dec- 
ade of awards ceremonies, but the 
artists who take home MTV statu- 
ettes finally are getting the clue that 
they wouldn't be picking up a silver 
spaceman if some director hadn't 
picked up a camera and turned it on. 

Kudos to Janet Jackson, Bruce 
Springsteen, R.E.M., Soundgarden, 
Tom Petty, and Aerosmith for 
thanking such directors as Dominic 
Sena, Ted Demme, Jake Scott, 

Howard Greenhalgh, Julien Tem- 
ple, and Marty Callner. 

And granted, it was thoroughly 
rude, crude, and socially unaccepta- 
ble for that Beastie Boy -in- disguise 
to "sabotage" producer June Guter- 
man's acceptance speech for Jake 
Scott's win as director of the year for 
"Everybody Hurts." But at least the 
lederhosen -clad lad was rallying for 
the cause of the Beasties' "Sabotage" 
director Spike Jonze, another artist 
who definitely deserved a nod. 

Maybe in 11 more years, the artists 
actually will begin to thank the video 
promotion people who garner airplay 
for these award - winning videos. 

SPARRING Partners: 
MTV VJ Kennedy praised 
Roseanne as "the best 
[awards show] host MTV 
has had in a long time." As 
for the duo's on -air catfight 
regarding the art of fella- 
tio: "I know how to box," 
jabbed Kennedy. 

But one can only hope 
she knows how to dodge, as 
well. Apparently, Ken- 
nedy's sexually suggestive 
antics with a microphone 
during an interview with 
New York City mayor 
Rudy Giuliani did not sit 
well. Kennedy and MTV 
both quickly apologized. 

BABY, I'LL GET MY 
WAY: "Reality Bites" di- 

rector Ben Stiller, discussing how 
the then- unsigned Lisa Loeb nabbed 
a slot on the movie's soundtrack with 
"Stay," confided to reporters back- 
stage that he "hated" Big Moun- 
tain's cover of "Baby I Love Your 
Way," which RCA had slated as a 
"Reality Bites" single. So Stiller used 
the Loeb track, which he liked, as a 
negotiating tactic with the label: If 
the dreaded Frampton cover went on 
the record, then so did "Stay." 

A STONE'S THROW: Stone Tem- 
ple Pilots lead singer Weiland 
admitted that when the band was 
tapped for an opening slot on the 
Rolling Stones' "Voodoo Lounge" 
tour, STP members fantasized about 
how cool it would be to hang out with 
the rock'n'roll icons. Oh, well ... the 
humbled Weiland noted his band did 
get to hang out near the Stones. 

SPEAKING OF WEILAND: Déjà 
vu spread through the press tent 
when the singer soured on the assem- 
bled journalists. Last spring at the 
Grammys, also held at Radio City 
Music Hall, Weiland spewed some 
choice, unfestive words at press room 
attendees when he was asked about 
comparisons between SIP and Pearl 
Jam. Following the band's appear- 
ance on the VMAs, Weiland was 
asked about the origin of the band's 
name. His surly response was laced 
with unprintable obscenities. 

IC 

by De 
Rus ressell 

Eric Boehlert contributed to this 
column. 

BILLBOARD SEPTEMBER 24, 1994 

www.americanradiohistory.com

www.americanradiohistory.com


4ove irk ber 2 -4, 1 9 
Loews Santa Monica Beach Hotel 

THE CHANGING FACE 
OF MUSIC VIDEO 

Since the dawning of music video, 

Billboard's Music Video Conference 
has provided a vital arena for 

networking and disseminating information. 
Today's most focused music video fo urn 

assembles professionals from arousal 

the globe to examine the issues 

facing the field and acknowledge excellent_ 

in the creation of music videos. 

KEYNOTE ADDRESS 
Chairman 'CEO 
Warner Music Group 
BOB MORGADO 

PANEL TOPICS 
. Direct - Marketing Strategies 

. CreatingSoftware for Multim 

' Visual Marketing 

A UNIQUE OPPORTUNITY 
FOR MUSIC MARKETERS 

AND PROGRAM CREATORS 
This year's conference will inc luck 

an entire day devoted to the latest 

development in interactive programming 
and software. Through speeches, 

panels and demonstrations we will focus 

on the new avenues for rr usic marketing 
created by new technologies and changes 
in the broadcast and cable 'TV landscape. 

16th Atnral Billboard 
Music Vid o Awards 
Hosted by: 

Forward /Rhino 
Recording Artist 
BUSTER POINDEXTER 

Programmers (Promoters 
s .. 

Multimedia Opportunities 

Niche Programming 

Video Commissioners Vs. 
Video Creators 

Standa rds fJ Practices 
In the Music Video Business 

Format Forums 

Hotel Accommodations 
Loews Santa Monica Beech Hotel 

1700 Oceani Ave. 

Santa Monica, CA 90401 
For Reservations Call (310) 158-6700 
To insure room availability reservations 

must be made hyOctoher 11. 

When making reservations, please state 
that you are attending the 

Billboard Music Video Conference 
to receive discounted room rate. 

Contact Information 
Melissa Subatch, 
Executive Director > 

(212)536 -5018 
Billboard Music Video 

Conference fr Awards 

REGISTRATION INFORMATION 
FEES: 

TO REGISTER Cut out this form and mail to 

, Attn: Melissa Subatch , 1515 Broadway, New York, NY 10036 
- Please type or print clearly Make all payments to BILLBOARD 

Last Name: 

Billboard Music Video Conference 
This form may be duplicated 
First Name: $345.00 - Early -bird special - form 6 payment must 

be postmarked by September 23 

$385.00 - Pre -registration - form 6 payment must 

Company Name: Title: 

Address: 
City: State: Zip: be postmarked by October 17 
Telephone: Fax: $425.00 - Full registration - after October 17 6 
I am paying by: Check Money Order Visa /MC Amex walk -up registration 
Credit Card Number: Expiration Date: Please note registration form 

must be postmarked by October 17 Cardholder's Signature: 
for free listing in the registration directory. Credit card payments are not valid without signature 

REGISTRATION FEES ARE NON -REFUNDABLE 

www.americanradiohistory.com

www.americanradiohistory.com


FOR WEEK ENDING SEPTEMBER 11, 1994 

Billboard Video Monitor 
THE MOST -PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Stree NE, 
Washington, D.C. 20018 

1 Warren G, This D.J. 
2 The Notorious B.I.G., Juicy 
3 Immature, Never Lie 
4 Craig Mack, Flava In Ya Ear 
5 Sounds Of Blackness, Everything Is ... 
6 Gerald Levert, I'd Give Anything 
7 Boyz II Men, I'll Make Love To You 
8 Anita Baker, Body & Soul 
9 Petra Feat. Yo -Yo, Romantic Call 

10 Changing Faces, Stroke You Up 
11 Shanice, Turn Down The Lights 
12 Ill Al Skratch, I'll Take Her 
13 Brand New Heavies, Brother Sister 
14 Zhane, Vibe 
15 Salt -N -Pepa, None Of Your Business 
16 Public Enemy, Give It Up 
17 C +C Music Factory, Do You Wanna ... 
18 Usher, Can U Get Wit It 
19 Karyn White, Hungah 
20 Da Brat, Funkdafied 
21 Heavy D & The Boyz, Nuttin' But Love 
22 El DeBarge, Where Is My Love? 
23 Nona Gaye & $, Love Sign 
24 Tanya Blount, Through The Rain 
25 The Lady Of Rage, Afro Puffs 
26 Arrested Development, United Front 
27 Teena Marie, Warm As Mommas Oven 
28 Casserine, Why Not Take All Of Me 
29 Toni Braxton, How Many Ways 
30 Tevin Campbell, Always In My Heart 

* * NEW ADDS * * 
Blackgirl, Where Did We Go Wrong? 
A Few Good Men, A Li'I Somethin' 

C 
rune 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

T u 
1 Martina McBride, Independence Day 
2 George Strait, The Man In Love With You 
3 Mark Chesnutt, She Dreams 
4 Dwight Yoakam, Pocket Of A Clown 
5 Randy Travis, Whisper My Name 
6 Sawyer Brown, Hard To Say 
7 Vince Gill, What The Cowgirls Do 
8 Patty Loveless, I Try To Think Atout Elvis 
9 Tim McGraw, Down On The Farm 

10 Confederate Railroad, Elvis And Andy 
11 Joe Diffie, Third Rock From The Sun 
12 The Mavericks, Them Goes My Heart 
13 Rick Trevino, Doctor Time 
14 Alan Jackson, Livin' On Love 

15 Faith Hill, Take Me As I Am 
16 Mary Chapin Carpenter, Shut Up And... 
17 Brooks & Dunn, She's Not The Cheatin'... 
18 Kathy Mattea, Nobody's Gonna Rain On... 
19 Garth Brooks, Callin Baton Rouge t 
20 Rhett Akins, What They're Talking ... t 
21 David Gates, Love Is Always Seventeen t 
22 Travis Tritt, Ten Feet Tall And...t 
23 Lari White, Now I Knowt 
24 Tracy Lawrence, I See It Nowt 
25 John Michael Montgomery, Be My... 
26 David Ball, When The Thought Of You...t 
27 Ricky Van Shelton, Wherever She Is t 
28 Jeff Foxworthy, Redneck Stomp 
29 Clint Black, Untanglin' My Mind 
30 John Anderson, Country 'til I Die t 
31 Billy Dean, Men Will Be Boys t 
32 The Tractors, Baby Likes To Rock It 
33 Daron Norwood, If I Ever Love Again 
34 Kim Hill, Wise Beyond Her Tears 
35 David Lee Murphy, Fish Ain't Bitin 
36 Sammy Kershaw, Third Rate Romance 
37 John & Audrey Wiggins, Has Anybody... 
38 Pam Tiflis, When You Walk In The ... 
39 James House, A Real Good Way To ... 
40 Archer /Park, Where There's Smoke 
41 Kenny Chesney, Somebody's Callin' 
42 George Jones, The Love In Your Eyes 
43 Mark Collie, Hard Lovin' Woman 
44 Little Texas, Kick A Little 
45 Marty Stuart, That's What Love's About 
46 Clay Walker, If I Could Make A Living 
47 Neal McCoy, The City Put The Country... 
48 Bryan Austin, Is It Just Me 
49 Keith WhitleyNarious Artists, A Voice... 
50 Bob Woodruff, Alright 

t Indicates Hot Shots 

* * NEW ADDS * * 
Cassandra Vasik, Wildflowers 
Chely Wright, Till I Was Loved By You 
Dan Seals, Love Thing 
Joy Lynn White, Bad Loser 
Orrall & Wright, If You Could Say What... 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Soundgarden, Black Hole Sun 
2 Boyz II Men, I'll Make Love To You 
3 Green Day, Basket Case * 
4 Warren G, This D.J. 
5 Candlebox, Far Behind 
6 Babyface, When Can I See You 
7 Rolling Stones, Love Is Strong 
8 Lucas, Lucas With The Lid Off 
9 Ice Cube, Bop Gun 

10 Mazzy Star, Fade Into You * 
11 Salt -N -Pepa, None Of Your Business 
12 Crystal Waters, 100% Pure Love 
13 Sheryl Crow, All I Wanna Do 
14 Offspring, Self Esteem 
15 Changing Faces, Stroke You Up 
16 Stone Temple Pilots, Big Empty 
17 Aaron Hall, I Miss You 

18 R.E.M., What's The Frequency.... 
19 Public Enemy, Give It Up 
20 Craig Mack, Flava In Ya Ear 
21 Dinosaur Jr, Feel The Pain 
22 Weezer, Undone - The Sweater Song* 
23 Salt -N- Pepa/En Vogue, Whatta Man 
24 Nine Inch Nails, Closer 
25 Coolio, Fantastic Voyage 
26 Janet Jackson, If 
27 R.E.M., Everybody Hurts 
28 Nirvana, Heart- Shaped Box 
29 Warren G & Nate Dogg, Regulate 
30 Pantera, Planet Caravan 
31 Aerosmith, Cryin' 
32 Aaliyah, At Your Best 
33 US3, Cantaloup 
34 T. Petty & The Heartbreakers, Mary Jane 
35 Lisa Loeb & Nine Stories, Stay 
36 Bruce Sprirgsteem r, Streets Of Philadelphia 
37 Beastie Boys, Sabotage 
38 Bad Religion, Stranger Than Fiction 
39 Sunny Day Real Estate, Seven 
40 Gin Blossoms, Allison Road 
41 Snoop Doggy Dogg, Doggy Dogg World 
42 The Jesus & Mary Chain, Sometimes... 
43 Stone Temple Pilots, Vasoline 
44 Collective Soul, Breathe 
45 Aerosmith, Crazy 
46 Smashing Pumpkins, Disarm 
47 Offspring, Come Out And Play 
48 Da Brat, Funkdafied 
49 Heavy D & The Boyz, Nuttin But Love 
50 MC 900 FL Jesus, If I Only Had A Brain 

** Indicates MTV Exclusive 
* Indicates Buzz Bin 

* * NEW ADDS * * 
Rolling Stones, You Got Me Rocking 
Beastie Boys, Sure Shot 
Toni Braxton, How Many Ways 
Live, I Alone 
Da Brat, Fa All Y'All 
G. Love & Special Sauce, Cold Beverage 

()TNN 
THE NASHVILLE NETWORK. 

The Heart of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 George Strait, The Man In Love With You 
2 Vince Gill, What The Cowgirls Do 
3 Tracy Byrd, Watermelon Crawl 
4 Little Texas, Kick A Little 
5 Billy Ray Cyrus, Ain't Your Dog No More 
6 Garth Brooks, Callin Baton Rouge 
7 Dwight Yoakam, Pocket Of A Clown 
8 Randy Travis, Whisper My Name 
9 Sawyer Brown, Hard To Say 

10 Tim McGraw, Down On The Farm 
11 Mark Chesnutt, She Dreams 
12 Kathy Mattea, Nobody's Gonna Rain On... 
13 Confederate Railroad, Elvis And Andy 
14 Joe Diffie, Third Rock From The Sun 
15 Toby Keith, Who's That Man 

16 Sammy Kershaw, Third Rate Romance 
17 Neal McCoy, The City Put The Country... 
18 Patty Loveless, I Try To Think About Elvis 
19 Travis Tritt, Ten Feet Tall And... 
20 Alan Jackson, Livin' On Love 
21 Lad White, Now I Know 
22 Mark Collie, Hard Lovin' Woman 
23 George Ducas, Teardrops 
24 Brooks & Dunn, She's Not The Cheatin'... 
25 David Ball, When The Thought Of You... 
26 Tracy Lawrence, I See It Now 
27 Keith WhitleyNarious Mists, A Voice... 
28 John Anderson, Country I Die 
29 The Tractors, Baby Likes To Rock It 

30 John Michael Montgomery, Be My ... 

* * NEW ADDS * * 
Marty Stuart, That's What Love's About 
Clint Black, Untanglin' My Mind 
Mary Chapin Carpenter, Shut Up & Kiss Mr 
Faith Hill, Take Me As I Am 
Clay Walker, If I Could Make A Living 
Billy Dean, Men Will Be Boys 

VNI 
violo HITS ONE 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Sheryl Crow, All I Wanna Do 
2 Boyz II Men, I'll Make Love To You 
3 John Mellencamp, Wild Night 
4 Collective Soul, Shine 
5 Melissa Etheridge, I'm The Only One 
6 Rolling Stones, Love Is Strong 
7 Elton John, Circle Of Life 
8 Counting Crows, Round Here 
9 Babyface, When Can I See You 

10 Seal, Prayer For The Dying 
11 Anita Baker, Body & Soul 
12 Stone Temple Pilots, Big Empty 
13 Indigo Girls, Least Complicated 
14 Des'ree, You Gotta Be 
15 Elton John, Can You Feel The Love ... 
16 Gin Blossoms, Allison Road 
17 Counting Crows, Mr. Jones 
18 Gin Blossoms, Found Out About You 
19 Lisa Loeb & Nine Stories, Stay 
20 Bonnie Raitt, Love Sneakin' Up On You 
21 Jon Secada, Whipped 
22 Melissa Etheridge, Come To My Window 
23 Pretenders, I'll Stand By You 
24 Bootie & The Blowfish, Hold My Hand 
25 Amy Grant, Lucky One 
26 The B -52's, Love Shack 
27 10, 000 Maniacs, Because The Night 
28 Harry Connick, Jr., (I Could Only) ... 
29 General Public, I'll Take You There 
30 Bonnie Raitt, You 

* * NEW ADDS * * 
Toni Braxton, How Many Ways 
Rolling Stones, You Got Me Rockin' 
Toad The Wet Sprocket, Something's 
Always Wrong 

THE CLIP LIST.. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING SEPTEMBER 24, 1994. 

T H E 

B08 
Continuous programming 
12000 Biscayne Blvd 
Miami, FL 33181 

AMERICA'S NO 1 VIDEO 

Bone Thugs N Harmony, Thuggish ... 

BOX TOPS 

R. Kelly, Summer Bunnies 
Boyz II Men, I'll Make Love To You 
K7, Move It Like This 

ADDS 

A Few Good Men, A Little Something 
Ahmad, You Gotta Be 
Beastie Boys, Sure Shot 
BeBe & CeCe Winans, If Anything... 
Big Daddy Kane, In The P.J.'s 
Blac Monks, Buddah Nature 
Black Men United, U Will Know 
Brand Nubians, Word Is Bond 
College Boyz, Rollin' 
Common Sense, I Used To Love H.E.R. 
Digable Planets, 9th Wonder 
Downset, Anger 
Dru Down, Mack Of The Year 
Elton John, Circle Of Life 
Genius, I Gotcha Back 
Gravediggaz, Nowhere To Run... 
Horace Brown, Taste Your Love 
Ini Kamoze, Here Comes The Hotstepper 
Jamie Fox, Experiment 
Live, I Alone 
London Jones, Jai 
Love Spit Love, Am I Wrong 
Milk, Get Off MY Log 
Quo, Blowin' Up 
Saafir, Light Sleeper 
Sandra Bernhard, Manic Superstar 
Sarah McLachlan, Good Enough 
Shanice, Turn Down The Lights 
Smithereens, Time Won't Let Me 
Soup Dragons, One Way Street 
Sudden Change, Nodd Your Head 
Toad The Wet Sprocket, Somethings... 
Ween, I Can't Put My Finger... 
Zhane, Vibe 

MOR 
music," 

Continuous programming 
11500 9th St N 
St Petersburg, FL 33716 

Alan Jackson, Livin' On Love 
Anita Baker, Body & Soul 
The Byrds, Turn Turn Turn 
Amy Grant, Lucky One 
Dave Koz, Faces Of The Heart 
Wet Wet Wet, Love Is All Around 
Buckwheat Zydeco, Hey Baby 
Enigma, Age Of Loneliness 
Sophie B. Hawkins, Right Beside You 
George Howard, Miracle 
Sarah McLachlan, Good Enough 
Pink Floyd, High Hopes 
Natalie Cole, Did You See Jackie Robinson 
Harry Connick Jr., (I Could Only) Whisper... 
Marvin Gaye, Inner City Blues 
Patty Loveless, I Try To Think... 
Steven C. Chapman, Heaven In The... 
The Who, Magic Bus 
Melissa Etheridge, All American Girl 
Garth Brooks, Callin' Baton Rouge 

Six hours weekly 
1 Centre Street, Room 45 
New York, NY 10007 

Whitehead Bros., Your Love Is A... 
Ini Kamoze, Here Comes The Hotstepper 
Akinyele, I Luv Hur 
Genius, I Gotcha Back 
Usher, Can U Get Wit It 
Anita Baker, Body & Soul 
Emage, The Choice Is Yours 
The Brand New Heavies, Brother, Sister 
Gerald Levert, I'll Do Anything 
Patra Feat. Yo -Yo, Romantic Call 
Craig Mack, Flava In Ya Ear 
Thuglife, Pour Out A Little Liquor 
Wu -Tang Clan, Can It Be All... 
III Al Skratch, I'll Take Her 
The Notorious B.I.G., Juicy 
Toni Tony Tone, Slow Wine 
Erule, Listen Up 

Ground Floor, One Two 
0.C., Times Up 
Saafir, Light Sleeper 

iEUROPEI 

Continuous programming 
Hawley Crescent 
London NW18TT 

Wet Wet Wet, Love Is All Around 
All -4 -One, I Swear 
Youssou N'Dour /N. Cherry, 7 Seconds 
Warren G & Nate Dogg, Regulate 
Grid, Swamp Thing 
The BC -52's, (Meet) The Flintstones 
Prodigy, No Good 
Big Mountain, Baby I Love... 
Jam & Spoon, Find Me 
Mo Do, Eins Zwei Polizei 
Crash Test Dummies, Mmm Mmm... 
Stiltskin, Inside 
Boyz II Men, I'll Make Love To You 
Inner Circle, Games People Play 
Gun, Word Up 
Joe Cocker, Summer In The City 
Aswad, Shine 
Rolling Stones, Love Is Strong 
Soundgarden, Black Hole Sun 
Rednex, Cotton Eye Joe 

Continuous programming 
2806 Opryland Dr 
Nashville, TN 37214 

DC Talk, The Hard Way 
Audio Adrenaline, Big House 
Eric Champion, Touch 
Michael Sweet, All This And Heaven... 
Gary Chapman, Sweet Glow Of Mercy 
Geoff Moore, Life Together 
Commissioned, Love Is The Way 
Take 6, Biggest Part Of Me 
Rich Mullins, Creed 
Steven C. Chapman, Heaven In The... 
Amy Grant, lucky One 
Greg Long, Think About Jesus 
Bryan Duncan, Traces Of Heaven 

Brian Barrett, I Know 
Clay Crosse, My Place Is With You 

BtV 
One hour weekly 
216 W Ohio 
Chicago, IL 60610 

Gin Blossoms, Allison Road 
Magna Pop, Slowly, Slowly 
Seed, Rapture 
The Fall, 15 Ways 
Sonic Youth, Superstar 
Toad The Wet Sprocket, Somethings... 
Black Train Jack, Handouts 
Love Spit Love, Am I Wrong 
Stompbox, No Woods 
Sugar, Your Favorite Things 
Deadeye Dick, New Age Girl 
Stabbing Westward, Lies 
Reverend Horton Heat, One Time For Me 
American Music Club, Wish The World Away 
Velocity Girl, Sorry Again 
Liz Phair, Supernova 
The Connells, New Boy 
Fury In The Slaughterhouse, When... 
Charlatans, Jesus Hairdo 
Jeff Buckley, Grace 

BOSTON'S NEW MUSIC r!IVISICN 
rV !+. o A.. NM" 

R4 GE 
FRIDAY NIGHTS 1AM 

1/2 -hour weekly 
46 Gifford St 
Brockton, MA 02401 

Wool, Kill The Crow 
Liz Phair, Supernova 
Beastie Boys, Sure Shot 
Love Spit Love, Am I Wrong 
Sugar, Your Favorite Things 
Jeff Buckley, Grace 
Toad The Wet Sprocket, Somethings... 
G. Love & Special Sauce, Cold Beverage 
Compulsion, Delivery 
Stabbing Westward, Lies 
Offspring, Self Esteem 
Diamanda Galas, Do You Take This Man 
The Goats, Rumblefish 
Sponge, Neena Menasha 
Tori Amos, Past The Mission 

Get the only 
Worldwide Directory °' 

for the Entire Music 

andVideolndu 

Billboard's 1994 
Interna 

Buyer's Guide 

Now in its 35th year, this brand new edition gives you 
all the latest music and video industry contacts you need to 
compete and succeed in this global marketplace. 

You get comprehensive listings for Aver 23, r r' pusic 
and video companies worldwide...record la p 6Pfs, m fish- 
ers, wholesalers, distributors, manufacturers, s ';ice à'p 

supply organizations plus a brand new section for audio 
books! 

Only Billboard's 1994 International Buyer's Guide 
gives you the entire music and video industry in one compact 
business reference source. 

à' To order send $95 plus $4 shipping an 
t 

" 
($10 for international orders) to 

Billboard Directories, Dept. BDBG3113, P.O. Box 2016, Lakewood; NJ 08701. 

Please add applicable sales tax in NY,NJ,CA,TN,MA,IL,PA & DC. 

All Sales Are Final. 

For fastest service call toll -free: 
1- 800 -223 -7524 or 1- 800 -344- 711u9_ 
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TheBILLBOARD SPOTLIGHTS 

a n s 
The Import Of Export: 

Dutch Talent Travels 

The Globe 
By DOMINIC PRIDE & WILLEM HOGS 

AMSTERDAM -Holland's labels are contin- 
uing to develop acts for Europe and 
beyond, and thinking of marketing an 

act internationally has become a stan- 
dard way of thinking for most. 

In recent months, Dutch labels have 
scored abroad with Urban Dance Squad, 
Laura Fygi and saxist Hans Dulfer. 

Phonogram Holland's managing 
director Jan Corduwener sets out the 
logic. "Because recording costs have 
increased so much in recent years, we 
primarily sign local acts which could also 
have an international impact," he says. 

Corduwener points out that "Valensia," 
the debut album of the local English -lan- 
guage vocalist of the same name, so far 
has been sold in 22 countries and that 
the albums of singer Laura Fygi have 
attracted major interest in Japan. 

DANCE -SQUAD APPEAL 

Virgin Benelux has also had an 
impressive international run recently. 
Urban Dance Squad have widened their 
European appeal, while Daryl Ann is 
signed to Virgin's U.K. "indie" label 
Hut. Virgin has recently stepped up its 
local signings, says managing director 
Dirk de Vries. "The time is ripe for local 
acts," he explains, "especially because 
there are more chances for international 
exploitation." 

ACID -TINGED "BIG BOY" 
Recorded on his own Monsters of Jazz 

label licensed to EMI, Dulfer's acid jazz - 
tinged "Big Boy" album is due for 
release in France, Germany and Japan 
this fall, and negotiations are under way 
for a U.S. release (it will likely appear on 
Blue Note). 

One factor which has helped Dutch 
acts break out in recent years is MTV 
Europe, which has made a policy of sup- 
porting continental European acts. 
Among those who have benefited direct- 
ly is Sony Music Holland's act Ten 
Sharp, whose 1992 hit "You" was widely 
attributed to MTV. 

2 Unlimited 

Toco international: 
The Real Force 
Behind "The Real 
Thing" 

By DOMINIC PRIDE 

AMSTERDAM -Argue all you like about 
whether 2 Unlimited are Dutch or 
Belgian, but there's no denying it's a 

Dutch company which was behind the 
international success of the million - 
selling album "Real Things" and the 
single "The Real Thing." 

Anita Dels and Ray Slijngaard are 
both Dutch, yet their techno- driven 
sound is masterminded by the 
Belgian -based production team of 
Jean -Paul de Coster and Phil Wilde at 
Byte Records. 

The low- profile Toco International, 
based in Hilversum, did the interna- 
tional exploitation for the group as it 
has in some territories for the likes of 
Twenty -4 -Seven and other continen- 
tal European acts. 

Founded in 1989 by former 
PolyGram International director Ton 
van den Bremer, Toco services 
licensees with artwork and masters 

Continued on page 49 

BREAKING OUT 
Herman van Veen 

By ELLIE WEINERT 

A consummate entertainer in four languages, Dutch - 

born Herman van Veen has conquered the German 

market with over two decades of sell -out shows. 

In 1973, Van Veen released his first album in 

Germany, "Ich Hab'ein Zartliches Gefuehl" ( "I Have 

This Fond Feeling "). Although van Veen is primarily 

an album seller, this title track became an airplay hit. 

In the last 20 years, van Veen has recorded 60 albums 

(30 in Dutch and 30 in four other languages, includ- 

ing German). Signed to Polydor worldwide, he is a 

recording artist, songwriter, troubadour, musician/ 

virtuoso violinist, dancer, actor, comedian and pan- 

tomime in the vaudeville tradition. 

Hamburg promoter Karsten Jahnke, who has 

been working with Van Veen since 1974, recalls, "We 

As CDs Reach 
Saturation Point, 

Dutch Turn Attention 
To Formats And 

Talent Of The Future 
By WILLEM HOOS 

Want to see the future? Take a 

look at the Netherlands, 
where the luxury of the CD 

boom is but a distant memory 

and record companies live or 

die by the strength of their 
new rosters and the clever- 
ness of their marketing 
schemes. 

1n the last year. 
Holland's industry has 
shrugged off a recession 
and has produced multi- 
million selling acts, with 
the likes of 2 Unlimited, 
Doop and Laura Fygi cor- 
nering sales worldwide. 

Outsiders may see this 
one -carrier market as 
risky, but it's a situation in 
which most other markets 
will soon find them- 
selves -new formats have 

yet to take hold anywhere. 
While the Dutch rushed to 
embrace CD, they have 
remained cold toward 
DCC and MD. 

Sony Music Holland 
managing director Paul 
Hertog still believes that 
MiniDisc can succeed. "It's 
a handy format, and it 
could result in broadening 
the portable sound -carrier 
market," says Hertog. 
"However, I must agree 

that MD sales in 
Holland so far are 
much lower than 
expected." 

Yet Phonogram 
managing director Jan 
Corduwener hopes 
that DCC will fill the 
format gap, saying 
that "PolyGram and 
Philips will go on fight- 
ing for a breakthrough 
of DCC." 

According to Ron 

Sony MD Paul Hertog 

Dutch M CA's Kees van 

Weijen 

Remeeus, managing 
director of retail 
body NVGD, Holland 
never has been a 

cassette- minded 
country. "Holland 
is too small a coun- 
try," says Remeeus. 
"When you're driving 
in your car and listen- 
ing to three or four 
cassettes, you've 
already arrived in 
France." 

Meanwhile, the message from 
the dealers -who are rapidly 
becoming the prototypes of tomor- 
row's one -stop home entertainment 
outlets -is that CD -I is where the 
smart money lies. 

In this one -carrier market, the 
Dutch are finding ways of selling 
more of those carriers. Dirk de 
Vries, managing director of Virgin 
Benelux, believes that mail order 
will be one of the options. "And I'm 
sure that most record companies 

Lout ,),lied on page 19 

started doing three concerts, which were attended by 

250 people in Munich, 600 in Cologne and sold out 

with 1,200 in Hamburg. This ratio remains to this 

very day but, nowadays we do eight sell -out shows in 

Munich, 10 to 12 in the Cologne area and 25 in 

Hamburg." Van Veen's 1993 tour of 180 concerts 

brought total concert attendance to 250,000. 

Jahnke claims "People either love him and are 

completely enthusiastic about this kind of entertain- 

ment or don't like him at all. There is no in- 

between." Jahnke is pleasantly surprised about how 

many young people in their 20s attend. 

Ron van Eden, Van Veen's manager in Holland for 

15 years, says, "The theater performance is what peo- 

ple discover first, but since we prefer to play in small 

venues, that's why it has taken so long to build up his 

popularity. You don't have the broad exposure of a 

television audience." 

Van Veen's current CD, "My Cat And I," which 

includes 12 love songs sung in four different lan- 

guages, was released in the U.S. in May and is sched- 

uled for release this month in Germany. It's set to 

coincide with his fall tour (87 shows, with at least two 

shows in every city), which will continue until 

September 1995. 

In 1981, Van Veen charted with the album "Die 

Anziehungskraft der Erde" ( "Earth's Gravity") and 

again in 1984 with "Signale" ( "Signals "), both peak- 

ing at No. 32. However, his best -selling studio album 

was 1988's "Bis Hierher and Weiter" ( "Up To Here 

And Beyond "), which sold approximately 500,000 

copies in the German -speaking territories. 
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The Netherlands 

New Acts Find Exposure 

Via IS!, Sports Arenas And 

(loset -Sized Clubs 
BY DOMINIC PRIDE 

AMSTERDAM -The reputation as a 
gateway to Europe is thankfully a 
difficult tag to lose for the 
Netherlands, as today's pop acts can 
still find a way into the continent as 
their predecessors did 30 years ago. 

A wealth of venues ranging from 
closet -sized clubs to international 
sports arenas, a surfeit of TV channels 
with promotion opportunities and an 
open -minded attitude to other lan- 

guages and cultures, gaining exposure 
for new acts is easier here than in 
many other European countries. 

Acts as diverse as Reel 2 Real, Juan 
Luis Guerra, Mariah Carey and Laura 
Pausini have made the most of the 
Dutch route into Europe. 

"Generally, it's a breaker market," 
says Tony Harlow, EMI Continental 
Europe's director of pop marketing. 
"There are lots of ways of getting in. 
Holland was the first place Reel 2 Real 

broke into outside the U.K., 

Reel 2 Real get the gold. 

and we did that by club 
appearances. `I Like To 
Move It' was a huge club hit. 
Radio wasn't that crucial 
with this record, and it didn't 
really get any airplay." 

By contrast, the numerous 
open -air festivals allow 
bands such as Blur and 
Radiohead to gain exposure, 
while the power of TV 
worked for Crowded House, 
notes EMI's Carrie Spacey- 
Foote, who worked on the 

campaign for "Woodface." 
"They're a difficult band to break, 

but we built up a very strong base 
through our Dutch company," she 
says. "They went there four times in 
one year, and TV was a great help, 
with the talk shows and, for example, 
when Nick painted a canvas and auc- 
tioned it." 

HUMOR AND UNDERSTANDING 
Similarities in humor and good 

understanding of English also make it 
a natural port of call for U.K. acts with 
a strong lyrical content. 

Comments PolyGram International 
marketing director Mike Allen, "Their 
English is second to none in Europe, 
and understanding of lyrics is better 
than any other country in Europe." 

One of PolyGram's successes in 
Holland has been Bjork's "Debut" 
album, licensed to PolyGram in conti- 
nental Europe from U.K. indie One 
Little Indian. 

Comparing Holland to neighboring 
Germany, Allen says the key differ- 
ence was radio. "There was a more lib- 
eral programming policy which led us 
into that," he says, "whereas in 
Germany we've had a deeply conserv- 
ative radio environment. On a pro -rata 
basis, Bjork's been much more suc- 
cessful than in Germany." Sales of 
"Debut" in mid- August had reached 
93,000 copies. 

While close in terms of taste to the 
U.K. market, Holland behaves quite 
differently, as the experience with 
"Love Is All Around" by Wet Wet 
Wet shows. "That single gives the lie 
to the idea that it's just like the U.K. 
market, which burns up singles fast," 
says Allen. "We had to work that song 
so hard for six weeks or more before it 
paid off in the way it did." 

BREAKING IN 
Mariah 

Right from the start, American 
vocalist Mariah Carey has been 
treated like a megastar in the 
Netherlands, with TV audi- 
ences warming to her charms. 

More than four years after the 
launch of her solo career, she's one of 
Sony Music Holland's top foreign 
acts. All four of her albums reached 

the Dutch plat- 
inum 100,000 -sales 
mark. And nine of 
the 10 singles from 
these albums rea- 
ched high posi- 
tions in the Dutch 
singles charts. 

The debut 
album, "Mariah 
Carey," got major 
support from the 
Dutch Sony Music 
division, including 
a TV campaign. 

Mariah Carey, "We had never 
Sony Music megastar before supported 

in the Netherlands a new act in such 
an impressive way," says Ruud 
Röben, senior product manager. 
Sony reaped the rewards of their 

Card illried 00 page 49 

Laura pni 
Italian singer Laura Pausini 
scored her first international 
breakthrough in Holland. At 
the end of last July, her two 
solo albums, "Laura Pausinirr 
and "Laura," on Warner - 
owned imprint CGD, had both 
gone Dutch double platinum 
(200,000 units). 

Michiel ten 
Veen, Warner Mu- 
sic Holland's sen- 
ior product manag- 
er, predicts that 
the two albums 
together will have 
sold more than 
500,000 copies be- 
fore the end of this 
year. "These are 
really impressive 
sales figures for 
the Dutch mar- 
ket," he says. 

In most cases, foreign acts get 
their Dutch break through radio air- 
play support. Pausini's entry into 
the Netherlands was mainly 

Continued on page 49 

Laura Pausini, 
Warner Music 
Holland megastar 
in the Netherlands 

A Great New Team In The Benelux 
Holland's "Roadrunner" and Edel from Germany, leaders in their respective markets, 
have formed a fresh aggressive and creative marketing & repertoire company for 
the Benelux. 

Under the banner of "Edel Entertainment (Benelux) B.V." it combines strength in the 
rock /metal field and the marketing expertise for hit and T.V. merchandised 
repertoire. "Edel" Benelux is the ideal alternative to corporate indolence. For further 
information contact Michael Haenthjes in Hamberg or Cees Wessels in Holland. 

ROADRUNNER 
RECORDS 

Cees Wessels 
Phone: [31] 20 -656 6666 

Fax: [31] 20 -640 6126 

Edel Entertainment (Benelux) B.V. 
Bijorp 2 1181 MZ Amstelveen, The Netherlands 

Phone: [31] 20- 656 6611 
Fax: [31] 20 -640 3204 

Michael Haentjes 
Phone: [49] 40- 896850 

Fax: [49] 40- 896521 
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Philips Media 
CONGRATULATES THE DUTCH 

RECORD RETAILERS & INDUSTRY WITH THE 
INTERACTIVE MUSIC GIFT 1994 

b 

5: INTER 
ACTIEVE 
11CZIk:KK11HY91 

CiVROZYM 

Each year the Dutch national audio retailers organise a promotional event. During ten days 

everybody who spends Dfl. 44,95 in the record stores gets a premium CD for free. 

This year the premium is a CD -i. This allows the CPG, the national promotional 
organisation which acts on behalf of the music industry, music retailers and copyright 

organisation Buma /Stemra, to stress the importance of new media in general and CD -i 

specific for the future of the music industry. The interactive music gift is playable on a 

CD audio player. Put the disc in your CD -i player and you will get access to a unique 

video -clip of the Golden Earring and a dossier of 50 leading pop groups and stars 

presenting their biography, full product catalogue and their hits. It is expected that 500.000 

CD -i discs will reach the consumer in ten days. OD i 
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The Netherlands 
Mother's Day Albums And Free Caps 

Dealers Take 
The Marketing 
Initiative 
Profit margins might be 
tighter than dealers would 
like, but otherwise the Dutch 
music -retail business is still quite 
healthy, according to Ron Remeeus, 

With strict conditions for member- 
ship, NVGD "tries try to keep the 
record- retail business as clean as pos- 
sible," says Remeeus. 

Among benefits is the National 
Record & CD Gift Voucher 
system, which brings in $48 
million yearly. "The gift 
voucher is a major binding 
agent between the NVGD 
members," says Remeeus. 

Most prominent NVGD 
members include market 
leader Free Record Shop, 
with 103 Dutch outlets, pho- 
tographic- retail chain Dixon 
(100 outlets), department 
store chain V.& D. (61), hi -fi 

retail chain Modern (35) and record - 
retail chains Music Store and Music 
House (36 and 21 outlets respectively). 

According to commercial director 
Juan da Silva, Free has a 15% share of 
the Dutch music retail market with 
yearly sales of 260 million Dutch 
guilders ($140 million), a growth of 
19% compared to the company's gross 
in the previous year. This figure also 
includes 27 stores in Belgium. In 
January 1993, Free Record Shop 
acquired the 17 -store Dutch chain Van 
Leest. 

Despite the impressive figures by 
the likes of Free, Remeeus predicts 
tough times for dealers. 

"Most Dutch consumers are not so 
Continued on page 49 

NVGD managing 
director Ron 

Remeeus: "We have 
the highest record - 
retail membership 
penetration grade in 
the world." 

managing director of Holland's 1,350 - 
member record -retail organization 
NVGD. 

Where The Dutch 
Buy Their Music 

Specialist Music Stores 53 

Hi -Fi 25 

Department Stores 5 

Photographic Shops 3 

Book Stores 2.5 

Non -traditional Outlets 
(incl. gas stations) 

11.5 

Source: NVGD 

HOLLAND PROVIDES Muiîii MEDIA 

OUTLEtS FOR Music 
BY WILLEM HOOS 

AMSTERDAM -Although one of 
Europe's smallest countries, Holland 
has a rich and varied media landscape, 
offering the local record industry rich 
promotional opportunities. 

And with one of the highest rates of 
cable connection in Europe, Holland 
is poised to become a pioneer in new 
music -delivery techniques, just it was 
the first to embrace the CD in the 
1980s. Currently, some 83% of the 5.7 
million Dutch households can receive 
cable television and cable radio, and 
the number of organizations supply- 
ing programming is increasing. 

Most cable systems offer at least 20 
to 25 TV channels, including Dutch 
public channels and commercial TV 
from RTL in Luxemburg, Belgium's 
BRT 1 and 2, and such international 
channels as MTV and CNN. 

With the cable technology and 
entertainment- consumption habits 
firmly in place, digital cable -music 
service Music Choice Europe has 

been testing the market since early 
this year. The project started in the 
key northern Dutch cities of 
Groningen and Leeuwarden. For a 
monthly subscription fee of 25 Dutch 
guilders ($46.25), people can listen 24 
hours a day to 25 genre -based chan- 
nels. Rival DMX is also poised to 
launch a similar pay -per- listen opera- 
tion in the Netherlands, say sources. 

Robert Briel, media expert and 
editor in chief of weekly TV and radio 
listings magazine Veronica, strongly 
believes that Holland is ripe for test- 
ing out interactive systems such as 
CD -I. This month, Veronica started 
an interactive software service, 
whereby Dutch computer owners can 
download Veronica program infor- 
mation via telephone. There are plans 
for cable access in the future. 
Veronica is the first local public 
broadcaster to initiate such a project. 
"It's just a test, and I hope it'll work," 
says Briel. 

Continued on page 51 

PLAY A SONG" PAY THE 
ARTIST. IT'S THE LAW. 

By WILLEM HOOS 

AMSTERDAM -After o cumbersome legislative 
process, the Cutch government signed the 

Convention of Romeluly 1, 1993, and neighboring- 

rights legislation oecame effective in the 

Netherlands. That means that producers and per- 

forming artists now receive payment for public Jse 

of their recorded music. 

Rob Edwards, managing director of Dutch IFP' 

group NVPI, says Holland its one of the las 
European countries to sign the psct. "We lobbied' for 

more than 30 years before the government signec 

the Rome Convent on, " says Edwards. "Most of the 

opposition came from the broadcasting oraniza- 
tiens, who thought that a neignboring -rights hiw 

was not good for the consumers. After manyyear! o; 

negotiations, we have convinced the broadcasters 

that it is good legislation." 

The Dutch neighboring- right; money is eollectec 

by performers - and producers -nghts society SENA. 

For more than a year, SENA has been negptiating 

how much money the various parties invelvedl in 

public performance of recorded music (such as radio 

and television stations, hotels, bars and restaurants, 

soccer stadiums rend record strops) have to pay. 

SENA has recency struck o deal with Horeco, the 

organization representing hotels, bars and restau- 

rants. SENA manoging director Hans van Bertell 

expects that SENA will collect tens of mil ions ofi 

guilders annually- -and international acts will hove 

a significant share. 

Money For Music: Independent 

IVierchandisers AMSTERDAM- Squeezing the most out 
of the CD -only market takes time and 
initiative -as well as a huge advertis- 
ing expenditure. 

But for those involved in the fiercely 
competitive game that is the Dutch 

Sounds merchandising business, the prizes are 
worth the stakes. 

Four key players battle for 
supremacy in this market of some 5 director of Arcade Benelux Andre de 
million album sales a year. Raaff estimates Arcade's share of the 

The long -time leader is the Dutch merchandising business to be 50 %, 
company Arcade, which in recent with the company specializing in 
years has spread its operations into dance, but with occasional sorties into 
other European territories. Managing country and MOR. 

As most of the majors are closely 
tied to their own merchandising orga- 
nizations, most of Arcade's repertoire 
now comes from such indies as Play 1 t 
Again Sam, ZYX Music, Dureco, Red 

Continued on page 51 

WHERE ARTISTS COME FIRS! 

WARNER MUSIC 

\ETH ER LAN DS 
A Time Warner Company 

46 BILLBOARD SPOTLIGHT BILLBOARD SEPTEMBER 24 . 1994 

www.americanradiohistory.com

www.americanradiohistory.com


Philips Media 
THE WORLD'S LEADING MARKETING & SALES 
ORGANISATION FOR MULTIMEDIA SOFTWARE 

games 

movies 

music 

kids 

HOTEL MARIO'. T" and copyright N94 Nintendo Matio 8 a trademark of Nintendo under licence to Philips Interactive Medh R10'íí TINATURNER O 1988 Granada 

Television International Teamwork P®durions Inc. and Polygram Records Inc. PATRIOT GAMES t. and copyright O 1992 by Paramount Pictures. All rights reserved 

TOP GUN na and ucpynght O 1987 Paramount Pictures Cory. The TOP GUN logo is a trademark of Paramount Pictures Corporation 

A VISIT TO SESAME STREET ® LETTERS O 1991 Children's Television Workshop. Sesame Street Puppet Characters o 1991 Jim Henson Productions, Inc. All rights reserved. 

Sesame Street and the street sign are trademarks of Children's Television Workshop THE 7TH GUEST Ucennod by Virgin Interactive Entertainment The 7th Guest and 

Interactive Drama are trademarks of Virgin Interactive Entertainment Inc O 1993 Virgin Interactive Entertainment (Europe) Ltd. and Trilobyte Inc. 

special interest 

ONE ORGANISATION, ONE DEAL, 
ALL COUNTRIES, ALL DISTRIBUTION CHANNELS 

For more information: 
Philips Media 
188 Tottenham Court Rd 
London 
WIP 9LE 
Tel: +44 (0)71 
Fax: +44 (0)71 

Philips Media 
11111 Santa Monica Blvd 

Los Angeles 
CA 90025 

USA 

911 3000 Tel: 310 473 4136 

911 3040 Fax: 310 479 5937 
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MOONFLOWER 
"THE REAL THING" 

"The Real Thing," their outstanding debut pop album features "Angel," the premiere 

single and video. Breaking at European radio now. 

GOLDEN EARRING 
"FACE IT" 

"Face It," the eagerly awaited follow -up to their 

double -Platinum "The Naked Truth," is due in October. 

Featuring the first single, "Hold Me Now." 

A 120 -date tour starts in October. 

TH R E E Very Different New Albums 

From Sony Music 
HOLLAND. 

/THER #HING 

BEATCREAM 

BEATCREAM 
"MASTERS OF BAD TASTE" 

"Masters Of Bad Taste," 

the follow -up to the 

crowd -pleasing debut, 

"People Stink." 

Featuring the first single 

"Blue Van." Out now. 

European tour coming 

this fall /winter. 

Sony Music 

P U B L I S H I N G 

Sony Music International 
® 1994 Sony Music Entertainment Inc. 
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The Netherlands 

Formats & Talents 
Continued from page 13 

are creative enough to find more ways 
to reach the consumers," he adds. 

While a healthy mail -order sector is 
developing, retailers are fighting to 
keep their place in the market by 
becoming more involved in marketing 
product and by turning their outlets 
into home -entertainment stores, push- 
ing new technologies such as CD -I. 

With these and other initiatives, the 
industry has pulled out of its 5% drop 
in 1992. "I'm glad that the industry is 
more or less stable again after the 1992 
turnover decrease," says Dorus 
Sturm, managing director of BMG 
Ariola Benelux, who is not pessimistic 
about the years ahead. "It all depends 
on creating new and interesting acts," 
he adds. 

All but two major record companies 
in the Netherlands have a local roster. 
Warner Music and MCA are not 
involved in local repertoire. Six years 
ago, Warner Music stopped handling 
local acts. But according to managing 
director Ted Sikkink, it's possible that 
Warner will overturn that decision. 
"However, I don't think it will be in the 
foreseeable future," he says. 

Kees van Weijen, managing director 
of the Dutch division of new kid MCA 
Music Entertainment, says that local 
repertoire currently is not his top pri- 
ority. "But you never know; tomorrow 
I may get an offer I can't refuse," he 
adds. "My door is always open for good 
repertoire." 

The gaps left open allow a cluster of 
vibrant independents to survive, many 
of whom have created international 
hits from such local talent as Doop and 
Twenty -4- Seven. 

"We initiate things -mainly for 
dance repertoire -that most majors 
haven't got around to," says Robin 
Simonse, managing director of leading 
Dutch indie CNR Music. "We created 
a kind of underground marketing for 
`Doop,' the single of the Dutch house 
duo of the same name, and it became a 
huge European hit." 

Simonse says competition among 
indies is fierce: "You have to be alert 24 
hours a day. You have to be aware that 
you never can slacken. Otherwise, your 
acts go to another, more assertive 
indie." 

The predatory feelings go as far as 
labels themselves. Wally van Mid - 
denerp, managing director of indie 
Play It Again Sam, which is successful 
in dance repertoire, has been 
approached by three major record 

companies so far this year with pro- 
posals for a takeover or cooperation. "I 
have turned down all offers because 
it's much more fun to operate as an 
indie," says Van Middenerp. "We 
indies are doing fine on the Dutch mar- 
ket. There are weeks that the indies 
together have 10 hits in the Mega Top 
50 singles chart. And that makes us 
feel very proud." 

Dutch indie Roadrunner has 
strengthened its roster recently by 
picking up the dance labels of the indie 
Boudisque after its parent company 
went into liquidation. Roadrunner also 
has hired former CBS Holland manag- 
ing director Koos de Vreeze to jointly 
head up the company with president 
and owner Cees Wessels. 

Dealers 
Continued from page 46 

interested in catalog CDs any more," 
says Remeeus. "We need record com- 
panies to launch new and interesting 
acts to generate repertoire with 
strong sales power." 

The Netherlands has, on average, 

Remeeus and most 

NVGD members strong- 
ly believe in CD -I. "It's 
the carrier of the 

future," he says. "It 
has a perfect sound 

and picture quality, so I 

predict that it will 
replace video in less 

than 10 years." 

one record store for every 11,000 citi- 
zens, a high retail penetration rate 
unique in the world. Yet Remeeus says 
closure of some outlets in the coming 
year is inevitable, due to recession and 
a more competitive atmosphere in the 
trade, observing, "It's a natural selec- 
tion process." 

Those dealers who take an active 
part in the marketing process and who 
turn into home -entertainment stores 
will have a better chance.. 

FREE GOODS 
In recent years, Free Record Shop 

has become involved part in market- 
ing new albums. 

"We only do so if it's an interesting 
album for our outlets," says Da Silva. 

Continued on page 51 

Toco 
('m,1hotrdfrom poyr y.i 

and keeps track of sales worldwide 
from its Hilversum HQ. 

General manager Marc de Raaff 
puts the company's success down to 
its size and efficiency: eight people 
work in the office enabling quick 
licensing decisions. Toco also prefers 
to work on a sales -points basis rather 
than ask the often small and quick 
licensees for crippling advances. 

The 2 Unlimited story started when 
Toco picked up a record, "Don't Miss 
The Party Line," by 2 Unlimited's 
producer Jean -Paul de Coster, alias 
Bizz Nizz, which eventually was a Top 
10 U.K. hit for Chrysalis in March 
1990. 

After that, De Coster sent tapes for 
2 Unlimited's hit "Get Ready For 
This," which was issued on Byte 
Records in the Benelux area. 

"In certain areas of the U.K., the 
single was coming alive in the clubs on 
import, and different indies started 
coming to us," says De Raaff. A 
license deal was struck with Pete 
Waterman's PWL label in the U.K., 
which provided the springboard mar- 
ket to the rest of Europe. "Get Ready 
For This" reached No.2 in October 
1991 and was a lasting club hit. 

"Before the success in the U.K., we 
had no success in Germany or Spain. 
We had to convince people that there 
was something in the record," says De 
Raaff. 2 Unlimited then became 
licensed to indies around Europe. 
Toco currently handles all exploita- 
tion outside the Benelux and GSA ter - 

Continued on page 51 

Breaking In 
Continued from page 11 

MARIAN CAREY 

support for the singer, because her 
album went gold (50,000 units) inside 
three months, hitting platinum later 
that year. 

Carey's 1992 album, "Unplugged," 
sold more than 200,000 copies in 
Holland, topped the album chart and 
stayed in the listing for 50 weeks. The 
single, "I'll Be There," became 
Carey's first Dutch No. 1. 

So far, her 1993 album, "Music 
Box," is her most successful release in 
Holland, selling more than 500,000 
copies -equivalent to five times plat- 
inum. By July 30, it had its 46th week 
in the Mega Album Top 100 and had 
topped that chart for 12 weeks. 

Carey has made three promotional 
visits to Holland, the first in 1991, the 
second two years later and the third 
early this year. On the last visit, she 
received a double platinum CD for the 
"Music Box" album, the presentation 
being made on a top TV show of Dutch 
national commercial broadcaster 
RTL 4. 

Röben hopes that Carey will play 
her first Dutch stage shows in the first 
half of 1995. "Her Dutch fans think it's 
high time she puts on some of her 
wonderful shows in the Netherlands," 
says Röben. 

LAURA PAUSINI 
Continued from page 44 
through television exposure, since, in 
the early days at least, radio stations 
weren't really interested in her music. 

Her debut single, "La Solitudine," 
released in June, 1993, didn't reach 
the Mega Top 50, Holland's leading 
singles chart, but in September, after 
Pausini's successful Dutch TV debut, 
the single was re- released and made 
the chart just over two months later. 
In the end, it became an impressive 

Continued on page 50 
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Breaking In 

No. 2 hit, selling nearly 150,000 units, 
almost double the Dutch platinum 
level for a single. 

Ironically, "La Solitudine" didn't 

make No. 1 because "Ik Wil Niet 
Dat Je Liegt," Dutch for "I Don't 
Want You To Lie," a Dutch -lan- 
guage cover version of "La 
Solitudine," performed by top local 
cabaret artist Paul de Leeuw, kept it 
out. 

As a consequence of the hit single, 
her debut album, "Laura Pausini," 
also sold well in Holland, getting to 
No. 2 on the main chart. 

On August 30, Pausini was back in 
Holland as guest star in a television 
show for commercial network RTL 

4, a production that also featured the 
"Miss Holland '94" beauty -queen 
election. And the Italian singer 
returns in October as one of the top 
acts booked for the prestigious 
Grand Gala du Disc TV show for 
Dutch national public broadcaster 

AVRO. 
This month, Warner Music 

Holland launched a major television 
campaign for Pausini, who tours the 
Netherlands in October and 
November, doing a half dozen or so 
shows at major concert venues. 
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the Netherlands 

Money for Music 
('oaliruu-d from page 16 

Bullet and Arcade's sister company 
CNR Music, as well as from such for- 
eign sources as Canada's Unidisc. It 
has also tapped into a goldmine by 
signing recording deals with John 
McCook, Robbie Eakes and Jeff 
Trachta of the popular soap opera 
"The Bold And The Beautiful." 

Some 88% of Arcade's advertising 
budget is spent on TV. The best -sell- 
ing Arcade albums of recent months 
have been the three "Megadance" 
compilations, which have each sold 
100,000 copies, five "Thunderdome' 
techno compilations (200,000 in total 
sales) and two "Greatest Hits Of The 
'80s" volumes (with combined sales of 
more than 100,000). 

De Raaff says competition has stiff- 
ened in the past three years, with 
EVA giving Arcade a run for its 
money, especially in the dance area. 
Despite recession, De Raaff is 
confident that Arcade will sell 2.5 
million compilations this year, as it 
did last. "It all depends on how cre- 
ative you are in your marketing 
strategies, and I'd say we're very 
creative," says De Raaff. 

"NOW DANCE" 
EVA, the joint merchandiser of 

EMI, Virgin and BMG Ariola, celebrat- 
ed its tenth birthday in August. 
Managing director Jan Wiesebron says 
his company has a share of some 25% of 
the market. EVA's "Now Dance" 
albums sell between 70,000 and 90,000 
copies, and the twice -yearly greatest - 
hits albums can sell up to 250,000 each. 

Wiesebron says the market is now 
more competitive as more advertising 
opportunities have opened up with 
commercial TV and radio. In 1986, the 
whole industry initiated 60 radio and 
TV campaigns; in 1992 it increased to 
278. "There are signs of stabilization," 
says Wiesebron "especially in dance. 
Some consumers might feel there are 
too many dance projects in too quick 
succession." 

MAGNUM TAKES AIM 
The other three majors remain 

solidly behind their five -year old com- 
pany, Magnum. "The main aim for 
starting Magnum was to get a foothold 
in the TV merchandising business and 
to create competition with Arcade, 
EVA and Dino Music," says Warner 
Music Holland's marketing manager 
Rob Schouw. 

Since 1992, the major labels - 
Sony, Warner and PolyGram -have 
taken turns releasing Magnum prod- 
uct. Last year, Magnum released 20 
albums, which sold a total of 900,000 
copies. Albert van der Kroft, manag- 
ing director of Polydor Holland, says 
that single- artist compilation albums 

Nit 

AxT,Ii /C . AI 
with bonus tracks are still 
selling well. 

Sony Music's Magnum successes 
have included the "Knuffelrock" rock - 
ballads compilations, which sold over 
300,000 copies. 

While the other three compete for 
the same consumers, Dino Music 
"releases repertoire others hardly 
touch," says the company's general 
manager, Jan van Akooy. This sum- 
mer, Dino released two compilations 
for the football World Cup. One of 
them, a sing -a- long -athon featuring 
Dutch vocalist Andre Hazes, sold 
60,000 copies. 

Dino also looks to other media 
besides the overcrowded TV arena. 
"We now use billboards alongside 
approach and arterial roads in order to 
get maximum interest for our releas- 
es," says Van Akooy. 

Europe 
Optical Disc! 

Manufacturer of audio CDs, CD -i, CD -ROM, CD -v and 8 cm CDs. 

From master to complete product, including packaging and printwork. 

High customer service. For more information- 31.13- 446444. 

Customer -oriented organization 

Competitive prices 

Short delivery times 

Extremely reliable supply 

Flexible service organization 

High standards of quality 

Europe Optical Disc 

Optical Media Manufacturers (OMM) BV 

Dr. Paul Janssenweg 140 
P.O. Box 1464, 5004 BL Tilburg 
The Netherlands 

Tel.: +31 -13- 437.437 
Fax : +31 -13- 685.488 

Dealers 
Cuu #irturd front patIr 49 

Recently, Free worked with Polydor 
Holland in marketing "Super - 
unknown" by Soundgarden. FRS 
designed an in -store poster for the 
album, and consumers who bought the 
album at one of the FRS outlets got a 
Soundgarden cap for free. 

NVGD outlets have also started sell- 
ing greatest -hits albums at a special 
retail price of just 9.95 guilders ($5.35). 

These specially -produced "CD 
Topper" releases are only for sale at 
NVGD outlets. The first release, on 
the occasion of Mother's Day, was a 
Neil Diamond greatest -hits CD, com- 
piled and produced by Sony Music 
Holland. The 20 -track disc, with more 
than 70 minutes of music, sold 53,000 
units. A second, featuring Santana's 
greatest hits -also compiled and pro- 
duced by Sony Holland -was made 

Continued on page 52 

Toco 
)ttuy, ¡J 

ritories, where it is handled by 
Benelux Dance Promotions and ZYX 
respectively. 

The album "Real Things" went to 
No. 1 in the U.K. this June, a year 
after the previous album "No Limits" 
had occupied the top spot. "No 
Limits" has sold more than 2.5 million 
albums worldwide. 

Toco has also contributed to one of 
the other recent big dance hits from 
the Netherlands -Doop's ragtime 
house single "Doop" on the 
Clubstitute label, whose parent, 
CNR, it has represented in such terri- 

Media Outlets 
continued from page 16 

As a result of Holland's checkered 
media history, there are nine major 
national public- broadcasting organi- 
zations, each with a radio and a televi- 
sion department. Those broadcast - 
ers-AVRO, EO, KRO, NCRV, NOS, 
TROS, VARA, Veronica and VPRO- 
supply programs to three national 
television channels. 

There are also two national com- 
mercial television stations -RTL 4 

and RTL 5 -which have a joint 
national commercial radio station, 
Happy RTL. 

Most Dutch radio and television 
activities take place in the city of 
Hilversum, some 20 miles east of 
Amsterdam, where record companies 
have established their promotion 
departments. More than 50 radio and 
TV promoters are active there, 
including veteran promoter Jan Bult, 
who observes, "For current record- 
ings, radio is the most prominent pro- 
motional outlet." Radio 3 is, accord- 
ing to Bult, the most prominent outlet 
to promote popular music. The radio 
channel, mainly oriented toward pop, 
rock and dance repertoire, has an 
estimated 60% of the promotion 
impact, says Bult. 

Commercial radio offers a wider 
choice. Radio 10 Gold specializes in 
golden oldies and current hits, and 
Sky Radio (using no DJs) features 
AOR repertoire. Radio 538 mainly 
focuses on dance and current hits, 
while Radio Noordzee Nationaal and 
Holland FM specialize in Dutch -lan- 
guage repertoire and MOR. Happy 
RTL focuses on "happy music," Love 
Radio on love ballads, Eurojazz on 
jazz -and since July 1, 1994 -golden 
oldies during 12 hours a day. 
Concertzender offers classical music, 
as do Concert Radio and Classic FM, 
which feature jazz as well. 

Artist of the year 

REHE FRIBE 
7li M 

M u c 

DINO MUSIC B.Y. 

MIN. IIAXTSENLAAN 10, 1217 LS i11LYEksuM, P.O. BOX 2225, 1200 CE IIILYERSUM, 

THE NETHERLANDS, TEL.: (0)35- 213657, FAX: (0)35 -240432 
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* Media Conversion System - MCS 
* Automatic Mastering and Stamper making system - 

Master liner AMS 100 
* CD- Replication System - Monoliner® MK IV 
* Test equipment - Q -Liner ABC 200 DS and Q -Liner ODT 

The strength of a modular approac 
ODME is the worldwide market leader in the field of 
manufacturing systems for CD- Audio, CD -ROM and Laser 

Discs. Their supply programme includes premastering, 
mastering, electroforming (stamper making), replication, 
printing, packaging and quality control. 

In offices in Eindhoven, Veldhoven (both in the Netherlands), 
Charlotte (USA) and Hong Kong, ODME is constantly working 
on product improvement and intensive customer support. 
The focus of ODME's company strategy is total commitment 
to customer relations and their market needs. 

O P T I C A L D I S C M A N U F A C T U R I N G E Q U I P M E N T 

ODME Europe P.O. Box 832 5600 AV Eindhoven The Netherlands Phone: +31 40 465555 Fax: +31 40 465050 Telex: 51652 
" ODME Asia Unit 2018-2025, 20/F., Tower 1, Metro Plaza 223 Hing Fong Road, Kwai Fong N.T., Hong Kong Phone: +852 -418 -9000 Fax: +852 -418 -9261 

ODME USA 7516 E. Independence Blvd. Suite 106 Charlotte, NC 28227 USA Phone: +704 536 -6363 Fax: +704 536 -6034 
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The Netherlands 
BUMA: Charting Performing- Rights' 

Rapid Growth 
With the Dutch media landscape becoming 

ever more varied each year more music is being 
used. 

As a result, income from BUMA, the Dutch 
performing ri hts society, has grown more than 
two and a half times over the last decade and has 
tripled since 1980. 

The upward trend is continuing, with users 
such as the new commercial TV station RTL 5 
coming on line and cable radio stations such as 
Radio Nordzee Nat- 
ional, Holland FM 
and Radio 10 Gold 
gaining terrestrial 
licenses earlier this 
year. 

BUMA managing 
director Ger Willem - 
sen expects perform- 
ing- rights income to 
increase 7.5% this year 
as a result. By con- 
trast, some sections of 
performing rights such 
as symphonic music 
and use of music in 
movie theaters are los- 
ing momentum. 

Willemsen is con- 
fident of sustained im- 
provement over the 
long term, commerrt- 
ireg, "I foresee growth 
in the next five years to 
come." 

BUMA's Performing 

Rights Income In The 

Netherlands, 1983-1993. 

1983 24,094 

1984 25,326 

1985 31,367 

1986 32,303 

1987 33,752 

1988 36,157 

1989 38,595 

1990 42,586 

1991 49,372 

1992 53,666 

1993 58,272 

In thousands of dollars. 
Converted at average 
1993 rotes of S1 =NLG 
1.86 souncetaNI 

Netherlands 
Record Sales 

1983-1993 

1983 81.7 

1984 111.3 

1985 122.6 

1986 136.6 

1987 162.4 

1988 179.9 

1989 210.8 

1990 252.7 

1991 283.3 

1992 251.6 

1993 275.8 

Value of trade deliveries by 
members of NVPI in mil- 
lions of dollars. Converted 
at average 1993 rates of 
51=81.8 1.86. source: NVPI 

Fuelled by an im 
pressive growth in 
CDs, recorded music 
sales in Holland have 
more than doubled 
in just over a dec- 
ade, according to the 
couatrq's trade body, 
NVPI. 

First introduced in 
198.1, the fòrrrrat rein- 
vigorated aflagging 
market, and between 
1984 and 1991 busi- 
ness in CDs boosted. 

The Netherlands 
claims to leave the 
highest CD penetra- 
tion rate in the world 
with 68% of all house- 
holds owning one or 
more players. 

While the market 
raced ahead in the '0s, 
it was also the first to 
reach a saturation 

point, with a sales dip in 1992. 
Last year, the market, now based 97.5% on CD 

sales, recovered. 
NVPI's ma rketi n g services manager Olav 

Vlaar predicts the current stabilization will pre- 
vail, commenting that "Most consumers feel they 
have enough back catalog an CD now. It's time for 
the record companies to release strong new mate- 
rial to stimulate sales." 

Dealers 
('urrtirrned(rour pallc.5l 

for Father's Day and sold 50,000 units. 
BMG Ariola Benelux will compile a 

Harry Belafonte greatest -hits album 
for the series, to be released this fall; 
three more "CD Topper" albums will 
follow later this year. 

NVGD tries to convince its mem- 
bers that the record -retail outlets have 
to be changed into home- entertain- 
ment shops as soon as possible. "We 
started to promote this change of retail 
strategy at our annual meeting in 
1992," says Remeeus, "and by now I 
think we've convinced most members." 

"The golden age of CD can't last 
forever," he says. "It means that if the 
record retailers are depending on 
only one sound carrier, this is a very 
risky enterprise. Whether they like it 
or not, they will have to support new 
carriers." 

CD -I BELIEVERS 
Remeeus and most NVGD mem- 

bers strongly believe in CD -I. "It's 
the carrier of the future," he says. "It 
has a perfect sound and picture quali- 
ty, so I predict that it will replace 
video in less than 10 years. At the 
moment, Holland has a 61% VCR pen- 
etration grade. Replacing VCR by 
CD -I won't happen immediately, but 
that it will happen is for sure." 

DCC and MiniDisc have as yet had 
a negligible impact on the market. 
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International 
Philips, 2 Unlimited Team For CD -i 
Supplier Hopes Dance Act Lures Fans To Format 

BY WILLEM HOOS 

AMSTERDAM -In a bid to break 
its CD -i format in its home market, 
Philips is teaming up with hot 
Dutch techno -house duo 2 Unlim- 
ited to entice more pop fans to use 
the format. 

Signed to the Belgian label Byte, 
2 Unlimited will be featured on an 
interactive CD, "New Limit -1 
Night With 2 Unlimited," to be re- 
leased in the Benelux countries in 
the beginning of November. Phi- 
lips Interactive Media (PIM) Bene- 
lux will handle the disc's marketing 
and distribution. 

Philips predicts that Dutch sales 
of CD -i players will reach 60,000 by 
the end of the year, with the world- 
wide total approaching 1 million 
machines. This fall, Philips is 
launching initiatives to push CD -i, 
including cuts in the prices of play- 
ers and racking programs in music 
stores. 

PIM has a catalog of some 200 
CD -i titles covering games, feature 
films, music, karaoke, hobbies, art 
and culture, and reference works. 
According to PIM director of pub- 
lishing Tom Steenbergen, produc- 
tion costs of the CD -i titles vary 
from $90,000 to more than 
$500,000. At the moment, the com- 
pany releases an average of five 
CD -i titles per month. 

Other companies that have re- 
leased CD -i titles here or will soon 
do so include EMI Music, BMG 
Ariola, HOM Visien, and Market- 
ing Benelux, which has links with 
Arcade. 

Dutch multimedia company Eag- 
levision handled the 2 Unlimited 
production, with assistance from 
media design company Master 
Communications. 

Some 200,000 guilders ($115,000) 
has been invested in 2 Unlimited's 
CD -i production, and exclusive 
video shots of the duo were made at 
an Amsterdam studio for the disc. 

Eaglevision managing director 
Frits Kleyn says he's happy that he 
has done business with an inde- 
pendent record company for "New 
Limit." "You can do quick and flex- 
ible business with indies. In most 
cases, doing business with majors 
is more complicated. Byte Records 
gave me full support. The deal with 
Byte means that I have the world- 
wide optical rights of 2 Unlimited 
material, for CD -i as well as for 
CD -ROM and Video -CD." 

Kleyn will negotiate distribution 
deals outside the Benelux region 
for "New Limit" in coming weeks 
and months. He is already nego- 
tiating a distribution agreement 
for GSA territories with Zyx Mu- 
sic. 

Kleyn says singer Anita Doth 

Upstart Australian Indie 
Achieves Shocking Results 

BY GLENN A. BAKER 

SYDNEY -In just six years, Aus- 
tralia's Shock Music Group has 
evolved from a three -man, left -of- 
center indie label and distributor 
into a music group with sales and 
growth rates that are causing com- 
petitors to take note. 

The company is becoming one of 
the largest exporters of Australian 
music, and has become a leading 
force in independent distribution, 
rivaling Festival Records -one of 
the country's six "majors " -in vol- 
ume and profit, claims the com- 
pany. 

Now employing almost 50 staff- 
ers at its 10,000- square -foot Mel- 
bourne operations center and 
warehouse, Shock achieved total 
revenues of $17 million Australian 
($8.8 million U.S.) in the recession - 
dogged period of 1993 -94, up from 
$11.8 million Australian in 1992 -93. 
Some $7.5 million of those sales 
were export income, and the com- 
pany predicts 12% growth in gen- 
eral sales and 15% growth in ex- 
port income in 1994 -95. No other 
Australian record company can 
claim such astronomical ascend- 
ancy. 

Shock was initiated by three al- 
ternative rock enthusiasts 
squeezed into a suburban house 
with firm, idealistic goals for music 
services that they believed were 
not being provided by the indus- 
try. David Williams says he saw 
the need for a multifaceted na- 
tional distribution service for local 
and overseas artists or labels, in- 
corporating manufacturing as well 
as licensing. Frank Falvo saw ex- 
port as the key to launching the 
Australian bands and indie labels 
being developed by Williams' side 
of the operation as well as extend- 
ing their momentum. Andrew 
McGee financially balanced the in- 
ternational and domestic activities. 

From the most unlikely reper- 
toire and sources has come multi- 
million- dollar success. Starting off 
with the distribution of a handful 
of difficult -to- obtain labels, such as 
SST and Creation, Shock now rep- 
resents about a hundred interna- 
tional and local labels, including 
4AD, Spiral Scratch, Beggars 
Banquet, Hot, See For Miles, Sub 
Pop, Vision Soundcarriers, KK, 
Waterfront, Demon, Cruz, Ex- 
treme, Oh Boy, Alternative Tenta- 

(Continued on page 58) 

and rapper Ray Slijngaard, the 
members of 2 Unlimited, are fully 
involved in the interactive segment 
of the CD -i project. "They explain 
all aspects of the interactive menu, 
and that's what makes the disc so 
interesting." 

Eight audio tracks from 2 Unlim- 
ited's first two CDs are featured on 
the CD -i. They include "Get Ready 
For This," "Twilight Zone," "Work- 
aholic," "Magic Friend," "No Lim- 
its," "Tribal Dance," "Let The Beat 
Control Your Body," and "The 
Real Thing." A total of 27 minutes 
of music is featured. 

The CD -i also features five vi- 
deoclips from "No Limits ": 
"Faces," "No Limits," "Let The 
Beat Control Your Body," "Maxi- 
mum Overdrive," and "Tribal 
Dance." The clips total 17 minutes. 
The interactive segment features a 
documentary with live perform- 
ances by the duo, a conversation 
with Doth and Slijngaard, an inter- 
national overview 2 Unlimited's 
chart success, merchandising, and 
a 2 Unlimited prize quiz. 

This fall, Philips will launch a 
massive radio and television cam- 
paign in the Netherlands to in- 
crease the sales of its CD -i players. 
The Dutch multinational notes that 
the promotional disc of the Dutch 
Ten Days Record Event '94 (Dutch 

(Continued on page 58) 

Dutch Industry Shows Gains, 
Led By Success Of CD Singles 
AMSTERDAM -With a national 
economic recovery and the contin- 
uing growth of the two -track CD 
single, Holland's record industry 
gained 7% in dollar value and 13% 
in unit shipments in the first half 
of this year. 

Trade deliveries by members of 
local IFPI affiliate NVPI were 
worth $125.8 million (220 million 
guilders), up 7 %, whereas unit 
growth was up 13 %, to 16.35 mil- 
lion. 

NVPI members represent an 
estimated 76% of the market, with 
the TV marketer Arcade repre- 
senting much of the non -member 
sales. 

Key figures from the NVPI 
stats are: 

CD albums (excluding boxed 
sets), down 1% in value to $97.6 
million, up 5% in units to 11 mil- 
lion. 

CD boxed sets (including two 
or more albums), up 112% to 2 
million units, worth $15.5 million, 
up 118 %. 

Cassette albums, down 19% 
to 402,000 units, worth $2.1 mil- 
lion. 

Total singles, up 21% in units 
to 2.7 million, worth $9.6 million, 
up 10 %. 

CD maxi- singles, down 18% 
to 1.5 million units, worth $6.5 mil- 
lion, down 11 %. 

CD two -track singles, up 
208% in units to 1.1 million, worth 
$2.9 million, up 134 %. 

The success of the CD single 
has been due primarily to a pro- 
motional campaign by the collec- 
tive organization CPG and an 
agreement between NVPI record 
companies on a maximum retail 
price of $5.70 (9.95 guilders). 

CD albums and singles now 
represent 97.5% of the whole mar- 
ket. 

According to NVPI's market- 
ing services manager, the in- 
creased turnover also is due to in- 
creased special- marketing 
activity for reissues. "It's hard to 
say exactly how much this has 
created, but I guess we're talking 
about a few tens of millions of 
guilders." 

Months that registered particu- 
lar gains across the whole market 
were January, up 19% over the 
previous year, and April, up 21 %. 

MiniDisc and DCC have both 
shown little impact, selling 6,102 
units and 3,004 units, respec- 
tively. 

WILLEM HOOS 

Mail -Order Clubs Deliver The Music 
Pickpockets, parking, and poor stock 

in record shops rank among the head- 
aches facing would -be record buyers in 
town centers. Mail -order firms are 
cashing in on customers' fears and de- 
livering music direct to the home. 

Mail -order club Europa Club Inter- 
national (ECI), in which Bertelsmann 
has a major stake, also runs the CD 
Music Club, with 184,000 members in 
Holland and 58,000 in Flanders. 

The two other Dutch home enter- 
tainment mail -order clubs are Music 
Plus, a joint venture formed by Poly - 
Gram, Warner Music, and Sony Music, 
and department store Wehkamp, which 
has a club with 30,000. 

Bart Klimmert, general manager, 
audio and video ECI- Benelux, says the 
CD and video mail -order business is 
still growing. He predicts the Dutch 
membership of ECI's Music Club will 
grow to 240,000 in the coming two or 
three years, and the number of Flemish 
members will increase from 58,000 to 
80,000. 

In fiscal 1992 -93, ECI's sales were 
377 million Dutch guilders ($203.7 mil- 
lion), of which CDs accounted for 22 %. 

Despite protests from retail, Rudi 
Steenhuisen, managing director of Mu- 
sic Plus, says mail-order music is inevi- 
table: "More and more consumers like 
to order their home entertainment 
product without leaving their arm- 
chairs. The trend has been caused by 
poor service in record shops, parking 

problems, and criminality in big cities." 
At the end of last June, Music Plus 

had 115,000 club members. Steenhui- 
sen expects to have at least 125,000 
members by the end of this year. Music 
Plus -based on the successful Britan- 
nian and Club Dial operations in the 
U.K. and France, respectively -is ac- 
tive just in the Dutch market, but it 
may soon expand into the other Bene- 
lux territories. 

The video turnover of Music Plus is 
roughly 50% for children's repertoire, 
20% feature films, 20% music and 
sports, and 10% erotic films. 

Steenhuisen says most CDs sold by 

Music Plus are in the top price cate- 
gory -about 40 Dutch guilders 
($21.60). Once a year, the company pro- 
motes midprice product (30 guilders, 
$16.20). Then Music Plus members 
buying three of these CDs get another 
two midprice titles free. 

"Generally speaking, the Music Plus 
members have to pay the same prices 
for their CDs as in record retail out- 
lets," says Steenhuisen. 

He says EMI Music and Virgin may 
also start mail -order activities, and 
other record companies acting on their 
own will become involved in mail order. 

WILLEM HOGS 

1112/1116. 

Rudi Steenhuisen, managing director of Music Plus, presents the 100,000th club 
member with a pile of CDs. 
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Great Start with MUSIKWoche 

DAS NACHRICHTENMAGAZIN EUR DIE MUSIKBRANCHE 
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TRY ANYTHING ONCE 
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ENTERTAINMENT MEDIA 
VERLAG GmbH Et Co. oHG 
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D -81829 München 
Tel.: (89)42 09 03 -0 
Fax: (89)42 09 03 -1 1 

Germany at your 
fingertips 

MdeoMarkt MG,. 

MUSIKWoche is the brand 
new and successful weekly 
news magazine for the 
German music business. 
Addressing retailers, musici- 
ans, producers, publishers 
and music journalists. Cover- 
ing every aspect of this excit- 
ing business. Every week. 

MUSIKWoche is published 
with a weekly circulation of 
more than 5000 copies. A 
shooting -star from the very 
first issue! We owe this 
success to you - and we are 
firmly set to continue, in order 
to provide you with a reliable 
grip on the business. 
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HITS OF THE tom, -WORLD 
JAPAN (Dempa Publications, Inc.) 9/19/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 NEW GANBARIMASHOU SMAP VICTOR 

2 2 ITOSHISATO SETSUNASATO KOKOROZUYOSATO 
RYOKO SHINOHARA & T. KOMURO EPIC 

3 3 SPY NORIYUKI MAKIHARA WEA JAPAN 

4 5 HELLO, MY FRIEND YUMI MATSUTOUYA TOSHIBA 

EMI 

5 NEW MARIA T -BOLAN ZAIN 

6 1 VIRGIN BEAT KYOUSUKE HIMURO TOSHIBA EMI 

7 6 HEART CHAGE AND ASKA PONY CANYON 

8 7 KONNANI SOBANI IRUNONI ZARD B -GLAM 

9 9 MISS YOU MIKI IMAI FOR LIFE 

10 10 INNOCENTO WORLD MR. CHILDREN TOY'S FACTORY 

ALBUMS 
1 1 MR. CHILDREN ATOMIC HEART TOYS FACTORY 

2 NEW MISATO WATANABE BABY FAITH EPIC SONY 

3 3 MIKI IMAI A PLACE IN THE SUN FOR LIFE 

4 2 MARIYA TAKEUCHI IMPRESSIONS EASTWEST 

5 4 CHAGE & ASKA YIN & YANG PONY CANYON 

6 6 TRF BILLIONAIRE -BOY MEETS GIRL AVES TRAS 

7 5 KENJI OZAWA LIFE TOSHIBA EMI 

8 NEW SHIZUKA KUDOU EXPOSE PONY CANYON 

9 NEW MARIKO TAKAHASHI COUPLET VICTOR 

10 NEW CINDY LAUPER GREATEST HITS EPIC SONY 

NETHERLANDS (Stichting Mega Top 50) 9/17/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 2 COTTON EYE JOE REDNEX JIVE/ZOMBA 

2 1 LOVE IS ALL AROUND WET WET WET LONDON/ 

PHONOGRAM 

3 8 DROMEN ZIJN BEDROG MARCO BORSATO 
POLYDOR 

4 3 I SWEAR ALL -4 -0NE ATLANTIC 

5 NEW EINS ZWEI POILZEI MODO zoMBA 

6 6 OVER THE RAINBOW MARUSHA LOWSPIRIT/POLYDOR 

7 5 REGULATE WARREN G & NATE DOGG INTERSCOPE 

8 NEW I'LL MAKE LOVE TO YOU BOYZ II MEN POLYDOR 

9 4 LA CUCAMARCHA TNN ACTIVE/CNR MUSIC 

10 NEW BANJO MAN BZN PHONOGRAM 

ALBUMS 
1 1 WET WET WET END OF PART ONE (THEIR 

GREATEST HITS) LONDON/PHONOGRAM 

2 NEW CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS WARNER 

3 2 MARIAH CAREY MUSIC BOX COLUMBIA 

4 3 RUTH JACOTT HOU ME VAST DINO 

5 6 PINK FLOYD THE DIVISION BELL PINK FLOYD/EMI 

6 5 ROLLING STONES VOODOO LOUNGE VIRGIN 

7 4 PRINCE COME WARNER 

8 NEW LAURA PAUSINI LAURA WARNER 

9 10 JULIO IGLESIAS CRAZY COLUMBIA 

10 NEW NEIL YOUNG AND CRAZY HORSE SLEEPS WITH 
ANGELS WARNER 

CANADA (The Record) 9/12/94 GERMANY compiled by Media Control 9/13/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 1 CAN YOU FEEL THE... E. JOHN HOLLYWOOD/WEA 1 1 I SWEAR ALL -4 -ONE ATLANTIC/EAST WEST 

2 2 FUNKDAFIED DA BRAT EPIC/SONY 2 2 LOVE IS ALL AROUND WET WET WET PHONOGRAM 

3 3 WILD NIGHT JOHN MELLENCAMP MERCURY /PGD 3 5 EINS, ZWEI, POLIZEI MO -DO zYX 

4 4 IF YOU GO JON SECADA SBK/CEMA 4 4 7 SECONDS YOUSSOU N'DOUR & NENEH 
5 5 DO YOU WANNA GET FUNKY C +C MUSIC CHERRY COLUMBIA 

FACTORY COLUMBIA/SONY 5 6 LOVE SONG MARK' OH MOTOR MUSIC 

6 6 100% PURE LOVE CRYSTAL WATERS MERCURY /PGD 6 3 EVERYBODY D.J. BOBO EAMS 

7 10 I'LL MAKE LOVE TO YOU BOYZ II MEN MOTOWN /PGD 7 10 REGULATE WARREN G & NATE DOGG PHONOGRAM 

8 7 ANY TIME, ANY PLACE J. JACKSON VIRGIN/CEMA 8 8 I SHOW YOU SECRETS PHARAO SONY 

9 9 THE REAL THING 2 UNLIMITED QUALITY /PGD 9 13 SATURDAY NIGHT WHIGFIELD zrx 
10 8 RIGHT BESIDE YOU SOPHIE B. HAWKINS 10 9 LA CUCAMARCHA TNN zYx 

COLUMBIA/SONY 11 7 NO GOOD PRODIGY INTERCORD 

11 11 DIARY OF A MADMAN GRAVEDIGGAZ ISLAND /Boo 12 19 DER BERG RUFT K 2 KOCH 

12 14 WIDE LOAD ONE VRGIN /CEMA 13 11 THE RHYTHM OF THE NIGHT CORONA ZYx 

13 13 EASE MY MIND ARRESTED DEVELOPMENT 14 16 SWAMP THING THE GRID RCA 

CHRYSALIS/CEMA 15 12 FEEL THE HEAT OF... MASTERBOY POLYGRAM 
14 12 TAKE IT BACK PINK FLOYD COLUMBIA/SONY 16 NEW SWEET DREAMS LA BOUCHE ARIOLA 
15 15 LUCKY ONE AMY GRANT A &M/PGD 17 15 ACID FOLK PERPLEXER POLYDOR 
16 16 THINK TWICE CELINE DION COLUMBIA/SONY 18 17 BOORTI BOORTI VOGTS STEFAN RAAB & DIE 
17 17 GET DOWN TO IT TBTBT ISBA BEKLOP EDEL 

18 19 FANTASTIC VOYAGE COOLIO INDIE 19 14 (MEET) THE FLINTSTONES B.C. -52's MCA 

19 NEW THE POWER OF LOVE CELINE DION EPIC/SONY 20 NEW LIFE IN THE STREETS PRINCE ITAL JOE 
20 18 I LIKE TO MOVE IT REEL 2 REAL QUALITY /POD FEATURING MARKY MARK EAST WEST 

ALBUMS ALBUMS 
1 1 SOUNDTRACK FORREST GUMP EPIC/SONY 1 1 WESTERNHAGEN AFFENTHEATER WEA 

2 4 COUNTING CROWS AUGUST AND... DGCZJNI 2 2 WET WET WET END OF PART ONE (THEIR 
3 3 SOUNDGARDEN SUPERUNKNOWN A&M /PGD GREATEST HITS) PHONOGRAM 

4 2 ROLLING STONES VOODOO LOUNGE VIRGIN/CEMA 3 NEW JOE COCKER HAVE A LITTLE FAITH EMI 

5 5 SOUNDTRACK THE LION KING HOLLYWOOD/WEA 4 5 CRASH TEST DUMMIES GOD SHUFFLED... ARISTA 

6 7 BARENAKED LADIES MAYBE YOU SHOULD DRIVE 5 12 CARRERAS/DOMINGO /PAVAROTTI THE 3 
SIRE/WEA TENORS TELDEC 

7 8 STONE TEMPLE PILOTS PURPLE ATLANTIC/WEA 6 15 BAD RELIGION STRANGER THAN FICTION 

8 6 ACE OF BASE THE SIGN ARISTA/BMG COLUMBIA 

9 NEW CARRERAS/DOMINGO/PAVAROTTI 3 TENORS 7 3 PINK FLOYD THE DIVISION BELL EMI 

1994 TELDEC 8 NEW BODY COUNT BORN DEAD EMI 

10 9 NEIL YOUNG SLEEPS WITH ANGELS REPRISE/WEA 9 4 ROLLING STONES VOODOO LOUNGE VIRGIN 

11 NEW VARIOUS ARTISTS DANCE MIX '94 QUALITY 10 7 MARIAH CAREY MUSIC BOX COLUMBIA 

12 10 SOUNDTRACK REALITY BITES RCA/BMG 11 6 SOUNDTRACK THE CROW EWR 

13 NEW BOYZ II MEN II MOTOWN /PGD 12 16 CARRERAS/DOMINGO /PAVAROTTI IN CONCERT 

14 11 SMASHING PUMPKINS SIAMESE DREAM VIRGIN/ POLYGRAM 

CEMA 13 10 ALL -4 -ONE ALL -4 -ONE ATLANTIC/EAST WEST 

15 15 GREEN DAY DOOKIE REPRISE/WEA 14 8 GIPSY KINGS GREATEST HITS SONY 

16 12 MOIST SILVER EMI/CEMA 15 14 ROXETTE CRASH! BOOM! BANG! ELECTROLA - 

17 13 COLLECTIVE SOUL HINTS, ALLEGATIONS & 16 NEW WARREN G REGULATE...G FUNK ERA PHONOGRAM 

THINGS LEFT UNSAID ATLANTIC/WEA 17 13 AEROSMITH GET A GRIP GEFFEN 

18 14 ALL -4-ONE ALL -4 -ONE ATLANTIC/WEA 18 18 PETER GABRIEL SECRET WORLD LIVE VIRGIN 

19 16 AEROSMITH GET A GRIP GEFFENAJNI 19 9 PRINCE COME WEA 

20 19 PINK FLOYD THE DIVISION BELL COLUMBIA/SONY 20 NEW SOUNDGARDEN SUPERUNKNOWN ARM 

HITSOFTHE M: U.K; 
1994, Billboard /BPI Communications (Music Week/ © CIN) 9/17/94 

FRANCE (SNEP /IFOP/Tite -Live) 9/3/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 1 7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY souATT/soNY 

2 2 MANGEZ -MOI! BILLY ZE KICK & LES GAMINS EN 
FOLIE POLYGRAM 

3 3 I LIKE TO MOVE IT REEL 2 REAL HAPPY MUSIC/SONY 

4 4 BLACK BETTY RAM JAM VERSAILL/SONY 

5 5 WITHOUT YOU MARIAH CAREY COLUMBIA 

6 6 THE POWER OF LOVE CELINE DION COLUMBIA 

7 8 LOVE IS ALL... WET WET WET PHONOGRAM/POLYGRAM 

8 7 BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 

9 9 I CAN SEE CLEARLY... J. CLIFF SOUATTISONY 

10 12 EINS, ZWEI, POLIZEI MO -DO SCORPIO 

11 11 THE RHYTHM OF THE... CORONA AIRPLAY / POLYGRAM 

12 16 I SWEAR ALL -4 -ONE ATLANTIC 

13 NEW INSIDE STILTSKIN VIRGIN 

14 10 DREAMS QUENCH NN'B/BMG 

15 15 PAPADOO LA FAMILLE UNE MUSI 

16 13 THE REAL THING 2 UNLIMITED SCORPIO /POLYGRAM 

17 NEW GO ON MOVE 94 REEL 2 REAL HAPPY MUSIC/SONY 

18 NEW LA SOLITUDINE LAURA PAUSINI CARRERE 

19 17 GIRLS AND BOYS BLUR EMI 

20 14 OMEN III MAGIC AFFAIR EMI 

ALBUMS 
1 1 ACE OF BASE HAPPY NATION BARCLAY/POLYGRAM 

2 2 F. CABREL SAMEDI SOIR SUR LA TERRE COLUMBIA 

3 3 MARIAH CAREY MUSIC BOX COLUMBIA 

4 16 PETER GABRIEL SECRET WORLD LIVE REAL WORLD 

5 NEW CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS TELDEC 

6 5 BILLY ZE KICK & LES GAMINS EN FOLIE BILLY ZE 
KICK ET LES GAMINS EN FOLIE PHONOGRAM 

7 4 PRINCE COME WARNER 

8 8 RAGE AGAINST THE MACHINE RAGE AGAINST 
THE MACHINE EPIC 

9 6 PINK FLOYD THE DIVISION BELL EMI 

10 7 ROLLING STONES VOODOO LOUNGE VIRGIN 

11 10 PATRICK BRUEL BRUEL RCA 

12 11 ALAIN SOUCHON C'EST DEJA CA VIRGIN 

13 13 MC SOLAAR PROSE COMBAT POLYDOR 

14 9 CHAKA DEMUS & PLIERS TEASE ME ISLAND 

15 14 CELINE DION THE COLOUR OF MY LOVE COLUMBIA 

16 15 YOUSSOU N'DOUR THEGUIDE - WOMMAT SouATT/ 
SONY 

17 NEW SOUNDTRACK THE CROW ATLANTIC 

18 NEW PUBLIC ENEMY MUSE SICK -N -HOUR MESSAGE 
ISLAND 

19 12 JAMES LEVINE & JUNE ANDERSON CARMINA 
BURANA DEUTSCHE 

20 18 VERONIQUE SANSON ZENITH 93 WEA 

ITALY (Musica e Dischi) 9/12/94 

AUSTRALIA (Australian Record Industry Assn.) 9/18/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 NEW CONFIDE IN ME K. MINOGUE MUSHROOM/FESTIVAL 

2 1 I SWEAR ALL -4 -ONE ATLANTIC 

3 2 LOVE IS ALL AROUND WET WET WET PHONOGRAM 

4 3 SWAMP THING THE GRID BMG 

5 5 7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 

6 6 STAY LISA LOEB & NINE STORIES BMc 

7 4 100% PURE LOVE CRYSTAL WATERS PHONOGRAM 

8 10 RHYTHM OF THE NIGHT CORONA COLUMBIA 

9 NEW HANDS OUT OF MY POCKET COLD CHISEL WARNER 

10 NEW ENDLESS LOVE L. VANDROSS/M. CAREY COLUMBIA 

11 13 ROCKIN' FOR MYSELF MOTIV 8 WARNER 

12 7 BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 

13 9 CAN YOU FEEL THE LOVE... E. JOHN PHONOGRAM 

14 8 SON OF A GUN JX POLYDOR/POLYGRAM 

15 11 DO YOU WANNA GET FUNKY C +C MUSIC 
FACTORY COLUMBIA 

16 12 BLACK HOLE SUN SOUNDGARDEN ARM 

17 15 JESSIE JOSHUA KADISON EMI 

18 20 REGULATE WARREN G & NATE DOGG WARNER 

19 16 GIVE IT UP PUBLIC ENEMY VIRGIN/EMI 

20 NEW I LOVE THE NIGHTLIFE ALICIA BRIDGES 
PHONOGRAM 

ALBUMS 
1 4 MARIAN CAREY MUSIC BOX COLUMBIA 

2 2 EAGLES THE VERY BEST OF... WARNER 

3 1 CARRERAS/PAVAROTTI /DOMINGO THE 3 
TENORS TELDEC 

4 3 GARTH BROOKS IN PIECES EMI 

5 NEW BODY COUNT BORN DEAD VIRGIN 

6 NEW SOUNDTRACK PRISCILLA, QUEEN OF THE 
DESERT POLYDOR 

7 11 WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PHONOGRAM 

8 6 SOUNDTRACK THE LION KING Sony 

9 8 SOUNDTRACK REALITY BITES RCA 

10 9 SOUNDGARDEN SUPERUNKNOWN ARM 

11 5 SIMON & GARFUNKEL THE DEFINITIVE SIMON & 
GARFUNKEL COLUMBIA 

12 7 VARIOUS THE GLORY OF GERSHWIN PHONOGRAM 

13 14 SOUNDTRACK THE CROW WARNER 

14 13 DINOSAUR JR WITHOUT A SOUND WARNER 

15 10 ANTHONY WARLOW MIDNIGHT DREAMING 
POLYDOR 

16 NEW COUNTING CROWS AUGUST AND... GEFFEN 

17 12 GARTH BROOKS NO FENCES EMI 

18 18 PUBLIC ENEMY MUSE SICK -N -HOUR MESSAGE 
PHONOGRAM 

19 NEW KULCHA KULCHA WARNER 

20 NEW TED HAWKINS THE NEXT HUNDRED... GEFFEN 

THIS LAST TINS LAST 
WEEK WEEK SINGLES WEEK WEEK ALBUMS 

1 NEW SATURDAY NIGHT WHIGFIELD SYSTEMATIC 1 2 CARRERAS/DOMINGO/PAVAROTTI THE 3 
2 1 LOVE IS ALL AROUND WET WET WET PRECIOUS TENORS TELDEC 

ORGANISATION/POLYGRAM 2 1 OASIS DEFINITELY MAYBE CREATION 

3 NEW ENDLESS LOVE L. VANDROSS & M. CAREY EPIC 3 3 WET WET WET END OF PART ONE (THEIR 
4 2 CONFIDE IN ME K. MINOGUE eeCONSTRUCTION/RCA GREATEST HITS) PRECIOUS/POLYGRAM 

5 9 THE RHYTHM OF THE NIGHT CORONA WEA 4 4 CYNDI LAUPER TWELVE DEADLY CYNS...AND 

6 5 PLI. MAKE LOVE TO YOU BOYZ II MEN MoTOWN THEN SOME EPIC 

7 3 7 SECONDS YOUSSOU N'DOUR & NENEH 5 5 BLUR PARKLIFE FOOD 

CHERRY COLUMBIA 6 7 ELVIS PRESLEY THE ESSENTIAL COLLECTION RCA 

8 4 COMPLIMENTS ON YOUR KISS RED DRAGON 7 NEW SUGAR FILE UNDER: EASY LISTENING CREATION 

WITH BRIAN AND TONY GOLD MANGO 8 8 ETERNAL ALWAYS & FOREVER EMI 

9 NEW WHAT'S THE FREQUENCY, KENNETH? REM 9 NEW JOE COCKER HAVE A LITTLE FAITH CAPITOL 

WARNER 10 11 THE PRODIGY MUSIC FOR THE JILTED 
10 11 INCREDIBLE (REMIX) M -BEAT FEAT. GENERAL GENERATION xLRECORDINGS 

LEVY RENK 11 NEW BRYAN FERRY MAMOUNA VIRGIN 

11 6 CRAZY FOR YOU LET LOOSE MERCURY 12 12 CRAZY JULIO IGLESIAS COLUMBIA 

12 8 REGULATE WARREN G & NATE DOGG DEATH ROW/ 13 9 THE BRAND NEW HEAVIES BROTHER SISTER ACID 
INTERSCOPE JAZZ 

13 NEW HEY NOW (GIRLS JUST WANT TO HAVE FUN) 14 NEW TINA TURNER SIMPLY THE BEST CAPITOL 
CYNDI LAUPER EPIC 15 NEW BODY COUNT BORN DEAD VIRGIN 

14 7 SEARCHING CHINA BLACK WILD CARD 16 NEW SHED SEVEN CHANGE GIVER POLYDOR 
15 15 RIGHT BESIDE YOU SOPHIE B HAWKINS COLUMBIA 17 16 LARRY ADLER THE GLORY OF GERSHWIN MERCURY 
16 10 I SWEAR ALL -4 -0NE ATLANTIC 18 10 PETER GABRIEL SECRET WORLD LIVE REALWORLD 
17 12 WHAT'S UP DJ MIKO SYSTEMATIC 19 13 NEIL YOUNG & CRAZY HORSE SLEEPS WITH 
18 21 STAY (I MISSED YOU) LISA LOEB & NiNE STORIES ANGELS REPRISE 

RCA 20 14 PRINCE COME WARNER BROS 
19 NEW ROLLERCOASTER THE GRID dRCONSTRUCTION/RCA 21 NEW DIANA ROSS ONE WOMAN - THE ULTIMATE 
20 14 PARKLIFE BLUR FOOD/PARLOPHONE COLLECTION EMI 

21 17 TROUBLE SHAMPOO FOOD 22 NEW ROGER TAYLOR HAPPINESS? PARLOPHONE 

22 19 ATOMIC (REMIX) BLONDIE CHRYSALIS 23 NEW U840 THE BEST OF U840 VOL 1 VIRGIN 

23 13 YESTERDAY, WHEN I WAS MAD PET SHOP BOYS 24 23 PINK FLOYD THE DIVISION BELL EMI 
PARLOPHONE 25 6 MANIC STREET PREACHERS THE HOLY BIBLE 

24 22 DREAMER LIVIN' JOY UNDISCOVERED EPIC 

25 26 BLAME IT ON ME D:REAM MAGNET 26 19 SEAL SEAL OTT 

26 NEW LOVE HERE 1 COME BAD BOYS INC ARM 27 15 RANDY CRAWFORD THE VERY BEST OF DINO 

27 NEW WELCOME TO TOMORROW SNAP FEATURING 28 20 WHITESNAKE GREATEST HITS EMI 
SUMMER ARISTA 29 NEW MADNESS DIVINE MADNESS VIRGIN 

28 18 EIGHTEEN STRINGS TINMAN >M 30 22 EAGLES THE VERY BEST OF THE EAGLES ELEKTRA 
29 25 KNOW BY NOW ROBERT PALMER EMI 31 NEW THE COMMITMENTS THE COMMITMENTS 
30 NEW FIREWORKS ROXETTE EMI SOUNDTRACK MCA 

31 NEW ELEGANTLY AMERICAN: ONE NIGHT IN HEAVEN/ 32 NEW QUEEN GREATEST HITS PARLOPHONE 
MOVING ON UP M PEOPLE ARcONSTRUCTION 33 26 SOUNDGARDEN SUPERUNKNOWN A&M 

32 20 SOMEONE TO LOVE SEAN MAGUIRE PARLOPHONE 34 25 MARIAH CAREY MUSIC BOX COLUMBIA 
33 NEW WARRIORS ASWAD BUBBLIN' 35 21 JOHNNY CASH THE MAN IN BLACK - DEFINITIVE 
34 16 UNBEARABLE THE WONDER STUFF POLYDOR COLLECTION COLUMBIA 

35 24 SO GOOD ETERNAL EMI 36 18 PUBLIC ENEMY MUSE SICK -N -HOUR MESS AGE 
36 NEW WILMOT SABRES OF PARADISE WARP DEF JAM/ISLAND 

37 31 SUGAR SUGAR DUKE BAYSEE BELUARISTA 37 NEW BRYAN FERRY AND ROXY MUSIC THE ULTIMATE 
38 34 INSIDE OUT/DOWN THAT ROAD SHARA NELSON COLLECTION VIRGIN 

COOLTEMPO 38 NEW SIMPLE MINDS GLITTERING PRIZE 81/92 VIRGIN 

39 30 LETITGO PRINCE WARNER BROS. 39 27 ROLLING STONES VOODOO LOUNGE VIRGIN 

40 29 LETS GET READY TO RHUMBLE PJ AND DUNCAN 40 NEW CROWDED HOUSE WOODFACE CAPITOL 

XSRHYTHM/TELSTAR 

THIS 
WEEK 

1 

2 

3 

4 
5 
6 
7 

8 
9 

10 

1 

2 
3 

4 
5 

6 

7 

8 
9 

10 

LAST 
WEEK 

1 

2 

NEW 

4 
NEW 

6 

3 

NEW 
5 

NEW 

2 

3 

10 
4 

8 

9 

NEW 
NEW 

7 

SINGLES 
7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 

THE SUMMER IS MAGIC PLAYAHITTY WICKED &WILD 

GAM GAM MARIO PILATO VOLUMES 

SWEET DREAMS LA BOUCHE SCORPIO 

IT'S A RAINY DAY ICE MC DWA 

FIND ME JAM & SPOON DANCE POOL 

THE RHYTHM IS MAGIC MARIE CLAIRE 
D'UBALDO POLYDOR 

DREAMS 2 BROTHERS ON THE 4TH... PAN POT 

IL CIELO FIORELLO E CATERINA RTI MUSIC/F.R.I. 

WELCOME TO TOMORROW SNAP LOGIC 

ALBUMS 
GIPSY KINGS GREATEST HITS COLUMBIA 

VARIOUS FESTIVALBAR'94 EMI 

RENATO ZERO L'IMPERFETTO FONOPOLI 

ADRIANO CELENTANO QUEL PUNTO CLAN 

PINK FLOYD THE DIVISION BELL EMI 

CARRERAS/PAVAROTTI /DOMINGO THE 3 
TENORS TELDEC 

YOUSSOU N'DOUR THE GUIDE - WOMMAT 
COLUMBIA 

MIGUEL BOSE SOTTO IL SEGNO DI CAINO WER 

PRINCE COME WARNER 

VARIOUS THE SUMMER IS MAGIC... DIG IT 

SPAIN (TVE/AFYVE) 9/3/94 

THIS 
WEEK 

1 

2 

3 
4 
5 
6 
7 

8 
9 

10 

1 

2 

3 

4 
5 

6 
7 
8 
9 

10 

LAST 
WEEK 

2 

6 

3 

5 

7 

8 
4 

NEW 

9 

NEW 

NEW 

2 

1 

3 

6 
4 
5 

NEW 

8 

SINGLES 
JOHNNY TECHNO SKA PACO PIL MAX MUSIC 

BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 

EINS, ZWEI, POLIZEI MO -DO BLANCOY NEGRO 

LOOPS & TING REMIXES JENS MAX MUSIC 

OVER THE RAINBOW MARUSHA POLYDOR 

BREAK THE SILENCE STATUS MAX MUSIC 

AWAY FROM HOME DR ALBAN ARIOLA 

HEY BABY BEER'S SONG GINGER MUSIC 

I DROVE ALL NITE BANDIDO FEAT. PIROPO KONG 

RECORD/MAX 

THINK ABOUT THE WAY ICE MC BLANCO Y NEGRO 

ALBUMS 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS WARNER 

JOAN MANUEL SERRAT NADIE ES PERFECTO 
ARIOLA 

ANA BELENNICTOR MANUEL MUCHO MAS QUE 
DOS ARIOLA 

LAURA PAUSINI LAURA PAUSINI DRO 

HERBERT VON KARAJAN ADAGIO KARAJAN 
DEUTSCHE/POLYGRAM 

JOAQUIN SABINA ESTA BOCA ES MIA ARIOLA 

JUAN LUIS GUERRA FOGARATE ARIOLA 

MARIAH CAREY MUSIC BOX COLUMBIA 

CARLOS VIVES CLASICOS DE LA PROVINCIA 
PHONOGRAM 

ROLLING STONES VOODOO LOUNGE VIRGIN 

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Elena Bema dinis. Contact 71- 323 -6686, fax 71- 323 -2314/2316. 'New' indicates first entry or re-entry into chart shown. 
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HITS OF THE WORLD C O N T N U E Co 
mum 

EUROCHART HOT 100 9/17/94 & MEDIA NEW ZEALAND (RIANZ) 9/7/94 
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SINGLES 
LOVE IS ALL AROUND WET WET WET PRECIOUS, 

POLYGRAM 

7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 

I SWEAR ALL -4 -ONE ATLANTIC 

EINS, ZWEI, POLIZEI MO -DO pla$tlka 

SWAMP THING THE GRID deCONSTRUCTION 

THE RHYTHM OF THE NIGHT CORONA DWA 

REGULATE WARREN G & NATE DOGG DEATH ROW/ 

NTERSCOPE 

BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 

CONFIDE IN ME KYLIE MINOGUE ARCONSTRUCTION 

I'LL MAKE LOVE TO YOU BOYZ II MEN MOTOWN 

ALBUMS 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PRECIOUS/POLYGRAM 

PINK FLOYD THE DIVISION BELL EMI 

MARIAH CAREY MUSIC BOX COLUMBIA 

ROLLING STONES VOODOO LOUNGE VIRGIN 

PRINCE COME WARNER 

CARRERAS /DOMINGO/PAVAROTTI THE 3 

TENORS TELDEC 

NEIL YOUNG SLEEPS WITH ANGELS REPRISE 

GIPSY KINGS GREATEST HITS COLUMBIA 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 

ARISTA 

OASIS DEFINITELY MAYBE CREATION/SONY 
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NEW 

SINGLES 
I'LL MAKE LOVE TO YOU BOYS II MEN POLYGRAM 

LOVE IS ALL AROUND WET WET WET POLYGRAM 

MESSAGE TO MY GIRL PUREST FORM MAD 

DO YOU WANNA GET FUNKY C +C MUSIC 
FACTORY SONY 

REGULATE WARREN G & NATE DOGG WARNER 

SWEETS FOR MY SWEET CJ LEWIS BMG 

I SWEAR ALL -4 -ONE ATLANTIC 

GAMES PEOPLE PLAY INNER CIRCLE WARNER 

FUNKY Y.Z.C. THE PUPPIES SONY 

SITTING INSIDE MY HEAD SUPERGROOVE BMG 

ALBUMS 
CARRERAS /DOMINGO /PAVAROTTI THE 3 
TENORS WARNER 

SOUNDTRACK THE LION KING sow 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) POLYGRAM 

SUPERGROOVE TRACTION BMG 

DEEP FOREST WORLD MIX SONY 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 
ARISTA 

SOUNDTRACK ONCE WERE WARRIORS BMG 

THE EAGLES VERY BEST OF THE EAGLES WARNER 

STEELY DAN REMASTERED - BEST OF BMG 

ACE OF BASE HAPPY NATION BMG 

SWITZERLAND (Media Control Switzerland) 9/17/94 
BELGIUM (IFPI BelgiunVSABAM) 9/5/94 
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SINGLES 
I SWEAR ALL -4 -ONE WARNER 

LOVE IS ALL AROUND WET WET WET POLYGRAM 

7 SECONDS YOUSSOU N'DOUR/NENEH CHERRY 
COLUMBIA 

BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 

REGULATE WARREN G & NATE DOGG WARNER 

SUMMER IN THE CITY JOE COCKER EMI 

SWAMP THING THE GRID BMG ARIOLA 

EVERYBODY DJ BOBO FRESH 

EINS, ZWEI, POLIZEI MO -DO PHONOGRAM 

INSIDE STILTSKIN VIRGIN 

ALBUMS 
PATENTOCHSNER GMUESS BMG ARIOLA 

ZURI WEST ZURI WEST ammo SERVICE 

ALL -4 -ONE ALL -4 -ONE WARNER 

GIPSY KINGS GREATEST HITS SONY 

WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) POLYGRAM 

PINK FLOYD THE DIVISION BELL EMI 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 
BMG 

MARIAH CAREY MUSIC BOX COLUMBIA 

ROLLING STONES VOODOO LOUNGE VIRGIN 

PRINCE COME WARNER 
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SINGLES 
EINS ZWEI POLIZEI MO DO TOP SECRET RECORDS 

LOVE IS ALL AROUND WET WET WET PRECIOUS/ 

POLYGRAM 

I SWEAR ALL -4 -ONE ATLANTIC 

7 SECONDS YOUSSOU N' DOUR & NENEH 
CHERRY COLUMBIA 

HEMELSBLAUW WILL TURA TOPKAPI 

NO GOOD (START THE DANCE) THE PRODIGY SL 

THE UNITY MIX 4 THE UNITY MIXERS INDISC 

BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 

GIVE ME FIRE GOOD SHAPE DINO 

BLIJE NOG 1 NACHT WENDY VAN WANTEN JRP 

ALBUMS 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PRECIOUS/POLYGRAM 

CARRERAS DOMINGO PAVAROTTI THE 3 
TENORS TELDEC 

GERT & SAMSON SAMSON VOL.4 PHILIPS 

MARIAH CAREY MUSIC BOX COLUMBIA 

FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 
COLUMBIA 

PRINCE COME WARNER 

ROLLING STONES VOODOO LOUNGE VIRGIN 

LAURA PAUSINI LAURA WD/WARNER 

NEIL YOUNG SLEEPS WITH ANGELS REP 

BRYAN ADAMS LIVE LIVE LIVE HAM 

SWEDEN (GLF) 9/9/94 FINLAND (Seura/IFPI Finland) 9/11/94 

THIS 
WEEK 

1 

2 

3 

4 
5 

6 

7 

8 
9 

10 

1 

2 

3 
4 
5 

6 
7 
8 
9 

10 

LAST 
WEEK 

1 

3 

2 

4 

5 

6 

NEW 

10 
7 

8 

NEW 

2 

1 

4 
3 

NEW 
NEW 

8 
9 

5 

INGLES 
COTTON EYE JOE REDNEX JIVE 

OPPNA DIN DORR TOMMY NILSSON ALPHA 

LOVE IS ALL AROUND WET WET WET FONTANA 

SWAMP THING THE GRID RCA 

I SWEAR ALL -4 -ONE ATLANTIC 

7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
ROCKET 

VANDRAREN NORDMAN SONET 

NAR VI GRAVER GULD I USA GLENMARK/ 
ERIKSSON /STROMSTEDT METRONOME 

REGULATE WARREN G & NATE DOGG ATLANTIC 

ALBUMS 
CARRERAS /DOMINGO/PAVAROTTI THE 3 

TENORS WARNER 

WET WET WET END OR PART ONE (THEIR 
GREATEST HITS) FONTANA 

NORDMAN NORDMAN SONET 

OASIS DEFINITELY MAYBE CREATION 

NEIL YOUNG & CRAZY HORSE SLEEPS WITH 
ANGELS WARNER 

BAD RELIGION STRANGER THAN FICTION DRAGNET 

DINOSAUR JR WITHOUT A SOUND WEA 

TOMMY NILSSON EN KVINNAS MAN ALPHA 

PRODIGY MUSIC FOR THEJILTED GENERATION xL 

RECORDING 
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SINGLES 
WELCOME TO TOMORROW SNAP Buzz 

EVERYBODY GONFI GON TWO COWBOYS FREEDOM 

I SHOW YOU SECRETS PHARAO DANCE POOL 

MIXET TAHDO OLLA MUNKAA 2. MAANANTAI 
POLYDOR 

YESTERDAY WHEN I WAS MAD PET SHOP BOYS 
PARLOPHONE 

CONFIDE IN ME KYLIE MINOGUE decorvsTRUCTION 

SWAMP THING THE GRID neCONSTRUCTION 

LOVE IS ALL AROUND WET WET WET PRECIOUS/ 

POLYGRAM 

7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 

UNETON YO HEIKKI HELA PORKKANARYHMA 

ALBUMS 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PRECIOUS/POLYGRAM 

PRODIGY MUSIC FOR THE JILTED GENERATION 
UL/POKO 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 
ARISTA 

NEIL YOUNG & CRAZY HORSE SLEEPS WITH 
ANGELS REPRISE/WARNER 

SAMULI EDELMANN IHANA VALO RCÑBMG 

THE EAGLES THE VERY BEST OF THE EAGLES 
ELEKYRAIWARNER 

LAURA PAUSINI LAURA CGD/WARNER 

CARRERAS /PAVAROTTI /DOMINGO THE 3 

TENORS TELDEC 

BAD RELIGION STRANGER THAN FICTION 
DRAGNET/SONY 

ROLLING STONES VOODOO LOUNGE VIRGIN PORTUGAL (Portugal /AFP) 9/7/94 
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VARIOUS DANCE POWER VIDISCo 

PEDRO ABRUNHOSA/BANDEMONI VIAGENS 
POLVDOR 

CARRERAS /DOMINGO /PAVAROTTI THE 3 

TENORS TELDEC 

EROS RAMAZZOTTI TUTTE STORIE DDD 

MARIAN CAREY MUSIC BOX COLUMBIA 

MADREDEUS 0 ESPIRITO DA PAZ EMI 

JOANNA AGUARELA PORTUGUESA RCA 

PETER GABRIEL SECRET WORLD LIVE REAL WORLD 

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 
ARISTA 

BAN NUM FILME SEMPRE POP EMI 

CHILE (APF Chile) 8/94 
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ALBUMS 
LAURA PAUSINI LAURA PAUSINI WARNER 

KING AFRICA EL AFICANO BMG 

LOS PERICOS BIG YUYO EMI 

VARIOUS METIENDO RUIDO MUSICAVISION 

LOS FABULOSOS CADILLAC VASOS VACIOS sow 
ACE OF BASE THE SIGN BMG 

ARIZTIA SIN LIMITE SONY 

VARIOUS PADRE HURTADO EMI 

JUAN L.GUERRA FOGARATE BMc 

RAGE AGAINST THE MACHINE IDEM SONY 

GL BAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

FINLAND: Although still a small musical subculture, Finnish ambient music has acquired 
a distinctive style of its own. Artists including Sin O and Jimi Tenor and independent labels 
such as Sähkö Recordings and Lumi have put out fiercely minimalist releases that are influ- 
enced by the European ambient tradition, yet clearly have their own aesthetic. Although 
these records largely have been ignored by the mainstream media, radio listeners in the 
Helsinki area have had a chance to hear them on Ambient City -perhaps the first radio 
station in the world to broadcast ambient music 24 hours a day, uninterrupted by talk or 
commercials. Ambient City is funded and organized by the independent cultural societies 
Urban Research and PopZoo Productions in cooperation with Sähkö Recordings and the 
Helsinki rock station Radio City. Ambient City had its first three -week run in the spring, 
followed by another three weeks in August and September. The station, which has given 
many people a chance to hear ambient music for the first time, has been received with enthu- 
siasm. ANTTI ISOKANGAS 

NEW ZEALAND: The rising critical acclaim for Auckland singer -songwriter Derek Lind is 
in direct proportion to his considerable talent. Lind's tough- minded lyrics -borne out of 
his travels through the sweatshops and poverty traps of Southeast Asia as part of his work 
for the Christian charity Tear Fund -are effortlessly married to a driving rock sound on 

his exceptional "Slippery Ground" album of three years ago, and 
are stripped bare on his current "Stations" set. He is signed to 
the American label Storyville, and his music appears locally on the 
small Someone Up There label, which reports considerable over- 
seas interest in Lind's albums, often as the result of local fans 
passing them on to contacts abroad. A man of vision, whose work 
recalls that of Bruce Cockburn, Lind creates music imbued with 
his Christian faith, but he resists the temptation to proselytize or 
offer simplistic solutions. Indeed, the imagery in his songs is so 
refined that probably many would be surprised to learn he has 

a faith; most, however, would agree that he is one of the best performers in the country. 
Lind takes a typically humble view of his place in the grand scheme of things. In the liner 
notes to "Stations," he refers to those he has seen suffering: "The strength and dignity of 
these people confronts my own excesses and petty agendas." GRAHAM REID 

IRELAND: The Dublin quintet Lir has spent most of this year in America promoting its debut 
album " Magico Magico," which has been playlisted on 142 college radio stations. The album 
is released on Velo here, and on W.A.R. Records in the U.S. After 82 shows in 11 Northeast 
states, including five with Lisa Loeb, the group played its only Irish date of the summer 
at Dublin's Tivoli last month. Lir returns to the U.S. in September to start another three - 
month tour of the Northeast and Midwest, coinciding with the release of a double A -sided 
single "New Song " / "3 Legged Guy." Although the band is sometimes likened to Led Zeppe- 
lin, such comparisons do not do justice to the diversity and mature appeal of Lir's music, 
which belies the fact that the band members are only in their early 20s. KEN STEWART 

GREECE: An Athenian independent record company has taken a leaf out of the book of the 
ancient Spartan warrior civilization. Molon Lave Records has launched its fall 1994 catalog 
with as many as two dozen albums by new doom -ridden 
heavy -metal acts that are shaking the inner -city district of 
Exarchia. Topping the list are Necromantic, Nightfall and 
Selefice, all of which have released albums this summer. "Mo- 
lon Lave" was Sparta's King Leonides famous response when 
the Persians called on his army to give up its weapons just 
before the Battle of Thermopylae in 480 BC. The phrase 
means "Come and get 'em!" A preoccupation with ancient 
Greek themes is evident in the names of headbanger groups 
such as Panx Romana, Oracle and Erinyes (the infamous 
furies of classical legend). Though it is not known whether any of its artists hail from Sparta, 
the Molon Lave catalog could prove an apt cultural successor for a society that once whipped 
adolescent boys to toughen them up for a life of war and killing. JOHN CARR 

NETHERLANDS: Piet Veerman, former front man of the Cats and for many years a star 
in his own right, has realized one of his lifelong ambitions by recording an album of Spanish 
and Latin American songs. "My Heart And Soul/Mi Corazaon Y Alma" (Sony) features a 
mixture of standards ( "Cu Cu Rru Cu Cu Paloma," "Amor," and others) together with more 
recent compositions, including three songs -"I Call Your Name," "Angel Eyes," and "Heart 
And Soul " -written by American singer Willy DeVille. Veerman first became interested 
in Spanish language music when, as a young man, he was enlisted for the Dutch army. After 
many years of dreaming about it, the singer finally went into the Wisseloord studio with 
an international lineup of musicians that included Tex -Mex accordionist Flaco Jimenez, 
bandoneón player Alfredo Marcucci from Argentina, and harp player Roberto Quarami 
from Paraguay, alongside the Dutch players Lex Bolderdijk (guitar), Marcel Schims- 
cheimer (bass) and Hans Eyekenaar (drums). Produced and arranged by Gerard Stel- 
laard, the album is certain to give fresh impetus to Veerman's career, which has previously 
been based entirely on English -language repertoire. 

WILLEM HOOS 
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International 

New Mags Target Asia's Alternative Fan 
Tower Records, Radio Highlight Non - Mainstream Market 

BY MIKE LEVIN 

HONG KONG- Growing rebel- 
lion against sanitized, prepack- 
aged pop repertoire in the Chinese 
music industry has found new sup- 
port in the unlikeliest of places. 

Tower Records, which earns a 
large slice of its revenues from 
Chinese pop in Hong Kong, 
Taiwan, and Singapore, and Com- 
mercial Radio (CR), Hong Kong's 
mainstream -music leader, have 
both developed magazines for mu- 
sic fans interested in something 
different. 

Both magazines are written in- 
house in Chinese and concentrate 
on non -mainstream Western mu- 
sic. In Asia, any foreign repertoire 
that does not include balladeers 
like Whitney Houston and Michael 

Bolton is considered alternative. 
"We're not long- haired weirdos 

trying to be crazy. We're reacting 
to a very real demand from our lis- 
teners for something interesting," 
says Joseph Chan, a Commercial 
Radio DJ and programmer who, 
with partner Brian Leung, has put 
together the magazine Quotables. 

"Very few people here are famil- 
iar with anything that isn't a sim- 
ple ballad. We're trying to take the 
mystique out of other forms of mu- 
sic." 

Quotables is a 58 -page mix of 
features and news. The first issue, 
released at the beginning of Au- 
gust, featured a cover story on 
Pink Floyd, a report on a local two - 
night alternative -music concert at 
the Coliseum, and a section on gui- 
tar instruction. 

Future issues will include arti- 
cles on R.E.M., the Rolling Stones, 
Woodstock, and local groups. 

Chan and Leung get audience 
feedback during their nightly 
three -hour "Quote Zone" program 
on the CR2 music station. 

"We're not trying to concentrate 
on only Western music, but until 
something alternative exists here, 
that's where our material will 
come from," says Leung. 

The two men use the word 
"stimulation" a great deal when 
speaking about the local industry 
and would like nothing better than 
to see the segmentation of popular 
music. Hong Kong does have an 
underground scene, but it has 
never received attention because 
of its perceived lack of commercial 
potential. 

Concert Raises Cash For Oz Farmers 
Rwanda Efforts Lead Australians To Look Inward, Too 

BY CHRISTIE ELIEZER 

MELBOURNE -Bob Dylan's 
mumbled aside during 1985's Live 
Aid concert about helping Ameri- 
can farmers led to the formation of 
Farm Aid. Similarly, John 
Farnham's recent $2 million bene- 
fit for Rwandan orphans (Bill- 
board, Aug. 20) became the cata- 
lyst for the Australian music 
community rallying around farm- 
ers battling one of the country's 
worst natural catastrophes. 

The state of Queensland is suf- 
fering from a five -year drought, 
and 83% of the bushlands in north- 
ern New South Wales lies 
parched. 

Pop and rock acts Olivia New- 
ton -John, Farnham, Icehouse, 

Tommy Emmanuel, Black Sor- 
rows, Jason Donovan, Rick Price, 
Tina Arena, and Debra Byrne 
joined country singers James 
Blundell, Lee Kernaghan, and 
John Williamson and British actor 
Anthony Warlow at the sold -out 
"Best For The Bush" show before 
a crowd of 5,000 Sept. 7 at the 
Sports & Entertainment Centre. 
The concert, televised nationally 
on Channel 9 as part of a telethon, 
raised $1.26 million. Tickets were 
about $11 (U.S.) apiece. 

Farnham, whose limited- edition 
"Concert For Rwanda" CD raised 
more than $110,000 for the CARE 
Australia organization, has do- 
nated royalties from his current 
single, "Talk Of The Town," to the 
fund. "I've seen their plight first- 

hand," he says. "I know of their 
pride and how difficult it was for 
them to come public with their 
problems." 

The benefit was part of Farm 
Hand appeal, which had been ini- 
tiated a month before by "A Cur- 
rent Affair" anchorman Ray Mar- 
tin and had already raised $2.4 
million. Martin, who also hosted 
the concert, read a letter from 
prime minister Paul Keating 
promising that the Australian gov- 
ernment would match, dollar for 
dollar, money collected by Farm 
Hand, in addition to its earlier $74 
million relief donation. The funds 
will be distributed by the National 
Farmers' Federation and the Sal- 
vation Army. 

AUSTRALIAN INDIE ACHIEVES SHOCKING RESULTS 
(Cauti laced from page 54) 

Iles, and Torn & Frayed., 
Four progressive in -house la- 

bels- Concubine, Shagpile, Thrust, 
and Current- record and release 
such underbubbler domestic acts as 
Ripe, Holocene, Pray TV, the Pearly 
Gatecrashers, Front End Loader, 
Lizard Train, Rootbear, Bodyjar, 
and Suiciety. The Cortex imprint is 
a utility label that serves much the 
same role as Mushroom's higher - 
profile Liberation imprint -namely, 
releasing select international prod- 
uct with full marketing and promo- 
tion support. Cortex acts include the 
Breeders, the Charlatans, Primal 
Scream, the Golden Palominos, and 
Meat Beat Manifesto. 

The prosperous export arm, 
which competes with Mushroom's 
MDS, ships Australian music of all 
persuasions to Europe, the Ameri- 
cas, Asia, the Middle East, and 
Africa. Much of Shock's own manu- 
factured stock -more than 250,000 
CDs in 1993 -94 -finds its way over - 
seas, along with releases from other 

Australian companies, major and in- 
die. 

With a Sydney branch office and 
field sales staff, the initiation of a 
new music publishing company, 
Hello Mr Wilson, and the placement 
of alternative music in advertising, 
film, TV, and video projects, Shock 
is effectively moving into every area 
of the Australian music industry 
with such deft vigor that its ranking 
as one of Australia's "major" record 
companies seems inevitable. 

"We've achieved what we have 

largely with material that has been 
very much beyond the awareness of 
other companies- alternative, hard - 
core, independent music, and bands 
that we've been able to take to a 
much wider audience than anyone 
else thought existed," says Falvo. 
"We've also had a world view of Aus- 
tralian music that goes beyond the 
obvious chart names. Shock hasn't 
really moved into anybody else's 
territory -it has set out to create its 
own." 

PHILIPS, 2 UNLIMITED TEAM FOR CD -i 
(Continued fioo, page .;4) 

name: Platen- 10- Daagse '94), to be 
held Oct. 5 -15, is a CD -i disc; 
650,000 copies will be distributed. 

Customers who buy more than 
45 guilders ($26) worth of music 
during the promotion get the 
CD -i disc for free. The disc has de- 
t ailed interactive information on 

some 50 international pop and rock 
acts, including the Beatles, Elvis 
Presley, Frank Sinatra, and 
Golden Earring. 

Philips' CD -i initiative includes a 
live CD -i TV gala on Oct. 7. 

Jammy Deal. Sony Music Publishing Germany recently inked a worldwide 
publishing deal with Allstar Music Productions, home of Matthias Grein and Rolf 
Ellmer, who is also known as Jam El Mar, half of the dance duo Jam & Spoon. 
The deal also includes future works by Ellmer with his projects BG The Prince 
Of Rap, Dance To Trance, and the releases on the Sony- distributed Jam label. 

newsline ... 
MTV ASIA is due back on the air by the end of this year, according to MTV 
Networks Europe president Bill Roedy, who is visiting the region in Sep- 
tember. MTV will have separate Mandarin- and English -language feeds. 
In the meantime, it will broadcast a 2'/2 -hour slot on Indian broadcaster 
Dordoshan. 

WEA ITALY has suspended distribution of a compilation of covers after 
threats of legal action from Italian singer Rita Pavone. The album, "Datemi 
un Martello" (Give Me A Hammer) by Dance Authority, released by Bres- 
cia -based Impulse Productions, features covers of the '70s songstress' hits 
in a house style. Impulse and WEA commissioned a singer to imitate Pa- 
vone's style after the original singer turned down offers to re- record the 
songs themselves. Credited with originating Italy's disco style in the '70s, 
the singer threatened legal action when the album -featuring "Pavone Re- 
mixes" on the sleeve -was released. Distributor WEA says it will probably 
reissue the album without the sleeve reference. 

THE LIVE '94 NATIONAL BATTLE OF THE BANDS, staged to spotlight the best 
unsigned bands in Britain, culminates at the Live '94 consumer electronics 
show Sept. 20 -24 in London, following events staged nationwide by 12 of 
the top U.K. independent local radio stations, including Capitol FM, the 
Chiltern Network, Severn Sound, Essex Radio, Radio Aire FM, Pirate FM, 
Beacon Radio, Radio Broadland, Radio Mercury, Buzz FM, Minster FM, 
and Sunrise Radio. Among the prizes in the competition is a recording con- 
tract with RCA U.K. 

TOWER RECORDS says it has found a temporary site for its Dublin store, 
after the orginal location was damaged by flooding after a fire in premises 
above the store in late July. Tower will trade from a site in Dawson Street 
until Dec. 1. 

SONY AUSTRALIA'S new "alternative" subsidiary, Murmur, has announced 
its first signing, the three -piece band Ammonia, which will release a five - 
track EP in November. The Perth -based band began in 1992 as Fuzzswirl. 
Murmur is headed by former rock journalist John O'Donnell. 

MELBOURNE MEDIA, CD, and entertainment group Shomega has announced 
plans to open an Asian office in the wake of its successful year. 

BMG ARIOLA Spain and the Spanish publishing house Anaya have joined 
forces to develop and sell video games and other software for the Spanish 
and Latin American markets. BMG purchased 50% of software company 
MCM from Inversiones Iberosuizas, a company managed by Swiss Bank. 
Anya owns the other 50% of MCM, which this year will have estimated sales 
of $6.2 million. 

THE BRITISH ACADEMY OF SONGWRITERS, Composers And Authors 
(BASCA) will honor people who have made an outstanding contribution to 
songwriting and to the industry with its Gold Badge Award, to be held Oct. 
18 in the London Hilton, Park Lane. 

PHILIPS INTERACTIVE MEDIA Benelux has struck a deal with Dutch indie 
Red Bullet to produce and distribute Dutch -language Karaoke CD -i prod- 
uct. Six discs have been released so far, including titles featuring sing -along 
Dutch songs, soccer songs, and children's songs. A Christmas karaoke disc 
is planned. 
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EMS 

Sam Cooke. His other voice. 

Writing, producing and inspiring, 

he brought the power of gospel to rock `n roll. 

Sam Cooke's SAR Records Story 

Featuring 
The Soul Stirrers (with the voices of Sam Cooke, S.R. Crain, Paul Foster, Jimmie Outler 

and Johnnie Taylor), R.H. Harris & His Gospel Paraders, The Womack Brothers, 

Mel Carter, The Simms Twins, The Valentinos, Johnnie Taylor, 

L.C. Cooke, Billy Preston, Johnnie Morisette & Sam Cooke. 
0 

CD set 58 songs plus 84 -page book 
In store Sept. 27 

Manufactured by din Records 01994 ABKCO 
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Retail 
Print Music Strikes Profitable Chord 
For Record Stores, It's A Growth Area 

BY FRANK DiCOSTANZO 

NEW YORK -Sheet music and song 
books -besides providing musical no- 
tation, chords, tablature, and lyrics - 
offer a merchandising hook that is ap- 
pealing to a greater number of record 
stores. 

"Music books are really the last bas- 
tion of big -scale merchandising in 
terms of cover photos, artwork, and in- 
formation," says Larry Morton, na- 
tional sales manager for the Mil- 
waukee -based Hal Leonard Corp., 
whose sales are growing more than 
30% a year. 

One reason, he says, is that print mu- 
sic has filled a certain `visual gap" after 
the demise of large album jackets and 
longboxes. He says savvy merchants 
use matching folios in store displays 
and endcaps to cross- promote CDs and 
draw customer attention. Of course, the 
main reason is print music offers re- 
tailers an accessory line that has a 
higher profit margin (40% -50%) than 
audio, produces steady turnover, is typ- 
ically sold at list price, and requires 
modest wall space. 

The total sheet music industry is 
worth $3.2 billion, according to the 
American Music Conference. Of that 
total, the amount of print music sold in 
record stores is estimated at between 
$350 million and $400 million. 

Although print music is primarily the 
domain of musical instrument stores, in 
the past two years, says Morton, music 
chains such as Musicland, Tower, 
Strawberries, and Camelot, as well as 
independents, have targeted print mu- 
sic as a product line for expansion. 

"Clearly, record stores are one of the 
burgeoning growth areas for our busi- 
ness," says Michael Lefferts, senior VP 
of Miami -based CPP/Belwin Inc. (for- 
merly Columbia Pictures Publications). 
Since being acquired by Warner Publi- 
cations in early July, the company has 
been aggressively increasing its mar- 
ket share. Its catalog includes TriStar 
Pictures, Chrysalis, Jobete, Rondor, 
Opryland, Estefan, Acuff Rose, Major 
Bob (Garth Brooks), and others. Its 
products are sold to retailers through 
distributors such as Charles Dumont & 

Son and Carl Fischer. (The other major 
distributor is Chesboro.) 

North Canton, Ohio -based Camelot 
Music now carries print music in 231 of 
its 400 stores, says Ann Gleason, music 

buyer for the chain. Camelot has pur- 
chased its music from Dumont for 
nearly 20 years and carries nearly 300 
music book titles and 150 sheet music 
titles. Average book prices range from 
$16.95 to $24.95, she says, and the 
products have a steady turnover rate. 

"It's the silent seller in our stores," 
says Gleason, emphasizing that country 
music books have been especially popu- 
lar. "Print music is a significant per- 
centage of our accessories business and 
seems to be increasing." 

Dave Robicheau, accessories buyer 
for the Milford, Mass.-based Strawber- 
ries chain, echoes that sentiment. "It's 
definitely a growth area," he says. 
"There are so many people who grew 
up playing an instrument that still have 
the urge to play because it's so enjoya- 
ble to them." Strawberries carries a 
wide variety of print music, with 
smaller stores selling primarily hits 
and popular mainstream titles. 

But in developing new markets, Mor- 
ton says, 'We're finding there's untap- 
ped sales potential in the hobbyist 
who's not necessarily a musician, but 
perhaps played an instrument at one 
time." He describes those consumers as 
people who purchase print music books 
for the music, lyrics, artwork, and bio- 
graphical content. "It's just another 
way for a fan to get more into a group 
or artist," says Morton. 

He says that some of Hal Leonard's 
biggest sales have come from the non- 
musical instrument market. " `The Lion 
King,' `Aladdin,' `Beauty And The 
Beast,' and `The Little Mermaid' have 
by far been some of our leading sell- 
ers," he says. "With so many parents 
purchasing Disney soundtracks, T- 
shirts, lunch boxes, and other movie - 
derived products, song books are a nat- 
ural addition. We've had retailers set 
up kid's corners in their stores with 
balloons, tents, children's audio, and 
activity books that have been tremen- 
dously successful. 

"Today's print music is very hip, dy- 
namically packaged and extremely ac- 
curate from a musical standpoint," 
adds Morton, whose company's catalog 
includes Paramount's Famous Music, 
Disney, EMI, MCA, PolyGram, and 
BMG. 

Among Leonard's hottest products 
are boxed sets in slipcover cases by the 
Beatles (retail $59.95); Eric Clapton 
($75); Billy Joel ($55.95); its new "Sig- 

nature Series," which includes CDs to 
demonstrate specific guitar licks (such 
as those of Stevie Ray Vaughan, Eric 
Johnson, and George Lynch); and a 
complete line of children's musical 
packages that feature instruments such 
as recorders, harmonicas, and elec- 
tronic keyboards. 

Also helping to spur sales of print 
music, says Morton, is the ongoing vi- 
nyl-to-CD changeover. The newer, 
smaller configurations, he points out, 
have in many instances freed up more 
wall and floor space. 

An accessory that requires either 4 
to 6 feet of wall space or a small floor 
display for an investment under $2,000 
can be alluring to retailers, says Mor- 
ton. "In most cases, we'd start a re- 
tailer out by dealing only with very se- 
lect titles," he says, adding that the 

(Continued on page 70) 

A "World" Of Sales. Jim Urie, Arista senior VP of sales, right, presents a plaque 
to Trans World CEO Bob Higgins to commemorate sales of "The Bodyguard" 
soundtrack through the Trans World chain. 

Tune St. Offers Berkshires A Music Break 
Shop's Album /Electronics Combo Proves To Be A Hit 

BY SARI BOTTON 

GREAT BARRINGTON, Mass. -The 
quaint towns in western Massachu- 
setts' Berkshire Mountains are much 

John Conlon, co -owner of the Tune 
Street retail outlet, stands in front of the 
hits section of his shop. (Photo: Sari 
Bolton) 

S T O R 80 CDs 
IN ONE CABINET 
DEALER INQUIRIES WELCOME 

OYOCAN-AM 
14 Years Of Performance 
800- 387 -9790 
In Canada Call: 800668.6586 
Tel: 905.475.6622 Fax 905.475.1154 

A Serious 
Cabinet 
for Radio, 
Studio, DJ, 
Distributor, 
Collector, 
8 Serious 
Retailer. 

It's 
Stackable, 
Lockable & 
Comes with 
Dividers & Backstops. 

Wheel Caddy 
Sold Separately 

Quality Printing 
Quality Product 
Quality Service 

DIVIDER CARDS 

I 
G FOR A FREE 

1 CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

better known for their antique shops, 
country inns, and ski lodges than for 
their music and electronics merchants. 

Recognizing that void, John Conlon 
and Cindy Lacey decided to implement 
their concept of a combination music 
and electronics outlet here in Great 
Barrington. On Memorial Day week- 
end 1993, they opened Tune Street, a 
brightly lit store with a modern, open 
feel, featuring clearly visible signage 
and blonde -wood paneling. 

"If this continues to work, we hope 

13. I I_ I_ ? fETAIL 
IS COMING SOON TO 
A STORE NEAR YOU! lip.` 

to open more stores," says Conlon of 
the 2,200- square -foot unit. Tune Street 
is divided evenly down the middle: The 
right side is devoted to televisions, 
stereo equipment, and a listening room 
in the back where customers can try 
out the hardware or any used CDs sold 
in the store; the left side contains more 
than 10,000 CDs and cassettes, as well 
as a T -shirt corner. 

"When we told people what we 
wanted to do, they warned us that not 
many stores that combine those two 
categories do well," says Conlon. "But 
we believed we could make it and 
wanted to try anyway." 

Almost a year and a half into their 
business, Conlon and Lacey say they're 
proving the naysayers wrong. The first 
year, the store's volume reached nearly 
$800,000. Half of that was from music 
and the rest mostly from electronics, 
with apparel, jewelry, and posters also 
figured in, the couple says. 

Conlon says the electronics side of 
the store often helps business on the 
music side. "A lot of times, people are 
drawn into the store because they see 
the televisions and other electronics," 

he says, adding that there are no other 
electronics stores in town. Whether or 
not those people buy CD players or 
stereo receivers, they often make an 
impulse purchase of music product, 
Conlon says. 

Both Conlon and Lacey came to re- 

Cindy Lacey, co -owner of Tune Street, 
shows off some of the apparel sold in 
the store. (Photo: Sari Bolton) 

tail with experience in radio. "I was in 
sales and promotions for 15 years," 
Conlon says. Lacey continues to work 
at a radio station in Albany, N.Y., about 
a 45- minute drive from Great Barring- 
ton. "I commute back and forth every 
day," she says, adding that she works 
at Tune Street on weekends, and does 
the books in the evenings. 

The pair uses its radio connections 
to build consumer awareness. 'We do 
radio remotes from the store about 
once a week for new releases," Lacey 
says. 'We sell concert tickets, and get 
involved in radio promotions to give 
away tickets." 

Conlon, who runs the store's daily 
operations, worked in record stores 
prior to his radio days. 'When I got out 
of college, I worked in a store in Boston 

(Continued on page 70) 
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4th Annual T. J. Martell 
Entertainment Industry 

Tennis Open 
and 

1st Annual 
House Of Blues /ATP Tour Jam 

94 `1 

ATP 
Tour. 

Sunday, September 25, 1994 
11:00am - 6:00pm 
Lunch Hosted By 

HOUSE OF BLUES 

Mountaingate Country Club 
Brentwood, California 

1st Annual House Of Blues /ATP Tour Jam 

HOUSE OF BLUES, 8:30pm 

HONORARY CO- CHAIRMEN CHAIRMEN 
Dan Aykroyd Jay Cooper, Esq. 

James Belushi Fred Goldring, Esq. 

THE NEIL BOGART MEMORIAL FUND 

Benefitting 

T. J. Martell 
Foundation I ;3 I P 

MusiCares 

For tennis information please call (310) 247 -2980 
For jam tickets please call House Of Blues at (213) 650 -0476 
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(VVE -9402) 
The all 
female band 
Klymaxx 
keeps the 
charts pop - 
pin' with 
their album 
release "One Day ". Original founder & 
lead singer, Bernadette Cooper is a spe- 
cial guest, along with Joyce Irby, Terri 
Lyne Carrington, Lorena hardiman, Cheryl 
Colley & Robbin Grinder. 

(MAC -1177 / MAC -1180) 
DV8 - features the union of musi- 
cian / dancer David Burrill and Chad 
Spikes creating an up -tempo dance 
floor beat. Multi -platinum recording 
artist Frank Mills ( "Music Box Dancer ") 
fulfills the perfect holiday compliment 
to the fireside with his new album titled "A Traditional Christmas." 

(5AR- 40006) 
Combining jazz, soul and 

} funk, Teena Marie has 
' been grooving her audi- 

ences since 1979. With 
her new album, "Passion 
May ", she continues her 
urban /pop styling with 

song titles such as "Warm As Mommas' 
Oven" and "Parking Music ". 

,NliPTAINPAINI COMPANY 

(THP -4510) 
Old School Rap Vol. 1 / 
T11P -4510 

Croup, In 

ItHVMP 
(THP -7040) 
Low Rider Oldies Vol. 1 /, _ 

TI1P -7010, - = 

Low Rider Oldies Vol. 2/ .L ' 
TI1P -7020, 
Low Rider Oldies Vol. 3 / Tt1P -7030, 
Low Rider Oldies Vol. 4 (hits the streets 
October, 1994). 

1111HVMP 

r 

t ,, 
nnnrs 

(In1 -110 / Ih1 -1104) 
"Celtic Christmas" is just one of 
harpist Kim Robertsons three releases 
this holiday season. Also available is 
"Celtic Christmas II," and "Joy, Joy, 
Joy." 
With the overwhelming interest in 
Gregorian Chant over the past year, 
"Gregorian Christmas" is sure to be the 
best of the season. 

(VAn -1003 / VAN-1001) 
Testify - "Testify 01," "Aggro, 
speedy, unrelenting top notch stuff 
in the Nine Inch Nails vein." - Rip ^ ° ` 

Magazine. Plastic Noise Experience - 

"- 196 °C," This band growls the best 
of Electro Body Music. 

(THP -5020) 
Bass Bomb Vol. 1 / 
T11P -5010, 
Bass Bomb Vol. 2 / 
T11P -5020, 
Bass Bomb Vol. 3 / T1iP -5030 (hits the. 
streets October, 1994). 

(RGB -502 / RGB -501) 
Composed, produced, and enaineered 
by Candice Pacheco of D'Cückco, The 
Vortex is the first feature -length sound- 
track created exp -essly for an irterac- 
tive CD -ROM "virtual movie." 15 high 
energy tracks make quantum leaps from 
techno and hip -hop to pop and world 
music. 

(THP -1060) 
Low Rider Sountrack 
Vol. 1 / T11P -1010, 
Low Rider Sountrack 
Vol. 2 / Tf1P -1020, 
Low Rider Sountrack Vol. 3 / T11P -1030, 
Low Rider Sountrack Vol. 4 / Tf1P -1040, 
Low Rider Sountrack Vol. 5 / TI1P -1050, 
Low Rider Sountrack Vol. 6 / ThP -1060, 
Low Rider Sountrack Vol. 7 (hits the 
streets October,1994). 

tH MP 
(THP -4010) 
Old School Vol. 1 
THP -4010 
Old School Vol. 2 / 
T11P -4020, 
Old School Vol. 3 / T (hits the' 
streets September, 1994). 
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i 

I'll ma 

A f B A' N O O D 

(THP -9925) 
From the streets of 
L.A. and already blcwin' 

- . . . . . . . .. Q U E E N up in Retail and Radio, 
Thump Records relea--=- 

s the single fit for the game from J V. 
Mayba' Hood Queen" -e -mixed by L.A.'s 
owe- 106 dj's The Baka Boyz. 

(PHI -1 / PHI -2) 
Propaganda! a Rock The Vote ben- 
efit compilation features the single 
"Start All Over Again" by Life Like 
Feel, produced by telly Gray 
(Candlebox) - in stores now. Life 
Like Feel's full -length album will 
appear in stores October 18th. 

INDONESHA 

(ASR- 10502) 
From A- Street Records 
comes the recording 
debut of Phunke Assfalt 
and their single 

Indonesha" from the forthcoming album 
entitled. "Tales From The Crib." 
Southside rapper Villa n is already break - 
ng out in Washington, DC., Los Angeles, 
and Memphis. 

TRILOKA 
R E C O R D S 

(TLA -7208 / TLA -7206) 
Trance Planet is a collection of music 
from around the world, spanning conti- 

p (il f j nents and epochs of time: Fourteen 
songs from Tahiti to Zaire. Jai ittal 
blends street smart funk with :he 
melodies and rhythms of the sub- conti- 
nent India. 

I(Ec01ZDs 

(VRA- 35001) 
Vesper Alley Records 
introduces the hot 
debu: album of roots 
rocker Blakey 5t. Jchn 

entitled "Temporary Tattoos," described 
by the press as "a roadhouse rocker wits 
rec -hct pipes." Vesper Alley Records wi I 

oon follow this with more great roots 
nd al_ernative rock releases. 

(WA'J -84101 / WAV- 84102) 
Waveform delivers the best of 
Eng and's exploding ambient music 
scene with the new release from 
Eng and's Higher Intelligence Agency 
titled "colorform." Also available is 
One A.D., a compilation of England's 
most innovative electronic music 
artists. 

01,17-1. n.). 
W V F iith 

Retleee{Y 
tit MOSIL 

,teee,NMt 
t ANUSTUNE tmlMweR 

fI US IC MseEO. 
MOM M250 

VIZ' 
sneo 

t.11ufeB<el 

(5D5- 5015 -5023 / 5D5- 5007 -5014) 
Cosmopolitan and Rock The First 
"series" take on new directions with 
two fabulous dance packages featuring 
top charting singles such as 
Technotronic's "Pump Up The Jam," C & 
C Music Factory's "Gonna Make You 
Sweat," Right Said Fred's "I'm Too Sexy" 
and many more. 

D,MO RECORDS INC. 

, ' ; (DOM -71001) 
Mandata is the 24th 
album in Kitaro's grow- 
ing catalog and his tirs: 
solo studio album in 

hree %ears. Kitero not only reaffirms his 
ositicsn as the leader in the MAC genre 

but takes us to new heights which will 
timulate the senses and move your 
motiors 

(ßVF -61794 / RVR- 61190) 
The latest project from blues -boo- 
gie egends Carned Heat is titled 
"Internal Combustion" and is a cele- 
bration of 25 years of playing blues 
music for fans worldwide. Pacific 
Northwest rockers, The Renegade 
Saints, play a blend of pure Americ. 
Rock with a 90's twist. ._ 

FIVER ROAD 

v. P F ! R A I O N 

Z (800) 728-4000 
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Retail 

What PGD /Circuit Dispute ?; 
Virgin Retail Eyes New York 
SOME CROW, PLEASE: Two weeks 
ago Track wrote that there might be a 
showdown between Circuit City and 
PGD over the distributor's policy on 
cutting off accounts that sell front -line 
titles below cost. At the time, one exec- 
utive with a competing distributor told 
Track, "We all know how this Greco - 
Roman play is going to turn out. Act 1 

is the edict letter, Act 2 is the violation, 
Act 3 is the stop -ship notice, and Act 
4 is the chorus of lawyers singing in the 
background while their cash registers 
merrily ring." 

The PGD policy was effective Sept. 
6, and Circuit City, according to 
sources, immediately changed its pric- 
ing on the distributor's titles to come 
into compliance, and, in the same mo- 
tion, rendered wrong Track's sugges- 
tion that a show- 
down might be 
imminent. 

However, over 
the weekend of 
Sept. 9 -10, Cir- 
cuit City adverti- 
sed that it was 
selling the new 

AFTER MONTHS of negotiating, 
Track hears that Virgin Retail has fi- 
nally signed on the dotted line and is 
getting ready to announce that it will 
open a superstore in the base of the 
Bertelsmann building in the heart of 
New York City's Times Square. The 
store is intended to be the largest home 
entertainment store in the world, let 
alone the U.S., and is expected to 
measure as much as 60,000 square feet. 
The rest of the retail component, which 
takes in a total of about 115,000 square 
feet, is expected to be filled with com- 
plementary retailers. 

LOOK FOR things to intensify among 
the big boys, with more pressure com- 
ing from the Ann Arbor, Mich., corri- 
dor. As expected, Borders - Walden Inc. 

has acquired the 
Durham, N.C. - 
based CD Super- 
store chain for an 
undisclosed 
amount of cash 
and stock. CD 
Superstore is at- 
tractive to Bor- 

RINAIi. 
TRACK 
by Ed Christman 

Amy Grant al- 
bum, "House Of Love," for $9.88, below 
the boxlot cost for that title. 

On Sept. 12, observers phoned Track 
to say that Act 2 had just occurred, and 
that they were anxiously awaiting Act 
3. But according to sources, the circu- 
lar advertising the Amy Grant title was 
printed before the PGD policy became 
an issue for Circuit City, and, report- 
edly, the account has the product pri- 
ced in -store at $10.88 despite the circu- 
lar. Circuit City, as usual, declines to 
comment. 

PGD president Jim Caparro de- 
clined to specifically discuss Circuit 
City, but says, 'We know for a fact that 
every account in the country has hon- 
ored the intent of the policy. We have 
had no customers try to challenge the 
policy." 

Some PGD competitors feel that Ca- 
parro went toe to toe with Circuit City 
on the policy and blinked. But an exec- 
utive with another retail account in 
that market says that Circuit City had 
the Amy Grant marked at $11.88, with 
a bin divider for the album marked at 
$10.95, and in -store circular touting the 
price at $9.95. "I was told that the price 
is $10.88, until I pointed out the circu- 
lar price, which the clerk agreed to give 
it to me for," he reports. "If their story 
about the circular being printed up in 
advance is true, then, clearly, Circuit 
City is trying to abide by the PGD pol- 
icy. I guess they would rather face the 
wrath of their customers than PGD." 

WOODSTOCK UPDATE: Last week 
Track reported on some of the market- 
ing considerations that A &M were pon- 
dering for the upcoming "Woodstock 
94" album project. Larry Hamby, the 
producer of the project, faxed Track to 
report that the possibilities described 
in the column "are only two of a myriad 
of options that are being considered 
and discarded in an effort to distill 
three days, 61 bands, and over 500 
taped reels of recorded music into an 
exciting, representational, and afforda- 
ble experience for fans of great music." 

ders because in 
November the music chain opened its 
first superstore, the 31,000 -square -foot 
Planet Music in Virginia Beach, Va. 
Track hasn't had the pleasure of shop- 
ping in the store, but others who have 
visited the store report that it is a 
home run. 

CD Superstore, which is changing its 
corporate name to Planet Music, just 
opened its second super -sized outlet, in 
Memphis. Three Planet Music super- 
stores are expected to open before the 
end of the year, including one in Balti- 
more, with further expansion beyond 
that, says Paul Mayer, CEO of Planet 
Music. 

Borders- Walden is a Kmart subsidi- 
ary that the giant retailer plans to spin 
off through an initial public offering. 
Borders -Walden operates over 60 su- 
perstores under the Borders name, 
and another 1,200 or so specialty out- 
lets under the Walden name. It had 
sales of $1.4 billion in the year ending 
Jan. 23, 1994. 

Borders - Walden will use Planet Mu- 
sic to complement its bookstores, sup- 
plying Planet Music with financial, 
managerial, and real estate expertise, 
as well as helping to improve other as- 
pects of the company's infrastructure. 

Since getting into music, Borders 
has put together a small staff, includ- 
ing buyers, to oversee its music depart- 
ments, and has been relying on Valley 
Records as its main supplier and for 
product and market information. 

While some initially speculated that 
Borders would let the Planet Music 
staff oversee the book chain's music de- 
partments, Mayer says the company 
will be too busy opening Planet Music 
stores to get involved with the Borders 
music departments. Nonetheless, he 
expects that Planet Music will comple- 
ment the book chains. In some in- 
stances, that might mean that Borders - 
Walden might take a plot of land big 
enough to house two superstores -a 
Planet Music and a Borders. In other 
situations, Planet may open stores sep- 
arately, apart from the book chain. 

ADVERTISEMENT 

irirrims 
K 

THE 

LION KING 
The King 

Will Return 

THE MUSICAL FILM 
event of the summer, The 
Lion King leaves theaters this 
week. However, the king of 
the Pride Lands will return to 
theaters and America's hearts 
for the holiday season. And 
everyone will know of the 
king's return and be waiting 
to relive the animated film 
adventure again and again. 
That's because all-new powerful 
marketing campaigns will 
kick -off and roar in the 
fourth quarter! And Walt 
Disney Records is an integral 
part of the celebration with 
promotions that will allow 
you to once again pounce on 
Lion King audio profits. Our 
program includes: 

Consumer on -pack rebate 
offer with Dial Liquid Soap 

Mini -poster -with -purchase 
promotion 

Display contest in which 
you can win a beautiful 
Lion King wall clock 

Major public relations 
campaign 

Print advertising in 
consumer holiday gift 
guide sections, and more! 

ir 
Contact your Walt Disney 
Records Regional Sales 
Manager today to become part 
of this holiday season's musical 
celebration when the king of 
the Pride Lands returns. 

Ly/ACT . SNF r 

REciORDS 
© DISNEY 
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Averting An Avalanche Of New Releases; Hart's New Mob 
RECORD ROUNDUP: Upon notic- 
ing that our desktop was beginning 
to bow dangerously under the weight 
of towers of precariously stacked 
CDs, DI decided it might be a wise 
idea to do a little spelunking among 
the piles and dig out the best of the 
recent indie releases. And we uncov- 
ered some dandy items. 

We rejoiced at "Wanted Man" 
(Vanguard), the latest from Austra- 
lian master Paul Kelly. The singer/ 
songwriter, who cut a series of mem- 
orable albums with his old band the 
Messengers for A &M, seems to im- 
prove with age: Kelly has never sung 
more daringly or inventively. His 
catalog of styles now encompasses 
rockabilly, reggae, and even croon- 
ing, and he continues to pen melodi- 
cally astute, lyrically acute originals. 
Just about any track here would be 
a fine addition to a forward- looking 
playlist, but we recommend "She's 
Rare," the rocking "Ball And Chain," 
and the lounge- worthy "Lately." 
This may be Kelly's best, and that 
means it's one of the year's best as 
well. 

We've adored Candy Kane for 
years -no, not the confection, but 
the San Diego -based vocalist noted 
for her voluminous voice and her 
ability to interpret just about any 
imaginable material. On her 
Antone's debut, "Home Cookin'," she 
soars through a delightful selection 
of rootsy originals (and a cover of a 
Moms Mabley number!), backed by 
such able musicians as hubby Tom 
Yearsley of the Paladins, his part- 
ner Dave Gonzalez, Dave Alvin, Ce- 
sar Rosas of Los Lobos, and guitar 
great Roy Gaines. If blues, R &B, 
and country written from a sprightly 
woman's point of view is your thing, 
you shouldn't let "Home Cookin' " 
fall off your menu -it's a feast. 

The Loved Ones, a splendid young 
band from Oakland, Calif., might be 
considered the Bay Area's answer to 
the Blasters or the Fabulous Thun- 
derbirds. They pen terrific tunes 
steeped in the blues /R &B idiom, play 
with tight economy, and sport a lead 
singer, Bart Davenport, who can put 
the material across forcefully with- 
out an iota of white -blues hambone. 
The group's sophomore Hightone al- 
bum, "Better Do Right," is even 
more assured and entertaining than 
its first, and marks the Loved Ones 
as the sharpest of the up- and- coming 
roots combos. 

Many have been eagerly awaiting 
Eric Clapton's new album of blues 
covers, but for a truly astonishing 
take on the genre, turn to guitarist 
Elliott Sharp's "Terraplane" 
(Homestead). New Yorker Sharp is 
best known for his clangorous play- 
ing with his avant -garde SoHo band 
Carbon, but here he takes on the 12- 
bar form with striking results. It's 
exhilarating to hear his trio rattle 
and bang through numbers associa- 
ted with Otis Rush, Howlin' Wolf, 
Sleepy John Estes, Arthur Crudup, 
and Elmore James, while the origi- 
nal compositions reconfigure the 
blues with revelatory modernity. 
Zounds! 

If you like it zany, it doesn't get 
wiggier than Japan's Pizzicato Five, 
which makes its American bow on 

the Matador EP "Five By Five." The 
18 minutes here make us eager for 
more: The group, fronted by the kit- 
tenish Nomiya Maki, mixes inter- 
esting samples with deadpan humor 
for a wild sound that manages to be 
sweet and deeply ironic all at once. 
For a good jolt of Five -style, check 
out "Twiggy, Twiggy," an homage to 
the English '60s supermodel (and, si- 
multaneously, to James Bond sound- 
tracks), or the wry reading of the 
Bacharach -David tune "Me, Japa- 
nese Boy." 

DI was a little late getting onto 
Cleveland's underground sensation 
Guided By Voices, but, after hear- 
ing "Bee Thousand," we're ready to 
hunt for the group's other Scat re- 
leases. This unusual band, which 
sports a shifting lineup fronted by 
Ohio schoolteacher Robert Pollard, 
slices and dices pop and rock as 
deftly as a Veg- O- Matic; the shards 

by Chris Morris 
of melody heard on the 20 tracks 
here are mated to elusive lyrics and 
a defiantly low- fidelity recording 
style. The end product is not unlike 
hearing Pavement perform the Bea- 
tles songbook. Provocative, cryptic, 
daring, and altogether riveting lis- 
tening. 

In a just world, Sugar's new al- 
bum, "File Under: Easy Listening" 
(Rykodisc), would go platinum. The 
third release from onetime Husker 
Dude Bob Mould's full- firepower 
pop trio sports a passel of engaging 
new tunes; picks include the inces- 
santly riffing "Gift," the blissful "Gee 
Angel," and the high- voltage, Crazy 
Horse -inspired "Explode And Make 
Up." Mould's hoarsely declamatory 
singing and the rabbit -punching 
rhythms of colleagues David Barbe 
and Malcolm Travis bring every 
track alive. It's DI's best bet among 
current indie modern rock releases. 

On the reissue front, this nostalgic 
son of Chicago has been worshiping 
Magic Sam's "Black Magic" (Del - 
mark), an all -time Windy City blues 
classic, and "If You're Ready!," Sun - 
dazed's second compilation of such 
Dunwich Records luminaries as the 
Shadows Of Knight, the Del -Vetts, 
and the Mauds, the idols of DI's mis- 
spent Midwestern youth. 

FLAG WAVING: Nova Mob ring- 
leader Grant Hart didn't want to re- 
turn to the drum chair he occupied 
for nearly a decade as a member of 
Husker Dü; in his own band, he was 
quite content to play rhythm guitar 
and take the spotlight as lead vocal- 
ist. 

However, when his band's drum- 
mer quit the group on the eve of a 
European tour, Hart was thrust back 
behind the skins. 

Hart says he hadn't done much 
pounding in recent years: "There 
was literally one sit -in performance 
in six years and five months ... The 
singing thing was the biggest thing 
to surmount. A lot of the phrasing I 
did standing up I wasn't able to do 
sitting down, moving my arms and 
legs." 

However, Hart remains at his kit 
behind guitarist Chris Hester and 
bassist Tom Merkl, supporting 
Nova Mob's second, self- titled new 
album overseas. It features many of 
the same hallmarks that decorated 
singer -writer Hart's work with 
Husker DU-melodic composing 
mated with lacerating energy. These 
stylistic traits have wound up influ- 
encing a generation of melodic post - 
punk bands, from Green Day and 
Offspring on down. 

Hart doesn't bubble with enthusi- 
asm about his role as a seminal punk 
artist: "It comes with a double edge 
sometimes -the more people writing 
songs like I am, the less possibilities 
for me." 

Hart remains based in Minneapo- 
lis, a punk -rock mecca which he says 
has become mired in some of the 
problems endemic to a high -visibility 
music scene: "There are a lot of peo- 
ple complaining that they're not as 
popular as [Soul Asylum's] Dan 
[Murphy] and Dave [Pirner]. You 

don't see as many people doing the 
actual dues -paying -there are a lot 
of tweaked -up expectations." 

His own dues paid in full, Hart has 
been racing around Europe, per- 
forming some 60 dates there since 
March. "We've almost oversaturated 

Europe, as compared to the United 
States," he says. "It's kind of a bitch 
updating your graffiti." 

Fear not, Nova Mob fans: The 
band is undertaking a U.S. tour with 
some West Coast dates, beginning 
Sept. 22. 

ANOTHER QUALIFY RELEASE NOW AVAILABLE FROM SUB POP 
so.. 
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TUNE STREET OFFERS BERKSHIRES A MUSICAL BREAK 
(Continued from page 64) 

that was very much like this one," he 
says. "It was called Sound Scope, and 
it was the predecessor to the Strawber- 
ries chain. When I decided that I 
wanted to open my own business, I 
thought back to that store, and just did 
it. I wanted to bring good prices and a 
bigger selection to a small town." 

"It was a really good first year, and 
we're very optimistic about the fu- 
ture -just don't tell any of the big 
chains about this," Lacey says, half - 
jokingly. 

With only one other record retailer 
in town -the 800- square -foot White 
Knight, which boasts some 4,000 titles, 
located two doors up on Main Street - 
Tune Street has very little immediate 
competition. 

"There's a shopping mall in Pitts- 
field, about 25 miles away, and there's 
a Strawberries there," Conlon says. 
"To some extent we compete with 
them, especially for the business com- 
ing from kids who love to shop in malls. 
But we do very well with the locals, 
with kids who go to Simon's Rock Jun- 
ior College and don't have cars, and 
with tourists from the New York and 
Boston metropolitan areas. There are 
also lots of record stores in North 
Hampton, however, about 45 minutes 
East." 

The neighboring White Knight is 
mainly a competitor for young consum- 
ers. "We don't carry as much alterna- 
tive rock as we might, because they do 
a strong business with that," Conlon 
explains. 

Ron White, owner of the 15- year -old 
White Knight, says the proximity to 
the new kid on the short block has him 
feeling somewhat claustrophobic. 

Cá Cj as 
Stoni Gift wr,ff° 

YOUR CUSTOMERS 
HAVE ASKED YOU FOR 

GIFT WRAP... 

Great Markup, Over 100% 

Free Display Unit 

CD and Cassette Sizes 
Available In Many Bold, 

Attractive Designs 

Sells For Under A Dollar!!! 

...SO, WHAT ARE YOU 
WAITING FOR? 

For More Information Or 
To Place An Order 

CALL 
800 -861 -WRAP 

Proudly Made In USA 

Tune Street is a music and electronics retailer located in Great Barrington, a town 
in western Massachusetts. (Photo: Sari Botton) 

"Let's just say having Tune Street 
there hasn't exactly helped my busi- 
ness," White says. 

The breakdown of merchandise and 
corresponding sales percentages are 
similar in both stores: about 50% main- 
stream rock, with the other 50% fairly 
evenly divided among other formats. 
Whereas White Knight may carry 
some extra alternative rock titles, Tune 
Street has gradually increased its clas- 
sical music inventory. 

"Because we're near Tanglewood, 
classical music is very important to 
us," Conlon says, referring to the Bos- 
ton Symphony Orchestra's summer 
concert venue in nearby Lenox, Mass. 
"We don't know that much about classi- 
cal music, so we rely a lot on our cus- 
tomers, many of whom are tourists 
from New York and Boston who are 
staying in town because they're going 
to hear music at Tanglewood. We're 
learning a lot, all the time." 

Tune Street may be the bigger store 
in this small town, but that's only rela- 
tive. Although Conlon and Lacey say 
they hope to open two or three more 
stores in the next few years, they run 
their first unit like a small mom -and- 
pop operation. 

The store is not online and, there- 
fore, does not track its inventory elec- 
tronically. "Sometimes it's really hard 
to find things, or to get a hold of prod- 
ucts that are back -ordered that we 
didn't realize would be strong sellers," 
Conlon says. "But we order from our 
one -stops daily, which means we don't 
need to keep a bulk of stock in order 
to get things for our customers 
quickly." 

And satisfying the customer has 
been a key to Tune Street's success. 
'We match any prices, work harder to 
find unusual titles," Conlon says. 'We 
go out of our way to service customers 
to the max, so they'll come back." 

PRINT MUSIC STRIKES PROFITABLE CHORD 
(Continued from page 64) 

expected turnover rate should be six to 
10 turns per year. Retailers report 
song -book folios outsell individual 
sheet music 10 to one. 

Although sheet music has high in- 
ventory turnover rates, many titles 
have a longer life cycle than their CD 
counterparts. Some mixed folios and 
collections will continue to sell in per- 
petuity. 

And, while music book prices tend to 
parallel those of CDs, the books are not 
particularly price sensitive, says Mor- 
ton. "For some reason, people don't 

look for discounts on printed music," he 
says. The prices typically are printed 
directly onto the books by publishers. 

Ironically, because print music his- 
torically has cost less, it was not always 
a popular item with record stores, says 
CPP/Belwin's Lefferts. "Many just felt 
it wasn't worth the hassle." 

In contrast, he adds, "our matching 
folios now retail anywhere between 
$14.95 and $24.95, with discounts in the 
40% to 50% range -so we're not talking 
about $3 books anymore." 

Ri 

Sheet music is an attractive product line for retailers because it is a high- margin 
business. Pictured above are some of the titles in the Hal Leonard portfolio. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

LABEI& NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE ) I III TITLE 

o , 
3Ú 

I. 3 

* ** No.1 * ** 
NINE INCH NAILS PRETTY HATE MACHINE 
TVT 2610* (9.98/15.98) 1 week at No. 1 53 

2 1 

BOB MARLEY AND THE WAILERS ' LEGEND 
TUFF GONG 846210' /ISLAND 110.98/16.98) 164 

3 5 
BEASTIE BOYS 5 LICENSED TO ILL 
DEF JAM 40238/COLUMBIA (7.98 E(Ú11.98) 107 

4 9 
JANIS JOPLIN 2 GREATEST HITS 
COLUMBIA 32168 (5.98 EQ/9.98) 129 

5 4 
JIMMY BUFFETT2 SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.98) 174 

6 2 
THE EAGLES '° GREATEST HITS 1971 -1975 
ELEKTRA 105* (7.98/11.98) 175 

I 7 
JOURNEY ' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 EO/15.98) 175 

8 13 
AEROSMITH 6 GREATEST HITS 
COLUMBIA 36865 (7.98 EQ/11.98) 172 

9 11 
PINK FLOYD e THE WALL 
COLUMBIA 36183* (15.98 EQ/31.98) 175 

10 10 
ENYA 2 WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.98) 152 

11 6 
PINK FLOYD 13 DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.98) 175 

12 8 
STEVE MILLER BAND 6 GREATEST HITS 
CAPITOL 46101 (7.98/11.98) 173 

13 15 
JAMES TAYLOR ' GREATEST HITS 
WARNER BROS. 3113' (7.98/11.98) 175 

14 14 
METALLICA3 ...AND JUSTICE FOR ALL 
ELEKTRA 60812 (9.98/15.98) 166 

15 16 
THE EAGLES 3 GREATEST HITS VOL. 2 
ELEKTRA 60205 (7.98/11.98) 173 

16 18 
ELTON JOHN ° GREATEST HITS 
POLYDOR 512532 * /A &M (7.9 8/11.98) 165 

17 20 
THE DOORS 2 BEST OF THE DOORS 
ELEKTRA 60345 (12.98/19.98) 161 

18 19 
CREEDENCE CLEARWATER REVIVAL - CHRONICLES VOL. 1 

FANTASY 2' (10.98/17.981 84 

19 17 ERIC CLAPTON (7.98 EQ 1I E PIECES - THE BEST OF ERIC CLAPTON 
175 

20 12 
YANNI REFLECTIONS OF PASSION 
PRIVATE MUSIC 2067 (9.98/15.98) 31 

21 21 
NIRVANA BLEACH 
SUB POP 34' (8.98/14.98) 23 

22 28 
ROLLING STONES 6 HOT ROCKS 
ABKCO 6667 (15.98/31.98) 10 

23 25 
METALLICA 2 RIDE THE LIGHTNING 
MEGAFORCE 60396 /ELEKTRA (9.98/13.98) 158 

24 23 
BILLY JOEL 5 GREATEST HITS VOL. I & Il 
COLUMBIA 40121 111.98 E(Ú28.98) 175 

25 24 
THE EAGLES 1° HOTEL CALIFORNIA 
ELEKTRA 103 (7.98/11.98) 81 

26 27 
METALLICA5 MASTER OF PUPPETS 
ELEKTRA 60439 (9.98/15.98) 157 

27 3u 
PATSY CLINE ' GREATEST HITS 
MCA 12' (7.98/12.98) 169 

28 22 PRI MUSIC 82096 (10.98/15.98) 
DARE TO DREAM 

24 

29 32 
U2.5 THE JOSHUA TREE 
ISLAND 842298' (10.98/16.98) 139 

30 29 
FLEETWOOD MAC 3 GREATEST HITS 
WARNER BROS. 25801 (9.98/15.981 148 

31 - SADE 5 DIAMOND LIFE 
EPIC 39581 (7.98 EQ/11.98) 39 

32 26 
MELISSA ETHERIDGE MELISSA ETHERIDGE 
ISLAND 90875 (8.98/16.98) 5 

33 - SANTANA2 GREATEST HITS 
COLUMBIA 33050 (7.98 EQ/11.98) 17 

34 35 
GRATEFUL DEAD 7 THE BEST OF SKELETONS FROM THE CLOSET 
WARNER BROS. 2764 (7.98/11.98) 83 

35 - INDIGO GIRLS INDIGO GIRLS 
EPIC 45044 (7.98 EQ/11.98) 31 

36 34 
CHICAGO 2 GREATEST HITS 1982 -1989 
REPRISE 26080/WARNER BROS. (9.98/15.981 161 

37 - SADE 12 STRONGER THAN PRIDE 
EPIC 44210 (5.98 EQ/9.98) 17 

38 38 
ROLLING STONES ' SOME GIRLS 
VIRGIN 39505 (10.98/15.98) 8 

39 39 
ROLLING STONES STICKY FINGERS 
VIRGIN 39504 (10.98/15.98) 10 

40 31 
BONNIE RAITT 5 LUCK OF THE DRAW 
CAPITOL 96111 (10.98/15.98) 30 

41 - CAROLE KING 2 TAPESTRY 
COLUMBIA 34946 (7.98 EQ/11.98) 29 

42 36 SIIRRE 6627/WARNER BROS. (9.98/15.981 
SEAL 

43 40 
ALICE IN CHAINS FACELIFT 
COLUMBIA 46075 (9.98 EO/15.98) 53 

44 48 
PINK FLOYD ' WISH YOU WERE HERE 
COLUMBIA 33453 (10.98 EQ/16.98) 25 

45 33 
MEAT LOAF 5 BAT OUT OF HELL 
CLEVELAND INT'L 34974'/EPIC (10.98 EQ/15.98) 175 

46 47 
AEROSMITH ' PUMP 
GEFFEN 24254 (7.98/12.98) 7 

47 42 
AEROSMITH 3 PERMANENT VACATION 
GEFFEN 40329 (7.98/12.98) 29 

48 - VIOLENT FEMMES VIOLENT FEMMES 
SLASH 23845/WARNER BROS. 19.98/15.981 59 

49 44 
BEASTIE BOYS PAUL'S BOUTIQUE 
CAPITOL 91743 (7.98/11.98) 7 

50 - SADE 3 PROMISE 
EPIC 40263 (7.98 EQ/11.98) 4 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. Recording Industry Assn. Of America (RIAA) certification fo sales 
of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP 
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 

indicates past Heatseeker title. © 1994, Billboard /BPI Communications, and SoundScan Inc. 
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Wholesalers Getting It Together 
While retailer conventions generally dominate the landscape during 

the summer and fall, wholesalers have been getting into the act for the 
last couple of years as well. On this page are some moments captured at 
the Universal One -Stop convention, held in early summer in Philadelphia; 
the Dart Distributing confab, held in early summer at Lake Okoboji, 
Iowa; and the Independent National Distribution Inc. meet, held last 
month in Los Angeles. 

The Universal One -Stop convention 
focused on showcasing artists to the 
hundreds of independent retailers who 
attended. Pictured above is Epic 
recording artist Patra belting out a 
number. 

The INDI staff gathers for a group shot. 

At the Dart Distribution convention, 
some of the employee award winners 
compare plaques. Shown, from left, 
sales rep Mike Daugherty shows off 
his special recognition plaque for 
progress in 1994; sales rep Jin 
Skoog shows his sales rep of the year 
award; and Jim Grothe holds the 
special recognition plaque for 
merchandising skills. 

At the INDI convention, executives 
thank Wilma /Bellmark artist Johnny 
"Guitar" Watson for performing at the 
meet. Shown, from left, are INDI 
president Billy Emerson, INDI general 
counsel Chris Joyce, In _iving Color" 
cast member Tommy Davidson, 
Watson, INDI chairman George Hocutt, 
and Bellmark chairman Al Bell. 

Mercury recording artist Norman Brown struts his stuff at the Universal One-Stop 
convention. 

Dart Distribution president Merrill 
Kirsch, left, presents Joel Coryell, 
senior front -line buyer, with a speciall 
award to recognize his 25 years of 
service in the entertainment business. 
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12" / LP's - 
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Same Day Shipping 
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DISTRIBUTORS, Inc. 

Tired of leaving messages on I> Excellent Seruice 

voice mail and hoping some- i> Super Prices 
one will call you back? . Best Fills YOU SHOULD HAVE 

CALLED H.11.! 1' Knowledgeable Sales Reps. 

10800018001112 
II> Same Dag Shipping 

I> Deep Catalog 
LOCAL: 305026201111 FAX: 305 =26106143 p Customer Satisfaction 
6940 S.W. 12 Street Miami, FL 33144 

SERJICE IS OUR main PRIORITY Guaranteed! 

Thank " 
He came to your 
store with only 
one thing on his ou used a i ore a mind. He wanted a 
CD. He didn't 

, ' want to hear 
UnsurpaSSed . "we're out of 

it." } Computeriz If you were out, 
+* I he could've done 

Over 110,000 g something 

, t 

drastic 
He'd probably rent irrtpo;` have gone to 

aserdiscs 4 
another store. " Worse, he might 

Excellent , have never come 

ä: t t 1i.- 
back. 

Weekly M. *4 

+ 
e y 

6 : S ()L Ili \ \J',,1 
\\ I I0I.I \I I 1 'e ,t , 

y i 4240 L ell 
Houston, Texas 77092 

Reach For The STARS! 
MOVING? RELOCATING? 

ARE YOU INTERESTED IN RESIDENTIAL, COMMERCIAL OR STUDIO 
PROPERTIES? BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE 

STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD. 

BILLBOARD SEPTEMBER 24, 1994 71 

www.americanradiohistory.com

www.americanradiohistory.com


Album Reviews 
EDITED BY PAUL VERNA, MARILYN A. GILLEN, AND PETER CRONIN 

P O P 

ERIC CLAPTON 
From The Cradle 
PRODUCERS: Eric Clapton & Russ Titelman 
Reprise 45735 

Featured in Music To My Ears, 
Sept. 17 

JUAN LUIS GUERRA 440 
Fogaraté 
PRODUCER: Juan Luis Guerra 
Karen/BMG 74321 -21110 

,Q Featured in Music To My Ears, 
July 9 

SINEAD O'CONNOR 
Universal Mother 
PRODUCERS: Various 
Ensign/Chrysalis/EMI 30549 

"[Iit should really be listened to in sequence 
as an album, rather than as single tracks," 
O'Connor asks of listeners in the liner notes 
to her ambitious if uneven new set, and the 
advice is sound. O'Connor has made, via the 
14 tracks here, a broad thematic statement 
about pain, grief, love, and redemption, and 
has swaddled that statement in a musical 
soundscape, at once delicate and lush, that 
evokes the dreamy landscape of a lilting 
Irish lullaby. There's a wolf in these twilight 
woods, of course, as O'Connor wraps her 
mesmerizing voice around tales of abuse 
(the simmering "Red Football ") and 
seemingly unbearable pain ("Tiny Grief 
Song "). The most topical number is the rap 
rant "Famine "-which borrows from 
everything from "Fiddler On The Roof' to 
"Eleanor Rigby." But there also are daubs 
of pure, timeless beauty present, as in the 
unabashedly gentle "John I Love You" and 
"My Darling Child." It is on the shoulders 
of these haunting numbers that O'Connor's 
message -and ultimately her album- rests. 

O PETER GABRIEL 

Secret World Live 
PRODUCERS: Peter Gabriel & Peter Walsh 
Geffen 24722 

Gabriel's choice of material for double -disc 
live set is predictably skewed toward his 
groundbreaking "So" and "US" albums, his 
only studio issues since the last live Gabriel 
collection. While performances of "Steam" 
and "Sledgehammer" elaborate only a bit on 
studio versions, other tracks, like "In Your 
Eyes," are considerably fleshed out. There 
are other goodies, too, such as instrumental 
"Across The River" and anthem "Solsbury 
Hill." A worthy compendium of Gabriel's 
second decade as a solo artist. 

LIZ PHAIR 

Whip -Smart 
PRODUCER: Liz Phair 
Matador 92429 

Leave it to the phenomenal Phair to pull off 
the seemingly impossible. Her keenly 
awaited follow -up to last year's college - 
crowd essential "Exile In Guyville" packs all 
of that album's rough -hewn charms into a 
more pulled -together package that exudes 
new confidence, yet still oozes a basement - 
session bent and those sharp -talking edges. 
The result is plain stunning, cementing 
Phair's place as a songwriter for the '90s 
and assuring her an even wider audience. 
Rollicking lead single "Super Nova," a beat - 
heavy tip of the hat to a lover's talents, 
shows off the new, harder -rocking aspect of 
this album to addictive effect, while the 
equally unforgettable title track slips a 
loopy drumbeat inside a sweetly rocking pop 
base. 

VARIOUS ARTISTS 

If I Were A Carpenter 
PRODUCERS: Various 
A&M 31454 0258 2 

As concepts go, this went one step beyond: 
Bring together cutting -edge acts such as 
Sheryl Crow, Shonen Knife, the 
Cranberries, and Babes In Toyland, and 
turn them loose on hits like "Close To You" 
and 'We've Only Just Begun" from '70s pop 
icons Richard & Karen Carpenter. But it 

S P O T L I G H T 

ANITA BAKER 
Rhythm Of Love 
PRODUCERS: Various 
Elektra 61555 

Album presents restrained vocals over 
sophisticated production crafting. 
Artist travels mostly familiar terrain, 
rarely stretching beyond her signature 
sonic path. Baker soars on "You 
Belong To Me," while digging deeply 
into a soulful treasure trove with 
"Body And Soul." "Wrong Man" hits 
with powerful vocal and musical 
arrangement, if too high a production 
quotient. "Sometimes I Wonder Why" 
could become a standard. Plenty of 
good songs here to satisfy the diehard 
Anita Baker fan and win over new 
ones. 

works, and as much more than a goof, partly 
because there is nary a snicker in sight, and 
largely because, despite their gooey heart, 
these are, at bottom, solid songs. Best bets 
for a hit redux here: Sonic Youth's creepily 
atmospheric "Superstar," Redd Kross' 
jangly hookfest `yesterday Once More," 
Cracker's slacker take on "Rainy Days And 
Mondays," and Matthew Sweet's pretty, 
poppy "Let Me Be The One," which boasts 
Richard on keyboards. 

111* BODY COUNT 

Born Dead 
PRODUCERS: Ernie -C & Ice -T 

Virgin 39802 

Change of label after a falling out with 
Warner Bros. over the "Cop Killer" 
controversy does not alter the Body Count 
formula one bit. Leader Ice -T continues to 
spit adolescent rants over his band's 
relentless metallic assault. Whether it's a 
tirade against the establishment, a revenge 
fantasy, or a litany of vague insults, Ice -T's 
method is craftless and unsparing. 
Nevertheless, album stands to gain 
notoriety from such vitriolic tracks as 
"Necessary Evil" and the title eut, and from 
a faithful cover of Jimi Hendrix's "Hey Joe" 
(previously released). 

WIDESPREAD PANIC 

Ain't Life Grand 
PRODUCER: John Keane 
Capricorn 42027 

Southern rockers from Athens, Ga., 
continue to ply their organic, 
improvisational style on fourth go-round, 
produced ably by native son John Keane. 
Album reaches highest when it strays from 
the tired Southern rock formula, as on the 
moody "Raise The Roof," the melodic 
"Junior," and the swampy "Fishwater." 
Elsewhere, group clings to straight -ahead 
approach, showing the most commercial 
promise with title cut, "Airplane," and 
"Blackout Blues." 

THEY MIGHT BE GIANTS 

John Henry 
PRODUCERS: Paul Fox & They Might Be Giants 
Elektra 61654 

TMBG's Mad Professors Of Pop -John 
Flansburgh and John Linnell -have once 
again stumbled across the formula to 
another batch of offbeat and uncannily 
catchy tunes. Now kitted out with a real 
backing band and evocative horn section, 

S P O T L I G H T 

ROOKS f)é , 

3I14 VHS lM#YS_S /IV 

VARIOUS ARTISTS 

Red, Hot + Country 
PRODUCER: Randy Scruggs 
Mercury 314 522 639 

An eclectic crowd of country music's 
forest is joined by a few ringers on this 
generous, 17 -cut album promoting 
AIDS awareness, the fourth from the 
Red Hot Organization. Skip over the 
opening cut, an obligatory group sing of 
CSN's "Teach Your Children," and get 
into inspired duets between Brooks & 

Dunn and Johnny Cash, Kathy Mattes 
and Jackson Browne, and Nanci Griffith 
and Jimmy Webb. The Mavericks, with 
special guests Carl Perkins and Duane 
Eddy, offer a twanged -up version of 
Perkins' "Matchbox," while Willie 
Nelson and Jimmie Dale Gilmore's take 
on Nelson's "Crazy" is a Lone Star 
revelation. 

leadoff single is bluesy rocker "Snail Shell,' 
the first salvo in a pop assault that includes 
other brilliantly crafted themes "I Should 
Be Allowed To Think," "Destination Moon," 
and "Out Of Jail." Other miniature 
masterpieces include the kamikaze garage 
rock of "Stomp Box," the poignant hooks of 
"The End Of The Tour," the deep, Beatles - 
esque groove of "A Self Called Nowhere," 
and "No One Knows My Plan" a mariachi- 
fringed tour de force featuring guest 
guitarist Robert Quine. 

* ZUZU'S PETALS 

The Music Of Your Life 
PRODUCER: Albhy Galuten 
Twin/Tone 89260 

Minneapolis female rock trio's second effort 
follows the creative thread of its sadly 
overlooked debut: sharply penned tunes 
that draw their inspiration from local heroes 
like the Replacements and Soul Asylum, as 
well as from femme rock goddesses old and 

S P O T L I G H T 

NOMAD 
PRODUCER: Nomad 
Australian Music International 4004 

An entrancing fusion of Aboriginal 
didgeridoo melodies, Senegalese Wollof 
drumming, and up- to- the -minute dance 
beats, new album by self -styled Nomad 
is the most refreshing release to merge 
the ancient and the modern since last 
year's "Deep Forest." The driving force 
here is Nomad's didgeridoo magic, 
enhanced by Native American vocalist 
Robert Mirabal and Senegalese 
drummer Mor Thiam. Divided into eight 
"walkabouts," or spiritual quests, the 
album offers equal measures of appeal 
to world music aficionados, club 
denizens, and anyone receptive to the 
stylistic alchemies of trendsetters like 
Peter Gabriel and Paul Simon. Contact: 
212 -229 -0935. 

new. Group's most lucid moments this time 
are assertive opener "Do Not," swampy 
"Chatty Cathy," VU -like "Johnny," pop' 
folky "The Girl He Never Met," and 
"Slacks," an oblique answer to 'Mats 
anthem "Androgynous." Three of the Twin 
Cities' brightest lights. 

* HOODOO GURUS 

Crank 
PRODUCER: Ed Stasium 
Zoo/Praxis 72445 11094 2 

Australian band's follow -up to 1991's 
"Kinky" on RCA is more simply wonderful 
pop -rock, equally devoid of sticky froth and 
overbaked grange. In its place, the Gurus 
hew to driving guitars, surehanded 
melodies, and more than enough unique 
touches (including a decided propensity for 
psychedelic swirls and cowpunk 
meanderings) to keep it all supremely 
interesting. First single is the propulsive 
"The Right Time "; possible follows include 

VITAL R 

FRANK SINATRA 

The V -Discs 
PRODUCER: Didier C. Deutsch 
Columbia Legacy 66135 

Once treasured by American servicemen 
during World War II, the vintage vinyl on 
this two -CD boxed collection proves truly 
worthy of the latter -day honor "treasure 
trove." Here indeed are rarities and 
revelations. The 53 tracks, all digital 
transfers from original source material, 
are "the rarest" of Sinatra's legion 
recordings made for the war -years V- 
Disc project, which saw everything from 
radio broadcasts to dress rehearsals 
committed to 78 -rpm vinyl for monthly 
shipment to the troops overseas. A 32- 
page booklet offers colorful and complete 
context on both the project and Sinatra's 
role in it, as well as highlighting the very 
unusual selections (the opera nugget 
"Where Is My Bess," for instance), as 
well as the subtle lyrical revisions and 
reinterpretations of classics. A stunning 
historical portrait of Young Blue Eyes, at 
ease. 

E I S S U E S 

MARVIN GAYE 

The Soulful Moods Of Marvin Gaye 

When I'm Alone I Cry 

The Norman Whitfield Sessions 
PRODUCERS: Berry Gordy; Mickey Stevenson & Clarence 
Paul; Norman Whitfield 
Motown 31453 0370; 0356; 0355 

First two titles in Gaye trilogy are 
reissues of mostly standards albums 
released in the '60s. "Moods" finds 
Gaye performing jazz/pop nuggets as 
well as "Let Your Conscience Be Your 
Guide," his first solo single; "When I'm 
Alone" offers the original mono version 
of the album plus a previously 
unreleased stereo alternate. While 
these albums spotlight Marvin the 
crooner, the Whitfield title showcases 
the singer's soul side, from pivotal 
smash "I Heard It Through The 
Grapevine" to early -'70s hit "The End 
Of Our Road." As such, record is a 
testament to Whitfield's production 
and songwriting genius, and to Gaye's 
uncontested place at the summit of the 
R &B and pop canons. 

standout, hard -rocking "Nobody" and soft- 
hearted "You Open My Eyes," a pop penen 
sweetened by Vicki Peterson and delivered 
with a wink and great flair. 

* THE BEAU HUNKS 

The "Little Rascals" Music 
PRODUCER: Jakob Klaasse 
Koch Screen 8702 

Under the stewardship of Piet Schreuders, 
eclectic Dutch ensemble takes on the 
exacting task of re- creating dozens of Roy 
Shield themes from Hal Roach's "Our 
Gang" and "Laurel & Hardy" talkies, 
familiar to generations of viewers but never 
heard in "clean" versions. Played on period 
instruments and recorded unaffectedly 
through overhead mikes, the pieces are 
uncanny replicas of the originals that will 
stir many memories of the Roach screen 
gems. An enlightening essay by Schreuders 
and detailed track annotation top off an 
already delightful package. 

KAREN AKERS 

Just Imagine 
PRODUCER: Hugh Fordin 
DRG 5231 

Take the past glories of popular 
songwriting, add a dash of classy, more 
contemporary songs, and you have Karen 
Akers. The familiar comes from Jerome 
Kern, Rodgers & Hart, Noel Coward, Fats 
Waller, while the late 20th century talents 
include William Bolcom, Craig Camelia, 
John Wallowitch, and Lennon & 
McCartney. Disparate points of view, 
handled with the usual sensitivity that 
marks the cabaret star's skills. 

R & B 

CHANGING FACES 
PRODUCERS: Various 
Big BeaVAtlantic 92369 

Set features production sorcery and 
infectious grooves to bolster standard -issue 
songs. Duo makes the best of debut with 
highly blended vocal harmonies that create 
winners, ranging from new jack to youthful 
R &B, with the latter ironically sounding 
fresher amid the current girl group glut. 
"Thoughts Of You" percolates with 
welcomed simplicity, while "Come Closer" 
manages a mood, despite a hollow "rap" 
vocal dub. Also of note are "Foolin' Around," 
"Baby Your Love," and "Stroke You Up." 

R A P 

VARIOUS ARTISTS 

Fresh: Music Inspired By The Film 
PRODUCERS: Various 
Loud 66478 

As its title suggests, nothing on this all -rap 
set actually appears in the flick, but like last 
summer's "Inkwell" soundtrack, it blends 
the old with the new. The new tracks -the 
march -like first single "I Gotcha Back," the 
hop -drop "Can It Be All So Simple," and the 
slinky, minor -key "Heaven & Hell" -are 
grim, bare-bones narratives inspired by life 
in the urban prison, while older jammies like 
"Fresh" and "Funkbox Party" are bouncy, 
high on life, and musically rich. 

THE NOTORIOUS B.I.G. 

Ready To Die 
PRODUCERS: Various 
Bad Boy 73000 

There are no empty boasts, overused P- 
Funk samples, or mock Superfly style on 
this album, a sound theater that features 
flashbacks and runs from the performer's 
birth to a dramatization of his death, a 
symbolic suicide. The rotund Brooklyn 
rapper offers vivid glimpses into his 
childhood struggles and black -mafia past, 
while also serving doses of dark humor and 
streaks of good -time fun. His rhymes, 
served atop a sympathetic molasses thump, 
contain chunks of violence and misogyny, 
but at least one gets the impression that he's 
speaking truth and not merely posing. 

(Continued on page 104) 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections 
of works by one or more artists. PICKS (') : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES ( *) : New releases, regardless of chart potential, highly recommended because of their musical merit. 
MUSIC TO MY EARS (A) : New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to 
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Single Reviews 
EDITED BY LARRY FLICK 

P O P 

GLORIA ESTEFAN Turn The Beat Around (3:52) 
PRODUCERS: Emilio Estefan Jr., Lawrence P. Dermer 
WRITERS: P. Jackson, G. Jackson 
PUBLISHER: Unichappell, BMI 
REMIXERS: David Morales, Phillip Damien, Pablo Flores, 
Javier Garza, Eric Schilling 
Crescent Moon/Epic Soundtrax 77630 (c/o Sony) (cassette 
single) 

Well- conceived cover of Vicki Sue 
Robinson's disco chestnut can be heard 
on both the soundtrack to "The 
Specialist" and Estefan's forthcoming 
"Hold Me, Thrill Me, Kiss Me" collection 
of covers. She has not delivered a pop 
single with this much verve and energy 
in a long while. The groove is reminiscent 
of her own classic "Conga," and it is 
wrapped in delicious layers of live strings 
and horns. An inspired pairing of song 
and artist that will likely spark heavy top 
40 and club activity. 

n TONI BRAXTON How Many Ways (4:20) 
PRODUCER: Vincent Herbert 
WRITERS: V. Herbert, T. Braxton, N. Goring, K. Miller, 
P. Field 
PUBLISHER: not listed 
REMIXERS: R. Kelly, Vincent Herbert, Sean "Puffy" 
Combs, Carl "Chucky" Thompson 
LaFace 4081 (do BMG) (cassette single) 

Umpteenth single plucked from 
Braxton's five- times -platinum debut 
benefits from a refreshing R. Kelly 
remix that plugs into current top 40 and 
R &B radio trends. On its own merit, the 
song is a romantic ballad with an 
instantly memorable chorus. Braxton 
provides added dimension with a sultry, 
well- shaded vocal that is a reminder of 
why she is among the leading urban 
divas of the moment. What else can be 
said? 

GIN BLOSSOMS Allison Road (3:18) 
PRODUCERS: John Hampton, Gin Blossoms 
WRITER: R. Wilson 
PUBLISHER: not listed 
ABM 8202 (do PGD) (cassette single) 

Some records are so good, so perfectly 
crafted that you never tire of 'em. Latest 
single from the Gin Blossoms' glorious 
1993 "New Miserable Experience" opus 
glistens with a crisp acoustic and electric 
guitars, harmonious vocals, and a wildly 
infectious chorus that makes you 
nostalgic for bygone days of teen -age 
youth and AM radio. 

* ROLLING STONES Out Of Tears (4:12) 
PRODUCERS: Don Was, the Glimmer Twins 
WRITERS: M. Jagger, K. Richards 
PUBLISHER: Promopub B.V., ASCAP 
REMIXER: Bob Clearmountain 
Virgin 14237 (do Cema) (cassette single) 

Second single from "Voodoo Lounge" is 
an extremely pop -friendly rock ballad 
that shows Mick Jagger in a sweet, 
sensitive light. Driven by delicate piano 
lines instead of trademark guitars, single 
has lilting melody that draws you in 
before the end of the first verse. Easily 
the band's most viable top 40 competitor 
in a long time. 

* DFC Things In Tha Hood (4:24) 
PRODUCERS: Warren G, Sedric "Swift" Barnett 
WRITERS: B.T. Thompson, A. Breed, Warren G, 

S. Barnett 
PUBLISHERS: What's Not/Tamu/To Bee Cleared/Power 
Artist/Warren G./Too Swift, BMI 
REMIXER: Chris "The Glove" Taylor 
AssaulVBig Beat 2149 (do Atlantic) (12 -inch single) 

With the red -hot Warren G at the 
production helm, this easy -paced hip -hop 
jam can't miss. He lays a textured 
midtempo groove that slinks nicely 
during the verses, building up an 
enticing steam during the chorus. The 
act offers an equally tasty blend of 
smooth singing and even -handed 
rapping. Thoroughly pleasing single 
demands instant play at several radio 
formats. 

TORI AMOS Pass The Mission (4:05) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Atlantic 5888 (cassette single) 

Amos is an acquired taste that many are 
wisely beginning to indulge in. This 

haunting, piano- rooted tune gives her 
plenty of room to stretch her unique 
vocal style. Pleasing chord progressions 
have a sort of country -pop quality, which 
fits her piercing soprano quite nicely. 
Far more sophisticated than standard 
top 40 fare, but well worth the 
programming effort. 

SASS JORDAN Sun's Gonna Ride (2:53) 
PRODUCERS: Nick Didia, Stevie Salas, Sass Jordan 
WRITER: S. Jordan, S. Salas 
PUBLISHER: not listed 
ImpacVMCA 3078 (c/o Uni) (cassette single) 

Jordan shines on this pillowy acoustic - 
pop nugget from her fine current album, 
"Rats." Iced with silvery violins and a 
fluid electric guitar solo, single has 
limber legs to trot onto album rock and 
AC playlists- though popsters who love 
their music (mostly) unplugged should 
look no further. 

COLOUR CLUB Freedom Words (4:01) 
PRODUCERS: Bernard, Pierce 
WRITERS: Bernard, Pierce 
PUBLISHER: Colour Club, BMI 
JVC 8005 (CD single) 

Fans of US3 -style acid -jazz will dig this 
jaunty, retro- splashed ditty. Classic - 
funk purists will nosh on the wriggling 
beat and hand -waving backing chants, 
while popsters will dine on the jangly 
guitar licks and slinky female vocals. A 
kinetic new groove collective that will 
sound equally fine on radio airwaves and 
in smoky jazz clubs. Be sure to 
investigate the act's debut album. 

R & B 

TONY TERRY When A Man Cries (o 041 

PRODUCERS: Jerry Barnes, Katreese Barnes 
WRITERS: J. Barnes, K. Barnes 
PUBLISHER: Jareese, BMI 
Virgin 14206 (c/o Cema) (cassette single) 

This sensitive ballad should have lady 
listeners melting in agony and ecstasy. 
Terry boldly, beautifully swoons on this 
well -produced effort. Detailing 
the difficulty that men have in 
expressing themselves, Terry croons a 
vulnerable message about modern 
men in the '90s and the importance of 
positive communication. Deep thoughts, 
indeed. 

* BARRY WHITE Practice What You Preach 
(3:59) 
PRODUCERS: Barry White, Gerald Levert, Tony Nicholas 
WRITERS: B. White, G. Levert, E. Nicholas 
PUBLISHERS: Seven Songs/Super Songs/Divided/Zomba 
Songs/Warner- Tamerlane/Ramaì, BMI 
A &M 8337 (do PGD) (CD single) 

White sure hasn't lost his seductive 
touch -as proven vividly on this 
shimmering ballad from his new set, 
"The Icon Is Love." He sings with 
tingling force, framing the track with his 
signature love talk. Collaborators Gerald 
Levert and Tony Nicholas keep the 

N E W & 
N O T E W O R T H Y 

BMU (Black Men United) U Will Know (4:00) 
PRODUCERS: Brian McKnight, D'Angelo, Bob Power 
WRITERS: D'Angelo, L. Archer 
PUBLISHER: not listed 
Mercury 1335 (do PolyGram) (cassette single) 

The soundtrack to the movie "Jason's 
Lyric" gets a great boost from this 
star -studded gospel/funk slammer. 
With a stunning platinum lineup that 
includes R. Kelly, Boyz II Men, 
Portrait, Brian McKnight, Keith 
Sweat, Tevin Campbell, and Aaron 
Hall, this special one -time offering is 
primed to invade top 40 and R &B 
formats with two sharply different 
mixes. The primary version clicks with 
a contagious, hand -clappin' groove, 
while the other mix is stripped down to 
an insinuating bassline and folk -ish 
acoustic strumming. A smash. 

music contemporary and primed for 
instant R &B radio approval. We'd love to 
see some of today's young turks "freak" 
with this kind of sex appeal. 

BLACKGIRL Where Did We Go Wrong 13:591 

PRODUCER: Daryl Simmons 
WRITER: D. Allen 
PUBLISHERS: ATV /Penny Funk, BMI 
Kaper /RCA 62910 (c/o BMG) (cassette single) 

Heaven -sent vocals rise to the occasion 
of this demanding Daryl Simmons - 
produced ballad, drastically reworked 
from the original album cut. Angelic 
harmonies supplement the sweetness, as 
newly added keyboards and lush voices 
sweep through the enhanced production. 
From the CD "Treat U Right." 

A FEW GOOD MEN A Lil' Somethin' (4:24) 
PRODUCERS: Christopher Stewart, Sean Hall 
WRITERS: C. Stewart, S. Hall 
PUBLISHERS: Gimme Some Hot Sauce/More Better 
Grooves/Tunes On The Verge Of Insanity/Famous, ASCAP 
LaFace 4078 (c/o BMG) (cassette single) 

Helped by the magic touch of executive 
producers L.A. Reid, Babyface, and 
Daryl Simmons, this steamy foursome 
debuts with a sexy, soulful crooner. As a 
steady hip -hop beat beckons, a woo -ing 
vocal harmony offers an irresistible 
hook. The Allstar's radio edit adds an 
echoed rap and slow funk edge. All in all, 
it's a few good minutes of soul. 

KLYMAXX 4 The Ole Dawg N U (3:40) 
PRODUCERS: William Burke, Joyce Irby 
WRITERS: I. Embry, B. Cooper, W. Burke, J. Irby, 
C. Berry 
PUBLISHERS: Diva One/Slap Me One/EMI, ASCAP 
1863 -EP 940014 (c/o Valley Vue) (CD single) 

Venerable all- female band returns with a 
muscular funk throwdown that 
showcases the skills of new lead singer/ 
bassist Joyce Irby to cool effect. 
Founding member Bernadette Cooper 
makes a special appearance, lending her 
distinctive brand of sass and diva polish. 
One good reason to check out the group's 
fab new "One Day." Contact: 619 -778- 
6510. 

* A. DEE Mishale (4:01) 
PRODUCER: Eric Foster White 
WRITER: A. Dee 
PUBLISHER: not listed 
REMIXER: Richie Jones 
Metroblue 79878 (do Capitol) (CD single) 

Videogenic newcomer is high -steppin' 
with a reggae- kissed R &B ditty that will 
initially draw comparisons to Seal and 
Terence Trent D'Arby. However, this 
single is far more jubilant, and likely to 
inspired countless hours of jiggling. 
Should not be limited to R &B playlists; 
top 40, modern -pop, and AC 
programmers should find elements to 
tap into, too. For a harder tone, check 
out Richie Jones' "Dub Cult" remix. 

C O U N T R Y 

TRACY LAWRENCE I See It Now (3:37) 
PRODUCER: James Stroud 
WRITERS: P. Nelson, L. Boone, W. Lee 
PUBLISHERS: Sony Tree, BMI; Sony Cross Keys/WB, 
ASCAP 
Atlantic 5792 (cassette single) 

Lawrence employs that of heartbroke 
vocal thang to full effect on this 
bittersweet song of regret. One of his 
best -ever performances, this debut 
single bodes well for Lawrence's 
upcoming third album, "I See It Now." 

THE MAVERICKS There Goes My Heart 
(3:16) 
PRODUCER: Don Cook 
WRITERS: Malo, Kostas 
PUBLISHERS: Sony Tree/Raul Malo /Songs of Polygram 
International /Seven Angels, BMI 
MCA 54909 (do Uni) (7 -inch single) 

While this band is being hailed as 
country's new cutting edge, it is turning 
out some truly (and delightfully) retro 
music. This playful shuffle, with its 
perfectly placed fiddle and pedal steel 
breaks, wouldn't sound out of place on an 
early Ray Price album. 

n JOHN ANDERSON Country'Til I Die (3:02) 
PRODUCERS: James Stroud, John Anderson 
WRITERS: T. Seals, E. Setser, J. Anderson 
PUBLISHERS: Irving/Baby Dumplin', BMI; Almo/Holmes 
Creek, ASCAP 
BNA 62935 (do BMG) (7 -inch single) 

Whether or not you needed the reminder, 
Anderson is proud to tell you once again 
that he is countrified. This is sure to provide 
some toe- tapping entertainment, but 
there's a good reason why Nashville refers 
to songs like this one as "no- brainers." 

BILLY DEAN Men Will Be Boys (2:47) 
PRODUCERS: Jimmy Bowen, Billy Dean 
WRITERS: G. Clark, V. Thompson 
PUBLISHERS: EMI -April /GSC/Ides of March, ASCAP 
Liberty 79054 (c/o Cerna) (CD promo) 

Here's a case where two seasoned Nashville 
songwriters have absolutely nothing to say, 
and decide to say it anyway. This song kicks 
off with a pointless chorus and goes 
nowhere from there. 

D A N C E 

ELLYN HARRIS Got A Green Light (6:11) 
PRODUCER: Costantino " Mixmaster" Padovana 
WRITER: E. Harris 
PUBLISHER: not listed 
REMIXERS: Maurizio Verbeni, Martin Aurelio 
Unity 002 (12 -inch single) 

Hi -NRG siren ends a lengthy break from 
recording with a house -angled twirler that 
relies heavily on her breathy, sex -kitten 
vamps. Producer Costantino Padovano 
surrounds Harris with a flurry of rolling 
piano lines and a phat bassline. A double - 
pack of remixes should trigger interest 
from several club formats. Contact: 212- 
860 -0500. 

THE ISMAILIS We Are Friends With Everybody 
(6:20) 
PRODUCER: L -D 
WRITER: L -D 
PUBLISHER: Adios 
Pow Wow 492 (12 -inch single) 

Spacious trance mover glides at a breezy 
pace, weaving blippy, rave -ish keyboards 
and disjointed male- voiced mantras into a 
frenetic beat base. Dubby treat will keep 
parties in motion for hours. Flip the record 
over and enjoy "Essence" by Trunk and 
"Bliss" by the Wizzard. All tracks from Paw 
Wow's fab "Trans -House Express" 
compilation. Contact: 212- 245 -3010. 

VALLI ROSE Shame (5:27) 
PRODUCERS: Joe Magic, Al Pizarro 
WRITERS: R. Cross, J.H. Fletcher 
PUBLISHER: Unichappell, BMI 
REMIXERS: Joe Magic, Al Pizarro 
Black Rose 1012 (12 -inch single) 

Club ingenue from takes a stab at the 
Evelyn "Champagne" King evergreen with 
mixed results. She gives the song a brash, 
urban vibe, standing tall against a busy 
house arrangement-and that is where the 
problem begins. The track sometimes 
swerves too quickly between bright disco 
vibes and dark, underground intensity. A 
more even -paced remix would turn this 
single into a serious contender. Contact: 
212- 777 -1740. 

AC 
KENNY ROGERS You Are So Beautiful (3:26) 

PRODUCER: David Foster 
WRITER: not listed 
PUBLISHER: not listed 
Atlantic 5878 (CD promo) 

Rogers makes the switch to Atlantic and 
christens his upcoming album of pop 
standards with a love song made famous by 
Joe Cocker. Rogers has the creaking rasp 
to maintain a minor edge amid producer 
David Foster's sweeping, quasi -orchestral 
string arrangement. A lovely soundtrack to 
an evening of romance. AC programmers 
take note. 

NAJEE My Angel (6:14) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
EMI 19923 (do Cerna) (CD cut) 

Preview into the gifted sax player's new 
"Share My World" collection flutters 

with lovely solos, and is anchored by 
percussive jazz/R &B foundation. Warm 
and soothing instrumental would be a 
welcome addition to both AC and adult - 
skewed R &B playlists. 

ROCK TRACKS 
* ELASTICA Stutter no timing listed) 
PRODUCER: not listed 
WRITERS: J. Frischmann, Elastica 
PUBLISHER: not listed 
Sup Pop 275 (7 -inch single) 

It may be a stretch, but this indie quartet 
is best described as a better -natured 
Hole. Both acts feature sassy fronting 
females, impatient melodies, and gritty 
guitar riffs. The energetic tone here, 
however, is uplifting -not brooding. 
Equally interesting is the flip side, 
"Pussycat." 

* WEEZER Undone: The Sweater Song 3:58) 
PRODUCER: Ric Ocasek 
WRITER: not listed 
PUBLISHER: not listed 
DGC/Geffen 4662 (do Uni) (CD promo) 

This kooky song about a sweater is 
already getting lots of airplay at modern 
rock. Fragments of strange 
conversations mingle with an acoustic 
opening and sedate vocal. The party soon 
rages into a loud burst of grunge, then 
resumes the wacky verbiage. The result 
is catchy -in a twisted, dysfunctional 
kind of way. Put it in high cycle. 

DILLON FENCE Living Room Scene (3:40) 
PRODUCERS: Mark Freegard, Dillon Fence 
WRITER: G. Humphreys 
PUBLISHERS: Dillon Fence/Threptos, BMI 
Mammoth 5842 (c/o Atlantic) (CD promo) 

Armchair rockers will appreciate this ode 
to life in the living room. This well -versed 
quartet may hit a bit too close to home for 
many who lead the lazy life. Pressing 
guitar riffs hint at grunge, while the raw 
vocals range from a soft whisper to a 
loud, raspy roar. Now get a life, already. 

R A P 

GMO It's An Everyday Thing To Roll (3:39) 
PRODUCER: G-Mo 
WRITER: G -Mo 
PUBLISHER: It MusidGimeno, BMI 
Zoo 14171 (do BMG) (CD single) 

This laid -back anthem supports casual 
"rolling" in more ways than one. The title 
has a double meaning -both cruising 
down the avenue and smoking indo. A 
sedate rap saunters over a lazy groove, as 
playful keyboards tease and taunt. Light 
'er up. 

RON C Mobbin' (no timing listed) 
PRODUCER: Johnny Z. 
WRITERS: R. Carey, J. Zunino, E. Carey 
PUBLISHERS: Promuse/Ron C/Deep Groove Muzik, BMI 
Profile 7424 (CD single) 

With a deep beat, Ron C bumps a 
hardcore bass rap that recalls the stark 
contrasting imagery found in Ice Cube's 
"It Was A Good Day." The Dallas-based 
rapper's sister $A$ guests on this 
sobering street saga. The "Somethin' 2 
Slide 2" remix adds an additional deep 
synth dub beat, which sounds like an 
updated bass derivative of the acid -house 
craze of the late '80s. 

VOLUME 10 Sunbeams (3:57) 
PRODUCERS: Coze, Soup & Stone 
WRITERS: D. Hawkins, E. Goodman, Jr., A. Holmes, 
A. Trotter Ill 
PUBLISHERS: Volume 10 /Immortal /BMG/Solar/TobinV 
Sony, BMI; One In The Chamber, ASCAP 
Immortal/RCA 62913 (do BMG) (maxi- cassette single) 

Haughty hip- hoppers rejoice: Bold and 
brazen, this snazzy track integrates 
elements from Shalamar's 1979 album 
cut "Take Me To The River" into a 
psychedelic backing track and fumbling 
funk foreground. The remixed version, 
produced by the Baka Boyz, adds a 
relentless, twangy bass beat. Instant 
retro rhythms to brighten your day. 

PICKS ( ) : New releases with the greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203. 

BILLBOARD SEPTEMBER 24, 1994 73 

www.americanradiohistory.com

www.americanradiohistory.com


The Enter *Active File 
ENTERTAINMENT INDUSTRY NEWS OF INFO SYSTEMS, VIDEO GAMES & RETAIL -TECH MEDIA 

Hip Education Is Goal Of Virgin Titles 
BY MARILYN A. GILLEN 

NEW YORK- Virgin Sound & Vi- 
sion is taking its moniker to heart, 
combining cutting -edge world music 
and eye -catching visuals into its pre- 
miere multimedia titles designed, as 
per the company mandate, "to en- 
tertain your mind." 

The year -old software firm, which 
makes its marketplace debut this 
fall with a slate of three CD -ROM ti- 
tles and one diskette release, was 
originally created by the Virgin 
Group as an offshoot to another Vir- 
gin Group multimedia entity, Virgin 
Interactive Entertainment. 

While the latter was formed with 
a focus on the interactive gaming 
market, with such popular CD -ROM 
titles as "Jungle Book," "The 7th 
Guest," and the forthcoming sequel 
"The 11th Hour," Virgin Sound & 
Vision, with offices in Los Angeles 
and London, is geared to the "non - 
gaming market," according to its 
company head. 

Although Virgin Interactive has 
since been sold to Spelling Enter- 
tainment, it will act as worldwide 
distributor for Virgin Sound & Vi- 
sion titles. The target is the core 
computer software retail base, as 
well as mass -market outlets, book- 
stores, and music chains, according 
to marketing manager Jim Wilson. 

Wilson says a number of in -store 
promotions with retailers, as well as 
co- promotions with various "na- 
tional partners," are planned for the 
October product launch. Details are 
pending. 

"We felt there were other mar- 
kets above and beyond the video 
game market where interactive 
technology was really ripe to pene- 

trate," says CEO Tom Turpin about 
the Virgin Sound & Vision mandate. 
"And for us right now, that boils 
down to what I call knowledge - 
based entertainment, where you 
have a very strong entertainment el- 
ement, but you are hopefully im- 
parting some knowledge at the same 
time." 

That mandate will translate 
roughly into four titles this fall, two 
falling broadly under the "family en- 
tertainment" heading and two under 
the "edutainment" banner. 

On the former front are "Virgin's 
One Tribe" ($69.99) and "Virgin's 
One World Atlas" ($49.99) -a "peo- 
ple and cultural atlas" and a physical 
world atlas, respectively. 

Despite the dry tags, Turpin says 
Virgin's goal was to make its atlases 
"compelling," something it set out to 
do through the use of culturally spe- 
cific music and high -quality video 
and graphics. 

"What we did before we put these 
together is say, why do people take 
a year or two off to join the Peace 
Corps or cruise through Asia or trek 
in the wilderness ?" Turpin says. 
"It's because everybody has a fasci- 
nation for the earth and the differ- 
ent peoples and cultures of the 
earth, and we really wanted to tap 
into that strong emotional core. One 
of the best ways to do that is by hav- 
ing music that instantly evokes the 
atmosphere of the place." 

"One Tribe," a wide -ranging 
global exploration hosted by MTV 
International VJ Pip Dann, draws 
on music performed by artists on 
Peter Gabriel's Real World Rec- 
ords, matched with the appropriate 
global venue. "One World Atlas" 
also boasts "culturally specific mu- 
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One Tribe" features a selection of 
music from Peter Gabriel's Real 
World label. 

sic," in this case a 25- minute sound- 
track of various regional world mu- 
sics, Turpin says. 

Although Virgin Sound & Vision 
does not have any "formal access" to 
the Virgin Records catalog or art- 
ists, "all the music -based experience 
within the Virgin Group is very 
much available to us," Turpin says. 
"Music is going to be a very central 
element of everything we do, be- 
cause of its strong emotional reso- 
nance." 

Virgin also is laying claim to a 
strongly evocative visual approach, 

enhanced via the use of a licensed 
technology called "Fractal Image 
compression." "In a nutshell, that al- 
lows you to do something you can't 
do in a book or on TV, which is to 
take a small piece of any picture you 
see and blow it up into a full- screen 
image without any loss of resolu- 
tion," Turpin says. "It gives you free 
rein to explore." 

Also due this fall from Virgin 
Sound & Vision are the diskette - 
based "Frantic Factory," described 
as "an activity learning program," 
and "Dinonauts," an "educational 
romp" through space with a crew of 
animated dinosaurs. Both are geared 
to a younger audience than the com- 
pany's atlases, but adhere to the same 
general principle, Turpin says. 

"We want to deliver materials in a 
hip fashion while leaving the con- 
sumer feeling like they have really 
gotten something out of our prod- 
ucts -that they have grown from the 
experience, and will be pumped up to 
come back for more," he says. 

To that end, Virgin Sound & Vision 
plans to ramp up its output to 20 titles 
in 1995, when it expects to launch its 
first interactive music titles, and 30 
by 1996. 

Boogie Time. Times Mirror Multimedia executives celebrate the fall release of 
their new children's CD -ROM, "CyberBoogie! With Sharon, Lois & Bram," which 
allows children to create their own dance shows by choosing any of 15 
backgrounds, five animated animal characters, and a variety of objects. Shown 
preparing to boogie, from left, are Alex and Marilyn Ehrlich of Ehrlich Multimedia, 
a Times Mirror Multimedia division; Sharon; Stephen Powers, CEO, Drive 
Entertainment; Lois; Brooks Diamond, the trio's manager; and Bram. 

MAD DOG II: THE LOST GOLD 
American Laser Games 

IBM DOS (386SX 
recommended), no suggested 

retail; 3DO, $64.95 
The sharp -shootin' sequel to the 

popular live- action Western arcade 
game is likely to rustle up interest at 
retail, as its predecessor, "Mad Dog 
McCree," remains a steady seller. 

The black- hat -clad bad guy is at it 
again. Mad Dog is causing chaos in an 
Old West town, where his gang of ban- 
dits are hiding out. In this hi -tech 
equivalent of the age -old shooting gal- 
lery game, the player must gun down 

the renegades before they shoot to kill. 
This time, the game takes a less linear 
path, allowing garners to choose one of 
three guides to the interactive climax. 

Different paths produce different 
challenges, which is a plus for diehard 
garners. The full- motion, full- screen 
video on the PC version is a bit jerky 
at times in the PC game, making it dif- 
ficult to spot a potential enemy. In the 
3D0 version, game play is enhanced 
with the use of an optional GAMEGUN 
controller, which enables the player to 
aim and shoot directly at the television 
screen. 

BRETT ATWOOD 

Sega Launch 
A `Sonic' Boom 
SEGA IS TEAMING WITH MTV and the 
Hard Rock Cafe for the high -profile 
launch of its fourth -quarter focus prod- 
uct, the backward -compatible "Sonic & 
Knuckles." The revolutionary new 
game, due Oct. 18 for the Sega Genesis 
platform, can be played as a stand- 
alone video game or used to enhance 
earlier "Sonic" titles via something 
called "Lock -On" technology (Bill- 
board, Aug. 27). 

The kickoff comes via a half -hour 
MTV special, "Rock The Rock," to air 
at 9 p.m. Oct. 17. on the music video 
channel. The show will feature details 
about the "Lock -On" technology, as 
well as the championships of the "Sonic 
& Knuckles" game -playing contest- 
for the coveted title of `world's most 
hardcore video game player" and 
$25,000 in prize money. 

That contest kicks off this month, 
when registration for preliminary com- 
petitions begins via select radio sta- 
tions and retail stores, which will be 
given P-O -P material sporting a call-in 
registration number. The preliminary 
matches will be held at Hard Rock Ca- 
fes throughout the world. 

NET GAIN: Indie label Mammoth Rec- 
ords has gone online, setting up its own 
site on the Internet with music and vi- 
deocHps,tour dates, biographical infor- 
mation, and more on a roster of artists 
including Victoria Williams, Juliana 
Hatfield, and Dillon Fence. Fellow la- 
bel act Frente! is slated to kick off the 
online chat option Sept. 26 or 27 (de- 
tails pending) in anticipation of the 
kickoff of the U.S. leg of its world tour. 

IN OTHER ONLINE NEWS, Time Warner 
Interactive has unveiled the "TWi Fo- 
rum" on America Online. The site is be- 
ing positioned as "an information 
source and meeting place" for TWi cus- 
tomers and others interested in what 
the company is doing in the interactive 
and game arenas. Features will include 
news about current and upcoming 
products, technical assistance from 
company experts, downloadable soft- 
ware demos and screen grabs, and 
message forums for exchanging tips 
and notes with other users. 

Time Warner Interactive plans to 
open similar forums on a variety of on- 
line systems. 

STATS ENTERTAINMENT: On average, 
the European early adopters of home 
multimedia computers are acquiring 
at least 14 CD -ROM titles in the first 
year of computer or CD -ROM drive 
ownership, according to BIS Strate- 
gic Decisions' survey of 150 early 
adopters of MPCs and CD -ROM up- 
grades in Germany, France, and the 
U.K. Other findings from the interna- 
tional organization of analysts and 
consultants: 10% of users have al- 
ready acquired more than 30 CD- 
ROM titles; the most popular catego- 
ries of software cited are compilations 
(with at least one title purchased by 
63% of respondents), games (55 %), 
and reference (43 %). Users also say 
their multimedia computer activity 
has reduced time spent on other 
screen -based pursuits such as watch- 
ing TV, video rental, and playing 
standard video games. 
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By Seth Goldstein 

LOADING UP `JURASSIC': 
MCA/Universal won't comment, 
but wholesalers tell us the studio is 
so confident about "Jurassic Park" 
demand that it has given them 40% 
return privileges for orders in ex- 
cess of goal. 

The sky isn't quite the limit, 
however. Reportedly, MCA has put 
an over -quota cap of 20 %-30% on 
shipments. Returns on orders top- 
ping that level revert to standard 
20 % -25% returns. "You can't go too 
far over," says one distributor, who 
at the same time considers MCA's 
terms the most generous since 
Paramount took back unsold copies 
of "Wayne's World." Another calls 
it "unbelievable." 

The difference between the two 
titles is unbelievable as well. Para- 
mount delivered 5 million 
"Wayne's World" cassettes and re- 
covered about 2.5 million; expect- 
ing minimal returns, MCA will ship 
more than 20 million of "Jurassic 
Park." 

"Jurassic" will set a live- action 
record, but the real test for sell - 
through may come with the Nov. 8 
release of "The Flintstones." Sales 
and marketing senior VP Andrew 
Kairey considers the title emblem- 
atic of the "new wave" in home 
video where consumers who used 
to rent "are buyers." If Warner's 
$70 million box -office hit "Free 
Willy" could crest at 7 million 
units, MCA figures the $130 mil- 
lion "Flintstones" can ride to 12 
million a year later. 

Intent -to- purchase studies say 
the demand is there, Kairey says. 
"Our big concern," he adds, will be 
to make believers of the retail com- 
munity. Uniformly skeptical dis- 
tributors doubt MCA can net half 
that number -6 million cassettes - 
so Kairey appears to have his work 
cut out for him. Working in his fa- 
vor is the studio's conservative es- 
timates for past hits like "Beetho- 
ven." 

MCA's pitch seems to be, Trust 
us on this and on catalog. "We've 
become very sophisticated market- 
ers," says Kairey. "Basically, we're 
handing retailers turnkey opera- 
tions." 

1 7 -YEAR ITCH: Steve Furman 
has left rackjobber Levy Music & 

Video for an executive spot with 
non -theatrical supplier Questar 

(Continued on page 78) 

No Pain, No Gain For Fitness Pros 
Translating Gym Success To Video Isn't Easy 

BY EILEEN FITZPATRICK 

LOS ANGELES -Your abs, buns, 
and thigh class at the fitness center 
that bears your name is packed ev- 
ery day, you're on everyone's top 10 
personal trainer list, stars like Julia 
Roberts sing your praises, and 
Nike's calling to put you in its next 
ad campaign. Your students say you 
should make a video. But are you 
ready for retail? 

Not so fast, says the elite group of 
fitness professionals who have made 
the jump from the gym to the retail 
shelf. "It hasn't been easy," says Keli 
Roberts. who received a distribution 
deal with CBS /Fox Video as a result 
of her featured trainer role on the 
first CherFitness tape. 

"The Cher tape sold 1.5 million 
units, and there was such a response 
to me, which was the reason I got the 
deal with CBS /Fox," she says. "I in- 
correctly assumed it would be easier, 
but teaching classes is one thing - 
building a clientele on video is an- 
other." 

Roberts' first two videos, "The Ul- 
timate Step Workout" and "Total 
Body Circuit Training Workout," re- 
leased in January, have sold 150,000 

units combined, according to CBS/ 
Fox VP of sports and fitness Kevin 
Conroy. In comparison, Cory Ever- 
son, who released her first step 
workout video about three years ago, 
says her program sold 280,000 units 
during its first six months in release. 

"The thing to think about is that 
Keli is someone brand -new," says 
Conroy. "But we're ecstatic about 
her progress." Despite sluggish sales 
of the Roberts tapes, he says, the 
company has mapped out a 3 -to -5- 
year strategy to make her "our next 
franchise." 

Roberts admits the videos may 
have been too difficult compared to 
her competitors' tapes. "I'm used to 
working with a fit population who at- 
tend my classes," says Roberts. "But 
60% of the population who exercise 
start and then stop. My goal is to find 
a way to get them and keep them go- 
ing." 

Her next release will be easier, 
with more explanation and more mo- 
tivational techniques. 

Developing new fitness talent is 
one goal of A *Vision's BodyVision la- 
bel, says part -owner Kathy Smith, 
who has 17 tapes on the market. The 
process is still a challenge, despite 

How Much Is That Doggie In The Window? Musicland Group chairman Jack 
Eugster knows how to keep "Beethoven's 2nd" competitively priced. But that's 
not to say he turns down marketing tips from MCA/Universal's top dog, who had 
a chance to bark out suggestions during a recent visit to Musicland's Minneapolis 
headquarters. Beethoven apparently wasn't always this well- behaved, causing 
"controlled havoc everywhere he went," says the studio. 

the label's roster of Tamilee Webb, 
Everson, Gin Miller, Candice Cope- 
land- Brooks, and other veterans. 

"As established as someone like 
Gin is, the exercise market is very 
competitive," says Smith. "It is still 
a challenge to sell." 

Smith says breaking big is a 
dream of many fitness pros these 
days. Finding "the right vehicle" is 
as important as the workout pro- 
gram. 

"The hardest thing is to get some- 
one like Martin Henry known," she 
says of the popular, Los Angeles - 
based fitness center owner and in- 
structor whose body sculpting pro- 
gram has been around since 1990. 

The vehicles trainers use to get 
their names out beyond the gym usu- 
ally involve television exposure. PPI 
Entertainment's Denise Austin got 
her national exposure as the health 
and fitness correspondent for NBC's 
"Today" show, as did Smith. Austin 
also appears on her own ESPN pro- 
gram, "Getting Fit With Denise Aus- 
tin." 

"I've been on ESPN for nine years 
(Continued on page 79) 

PolyGram Brings 
`Thunderbirds' 

Titles To Video 
BY JIM BESSMAN 

NEW YORK -Move over, Power 
Rangers and X -Men. "Thunder- 
birds" are a go on home video. 

Four episodes of British puppet 
genius Gerry Anderson's spectacu- 
lar '60s British "Supermariona- 
tion" series -the term, like the se- 
ries, effectively blended "super," 
"marionette," and "anima- 
tion" -were released by PolyGram 
Video Aug. 9 following a brief Sat- 
urday- morning run of the pro- 
grams on Fox Children's Network 
this summer. 

Like the Fox series, the $9.95 
PolyGram titles -"Trapped In The 
Sky," "Terror In New York City," 
"Pit Of Peril," and "The Uninvited: 
Alien Attack" -were half -hour 
reworkings of the original hour- 
long, two -part installments. In fact, 
the Fox broadcasts were key to the 
PolyGram release. Product was la- 

(Continued on page 78) 

500,000,000 People Can't Be Wrong 

World renowned expert and 

Black Belt magazine Hall of 

Famer, MARSHALL HO 
reveals the secrets of TAI CHI. 

Praised for its health benefits 

and practiced by over 1/2 

billion people in China- 
Tai Chi is the new rage in 

health clubs accross the U.S. 

Now on video -Tai Chi Chuan 

is presented by Black Belt 

magazine -the leading 

martial arts publication. 

With 

VICTORIA MALLORY 

WK1283 

Includes offer for $5:°' savings 
on a subscription to 
"Blackbelt" Magazine 

Wood Knapp Video 
The Special Interest Studio 

5900 Wilshire Boulevard, Los Angeles, CA 90036 (213) 549 -3511 (800) 521 -2666 
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Taco Bell Tie -In A First 
For Blockbuster Chain 

TACOS WITH A SIDE OF VID- 
EOS: Taco Bell restaurants and 
Blockbuster Video are on the final 
leg of a national promotion in which 
patrons can receive a coupon for a 
free rental with the purchase of a 
taco and a medium -sized drink. 

The campaign is the fast -food 
chain's first this year and a first 
with Blockbuster. Taco Bell expects 
to distribute 45 million coupons dur- 
ing the month -long offer, says proj- 
ect manager Meredith Momoba. 

Consumers receive the freebie at 
Blockbuster when they present the 
Taco Bell cou- 
pon and rent 
another title. 
More than half 
of the coupons 
had been 
passed out two 
weeks into the 

elude a mail -in offer for a free 
"Sonic The Hedgehog Wrist Game" 
with multiple purchases of the cas- 
settes. 

All the DIC Toon -Time titles will 
be available in a giant 116 -unit "Ac- 
tion Video Center" for in -store dis- 
play. 

JAZZ BABY: Playboy founder 
Hugh Hefner's love of jazz has 
spilled over to the video division, 
which will release "Bix: Ain't None 
Of Them Played Like Him Yet" on 
Sept. 21. It's priced at $19.95. 

The docu- 
mentary on 
Bix Beider- 
becke, the leg- 
endary '20s 
jazz cornet and 
piano player, 
was produced tALIby Eileen FI 

program, Mo- 
moba says. The 
Taco Bell chain has about 4,500 U.S. 
outlets. 

Taco Bell will spend more than 
$10 million in advertising the offer, 
which runs through Sept. 25. Mo- 
moba says the chain enlisted Block- 
buster because both companies 
have similar consumer demograph- 
ics. 

"Our core audience is 18-34 -year- 
old males, and Blockbuster's video 
and music stores appeal to that 
same group," she says. 

Previous Taco Bell tie -ins have 
included several Warner Bros. mov- 
ies, among them "Batman" and 
"Demolition Man." 

TOON -TIME' AT DISNEY: 
Buena Vista Home Video continues 
to roll out additional titles and mar- 
keting programs from its DIC 
Toon -Time line (Billboard, Sept. 3). 

The latest offering is "The Shield 
Of Shadow Kahn," a direct -to -video 
feature length animated title with 
DIC's "Double Dragon" characters. 

It arrives in stores on Nov. 11, 
priced at $14.99. Inside the black 
clamshell package will be a $5 cou- 
pon off "Double Dragon" action fig- 
ures and accessories from Tyco 
Toys. Tips for playing the "Double 
Dragon V" video game, just re- 
leased last month, are described on 
the video. An Atari Jaguar version 
of the game is due sometime during 
the fourth quarter. 

"The Shield Of Shadow Kahn" 
will be released simultaneously with 
the live- action feature "Double 
Dragon," from Gramercy Pictures. 

Buena Vista will also ship "The 
Legend Of The Hawaiian Slam - 
mers," an animated program based 
on the pogs toy craze. The title is 
due in stores on Nov. 25, priced at 
$12.99. 

Included is an on -pack slammer 
featuring "Sun," a character in the 
program. The slammer is a disc 
used to play the pogs game. 

Rounding out the Toon -Time 
fourth -quarter list is the debut of 
three videos from "Sonic The 
Hedgehog." Each cassette will in- 

1 

t zpatrlck 
by Academy 
Award -winner 

Brigitte Berman. Since there was 
little existing footage of Beider- 
becke, who died at 28, Berman com- 
piled the bio from rare photos and 
performance footage, as well as in- 
terviews with Hoagy Carmichael, 
Charlie Davis, "Doc" Cheatham, 
and Artie Shaw. The video will be 
marketed under the Playboy Jazz 
label. 

The Berman movie is a headliner 
at Playboy's first Jazz Film Festi- 
val, scheduled for Sept. 27 -29 in Los 
Angeles. The festival is an extension 
of the annual Playboy Jazz Festival, 
which was first held in 1959 in Chi- 
cago. Since 1979, the festival has 
been heard at the Hollywood Bowl. 

Releasing `Bix" revives an ear- 
lier jazz offering from Playboy, 
which in 1982 put out a two -volume 
tape featuring performances from 
the festival. There was also an audio 
companion set. 

GOING, GOING, GONE: The 
Video Industry AIDS Action Com- 
mittee netted over $20,000 from an 
art auction held recently in Los 
Angeles. 

The first benefit art auction con- 
ducted by the group was sponsored 
by Michael Schwartz, owner of 
Beverly Hills -based Galerie Mi- 
chael. Schwartz served as auction- 
eer; Monterey Home Video co- 
chairman Jere -Rae Mansfield 
chaired the event. 

The auction came on the heels of 
successful fund -raising events at 
the Video Software Dealers Assn. 
convention in July, at which VIAAC 
raised an additional $35,000 for 
AIDS health care service organiza- 
tions. 

WELCOME ABOARD: VSDA 
has hired 20 -year convention show 
veteran Cathy Austin as director 
of meetings and conventions. 

Austin has organized trade 
shows for the state of California, 
the Pacific Asia Travel Assn., and 
Wilson Sporting Goods, as well as 
regional VSDA shows in Oakland, 
Calif., and Reno, Nev. 
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1 1 4 

* 
BEETHOVEN'S 2ND 

* * No. 1 * * * 
Universal City Studios 
MCA/Universal Home Video 42029 

Charles Grodin 
Bonnie Hunt 

1993 PG 24.98 

2 8 2 D2: THE MIGHTY DUCKS Watt Disney Pictures 
Walt Disney Home Video 2553 Emilio Estevez 1994 PG 1999 

3 2 6 THUMBELINA Warner Bros. Inc. 
Warner Home Video 24000 Animated 1994 G 24.96 

4 6 4 
PLAYBOY CELEBRITY CENTERFOLD: 
LATOYA JACKSON 

Playboy Home Video 
Uni Dist. Corp. PBV0756 

LaToya Jackson 1994 NR 19.95 

5 NEW THE 3 TENORS IN CONCERT 1994 A *Vision Entertainment 50822 -3 
Cameras, Domingo, 
Pavarotti (Mehta) 

1994 NR 29.98 

6 3 13 ACE VENTURA: PET DETECTIVE Morgan Creek Productions Inc. 
Warner Home Video 23000 Jim Carrey 1993 PG -13 24.96 

1 4 26 YANNI: LIVE AT THE ACROPOLIS 2 Private Music 
BMG Home Video 82163 Yanni 1994 NR 19.98 

8 10 9 LITTLE RASCALS COLL.: VOL. 1 
RHI Entertainment Inc. 
Cabin Fever Entertainment 974 

The Little Rascals 1994 NR 14.95 

9 14 3 3 CHAINS 0' GOLD Warner Reprise Video 3 -38399 44 1994 NR 19.98 

10 13 4 
PLAYBOY: WET & WILD -THE LOCKER 
ROOM 

Playboy Home Video 
Uni Dist. Corp. PBV0757 

Various Artists 1994 NR 1915 

11 5 13 WOODSTOCK: THREE DAYS OF 
PEACE & MUSIC 

Warner Bros. Inc. 
Warner Home Video 13549 Various Artists 1970 R 2918 

12 9 5 PENTHOUSE: 25TH ANNIVERSAY 
PET OF THE YEAR SPECTACULAR 

Penthouse Video 
A *Vision Entertainment 50777 -3 

Various Artists 1994 NR 1915 

13 12 20 MRS. DOUBTFIRE FoxVideo 8588 Robin Williams 
Sally Field 

1993 PG -13 19.98 

14 7 17 THE RETURN OF JAFAR Walt Disney Home Video 2237 Animated 1994 NR 22.99 

15 11 18 
PLAYBOY: 1994 PLAYMATE OF THE 
YEAR 

Playboy Home Video 
Uni Dist. Corp. PBV0753 

Jenny McCarthy 1994 NR 19.95 

16 NEW ' KISS: KISS MY A ** PolyGram Video 8006323093 Kiss 1994 NR 19.95 

17 20 50 ALADDIN Walt Disney Home Video 1662 Animated 1992 G 24.99 

18 16 10 
PENTHOUSE: SEXIEST AMATEUR 
VIDEOS 

Penthouse Video 
A *Vision Entertainment 50776 -3 

Various Artists 1994 NR 1995 

19 17 10 PENTHOUSE: DREAM GIRLS 
Penthouse Video 
A *Vision Entertainment 50775 -3 

Various Artists 1994 NR 19.95 

20 22 2 THE PRINCESS AND THE GOBLIN Hemdale Home Video 7113 Animated 1994 G 24.95 

21 18 12 
GINGER LYNN ALLEN'S LINGERIE 
GALLERY 

Peach Home Video 
Uni Dist. Corp. 7001 Ginger Lynn Allen 1994 NR 915 

22 19 9 LITTLE RASCALS COLL.: VOL. 2 
RHI Entertainment Inc. 
Cabin Fever Entertainment 975 

The Little Rascals 1994 NR 14.95 

23 15 9 THE WHO: 30 YEARS OF MAXIMUM 
R &B LIVE 

MCA Music Video 11066 The Who 1994 NR 19.98 

24 RE -ENTRY BARNEY: LIVE IN NEW YORK CITY The Lyons Group 2002 Various Artists 1994 NR 19.99 

25 40 3 PLAYBOY: LOVE, SEX & INTIMACY Playboy Home Video 
Uni Dist. Corp. PBV0762 

Various Artists 1994 NR 29.95 

26 21 26 THE FUGITIVE Warner Bros. Inc. 
Warner Home Video 21000 

Harrison Ford 
Tommy Lee Jones 

1993 PG -13 24.96 

21 NEW SCHINDLER'S LIST: COLLECTOR'S 
EDITION 

Amblin Entertainment 
MCA/Universal Home Video 82133 

Liam Neeson 
Ben Kingsley 

1993 R 139.98 

28 RE -ENTRY THE FOX AND THE HOUND Walt Disney Home Video 2141 Animated 1981 G 24.99 

29 RE -ENTRY THE SOUND OF MUSIC FoxVideo 9610 Julie Andrews 
Christopher Plummer 

1965 G 24.98 

30 NEW O. THE BEST OF BROADWAY MUSICALS Walt Disney Home Video 2235 Various Artists 1994 NR 19.99 

31 27 44 PLAYBOY CELEBRITY CENTERFOLD: 
DIAN PARKINSON 

Playboy Home Video 
Uni Dist. Corp. PBV0739 

Dian Parkinson 1993 NR , 1915 

32 RE -ENTRY BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 24.99 

33 35 4 MTV: UNPLUGGED Elektra Entertainment 40183 10,000 Maniacs 1994 NR 19.95 

34 NEW 11. PLAN 9 FROM OUTER SPACE Rhino Video 2173 Bela Lugosi 
Tor Johnson 

1959 NR 9.95 

35 23 7 LITTLE RASCALS COLL.: VOL. 3 
RHI Entertainment Inc. 
Cabin Fever Entertainment 976 The Little Rascals 1994 NR 14.95 

36 31 18 THE DARK CRYSTAL Buena Vista Home Video 
Jim Henson Video 1966 

Jen 
Kira 

1982 PG 14.99 

31 24 34 PINK FLOYD: THE WALL MGM /UA Home Video 400268 Bob Geldof 1979 R 14.95 

38 34 19 
THE GIRLIE SHOW -LIVE DOWN 
UNDER 

Warner Reprise Video 3 -38393 Madonna 1994 R 29.98 

39 28 7 LITTLE RASCALS COLL.: VOL. 4 RHI Entertainment Inc. 
Cabin Fever Entertainment 977 

The Little Rascals 1994 NR 14.95 

40 33 7 MY NEIGHBOR TOTORO 
Tokuma Publishing 
FoxVideo 4276 Animated 1988 G 19.98 

RIAA gold cert. fo sales of 50,000 units or $1 million in sales at suggested retail. RIAA platinum cert. for sales of 100,000 units or $2 million in sales at 
sugges ed retail. CITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1994, Billboard /BPI Communications. 
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OVER $115 MILLION 
AT THE BOX OPP10E! 

4 AncF red in the Bedrock o= Success! Another perfect family 

mega -hit from Amblin Entertainment. 

Bigtime, Hollyrodc MI -Star Cast! Starring John Goodman, 

Rick Moranis, Eláabah Perkins, Rosie O'Donnell, 
Kyle MacLachlan, Hale Berry and Elizabeth Taylor. 

4 Rock-Solid Media Support! An extensive na:ional campaign 

incl.des Network, !pot IV (in over 50 markets', Cable, Print 

anc lispanic advertise.;. This =d blitz stretches from Street 

Date through the :iecernber ho iday selling period and beyond! 

+anit 

O© CO 
_! 1l 

) © g 
NUC .5M°5°. Wp tarNin 

1, 
VN i CM use[ " 

J Reach & Frequency: 93% d all Women 25 -49, 13 times. 

94% of all Kids 2-11, 9.2 tirr5. 98% of all Women 55+ 
(targeting "Grandmottiers "), 18.2 times. 

J Mininum Advertised Price. 

4 No Pay-Per-View Until March I, 1995. 

24/434 N'T COUNTER/FLOOL 1ERCINDI .ER 

includes two heade -cardd 
29 "W X 65 1 X 17 "D 

J tabba- Dabba- Dynamite R O.P. ! 

24/48 -unie counter /floor 
merchandiser 

12- unit merchandiser 

Counter Cards Shelf talkers 

Static clings Standees 

One -sheet posters 

Half -sheet posters 

B/W line art 
"The Flint.tones Coloring 

Fun -Sheet" for in -store 

coloriig contests 

COMING YOUR WAY NOVEMBER 8,1994 
Call Your Sales R.eprfsentaltive And Order Today! 

PGI ast STEREO W st wouraa rI digitally 
rezorded 

Color; I Hour 3 I Mins. Videocassette #8I7* ($19.98) LTBX. TH).® Laserdisc #42150 ($29.98) 
Advertciiç and promotional decal- subjen to char ge vfiout notice. © 1 994 Univecal City Studios, Inc. and Amblin 
Entertainment, Inc All Rights Rem.ved. 7.e Hisisto.a' and Hintsto.e Characters © & TM Hanna -Barbera Productions, Inc. 

$3.50 
CONSUMER 
MAIL -IN 
REBATE 

OFFER 
Consumers get a 8190 
mail -in rebate offer vith tie 
purchase of The Flir:stores 
and one of the follcv+ng 

MCA /Universal Uorr e 

Video titles: Uncle £trk, 
Harvey, Problem Oil!, 
Harry and the Hener'sons 

Jetsons: The Movie 

Valid from 11/8/94 - 
4/30/95. 
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POLYGRAM BRINGS `THUNDERBIRDS' TO VIDEO 
(Continued from page 75) 

beled with "As seen on Fox Kids Net- 
work" stickers. 

"Extensive exposure through Fox 
built repeat viewing," says Bill Sondh- 
eim, senior VP of sales and marketing. 
"Our experience with the `X -Men' vid- 
eos identified that as a key element for 
strong kid vid success. Additionally, 
we feel that the 6 -to-1l- year -old boy 
demo has proven a very active seg- 
ment in the kid -purchasing market, 
whereas traditionally the focus has 
been on the 2 -to -5, pre -school audi- 
ence." 

Adding to the video- worthiness of 
"Thunderbirds," Sondheim says, are 
the "synergistic" benefits of licensed 
product-Tyco Toys is rolling out an 
extensive array of Matchbox action 
figures and vehicles -and the "multi - 
generational appeal" of the program 
itself. 

Indeed, "Thunderbirds" has cap- 
tured the imagination of kids in some 
60 countries since Anderson master- 
minded the groundbreaking series 
about the "International Rescue" 
team, which was headed by ex -astro- 
naut Jeff Tracy and his five sons and 
operated out of a secret island base 
somewhere in the Pacific. 

"Thunderbirds" books, CDs, mer- 
chandise, and videos have flowed con- 
tinually, and are worth $350 million in 
sales of licensed product worldwide, 
according to Sondheim. Cassettes of 
some episodes have been available be- 
fore in the U.S., along with entries 
from Anderson's "Captain Scarlet And 
The Mysterons" and the "Stingray" 
Supermarionation series. The two full - 
length movies, "Thunderbirds Are 
Go!" and "Thunderbirds 6," are availa- 
ble here on both cassette and laser - 
disc. 

Such is the program's enduring al- 
lure that a recent play in London used 
human actors in the roles of the 
"Thunderbirds" puppets. The Japan- 
ese female rock trio Shonen Knife 
even use the "Thunderbirds Are Go!" 
theme as its concert intro music. 

Still, "Thunderbirds" had been ab- 
sent from American TV for many 
years. For PolyGram to do the video 
release, Sondheim says, it had to 
launch close to the Fox airings. The in- 
itial shipment, he adds, was 100,000 
units of the four titles combined. This 
is small compared with the combined 
unit sales of more than 5 million of Po- 

PICTURE THIS 
(Continued from puye 7,5) 

Video, located in the Chicago area. 
Furman, a 17 -year Levy veteran, had 
overall responsibility for video sales 
and buying. With his departure, the 
functions will be separated, and may 
be moved to Music & Video headquar- 
ters in Grand Rapids, Mich., from 
book wholesaler Levy Home Enter- 
tainment in Hillside, Ill. 

GET WELL SOON, WALT: Major 
Video Concepts president Walt Wise- 
man suffered a mild heart attack Sept. 
10, and should be home recuperating 
by the time you read this. Chairman/ 
CEO Andre Lacy and other senior 
staffers are dividing his duties. Get - 
well cards can be sent to Dee Taylor 
at Major Video Concepts, 7998 Geor- 
getown Road, Suite 1000 Indianapolis, 
Ind., 46268. 

lyGram's 12 "X -Men" episodes, which 
came out shortly after the series de- 
buted on Fox in fall 1992. 

'We wanted to go out with a realis- 
tic, moderate quantity," says Sond- 
heim, outlining a company "philosophy 
of replenishment" as opposed to heavy 
frontloading. "This allows us to show 
a good turn on in -store inventory, 
building storefront exposure based on 
sell -off success, rather than risking 
negative perception at retail based on 
respectable sales, but too much prod- 
uct shipped." 

As with the X -Men, PolyGram sees 
the "Thunderbirds" titles as a long- 
term project. It's committed to sup- 
porting the line, and hopes for a 
strong first quarter 1995. Demand for 
the videos, fueled early on by the Fox 
showings, may be heightened by the 
dearth of toys, he says, noting that 
Tyco has tested the product so far only 
in Chicago and New York before hit- 
ting full marketing stride next year. 

Bart Wildman, sales supervisor in 
the action department at FAO 
Schwarz's Manhattan store, reports 
that the store "blew out" its inventory 
quickly, and has only one remaining 
$60 "Tracy Island" unit. 

Sondheim says PolyGram may 
cross -promote the videos with Fox and 
Tyco. The current marketing focus is 
aimed at "kid- or boy -oriented" print 
venues, including a campaign in Mar- 
vel Comics set to reach some 2.5 mil- 
lion readers, as well as clips screened 
in family -oriented restaurants like the 
Ground Round and in children's areas 
at major department stores. 

At retail, PolyGram has created in- 
store merchandising directed at three 
marketplaces. For the "record combo" 
retailer, Sondheim says, 24 -piece floor 
bins will allow "Thunderbirds" prod- 
uct to be highlighted outside the nor- 
mal kid -vid fixtures. "That's very im- 
portant in that environment, because 
kid purchases aren't their core pur- 
chases, and it gives them the opportu- 
nity for placement toward the front of 
the store to impact sales potential," 
says Sondheim. 

Racked accounts are getting 
smaller signage and point -of- purchase 
materials "sensitive to space con 
straints," which permit the product to 
be showcased within the racks, he 
adds. Video stores can get shelf -talk- 
ers and other materials designed for 
sell -through locations. 

Of course, none of this takes into 
consideration the secondary market 
for "Thunderbirds." 

"Being a product of the '60s myself, 
I grew up a huge `Thunderbirds' fan," 
says Sondheim, who relishes the op- 
portunity now to share the series with 
his own young son. To increase aware- 
ness among other nostalgic adults, 
Sondheim sees exposure possibilities 
via interactive computer networks, 
and even radio promotions on album - 
oriented and adult contemporary for- 
mats. Feedback via Internet, he says, 
already shows an adult audience ex- 
cited about the series and eager to see 
additional titles in release. 

"At some point we'll evaluate to 
see if there's commercial viability in 
the original versions," says Sond- 
heim. As for the other series, he says 
that the "key ingredient" would 
again be concurrent TV exposure to 
bring in the necessary younger audi- 
ence. 
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TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 2 3 

* * * No.1 * * * 

SCHINDLER'S LIST Amblin Entertainment Liam Neeson 
MCA/Universal Home Video 82153 Ben Kingsley 

1993 R 

2 14 2 FOUR WEDDINGS AND A FUNERAL Gramercy Pictures Andie MacDowell 
PolyGram Video 8006317693 Hugh Grant 

1994 R 

3 1 10 PHILADELPHIA Columbia TriStar Home Video 52613 Tom Hanks 
Denzel Washington 

1993 PG -13 

4 4 7 ON DEADLY GROUND Warner Bros. Inc. Steven Seagal 
Warner Home Video 13227 Michael Caine 

1994 R 

5 3 9 GRUMPY OLD MEN Warner Bros. Inc. Jack Lemmon 
Warner Home Video 13050 Walter Matthau 

1993 PG -13 

6 10 4 THE REF Touchstone Pictures Denis Leary 
Touchstone Home Video 2748 Judy Davis 

1994 R 

7 5 12 THE PELICAN BRIEF Warner Bros. Inc. Julia Roberts 
Warner Home Video 12989 Denzel Washington 

1993 PG -13 

8 18 2 D2: THE MIGHTY DUCKS Walt Disney Pictures 
Emilio Estevez Walt Disney Home Video 2553 1994 PG 

9 21 2 BLUE CHIPS Paramount Pictures Nick Nolte 
Paramount Home Video 32741 Shaquille O'Neal 

1994 PG -13 

10 12 4 INTERSECTION Paramount Pictures Richard Gere 
Paramount Home Video 32242 Sharon Stone 

1994 R 

11 6 11 TOMBSTONE Hollywood Pictures Kurt Russell 
Hollywood Home Video 2544 Val Kilmer 

1993 R 

12 11 6 WHAT'S EATING GILBERT GRAPE Paramount Pictures Johnny Depp 
Paramount Home Video 32955 Juliette Lewis 

1993 PG -13 

13 8 4 BEETHOVEN'S 2ND Universal City Studios Charles Grodin 
MCA/Universal Home Video 42029 Bonnie Hunt 

1993 PG 

14 15 8 BLINK New Line Home Video Madeleine Stowe 
Columbia TriStar Home Video 2605 Aidan Quinn 

1994 R 

15 NEW Illo. SERIAL MOM Savoy Pictures Kathleen Turner 
HBO Home Video 90980 Sam Waterston 

1994 R 

16 9 5 MAJOR LEAGUE II 
Morgan Creek Productions Inc. Charlie Sheen 
Warner Home Video 13356 Tom Berenger 

1994 PG 

17 7 13 ACE VENTURA: PET DETECTIVE Morgan Creek Productions Inc. 
Jim Carrey Warner Home Video 23000 1993 PG -13 

18 13 8 REALITY BITES Universal City Studios Winona Ryder 
MCA/Universal Home Video 81929 Ethan Hawke 1994 PG -13 

19 NEW Po GREEDY 
Universal City Studios Michael J. Fox 
MCA/Universal Home Video 82004 Kirk Douglas 

1994 PG -13 

20 27 2 LIKE WATER FOR CHOCOLATE Miramax Films Lumi Cavazos 
Touchstone Home Video 2111 Marco Leonardi 

1993 R 

21 17 10 IN THE NAME OF THE FATHER Universal City Studios Daniel Day -Lewis 
MCNUniversal Home Video 81800 Emma Thompson 

1993 R 

22 19 5 ANGIE Hollywood Pictures 
Hollywood eena Davis 

ywood Home Video 2556 1993 R 

23 16 8 SISTER ACT 2: BACK IN THE HABIT Touchstone Pictures 
Whoopi Goldberg Touchstone Home Video 2525 1993 PG 

24 34 3 THE HOUSE OF THE SPIRITS Live Home Video 69986 Meryl Streep 
Jeremy Irons 

1994 R 

25 22 9 ROMEO IS BLEEDING PolyGram Video 8006304453 Gary Oldman 
Lena Olin 

1993 R 

26 20 7 MY FATHER THE HERO 
Touchstone Pictures 

Gerard Depardieu Touchstone Home Video 2699 1994 PG 

27 25 5 THE CHASE FoxVideo 8603 Charlie Sheen 
Kristy Swanson 

1994 PG -13 

28 29 8 SEARCHING FOR BOBBY FISCHER Paramount Pictures Joe Mantegna 
Paramount Home Video 32673 Laurence Fishburne 

1993 PG 

29 26 5 HEAVEN AND EARTH Warner Bros. Inc. Tommy Lee Jones 
Warner Home Video 12983 Joan Chen 

1993 R 

30 28 3 I'LL DO ANYTHING Columbia TriStar Home Video 52623 Nick Nolte 
Albert Brooks 

1994 PG -13 

31 23 6 BLANK CHECK Walt Disney Pictures Brian Bonsall 
Walt Disney Home Video 2902 Karen Duffy 

1993 PG 

32 NEW OP. 8 SECONDS 
New Line Home Video Luke Perry 
Columbia TriStar Home Video 2606 Stephen Baldwin 

1994 PG -13 

33 24 4 MY GIRL 2 Columbia TriStar Home Video 27623 
Anna Chlumsky 
Dan Aykroyd 

1993 PG 

34 30 3 LIGHTNING JACK 
Savoy Pictures Paul Hogan 
HBO Home Video 91143 Cuba Gooding, Jr. 

1994 PG -13 

35 35 3 THE STAND Republic Pictures Home Video 5678 Gary Sinise 
Rob Lowe 

1994 NR 

36 31 7 SHADOWLANDS Savoy Pictures Anthony Hopkins 
HBO Home Video 90968 Debra Winger 

1993 PG 

37 38 2 THE PRINCESS AND THE GOBLIN Hemdale Home Video 7113 Animated 1994 G 

38 36 11 SIX DEGREES OF SEPARATION MGM /UA Home Video 904745 Will Smith 
Stockard Channing 

1993 R 

39 33 15 THE PIANO Live Home Video 69974 Holly Hunter 
Harvey Keitel 

1993 R 

40 39 9 SUGAR HILL FoxVideo 1624 Wesley Snipes 
Michael Wright 

1994 R 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, o of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. O 1994, Billboard /BPI Communications. 
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FITNESS VIDEOS 
(('t,0,,,lied from page 75) 

and have a million viewers a day," 
says Austin. "Video was just a natu- 
ral extension of the television show. 
My goal was to get a television show, 
then do a video." 

A former Ms. Olympian, Everson 
also had an ESPN program called 
"Body Shaping." Because of the ex- 
posure, she says, "I didn't have to 
break into the ranks. I was already 
known." 

Nearly all the major names in fit- 
ness have pitched their products, 
including workout equipment like 
steps, on home shopping networks or 
through infomericals. 

Once a trainer has national expo- 
sure, the next step becomes finding 
the capital to fund a video. And, of 
course, timing is everything. 

Up- and -coming Donna Richard- 
son, whose "Step And Awesome 
Abs" and "Back To Basics" have just 
been released by Video Treasures, 
signed with the label after its resi- 
dent fitness expert, Smith, defected 
to A *Vision. Richardson, who has ap- 
peared on five "ESPN Fitness Pros" 
tapes and five in the "Buns of Steel: 
Platinum Series" line, says it took 
about two years to find the right dis- 
tributor. 

"I've always dreamed about going 
into a Blockbuster and seeing my 
tapes, but I was being offered one - 
year deals," she adds. "And I know 
it takes more than one year to de- 
velop someone like Kathy Smith or 
Richard Simmons. I was looking for 
a long -term commitment." 

Whether or not she emulates ei- 
ther, Richardson is unusual because 
she is one of the few black trainers 
to break into the fitness video mar- 
ket. "Even though I have to concen- 
trate on appealing to everyone, I also 
want to educate blacks," she says, 
"because they don't have a role 
model for health and fitness outside 
of professional sports." 

To achieve that goal, the Washing- 
ton, D.C. -based Richardson will host 
Black Entertainment Television's 
new home shopping show, and writes 
a guest column for Heart And Soul, 
a fitness magazine targeted at the 
black market. She also works for 
Nike's Participate in the Lives of 
American Youth (PLAY) program, a 
self- esteem and workout group that 
tours schools and works with the 
Boys & Girls Club. 

PolyGram Video, meanwhile, is 
developing trainer Petra Kolber via 
its 2- year -old relationship with 
Reebok International. Her first ef- 
fort is "Reebok: Winning Body 
Workout." To give Kolber maximum 
exposure, PolyGram has teamed her 
with other video tyros, including 
Olympic ice skating medalist Nancy 
Kerrigan; America's top woman vol- 
leyball player, Liz Masakayan, a 
member of the 1988 U.S. Olympic 
team; and the National Hockey 
League's first woman player, Manon 
Rheaume. 

Reach For The STARS! 
Moving? Relocating? 
ARE YOU INTERESTED IN RESIDENTIAL. 

COMMERCIAL OR STUDIO PROPERTIES 

BE SURE TO READ THE ADS IN THE REAI 

ESTATE TO THE STARS CLASSIFIED 
SECTION EVERY WEEK IN BILLBOARD 
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"RAPTUROUSLY PRETTY AND FILLED WITH PASSION." 
-Janet Win. NEW l'ORETIM ES 

"THE MOST IMAGINATIVE AND STIRRING PICTURE SINCE THE BLACK STALLION': 
- Gary Arnold. WASHINGTON TIMES 
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rime Video 

America's Favorite 
Super Model Stars In A New Cuttin 
Edge Exercise Video from UAV! 

Kathy Ireland's All-American image gives her huge 
mass appeal! 

Kathy Ireland Total Fitness Video contains THREE 

full workout programs! 

Produced by HBO Productions! 

Running time 90 minutes! 

Recorded in SP mode! 

Kathy's workouts are choreographed by national 
aerobics champion, Tim Green! 

Kathy is seen twice daily on ESPN's Bodyshaping 
workout program and is contributing Editor 
to Fitness Magazine! 

Kathy has signed to guest star in multiple 
episodes of Fox Television's 

Melrose Place this fall! 

DISPLAY OPTIONS: 
12 or 24 -count floor or counter 
36 or 48 -count sidekick 
48 -count floor 
18 or 36 -count case pack 

PREBOOK DATE: 
OCTOBER 5,1994 
STREET DATE: 
NOVEMBER 10, 1994 

MSRP: $1999 
CATALOG: #1994 

MDF PROGRAM 
AVAILABLE! 

NATIONAL PROMOTION PLAN AND PR BLITZ! 

ABC CBS NBC FOX E! HBO ESPN VH1 

FITNESS 
MAGAZINE 

PEOPLE 
MAGAZINE COSMOPOLITAN 

AZPINE 

P.O. BOX 7647 CHARLOTTE, NC 28241 
803. 548 -73.0 FAX 803 -548 -3335 
uAi PRÉS AN HBOANDUCTION IN ASSOCIATION WITH THE STERLING/WINTERS COM 

C, UAV CORP. DESIGN, GRAPHICS AND PACKAGE ALL RIGHTS RESERVED 

LucasFilm Brings 

THX Standard To 

Laser Hardware 

THX PLAYERS: In the first expan- 
sion of THX into video hardware, Lu- 
casFilm has launched a THX- certifica- 
tion program for laserdisc players. Its 
goal is to offer a consistent standard of 
high performance. 

Each model involved in the process 
will be tested for a number of video and 
audio performance factors. THX -certi - 
fied players also will incorporate cer- 
tain functions, such as having an RF 
output directly from the laserdisc 
pickup, which will permit connection to 
adapters for forthcoming discs with 5.1 
channels of CD audio. The first licensee 
to offer a THX- certified player will be 
Runco International, with its LJR II 
model. 

"After launching the THX laserdisc 
program for software last year, we dis- 

LASER 
SCANS., 

by Chris McGowan 

covered performance issues with cur- 
rent laserdisc players that made this 
the next logical step for us," says 
Howard Roffman, GM of LucasFilm's 
THX division. "Our efforts to review 
THX laserdiscs were hampered by in- 
consistent playback results due to unit - 
to -unit variations in the players them- 
selves. With THX technologies now in 
the process, consumers can find home 
video components that they know will 
perform well." 

"The key to this venture is the use of 
our patented THX test signal," says 
David Schnuelle, principal engineer for 
the THX laserdisc department. "Over a 
year of utilizing this signal in our laser - 
disc program enabled us to find the best 
possible combination of disc and player, 
resulting in a performance benchmark. 
We were then able to establish methods 
to minimize variations from unit to 
unit." 

THX software certification has been 
well received by the laser community. 
The six titles released in 1993 captured 
top honors in all categories in which 
they were nominated (nine of 14) in the 
third annual Consumer Laserdisc 
Awards, announced at the July VSDA 
convention. MCA/Universal's "Jurassic 
Park" is one of the THX titles set for 
this fall. 

SOME LIKE IT WIDE: There are 
now more than 1,000 letterboxed mov- 
ies available in the laserdisc format, ac- 
cording to the Laser Video File cata- 
log's 1994 edition of its "Widescreen 
Movies On Laser Disc" supplement. 

"Letterboxing" preserves the origi- 
nal aspect ratio of movies, so that you 
see the entire image that was shown in 
the theater. By contrast, the `pan-scan" 
process cuts off the sides of widest Teen 
films to fit them into the 4 -by-3 dimen- 
sions of a television screen. Wider mov- 
ies, such as those shot in PanaVision, 
can lose 40% or more of the film image 
when pan- scanned. 

Voyager was the first label to make 
(Continued on next page) 
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LASEI2_ 
SAVEI2.. 

Home Video 1 
LASER SCANS 
(Continued from preceding page) 

letterboxing a standard practice, start- 
ing in 1986, and eventually the other la- 
bels followed suit. Now the major video 
labels letterbox widescreen film re- 
leases on disc almost without question. 
Laser consumers have spoken with 
their purchases and rentals. 

Even certain special VHS titles are 
now letterboxed, but widescreen re- 
leases are still relatively uncommon on 
tape and remain a major incentive for 
film buffs to get into the laser format. 
"Home theater and widescreen laser - 
discs go hand in hand," says Ron Rich, 
publisher of Laser Video File. 

The 78 -page widescreen supplement 
retails for $3.95, lists the thousand -plus 
letterboxed discs, and provides infor- 

Billboard® 

mation on some two dozen widescreen 
TVs. It is published by Westwood, NJ.- 
based NewVisions Inc. and distributed 
primarily by Pioneer LDCA, Image 
Entertainment, Abbey Road Distribu- 
tors, Norwalk Distributors, and U.S. 
Laser Video Distributors. 
ell 

MYST" GOES LASERACTTVE: 
The smash CD -ROM hit "Myst," crea- 
ted by Cyan Inc., is being adapted for 
the LaserActive format and is expected 
to ship in November with a retail tag of 
$80. It will be the only "set -top" version 
of the game other than upcoming Sega 
CD edition, according to a Cyan spokes- 
man. LaserActive titles in CLV form 
(extended play) fuse 60 minutes of ana- 

log video with 540 megabytes of digital 
memory per 12 -inch side. "What is es- 
pecially unique about this game is its 
appeal for adult audiences," says Mark 
Smith, VP of business development for 
Pioneer's LaserActive division. 

DAVE'S LASER FEST: California 
retailer Dave's Video, The Laser Place 
was set to host its "7th Annual Studio 
Day" Sept. 17. The event, hosted by co- 
owners Dave and Linda Lukas, brings 
top executives from the major video 
companies, laserdisc distributors, and 
press together with hundreds of laser 
consumers. It is "a day of communica- 
tion and support for the laserdisc indus- 
try," says Linda Lukas. 

FOR WEEK ENDING SEPTEMBER 24, 1994 

Top Laserdisc TM 

w 

Ñ 
= 3 

z 
OH 
CO x= 
3c.) 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Copyright Owner, Principal 
TITLE Manufacturer, Catalog Number Performers 

ñ 
m y 
It a >r 

¢ 
m 

y 
Yi 8 

d 
_ 

in -1 

i 1 5 

* 

PHILADELPHIA 

* * No.1 * * * 
Columbia TriStar Home Video 52616 Tom Hanks 

Denzel Washington 
1993 PG -13 39.95 

2 NEW FOUR WEDDINGS AND A FUNERAL Gramercy Pictures 
Image Entertainment 8006317693 

Andie MacDowell 
Hugh Grant 

1994 R 34.95 

3 3 9 TOMBSTONE 
Hollywood Pictures 
Image Entertainment 2544 

Kurt Russell 
Val Kilmer 

1993 R 49.99 

4 NEW ' LIKE WATER FOR CHOCOLATE 
Miramax Films 
Image Entertainment 2111 

Marco Leonardi 
Lumi Cavazos 

1993 R 39.99 

5 20 3 BEETHOVEN'S 2ND 
Universal City Studios 
MCA/Universal Home Video 42029 

Charles Grodin 
Bonnie Hunt 

1993 PG 24.98 

6 2 7 ON DEADLY GROUND Warner Bros. Inc. 
Warner Home Video 13227 

Steven Seagal 
Michael Caine 

1994 R 34.98 

7 4 9 THE PELICAN BRIEF 
Warner Bros. Inc. 
Warner Home Video 12989 

Julia Roberts 
Denzel Washington 

1993 PG -13 39.98 

8 7 11 ACE VENTURA: PET DETECTIVE Morgan Creek Productions Inc. 
Warner Home Video 23000 Jim Carrey 1993 PG -13 34.98 

9 5 5 MAJOR LEAGUE II 
Morgan Creek Productions Inc. 
Warner Home Video 13356 

Charlie Sheen 
Tom Berenger 

1994 PG 34.98 

10 NEW ' D2: THE MIGHTY DUCKS Walt Disney Pictures 
Image Entertainment 2553 Emilio Estevez 1994 PG 29.99 

11 8 9 IN THE NAME OF THE FATHER Universal City Studios 
MCA/Universal Home Video 42023 

Daniel Day -Lewis 
Emma Thompson 

1993 R 39.98 

12 11 9 GRUMPY OLD MEN Warner Bros. Inc. 
Warner Home Video 13050 

Jack Lemmon 
Walter Matthau 

1993 PG -13 34.98 

13 10 3 THE STAND 
Republic Pictures Home Video 
Image Entertainment 29684 

Gary Sinise 
Rob Lowe 

1994 NR 69.98 

14 6 5 BLINK 
New Line Home Video 
Image Entertainment 2605 

Madeleine Stowe 
Aidan Quinn 

1994 R 39.99 

15 NEW il* THE CHASE 
FoxVideo 
Image Entertainment 8603 -85 

Charlie Sheen 
Kristy Swanson 

1994 PG -13 39.98 

16 17 25 THE FUGITIVE 
Warner Bros. Inc. 
Warner Home Video 21000 

Harrison Ford 
Tommy Lee Jones 

1993 PG -13 39.98 

17 NEW O. ALL THE PRESIDENT'S MEN Warner Bros. Inc. 
Warner Home Video 1018 

Robert Redford 
Dustin Hoffman 

1976 PG 39.98 

18 22 3 EARTHQUAKE Universal City Studios 
MCA/Universal Home Video 42072 

Charlton Heston 
Ave Gardner 

1974 PG 39.98 

19 RE -ENTRY THE PIANO 
Live Home Video 
Pioneer LDCA, Inc. 69974 

Holly Hunter 
Harvey Keitel 

1993 R 39.95 

20 12 9 ESCAPE FROM NEW YORK 
New Line Home Video 
Image Entertainment 2330 

Kurt Russell 
Lee Van Cleef 

1981 R 49.99 

21 9 7 REALITY BITES 
Universal City Studios 
MCA/Universal Home Video 42059 

Winona Ryder 
Ethan Hawke 

1994 PG -13 34.98 

22 RE -ENTRY 
STAR WARS TRILOGY: THE 
DEFINITIVE COLLECTION 

FoxVideo 
Image Entertainment 0693 -84 

Mark Hamill 
Harrison Ford 

1993 PG 249.98 

23 24 9 ROMEO IS BLEEDING 
PolyGram Video 
Image Entertainment 8006304451 

Gary Oldman 
Lena Olin 

1993 R 34.95 

24 13 5 WHAT'S EATING GILBERT GRAPE 
Paramount Pictures 
Pioneer LOCA, Inc. 32955 

Johnny Depp 
Juliette Lewis 

1993 PG -13 39.95 

25 21 11 THE GETAWAY 
Largo Entertainment 
MCNUniversal Home Video 42060 

Alec Baldwin 
Kim Basinger 

1993 NR 34.98 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, 
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. o ITA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. © 1994, Billboard /BPI Communications. 

The 5,000- square -foot, laser -only 
outlet was founded in 1983 and located 
at 12144 Ventura Blvd. in Studio City. 
Its mailing list includes 9,000 custom- 
ers, according to Dave Lukas. 

THE COENS ON DISC: Warner's 
"The Hudsucker Proxy," the latest wild 
comedy from Joel and Ethan Coen 
(wide, $34.98), is due Oct. 26. Paul 
Newman, Tim Robbins, and Jennifer 
Jason Leigh are featured. Warner will 
precede that with "George Balanchine's 
The Nutcracker," featuring Macaulay 
Culkin (wide, $34.98), Oct. 25. Also, 
"With Honors," starring Joe Pesci 
(wide, $34.98), is set for Nov. 9. 

COLUMBIA TRISTAR launches 
"Guarding Tess" with Shirley 
MacLaine and Nicolas Cage ($34.95) 
Oct. 26. 

PIONEER SPECIAL EDITIONS is 
bowing the double bill "Goldwyn Fol- 
lies/'I'hey Shall Have Music" ($79.95) 
Oct. 5. "The Kid From Brooklyn" and 
"Wonder Man," both with Danny Kaye 
($49.95), and King Vidor's "Stella Dal- 
las" with Barbara Stanwyck ($39.95) 
are due Oct. 12. A "Bob Hope Double 
Feature" ($79.95) pairs "The Princess 
And The Pirate" with "They Got Me 
Covered," and is set for Oct. 26. Just 
out is another Kaye film, "Up In Arms" 
(restored, $49.95), which has Dinah 
Shore and features an introduction by 
Virginia Mayo. Listeners can hear the 
entire soundtrack or isolate music and 
effects on one track with this Pioneer 
Special Edition, produced by Charles 
Kiselyak. 

WIDE AND TOTAL RECALL: Pio- 
neer will release LIVE's 'Total Recall" 
( letterboxed or pan-scan, $39.95), with 
its entire image intact for the first time, 
Oct. 19. LIVE's "The House Of The 
Spirits," with Meryl Streep, Glenn 
Close, and Winona Ryder (wide or 
pan-scan, $39.95), bows on disc Sept. 14, 
a remastered "Hud" (wide, $39.95) is 
due Oct. 5, and a remastered "Red 
Heat" with Arnold Schwarzenegger 
and James Belushi (wide or pan-scan, 
$39.95) bows Oct. 19. Paramount serves 
up a remastered "Breakfast At Tif- 
fany's" in a widescreen, $39.95 version; 
a $79.95 limited -edition boxed is set for 
Nov. 2. Sergio Leone's "Once Upon A 
Time In the West" (wide or pan-scan, 
$49.95), with Henry Fonda (as a ruth- 
less villain), Charles Bronson, and Ja- 
son Robards, is also due in November. 

STRANGE QUAY REALITIES: 
Voyager has just released `The Broth- 
ers Quay, Vol. 1" and "The Brothers 
Quay, Vol. 2" ($49.95 each), two vol- 
umes that present the bizarre, unset- 
tling puppet -animation of Stephen and 
Timothy Quay, American identical 
twins who reside in London. Their short 
movies, such as "Street Of Crocodiles" 
and "Epic Of Gilgamesh," propel the 
viewer into a dark alternate reality that 
is feverish, freakish, and mysterious. 

TELDEC recently bowed Rimsky- 
Korsakov's "Made" ($69.97), on which 
the opera -ballet is performed by the 
Bolshoi Symphony, conductor Alex- 
ander Lazarev, and stars from the 
Bolshoi Ballet. Wagner's "Parsifal" 
('.:9.97) is conducted by Daniel Baren- 
balm. 

Enter The Future of 
Digital Entertainment with ... 

LASERS 
UNLIMITED, INC. 

Wholesale Distribution of 
Laser Video Discs, CD -I, CD's, CD -V, CD -ROM, Videos, Accessories, etc. 

plus CD -I and CD -ROM Hardware 

Competitive Pricing! Family Owned & Operated! 
Outstanding Service! Excellent Fills! 

1643 Fenimore Rd. Hewlett, NY 11557 Tel: 516-295.1910 Fax: 516.569 -1266 

Advertisment 

Lowest Price; 

Norwalk Distributors Inc 
ti quickly becoming the one 

stop choice of laser disc retailers 
across the United States. 
Norwalk combines the service 
of a friendly family business 
and the price structure of a corn - 
petitive corporation in order to 
achieve big savings and no 
hassles for their customers. In 
addition to having a massive 

Best Fill 
also stocks a full line of CD-Rom 
and CD-1 software. While their 
direct competitors offer an across 
the board discount of 25 %, 
Norwalk chooses to offer a 
wide range of discounts up to 
38% off and also offers an addi- 
tional 2% discount to customers 
who pre -order before the pre - 
order cut -off date. If you would 
like to receive a free 1994 multi- 
media catalog contact: 

NORWALK DISTRIBUTORS INC. 
1193 Knollwood Circle 

Anaheim, CA 92801 
Toll Free: (800) 877 -6021 

Fax: (714) 995 -1086 
inventory of laser discs, Norwalk 

Advertisment 
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* * NO. 1 * * 
THE 3 TENORS IN CONCERT 1994 Carreras, Domingo, 
A *Vision Entertainment 50822-3 Pavarotti (Mehta) LF 29.98 

2 2 27 
LIVE AT THE ACROPOLIS ' 
Private Music BMG Home Video 82163 

Yanni LF 1998 

3 3 2 
KISS MY A ** 
PolyGram Video 8006323093 

Kiss LF 19.95 

4 4 21 
LIVE 

Ray Stevens 
Curb Video 177706 

LF 16.98 

5 6 16 
THE SIGN 

Ace Of Base 
Arista Records Inc. BMG Video 15728 

SF 9.98 

6 5 49 
OUR FIRST VIDEO 3 Mary-Kate & 
Dualstar Video BMG Kidz 30039 -3 Ashley Olsen 

SF 12.98 

1 7 73 
COMEDY VIDEO CLASSICS 3 

Ray Stevens 
Curb Video 177703 

LF 16.98 

8 12 46 
LIVIN', LOVIN', & ROCKIN' THAT JUKEBOX 

Alan Jackson 
Arista Records Inc. 6 West Home Video 15725 -3 

LF 1498 

9 i0 11 
ZOO TV: LIVE FROM SYDNEY 

U2 
PolyGram Video 8006313733 

LF 1995 

10 11 42 
LIVE SHIT: BINGE & PURGE 

Metallira 
Elektra Entertainment 5194 

LF 89.98 

11 14 16 
THE HOME VIDEO 

Toni Braxton 
Arista /LaFace Records BMG Video 25727 

LF 12.98 

12 16 22 
KICKIN' IT UP John Michael 
A *Vision Entertainment 50656 -3 Montgomery 

SF 12.98 

13 17 48 
GREATEST HITS 

Reba McEntire 
MCA Music Video 10932 

LF 1998 

14 8 4 
3 CHAINS O' GOLD 

4" 
Warner Reprise Video 3 -38399 

LF 19.98 

15 15 41 
MARIAH CAREY Mariah Carey 
Columbia Music Video 19V49179 

LF 19.98 

16 13 19 
INDIAN OUTLAW 
Curb Video 177708 

Tim McGraw LF 16.98 

17 18 106 
REBA IN CONCERT 
MCA Music Video 10380 

Reba McEntire LF 1498 

18 20 6 
TEN FEET TALL AND BULLETPROOF 

Travis Tritt 
Warner Reprise Video 3 -38387 

LF 14.98 

19 9 185 
IN CONCERT Aa Carreras-Domingo- 
PolyGram Video 0712233 Pavarotti LF 29.95 

20 19 42 
DANGEROUS: THE SHORT FILMS 

Michael Jackson 
Epic Music Video 19V49164 

LF 19.98 

21 23 117 
THIS IS GARTH BROOKS " 

Garth Brooks 
Liberty Home Video 40038 

LF 24.98 

22 22 6 
30 YEARS OF MAXIMUM R &B LIVE 

The Who 
MCA Music Video 11066 

LF 19,98 

23 25 83 
I STILL BELIEVE IN YOU 

Vince Gill 
MCA Music Video 10679 

SF 9 98 

24 27 20 
THE GIRLIE SHOW -LIVE DOWN UNDER 

Madonna 
Warner Reprise Video 3 -38393 

LF 29.98 

25 28 97 
BEYOND THE MIND'S EYE ' 

Jan Hammer 
Miramar Images Inc. BMG Video 7233380018 -3 

LF 1998 

26 24 80 
DELICATE SOUND OF THUNDER " Pink Floyd 
Columbia Music Video 24V -49019 

LF 24.98 

21 31 28 THE SKILLS TO PAY THE BILLS 
Beastie Boys 

Capitol Video 40037 
LF 14.98 

28 21 2 
THE BEST OF BROADWAY MUSICALS 
Walt Disney Home Video 2235 

Various Artists LF 19.99 

29 32 11 
THE HIT VIDEO COLLECTION 

Sammy Kershaw 
PolyGram Video 8006318873 

LF 14.95 

30 29 43 
VULGAR VIDEO 

Panters 
A *Vision Entertainment 50345 -3 

LE 1698 

31 30 32 
ALAPALOOZA: THE VIDEOS Weird Al" Yankovic 
Scotti Bros. Video BMG Home Video 754923 

SF 9.98 

32 26 6 
VISIONS OF GREGORIAN CHANTS 

Benedictine Monks 
Quality Video, Inc. 61006 

LF lt 95 

33 34 6 
MTV UNPLUGGED 10,000 Maniacs 
Elektra Entertainment 40183 

LF 19.95 

34 RE -ENTRY 
LIVE AT THE EL MOCAMBO 
Epic Music Video 19V -49111 

Stevie Ray Vaughan LF 19.98 

35 38 93 THIS IS MICHAEL BOLTON 
Michael Bolton 

Columbia Music Video 19V -49159 
LF 1998 

36 36 11 
12 PLAY -THE HIT VIDEOS: VOL. 1 

R. Kelly 
Jive Records BMG Home Video 415273 

SF 1298 

31 35 49 
LIFE PROMISE PRIDE LOVE 

Sade 
Epic Music Video 19V49172 

LF 19.98 

38 RE -ENTRY 
THE PREMIERE COLLECTION ENCORE Andrew Lloyd Webber 
PolyGram Video 4400861533 

LF 19.95 

39 RE -ENTRY 
THE VIDEOS 

Kathy Mattes 
PolyGram Video 8006316513 

SF 9.95 

40 RE -ENTRY 
HILLBILLY ROCK Marty Stuart 
MCA Music Video 10881 

SF 998 

O RIAA gold cert. for sales of 25,000 units for video singles; RIAA gold cert. for sales of 50,000 units for SF or 

LE videos; A RIAA platinum cert. for sales of 50,000 units for video singles; RIAA platinum cert. for sales of 

100,000 units for SF or LF videos: RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1, 

1991; RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long -form. 

SF Short-form. VS Video single. 661993, Billboard /BPI Communications. 

Video Previews 
EDITED BY CATHERINE APPLEFELD 

MUSIC 

"The Three Tenors In 
Concert 1994," A5 Vision 
Entertainment (212 -275- 
2900), 112 minutes, $29.98. 

When José Carreras, Placido 
Domingo, and Luciano 
Pavarotti reunited for a 
concert in celebration of 
soccer's World Cup this 
summer in Los Angeles, 
expectations ran exceedingly 
high. To the delight of fans 
around the world, the three 
tenors -again under the 
guidance of maestro Zubin 
Mehta -sparkle in this 
performance, just as they did 
four years ago at their 
engagement in Rome, 
recordings of which went on 
to become the best -selling 
CD and video in classical 
music's history. The 1994 
concert features the trio 
performing a selection of 
opera arias for the first time, 
as well as a few 
contemporary popular tunes, 
including "The Star - 
Spangled Banner," "A Song 
In My Heart," "My Way." 
and a musical medley tribute 
to Hollywood. Video contains 
five exclusive selections - 
including Pavarotti's breath- 
taking "Ave Maria" -not 
available on the CD or 
cassette. 

CHILDREN'S 

"Dudley Finds His Home," 
"Dudley's Tea Party," 
GoodTimes Home Video, 30 
minutes each, $12.95 each. 

The adventures of a friendly 
dragon who awakens after a 
100- year -long nap and 

becomes fast friends with 
two 10- year -old children are 
the makings of a hit 
television series north of the 
border. GoodTimes 
inaugurates the Canadian 
series, which will begin 
airing on public broadcast 
stations in the States in 
October, with the initial 
videos of the first two live - 
action/puppetry episodes. 
"Dudley Finds His Home" 
demonstrates the 
importance of belonging 
somewhere, as the dragon 
and his newfound pals learn 
the tricks of the forest. 
"Dudley's Tea Party" is an 
entertaining lesson in water 
conservation. When the lazy 
dragon uses too much water 
on a long bath and realizes he 
doesn't have enough to make 

tea for his friends, he must 
go on an exciting search for 
more. Adventurous and 
informative, "Dudley" makes 
a handsome addition to the 
children's video library. 

"The Little Fox," Just For 
Kids Home Video/ 
Celebrity Entertainment 
(818- 595 -0666), 80 minutes, 
$14.90. 

Just For Kids' "editor's eut" 
of the story of a young 
orphaned fox is a sweet, 
credible rendition of the 
best -selling children's book. 
Touching tale finds the little 
critter going to live with his 
wise uncle, who teaches him 
the ways of the forest and 
guides him into adulthood. 
Animation -courtesy of the 
same team that created "The 
Princess And The Goblin" 
and "Captain Of The 
Forest " -is top- notch, the 
plot -line is one the whole 
family can enjoy together, 
and the catchy clamshell 
packaging makes this video 
an attention -grabber. 

HEALTH /FITNESS 

"Yoga Essentials," PPI 
Entertainment Group (212- 
333- 7500), 47 minutes, 
$19.98. 

The majestic backdrop of 
Utah's Snow Canyon and 
inspired artworks, soft 
camera hues, and soothing 
Eastern -influenced 
instrumental music frame 
Denise Austin's 17th exercise 
video and her contribution to 
the current yoga video craze. 
Program includes Austin's 
informative intro, as well as 
four complementary 
segments -the basic sun 
salutations, standing 
postures, floor postures, and 
deep relaxation -that can be 
completed together or in 
various combinations, 
depending on time 
constraints. Only complaint 
is Austin's overuse of the 
word "beautiful"; it gets old 
fast. Video also comes 
packaged with an 
audiocassette that features 
the same exercises included 
in the video, an option for 
participants who no longer 
need to be prompted by 
visuals. 

"Donna Richardson: Back 
To Basics," Video 
Treasures, 65 minutes, 
$14.95. 

Richardson, a co -star of 
ESPN's "Fitness Pros" 
series and a veteran of the 
exercise circuit, approaches 
her workout in a fun and 
friendly manner that will 
particularly attract 
beginners to the program. 
But don't be fooled into 
thinking her relaxed 
demeanor translates into a 

relaxed workout. 
Richardson's fat -burning 
aerobics segment and 
subsequent target- training 
workout for upper and lower 
body comprise some tough 
exercises that can be 
adapted to an intermediate - 
level with the use of weights. 
Richardson remains a 
motivator throughout, and 

her program is thorough and 
fun. Also new from 
Richardson and Video 
Treasures: "Step & 
Awesome Abs." 

DOCUMENTARY 

"Ape Man: The Story Of 
Human Evolution," A &E 
Home Video (212- 661- 4500), 
approximately 200 
minutes, $79.95. 

Arts & Entertainment's 
sequel to the successful 
Walter Cronkite- hosted 
series "Dinosaur" is a 
fascinating, four -video 
collection assessing man's 
origins. Also hosted by 
Cronkite, "Ape Man" 
examines the ascent of 
humankind through four 
specific angles: "The Human 
Puzzle," which chronicles the 
first appearance of 
Neanderthals on earth after 
the demise of the dinosaur; 
"Giant Strides," the steps 
that led to man's upright 

posture; "All In The Mind," 
an examination of the growth 
in man's brain power and size 
as he struggled to survive; 
and "Science And 
Fiction " -perhaps the most 
engaging of the segments - 
in which anthropologists and 
others examine our past and 
present to determine our 
future path. Program does a 
phenomenal job of 

Video Previews is a weekly look at new titles at sell- through prices. 
Send review copies to Catherine Applefeld, 2238 -B Cathedral Ave., 
NW, Washington, D.C. 20008. 

demystifying an incredibly 
dense subject and will appeal 
to a variety of audiences. 
A &E also is releasing "Ape 
Man" as a laserdisc, book, 
and, later this year, CD- 
ROM. 

"Angels: The Mysterious 
Messengers," Time -Life 
Video (310- 396 -4434), 120 
minutes. 

Seems that angels are 
cropping up just about 
everywhere lately. They 
grace numerous network 
television shows and popular 
songs, documentary films 
and best -selling books. Time - 
Life's offering is the carbon - 
copy video version of the 
prime time, ratings -winning 
special, which aired on NBC - 
TV in May and will be 
followed by a sequel on the 
network in October. 
Narrated by Patty Duke, 
"Angels" follows the 
uncanny, spiritual stories of 
several would -be regular 
neighborhood folk. One of 
the more outstanding 
segments is the one 

concerning a young girl 
diagnosed with terminal 
cancer. Interviewed last 
February, she claimed that 
angelic visits helped allay her 
fears of death. 

INSTRUCTIONAL 

"Allan Hoffenblum's 
Seminar: The 5 Factors 
Essential For A Winning 
Campaign," Victory 
Audio Video Services (310- 
416- 9140), 120 minutes, 
$89.95. 

Three -video series is a bit 
pricey for the special - 
interest market, but for 
those who want to learn the 
dynamics of running a grass- 
roots political campaign from 
one who has been there, it's 
well worth the price. 
California firm Allan 
Hoffenblum & Associates is 
one of the premier consulting 
groups in the country, and in 
this video, its founder 
presents an engaging, easy - 
to- understand road map to 
victory for a diverse, albeit 
exceptionally quiet 
consortium of political 
hopefuls. Released just in 
time for the fall voting 
season, "The 5 Factors" is a 
no- nonsense guide that 
includes advice on a variety 
of campaign issues, from 
soup to nuts. 
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Pro Audio 
Record Plant Chair Broadens Scope 
Stevens Forms DMG, Acquires EFX Systems 

BY PAUL VERNA 

NEW YORK- Record Plant chair- 
man Rick Stevens, a multifaceted 
veteran of the music business and a 
leader in the studio industry, has 
just embarked on a new venture 
that will also establish him as a ma- 
jor multimedia player. 

Stevens and two partners have 
formed the Digital Media Group, a 
Los Angeles -based holding com- 
pany that will seek to purchase es- 

tablished audio and video post -pro- 
duction firms. DMG's first 
acquisition, made Aug. 31, is EFX 
Systems, a full- service sound- design 
and audio -post house that special- 
izes in film and TV work. Among 
EFX's recent projects were sound 
design, audio effects, audio post, and 
mixing for the No. 1 box office hit 
"The Mask." 

The EFX purchase is intended to 
position DMG as a multimedia en- 
terprise with a long -range vision. 

newsline... 
INDEPENDENT CD REPLICATOR DISC MANUFACTURING INC. has acquired a 
220,000- square -foot facility on nearly Li acres in Anaheim, Calif., according 
to a statement from the company. The purchase is part of a three -year, $65 
million growth program. 

The move -which also includes an expansion of DMI's Huntsville, Ala., 
facility -aims to bolster the company's share of the CD -ROM and multime- 
dia -disc market. DMI expects to double its annual production to 200 million 
units by the end of 1997, according to the statement. 

SURROUNDED BY SOUND: Dolby is set to begin production of prototype 
home encoders /decoders for its Dolby Surround Digital system. The units 
will deliver five channels of audio (left, center, right, left surround, right 
surround), plus a separate subwoofer channel. 

STEVE DEUTSCH, former owner of Record Plant's microPLANT studio, has 
opened MARS Recording, a 24- track, Macintosh -oriented room with Digi- 
design Pro Tools and Sample Cell, plus Digital Performer sequencing soft- 
ware. Since opening in January 1994, MARS has hosted Burt Bacharach 
with James Ingram, John Bettis, Will Jennings, Narada Michael Walden, 
War, and Eazy -E with Roger Troutman, among others. 

TORONTO STUDIO COMFORT SOUND has been acquired by Lee Sand from 
its previous owner, Doug Clement, who will retain his 24 -track mobile facil- 
ity. Sand -who previously operated Ivory Keys Music Production -is up- 
dating Comfort Sound's equipment and acquiring a 7 -foot Steinway grand 
piano. The full -service facility offers 24 -track analog and digital recording, 
a large floor space capable of accommodating up to 20 musicians, and real - 
time audiocassette duplication. 

A statement from the studio says Ivory Keys will continue as the classical 
and jazz division of Comfort. Gabe Lee, a 12 -year veteran of Comfort, will 
remain as studio manager and chief engineer. 

PRO PEOPLE ON THE MOVE: Otani Corp. names Chris Schilling to the newly 
created post of sales manager for musical instrument products. He will be 
responsible for expanding Otari's network of independent reps and dealers 
in North America to service the project studio, home studio, and broadcast 
production markets. Schilling's initial focus will be on RADAR, Otari's new 
24 -track digital hard -disc recording system. He comes from Vancouver - 
based Creation Technologies, the company that developed RADAR. In 
other Otani news, the company has named Jan Hebel Northeastern regional 
sales manager. Hebel, who will be based in New York, will be responsible 
for sales of analog multitrack recorders, mixing consoles, digital audio 
workstations, and RADAR systems to studios and video post facilities ... 
Hal G. Rosenbluth is named president/C00 of Kaufman Astoria Studios, 
according to KAS chairman George Kaufman. Rosenbluth has been senior 
executive VP /C00 since 1987 ... Lonnie Paster is named Central regional 
sales manager for Ramsa, Panasonic's professional audio products division; 
Pastor, a nearly 20 -year industry veteran, replaces Greg Braithwaite, who 
becomes Ramsa's national sales and marketing manager (see New Prod- 
ucts & Services, this page). 

BRIEFLY: Versadyne delivered a new 1000 Series high -speed audiocassette 
duplication system to Music International of Innesdale, South Africa; the 
delivery also included a Versadyne SR -150 Duplicator Slave Reader and 
a Studer -Revox mastering recorder ... Sonopress, the Weaverville, N.C., 
duplication facility of Bertelsmann Music Group, has added high -speed 
loading capability to its existing DAAD system ... San Francisco mastering 
studio Rocket Lab has installed an Apogee UV22 bit -reduction system and 
a Sonic Solutions No Noise unit. 

"There is clearly a convergence of 
the technologies in the long -term fu- 
ture and the immediate future for 
music recording, video post, and au- 
dio post," says Stevens. "We feel 
that we have to be involved in all 
those areas, because ultimately they 
may be one." 

To that end, DMG is already ne- 
gotiating to make the next in a se- 
ries of "pre- funded" purchases, 
most likely an advertising post -pro- 
duction facility, according to Ste- 
vens. 

"With Record Plant, we have 
what we believe to be the premier 
recording studio business on the 
West Coast in the area of music re- 
cording," he says. "We feel that 
EFX is a leader in the area of mo- 

'We're not interested 
in start -ups. We're 
interested in firms 
with established 

histories of cash flow 
and growth.' 

tion picture and television sound de- 
sign. And now our next step involves 
the area of video post and other post 
services, and ultimately, audio post 
for advertising." 

According to Stevens, the timeta- 
ble for DMG's plans "is dictated only 
by finding the right opportunities as 
they come along. We're not inter- 
ested in start -ups. We're interested 
in acquiring companies that have es- 
tablished histories of cash flow and 
growth, and strong management 
teams." 

Stevens says it is unclear what 
role the Record Plant will have in 
the new organization. For now, the 
studio will not be folded into DMG, 
but the ultimate goal "involves unit- 
ing all of these audio and video serv- 
ices under one overall company for 
the strength of the package," says 
Stevens. 

The Record Plant's "philosophy of 
providing a very luxurious, service - 
oriented facility with top equip- 
ment" will not change, according to 
Stevens. "The Record Plant is and 
will continue to be a studio where 
top music artists come to make their 
albums," he adds. 

RECORD PLANT THRIVES 
Stevens says business at the com- 

plex, which has received its second 
consecutive TEC nomination for 
Studio Of The Year, is healthy. It re- 
cently hosted such high -profile cli- 
ents as Van Halen, Barbra Strei- 
sand, and the Woodstock project. 

Burbank, Calif. -based EFX Sys- 
tems employs a creative team of 50 
people, according to a Record Plant 
press release. EFX's facility com- 
prises three mixing stages for TV 
and film post, including a THX -cer- 
tified mixing theater, ADR and Fo- 

(Continued on ne.rf page) 

Boys On Film. British superstar pop group Duran Duran is preparing its 
upcoming Capitol Records covers album, "Thank You," with help from an all -star 
cast known as "The Furious Five." Shown at the Power Station in New York, from 
left, are Rahiem and Melle Mell of the Furious Five, Duran Duran members Simon 
LeBon and John Taylor, Grandmaster Flash (Furious Five), Warren Cuccurullo 
(Duran Duran), Kid Creole (FF), Nick Rhodes (DD), and Scorpio (FF). 

NEW PRODUCTS AND SERVICES 

MATUSHITA -OWNED RAMSA introduces WS- 
A35 near -field, two -way compact speakers, 
suitable for studio applications. National 
sales and marketing manager Greg Braith- 
waite says the units employ the company's 
spherical waveguide design, which provides 
"accurate and controllable sound" in the 
mid- and high -frequency ranges. 

NEWEST FROM CONSOLE SPECIALIST 
MACKIE DESIGNS is the 24E 24- channel ex- 
pander, which can be attached to Mackie's 
32.8 and 24.8 boards (not the 16- channel 
mixer). Sold for a suggested $2,995, the 
24E can convert a 24- channel Mackie into 
a console that allows up to 96 units for mix- 
down. Daisy- chained together, multiple 
24-Es can configure a Mackie 8Bus system 
with 72, 80, 96, or more full -input channels, 
with double that number available for mix- 
ing. Mackie says the new device can be pla- 
ced on either side of the master console, connecting to it via a proprietary multipin 
cable. 

MICROPHONE GIANT NEUMANN USA announces its new KM 184, a small -dia- 
phragm, cardioid condenser mike designed for recording and sound reinforce- 
ment situations. The unit combines the capsule from the KM 84 and the trans- 
former -free electronics of the TLM 170, according to a Neumann statement. 
Specs for the device -which carries a suggested list price of $600- include 130 
dB maximum sound pressure level; 16 dB, A- weighted self- noise; and frequency 
range of 20 Hz to 20 kHz. 

BOSE CORP. has reached an agreement 
with U.S. Sound to market that com- 
pany's Panaray LT (long throw) loud- 
speaker line, intended for `very large, 
difficult venues," according to Bose. 
"The Panaray LT systems are capable 
of reaching distant listeners with clear, 
intelligible, high- fidelity sound -a re- 
sult of patented speaker arrays pro- 
ducing tightly focused, virtually inter- 
ference -free sound waves," reads a 
Bose statement. Among the venues al- 
ready using Panaray cabinets are the 
Omni in Atlanta and New York's Madi- 
son Square Garden. 

BRIEFLY: Opcode Systems of Palo Alto, 
Calif., unveils Audioshop 2.0, the latest 
version of its popular Macintosh sound 
utility ... M &K Sound unveils the 
20th- anniversary edition of its flagship 
S -1C push -pull, dual- driver satellite 

speaker ... Benchmark Media Systems Inc. unveils the Audio World Interface, 
a unit that combines a two -way recorder interface with switch -selectable opera- 
tion as a line amp or mono mix amp. Among its potential applications are as an 
R- DAT- to- analog mate, as a balanced line amp to compensate for level mis- 
matches, and as a stereo -to -mono converter for broadcast monitoring. 
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PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING SEPTEMBER 17, 1994) 

CATEGORY HOT 100 R &B COUNTRY MODERN ROCK RAP 

TITLE 
Artist/ 
Producer 
(Label) 

I "LL MAKE LOVE 
TO YOU 

Boyz II Men 
Babyface 
(Motown) 

I'LL MAKE LOVE 

TO YOU 

Boyz II Men/ 
Babyface 
(Motown) 

XXX's AND 000's 
(AND AMERICAN GIRL) 
Trisha Yearwood/ 
G. Fundis 
H. Stinson 
(MCA) 

BASKET CASE 

Green Day/ 
R. Cavallo 
Green Day 
(Reprise) 

FLAVA IN YA EAR 

Craig Mack/ 
Easy Mo Dee 
(Bad Boy /Arista) 

RECORDING 

STUDIO(S) 
Engineer(s) 

LARRABEE 
(Los Angeles) 
Brad Gilderman 

LARRABEE 
(Los Angeles) 
Brad Gilderman 

SOUND EMPORIUM 
(Nashville) 
Dave Sinko 
Gary Laney 

FANTASY 
(Berkley, CA) 

Neill King 

HIT FACTORY 
(New York) 
Bob Brockmann 

RECORDING 
CONSOLE(S) 

SSL 4000G SSL 4000G Neve 8128 Neve 8018/ 
Trident 80 

SSL 4064G 
with Ultimation 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise reduction) 

Studer A827 Studer A827 Mitsubishi X -850 Studer A800 Studer A827 

STUDIO 
MONITORS) 

Augsperger/TAD Augspurger /TAD Westlake Custom Augsperger 
UREI 813, Sierra 
Hidley SM II 

Yamaha NS10 

MASTER TAPE 3M 996 3M 996 Ampex 499 Ampex 499 Ampex 499 

MIX DOWN 
STUDIO(S) 
Engineers(s) 

ENCORE 
(Los Angeles) 
Steve Hodge 

ENCORE 
(Los Angeles) 
Steve Hodge 

SOUND EMPORIUM 
(Nashville) 
Dave Sinko 
Garth Fundis 

DEVONSHIRE 
(Los Angeles) 
Jerry Finn 

HIT FACTORY 
(New York) 
Bob Brockmann 

CONSOLE(S) SSL 4000G SSL 4000G Neve VRP 60 
w/ Flying Faders 

Neve 8128 
w/ Flying Faders 

SSL 4064G 
with Ultimation 

MULTITRACK/ 
2-TRACK- 
RECORDER(S) 
(Noise reduction) 

Studer A827 Studer A827 Mitsubishi X -850 Studer A827 Studer A827 

STUDIO 
MONITOR(S) 

Augspurger/ 
Tannoy SGM10 

Augspurger/ 
Tannoy SGM10 

Westlake Custom Augsperger Yamaha NS1O 

MASTER TAPE 3M 996 3M 996 Ampex 467 3M 996 3M 996 

MASTERING 
(ALBUM) 
Engineer 

FUTURE DISC 
Eddy Schreyer 

FUTURE DISC 
Eddy Schreyer 

GEORGETOWN 
MASTERS 
Denny Purcell 

GATEWAY 
Bob Ludwig 

HIT FACTORY 
MASTERING 
Chris Gehringer 

PRIMARY CD 

REPLICATOR 
(ALBUM) 

PMBC PMBC Uni 
Manufacturing 

WEA 
Manufacturing 

BMG 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

HTM HTM Uni 
Manufacturing 

WEA 
Manufacturing 

BMG 
Manufacturing 

1994, Billboard BPI Communications, Hot 100, R &B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 

MORE STLDIOS 
GO GOLD ON AMPEX 

THAN ON ALL OTHER TAPES 

PUT TOGETHER 

AMPEX 
A MASTER OF ENGINEERING 

Ampex Recording Media Corporation 401 Broadway, M.S. 22 -02 B3 Redwood City, California 94063 (415) 367 -3809 

Walden Enters Coster's `Forbidden Zone.' Tom Coster, former keyboardist for 
Santana, is visited by noted producer Narada Michael Walden at Northern 
California's H.O.S. Studio during the sessions for Coster's upcoming JVC Music 
release, "The Forbidden Zone." Shown, from left, are Coster, Walden, and 
drummer Dennis Chambers. 

RECORD PLANT CHAIRMAN BROADENS SCOPE 
(Continued 'ram preceding page) 

ley stages, and numerous sound de- 
sign and editing rooms. 

MAKING SOUND DESIGNS 
Since completing "The Mask" 

project, EFX has worked on sound 
design for an upcoming Barry Le- 
vinson film, "Disclosure," starring 
Michael Douglas and Demi Moore. 
It also has ongoing sound -design 
contracts for other film projects and 
for five TV series, including "Baby- 
lon 5" and "Silk Stalkings." 

Stevens notes that EFX executive 
VP /GM Paul Rodriguez and the rest 
of the EFX staff will remain with 
DMG. A purchase price was not dis- 
closed. 

Stevens brings to the venture 
broad experience in the music busi- 
ness. From the time he started 
working in the industry in the late 
'60s until the early '80s, Stevens 
held various record company posi- 
tions, culminating in a post as world- 
wide head of A &R for PolyGram 
Records. He left PolyGram to open 

Stevens- McGhee, a management 
company with noted manager Doe 
McGhee. Two years later, Stevens 
sold his share of the company to 
McGhee and, with partner Tom 
Kirch, opened Summa Music, a me- 
dium -size, independent publisher. 

Summa was acquired by All Na- 
tions Music in 1989, but its in -house 
recording studio was retained by 
Stevens and Kirch and expanded to 
a full -service facility. That move 
gave the pair its fu-st taste of the re- 
cording- studio business and posi- 
tioned it to purchase the Record 
Plant when its owner, Chrysalis, put 
it up for sale in 1991. 

Stevens and Kirch are now part- 
ners in DMG, along with Richard 
d'Abo, a grocery- industry veteran 
who joined EFX three months ago. 
D'Abo is also a principal in Apogee 
Electronics, a leading manufacturer 
of digital -analog converters, master- 
ing systems, and high -end sound re- 
inforcement equipment. 

Da Lench Mob Goes 'Ape.' Newly signed to Priority Records, hardcore rap 
group Da Lench Mob has completed its new album, "Planet Of The Apes," with 
production by Ice Cube, Crazy Toons of MAAD Circle, ODITI, and Lench Mob DJ 
Mr. Woody. Shown at Da Lench Mob Studio, from left, are new Lench Mob 
member Maulkie and Lench Mob mainstays T -Bone and Shorty. 

REPRINTS 
For reprints of advertisements or articles 
appearing in Billboard, (minimum of 100) 

call Cindee Weiss 212 - 536 -5003 
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CALL TOLL FREE 
1- 800 -223 -7524 

!Regular Classified: $4.85 per word, minimum order: $98.00 
DISPLAY CLASSIFIED: 

1" - 1 issue $136.00 PER 
1" - 3 issues 125.00 PER 
1" - 13 issues 119.00 PER 
1" - 26 issues 111.00 PER 
11" 52 issues 92.00 PER 

REVERSE ADVERTISEMENTS: $17.50 
POSITION WANTED: $65.00 PER COLUMN INCH 
BCX NUMBER: $17.50 /BROADCAST /MEDIA: $80.00 PER INCH 

Billboard Classified Action Mart 
Call Jeff Serrette NY State - 212/536 -5174 Outside NY State - toll free 800/223 -7524 

Billboard Classified 1515 Broadway New York, NY 10036 
* *REAL ESTATE TO THE STARS ** 

For Real Estate information call Laura Rivchun 
1 (800) 223 -7524 - in NY (212) 536 -5173 NY OFFICE FAX # (212) 536 -5055 

800 223.7524 - For Classified Advertising Only 

FAX YOUR AD 
212-536-5055 

Real Estate To The Stars 
$65.00 per inch 

SERVICES 

Factory Direct.. 
Best Values! 

All 
Manufacturing 

In Our Plant! 

SPECIALS - 
"With This Ad Only" 

500 - Cassettes -8715 
(1,000 Cassettes - $1,025) 

Rètail- Ready: FULL COLOR J-Card, 
Test Cassette, Graphics Layout, 

T /pesetting & Film, Cassette Label, 
Nc relco Box & Shrink -Wrap (to 50 Min.) 

500- 12" Vinyl - $1,075 
(1,000 12" Singles $1,450) 

Retail -Ready 12" Single Package 
Direct Metal Mastering, 5 Test Pressings, 
Label Layout & Printing, Plastic Sleeve, 

Black or White Die -Cut Jackets, 
Shrirfk Wrap (to 14 Min. per side) 

500 - Promo CD's - $995 
(1,000 CO's $1,550) 

Delivery in 15 Business Days! 
Promotional Package includes: CD -R 

Reference, One Color CD Label with 
Layout, Typesetting & Film (to 25 Min.) 

500 - Color CD'S - $1,995 
(1,000 CD's S2,265) 

Retail- Ready: FULL COLOR Front 
& Tray Card, CD -R Reference, 

2 -Color CD Label, Graphics Layout & 
Film, Jewel Case & Shrink -Wrap 

(to 58 Min./ 20 Index Points) 

Best Values In The Industry! 

Call For Our Complete Catalog 

EUROPADISKdLTD 
75 Varick Street, New York, NY 10013 
Tr (212) 226 -4401 FAX (212) 966 -0456 J 

COMBINATION SPECIAL " 
1 

500 'TAPES AND 500 CI)'S 
c.o. E TE RETAIL RE PON, 

Combination ,, $2,3 55 

1000 CD'S 
1000 CASSETTES 

$2899 
COMPLETE PACKAGE 

WE'LL DO IT 
ALL FOR YOU 

PHONE: (800) 423 -2936 
FAX: (818) 569 -3718 

BLANK TAPE & ACCESSORIES 
Widen Selection Anywhere! 

Call For Frog Catalog V 
(800) 355-4400 N 

6PROSZ9172YAL >E-. 

rar stur tot, HORSHAM PR I1144 

- I 

,tall Disc fiai-iiaf .e tusrince 
CD, Cassette Video Duplication 

Full Graphics 
CALL FOR OUR BROCHURE 

1- 800 -737 -7624 

Q-48-64Q31 

omericon pro digital inc- 

CD & CASSETTE 
PRODUCTION 
P.O. BOX 550 Tel :1315) 769 -0034 

R005EVELTOWN, N.Y. Fax: (315) 769 -0342 

13683 -0550 

1 -800 -APD -DISC 
(273 -3472) 

FOR COMPLETE COMPACT DISC, 

CASSETTE & RECORD MANUFACTURING 

QCQ (800) 859-8401 
OCA, INC. 2832 SPRING GROVE AVE. CINCINNATI, OH 45225 

(51316814400* FAX (513) 681 -3777 

Attention Label Executives: We can 
manufacture, distribute, promote 
and market your finished product. 
Our promo network gets results, 
AOR /Alternative, R &B Urban. 

Call 213- 931 -1105. 

COMPACT DISCS 95 EACH 
(Bulk From your C.D. ready master and label positives) minimum 1000 

Complete CD and Cassette Packages Available in quantities of 250/500/1000 
1 -800- 874 -4174 

CALL FOR A QUOTE 
Digital Mastering Systems Digital Audio Duplication Computer Graphics 

NATIONAL TAPE DISC 
1110 -48th Avenue North Nashville, TN 37209 

SERVICES 

PACKAGE 

1000 
S1899 
FROM YOUR GDREADY MASTER 

INCLUDES: 
ORIGINATION 
2 -PAGE BOOKLET' WITH 4 -COLOR COVER 
I -COLOR BACK 
4-COLOR INLAYCARD 

CD LABEL FILM 8 2 -COLOR LABEL IMPRINT 
JEWEL BOX 8 SHRINK WRAP 

DOES NOT INCLUDE TYPESETTING OR COMPOSITE FILA 

' 4 -PAGE BOOKLET ADD $95.00 

Rainbo Records and Cassettes 
1138 Berkeley Street, Santa Monica, CA 90404 (310) 829 -0355 fax (310) 828 -8765 

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 
CUSTOM 

AUDIO CASSETTE BLANKS 
1 Min. - 126 Min. 
Loaded Wiith: 

BASF CHROME PLUS, 
CHROME SUPER & 

MAXELL XL 11 

HIGH BIAS TAPE 

COMPLETE LINE OF 

AMPEX - BASF 
MAXELL - SONY - TDK 

Studio Mastering 
and Multitrack Products 
DAT'S - 489/289 (S -VHS) 

HI -8MM - CDR'S 
U- MATICS 

499/456 - 911/468 

ROUND EDGE 
NORELCO BOXES 

CRYSTAL POLY BOXES 
COLOR CASSETTE IABELS e: J -CARDS 

SPLICING AND LEADER TAPE 
REELS AND BOXES 

BASF AND MAGNETIC MEDIA AUDIO PANCACKES 
C-0 CASSETTE SHELLS 

CD JEWEL BOXES 
CUSTOM VIDEO CASSETTE BLANKS 

SONY - TELEX - NOW! RECORDING SYSTEMS 
Tape Duplicating Equipment T ON CASSETTE PRINTING - PRINTED LABELS & J -CARDS - SHRINK WRAPPING 

CALL FOR - 764 5th Avenue, Brooklyn, New York 11232 
OUR FREE e In New York Telephone: (718) 369 -8273 NRS 
CATALOG rn 24 Hour Fax: (718) 369 -8275 National Recording SupNies Inc 

TOLL FREE 1- 800 -538 -2336 

"!BEST VAILU./ES OM THE 9NIIl.IL/STFiV" 
CD & CASSETTE (Complete Package) 

COMBINATION -1'000 CD'S $1 690 1,000 CASS. 
GLASSMASTER 4 COLOR FRONT COVER TEST CASSETTE 4 COLOR JAY CARD 1 

Special AND TRAY CARD 2 COLOR CD LABEL COLOR PRINT ON CASSETTE NORELCO 

With II skiOnly' 
JEWEL BOX OVER -WRAP (to 78 Min.) BOX OVER -WRAP (to 60 Min.) 

FI 
1 (FROM DAT OR TAPE AND COMPOSITE PRINTERS FILM) 

7m1'ress, inc. 
1 631 W. 

(305) Place, Cl 501 -A Miam;, FI. 3301 2 
,, ,r J ,r Prvona 305 825 -8433 Fax (305) 827 -3803 

$905 

Call To11Free For our Free Catalog 1.800.553 -7553 

UsI 
II 
I I 

MASTERING 
- REPLICATION 
PRINTING 

TOTAL PACKAGING 
GRAPHIC DESIGN STUDIO 

PERSONALIZED EXPERT SERVICE 

COMPLETE CD AND CASSETTE 

O 
The Power 

of Excellence 

212 - 333 - 5953 

330 WEST 5811-1 ST. NEW YORK, N.Y. 10019 

c 
o 
Ó 
Z 

CUSTOM COMPACT DISKS 
Single copy CDs for as little as $45 with 

all the features and quality you need. 
Call or fax for complete information. 

46 PRODUCTIONS 
TEL (800) 850 -5423 
FAX (800) 850 -1725 

CD Singles 
$35 

1 day turnaround - w / Incerte 

Big Dreams Studio 708945 -6160 

EASTERN STANDARD 
PRODUCTIONS, INC. 

37 JOHN GLENN OR BUFFALO. NY r3228 
(716)691-7631 FAX (716) 6977732 

NEW CASSETTE 
&CD COMBO 
PACKAGES! 

CALL TOLL 

FOR A FREE 
BROCHURE 

1.800.527.922 

COMPACT DISC I VINYL I CASSETTE PRODUCTION 

DESIGN I SEPS I PRINT I PACKAGES I DROPSHIP QUALITY F. 
FREE CATALOGUE or SPECIAL QUOTE, CALL : 

ALIGNED AUDIO 1 - 800 - 869 - 6561 
or 718 - 788 - 6969 FAX 718- 499.0421 

SMALL AO. BIG VALUE! 

SERVICES 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 

25 + YEARS! 
Working All Leading National Charts. 

One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., 1-800-737-9752 
4721 Trousdale Dr., Nashville, TN 37220 

615- 833 -2052 FAX 615-833-2101 

DISCover CD 
Anything you need on Compact DISC 
DAT to 74M CD for only $35 
Call: (810)- 228 -8511 

CD Duplications - ANY Quantity 

PROMO /ARCHIVAL PACKAGE 

10 CD's for $350.00 
For further information call 

B.R. Productions 
(212) 545 -6590 

Got a CD? WANT AIR PLAY? 
Sell your work directly to the people! 
Interactive CD -ROM Company can 
produce, distribute and advertise 
your work. Call ETS (816) 941 -3927 
or write ETS, Inc., P.O. Box 5324, 
K.C., Mo. 64131. 

FOR SALE 

LOWEST PRICE! 
* CD's - LP's - Tapes 

* Cut -Outs - Over Stocks 
* Budget - Mtidline * 

* Call For Your Free Catalog Today! 
MUSIC WORLD 

8.555 Tonnelle Ave., N. Bergen, NJ 07047 
Tel: (201) 662 -7600 Fax: (201) 662 -8060 

SAMPLING SELLS!! 
Largest U.S. mfr. of Listening Posts 
guarantees you will sell More Music 
with our systems. Call NOW about 

our FREE test program. 

telescan 
1-800-835-7072 

Bur direct and save! While other people are 
raising their prices, we are slashing ours. Ma- 
ior label CD's, cassettes and LP's as low as SO,. 
Your choice from the most extensive listings 
available. For free catalog call 16091 890 6000. 

FAX: 16091 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Box A 

Trenton, NI 08691 0020 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66 th ST., DEPT J 
MIAMI, FL 33166 
Phone: (305) 591 -2188 

Fax : (305) 591-7210 

DEALERS 
ONLY 

(Coat iatied oil page 8e) 
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FOR SALE 

OPERATING SUPPLIES 
Jewel Boxes CD Blisters 

ég Security Packaging 
+fit Plastic & per 

11 Price Guns MPaailers 
Sleeves 

Dividers 
WRAPPING & PACKAGING 

The Jeweimaster" Packaging System 
Retail -level shrinkwrapping. Does CDs, Videos 
cassettes. LP's. posters & more. _only 5189.95! 

Low -cost shrinkwrapping solutions for 
retailers & distributors . L- sealers as uilable! 

11 roes -ha, k 04 moire/ 

MUSIC AND MORE... 
Indie Labels Budget & Cut -Out CD's, Tapes, LPs 
Novelties Comics/Rags Accessories Blank Tape 

ERFORMANCE 
DISTRIBUTORS 

2 OAK ST. !VEW BRUNSWICK IVJ O99Ú1 
Te1:908.545.3004 Fax:9OB.545.6054 

Psyched ells Heavy Metal Punk Jas lus Rae - 
: Campus Records 

wholesale Disc nbulor of 
il "Deletions/ Overstocks" "'APO" 
Z 874 Abu), Raker Rad 

R 1JthM, YY n110 moo, 
(518) 783.6698 

i (518) 783 -6753 FAX - 
For a Unique Blend of Independent and ' 

Major Label Closeouts and Overstocks ó 
F ,ulnul MVD y . sluoatas,3 uo 

CD SECURITY KEEPERS 
CD Keepers available in lots of 
5000. Like new. Keepers already 
stickered with 3M security tape. 
Absolutely no reasonable offer 
refused. 

Call (808) 634-1158. 

TAPES 

A New Generation of Reusable 
Software Security Packaging 

Seven Models - Including a 

double CD Package 

Adapts to all EAS Technologies 
Increase Profits by Reducing 
Theft 

Call or Write Today for Brochure 
and Samples 

C & D Special Products, Inc. 

309 Sequoya Drive 
Hopkinsville, KY 42240 

West Coast 
800 -366 -4923 

1- 800 -922 -6287 

1400 -TAPE WORLD or 1- 800 -245 -6000 
We'll beat any price! 495 SHIPPING FREE C.AT. 

SONT 

DAT-120 7.49 

DAT-I20 no 999 

1120V 2.39 

543.3120 7.99 

1750HG 3.99 

amo 74 11.99 

A4AxEll 

911100 1.79 

4111090 2.29 

XI11-3100 2.69 

DAT120 7.99 

T120479 2.79 

14(1120 1.19 

TDK 

1-12043 1.89 

1-120E16 149 

51090 1.69 

SAt90 2.19 

DAT-120 699 

DALI80 099 

FWI 

112040 1.99 

SV4S-T120 6.99 

8A16-120 349 

HI-8120 5.99 

n au74 10.99 

DR-100 .19 

TAPE WORLD 220 PIING 81 h07IER. PA 16003 F X412.2831298 

VER 400 DIFFERENT. SAME DAY SHIPPING. M -F, 8 -5 

TRAVEL 

FLY BUSINESS CLASS 

4 %OFF 
YES! You Will Still Receive 
Your Frequent Flyer Miles! 

1. 800.666.1026 

HELP WANTED 

ßere is n®t ling penrnane)mt 

except (change. 
-JFiermclitus 

We are the largest international Business Management 
Firm in the entertainment industry, and we're getting 
larger. We have several new positions available in our 
Century City office. We offer good benefits and career 

growth in many areas of accounting. 
Qualified applicants should send resumes and salary history to our 

Human Resources Department, 1880 Century Park East, Suite 900, Los 
Angeles 90067. Reference the position you are applying for on the cover 

letter. Thank you. 

Tax Accountant 
Tax Accountant with 6 years experi- 
ence in all areas of tax to supervise 
and review tax wp's,. returns, finan- 
cial packages, statistical reports. 
Computer knowledge required. 

Auditor 
Auditor for participation and royalty 
examinations. Duties include audit 
of record companies, music publish- 
ers and motion picture productions 
and distribution companies. Some 
international travel possible. 

Tax Accountant 
Tax Accountant with 2 -3 years ex- 
perience. CPA required. 

Tax Staff Accountant 
Tax Staff Accountant with 2 -3 years 
of tax -season experience. Good 
communication and p computer skills 
a must. 

Bookkeeper Full Charge 
Full -charge Bookkeeper to handle 

bgeneral 
bookkeeping, A /P, A /R, 

ank recs. and payroll. Datafaction 
preferred. 

Part -time Computer Assistant 
20 -30 hours per week, assisting 
Manager of Computer Systems. Ex- 
perience in Lotus 123 and AmiPro 
required. Must be a neat and organ- 
ized person. 

GELFAND, RENNERT & FELDMAN 
A Division of Coopers & Lybrand L.L.P. 

Certified Public Accountants 

Los Angeles New York London Palm Springs San Francisco 
Serving the Entertainment Industry for 27 years 

STAFF ACCOUNTANT 
Twentieth Century Fox is seeking a Staff Accountant for 
our Feature Development & Production Accounting 
Department. In this position, you will process accounts 
payable & cash receipts for music publishing, soundtrack 
and artist/catalog albums, assist with the billing and collec- 
tions of record advances, prepare P & L and other ad -hoc 
reporting, and analyze royalty and similar reports received. 

An Accounting degree with a minimum of 2 years' 
record /music industry accounting experience is an absolute 
must. Our selected candidate will be a motivated, self - 
starter with strong analytical, communication, and 
computer skills. Excel a plus. 

We offer excellent salaries and benefits. 
Please forward resume with salary history to: 
Twentieth Century Fox, P.O. Box 900, 
Attn: TB -19, Beverly Hills, CA 90213. EOE. 

DIRECTOR OF MARKETING 
Major record company seeks 
seasoned professional to assume 
full responsibilities for it's 
marketing functions. This 
individual must be highly 
organized, motivated, creative 
and innovative. Candidates 
should have experience 
developing marketing strategies, 
including direct marketing and 
media schedules. 

BOX 8184 
BILLBOARD MAGAZINE 

1515 BROADWAY 
NEW YORK, NY 10036 

SPACE SALES REP 
Specialized dealer of audio and 
video needs experienced co -op 
ad sales producer for in -house 
monthly catalog and trade journal 
sales. Highest commissions paid. 

Call Mr. Jacobs (310) 532.9024 

VICE PRESIDENT, OPERATIONS 
The REP Company, the leading 
distributor for premier Independent 
record labels has an opening for a 
Vice President of Operations for our 
Minneapolis distribution center. The 
qualified applicant must have Five 
years music distribution experience 
at a similar level. 
If you're qualified and interested 
please send your resume and salary 
requirements to, The Human 
Resources Manager, The REP 
Company, 9650 Newton Ave. S. 
Bloomington, MN. 55431. 

SALES /MANUFACTURING REP. 
for East Coast CD, Cassette & LP 
manufacturer. Knowledge of the 
client base and a solid track 
record required. Send resume to: 
VP Administration, Europadisk, 
Ltd., 75 Varick St., NY, NY 10013. 

HELP WANTED 

INNOVAIIVE & CflEAiIVE PflOfESSIONALS 

National Record Mart, a publicly -traded, rapidly expanding music 
and entertainment retailer located near Pittsburgh, PA, with sales 

in excess of $100 million, is seeking to fill newly -created openings to 
enhance our core management staff. We are looking for pro- active 
and experienced people with a desire to implement self -developed 

strategies in harmony with our strategic plan. 

DIIECTII If MEMORISE 

The candidate(s) we seek are most likely working as an assistant to the 

Director of Merchandise at a music, video or book retail chain. This 

person will report to the president and be responsible for achieving set 

sales goals by determining and implementing inventory strategies to 

provide optimum product levels, timely replenishment, required turns 

and a balanced product mix, as well as overseeing product vendor 

relations, directing purchasing and product distribution staffs, and 

coordinating distribution center follow- through. Applicant should be 

computer literate and knowledgeable about product and presentation. 

REAL ESTATE PRIFESSIINAL(S) 

These highly visible people are responsible for creation and execution of 

site sourcing strategies, positioning various store concepts and developer 

inquiry follow -up. This staff will work with finance, operations, and 

construction staffs to assess site /deal potential and to prepare cap ex 

plans. Candidates must have experience in lease and site economic 
analysis with music /specialty stores and must possess excellent 
negotiation skills. Experience with shopping center leasing process a 

plus. 
BUYERS) 

The ideal candidate(s) for this position are currently assistants to a 

purchasing manager in a fast -paced retail environment. Qualifications 

include vendor negotiation, budgeting and sales analysis skills, and 

computer literacy. Product knowledge in the music retail business a 

must. 

MERCHANDISE! 

Responsibilities will consist of establishing all aspects of in -store visual 

presentation including optimum use of retail space, window and 

storefront displays. Excellent communication skills, strong conceptual 

abilities and relevant artistic talents are essential. 

For consideration, interested candidates or their representatives 

should submit resume and salary history in confidence to: 

The President, National Record Mart, Inc. 507 Forest Avenue, Carnegie, PA 15106. 

NATIONAL RECORD MART 

Director of Sales 
Become a oaf of Americas fastest growing music phe- 

nomenon! We are looking fora dynamic, ambitious leader 

with extensive sales management experience (preferably 

in a telemarketing environment, with prior music industry 

experience) to: 

lead sales team of 40+ players in all activities 

assist in the creation, development and 

implementation of sales & marketing strategies 

motivate team members & develop 

management staff 

develop & administer training programs 

oversee account development operations 

actively participate in new market development 

coordinate activities of 15+ support staff 

Outstanding benefits, including potential VP positon, top 

salary, health, dental and 401 (K). Company growth ex- 

ceeding 35% annually. Headquarters in prestigious 

Fairfield County, CT, 90 minutes from NYC. Send resume to: 

CD One Stop, Dept. DS 

13 F. J. Clarke Circle, Bethel, CT 06801 

SALES REPS. 
Use your music sales experience to your 
advantage. An independent record label is 
looking for Reps. in the NY, NJ, PR, and west 
coast areas. Applicants must have a good 
understanding of record retailing business. 
Able to deal with all kinds of music. Spanish 
English a must. Fax resumes (305) 477 -0562 
or 1608 N.W. 84 Ave., Miami, FL 33126. 

ACCOUNTANT 
Rapidly growing W. Coast Southern 
CA independent record label seeks 
Accountant with Management and 
Record Company experience. 
Knowledge of Royalty Accounting and 
Record Company Bookkeeping a 
must. Wordperfect and Lotus 
proficiency required. Send Resume 
and salary requirements to: 

Accountant 
P.O. Box 445 Walnut, CA 91788 -0445 

AUCTIONS 

AUCTION 
ordered sold by 

U.S. Bankruptcy Court 
Southern Dist. of Ohio 

Western Division 
Case #93 -12662 

CINCINNATI, OHIO 

TUES., SEPT. 27 
10:00 A.M. 

Theatrical Lighting 
Theatrical Effects Machines 

Theatrical Props 
Photographic Eqpmt. 

Paint Booth 
Woodworking Eqpmt. 

For Free Detailed Brochure, call 
(800) 783.6113 

artnl Semole. r.\ I 
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FIXTURES 

FACTORY DIRECT 
CD JEWELBOX STORAGE 
CABINETS. In Stock Now, No 
Waiting. Choice of colors, 2 sizes. 
2 drawer. 570 Capacity, S234 
3 drawer, 855 Capacity, S289 

P-ices INCLUDE locks. Textured 
steel construction. 
CD JEWELBOX SHELF, 2 -TIER. 

Gridwall, Slatwall, Pegboard. 8 
Lacings. capacity 64. 25" long, 
double tier. Black, white. grey. 
Adjustable dividers. "Flip -thru" 
browsing. Use for CD -ROM 

A-chitectural Merchandising Floor 
Plans at no cost or obligation. 

JEWEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 

AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 

A NEW! 4 4 

'COMIC BOOK DISPLAYERS 
'TRADING CARD DISPLAYERS 
*COLLECTIBLES DISPLAYERS 

For Gridwall, Slatwall, Pegboard. 
*GLASS SHOWCASES 

Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 

Free 100 Page Color Catalog 
1.800.4333543 

Ask for Jim McFarland 
Fax: 213 624 -9022 

WANTED TO BUY 

WE PAY TOP 
CirsCassettes 

Videos & 
Audio BooNs 

WE BUY IT ALL 

(5 16) 420 8300 
FAX(5161420r8455 CALL NOW! 

"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890 -6000. 

CASH - CASH - CASH 
Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T- shirts. No quantity too big or 

too small. Call 201 -662 -7600 or 
Fax: 201 -662 -8060 

EQUIPMENT 
FOR SALE 

Mitsubishi X -880 digital 32 track 
w /remote. Well maintained, low 
hours. Take over lease /purchase. 
Aslk for Gene 818 -405 -8002 

COMPUTERS 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fax today to see why YSL is undeni- 

ably the leader in computer systems for 

music and video retailers and wholesalers 

We built 20+ years of music and video in- 

dustry experience into our computer systems 

to help make your business more profitable 

youNG SYSTEMS maw Phone (404) 449 -0338 

Fax (4041 840 -9723 

Australia: (08) 338 -2477 

6185 Buford Hwy Ste C -100, Norcross, Ga 30071 

RecordTrak 
Computerized InVetttory Management 

for R tores 

800 -9 =3008 
Voice 203 -265 -3440 Fax 203 -269 -3930 

Computers & More ... 
POS - Inventory - Management System for: 

Music Stores - Distributors - Mail Order 
Quick Point -of -Sale - Customer History 
Inventory Tracking - Bar Code Printing 

Multiple Vendor - Purchase Orders 
Single Station - Multi User and Multi Site 

Call Now & Save! Phone: 305-534-0999 
FREE CONSULTATION 

-Úttaita4ii 444 ü44 «.irl1:M14 
Complete POS /Inventory Control 

for your Record Store 

Available in user selectible 
English or Spanish. 

Musicwre USA 

6300 Creedrnoor Rd. 
Seite 138 
Raleigh NC 27612 
6,19)833-5533 
Fax 6919) 833 -1900 

Muslcvure Europe 
Saxony House 
Euattnanpnett. Chichester 
Sussex, England 
PO18 GUY 

9243) 775419 Fax 9243) 776327 

ACCESSORIES 

PRO SING Karaoke 
Free Catalog: World's largest 

selection. All Brands of equipment. 
CD.G. LD's. Vocal Eliminators. 

Players. Speakers. Mies 
CSP, P.O. BOX 1 106 
Bridgeview. IL 60455 

1- 800 -800 -8466 

POSTERS 

POSTERSPOSTERS 
BUY DIRECT FROM THE LARGEST 

MANUFACTURER IN THE U.S. 

ROCK `N' ROLLPIN- UPSSPORTS 
CARS FLOCKED DOOR SIZE, MANY MORE! 

FULL COLOR CATALOG AVAILABLE 
CALL Toll Free 1- 800 -221 -6730 

(in N.Y. 718- 441 -5500) 

4414%4132-05 
ENTERPRISES, INC. 

ATLANTIC AVE. 

RICHMOND HILL, N.V. 11418 

DEALERS ONLY 

Free Poster Catalog 
48 Page Wholesale Color Catalog. Hottest 

Rock, Metal, Alternative, & Much More! 

POSTERSERVICE, INC. 

For Immediate Delivery, Call Us At 

1- 800 -666 -7654 

REAL ESTATE 

TOIHES$OS 
REAL ESTATE RATES 

Rate $65 
1 Inch by 1 Column 

See Coupon For Details 

FABULOUS APT. IN THE HEART 
OF THE THEATRE DISTRICT 

For sale -55th St. bet. 6th & 7th 
Aves. Overlooking the great 
facade of City Center. 
4 large rooms, approx. 1200 
Sq. Ft. 1 72 baths, pre -war, 
high ceilings, full service 
building. Owner relocating - 
must sell immediately. Priced 
below market value. 

Call owner anytime 
212- 333 -7755 

OFFICE SPACE - 750 or 1500 sf, 
Hackensack, NJ, 20 minutes from Mid- 
town. Accessable to all major arteries. 
This new, modern office building houses 
Trutone's Mastering Studios and 
Manufacturing Operations. 

Reasonable rent. Call: 201 -489 -9180 

NASHVILLE -MUSIC CITY 
Relocating or Investing 

"Don't git skint!" 
Choose Buyer Consultants for Exclusive Buyer Representation 

No lees charged & savings guaranteed 
Access to all Homes, Farms, and Estates >$150.000 

Alternative financing available 
Call Mike Cherry, Broker, BBI 

800 -577 -9928 

Billboard Directories are what you might call Basic 
Tools. They are. in fact the main sources of vital 
information for the entire Entertainment Industry. 

Billboard's annual directories are constantly in use, 
year after year, and people who rely on them know 
how important they are in doing business effectively. 

Order any one or all of the directories today!! 

International Talent 1L Touring Directory - The 
source of U.S. and international talent, booking 
agencies, facilities, services and products. Used by 

everyone who buys and books talent - promotes 
and manages tours. 

International Buyer's Guide - The Worldwide 
Music and Video Business -to- Business Directory. 
Listings include name, address, phone number and 
marketing information of record companies, music 
publishers, distributors, accessory manufacturers 
and suppliers. Also manufacturers and wholesalers 
of hardware, software and accessories for Compact 
Disc, Video Disc, Video Cassettes and Video Games. 

Nashville 615 /Country Music Sourcebook - 
Radio stations, performing artists, booking agents, 
personal managers, recording companies and more. 

International Recording Equipment and Studio 
Directory - Up -to -date statistics on professional 
recording equipment, recording studios, recording 
studio equipment usage. 

Tape Disc Directory - for the Record, Audio & 
Video Tape Industries. Professional services and 
supplies for record and video manufacturers, audio 
and video tape manufacturers, video program 
suppliers and buyers, video music producers and 
production facilities. 

Call: Jeff Serrette 
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212- 536 -5174 (Local) 
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To order a 
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Say It. WFLZ Tampa, Fla., air personality Bubba The Love Sponge, left, gets a 

reaction from WPLJ New York PD /morning man Scott Shannon during the "How 
To Get The Best Out Of Your Air Personalities" session at the Billboard /Airplay 
Monitor Radio Seminar in New York. Shannon co- facilitated the session with WSIX 

Nashville PD Doug Baker. (Photo: Chuck Pulin) 

Seminar Attendees Address 
Issues In Various Formats 
This story was written by Eric Boeh: 
lert with reporting by John Lannert, 
Trudi Miller Rosenblum, J.R. Reyn- 
olds, and Deborah Russell. 

NEW YORK- Virtually every major 
programming topic of the day was 
covered by broadcasters from around 
the country during the numerous for- 
mat discussion groups at the Bill- 
board /Airplay Monitor Radio Semi- 
nar. 

A boisterous group packed the 
modern rock panel to discuss the for- 
mat's recent rise. Facilitator Kevin 
Weatherly, PD at KROQ Los 
Angeles, noted that modern rock 
shares more artists than ever with 
top 40 and that much of KROQ's suc- 
cess has come from keeping in touch 
with both the cutting edge and the 
masses. Format -wise, he said KROQ, 
which spins records as quickly as pop 
stations, just applies "good old -fash- 
ioned top 40 basics to alternative mu- 
sic." 

Consultant Paul Jacobs from Ja- 
cobs Media painted a very bright pic- 
ture for the format's future, particu- 
larly from an ownership and 
advertising standpoint. He noted that 
just a few years ago, lots of modern 
rock stations were run by mom -and- 
pop broadcasters who often did not 
have enough resources to build win- 
ners. Today, high -profile players such 
as Viacom, Bonneville, Capital Cities/ 
ABC, Infinity, and others are steer- 
ing the format's direction. Addition- 
ally, "there's a huge movement going 
on" among advertisers toward mod- 
ern rock. "This thing's flying," Jacobs 
said. 

At the "Album Rock: Winning With 
Currents" panel, there was some dis- 
cussion of the diminished role of clas- 
sic songs at the format. Co- facilitator 
Greg Mull, PD at WXTB (98 Rock) 
Tampa, Fla., whose playlist ranges 
from Nine Inch Nails to the Allman 
Brothers, noted, "the '70s corporate 
stuff is starting to show some burn; it 
doesn't mean much to the audience 
now." He added that tunes dating 
from 1978 -1991 "don't mean a hell of 
a lot." 

In terms of how modern rock is af- 
fecting album rock, one complaint 
aired in the group was the fact that 
alternative radio often co -opts a suc- 
cess story from album rock radio. Re- 
cent examples include the breaking of 
Candlebox, Alice In Chains, Pearl 
Jam, and Stone Temple Pilots. While 
album rock is credited with breaking 
those acts, modern rock radio often 
gets the tours when the bands visit 
town. The group consensus: Album 
rock promotion representatives need 
to stand their ground and stake their 
claim. 

COUNTRY RIVALRIES A CONCERN 

At the country confab, program- 
mers and record label representa- 
tives discussed the increasingly com- 
mon problem surrounding station 
rivalries and how they create tension 
when an artist comes to town and 
both (or all three) of the market's sta- 
tions want to sponsor the gig. 

"We see this situation every week," 
said Scott Borchetta, VP of national 
promotion at MCA/Nashville, who la- 
mented that it's the label, not the art- 
ist or manager, that is left to deal with 
bad feelings (i.e., label boycotts) at ra- 
dio after an act plays in town. Al- 
though the problem is becoming more 
common, country consultant Joel 
Raab said the whole question of which 
station sponsors what is overrated. 
"Listeners probably don't care," he 
said. 

Addressing the glut of new music 
confronting country radio, program- 
mers seemed to agree with WSIX 
Nashville PD Doug Baker, who said 
that more, both in terms of record la- 
bels and artists, is better. "I think it's 
a very healthy thing," Baker said. 

Borchetta did complain that with so 
much product vying for so little air 
time, "we're not getting the six to 
eight weeks to tell a story at radio 
anymore." 

AC FRAGMENTATION DEBATED 
AC radio programmers and record 

company promoters sparred over the 
format's direction. Jerry Lembo, Co- 

(Continued on page 96) 

Billboard Seminar Looks To Future 
Young Listeners, New Formats Stressed 
This story was ccrittex by Phyllis 
Stark with reporting by Eric Boehlert, 
Trudi Miller Rosenblum, and 
Deborah Russell. 

NEW YORK -At the Billboard/Air- 
play Monitor Radio Seminar, held here 
Sept. 8 -10, broadcasters and label reps 
sounded off on everything from work- 
ing with consultants and air personali- 
ties, to breaking artists, to the future 
of radio. 

According to keynote speaker con- 
sultant Garry Wall of Wall Media, the 
entire radio industry is at a crossroads. 
"Radio, itself, is not in jeopardy," he 
said in his address. "But its role in the 
lives of listeners is definitely on trial." 

Wall outlined a number of disturbing 
trends plaguing the industry. He ac- 
cused those assembled of forsaking 
new music formats too quickly, of dis- 
couraging creativity and new talent, 
and of creating duopolies to eradicate 
healthy competition. 

Worst of all, he said, radio has been 
ignoring the youngest demographic for 
more than a decade. The situation 
could grow ever more perilous as the 
6- to 18- year -old audience, faced with 
new options in electronic media, enter- 
tainment, and information resources, 
begins to disregard radio as the pri- 
mary tastemaker in terms of music. 

"And as this audience grows into the 
18 -34 and 25 -54 demographic, what 
makes us think their habits will 
change ?" Wall asked the audience. 

Radio programmers must stop com- 
peting against one another and instead 
spend their energy competing against 
other media, he said. "We're only de- 
feated when the radio goes off in favor 
of something else." 

Technological advances in media will 
force a new realignment in program- 
ming, he predicted. Between now and 
1997, the number of home workers will 
increase from 14 million to 60 million, 
while telecommuters will increase from 

7.6 million to 14 million, he said. 
"Traditional dayparting could be out 

the window," he said. "Drive -time pro- 
gramming may become irrelevant. We 
are going from a three -shift world to a 
3,000 -shift world." 

According to Wall, radio is becoming 
a dangerously passive medium, as up- 
per management continually strives to 
avoid risk, avert competition, and 
maintain the status quo. "And a passive 
environment breeds a passive lis- 
tener," he said. "When your main goal 
is to avoid resistance, you are destined 
to avoid the success you are seeking." 

Strategies for future success are 
steeped in a few basic tenets. "Stop de- 
fensive maneuvering," he said. "Start 
programming and thinking as though 
the future depends on everything you 
do now, today, because it does." 

In addition, he said, people in man- 
agement must learn the art of patience, 
while those in programming must nur- 
ture the art of passion. 

BREAKING ARTISTS IN THE '90s 
During the `Breaking An Artist In 

the '90s" session, Rick Bisceglia, senior 
VP at Arista Records, wondered why 
for "90% of songs that succeed, radio 
initially said, `That's not a hit.' " Radio, 
said Bisceglia, never seems to trust la- 
bels when it comes to hits. "Sometimes 
we are telling you the truth," he said, 
making the room break out into laugh- 
ter. 

Kevin Weatherly, PD at KROQ Los 
Angeles, said that labels shouldn't 
"just come to me with, `It's a hit.' Show 
me a story, how you're going to break 
the band in this marketplace." He 
lauded Capitol for the job it did in 
building Mazzy Star. 

On another topic, Weatherly won- 
dered whether a label can actually 
break an act these days without MTV. 
Craig Lambert, executive VP at 
EastWest, insisted the answer is yes. 
"If we waited for MTV to break acts, 

Format Winners. The Billboard /Airplay Monitor Radio Seminar gave 
representatives of seven different radio formats a forum to address their individual 
concerns. Pictured before the format sessions, from left, are KLBJ -FM Austin, 
Texas, PD and album rock session co- facilitator Jeff Carrol; Billboard director of 
operations /country music and country format room co- facilitator Lynn Shults; 
KHTK/KRAK/KNCI Sacramento, Calif., OM and country co- facilitator Larry 

Pareigis; and Active Industry research president and top 40 session co- facilitator 
Alan Smith. (Photo: Chuck Pulin) 

we'd all be unemployed." 

THE ROLE OF THE CONSULTANT 
During a session titled "How To Get 

The Most Out Of Your Consultant," 
Jerry Clifton of New World Communi- 
cations said that the consultant's role 
changes depending on the station cli- 
ent. 

(Continued on page 96) 

Karmazin Blasts 
Indecency Rules 
NEW YORK -Mel Karmazin, 
president/CEO of Infinity Broad- 
casting and Westwood One, is tired 
of being the "lone wolf" battling the 
FCC on indecency. He urged the 
commission to clarify its rules on 
explicit broadcasts. 

"You can't give us a definition we 
don't understand," Karmazin said 
during his keynote address at the 
Billboard /Airplay Monitor Radio 
Seminar. He said he has "pleaded" 
with the FCC to take Infinity to 
court in order to settle the dispute 
over Howard Stern's allegedly in- 
decent broadcasts, but the FCC has 
declined. 

Illustrating his disappointment 
with other broadcasters, Karmazin 
noted that both Cox and Gannett 
recently faced indecency fines, and 
both chose to pay. Karmazin said he 
couldn't imagine a Gannett newspa- 
per facing a similar charge and the 
parent company agreeing to pay 
the penalty without a lengthy fight. 

Citing record -high listening and 
burgeoning ad sales, he called 1994 
"the most incredible year the radio 
industry has ever experienced." 

Saying he was happy to be ad- 
dressing the "arts and crafts" side 
of the industry, rather than his 
usual audience of businessmen, 
Karmazin couldn't resist kidding 
the assembled label executives that 
he alone adds all the music on Infin- 
ity's 26 stations, "no matter what 
[PDs] Oepidus and Kevin Weath- 
erly may tell you." 

Almost no pressing topic went 
without comment during a 45 -min- 
ute address in which he said: 

Ownership rules need to be ex- 
panded once again. "If Ted Turner 
can own five TV channels in every 
home in the world, there's no rea- 
son we can't have more than two 
FMs in Dallas." 

The future of digital radio is up 
to the consumer, who will ulti- 
mately reject the product. 

He's tired of stations complain- 
ing that they can't sell teen listen- 
ers. "If you can't sell the audience 
you have, you have a sales problem, 
not a programming problem." 

Radio's qualified talent pool is 
getting smaller, and no longer 
"meets the needs of our industry." 

ERIC BOEHLERT 
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Home Team Makes Good: WPLJ Sweeps Billboard/Monitor Awards 
(Continued from page 1) 
host Todd Pettengill). 

The station's entire staff was among 
the record -breaking 950 attendees at the 
annual awards gala, held Sept. 10 at the 
New York Hilton & Towers hotel. At the 
event, a total of 87 awards were divided 
among 61 stations and six radio net- 
works. 

The ceremony, which was hosted by 
WQHT (Hot 97) New York's morning 
team of Doctor Dre, Ed Lover, and Lisa 
G, culminated a three -day radio seminar 
that was sponsored by Billboard and sis- 
ter publication Airplay Monitor (see cov- 
erage, page 88). 

Four prominent New York radio per- 
sonalities were on hand at the ceremony 
to present awards: WPLJ's Shannon and 
Pettengill; Elvis Duran of WHTZ (Z100); 
and Jim Kerr of WMXV (Mix 105). 

EMI /SBK artist Jon Secada opened 
the event with an acoustic set and was 
joined by guest vocalist and Crescent 
Moon/EMI artist Donna Allen. For the 
evening's rousing finale, Dre and Lover, 
who are also rappers, performed "Back 
Up Off Me," the first single from their 
upcoming Relativity debut album. 

I(LAX, WSIX, WAMZ HONORED 
While no station matched WPLJ's 

sweep, three others took home three tro- 
phies apiece. KLAX Los Angeles was 
honored as station of the year in the 
Spanish field, and Juan Carlos Hidalgo 
took home honors as MD and local air 
personality of the year. 

In the country category, WSIX 
Nashville was honored as station of the 
year, Doug Baker won in the PD catego- 
ry, and morning man Gerry House col- 
lected the trophy for local air personality 
of the year, edging out colleague Hoss 
Burns, who also was nominated. Also, 
WAMZ Louisville, Ky., PD and perenni- 
al Radio Awards favorite Coyote 
Calhoun scored three wins as PD, MD, 
and local air personality. 

An additional 12 stations took home 

three awards apiece. 
Besides Shannon, Hidalgo, and 

Calhoun, several other broadcasters 
each won two awards for their work. 
WMTX -FM Tampa, Fla., PD Mason 
Dixon was honored as PD and local air 
personality. KIIS Los Angeles morning 
man Rick Dees picked up awards in the 
local air personality category, where he 
edged out the Baka Boyz of crosstown 
rival KPWR (Power 106), and in the syn- 
dicated program category for his show 

"Rick Dees' Weekly Top 40." 
Other winners in the syndicated pro- 

gram category were Westwood One's 
"Casey's Countdown With Casey 
Kasem" (adult), ABC Radio Networks' 
"American Country Countdown With 
Bob Kingsley" (country), CBS Radio 
Networks' and Ron Cutler Productions' 
"On The Move With Tom Joyner" 
(R &B), Global Satellite Networks' 
"Rockline" (rock), and CBS Americas' 
"Buenas Noches America" (Spanish). 

AIRPLAY 

r 

Syndicated morning man Howard 
Stern was the winner in this year's new 
category, nationally syndicated air per- 
sonality of the year, where he beat out 
fellow nominees Ron Bennington and 
Ron Diaz, Don Imus, Joyner, Rush 
Limbaugh, and Mark Thompson and 
Brian Phelps. That category was not for- 
mat specific. 

WINNERS MOVE ON 
As is often the case in the volatile radio 

business, several of this year's winners 
are no longer employed at the stations 
for which they were nominated. For the 
1994 awards, winners must have been 
employed at the station between May 
1993 and May 1994. 

Among those who have moved on are 
two of the five promotion /marketing 
director winners: Joe Pogge, formerly of 
KHMX Houston, and Marlene 
Augustine, formerly of KNEW /KSAN 
San Francisco, who joined Columbia 
Records earlier this year. 

Others who have moved elsewhere 
include former KYIS Oklahoma City PD 
Jon Zellner; WHTZ (Z100) New York 
MD Frankie Blue (now director of pro- 
gramming at the Box); KHFI Austin, 
Texas, MD Tracy Austin (now at KIIS 
Los Angeles); and syndicated program 
winner Joyner, who now hosts a nation- 
al morning show for ABC Radio 
Networks. Also, medium -market MD 
winner Dana Lundon of WTIC -FM 
Hartford no longer holds that position at 
the station, although she continues to 
host nights there. 

There were an unprecedented three 
ties in this year's competition. Sharing 
the small- market adult station of the 
year prize were KMZQ Las Vegas and 
KYIS Oklahoma City. KLVE Los 
Angeles' Adrian Lopez and WSKQ -FM 
New York's Jorge Mier both were hon- 
ored as major- market Spanish pro- 
gram /operations director of the year. 
Lola Bautista of KWAC Bakersfield, 

(Continued on page 92) 

RADIO STATION OF THE YEA 
CRITERIA BEST OVERALL STAFF ... BEST OVERALL ENTERTAINMENT PACKAGE ._ PROFESSIONALISM .. STREET PRESENCE _ COMMUNITY INVOLVEMENT MARKET STATURE _ RATINGS SUCCESS 
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RADIO NETWORK; SYNDICATED NATIONALLY DISTRIBUTED PROGRAM OF THE YEAR 
CRITERIA: CREATIVITY .. CONTENT ... PRODUCTION VALUES ... INFLUENCE ... RATINGS SUCCESS 

ADULT COUNTRY R &B ROCK SPANISH TOP 40 

C ASEY'S 
COUNTDOWN 

CASEY'S COUNTDOWN 
WITH CASEY KASEM 

Westwood One 

AMERICAN 
ODUNTRY 

COIIID WN 
TOI4'L 

g NTERACTIVE RAW II O 

BUENAS 
NOCHES 

Rick Dee /1/ 
Weekly 

JOYNER To P RCA 
W I T H B O B K I N G S L E Y 

AMERICAN COUNTRY 
COUNTDOWN 

WITH BOB KINGSLEY 
ABC Radio Networks 

ONHOSTED 

l{.II1I(r 

BY STEVE DOWNES 

ROCKLINE 
Global Satellite 

Network 

1 1 

BUENAS NOCHES 
AMERICA 

CBS Americas 

N.... 

RICK 
WEEKLY 

CD 

_. < ) I II /COVE` 
ON THE MOVE 

WITH TOM JOYNER 
CBS Radio Networks /Ron 

Cutler Productions 

DEES' 
TOP 40 

Media 

RADIO PROGRAM DIRECTOR /OPERATIONS DIRECTOR OF THE YEAR 
CRITERIA: PROGRAM ACHIEVEMENT _. R- NOS ACHIEVEMENT ... INTEGRITY . 

. ERALL STATION SOUND ... PEOPLE SKILLS .. TALENT DEVELOPMENT 

ADULT COUNTRY R&B ROCK SPANISH TOP 40 

SCOTT SHANNON 
WPLJ New York 

TONY THOMAS 
KMPS Seattle 

ELROY SMITH 
WGCI -FM Chicago 

KEVIN WEATHERLY 
KROQ Los Angeles 

ADRIAN JORGE 
LOPEZ MIER 
KLVE WSKQ -FM 

Los Angeles New York 
STEVE RIVERS 

WXKS -FM Boston 

2 _ 

MASON DIXON 
WMTX -FM Tampa, FL 

DOUG BAKER 
WSIX Nashvil e 

LYNN TOLLIVER 
WZAK Cleveland 

GREG MULL 
WXTB Tampa, FL 

GUILLERMO PRINCE 
KLOK San Jose, CA 

DAVE ROBBINS 
WNCI Columbus, OH 

JON ZELLNER 
KYIS Oklahoma City 

COYOTE CALHOUN 
WAMZ Louisville, KY 

CY YOUNG 
WQOK Raleigh, NC 

JEFF CARROL 
KLBJ -FM Austin, TX 

TINA COMPEAN 
KQXX McAllen, TX 

CHRIS SHEBEL 
WDJX Louisville, KY 
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RADIO MUSIC DIRECTOR OF THE YEAR 
CRITERIA: ACCESSIBILITY ... MUSIC ACUMEN ... STREET AWARENESS _. RESEARCH ABILITY .. INTEGRITY ... PEOPLE SKILLS ... INFLUENCE WITHIN THE STATION 

MIKE PRESTON 
WPU New York 

JOHN WOODY HARRISON 
WKTI Milwaukee 

SCOTT KEITH 
KMZQ Las Vegas 

MAC DANIELS 
WMZQ Washington, DC 

WADE JESSEN 
WSM -AM -FM NosnvillS 

COYOTE CALHOUN 
WAMZ Louisville, KY 

IO A LLASLEY 
WRKS New York 

HEART ATTACK 
WSVY Norfolk, VA 

MARK DYLAN 
KIPR Little Rock, AR 

AMY VINSLOW 
WNEW New York 

PAM BROOKS 
WHCN Hartford, CT 

DAVID A. ROSS 
KMJX Little Rock, AR 

JUAN CARLOS HIDALGO 
KLAX Los Angeles 

BOBBY LOPEZ 
KRIO -FM San Antonio, TX 

SALVADOR PONCE 
KXFM Sonia Mario, CA 

TOP 40 

FRANKIE BLUE 
WHIZ New York 

DANA LUNDON 
WTIC -FM Hartford, C I 

TRACY AUSTIN 
KHFI Austin, TX 

RADIO PROMOTION /MARKETING DIRECTOR OF THE YEAR 
CRITERIA: CREATIVITY _ MARKETING /POSITIONING ABILITY ... STREET AWARENESS ... IN! LUENCE WITHIN THE SFAJ RDN 

ADULT 

JOE POGGE 
KHMX Houston 

COUNTRY 

MARLS . AUGUSTINE 
KNEW/KSAN San Francisco 

R&B 

WENDI CAPLAN 
WRKS New York 

ROCK 

STACIE SEIFRIT 
KROQ Los Angeles 

TOP 40 

KAREN TOBIN 
KITS Los Angeles 
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LOCAL RADIO AIR PERSONALITY OF THE YEAR 
CRITERIA: ENTERTAINMENT VALUE ... COMMUNITY INVOLVEMENT .. CREATIVITY ... RATINGS SUCCESS 

ADULT COUNTRY R&B ROCK SPANISH TOP 40 

SCOTT SHANNON 
& TODD PETTENGILL 

WPu New York 
MOBY 

WKHX -FM Atlanta 
DOUG BANKS 

WGCI -FM Chicago 
KEVIN MATTHEWS 

WLUP Chicago 
JUAN CARLOS HIDALGO 

KLAX Los Angeles 
RICK DEES 

KITS Los Angeles 

MASON DIXON 
WMTX -FM Tampa, FL 

GERRY HOUSE 
WSIX Nashville 

BOBBY O'JAY 
WDIA Memphis 

BOB KEVOIAN & TOM. GRISWOLD 
WFBQ Indianapolis 

HOMERO CAMPOS 
KSZA Sacramento, CA 

BUBBA THE LOVE SPONGE 
WFLZ Tampa, FL 

DOC BURNS 
KKMJ Austin, TX 

COYOTE CALHOUN 
WAMZ Louisville, KY 

MAD HATTER 
WGOK Mobile, AL 

BIG MARTY 
KOMP Las Vegas 

LOLA BAUTISTA PETE SKAGGS 
KWAC KBNA 

Bakersfield, CA El Paso, TX 
CAT THOMAS 

KLUG Las Vegas 

NATIONALLY SYNDICATED 
AIR PERSONALITY 

OF THE YEAR 
CRITERIA: ENTERTAINMENT VALUE ... CREATIVITY _. 

RATINGS SUCCESS ... AFFIL ATES 

HOWARD STERN 
Infinity Broadcasting 

NEW YORK'S' JMPLJ SWEEPS BILLBOARD /MONITOR AWARDS 
(Continued from page 89) 

Calif., and Pete Skaggs of KBNA El Paso, Texas, 
shared honors as small- market Spanish local air per- 
sonality of the year. 

Oher winners in the promotion/marketing director 
category were Wendi Caplan of WRKS New York 
(R &B); Stacie Seifrit of KROQ Los Angeles (rock); and 
Karen Tobin of KITS (top 40), all of wham were on hand 
to collect their awards. 

NEW YORK TOPS WINNERS' LIST 
A total of 36 radio markets were represented by win- 

ners in the Radio Awards, although New York fared 
particularly well with 10 winners. Los Angeles was 
close behind with eight awards, followed by Las Vegas 
with seven; Louisville, Ky., with five; and Nashville and 
Tampa, with four winners each. 

Interestingly, four of the six small- market station 
winners were Las Vegas stations: KMZQ (adult), 

KWNR (country), KEDG (rock), and KDOL (Spanish). 
The Billboard/Airplay Monitor Radio Awards, which 

honor excellence in radio broadcasting, are given annu- 
ally in six format categories. Nominees were chosen 
during the spring by six blue -ribbon panels of radio and 
record professionals -one panel for each format catego- 
ry- along with members of the Billboard and Airplay 
Monitor editorial and chart departments. Ballots were 
placed in the July 2 issue of Billboard and the July 1 

Airplay Monitor; voting was open to all readers of both 
magazines. 

The major -market category comprised stations in the 
top 20 Arbitron markets. The medium -market category 
included markets 21 through 50. The remaining mar- 
kets fell into the small- market category. 

A total of 213 stations in 74 markets and 22 distribu- 
tors of network and syndicated programming split the 
421 nominations for this year's awards. 
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ALTHOUGH THEY'VE expanded from an 
eccentric two -man band in to a slightly 
more mainstream -sounding quartet on 

record, They Might Be Giants' songs still offer up 
peculiar takes on life, be it the human or animal 
kingdom variety. The band's latest, "Snail Shell," 
comes in at No. 21 on this week's Modern Rock 
Tracks chart. 

Despite the band's reputation for quirky, 
brainy tales, band member John Linnell, who 
wrote the song, says the blues- flavored single is 
pretty straightforward. "It couldn't be more sim- 
ple: The snail is thanking the person who just put 
it back in the shell. 

"I don't think our songs are very mysterious. 
The information is all upfront. It's kind of up to 
you to make of it what you will. But there's noth- 

Billboard® 

ing that's being withheld in our songs. And that's 
what I think is valuable about writing a very simple 
song like `Snail Shell.' There's no mystery to it, but 
there is something mysterious about the fact there 
isn't much else there." 

"I don't think our songs are 
very mysterious. The infor- 
mation is all upfront." 

-They Might Be Giants 

Writing from the perspective of a thankful slug, 
somehow, does not seem unusual for TMBG. "It's 
just one of those songs that we write where the 
subject matter is written from an unusual perspec- 

FOR WEEK ENDING SEPTEMBER 24, 1994 Billboard® 

Album Rock Tracks.. 
,. 
a J a N § g OZ 

TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEUDISTRIBUTING LABEL 

1 -- 1 4 6 

* * *No.1 * ** 
INTERSTATE LOVE SONG 2wksatNo. 1 STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

2 2 1 16 
VASOLINE STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

19 9 14 10 
YOU GOT ME ROCKING ROLLING STONES 
VOODOO LOUNGE VIRGIN 

(4) 6 7 II RAIN KING COUNTING CROWS 
AUGUST AND EVERYTHING AFTER DGC /GEFFEN 

CDI l0 11 9 HOLD MY HAND HOOTIE & THE BLOWFISH 
CRACKED REAR VIEW ATLANTIC 

© 8 27 3 
TORE DOWN ERIC CLAPTON 
FROM THE CRADLE DUCK/REPRISE 

7 4 5 23 FAR BEHIND CANDLEBOX 
CANDLEBOX MAVERICK/SIRE/WARNER BROS. 

C83 
5 6 7 MAMA'S FOOL TESLA 

BUST A NUT GEFFEN 

9 3 2 20 
BLACK HOLE SUN SOUNDGARDEN 
SUPERUNKNOWN A &M 

10 7 8 9 PUSH COMES TO SHOVE JACKYL 
PUSH COMES TO SHOVE GEFFEN 

11 14 17 5 
HIGH HOPES PINK FLOYD 
THE DIVISION BELL COLUMBIA 

12 12 12 11 
COME OUT AND PLAY OFFSPRING 
SMASH EPITAPH 

13 13 15 8 BREATHE COLLECTIVE SOUL 
HINTS, ALLEGATIONS AND THINGS LEFT UNSAID ATLANTIC 

14 18 23 5 
FELL ON BLACK DAYS SOUNDGARDEN 
SUPERUNKNOWN ALM 

15 NEW 1 

* * * AIRPOWER * * 
BASKET CASE R.E.M. 
MONSTER WARNER BROS. 

16 15 10 17 
FALL DOWN TOAD THE WET SPROCKET 
DULCINEA COLUMBIA 

17 17 20 8 CURE ME... OR KILL ME... GILBY CLARKE 
PAWNSHOP GUITARS VIRGIN 

18 22 24 5 

* * * AIRPOWER * * * 
BASKET CASE GREEN DAY 
DOOKIE REPRISE 

19 11 3 12 
LOVE IS STRONG ROLLING STONES 
VOODOO LOUNGE VIRGIN 

20 20 22 5 CHANGE YOUR MIND NEIL YOUNG AND CRAZY HORSE 
SLEEPS WITH ANGELS REPRISE 

21 16 9 17 SELLING THE DRAMA LIVE 
THROWING COPPER RADIOACTIVE/MCA 

22 24 28 4 
PLANET CARAVAN PANTERA 
FAR BEYOND DRIVEN EASTWEST 

23 21 21 20 
I STAY AWAY ALICE IN CHAINS 
JAR OF FLIES COLUMBIA 

24 27 30 5 
EVERYBODYS 1 GODS CHILD 
EVERYBODY QWEST/WARNER BROS. 

25 19 16 12 
YOU LET YOUR HEART GO TOO FAST SPIN DOCTORS 
TURN IT UPSIDE DOWN EPIC 

26 26 25 23 BIG EMPTY STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

27 28 35 4 
YELLOW LEDBETTER PEARL JAM 

EPIC 

28 36 - 2 ALLISON ROAD GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE A &M 

19 NEW 1 
I ALONE LIVE 
THROWING COPPER RADIOACTIVE/MCA 

3O 37 - 2 
BONECRUSHER SOULHAT 
GOOD TO BE GONE EPIC 

31 29 34 4 
BACK WHERE IT ALL BEGINS ALLMAN BROTHERS BAND 
WHERE IT ALL BEGINS EPIC 

32 30 29 18 WILD NIGHT JOHN MELLENCAMP /ME'SHELL NDEGEOCELLO 
DANCE NAKED MERCURY 

33 35 32 7 FUZZBOX VOODOO ZZ TOP 
ANTENNA RCA 

34 33 37 3 WAITING IN THE WINGS BBM 
AROUND THE NEXT DREAM VIRGIN 

35 25 13 11 
YOU BETTER WAIT STEVE PERRY 
FOR THE LOVE OF STRANGE MEDICINE COLUMBIA 

36 34 33 7 WE DON'T EXIST MEAT PUPPETS 
TOO HIGH TO DIE LONDON/ISLAND 

37 40 39 26 KEEP 
DIVISION TLB 

NG PINK 
ÓOD L 

38 39 36 3 
TEARS OF THE DRAGON BRUCE DICKINSON 
BALLS TO PICASSO MERCURY 

39 31 26 16 
SAIL AWAY GREAT WHITE 
SAIL AWAY ZOO 

40 NEW 1 
CLOSER 
THE DOWNWARD SPIRAL 

NINE INCH NAILS 
NOTHING/TVT /INTERSCOPE 

tive. In this case, it's the snail singing the song of 
gratitude," says Linnell. "In the case of one of our 
last singles ['Birdhouse In Your Soul'], it was a 
night light singing the song." 

Linnell says that once the guitar riff was settled 
on, lyrics came quickly. The song's chorus -"I 
want to thank you for putting me back in my snail 
shell" -may strike some as reminiscent of Sly and 
The Family Stone's "Thank You (Falettinme Be 
Mice Elf Agin)." "It occurred to me afterwards 
that when a song that says thank you for some- 
thing, immediately one jumps to a particular asso- 
ciation," Linnell says. "But I just decided to go 
with that. It's not simply an homage to that [Sly] 
song. Although, obviously, if that song did not exit, 
this one would be different." 

That beloved TMBG logic. 

FOR WEEK ENDING SEPTEMBER 24, 1994 

Modern Rock Tracks.. 
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TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL 

CI NEW I 

* * * No. 1 /AIRPOWER * * * 
WHAT'S THE FREQUENCY, KENNETH? I week at No. 1 R.E.M. 
MONSTER WARNER BROS. 

2 1 1 12 
BASKET CASE GREEN DAY 
DOOKIE REPRISE 

8 11 6 
INTERSTATE LOVE SONG STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

® 3 4 9 Fó DE 

GNTOFYOUMIGHT 
SEE 

MAllY STAR 

5 2 2 11 
EINSTEIN ON THE BEACH COUNTING CROWS 
DGC RARITIES VOL. 1 DGC/GEFFEN 

© 9 9 8 SELF ESTEEM OFFSPRING 
SMASH EPITAPH 

7 4 5 7 SOMETIMES ALWAYS THE JESUS AND MARY CHAIN 
STONED AND DETHRONED AMERICAN/WARNER BROS. 

8 6 10 6 
I ALONE LIVE 
THROWING COPPER RADIOACTIVE/MCA 

9 5 3 9 AM I WRONG LOVE SPIT LOVE 
LOVE SPIT LOVE IMAGO 

10 7 6 11 
ALL I WANNA DO SHERYL CROW 
TUESDAY NIGHT MUSIC CLUB A &M 

(11) 12 13 5 
FEEL THE PAIN DINOSAUR JR. 
WITHOUT A SOUND SIRE/REPRISE 

12 11 8 11 
UNDONE - THE SWEATER SONG WEEZER 
WEEZER DGC/GEFFEN 

13 10 7 11 CANDLEBOX MAVERICK/SIRE/WARNER BROS. CAND 

(14) 13 14 8 FELL ON BLACK DAYS SOUNDGARDEN 
SUPERUNKNOWN A &M 

(15) 17 24 4 SOMETHING'S ALWAYS WRONG TOAD THE WET SPROCKET 
DULCINEA COLUMBIA 

16 14 17 4 
YOUR FAVORITE THING SUGAR 
FILE UNDER: EASY LISTENING RYKODISC 

17 15 12 15 
VASOLINE STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

18 18 19 22 CLOSER NINE INCH NAILS 
THE DOWNWARD SPIRAL NOTHING/TVT /INTERSCOPE 

(19) 24 - 2 

* * * AIRPOWER * * * 
MOCKINGBIRDS GRANT LEE BUFFALO 
MIGHTY JOE MOON REPRISE 

20 32 - 2 

* * * AIRPOWER * * * 
SUPERNOVA LIZ PHAIR 
WHIP -SMART MATADOR/ATLANTIC 

21 19 20 4 
SNAIL SHELL THEY MIGHT BE GIANTS 
JOHN HENRY ELEKTRA 

22 16 15 10 
SHRINE THE DAMBUILDERS 
ENCENDEDOR EASTWEST 

23 26 31 3 
SEETHER VERUCA SALT 
AMERICAN THIGHS MINTY FRESH 

24 21 16 19 COME OUT AND PLAY OFFSPRING 
SMASH EPITAPH 

25 31 34 3 
SLOWLY, SLOWLY MAGNAPOP 
HOT BOXING PRIORITY 

26 20 23 24 BLACK HOLE SUN SOUNDGARDEN 
SUPERUNKNOWN A &M 

(21) 35 37 3 
GOOD ENOUGH SARAH MCLACHLAN 
FUMBLING TOWARDS ECSTASY NETTWERK/ARISTA 

(28) 28 40 3 
STRANGER THAN FICTION BAD RELIGION 
STRANGER THAN FICTION ATLANTIC 

29 27 25 5 
EVERYBODYS 1 GODS CHILD 
EVERYBODY OWEST,ANARNER BROS. 

30 29 28 6 LEAST COMPLICATED INDIGO GIRLS 
SWAMP OPHELIA EPIC 

31 23 18 16 
PRAYER FOR THE DYING SEAL 
SEAL ZTT/SIRE/WARNER BROS. 

32 34 - 2 SUPERSTAR SONIC YOUTH 
IF I WERE A CARPENTER A &M 

33 39 - 2 SALVATION RANCID 
LETS GO EPITAPH 

34 30 27 19 
FALL DOWN TOAD THE WET SPROCKET 
DULCINEA COLUMBIA 

(35) NEW 1 
BADPRREPUTATTIIODN FREEDY JOHNSTON 

STONN EKTRA THIS 

(36) NEW 1 
ALL I AM DADA 
AMERICAN HIGHWAY FLOWER IRS 

(37) NEW I WELCOME TO PARADISE GREEN DAY DIE Y 

38 22 21 7 I'LL STAND BY YOU PRETENDERS 
LAST OF THE INDEPENDENTS SIRE/WARNER BROS. 

39 NEW 1 
LUCKY AYOU THE LIGHTNING SEEDS 

(40) 40 39 3 BABY COME BACK PATO BANTON 
COLLECTIONS IRS 

Compiled from a national sam le of airplay supplied by Broadcast Data Systems' Radio Track service. 109 album rock stations and 38 modern rock Batons are electron Ball monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. 

Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which att in 800 detections (Album Rock) or 400 detections (Modem Rock) for the first time. Videoclip availability. 1994, BillboardBPI Communications. 

m pg:mom 
OMiiO 

HITS! 
IN 

TOKIO 
Week of September 4, 1994 

O Letitgo / 4 

al La La (Means I Love You) / 

Swing Out Sister 

5t Baby, I Love Your Way / Big Mountain 

® Biggest Part Of Me / Take 6 

© Shine / Aswad 

© Games People Play / Inner Circle 

® Do You Wanna Get Funky / 

C & C Music Factory 

O Lucky One / Amy Grant 

CO You Don't Love Me (No, No, No) / 

Dawn Penn 

Sweet Sensual Love / Big Mountain 

I Say A Little Prayer / Workshy 

® Just Missed The Train / Trine Rein 

f) Love Is Strong / The Rolling Stones 

® Picnic In The Summertime / Deee -Lite 

® Hello, My Friend / Yumi Matsutoya 

® Miss You / Miki Imai 

© Mas Clue Nada / XXL 

® Seaside Trip / Isabelle Antena 

Sweets For My Sweet/ C.J. Lewis 

Every Day The Same / China Crisis 

Third Time Lucky / Basia 

® Comment Te Dire Adieu / Nadege 

® Linda / Mariya Takeuchi 

Can You Feel The Love Tonight / Elton John 

Never Been In Love B4 / Shinehead 

® You Better Wait/ Steve Perry 

® l'll Make Love To You / Boyz 2 Men 

If Not For You / Felix Cavaliere 

Stay (I Missed You) / 

Lisa Loeb & Nine Stories 

® Word Up / Gun 

® At Your Best (You Are Love) / Aaliyah 

® Rollercoaster / Everything But The Girl 

® Izit Everywhere Part 2/ Izit 

® If You Go / Jon Secada 

® Summer In The City / Joe Cocker 

® Heartbeat /Aswad 

® I Swear / All 4 One 

® (Meet) The Flintstones / B.C. 52'S 

Motherless Child / Eric Clapton 

® Do It Again / Paul Hardcastle 

Aldeia De Ogum / Joyce 

® More Than A Feeling / Shinehead 

CO Fantastic Voyage / Coolio 

f) (I Could Only) Whisper Your Name / 

Harry Connick, Jr. 

® When Love Begins / 

Magnum Coltrane Prince 

® Outside / Omar 

® Got To Be There / Janet Kay 

My Everything /Jennifer Brown 

Connecticut/ Cara Jones 

Hey Now (Girls Just Want To Have Fun) / 

Cyndi Lauper 

Selections can be heard on 

Pioneer Tokio Hot 100" 

every Sunday 1 PM -5 PM on 

FM JAPAN /81.3 FM in TOKYO 

81.3FM 1-WAVE 
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Radio 

Album Alternative Pays Off At The Coyote 
Team Spirit And Recent Changes Credited at MOT 
MOST PROGRAM DIRECTORS are quick to 
credit the contributions of their staffs for the success 
of their stations, but few are as enthusiastic and ear- 
nest as KIOT (the Coyote) Albuquerque, N.M., PD/ 
afternoon jock Mike Marrone. 

"It's definitely a team thing," he says. "I know a 
lot of people say that and it's bullshit, but here it's 
not bullshit. We've worked together in an almost 
bunker mentality, and that's what's made the Coyote 
so successful. I've been a lot of 
places in a lot of jobs, and this team 
is just fantastic. Everybody here 
just works, works, works, and no- 
body's making the big bucks, 
including me." 

That work ethic and team spirit 
has helped propel the album alter- 
native station .8- 2.3 -3.0 in the last 
two Arbitron books. KIOT cur- 
rently is No. 14 in the market's 12- 
plus ratings. 

The ratings success "was basi- 
cally a byproduct of really fine -tun- 
ing the music we were playing, 
pulling the air staff together, and 
telling them how we were going to 
work together," says Marrone. 
"We really do work together. We 
socialize with each other, and we 
constantly communicate with each 
other." 

In the last few months, the sta- 
tion has undergone some major 
changes. It previously was heard 
on two frequencies to cover a 
larger area, and had two different 
sets of call letters. KIOT (102.3), li- 
censed to Espanola, N.M., covered 
the Santa Fe market. KOYT (102.5), licensed to Los 
Lunas, covered the Albuquerque market. In early 
August, the stations applied with the FCC to swap 
call letters. On Aug. 22, they consolidated onto the 
102.5 frequency, which boosted its power to the 
equivalent of 100,000 watts to reach both cities (Bill- 
board, Aug. 27). The KOYT calls were dropped. 

Thanks to those changes and the power upgrade, 
"there's no more dead spots," Marrone says. "You 
used to have to switch when you were driving from 
Santa Fe to Albuquerque, or vice versa. It alleviated 
all that." 

To promote the frequency switch and the power 
upgrade, the station ran liners on the Santa Fe fre- 
quency telling listeners in that city where the Coyote 
could now be heard. Those ran twice an hour and 
were reinforced with full -page ads in Santa Fe news- 
papers. 

When Marrone moved to Albuquerque in April, 
the station was a world music /new age /progressive 
adult hybrid and "there were gaping holes in their 
library," he says. With the help of consultant Dennis 
Constantine, he immediately took the station in a 
more album alternative direction and began increas- 
ing the size of the library and de- emphasizing world 
music. 

"The station was known as 'that eclectic station' 
and we didn't want it to be known as that. We wanted 
to be known as a rock radio station," Marrone says. 

Despite de- emphasizing the station's "eclectic" im- 
age, KIOT is still more eclectic than most of its al- 
bum alternative counterparts, including others con- 
sulted by Constantine. 

"Where we differ from other stations is world mu- 
sic, jazz, and reggae," says Marrone. The mix in- 
cludes something from those "roots" categories once 
an hour. The station also programs a two -hour reg- 
gae show and a three -hour jazz show every week, and 
every Friday at KIOT is "Funky Friday," with a 
funk song featured once an hour throughout the day. 

Marrone has about 3,000 active records in the li- 
brary, and currents are programmed into one of the 

15 heavy, 24 medium, or 38 -42 light slots. 
"What we don't play is heavy metal, or heavy new 

alternative, but we'll still play `Crazy Mary' by Pearl 
Jam," says Marrone. "We don't play hip -hop or rap, 
but we'd play Gil Scott -Heron." 

Here's what a recent two -hour afternoon block 
sounded like: the Rolling Stones, "Out Of Tears "; 
Melissa Etheridge, "Similar Features "; David 
Byrne, "Back In The Box "; Bela Fleck, "Sex In A 

Pan "; Sara Hickman, "Shadowbox- 
ing"; Savoy Brown, "Money Can't 
Save Your Soul "; Freedy Johnston, 
"Bad Reputation "; World Party, 
"Ship Of Fools "; Juluka, "Scatter - 
lings Of Africa "; Paul Simon, 
"Think Too Much "; Joe Louis 
Walker, "Can't Get You Off My 
Mind "; Dire Straits, "The Bug "; 
the Kinks, "Money Talks "; Water - 
boys, "Church Not Made With 
Hands "; the Members, "Working 
Girl "; John Hiatt, "True Believ- 
ers"; Mose Allison, "I Don't Worry 
'Bout A Thing "; Van Morrison, 
"Call Me Up In Dreamland "; Mick 
Taylor, "Alabama "; Thomas Dolby, 
"I Love You Goodbye "; Katell 
Keineg, "0 Seasons "; Morphine, 
"Claire "; NRBQ, "A Little Bit Of 
Bad "; John Gorka, "Furniture "; 
and Little Feat, "Snakes On Ev- 
erything." 

Promotionally, the station ties in 
with a lot of local concerts, fre- 
quently taking a "magic bus" full of 
listeners out to dinner and to a 
show. Recently, the station unin- 
tentionally generated a ton of local 

TV and print coverage when it tied in with a local 
news event involving the death of a bear. 

"Every year around this time, the bears come 
down from the woods looking for food," says Mar - 
rone. "Usually they tranquilize them and take them 
back to the wild. Last week they couldn't get hold of 
the guy with the tranquilizer gun, so they killed the 
bear. Animal rights issues are important to us, so we 
went on the air saying our owner wanted to get a 
tranquilizer gun for the Fish and Game Commission. 
Listeners started calling to make donations," and the 
station reaped the benefits in the form of publicity. 

Marrone got his start in the business on the retail 
side, working at the chains Sam Goody, Harmony 
Hut, and Music Den. After a few years playing full 
time with his band in his home state of New Jersey, 
he landed a job with Jem Records, which transferred 
him to Dallas to set up the company's warehouse 
there. He was first bitten by the radio bug in that city 
in the early '80s, hosting the "Mr. Mike Show" on 
public station KNON. 

He returned to New Jersey to help launch eclectic 
rock outlet WHTG -FM Monmouth, where he was 
APD /MD /afternoon jock for four years. His next two 
jobs were in the trade magazine business, first as 
music editor, then alternative editor, for the Hard 
Report, then as editor of the progressive adult sec- 
tion of Friday Morning Quarterback, where he 
worked for 14 months before landing the KIOT job. 

At that time, Marrone says he was looking to get 
back into radio, but "on my terms" at "a musically ad- 
venturous [station] with committed ownership." He 
says he found that at KIOT. 

As for the album alternative format, Marrone pre- 
dicts steady growth in the future. "There is very lit- 
tle difference between this format and what album 
rock was in the beginning," he says. "We're pulling 
listeners as much from other rock stations in the 
market as we are from people who had turned their 
radio off." 

MIKE 
Program 

KIOT /Albuq 

MARRONE 
Director 

uerque, N.M. 

PHYLLIS STARK 
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Not Adult Contemporary. 
Co m i ed fro m a n ahonal ampeo airplay supplietl by Broaticast Data Systems 'Radio service. 45 adult contemporary stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. 
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TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

O 1 1 18 

* * * No. 1 * * * 
WILD NIGHT JOHN MELLENCAMP /ME'SHELL NDEGEOCELLO 
MERCURY 858 738 4 weeks at No. 1 

2 2 2 21 IF YOU GO JON SECADA 
SBK 58166/EMI O 4 4 13 
THE WAY SHE LOVES ME RICHARD MARX 
CAPITOL 58167 

4 3 3 18 CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
HOLLYWOOD 64543 

O 5 6 7 
LUCKY ONE AMY GRANT 
A&M 0724 © 6 5 14 
STAY (I MISSED YOU) LISA LOEB & NINE STORIES 
RCA 62870 

1 7 7 22 COME TO MY WINDOW MELISSA ETHERIDGE 
ISLAND 858 028 

(--8-) 8 8 19 LOVE IS ALL AROUND WET WET WET 
LONDON 857 580 /ISLAND 

9 10 9 24 YOU MEAN THE WORLD TO ME TONI BRAXTON 
LAFACE 2- 4064 /ARISTA 

10 14 18 5 CIRCLE OF LIFE ELTON JOHN 
HOLLYWOOD 64516 

11 13 14 26 BEAUTIFUL IN MY EYES JOSHUA KADISON 
SBK 58099 /EMI 

12 9 10 18 ANYTIME YOU NEED A FRIEND MARIAH CAREY 
COLUMBIA 77499 

13 11 11 15 
DON'T TURN AROUND ACE OF BASE 
ARISTA 1 -2691 

14 16 15 9 BUT IT'S ALRIGHT HUEY LEWIS & THE NEWS 
ELEKTRA 64524 

15 12 13 26 I'LL REMEMBER MADONNA 
MAVERICK/SIRE 18247/WARNER BROS. 

16 21 - 2 ENDLESS LOVE LUTHER VANDROSS & MARIAH CAREY 
COLUMBIA 77629 

11 17 16 13 YOU BONNIE RAITT 
CAPI TOl 58195 

CI 22 27 3 

* * *AIRPOWER * ** 
ALL I WANNA DO SHERYL CROW 
A&M 0702 

19 15 12 20 I SWEAR ALL -4 -ONE 
BLITZZ 87243 /ATLAr, 

TO 23 23 9 

* * *AIRPOWER * ** 
PRAYER FOR THE DYING SEAL 
ZTT/SIRE 18138/WARNER BFI.- 

21 18 11 11 
YOU BETTER WAIT STEVE PERRY 
COLUMBIA 77580 

22 25 22 5 
GOOD TIMES EDIE BRICKELL 

23 24 25 6 WHEN CAN I SEE YOU BABYFACE 
EPIC 77550 

CI 26 30 4 WHISPER YOUR NAME HARRY CONNICK, JR. 
COLUMBIA ALBUM CUT 

CI 30 34 4 
I'LLTLDMAKE7LOVE TO YOU BOYZ II MEN 

0 28 24 5 
THE COLOR OF THE NIGHT LAUREN CHRISTY 
MERCURY 858 616 

CI 27 21 8 THINK TWICE CELINE DION 
550 MUSIC 77545 

2a 31 26 8 UNTIL I FALL AWAY GIN BLOSSOMS 
A&M ALBUM CUT 

29 29 31 15 DECEMBER 1963 (OH, WHAT A NIGHT) FOUR SEASONS 
CURB 76917 

30 33 35 3 
I'LL STAND BY YOU PRETENDERS 
SIRE 18160/WARNER BROS. 

31 34 33 22 MR. JONES COUNTING CROWS 
DGC ALBUM CUT /GEFFEN 

32 32 32 12 RETURN TO POOH CORNER KENNY LOGGINS 
COLUMBIA ALBUM CUT 

33 35 40 3 BODY & SOUL ANITA BAKER 
ELEKTRA 64520 

34 NEW I 1 

** *HOT SHOT DEBUT * ** 
I'M 

THE ONLY ONE MELISSA ETHERIDGE 

35 NEW 1 WHIPPED JON SECADA 
SBK 58237/EMI 

36 40 39 22 SOME KIND OF WONDERFUL HUEY LEWIS & THE NEWS 
ELEKTRA 64542 

31 36 36 20 TELL ME WHERE IT HURTS KATHY TROCCOLI 
REUNION 62813/RCA 

38 RE -ENTRY 14 AIN'T GOT NOTHING IF YOU AIN'T GOT... MICHAEL BOLTON 
COLUMBIA ALBUM CUT 

CI RE -ENTRY 19 
MISLED CELINE DION 
550 MUSIC 77344 

40 RE -ENTRY 6 ANY TIME, ANY PLACE JANET JACKSON 
VIRGIN 38435 

10 Tracks showing an increase 'n detections over the previous week. regardless of chart movement. Airpower awarded to 

those records which attain 500 detections for the first time. Videoclip availability. © 1994, Billboard/BPI Communications. 

NOT ADULT CONTEMPORARY RECURRENTS 
1 I THE SIGN ACE OF BASE 

ARISTA 1 -2653 

2 1 
EVERYDAY PHIL COLLINS 
ATLANTIC 87300 

3 1 1 10 WHAT MIGHT HAVE BEEN LITTLE TEXAS 
WARNER BROS. 18385 

4 4 3 3 
LOVE SNEAKIN' UPON YOU BONNIE RAITT 
CAPITOL 58125 

5 2 4 21 THE RIVER OF DREAMS BILLY JOEL 
COLUMBIA 77086 

6 3 2 5 
NOW AND FOREVER RICHARD MARX 
CAPITOL 58005 

7 5 5 12 
THE POWER OF LOVE CELINE DION 
550 MUSIC 77230 

8 9 10 15 PLEASE FORGIVE ME BRYAN ADAMS 
A &M 0422 

9 - 6 12 BREATHE AGAIN TONI BRAXTON 
LAFACE 2- 4054 /ARISTA 

10 6 - 2 BABY I LOVE YOUR WAY BIG MOUNTAIN 
RCA 62780 

Recurrents are itles which have appeared on the Hot Adult Contemporary chart for 26 weeks and 
have dropped below the top 20. 
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Canada May Put Digital Radio On L Band; NAB Show Upgraded 
BY BILL HOLLAND 

w'ASHINGTON, D.C. -The Cana- 
dian government is now studying 
the recommendations of a Canadian 
radio broadcasters' task force on the 
development of digital radio. 

The working group commissioned 
a Spectrum Capacity study, which 
concluded that the "orderly imple- 
mentation process with a minimum 
of bureaucratic procedures" would 
begin with "replacement coverage 

for AM and FM stations" in the L 
band (1.452 -1.492 MHz), rather 
than the in -band approach favored 
by the U.S. 

The choice of the L band, and its 
Eureka technology, also will help 
support other new services, such as 
digital display functions, plus pro- 
vide a "quantifiable leap" in sound, 
says a task force spokesperson. 

AD LEASING SENT TO WHITE HOUSE 
The radio industry's ad leasing 

disclosure reforms, part of a larger 
banking bill passed by the Congress 
last month, has been sent to the 
White House for President Clinton's 
signature. 

The President has 10 days to sign 
the bill. 

NAB RADIO SHOW 'UPGRADED' 
Beyond the National Assn. of 

Broadcasters Radio Show's turna- 
round- statistic announcement that 
the upcoming convention Oct. 12 -15 

BILLBOARD SEMINAR LOOKS TO FUTURE 
(Continued from page 88) 

"You could be called in for a how -to 
course with a young PD hi a small mar- 
ket, or could be faced with somebody 
who's already an expert," Clifton said. 
"Your real job is to have the distant 
overview of the architect versus the 
guy who actually builds the building." 

The consultant is a paid mentor, 
noted Clifton. "Sometimes your job is 
to tell the student/programmer to fig- 
ure out the problem him or herself." 

Guy Zapoleon of Zapoleon Media 
Strategies said he strives to have an in- 
fluence, but not to interfere with the hit 
process. "It's the people inside the ra- 
dio station who make it happen. The 
passion has to come from them." 

It's not uncommon for resentment to 
exist between the internal radio staff 
and the external consultant, said Zapo- 
leon. "People outside the company are 
always perceived to be smarter than 
those inside," he said. 

Bill Richards of Bill Richards Radio 
Consulting, emphasized that radio pro- 
fessionals need to realize that the con- 
sultant generally exists to back up the 
PD, not undermine him or her. 

One key element in every successful 
radio station is an educated and ag- 

gressive sales staff, which is comforta- 
ble with the station's format, agreed 
the three consultants, who co- facili- 
tated the session. A gap in the mental- 
ity between the sales and program- 
ming teams has tolled the death knell 
for many radio stations over the years, 
they said 

TALENT DEVELOPMENT IS KEY 

"The splintering effect of radio is so 
great today that you have to fmd other 
ways to differentiate yourself," said 
WPLJ New York PD /morning man 
Scott Shannon, during a session on how 
to get the best out of your air personal- 
ities. "It's not enough to have a great 
format and play great songs. Someone 
else can come in and copy your format, 
play the same songs, copy your promo- 
tions, and spend more money. You have 
to find other ways to protect yourself. 
One way is personality radio. 

"Not many people in the industry 
are willing to pull the personality out 
of the person, to train or teach them," 
continued Shannon. "They prefer them 
to just read liner cards. Well, very few 
of us in radio, when we were growing 
up, ever said, 'Oh, what a great segue,' 

More Bad News For Nets 
Listening Down 8.3 %, RADAR Says 

BY CARRIE BORZILLO 

LOS ANGELES -While the new 
RADAR 49 report indicates the usual 
bad news for the network radio busi- 
ness, it's not nearly as bad as the last 
report, which was released in fall 1993. 

RADAR 49, the spring 1994 report 
conducted by Statistical Research Inc., 
shows an 8.3% decrease in listening 
among listeners 12 -plus for all net- 
works. Last fall's report indicated a 
9.8% decrease. 

Because of the Westwood One and 
Unistar merger in May (Billboard, Oct. 
23), only 10 networks were included in 
RADAR 49. Before the reconfigura- 
tion, Mutual, NBC, and the Source 
were WW1 networks, while Super, 
CNN +, and Power were Unistar net- 
works. 

After the merger, CNN+ and the 
Source are the only two remaining nets 
under the new WW1 umbrella, while 
the AC, young adult, variety, and coun- 
try networks were newly created. The 
newly configured networks were not in- 
cluded in RADAR 49. 

Of the 10 networks rated, only 

CNN+ and ABC Radio Network's Ex- 
cel posted gains. CNN+ ( +10.8 %) 
moved up one position to third place, 
while Excel ( +.2 %) remained at No. 13. 

With listeners 12 -plus, American Ur- 
ban Radio Network lost the largest au- 
dience share of all the networks, with 
a 13.3% dip. However, it held onto its 
No. 14 rank. 

All other networks dipped between 
2.8% and 6.9% among listeners 12 -plus. 

Young adult networks fared well 
over the last report, with a relatively 
small 2.2% decrease. In the last survey, 
they dipped 15.8 %. Adult networks 
dropped 9.7 %. In the last survey, they 
dipped 8.3%. 

Among listeners 25-54, CNN+ was 
the only network with a percentage in- 
crease (4.2 %) from RADAR 48. In this 
demo, the network with the biggest 
loss was CBS Radio Network's Spec- 
trum, which was down 18.7 %. 

ABC once again dominated the top 
network programs, with Paul Harvey's 
morning and noon news reports taking 
the top two spots and ABC's Prime 
7 a.m. news reports taking the third 
spot. 

or 'He read the weather well.' We grew 
up listening to Cousin Brucie. The in- 
spiration for most of us was a personal- 
ity." » 

One audience member pointed out 
that when Shannon was programming 
WHTZ (Z100) New York, the jocks 
read everything from liner cards, yet it 
sounded improvised. He asked how he 
managed to achieve that sound. 

"Professional coaching," said Shan- 
non. "I pattern myself after a Pat Ri- 
ley. I don't think you can learn to be a 
great personality until you learn disci- 
pline." 

Shannon recalled working with Ma- 
son Dixon, now PD /morning man at 
WMTX -FM Tampa, Fla., and telling 
him, "You're going to be a star. Now 
shut up and read these liner cards." 

"You have to have that framework 
(Continued, on page 101) 

in Los Angeles will be the biggest 
yet is the news that the conven- 
tion planners are being allocated 
an extra $900,000 to produce the 

WASHINGTON 
ROUNDUP 

event. 
Translated into bang- for -buck, 

says an NAB source, the extra funds 
mean an "upgraded" Oct. 15 Mar- 
coni Awards dinner at the Westin 
Bonaventure Hotel (no cash bar this 
time), plus more money for speakers 
with big fees, such as Paul Harvey, 
who often commands $20,000 or 
more. 

The increased budget is due in 
large part to this year's companion 
conferences of the Radio -Television 
News Directors Assn. and two engi- 
neering groups, which have helped 
to bring in 450 exhibitors (221 radio - 
oriented exhibitors alone) for the 
event's trade exhibition, the World 
Media Expo, at the convention cen- 
ter. 

FRITTS, HUNDT COLLIDE AT NAB 
The NAB announced that FCC 

chairman Reed Hundt and NAB 
president Eddie Fritts will engage 
in a one -on -one session at the con- 
vention Oct. 13. 

The afternoon event will pair the 
two in discussions of issues such as 

further revision of the radio owner- 
ship rules (beyond the expected 20/ 
20 upgrade Sept. 15), duopolies and 
local marketing agreements, EEO 
rules, fine structures, and the Fair- 
ness Doctrine reimposition. 

Hundt's chairmanship agenda, 
embracing "social contract" issues, 
which currently skirt radio but in- 
clude TV violence restrictions, 
might rub against the grain if pro- 
gramming content issues come up in 
the discussion. 

NAB also has announced another 
featured session Oct. 13 that will call 
on top radio group heads to discuss 
industry trends. 

In "Straight Talk From Industry 
Leaders," attendees will hear from 
company president/CEOs Dick Fer- 
guson, New City Communications; 
Scott Ginsburg, Evergreen Media; 
John Hayes, Alliance Broadcasting; 
Randy Michaels, Jacor Communica- 
tions; and Jim Thompson, Liberty 
Broadcasting. 

Moderating the session, which 
will hit on topics such as duopoly, 
will be Jeff Trumper of Trumper 
Communications. 

LOWEST UNIT CHARGE IN EFFECT 
The legal starting date for sta- 

tions applying lowest- unit -charge to 
ads for elections Nov. 8 began Sept. 
8, notes an NAB source. Those with 
questions about political program- 
ming and ad rates can call the FCC 
political branch or NAB Legal. 

RADIO SEMINAR ATTENDEES DISCUSS ISSUES FOR VARIOUS FORMATS 
(Contin(ed from page 88) 

lumbia's VP of AC promotion, said 
stations have become both too frag- 
mented and too conservative. "There 
are so many variations of the AC for- 
mat that it's virtually impossible for 
any one artist to be played univer- 
sally. It's become a micro- promotion, 
micro -marketing process," he said. 

As for selecting songs, "The fear 
factor has gotten so great, stations 
are paranoid that in three minutes 
and 18 seconds the entire core audi- 
ence is going to go to the competi- 
tion," said Lembo. 

WPLJ New York PD /morning man 
Scott Shannon also urged more crea- 
tivity. "You need to take chances. 
That's what PDs are for." 

WOMEN, EMOTION NEEDED AT TOP 40 
The top 40 radio panel focused on 

two topics that drew spirited discus- 
sion among the panel attendees: the 
paucity of female executives and the 
need to base programming decisions 
on the aesthetic and emotional value 
of a song, as opposed to its research 
profile. 

Panel co- facilitator Tony Novia, 
OM at WSTR (Star 94) Atlanta, 
opened the panel by observing, 
"There aren't enough females in a fe- 
male- driven business" in both radio 
and the record industry. Ruby 
Cheeks, program manager at WRQK 
Canton, Ohio, suggested that an up- 
per -level female presence at radio is 
rare because "there aren't many good 
women in this business that you can 
model yourself after." 

Novia's co- facilitator, Active Indus- 
try research president Alan Smith, 
elicited a chorus of affirmative grum- 
bles from female attendees when he 
said, "Maybe there's a certain sexual 
tension in that when men hire women, 
it's for their talents secondly." 

Talk of women in radio gave way to 
the subject of top 40's sagging for- 
tunes in the past several years. An 
oft -mentioned remedy was to break 
from the cold fact -finding approach to 
programming to a more heartfelt 
style. 

"It's music that people are passion- 
ate about, and that's what keeps peo- 
ple tuned into a radio station," said 
Steve Wyrostok, a consultant with 
Zapoleon Media Strategies. 

Echoing Wyrostok's comments was 
Shelly Hart, MD at KUBE Seattle, 
who garnered warm applause when 
she said, "This is the best time in ra- 
dio to have a blast, because it's out of 
control. There are no rules, so have 
fun with it." 

R &B, LATIN ISSUES ADDRESSED 
Syndicated radio shows that re- 

place local black DJs was a source of 
heated debate for participants at the 
"R &B: The Big Picture" session. 
Some programmers said that syndi- 
cated programs like "the Tom Joyner 
Morning Show" solve several prob- 
lems, such as securing hard -to -find 
talent and access to major celebrities. 

"There's plenty of black talent out 
there -you just have to find it," coun- 
tered WTLC -FM Indianapolis morn- 

ing man Guy Black. 
Also explored during the panel 

were methods of counter- program- 
ming songs played by top 40 /rhythm 
stations that many black community 
residents find morally or ethically ob- 
jectionable. 

Spurred by the infrequent crosso- 
ver of various Latin music genres, 
participants in the Latin format panel 
recommended the creation of a sub - 
chart system to replace the existing 
Hot Latin Tracks chart. 

Currently, Hot Latin Tracks com- 
bines all Latin formats into one 40 -po- 
sition chart. 

The proposed four -chart system 
would subdivide songs according to 
format: Tejano, tropical /salsa, re- 
gional Mexican, and Latin pop. Each 
chart would have 15 positions. 

Participants agreed that the four - 
chart system would offer more format 
information by which radio program- 
mers and label executives could make 
more informed business decisions. 

Michael Ellis, publisher of Airplay 
Monitor and associate publisher of 
Billboard, said a non -published sam- 
ple of the four charts would be availa- 
ble two weeks following the meeting, 
held Sept. 9. The sample charts will 
be issued for four consecutive weeks 
to representatives of the Latin music 
industry for their comments. 

If the charts are accepted during 
the four -week evaluation period, the 
charts could appear in Billboard by 
early November, Ellis said. 
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Radio 

Richard Simmons launches A Late-Night Show On WW1 
LOS ANGELES -After years of 
being one of radio's most entertain- 
ing guests, longtime exercise guru 

Richard Sim- 
mons is prepar- 
ing to take to the 
airwaves with his 
own program, 
"The Richard 
Simmons Show," 
for Westwood 
One. 

The two -hour 
traveling exer- 

cise and motivation program will be 
broadcast from just about every- 
where but a typical studio, including 
the homes of listeners, health food 
restaurants, and Simmons' "Cruise 
To Lose" retreats. 

SIMMONS 

Beginning the first week of Jan- 
uary, the show will air from 10 p.m.- 
midnight Eastern time and will be 
re -fed the next day, most likely at 6 
a.m., according to Marcia Hrichi- 
son, WW1 director of creative de- 
velopment and producer of the 
show. 

Referring to Mel Karmazin, 
president /CEO of Infinity Broad- 
casting and WW1, Simmons says he 
"begged Mr. Mel" for this time slot 
to allow him to continue his exten- 
sive travel schedule. 

Another reason Simmons chose 
late nights for the show is because 
he believes people tend to feel more 
depressed and unmotivated at night, 
and turn to munchies. 

Since 1979, a year after his debut 

by Carrie Borzillo 
on the ABC soap opera "General 
Hospital," Simmons has been visit- 
ing malls with his traveling exercise/ 
motivational routine. Today he visits 
125 malls a year, is a guest on 2,000- 
2,500 radio stations a year, calls 50- 
100 people who have written to him 
each day, and involves himself in 15- 
20 other projects a year. 

While Simmons is known for his 

Bill 
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television show, "The Richard Sim- 
mons Show," and his Deal -A -Meal 
weight loss plan, he also lends his 
name and support to a tennis shoe 
line, fat -free cookies, and a clothing 
line, among other projects. 

"This year they wanted me to do 
another TV show," says Simmons. "I 
couldn't get into it because it halted 
my traveling, which is very impor- 
tant to me. When I go to a mall, they 
line up like it's an aerobic confes- 
sional. But to do a [TV] talk show, 
with a podium and people applaud- 
ing, I wasn't interested. I always 
wanted to do a radio show where I 
could really chew the fat." 

Although the format of the show 
isn't quite worked out yet, Simmons 
says he will read letters on the air 
and call the people who wrote them, 
take calls from listeners, follow up 
with people he has already talked to 
on previous shows, and exchange 
healthy recipes, among other things. 

From his office in his Los Angeles 
home, Simmons sits at a desk with 
piles of mail. His secretaries sort the 
letters into those asking Simmons 
for help, those following up, and 
thank you notes. 

"It's not just a weight show," says 
Simmons. "It's more about giving 
people a feeling of self -worth and 
self- esteem through the airwaves. 
While there are thousands of people 
who go to Jenny Craig or Weight 
Watchers meetings, there are those 
who just don't go. So this is a way of 
having a meeting on the air to give 
them a little hope. 

"I wanted to do a show that was 
positive, motivating, inspiring, and 
not just commercial -friendly," he 
adds, "but I want the stations to feel 
they're helping their audience in 
those two hours." 

Hrichison says the network ini- 
tially will target AM talk stations, 
but says the show will work on any 
format. 

"There are a lot of soft -rock sta- 
tions with low numbers," she says. 
"He's been on every kind of station 
before, and they've had success with 
him." 

Simmons says he isn't concerned 
about airing food commercials dur- 
ing the show. "Everybody eats ev- 
ery day. I can't say I don't want any 
food commercials," he adds. He 
plans to read some commercials live. 

AROUND THE INDUSTRY 
Longtime Westwood One /Mutual 

Broadcasting producer Pat Piper, 
best known for his work on the 
Larry King show, has exited the 
network. Piper also oversaw the net- 
works' Jim Bohannon and Pat Bu- 
chanan shows. Mark "the Shark" 
Drucker, the longtime sidekick to 
former WMMR Philadelphia morn- 
ing man John DeBella, is now pro- 
ducing the David Brenner show for 
WW1. 

The 24 -hour, Dallas -based Prime 
Sports Radio network, owned by 
Liberty Sports Inc., debuted Sept. 
12. Liberty's Prime Network, a na- 
tional sports cable television net- 
work, will enable PSR to cross -pro- 
mote its programming. The network 
also has announced its air talent. 
ABC and ESPN correspondent Ed 

Berliner is hosting "The Press 
Box ": "The Chet Coppock Show," 
hosted by the Chicago sports an- 
nouncer, will be simulcast on PSR 
and the cable sports network "New - 
Sport." KILT -AM Houston is 
among the net's first affiliates. 

Fayetteville, Ark.- based, satel- 
lite- delivered top 40 Music Channel 
One boosted its programming to 24 
hours as of Sept. 1. The format pre- 
viously had been available in nights, 
overnights, and on weekends. Flag- 
ship KEZA Fayetteville jocks Mi- 
chael Gordon and Nina Valente 
will host 11 a.m. -1 p.m. and 1 -4 p.m., 
respectively. Big Dan Hentschel 
moves from 6 -8 p.m. to mornings. 

Children's Satellite Network (Ra- 
dio AAHS) VP of programming 
Gary Landis is upped to executive 
VP of programming. 

"The Living Springs Report," a 
daily two- minute health feature fo- 
cusing on how to help people feel 
better, will bow Oct. 3. The show is 
written and hosted by Dr. David 
DeRose, VP of medical affairs for 
the Living Springs Lifestyle Center 
in New York. The show will be deliv- 
ered on tape on a barter basis. The 
first month is free. 

"Homemade Pie," the two -hour 
weekly country music show featur- 
ing artists on independent labels, is 
now being offered nationwide. Its 
flagship station is WPIE Ithaca, 
N.Y. 

Beginning in February 1995, 
Baseball Hall Of Fame pitcher Tom 
Seaver will host "Around The Bases 
With Tom Seaver," a one -minute 
feature produced and distributed by 
New York -based GNG Communica- 
tions. 

Britain's new country station, 
Country 1035 London, and Berlin's 
country outlet, r.s. 2, have picked up 
syndicated country programming 
from WW1. Country 1035 is airing 
"Country Countdown U.S.A." The 
Berlin outlet carries a German -lan- 
guage version of "Weekly Country 
Music Countdown." 

Pacifica National Programming is 
debuting "Outmusic." The one -hour 
show featuring gay and lesbian mu- 
sicians will begin Sept. 29. Featured 
artists include Tom McCormack, 
Casselberry -DuPree, Jeff 
Krassner, and Andrea Katz. The 
show is produced by Bert Wylen, 
who also produces "Gaydreams" on 
WXPN Philadelphia. 

Entertainment Radio Networks 
plans to re- broadcast its Forrest 
Gump special during the upcoming 
nomination period for the Golden 
Globe Awards, Academy Awards, 
and Grammy Awards next year. In 
affiliate numbers and revenue, the 
special was the company's most suc- 
cessful show to date. 

Robert Drucker and Suzanne 
Drolet of MediaAmerica's affiliate 
relations department take on the ti- 
tles of manager and director, re- 
spectively. 

Due to an editing error, Groove 
Radio International, which has 
reached the 100 -show mark, was 
identified incorrectly as being part 
of Independent Broadcasters Net- 
work in the Sept. 10 issue. It is syn- 
dicated by Egil Aalvik Music Co. 
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c SPLUTES ITS M. ÑHHURL WINNERS! 

COUNTRY 
Tim Mathews 8. Josh Bernard 

Nashville, IN / ̀You're Picture Your Pillow b , r' 

JAZZ 
Joe Barass 

Rahway, tN /list A Simple Song 

LATIN 
Osiel Garzo 

Snta Mario, Cl ' Rios E flAutor 

POP 
Cenni. Howringfen 

Nashville, TNi "II Nere" 

R &B /RAP 
Themas Lee Horner & Gaye Thornton 

Rossville, GA 

GOSPEL 
Cabonb Crawford & John Fisher 

Rossville, GA / "Give Me Tun Wings" 

ROCK 
IMI WEN. Acre 

Ghadole, G1/"131h Generat e 
VIDEO PRODUCTION 

Jeff Fisher 
Santo Monica, CAS 

COUNTRY: Dean Smith & J. Allen 
Corinita; (A / "Old Back cord" 

GOSPEL: Jerry Boyce 
Memphis, TN ; "I Warta Thank You' 

JAZZ: Richard Hozza 
Piscataway, MJ / "Digging Out" 

LATIN: Agustin Diaz De Villegas 
Edinburg.IX / "la Plaquita De to Esgcina" 

POP: Andrew Wolf 
Washington, D.C. / "Could Be" 

R &B /RAP: Jeff Scott 
Huntingon Woods, MI / "Can't Hold *self Back" 

ROCK: Chris Reardon, 
Tony Lopacinski, Eddie Anzueto 
Centreville, YA / "Red Sunset" 

We Thank Our 5th Annual Blue Ribbon Panel of Judges: 

Chairman - QUINCY JONES, TRAVIS TRITT, BILLY RAY CYRUS, DAVID FOSTER, 

CAROLE BAYER SAGER, ROY CLARK, GLEN CAMPBELL, ANDREA CROUCH, 

VIKKI CARR, DAVID BENOIT, EDDIE CHACON, GARY HINES, 

CHARLES PETTIGREW, DWEEZIL ZAPPA (for the late FRANK ZAPPA) 

We Also Thank Our Co- Sponsors: 

aw 

BMG Glbs' f9LU9LOI'ith1 P jr{q `ry¡.. 
bfeliJ:sJE.f MUSIL PUBLISHING -% F -L - STRINGS 

ENTER THIS YEAR'S CONTEST N0_ 

OFFICIAL RULES AND PRIZES 
1. Send the following with each entry: 

a. Completed entry form (or photocopy). All signatures must be original. 
b. One audio cassette recording including your name and full address on cassette. 
c. Lyrics typed or printed legibly in English. In Latin category, lyrics may be in 

Spanish with an English translation. In Jazz category'lyrics not required. 
d. Check or money order made payable to 6th Annual Billboard Song Contest, or 

credit card approval for $15.00 (U.S.) for each entry submitted. 
Contestant's name, full address and song title must appear on each item 
along with any co- author's names (if applicable). 

2. MAIL ENTRIES TO: 6th Annual Billboard Song Contest, P.O. Box 35346, Tulsa, OK 
74153-0346 
ENTRIES MUST BE RECEIVED NO LATER THAN OCT. 31, 1994. 

3. Each song submitted must be contestant's original work. Songs may be no longer 
than five minutes. Contestant may enter as many songs as he /she wishes, but each 
song must have its own entry form and be recorded on separate cassette accompa- 
niecf by typed or printed lyric sheet. Check or money order must reflect the total 
number of entries submitted. Contestant may enter in more than one category; each 
submission constitutes a separate entry requiring its own entry form, entry fee, cas- 
sette and lyrics. Entry fee is not refundable. Billboççaerrrd Song Contest not responsible 

CASSETTES AND'LYRICSeWILL NOT BÉ RETURNED. 
stolen or misappropriated. 

4. PRIZES and estimated maximum retail value: One (1) Grand Prize - $5,000 cash, 
Gibson Chet Atkins SST Guitar, ($1,200 value), Orange Amplifier ($1,000 value), 
BMG Publishing contract for winning song. Six (6) First Prizes - (one in each cate- 
gory excluding the Grand Prize winner) $1 000 cash, Gibson Chet Atkins SST 
Guitar, (1200 value), BMG Publishing contract for winning song. Seven (7) 
Second prizes - (one in each category) Epiphone PR -350 Acoustic Guitar ($350 
value). Seven Third Prizes - one in each category) Gibson Strings and 
Accessory pack 

(7) i 

($175 value). The top 500 songwriters in the contest will receive a 
pair of BluBlocker Sunglasses ($60 value). 2,50D Honorable Mention Certificates of 
Achievement to writers judged among best signed by Billboard Publisher. 

5. Contest open to persons averaging less than $5,000 per year total royalties earned 
from music since 1989 including prize winnings from previous song contests. 
Employees of Billboard Magazine Billboard Publications Inc., J.A. Halsey and 
Associates, Inc., BMG Music/Ber(eismann Inc., Gibson Guitars, Joseph Sugarman 
and Associates and their families, subsidiaries, affiliates, advertising, public relations 
and promotion agencies are not eligible. 

6. Winners will be selected by a Blue Ribbon Panel under supervision of an indepen- 
dent judging agency whose decision in all matters pertaining to contest is final. Blue 
Ribbon Panel will be comprised of noted professional songwriters and other music 
industry professionals who may be substituted due to availability or at Contest dis- 
cretion. Semi- finalists will be selected for consideration of Blue Ribbon Panel by pre- 
liminary panels supervised by songwritin pprofessionals. All song entries judged 
equally on Originality, Lyrics,- Melody anciComposition. Production and performance 
quality not considered. No duplicate winners in a single category. Winners will be 
determined by 2/28/95. 
No transfer and no substitution of prizes except as necessary due to availability, in 
which case prize of equal or greater value will be awarded. Division of prizes among 
co- authors is responsibility of winners and awarded to first name on entry form. All 
prizes will be awarded. Taxes responsibility of winners. Void where prohibited. All 
federal, state and local laws and regulations apply. 

7. Winners will be notified by mail and must sign and return affidavit of eligibility/ 
liability/ publicity release within 14 days of notification date. Song contest affidavit 
includes statement that winner's song is original work and he /she holds all rights to 
song. Failure to sign and retum such affidavit within 14 days or provision of 
false /inaccurate in-formation therein will result in immediate disqualification and alter- 
nate winner will be selected. Affidavits of winners under 18 years of age at time of 
award must be countersigned by parent or legal guardian. Affidavits subject to verifi- 
cation by Ice, Inc. and its agents. By accepting pnze the winner releases sponsors 
from all liability regarding prizes awarded. Entry constitutes permission to use win- 
ners' names, likenesses and voices for future advertising and publicity purposes 
without additional compensation. FOR ADDITIONAL ENTRY FORMS OR WIN- 
NERS LIST SEND SELF- ADDRESSED STAMPED ENVELOPE TO: 6TH ANNUAL 
BILLBOARD SONG CONTEST (SPECIFY ENTRY FORMS OR WINNERS LISTS) 
P.O. BOX 35346 TULSA OK 74153 -0346. REQUESTS FOR ENTRY FORMS MUST 
BE RECEIVED BY OCTOBER 1, 1994. REQUESTS FOR WINNERS LIST MUST BE 
RECEIVED BY FEBRUARY 15, 1995. IF YOU HAVE ANY QUESTIONS REGARDING 
CONTEST CALL 918- 627 -0351, MON -FRI BETWEEN 9AM AND 5PM CENTRAL TIME. 

OFFICIAL ENTRY FORM 

NAME 

ADDRESS 

CITY STATE ZIP 

PHONE NUMBER ( ) AGE 

CHECK ONE (IF PAYING BY CREDIT CARD): MC VISA 

CARD # EXP. DATE 

SIGNATURE id paying by credit card) 

Check or money order for $15 per song made payable to 6th Annual Billboard Song Contest 

SONG CATEGORIES (check one): D ROCK G COUNTRY E LATIN 

D R &B or RAP E POP D JAZZ D GOSPEL /CONTEMPORARY CHRISTIAN 

Song Title 
We will add your name to our mailing list for Song Contest information & must/entertainment industry 
opportunities. If you o n want to receive this material check here: D 

MAIL ENTRY TO: 6TH ANNUAL BILLBOARD SONG CONTEST 
P.O. BOX 35346, TULSA, OK 74153 -0346 
Phone: (918) 627 -0351 

1 certify that t have read and understand the 6th Annual Billboard Song Contest Official Rules and I accept the terms and condi- 
tions of participation in this contest as stated in the official rules. (If entrant is under 18 years old, the signature of a parent or 
guardian is required). 
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FCC Gives WWST A Hard Time Over Indecency; 

WFNX Boston's Green Day Show Ends In Chaos 
THE FCC HAS issued a $4,000 fine 
against WWST Knoxville, Tenn., for 
broadcasting allegedly indecent lan- 
guage on April 10, 1991. 

The broadcast contained what the 
FCC described as "explicit language 
describing male sexual organs, and 
suggestive language such as 'we keep 
it harder longer.' " 

The station had unsuccessfully 
argued that the language was intended 
to "poke fun at the wimpy music being 
played" by the competition. 

Does a free outdoor concert featur- 
ing the hottest punk band in the land, 
held in Boston on a Friday night just 
as thousands of college kids return to 
the city, sound like a recipe for disas- 
ter? WFNX Boston found out for itself 
when it sponsored a Green Day show 
Sept. 9. 

State police estimate that 70,000 fans 
showed up. Problem was, halfway 
through the set, a part of the crowd 
near the stage exploded out of control 
and broke through the protective bar- 
ricade. "Then it became an issue of 
public safety," says station PD Kurt 
St. Thomas. So St. Thomas, police, and 
band management decided to pull the 
plug on the gig. 

St. Thomas reports that band mem- 
bers and most of the fans took the 
move in stride. Some did not, though, 
and beer bottles began to fly. Police in 
riot gear cleared the area, arrests were 
made, injuries reported, and a "melee" 
was reported in the local paper. 

KOST Los Angeles ended its ban on 
same -sex call-in dedications during its 
evening "Love Songs" show. The policy 
was lifted Sept. 12, the same day that 
advertisements in several gay and les- 
bian publications rallied a flood of gay 
callers to protest the station's long - 
held policy. 

PROGRAMMING: ATKINS EXITS V103 
WVAZ (V103) Chicago OM Ron 

Atkins exits and has not been replaced. 
Also, Michael Watkins, PD at sister 
station WPEG Charlotte, N.C., plans to 
depart radio to work in artist manage- 
ment. He also has not been replaced. 

WRQX Washington, D.C., PD Lor- 

rin Palagi exits for the PD job at 
WPNT Chicago, where he replaces 
former PD Michael Spears. 

WHUR Washington, D.C., afternoon 
jock Gary Young joins WUSL (Power 
99) Philadelphia as PD, replacing Dave 
Allen, who is now OM. 

Jerry Clifton of New World Com- 
munications is now consulting WRKS 
New York. He previously had been 
consulting crosstown WBLS. 

KILT -AM Houston flips from coun- 
try to sports as Prime Sports Radio 

by Phyllis Stark 
with reporting by Eric Boehlert 

and Brett Atwood 

Network's initial affiliate. Out are 
jocks Todd Tanner, Chuck Joseph, 
and Mariett Dentley. Lonzo Bryant, 
former sales coordinator for KILT - 
AM-FM, takes over as OM at the AM. 

WBGG (formerly WAXY) Miami 
picks up the syndicated Howard Stern 
morning show for its new, '70s -based 
oldies format. 

KYGO -AM Denver flips from coun- 
try to all- sports. 

KISF Kansas City APD Alex Val- 
entine is upped to PD, replacing Mark 
Feather. WWXM Myrtle Beach, S.C., 
MD /night host Booker Madison 
moves to the same duties at KISF, 
where former night host Boomer is 
now handling mornings and program- 
ming assistant duties. 

WKLR Indianapolis flips calls to 
WNAP and moves from oldies to '70s- 
based oldies. Also, morning man Mike 
McKay is out. Crosstown WQFE, 
which has been adult standards, picks 
up WKLR's old format. 

Former WKWS Charleston, W.Va., 

BILLBOARD SEMINAR LOOKS TO FUTURE 
(Continued from page 96) 

first," Shannon said. "After you have a 
game plan and a mission statement, 
then you can have stars. 

"Once the team [players] are in place 
and know how they're supposed to do 
it, we don't bother them." 

When the subject turned to the per- 
ceived shortage of quality air talent, 
WFLZ Tampa, Fla., night jock Bubba 
The Love Sponge said "The reason 
there's a shortage of personalities is 
that there's a shortage of people willing 
to let us be personalities ... You have 
to take a few risks, let the DJs loose 
sometimes. We need more program- 
mers and owners that let kids develop 
into personalities." 

Shannon added, "It's also the re- 
sponsibility of the personality to spend 
time with management, not just say, 
`Here I am, take it or leave it' ... You 
need to ... explain to [management] 
what your vision is, make them part- 

ners in achieving what you want to 
achieve." 

The topic of personalities also was 
addressed at the "Radio Business In 
The Mid- '90's" session. Co- facilitator 
Mary Catherine Sneed, executive VP/ 
radio for Summit Communications, 
turning her eye toward morning show 
syndication in the R &B community 
(i.e., ABC Radio Networks' Tom 
Joyner), said she doubted plugging into 
a jock hundreds of miles away is what 
the FCC had in mind when they issued 
a station a license. 

"I don't buy the idea that there's no 
great talent," said Sneed, stressing 
that it's crucial to stay local, especially 
for stations serving black audiences. 

Approximately 600 people attended 
the Radio Seminar, co- sponsored by 
Billboard and sister publication Air- 
play Monitor. It was held at the New 
York Hilton & Towers hotel. 

APD Jon Anderson joins WPCM 
Greensboro, N.C., as PD /afternoon 
jock. He replaces Jim Howie, who is 
looking for a new opportunity and can 
be reached at 919 -732 -4138. 

Jim Kelley has been tapped as the 
permanent PD at WYMJ (the River) 
Dayton, Ohio. Kelley, also the station's 
MD, had been handling programming 
duties on an interim basis for the last 
two months. 

WEAT -AM West Palm Beach, Fla., 
flips from easy listening to the Associa- 
ted Press' all-news format. 

MD /afternoon jock Alex Tear has 
been upped to PD at WGRD -FM 
Grand Rapids, Mich. He replaces John 
Harrison, now at WKTI Milwaukee. 
Tear had been serving as the station's 
interim PD. 

Lunzy Armstrong has been named 
PD at ABC /SMN "the Touch" affiliate 
WSLR Akron, Ohio. He previously was 
a producer at crosstown WAKR. 

Simulcast sister stations WUSK 
Knoxville, Tenn., and WUSJ Johnson 
City, Tenn., flip from country to soft 
AC. They will both be known as "Easy 
99.3." WUSK changes calls to WEZG. 
WUSJ becomes WAEZ. 

Ken Johnson has picked up three 
Mobile, Ala., stations -WGCX and 
WKRG -AM -FM -for a reported $8 
million. WGCX was purchased from 
Wescom, and WKRG -AM -FM from 
the Giddens family. WGCX flips from 
album rock to country with the new 
calls WDWG. WKRG remains AC but 
will change calls to WKRD, and N/T 
WKRG -AM becomes WNTM. 

WHIT Madison, Wis., dropped its 
country simulcast of sister WWQM 
Sept. 9. The station is now known as 
"the Team," and is an all- sports sta- 
tion. Much of the programming at the 
station will come from Jones Satellite 
Networks' "the Team" sports format. 
ABC Radio Networks' the Fabulous 
Sports Babe will provide four hours of 
sports talk in middays. 

NETWORK NEWS 
Dennis Clark joins Radio Express 

as director, programming and produc- 
tion services. He previously was pro- 
duction and music manager for CD 
Media's "Rick Dees' Weekly Top 40," 
which is syndicated internationally by 
Radio Express. 

Veteran National Public Radio cor- 
respondent Daniel Zwerdling has 
been appointed host of the network's 
afternoon newsmagazine, "All Things 
Considered." 

Claire Sorti has been named OM of 
Evergreen Media Syndication. She 
previously was assistant to the presi- 
dent of Evergreen Media. 

PEOPLE: NEW B96 DUO 

The new morning team at WBBM- 
FM (B96) Chicago is former KQIX 
Grand Junction, Colo., PD /morning 
man Terry "T.J" Jacobs and ex- 
KWNZ Reno, Nev., morning man 
"Wild Bill" Cody. They replace Joe 
Bohannon and Ed Volkman, who 
were fired in May. 

WKQX (Q101) Chicago morning 
man Bobby Skafish exits and has been 
replaced by night jock Robert Chase. 
Weekender Brooke Hunter slides into 
nights. 

newsilne ... 
MARTY LOUGHMAN has been named CEO at Shamrock Broadcasting, succeed- 
ing Bill Clark, who continues as chairman. Loughman previously was presi- 
dent/COO. 

BOB VISOTCKY has been named VP /GM at KYLZ/KYLD San Francisco, re- 
placing Scott Fey. Visotcky was last at crosstown KSFO/KYA. 

SUMMIT COMMUNICATIONS GROUP is being sold to Time Warner Inc. Summit 
previously announced separate deals to sell off its seven radio stations, mean- 
ing that the new owner will only acquire Summit's cable assets. 

STATION SALES: KLUV Dallas from TK Communications to Infinity Broad- 
casting, owner of crosstown KVIL- AM -FM, for $51 million; KDMI/KGGO/ 
KHKI Des Moines, Iowa, from American Radio Systems to Community Pacific 
Broadcasting Co. for $11 million; WIXI Naples/Fort Myers, Fla., from Wod- 
linger Broadcasting to Radio Equity Partners, L.P., owner of WCKT Fort 
Myers, for $3.35 million. 

SALE CLOSINGS: WJJZ Philadelphia from Malrite Guaranteed Broadcast 
Partners to Pyramid Communications (sister WYXR VP /GM Jeffrey Specter 
adds those duties at WJJZ); WTLB/WRCK Utica, N.Y., from H &D Media 
L.P. to The Radio Corp. for $1 million. 

Scott Loftus joins WRCX Chicago 
for late nights, and Johnathon Cook is 
upped to overnights. Loftus hosted 
overnights at the station's previous in- 
carnation, WWBZ (the Blaze). Cook 
was a weekender at sister station 
WLUP. 

Karen Williams is upped from fill- 
ins to mornings at WNUA Chicago, re- 
placing Dean Richards, who exited. 

WGN Chicago assistant ND /after- 
noon anchor Tom Petersen is upped to 
ND, replacing Dave Ellsworth, who 
becomes morning news anchor. Re- 
placing Petersen in afternoons is 
former morning anchor Lyle Dean. 
Anchor Wes Bleed is upped to assist- 
ant ND. Also, the entire news depart- 
ment now reports to PD Tisa LaSorte. 

Nan Wyatt joins WBBM -AM Chi- 
cago as part of the afternoon -drive an- 
chor team. She arrives from sister sta- 
tion KMOX St. Louis. 

Guardian Angels founder Curtis 
Sliwa returns to WABC New York, 
where he once co- hosted mornings with 
his wife. This time, he will host the 
overnight shift. Sliwa most recently 
was at crosstown WNYC -AM. 

KSAN San Francisco shakes up its 
air staff, as morning co -hosts Bill Tay- 
lor, Bill Gardner, and Betsy 
O'Connor exit. Afternoon host Char- 
lie Wilde and midday personality 
Frank Terry move to the morning slot. 
New to middays is WCLB Boston eve- 
ning host Teri King, and WBOB -FM 
Minneapolis afternoon host Glenn 
Boychuk joins KSAN for the same 
time slot. 

Former WYSP Philadelphia person- 
ality Debbi Calton joins crosstown 
WMGK for middays, replacing Chris 
McCoy, who exits. 

Former WMMS Cleveland morning 
men Jeff Kinzbach and Ed "Flash" 
Ferenc join crosstown WWWE for af- 
ternoons, replacing Bob Henderson, 
who remains for weekends. 3WE also 
has added five staffers to its news de- 
partment and has hired Jazz McKay, 
last at WIOD Miami, for middays. He 
replaces Leo Kirk, who exits. McKay 
eventually will move to late nights. PD 
Gary Bruce is looking for a midday 
jock to complete the station's new 
"rock talk" lineup and wants T &Rs. 

Local Cleveland paper West Side 
Sun News reports that former WMMS 

afternoon jock Rick "Rocco The Rock 
Dog" Bennett joins crosstown WENZ 
Cleveland as morning co -host, where 
he is paired with Nikki Summers, who 
previously hosted nights at WRXK 
Fort Myers, Fla. 

Eric Ferguson from WMMZ (Z93) 
Gainesville, Fla., joins KWMX Denver 
for mornings. Former morning host 
Mark Otto joins KSTP -FM Minnea- 
polis for that shift, where he is paired 
with station veteran Kim Jeffries. Otto 
replaces Chuck Knapp. 

Morning co -host Earl Stokes moves 
to afternoons at WKKV Milwaukee, re- 
placing Reggie Brown, now at WJPC 
Chicago. He will not be replaced in 
mornings. Also, WKKV midday host 
Laurie Jones adds programming as- 
sistant duties. 

Former KHTK Sacramento, Calif., 
newsman Tom Mailey moves to sister 
station KNCI as morning co -host. He 
replaces Lisa Kay, who is now doing 
afternoons at KNCI. 

WSOC Charlotte, N.C., morning 
man Bill Dollar and midday jock Paul 
Schadt swap shifts. 

WPOP Hartford, Conn., afternoon 
talk host Tom Scott exits to concen- 
trate on his run for state governor on 
an Independent ticket. 

Paul Anthony joins WRVQ Rich- 
mond, Va., for middays from KQCR 
Cedar Rapids, Iowa. Also, WRVQ PD 
Lisa McKay is looking for a morning 
news anchor /community affairs direc- 
tor and wants T &Rs. 

KQMQ Honolulu changes its morn- 
ing team Oct. 1, as Wili Moku shifts 
to afternoons and Candace Cruise 
sails to nights at the station. New in 
mornings will be the husband -and -wife 
team from crosstown KSSK- AM -FM, 
creative director Cliff Richards and 
ND Erika Engle. 

WWKL Harrisburg, Pa., P/T jock 
Bobbi Marx is upped to evenings. 
Former night jock Jeff Roteman (717- 
258 -1323) exits and is looking for a new 
opportunity. 

WFWI Fort Wayne, Ind., morning 
man Scott Howard exits radio to join 
publisher R.R. Donnelley & Sons. 

Former WHFS Washington, D.C., 
jock Damian Einstein joins WXZL 
Annapolis, Md., as MD /midday host. 
The station, owned by Einstein's father 
Jake, is set to change calls to WRNR. 
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INVENTIVE CLIP HAS `GOTTA BE' BIG BREAK FOR 550 MUSIC'S DES'REE 
(Continued from page 1) 

one in every sphere of life. It's a 
song I live. It's a way for me to focus 
and control what I do." 

The video and single are the first 
from the artist's album "I Ain't 
Movin'," and it is moving all over the 
playlists of the national music video 
networks. 

"She's an artist we've always been 
quite enamored with," says Kevin 

Taylor, music researcher at BET. 
"You Gotta Be," which was added to 
the network in mid -July, is in medi- 
um rotation on the BET shows 
"Midnight Love" and "Heart And 
Soul of R &B." 

In addition, the clip is in heavy ro- 
tation on VH -1, which also is show- 
casing Des'ree in an interview fea- 
ture on its "Inside Music" profile 

ii 
Data Systems Top 40 Airplay.. :: t 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service to 
Top 40 Airplay Monitor. 81 top 40 /mainstream and 32 top 40 /rhythm- crossover stations are electroni- 
cally monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. © 1994, 
Billboard/BPI Communications, Inc. 
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Top 40/Rhythm- Crossover 
TITLE 
ARTIST (LABEUDISTRIBUTING LABEL) 

iii 
1 7 

** NO.1 ** 
BO II MEEN (MOTOWN)YO 3 wks at No. 1 1 7 

** NO.1 ** 
BOYZ II MEN (MOTOWN) O N 

YOU 
wks at No. 1 

2 3 16 WILD 
2 9 

CHANGING FACES 
OE 

US OILED ROTTEN/BIG BEAT) 

0 
5 6 

ALL I WANNA DO 
SHERYL CROW (A&M) 

3 3 15 WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

4 2 22 STAY (I MISSED YOU) 
LISA LOEB & NINE STORIES (RCA) 

4 4 15 FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

5 4 17 SHINE 
COLLECTIVE SOUL (ATLANTIC) 

5 5 13 
THIS D.J. 
WARREN G (VIOLATOR/RAUISLAND) 

0 6 12 WHEN CAN I SEE YOU 
BABYFACE (EPIC) j 7 7 AT YOUR BEST (YOU ARE LOVE) 

AALIYAH (BLACKGROUND /JIVE) 

7 1 21 DON'T 
BASE 

AROUND M 9 3 ENDLESS 
NDROSS& ME CAREY (COLUMBIA) 

8 8 17 
CAN YOU FEEL THE LOVE TONIGHT 
ELTON JOHN (HOLLYWOOD) 8 6 17 

I MISS YOU 
AARON HALL (SILAS/MCA) 

O g 
9 BLACK HOLE SUN 

SOUNDGARDEN (A&M) 
g 8 15 

FUNKDAFIED 
DA BRAT (SO SO DEF/CHAOS) 

m 10 12 ROUND HERE 
COUNTING CROWS (DGC/GEFFEN) 

10 13 9 
NEVER LIE 
IMMATURE (MCA) 

® 20 2 
ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 11 12 10 STAY (I MISSED YOU) 

LISA LOEB & NINE STORIES (RCA) 

® 14 7 
100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

12 10 21 
BACK & FORTH 
AALIYAH (BLACKGROUND /JIVE) 

111 ® 21 7 
DECEMBER 1963... 
FOUR SEASONS (CURB) 13 17 5 

LETITGO 
PRINCE (WARNER BROS.) 

11 16 CRAZY 
AEROSMITH (GEFFEN) 

14 15 16 100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

11 

13 28 COME TO MY WINDOW 
MELISSA ETHERIDGE (ISLAND) 

15 19 6 
BOP GUN (ONE NATION) 
ICE CUBE (PRIORITY) 

15 20 IF YOU GO 
JON SECADA (SBWEM(( 16 11 15 

ALWAYS IN MY HEART 
TEVIN CAMPBELL (OWEST/WARNER BROS.) 

m 29 3 ANOTHER NIGHT 
REAL MCCOY ( ARISTA) 

11 16 6 NUTTIN' BUT LOVE 
HEAW D & THE BOYZ (UPTOWN /MCA) 

CD 22 4 LETITGO 
PRINCE (WARNER BROS.) 

18 14 11 
YOU WANNA GET FUNKY 

C +C MUSIC FACTORY (COLUMBIA) 

m 28 5 MELISSA EONRYDGGNESLAND) 
19 22 4 

ANOTHER 
NáHACCYáT) 

20 17 14 PRAYER FOR THE DYING 
SEAL (ZTT/SIRE/WARNER BROS.) 20 23 4 SUKIYAKI 

4 P.M. (NEXT PLATEAU /LONDON /ISLAND) 

.11 24 6 LUCKY ONE 
AMY GRANT (A &M) 21 21 8 ACTION 

TERROR FABULOUS ( EASTWEST) 

22 18 16 UNTIL I FALL AWAY 
GIN BLOSSOMS (A &M) 

18 19 ANY TIME, ANY PLACE 
JANET JACKSON (VIRGIN) 

CO 26 5 
I'LL 

RETENDERSS 
BY 
(SIRE/WARNER BROS.) 23 27 24 WARREN AG & NATE DOGG (DEATH ROW) 

24 12 17 
ALWAYS 
ERASURE (MUTE/ELEKTRA) 

24 25 7 
l'D GIVE ANYTHING 
GERALD LEVERT ( EASTWEST) 

25 16 10 YOU BETTER WAIT 
STEVE PERRY (COLUMBIA) MI 29 19 

DON'T TURN AROUND 
ACE OF BASE ( ARISTA( 

26 19 23 YOU MEAN THE WORLD TO ME 
TONI BRAXTON (LAFACE/ARISTA) 26 28 5 

NONE OF YOUR BUSINESS 
SALT- N -PEPA (NEXT PLATEAU /LONDON) 

21 23 18 
ANYTIME YOU NEED A FRIEND 
MARIAH CAREY (COLUMBIA) 21 30 3 

BODY 8 SOUL 
ANITA BAKER (ELEKTRA) 

El 33 5 
FAR BEHIND 
CANDLEBOX (MAVERICK/SIRE/WB) 

N NEW 5 -4 -3 -2 (YO! TIME IS UP) 
JADE (GIANT) 

29 25 17 ANY TIME, ANY PLACE 
JANET JACKSON (VIRGIN) 

29 26 23 I SWEAR 
ALL -4-ONE (BLITZZ/ATLANTIC) 

m 35 3 
RIGHT BESIDE YOU 
SOPHIE B. HAWKINS (COLUMBIA) 30 35 2 SHORT SHORT MAN 

20 FINGERS (DJ WORLD /ID) 

® 36 2 
BASKET CASE 
GREEN DAY (REPRISE) 

31 31 25 ANYTHING 
SWV (RCA) 

® 32 12 I'LL BE LOVING YOU 
COLLAGE (VIPER/METROPOLITAN) 

32 24 6 SUMMER BUNNIES 
R. KELLY (JIVE) 

33 30 8 
FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

33 32 5 
YOUR LOVE IS A... 
WHITEHEAD BROS. (MOTOWN) 

34 27 22 A 
LL-4-ONE 

4EAR 
(BLITZZ/ATLANTIC) 

37 14 DJ MAIKÓSP 

® 38 2 
YOU GOTTA BE 
DES'REE (550 MUSIC) 

35 NEW FLAVA IN YA EAR 
CRAIG MACK (BAD BOY / ARISTA) 

36 31 15 
BACK & FORTH 
AALIYAH (BLACKGROUND /JIVE) 

36 33 13 
BOOT' CALL 
BLACKSTREET (INTERSCOPE) 

® NEW po. NEW AGE GIRL 
DEADEYE DICK (ICHIBAN) 

31 38 16 BACK IN THE DAY 
AHMAD (GIANT) 

El NEW po, WHIPPED 
JON SECADA (SBK/EM)) 

®NEW PLAYAZ CLUB 
RAPPIN' 4 -TAY (EMI) 

D 40 3 
COME OUT AND PLAY . .. 
OFFSPRING (EPITAPH) ® NEW YOU DON'T KNOW NOTHIN' 

FOR REAL (A&M) 

40 34 12 
THE WAY SHE LOVES ME 
RICHARD MARX (CAPITOL) 

40 36 116 YOUR LOVE IS SO DIVINE 
MIRANDA (SUNSHINE) 

Records showing an increase in detections over the previous week, regardless of chart movement. A 

reco d which has been on either chart for more than 20 weeks will not receive a bullet, even if it registers an 

increase in detections. If two records are tied in number of plays, the record being played on more stations 
is placed first. Records below the top 20 are removed from the charts after 26 weeks. 

series. MTV is programming "You 
Gotta Be" in active rotation, and the 
Box also is programming the video. 

While Hilary Shaev, VP of pop 
and video promotion at Sony 550 
Music, says that album sales are 
strongest in radio airplay markets, 
she says she finds that people really 
connect with the track once they see 
it visualized. 

"People at radio will say they re- 
ally liked the song, but they really 
`get it' once they see the video," she 
says. 

The track is receiving the great- 
est support at such mainstream top 
40 radio outlets as WPRO (92PR0- 
FM) Providence, R.I.; WEDJ Char- 
lotte, N.C.; and KUBE Seattle. 

VIDEO AIDS ALBUM SALES 
In markets with little radio play, 

it is clearly the video that is inciting 
album sales, says Sony 550 GM Pol- 
ly Anthony. "I Ain't Movin' " has 
sold more than 16,000 units since its 
July 5 release, according to Sound - 
Scan. The album debuts this week at 
No. 28 on the Heatseekers chart. 
The single "You Gotta Be" rises 72- 
68 on the Hot 100 Singles chart. 

Even Des'ree, who rarely watches 
her own videos, admits she is drawn 
to the clip. 

"When I write a'song, I see thé 
video in my head," she says. "And 
this clip came out very much as I an- 
ticipated, and it was even better 
when Paul suggested we use four 
images. It's just as I pictured it. 
Something simple that wouldn't 
date." 

Boyd and Des'ree clicked cre- 
atively from the very start, says the 

director. 
"It was obvious to both of us that 

the video had to be timeless and 
classic," Boyd says. "The whole 
point of the song is about different 
states of mind. We went for white 

and black to em- 
phasize the sim- 
plicity of that 
point." 

Boyd lensed 
the video on color 
film, as he had to 
shoot and reshoot 
Des'ree in front a 
blue screen in or- 
der to manipulate 

the background. He removed the 
color and combined the multiple 
artist images into one fluid picture 
during a weeklong post -production 
process. 

"It was an interesting technical 
challenge," says Boyd. "Des'ree was 
given coordinates, and we'd plot it 
all out. We'd give her a different 
mood for each position, and ulti- 
mately we encapsulated the whole 
vibe of Des'ree.' " 

Des'ree choreographed the move- 
ment herself, with much of the ac- 
tion occurring spontaneously as 
Boyd allowed the cameras to roll. 

"I just did what I felt," says the 
artist. "I use my hands a lot; it's a 
Caribbean thing. My parents, and 
my mom especially, very much use 
their hands to gesture and drama- 
tize." 

For the artist, performing with an 
invisible cast was an odd experi- 
ence, and she says she was some- 
what shocked upon seeing the final 
product. 

DES'REE 

"When I first saw the rushes, I 
jumped," says Des'ree. "It all came 
together quite well. It's all very 
smooth." 

The moderately budgeted shoot, 
staged at the Chaplin Stages on the 
A &M lot, lasted two days. The 45- 
person crew included producer 
Michael Kahn and co- director of 
photography Roberto Schaefer. 
Boyd also co- directed photography. 

Des'ree is now preparing to shoot 
her follow -up video, "Feel So High," 
a 1992 U.K. hit that was featured on 
her previous Epic album, "Mind Ad- 
ventures." Sony 550 Music execu- 
tives, who felt the track could have 
performed better, chose to re -re- 
lease the tune on "I Ain't Movin.' " 
The single tentatively is scheduled 
for Oct. 25 release. 

Des'ree's other video -related ac- 
tivities include a scheduled appear- 
ance on the new syndicated enter- 
tainment show "Extra." She was to 
appear on "Late Night With Conan 
O'Brien" Sept. 16. A "Tonight 
Show" appearance is set for Octo- 
ber. The artist recently appeared on 
the "Today" show, performing "You 
Gotta Be" and "Feel So High." 

In addition, such magazines as 
Rolling Stone, Details, and In Fash- 
ion are publishing features on the 
artist. She also has performed for 
attendees at the Musicland Group 
and Kemp Mill Music retail conven- 
tions. 

The label plans to find her a sup- 
porting spot on a national concert 
tour, with an artist who has yet to be 
chosen. 

ACTS GET BOOST FROM McDONALD'S PROMOTION 
(Continued from page 5) 

Garth, Elton, and Tina than not ... 
The goal is to stimulate awareness 
and demand for the [new] album go- 
ing into the Christmas selling sea- 
son." 
In conjunction with the promotion, 
Cerna offered retailers deep dis- 
counts on catalog titles by the par- 
ticipating artists. Additionally, 
there is a bounce -back coupon in 
each of the McDonald's albums, 
good for a discount on back titles by 
the acts, redeemable at Musicland 
outlets and that chain's Sam Goody 
and On Cue stores. The Minneapo- 
lis -based Musicland web has a total 
of 1,294 stores. 

Koppelman says it is too soon to 
measure the effect of the bounce - 
back coupon. Musicland had no com- 
ment on the promotion. 

Other retailers that bought into 
the discounted catalog were experi- 
encing varying degrees of sales in- 
creases. David Lang, president of 
nine -store, New Jersey -based Corn- 
pact Disc World, says his stores 
have seen a major increase in the 
Elton John titles. "Elton John's 
greatest hits package hit top 20 in 
some of our stores, and was top 40 
all over," he says. He notes that the 
stores are also seeing "slight" in- 
creases on Turner and Brooks titles. 

"We sold a few extra pieces, par- 
ticularly on Garth Brooks, but noth- 
ing to get real excited about," says 
Sandy Bean, VP of advertising at 
the 37 -store Harmony House 
Records & Tapes chain, based in 
Troy, Mich. 

Although none of Turner's al- 
bums have resurfaced on the charts, 
Davies says EMI has told him that 

it is seeing a 10% increase in her 
catalog sales, a number it is pleased 
with this early in the promotion. 

Koppelman predicts that all of the 
albums in the McDonald's promo- 
tion will sell. The food chain pur- 
chased 12 million -15 million copies 
of the four titles. 

Other than Roxette's expanded 
album, Koppelman does not know if 

it isn't just how . 
many units are we 
going to sell, but 
the awareness of 

the artists in 
the program' 

any of the titles will be repackaged 
for retail. Similarly, Brooks says, "I 
do not know the answer to that 
question yet. I'd have to look at our 
contract and see what we're able to 
do." Davies says that Turner's pro- 
ject will definitely not show up at re- 
tail, since she is already represent- 
ed by more complete greatest hits 
packages. 

SENSITIVE TO RETAIL 

Although the program's partici- 
pants say there is nothing in the 
promotion they would change, they 
are sympathetic to retail's concerns. 
Both Brooks and Davies say that if 
it were not for the charity angle, 
they would not have taken part. 

The promotion "takes away from 

retail," says Davies. "It's not that 
[Turner] really [needs] it: We just 
finished a successful tour and had a 
successful movie and album. We're 
always worried about overexposure. 
The charity element is the reason 
we did it." He adds that Turner was 
adamant about not giving McDon- 
ald's any material not already avail- 
able at retail. 

Brooks has nothing but praise for 
the way McDonald's has handled 
the promotion, but adds, "As won- 
derful a ground as this has been to 
launch product, I wouldn't have 
done it if it weren't for the charity. 
McDonald's didn't come to me in 
1989, like [the rackjobbers] Handle- 
man and Leiberman, and court me 
and have me do in- stores. I believe 
in trying to take care of those people 
who take care of you." 

A spokesperson for John says 
that what is most pleasing to the 
artist is that, in addition to the mon- 
ey raised for RMCC, PolyGram has 
pledged $150,000 from its profits 
from the sale of John's collection to 
the singer's AIDS foundation. John 
is the only non -Cema artist involved 
in the deal. According to Koppel - 
man, McDonald's officials specifi- 
cally requested John's involvement, 
so EMI made a deal with PolyGram 
to use some of the singer's older ma- 
terial. 

Although the artists did not do- 
nate their albums, all took substan- 
tial royalty cuts because of the char- 
ity involved. Koppelman had no 
comment on how much he expects 
EMI Records Group to make on the 
promotion. 
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U date 
CALENDAR 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 10036. 

SEPTEMBER 
Sept. 16 -19, Country Music Week '94, 

presented by the Canadian Country Music 

Assn., various locations, Calgary, Alberta, 

Canada. 905 -850 -1144. 
Sept. 17 -19, Focus On Video '94, Inter- 

national Centre, Mississauga, Ontario, Can- 

ada. Shane Carter, 905 -564 -1033, ext. 232. 

Sept. 17 -21, In The City Convention, 
Holiday Inn Crowne Plaza, Manchester, 

England. 011- 44 -61- 839 -3930. 
Sept. 18 -22, CISAC World Congress: 

"Protecting Creativity In The Next Cen- 

tury," hosted by BMI and ASCAP, Omni 

Shoreham Hotel, Washington, D.C. Toni 

Nealy, 212 -621 -6226. 
Sept. 19, East Bay R &B, Rap and Hip - 

Hop Night, presented by the San Francisco 

chapter of NARAS, Carnival at Kimball's 
East, Emeryville, Calif. 415- 433 -7112. 

Sept. 19 -23, Video Expo /Image World 
New York, Jacob Javits Convention Center, 

New York. 914 -328 -9157. 
Sept. 22, Second Annual Juvenile Dia- 

betes Foundation International Music In- 
dustry Dinner, New York Sheraton Hotel, 

New York. 212 -333 -8188. 
Sept. 24, "How To Start And Run Your 

Own Record Label," seminar presented by 

Revenge Productions, Roosevelt Hotel, New 

York. 212 -688 -3504. 
Sept. 24, 16th Annual Georgia Music 

Hall Of Fame Awards, Georgia World Con- 

gress Center, Atlanta. Rose Ann Billingsley, 

404 -491 -9494. 
Sept. 25 -29, 1994 Pacific American 

Karaoke Business Conference, Stouffer 
Esmeralda Resort, Indian Wells, Calif. 408- 
625 -3664. 

Sept. 26, "Making Multimedia Deals: 

The How -To Seminar Bridging The Gap 

Between Hollywood's Talent & Technol- 
ogy," Pacific Design Center, Los Angeles. 

Nina Steiner, 310 -288 -3425. 
Sept. 26, Third Annual T.J. Martell 

Team Challenge Cup Golf Tournament, 
Glen Oaks Club, Old Westbury, N.Y. Peter 

Kauff, 212 -888 -0617. 
Sept. 26 -27, Star Power '94 Entertain- 

ment Music Marketing Conference, pres- 

ented by the Promotion Marketing Assn. of 

America Inc., Beverly Hilton Hotel, Los 

Angeles. 212- 420 -1100. 
Sept. 27, "The Internet: Superhighway 

GO AHEAD 
USE US ... 

MAKE 
THAT MOVE 
THE CALL'S 
ON ME ... 

TOLL FREE! 
BILLBOARD CLASSIFIED 

1- 800 -223 -7524 
212- 536 -5174 
Jeff Serrette 

For Songs ?," presented by the California 

Copyright Conference, The Sportsmen's 
Lodge, Los Angeles. 818 -848 -6783. 

Sept. 28, "Spirit Of Life" Award Dinner, 
presented by the Music And Entertainment 
Industry Chapter of the City of Hope, honor- 

ing Ticketmaster president/CEO Fredric Ro- 

sen, Citywalk, Los Angeles. All proceeds 

benefit the City of Hope National Medical 

Center and Beckman Research Institute. 
Scott Goldman, 213 -892 -7129. 

Sept. 28, Contemporary Record Pro- 
duction, seminar presented by producer/ 
songwriter Kashif and the Recording Indus- 

try Information Servnce, San Francisco State 

University, San Francisco. 800 -974 -7447. 
Sept. 29, "Artists Rights: Use Them Or 

Lose Them," panel presented by the Los 

Angeles Music Network, the Derby, Los 

Angeles. 818 -769 -6095. 

OCTOBER 
Oct. 5, Country Music Assn. Awards, 

Grand Ole Opry, Nashville. 615 -244 -2840. 
Oct. 7 -10, "How Can I Be Down ? ": Sec- 

ond Annual Hip -Hop Summit Convention, 
presented by Peter Thomas Entertainment 
with panels by the Rap Coalition, Ritz Plaza, 

South Beach, Miami. 212 -229 -5273. 
Oct. 9 -10, VH -1 Fairway To Heaven Ce- 

lebrity Golf Tournament, Walt Disney 

World, Orlando, Fla. 212 -258 -7837. 
Oct. 9 -12, Conference On Interactive 

Marketing/West, Marriott Camelback Inn 

Resort, Scottsdale, Ariz. 310 -798 -0433. 
Oct. 10, 12th Annual Academy Of Coun- 

try Music Celebrity Golf Classic, De Bell 

Golf Course, Los Angeles. Proceeds will be 

divided between the Country Music Retire- 

ment Home and the T.J. Martell Foundation. 

213 -462 -2351. 
Oct. 11 -13, Seventh Annual Multimedia 

Expo, presented by American Expositions 
Inc., Multimedia Development Group, and 

International Interactive Communications 
Society, Moscone Center, San Francisco. 

212- 226 -4141. 
Oct. 12 -15, National Assn. Of Broad- 

casters Radio Convention, Los Angeles 

Convention Center, Los Angeles. 202 -429- 
5300. 

Oct. 13 -16, Sixth Annual Chicago Mu- 

sic Forum, presented by the Chicago Assn. 

of Musicians & Songwriters, Club UN, Chi- 

cago. 312 -633 -0704. 
Oct. 20 -22, Nineteenth Annual Friends 

Of Old Time Radio Convention, Holiday 

Inn -North, Newark, N.J. Jay Nickerson, 203- 
248 -2887. 

Oct. 21, Sixth Annual Calypso And 

Steelband Music "Sunshine" Award Pro- 
gram, Tribeca Performing Arts Center, New 

York. 201- 836 -0799. 
Oct. 21 -22, Reggae Seminar, presented 

by Tropical Beat, Reggae & World Beat TV, 

Flagship Resort Hotel, Atlantic City, N.J. 

804 -266 -2634. 
Oct. 21 -26, NARM Wholesalers Confer- 

ence, Arizona Biltmore, Phoenix. 609 -596- 
2221. 

Oct. 24 -27, 11th Annual Seminar On 

Negotiating Contracts In The Entertain- 
ment Industry, New York Hilton, New York. 

212 -545 -6111. 
Oct. 25 -27, NARM Retailers Confer- 

ence, Arizona Biltmore, Phoenix. 609 -596- 
2221. 

Oct. 29, "How To Start And Grow Your 

Own Record Label Or Music Production 
Company," presented by Music Business 

File, Howard Johnson Hotel, Boston. Peter 

Spellman, 617 -639 -1971. 

NOVEMBER 
Nov. 2 -4 Billboard Music Video Con- 

ference And Awards, Loews Santa Monica, 

Santa Monica, Calif. 212 -536 -5018. 
Nov. 2 -6, BESLA '94: Black Entertain- 

ment And Sports Lawyers Assn. Confer- 
ence, Radisson Cable Beach Hotel and Ca- 

sino, Nassau, Bahamas. 708 -798 -3798. 
Nov. 3 -4, Sixth Annual Magnetic And 

Optical Media Seminar, presented by ITA, 

Nikko Hotel, Atlanta. 212 -643 -0620. 
Nov. 6 -8, Sixth Annual EPM Entertain- 

ment Marketing Conference, Universal 

City Hilton & Towers, Los Angeles. Riva Ben- 

nett, 718- 469 -9330. 
Nov. 9, Special Interest Video Assn. 

Conference, Universal City Hilton, Los 

Angeles. Steve Lupien, 203 -831 -2891. 
Nov. 15 -17, Direct Response TV East 

Expo & Conference, including separate 

sections on music and licensed merchan- 

dising, presented by Advanstar Expositions, 

New York Hilton & Towers, New York. Ga- 

brielle Bergin, 714 -513 -8400. 
Nov. 16 -19, 10th Annual JazzTimes 

Convention, Loews New York Hotel, New 

York. 301 -588 -5531. 

Master Class. Richie Havens, left, performs with student bassist Daniel Day at 

the Berklee Performance Center in Boston. Havens also performed with other 
faculty and student musicians and answered questions from the audience as part 
of the annual five -week Summer Performance Program at the Berklee College Of 
Music. 

LIFELINES 

BIRTHS 
Boy, Gunnison Sage, to Scott and 
Genia Matula, Sept. 1 in Dallas. He 
is a field account executive for Uni 
Distribution. 

Boy, Justus Sanders, to Sonny and 
Kelly Ortiz, Sept. 3 in Rome, Ga. He 
is percussionist for Capricorn re- 
cording group Widespread Panic. 

Girl, Katherine Noell, to Bill and 
Suzanne Wyman, Sept. 4 in 
England. He is a musician and 
former member of the Rolling 
Stones. 

Girl, Clara Rose, to Robert Earl and 
Kathleen Keen, Sept. 6 in San 
Antonio, Texas. He is a recording 

artist on Sugar Hill Records. 

MARRIAGES 
Myles Mangram to Chea Rivera, 
July 10 in San Bernardino Hills, Ca- 
lif. He is president and she is VP of 
Black Lion Records. 

Paul Roach to Cindy Rustia, Sept. 
10 in Long Island, N.Y. She is head 
of video promotion at Round The 
Globe Music and has worked with 
such artists as Dr. Dre and Snoop 
Doggy Dogg. 

DEATHS 
Judd Siegal, 56, of cancer, Aug. 21 in 
Chicago. Over the course of his ca- 
reer, Siegal held regional posts at 
Capitol Records and Bell Records, 

GOOD WORKS 

DOLLARS FOR AIDS: More than 
$150,000 was raised for the Elton 
John AIDS Foundation at the second 
annual World Teamtennis All -Star 
Smash Hits benefit Aug. 24 in Boston. 
John, who just ended a sold -out 21- 
city stadium tour with Billy Joel, 
flew to Boston to support the fund- 
raiser, and played in the Aug. 25 tour- 
nament in a special Pro -Celebrity 
match with Billie Jean King, Mar- 
tina Navratilova, and Boston KISS 
108 air personality Bill Costa. Before 
the tournament, a special dinner Aug. 
24 included an auction of memorabilia 
that raised $50,000. For more info, 
contact Sarah McMullen at 310 -281- 
3746. 

IN THE FAMILY: Mary Chapin 
Carpenter is the 1994 winner in the 
music category of the National Hero 
Award sponsored by Chesebrough 
Pond's/Faberge in which the benefici- 
ary is the Big Brothers/Big Sisters of 
America, the child -mentoring organi- 
zation. The awards will be made at a 

sixth -annual presentation dinner to 
be held Sept. 26 at the Waldorf - 
Astoria Hotel in New York. Selec- 
tions are by public balloting. To date, 
Chesebrough Pond's has raised more 
than $1.5 million for the charity. For 
more info, contact Mary Wible, Jo- 
seph Panetta, or Lucinda Harding - 
Jones at 212 -421 -9770. 

WALKING FOR HELP: Trade - 
sters are invited to join the 1994 
Share -A -Walk Oct. 2 in New York's 
Central Park to help in the battle 
against breast and ovarian cancer. 
Share is a not -for -profit, self -help or- 
ganization in New York City offering 
free support services to women with 
breast or ovarian cancer. There were 
more than 3,000 walkers and more 
than 100 teams in last year's event. 
Bernadette Gorman of the Goodman 
Group music -publishing firm is 
organizing a music -industry team un- 
der the banner of "Music People." 
Contact Eloise at Share for registra- 
tion info at 212- 719 -0364. 

and rose to the post of VP of sales at 
Arista Records. In recent years, he 
helped new acts break into the busi- 
ness through his company Nuance 
Productions. He is survived by his 
two daughters, Tammi and Jill, and 
three grandchildren. 

Edwin "Sonny" Bradfield Chil- 
lingworth, 62, of cancer, Aug. 24 in 
Pearl City, Oahu, Hawaii. Chilling - 
worth was an influential slack key 
guitarist proficient in ki ho alit, the 
solo finger -picking guitar style 
unique to the Hawaiian Islands. He 
recorded his first single in 1954. His 
1964 album "The Waimea Cowboy" 
was certified gold. Dancing Cat Rec- 
ords recently launched its "Hawaiian 
Slack Key Guitar Master Series" 
with Chillingworth's album "Sonny 
Solo." Hawaiian entertainer Don Ho 
credited Chillingworth as a major in- 
spiration, and set up a fund to raise 
money for his medical costs. Chilling - 
worth is survived by his wife, Kiki, 
and three children. Donations may 
be sent to the Sonny Chilling-worth 
Fund, c/o Don Ho, 3954 Gail St., 
Honolulu, Hawaii 96815. 

Randall Fostvedt, 41, of AIDS -re- 
lated causes, Sept. 10 in New York. 
Fostvedt was a concert promoter, 
record producer, artist representa- 
tive, and head of Randall Fostvedt 
Publicity/Personal Representation. 
Among his clients were Dorian Rec- 
ords, Nimbus Records, and perform- 
ers Ivan Moravec, Albert Fuller, and 
Rosalyn Tureck. He also produced 
award -winning recordings by Mora- 
vec, Julianne Baird, and Robert 
Stallman and produced concerts at 
Carnegie Hall and the Kennedy Cen- 
ter. He is survived by his companion, 
Robert Shelton, his mother, Lucille 
A. Hay, his stepfather, Donald Hay, 
his sister, Janeen Taveirne, and his 
grandmother, Mathilde Fostvedt. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, 14th 
Floor, New York, N.Y. 10036 within 
six weeks of the event. 
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ALBUM REVIEWS 
(Continued from page 72) 

101* POTNA DEUCE 

Welcome To Da Tilt 
PRODUCER: Johnny Z. 
Profile 1451 

Cheesy, rolling keyboards, wah -wah 
guitars, and gently thudding drums: the 
sound towers on this Bay -area group's '70s- 
influenced debut album are typically fresh 
and intricately woven. The rhymes are also 
what one would expect from the region - 
swaggering, poppa- large/playa themes that 
are escapist but totally cool. Pump 'em loud 
in yo' day -glo Cadi, G! 

J A Z Z 

II JOSHUA REDMAN QUARTET 

MoodSwing 
PRODUCER: Matt Pierson 
Warner Bros. 45643 

Third album from this young tenor phenom 
is a quartet date comprising Redman's 
fresh, original, well -constructed 
compositions featuring pianist Brad 
Mehldau, bassist Christian McBride, and 
drummer Brian Blade. Highlights abound 
on this consistently engaging effort, 
especially the cool blues vamp of "Chill," 
Redman and Mehldau's funky call -and- 
response on "Rejoice," the balladry of 
"Faith," the swinging bounce "The Oneness 
Of Two (In Three)," the classic postbop 
changes of "Past In The Present" and the 
chugging funk of "Headin' Home." 

JEFF RICHMAN 

The Blue Heart 
PRODUCER: Philip Giffin 
lipstick 8915 

Los Angeles -based contemporary jazz 
guitarist Richman makes his label debut 
with this electrically charged, rock -edged 
collection. Standout tracks include the 
funky, midtempo groove of the title theme, 
the offbeat framework and wild riffmg of 
"Big Cats Can Be Dangerous," the smooth, 
uptempo hooks of "Sandaland," and the 
pleasant Latin groove of "I'll Wait For 
You." As a nod to the information/ 
syncopation highway, the album's first track 
is readable only on CD -ROM, providing 
pictures, text, and sound bites from the 
Lipstick and Jazzline catalogs. 

STEVE GROSSMAN 

In New York 
PRODUCERS: Yves Chamberland & Sandro Berti -Ceroni 
Dreyfus 36555 

Sought -after tenor player Grossman leads 
this 1991 quartet date with McCoy Tyner on 
piano, who proves an ideal accompanist on 
Coltrane's "Impressions" and the 'Trane- 
associated standard "Softly As In A 
Morning Sunrise." (Grossman's devotion to 
JC seems to go a bit deeper than even his 
often Coltranean tone.) Other set highlights 
include an enjoyable "Speak Low," a playful 
take on Tad Dameron's "Good Bait," and a 
creditable version of "My Ship," a tune most 
often associated with Grossman's former 
employer, Miles Davis. 

WORLD MUSIC 
VARIOUS ARTISTS 

A Week Or Two In The Real World 
PRODUCER: none listed 
Real World/Caroline 2346 

Artists from Ireland to Burkina Faso, from 
South Africa to Turkmenistan, from 
Samiland to China and beyond gathered at 
Peter Gabriel's studio in '91 and '92 for the 
free -flowing sessions that would yield this 
kaleidoscopic collection. Featuring Van 
Morrison with the Holmes Brothers, Lucky 
Dube, Karl Wallinger, Hassan Halunoun & 

Zahar, Mari Boine, Liu Sola, and others, 
release includes newly recorded material as 
well as previously released cuts. A primer of 
true world music sounds, and an homage to 
Gabriel's dizzyingly eclectic exploits. 

* JORGE PARDO 

Veloz 
PRODUCERS. Jesus Pardo & Jorge Pardo 
Milestone World Music 9223 

Listeners on the syncopated side of world 
music will love the further jazz -flamenco 
hybridization from imaginative Spanish 
reedman Pardo, whose musical identities 
range from a soprano skittering across the 
jagged handclap percussion of "Una Vez 
Tendi La Mano" to the flute tour de force 
"Veloz Hacia Su Sino." With variable 
numbers of instrumentalists and vocalists, 
Pardo sails highest with the winning, jazzy 

changes of memorable themes "Jeta," 
"Totnili Maguro," and "Que No Quiero 
Dinero." His non -standard treatment of 
standards includes "Caravan," as well as 
dramatic duet turns at Monk's " 'Round 
Midnight" and the Beatles' "Michelle." 

LATIN 
O JAY PEREZ 

Steel Rain 
PRODUCER: Wyatt Easterling 
Sony 81353 

Soulful, gruff- voiced wailer who wows the 
ladies on the Tejano circuit returns with 
another plea -sont batch of polkalied 
rancheras, highlighted by "Amar Asi" and 
leadoff single "Si Te Portas Mal," a 
conjunto-style cover of Dionne Warwick's 
1964 pop nugget "You'll Never Get To 
Heaven (If You Break My Heart)." Album's 
ear -perking tracks, however, are English - 
language country ballads "You Wouldn't Be 
Gone" and "Nobody Told My Heart." 

* CASA DE LA TROVA 

Santiago De Cuba 
PRODUCER: Eduardo Llerenas 
CorasoeRounder 120 

Casa de la Trova is not a group, but rather 
a wood -paneled house in Santiago de Cuba 
that houses the remaining torchbearers of 
the time -hallowed, son/guaracha- rooted 
genre called trova. Ten of those ensembles, 
including much -venerated Estudiantina 
Invasora and Cuarteto Oriente, are 
presented here as guides on a scrumptious 
musical sojourn of Cuba's most musical city. 

C O U N T R Y 

pe MARK CHESNUTT 

What A Way To Live 
PRODUCER. Mark Wright 
Decca 11094 

On his fourth album and label debut, 
Chesnutt continues to bring a wide range of 
country music traditions into the '90s. While 
he draws songs like "Goin' Through The Big 
D" and `This Side Of The Door" from his 
Texas dancehall roots, he's not afraid to 
embrace the smoother "Nashville Sound" of 
Owen Bradley and Chet Atkins with the 
kitschy background oohs and aahs on the 
Willie Nelson -penned title cut, and the lush 
string section on "She Dreams." This is one 
"hat act" who knows his history -and how 
to make the best of it. One complaint: At 32 
minutes, album is just too damn short. 

CONTEMPORARY CHRISTIAN 

DAUGHTERS OF ST. PAUL 

A Little Love 
PRODUCER: Jerry Barnes 
St. Paul Books & Media 8198 -4473 

The Sisters from Boston pop up 
periodically with sweet -spirited, 
emotionally moving albums of lesser - 
known hymns. Give the Daughters credit 
this time around, though, for not cashing 
in on the Gregorian chant craze. "A Little 
Love" contains more ethereal versions of 
religious songs like "Prayer Of St. 
Francis," "To Jesus Heart All Burning," 
"0 Sacrum Convivium," "How 
Can I Keep From Singing ?" and two 
sacred hymns by Thomas Aquinas, "0 
Salutaris Hostia" and "Tantum Ergo." 
The only jarring moments occur in the 
inexplicable inclusion of three modern 
cuts: "Put A Little Love In Your Heart," 
"Do Right," and "People Need The 
Lord." Contact: 1- 800 -876 -4463. 

C L A S S I C A L 

* STEVE MARTLAND 

Patrol 
PRODUCERS: Steve Martland & Calum Malcolm 
Catalyst/BMG 62670 

Label debut for noted young British 
composer Martland is an exciting 
showcase for his vibrant, percussive new 
music. The 10 -piece Steve Martland 
Band plays "Danceworks," whose rockish 
tonalities are driven by repetitive, 
sometimes hiccupping rhythms 
overlayed with poignant melodies, and 
"Principia," a fragmented fanfare/ 
mambo. The title composition, performed 
by the Smith String Quartet, is run 
through with a thin, melancholy, minimal 
theme, while giving way to some glorious, 
folkish passages. 

LUIS MIGUEL ROMANCES 
(Continued from page 10) 

a row. "El Día" is a record ninth chart 
topper for Luis Miguel, the 24 -year- 
old Mexican superstar now widely 
considered to be the most popular 
singer in Latin America. 

A lush package composed mostly of 
classic Latino love songs, "Segundo 
Romance" is the follow -up to 1991's 
"Romance," which is now nearing 
platinum status in the U.S. But unlike 
its predecessor, "Segundo Romance" 
has become the top -selling album at 
several U.S. retail chains, including 
Spec's, where Latin music buyer Ritz 
de Léon says she has sold 7,500 units 
since the album's Aug. 30 release. 

" `Segundo Romance' is the first 
Latin out -of- the -box No. 1 in the 
chain that we can remember," says de 
Léon. "I knew this record was going 
to sell, because the day `Romance' 
came out, [consumers] were already 
ready for `Romance II.' " 

Many radio programmers have 
seen a similar reaction to the release. 
Pete Skaggs KBNA -FM El Paso says 
"El Día" has been No. 1 at his station 
for three weeks. "Because the first 
`Romance' did so well, people were 
still hungry for more," says Skaggs. 
"The songs he sings are old tunes that 
have been covered, but he does it in a 
much more romantic way." 

Signed to Warner Music Mexico, 

RETAIL WITH HIT ALBUM 

Luis Miguel's albums are released 
stateside by WEA Latina, whose GM, 
Sergio Rozenblat, says he was caught 
off guard by consumer demand for 
"Segundo Romance." 

"We initially shipped around 
550,000 units," says Rozenblat. "And 
then we shipped the balance, which 
was about 115,000 units, and ran out 
of product." Noting that retailers 
have ordered an additional 165,000 
units, Rozenblat says, with noticeable 
relief, "Thankfully, production is 
catching up now." 

Sales likely will increase now that 
Luis Miguel has embarked on a 27- 
city tour of the U.S. and Puerto Rico. 
Moreover, the artist is the beneficiary 
of a WEA Latina $500,000 multime- 
dia ad campaign that guarantees his 
presence will be felt throughout the 
tour. 

Rozenblat launched his marketing 
initiative 30 days before the release of 
"Segundo Romance" with a mailing of 
7,000 countertop calendars to retail 
outlets. Retailers were encouraged to 
use the calendars to announce the ar- 
rival of the album by tearing a count- 
down sheet off each day. 

"We wanted to create an awareness 
campaign at the retail level before the 
release," says Rozenblat. "So we used 
a simple concept, but it worked amaz- 

ingly well for us." 
In Puerto Rico, Rozenblat 

drummed up retail interest by hold- 
ing listening parties with the local 
chains. He then took out radio ads to 
trumpet the record and advise con- 
sumers that CD samples were avail- 
able for listening. Concurrently, lo- 
cal retailers began selling vouchers 
redeemable upon the album's re- 
lease. "The chains pre -sold 3,000 
records with this campaign," says 
Rozenblat. 

He turned up the promotional heat 
Aug. 29 with a 150 -spot, two -month 
advertising blitz on the Spanish -lan- 
guage television network Univision. 
Complementing Rozenblat's televi- 
sion thrust are radio ads with retail 
tags, co -op advertising with retailers, 
print advertising with distributors, 
and billboards on display in Los An- 
geles and Miami. 

For the near term, Rozenblat also 
plans to support "Segundo Romance" 
with concert contests and radio buys 
in cities where he will perform. Thus 
far, however, Rozenblat says he has 
no strategem for the long haul, noting 
that he still is recovering from the al- 
bum's unexpected sales takeoff. "For 
the time being, I'm going to take my 
seatbelt off ... but I'm leaving the 
helmet on." 

BRAZILS MARISA MONTE ON METRO BLUE 
(Continued from page 10) 

da." The album already has gone gold 
(100,000 units) in Brazil. 

"Na Estrada" also is being consid- 
ered as a leadoff single in the U.S., 
says Blue Note marketing VP Tom 
Evered, who acknowledges that the 
radio opportunities for "Rose And 
Charcoal" are limited. Indeed, 
Evered says he will not initiate a full - 
blown marketing campaign until 
Monte launches a 10 -city U.S. tour in 
late November or early December. 

"She has a tremendous live show," 
says Evered, adding that Monte al- 
ready has toured extensively in Eu- 
rope and Japan. "So, when she comes 
here, we will hit hard the markets 
she's coming into and get a buzz go- 
ing. We will use her visit really not as 
an ultimate step, but rather as a step- 
ping stone in building her career. 
Hopefully, in the spring, she will 
come back and do a longer tour." 

Evered claims that "Mais" sold 
20,000 units in the U.S. (on Blue 
Note's World Pacific label) virtually 
"by word of mouth," with most sales 
in the Northeast, California, and Mi- 
ami. 

Prior to the upcoming mini -tour, 
Evered is sending out a video press 
kit containing an interview with 
Monte. "Marisa's English is very 
good, and she comes across as charm- 
ing as she does on stage," says 
Evered. In addition, Evered is mail- 
ing 4,000 postcards to retail outlets to 
"pique some curiosity." 

Some retailers already are ex- 
pressing interest in the album. Spec's 
Music buyer Jim Baumann says the 
album "should do really well, particu- 
larly in the chain's South Florida 
stores," where the client base is mul- 
ti- ethnic. 

Monte was an ardent fan of Brazil- 
ian pop sounds when she began 
studying music at 14, yet by the time 
she was 18, she was in Rome explor- 
ing the technical intricacies of lyrical 
singing. Her operatic exploration 
was brief, however. 

"I was studying bel canto," says 
Monte, "but people kept telling me to 

sing Brazilian music in the night- 
clubs, and I thought, `These people 
grew up listening to the opera. I'll 
never sing like them; I have to search 
for my own roots.' " 

In the mid -'80s, Monte was daz- 
zling Brazilian audiences with her ki- 
netic act. In 1988, EMI -Odeon re- 
leased "Marisa Monte Live" in 
Brazil. The album is a scattershot 
collection reflecting her broad musi- 
cal tastes, which included jazz stan- 
dards, soul, '30 sambas, and blues. 
Accompanying the album was a 
filmed version of her live recording. 
The record was put out two years ago 
in the U.S. by World Pacific /Blue 
Note. 

Monte's 1991 follow -up, "Mais," 
which was her first record released 
stateside, follows a Brazilian- rooted 

pop /soul path and features guest ap- 
pearances by keyboardists Ryuichi 
Sakamoto and George Clinton side- 
kick Bernie Worrell. Also appearing 
on "Mais" are "Rose And Charcoal" 
collaborators Reis and Brown. 

Both "Marisa Monte Live" and 
"Mais" went platinum in Brazil 
(250,000 units sold), according to 
Metro Blue. Outside Brazil, the two 
albums have sold a total of 100,000 
units, according to the label. 

Evered says Monte is the ideal 
artist to kick off the Metro Blue sub- 
sidiary. 

"This label is not defined so much 
by going in one direction, but by the 
originality of all of the artists," 
Evered says. "And Marisa certainly 
is original." 

BMI Arranges For Monitoring 
Of Euro Broadcast, Cable TV 

NEW YORK -BMI has enlisted 
the services of a U.K. firm, Essen- 
tial Television Statistics Ltd. (ETS), 
to monitor the programming of 30 
European broadcast and cable TV 
channels. 

The development "is not designed 
to police European societies, [but] 
to establish a degree of control or 
management of our most important 
TV programs within European 
countries," says the performance 
right group's New York -based se- 
nior VP of international, Ekke 
Schnabel, who negotiated the 
agreement with ETS. "The informa- 
tion supplied by ETS will be used to 
assist foreign societies in their often 
difficult work of tracking and identi- 
fying American programming." 

As part of the arrangement, 
Schnabel adds, ETS will provide 
BMI with original American titles of 

TV programming, along with the lo- 
cal titles used in various European 
countries. As an example, he cites 
the classic American situation com- 
edy "Family Ties," which is aired in 
France, Belgium, Germany, Italy, 
Spain, and Sweden under titles re- 
fleeting the local languages. Be- 
cause some titles of the show in 
these countries bear no resem- 
blance to the American title, it is dif- 
ficult for foreign societies to effect 
proper royalty distributions. 

Schnabel recognizes the limits of 
the monitoring service, since it tar- 
gets top shows programmed on key 
channels. "However, we could ex- 
tend the coverage if the situation 
warrants the additional invest- 
ment," he adds. ETS is capable of 
monitoring a total of 80 broadcast 
and cable TV channels. 

IRV LICHTMAN 
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POLYGRAM ENTERS FITNESS FRAY WITH PLANNED SERIES OF REEBOK VIDEOS 
(Continued from page 1) 

pro Liz Masakayan, and hockey play- 
er Manon Rheaume. 

The titles are priced at $19.95. 
Reebok will give a major push to 

PolyGram's overall fitness line, 
which is scheduled to expand to at 
least 10 titles by the end of 1995. Sub- 
ject matter will be selected from 
analysis of women's equipment and 
video focus groups like the ones 
Reebok conducted in Paramus, N.J., 
Chicago, and Los Angeles in July. 
Among the results: The offer of free 
equipment, such as hand weights, en- 
hances video sales. 

"Reebok is transforming itself into 
a lifestyle company," says PolyGram 
Video president Gene Silverman. He 
notes that the footwear company's 
relationship with PolyGram may en- 
compass overseas markets, and that 
Reebok's video titles are "the most 
effective promotional tool they have." 

Reebok's name is prominent on all 
packaging, says Silverman, adding, 
"It's our star." 

A *Vision also has a footwear king 
on its side, Nike, and plans to exploit 
that connection more heavily than it 
has done. Thus far, only one A *Vision 
tape bears the Nike name. But A*Vi 
sion president Stuart Hersch says 
this will change with a new $14.95 
body conditioning cassette due this 
fall. "Nike wanted to learn the mar- 
ket" before launching a "major 
push," says Hersch. 

Meanwhile, A *Vision has already 
laid out plans for four additional 
"Buns" titles through 1996, at $9.95 
and $14.95 suggested list. "There is a 
great deal of potential left in the 
line," Hersch predicts. 

JUST ANOTHER COMPETITOR? 

Hersch, claiming that A *Vision 
holds the lion's share of fitness sales, 
shrugs off the PolyGram challenge: 
"We have plenty of competitors. 
They're just another one." 

There is room for both, says Dave 
Stevens, VP of video purchasing for 
rackjobber Handleman Co. But 
Stevens notes "Buns" has an "im- 
pulse price point" of $9.98 that's hard 
for anyone to beat. 

Nevertheless, A *Vision's growth 
and aggressiveness -it spent an esti- 
mated $40 million to buy out the cre- 
ator of "Buns," the Maier Group - 
have made the Time Warner venture 
the obvious target for a company 
with PolyGram's aspirations. Other 
Maier -like deals could be a solution 
for PolyGram. A horde of players 
crowd the fitness arena, including 
Meridian Films, based in Columbia, 
S.C., that would love to have Poly - 
Gram or A *Vision as a distribution 
partner. 

"It's clear they're going head to 
head," says Gary Ross, president of 

Suncoast Motion Picture Co., the 
sell- through -only video chain which 
helped put "Buns" on the retail map. 
Under -$10 cassettes in the series 
continue to do well, he reports. 

At the same time, Ross respects 
PolyGram's "expertise in marketing 
and clout in the marketplace," under- 
scored by its multimillion -unit sales 
of "The Mighty Morphin Power 
Rangers" -now an A *Vision proper- 
ty. In the end, "I would bet A *Vi- 
sion's market share would be affect- 
ed" by PolyGram's fitness thrust, he 
says. "They may have to worry about 
that." 

Hersch, meanwhile, is intent on 
boosting A *Vision's slice of the fit- 
ness business from the 70 % -75% of 
total unit and dollar volume he claims 
the company has cornered. "We don't 
see any change [downward] in the 
foreseeable future," Hersch says. 
"We're having great success across 
the board." 

Trade observers agree that A *Vi- 
sion dominates, but not to that ex- 
tent. "I would question those num- 
bers," says Ross. He places A *Vision 

PolyGram's upcoming slate of Reebok titles include "Winning Body Workout," 
featuring, from left, hockey player Manon Rheaume, volleyball player Liz 
Masakayan, and figure skater Nancy Kerrigan. 

titles at less than 50% of dollar vol- 
ume "in our operation." A wholesaler 
agrees that the 70 % -75% figure is 
high, although he acknowledges, "It's 
more than 50 %, I give him that. A *Vi- 
sion is definitely a significant play- 
er." 

PolyGram's attempt to become a 
fitness major is predicated on contin- 
uing sales gains. "The category is 
growing at least 20% a year," com- 
pared to about 15% for sell- through 
in general, says Ross. With Reebok 
tapes at $19.95, he says, "there's def- 

initely room" for the titles because 
the footwear giant is "such a strong 
name in the industry." 

NEWCOMERS JOCKEY FOR POSITION 

Newcomers to retail, like Meridian 
Films, want to be part of the chase by 
seeking a "strategic alliance" with an 
established supplier or a well -heeled 
sporting goods manufacturer eager 
to try video. One source says Meridi- 
an, which offers a line of tapes and ac- 
cessories under the name "The 
Firm," is looking for a distribution 
deal with an asking price of $10 mil- 
lion. 

"Firm" cassettes, available via di- 
rect response since 1986, have been 
repackaged and repriced from $49.95 
to $14.95 and $19.95 for stores. New 
York consultant Ahmed Tahir, an ad- 
viser to Meridian, says five distribu- 
tors- including ETD, which services 
Blockbuster -are carrying the line. 

But "if you're in the mood to spend, 
why not create the product and put 
all that money into marketing ?" says 
one home video executive familiar 
with the Meridian offer. 

TOWER PULLS STREISAND VIDEO IN RESPONSE TO SONY /BLOCKBUSTER EXCLUSIVE 
(Continued from page 1) 

news of the Blockbuster deal leaked 
out during the week of Sept. 5. Prior 
to the cancellations, Sony says pre - 
order sales exceeded 200,000 units. 

But according to Tower VP of 
video John Thrasher, the chain's 
pre -order on "Barbra -The Con- 
cert" was 8,000- 10,000 units. That 
alone would more than match Sony's 
estimate of cancellations. 

Tower's laserdisc and audio or- 
ders for the title will not be affected, 
says Solomon. 

Contrary to Sony sales materials, 
a spokeswoman says the video will 
not include a "Somewhere" clip, as 
previously reported. 

"Obviously we're concerned about 
any cancellations," says Yarbrough, 
"but it's an extremely small percent- 
age." 

But that percentage could get 
larger if more retailers decide to fol- 
low Tower's lead. Yarbrough says at 
least one other chain, which he 
would not name, has threatened to 
pull the title. 

A spokeswoman for the 1,294 - 
store, Minneapolis -based Musicland 
chain says the title will be on sale at 
all locations, but sources at the 700 - 
store, Albany, N.Y. -based Trans 
World Music Corp. and the 345 - 
store Wherehouse Entertainment 
chain, based in Torrance, Calif., 
would not comment on their plans 
for the video. At press time, several 
retailers were unsure whether they 

would take any action. 
However, one dealer has altered 

its promotion plans for the video. 
"We're carrying it but it's not a pri- 
ority for us anymore," says Compact 
Disc World president David Lang. 
"Sony is creating an unfair advan- 
tage for a competitor." 

Lang says the nine -store New 
Jersey chain had planned an elabo- 
rate cross -promotion between the 
audio and video configuration. Since 
learning of the Blockbuster exclu- 

sive, Lang has canceled the promo- 
tion. 

Blockbuster's Streisand deal 
comes at a time when retailers are 
already irked about several McDon- 
ald's music and video exclusives, in- 
cluding those with MCA/Universal 
Home Video, Cerna Distribution, 
and Musicland. 

With Tower's decision, the back- 
lash against retail exclusives has 
gone beyond a war of words to the 
place where it hurts the most -a 

supplier's bottom line. 
The Video Software Dealers Assn. 

reiterated its opposition to any deal 
that gives one retailer an advantage 
over another. The association says it 
has called Blockbuster and ex- 
pressed its displeasure about the 
deal. 

"These deals are killing competi- 
tion, and that's not a good thing," 
says Thrasher. "It's a sad period for 
entertainment retailing." 

GEFFEN /DGC RELAUNCHES HOLE CAMPAIGN 
(Continued from page 12) 

Robert Smith, "Every once in a while, 
there is a record that everyone feels is 
a hit and is a great record. Due to 
some of the worst circumstances and 
timing, this record hasn't gotten its 
fair amount of exposure." 

On April 30, "Live Through This" 
debuted at its chart peak of No. 55 on 
The Billboard 200, and fell off the 
chart 13 weeks later. According to 
SoundScan, the album has sold more 
than 192,000 copies. 

The first single from the album, 
"Miss World," reached No. 13 on the 
Modern Rock Tracks chart May 14. 

A central part of Geffen's relaunch- 
ing of "Live Through This" is the 
track "Doll Parts," which went to 
modern rock and college radio Sept. 
13. MTV will be serviced with a video 

for the song on Monday (19) (Bill- 
board, Aug. 27). 

In addition, Geffen plans to adver- 
tise the album on MTV and launch 
what Smith calls a "full- fledged cam- 
paign" at retail. 

Both radio programmers and retail- 
ers welcome a second push on the al- 
bum, and are optimistic that it can be- 
come a belated hit, much like Mazzy 
Star's "So Tonight That I Might See" 
(Billboard, Aug. 13). 

"Musically, it's a great album and it 
has a lot of potential," says Roman 
Kotrys, owner of the four- store, Dear- 
born, Mich. -based Repeat The Beat. 
Kotrys adds that the second promo- 
tional push should do the trick for 
Hole. "If it worked for Mazzy Star, it 
should work for Hole, too," he says. 

KNDD (the End) Seattle MD Mar- 
co Collins says it is the "perfect time" 
for DGC /Geffen to take another stab 
at attempting to break Hole. On Sept. 
11, the band performed at the sta- 
tion's "End It" concert, which also fea- 
tured such modern rock hit acts as 
Green Day and Weezer. 

Collins calls the band's perfor- 
mance -its first Seattle date since 
Cobain's death -"amazing ... They 
had the crowd going from the minute 
they walked on stage until the time 
they walked off." 

Adds Collins, "Hole had a lot to 
prove in the Northwest. If [the Sept. 
11] show was any indication, there is 
definitely a bright future for the new 
single." 

(Continued on next page) 
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L.A. -BASED FIRM TO LAUNCH WESTERN MUSIC SHOW IN CHINA 
(Cu t i 'l.ued from page 5) 

Sydney, Australia -based Radio 
2CH's Easy FM -AM is in its sixth 
year of operation. 

However, China USA Entertain- 
ment is the first American program 
supplier to gain access to all regions 
of mainland China, where the state - 
run CNR is the sole nationwide radio 
outlet, comparable to National Public 
Radio or the BBC. The Chinese gov- 
ernment prohibits private or foreign 
ownership of radio stations in main- 
land China. 

"History Of American Pop /Rock 
Music (1954 - 1994)" will tackle high- 
lights of American rock music 
chronologically, with each two -hour 
segment devoted to a specific year. 
"American Countryside" is a two - 
hour program of contemporary coun- 
try hits, mixed with classics in the 
genre. 

"Rather than taking an American 
show off the shelf and repackaging it 
for China, we have handcrafted this 
to the tastes of the Chinese audi- 
ence," says Altfeld. "There is a lot of 
information about American music 
and musicians that the Chinese are 
naturally curious about." 

Both shows will merge English 
with the Chinese Mandarin dialect. 
No hosts had been named at press 
time. The English- speaking co -host 
slots are expected to be filled by 
known American on -air personalities 
within a month. 

Altfeld says that his company will 
use a direct -response program, via 
phone or mail, in 1995 to offer listen- 
ers songbooks with English -lan- 
guage lyrics to classic and contempo- 
rary hits. 

Cultural differences and possible 
Chinese government restrictions are 
not a concern, according to Altfeld. 
"I'll have a great degree of sensitivi- 
ty in what I present," he says. "We 
gave them 1,000 songs to review, and 
they only turned down one or two. 
The problems are with some of the 
contemporary rap songs. Though I 
haven't submitted any, they would 
probably turn down a lot of them." 

One song that was rejected was 
Chuck Berry's 1956 Chess classic 
"Roll Over Beethoven." 

"I don't know why they rejected 
that -unless it was out of respect for 
Beethoven," Altfeld says, joking. 

Altfeld first tapped the lucrative 
Chinese radio market in April 1988, 
when his China America Corp. 
launched "American Pop Rock 
Hour," which ran for one year, end- 
ing as relations between the U.S. and 
China dimmed with the 1989 Tianan- 
men Square uprising and other hu- 
man rights issues. 

It was during that original 1988 se- 
ries that Altfeld found an unusually 
strong, positive reaction to country 
music. 

"It was a big surprise," says Alt - 
feld. "Country songs tend to tell 
more stories, which translates well to 
the young people in school who are 
studying English. We received lots of 
letters asking for lyrics to the songs. 
They went wild over country." 

Up to 10 minutes per hour of on -air 
advertising will be available to Amer- 
ican businesses. The financial details 
of the deal were not disclosed, but 
many of the Chinese media deals 
barter programming for multination- 
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al advertising exposure and revenue. 
On board as a charter sponsor is 

the Radisson Hotel chain. Although 
the chain's only hotel in China is lo- 
cated in Beijing, Altfeld says that the 
company is banking on establishing 

its identity before a possible future 
expansion in the area. 

"There are Japanese companies 
that advertise a product up to two 
years before it is commercially avail- 
able in China," says Altfeld. "Many 

sponsors recognize that there is a 
high amount of brand consciousness 
and awareness among the Chinese 
people. They are very brand -name 
aware." 

CHALLENGES AWAIT STRAUSS ZELNICK AT BMG 
(Cont inn /led from page 6) 

involvement with the industry so far 
has been limited to the launch of Fox 
Records, which he oversaw as presi- 
dent/C00 of the film studio 20th Cen- 
tury Fox, a post he held from 1989 -92. 
Fox Records is distributed by BMG. 

But Dornemann says, "I wanted 
someone who understands the cre- 
ative side and the business side of en- 
tertainment in total, not just music." 

Zelnick, who also will oversee BMG 
Video in North America, has a back- 
ground in the video industry. He was 
president of Vestron, the supplier that 
was forced into bankruptcy after its ef- 
forts to produce films failed. Its 
biggest hit, "Dirty Dancing," spawned 
a multiplatinum album for RCA. 

During his tenure at Fox, the studio 
released such hit movies as "Home 
Alone" and "Die Hard 2." Zelnick also 
worked in international television for 
Columbia Pictures. 

These experiences provide an im- 
portant clue to his appointment. BMG 
is eager to enter the film business, and 
is said to have looked at such studios as 
Castle Rock Entertainment and 
Metro -Goldwyn- Mayer. Zelnick has 
been a consultant to BMG on its movie 
strategy. But it is well known that pri- 
vately held Bertelsmann is unwilling 
to pay the inflated prices that media 

companies have been fetching in the 
acquisition market. 

Zelnick says he will "continue to 
look at opportunities that arise in all 
areas of media." But he has no inten- 
tion of going against the BMG grain. 
"Not overpaying is part of the strate- 
gy. It's a good discipline that ought to 
be maintained." 

Dornemann points out that BMG 
has "no short -term need to enter the 
film business, but movies long -term 
are a very important product." 

Another key area for Zelnick is in- 
teractive entertainment. BMG is 
merging two units, BMG Multimedia 
and BMG New Technologies, into 
BMG Interactive Entertainment, over 
which Zelnick will hold worldwide re- 
sponsibility. 

BMG's interactive multimedia oper- 
ations so far have consisted of joint 
ventures with Rocket Science, Ion, 
and RealTime Sports, and the distrib- 
ution deal with Crystal Dynamics. 

Zelnick was tapped to head Crystal 
Dynamics by its founders, Dave 
Morse and Madeline Canepa, in June 
1993. Its 32 -bit multiplatform video 
games have included "Crash 'N 
Burn," which was packaged along 
with the launch of the 3D0 Multiplay- 
er, and "Total Eclipse," the compa- 

ny's top -selling title. 
Zelnick will remain in Palo Alto, 

Calif., where Crystal is headquar- 
tered, until the end of the year, when 
he will relocate to BMG's New York 
headquarters. Zelnick says he will as- 
sist Crystal in its transition to a new 
chief executive and may stay on the 
board at the company, of which he is 
said to own a sizable stake. 

It was reported earlier this year 
(Billboard, March 26) that Zelnick had 
been offered the post of CEO of BMG's 
music labels, but he denied it at the 
time. Dornemann says, "I was talking 
to Strauss, but didn't discuss this job 
because he had his own company. As 
we developed a closer relationship, it 
[became] time to discuss it." 

The operations that Zelnick will 
oversee amounted to more than $1 bil- 
lion in sales during BMG's past fiscal 
year, which ended June 30. BMG En- 
tertainment's total worldwide sales 
were $4.3 billion. Besides North 
American music operations, world- 
wide music publishing, domestic dis- 
tribution, worldwide interactive en- 
tertainment, and home video, Zelnick 
will be responsible for BMG Direct 
and BMG Kidz. Rudi Gassner remains 
in charge of BMG's international mu- 
sic operations. 

GEFFEN /DGC RELAUNCHES HOLE CAMPAIGN 
(Continued from preceding page) 

KNDD is one of 12 modern rock sta- 
tions that were playing "Doll Parts" 
before it was officially serviced, ac- 
cording to Broadcast Data Systems. 

The track is already garnering top 
10 requests, says Collins. " `Miss 
World' did well for us, but it wasn't a 
huge- response song. It was a little dif- 
ficult without MTV support, and it was 
not exactly the most intense call -out 
record, but when they launched into it 

in concert, all the jaded press folks and 
the other bands were in awe." 

Geffen/DGC is hopeful that Hole's 
live dates will drive album sales. 

"Since the very beginning, when we 
first began planning the campaign, 
one of the critical elements was tour- 
ing," says Smith. "Hole is really a good 
live band and always has been, but 
Courtney has really developed as a 
performer over the last year." 

Prior to the release of "Live 
Through This," Hole was the support 
act on the Lemonheads' tour and re- 
ceived generally good reviews. 

The band will continue to tour in the 
U.S. in 1,000- 2,000 -seat venues 
through Thanksgiving. Geffen plans to 
work "Doll Parts" through the end of 
the year. In early 1995, the label plans 
to issue another track as a single. 

RIAA Thwarts Pirates On Several Fronts 
The Recording Industry Assn. Of 

America succeeded on both criminal 
and civil fronts in the latest salvos in 
its ongoing assault on piracy. 

On Aug. 10, two counterfeiters in 
California were sentenced to six 
months in jail as a result of their 
felony convictions on music piracy 
charges, according to the RIAA's 
anti -piracy unit. 

Also on Aug. 10, the RIAA filed a 
civil copyright infringement and 
trademark lawsuit on behalf of a num- 
ber of major record companies. The 
suit was filed Aug. 10 in a federal dis- 
trict court in South Carolina against 
six previously convicted music pirates. 

Less than a month later, on Sept. 8, 
law enforcement officers and RIAA 
anti -piracy representatives raided 
three New York facilities that al- 
legedly comprised a major counterfeit 
cassette manufacturing and distribu- 
tion operation dealing with Hispanic 
product. 

In the California case, convicted 

counterfeiters Maricela Flores and 
Gustavo Ortega, both first -time of- 
fenders, were sentenced to six months 
each in county jail, plus probation. 

The plaintiffs in the civil suit, which 
seeks statutory damages up to $6 mil- 
lion, include Arista Records, Atlantic 
Records, Capitol Records, Elektra 
Entertainment, Malaco Records, 
MCA Records, Reprise Records, SBK 
Records Group, Sony Music Enter- 
tainment, Warner Bros. Records, and 
Word Inc. 

The six defendants in the suit were 
convicted in 1990 of counterfeiting 
more than 60 different titles released 
officially by the plaintiffs. Their sen- 
tences ranged from 46 months in 
prison, with three years supervised 
probation, to three years probation 
and community service. 

According to Steven D'Onofrio, ex- 
ecutive VP and director of the RIAA's 
anti -piracy unit, the civil suits are de- 
signed to deter repeat offenders and 
help member companies recoup their 

losses. "It may be that in a particular 
case, we feel that justice might not 
have been served," he says. "In some 
cases, we may have also found some 
assets in the investigation process that 
we are able to attach." 

The New York raids yielded 94,950 
alleged counterfeit cassettes, 1.5 mil- 
lion alleged counterfeit insert cards, 
and raw materials and equipment al- 
legedly capable of producing 3.6 mil- 
lion counterfeit cassettes per year, ac- 
cording to the RIAA. 

Seven individuals were arrested 
and charged as felons for violating 
New York's true name and address 
statute; four of the seven defendants 
were also charged with criminal pos- 
session of forgery devices. 

The raids, in Nesconset, Astoria, 
and Forest Hills, N.Y., were conducted 
by the Suffolk County District Attor- 
ney's office and the New York Police 
Department, assisted by representa- 
tives from the RIAA's anti -piracy unit. 

PETER CRONIN 
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Newsmakers 

A Songwriter Among Peers. Songwriter Jud Friedman announces his re- 

signing with peermusic. Friedman started at peermusic as an unknown, and has 
since garnered Grammy and Oscar nominations for his song "Run To You" from 
The Bodyguard" soundtrack, co- written the Grammy -nominated "I Don't Have 

The Heart," and composed the title track to the film "Color Of Night." Shown, 
from left, are attorney Gary Gilbert; peermusic CEO/charman Ralph Peer II; 

Friedman; and peermusic senior VP Kathy Spanberger. 
Root Music. Mercury group Rusted Root relaxes backstage after opening for 
Sheryl Crow at New York's Irving Plaza. The band is touring in support of its debut 
album, "When I Woke." Shown in the back row, from left, a -e Rob Kos, 
Metropolitan Entertainment; band member Jim Donovan; Mercury's Ed Eckstine, 
Bob Skoro, and Daniel Savage; and band members Michael Glabicki, John 
Buynak, Jenn Wertz, and Jim Dispirito. In the front row, from left, are band 
member Liz Berlin. Mercury's Jim Mazzacco. and band member Patrick Norman. 

Dave's World. The Dave Matthews Band socializes with RCA Records 
executves backstage after a sold -out show at New York's Irving Plaza. Shown in 

the back row, from left, are band members Leroi Moore, Stefan Lessard, and 
Dave Matthews; Bruce Flohr, RCA senior director of A &R; band member Boyd 
Tinsley; and Peter Robinson, RCA associate director of A &R, East Coast. In the 
front row, from left, are band member Carter Beauford; Greg Linn, RCA director 
of national sales; and RCA president Joe Galante. 

Soundtrack Like A Box Of Chocolates. Paramount and Epic executives 
celebrate the success of the "Forrest Gump" soundtrack at a screening. The 
Epic Records soundtrack features music spanning three decades and has 
reached No. 2 on The Billboard 200. Shown, from left, are Joel Sill, executive 
music producer for "Forrest Gump "; Harlan Goodman, Paramount Pictures 
senior VIP of music; Linda Livingston, BMI director of filmfTV relations; composer 
Alan Silvestri; and Glen Brunman, Epic senior VP of soundtracks. 

Logical Agreement. Executives 
announce BMG Distribution's new 
agreement to distribute Logic 
Records' releases in the U.S. Logic 
Records is a joint venture between 
BMG /Ariola Munich and Logic, a 
German independent dance label. 
Shown, from left, aie Thomas Stein, 
president, GSA, BMG international; 
Pete Jones, president, BMG 
Distribution; and Konrad Von 
Loehneysen, president/CEO, Logic 
Records New York. 

Welcome Back. Virgin artist Boz Scaggs is congratulated at House Of Blues in 

Los Angeles following his first live performance in 14 years. Shown, from left, are 
Phil Ouartararo, president /CIEO, Virgin Records America; Scaggs; and Craig 
Fruin, HK Management. 

Here He Is. EMI Music writer Glenn 
Jones celebrates the release of his 
album "Here I Am" during a party at 
New York's Iridium. Shown, from left, 
are Brian Jackson, creative manager 
East Coast, EMI Music Publishing; 
Louise West, Jones' manager; Jones; 
and Evan Lamberg, VP of creative 
East Coast, EMI Music Publishing. 

Heartfelt Contribution. Capitol artist Dave Koz, left, actress Emma Samms, and 
video director Nigel Dick take a break during the filming of Koz's "Faces Of The 
Heart" video. Proceeds from the single's sales will be donated to the Starlight 
Foundation, which grants wishes to terminally ill children. Samms is the founder 
of the Starlight Foundation. "Faces Of The Heart" is the new theme to the TV 
show "General Hospital." 
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BUDDY GUY GETS BACK TO BASIC BLUES 
(Continued from page 10) 

know? So I'm sayin', `Hey man, you're 
here, you got to ring up heaven and 
let these guys know you're down here, 
still sendin' that up there.' Wherever 
they is, I'm tryin' to put a big smile on 
their face." 

Guy put smiles on some faces in Au- 
gust, when he played a ferocious set at 
Wherehouse Entertainment's company 
conference in Los Angeles, according to 
Bob Bell, new -release buyer for the 350 - 
store chain based in Torrance, Calif. 

"He completely blew everybody 
away, and as a result he has the com- 
plete support of 350 store managers, 
and we are going to break this record 
big time," Bell says. 

" Slippin' In" was produced by Eddie 
Kramer, Jimi Hendrix's longtime engi- 
neer, who produced Guy's version of 
"Red House" on the Hendrix tribute al- 
bum "Stone Free." On half of "Slippin' 
In," Guy is backed by his working band 
(guitarist Scott Holt, bassist Greg Rzab, 
and drummer Ray "Killer" Allison). On 
the remaining songs, Guy is supported 
by the reunited members of Stevie Ray 
Vaughan's band Double Trouble - 
bassist Tommy Shannon, drummer 
Chris "Whipper" Layton, and key - 
boardist Reese Wynans. 

Guy's manager, Scott Cameron, says, 
"Buddy basically chose the songs he 
was going to do, and I think one of the 
things that he wanted to do was make a 
Buddy Guy record, and be Buddy Guy 
on guitar and be Buddy Guy on vocals, 
and not have any guests." 

The only participant who may truly 
be considered a visiting luminary is pi- 
anist Johnnie Johnson, noted for his 
work on Chuck Berry's classic Chess 
recordings of the '50s, who is heard on 
every track. 

Guy fast worked with Johnson at one 
of Clapton's all-star Royal Albert Hall 
concerts three or four years ago. The 
bond between the two musicians was 
immediate, Guy says. 

"He looks up at me and says, 'I'm 
workin' with you from now on,' " Guy 
says. "Matter of fact, the guy rings my 
room the next mornin'. He said, `You 
Buddy Guy ?' I said, `Yeah.' He said, `I'm 
comin' over to have breakfast with you.' 
I said, Well, OK.' And he walks in the 
door with a briefcase, and opens the 
briefcase and brings out a half a pint of 
Crown Royal, and said, `Get your glass, 
here's breakfast.' " 

Guy's association with Double Trou- 
ble dates back to the early '80s, when 
Guy frequently played Antone's blues 
club in the band's hometown of Austin, 
Texas. 

Guy says, "Every time I looked up, 
there was Stevie or somebody sittin' be- 
hind me, Reese or one of these guys. I'm 
sayin', `Man, these guys is teachin' me 
how to play the shit I'm s'posed to 
know!' " 

HEIGHTENED VISIBILITY 

Guy's pungent new album follows a 
year of heightened visibility for the vet- 
eran bluesman, who blasted back into 
the public eye with "Damn Right, I've 
Got The Blues" in 1991. 

Last December, he received Bill- 
board's annual Century Award, the 
publication's highest honor for distin- 
guished career creative achievement 
(Billboard, Dec. 4). This spring, he won 
his second Grammy for best contempo- 
rary blues album for 1993's "Feels Like 
Rain." Last September, Woodford 
Press published "Damn Right I've Got 
The Blues," a biographical work co-au- 
thored by Donald E. Wilcock and Guy. 

Although Silvertone's "Damn Right" 
has sold more than 283,000 units do- 
mestically, and "Feels Like Rain" sold 
129,000, according to SoundScan, Guy's 

label hopes to break him beyond his loy- 
al following with "Slippin' In." 

Silvertone director Michael Tedesco 
says, "This time around, would we like 
to establish Buddy further at rock ra- 
dio? Yeah, absolutely we would. We'll 
definitely be making efforts on that be- 
half, because I think that potentially the 
tracks `I Smell Trouble' or ̀ Please Don't 
Drive Me Away' are both tracks that 
would work really well at that format." 

Tedesco adds, "The initial thrust will 
be at the [album alternative] format, as 
well as the whole blues -specialty show 
format. It's not necessarily a visible 
thing, but there are a number, and a sig- 
nificant number, of specialty shows that 
deal in blues or blues roots- related pro- 
gramming ... Then, as far as radio is 
concerned, it will be to take the empha- 
sis that is coming from the blues and 
specialty shows and take that to album 
rock radio." 

One shoehorn at album rock radio 
could be Clapton's new Reprise album, 
"From The Cradle." A recital of classic 
blues songs covered emotionally by the 
master guitarist, the album is viewed as 
a potential catalyst for "Slippin' In" and 
other straight blues recordings at the 
format. 

Tedesco says, "I wouldn't expect all of 

a sudden that album rock radio turns 
into blues radio, but I think that per- 
haps with the advent of the Clapton 
record -being a totally traditionally 
blues -based guitar record -it could in 
fact open up avenues for other artists." 

Al Hofer, assistant PD at album rock 
KSHE St. Louis, says that his station 
gave medium rotation to the B.B. King - 
Robert Cray track "Playin' With My 
Friends," from King's all -star 1993 al- 
bum "Blues Summit." KSHE has Clap - 
ton's "Tore Down" in heavy rotation. 

Asked if the station would add a Guy 
track, Hofer says, "It depends on the 
sound of the record ... I would certain- 
ly go along with people who say ['From 
The Cradle] helps open the door [for 
blues]. There seems to be definitely 
more interest in blues in the last couple 
of years than in my entire 14 years 
here. ", 

Manager Cameron tempers his opti- 
mism, saying, "Maybe the new Eric 
Clapton release will open a lot more ra- 
dio to blues as blues is, and maybe that 
will open more doors to Buddy, or 
maybe they'll pull that old [thing] - 
Well, we're already playing Eric Clap - 
ton, so we're playing enough blues.' " 

Guy is grateful for the support Clap - 
ton and others have shown for his cho- 

sen genre. 
"This record that Eric did is gonna 

really help a lot of blues people out, be- 
cause they're gonna play Eric's record 
where they wouldn't play anybody 
else's, and this may give a shot to some 
of us who haven't made bigger stations. 
I'm very proud of him for that ... It'd be 
great if some doors would open, and 
him, the [Rolling] Stones, and a lot of su- 
per guys have really been handin' a 
hand down to a lot of us, so I still owe a 
lot of thanks to them." 

The Stones -whose path first 
crossed with Guy's in 1964, when the 
English group recorded at Chess Stu- 
dios in Chicago -are offering the blues - 
man more than lip service: Guy will 
open Stones tour dates Oct. 14 -15 at the 
MGM Grand in Las Vegas and Oct. 19 
and 21 at the Rose Bowl in Pasadena, 
Calif. 

Says Wherehouse's Bell, "This 
record will benefit a great deal from the 
Clapton record, from [Guy's] opening 
[slot] for the Stones, and just from gen- 
eral interest in the blues. As far as real, 
authentic blues, he's probably the pre- 
mier artist working today." 

Guy will play a pair of high -profile 
shows in L.A. surrounding the Stones 
dates. "Buddy's going to be performing 

at House Of Blues Oct. 13 in L.A. for the 
NAB [National Assn. of Broadcasters] 
convention -it's a CBS Radio/ House 
Of Blues syndicate performance," 
Tedesco says. "It's not open to the pub- 
lic. That's one thing that'll put Buddy in 
front of a reasonably large proportion of 
radio programmers. The following 
week, on Oct. 20, he will also be playing 
the House Of Blues." 

"Slippin' In" will have its world pre- 
miere on the syndicated "House Of 
Blues Radio Hour" Oct. 8-9. 

In late October, Guy will begin a 
three -week European tour of 2,500- 
3,000 -seat venues, co-billed with George 
Benson. After a layoff during the holi- 
day season, Guy will kick off his 1995 -96 
tour with 10 days of dates, featuring pi- 
anist Johnson and other guests, at his 
Chicago club Legends. 

"Then we're gonna take off and prob- 
ably do about a year to 18 months of 
pretty solid touring," Cameron says. 
"He's gonna be out by himself. This will 
be worldwide, this won't just be do- 
mestically. We'll be doing Japan, 
Southeast Asia, Australia, New 
Zealand, probably going back to Eu- 
rope." 

GIANT RE- ADDRESSES LETTERS TO CLEO 
(Continued from page 10) 

says he first saw the band perform last 
spring. Aldrich says that with lead 
singer Kay Hanley's "charisma and the 
power of the band," he was convinced he 
wanted to sign the act at that time, but 
decided to get better acquainted first. 
"When I saw them again, I was knocked 
out, and made them an offer shortly 
thereafter." 

Prior to signing with Giant, Cleo also 
had been courted by Atlantic and RCA. 
Horton says Giant got the band be- 
cause it showed the most interest in 
marketing the existing record and de- 
veloping the band at the street level. 
He adds that Cleo will face no competi- 
tion for attention at Giant, since the la- 
bel's roster features no other female - 
led alternative pop /rock band. 

Hanley says the band decided on 
Giant a few days before playing with 
Morphine June 1 in Massachusetts, 
and informed Giant of the decision 
the day after the show. "Then we 
started dealing with 80 -page con- 
tracts, and came up with a very 
unique deal," says Hanley. "Without 
getting too precious about the minu- 
tiae, I'm very pleased with it." 

TOURED ON CREDIT CARDS 

Hanley says Cleo had given up on 
trying to get signed by any label 
years ago, adding that "Aurora Gory 
Alice" was not recorded for Cherry - 
Disc but was actually made prior to 
the band's signing with the indie. 

"We never missed the idea of hav- 
ing money, because we never had it," 
Hanley says. "We toured on credit 
cards and hoped we could pay them 
off. We really weighed our options 
carefully before signing, and did the 
right thing." 

Hanley says Giant shares the 
band's vision. "We want to tour and 
tour and tour to sell records. That's 
how we'll do best, by getting out 
there. With this album, we had just 
hoped to have something that made it 
worthwhile to be on the road." 

The band will kick off a fall tour 
Sept. 22 in New York, and Horton 
says the strength of Cleo's live shows 
will attract a greater following for 
the group. 

Radio airplay has been virtually 
non -existent since spring, when the 
band received substantial local air- 
play and some rotation on stations 
nationwide with its CherryDisc sin- 
gle "I See." 

The new rock -oriented take on 
"Here & Now" will be Cleo's first na- 
tional single, promoted by Giant, and 
will be the second single released off 
the "Melrose Place" soundtrack, 
which also features Dinosaur Jr. and 
Aimee Mann. 

Although the band had originally 
picked "Big Star," another song from 
"Aurora Gory Alice," as a possible 
follow -up single to "I See" (Billboard, 
March 26), the re- recorded "Here & 

Now" received the best and most en- 
thusiastic response from everyone 
involved at the label. 

The song also was a good fit for the 
"Melrose" album, according to 
Bakker. "We're going to modern rock 
and college radio [with `Here & 

Now'], with the expectation of having 
a hit record," Horton says. 

Giant also plans to push "Here & 

Now" hard at video. Mark Kohr, who 
directed Green Day's "Basket Case" 
video (currently No. 1 on MTV), will 
direct Cleo's first video. 

"We've wanted to work with him 
for a long time, but were waiting for 
the right band," Bakker says. "Cleo 
is that band. There's been a very 
good, but not hype -y buzz around the 
band, which is why we could get 
Mark Kohr. We're going to try to re- 
lease the single around the same time 
the video is aired, to get as mány 
plays as possible." 

Bakker says the label is going to 
radio with "Here & Now" Oct. 25. 

He adds that in targeting modern 
rock and college stations first, Giant 
is "making a concerted promotional 
effort which will involve bringing 
programmers out to Cleo's live 
shows. Kay's personality is our secret 
weapon." 

At retail, Bakker says the focus 
will be on mom -and -pop stores and 
one -stops. In addition, Giant will 
work with those national chains that 
were already carrying the original 

"Aurora Gory Alice," such as the 144 - 
store, Milford, Mass. -based Straw- 
berries, but won't pursue new ones 
for some time. 

"We're not rushing this thing to 
the mainstream," Bakker says. "To 
graduate them too early would be 
detrimental to everyone involved. As 
we take the band to the next level, we 
won't lose sight of where they come 
from. We want to take advantage of 
their independent base and expand 
on it, so we won't spend a silly 
amount of money getting them into 
Kmart." 

LOCAL HEROES 

Locally, the band has remained a 
best seller at some chains. Natalie 
Waleik, senior buyer for the 11 -store 
Newbury Comics web, says Letters To 
Cleo is "one of our best -selling acts 
every day." At Newbury, the band's 
sales have doubled since March, de- 
spite the lack of radio airplay. "I'm sure 
the album will keep growing, especially 
nationally," she says. 

The band members never expected 
to achieve the status of local heroes, 

but they say they're learning to adjust. 
"We've been in publications I've only 

dreamed about," says Hanley. "I'm ex- 
pecting the best, but preparing for the 
worst." 

Hanley says she was about 20 when 
the band wrote "I See." "It scares me 
to know that people know us by that 
song, but they do," says Hanley. 
"Imagine if other people thought some- 
thing you did when you were younger 
was good, but you hated it and feared 
that those people weren't telling you 
the truth and were exploiting it out of 
pity ... It's just way too icky for me to 
even deal with." 

She adds that there's a good reason 
for the reworking of "Here & Now" and 
"Rim Shak." "They had this funky ele- 
ment that made us want to puke. We 
just hated those songs. When we real- 
ized we might be getting a big, swanky 
record deal, we told [the interested la- 
bels] our intentions about re- recording, 
and everyone seemed to think that was 
a cool idea." 

As for the future, Hanley reports 
that Cleo has demoed 13 songs for its 
upcoming release. 

GRAMMY AWARDS RETURNING TO L.A. 
(Continued from page 12) 

hosted the Grammys, the event sparked 
controversy due to a $24,000 parking - 
control fee initially imposed by the city 
for the Governor's Ball. The fee subse- 
quently was reduced to $7,000, but the 
squabble over the fees may have has- 
tened the show's return to New York. 

Says Greene, "Basically, we didn't 
have a pro-active relationship with city 
government to solve silly problems like 
parking the last time. But Mayor 
Richard Riordan has demonstrated sup- 
port for this year's show." 

Greene says the Grammys are re- 
turning to Los Angeles because of the lo- 
cal corporate support NARAS will gain 
that will allow the organization to contin- 
ue its various programs. 

"Five years from now, no one will re- 
member that the 1995 Grammy Awards 
were held in Los Angeles," says Greene. 
"The most important thing is that we 

will be able to leave behind programs to 
help benefit the music community." 

NARAS provides professional musi- 
cians with affordable health insurance 
and emergency aid. It also sponsors nu- 
merous music education programs, such 
as Grammy In The Schools, the Nation- 
al Grammy Concert Series For Chil- 
dren, and the Jazz Film Preservation 
project. 

Greene says the Grammy Awards 
show could represent a boost to the host 
city's economy. 

Corporate sponsors will be an- 
nounced in the coming weeks, Greene 
says. He declined to comment on subse- 
quent sites for other Grammy shows. 

Riordan joined Greene in making the 
announcement Sept. 14 at City Hall. 
MCA Records president Richard 
Palmese, who is Los Angeles Host Com- 
mittee co- chairman, also was on hand. 
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Dillon Fence Makes A 'Scene.' Dillon Fence's first album for Mammoth /Atlantic, 
"Living Room Scene," is due to hit the streets Tuesday (20). The release will be 
kicked off with a gig at the Cat's Cradle in the quartet's hometown of Chapel Hill, 
N.C. A U.S. club tour will follow. Pictured at Ardent Recording in Memphis as the 
act wrapped the project, from left, are road manager Mike Leach; band members 
Chris Goode, Greg Humphreys, and Kent Alphin; producer Mark Freegard (the 
Breeders, Madder Rose); band member Scott Carle; and assistant engineer 
Jeffrey Reed. 

The Call Of Hootie. Atlantic Records act Hootie & the Blowfish was joined by 
label and publishing brass as it signed a deal with EMI Music Publishing. 
Pictured, from left, are band members Dean Felber and Mark Bryan; Evan 
Lamberg, VP, creative operations, EMI Music Publishing East Coast; band 
member Darius Rucker; Robert H. Flax, executive VP, EMI Music Publishing 
Worldwide; band manager Rusty Harmon; band member Jim "Soni" Sonefeld; 
Tim Sommer, A &R representative, Atlantic; attorney Gus Gusle.r ^ ̂  
director, business affairs, EMI Musin 

INT'L DISTRIB FOR POPE'S ROSARY ALBUM 
(Continued »mil paye 1.2) 

three years ago," says Orfila, whose 
company ranks among the largest inde- 
pendent labels in Spain. "But at the 
time, the economy was going fine in 
Spain, and I was not ready to put the 
idea into practice. Now, with the reces- 
sion, the time is right for this release." 

"Negotiations with the Vatican were 
very cordial and easy, in part because 
the Pope is a great enthusiast of the 
rosary, and he has seen in this idea a 
magnificent occasion to spread this 
Christian devotion," says Orfila. 

The label says the Pope is receiving 
no compensation for his performance, 
but was interested only in spreading the 
word through the Divucsa recording. 

EMI SHAKEUP 
(Continued from page 6) 

been co- founded by Koppelman. Glass, 
who served as senior VP of promotion 
and executive VP /GM at SBK, became 
co- executive VP /GM at the combined 
SBK, Chrysalis, and EMI Records USA 
labels in 1991. He was appointed presi- 
dent/CEO in April 1993. 

Sigerson, rumored for weeks to have 
been hired by Koppelman for an EMI 
executive post, spent three years as 
president of Polydor Records, where he 
worked with such acts as Santana, 
Quicksand, X -Clan, Van Morrison, and 
Andrew Lloyd Webber. Preceding his 
Polydor affiliation, Sigerson produced 
albums by David & David, the Bangles, 
and Tori Amos, among others. As an 
artist, he recorded two albums for Is- 
land Records. 

Of the moves, Koppelman says, "I al- 
ways [admire executives] who speak to 
the music. Sigerson has all the creden- 
tials to do the job. The people who are 
leaving just didn't fit structurally, so it 
wasn't about doing a good job or any 
kind of indictment against them." 

lass, who was one of the first em- 
; of SBK Records when it was 
in 1989, Koppelman says, "It 

I question of hits or misses, but 
out where the company is going 
is going to lead it there. It was 

t period of one and a half years 
1, in going from general man - 
resident of a major company, 
!n't perform as well as he or I 
e liked it to. So we had a meet - 
e minds. It's not [about] 
's about going forward." 
ho is believed to have signed a 
.ontract in April 1993, tells 
'I resigned because I decid- 
to move on. Besides my in- 
in music, I plan to devote 
ly time and energy to 
LIFEbeat, of which Glass 

I. and president, is a music 
DS relief and information 
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The Spanish label paid for the record- 
ing's technical costs; its total outlay was 
reported at about $300,000. 

Orfila declined any further discussion 
pertaining to royalties from the record. 
However, he does not hide the fact that 
his motives are purely commercial. "Di- 
vucsa releases all kinds of Spanish mu- 
sic, and I thought this idea would cover 
a part of the market that was being ig- 
nored. One condition of granting the 
rights to other territories under license 
is that the marketing is backed by a 
television campaign." 

The rosary, a set of prayers, stems 
from the 13th century in France, when 
Saint Domingo introduced the rosary 
by reading the sermon in the face of the 
heresy of the Albigenses from Albi, who 
caused an uproar by doubting Mary's 
virginity. On the CD, the Pope says 
three separate sections of the rosary 
and sings a chant before and after each 
section, ending with a rendition of the 
Latin hymn "La Salve Regina." 

The first 15 numbered copies of the 
CD were sent to John Paul, and he re- 
sponded by blessing number 0000 and 
presenting it to Divucsa. 

Orfila insists that his idea predates 
the enormously successful CD of Gre- 
gorian chants by the Dominican monks 
of the Santo Domingo monastery at Si- 
los in northern Spain, which was also 
richly religious in tone and has sold 
more than 3 million units worldwide. 

Another Vatican- related recording, 

"The Papal Concert To Commemorate 
The Holocaust," was released Sept. 6 in 
the U.S. by Houston independent Jus- 
tice Records (Billboard, Sept. 3). That 
album is a live recording of a concert 
held April 6 at the Vatican to mark the 
Catholic Church's first official recogni- 
tion of the Holocaust and the nation of 
Israel. It does not feature any perfor- 
mances by Pope John Paul II. 

The "Papal Concert" album is avail- 
able in Europe through various inde- 
pendent distributors, according to Jus- 
tice president Randall Jamail. 

One sour note to "El Rosario" is that 
the CD never entered the Spanish sales 
chart, which led to Orfila "complaining 
bitterly" to the local IFPI affiliate 
AFYVE, of which Divucsa is a member. 

AFYVE director Carlos Grande 
says, "The charts exist for musical ma- 
terial and exclude, for example, sales of 
albums of gymnastic exercises, narra- 
tives, or language courses. In this case, 
it was clear that the word was more rel- 
evant than the music, even though it 
was the word of the Pope." Apart from 
John Paul's dulcet tones, the back- 
ground music is Handel's "Messiah" 
and Bach's "Ave Maria." 

In 1993, Divucsa's sales were $10.2 
million; this year, sales are expected to 
reach $11.8 million. 

Assistance in preparing this story 
was provided by Paul Verna in New 
York. 

Multi -disc set to package? Try Safety -sleeve . . 

Safety-sleeve binders and page 
products can organize your multi -CD 

set with incredible graphic 
possibilities. The compact size lowers 

your handling and shipping cost 

without sacrificing presentation. 

See your disc manufacturer or call us for details. 
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1 1 - 2 

* * * No. 1 * ** 
BOYZ I I MEN MOTOWN 530323 (10.98/16.98) 2 weeks at No. 1 I I 1 

2 2 1 15 SOUNDTRACK As WALT DISNEY 60858 (10.98/17.98) THE LION KING 1 

3 3 2 10 SOUNDTRACK EPIC SOUNDTRAX 66329/EPIC (15.98 EQ/24.98) FORREST GUMP 2 

4 5 4 31 

* * * GREATEST GAINER * * * 
GREEN DAY REPRISE 45529 */WARNER BROS. (9.98/15.98)E DOOKIE 4 

5 6 3 14 STONE TEMPLE PILOTS ' ATLANTIC 82607 * /AG (10.98/16.98) PURPLE 1 

6 11 9 17 OFFSPRING EPITAPH 86432* (8.98/14.98) ® SMASH 6 

7 4 - 2 
ATLANTIC 
CARRERAS82614/AG 

(, 

DOMIN1498/1GO998) , PAVAR0TTI (MEHTA) 3 TENORS IN CONCERT 1994 4 

8 8 8 44 CANDLEBOX A2 MAVERICK/SIRE 45313/WARNER BROS. (9.98/15.98)1E CANDLEBOX 7 

9 9 6 39 
COUNTING CROWS A' AUGUST & EVERYTHING AFTER 
DGC 24528 /GEFFEN (10.98/1598) 1p 

4 

10 7 5 42 ACE OF BASE 5 ARISTA 18740 (9.98/15.98) THE SIGN 1 

11 15 22 28 

* * * PACESETTER*** 
SHERYL CROW A &M 0126(9.98/15.98)® TUESDAY NIGHT MUSIC CLUB 11 

12 10 7 14 WARREN G A' VIOLATOR /RAL 52335 * /ISLAND (10.98/15.98) REGULATE...G FUNK ERA 2 

13 12 10 27 SOUNDGARDENA2A &MO198 *(10.98/16.98) SUPERUNKNOWN 1 

14 16 11 9 ROLLING STONES VIRGIN 39782 (10.98/16.98) VOODOO LOUNGE 2 

15 17 15 4 THE JERKY BOYS SELECT 92411 * /AG (10.98/15.98) THE JERKY BOYS 2 12 

16 26 35 9 BONE THUGS N HARMONY CREEPIN ON AH COME UP (EP) 
RUTHLESS 5526 * /RELATIVITY (7.98/12.98) 

16 

11 13 12 25 TIM MCGRAW AF CURB 77659 (9.98/13.98) NOT A MOMENT TOO SOON 1 

18 NEW O. 1 

* * * HOT SHOT DEBUT* * * 
GERALD LEVERT EASTWEST 92416/AG (10.98/16.98) GROOVE ON 18 

19 20 49 3 SOUNDTRACK NOTHING/INTERSCOPE 92460/AG (10.98/16.98) NATURAL BORN KILLERS 19 

20 19 21 51 MELISSA ETHERIDGE ISLAND 84866o(10.98/15.98) YES I AM 16 

21 23 23 27 
NINE INCH NAILS 
,.. ,, wG/ rvT- INTERSCOPE92346 /AG(10.98/16.98) 

THE DOWNWARD SPIRAL 2 

22 14 13 3 AMY GRANT A &M 540230 (10.98/16.98) HOUSE OF LOVE 13 

23 22 16 4 
NEIL YOUNG AND CRAZY HORSE SLEEPS WITH ANGELS 
REPRISE 45749 *NJARNER BROS. (10.98/17.98) 

9 

24 18 17 28 YANNI A PRIVATE MUSIC 82116 (10.98/15.98) LIVE AT THE ACROPOLIS 5 

25 21 18 22 ALL- 4 -ONE A' BLITZ7JATLANTIC 82588/AG (10.98/15.98) ALL -4 -ONE 7 

26 24 19 31 SOUNDTRACK A' RCA 66364 (10.98/16.98) REALITY BITES 13 

27 25 30 3 CHANGING FACES SPOILED ROTTEN /BIG BEAT 92369/AG (9.98/15.98) CHANGING FACES 25 

28 27 25 16 
AALIYAH AGE AIN'T NOTHING BUT A NUMBER 
BLACKGROUND 41533 * /JIVE (9.98/15.98) 

18 

29 30 29 11 ALAN JACKSON ARISTA 18759 (10.98/15.981 WHO I AM 5 

30 31 26 8 COOLIO TOMMY BOY 1083* (11.98/15.98) IT TAKES A THIEF 8 

31 38 34 73 AEROSMITH A* GEFFEN 24455 (10.98/16.98) GET A GRIP 1 

32 32 28 9 HARRY CONNICK, JR. COLUMBIA 64376 (10.98 EQ/16.98) SHE 16 

33 51 44 15 BEASTIE BOYS CAPITOL 28599 *(10.98/15.98) ILL COMMUNICATION 1 

34 35 24 4 PRINCE WARNER BROS. 45700 (10.98/16.98) COME 15 

35 41 33 59 SMASHING PUMPKINS 'VIRGIN 88267(9.98/15.98) SIAMESE DREAM 10 

36 45 37 11 DA BRAT So SO DEF /CHAOS 66164 * /COLUMBIA (9.98 EQ/15.98) FUNKDAFIED 11 

37 29 - 2 LUIS MIGUEL WEA LATINA97234 (9.98/15.98) SEGUNDO ROMANCE 29 

38 34 27 22 COLLECTIVE SOUL HINTS, ALLEGATIONS & THINGS LEFT UNSAID 
ATLANTIC 82596/AG (10.98/15.98) mp 

15 

39 47 45 10 MAZZY STAR CAPITOL 98253 (10.98/15.98) SO TONIGHT THAT I MIGHT SEE 39 

40 33 32 8 MC EIHT FEATURING CMW WE COME STRAPPED 
EPIC STREET 57696 * /EPIC (10.98 EQ/15.98) 

5 

41 36 31 26 BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A CHANT 
ANGEL 55138 (10.98/15.98) 

3 

42 28 14 3 PUBLIC ENEMY MUSE SICK -N -HOUR MESS AGE 
DEF JAM /RAL 523362 * /ISLAND (10.98/16.98) 

14 

43 42 39 15 SEAL ZTT/SIRE 45415/WARNER BROS. (10.98/15.98) SEAL 20 

44 43 38 61 TONI BRAXTON A° LAFACE 26007 /ARISTA (9.98/15.98) TONI BRAXTON 1 

45 40 41 20 REBA MCENTIRE MCA 10994(10.98/15.98) READ MY MIND 2 

46 39 36 33 JOHN MICHAEL MONTGOMERY 'ATLANTIC 82559 /AG(10.98/15.98) KICKIN' IT UP 1 

41 48 42 23 PINK FLOYD ' COLUMBIA 64200* (10.98 E0116.98) THE DIVISION BELL 1 

48 49 46 11 KEITH SWEAT ELEKTRA 61550(10.98 /16.98) GET UP ON IT 8 

49 46 43 14 VINCE GILL MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 6 

50 NEW 1 

* * * HEATSEEKER IMPACT* * * 
SUGAR RYKODISC 10300* (14.98/19.98) FILE UNDER: EASY LISTENING 50 

FOR WEEK ENDING 
SEPTEMBER 24, 1994 

THE TOP- SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 
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SoundScan HIM 
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51 50 40 12 JOHN MELLENCAMP MERCURY 522428 (10.98 EQ/16.98) DANCE NAKED 13 

52 37 20 3 TESLA GEFFEN 24713 (10.98/15.98) BUST A NUT 20 

53 53 51 54 MARIAH CAREY' COLUMBIA 53205* (10.98 E0/16.98) MUSIC BOX 1 

54 64 78 13 
SOUNDTRACK CAST THE LION KING SING -ALONG (EP) 
WALT DISNEY 60857 (10.98 Cassette) 

40 

55 55 50 44 CELINE DION ' 550 MUSIC 57555/EPIC (10.98 EQ/16.98) THE COLOUR OF MY LOVE 4 

56 56 53 1 JOE DIFFIE EPIC 64357 (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 53 

57 70 74 48 SALT- N- PEPAA' NEXT PLATEAU /LONDON 828392 * /ISLAND (10.98/16.98) VERY NECESSARY 4 

58 44 - 2 DINOSAUR JR. SIRE 45719/REPRISE (9.98/15.98) WITHOUT A SOUND 44 

59 59 67 56 BABYFACE EPIC 53558 (10.98 EQ/16.98) FOR THE COOL IN YOU 16 

60 54 54 27 THE MAVERICKS MCA 10961 (9.98/15.98) ® WHAT A CRYING SHAME 54 

61 58 57 44 R.KELLyA3 JIVE 41527 (10.98 /15.98) 12 PLAY 2 

62 63 58 16 HEAVY D & THE BOYZ UPTOWN 10998 * /MCA(9.98/15.98) NUTTIN' BUT LOVE 11 

63 69 77 11 69 BOYZ RIP -IT 6901 (9.98/15.98) NM NINETEEN NINETY QUAD 63 

64 52 47 8 STEVE PERRY FOR THE LOVE OF STRANGE MEDICINE 
COLUMBIA 44287 (10.98 EQ/16.98) 

15 

65 61 55 74 GIN BLOSSOMS 2 A &M 54039 (9.98/13.98) ® NEW MISERABLE EXPERIENCE 30 

66 66 60 11 BIG MIKE RAP -A -LOT 53907 /PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 40 

61 60 84 3 PATTY LOVELESS EPIC 64188 (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 60 

68 84 88 51 NIRVANA ' DGC 24607* /GEFFEN (10.98 /16.98) IN UTERO 1 

69 62 52 24 SOUNDTRACK INTERSCOPEJATLANTIC 82519/AG (10.98 /16.98) THE CROW 1 

70 82 79 12 BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 67 

11 79 63 20 LIVE RADIOACTIVE 10997 * /MCA (10.98/15.98) THROWING COPPER 38 

12 78 87 30 SARAH MCLACHLAN FUMBLING TOWARDS ECSTASY 
NETTWERK 18725/ARISTA (9.98/15.98) 

50 

13 92 - 2 BARNEY BARNEY MUSIC 28338/EMI (9.98/16.98) BARNEY'S FAVORITES VOL. 2 73 

74 NEW 1 BODY COUNT VIRGIN 39802* (10.98/15.98) BORN DEAD 74 

15 74 82 42 AARON HALL SILAS 10810 /MCA (9.98/15.98) THE TRUTH 47 

16 65 66 13 DAVID BALL WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 53 

11 86 91 42 SNOOP DOGGY DOGG A° DEATH ROW /INTERSCOPE 92279 * /AG (10.98/15.98) DOGGY STYLE 1 

18 72 61 18 INDIGO GIRLS EPIC 57621* (10.98 EQ/16.98) SWAMP OPHELIA 9 

79 105 136 9 

* * * HEATSEEKER IMPACT*** 
HOOTIE & THE BLOWFISH ATLANTIC 82613/AG(10.98/15.98)® CRACKED REAR VIEW 79 

80 71 69 4 EDIE BRICKELL GEFFEN 24715 (10.98/15.981 PICTURE PERFECT MORNING 68 

81 81 68 31 ENIGMA CHARISMA39236NIRGIN (10.98/16.98) THE CROSS OF CHANGES 9 

82 104 109 5 

* * * HEATSEEKER IMPACT* * * 
WEEZER DGC 24629 /GEFFEN (10.98 /15.98)® WEEZER 82 

83 67 64 25 BONNIE RAITT CAPITOL 81427(10.98/16.98) LONGING IN THEIR HEARTS 1 

84 73 81 161 METALLICA ' ELEKTRA 61113* (10.98 /15.98) METALLICA 1 

85 NEW 1 

* * * HEATSEEKER IMPACT* * * 
WIDESPREAD PANIC CAPRICORN 42027 110.98/16.98) AIL: L 85 

86 68 56 11 HOUSE OF PAIN TOMMY BOY 1089* (11.96/15.98) SAME AS IT EVER WAS 12 

87 NEW lo. 1 

* * * HEATSEEKER IMPACT*** 
BAD RELIGION ATLANTIC 82658 */AG(10.98/15.98) STRANGER THAN FICTION 87 

88 100 99 43 TOM PETTY & THE HEARTBREAKERS GREATEST HITS 
MCA 10813 (10.98/17.98) 

5 

89 77 80 5 GRAVEDIGGAZ GEE STREET 524016* /ISLAND (9.98/15.98) 6 FEET DEEP 36 

90 108 104 54 GARTH BROOKS° LIBERTY80857 (10.98 /16.98) IN PIECES 1 

91 85 72 69 JANET JACKSON A6 VIRGIN 87825 (10.98/16.98) JANET. 1 

92 57 48 3 SHAWN COLVIN COLUMBIA 57875 (10.98 EQ/16.98) COVER GIRL 48 

93 88 85 143 PEARL JAM A' EPIC 47857 (10.98 EQ/16.98) MIE TEN 2 

94 83 89 95 KENNY G A6 ARISTA 18646 (10.98/15.981 BREATHLESS 2 

95 94 86 24 SOUNDTRACK DAZED AND CONFUSED 
MEDICINE/GIANT 24533/WARNER BROS. (9.98/15.98) 

70 

96 87 76 16 TOAD THE WET SPROCKET COLUMBIA 57744 (10.98 EQ/15.98) DULCINEA 34 

91 76 75 16 JON SECADA SBK 29272/EMI (10.98/16.98) HEART, SOUL & A VOICE 21 

98 95 - 2 U.G.K. JIVE 41524(9.98/15.98) SUPERTIGHT 95 

99 98 106 12 SAMMY KERSHAW MERCURY 522125 (10.98/15.98) FEELIN' GOOD TRAIN 73 

100 90 73 33 ALICE IN CHAINS ' COLUMBIA 57628* (7.98 EQ/11.98) JAR OF FLIES (EP) 1 

101 75 62 25 SOUNDTRACK A' DEATH ROW /INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 2 

102 101 94 149 NIRVANA A' DGC 24425*/GEFFEN (9.98 /13.98) NEVERMIND 1 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 album units (250,000 or EPs . RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indica ed by a 

numeral following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer 

shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. CO 1994, Billboard /BPI Communications, and SoundScan, Inc. 
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INTER A ONAL 400,000 AND EXPLODING! 

NEXT ;*SINGLE THE JULIANA HATFIELD 3 "SPIN THE BOTTLE" 
UNIVERSAL 
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Soundtrack Executive Producer: Ron Fair Soundtrack Co- Executive Producers: Karyn Rachtman, Ben Stiller, Stacey Sher Executive in Charge of Music for Universal Pictures: Burt Berman 
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103 103 122 5 
JEFF FOXWORTHY 
WARNER BROS. 45314 (10.98/15.98) ® YOU MIGHT BE A REDNECK IF... 103 

150 138 163 8 JAMIE FOXX FOX 64364(9.98/15.98) PEEP THIS 78 

151 140 130 44 BRYAN ADAMS)' A &M 0157 (10.98/16.98) SO FAR SO GOOD 6 

104 89 71 20 OUTKAST LAFACE 26010 * /ARISTA(9.98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK 20 

152 142 138 23 PATRA EPIC 53763* (9.98 ECV15.98)1118 QUEEN OF THE PACK 103 

105 107 96 47 PEARL JAM 5 EPIC 53136* (10.98 EQ/16.98) VS. 1 

153 152 161 18 LORRIE MORGAN BNA 66379 (9.98/15.98) WAR PAINT 48 

106 99 105 14 TRACY BYRD MCA 10991 (14.98/15.98) NO ORDINARY MAN 99 
154 150 150 49 GEORGE STRAIT MCA 10907 (10.98/15.98) EASY COME, EASY GO 5 

101 110 107 14 PATTI LABELLE MCA 10870 (10.98/15.98) GEMS 48 
155 134 115 18 

HUEY LEWIS & THE NEWS 
ELEKTRA 61500 (10.98/16.98) FOUR CHORDS & SEVERAL YEARS AGO 55 

108 112 97 35 CRASH TEST DUMMIES A ARISTA 16531 (9.98/15.98) ® GOD SHUFFLED HIS FEET 9 
156 156 158 9 ABOVE THE LAW RUTHLESS 5524* /RELATIVITY (9.98/16.98) UNCLE SAM'S CURSE 113 

109 102 93 95 SOUNDTRACK " ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 
151 179 2 THE TRACTORS ARISTA 18728 (9.98/15.98) ® THE TRACTORS 157 

110 97 95 18 TRAVIS TRITT WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 20 158 146 118 11 TAKE 6 REPRISE 45497/WARNER BROS. (10.98/15.98) JOIN THE BAND 86 

111 96 83 6 JACKYL GEFFEN 24710* (10.98/15.98) PUSH COMES TO SHOVE 46 159 175 179 22 ROLLINS BAND IMAGO 21034* (9.98/15.98) WEIGHT 33 

112 111 92 15 VARIOUS ARTISTS TOMMY BOY 1097 (11.98/15.98) MTV PARTY TO GO, VOLUME 5 36 160 161 156 17 JULIO IGLESIAS COLUMBIA 57584 (10.98 EO/16.98) CRAZY 30 

113 93 70 13 SPIN DOCTORS EPIC 52907* (10.98 EQ/16.98) TURN IT UPSIDE DOWN 28 161 165 166 97 SADE13 EPIC 53178 (10.98 E0/16.98) LOVE DELUXE 3 

114 91 59 6 JIMI HENDRIX MCA 11063 (10.98/16.98) WOODSTOCK 37 162 143 148 19 ALLMAN BROTHERS BAND EPIC 64232 (10.98 EQ/15.98) WHERE IT ALL BEGINS 45 

163 RE -ENTRY 71 R.E.M. A3 
WARNER BROS. 45138 (10.98/16.98) AUTOMATIC FOR THE PEOPLE 2 

115 80 65 18 
KENNY LOGGINS RETURN TO POOH CORNER 
SONY WONDER 57674 /COLUMBIA (9.98 E0/13.98) 

65 

164 129 98 3 THE JESUS AND MARY CHAIN STONED & DETHRONED AMERICAN 45573 WARNER BROS. (9.98/15.98) 98 

116 106 100 90 STONE TEMPLE PILOTS 3 ATLANTIC 82418/AG (9.98/15.98) ® CORE 3 

165 166 146 17 ERASURE MUTE 61633 /ELEKTRA (10.98/15.98) I SAY, I SAY, I SAY 18 

111 126 152 5 IMMATURE MCA 11068 (9.9815.98) ® PLAYTYME IS OVER 117 
166 155 154 50 REBA MCENTIREA' MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 5 

118 116 111 187 ENIGMA 2 CHARISMA 86224NIRGIN (9.98/13.98) MCMXC A.D. 6 
167 167 151 8 

SIR MIX -A -LOT 
RHYME CARTEIJAMERICAN 45540 */WARNER BROS. (10.98/16.98) CHIEF BOOT KNOCKA 69 

119 115 112 5 C +C MUSIC FACTORY COLUMBIA 66160* (10.98 EQ/16.98) ANYTHING GOES! 106 

168 177 157 63 THE CRANBERRIES 
ISLAND 514156 (10.98 EQ/16.98) EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 18 

120 109 90 16 JIMMY BUFFETT MARGARITAVILLE 11043/MCA (10.98/16.98) FRUITCAKES 5 

169 151 140 30 JOSHUA KADISON SBK 80920/EMI (10.98/15.98) ® PAINTED DESERT SERENADE 69 

121 118 110 41 CRACKER VIRGIN 39012 (9.98/13.98) ® KEROSENE HAT 59 
170 154 117 97 CARRERAS- DOMINGO -PAVAROTTI A' LONDON 430433 (10.98 E0/16.98) IN CONCERT 35 

122 120 129 32 BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK 98 
111 158 149 43 MICHAEL BOLTON ' COLUMBIA 53567 (10.98/16.98) THE ONE THING 3 

123 122 113 40 ICE CUBE PRIORITY 53876* (10.98/15.98) LETHAL INJECTION 5 
111 159 155 52 MEAT LOAF ' BAT OUT OF HELL II: BACK INTO HELL 

MCA 10699 (10.98/15.98) 1 

124 114 116 13 MARTINA MCBRIDE RCA 66288 (9.98/15.98) THE WAY THAT I AM 106 
173 193 170 42 ADAM SANDLER 

WARNER BROS. 45393 (9.98/15.98) ME 
THEY'RE ALL GONNA LAUGH AT YOU 129 

125 137 145 25 PANTERA EASTWEST92302 * /AG(10.98/15.98) FAR BEYOND DRIVEN 1 

114 187 - 2 USHER LAFACE 26008 /ARISTA (9.98/15.98) ® USHER 174 

126 113 101 46 TEVIN CAMPBELL ' QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY 18 

175 164 143 12 
VARIOUS ARTISTS 
MERCURY 22123* (10.98 EQ/16.98) KISS MY ASS: CLASSIC KISS REGROOVED 19 

111 132 134 4 
VARIOUS ARTISTS 
RADIKAUQUALITY6712/WARLOCK (12.98/18.98) 

DANCE MIX U.S.A., VOL. 2 127 
116 184 173 36 SOUNDTRACK A EPIC SOUNDTRAX 57624/EPIC (10.98 EQ/16.98) PHILADELPHIA 12 

128 124 128 104 QUEEN HOLLYWOOD 61265 /ELEKTRA (10.98/16.98) GREATEST HITS 11 177 168 159 26 MEAT PUPPETS LONDON 828484 /ISLAND (9.98/13.98) ® TOO HIGH TO DIE 62 

129 153 131 11 TONY BENNETT COLUMBIA 66214 (10.98 E0,116.98( MTV UNPLUGGED 69 118 186 178 31 ZHANE ILLTOWN 6369 /MOTOWN (9.98/15.98) PRONOUNCED JAH -NAY 37 

130 135 133 75 THE JERKY BOYS SELECT 61495 * /AG (10.98/15.98) Mii THE JERKY BOYS 80 179 RE -ENTRY 9 VARIOUS ARTISTS DGC 29704 /GEFFEN (7.98/9.98) DGC RARITIES VOLUME 1 139 

180 RE -ENTRY 220 GARTH BROOKS A.5 LIBERTY 90897 (9.98/13.98) GARTH BROOKS 13 
131 NEW 1 CHRISLEDOUX LIBERTY 28770(10 .98/15.98) HAYWIRE 131 

181 162 137 <8 VARIOUS ARTISTS MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 18 
132 133 119 72 JIMI HENDRIX MCA 10829 (10.98/16.98) THE ULTIMATE EXPERIENCE 72 

182 157 164 66 YANNI PRIVATE MUSIC 82106 (10.98/15.98) IN MY TIME 24 
133 119 132 104 GEORGE STRAIT ' M 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) CA 6 

183 160 167 20 RANDY TRAVIS WARNER BROS. 45501 (10.98/15.98) THIS IS ME 59 

134 123 121 238 
ORIGINAL LONDON CAST' 
POLYDOR 831563 * /A &M (10.98 EQ/16.98) 

PHANTOM OF THE OPERA HIGHLIGHTS 46 
184 180 182 107 ERIC CLAPTON ' DUCK/REPRISE 45024 */WARNER BROS. (10.98/15.98) UNPLUGGED 1 

135 121 120 81 BROOKS & DUNNA' ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 9 185 RE -ENTRY 62 TOOL zoo 11052(10.98/15.98)I UNDERTOW 50 

136 136 126 64 SOUNDTRACK A' EPIC SOUNDTRAX 53764/EPIC (10.98 E0116.98) SLEEPLESS IN SEATTLE 1 186 182 127 20 FRENTE' MAMMOTH /ATLANTIC 92390/AG (9.98/15.98) ® MARVIN THE ALBUM 75 

131 139 142 6 ILL AL SKRATCH MERCURY 522661* (10.98 EQ/15.98) III CREEP WIT' ME 137 187 RE -ENTRY 7 RACHELLE FERRELL MANHATTAN 93769 /CAPITOL (9.98/13.98)M RACHELLE FERRELL 161 

138 128 123 101 
AARISTA LAN J187ACK11 

(1S0.98/15. 

ON A° 
981 

A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 13 188 174 197 29 ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS 1980 - 1994 85 

189 NEW 1 RAPPIN' 4 -TAY CHRYSALIS 30889 * /EMI (10.98/15.98) DON'T FIGHT THE FEELIN' 189 
139 131 139 147 ENYA ' REPRISE 26775 WARNER BROS. (10.98!15.98) SHEPHERD MOONS 17 

190 169 184 18 RICK TREVINO COLUMBIA 53560 (10.98 EO 15.9E ) ® RICK TREVINO 119 

140 144 144 18 PRETENDERS SIRE45572/WARNER BROS. (10.98/15.98) LAST OF THE INDEPENDENTS 41 

191 170 165 31 NEAL MCCOY ATLANTIC 82568/AG (10.98/15.98) 1119 NO DOUBT ABOUT IT 84 

141 125 - 2 
SOUNDTRACK THE ADVENTURES OF PRISCILLA: QUEEN OF THE DESERT 
MOTHER 516937 /ISLAND (10.98/16.98) 

125 
192 RE -ENTRY 16 VARIOUS ARTISTS RADIKAL/QUALITY 6705/WARLOCK (12.98/17.98) DANCE MIX U.S.A. 167 

142 147 160 226 VAN MORRISON POLYDOR 841970 * /A &M (9.98 F0116.981 THE BEST OF VAN MORRISON 41 193 185 171 115 SPIN DOCTORS 3 EPIC 47461 (10.98 EQ/16.98) ® POCKET FULL OF KRYPTONITE 3 

143 127 125 77 DWIGHT YOAKAM A REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 25 194 RE -ENTRY 145 BROOKS & DUNN A3 ARISTA 18658 (9.98/15.98) BRAND NEW MAN 10 

144 148 141 115 MARY CHAPIN CARPENTER 2 COLUMBIA 48881 (10.98 EQ/15.98) COME ON COME ON 31 195 176 172 69 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 55 

145 130 102 6 SOUNDTRACK CHAOS 66207 /COLUMBIA (10.98 EQ/16.98) THE MASK 80 196 194 196 102 ALICE IN CHAINS 2 COLUMBIA 52475 (10.98 E0/15.98) DIRT 6 

146 163 180 210 GARTH BROOKS ' LIBERTY 93866 (9.98/13.98) NO FENCES 3 191 183 175 56 CLAY WALKER GIANT 24511/WARNER BROS. (9.98/15.98) EM CLAY WALKER 52 

141 117 108 14 BOSTON MCA 10973 *(10.98/16.98) WALK ON 7 198 173 - 2 SOUNDTRACK RCA 66443 (10.98 /16.98) CORRINA, CORRINA 173 

148 141 124 32 TORI AMOS ATLANTIC 82567/AG (10.98/15.98) UNDER THE PINK 12 199 191 - 4 GEORGE HOWARD GRP 9780 (9.98/15.98) ® A HOME FAR AWAY 180 

149 145 135 66 
RAGE 

A9T0Ná ÉQT1H6E9aMA 
NINE RAGE AGAINST THE MACHINE 45 200 189 174 12 HELMET INTERSCOPE 92404/AG (9.98/15.98) BETTY 45 

TOP ALBUMS A -Z (LISTED BY ARTISTS) 

69 Boyz 63 

Aaliyah 28 
Above The Law 156 
Ace Of Base 10 
Bryan Adams 151 
Aerosmith 31 
Alice In Chains 100, 196 
All -4 -One 25 
Allman Brothers Band 162 
Tori Amos 148 

Babyface 59 
Bad Religion 87 
David Ball 76 
Barney 73 
Beastie Boys 33 
Benedictine Monks Of Santo Domingo 
De Silos 41 
Tony Bennett 129 
Big Mike 66 
Blackhawk 122 
Blackstreet 70 
Body Count 74 
Michael Bolton 171 
Bone Thugs N Harmony 16 
Boston 147 

Boyz II Men 1 

Toni Braxton 44 
Edie Brickell 80 
Garth Brooks 90, 146, 180 
Brooks & Dunn 135, 194 
Jimmy Buffett 120 
Tracy Byrd 106 

C +C Music Factory 119 
Tevin Campbell 126 
Candlebox 8 
Mariah Carey 53 
Mary Chapin Carpenter 144 
Carreras -Domingo- Pavarotti 170 
Carreras, Domingo, Pavarotti (Mehta) 
7 
Changing Faces 27 
Eric Clapton 184 
Collective Soul 38 
Shawn Colvin 92 
Harry Connick, Jr. 32 
Coolio 30 
Counting Crows 9 
Cracker 121 
The Cranberries 168 
Crash Test Dummies 108 
Sheryl Crow 11 

Da Brat 36 
Joe Diffie 56 
Dinosaur Jr. 58 
Celine Dion 55 

Enigma 81, 118 
Enya 139 
Erasure 165 
Melissa Etheridge 20 

Rachelle Ferrell 187 
Jeff Foxworthy 103 
Jamie Foxx 150 
Aretha Franklin 188 
FRENTE! 186 

Kenny G 94 
Warren G 12 
Vince Gill 49 
Gin Blossoms 65 
Amy Grant 22 
Gravediggaz 89 
Green Day 4 

Aaron Hall 75 
Heavy D & The Boyz 62 
Helmet 200 
Jimi Hendrix 114, 132 

Hootie & The Blowfish 79 
House Of Pain 86 
George Howard 199 

Ice Cube 123 
Julio Iglesias 160 
Ill Al Skratch 137 
Immature 117 
Indigo Girls 78 

Alan Jackson 29, 138 
Janet Jackson 91 
Jackyl 111 
The Jerky Boys 15, 130 
The Jesus and Mary Chain 164 

Joshua Kadison 169 
R. Kelly 61 
Sammy Kershaw 99 

Patti LaBelle 107 
Chris LeDoux 131 
Gerald Levert 18 
Huey Lewis & The News 
Little Texas 195 
Live 71 
Kenny Loggins 115 
Patty Loveless 67 

The Mavericks 60 
Mazzy Star 39 
Martina McBride 124 
Neal McCoy 191 
MC Eiht Featuring CMW 40 
Reba McEntire 45, 166 
Tim McGraw 17 
Sarah McLachlan 72 
Meat Loaf 172 
Meat Puppets 177 
John Meilencamp 51 
Metallica 84 
Luis Miguel 37 
John Michael Montgomery 46 
Lorrie Morgan 153 
Van Morrison 142 

Nine Inch Nails 21 
Nirvana 68,102 

Offspring 6 
ORIGINAL LONDON CAST 

155 Phantom Of The Opera Highlights 
134 

Outkast 104 

Pantera 125 
Patra 152 

Pearl Jam 93, 105 
Steve Perry 64 
Tom Petty & The Heartbreakers 
Pink Floyd 47 
Pretenders 140 
Prince 34 
Public Enemy 42 

Queen 128 

R.E.M. 163 
Rage Against The Machine 149 
Bonnie Raitt 83 
Rappin' 4 -Tay 189 
Rolling Stones 14 
Rollins Band 159 

Sade 161 
Salt -N -Pepa 57 
Adam Sandler 173 
Seal 43 
Jon Secada 97 
Sir Mix -A -Lot 167 
Smashing Pumpkins 35 
Snoop Doggy Dogg 77 
Soundgarden 13 
SOUNDTRACK 

Above The Rim 101 

The Adventures Of Priscilla: Queen 
Of The Desert 141 

88 The Bodyguard 109 
Corrina, Corrina 198 
The Crow 69 
Dazed And Confused 
Forrest Gump 3 
The Lion King 2 
The Mask 145 
Natural Born Killers 
Philadelphia 176 
Reality Bites 26 
Sleepless In Seattle 

SOUNDTRACK CAST 
The Lion King Sing -Along (EP) 

Spin Doctors 113, 193 
Stone Temple Pilots 5, 116 
George Strait 133, 154 
Sugar 50 
Keith Sweat 48 

Take 6 158 
Tesla 52 
Toad The Wet Sprocket 96 
Tool 185 
The Tractors 157 
Randy Travis 183 

95 

19 

136 

54 

Rick Trevino 190 
Travis Tritt 110 

U.G.K. 98 
Usher 174 

VARIOUS ARTISTS 
Dance Mix U.S.A. 192 
Dance Mix U.S.A., Vol. 2 127 
DGC Rarities Volume 1 179 
Kiss My Ass: Classic Kiss Regrooved 
175 
MN Party To Go, Volume 5 112 
Rhythm Country & Blues 181 

Clay Walker 197 
Weezer 82 
Widespread Panic 85 

Yanni 24, 182 
Dwight Yoakam 143 
Neil Young And Crazy Horse 23 

Zhane 178 
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Of course, you wouldn'- be haying this anxiety 

attack i- you used new BASF 900 maxima 

High Output Mastering Tape. V /ith 3 dB more 

output and 2 dB less noise than standard 

analogue mastering tapes, rt is identical to the 

MOL and the signal -to -noise ratios of other high output masters. 

But it has the reel -to -reel reliability and consistency of BASF 911. 

a.m. The band 
just found the sound 

they've been Iookimg for. 
Everyone's roctin'. 

Except you. You're figuring 
out how to tell them the 

HIGH OUTPUT master 
you were using just 

"crapped out:" 

© 1994 BASF Corporation Information Systems 

Low rub off. Precis on- manufactured. It's 

classic BASF. The kind of BASF tape stucios 

have been relying on since 1934. As you 

turn to face the band (gulp), you make a vow. 

If you're abe to survive the next ten minutes, 

the first thing you'll do is contact BASF at 1- 800 -225 -4350 

(Fax 1-800-446-BASF); in Canada 1-800-661-8273. 

BASF 
www.americanradiohistory.com
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QUICK CUSTOM RESEARCH BY PHONE! 

Zee Fr,ee4and da tle even(e Oft yoct! 

TZ citale 
tietaa0 6a,e4 cíQaed e . 

720, oto,re 4ar..er.4 oeat 
ee ate ederevut... 

Whether you're working on a report, an award, 
or an advertise ig campaign, Billboard Research Services 

will save you time and get you the information that you need. 

74e leer cafe Sew- Any questions 
you might have regarding Billboard charts, 
news articles and features, music and 
home entertainment issues- solved in 

just one call. 

To.devedeudefed Semoeee- Discuss your 
needs directly with a knowledgeable 
expert who has handled hundreds of 
requests regarding Billboard charts, 
statistics and industry data. 

944t 7couo-Aouad- In as short as one 
hour, Billboard can research your questions 
and provide you with answers. 

Exftetteace S,;ruaka. jtet %faun Billboard 
serves more than 250 companies on a 

regular basis. 

$xteaatue ulteuea- Reproductions are 
available of all past charts. Resources include 
chart data and articles dating back to the 
early 1900's. 

Ea/Aland Redeaze4 Se1uteC'.P,d aurdatead guesZL`i:4Kd titale ecievey 6Gtee4: 

Which songs reached the Top 20 on the 
Hot 10D during 1991? 

What were the top country albums 
of 196Q? 

Where and when did "Cream" peak 
on the Hot 100 and what album did it 
appear on? 

What were the top videos of 1982? 

For immediate results from our research specialist or for rate information, 

atee (2x2) 536 -5054 
Ask about our Chart Packages too. 

Charts from all genres and decades available. 

Billboard.... too YEARS OF UNPARALLELED COVERAGE. 
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(Tut* 
by Geoff Mayfield 

S LOWER STILL: One of the things the music industry has learned in the 
era of SoundScan charts is that back -to- school days are not great for album 
sales. For the last three years, a pattern has emerged that finds the sales pulse 
slowing from the end of August into September. In weeks when a lot of big ti- 
tles hit stores, as reflected on last week's charts, volume might climb slightly 
over that of the previous week. But weeks with small crops of new product, like 
the Sept. 4 -10 period that produced this issue's charts, see album sales drop 
faster than autumn leaves fall from trees. One seasonal culprit is the return to 
school, when college kids plunk down cash for books and school kids of all ages 
replenish their wardrobes. Furthermore, unless inclement weather hits, the 
Labor Day weekend is more about picnics and travel than shopping. Thus, 
only a paltry 31 of the 200 albums listed on The Billboard 200 manage gains. 
There are 35 bullets because debuts and re- entries get automatic bullets even 
if they have a drop in sales. 

SPECIFICS: How slow was business during the chart week? Well, volume of 
album sales on The Billboard 200 falls by 11% from the prior week, Top Coun- 
try Albums sees a 13% drop, and the Heatseekers list shows a 16% decline. Old- 
er, meat-and- potatoes titles aren't immune either, as Top Pop Catalog Albums 
drops by 9 %. Thus, it is no surprise to find that Market Watch shows industry- 
wide sales for all albums and cassettes down 7.2% from the prior week. But for 
proof that this tends to be a slow time of year anyway, look no further than the 
fact that current volume is 3.4% above that posted during the same week in 
1993. New releases from Anita Baker, Eric Clapton, Peter Gabriel, Blues 
Traveler, and the caster from Andrew Lloyd Webber's "Sunset Boulevard" 
will supercharge next week's numbers. 

AWARDS SHINE: One of the few bright spots for music dealers during the 
second half of the third quarter, in this or any year, is the annual return of the 
MTV Video Music Awards, which were originally telecast Sept. 8 and were re- 
run four times by the music vid channel in the first week alone. The MTV show 
follows the blueprint written by most awards telecasts: It helps some -but not 
all -of the acts that appear, and playing the show means more than winning a 

trophy. This year's most obvious beneficiaries: Green Day, which owns The 
Billboard 200's largest unit gain (5 -4, on an increase of more than 12,000 units), 
the Beastie Boys (51 -33 on a 15% gain), and R.E.M. (whose "Automatic For 
The People" re- enters at No. 163 on a 37.5% increase). Green Day and the 
Beasties played, but did not win; the former act shows one -week sales of more 
than 104,000 units, while the latter exceeds 27,000. R.E.M. won awards, but 
did not play, and its year -old title fetches a tally exceeding 6,000 units. 

IN DETAIL: Other acts that bullet in the wake of the MTV special are Aero- 
smith (38 -31), Smashing Pumpkins (41 -35), Salt -N -Pepa (70 -57), Nirvana 
(84 -68), and Tom Petty & the Heartbreakers (100 -88), each with increases of 
6% or less -but in this sluggish week, a gain of even one unit is significant. 
Presenters Sheryl Crow (15 -11) and Tony Bennett (153 -129) also have good 
weeks, but it's hard to imagine that those few seconds of exposure made much 
difference. Crow has had momentum through most of the summer and has 
won The Billboard 200's Pacesetter award for two consecutive weeks. Per- 
formers Stone Temple Pilots (No. 5), the Rolling Stones (No. 14), and 
Snoop Doggy Dogg (No. 77) all see sales declines but manage chart advances; 
Snoop's drop is less than 0.1 %. 

TRACKING: Boyz II Men, another act that performed at the VMAs, hold at 
No. 1 with 236,834 units, off 22% from last week. Of the seven albums that have 
debuted at No. 1 this year (not six, as stated here last week), this one shows 
the smallest second -week percentage drop. Stone Temple Pilots' week 2 slide 
was also in the range of 22 %; the others fell between 35% and 51 %. The Boyz 
lead No. 2 "The Lion King" (140,000 units) by a 68% margin ... Reruns of a 
PBS special boost Sade's stock on Top Pop Catalog Albums (Nos. 31, 37, and 
50) ... Three of the eight music guests who hit "The Late Show" and "The 
Tonight Show" Labor Day week rise on the big chart: "Tonight's" Sarah 
McLachlan (78 -72) and "Late" acts Tom Petty (No. 88) and Alan Jackson 
(No. 29). Of the three, Petty has the only unit gain. 

MAR KOT WATC H 
A WEEKLY NATIONAL MUSIC SALES REPORT 

THIS WEEK 
11,836.000 

YTD (1994) 
437,811,000 

LAST WEEK 
12,752.000 

WEEKLY UNIT SALES 
CHANGE I THIS WEEK (1993) 

DOWN 7.2% 11.442.000 

YEAR -TO -DATE UNIT SALES 
YTD (1993) 
419,024.000 

CHANGE 

UP 3.4% 

CHANGE 
UP 4.7% 

FOCUS ON SALES BV: 
CONFIGURATION ALBUM FORMAT STORE TYPE 

Albums: 10.008.000 (84.5 %) CD: 6,044,000 (60.4 %) Major Chain:.... 5,166.000 (435%) 

Singles: 1,829000 (15.5 %) Cassette: 3,953,000 (39.5 %) Chain: 1,715,000 (14.5 %) 

Other: 11,000 (0.1%) Independent:... 1.733,000 (14.6%) 

ROUNDED FIGURES Rack: 3.222.000 (27.2 %) 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND^d 
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 1 '( 

M PEOPLE TAKE MERCURY MUSIC PRIZE 
(Coat i lI /red from page I) 

Awards in February. 
"From a musician's point of view, it's 

very gratifying to win this award be- 
cause it reaches beyond the categories 
of dance, or indie, or rock, or whatev- 
er," group member Mike Pickering 
told Billboard after accepting the prize 
with band mates Heather Small, Paul 
Heard, and Shovel at London's Savoy 
Hotel. The group announced it would 
donate the 25,000 pound ($38,000) prize 
money to charity. 

"Elegant Slumming" was released 
by deConstruction /RCA Records in 
the U.K. in October 1993, and by Epic 
Records in the U.S. in May. It has 
yielded such British hit singles as 
"Movin' On Up," "Renaissance," and 
"One Night In Heaven." The latter 
reached No. 1 on Billboard's Hot 
Dance Music /Club Play chart earlier 
this month. The album has sold more 
than 1.7 million copies worldwide, ex- 
cluding the U.S., according to deCon- 
struction. It has sold more than 
600,000 copies to date in the U.K., ac- 
cording to sales certification by the 
British Phonographic Industry 
(BPI). In the U.S., the album has 
reached No. 12 on the Heatseekers al- 
bum chart, and has sold 36,000 units, 
according to SoundScan. 

Aside from "Elegant Slumming," 
this year's other Mercury prize nomi- 
nees were "Parklife" by Blur; "What 
Silence Knows" by Shara Nelson; 
"Troublegum" by Therapy ?; "Wild 
Wood" by Paul Weller; "The Piano 
Concerto And MGV" by Michael Ny- 
man; "Music For The Jilted Genera- 
tion" by the Prodigy; "Everything 
Changes" by Take That; "His N' 
Hers" by Pulp; and "Head Like A 
Rock" by Ian McNabb. 

The Mercury presentation itself 
gained a new level of exposure and 
prestige this year, with television cov- 
erage for the first time. A special edi- 
tion of "The Late Show" on BBC 2, 
broadcast on tape delay the same 
night as the awards dinner, featured a 
discussion of the 10 albums nominat- 
ed for the prize, as well as perfor- 
mances by nominees Pulp, Blur, 
Weller, Nyman, Therapy ?, and Nel- 
son. The program was produced by 
Marc Cooper, known for showcasing 
eclectic musical mixes on TV with 
both "The Late Show" and "Later 
With Jools Holland." 

Simon Frith, the rock author and 

FOX'S `SPEED' 
(Colltirr/led from page 6) 

During Fox's five -week campaign, 
96% of the target audience will see a 
"Speed" video ad an average of 11 
times, Pfander says. 

"This is in- your -face- advertising 
with a strong call to action, which, of 
course, is to buy the title," he says. 

In total, Fox will spend $12.5 million 
marketing the title, with Casio kicking 
in an additional $2 million in advertis- 
ing support. 

Based on consumer research, 
DeLellis expects the title to initially 
sell 7 million -8 million units, putting it 
on pace with "Mrs. Doubtfire." That 
title has sold 12 million units since de- 
buting in March, DeLellis says. 

Fox says "Speed" will launch the 
company into a new action -adventure 
sell- through category based on its 
across -the -board appeal to children 
and adults. 

"Sell- through is no longer [exclu- 
sively] an animated or kids' business," 
says DeLellis. "Action/adventure can 
work when it's marketed correctly 
and priced right." 

critic who chaired the judging panel 
for the third year, told Billboard af- 
ter the award ceremony, "I would ar- 
gue that, in the last three to four 
years in Britain, the most interesting 
musicians have, for lots of reasons, 
gone into dance music. M People ac- 
tually hits that Euro [dance] sound in 
a way that no other British act did 
this year." 

Keith Blackhurst, co- founder of 
deConstruction Records along with 
Pete Hadfield, said, "What we've al- 
ways tried to stress to [M People] is 
to write good songs. The thing the 
dance industry has missed is great 
songs. If you write great songs, they 
last and people buy them." 

The M People victory was cause 
for celebration among deconstruc- 
tion's partners at RCA and BMG 
U.K., who licensed M People to Epic 
in the U.S. "We're over the moon," 
said Jeremy Marsh, managing direc- 
tor of RCA U.K. 

BMG U.K. chairman John Preston 
said, "Although there is unquestion- 
ably a marketing element to the Mer- 
cury Music Prize, what makes the 
prize worthwhile is actually the artis- 
tic or critical community saying these 
are good records." 

The 10 nominees, drawn from 
among 130 entries submitted by 
record companies, were selected by a 
panel of journalists, broadcasters, 
and musicians, using critical merit as 
the sole criterion. The finalists were 
announced July 26. At the award din- 
ner, each of the nominees was recog- 
nized with a video presentation of its 
music and a trophy. 

The Mercury Music Prize was es- 
tablished by the British Phonograph- 
ic Industry and the British Assn. of 
Record Dealers as a way to showcase 
British and Irish talent during the 
slack summer retail season and the 
weeks leading up to the busy fourth 
quarter. It is sponsored by Mercury 
Communications, the British tele- 
communications company. 

Bob Lewis, secretary general of 
BARD, praised the impact that the 
Mercury competition has had since it 
began in 1992. "It started impeccably 
well and has grown in stature since," 
says Lewis. "It's a prime example of 
the industry working together -no 
egos, nothing, just music." 
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I SAW It CUMMIN' 
PARRISH SMITH'S DEBUT SINGLE 

FROM THE ALBUM 

SHADE 
BUSINESS 
IN STORES SEPTEMBER 27TH 

pMD 

Call 212-695-TUNE 
Press Q to get on label's mailing list 

THE RCA RECORDS LABEL 

SMd 

The Billboard Bulletin ... 
E D I T E D B Y PV L I C H T M A N 

ASCAP HAS ACE OF A DEAL 
ASCAP, following an experiment 
started in March, is now online 
with ASCAP Clearing Express 
(ACE), which provides informa- 
tion on titles in the performance 
right society's repertory. The sys- 
tem is accessible around the clock 
to anyone with a PC and a modem, 
with the cost to the user limited to 
telephone connect time. The ACE 
database comprises titles on which 
ASCAP has paid royalties -those 
that have entered the ASCAP sur- 
veys or the surveys of affiliated so- 
cieties in other countries. ASCAP 
says inquiries can be made by title, 
author, performer, or publisher; 
publisher contact numbers also 
are available. The ACE phone 
number is 212 -621 -6509. 

DORFMAN HEADS ORION VID UNIT 
Veteran video executive Herb 
Dorfman has been named presi- 
dent of Orion Pictures subsidiary 
Orion Home Entertainment, 
based in Los Angeles. Dorfman, 
formerly senior VP, will be respon- 
sible for video and multimedia pro- 
gramming. 

DAVIS TO SONY IN HONG KONG 
Insiders say Sony Music Interna- 
tional has recruited Martin Davis to 
be its new regional chief, based in 
Hong Kong. He was commercial di- 
rector for EMI Music in the region, 
and previously ran Virgin's company 
there. Expected to join Davis in an 
A &R role is Tony Lee, formerly of 
Sony Music in Hong Kong. 

BMG MAKES NEWS IN U.S., INDIA 

Bulletin hears that BMG Distribution 
president Pete Jones has renewed 
his contract with the company. An of- 
ficial announcement is expected 
within weeks. (Jones was not availa- 
ble to comment at press time.) Over- 
seas, BMG International has received 
the green light to move into India. 
Authorities there have approved 
BMG's plans to take a stake in Cre- 
scendo, owned by Suresh Thomas, 
former GM of BMG's previous licen- 
see (Billboard, April 23). Crescendo 
licenses some international reper- 
toire from BMG and distributes 
Indian music. 

VANGUARD CLIMBS EVEREST AGAIN 
Seymour Solomon's Vanguard Clas- 
sics has added modern-day technol- 
ogy to the old Everest classical line- 
itself a pioneer from 1958 -61 in the 
use of 35mm recording technology- 
by using Sony's 20 -bit Super -Bit 
Mapping technology on an initial 
batch of six CD re- releases. The label 
promises an additional nine Everest 
titles Oct. 15. Solomon says the mag- 
netic film masters were in "pristine 
condition." 

PAIRE TO POLYGRAM IN LONDON 
PolyGram has confirmed that 
former CEO of PolyGram France 
Gilles Paire will join PolyGram 
Direct Marketing in London as ex- 
ecutive VP. Paire, who built up the 
successful French mail -order busi- 
ness DIAL, also becomes senior 
VP of PolyGram. The new CEO of 
PolyGram France is Alfredo Gan- 

gotena, appointed last month 
(Billboard, Aug. 6). 

COLLINS, BJORK 'UNPLUGGED' 
Phil Collins and Bjork have added 
their names to the list of artists per- 
forming live for MTV's "Unplugged" 
series. Collins' album, due in the first 
quarter of '95, is expected to appear 
on Virgin Records in the U.K.; at 
press time, no information was availa- 
ble on its U.S. release. Also on the 
MTV front, the network's Asian oper- 
ation plans to be back on the air with 
English -, Mandarin -, and Indian-lan- 
guage service by year's end. MTV 
Networks European president Bill 
Roedy is among the senior executives 
visiting the region in coming weeks, 
and this fall MTV will start a 21/2 -hour 
daily show on Indian TV. 

ALL YOU NEED IS ... 78,500 QUID 
John Lennon's earliest recorded 
performance is now the property of 
EMI Music. At a Sept. 15 auction at 
Sotheby's in London, EMI bid 78,500 
pounds ($118,000) for a recording of 
his skiffle band the Quarry Men, 
taped during a church fete in Wool - 
ton, Liverpool, on July 6, 1957. The 
concert was the occasion when the 
young Paul McCartney saw the 
Quarry Men play and met Lennon, 
who later asked McCartney to join 
his band. An EMI spokesman says 
the company has not bought the 
rights to the tape. 

Iry Lichtman is on vacation. This 
week's column was edited by Paul 
Verna. 

Radio Ups Frequency On R.E.M. Hit 
DON'T LOOK FOR Dan Rather to cover this on "The 
CBS Evening News," but R.E.M. has the Hot Shot Debut 
on the Hot 100 with "What's The Frequency, Kenneth ?" 
I is the group's highest -debuting single ever, coming in at 
No. 54. R.E.M.'s previous highest debuts were "Shiny 
Happy People" in 1991 and "Drive" in 1992; both entered 
at No. 71. 

MISSED IT BY THAT MUCH: 
It's all over for Wet Wet Wet's 
"Love Is All Around" in the U.K. The 
group missed tying Bryan Adams' 
record of 16 weeks at No. 1, but the 
act's 15 -week reign still goes into the 
record books as the second- longest- 
running chart -topper of the rock era. 
The single that ended the Wets' run 
isn't Kylie Minogue's "Confide In 
Me," and it isn't Luther Vandross & 
Mariah Carey's "Endless Love," 
which enters the U.K. chart at No. 3 (it's also No. 3 in the 
U.S.). The spoiler is "Saturday Night" (not a cover of the 
Bay City Rollers hit) by Danish singer Whigfield. It's the 
36th single to enter the U.K. chart at No. 1, but the first 
by a debut artist. Incredibly, it's only the second time that 
a female artist has debuted at the top; the first was Carey 
with "Without You." 

Going back to "Endless Love" for a moment, that single 
is now the most successful title of Vandross' Hot 100 chart 
life. By moving 6 -3, it surpasses the 1991 peak of "Power 
Of Love/Love Power." Not that Vandross intends to stop 
at No. 3... 

FROM A WINDOW: Even while her new single, "I'm The 
Only One," moves 52-44 and wins Greatest Gainer honors, 
Melissa Etheridge's "Come To My Window" clings to its 
peak position in its 31st week on the Hot 100. It's No. 25 
for a third non -consecutive week. If "Come To My Win- 

CHART 
BEAT 

by Fred 

dow" can move up just one place next week, it will tie the 
record set by Kris Kristofferson's "Why Me" for peaking 
in its 32nd week, the latest any single has ever peaked. And 
then, if "Window" can move up one more place the week 
after that ... 

THE NEXT GENERATION: "I'd Give Anything," Ger- 
ald Levert's cover of a Boy Howdy song, moves down two 

places to No. 30 on the Hot 100, but 
the son of Eddie Levert of the O'Jays 
has a lot to be happy about: his 
EastWest album "Groove On" is not 
only the Hot Shot Debut on The Bill- 
board 200, it's his highest -charting al- 
bum, including his solo work and his 
five albums with the trio Levert. Ger- 
ald's previous peak was No. 32 with 
Levert's "The Big Throwdown." 

PLAY SOMETHING SWEET: The 
second -highest debut on The Billboard 200 belongs to 
Sugar, coming in at No. 50 with "File Under: Easy Listen- 
ing" on RykoDisc. It's the highest -charting album of Bob 
Mould's career, besting his solo work, Sugar's previous al- 
bum, and the two charted albums from Husker Dü. 

FROM ZERO TO HERO: Talk about experiencing the 
extremes that life has to offer: Craig Mack is No. 1 on 
Hot Rap Singles and Hot Dance Music/Maxi- Singles Sales 
with "Flava In Ya Ear." He's also No. 8 on Hot R &B Sin- 
gles and No. 20 on the Hot 100. Not bad for someone who, 
in the recent past, was homeless and sleeping on the street. 
It can only get better from here. 

LET THE MUSIC PLAY: Barry White has the Hot Shot 
Debut on Hot R &B Singles with "Practice What You 
Preach." That extends his chart span as an artist to 21 
years and five months. 

Bronson 
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Featuring ten new 
Bryan Ferry songs. 

The journey from Avalon continues. 

Produced by Bryan RsTy & Robin Trower 

Management: Duid Enthmren & Julie Mann at I.E. Managemet 

Andy Gershon at n Brothers Management . 

©1994 Virgin Records Ltd. 1*-- 
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Title of album: Monster 

Name of artists: R.E.M. 

Produced by: Scott Litt and R.E.M. 

Length of album: 48 minutes, 16 seconds 

Number of songs: 12 

Number of stars awarded by Rolling Stone magazine, in extremely positive review: 4.5 

Average shoe size of band, in standard American shoe sizes: 10.3 

Length of digital groove on compact disc, when uncoiled, in miles: 2.24 

Distance between spiral groove edges, in millionths of an inch: 1.6 

The thing on the cover: a bear head 

Diameter of disc, in millimeters: 120 

Direction of disc rotation as viewed from reading side: counter clockwise 
Tour: yes! 

Thickness of disc, in millimeters: 1.2 

Weight of compact disc, in grams: 9 

Total weight of band: 572 lbs. 

Amount of telephone numbers the 5,000,000,000 bits of memory the CD can hold: 93 million 
Speed a compact disc spins, in miles per hour: 2.8 

Thickness, in nanometers, of aluminum reflective coating: 100 

Effects of eggs and bacon grease on a dog's coat: makes it shiny 
Laser focal spot size, at disc, as measured in microns: 1.7 

Number of E Coli bacteria it takes to hold all the information on one CD: 1 

Catalog number: 4/2 -45740 

Number of times you'll probably listen to it: infinity 

Finally, truth in advertising. 
(the first in a series of one) 

Where honesty is always the best policy, most of the time. ©1994 R.E.M. /Athens, Ltd. 
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THE MUSIC, TEE MAGIC 
THE MEMORIES OF 
M O T O W N 

A TRIBUTE TO 
BERRY GORDY 

- Aviloom 
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