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U.K. Delivers Grop 0f New Rock Bands

But Is Press Responsible For Making Waves?

B BY THOM DUFFY

LONDON—A new crop of British
guitar bands is stirring excitement in
the country’s clubs and pubs with en-
ergy, attitude, and style that harks

}.m@éi

THESE ANIMAL MEN

back to the punk and new wave days
of the 1970s.

At the same time, supporters of
these acts say that inflated U.K.
press coverage—in some cases be-
fore debut singles or any significant
retail or radio support—threatens to
affect the bands’ credibility within
and outside the British music market.

New World Label
Safeguards U.S.’s
Neglected Genres

B BY JIM BEESSMAN

NEW YORK—New World Records,
the eclectic New York-based safe-
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keeper of American musics, calls it-
self the “university press of the rec-
ord business.”

{Continued on page 81)

As U.K. record companies try to
slowly nurture a new generation of
acts strong enough to capture audi-
ences in America and elsewhere (Bill-
board, Nov. 20, 1993), the impact of
the British music weeklies in bring-

ELASTICA

ing rapid attention and high expecta-
tions to newborn bands has increas-
ingly come under question.

The issue has been brought into fo-
cus by the emergence of such bands
as Elastica, S*M*A*S*H, Compul-
sion, These Animal Men, Shed Seven,
Blessed Ethel, and several others
trumpeted as the “new wave of the

new wave.” The tag first appeared in
the New Musical Express and then in
Melody Maker, two British consumer
music weeklies that are widely read
within the UK. and U.S. record in-
dustries. Other acts in the roundups

SHED SEVEN

were Echobelly, Blubber, Action
Painting, Spectacle RPI, Manta Ray,
and Bandit Queen.

The bands share few musical simi-
larities, aside from a guitar-driven,
English pop and rock sensibility that
is considered a reaction to British
club culture and American grunge

(Continued on page 88)

B BY SCOTT AIGES

NEW ORLEANS—A home-grown
style dominates the rap market in a
city known for producing musical
innovations.
“Bounce” arrived
two years ago as a
stripped-down rap
offshoot that imme-
diately caught on,
thanks to a dance-
able beat, lyrics
filled with local ref-
erences, and help
from radio. Since then, a small in-
dustry has sprung up around the
New Orleans sound. A dozen or
more local labels release cassettes

Home-Grown Bounce Music
Rules Big Easy’s Rap Roost

that sell into the tens of thousands
of units locally—often outselling
such top national rap acts as Snoop
Doggy Dogg and Ice Cube—and
distributors report growing sales
throughout the
South. New Orleans
commercial radio has
embraced bounce
with an enthusiasm
not shown for estab-
lished hometown
R&B and rock acts
such as the Neville
Brothers, the Radia-
tors, the Subdudes, and Cowboy
Mouth.
Bounce artists sport “gangsta”
(Continued on page 26)
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Elton John, Billy Joel
Team Up For Tour
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Genre-Bending
Albums Succeed
With Retailers

B BY CHRIS MORRIS
| and J.R. REYNOLDS |

| LOS ANGELES—A growing num- |
| ber of albums that mix seemingly
|incompatible musical genres are |

DIGABLE PLANETS

finding success with consumers.
While radio formats are still
grappling with the programmabili-
ty of these hybrid records, many re-
tailers say that the albums—sever-
al of which are “event” records that
bring together well-known stars
(Continued on page 89)

MTV, Buena Vista
Top Billie Winners

NEW YORK—MTYV: Music Televi-
sion, Buena Vista Home Video, Sony
Music Entertainment, and the
Weightman Group, a Philadelphia-

: BRETT ANDERSON
STEWART OF SUEDE
based advertising agency, were the
big winners in Billboard’s second an-
nual Billie Awards competition.
(Continued on page §2)

Big Head Todd Spends
2nd Week At No. 1

PAGE 27
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A PAGE COULD BE FILLED
WITH ADJECTIVES DESCRIB NG BONNIE
RAITT AND HER MUSIC, MENTIONING

HER MULTI=PLATINUM SALES, LISTING

HER NUMEROUS GRAMMY AWARDS.
BUT THE MOST IMPORTANT

i e o b ¢ B 3 THING WOULD STILL BE MISSING. . .

BECAUSE A MAGAZINE CAM'T

CARRY A TUNE.

THE NEW ALBUM,
FEATURING THE PREMIERE SINGLE
*“Love SNeakin' Up ON You.”
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No. 1 IN BILLBOARD
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Grammy Adds Sales Spice

BMG Labels Nail

VOLUME 106 » NO. 12 v
» THE BILLBOARD 200 = -
oo omme | Braxton, Houston Gain Most Top 3 Albums In
CONTEMPORARY CHRISTIAN M BY DON JEFFREY push it up to No. 34 on this week’s chart
* BEYOND A DREAM * TWILA PARIS * STARSONG %01 " and EDWARD MORRIS from 62 last week. POSt-Grammv Glﬂw
COUNTRY . Other album movers: Billy J oe}’s “River ,
BBl « (i (7 UP + JOHN MICHAEL MONTGOMERY = Arasiic 37} NEW YORK——AS expected, Toni Brax-  Of Dreams” (25,000 to 40,000 units, No. 38 | NEW YORK—.It s been a hot March fqr
ton’s big wins at the Grammys turned into  to 27 on the chart); Kenny G’s “Breathless” | the BMG-distributed labels. First, their
GOSPEL hard currency at the music stores, but the (27,000 to 33,000, No. 34 to 32); “Aretha | artists took home 12 Grammys. Now, they
* T REMAINS TO BE SEEN 41 | surprising news was the strength of the  Franklin’s Greatest Hits” (10,000 to 13,000, | have nailed down the top three positions
MISSISSIRIMASE CHOMR S MAIACO sales resurgence for “The Bodyguard,” a  No. 101 to 85); and Gloria Estefan’s “Mi | on The Billboard 200.
HEATSERRERS 57 | 16-month-old album that has already sold ~ Tierra” (5,000 to 12,000, No. 188 to 92). Buoyed by her two Grammy victories,
BIG HEAD TODD &S}SJER,\:E),V,EEILEYRS T more than 11 million copies in the U.S. A stageful of stars performed a medley | Arista’s Toni Braxton nabbed the top spot
; Many merchants thought the movie from “A Tribute To Curtis Mayfield,” | on The Billboard 200. Right behind her at
o sl bl 42 | soundtrack, featuring six Whitney Hous-  which propelled that title from No. 89 to 56 | No. 2 is Ace Of Base, also on Arista, with
TR T a0 TS i 1 ton songs, had run its course, but inter-  on a 73% sales spurt, (11,000 to 19,000). “The Sign”; and at No. 3, Jive’s R. Kelly
NEW AGE views with retailers and a look at the cur- Although he was not asked to sing | with “12 Play.” Arista is wholly owned by
* HOURS BETWEEN NIGHT + DAY 61§ rent chart and SoundScan numbers show during the show, Grammy Legend | BMG, while Jive is independently owned
OITMARTIEBERIGITUNAINEGRATEICAE that the Arista album’s sales soared 55% in ~ Award honoree Frank Sinatra did per- | butdistributed by the major.
R&B B the week following the Grammys—from form at retail: “Duets’ rose 17% (23,000 “It’s the first time for BMG ever in its
* 12 PLAY = R. KELLY » Jive 52,000 to 81,000—and the recording leaped  to 27,000 units). seven-year history to have [Nos.] 1, 2, and
from No. 16 to No. 6 on The Billboard 200. According to many retailers, however, | 3,” says Pete Jones, president of BMG
*PROMISESIZEICE;SG-AU§4O . 61 | “The Bodyguard” won album of the year  1994’s Grammy bonanza was mild com- | Distribution.
) | and its lead single, “I Will Always Love pared to last year. These retailers blamed BMG’s strong performance was led by
WORLD MUSIC You,” won record of the year and best pop  the weather, the absence of a single big | Braxton and fellow Arista artists Whitney
* |OVE & LIBERTE 61} vocal performance by a female. winner, the nature of this year’s show, and | Houston, Kenny G, Brooks & Dunn, and
RS KNGS L LRI MICA, Braxton, however, came out on top over-  even the New York City venue for the | Aretha Franklin, all of whom received
» THE HOT 100 = all as a 30% spike in sales—from 79,000 to  slower sales. awards and saw sales of their albums rise.
* THE SIGN = ACE OF BASE = ARISTA 84 1 103,000—vaulted her self-titled debut al- “It wasn’t like last year when Eric Clap- | Houston vehicle “The Bodyguard” surged
- bum on Arista back to No. 1. She won  ton exploded for us,” says Paul Cardinal, | to No. 6, giving BMG four of the top six
ADULT CONTEMPORARY awards for best new artist and best R&B  general counsel of 691-store Trans World | albums.
* THE POWER OF LOVE » CELINE DION » 550 MUSIC 79 1 vocal performance for “Another Sad Love  Music in Albany, N.Y. This year, instead of “I want to pay tribute to the labels,”
Song.” a Clapton or a Bonnie Raitt taking home | says Jones. “That kind of success coming
COUNTRY “To,me it's the new artist who sells the many of the statuettes, awards were with Fhe Grammy ng},rds is a very high
ol A, S— 39 | most,” says Howard Appelbaum, VP of 34-  spread around. ‘ artistic commendation. DON JEFFREY
store Kemp Mill Music in Beltsville, Md., (Continued on page 82)
DANCE /7 CLUB PLAY o g{)};ﬁ :%eezl?f Braxton’s album jumped
* | WANT YOU » JULIET ROBERTS » REPRISE I The Grammys were not propitious for o ]
DANCE / MAXI-SINGLES SALES 2l Rncry anlisic, thelely (e B3l Bipr Ing emanv s rges
(00 N AND JUICE » SNOOP DOGGY DOGG = beamrow 35 | ners, Digable Planets, failed to scale the
T charts after their victory. Sales of the — s ls
LATIN uncharted ‘“Reachin’ (A New Refutation n Ie o ts u SI Iaw os er
S * M| BUEN AMOR » GLORIA ESTEFAN ® EPIC 44 Of_Time And Space)”’ went up 85%, but
| units .sold rose to only 2,600 from 1.,4.00. This story was prepared by Wolfgang  group. Sale proceeds are expected to fupd
N R&B Al Wilson, senior VP of merchandising  Spahr in Hamburg and Adam White in  Holtzbrinck’s further expansion in print
T & el oo 29 { for the 143 Strawberries and Waxie London. and electronic media.
G Maxie stores based in Milford, Mass., EMI Music’s parent, Thorn EMI, an-
L HOT R&EB AIRPLAY says of “Reachin’ ”: “I didn’t see much LONDON-—The largest independent rec-  nounced March 8 that it had reached agree-
3 s e 32§ on that. It was a very mature piece by  ord company in Germany is the newest re- ment in principle with Holtzbrinck for the
[3 ) | the time the Grammys rolled around.” cruit to the multinationals’ ranks. acquisition. No purchase price was dis-
Other beneficiaries of Grammy goodwill EMI Music is buying 27-year-old Inter- closed, but industry speculation puts it in
HOT R&B SINGLES SALES 5 included Sting, Billy Joel, Kenny G, Gloria  cord Tongesellschaft, known for its robust  the region of $30 million.
*BUMP N’ GRIND » R. KELLY « JivE Estefan, and Aretha Franklin—all of  roster of German acts—including Pur, Pe The Thorn statement did place Intercord’s
whom performed on the live TV presenta-  Werner, and Reinhard Mey—and for inter-  annual revenues at 150 million marks (about
RAP tion from New York’s Radio City Music  national repertoire licensed from such fel-  $86 million). That figure is 36% above the
* GIN AND JUICE * SNOOP DOGGY DOGG * DEATH ROW 33 | Hall March 1. low indies as Britain’s Mute and Pulse 8 la-  company’s 1992 revenues of 110 million
Sting garnered only one award, best pop  bels, Holland’s Roadrunner Records, and  marks ($65 million). Intercord is estimated
ROCK / ALBUM ROCK TRACKS vocal performance by a male for “If I Ever  America’s Profile and Alligator imprints. to have a 5% share of the German market,
* DEUCES ARE WILD » AEROSMITH = GEFFEN 78 § Lose My Faith In You,” but that honor, Stuttgart-based Intercord is the record-  with domestic production accounting for
along with his live rendition of the tune, ing division of the Georg von Holtzbrinck  55% of its sales. It has been headed
helped double sales of his album, “Ten  media conglomerate. Sources say Inter- since 1977 by managing director Herbert
ROCK / MODERN ROCK TRACKS 78 | Summoner’s Tales,” (16,000 to 32,000) and  cord’s profit margins are the best in the (Continued on page 85)
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* BREMIOS LATIS

ESCRITOR DEL ANO

L
1

MENCION ESPECIAL
oPECIAL CITRTION

A QUIEN QUIERES ENGANAR

Adolfo Angel Alba (SACM)
Editora Ana Musical, Inc.

ADORO
Armando Manzanero (SACM)
Peer International Corp.

AL FINAL DEL ARCO IRIS
Ricardo Montaner (SACVEN)
llan Chester (SACVEN)*

Mateo San Martin Agency, Inc.

AYER
David Foster
Jeremy Lubbock
Rudy Perez*
Air Bear Music
Hollysongs
Warner-Tamerlane Pub. Corp.

BUENOS AMIGOS
Alvaro Torres
A.T. Romantic

)

SUNGWRITER OF THE JERR

bloria & Emilio
Estefan

CARA DE ANGEL
Rodolfo Castillo
Marivana™
Pablo Manavello*
Nawrvz Music

CASTILLO AZUL
Ricardo Montaner (SACVEN)
Steve Roitstein*

Mateo San Martin Agency, Inc.

COMO LA FLOR
Pete Astudillo
Abraham Quintanilla 1l
EMI-Blackwood Music, Inc.
Five Candle Music
Peace Rock Music
CREE EN NUESTRO AMOR
Miguvel A. Morejon
F. "Estefano” Salgado
Jon Secada

Foreign Imported Productions and

Publishing, Inc.

DESAFINADO
Antonio Carlos Jobhim
Newton Mendonca (SBACEM)
Bendig Music Corp.
Corcovado
Music Corp.

Hollis Music

EL BAILE DEL PERRITO
Wilfrido Vargas
Wilfrido Vargas Productions, Inc.

EL CELULAR
Enrique Manvel Franco
Tigres Del Norte Ediciones Musicales

EL COSTO DE LA VIDA
Juan Lvis Guerra
Editora El Conuco, Inc.

ENAMORADO DE TUS OJOS
Hector Fregoso
Roda Music, Inc.

ELLA ME VACILA
Alston Beckett Cyrus (PRS)
Cuberoot Music

EXTRANANDOTE

Adolfo Angel Alba (SACM)
Editora Ana Musical, Inc.

FRENESI
Alberto Dominguez (SACM)
Peer International Corp.

FUE UN PLACER CONOCERTE
Juan Gabriel (SACM)
Rightsong
Music, Inc.

%A
Hivaro Torres

GUANTANAMERA
Jose Fernandez
Dinz (SGAE)
Julian Orbon
Pete Seeger
Fall River Music

/

HE VIVIDO ESPERANDO POR TI

Alvaro Torres
A.T. Romantic

INOLVIDABLE
Julio Gutierrez
Peer International Corp.

LA BAMBA
Ritchie Valens
Longitude Music Co.

LA CARCACHA
Pete Astudillo
Abraham Quintanilla 11l
EMI-Blackwood Music, Inc.
Five Candle Music
Peace Rock Music
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MAL DE AMOR
Juan Luis Guerra
Nemous Jean Baptiste
Bronjo Music
EJiloru
El Canuco, Inc.

MARIA BONITA
Agustin Lara (SACM)
Peer International Corp.

ME SACAS DE ONDA
Jose G. Esparza Jimenez (SACM)
Mexisounds Music Publishing

Ml VIDA ERES TU
Adolfo Angel Alba (SACM)
Editora Ana Musical, Inc.

MUCHACHA TRISTE
Jose Luis Alva
Lvis Alva Musik

MUCHO CORAZON
Emma E. Voldelomar Casarin
[SACM)

Peer Int2rnational Corp.

NADA SE COMPARA CONTIGO
Alvaro Torres
A.T. Romantic

NO PODRAS
Alejandro Zepeda (SACM)
Peter Sﬂrubuc*
Roda Music

OJITOS COLOR CAFE
Rodolfo Flores
Marfre Music

OTRA VEZ
Jose G. Esparza Jimenez (SACM)
Mexisounds Music Publishing

OTRO DIA MAS SIN VERTE
Gloria Estefan
Miguel A. Morejon
Jon Secada
Foreign Imported Productions and

Publishing Inc.

PARA QUE TE QUEDES
CONMIGO
Jose Medina
EMI-Blackwood
Music, Inc.

Jon Secada, Gloria [stefan Miguel A. Morejon

QUE CREIAS
Pete Astudillo
Abraham
Quintanilla 111
EMI-Blackwood

EOITORR DEL ANO
PUBLISHER OF ThE SEAR .

Peace Rock Publishing

QUE DE RARO
TIENE

Martin Urieto Solano
(SACM)

San Antonio Music
Publishers

QUE TENTACION
Braulio Garcia (SGAE)
Ailec Publishing, Inc.

SENALES DE HUMO

PEEF |nternat|0na| E[]rp Juan Luis Guerra

PERFIDIA
Alberto Dominguez
(SACM)

Milton Leeds

Peer International
Corp.

PIEL CANELA

Bobby Capo

Edward B Marks Music
Company

PROVOCAME
Gustavo Sanchez
Marcel Schimscheimer
(BUMA)

John Van Katwijk
(BUMA)

Honorio Herrero*
Careers-BMG Music
Publishing, Inc.

Sony Latin Music
Pubrishing, Inc.

Editora
El Conuco, Inc.

SENTIR
Miguel A. Morejon
"Estefuno Salgado
Jon Secada
Foreign Imported Productions and
Publishing, Inc.

SI VOY A PERDERTE
Gloria Estefan
Foreign Imported Productions and
Publishing, Inc.

SIEMPRE TE AMARE
Roberto Verduzco
Roda Music,Inc.

TE DE)JO LIBRE
Alvaro Torres
A.T. Romantic

TRES DESEOS
Jose Maria Puron (SGAE)
Canciones Del Mundo S A (SGAE)
Rightsong Music,Inc.

VELETA
Rafael Perez Botijo Garcia
Roda Music, Inc.
* Share not licensed by BMI

MENCIONES DE LOGRO
2 MILLONES DE
REPRESENTACIONES

CITATIONS OF ACHIEVEMENT
2 MILLION PERFORMANCES

ANDALUCIA
Ernesto Lecuona (SGAE)
Edward B. Marks Music Company

BESAME MUCHO

Sunny Skylar

Consvelo Vef;zquez (SACM)
Peer International Corp.

GUANTANAMERA
Jose F. Fernandez Diaz (SGAE)
Julian Orbon
Pete Seeger
Fall River Music

LA BAMBA
Ritchie Valens
Longitude Music Co.
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Gourt’s Parody Decision Reverherates
Fair Use Can Be Tested In Lower Fed Courts

EBY BILL HOLLAND

WASHINGTON, D.C.—Songwriters
and music publishers were generally
satisfied with the U.S. Supreme
Court’s March 7 decision that 2 Live
Crew’s rap parody version of Roy
Orbison’s 1964 rock classic “Oh, Pret-
ty Woman” gave it fair use exemp-
tion from copyright law. While the
court upheld the principle of parody,
it also called for lower federal courts
to examine fair use exemptions on a
song-by-song basis.

The court did not go so far in its
ruling as to say that all parodies are
now entitled to a presumption of fair
use.

Music industry observers point out
that the court’s decision to remand
parts of the complex Campbell vs.
Acuff-Rose Music case to the district
court for further study could elicit
another ruling that the rap version in-
fringes upon the copyright of the
original.

Edward Murphy, president of the
National Music Publishers Assn./
Harry Fox Agency, says he is pleased
the court underscored its belief that
“these things have to be looked at
carefully in several apsects on a one-
on-one, case-by-case basis. They
might indeed find there is infringe-
ment there.”

Jay Morgenstern, executive VP at
Warner/Chappell Music, says, “The
fact is that even though the court
ruled that a parody is fair use, the
ruling was very specific that parody
must satirize the original work. That,
to me, is a plus. They also carried it to
the next step by not ruling on the is-
sue of whether too much of the origi-
nal work was used to make a point.
That is for the lower court to decide.”

The Copyright Act states that per-
mission is required, and fees must be
paid, when an artist substantially re-
writes a copyrighted song, unless the
new version meets “fair use” require-
ments involving comment or criti-
cism. The law does not state that par-
ody falls under the fair use guide-
lines, although lower courts have
considered some parodies exempt un-
der fair use.

The Supreme Court ruling says
that courts now must determine if a
parody meets all four statutory fac-
tors for a fair use exemption: the pur-
pose and character of the work; the
nature of the copyrighted work; the
amount and importance of the por-
tion used in relation to the whole
copyrighted work; and the effect of
the use on the potential market for or
value of the work.

The Supreme Court ruling leaves
the lower courts to determine wheth-
er 2 Live Crew took more than neces-
sary to make the point of the parody,
and whether the parody harmed the
market for the original song or any
new versions Acuff-Rose might li-
cense.

According to Justice David H.
Souter’s written ruling, it will be
up to the district court to deter-
mine if there is infringement in
“the amount taken” of the music
and ‘“whether repetition of the
bass riff is excessive copying” (the
court found that the copying of
lyries was not excessive); and “the
effect of the use upon a potential
market” for the original or any fu-
ture licensed rap version.

The lower court rulings will de-
termine whether the song consti-

tutes an infringement of the copy-
right held by the plaintiff, music
publisher Acuff-Rose.

John Simpson of Studio One Art-
ists, which represents singer/
songwriter Mary-Chapin Carpen-
ter, says of the ruling, “Something
has to be done now to protect origi-
nal works. When a parody is a com-
mercial venture, I think the owner
of the original work should be able
to share in any commercial profits
of the parody.”

Simpson suggests that perhaps
there should be ‘“a new compul-
sory license for parodies when
profits are made at the expense of
an original work.”

Leeds Levy of Leeds Entertain-
ment says, ‘“While we still have a
shot at protecting our copyrights,
it’s still going to be a bit of a
groaner, because we're in the
hands of people applying subjec-
tive tests of these [four fair use]
exemption factors. It'll be cumber-
some. It might deter lawsuits, it
may invite lawsuits. That doesn’t
give me a whole lot of comfort.”

2 Live Crew’s “Oh, Pretty Wom-
an”’ parody version was included
on the 1989 album ‘““As Clean As
They Wanna Be,”” which sold
slightly less than 250,000 copies in
its first year, according to court
records. Approximately 47,000
copies of the album, on the Luke
and Atlantic labels, have been sold
since 1991, according to Sound-
Scan figures.

Acuff-Rose Music had refused
permission for the parody, and the
song was deleted from later press-
ings of the 2 Live Crew album af-
ter the lawsuit.

The Supreme Court’s ruling re-
versed a decision by the Sixth Cir-
cuit Court of Appeals in Nashville
that found the parody to be a ‘‘bla-
tantly commercial”’ use of the
song, a factor that prevented it
from being granted a fair use ex-
emption. The High Court also felt

that the appeals court had overem-
phasized the commercial factor
(Billboard, Nov. 20, 1993).

The Supreme Court opinion says
that a parody “must be able to con-
jure up at least enough of the orig-
inal work to make the object of its
crucial wit recognizable,” adding
that the 2 Live Crew version had
not taken too much from the origi-
nal song. It says the parody’s
words are a “comment on the na-
ivete of the original in an earlier
day” and “as a rejection of its sen-
timent that ignores the ugliness of
street life and the debasement that
it signifies.”

The ruling also says parodies
used in commercial advertise-
ments cannot easily claim a fair
use exemption. “The use of a copy-
righted work to advertise a prod-

(Continued on page 85)

M BY EILEEN FITZPATRICK

LOS ANGELES—Blockbuster Vid-
eo has entered the premium mar-
ket, but it is music, not videos, that
are being made available at dis-
count prices.

Throughout March, Blockbuster
customers who rent two movies can
also purchase an audio compilation
of movie songs.

The album, “Hollywood Sound-
tracks,” is priced at $2.99 for CDs
and $1.99 for cassettes. It contains
10 tracks, including Whitney Hous-
ton’s “Run to You” and Joe Cock-
er’s “Trust In Me.” Both songs are
from the Grammy award-winning
album “The Bodyguard.”

Gerry Weber, senior VP of opera-
tions at Blockbuster, says the sam-

Blockhuster Offering Music As
A Premium With Vid Rentals

pler is available only at video outlets
because it would have conflicted
with Grammy promotions at Block-
buster Music’s Music Plus, Sound
Warehouse, and Super Club outlets.

“We felt with everything going
with Grammy-winner promotions,
we didn’t want to run the sampler
program concurrent with them,”
says Weber.

Although none of the songs on
the sampler are nominated for an
Academy Award, the promotion is
intended to coincide with this
month’s pre-Oscar hype.

“The Oscars can be anti-climatic
for video, because many of the win-
ners are not in stores yet,” says
Webber. “It’s tough to do a tie-in,
but with all the music out there,

(Continued on page 81)

v s 9N

A Party With “Martinis.” Virgin Records executives throw a party celebrating
the release of Sam Phillips’ third Virgin album, ‘“Martinis & Bikinis.” Shown at
New York's Iridium restaurant, from left, are Jeffrey Naumann, Virgin VP of
promotion; John Boulos, Virgin VP of promotion/field operations; Keith Wood,
Vernon Yard Recordings president; Joyce Castaghola, Virgin VP of sales; Phil
Quartararo, Virgin president/CEO; Phillips; Kaz Utsunomiya, Virgin executive VP
of A&R; and Michael Plen, Virgin senior VP of promotion.

B BY PAUL SEXTON

LONDON—The keenly contested
battle for European rights to re-
lease “The Most Beautiful Girl In
The World,” by the artist formerly
known as Prince, has ended with
German independent Edel confirm-
ing a deal to license the single
across the continent.

Billboard has also learned of the
existence of a tape of several other
new Prince songs which sources say
has been made available to those
broadcasters handling a recent con-
cert performance by the singer.

Edel’s German rival, ZYX Records,
announced earlier this month that it
had secured European rights to the
single, and declared a March 14 re-
lease date. However, Chris Poole of
Poole/Edwards, European represen-
tative of Prince’s Paisley Park Enter-
prises, confirmed Edel had closed the
deal, and negotiations with depen-
dent distributors in other territories
would be finalized shortly.

Edel’s Brian Carter says “The
Most Beautiful Girl ...” will be
rush-released as soon as possible,

Fdel Scores Euro Rights To Prince Tune

probably March 28. As in the U.S,,
the single will be available in Europe
on CD and cassette, with 12-inch vi-
nyl and “special package” CDs to
follow. In the U K., Terry Blood Dis-
tribution will handle the single,
which appears on the NPG label.

The single, released in the U.S. on
NPG Records via Bellmark, contin-
ues its ascent on the Hot 100, rising
to No. 21 this week, and has attract-
ed much airplay in Europe as an im-
port. In the UK, it is on the play-
lists at BBC Radio 1 FM, national
commercial rock outlet Virgin 1215,
and London commercial CHR sta-
tion Capital.

A Prince concert recorded Feb. 12
in Minneapolis, titled “The Beautiful
Experience,” is being distributed to
television by Los Angeles-based pro-
duction company Visionhouse and
syndicated to radio by Paris-based
Music In Europe. Sources say
broadcast affiliates of the concert,
in which the artist introduced his
new five-piece band, the Beautiful
Experience, have had access to a
separate DAT recording of new, pre-
viously unreleased Prince composi-

tions. It includes an 11-minute ver-
sion of ‘“The Most Beautiful Girl

The seven-track, 35-minute ‘“‘al-
bum” features studio versions of
several songs introduced at the con-
cert, including the rock/funk “Inter-
active,” the foul-mouthed “Days Of
Wild,” and a track blending brass,
rock guitar, and funk elements sug-
gesting a less sparse “Kiss.”

Edel, meanwhile, reports that it
has an agreement with NPG/Bell-
mark for the commercial release of
a “mini-EP” of Prince material, but
there is no confirmation that the EP
will consist of these tapes.

Jan Hoogesteyn, a producer at
Dutch station Veronica Radio, says
his station played all seven new
Prince songs March 5 and was
warned by attorneys for Warner
Bros. in the Netherlands and
Prince’s management not to re-
broadecast the material. The station
has decided not to air the tapes
again, says Hoogesteyn.

Warner Bros. licensed the inde-
pendent worldwide release of “The
Most Beautiful Girl In The World.”

Brief’s Long
Tenure Atop ITA
Nearing An End

NEW YORK—Henry Brief will re-
tire as executive VP of ITA in De-
cember after 15 years with the trade
association. He expects to continue as
an independent consultant for an ad-
ditional year or two.

With his trade-
mark humor, Brief
says ITA’s mem-
bership has grown
in number and in
scope during his
tenure, while he
has grown ‘‘in
weight and girth.”
He adds, “I think
the time has come
to pass the torch along to the next
generation.”

During his tenure, Brief says, ITA
has evolved to reflect the constant
changes within the entertainment in-
dustry. “When I came on board, all of
our members were audio and video
companies,” says Brief. “But we’ve
branched out to include computer data
manufacturers, such as floppy discs
and data tape.”

Recently, the organization has re-
cruited CD-ROM and other optical disc
manufacturers.

“Many changes were instituted to
keep up with technology, but also to
anticipate those changes,” he says.
For example, ITA’s annual seminar—
which was under way in Tucson, Ariz.,
at press time—was to include sessions
on the information superhighway.

From 1960-79, Brief was executive
director of the Recording Industry
Assn. of America. While at the RIAA,
he was responsible for Congressional
lobbying efforts and the development
of industry standards.

Brief, who took over from ITA
founder Larry Finley, has recom-
mended that the association board
name executive director Charles Van
Horn as his replacement. Van Horn is
a 10-year veteran of ITA.

“T look forward to providing lead-
ership that will continue to make
ITA the forum for an exchange of in-
formation,” says Van Horn, “just
like it has been with Henry.” Van
Horn’s appointment is effective in
November.

BRIEF
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Fogerty Lends Credence To C’right Law

B BY ROBERT G. SUGARMAN
AND JOSEPH P. SALVO

John Fogerty has already left a towering
musical legacy, first as founding member,
lead singer, and songwriter for one of the
defining rock’n’roll bands of an era—Cree-
dence Clearwater Revival—and later as a
solo artist. Last week, Fogerty left the mu-
sic industry a significant legal legacy as
well, courtesy of a United
States Supreme Court deci-
sion bearing his name, Fo-
geity vs. Fantasy Die., No, 92-
1750 (Billboard, March 9).

The much-anticipated deci-
sion held that, under the 1976
Copyright Act, victorious de-
fendants in copyright in-
fringement cases will be enti-
tled to recover their
attorneys’ fees on the same
basis as prevailing plaintiffs.
The decision is of major sig-
nificance to copyright owners
in general, and to litigants in
New York and California in
particular, where copyright defendants had
long been held to a higher standard than
copyright plaintiffs.

It is also a significant victory for the mu-
sic industry, since it should diminish the
ever-increasing number of frivolous copy-
right infringement claims with which writ-
ers, performers, publishers, and record la-
bels have had to contend of late. Baseless
claims affect everyone—the writers and re-
cording artists whose integrity is challen-
ged, the up-and-coming artists and writers
whose unsolicited songs and tapes are re-
turned unopened for fear they will lead to
more lawsuits, and the labels and publishers
that ultimately bear the not-insignificant
costs of defending these claims.

The Supreme Court agreed to hear the
case to decide whether attorneys’ fees
should be awarded on a “dual standard” that
requires prevailing defendants, but not pre-
vailing plaintiffs, to show that an action was
“frivolous” or brought “in bad faith,” or else
with an “even-handed” approach in which
plaintiffs and defendants are treated alike.

The Court adopted the “even-handed” ap-
proach. The key to its decision was the ob-
servation that “the statutory language (of
the Copyright Act—‘the court may also
award a reasonable attorney’s fee to the
prevailing party as part of the costs’—gives
no hint that successful plaintiffs are to be
treated differently than successful defend-
ants.”

The court determined that prevailing
plaintiffs and prevailing defendants are to
be treated alike, but attorneys’ fees are to
be awarded to prevailing parties only as a
matter of the court’s discretion. “There is no
precise rule or formula for making these de-
terminations,” but instead equitable discre-
tion should be exercised “in light of the con-
siderations we have identified,” according to
the ruling.

The Court identified some of the “consid-
erations” that “may be used to guide courts’
discretion,” including “frivolousness, moti-
vation, objective unreasonableness ... and
the need in circumstances to advance con-
siderations of compensation and deter-
rence,” but gave no guidance as to the rela-
tive weight, importance, or interaction of

these factors.

The Fogerty decision drastically alters
the copyright litigation landscape in New
York and California. Until now, the federal
courts in those states almost routinely
awarded attorneys’ fees to successful plain-
tiffs while requiring a showing by a prevail-
ing defendant that the losing plaintiff hacl
asserted a frivolous claim or engaged in
“bad faith.” Left unclear is the point at

“Prospective
plaintiffs with
frivolous claims
will have to
think twice.”

Robert Sugarman is a
partner and Joseph
Salvo is an associate
with the New York firm
of Weil, Gotshal &
Manges. Andrew Cadel,
an associate at the firm,
assisting in preparing
this commentary.

which a prevailing plaintiff or defendant is
entitled to attorneys’ fees.

In an attempt to draw the fuzzy line, we
suggest the construction of a continuum of
conduct or claims by a nonprevailing party,
ranging from “reasonable,” at one end, to
“outrageous” at the other. Where a nonpre-
vailing party has asserted a frivolous claim
or acted in bad faith, an award of attorneys’
fees would still follow, since this falls at the
“outrageous” end of the spectrum. But a
prevailing party’s victory alone would no
longer be a sufficient basis for attorneys’
fees if the nonprevailing party’s claim, de-
fense, or conduct is justifiable or reasonable.

The uncertainty comes where the nonpre-

INDIES DESERVE RECOGNITION

T'would like to address the comment mace
in your review of the new 2 Live Crew album,
“Back At Your Ass For The Nine-4” (Bill-
board, Feb. 26), which states, “Nevertheless,
his records sell extremely well, even without
major distribution.” The term “major distri-
bution” disturbs me immensely. I assume
you are referring to the fact that he is not
distributed by one of the “big six.” With this
in mind, I would like to call your attention to
Billboard’s May 1, 1993, issue, which lists the
market shares of various distributors.

Your survey indicated that independent
distributors were the third-largest distribu-
tors of recorded music in the first quarter of
1993, beaten only by Sony and WEA. That
study indicates that independent distribution
was responsible for 25% of your R&B chart
share, thus making it your No. 1 distributor
of R&B music. If this is not major distribu-
tion, please make me aware of what it takes
to qualify one as major.

Many major institutions in this industry
gained their fame by being independently
distributed, such as Motown, A&M, Stax, and
Atlantic. As a matter of fact, before RCA dis-
covered that it could distribute records from
the same place that it distributed radio and
television, they were distributed independ-
ently. Our entire industry was independently
distributed. Currently, companies like

vailing party’s claims or conduct is not quite
reasonable but not quite outrageous. Under
Fogerty, conduct or claims in the “gray
zone” are now the subject of the court’s dis-
cretion, to be applied in an even-handed—
though, arguably, not necessarily identi-
cal—way. Thus, if a losing plaintiff’s claim
or course of conduct is “objectively unrea-
sonable”—but still short of frivolous—the
prevailing defendant could recover attor-
neys'’ fees. The obvious question is,
what claims or conduct are “objec-
tively unreasonable™? Some guid-
ance on this issue can be gleaned
from earlier decisions employing
the ‘“even-handed” approach,
where courts awarded fees for dil-
atory litigation tactics, bad faith,
or where there existed no reasona-
ble grounds to support a position
taken in the action.

The one clear—and healthy—
result of Fogerty is that, in Califor-
nia and New York, it will likely be
more difficult for prevailing plain-
tiffs to recover attorneys’ fees and
certainly easier for prevailing de-
fendants to do so. Prospective plaintiffs with
frivolous or baseless claims will have to
think twice, since they will face the prospect
of not automatically recovering their fees
even if they win, and of paying the defend-
ant’s legal bills if they lose.

This is not to suggest that bona fide copy-
right litigation should cease, for we need to
ensure the integrity of the creative process
and protect creators against the piracy of
their work. But if there were fewer baseless
infringement lawsuits, artists, writers, pub-
lishers, and record labels could spend less
time as defendants and more time as artists
and creators, and the rest of us would bene-
fit from the additional fruits of their labor.

LETTERS —

Tommy Boy, BellMark, and Luke Records

are making a vast contribution to this indus-
try by being independently distributed.

Please do not continue to perpetuate the

myth that unless your production is distrib-

uted by one of the “big six,” you are somehow

a handicapped stepchild of this industry.

Nothing could be further from the truth. You

should keep tabs on your own market chart

share analysis.

Dick Griffey

Chairman

The Hines Co.

Hollywood

The editor reponds: Indeperdent record
companies have thelr advantages, und Bill-
board in no way intended to belittle their
role; indeed, we intended a compliment. 2
Live Crew’s Luke Records had entered a
venture with a major distributor which sub-
sequently dissolved, hence the reference. The
Billboard study referred to states that indies
took « 24% share wnong distributors on the
R&B Albums chart in 1992. That figure rep-
resents a collective total, bused on perform-
ances by independent distributors; taken
separately, euch indie’s chart shure would
likely have been lower than the major record
companies’. Conversely, the major record
compunies collectively had a 76% share of
the R&B chart in 1992.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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ARISTA'S 1994 GRAMMY PARTY...A NIGHT 0 REMEMBER

The spontaneous star-studded tinale. Left wo right:
Clive Davis, Whitney ! fouston, Bobby Brown, Cissy Houston, Pebbles, Valerie her tribute to Aretha of “You Make
Simpson, Natalie Cole, Gladys Knight, BeBe Winans and Kenny G Me Fecl (Like A Narural Woman).” Grammy winner Kenny G leaves the crowd “Brearhless.

Cissy lHouston stops the show with

Left to night: Jonathan Tisch, Al Teller, Charles

Left to right: Whitney Houston, Bobby Brown, Aretha Koppelman, Gerri Kayhill and Terri Santisi
Franklin, Clive Davis, Carly Simon, Ben Taylor

Left to right: Martha Stewart,
BMG Chairman Michael Dornemann
and Blaire Trump

Whitney Houston, Executive Producer Clive Davis and the producers of
The Bodyguard Soundtrack receive plagues signifying worldwide sales of
26 million copies. Left to right: Clive Davis, David Foster, BeBe Winans,
Whitney Houston, L.A. Reid, Narada Michael Walden, Babyface,
Robert Clivillés and David Cole

Left to right: L.A. Reid, this year’s Grammy winner for ‘Best New
Left to right: Clive Davis Atrtist’ Toni Braxton and Babytace

Andy Schuon (MTV), John Sykes (Vii-1)

Left to right: Linda Thompson, Kenny G, Lyndie G, Clive Davis,
Brooke Shields, David Foster

Left to right: Arista’s Executive VP and
General Manager Roy Lott, Senior VP
of Promotion Rick Bisceglia and
Senior VP Jack Rovner

Jon Secada with Ingrid Casaras

AND THE NEXT NIGHT
WASN'T SO BAD EITHER!

The Queen of Soul meets Country Royalty. Left t right: Brad Roberts and Crash Test Dummies
Aretha Franklin, Clive Davis, Denise Jackson scen performing the group's hit single AR‘sm
and Alan Jackson “MMM MMM MMM MMM."

1994 Ansta Records, Inc.. a Berteismann Music Group Company
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Happy Days. The Chieftains’ Paddy Moloney, left, and special guests Sinead
O’Connor and Ry Cooder listen to the playback of a track they recorded at Clinton
Studios in New York. “It is the happiest recording session | have ever done,”
O’Connor said afterwards. The track will appear on the Chieftains’ upcoming album
“The Chieftains And Friends,” due from RCA Victor later this year. Both the
Chieftains and Cooder won Grammy Awards March 1—the Chieftains’ RCA Victor
album “The Celtic Harp” was named best traditional folk album, and “A Meeting By
The River” by Cooder and V.M. Bhatt, on Water Lily Acoustics, was named best
world music album. O’Connor will be the special guest at the Chieftains’ Carnegie
Hall concert March 17. (Photo: Chuck Pulin)
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Radio, Retail Ecstatic Over McLachlan

Tours Create Base For Singer’s 3rd Nettwerk Set

B BY CARRIE BORZILLO

LOS ANGELES—Canadian singer/
songwriter Sarah McLachlan isn’t
fumbling in the minds of program-
mers and retailers. Her latest effort,
the classy and passionate “Fumbling
Towards Ecstasy,” is No. 99 after
three weeks on The Billboard 200, her
highest-charting album to date.

The Nettwerk/Arista album
jumped from No. 109 to No. 87 on The
Billboard 200 March 12, making her a
Heatseekers Impact Artist. The al-
bum, MecLachlan’s third, topped the
Heatseekers chart for new and devel-
oping artists March 5.

On the Modern Rock Tracks chart,
the album’s first single, ‘“Posses-
sion,” serviced to radio Jan. 31, debut-
ed at No. 39.

The success of “Fumbling Towards
Ecstasy,” released in Canada Oct. 22
and in the U.S. Feb. 15, far surpasses

Two’s A Growd At mmdad’s L'amlval

B BY ISAAC FERGUSSON

PORT-OF-SPAIN, Trinidad—‘Two
kings but only one crown” aptly de-
scribes the embarrassing dilemma of
Trinidad and Tobago’s calypso and
soca community after an unprece-
dented first-place tie between one-
name wonders Delamo and Luta, two
new heroes who surged to the fore-
front during this year’s pre-Lenten
carnival season with songs relevant
to social and political conditions.

The mammoth Dimanche Gras
show and contest is staged each year
by Trinidad and Tobago’s national
Carnival Committee at the Queen’s

Park Savannah here. On the Sunday
before the pre-Lenten Carnival, the
contest results in the selection of ca-
lypso monarchs and the Kings and
Queens of Carnival. At this year’s
event, held Feb. 13, Delamo’s spiritu-
al Baptist-style delivery on his “Trini-
ty Is My Name”— and his patriotic
“31 Years,” with its chant “We're go-
ing up, up, up, and away”’—proved a
reassuring balm to an increasingly
restive population in Trinidad and To-
bago, where the world oil glut has
hurt the oil-driven economy, and vio-
lence and unemployment are increas-
ing.

Delamo counterbalanced Luta’s

Cleveland’s Scat Records
Helps Acts Make A Break

B BY CARLO WOLFF

CLEVELAND—Robert Griffin
and Doug Enkler, masterminds be-
hind powerhouse rock act Prison-
shake, plan an assault on the na-
tional rock market from the mod-
est offices of Scat Records in
Cleveland’s Slavic Village section.
Compromise is not part of the artil-
lery.

The initial vehicle, on a six-week
tour beginning March 10 at Bos-
ton’s Causeway nightclub, is Pri-
sonshake itself. But Prisonshake
lead guitarist and co-vocalist Grif-
fin, who founded Scat Records in
1989 with $1,000 he’d saved from
driving a cab in Cleveland, also in-
tends to deploy a four-act Scat
tour nationwide the last week of
June and the first week of July.

That time out, Prisonshake may
stay home, instead fielding Scat
acts My Dad Is Dead (aka MDID
or Mark Edwards), Cobra Verde

GUIDED BY VOICES

(successor to the defunct Death of
Samantha), and an ‘“‘apocalyptic
country’’ band from Erie, Pa.,
called A Bullet For Fidel. The June
tour also will feature Guided By
Voices, a prolific Dayton band.
This array of live talent, and the
vinyl and CD product all the
groups have released, attest to
Scat’s ambition. “I want to keep
putting out records, find a lot of
great bands, and sign them up,”
says the 27-year-old Griffin.
Prisonshake's ‘“The Roaring
Third” and Guided By Voices’ “Vam-
pires On Titus” are precisely the kind
(Continued on page 23)

SUPERBLUE QUEEN SHAKA

“Legalize Firearms” and “The Driver
Can Drive,” a scathingly funny, satir-
ical attack on what he sees as the in-
eptness of the Prime Minister, Pat-
rick Manning.

The tie resulted in the spectacle of
the National Carnival Committee
pleading with Neal And Massey
Auto, the sponsor of the top prize, to
donate a second $96,000 (Trinidad and
Tobago) Lancer victory car.

“It is an embarrassment that
should not have been allowed to hap-
pen,” said a disappointed Delamo af-
ter he and Luta were crowned, then
informed that they would have to sell
the car and split the money. “I did not
enter calypso competitions to become

(Continued on page 88)

McLACHLAN

her previous releases, 1988’s “Touch”
and 1991’s “Solace,” which peaked at
No. 132 and No. 167 on The Billboard
200, respectively.

Terry McBride, president of Van-
couver, British Columbia-based
Nettwerk Records, says constant
touring to support “Solace” helped
expand McLachlan’s fan base and
create anticipation for “Ecstasy.”

“Even when [‘Solace’] was nine
months to a year old, we went back
into 25-30 markets for a second time
to tour,” says McBride. “That helped
to reestablish her presence and fan
base. So when we launched this al-
bum, we booked a tour three months
before the album’s release date in or-
der to let those that saw her before
know that she’s coming back and
with a new album. And then the al-
bum would be on sale when she was
playing in town.”

The headlining club tour started
Feb. 22 and runs through April. The
26-year-old native of Halifax, Nova
Scotia, also did select showecases in
New York and Boston in January and
performed at modern rock WDRE
Long Island, N.Y.’s acoustic Christ-
mas show.

In booking the tour, McBride says
he used SoundScan data from sales
of “Solace” to target McLachlan’s
strongest markets.

“By announcing and booking the
tour so early, we got a lot of calls
from people asking when the album
was coming out,” says McBride.

Robert Wieger, senior director of
product management at Arista, says
the deluxe, hard-cover tour book that
was sent with an advance CD in De-
cember generated attention in the
press and at retail and radio.

“We wanted to show how strong our
committment is to her by manufactur-
ing such a deluxe package and getting

it out there early,” says Wleger

The label used on-line services such
as America On-Line, Internet, and
CompuServe to talk about ‘“Fum-
bling Towards Ecstasy” and let fans
and industryites know when McLach-
lan was coming to town.

Nettwerk also used its in-house
electronic bulletin board, which pro-
motes its own artists, to spread the
word about McLachlan.

“People could call in through their
computers and request a bio, photos,
tour dates, and even music samples,”
says McBride. “We just set this up
four or five months ago, and we've
logged in over 6,000 calls. About 50%
were regarding Sarah.”

The e-mail address for Nettwerk’s
bulletin board—nettwerk @ mind-
link.be.ca—is displayed on the back
of the album.

While McBride says radio has not
been a key factor in McLachlan's ca-
reer, he notes that album alternative
and modern rock stations are more
responsive than in the past.

Wieger says that the inclusion of
McLachlan’s “Hold On” on Arista’s
“No Alternative” compilation, re-
leased Nov. 9, opened the eyes of
some modern rock programmers.

“Having her in between Smashing
Pumpkins and Soul Asylum gave her
a credibility in that genre,” adds
Wieger.

According to Broadcast Data Sys-
tems, the first single, “Possession,”
was aired on 27 modern rock and al-
bum alternative stations during the
week ending March 3.

“Knowing that we wouldn’t get a
lot of radio or MTV off the bat, we
had to look at how the last record
sold, which was due to touring and
college radio,” says McBride. “But
more stations are playing her. We're
faced with the problem that it's not
hard enough for many [modern rock
stations], or there are too many fe-
male artists out now.”

“Possession” has done extremely
well at album alternative KMTT (the
Mountain) Seattle and modern rock
WNNX (99X) Atlanta, and is picking
up at WZRH (the Zephyr) New Or-
leans.

(Continued on page 85)

B BY TRUDI MILLER ROSENBLUM

NEW YORK—For its eighth sea-
son, New York’s Bang On A Can
Festival, an irreverent potpourri of
experimental music, has moved to
Lincoln Center, the respected up-
town venue associated with ballet
and opera.

The change has been controver-
sial, says festival co-founder David
Lang. “It’s a tremendous honor,
but it caused a lot of soul-search-
ing. We're known as the festival
with the beer stains on the floor

Bang On A Gan Festival Goes Uptown

and the scruffy, East Village,
downtown attitude. So the idea of
going into a place that’s clean, with
paper towels in the bathrooms, is
unbelievable luxury,” he says.
“The challenge for us is to keep
our edge and happy attitude. But
we believe that this music is really
important and dangerous, and de-
serves to become part of the dis-
cussion of our culture.”

Lang started the festival eight
years ago with fellow composers
Michael Gordon and Julia Wolfe.
They decided “‘to try to find ev-

erything that was interesting in
all the dark corners of the music
world, and put them all together
in a marathon concert—putting
pieces next to each other that
didn’t really belong together, put-
ting famous people next to non-
famous ones—to make it fun and
happy, so everyone would feel
like participating.”

During the past eight years,
the festival sites have ranged
from an art gallery to a run-down
Catholic school to downtown

(Continued on page 82)
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Walt Disney Records and
Walt Disney Pictures thank the
National Academy of
Recording Arts & Sciences
and congratulate our
Grammy Award Winners

SONG OF THE YEAR
“A Whole New World”
(Aladdin’s Theme)

Alan Menken & Tim Rice
Songwriters

BEST POP PERFORMANCE
BY A DUO
OR GROUP WITH VOCAL

“A Whole New World”
(Aladdin’s Theme)

Peabo Bryson & Regina Belle
(Columbia/Walt Disney Records)

BEST SONG WRITTEN
SPECIFICALLY FOR
A MOTION PICTURE
OR FOR TELEVISION

“A Whole New World”
(Aladdin’s Theme)
(IFrom “Aladdin”)

Alan Menken & Tim Rice
Songwriters

BEST INSTRUMENTAL
COMPOSITION WRITTEN
FOR A MOTION PICTURE

OR FOR TELEVISION

“Aladdin”

Alan Menken, Composer

BEST MUSICAL
ALBUM FOR CHILDREN

“Aladdin”

(Original Motion Picture Soundtrack)

Alan Menken & Tim Rice, Producers
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Jazz Trumpeter Arturo Sandoval Takes
GRP Into The Realm Of Classical Music

EBY PAUL VERNA

NEW YORK—Renowned as an up-
per-register specialist in the mold of
his mentor, the late Dizzy Gillespie,
jazz trumpeter Arturo Sandoval
knows about pushing the limits of his
instrument. Now, the Cuban-born vir-
tuoso is about to test the capabilities
of his label, GRP Records.

His upcoming release, “Arturo
Sandoval Plays Trumpet Concertos,”
marks the contemporary jazz label’s
first foray into classical music, for
which it has created a new imprint,
GRP Classical. And because GRP’s
parent, MCA Inc., has no classical in-
frastructure, the Sandoval record
will be licensed in the U.S. and Cana-
da to RCA Victor Red Seal, a BMG
company (Billboard, Aug. 28, 1993).
To further complicate matters for
GRP, Sandoval is preparing to re-
lease another record in an area for-
eign to the label: Latin jazz.

On the surface, it seems GRP and
MCA have joined forces with a com-
petitor by signing with BMG, but the
story is more complex since MCA’s
distributor in much of Europe and
other territories is BMG Internation-
al. That precedent, combined with
BMG’s position as an eminent classi-
cal entity, made the German con-
glomerate a natural candidate to li-
cense the Sandoval record, according
to GRP president Larry Rosen.

“Given our association with BMG
on an international basis, it seemed
like [signing with] them would be a
logical step,” he says. “If you don’t
have it within your own family, you
look to your next closest relative.”

Sandoval’s classical title—due May
10—will appear under the GRP Clas-
sical and RCA Victor Red Seal labels,
according to BMG Classics VP of
sales Steve Vining. It will be market-
ed and distributed by RCA Victor
Red Seal, a marketing group com-
prising the flagship label as well as
the Catalyst imprint, the RCA Victor
Gold Seal mid-price reissue label, and
the Living Stereo, Deutsche Har-
monia Mundi, and Silver Seal series.

SANDOVAL

BMG also will handle the record in-
ternationally.

The program, recorded by Sando-
val with the London Symphony Or-
chestra at George Martin’s AIR Stu-
dios, consists of Leopold Mozart’s
Concerto in D minor for trumpet and
orchestra, Hummel’s Concerto in E-
flat major for trumpet and orchestra,
Arutjunjan’s Trumpet Concerto, and
Sandoval’s own Concerto for trumpet
and orchestra.

The marriage between jazz and
classical may be new to GRP, but it
has been a lifelong dream for Sando-
val, who defected to the U.S. in 1990.
“In Cuba, I never had a chance to per-
form with the symphony orchestra
because it was always busy playing
with Russian violinists and pianists,”
he says. “So I had to wait until I was
free to be able to do it.”

Adds Rosen, “We’d been discuss-
ing the possibility of Sandoval record-
ing this classical record ever since I
heard him with symphony orchestras
and was blown away by his perfor-
mances. I said, ‘We have to be able to
expose this part of the man’s ca-
reer.””

The label alliance resulting from
Sandoval’s sortie invites collabora-
tions between other GRP and RCA
Victor artists, according to Vining.
“They’ve got artists who are interest-
ed in creating music in our area, and
probably some of the RCA Victor ros-
ter will want to do records that mir-
ror what GRP is up to,” he says.

Indeed, discussions are already
afoot between GRP co-founder and
core artist Dave Grusin and RCA Vic-

RECORD COMPANIES. RCA Records in
New York appoints Peter Lubin VP
of A&R and David Israel director of
research and analysis. They were, re-
spectively, senior VP of A&R for
Elektra Entertainment and music di-
rector/assistant program director for
WMXYV New York.

Vicki Batkin is promoted to VP
of television relations for Columbia
Records in Los Angeles. She was
national director of television pro-
motion, Columbia, West Coast.

Elektra Entertainment promotes
Leslie Doyle to senior director of
crossover promotion in New York,
Joel Amsterdam to director of
West Coast press and artist devel-
opment in Los Angeles, and Jake
Ottman to East Coast director of al-
ternative promotion in New York.
They were, respectively, national di-
rector of dance music, associate di-
rector of press and artist develop-
ment, West Coast, and Northeast

LUBIN

BATKIN

marketing coordinator.

Hans Englund is named regional
director of Warner Music Europe’s
operations in Sweden, Norway, and
Finland, and managing director of
Fazer Musiikki, the Finnish compa-
ny recently acquired by Warner Mu-
sic International. He was managing
director of Warner Music Sweden.

Sanji Tandan is promoted to
managing director of Warner Music
Sweden. He was deputy managing
director.

Robert M. Cohen is promoted to
director of business affairs at Sony

tor flute virtuoso James Galway for a
joint project, either a guest appear-
ance by Grusin on Galway’s next re-
lease or an album collaboration, ac-
cording to Vining.

While those plans coalesce, GRP
will be busy working Sandoval’s
“other” album, a star-studded Afro-
Cuban affair titled “Danzén.” That
record, due April 26, will test MCA’s
new joint venture with Venezuelan in-
die Rodven (Billboard, Feb. 5).

Sandoval says he is delighted that
GRP gave him the latitude to make a
record that didn’t cater to his contem-
porary jazz fan base. “I've had plenty
of freedom to do whatever I want to
do,” says Sandoval of “Danzén.”
“GRP has been very accommodating
with me.”

(Continued on page 85)

Epic Success. Michel Sanchez, left, and Eric Mouquet of Deep Forest show off
their Popular Uprisings T-shirts, awarded for reaching the top of Billboard’s
Heatseekers chart. The self-titled 550 Music/Epic album by the duo rose to No.
1 the week of Feb. 5 with its blend of contemporary dance and ethnic rhythms.

EMI Intemmational Taps Ruiz For Mexico
Move Splits Label’s Mexican, S. American Operations

B BY JOHN LANNERT

MIAMI—In a move designed to
strengthen its market position in Lat-
in America, EMI Music International
has named Mario Ruiz as president of
EMI Capitol de Mexico S.A. de C.V.

Ruiz, whose appointment is effec-
tive April 1, replaces Roberto Piay,
who is leaving EMI to pursue career
interests outside the record industry.

Formerly EMI Music Internation-
al’'s VP of international marketing,
Ruiz will report to David Stockley,
president/CEOQ of EMI Music Inter-
national. Stockley says Ruiz’s ap-
pointment will separate EMI's Mexi-
can label from the company’s South
American operation. Previously,
EMTI’s South American and Mexican
affiliates were overseen by the com-
pany’s president and regional manag-
ing director, Francisco Nieto, who is
now responsible only for the South
American affiliates.

The restructuring is expected to
more closely align promotional and

EXECUTIVE TURNTABLE -

DOYLE COHEN

Music in New York. He was asso-
ciate director of business affairs.

Alec C. Treuhaft is appointed di-
rector of A&R for BMG Classics in
New York. He was VP of Columbia
Artists Management.

Leslie Borrok is promoted to di-
rector of advertising for PolyGram
Holding Inc. in New York. She was
manager of advertising.

Kerri Savage is named national
director of college promotion at Rel-
ativity Records in Torrance, Calif.
She was an assistant in the alterna-
tive department at Atlantic.

marketing projects of EMI Mexico
and sister U.S. imprint EMI Latin, as
well as ease the logistical strains for
Nieto in South America. Stockley ob-
serves that with the passage of
NAFTA, the commercial line of de-
marcation between Mexico and the
U.S. “will be less fixed, so that it will
become more like our European oper-
ations.”

While complimenting Piay for his
Mexican tenure, Stockley says he
tapped Ruiz for the newly created po-
sition because of his extensive A&R
background, solid experience in the
company’s international marketing,
and broad knowledge of the Mexican
and American markets.

“Piay has done a great job in Mexi-
co,” says Stockley, “but Mario has
considerable A&R contacts in the
Latin industry and relationships with
artists and producers on an interna-
tional level, which will be key contri-
butions.”

Ruiz echoes Stockley’s comments
about NAFTA’s coagulating effect

on the Mexico and the U.S. markets,
saying that he expects to team with
EMI Latin president José Béhar “and
blow out the border that separates
the U.S. and Mexico, and create a sol-
id territory.”

Though he acknowledges that “the
EMI Mexico roster is strong,” Ruiz
plans to expand into the tropical and
rural pop sounds he termed “musica
popular.” To bolster his artist lineup
in the latter genre, Ruiz plans to
form a joint venture with Béhar by
opening an office in Monterrey.

“Monterrey is becoming a mature
record market,” says Ruiz, “and with
its close proximity to the U.S, I be-
lieve there will be a lot of cross-mar-
ket potential for José and me.”

In the past several years, EMI
Mexico primarily has been known as
home to pop veterans such as Mi-
jares, Daniela Romo, and Pandora.
Still, Ruiz points out that two of the
label’s hottest acts are rock groups
Las Victimas de Doctor Cerebro and
Aleks Syntek y la Gente Normal.

TREUHAFT BORROK

DISTRIBUTION. Josh Rosenthal is ap-
pointed VP of alternative music mar-
keting for Sony Music Distribution in
New York. He was associate director
of artist development for Columbia.

PUBLISHING. Ellen Meltzer is named
director of administration and re-
search in the copyright department
at EMI Music Publishing in New
York. She was manager of member-
ship services at ASCAP.

RELATED FIELDS. Larry Vallon is

ROSENTHAL

VALLON

named VP of MCA Entertainment
Services in Los Angeles. He was ex-
ecutive VP of MCA Concerts.

Peaches Music & Video in Miami
names Joe Andrules director of mar-
keting and merchandising, and Aly-
son Wolk purchasing manager, ac-
cessorles and singles. They were, re-
spectively, director of special projects
for Peaches, and an independent con-
sultant.

Dave Roy joins the purchasing de-
partment at Camelot Music in North
Canton, Ohio. He was senior buyer at
Trans World Music.
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PolyGram Congratulates
» All OQur Grammy Award Winners.

BEST POP VOCAL PERFORMANCE, MALE
“IF I EVER LOSE MY FAITH IN YOU" (single) STING - A&M Records

BEST ROCK INSTRUMENTAL PERFORMANCE
“SOFA” (Track from Zappa's Universe
- Conducted & Arranged by Joel Thome)
ZAPPA'S UNIVERSE ROCK GROUP FEATURING STEVE VAI - Verve

BEST ALTERNATIVE MUSIC ALBUM
“ZOOROPA" U2 - Island

BEST JAZZ INSTRUMENTAL SOLO
“MILES AHEAD” (Track from So Near, So Far (Musings for Miles)
JOE HENDERSON - Verve

BEST JAZZ INSTRUMENTAL PERFORMANCE, INDIVIDUAL OR GROUP
“S0 NEAR, SO FAR (MUSINGS FOR MILES)” JOE HENDERSON - Verve

BEST SOUTHERN GOSPEL, COUNTRY GOSPEL OR BLUEGRASS GOSPEL
ALBUM
GOOD NEWS KATHY MATTEA - Mercury

BEST MUSIC VIDEO - LONG FORM
TEN SUMMONER'S TALES STING
Doug Nichaol, Video Director; Julie Fong, Video Producer - A&M

BEST RECORDING PACKAGE
THE COMPLETE BILLIE HOLIDAY ON VERVE 1945-1959 BILLIE HOLIDAY
David Lau, Art Director - Verve

BEST ALBUM NOTES
THE COMPLETE BILLIE HOLIDAY ON VERVE 1945-1959 BILLIE HOLIDAY
Buck Clayton, Phil Schaap & Joel E. Siegel, Album Notes Writers - Verve

BEST HISTORICAL ALBUM
THE COMPLETE BILLIE HOLIDAY ON VERVE 1945-1959 BILLIE HOLIDAY
Michael Lang & Phil Schaap, Compilation Producers - Verve

BEST ENGINEERED ALBUM (NON-CLASSICAL)
TEN SUMMONER'S TALES STING
Hugh Padgham, Engineer - A&M

~ POLYGRAM
< O

CIASSICS PolyGram

nnnnnnnnn R —
FILMED ENTERTAINMENT

&JAZZ  _ eiversmirieo

nnnnnnnnnnnnn

PolyGram Holding, inc.

PRODUCER OF THE YEAR (NON-CLASSICAL)
JIMMY JAM & TERRY LEWIS
HUGH PADGHAM

BEST CLASSICAL ALBUM
BARTOK: THE WOODEN PRINCE & CANTATA PROFANA
Pierre Boulez cond. Chicago Symphony Orchestra & Chorus;
John Aler, tenor; John Tomlinson, baritone; Karl-August Naegler,
Producer - Deutsche Grammophon

BEST ORCHESTRAL PERFORMANCE
BARTOK: THE WOODEN PRINCE
Pierre Boulez cond. Chicago Symphony
- Deutsche Grammophon

BEST OPERA RECORDING
HANDEL: SEMELE John Nelson cond. English Chamber Orchestra
& Ambrosian Opera Chorus; Prin. Solos: Battle, Horne, Ramey, Aler,
McNair, Chance, Mackie, Doss Dr. Steven Paul, Producer
- Deutsche Grammophon

BEST PERFORMANCE OF A CHORAL WORK
BARTOK:; CANTATA PROFANA Pierre Boulez cond. Chicago Symphony
Orchestra & Chorus; Margaret Hillis, choral director
- Deutsche Grammophon

BEST CLASSICAL PERFORMANCE-INSTRUMENTAL SOLOIST(S)
(WITH ORCHESTRA)
BERG: VIOLIN CONCERTO/RIHM: TIME CHANT
Anne-Sophie Mutter, violin
{James Levine cond. Chicago Symphony) - Deutsche Grammophon

BEST CHAMBER MUSIC PERFORMANCE
IVES: STRING QUARTETS NOS. 18&2/BARBER: STRING QUARTET OP. 11
{American Originals) Emerson String Quartet - Deutsche Grammophon

BEST ENGINEERED RECORDING, CLASSICAL
BARTOK: THE WOODEN PRINCE & CANTATA PROFANA
(Pierre Boulez cond. Chicago Symphony, Chorus & Soloists)
Rainer Maillard, Engineer - Deutsche Grammophon

£

PolyGram PolyGram Music Publishing Group PolyGram Video
CATING

© 1994 PolyGram Records, inc.
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NEW YORK-The National Academy of Recordmg Arts & Sciences honored the
top performers, songwriters, producers, engineers, and arrangers in the music Y

world March 1 with the annual Grammy Awards at Radio City Music Hall here. - R |
The big winners were producer David Foster and writer Alan Menken, with four :

awards each, and singer Whitney Houston, who was honored three times.
(Photos: Chuck Pulin)

LaFace/Arista artist Toni Braxton

took home two awards, including

Arista’s Whitney Houston won a total
best new artist.

of three awards for the soundtrack to
“The Bodyguard” and its classic
single, “I| Will Always Love You.’

Alan Menken, left, and Tim Rice ain't
never had a friend like Grammy. Their
‘Aladdin” compositions won four
songwriting honors.

Pendulum’s Digable Planets performed
on the show and were honored as best
: rap group for the single “Rebirth Of
MCA artist Meat Loaf will do anythlng Slick (Cool Like Dat).
for love—including winning the
Grammy for best solo rock vocal
performance for “I'll Do Anything For
Love (But | Won't Do That).

Maya Angelou received the Grammy

for best spoken word album for “On

The Pulse Of Morning” on Random

House Audio Books. .

David Foster, who was named non-
classical producer of the year,
displays one of his four Grammys.

Ry Cooder left,and V. M Bhatt accepted
the Grammy for best world music album
for their collaboration “A Meeting By The
River” on Water Lily Acoustics.

Gloria Estefan, who performed on the Demonstrating an alternative way of Dwight Yoakam was all smiles after
telecast, won the best tropical Latin looking at a Grammy is Boro of U2, his Reprise single “Ain’t That Lonely
album Grammy for her Epic album whose Island album “Zooropa” was Yet” was named best country

‘Mi Tierra.’ named best alternative music album. performance, male.

Tony Bennett stepped onstage to
accept the Grammy for best traditional
pop vocal performance for his
Columbia album “Steppin’ Qut.”

It's a whole new award for Regina Belle,
who won her first Grammy for “A Whole
New World,” her duet with Peabo
Bryson on Columbia and Walt Disney.

i

MCA artist B.B. King was anything but  Atlantic group Stone Temple Pilots accepted the Aerosmith’s Geffen single “Livin’ On The Edge” Natalie Cole shows off her Grammy for
blue when his album “Blues Summit” Grammy for best hard rock performance for “Plush,” a showed some muscle, winning the Grammy for best best jazz vocal performance, which she
was named best traditional blues album.  track from the band’s album “Core.” performance by a rock group. won for the Elektra album “Take A Look.”
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The Smithereens Keep It Simple

RCA Relates To Band’s Organic Approach

B BY PAUL VERNA

NEW YORK-—New York-area rock
quartet the Smithereens and RCA
Records could hardly be more eager to
score with the band’s upcoming album,
“A Date With The Smithereens.”

For RCA executives, the Smither-
eens are at the heart of a new crop of
rock signings that the label hopes will
make the company a powerhouse in
that genre (Billboard, March 12). For
the band, the record represents a re-
turn to the scene after the group was
dropped by Capitol Records.

“A Date With The Smithereens” re-
unites the band with producer Don
Dixon, who worked on the group’s suc-
cessful 1986 debut, “Especially For
You,” and its follow-up, “Green
Thoughts.” Dixon brings to the project
an organic, live feel that the band had
eschewed on its last two records.

RCA is tailoring its marketing ap-
proach to the stripped-down sound of
the April 26 release. Senior director of
artist development Chris Hensley
sums it up in four words: “Keep it sim-
ple, stupid.”

He adds, “Everybody knows who

the Smithereens are. I just want to
sharpen their image and make sure
people are excited about them again.”

The focus will be on rock radio
rather than top 40, since RCA execu-
tives and the Smithereens both feel
that the disappointing performance of
the group’s last record, 1991's “Blow
Up,” was due at least partially to its
former label’s attempts to position the
band as a pop unit.

The first single from the new album,
“Miles From Nowhere”—a catchy, up-
tempo rocker in the tradition of earlier
Smithereens singles “Only A Mem-
ory” and “A Girl Like You”—will ship

THE SMITHEREENS: Dennis Diken,
Jim Babjak, Pat DiNizio, and Mike
Mesaros.

Cave Still On The OQutside
With Mute’s ‘Let Love In’

B BY DAVID SPRAGUE

NEW YORK—Outsider status is usu-
ally a fleeting thing for rock musicians.
But for more than 15 years, Nick
Cave’s steadfastly idiosyncratic ca-
reer—encompassing albums of howling
noise-rock and cabaret standards, as
well as volumes of
published fiction—
has been prototypi-
cally on the edge.
“Let Love In,”
the latest album
from Cave and his
longtime band the
Bad Seeds—slated
for an April 19 re-
lease on Mute/
Elektra—doesn’t deviate greatly from
the singer’s past work, rife as it is with
dark lyrical imagery and foreboding
gothic-blues melodies. But according to
Elektra senior director of marketing
Danny Kahn, a number of factors—not
the least of which being Cave’s appear-
ance on this year’s Lollapalooza tour—
point toward increased commercial

&

CAVE

success.

“The only way to really break some-
one like Nick, who is not a singles art-
ist, is through touring,” says Kahn. “He
may not have much in common musi-
cally with bands like those on [Lollapa-
looza 94], but there’s a definite connec-
tion in terms of attitude.”

Kahn says the label will release a
single and video for “Do You Love
Me?” to “capitalize on the enthusiasm
surrounding Lollapalooza.” Before
then, there will be no emphasis track.

The Australian-born Cave (who now
splits his time between London and
Sao Paolo, Brazil) is uncharacteristi-
cally enthusiastic in his assessment of
“Let Love In.” He describes the album
as his most personal to date, in con-
trast to the “storytelling” bent of his
last studio set, “Henry’s Dream.”

“It’s basically about me, and things
that’ve happened to me,” he says.
“Without sounding too corny about it,
there’s a lot of pain that exists in love.
I find I write the best when I'm—I
hate to say in pain—but angry and up-

(Continued on page 22)
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to album rock, modern rock, and al-
bum alternative radio April 4.

Radio anticipation for the Smither-
eens is high, based on early reactions
to “Miles From Nowhere.” “I heard
the new track today, and I thought it
was excellent,” says album rock
WNEW-FM New York PD Ted
Edwards. “I'm really glad to see
they're on a new label, and I’'m looking
forward to playing their product.”

According to Edwards, the band is
poised to repeat the cross-format suc-
cess it has enjoyed in the past. “I'm
sure that for many [album alternative]
stations, it’s going to be a good rec-
ord,” he says. “For modern rock, it’s
the same thing.”

The positive response is good news

Seni
(Continued on page 24) Tom Senif)

Good As Platinum. Steve Zuckerman, right, president of the Platinum Music
Network, introduced the winners of his annual Platinum Music Awards during
a Feb. 20 luncheon in New York. The honorees, from left, are concert promoter
Sid Bernstein; songwriter George David Weiss; producer Phil Ramone; Paut
Colby, owner of New York's Bitter End; and Scott Muni of WNEW-FM New York.
Also pictured is WNEW's Ken Dashow, who hosted the event. The awards
recognize achievement in the music community. Platinum Music is a
networking organization for aspiring songwriters and performers. A portion of
the proceeds from the event was to be donated to Wortd Hunger Year. (Photo:

FOUR HANDS ARE BETTER THAN TWO: And
what sets of hands these are. Elton John and Billy
Joel will begin their co-headlining stadium tour July
9 at Philadelphia’s JFK Stadium. The two will proba-
bly trade off opening the 21 shows (more could be
added), and the good news is, they definitely will per-
form together intermittently throughout the evening,
in addition to doing their own sets. Ticket prices will
probably be less than $40, so as many people as possi-
ble can afford to attend the shows.
Playfully dubbed “The Piano

The Honky Cat & The Piano Man Team Up;
Aerosmith Rumor; Prelude To A Kiss Tribute

WE’RE STILL RECOVERING from the Grammys
and the subsequent record company parties, but our
head is clear enough to remember some of the more in-
teresting tidbits from the evening. When asked about
the fact that no women were nominated in the best rock
vocal solo performance category (after the male and fe-
male categories were combined), Bonnie Raitt said, I
don’t think women in music get limited as much as
women in the music industry. There's still a glass ceil-
ing at record companies and at radio” . . . Cyndi Lauper

Men Tour,” the outing was Joel’s
idea. A fan from way back, Joel
has thrown John songs into his
sound checks periodically, and he
actually performed “Your Song”
at his March 6 Nassau (L.1.) Coli-
seum show. Joel’s “River Of
Dreams” tour will resume after

-

package that will include some
new material, plus a dancehall
cover of her 1984 smash “Girls
Just Want To Have Fun.” Release
details are uncertain, said Lauper,
adding, “I'm in between manag-
ers, and it’s hard. Nobody lives in
New York, and I don’t want no

is putting together a compilation
Bm

the stadium dates are over.

WILL THEY Or Won’t They:

Less certain is the idea that Aerosmith will be one of
the headliners at Woodstock ’94. When asked about
the possibility, Steven Tyler would only coyly reply,
“I don’t know how to answer that.” None of the Aug.
13-14 event’s organizers could be reached for com-
ment. Aerosmith is taking six weeks off this spring,
and then will resume touring.

THE LONG-AWAITED Kiss tribute album, sweetly
named “Kiss My Ass,” will finally be released by Mercury
May 17. Among the artists on the project are Anthrax do-
ing a raucous version of “She”; Lenny Kravitz (with Stevie
Wonder on harmonica) performing a funked-up cover of
“Deuce”; Garth Brooks, sounding like a perfect cross be-
tween Peter Criss and Rod Stewart on a faithful rendition
of “Hard Luck Woman”; and Toad The Wet Sprocket’s
acoustie, slowed-way-down take on “Rock And Roll All
Nite.” Kiss’ Paul Stanley says that Brooks and Toad’s
cuts took the band most by surprise—Brooks for how true
his version is to the original, and Toad’s for how completely
different it is from Kiss’ party anthem. “It sounds like
Jackson Browne to me,” Stanley says of Toad’s version.
“To listen to a song you wrote and hear it in a way you'd
never even thought of it is really cool.”

The album delay was due in part to label hassles, often
with bands that had been wildly enthusiastic about partic-
ipating. “Quite honestly,” says Stanley, “there were a lot
of aets ready to go into the studio, and politics got into the
way.?’

by Melinda Newman

more L.A. [managers]” ... The
Braxtons, backup singers and sib-
lings of best new artist winner
Toni Braxton, have signed a rec-
ord deal with LaFace/Arista . .. Aretha Franklin said
she wants to get into “movies and telefilms. I have a
writers’ group, and I want to produce them myself” . . .
Commenting on the spate of hit duets that have been
appearing on the charts, Melissa Etheridge said, “one
thing that hasn’t been done is a duet featuring two
strong women together. There are misperceptions that
women are competitive and aren’t buddy-buddy.” An
obvious exception is the Grammy-winning best country
vocal collaboration by Reba McEntire and Linda Da-
vis on “Does He Love You” . .. Best country male vocal
winner Dwight Yoakam explained that, despite any
appearances, his tunes are not anti-women. “My songs
don’t have a lot of anger against women. They have an-
ger against betrayal. I happen to be a male, and my in-
volvement with romantic partners has been with
women. I don’t dislike women. I love women and re-
spect them immensely” ... Bruce Hornsby, winner
with Branford Marsalis in the best pop instrumental
performance category for the track “Barcelona Mona,”
said that NBC, which used the tune for the 1992 Sum-
mer Olympics, nixed the title. “You always have to title
instrumentals with some kind of cosmie bullshit, like
‘Celtic Solstice.” NBC found our title blasphemous and
[changed] it to ‘29.5,” since it was being used for the long
jump. But when we released it, we called it ‘Barcelona
Mona.”” Hornsby has recorded seven tracks for his
next album, which features Bela Fleck. “It's sort of a
soul record,” Hornsby said. “It’s the Band meets beach
music meets be-bop music.”
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WHO SAYS LIGHTNING DOESN'T STRIKE THE SAME PLAGE...
TWIGE?

sesnisrrs TOMMY

BEST MUSICAL SHOW ALBUM

Tﬁ“ ke FACT - 3 OF THE 5 NOMINATIONS
WERE FROM RCA VICTOR
B

CONSECUTIVE GRAMMY WIN
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RCAVICTOR

CHIEFTAINS
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oo FACT - 1994 MARKS THE CHIEFTAINS
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So intimate, he made
his New York home.

Maybe it was the perfect sight lines.
Or the cozy feeling unparalleled in any other
5,600-seat theater. But when Sting chose to
nlay The Paramount, we werent surprised.
After all, a 13-time Grammy winner wouldn't
play just anywhere.

Welcome to your New York home, Sting.

Ste Gfaramount

MADISON SQUARE GARDEN

Intimacy On A Grand Scale
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Lahels’ Woes Leave Acts, Managers Scramblmg For New Deals

B BY J.R. REYNOLDS

LOS ANGELES—The termination of
Warner Bros. Records’ joint venture
with Paisley Park Records, the closing
of Chameleon Records, and Morgan
Creek’s restructuring have left artist
managers scrambling to find new
homes for their clients.

In some cases, the artists have
signed on with other record companies.
In others, legal hassles with their la-
bels have led groups to dishand.

Artists signed to Capricorn Records,

PUBLICITY
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COLOR
1000 - $396.00
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1867 £. Florida, Dept. BB
springfield, MO 65803
(417) 869-9433 or 869-3456

which terminates its relationship with
Warner Bros. March 31, continue to
face an uncertain future (Billboard,

Feb. 19), although Mark Pucei, VP of

publicity and artist relations, says Ca-
pricorn will establish itself with an-
other label “by the time our deal with
Warner ends.”

Voealist Tyler Colling, who was re-
cording her first album for Paisley
Park Records after leaving RCA, has
signed to Warner Bros. The Warner/
Paisley Park venture was disbanded
earlier this vear (Billboard, Feb. 12),

In Collins’ case, “The papers have

vet to be drawn up, but both parties
have agreed to sign a deal,” says Bob
Merlis, senior VP/director of media re-
lations for Warner Bros. Other Paisley
Park artists will be reviewed on a case-
by-case basis, he says.

Collins is in the studio finishing her
album, for release later this year.

“I already had a close relationship
with Benny Medina |senior VP of
A&R/GM, black music division]| at
Warner, who helped make my deal
happen over at Paisley in the first
place,” Collins says.

Collins signed with Paisley Park in

NICK CAVE STILL ON THE OUTSIDE

(Continwed from page 18)

set and uncomfortable and frustrated
and bitter, and so on. That's when I
want to let the pus out of the wounds.”

Keyed by songs like “Loverman”
and the abrasive “Jangling Jack,” “Let
Love In” restores the aggression of
early Bad Seeds albums like 1985’s
“The Firstborn Is Dead.” Cave gives
much of the eredit for the sound to pro-
ducer Tony Cohen, whose long rela-
tionship with the singer stretches back
to Cave’s days fronting the seminal,
harrowing postpunk band the Birthday
Party.

“I think if ‘Henry's Dream’ had been

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

The Atrium

For information on remaining retail
and office space, please contact:

Jeffrey Levy

West 52nd Street

(355 West 52nd Street}

is pleased to announce that

Chesky Records

has leased an entire floor

EXCLUSIVE AGENT-

The Argo Corporation
REAL ESTATE

212-757-5830

approached properly and produced
properly, it could’ve been a very aggres-
sive record,” he says. “What we were
looking to make was a very violent, raw
acoustic record, using acoustic instru-
ments, but simply banging the hell out
of them. What we ended up with was a
somewhat weak rock’n’roll record.

“T have to lay a certain amount of
blame on [producer] David Briggs for
that, but it was our fault too, in that we
let it get out of our hands.”

Cave’s other projects—such as his
work with director Wim Wenders,
whose film “Faraway, So Close” uses
the singer’s “Cassiel’s Song’" as its
closing theme—have introduced him to
audiences outside the alternative rock
sphere. Elektra’s Kahn feels that, de-
spite some of the album’s rougher
edges, there are potential inroads to be
made at album alternative radio.

“Even though some of the record
may not be for [that audience], he can
appeal to people who will listen to
Leonard Cohen or Tom Waits,” he
says, “We'll service those stations in a
way to convey that, perhaps with a CD
sampler.”

Cave, who mock-grimaces when dis-
cussing the idea of maturity’s onset,
points out that, in his mind, the Bad
Seeds have never been consigned to
any of rock’s factions.

“I hope we've made diverse enough
records that we can do whatever we'd
like and, whether it’s fully accepted or
not, it won’t come as too much of a sur-
prise,” says Cave. “'If we made an
acoustic or an mstl umental record, I
think it wouldn't be less unusual than
Nirvana doing the same. There’s a
theme that runs through them all, es-
pecially lyrically, where I'm often
banging away on the same nail, but mu-
sically, it's been cabaret and blues and
gospel and hard rock.”

Kahn notes that the initial impact of
“Let Love In" will be heightened by its
simultaneous worldwide release—a
first for Cave. “In the past, imports
have filtered in and minimized |his]
out-of-the-hox potential,” he says.
“When vou lose that hardcore audi-
ence, it hurts the rhythm of a record,
and vou have to rebuild.”

As for Lollapalooza's utility as a
building block, Cave seems to regard
the summer caravan with a mixture of
excitement and trepidation. “I'm not
certain that plaving at 3 in the after-
noon to thousands of Beastie Boys fans
is my ideal,” he notes. “But I feel in
some ways, I've been spinning my
wheels in America, while moving ahead
in other parts of the world. And this
will be a change, certainly.”

COLLINS

WILLIAMS

January 1993, but has been without a
manager since June. Had Warner
Bros. not picked up the artist, the clo-
sure of Paisley Park could have de-
railed her career.

“It's been a smooth transition for
me, and I'm nearly finished recording
my new album,” she says. “In fact, I've
been working closely with [the Warner
Bros. A&R department] since I first
signed with Paisley.”

Others haven’t been as lucky. Peter
Asher, manager for the now-defunct
recording act Mary’s Danish, says con-
tractual problems that preceded the

demise of Morgan Creek (Billboard,
Jan. 22) led to the group’s own collapse.
“It was a frustrating situation for al-
most a year, because even though the
label wasn’t putting out the band’s al-
bum, they weren'’t releasing them from
their contract.”

Asher says it ultimately was the
frustration over its legal woes that led
to the dissolution of Mary’s Danish and
its members’ split from Asher.

Since the breakup, guitarist/song-
writer David King and drummer
James Bradley Jr. have teamed with
ex-Red Hot Chili Peppers guitar tech-
nician Robbie Allen to form Rob Rule.
The band’s Mercury debut is scheduled
for a May 17 release. In addition,
former Danish members Gretchen
Seager, Louis Gutierrez, and Chris
Wagner have joined drummer Dave
Hart to form Battery Acid, signed to
Geffen Records.

Other acts have been caught in the

(Continued on page 24)

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GARTH BROOKS Charles M. March 2-5 $846,079 4739 Varneli Enterprises
ALISON KRAUSS & UNION Murphy Athletic $18.50 four
STATION Center seliouts
Middle
Tennessee State
University
Murfreesboro,
Tenn.
ROD STEWART Palace of Feb. 23 $785,355 20,358 Cellar Door
Auburn Hills $50/ $35 sellout Betkin Prods.
Auburn Hills,
Mich.
ROD STEWART Spectrum March 7 $538,260 17,954 Electric Factory
Philadeiphia $28.50 seltout Concerts
13TH ANNUAL BOB MARLEY Arena, Long Feb. 19-20 $401,361 20,000 Moss Jacobs
DAY: Beach $25/ $23/ $18 two Presents
WAILING SOULS Convention & seflouts
BUJU BANTON, BERES Entertainment
HAMMOND, SHAGGY Center
MIGHTY DIAMONDS, Long Beach,
BARRINGTON LEVY & Calif.
OTHERS
GEORGE STRAIT Dean E. Smith March 4 $296,205 14,449 Varnell Enterprises
CLAY WALKER Center $20.50 seliout
University of
North Carolina,
Chapet Hill,
Chapel Hill, N.C.
ROD STEWART UTC Arena Feb. 26 $291,620 9,346 C&C Entertainment
University of $35/ 825 11,211
Tennessee-
Chattanooga
Chattancoga,
Tenn.
ROD STEWARY Stabler Arena, March 6 $2713% 6,023 Electric Factory
Lehigh $45 sellout Concerts
University
Bethiehem, Pa.
WYNONNA/ Fox Theatre March 4-5 $238,790 8,740 Pro Tours
AARON NEVILLE Atfanta $35/ 825 two
seflouts
GEORGE STRAIT Patriot Center March 6 $217,125 9,650 Varnell Enter-
CLAY WALKER George Mason $22.50 sellout prises
University
Fairtax, Va.
ALAN JACKSON Arena, March 5 $196,598 10,082 Varnell Enter-
PAM TRLLIS Mississippi $19.50 sellout prises
Coast Coliseum
Biloxi, Miss.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores shouid be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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GUIDED BY VOICES, PRISONSHAKE READY TO MAKE A BREAK?

(Continued from page 10)

of records Griffin and Enkler like.

“Prisonshake taking off would be
nice,” says Enkler, 32, who writes
some lyries, sings on most of the
songs, and plays some guitar. “There
was ne sense in putting out a record
and just letting it go on its own. I
want to tour and be paid well for it.
I can’t do this punk-rock, broken-
down-van, no-food bullshit tour erap
anymore. That builds character, but I
have enough character at this point.”

According to Griffin, there’s been
major-label interest in Guided By
Voices, whose voluminous, singular
“Vampires On Titus,” released last
fall, gave Scat a national media pro-
file. The five- or six-piece band (de-
pending on whether it’s in the studio
or live) is guided by Robert Pollard,
a 36-year-old Dayton schoclteacher
whose apprehension of pop is mes-
merizingly idiosyncratic. “We sound
like everybody,” says Pollard. “We
sound like so much it’s almost an orig-
inal sound. That’'s why we're called
Guided By Voices.”

Griffin says A&M, Geffen, Mata-
dor/Atlantic, and Restless have been
sniffing around Guided By Voices.
Spokesmen for A&M and Geffen say
they’re not actively pursuing the
band. A Restless spokesman says
“everyone was sniffing around” the
group, but he believes Matador has
already signed it. Matador’s co-
owner/co-manager, Gerard Cosloy,
declined to confirm this, but said the
label has “had discussions™ with the

act and would “like to do something
with them someday.”

According te Griffin, “Vampires On
Titus” has sold approximately 3,500
CDs and 1,000 LPs nationally; the la-
bel does not market cassettes. Guided
By Voices’ next release, “Bee Thou-
sand,” is due in May, and Griffin ex-
pects it to sell 15,000 units “right off
the bat.”

Similar media interest, though to a
lesser degree, has attended Prison-
shake, Griffin says. Griffin, Enkler,
and a rotating rhythm section have
been releasing records since 1987 on
their own labels, but “The Roaring
Third,” a blend of '60s drive and '90s
sensitivity, is the band’s first cohesive
full-length album.

Griffin paid ex-Dictator Andy
Shernoff only $7,500 to produce “The
Roaring Third,” giving it a vicious-
ness and sheen characteristic of early
Rolling Stones and the Velvet Under-
ground. Marketing, promotion, and
distribution costs added another
$4,500. (The recent Prisonshake and
Guided By Veices CDs are the first to
be promoted by New York-based Au-
totonic¢; previous Scat product was
hyped by Griffin himself.)

Caroline is exclusive distributor for
the CD versions of “The Roaring
Third” and My Dad Is Dead’s “Out Of
Sight, Out Gf Mind.” All other Scat
product, including the Guided By
Voices disc, is distributed through
standard independent channels, Grif-
iin says.

“Vampires On Titus” is the label’s
largest seller. The break-even point
for the 33-track disc (which includes
an earlier Guided By Voices work
called “Propeller”) was 1,600 copies.
Production costs—including market-
ing and promotion, but not recording
(the band records on four-track ma-
chines at various members’ houses)—
was $12,000, Griffin says.

If Scat has a philosophy as a label,
it is steadiness, not expansion, Griffin
says.

Expansion, by contrast, seems the
case with Guided By Voices, arguably
the most prolific band on the under-
ground scene. Its output makes it
both a nightmare and a delight for
collectors.

“We've got a ton of shit coming
out,” says Pollard. “We've got a
seven-inch [vinyl single] on Engine
Records, ‘Fast Japanese Spin Cycle’;
we have another seven-inch coming
out with Siltbreeze Records of Phila-
delphia, called ‘Get Out Of My Sta-
tions’; we just released a seven-inch
with City Slang Records out of Ber-
lin, called ‘Static Airplane Jive.”

In January, the band released “If
We Wait” on a 45 it split with Jenny
Mae Leffel, a Columbus, Ohio, singer
who performs in Vibralux. Another
EP, released in February in England,
is “Clown Prince Of The Menthol
Trailer” on Domino Records.

A Scat boxed set of early Guided
By Voices material is planned for fall
release.

|
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Linda Ronstadt’s
version of Kate and
Anna McGarrigle’s

“Heart Like A
Wheel,” from her hit
1974 album of the
same name, brought
attention to the
Canadian duo’s
idiosyncratic folk
music. Two decades
later, Ronstadt
returns to Anna
McGarrigle’s catalog
(and to the English
language) with a
cover of “Heartbeats
Accelerating,” from
her most recent
“Winter Light”
album.

! Edited By Peter Cronin

C PUBLISHING )

HEARTBEATS ACCELERATING
Published by Garden Court Music,
(ASCAP)

“The McGarrigle sisters have been send- |
ing me stuff for so long now, and I just
love it,” says Ronstadt. “I’d recorded
‘Heart Like A Wheel,” and when I heard
‘Heartbeats Accelerating,’ I really loved
it. I loved the repetition
of it and all the octave
stuff that they did. What
struck me originally was
that it would be a perfect
vehicle for me to do with
my niece, with whom I
sing from time to time.
She’s kind of like the
twin to my voice, but
she’s going to school, so we couldn’t work
it out. With McGarrigle sisters songs, you
need to generate a sister—real or artifi-
cial— and Maria Muldaur, Emmylou
[Harris], and I are slobbering, drooling
fans. Previously I enlisted Maria, and in
the Trio I have Emmylou to be my artifi-
cial McGarrigle. In the case of ‘Heart-
beats Accelerating,” I used Valerie |
Carter, an absolutely stunning singer that

I'd sung with, on her album, years ago. l
She did the top octave, and 1 did the bot- .

T

»

RONSTADT

tom octave. We each did five synchronous
voices, and boy, it took a long time. It was
a lot of hard work, because there was no
room for one flat note. Everything had to

be exact.” l]

“ALL THE WORLD IS A STAGE"

William Shakespeare

““WE DO THE ADVERTISING”

4

Radio, television, graphic art production for the touring industry.
Call us at (317)579-7844 for more information.

TourDesign,Inc.
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| Congratulates John Tesh
. on the 1994 "Every Weekend Tour!"

Concert Review - Salt Lake City

Witty, Talented Tesh Shows Side Not Seen on TV

By Cindy Faust

Salt Lake City

JOHN TESH in concert
Abravanel Hall

That familiar face appears nightly on
"Entertainment Tonight." But Monday
. night, John Tesh made his Utah debut at
Abravanel Hall. Emmy Award-winning
I composer Tesh entertained with his quick
wit throughout the
two hour perfor-
mance. Salt Lake

last year, Bisharat wandered off the stage
and into the first few rows of the audience.
To entice him back on stage, Tesh read his
"Top Six Reasons Why Bisharat Should
Come Back On Stage.” (Is Tesh consider-
ing a night talk show
as well?)

The second half of

City caught a the show created a !
i glimpse of Tesh not more romantic §
i seenonTV. atmosphere. Tesh,
| Tesh, behind the showing a lighter

¢ grand piano, wore

{  quite a different look

i than his "behind-the-

desk” appearance on

TV and received a
warm welcome from

side, performed a
soothing ballad duet
with Bisharat. The
transition exempli-
fies Tesh's extraordi-
nary musical talent.

; the 2,600 fans. Tesh at times !
i Tesh and his seemed to be
' band exploded with performing a stand-

enormous energy on
i the introductory song
| off his album "Garden City."

3 The chemistry of the band portrayed a
i

i

up comedy act
instead of a musical
performance. He picked two couples from
the audience to join him on stage to dance
to "Key of Love.” Tesh had the audience
in hysterics by the time the band started
playing.

The band also played TV themes and
performed a skit in long nightshirts and
caps called "John Tesh's Bad Brass" that
made the audience roar with laughter.
Each member of the band used to play a
brass instrument in high school.

Overall, the performance was more
than anybody likely expected. Tesh
performed with an energy that reached out
to each person in the audience. It was a
fun-filled evening with great music that
left everyone in high spirits. ¢

apda

CIGENCY FOR THE JDERFORMING CIRTS, INC.

group of talented musicians playing a

combination of instruments that sounded
| unlike any music Tesh has played before.
i There were crisp, short, staccato shrieks
from Charlie Bisharat's electric violin,
adding to the array of musical sounds.

Tesh described the background of
i "Concetta," a song he wrote for his wife,
{  Connie Sellecca, when they were first
going out. The jazzy-ballad tune had a
deep emotional feeling that conveyed an
image of love.

The night was full of surprises.
During the performance of "Barcelona,” a
song Tesh wrote for the Olympic Games
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SMITHEREENS KEEP IT SIMPLE

(Continued from page 18)

for RCA president Joe Galante, who
says the label has made the Smither-
eens a priority. “I've been in the
Smithereens’ team meetings,” he says.
“It’s not often you find the president
of a company [at such meetings].”

Smithereens lead singer, chief song-
writer, and guitarist Pat DiNizio is en-
couraged by the support, particularly
in light of the recent jolt of being
dropped last summer by Capitol Rec-
ords. Borrowing a line from the film
“JFK” that served as a working title
for the new album, DiNizio says the
Capitol rejection made him feel like
the band had gone “from Camelot to
Smithereens.”

Although DiNizio says he no longer
feels so bitter, many of the songs on
the album refleet his anger and frus-
tration. “This is perhaps our darkest,
weirdest set of songs ever,” he says.

The tone is set by leadoff track—
and potential single— War For My
Mind,” which explores mental torment
in an uncharacteristically profound
and confessional manner for a band
known mostly for love songs.

Other thematically charged tracks
include “Gotti,” which advocates the
release of jailed mobster John Gotti on
the grounds that he’s no more corrupt
than those who imprisoned him (an-
other working title for the album was
“Cosa Nostradamus”); “Sick Of Seat-
tle,” a satire about a musician who
moves to the grunge mecca to cash in
on the scene, only to find it’s dead; and
“Afternoon Tea,” a tribute to a friend
who died of AIDS.

Despite its musical and lyrieal
depth, “A Date With The Smither-
eens” was remarkably simple to re-
cord, says drummer Dennis Diken.
“We just went in, turned on the tape
machine, and played,” he says. “We
went back to making records the way

we really like to make them, which is
cutting tracks as a band. There’s a
couple of songs that we got on the first
take.”

Accordingly, the group decided to
avoid using guest players on the al-
bum, breaking a tradition that began
on “Especially For You” with Suzanne
Vega and Frank Christian and contin-
ued on later recordings with Del Shan-
non, Belinda Carlisle, the Cowsills,
Carlene Carter, and others.

However, when Lou Reed learned
the Smithereens were recording, he
showed up at the studio with guitar in
hand. His appearance was fortuitous,
given that the band’s guitarist, Jim
Babjak, was having trouble writing a
guitar solo to his song “Point Of No
Return.” Reed supplied the missing
piece on that cut and wound up play-
ing on another.

“We weren’t going to have any
guests this time, but Lou offered his
services, and who would say no?” asks
Babjak, who has taken a more active
songwriting role recently. Another of
his contributions appears on the al-
bum, and a third Babjak tune, “I’'m
Sexy,” is a bonus track on a limited-
edition boxed set consisting of alter-
nate versions of the album’s 12 songs,
recorded on four vinyl 45s. Of the
10,000 boxes produced, 4,000 will be
given away to industry folks, and the
rest will retail for $15.95, says Hens-
ley.

The vinyl box is aimed at stoking
diehard fans right before the band hits
the road on a lengthy club tour in sup-
port of the album. Noting that the
Smithereens have never toured for
less than nine months, Diken—who is
also the band’s unofficial historian—
says the upcoming road trip will be no
exception. “We're always prepared for
a long haul,” he says.

LABELS’ WOES LEAVE ACTS SCRAMBLING

(Continued from page 22)

lurch of label closings, but have mana-
ged to survive. Rob Kos, manager of
former Chameleon Records artist Lu-
cinda Williams (who recently won a
Grammy for her song ‘“‘Passionate
Kisses™), says that following Chame-
leon’s troubles, distributing label Elek-
tra picked up the singer.

“As a manager, I wanted to make
sure of two things,” he says. “One was
to maintain her recording deal with
Elektra; the other concern was to pro-
teet her rights.”

Before signing with Chameleon in
late 1991, Williams had released a erit-
ically acclaimed 1988 album on Rough
Trade Records, which subsequently
went out of business. She then had a
contract with RCA under which she
never recorded an album, due in part
to a change in the label’s management.

In August 1992, Chameleon released
Williams’ “Sweet Old World.”

Kos says Elektra execs are letting
him speak with other labels regarding
Williams. “I spoke with [senior VP/
GM] David Bither, who said he wanted
to do the best thing for the artist,” says
Kos. “It’s not common for attractive
recording acts to be allowed to do that,
but Elektra has always been fair in
their dealings.”

Founding Dramarama member
Chris Carter says that since Chame-
leon closed its doors, the band has been

earning a living playing tour dates
while exploring its options.

“We're still signed with ICM, and
we're getting dates, but basically we're
looking for another [label] deal,” he
says.

The band’s last album, “Hi-Fi Seci-
Fi,” was released in late 1993, while
Chameleon was in its final days.

Carter says that at one point, the
band considered reforming under a
new name, but decided against it.
“There’s still strong name recognition
with Dramarama, so we're going to
keep the group together and continue
touring and shopping,” he says.

The timing of a label’s demise can
make a big difference in a band’s posi-
tion and ultimate outcome. Canadian
roots-rock band Blue Rodeo, formerly
on Atlantic Records, signed with Cha-
meleon in June 1993. Manager Dana
Millman says the closure of Chameleon
came just prior to the release of the
group’s new album. “It was a good
thing all that happened before the al-
bum dropped, because it would have
been a terrible waste,” she says.

Millman says that the band’s distrib-
utor, WEA, has first-option interest on
Blue Rodeo. “WEA went ahead and re-
leased the album last October in Can-
ada,” she says, “and it’s sold well. I'm
sure we’ll find a new label home some-
where within the WEA system.”
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BUILDING ON A LEGACY: Dis-
ney Music Publishing, according to
its chief Susan Borgeson, is among
the world’s top 10 publishers,
thanks in no small part to its associ-
ations with Walt Disney, Touch-
stone, Hollywood, and Buena Vista
film projects such as “Aladdin,”
“Beauty And The Beast,” “The Lit-
tle Mermaid,” “Cinderella,” “Pretty
Woman,” and “The Three Musket-
eers.”

But Borgeson, a VP for the unit,
admits “we’ve been kinda quiet”
about the 45-year-old company’s
growing cata-

Disney Builds On Its
Publishing Reputation

But, to the everlasting gratitude of
lovers of the musical stage, they did
have time to collaborate on Broad-
way songs (mostly lavish revues).
Schwartz did little else but compose
after he and Dietz started to work
together in the mid-'20s.

Dozens of songs in the Dietz &
Schwartz canon are as classy and
witty as any by their peerless peers.
Although each had made appear-
ances at Maurice Levine’s 24-year-
old New York institution—the Lyr-
ics And Lyricists programs at the
92nd Street Y—Levine decided, as
part of a six-

log of contem-
porary and
country titles
and staff writ-
ers. In faet,
the company’s
‘“newest

songwriter

n
series  this
season, to
™

make a post-
humous team-
ing, using
video- or au-

agenda is to
expand its
creative activ-
ity to include exclusive songwriters,
administration of outside catalogs,
subpublishing, and acquisitions.”

Disney Musie, headquartered at
the Walt Disney organization’s
home in Burbank, has an exclusive
writing staff currently consisting of
country writer Will Robinson, Ray
Kennedy (country/pop), Fabian
Cooke (rap/R&B/dance), Nate
Phillips (R&B/pop), and Steve Di-
amond (rock/pop/country). On the
administration end, it has deals with
Diamond’s Diamond Mine Music
and Diamond Cuts Music and, in as-
sociation with Kennedy, X-Ray Mu-
sic. It also is the subpublisher of two
U.K. firms, Sleeping Giant Music
and St. James Music. Among its pop
catalog strengths are the Beach
Boys’ “Kokomo”; “Good Thing” and
“As Hard As It Is” by Fine Young
Cannibals; “King Of Wishful
Thinking” by Go West; and “All
For Love,” a recent No. 1 single
from the film “The Three Musket-
eers” recorded by Bryan Adams,
Rod Stewart, and Sting.

Other recent hits for the company
include “I Never Knew Love” by
Doug Stone, “A Whole New World
(Aladdin’s Theme),” “Beauty And
The Beast,” and “Davy Crockett”
by the Kentucky Headhunters.
Music print is handled by Hal Leon-
ard Publications.

Borgeson, who has headed Dis-
ney’s publishing interests since
1985, hired ereative manager Brian
Rawlings in 1991, after he had
spent two years as creative head of
Leiber & Stoller in Los Angeles; be-
fore L&S, he represented songwrit-
ers Dean Pitchford, John Bettis,
Tom Snow, and Eriec Kaz. He came
to Los Angeles from Nashville in
19985.

THE PARTNERSHIP of Howard
Dietz and Arthur Schwartz wasn'’t a
law or accounting practice. Actu-
ally, Dietz was the chief publicist for
MGM for many years, and
Schwartz was a practicing attorney.

by Irv Lichtman

tend their col-
laboration.

While the program, presented
Feb. 27-28, had a fine cast of live
performers, it turned, to the audi-
ence’s delight, to two performances
on screen: Fred Astaire’s routine
on “Shine On Your Shoes,” from the
film version of “The Bandwagon,”
and Bette Davis comically bemoan-
ing male demographics on the home
front during World War II in
“They’re Either Too Young Or Too
0ld” (with a lyrie by Frank
Loesser), from the all-star feature
“Thank Your Lucky Stars.” (Dietz
& Schwartz worked with others
during their careers, Schwartz with
Dorothy Fields in particular and
Dietz with Jerome Kern and Ver-
non Duke.) The stage performers,
including musiecal director/pianist
Peter Howard, were Marilyn Ca-
seky, Lewis Cleale, Nancy La-
Mott, Paula Laurence, Artye
Phillips, Victoria Regan, K.T.
Sullivan, and Ronny Whyte. Kitty
Carlisle Hart was the gracious
hostess. The program of 21 songs,
including “Dancing In The Dark,”
“If There Is Someone Lovelier
Than You,” “I Guess I'll Have To
Change My Plans,” “Something To
Remember You By,” “Alone To-
gether,” and “Rhode Island Is Fa-
mous For You,” makes one thankful
Dietz & Schwartz had time to turn
out a score or two.

A TRIBUTE: ASCAP is hosting a
memorial tribute to Stanley
Adams, the songwriter and former
ASCAP president who died in Jan-
uary. The event takes place March
16 at noon in the Walter Reade The-
atre at New York’s Lincoln Center.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Musie Sales Inc.:

1. Stone Temple Pilots, Core

2. 10,000 Maniacs, Unplugged

3. Red Hot Chili Peppers, Blood
Sugar Sex Magik

4. The Very Best Of Bob Dylan

5. Tori Amos, Little Earthquakes.

diotape to ex- |

Froudiv Congratulates

Cassandra Wilson

BLUE LIGHT ‘TiL BAWN
HAS FOREVER ESTABLISHED CASSANDRA AS ONE OF T-E
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HOME-GROWN BOUNGCE MUSIC DOMINATES NEW ORLEANS’ RAP SCENE

(Continued from page 1)

names (Partners In Crime, Pimp Dad-
dy, and Slugged Up Niggas), myste-
rious initials (UNLV, PM.W., B-32,
and GBU), and friendlier monikers
(DJ Jubilee, Sporty T., and Miss Tee).
Some 20 acts have product out on a
dozen independent labels; at least as
many artists have passed through
the scene and disappeared.

The artists, like the label owners,
mirror the bounce audience: young
and primarily African-American. One
producer of bounce tracks says he
considers himself too old for the
scene at age 25. Many attendees at
New Orleans bounce concerts are
barely into their teens.

Of the dozens of bounce tracks re-
leased since the style’s inception, only
one has made enough national noise
to log time on Billboard’s charts. DJ
Jimi’s album “It’s Jimi,” distributed
by Memphis-based Avenue Records,
spent the second half of 1993 on the
R&B albums chart, peaking at No.
35. The album spawned the single
“Where They At,” which spent much
of the same period on the R&B sin-
gles chart.

Still, bounce’s success in Louisiana
and parts of Texas, Mississippi, Ala-
bama, Florida, Georgia, and Tennes-
see has caused some retailers, label
owners, producers, and artists to en-
vision a bounce track hitting with the
impact of Tag Team’s ‘“Whoomp!
(There It Is).”

“When you’ve got a [local] group
like Partners In Crime selling 200
pieces a week out of just this store,
and you have Snoop Dogg selling 65
pieces a week, I would call that kick-
ing national artists in the butt,” says
Gary Holzenthal, owner of Odyssey
Records, a local three-store chain.

Locally produced bounce cassettes
routinely sell 200 to 300 units a
week—roughly 10 times the sales of
national rap albums—at the indepen-
dent Peaches Records store, manag-
er Rusty Lien says.

The rise of bounce has meant frus-
tration for the budding New Orleans
hip-hop scene. “I look at bounce like
house music and Miami bass—it’s
just a style of music that’s growing,”

DJ Jimi is the only bounce artist to
have logged time on the R&B charts.
(Photo: Thom Scott)

says Earl Mackie, president of Take
Fo’ Records, which sold more than
30,000 copies of DJ Jubilee’s “Do the
Jubilee All,” considered one of the
major bounce hits of 1993. “But at
the same time, it’s killing other rap
that’s coming from this area,” he
says, echoing sentiments expressed
by other label owners as well as
bounce and rap artists.

‘SILLIEST THING IN THE WORLD’

The bounce sound is simple but dis-
tinctive. It relies on a one- or two-line
refrain chanted with the rhythm of a
boot-camp march, rather than the ex-
tended spoken rhyming typical of
rap. Most bounce songs with more
than a few lines of lyrics stay with
the streetwise themes of gangsta
rap. Bounce’s four-beat rhythm em-
phasizes the two and four, giving
songs a jazz-like swing. Many artists
sing in a “bounce bigiddy bounce” im-
itation of Jamaican dancehall style.

“To me, it was the silliest thing in
the world,” says DJ Mannie Fresh
(Mannie Byron), one of the busiest
bounce record producers. “It was ba-
sic, basic, basic. In the beginning, it
was just chants.”

“Bounce music, from my point of
view, is just stupid,” says James Jo-
seph, who, as a gangsta rapper, dis-
misses the style—and who, as presi-
dent of Pack Records, promotes it.

In addition to chants, the tell-tale
bounce sound is an extended sample
of a synthesized xylophone taken
from “Drag Rap,” a 1985 song on
Profile Records by New York group
the Show Boys. In bounce’s first 18
months, dozens of bounce tracks
used the sample without clearance,
according to Profile retail promotions
manager John Parker.

Parker says the success of DJ Ji-
mi’s “Where They At” brought the
popularity of the sample to Profile’s
attention, which led the label to reis-
sue “Drag Rap” in 1992. More recent
bounce records have strayed from
“Drag Rap” and have raised the cre-
ativity level, both lyrically and musi-
cally.

The repetitive chanting of bounce
evokes the call-and-response singing
of New Orleans’ Mardi Gras Indi-
ans—fraternities of African-Ameri-
cans who dress in elaborate costumes
and parade on city streets for the pre-
Lenten holiday. The Indians’ music is
largely unknown outside New Or-
leans (despite the release of albums
by the Wild Magnolias and Golden
Eagles tribes by Rounder Records),
but the tradition remains vital in the
poor neighborhoods where many
bounce artists were raised.

That, plus an emphasis on local ref-
erences, may have stunted bounce’s
ability to gain an audience outside

MC T. Tucker was the first artist to
record bounce. (Photo: Thom Scott)

New Orleans. But it helps sales local-
ly. A loud cheer is virtually guaran-
teed when a bounce record playing in
a dance club mentions the names of
neighborhoods or public housing de-
velopments. Artists quickly learned
to include a litany of “shout-outs” to
local landmarks in their records and
performances. A common refrain is,
“Bounce for the 7Tth Ward, bounce
for the 9th Ward, bounce baby
bounce bounce bounce.”

“People just chant what we like to
hear down here—the wards and the
neighborhoods and all that,” says
Dewey Doo (Lendar Dent I1I), a local
producer of bounce and rap tracks.

Another reason bounce succeeds in
New Orleans is that it is dance music
in a dance city. The shuffle of a sec-
ond-line beat will turn a New Orleans
street into a block party in minutes.

‘WHERE THEY AT’

Most artists and producers credit
MC T. Tucker with being the first to
put bounce on tape, if not with origi-
nating the style. As early as 1989,
Tucker says, he discovered a skill for
exciting the crowds that would gath-
er to listen to DJs in the courtyard of
the housing project where he lived.

Chanting common phrases heard
on the street rather than written
raps, Tucker—who says he grew up
seeing Mardi Gras Indians—devel-
oped confidence on the microphone.
He eventually brought his style to
neighborhood bars and became an
underground phenomenon. A DJ
named Ervin Phillips introduced
Tucker to the “Drag Rap” excerpt,
and bounce was born.

Sensing the potential, Tucker and
Phillips released a hastily recorded
single on local label Charlot Records
based on one of Tucker’s phrases,
“Where They At.” It quickly became
the most requested song on urban
station WYLD-FM.

“Just out of my stores, I would say

it sold 500 copies a week,” Odyssey’s
Holzenthal says of the initial craze,
which lasted about three months. “It
was huge. This was something that
sounded like nothing else, and they
had to have it.”

Tucker says he didn’t take “Where
They At” seriously at first. But while
he spent 18 months in prison for a pa-
role violation involving firearms, oth-
er bounce artists began having local
hits using similar, simple chants and
the same “Drag Rap” sample.

DJ Jimi (Jimi Payton}—who says
he had nightclub audiences bouncing
long before Tucker did—followed
Tucker’s “Where They At” several
months later with a song of the same
name. His album, “It’s Jimi,”’
spawned the single “Bounce (For the
Juvenile)” by guest artist DJ Juvenile
(Teruis Gray), and that song gave the
new style its name.

Many others followed, including
Li’l Elt, Papadoc, Pimp Daddy, the 3-
9 Posse, Silky Slim, the Everlasting
Hitman, and a host of newer artists.
New Orleans record stores began
compiling their own charts of local
rap sales in 1992, with bounce invari-
ably dominating. Tucker returned
from prison calling himself the “fa-
ther of bounce,” and began work on
his first full-length album, which was

DJ Jubilee’s “Do The Jubitee All” is
considered one of the major bounce
hits of 1993. (Photo: Thom Scott)

expected to be released in late March.
Tucker’s manager says he is negoti-
ating with Interscope to distribute
the independent release, which In-
terscope would not confirm at press
time.

Radio has played a key role in so-
lidifying bounce’s hold on New Or-
leans. But there is less bounce on the
air now than a year ago.

WYLD-FM, which first broke
Tucker’s “Where They At,” was pur-
chased by Snowden Broadcasting
Inc. in 1998, switched to an urban AC
format, and no longer plays rap of
any kind. That leaves mainstream ur-
ban WQUE-FM—whose owner,
Clear Channel Communications, op-
erates both WQUE and WYLD in a

joint venture with Snowden—as New
Orleans’ sole commercial rap outlet.

WQUE PD Gerod Stevens says he
plays bounce tracks by four artists—
DJ Jubilee, UNLV, Joe Blakk, and
Mia X—but has reduced the rotation
frequency from a bounce every 2 !/,
hours to once or twice a day. “It was
all sounding the same, and everybody
was trying to sound like what the last
guy did,” Stevens says.

He adds that although WQUE still
mixes bounce with national rap hits,
it does not play local hip-hop. Con-
versely, college station WTUL rap
show host Jeff Bromberger plays lo-
cal hip-hop but bans bounce because
he thinks 1t’s “stupid.”

INFREQUENT PERFORMANCES

For promotion, bounce artists pop
up at local dance clubs and record
stores. But they do very little poster-
ing or other advertising.

Holzenthal says, “They’ll put a
tape out, and within a day or two
days—sometimes a tape isn’t even
out yet—these guys are busting
down the doors for the new Magnolia
Slim or the new Pimp Daddy or
UNLV that they may have heard
about. Sometimes [the labels] have to
do no promotion. The word-of-mouth
is so phenomenal, I've never seen
anything like it.”

Bounce performances are infre-
quent in New Orleans. Artists may
give surprise performances at 1,000-
person-capacity dance clubs, or new
acts may seek exposure at monthly
talent contests, but scheduled con-
certs are rare. When they happen
once every four to five months, it is
not uncommon for 2,000 to 4,000 fans
to attend.

But out-of-town concerts through-
out Louisiana and neighboring states
are nearly weekly affairs, label heads
say. Promoting their own concerts,
bringing an entire roster of artists to
perform for concert-hungry bounce
fans, label heads say they often gross
$15,000 to $20,000 per show.

Many bounce producers and artists
release product on small siart-up la-
bels and distribute tapes through
their own networks of regional
wholesalers.

“If you do a bounce sor.g locally,
independent, you’'ll make more mon-
ey than if you do a rap song on a na-
tional record label,” says DJ Precise
(Leroy Edwards), one of New Or-
leans’ most active bounce producers.
A label can gross $40,000 on sales of
15,000 cassette singles, says Pack Re-
cords’ Joseph. That’s small scale in
national terms, but significant to
poor young New Orleans residents
looking for an alternative to the crim-
inal lifestyles they rap about.

(Continued on page 30)
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OUTLAW McGRAW: It looks
like Curb Records has another
hit on its hands with country
singer Tim McGraw. Before
“Indian Outlaw” was released
as a commetrcial single, Tower
Records And Video in Nashville
received so many requests for it
that the store put up a banner
stating, “No, we do not have the
Tim McGraw single yet. It will
be here Feb. 15.”

Dennis Hannon, VP/mar-

Sony Gets Sick.
Philadelphia-based
alternative metal act
Dandelion is getting a
second shot, as its debut “I
Think I'm Gonna Be Sick"”
was rereleased on
Ruffhouse/Columbia Feb.
22. The album originally
was released last year on
Ruffhouse through RED.
The video, "“Under My
Skin,” is on MTV's “120
Minutes” this week.

keting and sales at Curb, says,
“We felt the record was strong,
but we thought it would take six
to 10 weeks to develop.” The la-
bel went for adds on the track
Jan. 14. Two weeks later, it re-
ceived “feedback so strong, we
had to put out the single,” Han-
non says.

“Indian Outlaw” had one of

the strongest increases in air-
play for the week ending March
4, according to Broadeast Data
Systems. It moves 54-28 on Hot
100 Singles, 15-14 on Hot Coun-
try Singles & Tracks, and 19-9
on Hot 100 Singles Sales this
week.

However, some country sta-
tions are pulling the song due to
a negative response to its native
American references (see story,
page 38).

A half-hour radio show dis-
tributed by Tim Riley and Asso-
ciates will air a week
prior to the March
22 release of “Not A |

Bubbling. John Berry's
self-titied Liberty album is
the No. 19 best-selling
Heatseeker in the South
Central region, due to the
strength of “Your Love
Amazes Me,” which moves
44-38 on the Hot Country
Singles & Tracks chart this
week. Berry will be featured
on the “ABC: In Concert”
spring break special in April.

REGIONAL HEATS

EEKERS #1°'5

MOUNTAIN

Moment Too Soon.” | 1B Head Tocd & The Morstrs,SterSweetly

The Delhi, I.a.-born
artist will also be
touring with Sawyer
Brown in mid-
March.

VIRTUAL Babble:
Reprise is using cut-
ting-edge technol-
ogy to expose ambi- .
ent dance pop trio |

Babble.
The label is pre-
paring a promo-

tional mailing of a

NORTHEAST

Adam Sandler, They 're All Gonna Laugh At You

Twins.
Babble's debut album, “The
Stone,” streeted March 8.

SECOND CHANCES: Lisa
Germano’s 1993 Capitol album,
“Happiness,” is getting a sec-
ond life this year as her new la-
bel, 4AD, reissues the set April
26 with a marketing plan that
better suits the singer.
“Capitol just didn't get what
I was about,” Germano said at
the Gavin Seminar in San
Francisco in February. “They
marketed me as
John  Mellen-
camp’s  fiddle
player, which is

EAST NORTH CENTRAL
| Top Authorit, Somethin' ToBIazeTo

I

WEST NORTH CENTRAL
Big Head Todd & The Monsters, Sister Sweeffy | |

A [

PACIFIC
Green Day, Dookie

five-track sampler,
“Virtual Audio
Words And Musie,” recorded
using the Virtual Audio Proc-
essing System (VA). The pat-
ented 3D sound process, devel-
oped by Christopher Currell
for Audio Cybernetics, is in use
by NASA and Disney’s Epcot
Center. VA mimics the method
the human ear uses to process
sound, distorting the distinction
between recorded and real-life
audio. The label aims to ship
5,000 promo-only discs next
week to radio, retail, and press.

Fans who log on to America
On-Line can access the Babble

THE

MIDDLE ATLANTIC
K7 \ Swing Bafta Swing

SOUTH ATLANTIC
'Me Shell Ndegeocello, Plantation Lullabies

totally wrong.”
The reissue
contains two new
songs and two re-
mixed songs, and
drops her cover
of Nancy Sina-
tra’s “These
Boots Are Made
For Walkin' "

=

| SOUTH CENTRAL
Eightbail & MJG, Comin’ Out Hard

(Billboard, Jan.
8).

This time
around, Ger-
mano’s label is

REGIONAL

ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
Big Head Todd/Monsters. Sister Sweetly
David Wilcox, Big Horizon
Green Day, Dookie
Sheryl Crow, Tuesday Night Music Club
Meat Puppets, Too High To Die
Freddy Jones Band, Waiting For The Night
K7, Swing Batta Swing
The Mavericks, What A Crying Shame
Doug Supernaw, Red And Rio Grande
Prong, Cleansing

O O

=

NORTHEAST
Adam Sandler, They're All Gonna Laugh.
K7, Swing Batta Swing
Big Head Todd/Monsters, Sister Sweetly
Dig, Dig
Kristin Hersh, Hips & Makers
Richard Thompson, Mirror Blue
Sass Jordan, Rats
David Wilcox, Big Hornizon
Joshua Kadison, Painted Desert Serenade
Patra, Queen Of The Pack

SCeeNpuALNE

=

bio and enter a contest to win
the VA promo disc. All users
who accurately answer 14 ques-
tions about Babble are eligible
to win the contest, which is

scheduled to begin later this
month.

Users will learn that the trio
includes members of '80s new
wave pop act the Thompson

— ! targeting her to

the college and
modern rock markets, in addi-
tion to album alternative, with
hipper album artwork and post-
ers.

Bev Chin, director of mar-
keting at 4AD, is shooting for
exposure on public radio shows
such as American Public Ra-
dio’s “E-Town,” where Ger-
mano is scheduled to appear
May 22, and MTV’s “120 Min-
utes” and “Alternative Nation,”

The label started its market-
ing efforts in Europe with Ger-
mano’s EP “Inconsiderate
Bitch,” released in February in

England and available as an im-
port in the U.S.

“We did this to get her name
out there and create a buzz, but
appatently there’s already a
buzz on Lisa out tnere,” says
Chin.

As an incentive for consum-
ers to buy “Happiness,” the ti-
tle is listed at $11.99/$7.99. Ger-
mano also is in the midst of
doing in-store performances.
and will perform for WEA sales

Pure Eugenius. Scottish
alternative act Eugenius
will hit the road with Urge
Overkill in March and April
in support of its
sophomore effort, “Mary
Queen Of Scots,”
released Feb. 22 on
Atlantic. The group’s
supporters include
Nirvana’s Kurt Cobain.
The track “Blue Above
The Rooftops” could light
up modern rock radio
phones.

branches in April. In addition,
the album will be in Tower's lis-
tening posts in May and posi-
tioned on an end-cap. “Puppet”
goes to modern rock and album
alternative this month.

Additional reporting was pro-
vided by Brett Atwood with as-
sistance by Silvio Pietro-
{uongo.
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Historic Moment. Cema Distribution held gala receptions in 11 major cities as

part of its Black History Month promotion,

“Celebrating Black History: The

Message Is In The Music.” The campaign used print, TV, and radio advertising,
point-of-purchase displays, a 1994 calendar, and a 12-song CD sampler featuring
a cross-section of Cema’s African-American artists. Pictured at the Los Angeles
reception, from left, are Stanley Winslow, VP of promotion for Pendulum; Martha
Lopez, CD buyer for Tower Records in Brea, Calif.; Pendulum/ERG recording
artist Lisa Lisa; and Ron Wiggins, urban marketing specialist for Cema.

EBY J.R. REYNOLDS

LLOS ANGELES—The members of
Raw Fusion hope to create a strong na-
tional identity for themselves with
“Hoochiefied Funk,” the duo’s second
album for Hollywood Records. The
duo, rappers Money-B and DJ Fuze,
are best known as members of Digital
Underground.

“Hoochiefied Funk” combines
Money-B's smooth lyrical phrasing _
with D.J Fuze's turntable skills. The

RAW FUSION

do with having fun and intimate rela-
tions between the sexes. It features
cool, easy-tempo grooves, often with
dancehall-influenced rhythms. Money-
B says the reggae sound helps set Raw
Fusion apart from Digital Under-
ground.

According to Money-B, the main dif-
ference between Digital Underground
and Raw Fusion is that Digital’s musi-
cal foundation is firmly rooted in funk,

as are many West Coast rap acts.
Referring to Digital Underground’s

two co-produced the 14-track project,
which follows their 1991 debut set,
“Live From The Styleetron.”
Hollywood Records hopes to break
the Oakland, Calif.-based group by
building a strong foundation prior to
the new album’s April 26 release.
“Freaky Note,” the first single, went to
radio’s rap mix shows Feb. 14 before
dropping at retail I'eb. 17 in cassette

then went to urban radio March 7.

“We went with ‘Funky Note’ first be-
cause it's 2 midtempo track that will
not only work at rap and urban radio,
but should also get churban and even
quiet storm airplay,” says Jesus
Garber, Hollywood’s VP of urban pro-
motion, adding that “Freaky Note” is
the kind of record that can be played
in any daypart.

Much of “Hoochiefied Funk” hus to

front man, Money-B says, “Shock G’s
thing is a continuation of the kind of
funk George Clinton first started, and
you hear it throughout his music . .. we
have a wider musical foundation. I
went to a lot of reggae shows with my
father growing up, so you hear a lot of
that in our music.”

However, Shock G is featured on
thechorus of “Freaky Note” and ap-

and 12-inch configurations. The record

(Continued on puge 30)

| ARTIST DEVELOPMENTS

NOT A REGULAR GUY

Known as the one with the crazy
legs during his days with new jack
sensation Guy, Damion Hall is out to
prove his musical talent does not
stop with his dancing shoes.

With former Guy members Teddy

Riley and Aaron Hall already in
high gear since the group’s breakup
in 1991, Hall’s solo career begins
with “Straight To The Point!” due
April 26 on Silas Records.

“I've always had the ability to sing
lead,” he says. “It’s just that with
Guy, everybody had their role. Mine
was to hype the audience with my
daneing.”

In addition to
singing on
“Straight To The
Point!” Hall
wrote and
produced four of
the 13 songs on
the set. He
collaborated on
another three
with the freshman production team
of Chris “Tricky” Steward and Sean
“Sep” Hall (no relation). Also
contributing as producers are
veterans Brian McKnight, Jon
Nettlesby, and Terry Coffy.

Hall is confident about his battle
for acceptance as a solo vocalist.
“This is a challenge I'm meeting
head on,” he says. “I look at myself
as a complete entertainment
package. Fans of Guy know what 1
can do on stage, and this album
shows what I can do on the mic.”

Sara Melendez, VP of marketing/
artist development for Silas
Records, says a key component of
the label’s marketing campaign is to
introduee Hall as a new artist,
rather than as a former member of
Guy.

“We're positioning Damion’s
image as a solo artist by going back
to square one and marketing him as

HALL

a new artist,” she says. “We're doing
that by providing him as much
exposure as possible prior to the
release of his album.”

The first single, “Satisfy You,”
was released to radio March 1, and
to retail March 8. The campaign was
set up by the release of the videoclip
for “Straight To The Point!” which
went to BET and local music video
outlets in early I"ebruary. In
addition, advances of “Satisfy You”
were delivered to radio, retail, and
the press.

Melendez says 12-inch vinyl
copies of the single were serviced to
record pools for club play in early
February.

“Damion appeals to an 18-54
audience, and we'll be taking
advantage of that by going after AC
and CHR radio after his urban base
has been solidified,” she says.

Acknowledging the inevitable
comparisons with his brother Aaron,
Damion Hall says, “We're brothers,
so there’s bound to be some
similarities. But I have my own
unique style, and it shows most in my
stage performance.”

Melendez says another ditference
between Hall and other entertainers
is the method in his lyrics. “Damion
isn’t graphic when his musical theme
turns to romance,” she says. “And a
difference between he and Aaron is
that Damion is hungry [to disprove
the skeptics], and will be going all out
as a complete package—he sings,
dances, writes. and performs.”

Hall says he is competitive when it
comes to entertaining, a claim he
proved during early showcases,
including a show during the Urban
Network Power Jam in February and
lhis March performance on “Soul
Train.”

Hall will hit the road in late April
for a promotional tour including
radio, retail, and track dates.

J.R. REYNOLDS

SOUL MUSIC MIGHT be the greatest tonic on the face
of the earth, because recipients of the 1994 Rhythm &
Blues Foundation Pioneers Awards, given out March 3 at
Roseland in New York, looked great and sounded better.

The performuances came after the awards presentation,
with music from the “Saturday Night Live” band led by
G.E. Smith. Special musical guests included Maceo
Parker, Pee Wee Ellis, Fred Wesley, and Steve Cropper.
The show’s hosts were Ruth Brown and Bonnie Raitt.

Honorees included the
Shirelles, Bill Doggett,
Ben E. King, Irma Tho-
mas, Don Covay, Mable
John, Johnny Otis, Jerry
Butler, drummer Earl
Palmer, Otis Blackwell,
Clarence Carter, and the
Coasters/Robins.

Little Richard was the
recipient of the Ray
Charles Lifetime Achieve-
ment Award and, as ex-
pected, offered the eve-
ning’s funniest moments. Another highlight was the
Shirelles’ performance of their 1961 hit “Dedicated To The
One 1 Love”; it was the first time in 19 years that the
group's surviving members had harmonized together.

The star-studded lineup of presenters and attendees in-
cluded television journalist Ed Bradley, Steve Winwood,
Jody Watley, Jimmy Jam & Terry Lewis, George Clin-
ton, Nona Hendryx, Peahbo Bryson, Narada Michael
Walden, and members of Arrested Development.

The
Rhythm
and the

Bilues .

byJ R.

SLIDING UP THE CHART: “They call me Drac / Here
I come, bal)y / T ain’t gonna bite you / I just want you to
hang on.

Those intro lyries—accompanied by a rumbling bass line
that has since become classic, and supplemented by a
groovin’ horn section—trumpeted the introduction of the
"70s funk band Slave to the R&B world.

“Slide” was the group's first single on Cotillion Records
and scored a bullseye with listeners, going to No. 1 on the
Hot R&B Singles chart in 1977. Its sizzling hard-rock gui-
tar solo electrified college dormitories and house parties
everyvwhere, and made Slave an instant sensation.

Now Rhino has released “Stellar Fungk: The Best Of

Stars Back In Spotlight At Pioneers Awards;
Rhino’s Slave Hits Set Is Rising, Not Sliding

Reynolds

Slave, [Featuring Steve Arrington,” and without the benefit
of any marketing, the compilation set debuted in the top
half of the Top R&B Albums chart last week.

Of course, that ain’t no mystery to all of us old-school
funkateers; this album is a must-have treasure. To all wan-
nabe young funksters: Pick up this set and be schooled in
graduate level funkology.

SOUND BITES: Tag Team’s super single “Whoomp!
(There It Is)” on Bellmark
Records has been certified
quadruple platinum. Ac-
cording to the RIAA, it’s
the best-selling rap single
ever ... Geffen Records is
revamping its A&R de-
partment to take on R&B
acts. Still no word on who
will be coming on board,
but the label has already
signed two new acts. One is
a group called Roots. The
other 1s hip-hopper Gen-
ius, one of the artists from the Wu-Tang Clan . . . Promo-
tion VP Glynice Coleman departs EMI . . . Qwest vocalist
Tevin Campbell did some serious talking to more than 8
million middle and high school students when he guest-an-
chored a news segment on Channel One, the nationwide ed-
ucational cable station. Campbell joined regular anchor
Allison Fischer on the broadcast . . . Fox Records record-
ing artist Simple-E, whose single “Play My Funk” is on
the Fox soundtrack to the movie “Sugar Hill,” is getting
heavy video airplay on BET, the Box, and MTV. The song
also has entered the Hot Rap Singles chart . .. Atlas Rec-
ords signed a label deal with production company Three
Boyz, headed by producer Vincent Herbert. Based in
Newark, N.J., 20-year-old Herbert has produced or re-
mixed tracks for Bobby Brown, SWV, and Toni Braxton.
Under the arrangement, Three Boyz is scheduled to issue
two releases per year, beginning with Detroit-based vocal-
ist Joya Owens, whose album is tentatively scheduled for
July release.

M

Assistance in preparing this column was provided by
Havelock Nelson ut the Rhythin & Blues Foundution Pio-
neers Awards in New York.
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| ¥ 6 TOP AUTHORITY TRAK 72576 (10.98/15.98) EE SOMETHIN' TO BLAZE TO 29 83 | 69 | 69 11 | RAAB RIP-IT 1002*1LC (9.98/15.98) E YOU'RE THE ONE 67
30 | 26 | 37 | TONY!TONI TONE!A WING 514933/MERCURY (10.98 E/15.98) SONS OF SOUL 3 94 | 86 | 51 | BLOODS & CRIPS DANGEROUS/PUMP 19138+QUALITY (9.98/13.98) BANGIN ON WAX | 18
31 21 22 14 | US3 @ BLUE NOTE 80883~/CAPITOL (9.98/15.98) EE HAND ON THE TORCH 21 85 86 95 31 KRIS KROSS @ RUFFHOUSE 57278+COLUMBIA (10.98 EQ/15.98) DA BOMB 2
32 25 25 9 CONSCIOUS DAUGHTERS SCARFACE 53877/PRIORITY (9_9%3_95)E EAR TO THE STREET 25 86 75 56 58 RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL 34
33 | 29 | 30 | 28 | MAZE FEATURING FRANKIE BEVERLY WARNER BROS. 45297 (10.98/15.98) BACK TOBASICS | 3 87 | 80 | 70 | 11 | RALPH TRESVANT MCA 10889 (10.98/15.98) IT'S GOIN' DOWN | 24
39 — | 2 | ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980-1994) | 34 88 | 81 | 57 | 4 | SHADZ OF LINGO emi 80919+RG (2.98/15.98) [J) AVIEWTOKILL | 51
35 | 34 | 32 | 19 | ZAPP & ROGER REPRISE 45143 WARNER 8ROS. (10.98/15.98) ALL THE GREATESTHITS | 9 NEWDP | 1 | P.K.O.YOUNGSTA 2470 (9.98/15.98) THAGOOD, THE BAD, THE MAFIA | 89
T NATALIE COLE
36 | 27 | 27 | 6 | CECEPENISTON asm 0138 10.98/15.98) THOUGHT YA KNEW | 20 RE-ENTRY | 23 | 1\ocrrh o1v06 (10.98/16.98) TAKE ALOOK | 14
] . g ?
37 | 37 | 33 13 | MARY J. BLIGE UPTOWN 10942+/MCA (10.98/15.98) WHAT'S THE 4117 REMIX ALBUM 22 NEW ) 1 1.T. THE BIGGA FIGGA GETLOW 1 (9.98/14 98) It el e 91
38 | 38 | 38 | 11 | VARIOUS ARTISTS THUMP 4010 (9.98/16.98) OLDscHooL | 36 C.BO s T -
RE-ENTRY 22 AS CHAMBER
39 | 33 | 29 | 21 | EAZY-E A RUTHLESS 55034RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 1 AWOL 719 (9.98/13.98)
40 | 40 | 36 | 64 | DR.DRE A 3 DEATH ROW/INTERSCOPE 57128+PRIORITY (10.98/15.98) THE CHRONIC 1 3 [ ¥ 2| DIANNE REEVES EMI 28494/ERG (10.98/15.98) ART&SURVIVAL | 93
94 72 71 12 RONNY JORDAN 4TH & BROADWAY 444060/ISLAND (9.98/13.98) E THE QUIET REVOLUTION 70
42 75 3 SOUNDTRACK BEACON 11016/FOX (9.98/15.98) SUGAR HILL 4] GETOBOYS ®
RE-ENTRY | 41 | gap-aio1 57191 9PRIORTY (10.98/15.98) TILL DEATH DOUS PART | 1
42 32 34 7 2 LOW RAP-A-LOT 53884/PRIORITY (9.98/15.98) FUNKY LIL BROTHA 25 i LAR1e] :
3 41 35 70 | SADE A2 £PiC 53178 (10.98 EQ/16.98) LOVE DELUXE ) 96 88 74 40 LUTHER VANDROSS A LV 53231/EPIC (10.98 £Q/16.98) NEVER LET ME GO 3
18 40 29 EIGHTBALL & MIG SUAVE 0001 (9.98/15.98) m COMIN' OUT HARD 40 97 89 76 43 INNER CIRCLE @ BIG BEAT/ATLANTIC 92261/AG (9.93/15.98@ BAD BOYS 41
ME'SHELL NDEGEOCELLO 98 100 89 24 DE LA SOUL TOMMY BOY 1063 (10.98/16.98) BUHLOONE MIND STATE 9
45 | 43 48 9 MAVERICKISIRE 2533 SWARNER BROS, (9.98/15.98) 3K PLANTATION LULLABIES 43 6
99 85 | 81 7 ED 0.G & DA BULLDOGS CHEMISTRY 518 161/MERCURY (9.98 £Q/15.98) ROXBURY 02119 36
46 | 36 | 28 7 FREDDIE JACKSON RCA 66318 (9.98/15,98) HERE IT IS 11
45 6 23 E-40 SIC WID IT 340 (8.98/11 98) THE MAIL MAN 13 100 | 91 82 17 11 D EXTREME GASOLINE ALLEY 10958/MCA (9.98/15.98) Il D EXTREME 22

Q Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 urits. A RIAA certification for sales of 1 miflion units, with multimiliion sellers indicated by a numeral following the symbol. *Asterisk indicates LP 1s available.
Most tape prices, and CD prices for WEA and BMG labels, are sugges(ed lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. © 1994, Billboard/BPt Communications, and SoundScan, Inc.
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= TITLE (Publisher — Licensing Org.) Sheet Music Dist. =
ALL OR NOTHING (Zomba, ASCAP/Black Hand,
ASCAP/D.T. Gerrell, ASCAP)
23 ALWAYS ON MY MIND (Warner-Tamerlane, ™
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 75 R&B stations el R e Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- /Taking Care Of Business, BMI) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 24 AND OUR FEELINGS (Sony Songs, BMI/Ecaf, SoundScan
BMI/Boobie-Loo, BMI/Warner-Tamerlane, BMI) II..."
HL/WBM -
FMEE 51E|3 78 AWARD TOUR (Zomba, ASCAP/Jazz Merchant, 583 5053
AR LR ASCAP) CPP z (%0 z (%o
2|z |g|TITLE 2|y |&|TITLE 73 BABY IT'S YOURS (Dowhattigotta, ASCAP/WB, 2|y | & | TITLE 2|5 |5 |TITLE
£ | S| & | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S| & | ARTIST (LABEL/DISTRIBUTING LABEL) ASCAP/EMI April, ASCAP/Riff, ASCAP) £ | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL) £ | S | | ARTIST (LABEL/DISTRIBUTING LABEL)
79 BABY WHERE WERE YOU (Len-Tom, ASCAP/MCA, CREAM.
* % NO.1 » » 5215 g&%’fv&"ngr\%l(‘g&lcnous VINYL) % :iﬁ‘(‘:ﬁ‘:‘z. :ggai/:ﬂsulﬁ Culier, ;;CI;\SP) ‘o ** NO.1 » » 43| 5 | WU-TANG CLAN (LOUD/RCA)
tness, tuck On, "
BUMP N’ GRIND Al  — J BUMP N’ GRIND PUMPS AND A BUMP
(D[ 1 |18 ] R KELLY UVE) 2 wesks at No. 1 3 (36|21 | O OaURST/RAL/CHAOS) BMY DL 1S | rxeuvonn swersanot] (D) — | 1 | ek cint/merrise
U SEND ME SWINGIN' YOU KNOW HOW WE DO IT el O UL 2 | 2 | 6 | GINAND JUICE (30) HEY D.J.
216 (D) 44 | 7 ASCAP) WBM 5303 |0 :
@ MINT CONDITION (PERSPECTIVE) . ICE CUBE (PRIQRITY) 22 BELIEVE IN LOVE (Ted-On, BMI/Beck, BMI/K-Rab, SNOOP DOGGY DOGG (DEATH ROW) . LIGHTER SHAEE ZF :ROWN {MERCURY)
GROOVE THANG UIET TIME TO PLAY BMI/Catloco, BMI/EMI, BMI/Sony, BMI/Screen Gems- 3 WHATTA MAN LET'S MAKE LOV
(D) 3 | 11| FANE hoTowmy A1 (35| 23 | Qi GiLL woTowN) EMI,/BMI) e / At 319 | ST IEoNAN voouE (exT PLATEAU) 42 | 6 | AARONHALL (SILAS/MCA)
LAY YOUR HEAD ON MY) PILLOW UNLLTY. 59 BELIEVE THAT (Trycep, BMI/Zomba, BMI/Ramal, PLAYER'S BALL SLAUGHTA HOUSE
(&) 6 | 22 | Yonm Tont ToNE: (WING/MERCURY) 238119 QUEEN LATIFAH (MOTOWN) BMI/Cleveland's Own, BMI) CPP (D)6 |7 OUTKAST (LAFACE/ARISTA) 50 | 3 | MASTA ACE INC. (DELICIOUS VINYL)
SEVEN WHOLE DAYS KRAZY 35 BETCHA'LL NEVER FIND (Last Song, ASCAP/Third DUNKIE BUTT 43 [ 31 | 20 | NEVER KEEPING SECRETS
N TONI BRAXT& (LAFACE/ARISTA) @ 46 | 8 | gLackaiRL (KAPER/RCA) Coast, ASCAP) @ 5 | 18] 12 cavee (STREET LIFE/SCOTTI BROS.) BABYFACE (EPIC)
71 BORN TO ROLL (DAMASTA, ASCAP/Varry White, .
3 A DEEPER LOVE U SEND ME SWINGIN 44 |30 | 20 | HERO
ey f7 fgogc.(upmwwm) 48 | 5 | ARETHA FRANKLIN (ARISTA) 1 QSCAP) el s T 67|12 MINT CONDITION (PERSPECTIVE) MARIAH CAREY (COLUMBIA)
REATHE AGAIN (Ecaf, ony Songs,
WHATTA MAN YOU DON'T LOVE ME 5 IT'S ALL GOOD TREAT U RITE
7|5 |16 | SANFEMAN vosue mexT PLATEAL) % | 5 | DAWNPENN (BIG BEAT/ATLANTIC) z; 'c’m\fog:'gﬂ.(»Z?Z":?kgmi/?éﬁ"{'- BMI) CPp T4 |8 | Taimer Gantreprise) — | ! | ANGELA WINBUSH (ELEKTRA)
8 [ 9 |19 [ UNDERSTANDING @)| 50 | 6 | GONNA LOVE YOU RIGHT BMI/US-3, BMI) WBM ' 8 | 8 |11 | UNDERSTANDING 46 37| 5 | CAPS GET PEELED
} G 8
XSCAPE (SO SO DEF/COLUMBIA) . AFTSER 7 (BE:::::FI;):)Y 19 CAN WE TALK (Ecaf, BM}/Sony Songs, BMI/Boobie- ;S:;F:V(S:. :lo DE(;/COLUMBIA) PP DwF: S::;LT/I::ERZA;/:ST;ANT IC)
I'M IN THE MOOD JUST ANO Loo, BMI/Warner-Tamerlane, BMI) HL/WBM 9198 £ THAN!
@ ui CE CE PENISTON (A&M/PERSPECTIVE) 6413 QUEEN LATIFAH (MOTOWN) 80 CAPS GET PEELED (Power Artist, BMI/Tamu, ZHANE (MOTOWN) TAG TEAM (Lg/BELLMARK)
CRY FOR YOU IS MY LIVING IN VAIN BMI/What's Not, BMI/To Bee Cleared, BMI/Driveby, 10 |10 CANTALOOP (FLIP FANTASIA| COMIN' ON STRONG
0|80 JODECI (UPTOWN/MCA) 8198 XSCAPE (SO SO DEF/COLUMBIA) BMI/X-Men, BMI/McGuffin, BMI) 14 US3 (BLUE NOTE/CAPITOL) ) 55| 3 | SUDDEN CHANGE (EASTWEST)
YOUR BODY'S CALLIN' IT SEEMS LIKE YOU'RE READY 87 CLOSE TONIGHT (Maverick, ASCAP/Undercurrent, I'M OUTSTANDING 49 (48 | 7 | MONEY IN THE GHETTO
(D13 | 14 | R keiiv (ve) 55 | 4 | RoKELLY QivE) ASCAP/WB, ASCAP/Nomad-Noman, BMi/Audibe Arts, | | 1 | 11| 5 | SRAQUILLE O'NEAL Uive) 70O SHORT (IVEY
BMI/Warner-Tamerlane, BMI)
FAMILY AFFAIR Dol SO MUCH IN LOVE 50 | 35 | 14 | YOU DON'T HAVE TO WORRY
i ?Pv';'NHCAMPBELL (QWEST/WARNER BROS.) P SHABBA RANKS (ATLAS/PLG) 82 ggME CLEAN (EMI, ASCN;/SGCI:ed Pearl, ASCAP) (12(13 | 10| 2l aone (BLITZZ/ATLANTIC) MARY J. BLIGE (UPTOWN/MCA)
44 COME INSIDE (Velle Int'l, P/Frabensha
NEVE| R TELL ME WHERE IT HURTS N ! THE MOST BEAUTIFUL GIRL... 138 | 4 | ONAND ON
131228 eg/rfc'éfggm e (BD)| 54 | 5 | GuEssS (WARNER BROS) :gg:i%g“h ggﬁ:%’?:‘s-“ gg;ypfvsgpr:;:l (AD)| 14 | 3 | PRINCE (NPG/BELLMARK) J SHYHEIM (VIRGIN)
5 ike,
14| 7 | 24 | CAN WE TALK 61| 6 YOU MEAN THE WORLD TO ME 46 COMIN' ON STRONG (Rhythm Jazz, BMI/Sudden 1716 NEVER FORGET YOU @ 52| 3 AND OUR FEELINGS
’ ABYFA!
TEVIN CAMPBELL (QWEST/WARNER BROS.) @ ;(::I:::;(:ZP:‘;:AFACE/ARISTA) Change, BMI/Ninteen E;ghty, BMI/Mizmo, BMI) AYA;TJA::;;ELE:;:L::;B::) - :)ABBO(;EB(EPIC)
I'M 52 CREAM. (CASH RULES EV| AROUND ME
@ 2005 TEVIzECQaFV’BELL (QWEST/WARNER BROS.) @ 60| 9 SNOOP DOGGY DOGG (DEATH ROW) (BMG, BMI(/Wu-Tang, BMI) E‘T_YT"’NG ) ® 165 ICE CUBE (PRIQRITY) @ 404 KRIS KROSS (RUFFHOUSE/COLUMBIA)
SKIP TO MY LU 10 CRY FOR YOU (EMI April, ASCAP/DeSwing Mob, I'M READY IF THAT'S YOUR BOYFRIEND
21 (40 fﬁ'%%%l'luwcf SKY il il I LISA LISA (PENDULUM/ERG) ASCAP) WBM L 66 | 2 | TEvinCAMPBELL (QWEST/WARNER BROS.) @ 51| 3 | ME'SHELL NDEGEOCELLO (MAVERICK)
(| 18| 6 BELIEVE IN LOVE 55|53 | 4 | COMIN' ON STRONG 74 DA BOMB (EMI April, ASCAP/Air Control, ASCAP/So 17 | 12 | 17 | GETTO JAM 55|36 | 17 | COME CLEAN
TEDDY PENDERGRASS (ELEKTRA) SUDDEN CHANGE (EASTWEST) So Def, ASCAP) DOMINO (OUTBURST/RAL/CHAQS) JERU THE DAMAJA (PAYDAY/FFRR)
A DEEPER LOVE (FROM SISTER ACT 2) (Cole, ASCAP
ELECTRIC RELAXATION L A MASS APPEAL 56|40 | 3 | YOU DONT LOVE ME
255 m&ﬁ &l,'fBLEH (ELEKTRA) %512 A TRIBE CALLED QUEST (JIVE) /Clivilles, ASCAP/vlrgm(, AsgAP/EMI, ASCAP) HL LRI GANG STARR (CHRYSALIS/ERG) DAWN PENN (BIG BEAT/ATLANTIC)
DREAM ON DREAMER (My Dog Luna,
N THE MORNING AFTER . CRY FOR YOU 21 | SEXME
SIS e QvaV (%SA)O MY MIND ST |4 | 1 | e ANIE BEveRLY (WwB) ASCAP/D.ARP., ASCAP/EMI April, ASCAP) HEE JODECI (UPTOWN/MCA) 5741 R. KELLY (JIVE)
BECAUSE OF LOVE M. AL P!.EASE) (AMI' oM JUST ANOTHER DAY 58 | 45 | 23 | GANGSTA LEAN
21615 | DR aoN (VIRGIN) 58 | 3 | WU-TANG CLAN (LOUD/RCA) L EB(r;Aol /Lf:rm';aﬂfkgﬂlmg: (Le':lf"l' BMI/Daisy Age, | K2D)| 23 | 2 | QUEEN LATIFAH (MOTOWN) DRS (CAPITOL)
TAY BELIEVE THAT 47 ELECTRIC RELAXATION (Zomba, ASCAP/J BECAUSE OF LOVE 59 | 44 | 12 | BETCHA'LL NEVER FIND
2189 ESTERNAL (EMI/ERG) || KEITH WASHINGTON (QWEST/WB) Merchant, ASCAP) (Zomba dan @ 325 JANET JACKSON (VIRGIN) CHANTAY SAVAGE (1.D./RCA)
WHEN A MAN LOVES A WOMAN I'M QUTSTANDING 53  FAITHFUL (Beane Tribe, ASCAP/Arn, ASCAP) GONNA LOVE YOU RIGHT 60 | 47 | 19 | KEEP YA HEAD UP
S JODY WATLEY (MCA) 62 | 3 | SHAQUILLE ONEAL (IVE) 48 FAMILY AFFAIR (Mijac, BMI/Warner-Tameriane, BMI) (@[5 | 2 | arrer7 (BEACON/FOX) 2PAC (INTERSCOPE/ATLANTIC)
THE MOST BEAUTIFUL GIRL... BE THANKFUL WBM SOMETHIN’ TO RIDE TO 61 |57 | 7 | ZUNGA ZENG
(@) 2| 3 | TRt o k) 71| 4 | PORTRAIT (ATLAS/PLG) 12 FEENIN' (EMI April, BMI/Deswing Mob, ASCAP) WBM | (2| 58 | 2 | CONSCIOUS DAUGHTERS (SCARFACE) K7 (TOMMY BOY)
56  FUNK DAT/WHY IS IT? (Estrogen, BMi/Sam Blak,
H l ROUND AND ROUND A DEEPER LOVE 62 | 46 | 19 | TIME AND CHANCE
u|2|6 EEEHQI%!;?G%SC%?LVJ&E\?EDRICK) @ —|1 GLENN JONES (ATLANTIC) . (B;g!%o P AT T 2%6)6 ARETHA FRANKLIN (ARISTA) COLOR ME BADD (GIANT/REPRISE)
M (No Ze, ats On The Prow
PROCESS OF ELIMINATION g ' ' STAY IT AIN'T HARD TO TELL
@ 216 QA"BQF%’&E%L INGS el ERI(? GABLE (E':’ cg' 3 2[5:‘:;‘/5‘:: g:'“(w‘ési‘;';ﬁ%?'_'i :shctA?sg:::) B2 7| 8 (EMI/ERG) 63160} 4| LA (COLUMBIA)
N ri-Ani , "
@ 29|16 NEVER FORGET YOU 722 MAASGS ?PRR CHRYSALIS/ERG, WeM ) %2010 ::E‘CIENPEHIET'&%QM/PERSPECTIVE) €452 :?RAH?EDCAEI’_ED UEST (JIVE)
MARIAR CAREVICOMED) ol e J 34 GONNA LOVE YOU RIGHT (Keiande, ASCAP/Chapters pp—— soporo QPO -
27 | 26 | 22 | YOU DON'T HAVE TO WORRY 68 | 6 | FAITHFUL Of You, BMI/Sir Ricky, ASCAP/BMG, ASCAP/Maestro, 2722 (22 AIN 65 | 6113 D A POLI
MARY J. BLIGE (UPTOWN/MCA) @ HI-FIVE (JIVE) ASCAP/Daily Double, ASCAP/Polygram Int'l, ASCAP) TONi BRAXTON (LAFACE/ARISTA) KRS-ONE (J
28 | 23 | 21 | BETCHA'LL NEVER FIND 67 | 11 | ALWAYS IN MY HEART 54 GOT ME WAITING (E-Z-Duz-It, ASCAP/Across 110th 28 [ 19 | 8 | (LAY YOUR HEAD ON MY) PILLOW 66 |59 | 19 | REAL MUTHAPHUCKKIN G'S
CHANTAY SAVAGE (1.D./RCA) TEVIN CAMPBELL (QWEST/WARNER BROS ) Street, ASCAP/Pete Rock, ASCAP/EMI, ASCAP) ONY! TONH TONE! (WING/MERCURY) EAZY-E (RUTHLESS/RELATIVITY)
MUCH IN LOVI SOMETHING IN COMMON 3 GROOVE THANG (Ninth Town, ASCAP/Naughty, ELECTRIC RELAXATION KRAZY
@ 0|7 ?PLA—ONE (BLlTLz(z)/AETLANNC) 69 | 39 | 50BBY BROWN/WHITNEY HOUSTON (MCA) ASCAP/Baby Fingers, ASCAP/Mims, ASCAP/Shown @ — | 1 | ATRIBE CALLED QUEST (JIVE) 65| 4 | LackaiRL (KAPER/RCA)
Breree, ASCAP/Freddie Dee, BMI)
WAS IT SOMETHING q U.NLTY. BELIEVE IN LOVE
—| 1 ?3# ?v‘v)EX?(léLLE'&(T%g 74 | 3 | FREDDIE JACKSON (RCA) 83 HERE WITH ME (Brandon Barnes, BMI/Songs Of | QUEEN LATIFAH (MOTOWN) Sl TEDDY PENDERGRASS (ELEKTRA)
PolyGram, BMI/Polygram Int’l, ASCAP/Cancel Lunch,
W N AND ON e WHEN A MAN LOVES A WOMAN SHORT SHORTS
(BD{37| 5 ?&. B%‘&?SNV{CLSACE/AR.STA) 69166 (2 | NS (VIRGIN) » ﬁisng/M'(dc“r'lﬁhF A:TS?APMa erTamer (3D[39 | 8 | joov wATLEY MCA) e RAHEEM THE DREAM (LIFE/BELLMARK)
N arisma, rner-lamerlane,
WHEN | NEED SOMEBODY : CAN WE TALK FOREPLAY
32|31 |24 E.EFYVEER( J?JE?ULDVE LElroce — | 1 | RALPH TRESVANT (MCA) ASCAP/EMI Blackwood, BMI/Hip Hop To Pop, lenlE TEVIN CAMPBELL (QWEST/WARNER BROS.) 0|8 RAAB (RIP-T/ILC)
COME INSIDE LOOK INTO YOUR HEART a 53&/ '38 ';3‘:, Lff.fé ?# I(/.Eﬂ%sas"s' ‘2”,&3:3"’5},’"“ 33|29 | 6 | FUNK DAT/WHY IS IT? 71|70 | 7 | cHoosE
— 1|1 T (Kei weat, y .
(3D 34 | 31 | 7RO (ATLANTIC) (D WHITNEY HOUSTON (WARNER BROS.) ASCAP/WB, ASCAP/Scottsvil, BMI/EMI Blackwood, SAGAT (MAX)) COLOR ME BADD (GIANT/REPRISE)
34 | 32 | 30 | BREATHE AGAIN 72163 | 8 | 'S ALL GOOD BMI) (3 69 | 2 | RIBEONIN THE SKY ()| — | 3 | TALL COMES DOWN TO..MONEY
TONI BRAXTON (LAFACE/ARISTA) HAMMER (GIANT/REPRISE) 26 IF THAT'S YOUR BOYFRIENO (Warner-Tamerlane, INTRO (ATLANTIC) TERMINATOR X (RAL/CHAOS/COLUMBIA)
(B39 | 7 CANTALOOP (FLIP FANTASIA) (@375 | 3 YOU DON'T WANNA MISS BMI/Revolutionary Jazz Giant, BMI/Nomad-Noman, 35|34 | 7 | QUIET TIME TO PLAY 73|74 | 4 | BELIEVE THAT
US3 (BLUE NOTE/CAPITOL) FOR REAL (A&M/PERSPECTIVE) BMI) WBM JOHNNY GILL (MOTOWN) KEITH WASHINGTON (QWEST/WB)
7 FM IN THE MOOD (EMI Virgin, ASCAP/Steven And
T ME WAITIN STIRIT UP " ALWAYS ON MY MIND 1 KNOW | GOT) SKILLZ
3®—| ! gg\vv D. &TAH'E BO(V;Z (UPTOWN/MCA) — | 1 | DIANA KING (CHAOS/COLUMBIA) Brendon, ASCAP/Casadida, ASCAP) HL %2812 SWV (RCA) —|2 gHAQUILLEONETA)L (JIVE)
31 I'M OUTSTANDING (Shag Lyrics, ASCAP/Chrysalis,
MY LOVE LET'S MAKE LOVE . " FAMILY AFFAIR BOOM SHAK A-TACK
(3D 59 | 7 | mary 1. BLiGE UPTOWN/MCA) e AARON HALL (SILAS/MCA) SSCA&/Z;NP& Asgaﬁ;g::ﬂk’(sg;ﬂﬂ:;“b::c“?/’ aking o el SHABBA RANKS (ATLAS/PLG) A BORN JAMERICANS (DELICIOUS VINYL)
are usiness, i - . N N -
(O Tracks moving up the chart with airplay gains. © 1994, Billboard/BP! Communications. 8 I'M READY (Ecaf, BMI/Sony, BMI) HL (O Singles with increasing sales. © 1994, Billboard/BPI Communications and SoundScan, Inc.
85 IT AIN'T HARD TO TELL (Large Professor, ASCAP/EMI
"“I n&B nEc"nnENI Alnpuv April, ASCAP/HI Will, ASCAP/Skematics, ASCAP) Child, ASCAP) 2 U SEND ME SWINGIN' (New Perspective, ASCAP)
86 IT ALL COMES DOWN TO THE MONEY (Shocklee, 29 PLAYER'S BALL (Organized Noize, BMI) 65 WAS IT SOMETHING (Louis St., BMI/Honey Look,
1111 | sHoor 14 [ 22 1 17 | ONE LAST CRY BMi/Extra Slammin', BMI/Funk Groove, ASCAP/Lucy 67 PROCESS OF ELIMINATION (Louis St BMI/Truteazin ASCAP/Fult Keel, ASCAP/Windswept Pacific, ASCAP)
SALT-N-PEPA (NEXT PLATEAU BRIAN MCKNIGHT (MERCURY) 2 ITTQ;WA,&"&))OD D Type Nite, ASCAP/WB, ASCAP) WBM 81 WE CAME TO MOVE YA (Two Tuff-Enuff, BMI)
. . ap & More, 64 PUMPS AND A BUMP (Bust-It, BMI/Rap And More, 4 WHATTA MAN (Sons Of K-oss, ASCAP/Sandia
_ RIGHT HERE (HUMAN NATURE SOMETHIN IN ; . i J gh d
. e (RCA)E ( ) 15(12114 | o) (MAVEngxs/s%g/WARNER BROS) 38 JUST ANOTHER DAY (Queen Latifah, ASCAP) BMI/Bridgeport, BMI/Southfield, ASCAP/Micon, ASCAP/Next Plateau, ASCAP/Irving, BMI) CPP
ANNIVERSARY e 37 KRAZY (ATV, BMI/Penny Funk, BMI/Mikie Dog, BMI) ASCAP) 17 WHEN A MAN LOVES A WOMAN (A Diva,
3 | O YO rONG: CWING/MERCURY) 16| 14 | 36 | DO ety HL , 40 QUIET TIME TO PLAY (Flyte Tyme, ASCAP/Rightsong, ASCAP/Zomba, ASCAP/Art &
4|13 |HEY MR DJ 17 110 [30 | '™ so iNTo You U ﬁ?&:ﬁ’#’“ HERD ?" M:)SELLPL/%W <P°'X!ZS'SL“P)'":“L- ASCAP/Perspective, ASCAP) Rhythm, ASCAP) CPP
- D.J. ony Toni Tone, ango, 11 RIBBON IN THE SKY (Black Bull, ASCAP/Jobete, 76 WHEN | NEED SOMEBODY (Flyte Tyme, ASCAP)
ZHANE (FLAVOR UNIT/EPIC) SWV (RCA) 68 LESSONS LEARNED (Sony Tunes, ASCAP/Euparis, ASCAP) CPP 100 YEAW YEAH (Pac Jam, BMI)( %
5|2 |3 | JUST KICKIN' IT 18 17 | 23 | SHOW ME LOVE ASCAP/Bass Hit, ASCAP) : 70 ROUND AND ROUND (Lu Ella, ASCAP/EMI April, 33 YOU DON'T HAVE TO WORRY (WB, ASCAP/Ness,
ASCAGEI(SOISOIDER/COLUMEIA) ROBIN S. (BIG BEAT/ATLANTIC) 58 LET'S MAKE LOVE (MCA, ASCAP/Ensign, ASCAP/Lane ASCAP/Heat Ray’s, ASCAP/Wamner Chappell, ASCAP) Nitty & Capone, ASCAP/Frank Nitty,
6 | 4 | 20 | THAT'S THE WAY LOVE GOES 19 | 11 | 32 | EVERY LITTLE THING U DO Brane, BMI) CPP ) 63 SKIP TO MY LU (Amplified Isvanni, BMI/Warner- ASCAP/Frabensha, ASCAP/Darin Whittington,
JANET JACKSON (VIRGIN) CHRISTOPHER WILLIAMS (UPTOWN/MCA) 43 MASS APPEAL (Gnlted Pearl, ASCAP/INl Kid, Tamerlane, BMI/Taking Care Of Business, BMI/Taking ASCAP/Dynatone, BMI/Unichappell, BM1) WBM
7 |11 | T™™ME AND cHANCE 2 13| 3 | RUNAWAY LOVE ASCAP/EMI April, ASCAP) WBM Care Of Business, BMI) WBM 51 YOU DON'T LOVE ME (NO, NO, NO) (Jamrec, BMI)
COLOR ME BADD (GIANT/REPRISE) EN VOGUE (EASTWEST) ‘7;; ;I:EN'%:‘N IT':'GE AG’['EH';T?“(ZN"N. ?Msl)mf)PP 57 SOMETHIN' TO RIDE TO (Scarface, ASCAP) 77 YOU DONT WANNA MISS (Irving, BMI/John-Cole-
N mazement, 18 SO MUCH IN LOVE (Abkco, BMI) Man, BMI/Ford-Payne, BMI)
IMIT TAY IN MY CORNER J J J )
8|7 (2| \0KE J'.‘tgk;y(bwowu/mc;\) 21|15 8 | 2T ST (QWEST/WB) 16 THE MOST BEAUTIFUL GIRL IN THE WORLD 92 SOUND BOY KILLING (Sa-vette, BMI) YOU KNOW HOW WE DO IT (Gangsta Boogie,
= T (Controversy, ASCAP) WBM 88 SOUND OF DA POLICE (Zomba, ASCAP/BDP, ASCAP/WB, ASCAP/Deep Technology, ASCAP/Full
N e (COLUMBIA) Z|—| 52| BEAL FBNGe PTown/Mca) 55 MY LOVE (STONE JAM, ASCAP/NESS, NITTY & ASCAP/Soul Clap, ASCAP) CPP Keel, ASCAP) WBM
DREAMLOVER 2120 | 1¢ | LosE conTRoL » g:cg:EF,O‘;SGCE‘;P&?/RV':IET':‘-ES:P:OEJL(,SASCA;'zm 15 STAY (Kaptain K, ASCAP/TuTu, ASCAP/MCA, ASCAP) 69 YOU MEAN THE WORLD TO ME (Cuff Link,
0|55 ony, €, HL BMI/Warner-Tamerlane, BMI/Ecaf, BM1/Sony Songs,
MARIAHICAREVICOLUMEI) S ] BMI/Ecaf, BMI) 60 STIR IT UP (Polygram Int, ASCAP) BMI/Boobie-Loo, BMI)
11| 8 [ 8 | ANOTHER SAD LOVE SONG 24 | 18 | 20 | BABY I'M YOURS 21 NEVER KEEPING SECRETS (Sony Songs, BMI/Ecat, 45 TELL ME WHERE IT HURTS (Mastone, BMI/Crystal 66 ZUNGA ZENG (Third & Lex, BMI/Blue Ink,
TON! BRAXTON (LAFACE/ARISTA) SHAI (GASOLINE ALLEY/MCA) BMI) HL Aire, BMI/Crystal Rose, BMI/Virgin, BM1) BMI/Cutlass, BMI/Tee Girl, BMI/Embassy,
12136 |IF 25 | 23 | 14 [ CRY NO MORE 49 NEVER SHOULD'VE LET YOU GO (Zombs, 20 TREAT U RITE (Big Giant, BMI/Count Chuckula, BM1) ASCAP/Zomba, BMI) CPP
JANET JACKSON (VIRGIN) il D EXTREME (GASOLINE ALLEY/MCA) ASCAP/4MW, ASCAP)' CPP 5 UNDERSTANDING (Fuil Keel, ASCAP/Air Control,
13|19 | 15| 'MINLUV Recurrents are titles which have appeared on the Hot R&B o 2;2;:;‘1[: SASEb(NI:?c:):Z It, ASCAP/MCA, ASCAP) WBM X .
JOE (MERCURY) Singles chart for 20 weeks and have dropped below the top 50. abracadabra, ASCAP) ) 42 U.N.LT.Y. (Queen Latifah, ASCAP/Four Knights,
61 ON AND ON (Blacknyasia, BMI/J Wilson, BMI/Rugged BMI/Music Corp. Of America, BMI) HL
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The 45 King Gets Back With Breakheats;
Arrested Development On Tap For Summer

CLEARING THE AIR: “People talk
shit,” says producer Mark James.
“Some of the things they were saying
about me are:

‘I bought a car for my dog.

‘T jumped off a terrace.

‘'m getting robbed blind.

‘I'm broke and living with my mom.

‘I was on crack, or I was sniffing [co-
cainel.’”

James, known as the 45 King, says
the rumors started flying in 1989.
“They killed me,” he says. “A lot of
people turned their heads and didn't
return my phone calls. I was working
a little bit, but not that much.”

Now James reveals that his erratic
behavior—which probably cost him his
seven-album production deal with
Warner Bros—was caused by the hal-
lucinogenic drug PCP.

James is known for producing or
mixing tracks for such acts as Ma-
donna, David Bowie, New Kids On
The Block, and Lisa Stansfield. As
the ringleader of the Flavor Unit
Posse, he was integral in getting
Queen Latifah, Chill Rob G., Apache,
and others in the crew signed to labels.
Also, he produced early tracks for
Guru before the rapper linked with DJ
Premier. Moreover, he has produced a
number of breakbeat compilations. The
latest, “The Lost Breakbeats Volume 1
& 2,” is out on 45 King Records.

Recorded at Studio With A View in
his New York home, the tracks flow
from oceanic soul to brisk funk.
They're phat.

James began his career as a DJ in
1975. But early success was fleeting, he
says. “If I had a party in the park, it
rained. If I got a chance to play a club,
nobody would show up.” So instead of
trying to move live crowds, James be-
gan constructing instrumental tracks.
“Red Alert started playing them, and
because my stuff was on the radio, peo-
ple figured it was good.”

James says he has a few more “Lost
Breakbeat” sets in the hopper, and he
is set to debut new tracks for Naughty
By Nature and Bigga Sistas.

I GO ON: Arrested Development has
completed its sophomore studio set for

ChrysalisyERG. It’s titled “Zingalama-
duni,” an African word that means
“beehive of culture,” and is due to be
released June 14 ... Melvin Van
Peebles has signed with Capitol Rec-
ords and is recording an album due out
later this year. “It’'ll be something old
and something new,” he says . .. Qual-
ity has left Relativity Records, where
he was national street promotions di-
rector, to form Streetcorner Promo-
tions with Serappy, a former employee
of Wild Pitch in New York. Based in
Manhattan, Streetcorner’s initial cli-
ents will include Organized Konfu-
sion on Hollywood BASIC and Pete
Rock & C.L. Smooth on Elektra ...
Representatives of L.L. Cool J would

by Havelock Nelson

not confirm a published report that he
will portray a character based on Jimi
Hendrix in an upcoming Joy Produe-
tions picture. They did say the self-des-
cribed “Future Of The Funk” is set to
play alongside Tim Reid and Debbie
Allen in another film project, a drama
titled “Out Of Syne” ... Dave J, for-
merly of Ruffhouse Records, has
joined the fledgling Blackwiz Records,
which has offices in Philadelphia and
New York. He will oversee marketing,
promotion, and artist development for
the label, which just shipped “Products
Of The World Gone Mad,” the debut
12-inch by Brooklyn's 111 Man Riot.
The track was produced by label prin-
cipal K.O.T. and features streetwise,
locomotive verses over minor-key bass
notes, rubbery beats, and jazzy piano,
with horn clusters. The single is dis-
tributed by Mount Vernon, N.Y.-based
S&J Distribution (East Coast) and San
Francisco’s City Hall Records (West
Coast) ... Streetbeat magazine cover-
boys and Thump Records artists the
Youngbucks have a cool single out
called “I'm Pullin’ Girls.” The cut bops

gently as the four Chicano teens spout
innocent everythings about the oppo-
site sex ... The next release from
Death Row Records is the “Above The
Rim” motion picture soundtrack. The
set drops March 22 and features such
acts as SWV, Jewell, Rage, 2Pac,
Warren G., and Snoop Doggy Dogg &
the Dogg Pound. The first single will
be SWV’s “Anything.” Death Row's
two previous albums, Dr. Dre’s “The
Chronic” and Snoop’s “DoggyStyle,”
both have sold more than 3 million
units . . . Hip-hop art can be expressed
visually, too. And in light of the recent
clamor over rap and violence, the New
York Film Academy and the Black
Filmmaker Foundation in New York is
sponsoring a contest titled “Stop The
Violence: Shoot Film, Not People.”
Each participant must submit a one-
page or two-minute treatment for a
proposed commercial. First prize is a
$5,000 scholarship to the New York
Film Academy. Second- and third-
prize winners will receive video cam-
eras ... ASCAP will present a forum
titled “Hip-Hop Taking A Bad Rap”
March 21. The event, to be moderated
by this columnist, will take place at the
Grand in New York beginning at 7 p.m.
Panelists will include Sincere Thomp-
son, Chris Lighty, Ras Baraka, and
James Mtume.

: (4
Sporting Shot. Tommy Boy recording
vocalist LeShaun visits with New York
Knicks star Charles Oakley while
attending an NBA game at Madison
Square Garden in New York. Oakley
serves as the artist's new manager
through his Oaktown Entertainment Inc.
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Movin’ On Up At The Winter Music Conference

THE PRIMARY FOCUS of the
enduring Winter Music Confer-
ence has always been to break new
musie.

For the past nine years, hun-
dreds of club DJs, label promoters,
producers, and performers have
converged upon Miami Beach to ei-
ther present or find that special
new record that will likely set the
pace for the next season. Set at the
leisurely, ornate Fontainebleau
Hilton March 1-5, this year’s event
was flooded with more new records
(and oh-so-schmoozy grins) than
any sane person could endure.
Perhaps the biggest surprise was

Singing For Survival. Disco legend
Gloria Gaynor performed at recent
AIDS benefit in New York. The singer
currently is dividing her time between
gigs in the U.S. and abroad, promoting
a coliection of revamped dance music
classics that includes her No. 1 smash
“I Will Survive,” (Photo: Tina Paul)

the quantity and stylistic variety of
good music that punters were
served. Although assorted muta-
tions of house music clearly domin-
ated the event, those with a han-
kering for pure freestyle, hi-NRG,
and rave flavors could easily find
something worth dipping into.
The winner of this year’s cov-
eted “record of the conference”
sweepstakes? Hands down, “Mo-
vin’ On Up” by M-People. Sure,
there were a number of contend-
ers, but there was rarely a party
during which we did not hear that
irresistible blend of Heather
Small’s smoky alto, Mike Picker-
ing’s sweet melody, and Marc
“MK” Kinchen’s vigorous remix
grooves. Added strength came
from the residual effects of a ster-
ling record that has been bubbling
for a moment on U.K. import, and
the formidable muscle of Epic Rec-
ords and its tireless promoters,
Liz Montalbano and Frank Cer-
aolo (we are still in a froth over the
sight of him romping throughout
the event wearing hot-pink bunny
ears, passing out tapes, stickers,
and records from a wicker basket).
Justice prevailing, “Movin’ On Up”
will meet with a fate similar to
“Gypsy Woman” by Crystal Wa-
ters, which was launched at the
1991 edition of WMC and later be-
came a massive multiformat hit.
Speaking of Waters, her slam-
min’ new Mercury single, “100%
Pure Love,” ran a close second to

M-People. That Basement Boys
remix proved quite special, leaving
folks at the fourth annual “Magic
Session” bash at the Warsaw Ball-
room in a frenzy after *‘Little”
Louie Vega worked his turntable
genius on it. Watching Waters
move through the conference with
a lot more confidence and control
than we have seen in the past, it
appears that naysayers can perma-
nently tuck those “one hit wonder”
and “one trick pony” tags in their
back pockets. This woman is not
going anywhere, and early re-
sponse hints that “100% Pure
Love” will be a smash.

As far as other records go, we
are still feasting on the wickedly
contagious “Yo Mira! (Excuse
Me)” by Black Evita on the New
York-based 20 Green indie label
(actually, gossip has it that you will
be hearing this potential hit on a
major label shortly). Other cute
musical trinkets included “Don’t
Let It Go To Your Head” by RCA
siren Chantay Savage, and “Party
Happening People” by Elektra trio
Deee-Lite (a much-anticipated re-
lease that hits the mark with its
tribal-house/swing-band tone).
Also, people are still agog over
Phillip Damien’s delicious remix
of “Pearls” by Sade; it was so much
of a surprise that even Epic pro-
moter Ceraolo was visibly floored
when Tony Humphries played it.
We are still waiting to hear if this
rejuvenation of a tune from the
singer’s “Love Deluxe” collection
will ever see the commercial light
of day.

Producer/songwriter Ellis Pa-
checo got points for bankrolling

“and presenting a slew of nifty new

mixes of “Do You Want It” by Lon-
nie Gordon. While we would not
advise anyone to operate outside
the legally safe confines of a major
label, he has come to the table with
smokin’ new versions of the song

e Danee
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

by Larry Flick

by John Robinson, Smack Pro-
ductions, Saint Arium, Paul
Simpson, and Zack. Initial friction
between Pacheco and EMI Rec-
ords has been settled amicably,
and the new mixes are now circu-
lating on a noncommercial 12-inch
test pressing.

Even though “Movin’ On Up” to-
tally saturated the conference, it
was nice to discover so many other
fine records. The music noted here
is only a small portion of the high
volume of what we heard. Consider
it proof that dance music, as a
whole, is creatively flourishing
right now.

Traveling from one showecase
and party to the next, it was easy
for the lines dividing each event to
blur after a while—especially since
a fair number of the larger ones
were held at the Warsaw Ball-
room. Still, we found lots of rea-
sons to be cheerful. The “Masters
At Murk” soiree at Club One was
a treat for deep, underground ap-
petites. Supreme props go to
Oscar G. and Kenny “Dope” Gon-
zalez for a job well done (and for
bringing in a sound system worthy
of their talents). The festive ZYX
showcase at the Dark Room pro-
vided ample opportunity to twirl in
hi-NRG heaven, while further
boosting the profile of the label’s
charming dance director, Harry
Frank Towers. He is fast becom-
ing known as the dude who can
rustle up interest in almost any
record. Can a splashy major-label
gig be far off?

It may be our unending infatua-
tion with the legendary Maurice
Joshua’s abundant talent, but we
were thoroughly captivated by his
and Terry Hunter’s manipulation
of the turntables at the Vibe Music
party. Additional pleasure was de-
rived from a vocal lineup that in-
cluded Dajae, Meechie, and the
return of D’Bora. It was diva
down!

The question that seemed to be
on everyone's lips during the sec-
ond day of WMC was, “Why
doesn’t Danny Tenaglia get to
spin more often?” Truly Mr. Thang
with a mixer, Tenaglia left atten-
dees of the Motown/Maxi in a seri-
ous sweat. What starpower! Also
amassing a heaping spoonful of ku-
dos were visiting jocks David
Napp, Mark Buxton, Josh Wink,
and Mark Lewis, as well as local
hero David Padilla.

On the performance tip, Taylor
Dayne worked more than a few
nerves with a set at Club One that
included her cool current single,
“T'll Wait,” as well as a rendition of
the Bee Gees’ “How Can You

Mend A Broken Heart” that
should be committed to tape at
some point. Among an virtual
army of other live acts were 2 Un-
limited, Culture Beat, and Suzi
Carr, who has emerged after a
lengthy absence following a split
from Will To Power.

In all, not a shabby week for
dance music.

AND THE WINNER IS: As al-
ways, the Winter Music Confer-
ence was capped by the National
Dance Music Awards, which were
dominated by Big Beat/Atlantic
diva Robin S. She won in four cat-
egories, including best new artist.

Among the other multiple hon-
orees were 2 Unlimited, Janet
Jackson, and Captain Holly-
wood, each of whom took home
two awards.

Tabulated from ballots circu-
lated throughout the U.S. elub
community, the awards honor art-
ists, producers, records, labels,
and promoters.

On the label front, Strictly
Rhythm was named best indie la-
bel for the second year in a row,
while Arista and Lance Walden
were cited as best major label and
major-label promoter, respec-
tively. Also, Big Beat won the best
indie distributed by a major cate-
gory, and ZYX’s Harry Frank
Towers was noted as best pro-
moter from an indie. Bryan
Cronin won the nod as best inde-
pendent promoter.

In the area of production, David
Morales was voted both producer
and remixer of the year.

We heartily congratulate all of
the winners and nominees, but
there was a bit of confusion that
could (and should) have been
avoided. The most glaring mistake
was the fact that all but one of the
records nominated in the field of
freestyle did not belong in that cat-

egory—they were either urban/
pop or rap tracks. Fortunately, the
only freestyle record noted, “T’ll
Be Loving You” by Collage, was
the winner.

TID-BEATS: New York radio
personality John Robinson is
increasing the time he spends in
the studio. In addition to the previ-
ously noted remix of Lonnie Gor-
don’s “Do You Want It,” he re-
cently completed postproduction
on “Crazy Crazy,” the next single
from MK Featuring Alana on
Virgin, as well as original produc-
tion on “Independence” by Spring
for the independent Nott-Us Rec-
ords. Injecting rich R&B/house
juice into every project he graces,
it is little surprise that Robinson is
fast gaining respect on the interna-
tional underground ecircuit ...
Retro heads will not want to miss
the brand new three-CD/cassette
box tracing the career of Smokey
Robinson & the Miracles, re-
cently issued by Motown Records.
Too fierce for words, this set will
be the source of cherry picking
among DJs with a reverence for
classic soul. Here's an idea: How
’bout a club remix package, ala the
forthcoming Diana Ross project
on the same label? What self-re-
specting club disciple wouldn’t live
for the chance to hear gems like
“Shop Around” and “Tears Of A
Clown” brought into the present
with phat house or hi-NRG
rhythms? Remember where you
heard it first ... Continuing our
twirl back in time, we must point
out the rerelease of Eartha Kitt’s
disco anthem “Where Is My Man,”
refashioned with a giddy trance/
NRG vibe by Serge Ramaekers
and Dominic Sas. Pick this one up
on French Scorpio Records—
which is owned and operated by
Henri Belolo, the track’s original
producer.

Factory In France. Los Angeles-based rave/pop duo Factory Of Love was
among the dance music acts cutting successful deals at this year's MIDEM
Convention in Cannes. The group has inked a worldwide recording contract with
Germany’s MMS Group for an album to be released in May. A European concert
tour will commence this summer. Pictured, from left, are Evert Wilbrink, president
of MMS; Greg Ryan, the act's U.S. manager; group members Justin “Love”
Nylander and Christiana Eastman; and Thomas Rehart, director of MMS.
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featuring chain stores, chain headguarters and independents.

I r ®
FOR WEEK ENDING MAR. 19, 1994 ™
CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
wxlox|2 3 = OF DANCE CLUB PLAYLISTS. o loxle 3 = STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC.  SpundScan
Zdlod (23| €% | TITLE ARTIST Tu|2y 23| ¥F 1 TITLE II."" ARTIST
m2 3% | a2 | 25| Lagel & NUMBERDISTRIBUTING LABEL =z B |~ 2 5 | LABEL & NUMBER/DISTRIBUTING LABEL
* %k * NO. 1 % x % * * * NO. 1/GREATEST GAINER * * %
1)[ 2 | 5 | 7 | )WANT YOU ReprisE 41397/WARNZR 8ROS. 1 week at No. 1 @ JULIET ROBERTS @O 12 2 | GIN AND JUICE (M) (T) (X) DEATH ROWINTERSCOPE 95951/AG i week atNo.1 @ SNOOP DOGGY DOGG
3 6 8 | | WOULDN'T NORMALLY DO THIS KIND OF THING EM) 58122/ERG @ PET SHOP BOYS * * * HOT SHOT DEBUT* * x
@] 4 ! 8 | GOT TO GET IT 550 MuSIC 77382/EPiC @ CULTURE BEAT (2)| NEWP | 1 | ELECTRIC RELAXATION (1) svE 42196 @ A TRIBE CALLED QUEST
(@] 5 [ 11 [ 7 [ 50INTO You eastwest o550 GIMICHAERWATEORD (3)] 3 | 3 | 5 | c.REAM.(CASH RULES EVERYTHING AROUND ME) () (T) (X) LOUD 62766/RcA & WU-TANG CLAN
5 | L ] 2 ] 8 | IMINTHEMOOD asw ossl @ICEICEIRENISTON (4)| 5 | 2 | 8 | ADEEPERLOVE (FROM "SISTER ACT 2') () (T) (X) ARISTA 1-2651 @ ARETHA FRANKLIN
! 9 " (7; SROOKVIQWESTATS TS WARNERIBROS: QIHEWIORDER @ 17 | — 2 MARCH OF THE PIGS (x) TVI/INTERSCOPE 95938/AG @ NINE INCH NAILS
11|16 DON'T GO BREAKING MY HEART MmcA 54796 @ ELTON JOHN/RUPAUL 6 1 1 5
GROOVE THANG (M) (T) MOTOWN 4848 & ZHANE
8 6 9 9 GIVE MYSELF TO YOU TRIBAL AMERICA 58085/IRS THE DAOU 7 2 6 5 BUMP 'N' GRIND (1) 00 e 42206 O B O,
(3] 1319 [ 6 | 0ovoy waNT ITsexssiisers CONNIEIGORDONS 8 | 7 | — | 2 | 1LIKE TO MOVE IT ) () () STRICTLY RevTHM 12152 @ REEL 2 REAL FEATURING MAG STUNTMAN
i U 13 W | WANT TO THANK YOU AreA 10004 CATRECE 9 6 4 6 MASS APPEAL (1) CHRYSALIS 5811 1/ERG @ GANG STARR
11 | 8 1 10 | A DEEPER LOVE (FROM "SISTER ACT 2") ARISTA 1-2651 @ ARETHA FRANKLIN 0] 2 5 17 | WHY IS IT? (FUK DAT) (M) () (0 MAXI 2014 © SAGAT
(D] 15 | 20 | 6 | JUNGLE LUST (1 WANT YOU) orr crwe soosoicase SREANIMOTIONIRROJECT 11 [ 11 | 38 | 12 | BORN TO ROLL () () DELICIOUS VINYL 10140/AG @ MASTA ACE INCORPORATED
D[ 17 | 2 [ 5 | BLOW YOUR WHISTLE Frrn 120017 DIDOKE 12 | 14 | 11 | 3 | HEY D.J. (FROM "MI VIDA LOCA") (1) mERCURY 858 359 @ LIGHTER SHADE OF BROWN
i; 14 | 15 | 8 | GOING NOWHERE Goipiscs MPORT CACRIETLES 13| 13 8 | 5 | BECAUSE OF LOVE ) viraiN 38422 @ JANET JACKSON
() ;9 ie 5 | BECAUSE OF LOVE vinGiN 38422 EOEANETRACHKSON A& | 22 | 12 | 6 | 1T ALL COMES DOWN TO THE MONEY 1) (1) RALCHAGS 77167/C0LUNE @ TERMINATOR X
.‘B l 5 6 STAY EMI 581 13/ERG @ ETERNAL
7 —12 3 1 NCTCEIiE HE FOG .15 NEW P 1 | WANT YOU () (X) REPRISE 41397/WARNER BROS. @ JULIET ROBERTS
BEEN COLUMBIA 77303 T = —
(16) | NEW 1 | WANT TO THANK YOU (T) (X) BIG BEAT 10148/AG ROBIN S.
18 16 17 7 GROOVE THANG MOTOWN 4848 @ 7ZHANE - >
7 3l 2 AN o PR TS 17 8 | 9 10 | WHATTA MAN (T) (x) NEXT PLATEAU/LONDON 857 391/PLG @ SALT-N-PEPA FEATURING EN VOGUE
2 10 1 10 DREAM DRUMS £GHT BALL ALBUM CUT_ ooy 18 10 I 7 6 IT'S ALL GOOD/PUMPS & A BUMP (7) GIANT 24545 WARNER BROS. & HAMMER
% T 5 T o CHANELLE .‘E) NEW P 1 U SEND ME SWINGIN' (T) PERSPECTIVE 7449/A8M @ MINT CONDITION
GREAT JONES 530 629/ISLAND
2 | 2 3 13 | setrish o THE OTHER TWO 20 | 21 30 8 CANTALOOP (FLIP FANTASIA) (T) (X} BLUE NOTE 44945/CAPITOL & Us3
QWEST 41155/WARNER BROS.
2 | 20 10 g PLEASE (YOU GOT THAT..) ATLANTIC PROVO * INKG 21 9 — 2 JUST ANOTHER DAY (M) (T) MOTOWN 4850 ® QUEEN LATIFAH
% %P P Torr 22 25 34 16 | 1-IGHT (ALRIGHT) (M) (T) GEE STREET 440 583/ISLAND @ DOUG E. FRESH
* POWER PICK 2 Al
1 ' B
28 | 38 4 X TRIBAL AMERICA S8038/S ORI et £y @ NEW ) I'LL WAIT (M) () (X ARISTA 1-2659 ® TAYLOR DAYNE
% ” m g S0 ™ LOVE (THE REAL DEA) P 24 16 — 2 GOT TO GET IT (T) (x) 550 MUSIC 77382/EPIC @ CULTURE BEAT
N SBK PROMO/ERG Juby K
RN 3 ! £ o TAYLOR DAYNE 25 | 24 | 22 | 28 | GIVEIT UP M) (T)(x) FFRR 350039 & THE GOODMEN
'LL WAIT ARISTA 1-26 AYN P
2 T B IBlG TlMIE SENSUALli\gl Py 26 15 20 3 THE SIGN (M) (T) ARISTA 1-2673 @ ACE OF BASE
ELEKTRA 66244 K
@D | NEW 1 BEAUTIFUL PEOPLE (T) STRICTLY RHYTHM 015 BARBARA TUCKER
28 | 27 | 21 | 11 | WHEN YOU TOUCH ME cutring 292 MASTERS AT WORK FEATURING INDIA > RCTLY R K
31 10 3 e T ey e ORTG 28 20 [ 10 5 YOU DON'T LOVE ME (NO, NO, NO) (T) (x) BIG BEAT 10151/AG @ DAWN PENN
30 | 33 | 46 | 3 | IF THAT'S YOUR BOYFRIEND MAVERICK/SIRE 41316/WARNER BROS. @ ME'SHELL NDEGEOCELLO NEWD | | | WRONGPLACE o m eLexTas 66244 @ DEL THE FUNKYHOMOSAPIEN
30 18 24 4 YOU KNOW HOW WE DO IT (1) PRIORITY 53847 @ ICE CUBE
31| 29 | 4 8 ALL BECAUSE OF ME VIBE MUSIC 4006 GEORGIE PORGIE
32 | 26 | 18 | 14 | LIFE (EVERYBODY NEEDS SOMEBODY TO LOVE) ARISTA 12648 @ HADDAWAY &;) 28 | 19 | 17 | GETTO JAM i) (T) (X) OUTBURSTICHACS 77298/COLUMBIA SIDOMING
3 | 36 | 95 | § | VICIOUS GAMES swast 550 312/5en0 VELLO 47 | 14 | 13 | SOUND OF DA POLICE (1) JivE 42191 @ KRS-ONE
34 37 4 1 OBSESSION AVENUE FOCH 15513/CRITIQUE © FEM 2 FEM 33 27 18 5 IF THAT'S YOUR BOYFRIEND (T) (x) MAVERICK/SIRE 41316/WARNER BROS. @ ME'SHELL NDEGEOCELLO
@[ 44 | 49 | 3 | BURNING LIKE THE SUN continuum promo RED RED GROOVY 34 | 44 ] 33 | 3 | ICRIED THE TEARS (1) (X BIG BEAT 10150/AG JOMANDA
46 | 47 | 3 | PERE COCHON (I LIKE IT) triBaL AMERICA 58027/iRS PASCAL'S BONGO MASSIVE | 35 | 39 ] 36 | 20 | COMECLEAN ) PAYDAY 120 002/FFRR SHERCNTLIEIDAMATS
8 | — 2 YOU USED TO HOLD ME '94 STRICTLY HYPE 112 RALPHI ROSARIO PRESENTS XAVIERA GOLD 36 36 | 21 5 YOU USED TO HOLD ME '94 () STRICTLY HYPE 112 RALPH) ROSARIO PRESENTS XAVIERA GOLD
38 38 | 3 7 GET IT STARTED €PiC 77323 PRINCE OF HOUSE 37 28 15 6 IT AIN'T HARD TO TELL (T) COLUMBIA 77320 NAS
39 | 45 | — | 2 | HEY D.J.(FROM "MI VIDA LOCA") MERCURY 858 359 @ LIGHTER SHADE OF BROWN NEWD | | | DO YA cowumsi7eol @ INNER CITY
%% *HOT SHOT DEBUT % % = NEWD | | | WHEN A MAN LOVES A WOMAN (M) (T) MCA 54802 @ JODY WATLEY
NEW ) 1 NOTHING BETTER ORE MUSIC IMPORT COLOURBLIND 40 | 42 (16 4 | DON'T GO BREAKING MY HEART (T (x) MCA 54796 ® ELTON JOHN/RUPAUL
NEW p 1 | WANNA ROCK JIVE 42202 @ 1AZ7Y JEFF & FRESH PRINCE 41 43 | 32 13 | BEEN A LONG TIME (M) (T) COLUMBIA 77303 THE FOG
NEW ) 1 BREAKDOWN FFRR 120 015 ONE DOVE 42 33| — 2 STAY (M) (D) (X) EMI 58113/ERG @ ETERNAL
43 | 35 | 37 | 9 | POWER roLvoon 59 osumic O N G GIEE 43 | 48 | — | 2 | STREETS OF PHILADELPHIA (X} COLUMBIA 77384 @ BRUCE SPRINGSTEEN
NEWD | 1 | 0O vA coumen 7aor S BT G NEWD | 1 | TREAT URITE ) () ELEKTRA 66238 @ ANGELA WINBUSH
NEWD | | | | CRIED THE TEARS 8iG BEAT 10150/ATLANTIC JOMANDA 45 | 37 | — | Z | ZUNGAZENG () (x) TOMMY BOY 599 K7
46 | 32 | 22 | 13 | JUST KEEP ME MOVING SIRE 41197WARNER BROS. ® K.D. LANG 4% | 30 | 17 | § | I'MOUTSTANDING (1) () JIVE 42200 @ SHAQUILLE O'NEAL
NEWDP | | | WHEN YOU LOVE SOMEONE maxi2015 DAPHNE 47 | 35 | — | 2 | ONAND ON (M VIRGIN 38415 @ SHYHEIM
48 | 42 | 41 | 10 | WELCOME TO MY MIND wax Trax 8697 @ PSYKOSONIK RE-ENTRY | 27 | PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
49 47 39 9 AS | AM ONE 12012 SOUND OF ONE 49 32 27 22 MR. VAIN (T} (x) 550 MUSIC 77214/EPIC & CULTURE BEAT
50 39 | 42 10 LOVE 1S FOREVER CHAOS 77241 @ TASHAN 50 40 26 20 | SHOOT TO KILL (M) (T) WEEDED 20072/NERVOUS @ MAD LION
O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1994, Billboard/BP| Communications.
- —r— — - - - — —_— — -
1
- v Packed with comprehensive listings that give you the information you require to
A M“St B..I’T ml- 9 4‘- reach record retailers...phone and fax numbers, store names and addresses,
3 % 21z = chain store planners and buyers., Plus the 1994 RRD packs all this essential
Billboard’s 1994 Record Retailing Director . i
g ¥ information into one compact 6x9 directory —
80 it's easy to handle and take on the road.
"Oulstanding source mgraﬂf!...un invaluable tool in Vi Tea o G
seeking new opportunities”, H.Brown, Impel Marketing. this sonrce of reliable information is too valuable to be without.
To order your copy at $125 plus 34 shipping and handling
Billboard’s 1994 Record Betailing Directory provides the accurate ($10 for international orders) call 1-800-344-7119 or (908) 363-4156.
information you need to reach record retailers and sell them your Or send check to: Billboard Directories, Dept. BDRD3014,
products and services. P.0. Box 2016, Lakewood, NJ 08701.
1 - r L] I - ]
Relied npon by the entire record and video industry, Billboard’s 1994 Record Get a jump on your Eump"l!'l‘.itlﬂn. Order bulk copies for your Elltl-l'li
Retailing Directory contains over 7,000 listings of full-line record stores sales staff and marketing team — call us today for special rates!

EDREADLA,

BILLBOARD MARCH 19, 1994

www americanradiohistorv com

35


www.americanradiohistory.com

Counir

B BY EDWARD MORRIS

NASHVILLE—RCA Records has
drafted at least six major league and
45 minor league baseball teams for its
ambitious promotion of Alabama’s
“Cheap Seats” album. In addition, the
project will be spotlighted on The
Nashville Network, Country Music
Television, and Cable News Network,
in Country America magazine, and in
national advertising with retail and
rack accounts.

Each market will also be targeted
for a full-blown publicity campaign
involving local newspapers and televi-
sion. Essentially, the campaign will
explain to local media the other re-
lated activities.

Some Canadian teams will also take
part in the promotion, but decisions in

ARTISTS & MUSIC

RCA Welcomes Fans To Cheap Seats O
Baseball Teams Tie In To Alabama Album -

that sector are still being made.
Oddly enough, the album being pro-
moted has been out since last October,
has been certified gold, and has
spawned two hit singles, “Restless”
and “T.L.C.AS. AP
Tom White, RCA’s VP of sales and
product development, says that the
original sentiment was to lead with the
“Cheap Seats” single but that it was
so near the end of the baseball season
that the timing would have shorn the
song of most of its promotional value.
The promotion will keep Alabama’s
summer visibility high although. for
the first time in its long major-label
career, the group will not tour. In-
stead, it has been booked to play the
entire summer season at Opryland.
“Cheap Seats,” the single, will be
out April 4 and—unlike its two imme-

Alan Jackson, Reba McEntire
Top Nominees For ACM Awards

NASHVILLE—With seven citations
each, Alan Jackson and Reba McEntire
are the top nominees for the upcoming
Academy of Country Music awards
show. The three-hour show will be
broadeast on NBC-TV May 3 from the

Universal Amphitheatre in Los
Angeles.
Jackson and McEntire also will host

the program.

Among the newer nominees are
Faith Hill, BlackHawk, Doug Super-
naw, and Clay Walker.

Here is a complete list of the major
candidates for honors:

Entertainer of the year: Clint Black,
Garth Brooks, Alan Jackson, Reba
McEntire, Travis Tritt.

Top male vocalist: Black, Brooks,
Jackson, Billy Ray Cyrus, Vince Gill.

Top female vocalist: McEntire,
Mary-Chapin Carpenter, Pam Tillis,
Tanya Tucker, Wynonna.

Top vocal group: Asleep At The
Wheel, Confederate Railroad, Dia-
mond Rio, Little Texas, Sawyer
Brown.

Top vocal duet: Black and Wynonna,
Brooks & Dunn, Darryl & Don Ellis,
McEntire and Linda Davis, McEntire
and Gill.

Top new male vocalist: John Michael
Montgomery, Doug Supernaw, Clay
Walker.

Top new female voealist: Faith Hill,
Lari White, Kelly Willis.

Top new vocal group or duet:
BlackHawk, Boy Howdy, Gibson/
Miller Band.

Record of the year: “A Bad Good-
bye,” Black and Wynonna, produced by
Black and James Stroud, RCA; “Ain’t
Going Down (Til The Sun Comes Up),”
Brooks, Allen Reynolds, Liberty:

Complete Coverage
Of Country
Radio Seminar

. See page 76

“Ain’t That Lonely Yet,” Dwight Yo-
akam, Pete Anderson, Reprise; “Chat-
tahoochee,” Jackson, Keith Stegall,
Arista; “Does He Love You,” McEntire
and Davis, Tony Brown and McEntire,
MCA.

Song of the year: “Can I Trust You
With My Heart,” Tritt, written by
Tritt and Stewart Harris, published by
Sony Tree, Post Oak, Edisto Sound;
“Chattahoochee,” Jackson, Jackson
and Jim MecBride, Mattie Ruth, Sev-
enth Son, Sony Cross Keys; “Does He
Love You,” McEntire and Davis,
Sandy Knox and Billy Stritch, PKM,
Triumvirate; “I Don’t Call Him
Daddy,” Supernaw, Reed Nielsen,
Englishtown; “I Love The Way You
Love Me,” Montgomery, Victoria Shaw
and Chuck Cannon, Gary Morris,
BMG, Taste Auction.

Album of the year: “A Lot About Li-
vin’ (And A Little 'Bout Love),” Jack-
son, produced by Keith Stegall, Arista;
“Common Thread: The Songs Of The
Eagles,” various artists, various pro-
ducers, Giant; “Hard Workin’ Man,”
Brooks & Dunn, Don Cook and Scott
Hendricks, Arista; “I Still Believe In
You,” Gill, Tony Brown, MCA; “It
Won't Be The Last,” Cyrus, Joe Scaife
and Jim Cotton, Mercury; “This Time,”
Yoakam, Pete Anderson, Reprise.

Video of the year: “Chattahoochee,”
Jackson, produced by Venetia
Mayhew, directed by Martin Kahan;
“Cleopatra: Queen Of Denial,” Pam
Tillis, Colleen McCrary, Michael Sal-
oman; “Does He Love You,” McEntire
and Davis, Jon Small and Tom Forrest,
Small; “We Shall Be Free,” Brooks,
Tim Miller, Miller and Brooks; “What
Might Have Been,” Little Texas,
George Weiser, Jack Cole.

Other awards to be conferred are
for top radio station, disc jockey, coun-
try nightelub, and talent buyer/pro-
moter.

The Academy also will present its Pi-
oneer Award to an artist “who has had
fame in prior vears and has made a
substantial comeback in the preceding
calendar year.”

diate predecessors—will be accompa-
nied by a musie video.

Promotions and prizes vary from
team to team. The tie-in with the Mil-
waukee Brewers, for example, in-
cludes the team proclamation that
opening day is “Alabama Day.” On-air
giveaways at WMML will include
game tickets, statues of Nipper
(RCA’s logo dog), and autographed
lithographs and baseballs.

The grand-prize winner will be
awarded a trip for two to Opryland to
see Alabama perform. Mainstream
record stores in Milwaukee will have
countertop registration forms for the

Another Country. Among the country music performers attending the MIDEM
convention in Cannes was MCA Records’ Trisha Yearwood, fourth from left. With
her, from left, are Jeff Green, international director for the Country Music Assn.;
Hal Willis, VP/GM of Country Music Television Woridwide; Tracey Storey, CMT’s
director of programming; Stuart Watson, senior VP of MCA Records International;
and Steven Yanovsky, VP of marketing services for Group W Satellite
Communications.

(Continued on page 38)

LESSON PLAN: In these fearsome times—when
each passing year looks relatively golden compared to
the coming one—more and more people are demanding
that our schools teach students not just processes but
“values.” Vulues implanted young, some believe, are the
keys to eventual social tranquility. The rub, of course,
is that there is no general agreement on what those val-
ues might be, or how they should be inculcated. How-
ever, those who clamor for a moral education are united
in one belief: things used to be better than they are
now. And when you come to think of it, isn’t that notion
still the philosophical backbone of country music?

In most ways, the country music of today neither

Country Vids A Tool For Teaching Values?
Genre’s Themes Still Rooted In Basic Life Lessons

to terms with that ailment.

SEMINAR STATS & STARS: A number of prizes
were awarded and officers elected during the recent
Country Radio Seminar. Chief among the honorees was
Garth Brooks, who was recognized by the CRS with
its Humanitarian Award. Elected to the DJ Hall Of
Fame were Larry Scott of KWKH Shreveport, La.,
and the late Wayne Raney of WCKY Cincinnati. Win-
ning the promotion contests were KMPS Seattle (large
market), WROO Jacksonville, Fla. (medium market),
and WCOW Sparta, Wis. (small market). Newly elected
to the board of Country Radio Broadcasters, which
stages CRS, was Denise Nichols from Arista Records.
The new CRB officers are Ed Salamon, president;
Shelia Shipley Biddy, VP; Charlie Cook, secretary;
and Jeff Walker, treasurer. Robynn Jaymes of
WKYD Lynchburg, Va,

looks nor sounds much like the country music of 10 or
20 years ago. And it shouldn’t if it wants to remain rel-
evant in a rapidly changing society. But no matter how
they're dressed up and enunciated, some precepts of
how life should be lived—

in other words, some val-

ues—are ageless. And .

more than any other mu-

sie, country acknowledges as VI e
this fact. For example, it

recognizes that wisdom is P

a better survival mecha-

nism than ignorance, that

a good reputation is a

form of wealth, that there i

is at least as much joy in

savoring a few things asin

owning many, and that we

ignore the feelings of others at our own peril.

These values—the bedrock of much country music—
exist apart from ethics, religion, and all other well-
springs of arbitrary conduct because they are rooted
not in how the world should work, but how it does.

Thus, if schools want to incorporate values-teaching
into their curricula—and do so with maximum pleasure
and minimum dispute-—they might consider using
country videos, many of which serve the same charac-
ter-shaping function for today’s kids that Aesop’s fables
did for generations past. Like the fables, a lot of the vid-
eos are brief, entertaining, and morally explicit. In
Confederate Railroad’s “Daddy Never Was The Ca-
dillac Kind,” for example, the moral is that hard work
and simple living are swords against circumstance. Col-
lin Raye’s “That’s My Story” makes a whimsically per-
suasive argument that honesty really is the best policy.
And Garth Brooks’ “Standing Outside The Fire,” for
all its emotional button-pushing, illustrates the enno-
bling effect of fighting the odds, whether one wins or
loses.
Of course, not all videos are this straightforward.
We're not at all sure what Mike Henderson’s “Hillbilly
Jitters” demonstrates. But we do applaud his coming

is the new agenda chair-
person.

Attendance at the |
March 2-5 seminar was a
record 2,251 registrants
(including  exhibitors,

by Edward Morris

sponsors, press, staff, and
volunteels) A record
number of radio stations
also participated in the
artist radio tape session
(456) and in the video art-
ist tape session (32).

MAKING THE ROUNDS: After an eight-year run,
the Desert Rose Band has called it quits. Its organizer
and leader, Chris Hillman, says he will now devote
more time to songwriting and other pursuits ... Re-
sponding to our recent piece on Hal Leonard Publish-
ing, Jay Morgenstern, who heads Warner Bros. Publi-
cations, notes that his company is also a major player
in country music (as well as “the world’s largest print
company”). Among the stars who have their music un-
der the WB logo are Vince Gill, Randy Travis, Alan
Jackson, Alabama, Dwight Yoakam, Charlie Dan-
iels, Michael Martin Murphey, Mary-Chapin Car-
penter, the Eagles, and Shenandoah, as well as the
publishers EMI, Maypop, and Warner/Chappell. Mor-
genstern is rightly proud of his storehouse of hits, the
titles of which alone would take a long weekend to read.

SIGNINGS: Dave Robbins of BlackHawk to a
songwriting agreement with EMI ... Bill LaBounty
to Famous Music ... Songwriters Angelo, Bucky
Jones, and Randy Thomas and singer/songwriters
Pierce Pettis and Tony Tolliver to PolyGram Music
Publishing Group.
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@ 15 | 23 | 17 | FAITH HILL wARNER BROS. 45389 (9.98/15.98) TAKE MEAS I AM | 13 53 | 5L | 47 | 74 | LORRIE MORGAN A BN 66047 (9.9813.98) WATCHME | 15
14 | 14 6 COLLIN RAYE EPIC 53952/SONY (9.98 EQ/15.98) EXTREMES 12 54 | 5 | 58 | 25 | MARTINA MCBRIDE Rrca 66288 (9.98/15.98) THE WAY THAT | AM 50
(5| 22 | 18 | 77 | GEORGE STRAIT &2 mca 10651 10981598 PURE COUNTRY (SOUNDTRACK) | 1 55 | 95 | 93 | 108 | JOHN ANDERSON A ena 61029 9.98/13.98) SEMINOLE WIND | 10
16 | 13 | 13 | 31 | CLAY WALKER @ GIANT 2451 1/WARNER BROS. (9.98/15.98) CLAY WALKER 8 56 | 52 | 51 | 147 | ALAN JACKSON A 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
17 11 10 23 | GEORGE STRAIT A wmCa 10907 (10.98/15.98) EASY COME, EASY GO 2 * * *PACESETTER * * %
CONFEDERATE RAILROAD A . JEFF FOXWORTHY
18 | 16 | 16 | 97 | CONFEDERATE RAILR CONFEDERATE RAILROAD | 7 62 B | e T ot15.98) Lk YOU MIGHT BE A REDNECK IF... | 57
L) 4 Y 5 BLACKHAWK arist4 18705 (9.98/15.98) ELACLGIIS ) 58 53 50 81 TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T-R-0-U-B-L-E 6
LML | e ON NN o2 MU TELLMEWHY | 1 59 | 58 | 54 | 64 | REBA MCENTIRE A v 10673 (10.98/15.98 IT'S YOUR CALL | 1
21 | 21 | 25 | 4 | NEAL MCCOY araric 82568 (10.9815.98) (IS NO DOUBT ABOUT IT | 21 60 | 57 | 52 | 80 | COLLIN RAYE @ epic 48983/S0NY (5.98 EQ/13.98) IN THIS LIFE | 10
22 18 15 | 46 | JOE DIFFIE @ EPIC 53002/SONY (10.98 EQ/15.98) HONKY TONK ATTITUDE 10 61 61 56 76 | GARTH BROOKS A 5 LiBERTY 98743 (10.98/16.98) THE CHASE )
| A LAl L8 || CHVT GG GenerRp e o ACAIMENOIHIEES 62 | 60 | 57 | 156 | VINCEGILL A mca 10140(9.98/15.98) POCKET FULL OF GOLD | §
2% 20 17 69 JOHN MICHAEL MONTGOMERY A LIFE'S A DANCE 4
ATLANTIC 82420/AG (9.98/15.98) [§B 63 59 59 10 | ANNE MURRAY $BK 27012/ERG (10.98/15.98) CROONIN 54
* * * HEATSEEKER IMPACT * % % 64 64 61 | 117 | COLLIN RAYE @ EPIC 47468*/SONY (9.98 EQ/13.98) ALL | CAN BE 7
@ 29 | — | 2 | RICK TREVINO cOLUMBIA 53560/SONY (9.98 EQ/15.98) RICK TREVINO | 25 65 | 68 [ 67 | 46 | PATTY LOVELESS @ EPiC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL | 13
26 | 25 | 27 | 134 | BROOKS & DUNN A * aRiSTa 18658 (9.98/13.98) BRAND NEW MAN | 3 66 | 63 | 60 | 28 | SHENANDOAH Rca 66267 (9.98/15.98) UNDER THE KUDZU | 38
27 26 | 26 | 182 | GARTH BROOKS A '° LIBERTY 93866 (9.98/13.98) NO FENCES 1 67 65 | 62 | 46 | TANYA TUCKER @ LBERTY 81367 (10.98/15.98) GREATEST HITS 1990-1992 15
28 | 23 | 2| 8 | BOYHOWDY cure 77656 (5.98/9.98) I SHE'D GIVE ANYTHING | 19 68 | 67 { 656 | 67 | VINCEGILL rea61130* (7.98/11.98) | NEVER KNEW LONELY | 47
29 | 30 | 29 | 52 | SAMMY KERSHAW ® MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART | 11 69 | 66 [ — | 6 | LEE ROY PARNELL arisTA 18739 (9.98/15.98) ON THE ROAD | 66
30 27 24 37 MARK CHESNUTT @ MmcA 10851 (9.98/15.98) ALMOST GOODBYE 6 70 69 63 49 | VARIOUS ARTISTS K-TEL 6068 (7.98/12.98) TODAY'S HIT COUNTRY 24
31 | 28 | 28 | 24 | SUZY BOGGUSS LIBERTY 89261 (10.98/15.98) SOMETHING UP MY SLEEVE 21 71 70 66 | 199 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
32 | 3l TOBY KEITH ! ! TOBY KEITH DOUG STONE Ao
30 | 46 L @ MERCURY 514421 (9.98 EQ/13.98) (B3 17 REENTRY | 192 | oo csomsony s co 58 DOUG STONE | 12
33 | 34 ] 35 [ 37 | BILLY RAY CYRUS A MERCURY 514758 (10.98 EQ/16.98) IT WON'T BE THE LAST 1 7 71 | 69 | 139 | TRISHA YEARWOOD A wca 10297 (9.98/15.98) TRISHA YEARWOOD 2
34 | 35 | 34 | 253 | GARTH BROOKS A ° LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 HANK WILLIAMS. JR
‘z’ RE-ENTRY 2 ek GREATEST HITS, vOL. 1 74
35 | 32 | 33 | 21 | ALABAMA rca 66296 9.98/15.98) CHEAP SEATS | 16 . ﬁ;ﬁ(??ﬁi::ﬁﬁéiRPENTER o
36 33 31 19 TRISHA YEARWOOD @ mca 10911 (10.98/15.98) THE SONG REMEMBERS WHEN 6 @ RE-ENTRY 150 COLUMBIA 46077/SONY (8.98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 11

Q Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. © 1994, Billboard/BP| Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY imlmldigial,i

Bllboard.  Top Gountry Gatalog Alhums. ........ 5w

=z =z
ol | =S ae P oE
F2 % E {_\A';ETLIE.'I;UMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE g g = g % E g %
1 1 PATSY CLINE A ¢ Mca 12+ (7.98/12.98) 128 weeks at No. 1 GREATEST HITS | 148 14 10 | ALABAMA A * RCA 7170* (9.98/13.98) GREATEST HITS | 147 |
| 2|2 GEORGE JONES @ EPIC 40776/SONY (5.98 EQ/9 98) _SUPER HITS | 133 15 22 | DWIGHT YOAKAM @ RrepriSE 25989/ WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 100
3 3 THE CHARLIE DANIELS BAND A tric 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 148 16 17 | VINCE GILL mca 42321 (8.98/13 98) WHEN | CALL YOUR NAME 2
4 4 GEORGE STRAIT A mca 42035 (7.98/12.98) __GREATEST HITS, VOL. 2 [ 148 17 13 | THE JUDDS cuRB 61018/RCA (9.98/13 98) GREATEST HITS VOL. Il 10
__5__ i 6 REBA MCENTIRE A mca 4979* (7.98/12 38) ___GREATEST HITS | 146 _18 19 DOLIi PARTON A RCa 4422+ (7.98/11 98) GREATEST HITS 120
6 5 THE JUDDS A 2 CURB 8318/RCA (S 98/15 98) GREATEST HITS 31 | 19 16 | ALABAMA rca 61040 (9 98/13 98) N GREATEST HITSVOL. 2 | 11
1 7_ ___GEORGE STEIT A’ MCA 5567 (7 98/12.98) GEORGE STRAIT'S GREATEST HITS__ hi 20 18 MARY-CHAPIN CARPENTER COLUMBIA 44228/SONY (7.98 EQ/11 98) STATE OF THE HEART 25
8 9 CONWAY TWITTY A MCa 31238 (4.98/11 98) THE VERY BEST OF CONWAY TWITTY 37 i 21 21 RAY STEVENS curs 77312 (6.98/9.98) _ HIS ALL-TIME GREATEST COMIC HITS | 8 |
9 12 | DOUG STONE epic 47357 (5.98 EQ/9 98) - | THOUGHT IT WAS YOU 25 | 22 | 25 | WILLIE NELSON A * coLumsia 237542/SONY (9 98 EQ/13 98) GREATEST HITS | 23 |
10 8 THE JUDDS cuRs 52070/RCA (9 98/13 98) _LOVE CAN BUILD A BRIDGE 8 | 23 | 23 | WAYLON JENNINGS A ° Rca 3378 (8 98) : _ GREATESTHITS | 33 |
1 11 | VINCE GILL @ Rrca9814- (4.98/9 98) BEST OF VINCE GILL | 146 i 2 20 | RAY STEVENS @ mca 5918 (4 98/11 98) _7 ) GREATEST HITS | 87
| 12 | 15 | ALABAMA A Rrca6825(7 98/11.98) ALABAMA LIVE 24 L 25 TANYA TUCKER CAPITOL 91814 (9.98/13 98) GREATEST HITS 1
13 14 | DAVID ALLAN COE A COLUMBIA 35627/SONY (5 98 EQ/3 98) GREATEST HITS | 4 Catalog albums are older titles which are registering significant sales. © 1994, Billboard/BP Communications and SoundScan, Inc
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“‘Indian Outlaw’ Stirs Up A Controversy
McGraw, Curb Respond To Native Americans’ Objections

COUNTRY

1 8. 2.8.0.8.8.0.8.8 ¢

™ |

by Lynn Shults

REACHING NO. 1 FOR THE FIRST TIME on the Hot Country Singles
& Tracks chart, with “No Doubt About It” (3-1), is Neal McCoy. The song
was co-written by John Scott Sherrill and Steve Seskin, and produced by
Barry Beckett. The track also is the fifth-best-selling country single. This
is the fifth week in 1994 that an Atlantic Records track has sat atop the sin-
gles chart. “I Swear” (16-20) by John Michael Montgomery occupied the
No. 1 position for four consecutive weeks and is still the second-best-selling
country single on the Hot 100 Singles Sales chart, while Montgomery’s
“Kickin’ It Up” album remains No. 1 on the Top Country Albums chart for
a sixth consecutive week. McCoy's album, “No Doubt About It,” holds at No.
21 on the albums chart. When you combine the success of these two Atlantic
artists with that of Warner Bros.” Faith Hill and Giant’s Clay Walker,
WEA-distributed artists have been No. 1 for 10 of 1994’s first 12 weeks,

PATIENCE AND PERSISTENCE by both McCoy and the Atlantic team
finally paid off. Noted for his dynamic stage presence, McCoy struggled on
the now-defunct Opryland Records but was a key part of Charley Pride’s
organization. And it was Pride who personally contacted Atlantic’s Rick
Blackburn and asked that Atlantic come see McCoy in a live performance.
Blackburn did just that, and signed McCoy in 1990. His first Atlantic release
debuted on the singles chart in January 1990. Of his first five releases, the
highest chart position was No. 26. Blackburn then assigned Beckett as
McCoy’s producer. Once the album was completed, the Atlantic team hit the
road with a massive preselling campaign. That was last August. By the end
of September, the decision to release “No Doubt About It” had been made.
With radio commitments secured; the track debuted on the singles chart Dec.
18, and 14 weeks later, McCoy'’s lifelong dream of being No. 1 came true.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is “Before You Kill Us All” (60-48) by Randy Travis. But the biggest story
is the success of “Indian Outlaw” (15-14) by Tim McGraw. The track is the
No. 1 country single on Billboard’s Hot 100 Singles Sales chart, jumping from

chart (where it is Greatest Gainer/Sales for the second consecutive week).
What makes this story rather remarkable is that “Indian Outlaw” has re-

by “A Good Run Of Bad Luck” (43-35) by Clint Black; “Addicted To A Dol
lar” (37-30) by Doug Stone; “Daddy Never Was The Cadillac Kind” (66-53)
by Confederate Railroad; “That’s My Story” (10-6) by Collin Raye; “If
Bubba Can Dance (I Can Too)” (33-28) by Shenandoah; “(Who Says) You
Can't Have It All” (14-12) by Alan Jackson; “Kiss Me, I'm Gone” (38-34)
by Marty Stuart; and “Where Do I Fit In The Picture” (46-41) by Clay
Walker.

THE GRAMMY AWARDS, Hollywood, and unique artistry all come to-
gether on this week’s Top Country Albums chart. The historic “Rhythm
Country & Blues” debuts at No. 2. The Greatest Gainer is the soundtrack
album to “8 Seconds” (5-4), while the Pacesetter award belongs to the sound-
track album to “Pure Country” (22-15) by George Strait.

No. 19 to No. 9 and exploding from No. 54 to No. 29 on the Hot 100 Singles '

ceived no known airplay in any format other than country ... Other active |
I tracks are “Wish I Didn’t Know Know” (debut-54) by Toby Keith, followed |

B BY PETER CRONIN

NASHVILLE—It borrows its beat
and fiddle break from Hank Williams’
“Kaw-Liga"” and employs a musical
fragment from “Indian Reservation,” a
hit for Don Fardon in 1968 and for the
Raiders in 1971. But it’s the lyrical con-
tent of “Indian Outlaw,” the biggest hit
thus far for Curb recording artist Tim
MecGraw, that has drawn the ire of
some Southwestern Native American
groups and prompted some area sta-
tions to pull the song.

“Some people seem to think that
those who practice our traditional cul-
ture don’t exist anymore, but that’s not
true, and this song is offensive to those
people that do,” says Jo Kay Dowell,
coordinator for the American Indian
Movement of Northeastern Oklahoma.
“ ‘Sitting in my wigwam, beating on my
tomtom,” this is the image we've been
fighting against for the last 500 years.
He would not get away with singing
about black people in this way.”

Dowell was among approximately a
dozen Native Americans who demon-
strated in front of Painted Desert, a
Tulsa nightelub where McGraw was
appearing Feb. 24. Prior to his per-
formance, McGraw invited Dowell
aboard his tour bus to discuss her ob-
jections to the song.

“Whenever art is involved, every-
body has a different interpretation,”
says McGraw. “There’s only a small
percentage of Native Americans that
have a problem with [the song]. Who
am I going to be loyal to, the 10,000
people that love it or the three that
don’t?”

That small percentage includes
Wilma Mankiller of Tahlequah, Okla.,
principal chief of the Cherokee Nation,
who sent a letter of protest to McGraw
personally as well as a form letter to lo-
cal radio stations requesting that they
not play the song. Mankiller’s letter
characterized “Indian Outlaw” as
“crass exploitive commercialism at the
expense of Indians,” and went on to say
it “promotes bigotry.”

Among the song’s supporters is the
Cherokee, N.C.-based Eastern Band of
Cherokee Indians, who, in a letter to
McGraw’s management company,
characterized the video for “Indian
Outlaw” as “not offensive,” further

stating that the group “|views] it as a
novelty song, and it seems to be well
accepted on the Reservation.”

There is surely no shortage of people
who love the song. SoundScan figures
show that the cassette single of “Indian
Outlaw,” which was released Feb. 15,
sold 32,000 units by Feb. 27. It cur-
rently is bulleted at No. 14 on Bill-
board’s Hot Country Singles & Tracks
chart. It has risen to the No. 9 position
in overall singles sales, and is this
week’s Greatest Gainer on the Hot 100
for the second consecutive week, jump-
ing from No. 54 to No. 29.

With a solid hit on their hands, Curb,
McGraw, and Image Management are
working against the fray, making plans
for a concert and clothing drive to ben-
efit the Native American community.

“This was all part of the original
marketing plan,” says Dennis Hannon,
Curb’s VP of marketing. “We would
rather have rolled this out when we had
all the i’s dotted and the t’s crossed,
but since there is this controversy,
we're going to let everyone know

where we were headed to begin with.
This is an issue that we felt had to be
addressed, because it's a sensitive is-
sue, and because it's such an important
project for us and for Tim. We did not
set out to irritate anyone or to profit
from any particular ethnic group.”

Hannon also is quick to point to the
complete lack of Native American arti-
facts or imagery in McGraw’s live
show, or the song’s video.

Despite the concern of everyone in-
volved in the project, the controversy
has already moved beyond the bounda-
ries of Oklahoma to Las Vegas, where,
at the request of the local Tribal Coun-
cil, country station KFM has pulled
“Indian Outlaw” from its playlist.

“I have mixed feelings,” says KF'M
operations manager Teddy Brown. “I
love McGraw’s talent, but ‘Pull out the
peace pipe and smoke some and pass it
around?’ Please. I've been on the radio
for 24 years, and, boy, this is a hit. But
I've got to deal with the local commu-
nity, and in deference to their feelings,
we will stay off this record.”

RCA WELCOMES FANS TO CHEAP SEATS

(Continued from page 36)
WMML giveaway.

In the Nashville Sounds tie-in, the
promotion will be evident at all 165
home games. Included will be two
“Cheap Seats” banners to hang in the
cheap-seats section of the park. There
will be an opening day poster givea-
way. Ads in the game programs will
tag the local Turtle’s Music & Video
stores. Radio station WSIX will host
eight “Cheap Seats” parties. And the
single will be played every time the
Sounds take the field.

Besides the Brewers, the major
league teams participating are the
Minnesota Twins, the Texas Rangers,
the Colorado Rockies, the Cincinnati
Reds, and the Seattle Mariners.

The minor league markets covered
include, in addition to Nashville, Birm-
ingham and Huntsville, Ala.; Jackson-
ville and Orlando, Fla.; Knoxville,
Tenn.; Durham and Zebulon, N.C.;
Albany, Utica, and Binghamton, N.Y ;
Williamsport and Wilkes-Barre/
Scranton, Pa.; New Britain, Conn.;
South Bend, Ind.; Omaha, Neb.; St.

Paul, Minn.; Des Moines, lowa; Mid-
land, San Antonio, and El Paso, Tex.;
New Orleans and Shreveport, La.;
Albuquerque, N.M.; Colorado
Springs, Colo.; Tulsa, Okla.; Little
Rock, Ark.; Wichita, Kan.; Jackson,
Miss.; Canton, Columbus, and Mau-
mee/Toledo, Ohio; Indianapolis;
Scottsdale, Ariz.; San Bernadino and
Riverside, Calif.; Tacoma and Yakima,
Wash; Eugene, Ore.; Boise, Idaho;
Woodbridge, Va.; Frederick and Balti-
more, MD; and Norfolk, Va.

Spots for the promotion will run on
“TNN Country News” April 11-15 and
on CMT April 18-29. The label will
also run 30 spots on CNN'’s “Headline
Sports” May 2-8. And Country Amer-
ica magazine will have a full-page ad
for “Cheap Seats” in its May issue.

Racks and chains involved on a na-
tional basis are Handleman, Wal-
Mart, Target, Western, Camelot, and
Best Buy. Here the album will be
spotlighted by such devices as end
caps, ads in store circulars, and special
pricing and positioning.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

30 ADDICTED TD A DOLLAR (Bekool, ASCAP/Brian's
Dream, ASCAP/That's A Smash. BMI)

48 BEFORE YOU KILL US ALL (Careers-BMG, BMI/Breaker
Maker, BMI/Famous Island Bound, ASCAP)

29 BETTER YOUR HEART THAN MINE (Sister Elisabeth,
BMI/Sluggo Songs. BMI) CPP

57 BORN READY (Hayes Street, ASCAP/AImo, ASCAP/
Maypop, BMI/Wildcountry, BMI)

60 CLOSING TIME (BMG, ASCAP/Muckleroy. ASCAP/
Polygram Int'l, ASCAP/Vector Brothers, ASCAP} HL

51 COMPANY TIME (Beginner, ASCAP}

70 CONFESSIN' MY LOVE (August Wind, BMI/Longitude,
BMI/AIl Over Town, BMI/Tree, BMI/New Wolf, BMI) HL/
WBM

73 CORINE, CORINA (Paw-Paw, BMI/Lew-Bob. BMY/Sony
Tree, BMI/Buffalo Prairie Songs, BMI/Showbiily, BMI)

53 DADDY NEVER WAS THE CADILLAC KIND (Maypop,
BMI/Colgems-EMI, ASCAP)

74 DRIVIN' AND CRYIN' {Great Cumberland, BMI/Diamond
Struck, BMI/Patennck, BMI/United Entertainment, BMI)
Cpp

72 FDR YOUR LOVE (Sony, BMI/Eitfel Tower, BMI) HL

11 GOODBYE SAYS IT ALL (BMG, ASCAP/Little Beagle,
ASCAP/Five Bar-B, ASCAP/Bobby Fischer, ASCAP/
House On Fire, ASCAP) HL

26

66
49

47
67

33

28
u
16
13

Getarealjob, ASCAP/Don Schlitz, ASCAP/Aimo, ASCAP)

HL

HEY CINDERELLA (Famous, BMI/Loyal Dutchess, BMI/
Warner-Tamerlane, BMI/Patrick Joseph, BMI/Mana
Belle, BMI/August Wind. BMI/Longitude. BMI) HL/WBM/
cpPp

HIGH TECH REDNECK (MCA, ASCAP/Sold For A Song,
CAPAC/Brother Bart, BMI/Caburn, BMI) HL

HONKY TONK CROWD (Songs Of PolyGram, BMI/Tubb’s
Bus, BM) HL

HONKY TONK SUPERMAN (Acuff-Rose, BMI) CPP
HOW CAN | HELP YOU SAY GOODBYE (Reynsong, BMI/
Burton B. Collins, BMI/W.B.M., SESAC/K.T. Good,
SESAC)

| CAN'T REACH HER ANYMORE (Ray Stevens, BMI/
Grand Avenue, ASCAP)

I'D LIKE TD HAVE THAT ONE BACK {Music Corp Of
Amenca, BMI/Hidden Harbor, BMI/Dabi Lu, BMI/Katie
Walker, BMI/O-Tex, BMI) HL

tF BUBBA CAN DANCE (I CAN T0O) (Sugar Bend. BMI/
Polygram, ASCAP/Ranger Bob, ASCAP) HL

IF IT WASN'T FOR HER | WOULDN'T HAVE YDU (Songs
0f PolyGram, BMI) HL

fF THE GOOD DIE YOUNG (Sony Tree, BMI/AImo,
ASCAP) CPP/HL

{1 JUST WANTED YOU TO KNOW (Warner-Tamerlane,

50 1 LOYEYOU CAUSE ) WANT TO (Tortured Artist. ASCAP/
Sony Cross Keys, ASCAP/Polygram, ASCAP/St. Julien,
ASCAP) HL

17 I'M HOLDING MY OWN (Pookie Bear. ASCAP/Bug,
ASCAP)

14 INDIAN OUTLAW (Edge 0' Woods. ASCAP/Tommy
Barnes, ASCAP/Great Cumberland, BMI/Acuff-Rose.
BMI) CPP

62 IN MY NEXT LIFE (Irving, BMI/Hardscratch. BMI) CPP

52 IN MY OWN BACKYARD (Texas Wedge, ASCAP/
Songwriters Ink, BMI/Regular Joe, BMI/Sony Tree, BMI)

20 1 SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP)
WBM

3 I'VE GOT IT MADE (Irving, BMI/Hardscratch, BMI) CPP

40 JOHN DEERE GREEN (EMI Blackwood, BMi/Linde
Manor, BMI) WBM

64 JUST ONCE (N2D, ASCAP/Brian’s Dream, ASCAP)

34 KISS ME, I'M GONE (Songs Of PolyGram, BMI/Tubb’s
Bus, BMI/Little Big Town, BMI/American Made, BMI) HL

15 LIFE #9 (Songs Of PolyGram, BMI/Seven Angels, BMI}
HL

32 A UITTLE LESS TALK AND A LOT MORE ACTION
(Sheddhouse, ASCAP/Polygram, ASCAP/Millhouse, BMI/
Songs Of PolyGram, BMI) HL

56 LOVEBUG (Glad, BMI/Blackjack, BMI)

10 MY LOVE (Sguare West, ASCAP/Howhn' Hits, ASCAP/
Edge 0" Woods, ASCAP/Taguchi. ASCAP) CPP

58 MY NIGHT TO HOWL (Great Cumberiand, BMI/Diamond
Struck, BMI/Hits Alright, SESAC/Ciantro, SESAC/Francis
George, SESAC/Scramblers Knob, ASCAP/Five Bar-B,
ASCAP)

63 NEVER BIT A BULLET LIKE THIS (Zomba, BMI/

Milthouse, BMI)

NO DDUBT ABOUT IT (Al Over Town, BMI/Sony Tree,

BMI/New Wolf, BMI/Love This Town, ASCAP) WBM/HL

—

65 NO MORE CRYIN' (Songs Of PolyGram, BMI/Songs Of
McRide, BMI/Warner-Tamertane.  BMI/Heltmaymen
BMI) WBM/HL

59 ONCE IN A WHILE (Ensign, BMI/Galewood, BMI/John
Bettis, ASCAP/WB, ASCAP)

46 OUTSKIRTS OF TOWN (Myrt & Chuck's Boy, ASCAP/
Flying Fingers, ASCAP) HL

24 PIECE OF MY HEART (Unichappell, BMI/Web IV, BM)

HL

31 RED AND RIO GRANDE ()-Keys. ASCAP/Supernaw,
ASCAP)

75 RIDE 'EM HIGH, RIDE 'EM LOW (Sony Tree, BMI)

18 ROCK BOTTOM (BCL. BMI)

5 ROCK MY WDRLD (LITTLE COUNTRY GIRL) (Sneaky
Moon, BMi/August Wind, BMI/Longitude, BMI/Steve
0'Bnien, BMI) WBM

69 ROPE THE MOON (Atmo, ASCAP/Bamatuck. ASCAP/Just
A Dream, ASCAP/Pearl Dancer, ASCAP}

68 SAWMILL ROAD (Sony Tree, BMI/Sony Cross Keys,
ASCAP/Music Corp. Of Amenca, BMI/Dan Truman, BMI)
HL

37 SHE'D GIVE ANYTHING (Farren Curtis, BMI/Mike Curb,
BMI/August Wind, BMI/Alberta's Paw, BMI/Longitude.
BMI/Curbsongs, ASCAP/Farrenuff, ASCAP/Full Keel,
ASCAP} WBM

55 SHE NEVER CRIED (Tom Collins, BMI/Young World,
BMI/Songs Of PolyGram. BMI) HL/CPP

61 SOMEWHERE IN BETWEEN (Aimo. ASCAP/Hayes

Street.  ASCAP/Allen  Shumbhn,  ASCAP/Warner-

Tamerlane, BMI/Minnesota Man, BMI) CPP

STANDING OUTSIDE THE FIRE (Crterion, ASCAP/

Escudila, ASCAP/Major Bob, ASCAP/No Fences, ASCAP)

cpp

36 STATE OF MIND (Wordy, ASCAP) CPP

43 STONE COLD COUNTRY (Nocturnal Eclipse, BMI/Union

County, BMI/BrahmSongs & Careers-BMG, BMI) HL

22 TAKE IT EASY (Swallow Turn, ASCAP/Sun City, ASCAP)
WBM

6 THAT'S MY STORY (Songs Of PolyGram, BMI/Lee Roy
Parnell, BMi/Millhouse, BMI/Ashwords, BMI) HL

7 THEY ASKED ABOUT YOU (Starstruck Angel, BMI/BIll
And Kim Nash, BMI/Young World. BMI)

8 T.LC. ASAP. (Zomba, ASCAP/Dixie Stars. ASCAP/
Josh-Nick, ASCAP) HL/CPP

2 TRYIN' TO GET OVER YOU (Benefit. BMI) WBM

39 TRY NOT TO LOOK SO PRETTY (Coal Oust West, BMI/
Songs Of PolyGram, BM/Seven Angels, BMI/Warner-
Tamerlane. ASCAP) HL

23 WE DON'T HAVE TO DO THIS (BMG Songs. ASCAP/Gary
Burr, ASCAP/MCA, ASCAP} HL

44 WE JUST DISAGREE (EMI Blackwood, BMI/Bruser,
BMI) HL

42 WHAT A CRYING SHAME (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels. BMI) HL

41 WHERE DO | FIT IN THE PICTURE (Linda Cobb, BMI/
Lot Jayne, BMI}

25 WHERE WAS 1 (Sony Tree, BMI/MCA, ASCAP/Gary Burr,
ASCAP) HL

12 (WHO SAYS) YOU CAN'T HAVE IT ALL (Mathie Ruth,
ASCAP/Seventh Son, ASCAP/Sony Cross Keys, ASCAP)
HL

54 WISH ! DION'T KNOW NOW (Songs Of PolyGram, BMI/
Tokeco, BMI)

21 WORDS BY HEART
Tamerlane, BMi) WBM

71 YOUNG LOVE (Lowery. BMI)

38 YOUR LDVE AMAZES ME (Gila Monster, SESAC/Great
Cumberland, BMI/Diamond Struck, BM1) CPP

45 YOU WILL (EMI Blackwood, BMI/Egypt Hollow, BMI/My
Choy, BMI/With Any Luck, BMI/Longitude, BMI) WBM

(Enghshtown,  BMI/Warner-

35 AGOOD RUN OF BAD LUCK (Blackened, BMI) BMI/Patrick Joseph, BMI/Sony Cross Keys, ASCAP/Miss
4 HE THINKS HE'LL KEEP HER (EMI April. ASCAP/ Dot, ASCAP) HL/WBM
38
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
- BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY
f STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
- &'I'R ABKS A WEEK, SONGS RANKED BY NUMBER OF DETECTIONS.
FOR WEEK ENDING MAR. 19, 1994
=z Z
Q Q=
x R Y2 % x x| @ I
212833 €5| M ARTIST 28|58 (38|25 Tme ARTIST
<C
=2 32| x| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 33| ~&| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
YOUR LOVE AMAZES ME @ JOHN BERRY
SO e o * %% NO. 1 % % % e b 4 4 6 C.HOWARD (A HUNT,C.JONES) LIBERTY ALBUM CUT
D} 3|6 | 14 dpveRkiauont TRY NOT TO LOOK SO PRETTY DWIGHT YOAKAM
B EECETI S SLERRI LS SESKTN (CUVIIATEANTICI8 7257 45 | 88 | 5 | 2 NDERSON (D YOAKAM KOSTAS) (C) (v) REPRISE 1B23%WARNER BROS
TRYIN’ TO GET OVER YOU & VINCE GILL JOHN DEERE GREEN JOE DIFFIE
5 ! 4 1 T.BROWN (v.GILL) (C) (V) MCA 54706 40 3% 35 19 | )SLATE B MONTGOMERY (D LINDE) (C) (V) EPIC 77235
I'VE GOT IT MADE JOHN ANDERSON
@ 4 4 15 J.STROUD, J.ANDERSON (M.BARNES ) (V) BNA 62709 46 51 4 %#%5§(§8AIKELT IN THE PICTURE & CL(e)Yem/#ngzEl%
HE THINKS HE'LL KEEP HER & MARY-CHAPIN CARPENTER
@ 5 I 1|7 JENNINGS,M.C.CARPENTER (M.C.CARPENTER,D.SCHLITZ) (v) COLUMBIA 77316 42 4 12 yc}ci)gg (émﬁ&Tws?Ass)HAME < TH&M&YAE}B;E;%
ROCK MY WORLD (LITTLE COUNTRY GIRL) & BROOKS & DUNN
3 2 2 15 | £.G00K.S HENDRICKS (B LABOUNTY.S OBRIEN) (C) (V) ARISTA 1-2636 23140 | 43 9 g}&m&sgﬂ%&ggulﬁé) ¥ GIESON M”;\%EERPICBﬁ;‘g
THAT'S MY STORY & COLLIN RAYE
@ |n|s P.WORLEY,) HOBBS E SEAY (L.R PARNELL,T.HASELDEN) (€) (D) (V) EPIC 53952 4139 719 ﬂgjé,{?g,,g‘,?@ﬁ,ﬁ,ﬁ&m ugsETIvaLYBL?MEéur\#
THEY ASKED ABOUT YOU REBA MCENTIRE *
@ 8 10 14 7.BROWRN R.MCENTIRE (K.NASH,B.NASH,F.WELLER) (V) MCA 54769 45 41 29 18 zgcl)JRD“y{Jklzp_Rosg M.A.KENNEDY,R.SHARP) PAT(](;)Y(\})?;/%%_]E;_]?
T.L.C.AS.AP. ALABAMA OUTSKIRTS OF TOWN & SAWYER BROWN
8 7 8 4 J.LEO,L.M.LEE,ALABAMA (G BAKER,F MYERS) (V) RCA 62712 49 33 3 M.MILLER,M.MCANALLY (G.HUBBARD,D.CAMERON) CURB ALBUM CUT
@ 12 | 12 | 14 | STANDING OUTSIDE THE FIRE GARTH BROOKS 47 | 49 | § | HONKY TONK SUPERMAN & AARON TIPPIN
A.REYNOLDS (J.YATES,G.BROOKS) (V) LIBERTY 17802 S.HENDRICKS (A TIPPIN,8.BROCK) _ (C} (V) RCA 62755
13 14 10 MY LOVE & LITTLE TEXAS 60 — ? BEFORE YOU KILL US ALL RANDY TRAVIS
J.STROUD,C.DINAPOLI,D.GRAU (P HOWELL.B SEALS.T BARNES) (C) (V) WARNER BROS. 18295 K.LEMNING {(K.FOLLESE,M.T.BARNES) (C) (V) WARNER BROS. 18208
GOODBYE SAYS IT ALL ® BLACKHAWK HONKY TONK CROWD & RICK TREVING
@ 11 13 18 | 7 BRIGHT,T.DUBOIS (.MACRAE C.BLACK,8 FISCHER) (C) (V) ARISTA 1-2568 Ol B ¥ S.BUCKINGHAM (M.STUART) (C) (V) COLUMBIA 77373
WHO SAYS) YOU CAN'T HAVE IT ALL " @ ALAN JACKSON 52 | 50 | 7 | |LOVEYOU 'CAUSE | WANT TO ¢ CARLENE CARTER
@ LAY 8 &_STEGALL (A.JA%:KSON,J.MCBRIDE) 2 ARJmA 1‘2949 H EPSTEIN (C CARTER,R FOSTER) (V) GIANT 1B265
13 6 1 15 | JUST WANTED YOU TO KNOW MARK CHESNUTT @ 53 58 4 COMPANY TIME & LINDA DAVIS
M.WRIGHT (G.HARRISON,T.MENSY) (C) (V) MCA 54768 J.GUESS (M.MCANALLY) {©) (v) ARISTA 1-2664
INDIAN OUTLA M - IN MY OWN BACKYARD @ JOE DIFFIE
15 18 9 J.STROUD,B.GALUM(}Q’E (T.BARNES,5.SIMMONS,J.D.LOUDERMILK) o7 («© %%256@% @ o 2 J.SLATE,B. MONTGOMERY (A.SPOONER.K K.PHILLIPS J.DIFFIE) (V) EPIC 77380
LIFE #9 @ MARTINA MCBRIDE _ DADDY NEVER WAS THE CADILLAC KIND # CONFEDERATE RAILROAD
@ 17 16 11 P.WORLEY,E SEAY,M.MCBRIDE (KOSTAS,T PEREZ) (C) (V) RCA 62697 @ 5 E B.BECKETT (B.NELSON.D.GIBSON) (C) (V) ATLANTIC B7273
IF THE GOOD DIE YOUNG & TRACY LAWRENCE
19 (2 T | J'STROUD (P.NELSON,C.WISEMAN) ATLANTIC ALBUM CUT re U | wisk 1 oiowr KNOW*NT)x HOT SHOT DEBUT * * % o ey ity
I'M HOLDING MY OWN & LEE ROY PARNELL N.LARKIN,H.SHEDD (T KEITH) (V) MERCURY 858 290
@ 18 2 L1 5 ENDRICKS (T ARATA) (C) (V) ARISTA 1-8739 ST T CONFEDERATE RALROAD
ROCK BOTTOM WYNONNA 55 | 48 | 36 15
20 | 30 5 | T.BROWN (.R COBE,B.BUIE} O lcOREIASEaMCA B.BECKETT (D.MAYO,F WELLER,D RAE) ATLANTIC ALBUM CUT
A 68 74 4 LOVEBUG v GEORCGELSLT,R%T
* % * AIRPOWER ® * % T.BROWN,G.STRAIT (C.WAYNE W.KEMP MCA ALBUM CUT
23 | 25 | 10 | ! CAN'T REACH HER ANYMORE SAMMY KERSHAW @ 56 | 64 | 3 | BORN READY # JESSE HUNTER
B.CANNON,N.WILSON (M.PETERSEN,B. THEIEN) (C) (V) MERCURY 858 102 B BECKETT (A SHAMBLIN.D.GIBSON) (C) (V) BNA 62736
MY NIGHT TO HOWL LORRIE MORGAN
| SWEAR & JOHN MICHAEL MONTGOMERY NEW ) 1
2| 16 9 14| S HENDRICKS (F.J.MYERS.G.BAKER) (C) (V) ATLANTIC 87288 R.LANDIS (R GILES.A ROBERTS,C BLACK] V) BNA62767
T @ [ o | 3 | OMCENAWHLE &BILLY DEN
* % % AIRP : DORFF,).
WORDS BY HEART # BILLY RAY CYRUS CLOSING TIME # RADNEY FOSTER
@ 2| 23 8 J.SCAIFE.).COTTON (R.NIELSON,M.FOWELL) (C) (V) MERCURY 858 132 5 62 4 S.FISHELL R FOSTER (R FOSTER,M.SAGER) (V) ARISTA 1-2652
SOMEWHERE IN BETWEEN ¢ DUDE MOWREY
@ a4 12| ISAI%EU!)T(J.EBARSVYVNE,G.FREV) (©) (V) W:RL’;F? I\inggsTlRBIZEL L 59 6 M.CLUTE,T.DUBOIS (A.SHAMBLIN J.VEZNER) (C) (V) ARISTA 1-2643
%% % AIRPOWER % % % 62| 58 | 60 | 8 | INMYNEXTLIFE MERLE HAGGARD
J.STROUD (M BARNES ) CURB PROMO SING
) 1 WE DON'T HAVE TO DO THIS TANYA TUCKER = NEVER BIT A BULLET LIKE THIS GEORGE JONES WITH SAMMY KERSHAW
4 | 24 0 72 2
J.CRUTCHFIELD (G.BURR.V.SHAW) (v) LIBERTY 17803 B.CANNON, N.WILSON (J.FOSTER,M.PETERSEN) MCA ALBUM CUT
PIECE OF MY HEART @ FAITH HILL JUST ONCE @ DAVID LEE MURPHY
2| 3 6 S.HENDRICKS (B.BERNS.J.RAGAVOY) (C) (V) WARNER BROS. 18261 o B s T.BROWN (D.L.MURPHY K TRIBBLE) (C) (V) MCA 54794
WHERE WAS | @ RICKY VAN SHELTON NO MORE CRYIN’ & MCBRIDE & THE RIDE
@ 21 1 32 | 10| SGlCKINGHAM (H.STINSON,G. 8URR) (C) (v) COLUMBIA 77334 85 | %5 [ 42 | 17 | Jieoqwmcsride)ico () (V) MCA 54761
HEY CINDERELLA ¢ SUZY BOGGUSS 1 1 1 HIGH TECH REDNECK & GEORGE JONES
% | 3 5 16 | T BOWEN.S.B0GGUSS (5. BOGGUSS M. BERG, 5. HARRISON) [ LIBER'?YG17641 66 | © 6 g B-‘gNN%N'N-W'LSON (BHILL,Z TURNER) PATTY(V)(;AC:: 5475“2
IF 1T WASN'T FOR HER | WOULDN'T HAVE YOU & DARON NORWOOD 67)| NEW 1 | HOW CAN | HELP YOU SAY GOODBYE g LOVELE
20| 28 | 28 | 17 | [ 1Roun,).CARLTON () LWALLACE.T SKINNER) (C) (V) GIANT 18386 &D > ;z‘\’;ﬂf&‘z’:')f;'”“'”YLOR'GODD’ DIA(r\\//:(E):c[;:II(g
33 38 6 IF BUBBA CAN DANCE (I CAN T00) @ SHENANDOAH 68 62 l 5 17 M.POWELL,T.DUBOIS (S.HOGN,J. MCBRIDE,D. TRUMAN} (V) ARISTA 12610
D.COOK (M.RAYBON,M.MCGUIRE,B.MCDILL) (C) (V) RCA 62761 : : :
ROPE THE MOON & JOHN MICHAEL MONTGOMERY
30 37 7 gFEJr;II'JIESR(LYAS(l‘;jE'L?LyAE(ﬁ)Tg) THAN MINE TRISH/?C)Y(E)A&:Y\VSg)s% NEW) ! S.HENDRICKS (J.BROWN,J. DENTON,A. BROWN) (C) (v) ATLANTIC 87248
' ¥ = CONFESSIN' MY LOVE & SHAWN CAMP
ADDICTED TO A DOLLAR @ DOUG STONE 10 | 63 | 63 | 18
37 | 45 4 | | STROUO.D STONE (D.STGNE.R HOOD.R MADDOX K. TRIBBLE) e M WRIGHT (S CAMP. .S SHERRILL) (C} (v) REPRISE 18331/WARNER BROS.
TWISTER ALLEY
RED AND RIO GRANDE 711 70| — [ 2 | YOUNGLOVE S
@D| | a7 T D e DOUG 5(9)%552‘2/%\; | © | MUAWLER.H.SHEDD (C.JOYNER,R.CARTEY) MERCURY ALBUM CUT
32 | 29 | 19 | 19 | ALITTLE LESS TALK AND A LOT MORE ACTION  TOBY KEITH 12|65 | 56 | 13 | KO O rwEio vy & i ekr 1771
J.BOWEN,J.CRUTCHFI ] LIBERTY 17714
N.LARKIN,H.SHEDD (K HINTON,J.STEWART) (C) (V) MERCURY 862 262 p—
CORINE, CORINA ASLEEP AT THE WHEEL FEATURING BROOKS & DUNN
| 2B 1516 i‘snaémge ET% Aﬂ‘(‘g nggﬁTW?S'#EA gécgé) GE%R(%EMETSRAg NEW ) ! R.BENSON (PARISH,CHAPMAN, WILLIAMS, R.BENSON, K, BROOKS, R DUNN) LIBERTY ALBUM CUT
! JRWEST.A.BARK A 547
- - = DRIVIN' AND CRYIN’ & STEVE WARINER
38 | 40 | 9 i(lsggwfx'EvslT'lSVlﬁONsE e @ MARTY STUART RE-ENTRY | 18 | & FNDRICKS (ROILES.S BLAKE) (V) ARISTA 1-2609
€D A GOOD RUN OF BAD LUCK CLINT BLACK BB | 73 TR Bloki G~ VIOE EMLOW A
3| s 3 DUNN (R.DUNN) MCA ALBUM CUT
1.STROUD,C.BLACK (C.BLACK H.NICHOLAS) (C) (V) RCA 62762
16 31 31 18 STATE OF MIND @ CLINT BLACK () Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
J.STROUD.C BLACK (C.BLACK) (C) (V) RCA 62700 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable.
37 3 % 20 SHE'D GIVE ANYTHING & BOY HOWDY €) _Cas;gne single avail_ab_ility, (D)_CD_slingIe availabi!itlyA (M) Cassette maxi-sing_le availability. (T) Vinyl maxi-single availability. (V) Vinyl single
C.FARREN (J.STEELE,C.FARREN,V.MELAMED} CURB PROMO SINGLE availability. (X} CD maxi-single availability. © 1994, Billboard/BP) Communications.
1 | (. 1 LIVE UNTIL | DIE @ CLAY WALKER 9 ALMOST GOODBYE ® MARK CHESNUTT
J.STROUD (C WALKER) M.WRIGHT (B LIVSEY,D.SCHLITZ) MCA
2 1 1 g WILD ONE ® FAITH HILL 15 12 11 14 | ONE MORE LAST CHANCE & VINCE GILL
S.HENDRICKS (P.BUNCH, } KYLE, W _RAMBEAUX) WARNER BROS. T.BROWN (V.GILL,G.NICHOLSON) MCA
3 3 3 7 FAST AS YOU ® DWIGHT YOAKAM 16 14 14 8 RECKLESS ALABAMA
P.ANDERSON (D.YOAKAM) REPRISE _| J.LEO.L M LEE ALABAMA (J.STEVENS M.CLARK) RCA
| NEVER KNEW LOVE * IS IT OVER YET WYNONNA
4 2 = 2 J.STROUD (L.BOONE,W.ROBINSON) Bae G ST(émE 17 = - 1 T.BROWN (B.KIRSCH) CURB.
5 4 2 4 | WANT TO BE LOVED LIKE THAT SHENANDOAH 18 15 12 | 20 | HOLDIN' HEAVEN ® TRACY BYRD
D.COOK (P.BARNHART,S.HOGIN,3.LABOUNTY} RCA L T.BROWN (B KENNER,T.MCHUGH MCA |
8 5 5 1 GOD BLESSED TEXAS @ LiTTLE TEXAS 19 17 17 18 HE AIN'T WORTH MISSING @ TOBY KEITH
1.STROUD, C.DINAPOLI,D.GRAU (P.HOWELL,B.SEALS) WARNER BROS. N.LARKIN,H.SHEDD (T KEITH) MERCURY
7 9 10 2% CHATTAHOOCHEE @ ALAN JACKSON 20 18 16 18 THANK GOD FOR YOU @ SAWYER BROWN
K.STEGALL (A _JACKSON,1.MCBRI{DE) ARISTA M.MILLER,M.MCANALLY (M.MILLER, M.MCANALLY) CURB
MY BABY M NO TIME TO KILL CLINT BLACK
8 8 7 13 | ¢ WORLEY,EF&‘;(ESM.MEBRIDE (G.PETERS) SARTINA MCBRL%E 21 | 19 ] 18 | 12 | ) STRoUD.C BLACK (G BLACK HNICHOLAS RCA
o | 6 | 6 | 5 | DONTCALL HIM DADDY @ DOUG SUPERNAW 2 | 2 | NI OOESHIGTOVEAYOUN SR ${REDAVCENTIRE MTEININDADAVIS
R.LANDIS (R.NIELSEN) BNA N.R. ! .KNOX.B.STRITCH; ___ MCA |
THE BOYS & ME * 7 SHE USED TO BE MINE BROOKS & DUNN
10 ! 4 3 M.MILLER, M MCANALLY (M MILLER.M.MCANALLY), ) BRSUWR'E 2 ) o | ’ zciOKéS*(')ENDRICKS’R DUNN) _ . = ARISTA_]
WHAT'S IT TO YOU IS WALKER FENOUGH LORRIE MORGAN
12 | 119 || THESONGIREMEMBERSIWHER S TRISHENWEARNOOD) 25 | — | 21 | 31 1 STLARKIN.H.SHEDD (T KEITH) MERCURY |
13 13 13 1 EASY COME, EASY GO GEORGE STRAIT @ Videoclip availability. Recurrents are titles wh_ich_have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
| T.BROWN,G.STRAIT (A.BARKER.D.DILLON) MCA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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FOR WEEK ENDING MARCH 19, 1994

Artists & Music

by Bob Darden

REUNION ARTIST Michael W. Smith has just come
off a wildly successful acoustic tour. He’s sitting pretty
with four Dove nominations, including artist of the year,
and his last two releases, “The First Decade” and
“Change Your World,” are still selling smartly.

So what does Smith want to talk about? A nightelub for

“We're hoping to open Rocketown up in Nashville by
the end of April or the first of May,” Smith says. “We en-
vision it as a dance club for kids to go to. It has been a
dream of mine for the past four or five years.

“I was discouraged from doing it for so long—people
kept saying it wouldn’t fly. But then finally I got together
with the Williamson County Youth for Christ. Rocketown
will be accountable to them, but it will be an entirely sep-
arate organization. The result is a completely legit dance
club with lots of bass, computer lights, and a great direc-
tor. I'm planning another benefit concert scon to raise

Smith hastens to add that Rocketown (named after a
hit single from a few years back) won’t be a “religious”

“We're going to play all kinds of music, from Gloria
Estefan to country,” he says. “I'm not opposed to playing
other stuff, but it will need to have a fairly positive mes-
sage. There will be, however, lots of dance 12-inch stuff,

Smith’s dream is to have a chain of Rocketowns across
the U.S.—safe havens where young people can dance and
listen to music without the pressures of alcohol and drugs.

In the meantime, he’s just come off the three-month

acoustic tour, which reunited Smith with some of his early
band members, some of whom have gone on to considera-
ble music-industry success themselves: Wayne Kirk-
patrick, Chris Rodriguez, Mark Heimermann, Chris
Harris, and Steve Brewster. All but drummer Brewster
were aboard’s Smith’s inaugural “Friends” tour in 1985.

“The amazing thing is that it seems most of the big
Smitty fans like this [tour] best,” Smith says. “On some- |
thing like the Change Your World tour, it’s really hard
to be intimate in a coliseum. On this tour, fans tell me they
feel like they’re getting a piece of my heart—like listening
to a concert in my living room. We did venues with 2,500-
6,500 seats—but mostly churches. It was my idea to do
the churches, and we've received an amazing response.”

NEW GROUP, NEW PRESIDENT: The newly formed
Christian Music Trade Assn. continues to define its role
in religious music retailing. The organization, founded
last fall by the Gospel Music Assn., recently met to elect
its first board of directors. The board then elected Star-
song CEO Stan Moser as its president.

The group’s membership comprises organizations and
companies actively involved in Christian music. Unlike
the Gospel Music Assn., membership is not open to indi-
viduals.

The group’s stated mission is to promote “an environ-
ment for maximum growth and penetration of the mar-
ketplace for music-related products and services which
creatively and faithfully communicate the grace and truth
of the gospel throughout the world.”

In addition to Moser, the initial CMTA board includes
secretary/treasurer Joe Battaglia, Renaissance Commu-
nications; Mike Coleman, Integrity Music; Bill Hearn,
Sparrow Communications Group; Terry Hemmings, Re-
union Entertainment Group; Earl Jordan, Warner
Brothers Records; Neal Joseph, Warner Alliance; Ro-
land Lundy, Word Records & Music; John Styll, presi-
dent of the GMA and CCM Communications; Jim Van
Hook, Brentwood Music; Rick Pigott, Spring Arbor Dis-
tributors; Elwyn Raymer, BMG; and Matt Seward, In-
novative Resources.

{ Classical -

BENSON 2265 SOUTHERN CLASSICS

(%)
(-]

37| 5 | GAITHER VOCAL BAND

WORD 26014 POINT OF GRACE

(78]
~4

30 | 5 | POINT OF GRACE

SPARROW 1328

8

26 | 87 | STEVEN CURTIS CHAPMAN @ GREAT ADVENTURE

SPARROW 1345 CORAM DEO Il

[
w

33| g | VARIOUS ARTISTS

SPARROW 1384 LIVE ADVENTURE

80 | 16 | 23 | STEVEN CURTIS CHAPMAN

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
available. ® 1994, Billboard/BPI Communications.

CARNELL MIURRE
and The NEWORK

(_:OMMUNCI;IY CHOIR
A ;ﬁ;"_:“)( Oasy . s
QL ard §

NEW... /
...and on the Rise from. é@ g

by Is Horowitz

g Compiled from a national samle of etailstore 1 w
§ g iz‘, and one-stop sales reports.
; £ | | ARTIST TITLE
I | & | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
1 1 | 9 | TWILA PARIS  STARSONG 8805 5 weeks at No. 1 BEYOND A DREAM l[(:
2 2 | 21 | MICHAEL W. SMITH  reunion 0086/worD  FIRST DECADE 1983-1993 ™
3 3 | 23 | VARIOUS ARTISTS  REUNION 0083/WORD SONGS FROM THE LOFT
T 4 | 67| D.C. TALK @  FOREFRONT 3002/STARSONG FREE AT LAST
5 5 | 17 | SUSAN ASHTON  sParROW 1388 SUSAN ASHTON
6 | 7 | 21| CARMAN  sParrOw 1387 THE STANDARD
7 |NEWD| VARIOUS ARTISTS  MARANATHA 8758 PRECIOUS MEMORIES
8 |NEW)| STEVE GREEN  sparrow 1334 WHERE MERCY BEGINS
9 |NEWp | RON KENOLY  INTEGRITY 055/SPARROW GOD IS ABLE feemeagers)
10 13| 5 | AR Bt > CAMERICA'S 25 FAVORITE PRAISE CHORUSES VOL. 2
11 | 9 | 9 | PRAY FOR RAIN  sParrOw 1403 GOLDIE'S LAST DAY
12 | & | 21 | O M wo A LITURGY, A LEGACY & A RAGGAMUFFIN BAND
13 |15 21# GEOFF MOORE & THE DISTANCE  foReFRONT 3011/5TARSONG EVOLUTION
14 | 11| 21 | WHITE HEART  STARSONG 8277 HIGHLANDS
15 | 10| 45 | MICHAEL ENGLISH  WARNER ALLIANCE 4148/SPARROW HOPE
16 | 6 | 17 | PETRA  DAYSPRING 4238/WORD ) WAKE-UP CALL enough money to get it going.“
17 |NEW)| MICHAEL CARD  SPAaRROW 1435 JOY IN THE JOURNEY
18 | 20 | 79 | MICHAEL W. SMITH @  REUNION 0071/WORD CHANGE YOUR WORLD club.
19 | 24 | 71 | NEWSBOYS  STARSONG 8251 NOT ASHAMED
20 [19]71| 4 HIM  Benson 2960 THE BASICS OF LIFE
21 | 17 |1 97 | RAY BOLTZ DiaDEM 2094 MOMENTS FOR THE HEART i
22 | 28 | 59 { TWILA PARIS  STARSONG 8252 HEART TH;\T KNOWS YOU lotsroffremixesgand lom-ofihazs
23 | 18 |149| D.C. TALK  FOREFRONT 2682°/STARSONG NU THANG
24 |NEWD | RAY BOLTZ  worD 57868/EPIC ALLEGIANCE
25 | 31|41 | MR AT "AMERICA'S 25 FAVORITE PRAISE/WORSHIP CHORUSES
26 | 14|17 | GLAD Benson 2227 ACAPELLA HYMNS
27 | 12| 19 | WAYNE WATSON  DAYSPRING 4239/WORD A BEAUTIFUL PLACE
28 |RE-ENTRY| DAVID MEECE  STARSONG 8189 ONCE IN A LIFETIME
29 | 23| 85 | RON KENOLY  INTEGRITY 044/sParRow  LIFT HIM UP WITH RON KENOLY K E
30 Joia| 3 I B e SRANY KIRK FRANKLIN & FAMILY E PING
31 |22 1115| MICHAEL ENGLISH  WARNER ALLIANCE 4104/SPARROW MICHAEL ENGLISH SC“RE
32 [ 291 3 | HOSANNA! MUSIC  INTEGRITY 705/SPARROW TIMES OF WORSHIP
33 |RE-ENTRY| MARGARET BECKER  sparrow 1343 souL L
34 | 25| 7 | CRYSTAL LEWIS  METRO ONE 1244/DIAMANTE THE BRIDE
35 {27 |51 | CARMAN  sparrOw 1339 ABSOLUTE BEST

BY THE NUMBERS: The classical record industry must
be doing something right. How else to explain the robust
gain in annual classical dollar volume over the past five
years, rising 42% to more than $402 million at suggested
list in 1993 from $283 million in 19897

This is not a statistic normally cited by those who stub-
bornly mourn the small percentage of total sales enjoyed
by the genre. It remains an embarrassment to some that
the classical share of net industry shipments continues to
hover at about 4%, as reported by the RIAA.

But that minority share has paid out an increasing sum
annually as the overall industry expands. The RIAA says
net industry shipments rose to $10 billion last year from
$6.6 billion in 1989. It credits the classical share with 4.3%
in the former year and 4% in the latter. The rest is simple
arithmetic.

GRAMMY POWER: It was an unprecedented display of
classical label hegemony. With seven awards, Deutsche
Grammophon elbowed out sister PolyGram divisions Lon-
don and Philips, and it also blew away every other major-
label contender. Embarrassingly absent at the finish line
were EMI/Angel (except for recent acquisition Virgin),
Sony Classical, BMG Classics, and the entire Elektra In-
ternational Classies combined. Koch and MusicMasters,
with a Grammy apiece, did their bit to uphold indie honor.

DG's recording of Bartok’s “Cantata Profana” and “The
Wooden Prince,” with Pierre Boulez and the Chicago
Symphony Orchestra & Chorus, won four Grammys, also

a new high for a single album. The DG winners, the dise
will be stickered and promoted via dealer incentives.

HOPE SPRINGS ETERNAL: BMG Classics is keeping
its fingers crossed. There's budding hope that Van Cli-
burn’s reported full-scale return to the concert stage also
will spell a return to the recording studio, after an absence
of more than 15 years.

Although no one at RCA Red Seal cites any firm com-
mitment, it's considered likely that at least some of Cli-
burn’s upcoming live performances will be taped in the ex-
pectation that they will yield new albums.

Cliburn's decision to undertake coast-to-coast in-store
appearances this month to plug the reissue of vintage con-
certo performances with Fritz Reiner and the Chicago
Symphony Orchestra (Billboard, March 12) is seen as an
indication of renewed interest in recording.

The dise, programming newly remastered recordings of
concertos by Rachmaninoff (No. 2) and Beethoven (No.
5), is the pianist’s first to appear on the label’s high-profile
“Living Stereo” series.

As for other “new” material, it now appears certain that
a number of Cliburn performances taped in Russia during
the *50s and '60s will be released here for the first time
on dise and home video.

Among Russian video titles in the Red Seal pipeline are
the Brahms Piano Concerto No. 2 and the Tchaikovsky
Piano Concerto No. 1, with Kiril Kondrashin directing the
Moscow Philharmonic Orchestra. Another features
Prokofiev's Third Piano Concerto. Cliburn will conduet
from the keyboard, says Red Seal executive producer Jack
Pfeiffer.

Also in reserve is a solo recital program, plus an audio-
only dise that features Cliburn in Rachmaninoff’s “Rhap-
sody on a Theme of Paganini,” again with Kondrashin and |
the MPO. |

Candidates for new live recordings begin June 18 with
a performance with Leonard Slatkin and Chicago’s Grant
Park Symphony.
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Artists & Musi
% = Compiled trom a national sample of retail store
= — T i [{ r
” § § § and one-stop sales reports.
gospel because of our mother [pioneer Mattie Moss Z g = ARTIST TITLE
Clark), because of our background, and because we Z | & | % [ LABEL & NUMBER/DISTRIBUTING LABEL
go.r;“; ,};\vant to lose anybody. If anything, we want to * & NO.1 * &
s 1 39 | MISSISSIPPI MASS CHOIR
c MALACO 6013 25 weeks at No. 1 IT REMAINS TO BE SEEN
ELEBRATIN’: James Moore reunites with the 2 | 2 | 35| KIRK FRANKLIN AND THE FAMILY
™ ‘ Mississippi Mass Choir for a live recording May 28 GOSPO-CENTRIC 21 1 9/SPARROW KIRK FRANKLIN & FAMILY
by Lisa Colli in Jackson, Miss. Moore is credited with being one of 3 | 3|19 | SHIRLEY CAESAR  WORD 57464/EPIC STAND STILL
y Lisa Lotlins the reasons the choir’s debut release was so explosive. 5 | 5 .
B Shun Pace Rhodes will be a special guest . .. Malaco fa Jled 3 WAYREN M I D O L L[ S DEAE Lo
ELIE.V.ING IN MIHACLES: One of the m.onth’s Records ce_lebrates 100 years_ot’ gospel music with a 5 | 6 | 13| LASHUN PACE  savoy 14814/mMALACO SHEKINAH GLORY
n?ost exciting releuses ’comes from the Clark Sisters, live x'e_corglmg, set. for Jung 5 in Atlanta, .teammg. the 6 | 5 | 15| REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS
who rate among gospel’s most beloved veteran groups. Angelic Gospel Singers with the Sensational Night- WORD 57465/EPIC THROUGH GOD'S EYES
Preoccupied with a lal_)el change, new produc_ers, and engales ... Speaking of Mglaco, gospel (111'ec_t01" Jgrry 7 | 7 | 17| YOLANDA ADAMS  TriBUTE 3037 SAVE THE WORLD
stage and vocal work in gospel-oriented musicals, the Mannery reports a bump in sales for the Mississippi
group has kept a low profile for the last three years. Mass Choir since the airing of the Stellar Awards. Oth- 8 | 8 | 15 | CHICAGO MASS CHOIR cai 1074 PLEASE DON'T LEAVE ME
For the Clark Sisters, _the 1‘elease—\\_hlch is expected ers experiencing sales gains mcl'u.(le Qompupy, Yo- 9 | 10|43 | THE CANTON SPIRITUALS  stackseray 1600/mataco LIVE IN MEMPHIS
to enter in heavy rotation on gospel airwaves—inarks landa Adams, and, of course, Kirk Franklin, who
both a personal victory and a milestone. “This is the entered The Billhoard 200 at No. 193 on March 12— 10 | 11 | 25 | HELEN BAYLOR  wORD 57463/€PIC START ALL OVER
first time that we've recorded without Twinkie,” Karen a first for Sparrow Records. 11 | g | 37 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
reports. 1 BENSON 0121/CGI LIVE IN TORONTO
For years, it was Twinkie Clark who was most A DIAMOND IN THE ROUGH" That’s how 12 ! 12 | 17 | LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
credited with the group’s trademark style and innova- Warner Alliance president Neal Joseph views Cru- LA JOREH RIOMALIS N IS ESITELY
tive sound. “Miracles” showcases the talents of re- sade, the latest act to join his roster. The music—con- 13 13)41 n’},{ﬁ'ﬁl 3,'15}“““ S IHENEY GENERATIONA%%OLF\((AGLEOST TAKE-OVER
maining sisters Karen, Jackie, and Dorinda. “If it temporary gospel infused with jazz and hip-hop—is
hadn’t been for the studio, for my work, and what the derived from the everyday inner-city struggles of 14 |15 | 25 | JOHN P. KEE/VIP MASS CHOIR _ Tvscot ssoo/uve LILLY IN THE VALLEY
producers were able to bring out, I don’t think I would group members Chanese Jackson, Charise Jackson, 15 | 14 | 37 | DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE JE
have known what I could do,” Jackie says. Luther Hanes, and Morris and Yolanda Holmes, ARG MY
Producers Bebe Winans and Michael Powell who came together in 1987 in the San Francisco Bay 16 | 16 | 17 | DOTTIE JONES  BeLLmaRK 77005 ON MY OWN
couldn’t be more pleased with the result. “I just be- area as five troubled young people seeking positive di- 17 |28 | 3 | THE GMWA NATIONAL MASS CHOIR
lieve it's going to do more miraculous things,” Bebe rections for their lives. Joseph signed the group last BENSONHIOZ97EG) LIVE IN INDIANAPOLIS
savs. “Th er v dilig 1 i S i a1 4 - bei . o : i BISHOP P. S. MORTON, SR./GREATER ST. STEPHEN MASS CHOIR
y T ey vvxel_e very (ﬁlylgent in giving us Fhe time year _1fte1 being handed a der_no_thd_t he fo‘}md himself 18 [ 1815 B B hy 1003/ MaL ACO WE OFFER CHRIST
to do what we did, and we're all very proud of the end listening to over and over again in his car. “It was very
result.” unique,” Joseph says. “The feel of Earth, Wind & Fire 19 |17 | 27 | RICHARD SMALLWOOD  sparrOW 1352 SN
“Miracles” explores the Clark Sisters’ vocal depth with a praise and worship message. What really got 20 | 24 | 15 | RUDOLPH STANFIELD & NEW REVELATION
and growth. In fact, Sparrow Records is heralding “a me was when I went to Oakland for a showcase and SOUND OF COSPEL 211 SIVEAND IN PRAISEN
new and improved Clark Sisters.” However, Jackie was floored by the impact they had on live audiences. 21 | 23|11 | SONYA BARRY  BORN AGAIN 1001 THE WORLD IS LIKE A SHADOW
says the group’s trademark sound is s}ill evident. “It’'s I saw tremendous potential.” The _group’s_ sel(-titled 22 [ 30 3 | CARNELLE MURELL & THE NEWORK COMMUNITY CHOIR
something old and something new,” she says. “Of debut release shipped Jan. 21 and is creating a buzz SAVOY 14815/MALACO WAIT | SAY ON THE LORD
course, it’s the combination that rea_llly makes it great. in both the CBA and gospel markets. 23 | 21| 21 | TIMOTHY WRIGHT  TriBUTE 282 WE NEED A MIRACLE
We went back and grabbed some of the old traditional
24 [ 19| 7 | MYRNA SUMMERS  savOy 14816/MALACO DELIVERANCE
25 |[NEWp | ALLEN & ALLEN cai 1077 ALLEN & ALLEN
26 | 22 | 31 | THE CHRISTIANAIRES
CGI 1000 THE VISION BECOMES CLEARER. ..
= 27 |NEWp | COMMISSIONED  BensON 1078/CGt MATTERS OF THE HEART
28 |26 | 47 TRI-CITY SINGERS
GOSPO-CENTRIC 2117/SPARROW A SONGWRITER'’S POINT OF VIEW
cu]t_ural hero and very nice man. Thg festival’s new ower, 29 | 31| 33 | FRANK WILLIAMS  matsco ad61 FRANK WILLIAMS SINGS
Mojo Concerts, promises to maintain (renew?) the festi- ETICACEICOMMUSTYICHOIR —
val's greatness. 30 |NEW) AMBASSADOR 7901425601 WE GIVE YOU PRAISE
REV. F.C. BARNES
DEPARTMENT OF NONE GREATER: Ts there any- 31| 20| 17 | i mrt 1019 | CAN'T MAKE IT (WITHOUT THE LORD)
bO(!y on the planet who plays jazz .\'1olm as sweetly :<m(1 as 32 |NEWD | BOBBY JONES tvscor 4041 BRING IT TO JESUS
lyrically as Stephane Grappelli? (The answer is no.)
by Jeff Levenson There’s good reason: He’s been at it for most of his 85 33 [ 3341 | CLC YOUTH CHOIR  COMMAND 5522/WORD LIVE IN THE SPIRIT
years. To celebrate this remarkable musician, Angel has 34 | 29| 63 | REV. CLAY EVANS  savov 7106/mataco I'M GOING THROUGH
FESTIVAL STUFF: Festivals could be the jazz indus- just issued “85 And Still Swinging,” a live Carnegie Hall
try's greatest growth area. In recent years, we've seen birthday concert featuring gypsy guitarists the Rosen- 35 |27 | 19 | THE ORIGINAL SOUL STIRRERS  TisiT 777 SING
thgm mtuzill_y explode. around the country an(lv overseas. berg Trio ... Also up, as pa@ of its new recq’l‘(l‘l‘ngs pro- 36 | 25 | 31 | WITNESS  coro102 STANDARD
Big business. (Was 1 time when only George Wein had a  gram, Omega/Vanguard Classics has Grappelli’s “So Easy
lock on this action, though he remains (/e impresario with To Remember.” The cover tag line tells us that the ses- 37 | 32| 71 | GEORGIA MASS CHOIR  savov 7102+/maLaco | SING BECAUSE I'M HAPPY
clout.) We’ll keep you posted on upcoming iLerps as they sions were held “in honor of his 85th birthday.” Play on. 38 |Re.enTry| REV. RL. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR
trickle in. For now: The relatively new St. Lucia fest has N FAITH 1993 | SHALL NOT BE MOVED
announced the line—up fox" its third annual, slated for May EW LABEL STUFF: Avenue Jazz, a new label 39 | 36 | 37 | TRINITY TEMPLE GOSPEL CHOIR  Tvscor 4037/ATLANTA INTL.  HOLY ONE
12-15. Those appearing include: George Benson, Betty launched out of Avenue Records, has made a significant YOUNG ARTISTS FOR CHRIST
Carter, Don Pullen, Julian Joseph, Herbie Hancock, signing in Maynard Ferguson. “Live I'rom London” is the 40 |NEWD SOUND OF GOSPEL 212 YOUNG ARTISTS FOR CHRIST WORKSHOP 1991

Luther Vandross, George Howard, Eric Gable, and
Claudio Roditi. BET, which will serve as the title sponsor,
is planning a broadcast of the videotaped festival when its
24-hour jazz channel debuts in the fall ... Jazz Aspen at
Snowmuass, my vote for the festival most likely to induce
Rocky Mountain spotted (jazz) fever, has its fourth annual
planned for June 22-26. Billed as “Le Cirque du Jazz,” the
fest boasts a fine assortment of performers, among them:
Aaron Neville, Gonzalo Rubalcaba, Bobby McFerrin,
Ralph Suttion, Kenny Davern, Guy Lafitte, Lou Rawls,
Nelson Rangell, and the Rippingtons featuring Russ
Freeman. (My favorite stuff? The Snowmass Balloon Fes-
tival, and the high-altitude links, where long-drive golf
balls travel three-quarters of a mile. Yeah, my lips to God’s
ears.) ... The North Sea fest, which during the last 18
years held the title as the biggest, baddest, most tumultu-
ous of jazz happenings, has fallen on, well, less soft. times.
The reason? Hard to pinpoint, though it probably involves
the death of festival founder and organizer Paul Acket, a

first disc out of the box for the dog whistle trumpeter. The
label plans to sign between four and six new artists this
year ... Noteworthy Records, a Seattle-based label target-
ing the contemporary side of life, is about to issue its first-
ever title, “Save The Children”; it comes from saxophonist
(and label VP) Michael Paulo.

JAZZ, KIDS, AND EDUCATION: GRP has donated its
entire catalog—450 titles or so of new recordings and reis-
sues from its current vaults including material from Decca
and Impulse—to the LaGuardia High School of the Per-
forming Arts in Manhattan. The donation was designed to
assist in the revitalization of the school’s jazz studies pro-
gram . . . Ernie Watts, who's got a4 new JVC issue, “Reach-
ing Up,” is pushing music education with a national promo-
tion tied to Keilwerth saxophones, his axes exclusively . ..
Kevyn Lettau, another of JVC’s artists, is doing a benefit,
Wednesday (16), and a video on behalf of Children Of The
Night, the resident shelter for teen-age runaways.

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
miliion units with each additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl available. © 1994, Billboard/BP! Communications.
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by John Lannert

DANCING TO THE MAX: With the appointment of
Rick Correoso as the company’s marketing director,
prosperous Spanish imprint Max Music and Enter-
tainment is looking to erack the U.S. Latin and dance
markets.

during his pleasant set Feb. 28 at the Warsaw in New
York.

Like Jerry Rivera, Enriquez displayed an endear-
ingly shy stage presence, complemented by considera-
bly more stage mobility than Rivera.

And as Enriquez crooned three tracks from his
eponymous Sonero/RMM debut, one spectator men-
tioned that his smooth (if untested) baritone reminded
her of a “Mexican Rey Ruiz.” While that comparison
rang premature, Enriquez could follow Ruiz’s path to
commercial prosperity—and perhaps convert a few
Mexican fans to salsa along the way.

BAHIA WIGGLES: In the steamy Bahian capital of
Salvador, each Carnaval brings a new dancing fad.

FOR WEEK ENDING MARCH 19, 1994

“Billboard.Latin 50... .

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by l llll|l
ol | 58| v

Z¥ | <% | £3 | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE

* & * GREATEST GAINER/NO. 1 * &« *

1 1 37 GLORIA ESTEFAN e EPIC 53807/SONY 37 weeks at No. 1 MI TIERRA

2 2 17 GIPSY KINGS ELEKTRA MUSICIAN 61599/ELEKTRA LOVE & LIBERTE

3 3 14 | BRONCO FONOVISA 6015 PURA SANGRE

I 4 28 M. A. SOLIS Y LOS BUKIS FONOVISA 6002 INALCANZABLE

11 | 37 | GIPSY KINGS ELEKTRA 60845 GIPSY KINGS

19 JERRY_RIVERA SONY 81150 CARA DE NINO

4 LOS TEMERARIDS AFG SiGMA 3006

TU ULTIMA CANCION

QUE ESPERABAS?

37 LUIS MIGUEL ® WEA LATINA 75805

ROMANCE

5
8
9 16 MAZZ EMI LATIN 27738
6
7!

37 MANA WEA LATINA 90818

DONDE JUGARAN LOS NINOS

37 LUIS MIGUEL WEA LATINA 92993

ARIES

-
>2]

RAPHAEL

“Fantasia”

Eydie Gorme
y Los Panchos

'LPEYES 'LPECORDS INC.

CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125« Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA - EVERYTHING YOU NEED IN MUSIC

MAJOR CREDIT CARDS ACCEPTED

5 VICENTE FERNANDEZ SoNY 81190

So says Max president Alfredo Pecalld, who adds Last year, “trio elétricos” —huge trucks with bands iZ 0 ey JOAND N MAGHOS o LS8 QEERSS 1L EHO
that the labels initial shipment of product will be out backed by thunderous sound systems—roamed the 20 | 37 | SELENA EMI LATIN 42770 LIVE!
within the next few weeks. Max’s pair of Latino-tar- ecity promoting a sexy step scalled the “rala o pinto,” 14 | 15 | 22 | FAMA sony 81134 £N GRANDE
geted albums are Vice Versa’s “Un Amigo De Ver- based on a song by Z¢ Paulo. At this year’s Carnaval, 15 | 18 | 7 | RICARDO MONTANER RODVEN 3063 EXITOS Y ALGO MAS
dad,” which, according to Pecalld, has sold 300,000 which culminated Feb. 15, the preferred terpsicho- 16 | 13 | 16 | ANA GABRIEL sonv 81152 T
units in Spain, and Paco Pil's “Viva La Fiesta.” rean maneuver was “requebro” or “wiggle.” Inspired ot R | souNG e T loeizae eI

More than a half dozen 12-inch singles are set to by Olodum’s song “Requebra,” this kinetic twirl calls T
ship as well, including titles from Vice Versa, Paco Pil, for an enclasped couple to shake its hips while de- 18 | 10 | 28 | EMILIO NAVAIRA Emi LATN 42838
and a new remix of Eartha Kitt’s early ’80s club scending to the ground until the pair’s backsides touch 21 | 6 REY RUIZ SONY 81185 Mi MEDIA MITAD
smash “Where Is My Man.” the ground. Sounds something like a fraternity crowd 23 | 6 | LIBERACION FONOVISA 6014 EEEEN

“We want to break into the dance market with sev- doing the cerouch-stomp to the Istey Brothers’
eral maxis and creale a few hits,” says Pecallo. “Later, “Shout.” In any case, Salvador’s Carnaval was a re- 21 | 19 | 37 | LINDA RONSTADT ELEKTRA 60765 CANCIONESIDEMIBADRE
we will make compilation packages of those hits with sounding commercial triumph, bringing in 700,000 @ 34 | 2 | THE BARRIO BOYZZ em: LATIN 27344 DONDEQUIERA QUE ESTES
new remixes.” tourists, who pumped $200 million dollars into the lo- 23 | 24 | 37 | JULIO IGLESIAS SONY 38640 JULIO

For Correoso, who was just promoted by Rodven to ecal economy. The event cost the city of 3 million people 27 | 37 | GIPSY KINGS ELExTRA 61350 e
national sales director several weeks back, the new job  $6.3 million to stage. =
offers him “the challenge of starting a new label.” (25)| 33 | 2 | LOSFUGITIVOS RoovEN 3051 VANIDOSA

RE LEASE UPDATE: Just out on TropiJazz/Sony is 26 | 37 | GIPSY KINGS £LexTRA 60892 MOSAIQUE.
BUT WHERE WAS THE SOMBRERO? It is diffi- “‘In Session,” the second splendid album by Tito 27 T o 1185 § VICENTE FEmWANDEL Son 81070 TR e QUL SEAS AJENA
cult to gauge a new act via three songs sung to a taped Pucnte’s Golden Latin Jazz All Stars. Members of —
instrumental backdrop, but Mexico’s upstart salsero the aptly monikered ensemble reuniting are Mongo 28 |.31 | 9 | LOSPALOMINOS sonvs1174 CORAZON DE CRISTAL
Jesiis Enriquez flashed promising signs of stardom (Continued on page 4}) 29 | 18 | 12 | LOS REHENES FONOVISA 6006 LOS REHENES
30 30 18 GARY HOBBS EMI LATIN 27412 TE VAS A ACORDAR
3l 22 2 BANDA VALLARTA SHOW FONOVISA 6016 EL TIRADOR
32 | 32 | 37 | SELENA Em LATIN 42635 ENTRE A Ml MUNDO
33 28 37 LA MAFIA SONY 80925 AHORA Y SIEMPRE
34 35 37 ANA GABRIEL GLOBO 80871/SONY THE BEST
@ 39 37 GIPSY KINGS ELEKTRA 61179 ESTE MUNDO
s

20 DE COLECCION

37 | 26 | 13 | RICK TREVINO sony 81105 DOS MUNDOS
* * * HOT SHOT DEBUT * * *
NEWD> | MANA wea LATINA x FALTA AMOR

E. GORME/LOS PANCHOS SONY 81176

24 GRANDES CANCIONES

BANDA MACHOS FONOVISA 9069

CON SANGRE DE INDIO

40 [ 37 JON SECADA S8K 80646/EM! LATIN OTRO DIA MAS SIN VERTE
NEW } LA TROPA F MANNY x/WEA LATINA OTRO DIA
46 35 BANDA MACHOS FONOVISA 6161 CASIMIRA

V. FERNANDEZ/R. AYALA SONY 80628

ARRIBA EL NORTE...

LINDA RONSTADT ELEKTRA 61239

MAS CANCIONES

s@ssgagse:e@|@

UNA
9 THE BARRIO EMi LATIN 9 JUAN LUIS kAREN/BMG

DONDEQUIERA AREITO

10 JULIO IGLESIAS sony 10 LINDA RONSTAOT ELEXTRA
JULIO FRENESI

11 GIPSY KINGS ELEKTRA 11 WILLY CHIRING sony
LIVE SOUTH BEACH

12 GIPSY KINGS ELEKTRA 12 VARIQUS ARTISTS sony
MOSAIQUE MERENGUISIMO

13 ANA GABRIEL GLOBO/SONY 13 VARIOUS ARTISTS mapacy
THE BEST ALL THE BEST FROM CUBA

14 GIPSY KINGS ELEKTRA 14 WILLIE COLON sony
ESTE MUNDO THE BEST

15 MANA WEA LATINA 15 GILBERTO SANTA sony
FALTA AMOR NACE AQUI

37 36 JERRY RIVERA SONY 80776 CUENTA CONMIGO
48 37 CULTURAS MANNY 13022/WEA LATINA CULTURE SHOCK
38 14 MARC ANTHONY SOHO SOUNDS 80958/SONY OTRA NOTA
RE-ENTRY JULIO IGLESIAS SONY 84304 HEY!
36 37 JUAN LUIS GUERRA Y 4.40 KAREN 109/BMG BACHATA ROSA
POP | TROPICAL/SALSA | REGIONAL MEXICAN
1 GIPSY KINGS ELEKTRA 1 GLORIA ESTEFAN ePIC/SONY 1 BRONCO rFonoOvISA
LOVE & LIBERTE MI TIERRA PURA SANGRE
2 M. A. SOLIS Fonovisa 2 JERRY RIVERA sony 2 LOS TEMERARIOS AfG
INALCANZABLE CARA DE NINO TU ULTIMA
3 GIPSY KINGS eLEXTRA 3 SOUNDTRACK £LEXTRA 3 MAZZ eMI LATIN
GIPSY KINGS THE MAMBO KINGS QUE ESPERABAS?
4 LUIS MIGUEL wea LATINA 4 REY RUIZ sony 4 BANDA MACHOS ronovisa
ROMANCE MI MEDIA MITAD LOS MACHOS TAMBIEN
5 LUIS MIGUEL wea LATINA 5 JERRY RIVERA sony 5 SELENA eMi LATIN
ARIES CUENTA CONMIGO LIVE!
6 MANA WEA LATINA 6 MARC ANTHONY sony 6 FAMA sony
DONDE JUGARAN OTRA NOTA EN GRANDE
7 R. MONTANER RODVEN 7 JUAN LUIS KAREN/BMG 7 EMILIO NAVAIRA EMI LATIN
EXITOS Y ALGO MAS BACHATA ROSA SOUTHERN EXPOSURE
8 ANA GABRIEL sony 8 VARIOUS ARTISTS sony 8 LIBERACION Fonovisa
SALSA EN GRANDE VOL.3 LIBERACION

9 LINDA RONSTADT EeLekTRA

CANCIONES DE Mi PADRE

10 LOS FUGITIVOS RODVEN
