GRP Records proudly presents Phillip
Bent’s debut retease, “The Pressure.”
This exciting, young flutist from the U.K.
blends today’s contemporary swing jazz
with soulful funk rhythms. Look out for
this rising new star’s first single and
video “The World Is A Ghetto.” Hear
and feel “The Pressure’—available on
GRP Records—Compact Discs and
Cassettes.
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NEWSPAPER

Majors Lash Out At Used-CD Biz

Distribs Talk Tough; Sanctions Threatened

B BY ED CHRISTMAN

ORLANDO, Fla.—At least three of
the major distributors, charging that
the buying and selling of used CDs is
jeopardizing the future health of the
music industry, have declared war on
retailers involved in that business.
The 35th annual National Assn. of
Recording Merchandisers conven-
tion, held March 6-9 at Marriott’s Or-
lando World Center, started off on an
upbeat note when NARM announced
it had chosen a standard electronic

article surveillance technology (see
story, page 6). But hostilities were ig-
nited when manufacturers threat-
ened to iImpose sanctions on retailers
buying and selling used CDs, includ-

For more NARM coverage
see pages 6, 58, 84, and 85

ing cutting them off from direct buy-
ing.

Currently, three major chains are
engaged in the used-CD business—

Rock Radio Makes Time For
Alice In Ghains, Soul Asylum

E BY ERIC BOEHLERT

Don Fleming
Jay “The Rummager” Splegel
Eric Vermillon
Malcolm Riviera
Featuring Accelerator and
Real Gone Deal.

“Artist to watch in ‘93.7- L.A. Times
Produced by Butch Vig.
On tour with Dinosaur Jr 3/27-4/30
COLUMBIA

NEW YORK—As album rock radio
continues to embrace more types of
artists once routinely shunned, Co-
lumbia acts Soul Asylum and Alice In

ALICE IN CHAINS SOUL ASYLUM

Chains are among those enjoying
newfound exposure, and the high-
profile summer tours planned by the
two will no doubt broaden their
bases.

While both bands have distinct
sounds and styles, rock programmers
say the two acts deliver the hard-driv-
ing guitar rock that listeners want
more of, even if it comes from little-
known artists. In the past, nameless
artists on heritage-heavy rock radio
were often met with resistance by
programmers and listeners.

In February, Soul Asylum’s “Some-

body To Shove” peaked inside the Bill-
board Album Rock Tracks top 10 and
went to No. 1 on the Modern Rock

(Continued on page 95)

Torrance, Calif.-based Wherehouse
Entertainment, which is testing it in
28 of its 315 stores; Amarillo, Texas-
based Western Merchandisers, which
is known to be testing the business in
at least two of its 102 outlets; and Mil-
ford, Mass.-based Strawberries,
which carries used CDs in one of its
136 outlets. But a number of other
chains are said to be considering test-
ing the business, and some may al-
ready be doing so secretly.

When those chains started testing
used CDs, the major distributors ex-
pressed dissatisfaction with the
move, but they cited the “right of
first sale” doctrine and said there
was little they could do to stop it.

At NARM, however, Sony Music
Distribution, WEA, and CEMA tried
to put the genie back into the bottle
with tough talk about what actions
they might take against merchants
carrying used CDs.

Paul Smith, president of Sony Mu-

(Continued on page 84)

E BY PHILIP SWEENEY

HAVANA—Two years into the “spe-
cial period” occasioned by the col-
lapse of Soviet bloc support, the Cu-
ban economy is mu-
tating to survive, and
the music industry is
at the forefront of
the change.

New, freer finan-
cial guidelines and
operating procedures
are discreetly emerg-
ing, although the pro-

A Bare-Bones Music Trade
Feeling Its Way In Guba

sales figures were available on Cu-
ban music, it appears to be more in
favor internationally recently than it
has been for two decades.

Within Cuba, the state of music is
complicated by the
gulf between visitors
with dollars and peso-
spending Cubans, for
whom possession of
dollars is punishable.
In the international
hotels, well-stocked
buffets and Spanish
wines are freely

cess is ad hoc and experimental. available for dollars, while
Meanwhile, although no worldwide (Continued on page 40)
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Grammy Win
Propels Lang To
Platinum Status

B BY MELINDA NEWMAN

NEW YORK—Three years ago,
k.d. lang won a Grammy for best
country vocal performance, fe-
male, for her
album “Abso-
lute Torch &
Twang.” At
last month's
Grammy cere-
mony, she col-
lected the tro-
phy for best
pop vocal per-
formance, fe-
male, for the top 40 hit “Constant
Craving,” and earned her first

(Continued on page 95)

LANG

Blockbuster Mulls
Gable Venture
With Partners

EBY SETH GOLDSTEIN

NEW YORK—BIlockbuster Enter-
tainment, trying to make sure it has
every possible access to the home,
may spin a cable web with program-
ming strands from two of its newest
investments, Republic Pictures and
Spelling Entertainment Group.

The retail chain bought a $25 mil-
lion stake in Republic Pictures in
February (Billboard, Feb. 6); this

(Continued on page 96)

TexxMex

SEE PAGE 41

IN THE NEWS

Industry Mourns Loss
Of Jazz Giant Eckstine

PAGE 10
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Album debuts
at No. 1
in the U.K.

The new album. 2/4-96984. Featuring “Are You Gonna Go My Way.”
Produced by Lenny Kravi
Representation: Craig Fruin/HK Management
On Virgin compact discs and cassettes
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AIMEE MANN: ‘WHATEVER" MATTERS

To speak from the heart requires courage, but to sing from
the heart can take something more valiant: a desire to share
one's deepest vulnerabilities.

“Telling what you feel, trying to talk about what’s important
to you, does not make you weaker,” says blonde, winsome Ai-
mee Mann with a calm smile, by way of discussing “Whatever,”
her first solo album (on Imago/BMG, due May 11). “That’s the
big secret that nobody seems to get. I think the role of artists
and songwriters is to say, ‘Maybe you can’t do this, but I'll do it
for you.” In other words, I'll try to sing, out loud, the truth of
what you and I both feel. I have nothing but disdain for people
who spend a lot of energy trying to protect their emotions.”

And Mann’s many fans have nothing but respect for the sing-
er/songwriter’s forceful output since 1985, which appeared on
three albums (‘“Voices Carry,” “Welcome Home,” “Everything’s
Different Now”’) by the Boston-based group 'Til Tuesday, and is
now displayed on her own free-standing debut. One of her staun-
chest admirers is Elvis Costello (with whom she

great amounts because they become narcissistic, a way to cover
up inadequacies or fears.”

Professionally, the facts Mann chose not to avoid on “Whatev-
er’ were the personal regret and discouragement she felt after
reaching a commercial and artistic impasse with former label
Epic following the release in 1988 of “Everything’s Different
Now"” (her then-finest and least-known album). After years in
and out of lawyers’ offices and showcase clubs—grappling with
the possibility that her career was permanently crippled—she
reached a diplomatic agreement and a new beginning. Deciding
to strike out on her own, she found new manager Patrick Rains
willing to put up the money for her to make “Whatever” entirely
under her own flag—right down to its cover art—and then pre-
sented the finished product to Imago. While risky, it was a strat-
egy that turned Manr from a virtual lost soul into one of the
year’s most dramatic new faces.

But it also parallels the struggles and sorrows of her own
background, including the part about being
“lost.”

wrote the wistful “The Other End [Of The Tele-
scope]” on “Everything’s Different Now”), who
has pronounced her among the foremost song-
smiths in popular music today. She’s also an in-
tensely expressive vocalist, her tangy, insistent
phrasing and the pressing tone of her lyric lines
converting each silvery melody line from a co-
vert notion into a kindred necessity.

And while Mann is still best known as the em-
bodiment of “Voices Carry,” the top-10 hit "Til
Tuesday enjoyed in the spring of ‘85, her reputa-
tion in critical and cult circles rests on the un-
shakable spell of subsequent efforts like “Com-
ing Up Close” and “Rip In Heaven,” each a
searching oath of romantic self-scrutiny that is
unstinting in its seasoned frankness.

What protects Mann’s music from the traps of
pop self-pity or trifling bathos are its imperti-

nent wit and coolly suggestive structure, the imth‘y Wht

player and arranger taking over from the writer

TO MY EARS

“My parents split up when [ was about 3 years
old,” she explains. “And my mother and her new
man, he concocted this plan to kidnap my brother
and I and go off to Europe with his kids from a
previous marriage. They couldn’t get my broth-
er, but I went with them. My father, an advertis-
ing executive, was searching for me with private
detectives for a year! That’s probably why 1
don’t like to travel,” she notes, laughing.

“I was returned to my father and the divorce
was made final, but then I didn’t see my mother
again until 15 years later.”

At this point, Mann was 18 and had decided to
leave her home in Richmond, Va., to attend the
Berklee School of Music in Boston. In between
stints baking croissants at an Au Bon Pain shop
in the Prudential Center and working at the
counters of Strawberries and Newbury Comics
record shops, she grew from a shy member of

to insert devious and sly instrumental touches to

sharpen her messages. A perfect example of this able balance
occurs at regular intervals throughout the “Whatever” album,
whose parallel themes are the rewarding difficulties of self-re-
demption (on first single “I Should’ve Known,” “Put Me On
Top,” “Way Back When”) and the surface temptations of self-
defeat (“I’ve Had It,” “Could’ve Been Anyone,” “Jacob Marley’s
Chain.”)

Theme-wise, are these tracks lovelorn exercises, poison-pen
letters, rapt reaffirmations, or caustic manifestos? Stylistically,
are they intricate pop ballads, wrenching rock confessions, sly
folk-punk outbursts?

Turns out they’re all of the above and more, performed with a
Beatles-esque disregard for the improprieties of mixing irate pow-
er chords, folkish strumming, sighing French horns, and a snare
drum that sounds like it’s ringing from the recreation room of a
mental ward. Her enticing singing winds its way through the flaw-
less counterpoint like a cunning waif, whispering and prodding and
rising in a trenchant warble that leaves no insight unspoken.

“Songwriting can take on any amount of separate lives ac-
cording to the treatments you give it,” says Mann, “but it should
never be a dodge or a disguise for the central issue of telling the
truth. Even pity and compassion and gratitude, although very
noble impulses in themselves, can be very destructive in too

MAKING FAMOUS MUSIC

As Famous Music moves into its 10th month under the leader-
ship of Irwin Robinson, the publisher is making bold moves to
expand operations, staff, and catalog, including the opening of
a London office and alterations to its royalty system. Irv Licht-
| man reports. Page 16

. DANCE MUSIC’S DAYS IN THE SUN

Conferees at the eighth annual Winter Music Conference in Mi-
ami held serious discussions on the future of dance music as it
swims into the mainstream, and witnessed star turns by rising
divas. For some, this year's meet reached new levels of produc-
tivity—others held record pools and the hotel pool in equally
high regard. Larry Flick tells the story. Page 30
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the Young Snakes to the leader of the successful
if beleaguered 'Til Tuesday.

In the intervening years, Aimee, now 32, has resumed contact
with her mom (“She’s very soft-spoken and intelligent, with a
somewhat introverted, analytical thing I recognize in myself;
she now works finding foster homes for disturbed children”),
and taken control of her own destiny.

“The best thing that anyone can ever do—and that I certainly
did—is make a choice not to be afraid anymore. I was a very
fearful person, and leaving Richmond to go to the big city of
Boston by myself for music school when I knew nothing but four
Neil Young chords on an acoustic guitar—that completely
changed my life.

“This is embarassing to admit, but I find it useful in times of
stress to imagine I’'m talking to the most perfect, loving, under-
standing person I can envision, and say, ‘Well, what should I do
in this situation? I'm completely upset.’ I then have that ideal
person talk to me and say, ‘It’s not really this that you’re upset
about. It’s because it reminds you of this other thing.’

“In short, I know the right thing to do, but I had to learn to
give myself those answers. The realization that I could be so ob-
jective about myself is what’s made me a good songwriter.”

And it's what makes Aimee Mann’s “Whatever” such a great
achievement.
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Minorities Need Greater Radio Voice

# BY JOYCE KING

Four years ago, I used this forum to ex-
press concerns on racism and discrimina-
tion in radio (Billboard, June 3, 1989). Now,
I’'m back to share an update in this presi-
dentially designated “year of the woman.”

If our diverse, yet collective voices are to
ever be heard full-strength, my 1989
charge and ultimate challenge to GMs and
PDs must be loudly repeated for those who
missed it the first time around: Hire quali-
fied minorities, like myself, to work on-air
positions in prime-time slots. No quotas.
No federal headaches. Best talent for the
position. Then, promote us. Allow us to rep-
resent your station. Promise and deliver
appearance fees. And stand back, while we
show you what we can do.

Several years of late- and mostly over-
night shifts in white radio originally forced
this ghetto stepdaughter to speak out
about the obvious lack of opportunities for
hard-working, creative, intelligent, and
yes, great-sounding minorities. My own
sound is now 14 years strong with a re-
sumé that reads AC, CHR, urban, EZ, jazz,
news/talk, and achy breaky country.

San Diego Union-Tribune radio critic
Robert Hawkins once described my voice
as one that offered no trace of ethnicity or
geographical upbringing. In layman’s
terms, that easily translates into the mark
of a polished professional. Unfortunately,
this same set of provocative pipes God
blessed me with has caused unbelievable
prejudice and setbacks. My African fea-
tures didn’t help much either, but I still
proudly refuse to alter my style or person-
ality. And I know this happens to others in
similar situations.

Out of fairness to those who truly de-
serve the credit, a lot of it has nothing to do
with the capabilities or talent of minorities
and women. All indications, I’'m sad to re-
port, continue to point to the “good ol’ boy”
network invisibly and firmly in place.

In 1990, research from around the nation
featured embarrassing statistics that

showed only about 200 women working on-
the-air, full- or part-time, in some capacity
(news, traffic, sidekick). Yet, Arbitron tells
advisers, year after year, major or medium
market, that women comprise well more
than half of the radio listening audience.
And according to Billboard, African Ameri-
cans listen to 50% more radio than whites.
Half of all black adults say radio is their
first source of news in the morning.

‘Solo female
[DJs] will still find
middays the
glass ceiling’

Joyce King is
an afternoon
news anchor at
KVIL Dallas.

Such loyalty should be seriously consid-
ered in a ratings war designed to attract
listeners of all ages, shapes, sizes, and col-
ors. Instead, black people are barely repre-
sented on the air outside the urban arena.

Most minorities and women remain scat-
tered, usually relegated to over- and late-
night duty, and, more often than not, paid
pennies on the dollar compared with white
males in the business. The bulk of U.S. fe-
male listenership can’t possibly be fully
aware of the discrimination faced by the
voices they may long to hear more of:
voices that reflect a woman'’s perspective,
the African-American edge, or just a differ-
ent point of view.

Behind closed doors, male managers
have called me an unappreciative bitch for
inquring about promotions. Some attempt-
ed to make me feel inferior. That tactic was
usually abandoned quickly. Others took a
more clever, sympathetic route with a
twisted logic, saying they would promote
me if they could, but consumers don’t de-
mand it. Consequently, at station after sta-
tion, I was left to linger on graveyard
shifts while less talented, less experienced

personnel zipped up the airwave ladder to
more exposure, more money, extracurricu-
lar promotional activities, and lucrative
contracts.

In 14 years, I've worked for one only fe-
male programmer, who wasted no time in
promoting me to an early evening shift.
None of those stations at which I've been
employed that are run by white executives
have opened the door to a black or brown
PD or GM. In fact, a lot of times, my pres-
ence has been the only such presence in the
station. It’s lonely when the business you
love still doesn’t adequately or realistically
reflect your world.

Now for some positive news. Research
updates confirm the voices of more women
and minorities are being included on-air
now more than ever before. Major markets
now almost always desire a female side-
kick to help make morning shows a suc-
cess. We can find jobs in traffic, vans and
news.

However, solo female personalities (DJs)
will still find middays the on-air glass ceil-
ing. Midday male dominance continues into
the "90s. A reporter called me a few months
ago seeking my response to charges from
some GMs that they found conclusive re-
search that proved beyond a shadow of a
doubt that women generally don’t support
women on the air. My only comment to that
half-baked fabrication was “if there’s an
ounce of truth to it, then it's time to do
some new research, take some new data.”

The uphill struggle to excel and eventu-
ally retire as PDs and GMs has only begun.
Like athletes, air personalities should equip
themselves for life after-air.

Joyce King recently celebrated her first
year of afternoon news at the Infinity-
owned KVIL Dallas and has signed for
another two years as anchor. In addi-
tion, she now writes, narrates, and pro-
duces interviews and documentaries
and was awarded the state’s KATIE
award for best documentary for her
piece “The Dream Is Still Alive.”

THANKS FOR PUBLIC RADIO COVERAGE

The recognition given to public radio
programming in Jim Bessman’s piece
(Billboard, Feb. 13) was most gratify-
ing. It would serve the recording indus-
try well to participate in public radio,
something many listeners have been do-
ing for years.

It might be said that here at WFUV
we promote the artists, not a format.
We take records beyond their ‘“‘for-
mats”’ to audiences for whom that term
is meaningless. Our listeners regularly
hear live music and unconventional in-
terviews without the hype. They hear
cuts other than the hit from an album.
They hear a variety of recordings, not
just recent releases. And finally, we
back-announce. And front-announce.
And oftentimes credit the songwriter,
featured backup musicians, and the la-
bel. And should a listener miss any of
that, they are welcome to call the sta-
tion with their questions about the re-
cordings.

LETTERS

John Hammond (Rykodisc) cites as a
drawback that public radio can’t accept
advertising. However, public radio can
afford a company with the opportunity
for exclusive identification when they
underwrite a program, advertise in pro-
gram guides, take signage at station
events, and provide promotional prod-
uct for fund-raising drives, all of which
reach a specific audience traditionally
difficult to target. The business then be-
comes associated with a widely respect-
ed, credible public service.

(Bottom Line co-owner) Allan Pep-
per’s praises are most appreciated.
Please note that we often look to the
Bottom Line for our education on what
is cutting edge!

We look forward to more coverage
about public radio and stronger rela-
tionships with the labels.

Julia Mucci

Creative services director
WFUV, Fordham Univ.
Bronx, N.Y.

PROTESTING THE CD

I would like to make a formal protest of
CDs and CD players being the only
equipment in stores today. Totally us-
able turntables still exist in millions of
homes and studios to date.

I see no reason why shelves in stores
cannot be shared with [vinyl] records.
The equipment we have is not broken
down or outdated. The sound of our ma-
chines is excellent and I am upset by
their removal from the stores. I can no
longer browse for a decent album and,
until I can, will refuse to purchase the
music of today.

Warehouses must be stocked with to-
tally good 33s. I am requesting they be
put back on the shelves and production
be continued. I'm sure there is a market
for them and a profit can be made. Until
that time I will not be buying and I am
asking other owners to do the same.

Sindy Hawke
El Toro, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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COMPLETE COVERAGE OF THE RECORDING MERCHANDISERS CONVENTION

Goodhbye Longhox; Hello Source Tags
Labels Enthused By Security Decision

B BY PAUL VERNA

ORLANDO, Fla.—Music retailers
and manufacturers assembled here
for the 35th annual convention of the
National Assn. of Recording Mer-
chandisers breathed a sigh of relief
when the NARM board made its
long-awaited recommendation of a
technology that could be used to ap-
ply security tags to product at the
point of manufacture.

After months of testing by an inde-
pendent lab, NARM recommended to
the manufacturers that they adopt
acousto-magnetic technology for the
source-tagging of most configura-
tions: CD, laserdisc, MiniDise, VHS
tape, digital compact cassette, and
certain types of audiotape packaged
in a Norelco box (Billboard, Feb. 27).

The decision represents a major
victory for Deerfield Beach, Fla.-
based Sensormatic Electronics Corp.,
proprietor of the technology selected
by NARM, and a crushing blow to
the company’s main rival, Checkpoint
Systems Inc. of Thorofare, N.J.

Source-tagging is considered an es-
sential protective measure against
shoplifting, which is expected to in-
crease when the music retail industry
converts from the 6-by-12-inch long-
box to the smaller jewel box begin-
ning April 1.

Because a comprehensive source-
tagging system—if it can be imple-
mented at all—will take several
months or even years to become ef-
fective, most U.S. retailers have de-

cided to use plastic keeper boxes as
an interim theft-deterrent (Billboard,
Feb. 6). However, many dealers con-
sider the frames expensive and un-
sightly and would rather be able to
use bare jewel boxes.

NARM'’s announcement paves the
way for the eventual elimination of
keepers. Consequently, it was em-
braced by all six of the major music
manufacturers and by an overwhelm-
ing majority of retailers.

Howard Appelbaum, executive VP
at 37-store Kemp Mill Music in Belts-
ville, Md,, said, “The recommendation
is great. The sooner we get on with it,
the better.”

Sony Music Distribution president
Paul Smith said, “We feel very good
about this. It’s been a long time com-
ing. It's a process that started 10
years ago. Dealers certainly have a
need for security, and this would also

(Continued on page 85)

ORLANDO, Fla.—One week af-
ter retailers expressed disap-
pointment with WEA’s move to
raise 328 albums into its $15.98
series, Sony Music Distribution
elevated some 280 titles to that
price point effective April 1.
Sony announced the shift to a
higher price point for those al-
bums at the annual convention of
the National Assn. of Recording
Merchandisers, held March 6-9 at
the Marriott Orlando World Cen-
ter. Paul Smith, president of
Sony Music Distribution, said,
“While we took a couple of hun-
dred titles up, many of them are
double albums. Also, we recently

Sony Upping 280 Titles
To $15.98 Price Point

took 40 or 50 titles down in
price.” He added Sony still has
many titles in its $13.98 series.
Unlike WEA, Sony did not an-
nounce a reduction in wholesale
costs. WEA appeared to be pass-
ing through some of the savings
it will realize when the longbox is
eliminated April 1 to merchants,
when it announced a 12-cent de-
crease to four price lines, and 19-
and 21-cent decreases to two oth-
er price lines (Billboard, March

6).

WEA'’s rebate program to help
offset retailers’ costs in convert-
ing to jewel-box-only merchan-

(Continued on page 85)

Timmer Wams Against Format Battle
Asks For Patience; Retailers Await MD, DCC Sales

@ BY DON JEFFREY

ORLANDO, Fla.—While Jan Tim-
mer, president of Philips Electronics
NV decried a “battle of the formats”
mindset in the music business, retail-
ers report that the simultaneous roll-
out of MiniDisc and digital compact
cassette has yet to produce any fire-
works.

Retailers at the National Assn. of
Recording Merchandisers convention
here said that consumer demand for
MD and DCC titles has been light and
that it will not pick up until more
players are sold.

“We’re supporting the manufactur-
ers, but there are no sales yet,” said
an executive of Wherehouse Enter-
tainment, the 315-store chain based in
Torrance, Calif.

In his keynote speech at the annual
NARM event, Timmer warned about
the challenge of introducing hard-
ware for the new music configura-
tions without confusing consumers.

Last fall, Philips, Matsushita, and
Tandy launched DCC, which plays
back existing analog cassettes and
plays and records digital compact
cassettes. In December, Sony intro-
duced MD, a portable machine that

This story was prepared by Earl
Paige in Orlando and Seth Gold-
stein in New York.

ORLANDO, Fla.—Blockbuster En-
tertainment’s largest franchisee,
200-store WJB Video in Spartan-
burg, S.C., is preparing to open its
own chain of music stores.

WJB has scouted sites for free-
standing locations that will be pat-
terned after Blockbuster outlets,

B’huster Franchisee Plans Music Weh

according to trade sources, who ex-
pect the first to open next year. Vid-
eo, limited to sell-through titles,
likely will be included in the product
mix.

“We haven’t even decided on a
name for them nor how many we
will open at first,” says Jimmy Lo-
gan, WJB director of research and
development.

WJB’s music retail plans remain

(Continued on page 85)

can record and play back 74 minutes
of audio on 2.5-inch discs.

“It is in everybody’s interest—the
retail trade, the music industry, and
the hardware industry—for the two
carriers to live side by side,” said
Timmer. “There will always be peo-
ple who like tape. It is fatally wrong
for us to prejudge the consumer and
give him no tape. So positioning this
difference of opinion as a battle be-
tween two companies, I take excep-
tion to.”

The manufacturers of both types
of hardware were conspicuous at the
convention, providing demonstra-
tions of the formats and staging con-
test giveaways of the players. In its
booth on the NARM exhibit floor,
Sony presented demonstration MD
units from Denon, Sanyo, and Sharp.
Sharp plans to introduce its two di-
minutive MD playback-only models in
June and July at $550 and $600 sug-
gested list price, respectively.

Booths featuring the Panasonic/
Technics and Philips DCC units were
also on the NARM floor as well as a
booth sponsored by the DCC Group
of America. The DCC Group booth
displayed prototype car units being
developed by Delco, GM, and Advent
as well as the Philips aftermarket car

(Continued on page 85)

RIAA 92 Figures Show
A Major Rebound For
U.S. Music Business

B BY CHRIS MORRIS

LOS ANGELES—Lifted by a surge
in CDs and market improvements in
every configuration except the mori-
bund LP, the U.S. record industry re-
bounded last year from a significant
1991 decline in shipments and only a
slight hike in dollar value. In 1992,
the industry posted an 11.8% increase
in units shipped and 15.2% jump in
dollar value.

Indicating a robust retail climate
during the year, total dollar value
was $9.024 billion, a sharp gain from
the 1991 year-end tally of $7.834 bil-
lion. Shipments rose to 895.5 million
units, vs. 801 million in "91.

The year-end figures, released
March 11 by the Recording Industry
Assn. of America, evidenced marked
improvements over 1992’s midyear
figures (indicative of a strong Christ-
mas-season finish) and a reversal of
some troubling declines seen in ’91
year-end totals.

Totals through last June presaged
the '92 upsurge, with shipments and
dollar value rising at midyear 6.69%
and 11.33%, respectively (Billboard,
Oct. 10). In "91, shipments had plum-
meted 7.47%, while dollar value
inched up 3.89%.

The first-time preeminence of the
CD in both the shipment and dollar
value columns plainly affected the
general business swing. In 1992, CDs
led cassettes in shipments (407.5 mil-
lion to 366.4 million) and dollar value
($5.328 billion to $3.116 billion). The
previous year, CDs led cassettes in
terms of dollar value, but still trailed
in units shipped.

CDS GAIN MARKET SHARE
CDs accounted for 59% of the 1992
dollar value total (vs. cassettes’ 34%
share) and 46% of the year's unit
shipments (vs. 41% for cassettes).

after a '91 nosedive, posting gains of
1.7% in units shipped and 3.2% in dol-
lar value (vs. respective declines of
18.57% and 10.66% the previous year).

The overall picture was rosy in '92,
with vinyl LPs/EPs the only configu-
ration that showed a decline in both
shipments (down 52.1%) and dollar
value (down 54.1%). Even the waning
vinyl single, which experienced a 10%
decline in shipments, saw a 3.9% lift
in dollar value.

CD singles, while showing nothing
like 1991’s explosive growth of more
than 400% in both shipments and dol-
lar value, enjoyed excellent gains of
28.1% in unit shipments and 28.5% in
dollar value last year.

Music videos had a vital year, with
unit shipments up by 24.6% and dollar
value up by 33.3%.

“It was a very, very good year, and
from what the distribution guys indi-
cated during [the National Assn. of
Recording Merchandisers convention
in Orlando, Fla.], our member compa-
nies had very, very good years,” says
RIAA president Jay Berman.

“CDs continued to be just an ex-
traordinary product,” Berman adds,
noting a 22.3% increase in shipments
in the format during '92, versus
16.34% in '91. He also called the up-
swing in cassettes a ‘‘substantial
bounce-back” after the '91 erosion,
which Berman ties to a recessionary
hit on “the lower end of our consum-
er spectrum.”

Noting that slightly larger second-
half figures accounted for 54.4% of
shipments for the year, Berman says,
“There was a good deal of [consumer
confidence), specifically in the Christ-
mas buying season...We had some
big numbers in the second half of the
year as a result of the ‘Bodyguard’
soundtrack. We had a lot of big ti-
tles.”

But Berman also says sales pat-

Cassettes bounced back modestly (Continued on page 96)
Music Industry Scorecard: Jan.-Dec. 1989-92
MANUFACTURERS' UNIT SHIPMENTS
(MILLIONS NET AFTER RETURNS)

% Change

1989 1990 1991 1992 '91-'92
CDs 207.2 286.5 3333 407.5 +22.3%
CD Singles -1 1.1 57 7.3 28.1%
Cassettes 446.2 4422 360.1 366.4 1.7%
Cassette Singles 76.2 87.4 69.0 84.6 22.6%
LPs/EPs 346 11.7 4.8 23 -52.1%
Vinyl Singles 36.6 27.6 22.0 19.8 -10.0%
Music Videos 6.1 9.2 6.1 7.6 24.6%
TOTALS 806.7 865.7 801.0 895.5 11.8%
MANUFACTURERS’ DOLLAR VALUE
($ MILLIONS AT SUGGESTED LIST PRICE)
% Change
1989 1990 1991 1992 '91-'92

CDs 2,587.7 3,451.6 4,337.7 5,326.5 22.8%
CD Singles -7 6.0 35.1 451 28.5%
Cassettes 3,3458 3,472.4 3,0196 3,116.3 3.2%
Cassette Singles 194.6 257.9 230.4 298.8 29.7%
LPs/EPs 220.3 86.5 29.4 135 ~-54.1%
Vinyl Singles 116.4 94.4 63.9 66.4 3.9%
Music Videos 1154 172.3 118.1 157.4 33.3%
TOTALS 6,579.4 7,541.1 7,834.2 9,024.0 15.2%
Source: RIAA Market Research Committee
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ERIC CLAPTON
(PRS)

Tears In Heaven
Song Of The Year
Layla

Best Rock Song
Tears In Heaven
Record Of The Year
Unplugged

Album Of The Year
Tears In Heaven
Best Pop Vocal
Performance, Male
Unplugged

Best Rock Vocal
Performance, Male

WILL JENNINGS

Tears In Heaven
Song Of The Year

-t

8

A
'..

h’. /
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s §

L.A. REID ‘
& BABYFACE

End Of The Road
Best R&B Song
Producers Of
The Year

2
ﬂ\ \

DAR“YI.
SIMMONS

End Of The Road
Best R&B Song

VINCE GILL

I Still Believe In You
Best Country Song
Best Country Vocal
Performance, Male

w

MICHAEL JACKSON
Legend Award

ALAN MENKEN
Beauty And The Beast

Best Instrumental
Composition Written
for a Motion Picture

or for Television

Best Song Written
Specifically for a
Motion Picture or
for Television

éesl Album For Children
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BOYZ Il ME

End Of The Road (Single}
Best R&B Performance by a
Duo or Group with Vocal

TRAVIS
TRITT

The Whiskey
Ain't Workin"
(Single)

Best Country
Vocal
Collaboration

: %

ENYA (PRS)
Shepherd Moons
{Album)

Best New Age
Album

SIR MIX-A-LOT
Baby Got Back {Track from Mack Daddy)
Best Rap Solo Perfarmance

THE

PETER GABRIEL (PRS)
DBigging In The Dirt
Best Music Videeo-Short Farm

MILES DAVIS
Doo-Bop (Album)
Best R&B nstrumental Performance

CHIEFTAINS (PRS)

An Irish Evening Live At The
Grand Opera House, Belfast {Abum)
Best Traditional Folk Album

Another Country

Best Contemporary Folk Album

§ P
! ‘ ‘
JON SECADA
Otro Dia Mas

Sin Verte (Album})
Best Latin Pop Album

PAT METHENY

Secret Story {Album)

Best Comemporary Jazz
Performance Instrumental

McCOY TYNER BIG BAND
The Turning Point (Album}
Best Large Jozz Ensemble Performance

AL JARREAU
Heaven and Earth (Album)

STEVEN CURTES CHAPMAN
The Great Adventure (Album)
Best Pop Gospel Album

-

}

BOBBY M<RERRIN

'Round Midnight (Track from Ploy -
McFerrin/C. Corza)

Best Jazz Vocal Performance

CELINE DION (SOCAN}

RED HOT CHILI PEPPERS
Give It Awav (Single}
Best Hard Rack Pedformance

JERRY WEXLER
Queen CGf Saul
Best A.bum Notes

Beauty And The Beast (Single)

Best Pop Performance by o

Duo er Group with Vacal

=

)

eV i
DR. JOHN

PETRA

ARRESTED DEVELOPMENT
Best New Artist

Tennessee .

Best Rap Performonce by

a Duo or Group

LINDA RONSTADT

Frenesi (Album)

Best Tropical Latin Album

Mas Canciones {Album)

Best Mexican/Americon Album

MARTY STUART
The Whiskey Ain't Workin® {Single)
Best Country Vocal Colluborotion

"BRIAN ENO (P$S)
Producer Of The Year

Unseen Power {Album)
Best Rock/Cantemporary

Gospel Album

]

2
A}

o | Y
i _ﬂﬂ

s

!

AHMEY ERTEGUN

R S
"

THE NASH RAMBLERS

Emmylou Harris & The Nosh Ramblers
At The Ryman (Album)

Best Country Performance by

a Duo or Group with Vocal

Goaih" Back To New Orleans (Album)

< Best RiB Vocol Performance, Male
Best raditional Blues Album

Queen Of Soul
Best Album Not=s

Trustees Award
ARIF MARDIN

Queen Of Soul

e RV YN AR REN Best Album Notes

Hendel’'s Messioh -
A Soulful Celebration (Album)
Best Contemporary
Soul Gaspel Adbum

LIFETIME ACHIEVEMENT AWARDS

WALTER OSTANEK (SOCAH)
35th Anniversary (Album)
Best Polka Album

ALISON KRAUSS &
UNION STATION
Every Time You

Say Goodbye {Album)
Best Bluegrass Album

-‘

JERRY REED

Sneakin' Around (Album)
Best Country
Instrumental Performance

JIM GORDON

Layla

Best Rock Sang
PE s

-

[ *-a‘\
—r 4 - ™
RUSS TITELMAN
Producer
~ Tears In Heaven
Record Of The Year

JOE HENDERSON

Lush Life (Track from Lush tife -
The Music of Billy Stroyhern)
Best Jazz Instrumental Solo

S—
Sneokin' Around (Album)
Best Country Instrumental Performance
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POPROCK*R&B+*RAP*DANCE*COUNTRY *LATIN=-CLASSICAL-JAZZ-MUSIC VIDEO

@ BY JOHN LANNERT

MIAMI—Noted calypso musicolo-
gist Hollis “Chalkdust” Liverpool
was crowned calypso monarch,
while popular singer/songwriter
Superblue snagged the road march
prize for the third straight time dur-
ing the Trinidad and Tobago carni-
val, which concluded Feb. 23 in the
capital, Port of Spain.

Amoco Renegades triumphed in
the steel pan competition with
“Mystery Band,” penned by calyp-
so legend Lord Kitchener. Cover
Me plus its three band members—
Kaysta Wallace, Christopher
Spence, and Kei-Ange Solomon—
won four awards.

Liverpool won the two-round
monarch competition for the sixth
time, performing “Kaiso In Hospi-
tal” and “Misconceptions,” a word-

Calypso Gamival Names
1993 Prize Winning Acts

CHALKDUST

play number about the integrity of
calypso that was credited for help-
ing him edge out Sparrow in the
traditional juried competition.
Similarly, Superblue won the
road march for the sixth time, but
in landslide fashion, as his ‘“Baccha-
nal Time” outclassed Ajala’s “Jump
Up And Get On Bad” by 268 to 49.
Points for the road march contes-
tants were determined by the num-
ber of times that judges counted a
(Continued on page 97)

LORD KITCHENER

Now’s The Time
For Norwegian Act
Septemher When

M BY KAl ROGER OTTESEN
and THOM DUFFY

OSLO—The September When, one of
Norway's leading bands, has entered
a unique promotional partnership
with the country’s Salvation Army in
support of its recently released third
album, “One Eye Open.”

The video for the band’s single,
“Can I Trust You,” is used as an ad-
vertising vehicle for the Salvation
Army’s second-hand clothing store,
Fretex-Elevator, and has received
free showings on Norway’s national
television station, TV Norge. The sta-
tion has also aired a 40-second promo
clip seven times.

The video has also aired in prime-
time on MTV Europe.

In addition to increasing the band’s
exposure, the Salvation Army has
also saved money for the band and its
label, Warner Music Norway. For the
making of the video, some 106 compa-
nies and individuals have either vol-
unteered or contributed their ser-
vices at a greatly reduced price be-
cause of the charitable connection.

(Continued on page 86)

The members of the September When
with the Saivation Army’s Helge
Hernaes, third from left.

Jackson Grabs ‘Soul Train’ Spotlight
En Vogue, Boyz Il Men Are Big Winners

@ BY JANINE McADAMS

LOS ANGELES—Superstar Michael
Jackson, clearly enjoying a recent
blitz of media appearances, again
captured the spotlight at the seventh
annual Soul Train Music Awards,
March 9 at the Shrine Auditorium
here.

Jackson was presented with the
program’s inaugural Humanitarian
of the Year Award in recognition of
his charitable work, including the es-
tablishment of the Heal The World
Foundation and support of the Heal
L.A. Project. The entertainer also
captured two other Soul Train prizes,
for best R&B album, male (“Danger-
ous”’) and single (“Remember The
Time").

Another major award was won by
En Vogue, which received the Sammy
Davis Jr. Award as entertainer of the
year. The act also earned honors for
best R&B album and group.

A Page From History. Cedella Mariey Booker, mother of late reggae star Bob

Marley, donates an original lyric sheet of the song “Jammin

,” handwritten by

her son, to the Hard Rock Cafe in Houston. Shown, from left, are Hard Rock
manager Matt Duguay; Cindy Breakespeare, mother of Bob Marley’s son

Damien; Damien Marley; and Booker.

Promoters Worldwide Seek
Opportunities Outside Rock

@ BY DOMINIC PRIDE

LONDON—Rock’n'roll could end up
just one of many diverse entertain-
ment forms on offer from music pro-
moters worldwide as they cope with a
recession-plagued touring industry,
according to delegates to the fifth In-
ternational Live Music Conference.

Held March 57 in London’s Port-
man Hotel, the conference drew
more than 400 promoters, agents,
and venue operators from 32 coun-
tries. For the first time, major artists’
managers were present, notably Dire
Straits’ manager Ed Bicknell and
Simply Red co-manager Elliot Rash-
man, the twin forces behind the In-
ternational Managers Forum last
year.

In seeking opportunities outside

rock, promoter Harvey Goldsmith
told delegates he had experienced
phenomenal success with what he
termed “a crusade to take the bull-
shit out of classical music,” putting
on operas in stadiums and peaking
with staging a free Luciano Pavarotti
concert in London’s Hyde Park.

Carl Leighton-Pope, of the Leigh-
ton Pope Organization, pointed out
that he and his continental European
partners had profited from the suc-
cess of the Chippendales male danc-
ing troupe, and also pointed out how
much more reliable it was than rock
music: “If I have a problem with a
Chippendale, I send him home and
get another. I can’t do that with Mark
Knopfler.”

In a free-for-all “speakers’ corner”

(Continued on page 88)

“Since I was a child, I realized I
had a lot of love to share from my
soul,” said Jackson in his acceptance
speech. “The black tradition is a tra-
dition of soul, which is a gift of love
and joy. Soul is the most precious gift
you can share and the world needs
that gift now more than ever. The
child with AIDS in the ghetto is wait-
ing for you, along with the starving
people in Africa and everyone else
who needs healing. Make the world
more beautiful by sharing with me
the wonderful feeling you get when
your soul is lifted up to become pure
love.”

Jackson showed at the ceremony
despite sustaining a sprained ankle
while rehearsing for his first-ever
scheduled vocal performance on the
R&B/rap/jazz awards program. “I
was dancing and I went into a spin
and I twisted my ankle very badly,
but I wanted to come here to thank
everyone,” he explained.

Though dramatically wheeled to
the stage and propped on crutches
for his acceptance speech, Jackson
joked with presenter/honoree Eddie
Murphy and later performed his No.
1 R&B swing ballad, “Remember The
Time,” while seated in a gilded chair
with a full compendium of dancers.

The four “funky divas” of En
Vogue—Maxine Jones, Dawn Robin-
son, Terry Ellis, and Cindy Herron—
were awarded the Sammy Davis Jr.
Award. The honor previously has
been bestowed on Michael Jackson,
Janet Jackson, Arsenio Hall, and
Hammer. The members of En Vogue
proved their ability with a stellar
medley of '70s tunes, dressed in Afro
wigs and platform shoes. Though
nominated for American Music
Awards and Grammys, these are the
band’s first major industry awards.

Soul Train’s special Heritage
Award was presented to actor/come-

(Continued on page 96)

Billy Eckstine Dies At 78:
Band, Voice Made History

M@ BY JEFF LEVENSON

NEW YORK—His contemporaries
describe Billy Eckstine as an “abso-
lute original,” a man of great dignity
and creativity whom they looked up
to “as an idol.” The band leader and
crooner, whose hit records made him

¥

one of the most
popular American
singers of the the
late ’40s and early
'50s, died March 8
in Pittsburgh
from complica-
tions related to a
stroke. He was 78.

Eckstine had
a career that
spanned nearly 60 years and was
marked by two distinct musical
phases. The first found him leading
one of the most important bands in
jazz history, an aggregate composed
of adventurous players, all giving
shape to a burgeoning music that be-
came known as bebop. Among the
musicians he recuited for his orches-
tra from 194347 were Charlie Parker,
Dizzy Gillespie, Fats Navarro, Miles
Davis, Sonny Stitt, Sarah Vaughan,
Art Blakey, and Dexter Gordon.

The other phase of Eckstine’s ca-
reer brought him to national promi-
nence as a solo singing sensation. He
waxed seven records that sold more
than 1 million copies each, including
his signatures, “Everything I Have
Is Yours” and “I Apologize.”

“He’ll be remembered as an abso-
lute original,” says fellow singer Joe
Williams. “His ability to make a tune
believable was part of his artistry. He
could take a story, sing it, and make
you feel what he felt.”

Born in Pittsburgh in 1914, Eck-
stine and his obvious talent awak-

ECKSTINE

ened the ears of pianist/orchestra
leader Earl Hines, who ultimately
hired the young baritone as his princi-
pal vocalist. Hines’ investment paid
off when Eckstine wrote and sang
“Jelly, Jelly,” the band’s biggest hit.

At the same time, the stylish front-
man was flirting with pop stardom.
As a black singer, he would soon
cross over beyond “race” records into
the white mainstream. His creamy
renderings of romantic ballads, cou-
pled with a prideful sexuality and a
smart fashion sense, stirred the
hearts of countless bobby-soxers
and admiring musicians.

“He was not only a great band-
leader and singer who was widely im-
itated,” recalls vocal diva Abbey Lin-
coln. “He was a dandy man, a mati-
nee idol who set a trend in the style of

(Continued on page 18)

Carlos Montoya
Dies At Age 89

NEW YORK—Carlos Montoya, the
flamenco guitarist whose pioneering
work as a solo performer paved the
way for a host of
younger artists,
died Feb. 3. He
was 89.

Born a Gypsy,
Montoya followed
the traditional
road of a flamenco
instrumentalist,
backing the per-
formances of sing-
ers and dancers and only occasionally
exploiting solo opportunities. But, be-
ginning in the ’40s, and following the

(Continued on page 86)

MONTOYA
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‘Erotic Music’ Battle
Returns To Wash. State

B BY CHRIS MORRIS

LOS ANGELES—The Washington
state music community is bracing for
a second phase in the battle over so-
called “erotic music” legislation.

A new bill, HB 1422, was intro-
duced in the Washington House of
Representatives on Jan. 17. The bill
contains provisions addressing the
objections of King County Superior
Court Judge Mary W. Brucker, who
granted an injunction last October
against the enforcement of the previ-
ously approved and signed ‘“‘erotic
music” statute, HB 2554, deeming it
unconstitutional (Billboard, Nov. 14).

The state attorney general’s office
is also appealing Judge Brucker’s rul-
ing in state Supreme Court.

Richard White, executive director

of the Washington Music Industry

Coalition, a group created to oppose.

the legislation, believes that passage
of HB 1422 could be used as leverage
during the appeal to convince the jus-
tices to reverse Brucker’s injunction.

A more stringent Washington sen-
ate bill, SB 5250, prohibiting display,
sale, or distribution of material
“harmful to minors,” including musi-
cal recordings and live performances,
died in a senate committee early this
month.

In her ruling on HB 2554, Brucker
said that the law—an amendment to
existing statutes that would have la-
beled and prohibited the sale of ex-
plicit recordings to minors and penal-
ized retailers and distributors for
disseminating them—was unconsti-

(Continued on page 86)

NEW YORK—Billy Joel has won a
summary judgment of $675,670.68
plus interest in his ongoing lawsuit
against his former manager Frank
Weber. The suit was filed in 1989.

The decision, made Feb. 25 by
New York State Supreme Court
Judge Edward Lehner and an-
nounced March 9, was based on
three summary judgment requests
made by Joel’s attorneys covering
charges of fraud, breach of fiducia-
ry duty, and conversion claims
against Weber and his company.

In his summary-judgment re-
quest, Joel charged Weber et al
did not have the right to exercise
dominion over the singer’s share
of monies taken from two real es-
tate partnerships or the right to
pay Weber’s management com-
pany money from those partner-
ships due Joel. Joel’s suit also al-

Joel Wins Another Round
In Suit Vs. Ex-Manager

leged Weber had a fiduciary re-
sponsibility to tell the artist
about these transactions and
that by not doing so, he proved
fraudulent intent toward Joel.

The judge agreed Weber was
wrong to transfer Joel’s portion
of the real estate distributions
without the singer’s knowledge.
However, he denied the request
for summary judgment on both
the requests of fraud and breach
of fiduciary duty, citing more
facts must be disclosed before a
decision can be made.

This marks the second summary
judgment won by Joel since the
case was filed. In 1990, he was
awarded $2 million in a decision
based on other claims. No trial date
has been set for hearings on the re-
maining claims.

MELINDA NEWMAN

RECORD COMPANIES. Kyle Lehning is
promoted to president of Asylum
Records in Nashville. He was execu-
tive VP and GM.

Steve Vining is promoted to VP of
U.S. sales for RCA Victor in New
York. He was senior director of sales
and marketing.

Steve Backer is named head of
marketing for Giant Records in Los
Angeles. He was VP of alternative
music and video for Epic.

Howie Lindenbaum is named VP
of finance at Island Records in New
York. He was controller.

Alberto Dieguz is promoted to
president of PolyGram Argentina.
He was managing director.

Jay Barbieri is promoted to direc-
tor of record and creative production
for Angel/EMI Classies/Virgin Clas-
sics in New York. He was manager
of print production.

Warner Bros. Records in Los An-
geles promotes Carol Marrujo de

LEHNING

VINING

O’Hara to director of media informa-
tion services/administrative and Da-
vin Seay to director of media infor-
mation services/editorial. They were,
respectively, publicity material man-
ager and staff writer.

Barbara Bolan is promoted to GM
of L.R.S. Records in Lns Angeles. She
was senior VP of sales and market-

ing.

gBNA Entertainment in Nashville
names Debbie Holley manager of
media relations/artist development
and Tommy Daniel senior director of
sales and marketing. They were, re-

Congratulating Carroll. A&M Records president Al Cafaro, right, and Miller
London, senior VP/GM of A&M'’s urban division, congratulate recording artist Dina
Carroll after her recent showcase at Nucleus Nuance in Los Angeles. Carroll’s first
album, “So Close,” debuted at No. 2 in the U.K., where she has had three top 10
hits. The album and title single will be released in the U.S. this month.

Brooks Foundation Plans Gala
Clapton Agent’s Memory Lives On

B BY CARRIE BORZILLO

LOS ANGELES—Friends, business
associates, and the widow of the late
Creative Artists Agency agent Bob-
by Brooks have planned their first
major fund-raising event as the Bob-
by Brooks Foundation. The invita-
tion-only dinner and party will be
held March 29—Academy Awards
night—at CAA’s headquarters here.

The foundation’s efforts benefit
the literacy organization Cities In
Schools Inc.

Brooks died Aug. 27, 1990, in a heli-
copter crash following an Eric Clap-
ton concert in Wisconsin. The acci-
dent also took the lives of guitar leg-
end Stevie Ray Vaughan, Clapton’s
assistant tour manager, Colin
Smythe, bodyguard Jeff Brown, and
the pilot. Brooks, Clapton’s agent at
the time, was 34 years old.

The foundation, created in 1991, is
headed by Brooks’ widow and BMI’s
assistant VP of writer/publisher re-

BACKER

BARBIERI

spectively, assistant country music
editor for Billboard and manager of
sales for BNA Entertainment.
Joseph “Mojo” Nicosia is appoint-
ed manager of West Coast dance pro-
motion for RCA Records in Los An-
geles. He was creative manager for
the dance department at Atlantic.
Hank Tovar is named regional
sales manager, Central region, for
Liberty Records in Dallas. He was
sales representative for CEMA.
Rhino Records in Santa Monica,
Calif., names Dannielle Grey prod-
uct manager and David Dorn man-

lations, Barbara Cane.

Cane says the foundation chose the
Cities In Schools program as its bene-
ficiary because, “Bobby really en-
joyed reading, and he loved children.
This just fit with the personality of
Bobby.”

In addition to the Oscar event, the
foundation hopes to generate funds
through premium-priced “golden cir-
cle” tickets to various concerts, ac-
cording to board member Ken Kush-
nick of Kushnick Passick Manage-
ment.

“These tickets will be the best
seats in the house sold at an inflated
price to supporters of Cities In
Schools,” says Kushnick. “[The ticket
holders] will get a chance to meet the
artists at a reception afterward.”

Kushnick says the board has not fi-
nalized plans for which artists will be
involved in that part of the project.

Last summer, Crosby, Stills &
Nash, Michael Bolton, and Clapton,

(Continued on page 86)

EXECUTIVE TURNTABLE

BOLAN HOLLEY
ager of national publicity. They were,
respectively, manager of special proj-
ects/video promotion for Rhino, and
general manager of Oh Boy Records.

Andrew Klein is appointed nation-
al sales rep for Select Records in
New York. He was a buyer for WIN
Records.

PUBLISHING. Michael Stack is named
creative director for Famous Music
Publishing in London. He was a pro-
fessional manager at Rondor Music.
(See Words & Music, page 16)
Robert J. Levatino is promoted to

Minor Leaves
Giant To Form
Promotion Firm

LOS ANGELES—Giant Rec-
ords president Charlie Minor is
leaving the label to start up his
own company, Minor Promotion
and Marketing, it was jointly
announced March 5 by Minor
and Giant chairman Irving
Azoff.

Minor, who became Giant’s
first president in April 1991 af-
ter serving in senior promotion
positions at A&M, EMI, and
ABC, will have Giant as his
first client. “I’m very proud of
that,”” Minor says.

Of his reasons for launching
the new company, Minor says,
“Three months ago, the idea
came about that after 22 years
of doing this, at 44 years old, it
was time for me to go out on my
own and make it in the big
world.”

There had been published
speculation that Minor would
be partnered in his new venture
with Chicago-based indepen-
dent promotion power Jeff
McClusky, but Minor says he
will have no partners in his Los
Angeles-based firm.

Minor’s departure came as no
surprise to industry insiders: In
recent months, it was rumored
the veteran executive had been
the target of allegations about
sexual misconduct on the job.
However, the allegations did not
lead to his expulsion from the la-
bel, although he did work out of
his home for a brief period.

Azoff, who declined comment
on the allegations about Minor,
says there are no plans to hire a
new president, although he did
not discount that possibility.

“We’re back to the way it was
before Charlie came here,”’
Azoff says. “Everybody reports
to me.”

CHRIS MORRIS

b -
Sl '.:'h
1 . s
STACK LEVATINO

VP of the royalty department for
EMI Music Publishing in New York.
He was senior director.

Warner/Chappell Music appoints
Barbara Behler creative director in
Nashville. She was administrator of
A&R for RCA Records.

RELATED FIELDS. Jeffrey Black is
named VP of talent acquisition for
Semaphore Entertainment Group in
New York, a joint venture between
Thursday Night Concerts and BMG.
He was head of motion picture/TV
soundtracks for Triad Artists.

12

www americanradiohistorv com

BILLBOARD MARCH 20, 1993


www.americanradiohistory.com

LET ITREIGY. S

RECORD OF THE YEAR
"Tears In Heaven"

ALBUM OF THE YEAR
"Unplugged”

SONG OF THE YEAR
"Tears In Heaven"

BEST ROCK SONG

" La_yla"

BEST POP VOCAL
PERFORMANCE, MALE
"Tears In Heaven"

BEST ROCK VOCAL
PERFORMANCE,, MALE
"Unplugged"”

Bravo Eric!
From Your Partners In Music,
Warner Chappell Music, Inc.
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P.M. Dawn’s Good ‘Vibrations’
Latest Message Tempered By Reality

H BY PAUL VERNA

NEW YORK—P.M. Dawn’s sempi-
ternal quest for bliss began with the
duo’s groundbreaking debut album
in 1991, “Of The Heart, Of The Soul,
And Of The Cross: The Utopian Ex-
perience,” and continues with its
even more perplexingly titled fol-
low-up, “The Bliss Album ... ? Vi-
brations Of Love And Anger And

P.M. DAWN: DJ Minutemix, top, and
Prince Be.

The Ponderance Of Life And Exist-
ence.”

“Last year we tried to show bliss
through Utopianism,” says Prince
Be, the group’s lyricist, rapper,
singer, and guiding soul. “This time
around we tried to show bliss by the
lack of it, by showing the need for
bliss, which is why it's called ‘The
Bliss Album’ sarcastically, because
there’s no bliss in it—with the ex-
ception of how music can make you
feel.”

Unfortunately, reality got in the
way of P.M. Dawn’s spiritual jour-
ney.
“I've had to deal with reality a lot
more than I’d like [recently],” says
Be, citing the Gulf War, the “Cop
Killer” controversy, the Los
Angeles riots, and his discovery that
he has diabetes. “And in doing so, I
can’t help but get angry, because |
hate dealing with reality.”

However, Be and his brother and
band mate, DJ Minutemix, have
turned adversity into artistic pros-
perity by channeling their anger
into two hard-hitting hip-hop tracks:
the lead single, “Plastic”—a dis on
those who assailed P.M. Dawn for
being too soft—and the self-referen-
tial “Nocturnal Is In The House,”
which will appear on the soundtrack

Fans Help Take U.K. Act
Take That To N. America

B BY PAUL SEXTON

LONDON—Remember the days of
musical innocence when teeny-bop
bands begat drooling fanzines and le-
gions of pen-pals? They’re back—and
the message from England is, make
room for some even newer kids on the
block.

The heartthrobs in question com-

TAKE THAT: Robbie Williams, Gary
Barlow, Jason Orange, Howard Donald,
and Mark Owen.

pose chart sensation Take That, now
ready for liftoff in North America after
a year of fan mania and spectacular
sales achievements for RCA in the
U K. The Manchester-based five-piece,
whose members’ ages range from 19 to
22, has posted five top 20 singles here
in the last nine months, the last two
reaching the top three; sold half a mil-
lion copies of its debut album, “Take
That And Party”; and rode the top of
the music video chart with the accom-
panying longform, which sold 100,000
copies in December alone.

Now as RCA prepares to release the
band’s first U.S. single, the label has
enlisted a unique sales force to help
break the fresh-faced, slickly choreo-
graphed popsters over the water: the
group’s British fans.

RCA’s London office keeps a con-
stantly updated, computerized data-
base of Take That fans, which it plans

(Continued on page 16)

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS
... WORLDWIDE

to the upcoming film “CB-4.”

“It’s a stalement to the hip-hop
community saying, ‘Yes, we can do
hip-hop,” and it’s a statement to the
mainstream community saying,
‘Yes, we can do that too,”” says Be
of “Plastic.” “Hip-hop artists
shouldn’t be limited.”

SETTING THE RECORD STRAIGHT
Although Be denies these two
confrontational cuts are a byproduct
of his well-publicized feuds with hip-
hop standard-bearers KRS-ONE
and Chuck D, he takes pains to ad-
(Continued on page 28)

Sing A Song. New York’s Bottom Line was recently the site of another in its series
of “In Their Own Words,"” which features top singers and songwriters performing
their material. From left are David Byrne, host Vin Scelsa, Lou Reed, Rosanne
Cash, and Luka Bloom. (Photo: Chuck Pulin)

WEARING OF THE GREEN: Just in time for St.
Paddy’s Day, a leprechaun sent over “Straight Outta
Ireland,” a Scotti Bros. compilation of signed and
unsigned contemporary Irish bands. With nary a U2,
Sinead O’Connor, or Clannad imitator among them,
the artists on the collection fall mainly in the straight-
ahead pop or folk category. According to Scotti Bros.
national director of publicity Carol Burnham, other
labels are more than welcome to use the disc as an in-
tro to the bands and pursue any they like. The project
started at the hands of adminis-

Green Scene; B.B. Holds Blues Summit;
Joel Floats ‘River’; Halford Starts A Fight

Roland Orzabal and Curt Smith split. Orzabal re-
tained the band name and has been working on the
project at his home studio with co-producer Tim
Palmer. “Elemental” will be released by Mercury;
coming in mid-May will be first single “Breuk It Down
Again.”

JUMPING SHIP: Ex-Judas Priest lead singer Rob
Halford has switched from Columbia Records to
Sony sister label Epic Records. Haltord, who an-

nounced his solo debut last May,

trative assistant  Michelle
Meena, who hosts a college radio
show on Irish music. She sug-
gested the label put together a
compilation and began combing
through tapes. In addition to
instores in Los Angeles and New
York, a few of the bands will ap-

originally intended to stick with
Columbia, for which he has re-
corded since 1977. However, ac-
cording to manager John Baxter,
“We left Columbia because we
were seeking improved personal,
professional, and financial ar-
™ rangements for Rob. Epic gave us

pear at South By Southwest.
Among our unsigned favorites are
alternative-rock act Lir, former
In Tua Nua lead singer Leslie
Dowdall, and the Young Dubliners. Here’s hoping
they all find a a pot of gold, if not platinum, at the end
of their rainbow.

MCA’S GOT THE BLUES: MCA is already gearing
up for this summer’s release of “B.B. King’s Blues
Summit,” a collection of duets between King and such
other blues luminaries as Irma Thomas, Robert Cray,
Ruth Brown, Lowell Fulson, Buddy Guy, Etta
James, Kim Wilson, Koko Taylor, and Katie Web-
ster. Recorded at Memphis’ Ardent Studios, the album
contains covers of classic blues songs, as well as one
aptly titled new track, penned by Cray, called “Playing
With My Friends.” The gang was having so much fun
recording that many of them traveled over to King’s
nightelub and videotaped a performance of the duets,
which will also be released. Andy McKuaie, VP of cata-
log development and special products, came up with
the idea, while VP of A&R/staff producer Denny
Diante coordinated the project with King. A sad post-
seript that somehow gives the project all the more sig-
nificance in light of many of these artists’ advanced
age: Albert King had been among those planning to
particpate, but he died before recording began.

COMING UP: Billy Joel is working in a New York
studio on his follow-up to 1989’s triple-platinum
“Storm Front.” The new Columbia album, “River Of
Dreams,” pairs Joel with producer Danny Kortchmar
and is a more band-oriented effort than his few past
records. Among the titles are “No Man’s Land,” “All
About Soul,” and “Blonde Over Blue.” Look for a June
release to be tollowed by a major tour . .. Also coming
in June is the first Tears I'or Fears studio album since

by Melinda Newman

a great package.” In his efforts to
be released from Columbia, Hal-
tord filed suit against Sony U.K,,
with which Judas Priest’s original
contract was inked. However, after Columbia agreed
to release Halford and he signed with Epie, the Sony
U.K. contract was made void and litigation was
dropped. The remaining band members are still under
contract with Columbia. Although future collabora-
tions with Judas Priest were not out of the question
when Halford first announced his solo intentions, Bax-
ter says there has now been a total falling out and
there will be no reunion. Halford and his new band,
Fight, are wrapping up recording and expect to re-
lease their Epic debut this fall. Columbia executives
had no comment by press time.

THIS & THAT: Virgin Records imprint Vernon
Yard has signed its first U.S. band. The label has inked
a deal with L.A. guitar rock band Acetone, whose re-
lease will follow Vernon Yard’s first release, from initial
signee, British band Verve ... New York-based Shock
Inc. is opening a publicity office in Nashville. Along
with existing country-oriented clients Mary-Chapin
Carpenter and Lucinda Williams, the company will
also represent Travis Tritt, Trisha Yearwood, and
Collin Raye. The Nashville office will be run by Naney
Russell . .. Black Hole Records, run by artist manag-
ers Will Botwin and Ken Levitan, will release a six-
song EP of cover tunes recorded by Trip Shakespeare
before the band was dropped by A& M. The record, out
in mid-May, will be distributed through Twin Tone/
Restless Records ... Grateful Dead guitarist/vocalist
Jerry Gareia will have his third annual exhibit of paint-
ings, drawings, and prints at New York’s Ambassador
Galleries March 31-April 4, conveniently scheduled dur-
ing the Dead’s run of three soldout shows at nearby
Nassau Coliseum.
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Kravitz Rejuvenates Interest With 3rd Set
New Album Rides Wave Of Hard-Earned Credibility

@ BY CRAIG ROSEN

LOS ANGELES—He’s recorded a
duet with Mick Jagger, written with
Aerosmith’s Steven Tyler and Joe
Perry, and produced Madonna and
Curtis Mayfield. But can Lenny
Kravitz get any respect?

Judging from his recent chart sue-
cess, the answer is finally yes. “Are
You Gonna Go My Way,” the title
track from Kravitz’s new album,
entered Music Week’s U.K. singles
chart at No. 11. In the U.S a video-
clip of the song was in stress rota-
tion on MTV weeks before the single
went to radio.

“It Ain’t Over 'Til It's Over,” from
his 1991 gold-certified album
“Mama Said,” peaked at No. 2 on
the Hot 100 Singles chart in August
1991.

As Virgin president Phil Quartar-
aro puts it, “This guy is poised to
break. Lenny has followed the pat-
tern that I wish all artists would fol-
low. He started at one format, went
to another, had a hit single, and did
lots of touring. Now with the third
album, he is really primed to have
legitimate success. It’s a textbook
case.”

But it hasn’t always been easy for
Kravitz. Sinece his 1990 debut album,
“Let Love Rule,” Kravitz’s music
has been frequently slagged off as
retro.

“I don’t look at it as retro; it’s just
music,” Kravitz says. “They just re-
fer to it like that because they don’t

know how else to deal with it.

“I have a different focus than peo-
ple today,” he continues. “Their fo-
cus is more on technology, se-
quencers, drum machines, 48 [or] 72
tracks, digital effects. My focus is
four tracks, eight tracks, 16 tracks.
All tube gear.”

Apparently, the general public is
getting more accustomed to Kra-
vitz's style. But Kravitz isn’t overly
concerned with chart success: “It’s
nice to be on top of the charts, but
I'm more concerned with the music.
People sit down and write for the
charts; I don’t.”

What Kravitz does write about

LENNY KRAVITZ

are his personal experiences: A good
part of “Mama Said” documented
his breakup with his wife, actress
Lisa Bonet.

“I don’t go into the record with
any concept,” he says. “I just go into
the studio, but then you listen to it
afterwards and there is something
there. Kach record is just about my
life at that time period.”

“Alot of [“Are You Gonna Go My
Way”] is about love, and strength,
and hope, and belief. It’s the other
side of ‘Mama Said.” Now I'm out of
that deep depression I was in. It’s
coming out of that and looking at the
light at the end of the tunnel.”

While “Mama Said” featured
guest appearances by Guns N’ Ro-
ses’ Slash and Sean Ono Lennon,
“Are You Gonna Go My Way” has
no big-name guests. Instead, Kra-
vitz—who has played almost all the
instruments on his records—turned
to bassist Tony Breit and former
Broken Homes guitarist Craig Ross,
both from his touring band.

“Are You Gonna Go My Way” also
features Kravitz’s first recorded
reggae song, “Eleutheria.” Says
Kravitz, “I've been playing reggae
for a while. It just happened. I didn’t
plan on it. It just came out as part
of my roots.”

About his star-studded recent col-
laborations, Kravitz says, “It’s a
great pleasure to work with artists
vou admire a lot.”

Kravitz recorded a cover of Bill

(Continued on page 20)

FANS HELP TAKE U.K. ACT TAKE THAT TO NORTH AMERICA

(Continued from page 14)

to use to introduce the band stateside.
“We bought into some teen magazines
and got names and addresses of read-
ers. Now we've instigated a Take That
fanzine, and their UK. fans have been
sent information offering them the op-
portunity of spreading the word across
the Atlantic. They will have their own
Take That pen-pals,” says interna-
tional director Chrissie Harwood.
RCA has mailed the Take That tan-
zine to 40,000 North American readers
of Seventeen and Teen Beat maga-
zines, including a reply-paid card with
the offer of prizes and a music/inter-
view cassette sampler. The New York
office then mailed 40,000 envelopes
with the readers’ addresses to the Lon-
don office, and these were sent in turn
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to members of Take That’s UK. fan
club, inviting them to help form an in-
ternational pen-pal network. “We want
to create an audience that will ask ra-
dio for the record,” says Hugh Surratt,
RCA’s New York-based senior director
of artist development.

“Frankly I don’t think radio would
give a damn about Take That unless
there was a reason,” Surratt adds. In
addition to the fanzine mailing, Sur-
ratt’s attempts to create that reason
have included having Take That per-
form in a number of demographically
chosen Long Island, N.Y., schools. “We
selected predominantly white schools
and targeted 9-to-18-year-old teenage
girls. I must say, it was very success-
ful. |Local New York news shows]
came down to do three- or four-minute
features, interviewing all these
sereaming, giggling girls.”

The group’s first U.S. single is a
cover of the Tavares’ mid-"70s pop hit
“It Only Takes A Minute.” A remix by
Tommy Musto was launched at the
Winter Music Conference & DJ/Night-
club Expo March 2-6 in Miami Beuch.
The “Take That And Party” album is
slated for April 27 release, with media
support already looking healthy.

Take That’s first British single, “Do
What U Like,” was released in July
1991 on its own Dance U.K. label after
the band met with major record com-
pany indifference. Its peak, just out-
side the national top 75, and a loyal fol-
lowing in their native Northwest
England, brought RCA to the table.
Neither of the first two major-label

singles reached above No. 38, but the
Tavares cover proved to be the UK.
breakthrough, peaking at No. 7 last
summer’,

The band’s subsequent cover of
Barry Manilow’s “Could It Be Magic”
not only reached No. 3 in the highly
competitive pre-Christmas charts, but
won it the best-British-single title at
last month's Brits Awards. But Take
That also shone strongly with new
compositions by chief lead vocalist
Gary Barlow. Its RCA debut, released
in August 1992, is still a top-10 fixture.

Harwood, who describes Take
That as “the most hardworking band
I have ever come across,” acknowl-
edges the importance of teen-based
magazines such as Smash Hits in
breaking the group, especially be-
fore it was embraced by daytime ra-
dio. Readers of the biweekly glossy
magazine showered the band with
seven awards in its most recent poll,
including such superlatives as best
haircut and most fanciable male for
band member Mark Owen. But more
recently, says Harwood, the band’s
breakthrough in an ephemeral pop
climate has gained it coverage in
such influential adult-skewed month-
lies as The Face.

That said, the quintet clearly is
prepared to do whatever it takes to
invade the hearts—if not stom-
achs—of North America’s vouth: Po-
tential fans in Canada can even col-
lect a series of Take That baseball
cards given away with breakfast ce-
real.

More Famous: Publisher
Expands Staff, Catalog

IN A BROAD STROKE of expan-
sion of operations, staff, and catalog,
Famous Music has made its most
agpressive moves yet under the 10-
month leadership of New York-based
chairman/CEO Irwin Robinson and
West Coast-based president Ira
Jaffe, who joined the company four
months ago.

“For five months, I traveled be-
tween New York, Nashville, and Los
Angeles, worked with the staff and
examined systems,” says Robinson.
“At the end of that period, it was
clear that some staffing changes and
additions

the Robinson era, that of Scotti Mu-
sic, which includes music from the
“Rocky” films, as well as the catalogs
of Eddie & the Cruisers, “Weird
Al” Yankovie, and Survivor. Robin-
son has also made a worldwide agree-
ment to represent the Creed Taylor
International jazz catalog, including
works by George Benon, Charles
Fambrough, Ron Carter, Stanley
Turrentine, Hank Crawford, and
David Matthews, as well as future
recording and publishing rights.
“This catalog,” notes Robinson, “will
be useful to use for motion picture

and TV licens-

would have to
be made and
that our sys-
tems needed

Words &:Music

ing and has

been sampled

many times.”
In other de-

enhance- IR &g & velopments,
ments.” £ Famous has

Anticipating re-signed Liv-
it will handle . ing Colour to
its own inter- by Irv Lichtman a long-term

national affairs when its rep deal with
Warner/Chappell expires Dec. 31,
1994, Famous, a 60-plus-year-old
treasure-trove of standard copy-
rights, has opened a wholly owned of-
fice in London with Michael Stack
appointed creative director. Stack,
situated in a building with parent
company Paramount Pictures, is
hiring additional staffers.

On the domestic scene, Robinson
has expanded staffs in Los Angeles
(to be housed in new offices this fall),
Nashville, and New York. All told,
there are six new staff members:

In Los Angeles, Robyn Roseman,
formerly of Hush Productions, has
joined Famous as creative director;
Lisa Cronin, from Geffen Music
Publishing, has been named senior
creative director.

In New York, Michael Barmak
has been named creative director and
Margaret Johnson has been named
VP of finance and administration.
She is taking over duties from vet-
eran executive VP Sidney Herman,
who will continue to handle licensing,
renewals, and other special projects
with Robinson.

In Nashville, Anthony Van Dol-
len, former A&R exec with Arista,
has been named creative director.

In general, restructuring with a
view to streamlining and creating
ready access to data, Famous is com-
pleting five major enhancements to
its royalty system as well as its mic-
rofiching program in California,
which also will be started in New
York. Also, the promotion ot stand-
ards, commercials, and special mar-
kets has shifted to New York from
Los Angeles with the appointment of’
Mary Beth Roberts as creative di-
rector ef standard catalog. In Los
Angeles, Bob Knight will focus on
films and TV.

Famous also will join many other
publishers that have made special
promotional CD collections of their
catalog. The “Famous Music Profes-
sional Song Guide” is a 12-CD collec-
tion that will be available in April.

On the creative end, Famous has
made its first catalog acquisition in

deal. It has brought in several devel-
oping bands, including Work On
Blue, Priority Male, Crystal Pistol,
Letters To Cleo, and Spitfire Amer-
ican. Also signed is 4 Non Blondes,
who have an album out on Interscope
Records. New songwriter staffers
are Clay Baker, a Nashville writer,
and David Chase, a pop writer.
Three U.K/Irish acts are now in the
Famous fold: LIR, Kinky Machine,
and PPaul Young of Mike + the Me-
chanics.

One of Robinson’s first deals, a
joint venture with production/mar-
keting company Thirsty Ear Com-
munications, is about to result in a
yet-to-be-announced label affiliation.
First acts at the label will be Small
Ball PPaul and Queen Sarah Satur-
day.

AN ACTIVE BABY: Ronny Vance,
chief of the Interscope music publish-
ing operation, formed four months
ago, reports “combined album sules
of more than 65,000 units on the three
albums in which we control the lion’s
share of publishing.” They are the
Denis Leary album on A&M, the
2Pac album on Interscope, and the
SWYV album on RCA, 70% written
and produced by Interscope writer
Brian A. Morgan. Morgan also
wrote and produced the current
Martha Wash single, “Give It To
You,” making big dance-chart noise.

HERE & THERE: While Warner/
Chappell U.K. will be representing
the Rodgers & Hammerstein Con-
cert Library in the UK, as outlined
in last week's column, the Library
will be representing the concert cata-
log of Warner Bros. Inc. throughout
the U.S. and Canada.

PRINT ON PRINT: The following
are the best-selling folios from Musie¢
Sales Inc.:

1. 10,000 Maniacs, Our Time In Eden
2. The Red Hot Chili Peppers, Blood
Sugar Sex Magik

3. Leonard Cohen, The Future

4. Raffi, Children’s Favorites

5. The Cure, Standing On A Beach.
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IF YOUR MuUSIC WASN'T

RELEASED ON TDK,

1]
i A

\

' \ I

WE CAN'T BLAME YOU

FOR KEEPING A LOW PROFILE.

Hey, we understand. Your last cassette

sounded like serious crud, and you're laying low.
Why blow money in the studio by going off and

recording on a dimestore cassette? Duplicate

your next release on TDK Pro SA Cobalt tape.

TDK'’s Professional Super Avilyn Cobalt

formulation perfectly complements today’s most
advanced digital bin duplicating systems. Intests,

GET SERIOUS

S&TDK

nine out of ten audio engineers couldn't hear any
difference between TDK and CD.

Put it on TDK, pal. Before your fans find a
new messiah.

Have your people call our people. Denise
Fioretti in New York at 1-800-TDK TAPE, Mark
Stockley in Chicago at 1-800-323-1559, or Dean
Peterson in Los Angeles at 1-800-PLAY-TDK.

Arfists & Music

BILLY ECKSTINE DIES AT AGE 78

(Continued from page 10)

menswear. His choice of material,
like his wardrobe, was impeccable.”

Producer Quincy Jones concurs:
“I looked up to Mr. B as an idol. I
wanted to dress like him, talk like
him, pattern my whole life as a musi-
cian and as a complete person in the
image of dignity that he projected.”

That image flourished at MGM
Records, which signed Eckstine im-
mediately following the disbanding
of his modernist orchestra. His
string of hits spurred an interna-
tional pop following, yet he contin-
ued to collaborate with jazz players.
In the late '50s, well after the re-
lease of his last jazz hit, “I Apolo-
gize,” he recorded for RCA Victor,
Mercury, and Roulette. His Mercu-
ry efforts, arguably, are his best re-
cordings from that period.

In recent years, while Eckstine
continued to perform (with long-
time accompanist Bobby Tucker),
Verve kept pace by reissuing the

singer’s Mercury and MGM materi-
al. Among the titles in print are
“Billy Eckstine And Quincy Jones
At Basin Street East”; “Billy Eck-
stine’s Imagination”; and ‘“Every-
thing I Have Is Yours, The MGM
Years.”

“Billy was very patient and very
kind,” says Jones, whose affection
for Eckstine is unmistakable. “He
taught me that if you could just get
through the tough spots, success as
a musician would be easy to handle.
He gave me a whole lot of life les-
sons that I carry around to this
day'!!

Eckstine is survived by two ex-
wives; seven children, including Ed
Eckstine, president of Mercury Re-
cords, and Guy Eckstine, director of
A&R at Verve; four grandchildren;
and one great-grandchild,

In lieu of flowers, the family asks
that donations be sent to the United
Negro College Fund.

-~ E\ AMUSEMENT BUSINESS®
' l GROSSES
Gross Attendance !
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ALABAMA Freedom Hall March 5 $342,250 18,500 Keith Fowler
DIAMOND RIO Coliseum, $18.50 seltout Promotions
JOHN MICHAEL Kentucky Fair &
MONTGOMERY Exposition
Center,
Louisville, Ky.
BON JOWI Rosemont March 5 $335,295 14,902 Jam Prods.
JEFF HEALEY BAND Horizon, $22.50 sellout
Rosemont, 1}
BON JOVI Spectrum, Feb. 22 $273,140 14,100 Electric Factory
JEFF HEALEY BAND Philadelphia, Pa. $20 seliout Concerts
REBA MCENTIRE Coliseum, March 6 $259,838 12,675 Starstruck
MARK COLLIE Birmingham- $20.50 seflout Promotions
HAL KETCHUM Jefferson Civic
Center,
Birmingham,
Ala
DEF LEPPARD The Summit, Feb. 20 $255,380 12,769 PACE Concerts
Houston, Texas $20 16,712
BON JOV} Palace of March 2 $250,200 11,120 Cellar Door of
JEFF HEALEY BAND Auburn Hills, $22.50 14,600 Michigan
Auburn Hills,
Mich.
BON JOVI Maple Leaf Feb. 25 $247,661 12,216 Concert Prods.
JEFF HEALEY BAND Gardens, ($311,508 sellout International
Toronto, Ont. Canadian)
$25.50
MICHAEL W. SMITH Target Center, March § $226,356 12,442 Jam Prods.
DC TALX Minneapolis, $23.50/ $18.50/ sellout Harvest Prods.
Minn. $16.50 Company 7
ALABAMA Richmond Feb. 28 $163,485 8,837 Keith Fowler
DIAMOND RIO Coliseum, $18.50 sellout Promotions
MICHELLE WRIGHT Richmond, Va.
MICHAEL W.SMITH Reunion Arena, feb. 20 $161,152 9,709 462 Concerts
OC TALK Dallas, Texas $23.50/ $18.50/ 11,399
$15.75
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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ARTIST DEVELOPMENTS

E/?[A/(//V&' ZAP MANMA

“What we're really trying to do is a lot
of little things right that will all add
up to something big.” That’s how
product manager Peter Standish
describes Warner Bros.” method for
breaking Zap Mama, a female Belgian
quintet on David Byrne’s Luaka Bop
imprint.

Led by Marie Daulne, Zap Mama
combines lyrics in French, English,
and the west African dialect Bantou
with African and Western melodies.
Daulne, who was born in Zaire to a
Belgian father (who was later killed in
a political revolt) and Zairean mother,
returned to her birthplace at one point
and learned her singing style, in part,
from the pygmies there who were
present at her birth.

Once she returned to Belgium,
“Maria starting singing alone a
cappella and then just started singing
with friends,” says Luaka Bop
president Yale Evelev. “It kept
growing in a very organic way. No one
expected this kind of success.”

The group signed a deal with
Crammed Disk in Belgium, which
licensed the record to Luaka Bop for
North American distribution.

Evelev says “Adventures In

ZAP MAMA: Cecilia Kankonda, Marie
Cavenaile, Sylvie Nawasadio, Marie
Daulne, and Sabine Kabongo.
(Photo: Nick Baratta)

Afropea 1: Zap Mama” is the first
project Luaka Bop has delivered to
Warner Bros. that really allows the
big label to flex its marketing muscle.
“There's not much need to coordinate
a plan for an artist who doesn't speak
English, or someone who can’t tour or
[for] a compilation,” Evelev says.
“This is the first opportunity for
Warner Bros. really. Zap Mama
played 180 dates in Europe last year
and they speak English.”

Warner Bros. brought the band
over in January to perform and do
advance publicity for the March 23
release. The label also began a series
of branch presentations, including the
group’s video for a song called
“Brrrlak!” that received strong play
on MTV Europe, as well as excerpts
from an award-winning BBC
documentary on the band.

Parts of the documentary will also
be included in an electronic press kit
being serviced to radio, retail. and
press. At radio, Warner Bros. is
targeting National Public Radio and
album-oriented jazz and NAC
formats. “The jazz and progressive
music departments initiated a four-
song CD that will be serviced on
March 16,” Standish says. Among the
emphasis tracks is the up-tempo, a
cappella “Bottom.”

At retail, Warner Bros. has

coordinated with the WEA field
services special projects division,
which will work with world music
retailers. “We're hoping that this will
be a big record in that area initally,
but not be limited to that genre,”
Standish says.

Warner Bros. sees the potential for
this project to cross over into the
mainstream, Standish adds. “If we can
build a solid and big enough base, it
has an outside chance at pop radio. |
think if you'd gone in and played Take
6 or Bobhy McFerrin to someone and
said it’s going to have mass appeal,
they would have said ‘veah, sure,” but
there's a potential big up-side here.”

In addition to a number of
showecases, a national tour is being
booked by William Morris Agency.

MELINDA NEWMAN

BIG HEAD OF STEAM

Big Head Todd & the Monsters,
whose Giant Records debut bowed at
No. 139 on The Billboard 200 last
week, are a textbook case in building
a local following and taking it to a
national level.

The release of the trio’s “Sister
Sweetly” album was celebrated with a
sold-out concert Feb. 22 at Boulder
Theater, broadeast live on local
KBCO, and an in-store at nearby
Rocky Mountain Records & Tapes,
which, according to Giant's head of
marketing and promotion John
Brodey, drew more than 500 fans.

“The fan base is devoted to the
utmost—and it’s spread throughout
the country,” says Brodey. “All we
needed was a simple solicitation. We
didn't have to spend money to prime
the pump or beat anybody up!”

Musically, the trio—guitarist/
kevboardist/vocalist Todd Park Mohr.
bassist/backup vocalist Rob Squires,
and drummer/backup vocalist Brian
Nevin—plays straight-ahead
rock’n'roll. “We started out about
seven years ago as a blues band,” says
Mohr, adding that the Big Head
moniker is derived from bluesman
Eddie “Cleanhead” Vinson. “IFour
years ago, we came out with our first
record and decided to center on just a
few areas within a 1,000-mile radius—
Chicago, Minneapolis, and San
Francisco. So we went to these places
once every three months for four
vears, and in the interim also went to
the East Coast five or six times, and
Austin, New Orleans, and the
Northwest. In other words, we drove
80,000 miles a year in a "77 Dodge
van.”

The Monsters plied their home
territory heavily as well, especially the

BIG HEAD TODD: Todd Park Mohr,
Brian Nevin, and Rob Squires.

campus town of Boulder. Continues
Mohr, “Wherever we went, we had a
built-in crowd of alumni or people
who'd seen us in Colorado. So it’s not
like we're starting from scratch.”

On the band’s own Big Records
label, it released “Another Mayberry”
in 1989 and “Midnight Rodeo™ in 1990.
“We started out knocking on record
store doors to carry our albums on
consignment, and got distribution
through Caroline Records,” adds
Mohr. “By the time we signed with
Giant, we'd sold 75,000 albums.”

In January 1991, the band signed
with Denver management company
Morris, Bliesener & Associates, which
also manages Suzy Bogguss, the Nitty
Gritty Dirt Band, Highway 101, and
Leo Kottke, who appears on the
Monsters' new album track. “Soul For
Every Cowboy.” A month later, Giant
head Trving Azoff flew to Denver and
signed the band.

Brodey says Giant, which set up the
album in mid-January with a fowr-
song CD sampler to radio and retail,
senses an “unlimited radio picture”
due to an initial response at multiple
formats. “We just want to let the
excitement evolve without stepping on
our own feet,” he says. “We're hoping
for a Blues Traveler tour in summer,
but [Big Head Todd & the Monsters|

THEY RE
FLAYING
MYSONG

| Go West is perhaps
most noted in the U.S.
for having recorded
“The King Of Wishful
Thinking” track
featured on the
“Pretty Woman”™
soundtrack. Peter
Cox, half of the duo,
speaks about its new
single, a cover of the
1979 Bobby Caldwell
hit “What You Won'’t
Do For Love,” which
is already climbing
Billboard’s Hot 100
and Adult
Contemporary
charts.

“Originally, it wasn’t a choice of [Go
West's] to record ‘What You Won't Do For
Love.” Up until now, Richard [Drummie, the
other half of the Go West partnership] and
I have resisted recording outside material
because much of our individuality comes
from the fact that we write our own mate-
rial. Ron Fair, our A&R man, suggested the
Bobby Caldwell number
because it had been such
a success, is instantly rec- ;
ognizable, and Caldwell
doesn’t seem to have a &
high public profile. I had
never heard the song be-
fore and wasn't really
aware of how popular the
song had been. People
know the song, but they
don’t necessarily associate it with Bobby
Caldwell. Ron played it for us, we resisted
recording it, and he gently manipulated us
until we finally gave in. Now that it'’s done,
I think it came out really well. There's an
R&B flavor in the song that we might not
yet have reached in our songwriting ca-
reers, and the track is unlike anything that
we've done before. Had I realized just how
many people were going to tell me later,
‘Oh, that’s my favorite song ever,’ I think I
might have been a little intimidated to re-
cord it.”

S ﬁ%
e

i ]

COox

can come in on their own in 80 many : : “What You Won't Do For Love” is pub-
places that we don’t have to wait for RPN  fished by Planetary Nom (BMI). J
an ideal situation.” JIM BESSMAN L

|

ARTISTS IN CONCERT |

LINDSEY BUCKINGHAM
The Wiltern Theatre
Los Angeles

FLEETWOOD MAC’S onetime
axe-slinger/singer/songsmith en-
chanted an adoring crowd of fans at
his first-ever solo show in L.A.
proper Feb. 22
Forging a live style that dramati-
cally re-created the opulent studio
architecture of his records, Bucking-
ham alternated between solo per-
formances of breathtaking intimacy
and full-blown band numbers that
showed off the well-drilled skills of
his nine backup musicians.
Performing with always apparent
delight, the highly animated Buck-
ingham received a local hero’s wel-
come. He kicked off the evening
with richly detailed acoustic ver-
sions of “Big Love,” the last major
hit he penned for his former group,
and “Go Insane,” the title track from
his 1984 solo album. Proclaiming his
intention to “reclaim some sense of
creativity for myself,” he then intro-
duced his truly startling group.
Featuring five guitarists, three
percussionists, and six singing
voices, the tentet was adept at re-
creating the densely layered vocal
and instrumental overdubs that
have made works like last year's Re-
prise release, “Out Of The Cradle,”
such engrossing rococo pleasures.
Buckingham led the group
through its stormy paces on memo-
rable Mac oldies like “The Chain”
and “Tusk” and solo-album numbers
such as “Trouble” and “You Do Or
You Don't.” The concert hit a raging
midshow peak with “I'm So Afraid,”
in which Buckingham constructed

one of his few extended solos with
near-mathematical precision and
heart-halting emotion.

After this show-stopping display,
Buckingham dropped the energy
level again with a couple of solo
turns. then shifted into high gear
again (with the remark, “All these
guitars—give me a break!”), ram-
paging through “Doing What [
Can,” “This Is The Time” (in which
all five guitarists traded furious
fours) and the inevitable set-closer

“Go Your Own Way.”

Buckingham obliged the crowd
with a pair of encores that included
a spirited *“Holiday Road’ and a
wrenching solo “Soul Drifter.”

No doubt about it: One of Amer-
ica’s best-known studio hermits has
acquired the band and the on-stage
attitude to deliver his eccentrice, or-
nate pop music totally live. Bucking-
ham'’s show is one of the best on the
boards at the moment.

CHRIS MORRIS

KRAVITZ REJUVENATES INTEREST WITH 3RD SET

(Continued from page 16)

Withers’ “Use Me" with Jagger
about the time he was starting work
on “Are You Gonna Go My Way.”

Late in the summer of 1992, Kra-
vitz hooked up with Aerosmith to
write “Line Up” for the band’s forth-
coming Geffen album. Kravitz says,
“It was myself, Steve, and Joe in the
room. We wrote the song and cut
the demo. It was like we were 16
vears old hanging out making music
in the basement. [t was very low-
key.”

Kravitz also has loaned his talents
to some lesser-known artists, inelud-
ing French teen femme fatale Van-
essa Paridis. Kravitz wrote. pro-
duced, and played on the album.

“I like working on other people’s
records,” he says. “I get to not be in
the foreground. I'm creating some-
thing for somebody else. It’s nice to
sit back and do that. You still get to
do music and you still have that out-
let, but you get to focus the attention
on somebody else.”

As for the work with other acts,

Quartararo says, “Any time artists
do stuff like that, it’s never going to
hurt. If they have success it can only
help.”

Kravitz is set to start a world tour
in May, with stops in Japan and
Europe. He'll return to the U.S. in
late summer, when he likely will hit
the amphitheater circuit.

GO AHEAD
USEUS...
MAKE THAT MOVE
THE CALL'S
ON ME . ..

TOLL FREE!

BILLBOARD CLASSIFIED
1-800-223-7524
212-536-5174
Jeff Serrette
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POWER STATION STUDIOS AND AMS/NEVE

CONGRATULATE

OuURrR GRAMMY AWARD WINNERS!

Record Of The Year: Tears In Heaven Eric Clapton

Album Of The Year: Unplugged Eric Clapton

Song Of The Year: Tears In Heaven Eric Clapton, Will Jennings

Pop Vocal, Male: Tears In Heaven Eric Clapton

Rock Vocal, Male: Unplugged Eric Clapton

Rock Song: Layla Eric Clapton, Jim Gordon

R & B Vocal, Female: The Woman I Am Chaka Khan

Contemporary Blues Album: The Sky Is Crying Stevie Ray Vaughan and Double Trouble

Rock Instrumental Performance: Little Wing Stevie Ray Vaughan and Double Trouble

Contemporary Jazz Performance: Secret Story Pat Metheny

Jazz Instrumental Performance: Lush Life Joe Henderson

R & B Instrumental Performance: Doo Bop Miles Davis

Nine out of Twelve of these

Grammy Award winning records were

recorded and/or mixed on Power Station’s

Power Station Studios
441 West 53rd Street

New York, N.Y. 10019
(212)-246-2900

Fax (212) 586-0326

Neve and AMS Systems, including
the 72-input Neve VRP Console

and AMS Logic 1 Digital Console.

Our thanks to all the artists,
producers, and
engineers who let us be a

part of their success!

Siemens Audio Inc.
7 Parklawn Drive

Bethel, CT 06801

(203) 744-6230

Fax (203) 792-7863

www.americanradiohistorv.com
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Food For Thought. After
establishing her credentials
with both Throwing Muses and
the Breeders, Tanya Donelly is
spreading her musical wings
as the centerpiece of Belly.
The single “Feed The Tree”
currently is in its third week
atop the Modern Rock Tracks
chart, while strong sales make
it the top Heatseeker in the
Northeast.

GRADUATION DAY: Teen idol and “Blossom” cast member
Joey Lawrence, a regular fixture on the cover of teenzines, grad-
uates from Heatseekers as a 37% increase in sales pushes him 122-
90 on The Billboard 200.

Acts are removed from Heatseekers when any career album
hits the top half of The Billboard 200, the top 25 of Top R&B Al-
bums or Top Country Albums, or the top five
of one of our other popular-format album
charts. H

Krazy Love. Next Plateau/
London act Boy Krazy is
learning patience truly pays.
The trio’s first single, “That's
What Love Can Do,”
originally was released two
years ago in the U.K. Now a
top-20 Hot 100 hit, the single
boosts the self-titled album
into this week's Heatseekers
chart, where it enters at 30.

by a DAT recorder, which Gambale calls his “band in a box,”
Gambale played four tunes from his new album. Accounts and
press in attendance were told that, unlike his work with Corea and
his earlier solo albums, Gambale’s new set is targeting the guitar-
hero crowd through album-rock radio ... Boy Krazy, which de-

REGIONAL HEATSEEKERS #1 's

I

MOUNTAIN
Big Head Todd & The Monsters, Sister- Sweetly
|

NEW BOSS: Duice wraps a 3% gain for “Daz-
zey Duks,” overtaking last week’s No. 1 act, In-
fectious Grooves. Duice faces challenges from
Belly, Clannad, and Sunscreem.

Belly falls just short of bullet criteria, but a
respectable 8.5% gain moves it up two places to
No. 3. Clannad (124) rides its Volkswagen com-
mercial exposure for a 38% gain, and makes its
first appearance on The Billboard 200. Also
making the big chart this week is Sunscreem,
with a screaming 68% gain over last week’s unit
sales. The robust increase pushes the act 24-7

| B-Legit The Savage, Tryin’ To Get A Buck

NORTHEAST
Belly, Star

Duice Does it. “Dazzey
Duks,” the debut album from
rap duo Duice, is creating a
bit of a stir. Ultrashort cut-off
jeans, inspired by the title
single’s ode to Daisy Duke of
the decade-old television
show “The Dukes Of
Hazzard,"” are popping up
like, well, wildflowers. The
album is this week’s top
Heatseeker.

buts this week on Heatseekers, and Stereo MC's joined press and
retail for a dinner during the NARM meet. Boy Krazy also
pressed the flesh with NARMites in PGD’s suite.

MORE: Musician. Billboard’s sister publication, distributed the
ninth volume of its “A Little On The CD Side” sampler to NARM
attendees. Featured on the subseription se-
ries’ new CD: London/PLG’s Hothouse
Flowers, Geffen’s Half Way Home, MCA'’s
{ the Tragically Hip, Columbia’s Rosanne

EAST NORTH CENTRAL

LA

|
WEST NORTH CENTRAL
dadu_. Puzzie

{

""" S

Bad Boys Blue, Bad Boys Blue n r{g/
T “ S,-F’ [ o

\ | MIDDLE ATLANTIC o
{ Young Bk:ck Teenagers Dead Enz Kicz Doin Mehme

SOUTH ATLANTIC
Duice, Dazzey Duks

Cash, EastWest’s the Rembrandts and
Deep Jimi & the Zep Creams, Strech/
GRP’s Robben Ford & the Blue Line,
Hollywood’s Brian May and D.D. Wood,
— ECM’s Arlin Andersen/Ralph Towner/
Nana Vasconcelos and Michael Mantler/
Jack Bruce, RCA’s Michael Penn.

—

GROOVIN’: Tower Records’ Pulse! maga-
zine is stoking new music with “Grooveology
01,” a CD sampler featuring 11 cuts by 10

|
PACIFIC { =

V

on Heatseekers.

\Y )

—T 1

SEEKING THE HEAT in Orlando: As noted

last week in Popular Uprisings, labels big and

small used the National Assn. of Recording

Merchandisers’ March 6-9 convention in Orlando, Fla., as a forum
to expose emerging acts.

Several Heatseeker types played during the major distributors’
product presentations. Private Music’s AJ. Croce, Zoo's Cause &
Effect, and Silvertone’s Buddy Guy were showcased during
BMG’s pitch. During the PolyGram Group Distribution presenta-
tion, Mercury’s Brian McKnight and Gee Street/Island’s Stereo
MC’s each performed, while Megaforce guitarist Warrenn
Haynes did an instrumental duet with Allman Brothers Band
and Sea Level alum Chuck Leavell. GRP’s jazzy New York
Voices sang during the Uni session . . . On the afternoon of March
8, JVC held an intimate showcase for guitarist Frank (ambale,
former member of Chick Corea’s Elektric Band. Accompanied

Bl L L B © AR D'

SOUTH CENTRA
Duice, Dazzey Duks

A

THE REGIQNAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL SOUTH ATLANTIC

1. Bad Boys Blue, Bad Boys Blue 1. Duice, Dazzey Duks

2. Belly, Star 2. Martha Wash, Martha Wash

3. dada, Puzzle 3. Clannad, Anam

4. Bass Outlaws, Illegal Bass 4. Bass Outlaws, lllegai Bass

5. Big Head Todd/Monsters, Sister Sweetly 5. Mark Collie, Mark Collie

6. Infectious Grooves, Sarsippius’ Ark 6. McBride & The Ride, Sacred Ground

7. Positive K, Skilts Dat Pay Da Bills 7. Beily, Star

8. Martha Wash, Martha Wash 8. Positive K, Skills Dat Pay Da Bills

9. Duice, Dazzey Duks 9. MC Nas-D & DJ Fred, It's My Cadillac

10. Clannad, Anam 10. Infectious Grooves, Sarsippius’ Ark

Mot A1 S BB B Sl

emerging acts. Featured are two tracks by
Sonia Dada, and one selection each from
Mark Curry, the Wallflowers, and Young
Turk, Starclub, the Tragically Hip and Best
Kissers In The World, Flowerhead, Paul
Weller, and the Pursuit Of Happiness.
Pulse! plans this dise, listed at the bargain price of just $1.99,
to be the first of a series, with “Grooveology 02” due in May. The
discs are being sold at all Tower stores, and are also being distrib-
uted via mail order. Some 2,000 copies were bagged with the April
Pulse! issues sold in Manhattan and Long Island newsstands.
The March Pulse! carried a full-page ad touting the sampler,
with the promise that all the featured albums are carried chain-
wide at Tower or through its mail-order house. Further, a series
of PulseMusic Minutes running on two WW1 programs during a
six-week period will profile artists who are featured on the disc.

Popular Uprisings is prepared by Geoff Mayfield with assistance
Sfrom Roger Fitton and Brett Atwood.

G:H AR T

2 | AP O RETAIL STORE AND. RACK SALES RERORTS COLLECTED. ‘i"i”’l"f il {100 0 The Biloard 500 chart no 1 he 1 25 of he Top EB Alpurts or Top Country Alburs chart, ot i i top e,
25| 55| 2| armst FONPEER AR RO TITLE | | el melgine o appcar n he Heasehers S A1 bt st vl o casdi and CD. -Rterok mActes v L7
fz|3zz S LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD) is unavailable. C5 Albums with the greatest sales gains. © 1993, Billboard/BP! Communications.

| * kK NO. 1 x % % 21 = 1 4 NON BLONDES INTERSCOPE 92112+/AG (9.98/13.98) BIGGER, BETTER, FASTER, MORE!
@ 3 8 DUICE TMR 71000*/BELLMARK (9.98/15.98) 1 week at No, 1 DAZZEY DUKS 2|1 14 7 | JAYHAWKS DEF AMERICAN/REPRISE 26829*/WARNER BROS. (9.98/15.98) HOLLYWOOD TOWN HALL
2 1 3 INFECTIOUS GROOVES EPIC 53131 (10.98 EQ/15.98) SARSIPPIUS’ ARK @ 28 20 | JUDE COLE REPRISE 26898*WARNER BROS. (9.98/15.98) START THE CAR
3 5 5 BELLY SIRE/REPRISE 45187*/WARNER BROS. (7.98/11.98) STAR 24 | 2 5 GIN BLOSSOMS n&m 5403+ (9.98/13.98) NEW MISERABLE EXPERIENCE
@ 12 7 CLANNAD ATLANTIC 82409+ (10.98/15.98) ANAM 2% | 23 4 JELLYFISH CHARISMA 86459*/VIRGIN (9.98/15.98) SPILT MILK
5 4 2 BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486*/WE (9.98/15.98) SISTER SWEETLY = 1 B-LEGIT THE SAVAGE sic wiD 1T 712 (9.98/14.98) TRYIN' TO GET A BUCK
6 | 6 | 16 | DADA RS 13141 (7.98/1198) PUZZLE (21) 30 | 13 | UNDERGROUND KINGZ BiG TIME 41502+/)VE (9 98/13.98) TOO HARD TO SWALLOW
(T % | 5 | SUNSCREEM couuwein sases: (.98 a9 58 03 28 | 21 | 37 | 2 UNLIMITED RADIKAL 15407CRITIQUE (9.98/13.58) GET READY
8 11 16 | BASS OUTLAWS NEWTOWN 2210* (9.98/13.98) ILLEGAL BASS 29 | 29 | 26 | SUGAR RrvkooisC 10238* (10.98/15.98) COPPER BLUE
9 E ) Ll L G ) ialiflala R = 1 BOY KRAZY NEXT PLATEAU/LONDON 28403*/PLG (9.98/13.98) BOY KRAZY
R B T L L S e Rl ) MARK COLUE | I(BT) 34 | 4 | WHITE ZOMBIE cerren 2essomnich 9.9813.98) LA SEXORCISTO: DEVIL MUSIC VOL. 1
11 | 10 | 11 | POSITIVE K isLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS | @ 1 e CCEnEE e — el
12 ! 26 | SCREAMING TREES crrc 4299 0 96 £a13.90 SWEET OBLIVION @ — 1 THE PHARCYDE DELICIOUS VINYL 92222*/AG (9.98/15.98) BIZARRE RIDE Il THE PHARCYDE
@ 20 5 YOUNG BLACK TEENAGERS souL 10733+McA 19.98/15.98) DEAD ENZ KIDZ DOIN' LIFETIME... i B BRI T e — HAPPY HOUR
M | 13 1 4 | MCBRIDE & THE RIDE en loseor 9981399 SACRED GROUND 35 | 33 | 64 | TECHMASTER P.E.B. nEwTOowN 22(‘)8' (9.98/15.98) BASS COMPUTER
15 17 5 BRIAN MAY HOLLYWOOD 61404*/ELEKTRA (10.98/15.98) BACK TO THE LIGHT
1% 18 5 STEREO MC'S et STREETISLAND 1406177716 (9.98 £Q/13.98) CONNECTED 36 | 37 16 | KOOL G RAP & D.J. POLO coLp CHILLIN' 5001+ (10.98/16.98) LIVE AND LET DIE
17 | 19 | 19 | SHAWN COLVIN coLumBIA 47122* (10.98 EQ/15.98) FAT CITY @ i | VLB LD BT VAR
18 | 15 | 2 | SACRED REICH HOLLYWOOD 61369*/ELEKTRA (10.98/15.98) INDEPENDENT — | 6 | BASS 305 omr 41260 (9.98/14.98) DIGITAL BASS
25 | 20 | RADNEY FOSTER ARISTA 18713 (9.98/13.98) DEL RIO, TX 1959 38 | 39 | 3 | BLACK 47 sBK80971+/ERG (6.98/1098) BLACK 47
20 | 16 | 2 | SCHOOL OF FISH capitoL 98930 (9.98/13.98) HUMAN CANNONBALL 40 | 32 | 47 | ARC ANGELS DGC 24465/GEFFEN (9.98/13.98) ARC ANGELS

22
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FOR WEEK ENDING MARCH 20, 1993

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 67 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron fistener data. This data is used in the Hot R&B Singles chart
ilz]sl HEIE
R T | E|w
v ] TITLE n | 5 = | TITLE
£ [ = | B | ARTIST (LABEL/DISTRIBUTING LABEL) I | % | % | ARTIST (LABEL/DISTRIBUTING LABEL)
MURDER SHE WROTE
* & NO.1 * % 7 (15 | e P A, (MANGO/ISLAND)
& FREAK ME L}
143 |11 | aux IKEWA/ELEKTRA) 1 week at No. 1 (397143 |14 gog[}’g‘,&g%}g‘gm)
2 | 1 |18 | DON'T WALK AWAY 40 | 39 | 19 | { WILL ALWAYS LOVE YOU
JADE (GIANT/REPRISE) WHITNEY HOUSTON (ARISTA)
GET AWAY . DITTY
32 | 18 BOBBY BROWN (MCA) 417 47 | 3 | pAPERBOY (NEXT PLATEAU/FFRR/PLG)
47 5 [ 1 I'M SO INTO YOU 42 | 40 | 14 | RELEASE ME
SWV (RCA) MIKi HOWARD (GIANT/REPRISE)
5|4 16 | 'M EVERY WOMAN 43141 |7 | GWEITTOYOU
WHITNEY HOUSTON (ARISTA) MARTHA WASH (RCA)
- COMFORTER N BABY BE MINE
1674 6 |12 | Ghiar (GASOLINE ALLEY/MCA) 84156 | 2 | aLACKSTREET (McA)
k717 |9 | HAVE NOTHING 45149 | 6 WELCOME TO MY LOVE
A WHITNEY HOUSTON (ARISTA) 224 RACHELLE FERRELL (MANHATTAN)
@] 9 |15 SWEET THING 46 [ 42 | 2 | YOU'RE THE LOVE OF MY LIFE
1 MARY J. BLIGE (UPTOWN/MCA) SYBIL (NEXT PLATEAU/LONDON/PLG)
9 |10 (10 | HIP HOP HOORAY 47 | 48 | 12 | SAVING FOREVER FOR YOU
NAUGHTY BY NATURE (TOMMY BOY) SHANICE (GIANT/REPRISE)
k10 11 |19 MR. WENDAL 48 | 50 | 14 | IT HURTS ME
L ARRESTED DEVELOPMENT (CHRYSALIS) JACCI MCGHEE (MCA)
11 19 [ 12 SO ALONE 19 1 EVERY LITTLE THING U DO
f2L MEN AT LARGE (EASTWEST) Nt — CHRISTOPHER WILLIAMS (UPTOWN/MCA)
12| 8 |19  REMINISCE 50 46 | 7 | PHOTOGRAPH OF MARY
| MARY J. BLIGE (UPTOWN/MCA) | TREY LORENZ (EPIC)
13 (12 | 9 | NUTHIN' BUT A “G" THANG 51 45 |12 | DAZZEY DUKS
DR. DRE (DEATH ROW/INTERSCOPE) DUICE (TMR/BELLMARK)
141139 | DEDICATED 52-3 61| 2 | CAN'T STAND THE PAIN
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) | LORENZO (ALPHA INTERNATIONAL/PLG)
1515 |20 UALITY TIME §3 53 | 4 | TYPICAL REASONS
| HIFIVE (JIVE) 0 PRINCE MARKIE DEE (COLUMBIA)
IS | LOVE MAKES NO SENSE TELLIN' ME STORIES
116416 |11 | ALEXANDER O'NEAL (TABU/A&M) 5457 | 4 BIG BUB (EASTWEST)
17 | 14 | 25 A HERE WE GO AGAIN! 55 52 | 20 | NO RHYME, NO REASON
PORTRAIT (CAPITOL) GEORGE DUKE (WARNER BROS.)
e 23 | 7 KISS OF LIFE 56 151 | 4 | DROP IT ON THE ONE
f-23./ SADE (EPIC) B. BROWN POSSE (MCA)
Ty HAT 2 DA BACK EVERYTHING'S GONNA BE ALRIGHT
[19y21 | 8 TLC (LAFACE/ARISTA) S 58/ 20 FATHER M.C. (UPTOWN/MCA)
GIVE IT UP, TURN IT LOOSE ¥l IN OUR LOVE
2 (18 |18 | G et rwea) 581172 [ 3 | CARON WHEELER (EMI/ERG)
B ey |
REBIRTH OF SLICK ME & MRS. JONES
A 20_ B DIGABLE PLANETS (PENDULUM/ELEKTRA) 59|59 [ 15 | FReDDIE JACKSON (CAPITOL)
- SWEETON U CONFUSED
@ 27 | 6 | [O.KEY? (PERSPECTIVE/AGM) ) et e TEVIN CAMPBELL (QWEST/WARNER BROS.)
HONEY DIP ey INFORMER
{21 24 | 6 | porTRarT (CAPITOL) 013162 | 8 | snow (EASTWEST)
24 | 22 | 19 | HAPPY DAYS B2l 66 | 4 TIME 4 SUM AKSION
SILK (KEIA/ELEKTRA) ol REDMAN (RAL/CHAOS/COLUMBIA) |
r GOOD OL' DAYS N U
(25125 [ 5 | [Evewt (ATLANTIC) 63|} 13 PRINCE & THE N.PG (PAISLEY PARK/WB)
- SHOOP SHOOP ALL RIGHT NOW
F26 30 | 13 | FicriaeL cooper (REPRISE) 5 ] 28f120 PATTI LABELLE (MCA) ]
IF | COULD | MARY, MARY
2731 [ 5 | Recia BELLE (COLUMBIA) EJ[— 1| AiFIVE (IVE)
=5 IT WAS A GOOD DAY | ALL DAY, ALL NIGHT
20 32 | 5 | \cE CUBE (PRIORITY) 66 |60 B | A Wit e
29 | 28 | 18 | MAKE LOVE 2 ME Gh 1 IN THE MIDDLE
LORENZO (ALPHA INTL/PLG) A= ALEXANDER O'NEAL (TABU/A&M)
30|26 |18 | | GOT A MAN 873 2 1 SHOULD HAVE LOVED YOU
POSITIVE K (ISLAND/PLG) CHUCKIl BOOKER (ATLANTIC)
T LOVE NO LIMIT ¥ BORN 2 B.R.E.E.D.
31134 | 14 | Mary 1. BLGE (UPTOWN/MCA) 89171 2 MONIE LOVE (WARNER BROS.)
[ CAN HE LOVE U LIKE THIS 1 SOMETHING IN COMMON
K321 33 | 6 | aFTer 7 (iRGIR) 70175 | 20 | 50gaY BROWN (MCA)
lag- NEVER DO YOU WRON: 00D 4 WE
[3311 38 | 8 | STEPHANIE MILLS (MCA) G i)} 88 | e s (EASTWEST)
- LOVE THANG 19 DOWN WITH THE KIN
13474 36 | 8 | RO (ATLANTIC) 1723 — | 1 | RUNDMC. (PROFILE) .
35 (29 | 14 | CRAZY LOVE 73 1 SEND FOR ME
CECE PENISTON (A&M) L34 — GERALD ALSTON (MOTOWN)
36 (35| 5 | IT'SALRIGHT 74 |67 12 | A WHOLE NEW WORLD
|77 |7 | CHANTE MOORE (SILAS/MCA) P. BRYSON/R BELLE (COLUMBIA)
LOSE CONTROL FUNKY CHILD
_@ 4| 5 | SIKKEIA/ELEKTRA) 753 — | 1 | LoRDS OF UNDERGROUND (PENDULUM)

(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BPI Communications.

R&B RADIO REI:IIIIIIENT MONITOR

1|4 | 3 | LOVE'S TAKEN OVER THERE U GO
CHANTE MOORE (SILAS/MCA) JOHNNY GILL (LAFACE/ARISTA)
2 {1 |3 | LOVE SHOULDA BROUGHT YOU... 15 (12 | 13 | END OF THE ROAD
] TONt BRAXTON (LAFACE/ARISTA) BOYZ Il MEN (BIV 10/MOTOWN)
3|23 |1GOTATHANG 4 YA! 16 | 16 | 9 | PEOPLE EVERYOAY
LO-KEY? (PERSPECTIVE/A&M) ARRESTED DEVELOPMENT (CHRYSALIS)
4 |— | 1 | BABY I'M FOR REAL/NATURALHIGH| |17 | 15 | 12 | REAL LOVE
AFTER 7 (VIRGIN) MARY J. BLIGE (UPTOWN/MCA)
5132 MES 18|17 | 4 | SLOW AND SEXY
CHUCKI! BOOKER (ATLANTIC) SHABBA RANKS/JOHNNY GILL (EPIC)
6| 5|3 | IFIEVERFALL IN LOVE 19|20 | 9 | INSIDE THAT | CRIED
SHAL (GASOLINE ALLEY/MCA) CECE PENISTON (A&M)
7 | 8 | 2 | NO ORDINARY LOVE 20 |23 | 2 | RIGHT HERE
SADE (EPIC) SWV (RCA)
8|9 |5 | GOOD ENOUGH 21|22 (6 | FLEX
BOBBY BROWN (MCA) MAD COBRA (COLUMBIA)
9|6 |3 |ALLISEE 22 | 18 | 20 | BABY-BABY-BABY
CHRISTOPHER WILLIAMS (UPTOWN/MCA) TLC (LAFACE/ARISTA)
10 | 11 | 11 | AIN'T NOBODY LIKE YOU 23 (19 | 24 | COME & TALK TO ME
MIKI HOWARD (GIANT/REPRISE) JODECI (UPTOWN/MCA)
11 |13 | 7 | WHAT ABOUT YOUR FRIENDS 24 | 24 | 32 | MY LOVIN' (YOU'RE NEVER...)
TLC (LAFACE/ARISTA) EN VOGUE (EASTWEST)
12| 7 | 4 | RUMP SHAKER 25 [ 21 | 21 | 'VE BEEN SEARCHIN'
WRECKX-N-EFFECT (MCA) GLENN JONES (ATLANTIC)
13 |14 | 14 | ALONE WITH YOU Recurrents are titles which have appeared on the Monitor
TEVIN CAMPBELL (QWEST/WB) for 20 weeks and have dropped below the top 20.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

79 7 (Controversy,/WB, ASCAP/Budget,/Bug,BMI) WBM

64 BABY BE MINE (Zomba, BMI/Donril,/Street Rose,
ASCAP)

BABY {'M FOR REAL/NATURAL HIGH (Jobete,
ASCAP/Crystal Jukebox, ASCAP) CPP

66 BORN 2 BR.E.ED. (MCA,/Controversy,/WB,/Michael
Anthony, ASCAP) WBM/HL

37 CAN HE LOVE U LIKE THIS (Greenskirt, BMI/Kear,
BMI/Sony Songs, BMI)

91 CAN'T GET ANY HARDER
(Virgin,/Cole,/Clivilles,/Duranman, ASCAP/Leaders Of
The New Schopl, BMI)

4 COMFORTER (Music Corp. Of America, BMI/Gasoline
Alley, ASCAP) HL

76 CONFUSED (Willaire, ASCAP/Al B. Sure!, ASCAP/EMI
April, ASCAP/Across 110th Street, ASCAP) WBM

57 CRAZY LOVE (By George You've Got It, BMI/0'Hara,
BMI/Music Corp. Of America, BMI/10G, ASCAP) HL

70 CROOKED OFFICER (N-The Water, ASCAP/EMI
Blackwood, BMI/Straight Cash, BMI)

77 DAMN U (Controversy, ASCAP/WB, ASCAP) WBM

33 DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI)

12 DEDICATED (Willesden, BMI/R.Kelly, BMI) CPP

22 DITTY (Next Plateau,/Cisum Ludes,
ASCAP/Saja,/Troutman, BMI)

8 DON'T WALK AWAY (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI) HL

31 DOWN WITH THE KING (Protoons,/Rush
Groove,/Smooth Flowin',/Pete Rock,/EMI U, ASCAP)
DROP 1T ON THE ONE (Legrones, BMI/Jammin’
Penguins, BMI/MCA, ASCAP/Bobby Brown, ASCAP)
EVERY LITTLE THING U DO (Babydon,/EMI April,/KG
Blunt,/Zomba, /Isaya He's Funky, ASCAP)

52 EVERYTHING'S GONNA BE ALRIGHT (EMI
April/Across 110th Street,/Father M.CASCAP/Music
Corp. Of America, BMI/Second Generation Rooney
Tunes,/EMI Biackwood,/Flow Tech, BMI) HL/WBM

73 FOREVER IN LOVE (Kenny G, BMI/EMI Blackwood,
BMI1/Kuzu, BMI) HL

1 FREAK ME (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Saints Alive, BMI) WBM

62 FUNKY CHILD (Marly Marl, ASCAP/EMI April, ASCAP)

42 GAMES (Count Chuckula,/Trycep,/Black Satin,/Big
Giant,/Warner.Tamerlane,/Willesden, BMI) WBM/CPP

56 GANGSTA BITCH (Forked Tongue, ASCAP)

9 GET AWAY (Zomba,/Donril,/WB,/B Funk,/Polygram
Int'l,/Toe Knee Hangs, /MCA,/Bobby Brown,ASCAP)
CPP/WBM/HL

96 GET THE POINT (Rags To Riches, BMI/C.EB.,
BMI/Gold Forever, BMI)

48 GIVE IT TO YOU (Bam Jams, BMI/Warner-Tamerlane,
BM|/Interscope Pearl, BMI) WBM

36 GIVE IT UP, TURN T LOOSE (Two Tuff-Enuff,
BMI/lrving, BMI) CPP

78 GOOD 4 WE (More Cut, BMI)

21 GOOD OL' DAYS (Trycep, BMI/Willesden, BMI) CPP

38 HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant,
ASCAP/Wokie, ASCAP/Keith Sweat, ASCAP) WBM

14 HAT 2 DA BACK
(EMI,/D.A.R.P. ASCAP/Longitude,/Music Corp. Of
America, BMI) WBM

75 HEAL THE WORLD (Mijac, BMI/Warner-Tameriane,
BMI) WBM

26 . HERE WE GO AGAIN! (Hee Bee Dooinit,/Unit 4, /WB,
ASCAP/Stone Diamond, BMI/Jobete,/Black Bull,
ASCAP/Doll Face, BMI) CPP/HL/WBM

5 HIP HOP HOORAY (T-Boy, ASCAP/Naughty, ASCAP)

29 HONEY DIP (WB, ASCAP/0/B/Q Itself, ASCAP/Unit 4,
ASCAP/Hee Bee Dooinit, ASCAP)

55 | CAN'T STAND THE PAIN (Petjo, BMI/Walter
Simmons, BMI)

34 IF 1 COULD (WB, ASCAP/Spinning Platinum,
ASCAP/EMI Blackwood, BMI/ATV, BMI/Music
Corp. Of America, BMI)

IF 1 EVER FALL IN LOVE (Gasoline Alley, BMI/Music
Corp. Of America, BMI)

iF YOU EVER LOVED SOMEONE AND LOST (Juiorae,
BMI)

16 1 GOT A MAN (Step Up Front, BMI/Conducive,
BMI/Rhythm Planet, BMi/Bigone, ASCAP) CPP

30 1 GOT A THANG 4 YA! (New Perspective, ASCAP)

11 1 HAVE NOTHING (Warner-Tamerlane, BMI/One Four
Three, BMI/Linda's Boys, BMI) WBM

6 I'M EVERY WOMAN (Nick-0-Val, ASCAP) CPP

3 I'M SO INTO YOU (Bam Jams, BMI/Warner-
Tamerlane, BMi/Interscope Pearl, BMI) WBM

18 {NFORMER (Motor Jam, ASCAP/Green Snow,
ASCAP/M.C. Shan, ASCAP)

65 IN OUR LOVE (Orange Tree, BMI/EMI Blackwood,
BMI/Rub, BMI)

74 IN THE STILL OF THE NITE (Llee, BMI) HL

54 | SHOULD HAVE LOVED YOU (Big Giant, BMI/Count
Chuckula, BMI)

41 T HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) WBM

61 T MUST BE LOVE (Careers-BMG, BMI/Hudnall,
BMI/in Flight, ASCAP)

40 {T'S ALRIGHT (EMI Blackwood, BMI/Chante’ 7,
BMI/Geffen, ASCAP/MCA, ASCAP) WBM

85 IT'S A SHAME (So So Def, ASCAP/Artistic Control,
ASCAP/Saja, BMI/EMI April, ASCAP)

15 IT WAS A GOOD DAY (Gangsta Boogie,/WB ASCAP)
HL

98 | WAS A KING (Eddie Murphy, ASCAP/Rayclo,
ASCAP/Perfect Ten, ASCAP/Pushy, ASCAP/Dub Plate,
BMI/Aunt Hilda, ASCAP/Zomba, BMI) CPP

28 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP

99 KEEP TOUCHING ME (Kharatroy, ASCAP/B.Black,
ASCAP/Chrysatis, ASCAP)

23 KiSS OF LIFE (Angel, ASCAP/Siiver Angel,
ASCAP/Playhard, ASCAP)

88 KNOCK-N-BOOTS (EMI April, ASCAP/Abdur Rahman,
/Zomba,/Donril,/Tade), ASCAP) WBM/CPP

93 LOTS OF LOVIN (Ness, Nitty & Capone,
ASCAP/Smooth Flowin', ASCAP/Pete Rock, ASCAP)

92 LOVE IS (wB /Pressmancherry,/N Y.M../Warner-

T /Py
ASCAP/Chekerman,BMI)

19 LOVE MAKES NO SENSE (Avante Garde, ASCAP/New

Perspective, ASCAP)

LOVE ME OR LEAVE ME ALONE (Def Jam, ASCAP)

LOVE SHOULDA BROUGHT YOU HOME (FROM

BOOMERANG) (Saba Seven, BMI/Kear, BMI/Ensign,

BMI/Greenskirt, BMI/Sony Songs, BMI) CPP

35 LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP) WBM

46 LOVE THANG (Frabensha, ASCAP/MCA, ASCAP/Frank
Nitty, ASCAP/Velle, ASCAP/Ness, Nitty & Capone,

Billboard.

FOR WEEK ENDING MARCH 20, 1993

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
[| [
AELE: 5183
‘i’ z | 2| Fjw
o |5 | & | TITLE o |5 | & | TITLE
I | = | # | ARTIST (LABEL/DISTRIBUTING LABEL) I | S | $ | ARTIST (LABEL/DISTRIBUTING LABEL)
HAPPY DAYS
*% NO.1 v % 38|37 |17 | HA (KEIA/ELEKTRA)
NUTHIN' BUT A “G"” THANG 1 GOT A THANG 4 YA!
1(1]7 DRE (DEATH ROW/INTERSCOPE/AG) e LO-KEY? (PERSPECTIVE/A&M)
FREAK ME UALITY TIME
(D23 SILK (KEIA/ELEKTRA) %2816 I-FIVE (JIVE)
HIP HOP HOORAY FUNKY CHILD
MEE NAUGHTY BY NATURE (TOMMY BOY) 51| 4 | [GRDS OF UNDERGROUND (PENDULUM)
INFORMER 7
(D[ 5 |10 SNOW (EASTWEST/AG) i PRINCE & THE N.P.G. (PAISLEY PARK/WB)
I'M SO INTO YOU TAP THE BOTTLE
o SWV (RCA) @48 | 9 YOUNG BLACK TEENAGERS (SOUL/MCA)
6| 6 |16 | | GOT AMAN 44 | 39 { 23 | LOVE SHOULDA BROUGHT YOU . ..
POSITIVE K (SLAND/PLG) TONI BRAXTON (LAFACE/ARISTA)
@ 142 IT WAS A GOOD DAY 45|33 | 7 | KNOCK-N-BOOTS
ICE CUBE (PRIORITY) WRECKX-N-EFFECT (MCA)
SO ALONE GOOD ENOUGH
1119 | WEN AT LARGE (EASTWEST/AG) o o BOBBY BROWN (MCA)
DITTY IN THE STILL OF THE NITE
(37 |8 PAPERBOY (NEXT PLATEAU/FFRR) R BOY2 l MEN (MOTOWN)
COMFORTER ALL | SEE
12 | 7 | SHal (GASOLINE ALLEY/MCA) e CHRISTOPHER WILLIAMS (UPTOWN/MCA)
MR. WENDAL LOVE IS
e ARRESTED DEVELOPMENT (CHRYSALIS) 58 | 3 | v WILLIAMS/B. MCKNIGHT (GIANT)
@ 1 DOWN WITH THE KING 50 | 45 | 13 | WHO'S THE MAN?
- RUN-D.M.C. (PROFILE) HEAVY D. & THE BOYZ (UPTOWN/MCA)
13 113 | 12 | DON'T WALK AWAY 51 (52 | 2 | LOVE ME OR LEAVE ME ALONE
JADE (GIANT/REPRISE) BRAND NUBIAN (ELEKTRA)
14 | 9 |15 | REBIRTH OF SLICK 52 | 46 | 17 | REMINISCE
DIGABLE PLANETS (PENDULUM/ELEKTRA) MARY J. BLIGE (UPTOWN/MCA)
15| 8 |18 | | WILL ALWAYS LOVE YOU 53 | 50 | 20 | BABY I'M FOR REAL/NATURAL ..
WHITNEY HOUSTON (ARISTA) AFTER 7 (VIRGIN)
16 1 15| 8 | I'M EVERY WOMAN 54 | 55 [ 21 | LOVE'S TAKEN OVER
WHITNEY HOUSTON (ARISTA) CHANTE MOORE (SILAS/MCA)
17 | 16 | 19 | DAZZEY DUKS 55|49 | 6 | LOVE MAKES NO SENSE
DUICE (TMR/BEL-MARK) ALEXANDER O'NEAL (TABU/A&M)
18 [ 17 | 3 | | HAVE NOTHING 56 | 53 | 19 | PUNKS JUMPUP TOGET ...
WHITNEY HOUSTON (ARISTA) BRAND NUBIAN (ELEKTRA)
HAT 2 DA BACK GIVE IT TO YOU
s TLC (LAFACE/ARISTA) (GD) 66 | 4 MARTHA WASH (RCA)
A WHOLE NEW WORLD NOT GONNA BE ABLE TO DO IT
el |8 £, BRYSON/R. BELLE (COLUMBIA) — | 6 | DOUBLE Xx POSSE (BIG BEAT/ATLANTIC)
GET AWAY CHECK IT OUT
A BOBBY BROWN (MCA) e GRAND PUBA (ELEKTRA)
EVERYTHING'S GONNA BE ALRIGHT iF  COULD
2l Ene FATHER M.C. (UPTOWN/MCA) e REGINA BELLE (COLUMBIA)
GANGSTA BITCH CAN HE LOVE U LIKE THIS
|l APACHE (TOMMY BOY) — | 2 | AFTER 7 (VIRGIN)
GOOD OL' DAYS TYPICAL REASONS
41 | 2 | (EVERT (ATLANTI) & —| 1 PRINCE MARKIE DEE (COLUMBIA)
MURDER SHE WROTE HONEY DIP
e CHAKA DEMUS & PLIERS (MANGO) (75| 2 PORTRAIT (CAPITOL)
DEDICATED SWEET ON U
(2|29 | 6 R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) — | 1 | [o-KEY? (PERSPECTIVE/AGM)
IT HURTS ME WRECKX SHOP
2D 36 | 8 JACCI MCGHEE (MCA) 6 —| 1 WRECKX-N-EFFECT (MCA)
SWEET THING MUSCLE GRIP
31| 4 | MARY J. BUGE (UPTOWN/MCA) — [ 3 | sHABBA RANKS EPIC)
HERE WE GO AGAIN! LOTS OF LOVIN'
e PORTRAIT (CAPITOL) — [ 1 [ PETEROCK & C.L. SMOOTH (ELEKTRA)
30 |27 | 4 | CROOKED OFFICER 68 | 57 [ 21 | NO ORDINARY LOVE
GETO BOYS (RAP-A-LOT/PRIORITY) SADE (EPIC)
31(32|5 | THROW YA GUNZ 69 | 70 | 14 | GIVE IT UP, TURN IT LOOSE
ONYX (CHAQS/COLUMBIA) EN VOGUE (EASTWEST/AG)
WHO GOT THE PROPS IT'S A SHAME
@\ BLACK MOON (NERVOUS) W KRIS KROSS (RUFFHOUSE/COLUMBIA)
HEAL THE WORLD HEY LOVE (CAN | HAVE A WORD
(3335 | 12 MICHAEL JACKSON (EPIC) A1 MR. LEE/R. KELLY (JIVE) y
SHOOP SHOOP (NEVER STOP. .. GAMES
LK MICHAEL COOPER ((REPRISE) . 72 (60|26 CHUCKI BOOKER (ATLANTIC/AG)
RUMP SHAKER NEVER DO YOU WRONG
i WRECKX-N-EFFECT (MCA) @®—| 1 STEPHANIE MILLS (MCA)
FOREVER IN LOVE BORN 2 B.R.E.E.D.
(30)| 42 | 12 KENNY G (ARISTA) — | 1 | MONIE LOVE (WARNER BROS.)
IF | EVER FALL IN LOVE MAKE LOVE 2 ME
o SHAI (GASOLINE ALLEY/MCA) 5(% |18 LORENZO (ALPHA INT'L/PLG)

(O Singles with increasing sales. © 1993, Bilboard/BPI Communications and SoundScan, Inc.

97

10

49
2

ASCAP/Warner Bros., ASCAP/Geffen, ASCAP/Edie
Brickell, ASCAP) WBM

MARY, MARY (Zomba, ASCAP/4MW, ASCAP)

ME & MRS. JONES (Warner-Tamerlane, BMI) WBM
MR. WENDAL (EMI Blackwood, BMI/Arrested
Development, BMI) WBM

MURDER SHE WROTE (Island, BMI/Ixat, BMI) HL
MUSCLE GRIP (Sony Songs, BMI/Zomba, ASCAP/Aunt
Hilda, ASCAP/Songs Of PolyGram,/ixat, BMI) CPP
NEVER BEFORE (Vangerrod, ASCAP)

NEVER DO YOU WRONG
(MCA,/Geffen,/Rodsongs/Almo, ASCAP/Music Corp. Of
America,/Geffen Again,/Duboc, BM1) CPP

NUTHIN' BUT A G THANG (Ain't Nuthin' Goin’ On But
Fu-ckin’, ASCAP/Sony Songs, BMI)

ONE MORE CHANCE (EMI, ASCAP/Maxi, PRS)
PHOTOGRAPH OF MARY (EMI April, ASCAP/November
Nights, ASCAP)

QUALITY TIME (Witlesden, BMi/R.Kelly, BMI) CPP
REBIRTH OF SLICK (Wide Grooves,/Giro, BMI)
RELEASE ME (Coffey, Nettleshey, BMI/Big Giant,
BMI/Warner-Tamerlane, BMI)

REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness,
Nitty & Caporte, ASCAP/MCA, ASCAP) HL/WBM
RUMP SHAKER (EMI April,/D. Wynn,/Zomba,Abdur
Rahman,/MCA,ASCAP) WBM/CPP

SEND FOR ME (Lijersrika, BMI/Mercy Kersey,
BMI/Irving, BMI)

SHOOP SHOOP (Norcal Atlanta, BMI)

SISTA SISTA (Funky Network, ASCAP/Wave Bye Bye,
ASCAP/Qut Time, ASCAP)

7
87
25
17
81

s3

82

67

2

2 ® 8 & 8

SO ALONE (Trycep,/Ramal,/Willesden, BMI) CPP
S0 CLOSE (Poiygram Int'l, ASCAP/MCA, ASCAP)
SWEET ON U (New Perspective, ASCAP)

SWEET THING (MCA, ASCAP) HL

TAP THE BOTTLE (Disco Breaks From The
Motherland, ASCAP)

TELLIN' ME STORIES (Big Herb's, BMi/Down Low,
BMi/Davone Ravone Lee, BMI)

THE THINGS THAT WE ALL DO FOR LOVE (Virgin,
ASCAP)

THROW YA GUNZ (Harris Onyx,/111 Posse,/JM),
ASCAP)

TiME 4 SUM AKSION (Funky Noble,/MCA, /Cypress
Hill, ASCAP/Saja,/Troutman,/BMG, BMI)

TYPICAL REASONS (EMI Blackwood,/Flow
Tech,/Music Corp. Of America, /Second Generation
Rooney Tunes, BMI)

WELCOME TO MY LOVE (Aural
Elixir,/Rosalie,/Mycenae, ASCAP/Feel The Beat,/Stone
Diamond, BMI) CPP

WHO GOT THE PROPS (Target Practice,
ASCAP/Misam, ASCAP)

A WHOLE NEW WORLD (Wonderland, BMI/Wait
Disney; ASCAP) HL

WHO'S THE MAN? (EMI April, ASCAP/Across 110th
Street,/E-2-Duz-it, ASCAP/Tony Dofat, BMi) WBM
WRECKX SHOP (EMI April, ASCAP/Abdur Rahman,
ASCAP/Zomba, ASCAP/Donril, ASCAP/Tadej, ASCAP)
YOU'RE THE LOVE OF MY LIFE (Sweetman,
BMI/Careers-BMG, BMI/Next Piateau, ASCAP)
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
' r ® AND PROVIDED BY Sou,idigﬁ,i
FOR WEEK ENDING MARCH 20, 1993 ™ II
50 | 50 | 44
6Y)

32 HOUSE OF PAIN @ TOMMY BOY 1056 (10.98/15.98) HOUSE OF PAIN 16
z
. <l & _ g 58 56 33 LORENZO ALPHA INTERNATIDNAL 781000%/PLG (9.98 EQ/13.98) LORENZO 24
— X .4 x =
ZH oL |23 | €5 | ARTIST TITLE | S8 52 | 43 | 45 | 49 | KRIS KROSS A % RUFFHOUSE 487107/COLUMBIA (10.98 EQ/15.98) TOTALLY KROSSED OUT 1
=2 | 35% | x| 5| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
xxx NO. 1 % % % 53 | 48 | 46 17 | GETO BOYS RAP-A-LOT 57183+/PRIORITY (9.98/15.98) GETO BOY'S THE BEST UNCUT DOPE 31
1 1 | 69 | 3 | NAUGHTY BY NATURE TOMMY BOY 1069 (10.98/15.98) 2 wesksatNo.1 19 NAUGHTY Il | 1 73 | 68 | 8 | JACCI MCGHEE mca 10291 (99815 98) JACCI MCGHEE | 54
9 2 ] 12 111 DR. DRE DEATH ROW/INTERSCOPE 57128/PRIORITY CLO.S&/15.98) THETCHRG TG 1 55 | 56 | 55 18 | POSITIVE K ISLAND 514057/PLG (9.98 EQ/13.98) SKILLS DAT PAY DA BILLS 50
56 61 7 46 | SPICE 1 TRIAD 41481+/JiVE (9.98/13.9
3 3 2 16 | SILK KEIA 61394/ELEKTRA (10.98/15.98) LOSE CONTROL 2 > G SEICEY 14
65 58 91 ODECI A 2 UPTOWN 10198/MCA (9.98/13.98 DY 1
4 | 4 | 3 | 16 | SOUNDTRACK A7 ARISTA 18699* (10.98/15.98) THE BODYGUARD | | 4 il Nl ! AOREVERIVY £A
| 58 52 70 VANESSA WILLIAMS A ERCI 5 y RT
@ 6 6 TE I RRENRYIGIAG A isateiohareos) BREATHLESS | 2 80 WING 843522/MERCURY (10,98 EQ/15.98) THE COMFORT ZONE l
1 59 54 61 21 RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13. L 34
6 9 7 11 | SHAI A GASOLINE ALLEY 10762/MCA (9.98/15.98) IFIEVERFALLINLOVE | 3 28 RACHELTHRERREL
7 7 0 | m éﬁR%EELTISE%EZEQY‘EEk(G‘)TQNEI?gT;9A8)2 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF . | 3 60 | 60 | 67 23 | COMPTON’S MOST WANTED ORPHEUS 52984 */EPIC (9.98 EQ/13.98) MUSIC TO DRIVEBY 20
8 5 4 3 | 2PAC INTERSCOPE 92200+/4G (9.98/15.98) STRICTLY 4 MY N.LGGAZ . | 4 61 | 55 | 49 | 16 | KOOLG RAP & D.J. POLO COLD CHILLIN 5001 (10.98/16.98) LIVE AND LETDIE | 18
9 8 5 4 l?EII(\I;é‘UBL'IHJE/I ZIL:\I%IEE.[EKTRA (o158 I5i9E) REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 5 62 57 62 15 STEPHANIE MILLS mca 10690 (10.98/15.98) SOMETHING REAL 22
10 | 10 | 8 | 18 | SADEA epic 53178 (10.98 EQ/15.98) LOVE DELUXE | ¢ 79 | — | 10 | THE PHARCYDE DELICIOUS VINYL 92222/AG (9.98/15.98)  BIZARRE RIDE 1l THE PHARCYDE | 63
o 64 62 64 5 MICHAEL COOPER REPRISE 26686/ WARNER BROS. (9.98/15.98) GET CLOSER | 62
ay | u 11 19 | SWV Rea 66074 (9.98/13.98) IT'S ABOUT TIME 11 4
@ '12 9 2 B ARV BUGEL" - TR T 1 65 51 52 34 MARIAH CAREY A ? COLUMBIA 52758* (7.98 EQ/9.98) MTV UNPLUGGEDEP | 16
. UPTOWN 10681/MCA (9.98/15.98) g 7
@ m 5 7 P oo I 66 67 53 76 CYPRESS HILL A RUFFHOUSE 47889/COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 4
PRIORITY 57185 (10.98/15.98)
67 63 | 51 37 | N2DEEP PROFILE 1427* (9.98/14.98) BACK TO THE HOTEL 29
14 13 12 | 65 | MICHAEL JACKSON A 5 EPIC 45400 (10.98 EQ/15.98) DANGEROUS 1 o TRy — . =
MCA 10691 (10.98/15.98) ATT! LABELLE LIVE!
(:) 17 20 7 SNOW EASTWEST 922077/AG (9.98/15.98) 12 INCHES OF SNOW 15
T 1 e 3 PASSION m 69 | 66 | 65 17 | BASS OUTLAWS NEWTOWN 2210* (9.98/13.98) ILLEGAL BASS 48
REGINA BELLE COLUMBIA 48826" (10.98 EQ/15.98) ASSI 5
— 70 68 72 35 BRIAN MCKNIGHT MERCURY 848605 (9.98 EQ/13.98) BRIAN MCKNIGHT 20
17 16 13 28 | BOBBY BROWN A ? MCA 10417 (10.98/15.98) BOBBY I
n 64 7 OWARD 6| PR . 9.98/15.98
18 18 24 3 KAM STREET KNOWLEDGE/EASTWEST 92208*/AG (9.98/15.98) NEVA AGAIN 18 @ 3 5 MIKLH AN RERRISEIZEA523 WABNERIBROSY(91R/15138) HEMMEIEATACE !
- 78 | 60 | 30 | HI-FIVE Jyve 41474% (10.98/15.98) KEEP IT GOIN' ON
24 29 50 | EN VOGUE A 2 EASTWEST 92121+/AG (10.98/15.98) FUNKY DIVAS 1 = = = TR LENCIH = Z
. GUERILLAS IN THA MIST
25 | 26 | 22 | CHANTE MOORE SiLaS 10605/MCA (9.98/15.98) PRECIOUS | 20 STREET KNOWLEDGE/EASTWEST 92206*/AG (9.98/13.98)
2 74 70 82 3 COMMON SENSE RELATIVITY 1084 (9.98/14 98) CAN | BORROW A DOLLAR 70
21 20 16 10 | CHRISTOPHER WILLIAMS UPTOWN 10751 */MCA (9.98/15.98) CHANGES
15 76 — 2 VANESSA BELL ARMSTRONG JIVE 41468 (9.98/13.98) SOMETHING ON THE INSIDE 75
22 19 14 5 BRAND NUBIAN ELEKTRA 61381+ (10.98/15.98) IN GOD WE TRUST 4 7 1 6 2 DR TR e P e o - P — Iy
@ 29 | 28 16 | JADE GIANT/REPRISE 24466 /WARNER BROS. (9.98/15.98) JADE TO THE MAX 19 - 69 | 50 | 28 | FATHER ME T E———— LN S )
SOUNDTRACK A 2 LAFACE 26006*/ARISTA (10.98/15 98 BOOMERANG | 1 > —
4 12l 28t 2 4 S0 78 | 81 81 24 | CHUCKII BOOKER ATLANTIC 82410%/AG (9.98/15 98) NIICE N' WIILD 13
25 27 22 5 ABOVE THE LAW RUTHLESS/GIANT 24477*/WARNER BROS. {10.98/15.98) BLACK MAFIA LIFE 6 8 7 3 OIS L ORI T B SO IO P m
26 | 28 | 27 | 53 | TLC A? LAFACE 26003*/ARISTA (9.98/13.98) OOOOOOHHH...ON THE TLC TIP 3 &3 | 5 s L e e LOVE'S ALRIGHT | 80
2D | NEWD 1 | SOUNDTRACK MCA 10758 (9.98/15.98) cBa | 27
8 | — | 2 | CARON WHEELER EMI 97879%/ERG (10.98/15.98) BEACH OF THE WAR GODDESS | 81
28 26 19 4 ALEXANDER O'NEAL TABU 9501 */A&M (10.98/15.98) LOVE MAKES NO SENSE 18 9 YOUNG BLACK TEENAGERS ST 5%
29 | 23 | 21 | 8 | HEAVY D.& THE BOYZ UPTOWN 10734/MCA (10.98/15 98) BLUEFUNK | 7 @D 9 | 77| 5 | soliGrisaica sestase o D Tl T
2w | 2 T 5 e e e 5 83 | 75 | 83 | 26 | MAD COBRA COLUMBIA 52751 (9.98 EC/13.98) HARD TO WET, EASY TO DRY 17
APACHE TOMMY BOY 1068* (9.98/14.98) !
84 74 66 4 ANGELA BOFiLL JivE 41510 (9.98/13 98) | WANNA LOVE SOMEBODY 51
@ 32 33 6 PAPERBOY NEXT PLATEAUWFFRR 1012* (9.98/14.98} NINE YARDS 31 85 86 75 24 | AL B. SURE! WARNER 8R0S, 26973" (10.98/15.98) Rl 2
82 | 30 | 25 | 15 | WRECKX-N-EFFECTA MCA 10566 (5.98/15.98 [SRBICR SMCOTLL L 99 [ — | 8 | PRINCE MARKIE DEE AND THE SOUL CONVENTION COLUMBIA 48686 (9.98 EQ/15.98) FREE | 47
33 | 33 | 37 | 35 | MEN AT LARGE EASTWEST 92159+/AG (9.98/13.98) MEN AT LARGE | 24 87 | 89 | 8 | 18 géémgngsﬁygfuﬁgcﬁzwggg%qnlp_a%goncs STUNTS, BLUNTS & HIP HOP | 47
R Pl 98 E/13.98) '
34 | 31 32 94 | BOYZ Il MEN A * MOTOWN 6320* (9.98/13.98) COOLEYHIGHHARMONY 1 91 36 37 E&IEJ}%SM ﬁég??@%%’“ MECCA AND THE SOUL BROTHER 7
198/15.98)
PRINCE AND THE NEW POWER GENERATION A 8
35 3 3% 2 PAISLEY PARK 45037 */WARNER BROS. (10.98/15.98) T 89 77 76 68 | TEVIN CAMPBELL ® QWEST 26291*/WARNER BROS. (9.98/15.98) TEV.IN. o}
36 | 31 | 12 | EAZY E @ RUTHLESS 53815/PRIORITY (4.98/6.98) 5150 HOME 4 THASICK | 15 90 | 82 ] 87 | 9 | B1GBUB crsrmest 931070 5.9915 98 comme At ona |30
37 | 34 | 30 | 18 | PORTRAIT cAPTOL 93496* (9.98/13.98) PORTRAIT | 16 91 | 80 | 78 | 17 | D JIMI AvenuE 0105 9818 08 R
38| 37| M 6 | KING TEE capoL 99354 (9.98/13.98) THA TRIFLIN' ALBUM 17 BT g | E40 = = FEDERAL | 80
& DIT711* (9.98/13.98
41 38 | 22 | REDMAN RAUCHAOS 52967/COLUMBIA (9,98 EQ/13.98) WHUT? THEE ALBUM 5 2wl ol 6 ij::’vAI\LIE COLL. A{’i ; : Aw | IER—— 5
ELEKTRA 49 (13.98/16.98)
4] 39" [mIsgegt |ROKELLYIE PUBLIC ANNOUNCEMENT.A BORN INTO THE '90'S | 3 :
== 94 | 94 | 97 | 67 | KEITH SWEAT A ELEKTRA61216" (10.98/15.98) KEEP IT COMIN 1
37 3 | B-LEGIT THE SAVAGE SIC WID IT 712" (9.98/15 98) TRYIN' TOGET ABUCK | 4l 95 | 97 | 84 | 23 | BUSHWICK BILL RAP-A-LOT 57189*/PRIORITY (9 98/15.98) LITTLE BIG MAN | 15
42 38 41 21 LO-KEY? PERSPECTIVE 1003+/A&M (9.98/13.98) WHERE DEY AT? 18 9 9 79 15 PARIS SCARFACE 100 (5.98/8.98) SLEEPING WITH THE ENEMY 23
43 | 40 | 40 | 23 | SHABBA RANKS @ EPIC 52464* (9.98 EQ/13.98) X-TRANAKED | 11 97 | 92 | 91 | 55 | SIR MIX-A-LOT A DEF AMERICAN,REPRISE 26765 WARNER BROS. (9.98/15.98) MACK DADDY | 19
44 | 43 | 43 | 28 | AFTER 7 VIRGIN 86349 (9.98/13.98) TAKIN' MY TIME | 8 RE-ENTRY | 34 E‘hﬁfgioo,/m AT JUST AN ILLUSION | 25
45 | 42 3 KIRK WHALUM COLUMBIA 46931 (10.98 £Q/15.98) CACHE | 42 RE-ENTRY | 21 ISELIQ%-E(%S 8.0 TREY LORENZ | 32
46 | 33 | 36 8 | DUICE TMR 71000/BELLMARK (9.98/15.98) ) DAZZEY DUKS | 26 @00 | Rre-entrY 13 IJ!KEE lez.l(\;lzgé:?slzgvg) THE 2 LIVE CREW'S GREATEST HITS | 62
47 48 17 UNDERGROUND KINGZ 8IG TIME 41502*/JIVE (9.98/13.98) TOO HARD TO SWALLOW 37_ ) —
) ———— . (__) Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
48 42 — 2 MARTHA WASH RCA 66052 (9.98/15.98) MARTHA WASH a2 certification for sales of 1 million units, with muttimillion seiiers indicated by a numeral following the symbol. Most albums available on cassette
. (10. I SNAPSHOT 36 and CD. *Asterisk indicates viny! unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked
4 4 all 2 SEORS DK ERbROSdc02cioRs o o8 EQ, and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Biliboard/BPI Communications.

Bibeert 1993 l

RECORD f you service record retailers or sell them your products - this is the directory
RETA“_ING for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
D‘RECTORY R date listing of full line record stores - featuring major chains and independents.

w:ﬁommm ! This all-important 3rd edition is a must - containing hundreds of new listings

plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-223-7524 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entive staff and marketing team- call for special rates!
BDRD0106
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R&B

ARTISTS & MUSIC

TERRIROSSI'S

| RIYTHM
SEGTHON

THE BOYS ARE BACK IN TOWN: It doesn’t seem to matter if there are
anywhere from two to four fellas in the group, but male groups are having suc-
cess on the Hot R&B Singles chart. Two established acts are notable. Levert
earns this week’s Power Pick/Sales award with “Good OI’ Days” (Atlantic). Sales
increase 65% over last week, helping the single climb 28-21. After 7’s “Can He
Love U Like This” (Virgin) re-enters the R&B Single Sales chart and, combined
with a better than 10% increase in radio points, moves up 42-37. Two developing
acts are penetrating the marketplace with similar themes. Perspective Records’
Lo-Key? nabs a 30% increase in monitored airplay on “Sweet On U” and earns
Power Pick/Airplay. The second single release for Portrait, “Honey Dip” (Capi-
tol), earns better than 25% overall and leaps 42-39. Both groups’ previous singles
continue to hold in the top 50 of the singles chart. In the top 10, “Comforter,”
by Shai (Gasoline Alley), gets a big boost in sales points, moving 84. “So Alone”
by Men At Large (EastWest) forges forward 10-7, from a 35% increase in single
sales and a 23% increase in radio play.

TURNIN’ UP THE RADIO: Ice Cube is best known for lyrics that are hard
to play on commercial radio. On his current single, “It Was A Good Day” (Prior-
ity), he demonstrates he can tell a tale radio can play. Cube takes us with him
through a good day, starting with his mother making him breakfast. He later
declares that “since nobody I know got killed today in South Central LA, it
was a good day.” On the R&B Radio Monitor, “Good Day” gains 16% and moves
up 32-28. Sales increased by close to 50% over last week, and the combined ac-
tivity lifts the single 23-15 on Hot R&B Singles.

lT AIN'T EASY BEING GREEN: Whenever an artist from the black music
world achieves mainstream success the process of separation, and even aliena-
tion, from their original fans begins. The artist is handed over from the black
music division to the pop department. The pop market, which almost every act
covets, is enormous. Unfortunately, the original promo staffers, radio, and retail
people involved in breaking that black act are no longer included in anything
that that artist does. It is natural those who are excluded begin to withdraw
support, which ultimately affects music sales. I salute all of last night’s Soul
Train winners, but I felt real joy watching Michael Jackson. He has refuted
the rumors and has become accessible again though televised events. But last
night’s appearance was special: Jackson looked relaxed and genuinely happy to
be back with his original supporters. This period of reclamation is good. Whit-
ney Houston took responsibility for her career and stood up to the negative
press. She then recorded the kinds of great songs her black fans originally loved
her for. It feels good to have some of pop’s stars remember we loved them first.

HIP-HOP HOORAY best describes the feeling of the many black retailers,
marketing, and sales people who attended NARM. Everyone felt they benefited
from the product presentations and seminars. But most importantly, everyone
felt welcomed. Thanks to NARM’s organizers and executive VP, Pam Horovitz,
for creating such a great event.
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Wheeler Issues Well-Rounded Set
EMI Follow-Up Muses Social Ills, Personal Growth

Hl BY JANINE McADAMS

NEW YORK—On the liner notes
for her new EMI album, “Beach Of
The War Goddess,” recording artist
Caron Wheeler writes that in a
world of natural disasters, disease,
and social ills, including “drug addic-
tion, child abuse, rape, incest, AIDS
... people say ‘What war?,’ ‘What
goddess?’ I say the same war I've
been fighting way before I was born.
The war on racism, sexism, conserv-
atism . ..”

{f this sounds intensely political, it
is because the British-born Wheeler
sees her art as a way to motivate,
and she recognizes the god and god-
dess spirit in each individual.

“‘Beach Of The War Goddess’ is
basically a way of saying that the life
of a black woman living against se-
vere odds in a system trying to anni-
hilate us as people requires us to
find the goddess inside, to rise above
it for guidance,” says Wheeler,
who—while serious about her issues

‘On the last alburn,
she was talking about
her people. Now she’s

coming infto the
worman that she is’

and her art—is not without her own
unique brand of saucy wit.

Having broken through to na-
tional consciousness as a featured
vocalist on the breakthrough, multi-
platinum Soul II Soul debut album
in 1989, Wheeler has experienced
something of a rebirth. The former
Londoner has moved to New York,
streamlined her figure, and has
found her truest voice as an artist
since the release of her 1991 album
“U.K. Blak.”

Glynice Coleman, VP of promo-
tion, black music, for EMI Records
Group, says, “With this new rebirth
in music, she’s more into herself. On
the last album, she was talking
about her people. Now she’s coming
into the woman that she is. She’s
freer and happier.”

“The difference is more clarity,”
agrees Wheeler, who co-wrote 13 of
the album’s 14 tracks. “There’s more
groove substance, there’s more of a
tribal feeling. It’s a bit more definite
and more well-combined. I've grown
musically.”

“Beach Of The War Goddess,” her
second solo album, features musical
influences that range from R&B and
hip-hop to more mystical African
and Jamaican tribal rhythms, with
vintage soul and rock thrown in. The
album also includes a cover of Jimi
Hendrix's “The Wind Cries Mary,”
featuring actual samples of his gui-
tar and vocal performance. Wheeler,
noted for the exquisite imagery of
her lyrics, worked with a bevy of
writers/producers on this project:
Heavy Love, Get Set V.O.P., Derek
Johnson, Mikie Bennett, Keith
Crouch, and Jimi Randolph. She

CARON WHEELER

produced four tracks solo, and also
executive-produced with Konda Ma-
son.

MUSICAL MELANGE

With titles like “Soul Street” (a
candidate for the second single),
“Father,” and “Land Of Life,”
Wheeler manages a perfect melding
of Afgocentric sensibility, social re-
sponsibility, and musical experimen-
tation, spicing it all with her velvety
tones and instinctual, soulful Afro-
Asian phrasing (“There is an
English and Jamaican edge to my
tone that people pick up.”). But she
also has a romantic side, as the
tunes “Need A Man” and “Naughty
Eyes” can attest.

Coleman says Wheeler’s identity
as “a supreme, committed diva” has
garnered her an immediate, positive
response for her first single, “In Our
Love.”

“As of our fourth week out, the
single is doing real well,” says Cole-
man, adding that Wheeler’s move

from London to the U.S. will facili-
tate an intense radio promotion
campaign. “Now that she lives in
New York, she’s made a pact that
she will do as much radio to get her
married with the R&B community,”
says Coleman. “Everybody knows
she’s black and of West Indian de-
scent and that she’s very compas-
sionate and politically aware. Those
are the things people need to know.”

AVENUES OF EXPOSURE

Further plans for promotion of
Wheeler’s album are being formu-
lated. While Wheeler has been the
subject of a consumer media blitz,
Coleman says the support of BET
on the first video has been helpful.
And having a Jam & Lewis-pro-
duced single, “I Adore You,” on the
top-selling “Mo’ Money” soundtrack
(included on “Beach Of The War
Goddess”) was the perfect vehicle
for keeping her name fresh among
consumers while Wheeler comple-
ted her second album, Coleman
adds.

The deeply spiritual Wheeler says
the album helped her connect with
her feelings about the place of Afri-
can-descended peoples in the world
as well as with her own Jamaican an-
cestors. One of her favorite tunes on
the album, the Jamaican-African
homage to the motherland “Land Of
Life,” in particular, addresses her
feelings and beliefs.

“It’s an ancestral message from
my ancestors to me, seeking life
through me, from their advent from
leaving the Motherland through the
Middle Passage, to my blood and
making me who I am now,” Wheeler
explains. “It might sound far-
fetched, but they would jump in and
out of me while I was recording this
track.”
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Butt Block 4? The mambers of Capitol act the Butthole Surfers sneak onto the
set for the film “CB4" to join Ice-T, Halle Berry, Ice Cube, Flavor Flav, Eazy-E,
and NBA star Shaquille O’'Neal for a cameo appearance. Shown, from left, are
Jeff Pinkus and Paul Leary, Butthole Surfers; Nelson George, “CB4" producer/
co-screenwriter (and former Billboard R&B editor); and Gibby Haynes and King
Coffey, Butthole Surfers.
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Tropical Jazz. Atlantic recording artist Bobby Lyle is greeted by colleagues after
playing a set in support of his album "Secret Island” at S.0.B.’s in New York.
Shown, from left, are Richard Nash, senior VP, black music division, Atlantic; Lyle;
saxophonist Everette Harp; Lynne Poole, Northeast promotion manager, Atlantic;
and Clarence Bullard, director of national jazz promotion, Atlantic.
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P.M. DAWN’S GOOD ‘VIBRATIONS’

(Continued from page 14)

dress those controversies in an ap-
parent attempt to set the record
straight.

With KRS-ONE, the feud liter-
ally came to blows last year after the
rapper forced P.M. Dawn off the
stage at a festival last year, report-
edly because Be had questioned
KRS-ONE's role as a self-appointed
educator of the masses.

With Chuck D, it was a war of
words. The Public Enemy rapper
was angered by a remark Be alleg-
edly made about PE’s song “By The
Time I Get To Arizona.”

Still, Be fancies himself an ad-
mirer and kindred spirit of both
Chuck D and KRS-ONE and ap-
plauds their musical excursions into
non-hip-hop territories: “Seeing
KRS-ONE do ‘Radio Song’ with
R.E.M., Public Enemy do ‘Bring
The Noise’ with Anthrax, and Ice-T
do Body Count, I mean, all these
people experiment.”

If Be can appreciate others’ ex-
periments, it is probably because he
and Minutemix are audacious exper-
imenters themselves. The two have
written, remixed, or produced for
artists as diverse as George Mi-
chael, Boyz II Men, Paula Abdul,
and Paul Weller. Moreover, the
guest list on “The Bliss Album” in-
cludes Boy George, DJ Cash
Money, and singer Cathy Dennis,
who hooked up with the band after
Be said in an article that he liked her
voice but didn’t like her music; she
responded by saying, “Alright, if
you feel that way, you write some
music for me,” says Be.

SAMPLE HAPPY

It’s hard to hear the “Bliss Al-
bum” and realize it is built almost
entirely on samples. For instance,
P.M. Dawn’s cover of the Beatles’
“Norwegian Wood” is so musical, so
instantly recognizable, it baffles the
mind to think that it is wholly made
up of samples.

“You ean be a sampling artist and
make something musical,” says Be.
“I’'m a songwriter. I write songs, and
hip-hop musie should be accepted as
a form of songwriting.”

If anyone accepts that claim, it is
the group’s record label, Island Rec-
ords (Gee Street in the U.K.), and
the PolyGram Label Group, which

handles promotion and marketing
for Island.

Rick Dobbis, PLG’s president and
CEOQ, calls P.M. Dawn’s material
“pan-formatic, mass-appeal music
that clearly connects to its roots and
yet is not dependent on new trends.”

To tap into this wide-ranging ap-
peal, the company has again
mounted a comprehensive advertis-
ing, promotion, and marketing cam-
paign that began with meetings at
all nine PolyGram Group Distribu-
tion branches.

EMPHASIS ON VISIBILITY

The retail plan comprises in-
store-play programs for major and
indie outlets and “heavy out-of-the-
box advertising programs that posi-
tion the record so that it's very visi-
ble,” says Island Records senior VP
Matt Stringer.

Dobbis notes dealers have or-
dered in excess of 350,000 copies of
the album prior to its March 23 re-

lease date. (P.M. Dawn’s debut sur-
passed the gold mark). He adds the
group is booked for an appearance
on “The Arsenio Hall Show” March
25, and that an extensive tour will
follow later in the year.

On the radio side, the record is so
broad it offers a shot at virtually ev-
ery format, including alternative
and college with “Norwegian
Wood.”

Video also is a crucial link in the
chain, with clips having already
been shot for “Plastic” and “Patient
Eyes.”

This full-fledged commitment
from Island and PLG bodes well for
P.M. Dawn’s pursuit of bliss. DJ
Minutemix—whose words are
scarce but poignant—sums it up:
“Once you get into an artist, you
love their musie, and after the music
phase is over then you start listen-
ing to what they're saying, and that
draws you in closer and closer to the
artist.”

Snow Ball. Canadian toaster Snow, center, whose “Informer” hit No. 1 on the
Hot 100 last week, celebrates the track's rising success at a Palladium party with
the principals of his label/production company, Dave Eng, left, and Steve Salem,
right, of Motor Jam Records (distributed by EastWest). (Photo: Chuck Pulin)

THE RHYTHM AND THE BLUES

(Continued from page 23)

the tribute will be a “spiritual con-
cert” April 4 at the Mason Temple,
where King delivered his last speech.
Warner Bros. has committed to re-
cording the event, which will feature
numerous hymns and secular tunes
with freedom and upliftment as the
themes. One of the tunes will be “All
I Wanna Be Is Understood” by
writer/producers Michael O’Hare,
Denise Rich, and Mary Unobsky.
Proceeds will be donated to the Civil
Rights Museum.

LOOSE LIPS: While such events as
R&B Live in Los Angeles and the*
funkier New York Live have gained
their cadre of regulars, a new kind of
showcase for developing hip-hoppers

is emerging in New York. The Lyri-
cists Lounge, an open-mike setup for
unsigned talent, got its start in small
spaces around New York’s lower
East Side and the Village last year.
A production of the nonprofit Ka-
lodge Projects, the Lyricists Lounge
is proving a happy hunting ground
for A&R and publishing reps. On
March 24, the Lyricists Lounge
moves into New York’s Village Gate
club.

“We're a door between unsigned
hype and the record labels,” says
Anthony Marshall of Kalodge Proj-
ects, which also helps youngsters get
production, security, and editing jobs
in the industry. Marshall adds that
while featured performers basically
got on through word of mouth, some

screening of acts will take place. Ka-
lodge offers aspiring artists a $25
monthly membership, for which they
receive a T-shirt, a newsletter, and
passes to all lounge events.

TIDBEATS: Scott Folks is in the
VP/GM seat at LaFace ... Angela
Thomas is upped to VP of marketing
at Columbia ... The Queen of Soul,
Aretha Franklin, timeless enter-
tainer Lena Horne, and rock diva
Tina Turner will be among the eight
honorees at the sixth annual Essence
Awards, to be héld April 30 at the
Paramount in New York. Hosts of
the gala event will be Patti L.aBelle
and Danny Glover.
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What 1 want is brash and uncompromising.
| don’t care how you do it but smack me in the
face. @@I what's happening in the world.
Don’t spoon feed me anything. Make me work

for it. Make me feel something. Most things
make me numb. | need something to wake me up

that's not cofiee. YOU DON'T NEED CLOCKS T0
CHANGE THE TIME. 1 need a new way to look at the
world. Music speaks through everything.

Brings me a living sensation. Like carrying a
bunch of loose papers and a gust of wind blows them out

of your hands. G0 @N@AM. provide me with choices.

SURPRISE ME.

Sony Music is proud to receive 12 Billie Award nominations.
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Miami Meet Works To Clear Commercial Cloud

FEAST OR FAMINE? Sometimes
it takes tough times to bring folks to-
gether. As citizens of clubland last
week descended upon the Fontaine-
bleau Hilton in Miami Beach for the
eighth edition of the Winter Music
Conference, it was clear that a little
unity and productivity was in order.
Sure, there were the usual droves
of sun-worshippers who couldn’t bear
to tear themselves away from the pool
long enough to attend even one or two
panel discussions. But for the most,
part, registrants seemed to take the
current commercial cloud hanging
over dance music seriously enough te
step indoors and get down to busi-
ness. Even the subgenre panels, such

as those on hi-NRG, freestyle, and
house—which are usually irritating
whine sessions—were lively and fo-
cused on tackling timely issues (like
maintaining ereative purity while go-
ing for mainstream bucks). No con-
crete solutions were reached, but a lot
of necessary groundwork was laid,
and people appeared to be listening to
one another far more carefully and
respectfully than in the past.
Although WMC registration was
up this year, bringing the number of
delegates over the 1,000 mark, the
dodgy state of the economy was
strongly felt. Splashy label promo
stunts and showcases were kept to a
minimum, and at least half of the del-

egates opted for cheaper lodging in
the South Beach area. And though
this was a networking nightmare for
some, it gave others a welcome
breather from the nonstop circus at-
mosphere that usually surrounds the
conference.

Nearly every panel dealt in some
way with the alleged crisis the club
world is experiencing—and everyone
came with a complaint. Major-label
reps took a thrashing for their treat-
ment of such much-lauded acts as
Ten City and Li’l Louis, and hastily
tried to explain the pressure to gener-
ate crossover radio play and sales to
folks who seemed to care only about
grooves. Though the necessary point

—
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that the majors should not have gone
on a dance music signing spree two
years ago without the personnel or
marketing expertise to back it up was
made, it was also clear that many on
the other side of the fence had little
understanding of how the major-label
machine really operates. Perhaps an
educational panel on the subject
would be a wise addition to next
year's agenda. The flood of cool music
proved dance music has never been
healthier on a creative level. Now,
how about a little more knowledge in
business?

Record pools also continued to take
a bashing this year. Kudos to those
pool directors who were brave
enough to stand up to cost-conscious
labels looking for a way to tighten
their budgets. One of the most salient
points raised at the pool conclave: It
is true the pool community is rife with
too many shady characters, but label
folks should not forget where they
run when they have a record that
doesn’t have a built-in hip audience.
Once again, severe major-label serv-
ice cuts were threatened—but no one
had the nerve to step forward with
scissors in hand. We're glad to report
red-faced arguments eventually
cooled into constructive discussions.
We hear future compromises be-
tween pools and labels are on the ho-
rizon. Keep your fingers crossed.

PUMPIN’ BEATS: Ever since
Crystal Waters and the Basement
Boys gave birth to the now-classic
“Gypsy Woman” during the 1991
WMC, labels have been working
overtime to come up with the record
that will match its overwhelming suc-
cess. The mania to have “the record of
the conference” has heightened with
the massive popularity that has fol-
lowed Mood II Swing since its pro-
duction of last year’s WMC hit,
“Helpless” by Urbanized.
Unfortunately, the glut of music
circulating made it tough to call a
clear winner this year. E-Legal Rec-
ords managed to maintain some of
the buzz surrounding the drag gem
“Get Her” by the Ride Committee &
Roxy—even though tapes of the
track broke out of New York a couple
of months ago. Masters At Work got
heavy play with “Can’t Get No Sleep”
and “When You Touch Me” from
their brilliant Cutting debut album.
(By the by, featured singer India

by Larry Flick

proved her considerable diva poten-
tial during a stunning showcase per-
formance. Watch her; she’s going to
be a big star.) Epic was another
heavy hitter, with Moby’s intense
tribal remix of Michael Jackson’s
“Who Is It.” Finally, Nervous
wrecked more than a few punters’
nerves with virtually flawless pop/
house jewel “Rushing” by Lonnie
Clark, which we seemed to hear at
nearly every turn.

tiev Dance
Bureakouls

FOR WEEK ENDING MARCH 20, 1993

CLUB PLAY

. BOW WOW WOW FUNKDOOBIEST
IMMORTAL

. EXTERMINATE SNAP FEATURING NIKI
HARIS aRisTa

. DO YOU NEED SOME? MIND BOMB
MERCURY

. L.S.D. THE TRIPP soLD!
. NANA N.UK.E. smasn

MAXI-SINGLES SALES

e W N =

—

. I CAN'T GET NO SLEEP MASTERS AT
WORK FEATURING INDIA cuTTinG

. LOVE ME OR LEAVE ME ALONE
BRAND NUB!AN ELEKTRA

. NEVER DO YOU WRONG STEPHANIE
MILLS mca

. IF YOU BELIEVE CHANTAY SAVAGE 10

. SOME LOVIN' LIBERTY CITY TriBAL
AMERICA

U A w N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

—_—

The ultimate winner? Everyone
will have a different opinion this year.
Your fave may not even be listed
here. Actually, we think DJs and lis-
teners were the true winners with
such a wealth strong music to choose
from. If only some of these labels
would work this hard to deliver high-
quality musie all year round.

WORKIN’ THE RUNWAY: As al-
(Continued on page 49)

PROMOVISION

Promotional Music Videos

COUNTRY -

TOP 40 « DANCE ¢ ROCK
ALTERNATIVE

Available to Nightclubs, Bars, Hotels, Restaurants
and Retail Outlets Nationwide.

DJ-IN-A-BOX

For Information Call: (201) 450-1400
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HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wx|ox|g¢ 2 = OF DANCE CLUB PLAYLISTS. we x| g E OF RETAIL STORES AND ONE-STOP SALES REPORTS.
SW|Quw |33 [L5 | TITLE ARTIST Zulow|3Q|£$| TITLE ARTIST
F2 (32| QS| 25| Lapel & NUMBERDISTRIBUTING LABEL 2|32 |~ | 5| LaBEL & NUMBERDISTRIBUTING LABEL
* % x NO.1 * % *x % NO.1 * x %
2 3 8 LOVE U MORE COLUMBIA 74B07 1 week at No. 1 @ SUNSCREEM @ 2 4 8 GET AWAY (M) (T) (X) MCA 54512 1 week at No. 1 4 BOBBY BROWN
2 1 1 9 I'M EVERY WOMAN ARISTA 1-2520 & WHITNEY HOUSTON 2 1 2 6 HIP HOP HOORAY (M) (T) (X) TOMMY BOY 554 © NAUGHTY BY NATURE
@ 4 11 6 GIVE 1T TO YOU RCa 62434 © MARTHA WASH 4 5 10 | INFORMER (M) (T) EASTWEST 96112/AG & SNOW
4 3 6 8 GET AWAY MCA'54512 & BOBBY BROWN @ 5 13 3 I'M EVERY WOMAN (M) (T) (X) ARISTA 1-2520 & WHITNEY HOUSTON
5 & 7 8 FEEL LIKE SINGIN’ NERVOUS 864 905/MERCURY SANDY B. @ 6 9 5 GIVE IT TO YOU (T) (X) RCA 62434 © MARTHA WASH
@ 8 12 6 IT'S MY LIFE ARISTA 1-2492 ® DR. ALBAN 6 I 7 ) PHOTOGRAPH OF MARY (M) (T) EPIC 74782 ® TREY LORENZ
7 7 10 9 PUSH THE FEELING ON GREAT JONES 530 620/(SLAND NIGHTCRAWLERS 1 3 1 11 REBIRTH OF SLICK (COOL LIKE DAT) (M) (T) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS
9 | 13 | 7 | UNIQUE trieaL ameRic 1387971 R S. DANUBE DANCE 9 | 12 | 6 | NUTHIN BUT A "G’ THANG (M) (T) DEATH ROW 53819/INTERSCOPE @ DR. DRE
@ 21 36 3 LITTLE BIRD ARISTA 1.2522 © ANNIE LENNOX @ 13 14 8 TAP THE BOTTLE (M) (T) SOUL 54536/MCA © YOUNG BLACK TEENAGERS
14 | 20 5 | GUILTY OF LOVE DEF AMERICAN 40725/ WARNER BROS D.0. 10 8 3 15 | SUPERMODEL (YOU BETTER WORK)HOUSE OF LOVE (M) (T) (X) TOMMY BOY 542 & RUPAUL
11 13 18 /] PHOTOGRAPH OF MARY EPIC 74782 ® TREY LORENZ 11 14 | 18 ] THING GOIN' ON (T) (X} SIRE 40639/WARNER BROS BETTY BOO
@ 22 | 31 4 BRIGHTER DAYS CAJUAL 204/EMOTIVE CAJMERE FEATURING DAJAE 12|10 s 15 | I'M GONNA GET YOU (M) (T) (x) COLUMBIA 74490 # BIZARRE INC FEATURING ANGIE BROWN
13 | 6 2 15 | SUPERMODEL (YOU BETTER WORK) TOMMY BOY 542 ® RUPAUL 13 | 11 | 6 | 10 | IFYOU WANT MY LOVE (HERE IT IS) (M) (T) EPIC 74835 THE COVER GIRLS
15 | 23 | 5 | HIP HOP HOORAY TOMMY BOY 554 ® NAUGHTY BY NATURE 18 | 26 [ 6 | 1GOT A MAN (T) ISLAND 864 305/PLG @ POSITIVE K
15 | 11 4 10 | MR. WENDAL CHRYSALIS 24805/ERG ® ARRESTED DEVELOPMENT 20 | 2 5 | KNOCK-N-BOOTS (M) (T) (X) MCA 54583 ® WRECKX-N-EFFECT
16 | 24 5 FOREVERGREEN EP(C 74433 @ FINITRIBE 2% | — 2 | FEEL YOU (M) (T) (X) SIRE 40767/ WARNER BROS ® DEPECHE MODE
7| 10 8 8 | IF YOU WANT MY LOVE (HERE IT IS) EPIC 74835 THE COVER GIRLS 7 18] 2 7 | LOVE U MORE (T) (x) COLUMB!A 74807 ® SUNSCREEM
18 17 22 6 WE CAN MAKE IT STRICILY RHYTHM 12100 SOLE FUSION 21 24 6 FEEL LIKE SINGIN' (T) NERVOUS 864 905/MERCURY SANDY B. |
* 25 28 4 BORN 2 B.RE.E.D. WARNER BROS. 40641 @ MONIE LOVE 19 15 18 6 MUSCLE GRIP (T) EPIC 74B06 @ SHABBA RANKS
20 | 12 | 5 | 10 | THING GOIN' ON SIRE 40639AWARNER BROS. BETTY BOO QD] 27 | 13 [ 3 | LTTLE BIRD w0 (1 o0 ARisTA 1 2522 # ANNIE LENNOX
2 |2 | 2 7 | REBIRTH OF SLICK (COOL LIKE DAT) PENDULUM 66369/ELEKTRA @ DIGABLE PLANETS 21 | 17 [ 10 | 13 | GANGSTA BITCH (M) (D) (X) TOMMY BOY 541 ® APACHE
* % * POWER PICK* % % 2 12 11 9 BINGO (M) (T) SUNSHINE 2502/ARISTA & THE MOVEMENT
@l 2 | % 3 | SHOW ME LOVE BIG BEAT 10110/ATUANTIC ROBIN S. 23 | 323 9 | DITTY (M) (T) () NEXT PLATEAU/FFRR 350 012 ® PAPERBOY
3 | 23 9 T [LOVEIISIEVERYWHERE NOvAMUTEAL S . 25 | 30 4 EVERYBODY GET ON UP (1) (x) PAISLEY PARK 40693/WARNER BROS ® CARMEN ELECTRA
28 0 5 INFORMER EASTWEST 961 12/ATLANTIC O 25 16 17 9 SPEED (M) (T) (x) STRICTLY HYPE 106 ALPHA TEAM
25 18 19 8 RUSTIT eT Nien 26 24 21 10 DON’T WALK AWAY (M) (T) (X) GIANT 40669/WARNER BROS & JADE
37 | 48 | 3 | BOSS DRUM epcC 74898 ® THE SHAMEN * %x * POWER PICKX ® %
27 | 31 | 39 | 4 | NUTHIN' BUT A "G" THANG DEATH ROW 53819/INTERSCOPE ® DR. DRE @D | 36 | — | 2 | BORN2BR.EED. (D00 WARNER BROS. 40641 S.MONELOVE
34 41 3 ENJOY LIFE EIGHT BALL 9207 @ WAVE 29 — 2 HAT 2 DA BACK (M) (T) (X) LAFACE 2-4046/ARISTA & TIC
29 27 21 7 TAP THE BOTTLE SOUL 54536/MCA @ YOUNG BLACK TEENAGERS 33 3 3 THROW YA GUNZ (M) (T) RAUCHAOS 74766/COLUMBIA @ ONYX
41 | — | 2 | (FEEL YOU sire 40767WARNER BROS # DEPECHE MODE 37 | — | 2 | IT'SMYLIFE (v) (M) () ARISTA 12492 @ DR. ALBAN
-@ M| — 2 TOOK MY LOVE COLUMBIA 74862 @ BIZARRE INC FEATURING ANGIE BROWN @ 34 - Z FOREVERGREEN (T) (X) EPIC 74433 @ FINITRIBE
32 { 24 | 14 | 11 | SUNSHINE AND LOVE ELEKTRA 66345 HAPPY MONDAYS @] 3 | - 2 | SHOW ME LOVE (M) (T} BIG BEAT 10110/AG ROBIN S.
@ 39 47 3 | WANNA BE SOMEONE ATLANTIC 85791 CLUB Z 33 32 34 4 TIME 4 SUM AKSION (M) (T) RAL/CHAOS 74794/COLUMBIA © REDMAN
47 | — | 2 | FAITH(IN THE POWER OF LOVE) ePic 74887 ROZALLA 38 | — | 2 | I'MSOINTO YOU () Rca 62452 @ swv
35 | 29 8 | STILL WANT YA GUERILLA 1387&/L.R.S. OUTER MIND B | 2 15 9 WHO'S THE MAN? (M) (T) (X) UPTOWN 54545/MCA ® HEAVY D. & THE BOYZ
45 | — | 2 | CAN'T GET ANY HARDER scorT 8ROS. 75352 JAMES BROWN * % *HOT SHOT DEBUT * * *
37 33 34 6 UNDERSTAND THIS GROOVE CHINA 2028 FRANKE NEW ) 1 FAITH (IN THE POWER OF LOVE) (T) (x) EPIC 74887 ROZALLA
38 | 18 | 15 | 14 | ALWAYS viRaIN 12625 MK FEATURING ALANA 37 [ 28| 29 | 9 | wHOGOT THE PROPS (m nervous 20026 ® BLACK MOON
* * AHOT SHOT DEBUTx * % NEW ) 1 I'M RAVING (M) (T) (X) ARISTA 1-2525 ® LA STYLE
NEWD | 1 | NOLIMIT RADIKAL 12389/CRITIQUE # 2 UNLIMITED 12 | — | 7 | PHANTOM OF THE OPERA ) (v zvxe677 HARAJUKU
40 40 [ 33 / MINDSTREAM MUTE 66343/ELEKTRA & MEAT BEAT MANIFESTO NEW ) 1 CAN'T GET ANY HARDER (T) (X) SCOTTI BROS. 75352 JAMES BROWN
NEW ) 1 EVERYBODY GET ON UP PaISLEY PARK 40693/WARNER BROS. @ CARMEN ELECTRA 41 43 36 5 CONNECTED (T) GEE STREET/ISLAND 864 393/PLG @ STEREO MC'S
42 43 45 3 OUT OF SPACE ELEKTRA 66347 @ THE PRODIGY 42 30 16 15 | SHAMROCKS AND SHENANIGANS (M) (T) (X) TOMMY BOY 543 ____® HOUSE OF PAIN
43 30 26 10 LET ME BE YOUR UNDERWEAR FFRR 350 016/LONDON @ CLUB 69 NEW p 1 FUNKY CHILD (M) (T) PENDULUM 66330/ELEKTRA @ LORDS OF THE UNDERGROUND
NEW b 1 JAMAICAN IN NEW YORK ELEKTRA 66339 @ SHINEHEAD M | 4| — 2 BRIGHTER DAYS (T) CAIUAL 204/EMOTIVE CAJMERE FEATURING DAJAE
45 26 ] 16 14 | GOT MY EDUCATION A&M 8077 @ UNCANNY ALLIANCE 45 42 37 9 PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
NEW ) 1 GO ON MOVE STRICTLY RHYTHM 12128 REEL 2 REAL FEATURING MAD STUNTMAN 46 | 31 27 16 | IT'S GONNA BE A LOVELY DAY (M) (T) (X) ARISTA 1-2485 ¢ THE S.O.U.L. S.YST.EM.
4] 46 40 5 COME RAIN COME SHINE GREAT JONES 530 621/SLAND CLUBLAND FEATURING ZEMYA HAMILTON 4] 39 3l 13 | GET UP (MOVE BOY MOVE) (M) (T} INTERSCOPE 96096/AG & AB LOGIC
48 35 25 11 BRUTAL-8-E VIRGIN 12642 @ ALTERN 8 48 45 28 11 DEEPER AND DEEPER (M) (T) (X) MAVERICK/SIRE 40722/WARNER BROS & MADONNA
49 8 | 43 4 SPEED STRICTLY HYPE 106 ALPHA TEAM 49 | 40 | 25 19 | UNDERSTAND THIS GROOVE (T) (X) RCA 62371 SOUND FACTORY
50 36 30 11 HOW DOES IT FEEL? FFRR 350 013/LONDON @ ELECTROSET 50 46 40 10 MR. WENDAL (T) CHRYSALIS 24805/ERG © ARRESTED DEVELOPMENT

(__) Titles with the greatest sales or club piay increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. © 1993, Billboard/BP) Communications.

Produced By David Bowie &Nile Rodgers

(IN/CIBOVVIE

‘jump they say”

the first single & video from the new solo album BLACK TIE 3SION J1IHM

/1
74785-50035-4

available April 6th

THE SINGLE

&M
AVAILABLE X

Now:

Remixes by:

o Leftfield

e JAE-E

¢ Brothers & Rhythm

74785-50212-2/4

© 1993 DAVID BOWIE UNDER EXCLUSIVE LISCENSE TO SAVAGE RECORDS LTD.
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Attendance Nears 2,000
At Record-Breaking CRS

NASHVILLE—Its producers say this
vear’s Country Radio Seminar, held
March 3-6 at the Opryland Hotel here,
was the best-attended ever. The event
drew a total of 1,994 registrants to the
series of speeches, panel discussions,
and musical showcases, breaking last
year’s record of 1,705 ticket-holders.

In addition to the New Faces Show,
which debuted 10 up-and-coming acts,
attendees were also treated to a con-
cert by Reba McEntire, an opening
ceremonies show by Dolly Parton, and
gavel-to-gavel opportunities to meet
and hear many other top country per-
formers.

Among the acts performing for reg-
istrants were Neal McCoy, Brothers
Phelps, Stephanie Davis, Emmylou
Harris, Bob Woodruff, Tim McGraw,
Rick Vincent, Gibson-Miller Band, De-
bra Burns, Stacy Dean Campbell,
George Jones, Celinda Pink, Jack Ro-
bertson, Deborah Allen, Rhonda Vin-
cent, Zaca Creek, Doug Supernaw, Lee
Roy Parnell, and the Kentucky Head-
hunters. Robert Ellis Orrall and Lari
White entertained radio and other in-
dustry guests on RCA’s show aboard
the General Jackson riverboat.

This year’s New Faces were Confed-
erate Railroad, Radney Foster, Mar-
fina McBride, Ronna Reeves, Mat-
thews Wright & King, Michael White,
Tracy Byrd, Boy Howdy, Dennis Rob-
bins, and the Remingtons.

CRS gave Liberty Records artist
Charlie Daniels its annual Humanitar-
ian Award for his long series of fund-
raising Volunteer Jams, his celebrity
golf tournaments, and other charity
events. Previous recipients are Willie
Nelson, Alabama, and Rosanne Cash.

Humanitarian Awards were also
given to radio stations KMPS Seattle;
KFDI Wichita, Kan., and WQCB
Brewer, Maine, for their community
service achievements.

Awards for promotional excellence,
announced during the New Faces
Show, went to nine stations. First-
place winner in the large-market divi-
sion was WSM Nashville, with second
and third prizes going to KIKK Hous-
ton and KSAN San Francisco, respec-
tively.

In the medium-market division, win-
ners were WYNK Baton Rouge, La,,
first; WMEV Briston, Tenn., second;
and KSSN Little Rock, Ark., third.

Small-market winners were KXIA,
Marshalltown, lowa, first; KRRV Alex-
andria, La., second; and WBDS Hunt-
ingburg, Ind., third.

Country Radio Broadcasters, which
stages the CRS, voted during the con-
ference to expand its board by four
members—three for radio and one at
large.

Newly elected to the board were
John Blassingame, WGAR Cleveland;
Gene Bridges, KLAC Los Angeles;
Gene Dickerson, KRMD Shreveport,
La.; Steve Ennen, WUSN Chicago;
Debi Fleischer, Columbia Records;
Tari Laes, Tandem Promotions; and
Charlie Ochs, WMZ(Q Washington,
D.C.

Re-elected were Erica Farber, Ra-
dio & Records; Jeff Walker, AristoMe-
dia; Shelia Shipley, MCA Records; and
Corrine Baldassano, ABC Radio Net-
works.

Next year’s Country Radio Seminar
will be held March 2-5 at Opryland.

Nostalgia Nets Americana Programming
Branson Channel Aims To Have Own Transporter In ’94

NASHVILLE—The Americana
Television Network, based in Bran-
son, Mo., and headed by former
Country Music Television executive
Stan Hitchecock, will begin airing
programming on the Nostalgia Net-
work April 3.

Initially, Americana program-
ming will be broadcast 1-9 p.m.
(Eastern time) Saturdays and 6
p.m.-1 a.m. Sundays. By midsum-
mer, Americana is scheduled also to
air shows from 6-9 p.m. weekdays,
for a total of 30 hours of program-
ming a week.

Hitchcock, Americana’s CEO,
says by April next year, the net-

work will have its own transporter
space and will broadcast around the
clock.

Americana’s debut programs are
“Stan Hitcheock’s Heart To Heart,”
a music and interview program that
Hitcheock first developed for CMT;
“Reno’s Old Time Music Festival,”
a bluegrass and acoustic music pro-
gram hosted by country and blue-
grass star Ronnie Reno; “Branson
After Hours,” a musical variety
show that features acts playing in
the Branson theaters; “Americana
Digest,” human-interest stories told
in a magazine format, hosted by
former “Crook & Chase” reporter

Chuck Long and Pirie Jones, from
the Fashion Channel and E! Enter-
tainment Television; ‘“Americana
Sampler,” a mix of music videos
from several musical genres, inter-
cut with scenic shots, interviews,
and news about American arts,
crafts, entertainment, and outdoors.

Also, “Sean Foxen’s Qutdoors
Across America,” an outdoor sports
show; “Larry Williams: Merlin And
Myself,” a humorous storytelling
program; “Old Country Church,” a
show featuring the sights and sounds
of rural churches, hosted by Barbara
Fairchild; and “Room At The Top,” a
variety show from the Carolina Opry.

Congratulations
To PolyGram Staff Writer

Marty Stuart

Grammy Award Winner
Best Country Vocal Collaboration
With Travis Tritt

“The Whiskey Ain't Workin'”
(Marty Stuart/ Ronny Scaife)

PolyGram Music Publishing Group
Nashville

Country Videos Tackling New Terrain
Tippin, Mattea Among Cosmopolitan-Conscious Acts

VENTURESOME VIDEOS: Either we’re phasing out
during crucial moments of viewing or else country music
videos are getting measurably less “country” when it
comes to location and attitude. Sure, there are still con-
siderably more pickup trucks, convertibles and, long
desert roads than we’d really like to see, but there is also
a wealth of videos that are free of these conventional
symbols of rural simplicity—just as most people’s lives
are. Among the current offerings that stretch the bound-

ary—and, in so doing, be-

come more accessible and
universal—are the gritty
cityscapes of Aaron Tip-
pin’s “My Blue Angel”

and Kathy Mattea’s Suzy Bogguss. It was
“Standing Knee Deep In Bogguss’ first time sing-
A River (Dying Of ing in German.

Thirst),” Reba McEntire Following the lead es-
& Vince Gill’s naval-base tablished by the Country
epic “The Heart Won't T™ Music Assn., the Academy
Lie”; Lari White’s Rome . of Country Music is coop-
adventure “What A by Edward Morris erating with the National

Woman Wants”; Lorrie

Morgan’s Central Park drama “I Guess You Had To Be
There”; and Shania Twain’s tropical beach idyll “What
Made You Say That.” Actually, these are but a few of
the many videos that are tending toward the cosmopoli-
tan. Purists may decry this symbolic homogenization—
or adulteration—of country as it used to be. But there’s
a lot to be said about speaking the language of those
you're trying to convert to your cause.

MATTEA MARCHES ON: Kathy Mattea is demon-
strating her broad-spectrum appeal via a series of con-
cert and media appearances. She stars on the satellite
radio broadcast “Live From The Roxy” Tuesday (16), in
a program that will air on more than 160 stations. In ad-
dition, she will sing on “The Tonight Show With Jay
Leno” Thursday (18); “Austin City Limits” March 27;
and on the PBS special “The Beatles Songbook” May 5.
On the PBS show, Mattea will sing “The Night Before”
and “Here, There, Everywhere.” She also is featured on
the yet-to-be-scheduled CBS-TV special “Women Of
Country.” And she is helping develop the album and TV
special “Red Hot + Country” to benefit a variety of
AIDS organizations.

MAKING THE ROUNDS: Intersound Entertain-
ment, Atlanta, is set to officially unveil its new Branson
Entertainment record label. Already signed: Larry Gat-
lin & the Gatlin Brothers and other “established coun-
try artists” to be announced . .. Jeff Davis, former VP
of Special Moments Promotions, has established a new

entertainment consulting company, Sum Management.
It is based in Hendersonville, Tenn. . . . German country
stars Tom Astor and Gudrun Lange, both of whom are
affiliated with EMI Germany, saluted their American
duet partners, Emmylou Harris, Bobby Bare, Pam
Gadd (of Wild Rose), and Holly Dunn, at a reception
held recently at Nashville’s Union Station Hotel. For al-
bums scheduled to be released in April, Astor and Harris
recorded Harris’ “The Last Time,” and Lange and Dunn
recorded “You Really
Had Me Going” in both
German and English.
Lange has also cut “Yel-
low River Road” with

Assn. of Recording Mer-
chandisers to build excitement for country music by of-
fering point-of-purchase display material keyed to the
Academy’s award show, set this year for May 11. Materi-
als are free to retailers and rackjobbers . .. Lorrie Mor-
gan will star in a one-hour dramatie special, “Proud-
heart,” some time this summer on The Nashville
Network. In the special, Morgan plays a blue-collar sin-
gle parent who returns to her hometown in Tennessee
to take over her father’s debt-ridden gas station. Jack
Cole, who is best known for his dramatic musie videos,
will direct . . . Ron Huntsman Entertainment Marketing,
Nashville, has produced a one-hour radio special, “For
Herself: The Reba McEntire Story.” It is available to
stations on a barter basis for airing between April 12 and
May 10.

More than 35 acts have agreed to perform at the sec-
ond annual Country Music Fan Jam in downtown Dallas,
May 21-23. They include Lynn Anderson, Tracy Byrd,
Razzy Bailey, Cactus Brothers, Jeff Chance, Rob
Crosby, Davis Daniel, Dixiana, Dixie Chicks, Don
Edwards, Darryl & Don Ellis, Skip Ewing, Hank Fla-
mingo, the Gibsons, Ricky Lynn Gregg, Great Plains,
Marty Haggard, Jeff Knight, Matthews Wright &
King, John McEuen, Tim McGraw, Moore & Moore,
Waddie Mitchell, Michael Martin Murphey, Dude
Mowrey, Palomino Road, Pearl River, Ronna Reeves,
Sammy Sadler, Doug Supernaw, Michael Twitty,
Rhonda Vincent, Clay Walker, Jason D. Williams,
Jim Wise, and Zaca Creek.

(Continued on page 34)
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TOP COUNTRY ALBUMS

PROVIDED BY  SoundScan

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

& z & z
ES = ES S
X x [w] = x x [w] =
Zleg|z gl |elg8|g|s g
7] 12 3
2| 5| 3 ¢|aRnsT TITLE | £ 21 5| £| ¢ | ARTST TITLE | £
- 3 o~ =z LABEL & NUMBER/DISTRIBUTING | ABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a [ 3 o b3 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
*hxx NO. 1T * x % 40 36 33 22 | SUZY BOGGUSS LicERTY 98585+ (9.98/15.98) VOICES IN THE WIND 31
1 1 1 42 | BILLY RAY CYRUS A 5 MERCURY 510635" (10.98 £0/15.98) 26 weeks atNo. 1 SOME GAVE ALL 1 a1 | 39 | 32 | 30 | DOUG STONE eric 52636-/50NY (0.98 EQ/13.98) FROM THE HEART | 19
3 — 2 BROOKS *(10. .98 HARD WORKIN' MAN 2
@ & DUNN. ARisTA187167(10.55151981 42 | 35 | 30 | 19 | DIAMOND RIO awisi is656- © 981399 CLOSE TO THE EDGE | 24
3 2 2 12 | REBA MCENTIRE A MCA 10673 (10.98/15.98) IT'S YOUR CALL 2
43 38 38 ] MARK COLLIE mca 10658+ (9.98/15.98) MARK COLLIE 38
()] 10 | — | 2 | DOLLY PARTON coLumein 53199" (10.98 €0/15.98) SLOW DANCING WITH THE MOON | 4 — -
: 7 - ARl GARTH BROKS A AW 5 7 4 | 46 40 13 | GEORGE JONES mcCA 10652+ (9.98/15.98) WALLS CAN FALL 24
A ° LIBERTY 98743~ (10.98/16.98)
8 5 1 S BROOKSE DUNN A= e 3 45 45 45 99 LORRIE MORGAN A RCA30210* (9.98/13.98) SOMETHING IN RED 8
ARISTA 18658* (9.98/13.98)
54 53 22 KATHY MATTEA *(9.98 .98) LONESOME STANDARD TIME 43
7| 6 | 5 | 25 | GEORGE STRAITAZwca 10651 (10981598  PURE COUNTRY (SOUNDTRACK) | 3 e
8 7 7 36 MARY-CHAPIN CARPENTER A COME ON COME ON 6 4 48 43 76 BILLY DEAN @ sBx 96728*/LiBERTY (9.98/13.98) BILLY DEAN 22
SEEER 3‘::’2‘:"; “lisfl"s"m 098 £1398) — 48 | 44 | 41 | 35 | MARTY STUART @ mch 10596 2.98/13.98) THIS ONE'S GONNA HURT YOU | 12
MCA 10630* (10.98/15 98)
ATENE P i = 51 | 47 | 104 | VINCE GILL A mca 10140* 9.98/15.98) POCKET FULL OF GOLD | 5
- i 50 47 42 25 RANDY TRAVIS @ wARNER BROS. 45044* (10.98/15,98) GREATEST HITS, vOL. 1 14
11 11 13 GARTH BROOKS A ® LIBFRTY 93866 (9.98/13.98) NO FENCES 1
51 50 48 | 45 | MCBRIDE & THE RIDE mcA 10540+ (9.98/13.98) SACRED GROUND 27
12 | 12| 12 | 2 | ALANJACKSON A o A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVES | 6
- E 0 Tl caRTH BROOkS A'B o — . 52 53 56 67 | TRACY LAWRENCE @ ATLANTIC 82326*/AG (9.98/13.98) STICKS AND STONES 10
LIBERTY 96330* (10.98/15.98) !
7 " 1 . TR A S e ORI 0 53 49 46 | 153 | DOUG STONE A EPIC 45303*/SONY (5.98 EQ/9.98) DOUG STONE 12
15 5 13 30 | ALABAMA @ rea 6604e- (9.95/15.98) AMERICAN PRIDE M 54 52 49 63 | SAMMY KERSHAW @ MERCURY 510161* (9.98 Ex/13.98) DON'T GO NEAR THE WATER 17
16 | 17 | 15 | 6 | BILLY DEAN sex s8sa7+1ermy (109815.98) FIRE IN THE DARK | 14 (8)| 60 | 57 | 17 | RADNEY FOSTER sista 713" 9w1290 CIEL (IO 108 ek Y
17 [ 19 | 19 | 29 | TRAVIS TRITT @ warner sros. as04e: (10.98/15.98) TROUBLE | 6 5 | 55 | 50 | 88 | TRISHA YEARWOOD A wcA 10297 (9.98/15.98) TRISHA YEARWOOD | 2
18 18 17 2 CAHH:’/JEN%SEOHOES's:S'(;'hIJYPEWQ.EBNEg/?a:B) CHIPMUNKS IN LOW PLACES 6 57 58 51 71 SUZY BOGGUSS @ LiBERTY 95847* (9.98/13.98) ACES 15
19 21 18 2 LORRIE MORGAN 8Na 66087 (9 98/13.98) WATCH ME 17 58 57 52 93 DIAMOND RIO @ arisTA 8673* (9.98/13.98) DIAMOND RIO 13
0 { 16 14 | 22 | TANYA TUCKER @ LiBeRTY 98987 (10.98/15.98) CAN'T RUN FROM YOURSELF 12 59 | 59 | 55 | 122 | DWIGHT YOAKAM @ REPRISE 26344*/WARNER BROS. (9.98/13.98) IF THERE WAS A WAY 7
2 2 16 | 201 | GARTH BROOKS & * ey 097+ (5.5012.98 RTINS oo ) 60 61 58 82 HAL KETCHUM @ curs 77450+ (9.98/13.98) PAST THE POINT OF RESCUE 6
IBERTY 90! * (9. !
(@D 27 | — | 2 | THE KENTUCKY HEADHUNTERS MERCURY 12568+ (9.98 EQy15.98) RAVE ON! | 22 61 | 56 | 54 | 28 | GARTH BROOKS A » LIBERTY 98742* (9.98/15.98) BEYOND THE SEASON | 2
(23)| 23 | 24 | 17 | JOHN MICHAEL MONTGOMERY ATLantic 82420+4G 9.9/15.98)  LIFE'S A DANCE | 23 62 | 63 | 53 | 239 | THE JUDDS A “ CURs 8318 /RCA (9.98/15.98) GREATESTHITS | 1
# | 22 | 21 | 45 | CONFEDERATE RAILROAD CONFEDERATE RAILROAD | 21 63 | 62 | 62 | 18 | VARIOUS ARTISTS kTeL 6063 (7.98/1298) TODAY'S HOT COUNTRY | 50
- ) MARY-CHAPIN CARPENTER @
(25)| 32 | 39 | 52 | AARON TIPPIN @ rcas1129" (9.98/13.98) READ BETWEEN THE LINES | 6 B4 | 66 | 63 | 125 | N 07 7-S0NY 18,95 EVL3 08) SHOOTING STRAIGHT IN THE DARK | 11
26 26 23 95 | ALAN JACKSON A 2 ARISTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 2 65 64 60 | 157 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4
CHRIS LEDOUX ® " :
21 1 28| 25 | 32 T Cr e ] WHATCHA GONNA DO WITH A COWBOY 9 66 | 68 | 72 | 45 | LITTLE TEXAS WARNER BROS. 26820* (9.98/13.98) FIRST TIME FOR EVERYTHING 19
28 25 22 27 TRISHA YEARWOOD @ mcA 10641+ (9.98/15.98) HEARTS IN ARMOR 12 67 71 66 88 | TANYA TUCKER A LBERTY 95562+ (9.98/13.98) WHAT DO | DO WITH ME 6
29 | 24 { 20 | 25 | RANDY TRAVIS @ waRNER BROS. 45045° (10.98/15.98) GREATEST HITS, VOL. 2 | 20 68 | 65 | 70 | 35 | HANK WILLIAMS, JR. & HANK WILLIAMS THE BEST OF HANK & HANK | 44
30 30 28 | 43 | MARK CHESNUTT @ mca 10530+ (9.98/15.98) LONGNECKS & SHORT STORIES 9 69 70 67 | 130 | REBA MCENTIRE A wca 10016 (9.98/15.98) RUMOR HAS IT 2
31 | 23 | 27 | 34 | CLINTBLACKA RCA66003* (10.98/15.98) THE HARD WAY Z 70 | 67 61 74 | ALABAMA @ Rca 61040 (9.98/13.98) GREATEST HITS VOL. 2 10
32 | 33 [ 31 | 23 | PAMTILLIS arisTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL | 23 71| 73 | 64 | 24 | HAL KETCHUM cure 77581~ (6.98/13.98) SURE LOVE | 36
St ol LRy | SEVIMERIBRRWIEOrevae i s a0 CERRON THECORNER, | 28 72 | 72 | 71 | 156 | TRAVIS TRITT A WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB | 3
¥ ! g N VEGAS
42 | 34 | 29 | SOUNDTRACK @ EPIC SOUNDTRAX 52845*/SONY (10.98 EQ/15.98) HONEYMOON | G 4 73 1 74 | 73 | 5 | VINCE GILL rore110 7981198 P e e
( : )| 37 35 21 RESTLESS HEART Rrca 66049 (9.98/15.98) BIG IRON HORSES 27
VINCE GILL A
36 34 29 75 REBA MCENTIRE A ? McA 10400+ (10.98/15.98) FOR MY BROKEN HEART 3 RECENIRY 164 MCA 42321 (8.98/13.98) MR EE IO REREE 2
37 | 41 | 44 | 93 | TRAVIS TRITT A2 waaner sr0s. 26589+ 99813980 IT'S ALL ABOUT TO CHANGE | 2 75| 8 [ 65 | 76 | COLLIN RAYE @ EPic ¢7468°/SONY (9.98 EY13.98) ALLICANBE | 7
. C) Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
38 40 3 28 COLLIN RAYE @ cric 48983+/SONY (9.98 EQ/13.98) IN THIS LIFE 10 certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette and
. CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all
3 s 3 30 RICKY VAN SHELTON @ coLumsia 52753/SONY (10,98 E0/15.98) GREATEST HITS PLUS 9 other CDs, are equivaient prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

Bilbocrd. Top Gountry Gataloy Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY IioinldiSieiri

FOR WEEK ENDING MARCH 20, 1993

z =z
0| P I I -
£% 3 H f\AF;!LIE.‘I:IUMBER/DGSTR!BUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE H % £ 3 E = g

1 2 ALVIN & THE CHIPMUNKS CHIPMUNK 53435*/SONY (7.98 EQ/11.98) 1 weekatNo. 1 URBAN CHIPMUNK 4 14 16 | HANK WILLIAMS, JR. A ? CURS 60193/WARNER BROS. (9.98/13.98) GREATEST HITS | 83
2 1 PATSY CLINE A * mca 12 (7.98/12.98) GREATEST HITS | 96 15 15 | REBA MCENTIRE @ mca 6294 (4.98/11.98) SWEET SIXTEEN 84
3 6 DOLLY PARTON A RCA 4422(7.98/11.98) GREATEST HITS | 79 16 18 | DWIGHT YOAKAM @ REPRISE 25989/ WARNER BROS, (9.98/13.98) JUST LOOKIN' FOR A HIT | 83
4 4 THE CHARLIE DANIELS BAND A EPIC 38795*/SONY (7.98 EQ/11.98) A DECADE OF HITS | 96 17 14 | GEORGE STRAIT A ? mca 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 94
5 3 RAY STEVENS @ mca 5918+ (4.98/11.98) GREATEST HITS | 41 18 17 | REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA | 70
6 5 REBA MCENTIRE A McA 4979 (7.98/12.98) GREATEST HITS | %4 19 20 DOLLY PARTON RcA 6338+ (3.98/9.98) COLLECTOR'S SERIES 5
7 9 GEORGE JONES ® epiC 40776*/SONY (5.98 EQ/9.98) SUPER HITS | 81 20 19 | GEORGE STRAIT A MCA5913(4.9811.98) OCEAN FRONT PROPERTY | 73
8 7 VINCE GILL @ Rca 9814 (4.98/9.98) BEST OF VINCEGILL | 95 21 21 K.D. LANG SIRE 25724*/WARNER BROS. (9.98/13.98) SHADOWLAND 2
9 8 PATSY CLINE pELUXE 5050°/IMG (4.98/8.98) 20 GOLD HITS 4 22 | 23 | ANNE MURRAY A * LIBERTY 46058* (7.98/12.98) GREATEST HITS | 95
10 10 | GEORGE STRAIT A mca 42035* (7.98/12.98) GREATEST HITS, vOL. 2 96 23 2 ALABAMA A ¢ RcA 4229 (7.98/11.98) MOUNTAIN MUSIC 66
11 11 RAY STEVENS cuRs 77312* (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 36 24 | — | THE JUDDS Rca 2278* (3.98/No CD) - COLLECTOR'S SERIES 75
12 12 | ALABAMA A RCA 7170(9.98/13.98) GREATEST HITS | 95 25 24 | DAVID ALLAN COE coLumBIA 35627*/SONY (5.98 EQ/9.98) GREATEST HITS 15
13 13 ALABAMA A ° Rca 4939 (7.98/11.98) ROLL ON 85 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BP] Communications and SoundScan, Inc.
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by Lynn Shults

MAKE IT TWO FOR TWO for releases from the soundtrack album “Pure
Country” as “Heartland” by George Strait claims the No. 1 position on this
week’s Hot Country Singles & Tracks chart. The song was co-written by Steve
Dorff and John Bettis and produced by Tony Brown. Strait last scored back-
to-back No. 1s in the summer of 91 with “If I Know Me” and “You Know

1986 and November '89. “Pure Country” has now rested inside the top 10 of
Top Country Albums for 24 straight weeks.

THE MOST ACTIVE tracks on Hot Country Singles & Tracks are “Ain’t
That Lonely Yet” (6045) by Dwight Yoakam; “Alibis” (28-19) by Tracy Law-
rence; “You Say You Will” (43-31) by Trisha Yearwood; “I Love The Way
You Love Me” (63-53) by John Michael Montgomery; “Tender Moment” (47-
40) by Lee Roy Parnell; “It's A Little Too Late” (8-2) by Tanya Tucker;
“When My Ship Comes In” (10-5) by Clint Black; “Hearts Are Gonna Roll”
(27-23) by Hal Ketchum; “Made For Lovin’ You” (42-33) by Doug Stone; and
“Alright Already” (53-44) by Larry Stewart.

NEW ALBUMS POST big gains on this week’s Top Country Albums. In
their first two weeks,“Hard Workin’ Man” (3-2) by Brooks & Dunn, has sold
more than 100,000 units and “Slow Dancing With The Moon” (104), by Dolly
Parton, almost 70,000 units. Albums also gaining in sales are “Rave On” (27-
22), by the Kentucky Headhunters; “Read Between The Lines” (32-25), by
Aaron Tippin; and the sountrack album “Honeymoon In Vegas” (42-34).

NOTES AND QUOTES from the Country Radio Seminar: This was by far
the highest attendance this annual event has ever seen. Almost 2,000 were on
hand for what many felt was one of the best seminars ever. Jim Patrick, PD
of KRST Albuquerque, N.M., echoed many attendees by saying, “I thought
it was one of the strongest seminars we have had.” He pointed out Saturday-
afternoon panels normally have weak attendance, but this year “the sessions
on Saturday afternoon were packed.” Patrick served on the agenda committee
and credits preplanning to paving the way for this year’s success: “We sat
down last June and decided we wanted to make this year’s seminar more en-
tertaining, a little glitzier, and a little more show-biz. We wanted people to
come and learn and at the same time really enjoy themselves. We were getting
feedback from questionnaires we had sent out. People were saying. ‘We really
enjoy the showcases and the performances in the suites.” So when we began
putting the sessions together, especially the closing session and the opening
sessions, we really tried to incorporate some of those ideas.” About 40 acts
performed in showcases, in suites, or on the New Faces show.

CROSSOVER WHIPLASH was also in the air, as several radio and label
people questioned the concept of attempting to cross country artists into other
formats. There is a strong argument to be made for being isolationist at this
time. By doing so, the format remains its own island, avoiding any confusion
as to what type of station a listener may identify with. So, with record sales
and radio numbers growing, the thinking is to let the consumers continue to
discover the country format. Oh, how times have changed.

Me Better Than That.” He posted 11 consecutive No. 1 hits between August |

—— 2nd Music Row Summit Sets Agenda

May Confab Features Talks By N’ville Label Heads

NASHVILLE—The second annual
Music Row Industry Summit will be
held May 6-8 at the Regal Maxwell
House Hotel here. Last year’s sum-
mit drew 272 duration-of-the-event
registrants and 42 one-day regis-
trants.

Scheduled are panel presentations
on being an artist, the labels’ role in
developing acts, managing artists,
critiquing songs, promoting records,
collecting digital audio royalties,
starting one’s own entertainment-re-
lated business, women in music,
creating and marketing music, stay-
ing competitive with new technolo-
gies, thinking globally, press/media
issues, and hit songs,

In addition, there will be round-ta-
ble discussions on video treatments,
dance club marketing, raising money
for music, setting up a new publishing
company, the function of independent
releases, creating publicity opportu-
nities, the royalty flow, artist market-
ing opportunities, organizing fan
clubs, distributing records, booking
rising acts, using video to promote ra-
dio, new Christian musie, artist imag-
ing, and radio research.

The event opens May 6 with regis-
tration, a Music Video Assn. meeting,
and a cocktail party. It ends May 8
with a banquet and awards show.

Several Nashville label chiefs will
speak during the conference, includ-

ing Rick Blackburn, Atlantic; Jimmy
Bowen, Liberty; Tim DuBois, Arista;
Bruce Hinton, MCA; Kyle Lehning,
Asylum; Luke Lewis, Mercury; Ric
Pepin, BNA; and Thom Schuyler,
RCA.

Sponsors are Middle Tennessee
State Univ., Cabin Fever Entertain-
ment, Third National Bank, Country
Music Television, and The Nashville
Network.

Full registration fee is $189 per
person by April 2, $239 by April 28,
and $279 at the door. The summit or-
ganizers are David Ross, publisher of
Music Row, and Jeff Walker, head of
AristoMedia.

ACM Noms Note Veterans, Newcomers

NASHVILLE—Garth Brooks,
Brooks & Dunn, Mary-Chapin Car-
penter, and Billy Ray Cyrus are the
most-nominated acts for the Acad-
emy of Country Music Awards
show, to be broadcast live from
Hollywood May 11 on NBC-TV.

The categories and those running
in them are:

Entertainer: Garth Brooks, Billy
Ray Cyrus, Alan Jackson, Reba
McEntire, Travis Tritt. ’

Male vocalist: Brooks, Jackson,
Vince Gill, Billy Dean, Doug Stone.

New male vocalist: Cyrus, Tracy
Lawrence, Collin Raye.

Female vocalist: Carpenter, Lor-
rie Morgan, Pam Tillis, Tanya
Tucker, Wynonna.

New female vocalist: Martina
McBride, Joy White, Michelle
Wright.

Vocal duet: Brooks & Dunn,
Mary-Chapin Carpenter/Joe Diffie,
Chris LeDoux/Garth Brooks, Patty
Loveless/Dwight Yoakam, Travis
Tritt/Marty Stuart.

New vocal duet Or group: Con-
federate Railroad, Great Plains, Lit-
tle Texas.

Vocal group: Alabama, Diamond
Rio, Little Texas, McBride & the
Ride, Restless Heart, Sawyer
Brown.

Single record: “Achy Breaky
Heart,” Cyrus; “Boot Scootin’ Boo-
gie,” Brooks & Dunn; “Love, Me,”
Collin Raye; “Straight Tequila
Night,” John Anderson; “Two Spar-
rows In A Hurricane,” Tucker.

Album: “Brand New Man,”
Brooks & Dunn; “Come On, Come
On,” Carpenter; “Some Gave All,”
Cyrus; “The Chase,” Brooks; “Wyn-

onna,” Wynonna.

Song: “Boot Scootin’ Boogie,”
written by Ronnie: Dunn; “I Feel
Lucky,” Mary-Chapin Carpenter/
Don Schlitz; “I Still Believe In You,”
John Jarvis/Vince Gill; “Something
In Red,” Angela Kaset; “Two Spar-
rows In A Hurricane,” Mark
Anthony Springer.

NASHVILLE SCENE

(Continued from page 32)

MARK YOUR CALENDAR: Amy
Grant will be honored Tuesday (16)
with a reception at the Hillwood Coun-
try Club in Nashville for the quadru-
ple-platinum success of her “Heart In
Motion” album. Sponsors are Target
Stores, ASCAP, Word Record And
Music Group, and A&M Records. Tick-
ets to the event are $50 each, with pro-
ceeds going to the American Heart
Assn. . .. George Strait’s movie “Pure
Country” will be released on home
video March 24 ... Garth Brooks will
be interviewed on “The Barbara Wal-
ters Special” March 29. (Brooks’ sin-
gle, “We Shall Be Free,” which he co-
wrote with Stephanie Davis, has been
chosen to receive the Qutstanding Re-

cording’ Award from the Gay and Les-
bian Alliance Against Defamation, Los
Angeles.) . .. Platinum-selling Mary-
Chapin Carpenter will headline the
Masters Series Concert April 20, to
benefit the W.0. Smith-Nashville Com-
munity Music School. The school pro-
vides low-cost music lessons to poor
children ... Summer Lights In Music
City (formerly called Summer Lights)
will be held June 3-6 in downtown
Nashville. Pro Tours is again the festi-
val’s official management company.

SIGNINGS: Baillie & the Boys, Cee
Cee Chapman, Marty Haggard, and
Mel McDaniel to World Class Talent
for booking . . . George Strait to an en-
dorsement deal with Wrangler.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
45 AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/ 15

ASCAP/WB, ASCAP) CPP
DRIVE SOUTH (Lillybilly, BMI/Bug, BMI) HL

Seven Angels, BMI/Madwomen, BMI)

7%

DRIVE TIME (Polygram Int'l, ASCAP/Kickiighter, ASCAP/

Hits, ASCAP) CPP

61 IF | HAD A CHEATIN' HEART (PolyGram International
Tunes, SESAC/Songs Of PolyGram, BMI}

53 | LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/
Taste Auction, BMI)

35 IN A WEEK OR TWO (Madwomen, BMI/MCA, ASCAP/
Gary Burr, ASCAP/Sony Tree, BMI) HL

ASCAP)

33 MADE FOR LOVIN' YOU (Sony Tree, BMI) HL

21 MENDING FENCES (WB, ASCAP) WBM

24 MY BLUE ANGEL {Acuff-Rose, BMi/Sony Cross Keys,
ASCAP/BMG Songs, ASCAP/Mickey Hiter, ASCAP) HL/

cpPp
30 MY STRONGEST WEAKNESS (Kentucky Sweetheart,

51 SOMEONE TO GIVE MY LOVE TO (Polygram Int1,
ASCAP) HL

26 STANDING KNEE DEEP IN A RIVER (DYING OF THRIST)
(Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram, BMI) HL

49 TAKE IT BACK {(Fever Pitch, BMI)

40 TENDER MOMENT (Polygram Int'l, ASCAP/R-Bar-P,

19 ALIBIS (Sony Tree, BMI/Thanxamillion, BMI) HL Brian's Oream, ASCAP) 2 IT'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of BMI/Almo, ASCAP/Bnio Blues, ASCAP) CPP ASCAP/De Burgo, ASCAP/New Songs, ASCAP/Mama
25 ALL THESE YEARS (Beginner, ASCAP) WBM 64 EVERYTHING COMES DOWN TO MONEY AND LOVE August, ASCAP/Murrah, BMI) CPP 14 NOBODY WINS (Polygram, ASCAP/St. Julien, ASCAP/ Guitar, ASCAP) HL
44 ALRIGHT ALREADY (Collins Court, ASCAP/J.B. Rudd. {MCA, ASCAP/Emerald River, ASCAP/Music Corp. Of 11 | WANT YOU BAD (AND THAT AIN'T GOOD) (Harlan Mighty Nice, BMI) HL 20 TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
BMI) CPP America, BMI) HL Howard, BMI/Tree, BMI} HL 36 NOW | PRAY FOR RAIN (Screen Gems-EMI, BMI/ Seventh Son, ASCAP} WBM
74 AMERICA, | BELIEVE IN YOU (Cabin Fever, BMI/Miss 67 HARD WAY TO MAKE AN EASY LIVIN' (Bellamy Bros., 57 JUSTAS | AM (Sony Tree, BMI/Sony Cross Keys, ASCAP) Zomba, ASCAP) WBM/CPP 34 TOO BUSY BEING [N LOVE (Gary Morns, ASCAP/MCA,
Hazel, BMI) ASCAP/BMG, ASCAP) 17 JUST ONE NIGHT (Songs Of PolyGram, BMi/Songs Of 9 OL" COUNTRY (EMI April, ASCAP/K-Mark, ASCAP) WBM ASCAP/Gary Burr, ASCAP) HL
66 BEST MISTAKES | EVER MADE (Longitude, BMI/Mike 10 HARD WORKIN' MAN (Sony Tree, BMI) HL McBride, BMI} HL 3 ONCE UPON A LIFETIME (Zomba, ASCAP/Dixie Stars, 71 T-R-0-U-B-L-E {Sony Tree, BMI) HL
Curb, BMI) WBM 1 HEARTLAND (Warner-Tamertane, ASCAP/Nocturnal 8 LEARNING TO LIVE AGAIN (EMI Blackwood, BMI/ ASCAP) HL/CPP 50 TRUE CONFESSIONS (Songs Of PolyGram, BMI/Hank's
68 BIG HEART (Nocturnal Eclipse, BMI/Union County, BMI/ Eclipse, BMI/WB, ASCAP/john Bettis, ASCAP) WBM Beartooth, BMI/Oon Schlitz, ASCAP/Almo, ASCAP) 4 PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman, Cadillac, BMI} HL
BrahmSongs & Careers-BMG, BMI/Young World, BMI) 23 HEARTS ARE GONNA ROLL (Foreshadow, BMI/Songs Of WBM/CPP BMI/Warner-Tamerlane, BMI) CLM/WBM 18 TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood,
HL ’ PolyGram, BMI/Virgin Timber, BMI) HL 46 LEAVIN'S BEEN X LONG TIME COMIN' {Shenandoah’s, 21 QUEEN OF MEMPHIS (Nocturnal Eclipse, BMI/Union BMI/Coburn, BMI HL
42 BOOM! IT WAS OVER (EMI April, ASCAP/IKids, ASCAP/ 13 THE HEART WON'T LIE (Moonwindow, ASCAP/Oonna ASCAP/Ark, ASCAP/Judy Judy ludy, ASCAP/Four Of A County, BMI/Tillis, BMI} 41 WALKAWAY JOE (Warner-Tamerlane, BMI/Warner-
EMI Blackwood, BMI/Okay Then, BMI) WBM Weiss, BMI) " Kind, BMI) HL 62 ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz, BMI/ Refuge, BMI/Patrick Joseph, BMI) WBM
22 BORN TO LOVE YOU (BMG, ASCAP/ludy Judy Judy. 58 HIGH ON A MOUNTAIN TOP (Midstream, BMI) 43 LET GO OF THE STONE (Irving, BMI/Hardtoscratch, Posey, BMI) 48 WHAT A WOMAN WANTS (LaSongs, Ascap/Almo,
ASCAP/Sony Tree, BMI) HL 39 HIGH ROLLIN' (Nocturnal Eclipse, BMI/Union County, BMI/WB, ASCAP/Two Sons, ASCAP) WBM/CPP 32 ROMEO (Velvet Apple, BMI) CPP ASCAP/Taste Auction, BMI) CPP
70 BROKEN HEARTLAND (Warner-Tamerlane, BMI/Top BMI/BrahmSongs & Careers-BMG, BMI} HL 7 LET THAT PONY RUN (Sony Cross Keys, ASCAP) HL 16 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram, 6 WHAT PART OF NO (Zomba, ASCAP/0-Tex, BMI} CPP
Oown, BMI/Sony Tunes, ASCAP) 63 HONKY TONK ATTITUDE (Sony Tree, BMI/Songwriters 38 LIKE A RIVER TO THE SEA (Steve Wariner, BMI/lrving, ASCAP/Ranger Bob, ASCAP/Careers-BMG, BMI) HL S5 WHEN MY SHIP COMES IN (Howlin' Hits, ASCAP) CPP
59 CADILLAC RANCH (Great Cumberland, BMI/Oiamond Ink, BMI/Regular Joe, BMI) BMI} CPP 12 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram, 47 WHY BABY WHY (Tnio, BMI/Fort Knox, BM1) HL
Struck, BMI CPP 54 HONKY TONKIN' FOOL (0-Tex, BMI} 72 A LITTLE BIT OF HER LOVE (EMI April, ASCAP/IKids, BMI/Sly Dog. BMI/HotOogGane, BMI} HL 69 WRONG'S WHAT | DO BEST (Songs Of PolyGram, BMI/
29 CAN | TRUST YOU WITH MY HEART (Sony Tree, BMI/ 60 HONKY TONK WALKIN' (Polygram Int’l, ASCAP/Mama ASCAP/Zomba, ASCAP) 52 SHOULD'VE BEEN A COWBOY (Songs Of PalyGram, Young World, BMI)
Post Oak, BMI/Edisto Sound, BMI} HL Effie’s, ASCAP/Songs Of PolyGram, BMI/Tractor Tracks, 55 LOOK AT YOU GIRL (Wyoming Brand, BMI) BMI/Tokeco, BMI) HL 31 YOU SAY YOU WILL (BMG, ASCAP/EMI April, ASCAP/
56 THE CHANGE (Rancho Bogardo, ASCAP/Edge 0’ Woods, BMI HL 37 LOOK HEART, NO HANDS (MCA, ASCAP) HL 73 SOMEBODY LIKE THAT (Stonebrook, SESAC/ Ides Of March, ASCAP) HL
ASCAP/Kinetic Oiamond, ASCAP/Rancho Bogardo, 28 1I'D RATHER MISS YOU (Square West, ASCAP/Howhn’ 65 LOOK WHO'S NEEDING WHO (Aimarie, BMI/Milistone, Meadowgreen, ASCAP}
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WEEK ENDING MARCH 20, 1993

SINGLES
.. GTRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

J.CRUTCHFIELD (M.A.SPRINGER)

OR
g g
b @ b
- T s wi| x| @ ”e
Fd|lgew| =8| £E| TITLE ARTIST ol eu| 28| €3 TITLE ART
EHEHEIEE: PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 2| 32| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
TENDER MOMENT @ LEE ROY PARNELL
HEARTLAND * * x NO. 1 * x % e a7 | 59 3 S, HENDRICKS,B.BECKETT (L.R PARNELL.R.M.BDURKE,C.MOORE) (V) ARISTA 1-2523
1 week at No. 1
D] 2 | 8 | 12 | AR s e ek V) MCA 54563 at | 10 | 37 | 20 | WALKAWAY JOE # TRISHA YEARWOOD
G.FUNDIS (V.MELAMED,G. BARNHILL) (V) MCA 54495
IT'S A LITTLE TOO LATE ® TANYA TUCKER 3
@) 8 | 1| 10| FREHEDE kR ) LIBERTY 44515 a2 | 37 | 26 | 19 | BOOM! IT WAS OVER © ROBERT ELLIS ORRALL
ONCE UPON A LIFETIME ALABAMA S.MARCANTONIO R.E.ORRALL J.LEQ (R.E.ORRALL B.LLOYD) (V) RCA 62335
@ 3 4 13 J.LEO,L.M.LEE. ALABAMA (G.BAKER,F.J.MYERS) (V) RCA 62428 3 36 23 17 LET GO OF THE STONE JOHN ANDERSON
PASSIONATE KISSES o MARY-CHAPIN CARPENTER JSTROUD.J.ANDERSON (M O BARNES,M T BARNES) (V) BNA 62410
@ 5 7 13 J.JENNINGS M.C.CARPENTER (L.WILLIAMS) (C) (V) COLUMBIA 74795 53 64 3 ALRIGHT ALREADY & LARRY STEWART
WHEN MY SHIP COMES IN © CLINT BLACK S.HENDRICKS,L.STEWART {B.HILL.).B.RUDD} (V) RCA 62474
@ 10 | 14 [ 10 | J6Ro0Un,C.BLACK (C.BLACK, H NICHOLAS) (V) RCA 62429 60 | — | 2 | AIN'T THAT LONELY YET DWIGHT YOAKAM
5 . WHAT PART OF NO LORRIE MORGAN P.ANDERSON {KOSTAS, J.HOUSE) (v) WARNER BROS. 18590
: 1 | RULANDIS (W.PERRY.G.SMITH) (V) BNA 62414 46 | 35 | 22 | 17 | LEAVIN'S BEEN A LONG TIME COMIN' @ SHENANDOAH
@ LET THAT PONY RUN * PAM TILLIS R.BYRNE,K.STEGALL (M.MC3UIRE,C.CRAIG,S.DAILEY) (V) RCA 62397
1 3 12 | 5WORLEY.£ SEAY (G PETERS) (C) (v) ARISTA 1-2506 4 | % 8 10 | WHY BABY WHY @ PALOMINO ROAD
1 1 7 LEARNING TO LIVE AGAIN GARTH BROOKS C.HOWARD K.FOLLESE.T.MCHUGH (G.JONES.D.EDWARDS} LIBERTY PROMO SINGLE
5 8 A.REYNOLDS (S DAVIS.D SCHLITZ) LIBERTY ALBUM CUT m 52 6 WHAT A WOMAN WANTS & LAR| WHITE
@ 13 17 12 | OL' COUNTRY ¢ MARK CHESNUTT R.CROWELL,L.WHITE.S.SMITH (L. WHITE C.CANNON) (V) RCA 62420
M.WRIGHT (B.LAMOYN HARDIN) (V) MCA 54539 29 | 4 | &3 | 18 | TAKEIT BACK © REBA MCENTIRE
14 15 7 HARD WORKIN' MAN ® BROOKS & DUNN T.BROWN.R.MCENTIRE (K JACKSON) (V) MCA 54544
D COOK,$.HENDRICKS (R.DUNN) (V) ARISTA 1-2513 2 | 1 . TRUE CONFESSIONS © JOY WHITE
| WANT YOU BAD (AND THAT AIN'T GOOD) @ COLLIN RAYE B.CHANCEY,P WORLEY (KOSTAS.M STUART) (V) COLUMBIA 74845
1 I 9 16| G FuNDIs.L.HOBBS U.LEAP) (V) EPIC 74786 SOMEONE TO GIVE MY LOVE T0  TRACY BYRD
()| 16 | 19 | 10 | SHESNOTCRYIN ANYMORE - * BILLY RAY CYRUS GD)| st | 8| 6 | PROeeOromnbmce (© (v) VCA 54497
J SCAIFE.J.COTTON (B.R.CYRUS, T.SHELTON,B CANNON) () (V) MERCURY 864 778 S
S 54 £9 3 SHOULD'VE BEEN A COWBOY ¢ TOBY KEITH
@ 17 2 5 THE HEART WON'T LIE & REBA MCENTIRE & VINCE GILL @ N.LARKIN,H.SHEDD (T.KEITH) (V) MERCURY 864 342
T.BROWN,R.MCENTIRE (K CARNES.D.T.WEISS) (V) MCA 54599
- | LOVE THE WAY YOU LOVE ME & JOHN MICHAEL MONTGOMERY
18 | 21 | 9 | NOBODY WINS ® RADNEY FOSTER BD| 63 | — | 2 | JLOE T Y O 10) (0 ATLANTIC 87371
S.FISHELL.R.FOSTER (R.FOSTER,K RICHEY) (V) ARISTA 1-2512
- A ; " DRIVE SOUTH ® SUZY BOGGUSS 56 56 5 HONKY TONKIN’ FOOL ¢ DOUG SUPERIgle\al\é
1 R.LANDIS (A BARKER) (V) BNA 624
J BOWEN,S.BOGGUSS (J.HIATT} (v) LIBERTY 56786
21 | 31 | 6 | SHEDON'T KNOW SHE'S BEAUTIFUL @ SAMMY KERSHAW (55| IG7 =T I 0K R YD EHG R TR ¢ CHRIS LEDOUX
B CANNON,N.WILSON (B.MCDILL.P.HARRISON) (©) (v) MERCURY 864 854 THE CI:1 NGE : ICHELLE WRIGHT
A | A
17 9 5 19 égusslogygayv!/ﬁﬂTMcsmoz) ¢ MCBR'DE’:C)%WT;‘CEA ’;‘Bﬁ %8 60 4 S.BOGART.R.GILES (S BOGART.R.GILES) (V) ARISTA 1-2528
TRYIN' TO HIDE A FIRE IN THE DARK @ BILLY DEAN 68 | — | 2 | JUSTASIAM RICKY VAN SHELTON
18 6 6 15| BOWEN,B.06AN (B DEAN,T.NICHOLS) T EE6E0 T BE LTy @ S.BUCKINGHAM (L.BOONE,P.NELSON) (V) COLUMBIA 74896
HIGH ON A MOUNTAIN TOP MARTY STUART
28 | 41 5 ALIBIS AU S el 58 | 45 | 29 | 15 | Flaf\NeTT T BROWN (0.8 REED.A CAMPBELL (V) MCA 54538
J.STROUD (R.BOUDREAUX) ATLANTIC ALBUM CUT . -B.REED.
CADILLAC RANCH @ CHRIS LEDOUX
20 28 7 I?T?(!AGLT,!.JE%%LM}(BS,EEJL’:SEOIwALL A AI‘(@'\AR{?T%'?SZ?IIE 59 9 50 20 | BOWEN..CRUTCHFIELD (C.WATERS.C.JONES! (V) LIBERTY 56787
HONKY TONK WALKIN' @ THE KENTUCKY HEADHUNTERS
@ 24 25 9 msyrgls'#L?ssFEg\gTEa.BVRD,J.RomNSON) ¢ RESTL%&%S%’;ﬁg 60 59 54 5 THE KENTUCKY HEADHUNTERS {THE KENTUCKY HEADHUNTERS) (C) (v) MERCURY 864 808
@ 25 27 3 BORN TO LOVE YOU ® MARK COLLIE 61 o 2 IF | HAD A CHEATIN' HEART @ RICKY LYNN GREGG
D.COOK (M.COLLIF,D.COOK,C.RAINS) (V) MCA 54515 C HOWARD (W.HOLYFIELD,A. TURNEY) LIBERTY ALBUM CUT
@3)| 27 | 35 | 5 | HEARTS ARE GONNA ROLL HAL KETCHUM 62 | 49 | 35 | 16 | ROCK ME (IN THE CRADLE OF LOVE) © DEBORAH ALLEN
A.REYNOLDS,J.ROONEY (H.KETCHUM R SCAIFE) CURB ALBUM CUT R.VAN HOY {R.VAN HOY.D_ALLEN) GIANT ALBUM CUTWARNER BROS.
MY BLUE ANGEL @ AARON TIPPIN
29 | 34 | 8 | CG0RDY.IR. (ATIPPINKWILLIAMS,P DOLGLAS) (V) RCA 62430 * * * HOT SHOT DEBUT * x %
5 | 12| 3 | 17 | ALLTHESEYEARS * SAWYER BROWN NEW D | 1 | K O T S L socan el
2% 32 q STANDING KNEE DEEP IN A RIVER (DYING OF THRIST) ® KATHY MATTEA 64 62 62 5 EVERYTHING COMES DOWN TO MONEY AND LOVE ® HANK WILLIAMS, JR.
8.MAHER (B.JONES,B.MCDILL.D.LEE) (V) MERCURY 864 810 8.BECKETT,J STROUD.H.WI_LIAMS, JR. (D.LOGGINS,G.SCRIVENOR) (V) CURB/CAPRICORN 18614/ WARNER BROS
27 | 19 | 10 | 18 | QUEEN OF MEMPHIS @ CONFEDERATE RAILROAD 6 | 57 | 3 | LOOKWHO'S NEEDING WHO @ CLINTON GREGORY
8.BECKETT (D.GIBSON,K.LOUVIN) (©) (V) ATLANTIC 87404 R.PENNINGTON (C.GREGORY.R.HARDISON.K.GRANTT} (V) STEP ONE 457
BEST MISTAKES | EVER MADE @ RICK VINCENT
T S T R T * % % AIRPOWER * * * Al Tse 86 | 52 | 44 | 15 | i WAlDMAN (RVINGENT) CURB ALBUM CUT
32| 40 | 8 | | StRoUD.C.DOINAPOLLD.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 18668 67 | 67 | — | 2 | HARD WAY TO MAKE AN EASY LIVIN' @ THE BELLAMY BROTHERS
H.BELLAMY.D.BELLAMY (H.3ELLAMY,D.BELLAVY,J. BELAND) (V) BELLAMY BROTHERS 9108/INTERSOUND
29 27 16 16 CAN | TRUST YOU WITH MY HEART @ TRAVIS TRITT BIG HEART © GIBSON/MILLER BAND
;BYROS";’_':_“‘;';R(;;;;:;RE'? (OLVARNER B:;(lilsblrif\f: 68 | 64 1 6L | 19 | 5 iCknson (0.iBSON.BMILLERF.WELLER) (C) (V) EPIC 74739
0| 23|12 16 RHESS i WRONG'S WHAT | DO BEST © GEORGE JONES
JEBEOWNIGCIODOMEREID) (OIOVICORBISISTO/MEA NEW ) 1 £.GORDY,JIR. (D LEE.M.CAMPBELL.F.WELLER) (V) MCA 54604
YOU SAY YOU WILL TRISHA YEARWOOQOD BROKEN HEARTLAND @ ZACA CREEK
@ . ) 3 G.FUNDIS (B.N.CHAPMAN .V THOMPSON) (V) MCA 54600 0| — 2 JSTROUD,G.SMITH (B.LABOUNTY,S.LORBER} GIANT ALBUM CUT/WARNER BROS.
ROMEO @ DOLLY PARTON & FRIENDS
@ 34 ] 39 | 6 | SBUCKINGHAM.D.PARTON (D.PARTON] (C) (v) COLUMBIA 74876 71 | 65 | 7 | T-R-O-U-B-L-E @ TRAVIS TRITT
MADE FOR LOVIN' YOU © DOUG STONE G.BROWN (J.CHESNUT) WARNER BROS. ALBUM CUT
GD| 2 | 9 | 4 | P auans aaconron s Epic 72885 (3D| NEwp | 1 | ALITILE BIT OF HER LOVE ® ROBERT ELLIS ORRALL
700 BUSY BEING IN LOVE o DOUG STONE S.MARCANTONIG,R.E.ORRALL,J.LEO (R.E.ORRALL.L.WILSON) (V) RCA 62475
34 [ 3L | 30 | 20 | pJominson (v.sHAw,GBURR) ) EPIC 72761 73 | 6 | 66 | 9 | SOMEBODY LIKE THAT GLEN CAMPBELL
IN A WEEK OR TWO « DIAMOND RIO J.CRUTCHFIELD (L.BRYANT G.THURMAN) LIBERTY ALBUM CUT
35 30 20 18 M.POWELL,T.DUBOIS {4.HOUSE,G.BURR) (V) ARISTA 1-2457 NEW p 1 AMERICA, | BELIEVE IN YOU & CHARLIE DANIELS
NOW | PRAY FOR RAIN NEAL MCCOY J.BOWEN,C.DANIELS (C.DANIELS, T.DIGREGARIO,C.HAYWARD) LIBERTY ALBUM CUT
39 45 6 J.STROUD (L.SATTERFIELD,G.TEREN) ATLANTIC ALBUM CUT NEW ) 1 DRIVE TIME @ LISA STEWART
57 | 33 | 33 | 18 | LOOK HEART, NO HANDS * RANDY TRAVIS R.LANDIS (A.COTTER,K.TRIBBLE) (C) (v) BNA 62444
K.LEHNING (T.BRUCE,R SMITH) (v) WARNER BROS. 18709
38 LIKE A RIVER TO THE SEA STEVE WARINER Q Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
46 5 S.HENDRICKS,T.DUBOIS (S.WARINER) (V) ARISTA 1-2510 attain 1500 detections for the first time. ® Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable.
s {C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Viny! single
41 | 47 | 6 E!gﬁsﬁg!BF(!ESON,B_MMR, CeSlenl M”;\',‘)EER,,,PA'Q‘Q availability. (X) CD maxi-single availability. © 1993, Billboard/BP| Communications.
1 1 1 5 LIFE'S A DANCE ¢ JOHN MICHAEL MONTGOMERY 15 9 WATCH ME @ LORRIE MORGAN
D_JOHNSON (A.SHAMBLIN S.SESKIN) ATLANTIC R.LANDIS (T.SHAPIRO.G.BURR) BNA
'T LET OUR LOVE START SLIPPIN' AWAY @ VINCE GILL BURN ONE DOWN CLINT BLACK
2 2 2 3 ?Sg‘olvh (J‘G,LL'P_WASNER) MCA 15 | 13 8 6 | JSTROUD,C.BLACK (C.BLACK H.NICHOLAS F.MILLER) RCA
YH * STRAIT IF THERE HADN'T BEEN YOU @ BILLY DEAN
3 5 4 > IT.gggvas,g.ISTRAEITA(ZTDORFF,E.KAZ) GEORGE MCA 16 ]2 |18 10 | ¢ HOWARD,T.SHAPIRQ (T.SHAPIRO.R.HELLARD) SBK
WILD MAN @ RICKY VAN SHELTON 17 17 17 12 IF | DIDN'T HAVE YOU © RANDY TRAVIS
4 4 — 2 $.BUCKINGHAM (S.LONGACRE,R.GILES) COLUMBIA K.LEHNING (S.EWING,M.D.BARNES) WARNER BROS.
5 3 3 3 | SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS 18 | 18 | 16 | 15 | LOVE'SGOT A HOLD ON YOU ALAN JACKSON
A.REYNOLDS (K.BLAZY,G.BROCKS) LIBERTY S.HENDRICKS.S.STEGALL (k.STEGALL.C.CHAMEERLAIN) ARISTA
g LOST AND FOUND ® BROOKS & DUNN
6 7 — 2 ESTEEEA‘EP&L'{::E(S%*,:??R'&V(@ND UEAGEEETR) SES JAC;(RS,S(,)T’X 19 | 16 12 ! S.HENDRICKS,D.COOK (D.COOK K. BROOKS) ARISTA
JUST CALL ME LONESOME ® RADNEY FOSTER
7 6 6 6 fg?ﬁ,é&}’sﬁROONEv (H.KETCHUM.G BURR) LS KETCE‘L']JR% 20 |2 18 12 | Srishers R.FOSSTE(;? (R.FOS;ER,G.DUCAS) e ARISTA
M IN A HURRY (AND DON'T KNOW WHY) © ALABAMA SHAKE THE SUGAR TREE TILLIS
8 8 5 b J.LEO,L.M.LEE,ALABAMA (R MURRAH,R.VANWARMER) RCA 2 L L i :-g:ci;:;‘y;%:‘&?’mm PEICETT C:RFLSJ}S\
BOOT SCOOTIN' BOOGIE @ BROOKS & DUNN 2 | 2 | 20 R
9 10 ! 28 1 S FIENDRICKS,0.CO0K,B. TANKERSLEY (R.DUNN} ARISTA il gzc'\‘n‘geél-;‘zg‘;"o‘o-vo"‘ fIRESS) . SAWYER'\IABE:(;:\[/JVRI:
10 11 9 10 g\éggxiu%mﬁ?yg&? MOONJISICRYING UGS CO';wLé,E\ 2 | — | — | 30 | RSCRUGGSMMILLER (MMILLER) CURB_|
| FEEL LUCKY ® MARY-CHAPIN CARPENTER
11 9 10 | 12 ggRguE (ESLLSOERBOEP;.;:.ﬁAR;}::S.J.COLUCCI) ¢ WYNO&’;’Q | 2|24 |3 {B,JIET$!:ZSE,MK?;2ARPENTER {M.C.CARPENTER.D.SCHLITZ) . 5||_l|:_(;| Bné;:
@ JOHN ANDERSON 2% — | — 14
21l 3l f?%'o%%ﬁmgs'fgm L ANDERSON) o C.HOWARD,T.SHAPIRO (B.UEAN,P.NELSON) SBK
i TWO SPARROWS IN A HURRICANE ® TANYA TUCKER @ videoclip availability. Recurrents are titles which have already appeared or the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 4 11 6 LIBERTY below the top 20. Commercial availability 1s not indicated on the recurrent chart.
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Artists & Music

by Lisa Collins

GOSPEL’S NEW KID ON THE BLOCK: Looks as
though CGI Records has every intention of keeping its
promise to become a major player in gospel. CGI re-
cently reached an agreement with Lexicon Music Inec.
and Light Records to acquire all of the assets of Lexicon
from the bankruptey proceedings that have been pend-
ing since April 1990. The terms have not vet been dis-
closed and are subject to the approval of the bankruptey

” says CGI presi-
dent Joe Thomas. “Lexicon can right things with its
creditors, the artists on Light can be secure with a
strong new home, and CGI can accelerate its plan to be

Light’s extensive gospel catalog includes vintage
Andre Crouch, the Winans, the New Jersey Mass
Choir, Vickie Winans, Commissioned, and Doug
Miller. Among those currently signed are Beau Wil-
liams and the Los Angeles Mass Choir. CGI also is said
to be in negotiations with Sweet Rain Records. Sweet
Rain president/owner Lionel Darty does not deny he’s
in negotiations with CGI, but denies his company is for

Beyond that, Darty is tight-lipped about the status of
negotiations with CGI or anyone else. He is, however,
talking about legal action against Bob McKenzie, owner
of the apparently defunct Spectra Distribution.

“I received a letter on Jun. 29 stating that Spectra was
going out of business,” Darty says, “and that they would
be unable to pay any amount in the foreseeable future.

Further obligation pursuant to the distribution contract
is null and void. But as of [vet], Spectra had not
filed for bankruptey.”

According to Darty, six of the companies affected by
the business collapse of Spectra have now retained a law-
yer and are looking into the possibility of filing a class-
action suit, the object of which is to see just what Spectra
and McKenzie are legally liable for. At press time, no for-
mal bankruptey had been filed.

IN THE MEANTIME, Star Song Records is unofficially
reported to be in negotiations with Tyscot Records for
the distribution of John P. Kee in the Christian Booksell-
ers Assn. market.

Reginald Rutherford, VP of sales and marketing at
Tyscot, will say only that the label is “very close to having
a Christian deal—and we've got strong potential [and
are| reviewing options on a secular deal.”

EXIT, STAGE LEFT: Many in gospel were surprised
by the news that GMWA chair Al “The Bishop” Hobbs
had resigned from WTLC. Hobbs, who had served as VP
and GM, will devote his energies and talents to the devel-
opment of his newly formed gospel record company,
Aleho International, and Aleho Marketing Promotions
and Consulting.

“After much thought and prayer, I have decided to pur-
sue my longtime dream of operating my own companies,”
Hobbs says.

Hobbs was named last year as the chairman of the
25,000-strong Gospel Music Workshop of America. He is
also co-producer of “Bobby .Jones Gospel” on BET.

And finally, our condolences to Tramaine Hawkins on
the recent death of her mother, Lois Davis, after a two-
vear battle with cancer. Services were scheduled for
March 12 at the Center of Hope Community Church in
Oakland, Calif. Notes of sympathy may be sent c/o Lee
Magid, P.O. Box 532, Malibu, Calif. 90265.

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1

million units with each additional milkion indicated by 2 numeral following the symbol. All albums available on cassette and CD.

*Asterisk indicates viny! unavailable. © 1993, Billboard/BPI Communications.

Dallas/Fort Worth Mass Choi
Another Chance
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RECORDS

by Jeff Levenson

LEAVE IT TO WOODY ALLEN to refer to a jazz
project of his as hunk. Bunk Johnson, perhaps, as in the
great New Orleans trumpeter? Possibly. That makes
sense, considering Allen’s fondness for trad jazz. Or, how
. 7” That works too,
given the Wood Mun’s self-deprecations regarding his
Walter Mitty desire to play serious art music with the

For the answer, look under his tongue, within his
cheek, or behind the waggishly worded title of his re-
cording debut, “The Bunk Project,” which MusicMas-
ters plans to issue in May, and which Allen doesn’t really
want to talk about. Why so mum? Because “The Bunk
Project” is a group affair, the group being The New York
Jazz Ensemble, directed by Allen, with banjoist Eddy
Davis. And because the funnyman/filnmaker/amateur
clarinetist wants to play down his celebrity out of respect
for the musie. This roots project is not about laughs.

That should come as no surprise to anvone who has
ever heard Allen play at Michael’s Pub in New York; he’s
owned the Monday night clarinet chair there for years.
No urbane witticisms, no urban angst—just musie, a re-
vived style of music, overshadowed by its more modern
cousins, and commonly caricatured as a straw hat and
sleeve garter diversion. Allen will have none of that; he’s
deadly serious about his recreational time travel.

And don'’t be fooled by the star or the there’s-nobody-
here-but-us-traddies packaging of the album. This re-
cording sure sounds like a New Orleans music hall, circa
the late teens, early '20s, but it is now. So what if the

&
5 [ Compiled from a national sample of retail store
=2l and one-stop sales reports. 7 m
2 | €] g | ARTiST TITLE "
£ | & | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 » &
JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
1 12l TYSCOT 1403*/SPECTRA 15 weeks at No. 1 WE WALK BY FAITH SI lKl I
2 2 | 35 | DARYL COLEY SPARROW 1234* WHEN THE MUSIC STOPS
3 5 | 29 | THE ANOINTED PACE SISTERS  savOy 14812*/MALACO U KNOW
4 4 | 19 | GEORGIA MASS CHOIR  savov 7102 I SING BECAUSE I'M HAPPY
5 6 | 11 | REV. CLAY EVANS  SAVOY 7106*/MALACO I'M GOING THROUGH
6 3|53 REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS '
WORD 48784*/EPIC Y MIND IS MADE UP
7 8 | 13 | TM MASS YOUTH CHOIR 1™ 2001+ SEND YOUR ANOINTING
8 | 9 | 63 | SHIRLEY CAESAR  worD as785+/epic  HE'S WORKING IT OUT FOR YOU
9 7123 MELVIN WILLIAMS
BLACKBERRY 2203301211 /SPECTRA IN LIVING COLOR - “LIVE"
10 | 10| 43 | REV. JAMES MOORE  MALACO 6009 LIVE IN DETROIT
11 | 11163 REV. T. WRIGHT/CHICAGO INTERDENOMINATIONAL MASS CHOIR court.
SAVOY 14804/MALACO I'M GLAD ABOUT IT “This deal is a winner for everyone,
12 18] 5 DR. C. G. HAYES/COSMOPOLITAN CHURCH OF PRAYER CHOIR '
SAVOY 7107*/MALACO I'tL NEVER FORGET
13 [ 15/ 15 RUBY TERRY
MALACO 4455+ “LIVE” WITH THE SOUTHWEST LOUISIANA MASS CHOIR : 5
14 | 14 | 27 | REV. ERNEST DAVIS, JR.'S WILMINGTON CHESTER MASS CHOIR the No. 1 record company in gospel.
AIR 10180 STAND STILL UNTIL HIS WILL IS CLEAR
15 | 16 | 75 | MISSISSIPPI MASS CHOIR  maLACO 6008 GOD GETS THE GLORY
16 |17 | 19 | CALVIN BERNARD RHONE cai514161111/5pECTRA |T'S IN THE PRAISE
17 | 13| 83 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 8535°/A&M FOCUS ON GLORY
18 | 19 | 21 | MARVIN WINANS  SELAH 7509°/SPARROW PERFECTING CHURCH
19 | 25 | 3 | DOROTHY NORWOOD  MALACO 457+ BETTER DAYS AHEAD <al
20 |20 41 | THE RICHARD SMALLWOOD SINGERS  sparrow 1283 TESTIMONY
21 | 12| 21 | CHICAGO MASS CHOIR  LiGHT 750769*/spEcTRA ~ HE THAT BELIEVETH
22 |27 5 THE GOSPEL MUSIC WORKSHOP OF AMERICA
BENSON 0056*/A&M DAWN OF A NEW ERA
23 | 26| 7 | PH FACTOR wORD 53175¢/EPIC PH FACTOR
24 | 23| 19 | REV. R.L. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR
FAITH 1992* THERE 1S A FOUNTAIN
25 | 21145 WILLIE NEAL JOHNSON & THE NEW KEYNOTES
MALACO 6010 THE COUNTRY BOY GOES HOME
26 (40| 5 | TRI-SSTATE MASS CHOIR  paraDISE 27008* GOIN’ BACK
27 [ 24|53 | THOMAS WHITFIELD  BEnSON 2841+/A&M ALIVE & SATISFIED ]
28 [NEWP | VANESSA BELL ARMSTRONG  uive a2129° SOMETHING ON THE INSIDE
29 | 22 | 41 | THE NEW YORK RESTORATION CHOIR
SAVOY 1481 1/MALACO THANK YOU JESUS
30 | 28| 7 | GREATER VICTORY TEMPLE CHOIR  woRD 53176*/EPIC HOLD ON
31 34| 5 | DANNIEBELLE HALL co 8537 /agm DESIGNER'S ORIGINAL NﬂTli‘S
32 | 321 25| SANDRA CROUCH  sparrROW 1325* WITH ALL MY HEART —
33 | 30| 35| THE JACKSON SOUTHERNAIRES  MALACO 6012 LIVE AND ANOINTED
34 |39 |27 | BEN TANKARD  TRIBUTE 2000*/SPECTRA KEYS TO LIFE
35 | 31|31 | FLORIDA MASS CHOIR  maLACO 6011 NOW, | CAN SEE
36 |37 |27 | JAMES BIGNON & DELIVERANCE ar 10181 USE ME
37 |[NEWDP | MICHAEL FLETCHER  sounp OF GOSPEL 196*  MICHAEL FLETCHER LIVE about. bunk as in “A whole lot of . .
38 | 29 ] 83 | YOLANDA ADAMS  TRIBUTE 0946*/SPECTRA THROUGH THE STORM
39 |RE-ENTRY| SAN QUENTIN MASS CHOIR  rex 001+ HE'S ALL | NEED .
big boys.
40 | 35 [ 3 | GMW.A. YOUTH MASS CHOIR
SWEET RAIN 331° HE HAS DONE SO MUCH FOR ME

clarinetist isn’t George Lewis or Sidney Bechet. At least
he’s hip enough to imitate them. No bunk.

IT’S THE LAW(S): Hubert Laws not only wears the dis-
tinction of being one of jazz’s most popular flutists, but
he’s also a fit subject for the parlor game “What ever hap-
pened to . .. ?” For most of the "80s, it seemed, after years
with CTI and Columbia, he was out of the business. The
reason, it turns out, was a good one: He wanted to raise
a family. Now that his voung flutewinders have grown,
he’s ready to quiet the itchy lip, and the itchy fingers that
inevitably result from playing with diapers instead of
sheet music. Who to turn to? MusicMasters. The label has
Jjust signed him to an exclusive. Expect his first release—
recorded with a little help from Joe Sample, George
Duke, and brother Ronnie—sometime in April.

IN WITH THE IN CROWD: Ramsey Lewis has re-
turned home, so to speak, by accepting the position of ar-
tistic director of Jazz In June, the 10-day jazz series at
Chicago’s Ravinia Festival. The pianist, born in the
Windy City, succeeds bari saxist Gerry Mulligan, who
held the Ravinia post since 1991.

HOT, HOT, HOT: Lewis should be able to catch up on
his R&R before June. Sort of. He's scheduled to open this
vear’s St. Lucia International Jazz Festival, which be-
gins and ends the weekend of May 20-23. Taking its cue
from other Caribbean hotspots, St. Lucia is betting that
Jazz can attract off-season visitors during what has tradi-
tionally been a down time for tourism. Other fun-in-the-
sun artists? Snorklers Kenny Garrett, Terence Blan-
chard, Jimmy Scott, Nancy Wilson, Luther Francois,
Delfaeyo Marsalis, Joshua Redman, Earl Klugh, Re-
gina Belle, Najee, Arthur Blythe, and Steve Turre,
among others.
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ing of the Kurka opera “The Good Soeldier Schweik,” per-
formed by the Opera Theatre of Northern Virginia con-
ducted by John Jacob Niles. A comprehensive set of the
vocal music of Lukas Foss will be recorded with soprano Ju-
dith Kellock us soloist. IFoss will be among the instrumental
collahorators.

A side trip to Seoul will have Fine producing an all-Hov-
haness program with Vakhtang Jordania conducting the
Korean Broadcast System Symphony Orchestra. Two sym-
phonies are scheduled, the composer’s 30th and 46th. The
former features guitarist Michael Long as soloist. Koch
closes out April with a group of MacDowell and Griffes piano
pieces performed by Garah Landes.

BEST O SHOW: Some viewers of the recent Grammy tel-
ecast say the best classical performance they heard was the
short excerpt from Albeniz’s “Leyenda,” played by guitarist
Manuel Barrueco on a Lexus commereial.

GOING ON RECORD II: Dorian has recorded its first al-

formed hy Bernard Labadie and Les Violons du Roy. In-
cluded in the initial set are the familiar “Peasant” and “Cof-
fee” Cantatas. Julianne Baird and Kevin McMillan are
featured soloists.

CATCHUP: Belated recognition to this vear’s crop of “art-
ists of the vear,” as chosen by Musical America's Directory
of Performing Arts: Conductor Kurt Masur, artist; Klliott
Carter, composer; Wolfgang Sawallisch, conductor; Miec-
zyslaw Horszowski, instrumentalist; Cecilia Bartoli, vo-
calist.

PASSING NOTES: London/Decca producer Michael
Haas has moved over to Sony Classical as head of interma-
tional A&R, replacing Olympia Gineri.

Crystal Records is building a new facility in the Cascade
Mountains, near Camas, Wash,, that will include a 40-by-
22-foot studio and housing for musicians during recording
projects. Label president Peter Christ hopes to occupy the
new premises late this vear.

Top Gont Christi
of Loniemporary unristian.
W & Compiled from a national sample of retail store
E § é and one-stop sales reports.
o | £ o |ARTIST B
,:E o~ § LABEL & NUMBER/DISTRIBUTING LABEL
l[ Twila Paris (Star Song), and Susan Ashton (Spar- FRTINCE R
row)—all with with four nominations each. 1 | 1 |15]| D.C. TALK FOREFRONT 3002*/STARSONG 9 weeks at No. 1 FREE AT LAST
™ As always, the voting patterns reveal the GMA’s long- 9 | 2 | 27 | MICHAEL W. SMITH ®  Reunon 0071-/woro  CHANGE YOUR WORLD
term identification and support for the safer, less ag- . —
by Bob Darden gressive, radio-friendly Nashville-based artists. Notable 3 | 3|35 | STEVEN CURTIS CHAPMAN  sparrow 1328° GREAT ADVENTURE
omissions—and there are plenty—by the GMA’s 3,000- 4 | 7|13 TWILA PARIS srarsons s252- HEART THAT KNOWS YOU
plus membership include the Grammy-nominated News-
THERE WERE surprises aplenty when the Gospel boys, lona, Mark Heard, and Lost Dogs. 5 | 4| 15| STEVE GREEN  sparrOw 1348° HYMNS: A PORTRAIT OF CHRIST
Music Assn.’s Dove Award nominations were announced. The 24th annual Dove Awards will be broadeast live
The Doves themselves won't be awarded until April 1, from Nashville’s Tennessee Performing Arts Center at 8 ) 5 |yl BEVINOURCRIT St e
but the conversations generated by the nominations will 8 p.m. ET April 1 on The Family Channel. Jim Owens 7 | 8 |21|4HIM Bsenson 2960 THE BASICS OF LIFE
continue long into the summer. Entertainment (“The Music City News Country

As for the nominations, Word Inc. led the way with Awards” and “Crook & Chase™) will produce. | |5 JOROVTOF IHEIGREY  swarmonnigas: el e Pl
41 nominations, followed by Sparrow Records and Ben- E 9 | 9 | 23| WAYNE WATSON  DAYSPRING 4232*/WORD HOW TIME FLIES
son, hoth with 35, Reunion with 15, ForeFront with 14, LSEWHERE: R.E.X. Music says the new Believer
Star Song with 14, and Warner/Alliance with 10. release, “Dimensions,” will be the first-ever album re- K 31018 JeES NSO EonioEen ANIETELS BlgiTERO

But if you factor in the Dove nominations for distrib- corded on an Alesis A-DAT system with the new Alesis 11 | 11|73 | MICHAEL ENGLISH  WARNER ALLIANCE 4104+/sPARROW MICHAEL ENGLISH
uted labels, things look a little different. For instance, controller. In addition to the Alesis controller, Believer T
add Warner/Alliance and Hosanna! Music’s nominations  will be using Turtle Beach Audio Software—which is not i8 ) 8 i1 RONIKENORY _wiecrifuoassseannow FIET IMADE WilhisRONIKENGEY
to Sparrow’s total, and it looks pretty darned impressive. yet available to the public. The project has a May release 13 | 12| 69 | CARMAN  Benson 2809+ ADDICTED TO JESUS
Still, if' you add the nominations for Reunion in particu- date.
lar, along with Ocean, Brainstorm, Pakaderm, and the R.E.X.,, incidentally, also has just announced the for- 14 |NEWD | PHIL KEAGGY  myRRH 6965/ WORD | LS
others, to Word’s 41 nominations, Word still holds the mation of a new record lubel, Storyville. Unlike R.E.X,, 15 [ 18|17 | PETRA  srarsonc s266: PETRAPHONICS
overall lead. which has carved an impressive niche for itself as one

The surprises were the totals for Benson and Fore- of the premiere metal/thrash/industrial labels, Storyville 16 | 25| 3 | PHILLIPS, CRAIG & DEAN  starsonc 82s6"  PHILLIPS, CRAIG & DEAN
Front. Benson hasn’t had much to erow about in recent is being reserved for singer/songwriters and folk-ori- 17 | 17 | 35 | WHITE HEART  starsonc 8247+ TALES OF WONDER
years, but 35 nominations (which include those for the ented artists. The label’s [irst release, “Storvville: A Mu-

Benson-owned RiverSong Records) is an impressive sical Anthology,” is a wonderful mix of folk, new folk, 18 | 16 |103] AMY GRANT A%  wvRRH 6907*/WORD WL enen) |
number any day of the week. And ForeFront's 14 nomi- classical, Celtic, and rock music by artists such as Phil 19 | 14 | 25 | MICHAEL CARD  sparrow 1321 THE WORD: RECAPTURING
nations are for a label with only a half-dozen artists. & John, Derek Lind, Eden Burning Charlotte Made- = - —

As for the individual nomination totals, there were liene, and—my favorite—Jan Krist. Ambitious and en- 20 | 13 | 17 | WHITE CROSS _ s1aRsONG 8249° HIGH GEAR
fewer surprises. Sparrow artist Steven Curtis Chap-  grossing. 21 | 23| 51 | RAY BOLTZ  oiaoem 2004+, specTRA MOMENTS FOR THE HEART
man—“Mr. Dove”—garnered a whopping seven nomi- Another R.E X act, Brainchild, will have some of the
nations, followed by 4Him (Benson) with six nomina- music {rom its most recent album, “Mindwarp,” featured 22 |20 | 19 | NEWSBOYS  STARSONG 8251° NOT ASHAMED
tions, Michael W. Smith (Reunion) with five on MTV’s “Extreme Sports” program. 23 | 26| 9 | GLEN CAMPBELL  new HAVEN 200214+ SPECTRA WINGS OF VICTORY
nominations, Michael English (Warner/Alliance) with And finally, Hot Pink Turtle, R.E.X’s latest artist,
five nominations, and Cindy Morgan (Word), DC Talk wins this month's award for the most arresting album 24 | 21|33 | VERN JACKSON 76w 0001- HIGHER THAN I'VE EVER BEEN
(ForelFront), Bruce Carroll (Word), Petra (Word), title: “Ticklewigglejigglepickle.” 25 [NEW) HOSANNA! MUSIC

[ | INTEGRITY 700* SPARROW TEARING DOWN STRONGHOLDS
26 (3017 JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
TYSCOT 1403*/SPECTRA WE WALK BY FAITH
( !e o g 27 | 22| 7 | IMPERIALS  S7ARSONG 8259 STIR IT UP
28 | 19 (341 AMY GRANT A  MYRRH 3900° WORD THE COLLECTION
1 l)l.llll with \"iolinist. Rachel Ba_r-ton, a prize \vinqer in 29 | 26 |109| STEVEN CURTIS CHAPMAN
KEEPIN‘, Vienna’s Fritz Kreisler Competition. Her accompanist on SPARROW 1258" FOR THE SAKE OF THE CALL
the all-Sarasate disc is pianist Samuel Sanders. 30 | 28 | 29 | RAY 8OLTZ  worD 52991+ SEASONS CHANGE
Recording sessions this month will {ind the label continu-
SCORE ing its Brahms piano cvele with Antonin Kubalek, who will 31 | 24 [125) MICHAEL W. SMITH @  Reunion 0063 /woRD GO WEST YOUNG MAN
also tape an album devoted to works by Czech composers 32 | 34| 17 | PRAY FOR RAIN  ViRED 2202+ /SPaRROW PRAY FOR RAIN
™ Smetana, Novak, Suk, and Janacek.
. Piano trios by Ravel, Saint-Saens, Chaminade, and Cha- 33 [NEWp | THE CATHEDRALS  CAnAAN 9518°/WORD WORSHIP HIS GLORY
by Is Horowitz hrier will engage the attention of the Rembrandt Trio, and 34 |3 , 63 | PETRA  oavsprinG 48850 woro UNSEEN POWER
cellist Andres Diaz will tackle a program of Russian works
GOING ON RECORD I: Only a few days after picking up  with Sanders at the piano. 35 |NEWD| PHIL KEAGGY  MYRRH 6954/WORD CRIMSON & BLUE
his Grammy as best classical producer, Koch International’s In early music, Dorian will reach back more than 500 36 |NEWD | GRAHAM KENDRICK  rearT cRy 9389+ WORD KING OF THE NATION
Michael IMine took off for the UK. to record the London years to motets and chansons by Flemish composer Antoine
Svmphony Orchestra, conducted by JoAnn Falletta, in fiin - Busnoys. The March sessions will feature the Pomerium 37 |36 I 27 | DARYL COLEY  sparrOw 1234* WHEN THE MUSIC STOPS
composer Jerome Moross’ Symphony No. 1. Musices ensemble, directed by Alexander Blachley. More 38 |NEWP | MORTAL  rronrime oaze- FATHOM

Other recordings scheduled for March and April highlight  Renaissance musie, this time for lute, is scheduled for April.
the lubel’s continuing stress on 20th century music, both Ronn MeFarlane is the soloist. 39 | 32| 23 | CARMAN  EVERLAND 9345°/WORD YO KIDS
early and recent. And before the month is out, the label will record its first 40 | 37 | 17 | vARIOUS ARTISTS

On the Koch agenda for this period is a complete record- entry in a series devoted to Bach’s secular cantatas per- WARNER ALLIANCE 26980+/SPARROW HANDEL'S MESSIAH A SOULFUL.__

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral
tollowing the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1993, Billboard/BPI Communications.
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Tower Moves To Mexico; ALMA Showcase
Escapes Onlookers; Lug_rg Lights Crowd

TOWER TO MEXICO CITY: U.S.
megachain Tower Records is plan-
ning to open a new outlet in June in
Mexico City. The store is part of a
joint venture between Tower Rec-
ords Mexico City and its Mexico
City-based partner, UMF S.A. de
C.V. Tower's store, to be located in
Mexico City’s Zona Rosa sector, will
be a trilevel facility offering nearly
all recorded formats, as well as
books, magazines, and even a cafete-
ria. Also available will be headset
monitors with the top 20 entries on
Billboard’s Hot 100 Singles chart on
playback. Between storage and ex-
hibit, there will be a constant of $1.2
million in merchandise.

The management, advertising,
and construction is being overseen
by Tower. George Pérez, formerly a
Tower store manager in Sacra-
mento, Calif,, has been named store
manager for the Mexico City outlet.

THAT EMPTY FEELING: The
Latin music showcase March 8 at
the National Assn. of Recording
Merchandisers convention in
Orlando was a noble attempt by the
American Latin Music Assn. to in-
troduce Latino sounds to the non-
Hispanic masses attending the con-
fah.

™ |

by John Lannert

Alas, the non-Latinos did not re-
spond. Only about 500 spectators
were on hand at the Marriott’s cav-
ernous Palms Ballroom when Rod-
ven act Las Chicas Del Can took
the stage. By the time Willy Chir-
ino, Tito PPuente, and Luis Enri-
que closed out the hour-and-45-min-
ute set with a spirited jam session,
a mere 75 or so were there to wit-
ness the fun.

“At least it was a starting point,”
was the general commentary after
the showease. OK, but where will it
lead? With so many events and
meetings crammed into NARM,
where does the Latin showcase fit
into the overall scheme of the con-
vention? One record executive men-
tioned that perhaps the Latino acts
should be incorporated into a label’s
own general market showcase.

What is certain is that the Latino
showcase should have been staged
in a smaller locale. The Palms Ball-

room was about as warm as a high-
school gym. What's more, all per-
formances should have been live, It
was difficult to gauge Capito/EMI
Latin’s Paulina Rubio—who sang
only two songs—and the Barrio
Boyzz via track performances that
drew only polite applause, save the
Barrio Boyzz's smart Spanish-lan-
guage, a cappella take of “In The
Still Of The Night.”

Showease opener Las Chicas Del
Can fared much better with the au-
dience as Rodven's distaff merengue
crew ran through a spicy, audio-vis-
ual romp highlighted by a come-
hither rendition of its recent hit,
“Hacer E1 Amor Con Otro.” Sony
Tropical standout Chirino put on a
typically sterling set featuring his
most apropos bilingual entry, “Yo
Soy Un Tipo Tipico.”

LUCER() LIGHTS IT UP:
Though she did not possess the
strongest of voices, Lucero deliv-
ered a solid pop outing March 5 in
Miami for a typically blasé showcase
crowd that finally woke up after the
striking Mexican thrush blitzed
through a rousing take of her 1989
smash, “Cuéntame.”
Lucero’s friendly stage banter
(Continned on next page)

s a\(\P-) S
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i=| o | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1]1[35| JONSECADA A JONSECADA SBK 98845/CAPITOL-EMILATIN
2| 5|15| PAULINA RUBIO LA CHICA DORADA CAPITOL-EMILATIN 42750
3 (3|15 RICARDO MONTANER LOS HIJOS DEL SOL RODVEN 2995
4|2 |13| ANAGABRIEL THEBEST GLOBO 80871/SONY
514 ]33] CRISTIAN AGUANUEVA MELODY 9056/FONOVISA
6|6 (5| ALVARO TORRES NADA SE COMPARA... CAPITOLEMILATIN 42537
717 |31| CHAYANNE PROVOCAME SONYLATIN 80831/SONY
8 (8| 5| RAULDIBLASIO ENTIEMPODE AMOR ARIOLA 3466/BMG
9 (12| 13| GLORIA TREVI ME SIENTO TAN SOLA  ARIOLA 3391/BMG
10(11|13| JOSEJOSE 40Y 20 aRIOLA 3442/BMG
11|10 23| GIPSY KINGS LIVE ELEKTRA61390
12| 9 | 67| LUIS MIGUEL ® ROMANCE WwEA LATINA 75805
a 132353 | LOSBUKIS QUIEREME ronovisa 9040
E 1411935 ANA GABRIEL SILUETA SONY LATIN 80818/SONY
15(13|11| DANIELA ROMO DE MIL COLORES CAPITOLEMILATIN 80767
16|17 21| JON SECADA OTRO DIA MAS SIN VERTE  SBK 80646/CAPITOL-EMILATIN
1715]|23| RICHARD CLAYDERMAN AMERICA LATINA... QuUALITY 19123/RODVEN
18— 1 MALDITA VECINDAD EL CIRCO ariOLA 3192
19(18| 9 | FRANCO SIMONE EL COMICO BISCAYNE EUROPA 39501/WEA LATINA
20 _21 43| PANDORA ILEGAL CAPITOL-EMILATIN 42686
21|20|23| BACHATA MAGIC BACHATA MAGIC RTP80820/RODVEN
22|14{11| BRAULIO ENTRE EL AMOR Y EL DESEQ SONY LATIN 80866/SONY
23|—| 3 | EMMANUEL ESE SOY YO sonv 80822
24125| 3| ROBERTO CARLOS [INOLVIDABLES GLO3080931/SONY
25(24| 3| THALIA LOVE FroNOviSA 9059
1|1 (41| SELENA ENTRE A MI MUNDO CAPITOL-EMILATIN 42635
2|2 (31| MAZZ LOHARE PORTI caPITOL-EMILATIN 42593
314 (11| ALVARO TORRES HOMENAJE AMEXICO CAPITOL-EMILATIN 42758
4 9|37 VICENTEFERNANDEZ QUE DE RARO TIENE SONY DISCOS 80809/SONY
5| 3|15 BANDA MACHOS CON SANGRE DE INDIO foNovisa 9069
6|5 [25] LOS HURACANES DEL NORTE CON NUEVOS... SONY DISCOS 80847/SONY
716 |17 TEXAS TORNADOS HANGIN' ONBY A THREAD WARNER 45058
8|7 |15 LAMAFIA AHORAY SIEMPRE SONY DISCOS 80925/SONY
9 | 8139| ALEJANDRO FERNANDEZ A.FERNANDEZ SsONY DISCOS 80770/SONY
g 100(—| 1 LOS BANDOLEROS TRANCAZOS NORTENOS RODVEN 3011
5 11{10|27| BANDA MACHOS CASIMIRA FONOVISAS161
=|12]16|31| FLACO JIMENEZ PARTNERS WARNER 26822
g 13|11|17| BRONCO POREL MUNDOQO roNOvISa 3032
= |14]|12(15| JOAN SEBASTIAN BANDIDOS DE AMORES MUSART 843/BALBOA
2‘, 15|22 55| EMILIO NAVAIRA UNSUNG HIGHWAYS CaPITOL-EMILATIN 42626
E 16 i — | 1| LOS AGUIRRE Y NOSDIERON LASDIEZ LUNAS104/FONOVISA
17114| 9 | JUAN VALENTIN QUE LASTIMA CAPITOLEMI LATIN 42760
18 (24|81 ANA GABRIEL MIMEXICO SONY DISCOS 80605/SONY
19|—(1 CHARANDA BAND ALLA EN EL RANCHO GRANDE  RODVEN 3016
20| —| 1 | GRUPO MANDINGO ENEL CAMINO FronovisA 5189
21|13|41| GRUPOVENNUS Y SITEQUIERO marINTL 27!
22(25| 3 | LITTLE JOE QUE PASO? RODVEN 2976
23|18|19| TIERRA TEJANA BAND PRENDE EL RADIO RODVEN 2969
2411935 LOS ACUARIO LAS MISMAS PIEDRAS MARINTL 304
LZS —| 23| INDUSTRIA DEL AMOR PARATI| roNoOvISa 9037
1]1 (41| JERRYRIVERA CUENTA CONMIGO SONY TROPICAL 80776/SONY
2|2 |17| GILBERTO SANTA ROSA A DOS TIEMPOS... SONY TROPICAL 80895/SONY
35|11 REYRUIZ REYRUIZ sONY TROPICAL 80848/SONY
44 |[11| JUANLUISGUERRAY 4.40 AREITO KAREN 3456/BMG
58| 3| EDDIESANTIAGO INTENSAMENTE CAPITOL-EMILATIN 42755
6 |13[17| LOS SABROSOS DEL MERENGUE SIN FRONTERA mpi. 6076
719 |37| FRANKIERUIZ MILIBERTAD RODVEN 2946
8|6 |35 OLGATANON SOLA WEALATINA 77478
9 |14(21| INDIA LLEGO LA INDIA VIA EDDIE PALMIERI SOHO SOUNDS 80864/SONY

ZONA ROJA PURA CANDELA CANDELA003/TTH

—
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~
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REGIONAL MEXICAN

WILFRIDO VARGAS ITINERARIO roDvEN 3005

LA GRAN MANZANA HANGING OUT AGAIN RED APPLE 8908
TONY VEGA APARENTEMENTE RmM 80915/SONY

COCOBAND EL AROLLADOR kuBanEey 325

LINDA RONSTADT FRENESI ELEKTRA 61383

RUBEN BLADES AMOR Y CONTROL SONY TROPICAL 80839/SONY

17|—|51| TITOROJAS TITOROJAS mPrIL6061

18 (15|21 TONO ROSARIO RETORNO A LAS RAICES PRIME 3392/BMG
19(7 | 7 | BREWLEY MC RUB-A-DUB STYLE PRIME 3454/BMG

20|19]41 | GRUPO NICHE LLEGANDO AL 100% SONY TROPICAL 80712/SONY
21| — |51 | TONYVEGA UNO MISMO RrMM 80641/SONY

22| —| 5| ELGENERAL EL PODER DE NEw CREATION 3433/BMG

23{22| 5| RAULIN ROSENDO SALSA SOLAMENTE SALSA KUBANEY 276
24(—|( 9| CUCOVALOY ELQUE SABE.! Jan7s2

25|11(21| XAVIER PARA SIEMPRE CAPITOL-EMI LATIN 42665

© Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification
tor sales of 1 million units. © 1993, Billboard/BPI Communications.
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LATIN NOTAS

(Continued from preceding page)

and coquettish, Vegas-style revae
was ideal for small hotel salon where
she performed. Her technically solid
show was crisply paced except for a
dull segment with too many slow-

terial from her just-released epony-
mous effort was well-received, par-
ticularly the dramatic “Sobreviviré.”
Moreaver, the hard-working per-
former sang well in English, turning

in a fine take of Earth, Wind &
Fire's '70s classic, “Fantasy.” Her

paced songs in a row.
Apart from her hits, Lucero’s ma-
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WE ARE A SERVICE QRIENTED COMPANY
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Billy Joel medley should be

shelved, however.

BATACOTO BATUCADA: Bata-
coto, a nonpareil Brazilian band as-
sembled by ace percussionist Teo
Lima, has put out a magnificent
eponymous album on Worldly Mu-
sie/Triloka that intertwines contem-
porary pop-funk grooves with a de-
lightful array of Brazilian rhythms,
including samba, jongo, maracatu,
catira, and ciranda. Half of the al-
bum’s 14 tracks were penned by
master wordweaver Ivan Lins, who
chips in a touching bilingual duet
with Arista’s Dionne Warwick on
“Camaledo.” WEA Latina’s Gil-
berto Gil, Jerry Goodman, Ernie
Watts, and marvelous Brazilian ac-
cordionist Sivuka serve up memora-
ble cameos, as well.

RELEASE UPDATE: Just
shipped from Sony Latin is the de-
but album from Spanish balladeer
Mikel Herzog, “Bienvenidos Al Pa-
raiso” ... JVC Music has put out
two titles from Brazilian guitarist
Oscar Castro-Neves that were pre-
viously released in Japan: “Brazilian
Scandals” and “Maracuja” ... Also
out on Enja/Koch International are
two fabulous albums: “*Mambo
2000,” by Conexioén Latina, a salsa/
Latin jazz outfit from Germany, and
“The River Is Deep,” a dazzling,
Afro-Cuban/jazz mosaic by Gotham
act Jerry Gonzalez & the Fort
Apache Band ... Now available in
the U.8. is “Es Por Ti” from promis-
ing crooner José Luis, who cut the
album for a label from Levittown,
P.R., called CPC Records ... Con-
cord Picante has shipped debut al-
bum from Brazilian pianist Man-
fredo Fest, “Oferenda.”

MISCELLANEA: MTM Enter-
tainment, the production company
backing Xuxa’s upcoming English-
language TV show, has laid off its
CEO and 15 of 75 employees. MTM
was bought in January by religious
activist Pat Robertson, whose son
Tim said the personnel cutback will
save $2 million a year . . . Sony Trop-
ical’s Willie Colén has decided to
run for a seat in the House of Repre-
sentatives, representing an as yet
undetermined district in New York
City that is part of a current redis-
tribution plan ... Elektra's Sergio
Mendes, who snared a much de-
served world-beat Grammy for
“Brasileiro,” is pondering a Spanish-
language album.

DISCOS COMPACTOS a VIDEOLASER a CASSETTES a ACCESSORIOS
PRODUCTOS PROFESIONALES a CASSETTES SINGLES a VIDEOS
POSTERS/AFICHES a CAMISETAS Y MUCHO MAS
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5, RADIO AIRPLAY REPORTS.
28|58 €| 2| armist TITLE
Fw Ll
E3| 32| Q2| 25| LaBeudIsTRIBUTING LABEL
* % * NO. 1 * % %
@ 1 3 5 RICARDO MONTANER PIEL ADENTRO
| RODVEN 2 weeks at No. 1
(D] 3 | 4 | 7 | CHAVANNE EXXTASIS
| SONY LATIN/SONY .
JON SECADA CREE EN NUESTRO AMOR
3 2 ! 14 | SEkCapiToLEM LATIN
@ 4 5 7 EDNITA NAZARIO TRES DESEOS
CAPITOL-EMI LATIN
@ 5 6 6 LA MAFIA & ME ESTOY ENAMORANDO
SONY DISCOS/SONY
@ 7 7 6 BRAULIO # CRONICA DE UN VIEJO AMOR
SONY LATIN/SONY i
’_7 3 8 6 DANIELA ROMO ATAME A TU VIDA
| APITOL-EMI LATIN _
10 15 4 VICTOR VICTOR # AS| ES MI AMOR
Y _SONY TROPICAL/SONY
9 g 14 5 ANA GABRIEL TODAVIA TENEMOS TIEMPO
I I N SONY LATIN/SONY
10 6 2 14 | JUAN LUIS GUERRA Y 4.40 @ EL COSTO DE LA VIDA
KAREN/BMG |
17 28 3 PAULINA RUBIO ABRIENDO LAS PUERTAS AL AMOR |
o CAPITOL EMI LATIN
r 12 12 1 5 CRISTIAN SOLO DAME UNA NOCHE
MELODY/FONOVISA .
[ 13 11 12 g VICENTE FERNANDEZ LA FIESTA
SONY DISCOS/SONY
PANDORA PIERDO EL CONTROL
14 13 17 5 CAPITOL-EMI LATIN
15 16 25 | 6 EEﬂE.ﬁEB(I&AR RECUERDAME BONITO
16 15 20 [ 3 TONY VEGA DONDE ESTAS?
RMM/SONY
LUCERO VELETA
@ 21 33 3 | FONOVISA
1
* * * POWER TRACK* * %
36 2 JOSE JOSE ESO NOMAS
| ARIOLA/BMG
19 14 16 | g lI:.LS)g'BsE\JKIS VIENDOLO BIEN
2% 23 [ 4 MARIA CONCHITA ALONSO ¢ PROMESAS
SONY LATIN/SONY
MYRIAM HERNANDEZ SE ME FUE
L _2_1 22 _' 2l 5 WEA LATINA
22 19 13 9 GEORGE LAMOND BABY CREO EN Ti
L 1 .. SONY LATIN/SONY
23 22 29 3 EMMANUEL Y AHORA SE ME PASAN
L [ L SONY LATIN/SONY N
28 31 3 EDDIE SANTIAGO VIVO PARA Ti
] CAPITOL-EMi LATIN
@ 35 2 WILFRIDO VARGAS EL BAILE DEL PERRITO
1 RODVEN |
! 2 24 22 13 MARISELA TE DEVUELVO TU APELLIDO
- ARIOLA/BMG |
| BRONCO ADORO
27 [ 30 36 | 18 | Fhovisa
28 ! 32 2 ALVARO TORRES ME ARREPIENTO DE QUERERTE
L CAPITOL-EMI LATIN B
BRONCO AQUI NOMAS
3 _29 2 | FronovisA
JOSE JOSE ®40Y 20
30 18 | 10 17 | ARIOLA'BMG
* * *x HOT SHOT DEBUT * * %
LUNNA MIENTRAS VIVAS
@ NEW b ! CAPITOL-EMI LATIN
GLORIA TREVI @ CON LOS 0JOS CERRADOS
_32 | _33 ‘ 19 18 ARIOLA/BMG -
MAZZ POPURRI DE BOLEROS
@ RE-ENTRY __3 | CAPITOL-EMI LATIN - !
ALVARO TORRES TE DEJO LIBRE
NEYV’ 1 | CAPITOL-EMI LATIN -
JOSE FELICIANO SOY ALEGRE
3 o | 38 4 CAPITOL-EMI LATIN L "
NEWD | | EE[LLERMO DAVILA POR AMARTE TANTO
NEW ) 1 fgli%NEUENO QUIEREME
. —
18 34 . 2 | I'BOQ[’:?SAA MACHOS LA SECRETARIA
! -
| PAULINA RUBIO & MIO
3 23 9 7 | CAPITOLEMI LATIN ]
JERRY RIVERA UNA EN UN MILLON
a2 | 2 T 8 | SONY TROPICAL/SONY t

() Records with the greatest a rplay gains this week. ® Videochp availability. © 1993, Billboard/BPi
Communications.

Largest ‘i,
Sele%tlon 6006

~conttlll BN

\J

\F)( !E IB!R!E
CNTHNR.  §fLatin

LATIN MUSIC DISTRIBUTOR

7626 MIRAMAR ROAD « SUITE 3600 « SAN DIEGO + CALIFORNIA 92126

* Knowledgeable Latin Service Reps. PHONE (619) 695-8863
 Best Prices Guaranteed
* Catalogs and Flyers FAX (619) 695-3768

* 100% Retumns* { on recommended products) TOLL FREE : 1-800-74-LATIN

BILLBOARD MARCH 20, 1993

www americanradiohietorv com

39


www.americanradiohistory.com

Artfists & Music

CUBAN MUSIC SCENE COMING INTO ITS OWN

(Continued from page 1)

waiters surreptitiously pocket half-
eaten rolls from tables. Bare shelves
and waiting crowds mark the ordi-
nary “peso” shops, where everything
is rationed.

While records are not rationed,
they are extremely scarce. Small
batches of releases sell out immedi-
ately, so Havana's “peso’’ record
shops are a grim sight: lights out to
save power, a few unwanted Bulgari-
an ’70s pop albums on the almost-
empty shelves. Meanwhile, dollar
shops in hotels and tourist sites stock
several dozen recent titles on LP or
CD by Cuban artists.

Live musical activity has suffered
less. Although many of the small
“peso” venues are closed for lack of
power, and for want of clients strand-
ed by the fuel-starved public trans-
port system, huge, free concerts still
take place. As many as 200,000 people
regularly gather for free perfor-
mances in Havana’s Revolution
Square, while cheap, government-
subsidized concerts in venues such as
the 4,000-seat Karl Marx Theatre also
occur.

A boom in tourism has entailed a
strong demand for musicians. Visi-
tors with dollars can choose the spec-
tacular kitsch cabarets—the famous
Tropicana, or those of the hotels Na-
cional, Capri, Riviera, and Havana Li-
bre—or discos and bars.

A number of other factors affect
the Cuban record industry, among
them the disappearance of cheap So-
viet oil for power and the obligation
to buy formerly bartered materials,
such as vinyl, on the hard currency
market. A lack of studios—record
company Egrem has two—and of
cardboard to print LP sleeves in the
capital’s only state printing plant
means even top artists could wait two
years to make a new album.

According to Pedro-Luis Rodri-
guez of Egrem, the record company
was manufacturing 1 million rec-
ords—up to 100 titles—per year in
the mid-'80s. Last year, it produced
“much less,” and only a dozen new al-
bums were recorded. The result is a
system in which record sales are of
much less importance than TV and
radio in music diffusion.

SIGNAL FOR CHANGE

While the state of the music indus-
try in Cuba may seem bleak, a signal
for change was delivered by presi-
dent Fidel Castro in his 1991 report to
the fourth congress of the commu-
nist party. Measures including joint
ventures, marketing agreements,
shares, and others would be taken to
stimulate foreign exchange earnings,
with culture and other areas given
priority, according to the address. At
the same time, ‘“‘self-financing”
(whereby an enterprise generates,
manages, and invests its own profits)
as opposed to “budget financing”
(where it simply operates on state
funds) was to be extended “whenever
possible and suitable.”

These general objectives have yet
to be translated into a precise legal
framework, resulting in a good deal
of confusion. “There are new compa-
nies popping up like mushrooms in
Havana,” comments a Cuban Embas-
sy spokesman in London. “More than
200 proposals for new joint ventures,
all different, are under consideration

SILVIO RODRIGUEZ

right now. This is all new to us. We
have to work out the details on the
basis of everyday experience.”

The system of musical organiza-
tion now transmuting in Cuba used to
be directed by the Ministries of Com-
munication and of Culture. The for-
mer ran the TV and radio stations;
the latter oversaw Egrem, the state
record company, and Cubartista, the
organization responsible for overseas
performances and music and literary
rights, which was superseded by a
similar entity, Artex, in 1989.

Under this system, all professional
musicians became state employees,
belonging to one of 20 regional “em-
presas” jointly regulated by the Insti-
tuto Cubano de la Musica, under the
Ministry of Culture. The Institute
graded both individual musicians
(from A to F, with pay based on
grade) and groups (A or B). An
Egrem selection committee decided
which artists to record, and fixed-
scale royalties were paid on record
sales. All overseas tours were ar-
ranged by Cubartista.

Today, the Cuban recording scene
consists of three companies: Egrem,
Artex, and newcomer PM. Accord-
ing to Egrem’s Rodriguez, the same
rates are paid by all three companies,
and the allocation of artist between
them is agreed by mutual negotiation
under the control of the Ministry of
Culture.

Egrem is investing in new studio
technology from Germany and the
UK. and is preparing to hive off its
music publishing and instrument
manufacturing divisions. Artex has
created a catalog in its own right.

PM. has released about 20 titles
for which it has already made and
sold 80,000 records and CDs. Half of
its releases are by nueva trova star
Pablo Milanes, the company’s
founder.

P.M.s Orlando Echevarria notes,
“We can offer better opportunities to
artists. We're smaller, quicker, and
less bureaucratic, and we do much
more recording outside Cuba, mainly
in Mexico and Venezuela.”

CUBAN MUSIC WORLDWIDE

From nightclub bands of ’30s Paris
to the ’50s mambo and '60s cha cha
crazes in New York, Cuban music
had always been influential. Cuban
son—the Afro-Hispanic blend of per-
cussion, bass, brass, or strings and
flute, lead voice, and responding male
chorus—became the Latin world’s
most widespread dance style and, in
the "70s, formed the basis of the New
York salsa mix.

In the postrevolutionary isolation,
however, Cuban music lost its inter-
national prominence. Some of the
best, hardest salsa was created by

American, Puerto Rican, Colombian,
and Venezuelan bands that concen-
trated on a deep, repetitive piano and
bass tumbao, tightened and honed
down the brass sections, and benefit-
ed from easy access to modern re-
cording studios.

While a young generation of inter-
national salseros abandoned the vari-
ety of individual genres—sones,
guarachas, danzones—in favor of a
general salsa style, Cuba has pre-
served a wide range of them. It has
done so via a combination of deliber-
ate governmental musicological poli-
cy, and a state musician corps and re-
cording system.

The '90s legacy of this policy is a
wide, varied range of Cuban music,
performed by the island’s 700-plus
groups and solo artists.

CUBAN STYLE

Afro-percussion rumba groups of
great purity continue, traditionally
composed (like the Munequitos Of
Matanzas) of former Matanzas dock-
ers. Son groups, both brass-led con-
juntos and flute-and-violin-led char-
angas, abound; their styles range
from the campesina (country) with its
prominent tres (little three-course
guitar) to the fast, powerful, black
changui variety of the Eastern city of
Santiago.

Groups founded as long ago as the
’30s, such as the Septeto Nacional of
Ignacio Pineiro and the original all-fe-
male Orquesta Anacaona, still exist
as institutions, recruiting new gener-
ations of members. Older styles per-
sist in bars and clubs that are as at-
mospherically decrepit as the island’s
’50s cars and hotel interiors.

Jazz also flourishes, with the bril-
liant young pianist/arranger Gonzalo
Rubalcalba its current hero. So does
the internationally successful jazz-
rock of groups such as Irakere. A
range of bands such as Mezcla, Sinte-
sis, and Grupo Moncada combine "70s
progressive rock with touches of
jazz, Afro-Cuban elements, and
songs from the melodic nueva trova
school with poetic/political lyrics.
Latin soft rock/pop ballad singing is
represented by artists such as Au-
gusto Enriquez.

A handful of amateur metal
groups are tolerated on the outer
fringes, and Miami broadcasting

brings the outside world to Cuban lis-
teners. U.S.-based salseros such as
Willie Chirino and Gilberto Santa
Rosa are extremely popular.

MUSICAL DIVORCE

The U.S. trade embargo against
Cuba keeps the Cuban and North
American branches of Latin music di-
vorced. In 1988, the Berman Amend-
ment exempted cultural materials
from embargo and David Byrne’s la-
bel Luaka Bop became the first U.S.
company to directly license Cuban
material. However, the U.S. Trea-
sury Department interpretation of
the legislation restricts the new free-
dom to licensing of pre-existing Cu-
ban material; recording new albums
in America is out for Cuban artists.

Nonprofit educational visits to
Cuba are permitted by the U.S., but
no thaw is in sight for the ban on oth-
er mutual visits. “I get 10 to 15 phone
calls a week from people wanting to
promote Cuban musicians to the
States,” says Michael Krinsky, a
New York attorney representing
Egrem and Artex. “Usually I have to
tell them it’s a waste of time.”

INTERNATIONAL BOOM

Observers note demand for Cuban
music has been increasing recently in
Europe and Japan, augmenting Cu-
ban bands’ traditional touring mar-
kets of Mexico, Venezuela, and Co-
lumbia. Via loopholes in old state reg-
ulations, a few bands are beginning
to bypass Artex and make their own
agreements.

Cuban music has also seen a surge
of foreign record-licensing offers.
Egrem signed 80-100 contracts in
1991-92, a major increase from the

QBADISK PRESIDENT NED SUBLETTE

previous two decades. Under these
deals, foreign firms are increasingly
asked to provide CDs to the Cuban
company for sale in the dollar shops.
Spain’s Fonomusic has also supplied
bartered LP covers for use on
Egrem’s domestic records.

Foreign licensing interest is divid-
ed almost equally between compila-
tions of the great soneros and mam-
bistas of the past and more contem-
porary material. In Spain, the field
has long been led by Fonomusie,
whose November '92 release of an al-
bum by popular crooner Silvio Rodri-
guez immediately entered the Span-
ish charts. Other Spanish players are
Pasion, Nuevos Medios, Manzana,
and BMG, which launched a major
new series, La Semilla Del Son (The
Seed Of Son), last year.

BMG’s venture is undertaken with
Animal Tour, a production company
run by Santiago Auseron, former
leader of the rock group Radio Fu-
tura. Auseron remastered Egrem’s
old tapes for the series.

In the U.S., RCA, which was the
biggest record company in Cuba pre-
1959, is reissuing some of its own
classic Cuban material as part of its
Tropical Series. Byrne’s Luaka Bop,
meanwhile, has a second Rodriguez
album in the pipeline and further
compilations. Three more U.S. com-
panies—Capitol, Vitrel, and the new
Qbadisk, headed by president Ned
Sublette—have licenses signed, and
two are negotiating.

Within Cuba, “music bailable,”
(dance music), continues to cover a
spectrum between traditional son
and the jazz/rock/eclectic Afro-Cuba
sound of Irakere. Current top practi-
tioners are the Orquesta Original de
Manzanillo, a 25-year-old group led
by vocal improviser Candido Fabre;
Sierra Maestra, a young group play-
ing in the old Septeto Nacional style;
the Orquestra Reve, a changui char-
anga led by 65-year-old timbal ace
Elio Reve; Los Van Van, Juan For-
mell’s pop charanga, introducers of
the “songo” style; and Adalberto Al-
varez, whose 1992 album, “Y Que Tu
Quieres Que Te Den?,” was one of
the year’s biggest hits.

Philip Sweeney is a London-based
writer whose work appears in The
Independent newspaper.

BBY JOHN LANNERT

MIAMI—In a bid to strengthen its
Hispanic base in the U.S., BMG has
named Jestis Lopez to the newly cre-
ated position of VP of Latin market,
North America. Lopez previously
was the GM of BMG Mexico.

BMG’s move marks the first time
a multinational label’s Latin divi-
sions in Mexico and the U.S. have
been united under one executive
command. Lépez, whose appoint-
ment takes effect July 1, will be
based in Miami.

Lopez’s slot will be filled by Er-
nesto Ramirez, who has been named
deputy managing director. Former-
ly director of sales and marketing,

Lopez To Lead BMG’s Hispanic Drive

Ramirez will become managing di-
rector this summer. Lépez remarks
BMG views the U.S. and Mexico as a
common market, adding that the
U.S. arena will be treated as a feder-
ation split along ethnic and musical
lines.

“The [Latin] culture in the U.S. is
such,” says Lopez, “that in one zone
the great majority of the population
is Mexican, in another Puerto Rican,
and another, Cuban. I believe that
we must support the musie in those
areas and from there get the cross-
over into other Latin markets.”

In Mexico, BMG has been battling
Sony for first place in market share
with a roster consisting primarily of
balladeers (Juan Gabriel, José José)

and rock acts (Caifanes, Maldita Ve-
cindad, Gloria Trevi). L6pez says he
hopes to repeat his Mexican success
in the U.S,, where BMG lags behind
longtime front-runner Sony Discos.

But Lépez is quick to point out
BMG is “not a company that thinks
only of rock or balladeers. We want
to have the whole spectrum. We are
going to compete in all areas. We are
not going to be satisfied having
Juan Gabriel, Gloria Trevi, José
José, Caifanes, or Maldita Vecindad.
And now I have the liberty to sign
new artists and that is the big differ-
ence, because before there was a
limitation on the U.S. division for
signing new acts.”
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LATIN SECTION

A BILLBOARD EXPANDED

Tejano Takes Off & Labels, Radio, Retail Catch On

H BY RAMIRO BURR

SAN ANTONIO—Whether it's called
Tejano, Tex-Mex, or musica Chicana,
the Southwest-based sound is one of
the fastest-growing genres in Latin
music.

Tex-Mex music continues to estab-
lish new highs in record sales and con-
cert grosses. Mazz, La Mafia, and Se-
lena, for example, have sold more than
200,000 copies of their latest albums;
years ago, 50,000 was considered the
high end. The same top artists have
drawn crowds of 15,000-plus at concert
venues such as Houston’s Summit and
the Texas State Fair in Dallas.

The Tex-Mex industry now has five
major record labels (Capitol/EMI,
Sony, Rodven, WEA Latina, and Fono-
visa) actively marketing Tejano acts.
Before 1990, only one was interested.

In 1992, revenues of Tejano record
sales were estimated at about $9 mil-
lion wholesale, up from $2 million-$3
million in 1980, according to a survey
of label officials.

Several interlocking factors are fuel-
ing the Tejano market expansion:

* A Tex-Mex musical evolution in-
corporating influences of modern-rock,
pop, and country is attracting a
broader, more youthful audience.

* The wider following has boosted
Tejano radio listenership to the point
of making KXTN San Antonio the No.
1 station overall. KXTN is the lead sta-
tion in a trend that has seen more than
a dozen new Tejano FM stations come
on line throughout the Southwest U.S.
As recently as 1990, there was none.

* The introduction of the major la-
bels has fortified a record business in-
frastructure that was disorganized,
haphazard, or, in some cases, nonexist-
ent. Increasing sales have prompted
the labels to begin investing in videos
for their top groups, another practice
unheard of before 1990.

* The heated activity has attracted
mainstream retail chains such as
Sound Warehouse and Hastings, which
have made the Tejano product much
more accessible than in the traditional
mom-and-pop stores where it used to
be sold.

TEJANO OR TEX-MEX
What is known as Tejano today has
developed under several names
through the years. But since the early
'80s, the term Tejano has become the
standard for a music deseribed basi-
cally as Mexican polkas and cumbias,
mixed with elements of rock, pop, coun-
try, and even rap. There are big brass
bands and those with a lot of synthesiz-
ers, but virtually all groups use the ac-

cordion as a lead instrument.
Many industry observers agree the

ever-increasing resurgence of Tejano
has far exceeded the music’s first
golden age: the early "70s, when heroes
such as Little Joe, Freddie Martinez,
and the Latin Breed were the big sell-
ers.

Though 1992 marked Tejano’s third
consecutive boom year, last year
stands out because of the sheer num-

ber of first-time achievements:

Little Joe, for example, won the
first-ever Grammy by a Tejano artist.
He is the Willie Nelson of Tejano, a
longtime leader with a rebel image.
Currently owner of Tejano Discos, Lit-
tle Joe was the first to start his own
record label (Buena Suerte Records,
1978) and the first to get signed by a
multinational label. Winning a Grammy
not only helps Little Joe’s stature, but
it also brings this unique South Texas
genre to a much wider audience.

Also in 1992, La Mafia scored twice
at the Billboard/Univision Latin Music
Awards. The Houston-based outfit is
the Bon Jovi of Tejano. Its slick, flashy

shows incorporate all the elements of

rock theatrics—from towering speaker
banks and glitter to lasers and fog. The
LMAs are considered the most presti-
gious in Latin America. The fact that
La Mafia edged out traditional power-
houses including Mexico’s Los Tigres
and Bronco means Tejano is getting a
new elevated and well-deserved status.
The band has sold more than 300,000

units in the U.S. and Mexico, according
to Sony Discos.

Last year also marked a milestone
for top Tejano stars such as La Mafia,
Mazz, Emilio Navaira, and La Sombra,
which started breaking into main-
stream venues. The acts drew record
crowds at Houston’s George R. Brown
Convention Center (15,000); Houston’s

Shown, clockwise from top, are
Mazz, Emilio Navaira, Selena, and La
Matfia. The two bands and Selena
have sold more than 200,000 copies
of their newest albums, and Navaira
is among Tejano’s top concert draws.

VAR!

Livestock Show & Rodeo (56,000); at
New York City’s Roseland Ballroom
(5,000); and at the Conjunto Fest at
Fort Bend County Fairgrounds
(32,000). They also reached headliner
status in Mexico, the largest Hispanic
market, with stadium tours alongside
Mexico’s biggest groups, such as Los
Bukis, Ana Gabriel, and Los Tigres del
Norte. Their success has attracted
mainstream promoters like Houston’s
Pace Concerts and San Antonio’s
Glenn Smith Presents.

When KXTN became the No. 1 gen-
eral-market station in 1992, San
Antonio became the first eity in the na-
tion with a Spanish-language music
format at the top of the ratings, spark-
ing a mad scramble among radio con-
sultants.

“The success of KXTN and KLAX
Los Angeles is indicative of Tejano and
Latin music’s growth in the market,”
says Casey Monahan, program direc-
tor at the Texas Music Office. “Radio
stations respond to ratings, and you
can’t argue with the success of these

two flagship stations.”

There were dozens of other smaller,
but no less important, developments
last year, including the opening or con-
version of some 30-odd radio stations
to Tejano formats all aver the South-
west and Mexico.

In addition, Tejano music specials
have been produced this year on

KENS (CBS), KWEX (Univision), and
KLRN (PBS) TV stations in San
Antonio as well as for the national pro-
gram “Portada (Cover Story)” on the
Univision network.

March is a heavy nionth for Tex-
Mey, including the 13th annual Tejano
Music Awards March 12, which was ex-
pected to draw 14,000-plus to the Con-
vention Center Arena.

The Pura Vida Hispanic Music
Awards, linking Houston, San Antonio,
and McAllen, will be held at the 2,500-
capacity Convention Center and will be
broadeast by Univision. Also, KXTN
will celebrate its second anniversary on
the FM dial. And longtime conjunto
station KEDA-AM San Antonio will
celebrate its 27th anniversary with a
two-day blowout featuring the top dogs
of Tejano and conjunto. March 20 and
21,

EVOLUTIONS
New, young Tejano groups increas-
ingly are stretching the boundaries of
the traditional Tejano sounds. Hous-

ton’s La Mafia has had the greatest
success in its push for what can be
called synthesizer-driven, techno cum-
bias. The shift toward cumbias came as
the group retooled its touring efforts in
Mexico.

Previously, the band toured individ-
ual border cities before signing on with
Servando Cano, one of the largest pro-
moters in northern Mexico. The three-
year task paid off well in the form of
record sales and genuine headliner sta-
tus for the group.

Others spinning off in new directions
include Emilio Navaira and Shelly La-
res, who have recorded country songs.
Some lean toward rock (La Fiebre) or
rap (La Sombra).

“For the first time in years, teens
and even preteens are following these
young groups, buying posters and T-
shirts at concerts,” says Bill Angelini,
concert promoter and PR manager for
Ramiro Herrera.

Although it’s been a standard prac-
tice in rock music, merchandising only
recently has begun reaching its poten-
tial in the Tejano field.

“The groups did some merchandis-
ing before, but it was shoddy. Maybe
you had a sound man sitting on a box
of T-shirts,” Angelini says. Today, all
the top groups employ a staff to sell
their merchandise, which is typically
displayed on tables and boards adja-
cent to the stage.

RADIO TRENDS

The expansion in audience size has
benefited radio perhaps most of all.

Warren Tichenor, KTXN GM, says
his company, Dallas-based Tichenor
Media Systems, purchased the station
in February because it was “serving an
important segment of the community.”

Tichenor adds that KTXN is sue-
cessful because the station “offers a
top 40 format, presented in very clean
environment.”

“I think Tejano is the top 40 for the
"90s,” says Rudy Rocha, KXTN pro-
gram director. “The fact that people
can now hear it on FM radio lends it-
self to more of a diverse audience.
There are also better-quality produc-
tions because of the increase in record
labels.”

In the last vear, more than a dozen
radio stations in the Southwest, from
Texas to California, have entered the
market or are converting from other
existing Latin music formats. And the
growth in all- or part-Tejano stations,
including the switch to bilingual deliv-
ery, has come from both sides of the
U.S.-Mexico border.

New stations include KRIO-FM San
Antonio, which is the only city with two
Tejano FM stations; KBSO-FM Cor-

(Continued on next page)
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YES!

SAN ANTONIO!

Yes! San Antonio is the market you want to
remember.

With an ADI of 1,653,700, with 41% between
the ages of 18 and 34 - giving you a young
and earning population. And, their lifestyle is
Sfocused on entertainment - in the last six
months 64% attended a rock or pop concert.

Yes! Remember the San Antonio market
where you can cash in on an audience that will
go to the shows and has a range of facilities

to fit your performance.

il SAN
ANTONIO
CONVENTION
( w— FACILITIES
J J ——
MARKETING myrrrm

Contact Bill Racek or Yolanda Jensen at the
San Antonio Convention Facilities ® P.Q. Box 1898 ® San Antonio, Texas 78297

(210) 299-8500

TexxMex

Fresh Images: New Rules In The Vid Age

Artists Clean Up Their Acts For Maximum Exposure

8 BY RAMIRO BURR

SAN ANTONIO—Tex-Mex musie is
increasingly being exposed to a wider
audience, and in the video age, that
means projecting a clean, attractive
image.

In Tejano, there is no single influ-
ence comparable in clout with MTV,
but looks and style are becoming a crit-
ical part of the genre.

‘“We've seen significant changes in
the industry,” says Ruben Cubillos, as-
sociate creative director with the
Inventiva Inc. advertising agency.
“More bands today take care of them-
selves with makeup, doing things to
keep their image above average, like
lifestyle dressing, sharing more with
the audience, staying youthful.”

Xplosivo on Freddie Records and
Estrella on Joey Records are examples
of new bands that were totally con-
ceived musically and visually before
they started to record.

“The market is so competitive today,
we feel the bands need every edge they
can get,” says Freddie Martinez Jr.,
VP for Freddie Records. “Xplosivo ap-
proached us with their musie, and we
helped them get their sound in the stu-
dio and backed them with their stage
show.”

Xplosivo, like Estrella, comes on
stage with matching suits, moussed
hair, and elaborate lights and choreog-
raphy.

In the past, bands formed and
played cover material with little atten-
tion to a look or image. Typically, as
the bands became successful, they
added traditional touring equipment
like bigger lights, speakers, and even
such effects as fog and fireworks, spiff-
ing up their wardrobe along the way.
But those are the days of old.

“Looks have always been important
in this business, but with larger audi-
ences today, video is extremely impor'-
tant,” says Bob Grever, record consult-
ant for Capitol/EMI. “The visual
aspect of a group in today’s market
represents a third of the overall pack-
age, along with the music and the man-
agement.”

The major labels in Tejano have car-
ried over the new emphasis on looks

with bigger budgets for album covers.

“Used to be labels spent $500 to $900
for an LP cover,” says Cubillos, who
has designed more than 50 jackets.
“Today, the top bands can get as much
as $5,000 for these covers.”

New designs include the image of
the artists on the actual CD, for exam-
ple, as in Navaira’s Grammy-nomi-
nated album, “Unsung Highways.”

“Why not?” asks Cubillos. “LP cov-

Ruben Cubillos, above, and Bob
Grever, below, are among industry
execs noting a trend of image-
conciousness among Tejano acts.

ers are not about words; they’re about
modern heroes, about images, about
finding more ways to share them with
the audience as marketing tools.”

La Mafia was among the first bands
to produce top-quality videos, including
its first two singles for the successful
“Estas Tocando Fuego” album from
1991.

Olga Uriegas, creative director for
Montemayor Y Asociados, says the la-
bel budget for the video was about
$25,000 but that because “La Mafia

provided light and sound and rented
the Majestic Theater in San Antonio,
the overall value of the video was closer
to $50,000.”

Adds Uriegas, who directed the
shoots, “[Mafia] was hands-on all the
way. They went over every phase of the
scripts and the shots. We used steady-
cams to get certain angles, and we shot
one on black and white to get a differ-
ent feel.”

La Mafia’s collaboration with Sony
probably represents the type of coop-
eration needed to get the best results.

“As far as video, Tejano bands are
beginning to come of age,” says Bill
Angelini, PR manager for Ramiro Her-
rera. “Before [1990], the record labels
didn’t care that much about how bands
sell themselves in their markets. Now
they do. They want to help sell the
band not only in their own markets but
beyond it as well.”

Angelini notes Sony Discos paid for
Herrera's “Si Manana Nunca Llega”
video in Miami, a slick, high-quality
production. Total production costs ex-
ceeded $50,000, far beyond the typical
Tex-Mex video budget.

Some observers, however, feel Te-
jano videos are still in their infancy.

That view is shared by Tejano Music
Awards video producer Jaime Vera.

“With few exceptions, videos in Te-
jano are way behind the times,” Vera
says. “We can produce good videos for
about $15,000 to $25,000, but most
bands would rather get a video pro-
duced in Mexico for $5,000.

“Most of the videos I have seen are
weak at best, but I can say they are
worth the $5,000 they paid for it. I
think many of the top bands are selling
too much and getting too big to not af-
ford good, quality videos.”

Currently, the major markets in Te-
jano, such as Houston, San Antonio,
and Corpus Christi, Texas, have local
entertainment shows. Shows such as
San Antonio’s “Video Estelar,” Lar-
edo’s “The Tejano Show,” or even the
“Johnny Canales Show” in McAllen are
stripped down, low-budget productions
that air videos and/or lip-synched per-
formances. Collectively, the shows rep-
resent a considerable promotional
punch.

TEJANO TAKES OFF: LABELS, RADIO, CATCH ON
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pus Christi, Texas; KBMA Bryan/Col-
lege Station; KABQ-AM and KANQ-
AM Albuquerque, N.M.; KSWV-AM
Santa Fe, N.M.; KHDC-FM Salinas,
Calif.; KKPS-FM MecAllen, Texas;
KTNO-AM Dallas; and KOHT-FM
Tucson, Ariz. In Mexico, new stations
playing Tejano include XEKMA-AM
and XEKSX-AM Guadalajara, Jalisco.

Executives from Capitol/EMI and
Sony Discos, the two top labels in Te-
jano, estimate there are about 350 ra-
dio stations that play Latin music in
the central region of the U.S., from
Chicago to Texas. Of those, about 50
are all-Tejano stations; about 100 sta-
tions play some Tex-Mex music in their
mix.

RECORD LABELS
The surging Tejano industry keeps
attracting record-label interest.
WEA Latina recently moved promo-

tions man José Garcia to San Antonio.
WEA also recently signed a multiyear
promotion and distribution deal with
the Manny Music label, whose roster
includes Shelly Lares, Sunny Ozuna,
Jimmy Edward, and Oscar G.

Meanwhile, Sony Discos has added
two more staffers to its five-person San
Antonio office. Ray Martinez, head of
that office, says his label posted a 20%
increase in revenues in 1992, attribut-
ing the rise to expanding audiences in
California and the Southwest. Sony re-
cently signed former David Lee Garza
lead singer Jay Perez to a five-album
record contract.

Manolo Gonzales, VP of Southwest
operations at Capitol/EMI Latin, says
his office has “doubled our sales from
1991. A lot of that is coming from new
audiences, the Mexican p<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>