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Sell-Thru Vid Chains Breaking Thru

Suncoast, Matinee Show Concept Is Vzable

This story was prepared by Ed
Christman and Paul Sweeting in
New York and Jim McCullaugh
and Earl Paige in Los Angeles.

NEW YORK—Both Suncoast Motion
Picture Co. and Saturday Matinee,
the pioneer video sell-through-only

chains, could be profitable for the
first time this year, according to

DGC, MD, And GD-I
Expected To Drive
1st Consumer GES

l BY SUSAN NUNZIATA

NEW YORK—An upbeat business
outlook based on strong first-quar-
ter sales of some hardware prod-
ucts, combined with the introduc-
tion of new audio and video formats,
is expected to spice up the Summer
Consumer Electronics Show, which
runs May 2831 in Chicago. Philips’
digital compact cassette format,
due to be launched here in Septem-
ber, is sure to be the main buzz at
the show, but updates on Sony’s
mini dise, developments in CD-inter-
active, and new laserdisc products
are also anticipated.

For the first time, record compa-
nies have released the names of the
first 150 artists whose material will
be issued on DCC. Among acts on
various labels that will be involved in

(Continued on page 81)
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chain executives and analysts follow-
ing the companies.

But observers say the future of the
two chains still appears to be depen-
dent on the continuing maturation of
the video sell-through business.
Moreover, many music retail execu-
tives remain skeptical of the video
sell-through-only concept, arguing
that its application is limited.

After a difficult year for video sell-
through in 1991, both chains are still
expanding, albeit at a slower rate
than before.

The 220-plus-unit Suncoast, owned
by Minneapolis-based Musicland
Stores Corp., plans to open 25 stores
in the current year. The 95-unit Sat-
urday Matinee web, owned by Alba-
ny, N.Y.-based Trans World Music
Corp., has 12 stores on the drawing
board. Musicland opened 36 Suncoast
stores in 1991, 109 stores in 1990, and
55 in 1989, while Trans World opened
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11 in 1991, 65 in 1990, and seven in
1989,

Executives at Musicland, which
runs some 830 music stores in addi-
tion to Suncoast, decline to break out
the video chain’s financial numbers.
But Keith Benjamin, an analyst for
Ladenburg, Thalmann, says, “My es-
timate is that Suncoast will be at
least break-even or be moderately
profitable this year. I think they have
gotten the bugs out of the concept
and that it will make a big contribu-

(Continued on page 83)

@ BY GRAHAM REID

AUCKLAND, New Zealand—Tena
koutou, tena koutou, tena kou-
tou! Greetings, greetings to you all!

Maori, the indige-
nous people of New
Zealand (which they
call Aotearoa), have
always been an im-
portant part of the
local entertainment
industry. Today
Maori influence
stretches from the
world-famous opera star Kiri Te
Kanawa to reggae band Twelve
Tribes Of Israel to the hip-hop
crews springing from the sprawling

New Zealand’s Maoni
Music A Genre Melange

streets of South Auckland.

With the gift of hindsight, it
seems appropriate that the first
song recorded and pressed in New
Zealand—in October 1948—should
have been by a Maori
artist. Yet that first
recording, ‘‘Blue
Smoke,” by the Ruru
Karaitiana Quartet,
bore little resem-
blance to traditional
Maori music and was
influenced by the
then-popular Hawai-
ian sounds that evoked a Pacific
paradise.

Maori artists have readily assimi-

(Continued on page 34)
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I Country Gains

In National
Format Ratings

@ BY SEAN ROSS

NEW YORK—While most radio
genres were static in the winter
92 Billboard/Arbitron national
format ratings, country radio kept
pace with its spectacular growth
of the last two years.

Country’s percentage of nation-
al 12-plus listening was up 12.1-
12.5, meaning that it has added
four- or five-tenths of a share in
five out of the last six books. It is
third in national listening behind

(Continued on page 65)
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Former RKO Execs Say Landes Mismanaged Go.

File Motion To Name Trustee For Reorganization

HBY PAUL SWEETING

NEW YORK—The creditors committee in
the RKO Warner Video bankruptey case
has asked the court to appoint a trustee
who would oversee the chain’s reorganiza-
tion and take the reins from RKO’s chair-
man and sole shareholder, Michael Landes.

A hearing on the motion—which has
touched off an angry exchange of charges
between Landes and former RKO Warner
president Steve Berns—has been sched-
uled for Thursday (28) in federal bankrupt-
cy court here.

In affidavits filed in support of the mo-
tion, Berns, along with former CFO Neal
Goldner and ex-VP of operations Kenneth
Molnar, charge Landes with misappropri-
ating RKO Warner funds and with a long
list of alleged incidences of malfeasance in
his management of the New York-based re-
tail chain.

All three executives resigned from the
chain April 29; RKO Warner has been oper-
ating under Chapter 11 of the federal bank-
ruptey code since January.

In addition to the alleged malfeasance
outlined in the affidavits, the motion to ap-
point a trustee also charges Landes with
wasting the company’s assets by drawing
down financing supplied since the bank-
ruptey by Rosenthal & Rosenthal Inc. and
alleges that, since the resignation of the
three executives, the chain has had no man-
agement. Michael Dougherty, formerly di-
rector of operations, was named president
after the resignation of Berns.

In his own affidavit, filed May 18,
Landes disputes the charges, claiming he is
exercising adequate management, and
challenges the need to appoint a trustee.

He also charges Berns, Goldner, and
Molnar with concocting their allegations to
prevent Landes from reorganizing the
chain so as to shield themselves from liabil-

isting gear, and more (page 59).

SHOPPING CENTER OF ATTENTION

The need to keep up with changing consumer preferences about
where to shop was the dictum at the ICSC Spring Convention,
which explored the trend to pare down stores, mall dynamics,
and competition for space. Earl Paige was there.

‘HOOK’ ON LINE FOR SUMMER

The Columbia TriStar video is the latest set to make a splash as a
summer sell-through title. Sweetening the launch will be a tie in
| with Ocean Spray. Jim McCullaugh reports.
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ity for state sales taxes owed by RKO
Warner.

None of the principals in the case or their
representatives could be reached for com-
ment by press time,

MISAPPROPRIATION ALLEGED

In his affidavit, former CFO Goldner al-
leges that, in 1989, Landes transferred $10
million from RKO to Supervideo, an entity
wholly owned by Landes but with no other
connection to RKO. He also charges that,
prior to filing for bankruptey, but at a time
when the company was insolvent, Landes
transferred RKO Warner funds to RKO In-
ternational and the Lexington Group, also
wholly owned by Landes but unconnected
to the retail chain.

RKO International was established in
1990 to obtain franchising rights in all 50
states.

“In my opinion,” Goldner says in his affi-
davit, “at the time such transfers were
made, Landes knew that RKO Internation-
al and Lexington Group had no intent to
and could not repay the funds transferred
to them by RKO.”

The affidavits also charge that Landes
kept many employees on the RKO payroll
who in fact were working personally for
Landes, such as his cook, his chauffeur,
and his personal secretary.

OTHER CHARGES

Among the other charges leveled by
Berns, Goldner, and Molnar:

e Landes ordered Berns to “reconstruct”
store-by-store profit and loss statements so
that each store showed a profit, regardless
of its actual performance.

e Landes instructed employees to block
the efforts of the creditors committee and
its representatives to obtain information
about the chain.

o In 1991, Landes knowingly and deliber-

THIS WEEK IN BILLBOARD

RINGO ROLLS OUT SOLO SET
For his first solo album in nearly 10 years, Ringo Starr drummed
up the services of four top producers: Jeff Lynne, Phil Ramone,
Don Was, and Peter Asher. Chris Morris talks to the ex-Beatle
about his song selections and recording process.

DAWN OF DCC DRAWS NEAR

The final details of the impending launch of Philips’ digital com-
pact cassette—including pricing, advertising, and depth of artists
involved—are coming to light. Jeff Clark-Meads has the latest
| word from the PolyGram marketing camp (page 39). And, as Su-
san Nunziata reports, talk of DCC also set the pace at the recent
ITA conference in Atlanta, which featured a host of panels on
style and price of compatible mastering equipment, updating ex-
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ately misled Commtron Corp., one of
RKO’s two principal distributors, as to the
financial condition of the chain.

¢ Landes also created an antagonistic re-
lationship with Commtron by demanding
several hundred thousand dollars the dis-
tributor owed RKO for co-op advertising
expenditures, even though RKO owed
Commtron nearly $2.4 million in unpaid in-
voices.

e Landes intentionally misled Chase
Manhattan Bank as to the identity of the
chain’s CFO, which, Goldner suggests,
caused Chase not to extend additional fi-
nancing to RKO.

e Landes ordered Berns not to issue
checks prepared to cover state sales tax.

e Landes fumbled a corporate opportuni-
ty when he declined to consider an offer
from Super Club to purchase RKO’s New
Jersey stores at a time when the company
was in a precarious financial condition.

$26 MILLION INVESTMENT

In his own affidavit, Landes either dis-
putes or denies the various charges of mal-
feasance and mismanagement. ‘“There can
be no doubt that my actions are the antithe-
sis of such accusations,” he says.

Landes stresses that charges he has
used RKO Warner as a “cash cow” to fund
other businesses and personal endeavors
are baseless, since he stands to be the big-
gest loser should RKO Warner go under.

“I have put over $26 million of my own
funds into the Debtors,” the affidavit says.
“Indeed, I put in $6.5 million in the 12
months before the bankruptcy petition was
filed. Thus, the primary victim if RKO does
not emerge from bankruptey will be me.”

As for the other charges made in the
motion for a trustee, Landes claims RKO
Warner has always been a well-managed
operation—noting it has twice been

(Continued on page 83)
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‘ TALENT THAT AUDIENCES ALL OVER THE

WORLD FAVE STOOD UP AND APPLAUDED
DURING HIS HEART— STOPPING PERFORMANCES
WITH GLORIA ESTEFAN. TALENT THAT HAS
ALREADY INSPIRED MILLIONS THROUGH TWO
SONGS HE CO—WROTE FOR GLORIA THAT

BECAME #1 HITS.

NOoWw, WITH THE RELEASE OF "JUST ANOTHER
DAY,” THE FIRST HIT SINGLE FROM HIS SPIRITED
CE3UT ALBUM, KIS TALENT SHINES THROUGH

EFFORTLESSLY AND WITH GREAT PASSION.

AWITH ENORMQUS SUPPORT RAPIDLY BUILDING
AT CHR, A/C AND LATIN RADIO AND SALES
BREAK~-OUTS CBEVELOPING ACR0OSS THE
COUNTRY, WE CAN MARK THE ARRIVAL OF

AN EXTRADRDINARY NEW ARTIST.
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Supreme Gourt Denies BMI Appeals
Of Rulings On In-Store, Gahle Play

W BY BILL HOLLAND

WASHINGTON, D.C.—The U.S. Su-
preme Court rejected two appeals by
performing rights groups May 18.
The unrelated cases, which involved
fee payments of millions of dollars,
concerned the licensing of cable TV
systems and of retail stores that play
radio broadcasts for customers.

The Court turned down an appeal
by BMI and let stand rulings from
the Seventh and Eighth Circuit Court
of Appeals that retail stores do not
have to pay songwriters and music
publishers for playing radio broad-
casts in-store and that such broad-
casts do not violate the federal copy-
right law.

BMT’s appeal had claimed that the
lower courts had misinterpreted the
copyright law and that the exemption
in question for “mom-and-pop stores”
had expanded “into a free ride allow-
ing multi-million-dollar corporations
to circumvent the copyright laws,”
costing music creators and publish-
ers “millions of dollars.”

The cases involved a Chicago busi-
ness, Claire’s Boutiques Inc., which
played songs, including those li-
censed by BMI, in most of its 790
stores as well as its 30 Arcadia out-
lets.

The second suit was against St.
Louis-based Edison Brothers Stores
Inc., a chain with more than 2,500
stores under the names Chandlers,
Jeans West, Bakers, Fashion Conspir-
acy, and others.

U.S. District Courts in both juris-
dictions had dismissed the suits, find-
ing that the copyright law exemp-
tions for radio transmission not in-
volving a fee or direct commercial
advantage were not violated. The de-
cisions were upheld on appeal.

However, performing rights
groups have been successful in win-
ning similar cases involving depart-
ment-store overhead airplay in other
jurisdictions, including one involving

Orion Devising
Own Plan For
Reorganization

H BY DON JEFFREY

NEW YORK—Orion Pictures
Corp., now operating under Chap-
ter 11 of the bankruptcy code, has
told the federal bankruptcy court
here of a possible “important
breakthrough” in talks with its
creditors that may help the com-
pany avoid being acquired,
merged, or liquidated.

On May 19, the judge in charge
of the case granted Orion a one-
month extension of a deadline for
submitting a financial reorganiza-
tion plan. Orion, which has been
hamstrung by big debts and weak
cash flow, now has until June 21
to come up with the plan.

An Orion spokesman says the
company’s attorney, Marc
Abrams, told the court that Orion,
its creditors, and major sharehold-
ers—billionaire John Kluge and

ASCAP and the GAP Stores chain.
Those decisions still stand but affect
only the areas of the country where
the courts that ruled on those cases
are located.

The Supreme Court also rejected
an appeal by ASCAP involving
Turner Cable Broadcasting and other
cable programming services. It let
stand lower-court rulings that the
programming services are entitled to
take ASCAP licenses that cover the
retransmission of their programming
to cable systems and that ASCAP
must offer the cable suppliers per-

% G
5

program as well as blanket licenses
(Billboard, Aug. 3, 1991).

Last January, the Second Circuit
Court of Appeals agreed with the
lower court that, under the 1950
amendment to ASCAP’s 1941 govern-
mental consent decree, cable can be
included in the definition of “telecast-
ing networks,” along with over-the-
air television.

ASCAP had argued that writers of
the 1950 amendment would have had
to be “clairvoyant” to include then-
non-existent cable TV in its defini-
tion.

Philips Makes A Point. Philips Classics hosts a party in New York’s Puck
Building to celebrate the launch of its new contemporary music label, Point
Music—a partnership between Philips Classics and Euphorbia Productions.
Shown, from left, are actor Daniel Harnett; composer Philip Glass, the artistic
supervisor of Point Music; David Weyner, president, PoiyGram Classics & Jazz;
composer John Moran; and Lisa Altman, VP, Philips Classics.

W BY STEVE McCLURE

TOKYO—AII six major internation-
al record companies have rejected
Japanese record renters’ offer of
payment in exchange for the right
to rent new foreign product imme-
diately on release, according to a
spokesman for the Japan Record
Rental Commerce Trade Assn.

The spokesman says the associa-
tion has now received formal replies
from BMG, Sony Music, MCA, Poly-
Gram, Warner Music Group, and
EMI turning down its lend-for-yen
proposal. Billboard reported April
18 that three firms—BMG, Sony
Music, and MCA—had turned down
the offer.

Virgin Music Group has not re-
plied to the JRRCTA offer, likely
due to that company’s recent pur-
chase by EMI parent Thorn-EML.

Under the compromise proposed
by the JRRCTA, rental shops would
pay foreign record makers a one-
time fee of 1,000 yen ($7.75) for each
foreign CD they buy. In exchange,
the shops would get the right to
rent CDs during the entire one-year
exclusive rental-right period—in
other words, from the day of re-
lease. This would supersede royalty
payments to manufacturers, which
would be paid during the remaining
49 years of the copyright protection
period. Foreign companies were
granted exclusive rental rights for
the first time under Japan’s revised

Lahels Reject Japanese Rental
Shops’ Lend-For-Yen Proposal

Copyright Law, which eame into ef-
fect Jan. 1.

The spokesman says Japan’s
5,500 record-rental stores will con-
tinue their “self-restraint” policy of
not renting foreign product re-
leased after Jan. 1. The association
will decide on its next move at its
annual general meeting Thursday
(28), the spokesman says.

In related news, the Recording
Industry Assn. of Japan recently
clamped down on a chain of rental
stores that had developed a unique
way of trying to beat the ban on
rental of foreign product released
in 1992.

The Top Ten rental chain’s three
Tokyo-area shops “sold” the CDs to
customers for 2,500 yen ($19.37) on
the understanding that the shops
would buy the CDs back for 2,200
yen ($17.05) in a few days’ time. Not
coincidentally, 300 yen ($2.32) is the
average fee at Japanese rental
stores.

Top Ten’s stratagem was widely
reported in the media as a “guerril-
la” tactic designed to counteract the
new-foreign-product rental ban.

The RIAJ cried foul. “We said
that you cannot do that without
the permission of the rights hold-
ers,” says RIAJ spokesman Ta-
kuo Chiba. The RIAJ warned the
chain that it would take legal ac-
tion unless Top Ten stopped the
practice, and Chiba says the
chain complied.

Sony’s Music Unit Rings Up $3.3 Bil In Worldwide Sales

H BY SUSAN NUNZIATA

NEW YORK—Worldwide sales of
Sony’s music entertainment group
dropped 7.4% to $3.3 billion for the
fiscal year ended March 31. However,
the company says that figure would
represent an 11% gain over the prior
year’s number if Sony’s 1990 Colum-
bia House revenues were disregard-
ed for comparison purposes.

Sony gave up 50% of its direct-mar-
keting firm to Time Warner in Janu-
ary 1991 as part of a legal settlement,
and it no longer includes Columbia
House figures in its consolidated
sales. With Sony’s half of Columbia
House volume added in to this year’s
sales, the company notes, the musie
group’s total revenues would be ap-
proximately $3.8 billion.

That would place the Sony music
group in a league with PolyGram,
which reported global revenues of
$3.7 billion for last year (Billboard,
March 14).

Another positive was the 27.8%
worldwide sales increase for Sony’s
filmed entertainment division. Reve-
nues of that division, which includes
both theatrical and home video opera-
tions, jumped to $2.45 billion for the
fiscal year.

In the fiscal fourth quarter, filmed
entertainment sales climbed 65.2% to
$698 million. Contributing to the
filmed entertainment division’s suec-
cess for the year were such films as
“Terminator 2” and ‘“Hook.”

JAPANESE MUSIC FIGURES
In Japan, the Sony music division's

pany, sales in Japan were boosted by
strong results from Sony Music’s ros-
ter of domestic artists, who account
for 56% of the firm’s sales. After-tax
profit for Sony Music Entertainment
Japan, however, fell 8.8% to $63.6 mil-
lion.

Excluding Japanese revenues,
Sony’s music-group volume was $2.59
billion in the year ended March 31.

In the fiscal fourth quarter, the
music division’s worldwide sales sank
15.8% to $705 million. A comparison
figure excluding Columbia House
revenues from the prior-year period
was not available.

All U.S. dollar translations in this
article are based on the March 31 ex-

change rate of 133 yen to the dollar.

Overall net sales for Sony Corp.
were up 5.7% to $28.73 billion. Sales
for electronics products worldwide
rose 5.8% to $22.95 billion. Worldwide
sales for the company’s video equip-
ment dropped 1.3%, while the audio
equipment and television divisions
posted increases of 7.5% and 7.3%, re-
spectively.

According to Sony, the increase in
audio hardware sales was led by CD
players and headphone-stereo Walk-
man products.

In a May 21 statement, Sony said
its results had been impacted by a
stagnant world economy that had
created an ‘“unprecedentedly chal-

lenging operating environment” for
the company. The company also said
that the sharp appreciation of the yen
against other world currencies had
affected its overall results.

Sony states that it expects its busi-
ness environment to remain severe
through fiscal 1992, which ends
March 31, 1993, “because of such fac-
tors as worldwide economic slump,
uncertain movement in foreign ex-
change rates, prolonged stagnancy in
Japanese capital market, and stiffer
price competition.”

Assistance in preparing this arti-
cle was provided by Steve McClure
in Tokyo.

P’Gram, Universal Team For New Film Co.
Will Handle Mktg., Distrib Of Moderately Budgeted Pix

H BY MELINDA NEWMAN

NEW YORK—PolyGram Filmed En-
tertainment and Universal Pictures
have formed Gramercy Pictures, a
marketing and distribution company
that will handle moderately budgeted
theatrical film releases in North
America.

The new Los Angeles-based com-
pany will be headed by Russell
Schwartz, former executive VP of
Miramax Films.

Gramercy will concentrate on, but
not be limited to, movies created by
Universal and PolyGram’s production
companies. PolyGram owns Propa-

Laundrette”’), and A&M Films
(“Birdy™).

Plans call for Gramercy to handle
up to eight films a year, starting with
“California,” a Propaganda produc-
tion that stars Juliette Lewis and
Brad Pitt and is slated for a late-1992
release.

Gramercy will eventually have a
staff of up to 15 employees. While
Gramercy will be solely responsible
for implementing its marketing cam-
paigns, certain administrative ser-
vices will be provided by Universal’s
existing distribution system.

According to Michael Kuhn, presi-
dent of PolyGram Filmed Entertain-

budget films that fall between
blockbusters and art films. “The ma-
jor studios tend to think that these
movies are too small for them and the
classics distributors think they are
too big for them,” says Kuhn.

“It’s frustrating at the moment for
people who have really decent movies
who are told that the only way to re-
lease it is to spend $10 million on mar-
keting,” Kuhn continues. “We feel
like there are economical ways to
market these movies for around $3
million.”

According to Kuhn, Gramercy will
be “jolly happy” if these movies
gross between $15 million and $20
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NEW ACTS CAN BE BROKEN ANYWHERE IN WORLD

B BY STUART WATSON

In the past, record companies and
artists have thought little of cancel-
ing an appearance on a European
TV show (even though it may have
been booked for several months) in
favor of one of the top weekly mu-
sic shows in the U.S. or Britain. In
today’s European market, howev-
er, artists may be committing pro-
fessional suicide by making such a
move.

These days, international suc-
cess can start anywhere in the
world—and all opportunities have
to be considered with the big pic-
ture in mind. Domestic success is
extremely important, but it is no
longer essential. It is now possible
to start building an artist’s sales
(however small) in any corner of
the globe—and then spread this
success story to other territories.

In today’s Europe, it would be
extremely short-sighted to turn
down a spot on a major German TV
show, for example. These shows
are few and far between and are of-
ten booked several months in ad-
vance. Germany has now replaced
the U.K. as the largest individual
music market outside the U.S. and
Japan. Over a quarter of Europe’s
sales are now registered in Germa-
ny, compared with an estimated
21% in the U.K. And many Central

European countries are increasing-
ly being influenced by what hap-
pens in Germany.

At the same time, relatively
“new’”” music centers are starting
to play an increasingly important
role in the international marketing
of music. These include southern
Africa, Southeast Asia (which now
claims about 10% of world sales in
unit terms), and Latin America (es-
pecially Mexico, which now ac-
counts for more than 2% of world
unit sales).

Territories like Taiwan and Ko-
rea could grow to become serious
rivals to Japan within five years.
Japanese record companies are
now breaking Asian acts in Japan
(such as Dick Lee from Singa-
pore)—and exporting Japanese tal-
ent to the markets of Hong Kong,
Korea, Malaysia, Philippines, Sin-
gapore, Thailand, and Taiwan. Ja-
pan’s Akina Nakamori regularly
has No. 1 singles in Hong Kong.

Taken together, the Southeast
Asian markets (excluding Japan)
currently account for some 15% of
world album sales in unit terms—
adding to the continuing growth of
Asia/Pacific as a region. The fight
against piracy is at last beginning
to succeed; the number of 25-30-
year-old baby-boomers with high
disposable incomes is increasing;
and there is already a strong CD

market in Singapore, Taiwan, and
Hong Kong, although it has a long
way to develop. International artist
Tommy Page has sold 1 million
units of four albums in Southeast
Asia alone.

In Latin America, Mexico has the
potential to become a major mar-
ket. With its much improved econo-
my, closer links with the U.S., and
improved copyright laws, it will
play a pivotal role in the flow of

product into South America from
North America and southern Euro-
pean countries like Spain and Italy.
For example, Spain’s Mecano has
broken big in Mexico. The Mexican
market is already bigger than the
individual markets of Canada, Ita-
ly, Spain, Benelux, and Australia.
Traditionally, record companies
have held off launching a new art-
ist in these territories until the act
has become established in its home
market. Today, however, new tal-

‘New talent can
be targeted to the
countries where
it can do best’

Stuart Watson is senior VP,
MCA International.

ent can be targeted immediately at
the countries to which it is best
suited. East Coast band Steelheart,
for example, sold 150,000 units of
its debut album in Japan and Eu-
rope before the album was even re-
leased in the United States.

Promotional opportunities out-
side the U.S. and U.K. need no
longer be regarded as second best.
Many of today’s most influential
TV shows (such as the recent
“World Music
Awards” in Monte
Carlo, or the “Miss
World” Pageant) are
no longer broadcast
from the U.S. or
Britain. Yet these
shows often hit 60
or 70 countries over
a short period of
time. Many fast-
growing music mar-
kets also offer alternative methods
of getting a new act noticed—such
as sponsorship deals, product en-
dorsements, and tie-ins with TV or
cinema commercials.

New artists do not face the same
problems with imports as estab-
lished acts do. Since simultaneous
release dates are not important in
these cases, record companies can
hold off launching the product in a
particular territory until the artist
is available for a personal promo-

tional visit.

Over the past nine months, -the
Australian act Indecent Obsession
has visited every individual terri-
tory in Latin America, the Asia-Pa-
cific region, and Europe—with re-
lease dates timed to coincide with
each promotional visit. As a result,
the band has already sold more
than 100,000 albums. Its first single
won't be released in the States until
June, and the act is only now top 40
in its home country. Yet it is cur-
rently No. 1 in South Africa and In-
donesia and is breaking in Brazil
and Argentina!

U.S. and U.K. record companies
have to acknowledge that such a
painstaking approach calls for
greater long-term and global plan-
ning to ensure that the artist is in
the right place at the right time. It
also requires a carefully coordinat-
ed approach to international mar-
keting that takes into account the
disparate lead times in different
countries and the varying pace at
which each market performs.

Some companies still plan only
two months ahead. It can take that
long to sell in an album in Japan.

Good product and a firm belief in
the artist are essential, but the
keys to international success are
artist availability and an intimate
knowledge of how each market
works.

OPPOSES FCC EDICT

I vehemently oppose the March 12 de-
cision by the Federal Communica-
tions Commission to deregulate the
ownership rules in the radio industry.
This decision to increase the owner-
ship limits represents the antithesis
of the free-enterprise system.

I further oppose the commission’s
decision to eliminate the minority in-
centive from the new rules. Both de-
cisions would be a virtual death sen-
tence to minority-owned and small ra-
dio station owners, who would be
unable to compete with the huge me-
dia networks that would purchase as
many outlets as they were allowed to
and would thus receive a majority of
the advertising revenues. Without
advertising, of course, minority and
small station owners would be forced

out of business.
| As amember of the African-Ameri-
can community, I feel these decisions
violate my sense of equity and jus-
tice, and I am absolutely appalled by
the thought of the absence of black-
owned radio stations.

Without black-owned radio sta-
tions, we would be without the public
service announcements and coverage
of issues that address the interests,
needs, and concerns of our communi-
ty. An excellent example is KJLH, a
black-owned, community-based sta-
tion in Los Angeles. Many feel this
station was the voice to the African-
American community during the re-
cent riots and that it acted as a cata-
lyst to calm the rage.

Without the presence of black-
owned radio, our exposure to the
wide diversity of black music would
suffer immensely. It is of paramount
importance that African-Americans
maintain some semblance of control
over our music, a most precious com-
modity. Moreover, historically, black
music has served and continues to
serve as a cohesive element that links
together the African-American com-
munity, spiritually and intellectually.

Without black-owned radio, my
family and I would be forced to hear
a disproportionate amount of the ra-
cially prejudiced views, opinions, and
theories that permeate our society
with regard to black people. Our chil-
dren would be overwhelmed with the
negatively slanted portrayal of black
people’s participation in the radio
news. It would be much like the often
racially biased, editorialized version
of television news.

It is the very presence of black-
owned radio that serves as an equal-
izer and a balancing factor in the con-
stant bombardment of psychological
damage that is thrust upon the Afri-
can-American community.

Brenda Evans
New York

UNWARRANTED PESSIMISM

I think the pessimism expressed in a
recent Billboard article about the de-
feat of the Labour Party in Britain’s
recent general election is misplaced,
even if Labour were the only contes-
tant with a “formal policy” for the

LETTERS

music industry (Billboard, April 25).

The article focused on Kenneth
“Sheriff of Nottingham” Clarke as a
potential ogre where the music indus-
try is concerned, but Clarke is Home
Secretary, with no jurisdiction for the
arts. Not mentioned was David Mel-
lor, who has been appointed Minister
for Heritage, encompassing the arts
and broadcasting.

Mellor has an abrasive style. But
he is a keen classical music buff, is re-
puted to be a good listener about ev-
erything related to the arts, and is
credited as the man who cleansed the
U.K. Broadcasting Act of its major
lunacies before it reached the statute
book. There is nothing to suggest he
won’t be a sympathetic and support-
ive campaigner on behalf of the mu-
sic industry.

Nigel Hunter
Whitchurch, Hampshire
United Kingdom

MODERN ROCK RADIO

I take exception to a comment made
by Sean Ross in his column concern-
ing modern rock radio. Characteriz-
ing a “3” share as a “ratings ghetto”
is not valid.

True, KITS FM (LIVE 105) San
Francisco is consistently at around 3
share 12-plus. But a 3 share in major
markets—and particularly in San
Francisco, with more than 60 radio
signals—can hardly be construed as
a “ghetto.” Rather, this makes you a
ratings success!

For example, in the fall 1991 Arbi-

tron ratings, LIVE 105 was the No. 2
station among 18-34-year-olds—and
the No. 1 station with men 18-34. Fur-
ther, we are second only to market
leader KGO in men 18-49. And LIVE
105 is the No. 1 FM station in San
Francisco in men 25-54. (And I
haven’t even addressed the extraordi-
nary ‘“qualitative” factors with the
modern-rock audience.) Solid demo-
graphics of this sort should not be
classified as a ghetto.

Ross is right about one thing,
though. The modern-rock format
stands at a crossroads. But I believe
this format will continue to succeed
with solid, visionary programming.

Richard Sands
Operations Manager/PD
KITS-FM

San Francisco

Sean Ross replies: If having a 2.5
share 12-plus, as KITS does in the
winter Arbitron, isn’t a ratings
ghetto, it’s certainly a ratings niche
more than an ungualified success.
San Francisco has enough market
revenue for a 2-3 share radio sta-
tion to sell the demographics it does
control and make a decent living
Jor itself. I'm sure KITS, KROQ Los
Angeles, and WDRE Long Island,
NY, all do just fine this way.

The problem is that the modern-
rock stations that follow the exam-
ple of KITS, superserving their core
without worrying much about the
secondary audience, usually get a 3
share or less no matter what mar-

ket size they serve.

KITS came into its format before
modern rock became radio’s flavor
of the month and will probably be
here after some of the format’s new
consultant friends throw up their
hands. But not all of the stations
trying modern rock now are going
to make it. And that's going to
make other owners less willing to
give modern rock the shot it de-
serves. The point of my commen-
tary was that these stations have a
much better chance if they refuse to
think of their format as a niche.
And so does the format itself.

THE BEAT GOES ON

I read with great interest Aaron
Fuchs’ recent Commentary (Bill-
board, May 23) in which he defended
his right to sue Sony and Def Jam
over their unlicensed sampling of the
drum break from “Impeach The
President,” especially since his com-
pany, Tuff City Records, is known
primarily for its excellent but unli-
censed breakbeat compilations.

I am hereby putting Fuchs on no-
tice that I am considering taking le-
gal action against him for his unau-
thorized and unlicensed use of a
phrase (“a nightmarish feeding fren-
zy of litigation”) from my article
“Stripped,” which appeared in the
March issue of Source magazine.

Dan Charnas

Director, Hip-Hop A&R/Promotion
Def American Recordings
Burbank, Calif.
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Ana Gabriel Gaptures 4 Latin Awards
Guerra, La Mafia, Pandora Also Notable

EBY JOHN LANNERT

LAS VEGAS—Mexico’s raspy-voiced
superstar Ana Gabriel captured an
unprecedented four awards to lead
all other winners at the fourth annual
“Premio Lo Nuestro A La Musica La-
tina,” or Latin Music Awards, staged
May 14 at Caesars Palace here.

A perennial “Premio Lo Nuestro”
awardee, Gabriel set a new awards
standard by winning two trophies in
two different musical categories: al-
bum of the year (“Mi Mexico”) and
female artist of the year in the re-

German Stars
Honored As
Echoes Dehut

B BY WOLFGANG SPAHR

COLOGNE, Germany—The rec-
ord industry here began a new era
of celebration of German music
May 18 with the inaugural Echo
Awards.

The ceremony, designed to put
German music in the international
spotlight, was attended by about
500 industry figures and artists.
The gathering was also addressed
by the president of the Bundestag
(the German parliament), Rita
Sussmuth.

The top German award winners
were as follows: national male art-
ist, Herbert Gronemeyer (EMI);
national female artist, Pe Werner
(Intercord); national group, the
Scorpions (Phonogram); and na-
tional artist lifetime achievement
award, Udo Lindenberg (Polydor).

Other winners included interna-
tional female artist, Cher (MCA);
international male artist, Phil Col-
lins (WEA); international group,
Queen (EMI); national classical
artist, Anne-Sophie Mutter (EMI,
PolyGram Klassik, Sony); interna-
tional classical artist, Claudio Ab-
bado (PolyGram); most successful
German artist internationally,
Enigma (Virgin); newcomer
award, Pe Werner (Intercord);
most successful video by a nation-
al artist, ‘“Westernhagen—Live”
(WEA) by Marius Muller-Wes-
ternhagen; media person of the
year, PopKomm managing direc-
tor Dieter Gorny; record dealer of
the year, Das Ohr, Munster; and
best marketing performance, Vir-
gin Munich for Enigma.

The awards were decided by the
German Phono-Akademie. Its
president, WEA Germany manag-
ing director Gerd Gebhardt, says,
“The Phono-Akademie—members
of which are record companies,
music publishers, artists, and
many public figures of Germany’s

(Continued on page 82)

gional Mexican division; and female
artist of the year and song of the
year (“Cosas Del Amor”) in the pop
category (she shared the latter tro-
phy with Vikki Carr).

Award winners were selected in a
ballot vote cast by Billboard’s radio
and retail reporters.

Juan Luis Guerra Y 4.40, La Mafia,
and Pandora scored two awards
apiece at the awards ceremony,
which was jointly presented by Bill-
board and Spanish-language televi-
sion network Univision.

Dominican superstar Guerra won
group of the year and album of the
year (“Bachata Rosa”) in the tropi-
cal/salsa genre, while Tejano-rooted
favorite La Mafia came out on top in
the regional Mexican category with
group-of-the-year and song-of-the-
year (“Como Me Duele Amor’’)
awards. Mexican female vocal trio
Pandora shined in the pop category,

taking group-of-the-year and album-
of-the-year (““Con Amor Eterno”’)
prizes.

Other pop awardees included Luis
Miguel, male artist of the year, and
Magneto, new artist of the year. In
the tropical/salsa category, Eddie
Santiago was voted solo artist of the
year, Victor Victor took new-artist
honors, and La Banda Show nabbed
the song-of-the-year kudo for “Ella
Me Vacila.”

Vicente Fernandez won his fourth
consecutive male-artist-of-the-year
award in the regional Mexican
genre. Grupo Mojado landed the
new-artist-of-the-year prize in the
same category. El General snagged
the first artist-of-the-year trophy in
the new rap category. Daniela Ro-
mo’s “Todo, Todo, Todo” won video
of the year. And Gloria Estefan re-
ceived the lifetime achievement

(Continued on page 63)

BMG Zooms Along. BMG executives announce a joint-venture partnership
between Zoom Express and BMG Enterprises. According to the agreement, BMG
will distribute and market Zoom Express under the banner of the newly formed
BMG Kidz. Zoom Express produces and markets events and products for the
children and family audience. Shown, from left, are Bob Hinkle, president, Zoom
Express; Tom McPartland, VP/deputy general counsel, BMG; Neal Edelson,
director of legal and business affairs, BMG; Ron Osher, VP, BMG Enterprises; and
Michael Benjamin, VP of finance, BMG. (For details, see page 49.)

Entrepreneurial Bug Bites Artists . . . And Results Vary

B BY DEBORAH RUSSELL

LOS ANGELES—When Madonna
announced the formation of her
own Maverick Records imprint in
April, she joined the growing ranks
of recording artists who have been
bitten by the entrepreneurial bug.
Artist-owned labels are not new.
The Beatles had Apple Records, El-
ton John had Rocket, Led Zeppelin
had Swan Song, the Beach Boys had
Caribou, and the Rolling Stones had
Rolling Stones. But Madonna’s new
multimillion-dollar joint venture
with Sire/Warner Bros. is part of a

recent surge in the phenomenon.
Michael Jackson, Prince, Ham-
mer, Jon Bon Jovi, Jinmy Buffett,
and Paula Abdul are among the lat-
est crop of stars operating record
labels in association with a major la-
bel. David Byrne, Peter Gabriel, and
Sting have had their own eclectic la-
bels for the past few years, as well.
The artist-owned imprints vary in
structure, staffing, roster size—
and success. The most successful of
the new labels is Hammer’s two-
year-old Bust It, home to Doug E.
Fresh & the New Get Fresh Crew,
whose current single ‘“Bustin’ Out

(On Funk)” is charting on the Hot
Rap and Hot R&B singles charts.
Bust [t has also seen significant
chart action on B. Angie B., Oak-
town’s 3.5.7, and Joey B. Ellis &
Tynetta Hare.

At the other end of the spectrum,
Jackson’s Nation label has yet to be
activated more than a year after its
creation, and Abdul’s Captive label
appears to exist mainly as a logo for
her own recordings.

What motivates artists to seek
such deals? Ego, says music attor-
ney Elliot Hoffman, of the New
York firm Beldick, Levine & Hoff-

Pop Maestro Lawrence Welk Dead At 89

A Star On TV, He Built Publishing, Label Complex

EBY IRV LICHTMAN

NEW YORK—Lawrence Welk,
whose band played melodies bubbly
sweet and unencumbered, just the
way millions of his fans wanted to
hear them, died of pneumonia May 17
at his home in Santa Monica, Calif.
He was 89 years old.

From 1955 until 1971, Welk and his

& 2 |
Lawrence Welk, left, during a Lake Tahoe performance, circa 1970. *

orchestra were a mainstay on net-
work TV. And when the network gig
ended, his “champagne” sound went
into syndication for 11 years. More
recently, the reruns have been play-
ing on the Public Broadcasting Sys-
tem. He became a network staple fol-
lowing successful TV and live ap-
pearances in the Los Angeles area.
Welk’s success on TV also won him

a loyal following on recordings, even
as rock’n’roll began to dominate the
charts. For more than a decade, start-
ing in the mid-'50s, he charted some
40 albums—one of them, “Calcutta,”
was No. 1 on the Billboard albums
chart in 1960—and 21 singles, includ-
ing “Calcutta,” also a No. 1 hit. The
recordings appeared first on Coral

(Continued on page 82)

‘I'm not surpnsed that our good fans didn’t like me in
this outfit,” said Welk of the photo. | didn't stay a hippie very long.” At right: Welk in a more familiar pose.

man.

“In many cases, it’s a matter of
the artists testing their strength at
the record company by asking for
special identification of their prod-
ucts,” he says.

Artists often will seek a label deal
on the assumption it will net a high-
er royalty rate, but Hoffman says
an artist with that kind of clout
could garner the high royalty with-
out a logo deal. The most significant
motivation for obtaining a label deal
is for the artist to gain ownership of
his or her masters, Hoffman says.

(Continued on page 25)

Aerosmith Grants
$10,000 To Exhibit
Rejected By NEA

B BY GREG REIEMAN

BOSTON~—The ‘*bad boyz of
rock'n’roll” became the pood puys
of the art world when the group
Aerozmith offered to fund a con-
troversial art exhibition after it
lost a federal arls grant.

The Boston-based band has
- agreed to donate 810,000 Lo the
Massachusetts Institute of Tech-
nology's List Visual Arts Conter
to replace federal fands that were
rejected May 12 by the Mational
Endowment for the Arts' new act-
ing chairman last week.

“We're angered Lo see artistic
and personal (reedoms erode,”
the group said in a statement
“We wanl the exhibit to be there
for whomever wants to see iL.”

The controversy erupted when
acling NEA chairman Anne-

{(Continued on page 13)
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Lollapalooza,

The Sequel:

It’s Got Music & More!

# BY CHRIS MORRIS

LOS ANGELES—The organizers of
Lollapalooza '92, the sequel to last
summer’s highly successful festival
of alternative acts, are promising an
even more ambitious lineup of musi-
cal and extra-musical events this
year.

The 32-date tour, organized by
former Jane’s Addiction lead singer
Perry Farrell, his manager Ted
Gardner, and Don Mullen of Triad
Artists, kicks off July 18 at the
Shoreline Amphitheatre near San
Francisco and concludes Aug. 28 at
the Irvine Amphitheatre in Irvine,
Calif. The bill will feature contro-
versial rapper Ice Cube and several
leading modern-rock acts, including
the Red Hot Chili Peppers, Ministry,
Soundgarden, the Jesus & Mary
Chain, Pearl Jam, and Lush.

While about the same number of
acts were featured on last year’s 29-
date tour, this year’s moveable fes-
tival will see local artists perform-

ing as well. The prices of tickets for
the 12-hour extravaganzas will
range from $24.75-$30, depending
on location.

As it did last year, Lollapalooza
will eschew traditional venues in fa-
vor of unconventional facilities in
some locations. For instance, the
tour will play a football field in Van-
couver; fairgrounds in Seattle and
Orlando, Fla.; open fields in Toronto
and Stanhope, N.J.; and a park on
an island near Miami. In all these
venues, stage settings will be built
from the ground up.

“Where there are amphitheaters
that are acceptable, we’'ll use
them,” Muller says. “Where there
aren’t, we'll build.”

This year, Bill Graham Presents
will be instrumental in mounting ex-
tensive ‘‘front-of-house’ attrac-
tions—a midway that will include a
“second stage” of local bands, car-
nival acts ranging from fire eaters
to a human pin cushion, and a vari-

(Continued on page 83)

Puff, The Magic Singer. Singer/songwriter Puff Johnson signs to Columbia
Records as her proud parents look on. Shown in back row, from left, are Mack
Johnson Jr.; Marie Johnson; and Columbia VP of A&R/West Coast Ron
Oberman. In front row, from left, are Sony Music president Tommy Mottola; Puff
Johnson; and Columbia president Don lenner.

#BY CRAIG ROSEN

LOS ANGELES—Ice Cube and Ice-
T, two of the most popular and con-
troversial West Coast rappers, are
involved in separate projects to ben-
efit victims of the Los Angeles riots.

Ice Cube was set to record a song
tentatively titled “You Can Get The
Fist” May 20 with an all-star cast in-
cluding Cypress Hill, Yo-Yo, Neferti-
ti, Compton’s Most Wanted, Kam,
D.J. Quik, King T, Threatt, and the
Lench Mob.

D.J. Pooh, who is producing the
single, is spearheading the effort,
which will be released by Mercury
Records in the next few weeks on 12-
inch vinyl and cassette. Proceeds
from the sale of the single will go to
relief charities in Los Angeles.

“What we saw a couple of weeks
ago was the fury,” says Lisa Cortes,
VP of A&R for Mercury, who
brought the project to the label after
a phone call from D.J. Pooh. “This
will give a sound to the voices that
we didn’t hear and it will express the
pressures that we as African Ameri-
cans are under.”

D.J. Pooh says the song’s title re-
fers to a “fist” for unity “instead of
making a gang sign. It will also re-
mind everybody that we have a lot
of work to do in South Central [L.A.]
to try to rebuild our city.” He added
that some of the proceeds will go to
set up youth sports leagues in neigh-
borhood parks.

“All of these people buy our rec-
ords and keep us in business,” D.J.
Pooh says. “It’s time to give a little

lce Gube, Ice-T Projects To Benefit Riot Victims

something back ... and get every-
body together to have them speak
up about what they thought about
the Rodney King verdict.”

The McKenzie River Corp., which
manufactures St. Ides malt liquor, is
funding the recording of the single
and the subsequent video.

The San Francisco-based brewery
became embroiled in controversy
surrounding its advertisements fea-
turing Ice Cube last year, after the
Ice Cube track “Black Korea”—in
which the rapper appears to advo-
cate the burning of stores run by
supposedly disrespectful Korean
merchants—prompted 3,000 Korean
grocers across the country to boy-
cott its products.

Meanwhile, Ice-T joined forces
with reggae group Black Uhuru on

May 19 to shoot a video for a new
version of the “Tip Of The Iceberg”
single in a riot-ravaged area in South
Central L.A.

The remixed Black Uhuru single,
including a rap by Ice-T, will be re-
leased by WEA-distributed Mesa
Records in late June or early July,
and will be serviced to top 40, urban,
and alternative radio.

Partial proceeds from the sale of
the single—and a possible commer-
cial video single—will go to benefit
riot relief efforts.

The original version of the song is
available on Black Uhuru’s “Iron
Storm” album on Mesa.

In other riot-relief efforts, Tom
Waits and Fishbone will headline a
benefit concert Saturday (30) at the

(Continued on page 82)

RECORD COMPANIES. Columbia Rec-
ords appoints Diarmuid Quinn VP
of marketing, West Coast, in Los An-
geles and Renee Pfefer associate di-
rector of publicity, East Coast, in
New York. They were, respectively,
VP of marketing for MCA, and man-
ager of tour publicity for Columbia.
Ben Nygaard is promoted to VP of
marketing for SBK Records in New
York. He was director of marketing.
John Brown is appointed VP of
contemporary music for Third Stone/
Atlantic Records in Los Angeles. He
was director of A&R at Virgin.
MCA Records names Jan Teifeld
West Coast promotion director in Los
Angeles, Clarence Barnes Midwest
regional promotion director in Chica-
go, Trish Merelo regional promotion
manager in Philadelphia, Jeff Davis
regional promotion manager in At-
lanta, and Patt Morriss regional pro-
motion manager in Houston. They
were, respectively, West Coast direc-
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tor of promotion at Impact, North-
east regional promotion director at
Chrysalis, mid-Atlantic promotion
manager at Impact, Southeastern re-
gional promotion director at Impact,
and Southwest regional promotion di-
rector at Impact.

James “Jazzy” Jordan is promot-
ed to senior director of urban music
product management at PLG in New
York. He was associate director of
product marketing.

Hugo Burnham is named director
of A&R for The Imago Recording Co.
in Los Angeles. He was director of

EXECUTIVE TURNTABLE

BROWN TEIFELD
A&R for Island.

Atlantic Records in New York pro-
motes Sharon Lane to director of
artist relations and publicity/black
music and Sharon Washington to
manager of publicity/black musie.
They were, respectively, manager of
artist relations/black musie, and pub-
licist/black musie.

Capricorn Records in Nashville ap-
points Jim Trapp national director of
promotion and Scott Madden Mid-
west regional promotion director.
They were, respectively, editor of
The Hard Report and in-house mar-

MCA Music A
Standout Among
U.K. Publishers

W BY JEFF CLARK-MEADS

LONDON—In the 700-company
crowd of U.K. music publishers,
MCA Music can claim a number of
reasons for standing out.

The 75,000-title firm’s professional
department of three is just about the
smallest of any operation of its size;
in addition, 95% of its roster is signed
to labels other than MCA Records.

That, says managing director
Nick Phillips, causes no friction
whatsoever. “We have a great re-
lationship with MCA Records,” he
states. “There’s no pressure either
way. We tell them what we’re sign-
ing and they tell us. It just hap-
pens that there’s nothing that we
particularly want to sign that they
have signed.”

A positive aspect of the situation
for MCA Music is that not just one,
but several record companies, are
committed to breaking its acts in
the market. And one reason why
those acts are spread around is
that MCA Music sees no bound-
aries to its A&R activities.

Though the professional depart-
ment is small—consisting entirely
of Phillips, creative manager Paul
Connolly, and a scout—the pub-
lisher has signed a dance act in
Belgium, 2 Unlimited, and an indie-
rock band, Nine Inch Nails, in the
U.S.

Says Phillips, “I think that situa-
tion is quite healthy. If we find
something in America or Europe,
we’ll sign it. As long as you have
reasonably good communication
with the local company, they don’t
particularly mind what you do. I
think it would be silly for any of us
not to be active outside our own
territory.”

Phillips and his team took over at
MCA 3%/, years ago with the inten-
tion of turning a rather patchy per-
formance into consistent success. As

(Continued on page 63)
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BARNES

keting representative for Warner
Bros. Records in Chicago.

Sharon Weisberg is promoted to
coordinator of media relations at Is-
land Records in Los Angeles. She
was a promotions assistant.

Restless Records in L.A. promotes
Liz Garo and Melanie Tusquellas to
A&R representatives. They were, re-
spectively, publicist (a title she re-
tains), and executive assistant.

Thomas Derr is appointed manager
of artist development for RCA Rec-
ords in New York. He was director of
marketing for Noise International.

BURNHAM TRAPP

Jodi Smith promoted to manager
of East Coast press and artist devel-
opment for Elektra Entertainment in
New York. She was coordinator.

PUBLISHING. John Pattnosh is pro-
moted to creative manager at
Warner/Chappell Musie in New
York. He was archivist.

DISTRIBUTION. Eric Turner is promot-
ed to manager of urban marketing
for CEMA Distribution in Woodland
Hills, Calif. He was urban marketing
specialist.
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Trudell To Key NMS

Seminar Boasts More Int’l Flair

EBY THOM DUFFY

NEW YORK—The 13th annual New
Music Seminar June 17-21 will fea-
ture John Trudell, a Native American
rights activist, poet, and Rykodisc re-
cording artist, as its keynote speaker.

Trudell recently released a new al-
bum, “AKA Grafitti Man,” which
was co-produced by Jackson Browne.
He also appears in two current films
about imprisoned American Indian
Movement leader
Leonard Peltier.

NMS will pre-
sent its Joel Web-
ber Awards for
Excellence in Mu-
sic & Business,
named for the late
co-founder of the
seminar, to four
industry figures:
Bruce Pavitt and Jonathan Poneman,
co-founders of the influential, inde-
pendent Sub Pop Records, and Mi-
chael Fine and Michael Shalett, chief
executives of SoundScan Inc., whose
groundbreaking point-of-sale data is
used in some of Billboard’s charts.

This year’s seminar at the Marriott
Marquis Hotel in New York is being
staged one month earlier than in past
years to avoid conflicts with the Dem-
ocratic National Convention, sched-
uled in New York in mid-July. NMS
has limited registration this year to
7,500 delegates—slightly below
1991’s reported attendance of 7,800—
and has reported that, one month be-
fore the conference, preregistrations
are running 20% higher than they
were last year at this time.

The seminar will once again coin-
cide with the New Music Nights festi-
val (June 16-21), presenting more
than 350 acts from across the U.S.
and around the world in more than
two dozen venues. Among the inter-
national markets represented with
their own showcases this year for the
first time will be Japan, June 18 at
the Limelight, and Finland, June 19
at CBGB's.

TRUDELL

The seminar also has announced its
first “Agenda Latina,” a series of
Latin music showcases, seminars,
and trade presentations, highlighting
the yearlong Spanish sesquicentenni-
al celebration of the voyage of Co-
lumbus to the New World. Three
showcases during New Music will be
sponsored by the Spanish Society of
Authors, Composers and Publishers
(SGAE).

NMS has also inaugurated the
Haoui Montaug New Music Awards,
named in honored of the late organiz-
er of the seminar, arts promoter, and
club-scene fixture. Ballots will be dis-
tributed to registrants and winners
will be announced in the seminar’s
convention newspaper, NMS Today.

Another new feature of this year’s
seminar will be three targeted musi-
cal samplers distributed to attendees
with artists in the dance, rap, and al-
ternative genres. The annual NMS
compilation of unsigned artists also
will be distributed.

BACK T0 BASICS

NMS panel director Dave Lory
says this year’s meetings at the Mar-
riott Marquis will re-emphasize the
basics of artist development and
growth of independent labels.

There will be fewer panel discus-
sions this year than in the past, with
none beginning before noon. As in
past years, Face the Nation meetings.
for the growing number of interna-
tional attendees will be staged each
morning.

Panels and workshops are sched-
uled to cover issues in marketing
and distribution, songwriting and
publishing, A&R, legal affairs,
technology, video, talent and book-
ing, dance, rap, metal, pop and al-
ternative music.

In keeping with the NMS tradi-
tion of highlighting social as well
as music issues, panel discussions
are planned on such topics as
AIDS, the effectiveness of benefit
events, the generation gap, and
new music.

Judge Says Gopyright Suit
Can Add Label’s Affiliates

EBY KEN TERRY

NEW YORK—A recent decision by a
New York federal judge in Eddie Pal-
mieri’s copyright-infringement case
against Gloria Estefan could set a
precedent for plaintiffs seeking to re-
cover damages from foreign affili-
ates of major labels.

In his May 18 ruling, U.S. District
Court Judge Leonard B. Sand did not
decide the main issue of the year-old
suit: whether or not Sony artist Este-
fan and two other defendants copied
Palmieri’s composition “Paginas De
Mujer” in their song “Oye Mi Canto.”
That matter will be determined at tri-
al, but last week Sand addressed the
issue of whether Sony’s foreign affili-
ates could be named as defendants in
the action.

In affirming that they could be

named, Judge Sand contradicted an
earlier New York federal court ruling
in a 1984 case involving a copyright-
infringement claim by Intersong-
USA against Sony artist Julio Igle-
sias. In that case (decided in Iglesias’
favor last year), Judge John F.
Keenan stated that the agreements
between CBS Records (Sony Music’s
predecessor) and its foreign affiliates
were simply licensing arrangements
and that, since the foreign companies
could not exert.control over CBS Rec-
ords, CBS could not be regarded as
their agent in New York. Conse-
quently, he ruled that the affiliates
did not come under the district
court’s aegis.

But Judge Sand took a different
view. Citing a New York Court of Ap-
peals ruling (Frummer v. Hilton Ho-

(Continued on page 61)

AEROSMITH GRANTS $10,000 TO EXHIBIT REJECTED BY NEA

(Continued from page 10)

Imelda Radice vetoed $10,000 grants
for both the “Corporal Politics”
sculpture exhibit at MIT and a pho-
tography and video exhibition at Vir-
ginia Commonwealth Univ.

Both exhibits explore contempo-
rary issues through images of the hu-
man body, including depictions of
male and female sex organs. The ex-
hibitions had been previously en-
dorsed by a panel of art experts and
the presidentially appointed National
Council on the Arts.

But in her first official act since re-
placing ousted NEA chairman John
Frohnmayer, Radice said May 12 that
the exhibits lacked “artistic excel-
lence and artistic merit.”

But Aerosmith vocalist Steven Ty-
ler believes “beauty is in the eyes and
ears of those who see and hear it.
Artists want to hear their peers ...

and not have a government official
come along and string him up.”

Guitarist Joe Perry described Radi-
ce’s vetoes as “election-year politics
... and a small skirmish in the larger
censorship battle that is impacting all
art forms, including record labeling.

“We've seen the exhibit and it
wasn’t anything that would merit the
denial of funds,” Perry added. “But
that didn’t matter, censorship is
wrong.”

List Center director Katy Kline
said the donation will enable the
“Corporal Politics” exhibit to open as
planned in December.

“It's a very generous and helpful
gesture,” Kline said. “This is a good
way to bring the incident and the sit-
uation to the attention of people that
might not be aware of it. It's great
that people in the art world can help

each other.”

The move was also praised by
RIAA president Jason Berman, who
said in a statement: “Aerosmith has
taken a courageous step in speaking
out against the recent actions of the
NEA and in supporting others stung
by censorship. We're proud to stand
with them along with the entire mu-
sic industry.”

The Aerosmith gesture comes on
the heels of composer/lyricist Ste-
phen Sondheim’s decision not to ac-
cept a 1992 National Medal of Arts
Award, an NEA honor conferred by
the president. In a letter to the NEA,
Sondheim said recent controversy
surrounding the endowment had
made it a “conduit and a symbol of
censorship and repression rather
than encouragement and support”
(Billboard, May 23).

POPULAR ¢ UPRE

reaking

New Talent in '92. The competition
is fierce - breaking new artists in
the music world has never been so
difficult. Even the best have to rely
on a little luck..Right?

Not anymore.

Billboard is dedicated to
new talent and more than ever is
instrumental in the explosive
success of fledgling new bands.

In our June 20 issue, Billboard will
run a Popular Uprisings/New
Talent special to coincide with the
New Music Seminar. So... create
an Uprising!! Launch your new
artists in Billboard!
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AFTER THE RAIN
Rick Wilson
Second Hand Songs

ALL THE MAN THAT | NEED
Michael Gore

Dean 'ihhh"’i,

Body Hectric/Music

Fifth OF March Music
Warner-Tameérlane Pob. Corp.

AND SO IT GOES
Billy Jeel
Joelsomgs

BABY, 1 NEED YOUR LOVING***
Lamont Dozier

Brion Holland

Eddie Holland

Stome Agate Music

BECAUSE | LOVE YOU
(THE POSTMAN SONG)
Warrena Brooks

Myat Peblishing

SHR Peblishing Co.

BLACK CAT
Janet Jackson
Black boe Publishing

BLACK VELVET**
David fyson (SOCAN)
EMI-Bleackwood Music, Inc.

CAN’T STOP

Kemneth "Babyface' Edmonds
Antanio "L.A." Reid
Epic/Solar Songs, Inc.

Kear Music

CLOSE 10 YOU

Gary Eenson [PRS)

Winsten Sela {PRS)

Careers-BMG Music Publishing, Inc.
Unicheappell Music, Inc.

COME BACK TO ME**
Janet Jackson
Black Ice Publishing

COMING OUT OF THE DARK
Emilio Estefan, Jr.

Gloria Estefan

Foreign Imported Productions
and Publishing, Inc.

CRAZY IN LOVE

Randy McCormick

Even Sktevens

Screen Gems-EMI Music, Inc.

ECRY FOR HELP
Rick Astley [PRS)
Coreers-BMG Music Publishing, Inc.

DO ME

g:rl E. Bourelly
urelly Music, Inc.

Willesden Music, Inc.

DON'T HOLD BACK YOUR LOVE
David Tyson (SOCAN)
EMI-Binckwood Music, Inc.

EVERY HEARTBEAT

Wayne Kirkpatrick

Chasflie Peacock

Andi Beat Goes On Musis
Cureers-BMG Music Publishing, Inc.
EMBBInckwood Music, Inc.

Emily Boothe, Inc.

Spmvow Song

{EVERYTHING 1 DO) 1 DO IT FOR YOU
Michael Kamen
Zachary Creek Music, Inc.

FADING LIKE A FLOWER
EVERY TIME YOU LEAVE
Per Gessle (STIM)
EMBBInckwood Music, Inc.

THE FIRST TIME
‘Brian Simpson
Stamshury Music

FROM A DISTANCE
Julie Gold

Julie Gold Music

Wing and Wheel Music

GEORGIA ON MY MIND****
Hoagy Carmichael

Stuewrt Gorrell

Hoagland Musie Co.
Peermusic Lid.

GIVING YOU THE BENEFIT
Kenneth "Babyface” Edmonds
Antomio "L.A." Reid
Epic/Solar Songs, Inc,

Kear Music |

HAVE YOU SEEN HER
Barbara Acklin
Hammer

Evugene Record
Unichappell Music, Inc.

HEART OF STONE

Gre?dg Tripp

Covuld Be Music

Trippland Music
Warner-Tamerlane Pub. Corp.

HIGH ENOUGH

Jack Blades

Ranch Rock Music
Warner-Tamerlane Pub. Corp..

#HOLD ON**

Chynna Phillips

Carnie Wilson
~Blackwood Music, Inc.
Ovut Songs

Smooshie Music

HOLD YOU TIGHT
William E. Hammond
Tehin Roy

Jake Smith

Kallman Music Company
One Two Music

1 DON'T HAVE THE HEART**
Allan Rich
Nelama Music

1 DON'T WANNA CRY
Mariah Carey

Sony Songs, Inc.

Visien Of Love Sengs, Inc.

1 DON'T WANT 10 TALK ABOUT IT
Danny Whitten
Craxy Horse Music

I WANNA SEX YD® UP
Ellio# Straite

HiFrost Publishing
Hip City Music, Inc.

I'M NOT IN LOVE™
Grabam Gouldman (PRS)
Eric Stewart (PRS)
Man-Ken Music Lid.

I'M YOUR BABY TONIGHT
Kenneth "Babyfaie™ Edmeonds
Antonio "L.A." Reid
Epic/Solar Songs. Ine.

Kear Music

1'VE BEEN THINKING ABOUT YOU
Jimmy Chambers {PRS)

George Chandler (PRS)

Jimmy Helms (PRS)

Willy M (PRS)
Warner-Tameriane Pub. Corp..

ICE ICE BABY (UNDER PRESSURE)
David Bowie (PRS)

Fioyd Brown

John Deacon (PRS)

Vanilla Ice

Mario M. Smooth Johnson

Brian May (PRS}

Freddie Mercury (PRS)

Roger Taylor (PRS)
EMI-Beechwood Music Corporatien
Fleur Music Limited

ICBD Music

Ice Baby Music

QPM Music, Inc.

Tintoretto Musie

IT MUST HAVE BEEN LOVE**
Per Gessle (STIM)
EMI-Blackwood Mwsic, Inc.

JOYRIDE
Per Gessle (STIM)
EMI-Blackwood Muwsic, Inc.

JUST THE WAY IT IS, BABY
Danny Wilde

100 Billion Dollar Music
Warner-Tamerlane Pub. Corp.

LOSING MY RELIGION
Bill Berry

Peter Buck

Mike Mills

Michael Stipé

Night Garden Music

LOVE IS A WONDERFUL THING
Michael Bolton

Mr. Bolton's Music
Warner-Tamerlane Pub. Corgs

LOVE TAKES TIME

Mariah Carey

Ben Margulies

Been Jammin' Music

Sony Songs, Inc.

Vision Of Love Songs, Inc.

MILES AWAY

Pavul Taylor

Pavl Taylor Music
Small Hope Music
Virgin Songs, Inc.

MIRACLE

Kenneth "Babyface" Edmonds
Antonio "L.A." Reid
Epic/Solar Songs, Inc,

Kear Music

MORE THAN WORDS CAN SAY
Freddy Curci (SOCAN)

Steve Demarchi (SOCAN)
Could Be Music
Warner-Tamerlane Pub. Corp.

MY, MY, MY

Kesneth "Babyface™ Edmonds
Daryl Simmons

Epic/Solar Songs, Inc.

Green Skirt Music, Inc.

Kear Music

OH GIRL****
Evgene Record
Unichappell Music, Inc.

OH PRETTY WOMAN***
Bill Dees

Roy Orbison
Acuff-Rose Music, Inc.

ONE AND ONLY MAN

Jim Capaldi {PRS)

Steve Winwood. (PRS)
‘Warner-Tamerlane Pub. Corp.

ONE MORE TRY
Timmy T

RMI Songs
Timmy T Music

PLACE-IN THIS WORLD
Wayne Kirkpatrick
Emily Boothe, Inc.

POWER OF LOVE/LOVE POWER
Teddy Vann
Unbelievable Publishing Corp.

RELEASE ME**

Chynna Phillips

Carnie Wilson

Wendy Wilson
EMI-Blackwood Music, Inc.
Get Out Songs

Lentle Music

Smooshie Music

RHYTHM OF THE RAIN**
John Gummoe ?
Warser-Tamerlane Pub. Corp.

RIGHT HERE, RIGHT NOW
Michael Edwards (PRS)
BEMi-Blackwood Music, Inc.

THE SHOOP SHOOP SONG
(IT'S IN HIS KISS)**

Rudy Clark

Alley Music Corp.

Trio Music Co., Inc.

SIGNS

Les Emmerson
Acuff-Rose Music, Inc.
Galeneye Music

S0 CLOSE

Daryl Hall

Careers-BMG Music PubEshing, Inc.
Hot Cha Music Co.

SOMEDAY

Mariah Carey

Ben Margulies

Been Jammmin® Music
Sony Semgs, Inc.

Vision Of Love Songs, Inc.

SOMETHING ¥0 BELIEVE IN
Bobby Dull

C.C. DevVille

Bret Michuaels

Rikki Rodkett

Cyanide Publishing

SOMEWHMERE IN MY BROKEN HEARTY
Billy Dean
EMI-Blackwood Music, [mc.

STAND BY ME******"
Ben E. I(inﬂ
Unichappell Music, Inc.

TALK TO ME

Anita Baker

Vernon Fails

Michael L Powell

All Bakes”s Music

Crystal Rese Music

Del Von Music, Incorporated
Virgin Songs, Inc.

THIS OLD HEART OF MINE**
Lamoni

Brian Holland

Eddie Holland

Sylvia Mey

Stone Agate Music

TIME FOR LETTING GO
Jude Cole -
Coleision Musit
BMI-Blackwoot Music, lac.

UNSKININY BOP
Bobby Dall

€.C. DeYVille

Bret Michaels
Rikki Rodkett
Cyanide Publishing

VISION OF LOVE**

Mariah Carey

8en Margulies

Been Jammin' Music
Sony Somgs, Imc.

Vision Of Love Songs, Inc:

WAITING FOR LOVE

Jett Paris
Lelbraphene Music

St

WIND BEMEATH MY WINGS****
Larry Henley
Warner House Of Music

YOU'RE IN LOVE

Chynna Phillips

Garnie Wilson

Wendy Wilson
EMI-Blackwood Music, Inc.
Get Oul Songs

Lentle Music

Smooshie Music

YOU'VE LOST THAT

LOVIN' FEELINI"****°*

Barry Mann

Phil Spector

Cynthia Weil

ABKCO Mwsic, Inc.

Mother Bertha Music, Inc.
Screen Gems-EMI Music, Inc.

** Second Award

*** Third Award

es*s Fowrth Award
eoesss Sxth Award
esscver Gaoventh Award
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| Fight To The Bitter End:
Village Club Could Close

I THE BITTER END in New
York’s Greenwich Village has been
a sweet refuge for artists on the rise
since the small club opened on
Bleecker Street some 30 years ago.
If its brick walls could talk, they
would tell of performances by the
likes of Peter Paul & Mary, Joni
Mitchell, and Neil Young (on the
same bill!), the Stone Poneys with
a young singer named Linda Ron-
stadt, Randy Newman, Bette
Midler, Stevie Wonder, comies in-
cluding Woody Allen, Joan Rivers,
and Billy Crystal, Tracy Chapman
in her New

became musically smitten with
Evangeline, an all-female Cajun/
zydeco band that’s been something
of a regional secret for years, boast-
ing instrumental ability and harmo-
nies to match their spirited stage
show. Kudos to Jimmy Buffett,
who has signed the band as one of
the first acts on his new Margarita-
ville Records label. Their debut
dise, produced by Justin Niebank
(Blues Traveler, Trip Shake-
speare), includes a duet with Buf-
fett on “Gulf Coast Highway” and
arrives Tuesday (26). Evangeline

will open for

York debut, Buffett on the
and many oth- % road this sum-
ers. : mer ... “They

Now Bitter - say it’s getting
End owner ciic better/ we're
Paul Colby is s closing the
fighting for @ T : gap/ you know
the future of e just as well as
his club, after I do/ that's
a civil court just a load of
judge in New by Thom Duffy crap,” sings

York ruled the

club’s landlord can terminate its
lease over a building code violation.
Judge Salvatore Collazo accepted
the landlord’s argument that the
club had failed to keep a copy of its
seating plan on the premises for
building inspectors who visited the
business in 1990 and 1991. Colby
counters that the plans were on the
premises in the club’s upstairs
office, but says he was never aware
of an inspector’s visit nor had he re-
ceived any summons.

“This club has a glorious history
and should not go down in flames,”
says Colby. He hopes some of the
stars who first basked in applause
at the Bitter End will now rally to
help raise funds for a legal appeal
and marshal public sentiment.
Colby also suggests the treatment
of the Bitter End may set a prece-
| dent other New York nightspots
ought to fear. “Someone has said to
me, ‘If they can get you over one
infraction, they can get the other
clubs.”

Kenny Gorka, who books the
I club, hopes to hear from the Bitter

End’s supporters at 212-673-7030.

BEAT PICKS: On an unforgetta-
ble afternoon some years back, on
the dusty fairgrounds of the New
Orleans Jazz & Heritage Festival, I

Willie Nile on
“Hard Times In America,” a rocker
from the singer/songwriter that
takes on new resonance in the days
after the L.A. riots. Though available
only on a demo that Nile has been
shopping since his split from Colum-
bia Records, the song has been pick-
ing up a handful of album-rock re-
ports with its topical drive.

DATEBOOK: “Getting Records to
Radio” is the topic of the next meet-
ing of the Los Angeles Music Net-
work, at 7:30 p.m. Tuesday (26) at
Blak & Bloo, 7574 Sunset Blvd.,
Hollywood. Scheduled to speak are
Howie Klein of Sire Records,
Brute Bailey of MCA, Iris Dillon
of Virgin, Greg Lee of Warner
Bros., Howard Miura of PolyGram,
and Scott Martin of SRO Market-
ing. LAMN also will collect nonper-
ishable food, clothes, and household
goods for L.A. riot victims. For fur-
ther info, call 818-980-2911 ... The
Archive of Contemporary Music,
at 132 Crosby Street in New York,
will hold its biannual record sale Sa-
turday (30) from 11to 5 ... The
North Carolina Music Showcase,
co-sponsored by ASCAP, will pres-
ent 15 of the best bands in the state
and region June 4-6, at the Mad
Monk in Wilmington, N.C. For
more info, call 919-851-8321.
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About ‘Time’: Ringo Starr’s Solo Set

Album Boasts Talents Of 4 Top Producers

M BY CHRIS MORRIS

LOS ANGELES—Talking about the
songs on his first album for Private
Musie, “Time Takes Time,” Ringo
Starr says, “All the tracks are there
because I liked what they said, I liked
how they were formed—and they were
in my key.”

The ex-Beatle breaks out laughing,
then continues in a serious vein. “Not
all of the records had anything like this
character,” says Starr of previous solo
dises. “I think that’s cause I started
losing interest. I was just turning up.
I wasn’t being there. Here, I was in
charge as much as I could be. And it
shows when you put your heart and
soul into it.”

“Time Takes Time” is Starr’s first
U.S. studio album since “Stop And
Smell The Roses” in 1981. A 1984 al-
bum, “Old Wave,” was never issued
here. A later project, recorded by
Chips Moman, turned into a wrangle
between Starr and the producer over
rights to the tapes, ultimately won by
Starr.

For his new album, Starr chose to
begin an association with the small
BMG-distributed label Private Musiec.

“There were several things that
appealed to me,” he says. “[President]
Ron [Goldstein], knowing everybody
and being around in the business—you
feel secure with someone like that.
[Chairman and founder] Peter Bau-
mann, being a musician himself—there
are very few companies where there’s
any musicians involved, so this was
very good for me. It's small, although
it’s out via humongo BMG.”

For the project, Starr utilized the
services of four top-flight produ-

cers—Jeff Lynne, Phil Ramone, Don
Was, and Peter Asher. Yet “Time
Takes Time” has a highly consistent
sound—which was produced with no
small effort on Starr’s part.

“I started with Jeff,” Starr says.
“We did four tracks. Then we did Phil
Ramone. 1t really was a bit of chalk and
cheese. Then we did Don Was, and that
sort of settled it down some. Then we
did Peter Asher, and it didn’t settle it
down, but it was getting a bit better—it
wasn’t so, “Wow! Wow!” What we did
in the end, because we were using five
of Don’s tracks—it just happened to

Ringo Starr and members of his Ali-Starr
Band greet the press at New York’s
Radio City Music Hall during the recent
announcement of a summer tour that
opens June 2 at the Sunrise Music
Theatre in Fort Lauderdale, Fla. The road
trip is to promote Starr's new Private
Music album, “Time Takes Time,” his
first new U.S. studio album in nearly a
decade. Pictured, from left, are Burton
Cummings, Dave Edmunds, Starr, and
Todd Rundgren. Also in the All-Starr
Band will be Joe Walsh, Nils Lofgren,
Timothy B. Schmitt, Jimmy Cappelio,
and Starr's son, Zak Starkey. (Photo:
Chuck Pulin)

turn out that way—we remixed with
Ed Cherney breaking 'em all down and
putting it together. Then Don and I
would come in and check it out. We re-
mixed Peter Asher’s tracks, we re-
mixed Phil’s.

“Now it was starting to stabilize and
sound like an album. But Jeff’s
[tracks], that's the Jeff Lynne sound,
that’s the sound I wanted. We sent the
tracks we remixed, a selection, to Jeff.
I called Jeff and said, ‘I really want you
to listen to the tracks again. It has been
a year since we did 'em. It’s up to you,
but I'd like you to remix ’em.’ He said
he’d listen, and then he said he’'d remix
’em. Though it’s still a Jeff Lynne
sound, it blends with the rest of the
stuff.”

Interestingly, two of the album’s
songs were contributed by young, Bea-
tles-influenced bands, Jellyfish and the
Posies. Starr initially had some trepi-
dation about harking back to his old
group’s sound.

Of the Jellyfish track, “I Don’t Be-
lieve You,” he says, “I felt it was alittle
Beatle-y, and Don said, ‘For God’s
sake, half the bands out there are try-
ing to get that sound, and at least you
were one of them.” So he cooled me
right out, and we went along with it.”

Starr, who last toured in 1989
with the All-Starr Band, will hit the
road in June with another all-star
unit. The players include All-Starr
vets Joe Walsh and Nils Lofgren,
plus Todd Rundgren, Timothy B.
Schmitt, Dave Edmunds, Burton
Cummings, Jimmy Cappello, and
Starr’s son Zak Starkey. The tour
will open June 2 in Florida, move
into Europe in July, and conelude in
the U.S. in August.

Wizards Of 0z Work Their Magic In L.A.

B BY KATHERINE TULICH

LOS ANGELES—Despite a modest
start with low attendance, the brash
Australian initiative that was The Wiz-
ards Of Oz Tour made waves in a six-
night showease here, May 10-15. The
rotating bill of nine acts that played the
Palace have all impressed with their
live finesse, and U.S. A&R executives
were out in force.

Opening night showecased Australia’s
pop talent. First up was Deborah Con-
way, a popular as well as critical favor-
ite in Australia. Conway is a striking
presence with her strong vocals and
songs that combine elements of folk,
rock, and pop with lyrics that hint at
life and love’s darker side. Club Hoy,
fronted by singer/guitarists Penny
Flanagan and Julia Richardson, is still
a new and developing act, but its me-
lodic original songs and sweet harmo-
nies display a potential that should be
realized in the near future. Rounding
off opening night was Rick Price, a
Sony Australia artist who recently hit
the top 10 in Australia with his first
single release. With the mainstream
potential of a Richard Marx, Price’s
voice and repertoire, spanning ballads
to rock, coupled with an outstanding
live presentation should make him a
natural for pop radio.

The second night was devoted to

hard rock, and a strong L.A. contin-
gent was there to see the Angels, who
have a cult following, having toured the
U.S. several times as Angel City. While
the Angels could be tagged the elder
statesmen of Australian rock on this
particular bill, with 10 album releases
to their credit, they still display the

fire, passion, and performance of any of
their younger contemporaries.

The new kids on the block, the Poor
Boys, who only a year ago were playing
small pubs in the remote north of Aus-
tralia, are tipped to be the next AC/DC.
With the tight four-on-the-floor rock

(Continued on page 61)

M BY JEFF CLARK-MEADS

STOCKHOLM—It may be appropri-
ate that Ola Hakansson used to be in
a band called Secret Service.

As head of the PolyGram-backed
Stockholm Records, it is now his job
to seek out and exploit the most excit-
ing Swedish talent he can find. Such
a task may require prodigious re-
sources of information and James
Bond-style ingenuity.

Hakansson is aware that breaking
an act from one of the world’s smaller
and less musically fashionable na-
tions is not easy. He does, though,
have the advantage of PolyGram’s

Hakansson’s On Front Lines
At New P’Gram-Backed Label

confidence and finaneing.

Hakansson was a minority share-
holder of pan-Seandinavian label
Sonet when the company was bought
out by PolyGram last year. He says,
“I didn’t want to be an A&R guy at
a big record company so I went to
have a meeting with [PolyGram pres-
ident] Alain Levy. It was his sugges-
tion that we should set up a record
company here.”

Thus, Stockholm Records, a 50-50
Jjoint venture between PolyGram and
Hakansson and his partners opened
for business at the beginning of the
year (Billboard, May 16).

(Continued on page 41)
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WE GOT THE MEET...

The New Music Seminar NYC June 17-21, 1992

THURSDAY

* KEYNOTE ADDRESS BY JOHN
TRUDELL
¢ REINVENTING ALTERNATIVE

¢ COLLEGE RADIO: THE NATURE OF
THE BEAST

¢ GETTING STARTED AS A REMIXER
OR PRODUCER

e TECHNO: MAKE WAY FOR THE
NEW RAVE

* THE ZEN OF HYPE: AN INSIDERS
GUIDE TO THE PUBLICITY GAME

* PUBLISHING BASICS FOR
WRITERS AND SMALL PUBLISHERS

* PROTECT YOURSELF: FINDING
AND USING AN ATTORNEY

e THE RECORD DEAL MOCK
NEGOTIATION

e HIP HOP IN THE MEDIA: GETTING A
BAD RAP?

* MAKING LIVE SHOWS AND TOURS
WORK FOR NEW ARTISTS

* PRIME CUTS: REMIXING &
EDITING

* VIDEO UNDER $10,000: MAKING
IT AND GETTING IT PLAYED

* MUSIC TECHNOLOGIES IN
TRANSITION

22-Pistepirkko (Finland)

27 Various (Mpls)

3D’s (New Zealand)

4 of Us {N. lreland)

7-Year Bitch (Seattle)

77 Luscious Babes (Chicago)
700 Miles (NYC)

A House (Ireland)

Alice Donut (NYC)

Amar Sundy (France)

Ana Christenson (Australia)
Angel Dean & The Zephyrs (NYC)
Aquanettas (NYC)

Arrested Development (Atlanta)
Asexuals {Montreal)

Authority, The (NYC)

Babes In Toyland (Minneapolis)
Band of Susans (NYC)

Barbie Bones (Norway)
Basehead (Wash DC)
Beauties, The (LA)

Bianca “Bob” Miiler (NYC)

Big Hair (Rochester)

Big Chief {Detroit)

Big Dipper (Boston)

Bishees (NYC)

Black 47 {NYC)

Bliss (Montreal)

Boghandle (Denmark)

Bomb (San Francisco)

Boogsie Sharpe (Trinidad)
Boukman Eksperyans (Haiti)
Bourbon Tabernacle Choir (Canada)
Bratmobile (Olympia)
budda-bang (NYC)!

Burn (NYC)

NEW MUSIC

v

¥

SEMINAR

FRIDAY

¢ MARKETING METAL: RETURN TO
THE UNDERGROUND

¢ DANCE INDEPENDENTS: TAKING
OVER

* DANCE PRODUCTION: THE DANCE
OF SUCCESS

* PRIME CUTS: REMIXING &
EDITING

¢ LATIN ROCKS THE WORLD:
EXPLODING INTERNATIONAL
GENRES

* LATIN MUSIC A & R TRENDS

* THE PROBLEM WITH MUSICIANS
* NEW MUSIC: A PROBLEM FOR
NEW AND ESTABLISHED CRITICS
* POT IN POP; LET'S BE BLUNT! A
BURNING ISSUE OF THE ‘90’S!

* VOICE POWER: REAL AND
PRACTICAL TECHNIQUES FOR
SINGERS

¢ A & R AFTER NIRVANA

* MARKETING NEW ARTISTS:
BREAKING A BAND ON A BUDGET
* UNDERSTANDING INDEPENDENT
DISTRIBUTION IN THE 90'S

* THE PUBLISHING DEAL/ A MOCK
NEGOTIATION

o INDEPENDENT LABELS: BUILDING
A PUBLISHING BUSINESS

¢ ALAN GRUBMAN PRESENTS; “THE
ART OF THE DEAL”

¢ THE ARTIST MANAGEMENT
RELATIONSHIP: MARRIAGE AND
DIVORCE—FRIENDS OR ENEMIES?
* RAP ON RADIO: WHY IS THE
MAINSTREAM AFRAID OF RAP?

* DANCEHALL REGGAE: THE ROOTS
OF RAP AND THE NEW URBAN
SOUND

* MUSIC VIDEO ASSOCIATION -
MASS MEETING

SATURDAY

* THE ALTERNATIVE MEDIA: HAVE
THEY LOST THEIR CREDIBILITY BY
HYPING ARTISTS FOR AD DOLLARS?
* ROCK PRODUCTION

¢ MODERN ROCK RADIO; WHY WE
WON'T PLAY YOUR RECORD

* REFORGING METAL: PAST,
PRESENT & FUTURE

* POP RADIO: THE NEW MUSIC
PIONEERS

¢ PRIME CUTS: REMIXING &
EDITING

* MARKETING LATIN MUSIC

* AIDS AWARENESS AND THE
MUSIC INDUSTRY

* HOW TO MAKE A GREAT
RECORD CHEAP

* RETOOLING THE ROCK
UNDERGROUND: THE NEW INDIE
NETWORK

+ MARKETING SUCCESS STORIES
BEYOND THE CHARTS: USING THE
NEW RESEARCH FOR BETTER
MARKETING

* A & R: PUBLISHERS AS TALENT
SCOUTS

o PUBLISHERS AND ARTIST
DEVELOPMENT

* CLEARING SAMPLES: THE LEGAL
ISSUES

* RAP AND SAMPLING: ART OR
LARCENY?

* RAP INDEPENDENTS: WHOPPIN’
THE MAJORS

* POLLSTAR PRESENTS THE
TALENT & BOOKING PANEL:
ADDRESSING THE CONCERT
INDUSTRY IN THE ‘90’S

* THE EXPERTS RATE YOUR
VIDEOS

* THE DAWN OF CYBER-
DARWINISM: A LECTURE BY TODD
RUNDGREN

The New Music Nights Festival NYC June 16-21, 1992

Cake Kitchen (New Zealand)
Captain America (Glasgow)
Cafeta Cuba (Mexico)

Celtas Cortos (Spain)

Check 1-2 (Boston)

Chem Lab (Washington D.C.)
Chi Ali (NYC)

Chris Kowanko (LA)

Chunk (NYC)

Cloaca (Baltimore)

Clock DVA (UK)

Clubland (Sweden)

Come (Boston)

Cowboy Mouth {(New Orieans)
Cud (UK)

Dam Builders (Allston, MA)
Dead Mitkmen (Philadeiphia)
Dentists (UK)

Dharma Bums (Portland)
Disposable Heroes of Hiphoprisy (San
Francisco)

Drizzle (NYC)

Doghouse (Ireland)

Double X Posse (NYC)

Drop 19's (Boston)

Drunken Boat (NYC)

Duncan Dhu (Spain)

Dwarves {Chicago)

Erectus Monotone (San Francisco)
Errol Rainville (Canada)

F Word (Raleigh)!

Faith (NYC)

Fertile Crescent (NY)

Fierce Ruling Diva (Holland}
Finger (Raleigh)

Fish Hospital (Holland}
Fleshtones (NYC)

Foreign Legion (NYC)

Fudge (Richmond)

Fungo Mungo (San Francisco)
Funk Face (NYC)

Geoffrey Oreyema (Ugandal
Gerardo Nunez (Spain)

Ghost of An American Airman (Ireland)
Gigolo Aunts (Roslindale, MA)
Gnome (Seattle)

God’s Eye (Boston)

God's Favorite Band (Mpls)
God Is My Copilot (NYC)

Gone In Sixty Seconds (Detroit)
Goober & The Peas (Detroit)
Green Magnet School (Boston)
Grenadine (Arlington)
Hammerbox (Seattle)

Hidden Concept (NYC)
Hinnies, The (UK)

House of Pain (LA)
Hypnolovewheel (NY)

Iceburn (Salt Lake City)

Into Another (NYC)

Jah Wobble (UK)

Jawbox (Wash DC)

Jimmy Dale Gilmore (Lubbock)
Jinmo Kishimoto (Japan)

Joe Henry (L.A.)

John Trudell {Nebraska)

John Martyn (UK)

Jorge Pardo & Carles Benavent (Spain)
Kali (Antilles)

Katell Keineg (lreland)

Kathy Green & Max (NYC)
Kerigma (Mexico)

Kevin Welsh (Nashville)
Kingmaker (UK)

Kool G Rap & Polo (NYC)

L-7 (LA)

Laughing Hyenas (Detroit)
Leatherwoods (Mpis)
Leningrad Cowboys (Finland)
Light, The (Scotland)

LiR (lreland)

Live (York, PA)

Love Battery (Seattle)

Love Child (Hoboken)
Lunachicks (NYC)

Luz Casal (Spain)

Mad Scene (Hoboken)
Malavoi (Antilles)

Manifesto (Wash DC)

Marce et Tumpak (Martinique)
Massilia Sound System (France)
Mavericks (Miami Beach)

Me, Mom & Morgantalor (Montreal)
Me Phi Me (Murfreesboro)

Miracle Legion (New Haven)
Monster Land (Brookfield, CT)
Mother Love (LA)

Mother May i (Wash DC)

My Sister's Machine (Seattle)
Mzwakhe Mbuli (South Africa)
Network Rapso Riddum Band (Trinidad)
Neurosis (San Jose)

New Potatoe Caboose (Alexandria)
Natives of the New World (Boston)!
No Safety (New York)

Novaks, The (LA)

Old Skult (LA)

Oren Bloedow (NY)

Organized Konfusion (Queens)

Os Resentidos (Spain)
Overwhelming Colorfast (San Francisco)
Pavement (San Francisco)

Paw (Lawrence)

Pierce Turner (Ireland)

Pizzicato Five {Japan)

Pop will Eat Itself (UK)

Porn Orchard (Athens)

Positive K (NYC)

Pouch (NYC)

Poverty Stinks (Finland)

Quicksand (NYC)

Railroad Jerk (NYC)

Ralph Tamar (Antilles)

Rat At Rat R (NYC)

Revolver (UK)

Ride (UK)

Rise Robots Rise (NYC)

Roy Nathanson & Anthony Coleman (NYC)
Sack (Ireland)

Sangre Asteca (Mexico)

Sara Craig (Canada)

Screaming Trees (Seattle)

Sea Monster (NYC)

Seam (Chapel Hill)

Serious Pilgrim (NYC)

Shonen Knife (Japan)

Shudder To Think (Wash DC)

Six Finger Satellite (Providence)
Sleepyhead (NYC)

Slov (Montreat)

Slow (NYC)

SUNDAY

¢ ROCK INDEPENDENTS: PIMPED BY
THE MAJORS?

* ROCK MUSIC FORUM: THE
ARTISTS SPEAK

¢ DANCE ARTISTS IN SEARCH OF AN
IDENTITY

¢ RADIO HOT MIXERS

¢ IT'S A GREAT CAUSE...BENEFIT |
PROJECTS IN THE MUSIC INDUSTRY
¢ THE ART OF SONGWRITING

o NATIONAL WRITERS UNION MUSIC
WRITER'’S CAUCUS: PROTECT
YOURSELF AND YOUR WORK AS A
MUSIC JOURNALIST

e A & R AT INDEPENDENT LABELS.
THE INDIES GO WHERE MAJORS
FEAR TO TREAD

¢ WORLD CHARTS - HYPE OR
REALITY?

¢ RAP SUMMIT VI: THE SOURCE
PRESENTS

¢ THE RAP ARTIST PANEL

¢ THE NUTS AND BOLTS OF
TOURING

¢ MANAGEMENT 101

* VIRTUAL REALITY AND IT'S
EFFECT ON THE FUTURE OF MUSIC

4
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Smack Dab (NYC)

Small Factory (Providence)
Smoothe J Smooth (Atlanta)
Snatches of Pink (Chapel Hill)
Stigmata A Go-Go (NYC)
Sugar La La's (Birmingham)
Sugartime (NYC)

Super and the Allstars (Holland)
Superball 63 (Mpls)
Superchunk (Raleigh)
Supersuckers (Seattle)
Sweet Diesel (NYC)
Tahures Zurdos (Spain)
Therapy (N. Ireland)

Think Tree (Boston)

Thud (Wash DC)

Too Many Cooks (Montreal)
Total Effect (NYC)

Trains, Boats & Planes (Denmark)
Treepeople (Boise)

Trench Mouth. (Chicago)
Tsunami (Wash DC)

United We Stand (LA)
Vacant Lot (NYC)

Veldt, The (Chapel Hill)
Velocity Girl (Wash DC)
Venus Peter (Japan)

Versus

Vibrastone (Japan)

Walt Mink (Mpls)

Wax (L.A.)

Ween (New Hope, PA)

Wild Strawberries (Toronto)
Wolverton Brothers (Cincinnati)
Wool (LA)

World Bizarre (San Antonio)
World Dive (NYC)

Wreck (Chicago)

Yuppicide (NYC)

Zap Mama (Zaire)

Zhigge (NYC)

ZuZu's Petals (Minneapolis)

1{all artists and seminars subject to change)

Call 800-888-8596 to register by credit card or 212-473-4343 for
more information. Call American Airlines at 800-433-1790 (STAR file
number S-0262RJ) for discounted airfares.
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Artists & Music

ASCAP Honors Top Pop Performers

Jam & Lewis, ‘Unchained Melody,” W/C Head List

B BY CRAIG ROSEN

LOS ANGELES—The songwriting
team of Jimmy Jam & Terry Lewis,
“Unchained Melody,” and Warner/
Chappell Music Publishing took the top
awards at the ninth annual ASCAP
Pop Awards Dinner, held May 13 at the
Beverly Hilton Hotel here.

The honors recognize the most-per-
formed ASCAP songs during the 1991
survey year (Oct. 1, 1990-Sept. 30,
1991).

Jam & Lewis, named songwriters of
the year for the second time in four
years, were honored for composing the
greatest number of award-winning
songs during the survey period. Among
the songs that earned trophies for the
duo were “Love Will Never Do (With-
out You),” recorded by Janet Jackson;
“Rub You The Right Way,” recorded
by Johnny Gill; and “Sensitivity,” re-
corded by Ralph Tresvant.

The song-of-the-year award for the
most-performed song went to
“Unchained Melody,” the nearly 40-
vear-old chestnut written by Alex
North and Hy Zaret and published by
Frank Music Corp. The Righteous
Brothers’ recording of the song, origi-
nally a hit in 1965, became a hit again

in 1990 thanks to its inclusion on the
soundtrack to the box-office smash
“Ghost.”

Warner/Chappell Music Inc. took
publisher-of-the-year honors as the
publisher with the most award-winning
songs, including “Get Here,” “High
Enough,” “Impulsive,” “Justify My
Love,” “I Like The Way (The Kissing
Game),” “Love Is A Wonderful Thing,”
“The Power,” “Praying For Time,”
“Rhythm Of My Heart,” and “The
Wind Beneath My Wings.”

Sammy Cahn, the lyricist of such
classics as “Call Me Irresponsible,”
“High Hopes,” and “My Kind Of Town
(Chicago Is),” was presented with the
first ASCAP Golden Word Award by
ASCAP president Morton Gould.

Other multiple songwriter winners
included Glen Ballard, Robert Clivilles,
Amy Grant, Lenny Kravitz, and Free-
dom Williams.

Joining Warner/Chappell as multi-
ple-award-winning publishers were
Age To Age Music Inc.; BMG Songs
Inc.; Cole/Clivilles Enterprises; EMI
Music Publishing; Flyte Tyme Tunes;
Jobete Music Co. Inc; MCA Inc.; Miss
Bessie Music; Virgin Music Inc.; and
Zomba Enterprises Inc.

A complete list of most-performed

NEWSLINE |

Prince, Mars Top Minn. Music Awards

After a one-year hiatus because of what its founder called “accumulated bad
blood,” the Minnesota Music Awards returned May 10 to honor Prince, Chris
Mars, and the late Doug Maynard in the 11th annual Minnies ceremonies.
Over the years, detractors have charged that the Minnies have no consistent
voting procedures or categories and that organizers sometimes operated out of
self-interest. This year, however, the show was revived by the nonprofit Minne-

sota Music Academy.

Prince was cited for best album for “Diamonds And Pearls” and best song for
“Cream.” Former Replacements drummer-turned-one-man-band Mars was
named best male songwriter and top multi-instrumentalist. Concert promoter Sue
McLean was voted woman of the year and guitarist Chris Osgood, an arts admin-
istrator and former academy chief, was named man of the year. Maynard, 40, who
died in November, was a soul singer of great depth. Sort of Minneapolis’ answer
to Joe Cocker, Maynard sang in the local bars for more than 20 years, made two
local albums, and was heard in the Hollywood movie “To Live And Die In L.A.”
More than 60 Minnies were given at a party at Glam Slam, Prince’s nightclub.

JON BREAM

0zzy: New Tour Will Be Last Solo Swing

Epic artist Ozzy Osbourne, whose upcoming No More Tears Tour with Slaugh-
ter and Ugly Kid Joe is now due to open June 9 in Portland, Ore., says this will
mark his final road swing as a solo act. However, his future plans, says the Oz,
will not involve a reunion with Black Sabbath.
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songs follows. An asterisk indicates a
non-ASCAP writer; a double asterisk
signifies a top five most-performed

song.

“All This Time,” Sting (PRS), Blue Turtle Music;
“Baby Baby,” Amy Grant and Keith Thomas, Age To
Age Musie Inc., Edward Grant Inc,, and Yellow Ele-
phant Musie Ine.; “(Can’t Live Without Your) Love
And Affection,” Gunnar Nelson, Matthew Nelson, and
Mare Tanner, BMG Songs Inc., EMI Music Publish-
ing, Gunster Music, and Otherwise Publishing; “Close
To You,” Maxi Priest (PRS), Gary Benson*, and Sela
Winston*, EMI Music Publishing.

Also, “Coming Out Of The Dark,” Jon Secada, Gloria
Estefan*, and Emilio Estefan*, Estefan Music Pub-
lishing Inc.; “Cry For Help,” Robert Fisher (PRS) and
Rick Astley*, BMG Songs Ine.; “Disappear,” Jon Far-
riss (APRA) and Michael Hutchence (APRA), MCA
Ine.; “Every Heartbeat,” Amy Grant, Charles William
Ashworth*, and Wayne Kirkpatrick*, Age To Age Mu-
sic Inc.

Other winners were “(Everything I Do) I Do It For
You,” Bryan Adams, Robert John “Mutt” Lange
(PRS), and Michael Kamen*, Almo Music, Miracle
Creek Music Inc., and Zomba Enterprises Inc.; “Feels
Good,” Timothy Christian Riley, Carl *“Rev” Wheeler,
Charlie Raphael Wiggins, and D'Wayne P. Wiggins,
PRI Music Inc. and Tony! Toni! Toné! Music; “The
First Time**,” Bernard Jackson and Brian Simpson**,
EMI Music Publishing; “Get Here,” Brenda Russell,
Rutland Road Music and Warner/Chappell Music Inc.

Also, “Gonna Make You Sweat (Everybody Dance
Now),**"” Robert Clivilles and Freedom Williams,
Cole/Clivilles Enterprises and Virgin Music Inc.;
“Groove s In The Heart,” Dmitry Brill, John William
Davis, Kier Kirby, Towa Tei, and Herbie Hancock*,
Delovely Publishing, Virgin Musie Inc., and Zomda
Enterprsies Inec.

Also, “Here We Go, Let’s Rock & Roll,” Robert Cli-
villes and Freedom Williams, Cole/Clivilles Enter-
prises, RGB Dome, and Virgin Musie Inc.; “High
Enough,” Ted Nugent, Tommy Shaw, and Jack
Blades*, Broadhead Music, Tranquility Base Songs,
and Warner/Chappell Music Inc.; “Hold On,” Glen Bal-
lard, Chynna Phillips*, and Carnie Wilson*, Aerosta-
tion Corp. and MCA Inc.; “I Don't Have The Heart,”
Jud J. Friedman and Allan Rich*, Music By Cande-
light and PSO Ltd.

Winners also included “I Don’t Wanna Cry,” Narada
Michael Walden and Mariah Carey*, Gratitude Sky
Musie; “I Like The Way (The Kissing Game),” Bernard
Belle, Teddy Riley, and Dave Way, H-Funk Musie,
Donril Musie, Ten Ways To Sundown Musie, Warner/
Chappell Musie Inc., and Zomba Enterprises Ine.; “If
Wishes Came True,” Deena Charles, Russell DeSalvo,
and Bob Steele, Another Strong Song, Deena Charles
Musie, EMI Musie Publishing, Magnetic Force Musie,
and Sun Faee Music Ine.

Also, “Impulsive,” Steve Kipner and Clif Magness,
EMI Music Publishing, Magnified Music, Stephen A.
Kipner Musie, and Warner/Chappell Musie Ine,; “It
Ain't Over ‘Til It's Over,” Lenny Kravitz, Miss Bessie
Musie; “Justify My Love,” Ingrid Chavez, Lenny Kra-
vitz, and Madonna, Bleu Disque Music Co. Ine., Miss
Bessie Music, Skyfish Music, Warner/Chapell Music
Ine., and Webo Girl Publishing Ine.; “King Of Wishful
Thinking,” Martin Page, Richard Drummie, and Peter
Cox, Martin Page Music and Touchstone Pictures Mu-
sie and Songs; “Love Will Never Do (Without You)**,”
Jimmy Jam and Terry Lewis, Flyte Tyme Tunes;
“Mercy Mercy Me (The Ecology),” Marvin Gaye, Jo-
bete Musice Co. Inc.

Also, “More Than Words,” Nuno Bettencourt and
Gary Cherone, Funky Metal Music; “The Power,” Ben-
ito Benites (GEMA) and John Virgo Garrett 111
(GEMA), Warner/Chappell Music Inc.; “Power Of
Love,” Marcus Miller and Luther Vandross, EMI Mu-

sic Publishing, MCA Inc., Thriller Miller Music, and
Uncle Ronnie’s Music Co.; “Praying For Time,’
George Michael (PRS), Warner/Chappell Music Inc.;
“Rhythm Of My Heart,” John Capek (S8OCAN) and
Marc Jordan (SOCAN), PolyGram International Pub-
lishing Ine. and Warner/Chappell Musie Inc.; “Round
And Round,” Prinee, Controversy Music.

Also, “Iub You The Right Way,” Jimmy Jam and
Terry Lewis, Flyte Tyme Tunes; “Rush Rush,” Peter
Lord, EMI Music Publishing and Leosun Music; “Sen-
sitivity,” Jimmy Jam & Terry Lewis, Flyte Tyme
Tunes; “Show Me The Way,” Dennis De Young, Grand
Tllusion Music; “Something Happened On The Way To
Heaven,” Phil Collins (PRS) and Daryl Stuermer, Hit
& Run Music Publishing Inc.; “Stranded,” Jeffrey
Harrington and Jaime Kyle, Wrensong Publishing
Corp.; “This House,” Matthew Sherrod, Paul Sherrod,
and Marty Spencer, M&T Spencer, Sir Spence Songs,
Zodboy, and Zodroq.

Other winners were “(Touch Me) All Night Long,”
Patrick Adams and Gregory Carmichael, Larry Spier
Ine. and Personal Music Inc.; “Unchained Melody**,”
Alex North and Hy Zaret, Frank Music Corp.; “The
Way You Do The Things You Do,” Smokey Robinson
and Robert Rogers, Jobete Musie Co. Ine.

Also, “Unforgettable,” Irving Gordon, Bourne Co.;
“Where Does My Heart Beat Now,” Robert White
Johnson and Taylor Rhodes, Dejamus California Inc.,
Hit List Musie, and Taylor Rhodes Music; “Wicked
Game.” Chris Isaak, Isaak Musie; “The Wind Beneath
My Wings,” Jeff Silbar and Larry Henley*, Warner/
Chappell Music Inc.; “You're In Love,” Glen Ballard,
Chynna Phillips*, Carnie Wilson*, and Wendy Wil-
son*, Aerostation Corp. and MCA Inc.

High Street, Shanachie Sets
Showcase Singer/Writers

ALL WRITING, ALL SINGING:
In folk music’s rock-era evolution of
artists who expressed their view of
life with their own songs, it was
common to refer to them as
“singer/songwriters.” This duality
is so common today that the slash is
no longer used and, of course, the
dimension of an artist’s writing tal-
ent is taken for granted.

That’s why Words & Music is
happy that the appellation of
“singer/songwriter” has resurfaced
in folk-inspired collections by
“emerging” talent from two differ-

ole Bayer Sager and publishers
Famous Music and Peer-South-
ern.

EIGHTEEN colleges and universi-
ties have been selected to receive a
total of $27,000 from the 1991-92
ASCAP-Raymond Hubbell Musi-
cal Scholarship Fund. Each school
was awarded $1,500 to be given to
one or two students selected by the
school. Established in 1973, the pro-
gram assists deserving college stu-
dents in the field of music. Hubbell
was a founding member of ASCAP

ent labels— in 1914.
High Street = Among  his
and Shana- wnrﬂs&M“SIG songs  was
chie. “Poor Butter-
High ) fly.” In an-
Street, via other devel-

| Windham opment,
Hill, has re- ASCAP has
leased a sec- by Irv Lichtman named 21

ond volume, composer

“Legacy IL.” This time it’s a some-
what more varied artist approach,
featuring single tracks by Greg
Brown, Patty Larkin, Tony Gilky-
son, Cheryl Wheeler, Heidi Berry,
Paul Metsa, Patty Griffin, the
Story, Nick Berry, Ellis Paul,
Mark Heard, Doug Matthews, and
Frank Tedesso.

Shanachie, with four separate al-
bums from Richard Shindell,
Richard Meyer, Rod MacDonald,
and Michael Jerling, has gone fur-
ther in actually setting up a package
tour that has been making the
rounds since April. While the Shan-

{ achie series was at one point called

the Shanachie Singer/Songwriter
series, it’s now known as
NV2—New Voices, New Visions.

And, needless to say, both High
Street and Shanachie reprint all the
Iyrics.

Putting the renewed emphasis on
singer/songwriters in elegant per-
spective is Will Ackerman, co-pro-
ducer (with Robert Duskis) of the
High Street dise:

“... Four of the artists on ‘Leg-
acy [I] went on to major label
distribution recording deals,” writes
Ackerman in notes for the “Legacy
I1” album. “And far from being a
flash in the pan, this musical move-
ment is very much alive and flour-
ishing. The intelligent lyric is back.
Song topics of substance are back.
The singer/songwriter is very much
a force again in today’s music
scene.”

CONSULTANT: The Harburg
Foundation, which co-published
songs penned by the late lyricist
E.Y. Harburg, has named Morton
D. Wax as director of special proj-
ects. Wax, president of Morton
Dennis Wax and Associates Inc. in
New York, a PR firm, is currently
working on a Harburg/Jay Gorney
standard, “Brother Can You Spare
A Dime,” which has been made
available for use in commercials for
the first time. Wax has worked in
the past with writers Jerry Her-
man, Marvin Hamlisch, and Car-

winners of the 13th annual ASCAP
Foundation Grant to Young Com-
posers. The grants, established in
1979, go to composers under the age
of 30 whose works are submitted for
judging in a national competition.
The winners were selected from 411
entries and will share $20,000 in
awards from the ASCAP Founda-
tion.

ON WITH THE DREAM: Frank
Davies, president of Toronto-based
TMP—The Music Publisher, says
that the Newfoundland and Lab-
rador Arts Council has named wri-
ter/musician Ron Hynes as their
Artist of the Year. Hynes’ song
“Sonny’s Dream” has been covered
by 22 artists, including Emmylou
Harris. He’s also the author of an-
other success, Joan Kennedy’s
MCA recording of “I Never Met A
Liar That I Didn’t Like.” Davies’
firm, which represents Hynes
worldwide, is putting together a
record deal for him.

OOPS: ASCAP president Morton
Gould should have been mentioned
among the panelists to appear at the
June 10 panel discussion to be hos-
ted by the Assn. of Independent
Music Publishers in New York.
For more info on the event, contact
Donna Frisini at 212-207-1793 . ..
In an April 18 Words & Music item
about a song salute to jazzists by
George David Weiss and Bob
Thiele, the name of the publisher, a
Weiss-owned company, was incor-
rectly stated. It is Abilene Music.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publications:

1. Beauty And The Beast, Sound-
track

2. Stevie Ray Vaughan, The Sky Is
Cryin’

3. Reba McEntire, For My Broken
Heart

4. Travis Tritt, Country Club/It’s
All About To Change

5. Robert Johnson, At The Cross-
roads.
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Carey, EMI Music, Bahyface Rattle BMI Pop Awards

B BY CRAIG ROSEN

LOS ANGELES—Kenneth “Baby-
face” Edmonds, Mariah Carey’s
“Love Takes Time,” and EMI Music
Publishing were the big winners at
BMTP’s 40th annual pop awards din-
ner, May 19 at the Regent Beverly
Wilshire Hotel here.

Edmonds took the songwriter-of-
the-year award for the third year in
a row with five citations. He shared
the 1990 and 1991 honors with Anto-
nio “L.A.” Reid and Janet Jackson,
respectively.

The citations were presented to
the writers and publishers of the 70
most performed songs on American
radio and television from the fourth
quarter of 1990 through the third
quarter of 1991.

Four of the five songs Edmonds
was honored for—‘Can’t Stop,” re-
corded by After 7; “I'm Your Baby
Tonight” and “Miracle,” recorded
by Whitney Houston; and “Giving
You The Benefit,” recorded by Peb-
bles—were co-written by “L.A.”
Reid. “My, My, My,” which Ed-
monds co-wrote with Daryl Sim-

mons, was recorded by Johnny Gill.

Carey’s ‘“‘Love Takes Time,”
which she co-wrote with Ben Mar-
gulies, took song-of-the-year hon-
ors. The song was published by
Been Jammin’ Musice, Sony Songs
Inc., and Vision Of Love Songs Inc.
Margulies and Carey were also hon-
ored for “Someday” and ‘“Vision Of
Love,” while Carey received an ad-
ditional citation for “I Don’t Wanna
Cry.”

For the second consecutive year,
EMI Music Publishing took publish-
er-of-the-year honors with 15 cita-
tions between its EMI-Blackwood
Music Inc., EMI-Beechwood Music
Corp., and Screen Gems-EMI Music
Inc.

EMI-Blackwood Music’s “Right
Here, Right Now,” performed by
Jesus Jones and written by lead vo-
calist Michael Edwards, was cited
as the most performed song on U.S.
college radio.

Multiple-citation winners includ-
ed Ben E. King’s “Stand By Me,”
which received its seventh pop
award since 1961; ‘“You've Lost
That Lovin’ Feelin’,” which received

its sixth award; and “Georgia On
My Mind” and “Wind Beneath My
Wings,” which both garnered their
fourth citations.

BMI president/CEO Frances W.
Preston hosted the black-tie affair,
which was attended by 700.

Here is a complete list of winners:

“After Th2 Rain,” Rick Wilson, Second Hand
Songs; “All The Man I Need,” Michael Gore &
Dean Pitehford, Body Electric Music, Fifth Of
March Musiz & Warner-Tamerlane Pub. Corp.;
“And So It Goes,” Billy Joel, Joelsongs; “Baby, 1
Need Your Loving” (third award), Lamont Dozi-
er, Brian Holland & Eddie Holland, Stone Agate
Music; “Berause [ Love You (The Postman
Song),” Warren Brooks, Myat Publishing, SHR
Publishing; “Black Cat,” Janet Jackson, Black
[ce Publishing; “Black Velvet” (second award),
David Tyson (SQCAN), EMI-Blackwood Music
Inc.; “‘Can’t Stop,” Kenneth “Babyface” Ed-
monds & Antonia “L.A.” Rexd, Epic/Solar Songs
Inc., Kear Music.

Also, “Clase To You,” Gary Benson (PRS) &
Winston Sela (PRS), Careers-BMG Music Pub-
lishing Inc., Unichappell Music Inc,; “Come Back

To Me” (second award), Janet Jackson, Black Ice
Publishing; “Coming Out Of The Dark,” Emilio
Estefan Jr. & Gloria Estefan, Foreign Imported
Productions and Publishing Inc.; “Crazy In
Love,” Randy McCormick & Even Stevens,
Screen Gems-EMI Music Inc.; “Cry For Help,”
Rick Astley (PRS), Careers-BMG Music Publish-
ing Inc.; “Do Me!,” Carl E. Bourelly, Bourelly
Musie Inc., Willesden Music Inc; “Don’t Hold
Back Your Love,” David Tyson (SOCAN), EMI-
Blackwood Music Inc.; “Every Heartbeat,”
Wayne Kirkpatrick & Charlie Peacock, Andi Beat
Goes On Musie, Careers-BMG Music Publishing
Inc., EMI-Blackwood Music Inc., Emily Boothe
Inc. & Sparrow Song.

Also, “(Everything I Do) I Do It For You,” Mi-
chael Kamen, Zachary Creek Music Inc.; “Fading
Like A Flower (Every Time You Leave),” Per
Gessle (STIM), EMI-Blackwood Music Inc.; *“The
First Time,” Brian Simpson, Stansbury Music;
“From A Distance,” Julie Gold, Julie Gold Music,
Wing And Wheel Music; “Georgia On My Mind”
(fourth award), Hoagy Carmichael & Stuart Gor-
rell, Hoagland Music Co., Peermusic Ltd.; “Giv-
ing You The Benefit,” Kenneth “Babyface” Ed-
monds & Antonio “L.A."” Reid, Epic/Solar Songs

fne (Continued on page 82)

Windy City Honor. Coinciding with the
John Prine/Cowboy Junkies show at
the Chicago Theater recently, John
Prine Day was declared in Chicago, the
city Prine called home for many years.
Prine this year won a Grammy for his
self-released album “The Missing
Years” on Oh Boy Records. Billboard
photographer Chuck Pulin caught Prine
in action during his recent New York
Beacon Theatre performance.

_ AMUSEMENT BUSINESS® .
I Y
(=} BOXSCORE s
L GROSSES
Gross Attendance

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter .

GENESIS Joe Robbie May 16 $1,087,515 42,117 Cellar Door Monq tan Is as conterrporary ar,]d
Stadium $35/$25 49,700 Concerts creative as the people who enjoy its
pliami ambiance. Amenities are designed for the

ERIC CLAPTON Rosemont May13-14 | $898,440 34,916 Jam Prods. discriminating creative professional,
Horizon $35/ 825 two Broadway A ‘ 1
Rosemont, Il sellouts Entertainment Who,se workmg day doesn’t necessar"y

begin at 9:00 am, or end at 5:00 pm.

JOHN MELLENCAMP Sydney May 10-12 $833,800 26,389 Frontier Touring , . i
Entertainment (51,110,550 34,500, Co. We realize how hectic your business is.
S ol & e We're so sure you'll enjoy your stay at

THE HIGHWAYMEN Hallenstad April 26 $659,395 8.100 c AR SR L, For ary Penearn, o,

3 allenstadion pril 2 , . oncert =7 . - 2 -

JOHNNY CASH Zurich (995,686 francs) 12,000 Promations visit is zhe least bit stressful, we'll give you

WILLIE NELSON $49.11/ $42.97/ Marshail Arts a complimentary massage in our

WAYLON JENNINGS $30.70/ $24.56 Mama Concerts & '

KRIS KRISTOFFERSON Lippman & Rau Fitness Center!

FRANK SINATRA Circle Star May 14-16 | $532,864 12897 in-house ~ As & member of the entertainment
Theatre $4350/ 84150 14,852, industry, you'll also receive these special
i fourstows extras: complimentary breakfast any

ERIC CLAPTON Bradley Cent; May 16 $478,635 18,699 Broad! g & [ptie day e ni:ght'

radley Center ay £ | roadway s

Milwaukee $35/$25 sellout Entertainment complimentary VCR, CD or cassette
Nederlander player use, and 24-hour use of our
Organization complete Fitness Center. These

ERIC CLAPTON Target Center May 17 $475,790 18,308 Jam Procs amen ties are all part o Mondrian’s
Minneapolis $35/ 325 sellout Company 7 "Stress-Free Guarantee "

ERIC CLAPTON Meadowlands May 8 $473.907 20,748 Metropolitan
Arena $35/ $22.50 sellout Entertainment
o — Call our NEW 8?0 number
NJ. today!

v2 ARCO Arena Aprit 17 $397.325 15,893 Bill Graham Ask about our Special

THE PIXIES Sacramento, $25 sellout Presents Entertainment lnduslry Rates i
Calit. =

= = the best value in West
ERIC CLAPTON Hartford Civic May 6 $391,140 15,923 Metropolitan ']
Center $35/ $22.50 sellout Entertainment HOHYWOOd.
Hartford, Conn.

Copyrighted and compiled by Amusement Business, a publication of BPI Communications,

Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-

327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

MOMDRIAN

HOTEL DE GRANDE CLASSE

REPRINTS

For reprints of advertisements 8440 sunset Boulevard

West Hollywood, California 90069
(213) 650-8999 = (800) 525-8029

or articles appearing in Billboard

call Lydia Mikulko
212-536-5292
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R. Kelly’s Got That R&B Vibe

Jive Debut Album Sparks Int’l Buzz

B BY GERRIE E. SUMMER

NEW YORK—On a phone interview
from Holland in February, Robert
Kelly was nervous. This was not due
to any press interrogation but to the
growing number of eager fans vying
to reach him as he sat in a hotel lobby
trying to concentrate on his life story.

“I never encountered anything like
it,” said the leader of R. Kelly & Pub-
lic Announcement, the Jive Records
act whose debut, “Born Into The
’90s,” has worked its way into the Top
R&B Albums chart’s top three. “I
thought people would love us, but
people waiting in the lobby? I just
tripped out.”

Kelly was doing dates in Holland,
where his first single, “She’s Got That
Vibe,” was top 10. It had also reached
the top 10 in the States, having
peaked at No. 7 on the Hot R&B Sin-
gles chart.

Once back from Europe, R. Kelly
plunged into a four-week promotional
tour that included the National Assn.
of Recording Merchandisers conven-
tion in New Orleans and the BMG In-
ternational convention in Austria.
And now his second single, “Honey
Love,” is climbing within the R&B
top 10, with a video directed by Lionel
C. Martin.

“The album is over 400,000 copies
sold and we expect it to be gold by the

end of June,” says Barry Weiss, sen-
ior VP/GM of Jive Records. “We are
about to make a pop crossover thrust
for ‘Honey Love’ within the next few
weeks. Our biggest dilemma is what
to put out as the next single, because
this album is so deep. We're getting
feedback on ‘Hey Love,” ‘Slow Dance,’
‘She’s Loving Me,” and we don’t know
yet. It’s very exciting.”

Weiss, just back from the afore-
mentioned BMG International meet,
adds that the first single, “She’s Got
That Vibe,” made a strong impression
in England, Germany, and the Bene-
lux countries. “He’s really started to
break worldwide,” he says.

A writer, producer, singer, and
dancer, R. Kelly combines sensitive
songeraft with a definite '90s ap-
proach and his music has often been
compared with Guy’s. “He’s got a
Donny Hathaway/Stevie Wonder
song sensibility with a Teddy Riley
and Guy funk, which to us is an un-
beatable combination,” says Weiss.

Comparisons to Guy were a minor
stumbling block when the debut sin-
gle was released, says Weiss. “What’s
happening is as people see the video,
as they see the artistry, and as they
hear the album and the depth of the
ballads, those comparisons are kind
of falling by the wayside.”

A Chicago native, Kelly learned to
play piano as a teen and began writ-

ARTIST DEVELOPMENTS

THE NEW CREED

California-based rap duo Brother-
hood Creed had been rapping for
quite a while when it was signed to
Gasoline Alley, a co-venture with
MCA. The group’s first single, “Hel-
luva,” a rap about a beautiful girl that
used the Young Rascals’ “Groovin’,”
rose to the top 20 on the Hot R&B
Singles chart, putting members Ty-
rone “Shy Tai Love” Ward and Sean
“The Mack” McDuffie on a track to
success.

Now the group’s self-titled album is
rising on the Top R&B Albums chart
in its third week. According to A.D.
Washington, senior VP of promotion
for MCA, the album has sold about
200,000 copies since its release early
this month.

The name Brotherhood Creed has
significance for this rap/R&B pair.
According to Ward, the group went
through several incarnations using
different names, but all using the
word Brotherhood, Says Ward, “We

Brotherhood Creed: From left, Shy Tai
Love and the Mack.

wanted to keep the concept of broth-
erhood . .. Brotherhood Creed basi-
cally just fit; we didn’t want to lose
the brotherhood, we wanted to stick
with that.” When shortened to BHC,
the initials also stand for “being hum-
ble and creative,” the pair say, which
is evident in their playful album.

Ward and MecDuffie met in Los
Cerritos. where they went to high
school together. Ward and a friend
named Nazee Potts used to DJ to-
gether and later brought in McDutfie
to do the rapping. After doing several
demos together, Potts and Ward
were invited to Northern California
for a “new jacks of rap” concert, and
when Potts couldn’t go, MeDuffie
went along. They were well-received,
and Brotherhood Creed was born.

“We were shopping our record for
a long time,” says Ward. “ ‘Helluva’
was done three years ago. We were
discovered by TSR Records. a small
independent. They thought it would
be too big for them to distribute, so
they shopped us to other labels; that’s
how we wound up on Gasoline Alley.”

Of the group’s first album, Ward
adds, “Every song is different, but
basically our album is positive, it’s tun
... The basic element to our songs is
a’70s sound with hardcore rap-edge
lyries that Mack writes.”

The group has completed a 17-city
promotional tour to support “Hel-
luva”; the next single, due in mid-
June, is “Hey Now.”

JANINE McADAMS

ing songs. Eventually he joined a
group called MGM, which appeared
on the TV show “Big Break,” winning
the $100,000 prize. Internal problems
caused Kelly to leave the group, in-
stead auditioning for Barry Hanker-
son’s play “The First Lady,” starring
Vieki Winans in Chicago. Hankerson
became Kelly’s manager and negoti-
ated his deal with Jive. Kelly audi-
tioned three Chicago dancer/
singers—Andre Boikins, Earless Ro-
bertson, and Rick Webster—and 10
months later released R. Kelly &
Public Announcement’s debut, “Born
Into The '90s.”

Kelly is also expanding his produc-
tion skills, with four tracks on the up-
coming album by label mates Hi-Five,
and three ballads for the long-awaited
new album for another well-respected

‘Letter’ Bugs.

Director Ernest Dickerson (“Juice”) makes his video directing
debut with Tevin Campbell’s latest video for “Strawberry Letter 23" on
Qwest/Warner Bros.

Jive artist, Billy Ocean.

PLEASE, SIR, MAY I HAVE SOME MQ’? Perspec-
tive’s “Mo’ Money” soundtrack promises to deliver big
returns on the power of its producers, Jimmy Jam &
Terry Lewis, and the mainstream appeal of its recording
artists: Janet Jackson, Luther Vandross, Bell Biv De-
Voe, Color Me Badd, Caron Wheeler, Ralph Tresvant,
Johnny Gill, Public Enemy, MC Lyte, Big Daddy
Kane, and Mint Condilion. It also features tracks by
new Perspective acts KRUSH, Lo-Key?, and the Har-
lem Yacht Club, an act

Behind The Making Of ‘Mo’ Money’

How Jam & Lewis Attracted Acts For Soundtrack

Wheeler-Jam & Lewis collaboration somewhere in the
future.

The involvement of Jackson, for whom Jam & Lewis
have produced two multiplatinum albums on A&M be-
fore she switched to Virgin, was potentially problematic
in that the track would represent Jackson’s first single
release since leaving A&M, yet it would still be an A&M-
associated project. “Janet continues to be for us not only
a great business partner and a good friend, but she bas-

ically did it [the “Best

put together specifically 1

for track on the film.

V(&)flhiolze dlodiilgorzhe e“ll\/In(;’ The

M ) dtrack mar-

keting story st week, 1 | IRUYEINNTD
Blues

was able to hear some of
the inside stories of how
the incredible super-star-
packed project came to-
gether.

“It was definitely a proj-
ect that you found out who
your friends are,” says
Jam from his Flyte Tyme
office in Minneapolis. “We've had a lot of good relation-
ships with artists we’ve worked with in the past, and
we’ve worked with every label, so we know all these peo-
ple.”

As the screenwriter, Damon Wayans brought the
“Mo’ Money” music project to Jam & Lewis. “We got an
early script a year and a half ago. We had a chance to
go to the set to talk to Damon about the script and the
artists he liked,” says Jam. “Basically Damon said, ‘I like
what it is y’all do, I like the artists you work with.”

The music evolved as the {ilm evolved, with tracks
written to fit certain scenes. Jam and Lewis drew up a
mental “wish list”: a number of artists they wanted to
work with whose voices and images fit the tracks. For
instance, on “I Adore You,” one of the last tracks they
worked on, Jam & Lewis had looped in samples of
Wheeler’s voice from a Soul II Soul track, but were
casting about for the right singer. Finally, they decided
to contact Wheeler herself, who flew from London to
Minneapolis the next day, came up with her own lyrics,
and recorded the tune. The track sounds like a collabora-
tion made in heaven. Listening to both Jam and Konda
Mason, Wheeler’s manager, talk about the experience,
it seems that each party was pretty impressed with the
other. Though Wheeler’s next EMI album is nearly com-
pleted, who knows, perhaps there will be another

Things” track] as a friend-
ship thing. She did it for
Jimmy & Terry, and Vir-
gin was very cooperative.
And we're blown away.”
Vandross became inter-
ested in “Mo’ Money” af-
ter conversations the pro-
ducers had with the singer
during his blockbuster

by Janine McAdams

Power Of Love tour last
year, which also featured
Sounds Of Blackness.
“We have always wanted
to work with Luther in some capacity,” says Jam, adding
that he thought Luther would never consent to being
produced by someone other than himself. After a firm
agreement to work on the project, Jam & Lewis chose
a song. “The song we had in mind was a midtempo ballad
that worked great for the film,” says Jam. “But he said,
‘I'd like to have something a little different, a little chal-
lenging, because I can do everything.” That’s how the
tune [“Best Things In Life Are Free”] evolved. That’s
cool because it stretched our creativity to have him do
a more up-tempo, funky type of thing. He nailed it with
ease.”

Not known for rap music, Jam & Lewis were never-
theless able to pull in MC Lyte to do “Ice Cream Dream”
due to their mutual friendship with Jackson; Kane be-
came involved when he visited the Apollo Theater for
amateur night; Jam & Lewis were in the studios above.
They invited him in and played him a track that he said
he liked. “You want to do something on it?” Jam remem-
bers asking. Kane reportedly put together some lyrics
on the spot for his track, “A Job Ain’t Nuthin’ But
Work,” which features Lo-Key?.

The only track on the album that Jam & Lewis did not
produce was “Get Off My Back” by Public Enemy, which
was left to Hank Shocklee and the Bomb Squad. For
(Continued on page 22)
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ARTISTS & MUSIC

THE RHYTHM AND THE BLUES

(Continued from page 20)

certain scenes in the movie, the direc-
tor was already using Public Enemy
tracks as temp tracks. “We thought
PE would be perfect, but since it is a
comedy, a tune with Flaver Flav
would be perfect, and we thought the
combination worked great.” Whether
Jam & Lewis should produce instead
of the Bomb Squad was “never an is-
sue,” he says. “That’s the way we
wanted that. Hank came to visit when
we recorded at the Apollo and he
played us two tracks, and we chose
one. He took care of business. We
gave him the script, a deadline, he
came back and he had everything to-
gether.”

“Probably the biggest challenge is
to make something that works for the
film and the director, and make it
play as a record without seeing the
film, for the songs to still make sense

on that level,” he continues. “I think
we pulled it off.”

LISTEN HERE: Hammer rolled
into New York’s Madison Square
Garden for a three-night stand begin-
ning May 15. I saw the Friday-night
show. Let’s just say the New York au-
dience, which had seemingly turned
out to see homeboy doo-wop hip-hop
idols Jodeci and Boyz 11 Men, was
polite during Hammer’s overwhelm-
ing show. With three drummers;
about eight costume changes; an
army of dancers, rappers, back-
ground singers; sophisticated special
effects; and plenty of Las Vegas glitz,
Hammer effectively hammered con-
certgoers into stunned silence. The
numbers that most stirred this audi-
ence: gospel-inspired “Pray” and “Do
Not Pass Me By” ... Elektra intro-

BILLBOARD READERS ARE LOOKING
FOR YOUR HOMES

Sell your properties in “REAL ESTATE TO THE STARS” and
reach a world of recession-proof talent and entertainment ex-
ecutives.

40% of our readers own 2 homes or more. 25% of these read-
ers' homes are valued at $500,000 to $1 million and more.

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean.

Call ROSEANNE AMORELLO at 800-223-7524 NOW!

duced its latest multiformat artist in
Ephraim Lewis, a singer/songwriter
from England, at a classy bash at
New York’s Carlyle Hotel. The first
single, “Skin,” an atmospheric rocker,
is accompanied by an equally atmos-
pheric and startling video.

BITS: Arista Records has an-
nounced that it will donate a portion
of its profits from R&B-oriented al-
bums to the Los Angeles Music Relief
Fund. This fund was established to
help black-owned independent record
dealers affected by the recent rioting.
The program will run through June,
Black Music Month. The following
artists’ albums will be part of the
drive: Aretha Franklin, Whitney
Houston, Lisa Stansfield, TLC, and
Damian Dame. According to a press
release, this program will take the
place of any other Arista Black Music
Month campaigns . .. ASCAP will be
holding its popular awards panel
meetings June 18 and 19. Any song-
writer members seeking special con-
sideration should get in contact with
their rep . . . In the latest skirmish be-
tween former recording/producing
partners Rene & Angela, Angela
Winbush has won a decision in Los
Angeles Superior Court in a suit filed
by Ima Moore, Rene's mother,
alleging that Winbush owed her more
than $130,000 in loans. Winbush de-
scribed the verdict as “total vindica-
tion.”
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The debut album

featuring the hits

"I'm Not Your Puppet”
"Leave My Curl Alone"
"Sitting In The Park"
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Executive producer Steve Yano W““s

Avaitable on Skanless records. compact discs and cassettes. (SK-61235-1/2/4) - & 1991 Skanless Records
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