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CEMA Promises No Deals With Clubs
EMI Cuts BMG Tie; Columbia House Next

l BY SUSAN NUNZIATA

NEW YORK—The CEMA family
of labels, responding to retailers’
complaints about what they see as
unfair competition from record
clubs, plans to let its club deals ex-
pire without renewing them. One
CEMA label, EMI Records, has al-
ready ended its club agreement
with BMG Direct Marketing and at
vear’s end will let its agreement
with Columbia House lapse.

While no other label besides Gef-
fen (Billboard, April 6) has actual-
ly cut off the clubs’ access to rep-

Sticky Business
Or No, GN'R’s
Orders At 4 Mil

B BY CHRIS MORRIS
and ED CHRISTMAN

LOS ANGELES—Despite the fact
that two of the country’s largest
mass merchandisers, K mart and
Wal-Mart, have decided not to carry
the new Guns N’ Roses albums, Gef-
fen Records has racked up advance
orders totaling 4 million units for
“Use Your Illusion I and “Use Your
Nlusion I1.”

Responding to other retailers’ jit-
ters, Geffen has yanked a sharply
worded lyric advisory sticker off of
the albums and will replace it with a
less abrasive version, although the

(Continued on page 80)

IN RADIO NEWS

Canadian Radio-Rule
Changes Alter FM Map

ertoire, rumblings are still being
heard at other record companies,
six months after club policies be-
came a major industry issue.
Many retailers are continuing to
protest club policies to the labels,
and one chain, National Record
Mart, will try to enlist others in a

possible legal action against the
clubs at the upcoming retailers
conference of the National Assn.
of Recording Merchandisers.
Even if they decline to join NRM
in such an action, the retailers will
be tested in the months ahead by
(Continued on page 83)

12-Inch Single Fading Fast As
CD-5 Makes Digital Display

H BY CRAIG ROSEN

LOS ANGELES—The 12-inch single
appears to be fading as the CD-5
takes over the maxisingle market.
WEA president Henry Droz says the
future of the 12-inch single is “doubt-
ful,” and representatives at most la-
bels concur with his assessment.

Some labels, however, still support
the 12-inch and are just testing the
CD-5 waters.

“From our viewpoint, the CD-5
continues to grow every month,”
Droz says. “It appears that it will be
the definitive maxisingle configura-
tion. Vinyl continues to slide every

(Continued on page 12)

Brit Indies: A Rough Trade
Gets Slicker, Smarter With Age

# BY JEFF CLARK-MEADS

LONDON—British independent la-
bels, one of the world’s greatest
sources of international talent, have
evolved over the last
20 vears from a chaot-
ic group of semi-ama-
teurs into a credible
professional enter-
prise boasting such
current hit makers as
Jesus Jones, the
Charlatans, Happy
Mondays, and the
Blur. Nevertheless, the Brits have
suffered some bitter losses along
the way.

Not only have dozens of indie la-

seven years, all of the U.K.'s front-
line indie distributors—the arteries
for the sector’s lifeblood—have ei-
ther temporarily or permanently
suspended operations. Industry ob-
servers note that the
recession and the vol-
atility of the singles
charts have taken
their toll; but when
those actively in-
volved in the indie
production process
are asked, they will
give vou a forthright
British response: “We've never been
better, mate.”

Superficially, British indies are a
ragtag bundle of calculated anarchy
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Rap Rates With
Adults, Say
Radio, Retail

& BY JANINE McADAMS
and DEBORAH RUSSELL

NEW YORK—Widely held as-
sumptions about who constitutes
rap music’s primary audience are
being shattered nowadays, as ra-
dio programmers and retailers are
confronting evidence—through
ratings and sales—that many
adults are just as enthusiastic
about rap as teens.

The demographics-of-rap issue
has sparked heated debate, partic-
ularly between label promotion

(Continued on page 91)
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platinum albums, Metal's master determines the fate
of the "90's with his new album and title track,

Turning over a new leaf. ..
and setting it on fire.

Check out the Special Collectors
Edition cassette single, “No More Tearc”
Don't miss Ozzy on tour this fal .

Ozzy tells all in his new home video,
“Dont Blame Me"—a personal, candid, and
scandalous look at Ozzy’s entire career.
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THEY GOT THEIR MTV AWARDS . ..

R.E.M. may have lost its religion—but it got a slew of statuettes in ex-
change at the MTV Video Music Awards, Sept. 5 in Los Angeles. Melinda
Newman made the scene and returns with a complete wrapup of win-
ners (this page) and winning moments from the live show (page 49). And
for a glimpse of the goings-on, eyeball page 50.

HEAVY D. & THE BOYZ MAKE SOME NOIZE

No lightweights on the R&B scene, Heavy D. & the Boyz are taking a
“Peaceful Journey” into the spotlight once again. Havelock Neison talks
with Heavy D. about the new album, while Janine McAdams gets the
fowdown on group member D.J. Eddie F.'s production moves. Page 29

NOTES FROM MUSICLAND’S MEET

The Musicland Group celebrated its status as a survivor during the re-
cent recessionary times at the company's convention in Minneapolis. Ed
Christman was there. Page 51

TAKING THE GLOBAL MUSIC PULSE

This week marks the debut of an exciting weekly feature, Global Music
Pulse, edited by David Sinclair with dispatches from Billboard's interna-
tional bureaus, covering the latest developments in planet beat on ali

New Regs Redraw Ganadian FM Map
Stations Changing Formats In Response

B BY LARRY LeBLANC

TORONTO—Canadian radio pro-
grammers and record companies are
now gauging the impact of wide-
ranging regulatory measures from
the Canadian Radio-television and
Telecommunications Commission,
which came into effect Sept. 1.

Under the new CRTC policies, in-
tended to streamline Canadian FM,
the most visible difference is that the
distinctions among what are consid-
ered AC, top 40, album rock, and clas-
sic rock formats have lessened on the
FM band.

“What’s coming together is a blur-
ring of formats,” says Ross Davies,
PD of CHUM-FM Toronto. “A lot of
stations are going to start cloning
each other, so you're going to get
more duplication and stations jump-
ing on bandwagons and off bandwag-
ons.”

“It has pretty much made AC sta-
tions sound the same,” says consul-
tant Pat Bohn, president of Bohn &
Associates Media in Vancouver, Brit-
ish Columbia. “It has made CHFI-FM
sound closer to CHUM-FM [Toronto],
and CKKS-FM [Vancouver] sound
closer to CFMI-FM, and CKRA-FM
sound closer to CIRK-FM [Edmon-
ton, Alberta).

The most-talked-about station re-
alignment Sept. 1 was CKFM-FM To-
ronto. Boxed by soft AC CHFI-FM on
one side and album rock CHUM-FM,
the Standard Broadcasting FM flag-
ship switched from AC to a top 40

presentation, “The Mix, 99.9,” stress-
ing music by. such artists as Bob
Seger, Bruce Springsteen, R.E.M,,
Prince, and Michael Bolton. “There
was a perceived need for a station
that isn’t quite as narrow as we were
or anyone else is,” says Gary Slaight,
president of Standard Radio Inc. and
VP/GM of CKFM-FM. “We think
this format is going to give CHUM-
FM a run for the money.”

Slaight notes the revised CRTC

policy alone made the switch to a
harder music policy possible. “We
couldn’t have done this beforehand,”
he says. “We would have been step-
ping over the bounds of hard-soft
[music categories]. We couldn’t play a
whole lot of Springsteen before; now
we've got 20 tracks in there and we
got rid of the light AC stuff, the Lio-
nel Richies. [The harder sound] also
helps us with our [Canadian content],

(Continued on page 88)

@ BY BILL HOLLAND

SAN FRANCISCO—FCC commis-
sioner Sherrie Marshall caused seis-
mic tremors with her first-day re-
marks here at the National Assn. of
Broadcasters’ Radio 91 by making
it clear to radio station owners that
the FCC has no plans to impede the
development of satellite digital ra-
dio services or to place terrestrial
radio in a favored position in the
race to bring digital audio to the
public.

Marshall, appointed by President
Bush in 1989, gave the standard
FCC line that the commission will
always see a future for traditional

FCC Doesn’t Plan To Hinder
Satellite Radio Development

“free” broadcasting and that its “lo-
calism” aspects are a vital part of
the radio landscape. But she made
it clear that the future is open to all.
She complimented the industry
“for responding positively to the
digital command” rather than try-
ing to stall audio advances, but add-
ed that the commission’s commit-
ment to localism “will not likely
yield an FCC policy for suppress-
ing” the onrush of new competitors.
She put the arm-wrestling con-
test this way: “We will try to arm
broadeasters, but we will not dis-
arm the satellite people.”
Marshall also said that satellite
(Continued on page 90)

Major Video Boosts Consolidation Moves
Plans To Buy Distribution Rival Video Trend

BBY JIM McCULLAUGH

LOS ANGELES—Consolidation has
hit the ranks of independent video
wholesalers once again, as Indianapo-
lis-based Major Video Concepts has
agreed in principle to buy the as-
sets—including subsidiary U.S. La-
ser—of rival distributor Video Trend
of Des Plaines, Ill.

Once the new deal is completed,
the Major/Video Trend entity will
have a market share of about 14%-
15%, according to industry observers,
placing it in a rough tie for second

with LaVergne, Tenn.-based Ingram.
Commtron, the country’s largest vid-
eo wholesaler, claims about 15%-20%
of the market.

“I think we’ll be neck and neck in
terms of market share,” says Ingram
sales VP Fran Salamon.

Major and Video Trend had at-
tempted a merger at the end of 1989,
but abruptly called it off in March
1990, citing a failure to work out “cer-
tain details” (Billboard, March 10,
1990).

Major Video Concepts is a subsid-
iary of Lacy Distribution Inc., while

8 BY MELINDA NEWMAN

R.E.M., Isaak, C&C Factory
In Spotlight At MTV Awards

ings, was down from last year’s rec-
ord high 9.1.
However, MTV officials were

LOS ANGELES—It was a night

seven continents and every island and atoll in between. Page 71
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for the record books as REM.’s
“Losing My Religion” snared six
trophies, including video of the
year, at the eighth annual MTV
Video Music Awards here Sept. 5.

That topped the old record of five
awards given to a video. Both Peter
Gabriel’s “Sledgehammer” and
Herbie Hancock’s ‘‘Rockit” won
that number in past years.

The show, broadcast in more
than 140 countries, garnered a 7.2
rating stateside with a 13.2 share.
The rating, which reflects a combi-
nation of the MTV and VH-1 rat-

still thrilled with the numbers, giv-
en the extremely stiff competition
the show faced, including the Jim-
my Connors-Paul Haarhuis U.S.
Open match on CBS and ABC'’s live
town meeting with Mikhail Gorba-
chev and Boris Yeltsin.

“A lot of years we have no com-
petition, this year we had a lot,”
says MTV Networks executive VP
Marshall Cohen. “It was a fantastic
show. I'm speculating that the com-
petition took some viewers, but we
do this show for a variety of rea-

(Continued on page 49)

Video Trend’s parent is Chas. Levy
Co.

Principals of both Major Video and
Video Trend, including Walt Wise-
man, president of Major Video, were
unavailable for comment, but a repre-
sentative for Major confirms that an
agreement in principle has been
reached.

“The only overlap in branches is
Florida, and I expect there will be a
consolidation there,” says one major
home video studio executive analyz-
ing the deal. “That’s one of the keys
to this deal.

“It also turns Major Video from a
very strong regional distributor into
more of a national distributor over-
night.”

Says another studio supplier: “It’s
a good marriage. And from Major's
perspective, it also makes sense to
pick up the laser business. That's a
growing segment.

“T also view this deal as a continua-
tion from the original merger discus-
sions,” he continues. “And this is not
the end of it. You're going to see even
more consolidation among distribu-
tors in the future.”

Major Video has branches in Co-
lumbus, Ohio; Birmingham, Ala.; Co-
lumbia, S.C.; Charlotte, N.C.; Rich-
mond, Va.; Nashville; and St. Peters-
burg, Fla., along with its corporate
headquarters in Indianapolis.

Aside from its corporate headquar-
ters in Des Plaines, Video Trend has
branches in Seattle; Foster City,
Calif.; Sacramento, Calif.; Tampa,
Fla; Salt Lake City; Rosemont, Ill.;
and Detroit.
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An Important Change In Distribution

Contract Formalization Reflects Sony Influence

B BY DEBORAH RUSSELL

LOS ANGELES—New York-based
Important Record Distributors is
streamlining its accounting and pay-
ment systems, offering its labels a
type of formal distribution contract
generally associated with the major-
label branch systems.

The move comes 16 months after
Sony Distribution (then CBS) pur-
chased a 50% stake in the indepen-
dent distributor (Billboard, May 12,
1990). The move to formalize systems
and offer written contracts to labels
is a manifestation of Sony’s influence
on IRD’s business philosophy, says
IRD president Barry Kobrin.

“Sony wants a return on its invest-
ment; they have to,” Kobrin says.
“Important is independent and we’ll
always be independent, but we're
able to sit down with Sony and learn
more about their business philoso-
phy. As creative as we are in a prod-
uct-knowledge world, Sony is more
creative in a business-knowledge
world.”

A summary of the national distri-
bution proposal IRD is offering to its
labels reflects a type of consignment
deal. IRD would pay labels from in-
voices for units actually sold to retail-
ers, as opposed to paying for those
units based on the distributor’s origi-
nal purchase order with the label. An
element of the agreement offers la-
bels detailed sales reports generated
by the Sony computer system.

Terms of the proposal call for IRD
to pay the labels 75% of net billing for
records sold, in effect, charging a

25% distribution fee to cover its costs
of business. The clause is negotiable,
says IRD’s director of purchasing,
Alan Becker, depending on the level
of volume each label does with the
distributor.

IRD would pay labels 90 days after
the end of each month and would
keep a 25% reserve each month to be
liquidated in nine months, according
to the proposed agreement. The dis-
tributor would refurbish inventory
returns at a cost to the label of 2% of
net billing, and the label would pay
all costs of freight, including the

costs of shipping to and from IRD’s
warehouse.

IRD has sent the proposal to a
number of its labels, and Becker says
he is just beginning to negotiate indi-
vidual deals within the framework of
its terms.

“It's very similar to a major-label
distribution deal,” says Doug Keogh,
VP/GM of New York-based Road-
runner Records, owner of the Impor-
tant-distributed Roadracer, RC,
Emergo, and Third Mind imprints.
“They're taking advantage of the

(Continued on page 90)

B BY STEVE McCLURE

TOKYO—The value of Japanese
prerecorded music production was
up 11.9% in the first half of this
year, while unit production rose
17.3% compared with the first six
months of 1990, according to fig-
ures just released by the Japan
Phonograph Record Assn.

Fueling that growth was a solid
gain by CDs, which overwhelming-
ly dominate the Japanese market,
more than offsetting a significant
decline in the popularity of analog
cassettes and the almost total ex-
tinction of vinyl.

CD Surge Helps Increase
Value Of Japanese Music

CD single units rose 39% to 42.34
million and a value of $187.37 mil-
lion; CD albums went up 29% to 95.5
million units and $1.14 billion, while
audiotapes lost 16% of volume at
22.27 million units worth $170.2 mil-
lion. Vinyl discs lost 73% of volume
to finish at 447,000 units worth
$4.32 million.

Besides Japan’s healthy econo-
my, which as of August was in its
57th consecutive month of expan-
sion, market observers credit the
record industry’s solid performance
to increasingly widespread accep-
tance of CDs.

(Continued on page 88)

Kid Rhino, Hanna-Barhera Ink Yabba-Dabba Deal
Label To Offer Albums Featuring Animated Characters

B BY MELINDA NEWMAN

NEW YORK—Kid Rhino, the chil-
dren’s label launched by Rhino-
Records in April, has signed a mar-
keting and distribution deal with
Hanna-Barbera Productions.
Under the audio-only deal, Kid
Rhino will release about four rec-
ords a year using Hanna-Barbera
characters, including the Flint-
stones, the Jetsons, and Yogi Bear,
according to Mary Mueller, direc-
tor of sales and marketing for Kid

Rhino. The product will be distrib-
uted by CEMA.

The first release, scheduled for
October, is ‘“‘Hanna-Barbera’s
Christmas Sing-A-Long.” The 12-
cut recording, hosted by Bill Han-
na and Joe Barbera, will feature
several of their best-known char-
acters singing traditional holiday
tunes such as ‘“Deck The Halls”
and ‘“Jingle Bells.”

Hanna-Barbara briefly had its
own record label in the '60s, but
this marks the first time it has had

NEW YORK—Gaylord Entertain-
ment Co., owner of the Grand Ole
Opry and other Nashville institu-
tions, plans to go public.

Although no date or price has
been set, Gaylord expects to sell 9
million shares of stock in an initial
public offering.

The Nashville-based company
says it will use the proceeds to re-
pay bank debt.

E.W. Wendell, president and
chief executive of Opryland USA
Ine., will serve as president and
CEO of Gaylord Entertainment, a
newly formed corporation that in-
cludes Opryland USA, Cencom Ca-

Gaylord Opening Grand Ole
Opry Stocks To Puhlic

ble Television Inc., and Gaylord
Broadcasting Co. Some of the
properties owned by these compa-
nies are TNN: The Nashville Net-
work, Country Music Television,
the Grand Ole Opry, Opryland
Park and Hotel, four independent
television stations and three radio
stations, and cable TV systems in
southern California.

The company’s press release
says that ‘““all management and
employees of the companies will
be retained.”

First Boston will be the lead un-
derwriter for the offering of 7.65

(Continued on page 78)

major-label distribution.

“We’ve been impressed by Rhino
Records’ aggressive and innova-
tive marketing style,” said Jack
Morrow, senior VP/GM of licens-
ing for Hanna-Barbera Produc-
tions, in a prepared statement.
“They share our view that these
new tapes and CDs will be appeal-
ing to the audience who grew up
with the Hanna-Barbera charac-
ters, as well as the new generation
of Hanna-Barbera fans.”

Kid Rhino approached Hanna-
Barbera about striking a deal as
part of Rhino’s plan to build up the
children’s division. ‘““We want to do
a combination of licensing, such as
this deal and the one with Rabbit
Ears, as well as breaking new art-
ists,” says Mueller. “We want to
do some oldies stuff, too; there’s
are lots of voids in the market.

It is unclear how Hanna-Barbera’s
proposed sale to Turner Broadcast-
ing System or one of its other suitors
would affect the Kid Rhino deal (Bill-
board, Sept. 14). However, Mueller
says, “We believe Hanna-Barbera
will be honoring any agreement
made before the deal.” She says it
was common knowledge when Kid
Rhino made the deal with Hanna-Bar-
bera that the animation company was
looking for a buyer.

While Kid Rhino has no video
rights in the deal, Mueller says it will
work with Hanna-Barbera’s home
video unit on possible co-promotions.

No one at Hanna-Barbera was
available to comment on the deal.

He’s Got Spirit. MCA Entertainment Group Chairman Al Teller receives the *Spirit
of Life” award from the Music and Entertainment Industry Chapter of the City of
Hope at the charity’s Sept. 4 fund-raising gala. The gala exceeded the $2.5 million
fund-raising goal, raising more than $3 million. Shown, from left, are Zach Horowitz,
executive VP, MCA Music Entertainment Group and president of the Music and
Entertainment Industry Chapter of the City of Hope; Harold Berkman, president,
Music Express, and executive board member, Music and Entertainment Industry
Chapter; Bruce Hinton, president, MCA Records Nashville and Nashville chair for
the dinner; Teller; John Frankenheimer, executive board member, Music and
Entertainment Industry Chapter; Jerry Sharell, executive VP of entertainment and
marketing, Westwood One Companies, and executive board member, Music and
Entertainment Industry Chapter; and Bruce Resnikoff, senior VP of special markets
and products, MCA Records, and executive board member, Music and
Entertainment Industry Chapter. (See page 78).

EXECUTIVE TURNTABLE

RECORD COMPANIES. Mario Ruiz is promoted to VP of A&R and marketing, Lat-
in America, for EMI Music in Miami. He was A&R and marketing director,
Latin America, for Sony Music International in New York.

Island Records in New York promotes Brian Bacchus to VP of Antilles-
Records (Island’s jazz imprint), Judy Troilo to creative director of video for
Island, and Tina Dunn to manager of national video promotions for Island.
They were, respectively, director of A&R for Antilles, art director for Island,
and video promotions assistant for Island. Additionally, Michael Hacker is
named director of A&R for Island’s Great Jones label. He was national direc-

L

BACCHUS

RUIZ

tor of dance music and special products at Island.

JRS Records in Los Angeles appoints Pat Pipolo director of AC and country
radio and Nick Testa national director of CHR. They were, respectively, for-
mer VP of promotion at MCA Records, and VP at Alpha International.

Tod Elmore is promoted to national promotion manager/alternative music
division for Atlantic Records in New York. He was national college promotion
coordinator for the label.

Tom Starr is appointed Northwest regional promotion manager for SBK
Records in Seattle. He was Northwest regional promotion manager for Holly-
wood Records.

Rhino Records names Antone DeSantis Northeast sales and marketing
manager, based at CEMA Distribution’s New York branch in Hackensack,

r

ALEXANDER

o

MCDERMOTT

L

ELMORE

MULLEN

N.J. He was a sales representative for CEMA.

DISTRIBUTION. PolyGram Group Distribution in New York names David Alex-
ander director of urban sales development, Peter Mullen director of pop sales
development, and Jim McDermott director of alternative sales development.
They were, respectively, director of sales at Entertainment Network in Bos-
ton, national sales director at Island, and pop product development representa-
tive in the Northeast for PGD.

RELATED RELDS. Stephen Radosh is appointed VP of product development at
Philips Interactive Media of America in Los Angeles. He was head of develop-
ment at Pasetta Productions.

Gail Nord is named GM of Penny Lane Studios in New York. She was man-
ager of Soundtrack Studios.
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Springsteen Finds Settlement Suitable
Drops Counterclaim Against Batlin, Sutphin

W BY SUE EPSTEIN
and THOM DUFFY

FREEHOLD, N.J.—The settle-
ment by Bruce Springsteen of
suits brought by former road crew
members Michael Batlin and
Douglas Sutphin (Billboard, Sept.
14) also closes the book on a coun-
terclaim brought by the superstar,
who charged the two former em-
ployees with illegally obtaining
and selling copies of his musie.

The counterclaim was dropped
as part of the settlement an-
nounced Sept. 5 by Springsteen’s
attorneys, Peter Parcher and Ste-
phen Hays of New York, and Mark
Falk of Newark N.J., according to
Hays.

However, sources tell Billboard
the tapes and other material at is-
sue in the counterclaim have not
been recovered. It is understood
that Springsteen will not pursue
his claim against Batlin and Sut-
phin involving the material under

terms of the settlement.

That is one of the concerns left
publicly unresolved after the
closed-door settlement in the high-
ly publicized, four-year legal
match between Springsteen and
Batlin, of Ocean Township, N.J.,
and Sutphin, of Long Branch, N.J.

Terms of the settlement were
not announced, but sources quoted
by the Newark Star Ledger placed
the figure at $350,000 for both
plaintiffs. Batlin and Sutphin and
their attorney, Stephen Scheuler,
offered no comment on the settle-
ment.

Batlin and Sutphin sued Spring-
steen in August 1987, charging he
owed them thousands in overtime
for work on the ““Born In The
U.S.A.” tour and claiming he re-
neged on a verbal contract to offer
them additional compensation on a
level “‘slightly less’ than that of
the E Street Band members.

Although the case was closely
watched by the concert touring in-

Max Weinberg Drumming
Up Plans For Own Label

B BY THOM DUFFY

NEW YORK—Max Weinberg, the
former drummer for Bruce Spring-
steen’s E Street Band, is playing a
new beat as president of his own rec-
ord label, Hard Ticket Entertain-
ment, with distribution through
BMG.

In a high-profile move, the first sin-
gle from Hard Ticket is a song writ-
ten by Springsteen, “Summer On Sig-
nal Hill,” billed to Mighty Max &
Friends, an all-star lineup including
Jon Bon Jovi, Little Steven Van Zant,
Branford Marsalis, Benmont Tench
of Tom Petty’s Heartbreakers, the
Beach Boys, and the Orchestra of St.
Luke’s, with mixing by Bob Clear-
mountain. With all participants do-
nating their talents, proceeds from
the single will go to Big Brothers/
Big Sisters of America.

“Summer On Signal Hill” also will

be on Hard Ticket’s first album,
“Scene Of The Crime,” from Killer
Joe—a group formed by Weinberg,
longtime colleague Joe Delia on pi-
ano, and guitarist/vocalist Jimmy Vi-
vino, who also produced the set. The
album, which also features appear-
ances by Southside Johnny and Phoe-
be Snow, is set for Oct. & release.
Hard Ticket releases will be manu-
factured and marketed through Mu-
sicMasters, an Ocean, N.J.-based rec-
ord company that signed with BMG
Distribution last August, offering
primarily jazz and classical titles.
“The idea was we had the jazz and
classical titles and with the opportu-
nity BMG Distribution afforded, we
wanted the same level of quality in a
popular music vein,” says Jeffrey
Nissim, president of MusicMasters,
explaining how the Hard Ticket part-
nership came about.
(Continued on page 90)

Home Vid Boosts Paramount
But Theatrical Down In 3rd Qtr.

B BY DON JEFFREY

NEW YORK—Paramount Communi-
cations Inc. says that year-to-year
gains from home video helped give a
slight boost to entertainment operat-
ing profits in the third quarter.

The diversified company’s enter-
tainment division reports that operat-
ing income rose to $55.3 million in the
three months that ended July 31 from
$55.1 million in the same period last
year. Revenues from films, home vid-
eo, and television operations, mean-
while, fell 16.1% to $481.7 million
from $574.6 million last year.

Although the numbers for home
video were up, according to the com-
pany, sales and profits from theatri-
cal movie releases were down. “The
Naked Gun 2'/,: The Smell Of Fear”
was a big box-office hit in the quar-
ter, but its receipts fell far short of
those from last year’s blockbuster,

“Ghost.”

“Ghost” was Paramount Home
Video’s biggest U.S. rental hit in the
quarter, reaching No. 1 on Bill-
board’s Top Video Rentals chart. But
Paramount spokesman Carl Folta
says that home video showed overall
gains in the third quarter because of
the success of “Ghost,” “The Hunt
For Red October,” and “Another 48
Hours"” in foreign markets. In video
sales, “Star Trek V: The Final Fron-
tier’” was the company’s biggest
charter in the three-month period.

Keith Benjamin, securities analyst
with Ladenburg, Thalmann, says
that third-quarter results were “at
the low end of my expectations.” He
has revised downward his fourth-
quarter and fiscal-year projections to
97 cents and $1.30 a share, respective-
ly, from 99 cents and $1.45 previous-
ly.

(Continued on page 90)

dustry, it set no new labor-law pre-
cedent for payment to road-crew
employees. Springsteen’s attor-
neys acknowledged in March 1989
that Batlin and Sutphin were cov-
ered by overtime laws but argued
that the statute of limitations
made claims moot for all but the fi-
nal seven weeks of the “Born In
The U.S.A.” tour in 1985, two
years prior to the date they
brought suit.

Springsteen’s attorneys also
noted that Batlin and Sutphin
made between $40,000 and $50,000
per year as equipment technicians

(Continued on page 78)

Unforgettable Album. After her recent sold-out show at the Universal
Amphitheater in Los Angeles, Elektra recording artist Natalie Cole is presented
with a platinum plaque for “Unforgettable” (which has since gone double-
platinum). Shown, from left, are Dan Cleary, Cole’s manager; Elektra senior VP
Tommy LiPuma; Elektra chairman Bob Krasnow; Cole; and producers Andre
Fischer and David Foster.

HUSH’S “Roll The Bones” enters The Billboard 200
Top Albums chart at No. 3, instantly matching the
peak position of the band’s highest-charting album,
“Moving Pictures.”” The veteran hard-rock band
racked up six consecutive top 10 albums between
1980 and 1985, but missed the mark with its last two
studio releases, “Hold Your Fire,” which peaked at
No. 13 in 1987, and ‘‘Presto,” which stalled at No. 16
in late 1989.

The lackluster showing of “Presto” was especial-

first album for Atlantic
following a 15-year stint
with Mercury/Poly-
Gram. But the No. 3 de-
but of the band’s second
Atlantic release more
than compensates.
Fully half of the art-
ists in this week’s top 10

ly disappointing be-

cause it was the band’s
= = o
e rcE——

were stars in the ’70s.
Natalie Cole, whose
“Unforgettable” holds at No. 2, got her start in
1975; Rush first hit the album chart in 1974; Bonnie
Raitt, whose ‘“Luck Of The Draw’ dips to No. 4,
bowed in 1972; Bob Seger, whose ‘“The Fire Inside”
holds at No. 7, first hit the chart in 1969, and Van
Halen, whose “For Unlawful Carnal Knowledge”
dips to No. 8, broke through in 1978.

Two other acts in the top 10—Michael Bolton and
Metallica—first hit the chart in the first half of the
"80s, leaving just three spots in the top 10 for acts
that have debuted in the past seven years.

BUT A FEW new acts are breaking through.
“Naughty By Nature” enters The Billboard 200 at
No. 17. It's the highest entry for a debut album in
years, topping Color Me Badd’s “C.M.B.,” which
entered at No. 19 in August, and EMF’s “Schubert
Dip,” which bowed at No. 20 in June.

Naughty By Nature’s already-gold “O.P.P.”’ sin-
gle holds at No. 1 on the Hot Rap Singles chart,
climbs to No. 12 on the Hot R&B Singles chart, and
vaults from No. 61 to No. 42 in its third week on the
Hot 100.

And Color Me Badd’s “I Adore Mi Amor” jumps to
No. 1 on the Hot 100. The group’s debut single, “I
Wanna Sex You Up,” logged four weeks at No. 2 in
June.

FAST FACTS: Guns N’ Roses’ “Don’t Cry’’ enters
the Hot 100 at No. 76. It’s the follow-up to “You
Could Be Mine,” which peaked at No. 29 in August.
This single is likely to fare better, in part because
the anticipated through-the-roof sales of the about-
to-be-released ‘“Use Your Illusion I”” and “Use Your
Illusion IT"” will put pressure on pop programmers
to join the party.

Two other singles debut even higher on the Hot
100. Motley Crue’s “Primal Scream’” bows at No. 71.

by Paul Grein

Rush Rolls In At No. 3 As Vets Have Their Day:
Nice Debut For ‘Naughty’; GN’'R’s ‘Cry’ Blooms

It’s the first single from the group’s upcoming
greatest-hits set, “Decade Of Decadence.”

Roberta Flack with Maxi Priest’s “Set The Night
To Music” opens at No. 73. It’s Flack’s first single to
hit the Hot 100 since early 1984. The great Arif Mar-
din produced the Diane Warren song, which was a
top 10 AC hit in 1988 for Starship. Pop programmers
are likely to give Flack credit for sheer nerve and
flexibility for teaming up with the younger, hipper
Maxi Priest, who topped the Hot 100 last year with
“Close To You.” (It re-
minds us of when John-
ny Mathis teamed with
Deniece Williams in
1978 for the No. 1 “Too
Much, Too Little, Too
Late.”)

Stevie Nicks’ “Time-
space: Best Of Stevie
Nicks” enters The Bill-
board 200 at No. 30.
Nicks vied with Pat
Benatar as the best-sell-
ing female rocker of the early-to-mid-'80s. Her 1981
solo debut, “Bella Donna,” hit No. 1 and sold more
than 4 million copies. “Sometimes (It's A Bitch),”
the first single from “Timespace,” jumps to No. 66
in its third week on the Hot 100.

Richie Sambora’s “Stranger In This Town’ en-
ters at No. 36. Sambora has teamed with Jon Bon
Jovi and Desmond Child to write a slew of hits for
Bon Jovi (“Livin’ On A Prayer”) and Cher (‘‘We All
Sleep Alone”).

Rod Stewart’s “The Motown Song” jumps to No.
10 on the Hot 100. It’s Stewart’s 14th top 10 hit and
his fifth in less than three years. The hit was pro-
duced by Richard Perry, who, like Stewart, first
reached the top 10 in 1971. Stewart broke through
that year with “Maggie May”’; Perry emerged with
Barbra Streisand’s ‘“‘Stoney End.”

Bryan Adams’ ‘“(Everything I Do) I Do It For
You'’ becomes the first single to log eight weeks at
No. 1 on the Hot Adult Contemporary chart since Al
Stewart’s ‘“Time Passages’ clung to the top spot for
nine weeks in 1978-79.

Phyllis Hyman lands her first No. 1 R&B hit with
“Don’t Wanna Change The World.” The veteran
singer, who is signed to Philadelphia International/
Zoo, had previously landed just one top 10 R&B hit.
That was in 1981 on Arista.

Eddie Money’s “Heaven In The Back Seat’ leaps
from No. 92 to No. 75 in its second week on the Hot
100. It’s the spiritual follow-up to Money’s 1978 hit,
“Two Tickets To Paradise.”

WE GET LETTERS: Jamie K. Branson of Boston
notes that 3rd Bass’ “Pop Goes The Weasel” is only
the second top 40 hit to sample three previous chart
hits. It samples Peter Gabriel’s “Sledgehammer,”
Stevie Wonder’s ‘“You Haven’t Done Nothin,” and
the Who’s “Eminence Front.”

8
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The band that me '
returns with the alb

Emerging full-blown during the Summer of Love, Pracol Harum
captivated an entire generation with the incandescent “A Whiter
Shade of Pale.” That global No. 1 was the genesis of a body of

work of virtua y unparalleled passion a~d grace. Now, more than
two decades after Gary Brooker, Matthew Fisher, Keith Reid and
Robin Trower last made music together, Procol Harum is back. -

0%

i

Bill Graham Mana

“It may be a first: A great '60s band reunites, rerecords, and
emerges with both dignity and reputation fully intact. . . . It’s
[Matthew Fisher's] touch here — both on the Hammond org
and the cowriting of this album’s four best tracks — thrat'.“', :
this a genuine continuation of the U.K. group’s undervalu 0 4
legacy. And . . . singer Gary Brocker's voice still makes thé-':"‘
difference every time. Most of The .P'r(;_q?gél'"Stranger would have
sounded perfectly wonderful in 1969 — and in this case, that’s

a compliment.”
— Dave DiMartino, Entertainment Weekly

THE FIRST SINGLE AND VIDEO:
“THE TRUTH WON'T FADE AWAY"”
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Rock/Studio Action), Geoff Mayfield (Pop Albums),
Terri Rossi (R&B/Rap), Marc Zubatkin (Video)
Chart Production Manager: James Richliano

Asst. Chart Production Manager: Michael Cusson
Asst. Research Supervisor: Silvio Pietroluongo
Administrative Assistant: Paul Page

Chart Surveyors: David Runco
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Editorial

LET FREEDOM’S MUSIC RING IN U.S.S.R.

NO sooner had the old men of Communism been
foiled in their attempt to stage a putsch in the
Soviet Union than the sound of rock’n’roll was
once again heard in Red Square. Even as Presi-
dent Gorbachev was being brought back from
his three-day internment in the Crimea, a rock
band was entertaining the throngs of rejoicing
Soviet citizens from the steps of the Kremlin.

That image illustrates a truth that our indus-
try should take very seriously: The thirst for
freedom in the Soviet Union—which is now re-
drawing the lines of authority all over that vast
country—has long been reflected in its people’s
love of Western music.

Less than a decade after the 1917 Bolshevik
revolution, Western jazz bands were already
touring the U.S.S.R.—and by the late "20s, local
jazz bands were cropping up all over the Soviet
Union. Jazz had its ups and downs under the iron
fist of Stalin, but it never died out, and the tradi-
tion established by Soviet jazzmen of the '30s
and ’40s still flourishes in the work of such acts
as the Ganelin Trio and Leonid Chizhik.

Rock’n’roll began seeping through the walls
of the totalitarian state in the '60s and "70s, and
underground copies of Western recordings by

the Beatles, Led Zeppelin, Deep Purple, Carlos
Santana, Elton John, Pink Floyd, the Who, and
others circulated widely. Of equal importance,
the emblems of Western rock culture—blue
jeans, long hair, etc.—were favored by the youn-
ger set, who saw in them symbols of a relation-
ship with Western youth. Finally, indigenous So-
viet rock bands began to emerge, including
Aquarium, Zvuki Mu, Autograph, Kino, and
Televisor. Although not recognized by the offi-
cial musical establishment and unable to find re-
munerative gigs, they struggled on, using their
defiant music as a vehicle for lyrics often critical
of their repressive, stagnant society.

Amid the current confusion over the direction
of the Soviet Union, it is difficult to tell what will
happen to Soviet rock and jazz. But it is certain
that Western groups will continue to be popular
there—as evidenced by the enthusiastic recep-
tion two years ago for Russian concerts by Bon
Jovi, the Scorpions, and Skid Row.

Soviet citizens still don’t have much money to
buy music. The economic prognosis is bad and
rapidly turning worse. But the Western music
industry should recognize the courage of the So-
viet people in standing up for democracy and in

trying to convert their failed system to a market
economy. If there is any way that record compa-
nies and artists can ease the pain of that transi-
tion by providing access to Western music, it
would be an effort well worth making, not only
as a charitable act but as a way to prepare what
will eventually be a huge market for Western re-
cordings.

One idea that comes to mind is for a group of
artists to do a benefit concert in the West and
use the money raised to mount a tour of the Sovi-
et Union. Another is to ship less salable cutouts
to the U.S.S.R., charging Soviet record compa-
nies-only the cost of shipping. And, even if West-
ern labels are not yet ready to do business in the
Soviet Union, they can certainly send executives
on short sabbaticals to help advise that country’s
fledgling music industry. Not only would those
execs be spreading goodwill, but they would also
be gaining valuable experience for the future.

The Soviet people, of course, have many
things besides music to be concerned about, with
winter coming and food shortages looming. But,
just like us, they do not live on bread alone: They
need music to help keep their spirits up through
the grim months and years ahead.

POLITICALLY CORRECT?
The hysteria over Holly Dunn’s sin-
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gle (“Maybe I Mean Yes”) would be
comical, but it's getting increasing-
ly difficult to laugh at the self-ap-
pointed guardians of our “politically
correct” morality. Edward Morris,
in his Nashville Scene column (Bill-
board, Aug. 3), refers to the “darker
meaning” of Dunn’s song. Presum-
ably this pleasant, upbeat little tune
about an old-fashioned date is load-
ed with sinister horrors if we only
strain hard enough to hear them.
Morris concedes that “the song has
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yet to create a 2 Live Crew-level
firestorm,” as if Dunn’s song even
remotely compares with the filth
and vulgarity that permeated “As
Nasty As They Wanna Be.”

Continuing on with his fashion-
able intolerance, Morris shudders at
thoughts of paternalism and refer-
ences to females as “‘girls” (imagine
if we banned every song that con-
tained the word ‘‘girl”’) and con-
cludes by declaring “Maybe I Mean
Yes” to be traitorous to women. Yet
I find it difficult to imagine that
anything near a majority of women
would find this song offensive or
would interpret it the way Morris
and his politically correct allies
have.

Obviously Dunn didn’t interpret it
this way. This is simply a case of a
handful of militant feminists (who,
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as usual, have free access to the lib-
eral media) twisting the words of
this song out of context and then ex-
trapolating to create an issue where
none actually exists. Since feminists
are politically correct, they get what
they want, as opposed to Christian
or pro-family groups, which get
compared with Hitler or the Ayatol-
lah for even suggesting warning la-
bels on records.

Next time out, Dunn should re-
cord a song laced with obscenities,
blasphemy, and threats of revolu-

tion and violence. The video of the
song should contain simulated sex
scenes (of a variety of ‘“‘orienta-
tions”), bodily dismemberment, in-
verted crucifixes, and plenty of pen-
tagrams. Then it won’t get banned.
Tim Whitehead

Johnson City, Tenn.

Billboard’s country music editor,
Edward Morris, replies: Criticizing
Dunn’s ‘“Maybe I Mean Yes” had
less to do with political correctness
than it did with pointing out a tech-
nique of psychological conditioning.
If you say (or sing) a message
enough times, it gradually becomes
entrenched in the minds of those
who hear it. The more prettily pack-
aged a harmful concept is, the more
insidious and dangerous it becomes.
It doesn’t matter whether Dunn
meant to send a harmful message
about women’s ability to know and
speak their own minds; the fact is
that she did.

In spite of my complaints about
Dunn’s message, there was no sug-
gestion in my comments that her
song should be banned or labeled.
All I did was call it as I saw it.

TRAGEDY OF DOTTIE WEST

I am writing about Dottie West and
her death, which was a tragic loss to
the country music industry. I did not
personally know this great lady, but
many of my close friends did—there-
fore, I am indirectly affected by her
life and death.

As I watched the news and fol-
lowed the tragic events of her life for
the past year, it appalled me to see
how an industry supposedly based on
“family qualities” could literally turn
its back on one of its own.

With all of the millions of dollars
her so-called friends and people in the
industry have, why is it that a car and
driver could not have been arranged
for her transport to and from the
Opry? And why is it that a benefit
wasn’t thrown to help bail her out of
her Internal Revenue Service prob-
lems?

It broke my heart, and those of

many others, I'm sure, to see the
footage on the news of the auction of
her home and her cherished personal
possessions—and she had the cour-
age to be present!

She was a woman of incredible
strength and an inspiration to us all. I
only hope that, in the future, that
“family” would look after each other
and be more supportive and less
wrapped up in itself and stop to con-
sider those less fortunate.

I know what it’s like to be on the
receiving end of kind and generous
friends in times of need. But where
the *& #! were West's friends when
she needed them?

Lynda Emon
Nashvilie

BMI'S SPLIT DECISION
The article in the Aug. 31 issue about
the recent decision by Judge Joyce
Hens Green in the Washington, D.C.,
case between BMI and the cable in-
dustry is accurate in stating that
BMI “definitely triumphed” insofar
as BMI’s basic product, the blanket li-
cense, was upheld against an anti-
trust attack that would have effec-
tively ended BMI licensing of the ca-
ble industry. The court absolutely
and without qualification rejected the
cable industry’s attack, which took al-
most the entire trial, as to both cable
programmers and operators.
Whether the cable industry is also
entitled to claim “victory” because of
what the court said about split licens-
ing is a more complicated question.
The court found that BMI has never
insisted on split licensing as the only
licensing alternative and that BMI
had not violated its consent decree.
BMI has been attempting to get for
its composers and publishers their
fair share of cable monies, whether
on a split or through-to-the-viewer ba-
sis. The court saw BMI’s efforts to
maximize revenues as a “laudable”
goal, and said that, even if BMI
charged prices to the cable program-
mers far in excess of what it was
charging, this would be entirely law-
ful. The programmers, in turn, would
be free to pass these higher charges

on to the cable operators. It was only
if BMI insisted on licensing both the
operators and the programmers that
BMI would have violated its consent
decree, the court stated. I question
whether the cable industry can really
claim victory even about this narrow
aspect of the case. Since the real is-
sue for BMI has always been the size
of the payments, not the number of
checks it receives, the cable indus-
try’s “victory”’ on even this issue is
Pyrrhic at best.

One more thing about the national
cable industry proclamation of “vie-
tory”: Brenda Fox of the National
Cable Television Assn. is quoted as
saying that the court did not find
there are two public performances in-
volved when the cable programmers
transmit to operators who retransmit
to home viewers. Yet Fox concedes,
in the article, that the local operators
are publicly performing. And the
court ruled that Disney Channel and
Black Entertainment Television—
both programmers—were infringers.
In fact, the court specifically held
that cable programmers’ satellite
transmissions to cable operators are
public performances. Disney Channel
and BET, having no license for those
transmissions, were found liable at
the rate of $45,000 per song. Since 1)
it was conceded that operators public-
ly perform, and 2) Disney Channel
and BET were held to have publicly
performed, it seems obvious that
BMI, not the cable industry, won on
the “two performances” aspect of the
case as well.

- Edward W. Chapin
General Counsel

BMI

New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Labels Seek Alternatives For 12-Inch Single Market

@ BY LARRY FLICK

NEW YORK—A recent WEA pro-
nouncement suggesting the compa-
ny plans to phase out commercial
12-inch singles (see story, page 1)
has provoked several major labels
to consider alternate methods of ac-
commodating sectors of the indus-
try that continue to rely on the for-
mat.

Atlantic plans to issue 12-inch
product through New York-based
dance indie Big Beat, an option that
will also be open to its associated la-
bels, Atco, East-West, and Inter-
scope.

Sources at Elektra, EMI, and
Capitol all note that similar plans
are being considered, but have not
been confirmed. They speculate
that Elektra has its recently signed
deal with Select as a possible ave-
nue, while EMI and Capitol can go
through the newly formed Slammin’
Records, a rap/urban label that
manufactures 12-inch singles
through Quark Records.

Meanwhile, Virgin, which had re-
turns estimated at 80%-90% on 12-

inch singles last year, has said it
will eventually discontinue commer-
cial 12-inch dance singles complete-
ly in favor of promo-only vinyl for
club DJs. In fact, Virgin has already
decided to stop pressing commercial
12-inch versions of rap and urban
singles.

Although sales of 12-inch singles
have declined dramatically over the
past two years, club DJs continue to
use the format almost exclusively in
programming music. Additionally,
dance music specialty stores and
other mom-and-pop outlets still sell
12-inch singles at a reasonably
healthy rate.

The future of 12-inch vinyl has
been the source of heated debate in
the dance music community since
the demise of the 7-inch single and
decrease of vinyl album production
in 1990. DJs have continually cited
flaws in CD equipment marketed to
clubs as a reason for not converting
to CDs. Majors have responded by
asserting that promotional vinyl
will be available to DJs indefinitely.

“Until there is CD equipment that
the majority of DJs are comfortable

with, we will always press 12-inch
vinyl for clubs,” says Craig Kostich,
VP of contemporary music at
Warner Bros. “They’re reluctant to
make the change, and I can’t blame
them at this point. We would be cut-
ting off potential profits by not ac-
commodating club DJs. The expo-
sure they provide is often vital to
breaking a lot of our acts.”

Joey Carvello, senior director of
dance music and crossover projects
at Atlantic, agrees.

“A lot of the major crossover ra-
dio stations in this country add
dance and rap records based on 12-
inch sales research and club activi-
ty,” he says. “This label needs to
stay in the 12-inch singles business,
and Big Beat will make that hap-

”

pen.

YEAR-OLD PLAN

Carvello says Atlantic signed a
P&D deal with Big Beat two months
ago with an eye toward eventually
issuing all of its 12-inch dance prod-
uct through the small label. He
notes that Atlantic has actually
been developing this idea for over a

year now, citing a one-off experi-
ment earlier this year with a single
by German dance artist Qoscha that
was released through Quark Rec-
ords.

One of the primary benefits for a
major releasing 12-inch singles
through an indie is that indies have
traditionally nurtured stronger re-
lationships with smaller specialty
stores. “They speak the same lan-
guage, which can help keep majors
prominent at a street level,” says
Carvello.

It is also cheaper for a major to
put out 12-inch vinyl through an in-
die. “These kinds of deals usually
involve the indie absorbing a decent
portion of the manufacturing
costs,” says Curtis Urbina, presi-
dent of both Quark and Slammin’.

Urbina also notes that there is lit-
tle risk for a major in releasing 12-
inch vinyl through an indie. “We
don’t press as many singles, so
there’s less of a return factor. Also,
they retain full rights over CD and
cassette formats, which is where
they see their real money coming
from.”

12-INCH SINGLE FADING FAST AS CD-5 MAKES DIGITAL DISPLAY

(Continued from page 1)

month. It’s still an important configu-
ration in certain areas of the country,
but it’s declining rapidly. At some
point in 1992, the 12-inch will suffer
the same fate as the vinyl LP.”

While Droz declines to confirm ru-
mors that WEA will eventually insti-
tute a ‘“no returns” policy on 12-inch
singles, he admits that the return
rate is “higher than we want it to be”
and the rate on CD-5s is “definitely
not high.”

If WEA does move out of the 12-
inch single business, it will likely af-
fect others, even labels that still are
committed to the 12-inch. “We go
with retailers,” says MCA VP of
sales Harold Sulman. “If the retailers
stop carrying vinyl completely, we
have no option. So if WEA is to really
do it, that will start the ball rolling,
and other people will join them.”

One source says the WEA-distrib-
uted Virgin label has a 90% return
rate on 12-inch singles. “When we
have production meetings and they
want to have a 12-inch, I fight it in
most cases,” says Jeff Grabow, na-
tional director of singles for Virgin
Records.

Warner Bros. has been the CD-5
leader and is home to some of the
configuration’s biggest hits. Madon-
na’s ‘“Vogue” CD-5 shipped more
than 218,000 units, while the 12-inch
shipped 192,000, before returns. “Six
months down the road, that cavern is
indeed wider,” says Andre Knecht,
national singles coordinator for
Warner Bros.

“I believe that vinyl is on its way
out, and the numbers bear that out,”
Knecht adds. ‘“Vinyl is steadily de-
clining not only in gross sales, but in
net sales. The returns for vinyl are
growing at an alarming rate.”
Knecht, however, maintains that “as
long as there is a demand and a need
for 12-inch vinyl, we will make it
available.”

Warner Bros. is attempting to deal
with the returns problem by cancel-
ing its discount programs on 12-inch
singles. “That’s one way to ensure
that only those people that really
have a use for 12-inch vinyl will make
those purchases,” Knecht says.
Warner Bros., however, “gladly” of-

fers discounts on CD-5s, he adds.
While superstar pop acts like Ma-
donna and Prince have had the most
successful CD-5 maxisingles on
Warner Bros., titles by modern rock
outfits such as Depeche Mode, Era-
sure, Electronie, and Jane’s Addiction
have also logged impressive sales.
Elektra Entertainment, one of the
earliest backers of the CD-5, has also
had success with releases by modern
rock acts such as the Cure, the Pixies,
and the Sugarcubes. While the label
no longer issues 12-inch singles for

‘The consumer has
moved over to
the CD single’

those acts, it does continue to press
12-inch singles on its rap acts, says
VP of sales Kenny Hamlin.

EMTI has also scored with the CD-5.
According to Ken Antonelli, national
VP of sales for the label, EMF’s “Un-
believable” CD-5 has sold more than
100,000, “at least five times more
than the 12-inch.”

Yet Antonelli is not sure that the
CD-5 alone is the answer. “Right now
we're really in a transitory period.
There seems to be a market for all
three configurations—CD-5, 12-inch,
and cassette maxisingle.”

TARGET AUDIENCE

What type of acts have successful
CD-5s? “I think you’ll find that CD-5s
sold real well for acts that sell al-
bums well and have hit singles,” says
Atco VP of sales Alan Voss. Yet oth-
ers maintain that only certain types
of artists are successful on CD-5. One
source says that Atlantic failed to sell
many Debbie Gibson CD singles.
“Little girls are not going to pay
$4.99 for a single, and a lot of them
don’t have CD players,” the source
says. “When you put something like
Debbie Gibson or Paula Abdul on CD-
5, it won’t work.”

Arista Records has also yet to ven-
ture heavily into CD-5. “We are still
testing the waters,” says Kirk Bonin,
national director of urban marketing

for Arista Records. While Arista has
released a few CD-5s for alternative
acts such as the Chureh, it has not ex-
perimented heavily in the dance maxi-
single market with the configuration.
On the pop front, Lisa Stansfield’s
“All Around The World” sold about
125,000 copies on CD-5, but cassette
single sales were up to 900,000.

ALBUM SALES CONCERN

Bonin, however, notes that busi-
ness on 12-inch vinyl is down. The
KLF’s “3 A.M. Eternal” has sold
fewer than 50,000 units on 12-inch vi-
nyl. The maxisingle was not released
as a CD-5.

“We’re concerned about album
sales,” Bonin adds. ‘“We're not cer-
tain how much that [CD-5] clips into
album sales.”

MCA has also not released a lot of
product in the CD-5 configuration.
“If you have rock records or alterna-
tive acts, it really fits the CD-5,” says
MCA’s Harold Sulman. “But in our
case, we have a strong urban roster
and we do very well with the 12-inch.
I haven't heard any discussion about
dropping the 12-inch for the CD-5.”

Sony Music senior VP of sales
Danny Yarbrough says the CD-5 is
making inroads at retail. Sony, how-
ever, “still has some very significant
12-inch maxisingle business, but we
have seen that marketplace decline,
especially in the last four or five
months.”

Although Yarbrough says returns
on 12-inch singles have gone up, the
configuration is still economically
feasible and has helped break acts
such as C&C Music Factory, he says.

Capitol VP of sales Lou Mann says
of the CD-5: “It is taking over. Retail-
ers are finally figuring out where to
put it. The sections are starting to ex-
pand and that is a sure sign that it’s
taking hold and consumer acceptance
is there.”

Capitol, however, will continue to
issue 12-inches on certain titles. “On
an artist like M.C. Hammer, we can’t
ignore the dance-club market,” Mann
says. “And the only way to reach it is
with 12-inch vinyl.” The first two sin-
gles from Hammer’s forthcoming al-
bum, “Too Legit To Quit,” will be is-

sued on 12-inch vinyl, Mann says.

According to Mann, CD-5 sales dif-
fer from artist to artist. Young M.C.’s
“That’s The Way Love Goes” has sold
about 30,000 12-inch singles and CD-5
singles. “3 Strange Days” by modern
rock act School Of Fish has sold more
than 15,000 units on CD-5, compared
with 1,500 12inch singles and 5,000
cassette maxisingles.

“We’re limiting 12-inch singles pri-
marily to the clubs and DJs,” Mann
says. “The consumer has moved over
to the CD single.”

Tower Records senior VP of retail
operations Stan Goman concurs.
When asked if Tower plans to get out
of the 12-inch singles business, Go-
man says: “I don’t think we are. I
think the consumer is. We're not pull-
ing and returning them, but sales are
dropping off, and the CD-5 is going to
soon replace them ... Consumers
don’t have turntables anymore.”

Although Goman says Tower will
hang onto 12-inch singles to “the bit-
ter end,” he adds that the “‘end is
coming faster than even we had an-
ticipated.”

Westwood Onl
Downgraded
On Debt Issues

W BY DON JEFFREY ;

NEW YORK—Mgody’s Investors
Service has downgraded its rat-
ings on two of Westwood One
Inc’s debt issues, asserting that
the owner of radio stations and ra-
dio syndication' networks has a
“hkehhood of liquidity difficul-
ties.” .

Lower debt ratings often in-
crease a company’s costs of bor-
rowing money and thus depress
profits.

Moody’s notes that the Culver
City, Calif -based company will be
faced with an additional $6 million
in semiannual interest payments
beginning in December and that
“operating cash flow will be insuf-
ficient to cover the added cash in-
terest expense,” The additional
payments are on a private place-
ment of bonds.

Accordmg to Moody s, the re-
cession has “negatively impacted”
the company’s revenues and cash
flow.

Westwood One executives were
unavailable for comment at press
time. .

Moody’s has downgraded  the
ratings on about $49 million of
Westwood debt from B2 to B3.
Tina Emmet, a Moody’s analyst,
says B3 is “one notch above” the
rating that indicates “a high risk
of default.”

In the second quarter which
ended May 31, Westwood One
posteda net loss of $4.07 million
on revenues of $36.4 million, com-
paredw:’rt.haae,tlossof&ﬂlrm-@
.lion on revenues of $37.3 million a
'year ‘earlier. Operating profit,’
however, was up 8. 4% to $1 86 mll-
lion.

Westwood One operates the -
Mutual Broadcasting System,
NBC Radio Networks, radio sta-
_tions in New York and Los Ange-
les, and the trade pubhcatnon Ra-”
dio & Records. =

The company’s stock, fell 25
cents a share in over-thecounter
trading at press time and closed at
$1.625. <

FTG OKs FGG Plan To Ease Up
On Station Ownership Regulations

@ BY PHYLLIS STARK

NEW YORK—The Federal Trade
Commission’s bureau of economics
has advised the FCC that relaxing
station ownership regulations would
not be a violation of FTC antitrust
policies.

The FTC'’s ruling was submitted in
response to the FCC’s announced in-
tention to consider revisions of its
ownership restrictions. Current laws
limit ownership of stations by any
one group to 12 AMs, 12 FMs, and 12
television properties. Further, exist-
ing laws prohibit ownership of more
than one AM, one FM, and one televi-
sion station per market.

According to the FTC, “the large
number of competing radio stations
in most markets doesn’t justify a pre-
sumption that multiple same-service
ownership will reduce variety or cre-

ate market power ... Imposing na-
tional ownership limits is not likely to
increase the variety of programming
available to listeners, or to protect
competition in advertising markets.
It may, however, prevent firms from
realizing certain efficiencies from
group ownership.”

In the last few years, a heavy vol-
ume of local market agreements
have been testing the boundaries of
the existing FCC rules. Under these
agreements, one station leases the
airtime or the commercial inventory
of another station in the market. In
its filing to the FCC, the FTC sug-
gested that LMAs should continue to
be examined on a case by case basis
under existing antitrust laws.

Assistance in preparing this story
was provided by Dave Kelly in
Washington, D.C.

12

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 21, 1991
- -


www.americanradiohistory.com

The Seattle Scene: New Rock Players Vie With Vets

B BY SEAN ROSS

NEW YORK—Just as Seattle’s rock
stations were settling in to enjoy
their great spring books, the End
came. The two mainstream rock-
ers—KISW (3.6-5.9 12-plus) and
KXRX (3.6-5.3—had just put some
distance between themselves and
classic rock KZOK-FM (3.2-3.3)
when rumors began circulating that
Noble’s long-suffering AC KMGI
would go modern rock, something
that finally happened in late August
when KMGI became KNDD (The
End).

KNDD isn’t Seattle’s only new
player. Earlier this year, Enter-
com’s easy listening KBRD became
rock/AC KMTT (The Mountain).
With Z-Rock affiliate KZOK-AM,
that makes six rock stations of vari-
ous stripes. If Seattle is not quite as
tight as Denver—home to seven
rock FMs—it will still be a closely
watched battle this fall as KISW
and KXRX deal with rivals on their
upper and lower flanks. And as
KNDD and KMTT work to over-
come Seattle’s traditional coolness
to new stations.

KISW: PROUD TO BE VANILLA

Although Seattle is one of the few
markets with two mainstream al-
bum rockers, KISW and KXRX
have had fairly well-established po-
sitions since the mid-’80s. KISW
was the hard-rocking music ma-
chine; KXRX was more eclectic,
playing some blues and modern
rock long before blues became a
normal part of album rock radio. It
was also the station known for
strong air personalities, many of
them taken from KISW, and for un-
usual marketing campaigns.

KISW PD Steve Young thinks the
distinction between the two rockers
is breaking down. ‘“There’s less dif-

ference in the current music be-
tween us and KXRX than there was
a year-and-a-half ago. They’re cer-
tainly harder than they were. When
they came on, they were positioned
to be a very entertaining station
without the hard edge and that's
certainly what they were until [18
months ago].”

As for the personality issue,
Young says morning man Bob Riv-
ers, who faced tough sledding at
first, was an important part of
KISW'’s spring rise. “It was the
first time in five years that we've
had anything consistent in morn-
ings,” he says. Rivers’ stunts at
KISW have ranged from the “Nude-
stock” festival at a local nudist park
to a bogus format change to “classi-
cal rock” on April Fool’s Day.

That stunt, incidentally, stemmed
from rumors that KISW was ready
to ditch album rock altogether, ru-
mors Young traces back to KISW
buying a run-of-schedule TV cam-
paign this spring instead of a more
conventionally male-targeted sched-
ule. It was the first time KISW had
been on TV in several years.

One might expect that there
would have been a massive change
in KISW’s sound following the re-
cent departure of GM Beau Phillips.
But even KISW’s rivals say such
changes never occurred. And Young
is proud of KISW’s consistency.
“We’ve been accused of being a va-
nilla radio station. Some people
might be insulted, but we’re rather
complimented,” he says.

KXRX OFFERS LISTENERS A BOFF

KXRX PD Brew Michaels, who
was upped from MD last year, denies
that KXRX has become less progres-
sive during his regime. While he does
allow that KXRX has trimmed its
playlist, the titles it does play, he
says, still cover all the stylistic bases.

Dialing For Dollars: Jocks’

Agents Are Making Own Name

EBY PHYLLIS STARK

NEW YORK—As the economic cli-
mate worsens and radio becomes in-
creasingly unstable, business is
booming for the handful of mega-
agents who handle large numbers of
radio personalities.

Among these mega-agents are Chi-
cago’s Saul Foos, Philadelphia-based
Glenn A. Goldstein, and Boston’s Bob
Woolf. All three are lawyers, a sign
of the times since employment con-
tracts are now not only more widely
used in radio than ever, but also more
complicated—often including clauses
like noncompetes, right of first refus-
al, and termination for cause.

“[Clients] are asked to sign a legal
document, but it is much more pro-
found a document than just salary
[now],” says Foos, who has been rep-
resenting broadcasting talent for 22
years. “With more companies going
broke, the talent now realizes that

they need to be protected so the con-

tract has become more important.”

Goldstein, who prefers the term
“advocate” to agent, adds that it is
helpful to be an attorney in the busi-
ness today, “particularly if you want
[your contract] tested in the courts.”

Foos claims about 200 radio clients,
including WHTZ New York morning
man Gary Bryan, WKQX Chicago
morning man Robert Murphy, and
KKDA-FM Dallas/WGCI-FM Chica-
go jock Tom Joyner. Unlike most
agents, Foos’ business includes ele-
ments of talent development. In the
last year, he has put radio veterans
Fred Winston and Chuck Buell in
charge of critiquing and coaching tal-
ent.

Goldstein represents a wealth of
Philadelphia talent, including
WMMR PD Joe Bonadonna and the
majority of that station’s full-time air
staff, WYSP’s Ed Sciaky, WUSL’s
David Sanborn and Jo Jo Davis,
WEGX APD/MD Jay Beau Jones, as

(Continued on page 15)

KXRX was out-of-the-box this year
on modern rock crossovers from
School Of Fish and Jesus Jones. And
the jocks still get to pick one left-field
oldie an hour, which can range from
Big Country’s “In A Big Country” to
Mason Ruffner’s “Gypsy Blood.”

As for any musical similarities be-
tween the two rockers, Michaels
claims that’s KISW’s doing. KXRX
does not do callout research for cur-
rents. KISW does. As a result, “We
tend to break the currents and they
tend to hammer them when they're
actually recurrents,” Michaels says.
“We were out of the box on Chris
Whitley’s ‘Living With The Law.’

Now it’s in heavy rotation for them
and a recurrent for us.”

KXRX has also been particularly
successful at corralling label time
buys to spotlight new music. The
KXRX/Tower Records “Eargasm Of
The Week” gets three to five plays a
day. There is also a daily “Hometown
Heroes” feature at midnight and, Mi-
chaels says, even more local music on
KXRX now that acts like Soundgar-
den, Alice In Chains, and Pearl Jam
have record deals.

Like KISW, KXRX did heavy out-
side marketing in the spring, relying
on buscards and billboards with un-
usual vocabulary words, e.g.,

LT

“agog,” “gorp,” and “boff”’—"which,
contrary to street vernacular, actual-
ly means a hearty chuckle,” Michaels
says. By using odd words that still
had some relation to the station, he
says, KXRX was able to position it-
self without violating its “anti-radio”
image.

As for KISW possibly cutting into
KXRX'’s personality franchise, Mi-
chaels calls Rivers “a master of get-
ting his own publicity. The facts are
that [KXRX morning team] Crow &
West beat him in every demo this
spring. I hear nothing about KISW in
our research except that they’ve been

(Continued on page 15)

THE COUNTRY MUSIC ASSN.
has announced the winners of its
1991 Broadcast Awards. Station-of-
the-year winners are KNIX Phoenix
(large market), KSSN Little Rock,
Ark. (medium), and KYKZ Lake
Charles, La. (small). Air-personality
winners are Bill Whyte, WUBE Cin-
cinnati (large), Ernie Brown, KVET
Austin, Texas (medium), and Rick
Mize & Gwen Wilson, WKNN Pas-
cagoula, Miss. (small). Notably, two
of the three station winners—KNIX
and KSSN—were Billboard Radio
Award winners also.

PROGRAMMING: MORE LMA NEWS

Owner Tom Joyner says there is
a tentative LMA deal between his
forthcoming WTFX Louisville, Ky.,
and crosstown WHAS/WAMZ, if
the FCC gives the arrangement its
blessing. Meanwhile, the LMA be-
tween country WFXX-FM Wil-
liamsport, Pa., and top 40 rival
WHTO has collapsed. WFXX-FM
has gone album rock WZXR under
consultant George Harris. WFXX-
AM remains automated country.
Also, AC WWWB (B100) Greens-
boro, N.C., and rival oldies WMQX
are now being sold in combo but
have not combined sales staffs.

Following last week’s LMA deal
between AC WLMG New Orleans
and KNOK, the latter has dropped
its adult-alternative format to go to
Satellite Music Network’s urban/
AC as KMEZ (The Big EZ). Former
PD Don Ames (504-246-7629) is out.

WAXY Miami PD Barry James is
the new PD at AC KYKY St. Louis
... WMAG Greensboro, N.C,, PD
John Jenkins will be the new PD at
WKSZ Philadelphia by the time you
read this ... Although nothing was
signed at press time, Group W
Broadcasting had reached a tenta-
tive agreement to sell KRSR Dallas
to Alliance Broadcasting for about
$11 million.

KOOL-FM Phoenix PD Tom
Peake adds OM stripes following
Andrew Ashwood’s transfer to the
GM slot at WGKL Charlotte, N.C.

KNIX, KSSN, KYKZ Tops In CMA Stable;
Jenkins To KSZ?; Moby Sinks $255 Grand

... Amid format change rumors,
KKBQ Houston OM Melody Hodg-
es and morning man Cleveland
Wheeler have exited.

Easy WEZE Pittsburgh will re-
portedly flip to religious Nov. 4. GM
Jay Morton is out. APD Bill Knight
(412-934-3476) is looking for a new
on-air gig.

WVIC Lansing, Mich., PD Kevin
Robinson is exiting; T&Rs to GM
Sue Prister ... At KKFX Seattle,
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by Sean Ross with
Phyllis Stark & Rochelle Levy

Tom Reddick goes from sales to the
PD/MD slot, replacing PD Deacon
Baker and MD Nikkie Garrett, who
goes to Chicago to do R&B promo-
tion for RCA.

Top 40/rock CHOG Toronto has
switched to a more mainstream ap-
proach. . .. Oldies CKMR (More 94)
has switched back to its original
CKLW-FM calls and is again using
jingles from its AM’s top 40 heyday
as it did in the mid-'80s. CKLW-AM
midday host Dave Prince moves to
mornings as OM Dave Schaffer
comes off the air. Night jock Don
Brown replaces him.

Suburban Milwaukee top 40
WGLB (B100) switches to adult al-
ternative following the demise of
crosstown WBZN. ... WGR-FM (97
Rock) Buffalo, N.Y., switches calls
to WGRF. Across town, adult top 40
WMIQ has switched handles from
Majic 102 to Q102 . .. Business N/T
KDBN Dallas goes to Unistar adult
standards as KCMZ (Memories
1480).

With WZAZ-AM-FM Jackson-

ville, Fla., in receivership, owner/
GM/PD Mark “Jack ‘Have Mercy’
Bellboy” Picus is out. Bobby O'Jay
is overseeing programming from his
PD post at WDIA/WHRK Mem-
phis. The two stations, which had
been simulcast urban/AC, are now
leaning more mainstream urban.
WZAZ-AM will split off for urban/
AC in about 60 days.

The all-sports format makes it
both to small markets and the FM
band this week as WSKR (Score
102.7) Atlantic City, N.J., debuts.
Tom Williams, previously at cross-
town WIIN and WOND, is the new
PD. Jim Quinn—whose back-
ground is in the cable industry—is
GM. Joe Pellegrino joins from
sports WIP Philadelphia for p.m.
drive. Also, WAJD Gainesville, Fla.,
which had been simulecasting top 40
WYKS, goes sports/talk under PD
Tom Collett, formerly a cable TV
sportscaster.

Austin, Texas, will get a new mod-
ern rock outlet in October when new
drop-in KNNC signs on. Richard
Reese is owner/GM. Paul Kriegler,
currently PD of cable outlet KRRK
Omaha, Neb., will be APD/MD ...
AC KKOS San Diego North, Calif,,
goes to rock/AC—not classic rock
as reported elsewhere. Morning co-
host Doug Ray goes to nights re-
placing Barbara Kelley. George
Matthews from KRTH Los Angeles
joins for overnights.

Simulcast country outlet WCOS-
AM Columbia, S.C., picks up SMN’s
traditional country format ... Clas-
sical WIYQ Charleston, S.C., has
gone back to AC as My105 under
new PD/midday man Roger White,
last ND at urban rival WTUA.
Across town, country WBUB
(Bubba 107) is now on the air under
PD/morning man Charlie Lindsay.
John Dixon from rival WMGL will |
do nights.

The owners of WV VY New Bern,
N.C., did move to the frequency of
defunct rival WSFL, but they didn’t
take the top 40 format or PD Allen

(Continued on next page)
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Billboards

FOR WEEK ENDING SEPTEMBER 21, 1991

Hot Adult Contemporary.

HE RADIO

COMPILED FROM A NATIONAL

- F3 . SAMPLE OF RADIO PLAYLISTS
28l G Z2| €< TIME ARTIST
P:E l; S Lﬁ o~ g ; :(E) LABEL & NUMBER/DISTRIBUTING LABEL
‘ * % NO.1 x %
1 i 3 13 (EVERYTHING | DO) | DO IT FOR YOU & BRYAN ADAMS
ABM 1567 8 weeks at No. 1
()| 4 | 4 | 11 | TIME. LOVE AND TENDERNESS ® MICHAEL BOLTON
COLUMBIA 38-73889
3| 3 | 3 | 12| THE MOTOWN SONG © ROD STEWART
WARNER BROS. 4-19322
4 2 2 15 EVERY HEARTBEAT & AMY GRANT
A&M 1557
(5) 8 | 10 | 11 | EVERYBODY PLAYS THE FOOL @ AARON NEVILLE
A&M 1563
()| s 8 | 12 | SOMETHING TO TALK ABOUT  BONNIE RAITT
CAPITOL 44724
7 5 7 | 13 | FADING LIKE A FLOWER  ROXETTE
EM) 50355
101 12 | 9 | TOOMANY WALLS @ CATHY DENNIS -
POLYDOR 867 134-4/PLG
9 7 5 | 13 | ITAIN'T OVER 'TIL IT'S OVER @ LENNY KRAVITZ
VIRGIN 4-98735
12 | 11 | 9 | ITHIT ME LIKE A HAMMER & HUEY LEWIS & THE NEWS
EMI 50364
@D| 13 | 14 | 11 | YOU COME To MY SENSES CHICAGO
REPRISE 4-19205
12| 9 6 | 14 | LOVE AND UNDERSTANDING & CHER
GEFFEN 19023
@)| 17 | o | 4 | EMOTIONS MARIAH CAREY
COLUMBIA 38-73977
18 | 22 | 5 | THEREALLOVE & BOBSEGER & THE SILVER BULLET BAND
CAPITOL 44743
15| 11 ] 9 | 15 | LILY WAS HERE @ DAVID A. STEWART/CANDY DULFER
ARISTA 2187
UNFORGETTABLE & NATALIE COLE
16 14 13 15 ELEKTRA 4-64875
17 ] 16| 16 | 15 | CAN YOU STOP THE RAIN # PEABO BRYSON
COLUMBIA 38-73745
91 | 22 | g | ALLIHAVE # BETH NIELSEN CHAPMAN
REPRISE ALBUM CUT
CAN'T FORGET YOU & GLORIA ESTEFAN
ls 15 15 18 EPIC 34-73864
25 | 27 | 3 | IF THERE WERE NO DREAMS NEIL DIAMOND
COLUMBIA ALBUM CUT
@D| 27 | 31 | 5 | DON'T WANT TO BE A FOOL # LUTHER VANDROSS
EPIC 34-73879
* % * PQWER PICK*X % %
@ 30 33 8 SUNRISE & THE TRIPLETS
MERCURY 868 414-4
@3)| % | 2 | & | THEGIFTOF LOVE BETTE MIDLER
ATLANTIC 4-87633
33 | 35 | § | SOMEWHERE IN MY BROKEN HEART # BILLY DEAN
SBK 05404
PLACE IN THIS WORLD ® MICHAEL W. SMITH
25 20 18 ZG REUNION 19019 /GEFFEN
2% 29 28 8 g(I:PEBEBI DON'T HAVE YOU ¢ RONNIE MILSAP
alazlala mgﬁsszmm WORDS # EXTREME
RUSH RUSH # PAULA ABDUL
28 19 19 20 CAPTIVE 4-98828/ViRGIN
9| 23| 17| 16 'srg(%g?GEAM IS STILL ALIVE & WILSON PHILLIPS
30| 31 | 29 | 8 | THE PROMISE OF A NEW DAY ® PAULA ABDUL
| CAPTIVE 4-98752/VIRGIN
THE LAST TO KNO @ CELINE DION
31 | 2 | B | 1] eecsasese w
32 | 28 | 25 | 22 | POWER OF LOVE/LOVE POWER @ LUTHER VANDROSS
EPIC 34-73778
1 CAN'T WAIT ANOTHER MINUTE @ HI-FIVE
33 37 39 5 HVE 1445/RCA
LOVE 1S A WONDERFUL THING © MICHAEL BOLTON
34 32 30 23 COLUMBIA 38-73719
BE R E&%Blggmv ® AMY GRANT
WALKING IN MEMPHI IS COHN
36 35 32 22 ATLANTIC 4-87747 = MARE
* % *HOT SHOT DEBUT * * %
LIVE FOR LOVING YOU & GLORIA ESTEF,
@ NEw ’ 1 EPIC 34-73962 = A AN
FOR YOU MICHAEL W. SMITH
42 48 3 REUNION 19103/GEFFEN _ A —
I'LL BE THERE & THE ESCAPE CLUB
3 | 3 | 37 | 18 | arianmc a-87683 CAPEC
0 |3 | 38| 7 bg&wgve TOFLY @ TOM PETTY & THE HEARTBREAKERS
50 _ 2 WHEN YOU TELL ME THAT YOU LOVE ME & DIANA ROSS
MOTOWN 2139
| DON'T WANNA CRY & MARIAH CAREY
4 43 43 25 COLUMBIA 3873743
NIGHTS LIKE
43 40 42 10 VIRGIN 4—598798 THIS i i
RHYTHM OF MY HEART # ROD STEWART
4“ 3 40 28 WARNER BROS. 4-19366
45 | 42 | 45 | 4 | WHEN A MAN LOVES A WOMAN MICHAEL BOLTON
COLUMBIA ALBUM CUT
| ADORE M{ AMOR © COLOR ME BADD
46 47 4 3 GIANT 4-19204
THEME FROM "DYING YOUNG" & KENNY G
4 41 36 9 ARISTA ALBUM CUT
SHINY HAPPY PEOPLE ® R.EM.
NEw » ! WARNER BROS. 4-19242
a9 | a5 | 4 | & S&Rszogg ME, PART OF YOU @ GLENN FREY
50 | 46 | 44 | 20 | STARTING ALL OVER AGAIN DARYL HALL JOHN OATES

ARISTA ALBUM CUT

O Records with the greatest airpiay gains this week. @ Videoclip availability. © 1991, Billboard/BP|

Communications, inc.

VOX JOX

(Continued from preceding page)

Hoover along. WSFL is now album
rock under PD/morning man Fred
Allen, last of rival WKQT. WKQT'’s
Mac McKee and E.L. Burton will do
middays and overnights. WHTK Sa-
vannah, Ga.’s Terry Fox joins for af-
ternoons. Meanwhile, WVVY goes
urban/AC under Willis group PD
Chuck Woodson. Several staffers
from urban rival WIKS are on board,
including Anthony McSwain and
Frank Powers, who are handling
mornings and afternoons, respective-
ly, for now.

CKLU (U103) Winnipeg, Manitoba,
midday host Dave Harrison will be
the new PD of oldies CFQC Saska~
toon, Saskatchewan, when its sale
closes, replacing Lee Friesen. Owner
George Gallagher succeeds the retir-
ing Dennis Fisher as GM. Russ Ty-
son from CJLB Thunder Bay, Ontar-
io, replaces Harrison at U103 ...
WWNK Cincinnati APD Steve Bend-
er is the new PD of WYAV Myrtle
Beach, S.C,, replacing Chris Ling.

WSTU/WHLG Stuart, Fla.,, APD
Mike Walker is the new OM/p.m.
driver at WKBK-AM-FM Keene,
N.H. ... MD Mark Mathis is upped
to PD at KORQ (Q100) Abilene, Tex-
as, replacing Kevin Bell, who re-
mains for middays. Also, Q100 goes
from mainstream to hot AC . .. Long-
time country WKAV Charlottesville,
Va., goes to SMN adult standards.
PD Bo Donald and two other staff-
ers are out.

Consultant Dan Vallie and Talent-
masters principal Don Anthony have
announced a new joint venture called
Morning Masters. The new outfit will
offer a 12-week training course for
morning shows. Vallie Consulting’s
Randy Lane will also be involved
with the new company ... KKDA-
FM (K104) Dallas in-house consultant
Michael Spears is now working with
KCPX Salt Lake City.

Is the Southeastern Urban Broad-
casters Assn. about to be reactivat-
ed? Formed in 1990 to address the
problem of advertiser discrimination,
SUBA hasn’t met since last October.
Now, however, consultant Dean
Landsman has reportedly been con-
tacting urban GMs about the possibil-
ity of reviving SUBA.

POLICE BLOTTER: MOBY TRICK

The Houston Chronicle says
WKHX Atlanta morning host James
“Moby” Carney has been ordered by
a jury to pay KLDE Houston jock
Helen Stone $255,000 as a result of a
1989 incident in which Moby tricked
Stone into announcing on-air that
Glen Campbell was dead. Stone, who
sued for slander and negligence, re-
ceived $5,000 in actual damages and
the remainder in exemplary dam-
ages. Moby claimed the stunt was in-
tended to encourage greater dili-
gence among young broadcasters.

Former WXLK (K92) Roanoke,
Va., morning man Scott Richards
was convicted of fondling the breasts
of a contest winner and her friend,
and exposing himself to one of the
women during their visit to the sta-
tion. He was also convicted on a sepa-
rate charge of using obscenity on the
request line. Richards received a total
of 70 days in jail, a $1,000 fine, and
100 hours of community service. In
other WXLK news, Randy Alexan-
der joins as production director/mid-
days from WGH-FM Norfolk, Va.,
replacing new morning man Larry

newsline...

KRIS FOATE, GM of WQFM Milwaukee, goes to the GSM post at rival
WKTI. No replacement has been named.

AT WHJX JACKSONVILLE, Fla., station manager Bruce Demps is upped to
VP/GM. LSM Bill Reese assumes his GSM duties.

GREG LHAMON is upped from GSM to GM at WCBW St. Louis, replacing
Linda Tiernan, who becomes editor of a religious newspaper.

Dowdy. Also, when WXLK closes on
its purchase of country outlet WXYU
Lynchburg, Va., the station will si-
mulcast WXLK—at least for now—
and become WLYK.

PEOPLE: DON & MIKE OFFICIAL

The long rumored deal between
former WAVA Washington, D.C,,
morning team Don Geronimo &
Mike O’Meara and album rival
WIFK is official. Geronimo &
O’Meara will do p.m. drive at WJFK
starting Oct. 1. Current afternoon
host Cerphe will go to nights, where
he’ll host a “progressive” shift.

At album WMMR Philadelphia,
morning sidekick Mark “The Shark”
Drucker moves to afternoons and
will be paired with “Bubba” John
Stevens. WMMR morning man John
DeBella will no longer refer to his
show as the Morning Zoo.

Top 40 WDFX Detroit morning co-
host Steve Courtney is out. Andy
Savage will now be joined four days a
week by local comedy club owner
Mark Ridley. At rival WHYT, mid-
day host Dr. Drex goes to mornings,
switching shifts with Michael J.
Foxx ... WNEW-AM morning man
Al Rosenberg is out. At press time,
GM Don Nelson was still negotiating
with Rosenberg’s partner, Bob Fitz-
simmons.

At KFRC (Magic 61) San Francis-
co, veteran night host Russ “The
Moose” Syracuse is retiring from ra-
dio. Dan Sorkin goes from after-
noons to nights. Buddy Hatton goes
from fill-in to p.m. drive. Across town
at KSOL, Doug Lee goes from over-
nights to middays as Russ “Ham-
mer” Allen comes off the air.

KFI Los Angeles midday talk host
Barbara DeAngelis exits. Night host
Dr. Laura Schlessinger replaces her
... KZZU Spokane, Wash., APD/MD
Chuck Matheson is out.

Porsche Stevens from KPYR (Old-
ies 98) Memphis is the new midday
host at urban WAMO-FM (Hot 106)
Pittsburgh, replacing Porsche Foxx.
She’ll be known as P.J. Stevens. PD
Hurricane Dave goes to p.m. drive,
replacing Frankie Mason, who may
stay on in another capacity . .. Annie
Ashe is upped from weekends to mid-
days at KBLX San Francisco, replac-
ing Josefa Salinas.

Mark ‘“Mojo” Allen is the new
night jock at WYST (92Q) Baltimore;
Danny Ocean goes to late-nights. Al-
len was last with WRBQ (Q105) Tam-
pa, Fla. Across town at aloum WIYY
(98 Rock), morning team Chris Emry
& Erika are out. PD Russ Mottla
will move from afternoons to morn-
ings.

Marion Seymour returns to radio
for middays at KMTT Seattle, replac-
ing Nancy Walton. Seymour, last

heard on N/T KING, was MD of al-
bum KZAM during the '70s . .. Rob-
ert Reed from WYNF Tampa, Fla., is
the new p.m. driver at WHTQ (Q96)
Orlando, Fla., replacing Annie Sum-
mers ... At WMJJ Birmingham,
Ala., former TV host Tony Giles re-
turns to radio as morning co-host
with Kurt Kilpatrick & John Bell.

N/T WHDH Boston moves finan-
cial hosts Rick Shaffer & Bob
Glovsky to middays. Ted O’Brian
moves to afternoons, replacing Eddie
Andelman ... KQDS Duluth, Minn.,
PD Brice Crousore is out. APD/
morning man Rick Church is interim
PD.

At urban WIMH (102 Jamz)
Greensboro, N.C.,, Traci LaTrelle
joins for middays from WMMJ
Washington, D.C., replacing Keith
Garrett, now with WPEG Charlotte,
N.C. PM. driver Tim Stevens exits;
PD Brian Douglas will do afternoons
for now ... WIMO-FM (Jammin’ 92)
Cleveland night jock Nate Bell re-
turns to WHIX (Hot 101) Jackson-
ville, Fla., for afternoons.

Top 40 KHFI (K96.7) Austin, Texas
will hire former rival KBTS morning
co-host Deborah Cole, despite her
noncompete. K9.7 part-timers Beau
Nasty and Dave Meyers go to nights
at KIOC Beaumont, Texas, and over-
nights at KAKS Amarillo, Texas, re-
spectively.

WABB-FM Mobile, Ala., night
jock Geronimo is upped to MD. Pro-
motion director Marathon Mike goes
to p.m. drive. Both replace Kevin Pe-
terson ... Morning host Scott Pax-
ton is named MD at WHTK Savan-
nah, Ga. ... At WODE (Oldies 99) Al-
lentown, Pa., midday host Andy Guri
and night jock Ken “Hotshot” Ham-
ilton exit. Guri will do middays at
WPST Trenton, N.J., replacing Bar-
bara Spencer.

New York Newsday reports that
former WABC jock Dan Ingram will
join WCBS-FM for weekends . ..
WKHI Ocean City, Md., morning co-
host Brian K. Hall adds assistant
MD and production director duties
while midday jock C.C. McCartney
adds promotion director duties. P/t
Jesse “Crash” Collins takes over
nights from Todd “Slash” Mathews
who moves to weekends.

AC WBHF Cartersville, Ga.,, MD/
p.m. driver Brian Kelly goes to coun-
try rival WYXC as APD/p.m. driver
... WLAV-FM Grand Rapids, Mich,,
PD Denny Schaffer's noncompete
has expired, so he goes to mornings
as Steve LeBenz goes to afternoons.
P/T Debby Deane goes to middays.
Overnighter Monte Montgomery
and night jock Jim Coda switch
shifts . .. Night jock Erik Logan
goes to APD/MD/middays at KEBC
(94 Country) Oklahoma City.
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Fa W % %u
SUMMEH ’9] cal Format %0 ‘91 "9 91 RAD'O -
wwDB N/T 3y 52 45 44
BIRGHES Ww % %8 5 U THE SEATTLE SCENE: NEW ROCKERS VIE WITH VETS
WYXR AC 26 30 31 36 .
i e 38 8 4| (Continued from page 19 -
Copyright 1991, Birch/Scarbor- vk AC 40 27 33 27
ough Research Inc. May not be m(Psz %T gg ;j ;g ;f around forever.” Replies Stapleford, “We're not just  years in classic rock, KZOK fipally
quoted or reproduced without wmm jazz 13 14 13 16 Michaels goes as far as contending  picking up what we've done at 91X had its highest 12-plus shares in re-
prior written permission. Wxew rencommeccial 22 3 13| that “half our shares are given to and plugging it in. It's a Seattle sta- cent memory last summer. “When
Fa W Sp Su  WHYY noncommercial 12 11 16 L1 KISW by mistake. People still think tion. We're looking at what listeners you get a 5.2 share, all the other
Call Format 90 91 91 g1 WHAT [;/ETTROIT 96 S they’re listening to KISW when they ~ want up there and it's going to be dif-  AOR's start taking you seriously,” he
WILB urban s )7 2 88 85 hear Crow & West or Robin & May-  ferent. Our current lists are already  says. “KISW swung more classic and
NEW YORK—SI; _ o A o Dl nard. We just have to rely on the ally  very different.” so did KXRX and that took a chunk
ot T NN W 2dult al 1 64 43 56 | of time and a consistent effort to But Stapleford says the use of out of us.”
WNEW-FM  album 50 42 43 53 WAWW il R a identify the radio station.” mainstream bands probably won’t Since then, KZOK has changed
el G BENy wo urban 8 24 29 53 change, even when KNDD’s re- jocks in every daypart except
i top 40 A O e R WHERE IS THE END? search comes back. “There’s achance ~ Sharpe’s p.m.-drive shift. It djd a
WEAN N/T 33 25 33 40 WRIF album 1 43 47 42 Seattle has had modern rock radio  that some of that stuff won’t make heavy billboard showing in spring,
WKRK ol ook 533 35 39 W N 2 13 43 3| before on both AM (KZAM and sense, but when you test the Beatles, along with a $102.50 artist-of-the-day
WOR N/T 37 37 36 33 m"l'l‘ c Me % ?; gg gg KJET) and on FM (KYYX). Recently, you don’t get negative scores,” he contest with a grand-prize trip to
e s 2 28 28 3w A 9 32 33 30 | however, that franchise has been says. “I don’t see anything wrong London and Paris for Rod Stewart,
WPLJ top 40 28 27 23 28 WNIC L SRS T 2T split between college outlet KCMU Sting, ZZ Top, and Yes concerts. By
zt%: %T if :(1; ﬁ zz; :411& modern § 315 %(1) fg and, to an extent, KXRX. ‘771 ’ . f f the second summer Arbitrend,
AL ey 23 28 27 26 MW O Now, KNDD is on the air with a ere S nOL room I0r  gzox was up 3.3-3.9 from the
WNEW adult std 16 14 14 19 e modern $o1L0 12 very mainstream version of modern 3 AORS I'n th iS town’ spring. KISW, meanwhile, was at a
el e 3Ry ww religious 3 11 11 10| rock. As he does at co-owned XE- 5.4 and KXRX was at a 4.9.
WNCN classical 14 17 17 11 WASHlNGTON D.C.—(7) TRA-FM (91X) San Diego, Kevin Sta- Unlike Dallas, where rock/{&C
WeRSM  abum o e do JpeceM utar 08 118122 134 | pleford—who consults KNDD—  with a station that plays everything KCDU calls itself “classic rock with
LOS ANGELES——( ) WMZQ-AM-FM country 59 57 48 59 throws in many bands not heard on  from Living Colour to Depeche Mode no heavy metal,” KMTT hasn’t tried
SISl 62 39 a4 67 SN 2 42 38 31| other modern rock stations: Black or from Robyn Hitchcock to the Roll-  to position itself as a classic rock sta-
KLOS aibum 48 55 63 56 WAVA top 40 49 46 52 42 Crowes, Genesis, the Beatles, etc. ing Stones. I wouldn’t want to pro- tion. But KZOK has been KMTT’s
RS A MMM NoR o i 42 43 2| Anditis occasionally possible to hear gram a station that was nothing but  top sharing station. And KMTT has
Qm top 4D/dance 23 2; 8 ;; e L 0T i those bands within two songs of each  alternative music. I think that would liners lumping KZOK in with KXRX
modern § § . . : . : .. B 3 g .
KLSX Is rock 25 26 31 32  WROX top 40 34 38 31 33 other on the End. be a drag. I don’t think a lot of and KISW in an attempt to reimage
KWKW gllzarn‘::h 24 26 31 30 haR e R Stapleford admits freely that No- thought goes into that.” the trio as “hard rock stations.”
XBle AC o H R wis modern 16 26 25 28 ble’s decision to go modern rock was Besides, he says, just as the main- KMTT PD Chris Mays says KZOK
A M 26 39 29 27 QW il %3 33 40 2| Thelped along by rock’s great spring  stream album rock outlets will follow  still has a hard rock image left over
KNX N/T 27 35 29 26 W& ﬂassica' %g %g %g 531* book, and that KXRX, KISW, and Se-  a modern rock title with Van Halenor  from the early '80s. Sharpe claims
i i 22 1718 26 CRASAMAM clssscal 29 27 21 20 | attle’s two top 40s are his targets. Foreigner, “if you do hear a Stones that “you can't listen to KZOK and
KFI N/T 18 23 28 24 WY P But rather than worrying about record, you'll hear Nitzer Ebb after say we're hard. The hardest thing we
mpgc §f,‘;',fi:."d 33 ;3 52 §; WIZE jazz 15 17 20 16 KNDD coming onto their turf, both  that and then Depeche Mode pretty play is ‘Smoke On The Water’ ... and
0] uban 12 15 13 22 WK album 3547 23 13| Michaels and Young say that being  quickly.” that’s pretty tame these days.”
KKHJ Spanish 15 15 15 16 WYCB religious 15 11 7 10 so mass-appeal will hurt The End. The two mainstream rockers, Sta- Mays programmed progressive
REbS-FM oldies iR BOSTON— S9 . “I've heard them go from Tom Pet-  pleford says, “both have large audi- rocker KZAM during the '70s. Per-
KGF) oldies 717 3 12 ML, e 35 73 70 73 | ty into the Who, so it’s not accurate ences to protect and different types haps for that reason, and also be-
S Cassical e ace P 67 68 66 13 |  to call them a pure cutting-edge sta-  of listeners within that audience, and  cause Mays is targeting the listeners
rnet urban o3 weko N/T 63 65 62 52 tion,” Michaels says. And if that’s the I'm sure they’re aware of that. They of former eclectic rocker KEZX, it
J o8Bk WBMX AC 35 19 32 42 “ ) " 3 ; i :
KXEZ AC 18 20 12 11 case, ‘‘there’s not room for three can’t just program against each oth- plays more current music than some
L éei':li"(“:sA GO— (53) SR LY aél'gzi C:Z,Tm gé %i %é 3:1) AORs in this town. They can’t touch er. They’re going to ignore us for other rock/ACs, billing them as
oldies . . » 2 = Q o ) g 113 g
' WSSHEM  AC 35 41 47 39 us for attitude, presentation, or as- awhile, and I suppose that’s wise. But  tracks from.the Mountain frgsh
WA 0 37 50 63 iy d o . tute musical judgment. They-may be  one of those stations is going to have  file.” KMTT will go deep on acts like
oL 7MY waix AC % & 31 30| ableto compete with KISW as ajuke-  to be first in trying to deal with us.”  Bonnie Raitt or Mark Cohn and will
WVAZ urban 45 48 67 45 WPLMFM  adultstd 15 19 17 28 | hox, but they’ll have a lot of difficulty play an album cut like, say, “Big Sky
wke ok 34 as a0 W Uinan 20 12 13 33| battling their heritage. They’ll find HARD AND SOFT CLASSICS Country” by Chris Whitley instead of
LS A L adult ol 26 31 23 22| that Seattle is an insular market and ~ KZOK-FM PD Larry Sharpe must ~ “Living With The Law.”
WBBM N/T 42 51 39 34 agg;! :ﬂ)ncr?lmmercial 22 28 27 gg [hard] to crack from the outside.” hope Stapleford is right. After four
WNUA adult alt 34 25 37 33 u 8 14 20 2
WLUP- N/T 30 30 32 29 WBOS album 16 21 17 19
WMAQ N/T 23 39 30 27 WENX modern 16 20 21 18 T ——— e ]
dult std . I 4 26 WXKS adult std 12 7 15 11
R S It I SAN DIEGO—(15) DIALING FOR DOLLARS: AGENTS OF RADIO PERSONALITIES ARE MAKING OWN NAME
NEMT cnsal 10 14 03 19 NMOMARM 0 V41 38 4| (Continued from page 13)
WAL G 5% 3 Koz "™ i, g} ;g gg ;g well as WHTZ’s Elvis Duran going to pay more than $20,000 a  things are going well for a station
& ’ LR g 8 atbum 4 i . . S S . B y
worr g:::z;mmercial fd BN mm tedsme 82 73 84 5 Woolf represents Larry King, Talk-  year, you don’t have a lot of bargain-  they are reluctant to make a change
il '50%3'1'5" ;; o e KeB aibum 84 79 67 23 net’s Bruce Williams, and Boston per-  ing power. You have to have some with someone who is established.
WX AC L9 17 15 14 gy AC 57 27 24 40 sonalities Charles Laquidara numbers and the station has to be do- That gives you some leverage.”
s S Hog g e AC 39 45 56 39 (WBCN), Joe Martelle (WBMX), and ing some business. Then [representa- In general, however, Woolf says, “I
gi KIFM adut alt 32 35 39 36 g som ) ,
WNig classical 129 11 10 gyxy AC 42 24 26 31 Tom Bergeron (WBZ), among others.  tion] is important.” do not use ploys or decepgons. Idon’t
L SAN ul)’l}ol/\dﬂglscgjg@“ o Siu LGl 26 28 31 39| Healso represents New Kids On The Goldstein says the poor economy try to be mean-spirited, just do my
KGO NT 80 90 85 79  KCBQ Gl I Block and dozens of professional has been a factor in negotiations of  job and be professional.”
5282 ‘ﬁ'}’?" 3; 23 :5 :3 :gf)?)-ru gI:srs‘;g:I 3{ ;; 38 fjg sports ﬁgures. late. “When a GM looks you in the .Du_ring negotiations Fpos tell,s
Kiol AC 35 32 31 34 ?El‘i&‘m Spanish s Starting out as an attorney for tal-  eye and says, ‘I'm not trying to bust  his clients to “stay out of it. I don’t
prey il 390 23 AC 16 11 4 14| entunions AFTRA and SAG, Gold- your balls but our revenues are really want them talking to manage-
KITS modern 41 39 23 32 KPBSFM dassical 14 18 14 11| stein learned that “there was a lot of  off and someone in New York is danc-  ment. If they do, I'll get out of the
B rANAY R E o ' 50y | radio talent that was being underval- i head,’ I can't ignore that. deal,” he says. “I don’t tell them
KBLXAM-FM  adult ot 330 28 21 SAN JOSE, CALIF.—(30) radio talent that was being underval-  ing on my head,’ I can’t ignor . , ys. :
KSJQO LRl ;} i ;-3 23 et top 40/dance 8.4 g; 88 90 ued” before starting his own legal Most negotiations are being impacted how to play records anq they don’t
KOME ahum 13 27 13 24 e LA 80 39 B2 84| practice almost five years ago. by the sour economy and debt ser- tell me how to negotiate a con-
FRCFM Idi 5 21 19 22 0 &5 53 5 : “ ; : N : g )
KQED NT D33 27 22 Ko L, T Goldstein says, “Most people just yli:ie. ThlSl‘S;he pervasive thing in the tra::t. . v tak .
:srrl:m-rr: :g %; ;; ;; itl) KBAY easy 37 €4 34 40 don’t know how _to neg.()tla@e for industry rig tqow. o gents generally take a percent-
XSFO oldies 72 11 19 20 m"{- fop 40/dance ;i ;g gg gz themselves. Spmetnpes with air per- He adds t.ha}t in ?he negotiation pro-  age of t;he deal they work out for
53:5/“” IS\C " LR 2 18 xere Spanish 21 35 25 33 sonalities their public persona is very  cess, “the main thing is to be patient.  their clients as a fee. Woolf says
KFOG abum 23 19 19 17 Ko ey 20 34 21 33| confident but they are uncomfortable People work at different’speeds. his fee is never more than 5% of
KKHI-AM-FM  classical 21 18 20 17 yapa oldies 33 37 30 28 in [negotiating] with the person who Sometimes nerves get a little frayed, the contract. Foos takes 10% of the
KKSF adult alt 26 17 28 11 pR Nt 20 13 27 18 L His ’ ‘
KRQR album 32 28 33 17  ksam country 31 28 26 28 signs the paycheck. It can be very but we try to end negotiations on a  first year and 7 /2%.of each subse-
e e HoLs 418 Kcas i 39 42 25 24| Jonely for one [jock] to figure out good note. We don’t want to get good  quent year. Goldstein takes 5% per
LS ialu \ g s 718 ks urban 17 15 29 23 what their options are, but there is a  money and then have the station gun-  year and 10% if he finds the job for
KDIA urban 12 9 23 12 KeXM aditat 12 1711 201 Jot of money at stake. There are alot  ning for that person.” the client.
KYA oldies 13 12 14 10 KrpcrmM oldies 15 15 14 18 more people making over $100,000 Woolf, who says he has negotiated Don Anthony, whose Atlanta-
WusL PHI.,L,Q,,D ELPHMTS?)M 87 Lok g%glr:i::\' R R now than five years ago.” more than 3,000 TV and radio con- based Talentmasters helps stations
KYW N/T 62 68 13 5’9&(/*“0 A ’ 1312 23 }g But Goldstein admits that there is  tracts and recently authored a book find talent, agrees it is important
mf;’&" f.',';"."", H ;g 83 romamm :c‘f * 21 13 34 15 | notalways aneed for an agent. “For on nfegot.l;ating (3:‘;,11ed “Friendly Per- for jocks to be repre‘s‘ented., particu-
WYSP s rock 59 60 76 66  KSrO g':;::ry L ri i some talent, there is nothing repre- suasion,” says ‘‘the more leverage larly when they are “enteringintoa .
V;;Erﬂ :2::.';,'“ 33 :2 if ;? KDFC-FM classical 5 5 3§ 12 sentation can do,” he says. “Someone  you have, the easier t.hp (%eal. Noth- higher-compensation plateau. In
N I I I S ey 11 & 11 12| Jike me can only help you parlay what  ing beats competitive bidding. If you fairness to some agents and law-
A is going on. If you're in overnights, have another station that wants your yers, I’ve seen a lot of them do
orif you're in a market that’s justnot  client you have a lot of leverage. Orif ~ some miracle work,” he says.
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Tom Gilligan/Rob Morris
WWHT Columbus, Ohio

TO FULLY APPRECIATE how well WWHT (Hot
105) Columbus, Ohio, is doing in the spring Arbitron,
you have to know about its previous incarnation as
WNRJ, “The Power Pig.”

A new suburban frequency launched last year,
WNRJ was conceived as a top 40/dance outlet, but ac-
tually ended up as a widely focused top 40 with a lot of
early-'80s gold. Owned by M&M Group, whose other
properties are small-town outlets and another subur-
ban Columbus station, WNRJ seemed badly mis-
matched against Nationwide Communications and its
flagship top 40, WNCI. Last fall, WNCI had an 11.0
12-plus and WNRJ didn’t show in Arbitron at all.

In January, Tom Gilligan—PD of crosstown WXGT
until its recent change to oldies WCOL—joined WNRJ
as GM and, until recently, PD. In early February,
WNRJ went to a more focused churban format under
consultant Harry Lyles. WNCI hasn’t exactly caved in
since then—it was off 11.7-11.1 this spring—but
WWHT was up 2.2-4.6 in Arbitron and second in the
latest Birch.

Those rises, Gilligan says, happened without any
outside promotion or marketing. “WNCI has given
away a house. They've given away a couple of cars,
hundreds of thousands of dollars in cash, and they’'ve
gone down,” he says. “We didn’t even have tickets and
albums. We played listeners’ favorite songs and that
was it.”

One reason that has been possible is because Colum-
bus hasn’t had a major FM urban outlet since the ear-
ly ’80s. WCKX has signal problems. WVKO is an AM.
And when WWHT came along, WVKO was already
leaning more adult, something that has become more
pronounced since Hot’s sign-on.

Gilligan is adamant about WWHT being a top 40/
dance station, not an urban outlet. It does play rec-
ords that an urban wouldn’t play, especially the recent
Bryan Adams and Extreme ballads. And WWHT's
cume is only 28% black. But both urbans have, in any
event, declined sharply since WWHT’s sign-on:
WVKO is down 4.4-2.7 over the last two books; WCKX
is off 2.9-1.2. And whatever you consider the hole in
the market to have been—urban or churban—there
was clearly a hole there last fall.

“From having been in the market for almost a year,
this was just a natural,” Gilligan says. “There was no
dance-flavored radio station. Just rock’n’roll and
WNCI, which at the time was very bland hot AC at
best, not even close to being a CHR.”

Gilligan got a lot of initial help from his new sta-
tion's typically low spotload. “We were commercial-
free every weekend for the first month,” he says. “We
also did an incredible amount of music marathons
throughout the week. WNCI couldn’t compete with

us; they were locked into [a higher spotload] and
couldn’t move.”

WWHT has been very tightly formatted and music-
intensive since its inception. And that goes also for
PD/morning man Rob Morris. Even in mornings,
WWHT plays 10 songs an hour. While having a high-
er-profile morning show may eventually be “part of
the evolutionary plan,” Gilligan says, “We have to ask
whether we want a ‘wikki-wikki’ morning show ...
There are a lot of places to go and hear a bunch of
talk, but not a lot of places to go and hear the music.”

This is Hot 105 in p.m. drive: Ziggy Marley, “Good
Time”’; Linear, “Sending All My Love”; Musto &
Bones, “Dangerous On The Dance Floor”’; Latin Alli-
ance, “Low Rider (On The Boulevard)”’; Cathy Dennis,
“Too Many Walls”’; Keith Sweat, “Make It Last Forev-
er”’; Karyn White, “Romantic’’; Tevin Campbell,
“Round & Round”’; Jane Child, “Don’t Wanna Fall In
Love”; and Marky Mark & the Funky Bunch, “Good
Vibrations.”

It is possible, as that monitor indicates, to hear two
rap titles in a row on Hot 105. It's also possible to hear
some rap during middays. While an “O.P.P.” plays in af-
ternoons and nights only, other titles like “Let’s Talk
About Sex” or “Now That We Found Love” play all day.
Because Columbus dance clubs are still influenced by
the radio, rather than the other way around, Morris says
WWHT watches other churbans like WQHT New York,
WPGC Washington, D.C., and WBBM-FM Chicago.

Morris, whose background includes WVKO, WJMO-
FM Cleveland, and several years in which he doubled as
a sports trainer, became PD about six weeks ago. But
Gilligan remains closely involved in programming. “We
all do the music together. We all talk to the record peo-
ple. We all do promotions. If I have to answer the
phones, I answer the phones,” he says. “A lot of stations
have job descriptions. What works for me is for every-
one to do everything because nobody’s perfect.”

Something else Morris and Gilligan share, along with
many other Columbus radio people, are complaints
about WNCI shadowing their promotions. “For the first
couple of months, [WNCI PD] Dave Robbins waited to
see how much effect we’d have,” Morris says. “But
since our trends have continued to grow, he’s done his
normal shadowing of whatever we do.” That, Morris
and Gilligan claim, included doing similar promotions to
both WWHT’s Club MTV Tour and MTV Video Awards
giveaways.

The good news there is that WWHT has promotions
to shadow now. Besides the aforementioned MTV tie-
ins, WWHT was doing a listener-appreciation show with
Boyz II Men and Latin Alliance on the day of this inter-
view. It is also tying in with Virgin for a trip to see Paula
Abdul in Miami. SEAN ROSS

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.

Disney Readies For Radio
Invasion Of Its Word

NEW YORK—At the end of this
month, representatives from 170 sta-
tions and networks will head to Or-
lando, Fla., to participate in Walt Dis-
ney World’s 20th anniversary cele-
bration. An event of this magnitude
takes more than a little planning; Dis-
ney reps say it has been in the works
for more than a year.

When the Disney/MGM Studios
theme park was opened several years
ago, a similar number of stations par-
ticipated in the celebration, and Dis-
ney was able to pull off 103 simulta-
neous live broadcasts. This time, it
expects to handle 120 simultaneous
morning shows, according to senior
marketing rep Tom Daren, a veteran
of 28 years in radio and four at Dis-
ney. Throughout the week, there will
be 409 separate remotes, and a pro-

Promotions ,
& Marketing

by Phyllis Stark

jected 1,636 hours of live broadcasts.

Most of the broadcasts will take
place Sept. 30 and Oct. 1, although
about 25 stations plan to broadcast
from Orlando all week.

The stations will be spread out
among the three parks—Disney, EP-
COT Center, and MGM Studios.
Daren says that although Disney
tries to accommodate park requests
from stations, locations are principal-
ly “determined by logistics.”

To meet the needs of all of the par-
ticipating stations and networks, Dis-
ney will bring in seven or eight satel-
lite trucks. It is also preparing 200
decorated tables with signs custom-
made at the Disney sign shop; each
sign features the station or net-
work’s color logo. The Disney horti-
culture department will provide thou-
sands of flowers to decorate the re-
mote sites.

In addition, Daren says there will
be “a zillion” umbrellas stashed away
and that each table will have a sheet
of plastic stored under it for the sta-
tions to cover their equipment in the
event of rain. Fax machines will be
spread throughout the parks for the
broadcasters’ use. To accommodate
the coffee needs of the morning per-
sonalities, several park restaurants
will open for them at 8 a.m.

Disney owns a 51% stake in a tele-
phone company, Vista United, which
Daren says “comes in very handy
when you are doing an event of this
size. We say, ‘We need 800 phones,’
and they say, ‘What color?’ " Disney
also has two satellite uplinks, a radio
and a video dish.

Participating stations include
KDKA Pittsburgh, KKDA-FM Dal-
las, WLW Cincinnati, WBSB (B104)
Baltimore, WBZ Boston, WMMR
Philadelphia, and New York’s
WNSR, WOR, WRKS, and WYNY.
In addition to the U.S. stations, Dis-
ney reps are expecting live broad-
casts from 10 Canadian stations, 10
from the U.K., two Parisian stations,
and one from Brussels.

Most of the major networks will
also be involved, including ABC Ra-

dio Network, CBS Radio Network,
NBC Talknet, MJI, Unistar, Nation-
al Black Network, Business Radio
Network, and National Public Ra-
dio. Mutual’s Larry King will do his
show from Disney World Sept. 30.
Seventy-three television stations and
programs will also be participating.

An expected highlight of the event
is a Sept. 30 visit from President
George Bush.

CONTESTS DON'T MOTIVATE

Contests are not a primary listen-
ing motivator for the majority of the
radio audience, according to a new
Paragon Research study on the val-
ue of radio contests.

Asked how contests affect their lis-
tening habits, 14% of the survey re-
spondents said they listen to a station
more when it is running a contest,
11% listen less, and the rest said their
listening is unaffected by contests.
Also, 87% said they have never tuned
in to a station they had never heard
before as a result of a contest. Seven-
ty-eight percent said they have never
tuned to a station specifically to par-
ticipate in a contest.

Only a few more people listen to ra-
dio contests than avoid them. Of the
survey’s 437 respondents, 8% consid-
er themselves contest players, 45%
are contest listeners, and 41% are
contest avoiders.

Asked about the number of radio
contests on the air, 36% of the survey
respondents said they think there are
too many, 2% think there are too few,
and 49% are satisfied with the num-
ber of contests on the air.

Sixty-two percent of the survey re-
spondents said contests do not affect
their listening pleasure; 18% said con-
tests detract from listening pleasure;
and 19% said contests add to it.
Eighty-two percent said they would
prefer to hear more music than an-
other contest on the air; 13% would
prefer the contest.

The majority of respondents said
they prefer contests that offer 100
chances to win $100 rather than one
chance to win $1,000: 52% prefer mul-
tiple chances, while 37% would rather
have one shot at the bigger prize.

Paragon’s sample consisted of 18-
64-year-olds who listen to the radio at
least one hour a day.

IDEA MILL: BACK INTO LIFE

WNCI Columbus, Ohio’s morning
team recently devoted a week to test-
ing some well-known advertising slo-
gans and gimmicks. On Monday, a
construction worker used some Se-
cret antiperspirant before running a
jackhammer for two hours to see if
the product really is “strong enough
for a man.”

On Tuesday, 50 Stick-Ups air fresh-
eners were attached to the walls at a
trash-burning plant to see if they
really “freshen the air.” On Wednes-
day, morning man Dave Calin hung
from a construction helmet attached
to a 2-by4 with Crazy Glue.

On Thursday, Calin and partner
John Cline found out if Depends un-
dergarments really help adults with
bladder-control problems “get back
into life.” On Friday, the team found
out how fast a car must be driven
into a wall for the airbag to inflate.

(Continued on page 18)
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sales. Because whether you're big or small, Billboard's International Buyer’s Guide lets you be

everywhere at once. Your ad generates a fast response and continues getting the inquires all year long.

It’s like having an independent sales force making

contacts and developing highly qualified leads r
1

around the world that call you. Deals that close!

\J

PEA CE OF MINDuo is knowing the simple truth: That the Power Buyer's are getting
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FOR WEEK ENDING SEPTEMBER 21, 1991

Album Rock Tracks.

P COMPILED FROM NATIONAL ALBUM ROCK
n O = RADIO AIRPLAY REPORTS.
e8| 58 0| % Tme ARTIST
2| 32| a2 | 25| LasEL & NUMBERDISTRIBUTING LABEL
* % NO.1 x »
@ 2 5 3 DREAMLINE RUSH
ATLANTIC ALBUM CUT 1 week at No. 1
2 1 1 11 OUT IN THE COLD TOM PETTY & THE HEARTBREAKERS
MCA ALBUM CUT
3 6 6 3 CALLING ELVIS DIRE STRAITS
WARNER BROS. 4-19199
* * * FLASHMAKER * * *
DON'T CRY GUNS N’ ROSES
@ NEW ) 1 GEFFEN 19027
@ 3 _ 2 CAN'T STOP THIS THING WE STARTED BRYAN ADAMS
A&M 1576
HOLE HEARTED EXTREME
6 4 2 14 | aeivises
7 5 4 5 THE REAL LOVE BOB SEGER & THE SILVER BULLET BAND
CAPITOL 44743
8 7 7 4 SOMETIMES (IT'S A BITCH) STEVIE NICKS
MODERN 4-98758 /ATLANTIC -
@ 9 _ 2 HEAVEN IN THE BACK SEAT EDDIE MONEY
COLUMBIA 3B-73976
RUNAROUND VAN HALEN
10 3 3 13 | JARNER BROS. ALBUM CUT
@ 12 14 4 STRAIGHT TO YOUR HEART BAD ENGLISH
EPIC 34-73982
ENTER SANDMAN METALLICA
12 10 10 6 ELEKTRA 4-64857
13 11 11 7 KEEPING THE FAITH LYNYRD SKYNYRD 1991
ATLANTIC ALBUM CUT
3 STRANGE DAYS SCHOOL OF FISH
14 13 12 16 | CapiroL aa738
THIS IS NOT LOVE JETHRO TULL
15 14 15 4 CHRYSALIS ALBUM CUT
16 16 17 8 NOBODY SAID IT WAS EASY THE FOUR HORSEMEN
DEF AMERICAN ALBUM CUT/REPRISE
ONE SHOT TIN MACHINE
@ 20 2 4 VICTORY ALBUM CUT/PLG
WALK THROUGH FIRE BAD COMPANY
18 18 3 5 ATCO 4-98748
21 2 4 BALLAD OF YOUTH RICHIE SAMBORA
MERCURY 868 790-4
27 36 3 TOP OF THE POPS THE SMITHEREENS
CAPITOL 44762
@ 2 32 3 SHAKE ME UP LITTLE FEAT
MORGAN CREEK ALBUM CUT
@ 2% 27 3 EDISON'S MEDICINE TESLA
GEFFEN ALBUM CUT
@ 23 2% 3 PRIMAL SCREAM MOTLEY CRUE
ELEKTRA 4-64848
28 29 4 SEND ME AN ANGEL SCORPIONS
MERCURY 868 956-4
* * * POWER TRACK* * %
@ 39 i 12 | TOP OF THE WORLD VAN HALEN
WARNER BROS. ALBUM CUT
WILD HEARTED SON THE CULT
NEW ) . SIRE ALBUM CUT/REPRISE
NO MORE TEARS 0ZZy OSBOURNE
@ NEW p- . ASSOCIATED ALBUM CUT/EPIC
END OF THE LINE ALLMAN BROTHERS BAND
28 19 I 13 12 EPIC ALBUM CUT
THE FIRE INSIDE BOB SEGER & THE SILVER BULLET BAND
NEW ) . CAPITOL ALBUM CUT
POWER WINDOWS BILLY FALCON
30 2 19 100 | |amBco 868 672-4MERCURY
2N 15 9 9 TWIST OF THE KNIFE THE FABULOUS THUNDERBIRDS
ASSOCIATED ALBUM CUT/EPIC
LISTEN JULIAN LENNON
32 31 34 5 ATLANTIC ALBUM CUT
FACE THE MUSIC RTZ
3 7 8 § GIANT 4-19273
SOMETHING TO TALK ABOUT BONNIE RAITT
B 20 14| Switor 4720
35 32 30 18 é&;l'sgaly WOMAN QUEENSRYCHE
9 | — 2 SEA OF SORROW ALICE IN CHAINS
COLUMBIA ALBUM CUT
LEARNING TO FLY TOM PETTY & THE HEARTBREAKERS
3 8 3 14 MCA 54124
HEAVY FUEL DIRE STRAITS
NEW ) ! WARNER BROS. ALBUM CUT
m 18 4 MAN iN THE MOON THE SCREAM
HOLLYWOOD ALBUM CUT/ELEKTRA
40 2% 22 8 GOD GAVE ROCK AND ROLL TO YOU I KISS
INTERSCOPE ALBUM CUT/EASTWEST
4 41 10 6 ILLUSTRATED MAN JOHNNY WINTER
POINTBLANK ALBUM CUT/CHARISMA
UNTIL MY DYING DAY THUNDER
42 | 46 4 5 GEFFEN ALBUM CUT
BACKLASH JOAN JETT AND THE BLACKHEARTS
NEW p- . BLACKHEART 34-73985/EPIC
SIGN OF THE STORM THE ERIC GALES BAND
44 30 l 16 11 ELEKTRA ALBUM CUT
REBEL TO REBEL 38 SPECIAL
NEW D . CHARISMA ALBUM CUT
RIGHT NOW VAN HALEN
4 8 50 13 WARNER 8ROS. ALBUM CUT
SHINY HAPPY PEOPLE R.E.M.
4a 34 18 11 WARNER BROS. 4-19242 .
NEW ) 1 INTO THE GREAT WIDE OPEN TOM PETTY/HEARTBREAKERS
MCA ALBUM CUT
THE SOUND OF YOUR VOICE 38 SPECIAL
49. 4 37 14 ‘CHARISMA 4-98773
MAKE IT EASY YES
50 3 3 5 ATCO ALBUM CUT

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in airplay over the
week before. © 1991, Billboard/BPI Communications, Inc.
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Curious about how the products
stood up? Secret, Crazy Glue, and
Depends passed the test. Stick-Ups
got a thumbs down from the station.
As for the airbag, the answer is 11
miles per hour.

WBOS Boston and sister WAXY
(Mix 105.9) Miami had listeners sign
giant greeting cards for the citizens
of Moscow. The WAXY card read
“Greetings Moscow. The citizens of
South Florida welcome you to democ-
racy. Peace.” The cards were to be
delivered to the mayor of Moscow.

In addition to the standard prizes
for new mothers, WYTZ (Hot 94.7)
Chicago’s “In-Labor Day” weekend
promotion also included a pizza-party
prize for the hospital nursing staff
that registered the most mothers.
The station set up a 24-hour hot line
for expectant mothers to call during
the weekend.

KTRH Houston has teamed up
with Maalox to search for the biggest
stress-inducers in local offices. Lis-
teners can nominate the person in
their office who causes the most
stress. One nominee will be “arrest-
ed” by the KTRH stress police and
taken away from the office in a lim-
ousine for lunch and a massage while
the rest of the office gets a catered
lunch.

Country CIWW Saskatoon, Sas-
katchewan, gave away tickets to a
Kenny Regers concert in town
through its “are you a coward or a
gambler?” contest. Listeners who
called in and answered that question
won two Rogers tapes, which they
could choose to keep or risk losing by
spinning the wheel for concert tick-
ets.

ABC-TV has tied in with radio once
again to promote three new fall
shows. To promote “Home Improve-
ment,” KEGL Dallas has teamed up
with a local hardware store for the
“handyman hero” contest. The listen-
er with the best (or, rather, worst)
home-improvement horror story wins
a $1,000 hardware shopping spree.
KOST Los Angeles is promoting the
show “Sibs” with a trivia contest in
which listeners answer questions
about famous siblings. WKQX
(Q101) Chicago is promoting “Good
And Evil” by asking listeners to call
in and answer the question, “What's
evil about my job?” The best caller
gets something ‘“good,” a day off
with pay. The campaign, which is tak-
ing place in eight cities, is being man-
aged by the Cincinnati-based Local
Marketing Corp.

KIIS Los Angeles gave away tick-~

ets to the recent MTV Video Music
Awards by hosting a party at which
listeners were asked to dress like
their favorite award nominees. Con-
testants were judged on likeness to
the artist, costume, and mannerisms

. Crosstown Spanish combo
KTNQ/KLVE is distributing a “sur-
vival kit” to advertisers that includes
a calendar listing all major Spanish
events and stations promotions for
1992.

N/T WBBM-AM Chicago is host-
ing a skyline tour of Chicago giving
the public a look behind the scenes at
such Chicago locations as the may-
or's office, city council chambers, and
the WBBM-AM and TV newsrooms.
Proceeds benefit a charity ...
KNOE-FM Monroe, La., has pro-
duced a magazine called Drug Free

(Continued on next page)

captured Ilve and served heads-on with a generous
accompaniment of sweat and fire. The best thing next to

being there. @
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Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND
5 - COLLEGE RADIO AIRPLAY REPORTS.
el g % gl g%| Tme ARTIST
S ow w
EF2| 32| Q2| 25| LaBEL & NUMBERDISTRIBUTING LABEL
* % NO.1 » %
@ 3 4 5 SO YOU THINK YOU'RE IN LOVE ROBYN HITCHCOCK
A&M 1578 1 week at No, 1
2 1 1 10 UNTIL SHE COMES THE PSYCHEDELIC FURS
COLUMBIA 38-73855
3 2 2 12 RUSH BIG AUDIO DYNAMITE Il
COLUMSBIA 38-73844
@ 8 9 3 TOP OF THE POPS THE SMITHEREENS
CAPITOL 44762
@ 7 6 4 ONE SHOT TIN MACHINE
VICTORY ALBUM CUT/PLG
SATISFIED SQUEEZE
6 4 3 8 REPRISE 4-19211
7 5 11 6 IT'S ONLY NATURAL CROWDED HOUSE
CAPITOL ALBUM CUT
12 16 4 MONSTERS AND ANGELS VOICE OF THE BEEHIVE
LONDON 869 428-4/PLG
@ 19 25 3 SEXUALITY BILLY BRAGG
ELEKTRA 4-64851
CHORUS ERASURE
10 6 5 11 SIRE 4-19202/REPRISE
1 9 7 5 BACKLASH JOAN JETT
BLACKHEART 34-73985 /EPIC
@ 22 29 3 SHE'S A GIRL AND I'M A MAN LLOYD COLE
CAPITOL ALBUM CUT
TAKE FIVE NORTHSIDE
@ 16 20 4 GEFFEN ALBUM CUT
18 22 6 (1 JUST WANNA) B WITHU TRANSVISION VAMP
MCA 54113
SAM MEAT PUPPETS
15 3 3 ! LONDON ALBUM CUT/PLG
WILD HEARTED SON THE CULT
NEW p- ! SIRE ALBUM CUT/REPRISE
@ 2 _ 2 THERE'S NO OTHER WAY BLUR
SBK 97880
18 14 17 7 JULIE'S BLANKET MARY'S DANISH
MORGAN CREEK 4-23003
HAPPY NED'S ATOMIC DUSTBIN
13 15 4 10 COLUMBIA ALBUM CUT
HUMAN NATURE GARY CLAIL
2 10 10 7 PERFECTO 2855/RCA
GIVE IT AWAY RED HOT CHiLI PEPPERS
@ NEW ) 1 WARNER BROS. ALBUM CUT H
FAMILY MAN NITZER EBB
@ 2 B3 3 GEFFEN 4-21658
23 11 8 12 WALKING DOWN MADISON KIRSTY MACCOLL
CHARISMA 2-96342
CAN YOU DIG IT THE MOCK TURTLES
24 3 19 4 RELATIVITY ALBUM CUT H
SIT DOWN JAMES
5 20 15 8 FONTANA ALBUM CUT/MERCURY
SHADOWTIME SIOUXSIE & THE BANSHEES
NEW D> 1 GEFFEN ALBUM CUT
SMELLS LIKE TEEN SPIRIT NIRVANA
@ NEW ) 1 DGC 21673
LIES EMF
3 a _ 2 EMI 56223
29 17 18 11 CAUGHT IN MY SHADOW THE WONDER STUFF
POLYDOR ALBUM CUT/PLG
30 28 _ 2 SAFE FROM HARM MASSIVE ATTACK
VIRGIN 4-98761

(D Tracks with the greatest airplay gains this week. © 1991, Billboard/BP| Communications, Inc.
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WW1 Riding Music Express To Greater Visihility

LOS ANGELES—Westwood One
Radio Networks and Music Express
magazine are entering into a market-
ing agreement that will give WW1's
advertisers free ads in the consumer-
oriented publication and added pub-
licity muscle for WW1 radio events.

“As opposed to buying on other
networks, our advertisers can now
reach half a million people through
Music Express,” says WW1 spokes-
woman Katie Garber. WWI current-
ly places one to two ads monthly in
Music Express for its programming.
With the agreement, WW1 will now
also get editorial coverage on its
shows and specials in the magazine.

“WW1 offers enhanced advertis-
ing opportunities and enhanced ac-
cess to the artistic community,” says
WW1's VP of programming, Gary
Landis. Music Express is distributed
as a giveaway with purchases at all
Wherehouse and Sound Warehouse
outlets in the U.S. and on newstands
and music retail music outlets
throughout Canada.

Landis says the agreement with
the 15-year-old magazine “puts us at
the point of purchase on a daily basis.
It opens up a new universe of poten-
tial contests and promotions, with ra-
dio stations being part of the events.”

Says Music Express publisher
Keith Sharp, “When a band is on
tour or has a record coming out,
that’s the time to alert people. By be-
ing more in tune with the record la-
bels and promoters that the corpo-
rate sponsors are looking for, the
magazine can be more viable.”

The magazine has a monthly circu-
lation of more than 500,000, which
Sharp expects to increase via WW1’s
involvement.

Landis admits WW1 met with oth-
er publications before deciding to go
with Music Express. ‘““Nothing is
binding us exclusively to this deal.”

UNISTAR’S SECOND COUNTRY NET

Unistar Radio Networks is adding
a second country format in January
1992. Outgoing Unistar president
Gary Fries says Hot Country will
concentrate on post-1985 music and
will skew younger than the current
Unistar Country, targeting 20-42-
year-olds “who are not considered to
be just country listeners.” Unistar
Country PD Steve Penny will also
handle the PD chores for Hot Coun-
try under the supervision of VP of

programming Chris Campmeier.

AROUND THE INDUSTRY

American Radio Networks is add-
ing three new networks to its 24-hour
live-satellite network. American Ra-
dio Networks president Donald
Emanuel says a 24-hour all-sports
network and an international En-
glish-language talk network will be-
gin in January 1992, while a 24-hour
FM talk network, geared toward 18-
34s, will begin in March.

Emanuel and partner Ed Graham

NETVAURKS (=%

SYDICATION

by Rochelle Levy

started American Radio Networks
three years ago with 23 affiliates. To-
day ARN has 300 affiliates.

Emanuel says he is not too con-
cerned about the new 16-hour-a-week
sports coverage by ABC’s ESPN Ra-
dio Network. “We're on 24 hours a
day, seven days a week, including
regular talk updates on scores, inter-
views, and actual games,” he says.

The international English-lan-
guage network has stations in Lon-
don, Paris, Madrid, Glasgow, Dublin,
Frankfurt, and Tel Aviv, which will
be uplinked to studios in New York.

The talk network will target col-
lege-age listeners or recent college
graduates who are dealing with mile-
stones in their lives, such as their
first home or their first child.

WFMT Network—known since
1976 for classical music and fine-arts
programming—is branching out with
WFMT Ideas Network, the brain-
child of network director David Lev-
in. Corporate communications manag-
er Jon Kavanaugh says the new net-
work will focus on series and specials.
“We’ll have discussion programming,
documentaries, conversations about
long-range public affairs issues, and
cultural happenings,” he says. Three
series currently offered include
“Speakers Corner,” with Roger
Mudd, “The Heart Of The Story,”
hosted by Dick Van Dyke, and “City
Arts,” with Sedge Thomson.
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Las Vegas-based Art Bell is taking
his overnight talk show to the rest of
the country. The new syndicated
“Coast To Coast AM,” distributed by
Chancellor Broadcasting Network,
focuses on news and current affairs,
with listener call-ins. Chancellor CEO
David Papandrea says the show will
basically remain the same. ‘“We
might have more interviews on a
timely basis,” he says. The show cur-
rently goes to 20 affiliates in the
West, and Papandrea says he is aim-
ing for 100 affiliates by year’s end.

Actress Elizabeth Williams-Omi-
lami will now be heard on the radio
as host of the syndicated radio vi-
gnette “Focus On Women,” a pro-
duction of Anderson Communica-
tions in Atlanta. Omilami’s credits in-
clude writing and producing the
African-American soap opera “The
Promised Land” for WPCH-TV At
lanta, as well as hosting and produc-
ing “Insight,” a live one-hour weekly
TV broadcast. She has also been seen
on the TV series “I'll Fly Away” and
“In The Heat Of The Night.” “Focus
On Women” is in its fourth year with
listeners on more than 60 urban and
gospel stations nationwide.

WZOU Boston and WWKX Provi-
dence, R.1,, have signed on with Mur-
ray/Walsh Radio Programmings’
dance mix, SUPERMIXX. SUPER-

MIXX is bartered to more than 40
markets ... Anthony Mastello has
been upped to VP of technical opera-
tions for the CBS Radio Division.
He was most recently director of
technical operations ... ABC Rock
Radio Network/KLOS Los Angeles
rock reporter Gayl Murphy has been
appointed director/North American
operations for MCM Networking . ..
Former WLSY Louisville, Ky., GM
Roy Wikoff is the new format sales/
desktop radio consultant for Bonne-
ville Broadcasting . . . West End Me-
dia Group of Arlington, Texas, has
acquired three new features: Brian
“The Bit Machine,” which includes
celebrity impersonations; “The Aw-
ful Lawful Guy,” a 90-second ques-
tion-and-answer feature; and “Nas-
ty” Nancy, a 60-90-second bit featur-
ing a breathy-voiced girl describing
her kitchen appliances.

First Lady Barbara Bush is the
featured guest on ABC Radio’s
“American Agenda Radio Special,”
airing at 2:05 p.m. EST Monday (16).
Mrs. Bush and ABC News anchor
Peter Jennings will discuss literacy
... Kathleen Turner plays detective
V.I. Warshawski again in a radio se-
rial on the BBC later this year.
Turner will take part in Radio 4’s six-
part dramatization of “Killing Or-
ders,” by Sara Paretsky.

Summer

Ganadian Ratings:
‘01 BBMS

W Sp Su W Sp Su
Call Format '90 '90 '91 '91 Call Format '90 '90 '91 '91
TORONTO CIFMm AC 47 — 48 46
CFRB AC 135 — 142 134 CKIS oldies 35 — 36 35
CHFI AC 99 — 90 95 CFCF aduit std 22 — 32 29
CHUMFM  AC 87 — 93 86 CIEL French/AC 43 — 43 29
ciLg album 59 — 71 69 CBF-FM French/C8C 17 — 13 18
cicL aduit std 62 — 63 68 CBF French/C8C 41 — 36 18
CHUM oldies $5 — 59 60 CBm CBC 17 — 22 17
gBELZ cac 67 — 7.2 5.4 CBM-FM CBC 14 — 18 15

J easy 37 — 42 49

¢FIR fon 40 51 43 4% . VANCOUVER, B.C.

CKFM AC 56 — 44 45 KNW AC 192 — 188 177
: _ CFOX aibum 80 — 70 84

CFmX classical 2.8 25 33
. CBU CBC 82 — 76 15

CFNY modern 37 48 33
. _ CFmi album 69 — 64 15

CBL-FM CBC 29 26 3.2
_ [v 924 top 40/dance — — — 68

CKYC country 28 18 25
: o CFUN AC 60 — 52 57
CIRT classical 1.0 13 10 CHQM-FM  easy s2 — 41 a7
MONTREA CHQM adult std 27 — 46 45
CKMF French/top 40 104 — 89 101 CisL oldies 39 — 33 45
CFGL French/AC 102 — 97 96 CIIR country 40 — 46 43
CKAC French/adultstd 105 — 9.6 94 CKLG top 40 54 — 60 42
CHOM album 63 — 68 76 CKKS AC 51 — 46 41
CKOI French/top 40 43 — 61 76 CKWX country 52 — 719 40
Cims French/AC 74 — 61 62 CBU-FM CBC 53 — 44 36
CKVL French/talk 48 — 38 57 CHRX cls rock 36 — 27 25
CITE French/AC 43 — 63 56 CIMA aduit std 8 — 22 18
CJAD AC 717 — 62 53 KISM top 40 28 — 29 13

CFQR easy 59 — 63 49

PROMOTIONS AND MARKETING

(Continued from preceding page)

designed to teach teenagers about
the dangers of drugs. It is being dis-
tributed at the station and a local
bank.

WLTT Washington, D.C., has
teamed up with a pharmacy chain to
put the People’s Drug Samaritan
Van on the road. The van will operate
on local highways to assist stranded
motorists by offering free emergen-
cy road service and medical care.

PRO-MOTIONS
KOST marketing/ promotions di-
rector Pam Baker exits to become
senior marketing rep at Disneyland.
No replacement has been named . ..
Urban WJLB Detroit promotion as-

sistant Maureen Barkume is upped
to promotion coordinator; Bernadette
Banko becomes special events coor-
dinator.

Former KOCM/KSRF (MARS-
FM) Los Angeles marketing/pro-
motion director Howard Fresh-
man joins KKLQ (Q106) San Diego
in the same capacity ... Across
town, Elizabeth Wold has been
upped from assistant promotion
manager to promotion manager at
KFMB-AM, and Jennifer Eve has
been named promotion manager at
sister KFMB-FM (B100). Eve was
promotion/programming coordi-
nator at KNBR San Francisco.
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8 PLATINUM—Stations with a weekly cume
B Ilmd audience of more than 1 milllon.
| ® GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
SEPTEMBER 21, 1991 ™ audlence between 250,000 and 500,000.
> S
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATION
26 28 Another Bad Creation, Jeatous Girl 22 14 Natalie Coie, Unforgettable 24 17 Corina, Temptation
27 29 Crystal Waters, Makin' Happy - 23 24 Firehouse, Love Of A Lifetime — T = 25 27 Billy Falcon, Power Windows
23 30 L’EsCool 1, 6 Minutes Of Xleasure ) 24 25 Rod Stewart, The Motown Son* / , 26 29 Bonnie Raitt, Something To Talk About
29 EX  Natural Selection , Do Anythin, 4 25 28 Bryan Adams, Can't Stop This Thing we Y e’ B’ L-m 27 19 Jesus Jones, Right Here, Right Now
30 EX Or-N-More (Featuring Father IE.C.), Ev 4 % 29 reme, Hole Hearted ,, / , 28 EX Rod Stewart, The Motown Song
A — Naughty By Nature, D.PP. ¥ 7 Jesus Jones, Real Real Real el e el / ] / 29 31 Jesus Jones Real Real Real
A — ey &Iu, | \Lanna Be Your Girl ¥ 945 A28 —  Natural Selection , Do Anything RADIO WHYT 30 32 Bob Seger & The Silver Bullet Band, T
A — Toay Terry, With You . . A29  —  Curtis Stigers, | Wonder \xhy 31 EX  Bryan Adams, Can’t Stop This Thing We
A —  CeCe Peniston, Finally Boston P.D.: Sunny Joe White | a3 — Guns N’ Roses, Don't Cry Detroit P.D.: Rick Gillette 2 EX Micheal eams To Rock, My Biue Angel
A — Rythm Syndicate , Hey Donna S 33 EX  Siouxsie & The Ba iss Them Fo
K . : EX EX Tycie and Woody, The Rythym is Gonna 11 Marky Mark & The Funky Bunch 11 Boyz Il Men, Motown h"" ’ A — Ritchie Sambora, Ballad Of Youth
New Yor 0.M.: Steve Kingston 2 2 Boyz Hl Men, Motownphilly 2 2 HiFive, | Can't Wait Another Minute A — Eddie Money, Heaven In The Back Seat
1 2 Paula Abdul, The Promise Of A New Day 3 3 Heawy D. & The Boyz, Now That We Foun ’ 7 3 33 Marky Mark & The Funk .B‘"“"{LP A — Guns N' Roses, Don't Cry
2 5 Color Me Badd, | Adore Mi Amor 4 11 Color Me Badd, | Adore Mi Amor e 4 4 CAC Music Faclorz/F. Williams, Things A — Roberta Flack/Maxi Priest, Set The Ni
3 1 Bryan Adams, (Everything | Do) | Do | 5 7 Cathy Dennls, foo Many Walls 5 5 Paula Abdul, The Promise Of A New Day A — Martika, Love. . .Thy Will 8e Done
4 6 Marky Mark (n.. unky Bunch 102.7 6 4 Paula Abdul, The Promise Of A New Day Washington P.D.: Lorrin Palagi 6 7 Salt-N-Pepa, Let’s Talk About Sex EX EX Rythm $yndicate , Hey Donna
R oy B R - I I AT e I 2 Bonnie Raitt, Something To Talk About B 1B KWC KRU The Do came Un'o wich | EX X Extreme,Hale Heirte
0k R Music Fa . Williams, Things onnie Raitt, Something To Tal M.C. e Devil Came o Mic !
? 13 %‘h: DenntauT:ol,nﬂyTh:IrI: Los Angeles P.D.: Bill Richards 9 5 Bryan Adla‘:ms,c g!/ thinlg II Do) | [I)ogl 2 3 Roxette, Fading Like A %Iower (Every § 9 Heavy D. & The Boyz, Now Thal We Foun
8 11 Boyz Il Men, Mo'lownphilly 1 1 Bryan Adams, sEverEthing 1 Do) | Dol 10 10 Huey Lewis & lews, It Hit Me Like 3 4 Natalie Cole, Unforgettable 10 11 Boyz Il Men, It's So Hard To Say Good
9§ 3 Michael Bolton Time, Love And Tender 2 2 Scorpions, Wind Of Change 11 15 Vanessa Williams, Running Back To You 4 5 Aaron Neville, Evewbodﬁeﬂays The Fo 11 17  Mariah Carsl, Emotions |
16 13 REM, Shiny ﬂa&;y beople 3 2 (éolor M:‘Bad& ItAdon:1 IIi Amor }g Zg '!?loadngl: Carrety,Timohtﬂlops 3 2 é :gystilmalhhﬁg M?)%‘wna;}on g 12 r‘;&ear;:dmmls)s.r_gsn{\;u N'oTFutéueA ;
house, ifeti ewart, The Motown Son b ¢ ant To Be
}% {; :'sr-efwe I'CLamEWau: ALrlnf:lt;'r::Minule g 5 M‘i,cy;alell Bzaon,oT?r:ertpLol)vye And Tender 14 16 Luther Vandross, Don'txvam T‘o BeAF 7 7 Michael Bolton, Time, Love ME Tender 14 15 Siouxsie & The Banshees, Kiss Them Fo
13 15 Heavy b. & The B , Now That We Foun 6 6 Marky Mark & The Funky Bunch 15 17 Donna Summer, When Love Cries 8 9 Cher, Love @ncf Understanding 15 8  Hi-C, I'm Not Your Puppet
14 16 Rodvgtewan, The%lotuwn Song 7 7 The zsupe Club, I'll Be There 16 24 Natural Selection , Do Anything 9 11 Cath! Dennis, Too Many Walls 16 16 R.E.‘A_., Shiny Happy People
15 19 Mariah Carey, Emotions § 11 Paula Abdul The Promise Of A New Day 17 13 B.G. The Prince Of Rap, This Beat Is 10 12 The Escape Club, I'll Be There 17 20 Scorpions, Wind Of Change .
16 18 Billy Faicon, Power Windows 9 9 C&C Music Factory/F. Williams, Things 18 20 Orchestral Manoeuvers In The Dark, Pa 11 10 Gloria Estefan, Can’t Forget You 18 23 Naughu By Nature, 0.P.F. Houston P.D.: Dene Hallam
17 21 Karyn White, Romantic 10 12 Hi-Five, | Can't Wait Another Minute 19 21 R.EM, Shiny Happy People 12 8 Bryan Adams, (Ever(thmx_l Do) | Do | 19 19 Karyn White, Romantic 1 1 Firehouse, Love Of A Lifetime
18 22 Natural Selection , Do Anything 11 13 REM., Shiny Happy People 20 23 Karyn White, Romantic 13 13 David A Stewart Infroducing Candy Du 20 21 Bob Seger & The Silver Buliet Band, T 2 2 Scorpions, Wind Of Change
19 7 Conina, Temptation 12 16 Mariah Carey, Emotions 21 13 For Fun, You Can't Play Me 14 16 Mariah Carey, Emotions 21 22 Lonnie Gordan, Gonna Catch You 3 3 Bonnie Raitt, Something To Talk Aboul
20 25 Bryan Adams, Can't Stop This Thing We 13 8 Natalie Cole, Unforgettable 22 30 Bell Biv DeVoe, Word To The Mutha 15 19 Scorpions, Wind Of Change 22 24 LL Cool), 6 fﬂinutes 0Of Pleasure 4 & Extreme, Hole Hearted
21 8 C&C Music Factory/F. vfmums, Things 14 15 Heavy D. & The Boyz, Now That We Foun 23 25 Martika, Love. . .Thy Will Be Done 16 14 Michael W. Smith, Place In This World 23 2 Touy‘Terz, with You 5 5 The La's, There She Goes
22 12 Coro, My Fallen Angel 15 10 Seal, Crazy 24 27  Lonnie Gordan, Gonna Catch You 17 15 Leony Kravitz, It Ain't Over 'Til . 24 EX Jasmine Guy, Just Want To Hold You 6 7 The Black Crowes, Hard To Handle
3 7 MarﬁkayLove. . .Thy Will Be Done 16 17 Cathy Dennis, Too Many Walls 25 26 Bob Seger & The Silver Buliet Band, T 18 18 Huehlewis & The News, It Hit Me Like 25 EX Metallica, Enter Sandman 7 & Bryan Adams_ (Everything | Do) | Da |
2 Aaron Neville, Everybody Plays The Fo 17 19 A Lighter Shade Ot Biown Featuring Te 26 28 Or-N-More (Featuring Father M.C), Ev 19 20 RE 'kLosmg My Religion A — Guns N' Roses. Don't Cry , 8 9 Tom pmg & The Heartbreakers, Learni
A25 — Naughty By Nature, DAP. 18 21 Karyn White, Romantic 27 29 Salt-N-Pepa, Let's Talk About Sex 2(11 2} glenn bres, Pag 0!' Pg? P%" OfTthu L A — PC Quest, After The Summer's Gone 9 10 REM, Shiny Héﬂ,{ People
AZ; = mmmﬁi "gle HeaDrt 't Want ToBe A F g g ::;egt:'w?rgm 5'Voﬁam’§$am A%g & é'i':ﬁ:sisfi' T;g‘agynshees Kiss Them Fo %2 %S M:Z;r;el Bao’I';xs)h ;;,hen AogﬁanlsLoveT weo : u Lr;es Iannﬂf:,k'h:gvﬁ%,?' 1 {g }g a_ﬂd C&’Q’gl‘g"i, Ra k?rkoulth FI;E
Rl N B I T B S W B B I8 O s TR I
—  Ritchi Ballad 0f Yout 6 Aaron Neville, Ever ays The fo —  The Brand New Heavies (Featuring N'De = riest, iss, God Gave Rock & Roll To You 13 11 Huey Lewis & The News, It Hit Me Lik
g — mcllr:elomr's‘,bgre2I Raea?dkgal outh 23 18 DJ. Jazzy Jeff & The Fresh rince, § A2 —  CeCe Peniston, Finally A~ —  Luther Vandross, Don't Want To Be A F EX EX  Russ Irwin, My Heart Belongs To You 1815 Jesus Jmss,&neal Real Real
24 25 Siouxsie & The Banshees, Kiss Them Fo 33 EX  Rythm Syndicate , Hey Donna 15 17 Bad English, Straight To Your Heart
H 25 20 The KLF, 3 A M. Eternal A34 — Little Lovie Vega & Anthony, Ride On 16 19 Chesney Hawkes, The One And Oniy (Fro
2 28 Bonnie Raitt, Something To Talk About 35 EX  Chesney Hawkes, The One And Only (Fro 17 20 38 Special, The Sound Of Your Yoice
27 29 Extreme, Hole Hearted , EX EX Billy Falcon, Power Windows 18 8 Nelson, Only Time Wil Tell
A 28 EX Bryan Adams, Can't Stop This Thing We EX EX James Brown, Move On 19 21 David Hallyday, Tears Of The Earth
" 22 EX ::‘t)z:‘al %e"iﬁ&" ,.D;s An tgmthh W — ’073 g‘lJ %g g{,zan Adams, Can’t Stop This Thing We
3 Flack/Maxi Priest, Set The Ni 5 , Face The Music
. : A — Tony Terry, With You . R 22 23 Henory Lee Summer, Till Somebody Loves
HewlYorK P.D. Joel Salkowitz A — Nauxh!iZLNﬂwe 0pp , Minneapolis P.D. Mark Bolke | 23 24 Sioussie & The Barshees, Kiss Them Fo
1 1 Color Me Badd, | Adore Mi Amor A —  Rythm Syndicate , ﬁe{ Donna Washington P.D.: Chuck Beck 1 1 Bryan Adams, (Everything I Do) i Do | 24 13 Roxette, Fading Like A Flower (Every
2 3 Marky Mark & The Funky Bunch EX EX Jesus Jones, Real Real Real e 2 2 Natural Selecti rgt Anythi 25 EX  Metaliica, Enter Sandman
3 & Crystal Waters, Makin’ Hapy EX EX Martika, Love. .Thy Will Be Done 1 1 Bryan Adams, (Evemhlnf 1 Do) i Dol atural Selection , Do Anything A by C Dent O
4 2 Hreyas D. 4 Now Fgat We Foun EX EX PC Qlues'l After -TheySummer'soﬁone FiA 22 Boyz i Men, Motownphilly | BECECIMucc Eactor HaWilliamsaThings A 3 le‘sDNR o?‘es ey
|55 Frankie Knuckles, The Whistle Song X EX lasmine Guy, Just Want To Hold You ’ 3|4 MarkpMark d The funky Bunch a0 gof ClhuiDernisauclManyiWalt A Bill Faicon, Power Windo
| & & Naughty By Nature, OP.P ne Bey Pittsburgh P.D. John Roberts 4 7 C&C Music Factory/F. Williams, Things 5 & Firehouse, Love Of A Lifetime — Billy Falcon, Power Windows
| avehiyjbyfNatuie [0k - 5 5 Amy Grant, Every Heartbeat 6 7 Michael Bolton, Time, Love And Tender EX EX Great White, Lovin' Kind
77 Brothers In Rhythm, Such A Good Feeli 1 1 Bryan Adams, (Everything | Do) I Do | Yy 3 ; 7 " | Adore Mi EX EX Micheal Leamms To Rock, My Biue Angel
8 4 Boyz Il Men, Motownphill 2 2 C&C S 3 W%I' Thi 6 10 Color Me Badd, [ Adore Mi Amor 10 Color Me Badd, | Adore Mi Amor ¢ .
3 14 210A Reom Dot Yor want C&C Music Factory/T. Whiams, Things 79 Natalie Cole, Unforgettable 8 9 Rod Stewart, The Motown Song EX EX  Motley Crue, Primal Scream
3 3 Scorpions, Wind 0f Change ding Li 9 4 Amy Grant Heartbeat EX EX Eddie Money, Heaven In The Back Seat
108 Coro, My Fallen Angel 4 4 Neison, Ohly Time Wil Tel iy R I B s () o e Of Chape? EX EX Stevie Nicks, Sometimes (It's A Bitch
1L 19 Wansh Larey, Emotions Fornrer O6FM 5 5 Michacl Bolton Time. Low 9 14 Aaron Neville, Everybody Plays The Fo 10 13 Scorpons, Wind Of Change evie Nicks, Sometimes (It's A Bitc
12 10 CAC Musc fa Wil Michael Bolton, Time, Love And Tender 10 11 REM. Shiny Happy People 1 17 Marky Mark & The Funky Bunch S ——H
usic Factory/F. Williams, Things 6 8 Robbie Nevil, Just Like You ¢ g i tati
b R P 4y paisehiie |l Gkl
" i . g , Unbelievable ria rey,
18 15 Vaserss Wikoms, Runwing B Tovou | L0 Angeles [eDJettiwyatt HILT R DGR 13 16 Heayy D. & The Boyz, Now That We Foun | 14 16 Mariika, Love. . Thy Will Be Done
16 23 Ceybil Jeffries, Open Your Heart 1 1 Color Me Badd, | Adore Mi Amor 10 6 Lenny Kiavitz, It AInt Over THTE = 1412 PC Quest, Can | Call You My Girl 15 18 Boyz Il Men, Motownphili
17 17 Paula Abdul, The Promise Of A New Day 2 2 Br}an Adams &Everything 1 Do) I Do | 1 15 The LF 3 AM. Eternal 15 15 Rod Stewart, The Motown Son 16 8 The Escape Ciub, I'l Be There
18 13 The KLF, 3 AM. Eternal 33 DJ.Jazzy Jeff & The Fresh Prince, S 127 Mariah Carey, Prisoner 16 17  Hi-Five, | Can't Wait Another Minute 1721 Karyn Wi l(e1, Romantic
19 26 Jinay, Keep Warm 4 5 CAC Music Factory/F. Willams, Things R R G . AT —  Bonnie Raitt, Something To Talk About 18 23 Heavy D. & The Boyz, Now That We Foun IGQBE
2 ko Juli P MGVt ite |1 16 Manan Cimy. Emetony 13 5 K, Romanie 20 30 Huey Chus & The Newe It B Me ke
; A er Shade rown Featuring Te 5 : . aryn White, Romantic 5 ews, It Hi il K
DR G Tne Weasel 79 Heauy D, & The Boyz, Now That We Foun 15 18 hicchouselLovelOfAILictine 20 20 Cathy Dennis, Too Many Walls 2 15 REM. Shiny Happy Pecple Houston P.D.: Steve Wyrostok
23 16 Hi-Five, | Can't Wait Another Minute 8 10 Marky Mark & The Funky Bunch 16 P53 (hanmwhileqRomante 21 23 PC Quest, Affer The Summer's Gane 2 26 Bryan Adams, Can't Stap This Thing We 1 3 Erasure, Chorus
2 Luther Vandross Dot anct 1o Beea £ 9 6 Boyz Il Men, Motownphilly e Bt IR e D 22 18 Lenny Kravitz, It Ain't Over Til It 23 25 Aaron Neville, Everybody Plays The Fo 2 5 The Escape Club, 'l Be There
2% 28 The Brand N ies (Featuring N'D 10 & Lenny Kravitz, It Ain'{ Over 'Til it L oL LI 23 25 Mariah Carey, Emotions 24 27 RTZ Face The Music 34 CAC Music Factory/F. Williams, Things
AZ6 Litte Louie Vega ?X‘ﬁfhfm“ Riceon 11 11 Cathy Dennis, Too Many Walis 15 321 olor|Me]Baddg] d‘mm fAmorg 24 3 Corina, Templation 25 EX  Bad Company, Walk Through Fire 16 Marky Mark £ The Funky Bunch ¢
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Billboard Maoazine Savs
These AreThe

Hottest Names In Urhan
Gontemporary Radio.

Bill Ahlswede

Nancy Castagna

Lisa Cisneroz
Shirley Clark
Bob Conger
Brian Cooley
John Coulter
Dennis Cruz
Donna Daniels

Jimmy de Castro
Marilyn de Mena

Dawn De Pierro

Jolie de Sedes
Matt Devine
Darlene Diaz

Pat Dupree
George Edwards
Nancy Giltner
Scott Ginsburg
Michael Gorman
Pamela Gurstein
Brenda Holland
Kevin James
Ben Kelly

Liz Kiley
Sharon Klein
Jill Kramer
Sharon Kramer
John London
Greg Manley
Glenn Marra
Blake Mendenhall
Irma Molina
John Monds
Art Morrison
Maxine Morrow

Rosa Reeve
Frankie Ross
John Ryan
Alan Sneed
Diana Steele
Mike Stradford
Jo Valerio

Burt Weiner
Cliff Winston
Steve Woods
Charleye Wright

KKBT Los Anaeles, Billhoard Maoazine’s Urban Gontemnorary RadioStation 0f The Year

Evergreen Media would like to thank everyone
at KKBT for all their hard work. To go from a good
idea to the best in the country in less than two years

is quite an accomplishment.

We would also like to thank Billboard Magazine

EVERGREEN MEDIR

wwWw.americanradiohistorv.com

for choosing us for this prestigious and much
appreciated honor.

And a special congratulations to Sharon Klein
on being named Promotion Director of the Year.
Congratulations and Thank You everybody!
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Finding Freedom In “The Gomfort Zone’
A Q&A With Vanessa Williams On Her 2nd Set

H BY JANINE MCADAMS

Vanessa Williams shattered precon-
cetved notions about her talent in
1988 with “The Right Stufl,” her de-
but album on Wing/PolyGram. The
gold album spawned three top five
hits, including the No. 1 R&B and
AC hit “Dreamin’” Now with her
long-awaited second effort, the apt-
ly titled “The Comfort Zone,” Wil-
liams seems much more comfort-
able as a performer with a solid col-
lection of well-crafted tracks that
span dance, funk, jazz, and pop.
The dance-pop leadoff single, “Run-
ning Back To You,” produced by
Kenni Hairston and Trevor Gayle,
is bulleted in the Hot R&B Singles
top 10.

The album was executive-pro-
duced by Mercury co-president Ed
Eckstine and features producers
Hairston, Gayle, Keith Thomas,
Derek Bramble, Mark Stevens of the
Jamaica Boys, Kipper Jones, Gerry
Brown, and new Danish duo Solid
Productions. Bassist Stanley
Clarke guests on her cover of the Di-
nah Washington tune “What Will I
Tell My Heart.” Williams herself co-
produced three tracks and co-wrote
two others on the album. In a one-
to-one interview, Williams dis-
cusses her career and the new al-
bum.

Were you more meticulous about

choosing material for the second al-
bum?
VW: We recorded 25 tracks, and we
narrowed it down to 14. I started do-
ing demo stuff in December of '89 . ..
It wasn't just picking out finished
songs and recording them, I really
worked to build the songs with the
producers and the lyricists. Ed [Eck-
stine] was exec producer on the first
album, and now, since he moved up to
president status, he was a lot busier
and it was harder to connect and de-
cide what we were going to cut.

You sound much stronger, more
confident on this album. Were you?
VW: I am a lot more comfortable.
Now walking into the studio you
know what kind of vocal sound you
need. And I wasn’t aware of that the
first time around. I wouldn't really be
happy with the way my vocals were
sounding in the headphones, they
would be too thin, or too much EQ or
something, so I didn’t really hear my
pitch, I didn’t know to say it doesn’t
sound right. This time, I had an engi-
neer who knew just how to set up my
voice the way I liked it. Now I know
that I like live rooms with hardwood
floors and lots of bounce. I don’t like
real dead rooms that have too much
carpeting and you have to scream.
All those little tricks, I know what
works for me ... The vocals sound
more consistent, and working with
the same people, I felt comfortable
enough to trust myself and trust my
vocals as an artist.

You're really “blowing.”

VW: Chaka Khan can blow, I think
I'm just a good singer. I'm not a riff
singer, I don’t have that church back-
ground. I have more show-tune
phrasing. I hope people like my style
to continue and not hope that |
change. I mean, ‘Work To Do’ [her
cover of the 1972 Isley Brothers tune]
is the biggest stretch on the album
for me, soulfully, because even a lot

of people when they heard I was go-
ing to do it didn’t believe that I could.

My favorite song on the album is

the gorgeous, Keith Thomas-pro-
duced ballad “Best For Last.” What
is yours?
VW: That's my favorite. I cried the
first time Ed played it for me. The
first time he played it for me, I said,
“Ed—no one wants this song? I'm
the first one to get
it? Wait a minute,
Barbra  Strei-
sand’'s not after
this? Bette
Midler?”’ That’s
my favorite. You
don’t have to work
it, it’s not like [in
homegirl voice],
“Sing, girl! Sing
that ‘Best For Last’ song!” It's just
get a piano and do it. If I had the ideal
situation, that’s how I'd do it, just me
and a piano.

How did you choose “Running
Back To You” as the first single?
VW: “Comfort Zone” will be the sec-
ond single; that’s what I was pushing
for as the first single. But “Running
Back” was just so pop radic. And
“Comfort Zone’ is more R&B, so
they said get the churban, pop base
first, as well as the R&B base, then
we’ll be able to really utilize the
crossover. They wanted to do “Best
For Last” as the second single, but if
1 did “Running Back” and “Best For
Last,” then it would sound totally pop
and then black people would not buy
it at all. At least “Comfort Zone”
brings it midtempo but funkier. Then
we'll do the straight-up ballad.

You've never been in a live tour-

ing situation. Is that going to hap-
pen for you with this album?
VW: I'm going to tour—I don’t know
what I'm going to do with the kids
[daughters Melanie and Jillian}—but
I haven’t sold a lot of albums yet, so 1
can’t afford to mount a production
like Janet or Madenna with hydraulic
lifts and 20 dancers. I'm going to
start out doing a basic singer-and-a-
band ... and have a very musical ex-
perience. I don’t even know if I'm go-
ing to have dancers, though I have
dancers in my videos and I know 1
can dance. I just don’t know whether
1 want all that aspect ... I know it's
going to take its toll and I'm going to
be exhausted and my voice is going
to go out. I certainly don’t want to
damage myself vocally, but it will be
interesting to go out as myself sing-
ing my own songs as me, which is
probably the most vulnerable part.
Usually if I perform, it’s as a charac-
ter in a role, so it’s easier to hide be-
hind the whole character thing.

What will your musical future
hold? Will you produce?

VW: There’s been a couple of ideas
I'd like to try on the next album, but
of course if “Comfort Zone” goes
through the roof, Ed’s not going to
let me produce the whole thing. 1
want to do a Brazilian album, but
hopefully I'll at least be able to pro-

WILLIAMS

duce a couple of Brazilian tracks on -

the next album. Ed’s already sent me
some Brazilian composers who have
come up with melodic ideas. I've al-
ways loved Sergio Mendes and Tania
Maria and Flora Purim, even Dave
Valentin.

Your manager, Ramon Hervey, is

also your husband. Do you find that
difficult?

VW: Honestly, it’s not going to last
too much longer. Because we’ve been
together for seven years now and
we've been working all that time. We
don’t know what it’s like to just be
husband and wife as opposed to be-
ing enmeshed in each other’s busi-
ness. So probably within the next
year or so I can move on, which is
fine. I think he did a great job when
nobody else wanted to manage me.
He did it because I asked him to, so it
wasn't like I'm kicking him out. You
know, if your husband was with you
every day you did everything, you'd
be like, “Get Away!’ There’s no
boundary there ... He started out as
my publicist. He’s managing other
people now, R&B Live [the Los Ange-
les-based series of weekly live perfor-
mances] is doing well, he’s hopefully
going to branch off into new things.

Mellow Trio. Members of Quality Records rap act A Lighter Shade Of Brown
meet up with Capitol artist Mellow Man Ace backstage at the Hollywood
Palladium, where the group opened for Crystal Waters. From left are Bobby
“D.T.T.X.,”” Ace, and Robert “O.D.M.” A Lighter Shade Of Brown performed in

support of its “Brown And Proud” album.

Lisa Lisa & Gult Jam Moving ‘Straight” Up

Group Dances Back Onto Chart With New Album

NEW YORK—Lisa Lisa & Cult Jam
are back with their fourth Columbia
album, “‘Straight Outta Hell's
Kitchen,” their first album in two
years. With the first single, ‘“‘Let
The Beat Hit 'Em,” already a No. 1
R&B hit and a club smash, the
group is primed to recapture its ear-
ly stature as an R&B/dance force to
be reckoned with. That status was
dimmed with the 1989 release of
“Straight To The Sky,” which—
with tracks like ‘‘Little Jackie
Wants To Be A Star” and “Just Git
It Together’’—moved the group
into the softer-edged pop arena.

“We’ve always done stuff like
this,” says lead singer Lisa Velez.
“This is what we’re known for:
dance music. It’s in our hearts, it's
in our blood. To get back in the stu-
dio and do it again was a joy for us.
The whole thing was a party.”

Lisa Lisa & Cult Jam, discovered
by their current producers/co-man-

agers Full Force in 1983, put the
“P” in party right out of the box
with smashes like 1984’s “I Wonder
If I Take You Home,” which began
life as an underground 12-inch,
“Can You Feel The Beat,” “Head To
Toe,” “Lost In Emotion,” and “Ev-
erything Will B-Fine.” But lest it be
typecast as simply a party animal,
the group (which includes Mike
Hughes and Alex “‘Spanador” Mo-
seley) also gained credibility with
tender ballads like “All Cried Out,”
“Someone To Love Me For Me,” and
“Kiss Your Tears Away.”

“There’s a lot more dance, more
beats,” continues Lisa. ‘“Then you
get the ballads, of course. We're
known for ballads, and on this al-
bum there are four. They will defi-
nitely shake you a little in your
heart.”

Production on the album was
shared: Robert Clivilles & David
Cole of C&C Music Factory pro-

The First, The Last, And Everything. As ‘“‘Maestro” Barry White goes into the
studio to put finishing touches on his new A&M album, “Put Me In Your Mix,” he
is joined by R&B stars Smokey Robinson, left, and Isaac Hayes, right. The

album features a duet, “Dark & Lovely,” with Hayes. The title-track first single is
due Tuesday (17).

duced side one’s six cuts; longtime
associate Full Force handled side
two’s six cuts. Clivilles & Cole—
both of whom Lisa says had been
friends of hers for years—handled
“Let The Beat Hit '"Em,”” which the
group says began as an experi-
ment.

“We knew that C&C was gear-
ing it for a club core audience—
dance bangers—so we knew the
dance bangers would love it and
dance all night,” says Hughes.
“But as far as doing any more
than that we just didn’t know. We
wanted to let the radio jocks know
that we were coming back, we
wanted to get the buzz going, let
the pop audience know we’re on
the verge of new product. But the
response far surpassed what we
expected. Radio picked it up and
loves it. We had to work even fast-
er to get the album done because
of the response.”

While the album tackles house,
hip-hop, R&B, and ballads, the
common denominator is a new em-
phasis on Lisa’s vocals. ‘I wanted
everybody to realize that Il am a
true vocalist,” she says. “I’'m not
one of these rinky-dink girls that
come out of nowhere and puts out
a record and makes a little money
and is here for a little while. No.”

Since its last chart appearance
in '89, the group has been busy
touring overseas, where Cult Jam
is enormously popular. The band
will go back on the road stateside
before the end of the year to sup-
port the album, according to Linda
Adams, associate director of prod-
uct marketing for Columbia.

The next single is the Full Force-
produced ballad ‘“Where Were You
When I Needed You,” released
Sept. 12, which is being worked to
both R&B and pop outlets. “We
are going to do R&B and pop at the
same time,” says Adams. ‘‘Lisa
started out at urban and she’s con-
cerned about keeping her urban
base.”

JANINE McADAMS
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TOP R&B ALBUMS

" AND ONE-STOP SALES REPORTS.
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gy remmiRossrs LUKE RECORDS' TWO ACES IN THE HOLE.
L R —————

2 SHCTION

BOOM! SO THERE YOU GO! Jesus Garber, VP of promotion for Zoo Re-
cords, and producer Nick Martinelli have given Phyllis Hyman the first
No. 1 single in her career with “Don’t Wanna Change The World” (PIR). It
has 101 radio reporters with 27 listing it at No. 1. “I Adore Mi Amor” by
Color Me Badd (Giant) is positioned for the top of the chart with reports
from the entire panel. It has 11 No. 1 reports, including KKBT Los Ange-
les; KMJQ Houston; and WWDM Columbia, S.C. Next in rank, “Never
Stop” by the Brand New Heavies featuring N'Dea Davenport (Delicious
Vinyl) is listed by 102 of the 103 radio reporters. Forty-six stations show it
top five. It is No. 1 at WHUR Washington, D.C., and KPRS Kansas City,
Mo. “Never Stop” has survived the inevitable breakup of a long string of
bullets in this part of the chart. The next survivor, “Running Back To You”
by Vanessa Williams (Wing), is new at KTOW Tulsa, Okla., for a total of
102 reports. This week it has top five reports from eight stations, including
WOCQ Ocean City, Md.; WILB Detroit; and KJLH Los Angeles.

Ironically, “So Much Love” by B Angie B (Bust It) made a considerable
radio gain, including new action at KJLH Los Angeles, but retail points
were negligible, allowing “Never Stop” to jump over it. “Don’t Want To Be
| A Fool” by Luther Vandross (Epic) got additional sales points, but radio
could no longer hold it at the top of their charts. All other top 10 records
that lost bullets actually gained radio and retail points, but not enough to
guarantee growth next week.

F-U~N-K ME OUT: “D-O-G Me Out” by Guy (MCA) is new at KKBT Los
Angeles and has reports from 83 other stations. Fifty-three show upward
playlist movement. It misses the Power Pick/Sales record by one point.

cALL THE DOCTOR: “House Call” by Shabba Ranks featuring Maxi
Priest (Epic) earns adds at WGCI Chicago; KJLH Los Angeles; WJFX Fort
Wayne, Ind.; KJMS Memphis; WAMO Pittsburgh; WIKS New Bern, N.C,;
and KKFX Seattle. It has reports from 68 stations, most of which are taste- . =
makers. This single should break Jamaican-born Ranks in the U.S., as well AVISORY
as give Priest a jump-start for his next U.S. release. ELPLILIT T01ES

THREE RECORDS took a beating, though they gained new radio activity. spon'[s Wm(ﬂm ( As NAsw

“Hey Donna” by Rythm Syndicate (Impact) gets pushed back, although it
has reports from 32 stations. It is performing well on the Hot 100, where it

is bulleted at No. 46. “Take Control” by Gary Taylor (Valley Vue) is listed As THEY WANNA BE pART II)
by 27 stations. It is new at WJFX Fort Wayne and KKBT Los Angeles.
“Are We So Far Apart” by Ronnie Dyson featuring Vikki Austin (Society
Hill) is on 28 stations. It is pushed back in spite of new reports from WQFX
Gulfport, La.; WMVP Milwaukee; KRIZ Seattle; and WZHT Montgomery,

Ala. The song is produced by Butch Ingram and was recorded just prior to
Dyson’s death late last year.

SWEET DREAMS, SWEET LADY: Della Wiggins, of the Platter Shack
in Orlando, Fla., passed away suddenly this week. She was a reporter for
both R&B singles and albums charts. I send my sincerest sympathy to her
family and friends.

HOT R&B SINGLES AGTION e
RADIO MOST ADDED

PLATINUM/ BRONZE/ Also available

GOLD SILVER  SECONDARY TOTAL  TOTAL
LADDS  ADDS T ADDS | ADDS o ON SPORTS WEEKEND (AS CLEAN AVAILABLE NOW!
Lt'é!l"cie‘[:"a"vmiﬁi CAPITOL 8 12 24 44 59 As “'[Y WAN“A BE PART | I) nn mmi m E“ane

FEELS LIKE ANOTHER ONE
PATT! LABELLE mca 9 10 '3 42 42

LT 6 r and the Far East, this Fall.
CHRIS WALKER renDuLUM 10 7 21 38 46

PUT ME IN YOUR MIX

BARRY WHITE a&m 6 13 17 36 42 u

CLOSER THAN CLOSE

PEABO BRYSON coLumsia ] 8 20 33 33 , ,
GOOD TIME \

ZIGGY MARLEY virRGIN 4 4 12 20 44

THE PRESSURE PT. 1
SOUNDS OF. . . PERSPECTIVE 4 8 7 19 38

1991 Atlantic Recording Corp. ~ A Time Warner Company

HOUSE PARTY I ALBUM RETAIL DATE, OCTOBER 8.

TONY! TONIt TONE! mca 4 6 6 16 39 SINGLE RETAIL DATE, SEPTEMBER 12.

IS IT GOOD TO YOU

HEAVY D. & THE BOYZ urTown 2 [} 8 16 28

AFTER THE SUMMER’S GONE @S{Eh) LUKE RECORDS " [
PC QUEST rca 2 6 7 15 16 & 8400 N.E. 2ND AVENUE, LIBERTY CITY, FL 33138 — &)
Radio Most Added is a weekly national compilation of the ten records most added to the playlists PHONE # 305-757-1969

of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BILLBOARD SEPTEMBER 21, 1991 27

wWWW americanradiohistorv com


www.americanradiohistory.com

Available in
LP/Cassette/CD
SOH 7010

The Best of the

The HOTTEST new dance record of
the year. Featuring: Chill Rob G, “The
Power’”, Young & the Restless,
“Something to get you hyped”, World
Class Wreckin’ Cru’, “Bus Stop”’ (Electric
siide), Grandmaster Slice, “The Electric
Slide” plus six HOT NEW Electric
Slide cuts.

e e e ok e e ke e ke e sk e ke e sk e ke ke sk sk ke sk sk sk ok sk ke sk sk ok ke sk sk ok ke ke ke ok ok ke ke ok

Available at these One Stops

EAST
Deans (Richmond) 804-321-7515
JEK (Baltimore) 301-675-7300

Richman Brothers (Philadelphia) 800-233-3679
Central Records (Hartford) 203-528-2171

Universal (Philadelphia) 215-426-3333

CD One Stop (Connecticut) 203-798-6590

NEW YORK AREA
All Service 908-686-3500
Top Line 718-278-6211
S & J 212-792-6031

MID WEST

ARC Distributing (Cincinnati) 513-381-4237

Angott (Detroit) 313-341-7053
Fletcher (Chicago) 312-874-4484
Color Rite (Chicago) 312-488-7800
Barneys (Chicago) 312-521-6300
Scotts (Indianapolis) 317-639-5491

Vinyl Vendors (Kalamazoo) 800-446-0006

Action (St. Louis) 314-535-5811

SOUTHEAST/SOUTHWEST
Bassin (Miami) 305-621-0070
Dolphin (Jacksonville) 904-396-8003
H.L. (Miami) 800-780-7712
Justin (Atlanta) 800-631-3513
Nova (Atlanta) 800-476-6682
One Stop (Atlanta) 800-669-9669

Central South (Nashville) 800-251-3052

Music City (Nashville) 615-255-7315

Poplar Tunes (Memphis) 901-525-6348
Select-O-Hits (Memphis) 800-346-0723

Southwest (Houston) 713-464-6507
WEST

Abby Road (Los Angeles) 714-546-7177

Music People (Oakland) 415-653-5811
Norwalk (Los Angeles) 714-995-8111

Pacific Coast (Los Angeles) 818-709-3640
Valley One Stop (Sacramento) 916-661-6600

For More Information
Contact Johnny at
1-800-346-0723

B'"hn’do © 1991, Biliboard/BPl Communications, Inc.

FOR WEEK ENDING SEPTEMBER 21, 1991

ot Ingies saies & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES 38 AIRPLAY

ofl-x ea | |2E|5E 5z
I¥|<¥ TITLE ARTIST |29 I¥|<¥ TITLE ARTIST 29
1 | 3 | DON'T WANNA CHANGE THE WORLD PHYLLIS HYMAN | 1 1 |2 | DONT WANNA CHANGE THE WORLD PHYLLIS HYMAN | 1
2 | 2 | SO MUCH LOVE B ANGIEB | 4 2 [ 1 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | §
3 | 5 | | ADORE MI AMOR COLOR ME BADD | 2 3 [ 3 | | ADORE MI AMOR COLOR ME BADD | 2
4 | 4 | NEVER STOP THE BRAND NEW HEAVIES | 3 4 | 4 | NEVER STOP THE BRAND NEW HEAVIES | 3
5 | 6 | RUNNING BACK TO YOU VANESSA WILLIAMS | 6 5 [ 8 | SO MUCH LOVE B ANGIEB | 4
68| 0.PP NAUGHTY BY NATURE | 12 6 | 6 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 7
7 1 9 | WHY CAN'T YOU COME HOME EX-GIRLFRIEND | 7 7 [ 9 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 8
8 |11 | DON'T WANT TO BE A FOOL LUTHER VANDROSS | § 8 |10 | JUST ASK ME TO TEVIN CAMPBELL | 9
9 | 1 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 15 9 [11 | RUNNING BACK TO YOU VANESSA WILLIAMS | 6
10 | 12 | LONG HOT SUMMER NIGHT J.T. TAYLOR | 13 10 | 12 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 10
11 [ 14 | GETT OFF PRINCE AND THE N.P.G. | 11 11 | 14 | ROMANTIC KARYN WHITE | 14
12 [ 13 | IT AIN'T OVER 'TIL IT'S OVER LENNY KRAVITZ | 10 12 |18 | 1T'S SO HARD TO SAY GOODBYE. . . BOYZ Il MEN | 16
13 [ 15 | MY NAME IS NOT SUSAN WHITNEY HOUSTON | 8 13 | 17 | KEEP ON LOVING ME O'JAYS [ 17
14 | 16 | JUST ASK ME TO TEVIN CAMPBELL | 9 14 |16 | GETT OFF PRINCE AND THE N.P.G. | 11
15 | 19 | SAVE ME LISA FISCHER | 18 15 {15 | LONG HOT SUMMER NIGHT J.T. TAYLOR | 13
16 | 21 | 1T'S SO HARD TO SAY GOODBYE. . . BOYZ il MEN | 16 16 | 20 [ EMOTIONS MARIAH CAREY | 19
17 [ 23 | ROMANTIC KARYN WHITE | 14 17 {19 | I'M ON YOUR SIDE JENNIFER HOLLIDAY | 20
18 110 | SPECIAL VESTA | 22 18 (23| O.P.P. NAUGHTY BY NATURE | 12
19 [ 24 | KEEP ON LOVING ME O'JAYS | 17 19 [ 21 | SAVE ME LISA FISCHER | 18
20 | 7 | ADDICTIVE LOVE BEBE & CECE WINANS | 21 20 | 22 | WORD TO THE MUTHA BELL BIV DEVOE | —
21 [ 27 | I'M ON YOUR SIDE JENNIFER HOLLIDAY | 20 21 | 5 | LET THE BEAT HIT 'EM LISA LISA & CULT JAM | 15
22 | 40 | EMOTIONS MARIAH CAREY | 19 22 | 24 | D-0-G ME OUT GUY | 23
23 | 17 | UNFORGETTABLE NATALIE COLE | 39 23 | 26 | TENDER KISSES TRACIE SPENCER | 24
24 | 26 | MIRACLE WORKER THE RANCE ALLEN GROUP | 32 24 | 28 | FUN DAY (FROM "JUNGLE FEVER") STEVIE WONDER | 27
25 |33 | D-0-G ME OUT GUY |23 25| 7 | ADDICTIVE LOVE BEBE & CECE WINANS | 21
| 26 | 35 | FOREVER MY LADY JODECI | 25 26 | 25 | ALL ABOUT YOU PRETTY IN PINK | 28
27 [ 18 | TURN IT UP OAKTOWN'S 3.5.7 | 45 27 | 31 | FOREVER MY LADY JODECI | 25
28 | 31 | TENDER KISSES TRACIE SPENCER | 24 28 [ 27 | JEALOUS GIRL ANOTHER BAD CREATION | 30
29 | 30 | AIN'T NOBODY BETTER YO-YO |33 29 | 34 | SOMETIMES | WONDER THE S.0.5. BAND | 34
30 | — | MIND PLAYING TRICKS ON ME THE GETO BOYS | 40 30 | 33 | WHEN LOVE CRIES DONNA SUMMER | 26
3120 | NOW THAT WE FOUND LOVE HEAVY D. & THE BOYZ | 44 31 )13 | SPECIAL VESTA |22
32 { 38 | WHEN LOVE CRIES DONNA SUMMER | 26 32 |35 | RIGHT DOWN TO IT DAMIAN DAME | 29
3336 [ | GO CRAZY WILL DOWNING | 50 33 36 | I'M STILL WAITING JOHNNY GILL | 36
34 | 22 | CAN YOU STOP THE RAIN PEABO BRYSON | 41 34 | 32 | ROLLIN GEORGIO | 35
35 | — | HOUSE CALL SHABBA RANKS FEATURING MAXI PRIEST | 31 35 | — | HOUSE CALL SHABBA RANKS FEATURING MAXI PRIEST | 31
36 | — | RIGHT DOWN TO T DAMIAN DAME | 29 36 | 37 | ARE YOU LONELY FOR ME RUDE BOYS | 37
37 /25| MEN GLADYS KNIGHT | 51 37 | — | SUPERWOMAN GLADYS KNIGHT | 101
38 | — | ARE YOU LONELY FOR ME RUDE BOYS | 37 38 | — | SMALL THING NEWKIRK | 38
33 | — | ROLLIN GEORGIO | 35 33 | — | TEARDROPS SMALL CHANGE | 43
40 [ 32 | SUMMERTIME D.J. JAZZY JEFF & THE FRESH PRINCE | 60 40 | — | YOU'RE A VICTIM GENE RICE | 42

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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TITLE (Publisher ~ Licensing Org.) Sheet Music Dist.

ADDICTIVE LOVE (Sony Tunes, ASCAP/Yellow
Elephant, ASCAP/Benny’s Music, BMI/EMI Blackwood,
BMI/Pooky's Music, BMI) WBM

AIN'T GONNA HURT NOBODY (Hittage,
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid 'N
Play, ASCAP)

AIN'T NOBODY BETTER (Street Knowledge,
BMI/Overdue, ASCAP/Bridgeport, BMI)

AIN'T NO FUTURE IN YO' FRONTING (Jerry Williams,
BMI/Power Artists, BMI)

ALL ABOUT YOU (Virgin Songs, BMI/G.R.,
BMI/Zomba, ASCAP}

ALWAYS (No Pain No Gain, ASCAP/Pebbitome,
ASCAP/MCA, ASCAP)

ARE WE SO FAR APART (Society Hill, BMI)

ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

ARE YOU STILL IN LOVE WITH ME (EMI April,
ASCAP/K-Shreve, ASCAP/WB, ASCAP/Heritage Hill,
ASCAP/Zomba, ASCAP/Jo Skin, ASCAP) WBM
BABY I'M READY (Trycep, BMI/Willesden, BMI)
CAN YOU STOP THE RAIN (Warner Chappell,
ASCAP/Walter Afanasieff, ASCAP) WBM

THE CHUBBSTER (ADRA, BMI/Howie Tee,
BMI/Getaloadoffatso, BMI/Irving, BMI) CPP
CLOSER THAN CLOSE (Dyad, BMI)

CONFUSED (Hunting Park, ASCAP/Chumpy Wumpy,
ASCAP/MCA, ASCAP/Second Generation Rooney
Tunes, BMI)

D-0-G ME OUT (Donril, ASCAP/Zomba,
ASCAP/)amron, ASCAP/Ten Ways To Sundown,
ASCAP)

DON'T WANNA CHANGE THE WORLD (Number 9,
ASCAP/Bass Hit, ASCAP)

DON'T WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie's, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
HL

EMOTIONS (Mariah Songs, BMI/Seny Songs,
BMI/Cole-Clivilles, ASCAP/Virgin, ASCAP)

FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri,
BMI/Budsky, BMI)

FLY GIRL (T-Boy, ASCAP/Queen Latifah,
ASCAP/Casadida, ASCAP/Virgin, ASCAP)

FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/A! B. Sure!,
ASCAP)

FOREVER (Geffen, ASCAP/Rutland Road, ASCAP/WB,
ASCAP)

FUN DAY (FROM JUNGLE FEVER) (Steveland Morris,
ASCAP)

GETT OFF (Controversy, ASCAP/WB, ASCAP) WBM
GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,
ASCAP)

GONNA CATCH YOU (Gli Gnomi, ASCAP)

GOOD TIME (Colgems-EMI, ASCAP/0/B/0 Itself &
Ziggy, ASCAP/INS, ASCAP/Virgin, ASCAP)

GOOD VIBRATIONS (WB, ASCAP/Donnie D,
ASCAP/Marky Mark, BMI/Ayesha, ASCAP)

HEART OF NEW YORK (Bugnon, ASCAP)

HEY DONNA (Bayjun Beat, BMI)

HIP HOP JUNKIES (Nice & Smooth, ASCAP/Screen
Gems-EMI, BMI)

il
n

2
57

81

8L

17
61

62

HOUSE CALL (PRS, BMI/Shadows, BMI)

HOUSE PARTY Il (I DON'T KNOW WHAT YOU COME
TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP)

| ADORE MI AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP)

| CAN'T WAIT ANOTHER MINUTE (Zomba,
ASCAP/4MW, ASCAP)

IF YOU'RE SERIOUS (Pam & Steve, ASCAP/Lease-A-
Tune, ASCAP/Primate, ASCAP)

| GO CRAZY (Web IV, BMI/Paul & Jonathan, BMI)
FLL DO ANYTHING FOR YOU (Alfa Romeo,
ASCAP/Smooth Rhyming, ASCAP/Irving, ASCAP/Scu,
BMI)

I'LL TAKE YOU THERE (Irving, BMI)

I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Bull, BMI/When Words Collide, BMI)

I'M STILL WAITING (FROM NEW JACK CITY) (Fiyte
Tyme, ASCAP)

| NEED A GOOD MAN (Pac Jam, BMI/Candy Grift,
BMI)

IN YOUR EYES (Degroat & Degroat, BMI)

IT AIN'T OVER 'TIL IT'S OVER (Miss Bessie, ASCAP)
IT'S SO HARD TO SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP)

| WANT YOUR SEX (Promuse, BMI/Sth Power,
BMI/Chris Smith, BMI)

| WANT YOU (Jobete, ASCAP/Almo, ASCAP)
JEALOUS GIRL (Colgems-EMI, ASCAP/Boston
International, ASCAP/EMI April, ASCAP/Maurice Starr,
ASCAP/AR.L, ASCAP) WBM

JUST ASK ME TO (FROM BOYZ N THE HDOD) (EMI
April, ASCAP/Across 110th Street, ASCAP/Al B. Sure!,
ASCAP/Willarie, ASCAP)

KEEP ON LOVING ME (WE, BMI/Dwain Duane, BMI)
LEAVE WELL ENOUGH ALONE (Famous, ASCAP/Ten A
Clark, ASCAP/Booty One Shoe, ASCAP) CPP

LET'S TALK ABOUT SEX (Next Plateau, ASCAP/Sons
Of K-oss, ASCAP)

LET THE BEAT HIT 'EM (Virgin, ASCAP/Cole-Clivifles,
ASCAP)

LONG HOT SUMMER NIGHT (Sula, BMi/EMI,
ASCAP/Anderson, ASCAP)

LDOK WHO'S LOVING ME (Copyright Control)

LOVE TALK (Virgin Songs, BMI/Chesca Tunes,
ASCAP/Non Pareil, ASCAP/WB, ASCAP) WBM

MEN (Shakeji, ASCAP/Captain Z, ASCAP/Weibeck,
ASCAP/Comelious Carlos, ASCAP/MCA, ASCAP)
MIND PLAYING TRICKS ON ME (N-The Water,
ASCAP)

MIRACLE WORKER (Alvert, BMI/Stora,
ASCAP/Roxatlanta Lane, BMt)

MOTOWNPHILLY (Diva One, BMI/Biv Ten, BMI/Mike
Ten, BMI)

MY NAME IS NOT SUSAN (Zomba, ASCAP/4MW,
ASCAP) WBM

NEVER STOP (London, BMI)

NOW THAT WE FOUND LOVE (Warner-Tamerlane,
BMi) wBM

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP
OPTIMISTIC (Flyte Tyme, ASCAP)

PAIN (Freckie Bandit, BMI/Chinese, BMI)

PARADISE (End Of The Day, ASCAP/Sony Tunes,
ASCAP/Sunsight, BMI)

THE PRESSURE PT. 1 (Flyte Tyme, ASCAP)

67
2

E 8 R & 8

8

2

X B LBEE 3

PUT ME IN YOUR MIX (Seven Songs, BMI/Two Sioux,
8MI)

RIGHT DOWN TO IT (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI)

A ROLLER SKATING JAM NAMED SATURDAYS (Tee
Girl, BMI/Daisy Age, BMI/Prinse Pawi, BMI/MCA,
BMI/Upward Bound, BMI/Zomba, BMI)

ROLLIN (Georgio, BMI/Stone Diamond, BMI) CPP
ROMANTIC (Warner-Tamerlane, BMI/Kings Kid,
BMI/Fiyte Tyme, ASCAP) WBM

RUNNING BACK TO YOU (Hiss N' Tel, ASCAP/Gale
Warnings, BMI)

SAVE ME (Gratitude Sky, ASCAP/Nkiru, ASCAP/MCA,
ASCAP) HL

SMALL THING (When The Seaman Hits The Sand,
ASCAP/Def Jam, ASCAP)

SOMETIMES | WONDER (Spider Fingers, BMI/Interior,
BMI/Karranova, ASCAP/Avant Garde, ASCAP)

SO MUCH LOVE (Bust-It, BMI)

SPECIAL (Vesta Seven, ASCAP/Aimo, ASCAP/Captain
1, ASCAP) CPP

STRONG FOR YOU (Virgin Songs, BMI/Abana,
BMI/Slam City, ASCAP)

SUMMERTIME (Warner-Tamerlane, BMi/Second
Decade, BMI/Willesden, BMI/Da Posse's, BMI/Zomba,
ASCAP) WBM

TAKE CONTROL (Virgin Songs, BMI/Morning Crew,
BMI)

TEARDROPS (Tocep, BMI/Jumpin’ Off, BMI/Dream
Dealers, ASCAP/BMG, ASCAP)

TENDER KISSES (Zodrog, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP)

THAT KIND OF GUY (Shaman Drum, BMI/Sunsace,
ASCAP)

THAT'S THE WAY LOVE GOES (Almo, ASCAP/Young
Man Moving, ASCAP) CPP

THINGS THAT MAKE YOU GO HMMMM. .. (Virgin,
ASCAP/Cole-Clivilles, ASCAP/RBG Done, ASCAP)
THIS BEAT IS HOT (Edition Allstar, ASCAP/Rolf Elmer,
ASCAP/Ufa/BMG, ASCAP)

TONITE (Protunes, BMI/Total Trak, ASCAP)

TURN T UP (Bust-It, BMI)

UNFORGETTABLE (Bourne, ASCAP)

WHAT COMES AROUND GOES AROUND (Cold Chillin',
ASCAP/Biz Markie, ASCAP/WB, ASCAP)

WHEN IN LOVE (Top Billin', ASCAP/MCA,
ASCAP/Zohar, BMI/Totally Mental, ASCAP)

WHEN LOVE CRIES (Sweet Summer Night,
ASCAP/Eve Nelson, ASCAP/Keith Diamond,
BMI/Ensign, BMI/Warner-Tamerlane, BMI/Joey, BMI)
WBM

WHEN YOU TELL ME THAT YOU LOVE ME (John
Bettis, ASCAP/Albert Hammond, ASCAP)

WHY CAN'T YOU COME HOME (Forceful,
BMI/Willesden, BMI)

WITH YOU (Re-deer, ASCAP/Sun Face, ASCAP)
WOMAN'S HEART (Tim Tim, ASCAP/Whole Nine
Yards, ASCAP/Weatherspoon, ASCAP/TG, BMI/Scott
Weatherspoon, BMI)

YOU'RE A VICTIM (Stanton’s Gold, BMI/Isiand,
BMI/Golden Nugget, BMI)

YOU'RE THE ONE (Towntoons, ASCAP/Sony Tunes,
ASCAP/Multi Culler, ASCAP/Pic N Choose, ASCAP)
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ALL THE NEWZ ON HEAVY D. & THE BOYZ

Act Takes ‘Peaceful Journey’ To Fame .. .

W BY HAVELOCK NELSON

NEW YORK—After scoring a top
20 entry on Billboard’s Hot 100
with “Now That We Found Love,”
Heavy D. & the Boyz have re-
leased their second single from
‘““Peaceful Journey,”” the Up-
town/MCA act’s third gold album.
The leadoff smash peaked at No. 5
on the Hot R&B Singles chart; like
that hit, the second single, which
hit retail racks Aug. 24, was pro-
duced by Teddy Riley, who shares
production duties on ‘‘Peaceful
Journey” with Marley Marl, “Hit-
man’’ Howie Tee, D.J. Eddie F.
(who with dancer Glen ‘““G-Wiz”
Parrish makes up the Boyz), Mau-
rice “Nevelle’” Hodge, and Dave
Hall.

The album is dedicated to the
late Boyz member Troy “Trouble
T-Roy” Dixon, who died in a freak
accident while the group was on
tour last summer. Heavy says that
he extends the album’s sentiments
to “everybody suffering through
their travels in life and all those
who feel pain.”

“Peaceful Journey’’ offers a few
message songs. These include
“Don’t Curse,” an anti-censorship
track featuring Grand Puba Max-
well of Brand Nubian, Q-Tip from

A Tribe Called Quest, Big Daddy
Kane, Kool G. Rap, and C.L.
Smooth. “Some of these guys
curse [on their own records], some
don’t,” says Heavy. “We’re all try-
ing to say it’s cool for rappers to
say whatever we want.

“Every year I try to get bigger,
increase my fan base, while I main-

‘Fvery year I try to
get bigger, while I
maintain my integrity’

tain my integrity as an artist,” he
continues. To assist in achieving
this goal, the rapper recently
signed on with veteran publicist
Marilyn Laverty’s Shore Fire Me-
dia and M.C. Hammer’s Oakland,
Calif.-based Bust It Productions &
Management.

“These are all [Uptown Manage-
ment/Records president] Andre
Harrell’s decisions, which are good
ones,” says Heavy. “He used to be
my manager, and I'm still real
close to him because he’s still the
president of my record label and
my friend. Andre knew the caliber
of my talent. He didn’t have the
time to take me where I belong. He

knew I could go a lot farther with
more than one person working
with me.”

Having completed a five-week
promotional tour embracing radio
and retail, Heavy is currently in-
volved in a massive publicity cam-
paign, including stops at Fox-TV’s
“In Living Color” (for which he
performs the theme song) and a
prime-time special starring come-
dian Sinbad. Heavy has been tak-
ing acting classes for the last few
months and will perform a skit on
Sinbad’s special, scheduled to air
Tuesday (17) on ABC.

Darryl Horten of Bust It Man-
agement says Heavy D. & the
Boyz ‘“will definitely tour some-
time in the fall” and that Bust It is
“Just waiting for the right pack-
age to present itself.” Horten
wants to catapult the act to super-
star status but strategies are cur-
rently under wraps.

‘“We’re brainstorming,’”’ says
Horten, “and we feel [“‘Peaceful
Journey”] can sell 7 million or 8
million units because it's a very
well-rounded album. Heavy D. has
the charisma, and lyrically he’s
one of the best. We have high ex-
pectations for his career; the sky’s
the limit.”

. . . While Eddie F. Travels Production Path

M BY JANINE MCADAMS

NEW YORK—He's just 23 years
old, but producer Edward Ferrell
has already scored a string of
chart and club hits with produc-
tions and/or remixes for Jeff
Redd, L.L. Cool J, Kid 'N Play,
Redhead Kingpin, Christopher
Williams, Pete Rock & C.L.
Smooth, Johnny Gill, and many
others. With his own production
and management company, Un-
touchables, Ferrell hopes to ex-
tend his reach in the highly com-
petitive producers market.

If the name doesn’'t seem famil-
iar, it's because he’s known simply
as D.J. Eddie F., the beatmaster of
Uptown recording act Heavy D. &
the Boyz (see story, this page).
And though his company is 2 years
old, Untouchables Production &
Management (which includes UR-
BAN: Untouchables Records
Black Artists Network), founded
in partnership with fellow produc-
ers Nevelle Hodge and Dave Hall,
is just hitting its stride as an incu-
bator for Ferrell’s brand of East
Coast swing.

A Mount Vernon, N.Y., homie of

FOR THE REGORD

An article in the Sept. 14 issue of
Billboard gave an incorrect title
for Gail Bruesewitz. She is direc-
tor of promotion and artist devel-
opment for Ear Candy Records.

Dwight Myers (aka Heavy D)
Ferrell and the Heavy One met in
high school, where Al B. Sure! was
also a classmate. Ferrell was al-
ready building his reputation as a
party DJ; it was his skill on the
wheels of steel that interested his
pal Myers. “I was doing a lot of the
parties, he was looking for a rec-
ord deal, and he came to me one
day and said, ‘You wanna be my

‘You’re not making
music for yourself,
but for the people’

DJ?’ 1 said, ‘Fine.” It went from
there to being a DJ to being a team
thing.”

The team thing meant that
Heavy worked the rhymes while
Eddie F. cranked out the beats. “A
lot of people don’t know, but
Heavy and I are 50-50 partners [in
the group],” says Ferrell, adding
that the idea of incorporating
dancers as permanent members of
the act was novel in 1984-5.

The demos they put together
were passed around the industry
until one came to Uptown’s Andre
Harrell, who at the time was put-
ting together his label’s first ef-
fort, a compilation album by vari-
ous artists called “Uptown’s
Kickin’ It,” which later went gold.
The title track was cut by Heavy
D. & the Boyz with Eddie F. as the
producer. Then the act previewed
its first Uptown/MCA album with
“Mr. Big Stuff,” also produced by
Eddie F.

'Ferrell soon got busy rem1xmg
hits by established artists in addi-
tion to serving as producer to acts
like label mates Redd and Finesse
& Synquis. Some of his remixes
were for Gill, Christopher Wil-
liams, Eddie Murphy, and old pal
Sure!; he also produced tracks for
the upcoming Kim Basinger
(Warner Bros.) and Full Swing Ef-
fect (Giant) projects. Nudged by
production pals Hodge and Hall—
who also produced cuts on Heavy
D & the Boyz and other acts—Fer-
rell established a production com-
pany in 1989 with Hodge and Hall
as equal partners. Their obsession
with gangster-era Chicago flicks
led them to name it Untouchables
(his publishing company is called
Ness Nitty & Capone Publishing).

Untouchables manages and reps
up-and-coming producers D.J. Pete
Rock, Kenny Kornegay, Joe
Turner, Brian Morgan, and Kar-
issa Lee. The acts Ferrell is shop-
ping for deals include female
group PYT; all-white rap group
Big Deal; solo male vocalist James
Huff (son of producer Leon Huff);
female vocalist Gwen Lewis (for-
mer wife of producer Terry Lew-
is); and female singer Cydne Mo-
net. The company is based in Clos-
ter, N.J., where Ferrell is building
a studio in his home and plans to
experiment more with live instru-
ments.

Ferrell, who likes to go to clubs
to gauge crowd reaction to music,
says he has one rule in regard to
making records: “You have to re-
member you’re not making music
for yourself; you're making music
for the people.”

A\

Heavy D. & the Boyz: Dancer G-Wiz (Gien Parrish), rapper Heavy D. (Dwight
Myers), and producer/ DJ D.J. Eddie F. (Edward Ferrell).
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o s T 5.-! Compiled from a national sampie of retah
e | 55 | g gg | TITLE and one-stop sales reports. ARTIST
£ | 5% | = | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
| * % NO.1 % *
.P.P, ® & NAUGHTY BY NATURE
D] 1 | 3|7 ] Shanssema ook s, 1
7 2 1 10 GROWIN' UP IN THE HOOD & COMPTON'S MOST WANTED
QWEST 4-19243/WARNER BROS. (C) (M) (T)
@- 7 9 | g | FCKCOMPTON * TIMDOG
RUFFHOUSE 38.73892%/COLUMBIA (M) (T)
4 4 4 7 IF YOU WANNA SEX ME UP T.CF.
COLD CHILLIN' 4-19238/WARNER BROS (C) (CD) (M) (T)
E | ¢ 14 6 MIND PLAYING TRICKS ON ME THE GETO BOYS
( :' RAP-A-LOT 7241/PRIORITY (C) (1)
5 10 5 AIN'T NOBODY BETTER & YO-YO
1] EASTWEST 4-98755 (C) (T) |
7 3 2 1 THE HOUSE THE DOG BUILT & JIBRI WISE ONE
| L] EAR CANDY 38000 (C) (CD) (T)
"a'“\ 8 1 7 WHAT COMES AROUND GOES AROUND & BIZ MARKIE
I:‘-\_,-" COLD CHILLIN® 4-19218/WARNER BROS. (C) . B
a |6 | 7 | 8 | SETBIZZY © GREYSON & JASON
=t ATLANTIC 4-87689 (C) (T)
Ib‘\ 10 13 8 SOBB STORY & LEADERS OF THE NEW SCHOOL
| ELEKTRA 66545° (M) (T)
1'1'\ 17 23 4 HIP HOP JUNKIES & NICE & SMOOTH |
| / RAL 38-73784/COLUMBIA (C) (M) (T)
13 5 1 15 AIN'T NO FUTURE IN YO’ FRONTING & M.C. BREED & D.F.C.
12 SDE.G. 62 /ICHIBAN (C) (T) .
= ® LARRY LARR
_@L’ 16 | 20 7 Rclg%yssegg 73871/COLUMBIA () (T) -
T 12 3 12 NOW THAT WE FOUND LOVE & HEAVY D. & THE BOYZ
Ea UPTOWN 53090/MCA (€) (M) (T)
6T i F MO & BLACKSHEEP
A5 a7 | 28 = RO O THE ey 1 _—
TOl ¢ DJ QUIK
| B |1 6 Jepeey JONTE ©m g
g INA
D] 5 | 2 | 3 | DEEIMTION OFAKING ATt
e | L @ LATIN ALLIANCE
@ 2|2 _3 wgcm’ﬂgtssx ©m
& OAKTOWN'S 3.5.
14 19 | 24 b ;ulé’r‘# H#?ecmtm (©) (€O (M 2
CHUB L 4 ROCK
o |14 | 5 | 14| THES 250155%35?” ™) D gRE
21 | 15 | 12 | 9 | 'T'SALOVE THANG ® REDHEAD KINGPIN
| VIRGIN 4-98782 (C) (N
22)| 30 | — | 2 | LET'STALK ABOUT SEX @ SALT-N-PEPA
A NEXT PLATEAU 333 (C) (M) (D) |
g | | ) O HI-C |
AIEREY ARy e © ™M
L JEF
@D 8 | — | 2 | KRNSO e =il
o] 2 | a1 |gilN] BTCHEETTA HAVE MY MONEY S
% 18 19 | 1 SUMMERTIME A 0 D.J. JAZZY JEFF & THE FRESH PRINCE
| JIVE 1465 /RCA (C) (CD) (M) () 4
[} P 2 & THE JAZ
@| NeEwp | 1 | SO GHE S WATURR 2 e
& HEALL
@| NEwp | 1 | HEALYOURSELF -
_29 21 18 SEASON OF THE VIC & JUSTIN WARFIELD
_ QWEST 4-19295/REPRISE (C)
30 | 23 | 16 | 11 | 6 MINUTES OF PLEASURE eLL.COOLJ
DEF JAM 38-73821/COLUMBIA (i} iCD} M} (T)

Records with the greatest sales gains this week. # Videoclip availability. ® Recording Industry Associa-
tion of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million
units. Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single;
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HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
ws|ex|2 S; = OF DANCE CLUB PLAYLISTS. w32 g = OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Tw| 2w |23 |£F| TITLE ARTIST T | 2w | =3 ¥F| TITLE ARTIST
F2 32| 2| 25| (ABEL & NUMBERDISTRIBUTING LABEL F2 (32| Q2|28 (ase & numBERDISTRIBUTING LaBEL
*x NO. 1 x % *%x NO.1 x
M| 2 6 5 MAKIN' HAPPY MERCURY 868 763-1 1 week at No. 1 CRYSTAL WATERS 1 2 5 MAKIN' HAPPY MERCURY 868 763-1 1 week at No. 1 CRYSTAL WATERS
@ 3 5 7 GETT OFF PAISLEY PARK 0-19225/WARNER BROS. @ PRINCE & THE N.P.G. 2 5 6 THE WHISTLE SONG VIRGIN 0-96323 @ FRANKIE KNUCKLES
O 19 5 | RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY 3 1 2 11 | THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38.73688 & C&C MUSIC FACTORY
4 1 3 8 THE WHISTLE SONG VIRGIN 0-96323 ® FRANKIE KNUCKLES @ 6 10 6 GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST © MARKY MARK & THE FUNKY BUNCH
(5[ 13 ] 22 [ 5 | save ME eLextracessse @ LISA FISCHER ] s 11 7 | 0.p.p. Tommy BOY 988 ® NAUGHTY BY NATURE
®] 9 18 | 6 | AROLLERSKATING JAM NAMED SATURDAYS TOMMY BOY 950 # DE LA SOUL 6 4 4 16 | GOT A LOVE FOR YOU BIG BEAT BB-0031  JOMANDA
IR 5 | QUADROPHONIA RCA 62027-1 © QUADROPHONIA (D] 12 | 19 [ 3 | GETT OFF passtey park 0-19225waRNER 8R0S, @ PRINCE & THE N.P.G.
16 | 26 | 4 | GONNA CATCH YOU SBKv-19743 ® LONNIE GORDON 8 3 1 12 | THIS BEAT IS HOT EPIC 4973842 @ B.G. THE PRINCE OF RAP
9 12 | 12 6 DO WHAT YOU WANT CUTTING 0-96320/CHARISMA * @2 IN AROOM @ 10 | 13 5 RUNNING BACK TO YOU WING 867 519-1/MERCURY ® VANESSA WILLIAMS
10 4 1 9 THINGS THAT MAKE YOU GO HMMMM. . . COLUMBIA 38-73687 & C&C MUSIC FACTORY 13 15 7 GET SERIOUS EPIC 49-73815 © CUT 'N' MOVE
Ap| 1 | a 7 7 WAYS TO LOVE ARISTA PROMO COLA BOYS 11 7 3 12 | NOW THAT WE FOUND LOVE UPTOWN 54088/MCA ® HEAVY D. & THE BOYZ
12 [ 7 9 LIES EMI v-56223 ® EMF @ 13 33 3 ROMANTIC WARNER BROS. 0-40069 ® KARYN WHITE
1) 17 | 2 6 | PANDORA'S BOX VIRGIN 0-96338 & ORCHESTRAL MANOEUVRES IN THE DARK 13 9 I 14 | 3 A.M. ETERNAL ARISTA AD-2231 & THE KLF
14 20 23 7 UNITY CARDIAC 3-4013-0 UNITY 18 21 5 JUST GET UP AND DANCE EMI v-56225 @ AFRIKA BAMBAATAA
@ 2 | 36 3 | LOST IN MUSIC 4TH & B'WAY 162440 534-1/ISLAND STEREO MC'S 15 | 16 | 18 5 | A ROLLERSKATING JAM NAMED SATURDAY ToMMY BOY 990 © DE LA SOUL
16 | 5 2 | 12 | NOW THAT WE FOUND LOVE UPTOWN 54088/MCE @ HEAVY D. & THE BOYZ 16 | 11 | 8 § | CHORUS SIRE 0-40123/REPRISE @ ERASURE
17| 8 4 9 | JUST GET UP AND DANCE EMI v-56225 @ AFRIKA BAMBAATAA 71419 9 | DEEP IN MY HEART ATLANTIC 0-85999 CLUBHOUSE
A8 27 | 38 | 4 | xeEP waRM next pateau sotes JINNY 26 | 34 | 4 | KEEP WARM NEXT PLATEAU 50168 JINNY
1 26 | 31 | 4 | GOOD VIBRATIONS INTERSCOPE 0-98764/EASTWEST ® MARKY MARK & THE FUNKY BUNCH 27 | 49 | 3 | GONNACATCH YOU s8k v-19743 4 LONNIE GORDON
2 3?2 37 4 REAL REAL REAL SBK v-19742 & JESUS JONES 20 15 12 15 LET THE BEAT HIT 'EM COLUMBIA 4473834 @ LISA LISA & CULT JAM
21 | 10 | 8 | 8 | GET SERIOUS epic 4973815 ® CUT 'N' MOVE 21 | 21 | 30 | 4 | UNITY CaRDIAC 3-4013-0 UNITY
@D| 28 | 33 | 4 | LET THERE BE LOVE rea62035-1 @ ARTHUR BAKER & THE BACKBEAT DISCIPLES ‘ 29 | 31 | 5 | |ADORE MIAMOR GIANT 0-19204/REPRISE # COLOR ME BADD
* % * POWER PICKA * % 54 2;) 40 3 SAVE ME ELEKTRA 0-64854 _ © LISA FISCHER
@ 3 | — | 2 | FINALLY Atm 7502123851 CECE PENISTON 28 6 | WHAT WOULD WE DO FFRR 869 465-1/LONDON DSK
25 | 25 | 26 5 PANDORA’S BOX VIRGIN 0-96338 @ ORCHESTRAL MANOEUVRES IN THE DARK
24 11 9 9 NOTHING TO LOSE SIRE 0-21789/WARNER BROS. & S-EXPRESS
25 | 22 | 14 [ 7 | cHORUS sire 0.40123REPRISE @ ERASURE * % & POWER PICKX % %
% 19 16 P T RAZE 36 | 45 3 RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY
27 [ 21 | 13 | 9 | PERPETUAL DAWN BIG LIFE 867 547-IMERCURY ® THE ORB 21)| 33 | — | 2 | HOUSECALL epic 73929 ® SHABBA RANKS
28 | 23 10 g THE CHUBBSTER SELECT 62370/ELEKTRA © CHUBB ROCK 28 17 16 8 SUCH A GOOD FEELING 4TH & B'WAY 162440 538-1/ISLAND @ BROTHERS IN RHYTHM
29 | 29 ] 29 | 5 | DANCE NOW rea 620241 MOSAIC Il 2 | 8 | 27 | 5 | BASSPOWER ATLANTIC 0-85992 RAZE
37 [ — | 2 | GROOVY TRAIN sire 0-40067mwARNER BROS. THE FARM 30 | 23 | 17 | 10 | CRAZY SIRE O-15298WARNER BROS. ® SEAL
31 | 25 [ 15 | 11 | WHAT WOULD WE DO FFRR 869 465-LLONDON DSK @D[ 39 | — | 2 | D-0-GMEOUTmcAseist ®Guy
@D[ 39 | — | 2 | or.p. 1o eorsss @ NAUGHTY BY NATURE 32 | 22 | 14 | 14 | SUMMERTIME /vE 1465-1-J0/RCA @ D.J. JAZZY JEFF & THE FRESH PRINCE
33 | 18 | 11 | 12 | SUCH A GOOD FEELING 4TH & EWAY 162440 538-1SLAND @ BROTHERS IN RHYTHM @] 4 [ — | 2 | PERPETUAL DAWN ai ke ss7sarmrcury AILEIORE
34 | 31 | 30 | 6 | DREAM ABOUT YOU SmASH 867 279-1/PLG © D’'BORA * * *HOT SHOT DEBUT * * %
B[ 47 | — | 2 | RUNNING BACK TO YOU winG 867 515-LMERCURY ® VANESSA WILLIAMS 3D ! NEWD 1 LIES EMI v-56223 ® EMF
4 | — | 2 | SEXPLOSION wax TRAX 9180 MY LIFE WITH THE THRILL KILL KULT 35 {20 | 20 8 | WINGS OF LOVE/DON'T WANT TO LOSE YOUR LOVE UPSTAIRS UR-0101 DAIZE
371 | 35 | 44 | 3 | SAFE FROM HARM VIRGIN 0-96322 © MASSIVE ATTACK 45 | — | 2 | NEVER STOP DELICIOUS VINYL 868553-1/PLG @ THE BRAND NEW HEAVIES
38 | 30 | 25 | 10 | NO DEEPER MEANING EPIC 49-73881 CULTURE BEAT @ 2 | — 2 | FLAVOR OF THE MONTH MERCURY 868 317-1 ® BLACKSHEEP
2 | — 2 OPEN YOUR HEART ATLANTIC 0-85573 CEYBIL JEFFRIES 43 | — 2 | 1CAN'T BELIEVE IT'S OVER 7vX 6640-U.S. D ROCK
40 47 3 RUSH COLUMBIA 38-73844 @ BIG AUDIO DYNAMITE Il 46 — 2 FLY GIRL TOMMY BOY 991 @ QUEEN LATIFAH
* % *HOT SHOT DEBUT ®* * % NEWD | | | QUADROPHONIA RcA 62027-1 @ QUADROPHONIA
NEWD> | | | ROMANTIC WARNER BROS. 0-40069 & KARYN WHITE 4 | 35 | 29 | 17 | MOTOWNPHILLY moTown 2090 @ BOYZ Il MEN
48 | — | 2 | SO HARD INSTINCT EX-234 L.U.P.O. 2 | 47 | 43 4 | DREAM ABOUT YOU SMASH 867 279-1/PLG ¢ D’BORA
43 41 — 2 TO BE HOUSE NEXT PLATEAU 50163 S.S.R. 43 41 35 4 TURN IT UP 8UST IT V-15727/CAPITOL ® OAKTOWN'S 3.5.7
4 | 44 | 49 3 THINKING OF YOU SPEED PROMO SEVEN RED SEVEN NEW ) 1 LOWRIDER (ON THE BOULEVARD) VIRGIN 0-91625 @ LATIN ALLIANCE
NEW ) 1 I'M NOT IN LOVE CHARISMA 0-96301 BASSCUT 45 | 49 | 8 | 3 LONG HOT SUMMER NIGHT McA 54103 © J.T. TAYLOR
NEW ) 1 TURN IT UP BUST IT V-15729/CAPITOL ® OAKTOWN'S 3.5.7 % | 32 | 23 10 | MALFUNCTION rea 20061 & N-JOI
LY} 46 | 46 3 ALL ABOUT YOU MOTOWN 4766 © PRETTY IN PINK 47 31 24 9 NO DEEPER MEANING EPiC 49-73881 CULTURE BEAT
48 38 28 8 POP GOES THE WEASEL DEF JAM 38-73728/COLUMEIA © 3RD BASS 48 38 32 10 | MY FALLEN ANGEL CUTTING 0-91595/CHARISMA @ CORO
NEW ) 1 (1 JUST WANNA) BE WITH U MCA 54233 TRANSVISION VAMP 49 | 40 | — | 2 | | SPECIALIZE IN LOVE MEGATONE MT-188 ELLYN HARRIS FEAT. ERNEST KOHL
50 | 33 | 27 11 | KISS THEM FOR ME GEFFEN 21653 © SIOUXSIE AND THE BANSHEES 50 [ 34 | 2 19 | TEMPTATION CUTTING CR-248 & CORINA

(O Titles with the greatest sales or club play increase this week. ¢ Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1991, Bitlboard/BPI Communications, Inc.
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High-lmpact Dance Chart ad posi-
tions available for 1991. Promote
your releases to clubs, radio, and
retail stores in the most effective
manner possible ...

ADVERTISE IN BILLBOARD

Reserve your space now!!
Call Jim Beloff (212) 536-5026
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DANCE B

Moroder Back On The Dancefloor With New Readings

HE'S BACK: After a four-year
self-imposed retirement from the
music industry, legendary dance
music composer/producer Giorgio
Moroder is plotting a comeback.

He is currently in the studio re-
recording and remixing a number
of his biggest hits for an as-yet-un-
titled compilation album due for
release in February 1992. Already
finished is “Cat People,” which is
completely new except for David
Bowie’s original vocal; a slower,
house-ish rendering of Donna
Summer’s “Sunset People”; and a
remix of “The Chase,” on which
Moroder collaborated with Meat
Beat Manifesto’s Jack Danger-
ous.

Near completion is a rerecording
of “Love Kills,” featuring Freddie
Mercury, and a house remix of
Summer’s ‘““Love To Love You
Baby,” which may eventually be
sung by a different vocalist. Also
under consideration is a refashion-
ing of “Electric Dreams” with the
Human League’s Phil OQakey.

Although neither track has been
confirmed, two highlights of the
album could be a fresh version of
““Call Me,” featuring Deborah
Harry, and a '90s updating of “I
Feel Love”’ sung by Annie Len-
nox. Moroder is negotiating with
both singers.

The set will also showcase sever-
al new compositions, which he says
are intended to be a precursor to a
new phase of his career as a re-
cording artist & la Jellybean and
Frankie Knuckles. The vocalists
for the songs have yet to be cho-
sen.

Moroder, who has recently relo-
cated from Germany to L.A_, is
shopping the album for a major-la-
bel deal and expects to sign a con-
tract shortly.

On another topic, he hints that a
recording reunion with Summer
could happen in the future. The
two have maintained contact over
the last few years and continually
bandy the idea about. Word is that
they are close to coming up with
solid ideas.

DISCO NEVER REALLY DIED,
it merely regressed to the nostal-
gia club/cabaret circuit. Like their
'50s doo-wop counterparts, acts
like the Village People and Carol
Douglas have been consistently

Hot Dance Breakouts
CLUB PLAY

. INTOXICATION REACT 2 RHYTHM
GUERILLA

. TOO BLIND TO SEE IT KYM SIMS ip.
. chngET ME NOTS VERONIQUE EarR
A

. MASSIVE OVERLOAD DJ MASSIVE
ELEKTRA
. TAKE 5 NORTHSIDE GEFFEN

1
2
3
4
5
12" SINGLES SALES
1
2
3
4

. FINALLY CECE PENISTON aam
. A DAY IN MY LIFE LISETTE
MELENDEZ coLumgia

. OPEN YOUR HEART CEYBIL JEFFRIES
ATLANTIC

. SAFE FROM HARM MASSIVE ATTACK
VIRGIN

5. DEEPER SUSAN CLARK 111 £asT

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

packing venues around the world
by turning the clock back to the
days when a good time meant a
jaunt at the YMCA. They may not
be cranking out hip new hits, but
their popularity has remained fair-
ly healthy.

Skybox Entertainment has tak-
en note of this and sponsored a
multicity tour called “Disco Super-
stars,” which is being filmed for
pay-per-view broadcast later this
year. Joining the Village People
and Douglas on the bill are Sharon
Redd, the Trammps, Tavares, and
Musique. This whirlwind twirl has
been playing to extremely enthusi-
astic audiences.

TRAX | e

by Larry Flick

By the by, we hear the Village
People are preparing new material
they plan on shopping to major la-
bels. We can’t wait!

WORD ON THE STREET is that
freestyle siren Safire is close to
signing a recording contract with
MCA Records. She has reached an
amicable split with Mercury, after
a disappointing pop radio recep-
tion to the album “I Wasn’t Born
Yesterday.” The set did, however,
generate a dance hit with the track
“Taste The Bass.”

If the deal with MCA happens, it
will mark a completely clean start
for the singer in more ways than
one. She recently filed personal
bankruptcy. According to her man-
ager, Julio Caro, she did this to
completely clean her financial and
business slate and start over.

IN THE MIX: Although first re-
sponse to Bananarama’s current
“Pop Life’’ project was tepid at
best, look for the tide to change
once “Tripping On Your Love”
starts to circulate this week.

London has issued a limited
quantity of double 12-inch DJ-only
remixes by Steve “Silk” Hurley,
Maurice Joshua, E-Smoove, Rob-
in Hancock, Sweet Exorcist, and
George Michael (yes, that George
Michael). Stylistically, the cuts
range from disco-charged house
and hi-NRG to chunky hip-hop and
techno-rave. The commercial ver-
sion will have most of these mixes,
excluding a few dubs, while pop
radio will get Michael’s chirpy
edit. Overall, it’s a winner.

A tad left-of-center, but sport-
ing a groove that quietly sneaks
up your spine is “Gush Forth My
Tears”” by Miranda Sex Garden
(Mute). Produced by Paul Ken-
dall, Fortran 5, and Thrash, this
ethereal track is a unique combina-
tion of cool electro keys, jungle
percussion, raw hip-hop beats, and
soft, muselike chanting. An excel-
lent addition to down-tempo or ear-
ly-a.m. sets.

Pleased to note that Dr. Alban’s
topical dancehall jam, “No Coke,”
is finally out domestically on Aris-

ta after a healthy run as a German
import. Pure (and clever) toasting
is woven into a fabric of accessible
hip-hop and reggae threads.

Lisa B. jams on a Black Box-
like hi-NRG/house tip with “Love
Is” (Media, Italy). Her charming
vocals glide along a spirited ar-
rangement that is pumped with
driving sax lines and plush strings.
Festive for peak hours.

A track titled ‘““Kiss The
Ground,” cryptically credited to
P&C (with no label affiliation)
landed on our desk this week. A lit-
tle research shows that RCA is
shipping this gem around gauging
response for DJs. Insistent com-
puter-synths wash over a rapid,
wriggling groove that’s perfect
for peak-hour sets. It’s all topped
off with obsessive femme vocals
that make this cut sound like the
rave equivalent to “Fatal Attrac-
tion.” Gulp.

Annette Taylor appears poised
for her first bona fide hit record
with “No One Knows’ (Active/
Elektra). She belts up a storm over
a deep and stirring New Jersey-
style house bass line. Varied mixes
range from mainstream to sparse
underground fare. Work it!

ALBUM NOTES: With “Queer”
{(Warner Bros.), the Thompson
Twins continue to prove their
knack for combining tightly con-
structed pop hooks with tasty,
funk-rooted dance grooves.

The first single, “Come Inside,”
sets the mood nicely with its slow
and sleazy rhythms and sing-along
chorus. From there, Twins Tom
Bailey and Alannah Currey take
the listener on a fascinating jour-
ney, deftly swerving from soft
passages like the “Flower Girl”
and “Flesh & Blood” into aggres-
sive workouts like the excellent ti-
tle cut and “Groove On.” Bailey’s
voice is in peak form and the de-
lightfully quirky Currey maintains

a stronger vocal presence than in
the past.

Though not necessarily a hard-
core club album on the surface,
“Queer’’ jams harder than most of
the more obvious competition.
There’s plenty here for jocks to in-
vestigate. Give it a shot.

COMING ATTRACTIONS: Lisa
Stansfield returns shortly with

“Change’’ (Arista), a gorgeous
down-tempo disco trip that's al-
ready been remixed by Frankie
Knuckles. An album is due in No-
vember . .. “Party Machine” host-
ess Nia Peeples has finished her
Charisma recording debut. Due
out shortly, the first single,
“Street Of Dreams,” has remixes
by Shep Pettibone.

(UNIGIUS 1USIC SRR,

We have a complete selection of all U.S. major & indie label 12

| OUR TOP 20 INDEPENDENT HOUSE HITS ON 12 INCH

@ MUS]C
Y

Z FORMATION - BRUTAL EP - Hi BIAS
PHOTON (FEAT.PAULA BRION) - GENERATE POWER - STRICTLY RHYTHM
VARIOUS - BASIC TENSION VOL .1 - BASSIC

KEEP MOVING AHEAD - COME TOGETHER - BIG BEA
TYME FORSE - HORIZON - E LEGAL
VARIOUS - AIR TIGHT GARAGE - EASY STREET

A.B.T. - RHEJI SIDE - NUGROOVE
% CARL E (FEAT. MAURICE MESSISN) - FRIEND - ON THE MOVE |
STATE OF MIND - ELEMENTS OF TIME - PLUS 8
MAN FREEDY - FIND THE GROOVE - QUARK
VARIOUS - ACID MASTERS VOL | - REQUESTLINE
PAPERCLIP PEOPLE - OSILLATOR - RETROACTIVE
WESTBAM - ALARM CLOCK - TSR
SUSAN CLARK - DEEPER - EAST
NEV - DEEP BEEP - METAMERISM
FINAL EXPOSURE - VORTEX - PLUS 8
TEN TEN - IT'S JUST A GROOVE - SIREN
REY-D GANG - DO IT THE JAZZY WAY - REY-D
BEAT BOXX (FEAT. CHAZZIE)- KEEP ON JUMPIN' - STRICTLY RHYTHM
HELEN SHARPE - GOT TO HAVE - STROBE

NEW LABELS -- SENDYOUR CASSETTES
AND TEST PRESSINGS - ATTN: IRV

CALL FOR FREE CATALOG
Listing all new records & titles
we stock including over 800
DANCE/DISCO CLASSICS

SUPPLIER

110 Denlon Ave.

New Hyde Park, N.Y. 11040
TEL(516)294-5900
FAX(516)741-3584

(800)992-9011

’-——-————— ADVERTISEMENT —*—1
THE |

UNDERGROUND AND
INDEPENOENT DANGE CHART

 DIMMER THEATER "House Dropped By .. HANGMAN
2.BLOWCUTTER  “Techno Mix" HIGH FREQUENCY
3.ESCAPE FROM BKLYN. “Ecstacy Recal BGP.
4, EVASION ‘Slave To The Rave’ POWERTRAXX
5.NEW GROOVES - VOL. 2 (6 Track P} MUGROOVE

6. FINAL EXPOSURE  "Vortex' PLUS 8
T.DELTA 120 “Volatie® HANGMAN
8.CANDY J. “Let's Get Together' ECHO USA
9. VALERIE JOHNSON Step Info My Life’ EMOTIVE
10. ROBERT GORL  “Electric Marifyn® HANGMAN
11.PEACE OF MIND  “Acid Overdose’ ATHOSPHERE
12. X-CRASH  “Agression” BGP
13 MIND TRIPS  “Volume One* RAVE
14, THE CHOICE  *Sofitude” WEST SDE
15. RAVE MASTERS  “Volyme Two" RAVE
16. AMBIENT DREAMS  *Volume One* RAVE
17.MELLOHOUSE ~ “The Fiower' MAXI
18. TONI SHANNON "My Baby" RIGHT AREA
19. FREQUENCIES, BEATS & BLEEPS “Voi 3 FEB.
20. GYPSYMEN  *Daylite” E LEGAL

Compiled fram reports given by Independent

Record Stares, Clubs and D.J.'s nallonwide.

All ihe abave tilles available threugh:
VISTA SOUNDS INTERNATIONAL, INC.
215 Englewood Avenue

Englewood, N.J. 07631
Tel: 201-568-0040 FAX: 201-568-2599

N T N T T T N . S

| Budweiser

l KING OF BEERS»

Ultimate Entertainment Presentsl

F__———_

East Coast DJ Forum |

Valley Forge Convention & Exhibit Center
King Of Prussia, PA (30 mins. from Philadelphia)
September 27 - 28 - 29, 1991
ATTENTION:

DJs / Night Club & Bar Owners
Retailers / Reps / Dealers
The Latest Audio and Lighting Technology!
Informative Workshops and Discussion Groups!
Representatives and HOT ACTS from Major Labels!

Great Deals, Door Prizes, and More!
3-day Forum Badge - $25 Pre-registered

Includes exhibits and seminars
For more information & registration
call 1-800-899-6727 (in PA 1-215-675-6727)
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M BY JEFF PIKE

SEATTLE—What do you do with a
quartet of recalcitrant, long-haired
rock gods who stubbornly insist on
doing things their own way?

If you're Al Cafaro, president of
A&M Records, you give them their

‘We think
these guys will
be huge’

due and get behind them all the way.

“Soundgarden has a wonderful
handle on their art,” raves Cafaro of
the Seattle-based hard-rock outfit.
After winning a loyal following over
the past few years, through indepen-
dent albums on Sub Pop and SST
Records and its 1989 major-label de-
but, “Louder Than Love,” two years
ago on A&M, Soundgarden now ap-

lent

Cultivating Soundgarden’s Success
A&M Throws Support Firmly Behind Band

pears poised for success on a scale
more befitting its massive sound.

But A&M’s approach to selling
“Badmotorfinger,” the group’s sec-
ond album for the label, is just a little
out of the ordinary. The first track
out of the chute to precede the al-
bum’s Sept. 24 release will be “Jesus
Christ Pose,” a thundering opus that
clocks in at nearly seven minutes.

The video is already in production.

“It makes sense to go with a long
song right off the bat,” says Sound-
garden guitarist Kim Thayil. “We're
just picking up where we left off. For
us to make a commercial video for
MTYV would be making a video for an-
other group of people altogether—
not necessarily our crowd at this
point.”

Soundgarden has worked long and
hard to reach its current position.
One of the earliest practitioners of
the grungy “Seattle sound,” Sound-
garden spent years filling tiny club
and hall spaces with a show sonically

The U.K. Has Gaught A
Serious Gase Of The Blues

B BY NEIL SLAVEN

LONDON—While U.S. fans enjoy a
blues resurgence (Billboard, April
27), the music’s popularity is booming
on the other side of the Atlantic as
well.

Since this past spring, four blues
festivals have been successfully
staged in the UK., drawing a variety
of artists—including Robert Cray,
John Lee Hooker, Albert Collins,
Koko Taylor, Jimmy Rogers, and
Magic Slim—as well as crowds rang-
ing from 5,000 to 12,000.

More important, many of the new
major-label blues albums being re-
leased in the U.S. are coming to mar-
ket through the efforts of U.K.-based
labels such as Silvertone, headed by
Andrew Lauder, and Virgin’s Point
Blank, helmed by John Wooler—
whose releases are being marketed

o

and distributed in the U.S. by Jive/
BMG and Charisma Records, respec-
tively.

Until now, the British blues mar-
ketplace has been served—in terms
of newly originated repertoire—by
Bruce Iglauer’s U.S.-based Alligator

‘We must forget
the blues purist
mentality’

Records, distributed in the U.K. by
Sonet, and—in terms of reissues—by
such indies as Ace, Sequel, Demon,
and Charly.

Point Blank’s Wooler acknowl-
edges the current interest in the
blues, but dislikes the word “boom.”

(Continued on page 71)

Choice Ticket. Former E Street Band drummer Max Weinberg meets with BMG
executives to discuss his new BMG-distributed label, Hard Ticket Entertainment,
whose first single, “Summer On Signal Hill” is written by Bruce Springsteen.
(See story, news section). Pictured, from left, are Larry Palmacci, sales and
marketing director, Music Masters/Hard Ticket; Tom McPartland, VP of legai
and business affairs, BMG Distribution; Jeffrey Nissim, president, Music-
Masters/Hard Ticket, Weinberg; Pete Jones, president, BMG Distribution; Rick
Wilcoxen, director, national sales, BMG Distribution; and Bob Morelli, director,

national single sales, BMG Distribution.

big enough for arenas.

‘““We think these guys will be
huge,” says Cafaro. “This is a band
that does it the way they want to, and
we're comfortable with that. If you
let somebody special flourish, you
can’t go wrong.”

Thayil is a little more cautious.
“It’s hard to tell what people will
like,” he says. “I don’t see why Vanil-
la Tce was ever popular.”

Caveats aside, Soundgarden is ob-
viously on a roll. The video for “Jesus

(Continued on page 35)

Victory Party. David Bowie and his band mates in Tin Machine hosted some 700
guests at a Hollywood bash marking the release of “Tin Machine II” Sept. 3 on the
Victory Music label, the new record division of JVC, distributed through PLG. A Tin
Machine performance was broadcast Sept. 6 on “ABC'’s In Concert '91.” Shown,
from left, are Bowie, Little Richard, and Tin Machine’'s Hunt Sales.

WHAT WILL THEY DO with all that money?

The front-page report by Billboard’s Craig Rosen
last week on the current wave of megadeals between
major labels and superstars begs the question. After
all, how many homes in the Hamptons or Hollywood
Hills can one person use?

Even after the high-paid, high-power lawyers, man-
agers, agents, and others all take their cut (I make
life comfortable for a lot of people,” observes one
platinum act), where can today’s top-dollar talent
stash their cash?

The Beat’s favorite idea was

Mega-idea: Put $$ Where Your Rock Radio Is;
Northwestern Exposure; What A (Buddy) Guy

boasted genuine popcraft reminiscent of Squeeze,
particularly in one remarkable paean to Elvis Presley
that was as poignant as it was vulgar.

BLUES FEAST: Bluesbuster Buddy Guy drew a
heavyweight crowd at his showcase performance
Sept. 4 at L.A’s Roxy. Billboard’s Chris Morris re-
ports: The club was crammed with record industry
schmoozers in town for the MTV Video Music
Awards, but the big news was the talent that stepped

raised early this year by L.A.
Times critic Mike Boehm in the
Pop Beat column of the Orange
County Calendar. In light of big-
bucks news of recent months, and
upcoming deals due from the
likes of Madonna, the Rolling
Stones, and Bruce Springsteen,

who is heard on Guy’s new Silver-
tone album, “Damn Right, I've
Got The Blues,” looked on wor-
shipfully from the audience, then
traded fours eloquently with the
Chicago axeman on “Early In The
Morning,” and Richie Sambora
turned in a surprise appearance.

on stage to flash licks with the
the

masterful Guy. Eric Clapton,

the idea deserves repeating here.

Let them buy radio stations,
suggests Boehm. Not just as hands-off owners but as
“saviors’’ of real rock radio—‘‘radio that honors
rock’s immense diversity with programming that com-
bines the old and the new, the black with the white,
the rural with the urban, the rootsy with the forward
thinking . . . .

“The rockers would look on these purchases as do-
nations, not as investments,” wrote Boehm. “For each
rocker-owned station, the financial goal would be to
break even, not to becoming a leading ecommercial
force in its market. That's how rock radio got into the
mess it’s in now.” Boehm’s “Rocker Radio Network”
could share exclusive interviews or live programming
available only through its elite owners, building an au-
dience without the ratings-chasing that many blame
for today’s predictable airwaves.

The megadeals, then, would indirectly invest in de-
veloping tomorrow’s talent—rather than divert re-
sources from that goal.

And that beats buying beachfront property any day.

NORTHWEST BEAT: Dueling showcases were
staged Aug. 29 at clubs in the hot talent market of Se-
attle, with one sponsored by ASCAP at RCKNDY and
the other by BMI at the Off Ramp. Jeff Pike reports:
All told, 14 bands presented sets with a little some-
thing for everybody—lumbering white metal rap from
the Hungry Crocodiles, pure pop high jinks from the
Holidays, venomous thrash from Bitter End, the lat-
est edition of the Seattle sound from Pearl Jam (the
offshoot of Mother Love Bone with a new album out
on Epic), and more. Most impressive was an unassum-
ing quartet from Vancouver, British Columbia, the
Odds, signed to Zoo Entertainment, whose material

by Thom Duffy

(Guy’s own second guitarist,
Scott Holt, managed to upstage
his boss with some nova-hot work of his own through-
out the night.) Guy also paid tribute to John Lee
Hooker, in town for the Long Beach Blues Festival,
with a deliciously precise imitation of the Hook’s gui-
tar and vocal styles, as Hooker smiled broadly at his
table in the back of the house.

ON THE BEAT: Ike Turner was released Sept. 3
from the San Luis Obispo Men’s Colony in California
after serving two years of a four-year sentence for
probation violation. Turner, who was released into the
custody of his daughter, Twanna Melby, held a press
conference to announce that in early 1992 Esquire
Records will issue two albums of previously unre-
leased recordings he made with ex-wife Tina Turner
... Call it target marketing. Building a buzz among
the right people for its debut from Long Island, N.Y,,
singer/songwriter Russ Irwin, SBK gave away 5,000
cassette copies of Irwin’s album on Labor Day week-
end at a stop sign on the main route leading to the ex-
clusive Hamptons resort communities ... Atlantic
Records says Skid Row has been banned from Wem-
bley Arena in the U.K. after an Aug. 31 show with
Guns N’ Roses at which Sebastian Bach, lead singer
of the chart-topping metal act, offered his usual exple-
tive-laced stage chatter, defying a written request
from local officials to clean up their act. As a result,
Skid Row will play Nov. 22 at the new London Arena,
rather than Wembley ... Paul and Linda McCartney
devoted an issue of their fan mag Club Sandwich to
answering the query “Why Go Veggie?” and have do-
nated 1,000 copies of the mag to People for the Ethical
Treatment of Animals ... The Warner Bros. all-star

(Continued on page 35)
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B TALENT

“Everyotherday” is the first entry
on the Hot 100 Singles chart from
New York-based duo Or-N-More.
Vocalist Orfeh and 23-year-old mu-
sician Mike More were signed to
EMI Records last year and have
just released their self-titled debut
album, which they wrote and co-
produced.

More is considered to be the cre-
ator of Or-N-More and claims as an
early influence former CBS A&R
executive John Hammond, the man
who signed Bob Dylan and Bruce
Springsteen, among many others.
Hammond was also a board mem-
ber for More’s alma mater—New
York’s High School of Performing
Arts—and worked with the then-
teenage songwriter before his
death in 1987,

Six years ago, More hooked up
with fellow student Orfeh and the
two began developing Or-N-More’s
sound. On home equipment, they
recorded a demo tape that was
pitched to a number of labels before
EMI bit.

“The two of them were on a
quest to create hit songs together,”
says Bruce Harris, marketing man-
ager at EMI. “They were fresh
from the street with great material
in hand and had the business savvy

NEW ON THE GHARTS

to know who in the industry could
help them pursue their dream.”

Along with pitching a video of
“Everyotherday” to MTV, EMI’s
marketing plan also will involve
promoting the act to R&B radio and
through live shows, says Harris.

“Keep live music alive is one of
Or-N-More's slogans,” he says,
“and when they go out to perform
two months from now people are
going to see a real band playing
real music.”

JIM RICHLIANO

..II

OR-N-MORE. Shown, from left, are
Mike More and Orfeh.

ARTISTS

IN CONGERT

TRISHA YEARWOOD
LIONEL CARTWRIGHT
The Bottom Line, New York

TRISHA YEARWOOD fulfilled live
the promise of her exciting self-titled
MCA debut album at this Aug. 28
teaming with MCA Nashville label
mate Lionel Cartwright. And she
shone brightly not only on songs
from her album but on well-chosen
covers by the likes of Merle Haggard
and Emmylou Harris.

Tastefully decked out in loose
black leggings and a black jacket cov-
ering a rhinestone bodice, country’s
bright new face came out kicking
with new album track “That’s What I
Like About You.” But while she re-
mained powerful of voice, recalling
the formidable likes of Tanya Tucker
and Lacey J. Dalton, neither she nor
her complementary backup band
overpowered her songs.

After playfully introducing her
“greatest hit,” “She’s In Love With
The Boy,” Yearwood turned in a
reading that expertly showcased her
controlled dynamic sense. Later, her
version of Hag's “I Think I'll Just
Stay Here And Drink” gave the 1980
hit new meaning.

There was nothing showy about

ARTIST
DEVELOPMENTS

MULLING MULLEN

Who will follow Amy Grant and Mi-
chael W. Smith as the next artist
with an inspirational message to
crack The Billboard 200 Top Albums
chart? Some industry insiders tap
Warner Bros./Myrrh act David Mul-
len.

Signed to Warner Bros. through
the label’s Nashville division and dis-
tributed in the
contemporary
Christian market-
place by Myrrh,
Mullen’s powerful
debut “Revival”
earned him the
the new-artist-of-
the-year award
last year from the
Gospel Music
Assn. His new album, “Faded
Blues,” was produced by Justin Nie-
bank, who has worked with Bob
Seger, Eric Clapton, and others.

“He appeals to all audiences
and ‘Faded Blues’ is competitive
with any music out there,” says
Chris Palmer, GM, progressive mu-
sic, with Warner Bros./Nashville.
“He’s just a heck of a singer.”

As A&M/Myrrh did with Grant
and Geffen/Reunion did with Smith,
Warner Bros. wants to use Mullen’s
success in the Christian music mar-
ketplace to build acceptance in the
mainstream market. Plans for
launching Mullen’s “Faded Blues”
were outlined by Warner Bros./
Nashville president Jim Ed Norman
at the recent WEA convention, in-
cluding a push toward album-rock
with the title song.

“Additionally, we're working with
the William Morris Agency and Da-
vid’s manager, Mike Adkins, on tour

MULLEN

dates,” says Palmer. Mullen has
opened for the likes of NRBQ, the
Radiators, and Hall & Oates, and
has been received extremely well, he
says. “We're really working on a se-
ries of major colleges and universi-
ties in the fall. With someone like
David, nothing is better than word-
of-mouth.”

Warner Bros. will also release a
video if “Faded Blues” generates
any interest from radio.

“We've all got high hopes for Da-
vid,” Palmer says, “and we're chas-
ing it as hard as we can.”

Mullen says he wrote 40 songs for
the album before settling on the fi-
nal 12, collaborating with pop-orient-
ed writers including Dennis Mat-
kosky, Cal Curtis, David Batteau,
and Greg Sutton.

“Warners is in this for the long
run—and so am I,” he says. “ 1
want to gradually grow from clubs
and colleges to concerts as an open-
ing act to someday headlining. I
want to be here 10-15 years down
the road, not three or four.”

BOB DARDEN
PANIC ATTACK
Widespread Panic has good reason
to feel confident. Along with its
roots-rich sound, the band has two
key things going for it. It is the first
signing by the rejuvenated
Capricorn Records (Billboard, May
18) and it’s from the musical mecca
of Athens, Ga.

“Being from Athens is our trump
card,” says drummer Todd Nance.
“It makes us more accessible to
people who like Athens bands.”

As for the Capricorn connection,
promotion and marketing VP Jeff
Cook sees the band as a logical
extension of the label’s Southern
rock heritage, which includes such
mainstays as the Allman Brothers
and the Marshall Tucker Band.

Phil Walden, the original and
current president of Capricorn, “said
something once that made sense,”
recalls Nance. “If Capricorn hadn’t
gone out of business in the first
place, it would have evolved into
having bands like us. We're a band
from the South, but not Southern
boogie rock. There isn’t a boogie on
the album.”

Indeed, Widespread Panic’s self-
titled debut on Capricorn retains the
“freedom to try different things”
that has kept the “American-roots-
music-derived” band together up to
300 gigs a year, says Nance.

About the only difference is the
addition of keyboardist T. Lavitz,
formerly of the jazzy Dixie Dregs, a
veteran of the old Capricorn.

“The first time we ever rehearsed
was when he came in,” says singer
John Bell, while Nance boasts of the
group’s ignorance of chord changes
and time signatures used by Lavitz.

Adds Nance, “We wouldn't let
him have all his synths, so we got
him a B-3 [Hammond organ].”

Along with an intense road
schedule—20 shows in the first 22
days following the Capricorn
album’s release—the band is making
a longform video mixing live
performance with footage of Athens
life. Widespread Panic opened a tour
on a bill with Blues Traveler Sept. 8
in Baltimore.

“Capricorn tries to work with us
and capitalize on the way we are
and what we do,” says Nance,
noting the label’s commitment to its
sole signing so far.

“This is the era of shortcut-ism in
the music business, and everybody’s
looking for a quick way to break
bands,” says Cook. “But our artist
development philosophy is different.
We think in terms of six months to a
year, rather than six weeks.”

JIM BESSMAN

Yearwood’s performance, just confi-
dent ease. For his part, Cartwright
came too fast out of the gate. Playing
mandolin at first, he looked stiff and
also rocked too loud until his hit
“Like Father Like Son” forced him to
switch to guitar and slow down.
Though Cartwright reverted to up-
tempo material, he connected well
with the crowd, and the high-volume
response to current single ‘“Leap Of
Faith” (from latest album “Chasin’
The Sun”) and its forthcoming fol-
low-up, “What Kind Of Fool,” was
well-deserved. JIM BESSMAN

ELEVEN
The China Club
Hollywood, Calif.

ULTRATIGHT and dazzlingly
funky, this L.A. trio singed a crowd
of industry types during a well-re-
ceived set at the elegant venue’s sec-
ond anniversary party Aug. 23.

The Morgan Creek act comes
equipped with a noble lineage. Gui-
tarist/vocalist Alain Johannes and
drummer Jack Irons were first
paired in the early '80s in the potent
band What Is This, which also fea-
tured the late Red Hot Chili Peppers
guitarist Hillel Slovak. (Irons himself

joined the Chili Peppers for an album
and EP) Later in the decade, Johan-
nes joined keyboardist/vocalist Nata-
sha Shneider in the MCA act Walk
The Moon.

All the elements jell on the three-
some’s debut release, “Awake In A
Dream,” an accessible mix of hard
rock, funk, and Beatles-esque pop.
The catchy, propulsive songs make
an easy transition to the stage.

All three band members showed
some singular virtuosity at the China
Club performance. The skullcapped
Johannes impressed with his Jack
Bruce-like vocal delivery and the pa-
nache of his hard, oft-jazzy guitar
work. Shneider, pounding her key-
boards with visibly apparent delight,
harmonized effortlessly with her
partner and kept the bottom of the
band’s sound kicking. And Irons, as
ever, was the swinging anchor.

The crowd cheered the trio as it
stormed through such punchy num-
bers as ‘“Rainbow’s End,” “Burning
Your Bed,” and “Down.”

If the group can attract program-
mers’ ears with its seamlessly con-
structed and sparklingly melodic mu-
sic, Eleven should turn out to be a
lucky number for Morgan Creek.

CHRIS MORRIS

o AMUSEMENT BUSINESS®
/=Y BOXSCORE ™z
bt GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROD STEWART Canadian Aug. 29 $1,415,120 54,301 Concert Prods.
TIGGY MARLEY National (51,614,369 sefiout International
Exhibition Canadian)
Stadium $32.50
Toronto
GRATEFUL DEAD Shoreline Aug. 16-18 $1,269,308 60,000 Bifl Graham
Amphitheatre $23.50/$20 seliout Presents
Mountain View,
Calif.
GRATEFUL DEAD Cal Expo Aug. 12-14 $978,750 43,500 Bill Graham
Amphitheatre $22.50 setiout Presents
Sacramento,
Calif.
LOLLAPALDOZA: Waterloo Aug. 11 & $638,007 5,020 Metropolitan
JANE'S ADDICTION Village, Concert 14 $27.50/$25 30,000 Entertainment
SIOUXSIE & THE BANSHEES Field sellout Waterloo
LIVING COLOUR Stanhope, N.J. Foundation
CET
NINE INCH NAILS
THE BUTTHOLE SURFERS
HENRY ROLLINS BAND
SQUAW VALLEY SUMMER Gold Coast Aug. 24-25 $619,490 22483 8ill Graham
MUSIC FESTIVAL: Concert Bowl $30/$27.50 sellout Presents
{24) JERRY GARCIA BAND Squaw Valley,
HMMY CUFF Calif.
TOWER OF POWER
RHYTHM TRIBE
(25) JERRY GARCIA & DAVID
THE NEVILLE BROTHERS
BOOKER T & THE MG'S
BELA FLECK & THE
FLECKTONES
STING Champs de Aug. 10-11 $556,242 2333 Bauer/Kinnear
SPECIAL BEAT Brionne $33.10/322.60 25,000 Enterprises
ViINK Amphitheatre
Quincy, Wash.
MICHAEL BOLTON Canadian Aug. 25 $396,063 15,315 Concert Prods.
CELINE DION National {$453,056 16,500 International
OLETA ADAMS Exhibition Canadian)
Grandstand $32.50/$22.50
Toronto
STING Madison Square Sept. § $368,820 14233 Ron Delsener
SPECIAL BEAT Garden $30/%25 saliout Enterprises
New York
DIANA ROSS Garden State Aug. 30-31 $349,172 11,449 in-house
Arts Center $37.50/$17.50 21,604
Holmdel, N.J.
PAUL SIMON Great Woods Aug. 28 $346,527 14,698 8CL Group
Mansfield, $35/$12.50 sellout Don Law Co.
Mass.
Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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TALENT IS

BUYOUT, SIGN UP: BMG Mu-
sic Publishing has acquired An-
gela Music, the catalog of lyricist
Adrienne Anderson, who, in turn,
has also signed a co-publishing
deal for future material. No pur-
chase price was announced. Three
of her songs—"‘Could It Be Mag-
ic,” “Daybreak’ (written with,
and recorded by, Barry Manilow),
and ‘““Deja Vu’’ (recorded by
Dionne Warwick)—have earned
BMI Million Air Awards. Her
songs also have been recorded by
a wide spectrum of artists, includ-

Angela In Action: BMG Buys
Catalog, Pacts With Lyricist

subject of a front-page story in the
July 4 edition of The New York
Times.

WHEN DREAMS COME TRUE:
With a chart-hitting start to his
15-album deal to serve as execu-
tive producer for Philips’ Holly-
wood Bowl Orchestra series,
composer Michael Gore is put-
ting the final touches on the next
set, “The Gershwins In Holly-
wood,” due for release in Novem-
ber. Next up is a tribute to Rod-
gers & Hammerstein. On the

Torme, and
Chicago. Besides Manilow, her co-
writers include George Duke,
Tom Snow, Peter Allen, Manches-
ter, and Isaac Hayes.

THE WORD FROM Down Un-
der: Sony Music Publishing Aus-
tralia has made a global publish-
ing agreement with Steve Kilbey,
the principal writer with the
Church—heard on Arista Rec-
ords—for the past decade, accord-
ing to Denis Handlin, Sony’s man-
aging director and CEO. In addi-
tion to the Church’s seven albums,
Kilbey has released five solo com-
pilations and has collaborated
with G.W. McLennan to establish
the project band Jack Frost. A
new Church album is due next
year.

MUST SEE (& HEAR): Although
the laserdisc version was, oddly
enough, marketed first, on Image,
New York-based Walter Bearer
Films has now released a VHS
version of Michael Crawford’s
London performance as ‘“‘Bar-
num,” the exuberant 1980 musical
about the life of P.T. Barnum with
a score by Cy Coleman (music)
and Michael Stewart (lyrics). Vid-
eos of full-blown, on-stage perfor-
mances of musicals are kinda rare,
but Words & Music also wanted to
make a point that the songs are as
tuneful as a circus calliope, and
that, too, has been kinda rare on
Broadway.

RHYMES FOR GORBACHEV:
Ervin Litkei, the New York mu-
sic/video wholesaler who also
writes patriotic marches and sym-
phonic works, is offering any Sovi-
et citizen a shot at a $500 prize for
the best lyric in Russian for a
march he has written called “Sa-
lute To President Gorbachev.”
The march is among selections on
a cassette called ‘“The Common
Ground’’; Litkei’s Aurora label
plans to send 300 copies to the So-
viet Union through the Soviet Cul-
tural Exchange Bureau, which
would also arrange the contest.
Litkei’s patriotic music was the

ing Frank film-scoring
Sinatra, - front, Gore
Donna Sum- did the hon-
mer, Melissa ors for Para-
Manchester, P mount’s

Sergio R @ = “The Butch-
Mendes, !%:u'_i=_!!.“ er’'s Wife”’;
Sheena Eas- v the. film,
ton, Mel by Irv Lichtman which stars

Demi Moore,
Jeff Daniels, and Mary Steen-
burgen, is set for nationwide re-
lease Oct. 25.

0NE MAY WONDER at times
what brain power is required to-
day to put words to music, but an
exploration of such is coming
from a one-day Songwriters Guild
of America-sponsored seminar
Oct. 19 at the Beverly Hills High
School. It is to be conducted by
Sheila Davis, author of ‘““The
Craft Of Lyric Writing”’ and a
consultant on brain-dominance
and the creative process. Davis is
said to draw on split-brain re-
search studies from which she
has developed a variety of exer-
cises to ‘‘access both the right
brain’s ability to be visual, in-
sightful, and symbolic, and the
left brain’s ability to be analyti-
cal, logical, and sequential.” The
use of guided visualization,
rhythm, rhyme, cartoons, music,
and art will engage participants
in such activities as brainstorm-
ing for ideas, free-writing, and
making metaphors—certainly ele-
ments that could lead to a fresh
song concept.

DOWN TO THE BASICS: UCLA
has established an extension
course, “The Basic Dynamics of
Domestic and International Music
Publishing: Law & Business,”
that the university says should at-
tract business and personal man-
agers and attorneys. The course
will meet Tuesdays from Oct. 8 to
Dec. 3 at Ma Maison Hotel Sofitel
in West Hollywood; the fee is
$340. For more information, call
UCLA.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from Hal Leonard Publications:
1. Steve Vai, Passion And War-
fare

2. Selections From Little Mermaid
3. Iron Maiden, No Prayer For
The Dying

4. Jimi Hendrix, Concerts

5. Stevie Ray Vaughan, Lightnin’
Blues

THE BEAT

(Continued from page 32)

album “Nobody’s Child: Romanian
Angel Appeal,” recorded at the urg-

- ing of Olivia Harrison, Barbara

Bach, Yoko Ono, and Linda
McCartney, has raised $500,000 in
royalties for aid to tens of thou-
sands of Romanian orphans ... The
Hollywood Chamber of Commerce
has confirmed that Jimi Hendrix
will receive a posthumous star on
the Hollywood Walk of Fame
through the persistence of members
of L.A.’s Black Rock Coalition and
Willie Basse, front man for the
BRC band Black Sheep ... Surf
sound pioneer Dick Dale of the Del
Tones plays with Psychefunkapus
on the Atlantic Records act’s up-
coming album, “Skin” ... Only one
woman, Etta James, is included
among newly announced nominees
for induction next January in the
Rock and Roll Hall of Fame, notes
New York Daily News critic David
Hinckley, who rightly adds, “It’s a
crime that Ruth Brown is not in this
Hall of Fame.”

DATEBOOK: Showcase applica-
tions for the 1992 Southeastern
Music Conference in Tampa, Fla.,

' are being accepted through Nov.

CULTIVATING SOUNDGARDEN'S SUCCESS

(Continued from page 32)

Christ Pose” is being produced by H-
Gun Corp. of Chicago, whose previ-
ous credits include Megadeth. Direc-
tor and fan Cameron Crowe also shot
live footage of the band for his up-
coming film “Singles,” starring Matt
Dillon. Soundgarden is also heard in
Eric Bogosian’s film “Sex, Drugs,
Rock & Roll.”

“Jesus Christ Pose” makes good
use of its seven-minute length. Built
upon drummer Matt Cameron’s
pounding tom-tom, ably supported by
new bassist Ben Shepherd, the track
maintains a tension held purely, if
barely, in check throughout. As it
gradually builds to fever pitch, it con-
tinues to gather power.

“Matt was drumming this weird
riff and Ben was playing the bass,”
says Thayil, remembering the session
that produced the track. “Then I sort
of came in with this squeaky, noisy
thing over the top. Then [vocalist]
Chris [Cornell] wrote a change and
some lyrics, and voila.”

“I was like Pavlov’s dog with that
song,” says Cafaro. “I hit the rewind
button every time it ended. When I
heard there was some feeling from
the band that it should be the first

15. The SMC will be staged Feb.
21-28 at the Holiday Inn Ashley
Plaza Hotel ... Fredric Dannen,
author of the ‘“Hit Men: Power
Brokers And Fast Money Inside
The Music Business,” will keynote
this year’'s CMJ Music Marathon,
which will be held Oct. 30-Nov. 2 at
the Vista Hotel in New York ...
The first Arizona Music Confer-
ence & Showcase will be held Nov.
7-10 at Westcourt in Buttes Resort
in Tempe, Ariz. ... Interfest '91,
an international convention for or-
ganizers of jazz, blues, folk, and
other festivals, will be held Oct. 30-
Nov. 8 at the Clarion Hotel in New
Orleans.

0N THE ROAD: George Michael
launches the U.S. leg of his Cover
To Cover '91 tour Oct. 1 at the Oak-
land (Calif.) Coliseum. Playing
with a 10-piece band and full choir,
Michael is playing favorite hits
from the '70s and ’'80s, as well as
his own tunes ... Pere Ubu, rais-
ing $2,500 for a trip to ‘“Late Night
With David Letterman” Sept. 11
from musical peers and supporters
after a dispute with Mercury Rec-
ords over payment for the jaunt,

opened its “Kindness Of Strangers
Tour” Sept. 13 at the Cooperage in
Albuquerque, N.M. The band
plays a three-night stand at the
Knitting Factory in New York
Thursday-Saturday (19-21) ...
Down Under Blues: Black Top
Records bluesman Bobby Radcliff
is booked for a two-week Austra-
lian tour to back his new album,
“Universal Blues’’ ... Gordon
Lightfoot plays New York’s Car-
negie Hall Sept. 27 . .. Coinciding
with the release of his retrospec-
tive boxed set on Columbia Re-
cords, Tony Bennett is booked for
a week at the Blue Note in New
York Sept. 24-29 ... The Bullet-
boys play a second tour leg this
month behind their Warner Bros.
album ‘‘Freakshow,” backed by
Blackeyed Susan and Scream ...
Tour openings: Orchestral Ma-
noeuvres In The Dark, Concert
Hall, Toronto, Sunday (15) . ..
Momma Stud, Chuy’s, Phoenix,
Monday (16) . . . Little Jimmy
King and Joe Kubek, at B.B.
King’s Blues Club, Memphis, Sat-
urday (21), the first stop of the
Bluestage and Rounder/Bullseye
Records national blues tour.

track, I was thrilled. I suggested ev-
erything we do with them be tough
and real. I didn’t feel we could do
anything else.”

It’s not all that common to find art-
ists and record companies so comfy

Artist .., ........ Soundgarden
Label ik s AGM
Album . Badmotorfinger
Producer . _ . . .. Terry Date
Key Track Jesus Christ Pose
Management . Susan Silver Mgt.
Booking . Triad Artists

with each other, particularly when
the act tends to draw from the alter-
native-rock underground, and the
company is a major label. But the
partnership clearly seems to be work-
ing here.

“The record company is definitely

supportive,” says Thayil. “It just so
happens that whatever we’ve wanted
to do happens to be in their interests
too. They don’t expect us to do any-
thing that isn’t us.”

Likening Soundgarden to break-
through metal-alternative acts such
as Anthrax, Jane’s Addiction, or Me-
tallica, A&M has set up “Badmotor-
finger” with a press campaign in met-
al, alternative, and mainstream publi-
cations. Working with Concrete
Marketing, the label also has target-
ed alternative, metal, and main-
stream retail and radio outlets.

A high-profile tour tentatively is
set to begin in mid-October.

“We’re not going to try to make
these guys into something they're
not,” says Cafaro, echoing Thayil.
“I’'m overwhelmed by the record. I
love it. It’s so gratifying when artists
provide from their hearts, and the
record company can simply get be-
hind it. We’re working every possible
market and radio outlet we can find.”
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Billboard.

FOR WEEK ENDING SEPTEMBER 21, 1991

Top Gontemporary Christian.

E Compiled from a national sample of retail store
< il and one-stop sales reports.
I < | z
2 |y|O
@ £le ARTIST TITLE
£ | ~ | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 * &

1 | 1[25]|AMY GRANT A  worp 6307 20 weeks at No. 1 HEART IN MOTION
2 2 | 47 | MICHAEL W. SMITH ®  REUNION 0063*/WORD GO WEST YOUNG MAN
3 3| 9 | BEBE & CECE WINANS  sparrow 1257+ DIFFERENT LIFESTYLES
4 4 | 47 | SANDI PATTI  woORD 48545*/EPIC ANOTHER TIME ANOTHER PLACE
5 6 | 9 | STEVE CAMP  sparrow 1272* CONSIDER THE COST
6 5135 STEVEN CURTIS CHAPMAN

SPARROW 1258* FOR THE SAKE OF THE CALL
7 7 | 13 | STEVE GREEN sparrOw 1270* WE BELIEVE
8 8 | 17 | CARMAN, COMMISSIONED & CHRIST CHURCH CHOIR

BENSON 2681* SHAKIN' THE HOUSE
9 |12 47| D.C. TALK  FOREFRONT 2682°*/BENSON NU THANG
10 | 10 | 97 | CARMAN @  BensoON 2588* REVIVAL IN THE LAND
11 | 9 | 9 | RICH MULLINS Rreunion 0066*/worD THE WORLD AS BEST | REMEMBER
12 | 14| 61 | PETRA  WORD 48546*/EPIC BEYOND BELIEF
13 [ 11| 9 | KIM HILL  REUNION 0065°/WORD BRAVE HEART
14 | 17| o | HOSANNA! MusiC

INTEGRITY 701*/SPARROW WAR IN THE HEAVENLIES
15 [ 13| 25 | SUSAN ASHTON  sparrow 1259¢ WAKENED BY THE WIND
16 | 18| 3 | PETRA  STARSONG 8201* PETRAFIED
17 [ 15| 9 | WHITE CROSS  STARSONG 8183* IN THE KINGDOM
18 | 21 |175| CARMAN @®  BensoN 2463* RADICALLY SAVED
19 | 26 |265| AMY GRANT A  MYRRH 3900*/WORD THE COLLECTION
20 [ 16| 13 | DEGARMO & KEY  FOREFRONT 2771%/BENSON GO TO THE TOP

MICHAEL W. SMITH ®  REUNION 8412%/WORD
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THE BROOKLYN TABERNACLE CHOIR
WORD 47998°/EPIC
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by Bob Darden

THERE APPEARS to be no immediate settlement in
the offing in the lawsuit between the Benson Co. and
Frontline Records. Although several parties are report-
edly working quietly behind the scenes to have the dis-
pute settled through private Christian arbitration, no
movement is being reported.

Benson is seeking $2.25 million from Frontline for al-
leged “overpayment” for product and unreimbursed
costs, as well as the abrupt termination of their distribu-
tion agreement. A spokesman for Frontline, which end-
ed its distribution with Benson last year, denies Ben-
son’s claims.

Frontline’s departure left Benson without a presence
in the rap and rock-oriented arena, although a similar
distribution agreement with ForeFront Records (D.C.
Talk, Geoff Moore, Larry Howard, Eddie DeGarmo)
seems to have filled that niche.

After leaving Benson, Frontline established its own
sales force and began using Spring Arbor for fulfill-
ment services. Frontline’s Ricky Thompson says the la-
bel has prospered since the split, doubling its size in the
past eight months to more than 50 employees. Front-
line’s top-selling artists include P.LD., Tourniquit, Ken
Tamplin, and a number of metal artists.

THE REV. JIMMY SWAGGART is back! That’s right,
he has a new distribution agreement with Homeland
Records. While distributed by Benson, Swaggart sold a
whopping 13.5 million records worldwide. Benson sev-
ered the relationship after the televangelist’s well-publi-
cized troubles a few years ago. Homeland is the largest
traditional Southern gospel label, with artists like the
Speers (now in their T0th year of singing professionally),

the Inspirations, the Nelons, and Walt Mills.

AN Y NEW RELEASE from Carman is news, but this
time there are two projects to talk about. The first is
“Addicted To Jesus,” scheduled for release this month
via his longtime label, Benson. Carman is also launching
a new praise and worship line called (Carman Ministries
Presents) High Praises. High Praises will be distributed
through Star Song Records and will feature the choir
and voices of Carman’s home church in Tulsa, Okla.

IN BRIEF: Broken Records is back with Maranatha!
Music, although founder Joey Taylor has left to form
yet another new label, Brainstorm Records. The first
Broken releases, which will be distributed through Mar-

News from the Frontline:
Label still battling Benson

anatha!/Benson, include new product from Bloodgoed
and Uthanda and CD rereleases of classic projects by
the Altar Boys and Youth Cheir (now called the Cheir).
“Good Morning America” has scheduled a short piece
on Southern Gospel Music Month during its Oct. 4 tele-
cast. The month, sponsored by the Southern Gospel Mu-
sic Guild, features a blitz of information and music dur-
ing September. Thirteen states have also named Sep-
tember as official Southern Gospel Music Month.
Interl'inc’s Alan Weed saw the changes in the Baltic
Republics first-hand. Weed was playing with the
McLennan Community College (Waco, Texas) West-
ern Swing Band on a tour of Estonia during the abor-
tive coup in Moscow. Despite a ban on public gatherings,
Weed, Kenny Frazier, Rob Page, Jerry Echols, and
Dick Gimble played outdoor concerts even as barri-
cades were going up in Tallinn, the Estonian capital.
Yes, that’s Larnelle Harris’ “Mighty Spirit” you hear
behind the “Points of Light Foundation” commercials.
The a cappella song, from Harris’ “I Can Begin Again”
Benson release, was chosen by the famed Saatchi &
Saatchi ad firm, which is handling the campaign.

23 (2313 | 4 HIM  Benson 2721° FACE THE NATION
24 | 34| 17 | MIKE WARNKE  woRD 4196 OUT OF MY MIND
25 [ 2513 | PHIL KEAGGY  WORD 47748*/EPIC BEYOND NATURE
26 |RE-ENTRY| COMMISSIONED  BENsON 2653 STATE OF MIND
27 | 19| 21 | RUSS TAFF  MmyRrH 47733%/EPIC UNDER THEIR INFLUENCE
28 | 28 | 67 | THE WINANS  WARNER ALLIANCE 26161°/SPARROW RETURN
29 29| 5 | JULIE MILLER  worD 6928 HE WALKS THROUGH WALLS
30 | 22| 9 | OUT OF THE GRAY  sParrow 1260 OUT OF THE GRAY
31 | 27 | 51 | WAYNE WATSON  woRo 4192+ HOME FREE
32 | 24| 25| RAY BOLTZ  DiaDEM 1131°/SPECTRA ANOTHER CHILD TO HOLD
33 | 31| 11 | FRED HAMMOND  Benson 2727+ | AM PERSUADED
34 | 33| 9 | VARIOUS ARTISTS  searrOW 1278° JUST LISTEN SAMPLER
35 | 33| 3 | GAITHER VOCAL BAND  STARSONG 8193° HOMECOMING
36 |REENTRY) B oges NG THE LONDON SYMPHONY - < vmPHONY PROJECT
37 |30 |17 | RACHEL RACHEL  woRD 47831%/€#IC WAY TO MY HEART
38 | 32 | 31 | TRAMAINE HAWKINS  sparrow 1246 LIVE-
39 (40| 5 | DAVID MULLEN  MYRRH 6339°/WORD FADED BLUES
40 | 36| 3 | PHIL DRISCOLL woORD 4217+ CLASSIC HYMNS VOLUME TWO

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numberal
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl

unavailable. ® 1991, Billboard/BPI Communications, Inc.
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by Is Horowitz

PRICE BARRIER: When does consumer price resis-
tance really begin to cut into sales of front-line classical
CDs? Somewhere around $14.99, believes Joe Micallef,
head of Allegro Imports. And that means a basic dealer
price of about $9.75, substantially less than independent-
ly distributed “premium” labels sold for in the past.

Further to the point, he says retail chains are much
more reluctant now to handle any classical product that
wholesales at more than that figure. So one really does
not have much of a chance to find out if they can sell
through to the consumer.

Allegro has now reduced the wholesale price of some
of its top labels to $9.75, among them Dorian, Collins
Classics, Conifer, Newport Classie, and Priory. Their ba-
sic prices were formerly in the $10.90 range.

STRAVINSKY SPLURGE: Early September sessions
at Purchase, N.Y,, found MusicMasters adding to its
comprehensive Stravinsky project with the Orchestra of
St. Luke’s under the late composer’s close associate:
Robert Craft. Among the newly recorded works that
will appear in Vol. 2 of the cycle, a two-CD set that will
be released next spring, are the “Dumbarton Oaks”
Concerto and the ballet “Pulcinella.”

The first volume ships next month, and like all in the
series will seek to impress a definitive stamp on the in-
terpretations via Craft’s participation, says label presi-
dent Jeffrey Nissim. Among the main pieces in the first
set are “Rite of Spring,” “Symphony in Three Move-

ments,” and “Oedipus Rex,” with Paul Newman narrat-
ing. There’s also a short fanfare for trumpets, never re-
corded before, Nissim says. The plan is to include at
least one disc premiere in each volume, he says.

The project may encompass more than 10 CDs to ac-
commodate the orchestral music alone, says Nissim. It
may then be extended to include Stravinsky chamber
music. Gregory Squires is producer of the series.

PASSING NOTES: Alan Hovhaness is not one to peck
away at new works. A composer who can only be com-
pared in fecundity to some masters of the past, he’ll be
conducting his 65th Symphony in Carnegie Hall Oct. 2,

Allegro believes CD price
resistance hits at about $15

at a concert celebrating his 80th birthday.

Claims that August sessions by pianist Philip Thom-
son for Hungaroton would include the first recordings
ever of recently restored works by Liszt have been re-
butted by ASV Records. In fact, the latter’s recordings
of Liszt's Piano Concerto No. 3 and “De Profundis,” the
works in question, have just been released by ASV in
performances by Steven Mayer, with Tamas Vasary
conducting the London Symphony Orchestra. The latter
CD also includes a third Liszt disc premiere, an early
version of “Totentanz.”

Absolut Vodka continues its commissioning and con-
cert series with a concert in Carnegie Hall in January
that will debut works by Aaron Jay Kernis, Joseph
Turrin, and John David Earnest. Hugh Wolff will con-
duct, with Martin Bookspan as host.

In his current artist brochure, manager Frank Salo-
mon appends a list of personally recommended eateries
in cities around the world where his “four-star” artists
are appearing this season.
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by Lisa Collins

THE REV. JAMES MOORE has had a rough road to
the top. The Detroit native was reared in a foster
home and had a rocky childhood.

But singing has brought Moore attention since that
childhood. A performance at a Gospel Music Work-
shop when he was just 16 earned him his first record
contract. He has had three since, yielding two hit al-
bums and a Stellar Award.

Moore’s latest release, “James Moore ‘Live’ With
The Mississippi Mass Choir,” recently topped Bill-
board’s Top Gospel Albums chart and is still going
strong. There was some initial confusion about just
who released the album when it first came out, but
Moore has had a close relationship with the Mississip-
pi Mass since its inception, producing several cuts on
their highly successful debut album.

“A lot of people think my album was the Mississippi
Mass’ album,” he says, “but it was a Rev. James
Moore album, and the choir backed me up.”

That mixup is the latest in a long line of snags that
have scarred Moore’s rise in the gospel music indus-
try.

“Last year, in 1990, I went through so much, per-
sonal things,” he says. “But God brought me through
ite”

Moore’s hard times included a broken engagement
and the kind of rumors that set tongues to wagging in
the close-knit gospel community.

“It hurt,” he says, “because I was talked about real
bad and called all kinds of things.”

Moore says his problems currently extend to his rec-
ord label, and he is considering a label change, claim-
ing he hasn’t received the support or respect he de-

Jegy
BIUE
NOTES

by Jeff Levenson

BASE LINE JUMP SHOTS: The business of jazz is
starting to resemble big league basketball, with labels
jockeying to shore up their rosters for the upcoming sea-
son and players shopping themselves for the best possi-
ble deals.

First, the word comes down that Branford Marsalis
is looking toward the future, after his contract with Co-
lumbia runs out, two albums from now. Then, the fol-
low-up buzz has brother Wynton also pondering life be-
yond Columbia. (He’s got one more album set for re-
lease.) So, who will be able to afford these guys? The
smart money says that, due to the kind of numbers be-
ing thrown around, there are just a few franchise possi-
bilities besides the brothers’ current label: Warner
Bros., Geffen, Elektra, or PolyGram. Columbia had no
comment at press time.

MORE FROM THE DOTTED LINE: Columbia has
snagged a good one, signing Bobby Watson, the altoist
who is too old to be young, too young to apply for senior
citizen benefits. He leaves Blue Note after three albums

.. The languid yet ever-urgent tenorist Joe Henderson
has signed with PolyGram for a series of albums spot-
lighting the music of jazz's great composers. The first
volume taps the genius of Billy Strayhorn.

TAKIN " IT OVER THE WATER And To The Streets:
Last week we cited GRP’s reissue program, which con-
sists of Decca and Impulse material, primarily, and the
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&
o | = Compiled from a national sample of retall store
&2 and one-stop sales reports.
o o
serves—and needs—as an artist. E g ¢ | ARTIST TITLE
)]—: o~ = LABEL & NUMBER/DISTRIBUTING LABEL
UGIC SETS ITS AGENDA: Members of the organiz- %% NO.1 & %
ﬁgf?&‘?ﬁ?iﬁg Eihmegsni:g: g"fg:;:{'g;ﬁgying"t‘;“gg 1 21 | RANCE ALLEN  BELLMARK 71806 13 weeks at No. 1 PHENOMENON
;ermin(f th(i ne“;]f)rganizafilion’i lstrlllcture. UGI(}J} was 2 | 2 | 9 | BEBE & CECE WINANS  searrow 1257* DIFFERENT LIFESTYLES |
ormed earlier this year when blacks, upset at the ac- 1
tivities and policies of the Gospel Music Assn., decided I |45 3,8532’::0”0"‘”000/"' CEG MRS ESSIEOIR LIVE
to present a united front to the industry. _ 4 | 3 | 23| NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE

During the meetings, members established objec- TYSCOT 1401/SPECTRA WASH ME
tives and membership and officer criteria. Members of 5 | 5 |49 | REV. JAMES MOORE " s T
the board say they will have a formal announcement M::éw 5[’:’_'5 < BROTHERS 002 e L el :

q 3 THE WILLIAM
of their agenda in the near future. Members alS(_) vot- 6 8 | 9| sLackeerry 2203301012/SPECTRA THIS IS YOUR NIGHT
ed to have the Stellar Awards ceremony as the site of D FW. MASS CHOIR
the next general board meeting. T | 6]25] Gion7ion/maiaco [ WILL LET NOTHING SEPARATE ME
8 10| 9 | SHUN PACE RHODES  savOY 14807*/MALACO HE LIVES
More Moore: New album with 9 | g |51 | TRAMAINE HAWKINS  srarrow 1246 LIVE
i iri ici i REV. E.DAVIS, JR./WILMINGTON MASS CHOIR FEAT. REV. D.COLEY
Miss. choir is rldlng hlgh 10 17135 riaiez HE'S PREPARING ME
11 | 11|11 | FRED HAMMOND  BensoN 2727 i AM PERSUADED
Sitting in during the organizational meeting was - ]
. . SOUNDS OF BLACKNESS
John Styll, president of the GMA. Styll admits he has 12 11313 PERSPECTIVE 1000°/A&M THE EVOLUTION OF GOSPEL
learned a great deal from the negative fallout of this 13 | 14 | 37 | THE WEST ANGELES C.0.G.I.C
year’s GMA Week in Nashville. SPARROW 1240 SAINTS IN PRAISE VOL Ii

“I think maybe that whatever happened was sup- 14 | 15| 2t gﬁz-ﬁggTE/MT- EPHRAIM BAPTIST CHOIR FEAT. W'ﬁhg\‘/\gﬂagg&%m
posed to happen to sensitize GMA leadership to some
of the needs to be met on the part of the African- 15 (18| 11 | KEITH PRINGLE  musCLE SHOALS B011°/MALACO MAGNIFY HIM
American community,” he says. “I am anticipating 16 | 16 | 47 | DARYL COLEY
strong involvement from the African-American com- SPARROW 1234 HE'S RIGHT ON TIME: LIVE FROM LOS ANGELES |
munity in panels and seminars, and a greater embrac- 17 (12 38 :&m‘:&’\? S;%EK YOUNG ADULT CHOIR e EERD
ing from the white community. We're also in the pro-

ess of finalizing a maior concert. produced by BeBe 18 | 17| 41 | REV. CLAY EVANS/FELLOWSHIP BAPTIST CHURCH CHOIR
cess nalizing JOr rt, p N SAVOY 14802/MALACO REACH BEYOND THE BREAK |
Winans, thi.it will not be billed as a ‘black gospel con- 19 | 22 | 35 | THE JACKSON SOUTHERNAIRES
cert,” but will be.” MALACO 4445 THANK YOU MAMA FOR PRAYING FOR ME

Will the GMA support the newly formed United 20 | 20| 7 | THE KURT CARR SINGERS  LIGHT 73043¢/SPECTRA TOGETHER
Gospel Industry Council? Styll says yes.

“The GMA exists to further the gospel of Jesus 21 |19 | 61 | WALTER HAWKINS  maiaco 6007 LOVE ALIVE IV
Christ through music, and the United Gospel Industry 22 | 27 | 69 | REV. J.CLEVELAND/SOUTHERN CALIFORNIA COMMUNITY CHOIR
Council has a very similar goal—only obviously focus- SAVOVAZ059 MARAGO fante bl
ing on African-American music—so the GMA would 23 | 24 | 43 | MIGHTY CLOUDS OF JOY  wORD 48587%/EPIC PRAY FOR ME

H "
support it completely,” he says. 24 | 23| 13 | AS ONE  LiGHT 730350%/SPECTRA AS ONE
25 | 26| § | MYRNA SUMMERS  SAVOY 14801/MALACO I'LL TELL THE WORLD
26 [ 30| 5 | YOLANDA ADAMS  TRIBUTE 7901 12/SPECTRA THROUGH THE STORM
27 | 25| 37 | NEW YORK RESTORATION CHOIR  savoy 14759/maLaco | SEE A WORLD
o . ) 28 | 35 | g3 | REV. CHARLES NICKS/ST. JAMES BAPTIST CHURCH CHOIR
contemporary label’s dip into mainstream acoustic fare SOUND OF GOSPEL 178 HOLD BACK THE NIGHT
with the signing of pianist Kenny Kirkland. 29 | 71 | 23 | YOUNG ARTISTS FOR CHRIST i
Adam White, Billboard’s international editor in chief, SOUND OF GOSPEL 193 YOUNG ARTISTS FOR CHRIST WORKSHOP '89
)
based in London, reports that GRP’s head honchos have 30 | 3437 ?ggfgfg&g&‘g?ﬂo & NEW REVELATION LIVE & IN PRAISE
been following Europe’s reception trail—aimed at court- 3 REV. JAMES CLEVELAND/L.A. GOSPEL MESSENGERS
ing radio, retail, and the media—with a roadshow trum- NEWD | v 710amaaco  REV. JAMES CLEVELAND/L.A. GOSPEL MESSENGERS
peting the label’s activities, including those cited above. 32 | 28 | 31 | RICKY DILLARD'S NEW GENERATION CHORALE
MUSCLE SHOALS BOOB/MALACO THE PROMISE
Niry & BARBER AMONG THEM: Tony Hollings | |33 [NEwp | KTt 208BIN Ao e RESSURECRON MASS GHRI, 15 110
worth and Tribute Productions, the folks responsible WAET P BUIL CHILDREN e
for those grand musical events of our times—the Nel- 3129 3] Nmeoiar LIVE & BLESSED
son Mandela Trlbute, the (?elebratlon of the Berlin 35 315 THE INSTITUTIONAL RADIO CHOIR
Wall’s collapse—are planning a gala salute to the AIR 10167 | FEEL LIKE PRESSING MY WAY
world’s greatest guitarists, featuring more than 25 play- 36 | NEWD | THE GOSPEL MUSIC WORKSHOP OF AMERICA
SAVOY 7104/MALACO LIVE FROM WASHINGTON DC
. 37 | 32| 7 | REV. GERALD THOMPSON/OKLAHOMA STATE FELLOWSHIP CHOIR
Hot Prospects: Buzz is that | CAN'T STOP NOW
M I b b . 38 | 36| 27 | PILGRIM JUBILEES  wmaLACO 4442 FAMILY AFFAIR
arsails bros. are rOWSIng 39 | 49 | 13 | SENSATIONAL NIGHTINGALES
MALACO 4448* A MESSAGE FROM THE BOOK
" . s TRINITY TEMPLE FULL GOSPEL MASS CHOIR
ers from various music categories. “Guitar Legends” 40 (38 3 [YSC0T 40234 SFECTER | WANT TO BE LIKE YOU

will be a five-day blowout in Seville, Spain, scheduled for
Oct. 15-19, to be televised live in more than 40 countries.
Confirmed performers include George Benson, Stanley
Clark, B.B. King, Jack Bruce, Albert Collins, Robert
Cray, Paco De Lucia, John McLaughlin, Larry Cor-
yell, and Les Paul.

cOMIN G TO THE SCREEN NEAREST YOU: Creed
Taylor and his CTI label have joined forces with A*Vi-
sion Entertainment, offering a series of videocassettes
with jazz lovers in mind: “Rhythmstick” is a salute to
Dizzy Gillespie by the likes of Phil Woods, Art Farm-
er, Tito Puente, and John Scofield, among others;
“Chroma—Music On The Edge” is a live date from To-
kyo featuring Bob Berg, Mike Stern, and Randy
Brecker; and “Jim Beard—Song Of The Sun” is an
hourlong program of originals performed by Wayne
Shorter, Michael Brecker, and others.

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl unavailable. © 1991, Billboard/BP) Communications, inc.
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-
Tn“ I-at“l Alh“msm pools and power station “mix shows” will be serviced
with the product. “I think that we have strong enough
& dance records in this compilation,” she says. “I put
<lelE Compiled from a national sample of retai store this together partially on prereleased material that al-
rle|e and one-stop sales reports. i
8=z ready had a sales profile. ) )
o 2|y Videos featuring performance and interview foot-
E|~|Z| ARTIST TITLE 1ABEL & NUMBER/DISTRIBUTING LABEL T age are to be sent to video outlets such as BET and
] = Second Generation. Moreover, five of the album’s 14
1|1 [15] DANIELAROMO AMADA MAS QUE NUNCA CAPITOLEMILATIN 42489 by John Lannert acts—Marcony, Rude Girl, Arza, Little Lenny, and
2|10| 7| VIKKICARR COSASDELAMOR sonv 80635 Lisa M.—are expected to release solo discs for Colum-
3|4 |21 PANDORA AMORETERNO CAPITOLEMI LATIN 42451 IS THE ONGOING Spanish-language reggae/dance-  bia in the future.
4 | 3 [13| RICARDO MONTANER ULTIMO LUGAR TH-RODVEN 2864 hall rage merely a passing fancy or a long-term trend? Cooper says several of the album’s artists are
5|5 (35 JUANGABRIEL EN EL PALACIO DE BELLAS ARTES ARIOLA 2498/BMG According to Carol Cooper, Columbia’s national di-  scheduled to begin performing with Ralph Mercado’s
6|2 (43| ANAGABRIEL ENVIVO sonv89303 rector of black A&R, Latin reggae is here to stay. She RMM acts, beginning in October. Future tours to Cen-
7|7 5| AZUCARMORENO MAMBO sonv 80633 is backing her enthusiastic rhetoric with “Dancehall tral America and the Caribbean are being planned.
8|6 (27| LOSBUKIS ATRAVESDE TUS 0JOS Fronovisa 9009 Reggaespanol,” an ambitious compilation of English- “One of the things that I think would happen,” says
9/16| 9| GLORIA TREVI TU ANGEL DE LA GUARDA ARIOLA 3087/BMG language reggae and dancehall favorites, accompa-  Cooper, “is that if we do develop a successful touring
10]9]3| GIPSYKINGS ESTEMUNDO eiextrasiizs nied by several Spanish-language covers that have be-
come hits of their own accord. H
e ol st oroco wmswrme Theporots Seme s s b i it SOOI AlbUM C2PILIES
neously on Columbia and Sony Discos the third wee : 1
2 13(12|31| FRANCODEVITA EXTRANGERO sony 80528 in Octaber. The leadoff 12-inch single—slated to be Spanlsh Ianguage reggae rage
& 14|14 17] XUXA XUXA2 qios03tosse put out the first week of October—will contain two A
151827 | EDNITA NAZARIO LO QUE SONLAS COSAS  CAPTOLEMILATIN 42394 sides: “Que Lo Que Es'" by Rude Girl (Spanish moni-  network for this particular package, what I would like
16 (11113| H20 KNOCK OUT  LEADER 80562/SONY ker “La Atrevida”) backed with “Punanneytegereg’” to do is use it as a way to mainstream certain of the
17]17| 5| GARIBALD! QUETELAPONGO THRODVEN 2792 by Little Lenny, along with its huge Spanish-lan-  other bilingual projects in the Sony Discos family.
18125|65| LUIS MIGUEL LUIS MIGUEL-20 ANOS  weA LATINA 71535-4 guage remake “Pu Tun Tun” by El General. Most of “RMM has Tito Nieves and Orquesta de la Luz,
19]24|13| INDUSTRIA DEL AMOR QUIERO VOLVERTE A VER RAMEX 1254 the Hispanic singers and ragamuffins on the album  both of whom I think could potentially cross over ina
20|22|12| ALEJANDRA GUZMAN FLOR DE PAPEL FONOVISA 9010 are from Panama, Honduras, and Puerto Rico. big way. I think Lisa M. is a perfect crossover. It's a
21|13 12| MIJARES QUE NADA NOS SEPARE  CAPITOLEMILATIN 42479 “I know that the motivations of the people who do perfect opportunity, too, for us to experiment with be-
2|—| 4| MECANO AIDALAl ARIOLA3181-2/BMG th}s music come f’{om a social need, whlch means that 1Ing abl}e to naturally cross these acts instead of force
23121] 5| VARIOS ARTISTAS EXITOS'91 sowvsoszs this is no‘t‘ a fad, de(;lares Cooper, who 1n_1t_1atedlth_e them.
24| —|38| XUXA XUXA ciososina package. “Therefore, it behooves us to participate in it v . :
25123119| WILKINS SERENO reas077/6ma the same way that Jerry Wexler decided to get in- IDEO NOTE: “No Basta —the former No. 1' Hot
e — e volved in R&B." Latin Track by Sony Discos artist Franco de Vita—
1| 1|33 JERRYRIVERA ABRIENDO PUERTAS  DISCOS INTERNATIONAL 80426/SONY Adds Cooper: “What I wanted to do is not to exploit  snagged the winning Latin-video kudo at the MTV
2| 2|37| JUANLUIS GUERRAY LA 440 BACHATAROSA KaREN 109 what was happening, but to show that we understood  Video Music Awards Sept. 5.
3|3 |15| RUBENBLADES CAMINANDO DISCOS INTERNATIONAL B0593/SONY where it came from and pay tribute to the English-lan-
4|4 (21| XAVIER SERE CAPITOLEMILATIN 42464 guage originators, as well as the Spanish-language ALBUM UPDATE: Taking advantage of the current
5|9 | 5| NINOSEGARRA ENTRELAESPADAY LA PARED mpi. 6050 practitioners who were inspired by them and went on  tambora revival, Musart is shipping “Los Grandes de
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Yabba-Dabba-Do. Kic Rhino, the newly formed children’s division of Rhino
Records, has signed a marketing and distribution agreement for North America
for audio product from Hanna-Barbera Productions. Shown celebrating the new
agreement, from left, are Steve Winogradsky, director of music business affairs,
Hanna-Barbera; Mary Mueller, director of sales and marketing, Kid Rhino; Fred
Flintstone; Jack Morrow, senior VP and GM of licensing, Hanna-Barbera; and
Bob Emmer, executive VP, legal and business affairs, Rhino Records.

Forever Gold. Columbia Records president Don lenner, standing, center, is
shown along with other Columbia executives presenting members of the
Psychedelic Furs with Recording Industry Assn. of America gold-record plaques
for sales of their “Forever Now" album. The Furs, piciured, from left, holding
gold records, are John Ashton, Richard Butler, and Tim Butier.

¥ . & \

Proud Of PC Quest. Members of RCA recording act PC Quest are shown
talking about the success of their single “After The Summer's Gone’" with proud
RCA label executives. Shown, from left, are Steve Petree of FC Quest; RCA
senior VP of marketing Randy Goodman; band member Kim Whipkey; RCA
Records president Joe Galante; band members Chad Petrez and Drew Nichols;
and David Gales, VP of artist development for RCA.

Yes, Union’s Gone Gold. Backstage at a recent New York show, members of
Arista recording group Yes were presented with a gold plaque for their “Union”
album by Arista Records president Clive Davis, shown standing eighth from left.
The members of Yes are snown as follows: Steve Howe, second from left, Tony
Kaye, third from left; Rick Wakeman, fourth from leit; Bill Bruford, fifth from left:
Jon Anderson, sixth from left; Chris Squire, seventh from left; Trevor Rabin,
ninth from left, and Alan White, tenth from left.

Like Father Like Son. Atco recording group and ASCAP member Enuff Z'Nuff
performed at the recent opening of the Chicago China Club. Popular Chicago

violinist Johnny Frigo, father of the band’s Derek Frigo, made a guest Platinum Luck. Bonnie Raitt is pictured  Quality Signing. Quality Records has just signed rock artist Stave Plunkett to
appearance on stage. Pictured backstage, from left, are ASCAP Midwest here with her latest platinum album, the label; an album release is scheduled for late September. Plunkett, center, is
director of member relations Debra Cain; Johnny Frigo with son Derek; and “Luck Of The Draw,” and Capitol shown with Quality Records president Russ Regen, left, and music publisher
band member Chip Z'Nuft. Records president Hale Milgnri. Billy Meshel.
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Top Mexican Acts Folilow
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Penetrate New U.S. Markets S
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ncreasingly and inexorably, regional Mexican acts are
grabbing stateside recognition formerly reserved for inter-
national pop and tropical artists. And why not? As the u.s.
Mexican population continues to grow and spread across
the country, top Mexican performers such as Los Bukis,
Los Tigres Del Norte, Joan Sebastian, and Los Caminantes are poised
to expand on their already-growing share of the U.S. Hispanic market.

Until recently, explosive could also best describe the Tejano music
arena, currently considered to be evolving into a more stable—but still
expanding—entity by most industry observers. Top-flight LGIELT
groups such as La Sombra, Grupo Mazz, and La Mafia are platinum sell-
ers who are slowly penetrating non-traditional markets such as Califor-
nia and New York. ) ’

While Billboard’s regional Mexican chart includes Tejano acts, the
two musical genres and attendant markets (while overlapping some-
what) are distinct and deserve investigation as separate musical cate-
gories.

REGIONAL MEXICAN: A very prosperous planet within an increasing-
ly successful U.S. Hispanic musical solar system, the regional Mexican
market may soon became the proverbial tail that wags the dog.

While hard statistics are difficult to come by in the U.S. Hispanic mu-
sic industry, most record label executives and distributors of regional
Mexican music say the musical genre accounts for nearly 50% of the
(Continued on page M-17)

With Record Sales
Robust and Major
Labels Entering the
Market, Regional
Mexican Music Is
Spreading Across the
Country, While Tejano
Music Is No Longer

a Southwest
Phenomenon.

Patsy
Torres

The Future Looks Bright,
But There’s Still Plenty of
Room for Growth

By RAMIRO BURR

the most active and fastest-expanding genre of all regional
forms of Mexican music.

The multi-nationals record companies have snapped up the
top groups and the no-names. Sales records are being set.
Corporate sponsors are signing up spokesmen, Tejano radio stations
are seeing consistent rating increases and promoters, who can't seem
to book enough outdoor concert series throughout the Southwest, are
looking at mainstream concert venues. And this on top of an already
proliferating nightclub scene.

The bottom line?

All barometers seem to indicate the increasing commercialization of
the Tejano market will continue unabated for the forseeable future.

"Most industry officials however, are singing a similar siren: this is
NOT a time for unbridled celebration or the easing of expectations.

Amid the expected shifts, adjustments, picks and pans for the future:

“Looking back, 1990-91 will be remembered as one of the biggest
years for Tejano music,” says DJ Albert Calvo, a 12-year radio veteran
working at KEDA-AM. “As a whole, the industry has been getting better.
Already there have been better production values in the recordings. But
in turn, everyone [artists] will have to do better [in sales]. They'll simply
have to or they'll get left by the wayside.”

For the bands, who stand to benefit the most, signing with the majors
may mean added marketing and promotional support. Not to mention
prestige. But it also means a lot more pressure to succeed.

According to Manuel Rangel, owner of Rangel Record Distributors,
(Continued on page M-12)

I n the past two years the Tejano music industry has been

Los Tigres Del Norte
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By RAMIRO BURR

ike the mainstream industry, Tejano music has
had its own movers and shakers that helped
develop the industry from its once seemingly
backwater, isolated days into its status today
as a formidable economic force in regional mu-

sic.
The following is a brief glimpse at some of the biggest, most
influential names in the industry and their accomplishments:
FREDDIE MARTINEZ: Mention the name of Tejano legend Fred-
die Martinez and Freddie Records is quickly brought up.
Freddie Records was established 22 years ago in Corpus
Christi, Texas by Tex-Mex artist Freddie Martinez Sr., whose
early '70s tune “Te Traigo Estas Flores"” was one of the biggest
hits in Tejano history.
Although he scored big with several hits and regularly toured
the U.S. and Mexico, Martinez established his label to better
control his own fortunes as an artist. He was not the first to do
so but he certainly has been the most successful.
Today, Freddie Records is the largest, self-contained Spanish
music label in the U.S.
Through the '70s and’'80s, Freddie signed up other acts,
which, says “Bird” Rodriguez, veteran observer and disc jockey
for Laredo, Texas' KJBZ-FM radio, offered

an alternative to many a group turned down
by the majors and other indies:

“Besides, Freddie was a ‘name’ label, and
more important, he was also an artist, which
| think for many groups meant he under-
stood where they were coming from more
so than, say, an A&R executive.”

Today, Freddie Records is a completely-
self contained label with annual revenues
estimated at about $5 million. The label has
22 full-time employees and their facilities

Los Bukis

Los Yonics

Lalo y Los Descalzos

include a 32-track studio, warehouse, pro-

La Sombra

NS

Industry Focus: The Key Players

GIONAL

<A us|( A

motion and distribution offices, printing and cassette dupiicat-
ing equipment. Freddie also has its own song publishing arm,
Marfa Publishing.

Two of Freddie's top-selling artists are norteno king Ramon
Ayala and the hot Tex-Mex band La Sombra, the Corpus Christi-
based band which was signed up by FonoVisa last March.
LITTLE JOE: A pioneer in the Tejano industry, Little Joe has al-
ways a major musical and political force. His mid-'70s hit *‘Las
Nubes (The Clouds),” has arguably been considered the nation-
al anthem of Tejano music.

His band, La Familia, was one considered one of the premier
groups during the heyday of the big brass band. He was into his
radical Brown Power phase in California before the Chicano
movement peaked across the country in the '70s; and he
scored record contracts with various major labels before any-
one else.

He was the first Tex-Mex act to perform at “Siempre en Do-
mingo,” in Mexico City and at Willie Nelson's Farm-Aid concerts
in Austin.

“Little Joe has almost always been the first to do a lot of
things in this business,” says Albert Esquivel, president of the
San Antonio-based Tejano Music Talent, one of the biggest
booking agencies in the industry. ‘‘He’s always been the one to
open a lot of doors for other in the industry.”

Little Joe has been courted and sought out by politicians and
corporate sponsors alike. Regardless of his political posture,
Little Joe has always remained true to his music and culture.

The son of a sharecropper whose parents fled the Mexican
revolution, Little Joe began his career at 16 as Little Joe and
the Latinaires, dressed in the glitzy tuxedos reminiscent of the
black acts of the day in the late '50s. In the early '70s he went
to the opposite extreme, changing his act to Jose Maria De Leon
Hernandez y La Familia.

Little Joe, 51, is the epitome of Tejano culture: when he sings
about poverty and the migrant life, it comes through with an
authenticity because he’s lived the life.

There's more to the Little Joe legacy: younger brother Johnny
Hernandez and Rocky Hernandez have established their own
careers in the market.

(Continued on page M-16)

By JOHN LANNERT

he retail environment for regional

Mexican sounds remains ever-buoy-
ant, while the Tejano music arena
continues to find a comfortable stabil-
ity within its natural market. Distribu-
tors and retailers of both regional Mexican and Te-
jano music are reaping the commercial fruit of an
increasingly sturdy market, courtesy of increased
radio airplay.

Although the entrance of the American retail
chains into the Hispanic market in recent years has
offered an additional sales outlet for some distrib-
utors, many firms still cater to Latin mom-and-pop
stores and swap meet vendors.

Noteworthy, too, is the increasing popularity
sweep of regional Mexican acts across the country.
Product by Mexican ballad groups Los Bukis, Los
Yonics, and Los Temerarios, as well as the more
traditional "bands’ artists Antonio Aguilar and
Joan Sebastian, are as readily available in Miami as they are in
Monterrey.

Although most Tejano acts retain robust album sales only in
Texas, a group of hybrid Tejano acts La Mafia, La Sombra,
Grupo Mazz, and Selena are forging new marketing outlets for
their music.

“What | see happening with Tejano, is that little by little it is
integrating with the California music,” says Arturio Sanchez,
sales manager of retailer/wholesaler Discos Azteca, based in
Stockton, Calif. “So you're getting a kind of mixture of conjunto
bands with the Tex-Mex style. A lot of the Tejano groups that
didn’t play cumbia before are playing it so they can hit in the
California market.

“La Sombra and Tierra Tejana Band, those are really Mexican
cumbia groups and they just try to integrate Tex-Mex into it.”
Still, Sanchez—like other California-based distributors—ad-

Regional Mexican Scoring With Distributors;
U.S. Retailers Give Boost to Tejano Market

mits selling mostly product from regional Mexican acts. He also
points out that the Mexican market is maintaining a strong up-
ward bias. “We'll buy $90,000 to $100,000 in a couple of giv-
en months from Fonovisa and that's a pretty large quantity to
buy from one label. And that's supposed to be a small label, but
they're not small anymore.”

Neither is the Mexican market. At least not for Richard Mer-
uelo, president of retailer/distributor Musica Latino, who owns
two Los Angeles area music stores that he says “look like a typi-
cal Music Plus or Wherehouse, but everything is in Spanish.”
Domestic chains he notes have helped boost sales of Mexican
product, but not impressively. “They'll reach a certain point in
their sales, but they won't get beyond that because their main
focus is domestic music.”

David Massry, president of San Diego distributor Fiebre Lati-
no, demurs and points out that the U.S. Hispanic distribution
system itself has improved because American marketing tech-
niques are being employed.

“I think in the Latin market as a whole, people are getting or-
ganized,"” declares Massry, who sells to domestic retailers Cam-
elot and Music Plus. “The bigger labels are helping everybody
through their know-how of the American market and bringing it
over to us.”

But Valentin Velasco, president of Balboa Records, says
working with American retail chains was difficult because of the
copious returns, caused primarily, he opines, from lack of prod-
uct knowledge.

“They buy from us as if it were a favor and they don't work
with you,” he comments. Velasco says his Los Angeles-based
company sells primarily to mom-and-pop stores and swap-meet
operators.

Indeed, says Debora Villalobos, who buys Latin product for
Los Angeles-based retailer Wherehouse, the market for Mexi-
can acts still lies within the smaller retail shops. “But,” she
states, “once somebody comes into my stores and sees that |
have the same thing that mom-and-pop does for like $5 less...”

(Continued on page M-17)
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At the Sony/CBS reception prior to the Tejano Music Awards are, from °
left, Ruben Ramos, Jimmy Edward, Adalberto, Little Joe, and Manny

Guerra. (Photo: Ric Vasquez).

Bob Grever, A&R, Capitol/EMI
Latin.

Concert Promoters Remain Upbeat, Despite Drop in Corporate Sponsorship

By JOHN LANNERT

ime was when regional Mexican artists would
be top concert attractions only in California,
Texas and the Midwest. Now regional Mexican
acts Los Bukis, Bronco, Los Temerarios, and
Antonio Auguilar are meeting concert success
in the eastern U.S.—particularly in New York where the
sprouting Mexican population heartily supports their home-
grown favorites.

Tejano acts remain overwhelmingly popular only in Texas, al-
though crossover Tejano groups La Sombra and La Mafia are
slowly beginning to penetrate California.

While Hispanic promoters have benefitted tremendously by
the flourishing record industry, the soft U.S. economy has
greatly dented sponsorship participation from American multi-
nationals. Meanwhile, cross-market concert presentations be-
tween various Latino promotion firms has ensured solid, orga-
nized coverage in most U.S. cities.

CARDENAS & FERNANDEZ: Headed up by Henry Cardenas
and lvan Fernandez, this well-known, Chicago-based firm domi-
nates the Hispanic concert scene in the Midwest. The company
also co-promotes in Los Angeles and New York, and is currently
promoting the U.S. tour of Dominican supergroup Juan Luis
Guerra y Grupo 440.

Cardenas, president of C&F, says that while demand for re-

gional Mexican acts remains buoyant, ““we see here and in New
York that Tejano is going down.” He credits regional Mexican's
enduring popularity to a doubling of full-time Mexican-music ra-
dio stations in Chicago (four from two) in the last two years,
plus intensified TV promotions for the artists’ shows.
Cardenas claims Los Temerarios, Bronco, Los Bukis, Los
Yonics draw 18,000-20,000 fans to their ‘‘concert dances,”
which typically cost “$25 to $30.” He adds the market is “‘go-
ing to keep growing and growing. The problem is finding a ven-
ue to seat 30,000 or 40,000 people.” Los Tigres Del Norte and
Los Caminantes also do well in the Midwest, Cardenas states.
PACO FLORES PROMOTIONS: Paco Flores is a transplanted
Spaniard, former publisher of Disco Show, and now president of
Paco Flores Promotions. He brings in top Mexican ballad
groups and ranchero acts to his home market in Laredo, as well
as south Texas. Yet he does not promote shows by Tejano acts.
“There are a lot of Texans here, but the Mexicans along the

border don't like Tejano music very much,” explains Flores.
“They like some of the artists, but not enough for them to be
commercially successful.”

Flores, who presents Vincente Fernandez in October in San
Antonio, says Laredo as a huge local market and adds that con-
struction of a new 8,000-seat venue is now underway.

EMPRESA FRIAS: ‘‘Real good” is how company president
Cruz Frias describes the U.S. concert market. Though Frias’ 17
year-old company—Ilocated in Stockton, Calif.—usually handles
concerts for pop superstars such as Juan Gabriel and Ana Ga-
briel, he also promotes ranchero king Vincente Fernandez and
“banda” favorite Antonio Aguilar. The only blight on the market,
says Frias is “that dances have gone down.”

INTERNATIONAL TALENT MANAGEMENT (ITM): Unlike
the rosy concert scenes painted by other promoters, ITM's
president Hector Villalobos sketches a conservative touring
landscape that he thinks will improve by year’s end. “Actually,”
he says, “the general market has been guite depressed as a
whole. The tours have not been as well attended as the others in
the past.

“We anticipate a turnaround with more coordination and de-
velopment of packages—offering a headliner, plus a good sec-
ondary act. While people may continue to be discretionary
about their dollars, they'll come out for these major events.”

Villalobos, who also owns a chain of radio stations in the Sali-

(Continued on page M-14)

hough the regional Mexican market has long
been dominated by Fonovisa, other indepen-
dent labels carrying regional Mexican acts—in-
cluding Joey, Freddie, Mar international, Mu-
sart, and Luna—have been successful as well.

Sony Discos, Capitol/EMI Latin, TH-Rodven, and WEA Latina
are among the major labels which are developing acts for this
flourishing segment of the U.S. market.

Most record label executives cite two
key elements which support the steadily
growing popularity of regional Mexican
music in the U.S. Hispanic market: The
ever-widening dispersal of Mexican im-
migrants throughout America and the in-
creased number of radio stations playing regional Mexican acts.

While those twin, positive factors would suggest that the ma-
jority of record companies are enjoying boom times, there is but
one label which clearly rules the regional Mexican roost—Fo-
novisa.

Fonovisa has prospered mightily not only because of their
long-time participation in the regional Mexican market, but also
because the Los Angeles-based label offers promising Mexican
artists to the Mexican immigrant populace who cling to their
homegrown music.

Indeed, no other record company possesses a Mexico/U.S.
talent pipeline that has brought to the U.S. top-flight acts such
as Los Bukis, Los Yonics, Bronco, and Los Tigres Del Norte. Re-
presentaciones Apodaca, a production company based in Mon-
terrey, has provided a motherlode of new Mexican acts for Fo-
noVisa who have hit it big in the U.S. with stateside Mexican
fans.

Jose Behar, VP/GM of Capitol/EMI Latin, calls Fonovisa's VP
Guillermo Santiso a pioneer in the regional Mexican arena and
says he is largely responsible for the development of the region-
al Mexican market in the U.S. “[ have to credit Guillero Santiso
for having gotten involved with regional Mexican music,” states
Behar, "“because when everybody was worried about the pop

Fonovisa Reigns as King of Regional Mexican;
Other Labels Chase the Action

stars—which they continue to do today, because they are the
lifeline of what we do—nobody was paying attention to Los Bu-
kis and Los Yonics.”

Says Santiso, “We were the first company that appreciated
them [regional Mexican acts] as artists.” With his label's pre-
dominance in the regional Mexican market established, Santiso
adds Fonovisa's prosperity is now “more horizontal than verti-
cal. We're growing in more product and service and we're grow-
ing in controlling and selling in more markets and retail ac-
counts.”

Equally impresssive is the radio penetration that the different
types of regional Mexican acts—categorized loosely as ballad
groups, norteno, ranchera, solo artists, banda and conjunto—
have achieved. Two years ago Los Angeles radio station KALI-
AM switched from pop to norteno and saw their ratings ascend
immediately against their rival station KWKW-AM, which contin-
ued to play pop. KWKW, now known as “La Mexicana,” then
changed to norteno and regained its lost market share.

In Chicago, the number of radio stations rotating regional
Mexican sounds has doubled from two to four in the past two
years. Ballad groups such as Los Bukis, Los Yonics, and Los Te-
merarios, as well as soloists Jose Javier Solis, have long been
accepted as crossover material for pop radio stations across

Balboa Records president Valentin Velasco and parent
company’s CEO Eduardo Baptista join longtime Mexican
regional stars Fior Silvestre and Antonio Aguilar at a re-
ception prior to the pair’s recent major U.S. tour.

the country.

As Santiso tells it, the broadening appeal of his acts has
helped contribute to the label's success.

“Our sales have increased every day of every year because
we have more artists and we're not just
doing regional acts,” he declares. “If
we have artists—be they from Texas,
Chicago, or California—we give them a
national promotional campaign.”

Fonovisa's veteran Mexican artists
which have enjoyed solid U.S. success
include Los Bondadosos, Los Humildes, and Beatriz Adriana.
Among newer acts gaining stateside acclaim are Banda Mobil,
Los Invasores De Nuevo Leon, Los Mier, Los Baron De Apodaca,
Impacto de Montemorelos, Los Leones Del Norte, and Mr.
Chivo.

According to Santiso, Fonovisa snags about “35% to 40%"
of the regional Mexican market. Yet despite the label's pre-emi-
nent position, other independent record companies have pros-
pered and see album sales for the regional Mexican segment as
moving upward indefinitely.

Valentin Velasco, president of Balboa Record Co., says unit
sales for his distributed labels Musart, CoDiscos, Balboa, and
DLV have doubled in the past five years.

““Sales have increased, but there have been certain changes,”
Velasco says. “Nowadays, boleros have started to sell and there
is a resurgence in banda.”

Musart's promotion director Fernando Gonzalez adds that
the company'’s strong catalog sales amply proves that Mexican
consumers are loyal and active purchasers. “The more you give
them, the more they buy,” he says.

Balboa's parent, Discos Musart, funnels in many acts from its
Mexican base to the U.S. Company president Eduardo Baptista,

(Continued on page M-14)
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(Continued from page M-1)

the largest independent Spanish record distributor in the
Southwest, any record company, major label or independent,
expects to recoup its investment in a group: “But with the ma-
jors paying more on some contracts, those groups will have to
sell more product to cover that.

"A year from now Sony Discos and Capitol/EMI Latin will look
at their rosters and, perhaps after studying sales figures, may
decide to drop some artists.”

The downside, claims Rangel, is that “there are fewer inde-
pendent labels in the industry. So when an act gets dropped,
there's not going to as big an independent label circuit to fall
back on.”

Officials with Capitol/EMI Latin, which so far has signed up
32 acts in two years, are optimistic that the market can contin-
ue to expand:

"l think that the Tejano market has been blown wide open,”
says Jose Behar, VP & GM of Capitol/EMI Latin. ‘“The fact that
the majors have gone in there, has brought a spotlight to that
region which is was really handled by small independents, which
unfortunately didn’t have the clout that the majors do as far as
nationalizing and internationalizing this kind of product.

“Selena is probably going to go gold in a few weeks,” said
Behar in July. “*For somebody who was selling 2,000 units on a
little independent, to be able to sell 50,000 units is impressive.
Now you know, you have a lot of huge pop artists—and my com-
petitors know this—who don't go gold. They have great images,
sell out shows everywhere they go, but they can't sell 50,000
units.”

Now everyone in the industry however, agrees with Behar's
assessment of independents. By contrast, Jesus Guillen, presi-
dent of the San Antonio-based indie Angel Records says indie is
still the way to go:

“The truth is, we wanted to get a taste of the business,” says
Guillen. "We had some bad experiences in the past. Now we
want to know, for ourselves, what kind of numbers we can get in
terms of distribution and record sales.”

Established in May 1990, Angel’s top dog is Los Temerarios,
who have been repeat winners at the Billboard/Univision Latin
Music Awards. Their roster also includes Grupo Imagen, Amigo
and Superband Latino.

Capitol's purchase of the independent Tex-Mex Cara Records
last year set off a chain reaction which resulted in several labels
diving into the Tex-Mex market. “CBS [now Sony] had already
been in the market several years before Capitol came along,”
says Manolo Gonzalez, associate director of A&R and adminis-
tration of Capitol/EMI Latin. “What made it work was [VP Jose]
Behar and his aggressiveness in the market.”

Frank Welzer, VP of Sony Discos, had a different view of the
Cara purchase at the time: “We simply didn't think it was worth
what Capitol was willing to pay for the label. We had done our
own study, we knew what it was worth. | think they [Capitol]
paid too much for it.”

Nonetheless, Sony Discos, which already had Little Joe
signed directly, began signing other bands starting with La Ma-
fia and then later picking up Manny Guerra as exclusive produc-
er and Luis Silva as promoter. [n the interim Sony has picked up
almost a dozen other bands including Bandango, Ruben Ramos,
Pio Trevino, as well as distributing and marketing the artists on
Guerra’'s RP label.

Sony Discos reports a steady increase in sales for the Mid-
west region, where most of their 16 Tejano acts are based.
"Our newer groups are coming along fine,” says Ray Martinez,
director of sales for Sony Discos’ Western region. “'Rocky Her-
nandez, for example, did very well with his ‘Milagro,’ LP."”

Whether one calls it aggressiveness, enthusiasm or sense of
urgency, Capitol/EMI Latin's hustling is the key to the label's
future according to Gonzalez: “We care for this music and
we've always been serious about it,"” he says. ““All some of them
[groups] needed was the right promotion. | remember one indie
label executive talking about one of their artists we had just
signed up. He said, ‘Manolo, this guy has never sold more than
5,000 or 8,000." Well, his last two albums have soid close to
20,000 each for us.”

Last year, Capitol/EMI Latin bought out the catalog of the
now-defunct Falcon label, acquiring old masters by several
groups including Roberto Pulido and Laura Canales. They en-
tered into a promotion and distribution contract with the Hous-
ton-based Discos MM, an independent label whose artists in-
clude relative newcomers Rick Gonzales & the Choice, Jerry
Rodriguez and veteran Elsa Garcia.

When the giant Mexican label Fonovisa signed La Sombra last
March, they quickly made it apparent they were all business.
The label flew in 66 industry people (radio DJs, media, promot-
ers, distributors) at an approximate cost of more than
$30,000 which included airfare, accommodations and meals.
That promotional expense is twice what most bands in this in-

dustry get signed up for.

La Sombra signed a three-year, two-albums-per-year contract
worth something in the “middle, six-digit figures,” says band
manager Frank Zuniga. The marriage seems to be off to a good
start: La Sombra’s first album *‘Por Que Te Quiero” reportedly
sold more than 75,000 in its first two weeks in July, thanks in
large part to a telemarketing campaign by Fonovisa.

San Antonio-based label Joey International has also come on
strong of late with the California Earthquakes and Estrella, a
former opening band for La Sombra. Company VP Joe Lopez Jr.
credits the label's bend-over-backwards client service as a pri-
mary reason for its upswing in business.

“About three or four years ago,” Lopez recalls, ‘‘we started
doing what no other company does. We sent trucks carrying our
product all over the U.S. and they visited all of the little record
stores and distributors and dropped off a cassette at each
place.”

TH-Rodven, located in Miami, scored big this year with Tierra
Tejana’'s “Where's The Party Dude?”’ San Antonio-based Cana-
brava is also on TH-Rodven's Tejano roster. Label VP Jose Mar-
tinez says TH-Rodven is looking to expand into the Tejano mar-
ket slowly and cautiously.

Other companies that jumped in to test the waters of Tejano
music were WEA Latina, which signed up Inocencia and Patsy
Torres, and PolyGram which has a short-lived promotion and
distribution agreement with Discos MM. While most record
company officials like to talk about their rosy expectations, Jes-
sie Salcedo, sales manager of Freddie Records, says he believes
the recent record label activity is bound to hit the low cycle:

“We all know many of these acts signed up by them [major
labels] do not have a history of selling a lot. | think things are
going change when these companies see the reality of the situa-
tion."”

Salcedo says that although a lot of talent was signed up last
year, “in the next six months, when the rackjobbers come back
with unsold units, they [majors] will see a real reflection of what
the artists can do in the market. I've been in the business since
1965 and I'm surprised at how persistent these big companies
have been at going after really, little fish.”

Bob Grever, who ran his independent Cara Records for 15
years before selling lock, stock and barrel to Capitol/EMI Latin
last year, has a more sanguine view. ‘“‘Just look at Fonovisa and
how they went after La Sombra. The companies would not have
come into the market unless they expected to get a return for
their investment. The sales potential is always there.”

Grever, who now finds and develops talent for Capitol/EMI
Latin, says there are also other possibilities. “There are always
the opportunities that crossover success offers. Sure, we're not
making huge record sales, but we're selling more.”

He notes the recent recordings by Emilio Navaira and Jean Le
Grand in Nashville and Selena’s pop recordings as moves by
Capitol/EMI Latin to develop these artist for crossover potential.

On balance, says Manuel Rangel, the bands that have been
perennial hot album-sellers and top concert draws will continue
their success. Groups that have been marginal in the past how-
ever, will probably be dropped from the major label rosters.

He adds Tejano music seems to be making strong gains, at
least in the Southwest, on the Latin pop genre in radio airplay,
record sales and performance revenues.

But Rangel also believes that while there seems to be a lot of
commotion and interest in Tejano music, sales potential may
not have a great outlook for the '90s.

He notes that over the last decade international Latin pop and
Mexican artists like Jose Jose, Vicente Fernandez and Los Yon-
ics consistently outsold their Tejano counterparts, sometimes
by as much as a three-to-one ratio.

Rangel contends that trend may not only continue, but per-
haps even increase. He points to two indicators: the constant
influx of Mexican immigrants, particularly into the Southwest
and the steady assimilation of second- and third- generation
Mexican-Americans.

“| would say the majority [Tejanos] are assimilating, either to-
tally or partially,” Rangel says. *'And if they go back to listening
to Mexican music, they probably listen to pop stars like Julio
Iglesias, Roberto Carlos or Rocio Durcal.”

But Ruben Cubillos disagrees with Rangel saying, ‘‘Capitol
and CBS would not have come into the market so heavy if they
thought sales would not pan out.” Formerly a musician with the
Latin Breed and now an art director with Sosa & Associates, a
prominent Hispanic ad agency, Cubillos also says, “Then you
have guys like Little Joe, Mazz and Mafia getting gold records
for album sales of 50,000. So there are potential sales there.
You just have to have aggressive promotions.”

PRIME TIME: On the creative side, the smart bands are realiz-
ing the current climate in Tejano market is affording their best
shot at scoring top sales. To keep pace with the bustling mar-
ket, several Tejano bands have used synthesizers and new song
structures creatively, such as La Mafia with its left-field, milita-
ristic-sounding “Yo Quiero Ser,” La Sombra with their thunder-
ous rap fusion “El Sancho” and Tierra Tejana with their rap-
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cumbia *“Las Hijas de Don Simon.”

On the other hand, acts like Roberto Pulido y Los Clasicos
just keep pumping out a rock-steady flow of the traditional, pol-
ka-based Tejano rhythms with spicy touches of saxophones and
the accordion.

Rangel believes the less regional a Tejano song sounds, the
better chance it will have at selling both on the East and West
Coast. “The hits by La Sombra and Tierra Tejana are your best
examples,” he says. “Both get away from the traditional Tejano
polka-based sound.”

Making a move backward musically was Mazz—one of the
biggest selling and top drawings acts in the market— which
paid tribute to their Mexican roots on its last two albums. Their
1989 release “No Te Olvidare” contains a five-song mariachi
medley; their latest “Para Nuestra Gente' sports a similar five-
song musica de trio medley, which pays tribute to masters like
Trio Los Panchos.

Mazz's musical strength however has always been their
dance-inducing polkas and cumbias. Their two latest albums
have sold an average of 75,000. “If there's anything that our
people do at our dances, it's DANCE,” says band guitarist and
producer Jimmy Gonzalez. "I know it sounds like a cliche but
it's true. You gotta give the people what they want.”

Younger bands like Emilio Navaira, Los Desperadoz, Selena
and La Sombra are well aware of the importance of image. Na-
vaira and Los Desperadoz are into the country look, with hats,
jeans and boots, while Selena and La Sombra wear the contem-
porary leather, spandex and lace fashions similar to the pop
and rock scene.

None of the groups, however, not even the top five bands, has
released any commercial video. A few may have produced low
budget (by mainstream standards) videos for circulation on the
dozen or so local music TV programs in Laredo, San Antonio,
Houston, Austin, El Paso, and the Rio Grande Valley.

Historically, Sony Discos and Capitol/EMI Latin have utilized
traditional TV marketing for their groups with new record re-
leases. The bands’ itinerary in the Southwest, for example,
would include the “Johnny Canales Show,” airing on the Span-
ish-language Univision TV network which reaches an audience
estimated in the millions in the U.S.

Local TV shows in the Southwest would include “Tejano
Beat”" and “Estrellas Musicales” in Laredo; “El Show de Placido
Salazar” and “Video Estelar,” in San Antonio. Other Texas cities
have comparable programs.

Perhaps more critical for the top groups is their label's coor-
dination of appearances on Univision programs like *“Tu Mujer,”
and “Sabado Gigante” as well as Telemundo’s “La Feria de La
Alegria.” On the West Coast, the “‘Paul Rodriguez Show" would
be the main TV stop.

Another program where groups have made appearances, al-

beit less frequently, is the Univision dance show “Bailando,”
produced in San Antonio. Only the best groups with more of a
pop, crossover potential have been on the show, including Joe
Lopez of Mazz and Selena.
MEXICO MOVES: Looking to expand their traditional Southwest
base, several of the top Tejano bands, including Mazz, La Mafia
and La Sombra have started extensive tours into Mexico, per-
forming in the major cities like Monterrey, Guadalajara, San
Luis Potosi and Mexico City. While there may have been limited
touring along the border by some groups, extensive tours were
never undertaken before on a large scale.

The logic is simply, according of Henry Gonzalez, manager of
La Mafia: “The immigration from Mexico isn’t going to stop any-
time soon. We just wanted to play with the best [groups] of Mex-
ico, to play to the same audience. In this way, we can built a new
audience.”

Frank Welzer agrees, citing La Mafia's extensive touring ef-
forts in Mexico have the set the groundwork for a coordinated
simultaneous release. He says La Mafia’s album will be the first
Tejano album released simultanously in the U.S. and Mexico.

Manolo Gonzalez of Capitol/EMI Latin says he believes Mazz'
Mexican roots music is the key to that group's success in Mexi-
co: “Mazz has always played the same type of cumbias, ballads,
and polkas Mexican audience likes to hear. So we felt was a nat-
ural to push into Mexico.”

So far both Sony Discos and Capitol/EMI Latin record compa-
nies have had their U.S. and Mexico offices coordinate their ef-
forts for promotional and distribution in Mexico.

Like La Mafia, Mazz had to start from the bottom of the lad-
der as well, receiving minimal radio play and press coverage in
Mexico at the outset. Today, both groups are considered top
draws by the Mexican music industry there.

La Sombra has benefitted from their association with Fon-
ovisa which does not come as a surprise to band manager Frank
Zuniga: “We've been wanting to make a move into Mexico for
quite a while. A big part of the reason we were so interested in
them [Fonovisa] was what they could do for us in Mexico, in
terms of TV and radio promotion.”

Ramiro Burr is a San Antonio-based correspondent for Bill-
board and freelance writer covering the music industry.
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CONCERT PROMOTERS

(Continued from page M-8)

nas, Calif. area, says his flagship act Los Temerarios—who
drew an average of 7,500 concert-goers on their trek—current-
ly is touring with Los Freddy's in a new series of two three-week
swings. The groups previously made two-month runs. He also
says Los Yonics are touring with the same type of package as
well. Ticket prices generally run from $18 to $30.

Villalobos, who does not use sponsorship dollars, asserts that
the updated "banda" acts Banda Mobil, Banda Musical, and Ix-
tapa Band are "'what’s happening now.” He adds that he is look-
ing for strong tour showings from pop acts Industria Del Amor,
Indio, Grupo Anhelo and Caracoles.

MANNA PRODUCTIONS: American concert promoter J. EI-
liott Cunningham has thrived in the Tejano market since first
entering with his company two years ago. Headquartered in San
Antonio, Cunningham has worked with American sponsors
American Airlines, Kraft Foods, and Pep Boys, promoting shows
in the San Antonio, Dallas, Houston triangle, as well as Harlin-
gen.

While Cunningham states Tejano’s prosperous jump from FM
radio to AM radio has contributed to the healthy concert scene,
he also notes that the bands have helped themselves by polish-
ing up their acts.

""Selena has put together a real nice show,” he says. “A lot of
the bands are moving beyond the cowboy/Tejano orientation.
Country western and Tejano go very much hand in hand, but
you've got a lot of groups like La Sombra who are moving Te-
jano along a much more general-market orientation. Emilio Na-
vaira is strong and | think La Mafia is probably the best pack-
aged, best presented and most professional group.”

Thus far, claims Cunningham, Tejano acts outdraw interna-
tional artists ''by 10-to-one. These acts can draw up to
15,000.”

RALPH MERCADO/DAVID MALDONADO: New York would
hardly seem to be a viable market for Mexican acts, but accord-
ing to David Maldonado, Mexican shows "are being done here
more and more frequently. The Mexican community is growing
here by leaps and bounds. In the next decade that's a communi-

ty you're going to have to reckon with because there is a lot of
migration.”

According to Maldonado, Antonio Aguilar pulled in 20,000
this summer to a rodeo at Kingsbridge Armory, while the Festi-
val Del Charro—featuring Los Charras, Beatriz Adriana, and
Juan Valentin sold out the Armory both June 15 and 16.

"All of this stuff [rodeos] is played out in Chicago, but it's
brand new here,”” says Maldonado, who presents concerts in
conjunction with RMM Records president Ralph Mercado. He
also says top groups play anywhere from the 4,500-seat Rose-
land Ballroom to the 20,000-seat Madison Square Garden. The
top-drawing acts are Los Caminantes, Los Bukis, Los Yonics,
Bronco, and Los Temerarios. "It's a market to be developed.”

Maldonado says Miller Brewing Company and Budweiser
have sponsored most of the Mexican shows, which command
anywhere from $25 to $50 a ticket.

OPTIMO/PACE PROMOTIONS: Last March Houston-based
Pace Concerts became the first major U.S. promoter to take a
full-time dive into the Tejano market when the firm formed Op-
timo/Pace Producciones with Lopez/Negrete Communications
and Latin Expertise.

More than 10,000 fans turned out at the Houston Summit
for the fledgling company’s July 19 inaugural concert date,
headlined by La Mafia.

"The Tejano market in Texas is ripe for developing and we
want to be a part of it,” says Jane Holman, Pace's special events
coordinator. “We have an interest in the Hispanic market for
quite some time and we've been involved in production of some
shows—particularly at Astroworld.

"We felt the time was right to bring it back to the Summit and
to some of the larger venues. They've been limited to clubs and
convention centers, which isn’t the best forum for the artist or
the audience.”

Despite their out-of-the-box success Holman remains cau-
tiously optimistic, while eyeing other potential markets.

"We intend to bring another event to the Summit again focus-
ing on Tejano,” says Holman. “We would like to explore going
into the venues into some larger cities—Austin, San Antonio,
and Dallas. At this point, we don’t want to overlook any aspect
of Hispanic music, but we want to go slowly. Right now we're
learning the Tejano market.”
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Los Angeles, CA

Hyatt Wilshire Hotel
3515 Wilshire Blvd.
Doors Open at 9:00 a.m.

produced by Angelo Roman, Jr. & George Gamez, PH.D.

A FULL DAY OF CLASSES WORKSHOPS 8
EXHIBITS FOCUSING ON LATIN MUSIC

A LIFETIME ACHIEVEMENT AWARD WILL BE
PRESENTED TO SUPER STAR:

JOSE FELICIANO

Tickets: $125 until October 11

$145 ot the door

Tickets include breakfast, lunch, & cackiail

reception, plus admisson to a special

evening concert featuring some of

Latin Music's newest artists.

FOR INFORMATION CALL:

Telephone: {213) 655-8207:

24-HR INFO LINE {213) 856-8919

OUTSIDE CA 1-800-645-2846

GEORGE AGUILERA AND ASSOCIATES INC.: Aguilera, now
promoting out of the San Fernando Valley for 20 years, pre-
sents top regional Mexican acts Los Temerarios, Los Bukis, and
Los Yonics in package shows that often include Ramon Ayala
and Los Tigres Del Norte.

"The market is very strong right now,” says company presi-
dent Aguilera, who co-promotes shows across the country with
Cardenas/Fernandez, Rainbow International, and Arie Kaduri in
Miami. Ticket prices for Aguilera's concerts range from $20 in
Texas to $25 on the East Coast.

FONOVISA REIGNS

(Continued from page M-8)

one of the elder statesmen of the Mexican music scene, says he
is optimistic about the future of regional Mexican artists. “With
the continued Mexican immigration to the States, the market
will enlarge and | foresee our music penetrating well.”

While Joan Sebastian and Antonio Aguilar remain strong sell-
ers for Musart—which received most of its product from its
Mexican parent Discos Musart—the label is directing promo-
tional efforts toward newer, homegrown pop acts such as
Sparx, Lorenzo Antonio, and Bianca.

Mar International’s publicist Arturo Sanchez Jr.—recently ap-
pointed sales manager of the label’s sister company Discos Az-
teca—says the regional Mexican market is “increasing tremen-
dously. Norteno and conjunto-style groups are selling well.”

Anhelo, La Migra, Catarino Lara Benavidez, Grupo Vennus,
Los Acuario, and Grupo Madera are among the groups that
have been the top performers for Mar.

Arelia Garcia, GM of Los Angeles-based Luna Records, de-
scribes the regional Mexican market as booming, but unlike
most California record companies that import Mexican talent,
says "‘we do it the other way around. We sign them from Califor-
nia, they do lower California and then we bring them to Mexico.”

Los Caminantes, El Tiempo, Los Dinnos, Los Carlos, and Los
Gamma are groups that have reaped the commercial benefits
of Luna’s reverse-crossover promotional campaigns.

Freddie Records, based in Corpus Christi, Texas, has also
scored solidly in the regional Mexican market with Ramon Ayala
and Los Terribles Del Norte. The label recently opened an affili-
ate in Mexico in an effort to ferret out new Mexican talent. ‘Re-
gional Mexican is a very stable, solid market, although some-
times cumbia groups or ballad groups will get hot,” says Jesse
Salcedo, production and sales manager for the label.

Joe Lopez Jr., of San Antonio based Joey International, says
business in the regional Mexican sector is booming and points
to increased radio airplay as a principle reason for the genre's
booming popularity.

“A lot of stations that were playing international music are
being forced to play norteno music,” he comments. Los Rie-
leros Del Norte, Conjuncto Primavera, Los Marineros Del Norte,
and Los Rebeldes Del Bravo are among the regional Mexican
acts that have contributed to Joey's blackening bottom line.

Thus far, the independent labels’ participation in the regional
Mexican segment, has largely outstripped the major labels’ in-
volvement.

Still, Capitol/EMI Latin, Sony Discos, TH-Rodven, and WEA
Latina are planning to become increasingly active in the region-
al Mexican arena.

After having made a substantial dent in the Tejano market in
the past two years, Capitol/EMI Latin ampilified its presence in
the regional Mexican market last year when it began to distrib-
ute PolyGram Mexico's artists, including Apache and Grupo In-
dio. Jose Behar says Capitol/EMI Latin's own acts such as the
veteran ranchero Jaun Valentin, Estrella Del Norte, and Gracie-
lita Beltran should perform well in the market.

Fran Welzer, president of Sony Discos, says he ‘is working
very close with Sony Mexico” in search for Mexican acts to
bring into what he calls **a huge market.” Ranchero legend Vin-
cente Fernandez continues as the top-selling regional Mexican
act for Sony, but Welzer has high hopes for newcomers Angeles
Ochoa, Adalberto, Ann Roman, plus recent signee Lisa Lopez.

TH-Rodven has prospered in the past four years on the re-
gional Mexican scene distributing acts from the Mexican labels
Peerless (Los Filis, El Padrino, and Grupo Lluvia) and Guia (Los
Babys, Los Acostas Grupo Latino). Now, says company VP Jose
Martinez, 'we are slowly learning and getting involved in this
area.”

Los Temerarios, formerly distributed by TH-Rodven, is now
signed to upstart Angel Records, based in San Antonio. Compa-
ny president Jesus Guillen is bullish on regional Mexican artists
and is continuing to search for new acts to sign.

Like his counterparts, WEA Latina's VP Luis Pisterman—
whose act Lalo Y Los Descalzos scored a top-10 hit earlier this
year with “El Orgullo”—also views the regional Mexican arena
"as very important and one that we will continue to explore.”
Pisterman says that the label is high on a new group called
Techno Banda. —JOHN LANNERT

M-14

A Billboard Spotlight

www americanradiohistorvy com

BILLBOARD SEPTEMBER 21, 1991


www.americanradiohistory.com

g (80 NORTE

I
- 2l

Ramon Ayala

'Y Lloro Por Ella
Mi Gorrion”’
FM-1555

Fandango U.S.A.
""Pura Alegria’’
FR-1562

FOR THE
THE TEJANO LEGENDS SERIES

PROUDLY PRESENTS

THE LATEST RELEASES

BY OUR STABLE
OF

RECORDING
ARTISTS

1] ..

b |

I~ S

T Eebos gons

JAIME DE ANDAN

E % '“',.- ""Ji'

Jaime De Anda
y Los Chamacos
‘‘Dangerous’’
FR-1561

Los Dos Gilbertos
‘*Cartas De Amor”’
FR-1552

i T e

I s AGUSTIN “RAMIREZ SUNNY OZUNA
Freddie Martinez Little Joe Augustin Ramirez Sunny Ozuna Joe Bravo
FRC-1556 FRC-1557 FRC-1558 FRC-1559 FRC-1560

DISCOS FREDDIE
BLVD. ADOLFO LOPEZ MATEOS
#1712 A-ALTO
LEON, GTO MEXICO
(91) 47-29-11-79

PRESENTING TWO OF THE MOST
PROMISING NEW BANDS FOR

THE 90’s
XPLOSIVO INVASION
RELEASE DATE: RELEASE DATE:
SEPTEMBER 1991 OCTOBER 1991

FREDDIE RECORDS
6118 S. PADRE ISLAND DR.
CORPUS CHRISTI. TX 78412

512-992-8411

FAX 512-992-8428

www americanradiohistorv com

FREDDIE RECORDS
1741 N. IVAR AVE., SUITE 115
HOLLYWOOD, CA 90028
213-466-6252
FAX 213-466-2108


www.americanradiohistory.com

GIONAL

et 4

INDUSTRY FOCUS

(Continued from page M-4)

BOB GREVER: In the late 1970s, Grever started up Cara Rec-
ords, a then-fledgling independent label with a handful of un-
known Mexican artists. He soon initiated his move in the Tex-
Mex market but it would be a few years before he could even
compete in the established industry.

But compete he did. By the early '80s Cara Records was well
on its way to becoming the biggest and most successful inde-
pendent record label in the Southwest.

Breaking it big first with Mazz and then La Mafia, Cara would
eventually sign almost every group that ever made it big in Te-
jano music including Ramiro Herrera, David Lee Garza, David
Marez, Patsy Torres, Selena, La Fiebre, Xelencia, Emilio Navaira
and others.

With its stable of songwriters, producers and promoters,
Cara became a hit factory of songs and top Tejano artists.

The company may have been a victim of its own success how-
ever. In 1989, Capitol/EMI Latin bought the company lock,
stock and barrel for a price reportedly in “‘the lower six digit
figures,” says Grever. As part of the deal, Grever, 54, would re-
main as president of Cara for five years at $100,000 a year.

Aibert Esquivel, of Tejano Music Talent, says Grever gave
many unknown groups their first recording opportunity.

"Some groups say Grever took advantage of them when they
were young and new to the business, but it was always their
choice,” Esquivel notes. “Grever took a lot of chances with a lot
of groups. Many of them today are some of the biggest names
in the business.”

MANNY GUERRA: Guerra and his Amen Studios are recognized
as the most influential producer/studio combo in Tejano music
history.

For more than 30 years, Guerra has been producing Tejano
hits, beginning with Sunny & the Sunglows and their immense
1963 R&B hit “Talk To Me,” which landed the group on “Amer-
ican Bandstand.” A drummer in the band, Guerra also helped
produce the recording sessions.

He recently moved his Amen studio to a new state-of-the art
32-track facility. His old Amen studio building, which resem-
bled an old tin shack from the outside, held a huge part of Te-
jano history.

Almost anyone who made it big in Tejano recorded there in-
cluding Joe Bravo, Jimmy Edward, and the Latin Breed during
their heyday in the mid-'70s. Guerra also produced albums by
the seminal but, now-defunct bands, like the Royal Jesters and
Tortilla Factory. He also produced the early albums by a stil-
emerging Roberto Pulido and then-unknown La Mafia and
Mazz. Also in the Amen'’s list of Who's Who are Joe Posada, Pat-
sy Torres, David Lee Garza, Ramiro Herrera, Emilio Guerrero,
David Marez, Selena, and Emilio Navaira.

“| used to call Manny ‘elephant ears’,” recalls Bob Grever of
Cara Records, who regularly used to send his groups to Amen
Studio. “Manny always had an ear for perfectionism. He would
give groups a hard time in the studio but it was only because he
knew they could do better. He never let a master go unless he
was sure it was the best it could be.”

Amen was the recording site of many landmark Tejano super-
hits through the years including "Soy Chicano,” by the Royal
Jesters, “Tejano Enamorado,” by the Latin Breed,” ‘“Memo-
ries,” by Jimmy Edward and the most recent—the self-titled de-
but album by Emilio Navaira which garnered the singer a 1990
Grammy nomination.

Guerra, 52, founded Sunglow Records in 1960, the first of
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several labels he would establish. Last year, Sony Discos signed
him up as exclusive producer. Guerra’s business today includes
Manny Music, a publishing arm.

LUIS SILVA: Perhaps the most prolific and successful songwrit-
er in the history of Tejano music, Luis Silva has left an indelible
imprint on Tejano music. His songs have been recorded by an A
to Z array of top Tejano groups. Silva holds the records for the
most consecutive songwriter of the year honors at the annual
Tejano Music Awards—seven.

KEDA-AM DJ Aibert Calvo, a longtime industry observer, says
Silva songs helped many of today’s top dogs break through in
the industry in the early '80s including Mazz with “Laura Ya No
Vive Aqui”’ and La Mafia with “Regresa a Mi.”

“There's always been a shortage of original material in Tex-
Mex,” he says. “That's one reason Silva and his music have al-
ways been in demand in the industry.”

However, Silva's influence has been felt in other ways: He

hooked up with Grever's Cara Records in the late '70’s to locate
and sign up new talent. Together they helped develop and pro-
mote a slew of bands including La Mafia, Mazz, David Lee Gar-
za, Ramiro Herrera and others. Silva, 47, also served as pro-
ducer for several of the label's groups. Today, Silva is a
promotions executive for Sony Discos but he continues to crank
out songs, many of which are sought put by the established
heavyweights as well as the new emerging groups.
JOHNNY CANALES: Aired on the Univision Network, the John-
ny Canales Show may well be the most influential Tex-Mex mu-
sic show in the industry. Canales started the show in 1980
when the local Coors distributor asked him to host a haif-hour
border music show on Corpus Christi, Texas' NBC affiliate.

Eventually TV stations in Laredo, San Antonio and the Rio
Grande Valley began airing the program and the show was well
on its way to self-syndication. in 1988, Univision picked up the
show, providing a potential viewing audience estimated in the
millions through its 522 affiliates in the U.S., Mexico and Latin
America.

Despite the network syndication, the program lacks the pop
sheen and mainstream production values of say, “American
Bandstand,” which program promoters often like to compare
the show to.

The music is interspersed around the comic bantering of
Canales whose flamboyant, on-camera style includes a Spang-
lish delivery. But his informal approach and emphasis on Tex-
Mex puns has endeared him to his viewing audience for 10
years.

However in the relative sophistication of the '90s and with
the increasing competition from an array of new and younger
copycats, Canales, 48, is beginning perhaps to be seen as old
school.

Without question however, as veteran disc jockey Albert

Calvo points out, Canales’ main trump card is his Univision syn-
dication and its awesome promotional value: “There's just so
many people that see that show. It can help any group, whether
new and already established.”
RUDY TREVINO: Rudy Trevino was one of the founding mem-
bers of Texas Talent Musicians Assn., a private, non-profit
group created in 1980 to provide a forum to recognize talent in
Tejano music.

Trevino and TTMA, are better known as the presenters of the
annual Tejano Music Awards, now in its 1 3th year. They are ba-
sically a “People’s Choice” type of awards.

Trevino has served as TTMA's executive director since its in-
ception. TTMA’s stated objectives have always been “To pro-
mote excellence within the Tejano music industry,” but to date,
the awards ceremonies have been the only concrete steps in
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that direction.

In the last three years the organization began awarding schol-
arships to students interested in pursuing a music degree.

From the beginning, Trevino has been at the helm, steering
the TTMA and the awards to their present position as the most
important event on the Tejano music calendar. For the last
three years more than 13,000 people, including most industry
officials, have filled the Convention Center Arena to see the
awards which are later broadcast to a potential national radio
and TV audience estimated at 13 million.

More than 11 years ago, Trevino, 47, founded TTMA be-
cause he said "“Tex-Mex musicians were not getting the recogni-
tion they deserved. Mainstream artists have the Grammys, but
not our people.”

Today, Tejano musicians get more than that at the awards,
including mass exposure, not only to an adoring public, but to
interested corporate sponsors and record label executives.
JUAN TEJEDA: Juan Tejeda founded the Tejano Conjunto Fes-
tival in San Antonio in the early '80s out of a potent combina-
tion of frustration, rage, pride, and self respect.

The Golden Age of the '60s and '70s behind it, conjunto was
increasingly neglected and ignored. The first generation of con-
junto pioneers like Narciso Martinez and Santiago Jimenez Sr.
were aging and almost forgotten.

“I noticed that other forms of music were getting attention
but these guys [conjunto musicians] were getting ignored,”
says Tejeda. “Conjunto was considered old hat, a lower form,
musica del rancho [music from a ranch].”

The first festival in May 1982 featured 18 bands performing
over three days. An average of about 5,000 people attended
each day.

In recent years the festival attendance has ranged from
28,000 to 40,000 depending on weather conditions, locations
and schedules. More than 40 bands regularly perform.

Tejeda, 38, has been one of the most instrumentat figures in

Tejano conjunto music's rise from its rural, folk origins to a
healthy and vibrant form of regional music.
MANUEL RANGEL: Rangel started his Rangel Record Distribu-
tors business in 1966, at a time when the Tejano music indus-
try was just developing. His father had been a jukebox supplier
who established one of the first independent labels in the
Southwest—Corona Records. The elder Rangel such luminaries
as Santiago Jimenez, Daniel Garces, Flaco Jimenez, and Valerio
Longoria.

“The industry was still in its infancy in 1966,” Rangel recalls.
“The mainstream rackjobbers were vaguely aware of our music
and because | spoke the [English] language, | was able to con-
vince prominent rackers like Handleman and Pickwick to pick
up the independent labels.”

Through the years Rangel steadily prospered to the point in
the mid-'80s where Rangel Distributors was widely considered
the largest independent Spanish record distributor in the
Southwest, handling both rackjobs and regular accounts.

In 1986, Rangel delved into record production when he
teamed up with producer Manny Guerra to create the RP Rec-
ords label. It was a short-lived effort which saw minimal success
for its artists which included Laura Canales.

In 1990, Wal-Mart, an English mainstream distributor, pur-
chased Rangel's top distribution competitor—Western Mer-
chandisers, and in the process eroding Rangel's 25% market
penetration in Texas.

Today, Rangel, 50, oversees his company, and estimates his
annuatl revenues at just over $1 million. Since 1982 he has also
operated his Big Star label, which is essentially a “premium line
of recordings” (masters that he either owns outright or leases).
The catalog consists mostly of out of print or very early material
by many of the industry's top stars like Sunny Ozuna, Little Joe,
La Mafia and Selena Quintanilla.

JOEY LOPEZ: Like Freddie Martinez, Joey Lopez got his start as
a musician. He began in 1959 as a studio musician, playing
bajo sexto for Armando Marroquinn’s Ideal Record label.

Lopez previously had been touring with his group, Los Guada-
lupanos, in the mid '50s but in in 1959 he scored his first big
hit “Andan Diciendo.” The upbeat, catchy tune was written by
band accordionist Mingo Saldivar, widely considered one of the
best squeezebox men in the Southwest.

Lopez scored with two other hits—"El Gallo Copeton” in
1968 and "Alitas Rotas” in 1970 but he became increasingly
involved in record production.

In 1971, he established ZAZ Studios, a 24-track facility
where he recorded several groups including Los Pavos Reales.
In 1977, he founded Joey Records and opened his record
pressing plant at the same location. Eventually he created El
ZAZ Publishing and installed cassette duplicating machinery,
completing his self-contained independent label.

Today, Joey Records has a roster of about 30 artists. Annual
revenues are estimated at under $1.5 million. His biggest sell-
ers include norteno group Los Rieleros del Norte, Tex-Mex ac-
cordionist Nick Villarreal and tropical-cumbia band Grupo
Aventurero.
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(Continued from page M-1)

album sales for stateside Latino market—now generally consid-
ered to be hovering around $60 million wholesale.

Moreover, record distributors claim regional Mexican sales
continue on the upswing because of the ever-steady immigrant
flow from Mexico to the U.S. and the numerical increase of His-
panic radio stations now playing the music.

Arturo Sanchez Jr., VP of Stockton, Calif.-based distributor
Discos Azteca, echoing the sentiments of many distributors,
opines the regional Mexican acts will prosper for years to come.

“Regional Mexican is growing,” Gonzalez states, ‘‘because
people’s musical tastes are switching from a finer type of music
to a more down-to-earth, real Mexican sound. | think it's a long-
term trend, even though the market is really wishy-washy.”

Guillermo Santiso, VP of Fonovisa Inc.—an independent Los
Angeles-based record company generally acknowledged as the
top regional Mexican label—agrees the market is expanding,
but for a different reason.

“This market has always existed much like before,” Santiso
asserts, “but it has improved and records have been sold in
greater quantities and more areas because there are better
communications and promotions, especially TV promotions.”

Indeed, for Fonovisa artists, as well as for acts from regional
Mexican labels Musart, Mar International, Luna, Freddie, Joey
International and Angel, times could not be better. Platinum sta-
tus (100,000 units sold) is routinely reached by Fonovisa acts
such as Los Bukis, Los Yonics, Bronco, and Los Tigres Del
Norte. Other regional Mexican artists who routinely strike gold
include Antonio Aguilar (Musart), Los Caminantes (Luna) and
La Migra (Mar Internationai), Ramon Ayala (Freddie), Los Rie-
leros Del Norte (Joey International), and Los Temerarios (An-
gel).

While Fonovisa’'s dominance in the regional Mexican market
seems impregnable, major labels such as Sony Discos and Capi-
tol/EMI Latin have also mined platinum success with venerable
ranchero artists Vincente Fernandez (Sony) and Juan Valentin
(EMI-Capitol Latin). Meanwhile, TH-Rodven perhaps is the only
independent label on the East Coast which is cultivating a pres-
ence in the regional Mexican market.

Impressively, regional Mexican “balada” groups such as Los
Bukis, Los Yonics, and Los Temerarios continue to break new
radio markets—particularly on the East Coast—thus further
amplifying the sales and penetration of the genre.

In addition, regional Mexican acts are looking to the eastern
U.S. for concert exposure. This summer, Los Bukis became the
first regional Mexican act to tour eastern U.S. cities.

The only blight on the regional Mexican’s glowing report card
is the seemingly intractable twin plagues of parallel imports and
piracy. Industry observers are hoping the pending economic
unification between Mexico and the U.S. will equalize prices on
both sides of the border, thereby alleviating illegal sales of U.S.
Hispanic product.

TEJANO: Industry opinion may be divided as to whether the
Tejano market has reached its commercial peak in the U.S., but
one point is certain: The album sales of established Tejano acts
such as La Mafia, Grupo Mazz, and La Sombra keep heading
skyward with each release.

In fact, Fonovisa's unprecedented TV push for La Sombra’s
latest effort “Porque Te Quiero” broke the Chicago act in virgin
markets heretofore unfamiliar with the band’s hybrid “techno-
Mex"’ groove.

But according to most distributors, La Sombra's nationwide
penetration is the exception, thus far, not the rule for most Te-
jano acts whose strongest non-Texan markets include the Mid-
west, northern California, and of late, Mexico.

Nonetheless, the Tejano market remains attractive to majors
and independents, even though the Tejano acts generate—ac-
cording to most distributors—only betweeen $3 and $4 million
in wholesale revenue each year. Why? Two reasons: One, rapid
acceleration in Tejano music sales in the past five years, initiat-
ed originally in part when Jose Behar signed Little Joe to Discos
CBS (now Sony Discos) into the market in 1985. Two, a linger-
ing perception by the majority of labels that there is still room
for Tejano acts to find prosperity in other markets.

Behar, now GM of Capitol/EMI Latin, remains ebulliently bull-
ish about the future prospects for Tejano acts, claiming that
“the market has blown wide open.

“Six years ago, it was unheard of that a Tex-Mex artist would
be signed to a major,” Behar says. “But the next thing you
know, he was doing TV shows out of Puerto Rico and the next
thing the national spotlight was on him. There was a ripple ef-
fect as far as image and sales were concerned.

“When | signed Little Joe, to sell 25,000 to 30,000 units was
considered a major feat. Today when | release [Grupo] Mazz, to
go platinum is no longer a huge undertaking.”

Behar’s rosy forecast—shared by executives from fellow Te-
jano labels Joey International and Angel Records—rests on the
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major label’s ability to market their acts nationally. But Jesse
Salcedo, of Tejano independent Freddie Records, alleges that
the majors have not gone nearly far enough in promoting Te-
jano acts.

“They [the majors] haven't exploited the talent they have on
their hands,” Salcedo says flatly, adding that the majors have
failed to crack Tejano acts in the lucrative California market.

Major-label participation in the Tejano market has not ad-
dressed the Tejano market's most pressing problem: A dearth
of promising new groups with enough commercial potential to
squeeze onto crowded radio station playlists.

As Nelson Balido of Southwest Distributors tells it: I don't
see more new acts coming along. Of course, Tejano has been on
the upswing and the major labels are signing a lot more acts
and pushing a lot of people, but there is only so much room on
the radio stations for any type of music.”

John Lannert is Billboard's Latin Music Editor in Miami and au-
thor of the weekly “Latin Notas™ column.

DISTRIBUTORS

(Continued from page M-4)

Whatever their differences toward the Anglo accounts, Cali-
fornia distributors are in harmonious unanimity when talking
about the future of regional Mexican acts. “The market is going
to continue to grow stronger,” says Nissom Baly, president of
Baly Distributors, located in Los Angeles.

Baly recently expanded his warehouse space by more than
five-fold when he moved to an 8,000-square-foot facility in
June. He attributes the growing success of the regional Mexican
market to the stabilizing economy in Mexico, as well as the im-
proved service given to customers.

Unsurprisingly, the increasingly Mexican Midwest has be-
come a boom narket for regional Mexican acts and, to a lesser
degree, Tejano groups. Boue, owner of Chicago-based distribu-
tor Musica Latino, says his market is steadily growing.

Distributors in the eastern half of the U.S. are equally san-
guine about the sales prospects for regional Mexican music.

In New York, Marta Hernandez, owner of Antilla Records,
says in the past two years album sales for Mexican artists have

soared 60%. Mexican acts now account for 30% of her total
revenue. She also notes that while Tejano does not sell well, the
TV promotional campaign conducted for Fonovisa’s Tejano act
La Sombra helped boost sales. “‘Anything promoted on TV here

will help move an album,” she says.

Celso Ahumada, sales manager for Miami-based distributor
Reyes Records, says the Mexican music market is growing in
south Florida and adds that in the past three years, the Mexican
portion of Reyes’ overall sales *‘has risen from 1% to 6%."” La-
zaro Fernandez, president of Acapulco Records and Distribu-
tors—the only Miami company which distributes exclusively
Mexican music—has seen sales rise “10% to 15%" annually,
excluding last year which he says was slow. Fernandez distrib-
utes his product in central Florida and southwest Florida.

Tejano artists are about as strong in Texas as their Mexican
counterparts in California, but according to Nelson Balido, pres-
ident of San Antonio-based distributor Southwest Entertain-
ment, the market is consolidating. | think it reached its peak
earlier this year,” he says, adding, “from now on | guess sales
are going to be stable.” Balido notes that American retail out-
lets participating in the Tejano market “are opening doors that
were closed two or three years ago.”

Balido also says the regional Mexican acts will remain popular
in Texas, as well. “Norteno music has been around for a long
time; it hasn't diminished any. It's a music that has longevity
and once a group establishes itself, it will be popular.”

Unlike Balido, Manuel Rangel, president of Rangel Distribu-
tors, sees the Tejano music scene as exploding.

“The major companies that have come in the last five, six
years have really made a difference in the distribution of the
product and making it more palatable to a greater number of
people. It used to be considered something very regional which
it still is. It didn’t have a good image and now | think it has a
much better image.” He also says the regional Mexican acts are
big sellers.

From a distribution standpoint, Rangel notes the disappear-
ance of the mom-and-pop stores, which he believes will signal
the beginning of the end for one-stop distributors, as well as
catalog sales of Tejano artists. In addition, he notes the U.S. re-
tailers such as Camelot and Sound Warehouse are beginning to
garner a significant share of the Hispanic market in Texas.
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Real World Project Boasts Wide Universe Of Talent

B BY JOHN BRIDGER

BOX, England—Peter Gabriel, well-
known for his quirky collaborations,
topped all previous records last
month by assembling almost 100 pro-
ducers, engineers, and musicians
from 20 countries at his Real World
Recording Studios in Box, Wiltshire,
“to see what would happen.”

What happened during this Real
World Week of Recording, Aug. 15
21, was the taping of approximately
100 hours of music, the completion of
seven albums for Real World Rec-
ords, three TV documentaries, and a
one-day concert for the village, all for
a cash outlay of about $300,000.

Phil Ramone, Rupert Hine, Tony
Berg, and Karl Wallinger were
among the producers lending their
expertise.

Much of the work was recorded
live, with artists dancing, singing,
and playing in the studios. Among
the performers were Remmy Ongala
and Orchestre Supre Matimila from
Tanzania, Toto la Momposina y sus
Tambores from Colombia, the
Holmes Brothers from the U.S., Tou-
mani Diabate from Mali, Roaring
Lion from Trinidad, and Juan Cani-
zares from Spain.

Artists such as Ireland’s Van Mor-
rison and Sinead O’Connor, Sami-
land’s (Lapland) Mari Boine Persen,
Japan’s Joji Hirota, China’s Guo Yue,
and Uganda’s Geoffrey Oryema
were on hand to contribute to the
many sessions.

Gabriel admitted cheerfully that
the seven-day event was yet another
diversion from finishing his belated
follow-up to “So.” But while that
project may be frustratingly drawn
out for Virgin Records, the artist has
proven that he really can pull the
stops out when motivated.

Organized chaos was the mode of
the week, as dazed musical veterans
clearly running on adrenaline after

days of intense recording wandered
the 200-year-old mill buildings that
make up Real World Studios. “Where
does everyone sleep?’’ asked one
journalist. “Who sleeps?” responded
a weary neighbor.

MULTINATIONAL COLLABORATION

Albeit exhausted, everyone was en-
joying themselves too much to stop.
Clannad’s ex-composer/keyboard
player Pol Brennan walked around in
a trance coordinating his own produc-
tions, a recording collaboration and
gig rehearsal with Chinese flautist

Guo Yue and Japanese percussionist
Hirota, and sessions on the keyboard
for Hine, Gabriel, and anyone else
who needed him. “I’ve recorded some
lovely music this week,” he said.

Everywhere, people were making
music and all of them were smiling.
Ramone, clearly sad at having to
leave a day early, was happy with the
results of his sessions producing Co-
lombian singer Toto la Momposina
and her band of drummers. “I don’t
know how Peter put all this together.
He seems like such a nice, polite
guy,” he said.

“How?” may be a mystery, except
to Gabriel’s team of organizers, but
“Why?” is a more interesting ques-
tion.

CAPTURING WOMAD'S SPIRIT

The idea was born out of the orga-
nization of the WOMAD tour. Found-
ed in 1982, WOMAD (World Of Music
And Dance) is a charitable organiza-
tion headquartered on Real World's
15 acres and close to Gabriel’s heart.
Previous tours of WOMAD’s world
music artists had produced some fas-
cinating combinations of musicians

NEW YORK—Still reeling from an
intense, weeklong recording fest at
his Real World Recording Studios in
late August (see story, this page),
Peter Gabriel comments on the ex-
perience for Billboard technology/
pro audio editor Susan Nunziata.

Billboard: What are your feel-
ings on the outcome of the re-
cording week?

Peter Gabriel: I think we had no
idea exactly what we had unleashed
when we first discussed the ideas of
a recording week. It was one of the
most incredible musical experiences
I have ever had. Musicians from 20
countries working together from 10
a.m. to 6 p.m. every day; people
working together in and out of ses-
sions and trying all sorts of wild and
wonderful collaborations.

BB: What was your involve-
ment?

PG: I was working in a room as a
producer with Karl Wallinger from
World Party, but we ended up play-

Peter Gabriel Brings The World To His Door

Reflects On Int’l Recording Fest At His U.K. Studio

ing and singing, participating in a
lot of great music.

We didn’t want a collection of
freeform improvised jams, so we en-
couraged people to think composi-
tionally of songs and structure. We
also invited some poets to work on
lyrical ideas as
we were develop-
ing the music.

BB: Did you
work on any
material for
your own al-
bum?

PG: Although I
would have liked
to have recorded
with many of the musicians for my
own project, that was not the pur-
pose for collecting everyone, and I
only did one 10-minute overdub on
my work. There will be an album of
collaborative material—we did
much of the work for 12 tracks in
the five days.

BB: What other releases are in

GABRIEL

the works from this week?

PG: There will be releases from
the Holmes Brothers [U.S.], Remmy
Ongala [Tanzania], Toto la Mompo-
sina y sus Tambores [Colombia],
Terem Quartet [Russia], Gorwhane
[Mozambique], and Roaring Lion
[Trinidad].

BB: What was the highlight of
the week?

PG: There were so many high
points for me. Mari Boine Persen,
Geoffrey Oryema, Remmy Ongala,
Toto la Momposina, from the Rus-
sian group Terem Quartet working
on an Afro/Flamenco song, and Sin-
ead [0’Connor] singing a Japanese
melody, steaming through grooves
with Jah Wobble, Justin Adams,
Karl Wallinger, and Arona N’Diaye,
and a great version of an old Sam
Cooke classic with Van Morrison
and the Holmes Brothers.

BB: How was most of the work
recorded?

PG: The sessions used all three of

(Continued on page 43)

Brewer & Friends. Caught during a break in a session, from left, are Teresa
Brewer, trumpeter Wynton Marsalis, and producer Bob Thiele at New York’s
BMG Studios. Marsalis is one of several trumpeters backing Brewer on her
album, “Teresa Brewer And Friends.” The album, with a Sept. 24 release date,
is one of the first releases on Thiele’s new Red Baron label, distributed by Sony
Music Distribution.

from different cultures. As Brennan
said, “Someone suggested that it
might be a good idea to capture that
spirit on a record.”

Real World, with its five studios
and ample local accommodation, was
the ideal place for the event. Two stu-
dios were set aside for album proj-
ects, Gabriel’s Work Room became a
collaboration room, and a Solid State
Logic console was borrowed to con-
vert the Writing Room in the garden
into another 24-track recording room.

In another room, a 16-track Fostex
machine and substantial MIDI setup
became the home for the Grid, who
sampled and mixed everything from
African thumbpianos to Fairlights
throughout the week.

The atmosphere could not have
been more creative. Hine roamed the
site accosting artists to contribute to
his own experimental project. “There
is a grinning epidemic here,” he said,
smiling. “This is just like a holiday
for me. No PR men, no A&R people
that you could recognize as such, no
one worrying about radio play or how
it will go over in America. All anyone
is interested in is making great mu-
sic.”

A ‘BRILLIANT AFFAIR

World Party’s Wallinger was equal-
ly enthusiastic, repeating the
catchphrase of the week: “It's been
brilliant.” Elsewhere on the site,
Berg, George Acogny, Gabriel, Bren-
nan, and Ramone shared the four
SSLs, two Mitsubishi X850s, numer-
ous 24-track machines, and the mass
of gear on site and rented in from Hil-
ton Sound, Britain’s largest rental op-
eration.

On the last day, with the sun shin-
ing as brightly as it had all week, be-
mused villagers gathered on the land-
scaped grounds to see and hear why
all these foreigners had been around
for the last few days. The concert

(Continued on page 43)

Nashville’s Digital Recorders Closes Shop
Owner Reportedly Wants To Pursue Production Biz

B BY DEBBIE HOLLEY

NASHVILLE—After approxi-
mately five years in the recording
studio business, Norbert Putnam
has closed the doors of his facility
here, Digital Recorders.

Putnam was not available for
comment at press time, but, ac-
cording to his daughter Janet Put-
nam, who has been working as
Digital’s receptionist, recording
ceased the week of Sept. 1. Nor-
bert Putnam made the decision ‘“to
get out of the studio business,”’
says Janet Putnam, and plans to
pursue the development of his pro-
duction company.

“He had stopped producing to
[open Digital],”” Janet Putnam
says. ‘‘His heart and soul is in pro-
ducing, so he just decided to not
worry with this company any long-
er.” Recently, Norbert Putnam
produced tracks on rock artist

Darrell Scott for SBK Records.

Digital’s equipment has been
moved out and put in storage, ac-
cording to Janet Putnam, who says
the studio’s owner has no plans at
this time to sell any gear.

Sources say the facility and its
equipment constituted one of the
most expensive ventures in Nash-
ville. The two-room facility con-
tained a Solid State Logic and a
Neve VR console, as well as Otari
MTR 90 multitrack recorders with
Dolby SR noise reduction, and a
variety of MIDI gear. A full equip-
ment list was not available at
press time.

Some sources say the closure
could be due to financial difficul-
ties, while others speculate that
Norbert Putnam fell prey to a
problem plauging many studios:
clients who are demanding lower
rates and better technology. Nor-
bert Putnam told Billboard in an

earlier interview that his studio’s
rates were $1,500 per day for the
larger studio and $750 for the
smaller MIDI room.

According to Janet Putnam,
Digital Recorders is not for sale,
nor is it involved in any sort of
bankruptcy. At press time no rec-
ord of bankruptey filing could be
found in Federal Bankruptcy court
here.

The staff—which consists of Ja-
net Putnam, studio manager Bill
Heath, and two assistant engi-
neers—are currently securing oth-
er job opportunities. There were
no staff engineers.

At one time, Norbert Putnam
owned one third of Georgetown
Mastering, but sold his interest
four years ago to Denny Purcell
and Ron Bledsoe, Georgetown’s
current owners.
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Over the last three years, Billboard
magazine's studio equipment survey has
shown the number of studios using Crown
amplifiers steadily increasing. Not only
have we been the leader, but we've also
been pulling significantly ahead of our
competition.

Our standing in the coming years will reflect
our 1990 introduction of EILRTICICTIL-]
With 20-bit dynamic range, ultimate damping
and accuracy improved by orders of
magnitude, Macro Reference continues
Crown's tradition of being the industry
reference. Macro Reference amplifiers will
give you sound so pure, your recordings will
have the quality of live performances.

Find out more about Macro Reference. Call

Crown at QR KIE -2 I8
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GUARANTEED EXCELLENCE
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OF CROWN INTERNATIONAL. INC
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Billboard.

UDIO ACTION

PRODUCTION CREDITS FOR BILLBOARD'’S NO. 1 SINGLES (WEEK ENDING SEPT.14, 1991)

CATEGORY HOT 100 R&B COUNTRY ADULT CONT. RAP
TITLE THE PROMISE OF LET THE BEAT BRAND NEW (EVERYTHING | 0.P.P.
Artist/ A NEW DAY HIT'EM MAN DO) Naughty By Nature/
Producer Paula Abdul/ Lisa Lisa & Cult Brooks & Dunn/ 1 DO IT FOR YOU Naughty By Nature
(Label) V.Jeffrey Smith Jam/ D.Cook, Bryan Adams/ (Tommy Boy)

(Virgin) R Clivilles,D.Cole S.Hendricks R.“Mutt”Lange

(Columbia) (Arista) (A&M)

RECORDING GREENE STREET/ AXIS TREE BATTERY UNIQUE
STUDIO(S) STUDIO (New York) (Nashville) (London) (New York)
Engineer(s) MASTERS/Z Bob Rosa,Acar Mike Bradley Nigel Green Angela Piva

(NY/LA/NY) S.Key

R.Hui,G.Laney ‘

D.Feinberg |
RECORDING APC 1000 Amek Angela MCI JH 500 SSL 4000 E Series [ SSL 4056 G Series
CONSOLE(S) Neve 8248/

MC1 428B
MULTITRACK | Studer A-820 Studer A-827 Otari MTR-90 Sony PCM 3348 Studer A-800 Mark
RECORDER(S) A-80 i
(Noise Reduction)
STUDIO Quested/ System 12 DMt UREI 813 Yamaha NS109 Westlake
MONITOR(S) Augsberger/ Tannoy Yamaha NS10

Yamaha NS10

UREI809
MASTER TAPE | Ampex 456 Ampex 456 Ampex 456 Ampex 467 Ampex 456
MIXDOWN LARRABEE 1 PLATINUM CASTLE MAYFAIR UNIQUE
STUDIO(S) SOUND ISLAND (Nashville) (London) (New York)
Engineer(s) (Los Angeles) (New York) Scott Hendricks Bob Angela Piva

Keith"“KC"Cohen Bob Rosa Clearmountain [
CONSOLE(S) SSL 4000 G Series | SSL 4000 G Series | SSL 4000 G Series | SSL 6072 G Series ' SSL 4056 G Series
MULTITRACK/ | Studer A-800 Studer A-800 Mitsubishi X-880 Sony PCM 3343 Studer A-8C0 Mark
2-TRACK Mark (Il ]
RECORDER(S)
(Noise Reduction)
STUDIO Yamaha NS10M Tannoy System B&W,URE} 813 Yamaha NS10M Westlake
MONITOR(S) Custom DMT KRK 703

Augsbergers UREI 813B
MASTER TAPE | Ampex 456 Ampex 456 Ampex 467 Ampex 467 Ampex 456
MASTERING DIGIPREP HIT FACTORY DMS | MASTERMIX MASTERDISK HIT FACTORY DMS
(ALBUM) Dan Hersch Herb Powers Jr. Hank Williams Bob Ludwig Cris Gehringer
Engineer
PRIMARY CD | WEA Sony Disc DADC | wea
REPLICATOR Manufacturing Manufacturing Manufacturing l Manufacturing
(ALBUM) Inc.
PRIMARY TAPE | WEA Sony Sonopress Sonopress I WEA
DUPLICATOR Manufacturing Manufacturing | Manufactunng
(ALBUM) |

© 1991, Billboard/BPI Communications, Inc. Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Ro.ck. Rap, Adult
Contemporary & Dance appear in rotation.

Ampex Recording Mediz Corporation -

MORE STUDIOS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

+ Reduwood City, California 94063 -

PUT TOGETHER
AMPEX

A MASTER OF ENGINEERING

401 Broadzeny, M.S. 22-02 B3

(415) 367-3809
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PETER GABRIEL

(Continued from page 41)

Real World’s control rooms plus the
Writing Room, which was equipped
as a 24-track studio with Solid State
Logic kindly supplying us with a con-
sole for the week. Also, the Rehears-
al Room was equipped with a 16-
track set up for collaborative work.

All the studio sessions were record-
ed on 24-track analog with Dolby SR,
and the Gala Performance on the last
day was recorded by Pete Walsh onto
32-track digital in the Big Control
Room.

One of the original principles for
Real World Records was to provide
excellent quality recording facilities
for the artists, as many have ex-
tremely limited possibilities in their
own countries. The Recording Week
provided an opportunity for these art-
ists to have access to this leve] of
technology.

BB: What are your feelings on the
progress of World Of Music And
Dance [WOMAD] and the Real
World label? Are they a profit-mak-
ing venture?

PG: I am very excited to see the re-
cent success of WOMAD, who are
now functioning in 14 countries, and
the enthusiasm with which Real
World Records has been greeted.

Both are still hand-to-mouth opera-
tions, but are now being handled with
a new confidence. I hope both WO-
MAD and Real World Records will
become profitable, but at the moment
everything is being ploughed back
into the work.

Since the first year I have not been
directly involved with the manage-
ment of WOMAD but have continued
a close relationship as a friend and
adviser, and recently as joint partner
in Real World Records. WOMAD has
continued to build on its experience
and is beginning to present festivals
around the Pacific. I hope the U.S.A.
and East European countries might
be future venues.

As for the studio, we would like to
continue to develop our own technolo-
gy and experiment with recording
techniques, and work on many more
Real World Records.

This Recording Week showed us
just what it is possible to do with this
site and an unforgettable experience
for all of us who live and work here: a
fulfillment of a dream.

REAL WORLD PROJECT

(Continued from page 41)

was filmed by Tribute Productions
and recorded in the cavernous main
control room onto 64 tracks of Mitsu-
bishi.

Barring an opening set from Bren-
nan and his eastern collaborators,
and a brief cameo role for Gabriel
and Wallinger in Oryema’s set, this
was a gig for the artists, a demon-
stration of the breadth of music the
world has to offer. The audience
loved it. Gabriel, O’Connor, and Mor-
rison drifted though the crowd—
there was no room for star trips here.

The next day seemed like a mas-
sive anti-climax. Gabriel wandered
into his office clutching a couple of
empty beer cans he picked up off the
grass and was berated by his staff
for drinking on the job. He laughed
quietly and said, “I guess we’ll have
to do it again next year. It's been an
amazing experience. It’s been bril-
liant.”

Hugh Pa makes a career
out of listening, But when it
comes to our digital multitrack,

hewantstodoalltheta]lqng

Grammy“award winning pro-  record, Soul Cages, | ..

‘| was convinced
. . : . f;a J,aa;‘ % .
ducer and engineer, Hugh did a lot of multitrack ge 2 i /\ that a recording

Padgham, is a man of few words.  editing from the engineer

So when we asked him about original tracking : designed the

Sony's PCM-3348 DASH 48track  sessions very sim- | W s thing. It's so
. reliability

recorder, we had no idea he'd ply. And | mean andprecise  €asy 10 Use,

; performance
‘; let you concen- you never

have so many. trate on what

realty matters

be unbelievably difficult on another TN the music. really notice

He spoke about its incredible

machine are it's there. That's when you know

actually very a machine is good”
easy on the
3348. In fact, | 4

don't think we

For even Amore words,

The PCM-3348's incredible transport works so quickly and accurately, the
machine allows the engineer, or even the artist. to be more creative.

could have

transport. “It's so fast and precise, made that particular record the Sony
| never have to wait for the ma- in any other way. ' ] Professional
chine. Neither does the artist. And Audio Group

at 1-800-635-SONY, ext. 903.
He also  But for now, well let Hugh have

that makes sessions run
a lot smoother’

He went mentioned its 48 the last one: “Phenomenal’
on about
its easy £ , ording Phil Collin's Another Day
in Paradise, | got ahold of a 3348

digital halfway through the session. It

editing. “For  completely eliminated the need
Sting's latest  for another slave. Which made

_ ThePCM-3348sbuil- gyerdubbing much, much easier”

in sampler lets you
easily move around
its of a sax solo, for ex-
ample, without chang-
ing anything else.

And, he had a few words

SONY

about its user-friendly design.

| Sony Business and Protessional Group. 3 Paragon Drive, Monivale. NJ 076451735
©Sony Corporation of Amenca Sony 1s a registered Irademark of Sony
Grammy 15 3 registered lrademark of the Nanonal Acadermy of Recording Asts and Sciences

BUSINESS AND PROFESSIONAL GROUP
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AUDIO TRACK

New York

MELI’SA MORGAN was in Wish
Studios working on her upcoming
Pendulum project with musicians
Najee, Hiram Bullock, Buddy
Williams, Steve Finkelstein, and
Tom Barney. Michael O’Hara
produced, with Aman Malik at the
board. Melba Moore tracked vo-
cals on an anthem number for the
National Civil Rights Museum in
Memphis. New Voices Of Free-
dom backed her on vocals. Malik

engineered and O'Hara produced.
Judy Collins and Sybil (Next Pla-
teau Records) tracked vocals for
their new projects, with O’Hara
producing and Malik at the board.

Gregory Johnson (former mem-
ber of Cameo) cut live tracks at
Unique for his upcoming album
debut on Allspice Records. John-
son engineered, assisted by Peter
Robins.

Producer/engineer Mark Plati
was in Electric Lady recording
and mixing six tracks for the debut
BMG album by Karl Keaton. Mi-

chael White assisted. Singies for
BMG rock band Plan B, assisted
by Jen Bette, and for Virgin artist
Lalah Hathaway, one of which is a
remake of the Sly Stone track
“Family Affair,” were mixed by
Plati, assisted by Mare¢ Glass.
Plati also mixed the single and 12-
inch finals for indie artist Carl
Douglas.

LOS ANGELES

nIRTY LOOKS recorded its new
album at Dodge City Sound. Pro-

ducer/engineer Max Norman and
assistant Jeff Shannon were at
the board on the Columbia proj-
ect. Geffen act the Hangmen re-
corded and mixed tracks with pro-
ducer/engineer Jeffers Dodge.
Shannon assisted. Jeff Scott Soto
produced tracks on PolyGram/
Scandinavia act Lady Antoinette,
with Dodge at the board.
Graveyard Train completed a
second batch of material for its up-
coming Geffen release at Valley
Center Studios. Dave Jenkins en-
gineered and co-produced with
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band leader Todd Griffin. Michael
Winslow also worked on his new
release on Grudge Records. Bry-
an Nemecek engineered.

L.L. Cool J recorded a track for
Christmas release at Studio Mas-
ters with engineer Wolfgang Ai-
cholz. Richard Longlee assisted.
Producers David Gamson and
Roger Troutman worked on
Troutman’s upcoming Warner
Bros. album project. Tony Alva-
rez assisted.

At Sigma Sound, producer John
Luongo, who mixed Jesus Jones’
“Right Here, Right Now,” and co-
mixer Gary Hellman worked on
mixes for two new single releases:
one by PC Quest, titled “After The
Summers Gone,” and the other by
Restless Heart, titled “Till I Loved
You.” Luongo and Hellman also
completed mixes on Westworld’s
Savage/MCA album and an up-
coming Savage single titled
“Dream Building” by the Believ-
ers.

NASHVILLE

JOE DIFFIE stopped in the Ben-
nett House to cut album tracks for
Epic with producers Johnny Slate
and Bob Montgomery. Gene Ei-

| chelberger engineered with
| Shawn McLean.

OTHER CITIES

FELTON PILATE AND M.C.
Hammer shared production chores
mixing Hammer’s Bust It/Capitol
album ‘“Too Legit To Quit’’ at
Paisley Park Studios in Minne-
apolis. The album is scheduled for
release in October. Michael Kop-
pelman engineered, assisted by
Ray Hahnfeldt.

Kansas City hard rock act
Mooncalf mixed its Big Chief
Records album at Hyde Street
Studios in San Francisco. Tom
Doty engineered, with Ross Yeo
assisting.

Jermaine Jackson (LaFace
Records) was in Doppler, Atlanta,
recording vocals for his upcoming
album. Daryl Simmons and L.A.
Reid produced, with Jim Zum-
pano at the board. Steve
Schwartzberg and Mitch Eaton
assisted. Color Me Badd (Giant/
Reprise) provided background vo-
cals. Female rap trio T.L.C., also
on LaFace, was in tracking with
producer Dallas Austin (Another
Bad Creation, Boyz II Men).
Darin Prindle engineered, assist-
ed by Eaton and Schwartzberg.

Bonnie Hayes and Jimmy Pugh
(keyboardist in the Robert Cray
band) co-produced an album by the
Gospel Hummingbirds for Blind
Pig Records. Steve Savage engi-
neered, with Tom Doty assisting.

Nashville-based Fifteen Strings
completed tracks, overdubs, and
mixing for its debut on Atlantic
Records at House of Music in
West Orange, N.J. Elektra artist
Howard Hewett completed several
tunes with Dave “Pic” Conley
(Surface) producing.

All material for the Audio Track
colummn should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W., Nashville,
Tenn. 37203.
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R.E.M. In The Spotlight As Vid Cops 6 MTV Awards

(Continued from page 5)

sons: ratings is one, but edge and im-
age are important, too.”

In addition to best video of the
year, R.E.M.’s “Losing My Religion”
also won best-group video, break-
through video, best direction in a vid-
eo (to director Tarsem), best art direc-
tion (Jose Montana), and best editing
(Robert Duffy).

Chris Isaak, who walked away
with three awards for “Wicked
Game,” and two-time winner C&C
Music Factory were the night's only
other multiple winners.

However, it was not the awards
honors that caught the public and
media’s attention so much as the
show’s opener, Pee-wee Herman,
who made his first public appearance
since his arrest earlier this summer.

Herman walked out unannounced,
surprising the audience, which re-
sponded with a sustained standing
ovation.

Visibly nervous, he asked the
crowd, “Heard any good jokes late-
ly?” and in typical fashion, responded
to their outbursts with, “That was so
funny I forgot to laugh.”

He then relinquished the show to
Arsenio Hall, who hosted the awards
for the fourth consecutive year.

Van Halen, performing on televi-
sion for the first time ever, was just
one of the several acts whose playing
punctuated the doling-out of awards.
Also appearing were Paula Abdul,
C&C Music Factory, Don Henley,
Metallica, Mariah Carey, L.L. Cool J,
Poison, Queensryche, Prince, and—
live from Europe—EMF and Guns N’
Roses.

In a move that seemed destined to
top Madonna’s breast-squeezing epi-
sode of last year, Prince staged an
elaborate Roman empire set, com-
plete with scantily clad, writhing
dancers and burning columns. He
performed in a tight yellow suit that
revealed see-through pants when he
turned his back to the audience .

R.E.M. declined MTV’s request to
perform, but had plenty of stage
time. With each trip to the acceptance
podium, lead singer Michael Stipe
wore a different T-shirt, each em-
bossed with a politically correct word
or slogan, ranging from ‘“Rainforest”
to “Choice” to “Wear Condoms.”

When the band accepted the last
award of the evening, for video of the
year, Stipe ripped off layer after lay-
er of T-shirts with new messages. “I
have one for each time we were nomi-
nated,” he explained.

Backstage, he said the band had
developed a new attitude toward mu-
sic video. “We never liked videos
much. But with this record, we really
tried, and [the medium] served us
well,” he said. When asked if trends
in MTV programming would affect
the kinds of music R.E.M. makes in
the future, Stipe emphatically re-
plied, “Lord, no "’

Isaak, who was filming the “Twin
Peaks” movie in Seattle, took the tro-
phies for best male video, best cine-
matography, and best video from a
film. Interestingly, the best-male and
best-cinematography award-winning

version of “Wicked Game” is differ-
ent from the version that won for
best video from a film. It’s believed to
be the first time two versions of the
same song have won awards.

C&C Music Factory performed pri-
or to winning for best dance video
and best choreography in a video
with “Gonna Make You Sweat (Ev-
erybody Dance Now).” Lead singer
Zelma Davis, who was in an embro-
glio last year when it was revealed
that Martha Wash was actually sing-
ing on “Sweat,” thanked MTV “for
showing I can sing and am talented.”

Janet Jackson, who won two
awards last year, captured the best
female video this year for “Love Will
Never Do Without You.”

Another repeat winner, Aerosmith,
won best metal/hard rock video for
the second year in a row. Last year, it
won for “Janie Got A Gun.” This
year’s winner was “The Other Side”;

‘That was so funny I
forgot to laugh,’ said
Pee-wee Herman

it marked the first video music award
for director Marty Callner.

However, the director of the night
was Wayne Isham, who, along with
Bon Jovi, was presented the Michael
Jackson Video Vanguard Award for

outstanding contributions to the mu-
sic video field.

L.L. Cool J took best-rap-video hon-
ors with “Mama Said Knock You
Out”; he later performed a version of
the song with full band and dancers.

Jane’s Addiction took the best-al-
ternative-video award for ‘“‘Been
Caught Stealin’”” with Perry Far-
rell's wife, Casey Niccoli, accepting.

Jesus Jones lost in the best-alterna-
tive category to Addiction but snared
the best-new-artist award for “Right
Here, Right Now.” The video aired
on the channel for more than 30
weeks, setting a new record.

Another first-time award winner
was Faith No More, who along with
David Faithful and director Ralph Zi-

man, won the best-special-effects
award for “Falling To Pieces.”

Multiple nominee Queensryche
took one prize, the viewer’s choice
award, for “Silent Lucidity.”

International viewer’s choice
awards also went out to Roxette
(“Joyride”), chosen by MTV Europe,
Cui Jian (“Wild In The Snow”), MTV
Asia; Yothu Yindi (“Treaty: Filthy
Lucre Mix”), MTV Australia; Sepul-
tura (“Orgasmatron”), MTV Brasil;
Franco De Vita (“No Basta”), MTV
Internacional; and Flipper’s Guitar
(“Groove Tube”), MTV Japan.

A new category for best longform
music video was created this year.
The inaugural winner was Madonna
for “The Immaculate Collection.”

]
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by Melinda Newman

WHAT CAN YOU SAY about a show in which
the two people who get the longest standing ova-
tions both have arrest records?

Of course we're talking about the eighth annu-
al MTV Video Music Awards, held Sept. 5 in Los
Angeles. The aforementioned parties were Pee-
wee Herman, who opened the show, and James
Brown, who presented and strutted his stuff with
M.C. Hammer. MTV, which is no stranger to out-
rageous attention-getters, outdid itself by having
Herman open the show. No one knew what to ex-
pect, and it gave Herman a chance to make a pub-
lic appearance in a warm, accepting environment.
Kudos to MTV on that brilliant coup.

This year’s show was a vast improvement over
last year’s, and we can'’t exactly figure out why.
For one thing, Arsenio Hall, whom we’ve com-
plained about in the past, was reined in and, in his
own words, was little more than “the glue that
holds the whole thing together.” Now while this
may not be utilizing Hall’s strong points, he was
much more effective, and less distracting in com-
mentary and dress, than last year.

Another improvement was the audience, com-
posed of contest winners and others, who partied
in the pit in front of the stage. They gave the
show a fun vibe that all the record execs in the
world couldn’t provide in years past. And it was
evident that the dozen performers appreciated
playing to a live, excited audience rather than a
bunch of suits.

Perhaps that is why the performances seemed
consistently better than last year, though there
were still some misfires. Coming up on the plus
side were Queensryche with a beautifully orches-
trated version of “Silent Lucidity”; L.L. Cool J,
who took his “Unplugged” version of “Mama
Said Knock You Out” one step further with a
horn-laden version; and Metallica, with a fero-
cious version of “Enter Sandman.” Paula Abdul
certainly gets points for effort, but just couldn’t
carry off “Vibeology.” And what was that Nata-
lie Wood wig action? Mariah Carey is growing as
a live performer but her calling-all-dogs high
notes were simply shrill rather than amazing.
And Prince merely made a spectacle of himself in
his bun-baring outfit rather than ereating what
could have been the performance of the night
(other than Pee-wee, of course).

But we bet no one felt worse the next day
(not even an admittedly inebriated Casey
Niccoli, who accepted for Jane’s Addic-

-if,; tion) than director Wayne Isham, who for-

got to thank his producer/partner Curt
Marvis when accepting the Michael Jackson
Video Vanguard award with Bon Jovi. And
how do you tell the video director? He's the
one with the attitude and sunglasses in-
doors. Unfortunately, we’ve gotten used to
artists forgetting to thank directors and produc-
ers, but it’s really embarrassing when a director
forgets to thank his producer, who should have
been up on stage with him.

At three hours and 15 minutes, the show was
simply too long. We recommend cutting perfor-
mances and getting it down to two hours or 2!/,
hours maximum. MTV doesn’t need to prove to
anyone anymore that it can draw the big names.
However that’s a small complaint in a show that
otherwise did so much right, from the great per-
formances and short acceptance speeches to
amazing little compilation films that highlight the
nominees and no inane presenter banter.

It was the second year that MTV had taken
over the production of the show from dick clark
productions and it continues to learn from its
few mistakes. We can’t wait to see what next
year brings (and how any performer is going to
top Prince and manage not to get blacked out).

AND NOW FOR SOME OBSERVATIONS from
Los Angeles-based Billboard reporter Deborah
Russell, who covered the action in the press tent:

Aerosmith’s Steven Tyler, when asked what
the band will do with all the cash generated by a
new contract with Sony Records worth an esti-
mated $25 million, said, “It’s already spent.”

And in the wake of recent megadeals snagged
by Aerosmith and Metley Crue ($35 million), we
wondered whether Van Halen would renegotiate
for major bucks on its next deal. Vocalist and po-
litically astute Sammy Hagar noted, “We’re with
Warner Bros. because it’s like a family. We have
a really good record deal right now.” Added gui-
tarist extraordinaire Eddie Van Halen, “We
make music, not business.”

On the touring front, Metallica will hit the road
sans any opening act for the “An Evening With
Metallica” tour starting soon ... Paula Abdul's
tour starts Oct. 26. She promises a “pure visual
extravaganza”. .. Lenny Kravitz is gearing up
for U.S. dates in October and November, followed
by a European stint ... Hardcore rap act NW.A
confirmed reports it plans to tour with Guns N’
Roses in the future. However, neither band’s la-
bel could confirm the information.

HOORAY FOR HOLLYWOOD: A tuxedoed

Dennis Hopper claimed he attended the MTV
awards as a representative of “the establish-
ment.” Yikes . . . Supermodel Cindy Crawford ad-
mitted she was just there to meet Prince (and re-
trieve her yellow pants?) ... Rapper L.L. Cool J
revealed he’s interested in pursuing movie proj-
ects, but will consider only scripts that defy tradi-
tional racial stereotypes. “I'll do any film as long
as I'm not in blackface and acting like the 1991 Al
Jolson,” he said ... Spinal Tap is planning a re-
union tour, although the members admitted they
didn’t know where, when, or why. And they're
having difficulty attracting drummers willing to
sit down and audition. The most positive prospect
is Stray Cats drummer Slim Jim Phantom, they
said, since he stands when he plays.

WHILE WESTWARD, THE EYE took advan-
tage of all the other parties surrounding the
awards. The trip started with the Music Video
Producers Assn.’s second annual bowling party.
The organization took over Shatto Lanes with
more than 150 directors, producers, assistant di-
rectors, cinematographers, and others joining to-
gether to throw gutter balls and laugh at how
funny everyone looks in bowling shoes. It was a
great chance to put faces with names.

We ended with the Artists & Musicians Pro-
tecting Tomorrow auction benefiting The Rain-
forest Action Network, Sept. 7 at Spice in Holly-
wood. The brainchild of National Video Sub-
scription’s Jeff Anderson, it raised more than
$21,000 through the auction at Spice and a sepa-
rate one held on Request Video. Donations are
still rolling in, says Anderson. Although the ex-
penses haven’t been tallied, Anderson says he ex-
pects at least $12,000 to go to the cause. In addi-
tion to NVS and Request Video, other sponsors
were the Music Video Assn. and L.A. Weekly.

The top bid was $1,500 for a guitar auto-
graphed by Van Halen, followed by $1,400 for one
of Madonna’s outfits from the “Truth Or Dare”
tour, and $1,300 for a guitar signed by members
of Queensryche.

cH-CH-CHAN GES: Former Charisma Records
video promotion manager Jeanne Samois has
joined independent video promotion company
Endless Music and will be working out of her
New Jersey home. However, she says a move to
Los Angeles is imminent.

In a totally unrelated move, Caroline True has
left RSA Productions to join Charisma as direc-
tor of video production in Los Angeles. Her first
projects are two John Lee Hooker clips and one
for Nia Peeples.

Director Mark Ryzeka has left his longtime
home, Mark Freedman Productions, to start his
own L.A. producticn company, U.S. 95.
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I MUSIC VIDEO

Tuning In The MTV Awards

Vid Honors Bestowed At L.A. Bash

Linda Hamilton and Aerosmith’s Steven
Tyler present the award for best group
video. Tyler later returned to the stage
to claim the award for best metal/hard
rock clp.

R.E.M.’s Bill Berry, Michael Stipe, and
Mike Mills receive the award for best
group video, for “Losing My Religion.”
(Photos: Frank Micelotta)

Mariah Carey performs her new hit
“Emotions.”

Pee-wee Herman opened the show,
making his first public appearance
since his arrest earlier this summer.

L.L. Cool J wins for best rap video for
*Mama Said Knock You Qut.”

AS OF SEPTEMBER 21, 1991

ot CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

EXCLUSIVE

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ )TNN

THE NASHVILLE NETWORK «

The Heart of Courury
The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

Bryan Adams, Can't Stop This. . .
Bell Biv DeVoe, Word To The Mutha
*Mariah Carey, Emotions

EMF, Lies

Motley Crue, Primal Scream

Tom Petty, Into The Great Wide Open

Dolly Parton, Eagle When She Flies
Holly Dunn, No One Takes The. ..
Vince Gill, Look At Us

Kentucky Headhunters, lt's Chitlin'. . .
Ronnie McDowell, just Out Of Reach
Degarmo And Key, Family Reunion

HEAVY

BUZZ BIN

The Farm, Groovy Train
*Nine Inch Nails, Head Like A Hole
Siouxsie/Banshees, Kiss Them. . .
White Trash, Apple Pie

ADDS
Buddy Guy, Mustang Sally
Chris Isaak, Blue Spanish Sky ADDS
Simply Red, Something Got Me Started Diana Ross, When You Tell Me, . .
Danny Madden, Facts Of Life
FIVE STAR Lisa Fischer, Save Me
Gloria Estefan, Live For Loving Marc Neison, | Want You
Gene Rice, You're A Victim
ARTIST OF THE MONTH LL. Cool J, 6 Minutes Of Pleasure
Taj Mahal, Don't Call Us F.S. Effect, | Wanna B U're Lover
HEAVY HEAVY
Extreme, Hole Hearted BeBe & CeCe Winans, Addictive Love
Whitney H My Name s. . . Lisa Lisa, Let The Beat Hit 'Em

Martika, Love . . . Thy Will Be Done
Aaron Neville, Everybody Plays. . .
Roxette , Fading Like A Flower
Luther Vandross, Don't Want. . .
Karyn White, Romantic

Vanessa Williams, Running. . .

GREATEST HITS

HEAVY

Paula Abdul, Promise Of A New Day
Boys Il Men, Motownphilly
Extreme, Hole Hearted

Guns N' Roses, You Could Be Mine
Jesus Jones, Real Real Real

MC Skat Kat, Skat Strut

Marky Mark, Good Vibrations
Metallica, Enter Sandman

Richie Sambora, Ballad Of Youth
Van Halen, Runaround

Paula Abdul, Promise Of A New Day
Bryan Adams, (Everything | Do) . ..
Michael Bolton, Time, Love & .. .
Natalie Cole, Unforgettable

Huey Lewis/News, It Hit Me Like A. . .
Bonnie Raitt, Something To Talk About
Rod Stewart, The Motown Song

WHAT'S NEW

Francesca Beghe, Something. ..
Dire Straits, Calling Elvis

Curtis Stigers, | Wonder Why
Sting, Mad About You

Alan Jackson, Someday

Vesta, Special

Phyllis Hyman, Don't Want To. . .

B Angie B, So Much Love

Luther Vandross, Don't Want. . .
Brand New Heavies, Never Stop
Color Me Badd, | Adore Mi Amor
Ex-Girlfriend, Why Can't You. . .
Vanessa Williams, Running. ..
Natalie Cole, Unforgettable

Tevin Campbell, Just Ask Me To
Lenny Kravitz, it Ain't Over Till It's Over
Whitney Houston, My Name [s. . .
J.T. Taylor, Hot Summer Night

Keith Washington, Are You Still In. . .
Gladys Knight , Men

Oaktown 3.5.7, Turn It Up

Peabo Bryson, Can You Stop The Rain
Prince, Gett Off

Special Generation, One Night Lover
James Brown, Move On

Ziggy Marley, Good Time

Sounds Of Blackness, The Pressure
Small Change, Teardrops

Mary-Chapin Carpenter, Down At. . .
Sawyer Brown, The Walk

Tanya Tucker, Down To My. ..

Brooks & Dunn , Brand New Man
Lionel Cartwright, Leap Of Faith
Ronnie Milsap, Since | Don't Have You
Mark Chesnutt, Your Love Is A Miracle
Doug Stone, | Thought It Was You
Diamond Rio, Mirror Mirror

Ricky Van Shelton, Keep It. . .

Lorrie Morgan, A Picture Of Me
Travis Tritt, Anymore

Alan Jackson, Someday

B.B. Watson , Light At The End . . .
Marty Stuart, Tempted

MEDIUM

STRESS

Color Me Badd, | Adore Mi Amor
*Commitments, Try A Little. . .
Dire Straits, Calling Elvis
Firehouse, Love Of A Lifetime
Heavy D., Now That We Found. .
L.L. Cool J, 6 Minutes Of Pleasure
Prince, Gett Off

Skid Row, Siave To The Grind
*Tesla, Edison’s Medicine

Karyn White, Romantic

=
=
XBOE~MZ

b

Continuous programming
12000 Biscayne Bivd, Miami,FL
33181

MEDIUM

Karyn White, Romantic

Chris Pittman, Show Me

Johnny Gill, I'm Still Waiting

Mic Murphy, Give Me JustA. . .
Rift, If Your Serious

Aretha Franklin, Everyday People
Starleana, I'll Take You There
Guy, D-0-G Me Out

Aaron Tippin, She Made A Memory. . .
McBride And The Ride, Same Old Star
Linda Davis, Three Way Tie

Pam Tillis, Put Yourself In My Place
Vern Gosdin, The Garden

Davis Daniel, For Crying Out Loud
Patty Loveless, Hurt Me Bad (In A. . .
Whitley/Conley, Brotherly Love
George Jones, You Couldn't Get. . .
Highway 101, The Blame

Trisha Yearwood, Like We Never. . .
Neal McCoy, This Time | Hurt Her More
Great Plains, A Picture Of You

Little Texas, Some Guys Have All. . .
Marc Cohn, Walking In Memphis

Ricky Skaggs, Life's Too Long

Sammy Kershaw, Cadillac Style

Dean Dillon, Don't You Ever

Desert Rose Band, You Can. ..
Emmylou Harris, Rollin’ & Ramblin’

ADDS

ACTIVE

Alice In Chains, Sea Of Sorrow
Anthrax, Bring The Noise

B.A.D. I, Rush

Toni Child, I've Got To Go Now

*Billy Falcon, Power Windows
Chesney Hawkes, The One And Only
*Crowded House, Fall At Your Feet
Joan Jett & The Blackhearts, Backlash
Kiss, God Gave Rock And Roll To You
Latin Alliance , Low Rider

*Ziggy Marley, Good Time

Martika, Love . .. Thy Wili Be Done
Naughty By Nature, O.P.P.

N.W.A,, Alwayz Into Somethin’

*0zzy Osbourne, No More Tears
Bonnie Raitt, Something To Talk About
Salt-N-Pepa, Let's Talk About Sex

Bobby Jimmy, Erotic Psychotic

Joan Jett & The Blackhearts, Backlash
MC Lyte, When In Love

Poor Right Teachers, Shakiy
Posse NFX, Black Or Ya White
Sway & King Tech, In Control

WC & The MAAD Circle, Dress Code

AMERICA’S NO. 1 VIDEO

Boyz Il Men, It's So Hard To Say
Goodbye

CMT

COUNTRY mutic TOLOVIBION.

Continuous programming
704 18th Ave South, Nashville,TN
37203

videos rasy

VideoSyncrasy

1 hour weekly
Virginia Beach,VA 23463

ADDS

CURRENT

PEOPLE-POWERED HEAVIES

ON

Mindfunk, Sister Blue

*RTZ, Face The Music

School Of Fish, 3 Strange Days
The Smithereens , Top Of The Pops

Surrounded by a phalanx of dancers, Prince plays “Gett Off."

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
43

2 Live Crew, Pop That Coochie

A Tribe Called Quest, Check. . .
Above The Law, 4 The Funk Of It
Another Bad Creation, Jealous Girl
B Angie B, So Much Love

Boys Il Men, Motownphilly

Bryan Adams, (Everything | Do)
BWP, No Means No

Clarence Carter, Strokin’

Color Me Badd, | Adore Mi Amor
Compton's Most. . ., Growing Up. ..
DJ Jazzy Jeff, Summertime

DJ Quik, Tonite

H.E.A.L, Heal Yourself

Hi-Five, | Can't Wait Another Minute
Johnny Gill, I'm Still Waiting

Kiss, God Gave Rock And Roll To You
L.L. Cool J, 6 Minutes Of Pleasure
Latin Alliance , Low Rider

MC Breed & DFC, Ain't No Future . . .
Naughty By Nature, O.P.P.

N.W.A,, Alwayz Into Somethin’

TKO Posse, Daddy's On The Pipe
Prince, Gett Off

Salt-N-Pepa, Let's Talk About Sex
Shabba Ranks, House Call

Shabba Ranks, Trailor Load A Girls
Slick Rick, Mistakes

Terminator X, Juvenile Delinquintz
Tim Dog, F**k Compton (Edit)
Tony Terry, With You

Whitney Houston, My Namels. . .

Dawn Sears, Good Goodbye

Kathy Mattea, Asking Us To Dance
Mark O'Connor, Bowtie

Reba McEntire, For My Broken Heart
Alison Krauss, I've Got That Old Feeling
Chris Ledoux, Riding For A Fall

HEAVY

CURRENT

Steelheart, She's Gone

Bulletboys, Talk To Your Daughter
Shabba Ranks, Housecall

The Farm, Groovy Train

Diana Ross, When You Tell Me. . .
Collins/Dozier, The Quiet's Too. . .
The Dylans, Godlike

Paula Abdul, Promise Of A New Day
Or-N-More, Everyotherday

A Tribe Called Quest, Check. . .
The Scream, Man In The Moon
Robyn Hitchcock, So You Think. . .
Metallica, Enter Sandman

Sting, Mad About You

Another Bad Creation, Jealous Girl
Van Halen, Runaround

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Stevie Wonder, Fun Day

Color Me Badd, | Adore Mi Amor
C&C Music Factory, Things That. . .
Rod Stewart, The Motown Song
Karyn White, Romantic

Whitney Houston, My Name Is. . .
Boys Il Men, Motownphilly

Aaron Tippin, She Made A Memory. . .
Alan Jackson, Someday

Bo T, Angel Fire

Brooks & Dunn , Brand New Man
Collin Raye, All | Can Be

Davis Daniel, For Crying Out Loud
Dean Dillon, Don't You Even. ..
Diamond Rio, Mirror Mirror

Dolly Parton, Eagle When She Flies
Doug Stone, | Thought it Was You
Emmylou Harris, Rollin’ & Ramblin’
George Fox, | Know Where You Go
George Jones, You Coutdn't Get. . .
Highway 101, The Blame

Holly Dunn, No One Takes The. . .
James Blundell, Time On His Hands
John Gorka , Houses In The Field
Whitley/Coniey, Brotherly Love

Kelly Willis, The Heart That Love Forgot
Linda Davis, Three Way Tie

Lionel Cartwright, Leap Of Faith

Little Texas, Some Guys Have All. ..
Lorrie Morgan, A Picture Of Me

Mario Martin, Keep It On The. . .

Mark Chesnutt, Your Love Is A Miracle
Martin Delray, Lillie's White Lies
Marty Brown, High And Dry

Marty Stuart, Tempted

Mary-Chapin Carpenter, Down At. . .
McBride And The Ride, Same Oid Star
Neal McCoy, This Time | Hurt Her More
Pam Tillis, Put Yourself In My Place
Patty Loveless, Hurt Me Bad (in A . .
Ricky Skaggs, Life's Too Long

Ricky Van Shelton, Keep it. . .

Ronnie McDowell, Just Out Of Reach
Ronnie Milsap, Since | Don't Have You
Sammy Kershaw, Cadillac Styie
Sawyer Brown, The Walk
Taylor/Lynne, The Very First. . .
Tanya Tucker, Down To My. . .

Desert Rose Band, You Can Go. . .
Kentucky Headhunters, It's Chitlin'. . .
Travis Tritt, Anymore

Trisha Yearwood, Like We Never. . .
Vern Gosdin, The Garden

Vince Gill, Look At Us

Rod Stewart, The Motown Song
Fishbone, Everyday Sunshine
Psychedelic Furs, Until She Comes
Robyn Hitchcock, So You Think. . .
Sounds Of.. ., The Pressure. ..

Russ Irwin, My Heart Belongs To You
Jesus Jones, Real Real Real

The Farm, Groovy Train

Huey Lewis/News, It Hit Me Like A. . .
Extreme, Hole Hearted

Boyz Il Men, It's So Hard To Say . ..
Queensryche, Jet City Woman
Brand New Heavies, Never Stop

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

ADDS

Gary Clail, Human Nature
Merchants Of Venus, Surfin’ The. ..
Crowded House, Fall At Your Feet
Ice-T, Original Gangstar

N.W.A,, Alwayz Into Somethin’
Crash Test. . ., Superman’s Song
The Smithereens , Top Of The Pops
Lifer's Group, The Real Deal

Joan Jett & The Blackhearts, Backiash
Ziggy Marley, Good Time

DJ Quik, Tonite

Mudhoney, Good Enough

HEAVY

Northside, Take 5
B.A.D. i, Rush

MEDIUM

Erasure, Chorus

Psychedelic Furs, Until She Comes
Sex Machine, Sheriff Fatman
Wonder Stuff, Caught In My. ..
Urge Overkill, The Kids Are Insane
Stress, Rose Child

Meat Puppets, Sam

Militown Brothers, Apple Green
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Despite a General Softness
at Retail and Ongoing
Product Glut, Classical
Continues to Give an Overall
Command Performance
With Budget and Crossover

Delights That Excite
Consumers and
Marketers Alike.

By SUSAN ELLIOTT

ignorant of the laws of supply and demand. Label ex-

ecutives virtually everywhere are crying the blues
about slow sales, yet few indicate any plans to cut back. As
a result, the market remains glutted, even as stores order
fewer and fewer titles.

“Stores are empty and people are buying less,” says
Deutsche Grammophon VP Karen Moody, echoing her col-
leagues’ perceptions. Yet DG will continue to issue eight or
nine full-price titles per month. Fall priorities include Leon-
ard Bernstein's “Candide” and a Bernstein-Vienna Philhar-
monic Mahler Eighth, recorded from a radio broadcast in
1975. Moody says the label will simultaneously release a
specially priced 13-CD set of the complete Bernstein-Mah-
ler cycle, with Vienna, Amsterdam’s Royal Concertgebouw,
and the New York Philharmonic.

DG recording plans in '92 include “Otello” with Placido
Domingo and Cheryl Studer, Giuseppi Sinopoli conducting.
Studer will also record “Aida” with the same conductor.
Kathleen Battle plans a recital disc with Andre Previn. Big
news for DG is the completion of the James Levine-Met Op-
era “Ring” with the release of “Siegfried” early next year.

Like her colleagues, Moody sees the increasing populari-
ty of budget product and to that end plans to revitalize
DG's Galleria line. She calls cassettes a “‘dead breed,"”
pointing out that superbudget CDs have eaten substantial-
ly into the cassette market.

Luciano Pavarotti's “Otello” on London will precede Do-
mingo’s new one on DG. Former is slated for Fall release
and features Kiri Te Kanawa, Leo Nucci, Sir Georg Solti,
and the Chicago Symphony under Solti. It was recorded
live in New York's Carnegie and Chicago's Orchestra halls.
London will also issue a *“Pavarotti Songbook” this fall, “in-
tended,” says PolyGram Classics and Jazz president David
Weyner, “for all those who went bonkers over the Three
Tenors.” Label also plans a Rags and Tangos disc from
Joshua Rifkin, a Christopher Hogwood “Orlando,” and a
Solti “Magic Flute.”

London continues to promote composer Michael Nyman
in all his guises, from soundtracks to string quartets, and
Ute Lemper will sing his “Songbook” for Spring '92 re-
lease. The revitalized Argo line will issue about 20 titles,
including Michael Torke's “Color Music” with David Zin-
man and the Baltimore Symphony, and William Bolcom's
Fifth Symphony with the American Composers Orchestra
under Dennis Russell Davies. John Mauceri will continue
his Kurt Weill series with "“Street Scene.”

Weyner points to the increased sophistication of market-
ing techniques in classical music and the “extraordinary
persistence of the top line. If people want a particular art-

(Continued on page C-3)
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THE CLASSICAL MARKET:
A COMMAND PERFORMANCE

(Continued from page C-1)

ist, the issue of price seems less important.” Out of Poly-
Gram's 500 classical titles per year, he says, the Top 25 are
impervious to price.

He points to the Three Tenors phenomenon as an indica-
tor that “with the right record there’s an extraordinary audi-
ence out there.” Perhaps thinking of Sony Classical’s recent
Carreras-Domingo-Pavarotti reissue, he adds, “If we go out
and market cheap imitations of the Three Tenors, we have
failed as an industry.”

Philips’ 180-disc/44-volume complete Mozart edition
should be complete by early '92. VP Nancy Zannini reports
“spectacular success'’ with the set, which has thus far sold
over 4-and-a-half million CDs worldwide and has been en-
tered into the Guinness Book of Records as the largest col-
lection of recordings ever devoted to a single composer.

Jessye Norman celebrates her 20th anniversary on Phil-
ips with several projects, including a spirituals repackage.
New recordings are expected from Russian baritone Dmitri
Hvorostovsky, Mauceri and the Hollywood Bowl Orchestra,
and Kiri Te Kanawa, who'll record a new “Fledermaus™ with
Andre Previn.

Philips will also launch a new-music label, Point, with Phil-
ip Glass as A&R chief. Zannini calls Point "“a realization of
the musical context of Philip Glass, directed at the person
who is beyond rock’n’roll and who goes to Serious Fun and
BAM’s Next Wave.” Point will issue about eight discs in
1992.

Zannini echoes her colleagues in reporting a softening at
the retail level, especially with full-price product. Among
market shifts, she notes ‘‘marketing has to be more creative
in that we no longer have any music magazines to speak of.”

Marketing is key, concurs Elektra International Classics
VP and GM Kevin Copps. “The audience for classical music
is not growing,” he says, “so we're all trying to outmarket
each other.” After an 18-month startup, he reports EIC is
now up to speed, with about 300 Erato titles out and half
that number on Teldec. “We have great visibility now,” re-
ports Copps. ‘‘People know who we are.”

Copps notes the importance of budget lines. He says Era-
to's new Residence series has been highly successful, selling
twice as many titles as a full line would during its first re-
lease month (May). Teldec launched its Esprit budget line in
August and plans a midline chamber music reissue series in
1992. Copps likens the current abundance of budget CD
reissues to the LP days of Victrola, Seraphim, and Odyssey.
“The classical business has become the crossover and reis-
sue business,” he says.

Claudio Abbado and Sting at the
recording session for “Peter And
The Wolf.”

(Ask

Among new recordings, Barenboim and the Chicago Sym-
phony are a continued priority on Erato, while Teldec re-
mains committed to baritone Thomas Hampson and con-
ductors Hugh Wolff and Kurt Masur, whose opening night
New York Phitharmonic concert, featuring the Bruckner Sev-
enth, will be recorded and released in November of this
year.

Among promotional strategies, EIC has begun publishing
an 800 number in all its ads; the caller can hear artist inter-
views and receive information about tours and upcoming re-
leases.

It's increasingly difficult to market frontline product at the
retail level, other than the HMV and Tower chains, reports
Harold Fein, VP/GM of Sony Classical, USA. “A ot of the
major national chains are only interested in budget prod-
uct,” he says, "“and in the most major names, like James
Galway and Itzhak Perlman—people who've been on the ‘To-
night Show.”'" As a result, says Fein, Sony Classical is look-
ing at alternatives such as direct mail.

Like Philips’ Zannini, Fein reports difficulty in finding tar-
geted outlets for ad dollars, what with the demise of the
classical music magazines within the last several years, in-
cluding High Fidelity, Opus, Ovation, Keynote, Classical, and
the North American edition of Classic CD. He also says,
“QOur business would be healthier if we had more coopera-
tion from classical radio and from record reviewers, who al-
ways seem to be looking for negative things to say.”

Sony will issue 250 to 300 titles in the coming season,
about a third of which will be front-line product. Among pri-
ority artists, Fein named Yo-Yo Ma, Midori, Claudio Abbado,
Zubin Mehta, Lorin Maazel, and James Levine, and empha-
sized that classics is an artist-vs.-label-driven business.

Coming operas include Cherubini's “‘Lodoiska” with Ric-
cardo Muti conducting live at La Scala; “La Fanciulla del
West,” also at La Scala with Maazel leading Mara Zampieri
and Domingo; and a Met Opera “Luisa Miller”” with Aprile
Millo, Domingo, and Levine conducting.

Sony’s early-music series Vivarte is “doing terrific,” says
Fein, “despite our anxiety that the market would be glut-
ted.” He likens the series to ‘‘baseball cards—people who
buy one want to buy the whole line.” In October comes the
Sony Broadway launch, a full-price reissue series that will be
supplemented by an occasional new recording, such as “Kis-
met” with Samuel Ramey, Julia Migenes, and Jerry Hadley.

Fein has found “great accep-
tance" for the Essential Classics
budget line, the first 20 titles of
which were issued in April. In
'92 Sony will launch a midprice
Glenn Gould series and continue
the Isaac Stern and Pierre Bou-
lez retrospectives. And by the
75th anniversary of Leonard
Bernstein's birth in 1993, Sony

(Continued on page C-12)
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CLASSICAL SYNDICATORS SERVE STATIONS
BY PROVIDING FRESH PROGRAMMING OPTIONS

By PHYLLIS STARK

ompared to the array of syndicated programming

available for top 40 and other, more mass-appeal for-

mats, there is relatively little out there for classical
broadcasters. Among the syndicators that do provide classi-
cal programming, the competition is heating up as the num-
ber of commercial classical outlets decreases—from 52 last
year to 49 this year. But despite the shrinking classical ra-
dio pie, the 49 commercial and 294 non-commercial classi-
cal stations in the country still have several syndication op-
tions.

The newest entry in the classical syndication market is
“Classical Countdown,” a weekly show based on the Bill-
board Top Classical Albums chart. The show, which debuted
July 10, is owned by KSCN Los Angeles and produced and
hosted by classical radio veteran Rich Capparela. At press
time, the program claimed 40 non-commercial affiliates.

The show aims to capture more than just the core classi-
cal audience. “We produced ‘Classical Countdown’ to be of
interest to both the serious classical audience and the casu-
al listeners,” explains KCSN GM Ken Mills, who serves as the
show’s executive producer. He describes the show as “light
hearted, witty, tightly produced, and rather commercial-
sounding. The pacing appeals to younger listeners.” In fact,
Mills claims the show is often compared to Westwood One’s
top 40 staple “Casey’'s Top 40 With Casey Kasem.”

Capparela says the philosophy behind the show is to take
classical music to “people on the periphery. There are a lot
of people who would love to love classical music but they are
put off by the aura.”

Capparela says he was put off himself by classical pro-
grammers’ oft-stated aim to “‘bring classical to the masses”
which seemed “more like social work than entertainment.
I'm trying to make the music fun and attractive and sexy. I'm
trying to destroy the negative image of classical music being
inaccessible and only for the Mercedes set,” he says. *“The
show is unabashedly slick and fast paced, [but] it allows me
the freedom to be goofy every once in a while.”

While Mills admits that “by its very nature, classical is dif-
ficult to [make] mass-appeal,” he says the show takes an
“every person approach. We're trying not to be too high-
brow.”

“Classical Countdown” is targeted at non-commercial sta-
tions because ‘‘that is primarily where classical music is
found,” according to Mills. But, he claims, “it's only a matter
of time before we're on 150-200 stations.”

“Classical Countdown” is available free to non-commer-
cial stations and Mills is trying to solicit a national underwrit-
er. The show is currently using funds from the Corporation
for Public Broadcasting and KCSN and *‘a lot of sweat equi-
ty,” according to Mills.

Several other weekly programs come from the New York-
based Concert Music Broadcasting Inc. which provides an

THAT ATTRACT LISTENERS

array of classical programs for sponsors which are then syn-
dicated to commercial classical stations. Programs include
the PaineWebber-sponsored ‘‘Traditions,” which runs week-
ly all year, the Lincoln automobile sponsored Lincoln’s *Mu-
sic In America,” a weekly show that runs 26 weeks a year,
Alamo Rent-A-Car’'s “Alamo Classical Music Hour,” a 14
week program, and a series of holiday specials sponsored
by the American Gas Assn. Concert Music president Peter
Cleary says each program has approximately 40 affiliates.

One monthly option for commercial classical stations is
Sharp’s “Classic Line” which is produced by the Los Ange-
les-based Entertainment which also produces “Hitline” and
“Country Line"” for other formats. “Classic Line,” a 90 min-
ute call-in program, is available to its affiliates on a barter
basis and is hosted by WNCN New York morning man Elliott
Forrest.

Entertainment co-chairman Dana Miller says it was an
easy decision to try the call-in format with classical music.
“You have these thoroughly interesting mega stars in the
world of classical and their fans are as rabid for them as
the kids are for top 40 artists,” he says. But unlike its
counterparts in other formats which are primarily talk,
“Classic Line” is 80% music although the show still fea-
tures interaction between that month's featured artist
and callers to the program’s 800 telephone line. Recent
guests have included ltzhak Perl-
man and Placido Domingo and fu-
ture plans include broadening the
artist base to include Broadway
stars.

Entertainment also has another
monthly show in the works that
would feature live concerts by
classical superstars. Miller hopes
to launch that program in January
1992.

While classical programmers
have several weekly and monthly
programs available, they have
very few options when it comes to
full time classical formats. Chica-
go Educational Television Assn.
produces two full time formats,
the WFMT Fine Arts Network and
the Beethoven Satellite Network.
Seattle-based Broadcast Pro-
gramming provides a third classi-
cal format.

WFMT, which claims to be the
largest syndicator of classical
programming in the country, pro-
duces programming that is main-
ly heard on non-commercial sta-
tions although it is available to

Roger Norrington

commercial stations as well.

The Beethoven network provides 11 hours of program-
ming on weekdays and 14 hours a day on weekends. Di-
rector David Levin says the programming is *‘designed to
be used in any daypart.” The network, which claims 167
affiliates, has been on the air for five years and, Levin
says, ‘'has proven itself to be the most successful format
service in classical music history.”

The Fine Arts Network is “a compilation of concert,
folk, and news programs,” according to Levin. The format
was launched five years ago to syndicate the Chicago
Symphony Orchestra and the Lyric Opera of Chicago. To-
day, the network continues to syndicate both as well as
the San Francisco, Milwaukee, Montreal, and Atlanta sym-
phony orchestras. Other programming includes chamber
music and folk programs, a program of new and rare re-
leases, and two BBC weekly comedy programs.

Levin says the programs are available to stations at no
charge because “we kill ourselves to get underwriting for
most of the programs.” Only the BBC programs require a
“modest fee” from the stations. Both WFMT networks
are available to "‘any stations that want to have some
classical presence commercial or non-commercial,” Lev-
in says.

Broadcast Programming's VP/programming Tom Ca-
sey describes his classical format
as “‘very mainstream. | think any-
one who has a passing knowledge
of classical music would know
most of what we play.” The for-
mat is broken into dayparts so
stations can use as much or as lit-
tle as they want. Casey says the
format currently has between 10
and 15 affiliates including three
outside the U.S.

In addition to the full-time for-
mat, Broadcast Programming
produces a wide array of classical
specials. These include 24 differ-
ent composer birthday specials,
which are three hour salutes to
composers like Schubert, Bach,
and Debussy. Other programs in-
clude a variety of holiday specials
and a series of 26 Mozart pro-
grams. These specials are sold to
stations on a cash basis and, like
the full-time format, Casey says
they are “‘real mainstream.”
Phyllis Stark is Billboard’s Asso-
ciate Radio Editor.
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VIDEO LABELS LOOK BACK AT ‘MIRACLE’
YEAR WITH WONDER, AHEAD WITH
ANTICIPATION AND FRESH IDEAS

By MELINDA NEWMAN

ing the music video waters unsure of how interested
fans were in not only listening, but seeing the music.

They learned what several veteran video companies, such
as Kultur Video, Pacific Arts Video, Paramount Home Video,
and View Video and VAl already knew: the water’s fine.

Now virtually every label has ex-
panded, if not introduced, their entries
into the market. Many are looking
back at the past year with wonder and
delight, and ahead with great anticipa-
tion.

Funny how a double platinum title
can do that.

Released last fall, “The Three Ten-
ors In Concert,” has sold more than
200,000 copies. The music video,
which captures the once-in-a-lifetime
performance of Placido Domingo, Lu-
ciano Pavarotti and Jose Carreras at
the 1990 World Cup in Rome sur-
passed everyone’s expectations by
selling into the stratosphere. The Poly-
Gram Video title not only outsold any
other classical title released, it was the
company’s top-selling music video
beating out titles by such artists as
Bon Jovi and Tears For Fears.

Talk to people in the classical music
video field and they’ll call the success
of “The Three Tenors” “a miracle” or
"a unique phenomenon that everyone will be chasing for the
next 10 years,” everything but repeatable.

While its success may never be duplicated, it did turn at-
tention to a medium that had previously not received the
credit it deserved from some retailers, and made some dis-
tributors and manufacturers look at the market a little dif-
ferently.

“The success of ‘The Three Tenors’ was the best thing
that's happened to classical music video since its incep-
tion,” says Harold Fein, VP/GM of Sony Classical USA. “It
opens up all kinds of avenues. We're glad PolyGram did it;
we wish we had.”

Among the eyes it opened were a
number of retailers who were previ-  «oo
ously resistant. “l think ‘The Three |
Tenors’ proved the point that clas-
sical music video sells. In video
stores, they had always been very
reluctant. It's always been accept-
ed by the public,” says Brad Carty,
national marketing manager for
Kultur Video, which has a mailing
list of more than 100,000 patrons.
“What happened is what every re-
tailer assumed— that no one wants
to see opera on video or own classi-
cal music titles—was false.”

Several companies that entered |
the market for the first time discov-
ered for themselves that there was
a receptive audience waiting for
quality titles.

Sony Classical's first foray into
the video marketplace came last
November with the first four titles from the 45-title “Kara-
jan Legacy,” a collection of works linked to the late Herbert
von Karajan. Several other titles were released during the
year. “We're still feeling our way around, but we're pretty
pleased with what we accomplished,” says Fein. “With every
audio release, we're thinking is there a companion video re-
lease? We're very encouraged by the configuration.

Sales on a laserdisc title are considered to be good if
they're in the 2,000-unit range, a target Fein says Sony is
meeting with the Karajan titles.

Fourteen of the 45 titles have been released, and Fein
says, “We're finding that with the Karajan, it's like baseball

last year, many classical music iabels were gingerly test-
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Murray Perahia

cards. People have to have the whole series.” In addition to
more Karajan titles, Sony expects to release 50 new titles
over the upcoming year.

Similarly, BMG Classics, which took the official plunge in
April 1990 with a Toscanini series, is happy with the results.
“Actually, we're quite pleased,” says BMG Classics presi-
dent Guenter Hensler. “They look pretty spectacular and
got a lot of critical acclaim.”

Teldec Video bowed in March with more than 10 titles,
five of which its distributor, Elektra International Classics,
has had to repress. ““The demand has exceeded our expec-
tation,” says Elektra VP/GM Kevin Copps. Copps expects to
have 14 titles out be the end of this year and another 20 by
the end of 1992,

The programming, taken from 100 titles licensed from
the Allegro, Metropolitan and NVC catalogs, includes Elek-
tra's top-selling title “The Trout” from Christopher Nupen.
Made in the late '60s, originally for television, the show
chronicles a week in the lives of five musicians who were
coming into their own, including Zubin Mehta, Itzhak Perl-
man, Jacqueline du Pré, Pinchas Zukerman and Daniel Bar-
enboim, and concludes with a performance of Shubert’s
“Trout Quintet.” Elektra plans to release all 25 of the titles
in the Nupen collection over the next several years.

Unlike some of the Toscanini titles, which were taken from
kinescope and hard to restore, Elektra had no problem with
the Nupen series. ““They didn’t have the technology available
as something that was filmed last year would, but his stuff
was filmed at a high level,” says Copps. "Nupen wouldn’t
sleep for three days straight to get one edit right.”

Elektra’s first NVC titles will be released in September.
Leading the way are selected one act operas by Rossini.

Other labels getting to step into the spotlight included
EMI Classics/Angel, which will began releasing titles in the
U.S. in January 1992. Many titles are already available in
Europe.

NOT JUST FOR THE ELITE ANYMORE

The success of “The Three Tenors” made many compa-
nies realize that people who wouldn't ordinarily buy classical
music or attend a concert, would buy a classical music video
if it was presented to them in an entertaining and enjoyable
way.

“There are a lot more people who don't like classical mu-
sic than who do,” says Fein.

While not abandoning quality for
commerce, he says "If there's a
project that we can make more pal-
atable to a broader audience, we
will." Such is the case with an up-
coming title featuring the popular
Wynton Marsalis and Kathleen Bat-
tle. Additionally, Sony is optimistic
about the success of “The Loves Of
Emma Bardec.” The title, slated for
a fall release, is a concept telefilm
set in Giverny and Paris. It features
the music of Debussy, Faure and
Bizet performed by Katia and Mar-
ielle Labeque. "It has an interesting
tone to it because it's conceptual
instead of straight performance,”
Fein says. “We're thinking more
along those lines because of ‘The
Three Tenors. " The release will be
available on both laserdisc and
VHS.

“We have to create events and make things exciting,”
agrees Henster. Among its upcoming releases are “Classic
Visions" series from BMG Classics. The first three titles will
be released in October.

Originally shown on Swiss television, the projects, created
and directed by Adrian Marthaler, look at classical music
from a slightly different tack. “These are weird classical vid-
eos,” says Hensler. “There are always musicians involved,
but Marthaler films them in an interesting way. For example,
there's a Ravel piece where the conductor and violinist are
in a bullring and the orchestra is the audience. Another title

(Continued on page C-10)
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