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Grew Celebrates
Victory, But The
War Gontinues

E BY JOHN LANNERT

FORT LAUDERDALE, Fla.—
Three members of Miami rap act 2
Live Crew were acquitted of ob-
scenity charges here Oct. 20, but
the nationwide debate over music
censorship—and the right of free
speech—continues.

Upon hearing the verdict, Crew
leader Luther Campbell sprang
from his chair and hugged one of
the group’s defense attorneys,
Bruce Rogow. Campbell, along
with Crew members Cris Wong-
won and Mark Ross, each faced
up to one year in prison and a
$1,000 fine had they been convict-
ed.

The rappers were arrested by
undercover Broward County dep-
uties on June 10, shortly after an
adults-only show at a Hollywood,

(Continued on page 90)
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Time Warner To Reap Vid Bonanza
Supplier Set To Receive MGM/UA Rights

M BY PAUL SWEETING
and DON JEFFREY

NEW YORK—Time Warner’s home
video division is poised to become the
dominant force in the industry.

If Pathé Communications Corp.’s
proposed buyout of MGM/UA Com-
munications is completed on Oct. 26,
as scheduled, a new $125 million
agreement between Pathé and Time
Warner will give Time Warner world-
wide home video rights to much of
MGM/UA’s future output as well as
the company’s 2,000-title catalog.
(Pathé film productions and the
Pathé/Cannon library would also be
included.)

The addition of MGM/UA Home
Video to the Time Warner fold—
which already includes Warner Home
Video and HBO Video—would give
Warner a market share in excess of
20%. MGM/UA had a 7% share of the
market in 1989 on revenues of $225
million, according to industry ana-
lysts Paul Kagan & Associates.

As part of the deal, Pathé and Time

ADVERTISEMENTS

Warner have agreed to drop all litiga-
tion pending between the two compa-
nies. They had sued each other after
an earlier licensing agreement be-
tween the two collapsed in acrimony.
On Oct. 22, Pathé delivered $967
million in bank checks to MGM/UA
as part of its $1.3 billion takeover of-
fer. Pathé had already paid $353 mil-
lion to MGM/UA and its sharehold-
ers in the form of escrow deposits.
The agreement with Time Warner,
which runs 12!/, years, also includes

worldwide home video rights to 11
current Pathé films, including “Quig-
ley Down Under”” and the much-antic-
ipated “The Russia House,” as well
as five current MGM/UA films, in-
cluding “Rocky V” and the remake of
“The Desperate Hours.”

In announcing the agreement, the
companies characterized the $125 mil-
lion as an “advance,” but did not dis-
close any other financial details.

Time Warner is already one of the

(Continued on page 90)
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Music Biz Expects Happy Holiday, After All

M BY ED CHRISTMAN
and PAUL VERNA

NEW YORK—While music sales re-
main somewhat soft and recession
fears increase, retail chains are plac-
ing stronger than expected orders for
the holiday selling season—at least
for potential hit titles—according to
chain and label sales executives.

METAL (D-74834) now available on CHAMELEON Records,

CDs, and cassettes.

il

FATHER’S DAY ?

FATHER’S DAY, (MCA-10061) The Debut Album From FATHER
MC Features the # 1 Single “TREAT THEM LIKE THEY WANT

TO BE TREATED”—Now On MTV & BET—ANd “I'LL DO 4 U",
On Its Way Up The Charts. Uptown Records * MCA Records.

Overall, industry executives say
they see mixed signals when trying
to determine what the fourth quarter
holds. The buzz phrase “cautiously
optimistic” best reflects the mood of
the industry, they say. That optimism
is fueled by the music industry’s his-
tory of being relatively recession
proof.

Paul Smith, president of CBS Dis-

Voter Campaign
Registering With
Music, Video Groups

B BY CRAIG ROSEN
and MELINDA NEWMAN

LOS ANGELES—Prompted by in-
creasing attacks on artists’ right of
free expression, the major record and
video retail trade groups have joined
the industrywide effort to register
voters in hopes of augmenting their
political influence.

The Video Software Dealers Assn.
recently held its own voter registra-
tion drive in California, while the Na-
tional Assn. of Recording Merchan-
disers has lent its support to the rec-
ord industry-backed Rock The Vote
coalition.

(Continued on page 99)

tribution, is looking forward to a
“good Christmas.” He notes that
CBS enjoyed its biggest month ever
in September and adds that sales in
October, while not matching the pre-
vious month’s record pace, are
strong.

Henry Droz, president of WEA
Corp., says, “We are looking for the
fourth quarter to be the biggest in
[the company’s] history.” Meanwhile,
Russ Bach, CEMA president, says,
“We are approaching [the holidays]

(Continued on page 98)

No. 1 IN BILLBOARD

) HOT 100 SINGLES
# ICE ICE BABY
. VANILLA ICE — B
TOP POP ALBUMS
# PLEASE HAMMER DON'T HURT 'EM
L M.C.HAMMER _(CAPITOL)
HOT R&B SINGLES
| % SO YOU LIKE WHAT YOU SEE
SAMUELLE -
TOP R&B ALBUMS
# PLEASE HAMMER DON'T HURT 'EM
M.C. HAMMER (CAPITOL) |
HOT COUNTRY SINGLES
| % YOU LIE !
REBA MCENTIRE (Mca) |
TOP COUNTRY ALBUMS
# NO FENCES
~ GARTHBROOKS
TOP VIDEO SALES
_#* PETER PAN (WALT DISNEY HOME VIDEO) |
TOP VIDEO RENTALS
_ (RCA/COLUMBIA HOME VIDEO) |

(SBK)

(ATLANTIC)

(CAPITOL)

|
| % GLORY

“Soul Asylum are God.” —KERRANG!

SOUL ASYLUM AND THE HORSE THEY RODE IN ON

The new album, featuring “Easy Street.”

NOW:

15/16 Los Angeles

17 San Francisco

ON TOUR October 29 Ann Arbor 30 Toronto November 1 Boston 2 Providence 3 New York 4 Washington
DC 6 Chapel Hill NC 7 Atlanta 9 Dallas 10 Austin 12 Albuguerque 13 Phoenix 14 San Diego
20 Denver OR Boulder; TBA

19 Salt Lake City

Produced by Steve Jordan
Associate Producer: Joe Blaney r- )

Management: D.A.M., Minneapolis,MN %‘ E @
© 1990 A&M Records, Inc. All Rights Reserved. RECORDS -

[7502-153181/2/4]

ADVERTISEMENT



S e——

AS the era Of consprcuous “cor sumption WlndS down
iIt's inspiring to see Individuals who possess only

what they truly need.




Ground-breaking home vided from Warner Reprise

DAVID LYNCH/ANGELO BADALAMENTI

“Industrial Symphony No. 1—The Dream Of The Broken Hearted Featuring Julee Cruise"(3-38179)

FAITH NO MORE

“Live At The Brixton Academy. London — You Fat B+*tards"(3-3s187)

REM.

“Tourfilm"(3-38184]

DIO

“Time Machine”(3.381.8}

MORRISSEY

"Hulmerist”3-38175)

RAMONES

“Lifestyles Of The Ramones”(3.3s178)

MINISTRY

“In Case You Didn't Feel Like Showing Up (Live)"(3.38176)

LAURIE ANDERSON

“Collected Videos"(3-38180)

MILES DAVIS

"Miles In Paris”(3-38186)

DEPECHE MODE

"Strange Too"(3-38181

HANK WILLIAMS, JR., DWIGHT YOAKAM, K.D. LANG AND MORE...

“Tear In My Beer & Other Great Country Videos"(3.38188)

RANDY TRAVIS, FORESTER SISTERS, HIGHWAY 101 AND MORE...

“Real Country”(3.3889)

CARLENE CARTER, HOLLY DUNN AND MORE...

"Completely Countryiz-3s190)




Produced by John Spinks
Additional Production And-Mix-by David Leonard
Management/Kip Krores .
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Waldenhooks To Fire First Shot In ‘The Givil War’

M BY JIM McCULLAUGH

LOS ANGELES—"The Civil War’—
the highest-rated series in the Public
Broadcasting System’s history with
about 40 million viewers seeing at
least part of it—will be offered on vi-
deocassette in November through
Waldenbooks, the country’s largest
bookstore chain.

In addition, Pacific Arts Video,
which recently formed a PBS Home
Video library, is reportedly gearing
up to offer the series through tradi-
tional video retailing distribution
channels, possibly before Christmas.
Executives at Pacific Arts Video
were unavailable for comment at
press time.

Currently, the Ken Burns-pro-

duced series, which runs for 11 hours
on nine cassettes, is being offered to
consumers only through the Time-
Life Video Club. It was not slated for
release to retail for several years, but
according to Dan Markim, VP of new
business for Time-Life Video, “this is
a situation where we wanted to satis-
fy our licenser’s [Burns’] wishes. Be-
cause of the unprecedented demand,
it's being made available on a limited
basis to retail. Direct mail and retail
are not necessarily competitive nor
cannibalistic.”

Markim won’t disclose what kind
of response the series has been get-
ting via direct mail except to say that
it has been a “phenomenon.”

Beth Bornhurst, director of special-
ty merchandise for the Stamford,
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Conn.-based chain of 1,300 stores,
confirms that Waldenbooks is the
first retailer to obtain the video retail
sales rights, adding that the chain,
Time-Life, and Burns were all eager
to get it into the retail marketplace.
“Time-Life felt this was something
that would fit in nicely with our
stores because of the type of custom-
ers we have,” says Bornhurst.
“We've been selling the companion
book ‘The Civil War,” authored by
Geoffrey Ward, and it’s been in our
top 10.” The book retails for $50.
“We're pleased that they recognize

that what they are doing through
their direct mail and continuity pro-
grams doesn’t conflict with the retail
market,” she says. About 1,000 Wal-
denbooks stores carry video, and the
chain has become a major player in
home video sell-through.

Waldenbooks, she says, will be of-
fering a gift set only at a $199.95 tag
for the nine cassettes. No individual
cassettes will be sold.

“We’ll be pushing it through our
‘preferred reader program,’ which of-
fers a 10% reduction, bringing it
down to $179.95. We will be display-

Top Execs To Euro Music Meet

Focus Is East-West Trade, Investment

LONDON—Senior executives from
MTV, Westwood One, and Tower
Records will participate in the Look-
ing East & West conference, Nov. 23-
26 in Budapest, Hungary.

Tower European Operations man-
aging director Ken Sockolov, MTV
Europe managing director Bill
Roedy, and Westwood One Interna-
tional managing director Bill Stoller
are the latest additions to the lineup
of conference panelists.

The event is intended to facilitate
investment and trade between the
music and broadcasting industries of
Western and Eastern Europe. It will
offer panels, seminars, artist show-
cases, and keynote speeches.

The conference is being organized
by Tribute Productions of London;
joint sponsors are Billboard and Mu-
sic & Media magazines.

In addition to Sockolov, Roedy, and
Stoller; other confirmed speakers in-
clude MCA Music International VP
John Brands; Peter Belohlavek, copy-
right manager of Czechoslovakia’s
Supraphon; Andy Marzek, A&R/in-
ternational director of Poland’s Pols-
kie Nagrania; and East German
rights specialist Hendrick Meyer.

Also, Stuart Detmer of Storey
First Distribution, Moscow and Los
Angeles; Leonid Sidelnikov from the
Soviet Union’s Muzyka Publishing;
and Jan Chojnacki, A&R director of
Poland’s Polton Records.

Sessions will cover the record and
music publishing industries, broad-

casting, retail and distribution, copy-
right protection, artist management,
and concert promotion, among other
topics.

Previously announced participants
include IFPI president Sir John Mor-
gan; BMG International senior VP
Arnold Bahlmann; Europe 2 manag-
ing director Martin Brisac; Unique
Broadcasting CEO Simon Cole; talent
manager Bruce Findlay; and promot-
ers Peter Rieger (Germany) and Fran
Tomasi (Italy).

From the East, participants include
Dr. Istvan Szilagyi of Hungary’s Ar-
tisjus rights society; Janos Fenyo of
Hungarian video distributor Vico
Films; Laszlo Hegedus, owner of
Hungary’s first private radio station,
Calypso; and Jeno Bors, former Hun-
garaton managing director and now
head of a U.S./Hungarian joint ven-
ture, Quint Records.

Among acts to be showcased are
Hungary’s leading band, East, and
rock exponents Bararo; female vocal-
ist Gosia from Poland; Czech metal
band Kreyson; and Russian/Hungar-
ian pop/folk combo Babajaga.

More than 170 companies will be
represented at Looking East & West,
including a significant number of in-
dependent labels and publishing com-
panies.

Further details are available from
Tribute Productions at The Maples
Business Centre/Suite F, 144 Liver-
pool Road, London NI ILA; telephone
71-700-4515, fax 71-700-0854.

Time Wamer Music Unit Flat,
But Video Way Up In 3rd Qtr.

W BY KEN TERRY

NEW YORK—The recorded music
and music publishing group of Time
Warner posted operating income of
$109 million for the third quarter,
ended Sept. 30. That was just a bit
more than the $108 million (pro for-
ma) reported for the same period a
year earlier.

Third-quarter revenues advanced
8% to $652 million from $605 million
for the prior-year period.

Growth in the division’s profits and
sales showed a slowdown in the third
quarter, compared with the first half
of 1990, and this was reflected in the
nine-month figures. For that period,
the music group’s profits rose 7% to
$383 million, while its revenues in-
creased 10% to $2.02 billion.

Time Warner was perplexed when
the Recording Industry Assn. of
America put out domestic net ship-
ment figures showing growth of 15%
in list dollar value and 11% in units
for the year’s first half. “We were
surprised by the strength of the
RIAA numbers and wanted to find
out what it was all about,” explains a
Time Warner spokesman.

An RIAA representative says the
association “stands by the numbers
that were produced by our market re-
search committee.”

Time Warner’s filmed entertain-
ment group, which includes Warner
Home Video and HBO Video, had a
record third-quarter operating profit
of $140 million, up 36% from the pri-
or-year period. Sales rose 21% to $873
million.

ing it prominently and promoting it
with in-store signage and national ad-
vertising through the holiday season
starting the first week of Novem-
ber,” she says.

Essentially, Bornhurst says, the
chain will be buying product directly
from Time-Life, since “it’s not being
sold to wholesale distribution at this
point.” She declines to say how many
copies the chain is buying except to
say “it's a substantial amount.”

She also points out that the set will
be the “unedited and unabridged ver-
sion, containing additional footage
that has not appeared on TV. Basical-
ly, we're selling the Time-Life Video
version.”

“I think it’s a tremendous gift set
for us and our customer base,” Born-
hurst adds, saying she is “not afraid
of that price point,” since the chain
has sold a substantial number of
copies of the Carl Sagan “Cosmos,”
series, a multi-tape package, at $179,
“and that was an older series. This
new set is perfect for our customer
base.”

According to A.C. Nielsen data,
each evening PBS showed “The Civil
War,” a total of 16.4 million viewers
watched, while the average number
of viewers at any time was about 12
million. PBS stations are said to be
planning to rebroadcast the series in
December and January.

RIAA To FGC:
Labels Deserve
Perf. Royalty

@ BY BILL HOLLAND

WASHINGTON, D.C.—The Re-
cording Industry Assn. of Ameri-
ca, citing a major threat in the
near future from new, as-yet-un-
regulated digital audio services,
has asked the Federal Communi-
cations Commission to grant ex-
clusive copyright protection to
prerecorded sound recordings
transmitted on the new services.

In comments filed Oct. 12 with
the FCC, the RIAA also asked the
commission to recommend to Con-
gress that record companies be
granted public performance
rights and royalties for the use of
prerecorded product in digital au-
dio services.

The exclusive protection the
RIAA wants from the commission
would in effect prevent CD-quality
digital audio services from trans-
mitting more than one track off an
album without interruption.

Says David Leibowitz, RIAA
senior VP/general counsel: “Digi-
tal services present us with a new
world, and we must protect our-
selves because, with their CD-
quality transmissions, they have
the potential to really hurt—may-
be even destroy—our sales mar-
ket.”

For example, he says, digital
services could transmit “an entire
Madonna album on the day of its
release, and fans could home tape
it. How would we be compensated
for the lost sales?”

The RIAA warned the commis-
sion that new digital audio “chal-

Road. Ann Arbor, Mich. 48106. Subscriber Services and Information: Billboard, P.0. Box 3027, South While these figures contain a For the first nine months of 1990, (Continued on page 97)
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Atlantic Launching A New Label

Rhone, Faraci Will Helm East West America

W BY JANINE MCADAMS

NEW YORK—Atlantic Records, af-
ter much speculation, has formally
announced the formation of its third
label, East West America. The an-
nouncement was made by Atlantic
chairman/CEQO Ahmet Ertegun and
president/chief operating officer
Doug Morris.

Taking the helm as co-presidents of
the new division are two longtime At-
lantic executives: Sylvia Rhone,
named president/CEQO, and Vince
Faraci, president/chief operating of-
ficer. Rhone was senior VP/GM of
Atlantic, and Faraci was senior VP of
promotion and marketing.

In addition to developing and mar-
keting its own artists, East West
America will distribute product by
the newly formed Interscope label,
founded by veteran producer Jimmy
Iovine and entrepreneur Ted Field.

The name East West America was
inspired by the WEA-distributed
East West UK. label begun by the
late Nesuhi Ertegun, brother of Ah-
met Ertegun and a key figure in
WEA history. The two labels will re-
main separate, though EWA will
have the option to sign East West
UK. acts.

Morris says he first entertained
the idea of a new division about a
year ago, and always had Rhone and
Faraci in mind to helm it. “I really be-
lieve in these people and feel they’li
do a great job,” he says. Preparations
for the departure of the two execu-
tives from their posts at Atlantic and
the structuring and hiring of a na-
tional staff for EWA began early in
1990.

Each president will maintain sepa-
rate areas of responsibility. Faraci’s
will be administrative with specific
focus on promotion and marketing,
while Rhone’s will be creative with a

- PE

FARACI

RHONE

focus on A&R and artist develop-
ment. Both say that, initially, many
areas will be shared.

The label start-up was a natural
next step for Atlantic, which, accord-
ing to Morris, wanted to increase its
market share, give its artists more
specialized attention, and give its val-
ued executives a chance to develop
their potential.

Adds Rhone: “Over the last couple
of years the [Atlantic] roster has ex-
panded at rapid pace. Several proj-
ects might have suffered from the

(Continued on page 91)

M BY DAVE DIMARTINO

LOS ANGELES—Contemporary
Christian label Reunion Records,
home of Grammy-winning artist Mi-
chael W. Smith, has struck a long-
term worldwide distribution agree-
ment with Geffen Records, effec-
tive Jan. 1.

The pact will see Geffen distrib-
ute an estimated 60 titles by the end
of next year, and effectively intro-
duces contemporary Christian mu-
sic to the MCA Distribution pipe-
line. MCA, which acquired Geffen
Records earlier this year, is slated
to begin distribution of Geffen
product beginning next year.

Nashville-based Reunion, found-

Reunion Links With Geffen
For Worldwide Distriburtion

ed in 1982 by artist Amy Grant’s
managers, Dan Harrell and Michael
Blanton, is one of the largest inde-
pendent contemporary Christian la-
bels. The distribution deal will bring
Geffen new product by the label’s
15-artist roster as well as approxi-
mately 50 catalog titles—including
10 by superstar Grant, whose cur-
rent work will continue to be dis-
tributed by A&M.

Until late 1988, Reunion was dis-
tributed to the mainstream market-
place via A&M through a deal with
contemporary Christian label Word
Records. While the new pact will
see Geffen bringing Reunion prod-
uct to mainstream markets, Word,

(Continued on page 91)

GBS Sets ‘Super-A&R’ Team Under Mottola

Regional Staffers Will Feed All The Label Units

B BY KEN TERRY

NEW YORK—CBS Records’ do-
mestic division is trying to increase
its talent-scouting and artist-devel-
opment capabilities by building a re-
gional A&R staff and a group of
“super-A&R” professionals who re-
port directly to company president
Tommy Mottola.

The regional A&R staff, which

has been in development since last
spring under the direction of CBS
senior VP Michelle Anthony (Bill-
board, April 14), now includes four
regional A&R managers based in
Atlanta, San Francisco, Seattle, and
Dallas. Eventually, says Mottola,
there will be about a dozen such re-
gional A&R people in as many mar-
kets. Their main function is to iden-
tify promising local artists and pro-

NEW YORK—A new research ser-
vice specializing in consumer enter-
tainment preference studies has
been formed by the BPI Informa-
tion & Research Group. BPI is the
publisher of Billboard, which has
long been recognized as the prima-
ry source of retail information for
the music and home video indus-
tries.

The new service will provide syn-
dicated and customized consumer
research data covering major seg-
ments of the entertainment indus-
try. These include most types of re-
corded musie, home video, and
films.

“Today, entertainment prefer-

BPI Unit To Offer Data On
Fans’ Entertainment Tastes

ences are segmented among a be-
wildering array of special inter-
ests,” says Martin R. Feely, BPI In-
formation and Research Group
president. “Precise data is crucial
for marketing in a fragmented and
narrowcast environment.”

The service will provide a com-
prehensive package of syndicated
and proprietary information seg-
menting consumer interests, per-
spectives, and preferences geo-
graphically, demographically, and
psychographically. The information
will be available to entertainment
and consumer product companies,
entertainment hardware and soft-

(Continued on page 88)

ducers and pass on the information
to the A&R staffs at Columbia and
Epic Records via Anthony.

CBS is not the only company to
set up a regional A&R staff. Capi-
tol, for instance, made a similar
move earlier this year (Billboard,
May 5). But at CBS, the concept
overarches the A&R structure of
the individual labels, binding them
closer together.

More unusual is the ‘“‘super-
A&R” concept that Mottola has de-
vised to complement the label
staffs. Besides Anthony, these
high-ranking CBS executives in-
clude Bobby Colomby, VP creative
development, West Coast; Walter
Afanasieff, executive producer; and
Larry Yasgar, VP.

The basic reason for assembling
this staff, says Mottola, is to give
him a handle on the company’s over-
all A&R activities, while assisting
the labels in finding and developing
new talent—not only artists, but
also producers and songwriters.
This emphasis also gives Mottola, a
former talent manager and music
publishing executive, more input
into the creative process.

“Since my background is a cre-
ative one, it was kind of a natural
evolution, and a natural and logical
thing to create,” says Mottola, who
signed Kid Creole & the Coconuts,
the Front, Mariah Carey, and James
McMurtry to CBS. “It also allows

(Continued on page 85)
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A Serious Award. Atlantic recording artist Phil Collins receives a triple-platinum
award for *“. . . But Seriously’’ during a gala celebration hosted by Atlantic on the
final night of his world tour, which played a total of 127 shows in 16 countries.
The album has yielded four top five singles: “‘Another Day In Paradise,” ““| Wish
It Would Rain Down,” “Do You Remember?” and “‘Something Happened On
The Way To Heaven.” Shown, from left, are Mark Schulman, senior VP/GM,
Atlantic; Doug Morris, president/chief operating officer, Atlantic; Tony Smith,
Collins’ manager; Collins; Ahmet M. Ertegun, chairman/CEQ, Atlantic; Tunc
Erim, senior VP, Atlantic; Mel Lewinter, senior VP/chief financial officer, Atlantic;
and Perry Cooper, VP of artist relations and media development, Atlantic.

EXECUTIVE TURNTABLE

BPI COMMUNICATIONS. Billbcard in London appoints Jeff Clark-Meads Euro-
pean news editor and Niki MacCarthy U.K. advertising manager. They
were, respectively, news editor with U.K, trade publication Music Week,
and national sales manager at Pearl and Dean Enterprises. In other ap-
pointments, Alex Ben Block is named executive editor of special issues for
The Hollywood Reporter in Los Angeles. He was editor of Show Biz News.

RECORD COMPANIES. Sylvia Rhone and Vince Faraci are named co-presidents
of East West America, a new division of Atlantic Records in New York.
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CLARK-MEADS MacCARTHY

OREMAN

They were, respectively, senior VP/GM of Atlantic Records, and senior VP
of promotion and marketing at Atlantic Records. (See story, this page.)
Arma Andon leaves his post as senior VP of the SBK Record Group to
concentrate full-time on his position as president of SBK Management in
New York. He previously held both jobs concurrently.
Alan Oreman is named head of the AOR promotion department at Gef-
fen Records in Los Angeles. He was national director of album promotion,

-

CIONGOLI KLAVENS
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West Coast, at Columbia Records.

Chuck Ciongoli is named group controller of MCA Records and Music
Publishing in Los Angeles. He was senior audit manager at Price Water-
house.

Joe Gorman is named senior VP of finance and administration for BMG
International in New York. He was VP of finance and administration at the
company.

Mike Bernardo is named VP of promotion and marketing for Uptown
Records in New York. She was national director of promotion, black music,
for CBS Records.

Kent Klavens is named VP of business affairs for Chameleon Music
Group in Los Angeles. He was a lawyer in private practice.

Andrea Kinloch is named director of publicity and artist development,
country division, for Curb Records in Los Angeles. She was publicity coor-
dinator, country division, for the company.

Mark Di Dia is named GM of Def American Recordings in Los Angeles.
He was director of national album promotion at Geffen Records.

Sheila Mathis is named product manager of PolyGram Jazz in New
York. She was publicity and video promotion coordinator for the company.

PUBLISHING. NEM Entertainment in Los Angeles names Irwin Griggs VP of
finance and Ross Elliot director of talent acquisition. They were, respec-
tively, a tax and business consultant, and creative director at EMI Music.
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HOW DO YOU FOLLOW
6 *1 SINGLES, 2 GOLD

ALBUMS AND A

PLATINUM SINGLE?
IF YOU’RE LEVERT,
WITH A WHOLE NEW
MUSICAL DIRECTION
AND A COLLECTION OF
SOON-TO-BE HITS THAT
WILL TAKE THIS ALBUM
STRAIGHT TO THE TOP.
THAT’S THEIR STYLE.

ROPE A DOPE STYLE.

Produced by Gerald Levert &

Marc Gordon for Trevel Productions
Management and Dir=ction:

Trevel Productions Co. Inc.,
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Lahels Keep The Hot Titles Goming
McCartney, Collins Packages Hit Market

B BY MELINDA NEWMAN

NEW YORK—For the third month
in a row, labels are flooding the
marketplace with new releases
from artists with a platinum or gold
past.

There are 19 albums slated for re-
lease this month from acts whose
last albums sold more than 500,000
copies; that follows nearly 30 such
acts in September and 23 in Octo-
ber.

Live albums, remixes, and great-
est-hits compilations are the order
of the day. While it is not a boxed
set, “Tripping The Live Fantastic”
from Paul McCartney presents an
overview of the artist’s career.

In stores Nov. 6, the Capitol re-
lease is a double CD/cassette and
triple album package that features
30 live tunes spanning McCartney’s
career.

Two weeks later, Capitol will re-
lease ““Highlights,” a one-volume

Trade Offers De-Lovely Help
To AIDS Benefit Album

@ BY IRV LICHTMAN

NEW YORK—The U.S. music indus-
try is making a massive assault on
the deadly AIDS virus through multi-
level support of an album of Cole Por-
ter songs performed by 20 major con-
temporary artists.

As part of a worldwide release to
benefit global AIDS groups, Chrysa-
lis Records in the U.S. shipped the al-
bum, “Red Hot + Blue,” named af-
ter a '30s Porter musical, to radio Oct.
22, to be followed by retail availabil-
ity starting Tuesday (30).

Along with efforts donated by vari-
ous levels of the industry, the album
will be promoted well into 1991, part-

ly because of the many events
planned during that year to celebrate
the 100th anniversary of Porter’s
birth. Porter, one of the masters of
pop words-and-music, died in 1964.

According to Chrysalis, the radio
mailing has gone to album rock, top
40, modern rock, AC, and dance sta-
tions. Also, the Neneh Cherry track
of “I've Got You Under My Skin” ap-
pears on top 40 CD samplers, while
the U2 performance of “Night &
Day” appears on album rock and al-
ternative CD samplers.

On the music video front—18 of
the 20 tracks have video counter-
parts—the Neneh Cherry clip, direct-

(Continued on page 88)

Gollege Radio In Spotlight
During GMJ Music Marathon

HBY THOM DUFFY

NEW YORK—As the 10th annual
CMJ Music Marathon convenes here
Oct. 24-21, college radio is viewed as
increasingly important to artist de-
velopment, more subject to promo-
tional hype, and more than ever in
need of reasserting its creative inde-
pendence, according to Robert Ha-
ber, publisher of the CMJ New Music
Report, sponsor of the event.

The role of college radio in break-
ing new acts, and the need for the
medium to maintain its credibility,
are the overall themes of this year’s
CMJ seminar, says Haber, president
of College Media Inc., who is co-direc-

tor of the music marathon with his
wife, Joanne Abbott Green, executive
VP of College Media.

“With this convention, it's always
been more than just artist develop-
ment,” says Haber. He points to this
year's two keynote speakers, actor
and playwright Eric Bogosian and
rapper Kris Parker (aka KRS-One),
as representative of the independent
spirit shared by college radio. Bogo-
sian’s recent one-man stage show,
“Sex, Drugs, Rock & Roll,” has been
adapted and released as an album on
SBK Records. Boogie Down Produc-
tions, Parker’s act on Jive/RCA, is
known for its spirit of social criticism.

(Continued on page 90)

PolyGram May Buy GD Plant
PDO Breakup Offers Opportunity

B BY SUSAN NUNZIATA

NEW YORK—The PolyGram
Group is seeking to acquire some of
the consumer CD manufacturing
operations of Philips Du Pont Opti-
cal, the 4-year-old joint venture of
Philips N.V. and the Du Pont Co.,
which is now being dissolved by its
owners.

After it failed to meet projections
of $1 billion in sales this year,
PDO’s owners announced Oct. 22
that they were ending the venture.
Philips will acquire the consumer
CD manufacturing division of PDO
by the end of the year for an undis-
closed sum, and PolyGram has ex-

pressed interest in acquiring some
of these operations from Philips.
PolyGram has not specified which
of PDO’s four consumer manufac-
turing plants it is interested in. Ne-
gotiations between Philips and Poly-
Gram—which is 80% owned by Phil-
ips—are expected to begin in the
near future. Philips representative
Ben Geerts notes that his company
will not seek any other purchasers
for PDO’s consumer division.
“Splitting the joint venture be-
tween Philips and Du Pont is an op-
portunity for us to pick up a major
asset at a good price,” says a Poly-
Gram representative. “Most of the
(Continued on page 99)

selection of tunes from “Tripping.”
A concert film from McCartney,
called “Get Back,” is also in the
works.

Similarly, Phil Collins is repre-
senting by “Serious Hits . .. Live!,”
a greatest-hits package recorded
during his recently completed tour.
The Nov. 6 release from Atlantic is
accompanied by “Seriously Live,” a
longform video of a Collins concert
that lasts nearly three hours. In ad-
dition to being sold separately, the
audio and video releases are avail-
able in a limited-edition boxed set
(Billboard, Oct. 27).

Though not strictly a greatest-
hits package, Tesla’s follow-up to
the platinum “Great Radio Contro-
versy” is “Five Man Acoustic Jam.”
The live set will be released by Gef-
fen Nov. 13.

(Continued on page 88)

Nelson’s New Deal. DGC/Geffen recording duo Nelson—twin sons of the late
Ricky Nelson—celebrate their exclusive rider and co-publishing agreement with
EMI/April Music Inc. Nelson scored a No. 1 single with “‘(Can’t Live Without
Your) Love And Affection’’; the duo’s debut album, *‘After The Rain,” reached
Billboard’s top 20. Shown, from left, are Jody Gerson, VP of creative operations,
EMI Music Publishing; Gunnar Nelson, Nelson; Charles Koppelman, chairman/
CEO, EMI Music Publishing; Matthew Nelson, Nelson; and Martin Bandier, vice
chairman, EMI Music Publishing.

THREE RAP MILESTONES are reached this week.

e Vanilla Ice becomes the first rap artist to top the
Hot 100 as “Ice Ice Baby” skates into the top spot. The
previous highest-charting single by a rap artist was
Tone Loc’s “Wild Thing,” which peaked at No. 2 last
year.

e Rap artists hold down the top two spots on the Top
Pop Albums chart for the first time as Ice’s “To The Ex-
treme” jumps to No. 2, closing in on M.C. Hammer’s
“Please Hammer Don’t Hurt 'Em,” which holds at No. 1

for the 21st week. -

e And ‘“Please Ham-
e —————
e

mer’’ becomes the first
rap album to generate
three top 10 pop hits as
“Pray” leaps to No. 6 on
the Hot 100. The song fol-
lows “U Can’t Touch
This’’ and ‘“Have You
Seen Her.” Only one pre-

Rap Has Hot Week: Milestones Reached As
‘Ice’ Hits No. 1, ‘Pray’ Seques into Top 10

vious rap album—Loc’s

“Loc-Ed After Dark”—
generated even two top 10
pop hits.

While Ice is the first rap artist to top the Hot 100, sev-
eral pop artists have topped the Hot 100 with rap-accent-
ed singles. Among them: Queen (“Another One Bites
The Dust”), Blondie (‘“‘Rapture’’), and Madonna
(uvoguen).

TWO LONG-AWAITED superstar albums enter the
pop chart inside the top 40. ZZ Top’s “Recycler,” the tri-
0’s first album in five years, debuts at No. 33; Paul Si-
mon’s “Rhythm Of The Saints,” his first studio release
in more than four years, bows at No. 37.

ZZ Top’s two previous albums, “Eliminator” and “Af-
terburner,” both reached the top 10 and generated top
10 singles. Simon's previous studio set, “Graceland,”
was one of the most celebrated albums of the ’80s. It
won a Grammy as the best album of 1986, and its title
track won a second Grammy the following year as the
best single of 1987.

Incidentally, Warner Bros./Reprise makes a clean
sweep of the five top new entries on the pop albums
chart. And just in time: The combined labels are in the
unaccustomed spot of having no albums in the top 15.

FAST FACTS: David Cassidy and Donny Osmond, the
top teen heartthrobs from the early "70s, both have sin-
gles in the top 40 on the Hot 100. Cassidy’s “Lyin’ To
Myself” climbs to No. 34; Osmond’s “My Love Is A
Fire” jumps to No. 40. Compounding the surprise, reign-
ing teen heartthrobs New Kids On The Block probably
won't make the top 40 with their current single. The
quintet’s “Let’s Try It Again” loses its bullet as it climbs
to No. 53 . .. Speaking of surprises, two versions of the

by Paul Grein

Righteous Brothers’ 1965 smash “Unchained Melody”
are in the top 20.

Steve Winwood’s “One And Only Man,” the first sin-
gle from his upcoming album, is the top new entry on
the Hot 100 at No. 55. “Higher Love” and “Roll With It,”
the leadoff singles from Winwood's two previous al-
bums, both reached No. 1.

Ralph Tresvant, the one member of New Edition
who hasn’t been burning up the charts this year, finally
joins the fray as “Sensitivity” enters the Hot 100 at No.

. 64. It's the first single
from his first solo album,
due Nov. 20. Colleagues
Johnny Gill and Bell Biv
DeVoe have each landed a
top 10 album and two top
10 singles this year.

Bette Midler’s “Some
People’s Lives’’ leaps
from No. 38 to No. 25in its
fourth week on the Top
Pop Albums chart. It’s al-
ready Midler’s highest-
charting nonsoundtrack release since her second album,
which was issued in 1973. The leadoff single, “From A
Distance,” jumps from No. 32 to No. 24 on the Hot 100.
We wonder: Is Midler the new Barbra Streisand or is
she merely keeping Streisand’s seat warm as pop’s
reigning diva? In either case, she’s doing a good job.

Slayer's third album, “Seasons In The Abyss,” vaults
from No. 57 to No. 40 in its second week on the pop al-
bums chart. It's already Slayer’s highest-charting album
to date. The thrash metal band’s 1986 debut, “Reign In
Blood,” peaked at No. 94; its 1988 follow-up, “South Of
Heaven,” reached No. 57.

Al B. Sure!’s second album, “Private Times ... And
The Whole 9!,” enters the pop albums chart at No. 58.
Sure!’s 1988 debut album, “In Effect Mode,” reached
No. 20.

Anne Murray lands her first top 10 country hit in
nearly five years as “Feed The Fire” jumps to No. 7 on
the Hot Country Singles & Tracks chart. It’s Murray’s
25th top 10 country hit. She landed her first, “Snow-
bird,” 20 years ago.

e

WE GET LETTERS: Sign of the times No. 1: Rich Ap-
pel of CBS-TV in New York notes that 1990 is the third
straight year that an anti-drug song has topped the Hot
100. Janet Jackson’s “Black Cat” hit No. 1 last week,
following George Michael’s “Monkey” (1988) and Mar-
tika’s “Toy Soldiers” (1989).

Sign of the times No. 2: Rob Durkee of “American
Top 40" notes that Dmitry of Deee-Lite is the first Sovi-
et artist to reach the top 40 in the rock era. Dmitry was
born in Kiev. Earlier this year, Gorky Park became the
first Soviet act since 1955 to crack the Hot 100.
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Is there a new Cure album coming ou!? is Robert Smith getting marnied?
Is this a greatest hits coilection? is the Cure breaking up? Have these songs been re-recorded?
Have these songs been re-mixed? Will the Cure ever tour the U.S. again?

Contused?

No, just

Ten Cure Classics RE-BORN
J‘ plus 1he new single
“Never Enough”

Limited two record viny! edition includes 2 bonus track.
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COMMENTARY I

Editorial

DIFF’RENT STROKES FOR DIFF’RENT FOLKS

THE JURY in the 2 Live Crew obscenity trial left
as little to the imagination as do most of the rap
group’s songs.

From their laughter in the courtroom, it is clear
that some jurors found entertainment value in 2
Live Crew’s lyrics. Their not-guilty verdict also
made it clear that the jury members were more
open-minded about the artistic merits of 2 Live
Crew’s music than was the Broward County (Fla.)
prosecutor.

Some might say that the issue remains murky,
since a different Broward County jury earlier con-
victed local retailer Charles Freeman on obscenity
charges for selling 2 Live Crew albums. Yet the
two contrary rulings prove that it is difficult, if not
impossible, to create a clearcut community stan-
dard for obscenity.

This key point must be driven home again and
again in Florida and in other states where some
seek to impose their personal standards of decency

on creative works. If the U.S. Supreme Court ever
revisits the obscenity issue, moreover, it should re-
view the feasibility of basing obscenity prosecu-
tions on local standards.

The 2 Live Crew jury demonstrated that local cit-
izens might not always concur with the views of
elected officials and law enforcement agents on
free-speech issues. Similarly, the jury in the recent
trial of a museum director in Cincinnati—a city
with a reputation for being very conservative—de-
cided he was not guilty of promoting obscenity by
showing the controversial artworks of the late Rob-
ert Mapplethorpe.

But the zeal of law enforcement officials for
cleaning up the arts will not stop with these deci-
sions. Not only is there still a pending action in Dal-
las against Sound Warehouse (again for selling 2
Live Crew albums), but the Justice Department is
planning a series of indictments against adult video
suppliers. The first of these indictments, against

Cal Vista Video, grew out of a sting operation in
which Cal Vista was enticed to ship its product
from California to Oklahoma, a more conservative
state in which federal prosecutors feel they have a
good chance of gaining a conviction.

It is bad enough that local obscenity cases hinge
on community standards, although various juries in
that jurisdiction may differ on what those stan-
dards are. But the federal involvement in this issue
is even more frightening, because it means that
community standards in one area of the country
can be applied in another, where prevailing mores
might be quite different.

Let’s leave it to the consumer to decide the mer-
its of music, films, books, and other forms of ex-
pression. Adults should be allowed to view or listen
to whatever they want, and artists should not be
prevented from expressing themselves in their own
way—even if it offends some people.

W INTERNATIONAL

International Editor-In-Chief: ADAM WHITE
European News Editor: Jeff Clark-Meads
Chief European Correspondent: Mike H y
International News Editor: Peter Jones (London)

B CHARTS & RESEARCH

Associate Director/Retail Research: Geoff Maytield
Associate Director/Special Markets: Terri Rossi

Sr. Manager/Video, Archive Research: Bob Benjamin
Chart Managers: Anthony Colombo (Album Rock),
Constanza Garcia (Latin), Karen Fulgenzio (Dance/
Studio Action), Steven Graybow (Dance Crossover),
Doug Grober (Jazz/Gospel), Eric Lowenhar (Adult
Alternative/Classical), Mark Marone {Modern Rock),
Geoff Maytield (Pop Albums), Marie Ratliff (Country),
Terri Rossi (R&B/Rap), David Runco (Rock
Crossover), Marc Zubatkin (Video)

Systems Manager: James Richliano

Asst. Systems Manager: Michae! Cusson

Supervisors: Roger Fitton (retail), Ron West (radio)
Research: Ricardo C: ioni, Silvio Pietrol
Administrative Assistant: Paul Page

B MARKETING & SALES

Advertising Director, Music/Pro Sound: Jim Beloff
Advertising Director, Directories: Norm Berkowitz
Promotion Director: Sumya Ojakli

Advertising Services Mgr.: Melissa Subatch

N.Y.: Ken Karp, Andy Myers, Jon Guynn,

Alex Kelly, Dana Donato

Classified (N.Y.): Jeff Serrette, Chic Walker

LA.: Christine Matuchek, Arty Simon,

Marv Fisher, Melinda Bell

Nashville: Carole Edwards

Europe: Patricia A. Rod, Richard Chapman

U.K.: Niki McCarthy

Tokyo: Bill Hersey, Aki Kaneko

Milan: Lidia Bonguardo, 011-0362-58-44-24
Sydney: Mike Lewis, 011-61-2-699-6995

Canada: Kim Zayak 416-449-5155

‘@ PRODUCTION

Director: MARIE R. GOMBERT

Advertising Production Mgr.: John Wallace
Advtg. Production Coordinator: Lydia Mikulko
Systems Manager: James B. Dellert

Edit. Production Manager: Terrence C. Sanders
Asst. Edit. Production Mgr.. Drew Wheeler
Directories Production Mgr.: Len Durham

W ADMINISTRATION

V.P. & Executive Editorial Director: Lee Zhito
Divisional Controller: Peter Philipps

Directories Publisher: Ron Willman

Director of Database Services: Raymond H. Heitzman
Distribution Director: Edward Skiba

Circulation Manager: Hetaine Greenberg

European Circulation Mgr.: Sue Dowman (London)
Dealer Copy Sales: Brad Lee

Dir. of Licensing/Special Projects: Georgina Challis
Credit: Nick Calgiuri

Assistant to the Publisher: Mercy Cintron

W BPI PUBLICATIONS GROUP
President: JOHN BABCOCK JR.
President, BPI Europe Ltd: THEO ROOS

Industry Sacrifices Morals To Profits

PORNOGRAPHY DEGRADES FREE SPEECH

B BY EDWARD C. ARRENDELL Il

The controversy surrounding 2 Live
Crew has absolutely nothing to do
with the First Amendment. The real
issue is the impropriety of marketing
pornography to children.

The First Amendment was intend-
ed not only to protect the right of
American people to speak but to en-
courage development and articula-
tion of enlightened thought which
could uplift the American citizenry
and carry our society to greatness. A
society that allows free speech must
tolerate those who find kinship with
the lowest form of speech. Such peo-
ple do not represent the greatness of
America. They are the necessary
bowel movements that will inevitably
follow a great meal. Do not confuse
the two.

Unprincipled attorneys then use the
letter of the law in order to defeat the
spirit of the law and to collect legal
fees. These attorneys, record distribu-
tors, and retailers have formed a part-
nership with Crew to sell nonmusical
garbage to our children. Whenever
they are successful, they make our

country a worse place in which to live.

The controversy surrounding Crew
is not a racial issue. Crew is not a vic-
tim of America’s racial double stan-
dard. They raise this issue as a ploy
to garner support from frustrated

far more often than do black artists.
The only racism is the more subtle
work of those who hold this trash out
as representative of our society’s
proud, principled, and hard-working
black citizenry.

is not a victim
of America’s racial
double standard’

Edward C. Arrendell Il manages Wynton

‘2 Live Crew

Marsalis.

black nationalists and white liberals
with poor judgment or a guilty con-
science. Was Judas Priest black?
Rock musicians have been harassed
for years whenever American citi-
zens have found their material offen-
sive. White artists come under attack

The right of free speech is insepa-
rable from the responsibility for its
proper usage—the same responsibil-
ity that owners of gun permits must
accept or face criminal prosecution.
Far too many Americans today want
all of the rights but none of the re-

sponsibilities of citizenship.

I applaud those with the sense of
smell to distinguish food from feces
and the guts to fight to protect and
preserve our society’s wholesome-
ness. Like the Ku Klux Klan, Crew
must be tolerated, but their lowlife,
ignorant ideas should not be encour-
aged. Groups like 2 Live Crew, No
Face, and Bitches With Problems,
their producers, managers, lawyers,
and distributors are maliciously ex-
ploiting children and degrading wom-
en. Crew and other Crap artists are
fortunate that fair-minded Ameri-
cans enforce our Constituticn, even
for those people who make a mock-
ery of it.

For those of you who may not be
aware of what these artists and rec-
ord companies are promoting, here is
an example of the lyrics from a new
group, No Face, which records for
Rush Associated Labels in associa-
tion with Columbia Records.

“No Face just came here to f-k/
Possibly to get our d-ks sucked/ But
if we don’t get our d--ks sucked,
that's OK/ As long as I get some p—

(Continued on page 84)
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MODERN MORES

This letter is specifically addressed
to Ed Ochs, an editor of Billboard
magazine since 1979, who told a re-
porter for the Fort Lauderdale Sun-
Sentinel, “the music industry has
only itself to blame for a situation
that has tainted us all . . . The indus-
try must learn how to better police
its own music.” Ochs went on to say
that the attention surrounding 2
Live Crew’s ‘“As Nasty As They
Wanna Be” (an album that has sold
double-platinum) has been “embar-
rassing.”

Well, Mr. Ochs, let me update you
on the many changes in our modern
society since 1979: For starters, on
Oct. 20, a jury of six men and wom-

en acquitted 2 Live Crew of charges
the band had performed an obscene
show on June 10 at a Hollywood,
Fla., club to which only adults were
admitted. The jurors said they
found 2 Live Crew innocent because
their show had artistic and political
value and was not offensive to com-
munity standards. One juror, Susan
Van Hemert, 42, said, “I took the
whole thing to be a comedy.”

A couple of other points are in or-
der: First, Luther Campbell, a mem-
ber of 2 Live Crew and president/
owner of Luke Records, spent his
own money not only in defense of
the group but in defense of the First
Amendment rights of all citizens.

Second, the industry has recently
learned how to better police its own
music by use of a uniform sticker on
recordings with explicit lyrics. Luke
Records was one of the first compa-
nies to do this, and 2 Live Crew has

an album titled “As Clean As They
Wanna Be” in addition to the one ti-
tled “As Nasty As They Wanna
Be'!l
And third, take a look at the cul-
ture we live in. [ would rather have
my children and grandchildren lis-
ten to the “Nasty” album by 2 Live
Crew than have them watch the TV
soap operas’ sexually explicit
scenes; the sex channels that are
available to all of us via cable; or X-
rated movies which they can easily
see by sneaking into one of our mod-
ern 10-20-theater complexes. Also,
library books have no rating sys-
tem. And what about the triple-X-
rated videotapes available today?
In conclusion, Mr. Ochs, I'd like to
suggest you catch up with our
changing times or possibly think of
a change of occupation.
Joe Koisky
Miami

Billboard replies: Ed Ochs, our
editorial director of special issues,
was offering his personal opinion,
not the position of the magazine,
when he spoke informally with the
Sun-Sentinel reporter. He was not
aware he was going to be quoted in
an article, and he regrets any mas-
understanding that he may have
caused. Incidentally, he has been
with Billboard since 1981. And, at
last report, 2 Live Crew's album
had been certified platinum, not
double platinum.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Why Mom Hates Rap, Why It Doesn’t Matter
(And Other Notes On The Top 40 Crisis)

M BY SEAN ROSS

This column marks the debut of Vox
II—an occasional series of radio-re-
lated commentaries.

NEW YORK—Although the official
national tallies are a few weeks off, it
doesn’t look like a very good summer
for top 40. With the kids out of
school, and with top 40 having made
such an effort to superserve adults,
you would think the format would
have done better. Since so many
broadcasters are linking top 40’s cri-
sis to the notion that 25-54s hate rap,
let’s discuss two I know who do.

One, of course, is my mom, who
gave up on R&B when Otis Redding
died or, at the latest, when Smokey
Robinson left the Miracles. When she
hears rap, it is involuntary. What she
thinks of as rap is invariably noisy,
hostile, and dirty—because that’s
what she’s usually subjected to by
passers-by.

Mom, who is in her late 40s, is un-
likely to differentiate N.-W.A from a
Jody Watley record that contains rap,
but even if she did, she wouldn’t con-
sider the rest of “Friends” particular-
ly musical. She isn’t familiar with re-
cent novelty rap, but she heard the
first one—“Rapper’s Delight”—a lot
and never seemed too amused.

Mom has never listened voluntarily
to top 40 radio. Her tastes went,
roughly, from folk to R&B to country
to classical. She isn't likely to listen to
an “adult top 40” station either; there
wouldn’'t be much she wanted to
hear, even without rap.

Bob is a family friend, also in his
late 40s, who did listen to top 40 for
awhile. When I moved to Los Ange-
les in the mid-'80s, he began listening
to KIIS-FM, initially, he said, so we
would have something to talk about.
But after latching onto Madonna, the
Pointer Sisters, Cyndi Lauper, and,
inexplicably, “Weird Al” Yankovic,
Bob became one of those aduits that
top 40 PDs dream about. He knew
what number songs were on the Fri-
day afternoon countdown. He knew
what the daily cash song was and
may have actually called the contest
line occasionally, although he didn’t
particularly need the money.

Bob drifted away from KIIS about
the time that it went more adult in
1986-87 as a response to KPWR. So
adult top 40 isn’t the answer for
him—especially since he hasn’t been
particularly cognizant of any of the
other attempts to do adulit top 40
since the mid-'80s. When Bob tries to
listen to top 40 now, he hears the
things that most adults say they
don’t like—too much noise, too much
rap, not enough up-tempo pop—but if
somebody could re-create the variety
and the excitement of top 40 in the
mid-'80s, he might listen again, since
he was also putting up with music he
didn’t like in the mid-'80s.

In certain ways, 1990 seems like a

repeat of 1958—a musical transition
year in which the McGuire Sisters
bumped Elvis Presley from No. 1. Per-
haps “Ice Ice Baby” and “I Don’t Have
The Heart” only co-exist on some sta-
tions because not every top 40 PD has
yet recognized a sociological rift be-
tween those songs’ constituencies and
chosen one side or the other.

THE OTHER OPTION

If this is true, top 40 PDs have only
a few choices. Go adult. Get out. Or
the option that almost none of them
have adopted: Become WHYT De-
troit, play “Do Me” into “Unskinny
Bop,” and superserve 12-24. WHYT
added James Ingram only a few
weeks ago. It never officially added
“Something Happened On The Way

Vox il

To Heaven.” With the Nationwide
chain gone conservative, it remains
the country’s last bastion of the reac-
tion record.

WHYT’s path is not the one you
can reasonably expect many broad-
casters to choose in bad economic
times. With the possible exception of
its rival, WDFX, I don’t know of any
mainstream top 40 that has come to
grips quite as well with the notion of
dominating 12-24, rather than fight-
ing the whole world for 25-54. (Top
40/dance stations like to sell 12-24,
but for the wrong reason—because it
lets them avoid being labeled urban.)

A world of WHYTS is probably un-
realistic. It may not even be neces-
sary. If you believe that people like
Bob might listen to top 40 if given
some pop balance, and if you believe
that teens still like up-tempo pop—
something borne out by the success
of “Cradle Of Love” and “Love And
Affection”—there may still be anoth-
er option, doing top 40 as the variety
format it was intended to be.

The problem is that doing that
takes a special effort these days. 1990
is a lot like 1980. There were a few
hip, up-tempo hits in between the Air
Supply records 10 years ago—“Up-
side Down,” “Call Me,” “Take Your
Time (Do It Right),” “Crazy Little
Thing Called Love,” etc.—but there
were also a lot of great records you
never heard. Some, such as “What I
Like About You,” rose to the surface
years later. Most did not. You proba-
bly don’t know “I'm Alive” by Debbie
Cathey, but you might have enjoyed
it a lot more than “Never Be The
Same” by Christopher Cross. Had
you not, I would’ve had about 70 oth-
ers like it to play you.

Going through the list of what I
liked this year is a similar experience.
There are great up-tempo pop rec-
ords that top 40 radio could have
played. But with the exception of
““Jealous Again’’ by the Black
Crowes, few of them actually made it

to your desk. Although you should
have, there’s no particular reason
why you would know Nick Kamen’s
“I Promised Myself,” or Carlene Car-
ter’s “I Fell In Love” (or any other
up-tempo country/rock record), or
Erasure’s “You Surround Me,” (nev-
er a single), or Craig McLachlan’s
“Mona,” (a No. 2 U.K. record never
released here).

A BALANCED DIET

So if you want variety, you'll have
to work for it. Two years after “Red
Red Wine,” it may be time to start re-
viving records again. By the first
quarter of 1989, a lot of people were
talking about how much better top 40
was, and some of that may have had
to do with the fact that labels were
competing not just with each other
but with programmers’ collections.
By last fall, the revivals were over,
and much of the groaning about
product was back.

Seeking out a balance of hip prod-
uct seems like the best shot at re-
creating the spirit of '84. Some adult
top 40 PDs may think that’s what
they're doing. But their stations de-
pend less on what’s there than what’s
missing. KHMX Houston may be val-
ue-added when it plays “Thunder Is-
land” or “Start Me Up,” but that’s the
same thing early '80s ACs did when
they played “Good Lovin’” in be-
tween Air Supply and Robbie Dupree.

A final note. The last time top 40
did well with adults is when it stopped
asking them what they wanted. A
number of top 40 PDs are worried
about how “Suicide Blonde” is test-
ing. In 1983-84, when this format was
playing “Somebody’s Watching Me,”
“Electric Avenue,” and “Come On Ei-
leen,” there were 10 records on your
playlist that would have tested
worse—except that you probably
weren’t doing callout at the time.
1983-84 was the last time that a lot of
non-core listeners really seemed to en-
joy the format, and that was because
of the records they liked and the rec-
ords they wouldn’t admit liking.

If 1980 has happened again, will
there be another 19827 If it doesn’t, it
will be the first time in four cycles
that the format hasn’t finished a cir-
cular evolution. Statistically, it should
happen. There may be fewer 12-24s
than there were in 1958, but there
aren’t so many fewer than there
were six years ago. And there’s time
to grow your 12-24 listeners into
adults before the demo shrivels com-
pletely. (With DAB on its way, there
are so many things that can happen
to radio by 2000 that the idea of trash-
ing a perfectly good format to ride
the agewave is kind of silly anyway.)

The bigger question, with new
adult top 40s signing on every week,
is whether people are emotionally
ready to finish the cycle back to the
center and do what it takes to get
there. And the answer, thus far, is
not very encouraging.

Turtle Power? Lever Brothers’ annual singing-in-the-shower contest brought all
sorts of curious acts to Universal Studios in Hollywood, Calif., including “The
Middle Aged Pungent Dingy Turtles,” who are pictured performing “I'm A
Lifebuoy.” The Turtles were the regional winners in top 40 WKSE Buffalo, N.Y.'s
shower-singing contest.

Is Sun Setting On Moming Zoo?
Some Say Concept Has Had Its Day

EBY CRAIG ROSEN

LOS ANGELES—Has the Morning
Zoo—the hot concept for morning
shows dround the country during
the '80s—finally started to fade?

While some Zoo programmers in-
sist the concept is as strong as ever,
others admit the concept has evolved
in the last few years to where Morn-
ing Zoo no longer means the same
thing it did five years ago. KKBQ
(93Q) Houston Zookeeper John
Lander, for example, continues to
use the concept, but notes that Zoos
are ‘““slowly becoming a dying
breed.”

Even KQLZ (Pirate Radio) Los
Angeles programmer/morning
man Scott Shannon, who is credit-
ed with co-creating the Zoo con-
cept with Cleveland Wheeler at
WRBQ (Q105) Tampa, Fla., in 1980,
admits that “the days of calling it
a Zoo with three people laughing
and hitting a-drum are gone. Most
people have given up on it. There
are some that do it well, but the
pale imitations have fallen by the
wayside because of ratings.”

AC KFMB-FM (B100) San Diego
PD Mike Novak recently disbanded
“The Rich Bros. Morning Zoo,” a
well-regarded station mainstay
through the mid- and late-’80s. “We
got shot at from two or three sides by
other stations with multipersonality
morning shows,” he says. “It was
one unique thing that was taken
away from us. .. It lasted a long time
and did well, but it just kind of went
the way of all good things.”

Novak says the Zoo idea has been
played out in San Diego. “It is a con-
cept that, at least here, has run its
course ... The timing is different in
every market. I'm sure there are
markets out there where it is kicking
fanny all over the place. It also de-
pends on who is doing it.”

Don Anthony, president of person-
nel recruiting service Talent Masters,
feels that one reason why Zoos may
be declining is because there seems
to be a general shift in top 40 to
straightforward news anchors in an
attempt to lure adult listeners. But
the move to more news does not nec-
essarily mean the end of Zoo-like ra-

dio. “In one form or another, the
morning Zoo will be around for quite
awhile, but probably not to the de-
gree that they were in years past,” he
says.

Another reason why Zoos might be
declining is economics. Anthony
points out that a cast of six or seven
people can be expensive, with the
star making a six-figure salary and
six other players making a minimum
of $20,000. “It’s a sizable chunk of
money and if it is not producing, you
keep the person with the six-figure
salary and maybe two others.”

Others theorize that the Zoo con-
cept is suffering from a lack of tal-
ent. “For some reason, we aren’t gen-
erating enough new talent for big
companies to take advantage of,”
Lander says. He feels the early suc-
cess of Q105, WHTZ (Z100) New
York, and 93Q was often poorly imi-
tated. “A lot of people tried to key on
the success of those three stations,
but the problem is you can’t just take
the seeds and hope they will take.”

Adds Shannon, “I think a lot of the
problem is trying to make morning
personalities out of people who really
aren’t trained and lack the natural
ability.”

Anthony notes that while “‘the
name ‘Zoo’ may be all but washed up,
a number of other descriptions [for
similar programs)] continue to show
up.” He also says more country and
urban outlets are turning to the Zoo
concept.

And Shannon calls his Pirate Morn-
ing Crew a “more streamlined and
stripped-down” version of the Z100
Zoo. “There is a lot less aimless chat-
ter. Everything is better prepared
and more carefully structured.”

“I think the ingredients of it, a lot
of the components that made up the
early Zoos, are still extremely via-
ble,” he adds. “The camaraderie. The
family-at-the-breakfast-table attitude
with listener involvement.”

Shannon, who took the Zoo from
Q105 to Z100 in 1983, was pre-empt-
ed in Los Angeles last year by
KPWR (Power 106), which took the
Zoo name for Jay Thomas’ morning
show in hopes of throwing Shannon
off track before he could even

(Continued on page 24)
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Woman In Love, Barbra Streisand,
COLUMBIA

. Another One Bites The Dust,
Queen, ELEXTRA
. He's So Shy, Pointer Sisters, pLANET

. Lady, Kenny Rogers, LIBERTY
. Real Love, Doobie Brothers, warnER
BROS.
. The Wanderer, Donna Summer,
GEFFEN
. Upside Down, Diana Ross, moTtown
. Never Knew Love Like This
Before, Stephanie Mills, 20TH
CENTURY
9. I'm Coming Out, Diana Ross,
MOTOWN
10. Master Blaster, Stevie Wonder,
TAMLA
POP SINGLES—20 Years Ago
. I'll Be There, Jackson 5, moTowN
. We've Only Just Begun,
Carpenters, asm
. Fire And Rain, James Taylor,
WARNER BROS.
. Cracklin’ Rosie, Neil Diamond, uni
. Green-Eyed Lady, Sugarloaf, LigerTy
. All Right Now, Free, Asm
Indiana Wants Me, R. Dean Taylor,
TH

RARE EAR
. Candida, Dawn, 8eLL
. Diana, Diana Ross, MOTOWN
. Paris, Supertramp, aam
. Back In Black, AC/DC, aTLanTiC
. Soundtrack, Xanadu, mca
TOP ALBUMS—20 Years Ago
. Led Zeppelin lll, atLanTiC
. Abraxas, Santana, coLumeia
. Cosmo’s Factory, Creedence
Clearwater Revival, FanTasy

. Lola, Kinks, REPRISE

. It's Only Make Believe, Glen

. Third Album, Jackson 5, MOTOWN

. Sweet Babsy James, James Taytor,

ON O bW N =

CWE NOUE W N-

—

TOP ALBUMS—10 Years Ago

. Guilty, Barbra Streisand, coLumBia
. The Game, Queen, ELEKTRA

. One Steg Closer, Doobie Brothers,
WARNER BROS.

. The River, Bruce Springsteen,
COLUMBIA

. Crimes Of Passion, Pat Benatar,
CHRYSALIS

. Greatest Hits, Kenny Rogers,
LIBERTY

QWS & O & WNhH

-

Campbell, capiToL
WARNER BRO
. Get Yer Ya-Ya's Out!, Rolling

b Budget planning happens only once a year.

. 'Mad Dogs & Englishmen, Joe

S —— The opportunity to try Radio Track
* RigLThe Gold Rush, Neil Young, for two weeks free may never happen again.

COUNTRY SINGLES—10 Years Ago [
1. ST FermelFromiTREIDGRE 01 You redlly only have two choices.

Hazzard, Waylon Jennings, rca Try Radio Track now. Get instant access to what’s happening
. On The Road Again, Willie Nelson,

coLumBIA in Music and Rotations ali over the country. Save valuable moni-
. I’'m Not Ready Yet, George Jones, h d . 4 R A B n

v anamg toring time with instant print-outs of competitors’ music logs,
et o i powers, adds/deletes and more. And save money on auditorium

. I Believe In You, Don Williams, mca | . . : . .
*1 0d Habikts Hank Williams Jr. testing with instant updates of other market leaders” playlists.

FLERTRA/CURS Or, sit back and let your competition try Radio Track instead.

. Lady, Kenny Rogers, LIBERTY

. Hard Times, Lacy J. Dalton, In which case, you'll probably end up paying for it iater.

COLUMBIA
W

. Steppin’ Out, Mel Tillis, eLExTRA In more ways than one.
————"

[~ -] o N N b W N =

—

OW WON OO & W N

—

. Pecos Promenade, Tanya Tucker,
MCA

SOUL SINGLES—10 Years Ago

. Master Blaster, Stevie Wonder,
TAMLA

. More Bounce To The Qunce, Zapp,
WARNER BROS.

. Funkin’ For Jamaica, Tom Browne,
ARISTA/GRP

. Lovely One, The Jacksons, EpiC
. Another One Bites The Dust,

Queen, ELEKTRa 1515 Broadway, New York, NY 10036

* Wotunring Out, Diana Ross, New York: 212-536-5378  Dallas: 214-475-9380
. AW!'l”;ere Did We Go Wrong, L.TD.,

Nd W N =

. Let Me Taik, Earth, Wind & Fire,
ARC/COLUMBIA

. Let Me Be Your Angel, Stacy
Lattisaw, coTiLLION

10. He's So Shy, Pointer Sisters, PLANET

O 0 N O
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Easy WJIB Becomes Smooth Jazz WGDJ;
Bobh Glasco, Boh Gase Rise From Phoenix

BY THE TIME you read this, Em-
mis will have switched longtime easy
listening outlet WJIB Boston to
wCDJ (CD96.9—“Boston’s Smooth
Jazz.” David Lebow, currently Em-
mis’ director of research, is the new
GM; station manager Margaret Mur-
phy remains on, but will concentrate
on sales. Blake Lawrence from
WHVE Tampa, Fla,, is the new PD,
replacing Scott Apple. The initial
plans are for WCDJ to run jockless
for the first several weeks; current
staffers will be given the opportunity
to stay on.

Emmis VP/programming Rick
Cummings says WCDJ will play 34
vocals an hour; the remainder will be
instrumental jazz. Ironically, WJIB
was one of the easy listening stations
that made a huge foray into new age
programming for awhile. That was
followed by an equally publicized
“back to traditional easy listening”
period in which new age was limited
to 7 p.m.-midnight. The new format
will be more jazz oriented than the
previous night block.

The change comes with WJIB in
the midst of contract negotiations
with the American Federation of
Television and Radio Artists, which is
upset that Emmis wants staffers to
go from a five-day to a six-day week.
WJIB says the negotiations had no
bearing on the format change.

PROGRAMMING: MAINELLI RETURNS

Less than a year after leaving
WABC New York to go on sabbati-
cal, and a week after announcing that
he would join consultant Bill McMa-
hon, former PD John Mainelli is re-
turning to WABC as PD. He replaces
Valerie Geller.

At country KMLE, PD Bob
Glasco has resigned, effective next
Jan. 1 to work full-time for consul-
tant Rusty Walker, for whom he al-
ready consults KHEY El Paso, Tex-
as, and WUSN Chicago. T&R to
KMLE PD J.D. Freeman. Across
town, KZZP PD Bob Case, who was
PD of top 40 KUBE Seattle in 1983-
86, is returning to KUBE as OM/PD,
replacing the exiting Tom Hutyler.
Nationwide group PD Dave Robbins
wants to hear from KZZP candidates
at 614-224-9624.

Seth Mason, longtime GM of mod-
ern WXRT Chicago, has been upped
to the new position of VP for parent
Windy City Broadcasting. Station
manager Harvey Wells becomes
WXRT's GM. WXRT’s new MD is
KBCO Denver night jock Paul Mars-
zalek—former PD of WMAD-FM
Madison, Wis.

West Coast radio veteran Tom
Parker is the new OM at soft AC
KXL-FM Portland, Ore. He will do
afternoons on KXI-FM and will con-
tinue with middays on its N/T KXL-
AM. KXL-FM is a Unistar Special
Blend outlet; Parker is looking to go
local in other dayparts. Send T&R.

ND Ken Baker has been upped to
PD at adult alternative KOAI Dallas;
it is his first PD job in about 10 years.
Across town, at AC KRSR, Bill Pa-
sha has formally been named PD,
even though his release from former
employer WAPE Jacksonville, Fla,,
still had not been negotiated at press
time, something both sides now con-

sider a formality. WAPE is interview-
ing potential replacements for Pasha.

San Diego will have a new N/T
outlet around the time you read this.
Former business news station XE-
KAM, which had been off the air for
an extended period, will be back up
running a mix of Sun Network and
brokered programming. Luis Alva-
rado is station manager/PD.

Jay Cresswell is promoted from
promotions director to PD at WWLV
(Love 94.5) Orlando, Fla., replacing
Ron Koker, who stays on as MD/af-
ternoons. Root Broadeasting VP/op-
erations Ray Blastic is now GM, re-

D
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by Sean Ross with
Craig Rosen & Phyllis Stark

placing Jim Underwood. Jesse Scott,
last from WAQOA Melbourne, Fla.,
but best known for her work at WHN
and WNBC New York, is now doing
mornings, replacing Perry Moore.
WWLV recently went from easy lis-
tening to soft AC. Orlando’s other EZ
outlet, WSSP, is now running a soft
AC/adult alternative hybrid.

KGRX Phoenix will switch from
Satellite Music Network’s The Wave
to SMN’s adult alternative rival, The
Breeze, around the time you read this
... KCBS San Francisco has dropped
its five talk programs and is now all-
news ... With WRBQ-FM (Q105)
Tampa, Fla., morning man Cleveland
Wheeler going to a.m. drive on
WRBQ-AM by the time you read
this, he’ll need record service for the
experimental multigenre mix he’s
planning. Call him at Q105.

At WWMG (Oldies 96) Charlotte,
N.C,, p.m. driver Jon Brent is upped
to PD, replacing Keith Abrams. It's
his first PD job. Assistant production
director Ron Harper is now OM ...
Production director Terron Hutt is
now officially PD at urban KDKO
Denver, replacing Rod Peters. Gary
Ashton, formerly with crosstown
KHIH, is now doing nights.

Former WBLS New York PD Ray
Boyd has relocated to Atlanta and is
establishing a programming consul-
tancy. Boyd, whose first client is
WEUP Huntsville, Ala., can be
reached after Wednesday (31) at 404-
991-9445. WEUP needs a new PD;
Steve Murray is the new MD.

Longtime KLBJ-FM Austin, Tex-
as, MD Jody Denberg is the new PD
at crosstown KGSR. That station will
modify its adult alternative format to
lean in a more rock direction, featur-
ing the likes of Bonnie Raitt, Paul Si-
mon, the Neville Brothers, and Sting.
Dennis Constantine will consult.

Bruce Edwards from WSGL Na-
ples, Fla_, is the new PD at AC
WCAS Raleigh, N.C., replacing
Frank Johnson, who stays on as MD
... Morning man Beau Robbins adds
PD stripes at top 40 KKRD Wichita,

Kan. ... Kevin Webb has been
named PD/MD of top 40 WPFR Ter-
re Haute, Ind.

The Jacksonville, Fla.; area gets a
new oldies AM this week as country
WHOG becomes WQAI under GM
Jim Lawson and PD Brett Johnson
from WKKI Lima, Ohio. The WHOG
calls should follow the station’s for-
mer owners to Anniston, Ala.

Classic rock WFXS Chattanooga,
Tenn., has added currents and gone
mainstream album rock ... Top 40
KIOC (K106) Beaumont, Texas, PD
Neil Harrison leaves for the Hous-
ton local post with Atlantic.

PEOPLE: WQIK MOURNS MIZE

Country WQIK Jacksonville, Fla.,,
is mourning the death of 15-year GM
Bill Mize, who died Oct. 24, a week
after his second heart attack. Mize is
survived by his wife and four kids.

Mucho Morales goes from nights
at urban KKBT Los Angeles to after-
noons at crosstown KRTH-FM.
KKBT’s new night jock is production
director Sky Walker.

P.M. driver Malibu Sue is the new
MD at modern WDRE New York . ..
Herb Kent jumps from afternoons at
WGCI-AM Chicago to swing at rival
WVAZ. Across town, former WYTZ
night jock Steve Craig is doing swing
for WKQX.Steve Scott remains with
the station.

At top 40 WAVA Washington,
D.C., former KZBS (Z99) Oklahoma
City PD Brett Dumler, joins as APD.
Chris Taylor, who was named music
coordinator two weeks ago, is now of-
ficially MD ... Ralph Stewart, last
PD of adult alternative KNUA Seat-
tle, is the new MD at KTWV (The
Wave) Los Angeles.

Michael Newman, MD at KHMX
Houston, will follow PD Jeff Scott to
KSRR San Antonio, Texas, where
he'll be APD/MD. Look for KSRR to
lean more up-tempo, and possibly
more male ... At KKFR (Power 92)
Phoenix, APD Paco Lopez is now
handling MD duties. Also, Scott
Thrower from WEGX Philadelphia
joins the morning show.

Randy Miller, morning man at No-
ble’s top 40 KBEQ (Q104) Kansas
City, Mo., is transferring to mornings
at co-owned sports-talk XETRA (The
Mighty 690) San Diego. Miller’s side-
kick, Mary Glen Lassiter, and pro-
ducer/voice man John Scott will han-
die mornings at Q104.

Mike Frazer, who joined oldies
WWSW (3WS) Pittsburgh for week-
ends when crosstown WNRJ
changed format, is now doing after-
noons there, replacing Bumper Mor-
gan ... PM. driver Kim Carson exits
KJYO (KJ103) Oklahoma City. Night
jock Ronnie Rocket is named APD/
afternoons. Former KISQ Corpus
Christi, Texas, PD Todd Tucker joins
for nights ... Roxanne Smith re-
turns to afternoon news at KBCO
Denver from crosstown KDHT.

Midday jock Toni St. James is now
officially MD at urban KHUL (Kool
101) Memphis, reporting to new PD
Terry Alexander (Billboard, Oct. 27).
Also, WQQK Nashville MD Eddie
Rock joins KHUL as morning co-
host. Weekender Jasmine Sanders is
the new assistant MD at WQQK.

At N/T WLUP Chicago, p.m. driv-

for $10 million.

newsline...

STATION TRADING: Shamrock has announced that it will trade its KMGC
Dallas to Nationwide for its KWSS San Jose, Calif., and an unspecified
sum of money, believed to be about $5 million. Shamrock already owns
KABL San Francisco, raising the possibility of a Bay area simulcast
similar to Viacom’s KDBK/KDBQ. Also, Sherman has officially an-
nounced its long-anticipated purchase of WDFX Detroit from Hoker

CHARLES BANTA has been named group VP/radio for Greater Media, re-
placing Herb McCord. He was executive VP for Rich Communications.

BOB AUSFIELD is appointed to the new chief operating officer position at
BCB Broadcasting; he remains GM at WABY/WKLI Albany, N.Y.

NANCY LEICHTER has been upped from GSM to station manager at KQLZ
(Pirate Radio) Los Angeles, replacing VP/GM Simon T.

PETER McCOY is officially named GM of KJAZ San Francisco and presi-
dent of parent company KJAZ Inc. A former GM at crosstown KCBS,
he had been interim GM at KJAZ since May.

TOM HAYMOND is upped from GSM to VP/GM at KLTR Houston.

TIM DAVIDSON is upped from GSM to the new station manager slot at
KMGI Seattle. Bobby Rich remains VP/GM.

JOHN MOEN jumps from the GM job at WJQI Norfolk, Va., to the VP/
GM slot at crosstown WMXN. Elsie Sacra stays on as GSM.

RICHARD BUCKLEY, president of Buckley Broadcasting, is elected chair-
man of the Radio Advertising Bureau, replacing Great American’s
Carl Wagner. Heritage Media's Paul Fiddick is named vice chairman.
Edens Broadcasting’s Gary Edens is now finance committee chairman.

TERRY HARDIN is the new GSM at WFMS Indianapolis; he held the same
position at WMJI Cleveland and replaces Jan Knaus.

ers Steve Dahl & Gary Meier have
signed a new five-year deal with the
station ... WAMU Washington, D.C,,
night host Mike Cuthbert goes to N/
T WRKO Boston to co-host mornings
... Bob Ray Sanders joins N/T
KLIF Dallas for middays from a lo-
cal public TV outlet.

New AC outlet KCPX (K98.7) Salt
Lake City has set its new lineup. Lo-
cal TV person Tami Sanders joins
PD Jay Kelly in mornings. Gary
Zane goes from nights to afternoons,
switching with Mick Mackay. Late-
nighter Tom Timmons exits.

Former WFAS-FM White Plains,
N.Y,, PD Ken Pauli is now doing
weekends at oldies WFOX Atlanta.
Across town, album WKLS sends re-
search director Brian Greathouse to
MDY/ afternoons at album WVRK Co-
lumbus, Ga. ... James Lawson joins
top 40 WLUM Milwaukee for week-
ends; he also works weekends at
WBBM-FM ... Mike from WLUP-
FM Chicago joins album WWCD Co-
lumbus, Ohio, for mornings; PD Kel-
ly Gates goes to afternoons.

Album KCQR Santa Barbara,
Calif., adds two L.A. radio veterans
for weekends—former KROQ p.m.
driver Freddie Snakeskin and
KMPC overnighter Rachel Dona-
hue. Also, Kelly Cox from KOME
San Jose, Calif., joins for nights.
Tony Fornaro from WEA in Los An-
geles comes aboard from overnights.
They replace Kim Ketchel and John
Santarossa, respectively. Across
town at album KTYD, p.m. driver
Mark Avery is leaving to do voice-
work in LA

There was a happy ending for the
staffers displaced at urban WDKT
Huntsville, Ala., when that station
went silent in August. PD Jae Thom-
as is now doing afternoons at
WWWZ (Z293) Charleston, S.C., as

Stan Verette moves to mornings.
Olivia Fox is, as reported, across
town at WUJM. MD Jimmy Olsen is
now doing nights at WBLX-FM Mo-
bile, Ala. (Also at WBLX, Don Davis
joins for afternoons from WYCB
Washington, D.C.) And production di-
rector Robert Taylor is now doing
nights at urban WFXA Augusta,
Ga., replacing Jimmy Mack.

Former WQID Biloxi, Miss., APD/
MD Rick Lovett joins top 40 WOVV
West Palm Beach, Fla., for middays/
production ... Jerold Jackson joins
urban WWDM Columbia, S.C., for
middays from similarly formatted
WDZZ Flint, Mich. ’

EVENTS: ‘COULD’VE BEEN’ HAPPENS

It only took four years, but top 40
KHTY (Y97) Santa Barbara, Calif,, is
finally awarding the grand prize in
its 1987 high school spirit contest.
Y97 had promised Santa Barbara
High a Tiffany concert that fell
through. Now, just in time for S.B.’s
freshmen to graduate, the concert is
set to take place again, although no
date has been named.

Three days after the news broke
that former KIIS Los Angeles morn-
ing co-host Liz Fulton was suing
morning man Rick Dees over age
and sex discrimination, KIIS issued a
statement saying, in part, “changes
in on-air personnel are a routine part
of the broadcasting business. The de-
cision not to renew Liz Fulton’s con-
tract was based on routine program-
ming considerations and in no way
constituted sex discrimination.”

WYHY (Y107) Nashville is sending
a contest winner to Los Angeles to
“have dinner with the Simpsons.”
These particular Simpsons are a fam-
ily with that surname that Y107
chose from the L.A. phone book.
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THE GO-GO's EXPLODED ONTO THE SCENE IN 1981, AND THEIR DEBUT #1 ALBUM INCLUDES THE “RACKS: on tour this fall!

BIGSEST DEBUT ACTS IN HISTORY.

“@UR LIPS ARE SEALED” nouembe[ december
BEAUTY AND THE BEAT SOLD 2 172 MILLION COPI=S, MAEING THEM ONE OF THE "COOL JERK"

“WE GOT THE B=AI"
“I-EAD OVER HZALS”

“CET UP AND G3*
“WACATION"
“EEATNIK BEACH"

GREATEST COMPILES THE SMASH SINGLES FROM THE GO-GO's THREE BEST SELLING “YOU THOUGHT"

“I™M THE ONLY ONE”

AIBUMS —INCLUDING “WE GOT THE BEAT,” “VACATION" AND “OJR LIPS ARE SEALED.”  “muis Town’

“COILJERK" PRODUCED BY DAVID Z.

9% AZmt RECORDS. INC ALL RIGHTS RESEAVED
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CLife withour music is unthinkable,
Music withcat life is academic.
That is why wmy contact with music
is a total embrace.”

Excerpts from FIVDINGS

*Architectural Digest

Don Hunstein

Silvia Lelly Masotti

KThe gift of imagination is by no means an exclusive
property of the artist; it is a gift we all share; to some
degree or other all of us, all of you, are endowed with
the powers of fantasy.”?

e

Deuische Grammaophon
will miss Leonard Bernstein'’s

original Spirit.

LEONARD

In the performance of music, I can do things that would land me in jail
if1did them on an ordinary street corner. I can fume and rage and storm
at one hundred men in an orchestra and make them play this or that chord,
and get rid of all kinds of tensions and bostilities. By the time I come to
the end of Beethoven's Fifth Symphony, I'm a new man.3*

F Posselt




{Perbaps, after all, it is only
the artist who can reconcile
the mystic with the rational,

We musicians and dancers have this to say to ourselves: and who can continue to

Relax. Invent. Perform. Have fun.” reveal the presence of God
in the minds of men.»

BERNSTEIN — =

America’s Man of Music

Susesch Bayat/DG

Children must receive musical
instruction as naturally as
food, and with as much
pleasure as they derive from a
ball game... Only then will we
prodiice a generation of
Americans prepared to receive
the larger musical experience,
and to have the passion to
r’s the artists of the world, the feelers aid the thinkers, who will probe ever more deeply.?’
ultimately save us; who can articulate, educate, defy, insist, sing
and shout the big dreams. Only the artisis cai turn the ‘Not-Yet’
into reality.

Andreas Meyer-Schwickerath

Susesch Bayat/ DG

DEUTSCHE GRAMMOPHON
HAMBURG & NEW YORK

® 1990 DG/ PolyGram Records, Inc.



The Third Annual Silver Clef Award
Dinner and Auction
For the Benefit of
The Nordoff-Robbins
Music Therapy Foundation

Silver Clef Award
Honorees 1990:
BON JOVI

Jon Bon Jovi
David Bryan
Richie Sambora

Alec John Such
Tico Torres

Thursday, November 15,1990
Roseland, New York City

Dinner Chairman—Robert Krasnow
Honorary Chairman—Ahmet Ertegun
Master Of Ceremonies—Ron Delsener

The first Nordoff-Robbins Clinic in the United States
opens at New York University, November 1990.

By invitation only.
For further information contact (212) 541-7948.



RADIO Il

American Programming, Personalities Fly On Japanese Airwaves

LOS ANGELES—American pro-
gramming is big in Japan. Bay-FM
78 Tokyo, for example, runs Global
Satellite Network’s “Rockline”
and Sheridan Broadcasting Net-
works’ “Top 30 USA.”

Besides American syndicated
shows, Japan’s FMs also have cus-
tomized programs featuring Ameri-
can air personalities. Beverly Hills-
based International Service Cen-
ter serves as a go-between for
Japanese stations and American air
personalities. The company, run by
president Toshi Onogi, has created
several shows hosted by American
air talent for Japanese radio. It also
set up the deals for “Rockline” and
“Top 30 USA” in Japan.

Some of the shows created by ISC
for Japanese radio are the top 40-
oriented “L.A. Hot Shots,” hosted
by KPWR (Power 106) personality
Brenda Ross; and “L.A. Crossover
30,” hosted by KQLZ (Pirate Radio)
personality Shadow Steele. Other
programs include the AC “Minolta
Sound Impressive,” hosted by
KOST personality Laurie Sanders;
“New York Dance Tracks,” featur-
ing various DJs and mixers from
WRKS and WQHT (Hot 97) New
York; adult alternative “The La
Jolla Breeze,” programmed by
KIFM San Diego PD Bob O’Con-
nor and hosted by KIFM’s Greg
Faulkner; classic rock “Fame In
Dreams,” hosted by KLLSX Los An-
geles’ David Perry; and “Kissing
The Globe,” a show featuring air
personalities from KIIS Los Ange-
les, WXKS-FM Boston, WRKS, and
Kiss stations in London and Paris.

“We talk with the PDs in Japan
and they request some sort of show
based on a concept and we create
that show for them,” Onogi ex-
plains,

ISC is also involved in setting up
consultants Pollack Media Group,
WHTZ New York MD Frankie

Blue, and KOST Los Angeles PD
Jhani Kaye with Japanese radio
stations.

ISC’s Onogi and Tom Tada, man-
ager of international relations for
Japanese program supplier J-Plan-
et, contacted KIFM’s O’Connor af-
ter hearing one of the in-flight mu-
sic shows his company programs.
At first O’Connor was put off by the
call; he thought Onogi and Tada
were pitching him on a Japanese
syndicated show.

“The La Jolla Breeze” is heard
from 6 a.m.-8 a.m. seven days a
week on KISS Kobe in Osaka.
O’Connor and Mike Fischer, VP of
programming for Bob O’Connor
Productions, work two weeks in ad-
vance on the programming, record-
ing each show on a two-hour digital
audio tape and express-mailing it to
Japan.

O’Connor, who once produced a
syndicated show for the late MCA
Radio Network, finds working on
the Japanese show a refreshing al-
ternative. Because Japan has less
syndicated radio, syndicators don’t
need to pay major-market stations
compensation to air their shows, he
says.

AROUND THE INDUSTRY

Patricia Goodrich is the new di-
rector of the ABC Entertainment
Network. Goodrich, previously
manager of the entertainment net-
work, replaces Corinne Baldas-
sano, who was recently promoted to
ABC VP of programming. Also,
“Mrs. Bush’s Story Time,” ABC's
series featuring First Lady Barba-
ra Bush reading children’s stories,
is now being offered to any station
in markets where the local ABC af-
filiate has not cleared it. Call 212-
887-5585.

The next ABC “American Agen-
da Special,” focusing on the upcom-
ing elections, is set for Wednesday

(31). “Good Morning America” per-
sonality Charles Gibson will host
the one-hour live broadcast featur-
ing listener calls via an “800” num-
ber. The special is set to air on near-
ly 250 stations across the country,

NETWORKS |

SICATO

by Craig Rosen

and in nine of the top 10 markets.
Westwood One’s Thanksgiving
programming menu includes Mutu-
al Broadcasting’s “It’s A Thankful
Life With Jimmy Stewart,” a two-

hour special available for broadcast
from Nov. 19-25; “CMA Winners
Circle,” a two-hour show for airing
Nov. 19-25; “Young Black Men: A
Lost Generation?,” a 30-minute
special available Nov. 21-27; and
from WW1, “Pink Champagne On
Ice ... A Thanksgiving Salute To
The Eagles,” a three-hour musical
tribute available Nov. 22-25, and
“Casey’s Top 40 Million Sellers Of
The '80s,” a four-hour show avail-
able Nov. 22-25.

“Party America” is now being
sold and distributed by Glebal Sat-
ellite Network. The show was previ-
ously handled by MediaAmerica . ..
“Unheard Of, The Radio Broad-
casts,” is a new one-hour weekly
show featuring unsigned artists
and songwriters. The show is being
offered on a barter basis. For more
information, call 612-894-8792.

“Keys To The House,” a house
music show that originates from
KUQP Stockton, Calif., is now be-
ing offered nationally. Early affili-
ates include WDTR Detroit and
WKRB Brooklyn, N.Y. The show is
hosted by Marc The Lark and fea-
tures mixes by some of the coun-
try’s hottest house DJs. For more
information, call 916-922-4064.

Camille Bohannon, a 24-year
broadcasting veteran, has been
upped to a full-time anchor of NBC
Radio Networks overnight hcurly
newscasts. Bohannon has been a
part-time WW1 news anchor since
1987 . .. Satellite Music Network's
“Z-Rock 50” has landed the follow-
ing affiliates: WKQZ Saginaw,
Mich.; KICT Wichita, Kan.; WYKZ-
FM Albany, N.Y.; WIMZ Knoxville,
Tenn.; and WGIR-FM Manchester,
N.H.

NEW MUSIC SERVICE FOR PUBLIC RADIO

A planned new nationally-distributed, daily contemporary music service for
public radio stations seeks to fill the following positions:

PRODUCER: Responsible for overall sound, feature material, format plan-
ning, music and audience research. Supervises host, writers and engineers.
Subperb creative abilities and long-form radio music production experience
required. Comprehensive knowledge of international, regional American eth-
nic and contemporary multi-cultural progressive music. Strong musit and re-
cord industry contacts. Send tape w/resume.

HOST: Proven track record as an authoritative, accessible on-air presence
with strong interpretative and interview skills. Thorough knowledge of music
and industry contacts as per above. Send tape w/resume.

RESEARCHER/WRITER: Excellent radio script and promotional writing
skills. Knowledge of music as per above. Send writing samples w/resume.

PROJECT COORDINATOR: Responsible for station relations activities, in-
cluding clearances, newsletter and affiliate meetings. Experience with assem-
bly and analysis of statistical data. Send resume.

Dept. MC
WXPN-FM
3905 Spruce Street
Philadelphia, PA 19104-6005
Absolutely no phone inquiries.

Minorities and women urged to apply. EOE

it

We can recommend an
after-hours spot for the business |
Lraveler.

Fluff/ pillows. A concierze
who never sleeps. Room service
dreamed 1p by French chefs. A
well-equipped fitness club.Tc us,
these are important business
tools. Because Ma Maison is a
hotel develed Lo keeping you
happy in vour work. So after ali
the iong hours you put in, rekax. |
Get comfpriable.We'll have you |
ready for that power breakfest
overnighr.
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RADIO I

Stations Say

This is part two of a series on radio
stations that dupe the local press.

NEW YORK—PDs who have
“hoaxed” the media into writing
about their promotional activities say
those stunts garner much more press
than simple announcements or
straightforward promotions. Most
say they are willing to run the risk of
alienating local reporters because
these stunts generate plenty of street
buzz.

‘Hoax’ Pluses Outweigh Media Minuses

Some PDs feel they need these
stunts in order to get any local press
at all. WUSL Philadelphia PD Dave
Allan says it is difficult to get cover-
age in his market because two of the
local TV stations alsc own competing
radio stations. But when Allan re-
cently announced that his morning
team had been “suspended” for what
turned out to be bogus on-air re-
marks, WUSL got plenty of coverage
despite the fact that the suspension
turned out to be a hoax. The NBC af-

Promotions |

&eMarketing > -

LINK RECORDS 121 W.27th ST. SUITE 401 N.Y.,N.Y. 10001

Member of
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by Phyllis Stark

filiate, he says, made it the night’s
second story, right after the Persian
Gulf crisis.

KQKS (KS104) Denver PD Dave
Van Stone says his local news depart-
ments “are a little stuffy sometimes
and almost go out of their way not to
cover [radio events]. We could have
the most colossal story on earth. We
could have taken hostages and they
wouldn’t cover it.” But KS104's re-
cent “cash cow” promotion, in which
an actor gave away money without
identifying himself as a station em-
ployee, generated a great deal of
press.

Reporters say stunts like these
damage the credibility of the stations
and of radio in general, but PDs say
they are more interested in their lis-
teners’ reaction. “I'm not really con-
cerned about how credible I look to a
reporter,” says WVIC-FM Lansing,
Mich., PD Kevin Robinson, who intro-
duced night jock Freddie B. by pre-
tending for several days that Freddie
was a pirate broadcasting on WVIC's
frequency. “My job here is to serve
and entertain the listeners.”

“If anything, it adds credibility to
our slogan ‘untamed radio,’ ”’ says

Welcome to the luxurious
BelAge Hotel de Grande Classe

BELAGE

1020 North San Vicente Boulevard
West Hollywood, California 90069
Daily rates from $235.

Reservations and Information

1-800-424-4443

FAX 213/854-0926
TELEX 4955516: LEGG
APOLLO-PARS-SABRE
UTELL WORLDWIDE

©1990 Hotels of | Frmitage International
Member Smaltl Luxury Hotels and Resorts

WAAF Worcester, Mass., OM Ron
Valeri. He duped the local media by
putting his new p.m. driver, Bill Whi-
teman, on a billboard reading “I need
a job” for several days and then “hir-
ing” him after an on-air audition.

PDs claim these stunts have not
dramatically affected their relation-
ships with the local media. Although
top 40 KKRZ (Z100) PD Mark Capps
pulled the billboard stunt with morn-
ing man Humble Billy Hayes, he says,
“It may have pissed off one or two re-
porters, but it hasn’t affected the rela-
tionship with the media in general.”

“The media duped themselves [be-
cause] nobody checked into it,” says
Valeri. “I'm sure that WAAF never
lied to the media. We were Hansel
and Gretel leaving a breadcrumb trail
a mile long for these people.” And al-
though Valeri says some reporters
are still unhappy with the station, he
has found that “most are forgiving.”

“The paper is responsible for what
they write,”” says Robinson. “We
were careful not to violate the public
trust by covering it as a news story
on our airwaves.” WVIC’s stunt, he
says, has “put the newspaper on alert
for all of the stations. In a way it's
good because this is such a small
town that the paper is kind of hokey.
It’s made the paper a little more repu-
table in covering radio.”

But WVIC’s stunt was not without
fallout. Robinson recently was told
about a memo from the GM at the lo-
cal CBS-TV affiliate that, he says, in-
structed the GM’s reporters not to
cover any WVIC event “unless the
building is burning down.”

HAUNTED HOLIDAY PROMOS

AC WMGK (Magic 103) Philadel-
phia morning man Harvey and side-
kick Julie Roberts will “haunt” a
winner’'s home. Listeners were asked
to decorate the outside of their homes
and submit their addresses to the sta-
tion. From Oct. 17-24, Magic staffers
looked for the best-decorated-home.
The morning team will be at the win-
ner’s home on Halloween night,
Wednesday (31), giving bags of toys
and candy to the first 103 trick-or-
treaters. The winner will also receive
a new stereo.

Top 40 WAPW (Power 99) Atlanta
is planning a Halloween Monster
Run in Piedmont Park Sunday (28).
Participants are encouraged to run
the 5-kilometer race in costume.
Prizes will be awarded for best cos-
tume, best centipede (multiple run-
ners in a single costume), and best-
decorated homes surrounding the
park.

Top 40 WYHY (Y107) Nashville’s
fourth annual casket race is also Sun-
day (28). Teams of listeners will race
through an obstacle course carrying
a casket with a bucket of water in it
... AC WMYX Milwaukee and the lo-
cal Fox TV affiliate staged a Great
Pumpkin Party for children Oct. 27; it
featured a costume parade, hayrides,
a haunted house, and a petting zoo.

IDEA MILL: QUAKE REMEMBERED

Album KRQR (The Rocker) San
Francisco marked the anniversary of
the northern California earthquake
with a live morning-show broadcast
Oct. 17. The site chosen for the broad-
cast, the Justin Herman Plaza, over-
looks the Embarcadero Freeway,
which was destroyed by the quake.
(Continued on page 24)
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PROMOTIONS AND MARKETING

(Continued from page 21)

In Los Angeles, N/T KFWB pro-
duced and distributed an earthquake-
preparedness video for children.

Mudslinging has gotten fierce in
the Minneapolis gubernatorial race,
so top 40 KDWB made cardboard
blowups of the candidates and invited
listeners to sling real mud at them.
Rival WLOL’s morning show re-
sponded to reports that Republican
candidate Jon Gruseth had held a
pool party at which he skinny-dipped
with 14-year-old girls by forming the
“Prince for Governor” committee
and recording “Me So Gruseth” to
the tune of “Me So Horny.”

Jerry Clifton’s New World Com-
munications consultancy and WPGC
Washington, D.C., have launched an
anti-gang-violence campaign that
now includes WPOW Miami, WHYT
Detroit, KIIS Los Angeles, KIMZ
Dallas, WXYV Baltimore, KSFM
Sacramento, Calif., and WBLX-FM
Mobile, Ala. The stations are current-
ly working on getting political candi-
dates to support the campaign and
encouraging local merchants to sell

Stop The Violence T-shirts. On
Thanksgiving Day (Nov. 22), they
will be promoting a day of peace. In-
terested stations can contact CLiff
Berkowitz at 714-621-1455.
Although most of this year’s
“Country Cares” radiothons for St.
Jude Children’s Research Hospital
will take place in February, several
stations are set to air the event in No-
vember, including WWWW Detroit,
WUBE Cincinnati, WGAR Cleve-
land, WCUZ Grand Rapids, Mich.,
and KROW Reno, Nev. “American
Country Countdown’’ host Bob
Kingsley and Alabama’s Randy
Owen will host this year’s event. A
four-hour fantasy-concert segment
will include performances from Clint
Black, Garth Brooks, Randy Trav-
is, Highway 101, and several others.
WYSP Philadelphia is awarding a
contest winner a private concert by
the Mamas & the Papas in the win-
ner’s living room ... To mark flyjock
Tom Joyner’s fifth anniversary of
commuting between daily shows on
KKDA-FM Dallas and WGCI-FM

MORNING Z00

(Continued from page 12)

launch Pirate. “We didn’t change
the show significantly,”” says
KPWR PD Jeff Wyatt. “We just
changed the name. We wanted to
give Scott a headache and it
worked.”

Shannon counters, “They never
really did anything. They just called
it a ‘Zoo’ and that is about it. What
Mark and Brian do is the closest
thing to a Zoo concept here, which is
not to say that they . . . ripped it off.
They have basically managed to
capture the spirit of the Zoo.”

Ironically, two of the best-known
Zoos in the country—those at 2100
and Q105—have gone through ma-
jor people changes this year. Z100

switched from Shannon’s first suc-
cessor, Brian Wilson, to Gary Bry-
an. Q105 recently replaced Wheeler
with Mike Elliot. Yet, while Q105 is
a much different radio station from
a year ago, it made a point of hold-
ing on to the Morning Zoo name.

Similarly, Z100 PD Steve Kings-
ton says, ‘‘Morning Zoo as a concept
is far from dead and gone. It’s great
radio and there is always room for
great radio.” Even in a transitional
phase between major personalities,
Kingston says he “absolutely’” nev-
er even thought of abandoning the
Zoo. “Z100 is the Zoo. The Zoo is
Z100. We never thought of giving
up the franchise.”

Chicago, WGCI and American Air-
lines are giving five listeners round-
trip tickets to anywhere in the conti-
nental U.S.

American Women in Radio and
Television Is seeking entries for its

National Commendation Awards
Program. Entries will be judged on
how they contribute to the advance-
ment of women, address an area of
interest or concern to women, or have
an impact on women'’s issues. Pro-

grams must have aired in calendar
year 1990. Entries are due Jan. 7. For
more information, call 202-429-5102.

Part-timer Bob Potter has been
named assistant promotions director
at top 40 KZZU Spokane, Wash.

CD Storage Cabinet. Arc you looking for a way to
store and lock your valuable CD’s? Our storage cabinet holds
840 CD’s in their jewel boxes for immediate access to your pro-
grammer or disc jockey. Steel construction

with 3 lockable drawers and
stackable. 4ft x 2ft x 2ft.

LIFT Discplay Inc. 115 River Road,
Edgewater NJ 07020, Tel.:201/945 8700,
945 8863, 9458412, Fax: 201/945 9548,

LIFT.

Systems withafuture.

Billboards
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Dave Brown
WWDC-FM Washington, D.C.

MOST HERITAGE ROCK outlets have had to deal
with a classic rock rival in the last four years, but
WWDC-FM (DC101) Washington, D.C.’s case was dif-
ferent. Having come to grips with the presence of clas-
sic rock WCXR, DC101 suddenly had to deal with a sec-
ond classic-leaning station, WJFK, whose morning man,
a certain disgruntled ex-employee named Howard Stern,
seemed to have a personal vendetta against DC101 and
his morning successor, The Greaseman. And that didn’t
include the shares that went to modern WHFS or Balti-
more’s WIYY (98 Rock).

Six months ago, DC101 had fallen to a 2.5 share 12
plus. But in the recently released summer Arbitron,
DC101 was up 2.94.3, tying it with WCXR (3.9-4.3) and
putting it well ahead of WJFK (1.9-2.0). In 18-34, DC101
was up from the high-fours to the mid-eights, ahead of
WCXR in the mid-sevens. In mornings, the Greaseman
was up 2.9-5.3 vs. Stern’s 3.4-3.1 drop. (In 18-34 men,
DC101 leads the market in mornings with roughly a 14
share to Stern’s 11.)

For four years, DC101 VP of operations and program-
ming Dave Brown tried the same strategy as a lot of
heritage rockers. He fought DC101’s “black T-shirt” im-
age from the early '80s by going more adult and tried to
battle WCXR and WJFK head-to-head for the classic po-
sition. But this winter, with the input of the Research
Group, DC101 added more currents, tightened the Ii-
brary, and began positioning itself as the different-
sounding rock station in the market. It also made the
controversial decision, since rescinded, to turn Grease-
man’s, show into a more-music program.

Brown, who played the first record on DC101 15 years
ago, claims that even at the station’s nadir, “there was
never any panic.” DC101’s cume, as well as its spotload,
remained relatively consistent. “Obviously we weren’t
thrilled about it, but we never panicked. The staff and
management team had been together a long time. We
had been [on the bottom] before, and we were there
when GM Goff Lebhar joined us.

“We had beén too broad before, so we cut the music
down by a couple of thousand song titles to about 600-
700 tracks. We may actually be more current than
WHFS now if you combine currents and recurrents. The
biggest thing we're trying to communicate now is that
we play variety,” says Brown.

By the time DC101 was revamped, Brown says, “the
competition was knocking us. The media was knocking
us. We had to re-create the feeling on the air, and within
the station, that we’d won a lot of Super Bowls and that
we were just as good as anybody else. We used a lot of
listener comments, and still are. We also had listeners on
our TV spot talking about how the station had changed.
We had a hard time getting people to say good things at
first, but I felt if people said good things about us it
would be contagious.”

Even though its changes took it out of head-to-head
competition with WCXR and WJFK, DC101’s music is
still more conservative than, say, 98 Rock. In late Octo-
ber, its heavies included some songs that were recur-
rents for most other album rockers—“Before You Ac-
cuse Me” by Eric Clapton, “Jealous Again” by the Black
Crowes, and “Never Do That” by the Pretenders. Its
currents still lean toward heritage artists, and hard rock
is dayparted until 7 p.m.

This is DC101 at night: Jeff Healey, “While My Guitar
Gently Weeps”; Joe Walsh, “Rocky Mountain Way”’;
Heart, “All I Wanna Do Is Make Love To You”; Aero-
smith, “Walk This Way”; REO Speedwagon, “Riding
The Storm Out”; INXS, “Suicide Blonde”; Romantics,
“What I Like About You”’; House Of Lords, “Can’t Find

My Way Home”; Badfinger, “Day After Day”; and Skid
Row, “I Remember You.”

DC101 has traditionally shown up in the one-share
range in Baltimore, 45 miles away. 98 Rock, meanwhile,
pulled an unprecedented 1.8 share in Washington this
spring. When DC101 hired 98 Rock’s Kirk McEwen sev-
eral months ago—and welcomed him with a party at a
Baltimore club—it didn’t sit well with 98 Rock PD Russ
Mottla who has attacked DC101 on-air, and who fre-
quently accuses DC101 of copying WIYY.

Brown allows that he does watch 98 Rock for records.
But he denies there is more of an influence than that. “I
consider them more Rock 40, to the extent that format
still exists. Our listeners want variety, but they still
want classic rock also. 98 Rock is much more current
and can afford to be because they have less CHR compe-
tition. They play some top 40 things that I wouldn’t even
consider.”

And he also denies that there’s any grudge match be-
tween DC101 and WIYY. “We’d like to do well in Balti-
more, but Washington is our main concern. I've never
met Russ and I think he’s doing a great job there. I have
nothing personal against Russ.”

In fact, if Brown has anything personal against any
other station, he has no intention of saying so in public.
When DC101 was being slagged off by its competitors,
Brown says, “I wondered how anybody could claim they
knew what was going on here. I would never second
guess what another station is doing.”

Brown is lavish in his praise of WCXR—“I didn’t ex-
pect the immediate success they had, but I never
thought they wouldn’t last. Led Zeppelin on their station
is just as good as Led Zeppelin on ours”}—and of Stern,
whose competition with Greaseman he describes as “a
battle of 20-game winners.”

The decision to turn Greaseman’s high-profile morn-
ing show into a more-music program wasn’t an attempt
to counterprogram Stern, Brown says, but was meant
“to keep things fresh and give him time to do new and
different things.

“Greaseman is a gutsy performer. There’s been a lot
of stuff said and written about how he’s not as good or
how he’s burnt out. He never let that affect what he was
doing on the air. He continued to put out a great product
and continues to do so now.”

Greaseman does his show for a studio audience of
about 25-30 people three days a week now. He’s also one
of the few major-market morning men who reads his

_own news, although he does so in the guise of a big-

voiced Byron MacGregor-type newsman named Rod
Alan Fritz. (DC101 has gone as far as cutting the type of
image promos about Fritz that TV stations run for their
anchors.)

Brown arrived at DC101 before its first PD (Dwight
Douglas) and its first MD (Denise Oliver). Douglas went
on to national consulting fame. Oliver took a network
post. Brown—who has been PD several times—has kept
a relatively low profile. He admits that he hasn’t always
been easy for record people to reach, largely because he
didn’t take himself off the air until recently.

That notwithstanding, Brown’s current campaign is
to raise DC101’s profile in the record community. “I
don’t think we've ever really gotten our fair shake from
record companies. We have good relationships, but
there have been times over the years where we were
shortchanged on promotions. It could be because 1
haven’t spoken to them the way I should, but if you look
at WMMR Philadelphia or WBCN Boston, and we rank
with them for being highly rated over the years and
breaking new music.” SEAN ROSS
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
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an| 9 | 2 7 MAXI PRIEST CHARISMA 91384 (9.98) BONAFIDE NEW ) 1 THE GETO BOYS DEF AMERICAN 24306 (8.98) THE GETO BOYS
18 | 15 | 15 | 28 | ENVOGUE a atiantic s2084 (2.98) BORN TO SING 71 | 58 | 62 | 8 | JONATHANBUTLER .VE 1361/RCA (9.98) HEAL OURLAND
20 | 22 | 10 | LALAHHATHAWAY virin 91382 9.98) LALAH HATHAWAY 72 | 74 | 81 | 3 | COOLCATLANTIC82149(5.98) LIFE IN THE GHETTO
20 | 17 | 14 | 14 | THETIME @ pastey Park 27490/REPRISE (9.98) PANDEMONIUM 73 | 72 | 88 | 9 | GUCCICREW Il Gucci 3327/HOT (8.98) G4
21 | 21 | 21 | 10 | BRANFORD MARSALIS QUARTET/T. BLANCHARD MO oUEo e el 80 | 69 | 44 | MICHEL'LE @ RUTHLESS 91282/ATCO (3.98) MICHEL'LE
2 | 22 | 17 | 13 | DNICE ave 1202/mch 098) I RICE (5| 88 | 89 | 12 | GEOFF MCBRIDE ARISTA 8543 (9.98) DO YOU STILL REMEMBER LOVE
23 | 23 | 20 | 21 | SNAP @ amistas536(0.98) ORIDIECES 93 | 95 | 6 | FORCEM.D'STOMMYBOY 25893/REPRISE (9.98) STEP TOME
N2
2 | 24 | 19 | 12 | SPECIALED profiE 1297 9.98) o @D 86 | 94 | 3 | NOFACERAL46837/COLUMBIA (9.98 EQ) WAKE YOUR DAUGHTER
25 | 25 | 27 | 11 | OLETA ADAMS ronTana 846 3a6/MERCURY (9.98 EQ) CIRCLE OF ONE 78 | 56 | 42 | 20 | SOULIISOUL @ vIRGIN 91367 (9.98) VOL. 1l 1990 - A NEW DECADE
JANET JACKSON &° 7 BRENDA RUSSELL A&M 5271 (9.98) KISS ME WITH THE WIND
26 | 2 | 30 | 57 | agms3970(598) JANET JACKSON'S RHYTHM NATION 1814 |96 |17
@ 30 | 34 | 15 | DENISE LASALLE maLaco 7454 9.98) STILL TRAPPED 80 | 76 | 74 | 67 | THE2LIVECREW A LUKE 107 (9.98) AS NASTY AS THEY WANNA BE
31 36 5 TAKE 6 REPRISE 25892 (9.98) SO MUCH 2 SAY 81 82 72 7 SOUNDTRACK CAPITOL 94244 (9.98) RETURN OF SUPERFLY
@ 38 | 48 4 TODAY MOTOWN 6309 (9.98) THE NEW FORMULA 82 | 67 | 55 | 13 | THREE TIMES DOPE ARISTA 8615 (9.98) LIVE FROM ACKNICKULOUS LAND
30 28 29 25 POOR RIGHTEOUS TEACHERS PROFILE 1289 (9.98) HOLY INTELLECT 83 77 75 11 STANLEY CLARKE/GEORGE DUKE EPIC 46012 (9.98EQ) 3
@D 42 | 52 | 3 | GERALD ALSTON MOTOWN 6302 (9.98) OPEN INVITATION 8 | 84 | 76 | 15 | KIDSENSATION NASTY MX 7018 (8.98) ROLLIN' WITH NUMBER ONE
CLARENCE CARTER
@2)| 3¢ | 35 | 10 | BASICBLACK moTowN 6307 (9.98) BASIC BLACK NEWD | 1 | igan 068 (5.98) BETWEEN A ROCK AND A HARD PLACE
33 29 28 22 ICE CUBE @ PRIORITY 57120 (9.98) AMERIKKKA'S MOST WANTED 86 91 == 2 ROBBIE MYCHALS ALPHA INT'L 70952 (9.98) ROBBIE MYCHALS
34 | 3 | 39 8 KOOL G RAP & D.J. POLO COLD CHILLIN' 26165/WARNER BROS. (9.98) WANTED: DEAD OR ALIVE 87 | 8 | 8 $ MICHAEL STERLING NEW 1060/0N TOP (9.98) TROUBLE
35 35 33 8 C.P.0. CAPITOL 94522 (9.98) TO HELL AND BLACK 88 78 57 30 DIGITAL UNDERGROUND A TOMMY BOY 1026 (9.98) SEX PACKETS
36 33 31 51 TROOP @ ATLANTIC 82035 (9.98) ATTITUDE 89 92 82 52 SIR MIX-A-LOT @ NASTY MIX 70150 (9.98) SEMINAR
37 | 32 [ 2 | 13 | LUKE ffggmmg ggz LIVE CREW ® BANNED IN THE U.SA. 90 | 81 | 64 | 20 | GLENN JONES sve 1181/RCA (9.98) ALL FOR YOU
38 27 24 34 LISA STANSFIELD A ARISTA 8554 (9.98) AFFECTION 9] 96 77 120 KWAME & A NEW BEGINNING ATLANTIC 82100 (9.98) A DAY IN THE LIFE
65 85 3 TEENA MARIE EPIC 45101 (9.98 EQ) IVORY 92 75 96 12 M.C. SMOOTH CRUSH 254/K-TEL (8.98) SMOOTH & LEGIT
A
50 | — | 2 | THEBOYSwmoTown63020.98) THE BOYS S R e MIDNIGHT STROLL
41 | 37 | 32 | 28 | PUBLIC ENEMY A DEF !AM 45413/COLUMBIA (9.98 EQ) FEAR OF A BLACK PLANET 97 | 93 3 D.J. KOOL CREATIVE FUNK 7000/S0H (9.98) THE MUSIC AIN'T LOUD ENUFF
42 39 37 60 AFTER 7 @ VIRGIN 91061 (9.98) AFTER 7 95 73 65 12 KID FROST VIRGIN 91377 (9.98) HISPANIC CAUSING PANIC
@ 49 | 8 4 ROBIN HARRIS WING 841 960/POLYDOR (8.98 EQ) BE-BE'S KIDS NEW) 1 UZI$ BROS ORIGINAL SOUND 8890 (8.98) KICK THAT THANG
44 41 40 21 MILIRA APOLLO THEATRE 6297/MOTOWN (9.98) MILIRA 97 83 | 80 66 BABYFACE A? SOLAR 45288/EPIC (9.98 EQ) TENDER LOVER
45 | 40 | 38 | 25 | X-CLAN 4TH& B'War 444 019/1SLAND (9.98) TO THE EAST, BLACKWARDS NEWD | 1 | DANADANEFROFIE 1298 (9.98) DANA DANE 4 EVER
46 45 59 6 SAMUELLE ATLANTIC 82130 (9.98) LIVING IN BLACK PARADISE 9 90 79 6 DWIGHT SILLS COLUMBIA 46089* (9.98 EQ) DWIGHT SILLS
47 43 41 10 MASTER ACE cOLD CHILLIN' 26179/REPRISE (9.98) TAKE A LOOK AROUND 100 98 99 17 K-SOLO ATLANTIC 82108 (9.98) TELL THE WORLD MY NAME
59 = 2 CARON WHEELER EMI 93497 (9.98) UK BLAK (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Al} albums
49 46 46 8 M.C. CHOICE RAP-A-LOT 105 (8.98) THE BIG PAYBACK available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices

(indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices.

Fram the debut albumn

Try My Lewe [ 75071333 121040 §1
Produear: Gary Wosten

tar Science Art Productiong

Exgcintive Froducer: Tony Rome for

Rome Gold Enfertoinment & Alonzoe Brown .
Managed by Tony Romd Tar Rome

Gald Entertoinmeni

Monagamens Inc.

28

BILLBOARD NOVEMBER 3, 1990




DELICIOUS VINYL PRESENTS MUSIC FROM an
THE MOTION PICTURE MARKED FOR DEATH K5

VINTYL

FEATURING
DELICIOUS VINYL
ARTISTS:

KENYATTA
“l WANNA DO
SOMETHING
FREAKY TO YOU”

TONE-LOC
“I JOKE BUT
I DON’T PLAY”

YOUNG MC
“PICK UP THE
PACE (1990)”

THE BRAND NEW
HEAVIES
“PUT THE FUNK
BACK IN IT”

N’DEA DAVENPORT
“QUIET PASSION”

ATTIC BLACK
“RATS CHASE CATS”

MASTERS OF
REALITY
“DOMINO”

DEF JEF
“THE SHADOW
OF DEATH”

BODY & SOUL
“YA GETS NONE”

AND THESE
OTHER ARTISTS

MELLOW MAN ACE
“WELCOME TO
MY GROOVE”

SHABBA RANKS
‘“ROOTS & CULTURE”

PLUS 4 SONGS
AVAILABLE
ONLY ONCD

JIMMY CLIFF
“JOHN CROW”
“REBEL IN ME”
“NO JUSTICE”

PETER TOSH
“STEPPIN’ RAZOR” AVAILABLE ON COMPACT DISC, CASSETTE & LP 443 002




03 OF THINGS CAN MAKE YOU HAPPY
ONLY ONE CAN MRKE YOU DANCE.

WHATCVER
MAKES
YoU HAPPY

(86123)

The rhythm is so funky, so infectious, once you hear it
you can't sit still. Bound to be #1 from Ten City.
From their new album STATE OF MINC.

Remix and Additional Production by David Morales for
Def Mix Productions

r
LS
Get with the Program!

© 1990 Adantic Recording Corp. A Time Warner Compony

w TERRIROSSI'S

RHYTHM
 SECTION

GET WITH THE PROGRAM: Radio activity on this week’s chart is con-
centrated on releases from established acts. Seventy-three stations give the
nod to “Only Human” by Jeffrey Osborne (Arista), which debuts at No. 57.
At No. 75, Loose Ends returns with “Don’t Be A Fool” (MCA), with 41
station reports. Other records making double-digit impact: “Keep Our Love
Alive” by Stevie Wonder (Motown), 27 stations; ‘““You Don’t Have To Wor-
ry” by En Vogue (Atlantic), 23; “New Power Generation” by Prince (Pais-
ley Park), 22; “Sensitivity” by Ralph Tresvant (MCA), 22; “The First Time”
by Surface (Columbia), 15; “Cruise Control” by Najee (EMI), 15; “When
You Cry” by the Winans (Qwest), 13; and “Love Me Down” by Freddie
Jackson (Capitol), which gains 12 stations. Tracks from three other acts
perform well this week: “I'll Do For You” by Father MC (Uptown) gains 13
adds; “Whatever Makes You Happy” by Ten City (Atlantic) gains 12; and
“Friendz” by the Wooten Brothers (A&M) earns 12.

Most labels plan for a strong fourth-quarter and schedule releases from
their most important artists at that time. This year the number of releases
by major artists is unprecedented. Label executives find themselves choos-
ing between gaining necessary airplay for the surefire hits and convincing
radio to give new artists the requisite time to develop. The battle for chart
presence among major artists is ferocious, and developing artists may have
to wait for subsequent releases to get the visibility they need to become
tomorrow’s superstars.

HOUSTON UPDATE: “I'm Your Baby Tonight” by Whitney Houston
(Arista) gains three stations: WIKS New Bern, N.C.; WLWZ Greenville,
S.C.; and WEBB Baltimore. It is now on 107 of the panel’s 108 radio sta-
tions. “Baby” has rapidly ascended radio playlists, as demonstrated by top
10 listings at KDKO Denver (10-2); KBLK Tulsa, Okla. (11-8); WILD Bos-
ton (22-10); and WRKE Ocean City, Md. (16-10). In its third week on the
chart, “Baby” also gains the Power Pick/Sales award.

30, MAYBE A CRYSTAL BALL HELPS: Last week, even a blind man
could see that “Merry Go Round” by Keith Sweat (Vintertainment) would
be this week’s No. 1. What could not be determined was the fallout at radio
combined with the snowballing strength of “So You Like What You See”
by Samuelle (Atlantic), which gains slight increases in radio and retail
points this week. That leaves other contenders for upcoming No. 1s—this
time, you can pick them: “Love Takes Time” by Mariah Carey (Columbia)
ranks No. 2 in total radio points, only slightly behind “So You Like.”
“Love” gains WFXA Augusta, Ga., giving it 108 reporters. It is No. 1 at 11
stations, including WVEE Atlanta, KKDA Dallas; KMJQ Houston; KSOL
San Francisco; WILB Detroit; KPRS Kansas City, Mo.; and KHUL Mem-
phis. “B.B.D. (I Thought It Was Me)?”” by Bell Biv DeVoe (MCA) has re-
ports from 99 stations, gaining WDAS Philadelphia and WIMH Greens-
boro, N.C. Six stations list it at No. 1, including WEBB Baltimore; XHRM
San Diego; and WZAK Cleveland. And, making a surge into the top five,
“Livin’ In The Light” by Caron Wheeler (EMI) has reports form 102 sta-
tions, adding KDAY Los Angeles. It is No. 1 at WVKO Columbus, Ohio,
and WHUR Washington, D.C., and has 35 top five reports.

HOT R&B SINGLES AGTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
AD ADDS ADDS DS ON
24 REPORTERS 29 REPORTERS 55 REPORTERS 108 REPORTERS

ONLY HUMAN
JEFFREY OSBORNE arisTA 18 22 30 70 73
DON’T BE A FOOL
LOOSE ENDS mca 7 11 22 40 41
KEEP OUR LOVE ALIVE
STEVIE WONDER moTtown 7 8 12 27 83
GET HERE
OLETA ADAMS FONTANA 6 9 11 26 28
YOU DON'T HAVE TO WORRY
EN VOGUE ATLANTIC 7 4 12 23 27
SENSITIVITY
RALPH TRESVANT mca 3 4 15 22 104
NEW POWER GENERATION
PRINCE paiSLEY PaRK 10 2 10 22 55
SING ME YOUR LOVE SONG
JONATHAN BUTLER Jive 2 4 11 17 18
THE FIRST TIME
SURFACE coLumsia 3 5 7 15 101
CRUISE CONTROL
NAJEE emi 3 6 6 15 56

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Biliboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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EMI In The House. EMI and CEMA gathered for a family photo after rap artist
the Jaz wowed 'em at a CEMA gathering in Los Angeles recently. Shown, front
row, from left, are EMI artist Evelyn “‘Champagne’ King; SBK artist Terry Steels;
Dominica Datsun, CEMA field merchandising rep; EMI artist the Jaz; Marva King
and Morris Rentie of EMI duo Answered Questions; J.Z., DJ for the Jaz; and
James Boyce, EMI director of West Coast urban promotion. In the back row,
from left, are Ken Antonelli, EMI VP of sales; Mark Green, EMI regional East
Coast urban marketing; Joyce Brooks, CEMA single specialist; Junius Thomas,
CEMA urban marketing specialist; Carin Thomas, Capitol Records urban
promotion; and Marv Robinson, EMI national retail coordinator.

W BY GERRIE E. SUMMERS

NEW YORK—1In 1988, Teena Marie
was enjoying success with her first
No. 1 R&B hit, “Ooo La La La,”
from the album ‘““Naked To The
World.” On a major tour with Earth,
Wind & Fire, Keith Sweat, and the
Deele, Marie met with misfortune:
At a performance in Dallas, she fell
through a hole in the stage while
performing her hit.

She was saved from a tumble that
could have been fatal by a security
guard who caught her arm, pulled
her up, and brought her backstage.
Unconscious at first, Marie awoke
in the dressing room. Over the inter-
com she could hear the band still
playing, unaware of the accident.
Marie insisted that she be helped
back to the stage.

“I sat on a chair. I did a really
slow version of ‘Ooo La La La.' |

cONGRATULATIONS to Luther Campbell and the 2
Live Crew. They were found innocent of obscenity
charges Oct. 21 in Fort Lauderdale, Fla. As you may re-
call, they were charged after an adults-only show in Hol-
lywood, Fla., June 10, just six days after a Broward
County judge ruled that their album, “As Nasty As
They Wanna Be,” was obscene. Jurors reportedly felt
that the music was “humorous” and “fun.” Apparently,
community standards do not jibe with what the conser-
vative, pro-censorship forces had in mind. Thank good-

ness. The Crew has a

right to perform what it

likes, wh it likes—I

s of windiing neret The
Rhythm

and the

Blvues

sales.

THE ESSENCE OF THE
matter: Essence maga-
zine, celebrating its 20th
anniversary as the publi-
cation for women of color,
recently awarded eight
African-American women
in the arts at a star-studded Radio City Music Hall gala
Oct. 19 in New York. This fourth annual awards ceremo-
ny honored opera singer Leontyne Price, record-break-
ing pop songstress Whitney Houston, dance legend
Katherine Dunham, singer/actress Diahann Carroll,
the late jazz. vocalist Sarah Vaughan, gospel singer
Shirley Caesar, vocalist Patti LaBelle, and freedom
fighter Winnie Mandela. This fabulous production, pro-
duced by Karen Thomas, was heightened by perfor-
mances from the Dance Theatre of Harlem, Najee,
Stephanie Mills, the Winans, Tony! Toni! Toné! and
Queen Latifah, and Freddie Jackson.

The award presentations were augmented by video-
taped segments that demonstrated to the audience the
honorees’ art. These segments were particularly crucial
in showing Price at her operatic best, Dunham’s before-
her-time dance magic in “Cabin In The Sky,” and in let-
ting us in on the sass and verve of Vaughan in an inter-
view and performance clip from the now-defunct “Es-
sence: The Television Show.” (Some examples: Editor in
chief Susan L. Taylor asks Vaughan how difficult it
was to have to tell the great Billy Eckstine that she
wanted to leave his band and go solo. “I was fired,”
Vaughan responds with a laugh. Later, Taylor asks
why, unlike other vocalists whose voices fade with age,
Vaughan’s voice continues to get stronger with an even
wider range. Says a deadpan Vaughan: “I have no
idea.”)

It was Mandela who received the greatest applause of

Female Artists The Essence Of The Night
Magazine Honors 8 Celebrities At 20th Anniv. Bash

by Janine McAdams

the evening when she accepted her award in the name of
all the struggling women of South Africa. She added
that she was surprised to be included among women be-
ing honored for their art, and wondered what art the edi-
tors of Essence may have chosen to honor her for. ‘“Per-
haps I would show the audience how to use rocks to
fight racism, rocks against guns.”

Allin all, with the cool comedy of host Bill Cosby and
a special 20th anniversary tribute delivered by Oprah
Winfrey, this was an extremely entertaining and well-
executed event.

STILL AN ANGEL:
Writer/producer Angela
Winbush is not at all
pleased by the outcome
of—or the publicity sur-
rounding—her legal battle
with former partner Rene
Moore. Moore—who sued
Winbush, the Isley Broth-
ers, and their production
and management compa-
nies—was awarded more than $200,000 in damages last
month for loss of credit and income on songs and pro-
duction work. A statement from Winbush says in part,
“We believe that the verdict was the result of the jury’s
failure to follow instructions from the judge, and/or
was the result of passion, prejudice, or other improper
grounds. I am pursuing an appeal, and I am sure that
justice will prevail.” Winbush adds that she has witness-
es who saw Moore assault her on two occasions, and
that in May 1987 he was placed on 12-month summary
probation, fined, and ordered not to harass Winbush in
connection with those assaults.

TIDBITS: The Time was in New York Oct. 19, creating
its own brand of “Pandemonium” at a press conference
to announce that its current reunion album has gone
platinum. The band then headed for an in-store appear-
ance at Sam Goody. The next night the group appeared
on “Saturday Night Live,” where Morris Day slipped an
expletive past the censors, at least in New York. Per-
forming “Chocolate” live, Day sat down to an on-stage
table spread with food and squawked, “What the f-k is
this chicken doing here? I thought I ordered ribs!”
Guess there are thieves in the temple, Mo’ D. ... No
more Schwingalakote for De La Soul. The band’s up-
coming Tommy Boy project has been retitled “De La
Soul Is Dead” ... Jazz flutist Sherry Winston has been
signed to Warlock Records and is currently recording.

didn’t do a normal version because
my ribs were broken and I could
hardly breathe,” Marie recalls. “I
sang one verse and couldn’t sing
anymore. I told the audience, ‘As
you can see, I'm hurt.’ "’ Blood
dripped down her left leg as she was
taken from the stage amid ap-
plause. She had suffered three bro-
ken ribs and a slight concussion.

This incident typifies Marie's de-
votion to her craft. After a recovery
period of several months, Marie
plunged in again, working on songs
for her current Epic album, “Ivory,”
in the basement studio of her L.A.
home. ‘“‘Ivory”’ was written, ar-
ranged, and produced by Marie, with
the exception of ““Since Day One,”
which was produced by Jazzie B.

“I was trying to do an album that
was very raw but brought me into
the '90s,” says the singer, adding
that the finished product “is more
like some of the earlier projects that
I did than anything you might have
seen in the last few years.”

Audiences seem to be responding
positively to Marie’s efforts. The
first single, “Here’s Looking At
You,” which features a rap by Bell
Biv DeVoe's Michael Bivins, is ris-
ing with a bullet through the Hot
R&B Singles chart’s top 20.

Marie, who was born in Santa
Monica, Calif., and raised in an all-
black section of Venice, cites the
late Sarah Vaughan and Marvin
Gaye among her many musical in-
fluences. She began performing at
age 8. It was punk-funk master
Rick James who noticed Marie and
brought her to Motown in 1979. Her

Teena Marie Garves Hit From ‘lvory’
New Album’s 1st Single Bulleting Up Chart

debut album, “Wild And Peaceful,”
spawned the hits “I'm A Sucker For
Your Love” and “Deja Vu.”

“l wasn'’t allowed to have my pic-
ture on the album,” says Marie.
“Now it’s hip to sing R&B, but at
that time they didn’t think people
would understand a person of my
complexion singing the way I sing.”

Marie has earned the respect and
admiration of her mostly black audi-
ence. But unlike many other white
artists who currently enjoy pop suc-
cess with R&B-influenced songs,
she has had difficulty establishing a
presence on the pop charts.

“I've always been a rhythm and
blues artist,” she says. “I've only
had limited pop success. ‘Lovergirl’
was the biggest pop record I ever
had. But I'm very respected by
black radio and black people. I like
that because this is the music that I
love and to me sometimes it's a
greater thing to have respect from
your peers and your audience than
to have a whole lot of money but not
be as respected.”

Epic hopes to change Marie's
pop history. ““Here’s Looking At
You” has been well received, and
the follow-up, the midtempo “If I
Were A Bell,”” was handpicked by
urban AC and urban contemporary
radio. Marie is currently on a pro-
motional campaign that includes
showcases for retail and radio in
key cities, with merchandise tying
into the “Here’s Looking At You”
and “‘If I Were A Bell” themes.
Says Trupiedo Crump, VP of pro-
motion, “You can believe we'll ex-
ploit that to the hilt.”

ARTIST
DEVELOPMENTS

IN BLACK & WHITE

“People are losing the fun, the hip-
hop, and all that’s coming out of
rap these days is messages,” says
rapper Kamron of the Young Black
Teenagers. “What we're trying to
do is drop our message, but still
put the fun back into it.”

“Nobody Knows Kelli,” the first
single released from the forthcom-
ing “The Young Black Teenagers
Album’' on SOUL Records, is a hi-
larious song featuring commentary
from Bart Simpson as matchmaker
for the protagonist and Kelli
Bundy of TV's “Married . . . With
Children.”

“What better way to relate to
America than with what every-
body’s watching today?"”" asks
Kamron. As the first act on
SOUL Records, produced by Hank
and Keith Shocklee (whose credits
include Public Enemy, Bell Biv De-
Voe, and Ice Cube), the Young
Black Teenagers are in a good po-
sition with solid backup.

“Kelli” is backed with “Born To
Be Black,” which rapper Firstborn
calls “self-explanatory.” And like
their single, there’s a serious flip-
side to this humorous act: a politi-
cal insight that is based in “deep
Afrocentric values.” To top it off,
they’re white—or at least Cauca-

sian. So why do they call them-
selves the Young Black Teen-
agers’

“We use the term black in the
Teenagers as an adjective to de-
scribe what we've been and what
we've gone through all our lives,”
says DJ Skribble.

“Blackness is a state of mind
and a culture, not a skin color,”
adds Kamron. “The way I act, the
way I talk, and the way I dress, I
have been perceived from both
sides as a wannabe or something
I'm not, but that’s because people
don’t know me or where I'm com-
ing from.”

Such songs as “My TV Went In
Black And White” and especially
“Daddy Called Me Nigger" reflect
the group members’ awareness of
racial issues as well as the pain at
being caught between the reality
of their skin color and the culture
they embrace. The Young Black
Teenagers use humor to keep their
sanity in a world that doesn’t al-
ways make sense.

“Hank just wanted raw, fresh
talent,” says Kamron of the Teen-
agers’ origins and their hookup
with the Shocklees. “So we looked
at our lives, and he decided that
the best way to go about it was on
the straight-up reality tip. It's not
like we said, ‘OK, let's put togeth-
er a group of Caucasians.””

PETER WETHERBEE
(Continued on page 35)

BILLBOARD NOVEMBER 3, 1990

31



B R&B

Bernie Worrell Takes Funk To The Future

B BY PETER WETHERBEE

NEW YORK—'"Lots of people have
asked me why I don't do ‘Flashlight’
over again in an upbeat, '90s
rhythm,” jokes Bernie Worrell, refer-
ring to one of his signature hits with
Parliament in the late '70s. “And I
don’t know, it just didn’t hit me until
Mudbone came along with this song.”

That sang is “B.W. Jam,” the first
single from Worrell’s Gramavision
Records debut, “Funk Of Ages.” Co-
written with Parliament-Funkadelic
vocalist Gary “Mudbone” Cooper, the

song contains a strong funk flavor in
an updated hip-hop context. Featur-
ing a combination of live instruments
and samples, it is Worrell’s friendly
revenge on the countless rap artists
who have sampled his work.

Worrell is revered by music-biz co-
gnoscenti and funkateers around the
world for his genius as a keyboard
wizard—and as a chief writer, ar-
ranger, and unsung producer—of
Parliament, Funkadelic, Bootsy’s
Rubber Band, the Brides of Funken-
stein, and many more P-Funk spinoff
groups. The current CD reissues of

LONNIE LISTON SMITH

NOW PLAYING!

THE UPTEMPO SONG FOR ALL SEASONS

"STARF LOWER"

(12-P0O56)

THE NEW SINGLE FROM
"LOVE GODDESS"
STA 4021
LONNIE LISTON SMITH
FEATURING VOCALIST
JEAN CARNE

STARTRAK RECORDS

Manufactured/Marketed and Distiibuted by
ICHIBAN RECORDS, INC.
P.O. Box 724677, Allanta, Georgia 30339
Tel. (404) 926-3377 Fax (404) 926 2774

NAIRD

Parliament and early Funkadelic cat-
alogs by PolyGram and Westbound
Records, respectively, underscore a
resurging market for P-Funk fueled
by its rediscovery by hip-hop produc-
ers.

“Bootsy and I did a song called
‘Funk-A-Hall-Licks’ that used a lot of
different themes from P-Funk,
Horny Horns, and Bootsy's old
stuff,” says Worrell. “It's a ‘hall of
fame’ of interwoven funk licks that
older fans will recognize.”

Longtime fans of P-Funk and Wor-
rell include the Talking Heads, who
asked him to record and tour with
them for their film documentary,
“Stop Making Sense.” The Rolling
Stones, the Pretenders, Sly & Robbie,
and, recently, a revamped Bootsy’s
Rubber Band are just a few of the
other top acts with whom Worrell has
worked on sessions or tours over the
years.

For his solo album, Worrell assem-
bled an all-star cast—including Her-
bie Hancock, the Rolling Stones’
Keith Richards, Sly & Robbie, Bootsy
Collins, Phoebe Snow, Maceo Parker,
Living Colour’s Vernon Reid, Talking
Heads’ David Byrne, and rapper Da-
vey D—for a disc that covers a lot of
musical ground.

“‘Funk Of Ages’ has something
for everyone,” says Paul Santos, VP
of marketing for Mesa/Blue Moon
Recordings, which markets and dis-
tributes Gramavision. “Our market-
ing approach is to reach the new gen-
eration of fans who were too young
to see or hear this pioneer who has al-
ways been a force in bringing funk
and R&B to the rock audiences.”

The multiformat nature of
“Funk Of Ages” demands versatil-
ity in marketing and promotion.
Mesa/Blue Moon has a distribu-
tion deal in conjunction with Rhino
Records through Capitol/CEMA,
and different singles will be placed
in different markets, says Santos.
Rhino’s college radio staff will
promote ‘“‘Beware Of Dog,” an ag-
gressive rock track featuring
Reid's guitar work.

Santos adds that the label is cur-
rently seeking an independent pro-
motion company to handle black
radio airplay; he sees potential for
progressive album rock airplay for
such cuts as ‘““Sing,”” a Talking
Heads-like track co-written by
Worrell with Byrne and Funkade-
lic guitarist Michael Hampton.

Another promotional angle
comes from Worrell’s manage-
ment, The Invasion Group Limited,
which also has a record division.
Invasion has licensed the rights
from Gramavision to release and
promote 12-inch remixes of “B.W.
Jam'’ to dance record pools and
others.

Santos adds that a tour with Col-
lins in January will support “‘Funk
Of Ages’ as well as “‘Jungle
Bass,” Collins’ recent release on
Island Records, which also fea-
tures Worrell.

John Lee Hooker and
Buddy Guy win big at
the National Blues
Awards in Memphils
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Hot Rap Singles.

OOPS UP
ARISTA 2071 (C) (M) (T)

» 5. Compiled from a national sample of retail
§é :,-jé fo ;,‘,'EE TITLE and one-stop sales reports. ARTIST
< a -
F2 | 3% |~ | 20 LABEL & NUMBER/DISTRIBUTING LABEL
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“. ..the most prodigiously
gifted new wordsmith of
the 90°s.”

- SPIN

“Down To Earth (is) a hard-
hitting mix of girl talk, black
pride and beats that proves
rap is no longer just a boy’s
sport.”

-Us

“Monie Love is rap’sfuture.”
- MIX MAGAZINE

Donn to CAn

the new album
(4/2/1-26358)

She’'s made her mark on Queen
Latifah’s “Ladies First” and hits by
De La Soul and the Jungle Broth-
ers. Now, Monie Love steps out on
her own with a debut album that
proves she's the boldest new voice
in rap today.

featuring the singie

“monie in the middle”

(4-19596)

produced by andy cox and david steeie of fine young cannibals « management: steve finan & jorge hinojesa @ ©1990 warner b-os. reconrcs in
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Produced by Gwen Guthrie, Sly Dunbar and Robh‘e Shakespeare

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES ; AIRPLAY
] [t Eg P gé
%g g‘; TITLE ARTIST |29 F4 gg TITLE ARTIST g§
1 | 4 | ICE ICE BABY VANILLA ICE | 6 1 [ 2 | SO YOU LIKE WHAT YOU SEE SAMUELLE | 1
2 | 3 | SO YOU LIKE WHAT YOU SEE SAMUELLE | 1 2 | 3 | LOVE TAKES TIME MARIAH CAREY | 3
3 [ 7 | MERRY GO ROUND KEITH SWEAT | 2 3 [ 1 | MERRY GO ROUND KEITH SWEAT | 2
4 |12 | LOVE TAKES TIME MARIAH CAREY | 3 4 | 4 | B.B.D. {| THOUGHT IT WAS ME)? BELL BIV DEVOE | 4
5 | 9 | LIVIN' IN THE LIGHT CARON WHEELER | § 5 | 7 | LIVIN'IN THE LIGHT CARON WHEELER | §
6 |1l | B.B.D. (| THOUGHT IT WAS ME)? BELL BIV DEVOE | 4 6 | 8 | SLOW MOTION GERALD ALSTON | 9
7 |1 | THE BOOMIN' SYSTEM LL . CcooLJ [16 719 | PRAY M.C. HAMMER | 7
8 (10| BLACK CAT JANET JACKSON | 10 8 |13 [ MISSUNDERSTANDING AL B. SURE! | 8
9 [ 15| KNOCKIN' BOOTS CANDYMAN | 12 9 |11 [ HERE'S LOOKING AT YOU TEENA MARIE |11
10 | 14 | PRAY M.C. HAMMER | 7 10 | 14 | ICE ICE BABY VANILLA ICE [ 6
11| 6 | GIVING YOU THE BENEFIT PEBBLES | 13 11|10 | THAT'S MY ATTITUDE TROOP | 14
12 | 18 | MISSUNDERSTANDING AL B. SURE! | 8 12 [ 16 | SOUL INSPIRATION ANITA BAKER | 21
13| 2 | CLOSE TO YOU MAXI PRIEST | 17 13 | 18 | HARLEM BLUES CYNDA WILLIAMS | 15
14 | 16 | HERE'S LOOKING AT YOU TEENA MARIE | 11| 14 115 | BLACK CAT JANET JACKSON | 10
15 | 17 | | GOT THE FEELING TODAY |19 15 | 21 | MY HEART YOUR HEART WHISPERS | 22
16 | 19 [ SLOW MOTION GERALD ALSTON | 9 16 | 24 [ ROUND AND ROUND TEVIN CAMPBELL | 25
17 | 8 | SAVE YOUR LOVE TRACIE SPENCER | 28 17 [ 6 | FAIRWEATHER FRIEND JOHNNY GILL |18
18 | 5 | FAIRWEATHER FRIEND JOHNNY GILL | 18 18 | 26 | I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 23
19 | 22 | HARLEM BLUES CYNDA WILLIAMS | 1§ 19 | 23 [ 1 JUST CAN'T HANDLE IT HI-FIVE | 20
20 | 24 | THE MISSION SPECIAL ED | 29 20 | 22 [ 1 GOT THE FEELING TODAY |19
21 | 26 | LISTEN UP LISTEN UP | 24 21 | 25 [ ROPE A DOPE STYLE LEVERT | 26
22 |20 | THAT'S MY ATTITUDE TROOP | 14 22 | 5 | GIVING YOU THE BENEFIT PEBBLES | 13
23 | 29 | 1 JUST CAN'T HANDLE IT HI-FIVE | 20 23 | 27 | KNOCKIN' BOOTS CANDYMAN | 12
24 130 [ TRY ME JASMINE GUY | 27 24 (29 | | WANNA GET WITH U GUY |32
25 | 37 | MY HEART YOUR HEART WHISPERS | 22 25 | 32 | IT NEVER RAINS. .. TONY! TONI TONE! | 33
26132 IL-O-VEV TAKE 6 | 31 26 [ 12 | CLOSE TO YOU MAXI PRIEST | 17
27 | — [ I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 23 21 {31 | TRY ME JASMINE GUY | 27
28 |13 | 00OPS UP SNAP_| 36 28 130 | LISTEN UP LISTEN UP | 24
29 139 | ROPE A DOPE STYLE LEVERT | 26 29 [— | SENSITIVITY RALPH TRESVANT | 34
30 | — | ROUND AND ROUND TEVIN CAMPBELL | 25 30 |33 | 1 LOOK GOOD BERNADETTE COOPER | 30
31 | 34 | SOUL INSPIRATION ANITA BAKER | 21 31 | — | LOVE ME DOWN FREDDIE JACKSON | 38
32 (38 [ 1 LOOK GOOD BERNADETTE COOPER | 30 32 |40 | THE FIRST TIME SURFACE | 39
33 | 21 | EVERYBODY EVERYBODY BLACK BOX | 48 33 | 36 | NOTHING BUT A PARTY BASIC BLACK | 35
34 |— | I'D RATHER GO BLIND SYDNEY YOUNGBLOOD | 45 34 |39 | | CONFESS EVU. | ¥
35 | — | PRISONER OF LOVE TERRY STEELE | 42 35 [37 | NO SWEETER LOVE GEOQFF MCBRIDE | 40
36 | 25 | HEAVEN KNOWS LALAH HATHAWAY | 47 36 (38| ILOVEU TAKE 6 | 31
37 |— | 100 MILES AND RUNNIN' NWA |53 37 | — | MY ONLY WOMAN AFTER 7 [ 43
38 | 23 | RHYTHM OF LIFE OLETA ADAMS | 61 38 | — | LOVE ME JUST FOR ME SPECIAL GENERATION | 41
39 |36 | FEELS GOOD TONY! TONI! TONE! | 59 39 | — | THE MISSION SPECIALED | 29
40 | — | DO FOR YOU, DO FOR ME ROBBIE MYCHALS | 49 40 | 17 | | DON'T GO FOR THAT QUINCY JONES | 44
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100 MILES AND RUNNIN' (Ruthless Attack,
ASCAP/Dollarz-N-Sense, BMI/Stone Agate, BMI) CPP
B.B.D. (I THOUGHT IT WAS ME) 7 (Ronestone,
BMI/Your Mothers, BMI/Nia, BMI/Alshamighty,
BMI/Strong Island, ASCAP)

BLACK CAT (Black Ice, BMI)

BONITA APPLEBUM (Zomba, ASCAP)

THE BOOMIN' SYSTEM (L.L. Cool J, ASCAP/Marley
Marl, ASCAP/Def Jam, ASCAP)

CAN WE TRY AGAIN (Luelia, ASCAP/WB,
ASCAP/Zomba, ASCAP)

CHOCOLATE (Tionna, ASCAP/WB, ASCAP)

CLOSE TO YOU (EG., BMI/W.S., BMI/Chappell & Co.,
ASCAP/Level Vibes, ASCAP/Colgems-EMI,
ASCAP/Forever, PRS) WBM

COME HOME TO ME (Chicago Bros., BMI)

CRAZY (Buff Man, BMI)

CRUISE CONTROL (Najee, ASCAP/Alexander Bugnon,
ASCAP/Pure Art, ASCAP/Buppie, ASCAP/EMI April,
ASCAP)

DANCE FLOOR OF LIFE. (Baby Ann, BMI/Crystal Isie,
BMI/Bubba Gee, BMI)

DANCE WITH ME (Mi Bro, ASCAP/Raw As Hell,
ASCAP/Yah Ya Sykes, ASCAP/Major Mo, ASCAP/Def
Jam, ASCAP)

DO FOR YOU, DO FOR ME (Peljo, BMI/Lamant
Coward, BMI}

DO ME! (Willesden, BMI/Low Key, BMI/Baledat,
BMI/Slik Star, ASCAP/Unicity, ASCAP)

DON'T BE A FOOL (MCA, ASCAP/BMG,
ASCAP/Brampton, ASCAP)

DON'T TURN YOUR BACK ON ME (Color Free,
BMI/Juby Laws, BMI)

EVERYBODY EVERYBODY (Lambardon! Edizioni,
ASCAP/Intersong U.S.A., ASCAP)

FAIRWEATHER FRIEND (Kear, BMI/CBS Epic/Solar,
BMI/Greenskirt, BMI)

FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP)
WBM

THE FIRST TIME (Colgems-EM{, ASCAP/Stansberry,
BMmI)

FRIENDZ (Wooten Cutz, BMI)

THE GHETTO (Willesden, BMI/Zomba, ASCAP/Atco,
ASCAP/Don-Pow, ASCAP)

GIVING YOU THE BENEFIT (Kear, BMI/Hip Trip, BMI)
THE GOOD LIFE (CBS, ASCAP/Warner-Tamerlane,
BMI/Eleksylum, BMI/Philesto, BMI)

GO OUTSIDE IN THE RAIN (Sutjack,
ASCAP/Donesha's, ASCAP/Nato/Visions-USA, ASCAP)
GROOVE (S IN THE HEART (Delovely,
ASCAP/Hancock, BMI)

HARLEM BLUES (Not Listed)

HEAVEN KNOWS (Virgin, ASCAP) CPP

HERE'S LOOKING AT YOU (EMI April,
ASCAP/Midnight Magnet, ASCAP) CPP

HOLY INTELLECT (Protoons, ASCAP/North One,
ASCAP/Chumpy, ASCAP)

ICE ICE BABY (Ice Baby, ASCAP/QPM, ASCAP/Jones,
ASCAP/Screen Gems-EMI, BMI/Beechwood, BMI)

| CONFESS (Almo, ASCAP) CPP

| DON'T GO FOR THAT (EMI April, ASCAP)

) DON'T HAVE THE HEART (Music Corp, Of America,

45
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51
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BMI/Nelana, BMI/Music By Candelight, ASCAP/PSO
Ltd., ASCAP) CPP/HL

I'D RATHER GO BLIND (ARC, BMI)

IF | COULD ONLY HAVE THAT DAY BACK (Geffen,
ASCAP/Streetwise, ASCAP/WB, ASCAP)

| GOT THE FEELING (Hi-Frost, BMI)

| JUST CAN'T HANDLE IT (Zomba, ASCAP/Mom And
Dad, ASCAP)

I'LL DO & YOU (Hudmar, ASCAP/Butterfly Gong,
BMI/EMI Blackwood, BMI/Cotaba, BMI)

1 LOOK GOOD (CBS Portrait/Solar, ASCAP/Slap Me
Onel, ASCAP/EMI April, ASCAP)

| L-0-V-E U (Warner-Elektra-Asylum, BMI/Mervyn
Warren, BMI/Winston Kae, BMI)

I'M YOUR BABY TONIGHT (Kear, BMI/CBS
Epic/Solar, BMI)

[T NEVER RAINS (IN SOUTHERN CALIFORNIA) (Tony
Toni Tone, ASCAP/Pri, ASCAP)

| WANNA GET WITH U (Donril, ASCAP/Jamron,
ASCAP/Abdur Rahman, ASCAP)

KEEP OUR LOVE ALIVE (Stevland Morris, ASCAP}
KNOCKIN' BOOTS (Diabetic, ASCAP/Mille Migiia,
ASCAP/Windswept Pacific, ASCAP/D/B/A Longituds,
BMI/Stone Agate, BMI) CPP

LIES (2 Tuff-E-Nuff, BMI/Irving, BMI) CPP

LISTEN UP (FROM LISTEN UP - THE LIVES OF
QUINCY JONES) (Warner-Tamerlane, BMI/Shakin’
Baker, BMI/Deniz, BMI/WB, ASCAP/Black Chick,
ASCAP/Pocketrock, ASCAP)

LIVIN' IN THE LIGHT (Orange Tree,
ASCAP/Motherman, ASCAP)

LOVE ME DOWN (Zomba, ASCAP/Barry Eastmond,
ASCAP/Jo Skin, BMI)

LOVE ME JUST FOR ME (Bust-It, BMI)

LOVE'S GONNA GET'CHA (Zomba, ASCAP/House Of
Fun, BMI)

LOVE TAKES TIME (Vision Of Love, BMI/Been
Jammin’, BMI)

LUV-U-UP (CBS Epic/Solar, BMI/Saba, BMI)

MAMA JUANITA (Pac Jam, BMI)

MERRY GO ROUND (Keith Sweat, ASCAP/Bobby D.,
ASCAP/WB, ASCAP/E/A, ASCAP/MCA, ASCAP)

THE MISSION (Promuse, BMI/Special Ed, BMI/Howie
Tee, BMI)

MISSUNDERSTANDING (Al B, Sure!, ASCAP/EMI April,
ASCAP/Across 110th Street, ASCAP/Frank Nitty,
ASCAP/Velle Int'l, ASCAP/Ness, Nitty & Capone,
ASCAP)

MONIE (N THE MIDDLE (Virgin, ASCAP/Copyright
Control)

MY HEART YOUR HEART (Virgin Songs, BMI/Morning
Crew, BMI) CPP

MY LOVE WILL (Lorna Lee, BMI/Beau Di 0 Do, BMI)
MY, MY, MY (Kear, BMI/CBS Epic/Solar, BMI/CBS
Tres, BMI/Greenskirt, BMI) HL

MY ONLY WOMAN (CBS Epic/Solar, BMI/Kear,
BMI/Greenskirt, BMI)

NEW POWER GENERATION (Controversy, ASCAP/WB,
ASCAP)

NO SWEETER LOVE (WB, ASCAP/Silver Sun, ASCAP)
NOTHING BUT A PARTY (Said, BMI)

ONLY HUMAN (Zomba, ASCAP/Barry ). Eastmond,
ASCAP/Almo, ASCAP/March 9, ASCAP)

000PS UP (Taking Care Of Business, BMI/Hanseatic,

85
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2
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ASCAP/Intersong U.S.A., ASCAP/Willesden, BMi)
OUR LOVE WILL LAST FOREVER (Too Sweet Muzik,
ASCAP)

OUT OF MY HANDS (Spinning Platinum, ASCAP/WB,
ASCAP/Snow, BMI)

PLEASE BRING YOUR LOVE BACK (Angel Notes,
ASCAP/WB, ASCAP)

PRAY (Controversy, ASCAP/WB, ASCAP/Bust-It, BMI)
CLM/WBM

PRISONER OF LOVE (Ollie Brown Sugar,
ASCAP/Tokyo Joe, BMI)

RHYTHM OF LIFE (Virgin, ASCAP) CPP

ROPE A DOPE STYLE (Trycep, BMi/Willesden, BMI)
ROUND AND ROUND (Controversy, ASCAP/WB,
ASCAP)

SAVE YOUR LOVE (Virgin, ASCAP/Dream Dealers,
ASCAP/BMG, ASCAP/Tocep, BMI/Jumpin' Off, BMI)
CPP

SENSITIVITY (Flyte Tyme, ASCAP)

SLOW MOTION (Stanton's Gold, BMI/island,
BMI/Tracye One, BMI/Maypop, BMI)

SOUL INSPIRATION (Myaxe, ASCAP/WB,
ASCAP/Good Single, PRS/Irving, BMI) CPP/WBM
SO YOU LIKE WHAT YOU SEE (Two Tuff-Enuff,
BMI/Irving, ASCAP) CPP

SPECIAL KIND OF LADY (EMI April, ASCAP/Maurice
Starr, ASCAP/James Cappra, ASCAP)

SPECIAL KIND OF LOVE (Gradington, ASCAP/Ronnie
Onyx, ASCAP)

STREETS OF NEW YORK (Kool G Rap, ASCAP/Cold
Chillin’, ASCAP/WB, ASCAP/Lynn Star, ASCAP)
THAT'S MY ATTITUDE (Trycep, BMI/Willesden, BMI)
THIEVES IN THE TEMPLE (Controversy, ASCAP/WB,
ASCAP) WBM

THING CALLED LOVE (Greenskirt, BMI/Kear, BMI)
THINK ABOUT YOU (Def Jam, ASCAP/Fearse,
ASCAP/Davy D, ASCAP)

THIS IS THE RIGHT TIME (Big Life, PRS/BMG,
ASCAP)

TOM'S DINER (Waifersongs, ASCAP/AGF, ASCAP)
TREAT THEM LIKE THEY WANT TO BE TREATED
(Second Generation Rooney, ASCAP/EMI April,
ASCAP/Across 110th Street, ASCAP/Father MC, BMI)
TRY ME (Forceful, BMI/Willesden, BMI)

UP WITH HOPE, DOWN WITH DOPE (Bust-It, BMI)
WHATEVER MAKES YOU HAPPY (Been Stung,
BMI/Rude Tymze, BMI/Lawman, ASCAP/EMI
Blackwood, BMI/EMI April, ASCAP)

WHAT GOES AROUND, COMES AROUND (Jeff Redd,
ASCAP/Across 110th Street, ASCAP/EMI April,
ASCAP/Velle, ASCAP)

WHEN YOU CRY (For Our Children, ASCAP/Zomba,
ASCAP/Hyter, ASCAP)

YOU CAN'T BUY MY LOVE (Crazy People,
ASCAP/AImo, ASCAP/Jack The Mack, ASCAP)

YOU DON'T HAVE TO WORRY (2 Tuff-E-Nuff, BMI)
YOU'RE RIGHT ABOUT THAT (Island, BMI/O Dad,
BMI)
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Take 6 Takes Five. Warner Bros. band Bela Fleck & the Flecktones opened for
a cappella masters Take 6 at the Wiltern Theatre in Los Angeles recently. Take
6 was performing in support of its current Reprise album, ““So Much 2 Say.”
Pictured, from left, are the Futureman, the Flecktones; Bela Fleck; David
Thomas and Cedric Dent of Take 6 ; Chris Palmer, alternative marketing product
manager, Nashville; Mervyn Warren of Take 6; Pat Jones, WB artist relations
manager; Alvin Chea, Take 6; Victor Wooten, the Flecktones; and Claude V.
McKnight Ill and Mark Kibble of Take 6. Kneeling is Howard Levy of the

Flecktones.

ARTIST DEVELOPMENTS

(Continued from page 25)

FATHER KNOWS BEST

Father MC has been waiting for
his day. Now he has “Father’s
Day,” the new album on MCA, and
a debut single, “Treat Them Like
They Want To Be Treated,” that is
a former No. 1 rap hit.

Born Timothy Brown in
Brooklyn, N.Y., Father MC got
into rap after hearing the Sugarhill
Gang’s “Rapper’s Delight.” He
joined several groups, the last
being Father MC & the First Fleet.

“A lot of people used to make
fun of us and call us Father MC &
the First Feet,” he says. But the
group won a local talent
competition, and later, when the
other members “went on a
negative tip,” Father MC decided
to go solo. In 1985, he won the
USA Roller Rink rap competition
and was wooed by record
companies. He ultimately signed
with Uptown Management and
MCA Records.

His debut was a long time in
coming; the original material was
reworked with production handled
by Mark Rooney and Mark “Prince
Markie Dee” Morales (of the Fat

Boys), Howie Tee, and Fresh
Gordon. With the smash success of
“Treat Her,” Father MC has been
touring nonstop. Earlier in the
year he was on Kid 'N Play’s
House Party Tour, and he has also
done dates with Bell Biv DeVoe,
Jermaine Jackson, and Groove B
Chill.

“I'm coming on a new vibe,” says
Father MC. “I’m not coming on a
real hardcore hip-hop tip. I don’t
want to be loud and rowdy. [Other
rappers] respect me more than they
did. The video gave me a lot of
respect, too.” Not to mention a lot of
admiration from the ladies. The new
single, “I'll Do 4 You,” is sure to
increase Father MC’s appeal. No
misogynist rhymes here.

“I love women,” says the young
rapper. “That’s why all my songs
are basically about women. I want
to give a message to women that
not all brothers are out here to say
bad things about them, or to say I
did this, this, and this to them. 'm
here to tell you if you treat-me
right, P’ll treat you right. There are
some young adult brothers that do
have respect for women.”

GERRIE SUMMERS

by Jeff Levenson

l.ATE LAST YEAR THE YELLOWJACKETS en-
joyed a 17-week run on Billboard’s Top Contemporary
Jazz Albums chart with “The Spin,” the group’s
fourth album on MCA. The band’s success was hardly
news, really, considering that its records always sold
well and routinely garnered Grammy nominations (at
last count, five) or awards (two). Jackets jazz, in true
populist fashion, is an amalgam of happy hooks and
persistent rhythms.

Though the group has just celebrated 10 years in
the bigs, it is about to undergo a personnel change
that could alter its proven sound. Bob Mintzer, a mul-
tireed master and writer with a deep background in
big-band orchestration, has replaced Mare Russo,
saxophonist with the group since 1985.

“I thought it was time for me to work with a small
group,” Mintzer explains, preparing for a trip to Ja-
pan, his first tour of duty as a Yellowjacket, “because
I've been locked into my big-band work for some time.
Stylistically, this group feels like it flaunts a nice
blend of contemporary and traditional elements.”

On his own, Mintzer has issued a number of impres-
sive dmp albums, the last of which was “Urban Con-
tours.” (A new issue, “The Art Of The Big Band,” is
slated for release in January.) They highlight his flair
for inventive horn voicings, learned, in large part, dur-
ing his stints with the Thad Jones-Mel Lewis Big
Band. Although he is generally considered a main-
stream player (not unfamiliar with the imperatives of
adventurous blowing), he sees no conflict of creative
interests ahead.

“I don’t feel that I'm changing all that much in join-
ing the band,” he offers. “I find that playing the

group’s melodies are quite satisfying. They are lyrical
and it feels natural for me to play them.”

ALRIGHT, WHICH of the following testimonials on
behalf of Quincy Jones’ trumpet play should we be-
lieve? (All are taken from the new Warner Bros. fawn
book, “Listen Up ...”)
1) Lionel Hampton: “Quincy was tremendous . ..”
2) Bobby Tucker: “He wasn’t that good . ..”
3) Clark Terry: “He turned out to be marvelous . . .”
4) Billy Eckstine: “He was horrible . . .”

STUFF: Rhapsody Films has added “Straight No
Chaser” to its list of jazz movies available for home
purchase. The work is an enlightening (and some-
what disturbing) take on Thelonious Monk, who,
the film suggests, was a genius or a madman or
both. Decide for yourself. Rhapsody is at 212-243-

Mintzer dons a Yellowjacket
as he replaces Russo in band

0152 ... William Paterson College in Wayne, N.J,
has established a scholarship fund honoring Thad
Jones, one of its most noteworthy faculty members.
Thad, middle brother of the famed Jones boys
(Hank’s the oldest, Elvin’s the baby), died in 1986.
In his last years, he was director of the school’s Jazz
Studies Program. His name and reputation helped
put the school on the map. His successor, bassist
Rufus Reid, is inviting all serious jazz students to
pursue their studies at the college. For information,

call 201-595-2444. |

PASSING NOTE: When Leonard Bernstein and
Art Blakey died a few weeks back they took with
them the kind of unbridled enthusiasm for musie
that can only be read as divine inspiration. For sure,
1 was moved by the music they made, but moreso I
loved their purity of purpose—impassioned surren-
der to a power larger than us all.
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SCORE

by Is Horowitz

VIRGIN ACTS: Virgin Classics has signed conductor
Kent Nagano to a new four-year pact, has an agree-
ment with John Eliot Gardiner in the works, and is
readying the launch of a budget CD series.

Buoyed by the capture of no less than four 1990
Gramophone awards, including record of the year, Si-
mon Foster, the UK. label’s managing director, also re-
ports increased activity with conductor Philip Brunelle
and remains on the lookout for U.S. orchestral ties to
supplement those with the Houston and Minnesota or-
chestras.

The deal with Nagano calls for three albums a year,
including one annually with the Lyon Opera, where Na-
gano is musical director. Already under way with the
Lyon are recordings of Strauss’ “Salome” and Poulenc’s
“Dialogues Of The Carmelites.” It was the Nagano/
Lyon recording of Prokofiev’s “The Love For Three Or-
anges” that won this year’s top Gramophone award.

A series of 20th-century works will be undertaken
with Nagano and the London Symphony Orchestra,
where the American-born maestro has recently been
named associate principal guest conductor. First up will
be Stravinsky’s “Perséphone” and “Rite Of Spring,”
says Foster.

The arrangement with Gardiner, known largely for
his work with period-instrument groups, heralds a new
direction for the conductor. Early Stravinsky and the re-
cording of a new edition of Debussy works are planned.
The orchestra Gardiner will conduct is yet to be named.

Among other futures cited by the Virgin Classics
chief is a live recording, in 1992, of the Dublin version of
Handel’s “Messiah,” by Neville Marriner and the Acad-
emy of St. Martin-in-the-Fields. The production, marking

the 250th anniversary of the oratorio’s first perfor-
mance, will also be filmed for release on video. It will be
the label’s first major package in the configuration.

Virgin has been releasing some 80 new titles a year,
but that number will decline somewhat to accommodate
a budget series due for introduction next spring, says
Foster. There will be 20 budget CDs in the first release,
all but four newly recorded. Subsequent releases, of
about six titles each, are expected semiannually. The !
name of the series has yet to be chosen, says Foster, as
is its exact price point. The latter is expected to be in the
“$5 to $6” suggested-list range, says Foster.

Among works to be recorded by Brunelle and the
Plymouth Music Series are titles by Dominick Argento
and Dame Ethel Smythe. Brunelle will also be recording
Swedish works for Virgin with the Royal Opera in
Stockholm.

Virgin Classics busy with
Nagano, Gardiner, Brunelie

PASSING NOTES: John Mauceri will be conductor of
the Hollywood Bowl Orchestra, a new ensemble that
will start life with an exclusive five-year Philips deal
calling for 15 albums during the term. Separate from
the Los Angeles Philharmonic, but tied to it administra-
tively, the HBO will be recruited from the pool of free-
lance musicians in the L.A. area. Costa Pilavachi, Phil-
ips A&R chief, negotiated the record deal.

Observers see the record tie as filling the label’s
crossover void left by the defection last year of the Bos-
ton Pops to Sony Classical, although a younger demo-
graphic will now be targeted. First sessions are planned
for February. Before joining Philips last year, Pilavachi
was associated with the Boston Symphony.

Franz Welser-Most, the 30-year-old Austrian conduc-
tor under contract to EMI, has been named music direc-
tor of the London Philharmonic. Upcoming recordings
by Welser-Most and the orchestra include a set of Strauss
waltzes, and the Mendelssohn Symphonies Nos. 3 & 4. l
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LOOK WHO'S "FOUND LOVE”

Breaking at:
WBLS, NY
B986, Chicago
Power 106, LA
Hot 97, NY

THEY'VE FOUND IT-SHOULON'T YoU?

DOUBLE DEE. "Found Love.” Dance Floor Dynamite on Epic 12 amd 12 Maxi Gassette.

Billboard Club Play * 167 in just three weeks
* Biliboard 12" single sales power pick at *26

Progduced by Angeline Albanese & Claudio Rispoli. “Epic” Reg US. Pat. & Tm. Off, Marca Registrada. € 1990 CBS Records Inc.
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Dance Remixes

Often Target ¢
Buyers, Not DJs | ’ ﬁﬂ

WHO’S DANCING TO THIS?
Within the past two weeks, no fewer
than five dance remix albums have
been released. Add to that the three
that arrived last month and the four
more coming next month ... and,
gee, it seems like club DJs just can’t
get enough of them.

Or can they? Can you really hear
selections from these remix albums
being played in the clubs?

by Larry Flick

In most cases, absolutely not.

With the exception of Paula Abd-
ul’s recent “Shut Up & Dance!” com-
pilation on Virgin, most remix sets
are not even serviced to club DJs. In
fact, a number of these albums are
not being manufactured on vinyl—
which, at the moment, is still the pri-
mary format jocks use.

Clearly, these albums are actually
being aimed at consumers who can’t
get enough of their favorite artists.

Over the past year, dance remix
packages by pop radio stars like
Abdul, Bobby Brown, and Milli
Vanilli have become an integral part
of the overall marketing plan for a
new album. Once a label has milked
an album for up to five hit singles, a
remix album minimizes the time gap
between studio albums—and maxi-
mizes the potential for additional

, cash flow.

| It’s interesting to note that the re-

| mix album concept was originally
born in the clubs. For us Italians, quality and fantasy come naturally. It is a talent that,

The first germ of this trend can be combined with our well-known characteristics and professionality,
traced back to 1986, when the Pet

BOTTICELLI - “LA PRIMAVERA

Shop Boys issued a six-song set for brings f;uccess..We can see this in the “Made in ltaly’” products for the
EMI Records, “Disco,” which in- entertainment industry. ARTICK, C.T.M., FAL, FLY, LITE
cluded new versions of“hit singles BEAM, MUSIC & LIGHT, SPACE CANNON, STUDIO DUE,
Ly ;ifl‘;‘vlj;‘)‘;“f:’“gggggf’ = SPOTLIGHT, PROGRAMSISTEM AND APIAD., will prove it
successfully promoted in the clubs, to you ar the “LIGHTING DIMENSIONS INTERNATIONAL’" (Or-
and even spawned a moderate hit lando - Orange County Convention Center - noise zone) from November

(Continued on next page) 17" to 19™ 1990. Doing things well gives us great satisfaction. The same

that Botticelli must have felt.

You are cordially invited at the seminar
iyi
“Why you have to buy Italian products?”’
GLUB PLAY taan that will be held on 17" Nov. 1990 at the
Institute q a
1. GONNA MAKE YOU SWEAT for Convention Center in Orlando. ® o
(EVERYBODY DANCE NOW) C&C Foreign : A e
S e ORISR e ke (For information please contact stand
FREEDOM WILLIAMS coLumsia ICE/APIAD booth No. 346 - LD191) TN Ve Y VPR ST R
2. YEAH! U.K. ONE FEATURING TIA &
AR g Via Lisiz 21 - 00144 ROMA (EUR) 1 ASSOCIATION OF ITALIAN
3. PRAY M.C. HAMMER cariToL DISCOTHEOUE AND EATRE
4. STOP, LISTEN, LOOK & THINK ph. (6) 59921 - fax (6) 5910508 . . Q THEAT
EXPOSE aRrisTA tix. 610160-612282-61323| ICERM | nghtmg EQUIPMENT MANUFACTURERS
| ﬂ - . = Via Solferino 3 - 20121 Milano (lialy) - ph. (2) 804700
s c"ﬁ,fgﬁ"&ggﬂﬂ'ff“ (GET WICKED) ATLANTA OFFICE Dimensions mm.x (2) 804700 - tix. 3‘433|1 Inserv | for Apiad
Italian Trad i X Members 1990
" G - elcomg'ss'o" International 90 | armick. cTv. FAL FLY. GUFRAM ARREDA
12" SINGLES SALES S| CASINIEE CCnich MENTI. KING'S SOUND. LAMPO. LITE BEAM.
HARRIS TOWER Orlando STUDIO SILVESTRO LOLLI, MUSIC & LIGHT
1. Pl"guggR BABY TONIGHT WHITNEY ph. 5250660 - (Ix. 542871 - tfax 5255112 _A..‘A o ‘ Count Sf(’]RN?DSl;(C)Tllgg‘ 2UST%GTE16PDRSSRSA#J l§>II(S)TTELV:J-
N g range Coun o 'LIGHT. )] ., AU-
£ L3 & ~-ou y SANI FERRIN! & LUCCHI. TECNITRON.
2. SENSITIVITY RALPH TRESVANT mca Convention Center
3. LOVE SO SPECIAL CEYBIL aTLaNTIC 9.'9
4. WHATEVER MAKES YOU HAPPY TEN November 17/19-790
CITY ATLANTIC
5. WLP:AT DO YOU SEE CAUSE & EFFECT
EXH
Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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DANCE TRAX

(Continued from preceding page)

with the song “Paninaro.”

Even more popular were “Vital
Idol” by Chrysalis snarler Billy
Idol and Madonna’s ‘““You Can
Dance” on Sire, released, respec-
tively, in 1987 and 1988. Both sets
started strong at club level and
eventually racked up big bucks at
retail.

Along the way, promotional em-
phasis for remix albums shifted
from the clubs to retail.

“It’s difficult enough to keep a
DJ interested in a record once it
becomes a hit on the radio,” says
one major-label promotion repre-
sentative. “Getting them to jump
back on an artist or a tune after

Doin’ The Do. Sire recording artist Betty Boo is greeted by Sire president

Seymour Stein after a recent performance at the Palladium. Shown, from left,
are dancer Louise; Stein; Boo; Craig Kostich, VP of Sire Records; and dancer
Jackie. (Photo: Chuck Pulin.)

the project is a few months old is
next to impossible. There’s little
incentive to pander to {club
jocks].”

Club DJ participation is occa-
sionally courted, usually when the
label is trying to broaden an act’s
base to include the dance music
community. New releases by the
Cure, 3rd Bass, and Patrick
O’Hearn are intended in part to do
exactly that. There is just one
problem: All of these albums lack
club-viable mixes.

Although the Cure’s ‘““Mixed
Up” and O’Hearn’s “Mix Up” are
interesting and engaging in their
reinterpretations of the previous
material, both are weak in deliver-
ing the kind of breaks and edits
that would allow DJs to work the
tracks into their sets.

O’Hearn’s label, Private Music,
will try to rectify this problem by
re-remixing several tracks from
the album. Think about that the
next time you see a remix album
sporting a flashy label, exclaiming
“hot new club versions.”

ON THE IMPORT TIP: Last
week, we looked at the impact of
English and European imports on
American DJs. To follow up, here
is a quick rundown of several sin-
gles that could very well be top-

ARTIST

DEVELOPMENTS

CATHY DENNIS® ‘WAY’

The U.K.’s Cathy Dennis describes
her chance to do the vocal tracks
on recent D-Mob hit singles
“C’mon And Get My Love” and
“That’s The Way Of The World” as
“an accident.”

“I was there when the accident
happened,” she recalls.

But when both songs topped the
U.S. dance charts, it was a sure bet
that a debut solo album would
follow.

That album, “Move To This,”
reached retail outlets the week of
Oct. 21. Its first single, “Just
Another Dream,” has begun
moving up Billboard’s dance charts
and is bulleted this week at No. 14
on the Club Play chart, and No. 28
on the 12-Inch Singles Sales chart.
A Shep Pettibone remix of “All
Night Long (Touch Me)” is slated
as the next single.

Dennis, who co-wrote “That’s
The Way Of The World,”
collaborated on nine of the 10
songs on ‘“Move To This” with
several popular songwriters,
including Terry Britten, Sue
Schiffren, and Dancin’ Danny D.
She cites her “naiveté” as her
major asset in these collaborations.

“I’'m young. [ have new ideas. |
don’t see any rules,” says Dennis.

By taking an active part in
writing and producing the album,
Dennis feels she concentrates on her
own qualities. “Everybody is unique.
When I'm singing songs that come
from me, I'm working toward a
strong direction as an artist.”

She sees the recently released
video for “Just Another Dream” as
an important part of the song’s total
reception: “MTV is such a powerful

influence. I know that just by the
fact that when I go out on the street
I get recognized.”

Hoping to continue collaboration
with Dancin’ Danny D., she cites
“the combination of a melodic voice
on a tough dance track” as key to
her D-Mob hits. “I like the D-Mob
sound,” she says.

Indeed, the inclusion of the No. 1
D-Mob smash “C'mon And Get My
Love” sets the standard for the
album—a standard that is fully
realized on the whole. “Everybody
Move” and “Move To This” are
equally as strong as the sure-fire hit
singles “Just Another Dream” and
“All Night Long (Touch Me)”; and
the hot-ice delivery of the up-tempo
ballad “My Beating Heart” reveals
both range and focus.

A track tour is in the planning
stages for the 21-year-old singer,
who insists that her vocals be live.
Previous performances here linked
her to Milli Vanilli, Young M.C., and
Taylor Dayne in venues as large as
30,000-capacity stadiums.

The strength of her debut album
and the ensuing tour could well
prove that Dennis’ growing
popularity here is no accident.

BILL CASTLE

VASQUEZ MAKING WAVES

Junior Vasquez is leaving his
imprint on all areas of dance music
these days: in the studio, in the
clubs, and on the Billboard dance
charts.

After a brief stint as a recording
artist on Criminal Records and after
studying remix and production
techniques under the likes of Shep
Pettibone and Arthur Baker, he is
now DJ and co-owner of hot New
York club Sound Factory and is
postproducing 12-inch singles by
Technotronic and Prince.

“It’s all kind of happened at the

same time,” he says. “I was DJ'ing,
but not successfully, playing in
small clubs, and trying to do a little
bit of both. I opened the Sound
Factory just when studio work
started to really pick up. Both just
really came into focus at the same
time.”

Naturally, his mixes all end up
fitting the Sound Factory format—
particularly the recent work he did
on tracks from Prince’s “Graffiti
Bridge” album.

“That big sound [is] something
that I would play,” is how he
describes it. “[Sound Factory] is the
club in the city to try out records
now, the big system and everything.
So they come to me for that sound.”

He continues, ‘“Prince was the
ground-breaker. I was doing work
before he and I came together, but
he stuck his hand out. It broke the
ice for a lot of things. The timing
was just right.”

Being a working DJ is helpful to
working as a producer.

“I can take everything and lump
it all into one kind of sound, and
that comes right over in the studio,”
he says. “It makes my job a lot
easier. You have to be in touch with
what’s up and try to combine all the
best of it, take it into the studio with
you. It makes the ideas flow, the
inspiration of being in a club.”

Apparently Vasquez is feeling
quite inspired these days. His work
as a remixer can be heard on the
new Elisa Fiorillo album, as well as
on M.C. Hammer’s “Pray” and
Tevin Campbell’s “Round & Round.”
Vasquez’s pet project at the
moment, however, is producing the
full-length debut album by MCA
recording artist Lydia Rhodes. The
two scored a moderate club hit
together with the single “DJ, Give
Me That Funky Bass.”

WENDY BLATT

ping domestic charts in the coming
months:

A spacious, ambient vibe perme-
ates the lazy house groove of
“Let’s Push It” by Innocence on
Cooltempo/Chrysalis. Subtle key
fills and slicing guitar riffs blend
with contained but soulful vocals
that ultimately hypnotize. “Silent
Voice’’ on the flip, sporting a
Deee-Lite-styled drum and horn
funk line, strikes a tougher stance.

Acid addicts have no doubt been
taking steady doses of the hypnot-
ic “Dance Tones” by Hypersonic,
actively circulating on bootleg
promo at the moment. Catatonic
synth fills and speaker-blasting
bass lines render this a must for la-
bels looking for the next phase of
ambient/moody house 4 la 808
State and U.F.O.

The club clique in Italy contin-
ues to churn out some of the most
inspired house jams this side of
Chicago, as evidenced by Paradi-
so’s “Here We Go Again.” Avail-
able via Boys Own Productions,
this fab 12-inch keeps the now-epi-
demic disco influences down to a
minimum, kicking out a strong live
(") bass sound and jazz-spiced pi-
ano lines.

Although Canadian chanteuse
Celine Dion’s Epic debut album,
“Unison,” is already out here, the
12-inch for the title track has yet to
see the light of day. This fun and
fluffy Euro-slanted tune has been
a favorite of hi-NRG enthusiasts
here for about a month now, as
well as in Dion’s home country and
in France. The right remix could
render this a smash hit across the
board.

U_K_ BEAT: While British labels
and artists continue to enjoy the
widespread public interest gener-
ated by the recently introduced
Kiss 100-FM dance music outlet,
independent dealers are singing a
different tune.

It seems they are having diffi-
culty filling requests for singles
heard on the station. One of the
playlist policies at Kiss 100-FM is
advance airplay of upcoming re-
leases, and occasional rotation for
out-of-print singles.

For instance, the station played
the new Ten City single, “Whatev-
er Makes You Happy,” off of a
cassette two weeks before it was
shipped commercially.

“There is a definite danger that
[Kiss 100-FM’s] listeners will have
lost interest [in the single] by the
time we can stock it,”’ says one
U.K. dealer.

ALBUM OF THE WEEK: Fans of
the chart-topping “Dirty Cash” by
Polydor rapper the Adventures of
Stevie V should take ample plea-
sure in his self-titled full-length
debut. Although this nine-song set
does not stray far from the materi-
alistic lyrical attitude of ‘“‘Dirty
Cash,” the house beats and sub-
versively ingratiating funk
grooves never let up. We're partic-
ularly fond of the deep-baked per-
cussion on the next single, “Jeal-
ously,” though recent U.K. hit
“Body Language” and highly me-
lodic ‘““Pride Before A Fall” are
strong contenders for any hip-
house enthusiast’s playlist. Jam on

it!

TID-BEATS: The rumor mill has
been running overtime this week
with speculation that dance mu-
sic’s most successful independent
club promoter is considering buy-
ing into one of the industry’s most
popular dance-music trade maga-
zines.

Fave house diva Liz Torres is
currently recording her second
Jive album in Chicago. We're
crossing our fingers that her label
will take a little more interest this
time around.

Miami-based remixer Tony Gar-
cia, who recently scored his fourth
consecutive top 10 club hit with
“What Do You See” by Exile record-
ing duo Cause & Effect, is at the
postproduction helm for its next 12-
inch, “You Think You Know Her.”
He is being assisted by keyboardist
Steve Roitstein and engineer John
Haag. Additionally, Garcia continues
to spin regularly at Passion and The
Edge.

The recently formed South Bay
Assn. of DJs (SOBAD) record pool in
San Jose, Calif.,, and WQHT-FM
(Hot 97) New York have inked a deal
for a new weekly mix show. Titled
“SOBAD Sound,” the program will
feature a different DJ from the pool
each week, originating from differ-
ent clubs in the Bay area. Efforts to
syndicate the show are under way.

When heroes and fans collide:
Barry White is said to be planning
recording sessions with both Jazzie
B. and Lisa Stansfield in early 1991.

It was bound to happen: Word has
it that Paul McCartney’s “Yester-
day” and John Lennon’s “Imagine”
are being remodeled with hip-hop
and house remixes 4 la DNA’s recent
revamping of Suzanne Vega’s
“Tom’s Diner.” The remixer/produc-
er is choosing to remain anonymous
at the moment.

Cash On The Line. Mercury
recording artist the Adventures of
Stevie V. pauses a moment to pose
for the cameras during a recent
appearance on Club MTV. (Photo:
Chuck Pulin.)
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Is Govt. Too Tough On Adult Vids?

Lawyer Says Suppliers Are Fighting Back

M BY EARL PAIGE

LOS ANGELES—At a time when
many in the home video communi-
ty see adult product coming under
the heaviest attack in memory,
some note that suppliers are more
emboldened to fight back—and
that retailers, too, are organizing
"~ on a broadly regional, as well as
national basis.

That, at least, is how John Wes-
ton sees it. Weston is a principal in
Weston & Sarno here—one of the
best-known legal firms in the field
of First Amendment protection,
especially where adult video is con-

It’s no accident the
government hit overtly
censorial communities’

cerned.

Weston’s remarks come in the
wake of the current Department of
Justice campaign announced re-
cently by U.S. Attorney General
Richard Thornburgh, following
the Oct. 4 indictment here of Cal
Vista Ltd. (Billboard, Oct. 20).

The indictment came after six
months of persistent FBI-led in-
vestigations of 24 suppliers here,
activity that has prompted action
by the California chapters of the
national dealer group Video Soft-
ware Dealers Assn.

At an organizational meeting
here Oct. 12, a coalition of six Cali-
fornia VSDA chapters was formed
and Weston addressed the group.
Two principals of the national
VSDA also attended. Weston says
“client confidentiality’’ prevents
him from revealing the nature of
his talk to the coalition members.

Additionally, the Sacramento,
Calif., chapter of VSDA has filed
an amicus curiae brief in a case in-
volving X-rated video at an adult
book store in Sacramento. Weston
& Sarno is handling that defense.

As for developing national cohe-
siveness in the home video commu-
nity, Weston confirms he was pre-
sent at a meeting of X-rated sup-
plicrs held in Las Vegas during the
1990 VSDA national convention.

According to various sources,
there were at least two meetings
on the X-rated issue at VSDA in
which national VSDA principals
participated.

Of the searches and seizures
here during the past six months,

certain targeted firms, and thus
cannot discuss specific details of
the cases. He describes the wave
of raids as ‘““very bizarre. The
whole notion of having searches
and seizures of X-rated places is
absurd. These are all public com-
panies. Evidence isn’t going to dis-
appear. You simply send them a
subpoena, you ask them to bring in
their records in 30 days.”

Weston also questions the gov-
ernment’s strategy of using sting
operations to investigate adult-vid-
eo suppliers. ““In terms of the
stings, they set up a number of ad-
dresses or were able to gain con-
trol of existing video stores,” he
says. Broken Bow, Okla.; Mobile,
Ala.; and Fayetteville, N.C., were
among the cities.

“It’s no accident that the gov-
ernment hit what conventional
wisdom would describe as overtly
censorial communities,” says Wes-
ton.

Additionally, Weston expects

adult suppliers will end up being
prosecuted in more than one juris-
diction. He agrees with Louis Sir-
kin, another attorney prominent in
adult video cases, who recently
said, “The government’s strategy
is to wear them out economically”
(Billboard, Oct. 20).

Weston declines to draw any infer-
ences about the direction of the Jus-
tice Department’s investigation from
the four titles involved in the Cal Vis-
ta case: “Sorority Pink,” “Sorority
Pink I1,” “Backdoor Lust,” and
“Awesome.” In a general sense, Wes-
ton says, the material being targeted
is “mainstream, pretty middle of the
road X-rated material.”

In Weston’s mind, there is a rela-
tionship between what is happening
in adult video and the controversy
surrounding lyrics and stickering in
the music industry. “It’s fair to infer
that the proponents of censorship
don’t want to just get rid of X-rated
material, they want to get rid of all
erotic material.”

Super CI John CI

, left, best known as a star of Monty Python’s Flying
Circus and such films as ““A Fish Called Wanda,”” wore a more serious
demeanor during a recent visit to Dallas-based Super Club. Cieese, head of
Video Arts, a firm producing business management videos, delivered a speech
Oct. 15 entitled “Creativity In Business™ to the British American Commerce
Assn. and sponsored by Super Club. Also pictured are Landa Miller, director of
communications for Super Club; and Darrell Baldwin, Super Club CEO.

Ingram Buys Parkfield Assets, Forms U.K, Joint Venture

NEW YORK—As expected, In-
gram Video has purchased a ma-
jority of the assets of the wholesal-
ing operation of the embattled
London-based entertainment con-
glomerate The Parkfield Group.
The purchase price was not dis-
closed.

A new company, Ingram Enter-
tainment, has been formed and
will be operated as a joint venture
between Ingram and U.K. indus-
try veteran Raymond Laren, who
will function as managing direc-
tor. The debts associated with the
division were not acquired as part
of the deal.

Laren was the founder of Light-
ning Distribution, which became
the foundation of Parkfield’s ill-
fated distribution operation after
Laren sold the company to Park-
field in 1986.

Parkfield, which had interests in
film production, publishing, mail
order, and other areas, has been
operating under a court-appointed
administrator since going bank-
rupt in July after posting in excess
of $180 million in losses, mostly in
its video wholesaling division (Bill-
board, Oct. 6). The video wholesale
operation is the first large asset to
be disposed of by the administra-
tor.

In a statement, Laren said, “A

to get our operation back on the
road fast ... The funding intro-
duced is enormous, and we have a
huge credit line established.”
Staffing at Ingram Entertain-
ment will be increased from 150 to
about 200 shortly. “Ingram does
. need more staff urgently—es-
pecially sales representatives, te-

lesales personnel, and credit con-
trol,” the statement said.

Still unclear at this point is the
fate of huge quantities of unsold
cassettes that were clogging Park-
field warehouses. The court ad-
ministrator, Cork Gully, has
blamed those overstocks for many
of Parkfield’s problems.

Since the company’s collapse,
several studios have placed parts
of that inventory under “adminis-
trative rentention,” in essence as-
serting that the cassettes are still
the property of the manufacturers
since they had not been paid for by
Parkfield.

NEW YORK—GoodTimes Home
Video and RCA/Columbia Pic-
tures Home Video have mutually
agreed to terminate their agree-
ment under which RCA/Columbia
distributed GoodTimes’ product
to video specialty stores, accord-
ing to GoodTimes president Jo-
seph Cayre.

The agreement was severed
Oct. 1, although RCA/Columbia
will continue to handle ‘“‘Peter
Pan” until it goes on moratorium
in February.

“They mentioned to us a couple
of months ago that they were
having trouble focusing on all of
our product,” Cayre says. “It was

RCA/Columbia No Longer Distributing
GoodTimes Product To Specialty Stores

Cayre says video specialty
stores account for “a very small
portion’’ of GoodTimes’ business.

GoodTimes primarily markets
budget-priced movies and chil-
dren’s programming, most of
which is distributed through
mass merchants and large dis-
count chains.

Nonetheless, the company in-
tends to continue pursuing video
specialty stores. ‘I have a tough
decision to make and right now I
really don’t know how it will come
out,” Cayre says. “We could go to
another distributor. Or, do I want
to make the investment in a sales
force of my own for a distribution

Cayre estimates he would need
“six good people” to adequately
cover the video speciglty channel.
“There may be only 15 or so dis-
tributors selling to [specialists]
but you have about 100 branch lo-
cations around the country that
would have to be called on.”

Another factor, Cayre says, is
that distribution through special-
ists “is really a very different kind
of distribution for us. You need to
do a lot of marketing, which is
tough at our price points. The mar-
gins are so thin that there isn't a
lot of room for marketing.”

Cayre says he hopes to reach a
decision by the beginning of 1991.

Weston notes his firm is now in- substantial investment has been a mutual decision to drop it.” channel that isn’t really proven?” PAUL SWEETING
volved in the defense efforts of made, both by Ingram and myself, [ |
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GOING PLACES, WORKING out:
Despite the fact that there are so
many exercise and fitness tapes on
the market already, there is still
room for newer approaches. Con-
sider MCA/Universal Home Vid-
eo’s “Heather Locklear Presents
Your Personal Workout,” starring
the high-profile star of ABC-TV’s
“Going Places.” She'll also be seen
later this fall in the CBS Movie of
the Week, “Dangerous Woman,” as
well as in the feature film “The Big
Slice.” The tape arrived in stores
Oct. 4. Locklear had also starred in
two prime-time TV series, “T.J.
Hooker” and “Dynasty.”

“I was approached five years
ago, and there were a lot of fitness
tapes on the market even at that
time. The question becomes, ‘What
can you do that’s different?’)” she
says.

But in the
intervening

Locklear Vid Is Working Out;
Studios Prepare For Sequels

listed tape, Bally’s Health & Tennis
Corp. plans to market members.

FALL SEQUEL PICTURE: There
are only a handful of sequels open-
ing theatrically this fall, but studios
are poised to take advantage.
MGM/UA Home Video, for exam-
ple, is highlighting all three previ-
ous “Rocky” titles in anticipation of
“Rocky V,” which opens in Decem-
ber. All four cassettes will be priced
at $19.98 and have a street date of
Nov. 21. Meanwhile, Paramount
Home Video is gearing up a special
promotion for the holiday release of
“The Godfather III,” which opens
Christmas Day. Currently, the first
two installments are at $29.95 each,
while “The Godfather Epie,” the
chronologically cut version, is at
$99.95. And while not exactly a se-
quel, Republic Pictures Home Vid-
eo is hoping
that the re-

time, she
notes, she has
acted as a
spokeswoman
for Bally’s
Health & Ten-
nis Corp., be-
lieved to be

BACK
bil

make, in color,
of “Night Of
The Living
Dead” will
spark renewed
interest in the
original, which
it markets for

the country’s
largest group
of health and fitness clubs, with
about 3.2 million members, and has
become an avid fitness enthusiast.
She agrees that the success of Jane
Fonda, Kathy Smith, and others
stems from the fact that they “be-
lieve” in their exerise regimens and
feels she projects the same kind of
sincerity on her first nontheatrical
project.

“The tape came through the rela-
tionship with Bally’s,” she says,
“and frankly, when you start get-
ting older you do exercise more reg-
ularly rather than sporadically.
That’s what I do. We decided to
come up with a video that you can
mix and match and customize to
your personal lifestyle depending
on the time you have.

“There’s an ‘energy’ section
that’s more dance- and aerobics-ori-
ented. There’s a ‘power’ section
with weights. Then there’s a ‘grace’
section for flexibility and relax-
ation. And there’s a ‘kickstart’ sec-
tion, which is more mini-aerobics. If
you've only got seven minutes, you
can just do the kickstart part to get
your blood pumping. You can do
the whole thing if you have time,
but if not, you can just pick out
pieces. Other videos seem to have
segments that flow into the other,
and you're always not sure what
you're doing. I also think people
need a little change in their videos
to stay motivated and continue
working out. That’s one reason
they stop working out. The videos
get boring.” She also notes that the
MTV-style production values and
contemporary rock soundtrack
should hold viewer interest. Despite
her hectic schedule, Locklear says
she plans to promote the video as
much as she can. In addition to the
MCA/Universal push of the $19.95

by Jim McCullaugh

$19.98. The
1968 version
was director George Romero’s first
horror effort. Shot on a budget of
$100,000, it went on to gross about
$50 million. Subsequently, Romero
then shot “Dawn Of The Dead” and
“Day Of The Dead.” Romero acted
as screenwriter and executive direc-
tor of the remake, while horror
makeup king Tom Savini made his
directorial debut. Having opened
Oct. 19, it is already garnering good
reviews in such publications as The
Los Angeles Times for its dark hu-
mor. “We’ll remind dealers in our
monthly mailer about the remake in
order to heighten visibility,” says
Glenn Ross, VP of marketing for
Republic Pictures Home Video. In-
terestingly, the original is in the
public domain, with some compa-
nies offering it as low as $9.95.

GOMING SOON: RCA/Columbia
Pictures Home Video is releasing
“Last Exit To Brooklyn” (see page
40), based on the Hubert Selby nov-
el, Dec. 5, while the company is set
to release director Pedro Almodo-
var’s “Tie Me Up! Tie Me Down!”
Dec. 12. That title will carry the
new NC-17 rating ... Warner
Home Video will issue “Gremlins 2:
The New Batch” Dec. 5 ... Media
Home Entertainment will release
“Delta Force 2: Operation Strangle-
hold,” with Chuck Norris, Jan. 9 ...
CBS/Fox plans a Dec. 6 street date
for “Henry V,” starring Kenneth
Branagh, who received Oscar nomi-
nations for best director and best
actor last year ... MCA/Universal
Home Video will issue “Ghost
Dad,” with Bill Cosby, Dec. 6 ...
“Ernest Goes To Jail” is due to ar-
rive Dec. 4 from Touchstone Home
Video, while “Dick Tracy” arrives
Dec. 19.... Orion Home Video has
slotted “RoboCop 2” for Dec. 13.

Parahola Goes Solo With ‘Mahabharta’

B BY CHRIS McGOWAN

LOS ANGELES—Parabola Video, a
division of Parabola magazine, made
its first solo venture into home video
with the Sept. 30 release of the three-
tape set “The Mahabharata,” an ac-
claimed six-hour film rendition of one
of ancient India’s most revered epic
myths.

Parabola magazine’s previous ex-
perience in video came in late '88
when it co-released the ‘“Joseph
Campbell And The Power Of Myth,
With Bill Moyers” series with Mystic
Fire Video. The six-tape “Power Of
Myth” collection has to date sold al-
most 200,000 units, according to Pa-
rabola magazine executive publisher
Joseph Kulin.

The “Mahabharata” is a centuries-
old heroic poem in 100,000 couplets,
written in Sanskrit. It describes the
fratricidal and apocalyptic war be-
tween two rival clans that ruled the
Delhi region in Vedic times.

The “Mahabharata” movie had its
genesis in a nine-hour stage produc-
tion adapted from the epic. The theat-
rical production was directed by Pe-
ter Brook, as was the film.

The $6 million film features a mul-
tinational cast and was co-produced
by Britain’s Channel 4 Television, the
Brooklyn Academy of Music, and
France’s Les Productions du Troi-
sieme Etage.

The six-hour “Mahabharata” will
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“Baseball’s Greatest Hits,” Rhino
Home Video, 30 minutes, $14.95.

With the World Series still fresh
in fans’ minds, now is the time to
push whatever baseball videos you
can stock.

However, the title of this one
may be a bit misleading. Rather
than tape-measure home runs and
game-winning singles, it concen-
trates on the hit songs that have
been written about baseball. More
than 100 tunes celebrate the ‘na-
tional pastime” and this program
contains nine of the best—one for
each inning. There is also some sev-
enth-inning-stretch material, and,
as an added bonus, there is Russ
Hodges’ famous radio broadcast
recalling Bobby Thomson’s ‘“‘shot
heard 'round the world.”

Bruce Springstone—a delightful
spoof of the Boss—opens singing a
raucous “Take Me Out To The Ball-
game.” That is followed by “Willie,
Mickey, And The Duke,” perhaps
better known as ‘“Talkin’ Base-
ball.”

Other featured numbers include
“I Love Mickey,” which boasts lead
vocals by Teresa Brewer and back-
up by the Mick himself. Mel Allen
does a rap number with the Natur-
als (“‘Baseball Dreams”’), and there
is also “Play-By-Play (I Heard It
On The Radio).” Add in “Joltin Joe
DiMaggio,” “Say Hey (The Willie
Mays Song),”” the delightfully
wacky ‘“Van Lingle Mungo,” and
“The Cubbies Are Rockin’,” and
you may find yourself in extra in-
nings.

(Continued on page 43)

be aired on PBS’ ‘““Great Perfor-
mances” in March, which Parabola’s
Kulin expects will give the $99.95 vid-
eo a boost. “I think it will do well.
With ‘Great Performances,” that’s an
audience of 20 million. We will have a
toll-free number at the end of the pro-
gram, and we will be using the same
fulfillment house that we used with
‘Joseph Campbell.’”

“The Mahabharata” will also be re-
leased on laserdisc by Pioneer Art-
ists, “probably in early '91,” accord-
ing to a Pioneer spokesman.

The soundtrack score for the film,
composed by Toshi Tsuchitori, is cur-
rently available on Virgin Records’
Realworld label.

A three-hour condensed version of
the movie, distributed by MK2 Pro-
ductions USA, is also currently play-
ing in theaters. Kulin expects eventu-

Billboard.

ally to release that shortened version
on video as well.

Kulin says this year’s videc release
is being sold by distributors including
New Leaf, Bookpeople, and 3aker &
Taylor. The title is also be zvailable
through catalogs, and directly
through Parabola magazine, which
specializes in myth, folklore, and reli-
gion, and has a readership of about
120,000.

Parabola will cross-promete with
Virgin, Harper & Rowe (which is
bringing out a new translation of the
“Mahabharata”), and Mercury House
(which is publishing Gary O’Connor’s
book ‘“The Mahabharats: Peter
Brook’s Epic In The Making”). “We
will get together a consortium of in-
terests as we did with the ‘Power Of
Myth’ series,” says Kulin.
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(Continued from page 41)

It’s hard to imagine a more all-
American title than this one. Work
up a promo with ‘““Field Of
Dreams” or “Major League,” be-
cause this one’s a natural.

RICHARD T. RYAN

‘“Moods Of Maui: Island Of
Light,”” Central Sun Video, 35
minutes, $24.95.

Herein lies a double treat: Exqui-
site tropical scenery imaginatively
photographed and the alluring
Hawaiian/Latin acoustic guitar

music of Joe Cano and Mitch Kepa. |

Because there is no narration,
the viewer can concentrate totally
on the gorgeous visuals that ac-
company Cano and Kepa’s eight
original, dream-strewn instrumen-
tals.

Although several cuts feature
the two performing in a recording
studio, the video concentrates on
the island’s coastal and inland won-
ders. There is some particularly ar-
resting editing near the end of the
program.

Central Sun is simultaneously re-
leasing the soundtrack of the video
on cassette; it can be reached at
703-444-2990.

EDWARD MORRIS

“Coping With Allergies,” Xene- '

jenex Production, 34 minutes,
$24.95.

More than 40 million Ameri-
cans—that’s one in six—suffer
from asthma or allergies. With this
program, consumers can get the
real story on the causes, tests, and
best treatments available for aller-
gic reactions.

Hay fever, congestion, and pet
and food allergies are also covered
in this comprehensive program,
which contains tips on allergy-
proofing your home as well as a

rundown of traditional and nontra- |

ditional treatments.

Although the price may seem a
bit steep, there is obviously a ready
market for a tape of this nature.
After all, allergies are a billion-dol-
lar business, and this program may
be far more effective in the long
run than an over-the-counter reme-
dy. RTR.

“The Cycling Experience: The Pa-
cific Northwest,” ConsumerVision

Home Video, 45 minutes, $24.95.
The Pacific Northwest has some of
the grandest scenery in the country,
and this video gives us a cyclist’s eye-
view of 16 of the most spectacular ar-
eas in Washington, Oregon, and Ida-
ho. We glide smoothly over asphalt
roads that pass through the dense
rain forests of the Olympic Peninsu-
la, across the icy slopes of Mount
Ranier, and through the stark volca-
nic landscapes of the Craters of the
Moon National Monument. Grant
Reeves supplies a pleasant sound-
track to accompany the sights. This
slick and beautifully photographed
video seems exactly like a land-based
version of Miramar’s ‘“America By
Air,” as well it should: Reeves also
scored that tape and both titles were
produced and directed by Douglas
Kahan. “The Cycling Experience” is
a first-rate production that works as
a travel tape, a background video, or
as something to watch while you're
working out on an exercise cycle.
CHRIS McGOWAN
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' ITA gold certification for a minimum sale of 125,000 units or a dollar-volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
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at suggested retail for nontheatrical titles. © Copyright 1990, Billboard Publications, Inc.
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THE MOVIE Family Home Entertainment 27345 Elias Koteas ' True Value Hardware system, a chain of independently operated but affiliated
3] 2| 7| ALLDOGSGO TOHEAVEN MGM/UA Home Video M301868 Animated 1989 | G |2005 | Stores that engages in collective marketing and advertising campaizns. How-
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Peomo 35 Mil Tuned To VCR, Not Prime-Time TV
9 | 9| 12| MCHAMMER: PLEASEHAMMER  capitol video 540001 M.C. Hammer 199 | MR |19 . d
According to a new study conducted by New York-based Alexander & Asso-
10 | 17 | 2 | JANE FONDA'S LEAN ROUTINE T Jane Fonda 19 | NR |2008 | ciates, 38% of all video playbacks begin during prime-time or fringe hours (7
— : p.m.-11 p.m.). During the period covered by the study, late July and early Au-
11| 14 | 5 | WHEN HARRY MET SALLY ... Nelson Home Entertainment 7732 el g%ﬁ"a' 1989 | R [1998 | gust, U.S. VCR households conducted 133.4 million playbacks of rented tapes a
B week, which translates into more than 35 million households tuned into video
12 | NEWD> gg&ﬁl;WATERS: THEWALLLVEIN 50 6ram Music Video 082-649-3 Roger Waters 1990 | NR | 1995 during prime time and more than 51 million during prime-time and fringe
hours. On Friday nights, the study found, the percentage of playbacks occur-
13| 23 | 3 | REM.TOURFILM Warner Reprise Video 3-38184 REM. 1990 | NR | 1998 ring in prime time rises to 47%, while for prime-time and fringe hou=s it is 67%.
During weekends, when playbacks increase overall, the percentage occurring
14| 10| 5 | cArRouseL CBS-Fox Video 1713 Gordon MacRae 195 | NR | 1998 | during prime-time hours dropped to 25%. The study contacted 4.000 house-
Shirley Jones g P .
- holds over four weeks. It found 2,900 VCR households among the sample, in-
15| 15| 8 | PLAYBOY WET &WILD 1i Z‘g’c’)b\‘,’iyd‘effg%o Various Artists 1990 | NR | 19.99 cluding 1,300 that had rented within seven days of being interviewed.
DISNEY’S SING ALONG SONGS: . . ; MPAA M h I H 'd 3 Fl 'd v‘u s
1
16 | 11| 9 | UNDER THE SEA Walt Disney Home Video 908 Animated 1990 | NR | 1299 : ars a s al 0" a | tures
17 | 31 | 4 | FIELD OF DREAMS e Sl e, gﬁ:’)‘,",vfa%ﬁg: 1989 | PG [1995 | Investigators with the Motion Picture Assn. of America assitec U.S. Mar-
e ordon Mach shals in executing searches at three Miami-area video stores Oct. 16. The
18 | 29 | 5 | OKLAHOMA! CBS-Fox Video 7020 Shi'”:;‘ e = 195 | G | 1998 investigators seized 453 videocassettes. The stores raided were Beach Vid-
TEr— eo Club in Miami Beach, Beach Video Club II in Miami, and Video 2000 in
19 | NEWD | STAR WARS TRILOGY GIFT PACK CBS-Fox Video 0609 Harrison Ford 199 | PG |5998 | Hialeah. The MPAA’s member companies have filed civil lawsuits against
ey e the three stores, charging copyright violations. The recent raids bring to 35
20 | RE-ENTRY | LOOK WHO'S TALKING RCA/Columbia Home Video 70183 Kirstie Alley 1989 | PG-13 | 19.95 the number of searches conducted in Florida so far this year. In a state-
ment, MPAA president Jack Valenti said, “Next to the Los Angeles and
211 21 9 ELVIS: VOL. 1-CENTER STAGE Buena Vista Home Video 1032 Elvis Presley 1990 | NR {1999 New York Clty areas, south Florida represents the largest numter of cases
] ; we are involved with that concern video piracy.”
22| 22| 8 ¥:‘CEH(?E[;)IESSI%MONS' SWEATIN' TO Warner Home Video 616 Richard Simmons 1990 | NR | 19.98
Vid Bits: MGM/UA, CBS/Fox, Video Trend
23| 16 | 8 | BEACHES Rouchstone e lreS i i5s Bette Midler 1989 | PG-13 | 19.99 0 . ’ ’
DAVID LYNCH-INDUSTRIAL Elbow Music, Inc. . MGM/UA Home Video has created a two-pronged promotion to support
24 | REENTRY | SyMPHONY NO. 1 Warner Reprise Video 3-38179 Julee Cruise 1990 | NR | 1998 1 “Daddy’s Dyin’ ... Who's Got The Will?”’ (prebooks Nov. 8). Through a se-
Paramount Pictures Tom Cruise ries of radio promotions, one consumer w1l} win a weeklong vacation in El]l.
25| 24 | 145 | TOPGUN Paramount Home Video 1629 Kelly McGillis 1986 | PG | 1495 | Through a separate contest, dealers and distributors can also win a similar
TEENAGE MUTANT NINJA TURTLES: - , i vacation . . . CBS/Fox Video has created a Benelux subsidiary based in the
26 | 18 | 30 | COWABUNGA, SHREDHEAD Famyome Entertainmentt2 B9 Animated 1990 | NR | 1455 | Netherlands. The new division will be headed by Hans Tonino. CBS/Fox
L) ] ] Video product had been distributed in Benelux countries by CBS Grammo-
27 1 26 | 10 BANNFD INTHEUSA ® A*Vision Entertainment 50162 The 2 Live Crew 1990 | NR | 14.98 foonplaten. At the same time, CBS/Fox announced that its product in
Warner Bros. Inc. Mel Gibson Greece will be distributed by Audio Visual Enterprises . . . Video Trend has
28 | 20 | 36 | LETHAL WEAPON 2 Warner Home Video 11878 Danny Glover 1989 | R | 2498 opened a will-call branch in Milpitas, Calif., near San Jose. It will be headed
) Carreras - Domingo - by John Whittier ... Producers Color Seryices Video Cassetze Division,
2% § 3 || THREENENGRSINCONCERY: tegdattea Sl Pavarotti 1990 NI e based in Southfield, Mich., is the latest duplicator to be licensed by JVC. As
30|13 18 ';5%: ##gézg;éwdojl-jnnzs; Family Home Entertainment 27336 il ol ke | D05 a licensed duplicator, it can legally use JVC patents and trademarks.
31 25| 4 FAITH NO MORE: YOU FAT B**TARDS Warner Reprise Video 3-38187 Faith No More 1990 | NR |[19.98 STOHE Mo“".on
Touchstone Pictures Richard Gere 3
32 NEW} PRETTY WOMAN Touchstone Home Video 1027 Julia Roberts 1990 R 19.99 (Contmuedfrom page 42)
NEW KIDS ON THE BLOCK: - s New Kids On today, he says, “You can’t under- known,” he recalls. “Because of all
RE-ENTRY 4 CBS Music Video Ent 19v-49030 1989 | NR | 19.98 eJs . ’ ;
3 HANGIN' TOUGH LIVE 424 - The Block estimate this business, but you my hype our election laws were al-
: Mitzi Gaynor can’t overestimate it either.” At tered. I could do that. I had myself
27 | 3 | SOUTH PACIFIC CBS-Fox Video 7045 N 1958 | NR | 19.98 . h
a e Rossano Brazzi 42, Messenger vows he will remain  paged every half hour at Bally’s.”
35 | REENTRY | SEXY LINGERIE It Playboy Video BT T 1990 | NR | 19.99 in home V1.de0, and is ready to con- He won a post the next year in
HBO Video 0363 I o tinue serving VSDA if asked (after Washington, D.C. Acknowledging
36| 12 | 55 | BAMBI Walt Disney Home Video 942 Animated 12 | ¢ | | two three-year terms, he cannnot he is the butt of many jokes and
run for a board slot again until a pokes about his flamboyant style
37| 3¢ | 90| DIEHARD CBS-Fox Video 1666 grucg V\éillids ; 188 | R | 1998 year elapses). Ever quiqk on the and braggadocio, Messenger nev-
onnieecen trigger, Messenger denies he is ertheless boasts, ‘I Fave served
38 | NEWD> | IRON MAIDEN: MAIDEN ENGLAND  CBS Music Video Enterprises 1 9V-49058 fron Maiden 1990 | MR [1998 | nOW alame-duck board member. “I every office except president. I
can be appointed,” he shoots back. have been on tons of committees. I
HAPPY BIRTHDAY, BUGS: 50 LOONEY Warner Bros. Inc. ) Esti t1 that he h outlasted h traveled all t. dd
39|38 |6 : Animated 1990 | NR | 1495 stimating e has outlaste ave traveled all over to address
YEARS WarnerHom: Video 1 2054 not a few in the VSDA community, chapters. I still do that.”” But he in-
40 | 37| 9 E‘Ll}’é?éVOL- 2-THE MAN AND THE Buena Vista Home Video 1033 Elvis Presley 199 | wr | 1999 Messenger first ignited the annual  sists that any tributes are de-
convention when in 1984 he took served by others. “It 1as been an

honor to serve with all the great
people I have been involved with.”
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Judas Priest Defending Metal's Faith
Offers A ‘Painkiller’ To Hardcore Fans

EBY JIM BESSMAN

NEW YORK-—This is the year that
Judas Priest lived up to the title of
its 1984 album, “Defenders Of The
Faith.”

Not only did the eminent metal
act successfully defend itself
against charges of influencing the
suicide of two Nevada youths via
subliminal song lyrics, (Billboard,
Sept. 8), but it has also returned to
form musically on its new Colum-
bia Records disc, “Painkiller.”

“We listen to our fans, and their
overall reaction [to the group’s re-
cent pop-oriented albums ‘Ram It
Down’ and ‘Turbo’] was ‘Give us
some hardcore Priest!” '’ says
front man Rob Halford. He charac-
terizes ‘‘Painkiller” as “early vin-
tage Priest, with inspiration and
ideas from more recent styles of
heavy metal.”

“Look,” says Halford, “we're a
band that tries to do as many
things as we can and take risks
and chances. Sometimes they work
and sometimes they don’t. The last
two albums were pieces of music
from Judas Priest at that given
moment, and while we’ve never re-
leased anything that we weren’t
100% happy with at the time, they
gave us insight into where our
true popularity lies, which is real
hardcore-based—definitely in the
musical parameters of ‘Painkill-
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Bernstein’s Songwriting Legacy

Scrap Metal’s Hi-Tech Tie-Ins

John Lee Hooker Honored At Garden Fest
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According to Halford, the “‘no-
holds-barred, balls-to-the-wall,
screaming-metal-monster’’ atti-
tude and direction of the new al-
bum was forged by himself and
guitarist Glenn Tipton—the band’s
chief songwriters—during a plan-
ning session in Spain in early 1989.

When recording began early this
year, both a new drummer and pro-
ducer were on board. ‘‘Young,
powerful maniac’”’ Scott Travis,
formerly of the speed metal band
Racer X, replaces drummer Dave
Holland, while Chris Tsangarides,
who has produced Bruce Dickinson
and Slave Raider and was an assis-
tant engineer on early Priest rec-
ords, takes over Tom Allom’s dec-
ade-old slot as chief producer.

“We'd explored all our potential
with Tom,” says Halford, “but we
still need a producer in Judas
Priest to inspire us in the studio
and make suggestions for differ-
ent techniques.”

“Painkiller” was cut in an “iso-
lated countryside’’ studio in South-
ern France, so the band would not
be distracted by the then impend-
ing trial.

“It tore us up emotionally, hear-
ing someone saying to the judge
and the cameras that this is a band
that creates music that kills young
people,” says Halford. “We accept
that some people don’t like heavy

John Lee Hooker, Buddy Guy
Take 3 Each At Blues Awards

B BY RICK CLARK

MEMPHIS—John Lee Hooker and
Buddy Guy scored big at the 11th
annual National Blues Awards in
Memphis, garnering three honors
each at the Oct. 14 show. The
“Handy” awards, named for blues
pioneer W.C. Handy, are bestowed
annually in Memphis by the Nation-
al Blues Foundation.

Hooker cleaned up with awards
for best contemporary male blues
artist, blues vocalist of the year,
and contemporary blues album of
the year for “The Healer.” Bonnie
Raitt accepted Hooker’s album
award for him, crediting his influ-
ence on her work.

Guy picked up awards for enter-
tainer of the year, blues vocalist of
the year, and blues band of the
year.

Koko Taylor was named contempo-
rary female blues artist of the year
and Queen Ida landed the honors for
traditional female blues artist of the
year. Sunnyland Slim won best tradi-
tional male blues artist and Charlie
Musselwhite was named blues instru-
mentalist of the year. Best-contempo-

rary-blues-album honors went to
Magic Slim for “Chicago Blues Ses-
sion, Vol. 10,” while John Cephas and
Bill Wiggins received the award for
best traditional blues album, U.S. or
foreign, for “Guitar Man” on Flying
Fish. The acclaimed release “Muddy
Waters: The Chess Box Set” on
MCA/ Chess was named vintage reis-
sue album of the year, U.S., while the
best-foreign-reissue award went to
Howlin’ Wolf’s ‘“Memphis Days.”
Gay Adegbalola’s song ‘“Middle-
Aged Blues Boogie,” performed by
Saffire, was named blues song of the
year, and Sonny Rodgers and the Cat
Scratchers received blues-single-of-
the-year honors, U.S. or foreign, for
“Big Leg Woman/Cadillac Baby.”

Blues Hall of Fame album awards
went to Willie Dixon’s “The Chess
Box, The Complete 1931 Sessions”
and Magic Sam’s “Black Magic.” In-
dividual Blues Hall of Fame induc-
tions went to Bukka White, Blind
Blake, and Lonnie Johnson.

NPR’s “Blues Stage” program on
National Public Radio won the Keep-
ing The Blues Alive in Public Radio
award, while the Keeping The Blues

(Continued on page 52)

Cherry Lane Inks Deal With Dick Clark

metal, but we can’t let them con-
vince us that it’s negative and de-
structive. Heavy metal is a friend

(Continued on page 52)

Phil Fills Four. Atlantic Records superstar Phil Collins, who sold out four
recent shows at New York’'s Madison Square Garden, became the latest
recipient of the Garden’s Golden Ticket Award for selling more than 100,000
tickets during concerts from 1977-90. Gathered, from left, are Mitch Slater of
Ron Delsener Enterprises; Bob Cavalierie, executive VP of Madison Square
Garden Enterprises; Collins; tour manager Tony Smith; and promoter Ron
Delsener.

THE EVENT is called “Women In Concert,” and or-
ganizer Lynn Yeakel likes the double meaning of that
title. It describes a performance Nov. 4 at Philadel-
phia’s Academy of Music by women who are among
the most noteworthy in pop, folk, and country musie:
Dionne Warwick, the Roches, and the Judds.

More importantly, “Women In Concert” describes a
unity of purpose among members of the Philadelphia-
area organization “Women’s Way,” of which Yeakel is
president. The upcoming show is a benefit for ‘“Wom-
en’s Way,” a 14-year-old fund-rais-

| w‘\li‘lomen’s Way’ Is Everyone’s Business;
Houston Delivers On ‘Baby’; Hindu Chants

’

tion system . ...’

The music industry has repeatedly—and rightful-
ly—declared that parents, not record labels, have
the ultimate responsibility for educating their kids,
guiding what they buy and the value judgments
they make.

It should follow, then, that the music business
would be more sensitive than the rest of corporate
America to the hard challenges of good parenting, in
an era of time-pressed, two-income families. It sug-

ing coalition of groups that pro-
vides services to women and chil-
dren throughout the Delaware
Valley, including education, health
care, legal advocacy, shelters for
battered women, job training, ten- A

A
o

to the ideals professed by its most
socially aware artists.

As more and more of its baby-
boom employees have children of
their own, it suggests that enter-
tainment companies would take

gests that the industry can live up
tthe

boost from Warwick; the Roche

sisters, Maggie, Terre & Suzze; and Naomi and Wyn-
onna Judd (who, notably, are scheduled to keep their
commitment despite a recent announcement that Nao-
mi’s illness soon will split up the duo). The concert,
hosted by actress Olympia Dukakis, will be produced
by Electric Factory Concerts in association with
Margery Klain in Philadelphia and the Celebrity
Source in L.A. with major sponsorship by Nutri/Sys-
tem Inc. and the Sun Company.

The event’s impact, however, should be felt far
beyond its host city. The benefit will launch an ef-
fort to establish ‘“Women’s Way U.S.A” to promote
similar cooperative fund-raising for women'’s
groups throughout the U.S.—where it is somehow
acceptable that women and children comprise 75% of
‘those in poverty.

The hard irony, as Yeakel says, is that perhaps or-
ganizations like “Women’s Way”’ should not have to
exist at all. Yet they have been forced into action by
the reluctance of more established (male-dominated)
groups to address women’s issues.

And that very phrase, “women’s issues,” Yeakel
says, ought to be seen as the misnomer it is. It sug-
gests, perversely, that concerns such as child pover-
ty, parental leave, education, and wage equality af-
feet only women—while men have more pressing
matters to deal with.

THE RELEVANCE OF these concerns to the music
and entertainment business goes well beyond the in-
volvement of artists in benefit shows—particularly
now. The connection was drawn backstage at this
year’s Grammy Awards, as the record industry
faced up to the growing sentiment in favor of pop
music censorship.

“This finger-pointing,” Don Henley said that
night, “is being done by people who might, consider-
ing all the troubles and ills we have in the world to-
day, better spend their time taking a good long look
at the state of parenting and the state of the educa-

ants’ action, rape counseling, and o the lead among American busi-
more. nesses in areas like parental

The work of “Women’s Way” in by Th D leave, child-care benefits, wage
Philadelphia will get a significant 4 om uffy equality, and recognizing the

stresses of the work-family bal-
ance—rather than giving token attention to these
“women’s issues.”
These are concerns not only for benefit concerts
but for corporate boardrooms. And that, as Henley
says, is getting down to the heart of the matter.

0N THE BEAT: “You pick the second single—and
the third, fourth, fifth, and sixth,” said Arista’s
Clive Davis to label guests at New York’s Regency
Hotel, where he played each track from the third al-
bum, due Nov. 6, from Whitney Houston—who
made a surprise visit to the party. With collabora-
tors L.A. Reid & Babyface (writer/producers of the
title hit “I’'m Your Baby Tonight’’), Narada Michael
Walden, Michael Masser, Gerry Goffin, and duet
partner Stevie Wonder, superstar Houston ‘“has
stretched [creatively],” said Davis. ““On this third al-
bum, her talent has grown immeasurably”. .. The
Beat hears Joe Jackson is set to sign with Virgin
... Poi Dog Pondering instrumentals are heard on
an upcoming David Lynch ‘“American Chronicles”
PBS show on mercenaries . .. A&M’s Blues Travel-
er has a cameo in Oliver Stone’s upcoming flick
about Jim Morrison and the Doors . .. As visually
striking as she is vocally talented, Elisa Fiorillo has
been seen lately on the pages of Vanity Fair, Elle,
and Interview while her aptly titled single, ““On The
Way Up,” scales the Hot 100. The 21-year-old Chrys-
alis artist, managed by Michael Lippman, co-wrote
half of the tracks on her sophomore disc “I Am,” in-
cluding the hit collaboration with admirer Prince,
who contributed four other tracks. Consider it an af-
firmation that Fiorillo is more than another pretty
face. .. Hindu Love Gods is the unlikely moniker of
the ad-hoe Giant Records act featuring Warren Ze-
von and R.E.M.-sters Bill Berry, Peter Buck, and
Mike Mills. Where else have you heard killer covers
of tunes by Robert Johnson, Woody Guthrie, Wil-
lie Dixon, Prince, and the Georgia Satellites on the
same disc? Weird and wonderful.
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INNOVATORS

©1990 Seny Corpo-ation uf America. Sony and lnnova-ors in Sight and Sourd are Tracemarks of Sony.

290

KEEPING
THE
SPIRIT
ALIVE

The spirit of innovation is born of a unigue
ahility to find new paths and create new visions.
h musi it means creating sounds no o has
keard. In film and video, producing sights no
one hos imagined.

Sony, acompany whose ncme is synonemous
with innovation, is constan-ly searching for
people with that ability. It's why we est=blished
t1e Sony Innovators Progrom: a celebrorion of
1ne unique creativity of African-Americen artists
=ho share Sony’s spirit of innovation.

This year, with the help of Cicely Tyson and
izeorge Benson, Sony discosered an exdting new
group of crtists who became our Sony
lnovatore for 1990. In filmmaking, the visionary
team of Jesse E. Vaughan, Ir, Marcus E. Smith
and Midhael Joyner were honored. In mwsic, the
creative atistry of Bryan Laren was reczgnized.

7o keep that same spirit of innovation dl ve and
growing, Sony is looking for music writers,
parformers, arrangers and producers. We're also
Izoking fos film/video writers, producers,

d rectors, filmmakers ond grogrom devdopers.
I¥ you've been blozing new creative troils in
rusic or fiim/video, we wont to hear frem you.
Flease can-act us ot:

Sony Innovotors Progrom

FD. Box #1704

G-and Cen-ral Station, NY 10173

SONY
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Hi-Tech Tie-In Melds Aussie Scrap Metal Into Contender

EBY THOM DUFFY

NEW YORK—Bringing hi-tech to
the outback, the Aboriginal rock
band Scrap Metal has broken new
ground in music sponsorship with tie-
ins it hopes will eventually launch it
beyond its Australian homeland. The
group’s first disc for a major label
was released by ABC/PolyGram in
Australia in September and Warner/
Chappell, recognizing the main-
stream rock appeal of Scrap Metal's
material, signed the band to a world-
wide publishing deal.

The six-man band, which garnered
its first national attention in Austra-
lia two years ago opening dates for
Midnight Oil on the “Dust & Diesel”
tour, hails from the isolated coastal
town of Broome in northwestern
Australia.

“As we say, it’s as far away as you
can get from anywhere and still real-
ly be somewhere,” says Phil Tripp of
the Sydney-based IMMEDIA! PR.,
who manages the group. “One of the
biggest problems the band had in se-
curing any interest from the [Austra-
lian music] industry was communica-

tions.”

Tripp initially equipped the band
with a Tandy 100 portable computer
and coached the group members in
the basics of using the Australian
OTC/Dialcom electronic mail system.
Eventually, the group used the sys-
tem not only for sending and receiv-
ing information from its manage-
ment but for storing song lyrics, con-
tracts, mailing lists, phone and fax
numbers, performance logs for
rights society payments, and more.

Reports about the band’s hi-tech
communications prompted a sponsor-

Billboard sglutes
ST (L EYn the block

dick scott
maurice sta

New Kids On The Block are one of
the most successful groups in
musical history. With the guidance
of manager Dick Scott and producer
Maurice Starr they have come to
dominate the popular culture
landscape. Please join Billboard in
celebrating the New Kids On The

Block and their organization.

JIM BELOFF

212-536-5026

For ad details call:

National Advertising Director

ship deal with Network Innovations,
which operates the e-mail system for
OTC/Dialcom. That deal resulted in
such a bumper crop of press for Net-
work Innovations that it recently re-
newed the deal.

When Tandy (parent company of
the Radio Shack retail chain) learned
of Scrap Metal’s use of a $600 Tandy
computer, the electronics company
struck its own sponsorship agree-
ment—to the tune of $20,000 worth
of computer, communications, and re-
cording equipment. It even threw in
an alarm for the band’s bus.

Scrap Metal’s tie-in with Tandy al-
lowed the electronics firm to better
publicize its move into MIDI equip-
ment for musicians. The company, in
turn, featured the band on posters in
its 400 Australian retail outlets, in
600,000 monthly mailings, and in its
yearly catalog.

“We went to a company that had
never been approached and they em-
braced us,” says Tripp. “That’s the
secret of our sponsorships.”

Scrap Metal’s success with such
tie-ins has continued unabated this
year. The band members’ electronics
proficiency led to their being fea-
tured in an exhibition that opened in
July at the National Science and
Technology Centre in Canberra. The
exhibit allows visitors to climb inside
a Volkswagen tour bus and type out
an e-mail message to the band while
the Scrap Metal CD plays and a tele-
vision monitor shows the group’s
self-produced TV special.

Tripp says the band members have
embraced a range of other promo-
tional opportunities, from articles in
their bank’s in-house magazine,
which is distributed to 35,000 employ-

(Continued on page 76)

A Tribute From His Friends. John
Lee Hooker, left, was honored by a
host of musical admirers including Joe
Cocker, right, during a Benson &
Hedges Blues '90 festival concert Oct.
16 at New York's Madison Square
Garden. “Long live the blues,”
shouted Bo Diddley as the show
began. The bill also included Gregg
Allman, Albert Collins, Ry Cooder,
James Cotton, Willie Dixon, Mick
Fleetwood, John Hammond, Huey
Lewis, Little Feat members Paul
Barrere, Richie Hayward, and Bill
Payne, Charlie Musselwhite, and
Johnny Winter. Bonnie Raitt, who
shared a Grammy award this year with
Hooker, made a surprise appearance.
(Photo: Chuck Pulin}

Teena Marie, who hit
big in 1988 with
‘Ooo Lalala,is
back with a new disc
... see page 25
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‘Tanqueray Sterling

Imported Vedka, 40% and 50% Alc?Vol (80° and 100°),120% Grain Neutral Spirits. €©1989 Schieffelin & Somerset Co., New York, NY.
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First Prize
| W I N NER S |

RHYTHM &
BLUES

Peter Brown/

Rodney Saulsberry
Woodland Hills, CA
“Love's Not
Coming In"

Grand Prize Winner

Marc Cohen
Riverdale, NY

"Skippin" —Jazz

ROCK

Richard Beneteau
Larry Thompson
Gene Davis
Ontario, Canada
"Tell Him That You
Love Me"

LATIN

Robert Garrett/
Minnie Acosta
Malvern, PA
"Mas Que Un
Recuerdo”

POP
Daniel Dworsky,
Los Angeles, CA
"Boats"
JAZZ

Marc Cohen
Riverdale, NY
"Skippin®

i COUNTRY

William Edwards
Fairfield, CT
"Ace in Place”

| GOSPEL

Wes Tuttle
Lynchburg, VA
"So Long"



> Second Prize

W I N N E R S

ROCK

Joyce Patterson
Livermore, CA
"You Take the
Chill"

Anthony Sterago
Arnoid, MD

"Cry Baby"

with co-writers
Richard Oaks and
Todd Kruzburg

POP

Gene Ober
Hollywood, CA
"Kiss & Tell"

> b

ROCK

Paul Jost
Vineland, NJ
‘What a World"

Arnold Miot
Woodmere, NY
"Cry of the Angels"

Hannibal
Speildenner
Burlington, VT
‘Little Miss
Treated"

POP

Pam Johnson
New York, NY
"Angel Lies"

Bill Kole
Edmonton, Canada
"Once In My Life"

John Beltzer
Kew Gardens, NY
"Holding Onto
Promises”

>

ROCK

Iron Maiden
Heart
Alice Cooper

POP

David Foster
Steve Winwood
Debbie Gibson

Ron Boustead/
Greg Karukas
Hollywood, CA
"Everything
Reminds Me

of You'

COUNTRY

Ken Gibbons and
Hal Coleman
Roswell, GA
"Everytime You Go
Outside..."

Thomas Paden
and Mike Lantrip
Nashville, TN
"Foolish Pride"

RHYTHM &
BLUES

Betsy Hirsch
New York, NY
"Forever Love"

Dale Vernon
San Diego, CA
"Be My Guest"

LATIN

Nancy Iglesias
Bronx, NY
"Mi Error"

Mario Palacio
Miami, FL

"Se Que
Pretendes"

Third Prize

N NE R S

COUNTRY

Max Berry
Kansas City, MO
"Eternally Broke"

Terry Dennis
Nashville, TN
"Tell Me Honestly"

Richard
Williamson
Hendersonville, TN
"If | Make it
Through the Fall'

RHYTHM &
BLUES

Dennis Gardner
St. Pete, FL
"This Time"

Jim Leyava
Bay Village, OH
"Pay Me In Cash"

Korbin Kraus and
Jonathan Merrill
Los Angeles, CA
"Separate the Men
from the Boys"

> b

COUNTRY

Dwight Yoakam
Tammy Wynette
Roy Clark

RHYTHM &
BLUES
Denise Williams

Anita Baker
Freddie Jackson

LATIN

Bobby Sol
Mesa, AZ
‘Mi Gran Amor"

Sylvia Ozner
Segal

Miami, FL
"Porque Mi Amor"

George Smith
Bishop, GA
"No Habla
Espanol"

JAZZ

George Alpert and
Shayla

Scottsdale, AZ
"You are the
Dream"

JAZZ

John Meidrum
Hudson, OH
"Samba Del Mar"

Christopher
Collins
Detroit, M
"Sterno"

GOSPEL

Jerome Olds
Marietta, GA
"His Love Flows"

Chuck Maxweli
Jackson, TN
"Kingdom of Light"

Thomas
Jutterstrom
Sweden

"Be-Bop Calypso”

Jean Marc
Belkadi

Los Angeles, CA
"Nostalgia of the
Playground"

GOSPEL

Darrell Bagby
Paulsboro, NJ
"Humanity"

Godfrey Burks
Duluth, GA
"Childlike Faith"

Mary Langie
Harbor City, CA
"All Around the
World"

And Special Thanks

To Our 1989

Blue Ribbon Judges

Quincy Jones—Chairman

LATIN

Jose Feliciano
Julio lglesias
Emmanuel

JAZZ

Kenny G
Doc Severinsen
David Sanborn

GOSPEL

Sandi Patti
Amy Grant
Michael W. Smith

SURETO
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OFFICIAL RULES

1. For each song submitted, send the following items:

a. A compieted entry form or photocopy of both sides of the form. All
signatures must be original.

b. One audio cassette recording including your name and address on
the cassette.

¢. One copy of the song’s lyrics typed or printed legibly in English. In
Latincategory. lyricsmay be in Spanish withan English translation.
In Jazz category, lyrics are not required.

d. Acheck or money order made payable to 3rd Annual Billboard Song
Contest, or credit card approval for $15.00 (U.S.) for each song
submitted.

Contestant's name, address and song title must appear on each

item along with any co-author's names (if applicable)

2. Mail entries to the 3rd Annual Biliboard Song Contest Presented
by Kentucky Fried Chicken, P.0.Box 35346, Tulsa, OK 74153-0346. EN-
TRIESMUST BE RECEIVED NO LATER THANNOVEMBER 30, 1990.
3. Each song submftted must be the original work of the contastant.
Songs may be no longer than five minutes. A contestant may enter as
mary songs as he/she wishes, but each song must have its own entry form
and be recorded on a separate cassette with its own typed of printed lyric
sheet included. The check or money order must reflect the total rumber
ofentries submitted. Acontestant may enter his/her songinmorethanone
category, however each submission constitutes a separate entry, requir-
ing its own entry fee. The entry fee is not refundable. Songs may be
copyrighted, but copyright is not required. If copyrighted, contestants are
responsible for placing copynght notices on their entries and for any filin
under U.S. copyrightiaws. The Biltboard Song Contest presented by KF
is not responsible for entries that ar2 late, lost, damaged, misdirected,
mailed with insufficient postage, or entries that are stolen or misagpropri-
ated. CASSETTES AND LYRICS WILL NOT BE RETURNED. CON-
E%ST{E\EJTS ARE RESPONSIBLE FOR KEEPING DUPLICATE

PIES.

4 PRIZES: One {1) Grand Prize of $25.000 cash, a trip fortwo on
American Airlines to the Montreux International Festival {Montreux,
Switzerland) where the grand prize winning song wili be performed,
$5.000 maximum value, a signed Gibson Les Paul Reissue Gold Top
Guitar, $2,000 vaiue, and a Dean Markiey K-150 Amplifier, $50C value.
Grand Prize trip to Montreux consists of round trip business ciass airfare
from major airport nearest winner's home, 4 days/3 nights, hotel accom-
modations for two in July, 1991. Any expense not iisted above is the
winner's responsibility.

Six (B) First Prizes of $5,000 cash (one in each category except
grand prize category). Capitol Reccrds will submit the winning song in
each category to its artists for recording consideration with the exception
of Pop, Rock and Gospel. Winners are not obligated ‘o give Capito!
permission o record thelr winning entries.

Seven (7) Second Prizes (one in each catagory} of signed Gibson
Les Paul Standard Guitars, $1,400 value each.

Fourteen (14} Third Prizes (two in each category) of Gibson Les
Paui Epiphone Guitars, $850 value each.

Twenty One (21) Fourth Prizes (three in each category} of Gibson
Epiphone Acoustic Guitars, $350 value each.

1,000 Billboard Song Contest T-shirts will be awarded to persons
receiving this offer by mail, $10 value sach.

2,500 Honorable Mention Certificates of Achievement will be ac-
knowledged and signed by the Publisher of Billboard Magazine.

5 The contest is open to persons who have averaged less than
$5,000 per year in total royalties eamed from missic since 1985. Employ-
ees of Billboard Magazine, Billboard Publications, Inc., J.A. Haisey and

Fried

s m e B & N T

ilboard

Associates, Inc.. Capitol Records. Gibson Guitar Corporation, Kentucky
Fried Chicken, Deain Markiey Strings, Inc., Joseph Sugarman and Asso-
ciates, American Airtines and Vertura Associates, inc., and their families,
affiliates, advertising, public relations and promotion agencies are not
eligible.

X D.AR.E.-One special cash prize of $1,000 wl be awarded on

behalf of the Drug ».buse Resistance Educaticn progran to the writer(s) of
a song submitted with an anti-drLy message. This song may be in any of
the seven music categones. Cor-estants entering for e D.A.R.E. pnze
mustindicate this C1the entry by creckingthe D.AR.E. wox. TheD.ARE.
prize will be awardd in addition te any other prize won by that contestant.
7. Winners will be selected by a Blue Ribbon Panel under the
supervision of VENTURA ASSQCIATES, INC., an indzpe dent iud%g
agency whose de- ision in all maters pertainingtothe cantest isfinal. The
Blue Ribbon Panebwill be comprissd of noted professionai scngwriters and
other music indudry professiorals. Semi-finaiists i be selected for
consideration by the Blue Ribbor Panel by a series of pr3liminary panels
supervised by sonqwriting professionals. All entries wili 32 judged equally
on the basis of te foliowing Citeria: Onginafity, Lyizs Meiody and
Composition. Procuction and peFormance quaiity witl nct te considered.
Winners will be determined by Ay 31, 1991. No dupacate winners in a
single category. Mo transfer ard no substution of prizes except as
necessary due to availability. Disision of prizes among co-authors s the
responsibiity of tr= winners and will be awarded to the irst name on the
entry form. All pri=s wili be awarded. Taxes are the respensibility of the
winners. Void wrare prohibited All federa . state arc local laws and
regulations apply.
8. Winners «ill be natifiedby mail anc will be requirad to sign and
return an affidavite 1ehgib>hry ancza liability/pubicity release within 14 days
of the date on thesatification viz certified mail, return €ceipt requested.
The affidavit will ciude a statement that the winne: ¢ song is his.her
original work and be/she holds al rights to suomission of the song. Failure
to S:gn and return such affidavit within 14 davs or the prcvision of false or
inaccurate information therein will result in ir mediate Csqalification and
demand for returrof prize(s). in he event of disquatifica:ion, an attemate
winner will be selested. Affidavite of winners under 18 y2ars of age at time
of award must be countersignee by a parent or guarcian. Affidavits are
subject to verification by VentLwa Associakes, Inc. &1d ts agents. By
accepting the prizathe winner refeases sponsors from & | liaJility regarding
prizes awarded. Zntry constituSs permisson to use ainners' names,
likenesses and vaxces for future aivertising and publicite Jurposes without
additional compee sation.

FOR ADDITIONAL ENTF Y FORMS DR WINNER'3 LIST, SEND
ASELF-ADDRES SED STAMPED ENVELCPETO: 3RD ANNUALBILL-
BOARD SONG CONTEST PRZSENTED 3Y KFC (3°ECIFY ENTRY
FORMS OR WIMNERS LISTS P.0.BOX 35346, TULSA, OK 74153
0346. REQUES™S FOR ENTFY FORMS MUST BE RECEIVED BY
OCTOBER 31, =990, REQUESTS FOR WINNER'S LIST MUST BE
RECEIVED BY AAY 31, 1991.

| certify thez | have read and understand the 3rd Annual Biliboard
Song Contest Official Rules andll accept the terms an« zo7ditions of par-
ticipation in the 3] Annual Billbcard Song Contest as ~tated in the official
rules. (f entrantisunder 18 year- old, the signature of aparantor guardian
is reguired).

§ig—n;1ue Date

Parent/Guardian's Signature (if entrant is @ minor)

?—-——-w-mm—m——“_—m—m‘ua—-m—m

~ OVER $100,000 IN CASH AND FRIZES

7 BILLBOARD MAGAZINE IS SEARCHING

FOR NEW CREATIVE SONGWRITING TALENT!

For each song you submit send a compieted entry form, a copy
of your lyrics typed or printed legibly in English, an audio cas-
sette recording of each song and a check, money ordar, VISA or

e o]
Mastercard payment authorization for the $15 per sorg entry
M| fee. Make sure your name, address and song fitle appear on
| each item submitted.

NAME
ADDRESS =
cITY STATE 4| S e
PHONE NUMBER ( )

CHECKONE: MC (O VISA [J CARD NUMBER
EXP. DATE — SIGNATURE

i paying isy credit card)

Check or money order for $15 per song should be made payabnie to:
3RD ANNUAL BILLBOARD SONG CONTEST

6 BN SR R GRS DU SR GRSC WA URRN WENG WO weE we -

SONG CATEGORIES: O ROCK O COUNTRY 1 LATIN 0 BLACK OR RAP
e O POP 0 JAZZ C  GOSPELCONTEMPORARY CHRISTIAN
SONG TITLE —
O Check here if your song contains an anti-drug message and you D.A.R.E. to enter far the $1,000 prze
MAIL YOUR ENTRY TO: 3rd Annual Blitboard Song Contest
Presented by KFC

P.O. Box 35346, Tulsa, OK 74153-0346
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This entry form may be photocopied as needed.
We Thank Gibson Guitars, Capitol Records, American Airlimes, BluBloeker Sunglasses and
Dean Markley Strings for their contributions to this cortest.
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B TALENT

W BY IRV LICHTMAN

BERNSTEIN ON BROADWAY:
Assessing the late Leonard Bern-
stein in his authoritative tome,
“The World Of Musical Comedy,”
Stanley Green writes, “In spite of
his multiple activities . . . he has al-
ways brought to his work for the
Broadway stage the same kind of
affection, originality and painstak-
ing care that has distinguished his
career in every one of the numer-
ous pursuits to which he is devot-
ed.”

Bernstein’s musical-theater out-
put would be considered meager
by the standards of other giants
whose songwriting credits cen-
tered on Broadway. But of Bern-
stein’s association as the compos-
er of five full-scale musicals over a
32-year peri-

Leonard Bemstein Leaves
A Priceless Broadway Legacy

has since emerged as a favorite,
with its Bernstein overture a con-
cert-hall staple in its own right.
At first, it achieved cult status
through its Columbia cast album.
A revised version in the "70s—
with additional lyrics by Sond-
heim—was a big success, with a
cast album also marketed by Co-
lumbia. A few years ago, New
World Records released yet an-
other version.

Bernstein’s last Broadway
score, meant to be a major part of
the nation’s bicentennial celebra-
tion in 1976, lasted only a week on
Broadway. But the work, “1600
Pennsylvania Avenue,” a fictional
account of residents of the White
House who remain in character
through the years as new presi-
dents are elected, was considered
heavy-handed and dull, even with
Alan Jay

od, one of
them is an
enduring

classie, three
are consid-
ered merely
marvelous,

Wordsé:Music

Lerner as
Bernstein’s
collabora-
tor—in their
only team-
ing. There
was no cast

and one is
among the theater’s major disap-
pointments.

The most popular Bernstein
show, of course, is “West Side
Story,”” his third musical (with
lyrics by then 27-year-old new-
comer Stephen Sondheim). It de-
buted on Broadway in 1957 and
gained even greater acknowledg-
ment of its musical riches with
the formidable success of the
1961 film version. Columbia Rec-
ords issued both the original-cast
and soundtrack versions. Bern-
stein’s own 1986 version on DGG
was an instant success, spurring
on the compact disc-era concept
of crossover albums that cast
classical names with cherished
show scores.

Bernstein’s first musical, “On
The Town” (1944), was hailed as
an exhilarating integration of mu-
sical comedy and ballet—the con-
cept, indeed, was born of Bern-
stein’s involvement as composer
of the score for “Fancy Free”
(1944). An abbreviated cast album
was released by Decca. The full
score, featuring the show’s libret-
tist/lyricists Betty Comden and
Adolph Green, was recorded by
Goddard Lieberson for Columbia
Records in the early '60s and has
been released on CD.

Perhaps the most neglected of
the Bernstein shows is his second
musical, ‘“Wonderful Town”’
(1953). Manhattan, more specifi-
cally Greenwich Village, was
again the setting. Most of the
songs (with Comden & Green
again the supplying the book and
lyrics) were written mostly to re-
flect dance rhythms of the late
’30s, the time-frame of the show.
Decca Records has just reissued
its original-cast version on CD.

Bernstein’s fourth musical,
“Candide,” had a disastrous run
of only 73 performances after it
debuted in 1956. But “Candide”

album pro-

duced; Capitol Records was to be |

the label.

Bernstein also contributed six
songs, including lyrics, to an oth-
erwise nonmusical 1950 produc-
tion of “Peter Pan” starring Jean
Arthur. Its cast album is on Co-
lumbia Records.

DOWN CHERRY LANE For
Dick Clark: Cherry Lane Music
has obtained exclusive rights to
produce a series of songbooks in
association with dick clark pro-
ductions, With the start of the
new year, the print publisher will
offer “Best Of American Music
Awards,” featuring winning
songs from the favorite pop/ rock
single, soul/R&B single, and
country single categories. The
second series of books, tentative-
ly set for March publication, will
embrace No. 1 hits as taken from
the ‘“‘American Bandstand”’
countdown of Billboard’s Hot 100
charts for the years 1955-65. The
book will contain 50 songs in addi-
tion to photographs, ‘“American
Bandstand” memorabilia, and an
introduction by music historian
and author Bruce Pollock.

A MATCHING ‘HOUSE’: In an
unusual move, CPP/Belwin is
producing a matching folio for
House Of Bryant’s ‘‘Standards
From The House Of Bryant,” ba-
sically a promo CD of successes
by Felice & Boudleaux Bryant
(Words & Music, Oct. 20). It will
sell for $12.95.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from CPP/Belwin:

1. Indigo Girls, Strange Fire

2. Bob Marley & the Wailers
Songbook

3. Anita Baker, Compositions

4. Clint Black, Killin’ Time

5. Rap To Rock

JUDAS PRIEST

(Continued from page 46)

that gives people great pleasure
and enjoyment and helps them
through hard times.”

Halford says that ‘““‘Between The
Hammer & The Anvil” is the only
“Painkiller” track that “‘overtly re-
fers” to the Nevada case in its lyr-
ics.
“Whether there’s any ‘sublimi-
nal effect’ from the court I don’t
know, but we certainly couldn’t let
it interfere with our creativity,” he
says. Also, he adds, the band didn’t
want to provide a ‘‘public plat-
form”’ via the album that could
come under attack.

The major promotional compo-
nents of ‘‘Painkiller’” will again be
video and touring. The band began
doing interviews for the metal con-
sumer press more than a month be-
fore the new album’s arrival. Ju-
das Priest played live at the Con-
crete Foundation metal music
convention in Los Angeles in Sep-
tember, where Halford gave the
keynote speech.

The title track and first single is
already supported by a videoclip,
directed by Wayne Isham, which
Halford calls ‘“‘the fastest, most
striking visual piece ever for
heavy metal.”

Last week in Montreal, Judas
Priest opened a North American
tour with Megadeth and Testa-
ment sharing the bill. The first leg
of the outing runs through Dec. 20
and includes a Saturday (3) date in
Reno, Nev.—the site of the suicide
liability trial—where the band, the
promoter, and the merchandiser
will donate proceeds to the Com-
munity Runaway Youth Service.

Halford credits managers and

agents for putting enough

“breathing space’’ between the
Priest package and its main com-
petition on the hard-rock arena cir-
cuit: AC/DC with Love Hate.

“It makes it easier for all of us,”
he says. “The fans only have so
much money to spend at a time on
tickets.”

NATIONAL BLUES AWARDS

(Continued from page 46)

Alive in Broadcasting—Lifetime
Achievement honor went to Sonny
Payne’s “King Biscuit Time” on
KFFA Helena, Ark. Writer Robert
Palmer won the Keeping The Blues
Alive in Journalism award for his col-
lected published works on the blues.

The most powerful performances,
among the award show’s many fea-
tured entertainers, came from Ruth
Brown, Musselwhite, Ruby Wilson,
and Joyce Cobb.

This year’s show, held in the Pea-
body Hotel, a more appropriate site
than the cavernous Cook Convention
Center used last year, was interrupt-
ed by a bomb threat, which halted the
event at midpoint. Nevertheless, the
presentation resumed after a 30-min-
ute delay, with no apparent damper-
ing of the show’s spirit. There was no
word from officials on who might
have been behind the threat.

Black Entertainment Television
taped the proceedings for broadcast
this fall. Meanwhile, the blues foun-
dation is seeking a label for release of
the show’s 24-track digital record-
ings.

® BOXSCOR GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
e Cotton Bowlfair 0ct. 20 $1,715,688 74,100 Beaver Prods.
STEVE MILLER BAND Park Dallas $26 sellout
SANTANA Dailas
COLIN JAMES
BOB DYLAN Beacon Theatre Oct. 15-19 $399,240 13,555 Ron Delsener
va KRAVITZ New York $30 sellout Enterprises
M.C. HAMMER SkyDome Oct. 16 $260,128 11,053 Concert Prods.
EN YOGUE Toronto ($297,347 14,000 International
VANELLA KCE Canadian)
$23.50/$26.50
KISS Palace of Oct. 14 $243 960 12,448 Belkin Prods.
WINGER Auburn Hills $20 15,000
SLAUGHTER Auburn Hills,
Mich.
RANDY TRAVIS Baltimore Arena Oct. 20 $242,671 11,287 Special Moments
RICKY VAN SHELTON | Baltimore $21.50 13,546 Promotions
SHENANOOAH Musicentre Prods.
FLEETWOOD MAC Charlotte Oct. 21 $241,121 11,762 C&C
Coliseum $20.50 15875 Entertainment
Charlotte, N.C.
ANITA BAKER Orlando Arena Oct. 12 $207,743 73 Fantasma Prods.
PERRI Orlando, Fla. $22.50 sellout
TOM JONES Westbury Music Oct. 16-20 $206,084 10,289 Music Fair Prods.
ANDY BUMATA! Fair $22.50 14,350
Westbury, N.Y. seflout
M.C. HAMMER Dean County Oct. 22 $199.246 10,250 AH. Enterprises
EN YOGUE Memorial $21/820 sellout
VANILLA ICE Coliseum
Madison, Wis.
KISS Copps Coliseum Oct. 12 $178,380 8271 Concert Prods.
WINGER Hamilton, (3202,640 10,000 International
SLAUGHTER Ontario Canadian) Donald K. Donald
: $24.50 Prods.
POISON Rupp Arena, Oct. 13 $176,231 9399 Sunshine
WARRANT Lexington $18.75 13,016 Promotions
Center
Lexington, Ky.
POISON Knoxville Civic Oct. 19 $175,000 10,000 Mid-South
WARRANT Coliseum $17.50 sellout Concerts
Knoxville, Tenn.
POISON Allen County Oct.7 $170,020 9,708 Sunshine
WARRANT War Memorial $18.50/%16.50 setiout Promotions
Coliseum
Fort Wayne, Ind.
POISON Coliseum, Oct. 20 $150,034 8,461 Celtar Door Prods.
WARRANT Roanoke Civic $18.50/$17.50 11,000
Center
Roanoke, Va.
JAMES TAYLOR Kemper Arena, Sept. 27 $145,660 1758 Contemporary
| American Royal $20 12,020 Prods.
Center New West
Kansas City, Presentations
Mo. World
Entertainment
GMC TRUCK AMERICAN Civic Arena Oct. 19 $144 287 3,666 Special Moments
MUSIC TOUR: Pittsburgh $19.50 12,000 Promotions
RANDY TRAVIS
TAMMY WYNETTE
" SHEMANDOAH
POISON Mid South Oct. 16 $142,993 3171 Mid-South
WARRANT Coliseum $17.50 9,931 Concerts
Memphis
RANDY TRAVIS Oak Mountain Oct. 13 $140,788 1988 Special Moments
SHENANDOAH Amphitheatre $18.50/%$16.50 10,000, Promotions
SHELBY LYNRE Pelham, Ala.
POISON Hulman Center Oct. 5 $138.265 1842 Sunshine
WARRANT Indiana State $18.50/317.50 8,299 Promotions
University
Terre Haute,
1 Ind.
REBA MCENTIRE frank Erwin Oct. 18 $137,983 82713 Starstruck
RICKY VAN SHELTON Center $18.50/$16.50 8,985 - Entertainment
BAILUE & THE 80YS University of in-house
Texas, Austin
Austin, Texas
ANITA BAKER Sun Dome Oct. 14 $136,058 6,449 Fantasma Prods.
PERR! University of $22.50 1,500
South Florida
Tampa, Fla.
POISON Nashville Oct. 14 $133,683 1639 Mid-South
WARRANT Municipal $17.50 9,900 Concerts
Auditorium
Nashville
ALABAMA Hersheypark Oct. 21 $129,305 6,969 Keith Fowler
CLINT BLACK Arena $19.50 8,495 Promotions
ALAN JACKSON Hershey, Pa.
ROBERT PLANT Greensboro Oct. 15 $127.858 6,237 Cellar Door Prods.
THE BLACK CROWES Coliseum $20.50 9,907
Greensbaro,
NC.
GEORGE STRAIT Kansas Oct. 12 $124,618 145 Varnelt Enterprises
PATTY LOYELESS Coliseum $17.50 8,200
Wichita, Kan.

Copyrighted and compited by Amusement Business. a publication of BPI Communications. Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each
Tuesday to: Desi Smith, Nashville. Phone: (615)-321-4276, Fax: (615)-320-5407. For research
information and pricing, call Laura Stroh, (615)-321-4254.
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“USE YOUR MENTALITY...
WAKE UP TO REALITY.”

COLE PORTER
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Featuring New
Music From

U2
Sinead O’Connor
Neneh Cherry
Jody Watley
Lisa Stansfield
Annie Lennox
David Byrne
Jungle Brothers
Neville Brothers
k.d. lang
Fine Young Cannibals |
Debbie Harry |
Iggy Pop
Tom Waits
Erasure
Jimmy Somerville
Aztec Camera
Salif Keita
Les Negresses Vertes
The Thompson Twins
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Notas

by Carlos Agudelo

NOMINEES IN FIVE Latin categories will vie for
honors in the Billboard Tanqueray Sterling Music
Video Awards, Nov. 7 at the Palace in Hollywood,
Calif. Nominated for best duo or group are Gipsy
Kings (Elektra), Julio Iglesias/Placido Domingo
(CBS), Los Bukis (Fonovisa), Pandora (Capitol/EMI),
and Pimpinela (CBS). In the best-female category, the
contenders are Yuri (CBS), Rocio Darcal (BMG),
Myriam Hernandez (Capitol/EMI), Daniela Romo
(Capitol/ EMI), Isabel Pantoja (BMG), and Margareth
Menezes (Island), while the best-male competitors are
Chayanne (CBS), Willy Chirino (CBS), Luis Enrique
(CBS), Caetano Veloso (Rai Das Cores/Elektra), and
José José (BMG). Up for best new artist are Miguel
Mateos (BMG), Azticar Moreno (CBS), Kid Frost
(Virgin), Eros Ramazzotti (BMG), Los Mier (Fon-
ovisa), and Margareth Menezes (Island). And the best-
director award will go to either Angel Garcia (“Por-
que Te Tengo Que Olvidar,” José Feliciano), Markus
Blunder (‘‘Volare,” Gipsy Kings), Luis de Llano
(“Quiero Amanecer Con Alguien,” Daniela Romo), or
Pedro Torres (‘“Para Amarnos Mds,” Miguel Mi-
jares). For more information, call 212-473-4343.

66

AS FAR AS WE ARE CONCERNED, STARTING
Nov. 1, Lalo Rodriguez becomes a Capitol/EMI art-
ist,” says Jose Behar, that company’s VP in charge of
the Latin division. “And as far as we know, Lalo Ro-
driguez has every intention to fulfill his contractual
obligations.” According to Behar, there is no litigation
currently ongoing with TH-Rodven, whose GM, Gu-
mercindo Miranda, claims Rodriguez has a five-year
recording contract with his company (Latin Notas,

Oct. 27). “Which doesn’t mean there will be no litiga-
tion,” Behar adds, although he says he hopes to re-
solve amicably any problem that may arise. “We are
not wasting time addressing rumors and misstate-
ments.” The contract with Capitol/EMI was signed by
Rodriguez nine months ago, according to Behar. “If at
the end he has other obligations, we are certainly not
aware of them.” If all goes well, Rodriguez will get
into the studio with Julio César Rodriguez (no rela-
tion), the Puerto Rican producer who signed an exclu-
sive contract with Capitol/EMI after having worked
for TH-Rodven in building up the so-called “salsa sen-
sual” sound.

SONOTONE RECORDS HAS SIGNED the group
Menudo for the U.S. and Puerto Rico. Menudo will
also be the “spokesgroup” for the Telemundo net-
work, which will broadcast a “Menudo Mania” show

Top Latin talents will vie for
Billboard Tanqueray awards

every week and will include a Menudo song as the
main theme for one of its soap operas ... The new
Alex Masucci label, to be called Cache Records, will
include in its roster, besides Louie Ramirez, the one
and only Larry Harlow and Roberto Blades. Har-
low’s Jatest album, which is almost ready for release,
is a refreshing reminder of the inner strengths of this
veteran musician/pianist, who shows in this outstand-
ing production that he still has a lot of music to give
... Mango Records is rereleasing “Carabali,” the al-
bum by the sextet of the same name, which is headed
by pianist Oscar Hernandez. Among other musicians,
it features the stellar talents of vibraphonist Valery
Naranjo. The album had been released previously on
Primo Records ... Fernando Allende will host the
“Buscando Estrellas” show, the Latin equivalent of
“Star Search.” Sponsored by Anheuser-Busch, the
program will be broadcast via the Univision network.

THE GROUP THAT REVOLUTIONIZED THE

IS BACK TO BREAK NEW RECORDS WITH THEIR
HIT ALBUM FOR THE 90'S

"NO ME CORTEN EL PELO"

WMEO NN

TONME
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N® Statiey Soon!

T.V. Campaign on Telemundo Network

Available on
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Top Latin Albums.
T =T
| o % Compiled from a national sample of retail store
Tie|e and one-stop sales reports.
w| <z
2|y |O
215|g|
= |~ | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
11| MYRIAM HERNANDEZ DOS CAPITOL-EMILATIN 42358 |
11143 DAP;IZEI;A ROMO QUIERO AMANECER CON ALGUIEN  CAPITOLEMI LATIN
4
3 (2 |31| ANAGABRIEL QUIEN COMO TU cBs 200310
4| 4|7 | AZUCAR MORENO BANDIDO cBs80380/IND
5|7 |21| RUDYLASCALA CUANDO YO AMO SONOTONE 1437
6 (6|19 LUISMIGUEL LUISMIGUEL-20 ANOS WEALATINA71535.4
7 (5|9 | JOSEFELICIANO NINA CAPITOLEMILATIN 42352
8 (9|9 | CHAYANNE TIEMPO DE VALS cBs 80423
9 (8| 5| RAULDIBLASIO ELPIANO DE AMERICA ARIOLA 9847/IND
_10 10| 13| LOURDES ROBLES IMAGENES cesso37s
11|21 | 3 | GLORIAESTEFAN EXITOSDE css 80432
12 (11|37 | JOSE LUIS RODRIGUEZ JOSE L. RODRIGUEZ/M. VARGAS cBs 842085
o 13|13 9 | YOLANDITA MONGE PORTFOLIO cBs 80391
2 14115133 MIJARES UN HOMBRE DISCRETO CAPITOL-EMILATIN 42293
15(22| 7 | ALEJANDRA GUZMAN ETERNAMENTE BELLA ronovisa 8867
16|17 |11 | DANNY RIVERA CANTO A LAHUMANIDAD cBs 80397
17— 35| ISABEL PANTOJA SE ME ENAMORA EL ALMA  Rrca 9952
18|18 | 6 | INDUSTRIA DEL AMOR QUIERO VOLVERTE A VER RAMEX 1254
19120|11| LOLAFLORES HOMENAJE cBs80379
20({14{14| JOSE JOSE ENLASBUENASY ENLAS MALAS AROLA 2226
21|—| 1 | KIARA BUSCANDO PELEAS TH.RODVEN 2737
22|—|22| ALVARO TORRES SIESTUVIERAS CONMIGO CAPITOL-EMILATIN 42260
23|19|55| ROBERTO CARLOS SONRIE cBs80179
24112|17| ROCIODURCAL SITE PUDIERA MENTIR ARIOLA 2271/BMG
25[23| 7 | NELSON NED DEDICADO AL AMOR THRODVEN 2707
1(2]7 ORQDUESTA DE LA LUZ SALSA CALIENTE DEL JAPON rmm-CBS 80420/
IN
2|13]9| GILBERTO SANTARROSA PUNTO DE VISTA c¢Bs80419
3|5 (19| NINOSEGARRA CON LA MUSICA PORDENTRO mPr6031
411113 LU;ES‘E‘!!RIQUE Y EDDIE SANTIAGO LOS PRINCIPES DE LA SALSA cBs
5| 4|13 WILLIEROSARIO VIVA ROSARIO BRONCO-SONOTONE 2507/SONOTONE
6 (7 |13] ELGRANCOMBO LATINUP comBo 2070/IND
< 7|8 |11| WILLIE GONZALES PARA USTEDESEL PUBLICO wpi1 6036
ﬂ 819 (18] TONYVEGA LOMIOES AMOR RMM-CBS 80349/RMM-CBS
<L(g9| |1 PAQUITO GUZMAN EL MISMO ROMANTICO  CAPITOL-EMILATIN 42361
Q 101415 MAX TORRES PELIGROSO AMOR CAPITOL-EMILATIN 42231
EI 11{ 6 |15] JUANLUIS GUERRAY LA 440 BURBUJAS DE AMOR «kaRren 126
¢ |12{10|29| JUAN MANUEL LEBRON EL PRIMERO CAPITOL-EMILATIN 001
E 13|—| 1 | ANGEL JAVIER EN CADA LUGAR CAPITOL-EMILATIN 43353
g 14|19| 5| ANDYMONTANEZ TODO NUEVO TH-RODVEN 2868
- 15|25( 3 | VICOC Y JOSSIE ESTEVAN DOS TIEMPOS BAJO... PRME 001
16[17|25| JOE ARROYO EL SONERO DE AMERICA-15 EXITOS SONOTONE 1634
17 (11|27 VITIRUIZ VITI AT WORK CAPITOL-EMI LATIN 42307/IND
18|13 | 9 | WILFRIDO VARGAS EXITOSDE SONOTONE 1441
19|—| 10| WILLIECOLON AMERICAN COLOR cBs8035!
20|12129| LACOCOBAND POCHIY SUCOCOBAND kuBaney 20028
21(—|20| CHEO FELICIANO LOS FELINGS DE CHEQ RMM-CBS 80348/IND
22(15|61| LUIS ENRIQUE MIMUNDO cBs8o146
23— | 1 | TONOROSARIO Y MAS RIME 10005
24{—1{ 1| LALORODRIGUEZ UNA VOZ PARA ESCUCHAR CAPITOL-EMI LATIN 42328
25|—| 4 | PEDROGUZMAN VOLUMEN 2 JIBARO JAZZ SONOTONE 1181
112143 GRUPOMAZZ NO TE OLVIDARE CAPITOL-EMILATIN 42186/IND
2 (3]5| BRONCO TUAMIGO FrONOVISA 9003
3|1/|11| LOS TEMERARIOS DE LO NUEVOLO MEJOR TH-RODVEN 2717
415({25| RAMON AYALA MI ACORDEONY YO FfREDDIE 1515
57|31 LAMAFIA ENTERTHE FUTURE cBssgo0314
&L 6 (11| 5| LOSMIER DESDE EL CORAZON FONOVISA 8860/IND
5 716 15| FITO OLIVARES AGUITA DE MELON GiL 2067
w8 | —| 1| SELENAYLOS DINOS VEN CONMIGO cCAPITOL-EMI LATIN 42359
ﬁ 9(8|5| JUANVALENTIN EL EMIGRADO CAPITOL-EMI LATIN 42349/IND
E 10{ 4 [13| VICENTE FERNANDEZ LAS CLASICAS DE JOSE. .. cBs80383
- | 11]10]3 LOS TIGRES DEL NORTE PARA ADOLORIDOS Fronovisa 9001
§ 12{—121| GRUPOLLUVIA GRUPO LLUVIA Guia1024
o 13|12 5| SONORA DINAMITA LA TROPICALISIMA SONOTONE 6003
- 14— 1 VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO cBs 80437
8 15123 (27| ROBERTO PULIDO NUEVOS CAMINOS CAPITOLEMI LATIN 42256/IND
Q21616 5| VARIOS ARTITAS DESDE MONTERREY... FONOVISA 8862
171361 | BRONCO A TODO GALOPE FronoviSA 8830
18 |— |46 | GRUPOLAFIEBRE ON THE RIGHT cBssoi68
19(17| 5| VARIOS ARTISTAS TEJANO ALL STARS CAPITOL-EMI LATIN 42348
20147 GRUPO LA FIEBRE OUT OF CONTROL cBs 80413
21|19|16] GRUPO LA SOMBRA GOOD BOYS WEAR WHITE FREEDIE 1516
22| —|59| VICENTE FERNANDEZ POR TU MALDITO AMOR cBss80127
23|24| 4 | ANGELES OCHOA VINE SOLO A CANTAR cBs 80274
24| 9 | 55| LOS TIGRES DEL NORTE M| BUENA SUERTE ronovisa 8831
25|—| 8| RAMHERRERA JUSTFOR YOU cBss0357

(CD) Compact disc availabie. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units. ©Copyright 1990, BPI Communications,

Inc.
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f : By DAVID HINCKLEY

: \ n har new book “Suoreme Faith,” original Supreme Mary Wilson re-
1 members Jimmy Wekb | ke this: *He struck me as one of thos2 rare
j pecple who don't just make music, but have the music inside tham,

much like Marvin Gaye .. .
That's a nice complim=nt anry time. Motown artists don't toss Marvin
Gaye's name around lignt v. 3ut it's particularly nice in this instance
because the record or whck Wekb and the Supremes collabo-azed,
“The Supremes Produczc Asd Arranged By Jimmy Webb” (1372),
hardly moved enough ccpiEs *2 get the Supremes’ gowns cleaned, and
music is a business in anica the st-ength of a compliment tends tc be
closely related to sales fig.wes.

Wilson's comment is “ekeyed to Nebb, who's nursing a drink that's
mostly sel=zer water at his favorite New York pub after several hours of
tennis with Art Garfunkel. He looks pleased and a little surprised.

“That's nice,” he says ' [ d«dn't know she'd remember me.”

Yes he’s being modest here. Few people in the English-speaking
world 1ave not been imprir-ec over the last 23 years with something of
Jimmy Webb, probably & sang he's written: “Up, Up And Away,”
“Didnt W=2,” “By The Tire I Get To Phoenix,” “Wichita Linemen,"”
“Galveston,” “All | Knon.” * The Moon Is A Harsh Mistress,” “Still With-
In The Sound of My Vcice. Esc.

‘ In fact, most people reight <now him if all he'd written was “N acAr-

‘r thur Park.” Twenty-two yzars after Richard Harris first sang t, 12

e

years after Donna Sun-me-revived it, that darn cake someone left out
in the rair may remain the rrost endearingly bizarre non sequitur in
modern popular music.
] . Caks aside, the song also kad a arofound impact on the radio bsi-
’ ness. Other songs had ciipoed awey at the famous three-minute bzrri-
er for radid airplay. “NVack thur Perk” shattered it.

“I naver understocd the cake, either,” says “Cousin” Bruce Morrow,
aﬂ then cf WABC and now of WCBS-FM in New York. “But the sonzg was
' every disc jockey's fava-it= rz=cord. When you're on the air and you’ve
got to do something urgert, Ike gc to the bathroom, a two-and-a-talf-
minute song is a race. Waen you put on ‘MacArthur Park,’ you coulc go
out fo- a pizza.”

So perhaps in a way disc oc<eys w~ere saying thanks when they start-
ed he ping to make Jmmys Yebb famous. Songwriters have largely
gone unnoticed in the rozk 1'-oll era, unless they were also singers, but
somehow word always sar=ad when that new song was Webb's—start-
ing almost from the mcment the 3th Dimension made “Up, Up And
Away'’" his first major it in 1967.

What made Webb diifzrant® Wel, part of it was his music, whick he
built on the sensible and deceptively elusive notion of “simple me odies

(Continued on page .-6) Photo by Douglas Ave-y
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THE MUSIC INSIDE

(Continued from page J-1)

and simple chord changes.” Not only were those melodies
irresistible, they were serving up lean phrases built cn unfor-
gettable images. “Up, Up And Away,” with its beautiful bal-
loon soaring into the clear blue sky, remains one of pop mu-
sic’s most enduring cries of joy and freedom.

For all his skill, though, it's also true that not everyone im-
printed by Webb's music has been grateful for the experi-
ence. Words like “'soft” and “sentimental” and even the
dreaded “pop’’ have frequently been hurled at him, and Roll-
ing Stone's history of rock’n’roll mentions Webb just once,
in connection with Isaac Hayes’ 18-minute jazz version of
“By The Time | Get To Phoenix.” It describes the song itself
as “corny.”

Webb knows all this, and since like any other hard-core
'60s rock'n’roll fan he'd prefer to be embraced by his peers,
it stings a little. He also finds it somewhat ironic, since he
was, for instance, playing piano in Johnny Rivers' band at
the Monterey Pop Festival and his solo albums are rock rec-
ords, with no big orchestra. But he’s philosophical about it.

“Almost from the beginning | was perceived as a guy who
wrote slightly maudlin ballads,” he says. “Trying to show
people | do other things, even now, sometimes seems al-
most futile.”

There's an element of the “silly jove songs” argument
here, of course. Even if the charge is true, so what? Writers
up to the level of irving Berlin have always been accused of
composing slightly maudlin ballads, and they speak to mil-
lions of people. So maybe Webb just wrote better ones.
Songwriters who aren’'t touching someone don't become
millionaires at the age of 21.

That fact itself, however, didn't turn out to be an unequiv-
ocal triumph. “I'd achieved all my goals,” he says today. “I|
was successful. But no one tells you how to fashion a life
after success. In many ways, success was the easy part.”

So the Jimmy Webb story took a few turns. It may take
more. But wherever it runs, Mary Wilson is correct that mu-
sic is the engine. Not just the music he writes, but what he

e 0
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hears. He loved the Rolling Stones’ 1989 tour: “I'm one of
the biggest diehard Rolling Stones fans around.” He also
loves Stravinsky, Ravel and the American composer Samuel
Barber, whose works include the opera “Antony And Cleo-
patra.”

“When I'm feeling a little rundown,” says Webb, “I'll put
on a Samuel Barber CD. It gives me sustenance.”

He mentions Paul McCartney and Bob Dylan, Phil Spector
and ace drummer Hal Blaine. He'll always buy albums by
Randy Newman, Paul Simon and Stephen Bishop, he says.
He smiles and nods at mention of Bob Wills & the Texas
Playboys. Clearly this is not a man whose taste begins with
the 5th Dimension and ends with Glen Campbell, or even be-
gins with Art Garfunkel and ends with Linda Ronstadt, much
as he likes and appreciates what those artists have done
with his songs.

So yes, he guesses he does have music inside him:
“Sometimes | can't play a decent game of tennis for the
songs that are running through my head.”

Still, he plays tennis almost every day. It's part of a regi-
men—"physical, spiritual and emotional’'—that further fills
a schedule which is already overbooked.

He recently completed an elaborate portfolio of his songs,
called “Memorabilia,” published by Cherry Lane. It includes
his own comments on how songs came to be written, pho-
tos, review excerpts and general odds and ends of his life.
“It's very extensive,” he says. “From family photos to Dylan
tickets from the Meadowlands. | save everything.”

This is not poetic license, judging from the scrapbooks on
the shelves of his Manhattan office. Opening to a random
page, he finds the clipping of an old interview in which Sally
Field says she's dating Webb. (“But it's not serious,” says
Sally. “We're not talking about marriage.”)

The hardest part of “Memorabilia,” it turns out, was re-
sisting the urge to rewrite all those famous songs.

| tested the publishers,” he says. ‘I changed a couple of
lines in ‘The Moon Is A Harsh Mistress.’ They called me and
said, ‘You can't do this. You'll blow people’s minds.’

“By then I'd also fooled with ‘By The Time | Get To Phoe-
nix,” since | never liked the melody at the end. So | asked,
‘You mean it's too late?’ And they said, ‘Yes, it's too late.””

That's good news for “MacArthur Park” fans, because
Webb has had his eye on that one for years. But no, it isn't
the cake. The cake can stay out in the rain. What he doesn’t
like is the striped pair of pants pressed in love's hot fevered
iron.

“The pants have bothered me for 22 years,” he says.
“I've rewritten them in my mind many times.”

Fortunately, Webb has had enough recent success that
it's quite obvious he's been doing more writing than rewrit-
ing.

Specifically, Linda Ronstadt’s smash “Cry Like A Rain-
storm, Howl Like The Wind" album last year featured four
Webb songs—one of which, “Adios,” just recently hit the
top 10. But it was “Still Within The Sound of My Voice,” in
particular, which reminded people Webb is a living pres-
ence.

“That was ironic,” he says. “It had previously been a top
five country hit for Glen, but no one knew it was my song.
That creates an element of frustration, but you learn to swal-
low it. Maybe that’s the difference between being 19 and
44,

“Actually, I've been very fortunate over the years with the
amount of publicity I've had for my writing. Most writers get
far less. So I've been blessed and I'm gratified.”

There is, however, one other sort of recognition he’'d like
more of. He would like to score as a performer—which he's
never really done, despite several albums and success on
the cabaret circuit. “Artists have found songs from my al-
bums,” he says. “‘So there's probably no way to calculate all
their reverberations. But sure, I'd like a hit.”

When he launched his performing career in 1970, critics
first suggested he didn't have the presence or the emotional
projection. Later, they began saying his voice lacked power,
and he seems to agree that's an area to concentrate on.
Speaking of his next album, he says, “The songs are good.
Now | have to get my voice up to that level.”

Another factor may lie beyond his control: the comparison
of his own renditions with the polished studio productions of
the artists who made the songs famous. But he’s optimistic,
he says, and his next album is being produced by Norbert

(Continued on page J-8)

Lik%a skywriter
Rebel'without a cause
Drifter witbout a name
But I can’t seem to give up

Words and Music by Jimmy Webb

Only one life

What does it mean?

It’s birth and death and what we do in
between

this flying game

I'm a wingwalker
Working without a net
Ihat’s all I've ever been
Amd | wonder if 'm ever
Comin' down again

Like a harmnsinrmer
Safe with my wires and wings
How could I ever fall
So sincerely do I glide above it all
I'm a skywriter
I can’t forget you yet
For whatever that is worth
And sometimes I think I'm never
Comin’ back
Sometimes I think I'm never
Comin’ back io eirih
Skywriter

1987 White Oak Songs

As near as I can teli this love

#s everlasting

If anythiug is lasting {f anything is real
In a world where even love is a
sometime thing

That’s bere and gone

I'll be your friend for life as long

as life goes on.

As Long As Life Goes On
©1988 White Oak Songs

If these old walls could speak

Of things that they remember well
Parties and people raising bell

A couple in love

Livin’ week to week

Rooms full of laughbter

If these old walls could speak

If ballowed imills could talk

These wornldd berre a lale to tell

Of sun goin" duen wund dinner bell
And children playing at bide and seek
From floor to rafter

If these old balls could speak

If these old fasbhioned

windowpanes were eyes

I guess tbey would have seen it all
Each little tear and sigh and footfall
And every dream that we came 10 seek
Or followed after

If these walls could speak

They would tell you that I owe you
More than I could ever pay
Hure's someone who really loves you,
Dan’t ever go away
That s wirar these walls would say
I theza Walls Cnildd STieak

TURT Widre ok Noppa

Love is a glass of wine, it’s balanced
on the siderail of a ship

Across the sea at midnight,

it may not last the daylight

And the trip is long and the waves
are strong

But then again it might be up

there forever

I've beard of birds that never

touch the land

But sleep on the winds

And if untouched by someone’s
careless band

Our love might last until the journey
ends ... alive, alive.

Our lives are just bubbles of time
They’re rainbow colored
They're shining in the sun
They drift above the treetops now
In danger if the breeze drops
somebow
Darling that’s all it would take
Yet it threatens not to break
And you know it might be up here
forever.
Stay Alive (Asleep On The Winds)

1973 Canopy Music

If living is a pointless chore
Just existence nothing more
Why does only one life

Leave such an emply space
One life

Make it right or wrong?

One life

Take a love I can’t replace
That always will belong

To only one life

Just anotber soul among so many
So who cares if one should fall
though we’re small

We’re full of magic

When we touch the world

We change it all

With only one life

We only bave one chance to fight
But if we live it right

All we need is one life

To make a difference here
One life

It’s such a small amount
One life

So now it’s clear

We bave to make it count
Once and for all

With only one life

Only One Life

01987 White Oak Songs

Jimmy - We took the words right out of your mouth because frankly what we want to say about your songs ... your words say best.
Many congratulations on 25 years of writing America’s mosi beautiful songs. YOU HAVE MADE IT COUNT.
Your proud friends from the frozen north, Frank Davies and all at TMP

Canada’s “Music Publisher of the Year” - 1988* and 1989".
29 Birch Avenue, Toronto, Canada ¢ Phone: 416-922-2909 * Fax: 416-923-4821
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(Continued from page J-6)

Putnam, who produced Dan Fogelberg and played bass for
Elvis.

The new songs will also have a slightly different edge, says
Webb: “They’'re more conversational. They're people's sto-
ries, like a guy who talks about Elvis in a bar. | wrote them as
single songs, but after | did about eight of them, | realized
they shared an overview. I'm excited about them.”

Actually, Webb gets excited about the whole recording
process. He likes being around when artists do his songs (*'l
think they feel more comfortabie, too™) even though he can’t
be too perfectionist about it: “What if they have a rotten ar-
rangement? What if your song turns out to be the fourth sin-
gle? You have to be professional.” He also likes how musi-
cians find ways to have fun while recording. ‘“They have to.
You spend so much time sitting around that otherwise it's a
prison with music.”

And he likes the sense of possibilities. Like when he was
recording “El Mirage” in 1977, with George Martin. “We
were recording the song ‘If You See Me Getting Smaller, I'm
Leaving,’ which gets very quiet at the end. | was flying sail-
planes then, and George suggested recording my glider for
the ending. Why not? So we set up stereo microphones for
the 5,000-foot length of the runway, and | took my buddy
William F. Williams up with me to about 10,000 feet. When
they said ‘We're rolling down here’—one of the strangest ra-
dio exchanges in aviation history, | suspect—I put the glider
into a steep dive, and went from one end of the runaway to
the other at 180 knots, 60 feet off the ground.

“It was the most daring thing | ever did in flight, and
George got it perfectly. Listen to the end of the song and
you'll hear it on the left channel. It's this incredible high-
pitched whistle that only a glider makes.”

He laughs. "I'm waiting for someone to sample it.”

Then there was the time he and Gerry Beckley of America
were ‘‘doing a Phil Spector thing” and wanted a sharper
backbeat.

“We wanted a rifle shot. Not a snare. A rifle shot. so we
took a rifle and a 60-shot clip—blanks—and went outside
the studio and overdubbed it."”" He grins. “'in downtown L.A.”

He played a ¥%,-inch Craftsman SkilSaw on one track of his
“Words And Music” album. “‘Sawed a 2-by-6 right in half. |
miss that stuff. You were physically involved.”

On a less bizarre note, he's also continuing work today on
“A Children’s Crusade,” a massive musical on which he
worked for years with the late Michael Bennett. Bennett en-
visioned it in Madison Square Garden, with a cast of 500
and the action taking place all around the audience. Webb
wrote the music, and he still hopes to get it produced, per-
haps on a smaller scale.

“This meant a lot to Michael,” he says. “Before he died he
basically passed the whole ball to me.”

“Crusade” should know, however, that it’s just one of four
musicals he's currently working on or contemplating. It's
part of a work ethic that traces to his birth, on Aug. 15,
1946, in Elk City, Okla. His father Robert was a Baptist min-
ister, and Jimmy, the oldest of seven children, got his early
musical training on the piano and the organ. Like other pop
stars who started in the church, Webb is never too many
notes from a hymn. It requires little imagination to hear gos-
pel in *'Still Within The Sound Of My Voice,” and when Webb
plays his music in his studio, he’s apt to inject a spoken
church-style refrain ("*Oh, yes, it does!”) after an affirmative
line.

Webb says his influences are both gospel and country,
with some pop and classical in there, and by the time he was
a teenager he was writing songs. In 1964 his family moved
to California, where Webb plunged with delight into this new
cultural world and plotted ways to become a songwriter for
Motown, the pop song mecca.

In 1966 he enrolled in San Bernardino Valley College, and
although he left a year later, he made a key contact: Wil-
liams, a DJ on top-40 station KMEN. Williams' recollection is
that a college group called Otto’s Organization brought
Webb and his demo tapes to the station and Williams was so
impressed he asked Webb to collaborate for a documentary
film on ballooning.

Williams aiso recalls that Webb completed his part of the
deal—a song called “Up, Up and Away''—while Williams
never did the film. So “Up, Up and Away" didn’t get
launched until Webb showed it to a friend named Marc Gor-
don, who managed a group called the Versatiles that was re-
cording its debut album for Johnny Rivers. They made it the
title cut of the album, which came out after they had
changed their name to the 5th Dimension.

Meanwhile, Webb had fulfilled his childhood dream and

(Continued on page J-10)
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IN 1967 HE CELEBRATED

HIS FIRST BIG HIT,

FIVE GRAMMY AWARDS,

AND HIS TWENTY-FIRST BIRTHDAY.

IHAT WAS THE BEGINNING OF A

MONUMENTAL CAREER.
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YOUR “WORST THAT COULD HAPPEN" WAS THE BEST THAT COULD HAPPEN TO US.

M M G James Evans Management

Crossroads Executive Plaza, Suite 207

AND THE 1727 Veterans Memorial Highway
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CONGRATULATIONS JIMMYT =~

JMMY WEBB - 25 YEARS IN THE BUSINESS

Jimmy-Congratulations on your 25 years
at the top of the music business.

We are proud and honoured to have
been your publisher and family friends
for more than half of those years.

TERRY and MANDY OATES
and All at EATON MUSIC

EATON MUSIC LIMITED
8 WEST EATON PLACE
BELGRAVIA, LONDON
SW1X 8LS
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THE MUSIC INSIDE

(Continued from page J-8)

sold two songs to Motown. One was recorded by the Su-
premes, one by Billy Eckstine. But Motown's Jobete Music
turned down “Phoenix,” saying it needed a chorus after
each verse, and before Motown could get another, Webb
was a songwriting star—no longer crashing in friends’ apart-
ments or sleeping in his car.

Not much more than a year later, in fact, by the end of
1968, sleeping in his car would present him with an exten-
sive choice. He owned two Stingrays, two Eldorados, a Ma-
serati, a Camaro and a Mercury station wagon, although to-
day he says all that was incidental to the one true love of his
automotive life, a blue Shelby Cobra. He still has it today. He
keeps a model of it in his office. “The only record you can
hear in this car is ‘Sticky Fingers,” " he says. “If you turn it
up all the way, you're vaguely aware music is playing.”

Beyond cars, Webb also tasted other fruits of success in
the late '60s and early '70s: a commission for a semi-auto-
biographical Broadway show (‘‘His Own Dark City™), a cello
concerto for Gregor Piatigorsky, Universal's “‘Peter Pan”
movie for Mia Farrow, an album for Frank Sinatra. That sort
of thing.

Some of this worked well and some didn't, like the Broad-
way show. He got married, and in 1972 he and his wife had
the first of what would eventually be five boys. He experi-
mented with different styles in his music, and by the end of
the ‘70s he was ready to begin contemplating the next
phase of his career.

“In popular culture, the fans rise up every so often and
say, ‘Fresh new faces!' And there's a factory somewhere,
working 24 hours a day to deliver them. It's a natural pro-
cess.”

Still, he wasn't ready to retire, so in 1980 he moved to
New York. And not much happened until 1983, when he
called his friend David Geffen, who introduced him to Mi-
chael Bennett.

Now Bennett may seem like an odd savior, but “Michael
made you believe you could do anything,” says Webb today.
“He made you believe you could drink as much as you want-
ed, party as much as you wanted, have as much fun as you
wanted.

“It turned out not to be true. But | don't regret having be-
lieved it. Michael was an incredibly powerful force in my life.
His office was next door to mine, and he'd be over three or
four times a day. That's what | miss most, | think.”

The first project Bennett brought to Webb was “A Chil-
dren’s Crusade.” The second was ‘“‘Scandal,” one of the
most famous musicals that never made it to Broadway. Con-
ceived by Treva Silverman, who wrote “The Mary Tyler
Moore Show," it probed the victories, doubts and fears of a
divorced woman seeking a personal awakening through a
series of liberated sexual encounters.

“It was one week from Broadway,” says Webb, when Ben-
nett closed it down in the early spring of 1985.

Exactly why remains a heated topic. One theory is that
AIDS became a crisis, a show about carefree sexual freedom
became inappropriate—particularly since Bennett had AIDS
himself. After Bennett's death, when Silverman discussed
resurrecting the show, she proposed a period piece, set in
1975.

She also eliminated the music, perhaps reflecting her dis-
comfort with the prominence Bennett had given to Webb's
music. In particular, Bennett had asked Webb to turn a key
closing speech by the heroine into a song called “The Most
Important Thing.” The song was powerful, Webb says now,
but he sensed Silverman didn't want to lose the speech.

That was nothing compared to her anger at losing the
whole show, however, and Webb says that after Bennett
shut it down, Michael and Silverman stopped speaking—
leaving Webb as their liaison. It's a role, he says, that was
not without its lighter moments. Like the night he told Ben-
nett he would see Silverman at Penny Marshall’s party, and
did he have a message?

“He said, ‘Yes, | do. Tell her to jump off the World Trade
Center.’

“Okay, | told him. Anything else?

*Yes. Tell her to send me a videotape of it."

So Webb went to the party and sure enough, Silverman
asked if he had a message from Bennett, Webb said yes, he
wanted her to jump off the World Trade Center.

“And she said, ‘Anything else?’

“Yes,' 1 said. ‘He wants you to send him a videotape.’

“And she said, ‘Does he want Beta or VHS?

“She's a very funny woman.”

Although his Bennett collaborations were sidetracked,
Webb's career shifted into high gear anyway. Around the

(Continued on page J-14)
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BEST WISHES

from

FUJIPACIFIC MUSIC INC.

TOKYO, JApAN

Congratulations
Jimmy,

Your writing has consistently
raised the standards by which
all writers are judged.

Thanks
for making it difficult on all of us.

Your friend,

)
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SPECIAL BULLETIN

(Continued from page J-4)

BWM: Do you believe in the miracle of the wishbone?

JLW: Yes, | think it works for everyone except the chicken.

BWM: Who are your favorite songwriters? a) Brian Wilson
b) Stevie Wonder ¢) Jimmy Webb d) Terry Jacks e) Lennon
& McCartney f) other.

JLW: | like all songwriters. They are better than everyone
else. Biggest influence? Lennon & McCartney, Mann/Weil,
Hank Williams, Paul Simon, Larry Hart, Cole Porter, Sammy
Cahn, J. Van Heusen, Joni Mitchell, Tim Hardin, Randy New-
man, Warren Zevon and anybody else who ever wrote a good
song like Sammy Fain, Don Henley, Harry Warren, Roger
Miller, Paul Williams, Stephen Sondheim, Kurt Weill—you
know.

BWM: | have a probiem, well, it's not really a problem, it's
a, a, a, |, |, wrote a song the other day while | was watching
TV, it's a love song, about love, and sounds kinda like ‘Care-
less Whisper’ except catchier, so | want someone who looks
kind of like George Michael to turn it into a No. 1 hit, but |
don't know how to do it. Please advise. ‘

JLW: First write a song that doesn’t sound “kinda like”
anything else. Then get $500,000 for payola and a good
lawyer. As for the rest—well Mickey O'Rourke “kinda'" looks
like George Michael. So does Michael Keaton when he hasn't
shaved for a couple days.

BWM: What is a thinkathon?

JLW: A thinkathon is when your brain is on the air for 48
hours or more trying to figure out a way to raise some mon-
ey for yourself.

BWM: Who would you not want to record your songs?

JLW: I'll take any record | can get—though it seems hard-
er and harder to get album cuts with the Chipmunks.

BWM: Have you ever put any of your gold record awards
on the turntable and tried to play 'em? Does it work?

JLW: An interesting yet little known fact is that it is always
someone else’s record. | played a gold Art Garfunkel album
once and was shocked to hear “96 Tears' by Question Mark
& the Mysterians.

BWM: We have heard occasionally of people who drown in
a bathtub, but would we ever seriously think of prohibiting
the taking of a bath?

JLW: If you guys were in charge—who knows what
strange laws we might have?

BWM: Who is Jimmy Webb Jr.?

JLW: There is a Jimmy Webb doppelganger roaming the
motel lounges of the West Coast—seducing young giris and
playing maudlin songs. He claims to own a house in Aspen.
But if he leaves an excessively large tip you'll know for sure
it's not me.

BWM: Who should be the next artist to have a big hit with
“MacArthur Park?”

JLW: I'm hoping for Guns N’ Roses.

BWM: What did your face look like before you were con-
ceived?

JLW: Sort of like a little Cabbage Patch doll—| think—ex-
cept features constantly changing—then frozen suddenly at
the moment of impact.

BWM: How did Philip and Gloria F. get the boat of their
dreams—FREE?

JLW: How should | Know? A nocturnal visit to the ship-
yard?

BWM: Why the cryptic production credits on “And So:
On’" and “The Yard Went On Forever”?

JLW: Few people know this but both of those albums were
recorded live in my family crypt.

BWM: Were the four songs of yours on the Richard Harris
LP “My Boy" written with Rich's grand concept in mind, or
did he just pick songs of yours he felt would fit in somehow?

JLW: This may be hard to believe but the answer to both
questions is “yes.”

BWM: What is the unseen bread?

JLW: It's the large amount of money that the L.LR.S. appro-
priates out of my royalties every April 15th.

BWM: If two beings appearing as angels came to our
apartment and actually ate dinner with us, would we be right
in assuming they were spacemen? If they warned us to leave
town, should we?

JLW: a) Mmmmm—spacemen perhaps, but more likely
inter-dimensional time-morphs—sort of *‘cosmic homeless
persons.” b) If your neighbors weren't into a lot of bestiality,
sado-masochism, heavy metal, wife swapping, and child
abuse then you should hang on to your apartment—you
know how hard it is to find a nice place to live!

BWM: Have you ever been tempted to evil beyond your
power to resist? How about vandalism?

JLW: | have looked at Penthouse with lust in my heart.

(Continued on page J-14)
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THE MUSIC INSIDE

(Continued from page J-10)

time Ronstadt was finding “‘The Moon Is A Harsh Mistress”
on an old Webb album, Kris Kristofferson, Johnny Cash and
friends were finding “The Highwayman" on another, and to-
day Webb says his whole life is looking brighter. He gave up
smoking for one thing, which means “now | just have to fig-
ure out how to give up nicotine gum.”

He's also watching his sons follow his path. “I never en-
couraged it. In fact, | may have tried to discourage it.” But
kids. You know. His eldest son 17, is a writer and has a
band.

“l just don't want them to have the idea they're likely to
have the same success | did,” he says. “| don't mean it was
easy for me. When | sit down to write a song, even now, | still
have a few minutes of utter insecurity, when I'm certain that
not only can | not write this song, but | will never write a song
again. But | came along at just the right time. Most writers
have to struggle a lot for more success than | did.”

Webb walks into his studio, and after turning down the air
conditioning (“You could hang meat in here”) he sits at the
piano to sing a new tune called “Too Young To Die.”

The imagery is vintage Webb: motion and distance, the ir-
resistible forces that put his old characters in Wichita, Phoe-
nix, Southeast Asia and balloons. The hero here is that
“*sweet old racin’ car of mine,” the Cobra, and the turf is Ne-
vada, where back in the '60s there was no speed limit.

“I recall my so-called wasted youth,” he sings, to a rich,
rolling piano. “It seems more worthwhile every single day.”

This could be a tribute to the Rolling Stones, or everyone
else who like Webb does not apologize. It could also be a
tribute to an age when you could write a love song to your
car and everyone understood.

“That was an incredible time,” says Webb. *| think we
should stand back and look at it.”

But that doesn’t mean he lives there.

“You know, there are all these song about how rock'n’roll
will stand, and never die. I'm not sure it can work that way.
Popular music is so much a part of its own time that when

%’mmp GWwbh

the next generation comes along, it gets a quaintness. |
mean, look at old sheet music, with the pictures of women in
bobbed hair and the songs with those real long titles. Who
sings those songs now? And who dares to say that won't
happen to us?

“| don't mean people won't still listen, if the music's good.
My 15-year-old son Justin is a Beatles freak—a ‘rad Beatle-
fan,’ | believe is how he puts it. | walk in the door and hear
‘Abbey Road’ and that's great. To me, it proves a lot of what
we had and did then was good.

“But most of what you hear on the radio today isn't
rock’n’roll any more. It's related, it's derived from rock’'n’-
roll, but it's different. It's robotic. It's music made by ma-
chines. Talk about future shock—this is it.

“Rock’n'roll was our music, and let's face it, we aren't go-
ing to be around forever.”

He laughs. “Of course, | don't know if | shouid say that. It
might upset some people.”

And what about Jimmy Webb's music?

“I have no delusions of grandeur. | hope it lasts a while. In
the larger picture, | don't know. Maybe | helped modernize
country music a little bit. But | still don’t know that any pop-
ular music will last as long as classical music.”

Fortunately, that's not why he writes.

“You know what saved me from all the appetites of the
'70s?" he says. “It was the fact that when it came down to it,
| would never let anything get between me and writing mu-
sic. If something got close, | gave it up. To me, music is the
ultimate stimulant. It's non-toxic and it gets you high.”

Up, up and away.

SPECIAL BULLETIN

(Continued from page J-12)

Sometimes I've drawn moustaches and warts and moles and
such on the pictures.

BWM: How do you suspend the operation of conscious de-
cision?

JLW: Nothing could be easier—or could it?

BWM: How much does it help you to drink while you're

Jimmy and Art Gar-
funkel in rehearsal
at the Cathedral of
St. John the Divine,
N.Y.C., December
1985.

thinking?

JLW: Sometimes | think when | drink—Dbut | never inscribe
while | imbibe.

BWM: May we pry into what's behind “Laspitch” histori-
cally?

JLW: A small town is a rotten place for a Baptist preach-
er’s kid to live. (So is almost anywhere else.)

BWM: What have you been doing lately?

JLW: | have started my seventh solo album with producer
Norbert Putnam. | am writing two Broadway shows at the
same time without smoking. | have four songs on the new
Linda Ronstadt album including the hit single “Adios.”

CREDITS: Editorial by David Hinckley, critic at large for the
New York Daily News and author of the pop music column
“Short Cuts”; Paul Zollo, editor of SongTalk, the journal of
the National Academy of Songwriters, and author of “The
Beginning Songwriter’s Answer Book" published by Writer's
Digest Books; and Paul Grein, Billboard’s Chart Beat colum-
nist; Editorial Assistance, Laura Gold; Photos and captions
courtesy of the Jimmy Webb Music Co.; Photos and cap-
tions from “Jimmy Webb/Memorabilia,” published by Cher-
ry Lane Music Co. Inc.; Cover photo by Douglas Avery; Cover
& design, Steve Stewart.

Jimmy,

£l Adphe

5536 Melrose Avenue
Hollywood, California 90038

Congratulations!
As always, you are loved.

Lucy

For fantastic chords,
surprising melodies,
interstellar arrangements
and extraordinary lyrics.

For your ability to
continually astonish.

Thank You

Jim Beloff
Joshua Stone
Steve Stone
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JIMMY WEBB

You've kept us soaring for 25 years!
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SONGS FOR THE SONGWRITER

q immy Webb is one of the only contemporary
songwriters who can write songs right into the
orchestra, and his songs have 17-layer emotions and
sophisticated chord changes that are absolutely dazzling.
LINDA RONSTADT

g immy Webb has been an inspiration to me since |
first started writing songs. His music was everything
| aspired to: Songs not only musically and lyrically brilliant,
but also with undeniable heart and soul.

DIANE WARREN

g immy Webb is one of those rare talents who's tuned
into the cosmos. His melodies and lyrics reach into
the deepest part of our souls, where our real emotions lie,
and we’'re touched in the deepest way one can be touched.
Jimmy, thank you for all the times you've brought tears to
my eyes.

BARRY MANN

g immy is a romantic and he has style. He is a white
hat living in New Jersey making it in Big Town.
HARRY NILSSON

Digital Recorders

Suite 101 49 Music Square West Nashville, TN 37203 615-327-1200

@ stunning songwriter and a great friend to his
friends, Jimmy's the kind of a guy who would give

you the shirt off his back if there weren't lyrics written on
it.

STEPHEN BISHOP

q immy’s lyrics never fail to nourish and inspire me.
My personal cassette of Jimmy Webb demos is one
of my most cherished possessions ... the only trouble is
that it's worn out from constant use. Please, Jimmy ...

send another.

@ long time ago | received a letter from Jimmy
Webb. | immediately framed the letter and hung it

in my music room because Jimmy was such a true

inspiration to me.

CYNTHIA WEIL

BURT BACHARACH

g immy Webb is my hero. For most of us, | think
collaborating is the healthiest and best way to get
better at our craft, with the exception of the few people
that can stand on their own and write like Jimmy Webb.
DAVID FOSTER

G(/Q) hen | was starting out as a songwriter | looked

to Jimmy Webb as one of the most innovative

and musically proficient songwriters of our generation.
BILLY JOEL

GW) hen | was in college | wore out several copies of
Jimmy's Thelma Houston album. It was like a
music lesson to me—a lesson in how far you could stretch
the limits of pop music and not lose one drop of soul.

PAUL SHAFFER
Qg-[' e is a renaissance man!

j salute Jimmy Webb. With love for you and respect for

CHER

your monumental talent, your biggest fan,
ART GARFUNKEL

enjoy singing Jimmy Webb tunes because he has been
blessed with the emotions and artistic talent of the
great lyricists.
FRANK SINATRA

g immy Webb is the greatest! He is America’s premier
poet. | am ever, ever so grateful that Jimmy came
along in my lifetime so that | would have some songs to
sing. | don't believe that it's the artist that makes the song,
but the song does make the singer and player. Jimmy
marries a chord progression and a melody as fine as any
writer ever has.

GLEN CAMPBELL

g immy is one of the funniest guys I've ever met—as a

person, you won't find a more caring human being—

as a serious artist and songwriter, he is without peer.
LARRY CORYELL

q immy Webb has written songs that can break your
heart and touch your soul. He's an extraordinary
talent.

JUDY COLLINS
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Personics Works To Boost Business
Custom-Tape Firm Takes Steps Toward Goal

W BY DEBORAH RUSSELL
and ED CHRISTMAN

LOS ANGELES—The Personics
Corp., moving on a number of differ-
ent fronts, continues its uphill strug-
gle of three and a half years to gain
widespread acceptance for custom-
ized tapes.

In the past few months, the Red-
wood City, Calif.-based company has
made the following moves:

e It is negotiating to bring a major in-
ternational company on board as an
equity player. The cash infusion will
finance an aggressive rollout of the
firm’s machines.

o It is touting a survey, conducted by
an independent research firm, that in-
dicates that its machines boost music
sales and reduce home taping. Some
retailers, however, are unconvinced
by the survey’s findings.

o It is replacing its current labor-in-
tensive machine with a new model
that supposedly answers retailers’
criticisms by reducing the time need-
ed to make a tape.

o It continues to look for ways to inte-
grate itself into labels’ marketing
plans to break new acts.

o It has bolstered its upper manage-
ment by recruiting from retail a new
president and CEO, Steve Boone,
who comes from outside the music in-
dustry. The company also has added
Mitch Perliss, formerly director of
purchasing at Music Plus, as VP of
music acquisitions.

Rumors persist that Elliot Gold-
man, Personics chairman, will leave
the company. Boone, who previously
headed up the 39-unit Cost Plus Im-
ports home-furnishing stores, denies
those rumors, saying Goldman “is
chairman.”

But he adds that Goldman initially
joined the company as a consultant.
“l would assume there is a point
where he will no longer be chair-
man,” Boone says. “He will remain
with the company ... but he may re-
duce his role, and he is discussing
that with the company now.”

When Personics introduced its rev-
olutionary in-store taping system to

the industry in 1987, it was basically a
given that participants were dabbling
in the unknown. No one knew how an
in-store music-sampling center would
affect prerecorded product sales or
whether it would cut back on home
taping, as the Personics people had
predicted. Indeed, some labels and re-
tailers initially expressed skepticism
at the concept.

GROWING PAINS

While the company has made con-
siderable progress in furthering its
cause, it continues to experience
growing pains, acknowledge Boone.

For instance, the company said in
early 1989 that it would have its ma-
chines in 500 sites by the end of that
year (Billboard, Feb. 4, 1989). As of
mid-September 1990, the Personics
machine was in only 255 sites. Also,
near the end of 1989, the company
said it wanted to launch a U.K. inva-
sion sometime during 1990. Now,
Boone says that, with a little luck,
Personics will get into Europe some-
time in 1991.

“Like most start-ups, it took longer
than [management] wanted,” Boone
says. “But that stuff is behind Per-
sonics. We are getting ready to
rock'n’roll.”

Boone says a recent survey of Per-
sonics customers, conducted by Au-
dits & Surveys Inc., shows the com-
pany is on the right track with its con-
cept, which should lure more retailers
to sign on.

In order to finance that expansion,
the company is currently negotiating
to bring on a new equity player.
Some in the industry wonder if the
company’s need for additional capital
means that the company is having fi-
nancial problems. But Boone says the
company is financially sound.

“[Personics] is like most start-up
companies,” Boone says. “We have
had a couple of rounds of equity in-
fused into the company to finance the
development of initial technology and
then the initial rollout.” So far, the
company has had a total capitaliza-
tion of $27 million, he says.

In addition to the new equity play-

er, Boone says current investors like-
ly will boost their investment in the
company in the new financing
rounds. But even if the new equity
player does not come aboard, Person-
ics has the financial strength to move
forward with its plans, he says.

It is widely rumored that the un-
named company Personics is courting
is none other than BMG, the only ma-
jor not supplying songs to the cus-
tom-tape producer. But Boone flatly
denies that. On the other hand, he
says, “BMG s in the top six of people
I want to meet,” because he would
like the company to supply songs to
the Personics catalog.

‘WE ADD TO TRAFFIC

As for the survey, conducted in
May 1990 at Sam Goody, Music Plus,
and Wherehouse stores on both
coasts, it says that 67% of Personics
buyers use the system’s Listening
Post audition kiosk to sample songs
or artists they have never heard be-
fore. Among those, 53% purchased
prerecorded cassettes, CDs, or LPs
as a result. On average, those Person-
ics buyers purchased 4.47 prerecord-
ed cassettes, CDs, or LPs.

In addition, the survey indicates
that one third of all customers are
now making fewer tapes at home
since they began using Personics.

“The study shows we stimulate
sales,” not cannabalize them. Boone
says. ‘“[Personics] clearly attracts
people to the store who would not
otherwise come to the store. It in-
creases traffic by 4%, about half [of
whom] just buy Personics music. But
the other half buy other product from
the retailer. So, we add to the traffic
count, we sell our product, and they
sell other product.”

SURVEY RESULTS QUESTIONED
But several retailers surveyed by
Billboard say the research is too pre-
mature or inconclusive to fully deter-
mine just how Personics affects activ-
ity in their stores.
Bruce Imber, VP of marketing at
91-unit, Port Washington, N.Y.-based
(Continued on next page)

Gee Wiz! On hearing that Philadelphia Phillies center-fielder Lenny Dykstra, left,
is motivated by the music of Tom Petty and Wilson Phillips, Nobody Beats the

Wiz district manager Addie Adjimi presents Dykstra with a few of his favorites on
CD. The occasion was the grand opening of Nobody Beats the Wiz in Princeton,

N.J., where Dykstra greeted customers and signed autographs.

Arista, Musicland, Grayola Link
For Milli Vanilli Art Contest

W BY DON FLUCKINGER

ATHENS, Ohio—In a cross-promo-
tional venture, Arista Records, the
Minneapolis-based Musicland
Stores Corp., and Binney & Smith,
based in Pennsylvania, have joined
together so that teens can share
their vision of the next Milli Vanilli
album cover.

Looking for an endorsement for
its new line of Crayola Colorworks
pencil and eraser sets, Binney &
Smith approached Arista last spring
with several bands in mind to target
the 8-to-15-year-old demographic.

“We feel that Milli Vanilli is a hot
new group who is popular with that
audience,” says Susan Yecies, presi-
dent of Susan Yecies Associates, a
publicity and marketing firm that
works with Binney & Smith. “This
demographic group is constantly lis-
tening to music—when they’re not
eating dinner, they’re glued to their
radios.”

The promotion includes 11-by-18-
inch point-of-purchase counter
cards with entry blanks at all 785
Musicland stores, tied in with radio
advertising in 16 markets. Each
store will select winners, who will
receive Milli Vanilli cassettes, post-
ers, and videos. No purchase is re-
quired to enter the contest.

Moreover, floor displays at 5,000
retail outlets that carry Crayola
products, i.e., supermarkets and
stationery stores, will offer free
Milli Vanilli posters in exchange for
proof-of-purchase seals.

Pam Schectman, Musicland’s na-
tional marketing manager, says the
promotion drives traffic into the

stores, since contestants can in-
crease their chances to win by en-
tering at different outlets.

“The name Musicland is on every
display, and when kids go out and
buy school supplies and see our
name associated with the group,
that drives them into our stores,
too,” she says.

Once local winners are picked, the
entries will be submitted to the
members of Milli Vanilli, who will
pick 10 national winners on the ba-
sis of the most colorful, funniest,
and most contemporary designs.
The winners will be flown to meet
the duo and have their picture taken
with them.

Dave Santaniello, Arista’s nation-
al manager of marketing and video,
says creative marketing ideas such
as this might not directly translate
into album sales, but go far in keep-
ing the band in the public eye be-
tween studio albums.

“This promotion gives something
back to all those who supported us on
the first album,” says Santaniello, re-
ferring to Milli Vanilli's seven-times-
platinum debut, “Girl You Know It's
True.” “Plus, cross-promotions like
these are always a lot of fun.”

Milli Vanilli’s as-yet-untitled second
album is scheduled for release some-
time between November and March.
It has not been determined whether
the winning art will be used on the
cover or not, according to Santaniello.

“I wouldn’t want to give anyone
false hopes, because that decision is
made in Germany. Whatever [the
cover] is, I'm sure it will be some im-
age of the boys,” he says.
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PHONE : (619) 695-8863
FAX : (619) 695-3768
TOLL FREE: 1-800-87-LATIN
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WITH OVER 1300 NAMES.
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DIVIDER CARDS
THINK OF GOPHER.

FOR A FREE
A CATALOG CALL

800/648-0958
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PRODUCTS

)

DEALERS

CD'S, CASSINGLES, TAPES, RECORDS, CD5'S, E
VHS MUSIC VIDEOS, LASER DISCS, VIDEO GAMES.

OVER 500,000 CD'S IN STOCK!
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by Geoff Mayfield

ROCK THE VOTE, BABY: Oct. 3, when a Fort Lauder-
dale jury found Florida music dealer Charles Freeman
guilty of violating state obscenity laws for selling 2 Live
Crew’s “As Nasty As They Wanna Be,” was a day of
dark and serious implications for the music industry.
Yet, on that night, in the ballroom of the Radisson Hotel
Sacramento in Sacramento, Calif., Retail Track saw
light breaking out from behind those ominous clouds of
censorship.

During the early phases of the WEA product presen-
tation the Tower Records/Tower Video convention,
flocks of managers spontaneously began chanting
“Rock the vote! Rock the vote! Rock the vote!”

The phrase, of course, comes from the Rock The Vote
campaign, which was initiated by Virgin and whole-
heartedly embraced by Tower senior VP of retail opera-
tions Stan Goman. Quite simply, the effort is designed
to get younger people, who tend to be apathetic about
the political process, to the voting booths.

The thinking is that a core of youthful voters can help
stem the tide of conservatism that almost led to imprac-
tical album-stickering laws in more than a dozen states
this year, and, overall, help shift the balance of power
toward lawmakers and office holders who value the
First Amendment. Goman returned from the recent Na-
tional Assn. of Recording Merchandisers Retail Con-
ference in Washington, D.C., with the fervor of a fire-
and-brimstone evangelist, and, with great passion, he
took the message of Rock The Vote to each group of

Tower managers during his chain’s conference.

“The reforms of the '60s are being derailed by right-
wing assholes,” said Goman. “2 Live Crew are obnox-
ious but they are not obscene. I am tired of being consid-
ered pornographers. If you agree, I'd like you to help
[with Rock The Vote] ... We have to get more young
people to vote. You guys work in the hippest stores in
the country and you've got to get across the message
that it is hip to vote.”

During a companywide meeting, Michael Solomon,
Tower attorney and son of president and founder Russ
Solomon, cited a recent Thomas Jefferson Center for
the Protection of Free Expression survey that stated
that more than 407% of the people polled said they believe
the government should be allowed to ban explicit record-
ings (Billboard, Oct. 20).

“Tower is in the business of selling culture,” said
Mike Solomon. “We depend on the First Amendment
more than other businesses. We sell borderline product

all the time. We want to continue to be able to do it. The |

objective is not to offend people but to test our freedom-
of-speech rights.”

The seeds that Goman and the younger Solomon
planted during the week led to the “rock the vote”
chants at that closing dinner, and the evening’s host was
pleased. Jim Swindel, senior VP/GM of Virgin, told at-
tendees how thrilled he was to hear the spontaneous
demonstration. WEA senior VP/national sales director
Fran Aliberte also picked up the theme, informing the
audience of Freeman'’s conviction. He said “everyone in
this room is jeopardized” by the implications of the Fort
Lauderdale decision, and reflected, “I was once busted
for selling a Cheech & Chong album.

“This is a very serious thing,” Aliberte continued. He
stated that WEA ‘“and the industry as a whole is com-
mitted to the Rock The Vote campaign. Only 17% of peo-
ple in the 18-25-year-old age group vote.”

Of the issue at large, Aliberte said, “This is a thing we

(Continued on page 60)

Call us.

Guaranteed!

place is the order you get.

Call us again.

2. Weenter your CD and Cassette orders into our computers and tell you
how many are in stock and provide you with the latest sale pricing.
3. With a single keystroke, the items you select are now instantly yours

4. Yourorder ships overnight air express (at no extra charge) and arrives at
your doorstep the next cay with absolutely no surprises. The order vou

5. Lookover our easy to read invoice, compare the prices. compare the fill.

AMERICA'S LARGEST ONE STOP
COMPACT DISCS - CASSETTES

Saturday Delivery Now Available!

O Representing 450 labels with over 50,000 titles in stock O Worldwide service
O Incredible deals and sale pricing O Comprehensive new release and product

information O Supported by the most knowledgeable sales staff in the U.S.
800-388-8889 CT 203-798-6590 NY 212-517-3737 LA 213-388-9834 FAX 203-798-8852

PERSONICS WORKS TOWARD WIDER ACCEPTANGCE

(Continued from preceding page)

Record World, says the results of the
study “don’t correspond with our ex-
perience.” Imber estimates that Per-
sonics sales range from 1% to 6% of
the total volume. “We cannot find
any correlation between store vol-
ume and the machine...although
some stores are doing very well with
it. We are still taking a cautious ap-
proach to [Personics].”

At the 785-store Musicland chain,
which currently has 65 Personics
units in outlets, Ken Barnes, director
of store operations, says he is reluc-
tant to take the survey’s findings as
fact. “From [our] perspective, it’s a
new program and it's really too early
to get our hands on any kind of data
to assess its impact on the store lev-
el,” Barnes says. “We have nothing
to compare | Personics] to—no histori-
cal data.”

Barnes estimates that customers
produce about 270 Personics tapes
per store per month. An early con-
sumer-awareness blitz helped spark
initial sales, but Barnes says he has
noted a ‘“general softening of the
business relative to Personies” and
says “the unit volume is falling off.”

Other retailers, including officials
with Los Angeles-based Music Plus
and San Francisco-based Rainbow
Records, say the jury is still out on
Personics. But in general, retailers
seem willing to give Personics the
benefit of the doubt.

For example, Record World’s
Imber, who questions the Personics
survey results adds, ‘“Overall, we
think it's a great idea, but we think
they have some bugs to knock out.”

One such bug cited by retailers is
the labor-intensive aspect of the ma-
chine. It is time-consuming to choose
the tracks and create a custom tape,
both for the customer and the sales
staff, they say.

Personics’ Boone says that prob-
lem will be addressed. “We needed a

more efficient way to service retail-
ers and machines and that issue was
addressed before I got here,” he
says. “We will have a new machine
that will cut costs about 50%.”

Even though the current Personics
machines are considered too labor-in-
tensive, retailers say they like the
fact that consumers use Personics as
a listening booth. Personics itself has
been emphasizing that feature as a
way to increase its value to labels.

For example, although the Person-
ics catalog initially emphasized old-
ies, eventually the company persuad-
ed labels to experiment by supplying
some current hits to the system. In
April, Personics offered $1 discounts
on certain albums to consumers who
requested songs from those albums
to be included on their customized
tapes (Billboard, March 31). Later, it
added an Emerging Artists Program,
which added a bonus song of a fea-
tured artist to any custom cassette.

One of the retailers who remains
upbeat about Personics is Russ Solo-
mon, president of Tower Records, the
Sacramento, Calif -based chain that
operates 57 units. The company has
Personics machines in 22 of its stores,
which generate a total of about 7,000
tapes per month. Solomon says that
is “a minute fraction of the business
we do.”” But he describes it as “al-
most all plus sales.”

Solomon adds that Tower is “in for
as long as [Personics is]” and says,
“We’d put them in more stores if they
were available in other cities.”

Increased availability is one goal
on which Boone is sharply focusing.
He cites an aggressive rollout before
the end of the year.

“My hope is that while we are
growing aggressively in the US,, we
will do something in the Far East and
Europe,” says Boone. “We belong in
Japan and Europe, and with a little
luck, we will get there next year.”

DIVIDER GARDS

BUY DIRECT FROM MANUFACTURER
ALL SIZES AVAILABLE

® FIRST IN PRICE

¢ FIRST IN DELIVERY
¢ FIRST IN QUALITY

¢ FIRST IN SERVICE

e WHY PAY MORE?

e SAVE TIME & MONEY

Sam Lempert

1 (800) 359-5038
544 Park Avenue
Brooklyn, NY 11205

THE DISTRIBUTORS SUPPLIER

400 GD Books in 2 sq. ft.-
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FREE
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DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior « Chicago. IL 60610
Phone: 312-822/0822 - Tollfree: 800- 822/4410

BEST PRICES!

AUDIO]I_;ONE

Your Best Distributorof

WEEKLY SPECIALS!
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“If AUDIO ONE Is not your 1st stop every order...
you are simply missing the AUDIO ONE ADVANTAGE.”

Call: 1-800-8-AUDIO-1
Call: 1-203-381-0202
FAX: 1-203-381-0255

NEXT DAY DELIVERY AVAILABLE Calt foday.
400 Long Beach Bivd.. Stratford, CT 06497
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187-07 Henderson Ave.
Hollis. 1Y 11423

Phone (718) 740-5700

Fax (718) 740-5660/
464-9511 217-8768
Export Fax (718) 454-4736
Telex IMPOR™ 668694
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Torrance, CA 90501
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Fax (213) 212-6562
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Des Plaines, IL 60016
Phone (708) 298-5533
Fax (708) 298-8708

ATLANTA

380 Oakdale Road N.E.
Atlanta, GA 30307
Phone (404 525-7170
Fax (404} 523-5462

DALLAS

2331 Gus Thomrasson Rd.
Suite 133

Dallas, TX 75228

Phone (214 324-9425
Fax (214: 3249413

SEATTLE

3407 Huntzr Blvd. S.
Seattle, WA 98144
Phone (206 722-8060
Fax (206 722-0462

SAN FRANCISCO

3501 Cafifornia St.

San Francisco CA 94118
Phone (4154 221-3730
Fax (415)221-3513

PHILADZLPHIA/N}

37 Hillcrest
Collingswooc, NJ 08108
Phone (6091 858-2866
Fax (609 858-3396
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“‘Go ahead,
make YOUR day . . .”’

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers

clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO:

Pranstiehl |

Go ahead, make my day. Send me a
Pfanstiehl Needle Information Kit.

Store Name_ -
3300 Washington St -
Waukegan, IL 60085 | Your Name == -
Tel: 1 (800) 323-9446 | Radress
\‘\m I City State Zip
k l Your Phone Number( ) J
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The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play.
List price noted when available.
Multiple records and/or tapes in
a set appear within parentheses
following the manufacturer num-
ber.

POP/ROCK

EDIE BRICKELL & NEW BOHEMIANS
Ghost Of A Dog

CD Geffen 2-24304

CA 4-24304

LP 1-24304

JIMMY BUFFETT

Feeding Frenzy

€D MCA MCAD-10022

CA MCAC-10022

THE CHIPMUNKS

Rockin’ Through The Decades
CD EMI E2-95355

CA E4-95355

JIM CHRISTOPHER

It's My World, Welcome To It
CD Antinomy JC-092301CD

CA JC-092301CS

THE CURE

Mixed Up

CD Elektra 60978-2

CA 609784

ELTON JOHN

To Be Continued

CD MCA MCAD-10110(4)
CAMCAC-10110(4)

FALLING JOYS

Wish List

CD (RS X2-13058

CA X4-13058

THE HORSEFLIES

€D MCA MCAD-10123

CA MCAC-10123

MICK KARN

Titles

€D Caroline CAROL-1675/$11.98

KING'S X

Faith Hope Love By King’s X
CD Mega Force Worldwide 82145-2
CA 821454

LED ZEPPELIN

CD Atlantic 82144-2(4)
CA 82144-4(4)

LP 82144-1(6)

ED MANN

Perfect Worid

CD CMP CMP-45

CA CMP-45

IAIN MATTHEWS
Pure And Crooked
CD Gold Castie D2-71354
CA D4-71354

THE OQUTFIELD
Diamond Days

CD MCA MCAD-10111
CA MCAC-10111

LP MCA-10111

PET SHOP BOYS
Behaviour

ALBUWM
RELEASES

CD EMI E2.94310
CAE4-94310

THE RESIDENTS.
Cube-E

CD Enigma 2-73608
CA 4-73608

ROXY MUSIC
Heart Still Beating
CD Reprise 2-26402

CA 4-26402

STRAY CATS
Rock This Town

CD EMI E2-94975
CA E4-94975

TALK TALK
Natural History
€D EMI £2-93976
CA E4-93976

TEN CITY
State Of Mind

CD Atlantic 82146-2
CA82146-4

TRAVELING WILBURYS
Traveling Wilburys, Vol. 3
CD Warner Bros.-Wilbury

VARIOUS ARTISTS

Ozone: Noise Of A Subculture
CD RS X2-13057

CA Xa-13057

VARIOUS ARTISTS

Red Hot And Blue

CD Chrysalis £2-21799
CAF4-21799

R&B

BIG DADDY KANE
Taste Of Chocolate
CD Cold Chilhin' 2-26303
CA 4-26303

LP 1-26303

E.U.

Cold Kickin’ It

CD Virgin 31379-2
CA91379-4

FATHER M.C.
Father's Day

€D MCA MCAD-10061

CA MCAC-10061

LP MCA-10061
WHITNEY HOUSTON
I'm Your Baby Tonight
CD Arista ARCD-8616

CA ARC-8616

LP AL-8616

BOBBY MCFERRIN
Medicine Music

€D EMI £2-92048

CA £4-92048

MONIE LOVE
Down To Earth

CD Warner Bros. 2-26358
CA 4-26358
LP 1-26358

THE MOOVE SOCIETY

CD Joyzee JR-O101(EP)
CA JR-101C

TEDDY PENDERGRASS
Truly Blessed

CD Eiektra 60891-2

CA 60891.4

TAMARAH

CDRTR 831-2/%7
CA 831-4/$4.25
LP 831-1/%4.25

JAZZ/NEW AGE/INSTRUMENTAL

RONALDO FOLEGATTI
Sounds Of Watercolors
€D Blue Orchid 2001

LIONEL HAMPTON

The All-Star Grooves

€D RCA Bluebird 2433-2-RB

CA 2433-4.RB

RONALD SHANNON JACKSON
Taboo

CD Caroline CAROL-1654/$13.98

MCKINNEY'S COTTON PICKERS
The Band Don Redman Built (1928-
1930)

€D RCA Bluebird 2275-2-RB

CA 2275-4-RB

AKIRA SAKATA

Mooko

€D Caroline CAROL-1653/$13.98

ARTY SHAW

Blues In The Night

€D RCA Bluebird 2432-2-RB

CA 2432-4-RB

SOFTWARE

Fragrance

CD Innovative Communications 710092

GHRISTMAS MUSIC

LENA HORNE

Merry From Lena

CD EMIE2-95145
CAE4-95145

PATTI LABELLE
Christmas Album

CD MCA MCAD-10113

CA MCAC-10113

STEVE WARINER
Christmas Memories
€D MCA MCAD-10067

CA MCAC-10067

BOBBY VEE

Merry Christmas

CD EMIE2-94993
CAE4-94993

THE VENTURES

The Ventures Christmas Album
CD EMIE2-93451
CAE4-93451

SLIM WHITMAN
Siim Whitman Christmas Album

CD EMI E2-94995
CA £4-94995

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 9107 Wilshire
Bivd., Suite 700, Beverly Hills, Calif.
90210.
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(Continued from page 58)

can and will win.”

To say the least, the Tower manag-
ers’ response to Rock The Vote was
an inspiring thing to witness. After
all, one of the beauties of a democra-
cy is the ability to use “the system”
(are we back in the '60s again? If so,
worse things have happened) to
change the system. This columnist’s
fervent hope is that Tower will not be
the only chain to commit its resources
to this most important campaign.

GOIN’ FOR BAROQUE: The De-
troit area has a classical-only store,
thanks to the busy Harmony House
folks. The 2,000-square-foot unit is in
the suburb of Royal Oak and is just a
few blocks away from the chain’s
successful superstore in Berkeley.
Sandy Bean, the chain’s ad queen,
says the new unit had been in the
planning for a year and a half and,
consequently, the anticipated arrival
prompted the company to maintain
only a minimal amount of classical
fare in Harmony House Superstore.

The small all-classical shop, which
Bean says is the first of its kind in the
Detroit market, has been a winner in
the early going. In its first full week,
which ended Oct. 5, it ranked fifth in
sales volume among Harmony’s 32
area locations. Bean’s ad team tied in
with commercial classical station
WQRS for a promotion that found
the store giving away Harmony/
WQRS T-shirts.

Predictably, the hot-moving con-
cert album by tenor greats Jose Car-
reras, Placido Domingo, and Lu-
ciano Pavarotti emerged as the
store’s early No. 1 seller, while titles
by Kiri TeKanawa, Kathleen Battle,
and the late Vladimir Horowitz also
rode into the top 10. But the fact that
“Oedipus Tex & Other Choral Calam-
ities,” the latest from classics humor-
ist P.D.Q. Bach, clocked in at No. 4
indicates that the store’s stock and
customer base are diverse.

While the idea of a classical special-
ty outlet is new to Detroit, Harmony
House’s concept is not new to indus-

try chains. Tower Records has a
stand-alone classical store in Philadel-
phia; several webs, including Tower,
Wherehouse Entertainment, Came-
lot Music, and Sound Warehouse,
have maintained store-within-a-store
classical departments at larger sites
for several years ... Speaking of
Camelot and classics, the chain’s su-
perstore in Cincinnati recently hosted
an autograph session with Cincin-
nati Pops Orchestra conductor
Erich Kunzel, Telarc’s steady seller
... And, speaking of Telarc, hats off
to the label for finding a welcome bit
of humor in the very serious matter
of censorship. Styled in the manner
of the industry-standard “Explicit
Lyries’’ warning sticker, P.D.Q.
Bach’s “Oedipus Tex” carries a stick-
er that says: “Warning! Contains
‘Classical Rap.” Pathetic Advisory:
Inane Lyrics.”

Assistance in preparing this col-
umn was provided by Ed Christ-
man.
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2 Black Fiasco
‘Bums’ Up Tower
Regional Exec

B BY DEBORAH RUSSELL

PUBLICITY PARADOX: It has
been said that any publicity, good or
bad, is better than no publicity. This
credo is especially sacred to the mul-
titude of independent record labels
battling for attention in a market lad-
en with major-label heavies.

Hollis, N.Y’s In Effect Records
and its controversial rap act 2 Black
2 Strong & the MMG (Militant Man-
hattan Gangsters) struck publicity
paydirt Oct. 14 during a free outdoor
concert sponsored by Tower Rec-
ords’ Fourth Street and Broadway
store. Seems the rappers, who were
on hand to perform the incendiary
single “Burn Baby Burn,” were shut
down in mid-performance by Tower

P T

or the local police, depending on who
tells the story. It is debatable wheth-
er the plug was pulled due to the na-
ture of the song, (it's about setting a
match to “Old Glory”) or the string of
amplified expletives that boomed
forth from the faulty PA. system.

The Tower concert, which featured
15 acts ranging from Tommy James
& the Shondells to 3rd Bass, was de-
signed to promote unity and positive
energy in the beleaguered communi-
ty, as well as highlight the Rock The
Vote campaign. The decision to cut
power during 2 Black 2 Strong’s per-
formance ignited a series of negative
events, shifting the day’s focus to
censorship and the exercise of First
Amendment rights. Members of the
group reportedly stomped on a flag,
crossed out the prefix “un” on some
“Censorship is UnAmerican” posters,
and went at it with a heckler, who
happened to be a Vietnam veteran.

“It’s ironic, because the band ap-
peared in order to perform their
song, which they never got to do,”
says Steve Martin, director of media
relations for Combat/Relativity/In
Effect. “The moral here seems to be
that everyone has First Amendment
rights, but they’re not so clear once
you start to exercise them. The flag
represents a lot of different things

.. 2 Black 2 Strong is saying what it
means to them.”

Tower’s Regional Assistant Hedi
Kim says the chain doesn’t seek to
dictate what the public should buy,
but says she’s disheartened by what
she sees as a pre-meditated plot by
the band to milk the event for publici-
ty. Kim says the group’s 22-year-old
leader, Johnny Mars, told her he
looked forward to the attention the fi-
asco was bound to generate.

“They came there looking for a
fight; they were nasty from the min-

ute they arrived,” Kim says. “There |

is a way to convey a message and
they ... just overdid it. They’re pub-
licity-seeking pigs.”

In Effect’s Martin is convinced the
rappers would have received atten-
tion even if the event hadn’t erupted

(Continued on page 63)
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RECORD YOUR CD’S ON

THE WRONG TAPE AND

YOU’LL FIND YOURSELF IN A
STICKY SITUATION.

RECORDING
CASSETTES

1983 Marcus Av=., Suite 201, Lake Success, NY 11042
Canada: H.Roy Gray Ltd., 14 Laidlaw Bivd., Markham, Ontario L3P1W7

(Thet's Arenca bhe., Subsidiary of Taiyo Yueen Cn Lid.. Tekyo Japan)

FOR DEALERS ONLY - NOW ORDER THAT'S HERE

CALFFORNIA: Car Stereo Cist-ibutors, Buena Park (800) 950-0011 CTOLORADO: Encore Distributors, Denver (800) 334-3354

CONNECTICUT: Electronic Wholesa'e, Inc., Norwich (800) 243-4395: Audio One, Stratford (800) 82&-3461

ILLINOIS: S & R =lectronic, Rosemont :800) 772-2446 MAINE: Nelson & Small, Portland (800) 341-0780

MICHIGAN: Gram Distributing Co., Inc., Mame (616) 677-5223; Vinyl Vendors, Kalamazoo (800) 446-0C06;

Producer’s Tape Service, Troy (800) 969-6909 MINNESOTA: Electric Fetus, Minneapolis (612) 870-1747

MEW JBERSEY: North Americar Digital, Englewood (800) 367-5422 NEW WORK: Triumph Sales, Schodock Landing (518) 732-418%;
V & V Distributors, Edgewood (800) 486-2750; Americen Merchandisers, Holbrook (800) 223-7482;
Roll ‘n Reck, Plainview (800) 942-7655 NORTH CARGCLINA: CC Sales, Burlington (800) 868-2462
PENNSYLVANIA: Tape Warld, Butler (800) 245-6000 PUERTO RUCO: Computer Concepts, Hato Rey (809) 765-1243
WISCQANSIN: Art Fromander, Milton (608) 752-5249; Radio Doctor, Milwaukee (800) 588-9066

For your nearest THAT'S deaker, call 1-300-553-4355 and enter the code ﬂ when asked.
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HUGE INVENTORY

DYNAMITE PRICES

J/1N

WO\ J
\(!:“(DISTRIBUTORS WEEKLY SALES

FPERSONALIZED SERVICE

LARGEST DISTRIBUTOR OF
PRE-RECORDED MUSIC IN THE WORLD!

"LET US BE YOUR ONESTOP"
Receive your order in 48 hrs. or less
at no_extra cost including Saturday!

OVER 100,000 TITLES IN STOCK

Specializing in new store openings, Reggae, Metal & Miami Sound

Local: (305) 621-0070 Ask For Bruce
Or Call Toll-Free: 1-800-359-7664
15960 N.W. 15th Ave, Miami, FL 33169 Fax#: (305) 621-0465

COMPACT DISCS; TAPES, LP'S, ACCESSORIES, 12'S, CASSINGLES, VIDEOS

CQMPACT DISCS. TAPES. LP'S
S.d1'S3dvl 'SOSId L0VdNOD
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1-800-638-0243
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4901 Forbes Blvd. Lanham, Md. 20706

SAME DAY
SERVICE

ORDER
BY 3 PM

CASSETTE SINGLE
SPECIALISTS
OVER 2,000

CD-5's/CASSETTE SINGLES |

e SPECIAL PRICES & OFFERS ON NEW

RELEASE/CURRENT CD'S/CASSETTES CALL

LOW, LOW PRICES OR FAX
* MAJOR & INDEPENDENT LABELS IN STOCK TODAY
o INCREDIBLE WEEKLY SPECIALS - ALL CD, —=Ar

LP, 12", CASSETTES For FREE
o WE SPECIALIZE IN NEW STORE OPENINGS - CD, LP, | Catalog

12", CASSETTE INVENTORY & Weekly
e OUR SALES STAFF CATERS TO YOUR STORE Info

NEEDS WITH PERSONAL COURTEOUS SERVICE

110 DENTON AVE.NEW HYDE PK., NY 11040
PH 800-992-9011 PH (NY STATE) 516-294-5900

FAX 516-741-3564 FAX 516-741-1988

UNIQUE MUSIC CORP.

Around The World With HMV Group

NEW YORK—HMY Group Ltd. held its third conference Sept. 20-21 in
Tarrytown, N.Y. Speaking to more than 40 senior executives from HMV
Group’s operations around the world, CEO Stuart McAllister reported
impressive growth from HMV U.K. and HMV Canada, and the successful
opening of two HMYV stores in Australia. HMV Group’s plans for the
coming year include the opening of the first HMV stores in the U.S., Ja-
pan, and France, McAllister said. The conference included presentations
from BPI Publications Group president John Babcock Jr.; Dr. David
Frankel, senior partner of KPMG Peat Marwick McLintock; and Jay
Chiat of Chiat/Day/Mojo advertising.

HMV executives meet and greet at the
convention. Shown, from left, are
Harvey Berkley, finance director, HMV
New Zealand; Bob Douglas, general
manager, HMV Ireland; Brian
MclLaughlin, managing director, HMV
U.K.; Mike Lymath, personnel director,
HMV U.K.; and Laurence Campbell,
finance director, HMV U.K.

HMV Japan’s president, Chris Walker,
left, and finance director, Hidekatsu
Kato, talk shop.

Discussing plans for HMV U.S.A., from left, are Dave Roy, senior product
manager; Peter Herd, VP of marketing; Tony Hirsch, president; and Robin

Mentzinger, human resources.

Enjoying the festivities are HMV
U.S.A. president of finance Fred
Bond, left, and HMV Group business
development and systems director
Duncan Bell.

HMV Group CEO Stuart McAllister,
right, makes a presentation to HMV
U.K. managing director Brian
MclLaughlin.

Tony Hirsch, left, president of HMV
U.S.A., and Bob Williams, business
development manager of HMV Group,
entertain the troops at the HMV meet.
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RETAIL Bl

HMV Plans To Make A Big Splash In The Big Apple

@ BY ED CHRISTMAN

NEW YORK—Sometime hefore
Thanksgiving, HMV will launch its
two superstores in Manhattan with a
bang, promises Peter Herd, VP of
marketing for HMV US A.

“You can'’t enter this market quiet-
ly,” Herd says. So the company will
run huge promotions to herald the ar-
rival of its two superstores—a 40,000-
square-foot outlet on Lexington Ave-
nue and 86th Street and a 32,000-
square-foot unit on 72nd Street and
Broadway—which will open simulta-
neously.

The openings will play like a
Broadway show, Herd says. “In New
York, you either have a long or a
short run,” he adds. “We aim to be
like ‘Cats,”” currently the longest-
running show on Broadway.

The local press has made much of
HMV’s entry into the Manhattan
marketplace, predicting that the UK.
company will find itself in a market-
share war with Tower Records, the
59%-unit, W. Sacramento, Calif -based
chain that operates two stores here—
one on the Lower East Side and one
on the Upper West Side, six blocks
from one of the new HMV stores.

Herd disagrees with the super-
store-shootout assessment. Manhat-
tan is understored, even with the new

HMV makes foray
into French market
... See page 73

HMYV outlets, he says. “Our general
experience is that when we come into
a market with superstores, the mar-
ket grows by 20%, and we don’t get
all of it,” he adds. Moreover, “our
competition is not Tower,” he states.
“Our comparison is Tower.”

Initially, the two HMV stores will
be merchandised 80% musie, 15% vid-
eo sell-through, including laserdisc,
and 5% accessories. ‘“We won't do vid-
eo rental and we won't sell electron-
ics hardware,” Herd says.

HMV stores will not stock X-rated
video. “If someone says that is cen-
sorship, then so be it. Other than
that, as long as product is legal, we
will sell it,” he says. “At the moment,
we will open without any limitation
on what the buyers stock.”

Herd refuses to make predictions
on how much revenue the stores will
generate. But he does say that in the
UK., which is a vastly different mar-
ket governed by different parame-
ters from American retail, HMV does
eight or nine inventory turns a year,
while U.S. retailers do two or three.
In the US,, “we won’t be happy do-
ing two or 2, {inventory| turns, with
25% returns,” he adds.

The reason HMV officials believe
they will be able to achieve those re-
sults is because of the stores’ point-
of-sale system. “A lot of the retail
revolution is about information,”
Herd says. “We will open with sys-
tems in place. It means our buyers
will know tomorrow morning what
they did today.” Yet despite their use
of p-o-s, individual buyers will over-

GRASS ROUTE

(Continued from page 61)

into such a controversy. “Just listen
to [Mars’] lyrics. There’s a lot of
heart, vigor, venom, and truth behind
what Johnny raps about. He’s not in
this for the money or he would have
pursued a deal on [a major label].”

The Fourth & Broadway Tower
has the indie record “end racked” in a
prime in-store position these days.
Representatives from In Effect say it
is too early to tell if the events Oct. 14
will have a significant impact on 2
Black 2 Strong’s sales. But as of Oct.
26, Kim says that suales at the Tower
outlet haven’t warranted replenish-
ment of the album yet.

COMPILATION CRAZE: A slew of
interesting multi-artist collections
has crossed the desk recently. First
up, a sampler compiled by the folks
at Oakland, Calif’s Music Indepen-
dent magazine. “The MI Sampler,
Vol. I, No. I” is a 17-track kaleido-
scope of various artists and labels,
ranging from James Harman’s Rive-
ra Records single, “That’s Not Your
Baby,” to Dr. John & Chris Barber’s
Great Southern live recording of
“Such A Night.” Other gems spar-
kling on the promo CD are Canned
Heat’s “Looking For The Party”
from Dali and the 7&7’s “Miserable”
from Alternative. The Music Inde-
pendent shipped the free CDs with its
October magazine to about 2,000 re-
tailers, radio programmers, and other
industry folk. Volume II will come
with the November issue. Call 415
451-3730 or 317-353-1113 for details.

MEANWHILE, Lawndale, Calif’s
SST Records collected some of the

most demented cover versions of
classic pop/rock tunes as performed
by Husker Dii, the Meat Puppets,
Black Flag, Dinosaur Jr., and the
Descendents and packaged it under
the title “Duck And Cover.” Expect
lots of laughs, a couple of cringes,
and some hardcore headbangin’
when tracks like “Eight Miles High,”
“Louie, Louie,” and the rest screech
forth. Call SST at 213-835-8977.

NEXT, NEW ORLEANS’ Black
Top Records “paves the way to your
soul” with its budget CD sampler,
“Blues-A-Rama.” The 21 selections
include a sneak preview of legendary
guitarist Hubert Sumlin’s upcoming
“I Don’t Want To Hear About
Yours,” the solo debut by Roomful
Of Blues saxman Greg Piccolo, and
a never-before-released track from
Earl King. The album also includes
the Neville Brothers’ “Woman’s
Gotta Have It” and Buckwheat Zy-
deco’s “Buck’s Nouvelle Jolie Blon,”
plus tunes by Earl King, Snooks
Eaglin, and Nappy Brown. You'll
also hear classic tracks from such liv-
ing legends as James “Thunderbird”
Davis, Grady Gaines & the Texas
Upsetters, and Joe “Guitar” Hughes.
Call Black Top at 504-895-7239.

AND FINALLY, Lawndale’s New
Alliance Records has released
“Taste Test #1,”" an eclectic collec-
tion of tunes recorded during live per-
formances on the KXLU radio pro-
gram “Brain Cookies” by FIRE-
HOSE, D. Boon, 5UU’s, Always
August, and Screaming Trees. Call
New Alliance at 213-835-4267.

see inventory in the company’s decen-
tralized approach, says Herd.

One key element in differentiating
HMYV from other New York music re-
tailers will be “Club HMV,” a fre-
quent-buyers program that wil give
customers a $10 credit for every $100
they spend, Herd says. In addition to
building customer loyalty, Clut HMV
will provide the company with a data-
base cn its customers. “As we grow
it will give us enormous opportunity
to communicate with our customers,”
he says. “We will eventually be able
to do direct marketing,” such as tar-
geting certain promotions at custom-
ers who like jazz.

Thanks to the information from
both the p-o-s system and Club HMV,
the company will be able to build de-
partments by music genre according
to each store’s trade area, Herd says.

A key HMV goal will be to empha-
size new artists, and the company has
devised a number of ways to help ac-
complish that. The 86th Street store
will have a permanent stage, which
will feature, on a regular basis, in-
store performances by new and de-
veloping artists. In addition, each
month HMV will highlight 16 new
artists on an in-store video, using a
VJ to provide information about each
artist’s album. The video will be sup-
plemented by an HMV monthly publi-
cation that, initially, will focus on the
10 featured artists.

“We also have to figure out a way
to play music from new artists that
don’t have a video,” Herd adds.

In general, video will play a big
role in shaping the ambiance of the
stores, Herd says. “We will have a
video wall and screens everywhere,”
he explains. “At a lot of stores, the
staff uses the screens as a way to en-
tertain themselves, as opposed to a
selling tool.” HMV is placing such an
emphasis on video that it will have
live Vs, creating the atmosphere for
each store through their selection
and banter.

It’s Our Service

DIVIDER CARDS

CHECK OUR PRICES!
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Constan:e Demby

Bruce BecVar

Ray Lynch

In Both Artistic and Marketing Arenas,

NAM is Rapidly Being Absorbed into the

Expanding World Music Market, as the

New Coalition of Sounds Starts to Catch
Fire on a Global Scale.

By P.J. BIROSIK

Ithough radio airplay for traditional new age mu-
sic (NAM) in the U.S. is continuing to decline, the
music itself has not disappeared; it's simply be-
come another aural color on the palette of per-
sonal preference. It's like fashion; one chooses the music to
set the mood, make a statement, send a message. And the
message seems to be that NAM is rapidly being absorbed in
both artistic and marketing arenas into the expanding world
music market.

We all know that world music (WM) started influencing
NAM after Paul Simon's “Graceland” LP, right? In the words
of the immortal little cuss himself, Bart Simpson, *‘Au con-
traire, mon frere."” Back in 1964, Tony Scott's “Music For
Zen Meditation” (Verve) introduced the subtleties of melan-
choly Japanese shakuhachi flute to an entire nation of
blissed-out hippies. Now, almost 30 years later, the release
is still considered a classic.

While pop artists such as Sting and Peter Gabriel make
headlines during musical safaris to Third World countries,
musicians such as Popul Vuh, Jon Hassell, Paul Winter, Paul
Horn, and Michael Oldfield have been venturing into the pro-
verbial “bush” for decades, discovering and performing
with master native musicians who let their instruments com-
municate for them in the universal language.

Does international media support the development of this
NAM/WM hybrid? A shining example of NAM's international
success is attested to by Takaski Mizuno, FM JAPAN, who
says, “FM JAPAN, known as 83.1 J-WAVE, is a fresh FM
music station which began broadcasting in October 1988
and is a remarkable success...No. 1 overall. Since the start
we have recognized NAM as a very important element of our
programming. Currently we have over 19 hours each week,
and we call this zone AZ WAVE, produced by Frank Cody
and Cody/Leach Broadcast Architecture. Since the ancient
period of the Greeks, music has been acknowledged as an
important element for human life. The benefit of NAM to al-
low the listener to relax is commonly recognized. J-WAVE
has commissioned a prominent scholar of bio-music, Ms.
Michiko Nuki of Tsukuba Univ., to conduct a scientific study
demonstrating the benefits of AZ WAVE using brain wave
testing.”

Without Frank Cody/Leach Broadcast Architecture, much
NAM would not be heard around the world today. He sums
up why NAM is successful worldwide. “The growth of the in-
ternational radio market, coupled with a wider breadth of
taste and much greater open-mindedness than the U.S. do-
mestic market, provides fertile ground for ‘all’ music, espe-
cially NAM and instrumentals. It cuts across cultural barri-
ers—there are no words to get in the way, no language to be
translated—the communication is immediate. Plus, NAM,
jazz and instrumental music offer the distinct advantage of
appealing to adults. If you doubt the potential of these
genres, study demographics. Rock’'n'roll is great when
you're growing up, but we do grow up. There have never
been more people who want music that is stimulating with-
(Continued on page N-6)
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OTIMAR LIEBERT

Nouveau Flamenco 7026
Poets & Angels 7030

CUSCO

Apurimac 7016
Mystic Island 7021
Water Stories 7031

NIGHTINGALE

LightDance 7019
Connection 7027

HIMEKAMI

Moonwater 7023

WILLIAM AURA

Half Moon Bay 7002
Paradise 7008

Timepiece 7017

World Keeps Turning 7022

MICHAEL DEEP
Thru The Harp 7020

Sea Of Joy 7032
PETER DAVISON

Winds Of Space 7001

CRYSTAL WIND

Inner Traveler 7024

TRI ATMA

Essential Tri Atma 7028

RANDY TICO

EarthDance 7029
TIMMERMANS /WISE

Poems Of The Five Mountains 7018

NIGHTINGALE RECORDS
ANUGAMA

Silent Joy 303
Morning Breeze 310
Exotic Dance 311
Environment 1 317
Environment 1 318
Healing 319

Tantra 320
Shamanic Dream 321
Classic Fantasy 330

KAMAL

Silhouette 332
Blue Dawn 340

KARUNESH

Sounds Of The Heart 307
Colours Of Light 308
Sky's Beyond 346

PRABODHI
Heaven On Earth 315

SANGIT OM

True Stories 328

“ HIGHER OCTAVE MUSIC

"As In Music, So In Life”

The Holiday Album Of The Year

Higher Octave
M 4 8§ I--C

OTTMAR LIEBERT "POETS & ANGELS" (7030

For the Holiday Season, Higher Octave is honored to present

"Poets & Angels" by Ottmar Liebert . Ten Christmas favorites are
combined with the rhythmic heart and soul of the Spanish gypsy
guitar. Also tncluded are five stunning original compositions inspired
by the holidays. With rich acoustic integrity, Ottmar Liebert sets a
new standard for the holiday spirit throughout the year.

OTTMAR LIEBERT

"NOUVEAU FLAMENCO"
The magic of Spanish gypsy

guitar with a contemporary
groove. "Nouveau Flamenco"
charted top five at radio, top
five in the Billboard new age
chart, and has logged over
twenty weeks on Billboard's
Top Two Hundred Pop Chart.
Over 150,000 units sold.

OTTMAR LIEBERT

NOUVEAU FLAMENCO

Member ot

Ry fFor Your Grammy Consideration

CUSCO
"WATER STORIES" (7031)
Following "Apurimac” and "Mystic Island’,
this third release by Germany's premier
progressive instrumental group is
considered their best.

RANDY TICO
"EARTHDANCE "(7029)
An ensemble of world class musicians joins
virtuoso bassist Randy Tico in this sizzling
fusion of jazz, latin rhythms and world beat
influences.

T&i AT M A‘.g

B i

A
ESSENTIRIRE ATMA

TRI ATMA
"ESSENTIAL TRI ATMA" (7028)
East meets West in this effervescent fusion
of acoustic Indian percussion and European
electronic pop. Upbeat music for driving and
movement,
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NIGHTINGALE
"CONNECTION" (7027)
Nightingale's "Connection” is an energizing
listening experience...the exciting follow-up
to their bestselling 1989 album,
‘LightDance".

CRYSTAL WIND
INNER TRAVELEK

CRYSTAL WIND
"INNER TRAVELER" (7024)
You'll appreciate this finely woven tapestry
of jazz, new age, classical, reggae and rock
with Crystal Wind's "Inner Traveler'.

»
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MOONWATER

HIMEKAMI
"MOONWATER" (7023)

Higher Octave presents Japan's renowned
master of musical journeys, Himekami, and
his debut U.S. release "Moonwater”, a
collection of his best from 10 albums
available only in Japan.

Higher Octave Music ® 8033 Sunset Blvd. #41, Los Angeles, CA 90046 * (213) 856-0039 ® Fax (213) 656-6490



THE MAJORS: In the Mainstream Game,
New Age Today is a Marketplace, Not a Genre

By DEVRA HALL

Ithough quick to admit that new age music is sell-

ing well at the alternative accounts, most of the

major players agree that “pure” or “traditional”

new age music is no longer viable for them, hav-
ing reached a kind of market saturation or plateau where
sales have leveled out.

However, Paula Jeffries, president of Gold Castie Rec-
ords, points out that most of today’s new age people don't
play in the mainstream world. She calls new age “a great se-
cret to the rest of the industry,” and suggests that it is sepa-
rate from what the mainstream industry calls new age. “It is
still a word-of-mouth business, a grass roots part of our in-
dustry that is maintaining a great deal of integrity. | don't
think it is shrinking in any way, | just think it is growing at a
much slower rate than it was a few years ago.”

Whether alternative or mainstream, the genre has ex-
panded. From improvisational to compositional, sofo to en-
semble, acoustic to electric, and national to international,
the original meditative, instrumental-only genre has evolved
to include vocals and dance mixes, with heavy influences
from folk, pop, rock, jazz, fusion, classical, ethnic and world
beat music.

New age has seemingly become a misnomer, at least in
terms of label identity. According to Seth Rothstein, director
of the PolyGram marketed and distributed ECM label, ECM
existed way before the new age or world music genres ever
came {nto being. “We do a little bit of everything and we've
been doing it for a long time, actually preceding the trends
that have come to be identified with these terms.”

Whether described as new age, world, contemporary clas-
sical, or simple melodic, upcoming releases include John
Surman’s “The Road To St. lves,” Meredith Monk’s “Book
Of Days,"” and releases from Arvo Part, Jan Garbarek and

the Hilliard Ensemble.

According to series director Steve Backer, world music is
replacing new age which no longer exists as an A&R entity at
RCA’s Novus label. *‘New age was an expression of the '80s.
World music is a different phenomenon entirely. It has been
around for centuries, but its marketability is now coming to
the fore.” New releases from Opafire, Elements, and Hugh
Masekela, are among those slated for the first quarter of
1991. Also scheduled is a Miriam Makeba reissue.

The term “world music” can also be problematic as a mu-
sical definition, meaning anything and everything from pure-
ly ethnic musicological source recordings, to pop music with
a non-Western accent. “We are seeing musicology and mar-
keting getting mixed up,” says Sam Sutherland, VP and
head of A&R at Windham Hill. “There was a loose aggrega-
tion of post counter-cultural interests that cropped up since
the '70s under the general heading of new age. It embraced

everything from nutrition and spirituaiism, to various types

of artifacts and artforms.”

According to John Azzaro, VP of sales & marketing, Na-
rada spends much of their marketing energies on special
promotions and giveaways. Promotions designed specifical-
ly to support individual artist development inciude the laser
light show commissioned for David Arkenstone’'s composi-
tions, and the brand new Artist Series with first releases by
Michael Jones (*Michael's Music'*) and David Lanz (*‘Skyline
Firedance”). Other projects, such as the “Wilderness Collec-
tion* with sales proceeds going to the National Audubon So-
ciety, the Wilderness Society and the Sierra Club, include a
40-page four-color booklet, limited edition lithographs for
store promotions, and tie-ins with local radio stations to sup-
port environmental issues. Also recently released, in time
for seasonal marketing, is the label's first classical offering,
“The Narada Nutcracker.”

(Continued on page N-4)

THE INDIES: Winds of Change Blow New Age in
New Directions—But Not Off Original Course

Billboard surveyed active indies: Where is new age going? Fol-
lowing are the responses presented as statements.

PAUL SCHULMAN, President, CMP Records: New age mu-
sic is going through changes based on the tastes of consumers.
Music with more of a beat, more instrumentally sophisticated,
i.e. almost no solo piano and music reflecting world music influ-
ences are being incorporated into the new age sound. CMP is
very interested in world music and that is where CMP and the
new age market will coexist to the greatest extent.

Quite candidly, CMP has chosen to use the new age moniker
as a marketing tool. CMP never consciously chose to make new
age music, but artists such as Glen Velez and the group Bracha
fit into that market niche because the sound that they produce
fits what is considered new age even though they think of them-
selves more as makers of world music.

Coverage of new age at radio and retail is spotty. | think that
this a result of decreased demand at retail (note the shrinkage
of new age bins all over the country in mainstream stores) ex-
cept in specialty stores where new age sales are consistent and
strong. At radio, | think that this is because advertising dollars
are not attracted to new. age shows. More people would enjoy
new age programming but radio stations don't find it remunera-
tive enough. The experimentation and the demise of many new
age/WAVE type stations bares this out. Syndicated shows like
Musical Starstreams and Music From The Hearts Of Space do a
good job and seem to be secure, but they only cover about 300
stations.

GARY LAMB, President, Golden Gate Records: | feel that ra-
dio coverage of new age is in its infancy and will grow as the
music matures. The listener is always looking for a new and ex-
citing sound and NAC radio is one place he or she can look for it
and . .. it's up to retailers to research what's hot and to feature
it in their stores; a little creativity in the retail arena will eventu-
ally make for more creative and regular music buyers. And re-
tailers, don't be afraid to crank some of this new age up!"

To me, new age is a combination of all the music of the world,
incorporating elements of jazz, classical, rock, reggae, country
and world beat and in turn this new catagory, new age, is now
influencing the same categories that gave it birth. Advance-
ments in music technology are also contributing to the develop-

ment of composition in a way that gives all categories a sense of
“newness.” Ultimately, we see all the categorizing coming down
to one word, feeling. What kind of feel does it have? Does it feel
good? There it is. Feel Good Music, on sale here, on sale now.
HYMAN KATZ, GM, Sonic Atmosperes: Many traditional re-
tail outlets have already merged new age sections back into
jazz. New age as a musical category never really happened be-
cause it was never truly understood and so many different
kinds of music got called new age that really wasn't. In addition,
there seems to be a stigma attached to artists with a new age
identification and a belief by some booking agents that new age
acts don't sell tickets. Sonic never tried to market the label as
opposed to marketing the individual artist. We saw that though
this was successful for some labels our artists needed personal-
ized marketing strategies. Sonic doesn't believe in marketing an
album new age at the expense of misrepresenting what an artist
does. Sometimes we are at the mercy of how retail perceives an
act ... (the group Chi, for example, and their top 10 Billboard
new-age album *Jet Stream,” is considered by some panelists
to be jazz and thus they are not reporting Chi sales new age).
Some NAC radio seems to be down playing the new age ele-
ments of their programming. KNUA in Seattle recently changed
their call letters to correct audience perception of them as a
new age station. | hear from many smaller retailers that they
don't stock new age as much as they use to. It can take a lot of
convincing to get buyers to bring in a new “new age" album.
Some major national retailers don't respond to airplay. Albums
will be placed in stores with a history of new age sales but some-
times not in stores in markets with an important NAC format.
SUZANNE DOUCHET, President, Only New Age Music Inc.:
New age music will become definitely mainstream, because
more and more people are becoming aware of the impact sound
has on the environment, on their lives, work, relationships,
thoughts and feelings. The stress reducing effect new age mu-
sic has on most listeners and the fact that new age music is an
international, cross-cultural forum that acts as a global lan-
guage. will increase its potential audience.
| am also highly supporting the idea of raising prices for new
age music product, to distinguish the music from “pure enter-
tainment and pop music."” Our future packaging will therefore
emphasize on telling the consumer that he is getting more than
(Continued on page N-8)
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new age kabels in the industr,
Tremendaus potential due 1g
the htgh@zstbxlny enjoyed by
Hearts of Space radio.”

—Mike Tully, Buyer, C'QMELOT

“HEARTS of SPA,L'Zf is it'ttroducing '
artists wko will kave animpact on
the new age scene jor years to come.
And their graphics and packaging
are impressive...consistent sellers!”
—Diane Ward, Buyer, SPECS

“CONSISTENT SELL-THROUGH on
nearly every title i their catalog...
Aclassy label”
—Randy Hiuga, Buyer

TOWER Sacramento

The best in cross-cultural,
electroniz, cantemplative,
and space-creating music—
from the procucers of the
hit public radio series
Music from the Haarts'of Space
— Weekly on 260 stations —
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Backroads Navarre/Navarre West
Encore Fock Bottom
Goldenrod Schwartz Bros.
Horizon lexcept Atlanta)
Manhattan Muse ~ Silo

Music Design Zango

Member of
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(Continued from page N-3)

At Private Music, “aggressive in
the marketplace” is also the key
phrase used by label president Ron
Goldstein when describing their
videos, posters, flats, profile cards.
Generally known as a contempo-
rary instrumental label featuring
such “new age'’ stars as Yanni and
Suzanne Ciani, Private has become
more eclectic as it moves into the
mainstream. New signings include
several vocalists (Jennifer Warnes,
Taj Mahal, Kristen Vigard, and
Bounce The Ocean), and recent re-
leases range from “‘Melrose" by the
German band Tangerine Dream,
“Christmas Island,” a holiday re-
lease by Leon Redbone, ‘‘Heart-
beats Accelerating" by Kate and
Anna McGarrigle, and “Mix Up'* by
Patrick O'Hearn.

“Private Music wants to step
out,” says Goldstein, “and our art-
ists are also looking to do some-
thing fresh.” The new O’Hearn re-
lease is definitely different from his
usual fare and provides a promo-
tional and marketing challenge. ““As
it goes out to retail stores, if they
are not aware that it has dance
rhythms and tracks, it is going to
end up in the new age section
only,” explains Goldstein. Advance
cassette mailings and a big pack-
age sticker heralding ‘‘dance
mixes'’ should help the retailers
with bin placement.

Cross-racking or multiple bin
placement is one way to address la-
bel diversification, artist growth
and crossover in general. For sev-
eral reasons however, not the least
of which is space constraints, a lot
of stores do not want to cross-rack.
This expansion of music offered to
the same demographic has led
Global Pacific Records president
Howard Sapper to subdivide the la-
bel into three—Horizon, World and
Jazz. So both the consumer and re-
tailer know what they are getting,
the categories are identifiable by
dog-ear markings on the packag-
ing.

Neal Sapper, Global's VP of pro-
motions, believes this approach al-
lows artists such as Steve Kindler,
David Friesen and Bob Kindler, all
of whom have releases on two or
more of the sub-labels, to diversify
without losing segments of their
audience. In addition to Steven Kin-
dler's “Across A Rainbow Sea” on
Global Jazz, and a self-titled re-
cording by Barefoot, a group
founded by Steven Kindler and
Clay Henry, on Global World, other
recent and upcoming releases in-
clude “Winter Classics" by Horizon
artist Georgia Kelly, and as yet unti-
tled recordings by Charles Michael
Brotman for Jazz, and Doah on
World.

Howard Sapper feels that the la-
bels and the consumers are both
getting more active. “The periods
of inner pursuit in the '70s and
'80s are definitely blossoming into

the '90s where the new age con-
sumer is out dancing more, more
atheletic, not as introspective.
There is more of an outward ex-
pression of some of the new age
sensitivities.”

At Warner Bros., the jazz depart-
ment handles releases such as the
“Soundtrack From Twin Peaks”
featuring vocals by Julee Cruise.
Jazz VP Harold Childs believes that
people who were into new age mu-
sic now feel that they need a dose
of something stronger. “New age in
the '90s is going to demand more
of an edge, which will open it up to
a lot more product, music that may
be a little more aggressive than
that of the '80s."”

For Christina Anthony, director
of AC, NAC and jazz for Geffen Rec-
ords, the term *“new age” is a turn-
off. I think that ‘new adult alterna-
tive' truly describes what the music
is. It give adults an opportunity to
listen to something else that is a lit-
tle bit more diverse, a little but
more eclectic than your AC sta-
tions. As long as we steer away
from the term ‘new age,” more and
more people will become interested
in the format.” Under the rubric of
adult alternative, the Geffen roster
includes Kitaro, Peter Gabriel,
Enya, Billy Joe Walker and Joni
Mitchell, the last three of whom
have releases scheduled for early
1991.
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NARADA

The World Leader In New
Instrumental Music . . .

THE NARADA WILDERNESS COLLECTION

NARADA

THE-WILDERNESS COVLEC -.yﬂ;:« ,
, & &Pt

NC/ND-63905

Narada Productions, Inc.
1845 N. Farwell Ave.
Milwaukee, WI, USA 53202
Telephone: 414/272/6700
FAX: 414/272-6131

Narada Productions, Inc.
Lindenhauvel! 3

1217 JV Hiiversum

PO. Box 2301, 1200 CH Hilversum
NETHERLANDS

Telephone: 31-(0) 35-238 462
Telefax: 31-(0) 35-42 090

Booklet Image by Greg Ryan/Positive Refliections
© 1990 Narada Productions, Inc.

Bonus CD Bookiet

The Narada Wilderness Collection

1990’°s Premier New
Instrumental Album

16 artists celebrate our

treasured wilderness lands

[0 CD includes bonus 40-page booklet
featuring artist essays and striking nature
images by world-renowned photographers.

[0 Sales will benefit the work of these
environmental organizations: National
Audubon Society, Sierra Club and The

Wilderness Society

The Tradition of

Excellence Continues

David Lanz
SKYLINE FIREDANCE
NC/ND-64001

Two recordings, two interpretations —

The Orchestral Works and The Solo
Works — for the price of one.

@gﬁ% MICHAELS MUSIC

A Michael Jones Retraspuctive

‘. o \;,-p o i '- 8 =

A Michael Jones Retrospective
MICHAELS MUSIC
NC/ND-64002

Piano music of pure enchantment,
selected from seven albums.

CD includes free interview cassette
and autobiography.

THE NARADA

Narada Artists
THE NARADA NUTCRACKER
NC/ND-63904

A new look at an old favorite! 11 NARADA
artists, including David Arkenstone,
David Lanz, and Nancy Rumbel combine
to create the perfect symphonic

holiday gift.
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out being nervous, relaxing without
putting you to sleep.”

Frank Forest of Musical Star-
streams, the longest running week-
ly commercial radio syndicated
program, elaborates. “There's defi-
nitely an increase of world music
and NA/world music being played
on the air. There's a definite influ-
ence, although | wouldn't call it
earthshaking yet. | believe that part
of its popularity stems from the
fact that more record labels are
providing it to radio. Its also an ef-
fective tool for stations to avoid the
homogenized fusion sound.”

Overseas sales dollars have nev-
er been impressive for this genre,
but with the recent world music in-
fluencing surfacing in the creative
sector, sales that have been bub-
bling under are now starting to
catch fire.

Howard Sapper of Global Pacific
admits, “I'm finding that indepen-
dent distribution outside the U.S. is
more attuned to this type of prod-
uct. So after three years with CBS
distribution, I'm now making deais
territory by territory. Internally,
Global Pacific has divided its label
into three smaller labels: Global
Horizon for NAM and classical;
Global World for international rep-
ertoire and world beat; and Global
Jazz for contemporary and straight
ahead.

“Silhouettes”

Photo By Dick Yorke

DEBORAH THATCHER ROBBINS

“Cape Cod's own ‘NEW AGE ARTIST” swept the Northeast with her debut al-  produced By:
bum “Journey Home"”. Now in a dynamic, brilliantly orchestrated second release = Deborah Thatcher Robbins

& Samuel Provencher

“Silhouettes”, she in winning the hearts of fans across the nation. This talented  [g736002cD & C

pianist ability to create beautiful movie score music, is destined to make her one

of the top composers of the '90’s.

For a free CD or cassette of an experience you won't soon forget. Write or call:

“Redefining New Age Music
for the '90's

NIGHTSTAR RECORDS, INC.
P.O. Box 602, Yarmouthport, MA 02675 e (508) 362-3601
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NIGHTSTAR

“We've already supported the
NA/world music fusion; two years
ago we did a projected called ‘Jour-
ney Home' with Georgia Kelly and
Susan Bogdanovic. Global Jazz is
further tapping the Eastern Euro-
pean market with an early 1991
release by East German guitarist
Uve Korpinski in collaboration with
David Friesen, as well as the multi-
national band Barefoot whase first
album was the debut release on the
Global World label.

“Currently | am reviewing NAM
submitted from Spain and Htaly, as
well as South and Central African
artists. We are excited to announce
the signing of Paraguayan folk
harpist Carlos Reyes, whose re-
lease is set for early 1991. | feel
that as we move into the early and
mid-'90s that Marshall McLuhan's
global village is a reality in the mu-
sic and entertainment world."”

John Nazzaro, Narada Records,
states, “I cut my teeth on the inter-
national market by establishing
Paul Winter years ago in Europe
and arranged for the Consort to
tour. Recently for Narada I've been
involved in opening up both the Eu-
ropean and Asian markets in a big
way, although we've been informal-
ly distributed over there tor 10
years. There are people in Turkey
and Indonesia, for example, faxing
me regularly right now, asking for
product. It doesn’t matter if people
live in Madrid, Tokyo or New York,
there's an increasing demand for
this music.

“David Lanz was asked to per-
form in Korea and was swamped by
autograph seekers. Spencer Brew-
er did sold-out shows in Mexico,
and there's a definite trend to-
wards live performances in these
areas. Michael Jones performed
equally successfully in Japan. Da-
vid Arkenstone has been asked to
score a ballet and was asked to per-
form in Winnipeg. Jim Jacobsen
was discovered by a Korean chore-
ographer and was requested to
score a ballet that's being per-
formed in South Africa, the U.S.
and Hong Kong. His debut, ‘The
Messenger’ is due on Narada Mys-
tique imminently.

“We have Canadian, Swiss, Ar-
gentinian, Soviet, German, and Ital-
ian artists who are benefitting in
their homelands from domestic re-
leases—but it goes both ways.
Their appeal transcends national
boundaries. We support this by em-
phasizing ethnic media outlets as
well as English-language press, ra-
dio and television. There is magic in
the music and at Narada we look at
everything globally. We're doing
more than selling music here; we're
in the business of opening hearts
and trying to make the worid a bet-
ter place.”

The healing, relaxing, nurturing
qualities of NAM have not neces-
sarily been lost with the incorpora-
tion of world music elements. Jona-
than Goldman, Spirit Music,
explains, “Spirit Music specializes
in the therapeutic music which is,

The Natural Soundtracks
Jor Everyday Life.

Distributed By:
Associated,
Backroads,
Lifedance,

PS-9001 "Island Time" Christopher Peacock
PS-9002 "Oceans" Peacock/Nery/Palalay

Mill City, Available on Compact Disc and Chrome Cassette.

Music Design,
New Leaf,
Pyramid,

Real to Reel,
Rock Bottom,
and Select-0-Hits

NAIRD

Contact: (206) 376-5230

%

Pure & Simple
R e ¢ ¢t d s

GOLDEN GATE RECORDS™

is proud to announce two new albums by

GARY LAMB

Release dates for these exciting original works are
“Christmas”
Shipping Now
and

“Distant Fields”
January 1991

For Distributor and Product Information Call Sue Meachen at 1-800-772-7701

GOLDEN GATE RECORDS™
P.O. Box 5215 ¢ Santa Cruz, CA 95063 . USA
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of course, global in nature. Every
culture and tradition has music
they use in the healing modality.
For example, our latest release,
‘Dolphin Dreams’, contains many
elements that are to be found in ev-
ery culture—heartbeat, wordless
choral voices that are singing the
‘Ur’ song [a descending minor mel-
ody found in lullabys and children’s
songs throughout the world], and
dolphin sounds.

“The tantric harmonies by the
Gyume Tibetan Monks comprise
sacred music from Tibet. Once one
becomes acclimated to the deep
multi-phonic chanting, the very way
we perceive sound as music is al-
tered. Our ears open up to a new
spectrum of sound possibilities
found in the incredible diversity of
world music. These are our two
best sellers and they obviously re-
flect the growing expansion of our
listening awareness.”

Howard Martin of year-old rec-
ord company Planetary Produc-
tions states, “We're creating a syn-
thesis of all music and the intention
is to appeal to the people, ‘any’
people, and expand beyond the re-
strictions. of the NAM pigeonhole.
As NAM matures into adulthood, it
becomes world music, which is
written for all people not just a
‘cult.” "’

Ethan Edgecombe of Fortuna/
Celestial Harmonies Records, adds,
“NAM has gone global, but the
term ‘new age’ is still working
against us in Europe and Asia. A

new term is needed. In Australia,
the word ‘ambient’ works better for
traditional NAM. Even ‘contempo-
rary instrumental music’' seems to
be more effective. The more ethnic
material is best defined by ‘world
music.” The industry is fickle; six
years ago or so they whole-hearted-
ly adopted the term NAM to market
these diverse types of music and
we were all forced to adopt it. Now
they're abandoning it. Radio sta-
tions are even changing their call
letters to avoid being associated
with it. Our artists, such as C.H.
Deuter, Paul Horn and Patrick Ball,
are getting consistent play and are
now crossing many formats. 1990
is our best year to date, but we've
been very selective all along about
what we sign and release.”

Allan Kaplan, at Music West Rec-
ords, says, ‘‘The world is changing.
Music is changing. We see a new
music coming . . . an amalgamation
of WM, what we used to call NAM,
and a pop sensibility interlaced
with the melodic power of the great
classical composers. The music
that will be popular in the 1990s
will do one basic job . . . it will move
people. At Music West, our respect
is for that ability, which we refer to
as ‘emotion in motion.” Our roster
reflects this. Jim Chappell's fourth
release ‘Saturday’s Rhapsody’ is
his best ensemble work to date ...
and of course Ray Lynch is Ray
Lynch ... We like to say that Music
West Records is ‘The Music From
Now On."”

KIMO AND THE PAUMALU SYMPHONY

WAR STORIES

MIKE STERN
VICTOR BAILEY
VINNIE COLAIUTA

Kimo Williams returned from Viet Nam in 1870 with a burning
desire to express his most memorable experiences from the war.
20 years later he is telling his story through music. Described as
Symphonic Big Rock and many nationally
artists, "War Stories” is a personal look at the Viet Nam war
through the eyes of & composer. With Kimos' 40 piece Rock

. his unique

KENWOOD DENNARD
TIM LANDERS
JIM ODGREN

Member of

and the special sound effects

of tanks, helicopters and artillery, this is one of the most
innovative relcases in recent years.

GUITAR AND LUTE
Allan Alexander
CRYSTAL DOVE

Dana Hansen

Member of

RID
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THREE GREAT ADVENTURES

FOOTSTEPS IN THE SAND
Your Hawaiian Vacation Without Leaving Home.
Featuring Jim Centorino, Carol Cole & Dreamscape.

A Timeless Journey To A Classical New Age.

Fly Free On The Wings Of Our Magical Dove.

ALL TITLES AVAILABLE ON CD & CASSETTE.
MARKETED & DISTRIBUTED BY AZRA INTERNATIONAL.

Celebrating Our Tenth Anniversary, Our catalog features a wide
coltection of picture discs, shapes and music that Is timeless. . .

AZRA INTERNATIONAL RECORDS

P.O. BOX 459 MAYWOOD, CA 90270
(213) 560 - 4223
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New Holiday Release!
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seasonal ¢ ft!

No Blue Thing
Fay Lynch
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' Teja E=L M\V-160
% The Cumntessential Holiday Album!

Saturday’s Rhapscdy
Jim Chappell
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His Newest & Ees!
A Billboard Pick.

Biue Solitaire
The Telling
MW-5000
A guaranteed
in-store seller!

Deep
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Fay Lynch
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108 weeks cn
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MUSIC FROM NOW ON.
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(Continued from page N-3)

just entertainment. Like health food
which costs more than its non-organ-
ic counterpart, this music offers its
listener a space for therapy and self
development.

The most interesting new emerging
combination of styles within the new
age genre is in my opinion the renais-
sance of folk, ethnic and ritualistic
music in conjunction with electronic
instrumentations and other elements.
New age is always on the cutting edge
of all categories, and redefines the
experience of music in general.

ALLAN KAPLAN, President, Music
West Records: As far as Music West
is concerned, in truth, yes, we are
standing pat on our original princi-
ples, because we had a very wide and
expansive view of what our A&R vi-
sion was from the start. Even in the
beginning the narrow view of new age
music was not a criteria for our com-
pany's musical adventure. We see the
marketplace realities simply helping
to validate what we felt all along—
that a new age category was impor-
tant for retail recognition for a period
of time and that the important suc-
cess factor is great music that touch-
es people, that gets inside them and

done in the last two years, marketing-
wise, has been to develop something
we call a Bin Board. This is a retail bin
that has record reviews, fan mail, a
description of each album the artist
has out at the time of printing—basi-
cally a one-page magazine about the
artist, at a glance, to assist them in
making their buying decisions. All of
our research points to the fact that
33%-38% of our buyers are
browsers, looking for something to
catch their eye. The bin board accom-
plishes this objective.

LEYLA R. HILL, GM, Hearts Of
Space: We have definitely not
changed our original musical vision
or A&R policy and have no plans to
do so. Hearts of Space Records de-
veloped as a result of listener de-
mand for the music being broadcast
on our nationally-syndicated radio
program. With this built-in and very
loyal, dedicated consumer base at
the core, the label has been able to
produce and market ambient, space-
creating, contemplative music which
has a long and respected tradition
common to nearly all cultures. We
have not released jazz-or-fusion-ori-
ented music, nor do we plan to do so.
As our listener’s tastes and ears have
become more sophisticated, we are
stretching in the direction of “world
music” (that is, spacemusic with ele-
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CONFERENCE
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moves them. ments from the music of other cul-
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LAURENCE JUBER

INOW BRINGS YOU HIS SEDUCTIVE
DEBUT ALBUM, " SOLO FLIGHT:

AND INTIMATE JOURNEY ON ACOUSTIC GUITAR"

L]
Former guitarist for Paul McCartney and Wings
M usicologist for the Jimi Hendrix Reference Library

Grummy Award winning guitarist
®
Independently Distributed
®

Available on Chameleon,
Beachwood compact discs and tapes.

NUAGE RECORDS

3421 M St NW Suite 1644
washington, D.C. 20007
202) 319-5450

(FAX 4 (202) 3194400

ble across the U.S. through

the following distributors:
Schwartz Brothers, inc.

Big State Distributors

M. S. Distributors
California Record Distributors
Catalog No. 8-9889

Availal

tions already long-established on our
radio program rather than a new de-
parture. Our releases ars and will
contirue to be divided about equally
between classically-oriented space-
music, ambient-environments, and
world music.

Non-commercial radio is still our
main source of airplay. Commercial
radio has been cautious and not very
skillful about programming and cre-
ating formats around this type of mu-
sic. Without the airplay it's received
on non-commercial radic, new age
music would not have flourished and
spread into the commercial music in-
dustry as quickly or in the same way.
“Music From The Hearts Of Space”
was the first and remains the most
widely syndicated (270 stations) new
age music program in the country (as
well as the most successful new mu-
sic program in the history of public
radia). When we began, no one in
broadcasting, commercial or non-
commercial, knew anything about
this kind of music—that it existed,
what it was, who might listen to it.
Eight years later, we're largely re-
sponsible for spawning over 200 lo-
cal programs devoted exclusively to
new age music. These local programs
came about partly because an audi-
ence for them developed around
Hearts of Space, and partly because
labels became willing to service non-
commercial broadcasters when they
saw that airplay on Hearts of Space
could significantly impact sales.

DOUGLAS
SPOTTED EAGLE

Sacred Feelings’

The Ultimate Native
American Flute
Recording. Preserves A
Feeling Of Closeness
With Mother Earth.

* A Tom Bee Presentation ¢

=

D,

SOAR * Sound of
America Records®
P.O. Box 8606
Albuquerque, N.M.
87198
(505) 268-6110
Fax (505) 256-7739

STEVEN HALPERN, President,
Sound Rx Productions: | have ex-
panded our label by strengthening
the staff with the addition of manage-
ment and sales personnel with many
years of experience in the industry.
For the first time, this label is fielding
a very strong, dedicated and profes-
sional team. It's already making a tre-
mendous difference.

New age coverage at radio and re-
tail is still rather limited, and limited
to the pop-oriented releases at that,
but at least it's a growing presence.

Brain coherence is, | believe, the
“Next Wave'' of new age music. |
see—and hear—the "“Next Wave" of
new age music bringing us record-
ings that literally “entrain the brain”
(through rhythm entrainment and
frequency-following phenomena) into
specific states of being that are more
focused, more powerful, and produce
more “enjoyable” and predictable ef-
fects than anything on the charts to-
day. This would be the “next octave”
or might we say, a “higher harmonic”
of the “traditional” impetus of this
genre. Stay tuned! We're in store for
some delightful surprises.

ETHAN EDGECOMBE, GM, Celes-
tial Harmonies: We leave the “heavy”
marketing to the heavyweights. We're
here for the long haul, and not for the
short term. This fact is reflected in
our practice of keeping releases in
print and in stock. For the last 11
years, our motive has been to pro-
duce recordings of intrinsic musical
merit, recordings that will continue to
sell solidly for the next 10-20 years.
We feel strongly about maintaining
longstanding relationships with our
existing artists. We see company
growth as a basic element of the art-
ist's own growth in expression.

Our experience in new age radio is
that our greatest response comes from
listener-sponsored radio and many of
syndicated new age programs.

DIRECT FROM
BRASIL ... EDI

MARKETING TIPS: HOTLINE PROMOTIONS....
EDI has been played on 160
radio stations around the U.S.A.
EDI on BONS RITMOS 1024, is now
being distributed world wide by
SPINDLETOP RECORDS, INC.
4015 A W. Magnolia Bivd.. Burbank, CA 91505
(B1B) 842-0722

DIVINE BLUSH

A pageant of barp with winds & keys

and cassette. Call for in-store promo.

New from critically-acclaimed
recording artist

Marnie Jones
—

Nationally distributed on CD

Thrival Productions, Inc.
(800) 798-9249
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Sound-Level Issues Being Heard By AES Committee

B BY JIM PAUL

LOS ANGELES—A working group
was formed by the Audio Engineer-
ing Society to address the issue of
sound levels, a growing controversy
in the music industry.

Communities have become en-
raged about the intrusion of unwant-
ed sound from concert venues, dance

studics are being cited and fined for
excessive noise levels, and individuals
have reportedly filed suit over dam-
aged hearing suffered at rock con-
certs.

The controversy shifted into the
national spotlight in 1984 when The
Concerned Citizens of Costa Mesa
(Calif.} filed suit attempting to force
the Pacific Amphitheatre to lower the

amount of sound escaping into the
surrounding community. After near-
ly seven years, the case is still in liti-
gation and various compromise solu-
tions offered have proven unaccept-
able to one side or the other.

Human hearing and sound propa-
gation are complicated issues involv-
ing physics, physiology, and a great
deal of subjective judgment. The

B BY MOIRA McCORMICK

CHICAGO—Short Order Recorder,
a 24-track studio in Zion, 50 miles
north of Chicago near the Wisconsin
border, is a prime example of how
an artist-owned recording studio can
share a symbiotic relationship with

its founders.
PH" The studio,

which had an in-
auspicious begin-
ning as a four-
track home set-
up, was opened
by the critically
acclaimed Zion-
based group
Shoes after some
success with its
early album pro-
Jects.

Shoes issued a series of albums on
Elektra from 1979-82 and, after a
five-year hiatus, released an album
this year called “Stolen Wishes” on
its own Black Vinyl label that has
sold more than 25,000 copies.

The fact that Shoes have been
able to stay together, much less con-
coct a successful independent album
after all this time, is attributed by
band members to Short Order’s de-
velopment as a sophisticated com-
mercial facility.

“If it weren’t for the studio, we'd
have nowhere to record, and no cash
flow to keep things going,” says
Jeff Murphy, the band’s lead guitar-
ist and studio manager/chief engi-
neer at Short Order.

The studio caters primarily to Chi-
cago-area performers. A major-label
debut album for the band Material
Issue, due out on Mercury in Janu-
ary, was engineered and co-pro-
duced at the facility by Murphy,
who is also one of Shoes’ three sin-
ger/songwriters.

Shoes began as a Beatles-in-
spired, do-it-yourself pop band in the
late '70s, with members simulta-
neously learning to play instru-
ments, write songs, and record them
on a four-track TEAC purchased in
1973.

Murphy and his older brother
John (bass, vocals) and friend Gary
Klebe (rhythm guitar, vocals) cut a
series of homemade projects, culmi-
nating in 1977’s “Black Vinyl Shoes”
on Black Vinyl (later reissued by
PVC Records). Notoriety over the
disc led to Shoes being signed by
Elektra in 1978.

“By the time we did ‘Black Vinyl

Shoes,” we were well-versed in four-
track recording,” says Murphy.

Short Order Recorder Is Cooking—
Thanks To Shoes’ Sure Fit Of Biz & Band

“Once you learn the nuts and bolts,
which you have to with a four-track,
you find that multitrack recording
isn’t that much different—there’s
just more of it.”

According to Murphy, the band
had wanted to go to eight tracks but
was unable to do so until TEAC in-
troduced the Tascam 80-8, an afford-
able eight-track recorder. “We re-
corded on it the demos that would
become our first Elektra album,
‘Present Tense’ [which yielded a
charting single, “Too Late”],” says
Murphy.

“Present Tense” was recorded at
the Manor in England and co-pro-
duced by Shoes and engineer Mike
Stone. Murphy says he and his band
mates were like kids in a candy store
with the Manor’s 24-track setup,
“but we were scared of it, too. How-
ever, we learned a lot with Mike. He
got us into layering background vo-
cals, among other things.”

Shoes’ second Elektra album,
“Tongue Twister,” was co-produced
with Richard Dashut of Fleetwood
Mac fame, and was cut in 1980 at
United Western Studios in Holly-
wood, Calif. This time, the members
of Shoes were so much at ease in the
studio that Dashut recommended to
Elektra that the band work on its
own.

Shoes’ third and last Elektra al-
bum, “Boomerang,” was self-pro-
duced and was recorded in 1982 at
Chicago Recording Co. studios. “We
were totally comfortable with the
technology,” says Murphy, “and
Elektra was comfortable with the
idea of letting us do it ourselves.”

After a shakeup at the label,
though, the group was dropped that
December. Fortunately, the contract
had a buyout clause, and a payment
was forthcoming.

All along, Shoes had been using
their eight-track setup (dubbed
Short Order Recorder and housed in
a store basement) as a demo room.
In spring 1983, the band members
took their buyout money, rented a
space, and “built a professional stu-
dio, with control room and monitors,
and a 16-track Tascam 85-16B ma-
chine,” says Murphy. That May,
Shoes began recording their next al-
bum, “Silhouette,” which was re-
leased only in Europe in late 1984.

At the same time, the band made
Short Order available to local musi-
cians, with Murphy as engineer/
producer. Word of mouth helped
bring in business, along with some
advertising, and Short Order began
building a reputation as a quality lo-

cal room.

Murphy also free-lanced as an en-
gineer at other Chicago-area 24-
track studios. “Working at the other
places, which had a lot more gear,
made it easier to know what equip-
ment to buy for Short Order,” Mur-
phy recalls. “Before digital reverb
became a mainstay, for instance, I
could see it was going to be in de-
mand.”

Shoes moved Short Order to a
freestanding Zion building in Janu-
ary 1986, continually upgrading
whenever profits allowed: The Tas-
cam machine was replaced by an
Otari MTR-90 24-track machine; the
Ramsa 16-input console was suc-
ceeded by a 28-input Neotek Series
III-C board, which Murphy notes is
“not automated, unfortunately, but
is renowned for its warm sound and
its ‘friendliness.’ ”

Other Short Order equipment in-
cludes an Otari MTR12 2-track re-
corder, Lexicon digital reverb, Ya-
maha SPX90 multi-effects unit,
UREI 813 monitors, IBM AT com-
puter with Cakewalk sequencer pro-
gram that can store 256 tracks of
MIDI information with Music Quest
interface, and Tannoy near-field
monitors.

After releasing a best-of CD/cas-
sette compilation called ‘‘Shoes
Best” last year, band members once
again negotiated with a major com-
pany before deciding to release their
new project on their own. “Stolen
Wishes” sessions had to be sched-
uled around those of Short Order’s
outside clients, Murphy notes.

The album came out in January,
and, should it lead to a major-label
signing, Short Order will stay in
good hands: free-lance producer/en-
gineer Michael Freeman and engi-
neer Mark Melboeus, both regular
knob-twisters at Short Order, “will
be taking over if Shoes tour,” Mur-
phy says.

Whether or not Short Order expe-
riences huge success may depend on
whether any of its clients—Shoes in-
cluded—can make a major splash,
according to Murphy. “Look what
happened to Mitch’s Drive-In Studio
in North Carolina after REM.” he
says.

“But studios run hot and cold, and
you have to maintain when things
aren’t so hot—and we’ve been able
to do that. It’s a comfortable place:
not so slick you're afraid to touch
anything, but not so funky it’s un-
professional. We haven’t had any
platinum albums out of here yet, but
you never know ... "

measurement of sound levels in-
volves much more than simply plac-
ing a microphone in the path of the
sound and reading out a number, ac-
cording to industry experts. There
are complex questions—including
what specific techniques and equip-
ment are used to measure the sound,
where it is measured, and, because
air density affects sound propagation
and reflection, when the sound is
measured—all of which are impor-
tant to the result.

In light of this, the AES working
group seeks to make specific recom-
mendations about measurement tech-
niques and the dangers associated
with high-level musical sound. A final
paper is expected within two years,
although preliminary guidelines will
be issued by the group in the interim.

The 20-member working group ex-
pects to address three main concerns:
the protection of human hearing in
possibly damaging situations; the le-
gitimate right of performers and
sound companies to practice their
trade; and the right of communities
to prevent intrusive sound levels that
constitute a public nuisance.

The 20-member group hopes to pro-
vide information to courts and legis-
lative bodies to better enable the for-
mation of intelligent and practical
laws regarding this important issue.

Most existing laws on sound levels
apply to industrial standards and do
not delineate between ‘“noise” and
“music.”

There is growing concern both in-
side and outside the audio industry
about how to properly deal with mu-
sical sound levels as they apply to
concert halls, recording studios, mov-
ie theaters, and anywhere that the
playing of music is integral to the
conduct of business.

Composed of audiologists, acousti-
cal engineers, and representatives
from JBL, Showco, and Audio Ana-
lysts, the group met at the 89th Au-
dio Engineering Society Convention
in September to discuss specific ques-
tions and instances where there ap-
pears to be confusion on the mea-
surement of musical sound levels.

Jim Brawley, president of the
group and sound consultant to
Showco, was part of the sound sys-
tem design team for the Rolling
Stones’ “Steel Wheels” tour.

While on tour, sound-level mea-
surements were taken during some
of the performances. One measure-

ment, taken using a sound pressure
level meter with a “C” weighting—
meaning a nearly flat response—
measured levels between 115 and
118dB, considered quite loud. Anoth-
er measurement was taken using the
“A” scale, which is adjusted to re-
spond more like the human hearing
mechanism, and the resultant sound
levels registered 98-104 dB.

Brawley also took his own sepa-
rate set of measurements at concerts
in the SkyDome in Toronto using a
spectral analyzer, a device that
breaks sound down into frequency
bands. He discovered that, in actual-
ity, the sound energy in the frequen-
cy range of below 200 Hz was as
much as 20 dB louder than at the mid-
range frequencies.

Noting that the human ear is much
less sensitive to sound energy at
those low frequencies, Brawley point-
ed out that frequency-dependent
measurements give a much more ac-
curate picture of what is actually oc-
curring.

The issue of sound-level measure-
ment places sound reinforcement
professionals in a difficult position,
caught between wanting to deliver
an artist’s performance correctly and
pressure from local officials to keep
the sound levels down.

Bruce Jackson, president of Apo-
gee Electronics and a live sound mix-
er who has worked with Bruce
Springsteen and Fleetwood Mac, ex-
presses great concern that the U.S.
not adopt standards similar to those
adopted in the UK.

Jackson reports that the British
standards are very restrictive and
that this has caused problems for ma-
jor touring acts. He says he was actu-
ally threatened with jail or deporta-
tion if he violated the guidelines, but
attempted to maintain his artistic in-
tegrity.

Brawley says that AES is not go-
ing to issue judgments or opinions
about existing standards and would
only be interested in looking at the
British standards if they include
some reference to techniques of mea-
surement.

There is a correct sound level that
is neither dangerous nor overly intru-
sive, and also meets the artistic re-
quirement, notes Brawley, and, al-
though this is not the specific pur-
pose of the working group, each
person involved has an interest in
finding that correct level.

Hit Factory, British Style. The Hit Factory recording studios in London, a joint
venture between the New York-based Hit Factory and CBS, was officially
launched Oct. 18 with a party at the Whitfield Street facility. Pictured at the
celebration, from left, are CBS U .K. chairman Paul Russell, Hit Factory founder
Ed Germano, and CBS Records International president Bob Summer.
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Billboard. |
PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING OCTOBER 27,1990}
[ - 1]
CATEGORY | HOT 100 RB |  COUNTRY DULT CONTEMP, MODERN FOCK ® o ¢
TITLE | BLACK CAT SO YOU LIKE FRIENDS IN LOW LOVE TAKES BEEN CAUGHT |
Artist/ Janet Jackson/ WHAT Y('U SEE PLACES TIME STEALING
Producer J.Jackson; Samuelle” Garth Brooks/ Marizch Carey/ Jane’s Addiction/
(Label) J.Johnson T.McElro=; A Reynolds W Afanasieff D.Jerden;
(A&M) D.Foster (Capitol) (Columbi) P.Farrell
(Atlantic; (Warner Bros.)
i RECORDING FLYTE TYME SOUNDWORKS JACK'S TRACKS THE PLANT/ TRACK RECORD '
| STUDIO(S) Steve Hodge Dave Way Mark Miller HIT FACTORY Ronnie
| Engineer(s) Dana Jon Champagne;
Chappelle; Dave Jerden
[ Manny [ ]
Lacarrubba;
Paul Logus
RECORDING Harrison MR4 SSL 6000-E&G7 éuad Eight SSL 400C-G Series | Neve 8232
CONSOLE(S) Series/ Coronado
| SSL 4064-G Series
R . e N ol . N el WSS N - W N
MULTITRACK | Otari MTR-90 Mitsubishi X-850 Sony MCI JH24 Sony APE 100/ Mitsubishi X-£80
RECORDER(S) ! Studer A-800
*M;STER?A—P_E | Agfa 469 - Ampex 467 | Ampex 456 i 3M/Am_pex15—6_ | Ampex 4(;7 M I R - 1 oo
1 1
MIXDOWN FLYTE TYME/ CAN-AM JACK'S TRACKS | THE PLANT | SOUNDCASTLE 1
STUDIO(S) SCREAM Ken Kessie; Mark Miller Dana Jon Dave Jerden; i
Engineer(s) Steve Hodge; John Jackson; Chappelle; Bob Lacivita |
Michael Wagener Pat McDaougall Manny Lacarrubba !
CONSOLE(S) Neve 8232/ SSL 4000-E Series | Quad Eight SSL 4000-G Series | SSL 6000-E Series
SSL 4056-G Serizs Coronado
MULTITRACK/ | Otari MTR-90/ Studer A-80/ Sony MCI JH-24/ Sony APR 100/ Mitsubishi X-880/ | |
2-TRACK Otari MTR-12; Studer A-820 Sony MCI 3402 Otari MTR-12 Studer A-320 |
RECORDER(S) | Mitsubishi X-850/ 1 D I R - 90 [ ]
Studer A-80 | . —_
>MASTER TAPE | Agfa 469; Ampex Ampex 456 I Ampex 456 - TSTVI N Ampex 456/Ampex '
456 467 |
MASTERING STERLING BERNIE GEORGETOWN VIASTERDISK FUTURE DISC ]
HOUSE Ted Jensen GRUNDMAN Denny Purcell Bob Ludwig Eddy Schreyer ]
(ALBUM) Brian Gardner
Engineer :
PRIMARY CD | Denon Digital WEA Capitol-EMI Music | CBS WEA ‘ D I S KM IX 3
REPLICATOR Manufacturing Manufacturing Manufacturing °
M Fad
DI IR oving Faders
PRIMARY TAPE | Sonopress/ WEA Capitol-EMI Music £BS WEA
DUPLICATOR Electrosound Manufacturing Manufacturing Manufacturing
(ALBUM) |
PRIMARY BASF Agfa J[ Agfa/Aurex/ ' CBS Ultra 4 Agfa
DUPLICATION | BASF/Sunkyong
TAPE N B ol B

©Copyright 1990, Billboard. No part ot this publication may be reproduced without the prior written permission of the publisher. Hot 100, R&3 &
Country appear in this feature each time; Album Rock, Modern Rock, Rap, Aduit Contemporary & Dance appear in rotation.

. . . when compromise

MORE STUDIOS isout of
GO GOLD ON AMPEX the question.
THAN ON ALL OTHER TAPES

PUT TOGETHER 0T AR
AMPEX :

A MASTER OF ENGINEERING

Ampex Recording Media Corporation - 401 Broactway, M.S. 22-02 B3 - Redwood City, California 94063 - (415) 367-3809
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This November,
the video industry will focus on
something extraordinary.
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4th Annual
American
Video
Conference

After a decade of explosive
growth, the video industry con-
tinues to move at breakneck
speed. Be part of the adtion at
the American Video
Conference. Start by
attending a gala Awards
Banquet and Dinner
honoring achievement

in special interest video,
sponsored by Federal
Express. Then get a close-
up look at financing, pro-
ducing, marketing and distributing
special interest videos while meeting and
mingling with some of the biggest names
in the business.

4th Annual American

Video Conference

November 7-9, 1990

Westwood Marquis Hotel and Gardens
Los Angeles, California

L)

o

Awards Dinner
November 7,
Westwood Marquis Hotel and Gardens

Spedial interest video awards information:
Kimberly Wright, (213) 856-7690.
Conference registration information:
Anita Daly, (212) 353-2752

(212) 473-4343 » Fax: (212) 353-3162

Presented By

WA The American
i Film Institute

+

PO B

[ Hself.

1

12th Annval
Billboard
Music Video
Conference

What /s video’s place in the
music marketing mix? Join top
producers, directors, record

company executives and other

industry insiders exploring new
technologies, innovative marketing

strategies and some of music video's
most controversial issues.

The conference will be capped off with a
star-studded awards show and one of the
hottest parties of the year—the Billboard
Tanqueray Sterling Music Video Awards
at The Palace in Hollywood.

12th Annual Billboard

Music Video Conference
November 7-9, 1990

Westwood Marquis Hotel and Gardens
Los Angeles, California

((/\’
Noding?

Awards Show
November 9, The Palace, Hollywood

Music video awards information:
Peggy Dold, (212) 353-2752

(212) 473-4343

Conference registration information:
Anita Daly, (212) 353-2752

(212) 473-4343 « Fax: (212) 353-3162

o
F I COMMUNICATIONS, INC.

Pablishes Billboard  The'Hollywood Reporter » American Film » Back Stage




MUSIC VIDEO il

Tuckett Scores In The Music Vid Field
Journey, Moore, Lauper On His NFL Team

B BY MELINDA NEWMAN

NEW YORK—When most artists
are looking for the director of their
next video, they seldom turn to the
football playing field. However,
those that do have found NFL
Films VP of field operations Phil
Tuckett a ready and willing part-
ner.

Tuckett started doing music vid-
€0s with Journey several years
ago and most recently has com-
pleted clips for guitarist Gary
Moore. In between, he has worked
with such artists as Cyndi Lauper,
Dio, and Billy Squier.

He really got into directing and
producing clips as a fluke. One
day, six years ago, he found him-

‘What I hope to do

——iswork-with people—

who understand what
we're trying to do’

self standing beside Herbie Her-
bert, Journeéy’s manager and an
ardent San Francisco 49ers fan,
during a game. “He was standing
on the sidelines in a Journey jacket
and he said ‘I like NFL Films’ and I
said ‘My three kids like Journey’,”
recalls Tuckett. “If I'd been stand-
ing 20 feet away, I would have
probably never done a music vid-
eo.”

But he wasn’t standing 20 feet
away and that chance meeting re-
sulted in Herbert asking Tuckett
to direct and produce a home video
on Journey. “Herbie was a big fan
of the team concept and he wanted
a video based on that,” says Tuck-
ett. It was a travel video with the
band on the road interspersed with
concert footage. “I've learned it’s
a cult film among roadies because
they get as much air time as the
band.”” Three promotional clips
were ultimately culled from the
longform.

Word of the work with Journey
spread and soon Tuckett was do-
ing clips for Fastway (“All Fired
Up”), Lauper (“Money Changes
Everything’’), and Squier (‘‘All
Night Long."”)

Squier shares management with
Moore, who has turned into Tuck-

ett’s longest-standing client. Tuck-
ett has done three longform videos
for the artist and three promotion-
al clips including the just-complet-
ed “Too Tired.” Moore, Tuckett,
and his NFL Film crew traveled to
Port Deposit, Md., to lens the clips,
which feature Moore and guest
guitarist Albert King trading gui-
tar licks.

All of Tuckett’s work has come
from word of mouth, but some-
times those words have not been
so kind. “We sort of fight that ‘We
can’t use those jocks’ mentality,”
Tuckett says. ‘“People have said
very cruel things about us just be-
cause we do sports. The thing is,
it’s all film to me. I feel just as
comfortable doing this as NFL
work.”

Because of Tuckett’s heavy
workload during the NFL season,
most acts have to be understand-
ing of his schedule. “For example,
with Gary we shot in the middle of
the week. What I hope to do is
work with people who are under-
standing of what we're trying to
do.l’

Although he’s done clips that in-
clude conceptual footage, Tuckett
is normally hired for his life foot-
age. “I think I bring an element of
documentary to the project,” he
says. ‘I shoot from the hip; that’s
my background. I like the free-
form challenge. For example, with
Gary’s ‘Pretty Woman’ clip, half
was shot in the studio and the oth-
er half was shot in the streets of
New Orleans where whatever hap-
pened happened.”

The cost for an NFL-produced
clip is basically the same as other
midprice production houses. “Our
budgets range from $20,000 to
$100,000,”” Tuckett says. ‘“We
wouldn’t turn a job away because
they only have $20,000, ¢f'the client
was realistic about what that could
buy. They’re not going to get an
elaborate set with 10 days of off-
line and one day of online editing.”

Additionally, since there is al-
ways a lot happening at NFL
Films, “we have the luxury of
passing on projects,”” Tuckett
says. And although he wouldn’t
mind doing a few more clips,
“we’re not in there fighting tooth
and nail for jobs. A steady stream
of music videos would necessitate
putting in a separate division.”

Al That Jaz. EMI artist the Jaz, second from right, celebrates the release of his
new album and video at a party at New York's S.I.R. Studios. With him, from left,
are the label's director of video promotion and marketing, Lou Ropinson; senior
VP of marketing Jim Cawiey; and nationai director of sales Phil Blume.

In addition to Tuckett's work as
a producer/director, the Mt. Lau-
rel, N.J.-based NFL Films is also
frequently called on for its stellar
editing facilities. Among the clips
edited there are all the videos from
Bruce Springsteen’s “Born In The
USA” album, as well as a clip for
the Smithereens.

Video Turn. New York’s Flashframe Films completes a video for the Allman
Brothers' “Seven Turns.” Pictured standing, from left, are Gregg Alliman,
production coordinator Victoria Strange; pianist Johnny Neel; director Marius
Penczner; guitarists Warren Hayes and Dickey Betts; drummers Butch Trucks
and Jaimoe; bassist Allen Woody; and producer Richard Rosser. In foraground
is executive producer Len Epand.

-
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by Melin?ia Newman

MAN OF THE MOMENT: MTV Networks head Tom
Freston must still be basking in the afterglow of the su-
per-successful 1990 AMC Cancer Research dinner Oct.
19, where he was honored. “Night Of A Thousand He-
roes” was an apt title; the fund-raising dinner raised
more than a record $1.1 million. MTV-ites Ken Ober and
Kurt Loder both feted their boss. Ober praised Freston
for his ability to relate at MTV, “where the average age
of an executive is 17%,.”

Freston gave a succinet and touching speech to the
more than 1,000 attendees, many of them video promo-
tion folks. “This fund-raising campaign has special sig-
nificance for me,” he said. “Two days after being told I
was this year’s honoree, I was told my father had can-
cer, 8o it's all the more gratifying to me to see the suc-
cess of this year’s dinner.” A special new facility is being
established at the center—The Freston Cancer Informa-
tion & Prevention Center—named after Freston’s fa-
ther, who has since died.

In addition to the amount raised from the dinner,
Freston hopes to raise another $1 million through spe-
cial MTV and VH-1 promotions and a Club MTV dance
compilation record being released through Tommy Boy
Records. Among the artists who have already donated
tracks to the album are Paula Abdul, Jane Child, Bell
Biv DeVoe, Snap, Digital Underground, and Informa-
tion Society.

The evening was made all the more special by incredi-
ble performances by Bonnie Raitt and Paul Simon. The
always gracious Raitt took the stage saying, “It’s nice
to do something for someone with a decent heart and
the least amount of weaselbility in the business.” She
then ripped through an acoustic set that left no doubt
that the 90s should be the Raitt decade. Simon then took
the stage and performed with his new band. It was obvi-
ous that he was having a blast with his new playmates,
and so was the audience as he added Brazilian twists to
“pre-MTV” tune “Kodachrome” and “Late In The Eve-
ning.” But the highlight was a fantastic, spirited, rous-
ing rendition of “You Can Call Me Al” that had even the
most jaded of record executives up and dancing.

THE SAME NIGHT, OCT. 19, but thousands of miles
away, Soulbeat, the Oakland, Calif -based R&B video
show, was holding its 12th annual Hollywood Awards
Ball and Dinner. In addition to honoring several commu-
nity leaders, the show toasted several music video stars.
Among the 19 award recipients were Soul II Soul (male
group of the year) [Eye note: what's Caron Wheeler? A
kumquat?]; 2 Live Crew (rap artist of the year); Pointer
Sisters (female group of the year); John Lee Hooker
{blues artist of the year); the Time (comeback artists of
the year); the Whispers (comeback group of the year);
and Digital Underground (Bay area group award.)

SELECT-A-HI'I‘. Select Records and R 'N R Freelance
held a dinner Oct. 17 in New York to bring together
some top video programmers and show them the latest

Select clips. In attendance were Mike Cooper, Video
Jukebox Network; Michael Elliot, Krush; Ralph
McDaniels and Cheryl McCloud, Video Music Box;
Jack Wendorf and Ron DiSalvo, American Hot Video;
Sherrie Howell, MTV; Ed Steinberg, RockAmerica;
and Pearl Lieberman, Friday Night Videos. In addition
to a swell dinner, the troop was treated to new videos by |
Chubb Rock (“Treat '’Em Right”); Whistle (“Do You |
Care”); and Style (“The Assassinator”). “We just want-
ed to thank the video programmers for their support,”
says R 'N R Freelance’s Mark Weinstein. “The video |
people don’t get that much of a chance to sit down and
talk to each other face to face.” Weinstein’s company is
getting ready to introduce a new way of tracking videos
that will include a qualitative analysis for each clip so
that labels will have a greater understanding of the sig-
nificance of a certain outlet adding a video.

FOND GET WELL WISHES TO Tom Green, host of
the syndicated daily video show Lightmusic. Green un-
derwent open heart surgery in September to correct a
faulty aortic valve. Green was scheduled to return to
work Nov. 1. In addition to being seen on 60 broadcast
television stations, four satellite networks, and more
than 900 cable systems in the U.S., a Japanese version of
Lightmusic airs on 13 stations in Japan. The English ver-
sion also airs on two stations in Puerto Rico and on the
National TV Broadcast System of Suriname, South
America. :

HOCK A LITTLE: Radio Vision International has ac-
quired the international television rights to Rock In Rio
I, which takes place Jan. 18-20 and 23-27 at the 170,000-
capacity Maracana Stadium. In conjunction with Vis-
news Location Specials, RVI will provide facilities that
will enable broadcasters buying the show to transmit a
variety of programs to supplement RVI's shows.
Among the shows that RVI will provide buyers are two
three-hour live shows and five 30-minute shows.

A BIG, BIG EYE THANK-YOU to David Cassidy for
doing a stellar job with a press conference in Los Ange-
les and a satellite press conference in New York to tout
the Billboard Tanqueray Sterling Music Video
Awards, Nov. 9 at The Palace in Hollywood, Calif. De-
spite the earliness of the hour and a killer prcmotional
tour schedule, Cassidy managed to plug the show at ev-
ery turn.

So in return, we’d like to help him. He is looking for
the Partridge Family bus—you remember the multicol-
ored monstrosity that was prominently featured in ev-
ery episode. According to Cassidy, the bus was last spot-
ted in Arizona about two years ago. He would like tc use
it to carry his equipment on his upcoming tour. There’s
no reward (isn't Cassidy’s gratitude enough?). Bus-spot-
ters should contact Enigma Records, Cassidy’s label, at
213-390-9969.

cHECK OUT THE story on HMYV in this week’s retail
section. The British record store giant is planning on
opening two superstores in Manhattan by Thanksgiv- -
ing. Among the more interesting features of the stores
is that each will have a video wall and screens. The re-
tailer is placing such an emphasis on video that each
store will have VJs who will set the store's mood
through his or her song selection and in-store repartee. I
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Bilbocrd. "1 IP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

VIDEO TRACK

LOS ANGELES

JIM YUKICH AND THE TEAM at
FYI Inc. reeled the two newest vid-
eos by Nelson and Cheap Trick. Yu-
kich and director of photography
Toby Phillips shot the brothers Nel-
son on location in Griffith Park for
their DGC/Geffen clip “After The
Rain,” while Craig Fanning and
Paul Flattery produced. Yukich also
directed Cheap Trick's Epic video “If
You Need Me,” with Jeff Zimmer-
man directing photography. Irene
Crinita produced and Flattery execu-
tive-produced.

Julien Temple directed Dirty
White Boy’s “Let’s Spend Momma's
Money,” the latest clip spawned from
the PolyGram album “Bad Reputa-
tion.” Temple shot a concept clip
staged in L.A.’s Chinatown district.
Catherine Smith produced.

NEW YORK

I.EON REDBONE AND Dr. John
lend their combined talents to a
unique rendition of the holiday classic
“Frosty The Snowman” in a new
Sanborn-Perillo video. Mary Perillo
produced and directed the clip, inter-
cutting performance footage with
black-and-white home movies of chil-
dren playing in the snow. The song
appears on the Private Music release
“Christmas Island.”

The crew at Idolmakers Films re-
cently wrapped new clips for Kwamé

And A New Beginning and Salt-N-
Pepa. Millicent Shelton directed
Kwamé’'s “Hai Love” for the Atlan-
tic album “A Day In The Life,” and
Shelton and Hurby “Luv Bug” reeled
“Independent” for Salt-N-Pepa's
“Blacks’ Magic” release on Next Pla-
teau. Phil Dolin produced ‘“Hai
Love” and Valerie Joseph produced
“Independent.”

OTHER CITIES

NEW KIDS ON THE BLOCK go
home to the old neighborhood in their
new Black & White Television vid-
€0, “Games.” Paris Barclay directed
the gritty Columbia clip, which
chronicles the group’s return to its
Boston-based roots. John Owen pro-
duced.

Shane Barmby’s new PolyGram
video, “When Was The Last Time,”
follows two lovers’ adventures while
playing hookey from their back-
breaking jobs. Scene Three’s Larry
Boothby directed the concept clip,
lensing action-packed footage of
Barmby and his love interest racing
around a go-cart track. Kitty Moon
produced the Nashville-based clip.

The Film Syndicate’s Malcolm
McLaren directed RCA UK. artist
Michael Rose in a reggae-esque vid-
eo cover of Paul Simon’s classic
‘““Mother And Child Reunion.”
McLaren shot footage at a nuclear
power station in southern California,
and at the popular surf mecca Tres-
tles Beach. Bryan Johnson execu-
tive-produced.

NEW VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

CANDYMAN

Knockin’ Boots

Ain't No Shame In My Game/Epic
Susannah D'Arcy/Underdog Films Inc.
Richard Cummings Jr.

STANLEY CLARKE, GEORGE DUKE
Mothership Connection

3/Epic

Richard Cummings Jr., Carl Craig/Underdog Films
Okuwah Garrett

D-NICE

Crumbs On The Table
Cail Me D-Nice/ Jive

Think Again Productions
Darnell Martin

DINO

Gentle

Swingin'/Island

Gene Wagner, Lyn Healy/VIVID
Marc Bienstock

DREAD ZEPPELIN

Your Time's Gonna Come
Un-Led-ed/I.R.S.

Carrie Wysocki/Qil Factory

Mitchell Linden

EYES

Callin’ All Girls
Eyes/Curb

Visualize/Pacitic Ocean Post
Jerry Kramer

GENE LOVES JEZEBEL
Tangied Up

Kiss Of Lite/Getten

Roger Hunt/VIVID

Simon Chaudoir

HOTHOUSE FLOWERS
| Can See Clearly Now

Home/PolyGram
Louise Knight/M-Ocean Pictures
Michael Geoghegan

WHITNEY HOUSTON
I'm Your Baby Tonight
I'm Your Baby Tonight/Arista
Cathering Smith/Nitrate

Julien Temple

ALAN JACKSON

Chasin’ That Neon Rainbow
Here In The Real World/Ansta

£d Silverstein/Flashtrame Films

Jack Cole

KID FROST

YA Estuvo

Hispanic Causing Panic/Virgin

Mitchell Rothzeid. Tina Silvey/Silvey + Co.
Andrew Doucette

MAZZY STAR

Halah

She Hangs Brightly/Rough Trade
Silvey + Co.

Kevin Kerslake

THE MOOVE SOCIETY
Soul Train Girl

The Moove Soclety/ Joyzee Records
David Toraya, Dean Vallis

James Bethea

PIRATES OF THE MISSISSIPP!
Rollin’ Home

Pirates Of The Mississippi/Capitol

Martin Fischer/High Five Productions
Michael Satomon

PRONG

Lost And Found

Lost And Found/Epic

Alien Goodman/3GTV-Winmill Entertainment
George Seminara

SCORPIONS

Tease Me, Please Me

Crazy World/Mercury

Curt Maryis. joey Plewa/The Company
Jetf Richter

TODAY
| Got The Feeling

The New Formula/Motown
Lenny Grodin/GPA Films
Rich Murray

WITNESS

You Haven't Lived

We Can Make A Difference/Lection
Eileen Malyszko/Zinc

Katy Lynne

Continuous programming
1515 Broadway, New York,NY 10036

EXCLUSIVE

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

Jon Bon Jovi, Miracle

Daryl Hall/ John Oates, So Close
Traveling Wilburys, She's My Baby
Wilson Phillips, Impulsive

*Janet Jackson, Love Will Never . . .
*phit Collins, Hang In Long Enough

DEVELOPMENT

Black Entertainment Television

14 hours daily
1899 9th St NE, wWashington,DC
20018

BUZZ BIN

The Replacements, Merry Go Round
Soup Dragons, 'm Free

STRESS

Deee-Lite, Groove Is in The Heart
Jellyfish, The King Is Half Undressed
Urban Dance Squad, Deeper. . .

Allman Bros., Seven Turns

Anita Baker, Soul Inspiration
David Cassidy, Lyin' To Myself
Harry Connick Jr., We're In Love
Julee Cruise, Falling

Dan Fogelberg, Rhythm Of The Rain
Daryl Hall/ John Qates, So.Ciose
Elton John, You Gotta Love . . .
Michael McDonald, Tear It Up
Neville Bros., Fearless

Pebbles, Giving You The Benefit
Carly Simon, Better Not Tell Her
Jill Sobute, Too Cool To Fall In Love

ADDS

Basia, Until You . . .

Neneh Cherry, I've Got You Under . ..
Dana Dane , A Little Bit

En Vogue, You Don't Have . . .
K-Solo, Your Mom's In ...

R. Kelly & MGM, Why You Wanna . . .
Loose Ends , Don't Be A Fool

Donny Osmond , My Love Is A Fire
Prince, New Power Operation

Two In A Room , Wiggle It

Kipper Jones, Poor Elaine

Randy Travis, Heroes & Friends

Lee Roy Parnell, Family Tree

Ray Stevens, Heip Me Make It. . .

The Hollanders , | Know A Little
A.Tippin, You've Got To Stand For. . .
Paul David Wells, Sounds Good To Me
Alison Krauss, I've Got That Oid Feeling
C.Gregory, Couldn't Love Have. . .
Delbert McClinton, Who's Foolin’ Who
Rich Grissom, Tell Me I'm Wrong

Ray Kennedy, What A Way To Go

Neal McCoy, If | Built . . .

HEAVY

HEAVY

HEAVY

Heart, Stranded

Whitney Houston, I'm Your. ..
Motley Crue, Same Ol' Situation
Poison, Something To Believe In
Paul Simon, The Obvious . ..
Slaughter, Fly To The Angels
Vanilla Ice, Ice Ice Baby
Winger, Miles Away

After 7, Can't Stop

Breathe, Say A Prayer

Mariah Carey, Love Takes Time
Whitney Houston, I'm Your. . .

James Ingram, | Don't Have The Heart
Bette Midler, From A Distance

Maxi Priest, Close To You

Paul Simon, The Obvious . . .

ACTIVE

AC/DC, Thunderstruck

Alias, More Than Words Can Say
Black Crowes, Hard To Handle
Damn Yankees, High Enough
David Cassidy, Lyin' To Myself
Concrete Blonde, Joey
Information Society, Think
Pebbles, Giving You The Benefit
Robert Plant, Nirvana
Queensryche, Empire
Scorpions, Tease Me, Please Me
UBA40, The Way You Do The Things.
The Vaughan Bros., Tick Tock

XDOg-mz

:

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Bell Biv Devoe, B.B.D. (I Thought. . .
Tevin Campbell, Round And Round
Johnny Gill, Fairweather Friend
Janet Jackson, Black Cat

Quincy Jones, | Don't Go For That
Kiara, You're Right About That

LL Cool J, The Boomin' System
Pebbles, Giving You The Benefit
Maxi Priest, Close To You

Prince, Thieves In The Temple
Samuelle, So You Like What You See
Snap, Ooops Up

Al B. Sure!, Missunderstanding
Vanilla ice, Ice Ice Baby

Various Artists, Listen Up
S.Youngblood, I'd Rather. . .

€ITNN

The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

Reba McEntire, Rumor Has It

Lee Roy Parnell, Family Tree

Neil McGoy, If | Built You . .

Phil Driscoll , Soldier

Lionel Cartwright, Say t's Not True

HEAVY

MEDIUM

ADDS

MEDIUM

*E. Brickell/New Bohemians, Mama. . .
Cheap Trick, Wherever Would | Be
*Neneh Cherry, 've Got You Under . . .
Faith No More, Falling To Pieces
House Of Lords, Can't Find My. ..
King's X, It's Love

Maggie's Dream, Love And Tears
Paul McCartney, Birthday
N.Young/Crazy Horse, Mansion. . .
Nelson, After The Rain

Iggy Pop, Candy

*Listen Up, Listen Up

Soho, Hippychick

Styx, Love Is The Ritual

Trixter, Give It To Me Good

Vixen, Love Is A Killer

BREAKOUTS

*The Cure, Never Enough

An Emotional Fish, Celebrate
*Judas Priest, A Touch Of Evil
Rembrandts, That's Just The Way. . .
Social Distortion, Story Of My Life
Tony Toni Tone, Feels Good

AC/DC, Thunderstruck

Accused, Grinning . . .

Anita Baker, Soul Inspiration
Biscuit, Biscuit's . .

Connells, Stone Cold . . .

Denise Lopez, Don't You. . .

Faith No More, Falling To Pieces
Harry Connick Jr., We're In Love
Inspiral Carpets, Commercial Rain
J.J.Fad , We In The House

Kings Of Swing, Nod Your Head .
Levert, Rope A Dope Style
Movement Ex, Freedom Got A . ..
Phalon, Dance Floor Of Life

Pylon, Look Alive

Ride, Like A Daydream

Sam Kinison, Mississippi . . .

Slam Syndicate, The Bump

Social Distortion, Story Of My Life
Clarke/Duke, Mothership Connection
Teena Marie, Here's Looking . . .
Whitney Houston, 'm Your. ..

Oleta Adams , Rhythm Of Life
Another Bad Creation, lesha
Basic Black, Nothin' But A Party
Cameo, CLose Quarters
Bernadette Cooper, | Look Good
Eric B. & Rakim, In The Ghetto
EV., I Confess

Father MC , Treat Them Like
Jasmine Guy, Try Me

Lalah Hathaway, Heaven Knows
Hi Five, Just Can't Handle It
Whitney Houston, I'm Your. ..
Levert, Rope A Dope Style

Mark Chesnutt, Too Cold At Home
Reba McEntire, You Lie

Holly Dunn, You Really Had Me Going
Conway Twitty, Crazy In Love
Matraca Berg, Things You Left Undone
Billy Joe Royal, A Ring Where A. .
K.T. Oslin, Come Next Monday
Shenandoah, Ghost in This House
Travis Tritt, Put Some Drive In. .
Vince Gill, Never Knew Lonely

Alan Jackson. Chasin’ That. . .

Patty Lovetess, The Night's Too Long

LIGHT

CM

Comatng Wasic Tolomision

Continuous programming
704 18th Ave South, Nashville,TN
37203

Mark Collie, Hardin County Line
Sawyer Brown, When Love. . .
Forrester Sisters, Old Enough To Know
Canyon, Dam These Tears

A.Tippin, You've Got To Stand For. ..
Billy/T.Smith, Biues Stay Away. .

Nitty Gritty Dirt Band, The Rest.

Mary Chapin Carpenter, You Win Again
Cee Cee Chapman, Everything
S.Lynne, Things Are Tough All Over
Michael Murphey, Cowboy Logic

Robin Lee, Love Letter

The Goldens, Take Me Back To. ..
James House, You Just Get Better.
Marie O d, Like A Hurricane

ADDS

AMERICA'S NO. 1 VIDEO

Vanilla Ice, Ice Ice Baby

Molly/Heymakers, Chasin’. ..

Randy Travis, Heroes & Friends
Gaither Vocal Band, A Few Good Men,
The Good Bros., She Told Me So
John Andrew Parks, Veronica

Tim Ryan, Breakin' All . . .

WORLD PREMIERE

IMPACT CLIPS

PEQPLE-POWERED HEAVIES

David Lynn Jones, | Feet A Change . ..
Foster & Lloyd, Can't Have Nothin'

Janet Jackson, Love Will Never . ..

The Replacements, Merry Go Round
Paul Simon, The Obvious Child

The Traveling Wilburys, She's My Baby

THE

Al
NEW

“G01DE

Five 1/2-hour shows weekly
1000 Laurel Qak, Voorhees,NJ
43

CORD

Bell Biv Devoe, B.B.D. (I Thought. ..
Boogie Down Prod., Love's. .
Candyman, Knockin' Boots
Deee-Lite, Groove Is In The Heart
Gerardo, Rico Y Suave

Ice Cube, Who's The Mack?

Janet Jackson, Black Cat
Jasmine Guy, Try Me

Keith Sweat, Merry Go Round

LL Cool J, The Boomin' System

2 Live Crew, Mama Juanita
Mariah Carey, Love Takes Time
M.C. Hammer, Pray

NWA, 100 Miles And Runnin’
Pebbles, Giving You The Benefit
Salt 'N Pepa, Independant
Suicidal Tendencies, You Can't. . .

HEAVY

CURRENT

Anna Marie , Recipe Of Love
Johnny Gill, Fairweather Friend
James , How Was It ...

Warrant, Cherry Pie

Lemon Heads, Half The Time
London Quireboys, | Don't Love . ..
Electric Boys, Psychedelic Eyes
Living Colour, Type (Everything. ..
Ms. Adventure, Undeniable

Yo-Yo , Stompin' To . ..

Pointer Sisters, After You

Lilac Time , All For You

Betty Boo, Doin’ The Do

Pebbles, Giving You The Benefit
Dan Fogelberg, Rhythm Of The Rain
Paul McCartney, Hey Jude

Elisa Fiorillo, On The Way Up
Damn Yankees, High Enough
Vixen, Love Is A Killer

The Vaughan Bros., Tick Tock
Cheap Trick, Wherever Would | Be
Robert Cray, Forecast Calls For Pain

| @i’&@

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Living Colour, Type (Everything. . .
Soho, Hippychick

Whitney Houston, I'm Your. . .
Young M.C., Bust A Move

Dino, Romeo

Monie Love, Monie In The Middle
Slaughter, Fly To The Angels

M.C. Hammer, Have You Seen Her?
Pebbles, Giving You The Benefit

Reba McEntire, You Lie

Ray Stevens, Sittin’ Up With The Dead
Lorrie Morgan, He Talks To Me

Holly Dunn, You Really Had Me Going
Mark Chesnutt, Too Cold At Home
Billy Joe Royal, A Ring Where A. ..
Waylon Jennings, Wrong
Billy/T.Smith, Blues Stay Away. . .
K.Mattea/T.0'Brien, Battle Hymn . .
Mark Collie, Hardin County Line
Canyon, Dam These Tears

William Lee Golden, Louisiana Red. .
Kevin Welch, ‘Til { See You Again
Helen Cornelius, Ask Any Woman
Cleve Francis, Love Light
R.V.Shelton, | Meant Every . ..

K.T. Oslin, Come Next Monday

" Travis Tritt, Put Some Drive in. . .

Robin Lee, Love Letter

Matraca Berg, Things You Left Undone
Patty Loveless, The Night's Too Long
S.Lynne, Things Are Tough All Over
Hoyt Axton, Mountain Right

Michael Murphey, Cowboy Logic
James House, You Just Get Better. . .
The Goldens, Take Me Back To. . .
Chris Ledoux, Riding For A Fall
Sawyer Brown, When Love. ..
Pirates/Mississippi, Honky Tonk . .
Alan Jackson, Wanted

Vince Gill, Never Knew Lonely

Clint Black, Put Yourself In My Shoes
Alan Jackson, Chasin’ That. .
Conway Twitty, Crazy In Love

Mary Chapin Carpenter, You Win Again
Nitty Gritty Dirt Band, The Rest. . .
Lionel Cartwright, Say It's Not True
C.Atkins/M.Knopfler, Poor Boy Blues
Doug Stone, These Lips Don't. . .
Sweethearts/Rodeo, You Look. . .
Tanya Tucker, Don't Go Qut

Jeff Chance, Talkin' To Your Picture
Pirates/Mississippi, Rollin' Home

LoN:
Wit

!\\\\ ‘

9 hours weekly
1722 Gower Street, Los Angeles,CA
90028

ADDS

The Go-Go's, Cool Jerk

Heart, Stranded

Two In A Room , Wiggle It

Elisa Fiorillo, On The Way Up
Cheap Trick, Wherever Would | Be
Nelson, After The Rain

HEAVY

Janet Jackson, Black Cat

INXS, Suicide Blonde

M.C. Hammer, Pray

Mariah Carey, Love Takes Time
Pebbles, Giving You The Benefit
Tony Toni Tone, Feels Good
Vanilla Ice, ice Ice Baby

MEDIUM

Denise Lopez, Don't You. ..
Whitney Houston, I'm Your. .
Poison, Something To Believe In
The Cure, Never Enough

David Cassidy, Lyin' To Myself
Johnny Gill, Fairweather Friend
Damn Yankees, High Enough
DNA/S.Vega, Tom's Diner
Slaughter, Fly To The Angels
Warrant, Cherry Pie

Alias, More Than Words Can Say
Candyman, Knockin' Boots
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Gountry’s Best
Feted During
Music Week

Music Row showered its own
with trophies and citations dur-
ing that promotional paroxysm
called “Country Music Week.”
Here is a lcok at some of the win-
ners and their prizes.

At a post-CMA Awards show reception, MCA
Records/Nashville brass congratulate their award winners:
entertainer af the year George Strait and Vince Gill, whose
“When | Call Your Name" was voted single of the year.
Pictured, from left, are Al Teller, chairman, MCA Music
Entertainment Group; Gill; Bruce Hinton, president
MCA/Nashwille; Strait; Norma Strait; and Tony Brown,
executive VP and head of A&R, MCA/Nashville.

The late Sue Brewer and songwriters Jimmy Webb and
Ted Harris are inducted into the Nashville Songwriters
Assn. Intl. Hall of Fame during the organization’s recent
banquet honoring those who have devoted their lives to
songwriting. Brewer became the second noncomposer to
join the Hall of Fame. Pictured, from left, are NSAl
executive director Pat Huber; Ted Harris; Brewer's son,
Mike Casey; Webb; Maggie Cavender-award-of-service
recipient John Bettis; and NSAI president Roger Murrah.

Ronnie Milsap presents Don Schiitz with his third
consecutive ASCAP country-songwriter-of-the-year trophy
at the performing rights society's annual awards cersmony,
at Oct. 10 at the Opryland Hotel. Pictured, from left, are
ASCAP president Morton Gould; Milsap; ASCAP associate
director Merlin Littlefield; Schlitz; ASCAP Southern
executive director Connie Bradley; and ASCAP managing
director Gloria Messinger.

Leading the pack with 1C airplay citations, EMI Music
Publishing executives claim the BMI publisher-of-the-year
award at the 38th Annual BMI Country Awards Oct. 9.
Pictured, from left, are BMI VP Roger Sovine; EMI
president and chief operating officer Irwin Z. Robinson;
EMI VP/GM, southarn region, Celia Hill Froehlig; EMI vice
chairman Martin Bandier; BMI president and CEO Frances
Preston; and EMI chairman & CEQO Charles Koppelman
EMI also captured ASCAP’s publisher-of-the-year honor.

Susan Longacre took home the 1990 writer-of-the-year
award at SESAC's annual awards presentation, held Cct.
11 at the Vanderbilt Plaza Hotel. Here, she accepts
national-performance-activity awards for “Sooner Or Later”
(Eddy Raven) and “If You Could Only See Me Now" (T.
Graham Brown). Pictured, from left, are Longacre; C.
Dianne Petty, VP and director of affiliate relations; and Tim
Wipperman ard Gary Overton of W.B.M. Music Carp.,
publisher of tha songs.

Tree Publishing writers and executives celebrate the
company's 18th year as Billboard's No. 1 country music
publisher, boasting 27 charted singles between Sept. 18,
1989, and Sept. 8, 1990! Pictured at the Oct. 8 picnic
luncheon, from left, are €£BS Tree chief operating officar
Donna Hilley, writer Curly Putman, CBS Tree VP Faul
Worley, writer Harlan Howard, and CBS Music Publishing's
new president, Marvin Cohn.

Tennessee Emie Ford proudly watches the unveiling ¢f his
Hall of Fame plaque, presented during the CMA Awards
Show, Oct. 8 at the Grand Ole Opry Houss.

CRS Unfolds In March
CMA Confab Also Offered

NASHVILLE—The impact of mu-
sic videos on radio, the flood of
new talent, and the fate of record
labels caught in the cross fire of
competing stations are among the
topics to be discussed at the 22nd
annual Country Radio Seminar,
March 6-9 at the Opryland Hotel
here.

Organizers are predicting that
as many as 1,600 people will regis-
ter for the 1991 event. The Coun-
try Music Assn. will again hold its
concurrent Music Industry Profes-
sional Seminar for CRS regis-
trants.

Here are the panel topics con-
firmed by the CRS agenda commit-
tee:

March 7 (Thursday)—‘‘Music
Video: Friend Or Foe?,” ‘“Break-
ing The Country Bias: Qualitative
And Quantitative Sales Tools You
Can Use,” “Format Fragmenta-
tion: Finding Your Niche Can Be A
Biteh,”’ and ‘“‘Production Work-
shop’’ (using equipment imagina-
tively).

March 8 (Friday)—"“Account De-
velopment: Getting The Most
From Your Clients,” ‘“The Artist
Explosion: Too Many Faces And
Not Enough Places On The Play-
list,”” ““Promotions For All Mar-
kets: One Size Fits All” (CRS Pro-
motion Awards given at the con-
clusion of this panel), ‘“Formatics:
The Nuts And Bolts Of Daily Pro-
gramming,” ‘““Database Marketing
For Less Than You Think.”

March 9 (Saturday)—*“Air Per-
sonalities: Today’s Top Talent” (a
how-to discussion by successful

personalities), ‘“Caught In The
Crossfire: How The Music Indus-
try Copes With Radio Range
Wars,”” ‘‘Programming War
Games, or, A Tale Of Two Sta-
tions,” ‘““Research On Any Bud-
get,” and concurrent round-table
discussions on concert promotion,
from programming or sales to gen-
eral management, the charts and
understanding them, music rota-
tions, selling sports and special

Meet covers the

impact of music

video on radio &
the new talent crop

programming, and minority re-
cruitment.

On Wednesday, March 6, the
opening day of the seminar, orga-
nizers will stage the traditional
artist radio tape sessions, during
which country artists will do per-
sonalized station IDs.

The seminar will also have a Su-
per Faces Show, sponsored by the
Academy of Country Music, and
the New Faces Show. Participants
have not yet been chosen for either
show.

Registration forms for the semi-
nar will be mailed in November.
The individual fee for early regis-
tration is $289. Additional informa-
tion is available from the Country
Radio Broadcasters office at 615-
327-4487 or 615-327-4488.

Dispute Between Gene Watson,
Manager Erupts In 2 Lawsuits

M BY EDWARD MORRIS

NASHVILLE—A dispute between
Warner Bros. Records artist Gene
Watson and his personal manager,
Lib Hatcher, has ended up in Chan-
cery Court here. Hatcher, who also
manages Randy Travis, filed suit
against Watson Aug. 31, claiming
that he had breached his manage-
ment contract by failing to pay

Lib Hatcher claims
Watson breached
his contract

$61,414.38 in commissions for the
period between Sept. 17, 1988, and
Feb. 18, 1990. Her complaint further
accused Watson of repudiating the
contract by refusing to let her com-
pany ‘“render effective manage-
ment services”’ and by ‘“engaging
other agents and managers.”
Watson responded Oct. 3 with an
answer and counterclaim in which
he denied that he owed Hatcher the
commission and contended that he
was not supposed to pay a manage-
ment commission on dates secured
for him by Hatcher’s booking agen-
cy. He also alleged that he was not

given the number of opening dates
for Travis that Hatcher had prom-
ised and added that she had orally
released him from his management
contract,

Watson’s counterclaim asked that
the case be tried by a jury, that he
be reimbursed for management
commissions paid for dates booked
by Hatcher’s agency, and for gener-
al damages of $500,000.

In addition to asking to be award-
ed the commission fee in question,
Hatcher also requested the court to
award her management commis-
sions that would have been due had
the contract run its full term.

According to Hatcher’'s com-
plaint, the personal management
agreement was executed on Aug. 1,
1988, and was to run for three
years. For her management ser-
vices, the complaint continues, she
was to be paid 15% of the first
$350,000 of Watson's gross income
each year and a “higher percentage
rate’’ for gross income over
$350,000.

Looking for
Nashville Scene?

Turn to page 71.
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by Marie Ratliff

NEW MOVERS
Rob Crosby—‘‘Love Will Bring Her Around’”’ (Arista);: WKJN,
WOWW, WFLS, WWYZ, WIVK, WCTK, WGNA, WYAY, WSIX,
WOW, KFDI, KVOO, WKSJ, WQDR, KUPL, KWJJ.
Pirates Of The Mississippi—‘‘Rollin’ Home’’ (Capitol): WNOE,
WTDR, KEEY, WWYZ, KCKC, WFLS, WONE, KFDI, WOW.
Ray Kennedy—'‘What A Way To Go’’ (Atlantic): KEEN, WTDR,
WKJIN, WSIX, WBEE, WFLS, WDAF, KVOO, KFDI.
Steve Wariner—‘‘There For Awhile” (MCA). KCKC, WKEZ, KSOP,
WIVK, KXXY, KFDI, WGKX, WFMS.

T}

A GREAT SONGWRITER” is how APD Kerry Wolfe, WMIL Mil-
waukee, describes Matraca Berg, whose second single, “The Things
You Left Undone” (RCA), jumps 43-36 on the Hot Country Singles &
Tracks chart. “She sounds real good on this one,” adds Wolfe. I
think she’ll be around for quite awhile.”

New adds on the song this week include KWEN Tulsa, Okla;
KMLE Phoenix; WYNY New York; and KRPM Tacoma, Wash. It also
posts good gains at KSON San Diego; WHOK Columbus, Ohio; WZZK
Birmingham, Ala.; and KSAN San Francisco.

AARON TIPPIN debuts at No. 73 with his first single, “You’ve Got
To Stand For Something” (RCA), with the help of adds at WCMS Nor-
folk, Va.; WDAF Kansas City, Mo.; KRTY San Jose, Calif.; and KEBC
Oklahoma City; and significant play at WOWW Pensacola, Fla,;
WKJN Baton Rouge, La.; WSSL Greenville, S.C.; WSIX Nashville;
KRAK Sacramento, Calif.; WESC Greenville, S.C.; WFLS Fredericks-
burg, Va.; WQDR Raleigh, N.C.; and KEEN San Jose.

Carl Brown, KSAN San Francisco. “Then you add a voice that’s an
incarnation of Hank Williams Sr, and it comes alive with a traditional
country feel.”

MD Bill Corey, WOW Omaha, Neb., echoes the Hank-Sr.-similarity
remark and adds, “A lot of our listeners can identify with it—we’re
getting a lot of response on it already.”

TOP 10 TALK: Garth Brooks’ “Friends In Low Places” (Capitol)
slides from the top as programmers turn to his new “Unanswered
Prayers” (it debuts at No. 50). This enables Reba McEntire’s ‘“You
Lie” (MCA) to slip into the No. 1 slot even though it loses some 2 mil-
lion gross impressions. Joe Diffie’s “Home’ (Epic) is hot on McEn-
tire's heels with a 4-2 jump fueled by a 3.5-million gain in gross im-
pressions.

Strong gains for Anne Murray’s “Feed This Fire” on Capitol (4 mil-
lion gross impressions) and Don Williams’ “Back In My Younger
Days' on RCA (3.5 million gross impressions) propel them around the
Randy Travis & George Jones duet “A Few Ole Country Boys”
(Warner Bros.). This causes the Travis/Jones record to drop 89 in
spite of a gain of 1.4 million gross impressions.

““

TRAVIS TRITT’S song is real hot,” says MD Ken Conner, KAMO
Rogers/Fayetteville, Ark., of “Put Some Drive In Your Country”
(Warner Bros.). “He always does well here, but this is a little differ-
ent approach for him—what I would consider Southern Rock.”

The approach seems to be working in St. Louis, too, where the song
is in hot rotation at WIL. Good growth is showing at WUSY Chatta-
nooga, Tenn.; KFKF Kansas City; WKNN Pascagoula, Miss.; WDSY
Pittsburgh; WBEE Rochester, N.Y.; WWKA Orlando, Fla.; WFMS In-
dianapolis; WSM Nashville; and WCOS Columbia, 8.C. It posts new
adds at WNOE New Orleans; KUPL Portland, Ore.; WCMS Norfolk;
KFRG San Bernardino/Riverside, Calif.; KZLA Los Angeles; and
WQIK Jacksonville, Fla.

HECURRENT FACTS: Two titles complete their 21-week runs on the
singles chart and debut on the Hot Country Recurrents list—Shenan-
doah’s “Next To You, Next To Me,” at No. 2, and Dan Seals’ “Good
Times,” at No. 8. In the overall combined ranking of currents and re-
currents, Shenandoah has the 85th-most-heard title; Dan Seals ranks
at No. 44 overall.

“The production quality is very modern contemporary,” says MD |

BASH AT THE BEACH: MCA Records/Nashville re-
cently journeyed to Seaside, Fla., to showcase two of its
best acts: Joe Ely and Mark Chesnutt. Aimed at intro-
ducing key retailers to two of the label’s high-priority
performers, the event included two nights of music from
a stage on the white sands of the beautiful Gulf Coast
beach.

Ely, the veteran Texas writer/singer, has a new al-
bum out, “Live At Liberty Lunch,” recorded in Austin.
It is an energetic, rocking, rollicking collection of 13

Joe Ely & Mark Chesnutt Make Waves
At MGA/Nashville’s Florida Showcase

Judging from the performances and the audience re-
action to them, MCA has two more entrees into the red-
hot country music talent derby.

L
IVICA PS.: Another rising MCA act, Mark Collie, will
be getting extra airplay during the Veterans Day peri-
od. MCA/Nashville is shipping Collie’s “Another Old
Soldier” to radio on CD, along with information on the
song Collie wrote as a tribute to his veteran dad ...
Vince Gill and Wild Rose are slated to headline the 99.9
‘ KISS-FM Concert, Nov. 4. |

tongue-in-chic, feisty put-
down of the title hero in
“Me And Billy The Kid”
to the touching love song
“Where Is My Love” to
“Musta Notta Gotta
Lotta’ (delivered in a

songs, seven of them writ-
ten by Ely. From the

N h 'll
SCens

themed song to emerge since Guy Clark’s classic “L.A.
Freeway.” A highlight for the beach crowd was Butch
Hancock’s sensitive “If You Were A Bluebird.”
Chesnutt comes from a solid country background and
is another one of those debut artists enjoying immense
success on Billboard’s Hot Country Singles & Tracks
chart. “Too Cold At Home,” the title cut on his initial al-
bum, has climbed to a bulleted No. 3. That was one of
the favorites for the sand fans gathered for the second
night of the MCA beach fest. Chesnutt’s album indicates
more hits will be forthcoming. Of course, his “Friends In
Low Places” won’t gain single release because of the
great Garth Brooks version, but he renders it well.
“Brother Jukebox,” written by Paul Craft, is a number
that will gain, at the minimum, wide jukebox play, while
the Bill Rice/Sharon Rice ballad “Broken Promise
Land” stands with the best of cheating songs. A native
of Texas, Chesnutt is produced by Mark Wright, who
attended the Seaside soiree, as did such MCA heavies as

manic Jerry Lee Lewis- charcoal.

style passion), Ely is in

rare form. His “Letter To VIDEO VICTORIES:
L.A.” is the best L.A.- by Gerry Wood That’s what several major

Miami-area concertgoers
will also be treated to
what’s being billed as the
world’'s largest barbecue,
where 23,000 pounds of
meat will meet a 610-foot-
long barbecue grill filled
with 30,000 pounds of

country music acts will be seeking Nov. 9 during the
Billboard Tanqueray Sterling Music Video Awards to
be presented at The Palace in Hollywood, Calif., closing
the 12th annual Billboard Music Video Conference.
Those with the possibility of gaining multiple awards
are Clint Black, Alabama, Carlene Carter, Mark Col-
lie, Travis Tritt, and the Kentucky Headhunters (Bill-
board, Oct. 13). The country categories include best duo
or group, female, male, best new act, and best director.
1990 is the first year that specific awards will been given (
to country artists. Among those confirmed as panelists
are Jeff Walker of Aristo, Mike Martinovich of CBS |
Records, and The Nashville Network’s Paul Corbin.
Walker is moderating the first-ever “Format Forum” on
country programming with panelists Ric Trask of CMT,
David Jennings of Hit Video Country, Debbie Brakke
of V-32, Tampa, Fla., and Kadima Levadi of Rowe Vid-
eo Jukebox. For registration information, contact Anita
Daly or Peggy Dold at 212-473-4343 or 212-353-2752.

Bruce Hinton, Walt Wilson, and Tony Brown.

COUNTRY SINGLES A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

45

PUBLISHERS/PERFORMANCE RIGHTS,SHEET MUSIC

| COULD BE PERSUADED (Bellamy Bros.,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP) CPP

62

BMI/CBS Cross Keys, ASCAP) HL
SOMETHING OF A DREAMER (EMI April,

24 AIN'T NECESSARILY SO (Warner-Refuge, 33 | FELL IN LOVE (Carlooney Tunes, ASCAP/Chrysalis, ASCAP/Getarealjob, ASCAP) HL
ASCAP/Macy Place, ASCAP) WBM ASCAP/EMI, ASCAP/He-Dog, ASCAP/Twyla Dent, 40 STORY OF LOVE (Bar None, BMI/Bug, BMI) HL

11 AMERICAN BOY (Eddie Rabbitt, BMI) HL ASCAP/Blue Gator, ASCAP/Lamek, BMI/Laughlng 67 THINGS ARE TOUGH ALL OVER (MCA, ASCAP)

8 BACK IN MY YOUNGER DAYS (Danny Flowers, Dogs, BM1) CLM 36 THE THINGS YOU LEFT UNDONE (Warner-Tamerane,
ASCAP/Bug, BMI) 30 | MEANT EVERY WORD HE SAID (CBS Tree, BMI/Samosonian, ASCAP) WBM

31 THE BATTLE HYMN OF LOVE (MCA, ASCAP/Don BMI/CBS Cross Keys, ASCAP/Joe Chambers, ASCAP) 14 THIS AIN'T MY FIRST RODEO (Hookem, ASCAP/Co-
Schiitz, ASCAP/Screen Gems-EMI, BMI/Scarlet HL Heart, BMI/Hardscratch, BMI/trving, BMI) CPP
Moon, BMI) HL/CLM/WBM 37 I'M GONNA BE SOMEBODY (CBS CRGI, BMI/Edisto 42 'TIL A TEAR BECOMES A ROSE (EMI April,

52 BORDERTOWN (Pink Pig, BMI/Polygram Int'l, Sound, BMI/Golden Torch, ASCAP/Heart Street, ASCAP/Swallowfork, ASCAP) HL
ASCAP/Ranger Bob, ASCAP) ASCAP) HL 4 TOO COLD AT HOME (EMI April, ASCAP/K-Mark,

17 BORN TO BE BLUE (Almo, ASCAP/Brio Blues, S8 T WON'T BE ME (Edge 0" Woods, ASCAP/KInetic ASCAP) WBM
ASCAP/EMI April, ASCAP/Vancou, Ascap) CPP/HL Diamond, ASCAP/Maline Valley, ASCAP) 57 TURN IT ON, TURN IT UP, TURN ME LOOSE (Songs

15 CHASIN' THAT NEON RAINBOW (EMI April, 49 I'VE COME TO EXPECT IT FROM YOU (Jessie Jo, 0f PoiyGram, BMI/Polygram Int'l, ASCAP/Amanda.
ASCAP/Seventh Son, ASCAP/Mattie Ruth, ASCAP) ASCAP/Muslc Corp. Of America, BMI/Buddy Cannon, Lin, ASCAP)

WwBM ASCAP/Pri, BMI) 50 UNANSWERED PRAYERS (Bait And Beer,

12 COME NEXT MONDAY (Trl-Chappell, SESAC/Chappell 18 JUKEBOX IN MY MIND (Maypop, BMI) WBM ASCAP/Forerunner, ASCAP/Mid-Summer,
& Co,, ASCAP/Serenity Manor, ASCAP) HL 47 LIFE'S LITTLE UPS AND DOWNS (Makamillion, ASCAP/Major Bob, ASCAP)

64 COME ON BACK (Carlooney Tunes, ASCAP/Chrysalis, BMI/Warner-Tamertane, BMI) 32 WANTED (Mattie Ruth, ASCAP/Seventh Son,
ASCAP) CHL 59 LIKE A HURRICANE (Warner-Tamerlane, BMI/Flylng ASCAP/EMI Blackwood, BM1) HL/WBM

§6 COWBOY LOGIC (CBS Cross Keys, ASCAP/Terrace, Outchman, BMI) WBM 23 WESTERN GIRLS (Songs Of PolyGram, BMI/lrving,
ASCAP) CPP/HL 54 LOVE IS STRANGE (Ben-Ghazl, BMI) BMI/Littlemarch, BMI) HL/CPP

13 CRAZY IN LOVE (Screen Gems-EMI, BMI) WBM 74 MAYBE THAT'S ALL IT TAKES (Warner-Refuge, 60 WE'VE GOT IT MADE (Wrensong, ASCAP/Mlller's

75 DAM THESE TEARS (Acuff-Rose, BMI/Milene, ASCAP/Macy Place, ASCAP) WBM Daughter, ASCAP/AMR, ASCAP)

ASCAP) 28 MOONSHADOW ROAD (EMI April, ASCAP/Ides Of 44 WHAT WE REALLY WANT (Chelcait, BMI)

71 DANCE IN CIRCLES (CBS Cross Keys, ASCAP/Ensign, March, ASCAP/CBS Cross Keys, ASCAP) HL 51 WHEN LOVE COMES CALLIN' (Zoo I
BMI) HL/CPP 20 MY HEART IS SET ON YOU (Silverline, BMI/Long ASCAP/Warner-Tamerlane, BMI/Randy Scruggs,

48 DON'T GO OUT (BMG, ASCAP/Careers, BMI) HL Run, BMI) WBM BMI) HL/WBM

19 DRINKING CHAMPAGNE (Acuff-Rose, BMI) CPP 26 NEVER KNEW LONELY (Benefit, BMI) 21 WHEN SOMEBODY LOVES YOU (Song Pantry,

7 FEED THIS FIRE (Careers, BMI) HL 41 THE NIGHT'S TOO LONG (Lucy Jones, BMI/Bug, ASCAP/EEG, ASCAP) CPP
9 A FEW OLE COUNTRY BOYS (WB, ASCAP/Two Sons, BMI) CLM 68 WHERE CORN DON'T GROW (Tom Collins,
ASCAP/Bamatuck, ASCAP/Mentor Wllliams, ASCAP) 34 NOTHING'S NEWS (Howlin'Hits, ASCAP) CPP BMI/Murrah, BMI)
WBM 55 NOW THAT WE'RE ALONE (Coolwell, ASCAP) 72 WOMAN'S INTUITION (WB, ASCAP/Rancho Bogardo,
% FOOL SUCH AS | (MCA, ASCAP) HL 61 PRAYING FOR RAIN (CBS Cross Keys, ASCAP) ASCAP/Kinetic Diamond, ASCAP/Edge O' Woods,

38 FOURTEEN MINUTES OLD (WB, ASCAP/Patrix Janus, 35 PRECIOUS THING (Steve Wariner, BM1/Irving, ASCAP) WBM

ASCAP/Warner-Tamerlane, BMI/Patrick Joseph, BMI) BMI/Beginner, ASCAP) CPP/CLM/WBM 10 YET (With Any Luck, BMI/Sun Mare, BMI)
3 FRIENDS IN LOW PLACES (Careers, BMI/Music 39 PUT SOME DRIVE IN YOUR COUNTRY (CBS Tree, 1 YOU LIE (Bobby Fischer, ASCAP/Five Bar-B,
Ridge, ASCAP) HL BMI/Post Oak, BMI) HL ASCAP/MCA, ASCAP/Krismik, ASCAP) HL

16 GHOST IN THIS HOUSE (Careers, BMI) HL 22 PUT YOURSELF IN MY SHOES (Howlin'Hits, 69 YOU MADE LIFE GOOD AGAIN (Littie Big Town,

66 HARDIN COUNTY LINE (Songs Of PolyGram, ASCAP/Red Brazos, BMI) BMI/American Made, BMI/Love This Town, ASCAP)
BM|/Partner, BMI/Polygram Int'l, 63 RECKLESS HEART (Long Tooth, BMI/Endiess Frogs, 6 YOU REALLY HAD ME GOING (Careers, BMI/Edge 0"
ASCAP/Partnership, ASCAP) HL ASCAP) CLM woods, ASCAP/Mollne Valley, ASCAP/Kinetic

27 HE WAS ON TO SOMETHING (CBS Tree, BMI) HL 43 A RING WHERE A RING USED TO BE (Great.Shakes, Diamond, ASCAP)

25 HOLDIN' A GOOD HAND (Songs Of Grand Coalltion, BMI/Hidden Harbor, BMI/Coxboro, BMI/Music 73 YOU'VE GOT TO STAND FOR SOMETHING (Acuff-
BMI/Marledge, ASCAP) Corp. Of Amerlca, BMI) WBM Rose, BMI)

2 HOME (Texas wedge, ASCAP) 46 ROCK 'N' ROLL ANGEL (Head Cheese, ASCAP/Pri, 53 YOU WIN AGAIN (EMI April, ASCAP/Getarealjob,

HONKY TONK BLUES (Acuff-Rose, BMI/Hirlam, BMI)
CPP

ASCAP) WBM
SOMEONE ELSE'S TROUBLE NOW (CBS Tree,

65

ASCAP)
IYDECO LAOY (WB, ASCAP/Two Sons,
ASCAP/RavenSong, ASCAP)
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®Copyright 1990, BPI Communications, Inc.

COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE AND ONE-

FOR WEEK ENDING NOV. 3, 1990 $TOP SALES REPORTS.
& &
TF1ERE: TR
AEAAR: glg| ;|8
2| g | 5| 2| ARTIST TITLE 21 % | 5| ¢ | ARTIST TITLE
= S|~ | % LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 3]~ | B LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT)
% NO.1 o » 46 | 45 | 162 | GEORGE STRAIT A mca 42035¢ (8.98) - GREATEST HITS, VOL. 2
1 1 1 GARTH BROOKS Cam1ToL 93866° (9.98) 4 weeks at No. 1 NO FENCES" 40 32 24 52 THE CHARLIE DANIELS BAND @ EpiC 45316/CBS (8.98 EQ) SIMPLE MAN
2 3 3 5 RANDY TRAVIS wARNER BROS. 26310° (9.98) HEROES AND FRIENDS 4 | 35 | 39 5 GEORGE JONES epic 46028+/CBS (8.98EQ) YOU OUGHTA BE HERE WITH ME
3 | 2| 2 | 6 | REBAMCENTIRE mca10016(9.98) RUMOR HAS IT NEWD | 1 g{‘ﬁft‘éﬁmc‘;@gﬂg“ SHOOTING STRAIGHT IN THE DARK
4 4 4 | 77 | CLINTBLACK A rca 9668 (8.98) KILLIN' TIME 43 | 43 | 44 | 8 MICHAEL MARTIN MURPHEY WARNER BROS. 26308¢ (9.98) COWBOY SONGS
@ 8 9 51 THE KENTUCKY HEADHUNTERS A MERCURY 838 744 (8.98 EQ) PICKIN' ON NASHVILLE 44 43 10 SHELBY LYNNE ePiC 46066°/CBS (8.98 EQ) TOUGH ALL OVER
@ 7 7 43 VINCE GILL mca 42321 (8.98) WHEN | CALL YOUR NAME 45 46 | 259 | GEORGE STRAIT A mMCa 5567 (8.98) GEORGE STRAIT'S GREATEST HITS
7 5 6 77 | GARTH BROOKS A CAPITOL 90897¢ (9.98) GARTH BROOKS 46 | 33 [ 35 | 15 | BILLY JOE ROYAL ATLANTIC 82104° (9.98) OUT OF THE SHADOWS
8 6 5 10 | KEITH WHITLEY rca 52277° (9.98) GREATEST HITS 50 | — 2 JOE DIFFIE epic 46047+/CBS (8.98EQ) A THOUSAND WINDING ROADS
9 9 8 8 KATHY MATTEA MERCURY 842 330° (8.98 EQ) A COLLECTION OF HITS 48 40 3 37 HANK WILLIAMS, JR. @ WARNER/CURB 26090/ WARNER BROS. (9.98) LONE WOLF
10 | 10 | 12 | 33 | ALAN JACKSON ® arisTa 8623 8.98) HERE IN THE REAL WORLD 9 |37 |3 |1 Q;?até’?ﬁg‘;lz'éﬁaﬁi?&;j‘fs - ABSOLUTE TORCH AND TWANG
® 12 | 11 | 22 | GEORGE STRAIT @ mca6415(9.98) LIVIN'IT UP 50 | 48 | 40 | 26 | TANYA TUCKER capiToL 91821°(9.98) TENNESSEE WOMAN
1211 10 | 40 | RICKY VAN SHELTON @ cotumsia 45250 /CBS (8.98 EQ) RVS Il 51 | 42 | 41 | 88 | HANK WILLIAMS, JR. A WARNER/CURB 25834/WARNER BROS. (9.98) GREATEST HITS Iil
13 | 14| 14 5 | THE JUDDS CURB/RCA 52070%/RCA (9.98) LOVE CAN BUILD A BRIDGE @ NEWD | | | WILLIE NELSON CoLumBIa 45492¢/CBS (8.98 EQ) BORN FOR TROUBLE
14 | 15 | 15 | 32 | TRAVIS TRITT @ warneR BROS. 26094* (9.98) COUNTRY CLUB 53 |49 |50 | 12 T L NISIES(EE] PIRATES OF THE MISSISSIPPI
15 | 13 | 13 | 21 | ALABAMA @ rca52108°(9.98) PASS IT ON DOWN @ 67 | 74 | 15 | HOLLY DUNN wARNER BROS. 26173 (9.98) HEART FULL OF LOVE
16 | 16 | 72 | LORRIE MORGAN @ Rca 9594 (8.98) LEAVE THE LIGHT ON _55 47 | 47 7 ANNE MURRAY CaPITOL 94102¢ (9.98) YOU wiLL
@ 18 18 | 21 SHENANDOAH SE-UMB'A 45490/CBS (8.98 EQ) EXTRA MILE 56 | Sl 54 58 | REBA MCENTIRE @ mca 8034 (8.98) REBA LIVE_J.
18 17 17 55 RANDY TRAVIS A waRNER BROS. 25988 (9.98) NO HOLDIN' BACK 57 52 53 | 245 | ALABAMA A3RCa 7170 (8.98) GREATEST HITS ]
T 19 20 8— CARLENE CARTER REPRISE 26139*/WARNER BROS. (9.98) | FELL IN LOVE | 58 55 49 7 MERLE HAGGARD curs 77313*(9.98) BLUE JUNGLE :
20 | 20 | 19 | 16 | WAYLON JENNINGS EPIC 46104°/CBS (8.98 EQ) THE EAGLE 74 | 68 | 365 | WILLIE NELSON AZ COLUMBIA 237542°/CBS (9.98 EQ) GREATEST HITS :
21 23 21 9 VERN GOSDIN coLumBIa 45409/CBS (8.98 EQ) 10 YEARS OF GREATEST HITS 60 57 61 | 228 | RANDY TRAVIS A2 waRNER BROS. 25435 (9.98) STORMS OF LIFE |
@)| % | — | 2 | MARKCHESNUTTwca 10032098 TOOCOLDATHOME | | 61 | 5 | 55 | 15 | THESTATLER BROTHERS weRcuRy 842 516 (895 Q) MUSIC, MEMORIES AND YOU
23 21 22 5 KENNY ROGERS REPRISE 26289*/WARNER BROS. (9.98) LOVE IS STRANGE 62 | 64 73 | 3 TIM RYAN EPIC 45270°/CBS (8.98) TIM RYAN—
24 2 (2129 DaJG STONE erC 453;;' '(;as (8.98EQ) DOUG STONE 63 | 58 | 60 | 64 | MARY-CHAPIN CARPENTER CoLUMBIA 44228/CBS (8.98 EQ) STATE OF THE HEART
%5 | 2 | 28 | 11 | TEXAS TORNADOS REPRISE 26251+ WARNER BROS. (9.98) TEXAS TORNADOS NEWD | | MATRACA BERG Rca 52066+ (8.98) LYING TO THE MOON
34 | 34 | 80 KATHY MATTEA @ MERCURY 836 950° (8.98 EQ) WILLOW IN THE WIND 65 | 72 | 67 _191 RICKY VAN SHELTON A coLumla 40602*/CBS (6.98 EQ) WILD EYED DREAM
@ NEW } 1 HANK WILLIAMS, JR. WARNER/CURB 26453*/WARNER BROS. (9.98) AMERICA (THE WAY | SEE IT) 66 69 58 | 107 | RICKY VAN SHELTON A COLUMBIA 44221/CBS (ss;—o.)‘ LOVING PROOF
28 | 25 | 25 | 180 | RANDY TRAVIS A% waRNER BROS. 25568 (8.98) ALWAYS & FOREVER 67 | 61 | 57 | 39 | THE DESERT ROSE BAND mCa/CURB 42332/MCA (9.98) PAGES OF LIFE
29 | 24 | 23 | 22 | PATTYLOVELESSmca 6401 (9.98) ON DOWN THE LINE 68 | 56 | 52 | 12 | EMMYLOU HARRIS REPRISE 25791 (9.98) DUETS
I 30 | 28 I 32 )—T SAWYER BROWN Curs/CapITOL 94259-,'0,:9;):(9.-9; - GREATEST HITS NEWD 1 CHET ATKINS & MARK KNOPFLER cOLUMBIA 45307+/CBS (8.98 EQ) NECK AND NECK :
31 | 27 | 38 | 5 | HIGHWAY 101 waRNER BROS. 26253° (9.98) GREATEST HITS 70 | 68 | 5 | 335 | HANKWILLIAMS, JR. A2 = GREATEST HITS, VOLUME |
32 | 31 | 26 | 53 | MARTYSTUART mca 42312(8.98) HILLBILLY ROCK 71 | 63 | 71 | 13 | THENITTY GRITTY DIRT BAND THE REST OF THE DREAM
33 29 30 34 WILLIE, WAYLON, JOHNNY & KRIS coLumBia 45240/CBS (8.98 EQ) HIGHWAYMAN 2 72 73 56 51 RODNEY CROWELL coLumeia 45242/C8S (8.98 EQ) KEYS TO THE HIGHWAY
34 | 30 | 29 [ 168 | PATSY CLINE A2mca 12 8.98) GREATEST HITS 73 | 60 | 70 | 89 | SHENANDOAH COLUMBIA 44468+/CBS (8.98 EQ) THE ROAD NOT TAKEN
@ 38 | 33 | 115 | THE JUDDS A RCA/CURB 8318 /RCA (8.98) GREATEST HITS 74 | 65 | 48 | 54 | PAUL OVERSTREET rca9717-1(8.98) SOWIN' LOVE
41 | 37 | 37 | RESTLESS HEART RcA 9961 (8.98) FASTMOVIN TRAIN |  [(75)| REENTRY | 20 ] | WATCHED IT ALL ON THE RADIO
@D| % | 42 | 19 | BAILLIE AND THE BOYS rca 2114° 836) TaELEkE GHbGHE O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for saies of 500,000
5| — | 2| CONWAYTWITTY won ooz 030 CRAZY INLOVE | 1. & A corcaten for s o  miln s i muilion sl st b s comerlflowing the i, Al toums

e Touring with the Judds

e Former band members of
Emmylou Harris,
Lyle Lovett,
Delbert McClinton

AL

e Produced by Tony Brown

e Video on CMT and TNN

e Specially priced CD

MCA RZCORDS

© 1990 MCA Records, Inc.
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Farnham’s Success A ‘Chain’ Reaction 74

American Music Shows To Bow In Japan s

Sweden’s SGA Saved From Bankruptcy 7e

{ternationai

Domingo Down Under. Sony Classical artist Placido Domingo, second from
left, receives an award commemorating significant sales in Australia. Presenting
the award are Gill Robert, left, GM, label division, CBS Austreiia; Mike Edwards,
second from right, GM, music publishing, CBS Australia; and David Bland,
manager, classical/special marketing, CBS Australia. The award was presented
at the Sydney Entertainment Centre following Domingo’s sellout concert.

HMV Opens French Superstore
Will Compete With Virgin In Bordeaux

B BY JEFF CLARK-MEADS

LONDON—British retail chains
HMYV and Virgin, which compete for
the same customers in a dozen cities
in the U K. and Australia, now have a
new battleground: Bordeaux in
France.

Virgin opened its third French me-
gastore in the city during the sum-
mer and last week HMV joined it
with its first wholly owned outlet in
continental Europe.

Stuart Morgan, managing director
of HMV Europe, says the targeting
of the same city by the two compa-
nies is purely coincidental. “Both of
us independently found sites that we
wanted,” he says. “We compete with
Virgin all over the place so we
shouldn’t be frightened of one anoth-
er. We both accept that we will have
competition.”

HMV’s Bordeaux store has 10,000
square feet of selling space compared

CBS Records Australia Looks South For Stars
Aims To Beef Up Roster By Mining Melbourne Talent

BBY GLENN A. BAKER

SYDNEY, Australia—CBS Re-
cords Australia is looking to the
southern city of Melbourne—rath-
er than the traditional music busi-
ness capital, Sydney—to help
strengthen and develop the compa-
ny’s local repertoire base.

In the past, Melbourne has been
the breeding ground for such tal-
ent as Men At Work, Little River
Band, John Farnham, Daddy Cool,
and Skyhooks. Now, CBS manag-
ing director Denis Handlin has re-
located Peter Caswell to the city as
director of Victoria operations,
with a specific A&R assignment.

There, Caswell will be compet-
ing for signings with independent
Mushroom Records, which has had
an unobstructed first stab at area
talent for 15 years, and with Poly-
dor, recently arrived in Melbourne.

“This year, 30% of our business
has come from local repertoire,”
says Handlin, “which makes it the
best year on record for its share of
profit and sales.

‘““A strong domestic base has
been my goal since I started with
the company 20 years ago. All our
local acts are signed for the world,
and the quality of the roster is the
strongest ever. And this is talent
which can be recognized globally.”

Current CBS acts already recog-

HMYV has big plans
for the Big Apple
... See page 63

nized include Midnight Oil, whose
“Blue Sky Mining’’ album is past 2
million in international sales and is
still selling, and Craig MacLach-
lan, who cracked the U.K. charts
this year with a gold single,
“Mona.”

Prospects include Margaret Ur-
lich, a New Zealander who has
been on the Australian charts for
more than eight months with the
platinum-earning “Safety In Num-
bers,”” and the Black Sorrows,
whose third album (‘‘Harley &
Rose”) has attained platinum sta-
tus inside a month. Urlich’s man-
agement is being taken over by Pe-
ter Bond when he leaves his senior
VP post at CBS Records Interna-
tional in London later this month.

Upcoming are releases from
Daryl Braithwaite, following his
multiplatinum ‘“Edge’ album;
Noiseworks, currently writing in

Gut Expected

W BY DAVID ROWLEY

OSLO, Norway—The controversial
Norwegian levy an radio advertising
income is expected to be slashed to
5% by the end of the year. The pro-
posal is part of a package of broad-
casting legislation to be debated by
the Norwegtian parliament this
month.

An all-party committee presented
its recommendations prior to the de-
bate and has unanimously welcomed
the cutting of the levy from the cur-
rent 16%.

Los Angeles with B.A. Robertson;
and Collette, a dance/pop act
building an Asian following.

Handlin also tips the band Seven
Stories; Susan Clachair, a Bris-
bane singer who came to national
attention performing the national
anthem; and Jim Manzie, creative
hub of popular "70s act 01 '55, who
is now based in Hollywood as a
film-score writer.

“In the past, we've had periods
with one really big act, like a Men
At Work, and all the attention’s
been there,” Handlin says. “But
that’s not the way I see CBS’ de-
velopment of Australian talent [in
the future]. What I'm trying to
achieve is a wide range of success,
in different international markets,

‘by a diverse array of talent. That’s

what local A&R is really all
about.”

The broadcasting bill also contains
provision for a commercial second
television channel and advertising on
local television and is not expected to
meet with strong political opposition.

0dd-Arne Joo, general secretary of
Norsk Radio Forbund, the Norwe-
gian private radio association, says of
the reduction, “I spoke to some gov-
ernment ministers and they said it
would be operating from Jan. 1.

“With the reduction of this tax and
the new deal we have worked out on
performance royalties, stations will
only be paying between 7% and 10%

with the 16,000 square feet of the Vir-
gin outlet in the city. Bordeaux also
has one of leading French retailer
FNAC's 35 outlets.

Morgan says HMV has been plan-
ning to open in France for the past 18
months. “We decided that we wanted
to open there because the market will
grow if there is professional retailing
in it. We chose Bordeaux initially be-
cause we saw the property opportuni-
ty. We'd like to be in Paris but, equal-
ly, we'd like to be in any of the major
provincial cities in the country.”

As for further expansion in
France, Morgan says, “We have a
number of property opportunities
which we are chasing up. We’re look-
ing at all major cities in France.”

HMYV also has its sights on other
European countries but is biding its
time before investing in property and
stores. “We’re trying to evaluate how
we should enter each of a number of
markets,” Morgan says. “A number
of territories are potentially very in-
teresting to us.

“But, all markets are very differ-
ent from one another. To do the job
properly, we want to put together a
national team of local people who
know and understand their local mar-
ket. That’s a big investment and we
want to be sure we have the market
opportunity to justify doing that.
Right now, we don’t have another op-
eration up and running but in the
course of next year we will be repeat-
ing our French exercise in another
territory on the Continent.”

HMYV also plans to make a foray
into U.S. territory by year’s end, ac-
cording to Peter Herd, VP of market-
ing for HMV U.S.A. (see story, page
63).

To date, HMV’s only other repre-
sentation in continental Europe is a
joint-venture store with parent com-
pany Thorn-EMI in Denmark.

The Oct. 25 opening of HMV in
Bordeaux came a week after the
chain began trading from its third
store in the Republic of Ireland. The
new 4,000-square-foot shop in Cork in
the west of Ireland joins two existing
stores in the capital, Dublin.

In Norwegian Radio-Ad Levy

of their gross income.

‘“However, few of the 100 true
commercial stations in Norway have
satisfactory incomes, although this
will go some way toward making ra-
dio a viable proposition.”

The situation with the proposed
TV2 national commercial TV channel
is less clear cut. The legislation says
there can be a maximum of only 20%
ownership by any one interest, and
all shareholders should be Norwe-
gian. If there is insufficient interest
from the country, a maximum of 20%
may be financed from abroad.

Morgan concedes the Cork store is
not big by HMV standards, but says,
“Ireland is not a huge country. This
store is, though, far bigger than any-
thing Cork has seen so far.”

Profits Up At
Brashs Chain

SYDNEY, Australia—Brashs,
Australia’s largest retail music
chain, has posted a 21% increase
in after-tax profit for the year
ended June 30. The figure, A$9.2
million (about $7 million at the
current exchange rate), compares |
with a previous fiscal-year profit
of A$7.3 million ($5 million).

Directors attribute the im-
proved result to a 26% increase in
group sales to A$430 million ($335
million) and a 25% boost in earn-
ings before interest and tax to
A$17.7 million ($138 million). Ex-
traordinary losses included a
A$6.2 million ($4 million) write-off
of new brand names.

Apparently indicating that pop-
ular music might be “recession
proof,” the Brashs chain, which
accounts for 25% of the national
record market, achieved this
growth at a time of severe eco-
nomic difficulty in Australia, with
crippling interest rates and low
consumer confidence.

Peter Bennell, managing direc-
tor, believes that Brash Holdings
increased its market share at a
tough time by being “highly fo-
cused specialists,” and says that
even if trading conditions worsen,
sales growth will be achieved.

“We've been able to achieve
gross profit margins,” says Ben-
nell. “We opened 30 new stores
and were able to cover our over- |
heads over a much larger base.”

GLENN A. BAKER

FOR THE RECORD

A photo caption in the Oct. 20 is-
sue should have noted that Phil
Collins records for Warner Mu-
sic International on the WEA la-
bel outside of North America
and the United Kingdom/Ire-
land.

Also, a story in the Oct. 13 is-
sue on the formation of Warner
Music Vision should have noted
that Elektra International Clas-
sics is responsible for marketing
classical audio visual product in
America.
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John Famham’s ‘Chain’ Of Hits Continues
Aussie Superstar’s New Album Bows There At No. 1

B BY GLENN A. BAKER

SYDNEY, Australia—John Farnham

certainly isn’t short of music industry .

distinctions and honors. Named
“Australian of the Year” during the
country’s bicentennial (1988), the
singer has collected literally hun-
dreds of awards over the past 23
years, and has a tally of more than 25
top 40 hits.

He had the biggest domestic-sell-
ing album by an Australian and the

second-biggest-selling album overall
in this country with the 1986 million-
selling “Whispering Jack” (eclipsed
only by “Best Of Abba” at 1.1 mil-
lion). Its successor, “Age Of Rea-
son,” is the second-highest domestic-
selling album by an Australian per-
former, with sales topping the
500,000 mark.

Now, points out David Kent of the
Australian Music Report, Farnham
has achieved a new distinction that is
unique in Australia—and perhaps the

EMI Is Planted In Holland. EMI Music Worldwide executives visit the
company’s new CD plant in Uden, the Netherlands—EMI's fourth CD
manufacturing facility and its first in Continental Europe. Shown, from left, are
Richard Burkett, managing director, EMI Music Operations, Europe and
international; Jim Fifield, president/CEO, EMI Music Worldwide; and Colin
Southgate, chairman/CEO, Thorn EMI.

world.

“When his new ‘Chain Reaction’ al-
bum debuted at No. 1 nationally,”
says Kent, “Farnham became the
only artist—local or foreign—to
achieve No. 1 Australian chart status
in the ’60s, '70s, ’80s, and '90s. This is
a real piece of Oz music history.”

Farnham'’s chart career began late
in 1967 with “Sadie,” which stayed at
the summit for six weeks. Early in
1970, his version of “Raindrops Keep
Falling On My Head” was No. 1 for
seven weeks. Although he had top 10
hits in 1972, 1973, and 1980, Farnham
did not return to the top spot until his
1986-88 blitz, when he had two No. 1
albums and singles.

The “Whispering Jack’ album
spent 25 weeks at the top; “Age Of
Reason,” nine weeks. The first sin-
gles from each, “You're The Voice”
and “Age of Reason,” had a com-
bined No. 1 run of 10 weeks.

Farnham’s opening shot of 1990,
the “Chain Reaction” album, which
went straight to the top, spawned
two simultaneous top 10 singles. “It
sold 250,000 units in just three weeks
and is clearly set to pass half a mil-
lion,” says producer Ross Fraser.
“Even though there’s an economic
downturn which is depressing record
sales generally, it is outselling ‘Age
Of Reason’ at the same point from re-
lease. Those who doubted Farnham
could do this sort of business for the
third time in five years are having to
eat their words.”

“The Farnham Phenomenon,” a
tag coined in 1986-87, is back in full
swing. When he played live for 30
minutes in Melbourne’s City Square,
more than 40,000 people turned out to
witness the event.

(Continued on page 76)

STATEMENT OF OWNERSHIP, MANAGEMENT, AND CIRCULATION
(Required by 39 U.S.C. 3685)

1A. Title of Publication: Billboard
1B. Publication No. 056-100

2. Date of Filing: October 1, 1990

3. Frequency of Issue: Weekly—except the first week in January

3A. No. of Issues Published Annually: 51

3B. Annual Subscription Price: $189

4. Complete Mailing Address of Known Office of Publication: 1515 Broadway,

New York, N.Y. 10036

Complete Mailing Address of the Headquarters of General Business Offices of the

Publisher: 1515 Broadway, New York, N.Y. 10036

. Full Names and Complete Mailing Address of Publisher, Editor, and Managing Edi-
tor. Publisher: Howard Lander, BPI Communications Inc., 1515 Broadway, New
York, N.Y. 10036. Editor: None. Managing Editor: Ken Schlager, BPI Communica-
tions Inc., 1515 Broadway, New York, N.Y. 10036.

. Owner: BPI Communications Inc., 1515 Broadway, New York, N.Y. 10036, a wholly
owned subsidiary of Affiliated Publications Inc., 135 Morrissey Boulevard, Boston,
Mass. 02107. The names and addresses of persons known to own 1% or more of the
outstanding capital stock of Affiliated Publications Inc. are: Emily Taylor Andrews,
¢/o The Bank of California, P.0. Box 7629, San Francisco, Calif. 94120; Bankers Trust
Company*, 280 Park Avenue, New York, N.Y. 10017; Boston Safe Deposit and Trust
Company, One Boston Place, Boston, Mass. 02108 (for the accounts of the Margaret
Pillsbury Sorbello and the Charles H. Taylor Trusts); California Public Employees Re-
tirement System, 400 P. Street, Sacramento, Calif. 95814; CEDE & Co.*, Box 20, Bowl-
ing Green Station, New York, N.Y. 10004; Gamco Investors Inc., 655 Third Avenue,
New York, N.Y. 10017; Neuberger & Berman Pension Management®, 522 Fifth Ave-
nue, New York, N.Y. 10036; Reich & Tang Inc., 100 Park Avenue, New York, N.Y.
10017; Southeastern Asset Management Incorporated, Suite 301, 860 Ridgelake Bou-
levard, Memphis, Tenn. 38119; Charles H. Taylor, William O. Taylor, Benjamin B. Tay-
lor, Alexander B. Hawes Jr., and Davis Taylor Pillsbury, as Trustees of the Taylor
Voting Trust, ¢/o John C. Larrabee, Bingham, Dana & Gould, 150 Federal Street, Bos-
ton, Mass. 02110; William O. Taylor, Robert A. Lawrence, and Roland D. Grimm, as
trustees of the Jordan Voting Trust, ¢/o Boston Safe Deposit & Trust Company, One
Boston Place, Boston, Mass. 02108; WATTERS & Co., ¢/o Rice Heard & Bigelow Inc.,
294 Washington Street, Suite 210, Boston, Mass. 02108 (for the account of Elizabeth T.
Fessenden); and Wells Fargo Nikko Investment Advisors®, 45 Fremont Street, San
Francisco, Calif. 94105.

* Shares held in such name are believed to be held for the accounts of a number of
beneficial owners.

Known Bondholders, Mortgages, and other security holders owning or holding 1% or
more of total amount of bonds, mortgages, or other securities: NONE

9.N/A
10. Extent and Nature of Circulation

)

-3

Actual Number

Average No. Copies of
Copies Each Single Issue
Issue During Published
Preceding Nearest to
12 months Filing Date
A. Total No. Copies (net press run) 63,394 63,072
B. Paid Circulation:
1. Sales through Dealers and Carriers, Street
Vendors and Counter Sales 14,964 13,974
2. Mail Subscriptions 34,018 33,908
C. Total Paid Circulation (Sum of 10B1 and 10B2) 48,982 47,882
D. Free Distribution by Mail, Carrier or Other Means
Samples, Complimentary, and Other Free Copies 1,969 2,623
E. Total Distribution (Sum of C and D) 50,951 50,505
F. Copies Not Distributed:
1. Office use, Leftover, Unaccounted, spoiled
after printing 1,141 1,158
2. Returns from News Agents 11,302 11,409
G. TOTAL (Sum of E, F1 and 2—should equal net
press run shown in A) 63,394 63,072

—

1. Teertify that the statements made by
me abiove are correct and complete.

(signature and title of editor, publisher, business manager, or
owner) (signed) Howard Lander. Vice President/Group Publisher

COOPER/H.V.R.
INTERNATIONAL

MUSIC PRODUCTION & MARKETING

COOPER / H.V.R. Music Production &
Marketing and RENE ELLER Video Productions

are now
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Japan To Get An Earful At First
American Music Awards Goncerts

TOKYO—The first American Music Awards Concert Series will be staged
March 14-24 at the 12,000-seat Yokohama Arena in Japan, with recent Ameri-
can Music Awards winners and nominees including Whitney Houston, Kenny
Rogers, Bobby Brown, Cyndi Lauper, Steve Winwood, Donna Summer, and
Gloria Estefan. The shows were announced Oct. 17 in Tokyo by executives
from Campaign Dynamics, organizers of the event, the dick clark agency,
which booked the artists, and Kyodo, the top Japanese concert promoter and
advertising firm. The American Music Awards show, owned by dick clark pro-
ductions, has been broadcast in Japan for the past six years.

Performers To Get More Rights In Finland

HELSINKI, Finland—Improved copyright protection seems assured here
following new proposals by the Finnish government to incorporate public
performance rights into law. For the first time in Finland, producers, per-
formers, and songwriters will benefit from public performances of their
work in restaurants, discos, and shopping centers. The existing perfor-
mance rights cover only radio and TV. Similar provisions are already in
place in Sweden, Denmark, and Norway, and Finnish copyright society Gra-
mex estimates Finnish revenue from these sources (excluding radio and TV
income) at some $3 million annually. The proposed new laws would also ex-
tend protection of sound carriers from 25 years to 50 years.

KARI HELOPALTIO

London’s APRS Preps "91 Pro Audio Show

LONDON—The Assn. of Professional Recording Services will stage its
24th annual exhibition for the professional audio industry June 5-7 at Olym-
pia 2 in London. This year’s event, which was held for the first time over
three complete floors of the hall, drew more than 5,000 trade visitors. APRS
is participating at the 1991 MIDEM in Cannes (Jan. 20-24) with its own in-
formation stand, including distribution of the 1991 “Guide To Recording In
The U.K.” handbook. PETER JONES

Round Tower Serving Up A ‘Free Lunch’

DUBLIN, Ireland—Clive Hudson’s Round Tower Records has been run-
ning its first major campaign, using the slogan “Who Says There’s No Such
Thing As A Free Lunch?,” and offering consumers a free cassette titled “A
Free Lunch” when they buy any LP, cassette, or CD} from its catalog. Acts
recorded on that album include Dolores Keane, Mick Hanly, Tom Pacheko,
and Arty McGluynn/Nollaig Casey. The label kicked off the campaign with
“A Songwriter’s Concert”” at the Olympia Theater, featuring original mate-
rial by contract writers. KEN STEWART

France Sees Revved-Up Car Stereo Use

PARIS—More than 21% of the 19.6 million prerecorded cassettes sold in
France in the first half of this year were bought for in-car use, according to
a survey by the magazine “Auto Stereo.” Of France’s 20 million car owners,
80% have a radio/cassette player in their vehicle, and their preferred con-
figuration is the long-play compilation cassette. Sales of in-car CD players
increased by 260% in the first six months of this year, with 25,000 hardware
units sold. Between 150,000 and 200,000 cars in France are now equipped
with CD players, the survey finds. PHILIPPE CROCQ

Flemish Govt. Wants To Break Up Nets

BRUSSELS, Belgium—The Flemish government has accepted the anti-net-
work decree sponsored by Eric Van Rompuy of the Catholic party. Flemish
stations have six months to adapt to the rulings, which stipulate that all
stations should have different names and not operate under ‘“network
names”’ such as the 20-station Radio Contact. Stations are also banned from
airing national advertising, and at least 50% of their news broadcasts must
be relevant to each station’s eight-kilometer radius. The stations involved
plan an appeal to the State Council. MARC MAES

Austria’s Globus Intl. Expands Into Prague

PRAGUE, Czechoslovakia—Globus International, an affiliate of the Aus-
trian company of the same name, has set up an operation here, specializing
so far in local underground rock product. Later releases will feature “cult”
figures such as singer/guitarist Svatopluk Karasek and accordionist Jim
Cert, along with pop bands Garaaz, Pulnoc and Midnight. Globus is also
negotiating for international product, including five albums by Frank
Zappa.

PETER BELOHLAVEK
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VIVA ESPAN

s is an exciting time for Spain —
its calture, its new look into the
90’s and, especially its music and
entertainment. Billboard is
preparing a special showcase of the
present state of Spain as it gets
ready for a monurnental and
histaric 1992! In this issue we’ll be
takirg a look at:

SPAIN'S PLANS FOR 1992

» Sevilla World’s Fair

* Madrid’s Cultural Center

» Barcelona’s Olympics

SALES ANALYSIS

» AFYVE Charts.

» Controversy Over CD’s.

THE SALSA "BOOM” IN SPAIN
TOURS

+ Homegrown and foreign talent.

* Promoters.

« Venues.

MASS MEDIA

s New privately owned TV
statiens.

* Plus radio and press.

MUSIC PUBLISHERS

AUS MANY
OTHER
OUTSTANDING
TOPICS!

¢’ un excitante momento para
Espaiia — especialmente para su
cultura y musica. Billboard resalta

su contribucion artistica en st

edicion especial Viva Espaiia II,
preparando el camino para la
celebracion los 500 afios del
encuentro de las Americas con un
despliege de su desarrollo
comercial y turistico.

Viva Espafia I incluye:
ESPANA EN 1992
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» Olimpiadas en Barcelona
ANALISIS DE VENTAS

» Controversia del CD
EL"BOOM"” DE LA SALSA
GIRAS
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Swedish Indie
Distributor Saved
From Bankruptcy

EBY DAVID ROWLEY

STOCKHOLM, Sweden—SGA,
Sweden’s largest independent mu-
sic distributor, has been rescued
from bankruptey by construction
and property company Farrel Grup-
pen.

Farrel Gruppen, which already has
a 75% interest in CNR Records in the
Netherlands, completed the deal in
conjunction with the Swedish state
receiver. SGA, which handles 25 la-
bels including Planet, Hawk, Eagle,
Scranta, and Little Big Apple, is now
trading again after being declared
bankrupt at the beginning of Octo-
ber.

Farrel Gruppen’s Jan Ejheden has
been brought in as managing direc-
tor of the company and former MD
Kjell Jansson will take over as sales
manager. Says Ejheden: “We had to
work very fast to come up with a so-
lution, but it made sense to be in-
volved given our connection with
CNR Records.”

Ten jobs have become superfluous
as a result of the bankruptcy and
subsequent takeover.

JOHN FARNHAM

(Continued from page 74)

The one sour note of Farnham’s
hectic past five years has been
RCA/BMG’s inability to break him in
the U.S. market. “You’re The Voice”
was a top 10 U.K. hit and his success
in Europe, particularly in Germany,
has been strong and consistent.

This time around, the newly stabi-
lized company has undertaken to
work the “Chain Reaction” album
with vigor and conviction in North
America so that, 23 years after he
first tasted No. 1 success, John Farn-
ham can finally consider himself a
true global star.

HI-TECH TIE-IN

(Continued from page 48)

ees, to stories in women’s magazines
that have focused on the fact that the
six men in the band have 20 children
among them—and decline to tour
away from their families for longer
than a month at a time.

Setting out on a tour this fall,
Scrap Metal’s background helped it
get nearly $20,000 in tour support
from offices of the Australian federal
government, including the Aboriginal
and Torres Strait Islander Commis-
sion, the Aboriginal Advancement
Planning Authority of West Austra-
lia (the group’s home state), and the
Australia Council, a federal arts-
funding organization.

A television special taped by ABC-
TV in Perth is due to be broadcast lat-
er this year in Australia and simul-
cast on radio by the JJJ Network.
Footage from that shoot was shown
earlier this year at MIDEM in Cannes
and at the New Music Seminar in
New York. As a result, Scrap Metal is
expected to tour in Europe in May
and in North America next summer.
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CANADA (Courtesy The Record) As of 10/22/90 : EUROCHARTS HOT 100 10/27/90
MEDIA
SINGLES HOT 100 SINGLES
1 1 | RELEASE ME WILSON PHILLIPS SBK/EMI 1 1 | 'VE BEEN THINKING ABOUT YOU LONDON BEAT ANXIOUS/RCA
2 | 5 | SUICIDEBLONDE INXS ATLANTIC/WEA 2 | 2 | SHOWMEHEAVEN MARIA McKEE EPIC
3 3 PRAYING FOR TIME GEORGE MICHAEL COLUMBIA/CBS 3 3 TOM'S DINER DNA FEATURING SUZANNE VEGA A&Mm
4 2 UNSKINNY BOP POISON CAPITOL/CAPITOL 4 4 CULT OF SNAP SNAP LOGIC/ARIOLA
| 5 4 HAVE YOU SEEN HER M.C. HAMMER CAPITOL/CAPITOL 5 10 | SOHARD PET SHOP BOYS PARLOPHONE
6 | 6 | OOOPSUP SNAP ARISTA/BMG 6 | 5 | MEGAMIX TECHNOTRONIC ARS
7 1 UL HGHERRYEIE [WARRAKNT COLOMBIZ/CES 7 | 9 | ATOUTESLESFILLES FELIX GRAY & DIDIER BARBEVILIEN TAAR
8 | 9 | LOVETAKESTIME MARIAH CAREY COLUMBIA/CBS 8 | 14 | THE ANNIVERSARY WALTZ—PART ONE STATUS QUO VERTIGO
10 | 10| CLOSETOYOU. MAX|PRIEST weonvaam 9 | 7 |KINGSTONTORN UB40 wra
11 | 7 | VISION OF LOVE MARIAH CAREY COLUMBIA/CES L0161 {BEUEVE LY T OB N O ciic
12 13 | ROMEO DINO iSLAND/MCA 11 8 1CAN'TSTAND IT TWENTY 4 SEVEN FREAKY RECORDS/BCM
13 15 | LOVE AND AFFECTION NELSON DGC/WEA 12 11 | UCAN'T TOUCH THIS M.C. HAMMER CAPITOL
14 | 8 | TONIGHT NEW KIDS ON THE BLOCK COLUMBIA/CBS L3 B2 QIVERDAMMTICHIEIEBIDICH [MATEITLSREIME ROTY0OR
15 | 14 | HEART OF STONE TAYLORDAYNE BMG/BMG 14 | NEW| CRYINGIN THE RAIN A-HA WARNER BROS.
16 | 17 | THE RIGHT COMBINATION SEIKO & DONNIE WAHLBERG COLUMBIA/ 15 | 15 | SOCA DANCE CHARLESD.LEWIS BAXTER/POLYDOR
CBS 16 |NEW | ALITTLE TIME THE BEAUTIFUL SOUTH GOIDISCS
17 | 16 | BLACK CAT JANET JACKSON a&m/AsM 17 | 18 | HAVE YOU SEEN HER M.C. HAMMER CaAPITOL
18 | NEW | STRANDED HEART CAPITOL/CAPITOL 18 | NEw | LE JERK! THIERRY HAZARD CBS
;3 NIEZW g’:‘émi"”;gfx)%fc SLASHAWEA 19 | 20 | ICH HAB' GETRAEUMT VON DIR  MATTHIAS REIM POLYDOR
OLUMBIA/
©Copyright 1990, Billboard Publications Inc. No part of this publication ALBUMS ¢ o= 20/ | 13 [y MUS{“‘:LB;;NML:VE ROXETTE emi
may be reproduced, stored in any retrieval system, or transmitted, in any 1 1 AC/DC THE RAZORS EDGE  ATCO/WEA HOT
form or by any means, electronic, mechanical, photocopying, recording, 2 2 | INXS X ATLANTICWEA 1 1 | CARRERAS, DOMINGO, PAVAROTT! IN CONCERT DECCA
or otherwise, without the prior written permission of the publisher. 3 3 M.C. HAMMER PLEASE HAMMER DON'T HURT 'EM  CAPITOL/CAPITOL 2 2 GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, vOL. 1 EPic
4 | 4 | WILSOMPHILLIPS WILSONPHILLIPS sgK/Em 3 | 5 [ AC/DC THERAZORSEDGE artco
4 | 4 | SOUNDTRACK PRETTY WOMAN Emi
BRITAIN (Courtesy Music Week/Gallup) As of 10/27/90 5 § [ (EARIAHCRREY POl Ut o e 5 | 8 | HERBERT GROENEMEYER LUXUS ELECTROLA
6 | 5 | GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, VOL. 1 COLUMBIA/
This | Last cBs 6 6 | JONBON JOVI BLAZE OF GLORY VERTIGO
Week | Week| SINGLES 7 |1 SINE&%gﬁ%';CNE% { DO NOT WANT WHAT | HAVEN'T GOT 7 3 | IRON MAIDEN NO PRAYER FOR THE DYING EMI
1 | 4 | AUTTLETIME THE BEAUTIFUL SOUTH GOIDISCS 8 | 9 | MATTHIASREIM MATTHIAS REIM POLYDOR
‘ 1 | SHOW ME HEAVEN MARIA McKEE €pic | B [ e e o S | NEW | THE CHARLATANS SOME FRIENDLY ~SITUATION TWO
3 | NEW| UNCHAINED MELODY THE RIGHTEOUS BROTHERS VERVE/POLYDOR 2 AONIBONRIOV)_BLAZEORIGLORY sMERCORIEOLYGRAM 10 | 10 | PHILCOLLINS ...BUTSERIOUSLY VIRGIN'WEA
4 | 2 | TME ANNIVERSARY WALTZ-PART ONE STATUS QUO 10 | NEW | VAUGHAN BROTHERS FAMILY STYLE €pic/cBS o e e
VERTIGO/PHONOGRAM 11 13 | IRON MAIDEN NO PRAYER FOR THE DYING CAPITOL/CAPITOL
5 | 20 ['KINKYAFRO HAPPY MONDAYS LONDON/FACTORY 12 | 14 | NEW KIDS ON THE BLOCK STEPBY STEP COLUMBIA/CBS 12 |NEW| STATUS QUG ROCKING ALL OVER THE YEARS VERTIGO
6 | 3 | BLUEVELVET BOBBY VINTON gpic 13 | 12 | MICHAEL BOLTON SOUL PROVIDER COLUMBIA/CBS 13 | 12 | NIGHT OWLS VAYA CONDIOS BMG ARIOLA
7 | 16 | 'M YOUR BABY TONIGHT WHITNEY HOUSTON ARISTA 14 | 10 | CONCRETE BLONDE BLOODLETTING 1RS/MCA 14 | 11 | ELTON JOHN SLEEPING WITH THE PAST ROCKET
8 | 27 | TAKE MY BREATHAWAY BERLIN cBS 15 | NEW | JUDAS PRIEST PAINKILLER wEA/wEA 15 | 16 | NEWKIDS ON THE BLOCK STEPBY STEP cBs
9 | 6 | MEGAMIX TECHNOTRONIC SWANYARD 16 | 15 | POISON FLESH AND BLOOD CAPITOL/CAPITOL 16 | NEW| WESTERNHAGEN LIVE WARNER BROS.
10 | 5 | IVEBEEN THINKING ABOUT YOU LONDON BEAT ANXIOUS 17 | NEW| BLACK BOX DREAMLAND RCA/RCA 17 | 20 | SNAP WORLD POWER LOGIC/ARIOLA
11 | 7 | ICAN'TSTANDIT TWENTY 4 SEVEN BCM 18 | 20 | RIGHTEOUS BROTHERS GREATEST HITS VERVE/POLYGRAM 18 | 19 | M.C.HAMMER PLEASE HAMMER DON'T HURT 'EM CAPITOL
12 | 24 | WORKING MAN RITA MACNEIL POLYDOR 19 | 8 | ROGER WATERS THE WALL POLYGRAM/POLYGRAM 19 | 17 | ROGERWATERS THE WALL—LIVE INBERLIN MERCURY
13 | 19 | CRYING INTHE RAIN A-HA WARNERBROS. 20 | 19 | NEIL YOUNG & CRAZY HORSE RAGGED GLORY REPRISE/WEA | 20 | 13 | EROS RAMAZZOTTI IN OGNISENSO oD
i; fg :I:\EIEV‘VA(:‘J)S;:: a::E;%#:AMBME'EJ:D:Agﬁgt'ISLE RGN WESTERN GERMANY (Courtesy Der Musikmarkt) As of 10/16/90 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 10/21/9C
16 | 8 | LET'S TRY AGAIN/DIDN'T | BLOW YOUR MIND NEW KIDS ON THE SINGLES SINGLES
BLOCK cBs 1 1 | TOM'SDINER DNA FEATURING SUZANNE VEGA A&M 1 1 | BLAZE OF GLORY JON BON JOVI POLYGRAM
17 } 11 | FROMA DISTANCE CLIFF RICHARD Emi 2 | 3 | rVEBEEN THINKING ABOUT YOU LONDONBEAT ANXIOUS 2 | 4 | BUSTAMOVE YOUNGM.C. POLYGRAM
15 | 2R ESA EARE NN S STE) My ONETOVEEERTARIE IMAGE 3 | 2 | ICHHAB' GETRAUMTVON DIR MATTHIAS REIM POLYGRAM 3 | 2 | SUICIDEBLONDE INXS wea
19 | 23 | GOOD MORNING BRITAIN AZTEC CAMERA AND MICK JONES WweA 4 | 4 | CULTOF SNAP SNAP ARISTA 4 | 3 | CLOSETOYOU MAXIPRIEST VIRGIN/EMI
20 | 15 | SPIN THAT WHEEL(TURTLES GET REAL) Hi TEK 3 FEAT.YAKID K 5 |NEW| SOHARD PET SHOPBOYS PARLOPHONE 5 | 14 | JUKEBOX IN SIBERIA SKYHOOKS MUSHROOM/FESTIVAL
BROTHERS ORG 6 8 | CRYING INTHERAIN A-HA WARNER BROS. 6 7 | THUNDERSTRUCK AC/DC cBS/ALB
21 | 9 | SOHARD PETSHOPBOYS PARLOPHONE 7 | NEW| WORLD IN MY EYES DEPECHE MODE MUTE 7 | 9 | THAT'SFREEDOM JOHN FARNHAM BMG
22 | 35 | DON'TASKME PIL. VIRGIN 8 5 CLOSE TOYOU MAXIPRIEST 10 RECORDS - 8 6 KING OF WISHFUL THINKING GO WEST Emi
23 | 40 | THEOBVIOUS CHILD PAUL SIMON WARNER BROS. 9 18 | WHAT TIME 1S LOVE? KLF KLF COMMUNICATIONS 9 5 OO0OPS UP SNAP BMG
24 | 13 | FASCINATING RHYTHM BASS-O-MATIC GUERILLA/VIRGIN 10 7 | WELOVETO LOVE P.M.SAMPSON CBS 10 8 | CHAINREACTION JOHNFARNHAM BMG
o ;i :AEoTr'SH::mz:rlghz‘ocTﬂécsEoqu;::gg%/sCH215;;5/5.6 e 11 | 9 | ITSY BITSY TEENY WEENY YELLOW... BOMBALURINA F1 | 17 | HEART INDANGER SOUTHERN SONS 8wG
CARPET/POLYDOR 12 | 15 | EPIC FAITHNO MORE LIBERATION/FESTIVAL
27 14 | MORE SISTERS OF MERCY MERCIFUL RELEASE/EAST WEST 12 6 IT MUST HAVE BEEN LOVE ROXETTE &M 13 10 | UCAN'T TOUCHTHIS M.C.HAMMER EMI
28 | 17 | GROOVEIS IN THE HEART DEEE-LITE ELEKTRA 13 | 11 | SOCCA DANCE CHARLESD.LEWIS BAXTER/POLYDOR 14 | 13 | VISION OF LOVE MARIAH CAREY css
e e s 14 | 16 | HAVE YOU SEENHER M.C.HAMMER capiToL 15 | 11 | JOEY CONCRETE BLONDE LIBERATION/FESTIVAL
il s M T 15 | 10 | UCAN'T TOUCH THIS M.C.HAMMER capoL 16 |NEW{ MISS DIVINE ICEHOUSE REGULAR/FESTIVAL
32 | NEw | wair FOR THAT DAY GEORGE MICHAEL EPIC 16 | 13 | WHAT'S A WOMAN VAYA CON DIOS BMG ARIOLA 17 | 12 | LAY DOWN YOUR GUNS JIMMY BARNES MUSHROOM/FESTIVA.
) 17 | 12 | KINGSTON TOWN UB40 VIRGIN 18 [ NEW| BOUND FOR GLORY ANGRY MUSHROOM/FESTIVAL
33 | NEW | YOU GUTTA LOVE SOMEONE ELTON JOHN ROCKET/PHONOGRAM
34 | 28 | BE TENDER WITH ME BABY TINA TURNER CAPITOL 18 | NEW | LOVE IS SUCH A LONELY SWORD BLUE SYSTEM HANSA 19 | 20 | LOVE WILL LEAD YOUBACK TAYLORDAYNE BMG
35 | NEW | I'M DOING FINE JASON DONOVAN Pwi 19 | 14 | VERDAMMT ICHLIEB DICH MATTHIAS REIM POLYGRAM 20 | NEW| LILYWASHERE DAVID A STEWART FEATURING CANDY DULFER
36 | NEW | SOMETHING TO BELIEVE IN POISON ENIGMA/CAPITOL 20 | NEW| THE INVISIBLE MAN DANCE WITH A STRANGER  RCA ALBTJ(;'S
37 | NEW | LOVE WILL NEVER DO(WITHOUT YOU) JANET JACKSON A&M ALBUMS y el
38 | 25 | HEAVEN THE CHIMES css 1 1 | HERBERT GRONMEYER LUXUS EMI/ELECTROLA PARNERIBROS.
39 | 1£ | PICCADILLY PALARE MORRISSEY +mv 2 | 2 | MATTHIAS REIM MATTHIAS REIM PoLYGRAM 2 | 1 | JOHNFARNHAM CHAINREACTION BmG
400[Fa=y | ERESOKER, ITEVEMITLER BARDNCARTOL 3 | 3 |((WESTRRNHASEN ILIVEs Hen i : ::I:E'g::g: Zfs,::fv)ﬂ?ﬁsnJ.“i:fooz"l’é?lmv THE ULTIMATE
ALBUMS 4 10 | AC/DC THE RAZORS EDGE ATCO/EAST WEST COLLECTION FESTIVAL ’
1 | NEW/| PAULSIMON THE RHYTHM OF THE... WARNER BROS. 5 | 3 | SOUNDTRACK PRETTY WOMAN Emi 5 | 3 | AC/DE THE RAZORS EDGE CBS/ALS
2 | 2 | STATUSQUO ROCKING ALL OVER THE YEARS VERTIGO/PHONOGRAM 6 | 4 | CARRERAS, DOMINGO, PAVAROTTI INCONCERT DECCA 6 | 2 | JONBONJOVI BLAZE OF GLORY/YOUNG GUNS !l POLYGRAM
3| 3 Lucg\éﬁcz%moggymcmo DOMINGO/ JOSE CARRERAS IN 7|7 :ums PRIEST PAINKILLER cBS 7 | 17 | CARRERAS, DOMINGO, PAVAROTTI INCONCERT POLYGRAM
4 | 1 | THECHARLATANS SOME FRIENDLY SITUATION TWO 8 | & |JONBONIOVI BLAZEOFGLORY veRTIGO 8 | 9 | TAYLORDAYNE CAN'TFIGHTFATE MG
9 | 9 | GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, VOL. 1 EPIC o | 20 | CATSTEVENS THE VERY BEST OF POLYGRAM
2 |8 BHEISRADOWST RERLECTIONEROMCGVER/EOLYDOR 10 | 13 | FLPPERS SIEBEN TAGE SONNENSCHEIN DINO
6 7 MICHAEL BOLTON SOUL PROVIDER CBS 10 8 MARGARET URLICH SAFETY IN NUMBERS c¢BS
7 | 4 | GEORGE MICHAEL LISTENWITHOUT ... epic 11 | 12 | DAVID HASSELHOFF CRAZYFORYOU BmG 11 | 7 | GARYMOORE STILL GOT THE BLUES VIRGIN/EMI
8 |NEW| ZZTOP RECYCLER WARNER BROS. 12 | 8 [ VAYACONDIOS NIGHT OWLS arioLA 12 | 11 | THE BLACK SORROWS HARLEY & ROSE cBS
9 | NEW| MORRISSEY BONADRAG HIS MASTERS VOICE 13 11 | CHRIS DE BURGH LIVE FROM DUBLIN—HIGH ON EMOTION a&m 13 6 SOUNDTRACK CHINA BEACH—MUSIC AND MEMORIES EmI
10 | NEW | LED ZEPPELIN REMASTERS ATLANTIC L]l LAu(IRHICCOLLINS: - BUNSFRIOUSLY we 14 | 14 | MIDNIGHT OIL BLUE SKY MINING c8s
11 | NEW| RIDE NOWHERE CREATION 15 | 15 | ERSTE ALLGEMEINE VERUNSIC NEPPOMUKS RACHE EMi ELECTROLA 15 | 12 | GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, VOL.1 ¢35
12 | 5 | VAN MDRRISON ENLIGHTENMENT POLYDOR 16 | NEW| NEW MODEL ARMY IMPURITY Em 16 | 10 | SOUNDTRACK PRETTY WOMAN Emi
13 | 6 | INXS X MERCURY/PHONOGRAM 17 |NEW | DEPECHE MODE VIOLATOR MUTE 17 | 13 | VAN MORRISON THE BEST OF VAN MORRISON POLYGRAM
14 | 10 | ELTON JOHN SLEEPING WITH THE PAST ROCKET/PHONOGRAM 18 | 18 | WILDECKER HERZBUBEN HERZILEIN HANSA/ARIOLA 18 | 15 | MARIAH CAREY MARIAH CAREY cBS
15 18 | M.C. HAMMER PLEASE HAMMER DON'T HURT 'EM caPITOL 19 16 | SNAP WORLD POWER BMG ARIOLA 19 16 | FAITH NO MORE THE REAL THING LIBERATION/FESTIVAL
16 | NEN | JULIAN BLégF!D WEBBER/R.P.0. LLOYD WEBBER PLAYS LLOYD 20 | 17 | EROS RAMAZZOTTI IN OGNISENSO DDD 20 | NEw| JOE COCKER JOE COCKER—LIVE LIBERATION/FESTIVAL
W PHILIPS
17 | 39 | GENEPITNEY BACKSTAGE-GREATEST HITS AND MORE POLYDOR JAPAN (Courtesy Music Labo) As of 10/15/90 NETHERLANDS (Courtesy Stichting Nederiandse Top 40) As of 10/19/90
18 | S | IRONMAIDEN NO PRAYER FOR THE DYING EMI
19 | 17 | TINA TURNER FOREIGN AFFAIR CAPITOL SINGLES SINGLES
20 || TR INCIANNAD, ANAME == 1 1 | EASYCOME, EASY GO, B'Z BMG 1 1 | VERDAMMT ICH LEIB DICH MATTHIAS REIM MERCURY
21 | 12 | BETTY BOO BOOMANIA RevTHM KNG 2 | NEW/| LOVE WAY YUTAKA OZAKI CBS/SONY 2 | 6 | THEJOKER STEVE MILLER BAND CAPITOL
22 | NEW | STARINC SYNTHESIZER GREATEST ARCADE 3 | 2 | TIMETOCOUNTDOWN TMN EPIC/SONY 3 | 2 | rVE BEEN THINKING ABOUT YOU LONDON BEAT ANXIOUS
23 | 15 | PHILCOLUINS ...BUT SERIOUSLY vIRGIN 4 | 6 | BESTENDANK HIROSHI TAKANO TOSHIBA/EMI 4 | 8 | HAVE YOUSEEN HER M.C. HAMMER CAPITOL
24 | 40 | THE DRIFTERS THE BEST OF BEN E.KING & THE DRIFTERS TELSTAR 5 3 KOKUHAKU MARIYA TAKEUCHI mMmG 5 5 | SUICIDE BLONDE INXS MERCURY
25 11 | ADAMSKI DOCTOR ADAMSKI'S MUSICAL PHARMACY CBS 6 4 ODORUPONPOKORIN B.B. QUEENS BMG/VICTOR 6 3 NAH NEH NAH VAYA CONDIOS aRIOLA
26 | NEW | MICA PARIS CONTRIBUTION 4&8/istanp 7 | NEW| INOCHIHATERUMADE UNICORN CBS/SONY 7 | 4 | TONIGHT NEW KIDS ON THE BLOCK cBS
27 | 23 | HARRY CONNICK JR WE ARE INLOVE CBS 8 7 DREAM ON DAKISHIMETE LINDBERG TOKUMA JAPAN 8 7 CULT OF SNAP SNAP LOGIC RECORDS
28 31 | ELECTRIC LIGHT ORCHESTRA THE VERY BEST TELSTAR 9 |NEW | MONEY BAKUFU-SLUMP CBS/SONY 9 | NEW | SHOW ME HEAVEN MARIA MCKEE EPIC
29 | 24 | NEW KIDS ON THE BLOCK -STEF’ BY STEP c¢BS 1o 5 WARASHI NI TSUITE SHIZUKA KUDO PONY CANYON 10 | NEW | MUST BEE THE MUSIC KING BEE TORSO
30 | 13 | DEACONBLUE OOH LASVEGAS CBS ALBUMS ALBUMS
31 21 | ROXETTE LOOK SHARP &mi 1 | NEW| CHISATO MORITAKA KOKONTOUZAI WARNER/PIONEER 1 2 VARIOUS ARTISTS TOUR OF DUTY MAGNUM
32 | 25 | PROJECTD SYNTHESIZER 2 TELSTAR 2 |NEW| THE ALFEE ARCADIA PONY CANYON 2 1 TOTO PAST TO PRESENT cBS
33 | 15 | AC/DC THE RAZORS EDGE ATCO/EAST WEST 3 | NEW | LA-PPISCH MAKE vCTOR 3 |NEW| BZN HORIZON MERCURY
34 | 22 | MARIAH CAREY MARIAH CAREY CBS 4 1 HISEAKI TOKUNAGA JUSTICE APOLLON 4 | NEW| LONDON BEAT IN THE BLOOD Rca
35 | 13 | CARON WHEELER UK BLAK RcA 5 | NEW| YOUSUIINDUE HANDSOME BOY FORLIFE 5 | NEW| JAMES LAST INHOLLAND2 POLYDOR
36 | 37 | LUCIANO PAVAROTTI THE ESSENTIAL PAVAROTTI DECCA 6 | 3 | SOUTHERN ALL STARS INAMURA JANE VICTOR 6 | 3 | GEORGE MICHAEL LISTEN WITHOUT PREJUDICE.VOL.1 EPIC
37 | 20 | THEPOGUES HELL'SDITCH POGUE MAHONE 7 |NEW| RIEMIYAZAWA CHEPOP CBS/SONY 7 | 6 | PHILCOLLINS ...BUT SERIOUSLY wEA
38 | 28 | WILSON PHILLIPS WILSON PHILLIPS sBK 8 | 2 | KAORUKOHIRUIMAKI DISTANCE Tk 8 | 4 | PAVAROTTI, DOMINGO, CARRERAS INCONCERT pECCA
39 | 32 | JANET JACKSON RHYTHM NATION 1814 A&M 9 | 4 | UNICORN KEDAMONO NO ARASHI CBS/SONY 9 | 10 | INXS X MERCURY
40 | 27 | PREFAB SPROUT JORDON:THE COMEBACK KITCHENWARE 10 |NEW | AS.AP. BOY FRIENDS, GIRL FRIENDS coLUMBIA 10 5 VAYA CON DIOS NIGHT OWLS arioLA

BILLBOARD

NOVEMBER 3, 1990

77




SERVICES

FROM THE USA-AIR FREIGHT
Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:

Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.
POB 665, JFK Airport, NY 11430, U.S.A.
Fax: 718-917-6434
Ph: 718-656-6066, TIx 425628

COMPUTERS

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, NY,NY 10036.

Cancellations must be in writing and mailed to the Classi- |
fied Department. ‘

Billboard
Classified Action Mart

To order an ad...check the type of ad you want...
[J Regular Classified: $3.25 per word. Minimum order $64.00.

15% agency commission applicable only on ads of 2" or
more running 2 consecutive weeks.

Call Jeff Serrette NY State - 212/536-5174

Outside NY State - toll free-800/223-7524

O Display Classified: 1 in./1x $102.00 - 1 in./4x $95 per in./ oy

12x $88.00 per - 1 in./26x 385 per = 1in./52x $69.00 per. | e orove™  rol syste™
CJReverse Ad $10.00 additional charge e e e C e I MASTERING IR ‘_“ee“xoﬂ °°'ds\ores.
O Box number/address $6.50 for handling. Only regular mail **REAL ESTATE TO THE STARS** I -nﬂ)lmuu - ana- ww for ¥ "

forwarded - tapes not acceptable.
0 Position Wanted - $50.00 per inch

For advertising information call Chick Walker

1(800) 950-1018 - In NY (212) 536-5284 Trak Systems

| COMPLETE CD AND CASSETTE PRODUCTION

call for more information

I . OHGITEL HELISE |5 800-942-3008

= igggg_ggzgg_gg;_‘ in./26x $5ﬁi° = Get satisfied through classified! | FORTHOSE WHOHEAR THEDIFFERENCE = o)
———————————————————————— N GRAPHC DESIGN ART STUDO B [ oy g1 MAKES T EASTS
Forsate— Wrorsae  Wrmewanten i e e

FOR THE RECORD AND

I PERSONALIZED EXPERT SERVICE NI

While other people are raising their
prices, we are slashing ours. Major label
LP’s, Cassettes and CD's as low as 50¢.
Your choice of the most extensive list-
ings available.

For free catalog call (609) 890 6000
FAX: (609) 890-0247 or write
Scorpio Music, Inc.

Post Office Box A
Trenton NJ 08691 0020

OUTSTANDING SELECTION
AT BARGAIN PRICES
Budget/Midline/Cutouts, Gospel,
Blues, Jazz, MORE, etc.
LP's/CASSETTES/CD's
Serving independent outiets, rack jobbers, flieamarkets
Free Catalog — Dealers only!
A.B.A. Record Dist.
175 Main St., Lodi, NJ 07644
(201) 471-6543 Fax # (201) 471-7065

**USED MOVIES & NINTENDOS** |
BOUGHT AND SOLD
All quantities, Ratings
| Specializing in Store
IAAA Openings & Buyouts
|

VIDEO DISTRIBUTORS, INC
] U.S. 800-220-2200

FAX 215 638 0770

CARIBBEAN ARTS
Largest selection of Reggae merchandise Irie t-
shirt - leather African pendant rasta caps - knit-
ted rasta belts - red, gold, green shoelaces -
kente hats - much more!! Call or write for color
catalog.

(212) 598-9100

Nichelas Neveity Sales, inc.
864 Broadway, New York, NY 10003
DEALERS ONLY

CD’S AVAILABLE
Along with 1,000’s of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

WATCH REPLICAS

LOWEST NATIONWIDE

M Exact weight & color !!!
" Warranty "' 18 KT goldplated
(404) 963-3USA

Retail Shrinkwrap System
ONLY $279.95 complete!

Stop wasting valuable return privieges and los-
ing sales on unwrﬂpped merchandise. The
SHRINKMASTER™ wraps LP's CD's
Tapes, POSTERS and more! Per-
formance Dist., 2 Oak Street, New
Brunswick, NJ 08901-0156 Tk 201-
545-3004 Fax:201-545-6054

Psychedelia - Heavy Metal « Punk * Jaxx * Blues - R&B »
. o
s Campus Records 3
< .
Wh tributor
3 . IMPORT o
[ . . a
z 878 Albany Shaker Road 8
s Lamam, N Y 12110 EXPORT %
£ 518)783 6696
3 {518)7B3-6753 FAX g
. x
£ For a Unique Blend of Indepentient und .
. Muajor Labe! Closeouts and Oversiocks 2
i 2
£ L]
= o |BISNPU » MYD - aEBBay . IMU04II9] . GOuEq] .

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
7925 N.W. 66th St., Miami, FL 33166
(305) 591-2188 DEALERS ONLY

BEAUTIFUL GIRLS MODEL sexy lingerie, etc. Pack-
age of photos and info on models $6.00. Info only
$2.00. New tmages, P.O. Box 117, Dept. B, Newl-
fano, LA 71461

ALBUMS — CASSETTES — CD’S

At the Best Prices
Major Label overstocks and de-
letes. Send for our free 100 page
catalog.
Dealers Only
| Foreign customers and fleamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

COLLECTIBLES

ADVERTISING SALES

BILLBOARD MAGAZINE
WEST COAST

Billboard Magazine is now seeking
resumes from individuals with expe-
rience in ad sales and/or the music
business. Please NO PHONE
CALLS.

Send coverletter and resume to:
Box #7865
Billboard, 1515 Broadway
New York, NY 10036

RADIO — PD — TRADITION-
AL BLACK GOSPEL FORMAT
AM STATION. SALARY NE-
GOTIABLE. EXPERIENCE iS
A MUST. MUST SEND RE-
SUME TO:
POST OFFICE BOX 69
MEMPHIS, TENNESSEE 38101

SERVICES

SAVE YOUR TURNTABLE
Choose from over 100,000 out-of-print, current
& collectibles. We buy and sell more records
than “Anyone’!

o LP's ®45's e Cassettes ®CD's
Mail order is our specialty
RECORD GEMS

545 Central Ave., Cedarhurst. NY 11516
(516) 295 GEMS (4367) FAX (516) 295 4370

HELP WANTED

FASHION MODEL (MANH)
Pose for fashion photos for magazines, advertising
& TV. Model garments & accessories for magazines
& TV. Regs. 1 yr. exp. in job offered or 1 yr. exp. as
high fashion photography model with exp. making
cover girl, photos for major fashion magazine. Sal
$219.44/hr, 8-30 hrs/wk. Resume in dupl. to:

BB #638
RM. 501, One Main St.
Brookiyn, NY 11201

SOUTHEAST REGIONAL

SALES MANAGER RAPIDLY
GROWING NATIONAL
INDEPENDENT DIST. VIDEO
AND AUDIO

REGIONAL EXPERIENCE
DESIRED AN OUTSTANDING
OPPORTUNITY.

BB #7874
Billboard Magazine
1515 Broadway, New York, NY
10036

SPECIALIST LABEL
WITH MAJOR DISTRIBUTION AND OVER A DECADE
OF HEALTHY GROWTH SEEKS GENERAL MANAGER
WITH AT LEAST 7 YEARS EXPERIENCE IN SALES,
MARKETING, RADIO PROMOTION, PUBLICITY AND'
MANUFACTURING. PLEASE LIST EXPERIENCE IN
EACH CF THE ABOVE AREAS AND SALARY RE-
QUIREMENTS.
BOX #7873
BILLBOARD MAGAZINE

1515 Broadway. New York. NY 10036

Bliiboard Directories are what you might catt
Baslc Tools. They are, in fact, the main
sources of vital information for the entire
Entertainment Industry.

Blllboard's annual directorles are constantly
in use, year after year, and people who rely
on them know how important they are in do-
Ing business eftectively.

Order any one or all of the directories today!!

Internationat Tatent & Touring Direcotry —
The source for U.S. and international talent.
booking agencies. facilities, services and prod-
ucts. Used by everyone who buys and books
talent—promotes and manages tours.

International Buyer’'s Guide — The World-
wide Music and Video Business-to-Business Di-
rectory. Listings include name, address, phone
number and marketing information of record
companies, music publishers, distributors, ac-
cessory manufacturers and suppliers. Also
manufacturers and wholesalers of hardware.
software and accessories for Compact Disc.
Video Disc, Video Cassettes and Video Games.

Country Music Sourcebook — Radio stations.
performing artists, booking agents, personal
managers. recording companies and more.

Internationat Recording Equipment and Stu-
dio Directory — Up-to-date statistics on pro-
fessional recording equipment, recording stu-
dios, recording studio equipment usage.

Internationat Directory of Manufacturing &
Packaging — for the Record. Audio & Video
Tape Industries. Professional services and sup-
plies for record and video manufacturers, audio
and video tape manufacturers, video program
suppliers and buyers, video music producers
and production facilities.

Call: Jeft Serrette
1-800-223-7524 (Out of State)
212-536-5174 (Locat)

Ask for prices ..

ATTENTION ARTISTRY ACTS
Viking Internationat Records and its mass merchandising
subsidiary, The Easy Music Sales Network. is expanding
its artistry roster in the tollowing divisions. Rock-n-roll,
Country, Black, Gospel and Bluegrass. Singer/songwrit-
ers welcomel Bands, groups and single artistry submit
demo tape, promo packs, etc. to:

THE EASY MUSIC SALES NETWORK

P.0. BOX 634, DICKSON. TN 37055
ATTN: AGR DEPARTMENT
615-441-2929

“OUR CLIENTS LOVE US, YOU SHOULD KNOW US™

MS. JULIE DIAMOND—Personal stress reduction
encounters at your Manhattan location or arrange-
ments made. (212) 458 3888.

I 212-333- 5950
101 WEST 57th STREET, NEW YORK. N Y. 10013

fgpwpsos Kb

PROFESSIONAL

1-800-468-9353

»

* K K

AUDIOPHILE
QUALITY

* CASSETTE DUPLICATION

Finest European Equipment
Studer and Lyrec HX-Pro

| - DMM LP MASTERING

* LP & 7" PRESSING

* COMPACT DISCS

* GRAPHICS PACKAGES
* DIGITAL STUDIO

CD Master Tapes
Neve DTC/Sony Digital Editing

Europadisk, Ltd.
75 Varick Street, New York, NY 10013
(212) 226-4401 = FAX (212) 966-0456

The Professional Edge in

Cassette Duplication

Each order
custom personalized
to fit your budget

and your total needs
High speed - Realtime

& DAT Re&:oﬁon
|ORAN
1-800-633-0455

Cali For Free Sample

NAIRD

DISC NIAKERS

MONEY SAVING PACKAGES
COMPLETE MANUFACTURIN

CASSETTES, S

s, LP'S ds 5

DESIGN DEPT.

A X AAA A A A A A A AR

B DISCO & STAGE B
* LIGHTING/AUDIO *
* Mirror Balls, Pin Spots, Rain Lights, %

% Chasers, Portable DJ Gear, Club %

Lighting, etc. *

: WHOLESALE PRICING AVAILABLE :

« Farralane Enterprises, Inc. «
* 166 Central Ave. *
* Farmingdale, N.Y. 11735 %

Fax (516) 752-8781 :
(516) 752-9824 w & %

« Singke and muit-store retad THE #1
systems CHOICE OF

* One stop/wholesake/distibu- . THE #1
ton packages RETAILERS

* Over 10 years of industry
M’J\

experence
* Database inciuoed
« inventory Controi

* State-ol-the-art barcode

apphcahons © Pont OFf Sake
* Custom systems and consuft * Video Rental
ng ServCes * Accounting

* Portabie Scanning * Returns

For more informaton on how we Can heip your wholesale
or retail operation call of wie

YOUNG SYSTEMS LIMITED
6573 Jones Mill Court Suite B Norcross GA 30092 J
404/449-0338
R

INSTAFIND
RECORD SHOPS: IF YOU HAVE
ACCESS TO AN I1BM COMPATI-
BLE PERSONAL COMPUTER
CALL US FOR A FREE DEMO-
FLOPPY OF INSTAFIND. THE
NEW-AGE INFORMATION SYS-
TEM FOR RECORD SHOPS
WHERE YOU CAN FIND THE SPE-
CIAL DEALS AND STAY ON TOP

OF ALL PRODUCTS OUT

IN FLORIDA AND
FROM OVERSEAS CALL
(305) 442-2122FAX (305) 442-3313
(800) 825-7920

The #1 Software Hit in Record
Stores Across the Nation

Complete Family of Software}

Systems for Record Stores |
from Single Stores to Chains
Your One Stop Record Store Software and

Computer Hardware Company

MUSICWARLE USA MUSICWARE EUROPE

33T Royal T Saxony House

Saite 1114 Easthampnett, Chichester
‘ Dallas. TX 75230 Sussex, Ingland POIS OfY
| (214) 692-6552 UK (0243) 775419 1
| (214) 3693840 FAX UK (0243) 776327 FAX

ROCK AND
FILM STAR
CALENDARS AND

Tear Out Poster Books Imported From
England. Available Immediately.
Phone April at 1 (800) 535-8013 or
(213) 441-9207 FAX (213) 441-9202,

FIXTURES

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Compiete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floor Plans at no cost or obligation.

1-800-433-3543

Ask for Ken Cohen
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NOVELTIES

TAPES

DON'T LOOK ANY FURTHER
ZMACHARS POSTER, INC. IS YOUR COM-
PLETE ONE STOP FOR MUSIC RELATED
MERCHANCISE. GREAT SERVICE AND SE-
LECTION. FOSTERS, T-SHIRTS, PATCHES,
ETC. WE HAVE WHAT yOU NEED!

CALL U5 NOW!
8181 NL.W. 91 TERRACE, BAY #6
MEDLEY. FLA, 33166
PH (305) 884-2238 FAX (305) 888-1924

L ]

IMAGINE

A Tribute to John Lennon
Poster Signed & Numbered
18" x 24" $20 + $3.75 S/H

© Rigler Productions
1001 Bridgceway, #70%, Sausalito, CA 94965

B00-553-6367

POSTER3 e POSTERS e POSTERS
BUY DIRECT FROM MANUFACTURER
LERGEST SELECTION IN THE USA

ROCK ‘N’ ROLL o FIN-UPS o SPORTS o
CARS o FLOCKED o DCOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 713-441-5500)

WENTEQPRISES, INC

102.05 ATLANTIC AVENUE
RICHMOND FILL, N.Y. 11418
DEALERS ONLY

TAPES

TDK’s NEW
SM
CASSETTES:
“IT’S ABOUT
TIME”

® Now available n 10,20,30 and 60
minute h2ngths.

e Superor high bias cassette for
studio ad demo recordings.

e Uses top-quality SA tape pancake
for fow noise and wide dynamic
range.

Ask for our new A/V catalog.

EJ SONOCRAFT

360 Wes' 31st Street
New York, NY 10001
TEL. (212) 760-9300
FAX (212) 564-9488

CUSTOM AUDIO/VIDEO

"PERFECT DEMO LENGTHS™
® TDK Audio/Video Cassettes
* DAT Cassettes
* Ampex Mastering Tape
s Empty Reels & Boxes
* Noreico & Sof* Poly Boxes
® Audio/Video £lbums
® Cassette Labeis s insert Cards
¢ Endless Cassettes
*C-0%s ® Splicing Tape
* AGFA, BASF & Magnetic Media
Audio Tape (Pancakes)
“Celebrating our 25th year

Call tcday for our fr«e catalog and price i)

AUDIC PRODUCTS NC.

DOL

@—‘RECQRDING INDJSTIVVSUPPUES e)

4212 - 1&th AVENUE @ BROOKLYN, NY 11219
or cali: 1-300-221-6578
212-516-CALL ='718-435.7322
FAX 718-653-2589® MC/VISA ACCEPTED

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, towest prices, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000

TALENT

TALENT WANTED

ALL TYPES FOR
WORKING DATES
AND RECORDING

CONTRACTS. SEND

PROMOTIONAL

MATERIAL TO:

7325 W. IRVING PARK RD.
SUITE 123
CHICAGO, IL 60634

LOOKING FOR A RECORD DEAL
OR RECORD PROMOTION

SEND TAPES OR CALL:

ALEX GREENE & ASSOC.
27380 GRATIOT AVE.
ROSEVILLE, M| 48066
or Call (313) 779-0207
or Fax (313) 779-2565

VIDEO

A MediaVision

{ X FILM & VIDEO PRODUCTION
PLANNED, BROADCAST
SHOT, QUALITY
EOITED, y EXCELLENT
DELIVERED. PRICE.

New York (718) VISIONS (718-847-4667)
Los Angeles (213) PROOUCE (213-776-3823)

GOLDEN OLDIES

Original out-of-print albums and singles. All
types of music. We speciaiize in records
from the 50's, 60's, and 70’s. Largest
selection. Write for free catalog.
HAVEMEYER PARK RECOROS
P.O BOX 32B
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

REALESTATE
TOTHESTARS

METRO NEW YORK - 10 Minutes Away

Spectacular architect-designed loft
condo: 3,000 sq. ft. - dramatic 40 ft.
ceilings. Downtown Jersey City; Ham-
ilton Park Historic Area. Private park-
ing. Sale by owner:

(201) 659-8614

SAN FRANCISCO BAY AREA
Separate Professional Recording Studio
Plus 4 bedroom, 2 bath mini-mansion in ex-
cellent condition. In a popuiar neighborhood
just off Lake Merritt in Oakland. 20 minutes
to SF. For sale at only $389,500.

Call Jim at PRUDENTIAL LANDMARK R.E.
(415) 420-8484/436-3821 Eves.

CANADA Im

Celine Dion Nixes Felix Award

Declines Quebec’s ‘Anglophone’ Honor

EBY KIRK LaPOINTE

OTTAWA—Celine Dion has won 15
Felix awards—the French equiva-
lent of the Juno music award—but
Oct. 21 she stunned the Quebec mu-
sic industry by taking the stage and
declining one. Anglophone artist of
the year, she said, just was not ap-
plicable.

Sure, Dion has worked hard to
master English, and her first all-En-
glish album, “Unison,” is platinum
in Canada and getting worked by
Columbia abroad. Sure, she has
been on “The Tonight Show,” been
produced by David Foster and
Christopher Neal, and made every
attempt to emulate her idol, Barbra
Streisand.

But, she said at the televised cere-
monies, “I'm not an anglophone art-
ist and the public understands
that.” Apparently, the Quebec in-
dustry trade group, ADISQ, didn’t.

Dion believes the award should be
changed to honor Quebec artists

who distinguish themselves interna-
tionally. Her manager, Rene Ange-
lil, says there was hardly any ad-
vance notice that Dion was going to
score the award. ADISQ chief An-
dre Menard agreed the incident was
regrettable, but said Dion’s record
label had been aware of the award.
But Dion's delicate moment—and
the silly joking about it later by the
comedy troupe Rock et Belles
Oreilles—was the only downside to
an otherwise worthy event. Year af-
ter year, the bravest music in the
"80s has come from Quebec, and the
industry has rebounded from its
deathbed to the picture of health.
Big winners this year: the pop-
rock trio Les B.B., who took group-
of-the-year, album-of-the-year, and
best-pop-rock-concert awards; Roch
Voisine, for best-selling album and
the francophone artist who distin-
guished himself best outside of
Quebec; UZEB, which shared the
out-of-Quebec award with Voisine
and took best jazz album for “Club

de UZEB”; Laurence Jalbert, for
best newcomer and for her video,
“Tomber”’; Rock et Belles Oreilles
for best comedy show and album,;
and Kashtin, for best debut album
and best country or folk album.

Meanwhile, the late Gerry Boulet
was honored with best-song-of-the-
year honors for “Un Beau Grand
Bateau.”” Mario Pelchat was top
male vocalist, while Joe Bocan was
top female vocalist.

Other winners: Jim Corceran as
composer of the year; “Nelligan” gs
top popular show; Philippe Lafon-
taine as most popular French artist
from outside Quebec; “Rhapsody In
Blue—An American In Paris” by
Louis Lortie and L’Orchestre Sym-
phonique de Montreal as best in-
strumental work; and “Prckofiev,
Tchaikovsky, Kabahevsky” by An-
gele Dubeau and L'Orchestre Sym-
phonique de Kiev as best classical
album.

MuchMusic Net Has Much Video, Too

OTTAWA—John Martin would like
record companies to get the mes-
sage: MuchMusic Network involves
video, so don'’t treat it like radio.

The 7-year-old Canadian music
video network now (thanks to Mar-
tin's continual tweaking) is indelibly
established, increasingly well-
watched, and (for the time being,
anyway) comfortably ensconsed on
basic cable service.

So why, oh why, Martin asks,
can’t the network get some respect?
More precisely, why can’t record
companies stop dealing with its
needs as if they do not differ from
those of a radio station?

“We tend to get serviced like ra-
dio,” says Martin, director of music
programming at MuchMusic. “We
don’t get the information we need,
and we get handed out clips the way
that a secondary radio station gets
its singles in the mail.”

What Martin means is that the
specific needs of a video outlet—in-
formation on the making of the clip
and extra footage for the myriad
other uses that could be made of an

| artist—aren’t even taken into con-

sideration.

Here, after all, he says, is a net-
work largely acknowledged as a
breaker of music in Canada. More
than a few domestic artists have
had their careers kick-started, and
more than a few foreign artists
have had their records succeed in
Canada when they didn’t elsewhere,
due to MuchMusic’s sharp ears and
eyes for a good clip.

“But how much would it cost a re-
cord company to do a ‘B’ roll on a
shoot for us?”’ asks Martin. “We
could help more, if we were given
more to work with. Think of all the
ways we could weave that into our
service, for news and promos and
specialty shows and interviews.”

Of course, specialty shows are
things MuchMusic has in abun-
dance—metal, country, black, ex-
perimental, a game show, a travel-
og, a regular concert—so much so

that Martin says the saturation
point has been reached.

It has been reached with the addi-
tion this season of a Saturday dance
show, “Extendamix,” a compelling
program fronted by Master T that,
“with our usual timing, should have
been done before,” Martin laments.

“Combat de Clip” is a battle of
the bands on video, originally done
on the French-language MuchMusic

equivalent, MusiquePlus, now be-
ing done on the English station “be-
cause our phone lines can finally
withstand the viewer calls,” he
says. And “Clip Trip” features the
best of foreign-language video, a
worldbeat show that fits w2ll with
MuchMusic’s general external phi-
losophy. KIRK LsPOINTE

OTTAWA—CHUM Ltd. has fi-
nally gained its long-sought FM
foothold in Vancouver, British
Columbia, acquiring federal per-
mission to take over easy listen-
ing station CHQM-FM after fail-
ing earlier to outbid others for
new licenses.

Within six months, CHUM
plans to file for approval to sell
sister station CHQM; until such
time, it is required to care for the
station normally. CHUM already
owns the successful CFUN in the
market, and federal rules disal-
low ownership of two rival AM or
F'M stations in a market.

Purchase price for the two out-
lets from Q Broadcasting Ltd.
was $11.5 million.

CHUM earlier said that the
price would amount to more than
$6.3 million for CHQM and near-
ly $5.2 million for its FM counter-
part. But the federal regulator
found the valuation unaccept-
able, and even CHUM said it may
be unrealistic; a new valuation on
the stations was accepted, but
not disclosed, and the regulator
says CHUM must publicize the
stations’ values within six
months.

CHUM has said it does not plan

CHUM Ltd. Acquiring Vancouver FM
Plans To Sell Off Station’s Sister AM

to alter the station's format.

CHUM plans to spend $750,000
over five years to support Cana-
dian talent, including $700,300 on
a new foundation called *“Arts-
FACT,” to encourage traditional
and alternative music, theater,
dance, radio programs, live re-
cordings, and other forms of cul-
tural expression. Initially,
CHUM will invest $500,000 inter-
est from that, and an additional
$40,000 per year, will finarce the
new foundation.

The foundation, on the sur-
face, appears far more experi-
mental than similar efforts
across the country. But details
remain sketchy, and the regula-
tor wants an annual report filed
and measures taken to make
money available to a wide range
of cultural initiatives.

The move completes CHUM’s
FM network; it now has FM out-
lets in every major Canadicn city.
CHUM was given a license for
CHQM-FM only until Avg. 31, |
1992, to coincide with the expiries
of other Vancouver FM stations.
CHQM’s license, meanwhle, ex-
pires Aug. 31, 1991. CHUM had
asked for five-year licenses, but |
was denied the bid. f
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Billboard.

Top Gospel Albums.

Compiled from a national sample of retail store

&
é § § and one-stop sales reports.
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1 1 | 15| WALTER HAWKINS  MALACO 6007 3 weeks at No. 1 LOVE ALIVE IV

FOR WEEK ENDING NOVEMBER 3, 1990 - GOSPEL

| PThe

SPIRIT

SAVOY 7099/MALACO

REV. J.CLEVELAND/SOUTHERN CALIFORNIA COMMUNITY CHOIR
HAVING CHURCH

THE WINANS  WARNER ALLIANCE 4100/SPARROW

RETURN

COMMISSIONED  8eEnsSON 2553

STATE OF MIND

TRAMAINE HAWKINS  sparrow 1246

LIVE

21 | 3 | REV. JAMES MOORE
MALACO 6006

“LIVE" WITH THE MISSISSIPPI MASS CHOIR

W 0|~ D D & Ww N
~
w

6 | 25 | MILTON BRUNSON  REJOICE 9111/WORD OPEN OUR EYES
5 | 17 | FLORIDA MASS CHOIR  maLaco 6005 HIGHER HOPE
18 | 3 | BEAU WILLIAMS  LiGHT 72031/SPECTRA HIGHER

by Lisa Collins

THE BARRETT SISTERS CHANGE THEIR TUNE:
After singing professionally for more than 40 years, 64-
year-old Delores Barrett is proud of her sisters’ signa-
ture harmony sound—and is happy to see the doors
opening wider for gospel music. For the Barretts, that
has meant an increasingly hectic schedule, an upcoming
European tour, guest appearances on TV shows like
Patti LaBelle’s “Coming Home To Gospel,” and a new
PBS documentary.

Still, what pleases Barrett the most is that traditional
gospel is gaining long-overdue recognition.

“Music is music,” she says. “We know that, but the
traditional sound is gospel as it is supposed to be. It is
the root of gospel, and 1 hope the Thomas A. Dorsey,
Roberta Martin, Mahalia [Jackson] sound will never
be lost.

“Contemporary is just what it means—contemporary,
and there will be another sound in a few years. We're
not knocking the musie, we just don’t think the message
is getting heard. Gospel music is good news—not good
times.”

Having said all of that, fans of the Barrett Sisters
might be just a little taken aback by their latest album,
“What A Wonderful World.” It targets a general mar-
ket audience with the trio singing such popular classics
as “Come Sunday” by Duke Ellington, the title track by
Louis Armstrong, and Dionne Warwick’s “That’s
What Friends Are For.”

Barrett is quick to point out, however, that it is still

the Barrett Sisters.

“A little sweeter perhaps,” she says. “It’s just that
this time we're singing message songs to get the atten-
tion of the younger generation and people not really
aware of God. What was so touching about those songs
was that the writers were men who were in other fields,
but [were] still aware of a Supreme Being. And they
paused for a moment to write the songs that were ir.
their hearts. For example, ‘Count Your Blessings’ is an
Irving Berlin tune, but with a strong gospel flair.

“We're not trying to better the songs, we were just
inspired by the message and love in them, and felt that
they would be that much more enhanced by a gospe!
feel. It's something that we've never done before, and
we were scared to death—but we think it is our best.”

It's a ‘Wonderful World’ for
the three Barrett Sisters

DANIEL WINANS PRESSES ON: Daniel Winans’
last album, “Brotherly Love,” won him both critical ac-
claim and a Grammy. However, more than a few were
puzzled when he came up with the Grammy for a contem-
porary album that targeted an inspirational audience.

“‘Brotherly Love’ was a great album,” says Winans,
“and if anyone would sit down and critique it, I'll give all
the glory to God. But as far as I'm concerned, there isn’t
an award great enough for the album that the Lord
hasn’t already bestowed upon me with ‘Brotherly
Love.” ” Winans, of course, knows all too well the weight
his name carries in gospel circles.

“I thank God,” he says, “for my brothers, who paved
the way.”

Meanwhile, he is currently working on his next pro-
ject, tentatively titled “Pressing On,” set for release in
early 1991.

SAVOY 14800/MALACO

10 (15| 5 | TAKE 6  WARNER ALLIANCE 4102/SPARROW SO MUCH 2 SAY
11 | 9 |27 | HELEN BAYLOR woRD 9112 HIGHLY RECOMMENDED
12 [ 12137 REV. CHARLES NICKS/ST. JAMES BAPTIST CHURCH CHOI_R

SOUND OF GOSPEL 178 HOLD BACK THE NIGHT
13 | 8 |53 | L.A. MASS CHOIR  LiGHT 72028/SPECTRA CAN'T HOLD BACK
14 | 16 | 29 | WANDA NERO BUTLER  secret 907/50unp oF GosPet  NEW BORN SOUL
15 | 10 | 69 | MISSISSIPPI MASS CHOIR  MALACO 6003 MISSISSIPPI MASS CHOIR
16 {13111 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR

SWEET RAIN 1254 OH LORD WE PRAISE YOU

DARYL COLEY
17 INEWD SPARROW 1234 HE'S RIGHT ON TIME: LIVE FROM LOS ANGELES
18 |14 33 REV. F.C. BARNES & CO. WITH DEBRA AND GERALDINE BARNES

ATLANTA INTERNATIONAL 10149 CAN'T YOU SEE <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>