X < fx ¥
. 48179
MONTY G
APT A
3740 EL
LONG BE

EEXTT) ] 3L8
46471 RG43 MARIOVGZ
NLY

CA 30807

@®

NEWSPAPER

VOLUME 101 NO. 43

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

October 28, 1989/$4.50 (U.S.), $5.50 (CAN.), £3.50 (U.K.)

Paramount Loses Bid To
End Local Video Ad Ploy

BY CHRIS MORRIS

LOS ANGELES Failing to find any
merit in Paramount Pictures Corp.’s
claims of copyright infringement and
unfair competition, a U.S. District
Court judge in Kansas has refused to
grant an injunction against a small
Wichita, Kan., firm that has dubbed
local advertisements onto Paramount
videocassettes.

In a suit filed Aug. 3, Paramount
charged that Video Broadcasting
Systems Inc. had dubbed unautho-
rized ads onto more than 70,000 rent-
al videocassettes of best-selling titles
such as “Raiders Of The Lost Ark,”
“Fatal Attraction,” “Beverly Hills
Cop,” and “The Untouchables” (Bill-
board, Aug. 19). Paramount alleged
that VBS’ ads “interrupt, overlap,

Trade Trying
To Recover From
Galifornia Quake

This story was assembled by Ed
Christman from staff reports.

NEW YORK Although last week’s
earthquake devastated large parts
of San Francisco and the surround-
ing region, all segments of the mu-
sic industry appeared to get off
lightly, according to initial reports
filtering out of of the Bay Area.
Newspaper reports placed the
death toll at more than 200 people.
Most of those deaths were due to
the collapse of part of Highway 880
in Oakland. The earthquake, which
measured 6.9 on the Richter scale,
struck at 5:04 p.m. on Oct. 17 and
set off fires throughout San Fran-
cisco, Oakland, and Berkeley. Wa-
(Continued on page 113)

and/or obliterate” such prerecorded
material as FBI copyright warnings,
coming attractions for Paramount
films and videocassettes, and, in
some cases, authorized ads for Pepsi-
Cola products.
The Paramount action also named
as defendants VBS president Tom
(Continued on page 113)

But Cassette Singles Shipments Surge

_H_ecgrd_Business Flat In First Half

BY IRV LICHTMAN

NEW YORK Although the music
industry, by a narrow margin, ap-
pears headed for its best year ever
in 1989, gains registered in the first
half of this year barely cutdistanced
the same period in 1988,

The new first-half numbers con-

Music Industry DAT Talks

BY BILL HOLLAND

WASHINGTON, D.C. Officials
from the Recording Industry Assn.
of America and a coalition com-
posed of ASCAP, the National Mu-
sic Publishers Assn,, and the Song-
writers Guild of America failed at

George Michael, Aretha Franklin, Pat Benatar, Smokey
Robinson, Mili Vanilli, Rod Stewart and Jellybean hzve all beer
COMING IN FOR THE KILL with Climie Fisher penied songs.
Now everyons else will be taught the “Fact Of Love’ (44464),
the new singte and video from Climie Fisher’s forthcoming
album COMING IN FOR THE KILL {93005). Coming Octaber 31
on Capitol cassettes, compact discs and records.

Sony Classical plans spring release
of 20 titles on DAT ... see page 5.

an Oct. 18 meeting here to reconcile
their differences on DAT legisla-
tion. Coalition members told the

ADVERTISEMENTS

firm retailers’ claims of a flat period
starting in the spring. However, the
more recent upturn in the indus-
try’s fortunes came too late to be re-
flected in the January-June period
covered by a report from the Re-
cording Industry Assn. of America.

Overall, the six-month figures
this year show a 4.45% gain in units

Break Down

RIAA they will oppose the technical
sclution bill proposed by the record
industry trade group since it con-
tains no royalty provision.

After the unsuccessful meeting,
the coalition released a statement
from BIEM, the European mechani-

(Continued on page 101)

List 2rice: $14.98

in 1690,

Now available on video cassette:

How To Throw A “'Double Dare®” Party (49001}

The “Don't Just Sit There©" Survival Guide (49203)

The Worst of "You Can’t Jo That On Televisionx)'' (49004)

Watch for more titles frora Nickelodeon and Elektra Vid2o

shipped, net after returns, and a
.52% rise in the dollar value of those
shipments at list price. The tiny in-
crease in dollar value failed to keep
pace with inflation, which hovered
in the 5% range during the period.
In the midyear figures last year,
overall unit shipments gained 11%
over the 1987 period. The dollar val-
ue at retail of those shipments rose
18.1%.

In total units shipped, the new
figure is 380.57 million (compared
with 364.36 million at midyear in
1988) and $2.976 billion in dollar val-
ue (compared with $2.961 billion last
year).

By configuration, cassette singles
were the star performer, register-
ing a 500.35% unit gain along with a

(Continued on page 101)

Black-Owned
Consultancies
Emerge On Scene

BY SEAN ROSS

NEW YORK A month ago, there
were no major black-owned consul-
tancies in urban radio. Now, four
black programmers have hung out
their shingles.

Former WBMX Chicago/KMEL
San Francisco PD Lee Michaels’ an-
nouncement that he was leaving the
Gavin Report to launch a consultancy
specializing in urban and related for-
mats (Billboard, Oct. 14) was fol-
lowed a week later by an announce-
ment from WRKS New York PD
Tony Gray that he would relocate to
Chicago to open his consultancy.
Subsequently, former WEKS Atlan-
ta PD Harry Lyles reactivated his

(Continued on page 14)
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Rock And Roll The Way It Was Meant To Be.
Featuring The First Hit Single
“A Girl Like You.”

Produced By Ed Stasium.

Management: Freddy DeMann & Bert Stein For The DeMann Entertainment Cempany

1989 Enigma/Capitol Records. inc
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Newly Signed Horowitz To Appear In 1st Releases

Sony Classical To Bow 20 DAT Titles

BY IS HOROWITZ

VOLUME 101 NO. 43 OCTOBER 28, 1989

NEW AGE SPOTLIGHT

It's not just “some metaphysical diadem”; it’s more than a “lifestyle op-
tion”; and it's got more substance to it than “the sonic equivalent of oat
bran.” New age music, according to Narada Productions’ Terry Wood, is
a potent current in the industry, with annual sales estimated at $70 mil-
lion. Find out more in this week's Commentary (page 11). Also, Billboard
offers a special look at the expansion of new age into the realms of jazz,
pop/rock, and world music (follows page 68).

BUFFALO STAMPEDE

In contrast to many promoters’ complaints of a downturn in summer con-
cert business (Billboard, Aug. 26), Buffalo, N.Y.-area venues report at-
tendance increases of up to 20%. Hanford Searl Jr. reports. Page 43

BITE THE SILVER BOLOS

Nashville Scene correspondent Gerry Wood doles out his own version of
the recent Country Music Assn. awards: “the first annual Silver Bolos.”
Find out who won what! Page 44

ON TOP OF THE TOWER
Work was the word of the day at the recent Tower Records/Tower Video
convention in Sacramento, Calif. Billboard's associate director of retail

research, Geoff Mayfield, was there. Page 54
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NEW YORK Sony Classical, née
CBS Masterworks, will release 20
prerecorded DAT cassettes next
spring. The label is the first major
to declare a firm release date for
the new software technology.

Giinther Breest, president of
Sony Classical, which replaces Mas-
terworks as the production and
marketing facility for CBS/Sony
classical recordings worldwide (Bill-
board, Oct. 21), says a new record-
ing by Vladimir Horowitz, just
signed by the label, will be featured
in the first DAT release. Another
cited is a recording of the Mahler
8th Symphony with Lorin Maazel
and the Vienna Symphony.

Word of the DAT plans surfaced
during a rundown of the organiza-
tional structure of the newly named
classical wing, its new record pro-
duction facility, and further details
on videodisk and cassette release
plans and artist activities.

A classical DAT sampler will be
shown at the CES Show in January,
says Breest. Details of the first 20-
cassette release will be disclosed in
April and put out to market in May.
No specifics on price and packaging
were made known at this time,

The first Sony Classical video
packages will also be released next
spring, says Breest, with the initial
stress on 12-inch laserdisk, al-
though tape, both VHS and high-
definition, is slated to be part of the
configuration mix.

Early video product will include
the late Herbert von Karajan’s last
concert with the Berlin Philharmon-
ic, a December 1988 performance of
the Tchaikovsky Piano Concerto
No. 1 with Evgeny Kissin as soloist.
The CD audio rights to this produc-
tion, incidentally, belong to Deut-
sche Grammophon. Another early
item will be a performance by Itz-
hak Perlman and Daniel Barenboim
of the Brahms Violin and Piano So-
natas. The latter, like all new video

projects to be undertaken, was pro-
duced in HDTV.

Breest stressed the importance of
video in the growth plans of Sony
Classical. He says it is the label’s
hope to secure video rights, along
with audio, in all new artist con-
tracts.

The Sony Classical chief con-
firmed that the company had se-
cured video rights to 45 Karajan
concert videos, which it will begin

(Continued on page 100)

LOS ANGELES Hale Milgrim,
former senior VP of marketing and
creative services at Elektra, offi-
cially resigned from his position
there effective Oct. 20, apparently
to assume the presidency of Capitol
Records.

Though that appointment re-
mained unconfirmed by Capitol-
EMI at press time, sources said fi-
nal completion of the pact awaited
only a final run-through of related
paperwork. Milgrim would replace
former Capitol president David Ber-
man, who resigned from the slot
Sept. 22 at the request of Joe Smith,
president and CEO of Capitol-EMI
Music Inc. (Billboard, Sept. 30).

Milgrim Resigns Elektra Post:
Gapitol Presidency Likely

Berman’s possible replacement
has been the subject of much indus-
try speculation in the past weeks.
Rumors that Milgrim might take on
the position were fanned when his
Elektra resignation was announced
during a label conference call Oct.
16. The next day, Elektra issued a
statement confirming Milgrim’s
resignation and noting that “future
plans will be announced.”

Milgrim—who spent 16 years
with Warner Communications and
five with Elektra—previously
worked with Smith when the cur-
rent head of Capitol-EMI helmed
Warner Bros. and Elektra.

DAVE DiMARTINO

Kagan: Sell-Thru Not Just Hit-Oriented

Video Seminar Points To Broader-Based Market

BY PAUL SWEETING

NEW YORK Contrary to the im-
pression created by the runaway suc-
cess of such recent releases as “The
Land Before Time” and “Bambi,” the
video sell-through market has not be-
come excessively hit-oriented, say in-
dustry observers. In fact, according
to rackjobbers, program suppliers,
and retailers at a Paul Kagan semi-
nar held in New York last week, the
sell-through business is extremely
broad-based.

Steve Strome, executive VP/chief
operating officer at Handleman, not-
ed that, in August, the rackjobber’s
top 50 titles accounted for 28% of the
rackjobber’s video volume. Titles
ranked Nos. 50-200 brought in 32.7%
of volume, and titles below the top

200 garnered 39.3%.

“There are some months where
Nos. 500 and below can be 20% of the
business,” Strome said.

Movies are still Handleman’s best-
selling category, Strome said, al-
though their share of the market has
slipped in the last two years. Movies
accounted for 51.1% of Handleman’s
video sales in August 1989, compared
with 70.2% in August 1987. “The ex-
act numbers can fluctuate somewhat
from month to month, but they hold
as a general trend,” he said.

The broad-based nature of the mar-
ket underscores the need for retailers
to commit substantial shelf space to
sell-through video, Strome added.
“It’s not just a case of making room
for the top sellers,” he said.

Committing shelf space to sell-

LOS ANGELES A total of 112
videos in 28 special-interest cate-
gories were named as finalists for
the third annual American Video
Conference Awards. A complete
list of nominated videos appears
on page 74.

The AVC Award winners will be
announced Nov. 17 during a gala
awards dinner at the close of the
American Video Conference here.
The two-day conference, whigh

Spec;’dl-lnterest Vids To Be Honored

Noms Set For AVC Awartds

brings together professionals in
the made-for-video field, is hosted
annually by the American Film
Institute, Billboard, and The Hol-
lywood Reporter. The conference
runs concurrently with the 11th
annual Billboard Music Video
Conference and Awards.

For further information about
the conference and the awards
gala, call 212-536-5088 or 800-950-
1018.

through is also critical to video spe-
cialists, RKO/Warner Video presi-
dent Steve Berns said. “You can’t
just have 10% to 12% of your floor
space dedicated to sell-through and
expect to compete with the mass mer-
chants,” Berns said. “Having a dump
of ‘Bambis’ somewhere in the store is
not being in the sell-through busi-
ness. Selection is the specialist’s
edge. Having that breadth of product
is crucial.”

Maintaining a broad selection of
product also serves as a hedge
against excessive discounting on sell-
through titles, according to Berns.
“I'm concerned by the excessive pro-
motion of price,” Berns said, refer-
ring to the propensity among mass
merchants to discount substantially
from list. “Pricing is not something
that needs to drive the [sell-through]
business.”

Sell-through accounts for 50%-55%
of RKO/Warner’s business, Berns
said. By promoting sell-through year
'round, he said, the New York-based
chain is able to attract customers
willing to pay full price. “We’ve sold
over 3,000 copies of ‘Roger Rabbit,’
all at full list price,” he said. Of those
3,000 copies, moreover, only 750 were
sold to club members, indicating that
a specialty store can attract incre-
mental sell-through business without
resorting to discounting.

Handleman’s Strome charged
there is a “misperception” in the in-
dustry concerning mass merchants’
pricing policies. ‘“Yes, you see adver-
tised specials that get a lot of publici-

pac N.Y. 10541-2071 914.628-7771 (Continued on page 100)
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Industry Takes Stock Of Wall St. Drop @

Despite Fright, Entertainment Picture Bright

BY DON JEFFREY
and ED CHRISTMAN

NEW YORK The stock market’s
panicky roller coaster ride on Friday
the 13th and the following Monday
has not scared investors away from
home entertainment stocks, but it

Promoter Craig
Pleads Guilty To
Payola Charges

BY DAVE DIMARTINO -

L.LOS ANGELES. Independent
promoter William Craig pleaded
guilty to payola and criminal tax
charges in U.S. District Court
here Oct. 17, 2 move marking him
as the second person ever to be
convicted under the 29-year-old
payola statute.

Craig’s plea, which had been ex-
pected (Billboard, Oct, 21), marks
the final legal disposition of the
cases involving four people indict-
ed here in February 1988 for viola-
tions of federal income tax and
payola laws. Indie promoter
Ralph Tashjian, alse indicted in
1988, entered his own guilty plea
to payola and tax-related viola-
tions May 22; Tashjian’s wife Val-

_ erie, also indicted, had all charges
against her dismissed May 15;
George Crowell, former VP/GM
of KIQQ Los Angeles, pleaded
guilty to tax charges in April 1988.

Key to the plea agreements

 struck by both Craig and Ralph
Tashjian are commitments to co-
operate with the government in
its ongoing investigation into al-
leged payola-related practicés in
the record industry. ’

Craig, who pleaded guilty to
one count of payola and two

.counts of assisting in the prepara-

" tion of a fraudulent tax return,
‘now faces a maximum sentence of
three years in prison as a result of
the plea agreement.

" By his guilty plea, Craig ac-
knowledged paying Chris
Turner—then an employee of sév-
eral radio stations, including
WJAX Jacksonville, Fla., WLOK
Memphis, and WGIV Charlotte-
ville, N.C.—approximately
$97,150 between March 1982 and
January 1986 to secure airplay for
records that he was promoting.
Craig also pleaded guilty to pre-
paring false corporate tax returns
for the fiscal years ending March
31, 1983, and March 31, 1984.

Both Craig and Ralph Tashjian
have worked for indie promoter
Joe Isgro, long said to be a central
figure in the government investi-
gation. An attorney representing
Isgro was present in the court-
room during the Oct. 17 proceed-
ings.

Though the Craig plea agree-
ment closes the book on the initial
four individuals indicted, rumors
persist that a new wave of indict-
ments may soon be forthcoming.
Pivotal, say some sources, is the
degree to which both Tashjian and
Craig cooperate with the govern-
ment per their plea agreements.

has made them wary of takeover is-
sues.

Analysts say the 190-point plunge
in the Dow Jones Industrial Average
on Oct. 13 is unlikely to have any
long-term effect on the ability of en-
tertainment companies to reap higher
profits, but they agree that takeover
deals structured primarily by debt
will be shakier than ever.

One of the biggest losers among
entertainment stocks was MGM/UA
Communications Co., whose shares
fell $3 in three days to $17.375. But
that issue began to decline before
Black Friday, after a $25-a-share
buyout offer from Qintex Australia
Ltd. fell through (see story, page
111).

On the retailing side, one of the
hardest-hit stocks was Blockbuster
Entertainment Corp., which fell
$2.125 on the 13th and closed at
$18.25. But observers were not fazed.

Gary Wirt, an analyst with Chica-
go Corp., points out that Blockbust-
er’s stock had “run up a huge amount

a couple weeks before [Oct. 13] and is
still above previous trading levels.”
He maintains that the video retailer’s
recent bond offering will not be de-
layed by stock-market uncertainties.

Other retailers’ stock prices were
also down, but in each case factors
other than market madness were evi-
dent.

LIVE Entertainment, for example,
saw its per-share price drop $2, to
$14, from Oct. 13-16, but its stock has
been volatile since the murder of its
chairman, Jose Menendez, last July.

Trans World Music stock went up
slightly on the 13th, then fell $1, to
$21.75, on Monday, but that issue has
been fluctuating since the news that
Crazy Eddie would close its remain-
ing stores. Trans World leased re-
corded music sections in Crazy Eddie.

Stock of Handleman Co., the big-
gest record rackjobber in the U.S.,
fell $1.75 on Oct. 13 but had recov-
ered almost entirely by Oct. 17.

Keith Benjamin, analyst with Sil-

(Continued on page 111)

Hitmakers L.A. & Babyface
Forge New Label Via Arista

BY RUSSELL SHAW

ATLANTA The hit-making produc-
er/songwriter team of Antonio
“L.A.” Reid and Kenny “Babyface”
Edmonds has announced the forma-
tion of La Face Records, a joint ven-
ture with Arista Records that will
be based here in their adopted
hometown.

The team, which relocated from
Los Angeles earlier this year, will
sign a minimum of four new acts
and write songs for, produce, or co-
produce a like number of albums
per year for La Face, with the first
project slated for release early next
year. The label has not yet an-
nounced any signings.

Although financial details of the
La Face-Arista partnership deal
have not been revealed, it includes a
long-term custom label arrange-

ment, with promotion, distribution,
and other ancillary services to be
provided by Arista.

Arista president Clive Davis is
ebullient about the undertaking.
“Beginning a label like this is espe-
cially exciting because of [L.A. &
Babyface’s] track record and tal-
ent,” he says, referring to the duo’s
four-year string of hits for the
Whispers, Sheena Easton, Karyn
White, Bobby Brown, Paula Abdul,
the Boys, and others. ‘“Very few
people come along with the wealth
of talent they have as producers and
writers. They can be astute develop-
ers of talent as well. I view this
whole thing as where the next Mo-
town can come from.”

Davis adds that the team was “in-
terested in several labels” for their
La Face project, but there was no

(Continued on page 111)

Wilmore Eyes Rosy Strawberries Future

New LIVE Retail Chief Named

BY ED CHRISTMAN
and JIM McCULLAUGH

NEW YORK After a long search
for a chief executive, Melvin A. Wil-
more has been named to the newly
created position
of president and
CEO of LIVE’s
Specialty Retail
Group, which op-
erates the 85-
unit Strawber-
ries Records,
Tapes & CDs
chain, based in
Milford, Mass.
Wilmore, who most recently
served as president and part owner
of the 50-store Alberts Hosiery
chain, has a long history in retail, in-
cluding a three-year stint heading
up the 800-store Zale Corp., a jewel-
ry chain based in Irving, Texas.
“Strawberries is one of the out-

WILMORE

standing chains in the business,
with a tremendous growth opportu-
nity,” Wilmore says. “We are look-
ing to have a total of 200-250 stores
within three years, which is pretty
exciting when you consider we now
have only 85 units.”

Wilmore says he is anxious to get
up to speed as quickly as possible.
“What I will have to learn is the
products and the idiosyncracies of
the industry,” he says. “The most
difficult thing to learn I already
know—and that is how to run a
profitable and expanding business.
My key mission is to work with the
current excellent management
team to see where I can help with
opportunities and problems.”

Strawberries was acquired in
June by Los Angeles-based LIVE
Entertainment Inc., which also
owns Lieberman Enterprises, the
second biggest rackjobber in the

(Continued on page 105)

Bell Rings In New Label. Al Bell, center, president/chairman of the board of
newly founded Bellmark Records, celebrates the label's manufacturing and
distribution agreement with Capitol Manufacturing and CEMA Distribution.
Bellmark will concentrate on R&B, jazz, gospel, and contemporary Christian
music. Pictured, from left, are David Kronemyer, VP of business affairs, CEMA
Distribution; Russ Bach, president, CEMA Distribution; Bell; David Braun,
entertainment counsel to Bellmark Records; and Joe Smith, president/CEO,
Capitol-EMI Music Inc.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Elektra/WEA International Classics names Kevin
Copps VP of marketing. He was director of marketing at Angel Records.

Tom Evered is appointed director of marketing at Angel Records in Los
Angeles. He was Western regional promotion and sales manager for the
label.

Elektra Records in New York names Doug Daniel VP of urban market-
ing. He was national director of promotion at Arista Records.

MCA Records in Los Angeles promotes Larry Kenswil to VP of business
and legal affairs. He was senior director of business and legal affairs for
the label.

Epic Records in Los Angeles promotes Roger Klein and Bob Pfeifer to
directors of A&R/West Coast. They were, respectively, associate director
of A&R/West Coast and manager of A&R/West Coast for the label.

CBS Records appoints Rocco Lanzilotta manager of singles packaging
and marketing services in New York and Robert Dalton manager of pro-
motion in Nashville. They were, respectively, supervisor of marketing ser-
vices and coordinator of promotion for the label.

Diana Baron is promoted to executive director of publicity at A&M Rec-

COPPS

EVERED

KENSWIL

BARON

ords in Los Angeles. She was national publicity director for the label.

Capitol Records names Denise Skinner director of artist and product de-
velopment. She was account executive at Radio & Records magazine.

PolyGram Records in New York names Douglas Koch manager of finan-
cial planning and Jim Danatos director of administration/West Coast.
They were, respectively, senior financial analyst of budget/financial plan-
ning and manager of financial planning for the label.

Greg Loudin is named Southeast regional promotion manager for Atlan-
tic Records in Nashville. He was a field merchandiser at WEA Corp.

RCA Records appoints Judy Vertucci field promotion manager in Chica-
go. She was Midwest regional manager for B&W Marketing.

Ray Caviano is named national director/special projects of promotion
and marketing at Micmac Records in New York. He was director of dance
music/special projects at Sleeping Bag Records.

Priority Records in Los Angeles promotes Robert Grossi to VP of sales
and appoints Kevin Hosmann senior art director. They were, respectively,
national sales director for the label and art director at Capitol Records.

Sheryl Gold is appointed associate director of business affairs at GRP
Records in New York. She was contract administrator for the label.

PUBLISHING. Jesus Lopez is appointed managing director at BMG Ariola
Mexico. He was deputy manager at Hispavox.

CBS Music Publishing in New York names Karen Brenna creative man-
ager. She was a professional manager at Chrysalis Music.

DISTRIBUTION/RETAIL. MCA Distribution in Chicago names Ben Sheats re-
gional branch manager for the Midwest/Mid-Central regions. He was na-
tional sales director at Motown Records.

RELATED FIELDS. Zomba Management in New York names Freddy Wilkes
GM. He was an A&R assistant at Chrysalis Records.

Country Music Television in Nashville appoints Nancy Olson VP of ad-
vertising. She was director of advertising for the station.

Marti Baldassaro joins Peter Levinson Communications as an associate.
He was a marketing director at Macy Lipman Marketing.

o YIDEO PEOPLE on the move, see page 76.
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AN OCEAN
OF HITS

FROM
BILLY

“When The Going Gets Tough, The
Tough Get Going,” “Caribbean
Queen (No More Love On The Run))
“Get Outta My Dreams, Get Into
My Car,” “Suddenly,” “Loverboy”
and “There’ll Be Sad Songs (To Make
You Cry).” All available on one great
album. “BILLY OCEAN GREATEST
HITS” ..., featuring two newly
recorded hits, “Licence To Chill”
and “I Sleep Much

Better (In Someone
Else’s Bed)” pro- }
duced by Robert _ :
John “Mutt” Lange. &\\l \
Dive into it today. . =

On Jive/RCA Records cas seltes, compact discs and alburss.

-
i,

@ Tmk(s) @ * Marcas) ACA . MG 1090 @ BMG Musk » © 1985 BMG Mus>
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Entertainment Meet Takes Global View
Mulls Japan’s Impact, Post-1992 Europe

~ BY KEN TERRY

NEW YORK The future of Japa-
nese companies in the world enter-
tainment business and the impact of
the coming “single market” in Eu-
rope were the main topics of discus-
sion at the sixth annual entertain-
ment symposium sponsored by Ernst
& Young, the international account-
ing, tax, and management consulting
firm created by the merger of Arthur
Young and Ernst & Whinney.

Two panels during the Oct. 16 sem-
inar at the Plaza Hotel here con-
cerned international developments in
the music business. The consensus
was that the main impact of Europe-

an trade harmonization in 1992 will
be on copyright law and on contracts
that promise territorial exclusivity
for record or publishing licenses.

Peter Felcher, a partner in the
New York law firm of Paul Weiss,
Rifkind, Wharton & Garrison, noted
that the European Commission is en-
couraging harmonization in such ar-
eas as piracy, home taping, and re-
cord rental as well as the duration of
copyrights.

Feicher stated that many copy-
right holders have been disappointed
by the Athens, Greece, DAT agree-
ment between major labels and elec-
tronics manufacturers. “Many people
were distressed that the [compensa-

Singer Sees Red Over Sampling
On Black Box’s No. 1 U.K. Hit

BY HUGH FIELDER

LONDON One of the biggest-sell-
ing singles in the U.K. this year is at
the center of a sampling controversy.

Black Box, an Italian trio that has
just spent six weeks at No. 1 with
“Ride On Time,” has been accused of
sampling Loleatta Holloway’s 1980
No. 1 US. dance hit, “Love Sensa-
tion.”

BMG/RCA is involved on both
sides of the controversy: As distribu-
tor of Holloway's hit in the UK. via
Salsoul; and as distributor of the Ital-

ian-produced ‘“Ride On Time” via de/
Construction and the Milan, Italy-
based Disco Magic, which has so far
sold more than 500,000 copies in the
U.K. alone.

“BMG/RCA is aware of allega-
tions of sampling of Loleatta
Holloway’s voice on [Black Box's] re-
cord,” says a company statement.

The company apparently is trying
to keep the matter out of the courts.
“BMG/RCA has been in discussion
with Loleatta, her lawyer in New
York, her old reccrd company, Sal-

(Continued on page 100)

BMG In Deal With Ex-Chrysalis Exec

D’Arcy Forming Own Label

LONDON Former Chrysalis Rec-
ords International president Doug
D’Arcy has signed a deal with BMG
Music International for the formation
of his own label (Billboard, Aug. 26).
D’Arcy will be managing director of
the new company, as yet unnamed,
which will have offices and A&R de-
partments in London and New York.

“I want the label to be dedicated to
music, not marketing,” says D’Arcy.
“The kind of artists we will be sign-
ing will represent a major develop-
ment in music—the kind of artists
that might be regarded as ‘alterna-

tive’ in some quartars but in my expe-
rience quickly become part of the
mainstream.”

He says the new label will concen-
trate on signing new talent rather
than established acts; no signings
have been announced yet, nor has
D’Arcy announcea any label appoint-
ments. The label’s first releases are
planned for next year.

D’Arcy was at Chrysalis for 21
years and was closely associated with
the rise of 2-Tone in the early '80s
and, more recently, with Sinead
O’Connor and the Waterboys.

Music Gity News, TNN Merge
Their Gountry Awartds Events

NASHVILLE Two of country mu-
sic’s top awards events will be
merged into a single television show
starting next year. Being combined
will be the Music City News Country
Awards, a ceremony that has been in
place since 1967, and the TNN View-
ers’ Choice Awards, first broadcast in
1988.

Henceforth to be called the “TNN
Music City News Country Awards,”
the united front will announce its
first winners June 4, 1990, on a live
telecast on The Nashville Network
from the Grand Ole Opry House. The
show will coincide with the opening
day of Fan Fair.

As they have in the past, fans will
vote to determine the award winners.

Jim Owens, who has produced the
separate shows before, will also pro-
duce the joint effort.

Awards will be conferred in 14 cat-
egories: Living Legend, entertainer,
male artist, fema e artist, album, sin-
gle, video star, vocal group, vocal
duo, vocal collaboration, gospel
group, comedian, instrumentalist,
and star of tomorrow.

In addition, the event will include a
presentation of the annual Minnie
Pear] humanitarian award, which has
been a part of the TNN show. Minnie
Pearl and Roy Acuff are the past
winners of this honor.

Nominations will be solicited in a
two-part balloting process conducted

(Continued on page 111)

tory] royalty solution [to home tap-
ing] seemed to have been aban-
doned,” he said, adding that perhaps
“the strong backlash” will persuade
the EC to rethink its initial support of
that agreement.

The attorney added that, on record
rental, the EC will probably either re-
quire permission from the copyright
holder or remuneration for use of the
property.

Regarding territorial exclusivity,
Ed Murphy, president of the National
Music Publishers Assn./Harry Fox
Agency, said new EC regulations are
aimed at eliminating such arrange-
ments to promote the free flow of
trade across borders. In the new cli-
mate, he said, “You have to compete
on an even plane with a number of
other organizations.”

(Continued on page 101) @dy.

Goody Vibrations. Sam Goody and PolyGram staff celebrate the sweet
sounds of Vladimir Horowitz at his in-store appearance at Sam Goody's
Rockefeller Center store in New York. Pictured in the front row are Horowitz and
his wife, Wanda. In the back row, from left, are Brian Albright, marketing
coordinator, Sam Goody; Nick Brown, regional director, Sam Goody; Debbie
Morgan, VP of marketing, PolyGram Classics; David Neidhart, director of
marketing, PolyGram Classics; Karen Moody, VP, Deutsche Grammophon; Brad
Tait, regional director, Sam Goody; Grace Patti, director of promotion and
publicity, Deutsche Grammophon; and Randy Abbott, regional director, Sam

JANET JACKSON lands her second straight No. 1
album as “Janet Jackson’s Rhythm Nation 1814”
jumps to No. 1 in its fourth week on the Top Pop Al-
bums chart. Jackson’s 1986 breakthrough album,
“Control,” took 18 weeks to reach the top. Only three
other female artists—Barbra Streisand, Madonna,
and Whitney Houston—have hit No. 1 with two or
more albums in the '80s.

In addition, Jackson’s “Miss You Much” becomes
the first single in more than a year to log four weeks

trick was Steve Win-
wood’s “Roll With It” in
August 1988; the last by
a female solo artist was
Madonna’s “Like A Vir-
gin” in January 1985.
This success must be
especially sweet for
Jackson, because she had

at No. 1 on the Hot 100.

The last single to do the
e
Em— —— L

to achieve it without the
help of Paula Abdul, the
choreographer of Jackson’s image-defining *“Control”
videos. Abdul, of course, has since run up an equally
impressive string of hits of her own.

This marks the third time that an A&M act has had
the No. 1 album and single the same week. Carole
King (on A&M-distributed Ode) scored in 1971 with
“Tapestry” and “It's Too Late”; the Police did it in
1983 with the album “Synchronicity” and the single
“Every Breath You Take.”

TRACY CHAPMAN’s second album, “Crossroads,”
vaults to No. 15 in its second week on the pop albums
chart, proving that the success of her 1988 debut col-
lection was no fluke. “Crossroads” is off to a much
faster start than its predecessor, which was No. 77 af-
ter two weeks.

The latest albums by two rock veterans also make
commanding second-week moves. Neil Young’s
“Freedom,” his second album since returning to Re-
prise Records last year, surges from No. 102 to No. 45.
It’s already Young’s highest-charting album since his
Geffen debut, “Trans,” cracked the top 20 in 1983.

And “Jeff Beck’s Guitar Shop,” which he recorded
with Terry Bozzio and Tony Hymas, jumps 91-49. It's
only Beck’s third album of the '80s, following “There
And Back,” which peaked at No. 21 in 1980, and
“Flash,” which reached No. 39 in 1985.

FAST FACTS: Tears For Fears land their second
straight top 10 album as “The Seeds Of Love” jumps
to No. 8 in its fourth week on the pop albums chart.
The first single, “Sowing The Seeds Of Love,” climbs
to No. 2 on the Hot 100 and is almost certain to reach
No. 1 next week.

by Paul Grein

Janet Has No. 1 ‘Rhythm’; ‘Miss’ Holds;
Chapman On The Move; Beck Is Back

Los Angeles-based rapper Ice-T has the week’s
highest-debuting album as “The Iceberg/Freedom Of
Speech . . . Just Watch What You Say” bows at No. 89.
Ice-T's 1988 album, “Power,” hit No. 35.

Motley Crue lands its first top 10 single as “Dr.
Feelgood” jumps to No. 6. The breakthrough comes
four years after the band landed its first top 10 album.

Babyface has two hits in the top 10 on this week’s
Hot 100. He’s the artist on “It’s No Crime,” which
moves up to No. 7, and he’s the co-writer and co-pro-
ducer on Bobby Brown’s
“Rock Wit'cha,” which
jumps to No. 10. It's the
first time that someone
has appeared in the top
10 as both an artist and a
behind-the-scenes writer/
producer since December
1982, when Michael
Jackson scored with his
own hit, ““The Girl Is
Mine,” and with ‘“Mus-
cles,” which he wrote and

produced for Diana Ross.

Songwriter Diane Warren has seven singles on this
week’s Hot 100, with Joe Cocker’s “When The Night
Comes” debuting at No. 85 to join already-charted sin-
gles by Bad English, Milli Vanilli, Cher (who has two
Warren hits), Patti LaBelle, and the Jets.

Paul Carrack, who topped the Hot 100 earlier this
year as lead singer on Mike + the Mechanics’ “The
Living Years,” has the week’s highest-debuting new
single. “I Live By The Groove” bows at No. 70.

Michael Bolton debuts at No. 89 with his version of
“How Am I Supposed To Live Without You?,” which
was his first hit as a writer. Laura Branigan took the
ballad into the top 20 in 1983.

WE GET LETTERS: James A. Geoghan of Manhas-
set, N.Y., notes that Janet Jackson’s ‘“Miss You
Much” is the ninth No. 1 pop hit so far this year by a
female solo artist, which is the record for any year in
the rock era. The old record of seven No. 1 hits by fe-
male soloists was set in 1973 and tied in 1987.

Matt Wilson of ABC Watermark notes that Aaron
Neville sets a new record this week for the longest
gap between an artist’s first and second top 40 hit.
Neville lands his second with his collaboration with
Linda Ronstadt, “Don’t Know Much,” nearly 23
years after he first made the mark with “Tell It Like
It Is.”” The old record was held by David Rose.

David Neukuckatz of Bartlett, Ill., notes that Billy
Joel’'s “We Didn’t Start The Fire,” which surges to
No. 28 on the Hot 100, is his 20th top 40 single of the
’80s. Only one act has had more top 40 hits in this dec-
ade: Daryl Hall & John Qates, with 22.
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Most Performed Country Songs

ADDICTED
Writer. Cheryl Wheeler
Publishers Blue Gate Muslc, Cheryl Wheeler Music

AMERICANA
Writers: Larry Alderman, Richard Fagan, Pattl Ryan
Publishers: Ha-Deb Music, KIng Coal Music, Inc., OF Music, Patti Ryan Music

ANOTHER PLACE, ANOTHER TIME
Writers Bob McDill,
Publishers. Polygram tnternationai Publishing, Inc., Ranger Bob Music

BABY |'M YOURS
Writers: Guy Clark
Publisher: EMI Muslc Publishing

BLUE LOVE
Wiiters. Kleran Kane, Jamie 0'Hara
Pubiisher: Cross Keys Pubilshing Co.. inc.

BLUE TO THE BONE
Writers: Michael Garvin, Bucky Jones
Publishers: Cross Keys Publishing Co., Inc., McBec Music,
Polygram International Publishing, Inc.

BLUEST EYES IN TEXAS
Wiiters Tim DuBois, Dave Robbins
Publishers: Tim DuBois Music, Uncle Beave Music, Warner/Chappell Music, Inc. t

1389 Counry TMusic§

rd

/

Congratulations to ASCAP’s 1989
Country Music Award Winners!

BUTTON OFF MY SHIRT
Writers: Billy Livsey (PRS), Graham Lyle (PRS)
Publishers: Almo Muslc Corporation, Warner/Chappell Music, Inc. ’
(

)
/ ASCAP’s
A7 Most Performed Country Standards
for the penod January 1, 1979 to December 31. 1988

DON'T IT MAKE MY BROWN EYES BLUE (10th Award)
Writer Richard Leigh
Publisher. EMt Music Publishing

CHISELED IN STONE
Writers: Vern Gosdln
Publisher Hookem Music
CRY, CRY, CRY

Writers' Don Devaney
Publisher: EMI Muslc Publishing

CRYING SHAME
Writers: Michael Johnson, Brent Maher, Don Schlitz
Publiishers: Blue Quill Music, MCA Music Pubiishing, Oon Schiitz Music,
Tonka Tunes, Welbeck Music Corporation

DARLENE LOOKIN’ FOR LOVE (Sth A"ml’a
Writers: Woody Mullis Writers: Wanda Mallette, Bob Morrison, Patti Ryan
Publisher: Mlilene Music. Inc. pudiishers” EMI Music Publishing, Southern Days Muslc

DESPERATELY
i SHE BELIEVES tN ME (8th Award)
Writers. Jamie 0'Hara, Kevin Weich Writer- Steve Glob

Publisher. Cross Keys Publishing Co., Inc Publisher: Polygram Inlernational Pubiishing. Inc.

DO YOU BELIEVE ME NOW
Writers: Vern Gosdin YOU DECORATED MY LIFE (7th Award)
Writers: Dgbbie Hupp, Bob Morrison

Publisher: Hookem Music
(DO YOU LOVE ME} JUST SAY YES Publisher EMI Music Publishing
YOU NEEDEO ME (9th Awart)

Writers: Dannis Robbins
Writer: Randy Goodrum

Publishers: Coray Rock Music, L1d., Wee-B Music inc.
DON’T CLOSE YOUR EYES Publishers: Ironstde Music, Warner/Chappell Music, Inc.

writer: Bob McOIiil
Publisher: Polygram International Publishing, Inc.

THE FACTORY
Writer: Bud McGulre
Publishers: Ciover Street Music, See No Evil Music

FOREVER AND EVER, AMEN (2nd Award)
writers: Don Schlitz
Publishers: MCA Music Publishing, Oon Schlitz Music

THE GIFT
writer: Nancy Montgomery
Pubiishers: Diamond Oog Music, Love This Town Muslc

GOIN' GONE
Writers: Pat Alger
Publishers: Bait and Beer Music, Forerunner Music, Inc.

GONNA TAKE A LOT OF RIVER
Writers' John Kurhajetz
Publisher Wrensong Publishing Corp.

HE'S BACK AND I’'M BLUE
Writers: Robert D. Andarson, Michael Woody
Publisher: Termite Music

) COULDN'T LEAVE YOU IF | TRIED
Writer: Rodney Croweil
Publisher: Coolwell Music

1 DON'T HAVE FAR TO FALL
Writers: Oon Sampson
Pubiisher: Golden Reed Music. Inc.

| KNOW HOW HE FEELS
Writers. Wil Robinson
Publisher Alabama Band Music

1 TOLD YOU SO
Writer: Randy Travis
Publisher. Three Story Music

| WILL WHISPER YOUR NAME
Writer: Randy VanWarmer
Publishers” Song Pantry Music, Inc., VanWarmer Music

1 WON'T TAKE LESS THAN YOUR LOVE
Writers: Oon Schlltz
Publishers. MCA Music Publishing, Don Schiitz Music

| WOULDN'T BE A MAN
Writers: Rory Bourke, Mike Reid
Publishers: Lodge Hall Music Inc., Polygram International Publishing. Inc.,
Songs Oe Burgo

I'LL GIVE YOU ALL MY LOVE
Wiiters: David Bellamy
Publisher: Bellamy Brothers Music

{'LL PIN A NOTE ON YOUR PILLOW
Writers: Netson Larkin
Publishers: Blue Moon Music, Famous Music Corporation

PLL STILL BE LOVING YOU (2nd Award)
Writers: Todd Cerney
Publishers. Chriswald Music, Hopl-Sound Music. MCA Music Publishing

THE GAMBLER (9th Award)
Writer: Don Schitz
Pubiisher: Writer's Night Music

‘“T00 GONE, TOO LONG”
ASCAP Country Song of the Year

Writer: Gene Pistilli
Publishers: Almo Music Corporation, High Falutin® Music

DON SCHLITZ
ASCAP Country Songwriter of the Year

MCA MUSIC PUBLISHING
ASCAP Country Publisher of the Year

JUST LOVIN' YOU
Writers: Kleran Kane, Jamle 0'Hara
Publishers Cross Keys Publighing Co., Inc., Kleran Kane Music

LAST RESORT
writers: Bruce Bouton, T. Graham Brown )
Publishers: EMI Muslc Pudlishing, Ides Of March Music

flward Winners §-

AN\

OH WHAT A LOVE
Writer: Jimmy [bbotson
Publisher: Unami Music

OLD FOLKS
Writer Mike Reid
Publisher: Lodge Hall Music Inc.

ONE TRUE LOVE
Writers: Kleran Kane, Jamie 0'Hara
Publisher Cross Keys Publishing Co., Inc.

ONLY LOVE CAN SAVE ME NOW
Writers: Bucky Jones
Pubiisher: Cross Keys Publishing Co., Inc.

DUT OF SIGHT AND ON MY MIND
Wiriters: Rick Peoples

REAL 6000 FEEL GOOD SONG
Writers: Larry Alderman, Richard Fagan
Publishers King Coal Music, Inc., OF Muslic,
Polygram International Publishing. Inc.. Rebel Heart Music, Inc.

REBELS WITHOUT A CLUE
writer: David Bellamy
Publisher: Bellamy Brothers Music

SANTA FE
Writers: David Beltamy, Ronald 0. Taylor
Publisher: Bellamy Brothers Music

SATISFY YOU
Writers: Janls Glll, Don Schlitz
Publishers. MCA Music Publishing, Don Schiltz Music

SATURDAY NIGHT SPECIAL
Writers: Larry Bastlan, Oewayne Biackwell
Publishers: Major Bob Muslc. Jobete Music Co.. Inc.

SET 'EM UP JOE
Writers: Buddy Cannon, Vern Gosdin
Publishers. Hookem Music, Sabal Music (Polygram International
Publishing Companles)

SHE'S CRAZY FOR LEAVIN'
Writers: Guy Clark, Rodney Crowell
Publishers: Coolwell Music, Granite Music Corporation,
Warner/Chappell Music, Inc.

SHOULON'T IT BE EASIER THAN THIS
Writers. Rick Glles, John Jarvard
Publishers Alabama Band Music, EEG Music
{A Division of Evergreen Entertainment Group Inc.)

STILL WITHIN THE SOUND OF MY YOICE
Writer: Jimmy Webbd
Publisher: White Oak Songs

STRONG ENOUGH TO BEND
Wniters. Beth Nleisen Chapman, Don Schiitz

Publishers. BMG Songs, Inc.. MCA Music Publishing, Don Schlitz Music

A SUNDAY KIND OF LOVE
Writers: Barbara Belie. Anita Leonard Nye. Louls Prima,
Staniey Wayne Rhodes
Publisher: MCA Music Publishing

SURE THING
Writers” Radney Foster
Publisher BMG Songs. inc.
TELL ME TRUE
Writer: Brent Maher
Publishers: Blue Quili Music, Welbeck Music Corporation

TENNESSEE FLAT TOP BOX
Writer. Johnny Cask
Publishers: Song of Cash Music, Warner/Chappelt Music, Inc.

THAT'S MY JOB
Wiriter: Gary Burr
Publishers: Garwin Muslc, Inc., Terrace Entertainment Corp.

THAT'S WHAT YOUR LOVE DOES TO ME
Wiiters: Chick Rains

v L Publishers: Choskee Bottom Music, Cross Keys Publishing Co.. Inc.

THIS MISSIN' YOU HEART OF MINE
Writers' Woody Mullls
Publisher: Milene Music, Inc.

TIMELESS AND TRUE LOVE
Writers: Charlie Black, Buzz Cason, Austin Roberts

Publishers: Buzz Cason Publications, Chriswald Music, Hopi-Sound Music.

Warner/Chappell Music, inc.

TOO GONE, TOO LONG
Writer Gene Pistiltl
Publishers: Aimo Music Corporation, High Faiutin® Music

TOUCH AND 60 CRAZY
wniers. Bucky Jones, Tom Shapiro
Publisher: Crass Keys Publishing Co.. Inc.

TRUE HEART
Writers. Oon Schiltz
Publishers: MCA Music Publishing, Oon Schlitz Music

TURN {T LOOSE
Writers: Cralg Bickhardt, Brent Maher, Oon Schlitz

Publishers Biue Quill Music, EMI Music P MCA Music P

Don Schiitz Music, Welbeck Music Corporation

UNTOLD STORIES
Writer: Tim 0'Brien
Publisher: EM] Music Pubiishing

WE BELIEVE IN HAPPY ENDINGS
Writer: Bob McOill
Publisher: Polygram International Publishing. inc.

WHAT DO YOU WANT FROM ME THIS TIME
Writers: Radney Foster
Publisher BMG Songs. Inc.

WHAT SHE IS (IS A WOMAN IN LOVE)
Writers' Bob McOIll

Publishers. Polygram Internatlonal Publishing, Inc., Ranger Bob Music

WHEELS
Wiiter: Dave Loggins
Pubhisher: MCA Music Publishing

Polygram International, Publishing, Inc., Rebel Heart Muslc, Inc.

I'M GONNA MISS YOU GIRL
Writer: Jesse Winchester
Publishers: Fourth Figor Music, Inc., Hot Kitchen Music

I'VE BEEN LOOKIN'
Writers: Jeff Hanna, Jimmy lbbotson
Publishers: Jeff Who Music, Unami Music

{F YOU CHANGE YOUR MIND
Writers: Hank DeVito
Publishers: Almo Muglc Corporatlon, Littie Nemo Music

IT'S SUCH A SMALL WORLD
Writer: Rodney Croweil
Publishers. Coolweil Music, Granite Music Corporation

JOE KNOWS HOW TO LIVE
Writers: Troy Seals
Publishers: Two-Sons Music, Warner/Chappell Music, Inc.

WHEN YOU PUT YOUR HEART IN IT
Writers: Austin Roberts
Publishers: Le Mango Music, Scramblers Knob Music,
Warner/Chappell Music, Inc.

WHEN YOU SAY NOTHING AT ALL
Writers: Don Schlitz
Publishers: MCA Music Publishing, Oon Schlitz Music

WHERE DO THE NIGNTS GO
Writers: Mike Reid, Rory Bourke
Publishers: Lodge Hall Muslc Inc., RMB Songs, Warner/Chappell Music, Inc.

WILOER DAYS
Wiiters: Craig Bickhardt, Michael Bonagura
Pubiisher EMI Music Publishing

WORKIN' MAN (NOWHERE T0 GO)
Writer: Jimmle Fadden
Publisher: Jim Boy Music

ALITTLE BIT IN LOVE
Writer: Steve Earle
Publisher Warner/Chappell Music, Inc.

LOVE WILL FIND ITS WAY TO YOU
Writers Dave Loggins, J. D. Martin
Publishers Leeds Music Corp., MCA Music Publishing

MAMA KNOWS
Writers: Tim Mensy
Publisher EMI Music Publishing

NEW SHAOE OF BLUE
Writers. Andre Pessis
Pubhisher: Endless Frogs Music

NO MORE ONE MORE TIME
Writers: Dave Kirby
Publisher: Cross Keys Publishing Co., Inc.
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Group Publisher:

JOHN BABCOCK JR.

Associate Publisher/Director of Marketing & Sales:
GENE SMITH

Managing Editor:

KEN SCHLAGER

Associate Publisher/Research & Development:
THOMAS NOONAN

General Manager/Nashville:

GERRY WOOD

Billboard.

W EDITORIAL
Deputy Editor: IRV LICHTMAN

Senior News Editor: Ken Terry

Special Issues: Ed Ochs (L.A.) Robyn Wells (N.Y.)
Bureau Chiefs:

Dave DiMartino (L.A.), Bill Holland (Washington)
Assistant News Editor: Bruce Haring (N.Y.)

Art Director: Jeff Nisbet

Copy Editors: Marilyn Gillen, Paul Verna

Editors:

Radio: Sean Ross (N.Y.)

Home Entertainment: Jim McCullaugh (L.A.)
Home Video: Paul Sweeting (N.Y.)

Marketing: Earl Paige (LA.)

Retailing: Ed Christman (N.Y.)

Talent: Thom Duffy (N.Y.)

Black Music: Janine McAdams (N.Y.)

Dance Music/Singles Reviews: Bill Coleman (N.Y.)
Music Video: Melinda Newman (N.Y.)
Technology/Pro Audio/Video: Susan Nunziata (N.Y.)
Associate Editors:

Ed Morris (Nashville), Chris Morris (L.A.)
Reporters: Craig Rosen (L.A.), Phyllis Stark (N.Y.)
Music Research/Analysis: Paul Grein (L.A.)
Editorial Assistants:

Debbie Holley (Nashville), Deborah Russell (LA.),
Larry Flick (N.Y.), Trudi Miller (N.Y.)
Contributors:

Carlos Agudelo (Latin), Jim Bessman (N.Y.),

Bob Darden (Gospel), Is Horowitz (Classical),
Don Jeffrey (Financial), Kirk LaPointe (Canada),
Jeff Levenson (Jazz), Moira McCormick (Chicago)

W THTERNATIONAL

International Editor-In-Chief: ADAM WHITE
Chief European ent: Mike Hennessey
International News Editor: Peter Jones (London)

A RCH

Director/Mgr., Hot 100, AC: MICHAEL ELLIS
Associate Director of Retail Research: Geoff Mayfield
Research Operations Manager: Bob Benjamin
Chart Managers: Ed Coakley (Classical), Anthony
Colombo (Album Rock), Constanza Garcia (Latin),
Eric Lowenhar (New Age), Mark Marone (Modern
Rock), Marie Ratliff (Country), Terri Rossi
(Senior Mgr., Black/Jazz/Rap), Sharon Russell
gDance/Crossover) Marc Zubatkin (Video)

ystems Manager: JoDean Adams
Asst. Systems Manager: James Richliano
Research (N.Y.): Roger Fitton (retail supervisor),
Ron West (radio supervisor), Michael Cusson,
Pam Film, Paul Page, David Runco
Administrative Asst. Doug Grober

W MARKETING & SALES

Advertising Director, Special Issues: Ron Willman
Advertising Director, Video/Pro: Dave Nelson
Advertising Director, Music: Jim Beloff
Promotion Director: Sumya Ojakit

Advertising Services Mgr.: Karen 0'Cailaghan
N.Y.: Norm Berkowitz, Ken Karp, Melissa Subatch,
Jon Guynn, Alex Kelly, Dana Donato, Peggy Dold
Classified: Jeff Serrette, Susan Ryan

L.A.: Christine Matuchek, Arty Simon,

Anne Rehman, Marv Fisher, Emily Vaughn
Nashville: Lynda Emon, Carole Edwards

London: Tony Evans

Tokyo: Bill Hersey, Tsukasa Shiga, Aki Kaneko
Milan: Lidia Bonguardo, 011-0362-58-44-24
Sydney: Mike Lewis, 011-61-2-699-6995

[ W PRODUCTION
Director: MARIE R. GOMBERT

Advertising Production Mgr.: John Wallace
Advtg. Production Coordinator: Jane Beal
Systems Manager: James B. Dellert

Edit. Production Manager: Terrence C. Sanders
Asst. Edit. Production Mgr.: Drew Wheeler
Directories Production Mgr.: Len Durham

W ADMINTSTRATION
V.P. & Executive Editorial Director: Lee Zhito
Divisionai Controlier: Peter Philipps

Directories Publisher: Ron Willman

Director of Database Services: Raymond H. Heitzman
Director of Circulation: Thomas Kraemer

Distribution Director: Edward Skiba

Circulation Manager: Deiadre Helm
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More Than Just Another Musical Genre

NEW AGE HAS AFFECTED BABY BOOMERS

BY TERRY WOOD

Throughout the past four decades,
contemporary music has monitored,
chronicled, and influenced the wildly
fluctuating moods of the post-World
War II generation—liberation, intro-
spection, activism, rebellion, experi-
mentation, hedonism, cynicism, and,
crucially, a subtle but tenacious
yearning for idealism.

This enduring thread of idealism
has helped shape an implied sociologi-
cal plot curve in the minds of many
pop music listeners. During the "70s
and the '80s, though, they have
watched this curve take a wayward
turn away from the progressive man-
dates of the ’60s—peace, personal
and ecological well-being, global con-
sensus—and have seen it nose-dive
into unfocused self-indulgence and
the ambivalence of the affluent.

Ultimately, much of contemporary
music came to mirror the general hol-
lowness of our collective social con-
sciousness, and many bright, inquisi-
tive young adults gradually aban-
doned commercial radio and record
stores. “Guns N’ Roses? Thanks but
no thanks. I get my recommended
daily allowance of pandemonium and
decadence on the evening news.”

New age music, though, has
helped bring many of these people
back to the music fold. Why did they
respond? Simply because new age
provided them with an attractive new
“lifestyle option”? Eecause it offers
the sea-and-brie crowd an elegant
“mood service” that tastefully com-
plements their R.C. Gorman litho-
graphs, their breakfast-nook atri-
ums, and their his-and-hers Capezios?
Because it represents the sonic equiv-
alent of oat bran?

Think again. The underpinning of
new age music’s ongoing growth and
success (conservative estimates of
annual new age sales exceed $70 mil-
lion) is its capacity for rekindling the
musical spirit of idealism. New age—

A MODEST PACKAGING PROPOSAL
Regarding the current controversy
over CD packaging: May I make a
modest proposal? Why doesn’t some
record company test the waters by
offering new releases in longbox and
in shrink-wrap, but with a discount of
50 cents per disk for the stores order-
ing shrink-wrap? Considering the
cost of the longbox, the manufactur-
er will be making more profit on the
shrink-wrapped disks. It is my as-
sumption that a discount will per-
suade many store owners to give up
the putative advantages of the long-
box in short order, and the record
companies can switch over to shrink-
wrap quickly and with no significant

problems.

Joseph Cooper
Records International
Goleta, Calif.

KEEP FREEDOM OF FORMAT CHOICE
I'm writing in support of those read-

a term clearly recognized today as a
handy, two-syllable marketing hook,
not some metaphysical diadem—has
recaptured the pioneering character
of influential new music, and adult
listeners have responded dramatical-
ly.

New age has offered the new adult
mainstream a musical alternative to
call its own: contemporary music that
“radically” counts dignity, restraint,
and humility among its virtues, while
still expressing both passion and

g e 3

‘The timeless purity
of new age music has
lit a candle for a

Former Billboard correspondent Terry
Wood now serves as director of
communications for Narada Productions

their desire to be “outwardly simple
and inwardly rich.” Market analysts
tell us that the old status-is-wealth
conceit is crumbling and is being re-
placed by a preference for products
that complement the customer’s in-
terest in sweeping quality-of-life is-
sues. Successful products in the '90s,
we are told, will reinforce ‘‘the values
of individualism, human relation-
ships, feelings, dreams, hopes,
healthiness, simplicity, and the inter-
connectedness of things.”

generation’

Inc,

power. It is music, as Suzanne Ciani
has described it, that conveys
strength without aggression. Pianist
David Lanz regards it as a subtle
force of social change that can awak-
en our creative potential as well as
our commitment to personal values.

Its profound impact has not been
overlooked by the wizards of psycho-
graphics and ZQ clusters on Madison
Avenue. The inherent warmth, elo-
quence, and understated integrity of
new age textures present an ideal
match for the updated, societally con-
scious mindset of today’s idealists,
which explains why hundreds of na-
tional ad campaigns employ new age
backdrops.

To counter the widespread “baby-
boomer” malady of conspicuous con-
sumption, adult consumers are now
seeking out products that reflect

The heartfelt character and evoca-
tive imagery of new age music ad-
dresses these new consumer sensitiv-
ities. Though it is primarily instru-
mental, new age music possesses the
capacity for articulating emotions
and intangibles that otherwise elude
our ability for expression. The new
age genre is thus acquiring a unique
position in the emerging Information
Age by contributing a universal, non-
dogmatic perspective—music from
the heart. In the process, new age
has helped initiate a new, more per-
sonalized agenda for once again pur-
suing this generation’s loftiest objec-
tives: peace, personal and ecological
well-being, and global consensus.

Says respected radio programmer
John Sebastian, “Involvement with
new age music is not only a pragmat-
ic business decision; it's also some-

thing that can help change the
world.”

Sebastian demonstrated the far-
ranging appeal of new age music dur-
ing his seven-month tenure as pro-
gram director at KTWV (The Wave)
Los Angeles from mid-1988 to early
1989. Twice, his new-age-intensive
format—a “radical” music mix that
countered adult alternative radio’s
pervasive slant toward contemporary
jazz—earned KTWV a spot among
the market's top 10 signals, still the
best showing for this format in a ma-
jor market.

Using Sebastian’s new-age empha-
sis, KTWV won the No. 1 ranking in
Los Angeles for male listeners aged
25-54 in the fall ‘88 Arbitron book. Its
time-spent-listening figures soared
and, as Sebastian left to pursue own-
ership opportunities, KTWV’s posi-
tion in the coveted 25-54 adult demo
had risen from 14th to second in the
market. An audience survey conduct-
ed during the first two months of
1989 revealed that more than 53% of
KTWV’s listeners earned an annual
income of more than $50,000—and
29% earned in excess of $75,000.

As the '80s draw to a close, few
people would argue with Don Hen-
ley’s poignant assessment that we
have also reached the end of the inno-
cence. Yet the timeless purity of new
age music has lit a candle to help sig-
nal the rebirth of a generation’s
quest for idealism. Many who grew
up in the ’60s are resuming their
search with more maturity, more dis-
cerning ears for quality, and clearly
more significant financial clout.

The heart and sincerity of new
age music have helped coax free-
spending, affluent adult customers
back into record stores in search of
a personal musical statement. The
“enlightened” retailer will make
certain his shelves and his clerks
are prepared to help a generation of
new idealists find what they are
looking for.

ers who recently championed the
cause of the vanishing vinyl single in
your columns. In addition, I want to
voice my displeasure with the record
industry’s decision to phase out all vi-
nyl product.

I have nothing against CDs; how-
ever, I do not appreciate having my
choice of listening format limited to
CDs and tape cassettes. Are the re-
cord executives aware that many
people do not own CD players and
have no immediate plans to buy
them? Do they know that many peo-
ple cannot afford CD players, much
less the high-priced disks them-
selves?

It seems to me that a kind of mar-
ket elitism is at work here; the indus-
try is addressing itself to the buying
habits of those who earn salaries of
$30,000 a year or more, who are not
put off by the high CD prices. As for
those of us of more modest means,
tough luck! There is still a big market
for vinyl, particularly in the dance
music/rap/R&B fields; but just be-
cause the market statistics say that
pop and rock releases sell more vol-
ume on CD, the industry sees fit to
eliminate vinyl altogether. I call this

kind of reasoning just plain stupid.

As for the cassettes, the sound
quality is better than it was a few
years ago, but it still isn’t what it
should be (digital audiotape notwith-
standing). Cassette singles take up
more space than they are worth and
their packaging is quite unattractive.
Those flimsy cardboard casings they
come in tear very easily. To me, if an
artist puts out a single on cassette
and CD only, it's as if he or she did
not release it at all. The industry has
not yet been able to better the appeal
of a vinyl single of quality pressing,
packaged in an eye-catching, full-col-
or picture sleeve.

I sincerely hope that the markets
for CDs and cassettes flourish. How-
ever, I resent that marketing know-it-
alls are shortchanging the consumer
by writing a premature obituary for
vinyl. I demand my freedom of
choice!

D.C. Hampton
Kansas City, Mo.

WHERE DO CENSORS DRAW THE LINE?

I think Jennifer Norwood and friends
should wake up! They should stop
wasting all their money on something

as dumb as labeling albums for alleg-
edly offensive content.

I am 17, live in Philadelphia, and
love all kinds of music. Everything
Norwood put down in her Sept. 23
Commentary I hear on the street two
or three times a week. I hear about it
on the news, read about it in the
newspaper, and hear and see it right
at my door. So why don’t you rate the
news and the newspapers? That way,
you will also control our speech and
our press. Now we have only our reli-
gion left. Before we know it, you will
rate that, too.

I would like to know where we
draw the line, or are we going to let
Norwood and friends turn the Consti-
tution upside down?

I say “no” and “down with the Par-
ents’ Music Resource Center.”

Tim Brodie
Philadelphia, Pa.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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AM Stations Cling To Graffiti 0

Cite Demand For Pre-Beatles Material

BY SEAN ROSS

Second in a series about pre-Beat-
les material and oldies radio.

NEW YORK Despite a radically al-
tered environment for oldies FMs,
proponents of the 30 or so AM sta-
tions specializing in pre-Beatles old-
ies are confident that a demand still
exists for their radio stations and
that their niche is large enough to
justify running a separate station,
instead of one that simulcasts.

“The interesting thing about the
format is that it generates a level of
passion in people that I've never
seen,” says consultant Walter Sabo,
who helped RKO launch one of the
first major graffiti AMs, KRTH-AM
Los Angeles, four years ago. “Lis-
teners got those oldies in such a con-
centrated dose that it evoked every
memory they ever had.”

“In those portions of the market
where our signal is equivalent to
other stations on a 24-hour basis,
we've seen [Arbitron diary break-
outs] that prove we can play with
the big boys,” says WYST-AM Bal-
timore PD Dan O’Neil. ‘“At one
point, there was a combined 2.3
share 12-plus here for this format,
so I think it’s good for a three
share.”

“I laugh at oldies stations that si-
mulcast. I think it’s a tremendous
waste of a property. We’ve proven
that,” says KOOL-FM Phoenix PD

Kool Gold
Music Monitor

Adams Communications re-
gional VP Jim Seemiller empha-
sizes that the more obscure titles
on the 20-station Kool Gold net-
work are usually set up by jocks,
not cold-segued into during sets.
Here’s a recent 45-minute
stretch of flagship station
KOOL-AM Phoenix:

Little Anthony & the Imperi-
als, “Shimmy Shimmy Ko-Ko-
Bop”’; Buddy Holly, ‘““Love’s
Made A Fool Of You”’; Beach
Boys, “California Girls”’; Sue
Thompson, “Norman’’; Freddy
Cannon, “Tallahassee Lassie”;
Association, “Never My Love”’;
Skyliners, “Believe Me’’; Chuck
Berry, ‘“‘Rock & Roll Music”;
Ronnie Dyson, “(If You Let Me
Make Love To You Then) Why
Can’t I Touch You’’; Elegants,
“Little Star”’; Frankie Ford, “Sea
Cruise”’; Ike & Tina Turner, “A
Fool In Love”; Drifters, “Drip
Drop.”

B.J. Hunter. KOOL-AM has been
running a separate graffiti oldies
format since January 1987 that has
since been spun off into the Satellite
Music Network format Kool Gold.
That format is now up to 20 sta-
tions, which, Hunter notes, is “‘more
affiliates than [sister SMN formats]
the Wave or Z-Rock.”

KOOL-AM adopted its format a
year after KRTH-AM, when the old-
ies boom was-still relatively new. At
that time, it appeared that many of
the oldies FMs being launched at
the time would emphasize 1964-71,
leaving graffiti gold to their sister
band. Shamrock’s KXKL-FM Den-
ver and WWSW-FM Pittsburgh
would also launch AMs emphasiz-
ing pre-Beatles material.

But FM oldies outlets are now in
most major markets, and graffiti
gold now comprises about 25% of
their playlist, despite the reserva-
tions of some PDs (Billboard, Oct.
14). Although KOOL-FM has held
its pre-1964 material to about 10%, it
is clearly the exception these days.

Already, some of the first-genera-
tion outlets are gone. Although
WWSW-AM rolls along, KXKL-AM
returned to simulcasting after a
year. “There was a very loyal listen-
ership, but not enough to support a
full-time station with a separate
staff,” says GM Marty Loughman.
More recently, WFBR Baltimore—
which had been locked in one of the
format’s few market battles—
switched to business news, but not
before leaving both itself and
WYST under a one-share.

And in early October, KRTH-AM
began simulcasting its mainstream
oldies FM; the AM has since been
sold to new owners who will take it
Spanish. Economics clearly influ-
enced that move. Beasley had just
spent more than $70 million on the
KRTH combo, so it’s not surprising
that Beasley executive VP Jim
Keating would have termed simul-
casting “‘a logical move that meets
our economic needs” shortly before
the station’s sale was announced.

But the presence of KODJ (Oldies
93), a CBS-owned FM with lots of
graffiti gold in its otherwise main-
stream mix, would also seem to fig-
ure into KRTH’s problems. When
KODJ signed on this winter, KRTH
went 1.1-.6-.8 12-plus; ironically, its
best-ever number, a 1.3, came back
after the change was announced.
KRLA, a similarly focused AM, has
gone 1.2-8-9-.8 since KODJ’s debut.

A week before KRTH’s change
was announced, an unusually pre-
scient exchange took place at the
National Assn. of Broadcasters ra-
dio convention’s oldies panel be-
tween KRTH PD Phil Hall and
SMN programming chief Robert
Hall. Asked by SMN’s Hall about
the future of the pre-Beatles for-
mat, the KRTH PD told the oldies
format room that while his AM had
a loyalty factor, “I think the savior
of AM is [not any one format, but]
decent and reasonable operators of
AM radio stations.”

Shortly thereafter, Phil Hall ex-
pressed concern that the oldies for-
mat would “end up being niched to
death like most other formats.” Lat-
er, in response to a question about

D]
Idies

other potential AM spinoffs,
he said that anything that did well
on AM would just be stolen by an
FM.

Hall still allows that “if some-
body had come along and done
[KRTH-AM’s format] on FM, it
probably would have done some
heavy damage to our station or any
other station.” But he “absolutely”
denies any KODJ impact, citing
KRTH-AM’s summer rise as well as
a drop in KODJ’s 25-54 ratings and
cume showing. Hall also says that
KODJ’s high-profile presentation
did not appea! to listeners of the rel-

E - ZT

Classic Of '57. CHUM Toronto launched its recent switch from AC to oldies by
awarding a vintage '57 Ford Thunderbird to listener Wendy Marsh, seated.
Pictured with Marsh are CHUM morning team Bob Magee & Samantha Houston.

(Continued on page 112)

IT ISN'T A WELL-KNOWN player outside Chicago,
but WBEE claims to have been the market’s first full-
fledged black station, dating back to 1955. After more
than 22 years of doing jazz—its second format—on AM,
the station has dropped that format to switch to busi-
ness N/T as Money Radio affiliate WMNN. PD John
Hill is out; his duties will be assumed by GM Charles
Sherrell.

WBEE, in recent years, has had to deal with several
different FM assaults—adult alternative WNUA, Quiet

Death’s Sting Takes BEE To Next Life;
FYR, YON, 295 Among Other Chi-Changes

ket from across the border as PD of adult standards
CJFT, which already shows with more than a one-share
in Buffalo. Prescott brings WECK’s sports person
Ralph Hubbell and morning man Bob Kobernuss with
him.

Columbus, Ohio, gets its second oldies FM this week.
WSWZ (Z103) is the second of three drop-in frequencies
planned for the market. It comes on under GM/p.m.
driver Johnny Garber, an area radio veteran who has
been trying to get a local license since 1967, and PD/

Storm-style WLNR, black/AC
WVAZ (V103). “The FMs don’t
play what we played. They don’t
play Thelonious Monk,” says one
WBEE staffer. “But more FMs
were claiming to be jazz and that
was a problem.”

One of WBEE’s R&B competi-
tors in the 60s, WVON, now a
black N/T station, has been the
subject of a two-month legal battle

morning man Andy Rice, formerly
of crosstown WHOK and WBNS.
Garber says 2103 will have a wider
library than format competitor
WXLE, another suburban license
that also identifies itself as 103
FM.

Jeff Davis returns to KWJJ-
AM-FM Portland, Ore., as PD, re-
placing Brian Norton. Davis was
most recently doing free-lance

between its principals and other
shareholders. Wesley South and
Pervis Spann, who own 86% of the stock, are again run-
ning the station. South will be the station’s CEO, above
GM Hoyett Owens and PD John Daye. South has also
fired five WVON part-timers, saying that they editorial-
ized too much and “did not meet our standards.” He also
says that he wants to eliminate editorial content alto-
gether from the sometimes-controversial station. Gone
are Morgan Carter, Chinta Strausberg, Conrad Wor-
rill, Rev. Henry Hardee, and Prince Asiel.

Elsewhere around Chicagoland: After several months
as acting PD, Kurt Johnson gets his first official PD
job at AC WFYR, replacing Kenny Lee, now working
for RCS/Selector. And at Christian/AC WYLL, PD/
morning man Kurt Wallace has left to become a church
pastor; MD Dave Gordon is handling those duties for
now.

PROGRAMMING: Command Communications’ KJOI
Los Angeles has repositioned itself as Touch 98.7, and
will downplay traditional easy listening for a mix of soft
AC vocals and light instrumental jazz. The new format
debuted Oct. 18 at noon with Joe Jackson’s “Steppin’
Out.” GM Bob Griffin told a press conference, “As the
25-54 demo is beginning to swell, KJOI is losing shares
in key demos. We're not disenfranchising our current
listeners, but we want to add others.” Across town, for-
mer WQHT (Hot 97) New York PD Steve Ellis is the
new PD at classic rock KLSX.

Lorna Ozmon is the new PD at oldies WQSR Balti-
more, replacing Sid Mills, who was with the station less
than a year. Ozmon was last station manager/PD at
WROR Boston, and had been there since 1984. Across
town, acting PD Bob Moke gets the official nod at busi-
ness/easy combo WFBR/WLIF. Former WECK Buffa-
lo, N.Y.,, OM Dave Prescott is now targeting that mar-

by Sean Ross

commercial production; he also
programmed crosstown oldies out-
let KSGO. There won’t be any personnel changes, Davis
says, but look for KWJJ-AM to split off into a more tra-
ditional/oldies-based country format.

At AC KEZR San Jose, Calif., Jason Williams is pro-
moted from APD to PD, replacing John Moen. Across
the Bay Area, AC KIOI San Francisco ND John Evans
has been appointed acting PD, replacing Larry Berger.
Beverly Maxfield, formerly a copywriter and sales coor-
dinator at the station, has been named MD. For the sto-
ry on how the Bay Area’s earthquake affected local
broadcasters, see page 1.

Mark Meyers is promoted from middays to after-
noons at oldies WHBO Tampa, Fla., replacing Scott
Robbins. Meyers, who has been at the station four
years, last programmed country WCCR Champaign, I11.
... WRAP Norfolk, Va,, one of the few rap-leaning ma-
jor-market urban stations, has gone to up-tempo black/
AC under new owner Ragan Henry.

Vaughn Lane makes the long trek from part-timer to
OD/morning man at adult standards WPRD Orlando,
Fla., this week, replacing Dave Matthews, who left the
station about a month ago. Across town, the contracts
were being worked out at press time between urban
WJHM (102 Jamz) and former WPLJ New York week-
ender Rich Stevens for the station’s vacant-since-July
p.m. drive slot . .. KMGR Salt Lake City has gone from
Satellite Music Networks’ Heart & Soul R&B/oldies for-
mat to Braiker Radio Services’ adult standards Mega-
format.

Top 40 WKZZ Lynchburg, Va., had been planning a
switch to country earlier this year before format rival
WMYU got there first. So now WKZZ is going to Satel-
lite Music Network’s top 40 format. PD Robin Lewis
stays on; no word yet on how many staffers are dis-
(Continued on next page)
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Kenny Rogers Serenades Newlyweds In 2

BY PHYLLIS STARK

NEW YORK To promote his new
single, “The Vows Go Unbroken
(Always True To You),” Kenny
Rogers is doing promotions with ra-
dio stations in 20 cities on his cur-
rent tour, according to manager
Ken Kragen. The participating sta-
tion in each city selects one married
couple to be brought on stage dur-
ing the show where Rogers per-

PROMOTIONS

forms the song for them.

In selected cities, the couple also
wins a Hawaiian holiday from Dole
(which also supplies a month’s
worth of its products to all winners)
and jewelry from Sterling Jewelers.
Both companies feature Rogers and

VOX JOX

(Continued from preceding page)

placed ... Charlie McGraw, former-
ly of Las Vegas stations KWNR and
KMZQ, is the new PD at that mar-
ket’s oldies KUDA, replacing Ted
Brown.

Michael Pool is the new PD of
WBLX-AM Mobile, Ala. That sta-
tion, which had been doing block-pro-
grammed urban, is now black AC
Classic 660. Pool was previously on-
air at religious KHAA New Orleans
... Album WIMZ Knoxville, Tenn.,
PD John Larson has resigned; reach
him at 615-525-6000. No replacement
has been named.

WQSM Fayetteville, N.C., the mar-
ket’s only top 40 station besides those
audible from nearby Raleigh, has be-
come AC Magic 98. PD Scott
McCloud and the rest of the staff
stay on. Across town, urban WDKS
is off the air following its takeover by
new owners. OM/PD/MD Joe Diaz,
who says he found out an hour be-
fore the plug was pulled, is out, as is
all of the programming staff. Call
Diaz at 919-425-7542.

Following an ownership change,
AC WGMX Stamford, Conn., flips to
classic rock WEFX (The Fox) under
Burkhart/Douglas consultant Gary
Burns. John Perry from nearby
WRKI (195) joins for p.m. drive. Marc
Hilan from WNUA Chicago does
morning news. PD Mike Fitzgerald
stays on, but GSM Don Lacerenza is
promoted to GM ... Eric Chaney is
out as PD of top 40 WWGT (G98)
Portland, Maine. T&R to GM Tom
Talbott ... Jim Riley from WEZL
Charleston, S.C., is now PD at new
country outlet WIKX Albany, Ga.

At top 40 WHTO Williamsport,
Pa., PD Denny Hartman, MD Mi-
chael Wright, and night jock Troy
Sellers are all out. Wild Bill Kings-
ton returns to radio as WHTO’s PD.
Former morning man Jim Stewart is
back at the station after eight
months as Jonathan Rush moves to
afternoons. Overnighter Rod Stacy
is moving to nights/MD ... Lee
Stone is the new PD at top 40 KAHR
Poplar Bluff, Mo., replacing Scott In-
nes, now doing nights at WMC-FM
(FM100) Memphis.

PEOPLE: Although contract details
were being worked out at press time,
it appears that WLS Chicago legend
John Landecker, who was previous-
ly rumored as a candidate for the
open shift at WHTZ (Z100) New
York, will instead end up in mornings
at oldies KLOU St. Louis, replacing
Ron Morgan. In addition, Corey
Deitz from oldies WFYR Chicago is
now at KL.OU for afternoons.
According to a story in the Chicago
Sun-Times, night jock Alan Kabel
has been suspended indefinitely at
top 40 WYTZ (Z95) Chicago, and is

not expected to return to the station.
Kabel was suspended for two days
last month after airing a call from a
listener who told him that rival
WBBM-FM (B96) ‘‘can suck my
dick.” Kabel's current suspension
also stemmed from the usage of “un-
acceptable words.”

Ruby Cheeks, previously of after-
noons at WMMS Cleveland, joins top
40/rock WAAF Boston/Worcester,
Mass., for mornings. At co-owned ur-
ban WZAK Cleveland, Vivian Sharp
is the new overnighter and morning
co-host for returning PD/morning
man Lynn Telliver (Billboard, Oct.
28), replacing Jeffrey Charles . .. Sue
Serio joins AC WMGK (Magic 103)
Philadelphia for late nights from
WSTW Wilmington, Del. Bill Wo-
mack returns to overnights.

After several months off the air,
former WHFS Washington personal-
ity Damian Einstein has reportedly
filed a complaint with the Maryland
State Human Relations Commission
claiming he was taken off the air and
promoted to a programming depart-
ment job because of a speech impedi-
ment stemming from a car crash in
the "70s. Einstein is seeking a return
to his airshift and extra back pay for
his expanded duties.

Loo Katz, formerly of country
WMZQ Washington, has been named
production director at WRQX (Q107)
Washington. Q107 part-timer George
Mason is upped to overnights ...
Former top 40 WMC-FM Memphis
news director and morning show co-
host David Page has moved to the
station’s N/T AM as morning host.

Former KHTY Santa Barbara,
Calif., PD Jim Crowe is the new
overnighter at classic rock KSDO-
FM San Diego ... Ken McGill from
top 40 WSPK (K104) Poughkeepsie,
N.Y., joins similarly formatted WBLI
Long Island, N.Y., for weekends; he
replaces Brett Howard.

Joe Jones joins top 40 KHOP Mo-
desto, Calif., for middays from the
production director slot at KEWB
(B94) Redding, Calif. ... Linda Aus-
tin from WIRX St. Joseph, Mich,, is
the replacement in middays at KRNQ
Des Moines, Iowa, for Yvette Fox,
now doing overnights at WLOL Min-
neapolis after 18 moaths in radio.

ACCORDING TO the National
Assn. of Broadcasters 1989 Radio Fi-
nancial Report, while their average
net revenue was down by approxi-
mately $150,000 in 1988, full-time AM
stations reported an average pretax
profit of $85,471, up from last year’s
average pretax proft of $53,939, im-
plying that massive cost-cutting mea-
sures—i.e, going satellite or simul-
casting—may be talking place. FMs,

(Continued on page 112)

his wife in their advertising. In addi-
tion, most participating stations
also throw in such prizes as a limou-
sine to the concert, front-row seats
for the winning couple, and concert
tickets for the couple’s family and
friends. All of the winners meet
Rogers backstage before the show.

The first country station to tie-in
with Rogers, WGAR Cleveland,
qualified only newlyweds for their
contest; the winners, a 65year-old
man and a 66-year-old woman, were
married just hours before the show.
Conversely, in keeping with the lyr-
ics of the song, WOW Omaha, Neb.,
registered only couples who had
been married to each other for 20
years or more,

“It was a real warm, fuzzy kind
of thing,” says WOW PD Gene
Bridges. “Kenny really made it spe-
cial for the couple and for the radio
station.” Other participating sta-
tions include KZLA Los Angeles,
WUSN Chicago, WDSY Pittsburgh,
and WITL Lansing, Mich.

PIRATE MONEY

After vowing to stay away from
big money giveaways, KQLZ (Pi-
rate Radio) Los Angeles PD Scott
Shannon has apparently reconsid-
ered. On Oct. 16, Shannon began
promoting a $10,000 giveaway to
the first listener to call in after
hearing Guns N’ Roses’ “Welcome
To The Jungle,” (the song KQLZ
signed on with), on the station.

Shannon claims the contest is Pi-
rate’s response to a trade ad taken
by top 40 rival KIIS, emphasizing
the fact that its Rick Dees was still
No. 1 in mornings (and, conversely,
that Shannon was not). “We weren’t

Kenny Rogers poses backstage with winning couple George and Stella Saver
and country WGAR Cleveland morning personality Lucy Grant before his
concert at the Front Row Theatre in Cleveland.

going to do [major giveaways], but
we got so pissed off by that stupid
full-page ad, it was a gut reaction.
We are prostituting our sound.”

Shannon would not give specifics
about the frequency of the give-
away, but said it “probably won’t
happen every day. We are trying
something different to shake up the
cume. We may drop it next week.”
He also says that KQLZ's cash prize
‘“is not that big by today’s stan-
dards.”

Elsewhere in L.A., KIIS is giving
away Mazda Miatas to listeners

who can identify the song titles in
its “car tunes” contest. And after
escalating its Birthday Thursday
contest from $5,000 to $20,000 in
weekly increments of $5,000,
KPWR (Power 106) is continuing
the contest, offering a mere $1,000.
The Miata, incidentally, is a
choice giveaway for top 40 stations,
according to a recent survey by
WQHT (Hot 97) New York. The sta-
tion’s survey of “what’s hot” in to-
day’s popular culture polled 432 stu-
dents ages 14-23. Joining the Miata
(Continued on page 19)

AM STATIONS CLING TO GRAFFITI OLDIES

(Continued from preceding page)

atively music-intensive KRTH-AM,
and that KODJ has toned down its
initial graffiti-heavy approach.

Sabo concurs: “I think there’s
very little FM impact on AM, espe-
cially in a city with so many radio
stations. Ninety percent of the peo-
ple who listen to KODJ don’t know
about KRTH-AM, and vice versa.
KRTH-AM’s sharing was with
KRLA, KFWB, and KABC; it was
rarely with FM.”

And Adams Communications re-
gional VP Jim Seemiller, who over-
sees Kool Gold, says “FMs will go
back and pick up Chuck Berry or
Little Richard—the high-profile
[graffiti oldies]—here and there.
They won’t play ‘In the Still Of The
Night.”” And KOOL-FM’s Hunter,
like most proponents of the format,
minimizes the amount of cume du-
plication between the AM and FM,
saying that neither shows among
the other’s top 10 sharing stations.
(Only WYST’s O’Neil differs, say-
ing that about 25% of his listeners
also use mainstream FM WQSR.)

For his part, KODJ PD Kurt Kel-
ly says that “while we weren’t spe-
cifically targeting any one radio sta-
tion, to some degree, our growth
probably had some impact on
KRTH-AM, but I'm sure that
wasn’t all of it.” He also denies that
KODJ is backing off on graffiti
gold, saying that it currently repre-
sents considerably more than the
customary 25% of his library.

Tom Schuh, PD of WHTT-AM-FM
Buffalo, N.Y., which flipped to old-
ies this spring, is more blunt about
his station’s effect on graffiti AM
WGKT, which has since gone from
a local approach to Kool Gold.
“When we went on, we pretty much
dented them in the first couple of
months. The loyalty they had
wasn’t strong enough to hang on in
the face of a better signal. Outside
mornings, they were basically auto-
mated, so when we went on, they
didn’t have very much to defend
themselves with.”

Schuh says that having a graffiti
AM in the market doesn’t particu-
larly affect his station, and that
WHTT’s Sunday night specialty
show satisfies most of his pre-Beat-
les fans. Other FM PDs have a simi-
lar take on their first generation
AM competition. “I don’t find them
having any effect,” says KLOU St.
Louis PD Frank Hollar about AM ri-
val WKLL. “What they’re trying to
do might work better in the North-
east. I don’t know that the St. Louis
audience can relate to ‘Ka-Ding
Dong’ by the G-Clefs.”

Newly promoted Americom VP/
programming Mike Bushy, who
competes with Kool Gold at KFSO
Fresno, Calif., calls that format
“more like an archive. If you're go-
ing to limit yourself to '55-63, you
need great depth to fill up an hour.
You become a musicologists’ sta-
tion, not a mass-appeal station.”

Title depth is, in fact, perhaps the
graffiti format’s biggest issue. Al-
though Kool Gold does, technically,
go well beyond 1964 for a few
songs, it emphasizes pre-1964 and
displays tremendous depth there.
FM PDs anguish over playing songs
that weren’t top five. Kool Gold’s
2500-plus song library includes
songs that weren’t even top 40
hits—i.e., the Coasters’ “What
About Us’ and Chuck Berry’s
“Sweet Little Rock’N’Roller.”

Seemiller calls his approach “B-
side radio. When [OM] Del Hull and
I were growing up, we went out and
paid our 79 cents for 45s. When we
were done with the first side, we
flipped them over. We didn’t know
the difference between an A side
and a B side. ‘Earth Angel' by the
Penguins may have been the hit,
but ‘Hey Senorita’ is the B side and
it’s the greatest record ever made.”

Sabo, who put KRTH on the air
with a much tighter list, differs. “It
is important to recognize [graffiti
gold] for what it is—a novelty for-
mat. It will be a station that people
listen to in addition to three or four
others. So when they visit, you had
better be playing ‘Johnny B. Goode’
or ‘Blueberry Hill.” I view it as just
being courteous to the listener. If
they’ve come for a smash-hit favor-
ite oldie, we know what those are
and can play those. The other ones
you put on a cassette and take
home.”
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BLACK-OWNED CONSULTANCIES EMERGE ON THE SCENE

(Continued from page 1)

consultancy. So, reportedly, has for-
mer WBLS New York programmer
Frankie Crocker.

The Michaels and Gray announce-
ments are especially significant be-
cause both had been moonlighting as
consultants in their previous jobs,
and because both have gone into
business with a client roster. Mi-
chaels, who has worked with WMMJ
Washington, D.C., since earlier this
year, was up to six stations within a
week of his announcement. Gray has
announced only two clients so far—
WYLD-FM New Orleans, which he
helped to a major comeback this year,
and WRKS.

Ever since consultants became a
major force in urban radio during the
mid-'80s, the lack of black consul-
tants has been a touchy issue for
some broadcasters, as well as a con-
stant panel complaint at black radio
conventions. Of the four major con-
sultancies that did the bulk of the for-
mat’s business—Don Kelly & Asso-
ciates, Landsman Media, Jerry Clif-
ton’s New World Communications,
and Drake-Chenault—only Kelly em-
ployed a black associate, J.C. Floyd,
who joined the company three and a
half years ago and is about to be pro-
moted to partner status.

While some black programmers
have consulted at various times dur-
ing the decade, including Urban Net-
work publisher Jerry Boulding, sta-
tion owner/WVAZ Chicago GM Bar-
ry Mayo, WBLS New York PD Ray
Boyd, and WXKS-FM Boston PD
Sunny Joe White, most have done so
from the safety of their day jobs.

TRACK RECORD OR RACISM?

So why, in a decade dominated by
radio consultants, did it take until the
last few months of 1989 for blacks to
consult in their own format? The
most universally offered answer is
that, until recently, no single pro-
grammer had both the public profile
and the résumé.

“When I was out there, owners
told me I didn’t have a track record,”
says Boulding. “I did have a track
record, but it wasn’t as a consultant,
it was as a PD. [ wasn't able to do the
high-profile things: have a suite at
conventions; have a full staff of peo-
ple; send out full-color brochures.”

WPLZ/WPLC Richmond, Va.,
owner Glenn Mahone, one of Mi-
chaels’ first clients, says that at the
dawn of the consultancy age, people
like Michaels and Gray were still de-
veloping as programmers. Now, he
says, “They’ve worked with all the
major research groups. They're all
technically proficient and the gut tal-
ent is there. There’s no reason they
can't be successful.”

Another seemingly obvious an-
swer, but one that only a few of those
contacted for this story were willing
to acknowledge, is racism. “I think
it's real,” says Michaels. “It's a case
of comfort level. It's easy for a Kelly
or Clifton to call a corporate head
who happens to be white. They had
an edge in being able to get hold of
the decision makers because they had
a higher profile than some of the
black PDs around the country.”

“White owners of urban stations
did not consider black consultants vi-

Famous Friends. When Hampton Univ. sent Frank Sheffield, GM of its radio
station, WHOV Hampton, Va., to Atlanta for the Jack The Rapper Family Affair
convention, he managed to line up a lot of heavyweight company at one time.
Pictured, from left, are Ruth Pointer, Sheffield, Anita Baker, Peabo Bryson, and
WKYS Washington, D.C., PD/Black Entertainment Television host Donnie

Simpson.

VOX JOX

(Continued from page 13)

whose net revenue figures were up
slightly, reported an average pretax
profit of $107,174.

In individual formats, FM album
rockers reported a total net revenue
of $2,295,752, down slightly from last
year’s figure, but still the biggest
money-making format. Top 40 and
AC were the second and third most
profitable formats, earning
$1,786,305 and $1,366,270, respective-
ly. By comparison, FM religious sta-
tions earned net revenues of $283,891
in 1988.

EVENTS: Arbitron has announced
that it won’t produce a fall 1989 book

for the Charleston, S.C., market as a
result of Hurricane Hugo. Stations in
that market were offered several op-
tions, such as abbreviated or substi-
tute reports, but “the consensus was
that we should just eliminate the fall
report and not substitute another,”
according to VP/radio station ser-
vices Rhody Bosley. The next
Charleston report will be released in
spring 1990,

Atlantic Ventures group PD Jim
Herron has assembled a duet version
of “How Am I Supposed To Live
Without You,” splicing together Lau-
ra Branigan’s 1983 version with Mi-
chael Bolton’s current remake of his

able. That’s pretty obvious,” says
Skip Finley, owner of urban WKYS
Washington, D.C. “There are only
[about] 30 [urban] stations owned by
blacks. And black owners have not
necessarily done well enough in the
past to employ consultants, black or
white.”

When Finley took over WKYS last
year, he says, he was unable to find a
full-time black consultant to work
with his station, so he ended up using
Dwight Douglas, who had consulted
a former Finley-owned album rock
station in Omaha, Neb., for some
nonmusic projects.

It was because Finley and others
related that concern at a panel in Sep-
tember at the National Assn. of
Black Owned Broadcasters conven-
tion that both Michaels and Gray de-
cided to set up shop. “I saw a tremen-
dous amount of concern that there
were no credible blacks available to
the NABOB members,” says Gray.

LIVING THE FORMAT

Although Gray and Michaels are
careful to stress that this is not their
only selling point, the fact that they
are black is a significant part of the
sales pitch for both programmers. “I
think being part of the urban for-
mat’s life group and having experi-
enced the black lifestyle gives me a
slight advantage,” says Gray.

“I've always heard complaints that
it was hard for blacks to take direc-
tion from someone who hasn't lived
the format. I've found that to be a
very real fear,” says Michaels.

Supporting his claim that white
programmers are unfamiliar with
black culture, Michaels says that the
“Clifton and Kelly stations don’t have
any emotional feeling to them.
They're very sterile. Those stations
have gone from the one extreme of
being badly programmed and pro-
duced to being too slick.”

Landsman Media’s Dean Lands-
man, who has been the target of little
of the black enmity that is frequently
directed at Clifton and Kelly, says
there is “no room for racism on either
side of this question. People are peo-
ple. If you can do your homework
and research . .. [ don’t think it’s a ra-
cial issue.”

Lyles, who has experience in a vari-
ety of formats and who hopes to con-
sult general-market stations, stress-
es that he does not want to rely on
the cuitural angle to attract clients.

Floyd also believes that “the me-
chanics of good radio are universal.”
But surprisingly, even he allows that

own song. Contact WROR Boston at
617-236-6800 for a copy.

Former New York mayor Ed
Koch, already known for his appear-
ances on Spanish radio here, will do a
two-minute daily commentary,
“How’re We Doin,’” on WNEW New
York’s morning show when he leaves
office next January. Across town,
WYNY (Country 103.5) New York is
adding a Sunday night oldies show.
And easy WPAT is adding a weekend
Best of Broadway show.

Assistance in preparing this col-
umn was provided by Craig Rosen
and Phyllis Stark.

“perhaps on some musical and per-
ceptual things, I may have brought a
different perspective to Don by being
black.”

When Floyd joined Kelly in April
1987, the latter consultant was han-
dling approximately nine urban and
top 40/dance stations. Now the pair,
along with a third associate, work
with about 25 stations, 10 of which
are Floyd’s clients.

Floyd admits that, if he had gone
into business by himself at the time,
he “would have run into the same
problems that Jerry Boulding or [for-
mer Southern-PD-turned-consultant]
Marec Little ran into: folks who want-
ed to pick your brain for ideas, but
wouldn’t sign on the dotted line.”

Indeed, Floyd says that in the early
days of the partnership, “I couldn’t
get arrested. Even after I picked up
WPEG Charlotte, N.C., and WWWZ
Charleston, S.C., I still ran into a wall
for about four months until the
spring books came out.” But Floyd
attributes that to the absence of a
track record, not to racism. “When
people are paying for a consultant,
they want to know there’s some expe-
rience behind it. A lot of folks weren't
acquainted with what I've done.”

Floyd's association with a white
consultant, combined with the power
he exerts at some stations, has made
him a target for a lot of the same hos-
tility that some have directed at Kelly
and Clifton. “I can honestly say that
while Don gave me the financial
backing to go out and do this, I'm not
his clone. I operate independently,”
he says. “If I feel I need Don’s opin-
ion, I call him. But it isn’t a situation
where I'm reporting back to him.”

The addition of Gray, Michaels,
Lyles, and Crocker to the business
virtually doubles the number of ur-
ban consultants. (Crocker wasn’t

available for comment and, at press
time, it was unclear to what extent he
planned to consult beyond WBLS—
the station to which he recently re-
turned as an in-house consultant and
air talent.) And there is another re-
cent addition: Kim Travis, who han-
dled a significant roster of urban sta-
tions for national consultancy Drake-
Chenault, also launched his own
consultancy last month.

Although there are only 350 urban
stations—as compared to more than
1,000 in country or AC—most of the
programmers contacted were opti-
mistic that there is room for all the
new consultancy players.

Gray says he’s looking for only
about 10 clients; Michaels says he's
already ahead of his projections.
““The format hasn’t reached its
peak,” says Michaels, adding, “If
there are 350 stations today, over the
next five years there should be 400,
maybe more.” Floyd cites the growth
of such splinter formats as black/AC.

Floyd does not think that the prolif-
eration of clients means that the new
entrants will be forced to steal sta-
tions from those already in the field.
He asserts that start-up situations
are where most consultants establish
their reputations, anyway.

WBLS’ Boyd, who also has aspira-
tions of consulting full-time at some
point, is one of the few who disagrees
with Floyd’s assessment. “There are
certainly some people who have to be
moved out of the way. I think my
work at WVEE Atlanta showed that
Jerry Clifton is certainly not unbeat-
able. So does WJLB PD James Alex-
ander’s work in Detroit and Tony
Gray's victory against Clifton in New
Orleans. Clifton and Kelly may be
dominant at this point, but they don't
own it.”

managed KJR/KLTX Seattle

ment was named.

keting projects.

reported lack of financing.

JACKSON DELL WEAVER is the new VP/GM of KATD San Jose, Calif.,
pending its sale to new owners. Weaver, who replaces Joel Schwartz,
was previously the president of Streamline Communications and also

JOE DORTON, the former president of the Financial Broadcasting Net-
work, has been named to the new VP/special projects post for the rival
Business Radio Network. Dorton has also become an investor in the
network and a member of the board of directors. Dorton will handle
new business developments and network syndication.

JACK RATTIGAN, president/GM of Saga’s WNOR-AM-FM Norfolk, Va.,
has resigned after seven years with the station to form the Rattigan
Radio Services sales and management consultancy. He can be reached
at 804-484-3017. No replacement has been named.

PETER HANDY, GM of WRFX Charlotte, N.C,, is leaving to become an
investment broker with Americom. No replacement has been named.

GERARDO TABIO, GM of NewCity’'s KRMG/KWEN Tulsa, Okla., will
head a new division of the company offering individual and corporate
training on creative problem solving and brainstorming. No replace-

JIM W00D, who left Malrite several weeks ago to launch his own consul-
tancy, has merged his company into Fairwest, where he is now VP/
programming. Wood will assume programming duties previously held
by Reg Johns, who will now concentrate on the company’s direct-mar-

WXTR WASHINGTON, D.C., had been scheduled for a $33 million sale from
Ragan Henry to Louise Heifetz. That deal has fallen through due to a
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Establishing the

Joel Friedman
Research Fellowship at the City of Hope
National Medical Center and Beckman Research Institute

TO - THE - PAST

RESIDENTS

.. JOELFRIEDMAN

) L. LEE PHILLIPS SIE D1 o R
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.. MYRON ROTH
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2 &
,
Joel M. Friedman 1925-1977
Founder/President Warner/Elektra/Atlantic

DINNER honoring the MUSIC
INDUSTRY’S PAST PRESIDENTS
FRIDAY EVENING, NOVEMBER 10,
1989, Century Plaza Hotel, Los Angeles
Ballroom, 2025 Avenue of the Stars,
Los Angeles, California

A Hospital With A Soul

To relieve pain and prolong life are the major
goals of the City of Hope National Medical
Center and Beckman Research Institute.
Through research, the hand of hope can be
extended through personalized treatment on a
nonsectarian basis to the millions who are
threatened by, or actually suffering from the
ravages of crippling and killer ailments — cancer
and leukemia; heart, blood and lung maladies;
diabetes and other hereditary and metabolic
disorders — as well as through investigations in
genetics, brain and nerve function, lupus,
Huntington's disease, epilepsy and countless
other disorders. New projects are incorporated
regularly, the most recent being in cancer
immunotherapy, bone marrow transplantation
and occupational diseases — all holding great
promise for the prevention and care of victims of
catastrophic diseases.

The Music Industry believes in the City of Hope's
humanistic philosophy and concern for the
dignity, health and well-being of the family of man.
If you share our belief that “health is a human
right,” please extend to us your invaluable
support, either as a volunteer, or as a contributor...

T HE 1989 SPIRIT OF LIFE AWARD

BOB FEAD

INNER CIRCLE (Preferred Seating)

table(syor________ places Company

Contribution: $6,000 per table of ten — 600 per person

Person Telephone
GENERAL RESERVATIONS

table(s)or________ places Address

Contribution: $3,500 per table of ten — $350 per person

| cannot attend the dinner, but please list me as a City/State/Zip
contributor: (Check one) O Founder - $1,500 .
O Patron-%1,000 O Spor.sor-$500 Solicited by
0 Check enclosed for % Mail to: Music industry Presidents Tribute €/o City of Hope

[ Please send bill 208 West 8th Street « Los Angeles, California 90014

www americanradiohistorvy com


www.americanradiohistory.com

__ Table (for 12) $12,000 ‘

PLATINUM CIRCLE l! ! GOLD CIRCLE ‘
_ Scats: $1,000 per seat

Table (for 12) $25,000 '
__ Seats: $2,500 per seat |

SILVER CIRCLE

Table (for 12) $6,000

_ Seats: $500 per seat

BRONZE CIRCLE

___ Table(for 12) $3,600
___ Seats: $300 per seat

ENCLOSEDISMYCHECKFOR$
Make checks payable to:  AMERICAN CINEMA AWARDS FOUNDATION

Send checks to: Miss Jane Greer, ACAF, c/o Cary Management
13263 Ventura Blvd., Suite 10, Studio City, CA 91604
The ACAF is a non-profit organization #95-3891064.

Name _

Address

City _

State Zip

Phone ( )
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THE MOST SBECTACULAR EVENT EVER!

PHOTO/ELIZABETH TAYLOR/GARY BERNSTEIN

David Gest, Celia Lipton-Farris &
American Airlines present

THE 7TH ANNUAL AMERICAN
CINEMA AWARDS

A 300 STAR SALUTE HONORING

GREGORY PECK
ELIZABETH TAYLOR

FOR DISTINGUISHED ACHIEVEMENT IN FILM

MICHAEL JACKSON

ENTERTAINER OF THE DECADE

...for a distinguished career

unsurpassed in the field

of entertainment.

Hosted by ROBERT WAGNER

Dinner Chairmen
KIRK and ANNE DOUGLAS

Produced by DAVID GEST

Executive Producer
CELIA LIPTON-FARRIS
Directed by

TRISTAN ROGERS
Musical Director

PAUL JOHNSON

Saturday Jan. 27, 1990
Beverly Hilton Hotel

For program book ads and tickets:
Please contact Miss Jane Greer
(213) 271-6499
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Rise, Herb Alpert, aam

. Pop Muzik, M, sire

. Don't Stop 'Til You Get Enough,
Michael Jackson, epic

. Dim All The Lights, Donna
Summer, CASABLANCA

. 1"l Never Love This Way Again,
Dionne Warwick, ARISTA

Sail On, Commodores, MOTOWN

. Heartache Tonight, Eagles, asvLum
. Still, Commodores, motown

. Tusk, Fleetwood Mac, warNER BROS

. You Decorated My Life, Kenny
Rogers, UNITED ARTISTS

CVENG O H WN-
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TOP SINGLES—20 Ysars Ago

1. I Can't Get Next To You,
Temptations, Goroy

. Hot Fun In The Summertime, Sly &
the Family Stone, epic

. Sugar Sugar, Archies, CALENDAR

. Jean, Oliver, crewe

o RSgAspicious Minds, Elvis Presley,

Little Woman, Bobby Sherman,

METROMEDIA

. Wedding Bell Blues, 5th
Dimension, sout ciTy

. Baby It's You, Smith, bunHiLL

. Tracy, Cuff Links, Decca

. I'm Gonna Make You Mine, Lou
Christie, BubbaH

[~T-N- ]

TOP ALBUMS—I10 Years Ago

. In Through The Out Door, Led
Zeppelin, SWAN SONG

. The Long Run, Eagles, asvLum
. Midni%ht Magic, Commodores,
MOTOW

=

. Cornerstone, Styx, aam

. Head Games, Foreigner, ATLANTIC

. Dream Police, Cheap Trick, epic

. Get The Knack, The Knack, capiToL
. Rise, Herb Alpert, aam

. Off The Wall, Michael Jackson, epic

. Slow Train Coming, Bob Dylan,
COLUMBIA

CWVwoONOUSLE WN
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TOP ALBUMS—20 Years Ago

. Green River, Creedence Clearwater
Revival, FanTasY

. At San Quentin, Johnny Cash,
COLUMBIA

. Through The Past Darkly, Rolling
Stones, LONDON

. Abbey Road, Beatles, arrLE

. Blind Faith, aTLanTic

. ,\q-cl(\)-Gadda-Da-Vida, Iron Butterfly,

—

Blood, Sweat & Tears, coLumBia

. Hot Buttered Soul, Isaac Hayes,
ENTERPRISE

. Best Of Cream, atco
. Santana, coLumsia

OV BN UL w N
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COUNTRY SINGLES—10 Years Ago

1. All The Gold In California, Larry

Gatlin & the Gatlin Brothers Band,
COLUMBIA

. You Decorated My Life, Kenny
Rogers, UNITED ARTISTS

. Half The Way, Crystal Gayle,
COLUMBIA

. Before My Time, John Conlee, mca

. Fooled By A Feeling, Barbara
Mandrell, mca

. Ccome With Me, Waylon Jennings,
RCA

N e W N

. Sweet Summer Lovin'/Great Balls
Of Fire, Dolly Parton, rca

. Should | Come Home (Or Should |
Go Crazy), Gene Watson, capiToL

. My Own Kind Of Hat/Heaven Was
aclzrink Of Wine, Merle Haggard,

-]

©0

10. 1 Ain't Got No Business Doin’
Business Today, Razzy Bailey rca

SOUL SINGLES—T10 Years Ago

. &Not J"'s? Knee Deep, Funkadelic,
ARNER BROS

. L?gies Night, Kool & the Gang, pe-
u

. Don't Stop Til You Get Enough,
Michael Jackson, epic

. Rise, Herb Alpert, aam
. Still, Commodores, moTowN

. | Just Want To Be, Cameo,
CHOCOLATE CITY

. | Do Love You, G.Q., ARISTA
. Cruisin’, Smokey Robinson, TamLa

. Break My Heart, David Ruffin,
WARNER BROS

. | Just Can't Control Myself,
Nature's Divine, INFINITY
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Regulations Make Ganadian Syndication A Quirky Biz

LOS ANGELES American syndi-
cators will tell you: Canada is a
much different arena from the U.S,,
one in which their programs com-
pete both among themselves and
with locally produced efforts.

Several factors make Canadian
syndication unusual. Like Europe,
Canada has a limited number of
commercial frequencies. And, like
Europe, the syndication business is
relatively new, and the advertising
community is only beginning to rec-
ognize syndicated radio as a viable
promotional vehicle. Another
unique factor is the regulations set
by the Canadian Radio-television
and Telecommunications Commis-
sion, which, among other things, en-
courage stations to run home-
grown syndicated programming.

Canada’s largest syndicator, Te-
lemedia, has 19 different radio net-
works. Telemedia's parent company
owns several Canadian magazines
including TV Guide, a national sales
house, and 24 radio stations. Tele-
media Radio Networks VP Paul
Williams says the company’s 19
networks account for approximate-
ly 70% of Canada’s network radio
business. Sports broadcasting—in-
cluding Toronto Blue Jays, Montre-
al Expos, playoff, and World Series
baseball, as well as hockey’s Toron-
to Maple Leafs—makes up 70% of
Telemedia’s programming.

The other 30% is composed of in-
formation and entertainment pro-
grams, including the Global Satel-
lite Networks’ “Rockline,” which is
heard on about 40 stations in Cana-
da, and “Music Express,” the radio
version of the magazine that was
distributed in the U.S. through the
Musicland chain, which is heard on
about 30 stations.

A subsidiary of group owner
Standard Broadcasting, Sound
Source was established less than
two years ago, but is already mak-
ing inroads, and offering Telemedia
some competition. The network al-
ready has nine series on the air, and
regularly produces specials.

Sound Source’s two most success-
ful shows are “Countdown Cana-
da,” which airs on 25 stations, and
“Report On Business,” a 90-second
shortform show that runs four
times daily on weekdays. Although
Sound Source GM Jean-Marie
Heimrath says CRTC regulations
are generally helpful to Canadian
syndicators, he says if the program-
ming ‘‘is hot, it doesn’t matter
where it comes from. Whoever
comes out with the best program-
ming that fits the needs of the sta-
tions is going to do well.”

Another syndicator making gains
is SupeRadio Canada, which is af-
filiated with the Boston-based syn-
dicator of the same name. SupeRa-
dio has lined up 36 affiliates for its
customized Canadian version of
“Open House Party” since June.
SupeRadio also recently debuted
the “Hot 30 Countdown,” hosted
by CFTR Toronto morning man
Tom Rivers, which is heard on 27
stations. It also produces and syndi-
cates “Country Party” and has a
country countdown show on the
drawing board.

Westwood One Canada, which
was recently purchased by
McLean-Hunter from Selkirk
Communications, has approxi-

mately 40 Canadian affiliates for
“Dick Bartley’s Original Rock &
Roll Oldies Show.” Radio Express
and various independent companies
are also trying to make it in Canada,
yet the market remains a challenge.

According to CJBK/CJBX Lon-
don, Ontario, VP/GM Warren Cos-

NETWORKS

SYDIGATION

by Craig Rosen

ford, who produced syndicated spe-
cials on the Beatles, Elvis Presley,
and the history of rock during the
"70s at CHUM Toronto, Canadian
syndication “‘is like the Canadian
music industry. Unless you can sell
it outside of Canada, you really
aren’t going to make any money.
Unless you have had a hit, you are
probably only paying the bills.”

Countdown shows are a particu-
larly hard sell in Canada, and a few
previous attempts at Canadian
countdowns have failed. Telemedia
network manager Dani Eisler says
“we wanted to put a countdown on
the air, but there is some reluctance
on the part of affiliates to accept
one chart as the Canadian chart.
They feel a national chart wouldn’t
reflect the regionality of the sta-
tions.”

Nonetheless, SupeRadio and
Sound Source are finding some tak-
ers. ““We ran Rick Dees for two
years. [t is a great show, but we did
feel some backlash for running a
show that is obviously an American
show,” says CKLG (LG73) Vancou-
ver, British Columbia, PD Brad
Phillips. “Now that shows are be-
ing made available that are specifi-
cally designed in Canada, that is
more attractive to us.”

CFTR PD Sharon Taylor con-
curs. ““We had been wanting to run
a countdown show on the weekend
for quite some time. We considered
Dees, [Scott] Shannon, and [Casey]
Kasem, but we weren’t comfortable
with them.”” Her dilemma was
solved when SupeRadio approached
CFTR’s Rivers about a Canadian
countdown.

WWI1 director, international affil-
iate relations, Bill Stolier also ac-
knowledges the problem of trying
to get American shows on the Cana-
dian airwaves. “ ‘Scott Shannon’s
Rockin’ America’ hasn’t done
well,” he says. “Maybe it would be
better if it was ‘Rockin’ North
America.””’

According to Randy Timmons, a
consultant who was formerly the
GM of WW1/Canada, “Canadians
get real defensive and don’t want to
be Americanized. Americans have
to come to grips with that. They
should take more of a global ap-
proach.”

Stolier says one of the reasons
Bartley’s show has been a success
in Canada is that he acknowledges
that country’s audience. Bartley has
even done his show from Toronto in
the past. Stolier says WW1 has
plans to do more shows from Cana-
da, such as the recent Who inter-

view show from Vancouver.

“Rockline” has also had success,
partially by taking calls from Cana-
dian affiliates. CITI Winnipeg,
Manitoba, PD Ross Winters says a
CITI listener appears on nearly ev-
ery show. And the rapid Canadian
spread of ‘“Open House Party”
seems to be tied, at least partially,
to a 30% Canadian segment fed sep-
arately to Canadian stations that,
not coincidentally, have 30% Canadi-
an-content requirements.

Still, there are challenges for
American and even locally produced
syndicated programming. SupeRa-
dio president Robert White says,
“We have to go to the clients. Basi-
cally, all the advertising we carry
[is] client-directed.” As in the U.S.,
landing top markets is crucial to a
program’s success, and since there
are fewer top markets, that impor-
tance of landing a station in a major
market is exaggerated. “‘If you
don’t have Toronto, it's like not hav-
ing New York, Chicago, and L.A.,”
says Timmons.

But, in general, White says, “The
attitude toward network radio is
changing. And it is being accepted
quite well.”

UNISTAR REALIGNS

Unistar Communications Group
has named three managers to its
newly created office of the presi-
dent. William Hogan, who was ex-
ecutive VP/GM of the United Sta-
tions Radio Networks, is now presi-
dent of the Unistar Radio
Networks’ traditional radio net-
works. David Landau, previously
executive VP/sales, is now presi-
dent of Unistar Radio Networks,
managing the company’s national
sales force. They succeed Nick Ver-
bitsky, who was previously presi-
dent/CEO and is now chairman/
CEO. In addition, Gary Fries, who
was formerly president/chief oper-
ating officer of the Transtar Radio
Network, is now president of the
new entity’s format networks.

In addition, Unistar has named
R-W. “Skip” Schmidt as its new se-
nior VP/affiliations, overseeing
sales for both Unistar’s formats and
network shows. Schmidt was VP/

GM of WJQY Miami. Also, Unis‘tar

Radio Networks’ news operations
will move to a new Washington,
D.C.-area headquarters, due to open
next spring.

CALENDAR

Below 1s a weekly calendar of up-
coming network and syndicated
mustc specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Oct. 27-28, Debbie Gibson, On The Radio, On
The Radio Broadcasting, one hour.

Oct. 27-29, Ronnie Spector/Robert Englund/
Chicago’s Walt Parazaider/Bobby “Boris” Pick-
ett/Vanna White, Cruisin’ America with Cousin
Brucie, CBS RadioRadio, three hours.

Oct. 27-29, Freddy Krueger, On The Move with
Tom Joyner, CBS RadioRadio, three hours.

Oct. 27-29, Ozzy Osbourne, Metalshop, MJI
Broadcasting, one hour.

QOct. 27-29, BeBe & CeCe Winans, Star Beat,
MJI Broadcasting, one hour.

Oct. 27-29, Freddy Krueger/Ron Peariman/Kim
Basinger, Party America, Cutler Productions, two
hours.

Oct. 27-29, New Kids On The Block, The Week-
ly Special, Unistar Radio Networks, 90 minutes.

Oct. 29, Aerosmith/Giant/Rolling Stones,
Powercuts, Global Satellite Network, two hours.

Oct. 30, Joe Satriani/Bono, Rockline, Global
Satellite Network, 90 minutes.

Oct. 30-Nov. 5, Paul Overstreet, Listen In With
Lon Helton, Westwood One Radio Networks, one
hour.

QOct. 30-Nov. 5, Jean-Luc Ponty, The Jazz Show
with David Sanborn, Westwood One Radio Net-
works, two hours.

Oct. 30-Nov. 5, Classic Headbanger: Judas
Priest, High Voltage, Westwood One Radio Net-
works, two hours.

Oct. 30-Nov. 5, Huey Lewis & the News/Bob
Dylan/John Lennon/Genesis, Classic Cuts, M)
Broadcasting, one hour.

QOct. 30-Nov. 5, Joe Cocker, Rock Today, MJI
Broadcasting, one hour.

Oct. 30-Nov. 5, Michael Martin Murphey, Coun-
try Today, M)) Broadcasting, one hour.

Oct. 30-Nov. 5, Joe Cocker, Off The Record
With Mary Turner, Westwood One Radio Net-
works, one hour.

Oct. 30-Nov. 5, Surface, Night Scene,
Westwood One Radio Networks, one hour.

Oct. 30-Nov. 5, More “Double Fantasy” Ses-
sions, The Lost Lennon Tapes, Westwood One Ra-
dio Networks Special Series, one hour.

i

Listen To Your Guests. Brenda Ross, center, host of James Paul Brown
Entertainment’s ‘‘Hitline USA," visits with Roxette's Per Gessle and Marie

Fredriksson during a recent show.
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ﬂé 5é ;o 25 TITLE sample of radio playlists. ARTIST
Ez | 3z NS(D ;5 LABEL & NUMBER/DISTRIBUTING LABEL
Y A ‘* % NO-1 & & .
@ 3 7 5 | DON'T KNOW MUCH @ LINDA RONSTADT/AARON NEVILL%
ELEKTRA 769261 “ 1 week at No.
2 1 2 P HEALING HANDS & ELTON JOHN
= MCA 53692
HE & MADONNA
3 2 1 10 gRE 7§|2§;§3/WARNER BROS. 0 .
@[ 7 [ || eugion +70c0
5 4 5 12 EVERYTHING BUT MY PRIDE © CUTTING CREW
VIRGIN 7-99184
@ 9 18 6 WHEN | LOOKED AT HIM & EXPOSE
ARISTA 1-9868
@ 1 17 6 YOU'VE GOT IT & SIMPLY RED
ELEKTRA 7-69269
16 23 4 GET ON YOUR FEET @ GLORIA ESTEFAN
EPIC 34-69064/E.P.A.
@ 15 2 5 LISTEN TO YOUR HEART & ROXETTE
EMI 50223
{F 1 COULD TURN BACK TIME ¢ CHER

GEFFEN 7-22886

—
~
~
—
o

WE'RE NOT MAKIN’ LOVE ANYMORE & BARBRA STREISAND
COLUMBIA 38-73016

25120 (15| 18

121 13| 14| g | HAVEITOLD YOU LATELY © VAN MORRISON
MERCURY LP CUT/POLYGRAM
3| 6 | 3| 12| SHOWERMEWITH YOUR LOVE © SURFACE
COLUMBIA 38-68746
0 # BEEG
14 8 6 13 WANREER BROS. 7-22899 EES
1A ¢ MARX
5| 21 | 35 | 3 | ANGELL b RICHARD
L
16 | 10| 8 | 10 | ANGELEYES THE JEFF HEALEY BAND
17 12 9 17 DON'T WANNA LOSE YOU & GLORIA ESTEFAN
EPIC 34-68959/E PA.
22 | 24 | § | SUMMER OF LOVE JEFFERSON AIRPLANE
EPIC LP CUT/E.PA.
19 | 14 | 10 | 17 | RIGHT HERE WAITING © RICHARD MARX
%5 | 29 | 5 | WALKING ONAIR STEPHEN BISHOP
ATLANTIC 7-88830
H *
21| 23| 22| 6 | GIRLI'MGONNAMISS YOU MILLI VANILLI
* % % POWER PICK # % «
(2| 30 | 43 | 3 | WEPRIDNTSTART THE FIRE @ BILLY JOEL
C MBIA 38-73021
@3)| 28 | 31 | 7 | MCKOF TIME © BONNIE RAITT
CAPITOL 44364
o4 | 27 | 5 | WASITNOTHING AT ALL @ MICHAEL DAMIAN
CYPRESS 1451 /A&M
THE END OF THE INNOCENCE & DON HENLEY

GEFFEN 7-22925

% | 18 | 11 | 14 | IFYOUASKED METO @ PATTI LABELLE
L 4
7 |19 | 13| 19| SQULPROVIDER MICHAEL BOLTON
36 | 4 | 3 | THEWAY TO YOUR HEART # SOULSISTER
EMI 50217
(2| 3¢ | 34 | 4 | SOWINGTHE SEEDS OF LOVE ® TEARS FOR FEARS
FONTANA 874 710-7/POLYGRAM
W | 32|32 | 8 | [T'SNOTENOUGH ® STARSHIP
® PAUL MCC
W | w | 7 | SONE ARTNEY
GD)| 3 | s | 3 | ROCKWITCHA BOBBY BROWN
33 | 2 | 20 | 17 | SACRED EMOTION & DONNY OSMOND
w |z | s 0 | jouonMiMND # SWING OUT SISTER
* % % HOT SHOT DEBUT * * %
(35| NEwp | 1 | HOWAMISUPPOSED TO LIVE WITHOUT YOU & M.BOLTON
COLUMBIA 38-‘3017
[re—
(36)| 45 | — | 2 | DIDNTI(BLOW YOUR MIND) NEW KIDS ON THE BLOCK
COLUMBIA 38-68960
; P
37 | 29 | 19 | 11 | STILLCRUISIN THE BEACH BOYS
38 | 38 | 4 | 3 | EVERYTHING ® JODY WATLEY
G| o | — | 2 | THESAMELOVE THE JETS
N MCA 53734
NEWp | 1 | BRINGITALL BACK 4 GRAYSON HUGH
sl | 35 | 26 | 11 | DO NATALIE COLE (DUET WITH FREDDIE JACKSON)

42 | 39 | 40 5

DON'T LEAVE LOVE (OUT THERE ALL ALONE)
REPRISE 7-22837

B.J). THOMAS

43 | 41 | 4 5

WHAT ABOUT ME MOVING PICTURES

GEFFEN 7-2285%

4 | 3|16 | 10

AIN'T TOO PROUD TO BEG RICK ASTLEY

RCA 9030

5 | 42 | 41|

a5 | 40 | 39 | 28 | TALKITOVER ¢ GRAYSON HUGH
NEWD | 1 | LEAVEALIGHTON # BELINDA CARLISLE
4 | % I u | 19 | GOODTHING © FINE YOUNG CANNIBALS
NEWD | 1 | JHEARMSOF ORION PRINCE (WITH SHEENA EASTON)
49 | 43 | — | 2 | THEBEST @ TINA TURNER
IF YOU DON'T KNOW ME BY NOW @ SIMPLY RED

ELEKTRA 7-69297

O Products with the greatest airplay gains this week. ® Videoclip availability.

PROMOTIONS

(Continued from page 13)

at the top of the list are Paula Abd-
ul, house music, New Kids On The
Block, day-glo fashions and the
HBO comedy series ‘“The Kids In
The Hall.”

IDEA MILL

Top 40 WPHR (Power 108) Cleve-
land was the winner of $1,000 in
crosstown rival WMMS’ banner
contest last month. Part-time
WPHR air staffer Paul Phillips
took a banner displaying WMMS’
calls to Cincinnati, where he man-
aged to get it on TV at the
Bengals/Browns game. Phillips
used a cellular phone to maintain
close contact with staff members at
the station who were able to tell him
camera angles and other useful in-
formation. WPHR plans to donate
the money to charity.

Top 40 KGOT Anchorage, Alas-
ka, hosted a game show based on
“Let’s Make A Deal” at the Alaska
State Fair. In addition to regular
prizes, KGOT gave away booby
prizes including sludge from the Ex-
xon oil spill . . . At the behest of a lo-
cal TV station, nine Orlando, Fla.-
area radio stations are welcoming
the National Basketball Assn.’s
new Orlando Magic to the area by
adopting a team member whom
they will promote throughout the
season. Among those participating
are country WWKA (K92), urban
WJIHM (102 JAMZ), AC WDBO,
and top 40 WOMX (Mix 105.1).

Although there is substantial
overlap between their signals, al-
bum outlets WRIF Detroit and
WIQB (Rock 103) Ann Arbor, Mich.,
are competing to see whose listen-
ers can donate the most to a Hallow-
een blood drive. WRIF also cele-
brated the opening of a new theater

complex in Detroit this month by
screening the top 10 horror films of
all time for free. WRIF listeners se-
lected the films by calling the sta-
tion’s “Shocktober” line to vote.

Country WGKX (KIX 106) Mem-
phis let its listeners name their
picks for the Country Music Assn.
Awards through ballots distributed
at area retailers. Listeners were
then invited to a party at a new
country music night club where
they could watch the awards on a
big-screen television. The grand
prize winner scored a $4,000 spa.
Prior to this event, KIX overnight
personality Dan Lenzini celebrated
the club’s grand opening by camp-
ing out for three days on the ven-
ue’s roof.

Easy KOKE Austin, Texas, col-
lected more than $2,000 in donations
from its listeners to support the
Meals On Wheels program, which
distributes meals to home-bound se-
nior citizens . . . Whitney Designs of
California is now customizing its
compact disk pins and clocks with
call letters and logos for radio sta-
tion promotions. For more informa-
tion call Eric Whitney at 805-564-
6966.

PRO-MOTIONS

Duncan Payton has joined
KPWR as promotions director; he
most recently held the same posi-
tion at KGGI Riverside, Calif.,
where Kimberly Martinez replaces
him ... Kim Heywood has been
named promotion director at urban
WILD Boston. She was previously
promotion manager/events coordi-
nator at WGBH-TV Boston.

Assistance in preparing this col-
umn was provided by Craig Rosen.

T

BROADGAST

News.

Mason ...”

*all current and suitable for all formats

“IF YOU DON’T BUY THIS RECORD,
GOD’S GONNA CALL ME HOME!"”

Jim Terr's novelty songs and parodies, political satires and comedy bits have
been featured on NPR’s ‘‘Morning Edition’” and ‘‘Mountain Stage’’, the ABC,
Mutual, NBC, United Stations and Olympia Broadcasting/Contemporary
Comedy Networks, CBS Radio ““Morning Circus,” Doctor Demento and Voice
of America/Europe, and covered by NBC-TV, Associated Press and Paul Harvey

To receive a FREE soundsheet of eight of his best”, including the title track from
his new cassette, ‘‘A THOUSAND POINTS OF LIGHT ", write on station letter-
head to Blue Canyon Productions, PO. Box 6460, Santa Fe, NM 87502. Allow
2-3 weeks. To also receive the complete cassette of 19 songs and bits**, send
$5.00 to cover costs (sorry — no exceptions).

“A modern-day Mark Twain, Will Rogers, Jimmie Rodgers and Jackie

— Rick Sanjek, assistant vice president, BMI

.. very well-done songs with a topical edge, with humor, a point of view
and a concern for human dignity . . . a wonderful surprise . ..”’

— Peter Ludwig, columnist for BILLBOARD Magazine

**almost all new, unreleased material

ATTN. PD’S & DJ'S
“HAPPY HANUKAH, YERONIGA!”

Hot hilarious street beat tune featured on Z-
100 AM ZOO 12/88. Get yours today, in time
for 1989 Hanukah Season!

Hal Keshner Music

35-5K Park Ave.

Sutfern, NY 10801

(814) 357-8171

AIR TALENT/PD’S

Waestwood provides Air and Programming Tal-
ent to hundreds of radio and television stations.
It you've the goods, we'll WIN for you!!
Send your best T or R to:
WESTWOOD PERSONALITIES
42446 Bob Hope Dr. # 228
Rancho Mirage, CA 92270

(619) 346-4334
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ALBUM ROCK ™ACKS- otatioas Hospond DRAMARAMA
5 Zh Compiled from national album rock To Fcc charges
of |55 | $o | g% | TITLE radio airplay reports. ARTIST
Iz Sz Ng 25 LABEL & NUMBER/DISTRIBUTING LABEL n ecencv
*hk NO.1
1|1 | 2| 8 | EQGRANDAHARD PLACE ROSDCSTRIES BY BILL HOLLAND
SOLD ME DOWN THE RIVER THE ALARM WASHINGTON, D.C. Naragan-
U ’ i = sett’'s KSJO San’Jose Calif., Ever
» ’ “ -
(@] 3 | 9 | 6 | ANESGOTAGUN AEROSMITH | green’s WLUP-FM Chicago, and
(| 6 | 7 | & | ROCKIN INTHE FREE WORLD NEILYOUNG | Great American’s WFBQ Indianap-
REPQISE LR CUT olis have all filed their responses to
(5| 5 | 10| 7 | THELAST WORTHLESS EVENING DON HENLEY FCC allegations of indecent pro- 5
(6)| 9 | 16 | 3 | WEDIDNTSTART THE FIRE BiLLy JoeL | gramming (Billboard, Sept. 9). Dramarama rose to national  hungrier than ever before. Its
COLUMBIA 387302 Both WLUP and WFBQ produced prominence quickly in 1985 with  first single, “‘Last Cigarette,” re-
7|8 | 14| 6 | LOVEISA LONG ROAD TOM PETTY lengthy documents—WLUP’s is 55 the smash alternative rock hit calls the urgency of “Anything,
“Anything, Anything.” which Anythlng " and tracks like “Lul-
EVERYTHING IS BROKEN BOB DYLAN g, Ll : o a
[ 8 | 11|13} 5 | Gotmamircu topped KROQ's year-end list labye” and “| Wish | Was Your
[ ¢ | 10| 11| g | NOSOUVENIRS MELISSA ETHERIDGE that year. Mother” (their cover of the Mott
IL ISLAND 7-99176/ATLANTIC Stuck in Wonderamaland is  the Hoople gem) add touches
13 | 15 [NEa WHENISEEYOU SMILE BAD ENGLISH ”allﬂnllp the definitive statement from a  of melancholy depth to the rec-
(D] 5 | 20 | 5 | WATFORYOU BONLAM band that is bolder, wiser, and ord.
WTG LP CUT
12| 4 | 4 | 10| GALLITLOVE POCO pages—denying any violations of 3355 W. ElSegundo Bivd.
@) 18 | 18 | s | [MABELEVER GIANT FC‘(‘] rul.es.”’I‘.}le stations also mglud- Chamdfon RfcordS Hawthorne, CA 90250
A&M 1454 ed “exhibit” information in their re- Tel: (213)973-8282 Fax:(213)679-3395
19 | 24 | 7 | JTIGHTROPE  STEVIERAY VAUGHAN & DOUBLE TROUBLE plies, such as letters of commenda- Toll Free: 1.800-444-6044
ToR o tion from local civic groups, and rat-
15| 7 | 1 | 9 | LOVEINANELEVATO AERCE ings information to indicate their —
_ A GIRL LIKE YOU THE SMITHEREENS programming is not offensive and is R WEEK ENDING OCTOBER 28. 1989
28 2_|_Encua s4s50/CAPITOL geared to mainstream listeners. ;
* % & FLASHMAKER * % % KSJO’s reply, on the other hand,
AD| NEWp | 1 | FOOLISHHEART GRATEFUL DEAD | was both the first filed and the TRACKS -
THE ANGEL SONG GREAT WHITE shortest, and emphasizes that morn-
22 | 25 | B | capoLaasds ing jock Perry Stone was fired by
TESLA i -ai ) z Compiled from Commercial and
19| 2 | 29 5 '58‘;’&?92”8(5;5 .the. St'atlfm shOrt.ly after the on-air « «|2 |°k College Radio Airplay Reports.
SOWING THE SEEDS OF LOVE TEARSFORFEARS | mcident in question. 28| 2¢ | 2g | g5 | TmE ARTIST
20 |12 5 9 FONTANA 874 710.7/POLYGRAM Meanwhile, the FCC will be ad- Ez | S5 | &2 | 30 | LABEL & NUMBER/DISTRIBUTING LABEL
21| 16| 12| 9 | DR FEELGOOD MOTLEY CRUE dressing the indecency issue at an % NO.1 * %
ECERTRA7 6922 open meeting this week. The com-
pen ing this week. ¢ 1 | 1| 4 | 7 | PICTURESOF MATCHSTICK MEN CAMPER VAN BEETHOVEN
2 | 14| 8 | 8 | KISSINGWILLIE JETHROTULL | mission will be compiling material \;aem 2 2 weeks at No. 1
2 | 23 | 23 | 8 | SLEEPING MY DAY AWAY pap. | from its Stt}f‘ffgrss tTt Wollll%hellz 2 | 2 |8 |6 | RESM om0 THE SUGARCUBES
WARNER BROS 722775 GUIANED WG Dasy £gRepls Geme PERSONAL JESUS DEPECHE MODE
NEW) | 1 iyg,]},%sm%f" YOU AND ME LOU GRAMM that a 24-hour ban on indecent, not @7 |n|a SIRE 7-21328/REPRISE
i i MAN
@ | 3 | 1 | AMERICANMusiC JAN HUNTER/MICK RONSON obscene, programming on radio and 4 | 4 | 11| 5 | LWANTTHAT MA DEBORAH HARRY
MERCURY 874 934-4/POLYGRAM TV is constitutional. e T T e THE ALARM
% | 26 | 30 | § | GLAMOURBOYS LIVING COLOUR Critics of the ban, in the form of a S | 3 | 3| 7 | {Rs73003
EPIC 34-68548/E P.A. d by Sen. J
1988 law sponsored by Sen. Jesse [ .| o [ | 1" | SOWING THE SEEDS OF LOVE TEARS FOR FEARS
27 21 21 12 EP%I§410-6N8958/E.RA. ALICE COOPER Helms, D-N.C., and passed by the FONTA'NA874-810-7/POLVGRAM
T * % % POWER TRACK & % & Sfl)lrlg;'ess, say th(?bFl‘CC fa]\(cerls‘han up- 7| 8 | 10| s | IFITSLOVE SQUEEZE
DON'T CLOSE YOUR EYES KIX ill, if not impossible, task. They ar- INTO THE HEA LOVE S
3 ALANLCIS8002 gue that the Constitution protects Mo e | IO OF THE MIGHTY LEMON DR
@) n | 1| 4 g?,ggfﬁg@%s TRACY CHAPMAN such language. The commission is 9 | 12| 13| 6 | SICKOFIT THE PRIMITIVES
charged with carrying out federal
EDIE (CIAQ BABY THE CULT > .
| 2| 1| g | EREEIADBASY law; the 24-hour ban is now being NEW) | 1 | FROUDTOFALL LIRSy
ERENEN N e o S o TR
2|5 | 19| 8 | HAOIOMP _ ROLLINGSTONES | ¢5 try to compile a record showing || 24 | — | 2 | AGRLLKEYOU THE SMITHEREENS
BACK TO THE BULLET SARAYA the ban is needed. OIANCER -
@] 3 | @ | 3 | RGN, The fate of the remaining inde- |(13)| NEWD | 1 | LOVEAND ANG BT
G| NEWp | 1 | BIGBADMOON JOE SATRIANI cinqy casesD left .ovtle:’r tfr.()r]r(l' fotrmer 14 | 15| 22 | 3 | CROSSROADS TRACY CHAPMAN
MIXED EMOTIONS ROLLING STONES | ~¢fhialrman Dennis ratrick s term
5 |17 ] 68 | 9 | coumenssesoos may also be considered at the meet- 15 [ 11| 7 | 9 | WENOFTHEWORLD MAXQ
N THE CALL i insi i
RN -l court sonsiders the consttutionality | A0] © | 2 | 5 | SUGAERADOY,, THOMPSONTWINS
¥ | 30 | 2 | 12 | BHER NS NIGHT COMES JOECOCKER | of the 24-hour ban, the FCCisalso | 17 | 10 | 6 | 9 | LOVESHACK THEB-52'S
BIG TALK WARRANT continuing to work on complaints
2 |4 . : KINGDOM OF RAIN THE THE
7| 3 | cowwsnssrsoss about stations broadcasting alleg- 18 | 17|16 4 | ecircurera
NEWD IR B L O ver oros. GEORGE HARRISON sdly] Ruiecant pr{)grammingh during | 19 | g | 9 | g [ KNOCKMEDOWN RED HOT CHILI PEPPERS
"NUFF aylight and early evening hours.
w |35 ]% |9 | NEWTHAG SR n | s | s | 5 | EE FUZZBOX
RYTHING Y FIONA/KIP WINGER
NEW) | 1 | EVERYTHING YOU DO /KIP W H(gl:g;U?nc(li):slggr?lezligfsH;::I!(lili_ 21 | 13| 5 | 11 | BETWEEN SOMETHING AND NOTHING  THE OCEAN BLUE
46 | — | 2 | MOVEWITHME SISTER U312 aSAERE0D lighted that the House telecommu- [(22)| NEWp | 1 | CONTACT BIG AUDIO DYNAMITE
UNGRY WINGER nications subcommittee has sched- LET LOVE RULE LENNY KRAVITZ
43 34 38 5 ATLANTIC 7-88859 uled a wide-ranging hearing Thurs- @ NEW) 1 VIRGIN 39166 _
a | 41 | 4 | 4 | |REMEMBERYOU SKIDROW | day (26) on several radio reform | 24 | 2 | 2 | 3 BLACK SHEEP WALL THE INNOCENCE MISSION
LIVING IN SIN BON JOVI issues. Group operators will testify
® | — | 2 | WERCURY876070 7/POLYGRAM to discuss license renewal concerns (@] 28 | — | 2 T RICKIE LEE JONES
)| Newp | 1 | FENRI TR | ione abous trafficking and the | B | 8 [ 2 [ o | AMESROM e R
LA GUNS : g
@ | — | z | REANDIEAR ¢ three-year holding rule. Panelists |(7)| 29 | — | 2 | MAKEBELIEVE MAMBO DAVID BYRNE
@) STILL IN LOVE STAGE DOLLS from the National Assn. of Broad- ECLINE AND FAL FLESH FOR
@ 4 | — | 2 | SR casters will also be on hand to focus 216 | 15| 6 | BECREENOUT P EbrcaroL -
4 | 47 | — | 2 | ANOTHERCHANCE GEORGIASATELLITES | on such AM improvement issues as  [(29)| NEwWp | 1 | HIGHER GROUND RED HOT CHILI PEPPERS
GOOD WORK BODEANS interference and receiver quality. A
N | %0 | — | 2 | slswipour/reprise The House panel also wants to hear 30 | 2 ] 25 [SgN| LONEIS 7-8858’:]:&0 e

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

from industry spokespersons on
EEO rules.
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Fa W Sp Su Fa W Sp Su Fa W Sp Su
’ Call Format '88 '89 '89 '89  Call Format '88 '89 '89 '89  Call Format '88 '89 '89 '89
SUMMEB 89 ARBI I HONS ORLANDO, FLA.—(44) WKZL top 40 62 55 58 56  WRMF AC 88 72115 84
WWKA country 1.9 86 97 88 ~WMAG AC 68 55 57 50  WINO N/T 69 59 50 69
WHTQ album 62 49 81 86 WQMG-FM  urban 89 41 40 48  WIRK country 53 56 54 53
Following are 12-plus average quarter-hour skhares, metro survey WSTF AC 70 91 86 82 WWWB AC 31 44 39 46  WHQT urban 40 60 45 47
area, Monday-Sunday, 6 a.m.-midnight. (#) indicaies Arbitron WBJW-AM-FM top 40 77 79 63 76  WMQX-FM oldies 31 48 42 42 WOwW top 40 35 33 39 36
market rank. These symbols are used: AC=adult coatemporary, WIHM urban 53 60 79 73 wsIS adult std 50 51 48 38  WKGR album 25 28 17 31
adult alt=adult alternative, adult std=adult standards/big band, wocL oldies 78 77 54 70  WKSI top 40 54 39 39 34 WHYI top 40 34 29 22 27
album=album rock, cls rock=classic rock, easy=-easy listening, wssp easy 86 83 83 66 WWGL religious 6 8 14 23 WSHE album 26 20 20 25
modern=modern rock, n/t=news/talk. Copy-ight 1589, Arbitron wDIZ album 55 67 52 58 WPCM country 12 11 20 19 wMmX) oldies 40 31 23 24
Ratings Co. May not be quoted or reproducel without the prior wiYo AC 48 55 44 57  WWMY easy 23 32 24 19 WMXQ AC 16 28 15 22
written permission of Arbitron. WHLY top £0 56 38 42 46  WSMX religious 10 6 .6 18 WNGS AC 44 28 24 22
WDBO AC 56 58 67 42  WAAA urban 20 20 14 17  WIOD N 16 18 20 21
Fa W Sp Su Fa W Sp Su WLOQ adult ait 22 34 38 35 WQMG black 14 11 18 16 WKIS country 17 25 15 18
Call Format '88 '89 '89 '83  Call Fermat '8 '89 '89 'B9  WWNZ N/T 43 47 52 35 WMFR AC 25 20 27 15 WPOM urban 23 12 21 18
WWLV easy 15 17 25 22 WMXC AC 5 L1 16 15  WLVE AC 13 7 11 16
MEMPHIS—(42) WwoDZ oldies 12 13 19 1.0 WPRD adult std 4 19 L1 15  WHPE religicus 15 20 22 11 WLYF easy 16 24 31 15
WHRK urban 17.0 150 13.1 143 ROCHESTER, N.Y.—(43) WONQ Spanish 10 5 11 12  WRDX AC 4 4 4 11  WPOW top 40/dance .8 20 .8 15
WGKX country 9.4 101 105 99  WCMF abum 171153174 156 WXXO0 religious 27 11 6 12 WFMX count-y 6 .e 10 1.0 WITA cls rock 14 19 24 15
WOIA urban 65 78 94 95  WPXY-AM-FM top 40 124 109 11.6 109 WTLN-AM-FM  religious 15 7 11 10 WINC religious 12 7 10  WQBA-FM Spanish — 8 — 13
WEGR album 63 88 76 88 WVOR A 9.2 9.0 110 10.1 OKLAHOMA CITY—(46) BIRMINGHAM, ALA —(51) WTMI classical 12 19 15 13
WMC-FM top 40 96 76 6.1 68 WBEEFM country 96 85 89 90  KXXY-FM country 133 135 143 140  WZZK-AM-FM  country 147 175 188 145  WIQY AC L1 9 15 11
WEZI-FM easy 49 60 45 65 WHAM AC 85 95 87 74  KKNG easy 100 94 78 88 WM AC 125 83104 119  WGTR album 23 20 10 10
WRVR-FM AC 77 82 91 64  WKLX aldies 43 60 58 70 K)YO top 40 123 11.8 10.1 87  WENN urbar 9.4 10.5 11.0 106 ALBANY, N.Y.—(54)
KRNB urban 61 62 61 60 WISH sy 59 7.4 47 67  KTOK N/ 73 74 59 87 WIRR cls reck 42 104 82 86  WGY AC 89 93 97 98
WLOK religious 51 42 56 46  WRMM £C 78 61 55 59  KOMA oldizs 47 51 57 70  WAPLFM top 40 90 84 73 80 WROWFM  easy 107 99 9.4 96
KMPZ top 40 45 51 41 44  WDKX Lrban 46 52 62 56  KRXO cls rock 50 63 54 68  WERC N 49 36 56 63  WFLY top 40 76 86 7.1 94
WREC adult std 28 31 34 17 WEZO zdult std 34 30 29 27 KIBS top 40 50 81 64 59  WKXX top 40 80 73 7.1 58  WPYX album 106 89102 83
WHBQ oldies 14 10 8 11 WMIQ wp 40 9 10 8 15 KEBC country 37 36 65 57  WAPI adult std 53 45 37 42  WGNA-AM-FM country 80 10.1 9.4 82
KATT album 100 78 75 47 WAV urban 48 37 40 40 WKL AC 66 61 60 66
KMGL AC 44 51 64 46  WAGG religious 50 27 29 36  WGY-FM top 40 50 40 48 45
KLTE AC 47 47 40 37 WDIC religious 35 29 28 31  WQBK N 46 48 40 43
KPRW urban 29 27 33 34 WD urba1 18 28 17 20  WQBK-FM cls rock 48 53 43 41
WKY country 51 28 24 30  WAYE relig ous 15 28 8 18  WTRY oldies 37 36 35 34
KXXY country 6 6 7 16 WIBQFM top 40 10 8 10 14 WABY adult std 25 24 31 26
KIL religious 14 9 7 12 WCRT oldies 19 12 10 WVKZ-FM top 40/rock 27 14 21 23
KTLV religious 6 — 13 11 JACKSONVILLE, FLA. ——(52) WROW easy 22 21 27 21
WWLS oldies 5 18 .4 10  WAPE top 40 153 158 13.8 143 WEQX album 713 9 16
NASHVILLE——(47) WQIK-FM country 97 108 122 98  WHRL adult alt 10 14 17 16
WE'VE BEEN WYHY top 40 103 148 13.8 173 WFYV-FM album 112 83 83 95 WPTR N/T 13 10 10 14
WKOF altum 83 89107 90 WE)Z AC 37 64 63 84  WKOLFM oldies — 6 613
FA“S OF WSIX-FM country 99 79 94 89 WCR country 61 47 37 55 WSHZ AC 18 21 19 13
YOUHS FOR WSM-FM co.ntry 93 11.2 104 82  wivy AC 65 54 54 52 RICHMOND, VA.—(55)
WQOK urban 69 53 59 71 WAV AC 77 55 60 46  WRVQ top 40 130 117 9.4 122
YEAHS WZEZ easy 96 9.1 68 7.0 WIAZFM urban 67 56 6.1 40 WRVA AC 123 159 147 114
WLAC-FM AC 71 78 76 68  WOKV NI 23 30 31 37  WCDX urban 104 79 111 102
WRMX oldies 51 44 54 68 WIAZ urban 30 38 31 35 WRXL atbum 112 116 99 9.7
i WGFX cls rock 58 42 58 45  WIOIFM cls rock — 23 23 30 wMXB AC 79 67 83 80
And we've got WSM country 42 44 41 40  WCGL religious 38 16 15 22 WKHK country 60 53 93 75
WLAC N/T 30 33 15 26 WSVE religious 28 13 11 18  WPL urban 82 78 78 72
the chart WvoL oldies 29 20 41 17 WHIX urban 13 WTVR-FM easy 46 81 54 66
data to prove it? WAKM country 5 — — 11 WEST PALM BEACH, FLA. —(53) WVGO oldies. 20 12 36 30
WAMB adult std 10 1.7 8 11  WEAT-AM-FM easy 16.7 18.0 17.5 18.6 (Continued on next page)
g DAYTON, OHIO—(48)
Each week wa rank what's . WTUE abum 147 121 92 101
selling in the stores and playing WL tpd0 110 86 73 95 | ——— WAI ( :H OU I |
on the radio. If it's not on our WHKO country 91 90 84 85 L]
charts, it's not a hit. WAZU a'bum 737 73 78
WWSN I 87 73 65 78 FOR THE HOTTEST GUN IN AMERICA
We've got 30+ years of chart WHiO A Gl G0 65 ] )
histary to ly to you or your wvio AC 56 58 61 53 S
Y 10 apgly oy ¥ wLw AC 42 37 49 50 - -
product. WYM) oldies 44 36 29 38
wBLZ urban 37 32 56 33
Presenting a marketing strategy WONE country 43 47 47 33
to a hot new client? Or just WCLR easy 23 10 27 30
doing something special for WDAO urban 10 33 19 25
someone? WBNS-FM easy — — 4 18
) WBVE country 39 46 22 18
WFC) religious 710 8 18
Pick a theme, any theme—we'll WOFX cls rock 815 12 12 | ” lee n Dle |n Freedom
supply you with a lisl of songs WPFB adult std — — 712 a d
{and when they charted) to WING oidies 35 31 23 11 From the Album
match practically an¥thing you LOUISVILLE, KY. —(49)
can dream us! v WAMZ sountry 17.2 171 16.3 164
1 WDJX-AM-FM  top 40 9.3 120 153 13.6
ol Kbk WHAS AC 15.0 148 12.2 10.8
all Mark Marona, Wed.-Fri. wLou urban 39 74 71 94 .
(212) 536-5051 WQMF album 98 94 83 82 (Available on Cassette or Compact Disk)
Billboard Chart Rasearch WVEZ AC 71 67 59 79
sbadoriog b & S T B
4 - T0C X . s .
New York, NY 10033 WAVG o?gies 37 44 38 32 Now SEE
WLSY - 52 19 30 30 J.C. MARK in THE MONEY RATS
WXVW adult std 23 19 30 28 A Videoclip
WWKY country T8 -5 19 TV Programmers Request Your Copy Now
WTMT country 1.0 17 1.7
GREENSBORO, NC—(50)
WIR  comty 168 151 159 153 CYBERVOC RECORDS
WKRR album 83 &1 92114 P.0. BOX 2893 VENTURA, CA 93002 ® FAX # (805) 653-0106
WIMH urban 38 76115 71
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(Continued from preceding page)
Fa W Sp Su Fa W Sp Su Fa W Sp Su Fa W Sp Su Fa W Sp Su
Call Format '88 '89 '89 '89  Call Format '88 '89 '89 '89  Call Format '88 '89 '89 '8  Call Format '88 '89 '89 '89  Cal Format '38 '89 '89 '89
WFTH religious 11 11 14 24  WEIX album 89 64 71 61 WKWM urban 713 17 24 TOLEDO, OHI0—(72) KQXX Spanish 48 54 47 40
WANT urban 13 12 10 17  WTQ top 40 35 44 33 46  WHTC AC 15 7 12 23 WRQN top 40 9.0 118 11.3 116  KIRT Spanish 22 26 36 35
WGCV religious 13 L1 11 17 WHEL AC 18 22 28 40 WLAV N/T 17 8 — 11 WKKD country 107 9.1 96109  KBOR-AM-FM Spanish 15 18 31 22
WRNL oldies J 18 9 12 WWSH easy 48 53 54 40  WIQK religious 6 9 10 10 WwWwM AC 76 91 69 99  KITM Spanish 6 14 11 22
WQSF AC 33 26 13 1.0 WMGS AC 50 54 54 35 LAS VEGAS—(67) wioT album 122 114 129 97  KRGE oldies 21 6 18 12
HONOLULU—(56) WSGD oldies 29 30 27 34  KFMS-AM-FM  country 114 132 11.3 108 WMHE top 40 89 97 77 93  KUBR/KJAV religious 22 23 31 12
KSSK AC 106 88 92130 WGBI-FM AC 51 38 29 26  KLUC-FM top 40 9.1 76100 87 WLQR easy 74 93 87 82 KURV N/T 11 11 12
KQMQ-AM-FM  top 40 159 146 136 11.9  WHLM top 40 31 28 18 26 KXTZ easy 103 124 85 79 WSPD AC 52 57 57 55 BATON ROUGE, LA. —(78)
KIKI-FM top 40/dance 9.7 9.2 105 9.8  WOLS country — — — 22 KYRK top 40 64 51 53 75 CKLW adult std 39 33 36 49  WYNK-AM-FM country 13.8 127 14.8 147
KUMU-AM-FM easy 122 128 13.0 96  WEAY oldies 6 17 22 20 KMZQ AC 55 47 42 58  WIR adult std 47 40 68 49  KQXL urban 13.1 11.3 135 113
KRTR-FM AC 61 58 83 79 WvPO AC 4 12 — 20 KKLZ cls rock 80 59 57 56  WvOI urban 37 28 32 27 WFMF top 40 11.2 105 12.3 10.8
KSSK-FM AC 70 65 47 72  WSBG top 40 11 16 12 18 KORK adult std 43 38 31 56 WT0D country 61 26 33 24  WGGZ top 40 89 74 69 79
KPOI album 67 63 65 60 WFMZ easy 18 1.3 9 15 KOMP album 50 59 63 48 WCWA oldies 28 13 23 17 WXOK urban 101 78 82 74
KCCN Hawaiian 35 63 7.1 51  WARD N/T 15 23 22 13  KRLV AC 42 42 53 39  WOHO country 10 9 13 10  WKIN-FM country 67 70 67 65
KHVH N/T 41 38 35 41  WGBI country 9 21 13 13 KUDA oldies 1.3 42 47 39 FRESNO, CALIF.—(73) KHOM oldies 18 43 42 57
KHHH aduit alt 25 33 27 34  WwWILQ country 8 9 9 12 KOWN N/T 28 19 39 27  KNAX country 49 70 56 92  WTGE album 27 73 44 51
KiKi oldies 59 51 41 32  WBAX adult std 23 24 21 11  KNUU N/T 23 31 25 26 KBOS top 40/dance 59 75 8.1 83  WNOC N/T — 21 42 42
KHFX cls rock 327 21 30  WICK easy 18 21 21 10  KWNR AC 23 25 26 24 KM) N/T 93116 7.6 58 WCKW-FM  album 43 28 29 40
KGU N/T 35 28 28 26  WILK AC 16 15 13 10 KLTN AC — — 11 18 KOJY easy 88 6.1 88 57 WIBD N/T 38 48 47 32
KDEO-FM country — 13 24 14 WQQQ top 40 15 11 17 10 KuL AC — — 7 16 KKOJ album 6.1 83 55 55  WXLT AC 20 22 32 25
KDHO Hawaiian 5 10 11 13 wwoL AC A KMTW oldies 9 23 9 16 KYND-FM top 40/dance 52 4.6 48 54  WTKL adult std .4 10 11 18
KOED country 14 13 15 11 . RALEIGH/DURHAM, NC—(60) KEYV adult alt 20 20 29 14  KFSD oldies 64 54 50 53  KOEA easy 34 18 17
Kz00 Hawaiian 6 6 5 10 WPTF AC 79 81 78 89  KEND oldies 15 7 7 13 KRR top 40/rock 7.0 59 51 48 EL PASO, TEXAS—(80)
TULSA, OKLA.—(57) WROU album 105 7.4 101 87  KREL Spanish — .9 9 L1 KXEX Spanish 23 16 22 42 KPRR top 40/dance 12.0 13.4 14.4 133
KMOD album 144 110 106 125  WQOK urban 82 72 72 75 KRR oldies 24 9 17 11 KGST Spanish 36 25 45 40  KLAQ album 109 10.8 99 11.6
KWEN country 84 81117110 woCe top 40 85 90 81 71 GREENVILLE, S.C.—(68) KFIG-FM AC 40 39 35 3.8  KHEY-FM country 11.2 104 11.6 11.0
KRMG AC 92 110 93 86 WIIU top 40/rock 28 2.7 30 65  WESC-FM country 120 124 93128  KOQO-FM Spanish 29 34 30 32  KISM-FM easy 59 67 83 81
KAYI top 40 90 80 93 83 WQOR country 88 93 64 62  WSSL-FM country 105 81 84 1L1  KCLQ-FM cls rock 17 33 22 24  KBNA-AM-FM Spanish 89 76 69 68
KMYZ-AM-FM  top 40 62 54 63 73 WRAL AC 68 73 81 60  WMYI AC 50 86 9.4 104  KEZL easy 12 12 22 24  KEZB-AM-FM  top 40 64 44 46 67
KV0o country 72 74 72 713 WFXC urban 55 92 58 56 WANS-FM top 40 112 11.8 104 9.3  KFRE country 32 30 40 23 KAMA Spanish 48 49 48 59
KBEZ easy 80 94 82 71 WIRG oldies 23 26 55 56  WFBC-FM AC 87 87 90 79  KFYE AC 37 33 29 18  KAMZ AC 48 7.1 47 43
KVLT oldies 32 64 49 55  WLLE religious 12 25 17 43  WSPA-FM easy 81 83 73 72 KOQO Spanish 10 4 29 17  KOFX oldies 44 42 68 37
KRAV AC 6.1 37 42 48 WOUR religious 27 18 34 30 WLwZ urban 53 54 78 61  KTHT AC 20 20 18 L7 KTSM N/T 38 31 24 30
KVOD-FM country 40 46 47 41  wwLT AC 46 47 36 24  WCKN cls rock 45 52 41 57  KYND oldies 3 12 12 17  KROO oldies 44 39 19 29
KQMJ AC 49 35 41 37  WNND adult alt 14 14 18 22  WBIG/WCKZ topd0/dance 27 47 38 38  KEAP Spanish — — 9 15 KLTD AC 56 59 51 28
KTFX country 43 40 25 33  WPCM country 14 5 11 19 WSPA AC 20 34 23 21 KUBB country 5 4 10 KHEY country 28 25 29 26
KX0J religious — 15 12 18 WONC adult std 22 29 18 14  WFBC N/T 19 16 25 15 HARRISBURG, PA—(74) KELP religious 6 12 17 17
KBLK urban 9 23 18 11  WAUG oldies 3 — 7 12 WASC urban 11 5 10 13  WNNK top 40 208 19.9 19.0 170  XHNZ Spanish 15 4 6 17
KAKC oldies 5 .9 10 WKIX oldies 14 10 9 12  WBCY top 40 13 10 12 13  WRKZ country 77107 99 72  KPAS religious 9 4 12 14
KCMA classical 8 10  WYRN country 3 .7 10 12 WMUU-FM  easy 21 L1 11 12 WHP-FM easy 46 49 48 63 KVIV Spanish 16 8 4 11
AUSTIN, TEXAS—(58) WKRR album 7 7 10  WBBO-FM adult alt 16 13 21 11 WTPA album 60 58 66 63  XHIM Spanish — 8 6 10
KASE country 149 13.4 13.4 127 TUCSON, ARIZ—(63) WWMG oldies 7 10 1.1 WNCE easy 59 57 74 60  XROK Spanish 5 410
KBTS top 40 9.1 94110 102  KRQQ top 40 18.0 23.0 21.5 209 KNOXVILLE, TENN. —(69) WHP N/T 7.1 87 6.1 54 YOUNGSTOWN, 0HIO—(81)
KLBJ-FM album 99 96 87 92  KLPX album 76 89 79105  WIVK-AM-FM  country 33.0 325 341 351  WHKS oldies 10 31 29 46  WHOT-AM-FM top 40 14.0 126 146 159
KKMJ AC 89 94 72 70 KM country 116 104 69 103  WMYU AC 137 144 137 127 WIMX AC 64 58 46 41  WKBN N/T 106 9.0 80 102
KHFI top 40 54 63 70 60 KIYK AC 60 76 80 89  WOKI top 40 91103 11.6 1.2 WQXA top 40 42 23 28 39  WKBN-FM easy 95 11.3 10.6 9.0
KEYI AC 68 64 55 46  KCEE/KWFM  oldies 85 70 97 86  WIMZ-AM-FM album 140 150 10.7 1.0 WLBR AC 29 23 22 30 WBBG oldies 73 68 87 88
KLBJ N/T 53 45 43 43 KNST N/T 44 40 40 32  WEIK easy 101 82 89 97  WHTF cls rock 22 16 17 29  WQXK country 95 79109 83
KPEZ album 35 24 45 43  KCUB country 32 27 39 30  WKNF oldies 13 7 21 18  WHYLFM country 29 25 39 29  WYFM AC 66 59 49 66
KLTO oldies — 30 23 32 KXEW Spanish 29 29 9 28 WCKS AC — 10 15 15 WCMB oldies 14 14 24 24  WFMJ AC 34 6.1 47 60
KQFX oldies 45 32 44 31  KGVY adult std 52 36 29 27  WGAP country 22 23 L1 15  WeTY country — — 11 18 WNCD album 54 70 52 56
KGSR adult alt — — 24 29 KMRR adult std 53 39 35 25 WKGN urban 11 -6 20 15 WYCR top 40 12 17 14 17 WBBW N/T 52 36 39 40
KAPT easy 29 41 13 24  KUPD album 20 27 30 25 WRJZ religious 12 15 13 13  WGRX cls rock 5 12 .e 14 . WRKU album 8 35 45 34
KVET country 24 27 23 22 KQYT easy 13 21 26 17 OMAHA, NEB.—(70) WHGB adult std 21 10 WMGZ-FM top 40 43 29 39 23
KTXZ Spanish 7 14 13 16  KXMG Spanish 4 4 9 17 KQKQ top 40 13.1 17.0 15.0 16.6 MONTEREY, CALIF—(75) WSOM AC — — 6 20
KOKE easy 22 16 13 11 KQTL Spanish 15 38 21 15 KEZD-AM-FM  album 124 129 132 131  KOON top 40 87 87112 15 WGFT religious 11 19 14 17
KSAH Spanish 10 KTKT AC 8 9 23 13 KFAB AC 172 159 143 129 KGO N/T 75 79 66 74  WWWE N/T — 812 14
WILKES BARRE, PA —(59) KAWV adult alt 19 9 17 L1 KGOR oldies 96 7.0 69 84  KTOM-AM-FM country 58 74 59 7.3 WPHR top40 12 15 24 12
WKRZ top 40 13.0 13.8 13.3 149 SYRACUSE, N.Y.—(64) KESY-AM-FM  easy 66 76 81 80  KMBY albym 50 53 48 56 CHATTANOOGA, TENN.—(96)
WARM AC 68 55 58 76 WYYy AC 138 147 11.8 157  KEFM AC 54 55 67 74  KWSS top 40 68 63 58 53  WSKZ top 40 17.9 15.0 19.2 18.0
WNAK easy 50 70 87 73  WNTQ top 40 126 153 139 100  WOW-FM country 91 7.0 77 73  KBAY easy 34 59 49 51  WUSY country 140 129 126 122
WSYR AC 14.2 100 108 10.0  KOMJ AC 14 21 23 39 KWAV AC 59 53 38 50  WLMX-FM AC 8.6 12.4 10.5 10.0
WAQX albym 80 62 78 7.3 KOIL oldies 57 43 42 38  KPIG country 32 21 10 41  WOEF-FM easy 134 129 103 96
WKFM cls rock 60 59 74 73 wow country 48 6.0 55 36 KBOQ classical 34 38 28 39 WODOD-FM country 7.8 85 94 80
WRHP easy 66 7.7 65 66 KKAR N/T 19 21 19  KLRS-FM adult alt 16 23 24 29  WITT urban 88 82 79 69
WSEN-AM-FM  oldies 48 49 58 58 SPRINGFIELD, MASS —(71) KCTY Spanish 33 21 31 27  WNDD urban 39 31 34 45
WHEN AC 46 32 42 33 WAQY album 82 86 98107 KHIP Spanish 22 12 14 27 WSGC oldies — 7 36 37
Are yOU havmg a WFBL adult std — — 7 28 WTIC-FM top 40 79 91 76105 KOCN AC 52 40 38 25  WOEF AC 31 44 38 22
WEZG easy 42 46 27 27  WHYN-FM AC 103 82115 97  KXDC-AM-FM easy 43 31 20 24 WYY AC 21 27 11 21
WPCX country 22 23 40 21  WMAS-FM AC 102 73 92 80  KOMY adult std 10 9 14 23  WODD country 18 22 23 19
r0b|em Wlth Our WMHR religious 14 6 18 16 WHYN AC 55 82 83 78  KLFA Spanish 15 27 38 22  WGOW N/T 3 9 713
p y WFRG-AM-FM  country 13 12 5 15 WRCH AC 87101 7.2 61  KCBS N/T 29 28 27 21  WQCH country — — — 13
WNOR country .4 25 26 15 WMAS adult std 47 59 53 40  KNBR AC 11 14 23 17 WOXB oldies 1.0
T ? WSCP-AM-FM  country 22 13 WCCC-FM album 25 29 22 31 KITGE Spanish 11 14 20 13 LANSING, MICH. —(97) i
SUbSCFIp'[Ion. FOF GRAND RAPIDS, MICH —(66) wwyz country 22 26 35 30 KATO top 40 — — — 12w top 40 19.2 165 16.2 16.2
WGRD top 40 87 7.7 83106 WHMPFM ' top 40 32 32 24 29  KRAY Spanish 22 20 12 12 WITL-FM country 116 157 175 154
. WODD-FM easy 87 78114 102 WREB N/T 15 18 12 24  KNIS N/T 7 9 9 L1 WFMK AC 73 87 79 95
faSt Ser\llce, Ca” WLHT AC 73 79 77 78  WSPR N/T 16 8 12 21  KMEL top 40/dance 17 .9 12 10 WIM-FM easy 91 67 72 72
WCUZ-FM country 69 80 70 7.0  WORC-FM oldies 25 26 17 20 KOME abum — 17 22 20 10 WIBM-FM oldies 68 56 57 59
WIFM oldies 83 62 37 60 WNNZ oldies 18 35 27 18 McALLEN, TEXAS—(76) WMMQ cls rock 33 45 51 53
914_628_7771 WLAV-FM album 78 77 79 58  WTIC AC 17 21 13 18 KBFM top 40 186 18.7 19.7 200  WGOR top 40 51 64 44 47
. WKLQ top 40 71 80 44 56  WHMP AC 17 19 18 17 KGBT Spanish 17.7 166 118 172 WXLA urban 5 17 10 45
WSNX-FM top 40 47 50 37 56  WKSS top 40 11 12 16 17 KIXF country 8.4 130 134 132 WKKP AC 21 19 15 32
W00D AC 63 7.2 74 55 WARE AC 13 6 4 14 KELT AC 55 55 68 64 WIR adult std 45 50 52 30
WMUS-FM  country 31 55 48 42  WIOF AC 6 5 11 14 KVLY easy 60 54 43 54 WIXQ album 61 31 48 27
WCUZ country 33 27 31 30 WAAF album 25 26 18 13 Kiww Spanish 97 68 88 51  WILS urban 13 20 7 19
WYXX AC 26 24 21 27  WSRS AC 18 6 L1 13  KRIX album 47 37 40 41  WODD-FM easy 7 810 10
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audlence of more than 1 miliion.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Statlons with a weekly cume
audience between 250,000 and 500,000.

24 32 Lit Louss, French Kiss 14 17 Motiey Crue, Dr. Feelgood 12 17 Eurythmics, Don't Ask Me Why 8 8 Expose, When | Lﬁd At Him
g
25 28 Richard Marx, Angelia - 15 5 Skid Row, 18 And Life 13 13 Starsh&o. It's Not Enough 9 11 Poco, Call It Love
26 EX Prince (With Sheena Easton), The Arms — BOSTON'S 16 18 Rolling Stones, Mixed Emotions 14 21 Linda Ronstadt (Featuring Aaron Nev 10 9 Madonna, Cherish
27 EX  Technotronic Featuring Fefly, Pump Up 17 22 Starship, It's Not Enough 15 22 Richard Marx, Angelia 11 13 The B-52’s, Love Shack
28 30 Thompson Twins, Sugar Daddy 18 28 The B-gf's, Love Shack 16 20  Soulsister, The Way To Your Heart 12 12 Motley Crue, Dr. Feelgood
29 31 Bardeux, | Love ass 19 24  Aerosmith, Love In An Elevator 17 18 The B-52's, Love Shack 13 14 New Kids On The Block, Didn't | (Blow
g? é; }helmos' e ﬁf-«“’n”z““ Beat Of My H %'f %g 'é“:!': 'dBMm' éngf“van h }3 }g E:‘ompéon 1T winé' SLt' v DaddLy }g {g 2"‘7' Suﬂsmn(et Just) The Way That
aylor Dayne, With Every Bea y ) . o rown, Rock Wit'cha oria Estefan, Don't Wanna Lose You aula Abdul, (It's Jus e Way Tha
WW A — Voung M.E. Bust A Move Boston P.D.: Steve Rivers 22 16 Don Henley, The End Of The Innocence 20 14 Richard Marx, Right Here Waiting 16 17  Living Colour, Glamour Boys
A — Soulll Soul (Featuring Caron Wheeler), X 23 30 Belinda Carlisle, Leave A Li ht On 21 23 Living Coiour, Glamour Boys 17 19 New Kids On The Block, Cover Girl
New York 0.M.: Steve Kingston 12 Aerosmith, Love In An Elevator 24 8 Richard Marx, Right Here Waitin 22 24 Gloria Estefan, Get On Your Feet 18 22 Richard Marx, Angelia
Y 21 Janet Jackson, Miss You Much 25 27 Paula Abdul, (It's Just) The Way That 23 25 Billy Joel, We Didn't Start The Fire 19 21 Thompson Twins, Sugar Dadd¥Q .
1 2 Janet Jackson, Miss You Much 3 3 Rolling Stones, Mixed Emotions 26 28 Alice Cooper, Poison ) 24 €X  Paul Carrack, | Live By The Groove 20 27 Milli Vanilli, Blame It On The Rain
Ry 95 £t gk B L g e | G = e ieienin | g sl iy
of oul (Featuring Caron er), 3 m oung M.C., Bus ove. — on Henley, The Last Worthless Evenin oulsister, The Way To Your heart
4 7 Motley Crue, Dr. Feeigood = 6 & Tears For Fears, Sowing The Seeds Of A29  —  Mill h,mi, Blame It On The Rain A —  Cher, Just Like Jesse James 23 26 Gloria Estefan, Get On Your Feet
2 12 g:;v a‘cdes 'OtQSTr?: grl:)rc": Cover Girl eraea ST A S TaTioN g ; }lhrnea(':l'uurrene':avTeheSOBn? 32 [39 g;: Jzjvns,tLlLangJInSSSmJ s A — Michael Bolton, How Am | Supposed To %g :2’? E(eaiowl)(lié,lul;gevAnge[I igng
b , ; — 1, Just Like Jesse Jame! ix, Don our Eyt
7 11 Syhit, Don't Make Me Over 8 o [5¢A 9 10 Elton John, Healing Hands 26 29 Billy Joel, We Didn't Start The Fi
83 Seducton, (You'e My One A Qny) T Ch'clag" 3 et backson PV-D--MB":"” Kelly 1o 11 Bobby Brown fuck Witcha A &) BL L SNl
illi Vanilli, Girl I’'m Gonna Miss Yo anet Jackson, Miss You Mucl ad English, When | See You Smile 28 33 Bon Jovi, Living In Sin
10 14  Tears For Fears, Sowing The Seeds Of 2 4 Motiey Crue, Or. F!Beliwd 12 13 Paula Abdul, %"'S Just) The Way That 29 30 Linda Ronstadt (Featuring Aaron Nev
11 13 The 2 Live Crew, Me So Horny 3 1 Cher, )t 1 Could Turn Back Time 13 14 Sharon Bryant, Let Go 30 32 Depeche Mode, Personal Jesus
12 15 Bobby Brown, Rock Wit'cha 4 6 The Cure, Love Son, 14 15 Poco, Call It Love B Carliste A Ligh
13 18 vouné M.C., Bust A Move 5 2 Milli Vanilli, Girl I'm Gonna Miss Yo 15 17 Thompson Twins, Sugar Daddy i 907 Fan AT g% E; Bﬁllym(')aceaanr Iii:'ekgeav;o Ch:ﬁ " On
14 16  Aerosmith, Love In An Elevator 6 7 The B-52's Love Shack 16 20 Dino, Sunshine 33 Ex  Soul I Soul (Featuring Caron Wheeler
15 17  Debbie Gibson, We Could Be Together 7 8 New Kids On The Block, Cover Girl 17 19 The B-52's, Love Shack B f . 34 EX Taylor Dayne, With Every Beat Ol Myil
19 18 ([Iher, 1f 1 Could Turn Ba;k Time g g ¢ivve Bu‘nn And The Mixmasters, Swing }g %:Ii gour:md‘e;( TheAWaYI_TO Your Heart Atlanta P.D.: Rick Stacy Minneapolis P.D.: Gregg Swedberg A35 — Don Henley, The Last Worthless Evenin
9 Expose, When | Looked At Him arrant, Heaven ichard Marx, Angelia Lt 1 2 Bobby Brown, Rock Wit'ch: EX EX Donna$ Break:
18 20 The Cure, Love Song. 10 11 New Kids On The Block, Didn't 1 (Blow 20 24 Kevin Paige, Don't Shut Me Out 1 1 Janet Jackson, Miss You Much 2 3 Jaone(ylaz::’on, Miss You Mauch EX EX White Ligrr.',‘ Radar rLeoavea e
19 23 Bon Jovi, UV'"% In Sin 11 12 Aerosmith, Love In An Elevator 21 29 New Kids On The Block, Cover Girl 2 4 Milli Vanilli, Blame It On The Rain 3 6 Expose, When | Looked At Him A — Cher, Just Like Jesse James
20 22 Paula Abdul, (Jt's Just) The Way That 12 13 Martika, | Feel The Earth Move 22 30 Billy Joel, We Didn't Start The Fire 3 8 Babyface, It's No Crime 4 8 Bad English, When | See You Smile A — Red Hot Chili Peppers, Higher Ground
§E whmElBlle | 88 i, E D e | iteeney | 8 R VS ntai
h 3 -C. K ad English, When | See You Smile erosmith, Love In An Elevator —  Paul Carrack, | Live By The Groove
23 26 Billy Joel, We Didn't Start The Fire 15 16 Paula Abdul, (it's Just) The Way That 25 28 Enuff Z'Nutf, New Thing Y &,c, Bust A Mo 7 MY M.C., Bust A M
2427 Milh Vani, Blame [t On The Rain Al6 — The Jeft Healey Band, Angel Eyes 2 32 Expose, When | Looked At Him S T e he Seeds Of § 11 Teareror Fears. Sowing The Seeds Of
25 28  Lil Louis, French Kiss 17 18 Richard Marx, Angelia 27 31 Qon Henley, The Last Worthless Evenin 8 16 The B-52's, Love Shack 9 1 Roxette, Listen To Your Heart
26 4  Warrant, Heaven 18 15 Paula Abdul, Cold Hearted i 28 35 The Alarm, Sold Me Down The River 9 2 Warrant, Heaven 10 10 Tina Turner, The Best
27 29 Roxette, Listen To Your Heart 19 22 Bad English, When ! See You Smile 29 EX  Cher, Just Like Jesse James 10 13 Surface, Shower Me With Your Love 11 13 Thompson Twins, Sugar Daddy
28 30  Bad English, When | See You Smile 20 17 Rob Base & D.J. E-Z Rock, Joy And Pai 30 33 Billy Ocean, Licence To Chill 11 14 Bobby Brown, Rock Wit'cha 12 15 New Kids On The Block, Didn't | (Blow -
A29 — Technotronic Featuring Felly, Pump Up 21 EX  Bobby Brown, Rock Wit'cha 31 EX  Jody Watley, Everything 12 3 Cher, If 1 Could Turn Back Time 13 19 Richard Marx, Angelia
30 EX  Taylor Dayne, With Every Beat Of My H 22 19 Richard Marx, Right Here Waiting 32 34 The Jets, The Same Love 1313 Paula Abdul, (It's Just) The Way That 14 21 Paula Abdul, (I's Just) The Way That
A — Richard Marx, Angelia 23 24 Belinda Carlisle, Leave A Light On 3B EX  Melissa t(hendge, No Souvenirs 14 18 Elton John, Healing Hands 15 20 Belinda Carﬁsﬁe, Leave A Light On
g; g)l( i::d DR:vgt, élao:e"?r OLJ!e[ . A:;g = uewh aKeIIdE 3?01 o Evllog“ ?Igzplplo S(EJO% {2 %50 serosrgnh,hLove In An Elevator }9 1% gi;r;:el Mol)traleNs, vcvhat | Like About Yo
X, Don r ichael Botton, How | ino, Sunshine abyface, It's No Crime ; - Rill Ri
A — Skid Row, | Remember fou A — Bon Jovi, Living In Sin 17 22 Belinda Carlisle, Leave A Light On 18 22 Poco, Call It Love San Francisco P.D.. Bill Richards
A — Roxette, Listen To Your Heart A — Tesla, Love Song 18 21 Thompson Twins, Sugar Daddy 19 4 Starship, It's Not Enough 1 2 Young ML Bust A Move
A —  Milli Vanilli, Blame It On The Rain A — Prince (With Sheena Easton), The Arms 19 7 New Kids On The Block, Didn't | (Blow 20 26 Gloria Estefan, Get On Your Feet 2 6 Milli Vanilli, Blame It On The Rain
A — Alice Cooper, Poison A —  Deborah Harry, | Want That Man 20 23 Roxette, Listen To Your Heart 21 29 The Jets, The Same Love 3 5 Janet Jackson, Miss You Much
A —  Fine Young Cannibals, I'm Not The Man 21 24 Expose, When | Looked At Him 22 30 Bon Jovi, Living In Sin 4 4 Bobby Brown, Rock Wit'cha
A — Big Noise, Name And Number 22 25 Kevin Paige, Don't Shut Me Out 23 12 Madonna, Cherish 5 7 Babyface, It's No Crime
EX EX Dan Reed Network, Make It Easy 23 28 Seduction, (You're M{ One And Only) T 24 28 Dino, Sunshine 6 1 New Kids Dn The Block, Didn't 1 (Blow
New York P.D.: Gary Bryan EX EX Extreme, Mutha 24 27 Tina Turner, The Bes| 25 EX  Milli Vanilli, Blame It On The Rain 7 11 The Cover Girls, My Heart Skips A Bea
b EX EX  Kix, Don't Close Your Eyes 25 EX  Billy Joel, We Didn't Start The Fire 26 EX  Kevin Paige, Don't Shut Me Out 8 15 The 2 Live Crew,Me So Horny
% g éavl;glt JDaclg:o'rJl. r-s;l Y%n Much E{ Ei cveag:rafmﬂ:‘lle Igagyogome To Me gg gsn; glo;ia Es’t‘etan, Ee( (l)n Your Feet 27 ?{ richae(l: oamia& Was ItBNothmg At Al 13 {g )Eive Bunn An? lthekMdixA“as(ers, Swing
ybil, Don’t Make Me Over . , Move | ichard Marx, Angelia 28 iving Colour, Glamour Boys xpose, When | Looked At Him
Ag 5 New Kids On The Block, Cover Girl X Ex Gra 58" H“E"v Bring It ‘Y\R Back 28 31 Bon Jovi, Living In Sin 29 EX  Enuff Z’Nutf, New Thing 11 12 The Cure, Love Song
—  New Kids On The Block, Didn't | (Blow EX EX Paul Carrac ‘ll Live By The Groove 29 EX Technotronic Featuring Felly, Pump Up 30 23  Elton John, Healing Hands 12 19 Christopher Williams, Tatk To Myself
5 3 Cher, If | Could Turn Back Time Los Angeles EX EX Gorky Park, Bang 30 EX Taylor Dayne, With Every Beat Of My H 31 27 The B-52's, Love Shack 13 16 Tears For Fears, Sowing The Seeds Of
6 4 Milli Vanilli, Girl I'm Gonna Miss Yo ) A — Great White The Angel Song A —  Don Henley, The Last Worthless Evenin 14 3 New Kids On The Block, Cover Girl
7 14 Soul Il Sou (Featuncf paron Wheeler), 1 1 Janet Jackson Miss You Much A Enuff Z'Nuft, New Thing . A — Taylor Dayne, With Every Beat Of My H 15 20 Roxette, Listen To Your Heart
8 10 Bobby Brown, Rock Wit'cha 2 3 New Kids On The Block, Didn't | (Blow Ex EX DJ Jazzg Jeft & The Fresh Prince, | T A — Lou Gramm, Just Between You & Me 16 18 Martika, | Feel The Earth Move
9 11 Expose, When | Looked At Him 3 5 Expose, When | Looked At Him EX EX Soul Il Soul (Featuring Caron Wheeler), A — Jive Bunny And The Mixmasters, Swing 178 Cher, if | Could Turn Back Time
{? IZ ?eductrlon,r(;org rgoMyn(g)r%ehé\nsd (.‘:’nly&'T g % vg‘:‘;'asc()"smi EWMC:‘;ECOVH Girl EX EX Alice Cooper, Poison EX  EX Billy Joel, We Didn't Start The Fire }g %% ggul 1] %oul ((Fettl:rhng Caron Wheeler),
ears For Wi eeds .C., aron Bryant, Let Go
12 19 Roxette, Listen To Your Heart 6 8 Bobby Brown, Rock Wit'cha O 20 23 The B-52's, Love Shack
13 21  Milli Vanilli, Blame It On The Rain 7 10 Milli Vanili, Blame 1t On The Rain R, FM 21 26 Bad English, When | See You Smile
% v |1 BEEERE, T e o e ngam L
b . ulsister, The Way To Your Hear
16 17 Rolling Stones, Mixed Emotions 10 13 Aerosmith, Love In An Eievator 12 Babyface, It's No Crime 24 25 Bardeux, | Love The B
17 20 Aeros%\ith Love In An Elevator 11 14  Paula Abdul, (It’s Just) The Way That 2 4 Bobby Brown, Rock Wit'cha \ % 9 Mardonrré, CLr?:r?sh e Bass
18 22 Young ML, Bust A Move 12 16 Bad English, When | See You Smile 31 Janet Jackson, Miss You Much TAMPA BAY \xor s 4 26 28 Linda Ronstadt (Featuring Aaron Nev
19 2 Madonna, Cherish 13 4 The Cure, Love Song 4 7 New Kids On he Block, Cover Gil 27 23 Sybil, Don't Make Me Over
20 24 Bon Jovi, Living In Sin 14 19 Tears For Fears, Sowing The Seeds Of § 5 Aerosmith, Love In An Elevator . . . . 28 30  Dino, Sunshine
21 25 Stevie B, Girl | Am Searching For You 15 17 The Cover Girls, My Heart Skips A Bea 6 6 Tears For Fears, Sowing The Seeds Of | Tampa P.D.: Randy Kabrich | Chicago P.D.: Bill Gamble 99 14 Kon Kan, Puss N Boats/These Boots (A
22 28 The Cover Girls, My Heart e A Bea 16 18 The 2 Live Crew,_ Me So Horny 710 Alice Cooper, Poison 1 3 Roxette, Listen To Your Heart 1 2 Roxette, Listen To Your Heart 30 17 Starship, It's Not Enough
23 26 Paula Abdul, (It's Just) The Way That 176 Cher, If | Could Turn Back Time 8 8 Roxette, Listen To Youy Heart 2 1 Janet Jackson, Miss You Much 2 1 Milli Vanilli, Girl I'm Gonna Miss Yo A — Taylor B'ayne With Every Beat Of My H
24 27 Bad English, When | See You Smile 18 20 Bon Jovi, Living In Sin 9 11 New Kids On The Block, Didn’l '.ﬁm"’” 3 5 Expose, When | Looked At Him 34 Janet Jackson, Miss You Much A — Technotronic Featurin Zelly Pump (lp
25 6 Warrani, Heaven 19 22 Richard Marx, Angelia 10 12 Bad English, When | See You Smile 4 2 Warrant, Heaven 4 5 Eiton John, Healing Hands EX EX Rolling Stones, Mixed Emotions
26 29 Billy Joel, We Didn’t Start The Fire 20 21 Jody Watley, 1verg1hinz 113 ;a“l!ﬂ As ul, ("MS.J"S' The Way That 5 4 Madonna, Cherish 5 6 Expose, When | Looked Al Him EX EX Paula Abdul, ‘(lt‘s Just) The Way That
27 30 Taylor Dayne, With Every Beat Of My H 21 24 The B-52's, Love Shack g lg M""‘I“R c'°"“0- }"‘Ij “'('10"0"5 6 6 Cher, If | Could Turn Back Time 6 3 Cher, If | Could Turn Back Time EX EX Tina Turner, The Best
M e o o | 33 26 oo s et coth W, | 11 20 Toung M B A e 813 Bathy Bron Aok Wiha I LRt BB bt o Iy Eoto
331 Ehon John, Healing Hands ' 24 1 Qe antiE e - B B yedmimn 3 13 New kids On The Block, Cover Gir S 12 Bobby Biown, Rotk Wit'cha EX EX Billy Ocea;lelcgncp ToChill
31 33 Lit Louis, French Kiss 5 illy Joel, We Didn't Start The Fire 17 21 Richaed Mars. Angelis 10 11 Motley Crue, Dr. Feelgood 10 7 Starship, It's Not Enough EX EX  Billy Joel, We Didn't Start The Fire
A32 —  Alice Cooper, Poison 26 30 Giona Estefan, Get On Your Feet 18 7 L‘ch ’R v toring A 11 15 Alice Cooper, Poison . 11 13 Poco, Call It Love EX EX Alice Cooper, Poison
A —  Kix, Don't Close Your Eyes 27 15 Madonna, Cherish lg » Blenli ada‘)(?as:la'slg(ng :"}'\‘ ; ?"")B"N“ 128 Milli Vanilli, Girl 'm Gonna Miss Yo 12 14 Tina Turner, The Best EX EX Belinda Carlisle, Leave A Light On
EX 34 Belinda Carlisle, Leave A Light On % - ;ﬂotﬂey DCrue. Dr._FheeEIgoodB G 20 34 Don Hanicy, The Lash Woriiess Evenin 13 16 Young M.C., Bust A Move 13 17 Paula Abdul, Sn's Just) The Way That |
EX EX Dino, Sunshine M = C;Y,Ot' :Yﬂew_\l'r“ V}"{k "M : 51 26 Ml Vanilh, Blame It On The Rain 14 EX Babyface, It's No Crime . 14 19 Belinda Carlisle, Leave A Light On
EX EX Big Noise, Name And Number A s 13 als l‘)P "T i mm:‘ ka I(TF? h{“ 2 28 Bon Jovi. Living In Sin 15 17 Bad English, When | See You Smile 15 18 Bad English, When | See You Smile
—  Seduction, Two To Make It Rigl 55 28 M Vet G ' Gonna Miss Yo 16 18 Aerosmith, Love In An Elevator 16 9 Bee Gees, One
28 29 Billy Joel, We Didn't Start The Fire B B G uin s o 17 i) 'g;‘” The Earth Move
! H ) Tner, 18 Madonna, Cherish
% a gi?l%x;nc "l eshce To Chil 1921 Poco, Call It Love 19 25 Gloria Estefan, Get On Your Feet
5% Kix Doxt Cioss vour byes 20 22 Linda Ronstadt (Fea(unngrAamn‘ Nev 20 20 Tears For Fears, Sowing The Seeds Of
28 19 Warrant, Heaven 2123 Mili Va"'”'i Blame It On The Rain 21 24 Linda Ronstadt (Featuring Aaron Nev
29 EX Gloria Estefan, Get On Your Feel o e o e o out Feet 215 Glora Estefan, Don't Wanna Lose You
"Wi o . \ aula Abdul, Cold Hearte X
SORREXRRTaviofDayneWiIhlEveryiBestiORMyH 2425 Richard Marx, Angelia 24 22 Richard Marx, Right Here Waitin Providence P.D.: Paul Cannon
) . A Cher, Just Like Jesse James 2% 10 Tears For F owing The Seeds Of the . % )
Philadelphia A — D) Jazzy Jeff & The Fresh Prince, I T A o oo Brag . o0 PR o Henter i heRastiBortblessit veni 11 Janet Jackson, Miss You Much
1 1 Madonna, Cherish 108FM € EX Billy Ocean, Licence To Chil B Bk e e o 13 Roxelle, Listen To Your Heart
2 Mill Vanill, Girl I'm Gonna Miss Yo €X EX Silly Jool, ¥ Didnt Start The Fire R 7 OO ILGE SN culKiosIOniThe] BiockCoverlGl
33 Warrant, Heaven Boston P.D.: Sunny Joe White e " RISRRICQT et tliteleyBand AneelEie § 4 Young MC, Bust A Moie
4 4 New Kids On The Block, Cover Girl 11 Janet Jackson, Miss You Much 30 _ Paul'Camack. | Live By The Groove Qe 2btacejsINolCrime g
! , 3 lli Vanilli, Girl I'm Gonna Miss Yo
3 5 Skid Row, 18 And Life 23 Young MC, Bust A Move 1 h At Hi
6 & The Cure, Love Song 34 Tina Turner, The Best 2 Reling Stones. Nieeq Emotion
77 danet Jackson, Miss You Much 1% Botby Brown Mook Wit'cha IRt e ol o
Y . obby Brown, Rock Wit'cha
g g ESEYJ“SE{O"::S N'a Et’aldmgm tions 5 7 TheB-52's, Love Shack - 10 11 Aerosmith, Love In An Elevator
1010 Molley Cre, . Ferlgony § 10 Joangoy b soun e SeedsO! | ychington P.D: Lorrin Palagi e T I e e ettt
b L oxette, Listen r U 4  Paula ul, (It's Just) The Way Th.
{% E }:%ér:a’hrg?é ﬁ}o;{;nglg\:‘os'eeds of 8 9 Ehon John, Healing Hands 1 2 Roxette, Listen To Your Heart . . . W 13 19 Balé English, When | Sle You Sr{ulea
13 13 New Kids 0n The Block, Didn't | (Blow 9 13 Patti LaBelle, If You Asked Me To (Fr 2 3 Janet Jackson, Miss You Much Detroit P.D.: Rick Giilette ! 14 16 Poco, Call It Love
YERTER ¢ Bust A Mov 10 14  Aerosmith, Love in An Elevator 3 6 Starship, It's Not Enough 15 26  Mifli Vanilli, Blame It On The Rain
f R, o o 1L 17 Paula Abdul, (I Just The Way That 31 Mill Vaoilli, Girl I'm Goana Miss Yo 11 Janet Jackson, Miss You Much Houston P.D Randy Brown 16 21 The Cure, Love Son
15 15 Paula Abdul, (it's Just) The Way That 1216  Soul Il Soul (Featuring Caron Wheeler), 5 Mad 2 4 TheB-52s, Love Sha e y 17 23 Gloria Estefan, Get 8n Your Feet
16 16 Expose, When | Looked At Him 13 18 New Kids On The Block, Cover Girl H g B:b;)";'c':' "l?:'r"s;‘ Crime 3 3 Young MC., Bust A Move 1 1 Tears For Fears, Sowing The Seeds Of 18 20 Tina Turner, The Best o
1717 Bon Jovi, Living In Sin . 14 22 New Kids On The Block, Didn't | (Blow ’ 4 2 The Cure, Love Song 2 2 Bobby Brown, Rock Wchha 19 18 Martika, | Feel The Earth Move
18 18 Cher, Il | Could Turn Back Time ; : 7 4 Don Henley, The End Of The Innocence 5 6 The 2 Live Crew, Me So Horn b he
18 19 Gloria Estefan. Don Wanna Lose Vi 15 g3t unthmicsDonitlAsKIMeTW ] § 14 Elton John Healing Hands A MR R ] 3 4 Roxefte, Listen To Your Heart 20 29 New Kids On The Block, Didn't | (Blow
oria tstefan, Don't Wanna Lose You 16 21 Regina Belle, Baby Come To Me 9 12 Tears For Fears, Sowing The Seeds Of 6 aula Abdul, (It's Just) The Way That 4 8 Depeche Mode, Personal Jesus 21 22 Elton John, Healing Hands
20 20 Soul I} Soul (Featuring %aron Wheeler), A7 Jody Watley, Everything 10 15 The Cure, Love Son 7 7 Aerosmith, Love In An Elevator 5 7 Bad English, When | See You Smile 22 24 Dino, Sunshine
R Ei'l?;' R o The Fire 18 25 Tracy Chapman, Grossroads 11 7 Michael Morales, What | Like About Yo N e o e Block Gt S Biow i o JAabc:usIo"(ltM'st ety That 23 g R chard[ManAngelia
23 23 Roxette, Listen To Your Heart %3 Ez); ?;:Lﬁjulav#:igéd%gsatva rbta"'e e 12]gy19 ptezwikidsonjThelBlacklCoverSil 10 5 Cher If I Could Turn Back Time 8 6 Living Colour mZmﬁE?aai o %‘; %7 g:or“psg" thmsL' ?‘&gar —
22 TheBSZ Love Shac 21 20 Cheistopher Willams Talk To Myselt B '}‘ﬂi'l';; g:gg"%y;ﬁf 5{)‘1?"0"5 i1k N Piay, 2 Hime 3 10 New Kids On The Block, C{)vpr Girl B Ahee Cooper Boicon
25 25 Sharon Bryant, Let Go 22 27 Bad English, When | See You Smile 15 18 Soulsiter, The Way To Your Heart 12 Babyface, It's No Crime 10 12 Expose, When | Looked At Him 27 30 The B-52', Love Shack
2 26 Sybil, Don't Make Me Over 23 29 Deborah Harry, | Want That Man 16 9 Warrant, Heaven y 13 13 Mot ot Crue, Dr. Feeigood 11 5 Warrant, Heaven 28 35 Soul I! Soul (Featuring Caron Wheeler)
G D e Ronstadt (eag g aron Nev 24 EX Technatronic Featung Fey, Fump Up 1720 Gloria Estefan, Get On Your Feet B 1 R Ay et 1218 The Cover Girls, My Heart Skips A Bea 2 32 Billy Joel, We Didn't Start The Fire
A29 29 The 7 Live Crew, Me So Horn 25 26 Living Colour, Glamour Boys 1822 Aerosmith, Love In An Elevator 16 18 Tears For Fears, Sowing The Seeds Of H B Mlulcvam"l' Blamel{CelREa 30 33 Soulsister, The Way To Your Heart
A 30 Wil Vani, Blame It On The Rain % 28 Dino Sunshine 19 23 Bobby Brown, Rock Wit'cha 17 19 Kix, Don't Close Your Eyes 1 O oo Sorg 313 Bty OceantLicenceAlolChil
EX EX  Bad English, When | See You Smil 2T R ichardMarsdAngela 20 24 Poco, Call It Love 18 20 Soul Il Soul (Featuring Caron Wheeler) B e e e A bt B B e
ad English, i3 28 31 Richard Eliot, In The Name Of Love 21 25 Martika, | Feel The Earth Move 19 3 Thom e hder 5’ D;%" o 16 17 Aerosmith, Love In An Elevator A33  — Taylor Dayne, With Eveg Beat Of My H
29 30 Soulsister, The wWay To Your Heart 22 26 Tina Turner, The Best I Vpanilli iy |thn ek ain 17 20 Thompson Twins, Sugar Daddy A34 — Belinda Carlisle, Leave A Light On
g? % éoe Co&k'elr 'V{hen he Night Comes 23 21 New Kids On The Block, Didn't | (Blow 21 24 Technotronic Featuring Felly. Pump Up {g %; ‘.Ii;‘ceh;rds;"sartb::" ehhaack E; E); Kevin Paige, Dron'l Shu(rhll|t'a Ogt
oco, Call It Love 52" c g -52's, ; i i ,
32 3 Sunny Joe White, Jackie Lucky %g %3 }:;n? ?3.1‘ tﬂ‘,’.:vss";c:r Daddy g Ei g”’l;?lg Dc:’l“?(""h G‘I(imMo:voBgrs 20 24 Soul Il Soul (Featuring Caron wheele?, A — Lﬁ?ﬁggf'ﬁgi&nfﬂm" mel gup;a;“sgdu 0
33 35 The Alarm, Soid Me Down The River 26 30 Billy Joel, We Didn't Start The Fire 5 BX Bod English When | See You Smile EQ = ;‘hlchzaeL' B°'c'°:' H&’: Sf“H' Supposed To A —  Donny Osmond, Hold On
§ 0§ gemmoiaic | %2 Mameeisesd | B ¥ Beh G B Mathent it s
i vanilii Bl ' —  Paula Abdul, (It's Just) The Way Tha EX EX Patti LaBele, If You Asked Me To (F i i
—  Milli Vanilli, Blame It On The Rain _ il il il d elie, 1T You Asked Ne To (Fr EX EX Don Henley, The Last Worthless Evenin
ﬁ — |3<I1r|llo\r’|'|,I Llivmg In Sin i : — ml’lav.:g:l;‘,agl‘ar&zal‘tmi:; r}\ear?):mmv 8(( Ei mﬁecgvoiixcr'"éa.'!oynm" HIphtE 82 82 \I;_a(ul qarEacé( 2 I'lLre B ‘{:e (';reove
f . — Tesl - I ) itamin Z, Can't Live Without You
Chqclago1 e e PYD 3ug|dy Scott A Sm.smig:g& Th A Taylor Dayne, With Every Beat Of My H B K ?'m'vigplzcmfe - X £ Tayr aj Wit vy Bt Of My
anet Jackson, Miss You Mu — <on Hugh Bring It All B I , Everythi on Jovi, Living In Sin 95 ’ 'FM
3 7 Madows Qe AT Bt aitE Sheens Easton)chKhe Arms £X_EX_ Tayior Dayns, Wih Evey Beat O My K | £X EX  Bily Joel, We Bigmt Start The Fie l c
abylace, |t s Mo Lrime EX EX Dan Reed Network, Make It tasy ice Cooper, Poison
4 6 New Kids On The Block, Didn't I (Blow EX EX Donny Osmond, Hold On i EX EX Belinda Carlisie, Leave A Light On
2 g ?ﬁ?éia!?”&"ns' Lrgokﬁga‘r\tt gk?l;s A Bea o Ex Belnds Cr, Leove A Lignt On T”ﬁNﬁw P R ereat e The Bget S Hartford P.D.: Dave Shakes
g EX EX Extreme, Mutha e
710 Bobby Brown, Rock Wit'cha EX EX Don Henley, The Last Worthless Evenin 95 7 1 1 Janet Jackson, Miss Y
ekt Seghid i B2 . h ‘ou Much
SRR i anif d'{;‘; riChalMissNo EX EX  Cher, Just Like Jesse James @ﬁ/% 2 4 New Kids On The Block, Didn’t | (Blow
ewpricsin Aed (ST v EX EX Taylor Dayne, With Every Beat Of My H Washingt P.D.: Matt Farber / 3 2 New Kids On The Block Cover Girl
10 7 Gloria Estefan, Don't Wanna Lose You EX EX Oonna Summer, Breakaway ington D ) 1 5 Soul Il Soul (Featuring Caron Wheeler),
11 9 Martika, | Feel The Earth Move EX EX Melissa Etheridge, No Souvenirs 1 3 Madonna, Cherish Detroit P.D.: Gary Berkowitz 5 6 Sybil, Don't Make Me Over
}g }g ?(:;I,TE?:; l#;i;eah::‘ Over EX EX Shirley Lewis, Kealistic 2 7 Janet !ackson,erss You Much 1 1 Roxette, Listen To Your Heart KKBﬁ 5 3 arrant, Heaven
14 18 Paua Abdul {It's Just) The Way That 3 9 New Kids On The Block, Cover Girl 2 2 Fine Vot'mg Cannibals, Don't Look Back / 7 10 Babyface, It's No Crime
15 17 Do Sunshine 4 11 Roxeite, Listen Tq Your Heart 3 4 Elton John Healing Hands 8 7 Young M.C, Bust A Move
B S;:S:e BnGi”‘I Am Searching Far Yau g % \‘I‘vlallr'r;la!mlrli.éa&:rll 'm Gonna Miss Yo 4 5 The Cure, Love Song. Houston P.D.: Adam Cook lg l? Eeirbs ng Feav;, Saw“l/r! Thhe Seeds Of
17 11 Surface, Shower Me With Your Love 7 14 Tears For Fears. Sowing The Seeds Of 5 8 Tears For Fears, Sowing The Seeds Of 1 2 Roxette, Listen To Your Heart 1 13 Relling Stones. Mixed Emotions
18 21 Gloria Estefan, Get On Your Feet ' 6 10 Bad English, When | See You Smile 2 3 Tears For Fears, Sowing The Seeds Of 5 b
8 10 The Cure, Love Son% 7 '3 Movi ctures, What About Me ) 12 16 Tina Turner, The Best
19 20 Sharon Bryant, Let Go 9 21 New Kids On The Block, Didn't | 1Blow Hoof wil e 3 4 Bobby Brown, Rock Wil'cha 13 14 Sharon Bryant, Let Go
20 14 Seduction, (You're My One And Only) T 10 20 Bad English, When | Se¢ You Smile 0 rnerineIues 4 7 Bad English, When | See You Smile 14 17 The Cover Girls, My Heart Skips A Bea
21 12 Neneh Cherrg, Kisses On The Wind 11 13 Babyface, It's No Crime 9 7 Cher,if | Couid Turn Back Time 5 5 Babyface, It's No Crime 15 18 Paula Abdul, (f's }ust) The Way That
22 29 Milli Vanilt, Blame It On The Rain 12 4 Cher If I'Could Turn Back Time 10 11 Poco, Call It Love 6 6 Aerosmith, Love In An Elevator 16 24 Gloria Estefan. Get On Your Feet
23 25 Linda Ronstadt (Featuring Aaron Nev 13 19 Ehon John, Healing Hands 11 15 Belinda Cartisle, Leave A Light On 7 1 Janet Jackson, Miss You Much "
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17 23 Roxette, Listen To Your Heart 17 8 Cher, Il | Could Turn Back Time 8 3 Young M.C., Bust A Move
18 13 Expose, When | Looked At Him 18 21 Soulsister, The Way To Your Heart 9 12 New Kids On The 8Block, Cover Girl
19 20 Elton John, Healing Hands 19 24 Richard Marx, Angelia 10 7 Expose, When | Looked At Him
21 Dino, Sunshine 20 EX  Milli Vanilli, lﬁlame 1t On The Rain 11 16  Milli Vanilli, Blame It On The Rain
21 25 Bad English, When | See You Smile 21 26 Belinda Carlisle, Leave A Light On 12 14 Dino, Sunshine
22 29 Milli Vanilli, Blame 1t On The Rain 22 EX  Billy Joel, We Didn't Start The Fire 13 18  Soul Il Soul (Featuring Caron Wheeler),
23 12 Milli Vanilli, Girl 'm Gonna Miss Yo 23 29 Gloria Estefan, Get On Your Feet 14 15 Patti LaBelle, If You Asked Me To (Fr
24 26 Stevie B, Girl | Am Searching For You 24 25 Tina Turner, The Best 15 9 Milli Vanill, Girl I'm Gonna Miss Yo
25 8 Seduction, (You're My One And Onlrv) T 25 EX  Bon Jovi, Living In Sin 16 24 New Kids On The Biock, This One's For
26 28 Christopher Williams, Talk To Myself 2 27 Thompson Twins, Sugar Daddy 17 17 Sharon Bryant, Let Go
27 30 Richard Manx, Angelia 27 28 The B-52's, Love Shack 18 21 Shana | Want You
28 31 Billy Ocean, Licence To Chill 28 EX Poco, Call it Love 19 13 Cher, It I Could Turn Back Time
29 38 SBilly joel, We Didn't Start The Fire 29 EX Don Henley, The Last Worthless Evenin 20 22 Christopher Williams, Talk To Myself
30 32 Donny Osmond, Hold On 30 EX The Jets, The Same Love 21 23 The Cover Girls, My heart Skips A Bea
31 33 Linda Ronstadt (Featuring Aaron Nev A — Jive Bunny And The Mixmasters, Swin 22 25 The Jets, The Same Love
32 34 Belinda Carlisle, Leave A ngm On A — Taylor Dayne, With Every Beat Of My 23 26 Jod Watle{, Everything
33 35 Thom&son Twins, Sugar Daddy A — Kevin Paige, Don’t Shut Me Out 24 27 Linda Ronstadt (Featuring Aaron Nev
34 6 Jody Watley, Ever thmi A — Fine Young Cannibals, I'm Not The Man A25 — After 7, Heat Of The Moment
35 37 Kevin Paige, Don't Shut Me Out A2% — Technotronic Featuring Felly, Pump Up
36 39 Taylor Dayne, With Every Beat Of My H 27 29 Regina Belle, Baby Come To Me
37 40 Michael Damian, Was It Nothing At All 28 30 Gloria Estefan, Get On Your Feet
A38 — Cher, Just Like Jesse James —  Tears For Fears, Sowing The Seeds Of
A3%  — Technotronic Featurini Fellg. Pump U, 30 EX Taylor Dayne, With Every Beat Of My H
MO —  Michael Bolton, How Am | Supposed To 5 A — Shirley Lewis, Realistic
A -—— Bee Gees, You Win Again o EX EX Billy Ocean, Licence To Chill
EX EX Kevin Paige, Don't Shut Me Out
EX EX DJ Jazzy Jett & The Fresh Prince, | T
m m St. Louis P.D- Lyndon Abeli EX EX Thompson Twins, Sugar Daddy
1 3 Bad English, when | See You Smile
" 2 2 Skid Row, | Remember You
=" 100.7FM 3 7 Poco, Call it Love
EULETMUSICETATION g g :aula At:;“lul, (It's' Jl;:t)E'The tWay That
R . erosmith, Love In An Elevator
Miami P.D.: Frank Amadeo & 1 Janet Jackson, Miss You Much
2 3 Bl tooked A 320 Wik Vami, Biank 1t The R
Xpose, en | Looked im illi Vanilli, Blame n The Rain . i
38 Tears For Fears Sowing The Seeds Of 9 15 Bon Jovi L{vmg In Sin Seattle P.D.: Casey Keating
4 2 Janet Jackson, Miss You Much 10 12 Belinda Carlisle, Leave A Light On 1 3 Tears For Fears, Sowing The Seeds Of
5 & Babyface, It's No Crime 11 9 Tears For Fears, Sowing The Seeds Of 2 1 Janet Jackson, Miss You Much
€ 1 Warrant, Heaven 12 14 Dino, Sunshine 34 New Kids On The Block, Cover Girl
7 10 The Cure, Love Sonf i 13 19 Elton John, Healing Hands 4 2 Roxette, Listen To Your Heart
8 4 New Kids On The Boc_k, Cover Girl 14 18 Gloria Estefan, Get On Your Feet 5] 6 Babyface, It's No Crime
9 11 Bobby Brown, Rock Wit'cha 15 25 Kix, Don't Close Your Eyes 6 8 Rolling Stones, Mixed Emotions
10 13 Paula Abdul, g('s Just) The way That 16 4 New Kids On The Biock, Cover Girl 7 7 Expose, When | Looked At Him
11 7 Karyn White, Secret Rendezvous 17 13 Motley Crue, Dr. Feelgood 8 9 Tina Turner, The Best
12 14  Aerosmith, Love in An Elevator 18 22 Martika, | Feel The Earth Move 9 5 The Cure, Love Soni
13 17 Gloria Estefan, Get On Your Feet 19 37 Billy Joel, We Didn't Start The Fire 10 11 Aerosmith, Love In n Elevator
14 9 Milli Vanilli, Girl I'm Gonna Miss Yo 20 24 Young M.C., Bust A Move 11 12 Bobby Brown, Rock Wit'cha
15 18 Bad English, ¥hen | See You Smile A21 — Lou Gramm, Just Between You & Me 12 13 The B-52's, Love Shack
16 12 Madonna, Cherish 22 6 Madonna, Cherish 13 14 Motley Crue, Dr. Feelgood
17 20 Seduction, (You're My One And Only) T 23 30 The B-5Z's, Love Shack 14 16 Bad English, When | See You Smile
18 16  Soul Il Soul, Keep On Movin’ 24 26 Babyface, [t's No Crime 15 17 Elton John, Heahn§ Hands
19 24  Milli Vanilli, Blame {t On The Rain 25 27 Thompson Twins, Sugar Daddy 16 21 New Kids On The Block, Didn't | (Blow
20 15 Motley Crue, Dr Feelgood 26 28 New Kids On The Block, Didn't | (Blow 17 20 Paula Abdul, (It's Just) The Way That
21 23 Richard Marx, Angelia A2 —  Alice Cooper, Poison 18 19 Living Colour, Glamour Boys
25 Roxefte, Listen To Your Heart 28 10 Bobby Brown, Rock Wit'cha 19 10 Madonna, Cherish
23 26 Soul Il Soul (Featuring Caron Wheeler), 29 39 Paul Carrack, | Live By The Groove 20 23 Alice Cooper, Poison
24 28 Young M.C,, Bust A Move 30 34 Prince (With Sheena Easton), The Arms 21 18 Cher, If | Could Turn Back Time
25 19 Nepeh Cherry, Kisses On The wind 31 1 lein* olour, Glamour Boys 22 26 Thompson Twins, Sugar Daddy
26 EX  Billy Joel, We Didn't Start The Fire 32 32 Tina Yurner, The Best . 23 27 Gloria Estefan, Get On Your Feet
27 30 Billy Ocean, Licence To Chill 33 21 Rolling Stones, Mixed Emotions 24 28 Richard Marx, Angelia
A28 — Technotronic Featuring Felly, Pump Up 34 36 Linda Ronstadt {Featuring Aaron Nev 25 25 Dan Reed Network, Make it Easy
29 EX Regina Belle, Baby Come To Me 35 29 Roxette, Listen To Your Heart 26 23 Linda Ronstadt (Featuring Raron Nev
30 EX Taylor Dayne, with Every Beat Of My H 36 38 Taylor ﬂayue, With Every Beat Of My H 27 30 Eurythmics, Don't Ask Me wh* )
EX EX Bon Jovi, Living In Sin A37 — Kevin Paige, Don't Shut Me Out 28 33 Milli vanilli, Blame It On The Rain
A — Linda Ronstadt (Featun'nﬁ Aaron Nev 38 16 Expose, When | Looked At Him 2 36 Voung M.C. Bust A Move
A — Michael Damian, Was It Nothing At All A3 —  Enuff Z'Nuff, New Thini 30 35 Kix, Don't Close Your Eyes
40 35 Moving Pictures, What About Me 31 37 Billy Joel, We Didn't Start The Fire
EX EX Joe Cocker, When The Night Comes 32 EX Belinda Carlisle, Leave A Light On
EX EX Billy Ocean, Licence To Chill 33 34 Poco, Call It Love
. 34 EX Taylor Dayne, With Every Beat Of My H
35 EX Kevin Paige, Don't Shut Me Qut
36 EX Soulsister, fhe Way To Your Heart
(4 A — Dino, Sunshine
A — Paul Carrack, | Live By The Groove
: — Jroe Cycker,glheanlhe Inght ?ormhesM
5 8 —  Fine Young Cannibals, I'm Not The Man
Columbus P.D.: Dave Robbins A — live Bunng And The Mixmasters, Swing
1 3 ;ezr: Fgr Fear;, Sawin I‘he Seeds Of EX 8(( grim:e nhraheenad %as(on), The Arms
2 4 Bobby Brown, Rock Wit'cha . ] A X onny Osmond, Hold On
3 1 Janet Jackson, Miss You Much Dallas P.D.. Chartie Quinn EX EX Bon Jovi, Living In Sin
4 7 Roxette, Listen To Your Heart 1 1 Janet Jackson, Miss You Much EX  EX  Cher, Just Like Jesse James
5 6 Aerosmith, Love In An Elevator 2 2 Tears For Fears, Sowing The Seeds Of EX EX Deborah Harry, | Want That Man
6 2 Madonna, Cherish 3 4 The B-52's, Love Shack
7 10 New Kids On The Block, Cover Girl 4 3 Motley Crue, Dr. Feelgood
8§ 8§ Eion John, Healunﬁ Hands 5 5 New Kids On The Block, Didn't | (Blow -
9 14 Paula Abdui, (It's Just) The Way That 6 6 Kevin Paige, Don't Shut Me Out a
10 5  Milli Vanilli, Girl I'm Gonna Miss Yo 7 8 Roxette, Listen To Your Heart
11 13 Donny Osmond, Hold On 8 15 Paula Abdul (It's Justg The Way That
12 15 Gloria Estefan, Get On Your Feet 9 10 Kix, Don't Close Your tyes X
13 11 Expose, When | Looked At Him 10 11  New Kids On The Block, Cover Girl
}g g }hehar-dﬁzh"s, LO\ke h|gc }% }g gad Eng‘lihshi Wheln IAStaéaI Vm: Smile
ichard Marx, Angelia erosmith Love [n An Elevator .
16 22 Billy Joel, We Didn' Start The Fire 13 7 Milli vanili, Grl (m Gonna Miss Yo Seattle P.D.: Tom Hutyler
17 19 Natalie Cole, As A Matter Of Fact 14 18 Rolling Stones, Mixed Emotions 1 2 Tears For Fears, Sowing The Seeds Of
18 20 Linda Ronstadt (Feamn’v&hmu Nev 15 Sharon Bryant, Let Go 2 1 Janet Jackson, Miss You Much
19 23 Billy Ocean, Licence To Chill 16 12 The Jefi Healey Band, Angel Eyes 3 7 Roxette, Listen To Your Heart
17 Rolling Stones, Mixed Emotions 17 17 Bardeux, | Love The Bass 4 8 New Kids On The Block, Cover Girl
21 27 Bad English, When | See You Smile 18 19 The 2 Live Crew, Me So Horny 5 6 Babyface, It's No Crime
22 24 Eurythmics, Don't Ask Me Why 19 24 Babyface, It's No Crime 6 9 Bad Enghsh, When | See You Smile
23 25 Bon Jow, Living In Sin 20 21 Linda Ronstadt (Featuring Aaron Nev 7 10 Thompson Twins, Sugar Dadw
24 26 Soulsister, The Way To Your Heart 21 9 Cher, If | Could Turn Back Time 8 18 Paula Abdul, (It's Just) The Way That
29 Don Henley, The Last Worthless Evenin 22 22 Gloria Estefan, Get On Your Feet 9 12 Tina Turner, The Best
2 28 Thompson Twins, Sugar Daddy 23 23 Living Colour, Glamour Boys 10 13 The B-52's, Love Shack
21 30 Prince (With Sheena Easton), The Arms 24 25 The Cure, Love Song 11 16 Bobby Brown, Rock Wit'cha
A28 —  Milli Vanilli, Blame It On The Rain 25 EX  Madonna, Cherish 12 15 Poco, Call It Love
A29  — Taylor Dayne With Every Beat Of My H 26 14 Skid Row, 18 And Lile 13 17 Eiton John, Healing Hands
A30 —  Michaei Damian, Was It Nothing At All 27 EX  Bobby Brown, Rock Wit'cha 14 19  Aerosmith, Love In An Elevator
A28 —  Milli Vanilli Blame 1t On The Rain 15 21 Richard Marx, Angelia
29 29 Soutll Soul (Featuring Caron Wheeler), 16 22 Soulsister, The Way To Your Heart
30 28 Richard Marx, Right Here Waiting 17 23 Belinda Carlisle, Leave A Light On
A — Richard Marx, Angelia 18 24 Motley Crue, Dr. Feelgood
A — Taylor Dayne, with Every Beat Of My H 19 25 Eurythmics, Don't Ask Me Why
A —  Lil Louis, French Kiss 20 26 Gloria Estefan, Get On Your Feet
21 27 Alice Cooper, Poison
22 28 Dino, Sunshine
23 EX  Billy Joel, We Didn't Start The Fire
L . 24 EX  Milli Vanli, Blame [t On The Rain
Cincinnati P.D.. Dave Allen 2 25 EX  Taylor Dayne, With Every Beat Of My H
11 Janet Jackson, Miss You Much 26 23 Kevin Paige, Don't Shut Me Out
2 4 Roxette, Listen To Your Heart 7 30 Chnstopher Williams, Talk To'Mrself
32 Milli Vanilli, Girl I'm Gonna Miss Yo 8 EX  New Kids On The Block, Didn't | (Blow
4 7 Kevin Paige, Don't Shut Me Out g E% bmdzHRolnsta#‘ (FLeﬂ(uW"x(alaronEN".
5 5 Rolling Stones, Mixed Emotions i . on Henley, The Last Worthless Evenin
6 PaulzxAbdul, Cold Hearted Phoenix P.D.: Bob Case X EX Enuff Z'Nuff, New Thing
7 Aerosmith, Love In An Elevator 1 1 Janet Jackson, Miss You Much EX  EX  Tesla, Love ongH
8§ 11 New Kids On The Block, Cover Girl 2 4 Moving Pictures, What About Me X EX  Donny Osmond, Hold On
] Warrant, Heaven 3 5 Milli Vanilli, Blame 1t On The Rain X EX  Great White, The Angel SOHF
10 15 Joe Cocker, When The Night Comes 4 2 New Kids On The Block, Didn’t | (Blow X EX  Billy Ocean, Licence To Chil
11 12 Fine Young Cannibals, Don't Look Back 5 6 Christopher Williams, Talk To Myself X EX Vitamin Z, Can't Live Without You
12 13 The Cure, Love Son, 6 7 Babyface, It's No Crime X EX Tracy Chapman, Crossroads
13 14 Skid Row, 18 And Life 7 9 Honeymoon Suite, What Does It Take? X EX Prince (With Sheena Easton), The Arms
14 18 Bobby Brown, Rock Wit'cha 8 10 New Kids On The Block, Cover Girl X EX  Giant, I'm A Believer .
15 16 Elton John, Healing Hands 9 12 Bad English, When | See You Smile X EX  Michael Damian, Was It Nothing At All
16 17 Henry Lee Summer, Don't Leave 10 3 Milli Vanilli, Girl I'm Gonna Miss Yo X EX Bros., Too Muc
17 20 Richard Marx, Angelia 11 13 Expose, When | Looked At Him EX  EX  Anderson, Bruford, Wakeman, Howe, Qua
18 21 Bad English, When | See You Smile 12 8 Madonna, Cherish X EX  The Alam, Sold Me Down The River
19 23 Donny Osmond, Hold On 13 15 Bobby Brown, Rock Wit'cha A — Michael Bolton, How Am | Sup&osed To
20 22 Seduction, (You're My One And Only) T 14 16 Paula Abdul, (It's Just) The Way That A — Sout Il Soul (Featuring Caron Wheeler),
21 25 New Kids On The Block, Didn't | (Blow 15 18 Roxette, Listen To Your Heart A — Neneh Cherry, Manchiid
22 21 Gloria Estefan, Get On Your Feet 16 19 The 2 Live Crew, Me So Horny A — Regina Belle, Baby Come To Me
23 26 Tears For Fears, Sowing The Seeds Of 17 18 Warrant, Heaven A — Bee Gees, You Win Again
24 19 Cher, If | Could Turn Back Time 18 23 The B-52's, Love Shack A —  Joe Cocker, When The Night Comes
25 28 Billy Joel, We Didn't Start The Fire 18 22 Richard Marx, Angelia A — Waterfront, Move On
26 32 Linda Ronstadt (Featuring Aaron Nev 20 21 Sharon Bryant, Let Go A — Bon Jovi, Living In Sin ,
27 30 Motley Crue, Dr. Fee|g.,0§ 21 EX New Kids On The Block, This One's For A — Fine Young Cannibals, I'm Not The Man
28 31 Poco, Call It Love 22 25 Gloria Estefan, Get On Your Feet
29 33 The B-52's, Love Shack 23 24 Tears For Fears, Sowing The Seeds Of
30 34 Thompson Twins, Sugar Daddy 24 26 Linda Ronstadt (Featuring Aaron Nev
3135 Bily Beean. Licence To Chil 25 21 Dino, Sunshine .
A32 —  Paula Abdul, (it's Just) The Way That 26 28 Belinda Carlisle, Leave A Light On
A33 —  Alice Cooper. Poison 21 29 Billy Joel, We Didn't Start The Fire
A34 —  Paul Carrack, | Live B ThesGroove %3 ?9 325;. JuMschliéeu Slaswlrges
(58 Michae! Boltan, How Am | Supposed To 30 EX  Soul §I Soul (Featuring Caron Wheeler),
- A — Donny Osmond, Hold On
A — Jody Watley, Everything
A — Chunky A, Owwww
A — Shirley Lewis, Realistic
EX EX Bon Jovi, Living In Sin
’ } EX EX Billy Ocean, Licence To Chill
’a py H E); Eumhg\ics, DDon'( ASSI": :ﬂ:ﬂ wgy‘
A A - Bri ili X Kevin Paige, Don't Shut Me Ou
Minneapolis P.D.: Brian Philips £ Ex Eiton Johv%, Healng Hands

Janet Jackson, Miss You Much
Roxette, Listen To Your Heart
The Jeff Healey Band, Angel Eyes

IS IT POSSIBLE to be the No. 1 top 40 sta-
tion in Chicago without playing New Kids
On The Block or Aerosmith? With only a
four-share in teens (compared to five times
that for the demo leader)?

Bill Gamble, PD of WKQX and recently
named regional VP/programming for Em-
mis, obviously believes his Q101 has done
just that. In the newly released summer '89
Arbitrons, Q101 was up 4.0-4.4 while dance-
leaning WBBM-FM (B96) and more main-
stream WYTZ (Z95) were off 4.1-3.6 and
4.4-3.7, respectively.

With both dance- and rock-slanted top 40
formats at their greatest prominence since
the early '80s, it was inevitable the adult
top 40 would also resurface. More current-
based and rock-imaged than the average
AC, yet softer and more exclusionary than
mainstream top 40, adult top 40 has been in
the headlines in the past two months, both
in the reimaging of WBJW (BJ105) Orlan-
do, Fla., as Mix 105.1, and the launch of
KKBT Los Angeles.

Q101, however, has been doing roughly
the same format since at least 1982, evolv-
ing from what was already a bright AC. All
that really changes is whether it operates
as part of the AC community (as it did from
about 1984 on) or wants
to be considered a top 40,

Bill Gamble
WKQ@X Chicago.

know there are differing opinions on that
right now, but at least it hurt us,” Gamble
says. Also, “Q101’s image was still good. It
wasn’t a case of ‘I hate that station now.” It
was more that people forgot about us.”

Gamble also believes that Q101’s market-
ing was off when he arrived. “Now we un-
derstand the value of our morning show.
Robert Murphy is the focus of the radio
station. Somewhere before that, the station
got off target and didn’t promote its big as-
set.” Now, Q101’s slogan is “Murphy, Mon-
ey & Music.” “We used to run a lot of con-
tests. Now the only thing we give away
outside the morning show is $1,000 bills in
the Murphy’s Money Song contest.”

Murphy joined Q101 seven years ago and
has, since that time, been a steady pres-
ence in a city known for its strong morning
men. He hasn’t, however, generated the
publicity of WLUP’s Jonathon Brandmeier
or WGCI-FM’s Doug Banks or even
WGN’s Bob Collins. But Gamble says,
“We're getting closer to WLUP in 1849
and 18-44 than we've ever been. They have
a ton of 18-34 men, but we beat Brandmeier
in every single female cell. We have every
intention of beating Brandmeier but it’s go-
ing to take time because he’s very en-
trenched.”

Although WKQX'’s

as it does now. It will
play Paula Abdul's “(It's
Just) The Way That You
Love Me” or Janet Jack-
son’s “Miss You Much,”

‘We intend to
beat Brandmeier’

general approach has
been the same for years,
Gamble says Q101’s mu-
sic is now more narrowly
focused. In p.m. drive, a

or even the Cure’s “Love
Song.” But that’s about its limit.

“I don’t know where it’s written that to
be a CHR station you have to program for
teens,” says Gamble. “On the average, ac-
cording to the Billboard chart, we’ll play as
many hits as the dance station or the metal
station [his term for Z95]. In the last two
months of the book, we were alone on a lot
of mainstream product—Elton John, the
Starship, Cher, Roxette’s ‘Listen To Your
Heart'—and that really seemed to help.”

WKQX is Gamble’s third stint as a Chica-
go PD. He programmed the legendary
WZYQ Frederick, Md. (‘I think Steve
Kingston worked three weekends there,
then got a real job”), later becoming PD for
WEFM Chicago during its early '80s rock
40 period. In 1984-87, he was the last coun-
try and first talk PD for WMAQ Chicago,
whose hosts included Morton Downey Jr.
(“You would tell him to be liberal on some-
thing and he’d be liberal. You'd tell him to
be conservative and he’d be conservative.
He knows how to play the game.”)

Gamble returned to Chicago in February
1988 just as owner NBC was getting out of
the radio business. “The second day I'm
here, Emmis buys us, which is good news.
On the fourth day, the trend came out and

recent hour of Q101 fea-
tured Elton John, “Healing Hands”’; Ma-
donna, “Like A Prayer’’; Exposé, “When I
Looked At Him"”; Richard Marx, ‘““Ange-
lia”; Kim Wilde, “You Keep Me Hangin’
On”; Chaka Khan, “I Feel For You”; Star-
ship, “It's Not Enough’’; Robert Palmer, “I
Didn’t Mean To Turn You On”’; Phil Col-
lins, “Two Hearts”; Steve Winwood, “Roll
With It”’; and Milli Vanilli, “Girl I'm Gonna
Miss You.”

That, Gamble says, is as far as he plans
to go toward mainstream top 40. “Every-
body has this wonderful misconception
that in Chicago you can be mainstream and
have a seven-share. The top 40s here each
have a well-defined place in everybody’s
mind. We have a radio station that is No. 2
in women 25-54, No. 4 in persons 25-54.
Why sacrifice demos that will make you
money for demos that look good in print
but won’t make you a dime?”’

As for Gamble’s new corporate stripes,
it’s the second time he has had them. At
WEFM, he was national PD for General
Cinema Corp. Unlike Emmis’ other group
PDs, “My role won't be talking to PDs on a
daily basis or talking to guys about musie.
I'll be the in-house consultant. I'll look at
research, do market visits, and give [group

1
2
3

e Jetf Healey B: Epes) ! ! X : o
$ 13 New Kide On The Bock Dt | (Blow the station had a 1.7. When the winter book  PD] Rick Cummings my opinion. It was
R s Emator came out at a two-share, we considered it a  something Rick felt I could do, and some-
8§ 11 New Kids On The Block, Cover Girl 5 0 L
N San Diego P.D. Garry Wall moderate success because we'd trended thlng };]e fel.t ;ve need(zid, in the company, so
1 19 Paula Abdul, (IVs Just) The Way That 12 g‘auetxl.;ckaun,n:ﬂlsaslviu {)ﬂ.gch“(mow into the ones. that's how it happened.
N Btace e N saumt At Him 1 T Cew: Me S0 Horny “You have to remember that Q101 had SEAN ROSS
14 10 Madonsa,Chersh 3 reare lve S been without a PD for five to six months. I
15 22 Moving Pictures, What About Me 2 g E%zbcwalr'ot?:ek%ga ftcha
16 EX Young M.C., Bust A Move 710 The &52‘5, Tove Shack
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Look Who's Dancing. Virgin label mates Youssou N'Dour and Ziggy Marley &
the Melody Makers share the Beacon Theatre stage in New York to raise money
for Namibia during the Sept. 18 Freedom Now benefit show. The concert sought
to raise awareness about Namibia’'s struggle for independence from South
Africa; funds were donated to Oxfam America’s campaign for the country.

BY DAVID NATHAN

LOS ANGELES With the change in
status that began in March when the
company went into a joint partner-
ship with CBS Records (distinct from
its previous status as a distributed la-
bel), Clarence Avant’s Tabu Records
has been enjoying a renewed chart
presence and increased market
share. Avant says that his decision to
work in a new relationship with CBS
was made “because the only way a
small record eompany can survive
now is if they have this type of situa-
tion.”

According to the 12-year-old label’s
executive VP/GM, Billy Bass, who
joined Tabu’s ranks in the spring af-
ter successful stints at Chrysalis Rec-

New Label Will Focus On

']

MY DESIRE IS to play a leadership role in building
the largest, God-inspired religious music, video, cinema,
and communications industry the world will have ever
seen,” says Al Bell, the driving force behind the Mem-
phis-based Stax Records and, more recently, president
of the creative systems division of Motown, in announc-
ing the formation of his new label, Bellmark Records.
The new label will focus on what Bell calls “fundamen-
tal American music’—gospel, jazz, folk, and blues—
with a decided emphasis on gospel. “It’s something I've
always wanted to do,"
says the music industry
innovator, who, among a
wealth of other achieve-
ments, brought gospel
family group the Staple
Singers from the Gospel
Truth label to the atten-
tion of mainstream audi-
ences via Stax back in
1970, “I believe that music

and the
Blues

Al Bell Seeks To Make His Mark On Gospel
‘Fundamental U.S. Music’

put Washington, D.C., on the contemporary R&B music
map. Now the nation’s capital has developed enough of
4 music scene to warrant its own awards to recognize
local talent. On Oct. 13, the first D.C. Street Awards
took place at the Cramton Auditorium on Howard Un-
iv.’s campus. Twenty-four awards in go-go, R&B, and
rap music were presented. The big winner was best-go-
go-performance band Rare Essence; members James
Funk (best go-go personality), Go-Go Mickey (best per-
mssnomst), and Donnell Floyd (best go-go horn player)
were also winners. E.U.’s
“Da Butt” was deemed
best go-go recording and
video. Stacy Lattisaw and
Johnny Gill picked up the
R&B vocal honors; Gill
even recieved a special
achievement award.
Chuck Brown, the Godfa-
ther of Go-Go, received a
lifetime achievement cita-

that celebrates the love of
God should not be con-
fined to a house of worship.” Bell also points to the via-
bility of the black gospel market, which he says is a $75-
million-a-year business. Bellmark will be distributed by
CEMA; Bell has long had a relationship with Capitol-
EMI Music chairman Joe Smith, and says that talks
with CEMA execs, including CEMA president Russ
Bach, were a textbook example of how professional and
successful business negotiations can be. Bellmark will
be based in Los Angeles; no firm staff appointments or
acts have yet been announced.

ROYAL LAUNCH: As expected, the Prince camp has
announced that he will embark on a worldwide tour next
spring that will start in Dublin, Ireland, April 27. The
tour will be unique in that instead of only promoting the
latest album—in this case, the multiplatinum ‘‘Bat-
man”—it will feature “favorite” songs representing the
scope of Prince’s career. The Purple One’s band has also
evolved once more, and may include jazz/R&B keyboar-
dist Patrice “Forget Me Not” Rushen. (Boni Boyer,
the keyboardist/vocalist who toured with Prince and ap-
peared in “Sign ‘O’ The Times,” has reportedly inked a
multi-album solo contract with U.K. label Red Dot, with
possible stateside releases on one of the WEA major la-
bels.) Saxophonist Candy Dulfer and songwriter/gui-
tarist Levi Seacer are also part of the lineup. No U.S.
dates or opening acts have yet been announced, but ru-
mors abound that Paisley Park newcomer Tony Le-
Mans will be on the bill. (We’d be equally happy with
openers by Mavis Staples or the vastly underrated
Wendy & Lisa.)

GOING TO A GO-GO: In recent years, go-go music has

by Janine McAdams

tion. Proceeds from the
event, co-sponsored by
VanGrack Sportswear, went to The United Black Fund,
a youth development fund; The Doug Williams Fund, an
in-school development program conducted by Redskins
quarterback Williams; and the Stop The Violence Move-
ment, which benefits the National Urban League.

TIDBITS: Get ready—Chunky-A is on his way. The
MCA artist, who has been deemed ‘“‘the official chicken
spokesperson” because of his love for fried chicken (?7),
will rap and sing on his debut single and video, ‘“Your
Love Makes Me Say Ow,” due the end of the month. It
previews his eponymous album, which will drop Nov. 24.
It ought to be worth a chuckle ... Michael Jackson
gave students at the Gardner Street Elementary School
in Los Angeles a thrill last week when he turned up for
the Oct. 11 rededication of the school’s auditorium in his
honor. Seems Jackson spent a year at the school when
his famous family first moved to California; he graduat-
ed from sixth grade there in 1970 ... Speaking of the
Jacksons, on a promotional tour stop in New York for
his solo album “Don’t Take It Personal” on Arista, Jer-
maine Jackson let it drop that he is working with his
brothers to develop a TV-movie seript about the family’s
early years, beginning with how his parents, Joe and
Katherine, met and married . .. Cheryl Lynn ended her
five-city promo tour with a performance at the Roxy in
Los Angeles. Among the celebrity attendees enjoying
tracks from Lynn’s explosive Virgin album, “Whatever
It Takes,” were Boy George, Bobby Womack, Howard
Hewett, Dawnn Lewis, Terri Lyne Carrington, and
James Ingram . . . Spelling lesson: JeVeeta Steele is the
name of the Elektra vocalist named outstanding artist
of the year at the Minneapolis Music Awards Sept. 23.

ords, “Clarence’s re-evaluation of
where he wanted to go next with the
company came as a result of the
emergence and considerable Success
of Alexander O'Neal and Cherrelle.”
Bass adds that “one of the first re-
sults of [Avant’s] decision to go into
partnership with CBS was my com-
ing to work with him with a definite
objective: to expand and take Tabu
Records to the next level.”

Bass adds that Avant’s “incredible
ability to attract talent speaks for it-
self, and with him freed from the
day-to-day running of the label, he
can concentrate totally on making
deals and developing and bringing in
new talent. Clarence plays a vital role
in that since Epic Records [with
which Tabu is associated for overall
marketing, promotion, and publicity}
wants to increase its black music
share. We can really supplement
their roster.”

As a music industry entrepreneur,
Avant has been directly associated
with the success of Jimmy Jam &

Tahu Back On Track Since GBS Deal
O’Neal, Cherrelle Lead Label Resurgence

Terry Lewis and L.A. & Babyface,
two of the hottest production teams
in the business, as well as with
launching the career of pioneer sing-
er/songwriter Bill Withers in the ear-
ly "70s via his now-defunct Sussex
Records label. Avant says he formed
Tabu in 1977 “with the objective of
creating a major black music compa-
ny”’ and enjoyed immediate response
with hits by the band Brainstorm (in
particular, 1977’s “Lovin’ Is Really
My Game”).

However, it was the subsequent
success of the Atlanta-based S.0.S.
Band in the early '80s that really put
the label on the map, with Avant uti-
lizing his creative ear to team then-
fledgling producers and ex-Time
members Jam & Lewis with the pop-
ular group in 1983. A series of inter-
national smashes—“Just Be Good To
Me,” “Tell Me You Still Care,” and
“Borrowed Love”—cemented the via-
bility of both the act and the label.

The S.0.S. Band recently released

(Continued on next page)

— NICKLE PLATE RECORDS —

410 S. Michigan Ave., Ste. 470, Chicago, IL 60605, (312) 939-5581
President: Frederick S. Koger
Record Company and Music Publisher — L Train/ASCAP

Work with musicians/artist on contract.
Pay royalties to artist on contract.

How to contact: Submit a cassette or reel-to-reel with a
max. of 3 songs and lyric sheet SASE. Reports in 3 weeks.

Music: R&B, Rap, Dance, Soul, Gospel and Top 40 Pop.

Tips: | will work with artist and songwriters who have a pur-
pose with life. If at all possible, send bio along with music.

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
OCTOBER 2B, 1989

Cleveland P.D.: Lynn Tolliver
1 2 Sybil, Don't Make Me Over
16 Big Daddy Ka Smooth Opevalor

by Come To Me

Crawford, Knockin' On Heaven's Door
19 St nie Mills, Home
8 Babytace, Tender Lover
8 4 Young M.C, Bust A Move
31  Biz Markie, Just A Friend
Luther Vandross, Here And Now
Jermaine Jackson, Oon't Take It Personat
Bobby Brown, Rock Wit'cha
Mikki Bleu, | Promise
S.0.S. Band, I'm Still Missing Your Love
Rhonda Clark, State Of A!tracnon
16 32 tysbSemms Hold On Me

RJ'S Latest Amval Rich Girls
Fat Boys, Lie-z
Skyy, eal Love
The Main Ingredient, | Just Wanna Love You
49 EX Dmme Warwick And Jetfry Osbourne, Take Good C

17 5 easton, Can 17
13 28 Shanm Bryant, Foolish Heart
19 18 Heavy D. & The Boyz, Some For Me
A%\i' _9 M.C. &I“behey F‘ut Me In The Mix
pp al
2 2 dm‘ It's The Real Thing
3 12 ace Vou Are My Everythin,
24 30 Chuckii Booker, (Don't U Know) | Love U
%5 2 A Vlllllams Just Call My Name
2% 38 Miki Hw:m Amt Nulhm In The World
2 7 De La Soul
28 37 BeBe & Cee lmns Celebrale New Life
29 5 wesome Dre, Frankly Speaking
0 4 Brofhers Feat unnu‘( onald Isley, You'
31 EX DJ Juz'x Jeff And The Fresh Prince, | Think I
32 35 Effect, New Jack Swing
3 47 wm Cla on, Tell Me
a very ing

3% 39 Ko:gnf Personallt%
37 42 James Ingram, | Wanna Come Back
8 43 Che t Lynn éve?hme 1 Try To Say Goodbye
39 M4 & Cult Knss Your Tears Away
[ ) Ilothel’s Fivest, 'm 'N' Danger
41 56 Natalie Cole As A Matter Of Fact
42 3 Th Crew, Me So Horny
43 27 Troop, I'm Not ou'l)
4 & Kd & The Gang, Never Give Up

41

£X

48

EX Tony Lemans, Higher Than High
Randy & The G , Perpetrators

num Force, H ang Out
erformance, Do You Really Want To Party
Foster/llcelmy, Dr. Soul
Entouch Featuring Keith Sweat, All Nite
Full Force, Friends B-4 Lovers
Gap Band, All Of My Love
Milli Vanilli, Blame It On The Rain
jew Kids On The Block, Didn't I (Blow Your Mind
New Kirk, | Desire
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s Angeles

Regina Belle, Baby Come To Me
Surhce You Are y Everg!hmg

émn Rock Wlt

eabo Bryson All M
Soul Il Soul ulunng Carnn Wl\eeler) Back To
Jermaine Jackson, Don't Take It Personal
Jody Watlex‘ Evel hmg
ils,

Stephanie
Zapp, Ooh Baby Bab{
Maze Featuring Frankie Bmﬂy Can't Get Over
Perri, Feel So (From "Do 'fhe ngm Thing™)
Alyson Williams, Just Call My N
Cra , Knockin® On Heaven 's Door
14 The acksons, 2300 Jackson Street
Herb Alpert, 3 0'Clock Jum|
BeBe & Winans, Celebrate New Life
Sybil, Oon't Make Me Over
LeVert, Smifin
, Out Of My Mind
e Of Your Love
Miles Jaye I'll Be There
Mica Paris, Breathe Life Into Me
Sharon Bryant, Foolish Heart
Luther Vandross, Here And Now
Terry Tate, Babies Having Babies
The Main |nEndlem 1 Just Wanna Love You
Lisa Lisa & Cult Jam, Kiss Your Tears Away
Eric Gable, Love Has Got To Wait
David Peaston, Can I?
The Manhattans, Why You Wanna Love Me Like That
Richard Elliot Featuring Bobby Caidwell, In The
By All Means, Let's Get It On
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“I feel there aren’t many singers
out there who have the style and
charisma of singers like Smokey
Robinson and Marvin Gaye,” says
newcomer A.C. Kelly. “I'm a combi-
nation of both,” he adds. “I have
the smoothness of Smokey’s vocals
and the sexuality of Marvin with
my own unique voice on top.”

A.C. KELLY.

NEW ON THE GHARTS

The 26-year-old’s mother is a gos-
pel singer and his grandfather is a
jazz musician, so it isn’t surprising
that he chose music as his vocation.
As a child living in the Bronx, N.Y,,
Kelly’s dream was to perform in his
brothers’ group. In the late *70s, the
R&B sextet, known as Stone Love,
created a reputation for itself when
it opened for acts like Sister Sledge
and Gladys Knight & the Pips. Soon
after Kelly became a member of
that band, his family moved to Or-
lando, Fla., and Stone Love was
hired to perform at Disney World.
That job became a turning point in
Kelly’s life. Sitting in the audience
one evening was Michael Jackson,
who met with Kelly after the show
and encouraged him to continue to
perform.

When Kelly moved back to the
Big Apple, he met producers Alan
George and Fred McFarlane, who
helped him get a record deal with
Columbia and worked on ‘““Slam-
mer,” his debut album. “She’s A
Slammer,” the first single from
that project, has already debuted on
the Hot Black Singles chart.

JIM RICHLIANO

FOR WEEK ENDING OCTOBER 28, 1

989

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

TABU LABEL BACK ON TRACK

(Continued from preceding page)

“Diamonds In The Raw,” its first al-
bum after a three-year hiatus, and
has charted strongly with its single,
“I’'m Still Missing Your Love.” Mean-
while, new signing Rhonda Clark has
been burning up the charts with
“State Of Attraction,” produced and
written by Jam & Lewis.

Bass says that the label's immedi-
ate objectives include breaking Clark,
Dezi Phillips (whose initial sing-
le,Why U Wanna,” scored well on
the black charts), and another new
act, Demetrius Perry, whose first al-
bum, ‘“Another World,” will bow
shortly. “We have all the resources

Matinee Idols. Super-producer
Narada Michael Walden and superstar
Bobby Brown have plenty to smile
about. Among other distinctions, both
had hot singles from blockbuster
summer movies: Walden wrote and
produced Gladys Knight's “‘Licence
To Kill” theme song, while Brown hit
with “On Our Own” from
“Ghostbusters II.” Walden is also
producer and co-writer of Regina
Belle’s smash “‘Baby Come To Me™;
Brown is currently rocking with **‘Rock
Wit'cha” from the quintuple-platinum
“Don’t Be Cruel” album.

available through our relationship
with CBS, but we also have our own
VP of promotion [Doug Wilkins, for-
merly of Solar Records] who works
with independent promotion staff we
hire as well as with Epic’s staff and
the CBS branches. Rochelle Epps is
our national promotion coordinator,
who works with Doug, and Robin
Tucker is our A&R manager, who li-
aises with producers and artists on
product.”

Bass adds that as well as being in-
volved with “designing marketing
strategies and working in the cre-
ative area,” he and his staff are cog-
nizant of the importance of the inter-
national market, where label stars
Alexander O’Neal and Cherrelle have
been particularly successful. “In the
U.K., Alex’s audience is across the
board,” Bass notes. “The exposure
that he and Cherrelle have had here
has been limited,” he says.

“Everybody was disappointed that
‘Everything 1 Miss At Home’ [Cher-
relle’s No. 1 black single last year]

" didn’t cross over,” says Bass. “But

we see Epic gaining more confidence
in its ability to take acts all the way,
with artists like Babyface and Living
Colour. But both Alex [currently re-
cording a new Tabu album in Minne-
apolis with Jam & Lewis and others]
and Cherrelle feel that they’re just
going to keep doing what they do
best in music and if they cross, well,
that’s great.”

With upcoming product due from
former S.0.S. lead vocalist Mary Da-
vis (with production by L.A. & Baby-
face, among others), rapper Kid
Flash, and British-based Jamie Mor-
gan; a new single out on Dezi Philips;
and product due in 1990 by O’Neal
and Cherrelle, Bass says: “My goal is
for Tabu to do over $100 million a
year. With the quality of artists we
have and artist development as the
key, we can do that,” says Bass.

X X

Q Q
1. SALES || AIRPLAY %
oflnE Eel |oxlex o
29128 TIMLE ARTIST [28| |2¥(28| TImLE ARTIST 58
1 |3 | BABY COME TO ME REGINA BELLE | 1 1|2 | BABY COME TO ME REGINA BELLE [ 1
2 | 1 | MISS YOU MUCH JANET JACKSON [ 2 2 | 1 | MISS YOU MUCH JANET JACKSON | 2
3 |5 | TALK TO MYSELF CHRISTOPHER WILLIAMS | 7 3 | 4 | YOU ARE MY EVERYTHING SURFACE | 3
4 | 4 | BUST A MOVE YOUNG M.C. | 10 4 | 8 | STATE OF ATTRACTION RHONDA CLARK | 6
5 | 2 | DON'T MAKE ME OVER SYBIL | 9 5 | 5 | PARTYMAN PRINCE | §
6 | 7 | SMOOTH OPERATOR BIG DADDY KANE | 12 6§ [ 7 | ROCKWIT'CHA ~ BOBBY BROWN | 4
7 |9 | ROCK WIT'CHA BOBBY BROWN | 4 7 110 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 8
8 |11 | PARTYMAN PRINCE | § 8 |13 | EVERYTHING JODY WATLEY [ 14
9 | 8 | ALL MY LOVE PEABO BRYSON | 19 9 |12 | I'M 'N' DANGER MOTHER'S FINEST | 11
10 | 12 | YOU ARE MY EVERYTHING SURFACE | 3 10 | 17 | I'M STILL MISSING YOUR LOVE S.0.5. BAND | 21
11 | 10 [ | GO TO WORK KOOL MOE DEE | 20 11 |16 | EVERYTIME | TRY TO SAY GOODBYE CHERYL LYNN |17
12| 6 | BACK TO LIFE SOUL Il SOUL | 13 12 [ 18 | HOME STEPHANIE MILLS |15
13 | 16 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 8 13 | 14 | | WANNA COME BACK JAMES INGRAM | 18
14 |13 | I'M 'N' DANGER MOTHER'S FINEST | 11 14 |15 | (DON'T U KNOW) 1 LOVE U CHUCKII BOOKER | 16
15 | 19 | STATE OF ATTRACTION RHONDA CLARK | 6 15( 9 | BACK TO LIFE SOUL Il SouL | 13
16 | 15 | ALL | WANT FROM YOU THE TEMPTATIONS | 26 16 | 3 | TALK TO MYSELF CHRISTOPHER WILLIAMS | 7
17 |21 | SAY NO GO DE LA SOUL | 32 17 [ 22 | PERSONALITY KASHIF | 25
18 [23 | (DON'T U KNOW) | LOVE U CHUCKII BOOKER | 16 18 [ 6 | DON'T MAKE ME OVER SYBIL | 9
19 [ 32 | HOME STEPHANIE MILLS | 15 19 [ 24 | SOMEBODY FOR ME HEAVY D. & THE BOYZ | 23
20 | 20 | ME SO HORNY THE 2 LIVE CREW | 34 20 | 23 | NEW JACK SWING WRECKS-N-EFFECT | 22
21 |25 | EVERYTIME | TRY TO SAY GOODBYE CHERYL LYNN | 17 21 | 31 | HERE AND NOW LUTHER VANDROSS | 30
22 | 26 | EVERYTHING JODY WATLEY | 14 22 | 25 | OOH BABY BABY ZAPP | 24
23 124 | NEW JACK SWING WRECKS-N-EFFECT | 22 23 |21 | BUST A MOVE YOUNG M.C. | 10
24 | 30 | | WANNA COME BACK JAMES INGRAM | 18 24 | 28 | IT'S THE REAL THING ANGELA WINBUSH | 29
25 | 31 | THEY PUT ME IN THE MIX M.C. HAMMER | 40 2530 | JUST CALL MY NAME ALYSON WILLIAMS | 27
26 | 33 | SOMEBODY FOR ME HEAVY D. & THE BOYZ | 23 26 | 34 | AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 31
27 | 14 | GIRL I'M GONNA MISS YOU MILLI VANILLI | 35 27 |1 29 | SLOW DOWN KARYN WHITE | 36
28 | 27 | CELEBRATE NEW LIFE BEBE & CECE WINANS | 28 28 | 35 | KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 33
29 | 37 | OOH BABY BABY ZAPP | 24 29 | 26 | SMOOTH OPERATOR BIG DADDY KANE | 12
30 | 17 | CAN'T GET OVER YOU MAZE | 48 30 | 39 | FOOLISH HEART SHARON BRYANT | 41
31 | — | I'M STILL MISSING YOUR LOVE S.0.5. BAND | 21 31 [ 40 | KISS YOUR TEARS AWAY LISA LISA & CULT JAM | 43
32 | 40 | JUST CALL MY NAME ALYSON WILLIAMS | 27 32 | 27 | CELEBRATE NEW LIFE BEBE & CECE WINANS | 28
33 | — | PERSONALITY KASHIF | 25 33 | — | | JUST WANNA LOVE YOU THE MAIN INGREDIENT | 45
34 | — | DR. SOUL FOSTER/MCELROY | 38 34 | — | YO MISTER PATTI LABELLE | 44
35 | 18 | IT'S FUNKY ENOUGH THE D.O.C. | 52 35 | 38 | I'M NOT SOUPPED TROOP | 42
36 | 29 | PUT YOUR MOUTH ON ME EDDIE MURPHY | 80 36 | 37 | | LOVE THE BASS BARDEUX | 37
37 | — | | LOVE THE BASS BARDEUX | 37 37 |32 | COLD FRESH GROOVE CHILL | 39
38 | — | AIN'T NUTHIN' IN THE WORLD MIK! HOWARD | 31 38 | — | DR. SOUL FOSTER/MCELROY | 38
39 | — | KNOCKIN' ON HEAVEN'’S DOOR RANDY CRAWFORD | 33 39 |— | | PROMISE MIKKI BLEU | 49
40 | — | COLD FRESH GROOVE CHILL | 39 40 | — | CANI? DAVID PEASTON | 46
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

71 3 0'CLOCK JUMP (Almo, ASCAP/Wu-Li Dance,
ASCAP/Margin, ASCAP) CPP

31 AINT NUTHIN' IN THE WORLD (Chicago Bros., BMI)

26 ALL | WANT FROM YOU (Stanton’s Gold, BMI/Island,
BMI/Trayc One, BMI)

19 ALL MY LOVE (WB, ASCAP/Peabo, ASCAP)

75 ALL NITE (Deep Sound, ASCAP/Bliss 69,

ASCAP /Vintertainment, ASCAP)

59 ALL OF MY LOVE (Rajaca, BMI/Day Ta Day,
ASCAP/Good Choice, BMI)

53 AS A MATTER OF FACT (Yeliow Brick Road,
ASCAP/WB, ASCAP/D.Tree B, ASCAP)

82 BABIES HAVING BABIES (Micro-Mini,
BMI/Chatterback, BMI)

1 BABY COME TO ME (Gratitude Sky, ASCAP/Penzafire,
ASCAP/Virgin, ASCAP) CPP

13 BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB,
ASCAP/Law Music) CPP

98 'BOUT DAT TIME (Cal-Gene, BMI/Virgin Songs,
BMI/1989 Outernational, ASCAP/Colgems-EMI,
ASCAP) CPP

10 BUST A MOVE (Varry White, ASCAP/Young Man

Moving, ASCAP)

CAN 17 (Stone Gate, BMI/Finesse, BMI)

CAN'T GET OVER YOU (Amazement, BMI)

CELEBRATE NEW LIFE (Yellow Elephant,

ASCAP/Edward Grant, ASCAP/Benny's Music, BMI)

39 COLD FRESH GROOVE (Father Thunder, BMI/Bullwhip,
ASCAP)

76 DIDN'T | (BLOW YOUR MIND) (Mighty Three,
BMI/Bellboy, BMI)

9 DON'T MAKE ME OVER (Blue Seas, ASCAP/Jac,
ASCAP) CPP
95 DON'T SAY GOODBYE (Julorae, BMI/Harrindur, BMI)
8 DON'T TAKE IT PERSONAL (Colgems-EMI,
ASCAP/CBS, ASCAP/Multi Culler, ASCAP) CPP

16 (DON'T U KNOW) | LOVE U (Selessongs, ASCAP)

38 DR. SOUL (Two Tuff-Enuff, BMI/First Priority, BMf)

14 EVERYTHING (Sizzling Biue, BMI/Newton House,
BMI)

17 EVERYTIME | TRY TO SAY GOODBYE (Music Corp. Of
America, BMI/Bayjun Beat, BMI/MCA, ASCAP)

51 FEEL SO GOOD (FROM “DO THE RIGHT THING')
(Avid One, ASCAP/Perry Lane, ASCAP/Texascity,
BMI/0'Hara, BMI)

41 FOOLISH HEART (EMI April, ASCAP/Random Notes,
ASCAP/Street Talk, ASCAP)

58 GIMME YOUR LOVE (Gratitude Sky, ASCAP/Virgin,
ASCAP/Penzafire, ASCAP)

35 GIRL I'M GONNA MISS YOU (MCA, ASCAP)

40 (HAMMER HAMMER) THEY PUT ME IN THE MIX
(Bust-it, BMI)

HEAT OF THE MOMENT (Epic/Solar, BMI/Kear, BMI)
cPp

HERE AND NOW (EMI April, ASCAP/Ollie Brown
Sugar, ASCAP/DLE, ASCAP)

54 HIGHER THAN HIGH (Lemans, ASCAP/WB,
ASCAP/Gamson, ASCAP)

15 MHOME (Warner-Tamerlane, BMI)
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HOW YOU FEEL (Captain Z, ASCAP/Black Lion,
ASCAP/Vesta Seven, ASCAP/Almo, ASCAP) CPP

| GO TO WORK (Willesden, BMI)

1 JUST WANNA LOVE YOU (Knight Crew,
BMI/American League, BMI)

| LOVE THE BASS (French Lick, BMI/Doll Factory,
BMI/Bug, BMI)

| PROMISE (EI King, ASCAP)

| THINK | CAN BEAT MIKE TYSON (Zomba, ASCAP)
| WANNA COME BACK (Trycep, BMI/Willesden, BMI)
IF YOU ASKED ME TO (FROM “LICENCE TO KILL™)
(Realsongs, ASCAP/EMI April, ASCAP/U.A., ASCAP)
I'M ‘N’ DANGER (Black Lion, ASCAP/Captain Z,
ASCAP/Almo, ASCAP/Singh Sang, ASCAP/Satsongs,
ASCAP} CPP

'M NOT SOUPPED (Gimme 1/2, ASCAP/Platinum
Gold, ASCAP/Leftover Soupped, ASCAP/Disguise,
ASCAP)

I'M STILL MISSING YOUR LOVE (Karranova,
ASCAP/Spider Fingers, BM|/Avante Garde,
ASCAP/Interior, BMI)

IN THE NAME OF LOVE (Sin-Drome, BMI/EMI
Blackwood, BMI/The Music Force, BMI)

IT'S FUNKY ENOUGH (Dollarz N Sense, BMI/Dotted
Lion, ASCAP/Sylco, ASCAP)

IT'S NO CRIME (Epic/Solar, BMI/Kear,
BMI/Greenskirt, BMI) CPP

IT'S THE REAL THING (Angel Notes, ASCAP/WB,
ASCAP)

JUST A FRIEND (Cold Chillin’, ASCAP/Biz Markie,
ASCAP/WB, ASCAP)

JUST CALL MY NAME (Def Jam, ASCAP/Pure Love,
ASCAP/Minding, ASCAP)

KEEP ON MOVIN' (Virgin, ASCAP) CPP

KISS YOUR TEARS AWAY (Forceful, BMI/Willesden,
BMI/My! My!, BMI)

KNOCKIN' ON HEAVEN'S DOOR (Ram's Horn, ASCAP)
LET'S GET IT ON (Jobete, ASCAP/Stoned Diamond,
BMI)

LICENCE TO CHILL (Zomba, ASCAP)

LOOK WHO'S DANCING (Ziggy, ASCAP/Colgems-EMI,
ASCAP/INS, ASCAP/Virgin, ASCAP) CPP

LOVE HAS GOT TO WAIT (Music Corp. Of America,
BMI/Gunhouse, BMI)

ME SO HORNY (Pac-Jam, BMI)

MISS YOU MUCH (Flyte Tyme, ASCAP)

MY FANTASY (FROM “DO THE RIGHT THING") (Cal-
Gene, BMi/Virgin Songs, BMI) CPP

NEVER GIVE UP (WB, ASCAP/Nehemiah,
ASCAP/Island, BMI/April Joy, BMI}

NEW JACK SWING (Virgin Songs, BMI/Cal-Gene, BMI)
CPP

ONE SHOT AT LOVE (D&D, ASCAP/L.L. Cool J,
ASCAP/Def Jam, ASCAP/Virgin, ASCAP)

OOH BABY BABY (Jobete, ASCAP) CPP

OUT OF MY MIND (Trycep, BMI/Willesden, BMI/WE,
BMI)

PARTYMAN (Controversy, ASCAP)

PAUSE (Protoons, ASCAP/Rush-Groove, ASCAP)
PERPETRATORS (Thumping, BMI)

PERSONALITY (Music Corp. Of America, BMI/GG

Loves Music, BMI)

80 PUT YOUR MOUTH ON ME (Eddie Murphy,
ASCAP/Gratitude Sky, ASCAP/Penzafire,
ASCAP/Virgin, ASCAP) CPP

73 REAL LOVE (Skyyzoo, ASCAP)

96 RESPECT (Strong Island, ASCAP/Joyelynn,
ASCAP/Time, BMI)

79 RICH GIRLS (Arrival, BMI)

91 RIGHT AND HYPE (Cal-Gene, BMI/Virgin Songs, BMI)

4 ROCK WIT'CHA (Kear, BMI/Epic/Solar, BMi/Green
Skirt, BMI) CPP

32 SAY NO GO (Tee Girl, BMI/Hot-Cha, BMI/Unichappeli,
BMI/Fust Buzza, BMI/Bridgeport, BMI)

84 SERIOUS HOLD ON ME (WE, BMI/Trycep,
BM!/Willesden, BMI)

87 SHE'S A SLAMMER (CBS, ASCAP/Jaman, BMI/Seng-
A-Tron, BMI)

86 SISTER ROSA (Sula, BMI)

36 SLOW DOWN (Kings Kid, BMI/Warner-Tamerlane,
BMI/Green Skirt, BMI)

61 SMILIN' (Trycep, BMI/Ferncliff, BMI/Willesden, BMI)

12 SMOOTH OPERATOR (AZ, ASCAP/Cold Chillin’,
ASCAP/WB, ASCAP)

23 SOMEBODY FOR ME (EMI April, ASCAP/Across 110th
Street, ASCAP/E-Z-Duz-It, ASCAP/E.F.Cutting,
ASCAP/Velle International, ASCAP)

92 SPEND THE NIGHT (CE SOIR) (Angel Notes,
ASCAP/WB, ASCAP)

6 STATE OF ATTRACTION (Flyte Tyme, ASCAP/Avant
Garde, ASCAP)

47 SUNSHINE (Island, BMI/Onid, BMI)

60 SUPER LOVER (Seven, BMI/Ba-Dake, BMI/Peradine,
BMI)

TAKE GOOD CARE OF YOU AND ME (New Hidden
Valley, ASCAP/Carole Bayer Sager, BMI/Lauren
Wesley, BMI)

7 TALK TO MYSELF (Vertim, ASCAP/Wakie,

ASCAP/Whole Nine Yards, ASCAP)

TASTE OF YOUR LOVE (Marvennis, ASCAP/Syce 'MW’

Up, ASCAP)

TENDER LOVER (Hip Trip, BMI/Kear, BMI/Jenn-A-

Bug, ASCAP)

TEST OF TIME (Jumpin’ Off, BMI/Tocep, BMI/Virgin

Songs, BMI/Dream Dealers, ASCAP/BMG, ASCAP)

THINK ABOUT IT (Promuse, BMI/Howie Tee,

BMI/Special Ed, BMI)

TILL THE MONEY'S GONE (Gratitude Sky,

ASCAP/Eddie Murphy, ASCAP)

WHAT YOU NEED (Nookie, BMI/Go Left, ASCAP)

WHATCHA GONNA DO? (TLC, BMI/Dinger & Ollie,

BMI/Dagwood, BMI)

74 WHY YOU WANNA LOVE ME LIKE THAT (Milljay,

ASCAP/Brenda Eager, ASCAP/Saghill, ASCAP)

YO MISTER (Controversy, ASCAP/WB, ASCAP)

YOU ARE MY EVERYTHING (Colgems-EMI,

ASCAP/Deep Faith, ASCAP/Multi Culler, ASCAP)

67 YOU'LL NEVER WALK ALONE (Angel Notes,
ASCAP/WB, ASCAP)

88 B3 8 8 8 &
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Featuring some of their greatest hits— including the long, hot remixed versions of two MAZE

favorites- “Joy And Pain” (rap by Kurtis Blow) and “Before | Let Go" (featuring Woody Wood).
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Bert Robinson doesn't just promise, he
delivers with his new single

"“Occupy My Love” from the album
| Promise You Love. a0,
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TEACHING BUT NEVER PREACHING

BUOGIEDOWNIRRODUGTIONS

“IT'S LIKE TERCHING A DCG TO BE A CAT,
~ YOU DON'T TEACH WHITE KIDS TO BE
BLACK... : '

—THE MESSAGE ACCORDING TO KRS-ONE

BOOGIE DOWN
PRODUGTIONS

FEATURING KRS-ONE (KNOWLEDGE REIGNS
SUPREME— OVER NEARLY EVERYONE).

HE'S THE HIP-HOP PHILDSOPHER WHO

HAS BECOME THE VOICE OF A GENERA-
TION. AND ONE OF THE LEADERS OF THE
STOP THE VIOLENCE MOVEMENT.

HIS WORD IS GOLD AND SO ARE HIS
ALBUMS:

BY ALL MEANS
NECESSARY

AND

GHETTO MUSIC:
THE BLUEPRINT

OF HIP HOP

NOW WITH HIS NEW SINGLE AND VIDEO,

YOU MUST
LEARN

WATCH HIM TURN A GOLDEN RULE INTO
A PLATINUM ALBUM!

STOPTHE
E_Ig.g~ ﬂ;-‘; '@ ﬁ Tmk(s) ® Regesta-ed » Marca(s) RogsuadCorvorlhon. BMG logo @ BMG Music » € 1969 BMG Mesk B DP @ %
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CAP NAP SLAP

CHAP NIGHT CAP SNAP

CLAP OVERLAP STOP GAP
ENTRAP PERCUSSICN CAP STRAP
ENWRAP TAP

FLAP THUNDERCLAP
FOOLSCAP TRAP

GAP RATTLE TRAP UNWRAP

HAP SCRAP WATER TAP
MAP SHOULDER STRAP WRAP

BILLBOARD' g ANNUAL RAP SPOTLIGH]

Issue Date: December 16, 1989
Spotlight Close: November 21, 1989
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Los Angeles Christine Matuchek 213-859-5344 Nashville Lynda Emon 615-321-4263
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Hagen, Amina, Beatmasters Lead Import Invasion

STATION TO STATION: The joy
of being a music lover is the act of
discovery. Stumbling upon some-
thing new, unexpected (or didn’t
come in the mail) can be the ulti-
mate. There are quite a few gems
on imports that have moved into
this columnist’s heavy rotation
that merit your attention as well.

First off, personal fave Nina
Hagen ends a long absence from
the recording scene with a great
new self-titled album. The release
also marks the artist’s label debut
on Mercury/PolyGram Germany.
Besides a few 12-inch vinyl re-
leases—most notably “Don’t Kill
The Animals,” a duet with “sister”
Lene Lovich, and an import great-
est-hits collection—we haven’t
heard from Hagen since the “In
Ekstasy’ album earlier this dec-
ade.

Produced by Zeus B. Held,
“Nina Hagen’’ is an 11-song pack-
age that harks back to the singer’s

hard, guitar-etched punk days
(“Dope Sucks,” “Hold Me”) while
occasionally dipping into some
R&B-based dance numbers (“Only
Seventeen’ “Love Heart Attack”).
Always lending her personal and
distinctive touch to vintage materi-
al, Hagen tackles with ease Janis
Joplin’s “Move Over,” Elvis Pres-
ley’s “Viva Las Vegas,” and the
traditional “Ave Maria.” “Michail,
Michail (Gorbachev Rap)’ is a
funk-laden dance track that has
also served as the first single re-
lease and, if released stateside,
could easily satisfy those who took
“New York, New York” or “Uni-
versal Radio” to heart..

Of the original material, the
rockin’ “Where’s The Party” (fea-
turing Lovich and Motorhead’s
Lemmy); the sinewy “Super Freak
Family’’; and the house-textured
“Live On Mars’’ (which bears a
slight resemblance to the house re-
mix of Natalie Cale’s ‘“‘Pink Cadil-

VIDEO REVIEWS

This column offers a critical look at recent videoclip releases from club-
oriented artists. Suppliers interested in seeing their cassettes reviewed
should send VHS cassettes to Bill Coleman, Billboard, 1515 Broadway,
New York, N.Y. 10036

B-52’s Love Shack (Reprise) (4:17)
Producer: Louise Barlow; Director: Adam Bernstein
It’s party time in the backwoods and what better crew to bring than the
B’s. This colorful and humorous clip shot in upstate New York brings to-
gether quite a few of the band’s friends to truly take this one out of bounds.
BILL COLEMAN

LIZA MINNELLI Lesing My Mind (Epic) (4:19)
Producer: Carrie Wysocki; Director: Brian Grant
Riveting conceptual outing showcases a visually stunning Minnelli
twitching and emoting for all she’s worth. Melodramatic content occasional-
ly borders on camp, which is forgivable considering the source.
LARRY FLICK

DEBORAH HARRY 1 Want That Man (Red Eye/Sire) (3:34)
Producer: Sharon Oreck; Director: Mary Lambert

Harry has rarely come across as vibrant and energetic as she does in this
colorful clip that combines performance footage with a vague subplot cast-
ing the singer as a vampiress. L.F.

ICE-T Lethal Weapon (Sire) (5:03)
Producer: David Naylor, Doug Freidman; Director: Ice-T, Mitch
Sinoway

For the most part, the rapper lets his words and music do the job in a well-
conceived clip that provides ample visual support to the track but invites
the viewer to listen more than watch. L.F.

SPECIAL ED Think About It (Profile) (5:19)
Producer: Chica Bruce, Director: Chica Bruce

Young rapper’s unique persona comes forth with flair in this comic-book-
hero-like clip, featuring the outwitting of villains, etc. Special guest star—
Larry Bud Melman. B.C.

XYMOX Imagination (Wing/PolyGram) (3:36)
Producer: Howard Greenhalgh; Director: Howard Greenhalgh

Song’s title basically describes its video, which weaves dreamlike images
of multicolored rain with the band’s quirky performance.  JIM RICHLIANO

HOLLY JOHNSON Americanos (Uni/MCA) (3:34)

Producer: Tessa Watts for Harry 5 Productions; Director: Eric Watson
Ex-Frankie Goes To Hollywood front man takes a few jabs at the Ameri-

can dream of striking it rich by hitting the lottery. Johnson’s cheeky smirk

adds cynical bite to an otherwise cute and humorous clip. L.F.

NINE INCH NAILS Down In It (TVT) (6:58)
Producer: Jim Deloye for H-Gun Productions; Director: Eric Zimmer-
man, Benjamin Stokes

Hard, funky techno number drives even harder with an appropriate clip
that rams the point home with fast editing of potent industrial scenes and
images. B.C.

12-inch extended remizes have also been released on the following titles:
PRINCE “Partyman” (Warner Bros.); YELLO “The Race” (Mercury);
and CHRISTOPHER WILLIAMS “Talk To Myself” (Geffen).

TRAX

by Bill Coleman

lac”) come recommended. Hagen’s
music has always been a potpourri
of contemporary sounds with an
edge, but its inspiration still comes
from her heart.

Please don’t miss the debut al-
bum, “Yalil,” from French/Tuni-
sian singer/songwriter Amina on
Philips/PolyGram, France (phone:
1-45-81-11-85). For those on the
Ofra Haza tip, Amina’s project
will be a necessity. If comparisons
must be made, Amina’s debut is a
bit stronger than Haza's stateside
bow in terms of song content and
album continuity. Fine-textured

Latin Hip-Hop
Pioneer Eyes
New Frontiers

BY LARRY FLICK

NEW YORK “We're not exclusively
about putting out records and mak-
ing money; we're an artist-oriented
organization.”

How many record executives have
randomly made such a lofty pro-
nouncement? Too numerous to count.
How many have been able to honor it
with action? Unfortunately, far too
few to make a difference. That
doesn’t, however, stop those with in-
tegrity from pushing. One such per-
son is producer/songwriter Andy
“Panda” Tripoli.

Along with Sal Abbatiello of Fever
Records & Management, Panda is
considered one of the pioneers of the
Latin hip-hop movement, creating
and managing groups like the highly
successful Cover Girls and penning
and producing a number of club clas-
sics, including Nayobe’s ‘“‘Please
Don’t Go.”

Panda remembers that, when he
first wrote that song, “radio was not
at all into it, but it created a rumble
on the streets and in the clubs.” He
recognized that there was a subcul-
ture developing within the dance
community—a Latin-inspired sound
that represented an enormous contin-
gent of DJs and artists previously
not heard from in the mainstream.

“There was a point in time,” he re-
members, “when I could walk into
any club in New York and hear four
or five of my songs playing. It was
amazing.” But Panda acknowledges
that times have changed. “The sound
has reached its ebb. It’s time to grow
into the next level and create the next
sound. That’s one of my primary
goals right now: to create the new
school of Latin music.”

For Panda and Fever, the road to
that school will apparently be paved
with hungry young turks and famil-
iar faces who are refining already es-
tablished musical identities. Among
the acts currently under the young
executive’s tutelage are two still-un-
named groups, both of which Panda
says have that “extra-special poten-

(Continued on page 37)

production by Martin Meisson-
nier (Fela, King Sunny Ade) is
first-rate, and Amina’s voice
shines through the occasional stu-
dio pyrotechnics like a beacon.

Certain selections from “Yalil”
can easily be programmed for the
dance floor or the album can sim-
ply be enjoyed as a whole. Such
numbers as the slammin’ up-tempo
first single, “Belly Dance,” which
was mixed by Mark Saunders
(Bomb The Bass) and Dee Nasty;
the engaging “Embarrase-Moi”’;
the seductive “Neila’’; and the deli-
cious “Gallouli”’ entice. A must for
alternative/progressive program-
mers and plain ol’ lovers of music
with an ethnic thread.

GROUND CONTROL: How come
the Beatmasters don’t have a deal
in the U.S.? The trio’s album
“Anywayawanna’’ (Rhythm King/
Mute U.K.) is a stellar collection of
all kinds of club tracks from hip-
house to ska. Featuring a variety
of front persons on each track, the
album proves the trio to be able
producers/songwriters with a flair
for hooks and a humorous twist.
Highlights are “Make Me Feel”
and “Burn It Up,” featuring PP
Arnold; “Ska Train,” featuring
Jum Jum; and “Hey DJ/I Can’t
Dance To That Music You're Play-
ing,” featuring MC Betty Boop &
Claudia Fontaine ... On the
R&B/club tip, Paul Simpson’s

(Continued on page 37)

PROMOTIONAL

MUSIC VIDEOS

Available on 1 hour tape compilations
to Night Clubs, DJ's, Hotels and retail
outlets throughout America.

Call LAWRENCE ENTERPRISES
today for-more details: (201) 667-7575

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

DANCE/DISCO 12”

(WHOLESALE FOR STORES)

U.S.A MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

CALL OUR TOLL FREE
800 NUMBER
JOUTSIDE NEW YORR STaTE)
800-992-9011 |
CACL NOW FOR LATEST 12
RELEASE woF ORMATON

LATEST 12" RELEASES ___

Laissez Faire—After The Lovin
Denise M—Do You Love Me
Janet Jackson—Rhythm Nation
Doug Lazy—Let The Rhythm
N-Ten-City—Love Reaction
Sylvester—Rock The Box

Rob Base—Turn it Out
Tyree—Move Your Body

Ten City—Suspicious

Deep In House—Ooh Baby

Two Live Crew—We Want (Remix)
Criminai House—Rhythm Talk

NOW MIIIlE THAN JUST 12"

EXPERIENCED
SALES PEOPLE

MEEDED
CALL IRV

CALL FOR OUR NEW
FREE CATALOG

Listing Al New Records 8
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STARSOUND LTD.

Canada's dance music choice
Wholesale * Mail order

We offe ou all major and independent labels,

worldwide import & export service
UK., GER, ITL, BEL, FR

House * Rap * NRG
R&B e+ Alternative

o New Beal =

STARSOUND LYD.,190 Don Park Rd., Unit 16,
Markham, Ontario, L3R 2V8
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TR CLUB PLAY s[5/, 12-INCH SINGLES SALES
% ‘Z’ ; Q% TITLE Compiled from a national sample of dance club playlists. ARTIST % ‘Z’ ; gg TITLE Compiled from 'a national sample of retail store and one-stop sales reports. ARTIST
= = o | 2O | LABEL & NUMBER/DISTRIBUTING LABEL = — ~ | 2O LABEL & NUMBER/DISTRIBUTING LABEL
) * & NO.1 % » . N * * % NO.1 » »
1 1 2_| 10 | FRENCHKISSEPC 49 68875/EPA 2 weeks at No. 1 " LiLtouss 1 1 1§ 7 | miss You MUCH AGM SP-12315 4 wée_ks atNo. 1 K JAN_E_‘T JACKSON
2 2 1 7 MISS YOU MUCH a&msp-12315 @ JANET JACKSON @ 3 4 11 FRENCH KISS EPIC 49 68875/E.PA. LIL LOUIS
@ 3 3 8 LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 @ DONNA SUMMER 3 2 3 12 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL
@ 6 15 5 PUMP UP THE JAM SBK v-19701 @ TECHNOTRONIC @ 5 1 8 LOVE'S ABOUT TO CHANGE MY HEART ATLANTIC 0-86309 @ DONNA SUMMER
5 4 4 8 MY HEART SKIPS A BEAT CAPITOL v-15498 @ THE COVER GIRLS 5 4 2 11 BACK TO LIFE VIRGIN 0-96537 @ SOUL It SOUL (FEATURING CARON WHEELER)
@ 1 9 8 SAY NO GO TOMMY BOY TB 934 @ DE LA SOUL G) 9 9 8 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
@ 9 21 4 GIT ON UP D.J. INTERNATIONAL DJ990 FAST EDDIE O 10 23 4 PUMP UP THE JAM SBK v-15701 @ TECHNOTRONIC
11 18 7 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND 8 8 8 8 MY HEART SKIPS A BEAT CAPITOL v-15498 @ THE COVER GIRLS
9 5 5 10 IT'S NO CRIME SOLAR 429 68832/E.PA. @ BABYFACE 9 6 6 15 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND ) @ YOUNG M.C.
10 13 22 6 CHILDREN OF THE REVOLUTION/OOCHY KOOCHY SIRE 0-21290/WARNER BROS. BABY FORD 10 7 5 12 IT'S NO CRIME SOLAR 479 68832/E.P.A. @ BABYFACE
@ 20 30 4 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW @ 12 16 5 | LOVE THE BASS ENIGMA 75524-0 BARDEUX
@ 19 24 6 | LOVE THE BASS ENIGMA 75524-0 BARDEUX 12 11 12 7 LOSING MY MIND EPIC 49 68858/E.P.A. @ LIZA MINNELLI
13 10 12 8 OU EST LE SOLEIL? CAPITOL v-15499 @ PAUL MCCARTNEY @ 17 22 4 ROCK WIT'CHA MCa 23951 € BOBBY BROWN
24 | 35 | 4 | SUMMER MADNESS RCA 9043-1-RD KC FLIGHTT 14 | 15 | 13 | 6 | SAYNOGOTOMMYBOYTB934 @ DE LA SOUL
15 14 16 9 VOICES IN YOUR HEAD coLUMBIA 44 68813 PARIS BY AIR 15 14 18 5 PUSS N' BOOTS/THESE BOOTS (ARE MADE FOR WALKIN') ATLANTIC 0-86304 @ KON KAN
22 33 5 IS THAT LOVE PROFILE PRO-7263 NICK PHILLIPS 16 16 19 4 LOVE SONG ELEKTRA 0-66687 @ THE CURE
17 18 19 7 LET'S WORK STRONG CITY UNI-8020/MCA @ ICE CREAM TEE 17 13 11 8 PARADISE MOTOWN MOT-4673 @ DIANA ROSS
31 45 3 LOVE SHACK REPRISE 0-21318/WARNER BROS. @ THE B-52'S 18 18 21 3 TALK TO MYSELF GEFFEN 0-21233/ @ CHRISTOPHER WILLIAMS
19 23 26 6 TALK TO MYSELF GEFFEN0-21233/ @ CHRISTOPHER WILLIAMS 19 20 20 9 SMOOTH OPERATOR COLD CHILLIN' 0-21281/WARNER BROS. @ BIG DADDY KANE
20 27 31 6 WELCOME HARBOR LIGHT HL1006 JOVANOTTI 23 29 4 STATE OF ATTRACTION TABU 429 68842/E PA. RHONDA CLARK
21 8 6 12 DON'T MAKE ME OVER NEXT PLATEAU NPS0107 @ SYBIL @ 24 37 3 PARTYMAN WARNER BROS. 0-21370 @ PRINCE
2 21 23 1 WONDERLAND PATHFINDER PTF 8909-0 LENE LOVICH @ 29 32 5 HEAT OF THE MOMENT VIRGIN 0-96553 @ AFTER 7
23 25 27 [ | GO TO WORK JIVE 1264-1-JD/RCA @ KOOL MOE DEE _23 25 31 5 SO MANY PEOPLE CURE CRB-10306 HUBERT KAH
24 12 13 11 IF | EVER ENIGMA 76527-0 RED FLAG - * & & POWERPICK * & & . 5
25 26 28 6 THE MACHINERYS OF JOY GEFFEN 0-21291 DIE KRUPPS WITH NITZER EBB 43 — 2 PERSONAL JESUS SIRE 0-21328/WARNER BROS. DEPECHE MODE
26 28 36 4 JAMES BROWN/IF | WERE JOHN CARPENTER COLUMBIA PROMO @ BIG AUDIO DYNAMITE 25 33 33 7 WELCOME HARBOR LIGHT HL1006 JOVANOTTI
27 32 37 5 | FEEL THE EARTH MOVE COLUMBIA 44 68847 © MARTIKA 26 30 36 4 DON'T LOOK BACK IR.S. 23979 @ FINE YOUNG CANNIBALS
28 16 10 9 TEARS FFRR 886 665-1/POLYGRAM FRANKIE KNUCKLES PRESENTS SATOSHII TOMIIE 27 31 25 7 WHERE ARE YOU TONIGHT CUTTING CR-227 CORO
29 15 9 BLACK HAVANA (LP) cAPITOL C1-90923 VARIOUS ARTISTS 42 — 2 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN WRECKS-IN-EFFECT
'_30 33 42 5 LOSING MY MIND EPIC 45 68858 @ LIZA MINNELLI 29 28 27 9 IT'S FUNKY ENOUGH RUTHLESS 0-96549/ATLANTIC ¢ D.OC.
R POWER PICK AW - ) 30 19 10 10 KISSES ON THE WIND VIRGIN 0-96532 @ NENEH CHERRY
@ 43 — 2 SUGAR DADDY WARNER BROS. 0-21320 & THOMPSON TWINS 31 21 28 6 TEARS FFRR 886 665-1/POLYGRAM FRANKIE KNUCKLES PRESENTS SATOSHI TOMIIE
32 17 7 10 SO MANY PEOPLE CURB CRB-10306 HUBERT KAH 32 35 38 3 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND
@ 38 — 2 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ @ 39 — 2 GIRL | AM SEARCHING FOR YOU LMR 4005 STEVIE B
* & ¥ HOT SHOT DEBUT % * & 34 | 22 1 17 | 19 | (YOU'RE MY ONE AND ONLY) TRUE LOVE VENDETTA VE-7021/A8M © SEDUCTION
@ NEW) 1 GET BUSY JIVE 1274-1-JD/RCA MR. LEE * # * HOTSHOT DEBUT * & % N
35 37 43 4 LOVE IS A SHIELD ATLANTIC 0-86311 @ CAMOUFLAGE NEWD 1 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ
36 40 49 3 AMERICANOS UNI UNI-BO13/MCA @ HOLLY JOHNSON % NEW ) 1 DRAMA! SIRE 0-21356/WARNER BROS. ERASURE
@ 46 —_ 2 PICK UP THE PIECES (TO MY HEART) ARISTA ADI-9857 CINDY VALENTINE 37 21 14 15 MY FANTASY MOTOWN MOT-4643 @ TEDDY RILEY FEATURING GUY
50 — 2 LOOK WHO'S DANCING VIRGIN 0-96538 @ ZIGGY MARLEY & THE MELODY MAKERS 38 37 43 3 | WANT YOU VISION VR-1225 SHANA
39 42 44 3 WALTZ DARLING/SOMETHING'S JUMPIN'. .. EPIC PROMO/E.P.A. @ MALCOLM MCLAREN NEW } 1 OVER & OVER ATLANTIC 0-86282 PAJAMA PARTY
NEW ) 1 BE MY TWIN CAPITOL v-15501 @ BROTHER BEYOND 40 26 24 1 THERE'S A BAT IN MY HOUSE 1vT 5050 CAPED CRUSADERS
NEW } 1 PERSONAL JESUS SIRE 0-21328/REPRISE DEPECHE MODE 41 34 34 10 IF | EVER ENIGMA 75527-0 RED FLAG
42 30 I 17 10 LOVE SONG ELEKTRA 0-66687 @ THE CURE 42 38 4 3 IF YOU LEAVE ME NOW LMR 7000 JAYA
@ NEW)D 1 | GOT LOVE WTG 41 68867 MICHAEL RODGERS 43 NEW) 1 LOVE SHACK REPRISE 0-21318/WARNER BROS.’ @ THEB-52'S
4 48 l — 2 WAY OF THE WORLD ATLANTIC 0-86317 ¢ MAX Q @ NEW ! 1 GET ON YOUR FEET EPIC 49 68877/E.P.A. @ GLORIA ESTEFAN
NEW } 1 PARTYMAN WARNER BROS. 0-21370 @ PRINCE 45 32 l 15 10 DO YOU LOVE WHAT YOU FEEL VIRGIN 0-96539 @ INNER CITY
46 49 I — 2 RIDE ON TIME DE-CONSTRUCTION (UK) IMPORT BLACK BOX NEW ) 1 LOOK WHO'S DANCING VIRGIN 0-96538 @ ZIGGY MARLEY & THE MELODY MAKERS
NEW } 1 HIGHER THAN HIGH PAISLEY PARK 0-21279/WARNER BROS. TONY LEMANS NEW ) 1 1'M STILL MISSING YOUR LOVE TABU 479 68863/E.PA. S.0.S. BAND
NEW } 1 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY 48 41 | 41 4 SOWING THE SEEDS OF LOVE FONTANA 874 711-1/POLYGRAM @ TEARS FOR FEARS
49 29 20 8 KISSES ON THE WIND VIRGIN 0-96532 @ NENEH CHERRY @) NEW } 1 THIEF OF HEART MICMAC 526 CYNTHIA
50 36 32 7 PUSS N' BOOTS/THESE BOOTS (ARE MAKE FOR WALKIN') ATLANTIC 0-86304 @ KON KAN @ NEW } 1 LOVE IS A SHIELD ATLANTIC 0-86311 © CAMOUFLAGE

O Titles with the greatest sales or club play increase this week. ® Videoclip availability.  Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1989, BPI Communications Inc. All rights reserved.
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CHOC-O-LETTE “A Little Bit
of Lovin” SLX 40152 Shipping 11/7

1974 BROADWAY, N.Y., N.Y. 10023
PH: (212) 724-1440 o FAX (212) 763-9558

WM"’B

EDMOND

EPMD -
FRE-80135 Shipping

“The Bl?1 Payback”

DAVE TECH NICE -
SXL 40150 Shipping 11/1

EDMOND - “Taught Me”

llNasty,,
SLX 40149 Shipping 11/7
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LATIN HIP-HOP PIONEER

(Continued from page 35)

tial” needed to make a mark. The
first is a street-hip, female equivalent
of New Kids On The Block; more rad-
ical is a proper five-piece band that
Panda says bears a slight resem-
blance to Santana.

However, before either of these
groups is unveiled will come the long-
awaited return of Sandee, one of the
original members of Exposé, who
scored a hit on Fever some months
back with “Notice Me.” Added to the
anticipation of her record’s release is
the likelihood that it will be Fever's
first distributed by a major label,
which has yet to be publicly an-
nounced.

Panda says: “Our problem in the
past is that we’re always able to start
a record and an artist off but we
couldn’t go the whole distance be-
cause we didn’t have the distribution
and funding.”

While the final touches are being
added to the deal, Panda and Abba-
tietlo have dived head first into a
management deal with Latin Rascal
Tony Moran, who is expected to con-
tinue his numerous producing and
mixing projects, as well as sign to Fe-
ver as a solo artist.

Panda has also announced plans to
work with a club in the Bronx, N.Y.,
called Hideout. “Little” Louie Vega
has been secured as the in-house DJ,
and Panda promises to recreate the
same kind of energy and excitement
found in the clubs during the heyday
of Studio 54 and the Funhouse.

DANCE TRAX

(Continued from page 35)

various-artists album “One’’ (Cool-
tempo/Chrysalis U.K.) is worth
looking into.

Import singles to be made aware
of include the jammin’ “Wishing
On A Star” (Virgin U.K.) by Fresh
Four (soon to be released domesti-
cally), produced by Smith &
Mighty; “Love Strain” (Syncopa-
te/EMI U.K.) by Kym Mazelle;
and “Don’t Drop Bombs” (Epic
U.K.) by Liza Minnelli ... The
killer B’s are ABC’s brilliantly
stylish “The Greatest Love Of All”
(Phonogram/PolyGram U.K.),
which is actually the flip to the
new single, “The Real Thing,” and
mixed by May Day; and the R&B-
laced flip to the import 12-inch of
Madonna’s “Cherish” (Sire U.K.),
titled ‘“Supernatural.”’ (Special
thanks to avid reader Bruce Bar-
on of Detroit for the seasonal tip!)

HOT DANCE
BREAKOUTS

CLUB PLAY

1. GIVE ME THE RHYTHM DESARAE
WILD STRICTLY RHYTHM
2. g}E:T ON YOUR FEET GLORIA ESTEFAN

3. SWEET TALK D'ATRA HICKS MANHATTAN
4. TURN IT QUT HOME BOYS ONLY
5

ATLANTIC

. LOVE ON TOP OF LOVE-KILLER KISS
GRACE JONES caritoL

12" SINGLES SALES

. SUGAR DADDY THOMPSON TWINS
WARNER BROS.

. SUNSHINE DINO 4TH & B'way
. GO HOUSE YOURSELF! SOULED OUT
BACK DOOR

. OUR LOVE (IT'S OVER) DEE
HOLLOWAY acTive

. DO YOU REALLY WANNA PARTY?
HIGH PERFORMANCE NaSTY mix

Breakouts: Titles with future chart potential,
based on ciub play or sales reported this week.

A b W =

FOR 2000 YEARS
WE HAVE BEEN

OFFERING THE BEST

- FOR ENTERTAINMENT
AND FUN

ITALIANS HAVE AN
INDISPUTABLE TRADI-
TION IN DESIGNING AND
PRODUCING THE BEST
SHOWBIZ TECHNOLOGY.
HOWEVER, FROM THE
TIMES OF ROARING LIONS,
ITALIAN MANUFACTU-
RERS HAVE WIDELY
DEVELOPED THIS
TRADITION.
TODAY ARTICK, CTM,
FAL, FLY, KING’S
A SOUND, LITE BEAM,
\ MUSIC & LIGHT,
PROGRAM SISTEM
AND SPOTLIGHT
PUT THE BEST OF ITALIAN
IMAGINATION AND CREATIVITY
IN STATE OF THE ART ENTERTAINMENT
EQUIPMENT. COME TO LIGHTING DIMENSIONS
INTERNATIONAL 89 FROM NOVEMBER 17th. TO 19th. 1989.
YOU'LL SEE NO LIONS BUT THE BEST OF “ITALIAN STYLE” TECHNOLOGY.

Hatian
Institute
for
Foreign
o ‘APIAD-
. [ —————————
NS 0gL S omel(Lialy) T arura Gus Pipeline Tower ASSOCIATION OF ITALIAN

ph. 06/59921 - tfax 06/5910508

tlx 610160-612282-613231 ICERM 3050 Post Oak Boulevar

Houston, Texas 77056
Telef. (001713) 6265531

DISCOTHEQUE AND THEATRE
EQUIPMENT MANUFACTURERS

USA OFFICES
Atanta Lox QOLTI) 8778729 Via Solferino 3 - 20121 Milan (Italy) - ph. (2) 804700
gg%ﬁéﬁ'&';ﬁﬂfk’fm’ Tower momme of the Stars - Suite 700 tfax. (2) 804700 - tix. 340411 Inserv I for Apiad
P.O. Box 56689 ' 11-.0' ‘;;1 R lforialo 0067 Members 1989
Adanta, 30343 Georgia Tobfur (QO1213) 2038335 AMPLILUX — ARTICK — CTM — FAL — FLY — KING’S SOUND
b 2 2t New York LAMPO — LEONCINI ARREDAMENTI — LITE BEAM

499, Park Avenue MUSIC & LIGHT PRODUCTION — OUTLINE — PROGRAM SISTEM
Chicago New Yok, N.Y. 10022 SGM - SPOTLIGHT — STUDIO DUE — TECNITRON
401, North Mlchj Avenue - Suite 3030 Telef. (001212) 9801500
Chicago, ILL, 60611 USA Telefax (001212) 7581050
Telet O1312) 6704350
Telefax (0011312) 6705147

DO YOU WHISH TO KNOW SOME MORE ON ITALIAN IDEAS FOR ENTERTAINMENT?
SATURDAY, NOVEMBER 18th. - 10,45 am (Convention Centre - Nashville - Room 204)

ITALIAN STYLE FOR THE ULTIMATE DISCO.
THE CURRENT TECHNICAL OF THE ART IN THE ITALIAN TECHNOLOGY AND DESIGN.
ORGANIZED BY ICE WITH APIAD AND SIB EXHIBITION. A LUNCHEON WILL FOLLOW.
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This Year Sees The Return Of New Music Awards

GMJ Meet Puts Focus On Fresh Talent

BY EVELYN McDONNELL

NEW YORK The ninth annual gath-
ering hosted by the College Media
Journal will be a party as well as a
convention. CMJ, publisher of the col-
lege radio tipsheet New Music Re-
port, will be celebrating its 10th anni-
versary Thursday-Saturday (26-28)
with its biggest confab ever, as well
as the return of the New Music
Awards show.

This year’s CMJ Music Marathon,
being held at the Vista Hotel in down-
town New York, will feature three
keynote speakers: Ice-T, Vernon
Reid, and George Clinton. The meet
will include panels on music and the

industry; College Day, an all-day
workshop focusing on college radio;
and showcases in clubs around town.
The Metal Marathon, a “convention
within a convention,” will be extend-
ed to three days this year.

The convention and party will be-
gin Thursday with CMJ’s presenta-
tion of the fifth New Music Awards,
after a three-year hiatus. The Beacon
Theatre show will be hosted by Penn
Jillete, of the comedy and magic duo
Penn and Teller, and will include per-
formances by Lou Reed, the Red Hot
Chili Peppers, Nanci Griffith, the
Neville Brothers, NRBQ, Soundgar-
den, the Dirty Dozen Brass Band,
and others. The show is sponsored by

Banks Tries To Generate
Interest In Solo Statement

BY JIM BESSMAN

NEW YORK Genesis co-founder
Tony Banks knew exactly what he
needed to accomplish with his new
Atlantic Records release, “Bank-
statement.”

“I wanted to make it distinct from
my previous [solo] album, ‘The Fugi-
tive,” on which I sang everything my-
self,” says keyboardist/composer
Banks. “And | didn’t want it to be
just another solo album by a back-
ground member of & group.”

Possessing an “effective” but ad-
mittedly limited voice, Banks formed
Bankstatement with Sad Cafe vocal-
ists Alistair Gordon and Jayney Kli-
mek of the Berlin-based group the

Other Ones. Banks sings only one
track on the band’s self-titled debut.

“I have only one way of singing, so
they allow more flexibility and capa-
bility,” he says.

“Bankstatement” also features
bassists Pino Palladino and Dick No-
lan, drummer Geoff Dugmore, and
guitarist Steve Hillage, who co-pro-
duced the disk.

Heartened by the recent success
Genesis mate Mike Rutherford has
had in matching the solo triumphs of
Phil Collins, Banks notes that Ruth-
erford’s group Mike + the Mechan-
ics, which coincidentally features Sad
Cafe vocalist Paul Young, didn’t real-
ly take off until its second album and

(Continued on page 40)

Music Meet Held In Midwest
Area Bands Blow Into Windy City

BY MOIRA McCORMICK
and KAREN O’'CONNOR

CHICAGO More than 1,000 people
turned out for the first Midwest Mu-
sic Conference, held here Oct. 58 at
North Pier, a downtown restaurant
and retail complex, with showcases
staged at two dozen area nightelubs.

For a $55 registration fee ($40 pre-
registered), attendees picked up tips
on how to get a leg up in the music
business at 14 panels and workshops
and were admitted free to perfor-
mances by more than 250 Midwest
bands at participating clubs. The

event was presented by Q Produc-
tions, a Chicago-area promoter, and
sponsored by BMIL.

MMC co-director Dave Bernstein
of Q Productions estimated that more
than half the delegates were drawn
from out of state, with many coming
from such cities as Detroit, St. Louis,
Indianapolis, Milwaukee, and Madi-
son, Wis.

The kickoff for the event was to be
the Chicago Music Awards, originally
set for Oct. 5, but that date conflicted
with the Chicago Cubs’ second play-
off game against the San Francisco
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on the ABC Television Network
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OCTOBER 27
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(Continued on page 43)

Aiwa America and plans for a televi-
sion broadcast are under negotiation.
The CMJ Music Marathon began
nine years ago as Radio Brainstorm,
a gathering for people working in col-
lege radio. It has become the key
meeting place for people involved in
college radio as well as a clearing-
house for information on new music
and the breaking of new acts.
According to Robert Haber,
founder and president of CMJ, 25%-
30% of this year’s expected 3,000 reg-
istrants work for radio stations. “The
theme of the event is the discovering
and development of new artists,”
says Haber, who along with wife and
CMJ executive VP Joanne Abbott
Green is co-director of the meet. “We
focus ourselves very much in a verti-
cal sense of dealing with all aspects

Yellow Brick Garden. Elton John has been a familiar sight through the years
at Madison Square Garden. At the conclusion of his recent four-night stand Oct.
3-4, 6-7 at the New York arena, promoting his new MCA release *Sleeping With
The Past,” John was honored as the only pop music artist to play 30 dates at
the Garden, a feat he has accomplished since his first show there in 1973.
Pictured, from left, are Joanne Kennedy, director of concerts for Madison
Square Garden Enterprises; promoter Ron Delsener; John; and Howard Rose of
the Howard Rose Agency. (Photo: Chuck Pulin)

(Continued on page 40)

This week’s Beat is reported by associate editor
Chris Morris and contributor Russell Shaw in At-
lanta.

T

MARCHING THROUGH GEORGIA: The first
NewSouth Music Showcase went off with scarcely a
hitch. The conference, co-sponsored by BMI and styled
after Austin, Texas’ South By Southwest, drew some
800 attendees from 11 Southeastern states to Atlanta
Oct. 5-8.

While daytime activities were or-
ganized around such formal affairs

NewSouth Gonfah: Beyond Janglv_éuitars;
Dan Reed’s () Prime Time; Cathouse Snarl

melodic metal band from Mississippi, showed concert
promise with an aggressive set laden with hooks. And
Durham, N.C.-based Johnny Quest, sounding like a
combination of the Clash and the Beastie Boys, turned
in a late-night set of sincere, danceable, high-energy
white funk-rap.

A NewSouth fave rave was Lava Love, a wild coed
quintet fronted by thrashing singer Esta Love (who
doubles by day as the secretary of Point and Cotton
Club owners Dan Nolen and Mike Reeves). The group’s

as Chrysalis president Mike Bone’s
keynote address and a round of pan-
els at the Westin Peachtree Plaza
Hotel, the thrust of NewSouth I
was the exposure of fresh talent.
More than 100 bands played on
three nights of showcases in eight
local clubs, and there was hardly a

tossed Twinkies to the audience at
one juncture) makes them a sure
shot for the top.

Also caught in action were a cou-
ple of legends—one imported, the
other homegrown. Homesick James,
Chicago’s nonpareil slide guitarist,
stomped out a ferocious blues set at

combo of B-52’s-like lunacy and
Ltthe

Love’s on-stage gamboling (she

clinker to be heard (thanks to a care-
ful screening by NewSouth organiz-
ers, who pared the performers down from more than 600
applicants).

The Atlanta venues were as distinctive as most of the
bands. The most opulent was undoubtedly the dance
club Petrus, a glittering, high-ceilinged layout as grand
as any Hollywood showplace. The homier spots included
Blind Willie’s, a matchbox-size blues club (motto: “It
ain’t easy bein’ sleazy”); the Cotton Club, a wide, good-
sounding spot that proved the hub of NewSouth’s talent
nights; and the Point, a crowded showroom-cum-bar
that was jammed every evening.

Of course, slumming out-of-towners made mandatory
stops at the notorious dance hall Club Rio, where some
were disappointed to find that Rob Lowe was not in at-
tendance.

TALENT GALORE: The bands on view at NewSouth I
offered a diversity of sounds and visual styles, and
proof positive that there is more to new Southern rock
than the jangly guitars and neo-pop writing of groups
like R.E.M. and the dBs. The horde of A&R staffers
present had their hands full for three days.

Among the primo bands heard at the conference were
Swing, a heavily scouted, energetic five-piece from
Nashville that featured three guitars (!) and rocking
original songs; Follow For Now, a blistering local black
funk-rock outfit; and Right As Rain, a highly tuneful
Atlanta quartet.

The Siren, a two-person dance band from Atlanta,
featured an aptly sirenlike blond lead singer who coos
over a live rock guitar and recorded pulsebeats. FX, a

by Thom Duffy

Blind Willie’s; Homesick recently
fled the Windy City’s frigid winters
for Atlanta’s more hospitable weather. And Colonel
Bruce Hampton, former leader of Atlanta’s deranged
early-'70s group the Hampton Grease Band, played a
typically bizarre set with his Aquarium Rescue Unit. The
lead instruments were electric banjo and mandolin, and
two male members wore dresses—need we say more?

0N THE LINE: The Dan Reed Network, the critically
lauded band from Portland that has just released its sec-
ond album, “Slam,” on PolyGram, has switched manage-
ment from Bill Graham to Cliff Burnstein and Peter
Mensch at Q Prime Management ... Bobby Z, long-
time drummer for Prince & the Revolution and now
Virgin Records artist, has signed a management deal
with Mike Gormley at L.A. Personal Development.

FIGHT STYLES OF THE RICH AND FAMOUS: Re-
ports of fisticuffs involving the members of Guns N’
Roses are becoming commonplace lately, with the latest
incident involving none other than David Bowie.

At L.A’s metal playground Cathouse, where the Gun-
ners were playing a private gig Oct. 10, Axl Rose asked
the Thin White One to put up his dukes, after Bowie re-
portedly put the moves on a member of the band’s fe-
male entourage. Rose and Bowie were separated by se-
curity guards in front of the club before blows could be
exchanged.

Discretion being the better part of valor, Bowie didn’t
cash in his invitation to Guns N’ Roses’ performance ata
combined anniversary party for Cathouse and Rip mag-
azine at the Park Plaza Hotel Oct. 13.
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HOT IN THE SHAﬁE
15 NEW SONGS

THE LEGEND CONTINUES.

Produced ky Gene Simmons and Paul Stanley.

Creative consaltant Larry Mazer for Entertainment Services.
Zn Compact Discs, Chrome Cassettes and Fecords. (838 613-1/2/4)

IN STORES EVERYWHERE OCTOBER 17TH!
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| DEVELOPMENTS

D.A.D. MAKES 600D

It’s all a matter of timing, say
I singer Jesper Binzer and bassist
Stig Pedersen of D.A.D., whose
hard-edged debut album, “No Fuel
Left For The Pilgrims,” has been
released by Warner Bros.

Last vear, the Danish quartet
raised the money to play a series
of U.S. showcases. “We got nice
reviews, got our costumes stolen,
and still got no deal,” Pedersen re-
calls.

Back in Copenhagen, a new cas-
sette mailing helped start a buzz
on the band, and soon record com-
panies were flying reps over to see
the group perform as a bidding
war developed.

Warner Bros. VP of A&R Mi-
chael Ostin, who helped sign
D.A.D. after viewing a live perfor-
mance, sees the hype resulting
from the labels’ pursuit as a mixed
blessing placing undue expecta-
tions on the band.

“We need to have artist develop-
ment and for the band to take its
natural course,” he says. “We're
not going to be upset if their debut
doesn’t go platinum. [ think it's a
great record, they play their asses
off, and that alone is enough to
Jjustify what we’ve done with them.
We're in it for the long haul.”

D.A.D. stands for Disneyland
After Dark, a name the group still
uses in BEurope but dropped here to
avoid legal action. “There was the
risk that Disney would sue us and
could possibly hold up whatever
plans we had. We just decided it
wasn’t worth the risk,” Ostin says.

“We just never thought about
that aspect of things because we
never thought we’d be that big,”
says Binzer. “One day we just
traded in our skateboards for gui-
tars and that was it.”

MELINDA NEWMAN

WINDHAM HILL ‘LEGACY’

“I think that people who have
really been following us will see
we've been branching out,” says
Bob Duskis, head of talent
acquisition at Windham Hill, noting
the label’s increasing success with
decidedly non-new age artists,
from Tuck & Patti to the Nylons.
Now Windham Hill has released
“Legacy: A Collection Of New Folk

Music,” a 15-song, mostly acoustic
set of contemporary singer/
songwriters.

As demo tapes crossed his desk,
Duskis says, “it got to the point
where, unsolicited, we had so much
interesting music with so much
depth. And certain people’s names
kept coming up again and again
from people in the industry.”

The package, co-produced by
label founder William Ackerman,
features performances by Alabama
native Pierce Pettis; East Coast
artists Cliff Eberhardt, John
Gorka, and Bill Morrissey;
Canadians Rebecca Jenkins and
Anne Bourne; West Coast artists
Steven Roback, Milo Binder, Uncle
Bonsai, and the Blue Rubies; New
York’s David Masengill, Kirk
Kelly, and Lillie Palmer; Fairport
Convention veteran lan Matthews;
and Sarah Hickman of Dallas.

Pettis and Gorka have since been
signed to deals by Windham Hill.
Hickman’s debut on Elektra is due
this fall. And Rounder/Philo has
Just put out Bill Morrissey’s third
album, “Standing Eight.”

A rotating group of artists
featured on “Legacy” will promote
the album with acoustic showcases
Friday (27) in New York, Saturday
(28) in Washington, D.C., Oct. 29 in
Philadelphia, Nov. 1 in Boston,
Nov. 2 in San Francisco, and Nov.
5in Los Angeles.

THOM DUFFY

AN ‘ATOMIC’ DEBUT

When Steve Stevens signed to
Warner Bros. some four years ago,
he envisioned a solo album that
would “‘coexist” with his role as
Billy Idol’s songwriting partner
and stellar guitarist.

“You know,” jokes Stevens, ‘“‘a
self-indulgent guitar record that
fifty people would buy.”

But things changed after Ste-
vens finished his seven-year stint
with Idol following the “Whiplash
Smile” tour.

“Ted Templeman [Warner’s se-
nior VP and A&R director| said I'd
have the same opportunity given
Prince—to be an artist fully in con-
trol,” says Stevens. The first chal-
lenge was to find a singer who
would hold up against Stevens’ for-
mer cohort.

“I'm known for working with a
real strong singer, and since |
wanted to play full-blown guitar
music | needed somebody with a

voice and range to match—which 1
certainly don’t have.”

So Stevens, who sings but one
song on his debut album, “Steve
Stevens Atomic Playboys,”
brought in ex-Warrior vocalist Per-
ry McCarty after discovering his
influences include James Brown
and John Fogerty as well as Rob
Halford and Klaus Meione. The va-
riety jibes well with Stevens’ own
wide-ranging roots.

Warner Bros. president Lenny
Waronker, who brought Stevens to
the label, describes “Atomic Play-
boys” as a diverse statement from
a ‘‘visionary” artist which will take
perhaps a year to happen.

‘We have to let people know
that Steve is now a band, but that’s
basically been his focus since the
beginning.” JIM BESSMAN

MOFFATT ON ‘THE MOON’

Highly regarded and hard-to-
pigeonhole, country/folk/blues/
rock songstress Katy Motfatt has
not had an album out since two
Columbia releases in the "70s,
“Katy’ and “Kissin’ In The
California Sun.” Rounder Records
is now rectifying this situation via
its Philo label.

Just out is “Walkin’ On The
Moon,” an acoustic album cut by
Moffatt in Switzerland last year
with guitarist Andrew Hardin of
the Tom Russell Band. Label
mate Russell and Moffatt co-
wrote three songs on the album.

“It's folkier rather than rock-
or country-directed,” says
Rounder co-owner Marion
Leighton, “so it’s a perfect
Rounder debut.”

It’s also all in the family, as her
label debut was released
simultaneously with brother
Hugh Moffatt’s second
Philo/Rounder album,
“Troubadour.” Early next year,
Rounder expects to release a
follow-up album, which Moffatt
recorded for roots-rock label
Wrestler Records.

Produced by Steve Berlin and
Mark Linett and featuring a duet
with Dave Alvin, the project is
described by Moffatt as “very
country/rock/blues” in style,
recapturing the spirit of an ill-
fated Johnny Sandlin production
scrapped during her Columbia

years. 1B

| (Continued from page 38)

new artists and specifically how that
relates to alternative media.”

Haber points to the pivotal role the
meet, CMJ, and college radio have
had in breaking such artists as Fine
Young Cannibals and U2. “College
radio has become much more the
testing ground for bands who go on
to have very big top 40 successes,”
Haber says. U2 will be honored at the
New Music Awards as the act of the
decade.

Haber says this focus on talent dif-
ferentiates the Music Marathon from
the New Music Seminar. He adds
that NMS is more of a general indus-
try meeting and focuses more on the
international market than CMJ’s

of discovering and development of

CMJ MUSIC MARATHON FOCUSES ON TALENT

meet does. “We are first and fore-
most an information source that is
drawing all of our members,” Haber
says. “Not to sound too corny, but
this is a chance to meet the CMJ fam-
ily in person.”

CMJ will also be commemorating
its 10th anniversary with a five-CD
box set called “The Best Of CMJ”
and a book titled “CMJ 10—The First
Decade,” featuring articles, readers’
polls, and the CMJ Top 1000 chart.

BANKS TRIES TO GENERATE INTEREST IN STATEMENT

(Continued from page 38)

the smash single “The Living Years.”

“You always start from the bottom
when you do anything apart from
Genesis,” Banks says, expressing
frustration that “The Fugitive,” re-
leased in 1983, didn’t get a fair hear-
ing and resolving that “that doesn’t
happen this time.”

So the usually quiet Banks is mak-
ing the promo rounds. Atlantic as-
sured advance interest by sending
out a flurry of authentic-looking
“bank statements” with exorbitant
charges to the press—which left at
least one writer checking his credit
cards.
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TALENT
IN ACTION

Madison, Wis.

TOP CONCERT
® GROSSES
AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Meadowlands Oct. 11-12 $1,904,195 103,909 Metropolitan
Arena & 14-16 $20/$18.50 sellout Entertainment
ast Rutherford,
NJ.
ELTON JOHN Madison Square Oct. 3-4 & $1,613,975 65,345 Ron Delsener
Garden Center 6-7 $25/$22.50 sellout Enterprises
New York
GRATEFUL DEAD Hampton Oct. 8-9 $508,787 27,600 Cellar Door Prods.
Coliseum $18.50 seltout Metropolitan
Hampton, Va. Entertainment
HOWARD STERN Nassau Oct 7 $382,500 17,000 Ron Delsener
Veterans $22.50 seflout Enterprises
Memoriat
Coliseum
Uniondale, N.Y.
REM. Alpine Valley Sept 30 $359,983 18,363 Joseph
Music Theatre $19.50/$17.50 20,000 Entertainment
East Troy, Wis. Group
ELTON JOHN Miami Arena Oct. 13 $315,305 13,276 Cellar Door Prods.
Miami $23.75 seflout
BOB DYLAN Beacon Theatre Oct. 5-8 $314,880 10,496 Ron Delsener
TREAT HER RIGHT New York $30 sellout Enlerprises
COKE SUPER FEST: The Spectrum Sept. 23 $293,199 16,229 AH. Enterprises
M.C.HAMMER Pmladelphia $20.50/$18.50 18,116
GUY
KOOL MOE DEE
HEAVY D. & THE BOYZ
THE BOYS, THREE TIMES
DOPE
BON JOVI Freedom Hali Oct. 3 $257,460 14,712 Sunshine
SKID ROW Coliseumn, $17.50 sellout Promotions
Kentucky
Fairgrounds &
Exposition
Center
Lowsville, Ky.
LOS HERMANOS FLORES Los Angeles Oct. 14 $249,592 10,921 Promottons of the
Sports Arena $25 16,000 World
Los Angeles
MICKAEL FEINSTEIN Westbury Music Oct. 4-7 $235,529 9,488 Music Fair Prods.
Fair $27.50 11,480
Westbury, N.Y. selfout
PAT METHENY GROUP Beacon Theatre Oct 5-8 $228,425 10,280 Ron Deisener
New York $22.50/$20 setlout Enterprises
K-EARTH LEGENDS OF The Greek Oct. 6-7 $169,222 9129 Nederlander
ROCKIN' ROLL: Theatre $22.50/$20/314 12,374 Organmization
THE FOUR PREPS Los Angeles
BARRY MANILOW Eastman Oct. 7-8 $128,583 4975 Magic City Prods.
Theatre $27.50/$20.50 5,800 Albert Nicciolino
Rochester, N.Y.
THE BEACH BOYS UTC Arena Oct. 11 $119,340 6,848 in-house
SQUTHERN PACIFIC Unwv. of $17.50 sellout
Tennessee,
Chatanooga
Chattanooga,
Tenn.
TESLA Toledo Sports Oct. 13 $119,157 7,161 Cellar Door Prods.
BADLANDS Arena $17.50/§16.50 seliout
Toledo, Ohio
THE ALLMAN BROTKERS Tower Theatre 0ct. 9-10 $109,585 5,843 Electric Factory
BAND Upper Darby, $20/$17.50 seliout Concerts
Pa.
BEBE & CECE WINANS The Greek Oct 8 $106,9%4 5,737 Nederlander
TAKE § Theatre $22.50/$20.50/ 6,187 Organization
Los Angeles, $15.50
Cahf
THE JUDDS Concerts In The Oct. 7 $96,705 6,754 n-house
RESTLESS HEART Country $15 8,000
Calhoun, Ga.
JERRY VALE/KAYE BALLARD Westbury Music Oct. 9-10 $86,217 5,508 Music Fair Prods
Fair $20 5,780
Westbury, N.Y sellout
DICK FOX'S DOO-WOP: Westbury Music Oct. 14 $80,623 4,426 Music Fair Prods.
WILLIE WINFIELD & THE Farr $21 4,740
HARPTONES, THE WILLOWS Westbury. N Y
LENNY COCO & THE
CHIMES, THE TEENCHORDS
THE CHAPERONES. THE
WRENS
REPARATA & THE DELRONS,
THE EMOTIONS
THE SENSATIONS, FRANKIE
LYMOI'S TEENAGERS
GREAT WHITE/TESLA Walker Arena & Oct. 10 $76,527 4,638 Cellar Door Prods
BADLANDS Conference $16.50 6,500
Center
Muskegon,
Mich.
GREAT WHITE/TESLA MECCA Arena Oct. 6 $75,990 4,929 Stardate Prods.
BADLANDS Milwaukee, Wis. $17 8,000
MELISSA ETHERIDGE Park West Oct. 10-14 $75,000 3,750 Jam Prods
Chicago $20 sellout
GREAT WHITE/TESLA Dane County Oct. 1 $74,658 5074 Stardate Prods
Expo Center $16.50/$15.50 8,000

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Loutse Zepp in Chicago at
312-236-2085.Forresearchinformationandcostcontact LauraStrohinNashvilleat 615-321-4250.

NANC! GRIFFITH
The Bottom Line, N.Y.

It was probably inevitable that,
with Glyn Johns producing Nanci
Griffith’s latest album, “Storms,”
and MCA Records marketing it pop
as well as country, the singer/song-
writer’s live show would present
some changes as well. But at the
first show of a two-night stand at
the Bottom Line Sept. 14-15, those
changes were not for the better.

“Love At The Five & Dime,” the
old fave with which Griffith opened
the show, was pure “folkabilly”’—as
the singer calls her heretofore
acoustic work—and it was suitably
performed solo. But it was a false
start. “Listen To The Radio,” from
“Storms,” brought out Griffith’s
six-piece Blue Moon Orchestra
backup. The accompaniment was
now louder and rockier, in large
part due to the excess of drummer
Fran Breen and keyboardist James
Hooker’s synth overuse, which
needlessly taxed Griffith’s delicate
soprano.

On the plus side, new songs like
the beautiful “You Made This Love
A Teardrop” fit snugly with the
many past gems, such as “Once In
A Very Blue Moon” (played with a
noticeably stronger beat) and
“From A Distance.” The latter,

however, was marred by Griffith’s
growing tendency to overact on
stage.

Although Blue Moon guitarist
David Halley is a talent in his own
right who showcased a few songs
from his own estimable catalog,
when he and Breen left the stage
for a bit, Griffith’s voice came to the
fore, commencing with “If Wishes
Were Changes.” Here, at least, she
conveyed the sensitivity in lyric and
tone that is her special gift.

JIM BESSMAN

FREDDIE JACKSON
REGINA BELLE
Lunt-Fontanne Theatre
New York, N.Y.

On opening night of a weeklong
Broadway run for this double bill
Sept. 12, the engaging Regina Belle
and her band The Absolute Truth
showed absolute soul. Performing
before a stage-size sketch of her-
self, Belle burned through a six-
tune set of her past hits, plus cuts
from her new Columbia Records al-
bum, “Stay With Me.” The audience
did just that, spellbound by Belle’s
noble personality, gospel-drenched
voice, and emotive, impeccably
enunciated delivery.

Somehow, Freddie Jackson’s 14-
tune set could neither sustain nor
duplicate the energy that Belle’s
had created—perhaps because the
Capitol Records singer attempted to
live up to the image suggested by

The Swedish quartet Shotgun
Messiah riddles the Top Pop Al-
bums chart with its first U.S. ef-
fort, an eponymous album that
has already been released in the
group’s homeland. The metal act,
featuring vocalist Zinny J. Sans,
guitarist Harry K. Cody, bassist
Tim Tim, and drummer Stixx Ga-
lore, was initially named Kingpin
and adopted a new moniker when
it moved to the States.

The band’s debut album, origi-
nally named *“Welcome To Bop
City,” has spawned “Shout It
Out,” a single that became a cult
hit in Sweden and is now creating
a stir on album rock stations

and Zinny J San.

NEW ON THE CHARTS

across the U.S. Some of the sta-
tions that have recently added
the song are KNAC Los Angeles,
WQFM Milwaukee, and WVVX
Chicago.

Formed in 1986, Shotgun se-
cured a deal in the States two
years later with Relativity Rec-
ords. Engineer Bill Freesh, who
has worked with Black Sabbath
and Ozzy Osbourne, was brought
in to remix several tracks on its
debut, including the first release
and “‘Don’t Care About
Nothin.” " The band is preparing
for a promotional tour that will
begin later this month.

JIM RICHLIANO

his romance-mongering songs. The
theme of sexiness was relentlessly
thrust upon the audience. Cliches
abounded: artificial smoke, sweaty
towels tossed into the audience, and
suggestive monologues—which
were sometimes chillingly chauvin-
istic. A certain amount of visual va-
riety was lost, too, because Jack-
son’s eight-piece band was elevated
and situated behind him. This left
him to command an entire level of
stage alone for most of the set, al-
though dancers occasionally joined
him.

Remember, this was opening
night. Subsequent performances
might have heen more polished and
left more to the imagination. But
Jackson’s presentation would do
well to concentrate more on the vo-
cal—rather than sexual—talents of
this accomplished singer.

DIANE PATRICK

THE 0'JAYS
LEVERT
Front Row Theatre
Highland Heights, Ohio

Class beat sass when the O'Jays up-
staged Levert at this 3,000-seat the-
ater-in-the-round Sept. 22,

A homecoming for the Cleveland-
based bands, it was the first of their
five sold-out dates here.

The keystones of Levert are Ger-
ald and Sean Levert, sons of Eddie
Levert, a founder of the O'Jays. The
younger Leverts, with laconic foil
Marc Gordon, opened with a varied
and uneven hourlong set. “Feel
Real” and a version of “Just Coo-
lin’ 7 that threatened to ignite the
theater sounded fine. But Levert
rushed “Casanova” and worked in
sexual shtick unnecessarily.

Where Levert indulged in the
broad stroke, the O’Jays’ Eddie Le-
vert, Walter Williams, and Samm}
Strang worked more subtle veins:
Their dress was cooler; their med-
leys slicker.

Eddie Levert was particularly ro-
mantic on ‘“Wildflower” and ‘“‘Lov-
ing You.” His duet with Gerald on
“Let Me Make Love To You” was o
high point of this show, which
served as a dress rehearsal for the
Family Affair tour the groups will
launch in late October.

If Levert relaxes and deepens its
harmonies and melodies, it could
grow to equal the O’Jays. After all,
“Casanova’’ is as well-built and
catchy as “For The Love Of Mon
ey,” the O'Jays’ classic that endec
that band’s set. CARLO WOLFF
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Buffalo Venues Enjoy Successful Summer

This is part of an occasional series
spotlighting local concert venues.

BY HANFORD SEARL JR.

BUFFALO, N.Y. Promoters and
venue operators in this western New
York market are taking stock of a
summer season that saw a 20% over-
all audience increase and steady busi-
ness for a diverse group of area ven-
ues hosting pop concerts, musical
theater, and special events.

Darien Lake Theme & Camping
Resort, 25 minutes east of Buffalo,
reported the largest increase of 15%-
20% in concert attendance. Between
May 26 and Sept. 9, the 1,500-acre
park, which is booked by John Scher
of Metropolitan Entertainment Inc.,
sold out seven of 21 concerts at its
8,500-capacity amphitheater, includ-
ing shows by Neil Young, Ozzy Os-
bourne, Molly Hatchet, New Order,
Bad Company, the Allman Brothers,
and Crosby, Stills & Nash.

“A wider, more diverse variety of
music helped increase our concert at-
tendance,” said Barbara Harrington,
public relations director at Darien
Lake. Ticket prices ranged from
$14.50 for advance sales to $16 day-
of-show and $19.50 for combined
show and use of the amusement
park, which features 39 adult and 12

children’s rides.

Chautauqua Im,t1tut1on, a 116-
year-old facility 75 miles south of
Buffalo, known for its educational
and religious lectures as well as sym-
phony performances, also saw its
share of the pop-concert traffic this
season. Chautauqua reported a 15%
Increase in business at its 5,500-ca-
pacity amphitheater with such adult-
pop bookings as Sheena Easton, the
Oak Ridge Boys, Sandi Patti, the
Dick Clark 25th Anniversary Re-
union Tour, and Peter, Paul & Mary.
A 28-show pop music season from
June 24 to Aug. 27 included six sell-
outs.

“We were delighted with our good
booking and weather,” says Mary-
Therese Mennino, Chautauqua pro-
gram director. “Our reputation has
grown through artists telling one an-
other. We're also careful about over-
exposure of acts in our region.”

Meanwhile, Artpark, a state-run
facility located just north of Niagara
Falls, marked its 16th season with its
2,324-capacity theater averaging 77%
of indoor capacity. Lawn seating al-
lows for another 1,500 people.

The park ended its nine-week con-
cert season Aug. 20 with a tally of 15
sellouts. Among them were concerts
by Chuck Mangione, Pete Seeger and
Arlo Guthrie, Big Band Sounds with

the Tex Beneke Orchestra, and Fran-
kie Laine & the Modernaires.

“It appears we’'ve done about the
same as recent years,” says David
Midland, Artpark president and exec-
utive director. “We’ve got a good
base to explore and develop new pro-
grams and ideas.”

Tickets were priced from $5-$20 for
the multi-arts and crafts facility,
housed above the Niagara River near
Lake Ontario. Other sellout dates in-
cluded the New York City Opera pro-
duction of “The Merry Widow,” “A
Tribute To Broadway” with the Buf-
falo Philharmonic Orchestra, and an
in-house production of “The Sound
Of Music.”

At Melody Fair Theatre, a 3,415-ca-
pacity in-the-round venue located 10
miles north of Buffalo, new market-
ing strategies were used for enter-
tainment events in different catego-
ries. The theater enjoyed a 5% in-
crease in business this summer with
55 one-night dates and 12 sold-out
shows, including dates by Jay Leno,
Al Jarreau, David Sanborn, the
Judds, the Statler Brothers, and
Wayne Newton.

Melody Fair Theatre president Ed
Smith, who bought the venue in 1986
for $500,000, hopes to book more rock
acts that hesitate to play in-the-
round. Plans call for increasing seat-

MIDWEST MUSIC CONFERENCE HELD IN CHICAGO

(Continued from page 38)

Giants and was postponed.

Seminars began Oct. 6 with an art-
ists panel that included former Revo-
lution drummer (and now Virgin Rec-
ords artist) Bobby Z, Chicago soul
singer Nicholas Tremulis (formerly
on Island Records), John Sieger of
Semi-Twang (Warner Bros.), Jimmy
Marcus of Chicago-based Die War-
zau (PolyGram), Donald Kinsey of
the Kinsey Report (Alligator), and
moderator Joe Shanahan, owner of
Cabaret Metro, Chicago’s premier al-
ternative showcase club.

As to whether a Midwestern band
need relocate to either coast to im-
prove its chances of getting signed,
Bobby Z had a discouraging word or
two: “I think it’s in New York, L.A.,
and London now,” said this veteran
of the Minneapolis music scene. “I'm
not saying there aren’t people here
who can sign you, but if [they’re in-
terested] they’re going to have to ask
their boss—who is in New York,
L.A., or London.”

The panel also discussed ways to
find good management, ranging
from the facetious (‘‘Never hire
somebody with a white belt and white
shoes,” said Tremulis) to the sincere
(“I think it comes down to trust,” said
Shanahan, noting that “R.E.M.’s
manager, Jefferson Holt, is like the
sixth member of the band”).

The management and booking pan-
el addressed the subject in more de-
tail. Stan Hertzman, who manages
Adrian Belew as well as Belew’s pop
band, the Bears, stressed that an ef-
fective manager ‘“has to believe in
the act. This is a most competitive
business, and you have to believe you
have a product that will compete.”

Addressing would-be booking
agents in the room, Scott Gelman of
Chicago-based promoter Jam Produc-
tions sounded a pessimistic yet truth-

ful note: “There aren'’t a lot of oppor-
tunities in Chicago. You have to be
willing to work for nothing; you have
to be persistent; you also have to be
in the right place at the right time.”
Other panelists included agents Rog-
er Gacon (William Morris Agency),
Chip Hooper (Monterey Peninsula
Artists), and Lee Stulman (Famous
Artists Agency); promoters Michael
Belkin (Cleveland’s Belkin Produ-
cions); and Chicagro-based manager
Peter Katsis, a director of MMC.

An A&R panel Oct. 7, moderated
by Jeff Kwatinetz of Q Productions,
included A&R directors and repre-
sentatives from Epic, Columbia, Aris-
ta, A&M, SBK, Elektra, and Tommy
Boy Records, as well as independent
A&R rep Bruce Ravid and artist
Adrian Belew. The group again tack-
led the question, “Does a Midwest
band stand a better chance of being
signed by moving to either coast?”
Arista’s Randy Gerston, senior direc-
tor, West Coast A&R, said, “The
great acts don’t need to worry about
moving. There are some acts, though,
that might benefit from the nurtur-
ing of L.A.” Belew, who has spent
much of his career residing in Illinois
and Wisconsin, stated, “All my life |
heard you had to go to L.A. or New
York. I've never subscribed to that
belief. Be true to yourself and even-
tually you will get your day.”

At the panel “House Music: Fad Or
Here To Stay?,” moderated by Chica-
go-based Wayne Williams of Jive
Records, remixer/producer Frankie
Knuckles advised young producers
working in the Chicago-originated
dance genre to “give it 100%, and it
will not be a fad.” But Kevin Wood-
ley, Columbia Records director of
A&R, cautioned, “If we don’t get
R&B radio to embrace house music,
then house artists won’t get signed

[to major labels]. We have to get the
R&B stations to understand this is as
viable a form of music as rap.”

During the entertainment law pan-
el Oct. 7, regional bands were advised
not to count out the foreign market
as part of their stardom strategy.
“The market in Europe is small com-
pared to the U.S,, but it's {moving]
fast,” said Chicago-based attorney
DeWayne Powell. “But because of
the distance, [an overseas] represen-
tative is needed ... You stand a bet-
ter chance of attracting a U.S. label if
you already have a [foreign] deal.”

Other MMC panels and workshops
included “DJs And Dance Clubs,”
“Blues Music As Big Business,”
“Publishing And Songwriting,” “In-
die Labels And Distribution,” ‘“Publi-
city/Radio Marketing: The Access To
Power,” “Live Clubs And Promot-
ing,” ‘“Producers And Remixers,”
“Copyrights For Musicians,” and
“Remixers Workshop.”

The showcases, which generally
featured four bands per night per
club, were also well attended. The
North Side’s Avalon Nightclub had
its best night in six months on Oct. 7,
according to co-owner Tod Brown,
with a bill of Chicago acts including
Terminal White, Love & Addiction,
Radio Fashion, and Deep Blue
Dream. Other nightspots, such as
Cabaret Metro and Orphans, offered
all-state bills from lowa, Wisconsin,
and Minnesota.

The only hitch to this first MMC
came when authorities closed down
one venue, an art gallery offering al-
ternative entertainment, for serving
alcohol without a license. Scheduled
bands were movéd to other halls.

MMC’s directors, including Kwa-
tinetz, Katsis, and Bernstein, say
they are already planning next year’s
conference.

mg to 6,000 and adding air-condition-
in

And Pilot Field, the home of the mi-
nor-league Buffalo Bisons Triple A
club, again booked a three-concert se-
ries in conjunction with a local bank.
The 19,500-capacity downtown stadi-
um sold out for the Beach Boys July
4, attracted 16,432 for Willie Nelson
July 15, and drew 17,220 July 30 for
the Temptations. Tickets were $12.50
for each concert and baseball game.

“We’re open to look at any concert
or activity that can generate people
downtown,” said Mike Billoni, VP
and GM of Bison Baseball Inc.

The first independent concert was
booked July 7 and about 12,000 at-
tended the Budweiser Superfest,
which featured numerous black mu-
sic acts, including New Edition and
Guy.

Meanwhile, local promoter Pate &
Associates booked Ringo Starr and
His All-Star Band Aug. 18 at Memori-
al Auditorium and drew 10,843 to the
16,000-seat arena.

The summer’s largest outdoor con-
cert was the Grateful Dead tour at
Rich Stadium in suburban Orchard
Park, which drew 46,597 out of a pos-
sible 59,057. The bill, featuring 10,000
Maniacs as an opening act, was pro-
duced by Scher’s Metropolitan Enter-
tainment Inc.

But the Who concert at Rich Stadl-
um Aug. 18, booked by the Toronto-
based Concert Productions Interna-
tional, drew only 35,000 to the site.

Rolling Stones And Coins. Mick
Jagger struts across Shea Stadium
during the Rolling Stones’ first visit to
the New York venue Oct. 10. As the
band’s ‘‘Steel Wheels'' caravan rolls
through Los Angeles’ Memorial
Coliseum Oct. 18-19, 21-22, and then
back to Shea Stadium Oct. 25-26, 28-
29, the latest merchandising twist on
the tour has arrived. Entrepeneur Fred
Sessler of Rococo Inc. has been
licensed to sell commemorative
Rolling Stones coins, including one
designed by Olympic medal artist
Alexander Shagin featuring the tour
and tongue logos, and five others
designed by Spanish sculptor Rafael
Cidoncha, featuring each of the band
members’ likenesses. Each coin will
contain one troy ounce of silver and
retail for $39.95. (Photo: Chuck Pulin)
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Nashville Songwriter Assn. Intl. director emeritus Maggie Cavender becomes the
first honorary inductee into the NSAI Hall of Fame during ceremonies at the
Vanderbilt Plaza Hotel, Oct. 8 in Nashville. In addition to Cavender, Sanger D.
“Whitey™ Shafer, left, and Rory Bourke were this year's songwriter inductees.

NASHVILLE New directors
were elected and several special
awards presented at the Country
Music Assn.’s 31st annual mem-
bership meeting Oct. 10 at the
Opryland Hotel here.

Several hundred members from
around the world were present for
the event, at which 16 new direc-
tors were elected to the organiza-
tion’s board.

Categories and directors:
Advertising Agency: Dick McCul-
lough, E.H. Brown Advertising,
Chicago; Artist Manager/Agent:

Jack McFadden, McFadden Artist

COUNTRY MUSIC WEAK ’89: No, “weak” is not a
typo; it's how one feels at the end of Country Music
Week. The blur of the 1989 version and its countless
awards has sufficiently cleared for Nashville Scene to
offer the last word in awards—the first annual Silver
Bolos.

The Silver Bolo for most talented entertainer com-
pletely shunned by the Country Music Assn.: K.T. Os-
lin. Last year’s megawinner was not only ignored by
the CMA voters, she wasn’t even a presenter or per-

Scene Selects The Shunned, Slumbering, Sartorially Splendid

Silver Bolo Awards Gap Country Music Week

quotes Hank as saying, adding, “If Hank Jr. had done
this duet with Johnny Cash, then both of them would
have won awards.” Merle plans to talk to CMA offi-
cials to get the Hank Sr. trophy completed pronto.
The Silver Bolo Trio Award to three of the most cre-
ative and wonderful people ever to be inducted jnto
the Country Music Hall of Fame: the late Jack Stapp,
founder of Tree International and a major positive
force for country music; Hank Thompson, the West-
ern swing honky -tonk kmg, and Cliffie Stone, the lov-
able Hollywood hillbilly

ing awarded talent:
George Strait. No other
contenders. This guy is
class, character, and low-
key charm to the core.
The most deserving
nonawarded talent: Rod-
ney Crowell.

The Silver Bolo for the
note heard 'round the
world: Chet Atkins. The
first lick on his guitar while backing Crowell’s perfor-
mance produced a sonic boom heard from Tennessee
to Taiwan.

The Silver Bolo Canned Music Award goes to the
CMA, which each year moves more toward Muzak in
its awards show by veering away from live back-
ground music to plastic, pretaped tracks—perfect, but
soulless. Also, the CMA wins the Silver Bolo No-Flack
Award for its publicity department, which teld Bill-
board (seeking a photo of George Strait picking up the
entertainer-of-the-year top prize): “I think that picture
has been sent to someone in Los Angeles.”

The Slumbering Bolo Award goes to Kenny Rogers
and Anne Murray. Take a talented and laid-back per-
son and multiply by two, and what do you get? In med-
ical terms: terminal podium boredom. Let’s get Dolly
Parton back on this job next year,

The Silver Bolo Silver-Tongued Devil Award to
Randy Travis. For the second straight year, Dolly
Parton has found a way to grandly embarrass Travis
during the live telecast. These episodes are becoming
one of the most refreshing, enjoyable interludes in the
show. Randy came back with his own moment of truth
after the latest surprise when Parton crept up behind
him and grabbed him with a guess-who hug. Deadpan-
ned Travis: “It’s a tough job.”

The Silver Bolo Polo Bear Award to Paulette Carl-
son, who wore an outfit that looked as though it might
not quite be dead yet.

The Silver Bolo Déja Vu Revisited Award to Hank
Williams Sr. and Merle Kilgore. After Hank Jr. won
two trophies for the technological triumph of the
“There’s A Tear In My Beer”” audio and video duet,
Kilgore, friend of the late Hank Sr. and manager of
Hank Williams Jr., attended a seance. Merle advises
Nashville Scene that Hank the Elder appeared and
was a bit miffed. “Merle, where is my award?,” Merle

former on the awards
show. The most deserv-
Nashville

by Gerry Wood

who has excelled as a per-
former and executive.
Three finer men have
never been created.

The Silver Bolo Sartori-
al Disaster tribute to
Charlie Monk. The Opry-
land Music Group mini-
mogul flashed himself in
ared jacket that only Lit-
tle Jimmy Dickens could
have felt at ease in. How-
ever, the Sartorial Splendor Award goes to Wynonna
Judd and Kathy Mattea for their eye-boggling out-
fits. They’ve never looked better. And, just as impor-
tant, they’ve never performed better.

The Silver Bolo Perceptive Artist Award goes to
Guy Clark. When Ed Shea, former longtime head of
ASCAP/Nashville and an early Guy and Susanna
Clark booster, tentatively offered his hand to Clark
and said, “Ed Shea,” Clark quickly countered with,
“No shit.”” Shea meanwhile wins the Mick Jagger
Kissy-lips citation for planting more kisses on more
people, male and female, than anyone else at the
ASCAP banquet. His buss of former ASCAP presi-
dent Stanley Adams was particularly awe-inspiring.

The Silver Bolo Performing Rights Awards: Best at-
mosphere went to BMI in its newly enlarged tent that
provided a homey, comfy, family feel. ASCAP had the
best decoration and indoor fireworks show. SESAC
rewarded the person who most needed, and deserved,
an award after the CMA shutout earlier in the week—
K.T. Oslin.

The Back To The Bolo Award and No-Bolo nomina-
tion to scores of women who attended these events
wearing dresses that would get banned at most high
school proms. While most of the men came attired in
basic penguin, these ladies prompted one observer to
comment, “Looks like another prom has let out.”

Best Silver Bolo Prognosticator: For the second
year in a row, Nashville Scene went head tc head with
Robert K. Oermann, wunderkind of the Nashville
Tennessean/USA Today/Music Row, on the Crook &
Chase CMA Preview Show on The Nashville Network.
For the CMA Awards as correctly predicted on TNN,
Gerry Wood bested Bob eight to six. In the Nashville
Scene predictions, the tally'was Wood 9, Oermann 6,
and the Nashville Banner’s Michael McCall, 6.

Corp., Nashville; Artist Musician:
Ricky Skaggs, Nashville; Broad-
cast Personality: Bob Moody,
WPOC Radio, Baltimore; Compos-
er: Don Schlitz, Don Schlitz Musie,
Nashville; International: Fritz
Portner, PPK, Zurich, Switzer-
land; Publication: John Babecock
Jr., Billboard, New York; Publish-
er: Tom Collins, Tom Collins Pro-
ductions Inc., Nashville; Radio:
Bobby Denton, WIVK Knoxville,
Tenn.; Record Company: Jim Fog-
lesong, Capitol Records, Nash-
ville; Record Merchandiser: Jack
Eugster, The Musicland Group,
Minneapolis; Talent Buyer/Pro-
moter: Joe Sullivan, Sound Seven-
ty Inc., Nashville; Television: Jim
Owens, Jim Owens & Assoc.,
Nashville; At Large: Connie Brad-
ley, ASCAP, Nashville; Hal Dur-
ham, Grand Ole Opry, Nashville;
and Roy Wunsch, CBS Records,
Nashville.

Incumbent directors who will
serve the second year of their term
include Jerry Bradley, Opryland
Music Group, Nashville; Terry
Cline, Jim Halsey Co., Nashville;
Paul Conroy, Chrysalis Interna-
tional, London; Joe Galante, RCA
Records, Nashville; Dick Gary,
The Gary Group, Nashville; Dan
Halyburton, KPLX-KLIF Dallas;
Rhubarb Jones, WYAY Radio, At-
lanta; Merle Kilgore, Hank Wil-
liams Jr. Enterprises, Paris, Tenn.;
Kitty Moon, Scene Three, Nash-
ville; Steve Moore, Starwood Am-
phitheatre, Nashville; Roger Mur-
rah, Collins Music, Nashville; Ran-
dy Owen, Fort Payne, Ala.; Jim
Powers, Handleman Company,
Troy, Mich.; Lisa Smith, The Gavin
Report, San Francisco; Irving
Waugh, [.LW. Productions, Nash-
ville; Bud Wendell, Opryland
U.S.A. Inc., Nashville.

CMA lifetime board members
are J. William Denny, Nashville
Gas Company, Nashville; Ralph
Peer 11, Peer-Southern Organiza-
tion, London; Frances Preston,
Broadcast Music Inc., New York;
Wesley Rose, Nashville; Joe Tal-

CMA Elects New Board Of Directors
Meeting Was Also Used To Give Awards

bot, Precision Record Pressing,
Nashville.

During the meeting, the late
Bob Claypool, a Houston music
critic, was honored with the CMA’s
Media Achievement award. Nomi-
nees for the award were selected
by a nominating panel and the win-
ner was chosen by the CMA board
of directors. Claypool’s widow,
Joyce, accepted the award for her
husband, who died Feb. 25 at the
age of 43.

Claypool wrote about country
music for 17 years, beginning with
the Houston Chronicle and later
moving to the Houston Post, and
received two Pulitzer Prize nomi-
nations for his work with the Post.
His writing was also featured in
Rolling Stone, Variety, Music City
News, and his book “Saturday
Night ‘At Gilley’s.”

The Founding President’s
award, established in 1963 by
founding president Connie B. Gay,
went to Michael Sukin, a New
York-based attorney with an office
in Nashville. The award is given to
a person not currently serving on
the CMA Board of Directors who
has done the most for the CMA
during the previous year. Sukin
was noted for his presenting coun-
try music to untapped audiences at
the New Music Seminar in New
York and his contributions to the
CMA'’s legislative efforts.

In addition, the three broadcast-
personality-of-the-year awards
were presented. Large-market
winner: Charlie Morgan, WFMS
Indianapolis; medium-market: Bill
Dollar, WSOC Charlotte, N.C.; and
small-market: Sam Faulk, WLWI
Montgomery, Ala.

Song-of-the-year and album-of-
the-year producers were also rec-
ognized: Garth Fundis and the late
Keith Whitley for the single
“Don’t Close Your Eyes’’; and
Randy Scruggs for production on
the Nitty Gritty Dirt Band’s “Will
The Circle Be Unbroken Vol. II”
album.

DEBBIE HOLLEY

The Nitty Gritty Dirt Band claims the CMA album-of-the-year award for its “Will
The Circle Be Unbroken, Vol. II"” package.
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George Strait, right, and Bruce Hinton, president of MCA Racords/Nashville,
proudly display the crystal bullet Strait received as entertainer of the year at the
23rd annual CMA awards presentation.

Label mates Clint Black and Lorrie Morgan, center, celebrate with Joe Galante,
senior VP/GM, RCA/Nashville, left, and Bob Buziak, president, RCA Records, at
a label party following the CMA Award Show. Black received the CMA’s Horizon
award, and Morgan, Keith Whitley's widow, accepted Whitley’s trophy for single
of the year, “I'm No Stranger To The Rain.”

Merlin Littlefield, assaciate director oif ASCAP, left, and Morton Gould, president
of ASCAP, present the society's first American Classic award to Gene Autry
during the star-studded festivities.

SESAC's writer of the year, K.T. Cslin, is congratulated by fellow writers Quentin
Powers and Kendal Franceschi.

46

MUSIC WEEK
IN MUSIC CITY

Nashville was awash with
awards—and award-winners—
during Country Music Week Oct.
9-14. The festivities started with
the Country Music Assn. show
and ended with the Grand Ole
Opry’s 64th birthday celebration.

PolyGram’s Kathy Mattea accepts the
temale-vocalist-of-the-year prize at the
CMA show.

CBS’ Ricky Van Shelton snags the
CMA’s best-male-vocalist award.

Connie Bradiey, ASCAP’s Southern
director, congratulates songwriter-of-
the-year Don Schlitz.

Frances Preston, president of BMI, and Roger Sovine, BMI VP, Nashville, honor
the society’s three songwriter-of-the-year winners. Picturec, from left, are
Sovine, Paul Overstreet, Preston, Paul Kennerley, and Mike Geiger.

Executives from ASCAP’s publisher of the year, MCA Music, take to the stage to
accept the award and pose for a picture. Pictured, from left, are ASCAP’s
Cornie Bradley; Eddie Tidwell, Noel Fox, Steve Day, Al Ccoley, John McKellen,
and Rick Shoemaker, all of MCA; ASCAP executives Gloria Messinger and
Morton Gould; and MCA’s Leeds Levy.

BMI's Robert J. Burton award for the year's most perfcrmed country song is
presented to Greg Fowler, Teddy Gentry, and Randy Cwen for their “Fallin’
Again,” published by Maypop Music. Joining in the celebration, from left, are
BMI's Roger Sovine; Cliff Williamson, Maypop; Owen; Fowler; BMI president
Frances Preston; Kevin Lamb, Maypop; anc Gentry.

1989 BMI-publisher-of-the-year honors went to Tree. The organization earned
10 citations of achievement during the glittering event. Celebrating are, from left,
BMI VP Roger Sovine; Tree staffers Walter Campbell, Dan Wilson, Betty Fowler,
Harrianne Condra, Charlotte Lowther, VP Donna Hilley, Tracy Gershon, Paul
Worley, and president Buddy Killen; and BMI president Frances Preston.

Honoring “Too Gone, Too Long,” ASCAP’s song of the year, are, from left,
Warner Bros. artist Randy Travis, who recorded the song; Alan Ricer and David
Conrad of Almo Music, co-publisher of the song; Gloria Messinger, ASCAP;
Mary Del Frank, AlImo Music; Gene Pistilli, writer of the song and co-publisher
with his High Falutin’ Music; and ASCAP's Morton Gould and Connie Bradley.
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@ 11 13 9 TIL LOVE COMES AGAIN REBA MCENTIRE .® 0 — 2 S.HENDRICKS, K STEGALL (JACKSON, MURRAH, K STEGALL) ARISTA 9892
JBOWEN,RMCENTIRE (BREGAN, E.HILL) MCA 53694 * % AHOT SHOTDEBUTA A &
IT'S JUST A MATTER OF TIME 4 RANDY TRAVIS
14 19 6 RPERRY (B.BENTON. B.HENDRICKS, C.OTIS) WARNER BROS. 7-28841 NEW } 1 nﬁﬁmﬁag}%&%&ﬁé&wﬁgT TANCY‘&‘IOQ(%&RO
ALL THE FUN @ PAUL OVERSTREET
AD| 13 | 1 | 10 1STROUD (POVERSTREET, T.DUNN) RCA 90157 77 I — 12 ﬁ&g“[/)NﬂM&SSEFRo&&vTEONEST MAN ¢ JAMES HOUSE
LIVING PROOF RICKY VAN SHELTON
12 | 1 2 | 15 | SBUCKINGHAM (IMACRAE. S.CLARK) COLUMBIA 38 68994/CBS NEWD | 1 | I YOURHEART SHOULD EVER ROLL THIS WAY AGAIN RRICLER TN
THE RACE IS ON € SAWYER BROWN
@ 15| 18 | 9 | o/ SCRUGGSMMILLER (DROLLINS) CAPITOL/CURB 44431/CAPITOL 63 | 671 73| & &m&g{(ﬁgﬁvﬁﬂjmgg GOoD WAYNE NEWTON WITH TAMMY W UTQ';‘EQ;%
.‘!’ 16 20 8 IF TOMORROW NEVER COMES ¢ GARTH BROOKS AN BE A T00
B Do B (abhos) oo 16 85 | 3 | e ey SO fres
THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU) & KENNY ROGERS
@ v |a|w J.ENORMAN (G.BURR. £ KAZ) REPRISE 7-22828/WARNER BROS. 65 | 54 | a1 | 20 %RV(EWMSES"‘:I'TSH l(l‘.\calrgg(‘;\r#)CE ¢ LIONEL CARTWRIGHT
NEVER HAD IT SO GOOD & MARY CHAPIN 0 i
18 | 2|9 J.JENI‘ENG?,M.(?CIARPENTER (M.C.CARPENTER. JJENNINGS) COLLEWABEE\%%!:;OES% 66 | 74 | 82 | 3 | WHO'SLOVIN' MY BABY @ JOHN ANDERSON
o J.BOWEN,J.ANDERSON (C.WRIGHT) UNIVERSAL 66020
DOZEN ENANDOAH
AD] = | 20 [ T Dz S canauin BT A v 6 | 68 | 76 | 4 | DONTWAITONME THE STATLER BROTHERS
T TR T = JKENNEDY (D.REID. H.REID) MERCURY 750-7
y * ]
18 4 4 o R O AT ©soanz piowery) RESTLESKASSS | [88)| s | — | 2 | THE JAWS OF MODERN ROMANCE GARY MORRIS
PR LOVDDIE, THEBES S I56N S JBOWEN,G.MORRIS (M.CODY) UNIVERSAL 66026
20125 | 7 | DAt oS (meou Priasmaon easorrs g | — | 2 | LITTLEBITS AN PIECES SHELBY LYNNE
T LI T TS T B.SHERRILL (D.DILLON, H.COCHRAN) EPIC 34-73032/CBS
219 | 23| 10| S o cmson WA A 53086 83 | 98 | 3 | THEPICKUP TRUCK SONG ® JERRY JEFF WALKER
e e S = J.JWALKER, J.ROONEY (J.J WALKER) TRIED & TRUE 1695
@D 2 | % | 8 | THELONELYS kS 71 | s8 | 63 | 4 | YOUPLANT YOUR FIELDS NEW GRASS REVIVAL
ASWORRAN B LOVE o RONNIE MILSAP W.WALDMAN (W.WALDMAN, DLOWERY) CAPITOL 79790
@ 3 27 6 R.MILSAP.R.GALBRAITH,T.COLLINS (D.MILLETT, CWRIGHT) 7- CRY BABY DONNA MEADE
G EOURIaES T MORGAN 2 | 61 | 67 4 BKILLEN (C.PUTMAN. J.O'HARA, D.COOK) MERCURY 874 806 7
@] » || » 8] NLOFYOIRS Ve 9 BU LOVES M CLARK
d’:;US:R(JngfSBmAN' SSAVEN S TRAVES TORII:":’ @ 8 |9 3 JAKEI&ESD'? (EJ.FUOLLE%)S & Hﬁ?xmx 0004
%5 30 9 G.BROWN (C.JONES, D.LORD) WARNER BROS. 7-22882 78 64 56 15 THE JUKEBOX PLAYED ALONG GENE WATSON
P.WORLEY,E.SEAY,G.BROWN (K BELL. C.QUILLEN) WARNER BROS. 7-22912
@ 27 33 G THERE GOES MY HEART AGAIN @ HOLLY DUNN
H.DUNN.C.WATERS (LWILSON, W.PERRY, J.DIFFIE) WARNER BROS. 7-22796 WRITING ON THE WALL GEORGE JONES
5| 75 | 69 | 14 | Golenrill (8 FISCHER, FWELLER) EPIC 34-68991/CBS
(2] 2 | u [FE BREAKING NEW GROUND AL S GONNA HAVE LOVE BUCK OWENS
- . — %A POWER PICK/AIRPLAY X A & 7% | 81| 95 3 J.CRUTCHFIELD.J.SHAW (B.OWENS, R.SIMPSON) CAPITOL 79805
WHO'S LONELY NOW HIGHWAY 101 77 | 65 | 47 | 21 | NOTHING ICAN DO ABOUT IT NOW WILLIE NELSON
@ M 39 4 PWORLEY.E.SEAY (K.BROOKS, D.COOK) WARNER BROS. 7-22779 FFOSTER (B.N.CHAPMAN) COLUMBIA 38 68923/CBS
e TAKE ANOTHER RUN TONY PEREZ
2|3 5 I‘L';',;,j,,?(é{,‘;g IQ&EK!I ANYMORE © BIU;;TYLAJNQE 59;‘}% B 8% 3 a.azws (D.SCJL'I‘#Z‘ P.OVERSTREET) REPRISE 7-22838/WARNER BROS.
' UIT WHILE I'M BEHIND JENNIFER MCCARTER & THE MCCARTERS
23 | 12 1 16 ﬁ%&‘m}' Wm%m (C.BLACK. H.NICHOLAS) ¢ CLIN;;;P };‘é,(% NEWD 1 /ORLEY,E.SEAY (B.CASWELL. V.THOMPSON) RNER BROS. 7-22763
YOU CAN'T PLAY THE BLUES MEL MCDANIEL
3| 3 7 y&sﬁ&%&";mw, VI%%ES(;;L,% 8 | 91 | — 2 JKENNEDY (JKENNEDY, R FAGAN) CAPITOL 79791
0 HONKY TONK HEART @ HIGHWAY 101
@ 3% | 38 5 JSS‘O,ENESN%(C)EM%B&? mﬁoﬁgﬁf GLEU%%%'SVAFEGE% 8L | 71 | 6l | 20 | PWoRLEY.ESEAY (PHOTOGLO, RSMITH) WARNER BROS. 7-22955
HELLO TROUBLE & THE DESERT ROSE BAND
@ 36 42 5 lﬂ&ﬁé’é’éﬁ&&é’&@?ﬁégmm ‘CO‘{E,EQA%%%L’} & 3 92 7 PWORLEYE.SEAY (E.MCOUFF, 0.COUCH) MCA/CURB 53671/MCA
* YOU AIN'T DOWN HOME JANN BROWNE
@D| 18 | 13| 5 | FLEVERFALLINLOVE o RNBMRRATN R S BRI 8 | 60 | 46 | 18 | spsiepovarm CURB 10530
! B ¢ THE BROTHERS CRY CRY CRY & MARTY STUART
3% | | 18 fmll Y B Y bsrun gy s 8 | 93 | 32 | 11 | FoEnnETT.TEROWN (R CASH) MCA 53687
EYES NEVER LIE KAMRYN HANKS
3% | 37| 4 5 # &'égcnsvgﬁ' g EL&NA DILLAC * DW'%L.!? 7‘.‘2’2‘7\9'“9 & | 2 | — 2 B.ENGEMANN.S.KONDOR (R.BOURKE, J. TWEED) COUNTRY PRIDE 0025
(36)| 30 | 49 | 4 | YOUMUST NOT BE DRINKING ENOUGH EARL THOMAS CONLEY 8 | 66 | 55 | 19 | ) WONDER DO YOU THINK OF ME KEITH WHITLEY
£ GORDY.JR.RL SCRUGGS (D.KORTCHMAR) RCA 8973.7 G.FUNDIS K WHITLEY (S.D.SHAFER) RCA 8940-7
p | CAN'T HELP TRISHA LYNN
@ 4 | 99 3 &Elﬁg&m{w F‘r HASELDEN) S HETH ch':lgl}ég.\; NEW)D 1 RRUFF (LDOZIER, BM(!LSLEI&I; € HOLLAND) 0AK 1083
L d MY KEN HEART SUZY BOGGUSS
B e | 5] 6 | O N st | THING O i35 505 8 | 62 | 0 | 2 | CRO N on ) Uit 44593
39 30 17 18 I WISH | HAD Ag HEART OF STONE @ BAILLIE AND THE BOYS 89 93 o 2 AT THIS MOMENT HOLLY LIPTON
LEHNING (W HOLYFIELD, RLEIGH) RCA 8944-7 JMORRIS (B.VERA) 'EVERGREEN 1096
46 60 3 SIMPLE MAN ® THE CHARLIE DANIELS BAND % 78 85 19 THE COAST OF COLORADO SKIP EWING
J.STROUD (C.DANIELS, J.GAVIN, C.HAYWARD. T.DIGREGARIO) EPIC 34.73030/CBS JBOWEN.S EWING (S EWING, M.D.BARNES) MCA 53663
4 48 4 IT'S YOU AGAIN SKIP EWING 9 94 _ ) LONGNECK LONE STAR DIANA CURREY
JBOWEN,S.EWING (S.EWING, M.GEIGER, W.MULLIS) MCA 53732 D.CURREY (J.TAYLOR) CONDOR 13
47 53 4 THERE YOU ARE WILLIE NELSON 92 96 78 23 ARE YOU EVER GONNA LOVE ME HOLLY DUNN
FFOSTER (MREID, KFLEMING) COLUMBIA 38-73015/CBS C.WATERS.H.DUNN (C.WATERS. T.SHAPIRO, H.DUNN) WARNER BROS 722957
48 57 4 WHEN IT'S GONE & NITTY GRITTY DIRT BAND 93 79 84 3 SWEET MEMORIES OF YOU PERRY LAPOINTE
RSCRUGGS.NITTY GRITTY DIRT BAND (JFADDEN, D.SCHLITZ) UNIVERSAL 66023 G.KENNEDY (L HEATH) DOOR KNOB 333
a4 28 12 18 1 GOT DREAMS STEVE WARINER 9 88 7 15 DADDY AND HOME @ TANYA TUCKER
JBOWEN,S WARINER (S.WARINER, B.LABOUNTY) A 5366 J.CRUTCHFIELD (J.RODGERS. EMCWILLIAMS) CAPITOL 44401
50 54 5 WALK SOFTLY ON THIS HEART OF MINE ® THE KENTUCKY HEADHUNTERS 9% | o7 75 | 17 TOO MUCH MONTH AT THE END OF THE MONEY BILLY HILL
THE KENTUCKY HEADHUNTERS (B.MONROE. J.LANDERS) RCURY 874 744-7 BHILL (J.S.SHERRILL. D.ROBBINS, B.DIPIERO) REPRISE 7-22942/WARNER BROS.
55 72 3 MANY A LONG & LONESOME HIGHWAY RODNEY CROWELL 9% | 95 | 95 | 24 LOVE HAS NO RIGHT ® BILLY JOE ROYAL
R.CROWELL.T.BROWN (R.CROWELL. W.JENNINGS) COLUMBIA 38-73042 N.LARKIN (R.SCRUGGS, B.J.ROYAL. N.LARKIN) ATLANTIC AMERICA 7-99217/ATLANTIC
'EM MY NUMBER JANIE FRICKIE THORNTON
a7 | 3 | 4| 7 gl'v‘gms (QLOGG’n‘NS) COLUMBIA 38 63057 97 |72 | 62 | & 35;5&!%;«%’39 MARSHA Oc A53711
FIND! ARE KEEPERS HANK WILLIAMS, JR,
48 31 16 17 H. vﬂuﬁﬁss JR.B. BECKETF‘: 1€ NORMAN (H.WILLIAMS, JR.) WARNER/CURB 7-22945/WARNER BROS. ] 80 71 5 “égNoanveMBgOILloE’;%-%KMAS D.LUTTRELL) %%%IW%E ;Azg-ya
IF | WERE THE MAN YOU WANTED LYLE LOVETT DENVER/NITTY GRITTY DIRT BAND
49 52 38 6 T.BROWN.LLOVETT (LLOVETT) MCA/CURB 53703/MCA 9 90 80 23 reycguggslh};r?vocgﬁw DIRT BAND (P.OVERSTREET, D.SCHLJnOz’)-1 N / UNIVERSAL 66008
T WON'T LAST FOREVER MOE BANDY PS
A EE B N CURB 10555 100 | 89 | 81 | 2a | SUNDAYIN THE SOUTH e e

O Products with the greatest airplay this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.
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ASCAP Country Music
Publisher of the Year

MCA Music wishes to thank the songwriters, artists,

producers and all the people at the record companies
and radio who helped us to attain our great success.

MCA Music extends its congratulations to

Country Music Songwriter of the Year
Don Schiitz.

We support tie right to be seen as well as heard.

© 1989 MCA Music Publishing, a Givision of MCA Inc.
Al rights reserved.

MCA Music Publishing is & supporter of the Salvatore T. Chianta Memorial Fund, a division of th= T.J. Martell Foundation.
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Highway 101 takes the vocal-group award for the second consecutive year at
the CMA show.

Morris Puts On Manifold
Music Gity Showcase

NASHVILLE Gary Morris’ con-
cert at the Tennessee Performing
Arts Center here Oct. 8 was partly a
nod to hometown folk, partly an in-
person pitch to talent buyers, and
partly the raw material for a video
audition tape. The show was a tri-
umph for its promoters, too, rack-
ing up ticket sales of 1,773 for the
2,400-seat hall.

The show was promoted by Mor-
ris’ manager, Steve Small, and Star-
struck Entertainment, Reba McEn-
tire’s company.

Because of a vocal range that
earned him major parts in the New
York stage productions of “La Bo-
héme” and “Les Misérables,” Mor-
ris has a considerable following
among Nashville’s fine arts pa-
trons. In 1987, he was set to per-
form in the Tennessee Repertory
Theater’s “Jesus Christ Superstar”
when the “Les Misérables” offer
came along. Consequently, Morris’
publicist says, the TPAC concert
was meant to get Morris back in
touch with his noncountry fan base
here.

In addition, the concert was
scheduled to coincide with the annu-
al Talent Buyers Entertainment
Marketplace sponsored by the

Country Music Assn. About 150
buyers were given free tickets to
the show and invited to the recep-
tion for Morris that followed.

To show the buyers his versatili-
ty, Morris performed the first hour
as a solo act and the second backed
by his four-piece band.

John Dotson, Morris’ agent at
William Morris, says that the show
led to six offers by the next day for
the 1990 season and firmed up three
more dates that Morris will play in
December to support his Universal
Records’ holiday album, “Every
Christmas.”

For the Christmas series, Dotson
adds, Morris will use only a key-
board player for accompaniment. In
each market, a church or children’s
choir will also be invited to work
with the singer.

The entire two-hour concert was
videotaped, Dotson says, and will be
used to pitch Morris for concert,
TV, and movie appearances.

Formerly with Warner Bros. Rec-
ords, Morris regaled the audience
with tales of his difficulties in find-
ing the right songs to cut and in get-
ting his records played on country
radio. EDWARD MORRIS

‘American Music’ Gets Cartoon Treatment

McDowell Makes Animated Vid

NASHVILLE Animated country
music videos are just about as rare
as animated country singers. But
there is one in circulation now—a
video, that is. Curb Records artist
Ronnie McDowell recently com-
pleted a do-it-yourself cartoon ver-
sion of the title cut from his cur-
rent album, ‘“American Music.”
There are no plans at present,
however, to release ‘““American
Music” as a single, a spokeswom-
an for McDowell says.

In the video, McDowell, in black-
and-white, fronts a band of car-
toon animals that are in color. To
get the effect, McDowell drew car-
toon sketches of the members of
his Hillbilly Cats band and had a

seamstress turn the sketches into
costumes.

Using members of his family to
wear the costumes and simulate
the band in action, McDowell com-
missioned an 11-hour photo shoot
that resulted in more than 2,500
still shots. Then he and a group of
art students handpainted each
still. The two-minute, 42-second
video was put together in final
form at Nashville’s Gospel Coun-
try Network.

‘““American Music”’ premiered
Oct. 2 on the “Nashville Now” talk
show. It made its Country Music
Television debut Oct. 20.

EDWARD MORRIS
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COUNTRY SINGLES A-Z puUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

58 ABOVE AND BEYOND (Tree, BMI) HL
2 ACE IN THE HOLE (Sweet Tater Tunes, ASCAP)
11 ALL THE FUN (Scarlet Moon, BMI) CLM
6 AN AMERICAN FAMILY (Famous, ASCAP/Bob Corbin,
ASCAP) CPP

99 AND SO IT GOES (Screen Gems-EMI, BM{/Scarlet
Moon, BMI/MCA, ASCAP/Don Schlitz, ASCAP)
HL/CLM/WBM

92 ARE YOU EVER GONNA LOVE ME (Cross Keys,
ASCAP/Terrace, ASCAP/Lawyer's Daughter, BMI)
HL/CPP

89 AT THIS MOMENT (WB, ASCAP/Vera-Cruz, ASCAP)

§ BAYOU BOYS (Morganactive, ASCAP/You & |,
ASCAP/WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP) CPP/WBM

4 A BETTER LOVE NEXT TIME (Johnny Christopher,
BMi/Chris Wood, BMI)

9 BLUE BLOODED WOMAN (Kayteekay, ASCAP/Tom
Collins, BMI/Murrah, BMI)

26 BREAKING NEW GROUNO (Kayteekay, ASCAP/Dixie
Caroline, ASCAP/Cholampy, SESAC/PolyGram
International, ASCAP/Amanda-Lin, ASCAP) HL

3 BURNIN' OLD MEMORIES (BMG, ASCAP/Wamer-

Tamerlane, BMI/Believus Or Not, ASCAP/Screen

Gems-EMI, BMI) HL/WBM

BUT, SHE LOVES ME (Wingtip, BMI/ATV, BMI)

THE COAST OF COLORADO (Acuff-Rose, BMI/Hidden

Lake, BMI) CPP

COUNTRY CLUB (Triumvirate, BMI)

CROSS MY BROXEN HEART (EMI April, ASCAP/ides

Of March, ASCAP/lrving, BMI/Eaglewood, BMI)

HL/CPP

CRY BABY (Tree, BMI/Cross Keys, ASCAP) HL

CRY CRY CRY (Slapich, BMI)

DADDY AND HOME (Peer International, BMI) CPP

DEEP WATER (Milene, ASCAP) CPP =

OIDN'T EXPECT IT TO GO DOWN THIS WAY (Wooden

Wonder, SESAC)

67 DONT WAIT ON ME (American Cowboy, BMI)

85 EYES NEVER LIE (Chappell, ASCAP/R.M.B.,
ASCAP/Unichappell, BMI)

51 FAMILY TREE (Screen Gems-EMI, BMI/Writer's Group,
BMI/Bethiehem, BMI)

48 FINDERS ARE KEEPERS (Bocephus, BMI) CPP

47 GIVE 'EM MY NUMBER (MCA, ASCAP) HL

65 GIVE ME HIS LAST CHANCE (Silverline, BMI/Long
Run, BMI) WBM

76 GONNA HAVE LOVE (Beechwood, BMi)

98 HARD BABY TO ROCK (PolyGram international,
ASCAP/Partnership, ASCAP/Songs Of PolyGram,
BMI/Partner, BMI/Sijon, BMI) HL

61 HARD TIMES FOR AN HONEST MAN (Texascity,
BMI/AH. Rollins, BMI/Seratted Edge, BMI)

82 HELLO TROUBLE (Tree, BMI) HL

1 HIGH COTTON (Shobi, BMI)

81 HONKY TONK HEART (Berger Bits, ASCAP/MCA,
ASCAP) HL

20 HOUSE ON OLD LONESOME ROAD (Colgems-EMI,
ASCAP/Maypop, BMI)

64 | CAN BE A HEARTBREAKER, T0O (Let Cord,
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SESAC/AMR, ASCAP)

| CAN'T HELP MYSELF (Stone Agate, BMI)

| GOT DREAMS (Steve Wariner, BMI/Screen Gems-
EMI, BMI/Irving, BMI) CPP/WBM

(I WISH | HAD A) HEART OF STONE (EMI April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)
HL

| WONDER DO YOU THINK OF ME (Acuff-Rose, BMI)
cPP

IF | EVER FALL {N LOVE AGAIN (Warner-Elektra-
Asylum, BMi/Gloria Sklerov, BMI/Dorff, BM})

iF | WERE THE MAN YOU WANTEO (Michaet

H. Goldsen, ASCAP/Lyle Lovett, ASCAP)

F TOMORROW NEVER COMES (Evanlee,
ASCAP/Major Bob, ASCAP)

IF YOUR HEART SHOULD EVER ROLL THIS WAY
AGAIN (MCA, ASCAP/Ten, ASCAP)

IN MY EYES (Silverline, BMI/Long Run, BMI)

T AIN'T NOTHIN' (Millhouse, BMI)

{T'S JUST A MATTER OF TIME (Trio, BMi/Ailey,
BMI/1za, BMI) HL

IT'S YOU AGAIN (Acuff-Rose, BMi/Milene, ASCAP)
cPP

I'VE BEEN LOVED BY THE BEST (PolyGram
international, ASCAP/Ranger Bob, ASCAP/Careers,
BMI) CPP/HL

THE JAWS OF MODERN ROMANCE (Gary Morris,
ASCAP)

THE JUKEBOX PLAYED ALONG (Next-O-Ken,
BMI/Ensign, BMI/BMG Songs, ASCAP) CPP/HL
KILLIN' TIME (Howlin'Hits, ASCAP)

LET IT BE YOU (Cross Keys, ASCAP/Siiverline, BMI)
HL/WBM

LET ME TELL YOU ABOUT LOVE (Brick Hithouse,
BMI/Irving, BMI/EM{ April, ASCAP/Welbeck,
ASCAP/Blue Quill, ASCAP) CPP/HL

LITTLE BITS AN PIECES (Tree, BMI)

LIVING PROOF (intersong-USA, ASCAP/Hide-A-Bone,
ASCAP) HL

THE LONELY SIDE OF LOVE (Songs Of PolyGram,
BMi/Biue Fire, BMI) HL

LONG WHITE CADILLAC (Twin Duck, BMI/Bug, BMI)
LONGNECK LONE STAR (Sylvia's Mother's, BMI)
LOVE HAS NO RIGHT (Labor Of Love,
BMI/Boondocks, ASCAP/JIsdFun, ASCAP)

MANY A LONG & LONESOME HIGHWAY (Cooiwell,
ASCAP/Willin' David, BMI/Blue Sky Rider, BMI)

MY ARMS STAY OPEN ALL NIGHT (Screen Gems-EMI,

BM1/Scarlet Moon, BMI/MCA, ASCAP/Don Schiitz,
ASCAP)

MY SWEET LOVE AINT AROUND (Acuff-Rose,
BMI/Hiram, BMI)

NEVER ALONE (Benefit, BMI/Chelcait, BMI/Atlantic,
BMI)

NEVER HAD (T SO GOOD (Getarealjob, ASCAP/Obie
Diner, BMI/Bug, BMI) HL

NOTHING | CAN DO ABOUT IT NOW (WB,
ASCAP/Refuge, ASCAP/Macy Place, ASCAP) WBM
OUT OF YOUR SHOES (Ha-Deb, ASCAP/Patti Ryan,
ASCAP/Mickey James, ASCAP)

THE PICKUP TRUCK SONG (Groper, BMI)

QUIT WHILE I'M BEHIND (Farm Hand,

J ]
18

88

100

7

ASCAP/Debarris, BMI/EMI April, ASCAP/Ides Of
March, ASCAP)

THE RACE IS ON (Tree, BMi/Glad, BMI) HL

SAY WHAT'S IN YOUR HEART (Don Schiitz,
ASCAP/Sheddhouse, ASCAP/PolyGram international,
ASCAP) CPP/HL

SHE'S GONE, GONE, GONE (Tree, BM() HL

SHE'S THERE (Lodge Hall, ASCAP)

SIMPLE MAN (Cabin Fever, BMi/Miss Hazel, BMI)
SOMETIMES LOVE'S NOT A PRETTY THING (PolyGram
international, ASCAP/Songs De Burge,
ASCAP/Chappell & Co., ASCAP/Serenity Manor,
ASCAP/WB, ASCAP/Rancho Bogardo, ASCAP) HL
SUNDAY IN THE SOUTH (Screen Gems-EMI, BM)
WBM

SWEET MEMORIES OF YOU (Chip'N'Dale, ASCAP)
TAKE ANOTHER RUN (Don Schiitz, ASCAP/Scarlet
Moon, BMI)

THAT JUST ABOUT DOES IT (Hidden Lake,
BM1/Hookem, ASCAP) CPP

THERE GOES MY HEART AGAIN (Zomba,
ASCAP/Willesden, BMi/Forest Hills, BMI)

THERE YOU ARE (Almo, ASCAP/Brio Blues,
ASCAP/Irving, BMI/Eaglewood, BMI) CPP

THIS NIGHT WON'T LAST FOREVER (Captain Crystal,
BMI)

TIL LOVE COMES AGAIN (AMR, ASCAP/New Haven,
BMb)

TILL | CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
BMI/Eden, BMI) HL

TOO MUCH MONTH AT THE END OF THE MONEY
(Little Big Town, BMi/American Made, BMI/Old Wolf,
BMI/Corey Rock, ASCAP/Wee B, ASCAP) WBM

TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
ASCAP)

THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU)
(Gary Burr, ASCAP/Zena, ASCAP) CPP/HL

WALK SOFTLY ON THIS HEART OF MINE (Bill
Monroe, BM})

WHEN | COULD COME HOME TO YOU (Steve Wariner,
BMI/Tom Collins, BM{/Murrah, BMI)

WHEN (T'S GONE (Jim Boy, ASCAP/Bug, BMI/Don
Schiitz, ASCAP)

WHILE THE FEELING'S GOOD (EM} Blackwood,
BMi/Hartland, BMI/ATV, BM}) HL

WHO'S LONELY NOW (Cross Keys, ASCAP) HL
WHO'S LOVIN' MY BABY (David ‘N’ Will, ASCAP)

A WOMAN IN LOVE (David "N’ Will, ASCAP/Front
Burner, ASCAP)

WRITING ON THE WALL (Bobby Fischer,
ASCAP/Young World, BMI)

YELLOW ROSES (Veivet Appie, BMI) CPP

YOU AINT DOWN HOME (Cross Keys, ASCAP/Tree,
BMI) HL

YOU CANT PLAY THE BLUES (Hall-Clement,
BMI/Yellow Jacket, BMI/Of, ASCAP)

YOU MUST NOT BE DRINKING ENOUGH (Danny
Kortchmar, ASCAP)

YOU PLANT YOUR FIELDS (Screen Gems-EMI,
BMI/Moon & Stars, BMi/Sheddhouse, ASCAP) HL
YOU'LL NEVER BE SORRY (Betlamy Bros., ASCAP/Don
Schiitz, ASCAP/Aimo, ASCAP) CPP

50

www.americanradiohistorv.com

BILLBOARD OCTOBER 28, 1989


www.americanradiohistory.com

UNTRY

COUNTRY

2 8. 8.8 8. 6.8 6.8 8

by Marie Ratliff

ANOTHER ACE FOR ALABAMA: With “High Cottor”” (RCA) pulling
top numbers this week, Alabama makes its 26th trip to the top of the
chart. Since “Tennessee River” topped the Hot Country Singles chart in
1980, all of the group’s regular single releases, with the exception of
“Tar Top” in 1987, have gone the distance.

Another Alabama hit, “Fallin’ Again,” was honored as the year’s
most-performed song by Broadcast Music Inec. at its awards banquet in
Nashville Oct. 10.

A ROYAL FOLLOWING FOR BILLY JOE: “Billy Joe Royal must
have a huge fan club in this region,” says PD Dave Block, KRMD
Shreveport, La. “We do a remote each week at a country bar and his
record [“Till I Can’t Take It Anymore” on Atlantic] gets a lot of re-
quests. It’s interesting that most of these come from women in the 45-
plus demographic. It's working really well for us; it fits right in with
what we're trying to do with the station.”

Royal’s following is strong in Lubbock, Texas, too, says KLLL MD
Jeff Scott. “It’s interesting how he has spanned the generation gap—we
get requests from all age groups. We've played about everything he’s
had. We haven’t been on this one very long but judging from the reac-
tion, it will be every bit as big as the others.” Royal’s record moves to
No. 28 this week.

Scott also feels strongly about the potential of Patty Loveless’ “The
Lonely Side Of Love” (MCA), which is currently charted at No. 21.
“She’s getting to the point where she can sing about anything and it
works for her. I think she’ll probably be the next Reba McEntire—she
will achieve that kind of popularity.”

7]

A GREAT SINGER OF SONGS” is how PD Lew Dobbins, WKKW
Clarksburg, Va., describes Shelby Lynne, whose “Little Fits And Pieces”
(Epic) moves to No. 69 in its second week on the chart. “Hopefully, this will
be the song that gets country radio awake,” says Dobbins. “I think she’s a
dynamite talent.

“Wild Rose’s record is making a strong showing here, too,” he says of
“Breaking New Ground” (Universal). “I just love this group—there’s
strong vocals and a very refreshing sound. I think we’ll be hearing a lot
more from them.”

MD Brian Ansley, WGUS Augusta, Ga., shows good phone action on it,
too. “I just found out that I went to school with the group's drummer and
we played drums together in the high school band. I didn’t know it was the
same person 'til I saw their poster.” Wild Rose is charted at No. 26.

GOSDIN GETS 'EM: “The hook is so powerful,” says PD James Holley,
KFRE Fresno, Calif, of Vern Gosdin’s “That Just About Does It” (Colum-
bia). “The hurt and emotion are strong enough to touch. It's very believ-
able.”

“It’s easily my most requested record,” says PD Rick Stevens, KRRV
Alexandria, La. Gosdin moves to No. 32 on the Hot Country Singles chart.

NEW ON THE CHARTS

Arista Records, the label that
nurtures such pop superstars as
Whitney Houston and Milli Van-
illi, has taken a new direction
with the signing of Alan Jackson,
its first country artist. ‘‘Blue
Blooded Woman,” the initial sin-
gle from his precedent-setting de-
but album, has entered the Hot
Country Singles chart.

A native of Newnan, Ga., Jack-
son, who once sold cars and built
homes for a living, often felt that
there was something missing in
his life. “One thing that probably
got me going,” he says, “was that
one of my best friends had start-
ed flying these little planes in
high school, and said he was go-
ing to be an airline pilot. Well,
that was about as far out of reach
as being a singer, but by the time

I was 23, he was doing it.” Al-
though Jackson went on for many
years working a variety of odd
jobs, his dreams of Nashville be-
gan to materialize. “It was all I'd
ever really wanted to do,” he re-
calls, “but I'd never really taken
the chance on it. So one day I told
my wife I was going to sell the
house and move us to Nashville.”

Before the couple left, Jack-
son’s wife, who the worked as an
airline stewardess, met Glen
Campbell at an airport and asked
him if he would help her husband.
A year later, Jackson was signed
with Campbell’s publishing com-
pany, which eventually led to the
label deal with Arista.

Jackson co-wrote nine of the
ten songs on the album, which is
set for an early 1990 release. The

project was produced by Keith
Stegall and Scott Hendricks.
JIM RICHLIANO

ALAN JACKSON

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS DDS ON
35 REPORTERS 60 REPORTERS 60 REPORTERS 155 REPORTERS

IT AIN'T NOTHIN'
KE{TH WHITLEY rca 7 14 12 33 117
MANY A LONG & LONESOME. ..
RODNEY CROWELL coiumsia 5 18 10 33 90
MY ARMS STAY OPEN ALL. ..
TANYA TUCKER capitoL 3 14 16 33 34
IF YOUR HEART SHOULD. ..
JO-EL SONNIER rca 1 11 20 32 34
WHEN | COULD COME HOME. . .
STEVE WARINER mca 2 11 14 27 53
SIMPLE MAN
CHARLIE DANIELS BAND epic 4 5 17 26 102
IN MY EYES
LIONEL CARTWRIGHT mca 3 6 14 23 68
DIDN'T EXPECTIT TO GO. ..
K.T. OSLIN rca 2 8 12 22 57
THERE YOU ARE
WILLIE NELSON cotumsia 6 7 7 20 91
THAT JUST ABOUT DOES IT
VERN GOSDIN coLumsia 5 6 8 i9 122

Radio Most Added is a weekly nationat compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panet of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stanped envelope to:
Billboard Chart Dept.. 1515 Broadway, New York, N.Y. 10036.

November 4th
November 5th
November 6th
November 7th
November 8th
November 9th
November 10th
November 12th
November 17th
December 1st
December 2nd

JERRY JEFF ON TOUR

Solano Beach CA
Hollywood CA
Fort Collins CO

RYKODISC USA
Licensing/Muarketing
Pickering Wharf, Bldg. C-3G
Salem MA 01970
508-714-7678
S08-741-4506 fax

New Lutkin TX

Phocnix AZ
Santa Ana CA

San Francisco CA

Reno NV

Lubbock TX
Lewisville TX
Houston TX

612-375-9162

JERRY JEFF WALKER
LIVE AT GRUENE HALL

The man with the big hat is back! LIVE AT
GRUENE HALL is Jerry Jeff's strongest
showing in many ycars, with 2 charting
singles, 2 videos on CMT and TNN, critical
raves everywhere from SPIN to
AUDIO, and continued strong sales
patterns across the country. Features
the singles “I Feel Like Hank Williams

“Selling extremely well — great
SOHgS, sporlaneous performarices.

— Kerry Dwyer, Peaches, West

“Jerry Jeff's best-selling relecise of
the decade — lots of conmercial

— Mike Tannen, Tower, Nashville

“The videos on CMT send fins

— Roy Berkbart, Harmony

RYKODISC USA
Sales/Distribution

200 North 3rd Ave.
Minneapolis MN 55401

612-375-0272 fax

Tonight” and “The Pick-Up
Truck Song.”

Lis
Live ¢y (li’ue’_-‘)

Hal

RCD 10123/TTCS

impressive recording!”

Palm Beach

potential!”

clamoring for nmore!”

House, Detroit

me HUEE
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Growing U.K. Interest Prompts Gall For Full-Time Country Station

BY NIGEL HUNTER

LONDON A substantial increase
in the amount of airtime devoted to
country music by U.K. radio sta-
tions has prompted a call for a spe-
cialist 24-hour-a-day country station
in London.

A recent survey conducted by the
Country Music Assn. reveals that
both BBC and independent local ra-
dio (ILR) stations have increased
their output in the genre, with ILR
now broadcasting 140 hours per
week, and the BBC, 78 hours. Last
year's totals were just above 100
hours and 56 hours, respectively.

When these are added to the only
network show—Wally Whyton’s
“Country Club” on BBC Radio 2—
there are now more than 220 hours
of country radio programming each
week, a 40% rise.

Much of the ILR increase is the
result of splitting station wave-
lengths, enabling a greater variety
of program content, while the BBC
is syndicating in several U.K. re-
gions with a five-strong team of
presenters covering 20 BBC local
stations,

Several ILR stations now feature
country shows on a daily basis, such
as Radio Broadland (two hours),

FOR WEEK ENDING OCTOBER 28, 1989

Billboard.

Downtown Radio (one hour), Radio
Orwell and Radio Saxon (two
hours), and WABC (three hours).
These stations also have weekend
country programs.

“The increase reflects the grow-
ing market share for country music
in the UK.,” says CMA European
director Martin Satterthwaite.
“With the exciting developments
now happening in radio, I'm sure
we'll see the first country music sta-
tion here within the next two years,
if not before.”

The Surrey-based County Sound
station shares that belief to the ex-
tent of applying for an FM frequen-

cy for a 24-hour-a-day country sta-
tion in association with country mu-
sic authority Tony Byworth and Bill
Bebb, a former senior BBC radio
producer and recent head of the
British Forces Broadcasting Ser-
vice.

Says County Sound special proj-
ects manager Terry Mann: “We
think the growing public interest in
country is not adequately reflected
by broadcasters. Last year’s Gallup
survey, commissioned by CMA, re-
vealed that country music was rated
as one of the most popular types of
music among listeners. What is real-
ly needed is a full-time station.”

Byworth supports that view, add-
ing that a full-time station must re-
flect all aspects of the genre with a
format crossing the spectrum from
easy listening/MOR material
through mainstream to new coun-
try, as well as representing the in-
terests of specialist and Irish listen-
ers.

The bid for a country station in
the Greater London area has obvi-
ously been encouraged by the suc-
cessful application made earlier this
year by London Jazz Radio (Bill-
board, Aug. 5).
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1 1 1 24 | CLINT BLACK @ rca 9668-1 (8.98) (CD) 6 weeks at No. 1 KILLIN' TIME 4 | 36 | 32 | 192 | ALABAMA A RCAAHL1-7170(8.98) (CD) GREATEST HITS
@ 6 14 5 REBA MCENTIRE mca 8034 (8.98) (CD) REBA LIVE 41 38 35 32 BAILLIE AND THE BOYS Rca 8454 (8.98) (CD) TURN THE TIDE
3 2 2 10 KEITH WHITLEY rca 9809 (8.98) (CD) | WONDER DO YOU THINK OF ME RE-ENTRY 2 NANCI GRIFFITH Mca 6319 (8.98) (CD) STORMS
@ u | — 2 RANDY TRAVIS wARNER BROS. 25988 (8.98) (CD) NO HOLDIN’ BACK 43 (41 | 34 | 13 HOLLY DUNN wARNER BROS. 25939 (8.98) (CD) THE BLUE ROSE OF TEXAS
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7 5 4 23 | REBA MCENTIRE @ mca 6294 (8.98) (CD) SWEET SIXTEEN NEW ) 1 ANNE MURRAY caPITOL 92072 (8.98) (CD) GREATEST HITS, VOL. Il
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17 18 17 55 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL 5% | 49 | 49 19 EDDY RAVEN UNIVERSAL 76003/MCA (8.98) (CD) TEMPORARY SANITY
18 15 15 78 RODNEY CROWELL coLUMBIA 44076/CBS (CD) DIAMONDS & DIRT 57 53 | 41 16 MICHAEL MARTIN MURPHEY wARNER BROS. 25894 (8.98) (CD) LAND OF ENCHANTMENT
22 25 | A4 GARTH BROOKS capiToL 90897 (8.98) (CD) GARTH BROOKS 8 | & 46 | 206 | GEORGE STRAIT A MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
2 [ 19 | 18 | 36 | ALABAMA @ rcas5s7-1(3.98) (CD) SOUTHERN STAR 59 | 57 | 52 | 283 | HANKWILLIAMS, JR. A% ©58) (D) GREATEST HITS, VOLUME |
21 | 17 | 11 | 65 | RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) OLD8X 10 60 | 5 | 38 | 62 | DWIGHTYOAKAM ® & 98 (0 BUENAS NOCHES FROM A LONELY ROOM
2 21 21 | 127 | RANDY TRAVIS A3 wARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 61 56 62 8 WAYNE NEWTON CuRrB 10607 (8.98) COMING HOME
23 24 20 | 62 THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 70 56 21 GARY MORRIS UNIVERSAL 76005/MCA (8.98) (CD) STONES
24 26 28 5 THE OAK RIDGE BOYS mca 42311 (8.98) (CD) AMERICAN DREAMS @ NEW) 1 PAUL OVERSTREET rca 9717-1 (8.98) (CD) SOWIN' LOVE
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26 23 19 34 BILLY JOE ROYAL ATLANTIC AMERICA 91064/ATLANTIC (8.98) (CD) TELLITLIKEITIS 65 69 73 25 THE CHARLIE DANIELS BAND €ePic 38795/CBS (CD) A DECADE OF HITS
27 (25 | 24 14 [ VERN GOSDIN coLUMBIA 45104/CBS (CD) ALONE 66 | 66 58 | 71 K.D. LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
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en-ter-tain-er (én'tor-tan'ar). —

1. talented 2. captivating 3. exciting

4. impressive 5. inspiring 6. fascinating
7. moving 8. enchanting 9. spellbinding
10. engaging 11. enjoyable 12. charming

13. satisfying 14. GEORGE STRAIT

/

/

Congratulatio
to George Strait
The 1989 CMA

.( y :

l

Entertainer Of The Year

And to the great Ace In The Hole Band

-MCA R=CORDS
The Best In Country Music
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Work Is At The Top Of Tower’s Gonvention Agenda

BY GEOFF MAYFIELD

SACRAMENTO, Calif. The Tow-
er Records/Tower Video web wait-
ed until it was 27 years old to hold
its first convention. Three short
years later, president and founder
Russ Solomon doesn’t know how
the company survived without its
work-oriented Tower Annual Con-
ference.

“I resisted this thing for the lon-
gest time, but I'm glad we do it
now. We really get a lot out of
these meetings,” Solomon said
more than once to visitors at TAC
I11. He also said, in mock disgust,
““The managers are making me
work, though, and I don’t like
that.”

Indeed, the Sept. 30-Oct. 4 con-
fab, held at the Radisson Hotel
Sacramento, was very much a
work session for Solomon, his se-
nior officers, and support staff
from the company’s West Sacra-
mento-based home office. During
the course of the four-and-a-half-
day meet, managers from the com-
pany’s music, video, book, and gal-
lery stores were broken into six
groups to attend as many as eight
sessions with Solomon and his
staff.

Despite Solomon’s protest, one
got the feeling that he relished his
exchanges with managers. During
his group meetings, the managers
set the agenda, opening a number

of sensitive and heartfelt issues
for discussion.

But Solomon did not confine
such back-and-forth to the group
meetings. Throughout the week,
he and his officers were on call for
suggestions or comments at any
given moment. ‘“‘Russ, if you can
get out our way, there’s a couple
of great locations I'd like you to
look at” was a typical remark, of-
fered by a store manager during
one of the agenda’s breaks.

Much discussion centered on
Solomon’s opening-day mandate
for improved customer service
(Billboard, Oct. 14), but there was
plenty of room to address his call
for improved merchandising. Oth-
er topics included Tower’s adver-
tising philosophies and strategies,
company policies, and the difficul-
ty of maintaining a full-catalog
stock in the face of the higher av-
erage unit cost that has been
brought on by the flowering of the
compact disk.

The chain’s desire for enhanced
merchandising techniques was ad-
dressed in meetings led by senior
VP of retail operations Stan Go-
man and Bob Delanoy, who within
the last year was promoted from
Southern California regional direc-
tor to VP of retail operations. De-
lanoy took managers through a
slide tour of several Tower stores,
showing both good and bad exam-
ples of various merchandising

methods.

Keys, said Delanoy and Goman,
are for managers to look at the
various departments of a store
with an objective eye, looking for
such elements as well-positioned

‘Ym glad we do it;
we get a lot out
of these meetings’

signage that identifies a particular
product display, prominent and
consistent display of artist/title
info or sale pricing, and adequate
stock in a presentation uninter-
rupted by empty gaps in endcaps
and feature racks. The last-men-
tioned detail, Delanoy stressed, is
intended to underline Tower’s rep-
utation for carrying deep stock.
To bring home the aspect of sign
positioning, Delanoy abolished the
practice of hanging mobile-type
banners over racks to identify the
fixtures’ contents. “The fishing
line’s going back on the reels,” he
said, suggesting instead that ban-
ners be placed directly on racks
and endcaps, right above the pre-
sentation of product. Delanoy add-
ed that sign copy should be as spe-
cific as possible, noting an overre-
liance by stores on the identifier
“new releases.” “Everywhere, you

‘‘Go ahead,

MAIL TO

Pfanstiehl.

.

make YOUR day . . .”’

the excitement over compact disc
and other music media, a lot of retailers
clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business,

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . , and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

| J Go ahead, make my day. Send me a
Ptanstiehl Needle Information Kit

I Store Name
3300 Washington St
Waukegan, IL 60085 | Your Name —
Tel 1 (800) 323-9446 I Address il
(M | Ciy State Zip

I Your Phone Number! )

\

6 .
You know, in all

see ‘new releases,’ ‘new releases.’
It doesn’t say anything.”

Goman and Delanoy also urged
managers to avoid clutter, which
not only lessens visual appeal, but
also makes it difficult for the cus-
tomer to browse, or even reach,
product, and to ease the shopping
experience by ensuring that the
consumer not have to bend over to
reach to lowest items housed on a
rack or stack. “If it’s too low, it's a
back breaker for anyone that’s old-
er,” Delanoy said.

Delanoy said that store artists
tend to spend a disproportionate
amount of their budgets, estimat-
ed at 2/; of the chain’s $1 million
kitty, on product-specific displays,
and only a small portion on point-
of-purchase tools. He called for
managers to get their artists to
work more closely with each
store’s various buyers on creating
effective genre or sale-priced prod-
uct presentations.

During the meeting that the
staff of VP of advertising Chris
Hopson held with managers, Hop-
son said Tower remains committed
to its wide menu of specialized pro-
motions, local ad support, and
funding for its in-store magazine,
Pulse. He noted, however, that
those commitments sometimes
mean that label dollars reserved
for big hit titles are often spent at
rival chains. Record store manag-

ers shared that gripe, noting in-
stances in recent years when key
Tower locations built conspicuous
displays in support of albums by
the likes of Michael Jackson, Ma-
donna, and Eurythmics, only to
find that competing webs in those
stores’ markets landed full-page
newspaper ads in support of those
same titles.

Another reason Tower has diffi-
culty drawing ad dollars for hits,
Hopson and managers said, is the
chain’s full-catalog strategy. Since
Tower carries lesser-known titles
that some of its competitors don’t
stock, it frequently draws ad dol-
lars for obscure titles that do not
guarantee traffic—so much so
that vendors often have only a
small portion of their allocated
Tower budgets left to support
frontline attractions within the
chain.

Interdepartmental communica-
tion was not confined to the break-
out discussions. This year’s TAC,
for the first time, saw 16 Tower di-
visions—among them Tower at-
tire; maintenance; construction;
loss prevention; and Trip, the
chain’s import product unit—stage
a two-hour trade show during
which managers could learn more
about each department’s funec-
tions.

CONVENTION
CAPSULES

BLACK-TIE AFFAIR? The third
Tower Annual Conference, held
Sept. 30-Oct. 4 in Sacramento,
Calif., almost had the look of a for-
mal affair as the opening-night
concert by Nanci Griffith began.
Wearing tuxes with tails were
Earl Martis, director of Tower
sales, and his grandson Jeremy
Martis. Earl’s wife, Frannie, assis-
tant to the president, was similarly
dressed to the nines, but the occa-
sion for the Martis party’s spiffy
looks was not the convention, but
rather the same-day wedding of
Mike Martis, Earl’s son by a prior
marriage. Tower president Russ
Solomon attended the ceremony.

THANK YOU: The folks at Tower
Records/Tower Video know how
to say thank you. After attendees
extended a standing ovation to the
staff of the Radisson Hotel Sacra-
mento during the conference’s
closing-night supper, TAC director
Julie Rubins, TAC coordinator
Sally Harman, and Frannie Martis
awarded each of the Radisson’s
330 staffers with $10 gift certifi-
cates. This is the first year that
Tower held TAC at the recently
opened facility . . . The conference-
oriented resort has been well re-
ceived. The 317-room Radisson Ho-
tel Sacramento has bookings
through 1992,

PLAY BALL: To show apprecia-
tion to Rubins and Harman for
their work in staging TAC III, VP
of advertising Chris Hopson pre-

sented each with a pair of tickets
to see the Oct. 7 National League
playoff game between the Chicago
Cubs and the San Francisco Giants
in San Francisco. To make the
night complete, Tower threw in a
limo ride and dinner for the ladies
and their guests. Rubins brought
her fiancé, with whom she had

TOWER RECORDS

seen some 20 regular-season Gi-
ants games, and Harman brought
her recently wed husband, Steve
Harman, manager of Tower’s Lin-
coln Center store in New York. To
the delight of Tower’s guests, the
Giants won the Candlestick Park
opener.

MOSCOW CALLING: Tower
Moscow, which began as a whim of
Solomon’s, may well become a re-
ality in 1990. The unit would be
smaller than most Tower stores,
and would be located within a ho-
tel. Economics dictate Tower Mos-
cow will be a foreign-currency
store, because the ruble is difficult
to convert outside the U.S.S.R. Se-
nior VP of retail operations Stan
Goman and special projects direc-
tor Mike Koontz visited Moscow
in August, and Solomon says they
brought back encouraging news.
As for problems that have delayed
the project, Solomon says, “You're
dealing with a bunch of people who
don’t understand capitalism at all
so they often don’t know what
you're talking about.”

I:UN & GAMES: Pranks and tom-

foolery are typical at any conven-
tion—in or outside the record biz—
but the stakes were higher than
usual here when San Diego-based
regional director David Estes ac-
cepted a dare to swim across the
Radisson’s 4-acre pond at 4 a.m.
while towing the resort’s sailboat.
His successful completion of the
task earned Estes a trip to London,
compliments of Craig Martin, rec-
ords manager at Tower’s Piccadil-
ly Circus store . . . During “Gimme
A Little Sign,” the encore for Don
Dixon (whose band included Marti
Jones), the band was joined on
stage by Enigma Entertainment
officers Ralph King, executive
VP/GM, and Jayne “Where's My
Neches” Simon, VP of sales. King
contributed backing vocals, but re-
fused a solo spot offered by Jones;
Simon joined the horn line to play
air horn . .. On the last day of the
confab, Tower’s management
team was treated to a pair of come-
dians, both well received: San
Francisco-based Carlos Alazraqui
and Los Angeles’ Mark McCol-
lum, the latter sponsored by TDK
and HBO Video. Earlier in the
week, McCollum took his zany
minstrel fare to the trade show of
WaxWorks/VideoWorks in Ow-
ensboro, Ky., and in August he
amused the troops of Music Plus
(Billboard, Sept. 2).

STANDING TALL: Without men-
tioning The Musicland Group by
name, Solomon reminded his man-
agement team that the only U.S.
music retailer that has higher in-
dustry billing than Tower and its
69 worldwide stores has more than

(Continued on page 60)
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ETAILING

After Acquisitions,
Super Club N.V.
Plans Strategy

BY ED CHRISTMAN

NEW YORK Super Club N.V,, the
Belgium-based company that
stunned the industry by agreeing to
gobble up four chains in the course
of six weeks, will take a couple of
months to digest the acquisitions
before it resumes its march to be-
come one of the two largest home
entertainment companies in North
America. '

Its pending acquisitions of the
167-unit Record Bar, based in Dur-
ham, N.C. (Billboard, Oct. 14), and
Turtle’s, the 114-unit web based in
Marietta, Ga. (Billboard, Oct. 21),
and its earlier acquisitions of the 22-
unit Video Towne and 21-unit Mo-
vietime/Alfalfa chains (Billboard,
Sept. 23) are part of an overall strat-
egy that began nearly two and a
half years ago, when the Aartse-
laar, Belguim-based company first
came to the U.S.

Super Club management eventu-
ally would like to see its U.S. opera-
tions generate at least 50% of over-
all company revenue.

For 1989, that figure will total an
estimated $250 million, says Darrell
Baldwin, president and CEO of Su-
per Club North American Corp., the
Dallas-based subsidiary of the Bel-
gian company. That estimate large-
ly excludes the recent U.S. acquisi-
tions because they are coming so
near the end of the year, which
means that very little credit from
the chains’ sales volume will appear
in Super Club’s financial state-
ments, says Baldwin. In 1990, Super
Club’s U.S. operations alone proba-
bly will equal the company’s total
1989 revenue, he adds.

According to trade reports, Super
Club earned a net income of $1.6
million on sales of $7.6 million in
1987, and had profits of about $7.6
million on sales of $63 million in
1988. Since Super Club’s inception,
the company’s sales, including ac-
quisitions, have grown at an aver-
age monthly rate of 12.5%, company
officials say.

The company was founded in 1983
to capitalize on an automated video
rental machine designed by founder
and chairman Maurits L. De Prins.

In Europe, the company now op-
erates more than 1,000 machines

(Continued on page 57)
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Sam Lempert

1 (800) 359-5038
544 Park Avenue
Brooklyn, NY 11205

THE DISTRIBUTORS SUPPLIER

DIVIDER CARDS |

CALL THE GASE LOGIC

DISTRIBUTOR NEAREST YOU:

A. 1. Rosenthal
Warminster, PA
800-523-2472

A.V. Comm

Freeport, NY
516-223-2570

Abbey Road Distributors
Santa Ana, CA
800-843-0955

Ahlander Hardware
Provo, UT
800-225-2502

Almor Playtime Co., Inc.
Amsterdam, NY
518-843-3801

American Merchandising
Holdbrook. NY
800-223-7482

Aquarius Distrib. of H.E.
East Harttord, CT
800-288-8030

Artec Distributor
Shelburne, VT
800-451-5160
Audio Musical
Los Angeles, CA
213-256-7597

Audio One
Stratford, CT
800-828-3461

Baker & Taylor

Morton Grove, L
312-470-2460

Baptist Electronic Supply
Jacksonville, IL
800-841-5519

Big State Distributing
Dalias, TX
800-736-7447

C.0., Inc.
Denver, CO
303-371-8165

C.D. Dne Stop
Bethel, CT
800-826-0079

Car Stereo Distributors
Buena Park, CA
800-950-0011

Centrai South
Nashville, TN
800-251-3052

City One-Stop

Los Angeles, CA
800-962-2009

Cowley Distributing Co.
Salt Lake City, UT
801-484-0317

D.A.S. Distributors, Inc.
Palmyra, PA
800-233-7009

Dart Records
Minneapolis, MN
800-735-3035
Dralar of California
Van Nuys, CA
818-873-2356

ESP Company, Inc.
Englewood. CO
800-426-9699
Eagle Distributors
Kenner, LA
800-333-5991

Encore Distributors, Inc.
Denver, CO
800-334-3394

Encore tnternationel
Columbia, MD
800-423-4164
Eurpac East

Virginia Beach, VA
800-543-1010
Eurpac West

San Diego, CA
619-566-7662
ExSell Marketing
Cary, NC
800-334-2484

F & R Electronic Distrib.
West Palm Beach. FL
407-863-7704
General Records
Seattle, WA
800-426-1621
Gordon Electronics
San Carlos, CA
415-593-4440

Hillcrest Sales
White Plains, MD
301-932-5220

House Distributors
Olathe, KS
800-825-3324

Interstate Record Distrib.
Hagerstown, MD
800-638-3365

Jerry Bassin, Inc.
Miami, FL
800-780-6874

K.$.G. Distributors
Layton, UT
800-225-1243

Kack Klick
Rochester. NY
716-544-3500

Major Distributors
Kent. WA
800-458-9989

Manar Sales Co. of OR
Portiand, OR
503-286-5754
Marketing Plus
Portiand, OR
800-888-0557
Microphone Music
Honolulu, H1
808-946-1488

Music City Record Distrib.
Nashville, TN
800-251-3232

Nartheast One Stop, Inc.
Alpany, NY
800-359-6626

Nova Distributing
Norcross, GA
800-476-6682

Oilympic Distributing
Mayfield Village, OH
800-321-3592

One Stop Record House
Atlanta, GA
800-669-9669

Producers Tape Service
Troy, Mi
800-969-6909

Prafessional Media
Service Corp.
Gardena, CA
800-223-7672

RTI

Omaha, NE
800-383-3257
Radio Dactors
Mitwaukee, WI
800-558-9066
Richman Brothers
Pensaucken, NJ
800-233-3679

Schuster Distributing, Inc.
Shreveport, LA
800-673-5775

Schwartz Brathers, Inc.
Lanham, MD
800-638-0243

Sound Tape Distributors
Staten Island, NY
718-816-2460

South Texas Wholesale
Records & Tapes
Houston, TX
512-732-8993

Stereo Advantage
Wiillimasville, NY
800-835-7290

Terra Distributors
Boise, 1D
208-377-3674

V & V Associates
Edgewood, NY
800-359-1300

Valtey Record Distrib.
Woodiand. CA
800-845-8444

Viking Entertainment, Inc.
Burbank, CA
800-729-6080

Vinyl Vendors
Kalamazoo. MI
800-446-0006

Waitien & Son, Inc.
Waipahu, H!
808-671-1771
Western Record Sales
Richmond, CA
415-235-8840
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SUPER CLUB N.V.

(Continued from page 55)

(Billboard, Sept. 30). A subsidiary,
Automatic Video Inc., based in Lan-
ham, Md., is attempting to duplicate
the success Super Club has enjoyed
in Europe.

Automatic Video operates about
25 machines in the Washington,
D.C., area.

Baldwin says that with machines
and outlets, the company has nearly
2,000 locations in the U.S. and Eu-
rope—*‘‘a very significant number
when doing deals with suppliers.”
Suppliers can now access both the
U.S. and Europe through one re-
source, Super Club, he adds.

With the latest round of acquisi-
tions, Super Club now has positions
from Ohio down through the mid-
South into the Southeast, Baldwin
observes. The four chains will con-
centrate their expansion activities
in those markets, for the time being.
“I am a fair believer in doing a good
job in the markets you are in before
going elsewhere,” he says. Ulti-
mately, Super Club wants to have a
national presence.

There is some market duplication
between Turtle’s and Record Bar’s
freestanding stores, but that is not
a problem, and in such markets both
stores will remain open, says Bal-
dwin. Turtle’s and Record Bar’s
freestanding units will not enter the
same markets, he says.

Don’t expect to see the four
chains operating under one name at
any time in the near future, accord-
ing to Baldwin. “We are buying the
[chains’] identification and custom-
er loyalty,” he says. “Maybe one
day the chains will have a Super
Club tagline” in conjunction with
their existing names.

Although the four chains will re-
tain their names and autonomy, Su-
per Club management does expect
to benefit by synergies between the
operations. Record Bar and Turtle’s
will share their expertise in audio
with MovieTime/Alfalfa and Video
Towne, while those two chains will
reciprocate with their knowledge of
the video market, Baldwin says.

For example, the audio chains
have limited expertise in doing vid-
eo promotions and can benefit by
the experiences of the video chains,
he explains. The company likes to
combine audio and video with relat-
ed merchandise in one location.

In addition to acquiring the four
chains, Super Club has been busy
trying to start its own combo retail
chain. Baldwin says he expects to
have two stores open in the Dallas
market by the end of the year.

400 GD Books in 2 sq. fi.-
CD's kept in jewel boxes
behind the counter.

DISPLAY SYSTEMS
"CHICAGO ONE STOP, INC.

401 West Superior « Chicago, IL B0B1D
Phone: 312-BZ2/0B22 « Tolliree: BO0- B22/2410

No theft. Retailers experience an annual loss of

12% to 14% of their inventory. Even ,

with an electronic security system, retai-

lers still experience a 6% to 8% loss.

With the Lift System you will experien-

ce NO THEFT. The CD is not in the jewel box... 1t

is in our specially designed storage cabinet at your

cash counter. This gives you and only you, control

Display Systems

over your inventory. Lift Retail

for CD’s,

Cassettes, CDV and Video. Leasing available.

LIFT.

Systems with a future.

LIFT
Discplay
Inc.

115 River
Road
Edge-
water
NJ 07020
Tel.:201/
945 8700
945 8701
945 8863
945 8412
Fax:201/
945 9548
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SURF'S UP,

IT'S TIME TO0 FLY

»

Retail Chain Sports Metal,
Vinyl Units Within Stores

BY MOIRA McCORMICK

CHICAGO Milwaukee-based web
Mainstream Records has bowed two
different stores-within-stores cater-
ing to metal maniacs and stalwart
black-vinyl buyers, respectively.
The Metal Shop opened in the 10-
unit chain’s store on South 76th
Street and Final Vinyl opened in the
northernmost of Mainstream’s two
megastores.

According to Jim Petersen, presi-
dent of Mainstream and its one-
stop, Total Music, both Metal Shop
and Final Vinyl are logical exten-
sions of the niche-marketing con-
cepts already practiced by Main-
stream. “Both of our megastores
have separate, enclosed classical
sections,” he says. In both cases,
Mainstream can thoroughly service
metal and vinyl customers in a
breadth and depth that would be im-
possible on a chainwide basis.

The South 76th Street store has
been in the Milwaukee market for
15 years and has always been “defi-
nitely a heavy metal store,” accord-
ing to Petersen. “Our chain arose
out of, and specialized in, hard rock.
Over the years, as we’ve been work-
ing to upscale the stores and attract
an older customer—giving them a
cleaner look and expanding the pic-
ture to include classical, jazz, etc.—
this was the last store we chose to
remodel.”

The store, in fact, moved from its
longtime 2,000-square-foot location
to a 5,000-square-foot space two
blocks north, in a shopping center
alongside a 22,000-square-foot
Blockbuster Video and a Radio
Shack.

““As we took the stores to the
broader demo, we didn’t want to
lose sight of what made Main-

stream—our hard rock core,” says
Petersen. Thus was born the Metal
Shop, which is walled off with glass
in the rear 2,300 square feet of the
new location.

“It’s definitely a different atmo-
sphere,” Petersen says. The color
scheme is ‘‘shades of gray and
black, the counter is galvanized
steel, and chain link fences are
mounted all around. It’s an industri-
al, hi-tech look.”

The stock is mainly CD and cas-
sette with some vinyl. The concept
is to carry “‘anything and every-
thing,” Petersen says. “We're rely-
ing heavily on independents, like
Important, Caroline, Enigma, Rest-
less, and Relativity. The people who
work in the store eat, sleep, and
drink metal.”

The Metal Shop will mimic the
Hard Rock Cafe in featuring music
artifacts all around the store. For
example, “We're supposed to get a
halter from Lita Ford, and a plati-
num record from Poison,” Petersen
says.

Petersen says the Metal Shop will
function as “‘a metal marketing tool
... We feel fringe and breaking
groups will be an important aspect
of the store. We've got a great se-
ries of in-stores lined up, and we're
getting extremely good support
from the labels.” Dangerous Toys,
Extreme, Tora Tora, and Blue Mur-
der were all booked to make appear-
ances in the store during Septem-
ber; Great White and “possibly”’
Tesla are on tap for October.

Radio co-promotions will also fig-
ure prominently in the operation of
the Metal Shop, according to Peter-
sen. Album rocker WQFM, which
carries the syndicated program
‘““Metal Shop,”’ has changed

(Continued on page 68)

1-800-826-0079
NY 212-517-3737 CT 203-798-6590
LA 213-388-0834 FAX 203-798-8852

BILLBOARD OCTOBER 28, 1989



www.americanradiohistory.com

|

ETAILING

Selection, Service
Are The Links In
Chicago GD Chain

BY MOIRA McCORMICK

CHICAGO What began as a mom-
and-pop CD-only store has blos-
somed into a Chicago-area chain—
largely because its owners pre-
ferred not to deal with middlemen.

Jim and Laura Terra opened The
Compact Disc Store in suburban
Vernon Hills two years ago, and af-
ter five months moved to a larger
2,600-square-foot location. ‘“We
couldn’t buy direct from the labels,”
says Jim Terra, ‘“‘because we
weren’t big enough. So we decided
to open four more stores.”

The second store, with 2,800
square feet, debuted this past June
in Chicago proper, in the Riverpoint
Shopping Center. The third, a 2,500-
square-footer, opened in August at
the Commons Shopping Center in
northwest suburban Crystal Lake.

A fourth and fifth, both 2,800
square feet, will bow in spring 1990,
one in west suburban Naperville
and the other in northwest subur-
ban Arlington Heights.

The Compact Disc Store story be-
gan several years ago, says Terra.
“I bought a CD player when they
first came out,” he says. “The only
place you could buy software, at
that time, was at Laury’s Records
[later bought out by Rose Rec-
ords).” Although he was still in the
energy management business at the
time, he continued to buy more play-
ers, and then began to investigate
the CD-only retail business.

“I saw other CD-only operations,
and I thought I could do it better,”
he says. “One deficiency was selec-
tion; most places had 3,000-4,000 ti-
tles, while our stores carry 10,000-
13,000. And a major drawback was
the lack of a listening facility. Many
times I'd buy a CD, get it home, and
find I didn't like it.”

For the flagship Vernon Hills
store, the Terras installed a single
CD player on the front counter, for
listening purposes. ‘“We ended up
getting a line of people who wanted
to [listen],” he says.

When the store moved to its larg-
er location, the owners installed
four listening booths with full-size
Yamaha players and Sony digital
headphones.

“Even with four booths, we still
get waiting-lines,” he says. The
store also features a separate listen-
ing room where classical and jazz
selections are played. “It helps sell
CDs,” Terra says. “People come out
and buy stacks of 10 and 20.”

The Chicago location, which Ter-
ra says was doing almost as well as
Vernon Hills in its first weeks, of-
fers 12,000-13,000 titles and has six
listening booths. It also offers two
listening rooms, one for classical/
easy listening, and one for jazz/
new age. Store employees program
music for the listening room, while
customers choose listening-booth
selections.

Terra describes The Compact
Disc Store’s look as ‘‘hi-tech but
clean—no posters.” Walls are gray
tones; custom counters match dark-
chocolate-and-silver Lift Discplay

(Continued on page 68)

INTRODUCING
THE CD

New That's CD Cassettes. The first cassettes specially
formulated to record CDs.

“For the first time, recording enthusiasts can truly enjoy the excitement of CD sound on cassefte”
-Audio Video International

Tapes made to record records just dont cut it anymore. Now hear That's CD Cassettes. The first
casseftes made for the digital age. It's the latest technological triumph from Taiyo Yuden Co., Lid.,
creator of the Best Blank Tape of the Year (Britcin's What Hi-Fi?) and the world’s first recordable,
professional compact disc.

Test our metals and you'll find the clear, dynamic, distortion-free performance of CD-MH, the first metal
tape for the high bias position, and metal position CD-IV. Their revolutionary resin shell makes bad
vibrations a thing of the past. And there's an ultra-fine, densely packed particie formulation that

takes every deck beyond its specs--right into the red for the hottest recordings ever.

On the beach..on the road..on the move. Now you can take it with you wherever you go. And all in
CD-perfect 74-, 90- and 100-minute lengths. That's CD Casseftes. The cassettes that set the standard for recording CDs.

Thats

AUDICO CASSETTES

1983 Marcus Avenue, Suite 201, Lake Success, New York 11042 - Tel. 516-326-1122/FAX 516-326-1825
That's America inc.. Subsidiary of Talyo Yuden Ca. Ltd.. Tokyo. Japan

ALABAMA: Kyle Ford Sales (205) 739-3823 « ARIZOMA: Network Marketing (213) 836-6650 * ARKANSAS: T. Marketing (817) 731-4802 ¢ No. CALIFORNIA: Cal West-North (415) 785-7280 » $o. CALIFORNIA: Network Marksting (243) 836-6650
COLORADO: H. P Marketing (303) 794-8367 « FLORIDA: First Florida Group (305) 563-1750 » @EORGIA: Kyle Ford Sales (404) 974-4"37 « NAWAIL: Now Marketing (808) 841-8086 « ILLINOIS: Pro Marketing. Inc. (312) 810-1866
INDIANA: McFadden Sales (317) 845-3407 « KANSAS: Midwestorn Sales and Marketing (943) 829-6037 * LOUISIANA: T. Marketing (318) 686-274% « MARYLAND: Sound Marketing Concepts [215) 626-3400
MASSACHUSETTS: The House of Representatives (508) 443-4818 « MINNESOTA: Twin City Marketing (612) 339-1381 « MISSISSIPPI: Kyle Ford Saies (205) 739-3823 » MISSOURE: Midwestern Sales and Marketing (344) 993-0050
NEBRASKA: Midwestern Scles and Marketing (402) 558-3403 » No. NEVADA: Cai West-North (415} 785-7280 « $o. NEVADA: Network Marketing (213) 836-6650 ¢+ Metro NEW YORK/NEW JERSEY: A & M Marketing (516) 924-3384
Upstate NEW YORK: Steve Rowson Associates (345) 682-4190 « NORTH CAROLINA: Kyle Ford Sales (404) 974-4137 ¢« ONIO: McFadden Sales (214) 761:3177 « OKLANOMA: T. Markeling (817) 731-4802 « OREGON: P B S. Marketing (503) 635-7242
East PENNSYLVANIA: Sound Marketing Concepts {215) 626-3400 * West PENNSYLVANIA: McFadden Sates (216) 585-8846 « SOUTH CAROLINA: Kyle Ford Sales (404) 971-4137 « TENNESSEE: Kyle Ford Sales (205) 739-3823
TEXAS: T. Marketing (512) 250-0808 « UTAN: H P Marketing (303) 794-8367 « WASHINGTON: P. B S, Marketing (206) 784-8224
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TAILING

RETAIL TRACK

(Continued from page 56)

ers, Prism Records was hit by Hur-
ricane Hugo (Billboard, Oct. 7). The
episode was a valuable lesson for
Fred Arnold, who has owned his
North Charleston store for 19
years. It seems Arnold had no insur-
ance covering his inventory, and es-
timates the storm damaged some
$10,000 of inventory when it ripped
the roof off the warehouse, located
behind his store’s selling floor. Af-
ter the storm, electricity was off for
two weeks; Arnold says the subse-
quent lack of air conditioning inflict-
ed further damage.

“I’ve been in business for over 18
years and we never had insurance
for our inventory,” Arnold says.
“We hardly ever have hurricanes
here. I think the last one was in
1958.”

Arnold has applied for federal as-
sistance. In the meantime, he has
been aided by a couple of wholesal-
ers, including Dutch East India
Trading, that loaned some inven-
tory to him. “If I can get this loan
form the government, I'll get insur-
ance first thing,” says a wiser Ar-
nold.

GLIMPSES: Teamsters Local 598
is attempting to unionize employees
of Show Industries, the Los Ange-
les parent of the Music Plus chain
and City-1-Stop and a property of
Roy Disney’s Shamrock Holdings.
A letter to the work force from
president Lou Fogelman and chief
financial officer Dan Felsenthal
urged that “eligible employees have
the chance to vote in freedom and
secrecy for or against having the
teamsters represent them” ... Sac-
ramento, Calif.-area one-stop Val-
ley Record Distributors, under the
helm of CEO Barney Cohen, has

swelled from 43,000 to 67,000
square feet. The expansion, com-
pleted in early September, provides
more room for Valley’s sales and
marketing department . . . Washing-
ton, D.C.-area web Kemp Mill Re-
cords is holding its first-ever con-
vention this year.

TRIBUTE: Last month, the record
biz lost another longtime friend,
Louis Verzola. The industry vet
most recently had been senior VP/
GM at Dunhill Compact Classics;
prior to that he held down key posts
at erstwhile logos Decca and ABC/
Dunhill. At Verzola’s funeral, Ken-
ny Hamlin, VP of sales for Elektra,
delivered a touching eulogy to the
man whom Hamlin referred to as
his mentor. Hamlin’s words painted

the portrait of a man with a sense of
humor who loved his family, as well
as music (especially the blues), and
the business of selling music. He’ll
be missed by Hamlin and others
who had the chance to work with
him.

PERSONAL ASIDE to Stan Go-
man: For reasons a little too convo-
luted to explain here, [ am donating
$100 in the name of Tower Records
to be split between two of my favor-
ite charities—Big Brothers/Big Sis-
ters and the T.J. Martell Foundation
for Leukemia, Cancer, and AIDS
Research.

TIES THAT BIND: The National
Assn. of Recording Merchandisers
has sent out order forms for mer-

chanding materials that tie in with
the 32nd annual Grammy awards
and the 17th annual American Mu-
sic awards. Deadline for NARM or-
ders in both campaigns is Nov. 20.
The AMA show will be telecast Jan.
22, 1990, while the Grammys air
Feb. 21. Both awards shows have
proved to be a strong catalyst for
music sales during the past several
years. The display materials are
free to NARM members.

REAL LIFE: During a recent trip
to The Record Shop’s City Center
location in Minneapolis, Retail
Track was mistakenly given a Mexi-
can dollar, rather than a quarter. I
did not realize the mistake until a
couple of hours later, and when I re-
turned to the store, I could not find

the clerk who had waited on me. But
when I explained the error (“I'm not
sure which one of us is getting
ripped off,” I said, showing my ig-
norance of exchange rates) to the
cashier, he made a cheerful ex-
change. I know we're only talking
about a matter of 25 cents here, but
since | can think of a lot of clerks
who would have argued the situa-
tion, I thought the store showed
first-class customer service and I
appreciated that.

By the way, I have a sneaking
suspicion that the cashier was the
store’s manager, because after I ex-
ited I overheard him tell the sales
team in a firm-but-friendly delivery,
“Let’s make sure we're getting
American currency here.”

TOWER RECORDS

(Continued from page 54)

700 stores. Throughout the week,
visiting vendors offered proof of
the chain’s standing. PolyGram
announced that Tower is its No. 1
classical customer, while Maxell
proclaimed the chain its biggest
U.S. customer. Meanwhile, CEMA
reported its 1989 billing with Tow-
er is up 40% over last year.

OFF THE CUFF: After Tower’s
senior brass were introduced to
the crowd, a delegation that in-
cludes 10 VPs, Solomon drew a
laugh when he observed, ““I had no
idea we had that many vice presi-
dents. I'm not sure what that
means” ... At a breakfast spon-
sored by Important/Relativity,
national sales manager Marc Of-
fenbach couldn’t resist a pun

when he said, “We wanted to host
a breakfast because it's the most
important meal of the day.” Re-
sponded one of the managers,
“And the cheapest.”

ASSORTED FACTS: Next year’s
TAC will mark the chain’s 30th an-
niversary, for which Solomon
promised the company ‘“‘one hell of
a big party” ... When Tower’s
12,000-square-foot Atlanta store
opens in the next few weeks, it will
house the first Eastern U.S. loca-
tion of Tower Books. Tower has a
dozen bookstores so far, all out
West, but Selomon reported here
that he’s ready to open one in Man-
hattan, adjacent to the Greenwich
Village hub that already houses a
music store, a classical annex, and

a video location . .. Also here was
Tower’s gallery division, headed
by Shirley Dubnick, Sclomon’s
sister. There are three gallery lo-
cations; two are retail outlets and
the third handles corporate busi-
ness.

THE TOWER TRADE SHOW, in-
tended to give exposure to the
chain’s various departments that
did not have a chance to address
managers during the discussion
groups, was the brainchild of Dick
Harris, director of Tower attire.
Unlike exhibitions at other chains’
conventions, where outside ven-
dors participate, Tower’s was de-
voted entirely to its own internal
departments. The lunchtime event
was a big hit among staff and man-

agers, and will likely be enlarged
next year.

STOP, THIEF: Tower has in-
creased its commitment to control-
ling shrinkage. Early this year,
Chip Leonard, formerly of
Wherehouse Entertainment and
his own consulting firm, was hired
as Tower’s director of loss preven-
tion. Chainwide, Leonard has 170
loss-prevention specialists, who re-
port to him, rather than to the
store managers; some of the larg-
er stores will have as many as 30
of the specialists on board. Leon-
ard held a breakout session with
Tower’s managers and also had a
booth at the Tower trade show.
GEOFF MAYFIELD

WIN A WEEKEND FOR TWO IN NEW YORK OR LOS ANGELES!

To celebrate three major tours, NIMBUS
RECORDS is looking across the country
for their most imaginative and dedicated
retailers. Stage Nimbus Days in your
store, create a special event, and make
your customers aware of the Nimbus
story and Nimbus sound. Let's put your

store on the map.

Large or small, any store can win. Any- &
one can enter — even if a Nimbus artist '
isn’t visiting your town this year.

Judging will be on the basis of origi-
nality, exceptional effort, and enthusiasm.
There are cash prizes for runners up and
a special gift for everyone who enters.

Good luck to all!

For further information and a
Nimbus Merchandising Kit,

write to:
A & M Records, Inc.

1416 N. LaBrea Ave., Hollywood, CA 90028
ATTN: Sales/NIMBUS CONTEST

or phone:

1-800-451-8725
{in NYC 262-5400)

Entries close on January 31, 1990

RAUL GIMENEZ

September 29
October 3,7.12,15
Toronto, Canada

Nimbus Records

Hear the performance.

COMPANY

PACO PENA & HIS
FLAMENCO DANCE

November 14

New York City

Oct. 31 & Nov. 1

October 24 e e e
New York City November 16 Nov. 7 Los Angeles
December 7.10,13,16 Seattle Nov.9 Tucson, AZ
Dallas November 18 Nov. 10 Flagstaff, AZ
St. Louis Nov. 15 Dallas
November 19 Nov. 16 Texarkana, TX

HANOVER BAND

Stanford, CA
Nov. 4 Torrance, CA

Nov. 18 Orange, TX
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Berlin Independence Days
Fosters Int’l Alliances

BY BRUCE HARING

THE SECOND Berlin Indepen-
dence Days will be held Oct. 29-31 in
Germany, offering the international
music community a chance to make
contacts that will prove crucial when

|
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the 1992 European Economic Com-
munity moves off the drawing board.

Last year, several U.S. labels took
advantage of the convention, which is
the usual trade show mix of exhibits,
panels, band showcases, and general
all-around schmoozing. Eighteen
countries were represented by 450
companies at the first festival.

Neil Cooper, president of ROIR, is
a big supporter of the event. “I met a
lot of distributors and labels from
Europe last year,” he says. “I man-
aged to get distribution in France,
Spain, and Benelux while I was there.
Plus, I licensed a reggae tape by the
Mad Professor, and I made the initial
arrangements for putting out the
Killer Bees’ ‘Live In Berlin,” which
was recorded there during the con-

It’s Our Service
That Makes The Difference!

VENDOLS

Music serchandisers

We sell it ALL!
AC/DC to Zappa.. .. Bach te Zamfir
Compact Discs to Cassette Singles!

90% fill on 90% of your orders!
Box-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice * Personal Service
Competitive Pricing!

Guaranteed initial orders for
all new customers!

7870 SPRINKLE b L MI. 49002
ALL OTHER CALL COLLECT: (616) 323-0131
INMICH: 1-800-632-0870
MIDWEST: 1-800-446-0006
FAX: (616) 3239517

vention. I also made good contacts
with a big European chain, World of
Music. I made arrangements for
ROIR cassettes to be there.”

More information on the conven-
tion is available from Michael
Knuth, 718-956-4530; Pan Am is of-
fering a special fare to the conven-
tion, with information available at
800-635-8470; refer to convention code
number CVN29063.

HUBBING THE BELLY: Alligator
Records wants Grass Route to clari-
fy a recent item concerning Mindy
Giles. She did not, as we implied,
leave Alligator and proceed directly
to her new position as director of
marketing at Rounder/Blacktop
Records. Rather, Giles left Alligator
in '87 to form a management compa-
ny before attaining her current job.

That said, we’d like to turn the
great green beast over and rub its
belly concerning some hot new re-
leases: Katie Webster’s “Two-Fisted
Mama,” the Swamp-Boogie Queen’s
second for the label; and Tinsley El-
lis’ “Fanning The Flames,” also the
second on the 'abel for the acclaimed
guitarist. Alligator has also signed a
deal to put out a new Gatemouth
Brown album early next month. Up-
coming releases: Koko Taylor, the
Paladins in January; Lonnie Brooks
in February/March.

SPECIAL EVENTS: Congratula-
tions to Cathy Jacobsen, VP of inde-
pendent distribution at Island, and
Pat Monaco, president of Landmark
Distribution, who were recently wed
... Best of luck Tom Silverman,
chairman of Tommy Boy Records,
and Robin Halpin, a producer at
Sanctuary Recording Studios in
New York, who expect their first
child any minute.

SEEDS AND SPROUTS: Sky Rec-
ords and its offshoot, Sky Promo-
tions, have moved to new offices.
Reach them at Suite 220, 6400 Atlan-
tic Blvd., Norcross, Ga. 30071; or call
800-442-3142 . .. ROM Records is
back with volume 7 of its “All-Ears
Review” ccllection. This time, ROM
spotlights 16 folkies on “Still Amaz-
ing After All These Years,” featur-
ing cuts from Townes Van Zandt,
Sylvia Tyson, Tom Paxton, Holly
Near, and Eric Andersen. Most of
the material was written within the
past two years, ROM says. More info
at 213-471-5000 . .. Bruce Reiner has
returned to Profile Records as na-
tional pop promotion coordinator. He
left the label in 1988 to join Atlantic.

DISTRIBUTOTRS

COMPACT DISCS, RECORDS
« TAPES, ACCESSORIES

S e 9“\’:«5""\6 HUGE INVENTORY, DYNAMITE PRICES
: \\i\m RO W PERSONALIZED SERVICE, WEEKLY SALES
s (305) 621-0070 ASK FOR BRUCE

IN FL. (800) 329-7664 - NATIONAL (800) 780-6874
15960 N. W. 15TH AVE. - MIAMI, FLORIDA 33169

FAX # (305) 621-0465

Intmc;itcz'ng
Deutsche Grammophon

VHS Music Video

POLYGRAM MUSIC VIDEO

<< >
CD VIDEO

CARLOS .
KLEIBER ‘e G

072 246-3 G

New YEAR'S (JONCERT
IV VIENNA

Video Exclusively on Deutsche Grammophon

The most spectacular event on Europe’s concert calendar
' is now available on CDV and Deutsche Grammophon’s
first VHS Music Videocassette. Carlos Kleiber leads the
Vienna Philharmonic in Strauss family waltzes and
polkas, recorded live this year in the Musikverein,
Vienna's splendid cultural showcase.

| Ships this week.
To place an order call your PolyGram
representative or 1-800-428-4434.

A Production of ORF and UNITEL.

© 1989 DG/ PolyGram Records
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“Music’s
Main Event

Issue Date: December 23
Ad Closing: November 28

The 80s: A Music by Music Guide is Billboard’s

giant retrospective of the greatest hits and hitmakers

of the decade. All the top charts, artists, and events that
shaped the sound of music are recalled in a unique
tribute to where we’ve been...and where we’re

going. If you’ve got a story from the 80s,

this is the place to tell the industry that you were —
and will be — a major player in music.

We’ll give your ad more muscle, too, by
distributing 40,000 extra copies of this
double issue to the trade and newsstands
(total audience: almost 250,000 readers!)

X New York Norm Berkowitz, Ken Karp 212-536-5004

P 4 i Los Angeles Christine Matuchek, Arty Simon,
, S ﬁ . — 3 Anne Rehman 213-859-5316
o §apuUe arcl & . Nashville Lynda Emon, Carole Edwards 615-321-4240
Y £ . k& UK Tony Evans 44-1-439-9411
_ ' : Europe Mike Hennesscy 49-74-64-2177

Jig Belou ' Australia Mike Lewis 61-2-699-6995
National Advertising D irector/Music - 18 Italy Lidia Bonguardo 0362-58-44-24

212-536-5026 it 3 Japan Bill Hersey, Aki Kaneko 03-498-4641
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Not these guys —
the special year-end collector’s issues of
BILLBOARD

We’re celebrating a decade of successes in
music and video with two knockout edi-
tions that will be read, referred to. and
quoted for years to come.

By everyone who’s anyone in the busines

“The First . -
Ten Rounds of Video”

Issue Date: January 6
Ad Closing: December 12

Only Billboard was there rom the start,
so only Billboard can chronical The Video Decade!

Readers will get a ringside view of the charts,
people, trends, and events that have made
video one of the greatest success steries in history.

You’ ve been part of the victory, anc now you can
toast your achievements and raise a glass to futurz

wins in this competitive arena.

Your initial 200,000 ad impressions will be multiplied
over and over in this “must save” video classic!

Personalized editions to 1200 key
telemarketing sales represzrtatives.

L Dave Nelson
| National Advertising Director/Video
212-536-5275
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Motley Criie The Sugarcubes

Linda Ronstadt Elektra Entertainment

The Home Team.

On Elektra Cassettes, Compact Discs and Records.

©1989 Elektro Entertainment, a Division of Warner Communicotions Inc., ®*
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Thirteen years

after his death, the

music of Tommy Bolin

continues to influence

guitarists. Through it,

Tommy Bolin continues

GEFFEN

to live.

He had the ultimate technique.

He had the ultimate style.

He had the ultimate sound.

The Ultimate...

A Three Record, Two Cassette, Two CD Retrospective
Featuring Rare Text and Photographs. Available on

Geffen Cassettes, Compact Discs and Records.

M5G/2/GHS-24248 © 1989 The David Geffen Company
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May The Schwartz Be With You. Jim and Stuart Schwartz, owners of
Schwartz Brothers Inc., a video and music distributor based in Lanhan, Md.
celebrate the first anniversary of their Atlanta branch one-stop, as well as the
birthday of good friend Juggy Gayles, CEO of Sleeping Bag/Fresh Records.
Shown, from left, are Gayles, Jim Schwartz, and Stuart Schwartz.

ALBUM RELEASES

The following configuration ab-
breviutions are used: LP—al-
bum; EP—extended play. CA—
cassette; NA—price not avail-
able. Multiple records and/or
tapes in a set appear within pa-
rentheses following the manu-

facturer number. a=Simulta-

neous release on CD.

POP/ROCK

LAURIE ANDERSON
Strange Angels

& LP Warner Bros. 1-25900/NA
CA 4-25300/NA

WILL DOWNING
Come Together As One

& LP island 91286-1/$9.98
CA 91286-4/$9.98

ERASURE
Wild!

& LP Reprise/Sire 1-26026/NA
CA 4-26026/NA

ACE FREHLEY

Trouble Walkin’

& LP Megaforce Woridwide 82042-1/$9.98
CA 82042-4/39.98

CRAIG G
The Kingpin

& LP Atiantic 82033-1/NA

CA 82033-4/NA

THE AMOS GARRETT, DOUG SAHM,
GENE TAYLOR BAND

The Return Of The Formerly Brothers

& CD Rykodisc RCD-10127/NA

CA RACS-10127/NA

MIKI HOWARD

Miki Howard

& LP Atlantic 82024-1/39.98

CA 82024-4/39.98

LITTLE ANTHONY & THE IMPERIALS
The Best Of Little Anthony & The
Imperials

& LP Rhino 70919/NA
CA 70919/NA

FRANKIE LYMON & THE TEENAGERS
The Best Of Frankie Lymon & The
Teenagers

& LP Rhino 70918/NA
CA 70918/NA

OLIVIA NEWTON-JOHN
Warm And Tender

& LP Geffen 1-24257/NA
CA 4-24257/NA

ROY ORBISON
The Sun Years

& LP Rhino 70916/NA
CA 70916/NA

TRUE RUMOR

Knee Deep In Circumstance
& CD Minitrue Music MT1001-CD/NA
MARTY WILLSON-PIPER
Rhyme

& CD Rykodisc RCD-10114/NA

CA RACS 10114/NA

WARREN ZEVON
Transverse City

# LP Virgin 91608-1/39.98
CA 91608-4/$9.98

VARIOUS ARTISTS
The Best Of Louie, Louie, Vol. 2

& LP Rhino 70515/NA
CA 70515/NA

VARIOUS ARTISTS
Manzanera & Mackay Present:
Christmas—The Players

4 CD Rykodisc RCD-20125/NA
CA RACS-20125/NA

JAZZ/NEW AGE
AM4
... And She Answered:
& LP ECM 839620 1/NA
CA 839620-4/NA
KURT BESTOR
An Airus Christmas

& CD Airus AIRD- 10010/NA
CA AIRC-10010/NA

THE BIG CARLA BLEY BAND
Fleur Carnivore: Live At Montmartre

& LP ECM 839662 1/NA
CA B39662-4/NA
DEUTER

San

& LP Kuckuck 11084/NA
CA 11084/NA

CHARLES EARLAND
Third Degree Burn

& LP Milestone $174/NA
CA 9174/NA

ART FARMER
Ph.D.

& LP Contemporary 14055/NA
CA 14055/NA

PAUL HORN
Traveler

& CD Kuckuck 11086/NA
CA 11086/NA

THE M0ZZ
Mystique & Identity

& LP Mesa 79018/NA

CA 79018/NA

DAVID PARSONS

Himalaya

& CD Fortuna 17059/NA

CA 17059/NA

ART PEPPER

The Complete Galaxy Recordings
& CD Galaxy 1016-2/NA

FRANK PERRY
Zodiac

& LP Celestial Harmonies 1 3025/NA
CA 13025/NA

MITCH WATKINS
Underneath It All

& LP Enja 79603/NA
CA 79603/NA

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases. Billboard, Ste. 700, 9107
Wilshire Blvd., Beverly Hills, Calif. 90210.
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TDK HAS CD LENGTH
CASSETTES FOR
ANY POSITION PEOPLE Thanks to TDK {and only TDK), you can offer

your customers CD length cassettes for all
WAMW TO RECORD HV positions: normal bias, high bias and metal. With
our AR 100, we're the only company marketing
a normal bias tape. And with our MA 110, we're the
only company with a cassette that'l! accommodate

two of the longer CD's- withoutany loss
of fidelity or productlife!

ES
.

nnnnn

Unlike other companies whose

-4 CDlength cassettes sacrifice

".‘.; _performence, we haven't

= _reduced our coating thickness
or hub size. So, no matter
which tapes your customers

‘select, thay'll be assured of

#e [DK's legendary consistent

@ quality.

n»

*_ Now, wouldn'tyou wantto be
~in a position to gain even more
sarisfied customers, notto mention
more profitability?

PERFECT REPRODUCTION
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RETAIL CHAIN IN MILWAUKEE SPORTS METAL SHOP, FINAL VINYL UNITS WITHIN STORES

(Continued from page 58)

the show’s Sunday night running
time from midnight to the prime-
time 7-9 p.m. slot, “because of the
opening of this store. We now spon-
sor the show in this market, which
gives it added visibility—and the
show's host is cutting some IDs for
us. We'll be focusing events and
sales around what ‘Metal Shop’ is
playing. We're also working with
[album rock] WLZR (Lazer 103),
and doing in-stores in conjunction
with them.”

Final Vinyl is “‘another case of
niche marketing,” according to Pe-
tersen. “We're driving home the
point that this might be the last
place in the area to buy vinyl.”

As to why the Mainstream chain
would want to specialize in the mori-

bund format, Petersen says, “‘In
talking to customers since we start-
ed cutting down on our vinyl inven-
tory, I'’ve found that a lot of people
are angry about it. They don’t like
to feel they were coerced into buy-
ing a CD player.

“Vinyl sales make up 10% or less
of our volume now,” he cortinues,
“but 10% of my business iz quite a
bit—and so is 10% of my eompeti-
tors’ business.”

So Final Vinyl was created, in
2,000 square feet of the chain’s
16,000-square-foot northern mega-
store, a space that used to hold an
ever-dwindling supply of 45s.

Final Vinyl offers a full comple-
ment—some 5,000 titles. “We're
trying to capture the remaining vi-

nyl market,” he says. “If they end
up buying CD players, at least they
know we stuck with them to the
end.”

Petersen says that LPs are sold
at full list price, which makes the
configuration’s profit margins at Fi-
nal Vinyl “one of [the company’s]
biggest.”” The store carries hard-to-
find independent product, including
blues, jazz, and Irish.

Petersen says Final Vinyl also
does a large cutout business, with
titles priced at $3.99-$4.99. Final Vi-
nyl carries record crates, needles,
and other vinyl accessories as well.
Petersen says he promotes the store
through the local “street press,”
such as free weeklies and college
papers.

CD Storage. Lebo’'s model number
58090 is a handcrafted, solid oak
CD storage unit with hand-rubbed
finish. The unit holds CDs, twin-box
CDs, and Nintendo cartridges.
Suggested retail is $44.95 for 60-
CD-capacity unit, $66.95 for 120 CD
capacity. Contact: 201-429-8600.

NEW PRODUCTS

Compiled by Trudi Miller

Coasting Along. Coast
Manufacturing offers a cassette
case with an adjustable shoulder
strap. The removable tray holds 60
cassettes and may be stored in the
case or wall-mounted at home.
Model number is AC-60. Suggested
retail is $19.95. Contact: 212-324-

e
k3
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A Sound Design. The L-shaped
home entertainment center by
Soundesign (model ENK3501K)
features open shelving for easy
access to videocassettes, a drawer
for extra storage, a lift-up lid,
adjustable shelves enclosed by
glass doors, and an open area for
records and accessories. Suggested
retail is $119.99. Contact: 212-686-
2666.

Flip Your Disk. Teak-Tech Designs
introduces the CDT-32 Teakwood
Flip-File, which holds 32 CDs.
Suggested retail is $17.95. Contact:

214-638-3017.

With both the Metal Shop and Fi-
nal Vinyl, Petersen is concentrating
on a single location and selling what
could not be sold with much success
on a chainwide basis. “These are

destination stores; people from oth-
er markets seek them out,” he says.
“And in my market, nobody else is
doing anything like it.”

Dulcimer Player Makes New Age Waves

A One-Woman Label Thrives

BY TRUDI MILLER

NEW YORK Maggie Sansone un-
derstands the difficulties of being a
small operation in a big industry. As
proprietor and sole employee of Mag-
gie’s Music, an independent label in
Annapolis, Md., she is trying to estab-
lish a beachhead, getting her albums
in the doors of specialized record
stores.

Sansone, who plays instrumental
folk music on the hammered dulci-
mer, accompanied by Celtic harp,
mandolin, synthesizer, and other in-
struments, is currently trying to get
stores to carry her “Sounds Of The
Season,” a collection of traditional
Christmas carols and dances, which
was released last year.

Although there hasn’t been one
particular big-selling hammered dul-
cimer album to open the door to the
record stores for Sansone’s work, she
feels that “the new age market paves
the way into the gift shops.

“I wasn't the first hammered dulei-
mer player,” she says. “In fact, in
new age catalogs, there’s a category
just for hammered dulcimer.

When Sansone did her first record-
ing in 1984, she had no idea she would
start her own label. But last year, af-
ter seeing how well her tapes sold at
gigs, she decided to launch Maggie’s
Music. “I joined [the National Assn.
of Independent Record Distributors
and Manufacturers], my releases
were listed in the Schwann catalog,
and I really began to see what it was
all about,” she says.

Sansone’s first cassette, “Hammer
Dulcimer And Guitar,” has sold 4,500
copies to date; the follow-up, 1987’s
“Hammered Dulcimer Traditions,”
has sold 9,000. But her hottest seller

came when she tapped into the
Christmas music market with
“Sounds Of The Season,” which has
already sold 10,000 copies on cassette
and 4,000 on CD.

“Apparently the Christmas tape
was a sleeper last year, and this year
it's really taking off, especially for an
unknown person like myself. It must
be word of mouth or something,”
says Sansone, who does all her own
marketing and promotion.

Initially, she approached small gift
shops and specialty shops—*‘‘any
place where I saw they were playing
new age music or traditional folk mu-
sic,” she explains. “I would just walk
into the store and play it for them,
and they would buy it immediately. [
think the personal contact helped.”

Then she called other people who
had done recordings of hammered
dulcimer and got a list of distribu-
tors. Compiling the list was the easy
part; getting the distributors to take
her phone calls was the hard part. It
took a couple of years to establish a
relationship with distributors before
Silo, Waterbury, Vt.; Lady’s Slippers,
Durham, N.C.; and Lifedance, Port-
land, Ore., agreed to carry her music.

Currently Sansone is working on
two new recordings, “another Christ-
mas tape and another Celtic tape,”
both slated for release in 1990. She
also recently issued a double-album
CD of her first two releases (which
were initially on cassette only); that
CD has sold 1,500 copies so far. “I'm
really pleased about how well the re-
cordings have done,” says Sansone.
“Eventually 'm going to expand the
label and add other artists.”

In the meantime, she is gearing up
to sell “Sounds Of The Season,” she
says.

CHICAGO MOM-AND-POP STORE GROWS INTO CHAIN

(Continued from page 59)

racks. A subdued blue carpet covers
the floor, French doors adorn the
listening room, and special lenses
soften the fluorescent lighting.

“We also play CD videos,” says
Terra. A 36-inch monitor hangs at
one end of the store, and a 13-inch
monitor sits at the front counter.
CDV, he says, is “coming on real
heavy; we've increased our inven-
tory.” Sales are split 50-50 between
12-inch and 5-inch CDVs, which are
each represented by about 100 ti-
tles.

CDVs are $35-$40 for 12-inch, and
$10-$15 for 5-inchers. Each store
also carries wooden and plastic dis-
play racks, cleaning accessories,
and Denon blank audiocassettes.
Store policy states that if a custom-
er buys nine CDs, the tenth is free.

Most of the chain’s advertising
dollars are spent on radio, with
spots on album rockers WXRT,
WLUP-FM, and WCKG; on classical

station WNIB; and on adult alterna-
tive WNUA. The chain has a mail-
ing list of 3,000, all of whom receive
close-to-monthly circulars contain-
ing money-saving coupons.

“We’re very customer oriented,”
Terra says. “We offer special-or-
ders, of course, and also look-ups—
if one store is out of a title, we check
on the computer to see if it's at an-
other location, and our van will have
the title there the next day.”

Terra says The Compact Disc
Store’s goals havz not ended with
the projected five stores. “We're in
the process of hiring a general man-
ager from one of the major national
chains,” he says, “and his goal is 20-
40 stores within five to eight years.”

And yes, the chain has been buy-
ing direct from manufacturers for
the last several months. “There’s
still a couple we’re negotiating
with,” Terra says, “but they should
be picking us up soon.”
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What'’s the Next Phase for New Age?
There's Still Plenty of Life Left in
the Contemporary Instrumental
Drama That Elevated the Class of
New Music in the '80s

By P.J. BIROSIK

n 1986, new age
music leapt from the granola set to the BMW bunch. It
was lampooned in the cartoon strip “Doonesbury’ and
given a Grammy category. With its audio textures vs.
rigid, overly-frenetic rhythms and absence of left-brain
vocals, new age music seemed the perfect tonic for the
physical and emotional toll of the 20th century.

So here we are, perched on the precipice of a new
decade: Has the format that took radio and retail by
storm in 1987 cooled off? Did new age music over-
come its heavy “mystic rap,” or has it simply evolved
into a staggering number of subgenres? In search of en-
lightenment, Billboard spoke with some new age mov-
ers and shakers.

How is new age music changing in light of its com-
mercial success?

Paula Jeffries, Gold Castle Records: New age music
has expanded to include vocalists; Eliza Gilkyson is on
the leading edge of this new subgenre. Note the social
consciousness of the lyrics.

John Sebastian, Eclectic Radio: Most music labeled
new age is fuzak or soft jazz. Some recent new age mu-
sic available for radio borders on the spectacular; but
most of it is not being aired.

Sam Sutherland, Windham Hill: New age music has
refreshed radio and retail’s perspectives on contempo-
rary instrumental music. Contemporary fusion artists
are pulling from different cultures and musical idioms
to create unique sounds.

Howard Sapper, Global Pacific Records: | see a clear
delineation between the alternative and mainstream
marketplace. There are still a few traditional new age
releases yearly; but people now want movement. In
commercial terms, this means more jazzy, vocal pop.

Bill Traut, Open Door Management: Radio formats
are changing toward light jazz; some programmers still
refer to this type of music as new age. The rise of vocal
tracks has cut into airplay.

Lee Underwood, journalist: A few record companies
have proven that authentic new age music can generate
legitimate profit, but the rest of the marketplace has
led us backwards to jazz and mid-'70s rock fusion con-
cepts.

Leyla Hill, Hearts Of Space Records: In the late '7Os,
new age typified a social and spiritual movement, but
over the years, the music and the movement have gone
separate ways.

Ron Goldstein, Private Music: Do people seem to
cringe when the term new age is mentioned? This image
is internalized within the music industry;, consumers
have no prejudice about walking into a retail outlet sec-
tion called new age and buying product.

Brenda Winfield, Optimism Records: Let's face it,
most so-called new age stations play 70% to 80% con-
temporary jazz cuts. They've found that pure medita-
tional new age music does not make a listenable for-
mat.

Is the new age market glutted?

Lloyd Bardes, Backroads Dist.: Yes and no. Yes,
there are a ton of new releases. No, while ‘glut’ has a
negative connotation, it really allows more quality to

(Continued on page N-7)

CLOCKWISE FROM TOP: Michael Shrieve; Suzanne
Ciani; Steven Kindler; David Arkenstone; Montreux;
Andreas Vollenweider; David Lanz; Ray Lynch.
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NARADA.
The Music Industry’s Number One New Age Label.

Since the inception of the Billboard
New Age chart in 1988, Narada releases
have dominated chart activity.

CRISTOFORI’'S DREAM by pianist
David Lanz spent 27 consecutive
weeks ranked as Billboard’s Number
One New Age album—an
unprecedented accomplishment.

During the past 12 months, virtually
every Billboard New Age chart has
included five or more Narada releases—
consistency no other label has matched.

Narada offers sincere thanks to all who
have contributed to our success.

Proudly distributed by MCA Records.
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Roger Eno
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Major Labels Steer for Deeper Waters of Jazz and
Pop/Rock; Few Still Uphold New-Age Banner

By LINDA ATNIP

ew age music is in a state of transition. The cate-

gory exploded in 1986 with many of the major

labels getting involved via new signings or cistri-

bution deals. However, with a few exceptions,
many of these ties are being severed or redefined as the cat-
egory expands in new directions to create a hybrid musical
form that encompasses more jazz, pop/rock, and world in-
fluences.

As the field narrows, Narada has emerged as 1989's
pacesetter. “Our sales have doubled twice in the last two
years,” says John Azzaro, marketing & sales director for the
label. “We expanded our distribution to Japan in April and
will be adding Italy this fall.”

Narada, which is in its 10th year, inked a distribution deal
with MCA in 1986. Their roster now numbers 16 artists in-
cluding David Arkenstone, David Lanz, Richard Souther, Pe-
ter Buffett, John Doan, Nancy Rumbel, and Bruce Mitchell,

among others.

While many other labels disdain the “new age” handle,
Narada embraces it. To build name recognition, their prod-
uct is conveniently marketed under a variety of headings:
Narada Lotus for acoustic, Narada Equinox for fusion, and
Narada Mystique for a blend of the two. Narada also pro-
duces an artist-oriented label, Sona Gaia, for music that
stretches the limits of their own categories.

The label has utilized a number of innovative marketing
techniques to build their market share including a “Hear
The Difference’ campaign last year which distributed
250,000 sampler cassettes free at retail outlets. This fall
they will launch a major TV advertising campaign on VH-1
that will reach a third of all U.S. households. Additionally,
music videos are being produced for in-store demos.

Global Pacific Records, a CBS-associated label, is also
making its presence felt. Their ‘87 release ‘*'Dolphin Smiles”
by Steve Kindler & Teja Bell remained in the top 10 of Bill-
board's New Age chart for 40 weeks, as well as the Contem-

Kitaro

porary Jazz chart for 45 weeks, and continues to flourish
more than two years later.

“Major labels are used to bell-shaped curves and this mu-
sic continues to sell well long after the initial release,” notes
Howard L. Morris, senior VP for the label. “A lot of product
is sold by word-of-mouth so we take a grass-roots approach.
One of our primary targets is environmental groups.” Musi-
cal releases from Paul Horn, Georgia Kelly and Dusan Bog-
danovic, David Friesen, Jordan DelaSierra, Paul Greaver,
Joaquin Lievano, Brain Melvin (with Jaco Pastorius and Bob
Weir), Ben Tavara King, and two world-oriented acts, Doah
and Tor Dietrichson, round out the roster.

Much of the emphasis at Windham Hill (distributed by
A&M) has shifted from acoustic to jazz. “The general direc-
tion of our roster is evolutionary,” says Sam Sutherland,
who wears a variety of hats as VP/MD and head of A&R for
the jazz division. “There’s been an assumption that new age
is the Muzak for the '90s. The term may survive radio pro-

(Continued on page N-8)

Billy Joe Walker Jr.

Szakcsi

Adult Alternative Radio Faces Growing Pains of
Bright Format With an Uncertain Future

By CRAIG ROSEN

n the two-and-half years since adult alternative

radio made its big splash on KTWV (The Wave)

Los Angeles, the excitement surrounding the for-

mat has fluctuated like the tide. Some stations
have faltered and disappeared [KSWV (The Wave) San Die-
go and WBMW Washington, D.C.]., while others have
thrived.

While most programmers admit adult alternative is expe-
riencing growing pains—such as maintaining the right bal-
ance in the music mix and losing artists to other formats—
they are optimistic the format as a new age/jazz/soft rock
hybrid will continue to appeal to a growing elite audience
well into the '90s.

“l don't believe this is disco—a flash in a pan like that,”
says KQPT Sacramento OM Tom Eshbaugh. “I believe there

is a great future for this format in the '90s.” While KQPT,
like many adult alternative stations, has had its down peri-
ods, Eshbaugh is confident that “the fat lady hasn't sung
yet.”

WNUA Chicago PD Lee Hansen, former OM of Satellite
Music Network's Wave format, admits that adult alternative
“is not a glowing success in every market,” but if the for-
mat’s success-to-failure ratio is compared to those of top
40, country and urban stations, adult alternative is “doing
very well.”

Rob Moore, PD of the Minneapolis-based Progressive Mu-
sic Network's Breeze format concurs. “It is not something
that is going to disappear overnight. Overnight has come
and gone, and more people are listening than ever.”

Frank Cody of the Princeton, N.J.-based Cody-Leach
Broadcast Architecture helped design the Wave format
nearly three years ago when he was PD of KTWV. Today he

is still a firm believer in the format. “It is going through the
growing pains that any format faces, but | think it is a su-
perb format,” he says. “If as a broadcaster you are looking
for a unique position, and a franchise for the future, this for-
mat continues to hold promise. It offers the major advan-
tage of delivering a qualitative audience that has a higher
education and income, but it doesn't deliver a quantitative
audience of 12-plus listening.”

The format has also been successful in Japan, where pro-
gramming blocks of adult alternative on JOAV (J-WAVE)
have helped that station become No. 1 in Tokyo. J-WAVE pro-
gramming VP Fumihiko Imura says the station's aduilt alterna-
tive programming “‘is one of the key factors for its success.”

While adult alternative may still be hot overseas, it has
cooled somewhat domestically with the rise of other new for-
mats such as Rock 40. “In this business what is most fun to

(Continued on page N-9)
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Eclectic Indie Alchemists
Search for Perfect Marriage
of Spirit and Sound

By DEVRA HALL

ew-age product continues to receive enough radio
and retail exposure to help new-age indies make
occasional successful forays into mainstream dis-
tribution channels. But even without hype or fan-
fare, true-to-roots indies haven't stopped exploring the mul-
tidimensional musical territory they've been pioneering
since the '60s—as well as new terrain new agers claim as
their own—to growing audiences and profit potential.

In a marketplace where new age can mean almost any-
thing, Eckhart Rahn, founder of Celestial Harmonies/Ku-
kuck Records, and Ethan Edgecomb, president of Fortuna
Records, based in Tucson, try to assist their customers by
paying special attention to packaging, graphic design and
proper annotations. “In a shrink-wrapped blister-packed
and bar-coded society, you really don't know what you are
getting,” explains Rahn. “But we're doing the best we can
with the graphic image and vocabulary used in the annota-
tion. We are trying to create a cultural context, in the sense
that the illustration, graphics, typefaces and credits create a
feel.” Upcoming releases include: a 20th anniversary re-
cording of Terry Riley's semi-improvised contemporary
work “In C" by the Shanghai Film Orchestra (Celestial); a
reissue of Paul Horn's “The Traveller,” with four bonus
tracks from his “Jupiter” 8-inch recording (Kuckuck); and
“Desert Solitaire,” an electronic collaboration between
Steve Roach, Kevin Braheny and Michael Stearns dedicated
to the late Edward Abbey (Fortuna).

Of course, once upon a time, the term new age did not
exist. As American Gramaphone executive VP Steve Kal-
horn points out, when Chip Davis started Mannheim Steam-
rollerin 1974, there was no new age genre, per se. Nobody
could figure out what to call it so they called it everything
from easy listening to classical. Then they called it new age,
and when new age is gone, his music is still going to be
around.” The continued success of Mannheim Steamroller,
whose two Christmas albums both went platinum, has creat-
ed a spill-over impact of interest in the entire catalog. This,
in combination with their new agreement to distribute Paul
Winter’s Living Music label, has led to a very good year for
Omaha-based American Gramaphone.

Paul Winter is one of many artists who focus their musical
energy on communication and social responsibility. Such
artists generally prefer not to be pigeonholed simply as new
age. According to VP Cathy Cowels, Paul feels that our mu-
sic more or less defies categorizing.” Winter is now working
on “The Tree,” a project showing how the tree figures as a
symbol in 13 different cultures. Cellist Eugene Friesen’s
second album, ‘““Arms Around You' was released last
month, and other members of the Winter consort working
on projects of their own include a new piano album by Paul
Halley and a flute recording by Rhonda Larson.

“| think there is a fine line between what is new age, what
is contemporary instrumental or what is jazz. | like to think
that it's a reflection of people’s internal worlds,” comments
Matt Marshall, president of Higher Octave, Los Angeles.
Spirits are high this year as Marshall reports news on three
fronts. Their first music video, William Aura's ‘“World Keeps
Turning,” has been airing on VH-1; they have signed Hime-
kami, a famous Japanese recording artist, brought him out
of Japan for the first time and recently released his first U.S.
recording; and they charted three out of four releases so far
in the top 15 or better.

Soundings Of The Planet in Tucson celebrated its 10th
birthday this year. Originally rooted in natural sounds and
the peace of nature, the music produced by Dean & Dudley
Evenson’s label has evolved to include vocals and more
rhythm. “Our purpose in music has a lot to do with creating
inner peace, and then as an expansion of that, more of a
global peace concept,” explains Dudley. “So even though
the tempo has quickened, we still come from a very positive
and joyful space. Marketing director Chris Hawkins is look-
ing forward to a new meditative instrumental release titled
“Ocean Dreams’ by Dean Evenson, a Christmas release ti-
tled “What Child Is This” featuring Singh Kaur, the vocalist
on “Instruments Of Peace,” and an international collabora-
tion between acclaimed Soviet keyboardist Misha Alperin
and Soviet-American saxophonist Keshavan Maslek.

A similar attitude prevails at Sequoia Records, Felton,
Calif., where Dave and Steve Gordon prefer not to define
new age by its instrumentation, rhythmic structure, dynam-

NEW AGE 89

Don Harriss

Steven Halpern

Michael Lee Thomas

Wind Machine

Constance Demby

Bruce BecVar

Eugene Friesen

Chip Davis
of Mannheim Steamroller

ics or industry bin title. “New age music is basically music
made by people who can draw on our spirit as human beings
to get together and find a positive future,” explains Dave. “It
has that sort of positive approach to the dream of the fu-
ture, that's what new age music is.” Their next release will
be a meditative recording by David & Steve emphasizing the
natural environment, followed by the second release for
their group Solaria with more upbeat material.

The most recent releases at Real Music in Sausalito, Calif.
include *Feather Light"" by Hilary Stagg and “Damacine’ by
Abacaxi. “We're getting back to what we call the heart of
new age music,” says label president Terrence Yallop, who
feels that new age music has almost come full-cycle. “Peo-
ple are desperately tense and frustrated and they are look-
ing for the really sensitive kind of music.”

New age pioneer Nick Sutphen started making subliminal
tapes for himself in 1969. By 1976 Sutphen began to share
his product with the public and formed Valley Of The Sun in
Los Angeles which started as a mail-order company. Since
then the company has grown to include a line of music
tapes, as well as audio and video hypnosis tapes, in addition
to the subliminals. According to marketing director David
Latsko, ‘‘our music line has increased kind of slowly, but re-
cently we've started getting back into music and we just put
out a new line of 12 different tapes in association with
American Audio.”

Spirit Music in Boulder, Colo., is a new-age label that spe-
cializes in the therapeutic uses of sound and music not as a
tool for entertainment, but as a tool for “‘entrainment.” Ac-
cording to label head Jonathan Galdman (also known as re-
cording artist Lyghte), “entrainment is a phenomena of na-
ture in which powerful vibrations of one object cause the
less powerful vibrations of another object to lock in step.
This is how we can use music to induce states of meditation
and relaxation.” Recording artist Don Campbell (“Crystal
Rainbows”) shares the distinction of being one of the label’s
top sellers with Rosie and Joe, two bottlenose dolphins
(““Dolphin Dreams—A Delphonic Birthing Environment”),
and the Gyume Tibetan Monks (“Tantric Harmonics”). Fu-
ture plans include the release of “Dolphin Dreams” on CD
and the reissue of an earlier track entitled ‘‘Hermetic Har-
monics” as an extended-play cassette to create a ‘“shamonic
trancing environment.”

Classical music is commonly known to have a calming ef-
fect on people. It is therefore not surprising that music with
a classical orientation, sometimes referred to as neoclassi-
cal, is now surfacing in the new-age marketplace.

Sundown Records in Newbury Park, Calif. is an artist-
owned label featuring renaissance-style guitar and harpsi-
chord. In business for five years now, co-owners Gilbert Ys-
las and Richard Searles have released five recordings which
have reached over a half million in combined sales to date.
Following this year's release, ‘‘Dream Of The Troubadour,”
Yslas announced that they are planning two releases for
next year.

Sugo in El Granada, Calif. is an artist-owned label of clas-
sical orientation, which until recently had no plans to record
anyone except its owner, guitarist Stevan Pasero. Now, fol-
lowing the recent release of Paserc’s “Guitar Masterpieces,”
which includes guitar transcriptions of Beethoven's Fifth
and several original compositions, VP Jeramy Hale says that
their next releases will include a folkloric jazz collaboration
between Pasero and percussionist Christopher Bock, and a
piano sampler featuring several keyboard artists.

New Albion claims to be neither a new-age label, nor a
classical label, nor a jazz label. Some of their titles by artists
such as David Hykes, Pauline Oliveros, or Stuart Dempster
resemble modern composition in the classical tradition, or
new age, or even new jazz. Label president Foster Reed ex-
plains, “We make works that somehow address the poetic
imagination of this period in time. They do not relate to the
marketing slots that dominate the industry. In other words,
we're more interesting but less financially flush.”

In direct contrast are those labels that use the term new
age solely as a marketing tag. “It was a convenient tag that
allowed customers to find our product, but it didn't really
say anything about the music,” says Music West director of
operations & national sales Gary Chappell. Based in Lark-
spur, Calif., Music West is going to be “branching out,” and
plans for the promotion of their latest release, “The Great
Wheel” by London-based James Asher, to.include the album
rock market. “It's still instrumental music, but it goes in a lot
of different directions.” Meanwhile it appears that Ray
Lynch’s latest release “No Blue Thing” will top the success
of his “‘Deep Breakfast” recording. Earlier this year, Jim
Chappell followed his own successful release ““Dusk” with
his first ensemble work titled “Living The Northern Sum-
mer.” All four recordings are still riding the new-age charts.

Carol Davis, president of Visual Musik, Omaha, points out

(Continued on page N-10)
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OUR WRITERS.

Claude Debussy
Chip Davis
Wolfgang Amadeus Mozart
John Archer
Ron Satterfield
Sergei Rachmaninoff
Mason Williams
Vincent Persichetti
Anonymous
Erik Satie
Ron Cooley
Peter Sculthorpe
Spencer Nilsen
Jeff Jenkins

OUR ARTISTS.

Mannheim Steamroller
Checkfield
The London Symphony
Jackson Berkey
John Rutter
The Cambridge Singers
Mason Williams
Eric Hansen
The City of London Sinfonia
Ron Cooley
Jeff Jenkins
Spencer Nilsen

American Gramaphone is also proud to distribute the
work of Living Music writers and artists Paul Winter, Eugene Friesen,
Paul Halley and Oscar Castro-Neves.

AMERICRN GRAMRAPHORE

AMERICAN GRAMAPHONERECORDS

NAIRD 9130 MORMON BRIDGE ROAD

OMAHA, NEBRASKA 68152
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(Continued from page N-1)

surface as well.

Mary Grinder, New Leaf Dist.:
Yes! Our clients are reticent to try
new artists because of all the inferi-
or material out now.

What's the second phase of new
age music?

Reavis Moore, PeaceDream
Productions: Language is the loose
cannon on the deck of human evo-
lution. If new age music is to have
any real impact on human affairs,
music with the right words is essen-
tial.

Chris Brodie, KTWV: Contempo-
rary jazz has been a hot buzzword;
but great vocal trends are happen-
ing too. The global music explosion
happening now will be very evident
in the '90s.

Lloyd Bardes, Backroads Dist.:
World music in its broadest sense;
anything involving other cultures or
a beat.

Dudley Evenson, Artist, Sound-
ing Of The Planet Records: Peace
through music; bringing musicians
together to build a cultural bridge,
such as the live LP we recorded in
the USSR.

John Sebastian, Eclectic Radio:
Two formats: A new type of jazz
and a new age-eciectic. The latter is
on fewer stations, but will win more
listener loyaity and higher ratings.
Personally, to buy a radio station
and perpetuate the new age philos-
ophy; in every aspect of operations
and programming there’ll be integ-
rity.

Geoff Workman, SRO Market-
ing: Labels putting emphasis on
NAC vocals are headed for a dead
end; look for more neoclassical and
world music best sellers. Many
easy listening stations are going to
topple NAC in their respective mar-
kets. We're heading back toward
beautiful melodies.

David Drozin, Optimism Rec-
ords: The accepted split between
mainstream and contemporary
jazz is getting wider because of the
new age elements now incorporat-
ed into the latter.

Is new age video becoming a life-
style product?

Allen Kessler, New Era: Visual
music is in an early stage of con-
sumer recognition. Sales doubie ev-
ery year, but there is a lack of cabie
and national outiets. The video for-
mat allows versatility; listeners ac-
tively watch and listen, or turn
down the sound to enjoy the vi-
suals, or ignore the visuals and lis-
ten to the music.

Mike Simon, VH-1: | never envi-
sioned ‘New Visions' as a new age
show. Two years ago there were
many new age videos, but now it's
contemporary jazz. Hardcore na-
ture videos don't work.

Kipp Kilpatrick, Miramar: New
age video attracts buyers who pur-
chase the videos as if they were
coffee table books. We've pro-
gressed a long way since ‘Fantasia.’
Now original music is fused note-
to-frame to state-of-the-art visuals
that are often inspired by the music
itself. CDV and laserdisks are the
future; we are the record compa-
nies of the future.

What's the next challenge?

Mary Buffett, Narada Produc-

tions: We'll push hard to create in-
dividual identities for the three la-
bels under the Narada banner.

Paula Jeffries, Gold Castle Rec-
ords: New age music has evolved
into NAC, but retailers still don't
take it seriously. They're not stock-
ing the records in a timely fashion,
nor in enough numbers.

Ron Goldstein, Private Music
Records: Doing 100,000 units for
our contemporary instrumental art-
ists by marketing them smartly: in-
dependent promotion, touring,
posters, publicity, tie-ins with retail,
spending money with the proper
commitment and attitude. Another
note: our recent vocal act signings.

Joe Mansfield, CEMA: The hard-
est thing is to get airplay, but with-
out back-announcing you can’t sell
anything. We target in-store play
for instant recognition and sales
potential, but it's not a way to reach
the masses. Retail stores put the
music in a generic new age bin, and
artists don't get their own divider
card, which hurts sales too.

Ethan Edgecomb, Celestial Har-
monies/Kukuck/Fortuna Rec-
ords: To be taken seriously by dis-
tributors and retail in this country
after 17 years. Great new age
product is not about hype, and we
refuse to buy our way to the top like
many of the labels have.

Are CDs a major cause of the
new age boom?

Brenda Winfield, Optimism Rec-
ords: Sure, because new age music
needs the highest quality sound re-
production available; people listen
to it on headphones.

Stephen & Leyla Hill, Music
From The Hearts Of Space: CD’'s
audio purity allows for the creation
of a certain type of space: The
room can ‘feel’ big or small, notes
can be warm and cozy or hard and
cold. We use the term ‘spacemusic’
because it dces not refer to the
politics or spirituality of the audi-
ence, as does new age, but refers to
the experience of listening.

What's the news regarding cross-
promotion?

Geoff Workman, SRO Market-
ing: Advertisers need to be more
aware of the wide demographics
that new age music attracts. New
age can benefit from increased
soundtrack marketing. Promotions
shouidn’t be fimited to just tours. it
should include consumer product
sampling through extensive direct
marketing, such as compilation
cassettes with scorecards.

Leyla Hill, Hearts Of Space Rec-
ords: New age and pop markets are
separated by the ifongevity of the
classics. Advance copy reviews or
tie-ins don’t help us as much be-
cause it can take a year or more for
an album to reach its top selling po-
tential.

Peter Wareksa, Ingram Audio:
We provide in-store play copies to
remove mental barriers that people
have about new age. Pre-packs
work well; we're aiso exploring the
car wash industry for point-of-pur-
chase opportunities.

How has your format changed
over the last few years?

Chris Braodie, KTWV: The Wave's
evolution is tied to the proliferation
of new artists and the audio explo-
rations of core artists, such as the
instrumental offerings on Van Mor-
rison’s recent works, Yanni's sym-

phony involvement, or Chris
Spheeris’ vocals.

Steve Feinstein, KKSF: We play
some George Winston, Patrick
O'Hearn, and Shadowfax, but we
also play Sarah Vaughn, Joe Sa-
triani, and Johnny Clegg. We have a
dedicated new age show on Sunday
mornings. The phone rings off the
hook for Suzanne Ciani's ‘Velocity
Of Love’ and Richard Burmer's
‘Across The View.’

Bill Brooks, KLRS: We signed on
the Breeze format in May 1989,
which carries a lot of contemporary
jazz and NAC material rather than
new age. It was a matter of eco-
nomics.

Frank Forest, Musical Star-
streams: More material is aired in
commercially viable iengths; there
is a trend toward uptempo materi-
al, but it needs to avoid nervous-
ness and be non-intrusive.

Frank Cody, Cody-Leach: No one
is playing new age music 24 hours
a day. It's an important component
in many formats, inciuding ours.
When Sonny Joe White/WXKS and |
visited J-WAVE in Japan, we went
on a CD buying spree; some of that
material has since added spice to
the Boston airwaves.

New age music releases: certi-
fied gold faster, in large numbers?

Melanie Jordin, ‘A’ Train Man-
agement: Yes; distributors have
improved marketing, and radio’s
acceptance alilows for faster retail
carry-through. The market reached
a crescendo last year, but some
new age artists seem to be selling
faster than before.

Bill Traut, Open Door Manage-
ment: My first guess is no. There
may be a small increase, but it's
hard to certify the aiternative mar-
ket.

Will there be more new age mu-
sic tours?

David Bucksner, Publicom:
There can be, but record compa-
nies need to remember the grass-
roots touring that made many
mainstream acts successful or the
innovative ways unknown classical
artists are marketed.

David Lanz, Artist: | hate to say
this, but it hasn't really worked for
a lot of new age musicians to go on
tour. They need to develop a more
dynamic stage presentation first.

Eliza Gilkyson, Artist: As artists,
producers, and audience, we must
experiment in creating and sup-
porting new forms of entertain-
ment. The Rainbow Warrior Festi-
val featured Hopi dancers, African
musicians, and new age perform-
ers like Suzanne Ciani. it wasn't
just a show; it educated and uplift-
ed, as well as entertained.

Clint Mitchell, Triad Artists
Agency: There are 12 or 14 mar-
kets with the Wave or Breeze for-
mat; this audience penetration is
necessary to begin a small-to-medi-
um theater tour. Compared to
heavy metal or jazz appearances,
which attract a certain number of
people due to the genre itseif, con-
temporary instrumental artists de-
pend heavily on retail and radio
support.

What about new start-ups for
new age record companies?

Violet Brown, Wherehouse Rec-
ords: Some great product is re-
leased by artists on small labels,

(Continued on page N-8)
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ven theugh Tom Stacy and Rob Mathes
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world. While Tom was establishing his excellent reputation as principal English horn
player for the New York Philharmonic, Rob was o1t the road touring the world with
such innovative music greats as Chuck Mangione. Now for the first time, their two
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but those labels lack promotion/
marketing know-how so sales suf-
fer. What's weird is that most of
these little labels don’t even think
to approach a big chain.

David & Steve Gordon, Artists,
Sequoia Records: Independent dis-
tribution of authentic new age mu-
sic has become diluted with other
forms of instrumental product,
causing a glut. For a new artist cum
record company, it may seem im-
possible to break through that bar-
rier. But, with persistence and de-
termination, it can surely be done,
even today.

What's selling?

Michael Anderson, Pyramid
Dist.: It's split 50-50 between tra-
ditional new age and the more jazzy
stuff. New age used to be music to
fill a space; rhythmic instrumentals
are increasing because people have
filled the space and now want to
move within it. The growing de-
mand for world music is an out-
growth of new age.

Howard Krumholtz, Tower Rec-
ords: Less electronic and solo in-
strumental, but the world beat stuff
is selling rapidly. Yanni and Ray
Lynch do well, but the other stuff
does only a couple pieces a month.

Kevin Maxwell, Bodhi Tree
Bookstore: Some of the best sell-
ers are not necessarily new, such
as Jon Mark's ‘Standing Stones Of
Callanish,” but previously over-
looked, such as Jonn Serrie’s ‘And
The Stars Go With You." What sells
is what people are exposed to, usu-
ally through in-store play. Unfortu-
nately, in L.A., not a whole lot of
new age is played on the radio.

Violet Brown, Wherehouse Rec-
ords: Contemporary jazz and vo-
cals have pushed out front in the
new age marketplace. We don't
seem to be selling much traditional

| new age except for Vollenweider,

who's been No. 1 for six months.
Enya, Tuck & Patti, and David Be-
noit are hot.

A last word or two . . .

Frank Forest, Musical Star-
streams: New age music is in dire
straits and the whole format could
go down the tubes; it's so homoge-
nized! New releases lack the perky
sit-up-and-take-notice quality that
new age music possessed even two
years ago. I'd like to program a few
stations full time just so the indus-
try can see that an inventive, cre-
ative new age format can be imple-
mented right now and succeed.

Steven Halpern, Artist, Sound
Rx Records: The healing and uplift-
ing properties of music are not a
fad. On the timeless top 40, this
type of music will always exist. |
have been able to offer in-house
soundtracks for such respected in-
stitutions as Kaiser Permanente
Group and Walter Reed Army Medi-
cal Center because authentic new
age music works!

MAJORS

(Continued from page N-3)

gramming but there appears to be
a renaissance on the horizon of
singer/songwriter projects and a

revival of folk, alternative rock, and
jazz.”

Windham Hill’'s current releases
are extremely varied, ranging from
the new-age crossover sounds of
Michael Manring and Montreux to
the soulful jazz of Tuck & Patti.

Private Music, which is a distri-
bution arm of BMG, is aiso under-
going a transformation. Their ac-
tive roster includes three acts that
appeal to the NAC audience: Tan-
gerine Dream, Yanni, and Patrick
O'Hearn. ““We are signing more
rock-oriented performers and
singer/songwriters now,” states
Peter Baumann, founder and
chairman. “About half of our art-
ists are vocalists. Our most recent
addition to the label is Leon Red-
bone. Basicaily, we are a very
eclectic label.”

New age performers Alex de
Grassi, Liz Story, Michael Shrieve
and Steve Roach are active on
RCA's Novus label. Steve Backer,
the series director for Novus, feels
the next major trend is toward
world music. “This is only a hypoth-
esis,”’ he remarks, ‘‘but there's
been an evolution from acoustic
guitar and piano to group-oriented
instrumentation during the '80s.
Major artists like Vollenweider,
George Winston, and Kitaro will
survive because of crossover ac-
ceptance but musicologically, you
have a major transition every 10
years. I've recently signed Hugh
Masekela and we'll be releasing an
album of his in November that has
influences ranging from Motown to
Marley.”

Kevin Laffey, A&R director for
Warner Bros., agrees. "'| think
world music is going to become
much more prominent.” In 1988,
the label struck a deal to distribute
Opal Records worldwide (except
for England). “‘Opal fills a void |
thought we had. It allows us to have
an outlet that can push the bound-
aries and include world music,”’
adds Laffey.

Brian Eno, who provides artistic
direction for Opal, recently ar-
ranged for the worldwide release of
"l Will Not Be Sad In This World,”
an album of Armenian folk music
recorded by Djivan Gasparian in
1983.

Opal represents a total of 12 art-
ists. "“We are really more of an
avant-garde label. Our purpose is
to put out records that should be
out,” says Dave Snow, the Ameri-
can label manager. “The N.A. term
is fine if it helps people find prod-

(Continued on opposite page)
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uct in record stores, but hopefully
what we're doing is a lot broader.
Harold Budd and Roger Eno are the
only two musicians we represent
that compete in that area.” Forth-
coming releases include John
Cale’s “Words For The Dying” and
U2’'s producer Daniel Lanois’ debut
album.

Warner Bros. also distributes
Geffen Records, which has two
highly-acclaimed artists on its ros-
ter, Kitaro and Enya.

President of MCA/Nashville
Bruce Hinton says, “Our philoso-
phy for the Master Series is that
we create a place for artists to do
things their way.” They represent
hitmakers Acoustic Alchemy, as
well as Billy Joe Walker Jr., Larry
Carlton, John Jarvis, plus a number
of jazz artists.

“There are three distinct catego-
ries that shape this genre—original
new age, or traditional, pure jazz,
and a hybrid form of NAC and jazz
which has a huge potential,” con-
tinues Hinton. “The latter com-
bines foreground and background
music and | see the Master Series
going in that direction.”

At ECM (distributed and market-
ed by PolyGram), the accent is on
composed music. According to
Kathryn King, director of U.S. oper-
ations, “We feel ECM's role in this
area is more seminal than partici-
patory. The artists we are record-
ing have a level of depth and musi-
cal complexity that is not usually
appealing to this audience.”

However, several artists on
ECM's roster have developed a fol-
lowing among adult alternative lis-
teners, including Jan Garbarek,
Steven Hill, and Stephan Micus.
The new release by Micus, “The
Music Of Stones,” could also be
considered in the world group with
its unique instrumentation that
blends stone chimes, tin whistle,
and Shakuhachi (a Japanese bam-
boo flute).

PolyGram also distributes Goid
Castle Records. Their roster in-
cludes vocalist Eliza Gilkyson,
bassist David Hayes, guitarist John
Weider, and pianist Michel Rubini.

Currently, Shadowfax is the only
NAC-type act at Capitol Records.
Ron McCarrell, VP of marketing,
says, “The pot of gold at the new
age end of the rainbow is much
smaller than with other types of
music and Capitol’s focus is on the

mainstream.”

CBS Records has one major art-
ist in the category, Andreas Vollen-
weider. Bobby Colomby, VP of cre-
ative developmert, feels the adult
alternative radio format gave Vol-
lenweider a place to be heard. “An-
dreas is a highly-regarded artist
with top priority at CBS,” he states.
“His style is highly individual and
his kind of talent survives.”

(Continued from page N-3)

talk about is something that is new,
whether it is a new format or a new
artist.” says Eshbaugh. “If people
aren't talking about the format,
that doesn’t necessarily mean it is
dead.”

“The format has gotten the spot-
light off a little, but it is not a back-
lash,” says Hansen. In fact, now
that the format is out of the lime-
light, it will have more room to
“grow into the '90s,” he says. “It's
a niche type format. It was never in-
tended to be a mass-market for-
mat. | don’t think anyone really
planned on it being No. 1 12-plus
or 25-54. The idea was to be com-
petitive where it counts, and there-
fore make the cash register ring
with the listeners who have the
most disposable income.”

However, others differ. *‘Two
years ago the format was the dar-
ling of the National Assn. Of Broad-
casters convention. Now the for-
mat is in trouble,” says Frank
Forest, producer of “Musical Star-
streams,” a nationally syndicated
adult alternative radio program.
“The format is kind of at the cross-
roads right now.”

Most adult alternative stations
only feature new age cuts as one el-
ement in the mix, along with selec-
tive amounts of light jazz and soft
rock. Fores!: says the reason the
stations aren't fairing better in the
ratings is because few are playing
“true new age music.

“That type of music won't test
well in an auditorium or over the
telephone. When it didn't test well,
programmers began to add more
vocals,” he says. “But the new age
side has a broader appeal, and has
the potential to get the ratings that
easy listening stations get.”

Forest’s observation that the for-
mat is at a crossroads couidn’t be
more accurate. As the aduit alter-
native forrnat crawls out of its in-
fancy stage, it faces many impor-

(Continued on page N-10)

NEW AGE

Established NEW AGE
label seeking New
| talent. Audition tapes
requested for our
Winter New Release
Schedule.

Send to: The Record Co.
Suite 113
33 Lower South St.

Danbury, CT 06810

AGE

MUSIC
From meditation to towering rhythm
tracks, VIBRATIONS changes and moves
with every play. The arrangements are
driving and lush, using state-of-the-art
technology to enhance natural and syn-
thesized instruments. Intermingled with
sounds from our environment VIBRA
TIONS 1s rich and rewarding, perfect for
wisualisation, relaxation, and crystal heal
ing. Watch for new releases of VIBRA
TIONS 2 on Dec. 1. 1989 and VIBRA
TIONS 3 on March 11990
Distrbuted by NEW LEAF Atlanta, GA
Pproduced by Ed Tuton for Dial 8

212 645-9566

VIBRATIONS

SPIRIT OF
CHRISTMAS

TEJA BELL
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JAMES ASH

Music ‘West Records
415 / 925 9800
FAX: 415 / 925 9807
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RAY LYNCH

No Blue Thing
No Blue Thing -
MW-103

Over 200,000 sold. Headed for GOLD!

Deep Breakfast
MW-102

Over 600,000 sold. Headed for PLATINUM!!

DEEP BREAKFAST
RAY LYNCH

Living The Northern Summer
MW-133

60,000 units in the first 4 months...
this is only the beginning!!
Heavy radio play and tour support.

Living Tve NorTHERN SuMMER

Jim CHaPPELL

Distributors:

The New Spirit of Christmas

MW-160 Schwartz Brothers

Navarre

A guaranteed in-store play seller!
In its third year of release and on its way
to becoming a Christmas classic!!

Precision Sound Marketing
Rock Bottom
Select-0-Hits

Associated

Encore

Music Design

Backroads

Silo

Lifedance

New Leaf

The Great Wheel
MW-180

The Great Wheel keeps on turning!

Pyramid

Real to Reel
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Music Irom the Hearts of Space.
All titles on CD and Chreme: Casseite
at seiected Independent and new age
distributors. Contact: 1-415-759-1130

Member of

NAIRD

NEW AGE.’
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tant challenges in the months and
years to come.

Most programmers say that they
have to be careful not to let format
fall into the same traps that stifled
the once-progressive album rock
format.

“The format needs to avoid be-
coming formularized,” says Moore.
“The thing that makes it interesting
and relevant to this audience is the
fact that it is diverse and colorful. If
it becomes a formula format like
the rest of them, then it's going to
stagnate.”

Although the emergence of adult
alternative charts in the major
trades and tip sheets have in a
sense validated the format, they
also pose a threat to the formats
pioneering spirit, if programmers
begin to rely on the charts too
heavily. “That mentality is best left
with top 40 or AC stations,” says
Moore.

With the success of the format,
many artists that received early air-
play on adult alternative stations,
such as Enya, Tracy Chapman,
Tanita Tikaram, and even tradition-
al new age artists, have crossed
over to other formats. Some pro-
grammers see this as a potential
problem.

“You are going to hear more of it
on AC, top 40 and easy listening
stations, because a lot of it is com-
patible with other formats. Thatis a
challenge,” acknowledges Esh-
baugh. “If it crosses over and be-
comes toasted on another format,
we rest on it,” says Hansen.

Often adult alternative program-
mers will go deeper into an album
and play another cut, if the hit has
crossed over. Most adult alterna-
tive programmers take pride in the
fact that they are breaking new
acts that crossover, and become
mainstream successes. “Our listen-
ers can count on us being a little
ahead of the game,” says Moore.
“The realize they are going to hear
it here first, if it's worth hearing.”

Others, however, feel that incor-
porating records that have poten-
tial top 40 and AC appeal shouldn't
be played on adult alternative ra-
dio.“It has to be progressive,” says
Forest. It has to be futuristic, and
it has never been presented that
way. [Adult alternative] stations
should play very littie vocals, so
they sound very little like anything
else on radio. If you start sounding
like everybody else, it isn’'t going to
work."”

Some programmers say adding
vocals is just a natural progression.
"Adding more uptempo music is
not an indication that new age is
not working,” says Eshbaugh. "It is
more of an evolution of the format
taking place, and a program direc-
tor trying to find music that ap-
peals to 25-54 year-olds.”

Others are concerned about be-
ing too progressive. Hansen says
he *‘doesn’t find too much room for
space music, droning electronic
music, or shapeless acoustic mu-
sic.” Instead, Hansen says variety
is the key. "People are drawn to the
format for the uniqueness and the
combination of elements—soft
rock, light jazz and exhilarating

new age that they aren't going to

hear anywhere else.”

Cody concurs: “Adult alternative
is exactly what its name implies, an
alternative to adult radio. In a world
of cola, beer, and wine coolers, |
think of aduit alternative as premi-
um fine wine.” And like fine wine,
Cody expects adult alternative to
continue to be popular with an elite
segment of the population, but not
offer serious competition to more
mainstream formats that aim to ap-
peal to the masses. “I don't imag-

Richard Searles Gildert Yalas

ine that California wineries ever
think that they will overtake beer in
sales, but they make plenty of mon-
ey.”
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SAN DIEGO/ORANGE CO.
714-964-5436

LOS ANGELES
818-985-0670
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tion.”” Current and upcoming re-
leases include “Incommunicado”
by Zurich, and four music videos
which Visual Musik will soon com-
bine into their second full-length
video release.

According to Hyman Katz, GM
for Sonic Atmospheres, Sherman
Oaks, Calif., “‘we're looking more at
the music as a personal statement,
and we are definitely expanding the
limitations that a new-age stigma
has, even including the way the mu-
sic is marketed.”

Marketing techniques at Sonic
are much the same as for any pop
artist, with posters, bin cards and
independent promotion. Sonic At-
mospheres is home to five new-age
artists: Hiltzik & Greenwald, Mi-
chael Stearns, label owner Craig
Huxley, and Don Harriss whose
third album for Sonic, titled “Aba-
cus Moon,” came out this month.

For Steven Hill at Hearts Of
Space, San Francisco, the key to in-
die survival in the new-age market
is good distribution with realistic
projections and expectations. ‘“The
independent distribution system,
created completely out of grass-
roots response to the audience and
the psychological function of the
music, is still in place. It still works
as long as you do not have delu-
sions of grandeur and start spend-
ing money that you do not have and
will never make. Quality is the only
thing that survives.” Constance
Demby's “Set Free,” Steve McDon-
ald’s U.S. debut, “Spinfield,” and
Robert Rich’s “Rain Forest” are the
latest quality releases from Hearts
Of Space.

Excitement and frustration go
hand-in-hand when an independent
alternative label begins to make in-
roads into the mainstream distribu-
tion system. “The biggest problem
for an independent label is lever-
age,” says Jim Moeller, president
of Serenity Records, Upland, Calif.
“In the mainstream market the in-
die does not have the leveraging
power needed to get things done
and to receive payment.”” Neverthe-
less it has been a good year for Se-
renity. Max Highstein’s “Touch The
Sky” was one of the most played al-
bums in adult alternative radio’s
history. Recent releases include
“Eternity” by the Los Angeles Sym-
phony Orchestra led by Shardad
Rohani, and “Life at the Beach” by
Gary Knox. Scheduled releases for
later this year include a second
symphony recording ““The Winds Of
Christmas,” and a new-age/neoclas-
sical release by Robert Whitesides
Woo entitled *“In The Light Of Love.”

New age pioneer Steve Halpern,
president of Sound Rx and Halpern
Sounds, San Anselmo, Calif., fore-
sees more blending of new age and
pop. However, he feels distressed
by his observation that many indies
are “increasingly following the lead
of the majors and going after the
big-beat big-buck sale, rather than
dealing with the integrity of the mu-
sic.” Halpern believes there are
other ways to survive the current
market glut and suggests being in-
creasingly creative and tightening
up existing procedures. ‘'l find
there is not enough timely followup
on inventory checking, and there is
a lot of room for new promotional
ideas.” Recent releases include
“Gaia's Groove' by Halpern and
Tony Selvage, and a compact disk
version of Halpern’s ‘‘Radiance:

Love Songs Without Words.”

In the earlier days of Silver Wave
Records in Boulder, Colo., their fo-
cus was on new-age music that
crossed over into jazz. However,
this Spring's electronic music re-
lease, “Mystic Waters' by Davol,
and the recent acoustic release by
Wind Machine titled “Rain Maid-
en,” do not follow suit. Label head
James Marienthal attributes the
sales and charting successes of
this year to “having a quality, not
quantity, attitude. We're not trying
to just put out more commercial
sounding NAC-radio type music,
and we have tried not to release too
many things at once so each proj-
ect is the best that it can be, top
quality.” Silver Wave’s most cur-
rent releases are Peter Kater's
‘‘Moments, Dreams & Visions:
Original Soundtrack To Green-
peace Greatest Hits,”” and Steve

‘Haun'’s “Midnight Echoes.”

It was Native American flutist R.
Carlos Nakai, who has helped to
fuel the growth of Canyon Records
in Phoenix and prompted its cross-
over into the new-age market. Can-
yon, specializing in Native Ameri-
can music since 1951, signed
Nakai about six years ago. The se-
renity of the solo Native American
flute and mystical quality of the
eaglebone whistle fit well into the
relaxational and meditative sounds
of authentic new age. When Nakai
formed a group called Jackalope,
Canyon crossed over once again,
this time blending ethnic melodies
and instruments with modern tech-
nology and urban styles. This No-
vember will bring a new Nakai re-
lease along with Canyon's first non-
Native American release by
guitarist William Eaton. Their first
classical-oriented release, a con-

certo for Native American flute and
Orchestra by Prof. James DeMars
from Arizona State Univ., will follow
in January.

The Nouveau label from K-tel
also shies away from the term new
age. “Adult alternative music is for
me the most satisfactory descrip-
tion because it's music, it's not
teenage music, it's an older demo-
graphic and yet it's an alternative
to the mainstream,’’ explains
Chuck Thagard, VP product devel-
opment. “We wanted a label that if
we found something out of the ordi-
nary we'd have a place for it.” A
perfect example, slated for release
by the end of the year, is a record-
ing by Minneapolis singer/instru-
mentalist Tommy Wiggins entitled
“Cool Saturdays.” Celestial Naviga-
tions, the group who contempo-
rized the art of storytelling by back-

(Continued on page N-12)

R. Carlos Nakai

Native American Flute Music

"music so soothing -
it unwrinkles
mind and soul...”

For complete list write or call:
Canyon Records & Indian Arts

4143 N. 16th St.. Dept. Bl
Phoenix, AZ 85016 ¢ (602) 266-4823.
Dealer inquiries invited.
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110286 Ventura Blvd. Suite Three Studio City, CA
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SPECTRUM SUITE

The all - time classic

SRXT/D 7770
Our flagship release has sold
over 200,000 units! This unique
composition automatically tunes
the human instrument.

AMONG FRIENDS

Collection I

! e | ..I.I-

All-star lineup showcases
New Age/jazz/beyond. With
Paul Horn, David Friesen,
G. Kelly, Dallas Smith, et. al.

The Music of

STEVEN HALPERN o4 SOUND R 1a

STEVEN HALPERN, PH.D. — Composer, recording artist, producer, educator and author.

¢ For more than 15 years, a name synonymous with the growth of New Age Music

¢ An internationally recognized authority on the use of music for health and well-being
® 1989 CRYSTAL AWARD winner (International New Age Music Network) °

¢ The ANTI-FRANTIC ALTERNATIVE™...and beyond

SRXT/D 7843

CONNECTIONS
With Paul Horn

Five inspired duets delight
w/ virtuosity and sensitivity.
Six tracks add fretless bass &

percussion for a jazzier mix.

We are pleased to welcome our new record trade distributors:

PRECISION SOUNDS * BIG STATE * NAVARRE * SCHWARTZ BROTHERS to our existing family of distributors
Music Design, New Leaf, Backroads, Pyramid, Real to Reel, Zango, and many others.

RADIANCE
Love Songs Without Words

An exquisite collection of
Anti-Frantic™ jewels, including
Pachelbel’s Canon in D Mgjor.
Perfect for old and new fans alike.

CRYSTAL SUITE

Romancing the Stone

SRXT/D 7842

Luminous textures, angelic

Bowls...a new standard of

choirs, Quartz Crystal Temple

excellence in the healing arts.

Member of

NAIRD

GAIA’S GROOVE
With Tony Selv4ge

SRXT/D 7845

An upbeat tour de force with
electric violin & percussion.
New Age/World Music

to move body and soul.
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New Age Composer/Synthesist

DON ROBERTSON

NOW on CD

Romantic
MHesic for the
Neew 4ge

Castles in the Sun
“.. .a sweetly soothing feel with
unique and distinguished
keyboards.”

Tom Miller, KTWV
The Wave, Los Angeles

- Artist/Composer
LEONARD ELLIS
“. . .has that mysterious
quality that generates

popularity”
John Frost, KOAI
The Qasis, Dallas

“Circle of Dreams”
“Starlight Sonata”

Distributed by Silo and Lifedance,

Leonard Ellis Productions
P.O. Box 66002 LA CA 90066
(213) 391-1664

Member of

NAIRD

R

member of IN/AIRID

AVAILABLE through BACKROADS, CALIFORNIA RECORD
DISTRIBUTORS, GEMINI, MS DISTRIBUTING, MUSIC DESIGN.
PHONE 303/223-4262 * FAX 303/223-1516

“Music that matters”

"The most outstanding (new age) vocal tape”
- Lioyd Barde, Backroads Distributors

"A true gem"
- CD Review

"..manages o make

= commaeircial

‘new age'

clones sound
horribly

supefficial.”

- Option

“A remarkable
album"
- East Coast
Rocker'’s
Harmonies

Call for distributor Information

Soundlngs of the Planet  1-800-93PEACE

| P.O. BOX 090309-0309

L—4—32%
| RECORDS | (313) 656-1155
JBX RECORDS
PRESENTS

FOR YOUR LISTENING PLEASURE

““GENTLE IMAGES”
Solo piano by Jim Bajor

JX 40011

““ORIGINS"’

Kerstin Allvin

JX 7002 o]
NAIRD

ROCHESTER HILLS, MI 48309-0309

Celestial Navigations

ECLECTIC INDIES

(Continued from page N-11)

ing the spoken word with synthesizer music from the new
age genre, will release “Chapter Two” later this year. Nou-
veau’s latest electronic release is Bill Wolfer's “And It
Rained All Through The Night.”

Lloyd Barde, owner of Backroads Distributors and the
Shining Star label, believes that being an independent is no
longer a detriment. “We have managed to equalize the mar-
ketplace. Independents are no stronger or weaker, and re-
leases by major labels and single artists are selling right
next to each other without any regard for where they came
from.”

CREDITS: Editorial by Billboard writers, except by P.J. Biro-
sik, new age specialist, freelance writer, and author of “The
New Age Music Guide"” (Macmillan), based in Sedona, Ariz.;
Linda Atnip and Devra Hall, Los Angeles freelance writers;
Design, Steve Stewart; Cover; Jeff Nisbet.
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New Worep Cottection 1

NEW

New World was founded in 1982 by
Colin Willcox. Through the com-
pany’s commitment and its pioneering
research, presentation and marketing,
(over '/, million units sold by mail order
alone), New World is now the most
successful UK. New Age Music label,
and the largest producer of New Age
Music in the world.

INPIBIIPID

THE BEST SELLING NEW AGE MUSIC

WORLD — NEW AGE

New World’s exclusive collection of
over 150 titles contains some of the
finest and most beautiful instrumental
music ever composed;

— on Compact Disc
— on Chrome Cassette
— on Video.

These established best-selling
recordings from England are now
available for

Worldwide Distribution

© MUSIC ' .

a
A New WoRLD w2
OF RELAXATION -~

NEL = AGE »

For a free colour catalogue, our New
Age Samplers and further details
contact:
Colin Willcox or Carmen Salvat.
New World
Paradise Farm
Westhall, Halesworth
Suffolk IP19 8RH, England
Tel: England (0)50-279-279
Fax (0)50-279-886
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IDEO RETAILING

Some Retail Chains Are ‘Renting’ It Free

First-Aid Video Is A Lifesaver

BY MOIRA McCORMICK

CHICAGO “Emergency Action,” a
30-minute independent release cre-
ated to teach viewers procedures
for the most common life-threaten-
ing emergencies, is slowly but sure-
ly making its way into specialty vid-
eo stores—without the benefit of
advertising.

Jan Brown of actiVideo, producer
of “Emergency Action,” says the ti-
tle has been carried in the Midwest
by Blockbuster Video for the last
six months “as a free rental, which
they do as a community service.”
Along with a number of supermar-
ket chains like Chicago-based Domi-
nicks and Schnucks of St. Louis—
which are also offering the video as
a free rental—"‘more video stores
are doing that as well,” says Brown.

“At first, video stores weren’t in-
terested, since their focus is enter-
tainment. But now Baker & Taylor
is distributing it and it’s also listed
in major video catalogs like S.I.,
Critic’s Choice, and Video Takes.”

“Emergency Action,” which lists
for $29.95, shows viewers step by
step how to handle eight of the most
common emergencies, including
CPR for a heart attack, drowning,
or shock; the Heimlich maneuver
for choking in both adults and chil-
dren; mouth-to-mouth resuscitation

‘In an emergency,
the public is the
missing link in the
life-saving chain’

for a person who stops breathing;
and methods to stop severe bleed-
ing.

According to Brown and Dr. Stan-
ley Zydlo, an emargency medicine
pioneer and consultant to ‘“Emer-
gency Action,” it takes an ambu-
lance an average of three to five
minutes to arrive on the scene of an
emergency. ‘A person can bleed to

@
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A WEEKLY PREVIEW OF UPCOMING VIDED RELEASES*

TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P
STARS CUTOFF IN MIILIONS AVAIL-
STUDIO/LIST PRICE (STREET DATE) | (# OF SCRENS) ABILITY
EASY WHEELS (NA) 11/01/89 NA Poster
Paul LeMat (11/22/89) (NA)
Fries/$89.95

I ERNEST SAVES CHRISTMAS (PG) 10/24/89 $28.1 /| Poster,
Jim Varney (11/01/89)| (1,640) Mobile,
Touchstone/$89.95 Counter-

card

GHOSTBUSTERS it (PG) 10/31/89 $110 3D Post-
Bill Murray, Sigourney Weaver, Dan  [(11/22/89) (2,410) er
Aykroyd
RCA/Columbia/$89.95
THREE FUGITIVES (PG-13) | 10/24/89 $40 Poster
Nick Nolte, Martin Short (11/01/89)| (1,374)
Touchstone/$89.95

* INFORMATION FURNISHED BY VIDEO FORECASTER

OTHER TITLES

AMERICAN AUTOBAHN

Jan Jalenak. Michael Von Der Goltz
SVS/$79.95

Prebook cutoff: 11/1/89; Street: 11/29/89

AUSTRALIA'S ABORIGINES
Documentary

Vestron/$29.98

Prebook cutoff: 10/25/89; Street: 11/15/89

GODZILLA VS. THE SMOG MONSTER
Science Fiction

Orion/$19.98

Prebook cutoff: 10/26/89; Street: 11/16/89

JANOSCH BEAR TALES

Animated

Just For Kids/$39.95

Prebook cutoff: 10/30/89; Street: 11/14/89

THE LIFE OF JESUS VOLS. 1-4
Nelsen Leigh

GoodTimes/$9.95 each

Prebook cutoff: None; Street: 10/27/89

[ LYLE, LYLE CROCCDILE
Animated
Hi-Tops/$14.95
Prebook cutoff: 10/25/89; Street: 11/8/89

THE MONEY

Laurence Luckinbill

21st Genesis/$59.95

Prebook cutoft: None; Street: 10/23/89

MRS. AMWORTH

Glynis Johns

New World/$14.95

Prebook cutoff: 10/27/89, Street: 11/14/89

A NIGHTMARE OM ELM STREET 4: THE
DREAM MASTER

Robert Englund

Media/$19.95

Prebook cutoff: 10/25/89; Street: 11/8/89

THUNDERCATS: TOWER OF TRAPS
Animated

Family Home Entertainment/$39.95

| Prebook cutoff: 11/1/89; Street: 11/22/89

To get your company’s new video releases listed, send the following information—title, performers, dis-
tributor/manufacturer, format(s), prebook cutoff, ship date, box-otfice gross, and suggested list price (if
available)}—to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036.

death in five minutes,” Zydlo says.
“Brain death occurs in only six min-
utes. The public is the missing link
in the life-saving chain. The sooner
treatment is started, the better the
chance of survival, and recovery is
generally faster and more com-
plete.”

Brown, formerly a consumer af-
fairs syndicated columnist, was in-
spired to create ‘“Emergency Ac-
tion” after her father was stricken
with a heart attack two years ago in
Florida. Brown counts herself lucky
that she was not present, since she
had forgotten how to perform CPR;
fortunately, someone on the scene
did, and saved her father’s life.

“I had taken CPR so long ago I
couldn’t remember it,” Brown says.
Shortly thereafter, she was doing

(Continued on page 72)
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I'fl Take Manhattan. Paimer Video executive VP Peter Marlo, franchisee Rusty
Miller, and president Peter Balner toast the opening of Palmer's new New York
location on Park Avenue South and 21st Street. The outlet will be the chain’s
first investor-owned store. Palmer will manage, but not own, the location.

Data Vend Chooses The Gomho Option

Company’s Choices Stores Offer Wide Mix Of Products

BY EARL PAIGE

LOS ANGELES Data Vend of Bal-
timore is another company coming
from the video specialty retailing
community that is now opening
combo stores, with the first units
under the Choices banner in the
Manchester and Nashua, N.H., mar-
kets.

Paul Roach, director of retail op-
erations, describes the Choices
stores as being 5,000-6,000 square
feet in size with a prerecorded prod-
uct mix that will include CDs but
probably not cassettes at this time.
Audio books for sale and rental will
also be offered.

Aside from prerecorded videocas-
settes for sale and rental, Choices
will also offer videodisks for sell-
through and rental as well as video-
disk players for rental, Nintendo
game units, and camcorders.

“We want to be a store that’s on
the leading edge of technology,”
says Roach, who views hardware
rental as a way to build a strong
customer base. “Our CD supplier,
for instance, is supplying us with
demo disks.”

Choices will stop short of digital
audiotape, avoiding ‘‘too much dab-
bling in virgin territory,” according
to Roach.

Choices carrries the below-logo
motto, “Movies, Music & More.”

“We aim to be a total prerecorded
home entertainment outlet with em-
phasis on a wide variety of prod-
ucts,” Roach says. “We will have T-
shirts and accessories and a lot of
candy and snacks.” Of the latter, he
says ‘“they offer 30%-40% profit, the
kind of revenue that goes right to
the bottom line day after day, but
adds to the fun in a shopping experi-
ence.”

The whole idea of offering music
and other nonvideo merchandise
keys off the same basic idea that oc-
curred to the early pioneers in rec-
ord/tape stores who added video
rental, says Roach, mentioning such
chains as Wherehouse Entertain-
ment, Music Plus, Sound Ware-
house, and, of course, Tower. “In

video rental, you have a captive au-
dience that comes in two to three
times a week.”

Roach is loath to offer much more
detail regarding Choices’ strategy
because of the increasing competi-
tion from traditional combo chains
and other video-oriented firms like
Data Vend, which are now touting
combos. He does acknowledge that
JD Store Equipment is involved in
the chain’s fixturing and layout
plans, and that video rental will be
$2.50 on a pay-when-renting basis.

Among new combo players,

"Roach says he is aware of Super

Club N.A., planning its own combo
superstores and also acquiring ex-
isting videc specialty chains experi-
menting in prerecorded audio (Bill-
board, Sept. 23). Yet another is L.A.
Entertainment, just bowing its first
unit here in suburban Reseda, but
evolving out of the Video Excite-
ment/Video Library chain from
Montana.

Roach says he is familiar with
widely scattered markets because
of his early involvement in fran-
chise sales for Blockbuster. “I was
involved in the first stores that
opened in Dallas,” he says of the
company founded by David Cook,

recalling that the first unit went
up Oct. 19, 1985.

Remaining through the early pe-
riod when Wayne Huizenga, John
Melk, and Donald Flynn came
aboard until after Cook left in
1987, Roach says he never had any
basic disagreements with Block-
buster’s new regime. “It was just
that there were acquisitions and
all the explosive growth and I
wanted to follow a more personal
direction.”” That new direction
found Roach going with a new vid-
eo specialty venture, 10,000 Video,
in San Antonio and Wichita Falls,
Texas.

“The idea was to build super-
stores in secondary markets,”
says Roach, but the Texas econo-
my stalled the chain. He joined
Data Vend two months ago when
the firm, an OTC company, decided
that retail store operations could
be more rewarding than video
vending.

One inquiry Roach is definitely
dodging is where Data Vend might
land next or why it picked relative-
ly quiet New England as its first
market. “Let’s just say that, for
now, we’'re happy developing our
concept in the Northeast.”

NEW YORK Kenneth Chane,
president of video distributor Visu-
al Impact Products of Chatsworth,
Calif ., recently expanded his compa-
ny to go where few of his competi-
tors have gone: Canada and Mexico.

In conjunction with his participa-
tion in Canada’s Focus On Video
trade show last month in Toronto,
Chane set up a toll-free 800 line for
Canadian customers to order direct-
ly from VIP’s new Winnipeg, Mani-
toba, center. Product is shipped di-
rectly from Winnipeg, thus provid-
ing immediate turnover on orders.

VIP Crosses American Borders
Vid Distrib Now In Canada, Mexico

Chane assures 24-hour service in
most cases.

VIP’s new outlet in Mexico City
is structured much like the one in
Winnipeg and VIP’s home office in
Chatsworth. Chane claims that he’s
able to provide quicker service
t