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Growth Of Oldies Stations
Invades Gountry Borders

BY SEAN ROSS

NEW YORK The recent rise of the
oldies format on FM has noticeably
impacted country stations—stations
that, like oldies, draw heavily from
listeners who grew up on rock’n’roll
but don't like current rock product.
But country PDs regard their new
competitors more as an annoyance
than as a threat, saying that there
are few options besides waiting the
new stations out.

The country/oldies correlation be-
came most obvious in the spring and
summer ‘88 Arbitrons as many of the
new oldies FMs began kicking in

(Billboard, Aug. 13). The impact of

oldies was noticeable in several cities,
among them: Orlando, Fla., where
oldies WOCL “Cool 105.9” was up 4.0-

Ganada Brings
Mechanical Fee
Up To 5.25¢

BY KIRK LAPOINTE

OTTAWA Canada’s antiquated
two-cent-a-song compulsory me-
chanical rate has been replaced un-
der a landmark deal between most
record companies and the country’s
writers and publishers.

The agreement, in effect until Oc-
tober 1990, includes a rate increase
to five and a quarter cents per song,
retroactive to last Oct. 1. Songwrit-
ers have praised the pact as long
overdue, while the Canadian Re-
cording Industry Assn. says it is
satisfied with the process of re-
vamping the mechanical rate, de-
spite its many difficulties and set-
backs.

(Continued on page 85)

7.9 12-plus overall, while country
WWKA “K92” was down 13.4-10.0;
Denver, where KXKL-FM “Kool
105" led country KYGO-FM 7.1-4.2;
and Rochester, N.Y., where oldies
WKLX went 4.0-7.0 as country
WBEE-FM fell 11.3-7.9.
In Seattle, KMPS-AM-FM PD Tim
(Continued on page 79)

Are LIVE, Musicland Courting 650 Stores?
Sears Mulls Leased Audio Sections

BY GEOFF MAYFIELD

NEW YORK There may be more
for the music industry’s life at
Sears, possibly in as many as 650
stores.

Contrary to earlier speculation,
which suggested that the 819-store
chain would bail out of prerecord-

ed music (Billboard, Nov. 19),
sources on Wall Street and within
the record industry now believe
that Sears is actually on the brink
of increasing its commitment to
music and video products.

The scenario being pieced to-
gether by industry sleuths has
Sears switching from rack distri-

Ingram/Metro Deal Alters Distribh Map

BY EARL PAIGE

LOS ANGELES While sudden,
often dramatic changes in video
distributing have become common-
place over the past year, Ingram
Video's recent takeover of Metro
Video distributors has apparently

CONGRATULATIONS CARLY!

“Let The 3iver Run” (The Theme from Working Girl), winrer of
the Academmy Award for ‘Best Original Song." Available on the
smash soundtrack to Working Girl, now working its way to gold!
On Arista chrome cassettes, compact discs and records.

become a lightning rod for anxiety
over the future of video distribu-
tion.

The latest development in the
continuing consolidation of home
video distributors has wholesalers
looking at the entire matrix of re-
stricted representation, fewer dis-

ADVERTISEMIZNTS

s Joe Henry's new album Murder Of
Crows to the work of Randv Newman and Van Morrison. Producer
Anton Fier assembled a set of musicians perfectly attuned to the

s ngular vision of Joe Henry’s songwriting, including ex-Rolling
Stone Mick Taylor on guitar, ex-Allman Brother Chuck Leavell on

Folling Stone compare

tributors and resultant price com-
petition, and “‘sideways” shipping.
Already, four major suppliers
have trimmed their distribution
roster.
In the wake of the Ingram/Met-
ro deal, industry sources are pre-
(Continued on page 84)

pano, and Fier himself on drums. On A&M Records, Compact
Ciscs and BASF Chrome Tape. [SP5210]

bution to a leased-department situ-
ation. Leading candidates to ser-
vice the departments are reported-
ly LIVE Entertainment’s
Lieberman Enterprises and The
Musicland Group, although nei-
ther company has confirmed its
participation.

As a matter of company policy,
LIVE will not comment on poten-
tial or existing accounts. Music-
land chairman Jack Eugster was
on vacation at press time and was
unavailable for comment.

Sears marketing communica-
tions manager Mike Mangan says
his company declines to comment
on rumors. He does note that deci-
sions regarding prerecorded prod-
ucts fall in the hands of the chain’s

(Continued on page 73)

Elektra To Test
9-Inch CD Single
With 2 Releases

NEW YORK On April 11, Elektra
will become the first major label to
make 5-inch CD singles available
for commercial sale.

Two such maxisingles, one by the
Cure and another by the Pixies, are
scheduled for the initial release. The
list price for the new line is $5.49,
with a wholesale box-lot cost of
$3.52. The limited-edition disks will
contain tracks and remixes not
available on other releases, a selling
point that will be trumpeted on a
sticker.

Kenny Hamlin, VP of sales for
the label, says the first pair repre-
sents a trial balloon; there are no
plans yet to release 5-inch CD sin-
gles on a regular basis. “We're go-

(Continued on page 85)

PHOEBE SNOW

- Listen to Phoebe Snow's  On Tour:

- Elektra debut, and you'll know why this  4/10- Philadelphia, PA
0 is something real. Something Real is a brand new  4/13- Cambridge. MA

—————— collection of songs from a true original, one of the 4/14- New York, NY

_— classic voices in American music.  4/25- Atlanta, GA

e (N y

—— % Featuring the first single and video jgg géaicbdzg;z Z’ t(il;z DC

= IfI Can Just Get Through The Night. 5/ 1- Los Mmgeles, CA

Feel the warmth of Phoebe Snow,

5/ 2- San Franciséo, CA

o Ixecutive Producer: Don Rubin
Maviagenment: Chip Rachlin/CHR Management

On Elektra Cassettes, Compact Discs and Records. S O M E T H l N C R E A L

© 1989 Elektra/Asylum/Nonesuch Records, a Division of Worner Communications Inc., @°

—
ELEXTRA

ADVERTISEMENT

www americanradiohistorv com


www.americanradiohistory.com

Joe Jackson’s new album
Blaze of Glory finds him
once again on daring
conceptual ground:

Melodies. Lyrics.
Humor. Anger.
Rock. Pop.

Folk. Jazz.
Strings. Horns.
Guitars. Sitars.
Twelve real songs.

Leave it to Joe Jackson to remind us of
how a song can make us feel, and why
certain songs stay with us forever. With
Blaze Of Glory Joe Jackson draws from
his entire range of musical experience
to respond to particular moments in his
own life, creating songs that express
things that everyone feels, as only
music can.

Blaze Of Glory s
Available everywhere April 18.
Featuring “Nineteen Forever’ w1404

Written, Arranged and Produced by Joe Jackson

Associate Producer: Ed Roynesdal
Management: Steven Jensen & Martin Kirkup,
w DIRECT MANAGEMENT GROUR, Los Angeles & London
RECORDS ©1989 A&M Records, Inc. Al rights reserved.
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“There’s only two kinds of music—good and bad”’
Duke Ellington
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Z. Marley Spurs Sales Of Caribbean Sound

Reggae On A Roll At Retail

BY BRUCE HARING

NEW YORK Reggae music, long
hyped as the ‘“next big thing’ in
music circles, is seen as finally
making significant gains at retail,
fueled by the pop crossover sue-
cess of Ziggy Marley and strong
back-catalog action.

Although reggae sales are still a
small segment of the overall mar-
ket—most surveyed accounts peg
it at about 5%—the category’s
sales are reported up as much as
50% at several chains, with retail
eagerly anticipating the June re-
lease of Marley’s second album on
Virgin Records.

David Roy, senior buyer for the
437-store, Albany, N.Y.-based
Trans World chain, declines to put
a specific number on the genre’s
growth, but agrees that sales have
probably doubled since last year.

“We've been expanding catalog
selection on reggae, particularly
on CD,” Roy says, adding, ‘‘The
Bob Marley ‘Legend’ cassette col-
lection was one of our top 100 rec-
ords for the Christmas season.”

Reggae is racked separately at
Trans World, with divider cards
used for the major artists.

Roy attributes reggae’s rise to
Ziggy Marley’s impact, but also
pointed to reggae’s acceptance in
dance clubs as a contributing fac-
tor.

Record World director of pur-
chasing Steve Lerner says the 73-
store, Roslyn, N.Y. chain’s reggae
share is up 50% over the last two of
three years, citing strong action on
Marley, Maxi Priest, and Yellow-
man.

“It just seems to be getting a bit
more attention from the radio sta-
tions,” Lerner says. “It’s more ac-
cepted commercially.”

Mike Walker, owner of Gemini

Distributors in Atlanta, does
strong business with Ras Records,
the Virginia-based reggae label.
Walker says the military is a par-
ticularly strong buyer of the is-
land-flavored music.

“I suppose the demographics of
the military gets a little more of
the segments of society,” Walker
says, adding, “I find that reggae
doesn’t know many color barri-
ers.”

Consumer wanderlust is broad-
ening reggae’s appeal, Walker
contends. ‘“There are so many
good deals for people to go to the
Caribbean, to Jamaica, St. Thom-
as—people come back and want to
get into the music.”

Amy Wachtel, who has a reggae-
oriented radio show on Adelphi

Univ.’s WBAU, says 1988 was a
year “‘that a lightbulb went on.”

“Aswad’s ‘Don’t Turn Around’
hit a lot of urban stations,” she
says, ‘“and with Ziggy, Shinehead,
and the resurgence of UB40’s
‘Red, Red Wine,’ it seemed like
there was a good handful of songs
that hit the masses in a bigger
way.”

Wachtel cites newly awakened
support among black Americans
for the genre, a community that
has not traditionally been support-
ive, although she mentioned a re-
cent exclusive party at New
York’s Puck Building that was
jammed with ‘““a bunch of white
yuppies in suits.”

It was just such a breaking of

(Continued on page 85)

NASHVILLE The Gospel Music
Assn. is offering panels on televi-
sion production and advertising
as part of its Gospel Music '89 ac-
tivities.

Scheduled for April 13 at the
Nashville Convention Center, the
panels are “Securing TV Time—
Packaging And Selling Advertis-
ing Sponsors’’ and ‘“‘Creating
And Producing A Major Televi-
sion Event.”

The first panel will feature re-
marks by Chris Gagen, director
of media for Coca-Cola U.S.A.;
Dennis Spencer, president of
Pro-Serv; Chris Miller, president
of Kohler & Miller media plan-

Gospel Music Assn. Offers
Panels On TV, Advertising

ners; and John Withers, VP and
regional sales manager for the
Turner Broadcasting System.
Steve Robinson, VP of marketing
for Chick-fil-A, will moderate.

Steve Brallier, of the William
Morris Agency, will moderate
the second panel. Panelists in-
clude Tim Robertson, president
of the Christian Broadcasting
Network, and Bobby Jones, of
the syndicated music show ‘“Bob-
by Jones Gospel.”

Additional information on the
panels and other Gospel Music
‘89 events is available from the
Gospel Music Assn. at 615-242-
0303.

Thais Slow To Offer Gopyright Protections

U.S. Trade Rep Threatens 100% Import Duty

BY BILL HOLLAND

WASHINGTON Thailand has until
next month to offer the U.S. greater
copyright protection or face possi-
ble import duties of as much as
100%. However, it appears that the

U.S. trade representative may con-
tinue to use diplomatic means to
convince that nation it must play by
the rules if it wishes to become a
major trade player in Southeast
Asia.

For internal political and social

BY THOM DUFFY

NEW YORK Dave Glew, the
newly named president of Epice/
Portrait/CBS Associated Records
and the first executive to hold that
title at the label, sees a new era of
aggressive artist development
ahead for for his labels.

After nearly two decades with
Atlantic Records, Glew came to E/
P/A in May 1988 when he tock the
post of senior VP/GM. With key
personnel coordinating E/P/A’s
efforts in several areas, Glew
promises a long-term commitment

Ist E/P/A President Plans
Active Artist Development

to a diverse roster of artists.

“What the company needed
when I came in was a leader,
somebody who had an understand-
ing of running all departments
within a record company, which I
have,” says Glew. Tommy Mot-
tola, the CBS Records president
who created the position of E/P/A
president, appointed Glew and
gave him the autonomy to build
his own staff.

One of Glew’s key moves has
been the hiring of Hank Caldwell
as senior VP of black musiec.

(Continued on page 85)

reasons, the current Thai govern-
ment has continued to ignore U.S.
complaints that the developing
Asian nation of 55 million is ripping
off U.S. intellectual products. That
includes $16 million alone in prere-
corded audiotapes annually. Video-
tape, computer software, and phar-
maceutical manufacturers have
also felt the dent caused by low-cost
pirated copies sold there.

Former U.S. Trade Representa-
tive Clayton Yeutter had tread a
fine line between outright retalia-
tion and diplomatic urging to con-
vince the Thai government to offer
protection and crack down on Thai-
manufactured pirated goods. But
nothing much has changed.

Yeutter's successor, Carla Hills,
faces the same aggravating prob-
lem: to convince Thailand it must
play by the rules without alienating
it further.

The new omnibus trade bill’s Sec-
tion 301 now allows the U.S. trade
representative to impose severe re-
strictions and new, tough retalia-
tory actions on countries that do not
protect U.S. intellectual property.
The administration and the copy-
right officials now have the tools

(Continued on page 78)

Thorn-y Questions Answered. Top executives of EMI Music Publishing
Worldwide and Chrysalis hold a press conference in Los Angeles to explain the
in-principle agreement for Thorn EMI to acquire a 50% interest in the Chrysalis
Record Cos. Pictured, from left, are Jim Fifield, president and CEO, EMI Music
Worldwide; Chris Wright, chairman and CEO, Chrysalis Group; and Joe Kiener,
executive VP, Chrysalis Group.

EXEGUTIVE TURNTABLE

BILLBOARD. Craig Rosen is named reporter for Billboard in Los Angeles. He
was a staff writer and radio columnist for the L.A. Daily News.

RECORD COMPANIES. Jim Fifield is appointed president and chief executive offi-
cer for EMI Music Worldwide in New York, assuming full executive responsi-
bility for the direction of EMI Music Worldwide. He was president and chief
operating officer for the company. Following Fifield’s appointment, Bhaskar
Menon continues as executive director of the Thorn EMI main board and
chairman of EMI Music Worldwide, Capitol-EMI Music Inc., and EMI Music
Limited, and retains corporate responsibility for advising the board on the de-
velopment of its businesses in the entertainment/media industries as well as

ROSEN FIFIELD HURWITZ
on the strategic and management issues involved in the company’s global
strategies.

Elektra Records in New York promotes Bob Hurwitz to senior VP of None-
such Records. He was VP/GM for the label.

CBS Records in New York appoints Bob Altshuler senior VP, corporate
information, and Christopher Austopchuk design director, creative services,
East Coast. They were, respectively, VP of press and public affairs and senior
art director, both for the label. David Ballard is appointed director of special
markets, music marketing, for the Columbia House division in New York. He
was an attorney for AT&T, Warner Amex Cable, and Lord, Day & Lord.

Billy Bass is named executive VP/GM for Tabu and Flyte Time Records

,Lh...

FOLKS

ALTSHULER BASS BEHAR
Inc. in Los Angeles. He was VP of marketing for Chrysalis Records.

Capitol Records in Los Angeles names Scott Folks VP of A&R. He was
director of A&R, black musie, for EMI.

RCA Records in New York appoints Kevin Sutter senior director, national
album promotion; promotes Basil Marshall to national product director, jazz
and contemporary music; and appoints Debbie De Voogd administrator, video
promotion and production. Sutter was senior director of album promotion for
Chrysalis Records; Marshall was product manager for the label; and De
Voogd was talent coordinator for MTV.

Atco Records in Los Angeles appoints Karen Dumont director, A&R. She
was in artist relations for management firm McGhee Entertainment.

DISTRIBUTION/RETAILING. Jose Behar is appointed VP/GM, Latin division, for
Capitol-EMI Music in Los Angeles. He was VP, A&R and West Coast opera-
tions, for CBS International.

PUBLISHING. MCA Music Publishing in Nashville makes the following appoint-
ments: Steve Day, GM; Al Cooley, director, creative services; and Kathy Lee,
executive assistant to the VP, creative services. Day was director, creative ser-
vices, for the company; Cooley was director, writer development, for the com-
pany; and Lee was executive assistant to the GM for Silverline-Goldline Music.
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Big 88 Successes Cited At N.Y. Home Vid Show
Sell-Thru Demands Follow-Thru
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BY RICHARD T. RYAN
NEW YORK Independent produc-
VOLUME 101 NO. 14 APRIL 8, 1989 ers eager to tap the sell-through

SOMETHING OLD, SOMETHING NEW ORDER

Its 1987 album may have sold 1 million copies and its latest may be edg-
ing up the charts, but don’t assume New Order has gone mainstream.
“We’'re an alternative group in the way we act,” bassist Peter Hook told
Billboard contributor Terry Wood, who has the story. Page 26

Honk If You Love Zappa Videos
What do “Baby Snakes” and “Uncle Meat” have in common? They're
both members of the family of video releases from Frank Zappa's
Honker Video company. Billboard’s Drew Wheeler recently talked to the
man better known—until now—for his music. Page 49

WANTED: BLACK-DIRECTOR OPPORTUNITIES

In December, Billboard reported that major-label video production de-
partments are looking for new directorial talent. But in this week’s follow-
up, black directors say that, for the most part, no one has looked their
way. Some blame the labels; others look to black artists. Billboard's Jan-
ine C. McAdams reports. Page 53

And The Winners Ar
Not everybody got to take home an Oscar from the March 29 Academy
Awards. Some nominees got to give their thank-you speeches—and oth-
ers had to sit in the audience and listen. Billboard’s Jim McCullaugh and

Paul Grien have the details on who did what. Page 84
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market received something of a
mixed message at the fourth annual
New York Home Video show: Yes,
the market as a whole is rocketing
skyward, but, no, that doesn’t mean
independent producers are in a posi-
tion to cash in.

“1989 is going to be a crucial year
for home video,” said Ann Daly, VP

of marketing for the Walt Disney
division Buena Vista Home Video.
Speaking at the opening session of
the show March 28, she said, “We
must begin to build category loyalty
with our newly expanded customer
base, and we also must seize the op-
portunity to shape consumer pur-
chasing patterns which are just now
being formed.”

Most showgoers were keenly
aware that last year was indeed a
banner year. Primarily on the

BY BILL HOLLAND

WASHINGTON The legal noose
continues to tighten around pirate
operations across the U.S,, largely
due to the efforts of the Recording
Industry Assn. of America, the
National Assn. of Recording Mer-
chandisers, and the Video Soft-
ware Dealers Assn.

These groups have lobbied in
state legislatures to have so-called
“true name and address” laws as
well as unauthorized-duplication
and bootleg laws enacted that
would give the states their own
means and clout with which to
fight piracy and counterfeiting.

Anti-Piracy Lobbyists
Target State Legislatures

The trade groups, according to
RIAA anti-piracy spokeswoman
Ann Neal, have been successful in
having the three laws ‘“‘packaged”
into one statute in eight states al-
ready. Neal says this will “bring
state and local laws into line with
existing federal law.”

The true-name-and-address sec-
tion of the laws will be used to
fight audio and video piracy on a
local level for the first time. Fed-
eral copyright infringement stat-
utes presently pre-empt state pro-
secutive and enforcement author-
ity over certain unauthorized
recordings.

(Continued on page 85)

strength of “E.T.—The Extra Ter-
restrial’’ and “Cinderella,” the in-
dustry shattered all previous sell-
through records. According to Daly,
in 1988 consumers spent some $2 bil-
lion dollars on video cassettes or
40% more than they did in 1987.

While opening-day attendance at
the three-day show seemed relative-
ly light, the sharp increase in sell-
through activity is precisely the rea-
son many producers were on hand
for the event, held in the Jacob K.
Javits Convention Center March 28-
30. The thinking among budding
video makers seems to be: “If ‘E.T.
can sell 15 million videos, 1 can sell
at least a few thousand.”

Nevertheless, Daly cautioned
that as the demographics of video
consumers broaden, the onus is
placed squarely on producers and
suppliers. If the first-time video
buyer is to become a repeat custom-
er, consumers must feel as though
prerecorded video is a sound invest-
ment with strong learning and en-
tertainment value.

Echoing Daly’s remarks, Eliot
Minsker, CEO of Knowledge Indus-
try Publications, which produced
the Home Video Show, said the in-
dustry’s marketing clout has also
been a shot in the arm to the film
business. ‘“In the last year we have
seen the Procter & Gamble-ing of
Hollywood,” he said in a reference
to the package-goods manufacturer
known for its marketing acumen.

Minsker, whose remarks came

(Continued on page 81)

1988 Revenues Reach A Record High Of $820 Mil In U.K.
Britons Keep Video Rental Biz Booming

BY PETER JONES

LONDON The U.K. home video
rental business in 1988 took in a rec-
ord $820 million, up 13% over the pre-
vious year, with the last three
months setting new highs in most
sectors.

Some 12.2 million U.K. homes now
have VCRs, up from just under 11
million in 1987, or 59% of homes at
the end of last year, compared with
53% in the previous year.

Total turns on rentals last year
were 348.8 million, up 8% from the
322.4 million posted for 1987. And the
average rental charge for each tape
rose to 1.37 pounds sterling (roughly
$2.35, at an exchange rate of $1.72
U.S. to the U.K. pound) from 1.30
pounds in 1987.

According to the British Vid-
eogram Assn., distribution continues
to expand and mature via rental li-
braries, service-station forecourts,
convenience stores, and news agents.

The last quarter of 1988 was a par-
ticularly notable success story. The
number of tapes rented per week, 7.2
million, was an all-time record, as
was the average value of weekly hir-
ings from October to December
($16.8 million).

Says Norman Abbott, BVA direc-
tor general: ““The video industry
clearly saw considerable gains last
year from the continuing trend to
family entertainment. The introduc-
tion of clear, legally enforced ratings
on all cassettes, plus a sharp increase
in the number of titles for the U [uni-
versal], PG, and 15-year-olds sectors

has attracted more and more families
to hire or buy video programs.”

The Video Software Monitor publi-
cation here also reviews for the first
time the additional fast-growing mar-
ket for videotape sales rather than
rentals.

Some 1.35 million prerecorded vid-
eotapes were bought each week in
the last quarter of 1988, generating
(at an average price of just less than
9 pounds sterling) more than $20.5
million a week.

However, the BVA strikes a warn-

ing note about sell-through. Says Ab-
bott: “We should beware a too literal
interpretation of the findings. It's un-
wise to place undue reliance on any
first set of figures, and it’s obvious
that the pre-Christmas period repre-
sents an exceptional peak in sales.”

The U.K. video industry is staging
Video '89 in London, June 27-28, with
its trade awards to be presented at a
gala dinner during the event. Con-
firmed speakers include a senior U.K.
government minister.

AMSTERDAM A strong lineup
of seminar speakers is just one of
the salient features of the 4th In-
ternational Music & Media Confer-
ence taking place here April 30-
May 4.

Other major elements of the
event are a global pop/rock televi-
sion show titled “Rock Over Eu-
rope’’; showcases of new, upcom-
ing talent; and media broadcasts
from the IMMC conference center
in the Beurs van Berlage, Amster-
dam’s historic Stock Exchange.

The seminars will pay special at-
tention to the impact that the Eu-
ropean single market will have on

the international music, media,

New Glohal Rock TV Show,
Speakers Highlight IMMG

and marketing industries begin-
ning in 1992. The opening keynote
speech by Dire Straits manager
Ed Bicknell is called “The Market-
ing Of A Super Act.”

IMMC has formed a Continental
co-production team with Veronica
(Holland) and Beta (Videomusic/
Super Channel) to produce “Rock
Over Europe” as the alternative to
“Montreux Rock,” with which the
IMMC was previously connected
during the three years of holding
the conference in that Swiss city.
The two-hour show will feature 20
acts, including international celeb-
rities and outstanding European

(Continued on page 78)
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Garza, Marez Top Tejano Winners
The Awards Bring Welcome Exposure

BY RAMIRO BURR

SAN ANTONIO, Texas Top Te-
jano music performers David Lee
Garza y Los Musicales and David
Marez were the major winners in
the ninth annual Tejano Music
Awards, held here March 18-19 at
the Convention Center Arena.

David Lee Garza y Los Musicales,
a band from the tiny town of Poteet,
just 30 miles south of San Antonio,
scored heavily in the awards, win-
ning album of the year (conjunto)
for “Tour '88" and single of the
year for “Me Quieres Tu, Te Quiero
Yo (You Love Me, I Love You).”

“This just proves the song was as
solid as we thought it was,” said
band front man Garza. ‘“This has
been one of our biggest hits ever
and winning here proves it.”

Los Musicales have won the al-
bum-of-the-year award three times
in the past. The band has also spun
off two of the best singers in the in-
dustry: Ramiro Herrera, who left in
1983 to form the Montana Band, and
Emilio Navaira, who only last Janu-
ary started his own band, Rio. Na-
vaira was also nominated in the
best-male-vocalist category this
year.

San Antonio-based singer David
Marez won song-of-the-year honors

for “Fijate (Look).” Marez and his
band also won top honors for album
of the year (orquesta) for their top-
selling “Sold Out.”

Veteran songwriter Luis Silva
was named songwriter of the year,
racking up his seventh consecutive
win in this category.

Actor/comedian Cheech Marin
and singer Vikki Carr co-hosted the
awards, which were attended by rec-
ord-label executives, promoters,
performers, producers, and others
in the industry. Stretch limousines,
men in tuxedos, and ladies in formal
evening dresses were much in evi-
dence.

Although they are a “peoples’
choice” type of awards, the Tejano
Music Awards bring recognition
and exposure to the winners. More
than 8,000 Tejano aficionados at-
tended the awards gala.

Other winners included Herrera,
a San Antonio native, who won the
male-entertainer-of-the-year award.
Corpus Christi, Texas’ Selena Quin-
tanilla won as female vocalist and
female entertainer of the year.

Another San Antonio band, Los
Dudes, was named most promising
band of the year. Band leader Joe
Revelez said the group was formed
only 15 months ago and the awards
“will really give us a much-needed

Ontimism Hit With Lawsuit
By Jazz Artist Mouzon

BY DAVE DIMARTINO

LOS ANGELES A lawsuit filed in
federal court here by jazz drum-
mer Alphonse Mouzon charges the
locally based Optimism record la-
bel with copyright infringement,
willfully deceptive packaging
practices, breach of contract and—
in at least one instance—using a
commercially available Mouzon LP
as a master recording for its own
CD, cassette, and LP product.

The suit—filed in U.S. District
Court here March 6 and asking for
more than $14 million in total dam-
ages—contends that Optimism and

executives David Drozen and
Sheryl R. Kay ‘“knowingly and
willfully” placed a false year of
first publication on two Mouzon re-
cordings it recently issued and
thus violated the Lanham Act.
Though Mouzon’s “Morning Sun”
and “Back To Jazz” albums were
first issued in 1981 and 1985, re-
spectively, the suit maintains that
the label placed the inscription “(c)
(p) 1988 Optimism, Incorporated”
on the packages in an attempt to
“mislead and defraud the public”
into believing they were new re-
leases.

(Continued on page 73)

Industry Rallies For Recovery Program

New BizRap To Aid Addicts

BY CHRIS MORRIS

LOS ANGELES BizRap, the
newly created nonprofit, music-
business, drug and alcohol recov-
ery assistance program, has en-
listed the National Academy of
Recording Arts and Sciences
president Mike Greene as a direc-
tor and is looking at a variety of
fund-raising events to raise
start-up money for its pilot pro-
gram here.

BizRap, which will provide re-
covery services to music industry
members (who often are not cov-
ered by insurance for such care),
was officially launched in early
February at an industry break-
fast here that featured such
speakers as Capitol-EMI presi-
dent/CEO Joe Smith and recov-

ering addicts David Crosby and
Stan Getz. The group’s board is a
cross section of music industry
personnel and medical profes-
sionals who specialize in sub-
stance-abuse care.

When fully functional, BizRap
will be staffed by professionals in
drug and alcohol dependence care
and crisis intervention. Services
will include counseling, referral to
medical facilities and out-patient
clinies, and intervention with fam-
ilv members, friends, and business
associates to expedite recovery.

The group also hopes to imple-
ment an 800-number hot line, long-
term care programs, and an L.A .-
based recovery house.

At present, the organization is
looking to record labels for the

(Continued on page 78)

boost.”

Joe Lopez of Grupo Mazz won the
best-male-vocalist trophy. Lopez
and band lead guitarist Jimmy Gon-
zales were named best vocal duo of
the year.

Tejano gospel-music-artist hon-
ors, a new category this year, went
to Paulino Bernal.

Performing during and after the
awards ceremonies were Joe Lopez
y Grupo Mazz, Joe Posada, and Lin-
da V. Most of the musicians were
backed up by the famed Latin
Breed, a crack brass band from San
Antonio.

Sealed With Kiss. Billboard presents a laminated plaque of the Kiss 15th
anniversary special issue to band members. Shown, from left, are Kiss' Gene
Simmons; Gene Smith, associate publisher, director of marketing & sales,
Billboard; and Bruce Kulick, Paul Stanley, and Eric Carr of Kiss.

MADONNA'S “Like A Prayer” debuts at No. 11 on
the Top Pop Albums chart, while the title track
vaults to No. 5 on the Hot 100. It’s Madonna's 14th
consecutive top five single, a record topped by only
two acts in the rock era. Elvis Presley had 24 con-
secutive top five hits from 1956-62; the Beatles had
15 straight from 1964-69. (In all cases, we're dis-
counting B sides, EPs, and from-the-vault releases
on old labels.)

Madonna’s escalating fame over the years has

Madonna’s ‘Prayer’ Heard In Pop Top 5;
‘You Got It Lands Orbison On 4 Charts

studio albums. “Madon-
na’’ was the bottom new
entry when it debuted at
No. 190 in September
1983, “‘Like A Virgin”
bowed at No. 70 in De-
cember 1984, and “True
Blue” arrived at No. 29
in July 1986.

been reflected in the de-

but positions of her four
——
R
L»
e

“Like A Prayer” will
be Madonna’s third stu-
dio album in a row to hit the top 10 in just two weeks.
In fact, it has a good chance of leaping to No. 1 next
week. But to do so, it will have to leapfrog over
Tone Loc’s fast-rising “Loc-Ed After Dark,” which
jumps from No. 7 to No. 3. Only one rap album has
climbed higher on the pop albums chart: the Beastie
Boys’ “Licensed To 111,” which logged seven weeks
at No. 1 in 1987,

“Loc-Ed” also makes news this week by becoming
the first rap album to yield two top 10 pop hits. The
new “Funky Cold Medina” leaps to No. 10 on the
Hot 100 less than two months after “Wild Thing”
reached No. 2.

ROY ORBISON'’s ‘““Mystery Girl” jumps a notch to
No. 5 on the Top Pop Albums chart as his “Travel-
ing Wilburys” collaboration dips a notch to No. 4.
The rock legend is the first artist to have two top
five albums after his death since Elvis Presley, who
made the mark in the months after his 1977 death
with “Moody Blue” and “Elvis In Concert.”

Only three other artists have landed two top five
albums posthumously. Jimi Hendrix and Janis Jop-
lin, who died of drug overdoses within three weeks
of each other in 1970, both scored twice in the early
"10s. Though not as legendary as these other stars,
Jim Croce had even greater posthumous success.
The singer landed three top five albums after his
death in a 1973 plane crash.

Orbison’s “You Got It” single holds at a bulleted
No. 12 on the Hot 100 and leaps to No. 10 on the Hot
Country Singles chart. The multiformat smash has al-
ready hit No. 1 on the Hot Adult Contemporary sin-
gles chart and No. 2 on the Album Rock Tracks chart.

FAST FACTS: Fine Young Cannibals’ “The Raw
And The Cooked” jumps to No. 8 on the pop albums
chart, becoming I.R.S. Records’ highest-charting al-
bum since the Go-Go’s’ ‘““Beauty And The Beat”

by Paul Grein

topped the chart seven years ago.

Lou Reed’s “New York” jumps to No. 40 on the
pop albums chart, becoming the rocker’s first top 40
album since “Sally Can’t Dance’ nearly 15 years
ago.

“Melissa Etheridge” holds at a bulleted No. 34 on
the pop albums chart—the highest position it has
reached to date. The album has climbed higher on
the chart than albums by Sinead O’Connor and
Toni Childs—Etheridge's rivals for best female
rock vocal in the recent
Grammy competition.
‘0’Connor’s ‘The Lion
And The Cobra” peaked
at No. 36 a year ago;
Childs’ “Union” reached
No. 63 in October.

U2’s ‘““Rattle And
Hum” displaces Michael
Jackson’s ‘““Moon-
walker” from the No. 1
spot on the Top Video-
cassettes Sales chart.
It's the first time that music-oriented videos have
reached the No. 1 slot back to back on the vid chart.
The “Rattle And Hum” album topped the pop al-
bums chart for six weeks late last year.

Motown has back-to-back No. 1 hits on the Hot
Black Singles chart for the first time in more than
five years. Today's “Girl, 1 Got My Eyes On You”
displaces the Boys’ “Lucky Charm,” marking the
first time that Motown has followed itself at the top
since DeBarge’s ‘““Time Will Reveal” unseated Lio-
nel Richie’s “All Night Long” in 1983.

WE GET LETTERS: Watermark’s Matt Wilson
notes that Roxette’s “The Look” is the third hitby a
Swedish group to top the Hot 100. It follows Blue
Swede’s “Hooked On A Feeling” and Abba’s “Danc-
ing Queen.” But the amazing part is that all three of
these hits reached No. 1 within two days of April R
You want more? David Harris and Chuck Utley of
Glasgow, Ky., note that “The Look” clocks in at
3:56—the exact same time as the single it replaced
at No. 1, the Bangles’ ‘“‘Eternal Flame.”

Rich Appel of CBS in New York notes that Living
Colour’s “Cult Of Personality” is the sixth top 40
hit to mention John F. Kennedy. That puts JFK
ahead of Ronald Reagan as the U.S. president
whose name has been included in the most top 40
hits during the rock era. The new hit follows Jimmy
Dean’s “P.T. 109,” Dion’s “Abraham, Martin And
John,” Tom Clay’s “What The World Needs Now Is
Love/Abraham, Martin And John,” Queen’s “Killer
Queen,” and Dream Academy’s “Life In A North-
ern Town.” Reagan has been mentioned in five top
40 hits: Artists United Against Apartheid’s “Sun
City,” Simply Red’s “Money’s Too Tight (To Men-
tion),” Men At Work’s “It’s A Mistake,” Sting’s
“Russians,” and Escape Club’s “Wild, Wild West.”
What will be the first top 40 hit to mention George
Bush? Stay tuned.
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A simple congratulations.

BOBBY Mc¢FERRIN BOBBY McFERRIN

Record of the Year Song of the Year

f

BOBBY McFERRIN ROBERT PALMER
Best Pop Vocal Performance, Male Best Rock Vocal Performance, Male

Simply Brilliant.
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Vestron MusicVideo is proud to announce the home video that your
\ Customers have been waiting for— MICHAEL JACKSON: THE
’ LEGEND CONTINUES —a red-hot showcase of Michael Jackson's

immense talent that must be seen to be believed. Available tor only
} $15.98 it's the video collectible that every Michael Jackson fan wants
3= and can afford!

« A must-have Michael Jackson collectitle keepsake featuring wall-to-
wall, non-stop entertainment and highlights from over 25 smash hits!

« Featuring over 20 years of exhilarating rare footage ‘ncluding The
Jackson 5's Motown audition tape, classic Ed Sullivan Show perfor-
mances, home movies, live concerts, American Bandstand appearances

and the unforgettable Motown 25 special!

« Backed by a multi-million dollar marketing cempaign featuring full-page
color advertising in People Magazine; netwerx televisian sports; radio
promotions; generous co-op funds; plus hot P.D.P. matenials!

» Songs include: / Want You Back « The Love Yau Save « /1 Be There « Ben «
'7_; Never Can Say Goodbye « Dancing Machine « Pock With You + Billie Jean o
,q.a- ,’ Beat It « We Are The World « This Place Hotef « and many more!

KX Y oy ’9' V.W’/"'( ‘.‘ o, ' X '. « Features guest appearances by Smokey Robinson, Sammy Davis Jr., Dick Clark,
/ o ; . .
' , ‘,e. Elizabeth Taylor, Sophia Loren, Gene Kelly, Katharine Hepburn, and many others!
) l' '* .'f /
‘ .

. d ri' ’ * Available any way you want: single copies; and easy-to-use 12- and 20-prepack
[*s J' - : 3 configurations with optional floor display bases!
&

WAREHOUSE RELEASE DATE: MAY 3, 1989

(©1989 Vestron MusicVideo, P.0. Box 10382, Stamford, CT 06901
Prices shown are suggested retail. *$24.98 in Canada

Single copies * VHS: MA5358; Beta: MB5358; 60 Minutes; ISBN: 0-8051-0771-1; UPC 2848515353

12-pack + VHS: MAS359; Beta: MB5359; ISBN: 0-8051-0778-9; UPC 2848515359 A LEGENDARY LOW PRICE.
12-pack with display base + VHS: MA5365; Beta: MB5365; iISBN: 0-8051-0785-1; UPC 284851536% 5 &
‘ b 20-pack * VHS: MAS360; Beta: MBS360; ISBN: 0-8051-0779-7; UPC 2848515360 HLHDF[] 4 XSEISCT 2 |°oNz o~
‘ 20-pack with display base * VHS: MA5366; Beta: MB5366; ISBN: 0-8051-0786-X; UPC 2848515366 STEREC Dd
Lx-=1 e
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Many Cassettes Fail To Identify Creators

INDUSTRY MUST CREDIT SONGWRITERS

BY RON SIMPSON

The lack of songwriter credits on
many recordings—which has only re-
cently become an industry news
item—reminds me of a few little af-
tershocks in my own experience. My
particular focus is cassettes, which
are the least likely to contain full
writer information.

Case in point: One of my student
writers recently asked, “Why do we
spend all this time on the craft of
writing when there’s really no mar-
ket for songs?”

“What do you mean, no market?” |
asked, a little upset. After all, the stu-
dent had had weeks of classwork, in
which the writer’s role in today’s
song market had been stressed.

He continued, “Well, I mean unless
you're an artist or you're part of a
band with a record contract.”

In rebuttal, I reached for Star-
ship’s “No Protection” album, sens-
ing instinctively that ‘“Nothing’s
Gonna Stop Us Now” had to have
come from industry writers.

But guess what? No writer credits
are on the cassette’s J-card. The stu-
dent looked at me condescendingly.
He was sure Starship had written all
the songs on “No Protection.” Later,
I called the Starship office. They told
me D. Warren and A. Hammond had
written the megahit.

“You mean Albert Hammond?” I
asked, guessing they were reading
the credits off the label of the vinyl
LP.

“Right. Albert Hammond and D.
Warren.” (Sorry, Diane. Maybe next
time.)

The Recording Industry Assn. of
America says cassettes are now out-
selling LPs by a ratio of 4-to-1, and
the margin will continue to spread.
Cassettes are outselling CDs by 3-to-
1, so it is obvious that the cassette al-
bum is most apt to influence the pub-
lic’s perception of our business.

Another little shock was adminis-
tered by a DJ: I was taking a debut
artist around for some radio inter-
views, and a jock said to her on the
air, “So what about the songs? Did
you write them all?”

Well, no, she hadn’t. We had as-
sembled songs from an elite group of

writers around the country and felt
we had a strong package. But the DJ
turned off. The light went out. For
this guy, credibility depended on the
artist writing all 10 tunes.

Naive? Yes, of course. But isn’t the
industry reinforeing his prejudices by
its frequent omission of writer cred-
its? In the mind of today’s public, if
writers are not credited, they don't

But there are occasional lapses:
Bowen’s George Strait album, “If
You Ain’t Lovin’ You Ain’t Livin’,”
has no writer credits in the cassette
version, and the space normally used
for that purpose is simply left blank.

I contacted Kevin Odegard, head
of the National Academy of Song-
writers in Los Angeles, who let me
see a file detailing three years of

‘In the public mind,
uncredited writers
simply don’t exist’

Ron Simpson teaches songwriting for
Brigham Young Univ. and owns Sound
Column Productions in Salt Lake City. He
is an active songwriter, producer, and

publisher.

exist; noncredited songs are always
attributed to the singer.

I hadn’t really studied cassette
packaging since 1984-86. At that
time, the norm seemed to be deletion
of writer credits unless the lyrics ap-
peared as part of the packaging, re-
quiring name credits. I decided to ex-
amine the state of cassette credits in
1989. I looked at hundreds of them, in
all styles, but spent slightly more
time with country product, since
Nashville is still the most writer-de-
pendent of the music-center cities
(even though a hefty 30% of today’s
Nashville cuts are reportedly penned
by the artists).

I found a degree of progress. RCA
Nashville cassettes, which often
lacked writer credits in the earlier
study (e.g., the Judds’ “Why Not
Me”), seem to be getting full credits
today (e.g., the Judds’ “Heartland”).

On the other hand, Warner Bros.
cassettes by such acts as Randy
Travis and Southern Pacific still omit
the writers, while MCA albums pro-
duced by A&R chief Jimmy Bowen
(now with the Universal label) have a
nearly uniform format that provides
full and elegant credits on a basic J-
card with no extra fold-out panels.

NAS work with the labels, which
have been urged to adopt uniform
eredits. Suddenly I understood why
RCA now seems so consistent in its
inclusion of writer credits: Paul At-
kinson, senior VP of A&R for RCA
Records, wrote to NAS in October
1987, noting, “It is our policy to give
credit to songwriters in all configura-
tions (LP, CD, cassette, and single).”

Just before that, in September
1987, the Los Angeles Times reported
that NAS had received the written as-
surance of A&M Records that it
would henceforth include full writer
credits in all configurations. Hilary
Rosen of the RIAA also received a
written commitment from A&M.

I asked another tireless songwriter
advocate, George David Weiss, head
of the Songwriters’ Guild of America,
why the guild and NAS hadn't lob-
bied with producers or with the writ-
ers themselves. “The main excuse
you hear from the labels is they don’t
know how the printing is going to lay
out,” he said. “So we thought we
should try to find the power point at
the label. Someone at the vice-presi-
dential level.”

Solid reasoning, and it has worked:
There are definitely more writer

LOGICAL EXTENSION

After reading A&M Records presi-
dent Gil Friesen’s objections to the
Personics in-store taping system
(Billboard, Feb. 11), I am now ea-
gerly awaiting his announcement
that A&M will no longer provide
record service to radio stations be-
cause:

¢ They “‘make quality control de-
cisions.”

e “Taking a song out of context,
without accompanying visual or
graphic material, simply falls
short of many artists’ original in-
tentions.”

e ““The magic isn’t just the
song.”

e “The customer will only get
the hits, not the artistically coher-
ent album.”

e "“This approach to music deliv-
ery reduces artists, cataiog, the
whole history of recorded music to
a series of 3-minute pop songs.”

Mad Dog
Brat Records
Richmond, Va.

‘CARDING’ AT RECORD STORES?

After reading the Iberia, La., law
prohibiting the sale of supposedly
obscene recordings to unmarried
people under 17, I became extreme-
ly upset.

As a student at the Univ. of Mis-
souri, I am reminded of the similar
situation that all college students
have with alcohol. Will this ordi-
nance lead to “carding” at record
stores? I cannot imagine a more ab-
surd scene.

Another thought: The Iberia re-
striction could lead to over-16 eus-
tomers buying recordings for those
who are not legal, much the same
way many teenagers get their
drink.

Why? Just because someone does
not like a few short words that de-
scribe bodily functions? It just
seems absurd to me.

Jon Worley
Columbia, Mo.

DIFFERENT STROKES. . .

In his “The Beat” column, Dave Di-
Martino states that he’s spending
less money on records by new, un-
known artists and more on CDs of
albums he already has. The obvious
question is, why?

I plan to get a CD player in the
near future. I intend to buy CDs of
music I don’t have. I certainly have
no intention of buying CD copies of

credits on cassettes today than ever
before.

Back in class, I took out my Boys
Club cassette to give a little song-
form demonstration. I explained how
the first two songs on side one, in-
cluding the hit “I Remember Holding
You,” are identical in their slightly
modified form. I wondered out loud
whether the two songs hadn’t been
written by the same writers.

Hold it. Again, no songwriter cred-
its. Though I hadn’t met executive
producer Don Powell, I knew him to
be writer-oriented. This didn’t make
sense. I called him.

He said, “Of course we give writer
credits. I do my own song screen-
ing—I'd be dead without strong
songs.” He grabbed a cassette in or-
der to tell me where to find the writer
credits but quickly saw what I was
talking about.

“I don’t know how we could have
missed this,” he said. “You know
what makes it even more embarrass-
ing? We supply our own art to the la-
bel.”

Powell is representative of a class
of independent producers who deliver
album notes directly to an in-house
graphics team without label supervi-
sion. In the Starship example cited
above, the album was put together
by the band’s Grunt label and then
delivered to RCA, whose full-credit ~
policy was apparently thereby cir-
cumvented.

Memphis blues rocker Rocky Hill,
a Virgin debut artist, has credits typi-
cal of another aberration we found: If
you know who the writers are (we
asked the label), you can find them
mentioned on the J-card under “spe-
cial thanks,” along with Mom and
Dad and the pizza parlor.

So let’s not relax, songwriter orga-
nizations: This work isn’t done. Itis a
matter of creating both policy (at the
labels and the record clubs) and
awareness (with producers, writers,
and the public). Keep in mind today’s
truth that noncredited songs will al-
ways be attributed to the artist. And
if the credits don’t tell the buyers
who the songwriters are, we don’t ex-
ist in their minds.

I don’t think that’s the world we
wanted to live in.

the thousands of albums I have on
vinyl or tape.

It's reasonable to want CDs. Af-
ter all, they give you the conve-
nience of records while being more
durable and portable, plus they take
up less space and offer a little bet-
ter sound quality. But a record or a
tape will still'sound fine on a good
stereo system, and it’s unreason-
able to replace your entire collection
with CDs, unless you have a mod-
est-size collection.

Richard Warren
Bronx, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Stations Stung By Tragic Losses
Managers Cope With Employee Deaths

BY CHARLENE ORR

DALLAS Although radio manag-
ers don'’t like to think about it, soon-
er or later many of them will have to
deal with the death of an employee.
No one is ever prepared for a trage-
dy, but when it happens, a radio sta-
tion still has to function.

Over the last year, radio has
mourned an unusual number of
broadcasters—many of them
young. Among them, WGTR Miami
MD Patty Murray; WRXB Tampa,
Fla., MD Jim Murray, WHTZ
““Z100”’ New York overnighter
Spanky McFarland; WCXR Wash-
ington, D.C., PD Bob Kaghan;
KRTH Los Angeles veteran John
Rydgren; KBTS “B93” Austin, Tex-
as, MD Kevin Davenport; and
KRBE Houston night jock Casi
Love. And, as they must, station
managers and staffs have found
various ways to cope with these
devastating losses.

When B93’s Davenport was killed
in a car crash on Jan. 27, PD Lisa
Tonacci recalls, “There wasn’t a
person at the station that didn’t fall
apart. We lived through a major
nightmare and managed to stay sin-
cere on the air.” She says the expe-
rience taught her to try and think
ahead, anticipate the next move and
the needs of the station and staff.

“Our GM came over to my house
to comfort me. I needed to get my
emotions out immediately in order
to comfort others and that’s what 1
did. A PD will have to keep the team
together—they have to be strong
but understanding.”

On the air, Tonacci says, “We
were as sincere as possible; we felt
we had to inform the audience. Kev-
in was a very popular announcer.
Mike Butts, our morning jock, did
Kevin’s midday show [1-3 p.m.]. He
played Kevin’s favorite songs and
also took phone calls. It was a very
difficult show.”

“The hardest part of dealing with
it is that we're all family at the sta-
tion, sometimes closer than family,”
says AC KVIL-AM-FM Dallas pro-
motions director Tricia Crisp. “We
just never dreamed Sandi wouldn’t
be there one day.”

In March 1986, KVIL morning
show producer Sandi Hopkins did

not come to work one Monday morn-
ing—something very unusual for
her. By 6 a.m., Hopkins’ sister,
alerted by concerned station staff-
ers, and her neighbor found Hop-
kins just as she had laid down the
previous Friday evening. She had
apparently died quietly of the same
hereditary heart defect that claimed
her mother—also at age 37.

“By the time we told OM/morn-
ing man Ron Chapman when he got
off the air at 9 a.m., I had just decid-
ed to take over,” Crisp said. “Her
family lives in Alabama and
couldn’t get here in time, so I made
the funeral arrangements. It was
the way 1 coped. The next morning,
Ron announced Sandi’s death. The
phones immediately started to ring
with our listeners calling up in
shock; everyone felt close to Sandi.”

Crisp says the station staff coped
with the loss much the same way as
she did, by keeping on the move.
“Ron’s philosophy is to always have
someone ready to step into any posi-
tion at the station and that’s what
happened,” she says. ““We didn’t
skip a beat on the air. KVIL is an
upbeat station and we kept it that
way even though the staff was ex-
periencing extreme sorrow.

“We set up a fund at a local bank
to build a library at the Dallas Soci-
ety for Prevention of Cruelty to An-
imals because Sandi had a weakness
for animals. Our listeners helped us
build a memorial to our friend and
we gave them a contributors’ party
at the Loews Anatole. That library
is a positive side of something so
tragic. That’s what you need to look
for—that positive element.”

Crisp says Hopkins’ desk is basi-
cally the same as she left it, al-
though Jody Dean, the new morn-
ing show producer, has taken over.
Her family took some of her desk
items, but her animal posters and
cork board are still on her wall.

“I still expect to see her come
back any time,” Crisp says, “‘but for
the station staff, it was best to con-
front the grief. We appreciate our
little family a lot more and have
learned to say something nice to
each other every day. My advice to
anyone [in this situation] is to face it
head-on and keep moving; never for-
get them.”

newsline...

RANDY BONGARTEN has been promoted from regional VP to senior VP/
operations at Emmis Broadcasting. He will work with executive VP/
operations Doyle Rose on the day-to-day operations of the company.

STATION SALES: KNBR San Francisco from NBC to Susquehanna Broad-
casting for a reported $20 million which, upon approval, will take NBC
out of the radio business; and KWTO-AM-FM Springfield, Mo., from
Summit Communications to Cole Media for $5.2 million.

MIKE STEINHILPER has been transfered from Keymarket's recently sold
WTCB Columbia, S.C,, to its newly acquired WYOM/WKRZ Scranton,
Pa. He replaces Henry Strong, who will stay with previous owner Os-
born Communications in an undisclosed capacity.

TOM MOODY is named research director for Drake-Chenault. Moody has
been a consultant for two vears, since his Marketing Prescriptions
company became part of Equicor in 1987.

At Z100, late-nighter McFarland’s
death of pneumonia last year came
as a shock to PD Steve Kingston
and his staff because McFarland
never let on about the seriousness
of his condition, and because he had
gone to a different hospital a week
earlier and been sent home.

“Spanky was one of the few indi-
viduals in this business where you
could see in his eyes how much af-
fection he had for the marketplace
and the attitude that helped put
7100 in the position of dominance it
has held for five years,” Kingston

(Continued on page 12) album rocker.

Rolling Rock Conquers Boston. Charles Trainer of suburban Boston poses
with his winning entry in the Show Off Your WBCN contest—a Volkswagen Bug
converted into a giant mobile rock. Trainer’s efforts won him $25,000 from the

AFTER 15 MONTHS as MD of urban KKDA-FM
“K104” Dallas, Jimmy Smith is the new PD of urban
WGCI-FM Chicago, replacing Senny Taylor. Smith pre-
viously programmed WLUM Milwaukee and spent six
years at WHRK “K97” Memphis, which included two
MD stints. Smith’s appointment comes as WGCI-FM—
which is now consulted by Don Kelly—faces its stiffest
competition in years from urban/AC WVAZ. While
WGCI-FM mellowed considerably last fall, Smith now
says: “We don’t have to change our game plan and go
more adult. We don’t need to wipe

WGCI PD Smith: ‘Stunt Rivals’ Growth’
Denver Trio: St. John, McClure, Gordon

dence, R.I.,, MD Ted McEnroe becomes PD June 1 when
current PD Neil Bernstein’s one-year term expires; lo-
cal MD Karyn Bryant is now MD.

Urban WPZZ “Hot 97” Indianapolis snags Eric “But-
ter” Blakey from mornings at rival WTLC for PD/af-
ternoons; he replaces Harmony Hines, who takes an ad-
ministrative post with owner Willis Broadcasting . . .
Top 40 WAPE-AM-FM Jacksonville, Fla.,, PD Tracy
Johnson is out, along with late-nighter Jeff Kelly and
production director Andy Spinozza. Johnson can be
reached at 904-223-1931 ... Brian

WVAZ off the face of the earth,
but we can try to stunt their
growth. I've also got [urban-lean-
ing] top 40 WBBM-FM ‘B96’ to
deal with, so I won'’t just be look-
ing in one direction.” Smith’s assis-
tant, Sloane Anderson, is the new
MD at K104,

THREE DENVER stations get

Chase is the new PD/mornings at
AC WQMX Akron, Ohio; he was
previously OM of oldies KLDE
Houston.

Top 40 WXYU Roanoke, Va,,
switches to Transtar’s Niche 29
format; so does KKOS North San
Diego, Calif., which stays local un-
til 7 pm. ... After WEZC Char-
lotte, N.C.’s call switch to WMXC,

new PDs this week as country
KFKF Kansas City, Mo., loses 1!/,
years PD John St. John to similarly formatted KYGO-
FM, which is now consulted by Rusty Walker. St. John,
who was with KFKF for four years, replaces PD/morn-
ing man Rick Jackson, who comes off the air and be-
comes PD of “Classic Country” KYGO-AM. Classic
rock KRFX OM Tony Galluzzo hands PD/midday du-
ties to Mark McClure, currently OM of AC/top 40
WROK/WZOK Rockford, Ill. McClure will be replaced
by assistant OM Greg Strassell. And Ira Gordon—late-
nighter at album KBCO for four years—is now PD at
All-Pro’s KDHT. That station was set to sign off its
adult alternative format March 31 and hopes to return
June 1 with a yet-unannounced variant of album rock.

PROGRAMMING: After 17 months as APD of Group
W’s WBZ Boston, Chuck Dickemann is the new pro-
gram manager of its full-service AC KDKA Pittsburgh;
his previous stints include APD at WWRC Washington
and PD of WWYZ Hartford, Conn. ... MD Cat Thomas
is now officially PD at top 40 WPHR Cleveland, replac-
ing Steve Kelly, who can be reached at 216-238-1232.
“Downtown” Ed Brown becomes MD . .. Clark West is
named PD of religious WBMD Baltimore, replacing for-
mer owner Carl Brenner. West was religious director of
WBMD and sister WQSR.

Mike Kelly is the new OM of Satellite Music Network
Heart & Soul outlet WCPT Washington; he’ll also do
nights on classics sister WCXR, where he previously
handled overnights. And Salt Lake City gets a new H&S
station as KMGR-AM stops simulcasting its AC FM.

Country KUKQ Phoenix switches to modern rock un-
der PD Ernesto Gladden and MD/p.m. driver Jonathan
L. Rosen. Rosen, who handles the “Virgin Vinyl” show
on KUKQ’s FM KUPD, also programmed Phoenix’s last
modern rocker, KEYX (now KGRX). Rob Trygg joins
from KUPD for mornings ... Modern WBRU Provi-

by Sean Ross

cross-town easy listening outlet
WRLX has picked up the WEZC
moniker ... Harvey Sheldon’s America’s Rock Net-
work gets its first client as KDON-AM Monterey, Calif.,
drops its top 40 simulcast to become hard-rocking
KZXR ... Crossover KMYX Oxnard, Calif., goes coun-
try under OM/PD Bob Richards; Ron Christian joins
for mornings.

A’I‘I‘ACK OF THE NAME GAME (PTS. 11-14): Cross-
over WIOQ “Q102” Philadelphia is now calling itself
“Pirate Radio.” Although Westwood One apparently
has the term servicemarked and is trying to stop album
KGON Portland, Ore., from using it for a night-time
new music show, WIOQ’s PD is Mark Driscoll, who will
also be the voice of WW1’'s KQILL.Z Los Angeles. Mean-
while, in Atlanta, as top 40 WQXI-FM “94Q” moved its
longtime “Jazz Flavors” program to weekends only,
easy WPCH was debuting its new nightly jazz show,
“Peach Flavors.” 94Q GM Jerry Blum claims WPCH
“will hear from our attorneys.” And while L.A.’s KOST,
KBIG, and KJOI have all been courting former KIQQ
“K-Lite” listeners by using the word “light,” suburban
AC KGIL-FM has gone a step further, taking the “K-
Lite” name.

ARBITRON HAS ASKED consultants who do diary re-
views at its Laurel, Md,, offices to sign a confidentiality
agreement that, if violated, would allow Arbitron to sue
for breach of contract. While Arbitron says the agree-
ment is just “a reassurance that consultants who do dia-
ry reviews will only share that information with Arbi-
tron subscribers or client stations,” some of the consul-
tants who had received the letter—and not all had—
were uneasy about signing it. One consultant/owner
was afraid his stations might not be able to quote Arbi-
tron information; another said, “I don’t need to sign an

(Continued on page 12)
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(Continued from page 10)

agreement with a company to oper-
ate lawfully.” Arbitron’s move comes
amid rumors that consultants
had been stealing diaries or using
protected information to impress po-
tential clients.

Arbitron has also decided to put
crossover WLUM Milwaukee below
the line in the Winter '89 Arbitron in
response to the station’s on-air liner
that told listeners, “We need your
help: If anyone, anywhere, asks you
either by phone or by mail what radio
station you have heard today, it’s im-
portant that you tell them ‘Hot 102."

PEOPLE: WHTZ “Z100” New York
p.m. driver Matt Allen won't re-sign
with the station; Jojo Morales is cur-
rently doing afternoons. While one
might expect Allen to be reunited
with his one-time boss Gary Bryan at
cross-town WPLJ, Z100 says he has a
six-month noncompete clause.

A week after his suspension for an
on-air run-in with two 9-year-old girl
scouts, album KSJO San Jose, Calif,,
has fired morning shock jock Perry
Stone, contending that he violated
certain content guidelines in his sta-
tion contract.

DON'T FORGET!
T.J. Martell Roast
Friday, April 14,
in New York City.
Call 212-536-5002.

Doug Ingold joins AC KKYY
“Y95” San Diego for nights, replac-
ing Nicci Ross. He comes from cross-
town country KSON ... Album
KPOI Honolulu moves p.m. driver B.
Rock Whaley to mornings, replac-
ing Ron Jacobs, who is looking for
management opportunities.

KMPS-AM-FM Seattle production
director Tim Edwards has crossed
the street to oldies/AC KJR/KLTX;
if you’d like to replace him, send T&R
to PD Tim Murphy ... Ex-WYNY
New York jock Carol Mason is now

doing nights on AC WKJY Long Is-
land, N.Y. .. Rob Early from WSTF
Orlando, Fla., goes to mornings at
top 40 WBCY Charlotte, N.C.
Former KQQL/KZOK Seattle GM
Bob Powers has launched a consul-
tancy called Powersource. His first
order of business is to find a GM for
AC/album combo KFQD/KWHL
Anchorage, Alaska; call 907-344-9622
... Randy Allen, formerly with ur-
ban WEBB Baltimore, joins similarly
formatted WIDY Salisbury, Md., for
middays, replacing Mike Mason . ..

Jazz WBGO Newark, N.J., names
music coordinator Dorthaan Kirk
special assistant to GM Anna Kosof.

A NATIONAL ORGANIZATION
for Women’s paid spot that drama-
tizes the Bush administration’s stand
on abortion and promotes an April 9
march on Washington has been re-
jected by 26 stations in the Northeast
corridor. Among those rejecting the
spots are CBS’ WODS Boston and
WCBS New York—a CBS spokes-
woman says the network has a long-

standing policy against issue adver-
tising—as well as WXKS-FM Bos-
ton, WEGX Philadelphia, WRQX
“Q107" Washington, and WBLS
New York. The ad, featuring sound
bites from President George Bush
and VP Dan Quayle, with actress Su-
san Sarandon as spokeswoman, is on
New York’s 2100, WBCN Boston,
and six other Northeastern stations.

Assistance in preparing this col-
umn was provided by Peter Ludwig
and Crarg Rosen.

STATIONS STUNG BY TRAGIC LOSSES

(Continued from page 10)

says.

McFarland died on a Sunday
morning. Z100 put out an announce-
ment about his death that after-
noon. “Not only did the local news-
papers and the trade press pick it
up, but even our competitors, such
as WPLJ ‘Power 95, did a tribute to
Spanky on their morning show,”
Kingston says.

As with KVIL, Kingston says
7100 handled McFarland’s loss by
doing what he would have wanted—
keep going. Having a year’s per-
spective now, would Kingston han-
dle things any differently? “You
can’t prepare for this,” he says.
“Radio is spontaneous and you live
for the moment. I don’t think any-
body could have handled our loss
any better than we did ... We did

what we needed to do.”

When WCXR PD Kaghan died at
age 34 of a heart attack during a
hiking trip last July, GM Bill Sher-
ard “got the call on Saturday. Sun-
day, we called a meeting of all the
[jocks] to come up with the an-
nouncement. Monday, we held a full
staff meeting at noon. I had already
worked up a plan—I had made calls
to the stations I knew of that had
had deaths—and hired an artist to
produce a portrait of Bob from dif-
ferent photographs to put up in the
office and announce the funeral.”

Sherard says that after Kaghan's
death, WCXR “was a zombie place
for three or four days, but our open
mourning, our talking about Bob on
a day-to-day basis, is visible proof
that you can get through it. We

closed the office at noon the day of
the funeral and within days we
were ready to get back to working.
We still regularly talk about his
family, which helps us to feel we're
part of his life.”

As GM of album KZEW Dallas,
Bill Knobler suffered a somewhat
different loss. Ten-year station en-
gineer Rick Stoughton died of a
brain disorder after a mysterious
nine month illness. Now the GM of
KKXX Bakersfield, Calif., Knobler
says the station suffered its worst
psychological effects before
Stoughton’s death.

“We were clinging mentally [to
the notion] that maybe his condition
would turn around. When he went
into a coma, the staff prepared
themselves. At the point when he

died, [co-workers] felt it was best
for Rick. I think if he had died sud-
denly, it would have been worse. As
it was, the shock had worn off. We
had a few instances where staff
couldn’t cope periodically, but they
basically held up well.”

Most of the managers contacted
for this story considered a profes-
sional counseling program to help
those left behind cope with their
own mortality, but none of those
programs reached fruition. In
KVIL’s case, Crisp says, the station
was changing hands at the time and
grief counseling was something
that just never happened. Now, she
says, having made it through one
death, KVIL's staffers could proba-
bly get through a similar tragedy
by themselves.
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k& It’s a benefit for both the station
and the listener to inform your audience
when featuring a new song, by playing

Jeff Pollack

Chairman/CEO Pollack Media Group
Consultant to more than 75 radio stations.

JEF

April Is Back
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Singles AND Albums!
Pop AND Soul!

ALL IN ONE BOOK!!

Includes the Top Singles AND
Albums of Every Month of
Every Year, PLUS The Year End
Charts ... from 1950 thru 1988!

52 Monthly and Annual

Charts Per Year!
PLUS 1400 Trivia Questions
and Answers

PLUS 6 Indexes! (You will find
every artist and every song that made
Billboard's weekly top |0 singles and

top 5 albums (artist, record title,
record label and serial no., the year(s)
each record made the Top 10 and if it

made # | are all included""!)

NOW IN EVERY STATE

Plus 46 Foreign Countries

Licensed by and Bi“boord@
Copyrighted ¢ by: PUBLICATIONS

Please send me:
~1950-1980 at $35.00
1981-1988 at $25.00

OR OUR SPECIAL OFFER:
Both volumes at $54.00
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Address.
City.
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Country

BLUEBERRY HILL PUBLISHING
6504 Delmar « St. Louis, MO 63130
Check or money order must accompany order
(U.S. dollars only) OR FAX your credit card
\ order information to us at (314) 727-I28y
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David Parnigoni Bids NAB Radio A Quick Goodbye

BY BILL HOLLAND

WASHINGTON David Parni
goni, the National Assn. of Broad-
casters’ top radio senior VP since
1984, has ended his eight-year asso-
ciation with the trade group in a
sudden resignation that industry
insiders say might have been more
of a mutual parting of the ways
than officially disclosed.

Many at NAB did not know of
the resignation until the official
announcement March 27, although
the action—effective May 5—actu-
ally occurred March 24. Particular-
ly puzzling, some say, is that the
announcement comes so close to
the 67th annual NAB convention
that begins in Las Vegas on April
29.

In a short, five-paragraph re-
lease, Parnigoni said he “‘thor-
oughly enjoyed my eight years at
NAB, but I really want to get back
into station operation and owner-
ship.”

Most insiders say that Parnigoni
was well thought of personally
during his time at NAB. He had
been one of the most popular re-
gional managers back in the early
'80s when he owned and operated
WKVT-AM-FM Brattleboro, Vt.,
WCNX Middletown, Conn., and
WCMX Fitchburg, Mass. But some
sources say there were constant
and ongoing complaints at NAB
that Parnigoni was not the right
man to head the radio division at a
time of accelerated growth.

A source close to the trade
group says the terms of the part-
ing were ‘“‘very fair.” NAB presi-
dent Eddie Fritts issued only this
terse comment: “David has man-
aged NAB Radio during a time of
great growth. We wish him equiv-
alent success in his new endeav-

’y

ors.

WIN SOME, LOSE SOME

A Recording Industry Assn. of
America spokesperson confides
that the record trade group “just
about pleaded” to get a letter to
radio broadcasters from president
Jay Berman on the subject of back-
announcing printed in NAB’s
weekly newsletter to members.
The RIAA is calling April “Back-
Announcing Month.”

Well, the letter was accepted for
the March 27 issue and appeared
on the back page. However, the
newsletter had other RIAA news
for the front page—a story run-
ning across all three columns an-
nouncing that the record industry
is working on a royalty bill in Con-
gress that would require stations
to pony up monies in the form of a
performance royalty (Billboard,
Jan. 7).

Also in the article was a strong
statement of opposition saying
that record companies already “re-
ceive free advertising in the form
of air play.”

BILLBOARD RADIO:
More of
broadcasting’s
fresh news & ideas

WASHINGTON
ROUNDUP

NAB BRIEFS COURT ON INDECENCY

The NAB, along with the three
major networks, the Motion Pic-
ture Assn. of America, and five
other broadcast and public interest
groups, filed a friend of the court
brief with the Supreme Court
March 27. The brief concerns an in-
decency case that challenges a re-
cent U.S. District Court ruling
terming the 24-hour Congressional
ban on indecent phone calls uncon-
stitutional. The court’s decision in
the telephone case could have ram-
ifications in the pending challenge
of a recent, similar Congressional

ban on indecent broadcasts at any
time of day.

FCC MAY ADOPT RENEWAL REFORMS

The Federal Communications
Commission, at its March 30 open
meeting, is expected to adopt sev-
eral reforms of the comparative
renewal process that might make
life easier on broadcasters.

In order to cut down on broad-
caster costs at renewal time, and
to counter what critics charge are
abuses by competing applicants
who seek only to be bought out,
the commission may limit pay-
ments to challengers and redraft
application forms to weed out so-
called ‘“‘nonserious” challengers.

Also on the docket is a proposal
to create a new C3 class of FM sta-
tions, which would allow Class As

in the Northeast to upgrade to 25
kilowatts, the first of several FM
proceedings the commission will
vote on this spring.

MAINE WANTS BOOZE AD WARNINGS
A bill in the Maine State Legisla-
ture would require health and
safety warnings to be in any ads
for alcoholic beverages on rado,
TV, or in print in that state. No
hearings have been held for the
proposed legislation yei, and a co-
alition of Maine broadcasters,
newspapers, advertisers, and beer
and wine industry lobbyists has
formed to oppose the bill. The
broadcast industry is also working
on Capitol Hill to defuse the threat
of similar legisiation or a bill ask-
ing for an outright ban on alcohol
ads.

\B '89/BROADCAST EQ 14
DIO AND VIDEO FOR RADIO"

d of American Radio is a combination of audio technology \"

o1

Pl

Dning statements reinforced through 1.D. jingles and

‘campaigns for radio.

chon with NAB '89, Billboard spotlights ON-AIR and DM
fion room equipment going through a Digital revolution. !

* Hear what Chief Engineers from the nation's Top Radio chains

are purchasing to bring1 radio into the 90's. Let them see your ad
lete

before they comp

eir shopping list!

* Radio station Superstar Profile on JAM CREATIVE PRODUCTIONS
and FILMHOUSE - two leaders in creating radio station image through

sound and sight."

YOUR CLIENTS ARE THE CHIEF ENGINEERS AND BILLBOARD'S

GOT THEM TOGETHER FOR THIS TIMELY FORUM.
. TAKE ADVANTAGE OF THE NAB '89 ISSUE.

W

- (5 column format)

- ISSUE DATE: May 6 / AD DEADLINE: April 11

BONUS DISTRIBUTION AT NAB'89

Las Vegas, April 29 - May 6

For Ad Details Contact:
Los Angeles

Arty Simon

(213) 859-5369 or 49
New York

Norm Berkowitz
(212) 536-5016

Ken Korp

(212) 536-5017
Dave Nelson

(212) 536-5275
Nashville

Lynda Emon

(615) 321-4240
Carole Edwards

(615) 321-4294
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

" POP SINGLES—10 Years Ago

. I Will Survive, Gloria Gaynor,
POLYDOR

. What A Fool Believes, Doobie
Brothers, waRNER BROS.
. Tragedy, Bee Gees, rso

. Sultans Of Swing, Dire Straits,
WARNER BROS.

. Shake Your Groove Thing, Peaches
& Herb, poLYDOR

. Music Box Dancer, Frank Mills,

. Knock On WOod Amii Stewart,
ARIOLA

. Do You Thmk I'm Sexy, Rod
Stewart, WARNER BROS.

. Heart Of Glass, Blondie, CHRYSALIS

. Lady, Little River Band, caritoL

TOP SINGLES—20 Years Ago

. Dizzy, Tommy Roe, aBc

. Aquarius/Let The Sunshine In,
Fifth Dimension, souL ciTy

. Time Of The Season, Zombies, DATE

. You've Made Me So Very Happy,
Blood, Sweat & Tears, coLumsia

. Galveston, Glen Campbell, capitoL

. Run Away Child, Running Wild,
Temptations, coroy

. Only The Strong Survive, Jerry
Butler, MERCURY

. Traces, Classics IV, IMPERIAL

. My Whole World Ended (The
Moment You Left Me), David
Ruffin, motown

. Proud Mary, Creedence Clearwater
Revival, FanTasy

TOP ALBUMS—10 Years Ago

. Minute By Minute, Doobie
Brothers, wARNER BROS.

. Spirits Having Flown, Bee Gees, rso

. BDRiBg Straits, Dire Straits, warner
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. Love Tracks, Gloria Gaynor,
POLYDOR

. Blondes Have More Fun, Rod
Stewart, WARNER BROS.

. 2-Hot, Peaches & Herb, roLvDOR

. 52nd Street, Billy Joel, cotumsia

. Livin’ Inside Your Love, George
Benson, wARNER BROS

. Desolatlon Angels, Bad Company,
SWAN Si

o Enllghtened Rogues, Allman
Brothers Band, capricorn

TOP ALBUMS—20 Years Ago

. Wichita Lineman, Glen Campbell,
CAPITOL

. Blood, Sweat & Tears, coLumBia

. Ball, Iron Butterfly, arco

. Goodbye, The Cream, atco

. L?-CI(\)-Gadda-Da-Vida, Iron Butterfly,

© W oONO U b~ WN
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. Greatest Hits, Donovan, epic

. Greatest Hits Vol. 1, The
Association, WARNER BROS

. Cloud Nine, Temptations, coroy

. Help Yourself, Tom Jones, pARROT

. Bayou Country, Creedence
Clearwater Revival, FANTASY

COUNTRY SINGLES—10 Years Ago

1. 1 Just Fall in Love Again, Anne
Murray, capiToL

2. It's A Cheating Situation, Moe
Bandy, coLumsia

3. (If Loving You Is Wrong) | Don't

Want To Be Right, Barbara

Mandrell, aBc

All | Ever Need Is You, Kenny

Rogers & Dottie West, UNITED ARTISTS

Sweet Memories, Willie Nelson, rca

. Where Do | Put Her Memory,

Charley Pride, rca

. They Call It Making Love, Tammy

Wynette, epic

. ggfkside Of Thirty, John Conlee,

[~N- - ] NO b WN =

—

. Farewell Party, Gene Watson,
CAPITOL

O W ® N ow »

. Slow Dancing, Johnny Duncan,
COLUMBIA

SOUL SINGLES—10 Years Ago

. | Got My Mind Made Up, Instant
Funk, satsouL

. He's The Greatest Dancer, Sister

Sledge, coTiLLION

Shake Your Body, Jacksons, epic

. Disco Nights, G.Q., arisTa

| Want Your Love, Chic, aTLanTIC

Knock On Wood, Amii Stewart,
ARIOLA

. Oh Honey, Delegation, SHADYBROOK

. Love Ballad, George Benson,
WARNER BROS.

. Reunited, Peaches & Herb, mve/
POLYDOR

. 1 Don’t Want Nobody Else, Narada
Michael Walden, aTuanTic
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Spring Cleaning: A Roundup
Of Programming Changes

NEW YORK The end of the first
quarter is traditionally an active
time for the network and syndica-
tion industry as programs
launched at the previous fall's Na-
tional Assn. of Broadcasters con-
vention either get their pink slips
or a renewed push—and the ava-
lanche of summer specials begins.
This year is no exception and the
outlook for 1989 remains cautious-
ly optimistic.

ABC Radio Networks president
Aaron Daniels says his network’s
first-quarter billing was up 10%
over last year. The newly restruc-
tured LBS Radio is up 131% over
last year, according to the division’s
new GM, Tom Rudnick. New syndi-
cated offerings are still ahead of
cancellations, but there are, howev-
er, unconfirmed reports that some
of the independents are having trou-
ble sustaining the catalog and staff-
ing expansions fueled by their 1988
successes.

The single biggest national pro-
gramming development of 1988 was
the solid success of 24-hour-a-day
satellite services, Transtar Radio
Network in particular. Once ABC
bought Satellite Music Network in
January the floodgates opened; the
newest development in that arena is
cash-only services.

Last month, Drake-Chenault an-
nounced that it would make its long-
standing “Great American Coun-
try” tape format a live, nonbartered
satellite offering as of April 1 (Bill-
board, Feb. 25). Now, former Olym-
pia Broadcasting president Ivan
Braiker has teamed with consultant
Rick Sklar on a new Seattle-based
cash-only network; full details are
still pending, but Sklar says the
first format offered “will definitely
be top 40 for markets 60-500.”

Shortform features are still a hot
item, with most syndicators using
them to either break into drive
times or tease existing longform
programs to give affiliates added
value and thereby cut compensation
costs. Comedy shorts are still excep-
tionally strong, and ProMedia
launched the first song-parody ser-
vice for country in January. The vet-
eran multiformat comedy syndica-
tor is now offering stations 30 topi-
cal country ““Kickers’ over the
course of the year, along with a
starter pack of six generic parodies
for the format.

Olympia Broadcasting Networks
launched its comedy service at last
fall’'s NAB; now the company goes
deeper into sports with “John Mad-
den’s Sports Calendar” on Monday
(3). Olympia has had great success
with sports programming through
its three Bob Costas-hosted pro-
grams as well as with former pro
football coach Madden’s daily
“Sports Quiz.”” The new, bartered
90-second Madden featurette tar-
gets rock stations and includes
sports actualities.

The Sheridan Broadcasting Net-
work has recommitted to its 2-year-
old ‘“Cameos Of Black Women”
shortform, replacing host Jayne
Kennedy with Angela Stribling.
SBN just signed football great
Franco Harris to host a new season-
al daily, “NFL Playbook,” for an

NETWORKS
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SCAIN

August-December 1989 run, and
SBN’s new SPM network has added
the daily five-minute Hispanic news
and information program ‘“Ade-
lante,” with former San Antonio,
Texas, mayor Henry Cisneros as
host.

SI Communications, formerly the
urban-oriented Syndicate It Produc-
tions, has named Chris Cavarozzi to
its new VP/radio production post.
Cavarozzi was formerly the execu-
tive in charge of radio operations
for Dick Clark Productions and will
help head up the company’s prom-
ised expansion into the general mar-
ket.

Cavarozzi says, “Music shows are
very difficult to clear right now be-
cause although advertisers want
weekly shows, stations are getting
tighter and tighter about giving up
inventory on a regular basis.

“Advertisers also now want exact
[air] times and the exact [corre-
sponding] AQH numbers, so short-
form seems the way to go right
now. Our first new offering will be
a general-market shortform.” SI
has previously concentrated on pro-
ducing specials, but its most suc-
cessful regulary scheduled pro-
gram has been the daily 90-second
“Jesse Jackson Commentary.”

There is also a move toward com-
bining the countdown and music
magazine approaches, which keeps
the playlist safe and capitalizes on a
national producer’s ability to get
hotter industry news than its affili-
ates. Emerald Entertainment and
James Paul Brown Productions are
taking that approach for country
(Billboard, April 1). SBN will do the
same for urban with WKYS Wash-
ington, D.C., PD Donnie Simpson as
host. “Top 30 U.S.A.” will debut
July 14 on SBN'’s recently fortified
STRZ Entertainment Network as a
three-hour countdown that's heavy
on news.

Lee Bailey Communications’ new
weekly 90-minute “Hip Hop Count-
down” is LBC’s first countdown and
the only rap syndication to air out-
side of Creative Broadcasters ’'19-
month-old “Rap It Up” (Billboard,
Feb. 25). According to LBC presi-
dent Lee Bailey, “The new ‘Hip Hop
Countdown’ is actually a top 15
countdown, but we're going to treat
it in a magazine format, with a lot of
music, and deal with issues that
younger people can relate to. We're
targeting top 40 and urban stations
because rap has a tremendous
crossover appeal that hasn’t even
begun to be tapped. Our challenge

is to convert those stations that

don’t understand that rap is happen-
ing.”

LBC has also teamed with indus-
try veteran Sid McCoy to produce
the weekly two-hour quiet-storm-
formatted “The Night.” McCoy was

(Continued on next page)
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Compiled from a national
o %
-Ifi ;: ﬁ a @ & TITLE sample of radio playlists ARTIST
E *E EIE | \;E = E LABEL & NUMBER/DISTRIBUTING LABEL
' T wER e e NOLT R
(D] 2 | 7 | o | ETERNALFLAME @ BAMGLES
| COLUNVERS 38-68533 1 week at Mo, O
5 | 3 | 6 | 12 | DREAMIN' @ VANESSA WILLIAMS
WING 871 078-7/POLYGRAM = = ]
3 1 1 | 11 | YoucoTiT @ ROY ORBISON
| | | e VIRGIN 7-99245
4 | 7 | 5 | 10 | WEVESAVED THEBEST FOR LAST @ KENNY G
ARISTA 1-9785
5 | 8 | 8 12 | DONTTELLMELIES @ BREATHE
6 | 4 | 2 | 12 | THELIVING YEARS @ MIKE + THE MECHANICS
| ATLANTIC 7-88964
7 | s | 3 | 11 | LOSTINYOUREYES © DEBBIE GIBSON
i . ATLANTIC 7-88970
e @ DEON ESTUS
Y 12 |17 | ey e e M
a9 WIND BENEATH MY @ BETTE MIDLER
e8| 12 e WINDBENEATH MY WINGS
T AFTER ALL HER & PETER CETERA
(I 14 |15 JeEClAETER AL ¢
i & CHICAGO
11 {00 o TR [T Nt AL
@ ANITA BAKER
12| Ssi] a gl TS TEECRY SE i
anl i |1 ® THIRTY
(03)| 13 | 13 | 8 | SECOND CHANCE EIGHT SPECIAL
11 | 11 | 10 | GOTIT MADE CROSBY. STILLS, NASH & YOUNG
14 ATLANTIC 7-88966 - L - o
(R 15 ]| 20 JMa0 [ [LIKE APRAYER eeos o
15 | 10 | 17 | MYHEART CAN'T TELL YOU NO @ ROD STEWART
16 } WARNER BROS. 7-27729 -
FEE R *
[BIEIEIE LET THE RIVER RUN CARLY SIMON
[ WON'T TALK TO ME @ LUTHER VANDROSS
'I 18 17 ﬁzl | 9 ESP';!:EBA-O&SIB/E.P.A
f M,y IT'S ONLY LOVE @ SIMPLY RED
19 20 23 | 7 ELEKTRA 7-39317 ]
' 2 29 | 5 | SUPERWOMAN @ KARYN WHITE
¥ | WARNER BROS. 7-27783
I
[ I'M INTO SOMETHING GOOD @ PETER NOONE
|@ 26 33 4 CYPRESS 0019/A&M = —
[ WHEN 'M WITH YOU SHERIFF
| 2 19 14 ! 16 CAPITOL 44302
[ cITY @ LIVINGSTON TAYLOR
i 23 | 23 26 l 8 CRITIQLEIEI(7;-'9'|91;§5/ATLANTIC __G I
DON'T ME @ TAYLOR DAYNE
24 22 18 18 ARISTA l§7g§H
[k * % % POWER PICK & # % |
—
@) % 0| s ‘_"’SF"‘,,",CQE‘PW (SAIL AWAY) @ ENYA
oy | *
)| 35 | 49 | 3 u@mg gt: FIRE STEVE WINWOOD
7270 31 37 | a4 | ROMANCE (FROM “SING”) & PAUL CARRACK & TERRINUNN
W15 COLUMBIA 38-68580 - |
APPY EVER AFTER @ JULIA FORDHA
28 30 38 5 VHIRGIN 7-99294 i
20 25 | 20 | 16 | SHEWANTSTO DANCE WITH ME @ RICK ASTLEY
THIS TIME © NEIL DIAMOND
30 27 19 14 COLUMBIA 38-08514 I
ACROSS THE MILES © SURVIVOR
31 2l | 16 10 __SCOTTI BROS 4-68526/E.P.A
2 28 | 31 | 7 | ENDOF THELINE © TRAVELING WILBURYS
WILBURY 7-27637/WARNER BROS
HOLDING ON @ STEVE WINWOOD
33 32 25__ i_ VIRGIN 7-99261
e PROMISES @ BASIA
-\3_4-} 38 48 3 EIC 34-68608/E.PA
(35 ag 2 | IFICAN JUST GET THROUGH THE NIGHT =@ PHOEBE SNOW
L e ELEKTRA 7-69305
| * % % HOT SHOT.DEBUT # # %
NEWD | 1 !»llsils YOU LIKE CRAZY @ NATALIE COLE |
) @ PHIL COLLINS
9 |5 |z [ 2] WOMEARS ¢
; @ GLENN
@GO NEWD | 1 | HINEIOHT GLENNFREY
207 TALK IT OVER @ GRAYSON HUGH
:@:’_i___ i 2 1 RCA 8802 G_
@ KENNY
a0 (a7 |lv'3s) el | BILHOUETTE HERNMS
. 1
a1 | 39 | 40 | 4 ] THE LONELIEST HEART BOYS CLUB
: AS LONG A @ FLEETWOOD MAC
2 | 0| » | w0 | SRS IRFoow
WHAT WERE WE THINKING OF BARBRA STREISAND
@ NEw ’ 1 COLUMBIA 38-68691
® HOWARD JONES
NEWD | 1 | EVERLASTING LOVE
CITY @ CAROLE KIN
NEWD 5] ST STREETS KING
4 | 4 | 41 | 23 |REMEMBER HOLDING YOU * BOYS CLUB
@ | % | 20 | 18 ALLTHISTIME @ TIFFANY
NM @ SHEENA EASTON
w6 |0 |6 | WELOERWME
29 | 44 | — | 2 | HALLELUIAH MAN @ LOVE AND MONEY
L] MERCURY 870 596-7/POLYGRAM
0 [ 29|28 |10 BRING DOWN THE MOON @ BOY MEETS GIRL

O Products with the greatest airplay gains this week. ® Videoclip availability.

BILLBOARD APRIL 8, 1989

www americanradiohistorvy com

15


www.americanradiohistory.com

FOR WEEK ENDING APRIL 8, 1989

Billboard.

©Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

ALBUM ROCK ™~

ADIO

= (ZD’_ Compited f_ronj national album rock
(QE 5§ § 8 ‘QE TITLE radio airplay reports. ARTIST
E z |32 |« 2 = (IJ LABEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 » »
1 1 1 10 I'LL BE YOU THE REPLACEMENTS
SIRE 7.229922/REPRISE weeks at No. One
@ 2 4 3 SECOND CHANCE THIRTY EIGHT SPECIAL
A&M 1273
@ 4 14 4 NOW YOU'| RE IN HEAVEN JULIAN LENNON
ATLANTIC 7-88925
@ 13 29 3 VOICES OF BABYLON THE QUTFIELD
COLUMBIA 38-68601 |
5 5 5 7 ROCKET ) DEF LEPPARD
MERCURY 872 614-7/POLYGRAM
6 6 1 3 SIMILAR FEATURES MELISSA ETHERIDGE
ISLAND 7-99251/ATLANTIC
PATIENCE GUNS N’ ROSES
7 12 7 16 GEFFEN LP CUT
0D PART | u2
8 | 8 | 12|16 | BN e -
@ 14 16 5 CONFIDENTIAL THE RADIATORS
EPIC LP CUT/EP.A ]
16 15 10 VERONICA ELVIS COSTELLO
WARNER BROS. LP CUT
WORKING ON iT CHRIS REA
11 3 2 12 GE?FEN 7-27535
ITUP BAD COMPAN
12 | 9 | 10| 9 | FHRRETAE Y
D 22 | 31 | 5 | THRNYOUINGpEOUT REM.
19 2 8 ALL IS FORGIVEN SIREN
MERCURY LP CUT/POLYGRAM
AYOR OF SIMPLETON XT
15| 2| 23| 7 | MAYRRONS! ¢
Y FOR LOVE GARY MOORI
16 20 21 6 \F/?E(ﬁr?w cutT E
WHERE WERE YOU LITTLE AM
7|18 |19 | 8 | WHERERE TTLE AMERICA
18 7 q 11 ILL BE THERE FOR YOU BON JOVI
= MERCURY 872 564.7/POLYGRAM
DOWN BOY WARRANT
19 | 2 | 2| 7 | BRSNS
27 34 4 THING CALLED LOVE BONNIE RAITT
CAPITOL LP CUT
* & * POWER TRACK # # %
@ 4 . 2 ONCE BITTEN TWICE SHY GREAT WHITE
CAPITOL LP CUT
@ 28 19 6 HEARTS ON FIRE STEVE WINWOOD
VIRGIN 7-99234
23 11 3 10 END OF THE LINE TRAVELING WILBURYS
WILBURY 7-27637/WARNER BROS.
OME OUT FIGHTING EASTERHOUSE
24 2 17 9 gowmsuoas 68552
DRIVEN OUT THE FIXX
25 15 6 12 RCA 8837
* & & FLASHMAKER % % %
FIRE WOMAN THE CULT
NEW)D 1 SIRE LP CUT/REPRISE
YOUTH GONE WILD SKID ROW
2 2 33 7 ATLANTIC LP CUT ! ]
HAT GIRL CROSBY, STILLS, NASH & YOUN
2 26 26 11 ITLANTncG LPCUT . G
@ 32 36 & SHE'S A MYSTERY TO ME ROY ORBISON
VIRGIN LP CUT
@ 7 o 2 LOVE HAS TAKEN IT'S TOLL SARAYA
POLYDOR LP CUT/POLYGRAM
DIRTY BLV LOU REED
3t f 25 | 18 RN DY BN ereros
DEAR GOD MIDGE UR
32 10 8 12 CHERYSALIS 43319 G E
@ 39 45 3 YOU'RE WHAT YOU WANT TOBE  CRUEL STORY OF YOUTH
COLUMBIA LP CUT
HEAVEN'S TRAIL TESLA
ke 17 13 11 GEFFEN LP CUT
@ 35 4 4 RUN TO PARADISE CHOIRBOYS
WTG 31-68564
VE OF MONEY BULLETBOYS
s | | = [ FRTECowEDr
@ 5 2 COMING HOME CINDERELLA
MERCURY LP CUT/POLYGRAM N
Ml N RUSH
38 33 35 5 MERSC%I'R? LP CUT/POLYGRAM
BRING T BACK AGA STRAY CATS
39 |3 | 47| 3 | BRINGY i
42 40 17 CULT OF PERSONALITY LIVING COLOUR
EPIC 34-68611/E.PA.
NEW) 1 LSJH(S)(%'{;[{“’%:ROM MY HEART BIG Iiij BOO
43 44 4 ?SEP%L? IT GLAMOUR CAMP
YOU GOT IT ROY ORBISON
43 31 2 12 wgctulw 7-992!15
NEWD | 1 | eI O T oo TRAVELING WILBURYS
49 ] o 2 EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27580
NEW) ) ASTELEmg;LLSCETELIEVING MIKE + THE MECHANICS
NEW) 1 mlp(l;T}gJ'LgCSU\TNELL BE FREE JON BUTCHER
EXTREME
NEWp | 1 | KDEGO
47 | 38 13 wmﬁq’ér?anos 727688 REM.
@ 43 49 3 TWIST IN MY SOBRIETY TANITA TIKARAM
REPRISE 7-22995

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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the host of Westwood One’s “Spe-
cial Edition” for that program’s
nine-year run, and Bailey says the
music-intensive “Night’’ is being
produced to augment stations’ ex-
isting quiet-storm programming
with McCoy’s “unique slice-of-life”
stories.

Bailey says he hasn’t noticed
any appreciable decline or increase
in advertising dollars this year yet;
LBS’ Rudnick says that is partly
attributable to the “‘tendency of
the industry to eat itself. When
that happens you lose sales people
on the street, and that means na-
tional radio gets fewer dollars.
Small syndicators can’t just com-
pete, they have to do something
extra, but there’s still great oppor-
tunity there.”

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
vle dates indicate that local sta-
tions have option of broadcast
time and dates.

Aprit 7-8, New Edition, On The Radio, On The
Radio Broadcasting, one hour.

April 7-9, Great White, Metalshop, MJ Broad-
casting, one hour.

April 7-9, Sweet Sensation/Gina Go Go/Johnny
Kemp, Party America, Cutler Productions, two
hours.

April 7-9, The Roy Orbison Story, Hot Rocks,
United Stations, 90 minutes.

April 7-9, Tom Jones/Gary Bonds/Freddie &
the Dreamers, Cruisin’ America With Cousin Bru-
cie, CBS RadioRadio, three hours.

April 7-9, John Belushi/Harold Ramis, National
Lampoon Original Radio Hour, Premiere Radio
Networks, 30 minutes.

April 7-9, The Soul Train Awards Preview, Star
Beat, M)i Broadcasting, one hour.

April 7-9, Ashford & Simpson, On The Move
With Tom Joyner, CBS RadioRadio, three hours.

April 8-9, Guy/Z'Looke/Sweet Tee, RadioS-
cope, Lee Bailey Communications, one hour.

April 9, Tom Petty/Melissa Etheridge/R.EM.,
Powercuts, Global Satellite Network, two hours.

April 10, Eddie Money, Rockline, Global Satel-
lite Network, 90 minutes.

April 12, Bryan Adams, Westwood One Radio
Networks special simulcast with MTV, one hour.

April 10-16, David Bowie, Part 1, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

April 10-16, John Cougar Mellencamp, Super-
stars Rock Concert Series, Westwood One Radio
Networks, 90 minutes.

April 10-16, Dan Seals, Listen In With Lon Hel-
fon, Westwood One Radio Networks, one hour.

April 10-16, Steven Bach, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

April 10-16, Genesis/Mitch Ryder/Rush, Clas-
sic Cuts, MJI Broadcasting, one hour.

April 10-16, Rod Stewart, Legends Of Rock,
Westwood One Radio Networks, one hour.

April 10-16, Paul Carrack/Paul Young, Rock
Over London, Westwood One Radio Networks, one
hour.

April 10-16, Deep Purple, High Voltage,
Westwood One Radio Networks, two hours.

April 10-16, Karyn White, Rick Dees On The
Line, DIR Broadcasting, one hour.

April 10-16, .38 Special, Rock Today, MJI
Broadcasting, one hour.

April 10-16, Restless Heart, Country Today, MJI
Broadcasting, one hour.

April 10-16, Steve Wariner, Live From Gilley's,
Westwood One Radio Networks, one hour.

Aprit 10-16, Cheap Trick, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

April 10-16, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

Music
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. zZ,_ Compiled from Commercial and
o8 gy
nis 55 §o o TITLE College Radio Airplay Reports. ARTIST
IY | <¥ |32 2F | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & %
1 1 2 7 THE MAYOR OF SIMPLETON XTC
GEFFEN LP CUT - 2 weeks at No. One
2 2 1 9 VERONICA ELVIS COSTELLO
WARNER BROS. LP CUT
I'LL BE YOU THE REPLACEMENTS

SIRE 7-22992/REPRISE

4 5 13 4

MADONNA OF THE WASPS ROBYN HITCHCOCK/EGYPTIANS
A&M LP CUTS

SHE DRIVES ME CRAZY
LRS.53483/MCA

FINE YOUNG CANNIBALS

6 11 16 4

ROUND & ROUND
QWEST LP CUT/WARNER BROS.

NEW ORDER

THE LAST OF THE FAMOUS INTER'L PLAYBOYS MORRISSEY
SIRE LP CUT/REPRISE

D1zzy THROWING MUSES
SIRE LP CUT/WARNER BROS.

12 | 24 | 28 3

9 10 11 5 ALWAYS SATURDAY GUADALCANAL DIARY
ELEKTRA LP CUT
10 6 5 10 NIGHTMARES VIOLENT FEMMES
SLASH LP CUT/WARNER BROS.
11 12 7 9 COME OUT FIGHTING EASTERHOUSE
COLUMBIA 38-68552
GOOD THING FINE YOUNG CANNIBALS

1.R.S. LP CUT/MCA

13 18 | 21 4

TURN YOU INSIDE-OUT
WARNER BROS. LP CUT

R.E.M.

A 1

14|14 | 14|56 | B gﬁgléug SIT THRASHING DOVES
DIRTY BLVD.

15 4 4 . 12 SIFI?E LP CUT/W?RNER BROS. LOU REED
DEAR G

16 13 15 12 CHEReSALISq'a)BBlS MIDGE URE

17 17 | 26 6

GIVE,GIVE,GIVE ME MORE , MORE,MORE THE WONDER STUFF
POLYDOR LP CUT/POLYGRAM

217 | 25 | 20 7

18 | 15 | 10 | 17 | SWEETJANE COWBOY JUNKIES
19 22 . 2 EVERLASTING LOVE HOWARD JONES
ELEKTRA 7-69308
|| 2| 4 | JHES000LFE FIRE TOWN
NDELA DAY M
a | 23|~ [BEE MANDR SIMPLE MINDS
2 | NEWp | 1 | SOMETHINGTOSAY THE CONNELLS
zn | 21 [ 22 [SaE IMSONNABE (500 MILES) THE PROCLAIMERS
H OWN
24 | NEWH 1 L\RINSEIBROS. LP CUT S COSIELY
oP RE |
i | — s E;I'E LP CUT/REPRISE e
% | 16 | 12 fumY| DRIVENOUT THE FIXX
MOTORCYCLE LOVE AND ROCKETS

BEGGAR'S BANQUET LP CUT/RCA

TWIST IN MY SOBRIETY TANITA TIKARAM

B 28 _ 2 REPRISE 7-22995
O WHAT If | DID MON
2 | NEWp | 1 | SOWHATIF! THELONIOUS MONSTER
ART II
30 | REENTRY | 3 SS\RD[:P guT/ATLANnc g2
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BY PETER LUDWIG

NEW YORK The growing dissatis-
faction among radio promotion and
marketing directors with Broadcast
Promotion & Marketing Executives
Inc. has led 45 of them in 27 markets
to call for the creation of a new orga-
nization to be dedicated solely to ra-
dio marketing.

The proposed Assn. of Radio Mar-
keting Executives would be spear-
headed by Dan Acree, former direc-
tor of marketing for KIIS-AM-FM
Los Angeles and the entire Gannett
group. He is now the editor and pub-
lisher of the Radio Promotion & Mar-
keting Monthly newsletter, which he
claims has a subscription base of
1,000 after 12 issues.

Resentment toward BPME’s em-
phasis on television over radio has
been brewing for at least the past
five years and came to head at last
year’s BPME convention in Los An-
geles, when the radio format semi-
nars were not included in the final
convention agenda.

BPME VP/treasurer and WCBS
New York promotions director Bert
Gould says the seminars had been in
the convention’s preliininary agenda,
but that “the final format plans were
mistakenly left off the program.” Al-
though the sessions were finally im-
provised, they were conducted as
free-form gatherings and radio at-
tendees began to openly discuss or-
ganizational alternatives.

There were only three attendees at
BPME'’s easy listening session. The
first thing WJIB Boston promotions
director Lou Bortone did when he got
back was fire off a proposal to easy
listening stations in the top 50 mar-
kets that they share information on
the format’s marketing problems.
Bortone knew there was dissatisfac-
tion, but says the response still sur-
prised him. The informal Easy Listen-
ing Network now has 89 participants
and a quarterly newsletter.

Both Acree and Bortone are quick
to point out that BPME has things to
offer. Acree says, “It’s not that they
haven’t done anything, but they don’t
get the information out to their mem-
bers. And none of this is to take away
from the hard work of [BPME board
member] Jim Marchyshyn and Bert
Gould, who have poured their heart

Bortone has done work for BPME
and is still actively involved. He says
he is “sitting on the fence” and ob-
serving the debate for now, but he
also notes the irony of the fact that a
marketing association’s biggest prob-
lem is self-promotion.

Gould agrees. He says, “Our feel-
ing is that the problem is mostly per-
ception,” and adds that his involve-

ment with BPME came out of circum- -

stances similar to those that sparked
ARME and the Easy Listening Net-
work. “I started the format work-
shops with an angry letter to BPME
in 1981. There had been a large radio
agenda, but I didn’t get a lot out of
it.” Since then, Gould contends, “It’s
been steadily improving. Unfortu-
nately we took a step back in L.A.
last year.”

But ARME and BPME disagree
over how valid television sessions are
to radio and whether or not radio can
ever command a large enough voice
in BPME to be heard. Gould says
BPME’s membership currently
counts approximately 360 radio rep-
resentatives compared with 1,440
from TV, which, he says, is the crux
of the problem. With television in
command of larger budgets and
therefore more able to flood the con-
vention with representatives, BPME
has no choice but to tend to TV’s
needs first. Acree says radio promo-
tion and marketing execs feel there
just isn’t enough left over for them.

Gould says that besides the library
and resources BPME has built up
over its past 33 years, there is a lot
within the general and television ses-
sions at the annual conventions that
has a great deal of value to radio
marketers. Acree says, “That’s possi-
ble for a few of the top major-market
corporate stations. But TV is more
structured and radio is seat-of-the-
pants. That’s the great thing about it.

“My readership is predominantly
in the major markets, almost all of it
in markets 1-70. In my survey last
month, most of the 125 respondents
thought BMPE’s Image Magazine
and conventions were somewhat
valuable, but all were interested in a
radio-only organization. There’s a
reason for that [and] it’s the same
reason there are 45 names on the
ARME letterhead and 89 managers
involved with Lou [Bortone]. Radio is

PROMOTIONS

executive director. In the last five
months, we've consolidated every-
thing in the L.A. office and gotten
seminar, business, and communica-
tions managers in place, each with
their own staffs.”

The problems inherent in any vol-
unteer organization have also made
close contact with radio difficult, one
problem that will probably never go
away. Acree is sympathetic to
Gould’s situation and says, ‘“The real-
ity is that it’s real easy to get people
on a bandwagon—but it’s real hard
to get them to shovel straw.” Gould
and Bortone both make similar state-
ments.

Gould believes the information ra-
dio needs and wants is already at
BPME, and says, “If Dan really cares
about radio promotion directors and
growing their roles, why not work
with what's already in place? Why
start another group when we already
have one?”

Acree thinks that all the recent at-
tention may help in making this
year’s BPME convention in Detroit
the strongest ever for radio. Gould
says BPME is already planning more
radio sessions than ever before, and
he’s working to secure strong panels.

At this time, however, sources at
Emmis and Group W are saying that
neither group plans to send delega-
tions to the convention. As an incen-
tive to groups, Gould says BPME is
offering free registration and con-
vention space to meet early, on
Wednesday, June 21, before the con-
vention’s opening ceremonies. The ra-
dio format sessions, however, are
also going to be held before the open-
ing ceremonies. .

As BPME hustles to convince radio
that it’s sensitive to radio’s needs,
ARME now has six committees func-
tioning and their reports on the feasi-
bility of a new organization are ex-
pected by the end of April. While
none of the promotion directors Bill-
board spoke to while researching this
story would speak publicly, most feel
the upcoming BPME convention in
Detroit will be the organization’s acid
test as far as radio is concerned.

PRO—MOTIONS UPDATE

Marketers Call For Alternative To TV-Tuned BPME

Wave” Los Angeles’ top marketing
slot to become director of creative
services for WQCD “CD 101.9” New
York. Shayne had been at WQCD
(then WPIX) from 1985-87. Cheryl
O’Neil is in as promotion director at
KIIS-AM-FM Los Angeles after nine
years across the street at KIQQ, now
“Pirate Radio” KQLZ.

Jim Shean is named promotions di-
rector for n/t XETRA San Diego in
his first radio job ... Album KSHE
St. Louis promotes Abigail Pollay to
succeed Jim Marchyshyn, who is
moving on to pursue new interests
after four years ... WLLZ Detroit
promotion director Mike Isabella is
upped to the new position of market-
ing director ... Former WLAC-AM-
FM Nashville promotions director
Carolyn McClain is now devoting all
her time to her outside projects, like
the syndicated “Sister” TV spots;
WLAC has appointed Carlana Mos-
cheo to the position, her first radio
job.

Kirsten Leigh leaves WRBQ-AM-
FM Tampa, Fla., to take over the pro-
motions director duties at cross-town
WHBO/WNLT, where Jan Meeker
becomes promotion coordinator . ..
KCMJ-AM-FM Palm Springs, Calif.,
appoints market media veteran Bill
Kasal director of promotions and
public relations ... KKRZ “Z100”
Portland, Ore., promotes Gus Swan-
son from assistant to promotions di-
rector ... WEGX “Eagle 106” Phila-
delphia promotes Eric Davis to pro-
motion director. Davis had been
across the parking lot as assistant
promotion director at WPEN/
WMGK ... At KKYY “Y95” San
Diego, Nina Loffredo comes aboard
as promotions director for her first
radio position and Tami Flater is pro-
moted to be her assistant.

Tracye Flowers is promoted to
promotion director at WDJY “Hot
100” Washington, D.C. ... Julie Ste-
vens is in as promotions director at
KJOI Los Angeles from that slot and
an airshift at KKSA Sacramento,
Calif. . . . After three years as promo-
tions director at WWWYV Charlottes-
ville, Va., Stacey Propps moves to
that slot at WSJS/WTQR Winston-
Salem, N.C. ... And Mark Seignious
has moved over from KXRX Seattle
to take on promotion duties at coun-
try KMPS.
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and soul into the organization. It’'s  not television and it doesn't want to Jane Shayne leaves KTWYV ‘“‘the ;%Z’% n
that ARME would only be concerned be TV'’s ugly stepsister.” ;__44,0”10’"«» N
with issues that affect radio promo- Gould says BPME's communica- i N 4:“ 4
tion managers, specifically: increas- tion problems stemmed from being a 1 BN % 4,
ing the level of professionalism, cre- volunteer organization and because, 1 _'*}ofo%t;, ¥
ating a stronger and more active net-  until fall 1986, “BPME was run en- | a5 ) %,
work among themselves, and tirely by the board with only two full- i "'af"/, " Ca
upgrading their position within the time staffers. In the past year we've EI "% %%,
management structure.” added Lance Webster as a full-time ; f{%@;‘%?%
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PJs For DJs. Classical WNCN New York morning team Bill Jerome & Candice “
Agree wrap up the station's Bahama Pajama promotion at a recent performance
of the New York City Opera’s *“Pajama Game." Listeners who won show tickets F M J A PA N
qualified to win two tickets to the Bahamas if they wore the most outrageous
pajamas to the performance at New York's Lincoln Center. Shown, from left, are 8 1 3 F M
Jerome, winners Gary Sacks and Alan Schlesinger, and Agree. -
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0.M.: Steve Kingston

Bangles, Eternal Flame
Millt Vanilli, Girl You Know It's Try

i
7 Madonna, Like A Prayer

4 Karyn White, Superwoman

8  Stevie B, | Wanna Be The One
9 Bon Jovi, I'll Be There For You
g Tone Loc, Funky Cold Medina
3

Guns N’ Roses, Paradise City

13 11 Roxette, The Look
15 14 Paula Abdul, Straight Up

17 28 Sa-Fire, Thinking Of You
18 23 Debbie Gibson, tlectric Youth

20 24 Jod{y Watley, Real Love
Leppard, Rocket
2 26 Vanessa Williams, Dreamin’
23 18  Anita Baker, Just Because
24 19 KonKan, | éeg Your Pardon
A25 —  Deon Esfus, Heaven Help

REM., Sta
Roy Orbrsun You Got It
Michael Damian,_Rock On

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Statlons with a weekly cume
audlence of more than 1 million.

GOLD—Stations with.a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekiy cume
audience between 250,000 and 500,000.

Guns N' Roses, Patience

Donny 0Osmond, Soldier Of Love
Michael Damian, Rock On
Debbie Gibson, Electric Youth
Deon Estus, Heaven Heip Me

Fine Young Cannibals, She Drives Me C
5 Mike + The Mechanics, The Livin
11 13 Sweet Sensation (With Romeo J 1D),
12 12 Rod Stewart, My Heart Can't Tell Vou
14 6 Debbie Gibson, Lost In Your Eyes

16 16 Poison, Your Mama Don'l Dance

19 17 The Belle Stars, |ko Iko (From “Rain

% 29 The Pasadenas Tribute (nghl On)

30 21 Sheena Easton, The Lover In Me

WPLJ Fam RaDi0 M

5
g Bangles, Eternal Flame

? Guns N' Roses, Paradise City
9

4 Kon Kan, | Beg Your Pardon
18 Roxette, The Look

19 Madonna, Like A Prayer
7 Paula Abdul, Straight Up

15 12 Information Socie
17 23 Bon Jovi, [
19 26 Karyn White Superwnma

21 ltll Bobby Brown, Roni

23 25 Deon Eslus Heaven Help Me
24 27 Sa-Fire, Thinking Ol You

25 28 Debbie Gibson, gleclrlc Youth

26 30 Tone Loc, Funky Coid Medina
77 EX REM, Stand

P.D.: Gary Bryan
Willi Vanilli, Girl You Know It's Tru

Debbie Gibson, Lost In Your Eyes

Mike + The Mechanics, The Living Year
Stevie B, | Wanna Be The One

11 15 Porson, Your Mama Don't Dance

12 10 New Kids On The Block, You Got It (Th
13 16 Sweet Sensation (With Romeo J.0.),
14 22 Rod Stewart, My Heart Can't Tell
Walkin Away i
16 13 Rick Aslle{ She Wants To Dance With

11"Be There For You .

18 21 The Belle Stars, ko Iko (From “Rain

20 29 Fine Young Cannibals, She Drives Me C
Bon Jovi, Born To Be My Baby

A28 — Jod Waney, Real Love
A23 — Def Leppard, Rocket
A30 — Donny Osmond, Soldies Of Love

EX EX Was (Not Was), Walk The Dinosaur

Bangles, Eternat Flame
Paula Abdul Slrar%ﬂ Up
Vanessa Williams, Dreamin’
15 Madonna, Like A Praye;

00 R

10 11 Inner City, Good Life
11 6 Karyn W ite, Superwoman

14 17 Roxette, The Look

Kon Kan, | Beg Your Pardon

3
o

18 10 Anita Baker, Just Because
20 22 Samantha Fox, |
21 23 Jody Wattey, Real Love
2

24 26 Animotion, Room To M.
26 29 Sa-Fire, Thinkin

Chicago P.D.: Buddy Scott

Mike + The Mechanics, The Living Year
Milli Vanilli, Girl You Know it's Tru

Fine Young Cannibals, She Drives Me C
Debbie Gibson, Lost In Your Eyes

12 Sweet Sensation (Vh{h Romeo J.D.), Si

12 14 Martika, More Than You Know
13 16 Tone Lo Funky Cold Medina

KNSFNM0.,

Los Angeles P.D.: Steve Rivers
1 Bangles, Eternal Flame
2 Debbie Gibson, Lost In Your Eyes
3 Fine Young Cannibals, She Drives Me C
4 Tone Loc, Funky Cold Medina
5 Roxene The Look
6 n White Superwoman
7 Ma onna, Like A Prayer
8 Milli Vanilli, Girl You Know 1t's Tru
9 Rod Stewart, My Heart Can't Tell You
10 Sa-Fire, Tmnkmg 0l You
11 ino,
12 Mike + The Mechamcs The Living Year
13 Stevie B, | Wanna Be The One
14 Sweet Sensation (With Romeo J.D.), Si
15 Vanessa Williams, Dreamin’
16 Guns N' Roses, Paradise Ci!
7 Bon Jovi, I'll Be There For
18 Anita Baker, Just Because
19 Enya, Orinoco Flow (Sail Awaé
20 Tommy Page A Shoulder To Cry On
21 REM., Stand
73 Jody Walley, Real Love
23 Deon Estus, Heaven Help M
2 Thirty E-}m Specral Second Chance
5 Howard Jones, Everaslrng Love
% Roy Orbison, You Got it
i) Paula Abdul, Forever Your Grrl
28 Bobby Brown, Evelay Little
sl New Kids On The lock, III Be Loving
30 Donny Osmond, Soldier Of Love
A3l Debbie Grbson Electric Voulh
A Waterfront
A Lita Ford (buer With Ozzy Osbourne),
A Michael Damian, Rock On
A Lrvms Colour, Cult 01 Personalroy
EX The asadenas, Tribute (Right On)

ST ERARE N ST
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P.D.: Tom Jeffries
Mike + The Mechanics, The Living Year

Rod Stewart, My Heart Can't Tell Yol
Chicago, You're Not Alone
Martika, More Than You Know
Vanessa Williams, Dreamin’
Anita Baker, Just Because

M., Stand
chelte, The Look
Roy Orbison, You Got It
Bangles, Eternal Flame
Sa-Fire, Tmnlung Of You
Was (Not Was), Walk The Dinosaur
Thirty Erﬁhl Special, Second Chance
Kai ite, Superwoman
Milli Vanrllr 'Girl You Know It's Tru

Figures On A Beach, You Ain't Seen No

Madonna, Like A Prayer

Titfany, Radio Romance

Fine cunf\ Cannibals, She Drives Me C
Bon Jovi, I'll Be There For You

Carly Simon, Let The River Run (Theme

Poison, Your Mama Don't Dance
Def Lep ard, Rocket

Johnny Kemp, Birthday Surt (From "Sin

Deon Estus, Heaven HeIP
Enya, Orinoco Flow (Saii Away)

Bette Midler, Wind Beneath l%y Wings (

The Pasadenas, Tribute (Right On
Tommy Page, A Shoulder To Cry
Animotion, Room To Move

Cher & Peter Cetera, After All (Love
Steve Winwood, Hearts On Fire

Sweet Sensation (twnn Romeo J.D.), Si
Living Colour, Cuit Of Personality

The Belie Stars, Iko Iko (From “Rain
Robbie Nevil, Somebody Like You
Paula Abdut, Forever Your Girl

The Escape Club, Walkrrl\g Through Walt

Chris Rea, WDrklnF 0
Edie Brickell, Circle

New Kids On The Block, I'll Be Loving
The Outfield, Voices Of Babylon
Winger, Seventeen

l

B‘)4m

P.D.: Bill Cahill

Roxette, The Look

Bangles Eternal Flame

Milli Vanilli, Girl You Know It's Tru
Red Stewart My Heart Can't Tell You
Chlcago Vou re Not Alone

Bon Jovi, I'll Be There For You

Frne Voun% Cannibals, She Drives Me C
Il

n White, Superwoman
Ed ie Money, The Love In Your Eyes
Vanessa Williams, Dreamin’
Roy Orbison, You Got It
Deon Estus, Heaven Help Me
Poison, Your Mama Don't Dance
Was (Nol Was) Walk_The Dinosaur
Thirty [lg |al Second Chance
Def Lep E
Cher & Peter Celera After All (Love
Madonna, Like A Prayer
Tommy Paﬁe A Shoulder To Cry On
Paula Abdui, Forever Your Girl
Tone Loc, Funky Cold Medina

Mike + The Mechanics, The Living Year

Living Colour, Cult Of Personalit

New Kids On The Block, Vou Go{ It (Th

Steve Winwood, Hearts On Fire
New Kids On The Block, 'l Be Loving
DonnuOsmond Soldier Of Love
atley, Real Love
Michael Damian, Rock On
Debbie Gibson, Electric Youth
Howard Jones, Everlasting Love

Philadelphia

15 18 Babby Brown, Every Little Step
17 13 Rod Stewart, My Heart Can't Tell You

19 21 Rick Astley, Givinj 8 I’Jp Oon Lo\r'3 9
nly Wanna Be With Yo

24 Stevie B, | Wanna Be The One
23 25 Paula Abdul, Forever Your Girl

Move
25 20 Johnny Kemp, Brr(h'dcy Suit (From "Sin

27 30 Debbie Gibson, EICC"IC Youth
28 31 Howard Jones, Everlasting Love
32 Neneh Cherry, Butfalo Stance
30 33 Ten City, Thal's The Way Love Is
31 34 New Kids On The Block, I'll Be Loving
32 35 Natalie Cole, Miss You Like C
A33 — Donny Osmond. Soldier Of Love

REM
Bobby Brown, Ronl
Def leppard Rocket

r
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27 EX  Jody Watley, Real Love

Chicago P.D.: Brian Kelly
1 1 Mike + The Mechanics, The Living Year
2 3 Bangles Eternal Flame
3 2 Debbie Gibson, Lost In Your Eyes
4 6 Milli Vanilli, Gir! You Know H's Tru
5 4 Paula Abddl, Straight Up
6 12 Roxette, The Loak
7 5 Fine Voung‘ Cannibals, She Drives Me C
8 9 Karyn White, Sueerwoman
9 7 Kon Kan, | Beg Your Pardon
10 11 Poison, Your Mama Don't Dance
18 Was (Not Was), Walk The Dinosaur
12 Rod Stewart, My Heart Can't Tell You
13 Guns N’ Roses. Paradise City
14 Tone Loc, Funky Cold Medina

tan
Bon Jowi, IlI Be There For You
Martkka, More Than You Know

Mrnrs(rz Every Day Is halloween
0l

21 Living Colour, Cutt Of Personality

22 Madonna, Like A Prayer

23 Anita Baker, Just Because

24 Tone Loc, Wild Thin ng

25 Paula Abdul, Forever Your Girl

26 Sweet Sensation (With Romeo 3.D.), Si

Hartford P.D.: Dave Shakes
1 Fine Young Cannibals, She Drives Me C
2 Roxette, 0k
3 Bangles, Eternat Flame
4 Tone Loc, Funky Cold Medina
5 The Belle Slars Iko ko (From “Rain
6 Milli Vanilii, Girl You Know I's Tru
7 Stevie B, | Wanna Be The One
8 Sweet Sensation (With Romeo ).D), Si
9 Dino, 24/7
10 Madonina, Like A Prayer
11 Karyn White, Superwoman
12 Bette Mrdler Wwind Benealh My Wings (
13 Sa-Fire, ThrnkrnE
14 Debbie Gibson, !eclrrc Vouth
15 Rod Stewart, My Heart Can't Tell You
16 Animotion, Room To Move
17 Jody WatI?, Real Love
18 Simply Red, It's Only Love
19 Poison, Your Mama Don't Dance

20 Deon Estus, Heaven Help Me

21 “Roy Orbison, You Got I

22 Vanessa Williams, Dreamin’

23 Titfany, Radio Romance

24 Bobby Brown, Every Littte Step

25 Bon Jovi, I'll Be There For You

26 Johnny Kemp, Birthda: Surt (From “Sin
u Paula Abdul, Forever Your Gi

28 The Pasadenas, Tribute (Rrﬁ t On)
2 Cher & Peter Cetera, Alter All (Love
30 Enya, Orinoco Flow (Sail Away)

k) Michael Damian, Rock On

2 Don '1 Osmond Soldier Of Love
A3
A4 New Knds Dn The Block, I'll Be Loving
3 Debbie Gibson, Lost In Your Eyes
3 Bananarama, Nathan Jones

37 One 2 Many, Downtown

38 Howard Jones, Everlasting Love
A39 Neneh CNerrg Buffalo Stance

40 Waterfron

EX Thirty Eight Specral Second Chance
[34 Eighth Wonder, Baby Baby

108FM

Boston P.D.: Sunny Joe White
1 Milli Vanilli, Girl You Know It's Tru
2 Fine Young Cannibals, She Drives Me C
3 Womack & Womack, Teard drops
4 Madonna, Like A Prayer
5 Roy Orbrson, You Got It
6 Roxette, The Look
7 Karyn White, Superwoman
8 Tone Loc, Funky Cold Medina
] Vanessa Williams, Dreamin’

10 Animotion, Room To Move
n Steve Winwood, Hearts On Fire
12 Sam Brown, Stop
3 Deon Eslus Heaven Heip Me
14 R.E. and
15 Sa hrnkrng 0f You
16 Srmply Red It's Only Love
17 Carly Srmon Let The River Run (Theme
18 Figures On A Beach, You Ain't Seen No
19 Bette Midler, Wind Beneath My Wings (
20 The Pasadenas Tribute (Right On)
21 Jody Watley, Real Love
73 Sweet Sensation (With Romeo J.D.), Si
3 Robbie Nevil, Somebody Like You
) Johnn: Kemp, Birthday Suit ﬁFrom “Sin
25 Cher & Peter Cetera, After All (Love
26 Bon Jovi, I'll Be There For You
27 Tommy ﬁage A Shoulder To Cry On
28 Duran Quran, Do You Believe In Shame?
2 Slevre B, | Wanna Be The One
30 Boy George, Don'l Take My Mind On a T
31 Poison, Your Mama Don’t Dance
2 Donny "Osmond, Soldier Of Love
33 Peter SchrllrnE The Different Story
ki) Easterhouse, Come Qut Fighting
3 Chris Rea Wtrrkmg On 1t
A Roachford, Cuddly To
A Tnn‘t¥1 [Iﬁi“ Special, Second Chance
A Nenel rrz Buffalo Stance
A Waterfront, Cry
A Donna Summer This Time | Know It's F
A Big Bam Boo, Shooting From My Heart
EX Natalie Cole, Miss You Like Crazy
[3 4 Debbie Gibson, Electric Youth
EX Information Swet& Repel|l|0n
X New Kids On The Block, Il Be Loving
3 4 The Belle Stars, ko ko' (From "Rain

Was ENo( Was), Walk The Dinosaur
jes, Eternal Flame

_EM., Stand
Milli Vanilli, Girl You Know It's Tru
Rod Stewart, My Heart Cant Teil You
Vanessa Williams, Dreamin’

Fine Voun% Cannibals, She Drives Me C

Karyn White, Superwoman
Poison, Your Mama Don't Dance
Roxette, The Look

Sweet Sensation (With Romeo 1.D.), Si

Def Leppard Rocket

Bon Jovi, I'll Be There For You
Anrrnolron Room To Move
Tone Loc, Funky Coid Medina
Madonna, Like A Prayer

Jody Watley, Real Love

Deon Estus, Heaven Help Me

Samantha Fox, | Only Wanna Be With Yo

Titfany, Radio Romance

Sa-Fire, Thinking Of You

Paula Abdul, Forever Your Girl

Bobby Brown, Every Little Step

The asadenas Tribute (Right On)
The Belle Stars, lko Iko (From “Rain
Neneh Cherry, Buffalo Stance
Michaet Damian, Rock On

Martika, More Than You

New Kids On The Block I II Be Loving

Thirty Eight Special, Second Chance
Tommy Conwell/Young Rumblers, L
Debbie Gibson, Electric Youth
Stevie B, | Wanna Be The One
Living Colour, Cult Of Personality
Cinderelta, Coming Home

Duran Duran, Do ou Believe In Shame?

Donny Osmond, Soldier Of Love
Howard Jones, Everlasting Love

P.D.: Charlie Quinn

Washington
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Breathe, Don't Tell Me Lies
R.EM., Stand

Milli Vamlh Girl You Know It's Try
Guns N’ Roses, Paradise City

Ann Wilson & Robin Zander, Surrender

Chicago, You're Not Alone
Vanessa wnlnms Dreamrn
Bobby Brown, R

Fine Young Cannrbals, She Drives Me C

P.D.: Lorrin Palagi
Mike + The Mechanics, The Living Year

}g Eang(l:s, TE't‘errial ltlame g Tor'reLLoc qun’;xy Co(ld Medina
oxette, The Lool Def Leppard, Rockef
}g Anr:’a BakeLr kJuit &ecause %(l) r‘orzon oErkMaAmPa Don't Dance
Madonna, Like A Prayer adonna, Like A Prayer
17 Paison, Your Mama Don't-Dance 14 Lita Ford (Duet With Ozzy Osbourne),
l; ?ebbif Gib?on L%stk:nh:%u_r Eyes }g Eine tthun Cinnil:)als, She Drives Me C
one Loc, Funky Cold Medina oxette, The Lool
%(l) ga'rlila MgreR h:n You Know 3 Ean le_sl, Etearlngl Flange ng g
ef Leppard, Rocket nn Wilson obin Zander, Surrender i A .
22 Bon Jovlr) 1'tf Be There For You 6  Debbie Gibson, Lost In Your Eyes aneapm's P.D: Gregg Swedberg
24 Jody Watley. Real Love 17 Rod Stewart, My Heart Can't Tell You ! Bangles, Eternal Flame
23 Luther Vandross, She Won't Talk To Me 18 Milli Vanilti, Girl You Know It's Tru 2 Roxette, The Look 8
%2 Amr:ol:og Room go llzllove %? Living C%lour Cul}e 0f P(;arsonalrty 2 Milli Vam‘lll Girt You Know It's Tru
Michae| Damian, Rocl Michael Damian, Rock
28 Thirty Eight Special, Second Chance 15 Guns N Roses, Paradise City 5 Fine V"""E Cannibals, She Drives Me C
27 Karyn White, Superwoman 23 Tommy Page, A Shoutder To Cry On 6 Thirty Eight Sé’“"' §9°°"¢ Chance
—  Cher & Peter Cetera, After All (Love 22 Eddie Money, The Love In Your Eyes 7 Bon Jovi, I'll Be There For Y
—  Howard Jones, Evertasting Love 25 Bon Jovi, 'l Be There For You 8 Cher & Peter Cetera, After A“ (Love
—  Debbie Gibson, Eiectric Youth 24 Debbie Gibson, Eiectric Youth 9 Madonna, Like A Prayer
EX Howard Jones, Everlasting Love 0 Karyn White, Superwoman
- Paula Abdul, Forever Your Girl 11 Tommy Page, A Shoulder To Cry On
12 Poison, Your Mama Don't Dance
13 Martika, More Than You Know
14 Chicago, You're Not Alone
15 New Order, Mr_ Disco
16 Animotion, Room To Move
17 Def Leppard, Rocket
18 Mike + The Mechanics, The Living Year
y Watley, Real Love
3 Milli Vanilli, Girl You Know It's Try CRick Ci 21 Tone Loc, funky Cold Medina
2. Rod Stewart, My Heart Can't Tell You P.D.. Rick Gillette | 22 Was (Not Was), Walk The Dinosaur
7" Bangles, Eternal Flame 1 Milli Vanilli, Girt You Know It's Tru Z3 Dino, 24/
1 Mike + The Mechanics, The Living Year 2 Bangles, Eternal Flame 2 The Replacements, I'll Be You
5 REM, Stand 4 Tone Loc, Funky Cold Medina 25 Howar Junes# Everlasting Love
9 Tone Loc, Funky Cold Medina 5 Vanessa Williams, Dreamin’ 2 Paula Abdul, Forever Your Girl
15 Madonna, Like A Prayer 6 Madonna, Like A Prayer 7 Will To Power, Fading Away
8 Vanessa Williams, Dreamin’ 3 Anita Baker, Just Because 2 Tiffany, Radio Romance
11 Fine Young Cannibals, She Drives Me C 7 Kar‘ n White, Superwoman 2 Guns N’ Roses, Paradise City
12 Roxette. The Look 8 Debbie Gibson, Losl In Your Eyes 30 Sa-Fire, T_h'"kmf 0f You
10 Karyn White, Superwoman 9 Bobby Brown, Roni 31 Debbie Gibson, Lost In Your Eyes
13 Anita Baker, Just Because 10 New Edition, Can You Stand The Rain 32 One 2 Many, Downtown
19 Jody Watley, Real Love 12 Roxette, The Look 3 Breathe Don't Tell Me Lies
6 Paula Abdul, Straight Up 14 Jody Watley, Real Love 34 Samantha Fox, | Only Wanna Be With Yo
17 Poison, Your Mama Don't Dance 15 Fine VoungoCanmbals, She Drives Me C 35 Living Colour, Cult CF Personality
20 The Belle Stars, Iko tko (From “Rain 11  New Kids On The Block, You Got It (Th 36 Michael Damrant Rock On
18 Samantha Fox, i Only Wanna Be With Yo 18 Deon Estus, Heaven Help Me 37 Debbie Gibson, Electric Youth
22 Bon Jovi, I'll Be There For You Bobby Brown, Every Little Stej 38 Neneh Chervy, Buffalo Stance
29 Roy Orbison, You Got It EX  Rod Stewart, My Heart Can't Tell You 39 Enya, Orinoco Flow Sall Awaep
23 Sweet Sensation (With Romeo J.D.), Si 19 The Belle Stars, ko ko (From “Rain 40 JO nny Kemp, B""“ ay Suit (From “Sin
25 Cher & Peter Cetera, Af(er Alt (Love 20 Paula Abdul, Forever Your Girl A g Brown, Every Little Step
21 Sa-Fire Thrnkmg o'y 21 Johnny Kemp, Birthday Suit (From “Sin A The elle Stars, lko Iko (Fvom Rain
Zg Thirty IB ht Speclal Second Chance %g S:daﬂce, CIfse; Ttéan riends A Glen Medeiros, Never Get Enough Of Yo
28 Michael Damian, Rock e Boys, Lucky Charm
14 Debbie Gibson, Lost In Vour [Y EX  Debbie Gibson, {Ieclric Youth
szo IEwrngoCoiour (Fiull (:(sPer;ona;ty ‘EX ?hLP Stand Fahio it
nya, Orinoco Flow (Sail Away X e Pasadenas, Tribute (Right On) -
28 EX Def Leppard, R —  Michael Damian, Rock On c
EX Debble ibson, [Ieclrrc Youth —  Natalie Cole, Miss You Like CrazB m “E ‘
= gobbyNBrKown E;e;y Littie Step i ‘?7:“ S;n;am;zn (Wrth Romeo J.D.), Si /fhfzfa?u/ —
—  Guns N’ Roses, Patience itfany, Radio Rom:
—  Stevie B, | Wanna Be The One EX  New Kids On The Block {'ll Be Lown&
- gz:n;(lgzrr?:ndhgfld?;rol llLsfeLovrng EX  Glen Medeiros, Never Get Enough 0f Yo Dallas P.D.: Joel Folger
1 Fine Young Cannibals, She Drives Me C
2 Rod Stewart, My Heart Can't Tell You
3 R.EM., Stan
| 4 Lrvrn{ Coiour Cult Of Personality
1 ® 5 Roxelte, The Look
6 Bon Jovi, I'll Be There For You
”@@ ﬁ ﬁ@ 7 Mike + The Mechanics, The Living Year
TAMPA BAY (g g ’Lzrla Solr)d (Dusl With ll)zzy Osbourne),
. (7R . p oy Orbison, You Got It
Ame Di Cleveland 0.M.: Rich Piombino 10 Michael Damian, Rock On
LD Mason vixon 2 REM, Stand 11 Howard Jones, ['verlaslln& Love
2 Bangles, Eternal Fiame 3 Fine Young Cannibals, She Drives Me C 12 Jimmy Harnen With SY"C Where Are Yo
1 Was (Not Was), Walk The Dinosaur 7 Roxette, Lool 13 Chris Rea, Working On It
4 Roxette, The Look 1 Rod Stewan, My Heart Can't Telt You 14 Winger, Seventeen
5 Milli Vanilli, Girl You Know It's Tru 8 Thirty E-ng ‘Special, Second Chance 15 Def ewardkRncket
3 Madonna, Like A Prayer 10 Kevin A, Moonlight on water 16 Madonna, Like A Pra 9'
8 Karyn White, Su erwoman 12 Bon Jovi, I'l Be There For You 17 van Halen, Feels So
3 Guns N' Roses, Paradise Cit 9 Enya, Orinoco Flow (Sail Away) 18 The Outfield, Voices 0' Babylon
11 Fine Young Cannibals, She Drives Me C 11 The Fixx, Driven Out 19 Sheriff. When I'm With You
6 Anita Baker, Just Because 4 Van Halen, Feels So Good 20 Eddie Mone‘ The L°V9 '" Your Eyes
13 Vanessa W|II|arns Dreamin’ 14 Def Legpard Rocket EX Animotion, Room To M
7 New Kids On The Block, You Got it (Th 5 Roy Orbison, You Got 1t EX Peter Schlllrng, The Drﬂerent Story
16 The Belle Stars, ko Iko (From “Rain 18 Living Colour Cult Of Personality A The Replacements, t'll Be.
17 Roy Orbison, You Got It 6 Chicage, You're Not Alone A U2 With B.B. King, When LOVE Comes To
10 Sheena Easton, The Lover In Me 20 Steve Winwood, Hearts On Fire A Watertront, Cry
g geon Eéhlrs H%avlenorglp Me it g ITSrr'ea(()he" D&" t Tell M(;a' l'.sre; A Cinderella, Coming Home
ving Colour, Cul ersonali e Quttreld, voices Of Babylon
14  Mike + The Mechanics, The L|v¥ng Year 24 Chris Rea, worklng On
%g Sr%alhes Dor?l Tell Me Lies %g :?:'Jdufeonffeafv&'m"g Love
— Bon Jovi, I'll Be There For You 28 ith B.B. r(rn%| When Love Comes To
%g Pr:rrt ErgrlrJt Spec(l)al!Second Chance %g Eddrke; Ihﬁ 'gec anics, The Living Year
e Fixx, Driven Ou e Brickell, Circle
27 Enya, Orinoco Flow (Sail Away) 17 Guns N' Roses, Paradise Cit
— gonre Locfhru'r(\ky (i)ofldeedrna El)g( Melrssac[therrdge Similar F)ealures
EX Sa-Fire, Thinl |r|g ou Vixen, Cryin -
12 Bobby Brown, 22 Was (Nol Was), Walk The Dinosaur Datlas P.D.: Buzz Bennett
EX Cher & Peter Cetera After All (Love 30 Animotion, Room To Move 1 Tone Loc, Funky Cold Medina
EX  Paula Abdui, Forever Your Girl 23 Eddie Money, The Love In Your Eyes 2 Debbie Gibson, Lost In Your Eyes
EX  New Kids On The Block, I'll Be Loving —  XTC, Mayor Of Simpleton 3 Bangles, Eternal Flame
EX Del Le; pard Rocket — s Costellp, Veronica 4 R.EM., Stand
EX atley, Real Love —  Cinderefla, Coming Home 5 Bon Jovi, I'll Be There For You
EX Tr any, Radio Romance EX  Winger, Seventeen 6 Rod Stewart, My Heart Can'l TeII You
EX Lita Ford (Duet With Ozzy Osbourne), 7 Michael Damian, Rock On
EX The Repiacements, {'ll Be You 8 Winger, Seventeen
EX  Figures On A Beach, You Ain‘t Seen No 9 Madonna, Like A Prayer
EX  Choirboys, Run To Paradise 10 Living Colour, Cult Of Personality
EX  Easterhouse, Come Out Fightin 11 Tommy Page, A Shouldes To Cry On
EX  Charlie Sexton, Don't Look Bac| 12 Jimmy Harnen With Synch, Where Are Yo
13 Guns N’ Roses, Paradise City
14 Guns N’ Roses. Patience
B }g Sowa&d Jﬁr}res Everlasting Love
. - . oxette, The Look
Detroit P.D.: Brian Patrick 17 Steve Winwood, Hearts On Fire
1 1 Bmgs s, Eternal Flame 18 [as(erhouse Cqme Qut Fighting
£ f pud ewart et Cant T You 7012 B8 e be o
oxette, The Look ew Kids On The Blocl e Loving
g 13 nv;zm-a" ,ﬁz"g";,a's She Drives Me C Mrnneapolrs P.D.: Brian Philips A Wéﬁ&“’s"n'of h0GD IR R
§ 3 Mike + The M9ch3n¥cs The Living Year J"“’“( Harnen With Synch, Where Are Yo A Sam Brown, Sto pr
7 5 Debbie Gibson, Lost In Your Eyes ‘ Bangles, Eternal Flame EX Tanita Tikaram, Twist Of My Sobriety
8 12 Vanessa Williams, Dreamin’ g m?;nﬁrartfktomrayer EX The Outfield, Voices Of Babylon
ag 7 Anita Baker, Just Because 0 9 Fine Young Cannibals, She Drives Me C
10 15  Milli Vanilli, Girl You Knaw It's Tru e Joung Lal )
i & Bobby Brown, Roni g :i‘og' Svt:nlla::t GII\4’|I V’o:aktn(o:: Ilt ?eTIIon
W, I n u
ig lg g::nl Eas.‘mor:eTac:: L:?DKM"SW 2 Debbie Gibson, {ost In Your Eyes
i el 6 Paula Abdul, Straight
1R ClicacoatauiiElhctaione 15 Tone Loc: Fanky (o Medina
}2 lzg Soiy'srbrssnndvcou Got It 17 Bon Jovi, I'll Be There For You luf
10 Guns N’ Roses, Paradise City
17 21 Cher & Peter Cetera, After All (Love 11 Mike + The Mechanics, The Living Year
'R ,',‘:;’,;‘Aﬁﬂ";’:mm““ You Got it (Th 16 REM, Stand Houston P.D.: Randy Brown
20 24 Jimmy Harmen Wb nch Where Are Yo 20 Def Leppard, Rocket 1 Bangles, Eternal Flame
21 28 Ammotion, Room To 13 New Kids On The Block, Vou Got It (Th 2 Fine Young Cannibals, She Drives Me C
22 27 Thirty Eight Special, Second Chance 18 Deon Estus, Heaven HEP 3 Milli Vanifl, Girl You: Know It's Tru
23 29 Enya, Orinoco Flow (Sail Away) 19 Cher & Peter Cetera, After All (Love 3 Marc Almond Tears Run Rings
24 30 Carly Srmon Let The River Run (Theme 23 Thirty Eight Special, Second Chance 5 Bobby Brown, Roni
25 25 Kon Kan, ! Beg Your Pardon 25  Donny Osmond, Soldier Of Love 6 Tone Loc, Funky-Cold Medina
% EX Paula Abdul, Forever Your Gi 21 Karyn White, Superwoman 7 e (Nt Was), Wik The Dinosaur
27 EX  Howard Jones, Everiasting Love 24 Jody Walley, Real Love 8 Madonna, Like A Pra
28 EX Jody Watley, Real Love 14 Martika, M°'9 Than You Know 9 Rod Stewart, My Heart Canl Tell You
29 EX  Steve Winwood, Hearts On Fire 27 Tomm: e, A Shoulder To Cry On 10 Roxette, T_he Look
30 EX  Bette Midler, Wind Beneath My Wings ( 26 Animo '°" oom To Move 11 Karyn White, Superwoman
A Debbie Gibson, Electric Youth 28 Paula Abdul, Forever Your Gir 12 Bon Jovi, I'll Be There For You
A —  Michael Damian, Rock On 29 Michael Da_mran, Rock On 13 Poison, Your Mama Don't Dance
A — Donny Dsmond, Soldier Of Love 30 Sa Fire, T"'"“'“F 0t You 14 , Stan
£X L Orinoco Flow (Sail Away) 15 Oeon Estus, Heaven Help Me
EX by Brown, [Vex Little Step . 16 Mike + The Mechanics, The Living Year
- Sweet Sensation (With Romeo J.D,&, Si 17 Martika, More Than You Know
—  Glen Medeiros, Never Get Enough Of 18 Def Leppard, Rocket
—  One 2 Many, Downtown 19 Dino, 24,
EX  Living Colour, Cult Of Personallly 20 Lita Ford (Duet With Ozzy Osbourne),
EX  Debbie Gibson, Electric Youth 2 Animotion, Room To Move
593 EM 22 Howard Jone Everlasting Love
ﬁl ?weet S;nsat :ns%wma Ro}nﬂé) %), Sh
. ommy Page, outder To n
Detroit P.D.: Chuck Beck 2 The [sycgdpeg'drub Wwalking Through Wall
1 erm Marnen With Synch, Where Are Yo 26 Paula Abdul, Forever Your Girl
2 rf i g gmm 'I‘iarnerbwnntSyncn Where Are Yo
Guns N' Rose , Patience ne any, Uownlo
2 Winger, Seve:(een 29 Luther Vandross, She Won't Talk To Me
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30 33 Yaz, Stand Up For Your Love Rights -
31 EX  Jody Watl_erl eal Love
32 EX  Peter Schilling, The Different Story
i B Rt .2
utheld, Voices abylon
32 EX Doen" %smo;d, Isdmglf{ Odeyove 1]
—  New Order, Roun oun
= c‘fa’(’ez',%s,.f'&,ry"' Block, 11l Be Lovwne | Baltimore P.D.: Chuck Morgan | Milwaukee P.D.: Todd Fisher =
A —  Neneh Cherry, Buffalo Stance 1 1 Mike + The Mechanics, The Living Year 11 Mike + The Mechanics, The Living Year y ,
A — Sa-Fire, Thinking Of You ) 2 2 Debbie Gibson, Lost In Your Eyes 2 3 Jimmy Harnen With Synch, Where Are Yo § r S
EX EX Samantha Fox, | Only Wanna Be With Yo 3 6 Milli Vanilli, Girf You Know It's Tru 3 4 Bangles, Eternat Flame ’
EX EX  Roy Orbison, You Got It i 4 5 ., Stan 4 5 Rod Stewart, My Heart Can't Tell You
EX  EX  Living Colour, Cult Ol Personality 5 15 Tone Loc, Funky Cold Medina 5 14 Madonna, Like A Prayer
EX EX Johnny Kemp, Birthday Suit (From “Sin 6 7 Karyn White, Superwoman & 7 New Kids On The Block, You Got It (Th
EX EX  Michael Damian, Rock On 7 11 Fine Young Cannibals, She Drives Me € 7 13 Tone Loc, Funky Cold Medina
8 8 Bangles, tternal Flame 8 9 Paula Abdul, Straight Up
. 9 13 Chicago, You're Not Alone 9 10 REM, Stand
/ﬂﬂ/% 10 10 Was (Not Was), Walk The Dinosaur 10 12 Roy Orbison, You Got It
// 11 20 Madonna, Like A Prayer 11 11 Poison, Your Mama Don't Dance
12 12 Anita Baker, just Because i2 22 Donny Osmond, Soldier Of Love
13 14 Crack The Sll, Lost In America 13 8 Guns N’ Roses, Paradise Cit:
KBE 14 16 Roxette, The Look 14 18 Bon Jovi, I'll Be There For You
/</—— 15 17 Rod Stewart, My Heart Can't Tell You 15 6 Roxette. The Look
521 Bon Jout 1Be Thers For You " 518 Fhe e o T From o
. ovi, ere e e 3
Houston . P.D. Ad?m Cook 18 18 Dggn Estus, Heeaven rHeI:rMeou 18 23 Fine Young Cannibals, She Drives Me C
1 3 Fine Young Cannibals, She Drives Me C 13 22 Def Leppard, Rocket Al9  —  Debbie Gibson, Electric Youth
2 4 Milli vanilly, Girl You Know It's Tru 20 23 Ann Wilson & Robin Zander, Surrender 20 25 Thirty Ei%m Special, Second Chance
35 Tone Loc, Funky Cold Medina 21 24 Roy Orbison, You Got It ) A2l —  Bette Midier, Wind Beneath My Wings ( X
g % Sﬁéegf' '”:'!'! L“;‘)OKH TR Zg %g |S’amaml;a Fohl OnIBW'atnBa Be with Yo %g Ez)l: ;A_;ghael IR?aémas, Rocl; On
ewart, eart Lan ell You i N ama e Htan! adio Komance
§ 6 REM,Stnd A D Mo Persoante, 50 15 Duran buran, Al She Wants Is Gene Romano
P plelumenosm. | g wlgleiemn | % O REMAeig
eppard, CKe! { C13l, Secos ANC " e Outfield, Voices H
g 9 Kg n W"i'e_ SSDQVWOMH 277 B Tutlfr:vyly, &adioplgo:mnce " ¢ A —  Jody Watley, Real Love WDVE Plttsburgh
10 20 Madonna, Like A Pra er 28 EX  Animotion, Room To Move A — Lita Ford (Duet With Ozzy Osbourne), -
11 14 Peter Schilling, The Difterent Story 29 EX  Jody Watley, Real Love A — Neneh Cherry, Buffalo Stance
12 13 Enya, Orinoco Flow (Sall Away) 30 EX Donny Osmond, Soldier Of Love EX EX Deon Estus, Heaven Help Me
13 7 Bangles, Eternal Flame A —  Michael Damian, Rock On EX — Ml Vanilli, Girl You Know It's Tru
14 16 Deon Estus, Heaven Me:p Me EX £X Enya, Orinoco Flow (Sail Away) EX EX Sa-Fire, Thinking Of You
15 17 Bon Jovi, Il Be There For You EX EX Sa-Fire, YhmkmE of You
16 19 Paula Abdul, Forever Your Girl EX EX Debbie Gibson, Electric Youth c . i . ,
B e oo atoee Love OMPLACENCY, the programming virus  team brought breakfast to a listener’s
o RS et Sencatiie (NIt loraol U SS] %{{"" ‘qi'!g that afflicted many album rock stations home or something like our live morning
G i ki S - POWER (2 o= during the '80s, had also weakened WDVE  broadcast from the Philadelphia Spectrum,
22T ommy|Rage A Stodder “.?(C;Y Onee Tt Pittsburgh by the time new PD Gene Ro- where the Penguins had not won a hockey
ohnny Kemp, jay Suit (From “Sin . . " . o o . .
2 30 Debhie gibs.;fn E"'ec;vig Youth c°'”lmb“ls A E'D}i D"’"‘ﬁ ﬁ°bb'"5 mano arrived at the Great American outlet game in years, to exorcise the jinx. Happily
e Nevil, some 0f .o il Vanilk, Girl You Know It's Tru . . : "
7 2 g?mn' ,‘j":‘l"“g- Solldli’evym' Love Atlanta e Lok P.D.: Rick Stacy 2 3 soisor,'w'rgl‘" Mama Don'Dance in February 1988. for us, the Penguins won that night.
any, Downto: 1 1 Roxette, angles, Eternal Flame . : 2
&8 E;‘:\anéha." on n'§'m :v\ganna Bewinvo |2 2 aaﬁi‘.’é, El%nglﬂgalmes — $ gonﬁt()STlno'nEi, Sader O Love “Musically, our guard was down, and we And WDVE won in the fall ratings, soar-
—  Livi h onali 3 Fi ibals, She Dri xette, . . . . .
Ag% = d:lvl: i;j%%ll:_ThUERB|0kae'|§||nBt; oving g g 'Fj{ghl:‘(ls;'i: s%:,"ﬂaft sIn four g;:ss ¢ g }(2) !ng S{ewag, ﬁgélelgrQMCzu'l Telt You weren’t aggressive at all with our market- g to an 8.0 12 plllS share while WMYG
ichael Damian, Rock On EM., one Loc, Funky Col edina o o ” ] : -
3 o» #:zzbs‘t'anﬂ’ Up For You Love Rigts § 6 Rod s‘;ewlalar'{,a My et Can't el vou B2 Chcago You'e Not Aone ing or our promotions, ’Romano says. This  was down to a 3.6. 'I,‘he first winter Arbi
e Outfield, Voices abylon 7 Milli Vanilli, Gi Know It's Tru uns N' Roses, Paradise City g
A3 = B 3:“3' "VS% L’;m,dgﬁep 8ot 3;; (;(rll;;: On j’,,,é‘fﬁ{; You Got It (Th 1019 Madonna, L A Prager was always the market’s monster station, trend sho}:avs WDdYE s lead colntmug]g to
— ew Order, Roun oun , You Got It ol rown, Roni 1 1
A — N_e:eh Cherry, Buffalo Stance 10 10 Tgymm ?:Ee, AuShoulder To Cry On 12 16 Rog rbison, You Got It bu': after [CIaSSIC I‘OC](] WMYG Sl.gned on grow Shg tly: an’ it enJOys a C_ ear edge in
W O3 EeSCalizs Wi 8 My L E ?9"954‘“';'- g Beneathhylinel( R s stand [in January 1987] and eventually hired [for-  adults 18-34 and is rated No. 2 in adults 25-
one Loc, Funky Cold Medina artika, Mor w ; ) o A
B 13 Madogna Like A Prayer 15 17 Sweet sensation (With Romeo 1.0), i mer WDVE morning stars] Jimmy & Steve 49, trailing only oldies WWSW-FM. “In a
» L.{ stus, Heave el e Icl amian, | . .
2 15 15 Anita Baker, Just Because 176 Was (Not Was), Walk The Dinosaur to do mornings, it was a real double wham-  year, we've gone from No. 10 adults 25-54
16 16 Cher & Peter Cetera, After All (Love 18 9 Breathe, Don't Tell Me Lies . . o0 0 ) “and s d
1518 The Bole Stars Ik e chvom "R 2 3 Fmevoons Coombal uhe Dries Me ¢ my for this station. to No.4,” Romano says, “and we've done
efie Stars, lko Iko (From 3mn ine Youn Nl . . . .
[ Paalahncb:ul, Forever Your Grl 2 Anmotion, Room To #?vem WDVE finished the spring '88 Arbitron that by rocking harder. ’
N b eon Estus, Heaven Help Me . . . a ’ 0 g
Seattie 1 2 ;i;:::e; ?‘ﬁ':? Beéjﬁha,;aualri?(s?een No n 7 P\lor;‘y Gghi Specal, ?g(,?nnrd Chance with a 5.4 12-plus share, its lowest rating of “Pittsburgh’s a great rock n roll city. We
illing, omm e, ouider To Cry On . : :
]2 Potemelok oo Bon Jov, II'I:I“&» TThP?erLe ri'.el%um o o é:ryn&ywphai(e, Spervoman (’L the decade, behind WMYG, which scored a  play a lot of adult rock, but I (’i still rather
il Vanilh, Girl You Know 1t's Tru Shi aston, e n er eler Letera, er ove M . -
{3 Etecrn‘al o 00 5 3 éofrﬁaney;’ﬂseaw:vg"ik ve BB St it On i 6.4. Romano, who had grown up in Pitts- play a new song from ,Guns N Ros:e; than
ine Young Cannibals, She Drives Me bbie Nevil, Somebos e You ] imon, Let The River Run eme . : a M 3 I -
o S‘EL"-;‘ - iv 5 tninéeélo?;\", é:un i .?réonﬂ;w B3 B";ﬂ o Gt Youh burgh listening to WDVE, came home af Roy Orbison. Stzlill’,’ we're a 25-34 radio sta
adonna, e rayer 3, i 3| W — uia ul, Forever Your Girl 1 -
7.4 Rod Stewarl, My Hoart Can't Tell You 2 23 Caly Simon, LelThe River Run (Theme A3l Jody Watley, Real Love ter spending three years as _PD at WZZO  tion, not an 18-24.
SR conEstus emenlieinite & & ag-ryifew}"{i"“g;‘%g'wmn “Z95” Allentown, Pa., and simply goosed Though most hard-rock currents tend to
n n White, T A . . .
15 Chicago, You'e Not Alone EX X Winger, Soventeen WDVE'’s entire presentation. air after 8 p.m., a midday sample of
11 7 Anita Baker, Just Because EX EX  Michael Damian, Rock On “ . 5 . o
12 sl el helDi sy EX EX Was (Nol Was), Walk The Dinosaur 35 The overall feel of the station was very WDVE’s playlist reveals Romano will
oy Orbison, You Go nimotion, Room To Move . 00 @ ! DI k ’
1§ 17 Safire, Thinking Of You unaggressive,” Romano says. “The music  bracket a track such as GN’R’s “Knockin
15 9 Debbie Gibson, Lost In Your Eyes 104 1FM . . . 2
e 19 'T’g?sér?uéo?‘l’aﬁ;’ikao Jbo (From Rain D o and the production had become softer, and  On Heaven’s Door” with c!?ssm cuts llk,e
on, ance i . . . N ? [ T
12 xa'ryr; White, Superwaman. :f(n\ PhOfmxz Bancee. Eterma P.D.: Bob Case the station had very little street presence, Eric Clapton’s “Let It Rain” and ZZ Top’s
9 22 B i, VIl Be There For You W T angles, Eternal Flame . . “yr ’ : : ”
n TD»‘\’a"}?"Eigh; Sg%c:‘al‘ Second Chance S wooTmm 2 1 gn’u‘fv;..ruru:, 'E"gn vou Know It T so a lot of things had to be changed. This “I’'m Bad, I'm Nationwide.” Romano says
4 eppard, Rocke! 0 a-Fire, Thinkin . :
Zz 25 et Mer, Wi Beeaty My Wigs (| o o Se pern |} 3 B iediae happens to a lot of heritage rock stations, he has embraced such new acts as Tes}l{a,
nimotion, Room To Move R ne Young Cannibals, She Drives Me N M 1 171
2B e, T g e e i - g'eggv M T L and even to a lot of businesses outside of  Skid Row, Living ﬁColﬁur, g(ri]ddV\I(&ngeltl‘: le
onny Osmond oldier ove 3 2, e ayer 0l rown, tvery Little Step 1 H 1
% 2 ti:innglggr, ?-w,g? oPevs%w::ily . i Mlllio\?;:nilli,lﬂ(‘ii’rzl Yoru:Kn?jw s T . gane!s% Wilams, Orcamio” radio . .. At this point, “83 ya e'd Meta }:ca“?
£ uet Wil 22y Osbourne), 4 Ann Wi bin Za 8 ende onny Osmond, Soldier ove - .
28 EX Plaulaol{bdul, Forever Youry Girl 5 6 A:i"la éasi?gr, Ju:t g‘eca:n‘s:’ urrender 10 11 Tone Loc, Funky Cnlé Medina the morale Of the statlon 4 . ne” i mi arc
EX  Cher & Peter Cetera, After All (Love § 9 Rod Stewart, My Heart Can't Tell You 1l 14 Roette, The Look was down, because no e got aauits y listen to a record about
30 EX Johnny Kemp, Birthday Suit (From "Sin 7 2 Paula Abdul, Straight Up 12 10 New Edition, Can You Stand The Rain 0 R .
EX EX Tiffany, Radio Romance 8 7 Debbie Gibson, Lost In Your Eyes 13 19 Stevie B, | Wanna Be The One one was used to ]()smg, - ) 12-13 times before I add
EX EX Glen Medeiros, Never Get Enough Of Yo 9 11 Vanessa Williams, Dreamin’ 14 15 Jimmy Harnen With Synch, Where Are Yo rockln harder o oD a3 .
EX EX Carly Simon, Let The River Run (Theme 105 New Kids On The Block, You Got it (Th 15 17 Rod Stewarl, My Heart Can't Tell You So we had to become reg- it,”” he says. “I listened
EX EX Robbie Nevil, Somebody Like You 11 12 Tone Loc, Funky Cold Medina 16 20 Paula Abdul, Forever Your Girl o 00 M i b t 100
BX EX Swik Sonaaiion (hih Bomeo 10080 | A2 1o Tiem, Lianna Be The Ore o 1521 ody Wahey heal L TR (S BV to Metallica abou
eet Sensation l meo J.U.), 51 ars, |ko lko om ain atle! eal Love . . .
E; E; IM?chaei'pamslan, %ocl’(z ont‘t }g %2 Mi:e)i_erlhﬁ gec#‘anics# l:ve LivmgI Year %g % ﬁonylﬂi, Ig‘ I}[?‘TléelvekFo'r"Y%u L Romano left his veter- times before | fmally
a ociety, Repetitio A or Yo ew Kids On The Block, U'll Be Lovin, "l . N . . g
Ei E); %"av%r;ﬁg'}olhlé)hmym anTvlm'cge V(v)ith Yo }9 g Eg'v‘/ g«}’iltiontcgnibvgl:nesslarn%fhe R'amc g ;g sarynzlvv‘hite,HSuperwﬁn?anM d an air staff inta ,t—among them, Michelle added it.
omm! age, ouider To Cr n 2l als, Sh S 20! stus, Heaven hel e : . s . [
1 de ! 1 @ g'a'[eri;eoz"f%nl:i'r‘:g"(u_lvhmae "V:D)es 5 & %:e%( Seraton (it o )1 Michaels (five years at WDVE), middays; People have gone through a lot of
i .D.), elie Stars, tko ko (From “Rain g o 1 1
SILVER 0z E:ggh, nsation (¥ bon.i'{,‘:,‘:cse rl B ‘T‘{,‘-‘E'““E"",',RS"N-Tf e Herschel (10 years), p.m. drive, and Jack changes psychographmagx in %]ust ]the last
tha Fox, | Wanna Have Some Fun irty Eight Special, Second Chance —]
B e e ™ 250 Mo Do R e Maloy (11 years), evenings—but gdded two  three or'four years, and it all relates to
2 16 Guns N Roses, Paradise City AZ8  — Gina CoGo, | Can't Face The Fact players to Scott Paulsen’s morning show, what satisfies them on the radio. When you
24 25 Enya, Orinoco Flow (Sail Away) 29 EX  Cher & Peter Cetera, After All (Love A N Y . N ? N .
25 26 thner City, Good Life 30 EX Neneh Cherry, Buffalo Stance bringing in local comedian Jim Krenn and have your first child, for example, your
26 29 Deon Estus, Heaven Help Me A - Bette Midler, Wind Beneath My Wlngs ( . . . D
10 HITS IN A ROW! 227 Rowlle The look ' A — Lita Ford (Duet With Ozzy Osourne), Phil Kircyz from WXXP (now WMXP). whole life changes and you really don't
an, 8| ur Pardon —_ aterfront, Cn . . .
Providence P.D.: Mike Osborne A — ggnhokfbgg". ogloﬁ‘;'."v m X EX fma grlnocofl'o;fh(ssyl A He also energized the music mix and care a whole lot because some band comes
N —_— son, tlectric Youl arly simon, te e River Run m v . .
R e l0rbisorsou\CoCI LN Ao ?EJ"’ V;m‘élmr.';w":dLaeneam My wings (| EX EX_ Tifan, Rado Romarce " ' made WDVE’s calls more visible in the to town. What they expect is a lot of ener-
N g atley, Real e ommy Page, oulder To Cry On . ¥ - 0
BRI Coryet WitenSipe woman g, A~ Mhchael Darvian, Rock On EX EX Buster PoixterBanshees rt‘)cimue, community. “Now we were everywhere,” gy, a lot of fun in humorous production,
3 13 Tope Log, Funky Cold Mecina EX EX Def Leppard, Rocket Romano says, “with the Pirates, the Steel-  and consistency in their rock’n’roll. That’s
g 3 REM, Stand EX EX He 3l gpj nes, o[verlast'n Love ) g 2 g ”
T Cizeantac Nollalone BN EX EX  Debbie Gibson, Elocirc Youlh ers, the Penguins, concerts, city events. what we try to deliver.
I , Your Py . .
13 Fine Young Cannibals, She Drivs Me C B oo g e Herent ory We were determined to outduel everyone Romano also delivers healthy doses of lo-
oxette, e v . - . . . .
118 Safie Thin:igo Ot You here. We had all the guns, but we weren’t  cal artists in his music mix, such as Donnie
[E {oﬁnﬂ%‘iégpfgirtﬁgéiflsxit (fi™ED Saginaw P.D.: Rick Belcher aiming them properly for a long time. Iris, Joe Grushecky & the Houserockers,
, Ori | 3 a Yoy . (I . .
5o E’;;aLe{:g:P(z,OR%g%l M; ew ¥ % é éﬁ{.’{ggﬂ;?aﬁjﬂsuﬁ? = “We had lost credl‘?lllty with a lot of our  Norm Nardini, Billy Price, and others.
nimotion. Room To Mov LEM., . 1 % 1 P
17 16 Tifan. Radio Romance § ¢ ron y},’u", Mams Dor't ance audience, he’ adds, “so we got rid of a lot WDVE released adCOmpll?_.thn CD of Pitts
on Jovi, e re For You Roxette, imi
1930 Bette Midler, Wind Beneath My Wings ( B iR s of the softer '60s stuff and ellmma'ted alot burgh rqckers and sold it to raise money
5 ey e e Chheme B 8 AR e n g of songs that tended to sound a little AC. for charity. Local hockey star Robbie
h 3 rd, Ko - . .
P sk hecit scondlCience a0 mg‘%ﬁ'“ﬂ eactiCantietltoy For example, some of the softer [Steve] Brown joins the morning team every Fri-
3 ebbie Gibson, Lost In es . . . . g
A & e el L i1 ;ddie' Mone .sTthe Love Tn Your Eyes Winwood cuts were played only briefly day, even hooking up via telephone if the
weet sensation | jomeo J.U.), la Abdul, al 1
2 32 Deon Estus, Heaven Help Me 13 17 Fine Young Cannitals, She Drives e C here and very carefully dayparted. Penguins are on the road. A local feel, Ro-
27 EX New Kids On The Block, I'! Be Loving 14 16 Guns N’ Roses, Patience « ¢ d g WDVE’
B EX Winger Seventeen 18 21 Bangies, Bl Flame It was hard to get back our 18-24 men, mano stresses, is fundamental to s
vin OHOUr, rsonali *
2 n 'c'ﬁbb?i N, 3°{"Eb°g¥15k§||vfﬁy‘o . o1 fi'i'.'rf} Colgur. Co Of Personality but men 25-34 began to come back after a  success.
81 eter Letera, v i1 . . . .
X gebL.Be Ghson Bechic outh 1B 5 Sonod i Be There For "’C" few months and that gave us the momen- “The ultimate compliment I hear is when
am n, ool 20 i i h : ’ :
® B St ﬁ;v::o?:ﬁaeacv‘:som Fire o B I"::'r“g’g"""‘i" dpecial, ?(I“,.ﬁ,l‘:,',‘“,.vs nes tum we needed to start moving up.’ someone is new to the market and they say
icha mian, Ko n — : : N :
A= The Replcaments, 11 Be You A T wmompany, Shake It Up As for countering Jimmy & Stes‘l‘e in they fee;’l a little co‘r}fyused llstemr:ig %o thg
— Linderella, Loming Home 24 15 Bon Jovi, Born To Be My Bab 1 g aty 1
R OO B I e I a tough position eplacing & morming  you 100k our erset format 1o another ma
- e Qutfield, Voices 26 f en ('m Wil P P mar-
A — Edie Brickel, Circle I o New Kot O The Blak, vau Got It (Th in a tough position, rep acing a morning  you oo' our exact format to another
R et anyDountoun M 28 QoI RotifyZandemSirrende show that was loved in this market. No ket, we’'d probably only get a one share.
d A 3 aston, The Lover In Me . : .
BB asterhouse Come 53’5;‘5""&"‘ on 30 23 Bobby Brown. My prerogalive matter how good you are, people won’t ac-  [t’s important fer us to project an image of
omm N 10Ul r o Ln . . .
EXEY f;(;"avél;‘l’"- Foreveritocilel ' cept you at first. But after a while, people  consistency to this market, and make peo-
atley, Real Love . . . . . . . .
EEx 3arv¥am3a ?oxals()n'vw%r;nf Be With Yo started doing some comparative shopping ple realize this is a Pittsburgh radio sta-
ny Osmond, Soldier e . . . . . . ’
EX EX Figures On A Beach, You AirMl Seeq No and heard us offering things like a break- tion. I think we’ve accomplished that.’
2 B Gl G ER e p e fast-in-bed promotion, where Scott and the TERRY WOOD
, )

BILLBOARD APRIL 8, 1989 19

www americanradiohistorvy com


www.americanradiohistory.com

ACK

J

Silver Spooning. Influential producer/writer Leon Sylvers has signed with
Motown as a recording artist and producer. Seen at a Los Angeles recording
studio, from left, are Motown VP Zack Vaz; Sylvers; and Motown president

Jheryl Busby.

BY HAVELOCK NELSON

NEW YORK Can the label Elvis
Presley once called home become
an '80s black music giant like Co-
lumbia and MCA? That question is
hanging over BMG/RCA Records
these days.

Skip Miller, recently appointed
VP, black music division, at the
BMG company, says, “I don’t like
to make predictions but I know for
sure that RCA is fully committed
to black music. Rick Dobbis [exec-
utive VP] and Bob Buziak [presi-
dent] assured me of that before I
joined the label in November.”

RCA isn’t new to black music; its
associations with independents
(Solar, Planet, Jive) have afforded
it a number of successes in the
black music field over the years.
The difference is that previously,
RCA’s black music division mainly
handled promotion. Not anymore.

“Basically,” Miller says, “l was

brought in to coordinate black mu-
sic A&R and marketing as well as
promotion—to be glue.”

A 16-year veteran of Motown
Corp., Miller says some of the set-
ups at RCA “are very much what [
was used to.” In his new post, his
agenda involves “finding the right
talent. We're presently conducting
a massive talent search all over
the country, looking for extraordi-
nary people who would appeal to
the 12-plus audience, as well as
people who deal in quiet-storm-
type material and jazz. We're sign-
ing them and mining unique cam-
paigns [for them].

“I’'m a strong believer in cre-
ative marketing,”’ continues
Miller. “There really is nothing
you can’t do as long as you do it
first. I don’t want to disclose all of
the new [techniques]} we now have,

RCA Adds Miller To Marketing Mix

New VP To Pump Up Division’s Volume

but some of them will affect how
we present artists to DJs, pro-
grammers, and the public.”

Five West Coast acts will be
among the first to experience
Miller’s innovations. Grady Har-
rell is already out with & single,
“Sticks And Stones,” and an al-
bum, “Come Play With Me,” built
around sturdy tunes and vocals
that reveal shades of Sam Cooke
and Stevie Wonder. Wonder pro-
duced two cuts, “You And Me”
and “If Ever.”

Tyler Collins, signed to Wonder’s
Taurus Productions, duets with
Harrell on “You And Me.” Her own
album will be released this month.
Meanwhile, LaRue, produced by
Club Nouveau’s Jay King, will hit
the racks in May and the group
10db will unleash its self-produced

(Continued on page 24)

FROM ITS INCEPTION, MTV has been a sore
point for black musicians. One the one hand, it
wouldn’t play R&B acts, saying, ‘““Their musiec
doesn’t fit the format.” Yet it reveled in program-
ming videos by artists doing pale R&B, like Hall &
Oates, Madonna, George Michael, and many others.

At the same time, rock-influenced acts, such as
the outspoken Rick James, couldn’t get played ei-
ther. The introduction of VH-1 and the expansion of
BET’s video coverage gave mainstream black musi-

Rap’s Popularity Opened Doors That Were Closed To R&B

At Last, Black Acts Making MTV Inroads

tion on MTV, often by call-in request. For example,
M.C. Hammer’s pulsating “Turn This Mutha Out”
won a recent ‘‘make it or break it” segment. In
short, where R&B failed, rap has made major in-
roads on MTV. Moreover, the nonrap acts who have
broken through on MTV of late tend to be “new jack
swing'’ singers like Bobby Brown.

The long-term impact of this on the marketing of
rap (and all black music) is yet to be determined. It is
clear, such as in the case of Tone Loc and Living Col-
our, that MTV has been

cians a home, but didn’t
address the problem,
The
Rhythm

which was that the in-
dustry’s crucial video

and the
Blvues

outlet was segregated.
For several years the
MTYV playlist, with the
exception of Michael
Jackson and Prince,
was impossible to crack
with any regularity by
black entertainers with
a black audience base.
(In contrast, singers like Robert Cray and Tina
Turner have received considerable MTV play over
the years.)

But times have changed, and black musicians,
though not traditional R&B acts, have found suc-
cess on MTV. Tracy Chapman and Living Colour
have prospered via the channel, and rap, the only
true youth music of this decade, has found a home
there. Run-D.M.C. and the Beastie Boys opened the
door, D.J. Jazzy Jeff & the Fresh Prince walked
through it, and Tone Loc has set up housekeeping.

The introduction late last year of “Yo! MTV
Raps,” hosted by video director and hip-hop person-
ality Fab Five Freddie, was a ratings triumph. The
Saturday show quickly became the highest ranking
program in MTV history. It was expanded to an
hour and now runs twice on Saturday, at 10 a.m. and
10 p.m. Quick to capitalize on a good thing, MTV
now programs a daily half-hour “Yo! MTV Raps” in
the afternoons, co-hosted by Dr. Dre, leader of Def
Jam act Original Concept. The group’s album is ti-
tled “Straight From The Basement Of Kooley High”
and their upcoming single is ‘“Jonnie Wuza Gang-
sta.”

Along with these programs, MTV taped the recent
Urban Teen Music awards for broadcast in April and
more rap videos are squeezing their way onto rota-

by Nelson George

crucial to their success.
Its recent involvement
with nontraditional
R&B, particularly rap,
puts MTV ahead of most
of black radio and the
black press, which, con-
sidering MTV’s begin-
nings, is quite ironic.

SHORT STUFF: Miles
Jaye’s second album,
“Irresistible,”” is coming soon from Island. The sin-
gle features a sax solo by another Philadelphia-
based artist, Grover Washington . .. The Commo-
dores are traveling the world this summer with
their Rock Solid tour. Beginning with the U.K. in
April, the band will visit Japan, Korea, several Far
East countries, and Mexico. In September, the
group will go on a Scandinavian tour and then hit
Canada ... Dana Dane was awarded an Ampex
Golden Reel award for his Profile album “Dana
Dane With Fame.” As a result, Ampex donated
$1,000 in Dane’s name to Harlem, N.Y.’s Hale
House, which treats babies born addicted to drugs
... The Delfonics made a surprise guest appearance
on Arsenio Hall’s show, performing “La-La (Means
I Love You)” in the middle of his monolog . . . Anoth-
er surprising blast from the past is Blue Magic’s
“From QOut Of The Blue,” which mixes hip-hop R&B
with songs displaying the group’s classic ballad
style. Look out for the duet with Allyson Williams,
“We’re Gonna Make It.” Def Jam is preparing a con-
cept video that will include footage of the quartet
performing two songs from their album, “Romeo
And Juliet” and “It's Like Magic.” Special guest ap-
pearances will be made by Max “The Mack” Julien
and the ever-beautiful Pam Grier. Last year Grier
appeared in a Gregory Hines video.

Billboard POWER PLAYLISTS

Sample Playlists of the Nation's Largest Black Radio Stations

FOR WEEK ENDING
APRIL B, 1989

Wt Dt tiddy s

Washington P.D.: Mike Archie

1 Kid 'N Play, Roliin’ with Kid 'N Play

Ashford & Simpson, U'll Be There For You

Today, Girl | Got My Eyes On You

h Wattey, Real Love

El DeBarge, Real Love

Karyn White, Love Saw It

Rene Moore, Never Say Goodbye To Love

9 Alyson Wilhams, Sleep Talk

10 Jackie Jackson, Stay

12 Bobbr Brown, Every Little Step
Christopher Max, More Than Physical

The Pasadenas, Tribute (Right On)

Sheena Easton, Days Like This

Cherrelle, Affair

Skyy, Start Of A Romance

16 20 Chaka Khan, Baby Me

Amy Keys, Lover’s Intuition (From “Tap™)

18 58 Lateasha, Move On You

Natalie Cole, Miss You Like Crazy

S vmaman e mwn—

Dino, 24/7
Atension, Let Me Push It To Ya
New Edition, Crucial
23 13 EU., Buck Wild
2'Looke, Lovesick
25 39 Simply Red, It's Only Love
23 Ten City, That's The Way Love is
Jamm, You And Me
Vesta, 4 U
26 Guy, | Like
Wendy And Lisa, Are You My Baby
Thelma Houston and The Winans, LEAN ON ME
Blue Magic, Romeo And Juliet
Paul Laurence, Make My Baby Happy
34 AW, You Can't Hold Me Back
Mariey Marl, The Srmphony
37 Jefirey Osborne, All Because Of You
37 29 lohnny Kemp, éirthday Suit (From "Sing")
38 Nu Girls, Can We Talk About 1t?
40  Kenny Jasson, | Don't want It
Roberta Flack, Uh-Uh Ooh-Ooh Look Qut (Here It
Al Jarreau, All O NothingsM Al
Too Short, Life Is. . .Too Short
Boy George, Don't Take My Mind On A Trip
Brenda Russell, Le Restaurant
The Dramatics, Bridge Over Troubled Waters
Chariie Singteton, The Good, Bad & Ugly
Atlantic Starr, M{ First Love
53 Channel 2, Keep It Simpie
Stetsasonic (Featuring Force M.D.’s), Float On
Virgie Williams, Touch & Go
Aleese Simmons, | Want It
De La Soul, Me Myse!f And |
A53 — DJ. Chuck Chillout/Koot Chip, Rhythm Is The Ma
A54  —  Tony! Toni! Tone!, For The Love Of You
A55  —  New Kids On The Block, I'll Be Loving You Forev
Alton (Wokie) Stewart, She's So Cold
M.C. Hammer, Turn This Mutha Out
- Mica Paris, My One Temptation
Slick Rick, Children’s Story
Fernando Saunders, The Stalion
Maniquen, | Wanna Ride
Grady Harreli, Sticks And Stones

Los Angeles P.D.: Cliff Winston

LeVert Feat. Heavy D, Just Coolin’
3 Karyn White, Love Saw It
4 Dino, 24/7
7 Cherrelle, Atfair
4 Jonathan Butier, More Than Friends
2 Stevie Wonder, With Each Beat Of M{ Heart
0 The Stop The Violence Movement, Seli-Destructio
5  Ashford & Simpson, Il Be There For You
11 Today, Girl | Got My Eyes On You
13 M.C. Bammer, Turn This Mutha Qut
Bobby Brown, Every Little Step
Alyson Williams, Steep Talk
13 12 Vesta 4 U
1423 New Edition. Crucial
15 2 Guy,|Like
Johnny Kemp, Birthday Suit (From “Sing")
Chaka Khan, Baby Me
Gerald Albright, In The Mood
Tone Loc, Funky Cold Medina
15 Desiree Coleman, To Stay Together
Skyy, Start Of A Romance
Rene Moore, Never Say Goodbye To Love
Jody Watley, Real Love
Z'Looke, Lovesick
Al B. Sure!, If I'm Not Your Lover
The Pasadenas, Tribute éRigM On)
27 38 Sade, Stronger Than Pride
28 33 Wendy And Lisa, Are You My Baby
31 Gerald Alston, You Laid Your Love On Me
Grady Harrefl, Sticks And Stones
Atension, Let Me Push It To Ya
Blue Magic, Romeo And Juliet
Paul Laurence, Make My Baby Happy
41 EU, Buck wild
Jackie Jackson, Stay
George Duke, émlty
37 47 Simply Red, It's Only Love
50 Al Jarreau, All Or Nothing At All
Deon Estus, Heaven Heip Me
48  Madonna, Like A Prayer
Brenda Russell, Le Restaurant
Constina, Are You Lonely Tonight
Lateasha, Move On You
44  EX  Atlantic Starr, My First Love
Boy George, Don't Take My Mind On A Trip
46 EX Joyce "Fenderella” Irby, Mr. D.J
47 EX LaRue | Want' .rLove
48 EX BeBe & CeCe Winans, Lost Without You
Robert Brookins, Don't Tease Me
50 EX Charhe Singleton, The Good, Bad & Ugly
EX  Slick Rick, Children’s Story
EX De La Soul, Me Myself And |
The Controllers, Tempova? Lover
— K N Play, Roliin’ With Kid "N Play
Tony! Toni! Tone!, For The Love Of You
Neville Bros,, Sister Rosa
—  New Kids Dn The Block, {'ll Be Loving You Forev
— Al Acess, Missing You
—  Anne G., If She Knew
Mica Paris, My One Temptation
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M.C. HAMMER NAILS a No. 1 on the Hot Black Albums chart and
captures bulleted singles on the rap and black singles charts. “Pump It
Up” and “Turn This Mutha Qut” move 6-5 and 10-6, respectively, on the
Hot Rap Singles chart; “Mutha’” moves 52-43 on the Hot Black Singles
chart. Earl Jordan, director of sales and marketing, black music, for
Capitol Records’ distribution arm, CEMA, reports album sales of more
than 475,000. He explains: “The credit for the strategy for the success of
this project goes to Hammer. He developed a concept that he calls ‘com-
pounding single releases.” The plan calls for singles to be released close
together, so that once the first single has been worked sufficiently from
the street to radio, you begin to nurture the second single in the street.
Then, by the time the first record begins to peak at radio, since rap has a
relatively quick radio burnout factor, you are already prepared to pre-
sent the second single. As a result, you keep radio and retail focused on
your project.” Hammer, a native of Oakland, Calif., celebrated his 26th
birthday March 30 . . . Speaking of birthdays, best wishes to Lynn Tol-
liver, PD WZAK Cleveland, who celebrated his birthday March 28,

(Motown) slides up to the No. 1 spot on the Hot Black Singles chart,
gaining mainly at retail. It just barely edges out “I’ll Be There For You”
by Ashford & Simpson (Capitol). “Girl” ranks No. 2 at radio and No. 3
at retail, but combined points put it at the top of the chart. No. 1 in total
radio points is ‘“Every Little Step” by Bobby Brown (MCA). Brown con-
tinues to build his string of hits with 15 No. 1 reports, and 79 out of 98
stations show the record moving up on their lists.

THREE RECORDS on the black singles chart pick up significant radio
station adds but are overshadowed by 47 stronger records and nine de-
buts. “Days Like This” by Sheena Easton (MCA) gets upward move-
ment on 42 radio playlists and develops new activity at seven stations:
WDAS Philadelphia; KMJM St. Louis; KQXL Baton Rouge, La.; WXOK
Baton Rouge, La.; KMJJ Shreveport, La.; KYEA Monroe, La.; and
WGCI Chicago. “Are You Lonely Tonight” by Constina (Columbia)
gains on 22 station playlists and adds five stations for a total of 57. The
record is new at WATV Birmingham, Ala.; KYEA Monroe, La.; WDZZ
Flint, Mich.; WCDX Richmond, Va.; and WZAK Cleveland. After last
week’s 23-position chart move, “All Or Nothing At All” by Al Jarreau
(Reprise) produces four new station adds and advances on 21 playlists.
WATV Birmingham, Ala.; WQQK Raleigh N.C.; KATZ St. Louis; and
WWWZ Greenville, N.C., report new activity.

WE’VE FOUND AT LEAST ONE black person who reports that he
received an Arbitron diary. Joey Bonner, VP of Warlock Records in
New York, says “I was shocked. I had never even heard of anyone black
actually getting a diary, so you can imagine my surprise when I received
one for the Fall '88 book.” Bonner, a music industry veteran, goes on to
say: “I think [Arbitron] must have gotten confused by my midtown Man-
hattan address and sent it to me by mistake.”

M

TAKE IT FROM THE TOP: “Girl I Got My Eyes On You” by Today |

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
S

ADDS ADD ADDS DS ON
14 REPORTERS 32 REPORTERS 52 REPORTERS 98 REPORTERS

EVERY LITTLE TIME
KIARA aRisTA 3 10 17 30 31
MY FIRST LOVE
ATLANTIC STARR WARNER BROS 5 4 18 27 61
JOY AND PAIN
ROB BASE/D.J.E-Z ROCK PROFILE 0 7 17 24 49
FOR THE LOVE OF YOU
TONY! TON)! TONE! wing . 6 15 24 30
I'LL BE LOVING YOU
NEW KIDS. . . coLumsia 6 9 8 23 a1
MR. D.J.
JOYCE IRBY moTown 2 9 11 22 52
MY ONE TEMPTATION
MICA PARIS isLaND 4 6 10 20 48
ME MYSELF AND |
DE LA SOUL tommy oY 4 5 11 20 43
MISS YOU LIKE CRAZY
NATALIE COLE emi 2 4 12 18 82
CHILDREN'S STORY
SLICK RICK DEerF sam 6 4 9 18 48

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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Columbia Records — Radio & Retail’s Best Friend!
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t0BR/Columbia *Def Jam/Columbia

Columbia, 4§ are trademarks of CBS inc. © 1989 CBS Records Inc.
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FOR WEEK ENDING APRIL 8, 1989

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
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Ruth Brown Gains Ground
With Hot Show, New Album

©Copyright 1989, Billboard Publications. Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted. in any form or by any means,

recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z

TITLE (Publisher ~ Licensing Org.) Sheet Music Dist. 65

16 24/7 (Onid, BMI) CPP 97

9 4 U (Captain Z, ASCAP/Black Lion, ASCAP) 2
7 AFFAIR (Flyte Tyme, ASCAP/Tunesmith, BMI/Avant
Garde, ASCAP)

78 ALL BECAUSE OF YOU (March 9, ASCAP/Almo, 50
ASCAP/Sac-Boy, ASCAP/MCA, ASCAP/Unicity, 76
ASCAP) CPP

6 ALL | WANT IS FOREVER (FROM "TAP") (Realsongs, 2
ASCAP) 59

63 ALL OR NOTHING AT ALL (Sin-Drome, BMI/SBK 3
Blackwood, BMI/Matkosky, ASCAP/Geffen, ASCAP) 2

98 ANOTHER WEEKEND (SCS, BMI) 66

60 ARE YOU LONELY TONIGHT (Lucas, BMI/Desert Girl, 52
ASCAP)

31 ARE YOU MY BABY (Girl Brothers, ASCAP)

33 BABY ME (Billy Steinberg, ASCAP/Makiki, 2
ASCAP/Knighty-Knight, ASCAP)

53 BEING IN LOVE AIN'T EASY (Bush Burnin', ASCAP/La

Love Lane, ASCAP) 8
BIRTHDAY SUIT (FROM “SING™) (TSP, ASCAP/Triple

Star, BMI) CPP : 9%
35 BUCK WILD (JU House/Syce "M’ Up, ASCAP) 8
84 CAN WE TALK ABOUT IT? (Henstone, 49

BMI/Musicworks, BMI)

64 CHILDREN'S STORY (Del American, BMI) 70
20 CLOSER THAN FRIENDS (Colgems-EMI, ASCAP)
12
%

CRUCIAL (Fiyte Tyme, ASCAP) 44
CUTIES GET CONNECTED (Promuse, BMI/Big Generic, 48
BMI/Omezga, BMI)
36 DAYS LIKE THIS (Kear, BMI/Hip Trip, BMI) CPP n
17 DON'T TAKE MY MIND ON A TRIP (Cal-Gene,

BMI/Virgin Songs, BMI) CPP H
61 DON'T TEASE ME (Two Tuff-Enuff, BMI/Tom & Den,
ASCAP) 72
62 DREAMIN' (Jobete, ASCAP/Depom, ASCAP) CPP
3 EVERY LITTLE STEP (Kear, BMi/Hip Trip, BMI) CPP
92 EVERY LITTLE TIME (Shakin' Baker, BMI/Lity, BMI) 24
56 FLOAT ON (Duchess, BMI) 10
93 FOR THE LOVE OF YOU (Two Tuff-Enuff,
BMIi/PolyGram Songs, BMI) 1L
87 FOREVER YOUR GIRL (Virgin, ASCAP/Oliver Leiber,
ASCAP) CPP 82
28 FUNKY COLD MEDINA (Varry White, ASCAP) 68
94 GANGSTA GANGSTA (Ruthless Attack, ASCAP) 51
1 GIRL | GOT MY EYES ON YOU (Cal-Gene, BMI/Virgin

Songs, BMI) CPP

18 GIRL YOU KNOW IT'S TRUE (MCA, ASCAP/Two 4
Pieters, BMI) 2

67 GIVE IT HERE (Varry White, ASCAP/Word Life, 40
ASCAP/Longitude, BMI)

54 THE GOOD, BAD & UGLY (Wuntun, ASCAP/Almo, 69
ASCAP) CPP S8

89 HEARTBREAKER (Houston Gold, BMI/Radidio, n
BMI/Mark Bynum, BMI)

38 HEAVEN HELP ME (Estus, BMI/Rok-Mil, BMI/SBK 29
Blackwood, BMI/Morrison Leahy, ASCAP/Chappell, 8
ASCAP) 15

21 1 LIKE (Cal-Gene, BMI/Virgin Songs, BMi/Zomba,

ASCAP) CPP 14

1| WANT IT (Donesha, ASCAP/Bush Burnin’, ASCAP)

| WANT YOUR LOVE (Jay King IV, BMI)

| WILL ALWAYS BE THERE FOR YOU (Pac Jam, BMI)
IF I'M NOT YOUR LOVER (SBK April, ASCAP/Across
110th Street, ASCAP/Zomba, ASCAP/Donril,
ASCAP/Cai-Gene, BMI)

IF SHE KNEW (2560, ASCAP)

I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP)
HL

I'LL BE THERE FOR YOU (Nick-0-Val, ASCAP) CLM
IMAGINE (SBK Blackwood, BMI/Lenono, BMI)

IT'S ONLY LOVE (Mayplace, BMI)

JOY AND PAIN (Amazement, BMi)

JOY AND PAIN (Protoons, ASCAP/Hikim, ASCAP)
JUST BECAUSE (0'Hara, BMI/Texascity, BMI/L'il
Mama, BMI/Music Corp. Of America, BMI/Avid One,
ASCAP)

JUST COOLIN' (Trycep, BMI/Ferncliff, BMI/Willesden,
BMI/SBK April, ASCAP/Across 110th Street,
ASCAP/Way To Go, ASCAP)

KEEP IT SIMPLE (Two Tuff-Enuff, BMI/PolyGram
Songs, BMI)

LE RESTAURANT (Rutland Road, ASCAP/WB, ASCAP)
LEAN ON ME (Interior, BM1)

LET ME PUSH IT TO YA (Harrindur, BMI/Noisneta,
BMI)

LIFE (Virgin, ASCAP/MCA, ASCAP/Brampton, ASCAP)
cpp

LIFE 1S...TOO SHORT (Willesden, BMI)

LIKE A PRAYER (Webo Girl, ASCAP/WB,
ASCAP/Johnny Yuma, BMI)

LOST WITHOUT YOU (Yellow Elephant, ASCAP/Edward
Grant, ASCAP/Benny's Music, BMI)

LOVE SAW IT (Kear, BMI/Hip Trip, BMI/Green Skirt,
BMI) CpP

LOVER'S INTUITION (FROM “TAP") (Garlic Gulch,
ASCAP/Chuba, ASCAP/Bug, BMI/The Sea Songs,
ASCAP/Jonathan Apple, ASCAP)

LOVESICK (Pure Delite, BMI/Bright Light, BMI)
LUCKY CHARM (Hip Trip, BMI/Kear, BMI/Gregorian
Chance Music/PSO Ltd., ASCAP) CPP

MADE TO BE TOGETHER (Virgin Songs, BM|/Cal-Gene,
BMI)

MAKE MY BABY HAPPY (Bush Burnin’, ASCAP)

ME MYSELF AND | (Tee Girl, BMI/Bridgeport, BMI)
MISS YOU LIKE CRAZY (Prince Street, ASCAP/Lauren
Wesley, BMI/Screen Gems, ASCAP/Irving, BMI/Gemia,
BMI) .

MORE THAN FRIENDS (Zomba, ASCAP)

MORE THAN PHYSICAL (Mike Chapman, ASCAP)
MOVE ON YOU (Rawsome, ASCAP/Cayman,
ASCAP/Beatseekers, ASCAP)

MR. D.). (Diva |, ASCAP/Spectrum VII, ASCAP)

MY FIRST LOVE (Jodaway, ASCAP)

MY ONE TEMPTATION (Chappell, PRS/Abacus,
PRS/Chappell & Co., ASCAP)

NEVER SAY GOODBYE TO LOVE (Rene Moore, ASCAP)
REAL LOVE (Jobete, ASCAP) CPP

REAL LOVE (SBK April, ASCAP/Ultrawave,
ASCAP/Rightsong, BM1)

ROLLIN’ WITH KID "N PLAY (Hittage/Turnout Bros,

39

34
100
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81
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45

42
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41
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ASCAP)

ROMEOQ AND JULIET (Def Jam, ASCAP/Add More,
ASCAP)

SELF-DESTRUCTION (Zomba, ASCAP/Willesden, BMI)
SKIN I'M IN (Al Seeing Eye, ASCAP/PolyGram,
ASCAP)

SLEEP TALK (Def Jam, ASCAP/Slam City, BMI/Rush
Groove, ASCAP)

SOMETHING'S GOT A HOLD ON ME (Catch The Glow,
ASCAP/SBK April, ASCAP/Science Lab, ASCAP)
START OF A ROMANCE (Alligator, ASCAP)

STAY (Sac-Boy, ASCAP/MCA, ASCAP/Do, ASCAP/WB,
ASCAP/Siggy, BMI)

STICKS AND STONES (Rossway, BMI/Juby Laws,
ASCAP/Tutf Cookie, BMI)

STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP
STRUCK BY YOU (Deronde Jay, BMi/Gale Warnings,
BMI/Slam City, BMI)

SUPERWOMAN (Kear, BMI/Hip Trip, BMI/Green Skirt,
BMI) CPP

TEDDY'S JAM (Cal-Gene, BMI/Virgin Songs,
BMi/Zomba, ASCAP) CPP

TEENAGE LOVE (Def American, BMI)

TEMPORARY LOVER (Honey Look, ASCAP/Basamp,
ASCAP)

THAT'S THE WAY LOVE IS (SBK April, ASCAP/Law
Man, ASCAP/SBK Blackwood, BMI/Rude Tymz,
BMI/Been Stung, BMI)

THIS TIME (Almo, ASCAP/Wun Tun, ASCAP) CPP
TRIBUTE (RIGHT ON) (CRGI, BMI)

TRUE OBSESSION (Two Tuff-Enuff, BMI/Kash,
ASCAP/Virgin, ASCAP) CPP

TURN THIS MUTHA OUT (Bust-It, BMI)

UH-UH OOH-O0H LOOK OUT (HERE IT COMES)
(Nick-0-Val, ASCAP) CLM

WE'VE SAVED THE BEST FOR LAST (Pardini,
ASCAP/Geffen, ASCAP/Matkosky Music/Chappelt &
Co., ASCAP/French Stuff Music)

(WHAT CAN { SAY) TO MAKE YOU LOVE ME (Flyte
Tyme, ASCAP/Avant Garde, ASCAP)

WILD THING (Varry White, ASCAP)

YOU AND | GOT A THANG (Amirful, ASCAP/Torin,
ASCAP)

YOU LAID YOUR LOVE ON ME (SMB, BMI/Island,
BMI/Stanton’s Gold, BMI/April Joy, BMI)

SHEET MUSIC AGENTS

are listed for piano/vocal sheet music copies

and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.

X X
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. SALES || AIRPLAY
Til28| TITLE ARTIST [28| [2%2%| mimLE ARTIST |28

1 | 4 | MORE THAN FRIENDS JONATHAN BUTLER | 4 1 | 6 | EVERY LITTLE STEP BOBBY BROWN | 3

2 | 8 | I'LL BE THERE FOR YOU ASHFORD & SIMPSON | 2 2 | 2 | GIRL 1 GOT MY EYES ON YOU ToDAY | 1 BY NELSON GEORGE

3 | 7 | GIRLI GOT MY EYES ON YOU TODAY | 1 3 | 3 | ILL BE THERE FOR YOU AsHFORD & SMPSON | 2| | NEW YORK Ruth Brown is not
4 | 1 | LUCKY CHARM THE BOYS | 10 4 [ 8| LOVE SAWIT KARYN WHITE | 5

5 |13 | EVERY LITTLE STEP BOBBY BROWN | 3 5 | 7 | AFFAIR CHERRELLE | 7 the presence on the black chart she
6 | 2 | GIRL YOU KNOW IT'S TRUE MILLI VANILLI | 18 6 | 9 | REAL LOVE EL oesarce [ 8] | W3S once, but she is, arguably, as
7 [12[ LOVE saw 1T KARYN WHITE | 5 7 | 5 | MORE THAN FRIENDS JonaTHan BuTLer | ¢ | | hot as she has ever been. Along
8 | 9 | ALL I WANT IS FOREVER _ JAMES TAYLOR/REGINA BELLE | 6 8|10]au vesTa | o | | with Linda Hopkins, Brown brings
9 | 11 | THAT'S THE WAY LOVE IS TENCITY | 13 9 [12 [ CRUCIAL NEw EDITION [12| | @ rootsy authenticity to the cur-
10 | 3 | JOY AND PAIN DONNA ALLEN |22 10 [ 1 [ ALL I WANT IS FOREVER _ JAMES TAYLOR/REGINA BELLE | 6 rent Broadway version of the
11| 5 | CLOSER THAN FRIENDS SURFACE | 20 11 |15 | REAL LOVE 0 JODY WATLEY |15 French black music revue ‘‘Black
12 [ 17 | SLEEP TALK ALYSON WILLIAMS | 11 12 13| 24/7 ono [16] | And Blue.” She has a new album
13 |15 | REAL LOVE EL DEBARGE | 8 13 | 16 | SLEEP TALK ALYSON WILLIAMS | 11

14 [ 18 | ROLLIN' WITH KID N PLAY KID 'N PLAY | 14 1017 [ 1 UKE GuUY |21 . .

15/14]av VESTA | 9 15 [ 18 | START OF A ROMANCE sKYY |19 Personal |ty was

16 | 10 | JUST COOLIN' LEVERT FEAT. HEAVY D | 23 16 [ 19 | ROLLIN' WITH KID 'N PLAY KID 'N PLAY | 14

17 | 21 [ AFFAIR CHERRELLE | 7 17 [ 21 | DON'T TAKE MY MIND ON A TRIP BOY GEORGE | 17 once key_ Now

18 | 22 | DON'T TAKE MY MIND ON A TRIP BOY GEORGE | 17 18 | 23 | IF I'M NOT YOUR LOVER AL B. SURE! | 32

19 [ 26 [ CRUCIAL NEW EDITION | 12 19 | 4 | LUCKY CHARM THE BOYS | 10 g

20 | 6 | YOU AND | GOT A THANG FREDDIE JACKSON | 27 20 | 26 | BABY ME CHAKA KHAN | 33 you hear ason

21 32 | REAL LOVE JODY WATLEY | 15 21 [ 25 | LOVESICK Z'LOOKE [ 24 and don’t know

22 | 20 | SELF-DESTRUCTION THE STOP THE VIOLENCE MOVEMENT | 34 22 [ 20 | MORE THAN PHYSICAL CHRISTOPHER MAX | 25

23 [ 25 | START OF A ROMANCE SKYY | 19 23 | 22 | THAT'S THE WAY LOVE IS TENCITY [ 13 iy

24 [28 | 2477 DINO | 16 24 | 28 | TRIBUTE (RIGHT ON) THE PASADENAS | 30 Who sang it

25 | 33 | BIRTHDAY SUIT (FROM "SING") JOHNNY KEMP | 26 25 | 30 | DAYS LIKE THIS SHEENA EASTON | 36

26 |— | 1 LIKE GuY |21 26 | 29 | ARE YOU MY BABY WENDY AND LISA | 31 y .
27 |37 | FUNKY COLD MEDINA TONE LOC | 28| |27 | 27 | NEVER SAY GOODBYE TO LOVE Rene moore [ 20] | 01 Fantasy, “Have A Good Time,
28 [ 35 | LOVESICK ZLOOKE |24 [28[35 | HEAVEN HELP ME Deon estus || | that was recorded live at Holly-
29 |19 | STRAIGHT UP PAULA ABDUL | 47 29 [ 31 [ BIRTHDAY SUIT (FROM "SING") JoHnny kewp | 26] | wood’s Roosevelt Hotel last sum-
30 | 31 | MORE THAN PHYSICAL CHRISTOPHER MAX_| 25 30 [ 32 | YOU LAID YOUR LOVE ON ME GERALD ALSTON | 41| | mer. In May, her only spiritual al-
3116 [ sTRUCK BY YOU THE BAR-KAYS [ 46 31 [38 | FUNKY COLD MEDINA TONE LOC | 28| | bum, 1963’s ‘‘Gospel Time,” will be
32 | — | TURN THIS MUTHA OUT M.C. HAMMER | 43 32 |14 | CLOSER THAN FRIENDS surrace | 20| | reissued via PolyGram’s Lection
33 | — | NEVER SAY GOODBYE TO LOVE RENE_ MOORE | 29 33 [ 39 | BUCK WILD E.U. |35 label. )

38 [— | IT'S ONLY LOVE SIMPLY RED | 37 34 34 | MOVE ON YOU LATEASHA | 40 Brown got great reviews for her
ilEleaEMrcoson FoosEoali IS Efcrslikions T ] || oo co e (e I D1

e o o — i M bR :

37 |27 | JUST BECAUSE ANITA BAKER | 52| |37 |— | ROMEO AND JULIET BLUE macic [3g] | J0hn Waters’ “Hairspray” and is
38 [— | BUCK WILD EU. | 35| [38]—] 17'S ONLY LOVE simpLy Rep |37 | Peing considered for a major part
39 [— [ ARE YOU MY BABY WENDY AND LISA | 31 39 |— | MISS YOU LIKE CRAZY naTALE coLe | 51| | in the Eddie Murphy-Richard Pry-
40 [ 30 | DREAMIN' VANESSA WILLIAMS | 62] |40 | 33 | JuST COOLIN' LeverT FEAT. HEAvY D | 23] [ Or feature ‘‘Harlem Nights.”

Brown hosts a Monday night R&B
showcase at New York’s Lone Star
Road House. Crowning Brown’s
recent activity is the settlement of
her longstanding dispute with At-
lantic over back royalties. It re-
sulted in both a payment to the
’50s star and the creation of a R&B
Foundation by WEA to-aid veteran
artists in recovering monies due.
All of this is a long way from the
days she received “$69 a side for
two sides.” The Virginia native re-
calls that in the ’40s and ’50s, “I
made my living traveling in the

deep South, playing for sharecrop-
pers. There would be six or seven
of us on one show for $3. In those
days it was a major decision for a
sharecropper whether or not they
were going to save that money or
go to the show. At many places the
land owners, who often promoted
the shows, would have a little book
at the door. The sharecroppers
would sign the book to gain entry
and admission would be taken out
of what they were paid at year’s
end. I remember one land owner
announcing that [ was ‘the little
coon shouter more popular than
Coca-Cola.” ”

Brown was Atlantic’s first fe-
male star, hitting with “Mama, He
Treats Your Daughter Mean’’ and
“Teardrops From My Eyes,”’
among many. The introduction of
soul music in the ’60s brought in a
new generation of vocalists and
Brown faded commercially. But
the last decade has been a time of
professional rebirth. The spark
was her appearance in the Europe-
an production of “Black And
Blue,” which was the toast of Par-
is for nine months.

“I was overwhelmed by the way
they received the show,” she says.
“They knew more about me than I
remembered about myself. Every
night we received 12-13 curtain
calls. The film ‘Cotton Club’
opened there about the same time
and it fed into this whole apprecia-
tion of of black culture.”

Brown’s Fantasy album is, for
her, a continuation of her earlier
work. “I love the fact that it was
recorded live as it happened,” she
says. “It’s so different singing to
tracks. I feel it inhibits you and
doesn’t inspire you to sing from
the gut. Personality was once key
to making records. Now you hear a
song and don’t know who sang it.”

RCA ADDS SKIP MILLER

(Continued from page 20)

‘album of hard-driving funk in

June. Its first single will be an up-
dated version of Smokey Robinson
& the Miracles’ “I Second That
Emotion.”

In addition to increasing the ros-
ter, Miller would like to make the
personalities on Jive even bigger
stars. He says, “D.J. Jazzy Jeff &
the Fresh Prince show a great deal
of promise to do television and
movies. It’s time for those types of
things to happen. It’s also time for
Jonathan Butler and Glenn Jones
to explode.”

Miller is currently concentrating
on breaking Jive rappers the Wee
Papa Girls and Too Short, as well
as fine-tuning his staff. Among his
adjustments is adding people to
promotion “so that each represen-
tative [can] concentrate on a small-
er number of stations.”

He promises to be “a doer, not
an observer’’ at RCA. “We're go-
ing to be critical about the moves
we make, but we are going to
make decisions. I'm going to take
chances on what 1 believe in and

work harder than most. That, |
think, is going to give us success.
Obviously we will also have to con-
tinue with the hits, which will
make us credible. We're going to
be in the ears and on the mouths of
the public, so that it spreads the
word that we are here. I'm confi-
dent that if a producer, writer, or
artist brings us product now, we’ll
be able to deliver it. We’ll do it
even better in the next two to
three months.”

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
O
SN
Q &
OoQ
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!
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NASTYMIX RECORDS 206 441.8802

WHIZ KID w/ YSL

"CUT IT UP WHIZ" Just Released! (76977)

HIGH PERFORMANCE

‘D0 YOU REALLY WANNA PARTY?" Soon! (76979)

SIR MIX-A-LOT

"I[RON MAN" Soon! (76975)

FOR WEEK ENDING APRIL 8, 1989

HOTRAP SINGLES.

5 5._ Compiled from a national sample of retail
%Q ;é §8 Q% TITLE and one-stop sales reports. ARTIST
£z | %52 |2 | 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & %
1 1 1 5 SELF DESTRUCTION @ STOP THE VIOLENCE MOVEMENT
JIVE 1 1 78/RCA (T) (C) 5 weeks at No. One
@ 2 5 5 GIRL YOU KNOW IT'S TRUE & MILLI VANILLI
ARISTA 9780 (T) (C)
@ 4 4 5 ROLLIN’ WITH KID 'N PLAY & KID'N PLAY
SELECT 62335 () (C)
FUNKY COLD MEDINA & TONE LOC
@ NEW) 1 DELICIOUS(\:IINYL 1004/ISLAND (T) (C)
@ 6 7 5 PUMP IT UP & M.C. HAMMER
CAPITOL 15428 (T)
@ 10 17 5 TURN THIS MUTHA OUT & M.C. HAMMER
CAPITOL 15437 () (C)
@ 12 16 5 WE WANT EAZY O EAZY-E
RUTHLESS 571 10/PRIORITY (T) (C) (M)
8 3 2 5 WILD THING & TONE LOC
DELICIOUS VINYL 1002/ISLAND (T) (C) (M)
9 5 3 5 JACK OF SPADES & BOOGIE DOWN PRODUCTIONS
JIVE 1169/RCA (T) (©)
10 7 8 5 LIFEIS... TOO SHORT TOO SHORT
JIVE 1163/RCA (T) (C)
HIGH ROLLERS & ICE-T
11 9 10 5 SIRE 21 149/WARNER BROS. (T) (C)
@ 23 o 3 GREATEST MAN ALIVE & THREE TIMES DOPE
ARISTA 9749 (C)
13 1 12 5 GANGSTA, GANGSTA N.WA,
RUTHLESS 57105/PRIORITY (T) (C) (M)
14 8 9 5 TEENAGE LOVE @ SLICK RICK
DEF JAM 44-08139/COLUMBIA (T) (C)
ME MY N A
@)| Newp | 1| Hewrsar ) OF LASOUL
i L 4 b
16 | 1 | 1o SR ILHOUSEvOU JUNGLE BROS
17 15 15 5 i\RIgT'Lt’gTaﬂ)l(ré) TOIT & K-9 POSSE
18 13 1 5 FIND AN UGLY WOMAN & CASH MONEY & MARVELOUS
SLEEPING BAG 40143 (1)
21 o 3 THIS IS FOR THE HOMIES & RODNEY O JOE COOLEY
EGYPTIAN EMPIRE 00882 (C)
2 16 13 5 I'M YOUR WILD THING & MAMADO & SHE
WTG 41-68225 (T) (C)
@ % o 3 ROAD TO THE RICHES @ KOOL G RAP & D.J. POLO
COLD CHILLIN' 0-21154/WARNER BROS. (C)
H L 4
@) NEwp | 1| SURRENSSIORY TSR
@ NEW) 1 D.E.F.= DOUG E. FRESH @ DOUG E.FRESH/GET FRESH CREW
REALITY/DANYA 3110/FANTASY (T)
BUCK WILD & EU.
NEWD 1 VIRGINK96572 Mm© E
| 14 6 5 GET ON THE DANCE FLOOR & ROB BASE & D.J. E-Z ROCK
PROFILE 7239 () (O)
MY WN F W
% |25 | 2 | 5 | MAEARLOGTO TUFF CRE
*
7 19 20 5 géwsr(sn 79560 KING TEE
FLOAT ON ASONIC (FEATURING F M.D.
28 2 29 5 T(%N(')W Bg{ o STETSASONIC (FEATURING FORCE M.D.'S)
YAKETY YAK & 2 LIVE CREW
2 77 2 5 WTG 41-68168 (T) (C)
30 2 2 5 POTHOLES IN MY LAWN & DE LA SOUL
TOMMY BOY 917/WARNER BROS. (T) (C)

O Products with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry
Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of
1 million units. Catalog no. is for 12-inch vinyt single. (C) Cassette single availability. (M) Cassette maxi-
singte availability. (CD) Compact disk single availability.

The Hammer is here

and there’s no lookin' batk,

as his Let’s Get It Started,
starts our Rap Attack.

His #1 LP.

is-now approaching the GOLD,

with over 450,000 units already sold.
His three stammin’ singles

show what he's all about,

“Let’s Get It Started,” “Pump it Up”
and “Turn This Mutha OQut”

Then there’s his three videos,

some serious hip-hoppin’

as they play strong in alt markets,
M.C. HAMMER there’s no stoppin.

OAKTOWN'S 3-5.7

W".D & LOOSE e Welcome GAKTOWN’S 3:5-7,

you should check out their giossy,
four good-looking young ladies who
are part of M.C. Hammer'$ posse.
Now they're out on their own
with a happenin’ LP

it's titled Wild & Loose,

aiso produced by M.C.

These girls really throw down

and have hits by the load,

with the first “Yeah Yeah Yeah’’
they’re about to explode.

Now don't Act A Fool,

you should all be a part

of the latest sensation on the Rap LP Chart.
His.name is KING TEE

and he's got'the “‘Bass;’

as his style of Rap puts

‘the beat in your face.

Get ready for the new Single

he’s doin® 11 again,

“Act A Fool” comin’ your way on April 10.
And that’s just the beginning

as sales approach 200,000 and more,

in 1989, King Tee’s gonna score.

PRODUCTIONS

N The newest act in town

is a wild presentation

of L.A.'s hottest new rappers

on one compilation.

M.WALK PRODUCTIONS
produces the tracks,

featuring “The Union™ by THE UNION
and this single attacks.

Just one listen to these albums
and aur commitment you'll know,
Wheri Capiiol Raps, RAP IT TO GO!

©198%CAPITOL RECORDS, INC.

Clgoutol.
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New Order Prospers Via Unigue ‘Technique’

BY TERRY WOOD

LOS ANGELES Members of New
Order were so convinced that
“Fine Time,” the first single from
their new Qwest/Warner Bros. al-
bum, “Technique,”” was an odd
choice that they each agreed to a
wager of 250 pounds (about $500)
with European manager Rob Gret-
ton that the song would stiff.

Gretton said the single would
reach the British top 10. The band
said the song would never even get
close. It peaked at No. 11.

““Rob has this theory that you
should never release your best sin-
gle first,” says New Order bassist
Peter Hook. “If you do, he figures
you’'ve got nowhere to go after it’s
over.

“‘Fine Time’ is a good song, but
it's probably not the ideal first
choice [as a single]. We don’t un-
derstand the whole singles ethie,
really, and we don’t have very
much heart for it. So if we're of-
fered the chance to play around
with it, we’'ll tend to be quite
wacky with the way we treat it.”

Indeed, New Order has made a
career of ostensibly shunning tra-
ditional paths to mass appeal.
Rarely will its videos include any
band members. Album covers and
sleeves do not include band mem-
bers’ names. The band’s stage
presence is somewhat detached.
Yet, “Technique” rocketed to No.
41 on the Top Pop Albums chart
during its second week of release
before settling into the 30s.

“We appear to be a mainstream
band because ‘Substance’ [the
band’s 1987 double-album compila-
tion of hits and oddities] sold a mil-
lion copies and we attract a lot of
people to concerts,” Hook says.
“But we are an alternative group
in the way we act. We don't get
very much radio airplay, so radio
must still think of us as alterna-
tive.”

If one of Hook's alternative
ideas came true, New Order would
not headline concerts. “We'd real-
ly rather let the support bands go
[on] last so we can sit back with a
drink and watch,” he says. “Some-
times it seems like the only ones

SKC N.Y. Music Awards To
Add CBGB Founder To Hall

NEW YORK Hilly Kristal, the
owner of CBGB, the New York
nightelub that has helped launch
acts ranging from the Talking
Heads to Living Colour during its
15-year history, will be honored at
the fourth annual SKC New York
Music Awards Saturday (8) at the
Beacon Theatre.

Kristal will be inducted into the
SKC New York Music Awards
Hall of Fame, an honor bestowed
in previous years on such music
figures as Lou Reed, Billy Joel,
Harry Chapin, Ronnie Spector, and
songwriter Doc Pomus.

As in years past, the awards aim
to reflect the diversity of the New
York music scene with nomina-
tions in more than 50 categories,
from rock to rap, Latin to jazz, and
country to metal.

“The nominees are the most var-
ied we've ever had,” says Robbie
Woliver, co-director of the awards.
This year, for the first time, Wo-
liver says, the competition will in-
clude four categories for unsigned
talent. SKC Audiotape, which is
sponsoring the awards for the sec-
ond year, will offer those winners
a prize package that includes a

promise of exposure to major-label
A&R representatives.

Among the artists with the larg-
est number of nominations: Taylor
Dayne with 10 nods, Rob Base &
D.J. E-Z Rock with eight, and Deb-
bie Gibson, Living Colour, and Ru-
ben Blades with seven each.

The New York show—to be host-
ed by Lisa Lisa, Rosie O’Donnell of
VH-1, and Jim Kerr of WPLJ—will
feature performances by such
award nominees as Rob Base &
D.J. E-Z Rock, Gibson, Christine
Lavin, Sa-Fire, Brenda K. Starr,
and White Lion. The Ramones and
other alumni of CBGB are expect-
ed to perform in a tribute to Kris-
tal.

The range of styles recognized
by the New York awards is evident
in the acts nominated in the group-
of-the-year category: Full Force,
Public Enemy, the Ramones,
10,000 Maniacs, and White Lion.
Similarly, artist-of-the-year nomi-
nees include Blades, Gibson, Joe
Satriani, Patti Smith, and Keith
Sweat.

Besides Dayne, debut-artist-of-
the-year nominees are Cheryl

(Continued on page 31)

left at the end of the show are the
blokes sweeping up the paper
cups.”

At a festival in Milwaukee this
summer, in fact, New Order will
open for hometown faves Violent
Femmes. “Our U.S. manager was
concerned about how we might re-
act,”” Hook says. “We thought it
was a great idea.”

The idea behind New Order’s
two-leg, 85-date U.S. tour is to
maintain the band’s shadowy, left-
of-center posture. Booking agent
Marc Geiger has arranged a pair-
ing with Throwing Muses during
April and May dates. In June and
July stops, concluding with a show
at New Jersey’s Meadowlands

Arena, New Order will top a bill
that also includes Public Image
Ltd. and the Sugarcubes. New Or-
der’s previous U.S. visit billed the
band as co-headliners with Echo &
the Bunnymen and Gene Loves
Jezebel.

“Those are pretty alternative
bills,” says Geiger, ‘“‘and that’s
good. New Order doesn’t attract
casual listeners or marginal fans.
They have been one of the most al-
ternative acts in music for years,
but when they toured Brazil this
winter, they appeared more com-
fortable playing in arenas and
playing more singles. The concerts
are more ‘Substance’ oriented.”

(Continued on page 31)

Ear Piercing. RCA artist Pierce
Turner performs material from his
latest album, “The Sky And The
Ground,” during a stop at New York's
The Bottom Line. (Photo: Chuck Pulin)

BAR

This week’s Beat was written by Thom Duffy, Bill-
board’s new talent editor.

6

WHAT’S SHAME GOT to do with this business?”
asked Bobby Travis, the record hustler broadly played
by Glenn Frey in the CBS crime drama “Wiseguy.”

One roomful of viewers watching the show in lower
Manhattan, New York, the other night might have
wondered if Travis was talking about the business of
selling pop music—or writing television scripts.

The Beat joined this small

‘Wiseguy’ Not So Wise In
Harry Readies New Album;

Music Biz:
Raitt Rates

tle of Deborah Harry’s upcoming debut on Warner
Bros., proving her sense of humor remains as sure as
her vocal talents. Like her “Wiseguy” character, Di-
ana Price, Harry arrived a tad late for her own par-
ty—but with good reason. She got hung up at the cem-
etery.

To explain: She and partner Chris Stein had spent
the evening at the Sleepy Hollow Cemetery in normal-

party of musicians, managers,
and record company execs who
turned out at Frank’s Restau-
rant, in Manhattan’s scenic
meat-packing district, at the in-

vitation of Warner Bros. VP

Bob Merlis. In from his West

Coast base, Merlis was feting
Deborah Harry, whose third and final “Wiseguy”
guest shot aired March 22, and whose first album on
Warner is near completion.

On the restaurant’s TV screen, top crimebuster
Frank McPike (Jonathan Banks) told wiseguy Vinnie
Terranova (Ken Wahl) the record biz is ““an industry
that is wall-to-wall corruption.” Members of that in-
dustry, watching the show, laughed heartily at this
crime-infested caricature.

A day earlier, Merlis had been quoted by Steve
Hochman in The Los Angeles Times saying ‘“‘Wise-
guy” is “clearly a cartoon of the record business.”

But John Schulian, executive story editor of
“Wiseguy,” isn’t apologizing. “This is not a broad-
brush attack on the music business,” Schulian told the
Beat. “You've got to make {the show’s characters]
bigger than life, you've got to make them badder than
life.”

Schulian, a one-time rock writer for the Baltimore
Evening Sun, says the “Wiseguy” plot was partly in-
spired by the handful of news reports in recent years
alleging ties between organized crime and the music
business. It's easy enough to discount those aspects of
the “Wiseguy” plot as exaggerations.

But it would be a mistake for anyone in the music
business to dismiss the “Wiseguy” portrait entirely.
That would underestimate the perception-setting pow-
er a television show, even one often as silly as this, has
among viewers who have no other knowledge of this
industry.

Further, criminality aside, the Beat would suggest
a lot of the behavior displayed in “Wiseguy”—the pet-
ulance of producer Johnny Medley, the self-aggran-
dizement of label exec Winston Newquay, the obses-
siveness of Bobby Travis—doesn't seem that unfamil-
iar to anyone who has spent a lot of time around the
music business.

T
DEAF, DUMB AND BLONDE” is the working ti-

ly sedate Tarrytown, N.Y., performing roles in the
Ramones video for “Pet Sematary,” the theme song
for the Stephen King film of
| the same name. ‘“We played
|  mourners,” says Harry. Which
' explained the outfit. Harry
looked positively fetching in a
‘ black wig and dress Elvira
would love. “It looked great out
|  there,” said Harry. “There was

even a full moon.”
Among those who attended Merlis’ “Wiseguy”
viewing and party for Harry were Columbia A&R di-
rector Joe McEwen; artist/producer Lenny Kaye,
who's working on Suzanne Vega's upcoming release;
and former Kid Creole sidekick Coati Mundi, who told
the Beat he’s been working on new material with,
among other collaborators, Thomas Dolby.

PICK HIT: Rock songwriting at its finest touches a
mass audience with the most intimate of concerns.
By that measure, ‘“Nick Of Time,” the title track
from Bonnie Raitt’s new Capitol album, is the
best—and will possibly be the biggest—song of
Raitt’s two-decade career. Raitt, 39, wrote the song,
which portrays a woman facing unfulfilled desires
for motherhood and fears that she'll “run out of
time.”’

The song can’t help but strike home to the many
women and men in their 30s struggling with the
prospects of parenthood—and programmers ought
to take note of the track’s from-the-heart appeal. In
Raitt’s earthy and moving voice, “Nick Of Time"”
goes on to confront other realities of growing older,
from changing relationships with parents to in-
creased self-awareness. Written by Raitt, the song
is a sharp introduction to the singer/guitarist’s Cap-
itol debut. Kudos to Tim Devine, Capitol’s associate
director of A&R, for spearheading Raitt’s return to
the studio for the first time in three years.

ON BROADWAY: With this column, the Beat
comes back to New York. Thanks to Los Angeles bu-
reau chief Dave DiMartino and West Coast-based
associate editor Chris Morris for ace work in this
space since January. By way of an introduction, this
columnist will crib lines from the “Wiseguy” charac-
ters played by Mick Fleetwood and Glenn Frey, re-
spectively: “I like my pastramilean” and “I love this
business."”
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ne of the most
mteresting ac-
ticities of the only pan-
Luropean music trade
magazine, Music &

Hedua, is: Talent Tracks!

It’s a bizweekly cassette

service with an expert
selection  of  potential
hits, together with
newsletter (:()lll(tining
details of 20 tracks
which are available for
many territories. Talent
Tracks presents you with
exciting new artists and

songs and expands your

a&r actwities for only

(S8 15.—aweek. It gives

vou «a head start in the
race to  discover new
talent. And it makes
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cars  cassette  player
rchen stuck i the rush
liour. Tor a subs('ripli(m
or more information,
complete and return the

coupon today.

THE FLAVOUR OF
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ALENT

ARTIST
DEVELOPMENTS

GABLE'S GAMBLE

As the first vocalist on the for-
merly all-instrumental Private
Music label, singer/songwriter
Bill Gable expects some trade-
offs. On the plus side, his pop-fla-
vored songs will rate close scruti-
ny at adult alternative radio,
where programmers are hungry
for vocalists to claim as the for-
mat’s own. Then again, his debut
album, “There Were Signs,” most
likely will be filed in “new age”
sections at retail, where consum-
ers do not often look for singers.

“The radio opportunities make
this situation seem favorable,”
says the 37-year-old Gable, “but I
could face a hurdle in record
stores. Personally, I would proba-
bly stock my record in the pop
section next to someone like Paul
Simon, since we're both preoccu-
pied more with our songwriting
than our singing.

“I appreciate the airplay I've
been getting, and I can’t say
[adult alternative] radio never

DON’T FORGET!
T.J. Martell Roast
Friday, April 14,
in New York City.
Call 212-536-5002.

crossed my mind while selecting
songs for this album, but I don’t
think I'll ever allow my songwrit-
ing to take a back seat to being
part of a radio mood service.”

Private Music marketing and
sales VP Jeff Klein says two oth-
er vocal albums (by Nona Hen-
dryx and Jim Klein, his brother)
are due on the label in 1989. “All
of them have qualities that dis-
tance them from regular pop vo-
cal releases,” he says. “They are
all very personal expressions, an
approach that speaks to the same
audience we already reach.”

Vocal tracks, Klein has noticed,
connect with consumers faster
than instrumentals. “We're get-
ting a different, quicker response
from programmers and listen-
ers,” he says. Reaction has been
especially good at WNUA Chica-
go, the country’s most vocal-in-
tensive adult alternative station.
Klein says the label is buying 24
co-op radio spots with Chicago’s
Rose Records, and will have Ga-
ble make in-store appearances in
several Midwestern markets; plus
it will develop a CD single and
video for the album’s most-re-
quested track, “Go Ahead and
Run.”

Can Private break Gable at AC
radio? “It’s difficult for what ACs
consider to be an unknown label
to introduce an unknown artist,”
Klein admits. “But if we have a

good story to tell after a few
weeks on [adult alternative] radio
and VH-1, our chances will be
good.” TERRY WOOD

HUGO LARGO ‘CONVERTS’

Hugo Largo’s music is as
unconventional as its lineup: two

electric basses, one violin, and one
vocalist/performance artist. Even
in a market where “alternative
rock’” has become a category, this
New York band does not fit into
any niche. Yet bass player
Timothy Sommers is convinced
that the group could—and

Alyson Williams debuts on the
Hot Black Singles Chart with
“Sleep Talk,” the initial single from
her Def Jam solo album, “Raw.”
The 12-inch version of that song is
working its way up the dance
charts.

NEW ON THE CHARTS

Born in Harlem, Williams was
greatly influenced by her father, a
jazz trumpeter who has worked
with such greats as Count Basie.
She began training as a dancer at
the age of 4 and turned her atten-
tion to singing during her high
school years.

In 1982, Russell Simmons, who
produced “Raw,” recognized Wil-
liams’ talent and invited her to sing
backup for Whodini and Kurtis
Blow, acts he was managing. Later,
Simmons chose Williams to sing du-
ets with three Def Jam artists,
Chuck Stanley, Tashan, and Oran
“Juice” Jones. She gained attention
in Europe when she teamed up with
them for a 1987 tour.

“Sleep Talk” briefly reunites Wil-
liams with Jones, whose spoken
voice can be heard on the song.

JIM RICHLIANO

wwWwW americanradiohistorv com

should—reach a large audience.

“I"d like to think that we're in
the tradition of late 70s, early
'80s bands that are different yet
approachable,” explains
Sommers, a former music critic.
‘“People think of us as this really
oddball, incredibly quirky band,
but the ratio of people who see us
and come away converted is
remarkably high.”

The band has been fortunate to
include some luminaries among
those converts. R.E.M.’s Michael
Stipe produced the band’s debut
1986 EP, and Brian Eno signed
Hugo Largo to his Warner-
affiliated Opal label, which
released the band’s ‘“Mettle”
album in February.

The difficulty of pigeonholing
Hugo Largo’s music suits Opal
fire, says U.S. label manager
David Snow. “Most of the bands
we do defy description. It's music
that must be heard, whether
you're going to call it rock or
avant-garde or whatever. Qur
okjective is to get the music out
wherever people will listen to it.”

Sommers worries that may be
impossible. “College radio just
warts to hear noise, and
mainstream just wants to hear
the next star. I think we come
from way, way left field—I'm the
first one to admit that. We're
different; but we’re not weird.”

EVELYN McDONNELL
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Live WB Tumatoe & Power Trio Album Gets Fuel From Fogerty

BY CHRIS MORRIS

LOS ANGELES Even John Fo-
gerty admits that the tale of his in-
volvement with Duke Tumatoe &
the Power Trio resembles the script
of a hokey B picture.

“It’s almost like a Hollywood
movie that never really happens,”
Fogerty says. “Guy’s in a bar band,
and a big Hollywood star walks in.
“Youse guys are great.” That never

Simon Says. Duran Duran’s Simon
LeBon plays to the crowd during the
Capitol band’s sold-out show at New
York’s Radio City Music Hall. (Photo:
Chuck Pulin}

really happens.”

But in the case of Tumatoe—a 41-
year-old singer/guitarist who has
been barnstorming the Midwest for
20 years—it really did happen. And
superstar Fogerty wound up cut-
ting the group’s Warner Bros. de-
but ““I Like My Job!” live in the
band’s saloon stomping grounds in
Chicaga and Indiana.

A random trip to the Center
Street Cafe in Mishawaka, Ind., in

early 1987 began Fogerty’s quest to
capture Tumatoe’s hoisterous R&B-
based live show on record.

“I heard about [Duke] on the ra-
dio and ! just was intrigued,” Fo-
gerty says. “It was almost as much
by chance as anything else ... | al-
most immediately became en-
thralled, and [ just kept coming
back because | had a great time. [
had a ball.

“It was the music that I love—it

had the sound that I love,” he con-
tinues. “The added element was the
audience and his participation with
them in having a good time. He’s a
cheerleader, and they went right
with him.”

Tumatoe, who brought Fogerty
on-stage to jam with the group at
one performance, sees a resem-
blance between his band’s style and
Fogerty’s: “He and | are virtually
chronological contemporaries.

TALENT IN ACTION

!

R.E.M.
ROBYN RITCHCOCK & THE EGYPTIANS
The Forum
Los Angeles, Calif.

DEFY[NG THE ODDS, R.E.M.
gave its best show here to date at
the cavernous Forum March 15,
proving that a great band needn’t
sacrifice an iota of intimacy or
power in the confines of a mam-
moth metropolitan shed. The show
may have sold out, but the group
certainly hasn’t.

With its audience ballooning be-
hind the release of back-to-back
platinum albums, the Athens, Ga.-
based quartet has been forced to
make the leap to major arenas. But
R.E.M. has also upped its concert
ante and is currently delivering a
large-scale show of considerable

grace and force.

Enlisting guitarist/keyboardist
Peter Halsapple of the dBs for
added firepower, the group threw
itself into its twec-hour, three-en-
core set with verve. The band’s
sound has never been crisper, a
grand achievement in the sonically
appalling Forum. And the art-
school-style films and slides pro-
jected onto a massive screen, a
holdover from the ‘‘Document”
tour, only enhanced the program.

Lead singer Michael Stipe’s on-
stage writhings were as unpredict-
able as ever, Holsapple and guitar-
ist Peter Buck meshed brightly,
and the rhythm section of bassist
Mike Mills (an invaluable vocal
harmony partner for Stipe) and
drummer Bill Berry hit hard with
voltage to spare.

The night’s repertoire ran the
gamut from ‘“Wolves (Lower),”
from the band’s debut EP, “Chron-
ic Town,” to selections from their
hit Warner Bros. bow ‘“Green.”
Among the many highlights were
crashing versions of ‘“Exhuming
McCarthy,” “Orange Crush,” “Pil-
grimage,” “Finest Worksong,”
and “Stand,” and delicate yet po-
tent readings of “I Believe,” “Fall
On Me,” and “You Are The Every-
thing,”” the last title featuring
Mills on accordion and Buck on
mandolin.

Opener Robyn Hitchcock and his
Egyptians tickled a sparse yet atten-
tive crowd of early arrivals with a
guitar-driven set of eccentric ditties.
R.E.M.’s Buck, introduced by Hitch-
cock as “my cousin Ralph,” sat in and

(Continued on page 31)

There are a lot of similarities in the
texture of our music ... We came
from the same tree and went out
onto different branches. He may
have found that amusing.”

Using the baseball terminology of
which he is so fond, Fogerty adds,
“It’s like seeing some guy in a little
farm town throwing a 110-mile-an-
hour fastball. It was just truly re-
markable, and it was begging to be
seen. [I said,] ‘Yeah, yeah, I gotta
tell somebody.””

“Somebody’’ in this case was
Warner president Lenny Waronker,
whom Fogerty approached with
what the musician calls the “off-the-
wall” idea of producing a live al-
bum. Armed with a live Tumatoe
tape and a ghetto blaster, Fogerty
sold Waronker on the idea at a brief
session in the executive's office.

“We all know how controlled
rock’n’ roll has become, kind of se-
date and middle-aged, I'm ashamed
to say, and very manufactured,” Fo-
gerty says. “We were almost being
naughty little boys. Live! It’s like
‘back to the old days,” almost. [War-
onker] said, ‘Go ahead. Go do it." I
went, ‘Fine, I'll tell the guys in the
band.””

Fogerty ultimately recorded six
live shows, then edited 24 hours’
worth of raw tape into an album
that he feels distills the spontane-
ous essence of Tumatoe and his
band. Some tracks use bits and
pieces of songs recorded at various

(Continued on page 30)
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Billboard Spotlights

FOLK &
BLUES

MOTODAA VITALE

In the 5/13 issue, Billboard takes a look

at the new interest in music’s roots -

Folk and Biues. As part of an overall issue that
will be distributed at the NAIRD (National
Association of Independent Record Distributors)
Ccenvention 5/10 - 5/14,

this Spotlight will concentrate on;

» Labels - A - Z survey of most

active Folk & Blues indies.

« Overview - State of Folk & Blues.

+ Talent - Now and Then.

« Venues - Top Clubs, Festivals, Halls,
College Clubs & Concerts.

« Distnibution - Survey of Indie Distributors:

If Folk and Blues is your business -
this is your chance to strum it. Den't let it slide.
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Performances Enliven Music Awards

Ely Wins Austin—Again

BY JOHN T. DAVIS

AUSTIN, Texas The evening’s big-
gest winner was on the road, but it
seemed as though every other musi-
cian in town was present when the
seventh annual Austin Music Awards
were handed out March 16 at the
Austin Opera House.

Rocker Joe Ely dominated the
awards, as he did last year. Ely took
home honors as musician of the year,
producer of the year, and for best al-
bum of the year for his HighTone re-
lease “Dig All Night.” He and his
three-piece band won as band of the
year. Ely also won the best-Texas-
video award, improbably, for an anti-
litter public service television spot.

The awards, which recognize the
winners of The Austin Chronicle
reader’s poll, also served as the glit-
tering kickoff to the third annual
South by Southwest Music and Media
Conference.

Along with award presentations in
almost 50 categories, the evening fea-
tured an array of performances by a
diverse group of Austin-area artists.
Although Ely was on tour and had to
accept his award by proxy, his native
region of West Texas was well repre-
sented. Two of Ely’s Panhandle cro-
nies, Butech Hancock, with his band
the Sunspots, and Jimmie Dale Gil-
more, gave the first live perfor-
mances of the evening.

Hancock, with his muscular blend
of rock and country and his intricate
wordplay, set the tone for the night,
which turned out to be a high-energy
concert leavened by the award pre-
sentations.

Musically, the evening saw several
unusual collaborations. Lucinda Wil-
liams, a singer/songwriter who
moved from Austin to Los Angeles,
joined the Two Nice Girls for a folk-
and pop-laced set. Williams and the
Two Nice Girls are label mates on
Rough Trade Records.

Similarly, the evening’s musical
highlight combined the talents of
four unique female performers: Mar-
cia Ball, Lou Ann Barton, Angela
Strehli, and Sarah Brown. Each an
accomplished musician in her own
right, the four have teamed up for a
forthcoming album for Austin-based
Antone’s Records. Musical accompa-
niment for this rarely seen all-female
group was provided by Sir Douglas
Quintet veteran Doug Sahm and his
West Side Horns.

Many of the performers were
among the evening’s award winners.
Timbuk 3, which turned in a three-
song set of new material, captured
the award for best pop band. Strehli
was named best female vocalist. Ball
was feted as best keyboardist and

Many big winners
also performed

with a Hall of Fame award.

“Is this my old-and-in-the-way
award?” Strehli quipped, referring to
the hall nod. “I’'m going to be up here
'til I'm an old lady.”

Other award categories honored
A&M artists the Wagoneers as best
country band, Bad Mutha Goose &
the Brothers Grimm as best funk
band, Epic artist Darden Smith as
best folk artist, Poi Dog Pondering as
best new music band, and Stevie Ray
Vaughan & Double Trouble as best
blues band. Many of the winners re-
peated in their categories from previ-
ous years.

The blues-laced bayou rock of
Omar & the Howlers ushered out
partygoers well past midnight. The
evening had provided Austinites with
a revue of their hometown talent and
visitors to the South by Southwest
conference with a tasty sampling of
Austin’s eclectic music scene.

Radiant Reed. Lou Reed flashes a
grin during his six-night sold-out stand
at New York’s St. James Theater on
Broadway. (Photo: Chuck Pulin)

TUMATOE & POWER TRIO

(Continued from page 28)

shows.

“The fact that [editing] was used
is only the means to getting Duke’s
persona, or ambiance, across,” Fo-
gerty explains. “Once you listen to
the record, you should feel almost
like you were there.”

Tumatoe, who plays between 200
and 250 dates a year over a seven-
state area in the Midwest, says that
the release of the album hasn’t al-
tered the Power Trio’s itinerary yet:
“We're still working the area we're
working. There’s more of an aura of
success around the band, and this
will open the door to bigger things.
But at this point, the effect has been
minimal.”

Although “I Like My Job!” has
sold more copies than Tumatoe’s
four independent albums combined
(“We shipped cardboard,” he quips),
he plans no big changes for now.
The Carmel, Ind.-based musician,
who is married and the father of six,
appears content where he is.

“It doesn’t intrigue me to run
around the country playing just to
say I've played there,” Tumatoe
says. “It wouldn’t break my heart
to do what I'm doing [for] the next
15 years. I'm not real interested in
doing the 15,000-seaters. I'd like to
talk to people one on one—not have
it pumped out over 'em.”
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Berkeley, Calif.

TOP CONCERT
® GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
WAYNE NEWTON Fox Theatre March 23- 8435,695 21,174 Brass Ring Prods.
BILL THOMAS Detroit, Mich. 26 $37.50/$32.50/ 24,100
$25/85 seliout
BON JOVI Joe Louis Arena March 21 $396,240 19,812 Brass Ring Prods.
SKID ROW Detroit, Mich. $20 sellout
TBONJOVI - Rosemont March 24 $342,440 1112 Jam Prods.
SKiD ROW Horizon $20 sellout
Rosemont, Il.
BOBBY BROWN Reunion Arena March 26 §222,478 12713 Al Haymon Prods.
LEVERT Dallas, Texas $17.50 14,000
KARYN WHITE
ROB BASE .
GUY - Greensboro March 25 $183,691 11,851 Dimensions
TONE LOC Coliseum $15.50 12,628 Unlimited
M.C. HAMMER Greensboro,
TODAY N.C.
DE LA SOUL
REM. Reunion Arena March 22 $176,995 10,114 462 Concerts
ROBYN KITCHCOCK & THE Dallas, Texas $17.50 14,000
EGYPTIANS
KENNY G Fox Theatre March 24 $155,299 8,598 Fox Concerts
St. Louis, Mo. $19.50/$17.50 sellout Steve Litman
CINDERELLA Barton Coliseum March 25 $154,391 9,357 Mid-South
WINGER Ark. State $16 10,000 Concerts
BULLETBOYS Fairgrounds
Little Rock, Ark.
POISON Norfolk Scope March 23 $150,085 9,901 Cellar Door Prods.
TESLA Convention & $16/815 13,800
Cultural Center
Norfolk, Va.
RANDY TRAVIS Rockford March 24 $147,857 8,961 Special Moments
K.T.OSLN MetroCentre $16.50 sellout Promotions
Rockford, HI.
POISON Richmond March 22 $134,337 9,297 Cellar Door Prods.
TESLA Coliseun $16/815 12,500
Richmond, Va.
ALABAMA Arena March 18 $128,403 7,782 Keith Fowler
JOEL SONNIER Univ. of Dayton, -$16.50 14,000 Promotions
Ohio
METALLICA RP1 Fieldhouse March 15 $120,879 7472 Northeast
QUEENSYRCHE Rensselaer $16.50 seflout Concerts
Polytechnic
Institute
Troy, N.Y.
ALABAMA Wendler Arena March 16 $119,000 6,800 Keith Fowler
THE CHARLIE DANIELS Saginaw Civic $17.50 7,100 Promotions
BAND Center
JO-EL SONNIER Saginaw, Mich.
REBA MCENTIRE John M. March 22 $116,606 7,067 Starstruck
RICKY VAN SHELTON Huntsman $16.50 1510 Promotions
Center
Sait Palace
Convention
Center
Salt Lake City,
Utah
RANDY TRAVIS David S. Palmer March 25 $114,164 6,919 Special Moments
K.T.0SLN Civic Center $16.50 9,146 Promotions
Danville, IIl. sellout
REBA MCENTIRE Universal March 25 $109,057 6,038 in-house
RICKY VAN SHELTON Amphitheatre $18.50/817 6,251
Universat City, N
Calif.
CHEAP TRICK Universal March 3 $104,783 6,251 in-house
LA GUNS Amphitheatre $18.50/$17 seflout
Universal City,
Calif.
RATT Mid-South March 23 $100,865 6,113 Mid-South
BRITNY FOX Coliseum $16.50 9,931 Concerts
KiX Fairgrounds
Memphis, Tenn.
CHICAGO Brown Co. March 22 $98,455 5872 Stardate Prods.
m Veterans $17.50 7,000
Memorial Arena
0 Green Bay, Wis.
RANDY TRAVIS Dubuque Five March 23 $77,060 4,451 Special Moments
K.T.OSLUN Flags Center $17.50/$16.50 sellout Promotions
Dubuque, lowa
HAL ROACH Valley Forge March 18 $74,008 5324 Music Fair Prods.
JOHN MACNALLY Music Fair $17 5,864
Devon, Pa. sefiout
RATT Nashville March 25 $72,72%5 5,973 Star Systems
BRITNY FOX Municipal $13.50 9,900
KX Auditorium
- Nashville, Tenn.
CHICAGO Wings Stadium March 21 $72,063 4,408 Brass Ring Prods
PM ' Kalamazoo, $17.50 5076
Mich.
DURAN DURAN Berkeley March 23 $66,943 348 Bill Graham
Community $19.50 sellout Presents
Theatre .

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in Chicago at
312-236-2085. For research information contact Laura Cannon in Nashville at 615-321-4250.

TALENT IN ACTION

(Continued from page 28)

rocked hard on the set’s last three
numbers. CHRIS MORRIS

LOU ANN BARTON
MARCIA BALL
TON! PRICE
Antone'’s
South by Southwest Showcase
Austin, Texas

TWO OF AUSTIN’S MOST notable
female singers and a third out-of-
town talent took the spotlight togeth-
er as Antone’s Records presented the
triple bill of Lou Ann Barton, Marcia
Ball, and Toni Price here March 17 in
conjunction with the third annual
South By Southwest Music and Me-
dia Conference.

The evening was designed primari-
ly to showcase material from Bar-
ton’s upcoming Antone’s Records re-
lease, ““Read My Lips.” Barton's
voice brings to mind the phrase
“force of nature.” Honed by years in
Texas bars, it is an instrument pow-
erful enough to strip the chrome
from cars in the parking lot.

Though not a songwriter, she is a
nearly impeccable stylist, as she dem-
onstrated by transforming tunes
from the tables of Slim Harpo, Wan-
da Jackson, Hank Ballard, and Irma
Thomas.

By combining a riveting persona
with her whiskey-and-honey delivery,
Barton rendered herself an indelible
figure onstage.

Rounder Records artist Ball re-
serves most of her pyrotechnics for

the keyboards. Master of the myriad
piano styles of New Orleans and Gulf
Coast R&B, the willowy Ball com-
bined lilting blues like “The Power Of
Love,” with the Mardi Gras urgency
of “That’s Enough Of That Stuff.”

Price, a newcomer to the Antone’s
stage, hails from Nashville. But her
voice and a good deal of her material
lean more toward Barton’s growl
than Patsy Cline’s twang.

Her country/R&B fusion is in-
triguing, although her stage pres-
ence seemed unformed. Still, the art-
istry in her vocals was solid; the act
will take care of itself with time.

JOHN T. DAVIS

COLIN JAMES
The Cat Club
New York, N.Y.

THE FIRST WORD that comes to
mind concerning Colin James’ March
9 Cat Club gig is “refreshing.” You
don’t often hear such young kids as
James, 22, and his band mates so
deeply steeped in old blues/R&B
forms and having so much fun put-
ting them across live. That they're so
good at it is almost secondary.

The Canadian guitarist/vocalist re-
cently won his first Juno award as
most promising male vocalist in his
homeland. Matching the infectious
energy evident his self-titled Virgin
Records album debut, James and
company whipped through a set
marked by dazzling guitar work and
pumping rhythm, organ, and sax

NEW ORDER PROSPERS VIA UNIQUE ‘TECHNIQUE

(Continued from page 26)

Hook feels awkward to be top-
ping a bill that includes Public Im-
age. “When | began my career, |
was inspired by Johnny Rotten,”
he says, “and I'm a little embar-
rassed to have him supporting me.
I was floored when I heard about
it. It’s like being asked to teach
your teacher, but I don’t think his
band has any less talent than ours.
If T had to decide between seeing
New Order or PiL, I'd go for PiLL
every time.”

Meanwhile, Warner Bros., which
distributes New Order’s licensing
deal with Qwest Records, will soon
begin pushing “Round & Round”

N.Y. MUSIC AWARDS

(Continued from page 26)

‘“‘Pepsii’”’ Riley, Sa-Fire, Al B.
Sure!, and Vanessa Williams. De-
but-group-of-the-year nominees in-
clude Ambitious Lovers, Rob Base
& D.J. E-Z Rock, Circus Of Power,
Living Colour, and Loup Garou.
The contenders for the best-de-
but-album award are Circus Of
Power, Grace Pool, and Long-
house, each with self-titled LPs;
Living Colour for “Vivid”; and the
contributors to the ‘““Downtown
NYC” compilation album.
Nominations for the SKC New
York Music Awards are made
through an open ballot of music-
business representatives. Winners
are chosen in a vote by New York
area music critics combined with
tallies of public ballots distributed
in record stores and nightclubs.
THOM DUFFY

as the new single and video,
though Hook personally prefers
“Vanishing Point.”

‘“Rob and Bernard [Albrecht]
are going double or nothing on this
song,”” Hook says.

backup. Through cover tunes or sty-
listic touches, James evoked giants of
the R&B genre—such as his ac-
knowledged No. 1 influence, Jackie
Wilson, or Johnny “Guitar” Watson,
B.B. King, and Junior Walker.
James’ youthfulness, while usually
a plus, also worked against him at
times. On such songs as “Hidden
Charms,” the baby-faced front man
showed a blues timbre more akin to a
Michael Jackson tenor than the John
Lee Hooker growl he employed else-
where. And although he is obviously
an excellent player, keyed on show-
manship over showboating, he recalls
too many role models at the expense
of nailing down his own identity.
With an electric set to his credit,
there’s no question that James de-
serves to sport the white lighting bolt
that is painted on his guitar strap.
And by following “Chicks 'N’ Cars”
and “Third World War” with a guitar
solo that evoked the “Dance Of The
Sugarplum Fairy” from “The Nut-
cracker,” this blues revivalist showed
that he can go much further back
into musical history for inspiration.
JIM BESSMAN
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T Bark,

and his Electronic Keyboard Orchestra
Outstanding world class solo multi-keyboardist.
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Basia, Roberta Records Are A Pleasure

FAITH: Favorite releases this week are by two
nontraditional dance artists by today’s narrow
standards. The first is “Promises” (Epic), the rere-
leased and remixed 12-inch from Basia, which is
one you won’t want to break. The track is lifted
from the nearly 2-year-old gold-plus debut “Time
And Tide.” Tastefully tailored by busy Justin
Strauss, the new versions vary between accenting
the original’'s samba nuances and adding contem-
porary street edges. Programmers shouldn’t hesi-
tate with this one: It's percussive, hooky, lively,
and stylish. The singer/songwriter is currently in
the studio preparing new material for a forthcom-
ing album for release later this year . .. The other
hot one is “Uh-Uh Ooh-Ooh Look Out (Here It
Comes)” (Atlantic) from Roberta Flack’s excel-
lent “Oasis” project. Like “Promises,” this is a
very sophisticated, adult dance record. Flack’s
crystal-clear voice soars over the postproductions
and mixes, done by Steve Hurley and Arthur
Baker. Hurley’s version adapts a techno/house-
stance, while Baker’s smokes with a pumping Ste-
vie Wonder-meets-D-Train treatment.

HEAT IT UP: A popular album cut just released
is “Electric Youth” (Atlantic) from Debbie Gib-
son. Shep Pettibone has masterfully restructured
the original in pumping new acid/house-inspired
and freestyle versions. We'd really love to hate it
but we can’t. Gibson’s vocal fits nicely into the me-
lodic but streetwise club treatments. Chalk up an-
other hit for the talented teen . .. Rob Base & D.J.
E-Z Rock have returned with a third potential
smash called “Joy & Pain” (Profile, 212-529-2600).
Sparse but generous syncopated groove was re-
mixed by William Hamilton, Rob Base, and Gail
“Sky” King ... The Wee Papa Girls have
emerged once again with a fave titled “Wee Rule”
(Jive). This piece of dance-hall-style reggae with a
pop edge was big last year on import; it now
sports brand-spankin’-new straight-ahead mixes
by D.J. Mark The 45 King ... The lolling
R&B/pop of “Giving Up On Love” (RCA) is a rec-
ognizably catchy ditty from Rick Astley, with
mixes by Phil Harding & Ian Curnow ... Ex-
Sample Featuring Mona Moore has returned

with “Make Your Move” (Wide Angle, 612-870-
4933), one of its best to date. Incorporating the
act’s eccentric house/pop approach with a female
lead, the song could be the act’s biggest ... If
you’ve been missing the sweet danceable Europop
sounds of Abba, do invest in One 2 Many's light
dance offering, “Downtown” (A&M), featuring
extended mixes by Michael Hutchinson . .. Enig-
ma (213-390-9969) has finally released the wonder-
ful Joseph Watt remixes and dub of Red Flag’s
hit, “Russian Radio.” Better late than never.

TO THE TRIP: The live two-album soundtrack to
Depeche Mode’s new film, “101,” is almost as

TRAX

by Bill Coleman

good as being there (Sire). Recorded live at the
Pasadena (Calif.) Rose Bowl last June, the 17-song
collection will satisfy all of the die-hards while
serving as a definitive introduction for newcom-
ers. “101,” the movie, follows the cross-country
exploits of a few hand-picked and somewhat pre-
tentious teenagers on their way to see this show.
Those wishing to get to know the band a little bet-
ter should wait for a sequel because the film of-
fers more insight into what the kids are about
than the technopop quartet. However, the album
is a great reminder as to how well the material is
handled live and how prolific a songwriter M.L.
Gore can be. Classics like ‘“Blasphemous Ru-
mours,” “Shake The Disease,” “Master & Ser-
vant,” “Just Can’t Get Enough,” and the new re-
released single, “Everything Counts,” shine.

MINIBEATS & PIECES: Nona Hendryx is co-
producing a new album with Peter Baumann for
his Private Music label, tentatively scheduled for a
July release ... Quark Records has moved to

Suite 1212, 1650 Broadway, New York, N.Y.
10019. The new phone number is 212-489-7260 . ..
Select will be putting out the James Bratton-pro-
duced selections “Loneliness” by Kelvin Pizarro
and “Share My Love” by Joanna Jones- .. Kevin
Saunderson is scheduled to do some work with
Sybil ... Vicki Martin is reportedly recording a
club cover of the Motown classic “Nowhere To
Run (Nowhere To Hide)” ... “Waltz Darling”
from Malcolm McLaren will be the first single in
the U.K. from his latest hip-hop/waltz project ...
Speaking of cover versions, Simon Harris appar-
ently will reinterpret Marshall Jefferson’s house
classic “Pleasure Control” ... Big Beat president
Craig Kallman and label act Kraze have a nice
layout this month in the publication Interview.

KICK IT: A band we just adore is We've Got A
Fuzzbox And We're Gonna Use It. The female
quartet has tamed its look and musical approach
somewhat and offers its most commercial (with
old Bananaramalike vocal arrangements) release
with the imported “Orgasmatron” remix of “In-
ternational Rescue” (WEA U.K.). The act’s sense
of humor is still intact, which is evident by its
spoofing of the film “Barbarella” on the record
sleeve as well as on the cover of that film’s theme
song on the flip. This energetic, hard-edged tech-
nopop journey has the potential to bring the four-
some wider recognition stateside . .. Rough Trade
act the Sundays soar on the import three-track 12-
inch of “Can’t Be Sure”—a must for those who
like a little dose of Cocteau Twins/Shelleyanne
Orphan-ish vocal delivery mixed with a musical
approach similar to the Smiths. Lead vocalist
Harriet Wheeler’s voice is gorgeous. A superb
U.K. foursome to watch for this year ... Dance
rock outlets should also be on Julian Lennon’s
fab new single, “Now You're In Heaven” (Atlan-
tic), from the album “Mr. Jordan.” Lennon adapts
a David Bowie-esque vocal to accompany a more
challenging production and songwriting effort
than on his last endeavor. A club 12-inch is being
scheduled ... Qwest has domestically released
Joy Division’s classic albums “Unknown Plea-
sures” (1979) and “Closer” (1980), previously avail-
able only on import from Factory.

Wax Trax Is On The Expansionist Path

Label’s Reputation, Roster, Repertoire Are Growing

THE BEAT, THE RHYME, the
noise: First of all, rap fanatics
shouldn’t hesitate to pick up the publi-
cation The Source, which offers a
monthly look at the scene inside and

BY JIM BESSMAN

NEW YORK People tend to stereo-
type Wax Trax Records’ output as
being of the “industrial dance” ilk,
but the 8year-old Chicago-based la-
bel begs to differ.

“As Al Jourgensen said, ‘The word
“industrial” conjures up pictures of
basically a sterile environment,’””’
says the label’s sales chief and “jack
of all trades,” Andy Dunkley, quot-
ing Ministry’s co-captain and verita-
ble Wax Trax house producer. “The
music we produce is anything but
sterile.”

Instead of industrial, Dunkley
chooses to characterize records from
groups like Ministry (originally a
Wax Trax act, now signed to Sire),
Front 242, Thrill Kill Cult, A Split-
Second, and Revolting Cocks as
“modern-day music for modern-day
environments.”

“It's a difficult thing to put a tag
on,” continues Dunkley, who arrived
at his post in December following a
lengthy stint in New York as Rock-
pool’s senior editor. “It’s modern,
electronic-based rock music with a
definite pattern flowing through the
music, as opposed to [just being a]
synth band.”

Whatever it is, Dunkley notes that
the music has gradually increased
the label’s recognition factor and con-
sumer loyalty, causing expansion in
both roster and repertoire. “In the

past two years, we've really spread
out,” he says. “Now we’re getting
people approaching us to release
things, but we're being picky and
choosy.”

Among the choice picks are artists
obtained from foreign labels, like the
Brussels, Belgium-based Play It
Again Sam, which, by means of a
complicated profit-sharing arrange-
ment, has marketed artists such as
Neon Judgement, Cassandra Com-
plex, Click Click, and Bulgasia in the
U.S. via Wax Trax Records.

Another “adventurous” foreign la-
bel singled out by Dunkley is En-
gland’s Sweatbox, which is repre-
sented with domestic Wax Trax re-
leases by the ‘“almost modern
classical” In The Nursery, “very
heavy dance-oriented” Perennial Di-
vide, and Meat Beat Manifesto, which
Dunkley remembers as last year’s
biggest-selling band on import.

Ironically, though, the two roster
acts that are making the most noise
currently are the label’s oldest, Minis-
try and Front 242.

“Ministry’s ‘Everyday (Is Hallow-
een) remix, which is 5 years old, is
one of our strongest sellers [Wax
Trax continues to carry and release
Ministry product not picked up by
Sire]. Oddly enough, an Old Style
beer commercial has just begun us-
ing snippets of it and the band’s ‘All
Day,’ in addition to a Chicago top 40
station WYTZ “Z95,” which has add-

ed it to the playlist. Now it looks like
others will, and we're even getting
calls from the West Coast.”

Dunkley uses this fact to demon-
strate the strength of Wax Trax’s
catalog, which contains approximate-
ly 70 titles, not including 20 Play It
Again Sam pieces. Additional proof is
seen in preorders of 10,000 on Front
242's upcoming six-track 12-inch,
“Never Stop,” which Dunkley attri-
butes to the trend-setting Belgian in-
dustrial band’s preceding album,
“Front By Front,” and last single,
‘““Headhunter.” ‘‘Headhunter”
peaked at No. 13 on Billboard’s Club
Play chart last winter and sold a re-
ported 40,000 copies.

Wax Trax Records is an outgrowth
of the nearby Wax Trax Records col-
lectors-oriented retail store; both la-
bel and store were opened years ago
by partners Jim Nash and Dannie
Flesher after they left their original
second-hand Wax Trax outlet in Den-
ver. The store opened its doors in '78
and the label’s wheels were set in mo-
tion two years later.

“Our attitude is that we firmly be-
lieve in what we're doing and in mov-
ing the public in that direction,” says
Dunkley, adding that while Wax
Trax music is “right for the times,” it
doesn’t get dropped by the wayside
when times change. Thus, he adds,
only two titles have ever been deleted
from the Wax Trax catalog.

out, with reviews, interviews, profiles,
regional charts, and industry news.
It’s published by David Mays and Jon
Shecter. To get information about
subscriptions or to make inquiries or
suggestions, contact the circulation
director at 617-498-5853 ... De La
Soul'’s first single from “3 Feet High
& Rising” is the P-Funk-inspired “Me,
Myself & 1I” (Tommy Boy, 212-722-
2211). Although we prefer the origi-
nal, the new mixes (one of which uti-
lizes G.Q.’s “Disco Nights” as its
rhythmic base) work. Our favorites on
this three-track 12-inch are the hilari-
ous bonus cuts “Brain Washed Fol-
lower” and “Ain’t Hip To Be A Hip-
pie.” The latter lifts a ballad rhythm
from Dr. Buzzard’s Original Savan-
nah Band’s debut album . .. “Golden
Fresh Females” (Sam, 718-335-2112),
the self-titled debut by two 16-year-
olds, kicks a rough and raw rhythm
track with production by First Priori-
ty’s King Of Chill and Schlomo ...
Also in true raw form is Tommy Boy’s
latest addition to its growing rap ros-
ter, Uptown, with “Dope On Plastic”
... Talking Heads’ “Once In A Life-
time” with a bit of Strafe tossed in
serve as the base for “Rhythm Is The
Master” (Mercury) from D.J. Chuck
Chillout & Kool Chip ... Dismasters
are smokin’ again with ‘“Black &
Proud” (Urban Rock, 212-315-0540),
produced by Chillout.

Danielle Dax

NEW ON
THE CHARTS

Danielle Dax makes her first
appearance on the Club Play chart
with “Cat-house” from her Sire
debut, “Dark Adapted Eye.” It is
backed with a nonalbum club
track called “Cold Sweat.”

A self-taught painter, the En-
glish-born Dax dabbled in experi-
mental art before pursuing a ca-
reer in music. In 1980, she became
lead vocalist of the British punk
act Lemon Kittens and, when the
band split up, made considerable
headway to establish herself as a
solo artist. Dax released three
solo albums, “Pop Eyes,” “Jesus
Egg That Wept,” and “‘Inky
Bloaters,” on a U.K. indie label.
“Dark Adapted Eye,” her official
stateside introduction, compiles
material from each of those ef-
forts. The self-produced project
has received considerable atten-
tion from college and alternative
outlets and one London critic has
hailed Dax as “one woman with
the imaginative bravery to break
loose.”

The avant-garde songstress re-
cently completed a U.S. promo-
tional tour and is currently pre-
paring a new album that is due
out in autumn. The next single
scheduled for release is a remix of
“Whistling For His Love.”

SERV.

YOUR CUSTOMER!

Many chain stores (like
Music Plus in L.A.) use
our services for special

orders on 12"

Shouldn't You ???

NOW AVAILABLE:

THE 1989 JDC CATALOGUE
of 12" singles -ALL DANCE
HITS FROM '75-'89 LISTED.

Rec?/cle& Reuse
orabetterplanet
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Display Rules, Other Concerns Aired At VSDA Talk

BY EARL PAIGE

LOS ANGELES A benevolent
form of ‘‘censorship”’—regarding
what dealers can display in their
stores and the requirement for “G-
rated’’ posters and packaging
graphics—is emerging as a hot is-
sue in video retailing.

This was forecast as one of sever-
al concerns for video retailers in a
talk by Tom Burnett, VP at Virgin
Vision, during a meeting of the Vid-
eo Software Dealers Assn. Los An-
geles chapter, March 21 at the Sher-
aton Universal Hotel here.

Departing from the usual product
presentation, Burnett characterized
the current year as “very difficult
for retailers,” and touched on such
topics as distributor and supplier
consolidation and such alternative
distribution schemes as pay-per-
transaction and limited-play video-
cassettes.

The issue of constraints on dis-
plays for home video campaigns
found Burnett taking polite issue
with the studio trade group Motion
Picture Assn. of America. Saying
that he understands why MPAA is
urging the industry to regulate it-
self “to keep government off our
backs,” Burnett added that certain
MPAA guidelines ‘““are bordering on
censorship.”

As applied, MPAA guidelines
would require new packaging and
point-of-purchase material for mov-
ies like “Monkey Shines,” he said.
“You would not have that box on

your shelves,” he said, referring to
its relatively gory cover art, which
depicts a glowering animal with a
straightedge razor dripping blood.
Already, MPAA has held a meet-
ing with a number of independent
video suppliers to explore the issue
of marketing campaign guidelines.
Independent suppliers fear that
MPAA could ultimately strip a film
of its theatrical rating unless home
video campaigns utilize G-rated
trailers, box art, and promotional

‘PPT is a
moot point’

material (Billboard, Feb. 11).

Retailers, through VSDA, are
now set to meet with MPAA, Bur-
nett said, urging dealers here to be-
come involved. He said the two cate-
gories most critically affected are
horror and action/adventure. As for
artwork promoting these catego-
ries, “MPAA is saying most of it is
offensive,” Burnett said.

On the issue of consolidation,
Burnett said retailing pressure has
been eased somewhat. He described
1988 as a high point that found “ma-
jor chains gobbling up stores and
becoming formidable competitors.
The number of independent video
stores going out of business has
slowed.”

Consolidation is now impacting at
the distributor level, he added. “You
may have fewer sources, fewer dis-

tributors to deal with, and services
you have grown to depend on may
disappear. Distributors are worried
about keeping studio lines. This is
very detrimental and you [retailers]
need to voice your concern to manu-
facturers to maintain the status
quo.”

On consolidation at the manufac-
turer level, Burnett said, ‘“This
might not be so bad, considering
that you now have as many as 250
releases each month. Some consoli-
dation might reduce this to 100-150.
But what if it got to 10 to choose
from a month? You need to support
the B product suppliers that re-
spond to your needs.”

On shared-revenue distribution,
Burnett referred to his own partici-
pation on panels with chief PPT pro-
ponent Ron Berger, president of
Rentrak. One such panel occurred
here Nov. 17 at the chapter’s last
meeting, resulting in rancorous de-
bate (Billboard, Dec. 3).

“PPT has died down—it’s a moot
point, from what I hear,” he said.
“There will always be a certain seg-
ment that PPT will appeal to, but
it’s not as large as Ron [Berger]
thought. Besides, the limited-play
concept as it develops could kill it
anyway.”

Sparking questions from the au-
dience, limited play was described
as a “self-eraser” tape that would
cost dealers $20 and “lock up” after
20 plays, requiring the purchase of
another copy.

“This would turn this business

into a replenishment business, cre-
ating real volume for once,” said
Burnett, outlining several dealer
benefits.

One such plus would be the elimi-
nation of the risk of “buying 60
deep. If you need just 20, buy 20,
and after they lock up, buy 10.
Eventually you could get to one
rental copy you could rent for $12
until it finally locked up. [Limited
play] can lead to various [rental]
price points, if it works.”

Another concept is the Playcount
cassette system, long tested in Aus-
tralia and New Zealand, which sets
fees for each viewing. The test has

FOR WEEK ENDING APRIL 8, 1989

now been expanded to Hawaii, Bur-
nett said.

But, he added, the realities of the
marketplace represent a confound-
ing challenge for such develop-
ments as Playcount, which tallies a
tape’s number of plays, and the lim-
ited-play cassette rep, because it’s
conceivable that a family—on one
rental—could tick off three or more
plays.

“The problem is what if the wife
watches it, then the husband, and
then the kids. Do you charge for
three viewings? That’s another is-
sue for you,” said Burnett.

Billboard.

©Copyright 1989, Billboard Publications, Inc. No part of this
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SURE
Mo

by Earl Paige

cARTWRIGHT FAMILY: Industry pioneer Hank
Cartwright, patriarch of Major Video, is starting up
again. And retailers in California’s high desert have
been hearing correctly: The Cartwrights are opening
Major Video stores. “It's a family franchise, just like all
the other franchises,” says Cartwright, who led the ef-
fort that finally resulted in the merger of Major with
Blockbuster Entertainment. “They will all eventually
convert to Blockbuster,” he says of the stores, located in
Palmdale, Newhall, and Lancaster, all north of Los An-
geles. After all the litigation and months of merger ne-
gotiations, Cartwright is happily serving as Blockbust-
er's senior VP of merchandising. “That’s what I always
enjoyed the most.”

ABOUT $3/3 NIGHTS: Cartwright says Major Video
conceived the controversial rental offer of $3 for three
nights long before the merger “as a way to get them to
rent four movies. That’s too many to get around to in
one evening, so the extra days made sense. We also
wanted to drive up the ticket amount on each transac-
tion. I tie a lot of my merchandising to it, ‘rent four and
get free popeorn,” and that kind of thing.”

MIDNIGHT RUN: While some Blockbuster and Major
outlets may advertise $3 for two nights, it's really three
“nights,” one store manager explains. “Say you rent a

Sunday. That’s three evenings. There is a night drop,
but after midnight on Sunday in this example, it’s a late-
charge situation. Our computers lock off at midnight.”

movie Friday evening. It’s due back before midnight .

PPT IN VENDING: Automated Video Renting, oper-
ating in the Seattle area with The Movie Machine, is
claiming an industry first in establishing a shared-reve-
nue program with manufacturers. Typical of most pay-
per-transaction plans, no studios are specifically identi-
fied as backing the venture. AVR says “studios con-
tract” for space in the machines and receive income over
and above a flat-service fee for AVR, and a location com-
mission. AVR says it is installing 50 Diebold 374-piece
capacity machines in Seattle Safeway outlets ..". The
AVR announcement is just one of many recently on the
increasing activity in video vending. Diebold is announc-
ing an agreement with DataVend in Baitimore for the
delivery of 40 machines. DataVend is putting units in a
variety of locations, from supermarkets and hotels to
hospitals and mass transit stations.

AVA GEARS UP: The American Video Assn., the buy-
ing group and service organization, is gearing up for its
annual convention in New Orleans, April 13-16 at the
Fairmont Hotel. Only a 10% sampling of exhibitors are
offered in the group’s newsletter: Walt Disney Home
Video, Nestle Foods, Rentrak, Sony Video Software,
Best Film & Video, Unique Business Systems, L&L
Concessions, Commtron Corp., Academy Home En-
tertainment, and Chicago One Stop. Things are pop-
ping organizationwise as well: Retailers Tom Daught-
erty, owner of North Of Hollywood, Hayden Lake, Ida-
ho, and Mike Sell, owner of Venture Video, Monroe
City, Mo., have been elected to fill board vacancies;
Daughterty takes the post of interim chairman, replac-
ing Danny Shull, who resigned recently due to changes
in his business operation.

cHAPTERS GET RUSTIC: Many Video Software
Dealers Assn. chapters are planning spring and sum-
mer fun events—among them the Los Angeles group.
Going out on a limb somewhat, the chapter is counting
on exhibit sales and sponsorships to help fund a day at

(Continued on page 38)
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ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
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suggested retail for nontheatrical titles.

nontheatrical titles.
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Ky. Vid Dealer |

Charged Under ]

Obscenity Law ||

’ NASHVILLE A Lewisburg,
Ky., video dealer was arrested
March 16 and charged with vio- |

‘ lating a state law that prohibits
the “distribution of obscene

‘ matter.” Seized were five X-rat-
ed tapes. ‘

| Ricky Dale Rust, a Bowling |
Green, Ky., resident who owns
the Video Habit store in Lewis-
burg, was arrested by the Ken
tucky State Police on warrants
signed by three private individ-
uals who, according to a police
spokesman, ‘“‘represented a
group of interested citizens
against pornography in Logan
County.

The complainants rented the
five tapes and then turned them
over to the police as evidence.

Rust was charged on three
counts of distribution and
lodged briefly in jail under a

! $1,500 bond. Each charge car-
ries a maximum penalty of $500
and a year in the county jail.

“I feel like I was set up—a lit-
tle case of entrapment,” says
Rust, who confirms that he has
rented out adult titles since he
established his store a year and
a half ago. He says that before
he opened the store he sought
advice from both a representa-
tive of the city clerk’s office
and the local police department.

“l asked [the police] what 1
should do to make this within

| the law, and (they] said to make

| sure [the videos] were in a back
room, don’t let anyone in under
18, and keep a low profile. I did
that, and it went on fine for a
year and a half.”

The titles that were rented
and turned over as evidence
against Rust are ‘‘Peter Me-
ter,” “Precious Assets,” “Dirty
Harriet,” ““‘Screaming,” and
“Ultra Milkmaids.”

Rust works full-time as a
fireman in Bowling Green and
says that his arrest has already
prompted his superiors to con-
sider asking for his resignation.

He estimates that his store
carries about 500 titles, 100 of
which are adult. Lewisburg has
a population of about 1,000,
Rust adds.

EDWARD MORRIS
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TOUCH That DIAL!

Get fast results with ACTION-
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and tell Jeff you want 1o see some
Action!
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PERFECT ROMANCE. RELENTLESS SUSPENSE.

Here's how SPELLBINDIER

will work its magic for you:

e Stars Timothy Baly (Diner,
Almost Grown) Kelly Prestan
(Dwins, Space Cemp),
and Rick Rossovech (Top
Gun, Roxanne).

e Acclaimed by cruics, in-
cluding People Magazine's
Peter Travers, who called
SPELLBINDER “wicked
sport.”

s Cross-promaoted with a
preview on Halloween 4 ro
generate awareness aniong
vour suspenselharror fans.

o learures high-inmact
package and posier designs
that will attract maxinim
artention.
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Gommtron Eamings Soar,

BY GEOFF MAYFIELD

NEW YORK Commtron, the video
industry’s largest distributor, posted
a whopping year-to-date increase of
198% in net earnings for its second
fiscal quarter, which closed Feb. 28.

Yet, despite a string of impressive
showings, Wall Street watchers re-
main cool on Commtron’s stock. That
caveat aside, analysts admit that the
distributor’s numbers are, and have
been, impressive.

“In the short term, Commtron is
doing a phenomenal job and they're
benefiting from trends that are hap-
pening in the industry,” says Keith
Benjamin, analyst for Silberberg, Ro-
senthal & Co.

John McRae, VP of research for
Bear Stearns, one of the few Wall
Street firms that tracks Commtron,
says, “On balance, it’s a story that's
continued to improve since a year
ago.” McRae thinks the projection of
Commtron’s earnings-per-share per-
formance for the current fiscal, now
in the neighborhood of 50 cents,
should probably be upgraded to the
60 cents-65 cents range.

Commtron’s total income for the
second quarter topped $124 million.
Net earnings rang in at $1.5 million,
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(Continued from page 34)

Calamigos Ranch in the Malibu can-
yons of California. According to Fina
Damian, chapter president and head
of Dafi Video, this is the first such
special outing for the group that
meets regularly at the Universal
Sheraton hotel. “We're also planning
a summer boat trip,” she says, a proj-
ect being organized by Ron Lehman,
Van Nuys Commtron branch manag-
er ... Another chapter planning a fun
event, the Mobile, Ala., group, holds
its third Spring Fling Meeting &
Show at the Guilf Shores Resort Ho-
tel & Convention Center, Gulf
Shores, Ala., May 13-14.

IT’S A ZOO OUT THERE: In this
case, it's the Los Angeles Zoo and a
project to videotape the activities of
two endangered species, the Califor-
nia condor and little-known primate
the drill. Music Plus, an L.A.-based
chain, in conjunction with Maxell,
has stepped in to donate blank tape.

APPLAUSE, APPLAUSE: There

240 VIDEO TITLES in
2 sq.ft. for counter

L =
P Compiled from a national sample of retail store rental reports.
x it 5
153 2
R
or 15 cents per share, compared to o || o TITLE Copyright Owner, Principal ; EE
$506,000, or 5 cents per share, in the x < ES Manufacturer, Catalog Number Performers 228
same quarter a year ago. *% NO.1 * *
Commtron president Gary Rock- [
hold cites a 19% increase in video 1| 2| 4 | AFISHCALLED WANDA CBS-Fox Video 4752 R 1988 | R
sales, which he attributes to “an im- Bruce Willis
proved new release schedule.” Fax 2| 1| 8 | DIEHARD CBS-Fox Video 1666 Bonnie Bedelia 1988 | R
machines and cellular telephones - - - -
Universal City Studios Robert De Niro
were among the products that helped 3 | 5 | 4| MIDNIGHTRUN MCA Home Video 80810 Charles Grodin 1agg | R
the firm’s consumer electronics divi- - -
. o 0 Touchstone Pictures Bette Midler
sion climb to a year-to-date increase 4 | 7 | 4 | BIGBUSINESS Touchstone Home Video 605 Lily Tomlin B | [
of 8% — -
. . Orion Pictures Kevin Costner
Rockhold, as he did at the end of 5 3 8 BULL DURHAM Orion Home Video 8722 Susan Sarandon 1988 | R
the first quarter, again pointed to “in- Orion Pi : "
A N N A Pictures Michelle Pfeiffer
creased operating efficiencies andim- | 6 | ¢ | ¢ | MARRIED TO THE MOB Orion Home Video 8726 Matthew Modine 1988 | R
proved asset management,” and the Warner Bros. Inc. g
numbers seem to prove him right. | 7 | & | @ | THEDEADPOOL Warner Home Video 11810 IR B L
For example, $287,000 of the quar- Paramount Pictures Sean Connel
: . . ry
ter’s income came from interest in- | 8 | & | 8 | THEPRESIDIO Paramount Home Video 31978 Mark Harmon 198S) /K
come. Last year, the company Paramount Pictures Paul Hogan
showed an interest expense of 9 | NEWD | CROCODILE DUNDEE I Paramount Home Video 32147 Linda Kozlowski B | [
$102y000- Morgan Creek Productions Emilio Estevez
In the first six months of the cur- 10| 9 11 YOUNG GUNS Vestron Video 5267 Kiefer Sutherland 1988 | R
rent fiscal, Commtron’s total income A. Schwarzenegger
pon - 12| R - °eg 1988 | R
topped $293 million, compared with 11| 10 ED HEAT IVE 66057 James Belushi i
$230 million for the same span in fis- Universal City Studios Dan Aykroyd
. 11 1 THE GREAT OUTDOORS 4 1988 | PG
cal year 1988. Earnings per share 12 0 MCA Home Video 80811 John Candy S
stand at 45 cents, compared with just Warner Bros. Inc. Michael Keaton
19 cents at the same point in the pre- 13 | NEWD> | CLEAN AND SOBER Warner Home Video 11824 Kathy Baker EEF || L3
vious year. 14| 18| 2 | IRONEAGLEN IVE 63258 Louis Gossett Jr 1988 | PG
“It has certainly been a strong first 4 ]
half,” says Bear Stearns’ McRae. Cannon Films Inc. Chuck Norris
’ (Continued on next page) 15| 16 g HERO AND THE TERROR Media Home Entertainment MO12020 Steve James 1988 E
Touchstone Pictures Tom Selleck
16 | 12 19 THREE MEN AND A BABY Touchstone Home Video 658 Steve Guttenberg 1987 | PG
Warner Bros. Inc. Jackie Mason
17| 14 6 CADDYSHACK Il Warnér Home Video 11791 Chevy Chase 3 ||
3 Touchstone Pictures .
18| 13| 6 THE GOOD MOTHER . Diane Keaton 1988 | R
may be only one Applause Video, the flouchstonelliomeiVideole Lo
Omaha-based franchise chain that 19 | NEWDp | MOON OVER PARADOR Universal City Studios Richard Dreyfuss
/ . 1988 | PG-13
Allan Caplan has made famous or MCA Home Video 80802 Raul Julia
notorious, depending on whoyou talk | 20 | 15 | 5 | POLTERGEISTIN MGM/UA Home Video M800940 Ao Skeritt 1988 | PG-13
to, but then again, there may be an- d
other. The Don Cahail 23-store fran- [ 21| 20 | 3 | FEDS Warner Bros. Inc. Rebecca DeMornay 1988 | PG-13
chisee operation in Kansas City, also Warner Home Video 11828 Mary Gross
Applause banner, i THE UNBEARABLE LIGHTNESS OF Orion Pictures Daniel Day-Lewis
knovyn under the q pplau: €r, 18 22|\ 17|12 BEING Orion Home Video 8721 Juliette Binoche log8 | R
making some noise on its own (see
1 Vestron Pictures Inc. Zach Galligan
story, page 39). Accorfimg to Joe 23| 21 | 7 | WAXWORK e e e T 1988 | NR
Guarino, marketing director, Ap- :
plause Kansas City has hiredanout- |24 | 19 | 6 | ELVIRA MISTRESS OF THE DARK :za ag::g 5{;}:;‘2‘2';;3‘2 Elvira 1988 | PG-13
side public relations firm to represent — _ :
the franchisee. The Cahail chain, 25 | NEW)p | PUNCHLINE RCA/Columbia Pictures Home Video 6~ Sally Field 1988 | R
q g q 25010 Tom Hanks
which affiliated with Omaha two - =
g Q Q annon Films Inc.
years ago, ‘1‘s nearing its five-year an- 26| 24| 2 MESSENGER OF DEATH Media Home Entertainment MO12022  Charles Bronson 1988 | R
niversary, “so we thought we would " o P
: f arner Bros. Inc. ohn Lennon
try to do s.omethlyrylg each mqnth to 27125 2 IMAGINE: JOHN LENNON Warner Home Video 11819 Yoko Ono 1988 | R
see where it goes,” says Guarino. : E—— P———
ri-otar Pictures Isher Stevens
A . 28 | 22 | 14 | SHORT CIRCUIT 2 RCA/Columbia Home Video 627008  Michael McKean 1988 | PG
D SPACE: How about advertising Sro Kosumi
your store on the back of grocery |29 | 23 | 2 | BLACKEAGLE Imperial Entertainment 1802 Tean Claie Van Damme | 1988 | R
store receipts? Los Angeles chain 20/
20 Video does just that on nearby 30|27 9 THE THIN BLUE LINE HBO Video 0177 Not Listed 1988 | NR
Vons Market receipts in suburban o ——
Santa M(.)nica' A coupon offers a fre.e 31| 29 | 13 [ BLOODSPORT Warner Home Vi%eo 37062 Jean Claude Van Damme | 1988 | R
rental with one regular rental (limit - -
Offer i d onl 32 | 3 17 WILLOW LucasFilm Ltd. Val Kilmer 1988 | P
%I:le p(fr pe'll“shon).d €r 1?] g'()(}).l Ong on RCA/Columbia Home Video 6-20936 Joanne Whalley
esdays-Thursdays, the three days RCA/Columbia Pi -
Pictures Home Video 6-  Jean-Marc B
20/20 drops all rentals to $1.25 ... |33 | NEWp | THEBIG BLUE Peo0s ictures Home Fideo Rosanna Arquette 1988 | PG
Yet another possibly odd advertising —
. h Orion Pictures Jason Beghe
space is being promoted by VCC Ad- | 34 | 36 | 12 | MONKEY SHINES Orion Home Video 2766 John Pankow B || L
= vertising, a New York firm, which
2 . . Warner Bros. Inc. A
dlsplay- will place advertisements on video |39 | 26 | 23 | BEETLEJUICE Warner Home Video 11785 Michael Keaton 1988 | PG
¢ i rental cases. “The ads apply easily -
- N Paramount Pictures
and quickly and are cleanly remov- I [ ¢ WRniEa L) Paramount Home Video 32228 2 L1233 || [RE e
able when the advertising period is "
: & = . Cannon Films Inc. Theresa Russell
over,” claims the firm in its litera- | 37 NEWD | TRACK 29 Cannon Video 31031 Christopher Lloyd 1988 | R
ture. The idea is to sell national and Warner
al ) Bros. Inc. Chevy Chase
local advertising space, with VCC | 38 | 30 | 17 | FUNNYFARM Warner Home Video 11809 Madolyn Smith B3 || (R
g space,
promising to pay the retailer 50 cents Warner Bros. Inc. Edward James Olmos
per stick-on-ad label every 13 weeks. | 39 | 33 | 18 | STAND AND DELIVER Warner Home Video 11805 Lou Diamond Phillips B | [
Special discounts are offered as well Orion Pictures Robert Duv
all
for purchases from participating sup- 40 | 37 | 18 [ COLORS Orion Home Video 8720 Sean Penn 1988 | R

Superier « Chicago, IL GOAIO
3120220822 - Toilires: BOO-B22/4410

pliers. Already signed on—while the
program is only in a test phase with
Westchester and Rockland, N.Y.,
stores—is Commtron.

¢ 1A gold certification for @ minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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G300

A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES*

TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P

STARS CUTOFF IN MILLIONS AVAIL-

STUDIO/LIST PRICE (STREET DATE) | (# OF SCREENS) ABILITY

CLARA’S HEART (PG-13) 4/7/89 $5.1 Standee,

Whoopi Goldberg (4/26/89) (315) Fact

Warner/$89.95 Sheet,
Poster

COCKTAIL (R) 4/11/89 $76.1 Standee,

Tom Cruise (4/18/89) | (1,462) Mobile,

Touchstone/$89.95 Poster,

Counter-

card

DOIN’ TIME ON PLANET EARTH 4/7/89 $0.0295 None

(PG) (4/26/89) (13)

Matt Adler

Warner/$79.95

DOMINICK & EUGENE (PG-13) 4/11/89 $2.6 Poster

Tom Hulce, Ray Liotta (4/27/89) (76)

Orion/$89.98

EIGHT MEN OUT (PG) 4/11/89 $5.5 Poster

John Cusack, Charlie Sheen (4/27/89) (381)

Orion/$89.98

FRESH HORSES (PG-13) 4/11/89 $6.6 Poster

Molly Ringwaid, Andrew McCarthy (4/27/89) | (1,276)

RCA/Columbia/$89.95

SIEGE OF FIREBASE GLOR!A (R) 4/11/89 NA Poster,

Wings Hauser, R. Lee Ermey (4/25/89) (NA) Selisheet

Fries/$79.95

SWEET HEARTS DANCE (R) 4/11/89 $3.7 Poster,

Don Johnson, Susan Sarandon, Jeff (4/27/89) (246) Standee

Daniels

RCA/Columbia/$89.95

* INFORMATION FURNISHED BY VIDEO FORECASTER.

OTHER TITLES

THE BLACK ARROW

Louis Hayward

RCA/Columbia/$69.95

Prebook cutoff: 4/6/89; Street: 4/26/89

CHURCHILL: THE PRIVATE WAR
Documentary

HBO/$14.99

Prebook cutoff: none; Street: 4/26/89

DENVER THE LAST DINOSAUR:
MONSTER MAZE & SCHOOL DAZE
Animated

Fries/$14.95

Prebook cutoff: 4/6/89; Street: 4/25/89

MARVIN GAYE

Documentary

Fries/$19.95

Prebook cutoff: 4/6/89; Street: 4/25/89

HITLER: PORTRAIT OF A TYRANT
Documentary

HB0/$14.99

Prebook cutotf: none; Street: 4/26/89

HITLER'S MASTER RACE: THE MAD
DREAM OF THE S.S.

Documentary

HBO/$14.99

Prebook cutoff: none; Street: 4/26/89

IN A LONELY PLACE

Humphrey Bogart, Gloria Graham
RCA/Columbia/$69.95

Prebook cutoff: 4/6/89; Street: 4/26/89

KAMIKAZE: MISSION OF DEATH
Documentary

HBO/$14.99

Prebook cutoff: none, Street: 4/26/89

THE LAST ANGRY MAN

Paul Muni

RCA/Columbia/$69.95

Prebook cutoff: 4/6/89; Street: 4/26/89

MacARTHUR: THE DEFIANT GENERAL
Documentary

HBO/$14.99

Prebook cutoff: none; Street: 4/26/89

THE MAN FROM COLORADO
Glenn Ford, William.Holden
RCA/Columbia/$69.95

Prebook cutoff: 4/6/89; Street: 4/26/89

PATTON: THE MAN BEHIND THE MYTH
Documentary

HBO/$14.99

Prebook cutoff: none; Street: 4/26/89

ROMMEL: THE STRANGE DEATH OF
THE DESERT FOX

Documentary

HBO/$14.99

Prebook cutoff: none; Street: 4/26/89

THE TEMPTATIONS & THE FOUR TOPS
Documentary

Fries/$19.95

Prebook cutoff: 4/6/89; Street: 4/25/89

To get your company's new video releases listed, send the following information—title, performers, dis-
tributor/manufacturer, format(s), prebook cutoft, ship date, box-office gross. and suggested list price (if
available)—to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Competition Designed To Promote ‘Three Men And A Baby’

Applause Delivers A cutest Bahv Gontest

BY DEBORAH RUSSELL

LOS ANGELES It could have been
“three men and your baby.”

The stores operated by the Kan-
sas City, Mo., franchisee of Omaha,
Neb.-based Applause Video recent-
ly wrapped up a monthlong contest
offering free copies of the Touch-
stone Video release ‘“Three Men
And A Baby”’ to customers who
submitted the “cutest” baby photos
at each of the chain’s 23 stores. The
grand prize was a $250 savings
bond and a copy of the Touchstone
tape.

The film was released on home
video in November 1988, but Ap-
plause management chose to hold
the It’s A Baby! promotion until ear-
ly 1989 to capitalize on the sell-
through potential of the popular
movie that stars Tom Selleck, Ted
Danson, and Steve Guttenberg.

“The movie has been renting well
since the [home video] release,”
says Joe Guarino, marketing direc-
tor at Applause Video, “and [Walt
Disney Home Video] has moved to-
ward promoting the sell-through as-
pect [Billboard, Feb. 18]. They made
co-op available for four months, so
we decided to hold our funds back
until we could run a strong sell-
through promotion on the movie.”

Each of the Kansas City franchi-
see’s 23 stores sold its allotment of
10 copies of the home video at $19.95
per tape. The baby-photo contest
played an important role in encour-
aging customer traffic in the Ap-
plause stores, as well as creating an
interest in owning a copy of the

Satellite TV

LONDON The home video industry
in Britain is expected to see some
short-term growth but little long-
term effect with the arrival of satel-
lite television here, according to Cees
Zwaard, managing director of RCA/
Columbia Pictures Video UK.

With Sky Television now up and
running—although handicapped by
lack of receiver dishes—some indus-
try insiders have predicted a dip in
the fortunes of the video business.

But Zwaard’s predictions carry
considerable authority; he has fol-
lowed the effect of satellite program-
ming in the Benelux countries (Bel-
gium, Holland, and Luxembourg)
since the technology was introduced
more than five years ago.

According to Zwaard: “The adver-
tising activity accompanying the ar-
rival of satellite television stimulates
interest among the public to see par-
ticular films. The advertising was
heavy in the Benelux territories,
heavier than in the U.K. during the
satellite launch campaign, which is
still going on.

“But viewers found that the film of
their choice might not be shown for
another 12 months. As a result, they
went out to get a video from the local
store, which they could watch the
same night . .. Video scored on its im-
mediate availability.”

In the Benelux countries, about
95% of viewers had cable TV connect-
ed before the arrival of satellite pro-
grams and thus avoided the extra

The managers at the 23 Applause Video stores in the Kansas City, Mo., market
each built displays for the chain’s It's A Baby! campaign, a baby-photo contest
tied to sales of the Touchstone Video hit “Three Men And A Baby.”

movie, Guarino says.

‘“People just love to show off
their babies,” he says, “and they
would bring friends in to see their
baby’s photo hanging on the store
wall. We tagged our TV spots with
the promotion, which got a lot of
publicity for our company and for
the movie.”

Meanwhile, Applause store per-
sonnel competed against one anoth-
er for the best in-store display. Gi-
ant cribs, stuffed animals, and other
baby paraphernalia were assembled
in the stores as backdrops for the

customers’ baby photos.

In March, Applause sponsored a
“Muppet Babies’’ coloring promo-
tion, in which 50 cents from each
“Muppet Babies” home video sale
went toward the Ronald McDonald
House foundation. April is “Big”
month, and Applause customers in
select outlets will get a few minutes
to come in and dance their way
across a giant keyboard similar to
the one used in that film’s toy store
sequence.

May Help U.K. Vid Stores

cost of installing an aerial dish. Only
a decoder is needed to pick up the
new programs from cable, on 16-20
channels.

The price of a basic channel is
about $14.

Says Zwaard: “Even so, the arrival

of satellite television had no great im-
pact on the video retail industry in
the Benelux. Growth in the use of
video has continued steadily, averag-
ing 10%-14% a year over the past sev-
en years.”

COMMTRON EARNINGS SOAR

(Continued from preceding page)

“And, there's a strong array of A and
B titles planned for the fourth quar-
ter.” Assuming a six-month window
for many of the big movies that have
recently completed their theatrical
runs, McRae assumes the industry
will be fielding another strong batch
of titles during Commtron’s fourth
quarter.

McRae says Commtron has also
improved its own financial terms be-
cause the distributor has done “a bet-
ter job of forecasting titles' success
than their suppliers.”

Despite obviously impressive num-
bers, one analyst doubts that Comm-
tron will emerge as a Wall Street dar-
ling. “I don’t think anyone on the
Street is even going to recommend
Commtron,” he says. “It’s fruitless to
try to sell [stocks] that people don’t
want to buy.”

Having seen consolidation in the
music industry, which now relies pri-
marily on the branch-distribution sys-
tems of the six majors, some experts
predict that the same scene might be

played in the video business and point
to the fact that an increasing number
of major accounts have turned to
buying direct from manufacturers.
McRae takes a less dramatic view
of Wall Street’s apathy toward
Commtron. “It may be a lack of un-
derstanding about how they fit in
with Bergen Brunswig Corp., which

‘They’re benefiting
from trends’

still owns 80% of them,” he says.

Bergen Brunswig is a California-
based wholesale drug distributor.

There were some apparently un-
founded rumors last summer about
Commtron being on the selling block;
McRae thinks those rumors cast a
shadow on how Commtron’s perfor-
mance was evaluated. McRae also
notes that video distribution repre-
sents “a niche area that isn’'t widely
followed” by Wall Street.
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Alexander Retail Study Cites ‘E.T.,” ‘Cinderella’

Holidays See $740 Mil In Sell-Thru

NEW YORK The record-shatter-
ing sell-through activity seen in the
fourth quarter of 1988 and the first
weeks of 1989 generated close to
three-quarters of a billion dollars at
retail, according to industry watch-
dog Alexander & Associates.

According to a report on holiday
video sales, consumers spent some
$740 million on prerecorded video-
cassettes between Nov. 1 and mid-
January. Predictably, the availabil-
ity of “E.T. The Extra-Terrestrial”’
and “Cinderella” were cited as the
impetus for the sales surge. The re-
searchers point out that last year’s
sell-through dollar volume for the
same period in 1988 totaled approxi-
mately $637 million.

While the report underscores the
well-documented growth of the sell-

through marketplace, a word of
caution was sounded by Robert C.
Alexander, president of Alexander
& Associates. “In reviewing the re-
sults of this year's market, we can-

Average price per
unit fell slightly

not conclude that buying a prere-
corded videocassette made the pur-
chaser a collector or built a
purchasing ‘habit,” ”’ he says.

The repart, titled Annual Holiday
Market Snapshot 1988, was based
on some 15,000 interviews conduct-
ed over the 11-week period from
Nov. 1, 1988, through Jan. 12, 1989.
Amoung the findings are the follow-

BY CHRIS McGOWAN

This is the first of an occasional
series discussing developments
in the videodisk, CD-V, and re-
lated markets.

E.T., CALL THE Pressing
Plant: As of early March, MCA’s
laserdisk version of “E.T. The
Extra-Terrestrial’’ had sold
64,000 of its initial pressing of
68,000 units, according to Col-
leen Benn, MCA director of vid-
eodisk operations. That makes it
by far the best-selling laserdisk
title of all time in the U.S., and
more than twice as successful as
MCA’s next-best disk, “Back To
The Future”

Studios Sow Spring Grop
0f A Titles On Laserdisk

(both on Criterion), and MGM/UA
Home Video's “Poltergeist” and
“I Could Go On Singing.”

NICE PRICE CONTINUES: In
October, Warner Home Video de-
cided to give a push to laserdisk
sell-through by repricing many
catalog titles and launching new
laserdisks for less than $30. The
positioning of “Beetlejuice” and
“Full Metal Jacket” at $24.98 got
the program under way, and
Warner now has more than 80 ti-
tles at $24.98 (one disk) or $29.98
(two disks). Says a Warner spokes-
man, “We’ve seen increased unit
sales. It's been a big shot in the
arm.”

Warner laser-

(which bowed
in '86 and has
sold 27,000
units to date).
Returns have

LASER
SCANS

disks for spring:
“Running On
Empty,” “Steal-
ing Home,”
“Crossing De-

been virtually
nil on the $39.98 “E.T.” laserdisk,
according to Benn.

I.UKE LETTERBOXED: April
20 is the release date for the long-
awaited letterboxed laserdisk ver-
sion of “Star Wars.” The two-disk
$69.98 CBS/Fox Home Video title
is part of a growing number of re-
leases in the letterbox format,
which preserves the full original
image of widescreen movies.
“E.T.” was letterboxed, as were
recent editions of ‘“The Sound Of
Music,” “The Towering Inferno,”
“Empire Of The Sun,” and “The
Last Emperor.” Also due in April
in their full widescreen glory:
CBS/Fox’s “The Robe” and “The
Agony And The Ecstasy” (each
costs $69.98, and has two disks),
and Criterion Collection’s two-
disk, $99.95 “Forbidden Planet,”
which includes supplementary
footage not seen in the finished
version and the film’s original
screen treatment. Then in May
and June come letterboxed ver-
sions of “81/,” and “L’Aventura”

lancey,”’
“Clara’s Heart,” “Miles From
Home,” “Everybody’s All-Ameri-
can,” and “A Cry In The Dark.”

FIFTY-TWO PICKED UP: Im-
age Entertainment is the exclu-
sive licensee for 52 of its April la-
serdisk releases, a monthly record
for the Los Angeles-based laser-
disk distributor. Among the titles:
“Bat 21,” “Dead Ringers,” “Mys-
tic Pizza,” “Babette’s Feast,” “Au
Revoir Les Enfants,” John Ford’s
“The Informer,” Alfred Hitch-
cock’s “Suspicion,”” and ‘““The
Hunchback Of Notre Dame”’
($39.95 each). Image’s output is
expected to greatly increase this
year as a result of a recent manu-
facturing pact with Sony, which is
set to begin pressing laserdisks at
its Digital Audio Disc Corp. plant
in Terre Haute, Ind.

TINA ROCKS RIO: PolyGram’s
recently released $29.95 “Tina
Turner: Live Rio 88" laserdisk
documents the singer’s Jan. 16,

(Continued on next page)

ing:

e The average price per unit fell
slightly, from $19.31 in the 1987-88
holiday period to $18.69 in the new
study.

® There were increases in the
number of purchasers who bought
only one tape as well as an increase
in the number of consumers who
said their buying decision was influ-
enced by advertising and promo-
tional campaigns.

® The remarkable sales racked up
by MCA Home Video’s release of
“E.T.” did not radically alter the
complexion of the the overall sell-
through market. “Video stores as a
group continued to hold their own,
and average pricing did not change
materially,” says Alexander.

e In adition to “E.T.”” and Walt
Disney Home Video’s “Cinderella,”
the five top-selling titles were

" “Dirty Dancing” (Vestron Video),

“Good Morning Vietnam” (Touch-
stone Home Video), and “Lady And
The Tramp” (Disney).

Cosmic Comedy. Kim Basinger is a sexy extra-terrestrial sent to earth to
seduce unsuspecting astro-physicist Dan Aykroyd in the romantic comedy “My
Step Mother Is An Alien.” The film will be available on videocassette from
RCA/Columbia Pictures Home Video for list price of $89.95 beginning June 8.

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

FOR WEEK ENDING APRIL 8, 1989

“Welcome To My Nightmare,” Rhi-
no Video, 84 minutes, $19.95

This concert film of Alice Cooper’s
1975 tour documents Cooper’s emer-
gence as a showman with as many
cinematic aspirations as rock’n’roll
dreams. In 1974, Cooper (aka Vincent
Furnier) split with the band that had
shared his pseudonym for six years
and quickly made the name his own
with this traveling horror opera. Ona
set that includes a giant spider’'s web,
a bed, a giant toy box, and a film
screen, Cooper battles with black

widows, one-eyed monsters, skele-
tons, and—scariest of all—women.
He sings all the hits—"“Eighteen,”
“School’s Out,” “No More Mr. Nice
Guy”’—but without the band that
made them sizzle, the music is decid-
edly secondary here. The grandiosity
of Cooper’s theatrical scheme looks
somewhat ludicrous on a 20-inch TV
14 years later. This video is largely of
historical interest; after all, probably
90 percent of heavy metal videos
were partially inspired by this David
(Continued on next page)
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TOP VIDEODISKS.

-
8 E Compiled from a national sample of retail store sales reports.
ﬁ g ;) E @
|40 58| w | B2
%) ; 4 TITLE Copyright Owner, Principal 5 S| £ ggﬁ
E I Manufacturer, Catalog Number Performers g2 8|28
* % NO.1 » »
N Omar Sharif
1 2 9 DOCTOR ZHIVAG(Q MGM/UA Home Video 900003 . Julie Christie 1965 | PG | 49.95
Tri-Star Pictures Kevin Dillon
2 7 3 THEBLOB Image Entertainment 62670 Shawnee Smith 128 g 3.95
Morgan Creek Productions Emilio Estevez
3 3 5 YOUNG GUNS Image Entertainment 6245 Kiefer Sutherland 1988 R gass
4 | 6| 3 | THEDEAD POOL ATl e Clint Eastwood 1988 | R | 2498
Amblin Entertainment Henry Thomas
5 1 13 E.T. THE EXTRA TERRESTRIAL MCA Home Video 77012 Dee Wallace 1982 | PG | 39.98
6 4 9 BEN-HUR MGM/UA Home Video 900004 Charlton Heston 1959 G | 49.95
Warner Bros. Inc. Christian Bale
7 | NEWD | EMPIRE OF THE SUN Warner Home Video 11753 John Malkovich LB || 8 || SRR
+ Bruce Willis
8 | NEW) | DIEHARD CBS-Fox Video 1666 e 1988 | R | 39.95
IVE A, Schwarzenegger
9 8 7 RED HEAT Image Entertainment 6244 James Belushi LO2E R G285
- . Jud
10| 5 | 9 | THEwIZARD OF 0Z Criterion Collection R‘;yyB%f;gj"d 193 | G | 99.95

* ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25.000
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical tittes.
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VIDEO REVIEWS

(Continued from preceding page)

Winters-produced film, right down to
the guitar crotch shots. And for those
who came of age screaming “No
more teachers!” with Cooper every
June, this is a nostalgic trip back to
the "70s. EVELYN McDONNELL

STEVE MARTIN MICHAEL CAINE

“Nick Faldo’s Golf Course,” Ves-
tron Video, 60 minutes, $29.98.

Winner of the 1987 British Open,
Nick Faldo is one of the latest in an
apparently never-ending string of
golfers to produce an instructional
video. Although Faldo appears per-
sonable on camera and is obviously
knowledgeable, there is little here
that hasn’t been covered elsewhere.
Many of the exercises Faldo advo-
cates have originated in various golf
magazines and have since been incor-
porated into other videos.

For the first-time buyer, this pro-
gram may prove helpful. However,
anyone who has already purchased a
golf program is not going to find the
secrets necessary to break par in this
one. RICHARD T. RYAN

'

AN

“A laugh-out-loud escapade... R

=

_ .. ' 8 G 3 Mr. Martin gives a performance of
= il ’- : B W inspired goofiness...Mr. Caine (gives)
= ' : a superb comic performance.”

—Vincent Canby, The New York Times

“Egberto Gismonti,” Proscenium
Entertainment, 55 minutes, $24.95.
Egberto Gismonti is certainly not a
household name among the general
population, or for that matter, among
sophisticated music enthusiasts. Un-
fortunately, while this classical/jazz |
performance at the 1987 Arts Festi- |
val in Freiburg, West Germany, is ad-
mirable for the beauty of Gismonti’s
guitar and piano movements, it lacks | 1
the depth that might change that sit-
uation. Gismonti is a Brazilian mu-
sician who has spent a great deal of | §
time in formal training, and this 3
might just be the problem. There is a
decided lack of spontaneity and flash
in his playing. It is polite and techni-
cally competent, but that’s all. More-
over, his group also misses the mark
in the same respect. Gismonti did re-
ceive acclaim for his first album—it
was nominated for Stereo Review’s | |
album of the year—but this release | §
will probably not win over any new
audiences. CHRIS VOLLOR

N

“Video Visits,” International Video
Network Series, 30-60 minutes each,
$24.95 each.

Each tape in the three-tape series
guides viewers through a different
locale, deseribing its historical, cul-

(Continued on page 46)

FULL SIZE 7
sontact your d\gﬂ\\b ke
about this Specic pr

RTY ROTTEN SCOUNDRELS —

ORDER CUT-OFF DATE: JUNE 6th. STREET DATE: JUNE 22nd.

AFRANK OZ FILM STEVE MARTIN MICHAEL CAINE
“DIRTY ROTTEN SCOUNDRELS”
sarg GLENNE HEADLY vin ANTCN RODGERS o EARBARA HARRIS  vesce, MILES GOODMAN
Edited By STEPHEN A ROTTER and WILLIAM SCI"ARF Production Designed 3y ROY WALKER Directer of Photography M'CHAEL BALLHAUSASC
tcuveposes DALE LAUNER e CHARLES HIRSCHHORN  wivensy DALE LAUNER os STANLEY SHAPIRO « PAUL HENNING
D v ™ BERNARD WILLIAMS  ocowey FRANK OZ .. 0R:0:.

SOME MATEMAL 4T NOT B¢ SUFTABCE FOR CmLDREN
-
DRIy °® ¢

QJ Closed Captioned. In VHS ond Beta, HeFi Sterec HOME VIDEO Q by NGI. Us

LASER SCANS

(Continued from preceding page)

1988, concert in Rio de Janeiro, Bra-
zil’'s Maracana soccer stadium, the
world’s largest such venue. Brazil's
TV Globo taped the event and esti-
mated the attendance at 170,000 fans,
possibly the largest audience ever for
a single-act show.

cAMPBELL ON LASERDISK: A
recent Voyager Co. laserdisk release
is the three-disk “Joseph Campbell &
The Power Of Myth” ($124.95 for the
set), a nontheatrical title that has sold
more than 75,000 total units in its six-
tape VHS—edition (on Mystic Fire
Video). Shot at George Lucas’
Skywalker Ranch, the program is a
series of talks between renowned
mythologist Joseph Campbell and
journalist Bill Moyers on myths, leg-
ends, heroes, love, death, and story-
telling.
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Sizzling action
at ared-hot price!

*Suggested st pixe 1 ; ; ;
Prces shghtly bigher 0 (anoda ® ea

Summer is just around the corner and the action is
sizzling with these explosive crowd-pleasers —high
lighted by the NEWLY RESTORED, UNCUT VERSION of Pat
Garrett and Billy the Kid that indudes 16 ADDITIONAL
MINUTES, never before available on home video!

All new packages!
New all-time low prices!

AMERICAN NINJA—M800705

BREAKHEART PASS —M201559

THE DEFIANT ONES — M201557

FOR A FEW DOLLARS MORE — M201577
FORCED VENGEANCE — M800189

PAT GARRETT AND BILLY THE KID — M201567

(NEW UNCUT VERSIONY)

SHAFT — M700191
TELEFON — M700127

Pre-Orders Due: April 27, 1989
Street Date: May 16, 1989

"y EQ: ®
MGm/oA

Design € 1989 MGM/UA Home Video, inc and Turner Entertaimment Co All Rights Reserved
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OCASSETTES SALES

% Compiled from a national sample of retail store sales reports.
g g % 58 ) %E
o | % | g | TITLE Copyright Owner, Principal s | £ |2
Il <% Manufacturer, Catalog Number Performers s B2 |35
* % NO.1 & &
1| 2| 5| U2RATTLEAND HUM e u2 1988 | PG-13 | 2495
2 | 1|11 | MOONWALKER A Michael Jackson 1988 | NR | 2498
prises
33 0| WSINONSCMETE et weross || w |
4 5 8 ?gggﬁggglNGSTEEN ANTHOLOGY: CBS Music Video Enterprises 49010 Bruce Springsteen 1989 | NR | 2498
5| 4|6 iﬁ%’ﬁg;;kg%’mﬁgjﬁﬁgéo HBO Video 0234 Various Artists 1989 | NR [ 1938
6 8 25 CINDERELLA Walt Disney Home Video 410 Animated 1950 | G | 2699
7 | 7 | 63 | DIRTY DANCING RS j’:r‘"r:ff';rsgfg;e 1987 | PG-13 | 24.98
8 | 9 (116 CALLANETICSA O Callan Productions Corp. Callan Pinckney 1986 | NR | 2435
9 | 6 | 2 | ET THEEXTRA-TERRESTRIAL AL st lonas 1982 | Pe [ 2495
10 | 16 3 RUSH: A SHOW OF HANDS PolyGram Music Video 041760-3 Rush 1989 | NR | 2495
11 | 13 | 36 | DEF LEPPARD: HISTORIA el e Def Leppard 1988 | NR | 2495
12| 0| 2| P arecTon g fewows || o |
MR wormas || e |
14| 12 | 20 | KATHY SMITH'S FAT BURNING Fox Hills Video FH1059 Kathy Smith 1988 | NR [ 1995
15 | 15 | 14 | THEALLNEWNOT-SOGREAT HBO Video 0025 Tim McCarver 1968 | NR | 1499
16| 14 | 17 PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 | NR | 19.99
17 | 22 | 29 | GEORGE MICHAEL-FAITH A CBS Music Video Enterprises 49000 George Michael 1988 | NR | 1598
18 | 18 | 6 | MICHAEL JORDAN: COME FLY WITH g Fox video 2173 Michael Jordan 1989 | NR [ 19.98
19 17 |77 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 | G | 2995
20 | 21 | 68 | PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R |1995
21| 2 | 0] Topcun T R PR
22 | 29 | 125 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 29.95
23 | 19 | 23 | BEVERLY HILLS COP Il Ao B oo 1860 Eddie Murphy 197 | R | 1989
24 | 33 | 105 | THE WIZARD OF OZ A MGM/UA Home Video 60001 ;‘;‘;’B%fé';"d 1939 | 6 |2995
25 | 20 | 11 | RAQUEL:LOSE 10LBS.IN 3 WEEKS  HBO Video 9892 Raquel Welch 1988 | NR | 19.99
26| 32| 2 PLAYBOY'S SEXY LINGERIE HBO Video 0156 Various Artists 1989 | NR | 1999
27 | 30 | 24 | SUPER CALLANETICS e L Callan Pinckney 1988 | NR | 2495
2| 3| 0| e wearon e wactr i | 5 [
29 [ 28 | 34 | GOOD MORNING VIETNAM e e 0 660 Robin Williams 1987 | R |29.95
30 | 35 | ] e cooramwes i e LR
31| 24 | 192 | THE SOUND OF MUSIC A ¢ CBS-Fox Video 1051 é‘#j?sgns’gjf;,ummer 1965 | G [ 2998
32| 27 | 174 | JANEFONDA'S NEW WORKOUT A &  [onimar/igntYear ft Jane Fonda 1985 | NR | 29.98
|z | o | meoNToucAsiEs e T L L
34| 37 | 26 | DOCTORZHIVAGO MGM/UA Home Video 900003 Omar Sharif 1965 | PG | 2995
35|25 | 10 w)%%" LANSBURY: POSITIVE Wood Knapp Video WK1016 Angela Lansbury 1988 | NR | 2995
36 | NEWD> | MEET THE RAISINS o3 The California Raisins | 1988 | NR | 1498
37 | 31| 4 | JANE'SADDICTION: THEFAN'S Warner S;‘;Sr‘i Records 6151 Jane's Addiction 1989 | nR | 938
38 | 30 | 17 | MO Ok naorE HBO Video 0511 Fawna MacLaren 1988 | NR | 1999
39 | 34 | 5 | STARTUP WITH JANE FONDA e Jane Fonda 1988 | NR | 1995
40 | 38 | 49 | KATHY SMITH'S STARTING QUT Fox Hills Video FH1027 Kathy Smith 1987 | NR | 1995

@ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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THE VYORL

ot
S

fAEAVY 1V

IRON MAIDEN
BRUCE DICKmSON

Mor :
LEMZ”)/EAD

it’s 60 minutes
plus of
uncensored
volume video.

It’s rude, crude and lewd. All the
dawn and dirty on all the biggest,
baddest bangers, thrashers and
hard rockers ever. It’s the ultimate
heavy metal magazine. So, why’s
it on video? Because it’s just

too damn hot.

GET IT!

Issue One Features. ..

Iron Maiden » Motley Crile « Ozzy »
Anthrax - Voi Vod - Wasp «
Forbidden - Rhett Forrester »
NU4U - Mammeth - Alice Cooper »
Quireboys « Ronnie James Dio «
Warrant - Motorhead - Violence ¢

Lita Ford « The Party Ninjas

MPI Home Entertainment’s mar-
keting campaign will be one of
the largest ever, complete with
extensive radio and TV spots as
well as consumer and trade ad-
vertising. MPI will also furnish
hard-hitting P.0.P. materials.and
retail displays.

Volume One—MP 1576 - Color «
Approx. 70 Minutes

Pre-order date: March 27,1989
Street date: April 12,1989

wwwW americanradiohistorv com

SUGG. LIST
Each Volume

Watch for Volume Two. ..
Includes: Quiet Riot - Scorpions -
Nuclear Assault « Vixen «

Sea Haggs - Great White

Rob Halford of Judas Priest «
Kingdom Come « and more!

Coming in June. ..

MP 1677 - Color - Approx. 70 Min,

To order, call your local distribu-
tor or the MPI direct response
hotiine:

Call 1-800-323-0442

Inside Hlinois 312-687-7881
Fax 312-687-3797

AvuDI O 0 W)
vioto

HOME ENTERTAINMENT

© 1989 Directors International Video
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OME VIDEO

TOMHULCE RAYLIOTTA JAMIE LEE CURTIS

They’re twin brothers on their own. Eugene is a medical student. Dominick is
a little slow, the result of a childhood accident. I's Dominick’s job as a garbage
collector that’s putting Eugene through school. But there’s something in their past that could
bring them closer together...or tear them both apart.

“It's a winner! It's a winner!
This movie made me laugh, it made me cry,

it made me feel good about people.”
—Bill Harris/Rex Reed, AT THE MOVIES

ORDER CUT-OFF DATE: APRIL 11th.  STREET DATE: APRIL 27th.

/

a R - a "w
© 1989 Orion Home Videa. Al Rights Reserved. '

3 Closed Captioned by NCI. Used with Permission. HOME VIDEO

VIDEO REVIEWS

(Continued from page 41)

tural, and religious flavor, and offer-
ing a glimpse at local attractions,
from the temples of India to Singa-
pore’s famed Raffles Hotel to the col-
orful, busy streets of downtown To-
kyo.

Narration is informed and thor-
ough, often accompanied by regional
music. Just the thing for vacationers,
business travelers, and armchair itin-
erants with a yen for the unknown.

KATHY SILBERGER

“Songs Unwritten: A Tap Dancer
Remembered,” The Leon Collins
Archives Inc., 59 minutes, $49.50.

Tap dancing, like the yo-yo, is a
recurring phenomenon. It periodi-
cally enjoys tremendous bursts of
popularity, but it never totally sinks
into oblivion due, in large part, to
people like Leon Collins. This docu-
mentary tracing Collins’ life is an
absorbing profile of one of Ameri-
ca’s premier tap dancers. In addi-
tion to performance footage, there
are interviews with such contempo-
raries of Collins as Dizzy Gillespie,
as well as Colling’ top three stu-
dents—Pam Raff, C.B. Hethering-
ton, and Diane Walker—all of
whom are carrying on in the Collins
tradition.

This is a moving tribute to a man
who had truly mastered his art
form. Anyone who has ever at-
tempted to tap or enjoys splendid
hoofing will delight in this program.

RT.R.

“Ciao Federico!,” Mystic Fire Vid-
€0, 60 minutes, $39.95.

Italian film director Federico Fel-
lini’s colorful and iconoclastic mov-
ies, such as “La Dolce Vita,” “La
Strada,” and ‘“Amarcord,” have
earned acclaim, won numerous
awards, and inspired heated debate
over the last four decades. “Ciao Fe-
derico!” is a documentary that takes
a lighthearted look at the master at
work in 1969 on “Satyricon,” one of
his most outrageous and controver-
sial efforts. Director Gideon Bach-
man follows Fellini through sets
that recreate ancient imperial
Rome, observes him passionately
coaching his actors and actresses,
and eavesdrops on his conversa-
tions with cast, crew, and such ce-
lebrity visitors to the set as Roman
Polanski.

By the end of “Ciao Federico!” we
see clearly how much Fellini's films
reflect his own personality and way
of being, and have been party to his
singular creative process. This en-
tertaining documentary is a must
for film aficionados and historians,
Fellini devotees, and those who are
simply curious about the legendary
director. CHRIS McGOWAN

IT'S HERE!

DO YOU HAVE YOUR
OWN COPY OF
BILLBOARD'S 1989
INTERNATIONAL
BUYER'S GUIDE?

$68 (includes postage and handling).
Add appropriate sales tax in NY,
NJ, CA, TN, MA and VA.

CALL TOLL-FREE
800-223-7524

{In New York State: 212 536-5174)
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A BRILLIANT
PROFESSOR COMES
FACE-TO-FACE WITH
HERSELF AND
DISCOVERS...

ANOTHER WOMAN.

Superb performances by an all-star cast
highlight this moving tale of Marion, an
accomplished philosophy professor who,
upon turning fifty feels compelled to take
emotional stock of her life. Suddenly her
quest for truth turns into a powertul,
personal odyssey of self-examination,
discovery and acceptance.

IN COLOR

ORDER CUT-OFF DATE: MAY Sth
STREET DATE: MAY 25th

Two thumbs up!
“Il was mesmerized from

beginning to end.”
—~Roger Eber, SISKEL & EBERT

“As Larry, the novelist whose
passions run deep, Hackman
displays a naturalness...and
it is bis scenes with Rowlands

that are the film’s most

believable and poignant.”
~Steve Chagollan, THE HOLLYWOOD REPORTER

“Gena Rowlands gives a tour
de force performance as the

cerebral Marion.”
—Frednck A. Brussat, ECUMEDIA NEWS SERVICE

“Mia Farrow (and) Blythe
Danner turn in exemplary

performances.”
~Sieve Chagollan, THE HOLLYWOOD REPORTER

“Another Woman’ bas an
emotional urgency that keeps

you plugged in.”
~Dawid Ansen, NEWSWEEK

“Great dialogue. Great acting.

Great filmmaking.”
~Joel Siegel, WABC-TV

“...the perfection of an
ensemble cast...”

~Richard Schickel, TIME MAGAZINE

“...an absorbing odyssey...

resplendent performances...

an often profound film.”
--Gene Shattt, THE TODAY SHOW

ORI °

HOME VIDEO

© 1989 Orion Home Video. All Rights Reserved. G Closed Captioned by NQ1. Uised with Permission.

ANOTHER

PHILIP BOSCO BETTY BUCKLEY BLYTHE DANNER
SANDY DENNIS MIA FARROW GENE HACKMAN

IAN HOLM JOHN HOUSEMAN MARTHA PLIMPTON
GENA ROWLANDS DAVID OGDEN STIERS HARRIS YULIN

JACK ROLLINS o CHARLES H.JOFFE_ “ANOTHERWOMAN® JEFFREY KURLAND SUSAN E-MORSE acE

SANTO LOQUASTO  SVEN NVKVIST ASC. JACK ROLLINS w0 CHARLES H. JOFFE ROBERT GREENHUT

ARTEN STy [ PG/ PARENTAL GUIDANGE SUBSESTER @] Prints by DeLuxe™  a» QRGN orunes noease

WOODY ALLEN { SOME MATERIAL MAY NOT BE SUITABLE FOR cmwﬁ!;] Photography by Bran Hamil

@ Closed Captioned, In VHS and Beta.
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l S ”OHE VIDEO

VIDEO GLASNOST: Like it or not,
an adversarial relationship has de-
veloped between Hollywood and
the video specialty retail communi-
ty. Studios are perceived as avari-
cious and aloof, their top executives
insensitive to the smaller dealer. At
the same time, top studio brass
scratch their heads, pondering why
small dealers aren’t more involved
in sell-through or are unenthused
about some vendor programs.

At least one studio—MGM/UA
Home Video—however, has been
making a concerted effort of late to
become more responsive to video
specialists by conducting an ongo-
ing series of dealer focus groups.
Three such meetings—in Atlanta,
San Francisco, and Chicago—have
taken place, says David Bishop, VP
of sales, who adds that the studio
has already modified its behavior
based on deal-
er input.

MGM/UA Tries To Address
Dealers’ Grievances

Dealers also say, says Bishop,
that they are frustrated in their
sell-through efforts by distributors
who run too lean on inventory, thus
inhibiting stock replenishment.
“The distributors are in a mode
where if they have no inventory, or
the closer they get to zero inven-
tory, the happier they are.”

In the long term, he says, “we are
trying to brainstorm toward some
policy or combination of policies to
provide the distributor with incen-
tive for carrying more catalog prod-
uct.” One alternative, he suggests,
is for the studio to share more of
the risk with distributors. “We have
some strong ideas and will test
some alternative programs.”

Despite mythology to the con-
trary, Bishop says there is a trend
building where video specialty
stores are increasing their commit-
ment to sell-
through. “It’s

For exam
ple, he says,
there are vir-
tually no com-
plaints about
pre-street date R
television ad- G S
vertising since

' I
s BA(:K[“ thought. And
it B[A_[ it’s becoming

far more than
even

evident, now,
in our oOwn
numbers.” In
early 1988, he

it drives in
consumers

and helps retailers gauge title de-
mand. But many dealers feel “it’s a
waste of dollars to also have ads
run the first and second week after
street date. As a result we’ve imme-
diately eliminated all buys during
that period and will focus buys, in-
stead, to run four to six weeks after
street date,” according to Bishop.

Dealers also told the studio that
if it expected them to buy more B
titles, “you have to put the product
in our hand and let us see it.” As a
result, Bishop says, MGM/UA sent
out fulllength screeners of a May
release, “Pumpkinhead,” to 10,000
retailers. “Initially,” says Bishop,
“that was not in our marketing
plan.” A June release—"I’'m Gonna
Git You Sucka”—will get the same
treatment.

Moreover, adds Bishop, the stu-
dio will conduct similar tests on oth-
er B titles in three markets—Seat-
tle, Atlanta, and Denver—to see “if
there is an effect on sales. After we
take orders we can monitor results
and see if those titles do, indeed,
perform better.”

Dealers are giving the studio a
wide assortment of ideas, he says.
One retailer suggested, for exam-
ple, “that we take advantage of
dealer rental boxes. We reacted to
that and made up stickers that ad-
vertise sell-through product which
dealers can put on Amarays. That
can drive up impulse buys and spe-
cial orders."

On the question of sell-through,
says Bishop, dealers are quite sensi-
tive about what they feel is a wide
pricing disparity between racks/dir-
ect accounts and traditional distri-
bution. “Dealers think it’s much
greater than it is, 10% or more, but
on average it's somewhere around
3%-5%.”

by Jim McCullaugh

says, 80% of
sell-through
was going through racks and direct
accounts, the rest through tradi-
tional distribution. Today, he says,
the ratio is more like 60-40.

Bishop says the studio is also try-
ing to share local marketing infor-
mation with dealers to convince
them of the merits of sell-through.

“In some markets consumers are
not that price sensitive. Forty-four
percent of purchases are done by
impulse. Most people shop where
they shop because of a wide selec-
tion and convenience. Retailers can
compete easily with mass mer-
chants by offering a wide selec-
tion,” Bishop says. In San Francis-
co, for example, “there’s less price
sensitivity than [in] Atlanta. There
is also a higher incidence of pur-
chasing in the Bay Area. Some 57%
of VCR owners have purchased a
cassette. The national average is
around 30%.”

MORE SUMMIT MEETINGS:
Media analyst Paul Kagan is put-
ting together another powerhouse
home video round-table discussion
at the Beverly Hills (Calif.) Hotel
April 12-13. The two-day event cov-
ers both home video and pay-per-
view and features such home video
heavies as Paramount’s Erie Doc-
torow, Wherehouse Entertain-
ment’s Scott Young, Video Trend’s
Glen Greene, KV(C’s Alan Saffron,
J2’s Jim Jimirro, Blockbuster’s
Ron Castell, and Target Stores’
Doug Harvey. More info can be ob-
tained at 408-624-1536.

SHORT TAKE: RCA/Columbia
Pictures Home Video is putting a
37-second montage of some of its
vintage titles on its theatrical re-
leases in an effort to remind con-
sumers about its breadth of copy.

| Billboard.

EQ SALES

©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP SPECIAL INTEREST
VIDEOCASSETT

Y ™™
—
e Compiled from a national sample of retail store sales reports.
o I
El2|2 %3
z & o i 1o
w | £ |y | TITLE Copyright Owner, Remarks o
S S I Manufacturer, Catalog Number 2%
HEALTH AND FITNESS~
* % NO.1 * *
Callan Productions Corp. Callan Pinckney presents deep muscle
1 2 | 117 | CALLANETICS O MCA Home Video 80429 exercise techniques. HEE
2 1 9 JANE FONDA'S COMPLETE Lorimar/LightYear Ent. Her first all-around regimen designed to 29.98
WORKOUT Warner Home Video 650 accommodate all fitness levels. )
Callan Productions Corp. Advanced version of the Callanetics
3 3 2 SUPER CALLANETICS MCA Home Video 80809 deep-muscle movement program. 2es
4 5 | 17 JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent. A fun and effective alternative to 2998
AEROBIC WORKOUT ¢ Warner Home Video 070 traditional dance aerobics. )
ANGELA LANSBURY: POSITIVE . Celebrity Angela Lansbury gives tips on
519 5 MOVES Wood Knapp Video WK1016 BEominglals cecess) 29.95
. Total Video, Inc. This combination of exercise and proper
6 6 11 RAQUEL: LOSE 10LBS. IN 3 WEEKS HBO Video 9892 diet gets you in top shape fast. [EEE
q Lorimar/LightYear Ent. Beginner and advanced routines
7 4 DY JANE FONDA'S NEW WORKOUT ¢ Warner Home Video 069 designed to strengthen and tone. 2o28
KATHY SMITH'S FAT-BURNING - This unique program emphasizes
8 8 21 WORKOUT Fox Hills video FH1059 burning fat and losing weight. [EEN
Lorimar/LightYear Ent. This 25-minute video is more than a
9 7 %% START UP WITH JANE FONDA Warner Home Video 077 warm-up and less than a full workout. [EEN
10| 1 |17 JANE FONDA'S EASY GOING Lorimar/LightYear Ent. Calisthenics and aerobics for any age at 29.98
WORKOUT ¢ Warner Home Video 058 a slow and easy pace. )
. JCl Video Inc. Fitness video gets down to basics and is
11 18 | 117 KATHY SMITH'S BODY BASICS JCI Video 8111 designed for the beginner. 1495
12| 10 | 117 KATHY SMITH'S ULTIMATE VIDEO JCI video Inc. Strenuous program designed for 1495
WORKOUT JCI Video 8100 intermediate and advanced exercisers. )
Total Video, Inc. Extensive weekly exercise and yoga
13| 12 | 103 A WEEK WITH RAQUEL HBO Video 9965 program designed by Raquel Welch. Lk
14 | 13 | 103 THE JANE FONDA'S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed 29.98
CHALLENGE Warner Home Video 051 for experienced exercisers. .
0 Lorimar/LightYear Ent. Designed for pregnant women who want
15 14 ] 99 JANE FONDA'S P. B. & R. WORKOUT Warner Home Video 046 1o keep in shape. 29.98
16| 17 |17 RICHARD SIMMONS AND THE SILVER Lorimar Home Video Fitness program for people over 50 24.95
FOXES Warner Home Video 158 includes warm-ups and aerobics. .
17 | 15 | 59 | KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 oty omuih's easy-to-do workout for 1 1g5
. Bess Motta's three workouts include
18 | RE-ENTRY | 20 MINUTE WORKOUT Vestron Video 1033 aerobics, stretching and more. 29.95
19| 16 | 113 RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 1999
FITNESS A O HBO Video 2651 yoga with tips on staying youthful. -
20| 20 | 4 JANE FONDA'S WORKOUT WITH Lorimar/LightYear Ent. Exercise techniques are performed 29.98
WEIGHTS Warner Home Video 076 employing the use of basic weights. i
BUSINESS AND EDUCATION™
* % NO.1 * #
INC. MAGAZINE: HOW TO REALLY - Topics include getting the idea, finding
1 z 39 START YOUR OWN BUSINESS e eriomelVidecloR T investors and making the deals. HRE
Paramount Pictures Henry Winkler educates parents and
2 1 17 STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. HEE
q At Successful public speaking through use
3 4 | 113 | PERSUASIVE SPEAKING Polaris Communication of body language & eye contact. 19.95
AMERICAN HISTORY: THE CIVIL - Famous events from the Civil War are
4 RE-ENTRY WAR Increase Video IVO15 recounted and analyzed. 29.95
3 . A ook at drug abuse and the techniques
5 3 75 DRUG FREE KIDS: A PARENT'S GUIDE LCA parents can use 1o solve it. 29.95
6 | 5 |113| CAREER STRATEGIES 1 Polaris Communication Development of managerial skills & 1995
mental exercises are taught.
g g . A A This valuable test aid will help students
7 | RE-ENTRY | SAT-PSAT MATH REVIEW Video Aided Instruction, Inc. review for important exams. 29.95
n - Learn when and how to move to get the
8|11 |73 CAREER STRATEGIES 2 Polaris Communication most out of a new position. 19.95
. . Design & print spreadsheets, Lotus
9 6 5 INTRODUCTION TO LOTUS 1-2-3 The Video Professor screen format, cofls and rows. 19.95
Crown Publishing Corp. Basics of sign language with emphasis
10 9 113 SAY IT BY SIGNING Crown Video on useful words & phrases. 29.95
Gregory A. Howard The handy WORDSTAR program gives
111035 HELLO WORDSTAR Morris Video 3103 professional executive-style documents. 20.95
Y . . . This tape presents experienced
12 8 [ 21 SAT-PSAT VERBAL REVIEW Video Aided Instruction, nc. T AT o e e A e 29.95
. Improve test-taking skills for those
13 7 105 THE VIDEO SAT REVIEW Random House Home Video important college-entry SAT tests. 69.95
N Learn use of boldface and under-line
14| 15 3 INTRODUCTION TO WORDPERFECT  The Video Professor modes, space settings, etc. 19.95
) Learn basic DOS commands and
151 13| 3 LEARNING DOS The Video Professor techniques plus avoid common errors. 19.95

L ITA gold certification for a minimum sale of 125,000 units or a doltar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units or $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles.
Sports; Hobbies And Crafts.

Next week: Recreational
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Hnnker Homs In On The Video Market

Frank Zappa’s Umgue Releases ‘Touch The Wetrd g

BY DREW WHEELER

NEW YORK With a generation
in the record business under his
belt, Frank Zappa continues to ex-
tend his defiantly out-of-the-main-
stream productions into the home
video market. Honker Video,
whose logo features a cartoon ren-
dering of the prominent Zappa pro-
boscis, has most recently released
two new titles: “Uncle Meat,” a
Mothers Of Invention film begun
more than 20 years ago, and a doc-
umentary on his 1971 feature film,
“The True Story Of Frank Zappa’s
200 Motels.”” The cassettes are
priced at $59.95 and $29.95, respec-
tively.

The new Honker product is dis-
tributed by Chicago-based MPI
Home Video, which last year re-
leased Honker titles ‘‘Baby
Snakes,” originally a 1979 theatri-
cal release, and the “Video From
Hell” sampler. MPI also distrib-
utes the concert film ‘““Does Hu-
mor Belong In Music?”’ which was
released prior to the formation of
Honker.

Zappa has always used visual
media to supplement his music, be-
ginning with early film experi-
ments as a high school student. Vi-
sual projects continued during the
Mothers Of Invention era of the
'60s. “In 1970, when I did ‘200 Mo-
tels,” I was dumped into the fasci-
nating world of video,’’” says
Zappa. “Of course, technology of
those days was nothing like video
editing now. They didn’t have such
a thing as a video editing suite,
where you sat down and a guy
types on a nice little computer key-
board and the machines-do all the
work. Video editing in those days
required taking a magic marker
and making a little dot on the edge
of a 2-inch master tape, backing up
10 seconds from that dot and roll-
ing in the machine and hoping it
would lock up after 10 seconds to
the cue-point that you’d marked.”

Directed by videographer Tony
Palmer, ““200 Motels”” was shot on
tape and then transferred to 35mm
film, a process Palmer had previ-
ously used in a film about Cream.
The production was trouble
plagued. Only one third of the
script was shot by the time the
budget ran out, and, according to
Zappa, director Palmer’'s mental
state deteriorated to the point
where he was threatening to actu-
ally destroy the existing tape.
‘““When it came time to edit the
film—and it was going to be done
in video editing—he was no longer
to be trusted,” Zappa recalls. ‘I
had to step in there and do that.
My video knowledge was pretty
close to nil, but I learned an awful
lot in the week that we edited.”

In 1985, Zappa released a long-

Filming has begun
on a vid documentary
of the life and
music of country’s
Hank Williams Jr.
... see page 56

L &
e

Frank Zappa, who stared Honker Video in 1987 with a $450,000 investment, is
readying two new releases: ‘‘The Amazing Mr. Bickford,” which features the
surrealistic clay animation of Bruce Bickford, and *‘Bunny, Bunny, Bunny,” a
homemade ‘‘punk sitcom” created by daughter Moon Zappa and-two of her
friends. All Honker videos are released through MP| Home Video.

form concert video titled ‘“Does
Humor Belong In Music?” on Pic-
ture Music International. “Sony
was the normal releasing arm for
PMI at that time and and when the
Washington Wives came on the
scene [referring to the Parents’
Music Resource Center] Sony pan-
icked and didn’t want to release
‘Does Humor Belong In Music?’
without a warning sticker on it,”
Zappa says. Zappa steadfastly re-
fused to allow his product to be

Honker product is
available thru
retail, mail-order

stickered. ‘““At that point PMI, in
order to get their money back, had
to find a secondary distributor for
the product. And that’s where MPI
comes in. And at that point, MPI
was just a distributor for a single
piece of product from PMI. And
from that I wound up talking with
Walid Ali [president of MPI] and
developing the Honker deal after-
ward.”

MPI, Honker’s distributor, has
enjoyed a degree of notoriety for
its violence-verité tape, “Faces Of
Death,” as well as other controver-
sies. The company also released
“Coverup,” a tape that implicated
George Bush in the Iran-Contra af-
fair, and was sued by the Rev.
Jesse Jackson when it attempted
to release a video of his speech at
last year’s Democratic National
Convention. (The suit was droped
when MPI scrapped plans to issue
the tape.)

““The thing about Walid is,”’
Zappa muses, ‘“he sure can pick
‘em.” Of “Faces Of Death,” Zappa
is unequivocal: “Let’s look at it re-
alistically. If there wasn’t an unbe-
lievable market in the U.S. for peo-
ple who want to see videotape of
other people dying, MPI wouldn’t
have gotten established in the
business at all ... Walid didn’t
manufacture those cassettes, they
came from somebody else.”

Zappa's initial investment in
Honker was $450,000 of his own

capital, with which he created “six
video objects’ in 1987, including
the two current Honker releases.

For retailers, Honker offers a
giant display card as a point-of-
purchase item. “It’s a big full-col-
or folder—you know what the ad-
vertising for ‘E.T.’ looked like,
‘The Story That Touched The
World’ ... ?” says Zappa. ‘“Well,
this one says ‘The Story That
Touched The Weird,” and it’s got
me on the front with this big glove
on that kinda looks like E.T. fin-
gers with a moon in the back-
ground. That has gone out to all
the retailers directly. And any re-
tailer can call a toll-free number.
The can have [their order] shipped
out the next day and charge it to
their credit card.”

In addition to retail outlets,
Honker product is available
through Barfko-Swill, Zappa’'s
mail-order service for recordings,
T-shirts, posters, and other official
merchandise. “I don’t know what
last year’s take was, but the year
before we did about a million dol-
lars in the Barfko-Swill mail or-
der,”” Zappa says. ‘“As far as
Honker goes, I don’t have any fig-
ures on that at all. The first two re-
leases sell continually. They do
about 5,000 or 6,000 units sold on
each of those first two titles, but I
don’t know how many of ’em go
out every month.”

Zappa is planning two new
Honker titles for the future: “The
Amazing Mr. Bickford,”” which
features the surrealistic clay ani-
mation of Bruce Bickford and will
debut sometime in the fall, and
“Bunny, Bunny, Bunny,” a home-
made ““punk sitcom’ created by
daughter Moon Zappa and two of
her friends.

With all the activity generated
by.Zappa’'s cottage video industry,
one wonders about the size of the
physical plant of Honker Video.
“Anything to do with Honker re-
quires so little space,” Zappa re-
plies. “Basically, Honker at this
point is one corner of my vault
where the master videotapes are
stored. And the telephone that I'm
talking on right now. We're clearly
a low-overhead operation.”
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DAT Firms Set Time-Gode Standard

Announcement Highlights German AES

BY STEVEN DUPLER

HAMBURG, West Germany Af-
ter years of discussion, manufac-
turers of professional DAT hard-
ware have finally agreed upon a
universal digital time-code stan-
dard that will soon allow pro DAT
machines to be utilized to far bet-
ter effect in audio-for-video, post-
production, and remote recording
situations. :

While Audio Engineering Society
attendees here agreed that imple-
mentation of a compatible time-
code standard will go a long way to-
ward making DAT a broadcast
standard for location and postpro-
duction work, the pro community is
still eagerly awaiting an “editable”
DAT recorder. However, say manu-
facturers, a technical solution to
this problem is still a long way off.

Companies participating in the
time-code pact include Sony, Mit-
subishi, Fostex, JVC, TEAC, TBS,
NHK, Matsushita, FM Tokyo, and
Nippon Columbia. A technical
white paper describing the time-
code system and its implementa-
tion into DAT decks is now being
prepared, and final ratification of
the system is expected to come at
the fall AES meet in New York.

The time-code agreement was
likely the biggest news at the re-
cent International Audio Engi-
neering Society convention here,
March 7-11. The show itself, while
well attended, displayed little in
the way of ground-breaking new
technology, although several new
consoles made their debut at AES
to enthusiastic erowds. Final at-
tendance figures were not yet
available at press time.

Probably the most talked-about
piece of gear on the show floor
was Neve's long-awaited full-stor-
age-and-recall console, the VR, a
high-end desk designed to compete
in the marketplace with Solid State
Logic’s well-ensconced G-Series
computer Total Recall system.

Neve was giving hands-on dem-
onstrations of the VR desk at its
stand. The control-recall option al-
lows the user to store and recall
the settings of all push-button,
fader, and rotary console controls.
It is highlighted by a full-color,
high-resolution graphic display.

According to Neve representa-
tives, all on-line data is automati-
cally stored on an integral 20-me-
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gabyte hard disk. For long-term
storage, all or part of this data can
be downloaded to floppy disk.

Ratification is
expected this fall

Neve says the storage-recall op-
tion is only one of the enhance-
ments offered in the VR series
desk; others include an improved
monitor section and better aux
control and multi-input overload
indicators.

Another new console introduc-
tion receiving a great deal of at-
tention at the show was Sound-
craft’s 3200 (nicknamed Bigfoot
because of the extremely large
footprint created by its unusual
design). The 3200 is a split-console
design, offering up to 36 inputs,
with full 32-bus routing and ad-
vanced EQ circuitry. This results,
say Sounderaft reps, in a signal-to-
noise reduction of about 6 decibels.

Another interesting feature of
the 3200 is the integral noise gate
on each input and monitor channel,
with an attack time of 40 microsec-
onds. The noise gate may be trig-
gered from any external source.

Finally, a brand-new entry in the
nascent digital mixdown console
arena was on hand—the Synergy
One from Analog Digital Synergy,
based in Fort Lauderdale, Fla., a
company making its European de-
but at this show.

The Synergy One is a fully digi-
tal, modular in-line console avail-
able in a wide range of configura-
tions, from four to 64 channels. Ac-
cording to its manufacturer, the
desk is intended for applications in
postproduction, film, CD master-
ing, audio recording, radio, TV,
and other broadecast purposes.

Synergy One utilizes 56-bit in-
ternal signal processing and a pro-
prietary bus structure that is said
to be able to accept all existing dig-
ital formats and sampling rates
and to be open-ended enough to ac-
commodate future developments
in these areas. Each channel on the
desk features a variable-frequen-
cy high- and low-pass filter; four-
band EQ; two stereo sends; indica-
tors for remaining headroom and
overload status; and 100-segment
digital PPM bar-graph displays.
With the exception of the monitor
section, all signals in the console
are fully digital.

On the tape-machine side, Mitsu-
bishi rolled out the X-880, an up-
graded version of its X-850 32-
track digital recorder. The X-880
incorporates improved features
similar to those implemented by
Mitsubishi in the previously an-
nounced X-86 upgraded two-track
digital machine, namely, lighter
weight and simpler design brought
about by a reduction in the number
of printed circuit boards used in
constructing the device. Other
modifications include an improved
autolocator; an external clock in-
terface; and a new status indica-
tor. Abbey Road Studios in London
has already added two of the ma-
chines to its inventory.

Another tape-machine manufae-
turer, the Kostantz, Germany-
based AEG Olympia, had less posi-
tive news to report at the AES:
The firm said it would cease manu-
facture of magnetic tape recorders
as of April 1.

No official reasons were given
for the move, although the indica-
tion was that AEG’s small market
share could not justify continua-
tion in the magnetic recorder are-
na. According to AEG, the Willi
Studer Co. will handie repair ser-
vice and spare parts supply for ex-
isting AEG decks.

Big Guns. PolyGram artists L.A. Guns take a break from recording their
upcoming album at North Hollywood studio One On One. Pictured, back row
from left, are studio owner Jim David; executive producer Tom Werman; L.A.
Guns founder and guitarist Tracii Guns; and second engineer Mike Tacci. In
front, from left, are producer John Prudell and producer/engineer Duane Baron.

AUDIO TRACK

NEW YORK

AT ELECTRIC LADY, Grudge
artist Fernando Saunders was in
producing tracks for Marianne
Faithful’s next release on the Is-
land label.

Prime Cuts had a visit from
Tuto Aquino, who was in editing
various cuts on Paul Shaffer’s up-
coming album, including ‘‘Louie,
Louie,” “Tear It On Down,” and
“Radio.” Roger Pauletta edited
Shaffer’s “Coast To Coast.” Also,
Tony Shimkin edited Shep Petti-
bone’s remix of Debbie Gibson’s
“Electric Youth’’ (Atlantic). Final-
ly, Shayne Sealy and Terrence
Smith of S&S Productions edited
“lI Promise” by Mikki Bleu and
“Have You Had Your Love Today”
by the O’Jays, both on EMI.

Lyvio G was in at Greene Street
twirling the knobs and moving the
faders on a Vernon Reid project.
Reid’s track, “Lean On Me,” is the
title song to a Warner Bros. mov-
ie, scheduled for early spring.

LOS ANGELES
ANITA O’DAY WAS in at Sage &

Sound working on a new album
for DRG Records. Hugh Fordin

NEW

PRODUGTS

Making its AES debut was the
Synergy One from Fort Lauderdale,
Fla.-based Analog Digital Synergy, a
fully modular in-line afi-digital console,
available in configurations from four to
64 channels. Contact 305-791-1501
for more information.

produced with Jim Mooney at the
board. Gordon Brisker was musi-
cal director.

At Power Trax and Blue Can-
yon, Marshall Crenshaw worked
on a Warner Bros. project (sched-
uled for release June 6) with pro-
ducer David Kershenbaum. Paul
McKenna was at the controls.
Also at Power Trax, Kershenbaum
worked with co-producer Tracy
Chapman on her next album re-
lease. The project is her first co-
production effort.

At Westlake, Nona Hendryx

.worked on her debut Private Mu-

sic release. Peter Baumann pro-
duced the project, scheduled for
release this summer.

NASHVILLE

I.EE GREENWOOD WAS in at
the Music Mill mixing television
tracks for Marie Osmond’s Christ-
mas television special. Jerry
Crutchfield produced with Scott
Hendricks and Paul Goldberg at
the controls. Also, the Cathedrals
were in mixing an album for Goss
Productions. Larri Goss pro-
duced with Lee Peterzell and
Goldberg at the board. And,
Northern Run mixed an album for
PolyGram. Harold Shedd pro-
duced with Jim Cotton and Joe
Scaife at the board.

The Forester Sisters were in at
the Sound Emporium working on
overdubs for a Warner Bros. al-
bum with producer Wendy Wald-
man. Dennis Ritchie ran the
board. New Grass Revival com-
pleted overdubs for a Capitol al-
bum with Waldman. Ritchie was at
the faders. Larnelle Harris mixed
an album project for the Benson
Co. with producer Greg Nelson.
Bob Clark engineered.

OTHER CITIES

PAISLEY PARK Studios were
hot to trot recently with the Jets in
working on songs for an upcoming
album, tentatively titled “You Bet-
ter Dance.” The single of the same
name is scheduled for release in
June, followed by the album in
July. David Z produced. A promo-
tional tour for the album is sched-
uled for Europe in June and Japan
in July.

Producers Claytoven and Larry
Batiste worked on tracks at Infi-
nite Studios, Alameda, Calif., for
rapper MC Renegade’s first single
on Plateau Records.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W., Nashville,
Tenn. 37203.

NEW YORK The National Studio
Exam, the standardized audio engi-
neering test developed jointly sev-
eral years ago by the Society of
Professional Audio Recording Ser-
vices and the Princeton, N.J.-based
Educational Testing Service, is set
to be administered in May at vari-
ous locations around the country.

The examination consists of 200
multiple-choice questions covering
all aspects of professional equip-
ment maintenance and studio-ses-
sion planning and setup.

According to Shirley Kaye, exec-
utive director of SPARS, the test
was developed to “give individuals
a means of evaluating their produe-
tion knowledge acquired through
formal education, self-study, and
work experience.”

Kaye says the SPARS exam is

SPARS, ETS Create 1st Test For Engineers

Nat’l Studio Exam Set For May

the first and only such standardized
gauge of audio knowledge, and re-
cording studio owners and manag-
ers have responded positively to it.
“Those who have taken the exam
have found it valuable in job place-
ment and career advancement,”
says Kaye, noting that test-takers
can choose to have their scores kept
confidential or officially reported to
the professional audio community.
The exam is being given May 13
in the following cities: Seattle, Mi-
ami, Los Angeles, New York, San
Francisco, Atlanta, Chicago, Bos-
ton, and Dallas. On May 20, the test
will also be administered in Denver.
For details on registering, con-
tact Kaye at the SPARS office at
Suite 2, 4300 Tenth Ave. N., Lake
Worth, Fla. 33461; 407-641-6648.
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at a New Jersey church where more than 1,000 people
responded to their message, the two decided to form a
full-time contemporary music ministry.

“After that, we got in touch with booking agents and
really began learning the music industry seriously,” Ni-
kolai says. “Each weekend we began doing dates, ap-
pearing on TV shows, whatever it took. We even toured
with the Blackwood Brothers. As the music ministry
grew, we bought a bus, paid it off in three tours, began
auditioning musicians for what would become Ruscha,
and since then the whole thing has taken off.”

Nikolai and Peter were eventually joined by Andy
Denton, Mike Jackson, Scott Beck, and Billy Wil-
liams, who went in the studio with producer Bubba
Smith. (After the album’s release the group added gui-
tarist Mike Jacobs.) “Come Alive” was released on Pan-

Russian brothers overcame
persecution to start ministry

Trax and features songs by top Christian writers; it has
produced a couple of Christian radio hits.

The Pankratz brothers say they continue to pray for
Christian family members and friends left behind in the
Soviet Union. And while they have been happy to see the
advances made by Soviet leader Mikhail Gorbachev,
they have remained cautious. “Glasnost certainly
helped somewhat,” Nikolai says. “But we must remain
skeptical; the Communists still must prove themselves.

“Peter and I have been persecuted for our faith, we’ve
seen pastors grabbed by the hair and thrown down
stairs, we've seen hundreds of Christians beaten, we've
been in gatherings of 300 people and not had a single
Bible among us. Those are just some of the reasons peo-
ple who go to the U.S.S.R. are never the same when they
get back. Once you’ve seen the sincerity of a Christian’s
heart where Christians are persecuted, it changes you.
If nothing else, communism helps you to be a strong be-
liever, ready to live and die for God.”
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trumpeter Chet Baker, produced and directed by fash-
ion photographer and film maker Bruce Weber. It has
been nominated for an Academy Award as best docu-
mentary.

“Let’s Get Lost” chronicles the disintegration of a
once-beautiful visage. In the '50s, Baker embodied the
prevailing definition of stylish vulnerability and sensu-
ousness; he was a sulky rebel with astonishing good
looks, whose hipster’s mien suggested that of James
Dean or the young Marlon Brando. His sound, too, es-
pecially his treatments of smoky, sinuous ballads, cap-
tured all that we’ve come to expect from that cool peri-
od.

Yet, he was a troubled soul wholly attached to the
myth and mystique of jazz, an incorrigible whose life
was pocked by recurrent drug abuse and the callow no-
tion that one’s youth lasts forever. The effects of his cor-
rosive habits transformed him utterly, his face becom-
ing a ravaged mask of dissolution years before he fell
(or leaped) out of an Amsterdam hotel window and died
in 1988.

Though Weber utilizes too much interview footage
(thus disrupting his pacing) and constructs motivic
scenes of a Baker at play that seem altogether out of
place (a few sequences have the trumpeter riding bump-
er cars at an amusement park in what [ assume is a met-
aphor for his life), the overall emphasis is on the visual
poetics of degeneration. In that, Weber finds not just
perverse beauty but haunting virility—the virility of
Baker shadowboxing with death.

BAKER'S DOZEN: RCA is issuing the movie’s sound-
track, “Chet Baker Sings And Plays From The Film
‘Let’s Get Lost.” ” Recorded in Paris and Hollywood, the
album includes poignant renditions of “Imagination,”
“My One And Only Love,” and “Almost Blue,” a ballad
penned by Elvis Costello. RCA hopes to match (or bet-
ter) the successful run of Columbia’s “Bird” sound-
track. It charted for 21 straight weeks.

DUKE AND MORE DUKE: The Duke Ellington pa-

‘Let’'s Get Lost’ captures
Chet Baker’s dissolution

rade continues, in this, the 90th anniversary of his birth.
Portrait Masters has issued “Braggin’ In Brass, The
Immortal 1938 Year.” Underscored by elegant contribu-
tions from trumpeter Cootie Williams and trombonist
Lawrence Brown, the title says “immortal” and that’s
exactly what it is ... As part of its Jazz Masterpieces
series, Columbia brings us “Indigos,” an outing from
1957 (a particularly good year for Ellington), featuring
some of his most durable blues-based themes . . . Music-
Masters’ latest are interpretive performances: “Music s
My Mistress” is Mercer Ellington’s followup effort to
“Digital Duke,” his Grammy Award-winning title on
GRP. And “Four Symphonic Works By Duke Ellington”
showcases extended compositions that are rarely tack-
led. Here, Maurice Peress and the American Jazz Or-
chestra do the honors . .. Atlantic promises five new ti-
tles of unreleased material, culled from the same vaults
that yielded last year’s licensing deal with SAJA Rec-
ords, called “The Private Collection,” volumes one
through five. Look for them in May.
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Black Directors: Talent Pool Waiting To Be Tapped

BY JANINE C. McCADAMS

NEW YORK Why aren’t there more
working black video directors? And
whose responsibility is it to locate
and tap new sources of this disen-
franchised talent base?

These sensitive questions are most
often posed by members of the black
entertainment community, who feel
that labels are failing to nurture
black talent behind the camera with
the same zeal as they develop hot
black performers.

In attempting to answer these
questions, major-label video execu-
tives, independent video-production-
house owners, black directors, and
clip outlet executives raise a number
of problematic issues. These include
the small pool of qualified profession-
als; limited opportunities; the “ghet-
toization” of the few black directors
in R&B/rap projects; and the percep-
tion that black musical artists have a
responsibility to ask that black direc-
tors and producers be used on their
projects.

In general, finding talented, un-
tried directors to bring fresh ideas
and new style to music videos at a
lower budget continues to be a priori-
ty for major-label video production
departments (Billboard, Dec. 17). And
at labels with strong black music divi-
sions, this issue is especially touchy.

Label executives contacted by Bill-
board say they would welcome young
black directors but feel that the tal-
ent pool is small and hard to find.

“We're always looking for up-and-
coming video talent, especially black
directors,” says a spokeswoman for
MCA Records’ music video depart-
ment. “Among the directors MCA
has used are Jeffrey Daniels, Otis
Sallid, and Fab Five Freddy. We'd
like to find black directors, but in
looking at reels you don’t know if
they’re black until you find out their
background. This issue is a priority at
MCA since we have so many success-
ful black acts.”

MTV is sponsoring
a Headbanger’s tour
... See page 61

Peter Baron, director of video pro-
duction for Geffen Records, says:
“This is a tough issue—there’s so
few out there, and we haven’t
worked with any black directors re-
cently. There’s certainly a market for
growth, and I'd definitely be interest-
ed in developing new talent along
those lines, but black directors aren’t
exactly banging on my door.”

Anne Marie Mackay, head of the
music video division of New York’s
Propaganda Films, says, “I think
there’s a dearth of [black directors] in
the music video industry, and I wish
more would come forward.”

“We've worked with Paula Walk-
er, who's a very credible director. I
believe that Forrest Whittaker [who
has starred in “Bird” and has direct-
ed Chery! “Pepsii” Riley’s “Thanks
For My Child” (Columbia)] has great
potential. We encourage black direc-
tors, but it seems not many are com-
ing forward.”

Others in the industry disagree,
saying the talent is there, but is sim-
ply not being given the exposure.
“There’s plenty of talent out there,
there are people to do the job right. 1
can’t say that they are coming from
the film schools, but they are out
there,” says noted black film maker
Spike Lee, whose next three music
video projects are from the Motown
soundtrack of his movie, “Do The
Right Thing,” due for release July 21.

Jeff Newman, senior producer,
music video programming, for the
BET cable network in Washington,
D.C., says: “There is a strong core
group that is not being used by labels
as much as it should be, for clips by
both white and black artists.”” He
cites Lee, Rolando Hudson and Pam-
ela Gibson of Atlantis Productions,
Bill Parker of Renge Films, and Pe-
ter Bunch as examples.

Dwight Reives, principal director
of newly formed Final Cut Video &
Filmworks in Queens, N.Y,, cites the
N.Y.-based Black Filmmakers’ Foun-
dation—headed by Warrington Hud-
lin, who also operates the Hudlin
Brothers Productions film/video
company with brother Reginald—
and Black & Hispanic Images of
Long Island City, N.Y., as proof that
sources of professional black talent
are very much available. “We're just

Ooh, Baby, Baby. Noted film and video director Jonathan Demme is shown on
the set with a few cast members from the VH-1 “environmental alert” spots he
shot recently for the channel. The spots, supporting Greenpeace, will be

launched April 19, coincident with the Geffen release of “Rainbow Warrior,” the

Greenpeace benefit album.

underpublicized,” says Reives.

Many blacks in the video and film
industry feel that the onus for provid-
ing production work to blacks is on
the artists. “I really place the blame
on black artists,” says Lee. “If they
don’t demand a black director, they
should at least have a black publicist,
black still photographer, a black cho-
reographer, a black hair stylist and
makeup artist.”

Lionel Martin, principal director
for his New York-based Classic Con-
cept Productions, has directed sever-
al rap music videos, including “Night
Of The Living Baseheads” for Public
Enemy and “Self Destruction” by the
Stop The Violence Movement.

Martin, who says that Classic Con-
cept’s success is keyed to word-of-
mouth recommendations within the
industry, cites an example of artists’

power: “Big Daddy Kane was happy
with the work we’d done on Biz Mar-
kie’s ‘Vapors’ and wanted us to work
on his video. But the label, Warner
Bros., was really pushing another di-
rector. It almost came to the point
where Kane said, ‘If Classic doesn’t
do the video, I'm walking.’ I was sur-
prised that he took such a strong
stance.”

(Continued on page 55)
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by Steven Dupler

IF‘ YOU’RE IN TROUBLE and there seems to be no
one else to help—and 7f you can reach them—maybe
you too can hire . .. no, not the A-Team, the
R*O*C*K* Commandos. That's right, the R*0*C*K
Commandos, a group of selfless engineers, producers,
and musicians, who, after being unjustly sentenced to
10 years at hard video-game labor in the client lounge
at Record Plant L.A., have broken out and embarked
on a quest to help unsigned bands make it to the top.

Actually, the Commandos really are a group of au-
dio and video pros spearheaded by veteran axeman/
producer Jeff “Skunk” Baxter and Record Plant own-
er Chris Stone, who go to clubs in the Los Angeles
area and make professional audio and video record-
ings of the best unsigned bands they can find. These
tapes are then given to the acts—yes, gratis—and the
Commandos vanish into the sunset, off to help build
the next career. According to Stone, the idea is to “put
something back into the music industry that has done
so much for all of us.”

On March 14, the Commandos appeared under cover
of night at Club Lingerie for their first mission, in-
volving taping several acts, inciuding 6 O’Clock
News, Lost Luggage, and Great Rivers Of The
World. The audio was captured in 48-track digital by
the L.A. Record Plant Mobile Unit, with the facility’s
Mark Eshelman supervising the mobile operation,
while Bill Dooley engineered the audio and David
Ellman stage directed.

Lest you think that the Commandos get nothing but
a heartfelt “Thank you, masked men” for all this
work, Stone does mention that a one-hour edited ver-
sion of the Club Lingerie evening will be produced as a
pilot for a potential TV series based on the R*O*C*K
Commandos concept. Ah, Hollywood . . .

PAY-PER-VIEW GETS REGULAR: In February, we
told you about DIR Broadcasting’s plans to expand
into television music programming syndication. Those
plans are now beginning to jell, with word that the
world’s first regularly scheduled pay-per-view series
is to be launched on the major PPV systems June 4 by
DIR Television via its newly created KBTV division.
The first show on the live music series will be “Metal
Madness,” in which Ozzy Osbourne and the Bullet
Boys will be featured performing =zt Philadelphia’s
Tower Theatre. The series will air the first weekend
of each month thereafter, according to DIR.

DIR says that the KBTV series will have an initial
reach of 11 million households arourd the U.S., with
distribution handled by Reiss Media Enterprises, a
New York-based PPV firm.

JUS’I‘ CELEBRATING ITS seventh anniversary last
month, California Music Channel says ratings are
up, and the show is going strong. According to the
January 1989 A.C. Nielsen ratings reports, CMC
pulled among the top numbers in its Monday-Friday, 4
p-m.-4:30 p.m. time slot, with regard to reaching teens
and women aged 12-24 (a 1.0 in each category). The
show is seen on station KTSF-TV in the San Francis-

co/0Oakland/San Jose area. As further proof of the
program’s strong reach and heavy viewer involve-
ment, CMC president Rick Kurkjian points out that
more than 23,000 phone calls to the show’s toll-free
contest and request line were logged in February
alone.

What have those viewers been asking for? Here's a
sampling of a recent playlist (March 10): Eurythmics,
“You Have Placed A Chill In My Heart”; Bourgeois
Tagg, “Waiting For The Worm To Turn”; Tower Of
Power, “Credit”’; Bruce Hornsby & the Range, “Look
Out Any Window”’; Joni Mitchell, “My Secret Place”;
Neil Young, “This Note’s For You.”

VIDEO REMIXER EXTRAORDINAIRE Grant
Smith, who programs for L.A -based night club Re-
volver, has been flown across the Pacific and brought
in as a hired gun by A-Project Ltd., which owns about
40 night clubs in Japan. Smith has been retained by
the firm to create the music video programming for
what will be the first dedicated video night club in Ja-
pan. The club is called Buzz, and is housed in Tokyo’s
Roppongi district. In addition to his programming du-
ties, Smith is also training Japanese club staffers. In-
cidentally, Smith is now represented by ex-MCA video
promotion staffer Doug Cerrone, 213-654-6066.

EX-POLYGRAM VIDEO department chief Len
Epand’s new Flashframe Inc. video production com-
pany is now up and running. Epand is working with a
stable of video directors that includes Claude Borenz-
weig, Steve Goldmann, Michael Holman, and Mari-
us Penczner. In addition, noted clip helmsman Jay
Dubin (Billy Joel, John Cougar Mellencamp, Chica-
go) is also associated with the firm “for certain proj-
ects.”

Flashframe is based in New York, and specializes in
long- and shortform music videos, although Epand
says he plans to move into television, commercials,
and feature films eventually. The company’s first pro-
duction is—not surprisingly, considering Epand’s
background—for Wing/PolyGram artist Dugan
McNeill. The clip is for the single “Walls Came
Down,” and is directed by Borenzweig and produced
by Louise Feldman. A feature film is currently in de-
velopment, as well: “UFOs Stole My Wife,” an origi-
nal screenplay by Penczner and John Gillick. Flash-
frame may be reached at 212-463-7250.

HEAVY RETAIL: Sight & Sound, the Seattle-based
video pool that specializes in servicing customized mu-
sic video programming to more than 2,000 locations
around the U.S. (including mass market retail outlets),
reports it has added an additional 150 Sears stores to
the more than 450 it has already been servicing.

A STRONG OUTLET for labels wishing to gain ex-
posure for youth-oriented acts looks to be WWOR-
TV's “Steampipe Alley,” a kids’ show seen at 10 a.m.
Sundays on Channel 9 in the greater New York area.
A.C. Nielsen data for February indicates the show is
pulling a highly respectable 4.0 rating. Some labels
are already taking advantage of ‘“‘Steampipe’: To
date, Sa-Fire, Deniece Williams, the Fat Boys, and
Menudo have all made appearances on the program,
which features a small studio audience participating
in games and comedy. Due next on the program, April
9, is CBS’ New Kids On The Block, performing their
current hit, “The Right Stuff.” Interested video pro-
motion staffers can contact WWOR-TV at 201-348-
0009,
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Billboard. THE

LIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

~

M...cocc

TELEVESION®

Continuous programming
1775 Broadway, New York, NY 10019

Rodney Crowell, After All This Time

George Strait, Baby's Gotten Good At Goodbye
Kathy Mattea, Come From The Heart

Billy Joe Royal, Tell It Like it Is

ADDS

The Belle Stars, lko tko

The Cult, Fire Woman

D’Maob, We Call It Acieed

Deon Estus, Heaven Help Me
Debbie Gibson, Electric Youth
New Order, Round & Round
The OQutfield, Voices Of Babylon
TNT, Tonight I'm Falling
W.A.S.P.,, The Real Me

Steve Winwood, Hearts On Fire

VHi

VIDED HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Black Entertainment Television

14 hours daily
1899 9th St. NE, Washington, DC 20018

VIDEO TRACK

ADDS

ADDS

BUZZ BIN

Elvis Costello, Veronica
Robyn Hitchcock/Egyptians, Madonna Of The WASPS
XTC, The Mayor Of Simpleton

Madonna, Like A Prayer

Steve Winwood, Hearts On Fire

Jody Watley, Reai Love

Edie Brickell & New Bohemians, Circle
Grayson Hugh, Talk It Over

FIVE STAR VIDEOS

BREAKTHROUGH

Michelle Shocked, When | Grow Up

HIP CLIP

Neneh Cherry, Butfalo Stance

Enya, Orinoco Flow (Sait Away)

Roy Orbison, You Got It

Phoebe Snow, If | Can Just Get Through The Night
Take 6, Spread Love

Tanita Tikaram, Twist In My Sobriety

Sade, Love Is Stronger Than Pride
Johnny Kemp, Birthday Suit

De La Soul, Me, Myself, And |
Roachford, Cuddly Toy

Terri Lyne Carrington, Message True
Skyy, Start Of A Romance

Ivan Lins, You Moved Me To This
Phoebe Snow, If | Can Just Get Through The Night
Big Daddy Kane, Lean On Me
Bobcat, | Need You

Wee Papa Girl Rappers, Wee Rule

HEAVY

James J).T. Taylor/Regina Belle, All | Want Is Forever
Ashford & Simpson, {'ll Be There For You

Freddie Jackson, You And | Got A Thang

) han Butler, More Than Friends

SNEAK PREVIEW

HEAVY

Guns N’ Roses, Patience
Madonna, Like A Prayer
Tone Loc, Funky Cold Medina

HEAVY

Paula Abdul, Straight Up

Bangles, Eternal flame

Bobby Brown, Roni

Def Leppard, Rocket

Fine Young Cannibals, She Drives Me Crazy
Living Colour, Cult Of Personality
Metallica, One

Mike + The Mechanics, The Living Years
Milli Vanilli, Girl You Know It's True

Poison, Your Mama Don’t Dance

R.E.M., Stand

Roachford, Cuddly Toy

Roxette, The Look

U2 With B.B. King, When Love Comes To Town
Winger, Seventeen

Anita Baker, Just Because

Bangles, Eternal Flame -

Chicago, You're Not Alone

Deon Estus, Heaven Help Me

Bette Midler, Wind Beneath My Wings
The Traveling Wilburys, End Of The Line
Mike + The Mechanics, The Living Years
Vanessa Williams, Dreamin’

Cherrelle, Affair

El Debarge, Real Love

Kid 'N Play, Roflin’ With Kid 'N Play
Vesta, For You

Jody Watley, Real Love

The Pasadenas, Tribute (Right On)
Wendy & Lisa, Are You My Baby?
Neville Brothers, Sister Rosa

MEDIUM

MEDIUM

Thirty Eight Special, Second Chance
The Belle Stars, Iko ko

Pai Carrack/Terry Nunn, Romance
Kon Kan, City Streets

The Pasadenas, Tribute (Right On)
Sa-Fire, Thinking Of You

Carly Simen, Let The River Run
Karyn White, Superwoman

ACTIVE

Edie Brickell & New Bohemians, Circle
Bulletboys, For The Love Of Money
Chicago, You're Not Alone

Cowboy Junkies, Sweet Jane

Dead Milkmen, Punk Rock Girl

Enya, Orinoco Flow (Sail Away)
Melissa Etheridge, Similar Features
Samantha Fox, | Only Want To Be With You
Howard Jones, Everlasting Love
Martika, More Than You Know

Roy Orbison, You Got It

The Pasadenas, Tribute (Right On)
Queensryche, Eyes Of A Stranger
Replacements, I'll Be You

Tanita Tikarim, Twist In My Sobriety
Thirty Eight Special, Second Chance
Was (Not Was), Walk The Dinosaur
Jody Watley, Real Love

THE
ALL
NEW

GUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

CORD

Deon Estus, Heaven Help Me

Stop The Violence Movement, Self Destruction
Sheena Easton, Days Like This

E.U., Buck wild

Take 6, Spread Love

Dino, 24/7

Christopher Max, More Than Physical

Kenny G/S. Robinson, We've Saved The Best For Last
Ten City, That's The Way Love s

Boy George, Don’t Take My Mind On A Trip
Kwame, The Man We All Know And Love

CURRENT

MEDIUM

Animotion, Room To Move

Bad Company, Shake It Up

Duran Duran, Do You Believe In Shame?
Easterhouse, Come Qut Fighting

The Escape Club, Walking Through Walls
Lita Ford/Ozzy Osbourne, Close My Eyes Forever
Julian Lennon, Now You're In Heaven
Robbie Nevil, Somebody Like You

Lou Reed, Dirty Bivd.

Keith Richards, Make No Mistake

Siren, All Is Forgiven

Skid Row, Youth Gone Wild

Warrant, Down Boys

Nancy Wilson, All for Love

BREAKOUTS

Bernie Shanahan, Hard Luck And Herces
U2 with B.B. King, When Love Comes To Town
Julian Lennon, Now You're In Heaven
Keith Richards, Make No Mistake

John Hiatt, Drive South

Neville Brothers, Sister Rosa

Dreams So Real, Bearing Witness

David Crosby, Drive My Car

Edie Brickell & New Bohemians, Circle
2'Looke, Lovesick

Mica Paris, My One Temptation

The Escape Club, Walking Through Walls
Boy George, Don't Take My Mind On A Trip
Matthew Sweet, Vertigo

Toni Childs, (Walk And Talk) Like Angels
Whistle, Right Next To Me

The BulietBoys, For The Love Of Money
Was (Not Was), Walk The Dinosaur
Robbie Nevil, Somebody Like You
Howard Jones, Everlasting Love

Sam Phillips, Holding On To Earth

Deon Estus, Heaven Help Me

10 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

New Kids On The Block, I'll Be Loving You Forever
House Of Lords, Love Don't Die

Saraya, Love Has Taken Its Toll

One 2 Many, Downtown

The Escape Club, Walking Through Walls

Siren, Al Is Forgiven

Bonnie Raitt, Thing Called Love

Brother Beyond, He Ain't No Competition

POWER

Anthrax, Anti-Social

Big Bam Boo, Shooting For My Heart
Choir Boys, Run To Paradise

Craaft, Jane

Karel Fialka, Hey Matthew

Glamour Camp, She Did It
Guadalcanal Diary, Always Saturday
Little America, Where Were You 4
Gary Moore, Ready For Love

m N!- =
2NN
The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

| ERNN
N

14 hours weekly
6311 Romaine St.,, Los Angeles, CA 90038

Bangles, Eternal Flame

Milli Vanilli, Girl You Know It's True
Roxette, The Look

Fine Young Cannibals, She Drives Me Crazy
R.E.M., Stand

Karyn White, Superwoman

Was (Not Was), Walk The Dinosaur

Mike + The Mechanics, The Living Years
Debbie Gibsan, Lost In Your Eyes

Anita Baker, Just Because

Martika, More Than You Know

Bobby Brown, Roni

New Kids On The Block, You Got It (The Right Stuff)

LOS ANGELES

ONE HEART DIRECTOR Steve
Purcell has wrapped production on
the lead video from the soundtrack
of the Warner Bros. film “Lean On
Me.” The clip features a duet by
Thelma Houston & the Winans.
Tamara Wells produced for One
Heart Productions, and Randi
Skinner oversaw the project for
Warner Bros.

NEW YORK

LITTLE STEVEN GETS postapo-
calyptic and “politically correct” in
his new video, “Revolution,” directed
by Jay Brown for Limelight Pro-
ductions. The clip features a high-en-
ergy club performance spliced with
“revolutionary” images. Brown used
a blown-out saturated color effect
that results in a grainy, gritty piece.
Louise Barlow produced.

OTHER CITIES

CLARE CLIFFORD-JONES, a
producer in Limelight’s London of-
fice, collected a group of British rock-
ers to record a charity promotional
video for relief to the Armenian
earthquake victims. Artists partici-
pating in the recording of “What'’s
Going On?” included Boy George,
Nick Heyward, Richard Darby-
shire (lead singer of Living In A
Box), and David Gilmore, among
others. Simon West directed the
piece, alternating between star-stud-
ded performance footage and shots
of the quake victims and the devas-
tated countryside.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Deborah Russell, Video Track,
Billboard, 9107 Wilshire Blvd.,
Beverly Hills, Calif 90210.

BLACK DIRECTORS: AN UNTAPPED TALENT POOL

(Continued from page 53)

Final Cut’s Reives feels that black
artists’ commitment to black video
professionals should be made in writ-
ing: “Black film makers and video-
graphers are part of the same com-
munity as these black acts, and it’s
crucial for us to form a strong media
base of relations,” he says. “It should
be a contractual agreement on behalf
of acts that black technical people are
used on their shoots, and this should
be set at the time of signing.”

Martin points to an industrywide
attitude that keeps the handful of
black directors firmly lodged in the
R&B/rap arena. “We can work on
clips for white acts, but we're not giv-
en the chance,” he says. “Labels tend
to put directors on rap vids, and
they're mostly the lowest budget.
That's how they start you out, and
once you get good and make a name
for yourself, labels figure that's all
you do.”

Martin says that his average bud-
get is $20,000-$30,000, and only once
has he worked on a $50,000 shoot.

Bill Parker, the principal director
at West Hollywood, Calif.-based
Renge Films, agrees, and adds: “My

gripe is that sometimes we’ve done a
lot of first videos for people on a lim-
ited budget—like Cherrelle and Jody
Watley. And when the label decides
to grow those artists and invest more
in developing them, they find bigger
budgets and other directors.” Parker
says that the average budget for
Renge projects is about $50,000.

Black video makers also say that
majors fely on a small, familiar group
to shoot the majority of their clips,
and that their stated commitment to
developing new directors is only lip
service. “Labels have production
companies that they constantly use,
that are favorites, and it’s difficult to
break into that,” says Martin.

Black directors seem to agree that
they are in a Catch-22 situation. Mar-
tin sums it up by saying: “I see label
people in social situations and I tell
them about Classic Concept. And
they’ll say, ‘Oh, we have this new rap
artist, maybe you can do the video.
Or they’ll say, ‘Do you have a reel?
Ever done any rock, pop?” And I'll
say, ‘Of course we don’t have any
rock or pop! That's what we're wait-
ing for.””

NEW VIDEOGLIPS

ADDS

CURRENT

Kid Ego, Extreme

Dreams So Real, Bearing Witness

Ratt, | Want A Woman

The Belle Stars, tko lko

Brittny Fox, Save The Weak

Phoebe Snow, If | Can Just Get Through The Night
Stray Cats, Bring It Back Again

Lita Ford/Ozzy Osbourne, Ciose My Eyes Forever
Colin James, Why'd You Lie

The Cult, Firewoman

G

Comntry Woesne Teleiacon

Continuous programming
704 18th Ave. South, Nashvitle, TN 37203

HEAVY

Shenandoah, The Church On Cumberland Road
Dolty Parton, The River Unbroken

Michael Johnathon, Miracle On Candy Creek
Charley Pride, White Houses

Roy Orbison, You Got It

Lorrie Morgan, Dear Me

Patty Loveless, Don't Toss Us Away

The Shooters, If | Ever Go Crazy

Dan Seals, They Rage On

Atabama, Song Of The South

T. Graham Brown, Come As You Were

Tammy Wynette, Next To You

Gary Stewart, Rainin’ Rainin’ Rainin’

Lori Yates, Promises, Promises

Hank Wiltiams Jr. & Sr., There's A Tear In My Beer
Clint Black, Better Man

HEAVY

Milli Vanitli, Girl You Know It's True

Mike + The Mechanics, The Living Years
Poison, Your Mama Don't Dance

Was (Not Was), Walk The Dinosaur
Bangles, Eternal Flame

Roxette, The Look

Fine Young Cannibals, She Drives Me Crazy
Def Leppard, Rocket

Vanessa Williams, Dreamin’

Deon Estus, Heaven Help Me

Roy Orbison, You Got It

R.E.M., Stand

Rod Stewart, My Heart Can't Tell You No
Karyn White, Superwoman

Enya, Orinoco Flow (Sail Away)

Billy Joe Royal, Tell It Like It Is

Rodney Crowell, After All This Time

Hank Williams Jr. & Sr., There's A Tear In My Beer
Shenandoah, The Church On Cumberland Road
George Strait, Baby's Gotten Good At Goodbye
Dan Seals, They Rage On

Patty Loveless, Don't Toss Us Away

Lorrie Morgan, Dear Me

Clint Black, Better Man

Alabama, Song Of The South

T. Graham Brown, Come As You Were

Kathy Mattea, Come from The Heart

Keith Whitley, I'm No Stranger To The Rain
Desert Rose Band, She Don't Love Nobody
Sawyer Brown, My Baby's Gone

K.T. Oslin, Hold Me

The Shooters, If | Ever Go Crazy

Tammy Wynette, Next To You

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title!
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

ROB BASE AND D.J. E-Z ROCK
Joy And Pain

It Takes Two/Profile

Ralph McDaniels, Sabrina Gray/Classic Concept
Lionel Martin

BIG BAM BOO

Shooting From My Heart
Fun, Faith & Fairplay/Um

Lisa Hollingshead/Propaganda Films
Nigel Dick

BOYS CLUB

The Loneliest Heart
Boys Club/MCA

John Hopgood/Planet Pictures
Randee St. Nicholas

BOBBY BROWN
Roni

Don’t Be Cruel/MCA
Upstream Film And Video
Larry Johnson

EL DEBARGE o

Real Love
Germini/Motown
Propaganda Films
Greg Gold

SHEENA EASTON
Days Are Like This
The Lover In Me/MCA
Kate Thorne/MGMM

Brian Grant

FINE YOUNG CANNIBALS
She Drives Me Crazy (remix)
The Raw And The Cooked/I.R S.

Promo Palace

Phillipe Decouffle

SPECIAL ED
| Got It Made
Protile

Chica Bruce

Chica Bruce

KIM WILDE

Four Letter Word
Close/MCA

Michael Geoghegan
Michael Geoghegan

BILLBOARD APRIL 8, 1989

www americanradiohistorv com

55


www.americanradiohistory.com

- (AR A Es N B E

"m-rga%wg T

kg o e b
] 2 -m e

Gerry Wood)

Birthday Buddies. Jerry Jeff Waiker, left, and Guy Ciark, right, congratulate
Waliker's father, Mei Crosby, on a job weii done in his roie as a bartender during
Waiker's birthday concert in Austin, Texas. See Nashville Scene, below. (Photo:

NASHVILLE More than 30 acts
have been confirmed so far to per-
form at the 18th International Fan
Fair here June 5-11. The event will
again be held at the Tennessee
State Fairgrounds. Ticket prices
have been raised this year from
$60 to $65 for the Country Music
Assn./ Grand Ole Opry-sponsored
gathering.

As of March 20, 14,000 people
had registered for the six days of
concerts, autograph sessions,
tours, and exhibits. Last year's
Fan Fair drew around 23,000 tick-
et-buyers.

The schedule and partial talent
lineup:

DANCE, MR. BIRTHDAY CANDLES, DANCE:
Defying all oddsmakers for yet another year,-Jerry
Jeff Walker celebrated his birthday in Austin, Tex-
as, with a powerful concert, a record release-party,
and a ‘“‘golf and western” tournament. A salute to
Walker for his 47th birthday, the concert took place
March 18 at the historic Paramount Theatre, a clas-
sic movie palace saved from the wrecking ball by
Walker and others who happen to care about history

Walker Celebrates His Birthday With Traditional Concert

Jerry Jeff Reaches No. 47 With A Bullet

his first gold album, “Viva Terlingua.”

The golf tournament and Chris Wall's showcase
at the Broken Spoke closed out the birthday-bash
events. So Mr. Bojangles adds another birthday can-
dle. Thank Texas and temperance that this excep-
tional talent didn’t flame out in his earlier years and
hopefully will continue finding those soulful lyrics
and meaningful melodies for many years to come,
Happy Birthday, Jerry Jeff. You're 47 with a bullet

and climbing higher,

end all rounders, Walk-
er migrated from up-
state New York to Aus-
tin via such creative
stopovers as New
York’s Greenwich Vil-
lage, and Florida’s Coco-
nut Grove and Key
West. After a history of
excessive behavior, he
has moderated his hab-
its to healthier pursuits
such as jogging, golfing, biting fingernails, and
drinking beer.

Jerry Jeff’s Birthday Concert also starred some
of his songwriter friends—Guy Clark, Richard
Leigh, Don Schlitz, Mike Reid, Stan Hitchcock,
now VP of Country Music Television, and Chris
Wall, a brilliant new talent discovered by Walker
and his wife Susan, who staged this fun-filled week-
end. The mood and set provided a comfortable,
folksy environment—the entertainers gathered at
tables on the stage that had been turned into a work-
ing bar tended by Walker’s dad, Mel Crosby of Coo-
perstown, N.Y. Walker took turns performing with
his guests. Although he never got around to singing
his biggest hit, ““Mr. Bojangles,” the audience was
more than satisfied, hanging on every lyric and kick-
starting themselves on some of his hell-raising hits.
Among the highlights: Clark singing “Like A Coat
From The Cold,” Leigh’s introduction and perfor-
mance of “Don’t It Make My Brown Eyes Blue,”
Schlitz’s off-the-wall humor and interpretation of
“The Gambler”’ and “Forever And Ever, Amen,”
Reid’s rambunctious piano playing and singing of
“Stranger In My House,” Wall’s clever ditty, “En-
tourage,” and everything Jerry Jeff sang.

On March 19, Walker celebrated the release of his
latest Tried And True Records album, “Live At
Gruene Hall,” by performing live at Gruene Hall in
the metropolis of Gruene (pop. 377), Texas. The Lone
Star state’s oldest dance hall rattled and shook for
two hours as Walker fans enjoyed the past hits plus
the powerful new songs he has written lately for the
album. His skills as a writer and performer continue
to soar, and the new release could be his best since

and beautiful buildings.
Once the rounder to
Nashville

by Gerry Wood

WELL DUNN: Artist
Gary Roller of Taos,
N.M., presented a com-
missioned charcoal por-

the Warner Bros. singer
during a recent record-
ing session in Nashville.
She’s completing her
first album for her new
label. Among those who
have collected Roller’s
works are Dan Fogleberg, Michael Martin Mur-
phey, Willie Nelson, George Strait, Jim Ed Nor-
man, and Dunn. ... Guy Clark celebrates the re-
lease of his “Old Friends” album on Sugar Hill with
an April 13 party at the Station Inn in Nashville.
He’ll be joined by many of his musician friends. . . .
Congratulations to Bill Monroe, the father of Blue-
grass, who will be made an honorary member of the
Sonneck Society for American Music at the society’s
15th national conference, April 5-9 in Nashville,
“Through this honor the Sonneck Society is recog-
nizing and honoring the full breadth of American
musical expression,” noted Prof. Dale Cockrell,
secretary of the Sonneck Society and chairman of
the music department at the College of William &
Mary. “I can think of no better way to do that than
by recognizing the inventor of a major American
musical genre.” The society is dedicated to the en-
couragement of research, performance, recording,
and publication of American music.

MESSAGE TO MICHAEL: Talk about your brazen
acts! A lissome blonde in the audience of a recent
Baillie & The Boys concert sent a note to Michael
Bonagura offering, “I know you’re married, but I'm
in room 372 if you can get away.” The note was in-
tercepted by Kathie Baillie before it got to her hub-
by and singing partner, Michael. Baillie made sure
Michael got two notes—the original from the bomb-
shell, and another from herself. She refuses to di-
vulge the contents of her message to Michael. Nash-
ville Scene guesses it had something to do with Mi-
chael keeping favorite parts of his anatomy intact.

trait of Holly Dunn to |

Monday, June 5—Bluegrass
show, 6-9 p.m.; Cajun show, 9:30-11
p.m.

Tuesday, June 6—International
show, 10 a.m.-noon; Atlantic/A-

Fest has concerts,
tours, exhibits

merica show, featuring Billy Joe
Royal, Girls Next Door, Jeff Ste-
vens, Pal Rakes, Robin Lee, and
Billy ““Crash’ Craddock, 1-2:30
p.m.; Mercury/PolyGram show,
featuring Kathy Mattea and the
Burch Sisters, 4-6 p.m.; MCA
show, featuring Lee Greenwood,
Steve Wariner, the Oak Ridge
Boys, James House, Karen Staley,
and Lionel Cartwright, 8-10 p.m.
Wednesday, June 7—Universal
show, featuring Eddy Raven, Lacy

30 Acts Have Signed So Far For Annual Event
Fan Fair Gets Good Response

J. Dalton, Tim Malchak, Wild
Rose, the Gatlins, and the Nitty
Gritty Dirt Band, 10 a.m.-noon;
Warner Bros. show, 2:30-4:30 p.m.;
RCA show, featuring Ronnie Mil-
sap, Jo-El Sonnier, and Clint Black,
7:30-9:30 p.m.

Thursday, June 8—Capitol
show, featuring Dan Seals and T.
Graham Brown, 10 a.m.-noon; 16th
Avenue show, featuring Charley
Pride, John Conlee, and Canyon,
2:30-4:30 p.m.; CBS show, featur-
ing Ricky Van Shelton, 7:30-9:30
p.m.

Friday, June 9—Songwriters
show, 10 a.m.-noon; Airborne
show, featuring Mickey Gilley,
Stella Parton, and the Sanders, 1-
2:30 p.m.; Independent label show,
3-4 p.m.

Sunday, June 11—Grand Mas-
ters Fiddling Championship at
Opryland USA.

Vid Stars Hank Williams Jr.

Documentary Shows Life, Music

NASHVILLE Filming has begun
on a video documentary on the mu-
sic and lifestyle of Hank Williams
Jr. Cabin Fever Entertainment, a
wholly owned subsidiary of UST
Enterprises, is in charge of the 90-
minute project in conjunction with
Hank Williams Jr. Enterprises and
Georgian Communications Compa-
ny.

The program centers around
Williams’ February 1989 live per-
formance at the Omni in Atlanta,
which was filmed by producer Ken
Brown and director George Bloom.

In addition to concert footage,
fan shots and behind-the-scenes
action from what has been tagged
“Williams’ homecoming perfor-
mance’’ at Nashville’s Starwood
Amphitheater, set for Memorial
Day—May 29—will be included.

The piece will move from con-
cert footage to Williams’ house for

a “‘partying with Hank and his
friends” segment, where he cele-
brates his 40th birthday. And final-
ly, the program will conclude with
a look at Williams through a series
of interviews on his Montana
ranch and in his Paris, Tenn.,
home.

The video is scheduled for re-
lease in September and will sell for
$29.95.

Although it is less than a year
old, Cabin Fever has distributed a
number of videos. Its list includes
“The 500 Home Run Club,” hosted
by Mickey Mantle and Bob Costas;
“The Lynyrd Skynyrd Tribute
Tour,” hosted by Charlie Daniels;
“Thanks Troubadour Thanks,” the
story of country legend Ernest
Tubb; ‘“The Real Patsy Cline’’;
“Meet Babe Ruth’’; and a number
of others. DEBBIE HOLLEY

Sonneck Society To Induct
Monroe At Annual Gonfabh

NASHVILLE Bluegrass pioneer
and Country Music Hall Of Fame
member Bill Monroe will be made
an honorary member of the Son-
neck Society For American Music
at the society’s annual conference
here April 5-9. Named for Oscar
Sonneck, the first chief of the Li-
brary Of Congress’ music division,
the society was established to en-
courage and study all aspects of
American music.

Scheduled are sessions on
“Blues And Jazz,” “Selling And
Promoting American Music,”’
“Black Music Research In Nash-
ville,” “African-American Interac-
tions,” “Tennessee Composers,”
and ‘“‘Recording American Music.”

In addition to the presentations
and discussions, there will be film
showings, workshops in video, and

live performances by the East Ten-
nessee State Univ. Bluegrass
Band and the Louisiana State
Univ. New Music Ensemble.

The conference, which will be
held at the Vanderbilt Plaza Hotel,
is being hosted by the Middle Ten-
nessee State Univ. Center For Pop-
ular Music.

Approximately 200 scholars are
expected to participate.

The Wagoneers were
among the winners in
50 categories at the
7th annual Austin
Music Awards ...
see page 30
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ACM To Honor
Artist Of Decade

LOS ANGELES The Academy of
Country Music’s artist of the decade
for the '80s will be named on the or-
ganization’s awards special April 10.
Charlie Daniels and Carl Perkins will
host the tribute to the winner deemed
by the ACM “to have been the most
outstanding and successful act dur-
ing the 1980s” and have “best exem-
plified, through appearances and re-
cordings, the image of country music
during this decade.” Previous win-
ners of the award were Marty Rob-
bins for the '60s and Loretta Lynn for
the ’70s. NBC will telecast the show.

FOR WEEK ENDING APRIL 8, 1989
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Assn. Members Called For Reinstatement Of Category

CMA Considering Video Award Entries

NASHVILLE The Country Mu-
sic Assn. has set June 26 as the
deadline for submissions for its
music-video-of-the-year category.
To be eligible, a country music
video must have been released be-
tween July 1, 1988, and June 30,
1989. It may not be more than 10
minutes long or contain more
than one song or medley. The en-
try must be submitted on 3/,-inch
tape.

A panel selected by the CMA
will review the submissions and
select 10 nominees, who will then

June 26 is the
entry deadline

be placed on the regular voting
ballot.
The best video award was dis-

continued for last year’s running
but was reinstated this year be-
cause of member demand.

According to the CMA, “Videos
will be judged in all audio and vid-
eo elements.”” The award will be
presented to the top video’s direc-
tor.

Submissions should be sent to
Peggy Whittaker, Country Music
Assn., 7 Music Circle N., Nash-
ville, Tenn. 37203.

Hunter Mountain Sets
Festivals’ Schedules

NASHVILLE The Summer Festi-
vals at Hunter Mountain, Hunter,
N.Y, will include two country festi-
vals, which will feature 14 major acts.

The first event, July 27-30, will star
k:d. lang and the Bellamy Brothers
(27), Grandpa Jones and Hank
Thompson (28), Buck Owens and
Faron Young (29), and Mickey Gilley
and Kathy Mattea (30).

The second, Aug. 1820, features
Crystal Gayle and Asleep At The
Wheel (18), the Charlie Daniels Band
and Carl Perkins (19), and Ronnie Mil-
sap and Highway 101 (20). For addi-
tional information, call 218-263-3800.
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JLYNNE (JLYNNE. RORBISON, TPETTY) VIRGIN 7-99245
61 69 79 4 KEEP THE FAITH HEARTLAND
1 3 4 17 FROM THE WORD GO MICHAEL MARTIN MURPHEY D.JOHNSON,M.CARMAN (K.STEGALL. J.SALES) TRA-STAR 1223
S.GIBSON,JE.NORMAN (C.WATERS, MGARVIN) WARNER BROS. 7-27668 SOV LOVE T T
@ 19 22 10 DON'T TOSS US AWAY @ PATTY LOVELESS NEWD 1 J.STROUD (P.OVERSTREET. D.SCHLITZ) RCA 89197
LEROML ML e e iold BLUES STAY AWAY FROM ME CHRIS AUSTIN
@ 18 20 1 THE HEART LACY J. DALTON @ B — 2 G.BROWN (A.DELMORE, R DEL MORE, W.RANEY, H.GLOVER) WARNER BROS. 7-27531
JBOWEN,J STROUD.L.J.DALTON (K KRISTOFFERSON) UNIVERSAL 53487/MCA VR DR ARITING T TIETTTTE:
20 23 9 SETTING ME UP HIGHWAY 101 n 83 4 W.WALDMAN, JEDWARDS (M.MCANALLY, T.BRASFIELD) MCA/CURB 53613/MCA
PWORLEY,E SEAY (M.KNOPFLER) WARNER BROS. 7-27581 GoNCRERVINGEN e R e
@ 21 2 7 YOUNG LOVE THE JUDDS 65 46 36 8 JKENNEDY (K PEID) MERCURY 872 604 7
B.MAHER (PKENNERLEY, K.ROBBINS) CURB/RCA 8820-8/RCA SooCloueen ST
A
6 | 17| 19| 11| 'LLBELOVIN YOU LEE GREENWOOD 66 | 74 | 5 | B0 Kekns boreen) DG o1 08
JBOWEN,L.GREENWOOD (D.SCHLITZ, P.OVERSTREET) MCA 63475 S0 3 5
Al
@ 20 | 25 |ty SHEDESERVES YOU BAILLIE AND THE BOYS & | — | 2 R.FA@DOV‘JEHFJ&EIDBO';(EHD'&WD, PHAMPTON) RONNIE M%BRB%%%
KLEHNING (K BAILLIE, MBONAGURA, D.SCHLITZ) RCA 87967
WHITE HOU @ CHARLEY PRIDE
2 | =g SITSTILLOVER RANDY TRAVIS 88 | 49 | 55 | 7 | TR ram T6TH AVENUE 70425
KLEHNING (K.BELL, LHENLEY) WARNER BROS. 7-27551
| FEEL FINE F
24 2 7 el I L LB U ) RESTLESS HEART 69 55 4 19 S BUCKINGHAM (J.LENNON, PMCCARTNEY) SWEETHEA%E&%JQ%&?BE&
T.DUBOIS,S. HENDRICKS,RESTLESS HEART (D.ROBBINS, V.STEPHENSON, T.DUBOIS) RCA 88167
' ONLY ME RICKY SKAGGS
| AFTER ALL THIS TIME & RODNEY CROWELL NEW Rl LoviN :
25 27 7 T.BRO%V%,R.CROWELL e AR M | 4 R SKAGGS.S BUCKINGHAM (E.STEVENS, HKANTOR) EPIC 34-68693/CBS
IF | HA U ALABAMA 7 63 51 8 NEXT TO YOU & TAMMY WYNETTE
@ 271 29| 5 B.BE(;'(ETQ,AYL?B ) A (KCHATER. D.MAYO) L ABAME N.WILSON (A ESTES, C.HILL) EPIC 34-68570/CBS
BIG LOVE THE BELLAMY BROTHERS 8 | 87 | 3 | OPENFORSUGGESTIONS PERRY LAPOINTE
2 5 9 14 J.BgWLEN.J.STROUD (D.BELLAMY) MCA/CURB 53478/MCA @ GENNEDNOWIARE) DOORKROBIS0S
MY TRAIN OF THOUGHT BARBARA MANDRELL 73 | 57 | a1 | 19 | JILYOUCRY EDDY RAVEN
@ 28 | 30 | 10 | TCOLLINS (BBURCH, MWOODY) CAPITOL 44276 EBECHENTI(GILESIS BOGARD) Reals708:
BALLAD OF A TEENAGE QUEEN JOHNNY CASH
419 1 16 T&Vx&%ﬁ&ﬁ{n@ﬁ?o%?nﬁ%fss. SSTEPHEN) REBA MchAN SEIAR% Ll B I gCCEMENTICRCTEMERT) MERCURY(8 720 2027
THE CHANCE YOU TAKE ROSS LEWIS
2% |12 6 16 ?g&m{m&.ﬁ%f\wpwlgmﬁ)’” NITTY Gﬁ'&z BDR'&T%‘;E% @ N | —| 2 D.MORGAN (FMYERS, R GILES, G HARRISON) WOLF DOG 21-6
7 1 DON’T MISS YOU LIKE | USED TO STELLA PARTON
26 8 10 | 17 gg&ﬁg#g&gﬁ,y&;ms' PKENNERLEY) REPRISEEMM!SF%ERQQ%E&? i | — 2 F.JONESS.PARTON.S MESSER (C.STONE, JBUCKINGHAM) AIRBORNE 10015
. HIGHWAY ROBBERY TANYA TUCKER
27 | 14 5 17 L_gi&ﬁt‘g}ﬁg%{\m%?&) %Efggggsgg%%% 771 53 | 37 | 19 | JCRUTCHFIELD (GARVIN, JONES. SHAPIRO) CAPITOL9427 1
THE FORESTER SISTERS PROMISES, PROMISES @ LORI YATES
2 3 8 }.gY?gUgé.LB%CKETT (D.PFRIMMER, B.GALLIMORE) WARNER BROS. 7-27575 B8 5 3 S-BUCKINGHAM (M BERG. L.YATES) COLUMBIA 38-68596
OLD PAIR OF SHOES SAWYER BROWN
@ 31| M4 6 ﬁg‘&&%_ﬁ{%g@ﬁﬁ%ﬁ SIEVE VJ@B_,I,';‘E,EOE 79159 |50 7 RCHANCEY (M.MILLER) CAPITOL/CURB 44332/CAPITOL
FELLOW TRAVELERS JOHN CONLEE
32 | 35 8 35&55 J_'!TARgUD (C.BLACK. HNICHOLAS) el NJC E'g,ﬁg,’? NEWD 1 B‘LOGA?l (JRUSHING, W.PATTON) 16TH AVENUE 70427
FRONTIER JUSTICE EE CEE CHAPMAN
@ 34 | 38 6 LAGN%IR!&QD_VOAMM) REPRISE 7|?2\$VJ97';{;A!8§§£0'!“ NEWD 1 AROBERTS.C.BLACK.B.FISCHER (B.FISCHER, C.BLACK. A ROBERTS) CEEC CURB 002
ATHER LIKE SON LIONEL CARTWRIGHT BRIDGES AND WALLS THE OAK RIDGE BOYS
@ 35 39 8 Ha’égwfv.s.swm (P.OVERSTREET, D.SCHLITZ) ¢ MCA 53498 82 65 64 19 J.BOWEN (R.MURRAH, R VANWARMER)
PEL ACCORDING TO LUKE SKIP EWING TRAINWRECK OF EMOTION ¢ LORRIE MORGAN
@] 7 | & g THE GO A ORDING IO o 8 | 67 | 53 | 18 | gBECKETT (LVEZNER, ARHODY) 6387
@ 39 49 4 LOVE OUT LOUD EARL THOMAS CONLEY 8 95 o 2 LOVE WILL NEVER BE THE SAME RENO BROTHERS
E.GORDY.JR..RL SCRUGGS (T.SCHUYLER) RCA 8824:7 R.PENNINGTON (R.RENO. W.CARSON) STEP ONE 398
MEM'RIES @ VICKI BIRD
3% 36 40 9 E{o%%ﬁﬂcgys&onlgssﬁg%) MA&%’;‘OP%%N NEW)D 1 JBRADLEY (LHARGROVE, S HARGROVE) 16TH AVE%UE 70421
40 52 4 SHE DON'T LOVE NOBODY THE DESERT ROSE BAND 8 76 58 20 YOU STILL DO T.G. SHEPPARD
PWORLEY.E SEAY (J HIATT) MCA/CURB 53616/MCA B.MONTGOMERY (L. WILSON, C.KELLY) COLUMBIA 38-08119/CBS
(7| 3 | 42 | 9 | GOODBYELONESOME HELLO BABY DOLL THE LONESOME STRANGERS &7 | 8 | 70 | 14 | WHICH WAY DO I GO (NOW THAT I'M GONE) WAYLON JENNINGS
B.BROMBERG.W.REESE (LEMERSON) HIGHTONE 508 JBOWEN,W.JENNINGS (LMACRAE, S.CLARK) MCA 53476
% % % POWER PICK/AIRPLAY * * % 88 | 70 | 48 | 20 | LSTILL BELIEVE IN YOU THE DESERT ROSE BAND
4 61 i | DON'T WANT TO SPOIL THE PARTY ROSANNE CASH PWORLEY.E SEAY (C HILLMAN, S.HILL) MCA/CURB 53454/MCA
R.CASH,R.CROWELL (JLENNON, PMCCARTNEY) COLUMBIA 38-68599 NEWD 1 HOOKED ON YOU ODESSA
— +ZIMMERMAN (C WARD) SING ME 40
THEY RAGE ON @ DAN SEALS
44 56 4 K.LEHNING (B.MCDILL, D.SEALS) CAPITOL 44345 % % l 78 12 ﬂgﬁf E?A%Eﬂ%mégz GLEN CAM'\(/:IE?:;ELQ%
IF | EVER GO CRAZY © THE SHOOTERS BOWEN.G CAM WEBB) a
41 | 47 | 6 | alDRIDGE (W.ALDRIDGE. S.ALDRIDGE) EPIC 34-68587/C8S .@ NEWD | 1 DOING IT BY TT?SE(Ecogr!gL P BARNHART) 2 AW'G'"TES
MANY MAN MOE BANDY L SKA  THE WHI A L. PBARNHAI NAAN 689357
42 46 7 J.KENNNEDV (I:.R»‘\SI‘!I())APL‘E M.D.SANDERS, C.A ETHERIDGE) CURB 10524 NEWD ) cD Alf‘iﬁ’fg‘égo?ggﬁ"f?mom L AB%%TES%RP%D%
FROM A JACK TO A KING RICKY VAN SHELTON ALK Av( J AP 04t
42 26 8 14 S.BUCKINGHAM (N.MILLER) COLUMBIA 38-08529/CBS @ NEW ’ 1 PUT A UARTER IN THE JUKEBOX BUCK OWENS
43 | 30 | 15 | 16 | DONTYOU EVER GET TIRE OSOF HURTING ME) RONNIE MILSAP SSHAW(BIOWENS) CARIOT4355
R MILSAP.R GALBRAITH,T.COLLINS (H.COCHRAN) RCA 8746.7 = & = = LIFE AS WE %(NEW T KATHY M AT(;I'E A
K IN THE FIRE GENE WATSON AREYNOLDS (W.CARTER, FKOLLER) MERCURY 872 082-7
48 62 4 E&&th,zsumanoww (R.M.BOURKE, M.REID) WARNER BROS. 7-27532 o = @ ” THREADS OF GGOLD THE '\EA RABRSSY BROS.
_ CALL ON ME TANYA TUCKER RHAFFKINE (DKING. J.A SHAMBLIN) WARNER BROS. 7-27573
58 2 JCRUTCHFIELD (G.E.SCRUGGS) CAPITOL 44348 - - . X !‘”SENG SHE HOLDS ME LARRY GATLIN/GATLIUN BBRSOTHE%§
I NEED A WIFE JON| HARMS RCUGIEGRTY AL B
50 60 5 J.BOWERJ.STROUD (JHARMS, D.TYLER) UNIVERSAL 53492 - % - % g“g(‘) RA[}; ",P SAY e o o EARL THOMAS R%?g%?;
WINE ME UP LARRY BOONE . JR_R.L.SCRUGGS (R.BYRNE. W. IN ) -
51 67 3 7/
R BAKER (F YOUNG, B.DEATON) MERCURY 872 728-7/POLYGRAM ol 75 a 1 JUST CALLgD TOGSAY GOODBYE AGAIN %Aglzyg(z)g':g
BROWN RBAKER (P.NELSON, B.MCGUIRE) MERCURY :
48 33 21 18 COME AS YOU WERE & T. GRAHAM
RCHANCEY (PCRAFT) CAPITOL 44273 % % 69 : HOW MANY HEARTS LYNN ANDERSON
56 65 5 SOMEWHERE BETWEEN ¢ SUZY BOGGUSS N.LARKIN (P.WOLFE, B.BORCHERS. N.LARKIN) MERCURY 872 602-7
WWATDMAN(VWIACGARD) AL PR 100 | 92 | 77 | 22 | DON'TWASTEIT ON THE BLUES GENE WATSON
50 52 59 5 WAITING FOR YOU GAIL DAVIES PWORLEY.E.SEAY.G.BROWN (S.RAMOS, J VANDIVER) WARNER BROS. 7-27692
3 BOWEN.G.DAVIES (G.DAVIES) MCA 53505
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CLINT BLACK easily wins the most-mentioned-newcomer title this week
as "“Better Man” (RCA) shifts into high gear in its ascent on the Hot Coun-
try Singles chart (No. 30). The inevitable comparisons to established super-
stars are plentiful. Says PD Robert Lewis, WKML Fayetteville, N.C.:
“Black has the look of a young Roy Rogers, a Merle Haggard voice, and a
George Strait attitude, not to mention a knockout song.”

MD Dandalion, WRKZ Hershey, Pa., who just became the first fe-
male to be named DJ of the year by the Academy of Country Music (con-
gratulations, Dandy), goes a little farther with the description: “The
best we have in the business now is George Strait, Randy Travis, Ricky
Van Shelton, and Rodney Crowell, and there’s a little of each of these

by Marie Ratliff

men all wrapped up into one Clint Black."”

HOY ORBISON’s “You Got It” (Virgin) is the first record in a long
time to garner numbers in multiple chart formats. WWWW Detroit MD
Sharon Foster reports the record has tested unbelievably well and gets
a lot of play on her midday airshift, as it does on that of her time-slot
competitor, Chuck Santoni, on album-rock-formatted WLLZ across

town.

However, Foster and Santoni are friendly competitors—so friendly, in
fact, that they plan to be married April 22. “Chuck and I were a team on

the morning show here at W-4,”

says Foster. “Now we're competing for

listeners. Needless to say, we won't be talking radio at home.™

ADDED OUT OF THE BOX: MD Ken Carlile, WT'VY Dothan. Ala., is
enthusiastic about Paul Overstreet’s first RCA single, “Sowin’ Love."
“It’s an absolute miracle on vinyl, so positive lyrically and uplifting mu-

sically. It's the kind of record that makes country musie worth listening
to.” Overstreet is new on the chart at No. 62.

“It’s vintage Merle,” says MD Donna Cavender, WDSD Dover, Del,,
of Merle Haggard’s “5:01 Blues” (Epic). “People will really latch onto

this one, they can relate to the words so well. We're already getting posi-
tive feedback on it.” Haggard has the Hot Shot Debut on this week’s

chart at No. 57.

HOSANNE CASH is attracting attention with her second remake in a
row. This one—*I Don’t Want To Spoil The Party” (Columbia)—was a
hit for the Beatles, circa 1965. ‘“The Sweethearts Of The Rodeo did well
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Sample Playlists of the Nation’s Largest
Country Radio Stations

St.

ggggg&'n-—saduddbun-—-d-anu;;:c:::'s-anumm-wn—

(WQYK 99|

Petersburg P.D.: Jay Miller

1 George Strait, Baby s Gotten Good At Goodbye
Keith Whitley, I'm No Stranger To The Rain
Vern Gosdin, Who You Gonna Blame It On This Tim

ndoah, The Church %n Cumberland Road
Billy Joe Royal TeII It Like It
10 Roy Orbison, You Got It
11 chyl Danon The Heart
12 Lee Greenwood, |l Be Lovin You
13 K.T. Oslin, Hey Bobby
14 Fosler And ond Fair Shake
15 Patty Loveless, Don't Toss Us Away
16 Barbara Mandrall My Tran Of Thought
17 Baillie And The Boys, She Deserves You
18 Highwa 101 Semng Me Up
19 The Ju Vouni
20 Rodney Crowell, After All This Time
21 Randy Travis, Is 1t Still Over
Alabama, If I Had You
23 Restless Mearl Big Dreams In A Small Town
24 The Forester Sisters, Love Will
25 Clint Biack, Better Man
Steve Wariner, Where Did | Go Wrong
27 The Shooters, If | Ever Go Crazg
The Lonesome Strangers, Goodhye Lonesome, Hello
Skip Ewing, The Gospel Accordin To Luke
Mason Dixon, Exception To The
Earl Thomas Conley Love Out Loud
Hank Williams, Jr., There's A Tear In My Beer
Lionel c:mmgm "Like Father Like Son
The Desert Rose Band, She Don't Love Nobody
Dan Seals, The‘ Rage ‘0n
J.C. Cry now What I've Gof
Rosanne msh 1 Don't Wanl To Spml The Party
%\: mkV'o‘::ram | GolB AT
ak Ridge ond Those Years
Tanya Tucker, Caon)n !\1

I #3eseesnRsR

PN ulvivivivivivivivivivieior £ 1-51 4 3 31 e 1 0]

KKK
96 FM

P.D.: Jim Robertson

1 George Strait, Baby's Gotten Good At Goodbye
2 Mank Williams, Jr., There’s A Tear In M Beer

S Keith Whitley, T No Slranger To The Rain

3 Reba McEntire, New Fool At An Old Game

6 Ve Gosdin, Who You Gonna Blame It On This Tim
7 Michael Martin Humhey, From The Word Go

2 K.T. Oslin, Hey Bobb;

4 GeorgeoneslmAOneWoa Man

n Shenandoah The Church On Cumberland Road

14 Patty Loveless, Don't Toss Us Away

15 Bllly Joe Royal Tell It Like It Is

16 Travis, Is It Still Over

13 Don mums 0ld Coyote Town

21  The Judds, Young Love

8 Ronnie Hl‘sap, Don't You Ever Get Trred (Of Hur
22 Restless Heart Big Dreams In A Small Town

10 Ricky Van Shelton, From A jack To A King

23 Foster And Lloyd, Fair Shake
24  Baillie And The , She Deserves You
5 Stm Wariner_ Where Did | Go Wrong
2 ney Crowell, After All This Time

% Mlghv:ay 101, Semng Me Up

28 Clint Black, Better Man 32 EX Chnt Black, Better Man
30 Alabama, If | Had You EX 5 Lomie Hovgan Trarnwreck Of Emotion
19 The Belamy Brothers, Big EX EX Tit You C
29 Barbara Handrell My Tram 01 Thoughl X KX Ba a mndmll My rain Of Thought
17 Southern Pacific, Honey | Dare Y A — , Love Out Loud
18 Nmy Gritty Dirt Band Down Tha! Road Tonight A — Rosanne Cash | Don’t Want To Spoil The Partn
20 Lee Greenwood, I'll Be Lovin’ You A — The Lonesome Stnn Goodbye Lonesome, Hello
40 Dwight Yoakam, | Got You A — Joni Harms, | Need
3% Lacy é "‘;:IMM The Heart
Moe any Mansions
g JLnonel‘m'” NLL:WF'h Like S FM 105
Cartwri ike Father Like Son
36 Charley Pride, White Houses
37 The Forester Sisters, Love Will 6
38 Gail Davies, Waiting "For You AM 610
X Sk:r Ewing, The Gospel According To Luke
EX  Earl Thomas Conley, Love Out Loud - q ’
g #:anne Cash, I'Don‘l WawbSpoLrl The Partl' " Birmingham P.D.: Jim Tice
Lonesome Strangers, e Lonesome, Hello
EX  Mason Dixon, ExceElmn To The Rule % g 'SMJ ',f:‘[m"& r#: F&", Ar;e(l)ld"&ame
EX The Shooters, If  Ever Go I;"Y 3 6 George Strait, Baby's Gottén Good At Goodbye
EX Suzy Wl"““ Somewhere Between § 7 Mehad uanm Murphey, From The Word Go
EX Ross Lewss, The Chance Vgu Take 5 8 Whmea tranger To The Rain
g ;:‘TY LaPointe, gl’e" For Suggestions 6 9 Nmy it Band Down That Road Tonight
B g Kershaw Boogie Queen 7 10 Vem n, Who You Gonna Blame It On Tms Tim
& "ySuIs h '"; eO p 8 1 Ronnie Milsap, Don't You Ever Get Tired (Of Hur
Dan ey Rage On 9 12 Em Harris, Heartbreak Hll
EX  Burch Sisters, Old ame New Fire 10 13 Don Williams, Old Coyote Tow
£X Tanya T"CW Call On M 11 14 Shenandoah, The Church On Cumberiand Roat
EX nﬁe Bws Beyond Those Years 12 15 Foster And ir Shake
X Russsll Sm | ndﬁr What She’s Doing Tomigh 13 4 George Jones m A One Woman Man
—  Roy Orbison, Y
= Bux wsu PLut A Quarter n The Jukebon BB K%’ B
- Sovingtn 16 18 Billy Joe R aI Tell It Like It Is
T Reatond Kep f'r.l"gaﬁ'e Dot Love Nobecy H A reemviod reenwood, 1l Be Lovit You
= Stella Parton, | Don’t Miss You Like | Used To {9 z% ng':ryway 101, t?r’r‘\; B‘)squs )
—  Cee Cee Chapman, Frontier Justice 20 5 Conway Twitly, | W|sh 'Was Stil In Your Dream
21 23 The judds, Voung
22 24 Randy Trav t Still Over
23 26 Baillie And Boys, She Deserves You
24 27 Restless Heart, Bi Dreams In A Small Town
A oy A M
alton, The Heal
7 X L:?ney Crowell, Atter All This Time
28 EX  Barhara Mandrell, My Train Of Thought
Baton Rouge P.D. Brian King | % X T Emm&%?énﬁvpow'"
3 Keith Whitley, I'm No Stranger To The Rain EX EX Steve Wariner, Where Did | Go Wrong
4 Michael Martin Mu , From The Word Go EX EX Clint Black, Better Man
7 Vem Gosdin, Who You Gonna Blame It On This Tim EX EX The Desert Rose Band, She Don't Love Nobody
8  Hank Wlllams, Je., There’s A Tear In My Beer EX EX Skip Em& The Gaspel According To Luke
1 George Strait, Baby's Gotten Good At Goodbye EX EX Rosanne Cash, | Don't Want To Spoil The Party
9 nt? Dirt Band, Down That Road Tonight X EX Dmmhm | Got You
1 Bﬁy Joe Royal, Tell It Like It Is EX EX Eard Love Out Loud
14 Shenandoah The Church On Cumberland Road A — Lionel Cartwright, ike Father Like Son
1 Be Lovrn You A — Tanya Tucker, Call On Me
1 J. Datton, "The Hea A — Dan Seals, They Rage On
3 Don" t Toss Us Away
15 K.T. Oshn, Hey
17 The Judds, Young Love
1 oy Orbison, You Got It
18  The Belamy Brot Big Love
Reba McEntire, New Fool At An Old Game
19 Don Williams, Old Coyote Town
20 Baillie And She Deserves You
22 Lionel Cartwri ike Father Like Son
2 Resﬂcss Heart, Big Dreams in A Small Town
2 Uolyd air Shake
g :r'am rrm Selr Still OVSI
i l! ing Me Up
27 Crowell, Aner All This Time
n Alabama If t Had Y,
29 Dwight Yoal kam, { Gal
30 The Rosé Band, She Don't Love Nobody
31 The Forester Sisters, Love Will
EX  Dan Seals, They Rage On
EX  Steve Warines, Where Did | Go Wrong
EX  Skip Ewing, The Gospel Accordlng To Luke

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

5:01 BLUES (Tree, BMI/Cross Keys, ASCAP)
AFTER ALL THIS TIME (Granite, ASCAP/Coolwell,

BABY'S GOTTEN GOOD AT GDODBYE (Co-Heart,
BMI/Muy Bueno, BMI)

BACK tN THE FIRE (PolyGram International,
ASCAP/Songs De Burgo, ASCAP/Lodge Hall, ASCAP)
BALLAD OF A TEENAGE QUEEN (Bob Webster, BMI)
BETTER MAN (Howlin'Hits, ASCAP)

BEYOND THOSE YEARS (WB, ASCAP/Two Sons,
ASCAP/Warner-Tamerlane, BMI)

BIG DREAMS IN A SMALL TOWN (WB, ASCAP/Uncle
Beave, ASCAP/Warner-Tamerlane, BMI/Bunch Of

BIG LOVE (Bellamy Bros., ASCAP)
BLUES STAY AWAY FROM ME (PolyGram
International, ASCAP/Lionel Delmore, BMI/Vidor

, BMi/Fort Knox, BMI/Trio, BMI)
BOOGIE QUEEN (Jenébek, BMI/Bill Green, BMI}
BRIDGES AND WALLS (Tom Collins, BMI/Song
Pantry, ASCAP/VanWarmer, ASCAP) CPP

CALL ON ME (Irving, BMI)

THE CHANCE YOU TAKE (Morganactive, ASCAP/You
& |, ASCAP/Dejamus, ASCAP/Nashion, BMI)

THE CHURCH ON CUMBERLAND ROAD (Little Big
Town, BMI/American Made, BMI/Wee B, ASCAP)

COME AS YOU WERE (Dropkick, BMI/SBK Blackwood,

DANGEROUS GROUND (LL., BMI)

DOING IT BY THE BOOK (Word, ASCAP)

DON'T QUIT ME NOW (Texascity, BMI/Ah Rollins,
BMI/Screen Gems-EMI, BMI/Moon & Stars, BMI)
DON'T TOSS US AWAY (Lionrich Music)

DON'T WASTE {T ON THE BLUES (Wrensong,
ASCAP/Miller's Daughter, ASCAP/Love This Town,

DON'T YOU EVER GET TIRED (OF HURTING ME)

DOWN THAT ROAD TONIGHT (Jeffwho,
ASCAP/Bughouse, ASCAP/Mopage, BMI/Warner-
Elektra-Asylum, BMI/Moon & Stars, BMI/Screen
Gems-EMI, BMI) WBM

EXCEPTION TO THE RULE (Cross Keys,
ASCAP/Terrace, ASCAP) HL/CPP

FAIR SHAKE (SBK April, ASCAP/Uncle Artie,
ASCAP/Lawyer's Daughter, BMI) HL/CPP

FELLOW TRAVELERS (PolyGram Int’l, ASCAP)

FROM A JACK TD A KING (Dandelion, BMI)

FROM THE WORD GO (Tree, 8MI) HL

FRONTIER JUSTICE (Bobby Fischer, ASCAP/Serenity
Manor, ASCAP/Chriswald, ASCAP/Hopi Sound, ASCAP)
GOODBYE LONESOME, HELLD BABY DOLL (Opryland,

THE GOSPEL ACCORDING TO LUKE (Acuff-Rose,
8MI/Golden Reed, ASCAP) CPP
THE HEART (SBK Blackwood, BMI/Resaca, BMI) HL

with their Beatles remake [“] Feel Fine’],”" says PD Glen Garrett, 57
WCOS Columbia, S.C., “and I think it will be good for Rosanne, too. We 2
got on it early and it's looking good.” Cash gains the most points this 2 E
week to capture the Power Pick/Airplay designation at No. 36.
Garrett also reports better-than-average reaction to Baillie & the G
Boys’ “She Deserves You” (RCA). “We're getting more calls on it than 7
[on] any of their previous releases,” he says. 3
MD Ron Ellis, WQIK Jacksonville, Fla., also reports good response to ol
Baillie & the Boys. “It’s doing very well— and there’s no burn showing 19
in our research, which shows virtually no dislike and no developing dis-
like.” “She Deserves You” is charted at No. 17. o Guys, BMI) WEM
6
(3
HOT COUNTRY SINGLES ACTION| .
a5
RADIO MOST ADDED *
BRONZE/ J
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DDS ON WEBM
31 REPORTERS 65 REPORTERS 63 REPORTERS 159 REPORTERS 48
CALL ON ME BMI) HL
TANYA TUCKER cairol 6 14 23 a3 88 e
5:01 BLUES 55
MERLE HAGGARD epic 1 10 30 41 46
SOWIN' LOVE 12
PAUL OVERSTREET aca 3 11 23 37 40 L
BEYOND THOSE YEARS ASCAP) HL/WBM
THE OAK RIDGE BOYS mca 6 10 15 31 63
LOVIN' ONLY ME (Tree, BMI) HL
RICKY SKAGGS epic 9 7 12 28 28 2
I DON'T WANT TO SPOIL . ..
ROSANNE CASH coLumBia 7 14 6 27 131
THEY RAGE ON &
DAN SEALS capitoL 4 15 7 26 124 9
LOVE OUT LOUD
EARL THOMAS CONLEY rca 5 12 7 24 136 80
OLD FLAME, NEW FIRE A
BURCH SISTERS mercury 2 8 11 21 45 a
SHE DON'T LOVE NOBODY
DESERT ROSE BAND mca/cure 6 6 7 19 132 37
Radio Most Addgd is a weekly national compilation of the ten records most added to the playlists 3 BMDICRR
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
ca"y as changes are made, or is available by sending a self-addressed stamped envelope to: 13
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036 %
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HEY BOBBY (Wooden Wonder, SESAC) HL

HIGHWAY ROBBERY (Cross Keys, ASCAP/Tree,
BMI/PolyGram International, ASCAP/Mc Bec,
ASCAP/Terrace, ASCAP) HL/CPP

HONEY | DARE YOU (Midget's Fist, ASCAP/Bob-A-
Lew, ASCAP/Maypop, BMI/Long Tooth, BMI) WBM
HOOKED ON YOU (Cloudy Richard’s, BMI)

HOW MANY HEARTS (Ensign, BMI/Blue Moon,
ASCAP/Famous, ASCAP)

| DON'T MISS YOU LIKE t USED TO (Lorimar Bee,
BMI/Baby Duck, BM1}

| DON'T WANT TO SPOIL THE PARTY (SBK
Blackwood, BMI/ATY, BMI/MacLen, BMI)

| FEEL FINE (SBK Blackwood, BMI/ATV, BMI) HL

1 GOT YOU (Coal Dust West, BMI)

1 JUST CALLED TO SAY GOODBYE AGAIN (SBK April,
ASCAP/Butler’s Bandits, ASCAP/SBK Blackwood,
BMI/Larry Butler, BMI) HL

| KNOW WHAT ('VE GOT (Crowman, ASCAP/Warner-
Elektra-Asylum, BMI/Silbar Songs, ASCAP/Lorimar,
BMI)

| NEED A WIFE (Back Nine, ASCAP/Mota, ASCAP)

) STILL BELIEVE IN YOU (Bar None, BMI/Bug, BMI)
HL

| WISH | WAS STILL IN YOUR DREAMS (Tree,
BMI/Cross Keys, ASCAP) HL

| WONDER WHAT SHE'S DOING TONIGHT (Cross
Keys, ASCAP/Tree, BMI/Alabama Band, ASCAP)

IF | EVER GO CRAZY (Rick Hall, ASCAP)

IF t HAD YOU (Acuff-Rose, BMI/Tioaga Street,
BMI/Hear No Evil, BMI)

'LL BE LOVIN’ YOU (MCA, ASCAP/Don Schlitz,
ASCAP/Screen Gems-EMI, BMI/Scarlet Moon, BM1)
HL/CPP

I'M A ONE WOMAN MAN (Cedarwood, BMI) WBM
I'M NO STRANGER TO THE RAIN (Tree, BMI) HL

IS (T STILL OVER (Ensign, BMI/Larry Henley, BM1)
IT'S A NATURAL THING (Beginner, ASCAP/Milene,
ASCAP)

KEEP THE FAITH (Songs Of PolyGram, BMI/SBK April,
ASCAP/Keith Stegall, ASCAP) HL

LIFE AS WE KNEW 1T (Silverline, BMI/Lucrative,
8M1/Bug, BMI) WBM

LIKE FATHER LIKE SON (Scarlett Moon, BMI/Don
Schlitz, ASCAP/Alme, ASCAP) CPP

LOVE OUT LOUD (Screen Gems-EMI, BMI/Bethlehem,
BMI)

LOVE WILL (PolyGram, ASCAP/GID Music, ASCAP) HL
LOVE WILL NEVER BE THE SAME (Bucksnort,
BMI/Wayne Carson, BMI)

LOVIN' ONLY ME (EST, BMI)

MANY MANSIONS (Mid-Summer, ASCAP/AMR,
ASCAP/EEG, ASCAP/Whiteheath, ASCAP)

MEM'RIES (Careers, BMI)

MOON PRETTY MOON (Statler Brothers, 8MI) CPP
MORE THAN ENOUGH (White Oak, ASCAP)

MUCH T0O YOUNG (TO FEEL THIS DAMN OLD)
(Major Bob, ASCAP)

MY TRAIN OF THOUGHT (Termite, ASCAP/Bughouse,
ASCAP/Famous, ASCAP) CPP

NEW FOOL AT AN OLD GAME (Chappell, ASCAP/EEG,

ASCAP) HL
71 NEXT TO YOU (Guy, BMI/Uncle Frit, ASCAP)

5 OLD COYOTE TOWN (Warner-Tamerlane, BMI/Believus
Or Not, ASCAP/WB, ASCAP/Make Believus,
ASCAP/Screen Gems-EMI, BMI)

58 OLD FLAME, NEW FIRE (PolyGram International,
ASCAP/Ranger Bob, ASCAP/Unichappell, BMI)

79 OLD PAIR OF SHOES (Zoo Crew, ASCAP)

72 OPEN FOR SUGGESTIONS (Door Knob, BMt)

78 PROMISES, PROMISES (Warner-Tamerlane, BMI/Laly,
BMI)

93 PUT A QUARTER N THE JUKEBOX (Buck Owens,
BMI)

67 SEA OF HEARTBREAK (David Casa, ASCAP/Shapiro
Bernstein & Co., ASCAP)

14 SETTING ME UP (Almo, ASCAP) CPP

17 SHE DESERVES YOU (Coigems-EMI, ASCAP/Don
Schlitz, ASCAP/Almo, ASCAP) HL/CPP

36 SHE DON'T LOVE NOBODY (Lilly Billy, BMI/Bug,
BMI)

49 SOMEWHERE BETWEEN (Tree, BMI) HL

62 SOWIN' LOVE (Screen Gems-EMI, BMi/Scarlet Moon,
BMI/Don Schlitz, ASCAP)
TELL IT LIKE (T (S (Conrad, BMI/Qlrap, BMI) HL

7 THERE'S A TEAR IN MY BEER (Acuff-Rose, BMI) CPP

39 THEY RAGE ON (PolyGram International,
ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) HL

95 THREADS OF GOLD (Loose Ends, ASCAP)

73 'TIL YOU CRY (Chappell & Co., ASCAP/EEG, ASCAP)
HL
TRAINWRECK OF EMOTION (Wrensong,
ASCAP/Headless Horseman, BMI)

50 WAITING FOR YOU (Silverline, BMi/Sweet Bird, BM1)

97 WHAT 1'D SAY (Rick Hall, ASCAP/Alabama 8and,

ASCAP) WBM

WHEN SHE HOLDS ME (Kristoshua, BMI)

WHERE DID | GO WRONG (Steve Wariner, BMI/Irving,

BMI) CPP

87 WHICH WAY DO | GO (NOW THAT I'M GONE)
(Intersong, ASCAP/Hide-A-Bone, ASCAP) HL

68  WHITE HOUSES (Rocksmith, ASCAP/Lockhill-Selma,
ASCAP)

S6 WHO BUT YOU (Chappell & Co., ASCAP/Serenity
Manor, ASCAP/Tri-Chappell, SESAC)

3 WHO YDU GONNA BLAME (T ON THIS TIME (Tree,

BMI/Hookem, ASCAP) HL/CPP
47 WINE ME UP (Acuff-Rose, BMI)
10 YOU GOT IT (SBK April, ASCAP/Gone Gator,
ASCAP/Orbisongs, ASCAP) HL
86 YOU STILL DO (Zomba, ASCAP/Makin' Songs, ASCAP)
15 YOUNG LOVE (Irving, BMI/Coiter Bay, 8MI) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.
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Rowe Ties Free CDs To Jukebox Sales

NASHVILLE Rowe International
has announced a country CD pack-
age giveaway in conjunction with the
introduction of its LaserStar CD-100
jukebox, which was officially intro-
duced last November. This is the sec-
ond package of CDs put together by
Rowe and tied to the new product,
and is free to operators who purchase
a new LaserStar (No. 2411 and above)
for exclusive placement in a country
music location.

Unlike the first promotion pack,
which contained a larger number of
CDs from a variety of formats, the
new pack contains CDs and printed ti-
tle strips for some of the nation’s top
country artists. The first package,
which was not restricted to any par-
ticular location, was given away with
the first 1,500 machines purchased.

Included in the country package:
“Swingin’ Doors, Sawdust Floors,”
Larry Boone (PolyGram); ‘“Water

From The Wells Of Home,” Johnny
Cash (PolyGram); ‘“Diamonds &
Dirt,” Rodney Crowell (CBS);
“Homesick Heroes,” the Charlie Dan-
iels Band (CBS); “Bluebird,” Emmy-
lou Harris (Reprise); “Rage On,” Dan
Seals (Capitol); “Beyond The Blue
Neon,” George Strait (MCA);
“Strong Enough To Bend,” Tanya
Tucker (Capitol); “Greatest Hits Vol-
ume III,” Hank Williams Jr. (Curb/
Warner Bros.); and “Country And
Eastern,” a compilation including
cuts by Desert Rose Band, Lyle Lo-
vett, Nanci Griffith, and Steve Earle
(MCA).

RCA Records albums are glaringly
absent from the list of CDs. Accord-
ing to Michael Reinert, Rowe’s direc-
tor of business affairs for music,
“RCA Records was very cooperative
with our first package, and we were
able to distribute a great deal of the
label’s country product, including the

NASHVILLE Roger Murrah
has been elected president of the
Nashville Songwriters Assn., In-
ternational. Other officers
picked by the group are Lewis
Anderson, Fred Koller, and Jana
Talbot, all VPs; Tom Long, trea-
surer; Susan Longacre, secre-
tary; and Terry Choate, ser-
geant-at-arms.

Roger Murrah Named Songwriters Prez

Murrah, who also serves on the
boards of the Nashville Enter-
tainment Assn. and the Country
Music Assn., is the author of hits
such as “We're In This Love To-
gether,” “It Takes A Little Rain
(To Make Love Grow),”” and
“Hearts Aren’t Made To Break
(They’re Made To Love).”

Judds and Restless Heart.” Howev-
er, Reinert says when he approached
RCA Records/ Nashville in January,
“they turned us down.” According to
Reinert, RCA was approached a sec-
ond time following confirmations
from all the other major labels in
Nashville, and “they passed,” he
says, on making the deal on this pack-
age.

Randy Goodman, VP of product
development, RCA Records/Nash-
ville, says: “The first promotion pack
made more sense as far as timing
with the product that we had re-
leased.” Goodman added that RCA’s
decision not to participate in the coun-
try giveaway was ‘‘certainly not a
signal of dissatisfaction or noncom-
mitment on our part to develop a CD
configuration.”

“The timimg just didn’t work for
us to participate in this promotion,”
Goodman says.

The new jukebox displays 12 full-
size CD jackets or the smaller three-
inch jackets at one time in much the
same fashion as the old diner boxes.
“Now, when you walk up to the juke-
box,” says Reinert, ‘“you see an array
of album covers instead of a number
of title strips.” This visibility, he says,
is why there was such wide label par-
ticipation. “It was the first opportuni-
ty for them to display their point-of-
purchase product in a non-point-of-
purchase location.” The capacity of
each machine is 100 disks.

DEBBIE HOLLEY

BILLBOARD'S 1989 COUNTRY MUSIC
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AIM'S YOUR AD MESSAGE
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Nashville Reats. Larry Gatlin trades stcries with Pat Sajak about the *‘good ole
days” in Nashville, where the two spent much of their time as newcomers to the
entertainment business. Gatlin and the Gatlin Brothers were guests on “The Pat
Sajak Show" to promote their first Universai Records album, “Pure 'N Simple."

Symphonic Cowboy. Country singer/songwriter Michael Martin Murphey,
center, is pictured backstage with BMI's Del Bryant, left, and maestro Kenneth
Schermerhomn, following his sold-out perfermance at the Tennessee Performing
Arts Center. The Nashville Symphony Orchestra recently began a series of
cabaret performances featuring various popular themes and appearances by
special performers. Murphey’s appearance, the first such cabaret event, was
billed as “‘A Night In The American West.”

Two Of A Kind. Newly signed RCA artist Clint Black, left, chats backstage at
the “Grand Ole Opry” with label mate Lorrie Morgan. Black was in Nashville
launching his debut single, “A Better Man.”

Sawyer Signing. Capitol Records’ group Sawyer Brown signs autographs
during an in-store appearance at the Disc Jockey record store grand gpening in
the brand new Church Street Centre in downtown Nashville. Members of the
group, seated from left, are Mark Miller, Gregg Hubbard, Joe Smyth, Jim
Scholten, and Bobby Randall. (Fhoto: Gerrie McDowell)
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Lahels Join Promo Forces For MTV Rock Tour

BY BRUCE HARING

NEW YORK An estimated
$500,000 retail advertising cam-
paign involving the combined mar-
keting departments of the Island,
RCA, and Combat labels is gearing
up for the start of the Head-
banger's Ball tour, set to kick off
Monday (3).

The MTV-sponsored tour, head-
lined by Island’s Anthrax and fea-
turing RCA’s Helloween and Com-
bat's Exodus, will be promoted in
chains and key mom-and-pop out-
lets during the tour. Extensive
point-of-purchase, contests, in-
store appearances, and other coor-
dinated advertising are planned in
conjunction with tour stops.

All of the surveyed labels pro-
ject that the combined advertising
campaign will double sales on the
latest releases from the bands,
with hopes for additional sales
boosts in back catalog.

Among the chains participating
in the advertising campaign are
Camelot Music, Record Bar, Na-
tional Record Mart, Strawberries
Records, Tapes & Compact Discs,
Sound Warehouse, Western Mer-
chandisers, Wherehouse Enter-
tainment, Record World, Tower
Records, Peaches, Spec’s Music &
Video, Turtle’s Records & Tapes,
Harmony House, and Mainstream
Records.

Rick Bleiweiss, VP of sales at [s-
land, uses the “two heads are bet-
ter than one”” approach to describe
the campaign’s benefits.

“You get a lot more minds and
some different types of thinking,
because each of the three compa-
nies has a slightly different way of
approaching products, acts, and
markets,” Bleiweiss says. ‘“The
other advantage is that the situa-
tion is bigger by virtue of having
three acts rather than one.”

Alan Grunblatt, RCA senior di-
rector of marketing, echoes the
“bigger is better”’ theme. “What
you want in the store is enough po-
sition to make people aware [the
tour] is going on,” he says. “Hav-
ing all three acts together, we can
set up Headbanger Ball centers in
each outlet.”

The idea for the combined retail
push grew spontaneously at the
initial tour meetings between the
labels, MTV, International Cre-
ative Management agency, and re-
spective band managements, ac-
cording to Important Records VP

of marketing Howie Gabriel.
“Once we had the initial meet-
ings, it seemed obvious,” Gabriel
says. ‘“No one said, ‘Let’s become
a consortium.’ It just happened.”
The massive advertising coordi-
nation project started with con-
sumer press ads to announce the
tour, Gabriel says, adding, “We
put together posters and in-store
cassette for retail, and the three
press and radio departments made
sure key press was serviced with
information. Then we put together
our own radio spots, sampler
tapes, TV spots, compiled our vid-
eos for retail stores, developed ad
stats for co-op ads around the
country, and designed a tour jack-

et as a prize for store display con-
test giveaways.”

Chains and mom-and-pops will
feel the advertising blitz, accord-
ing to Gabriel, with the campaign
timed to take maximum advantage
of the concert dates. Promoters in
various markets will be consulted
as to their advertising plans, with
the record company monies coordi-
nated accordingly, he adds.

The cost breakdown of the cam-
paign will be borne primarily by Is-
land, Bleiweiss says, with Combat
and RCA sharing the rest of the
expense. All parties declined to de-
tail specific cost breakdowns.

A key to the good feelings that
have marked the joint campaign

planning was the acknowledgment
that Anthrax was the star of the
show, Bleiweiss says.

“We didn’t do anything to dimin-
ish the stature of Anthrax as the
headliner,”” Bleiweiss says. ‘“To
RCA and Combat’s credit, they
worked with the understanding
that Anthrax is the name that will
pull [people] in. That’s not to say
that their acts weren’t covered; it
was a ‘let’s make this work’ spirit.
We [Gabriel, Bleiweiss, and
Grunblatt] enjoy working with
each other. We all think alike; none
of us is new to the industry, and
we're really able to pull together
as pros rather than show who's
better.”

If the success of the Head-
banger’s Ball campaign meets ex-
pectations, future joint advertis-
ing ventures between record la-
bels could be possible, Bleiweiss
says.

“I can’t speak for the industry,
but speaking for me, if the net re-
sult of the tour is as positive as the
setting-up, I would certainly wel-
come doing more of these when it
made sense for everyone con-
cerned,” Bleiweiss says. “Certain-
ly, by pooling resources and fi-
nancing, we're able to get a bigger
look for all three bands than we
could have for all of them individ-
ually.”

Looking Ahead To L.A. IMC, Back At Austin’s SxSW

BY BRUCE HARING

THE FIRST Los Angeles Inde-
pendent Music Conference will be
held May 5-7 at the Beverly Gar-
land Hotel in North Hollywood,
Calif. Panels and a trade show are
on the agenda. Keynoting will be
George Tobin, Tiffany’s
producer/manager, and Rick Ric-
cobono, VP of BMI. Delegates to
the conclave can register under
“gold” status for $210, which in-
cludes all panels, an opening cock-
tail party, keynote address, and a
Saturday night concert featuring
Mike Reid and Young MC of Deli-
cious Vinyl. Platinum registration
includes all of the above plus a
closing dinner and a recap, at a
cost of $230. More information is
available from the IMC, 818-763-
1039.

SOUTH BY SOUTHWEST, final
takes: Go west, young independent
man and woman, if you're seeking
a “warm, cheap, and relaxed” at-
mosphere, as Village Voice critic
Robert Christgau so aptly de-
scribed Austin’s charm. The town,
crackling with club and studio ac-
tivity, is a musician’s dream come
true, in Grass Route’s view.
Although the city’s admitted
lack of world-class studios makes
traveling out of town inevitable
for local musicians, Austin’s club
musicians are not operating in a
vacuum. As one label exec told a
heavy metal workshop, “There’s
more bands being looked at here

than you're aware of.”

Elsewhere during the conclave:
Billboard’s own Chris Morris
mixed acerbic wit into his leader-
ship of the journalism panel. Mor-
ris, subbing for Spin’s Bob Guec-
cione Jr. at the panel helm, noted

that the publisher ‘‘was back in
New York, trying to figure out
how to pay his writers.”

Tracey Miller, publicity manag-
er for Profile Records, got per-
haps the most unique pitch of the
conference. The bell boy who
brought Miller’s room service or-
der was an aspiring musician who
claimed to have obtained his job
“just to give my tape to the people
who were here for the confer-
ence.” Just under the room service
tray was a special-delivery copy of
the waiter’s tape—and, Miller re-
ports, it wasn’t bad. Think of the
potential press bio on that one.

Showcase action was hot and
heavy, with too much fun for even
a veteran club hopper to ingest.
Grass Route has kudos for Rosie
Flores’ hot country rock and
Lucky 7’s cajun cum rockabilly at
the Steamboat; Angela Strehli’s
blues deluxe at Antones; and the
Claptonesque guitar rock of the
Rhythm Kings at the Continental
Club—and these are just the
cream of the acts we were fortu-

nate to catch in two hectic nights
of club cruising.

ADVANCE WORD: Two Nice
Girls on Rough Trade sets an In-
digo Girls mood, but offers a more
layered vocal attack and an um-
brella-in-the-cocktail background.
Austin trio’s “Sweet Jane' is good
alternative to Cowboy Junkies’
version ... Fastway’s “On Tar-
get” via Enigma Records is tribal
music for corn-fed arena rockers.
A few flags will be raised for “A

Fine Line” ... SFO on Associated
Records has put out one of the
most interesting EPs to pass
Grass Route’s way this year.
“Connection Three” is how Zager
& Evans would sound in 1989; the
Godley & Creme production of
“Only’" is state of the art . ..
Frontline Records offers Shout’s
“In Your Face,” which belches its
lyriecs but hammers the gut with
nuclear guitar crunching. Title
track is Foreigner on speed.
(Continued on page 65)

NEW YORK As anticipated,
BMG Distribution has dropped
the list price on A&M’s new low-
cost, one-way-sale 45s.

A letter from BMG Distribu-
tion, dated March 16, informed
customers that at A&M's re-
quest, effective March 20, list
price is attached to the label’s
new line of singles. The policy re-
vision does not affect the whole-
sale cost, which continues to be
59 cents per unit.

Originally, when A&M an-
nounced that it would reduce the
cost of its 7T-inch vinyl singles by
more than 40%, it announced the
new list price would be $1.15,
compared with the old $1.99 list
(Billboard, March 4). At the same

Move Answers NARM Complaints

A&M Drops 1-Way-43s List

time, the label eliminated returns
on the repriced line.

Several attendees at last
month’s National Assn. of Re-
cording Merchandisers conven-
tion—particularly one-stop ac-
counts—were unhappy that
A&M had lowered its list. The
elimination of the list answers
the complaint heard at the New
Orleans meet.

Sources within the label and
within BMG Distribution have
said that A&M was forced to
state the $1.15 list originally in
order to adjust its royalty pay-
ments downward (Billboard,
March 25).

GEOFF MAYFIELD
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Jim Beloff (212) 536-5026

Los Angeles
Christine Matuchek (213) 859-5344
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Compiled from a national sample of retail sales reports.

ARTIST
TITLE

WKS. ON CHART

THIS WEEK
LAST WEEK
2 WKS. AGO

LABEL & NUMBER/DISTRIBUTING LABEL

* & NO.1 & &
FINE YOUNG CANNIBALS
THE RAW & THE COOKED
TRAVELING WILBURYS
TRAVELING WILBURYS

LR.S. D-6273/MCA

WILBURY 2-25796/WARNER BROS.

3 1 3| 5 | s | RovoRBISON VIRGIN 2.91058
MYSTERY GIRL
MADONNA SIRE 2-25844/WARNER BROS
¢ | NEWD | 1| [KE A PRAYER o
5 4 5 5 ELVIS COSTELLO WARNER BROS. 2-25848

SPIKE

TONE LOC
LOC-ED AFTER DARK

DELICIOUS VINYL CCD 3000/ISLAND

7 | s | 9 | 5 | MIKE+ THE MECHANICS ATLANTIC 2.81923 ‘
LIVING YEARS

8 11 12 9 LIVING COLOUR EPIC EK 44099/E PA.
VIVID

9 10 7 10 | ENYA GEFFEN 2-24233
WATERMARK

EDIE BRICKELL & NEW BOHEMIANS
SHOOTING RUBBERBANDS AT THE STARS

GEFFEN 2-24192

10 8 4 21

1 ) 6 ) DEBBIE GIBSON ATLANTIC 2-81932
ELECTRIC YOUTH )
LOU REED SIRE 2-25829/WARNER BROS
12 15 18 11 NEW YORK
PAULA ABDUL VIRGIN 2-90943

B 13 8 ¢ FOREVER YOUR GIRL

COWBOY JUNKIES
_THE TRINITY SESSION
R.EM.
GREEN

RCA 8568-2-R

15 14 13 20 WARNER BROS. 2-25795

16 14 2 BOBBY BROWN MCA MCAD 42185 |

- . DON'T BE CRUEL

17 6 1 4 XTC GEFFEN 2-24218
ORANGES AND LEMONS

3 57 GUNS N' ROSES GEFFEN 2-24148

APPETITE FOR DESTRUCTION
MELISSA ETHERIDGE
MELISSA ETHERIDGE

18 | 20 16

ISLAND 2-90875/ATLANTIC

192 25 3

20 19 26 8 SOUNDTRACK ATLANTIC 2-81933
BEACHES

21 24 24 27 BON JOvI MERCURY 836 345-2/POLYGRAM
NEW JERSEY

17 17 23 ANITA BAKER ELEKTRA 2.60827
GIVING YOU THE BEST THAT | GOT
23 18 19 2 KENNY G ARISTA ARCD 8457
: SILHOUETTE
24 22 23 7 THE REPLACEMENTS SIRE 2-25831/REPRISE
DON'T TELL A SOUL
NEW ORDER QWEST 2-25845/WARNER BROS.
(BB P ] teomioue _
26 28 o 2 SIMPLY RED ELEKTRA 2-60828
A NEW FLAME
27 RE-ENTRY g GIPSY KINGS MUSICIAN 2-60845/ELEKTRA
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28 25 21 46 TRACY CHAPMAN ELEKTRA 2-60774
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29 o 2 DEPECHE MODE SIRE 2-25853/WARNER BROS.
101

NEW KIDS ON THE BLOCK
HANGIN' TOUGH

COLUMBIA CK 40985

0 | NEWD | 1

RETAIL
TRACK

by Geoff Mayfield

PLEASE PLUG: Pete Jones, president of BMG Distri-
bution, is on a mrission, urging merchandisers to try to
accelerate the sale of compact disk players—not only
with cross-prometion, but also with simple advertising
tag lines, especially in print. “Based on recent research,
far too many consumers still believe that a CD player
costs $500 or more,” says Jones. He urges retailers who
sell both software and hardware, as well as rackjobbers
who rack stores that house electronics departments, and
even retailers who are located near audio hardware
stores, to look for simple yet effective ways to cross-pro-
mote the line. His suggestion to many accounts that tag
their software print ads with a line like “CD players on
sale here for as low as . .." has been very well-received.

DISC GOES HERE: The compact disk division of vener-
able wholesaler Schwartz Brothers Inc. has completed
a sampler CD. SBI believes the project, developed for in-
store play only, is the first to be produced by any CD
one-stop.

Orchestrated by compact disk sales manager Jeff
Moskow, the sampler contains 19 tracks from 19 differ-
ent labels. All but one of the participating labels, Dun-
hill Compact Classics, are marketed by one of the six
major distributors. The disk covers several genres, from
top 40 and R&B to jJazz and new age, with a dash of met-
al spice. The labels selected the tunes, based on priority
projects.

DISC—O DOWN, and we mean that literally. Four-store
Disc-O-Mat, once regarded as New York’'s mightiest

music web, has closed shop. Details are sketchy, but Re-
tail Track hears poor cash flow, huge debts, and a link
with Benel Distributors’ bankruptcy situation all accel-
erated the chain’s demise. At its peak, there were six
Disc-O-Mats in the Gotham market, including two in
northern New Jersey.

We think we might have another clue as to why the
chain had to close its doors. Billboard's New York office
first heard about the stores’ shuttering when a man on
the street phoned us and asked if we knew anything
about it; he said he was curious because he was holding
$500 worth of gift certificates. Guess there’s a slim
chance it was just a really generous gift from a wealthy
aunt, but generally such large amounts of gift tickets
are the yield of internal theft.

SAILING: Peaches Entertainment Corp., the 17-store,
Hialeah Gardens, Fla.-based chain, will soon be cruis-
ing—Iliterally. The company’s May 12-15 convention will
be a cruise on the Sunwood I, island-hopping from Mi-
ami to Nassau, and back ... Meanwhile, if you haven’t
yet locked up your chain’s convention plans, do yourself
(and your vendors) a favor and stay away from the first
week of October, when West Sacramento, Calif.-based
Tower Records/Tower Video, Owensboro, Ky.-based
WaxWorks/VideoWorks, and Miami-based Spec’s Mu-
sic & Video will all be gathering their troops. (Can you
say ‘frequent flyer'?)

OLD MAN: It's doubtful any chain president gets
teased more by his minions than does Russ Solomon,
the father of Tower Records. These days, the always-
young-at-heart Solomon says he is getting heat for re-
ceiving a senior citizen discount card from British Air-
ways.

FAST TRACK: Repeat The Beat, a Dearborn, Mich,,
discounter, hosted a visit by Enigma band the Dead
Milkmen . .. Fastrising Atlantic act Skid Row recently
made their first ever retail stop at one of The Record

S

Software Theft!

A secure attractive way to display prerecorded
software. Permits customer browsing and impulse
buying. Eliminates keeping cassettes in locked
cabinets.

Alpha reusable and disposable security packages fit:
e Compact Discs
* Audio Cassettes
For information contact Alpha Enterprises, Inc.,
330 S. Wood St., East Canton, Ohio 44730.

Call 1 800 HI- ALPHA in Oth (216) 488-0361.

(Continued on next page)

* Video Cassettes
e Cassette Singles

ALPHA

DISTRIBUTORS
EAST SIDE DIGITAL
Minneapolis, MN
1-800-468-4177
THE JIMI HENDRIX GEMINI DISTRIBUTORS
EXPERIENCE Norcross, GA
Radio One 1-800-476- 1313
RCD 20078

HOUSE DISTRIBUTORS
® Digitally mastered from the

Olathe, KS
original studio recordings  1-800-821-3324
® 60 minutes of music

PRECISION SOUND
Stunn|n1g lollow up to LIVE MARKETING
AT WINTE|

Mountlake Terrace, WA
— USA Today

1-800-547-7715

ROUNDER RECORDS
Cambridge, MA

RYKODISC USA, Pickering Wharf, Bidg.

C-3G, Salem, MA 01970, 508-744-7678

(617) 354-0700
SCHWARTZ BROTHERS
Lanham, MD
1-800-638-0243
SURFSIDE DISTRIBUTORS
Honolulu, HI

(808) 524-2744

OIS
0
0
]

YOU CAN'T BUY

A BETTER DIVIDER

CARD AT ANY PRICE.
CASSETTES,

CD’s, 45’s, LP’s.

2

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

LYAVISNSVNASERVICE ® PERSONALIZED REPS @
HelsWSs{d MAILER CALL US & DIAL EXT.499

ABBEY ROAD DISTRIBUTORS

peALERS B2 G
PYTIRY Frone 7147546 - 7177 Tol Free CA. 800/ ABBEY RD
RLLLAM Toil Free ((out) 800843 - 0955 Telex 378 - 1792 - ARD

CD'S, CDhbV'S, TAPES, )
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

BEST FILL OF COMPACT DISCS
TO BE FOUND ANYWHERE!

® | OW PRICES ®

HEY, SANTA ANA, CA. 92705

FAX 714 / 546 - 0337
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Mickey’s Memorabilia. The National Assn. of Recording Merchandisers honored
retiring executive VP Mickey Granberg with this three-dimensional collage, designed
by award-winning artist Lawrence Romorini, who has created similar works for
Kenny Rogers and Jack Kemp. Granberg’s careerlong tenure with the trade group
is chronicled on the 20-by-25-by-4-inch plaque with mementos that date back to
1958, which were contributed by NARM member and associate member
companies. She received the collage at last month’s NARM meet in New Orleans.
On July 1, Granberg will turn the job over to Pam Cohen, executive director of
NARM and of affiliated trade group the Video Software Dealers Assn.

New CD Singles Packaging
Designed As Retail-Friendly

BY WOLFGANG SPAHR

HAMBURG, West Germany Po-
lyGram is expressing its faith in
the future of the CD single with a
major packaging and marketing
concept. The group sees the plan
as important in encouraging inter-
est in the CD single, maxisingle,
and video single.

Says PolyGram managing direc-
tor Dieter Oehms: ‘“To enable
stores to present single formats
without changing their layout and
furniture, we are offering 3-inch
singles, maxisingles, and video sin-
gles in a transparent box.

“Each format can be easily rec-
ognized through clear labeling and
signposting on the package. The
transparent box has customer ap-
peal because it is ideal for storing
CDs at home and contains the
three formats.”

Oehms says he believes the vinyl
single is far from becoming extinct
yet. It is “an essential stimulator”
for LP sales and still commands a
considerable market of purchasers
who regularly visit record stores
to choose and buy hits.

“It’s true that some record com-
panies don't rate the single as im-
portant anymore,’”’ concedes
Oehms. ‘‘Some stores have
stopped selling it, preferring to
concentrate on LPs, and some oth-
ers only stock hit-parade singles.
If singles aren’t available in
stores, or [are] badly located, then
their sales will decline, particular-
ly now that the newer radio sta-
tions are playing hit singles non-
stop.”

He is optimistic about CD sin-
gles in the market, pointing to sta-
tistics that indicate that 43% of all
CD customers are under 30 and po-
tential buyers of hits. They de-
mand the CD supersound, and last
year more than 1.5 million CD
maxisingles were sold. CD hard-
ware sales are also increasing
steadily.

“Our 1988 sales campaign on CD
maxisingles achieved a sensational
sales rise of 50%,”” Oehms says.
“This can be improved still further
if the entire record industry puts
all its efforts into the important
CD single sound carriers.”

RETAIL TRACK

(Continued from preceding page)

Bar’s Tracks stores in Norfolk, Va.
... Before he headed for spring train-
ing in Florida, Los Angeles Dodgers
catcher Mike Scioscia made a stop at
the Tarzana, Calif., Tempo, part of
Pacific Coast One-Stop’s nine-store
retail empire. Scioscia plugged a vid-
eo about the Dodgers’ 1988 champi-
onship season.

NEW DATES: The annual National
Assn. of Display Industries trade
show, which is usually held in June,
has been moved ahead this year. The

event will run May 13-16 at the Jacob
Javitz Convention Center and at
member companies’ showrooms in
New York City. Among the more
than 300 exhibitors who will be found
at NADI’s 94th Visual Merchandis-
ing/Store Planning/Design Market
are suppliers who offer advertising
aids, animation, architectural ele-
ments and services, bags, banners,
fixtures, lighting systems, signage,
ete.

There is no fee for advance regis-
trations that reach the association’s

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
o= Simultaneous release on CD.

POP/ROCK

ALABAMA
Southern Star
& LP RCA 8587-1/NA
CA 8587-4/NA
APOLLONIA
Apollonia

& LP warner Bros. 1-25594/NA
CA 4-25594/NA

BAILLIE & THE BOYS
Turn The Tide

& LP RCA 8454-1/NA

CA 8454-4/NA

THE BIG DISH
Creeping Up On Jesus
& LP Warner Bros. 1-25764/NA
CA 4-25764/NA

BURNING SPEAR

Live In Paris

& LP Slash 1-25842/NA

CA 4-25842/NA

TOM COCHRANE & RED RIDER
Victory Day

& LP RCA 8532-1/NA
CA 8532-4/NA

COWBOY JUNKIES
The Trinity Sessions

& LP RCA 8568-1/NA

CA 8568-4/NA

DUKE TOMATOE AND THE POWER TRIO
1 Like My Job!

& LP Warner Bros. 1-25836/NA
CA 4-25836/NA

GLEN GOLDSMITH

What You See Is What You Get .
& LP RCA 8487-1/NA

CA 8487-4/NA

VERN GOSDIN

Rough Around The Edges

& LP RCA 8537:1/NA
CA 8537-4/NA

VERN GOSDIN
Too Far Gone

& LP RCA 8536-1/NA
CA 8536-4/NA

HELLOWEEN
Keeper Of The Seven Keys, Part 11

& LP RCA 8529-1/NA
CA 8529-4/NA

LaTOYA JACKSON
You're Gonna Get Rocked

& LP RCA 8502-1/NA
CA 8502-4/NA

K-9 POSSE

K-9 Posse

& LP Arista AL8-8569/NA
CA ACB-8569/NA

LEGAL REINS
Please, The Pleasure

& LP Arista AL8-8534/NA
CA AC8-8534/NA

IVAN LINS
Love Dance

office by April 12, although there is a
$75 charge for tickets to the NADI
Hall Of Fame awards dinner. For
more information, call 212-213-2662.

BAR NONE: The Record Bar, based
in Durham, N.C., recently gathered
150 company staffers and suppliers
for its annual awards dinner—a bash
designed to recognize the Bar's best.
Jim Woolard, from Tracks store
# 180 in Jacksonville, N.C., won man-
ager of the year, while Record Bar
(Continued on next page)

& LP Reprise 1-25850/NA

CA 4-25850/NA

RONNIE MILSAP
Stranger Things Have Happened

& LP RCA 9588-1/NA
CA 9588-4/NA

SHARP

Sharp

& LP Elektra 60780-1/NA

CA 60780-4/NA
SIMPLY RED

New Flame
& LP Elektra 60828-1/NA

CA 60828-4/NA

THREE TIMES DOPE

Original Stylin’

& LP Arista AL8-8571/NA

CA AC8-8571/NA

THE TOKENS
Re-Doo-Wop

& LP RCA 8534-1/NA
CA 8534-4/NA

TONE LOC

Loc-Ed After Dark
& LP Delicious Vinyl DV-3000/NA

CA ZDV-3000/NA

Lifels ..
& LP Jive 1

MARC V.

TOO SHORT

. Too Short
149-1/NA

CA 1149-4/NA

Too True

& LP Elektra 6081 1-1/NA
CA 60811-4/NA

XTC
Oranges

& LP Getfen GHS 24218/NA

& Lemons

CA M5G 24218/NA i

Sarafina!
@ LPRCA 9

ORIGINA

ORIGINAL CAST/SOUNDTRACKS
BROADWAY CAST

(The Music Of Liberation)
307-1/NA

CA 9307-4/NA

L SOUNDTRACK

The Adventures Of Baron Munchausen

& LP warne,

r Bros. 1-25826/NA

CA 4-25826/NA

VARIOUS ARTISTS

& LP Arista

FOR WEEK ENDING APRIL 8, 1989

I'M Gonna Git You Sucka

AL8-8574/NA

CA AC8-8574/NA

Billboard.
NEW AGE ALBUMS..

®Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written

permission of the publisher.

[ &
o l "}' Compiled from a national sample of retail store sales reports.
B 2E
= wi | o
w | £l |TIME ARTIST
= o E LABEL & NUMBER/DISTRIBUTING LABEL
e - ok k NOT kA f ¥ :
1 |1 |25 | CRISTOFORI'S DREAM »” Se S DAVID LANE
NERADA IOTUS A10E !/ MECA ki 25 woeks sl Na, One i
2 | 3 |25 | DEEP BREAKFAST RAY LYNCH
MUSIC WEST MW-102
3 | 2 | 25 | CHAMELEON DAYS YANNI ,
PRIVATE MUSIC 2043
4 | 4 | o | WATERMARK ENYA
GEFFEN 24233
5 | 5 |25 | OPTICAL RACE TANGERINE DREAM
| PRIVATE MUSIC 2042
6 [ 10 5 | ISLAND DAVID ARKENSTONE
NARADA EQUINOX N-63005/MCA
7 | g | 3 | WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS |
WINDHAM HILL 1082 |
8 | ¢ |25 | DOLPHIN SMILES STEVEN KINDLER & TEJA BELL
GLOBAL PACIFIC ZK 40719/CBS ASSOCIATED |
g | 7 |25 NEVERLAND SUZANNE CIANI
PRIVATE MUSIC 2036
10 11| 9 | WORLD DANCE DO'AH
| GLOBAL PACIFIC ZK 40734/CBS ASSQCIATED
11 | 8 |25 | RIVERS GONNA RISE PATRICK O'HEARN
PRIVATE MUSIC 2029
12 12| 7 | EVERY i1sLAND DANNY HEINES
SILVER WAVE SW S05/0PTIMISM
13 |17 | 5 | VANISHING POINT DON HARRISS
SONIC ATMOSPHERES 80023
18 |18 | 5 | CELESTIAL NAVIGATIONS CELESTIAL NAVIGATIONS
NOUVEAU A-683/K-TEL
15 |13 | 21 | IMAGINARY ROADS WILLIAM ACKERMAN
WINDHAM HILL 1078
16 |14 | 21 | A WINTER'S SOLSTICE, vOL. 0 WINDHAM HILL ARTISTS
WINDHAM HILL 1077
17 |15 | 21 | THE NARADA COLLECTION NARADA ARTISTS
NARADA 39100/MCA LA
18 | 19 | 25 | VALLEY IN THE CLOUDS DAVID ARKENSTONE
NARADA MYSTIQUE 62001/MCA
19 |16 | 17 | PATHWAYS TO SURRENDER CHRIS SPHEERIS
COLUMBIA FC-44225
| 20 | 21| 7 | INSIDE THE sky STEVE HAUN ‘
SILVER WAVE SW 504/0PTIMISM
21 [ 25| 7 | WINTER INTO SPRING & GEORGE WINSTON
WINDHAM HILL 1019
DUSK JIM CHAPPELL
22 24 | 11 MUSIC WEST Mw-132
23 |20 | 11 | LEGENDS ERIC TINGSTAD & NANCY RUMBEL
NARADA LOTUS N61022/MCA = 5
DECEMBER A2 GEORGE WINSTON
I 24 23125 WINDHAM HILL 1025 -
' 25 [ke.enTrY| ANTARCTICA VANGELIS

POLYDOR 815732/POLYGRAM

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units, with each additional mitlion indicated by a numeral following the

symbol.

64

wWWWwW americanradiohistorv com

BILLBOARD APRIL 8, 1989


www.americanradiohistory.com

2-Inch Floppies. Maxell Corp. has
developed 2-inch video fioppy disks
to complement the introduction of
still video equipment from hardware
manufacturers. The Maxell VF-1
video floppy disk is capable of
storing 50 images in field recording
mode, or 25 images in frame
recording. Pictures can be
immediately viewed on any home TV
set. Contact: 201-794-5900.

NEW PRODUCTS

compiled by Bruce Haring

portable sound system incorporating a CD player, dual
cassette deck, and an AM/FM radio. Modal 4955 carries
a suggested retail of $229.95. Contact: 201-434-1050.

Three-Way Sound. Soundesign Corp. has developed a "

N

Indiana Jones Returns. Buena Vista Records and
Tapes will release a complete selection of audio
products for “Indiana Jones And The Last Crusade,”
scheduled for a spring theatrical debut. The selection
includes a Souvenir Story CD and cassette, complete
with full-color souvenir photo book. The company will
also release a 24-page, full-color book-and-cassette
Read-Along with the story, music, and photos from the
film. Contact: 818-972-3300.

Future Predictions. The answer to
your questions about the future may
be contained on “Tabon The Sixth
Sense,” a video entertainment
cartridge from Tradewest Inc. The
cartridge uses the Tarot method of
predicting the future, and retails for
$39.95. More information is available
at 212-686-2666.

S %

-a

=
o Q’V.L p

;o rra LEAET
&/ CRUSRBE,
i

G

526-7452.

New Design. Gemini Industries has redesigned its
AM/FM stereo radio/cassette player (AS80) and
personal stereo cassette player (AS70). Each comes
with stereo headphones. Suggested retail for the AS80
is $19.99; the AS70 is priced at $15.99. Contact: 800-

RETAIL TRAGK

(Continued from preceding page)

#145 in Lynnhaven Mall, Virgina
Beach, Va., won store of the year.
The Lynnhaven location is managed
by Cynthia Ginn. Also honored was
Debra Lynn Luney, of Trdcks # 176,
also in Virgina Beach.

Barry Wall, from Tracks #11 in
Greensboro, N.C., was named mer-
chandiser of the year. The chain also
presented two customer service
awards, with the managers’' trophy
going to Cheryl Black, from Bar
#36 in Portsmouth, Va. The custom-

er service award for store staffers
went ta Stacy Blankenburg, from
Tracks #121 in Jacksonville, N.C.
Robert Keeley, manager of stock-
ing and receiving, was office employ-
ee of the year, while Vanessa
Turner, team leader of order process-
ing, was distribution employee of the
year. Paul Jones, who is based in
Myrtle Beach, S.C., was named re-
gional sales manager of the year.
The Bar honored two sales reps
this year, Cal Spurlin of PolyGram

and Ken Beauvis of rep firm Ron
Chapman Co.

Last, but certainly not least, is the
Bertha Bergman Business Woman
of the Year honoree. Bertha Berg-
man, of course, is the mother of com-
pany chairman Barrie Bergman. She
was the company’s first president,
and, with husband Harry, was one of
its founders. Keeping it in the family,
Barrie's wife, Arlene Bergman, VP
of human resources and a member of
the chain’s board, won the honor.

ETAILING |

GRASS ROUTE

(Continued from page 61)

ROM IS COMING: Volume 6 of
the All-Ears Review will hit April
10. “From Barrooms To Bayous”
marks the one-year anniversary of
the first such compilations, which
are a series of bimonthly indepen-
dent releases. Volume 6 highlights
include contributions from Rank-
ing Roger, Trio Bulgarka, Cafe
Noir, Brave Combo, Mamou, Ka-
tie Webster, and Lucinda Wil-
liams. For more info from ROM,
call 213-471-5000.

SEEDS AND SPROUTS: Second-
round ballots for the National
Assn. of Independent Record Dis-
tributors and Manufacturers’
1988 Indie Awards are on the way.
Figures for the nominating round
showed a 30% increase over last
year . .. The The Univ. of Califor-
nia at Los Angeles is sponsoring a
spring '89 course called “Succeed-
ing As A Musician In Los Angeles:
First Steps.” Lectures and discus-
sions with guest speakers are co-
ordinated by Violette Szilvas, a
publicist who has worked with
Hurricane and D’'Molls, among
others. More information on the
course is available at 213-825-9064.
The Extension Service plans a

summer course called “Connecting
With The Live Music Club Circuit
InL.A”

Rowe ties CD gift
to jukebox promo
... See page 60

DIVIDER CARDS

ALL SIZES AVAILABLE

CHECK OUR PRICES!

Direct from Manufacturer

Call

{201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.J.

Or Write

PRIMEX PLASTICS CORPORATION
65 River Drive. Garfield N.J. 07026

Special Volume Rates

DISTRIBUTOTRS

COMPACT DISCS, RECORDS
S TAPES, ACCESSORIES

e
‘% A\ ‘A@«&"N\a«*
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N HUGE INVENTORY, DYNAMITE PRICES
PERSONALIZED SERVICE, WEEKLY SALES

(305) 621-0070 ASK FOR BRUCE

IN FL. (800) 329-7664 ® NATIONAL (800) 780-6874
15960 N. W. 15TH AVE. - MIAMI, FLORIDA 33169

FAX # (305) 621-0465

LA 213-388-9834 FAX203-798-8852 203-798-2661

1-800-826-0079
NY 212-517-3737 CT 203-798-6590
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-,

Billboard

Classified Action Mart

I To order an ad...check the type of ad you want...
| A Regular Classified: $2.95 per word. Minimum order
$59.00.
A Display Classified: 1inJ/1x $95.00 - 1 in/4x $88.00 per 1
| in12x $82.00 per - 1 in/26x $79.00 per - 1 in/52x
| $64.00 per.
| A Reverse Ad $10.00 additional charge
A Count 8 words for our box number and address. Add
| $6.50 for handling. Only regular mail forwarded - tapes not

| acceptable.

I Circle the heading you want:

| For sale/ Help Wanted/ Positions Wanted/ Tapes/ Business
Opportunities /investors Wanted /Songwriters/ Real Estate-
For Sale & Lease /Services/Supplies/Equipment/Talent /

I Accessories NoveltiessMerchandise /Computer/ Golden

| Oldies/Wanted To Buy/ Comedy Material NVideo/Schools &

| Instructions/Miscellaneous

| Payment must be enclosed with your ad copy. Send to
| Billboard Classified, 1515 Broadway, NY, NY 10036.

MPACT > PRESS

ALIGNED AUDIO INC.

PR
n Los Angaela

Full-time
iy
phone

Cancellations must be in writing and mailed to the
Classified Department.

15% agency commission applicable only on ads of 2*
or more running 2 consecutive weeks.

ACT IN TV COMMERCIALS. NO
EXPERIENCE. ALL AGES. CHIL-
DREN, TEENS, YOUNG ADULTS,
FAMILIES, ETC. HIGH PAY TV AD-
VERTISING. CALL FOR CASTING
INFORMATION. CHARM STU-

Call Jeff Serrette NY State - 212/536-5174
Outside NY State - toll free-800/223-7524
Fax #212/536-5351

I
I
I
I
I
I
I
I
I
I
212/536-5236 |
I
I
I
I
I
I
I
I
I
I

DIOS (313) 542-8400 EXT. 2808. :
EW"N"“C SRR KAKKRRRRKRR KRR
ompany DISCO & STAGE
Address LIGHTING/AUDIO x
$:Y State Z'P SAO MARKETING Mirror Balls, l-’ln Spots, Rain Lights, %

Chasers, Portable DJ Gear, Club %
Lighting, etc. *

WHOLESALE PRICING AVAILABLE :
Farralane Enterprises, Inc. «
166 Central Ave. *
Farmingdale, N.Y. 11735 «
Fax (516) 752-8781 :

Ak (516)752-9824 w A %

full-time ma
it posibion b

Tocharge the cost of your classified advertising.
AAmerican Express ADiners Club AVisa AMaster Charge

Credit Card #
Your Signature

Exp. Date

1222222222222 24

_______________ Ml SCHOOLS & Complete Manufacturing
INSTRUCTIONS For The Music
- Industry...

CD’S AVAILABLE

Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers only!
A.B.A. Record Dist.

5 Lawrence St., Bloomfieid, NJ 07003
(201) 429 7797

ATTENTION COLLECTORS

63 Special Limited Numbered Editions of
ELVIS MOODY BLUE ALBUMS. Some in
series. Best offer.

B. Smith

575 Roseberry St.
Winnipeg, Mb., Canada
R3H OT3

v

Prepare For A Career in The
MUSIC/VIDEO BUSINESS.
LEARN fascinating behind-the-

/ GEORGIA

scenes technigques, play a key role
backstage or at the controls. Top

CUT OUTS & OVER STOCKS

LP's Tapes, 45's and imports. Looking for
the unusuai? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Dealers Only.
Performance
P.0. Box 156
New Brunswick NJ 08901
(201) 545-3004 Telox: 3108008316

ings available.

While other people are raising their
prices, we are slashing ours. Major label
LP’s, Cassettes and
Your choice of the most extensive list-

For free catalog call (609) 890 6000 or
write
Scorpio Music, Inc.

Post Office Box A
Trenton NJ 08691 0020

RECORD PRESSING
Records ® Cassettes ® CD's
Custom Art And Jacket Printing
Digital Mastering ® Colored Viny!

1-800-327-9212

pro training in studio/concert/video
production, artist representation/
management, retail/wholesale, pro-
motion/marketing, copyright law,
publishing, much more. Employ-
ment assistance and student hous-
ing available. Financial aid for those

D.A.T./P.C.M.

We have DIGITAL AUDIO
TAPE DECKS, portable
D.A.T.’s and TAPES! We also
buy and sell SONY P.C.M.

D’s as low as 50¢.

units!!

| who qualify. Five locations. Art Insti-
tute of: Atlanta, Dallas, Fort Lauder-
dale, Seattle or Colorado Institute

THE AUDIO GALLERY
2716 Wilshire Blvd

Tax and financial management for superstars, by su-
perstars. Contact Martin Cohen, Attorney/MBA at

**USED MOVIES**
Bought & Sold
All quantities, Ratings & Formats
Specializing in Store
A AOpenings & Buyouts
VIDEO DISTRIBUTORS, INC

800-447-3399
FAX 215 638 0770

(718) 631-4573.

of Art.

CALL TOLL-FREE Atlanta 1-800-
241-0620, Dallas 1-800-441-1577,
Denver 1-800-525-6556, Fort Lau-
derdale 1-800-327-7603, Seattle
1-800-345-0987 or write (specify
city) Art Institute, MUSIC/VIDEO

Santa Monica, CA 90403

(213) 829 3429
FAX: 213 829 0304

FROM THE USA—DAILY EXPORTS
We transport from JFK & LAX Airports -
Rush Air Cargo to all cities - Low
Rates - Confidential Personal Attention -
Since 1953 - B. Klainberg, Pres.

| —,
s,
(- - BERKLAY AIR SERVICES CORP.
434
=Z = % = tree Rd. N.E.. Atlanta, GA 30326. s
Z ZZ Z0© POSTERS
=z == QAP ANNOUNCER/PRODUCTION
= = (0% ZAP ENTERPRISES TALENT
1901 South Alameda St. IF YOU HAVE A GREAT

#104 Los Angeles, Calif. 30058
(213) 744-1622
DEALERS ONLY

VOICE AND CAN WRITE AND
PRODUCE COMMERCIALS
AND CAN DO MULTIPLE

IVAN BORAK

AND HIS ELECTRONIC KEYBOARD
ORCHESTRA ... BEFORE, DURING

OR AFTER THE MAIN EVENT ... “BIG
BAND, POP LATIN, JAZZ" ANY STYLE
OF MUSIC TO FIT YOUR NEEDS OR

VOICES, IMPERSONATIONS,
ETC. YOU CAN EARN A PO-

DON'T BUY CUTOUTS!
Until You See Our Catalog
Of Great Cassettes and CD’s
TARGET MUSIC DISTRIBUTORS
\\ | {2628 N.W. 72nd Ave., Miami, FL 33122

CRITERIA.

OUTSTANDING WORLD CLASS SOLO-
MULTI-KEY-BOARDIST AVAILABLE
FOR ANY TYPE ENGAGEMENT,
EVENT, OR ATTRACTION. FOR THE
FACTS: (305) 680 9862.

GEMINI = GENEVR

1.800-523-2472 P= &,
F m;m!

Call Toll Free

SITION ON THE TSI TEAM.
UP TO $30,000 PER YEAR
PLUS COMPANY BENEFITS.
SEND DEMO TAPE TO:

(In PA 1-800-468-2533)
Ask for tree catalog and monthly Specials

Amenca’s Leaging Drstnbutor of
Recorting Tape and Accessones

I i romi o

L 5900 Dewey St. . ASSES A
oW (305) 591-2188 e e e e
SO s Hollywood, FL 33021 BUSINESS OPP. =
1) W g W Attn: Mr. T.
ok Q,\\(’I"'\ S e PRESSING PLANT FOR SALE DISC JOCKEY’S GUIDE TO MEDY MATERIAL
“\_\- \ ® -‘VR ‘L& Automatic equipment. Excellent location, “How To Start And Operate Your CO
“p“‘ “.3‘% 1 N\'I& steady accounts. Priced right. Serious in- - 0 Mobile Disc Jockey Service''
R\ S"““ & N} ok | | quiries only. UNIQUE OPPORTUNITY FOR bright. energetic and U0 Lafeiel3) 121 157 ST
?\‘\,\« “k“ SQ“II <0 Box #7808 personable individual o grow with top of the line mu- Send $25.00 to: RADIO HUMOR — PERSONALIZED and generic
S Billboard Magazine sic marketing company. Good organizational and Dwinesty D.). Service materIaII ‘: fit yt()ur needs-sewg"fe vfariety inc:uding
a0 1515 Broadway !elephone SklIIS. Compgtuuve salary. Send resume in 7593 Meander Drive song title humor COU"\W)-C n 075679{9 sample an, !
New York, NY 10036 it:\r:;?::ccz tg(.)oh{l‘:r.ketmg, 7958 Beverly Blvd.lLos Rockford IL 61107 Iiili xhesd:ltmﬁztr:‘b%%% 7;)Imedy rvices, 12 Mar.
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TAPES
I PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES

Looking for the best at the lowest prices? WE
CAN HELP!

¢ Customized Blank Audio & Video Cassettes
® Norelco, Ampex & Soft Poly Boxes

e Cassette Labels ¢ Ampex Mastering Tape
o Screw Type C-O's ¢ AGFA, BASF & Mag-
netic Media bulk audio cassette tape

QOur 23 years of experience in the recording in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don't Delay—Call Today For
More Information

ANDOL

I AUDIO PRODUCTS INC.-Recording Industry Supplies
4212 - 14th Ave.eBrooklyn N Y 11219
Call Toll Free 800-221-6578 NY Res. (718) 435-7322
We accepl VISA/MC

BULK BLANK LOADED audio cassettes direct from
manufacturer. Highest quality, lowest prices, custom
lengths, fast service. American Magnetics. P.O. Box
862, Harrisburg, PA 17108. (717) 652-8000

INCREASE PROFITS

BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE
TAPE SECURITY PRODUCTS
—EITHER REUSEABLE
OR DISPOSABLE

| FAST SHIPMENT FROM

INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240
1-800-922-6287

50z2/885-8088

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1(800) 666 1121

VIOEO DREAMS PROOUCTIONS
MUSIC VIDEOS offered by award win-
ning MSA Columbia University Film
Graduates. Get your Music SEEN and
HEARD! For exceptionally resonable
rates -

Call:
(212) 864 1178

WORLDWIDE BUSINESS SYSTEMS
PRESENTS

R AR

THE MUSIC INDUSTRYS POINT OF SALE, INVEN-
TORY CONTROL AND PURCHASE ORDER SOFT-
WARE SYSTEM

- CASH REGISTER

- INVENTORY CONTROL

- PURCHASE ORDER/RECEIVING /RETURNING

- DATA BASE WITH 45,000 TITLES FROM MAJOR
CATALOGS

- INTEGRATED VIDEO RENTAL SYSTEM
-ECOSRPORATE RETAIL AND ACCOUNTING SYS-
TEM

- LASER SCANNERS, RECEIPT PRINTERS, CASH
DRAWERS, AND TOTAL SYSTEM COMPUTER
HARDWARE
- MUSICWARE ALSO HAS NOVELL NETWORK,
MULTIUSER, AND POLLING CAPABILITIES AND
THE MUSICWARE CENTRALIZED SOFTWARE SYS-
TEM FOR CORPORATE LOCATIONS
- WBS SERVES ALL YOUR MUSIC INDUSTRY
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR
YOU WHETHER YOU OWN ONE STORE OR A
LARGE CHAIN
- STARTS AS LOW AS $1295.00
WORLDWIDE BUSINESS SYSTEMS, INC.
1-800-999-4927 or (214) 701-9562
4500 SIGMA ROAD, DALLAS, TX 75244

NOVELTIES ,

POSTERS POSTERS
100’s To Choose From
Music - Pin-ups, Sports, etc.
56 PAGE FULL COLOR CATALOG
PLUS POSTER CLOSEOUT CATALOG

AVAILABLE NOW!!
1 (800) 669 0099
(toll free in USA)
National Trends
120 East Columbia Ave.
Pontiac Ml 48055

A A A A A A A A A AN

DON'T LOOK ANY FURTHER
Latest designs & styles
Pop—Rock—Reggae—Punk
Your Florida one stop
for Rock & Roll merchandise
We export.
ZMACHARS
8181 N.W. 91st Terrace Bay #6
Miami FL 33166 (305) 888 2238
FAX (305) 888 1924

AAAEA AL AL A AN AL

12222222 2 32
%% % % % % % % % %

POSTERS e POSTERS o POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK ‘N° ROLL » PIN-UPS o SPORTS o
CARS » FLOCKED o DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES, INC.
132-05 ATLANTIC AVENUE
RICHMOND HILL, N.Y. 11418

DEALERS ONLY

FIXTURES

FACTORY DIRECT

COMPACT DISC DISPLAYERS
AUDIO CASSETTE DISPLAYERS
ALBUM DISPLAYERS

LASER DISC DISPLAYERS
VIDEO CASSETTE DISPLAYERS

Complete Modular Merchandising System for
entertainment software. Architectural Merchan-
dising Floar Plans at no cost ar obligation.

1-800-433-3543
213-623-4316 (In CA.)
Ask for John

SINGERS!
REMOVE VOCALS
FROM RECOROS AND CDs!

— s

SinG WiTH THE WoRLD'S BEST BaANDS!
An Unlimiled supply of Backgrounds from

standard stereo recordings!
WOOF  VOiEE  or i
bachgrounds.

Perfomance yei
component st
Brochure and O

LT Sound, Dept.BB-8, 7980 LT Parkway

chs easily
one for a Free
ecord.

Lithonia. QA 30058 (S B2 4T 24
Mamulaclured and Sold Exclusively by LT Somnd
24 HOLA PHONE DEMQ LINE: (404]14832-2485

NEW!
BROADCAST SERVICES

GET YOUR MESSAGE TO
KEY RADIO STATION PER-
SONNEL. PLACE YOUR AD
TODAY.

CALL 1 (800) 223 7524
ASK FOR JEFF SERRETTE
IN NY STATE 1212 536 5174

WHAT WOULD

YOU DO TO

Rue McClanahan

Animals have long held a special
place in my heart—their compan-
ionship has always been very
important to me. That’s why it
distresses me to tell you that teris of
thousands of animals are suffering
needlessly.

They desperately need help—and
organizations like PETA.

Since 1980, People for the
Ethical Treatment of Animals has
become this nation’s most effective
advocate on behalf of animal pro-
tection. The people at PETA are
committed to exposing and stop-
ping animal cruety—especially in
laboratories.

It feels great to use my voice for
animals. Please join me and contact
PETA today. You can help save
animals too.

For more information on how you
can become part of this vital work,
write: PETA, PO. Box 42516,
Washington, DC 20015 or call (202)
726-0156.

e o
PCIA
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GLASGOW, Scotland A press con-
ference here recently officially
launched the Scottish Record Indus-
try Assn., an organization that was
at first made moot nine months ago
but finally took shape at the end of
last year.

There are 64 record companies
active in Scotland covering a wide
range of repertoire as well as indig-
enous music, and the SRIA declares
there is “a strong demand from re-
tailers, radio and record companies
for an independent Scottish chart.”

The SRIA claims Scottish music
sales exceed $9 million annually.
The embryo association attended
MIDEM in January, where it found
strong international interest in
Scottish musie, particularly from
European countries and Australia.

SRIA committee members are
drawing up definitive and reliable
guidelines for Scottish charts,
award schemes, export systems,
and investigating international
trade fair possibilities. The associa-
tion will be funding a phone sample
of 50 Scottish stores in its quest to

Scotiand Launches Own
Record Industry Assn.

obtain ‘“tight singles and albums
charts,” in the words of SRIA sec-
retary Ronnie Simpson, who is man-
aging director of Lismor Records.

“This is not a breakaway move
from the BPI in London,” he points
out. “We have no problem or quar-
rel with them, although Scottish
record companies realize when they
look at the BPI subscription fees
that they could produce a record
sleeve or even an LP for the same
amounts.”

Simpson describes the purpose of
the SRIA as a local attempt to pro-
mote the music of Scotland, giving
it a higher profile locally and
abroad, and to encourage Scottish
artists by raising their status. He
cites Osian and the Battlefield Band
as ethnic examples of Scotland’s
musical potency and Simple Minds,
Deacon Blue, and the Proclaimers
as evidence of Scottish influence in
the pop and rock worlds.

“We want people everywhere to
realize that Scotland is a nation—
not just a region,” says Simpson.

Gov’t Cites Concerns Over ‘Racial Conflict’

South African Goncert Ganceled

BY JOHN MILLER

JOHANNESBURG, South Africa
One of South Africa’s biggest mul-
tiracial concerts, co-organized by
the South African Music Alliance
has been banned under the ongoing
state of emergency here on the
grounds, according to the Johannes-
burg chief magistrate, that it
“might cause racial conflict and
public unrest.”

SAMA planned to use funds
raised from the Human Rainbow
Concert to improve benefits and
education for its members. The pro-
moters, Run Run Management and
Network Productions, plus Ellis
Park, the venue, were to give
SAMA 30% of the profits as well as
all income from the sale of interna-
tional television rights.

Film crews from the U.K.,
France, and South Africa were
forced to terminate their contracts
with the promoters only one week
before the event.

In his ruling, the magistrate said
that if the concert were allowed to
take place a “very explosive situa-
tion”’ could develop, which might

Brits Host Asian Pop Music Awards

BY NIGEL HUNTER

LONDON The Asian Popular Mu-
sic Awards took place at London’s
Royal Albert Hall March 19, the
first occasion of its kind.

Behind the idea, which brought
artists from China, Hong Kong, Ja-
pan, South Korea, Malaysia, Thai-
land, the Philippines, Singapore,
and Taiwan to London, is Simon Na-
pier-Bell, former manager of
Wham!, the Yardbirds, Marc Bolan,
and Japan, among others.

The event cost about $700,000 to
stage, and the sponsor, the Salem
cigarette firm, has made an undis-
closed contribution. Napier-Bell
owns the concept of the awards and
potentially lucrative television
rights.

He picked London as the venue
because it is a politically neutral
center with good TV production fa-
cilities and is a magnet for leading
Asian artists who have never per-
formed there before.

Napier-Bell, who is partnered in
the event with Donavon Nelson,
views the primary purpose of the
awards as demolishing cultural bar-
riers between the individual Asian
nations, which are becoming in-
creasingly financially interdepen-
dent, and to create a Pan-Asian mar-
ket.

Although Japanese star Epo did
participate, Japan has been unen-
thusiastic about the event. Howev-
er, the country that regards itself as
well ahead of its Asian neighbors in
terms of pop talent and in other ar-
eas did offer to host the awards.

Satellite TV may help
U.K. home vid stores
... See page 39

The overall award for best perfor-
mance went to Sudirman from Ma-
laysia, whose mixed act included a
tribute to Charlie Chaplin, some
Barry Manilow-type ballads, and a
Michael Jackson-style dance rou-
tine.

Critics attending the show drew
attention to the printed program’s
claim that the event recognizes “the

wealth of Asia’s varied musical cul-
tures” and the fact that most of the
participants aped Western musical
styles and accents, with the excep-
tion of Koo Chang-Mo from South
Korea.

They also commented on special
guest Boney M, which has no recog-
nizable links with Asian music but is
managed by Napier-Bell.

Soviets In Joint Biz Venture
Goskoncert Monopoly Challenged

BY VADIM YURCHENKOV

MOSCOW An interesting devel-
opment in Soviet show business is
the recent agreement signed be-
tween singing star Alla Pugacho-
va's Theater of Song and the Cana-
dian-Swiss Siabeco Group, an in-
ternational entertainment
corporation.

A joint enterprise company
called Siabeco-Alla Venture, or
SAV Entertainment, is being set
up with the motto of “Entertain-
ment For The Whole World.”

“We must start promoting our
talents worldwide,” says Yevgeni
Boldin, Pugachova’s husband and
managing director of the Theater
of Song, “and we must avoid being
choked by bureaucracy.”

SAV Entertainment is the sec-
ond joint venture in the U.S.S.R.
for Siabeco. Ron Singer, VP in
charge of show business, believes
that cooperation between the new
partners should have a consider-
able international effect.

The new joint company could
well become a strong competitor
for Goskoncert, the U.S.S.R.’s
state-run agency that up until now
has enjoyed a monopoly in present-

ing international artists in Russia
and exporting Soviet talent.

It has left both artists and for-
eign management unimpressed by
its methods and outlook, although
Jacek Slotala, a director of Lon-
don-based Barucci Leisure Ltd.,
said recently that he regards Gos-
koncert as a reliable partner after
three years of collaboration.
Among artists handled by Goskon-
cert are ballerina Maya Plisets-
kaya, conductor Ghennadi Rozh-
destvensky, and pianist Nikolai
Petrov.

Observers believe that SAV En-
tertainment may breach the Gos-
koncert monopoly and open up new
perspectives and opportunities for
the free exposure of Soviet con-
temporary talent on an interna-
tional basis.

Meanwhile, Goskoncert’s plans
for this year, according to agency
spokesman Vladimir Anosov, in-
clude Soviet appearances for Eu-
rope, Deep Purple, UB40, Tanger-
ine Dream, New Order, and Rod
Stewart. Negotiations are pro-
ceeding to book the Beach Boys,
Peter Gabriel, Janni Nannini, and
French singer Jean-Jacques Gold-
man.

lead to the ‘““disturbance of public
order, loss of life, racial conflict,
fighting, and public unrest.”

He referred to a previous concert
at Ellis Park in January 1986, when
there had been ‘“‘large-scale drug
and alcohol abuse,” plus fighting

‘We’re stunned.
This pushes us
back to the ’70s’

and conflict, with the police forced
to use tear gas on four occasions.

Roddy Quinn, managing director
of Run Run Management, says the
ban was not simply a matter of the
nearly $100,000 in lost revenue: “I
cannot believe that such a positive
attempt by the local masses to bring
people together can be interpreted
by the government as being politi-
cal.”

He said the concert was intended
to showecase South African ‘“‘pro-
gressive culture,” as more than half
the acts booked were members of
SAMA.

An appeal is planned, Quinn said,
even though the Supreme Court has
upheld the chief magistrate’s rul-
ing. He also claimed there was no
mention in the press here of the “so-
called trouble” during the 1986 con-
cert.

Under this country’s state of
emergency, any open-air gathering
is considered to be illegal unless a li-
cense has been obtained from the lo-
cal magistrate.

. SAMA promotes racial integra-
tion and nonviolence. It is not affili-
ated to any political group, and ad-
heres to the cultural boycott.

Following the ban, SAMA pre-
sented a petition to the owners of
Ellis Park, which included mes-
sages of support from Sting, Dire
Straits, and Spandau Ballet, as well
as a statement from U.S. artists
aligned against apartheid.

The petition stated that the con-
cert ban proved once again that
there was “no freedom, cultural or
political, under apartheid,” and
called upon music lovers worldwide
to support SAMA’s efforts to bring
culture in South Africa into a pro-

(Continued on next page)

BY CHRIS WHITE

3

LEAVE ME THIS WAY: A big
solo future is predicted for U.K.
singer Sarah Jane Morris, whose
distinctive voice is featured promi-
nently on the Communards’ major
international hit, “Don’t Leave Me
This Way.” She has now inked a
solo deal with Jive Records, the la-
bel behind Billy Ocean, Samantha
Fox, and Ruby Turner, and re-
leased her first

Sarah Jane Morris Headed
This Way With Solo Album

nad, whose single “The Hunter”
and album ‘““Past Present” have
just been released, and the Cure,
who are supporting the release of
their new album, “Disintegra-
tion,” on the Fiction label with a
50-date U.K. and European tour,
including Eastern Bloc countries.

TIPPED FOR THE CHARTS:
Then Jerico’s latest single on Lon-
don, “What Does It Take,” fea-
tures guest voeals by Belinda Car-
lisle. London is

solo album,
which is a rhix
.of cover ver-
sions and origi-

also repromot-
ing beat combo
Perfect Day’s
single, ‘“Jane,”
which missed

nal composi-
tions, co-written
and produced -
i by Morris.
The singer has a 22-date Euro-
“pean tour lined up with Simply
Red during May and June and sev-
“eral showcase gigs set for Lon-

Paul’s “Me And Mrs. Jones,” an
unorthodox choice for a female
singer, and one that has met with
some media resistance here.

cOVERING UP: On the subject
of song covers, Simply Red has re-
vived the Harold Melvin & the
Bluenotes’ oldie “If You Don't
Know Me By Now” as their latest
single, following in the steps of
sother UK. contemporary rock
acts who are delving deep into the
song catalogs of yesteryear. The
band has London dates set for this
spring.

Also on tour: Irish band Clan-

B0

by Chris White

. Sister also returns with a hot new

don. The first single from the al-’
bum is Morris’ reworking of Billy .

out the first
time around.

" Swing Out
single, “You’re On My Mind”’
{Phonogram), produced by Paul
O’Dyffy, who worked on their big-
selling debut album, “It’s Better
To Travel.” BMG band the Blow
Monkeys have also comé up with 2
reworking of a previous single,
“This Is Your Life,” looking for
more commercial success the sec-
ond time around.

A&M LOVES DOVES: The sec-
ond album from Thrashing Doves,
following their critically acclaimed
“Bedrock Vice” LP, could well be
the one to break this tuneful rock
outfit. The A&M album is preced-
ed by the single “Angel Visit,”
written by Thrashing Doves
brothers Ken and Brian Foreman,
who supply most of the band’s ma-
terial.
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Logica Survey Predicts Britain’s
Satellite TV Penetration By 1990

LONDON A major new survey forecasts that the number of U.K.

homes receiving satellite television, newly launched here, by the end of
1991 will be between 1.6 million and 2.2 million. At least 45% of homes
will own a satellite TV receiver, or STR, with the remainder receiving
via community cable systems. According to the Logica report, 105,000
receivers are now installed, a number that is expected to rise to 950,000
by the end of 1990. The number of STRs will hit its domestic peak by
the end of 1992 and thereafter see its share eroded by communal recep-
tion, cable, and multiple DTH, which allows reception of channels from
different satellites on different TV sets in the home. PETER JONES
Elton John Birthday Bash Rocks Pan's

PARIS Elton John picked up a $450,000 tab for his 42nd birthday par-
ty, held here at an exclusive Bois de Boulogne restaurant, where the

guests were accommodated on an entire floor of the Ritz Hotel. The AND BE HEARD

200 guests included Tina Turner, Ringo Starr, and actress Jane Sey- 5
mour. The menu included caviar, lobster, and scores of fine wines. A R‘ ’l ”q‘ ' I I ‘]‘I‘ 'R I ,I ’
John Reid, John’s manager, gave the star a $175,000 diamond-studded T E

crucifix on a gold chain as a gift. PHILIPPE CROCQ X .
Soviets Mark Recording’s 100th Year In Billboard's

MOSCOW To formally commemorate the 100th anniversary of the SpOtlight On lrEland

gramophone recording, a special exhibition was staged here at the Po-
lytechnical Institute, with items supplied by the Central State Record- i .

ings Archive. Much was made of the 1910 opening of the first Russian : Sp e(_:lal Fe_a,t MEESe

pressing plant at Aprelevka, which is now state record company Melo- * Irish Music - Traditional & New.

dia’s biggest plant and has to date manufactured more than 1.5 billion + Ireland - One Of The Most Musically Influential

sound carrier units. VADIM YURCHENKOV Countries In Recent Years.

P ’ 2 + Top Artists, Studios, Venues.

Sugar’ To Open At London Palladium . Why Ireland Inspires So Many Leading Musicians.
LONDON London-based stage producer Harold Fielding, who lost a

personal fortune when his musical ‘“Ziegfeld,” a $5.5 million produe-
tion, flopped at the London Palladium, is now readying a revival of an

American “Sugar” to go on at the same theater at the end of the year. ISSUE DATE: FOR AD DETAILS CONTACT:
It is a musical version of the movie classic “Some Like It Hot,” which . Tony Evans

starred Jack Lemmon, Tony Curtis, and Marilyn Monroe. Fielding May 20 ! 5 71 Beak Street

plans to star Tommy Steele, U.K. '50s rock hero, in one of the male 5 .

leads, say insiders. PETER JONES AD DEADLINE: WS

) . . , . Apl‘il 25 London, England
Elvis’ Musical 0K’d For Soviet Tour - 44 1-439-9411

MOSCOW The successful London stage musical “Forever Elvis” is to
tour the Soviet Union for five weeks this summer. Russian authorities
finally OK’d the deal after studying a video of the original show and
hearing the music. The plot traces Presley’s life and includes many of
his hits. Producer/director Barry White’'s daughter, 8-year-old Elvisa
Lisa-Marie, plays Presley’s daughter, and is thus set to become the

youngest Western entertainer to appear in the Soviet Union.
VADIM YURCHENKOV

MIDEM Names Gommunications Head

PARIS The MIDEM Organization here has named Bill Grantham as
head of communications, reporting to joint MDs Xavier Roy and Bill
Bingham. Currently editor of Television Business International, which
is jointly owned by Telso Communications (which bought the MIDEM
Organization in 1986), Grantham assumes the post this month and is
responsible for overall planning and development of MIDEM publica-
tions (including MIDEM News, MIP-TV News, and MIPCOM News),
and will also expand the group’s publishing activities. PHILIPPE CROCQ

BSB Bows Anti-Theft Satellite Decoders

LONDON Satellite television equipment that will be worthless to
thieves is being unveiled here by British Satellite Broadcasting. The
black box decoders are fitted with a centrally controlled device so that
if the box is stolen it can be activated to render the equipment inopera-
ble. The development follows police warnings that satellite TV equip-
ment could become as big a lure for burglars as VCRs. It's a Philips/-
Ferguson device, and the cost will not be passed on to consumers.

PETER JONES

SOUTH AFRICAN CONCERT CANCELED
(Continued from preceding page)
cess of democratic change. He adds: “We’re stunned, espe-

Johnny Clegg, VP of SAMA, says cially in light of the so-called re-
the group ‘‘failed to understand forming initiative by the govern- vary Black:
how a music festival could possibly ment. This ban pushes us back to ,)R-M-A-"fi;’:h“’;“"'“
pose a threat to the South African  the 1970s when nonracial music fes- ¢ Rl
government.” tivals were prohibited.”
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ISSUE DATE: June 3 / AD DEADLINE: May 9

(3 Column Format)

- #1 Country for Compact Disc Sales Worldwide
- Important to International Talent - Touring
- Biggest Music Sales Year in Japan’s History

- Japanese Artists Crossing Over

Included In This Issve:
e Compact Disc ® Promoters © Artists Tours
o DAT e Records ® Tapes ® Retail Marketplace
 Home Entertainment Trends - Hardware /Software
® Music Publishing

Your ad in Billboard buys you the entire retail/
distributor universe, the music press, artists, publishers
and venves in the U.S. and in over 100 countries
worldwide.

For Ad Details Contact:
Unites States
Gene Smith,
Associate Publisher
(212) 536-5001
Fox: (212) 536-5236

Japan
Bill Hersey
Tsukasa Shiga
Aki Kaneko
81-03-498-4641
Fax: 81-03-499-5905
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Metal Malady Hits Certs
Feb Sees Few High-Sellers

BY KIRK LaPOINTE

OTTAWA February proved to be
the least spectacular month of rec-
ord certifications in years.

The Canadian Recording Indus-
try Assn. may have certified a re-
spectable 23 releases in the month,
but there wasn’t one higher than
double platinum. And of the three
that made it that far, all are rela-
tively ancient releases.

Either the industry didn’t offer
up its hits for CRIA’s list, or early
1989 is proving brutal.

Samantha Fox’s “Touch Me” de-
but album of a couple of years ago,
Robbie Robertson’s 1987 self-titled
release (which snagged best-album
honors in March at the Juno
awards), and The Cult’'s 1987
“Love” album were the only double-
platinum certifications.

Platinum releases included the
Robertson record, k.d. lang’s “Shad-
owland” (she was the Juno female

vocalist winner), “Mystery Girl” by
Roy Orbison, “He’s The D.J., I'm
The Rapper” by D.J. Jazzy & the
Fresh Prince, “Hold Me In Your
Arms” by Rick Astley, “Smashes,
Thrashes And Hits” by Kiss, “Mas-
ter Of Puppets” by Metallica, and
“Til I Loved You” by Barbra Strei-
sand.

Gold albums included the Orbi-
son, Robertson, and Astley albums,
Metallicas ‘“Master Of Puppets”
“Kill ’Em All,” and “Garage Days
Revisited,” the Pogues’ “If I Should
Fall From Grace With God,” Kenny
G’s “Silhouette,” Bruce Cockburn’s
“Big Circumstance,” Ricky Van
Shelton’s “Loving Proof,” and two
from the Quebec market, “Rendex-
Vous Dous” by Gerry Boulet and
“A L’Etat Pur” by Marie Denise
Pelletier.

A consolation of the certification
doldrums was the relatively large
Canadian totals. Seven of the 23 cer-
tifications went to domestic artists.

Canadians Demand Configuration

6 Lahels Plan Tape Singles

OTTAWA Five of the country’s
major record companies have
thrown their support behind the cas-
sette single, saying they’ll be re-
leasing such product because the
public wants it.

And a sixth firm, the largest in
Canada, will be issuing cassette sin-
gles—even though its president
doesn’t wholeheartedly embrace the
configuration.

A joint statement from CBS Rec-
ords, BMG Music Canada, Capitol
Records-EMI of Canada, MCA Rec-
ords Canada, and A&M Records of
Canada says there will be a com-
mon-merchandise format for the
cassette single by May.

And each firm has “committed to
release cassette singles ... in re-
sponse to consumer demand.”

WEA Music of Canada Ltd.,
which holds about one-quarter of
the market share in the business, is
issuing such singles from Madonna
and Metallica this spring. But com-
pany president Stan Kulin said re-
cently that he is not a big fan of the
format, and even executives at the
five supporting labels admit there
are no shouts of joy from retailers
over the cassette single. Only major
artists will get the tape-single treat-
ment.

PolyGram Inc. Canada is aiso not
part of the major-firm commitment.

The Canadian industry has been
relatively slow to respond to con-
sumer demand for the configura-
tion, and store merchandising has
been inconsistent.  KIRK LaPOINTE

MAPLE BRIEFS

WEA MUSIC OF CANADA Ltd.
president Stan Kulin writes to take
issue with the recent year-end fig-
ures from Statistics Canada (Bill-
board, March 11), which showed de-
clines in overall units. In fact, once
record-club and other direct-market-
ing figures are added (they were add-
ed in 1987, but not in 1988), overall
units are up 8.5%. Still notable are the
drop (32.4%) in LPs and (15.5%) in T-
inch singles, while cassettes (up
24.1%) and CDs (up 43.9%) carried the
business to an estimated 10% revenue
rise last year.

THE CANADIAN Songwriters’
Assn. is a little-known but prospering
group with more than 700 members.
Board director Eddie Schwartz says
that networking is paying off, partic-
ularly for the newer writers, who are
getting legal tips and registration
help through the Toronto-based asso-
ciation.

COMMUNICATIONS MINISTER
Marcel Masse is said to be consider-
ing legislation that would give his of-
fice more direct control over cultural
industries, presumably including the
recording business. Details are still
sketchy, but the approach is typical
of Masse, who jealously guards his
territory.

SPEAKING OF THE federal gov-
ernment, highly regarded violinist
Angele Dubeau was given $18,500 re-
cently for her April tour of the Pacif-
ic Rim.

THE CANADIAN VIDEO release
of “A Show Of Hands” by Rush is
getting considerable attention. Much-
Music Network scheduled a preview
of the 90-minute release and the na-
tional Canadian Broadcasting Corp.
will broadcast it. CBS Music Prod-
ucts is handling distribution of the re-
lease domestically on video for An-
them Records’ Music Video branch.
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PAN-EUROPEAN CHARTS 3/27/89

CANADA (Courtesy The Record) As of 4/3/89 £

SINGLES /v | &
1 1 STRAIGHT UP PAULA ABDUL VIRGIN/AZM HOT 100 SINGLES
2 2 YOU GOTIT ROY ORBISON VIRGIN/A&M 1 3 LIKE A PRAYER MADONNA SIiRE
3 3 SHE WANTS TO DANCE WITH ME RICK ASTLEY RCA/BMG 2 1 SOMETHING'S GOTTEN HOLD OF MY HEART MARC ALMOND Emi
4 4 WILD THING TONE LOC ISLAND/MCA 3 8 STRAIGHT UP PAULA ABDUL VIRGIN
5 5 LOST IN YOUR EYES DEBBIE GIBSON ATLANTIC/WEA 4 2 BELFAST CHILD SIMPLE MINDS VIRGIN
6 6 THE LIVING YEARS MIKE + THE MECHANICS ATLANTIC/WEA 5 4 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS LONDON
7 7 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS GEFFEN/WEA 6 6 POUR TOI ARMENIE CHARLES AZNAVOUR TREMA
8 9 STOP! SAM BROWN A&M/A&M 7 14 | THIS TIME | KNOW IT'S FOR REAL DONNA SUMMER WARNER BROS.
9 10 | SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS IRS./MCA 8 5 | TOO MANY BROKEN HEARTS JASON DONOVAN pwL
10 | 15 | ORINOCO FLOW ENYA wEA/WEA 9 7 THE FIRST TIME ROBIN BECK MERCURY
% 11 8 WHEN THE CHILDREN CRY WHITE LION ATLANTIC/WEA 10 10 | LAFETE AU VILLAGE LES MUSCLES A-B/POLYDOR
12 16 | THE LOOK ROXETTE EMI/CAPITOL 11 18 | DURHUM, DES FEMMES SOLDAT LOUIS cBsS
13 [ NEW | WALK THE DINOSAUR WAS (NOT WAS) FONTANA/POLYGRAM 12 17 | LEAVE ME ALONE MICHAEL JACKSON EPIC
14 | 19 | WHENI'M WITH YOU SHERIFF CAPITOL/CAPITOL 13 [ 15 [ LAVIELANUIT DEBUTDE SOIREE cCBS
15 [ 12 | BORN TO BE MY BABY BON JOVI MERCURY/POLYGRAM 14 | 12 | BUFFALO STANCE NENEH CHERRY CiRCA
16 | NEW [ YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 15 | 13 [ STOP SAMBROWN A&m
COLUMBIA/CBS 16 9 HELP BANANARAMA/LANANEENEENOONOQO LONDON
17 | 11 | WILD WORLD MAXI PRIEST VIRGIN/A&M 17 | NEW | LOOKING FOR FREEDOM DAVID HASSELHOFF WHITE RECORDS/BMG
18 18 | ETERNAL FLAME BANGLES COLUMBIA/CBS ARIOLA
19 | NEW | IBEG YOUR PARDON KON KAN ATLANTIC/WEA 18 | 11 | LOVETRAIN HOLLY JOHNSON mca
20 | 14 | MYPREROGATIVE BOBBY BROWN MCA/MCA 19 | 20 | THELOCOMOTION KYLIE MINOGUE PwL
ALBUMS 20 | NEW | KEEP ON MOVIN' SOUL Il SOUL/CARON WHEELER 10 RECORDS
© Copyright 1989, Billboard Publications, Inc. No part of this publication 1 1 | ROY ORBISON MYSTERY GIRL VIRGIN/A&M HOT 100 ALBUMS
may be reproduced, stored in any retrieval system, or transmitted, in any 2 2 | TRAVELING WILBURYS TRAVELING WILBURYS VOL. 1 WiLBURY/WEA 1 1 | SIMPLYRED ANEW FLAME wea
form or by any means, efectronic, mechanical, photocopying, recording, 3 | 5 | THERAW AND THE COOKED FINE YOUNG CANNIBALS 1RS./MCA 2 | 2 | TANITATIKARAM ANCIENT HEART wEa
or otherwise, without the prior written permission of the publisher. 4 6 | PAULA ABDUL FOREVER YOURGIRL VIRGIN/AZM 3 4 | ROYORBISON MYSTERY GIRL VIRGIN
5 3 RICK ASTLEY HOLD ME N YOUR ARMS RCA/BMG 4 5 FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON
6 4 | ENYA WATERMARK WEA/WEA 5 3 | DIRE STRAITS MONEY FOR NOTHING VERTIGO
BRITAIN (Courtesy Music week/Gallup) As of 4/1/89 7 | 8 | DEBBIE GIBSON ELECTRIC YOUTH ATLANTIC/WEA 6 | 6 | TRACY CHAPMAN TRACY CHAPMAN ELEKTRA
This | Last 8 9 GUNS N’ ROSES APPETITE FOR DESTRUCTION GEFFEN/WEA 7 7 GLOER;!‘i(\: ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU
Week| week| SINGLES 9 | 11 | BOBBY BROWN DON'TBE CRUEL MCA/MCA 8 |NEW| DEPECHE MODE 101 MUTE
1| 1 | LIKEAPRAYER MADONNA sIRE 10 | 10 | DEFLEPPARD HYSTERIA VERTIGO/POLYGRAM 9 | 8 | SOUNDTRACK COCKTAIL ELEKTRA
2R (IO OMANYBROKENHEARTS JIASONDONOVANENY 11 | 7 | EDIEBRICKELL & NEW BOHEMIANS SHOOTING RUBBER BANDS AT 10 | NEW | JEANNE MAS LES CRISES DE L'AME PATHE MARCONI
3 3 THIS TIME | KNOW IT'SFOR REAL DONNA SUMMER WARNER BROS. THE STARS GEFFEN/WEA 11 10 | THE TRAVELING WILBURYS TRAVELING WILBURYS VOL.1 WILBURY
4 4 STRAIGHT UP PAULA ABDUL SIREN 12 12 | STEVE EARLE COPPERHEAD ROAD UNI/MCA RECORD CO.
5 5 | KEEP ON MOVIN' SOUL Il SOUL FEAT. CARON WHEELER 10/VIRGIN 13 | 14 | MELISSA ETHERIDGE MELISSA ETHERIDGE ISLAND/MCA 12 9 | MICHAEL JACKSON BAD EepiC
6 8 | PARADISE CITY GUNSN'ROSES GEFFEN 14 | 15 | NEW ORDER TECHNIQUE FACTORY/POLYGRAM 13 | 11 | GARY MOORE AFTER THE WAR VIRGIN
7 7 CANJA%QLQWQ;CFROM YOU GLORIA ESTEFAN & MIAMI SOUND 15 | NEW | MIKE + THE MECHANICS THE LIVING YEARS ATLANTIC/WEA 14 13 | RICK ASTLEY HOLD ME IN YOUR ARMS RCA/BMG
, 16 | 19 | TONELOC LOC-ED AFTER DARK ISLAND/MCA 15 | 12 | SAMBROWN STOP! A&m
g 1: L[;L";Tgi';i:‘i;‘\;ij{‘&gzgzLEzNggLNOO Lonbon 17 | 17 | RODSTEWART OUT OF ORDER WARNER BROS /WEA 16 |NEW | BERNARD LAVILLIERS IF NORD SUD/BARCLAY
10 17 BEG.VOUR PARDON KON KAN ATLANTIC 0 18 [ NEW | VARIOUS ARTISTS BEACHES SOUNDTRACK ATLANTIC/WEA 17 15 | PINK FLOYD DELICATE SOUND OF THUNDER EmI
11 13 | INTERNATIONAL RESCUE WE'VE GOT A FUZZBOX . 19 13 | POISON OPEN UP AND SAY ... AHH! ENIGMA/CAPITOL 18 | NEw| BOBBY BROWN DON'T BE CRUEL mca
o 20 18 | BON JOVI NEW JERSEY MERCURY/POLYGRAM 19 16 | LOU REED NEW YORK SIRE
1231 -l § | STORRSAMBROWNEREN 20 |NEW| DORO FORCE MAJEURE VERTIGO
13 33 | ETERNAL FLAME BANGLES cBS i _
}; gz :gémigtgogs ACRS_%CSf?EiiTtIESY)\ SR'IE::NSFIELD FRERER WEST GERMANY (Courtesy Der Musikmarkt) As of 3/27/89 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 3/23/89
UIME SINGLES SINGLES

16 | 34 | VHAVEN'T STDPPED DANCING YET PAT & MICK pPwL

1 1 | SOMETHING'S GOTTEN HOLD OF MY HEART MARC ALMOND & 1 | 3 | LIKEAPRAYER MADONNA wea
18 | 11 | LOVE CHANGES EVERVTHING. MCHAEL BALL Remy N G anomoN: 2 | 4 | SHEDRIVES ME CRAZY FINE YOUNG CANNIBALS  roL
USEFUL, POLYDOR R 2 2 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS METRONOME 3 1 I'M GONNA BE (500 MILES) THE PROCLAIMERS FESTIVAL
19 | 16 | ONEMAN CHANELLE COOLTEMPO/CHRYSALS 3 | 3 | BALLAD OF THE STREETS (BELFAST CHILD) SIMPLE MINDS VIRGIN 4 | 2 | TUCKER'S DAUGHTER IANMOSS FESTIVAL
20 | 15 | LEAVE ME ALONE MICHAEL JACKSON EPIC 4 | 12 | LOOKING FOR FREEDOM DAVID HASSELHOFF  WHITE RECORDS 5 | 5 | YOUGOTIT ROY ORBISON VIRGIN/EMI
21 | 12 | HEY MUSIC LOVER S'XPRESS RHYTHM KING/MUTE 5 7 | THEWAY TO YOUR HEART SOULSISTER Emi 6 7 | THE LIVING YEARS MIKE + THE MECHANICS wEA
22 | NEW| FIRE WOMAN THE CULT BEGGARS BANQUET 6 | 10 | STRAIGHT UP PAULA ABDUL VIRGIN 7 | NEW| TOO MANY BROKEN HEARTS JASON DONOVAN FESTIVAL
23 | 14 | BLOW THE HOUSE DOWN LIVING IN ABOX CHRYSALIS 7 4 | LOVETRAIN HOLLY JOHNSON mMCa 8 16 | I'M ON MY WAY THE PROCLAIMERS FESTIVAL
24 | 21 | ROUND & ROUND NEW ORDER FACTORY 8 | 6 | BUFFALO STANCE NENEH CHERRY VIRGIN 9 | 6 | TEARDROPS WOMACK & WOMACK FES
25 | 29 | FAMILY MAN ROACHFORD c8s 9 | 5 | INTHE AIR TONIGHT (REMIX '88) PHIL COLLINS VIRGIN 10 | 9 | SOULREVIVAL JOHNNY DIESEL & THE INJECTORS FESTIVAL
2SR inEV|RTHEIREAT(EN)/GENERATIONIRTHEYTHEQERIC 10 [ 9 | YOUGOTIT ROYORBISON VIRGIN 11 | 10 | KISS THE ART OF NOISE FEATURING TOM JONES pOL
27 | 20 | CELEBRATE THE WORLD WOMACK & WOMACK 4th & 8'WAY 11 8 | THEFIRST TIME ROBIN BECK METRONOME 12 | 13 | END OF THE LINE TRAVELING WILBURYS WwEA
28 |NEW| AMERICANOS HOLLY JOHNSON mca :
s 12 | 11 | ROOM'WITHA VIEW TONY CAREY METRONOME 13 | 12 | BELFAST CHILD SIMPLE MINDS VIRGIN/EMI
35 | GOT TO GET YOU BACK KYMMAZELLE SYNCOPATE/EMI 13 13 | TWIST IN MY SOBRIETY TANITA TIKARAM WEA
14 | 11 | DRINOCOFLOW ENYA wEa
30 | 40 | MUSICAL FREEDOM (MOVING ON UP) PAUL SIMPSON FEATURING 14 |5 15 || CINDERELUA. GEOFFREYIWILLIAWS, colvboR
ADEVA COOLTEMPO/CHRYSALIS 15 8 KOKOMO THE BEACH BOYS wEA
31 | 19 | IDDN'T WANT ALOVER TEXAS MERCURY/PHONOGRAM 15 | 16 | MYPREROGATIVE BOBBY BROWN mcCa 16 | 14 | IFICOULD 1927 wea
32 | 22 | BELFASTCHILD SIMPLE MINDS VIRGIN 16 | 20 | LEAVE ME ALONE MICHAEL JACKSON EPiC 17 [NEW| STOP! SAM BROWN FESTIAL
33 | NEW | BABY L DON'TCARE TRANSVISION VAMP MCA 17 | 14 | KOKOMO BEACHBOYS ELEKTRA 18 | 17 | ONESUMMER DARYL BRAITHWAITE css
34 | NEW CANPVAg'Elo EESEEA SECRET? (89 MIX) BROTHER BEYOND 18 [ 18 [ EVERYTHING COUNTS DEPECHE MODE muTE 19 | 15 | YOU'LLNEVERKNOW 1927 wEa
. 19 [NEW | WILD THING TONE LOC ISLAND M BOHEMIANS
35 | 37 | ONLY THE LONELY T'PAU SIREN/VIRGIN 20 | 17 | GOODLIFE INNERCITY viRGIN 208818 :)I‘_‘:J |C| . EDILIERICKELIEITHIEINEW WEA
36 25 | EVERY ROSE HAS ITS THORN POISON ENIGMA/CAPITOL ALBUMS
37 | 39 | THERATTLER GOODYE MRMACKENZIE capiToL 1 b 2 I name EmErEET o 1 | 1 | ROYORBISON MYSTERY GIRL VIRGIN/EMI
38 | NEW | SHE'S A MYSTERY TO ME ROY ORBISON VIRGIN o 2 TEIETS AREELT 2 2 TRAVELING WILBURYS TRAVELING WILBURYS VOL. 1 wEa
39 | 26 | NOTHING HAS BEEN PROVED DUSTY SPRINGFIELD PARLOPHONE WEA 3 |NEW| FINE YOUNG CANNIBALS THE RAW & THE COOKED POLYGRAM
40 | NEW | OF COURSE P/MLYING YELLO MERCURY/PHONOGRAM 3 3 FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 4 3 JOHNNY DIESEL & THE INJECTORS JOHNNY DIESEL & THE
ALBUMS 4 4 | ROY ORBISON MYSTERY GIRL VIRGIN INJECTORS FESTIVAL
1 |NEW| MADONNA LIKE A PRAYER SIRE 5 14 | DORO FORCE MAJEURE VERTIGO-PHONOGRAM 5 5 THE PROCLAIMERS SUNSHINE ON LEITH FESTIVAL
2 1 GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 6 6 GARY MOORE AFTER THE WAR VIRGIN 6 4 MEL{SSA ETHERIDGE MELISSA ETHERIDGE FESTIVAL
EPIC 7 7 | TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 7 7 | 1927 _..ISH WwEA
3 | 2 | SIMPLYRED ANEWFLAME ELEKTRA 8 | 5 | DIEAERZTE DIE AERZTE FRUEHER VIELKLANG 8 | 6 | ROBERT PALMER HEAVY NOVA Emi
ABBCR L BOBBYBROWNEDONT{RECRUE Cgvics 9 | NEW | DEPECHE MODE 101—DAS LIVE ALBUM MUTE 9 | 8 | SOUNDTRACK YOUNGEINSTEIN Fes
2 Niw :g&“gglsmgﬁ'eQQES{’;’:2;322%;2;2‘;‘;}'{”;&%‘; COUNGIL 10 | 10 | TRAVELING WILBURYS TRAVELING WILBURYS VOL.1 WILBURY/WEA 10 | 9 | TRACYCHAPMAN TRACY CHAPMAN wEA
POLIDOR 11 | 8 | SOUNDTRACK COCKTAIL ELEKTRA 11 | 11 | ENYA WATERMARK wea
7 3 TEXAS SOUTHSIDE MERCURY/PHONOGRAM 12 9 MARC ALMOND THE STARS WE ARE EMmI 12 10 | SOUNDTRACK COCKTAIL WweA
8 | 6 | SAMBROWN STOP! asm 13 | 13 | CHRIS DE BURGH FLYING COLOURS A&M/DGG 13 | NEW | VARIOUS HITS NOW '89 POLYGRAM
9 | 7 | TANITA TIKARAM ANCIENT HEART wEA 14 | 11 | RICK ASTLEY HOLD ME IN YOUR ARMS RCA 14 | 15 | GUNSN'ROSES APPETITE FORDESTRUCTION weA
10 | 10 { MICHAEL JACKSON BAD EpiC 15 | 12 | ORIGINAL NAABTAL DUO PATRONA BAVARIAE ARIOLA 15 | 14 { SIMPLYRED A NEWFLAME WEA
11 | 11 | ROY ORBISON MYSTERY GIRL VIRGIN 16 | NEW | MIKE + THE MECHANICS THE LIVING YEARS WEA 16 | 12 | FLEETWOOD MAC GREATEST HITS wea
12 1 9 | BANANARAMA THE GREATEST HITS COLLECTION LONDON 17 |NEW | BAD BOYS BLUE BAD BOYS BEST COCONUT 17 | NEW| DARYL BRAITHWAITE EDGE CBS
13 | 14 | FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 18 | 15 | DIE TOTEN HOSEN EIN KLEINES BISCHEN HORRORSCHAU VIRGIN 18 | 13 | TONICHILDS UNION FESTIVAL
14 | 25 | GUNS N'ROSES APPETITE FOR DESTRUCTION GEFFEN 19 | NEW ' SOULSISTER IT TAKES TWO Emi 19 | 20 | UB40 GREATESTHITSVOL. 1 VIRGIN/EMI
15 | 5 | DEPECHEMODE 101 mute 20 | 16 | MICHAEL JACKSON BAD EpiC 20 |NEW | MIKE & THE MECHANICS THE LIVING YEARS WEA
16 | 13 | BUDDY HOLLY TRUE LOVE WAYS TELSTAR —
17 | 17 | DONNA SUMMER ANOTHER PLACE AND TIME WARNER BROS/WEA : p ichti q /
a 18] [T HETRAVELINC W BURYSIT e R AVETNCTWITBIRYS JAPAN (Courtesy Music Labo) As of 3/27/89 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 3/17/89
WILBURY/WARNER BROTHERS SINGLES SINGLES
19 19 KYLIE MINOGUE KYLIE PWL 1 NEW | NAMIDAO MISENAIDE WINK POLYSTAR/FUJPACIFIC 1 4 ALLES KAN EEN MENS GELUKKIG MAKEN RENE FROGER CNR
20 | 12 | DEFLEPPARD HYSTERIA BLUDGEON RIFFOLA/PHONO 2 | NEW cun(cmgoii}%mmgmmmm GENJI PONY 2 | 1 | BELFASTCHILD SIMPLE MINDS VIRGIN
:; ;g ;;‘c%gggg:LOTHE':':(EE;[‘)‘:Q?,R;S%RBISON LS 3 | 3 | GEKIAI TSUYOSHINAGABUCHI TOSHIBA-EMI/YUI ONGAKU SRy SEVY (QOIKETRIRRAVERVADONNARSIRe
R 4 | 2 | ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE
23 | 28 | ROACHFORD ROACHFORD cBS 4 1 TIME ZONE OTOKOGUM! BMG/VICTOR/JOHNNYS EPIC
24 | 21 | ERASURE THE INNOCENTS MUTE 5 2 ROSE COLOR MIHO NAKAYAMA KING/BURNING P 5 3 WILD THING TONE LOC DELICIOUS VINYL
25 20 | YAZZ WANTED BiGLre 6 4 Al GA TOMARANAI WINK POLYSTAR/FUJIPACIFIC 6 5 MY PREROGATIVE BOBBY BROWN mMCA
7 | NEW| LOCOMOTION DREAM ERICO TAMURA TOSHIBA/EMI/SUN MUSIC 7 8 | EVERYBODY NEEDS SOMEBODY BLUES BROTHERS ATLANTIC
26 | 27 | NEWORDER TECHNIQUE FACTORY 8 | NEW| OTOKONO JYOWA FUYUMI SAKAMOTO TOSHIBA/EMI/NICHION 8 | NEw| STRAIGHT UP PAULA ABDUL VIRGIN
27 | 26 | HUE &CRY REMOTE, CIRCA/VIRGIN 9 7 RUNNER BAKUFU-SLUMP CBS/SONY/DAIKANYAMA 9 6 LEAVE ME ALONE MICHAEL JACKSON EPIC
28] 1229 JOEACON BLUERIRAINTOWNIICES LR L IRSCTCstaLSE 10 |NEW| ETERNALFLAME THE BANGLES cBS
29 | 31 | WOMACK & WOMACK CONSCIENCE 4TH & B'WAY/ISLAND 10 | 8 TR{\:UGQN THE BLUE HEARTS MELDACK/NICHION/FIRAMENT ALBUMS
A
| R TS MONEY FORNOTHING  VERTIGO/PHONOGRAM | REn ] Szt no T — 1 | 1 | GLORIAESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU
32 | 37 | INXS KICK MERCURY/PHONOGRAM 2 | 1 | HIKARUGENJI HEY SAY PONYCANYON 2 | 4 | THE BLUES BROTHERS ORIGINAL SOUNDTRACK WEA
33 | 36 | TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 3 [NEW| PERSONZ NOMORE TEARS TEICHIKU 3 | 2 | ROY ORBISON MYSTERY GIRL ViRGIN
34 | 24 | THENJERICO THE BIG AREA LONDON S| Ay IBARBEEIBOYSEROOTESHERIC/SONY 4 | 3 | SIMPLYRED ANEWFLAME wea
35 | 34 | POISON OPEN UP AND SAY ... AHH! CAPITOL 2 ;‘F:'A:‘:_‘}:‘}uNMETLP:’ED;L?&E'A‘;“;“;'”&«EBL?)‘;CK 5 | 5 | FLEETWOODMAC GREATEST HITS WARNER BROS.
ORI Sl ECHRISIREARNEWIDIGHTETHROUGHIOIDIWIRDOWS RS 7 | 3 | EIKICHIYAZAWA STAND UP—5 YEARS REALIVE DOCUMENT SO A [pTANITAYTIKAR SMEANCIENTIHEARTIWER
37 | NEW| FLEETWOOO MAC GREATEST HITS WARNERBROS. TOSHIBAEMI 7 | 6 | TINATURNER TINALIVE INEUROPE Emi
38 | 30 | ENYA WATERMARK wEA 8 | 5 | HIROKO YAKUSHIMARU LOVER'S CONCERTO TOSHIBA-EMI 8 | 9 | DIRESTRAITS MONEY FOR NOTHING PHONOGRAM
39 {NEW| U2 RATTLE AND HUM ISLAND 9 |NEW/| LA-PPISCH ANIMAL Il VICTOR 9 |NEW| LOUREED NEW YORK SiRE
40 |NEW| CHRIS DE BURGH FLYING COLOURS A&M 10 | 9 | YUMIMATSUTOYA DELIGHT SLIGHT LIGHTKISS TOSHIBA/EMI 10 | 8 | FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON
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TOP L ATIN ALBUMS..

1 _Ltin

=
o
o I Compiled from a national sample of retail store
E 2 ; and one-stop sales reports.
£(v|0
2|s¢
Filo | 2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING L ABEL
1(2]11| RICARDO MONTANER RICARDO MONTANER TH-RODVEN 2538
211 (51| ISABEL PANTOJA DESDE ANDALUCIA Rrca6956
315 |13| GIPSY KINGS GIPSY KINGS ELEKTRA 60845
418 (5| JOSEJOSE QUEESELAMOR arioLA9666-4
517 |7]| VARIOS ARTISTAS DON FRANCISCO PRESENTA 8580033
63|21 ROCIODURCAL COMO TU MUJER ariOLABS74
719 |31 ROBERTO CARLOS ROBERTO CARLOS 88 cBs 80002
8 | 4 [13| EDNITA NASARIO FUERZA DE GRAVEDAD FoNOVISA 8811
9 | 6 [49| BRAULIO CON TODOS LOS SENTIDOS css 10534
1010 7 | JOSE FELICIANO LOS 15 ESPECIALES DE JOSE FELICIANO cLoBO
11 (21|13 | CHAYANNE CHAYANNE cas 80051
o 121431 | YOLANDITA-MONJE VIVENCIAS cas10552
©|[13/20| 3| MARISELA YANO aRriOLA9577
Q. 14]15| 5| VIKKICARR ESOSHOMBRES cCss 80057
15|11 (27| ANGELA CARRASCO BOCAROSA Emi 8469
16|23 | 9 | MENUDO SOMBRAS Y FIGURAS mELODY 007
17(17|25| EMMANUEL 10 ANOS DE EXITOS ¢L030 8521
18(12| 9 | ANA GABRIEL TIERRA DE NADIE cBS 80054
19{—| 3 | JOSELUIS PERALES 15EXITOS cBsso37s
2018|161 | LOSBUKIS . SIME RECUERDAS  LASER 3044/FONOVISA
21(13|33| EYDIE GORME DE CORAZON A CORAZON cBs 69305
22— | 1| JOSEJOSE QUEESELAMOR ariOLA 9666-4
23— | 1| VIKKICARR ESOSHOMBRES cas 80057
24125( 7 | CARLOS VIVES NO PODRA ESCAPAR DE Ml ces 80042
25(19|45| JUAN GABRIEL DEBO HACERLO ARIOLA 7619/RCA
1|1 ]13| EDDIE SANTIAGO [INVASION DE LA PRIVACIDAD TH-RODVEN 2575
212 [39] LUISENRIQUE AMOR Y ALEGRIA cBs 10546
313|129 MAXTORRES SENSUALMENTE TROPICAL Emi 8463
41419| LAPATRULLA 15 SOLO SE QUE FUE EN MARZO TTHO10
515 (19| HANSEL YRAUL BLANCO Y NEGRO cBs80016
6|7 |13] TOMMY OLIVENCIA EL JEQUE TH-RODVEN 2577
719 |13 JOHNNYYRAY SALSA CON CLASE PCLYGRAM LATINO 836647/POLYGRAM
8 | 8 49| LALO RODRIGUEZ UN NUEVO DESPERTAR TH.RODVEN 2517
g 916 |17 VARIOS ARTISTAS JUNTOS PA' GOZA THRODVEN 2549
- |10]23] 3| LOS HERMANOS ROSARIO OTRAVEZ KaRen118
< 11(16| 5| TONYVEGA YO NOME QUEDO rwm 1677
Q 12|24 5| VITINRUIZ SEDUCEME comBo 2058
«d [13|12{25| GILBERTO SANTARROSA AMOR Y SALSA cOMBO 2053
5 14—} 1| WILLIECOLON TOP SECRET Frania 655
wma (15114 9 | LOS SABROSOS DEL MERENGUE ROMANTICO Y SABROSO  SONOTONE
. 16|10 13| WILFRIDO VARGAS MAS QUE UN LOCO sonOoTONE 1423
g 1711323 | CELIACRUZ/RAY BARRETTO RITMO EN EL CORAZON FaNiA 651
b= |18 —| 1 | LAS CHICAS DEL CAN CARIBE sONOTONE 1422
19|—| 1 | LASCHICAS DEL CLAN ZAPE PA’'LLA SONOTONE 1001
20121(37| FRANKIERUIZ ENVIVOY ATODO COLOR TH.RODVEN 2531
21— 47| EL GRAN COMBO ROMANTICOY SABROSO comBo 2054
221821 | BONNY CEPEDA A NIVEL INTERNACIONAL comBo 2056
23(15]25| RUBEN BLADES ANTECEDENTES ELEKTRA 60795
24|19 (17| SERGIO VARGAS SERGIO VARGAS c¢Bs8o0a1
251123 JOHNNY VENTURA EL CABALLO UNA LEYENDA cBs 80012
1| 1|21} BRONCO UNGOLPE MAS FronoviSa 8808
213 1{19| LOSYONICS SIEMPRE TE AMARE ronoviSa 8809
3|4 (63| LOSBUKIS SIMERECUERDAS LASER 3044/FONOVISA
4 |2 (13| VARIOS ARTISTAS 15 IDOLOS SUPERPOPULARES ¥onovisa 8813
5|10|67|{ LINDA RONSTADT CANCIONES DE MI PADRE ELEKTRA 60765
6 | 18|35| JOAN SEBASTIAN CON TAMBORA MUSART 90014
76 |23] LOS CAMINANTES INCONTENIBLES ROMANTICOS Luna1173
8 (79| ALBERTOVASQUEZ ALBERTO VASQUEZ MUSART 1870
2| 9/9!{9| LAMAFIA EXPLOSIVO cBs80072 |
€ 10/8]9 GRUPQ MAZZ STRAIGHT FROM THE HEART  c¢Bs 80010
2 11{ 5| 5| LOS TIGRES DEL NORTE CORRIDOS PROHIBIDOS ronovisa 8815
E 12|—| 1 | RAMON AYALA LA RAMA DEL MEZQUITE FREDDIE 1461
E 1311 7 | LOS TIGRES DEL NORTE LOS CORRIDOS PROHIBIDOS ronovisa 8815
14|15| 5| JUAN VALENTIN ARBOLES DE LA BARRANCA cBs 80081
ed 15|17|19| LOS BONDADOSOS RECUERDA SIEMPRE QUE TE QUIERO  ronovisa
; 16 (16| 5| JOANSEBASTIAN NORTENO MUSART 90041
(=) 17|22{21{ LITTLE JOE AUNQUE PASEN LOS ANOS cBs 80004
wa= 18| —|21| BRONCO INDOMABLE &RriOLA6243/RCA
3 19 (13|23] GRUPO PEGASO ADOLESCENTE Y BONITA Rremo 1019
o2l20]21 | 3 | VICENTE FERNANDEZ (O MEJOR DE LA BARAJA cBs 80056
21124| 3| CIELOAZUL SITUSCELOS WEALATINAS5163/WEA
22/20(61] BRONCO SUPERBRONCO aRIOLA 6618/RCA
23|12129| FITOOLIVARES EL CABALLITO ci2012
24 —| 1| JUANVALENTIN ARBOLES DE LA BARRANCA cBs 80081
25|14 47| LOS TIGRES DEL NORTE IDOLOS DEL PUEBLO FonOvisA 8800

(CD) Compact disk available.. ® Recording Industry Assn. Ot America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of 1 million units.

by Carlos Agudelo

MORE THAN TWO-THIRDS OF the 1 million counter-
feit cassettes seized last year by federal, state, and local
law enforcement authorities in 20 states were by artists
whose recordings are owned by Hispanic labels. There
were a total of 158 seizures and 94 arrests involving pi-
rated Hispanic music. These figures, part of the Record-
ing Industry Assn. of America’s Hispanic Music Adviso-
ry Committee summary of activities for 1988, were an-
nounced during the committee’s meeting, held March 15
in Los Angeles. In California, where the highest inci-
dence of piracy took place, two of the seven sites raided
had been producing more than 1 million illegal cassettes
a year. The other five were producing at least 500,000
cassettes each. Each of the 10 distributors of illegal
product arrested were responsible for distributing at
least 100,000 counterfeit tapes annually in five states.

Other committee activities include lobbying support
for passage of anti-piracy legislation—similar to that
which went into effect Jan. 1 in California—in eight oth-
er states, including Texas and Florida. The RIAA is also
gathering for the first time much-needed statistics re-
garding the Hispanic music industry in the U.S. Surveys
requesting information from HMAC members as well
as from other independent labels have been sent out and
the results are expected shortly.

BRAZILIAN-MUSIC LOVERS, beware of Personali-
dade, a PolyGram Records series that offers music by
Brazil's most outstanding talents. This delicious series
should be more than enough for those who want to taste
the best of such giant stars as Maria Bethania, Gal
Costa, Elis Regina, Antonio Carlos Jobim, Milton

Nascimento, Ivan Lins, and Caetano Veloso, among
others ... CBS Records International has just released
“El Camino,” the debut album by the group Santa Fe.
The record is a bold crossover experiment, with five of
the 10 cuts sung in Spanish and the other five in English.
The trio of Laura Alvarez, Mario Lamberti, and Kenny
Passarelli worked for more than a year on the album,
which was produced in Los Angeles by the top-notch
Humberto Gatica ... The Third Annual Latin Pianos
concert, a great occasion to catch the best of the Latin
keyboardists, will take place April 15 at the Lehman
Center for Performing Arts in New York. Eddie Pal-
mieri, Edi Martinez, Michel Camilo, Amuni Nacer,

RIAA group seeks to stem
piracy of Hispanic records

and Ricky Gonzalez will be the featured musicians.

PERSONNEL SWITCHING continues at CBS Discos,
Miami, and Capitol-EMI Latin, Los Angeles. Al Zamora,
who had just been promoted to director of sales and pro-
motions for the restructured Capitol-EMI Latin, left the
company to become national promotion director at CBS
Discos, where he reports to his brother George, CBS’
marketing VP. EMI-Capitol Latin recently hired Jose
Behar, previously in charge of CBS Discos’ West Coast
operations, to lead the restructured division, now based
in Los Angeles. Also at CBS Miami, the composer Jorge
Luis Piloto is now A&R coordinator, working directly
with Angel Carrasco, VP of A&R. Piloto, who has writ-
ten hits for Jose Feliciano, Luis Enrique, and Lissette,
will be working directly with A&R director Angel Car-
rasco. Eli Cesar, previously with BMG in Los Angeles,
is now in charge of sales for Capitol-EMI Latin on the
East Coast.

By the way, there was a nomination left out of the
Latin Music Awards listings last week. The Productor
Del Ao (best producer of the year) category should
have included Oscar Lopez for “Soy Asi” (Jose Jose). J

KEEPING | ™~
SCORE

by Is Horowitz

A MAJOR CHALLENGE to European dominance in
the performance and recording of classical symphonic
repertoire on period instruments is being mounted in
New York with the formation of the Classical Band, a
new group to be led by early-music veteran Trevor Pin-
nock.

The orchestra, now recruiting personnel, already has
a commitment from Deutsche Grammophon for 18 CDs
over a six-year period beginning in 1991. Formal signing
of the pact is expected on April 15, during DG meetings
in London.

The new orchestra, to number up to 60 players, will
also have an active concert life, says Liviu Blumenthal,
who conceived the enterprise along with Pinnock.

The deal will complement Pinnock’s longtime arrange-
ment with DG, which so far has resulted in some 60 al-
bums for the label’s early-music wing, Archiv. That
agreement is now being extended to call for another 25
disks {from 1991-96) with his regular group, the English
Concert, says Blumenthal, who serves as Pinnock’s
manager.

Unlike the English Concert, the Classical Band disks
will appear under DG’s main yellow label, an indication
that a more mainstream classical market will be sought.
Some of the works to be recorded include late Haydn
and Mozart symphonies, as well as works by such early
Romantic composers as Mendelssohn, Weber, Schubert,
and Rossini. Mozart piano concertos with Pinnock as so-
loist are also planned.

At least four concerts will be given in New York’s
Carnegie Hall next season, says Blumenthal, with a
number of tours, both domestic and international, pro-
jected. As music director and principal conductor, Pin-
nock will direct half the orchestral performances, with

other established conductors, not necessarily identified
with the authentic instrument movement, responsible
for the remainder.

PASSING NOTES: Vladimir Horowitz’s new album
for Deutsche Grammophon, produced in New York by
Thomas Frost, is in the final stages of processing. Ten-
tative release date is June. A Mozart group includes the
Sonata No. 3 in B Flat, the Adagio in B Minor, and the
Rondo in D. Schubert and Schubert/Liszt follow, with
“Valse Caprice” the only title Horowitz ever recorded
before. All the other works enter his discography for the
first time.

The new group will perform
music on period instruments

Leonard Bernstein will be recording a Hindemith
program with the Israel Philharmonic in May for DG.
Works include “Mathis der Maler” and “Symphonic
Metamorphosis,” says Alison Ames, his executive pro-
ducer. Other projects on Bernstein’s recording agenda
include a Debussy album in Rome and, possibly, a Sho-
stakovich program in Leningrad, the U.S.S.R.

Carrying period performance a step further, DG Ar-
chiv will be bringing John Eliot Gardiner and his Mon-
teverdi Orchestra and English Baroque Soloists to Ven-
ice, Italy, in late May to record the Monteverdi ‘“Ves-
pers’ in the basilica of Saint Mark’s Cathedral. The
proceedings will also be filmed for TV and home video.

Bridge Records will record mezzo Jan DeGaetani
with the Eastman Philharmonic under David Effron in
May in works by Mahler and Berlioz. And on the June
schedule are the complete Ives violin and piano sonatas
with Greg Fulkerson and Robert Shannon. Bridge
managing director Becky Starobin says the Machover
opera “Valis” remains its best-selling title.

Among the artists who will serve as jurists along with
master teacher Josef Gingold at next year’s Interna-
tional Violin Competition of Indianapolis are Elmar Oli-
veira, Josef Suk, and Aaron Rosand. Mihaela Martin,
who won the competition in 1982, will also join the panel.
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SEARS MULLS LEASED AUDIO DEPARTMENTS

(Continued from page 1)

home electronics department.

Mangan adds that when Bill-
board and other business publica-
tions earlier reported that Sears
might be exiting the business, the
chain issued no formal statement
other than to say that the “situa-
tion is under review.”

Speculation regarding the role
of music and video products
stemmed from Sears’ decision to
revamp its merchandising attack
toward becoming a discount-ori-
ented operation. The missing piece
in the music puzzle now being tout-
ed is what the pricing philosophy
for the music and video products
would be, particularly since none
of the rumored suitors is known
for low prices.

The moves under consideration
would increase the number of
Sears stores carrying the product
by 100. Currently, Sears has music
departments in some 550 stores.

The leased departments would
likely have better placement and
visibility than the music sections
now found in the chain, says one
source. One proposal would have
the entertainment departments on
a store's first floor, located near
Brand Central, the new depart-
ment that carries brand-name mer-
chandise.

According to one record compa-
ny VP, LIVE/Lieberman would
have first option on each of the
participating Sears stores, suppos-
edly because the leased-depart-
ment concept was pitched by
LIVE.

If Musicland is indeed the other
player, it would have to settle for
those stores that LIVE passes up.
Those familiar with Musicland,
however, say it would be highly
unusual for Eugster’s chain to set-
tle for second-citizen status.

Wall Street watchers also say
not to count out Handleman Co.,
which now handles an undeter-

OPTIMISM HIT WITH LAWSUIT BY JAZZ ARTIST MOUZON

(Continued from page 6)

Besides copyright infringement
and violation of the Lanham Act,
other charges listed in Mouzon’s
large, 52-page complaint include
breach of contract, breach of cove-
nant of good faith and fair dealing,
interference with contractual rela-
tions, fraud, constructive fraud,
negligent misrepresentation, un-
authorized use of photograph, and
intentional infliction of emotional
distress.

Central to the issue is Opti-
mism’s right to distribute Mou-
zon’s material outside the U.S. Ac-
cording to the suit, Mouzon—who
owns the rights to the recordings
in question—entered into a written
lease agreement with Optimism in
1986 that allowed the label to re-
produce, manufacture, distribute,
promote, and sell his recordings in
all territories excluding Europe.
Mouzon claims, however, that
some of those recordings—each
bearing the inscription “distribut-

DON’'T FORGET!
T.J. Martell Roast
Friday, April 14,
in New York City.
Call 212-536-5002.

BY GEOFF MAYFIELD

NEW YORK Hardware/software
chain Crazy Eddie has closed at
least 17 of its Gotham-area stores.

The shutterings startled store em-
ployees, who found “we regfet to in-
form you” signs when they arrived
for work March 29, the day of the
closings. Ironically, the wave of
store closings fell during one of the
store’s frequent high-profile sales,
backed by heavy television advertis-
ing.

The move also reduces the store
count of music retail giant Trans
World Music Corp. Albany, N.Y.-
based Trans World took over the
prerecorded music departments a
year ago under a licensed operations
agreement (Billboard, March 19,
1988). Shortly thereafter, Trans
World struck a licensing deal to run
the entertainment departments at
12 TSS stores (Billboard, April 2,
1988).

A statement issued by Trans
World estimates that the 17 closed
units contributed roughly 2.5% of its
annual sales. Trans World’s inven-
tory and other store assets will be
redistributed to existing or new
stores. The paring drops Trans
World's store count to 426 units.

Says Trans World VP of finance

Crazy Eddie Shutters 17 Northeast Stores

Jim Williamson, “It is no surprise to
anybody that Crazy Eddie has been
suffering financial difficulties for
some time.” Williamson character-
izes the closings as a “natural event
to turn the company’s fortunes
around.”

Although the Crazy Eddie ax fell
quickly, word of the closings did not
come as a shock to music industry
insiders. Those in the trade have ob-
served light traffic at the units, par-
ticularly at the 17 that were closed.
A source familiar with the company
says at least two of the closed units
did solid software numbers but suf-
fered from poor sales in electronics.

Label sales executives and rival
merchandisers further note that
Trans World’s prices have not been
as consistently low as those that
were run by Benel Distributors,
which previously serviced the de-
partments. Low prices, of course,
have been a prime ingredient for the
chain’s approach to selling electron-
ics products.

Benel filed for Chapter 11 protec-
tion in the summer of 1987.

Trans. World says costs involved
with the closings “are not expected
to be significant” and will be ab-
sorbed in the first quarter of its cur-
rent fiscal year. )

“The risk is that this is the begin-

ning of the end,” says one analyst of
the Crazy Eddie closings. “In the
eyes of the New York consumer,
this ain’t good news.”

But another observer counters
that by dropping less-profitable lo-
cations, Crazy Eddie and Trans
World may benefit from the purge.
Trans World’s Williamson agrees:
“The 17 they have decided to close
are the poorest performers, so
they’ll be concentrating on the
stores that deliver the best results.”

Crazy Eddie’s stock has been
trading at less than $1 for at least a
month. On the day that the company
lopped off the 17 locations, its stock
traded at '7/4,, unchanged from the
previous day.

The closings, however, did impact
Trans World’s stock, which closed
the day at 26, down 3/, from the pre-
vious day. The Crazy Eddie cleans-
ing also prompted Prudential-Bache
Securities senior analyst Craig Bibb
to lower Trans World’s long-term
growth estimate from 25% to 20%.

“If they have to focus their
growth efforts on nonmall situa-
tions, then a 25% growth rate is not
realistic,” says Bibb.

Williamson, however, says that
Trans World is “very pleased with
what we've seen despite }he 17 clos-

ings.” ~

mined number of the Sears depart-
ments. Analysts say Handleman
will not give up the Sears account
without a fight, although presi-
dent Frank Hennessey says he
“can’t make any comment about
our customers.”

Lieberman reportedly racks
more than 300 Sears outlets in the
Midwest and along the East Coast,

while Interstate Group services 32
stores. Most of the balance are
said to be Handleman venues.
Handleman recently stuck its
toe in the retail waters with Enter-
tainment Zone, a store-within-a-
store concept opened at a new
American Fare superstore in At-
lanta (Billboard, Feb. 4). Thus, the
company seems to be in a position

to bid for a leased-department situ-
ation, but according to Hennessey,
there are no immediate plans to
roll out more Entertainment
Zones.

“We’re not going to be out there
aggressively opening stores that
compete with our customers,”
Hennessey says.

Although LIVE Entertainment

will not comment on the matter,
that rack has also strengthened its
ability to deliver a leased-depart-
ment situation,

Even before LIVE signed a let-
ter of intent to buy Morris Levy’s
Strawberries Records, Tapes &
Compact Discs chain in January
(Billboard, Jan. 28), chairman and
chief executive officer Jose Me-
nendez had repeatedly stated that
his company wanted to diversify
into retailing. The leasing option
at Sears would be attractive be-
cause it better enables the mer-
chandiser to determine its own
destiny. The rumored plan would
also likely increase the number of
Sears locations that Lieberman
services.

Retailers are intrigued that Mu-
sicland has been mentioned as a
player in the Sears sweepstakes,
but its role in the scenario does not
come as a complete surprise. With
at least 682 stores in operation,
competitors say that there is only
so much room for Musicland to ex-
pand through the addition of con-
ventional stores. Leased depart-
ments—particularly in a name
chain like Sears—would present
Musicland with a viable growth op-
tion.

One chain president adds that
the addition of venues helps maxi-
mize the operation of a retailer’s
warehouse, and the Sears plan
would allow Musicland to increase
its count without incurring many
of the initial costs associated with
building a new store. “It wouldn’t
surprise me,” the source says.

“One of the things you have to
look at is the start-up cost,” the ex-
ecutive adds. ‘““Construction,
lights, air conditioning—so many
of their expenses would already be
taken care of. All they would have
to pay for would be the product,
fixtures, and some decoration.”

ed worldwide by Optimism, Ine.”—
are now available in such countries
as France and Germany and are di-
rectly interfering with currently
existing or potential licensing
deals there.

Linda Mouzon, the drummer’s
wife and co-counsel in the suit,
said the Optimism albums’ over-
seas presence is especially prob-
lematic for Mouzon. “If he then
wants to turn around and make his
own deals in Germany and France,
this is going to blow it for him,”
she said. “They’re going to say,
‘Hey, I’ve seen your record out
there.” And it steps on the toes of
the people there that he has license
deals with already—they’re call-
ing him up, very angry, saying,
“You gave us the exclusive rights
to sell this record here. What’s Op-
timism doing selling it here?’ ”’

The suit claims that because of
such contract violations, Optimism
was notified in June 1988 that the
lease agreement with Mouzon was
thereby terminated, and that the
company was to cease all manufac-
turing and sales of the artist’s re-
cordings. Weeks later, it alleges,
Optimism’s legal counsel request-
ed from Mouzon the master tapes
for his “Morning Sun’’ album, and,
in a letter, “further threatened to
‘use whatever method to manufac-

ture and release’ ” the recording.
When Mouzon refused, the suit
says, Optimism ‘‘purchased on the
open market records and tapes” of
the album—which had been avail-
able in the U.S. on the Pausa la-

A central issue
of contention is
Optimism’s right

to distribute
Mouzon’s material
outside of the U.S.

bel—and ‘‘made or caused to be
made master recordings there-
from.”

Many complaints have already
been aired about the quality of
that Optimism release, Linda Mou-
zon maintained. ‘‘We know that
when consumers go to buy a CD
it’s because they’re looking for su-
perior quality,”” she said. ““And
these CDs—how superior can they
be when they’re being made from
an album?”

In response, David Drozen, Opti-
mism president, vigorously denies
Mouzon’s allegations and termed

the suit “erroneous—and all of it’s
a lie.”

In an attempt to get the suit dis-
missed from federal court, Opti-
mism’s counsel filed a jurisdiction-
al motion March 24, claiming that
no copyright infringement had ac-
tually taken place.

“We maintain that it’s not copy-
right infringement, it’s a contrac-
tual dispute,” says Evan Cohen,
attorney for the label, adding that
the suit was “ridicuious” and ‘“‘a
sham.”

Cohen maintains that Mouzon is
“misinformed’’ about current
copyright law, and that Opti-
mism’s 1988 markings on the pack-
ages were well within legal bound-
aries.

“The explanation that we have is
the industry standard,” says Co-
hen. “They’re saying, ‘Obviously

you’'re claiming that you own
those compositions by putting ‘(c)
Optimism’ [on the packages]. But
anyone in the industry can tell you
that the ‘(c)’ on the outside of a rec-
ord label doesn’t mean the musical
compositions—it means the
artwork.”

Pointing out that Mouzon’s wife
is a lawyer, Cohen says, ‘“‘She’s
trying to pressure my client into
some form of settlement. Opti-
mism is a respectable jazz label,
they’ve been paying royalties dili-
gently, and I think they put out a
quality product.”

Hearing for the jurisdictional
motion will take place here May 8.
Michael Polin, chief litigator in
Mouzon’s suit, said he would “not
rule out”’ bringing an injunction
against the label in the meantime,

May 14, Caigary, Alberta
May 20, Salt Lake City

Billboard/Halsey Company Present
CAREERS IN ENTERTAINMENT SEMINARS

May 13, Vancouver, British Columbia

For Information contact: Ron Baird, 615-244-7900

May 21, Denver
June 3, Tucson, Ariz.
June 4, Scottsdale, Ariz.
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LBUM REVIEWS

THE OUTFIELD

Voices Of Babylon

PRODUCERS: David Kahne. David Leonard. John
Spinks.

Columbia 44449

Whether it can be fully attributed to
Kahne’s marvelous touch. here
remains a mystery, but The Outfield’s
third time at bat is a superb effort
filled with delicious textures and pop
hooks. From the ethereal beat of the
title track (which is already climbing
the charts) to the Sting-tinged vocals
of Tony Lewis on “Inside Your Skin,”
this record should easily surpass the
band’s platinum debut and make its
dismal second effort nothing but a
bad memory.

T o
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DEE DEE KING

Standing In The Spotlight

PRODUCER: Daniel Rey

Sire 25884

King, aka Dee Dee Ramone, does
hilarious white raps that put the
Beastie Boys to shame. From
“Mashed Potato Time,” a sendup of
Bobby “Boris” Pickett’s “Monster
Mash,” to the bilingual “German
Kid,” he never misses a beat. In
between are Ramones-sounding tunes
like “Poor Little Rich Girl,” and even -
the odd attempt at a quasi-ballad,
“Baby Doll,” all delivered with tongue
planted firmly in cheek. Great party
album.

VICTORY

Culture Killed The Native

PRODUCER: Albert Boekholt

Rhino/Rampage 70844

European hard-rock band lies
somewhere between Europe and the
Scorpions. Though harder-edged than
Def Leppard, some of the German
band’s tunes—such as “Never
Satisfied”—achieve that pop/metal
feel that is so hard to get just right.
Most tunes should sound at home on
hard rock formats, but, given the
current climate, stranger things
would have happened if this band
actually appears on some adventurous
Rock 40 playlists.

JOE GRUSHECKY

Rock And Real

PRODUCERS: Joe Grushecky, Art Nardini. & Dave
Erny

Rounder 9020

Pittsburgh-based guitarist/vocalist
Grushecky made a major critical
impact in the late "70s with his old
band, the Iron City Houserockers. He
returns in excellent form here,
playing the same lean, powerful,
socially conscious rock that drew
writers’ raves; hopefully this time
around such numbers as the title
track, “Little Marie,” and “Ain’t
Going Down” will spur commercial
success as well.

GLAMOUR CAMP

PRODUCER: Jonathan Elias

£M) 48685

Imagine Bryan Ferry fronting the
Cars, and you've pretty much got the
point of this New York-based outfit.
Christopher Otcasek, Ric Ocasek’s
son, apes Ferry so convincingly that
it’s almost impossible to tell the two
vocalists apart. If one ignores the
highly derivative nature of the
group’s sound (which is toughj, “Fall
For You” goes down fairly easily.

CRUEL STORY OF YOUTH

PRODUCER: Michael Thomas Young

Columbia 44206

New York quartet utilizes Tom Petty-
like guitar licks and phrasing to good
effect on “Out Of Love” and then
switches to British/Cure feel on “I'd
Pay The Price.” The talent is cbvious,

but this debut could find the band
perching precariously between
college/alternative and album rock
radio.

THE ZULUS

Down On The Floor

PRODUCER: Bob Mould

Slash 25828

Retooled edition of Boston’s Human
Sexual Response, whose ‘“What Does
Sex Mean To Me?” was an alternative
fave a few years back, boasts a
keener edge and tougher material
than its precursor. Guitar-driven
group’s sound is well-honed by
producer Mould of Hiisker Dii fame.
With the right nudge, effort could
take at modern rock outlets.

MOTHER LOVE BONE

Shine

PRODUCER: Mark Dearnley

Stardog 839011

Seattle quintet’s debut EP boasts the
same four tracks on both sides;
rocking cuts like “Thru Fade Away”
and Steven Tyler-like vocals of
Andrew Wood leave the listener
curious and hungry for more. A
definite album rock possibility.

LIL" ED & THE BLUES IMPERIALS

Chicken, Gravy & Biscuits

PRODUCERS: Lil' Ed & the Blues imperials & Bruce
Iglaver

Alligator 4772

Chicago group’s second album
features more good-time blues in the
Hound Dog Taylor/J.B. Hutto mold,
jolted along by no-nonsense slide
guitar work of LilI’ Ed Williams,
nephew of the late bluesman Hutto.
Entertaining numbers like the title
cut and cover of Albert Collins’ wry
“Master Charge’ will appeal to those
who like their musical menu
hot'n’greasy.

THELONIOUS MONSTER

Stormy Weather

PRODUCER: John Doe

Relativity 88561

L.A. band best known for outrageous
live antics makes its best mark yet on
record. Vocalist/songwriter Bob
Forrest leads his crew—well-
disciplined here—through some fine
originals, including the moving “My
Boy” and the uproarious, ironic
headbanger’s anthem “Sammy Hagar
Weekend.” Doe, ex-X bassist, gets
good results from unpredictable unit.
Modern rock outlook is good.

GIRLSCHOOL

Take A Bite

PRODUCER: André Jacquemin

Enigma/GWR 75406

At it for more than a decade now,
latest edition of all-girl metal band
takes a good bash on latest outing.
Rambunctious cover of the Sweet’s
“Fox On The Run,” a natural for this
group, should help album make
strides with core audience; distaff
headbangers might get a kick out of
“Girls On Top.”

BOOKER T. JONES

The Runaway

PRODUCER: Booker T. Jones

MCA 6282

Master Series entry is a somewhat
tame program of simple pop-funk
instrumentals featuring Booker T.’s
trademark MGs’ organ style. While
side talent abounds (Steve Lukather,
Larry Carlton, Nathan East, David T.
Walker, etc.), presence of synthesized
drum tracks denatures Jones’
customary funkiness.

BARRY ADAMSON

Moss Side Story

PRODUCER: Barry Adamson

Restless/Mute 71420

Extremely odd solo project from
Magazine’s former bassist is a kind of
sonic collage in suite form, featuring
everything from the howling of shock
singer Diamanda Galas to sound
effects and string passages. Only the
most devoted alternative music
enthusiasts will find this curiosity

SPOTLIGHT

JODY WATLEY

Larger Than Life

PRODUCER: Andre Cymone

MCA 6276

Potential sales on Watley’s sophomore
set might be aptly described by album
title. Diva’s latest single, ‘‘Real
Love,” is shaping as another cross-
format smash; there’s no shortage of
well-sculpted dance-pop fodder here,
all put together nicely by Minneapolis-
bred producer Cymone, who knows
his way around a tasty hook.
“L.0.V.E.R.,” to name only one
immediately appealing track, sounds
like it could cut it as a followup. A
sure shot for the top.

NEW AND
NOTEWORTHY

MILLI VANILLI

Girl You Know It's True

PRODUCER: Frank Farian

Arista 8592

Given the runaway crossover success
of the title track, this duo will
probably have a long life on several
charts, including pop, black, and rap.
There’s plenty here to further what
“Girl” started, including “More Than
You’ll Ever Know,” “Blame It On The
Rain,” and “Dreams To Remember.”

accessible.

SCOTT APPEL

Nine Of Swords

PRODUCER: Scott Appel

Kicking Mule 343

Magnificent album by New Jersey-
based guitarist/vocalist contains
Appel’s versions of hitherto-unknown
songs by late U.K. folk giant Nick
Drake and some equally impressive
originals. Stellar picking and singing
will appeal to Drake’s enthusiasts,
fans of fine guitar work, and even
far-looking new age aficionados.
Contact: P.O. Box 158, Alderpoint,
Calif. 95411,

GO0 GOO DOLLS

Jed

PRODUCERS: Goo Goo Dolls & Armand John Petri
Death/Enigma 73406

Behind the silly name lurks a punkish
Buffalo, N.Y.-based trio that has
come up with one of the most melodic
blends of thrash since Hiisker Dii cut
“Flip Your Wig.” Playing is potent,
songs are rabid yet tuneful, covers of
“Down On The Corner” and “Gimme
Shelter” delight. Go for it, modern
rockers.

FAIRPORT CONVENTION

Red & Gold

PRODUCER: Simon Nicol

Rough Trade 63

Seminal English folk-rock band is in
excellent form on merrily performed
new disk, which features longtime
members Nicol, Dave Mattacks, and
Dave Pegg, and relatively new
recruits Ric Sanders and Martin
Allcock. Mostly contemporary
repertoire is spun out in trad acoustic

fashion, and results should appeal to
old fans and curious newcomers alike.

WHITE ZOMBIE

Make Them Die Slowly

PRODUCER: Bill Laswell

Caroline Carol 1362

Sludgy sounds of postpunk metallic
doom ring out on full-length Caroline
bow by longstanding New York-based
crushers. Group’s grinding style will
set well with both maverick punkers
and headbangers working in far left
field; alternatives might stock set
profitably.

BOLCOM & MORRIS

Night And Day—The Cole Porter Album
PRODUCER: Seymour Solomon

Omega 3002

Pianist William Bolcom and singer
Joan Morris have paid winning
tributes to songwriting greats on
other labels. For the new New York-
based independent, they offer 26
selections by Cole Porter. That’s more
than 73 minutes of playing time on
CD, enough room to treat listeners to
Porter songs few know, such as “No
Lover,” “Good-bye Little Dream,
Good-bye,” and his first success, the
sweet “Old-Fashioned Garden.”

ORIGINAL BROADWAY CAST

Legs Diamond

PRODUCER: Jay David Saks

RCA Victor 7983

One of Broadway history’s big
failures, “Legs Diamond” lives on as
a recording, with its star/composer
Peter Allen appearing in 11 of the 19
numbers. A boisterous nightelub
milieu signifies little of an enduring
quality, except for one fetching
number by three ladies, “The Man
Nobody Could Love.” Allen’s work
and an appearance by Julie Wilson
will help lift caster shelf business.

“Frantic” in the U.S. Previously
issued tracks here were only available
on long-out-of-print “Jazz Track” LP,
while newly issued improvisations
sound as fine as the originally
released takes. Seminal Miles, and an
important and musically satisfying
piece of archival work.

BARRY FINNERTY & SUPERFRIENDS
2B Named Later

PRODUCER: Teruo Nakamura
Cheetah/Three Cherries 22223

Producer Nakamura, who has
recorded gorgeous fusion albums
under his own name, has built a solid
showcase for Finnerty’s experienced
guitar chops. Guest list includes name
players like Hubert Laws, Don Alias,
and Alex Foster.

THE BRUCE FORMAN QUARTET

Pardon Me!

PRODUCER: Allen Farnham

Concord 368

Album offers further proof of
Forman’s formidable guitar skills.
Promising pianist Billy Childs anchors
a worthy rhythm section.

COUNTRY

gtk 3 |

C

JAMES HOUSE

James House

PRODUCER: Tony Brown

MCA 42279

Newcomer House has a clear, agile
vocal style that is somewhat
reminiscent of Eddy Raven’s. What is
lacking here are songs dramatic or
vigorous enough to make the best use
of the style.

CLASSICAL

BLACK

!_..':'3.: She
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CHRISTOPHER MAX

More Than Physical

PRODUCERS: Nile Rodgers & Christopher Max

EMI 46992

Young singer burns up the road on
classily produced and highly tuneful
debut. Max’s virile style is a welcome
alternative to run-of-the-mill balladry
of the usual suspects. Punchy title cut
is already burning through the black
charts, and numbers like equally
febrile “Something Wild” point to
continuing chart life for this highly
promising newcomer.

JAZZ

cki

DAVID MURRAY

Ming’s Samba

PRODUCER: Bob Thiele

Portrait 44432 )

Great tenorist noted for his work as a
leader and as part of the World
Saxophone Quartet makes welcome
major-label debut. Fronting an
impressive quartet featuring John
Hicks, Ray Drummond, and Ed
Blackwell, Murray excels in a varied
program that incorporates saxist’s
avant-garde tendencies in highly
accessible formats, such as Latinized
title track.

MILES DAVIS

Ascenseur Pour L'achafaud

PRODUCER: Marcel Romano

Fontana 836305

Stunning 80-minute CD reissue
compiles the complete session cut by
trumpeter Davis for the soundtrack of
Louis Malle’s 1958 thriller, titled

" | developing acts worthy of attention and other

STRAVINSKY: THE FIREBIRD; SCHERZO A LA
RUSSE; FOUR STUDIES

City Of Birmingham Symphony Orchestra, Rattle
Angel 49178

An impressive performance of the
complete ballet, sensitive and driven
when called for, and recorded in
stunning wide-range sound. Of more
than filler interest are two versions
(one for jazz band) of the Scherzo, and
the light, accessible Studies. An
attractive set.

WEBER: OVERTURES

The Hanover Band, Goodman

Nimbus 5154

A project that moves the period-
instrument development a bit deeper
into the Romantic era. Most familiar
of the six overtures are the
“Euryanthe,” “Oberon,” and
“Freischiitz.” A welcome addition is
the Berlioz orchestration of Weber’s
“Invitation To The Dance.” Readings
are spirited, but the resonant
acoustics often mask string lines.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and

releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Melinda
‘Newman, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203.
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SINGIES SPOTHIGHT

by Michael Ellis

SWEDEN CONQUERS AMERICA as “The Look” by Roxette (EMI)
rides its lead in airplay to the top. “Girl You Know It's True” by Milli
Vanilli (Arista) is still No. 1 in sales points but slips to No. 3 overall.
Both “She Drives Me Crazy” by Fine Young Cannibals (I.R.S.) and Ma-
donna’s “Like A Prayer” (Sire) are within striking distance of the top
for next week, so it should be a real battle.

7]

SINCERELY YOURS” by Sweet Sensation (Atco) wins the Power
Pick/Sales, as the record leaps nine places to No. 21. This is a break-
through for the New York trio, and also a breakthrough for Latin-based
pop music, pioneered by the Miami Sound Machine. The record is top
five in Portland, Maine (10-5 at WTHT), El Paso, Texas (6-4 at Z93), and
Albuquerque, N.M. (5-3 at KKSS). Two other records with a New York
Hispanic base are bulleted in the top 40: Sa-Fire’s ballad, “Thinking Of
You,” moves to No. 23, with 11 top five radio reports, including No. 1 at
KITY San Antonio, Texas; and Stevie B’s “‘I Wanna Be The One” jumps
seven places to No. 34, with top five reports from Z100 New York (8-5)
and FM102 Sacramento, Calif., (11-4), and No. 1 reports from Califor-
nia’s KDON Salinas and KWSS San Jose.

THE AIRPLAY POWER PICK goes to “Electric Youth’” by Debbie
Gibson (Atlantic), which just edges out “Rock On”” by Michael Damian
(Cypress). The latter single is the most-added record on the chart (62
adds), and already has 17 top 20 radio reports, including jumps of 16-8 at
KZBS Oklahoma City, 27-19 at Z100 Portland, Ore., and 17-9 at KXXR
Kansas City. The second most-added song, with 61 adds, is “I'll Be Lov-
ing You (Forever)” by New Kids On The Block {(Columbia), which is al-
ready top 10 at X100 San Francisco.

THE SEVEN NEW ENTRIES are led by Guns N’ Roses’ “Patience”
(Geffen), whose high debut at No. 66 is aided by its previous play at
many stations as an album cut. Four artists make their Hot 100 bows. A
duo from Wales called Waterfront (Polydor) enters with ‘“Cry,” scoring
an impressive 48 adds out of the box to debut at No. 78. The other three
newcomers are American: Figures On A Beach hail from Detroit, enter-
ing with a cover of Bachman-Turner Overdrive’s No. 1 hit “You Ain’t
Seen Nothing Yet” (Sire); Minneapolis quartet the Replacements debut
at No. 93 with their former No. 1 hit on the Modern Rock Tracks chart,
“I’ll Be You” (Sire); and Kansas native Melissa Etheridge bows at No.
94 with “Similar Features” (Island), which is breaking out of Portland,
Ore. (19-16 at Q105), and Charlotte, N.C. (14-13 at WROQ).

OUICK CUTS: The most unusual success story of 1989 is the Metallica
single, “One” (Elektra). It reaches No. 35 this week, fueled almost en-
tirely by sales—300,000 total singles sold to date, about 80% of which is
on cassette . .. The Oscar-winning “Working Girl” theme, ‘‘Let The Riv-
er Run” by Carly Simon (Arista), regains its bullet at No. 54 from sales
reports, but the real impact of the award will be felt next week.

HOT 100 SINGLES ACTION

RADIO MOST ADDED

oINGEREL

oENSATIONAL!

SWEET
SENSATIDN

(with Romeo J.D.)

ot bsation -

“SINCERELY YOURS”

(7-99246) (PRCD 2583)

from the album
TAKE IT WHILE IT’'S HOT

(90917)

Produced by Steve Peck for Platinum Vibe Productions, inc.
Management: Artists Only Management Company

BILLBOARD’S HOT 100 SINGLES
PLUS .. * * *POWER PICK/SALES % %

BILLBOARD’S TOP POP ALBUMS
24 NEW ADD’S THIS WEEK!

20 TOP 10’S:
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ELECTRIC YOUTH
I DEBBIE GIBSON atLaNTIC 6 17 37 60 165 KKSS #3 KKMG #6 KQMQ #8 KMGX #10
EVERY LITTLE STEP
BOBBY BROWN mca 3 8 40 51 101 ALSO CLOSING IN AT:
SOLDIER OF LOVE
DONNY OSMOND capitoL 4 6 38 48 165 Z100 F#11 KIS #14
CRY
WATERFRONT POLYDOR 6 10 32 48 51 WEGX # 11 WNCI # 15
COMING HOME POWER 95 # 13
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FOR WEEK ENDING APRIL 8, 1989

Billboard. Hot 100- SALES & AIRPLAY..

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.

NEW BIZRAP TO AID ADDICTS

(Continued from page 6)

funds necessary to build its initial
program.

“We’re going to the record com-
panies and asking them for their
money, for sponsorship,” says
Greg Sill, director of TV and film
music for Warner-Chappell Music
and a BizRap director. “If the rec-
ord companies get involved, we’ll
get what we need.”

In the meantime, NARAS’
Greene has thrown his support be-
hind BizRap. The recording acade-
my started its own substance-
abuse-recovery program about
four months ago.

Noting that the American Fed-
eration of Musicians has no such
program, Greene explains his sup-
port by saying that BizRap “holds
the most promise of giving real
help to people.”

Greene says that two “potential
funding mechanisms” for BizRap
are in development: “One will be
either a salute or a man-of-the-

year kind of thing that may or
may not be a cable [TV] program.
The other is direct sponsorship by
a private company to fund a pres-
ence within record and musical in-
strument stores that will identify
the fact that there are places peo-
ple can get help.”

Sill says that a benefit tribute or
black-tie dinner honoring his fa-
ther, Jobete Music chief Lester
Sill, is also being discussed.

A BizRap benefit night featur-
ing live music has been tentatively
set for April 17 at the Coconut
Teazer in L.A. Musician Mike Pin-
era is coordinating the project.

Sill admits that BizRap funding
activities remain “really in an em-
bryonic stage.”

“We need this initial seed mon-
ey to get started,” he adds. “The
purpose is defined, but the ap-
proach is not defined ... I think
the fund-raising will ultimately
fall into place.”

SALES AIRPLAY
fE/28| TIMLE ARTIST (53| |28(28| mimwe ARTIST  [58
1 | 1 | GIRL YOU KNOW IT'S TRUE MILLI VANILLI | 3 1 | 2 | THE LOOK ROXETTE 1
2 | 3 | THE LOOK ROXETTE 1 211 ETERNAL FLAME BANGLES [ 2
3 | 2 | ETERNAL FLAME BANGLES | 2 3 | 5 | SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS | 4
4 | 6 | SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS | 4 4 | 4 | GIRL YOU KNOW IT'S TRUE MILLI VANILLE | 3
5 | 7 | WALK THE DINOSAUR WAS (NOT WAS) | 9 5 | 11 | LIKE A PRAYER MADONNA | 5
6 |12 | LIKE A PRAYER MADONNA | 5 6 | 8 | STAND REM. [ 6
7 | 9 | STAND REM. | 6 7 | 3 | MY HEART CAN'T TELL YOU NO ROD STEWART | 7
8 | 8 | DREAMIN’ VANESSA WILLIAMS | 8 8 |15 | FUNKY COLD MEDINA TONE LOC | 10
9 |10 | YOU GOT IT ROY ORBISON | 12 9 [ 14 | SUPERWOMAN KARYN WHITE | 11
10 | 13 | YOUR MAMA DON'T DANCE POISON | 13 10 (12 | DREAMIN’ VANESSA WILLIAMS | 8
11 | 11 | SUPERWOMAN KARYN WHITE | 11 11| 6 | THE LIVING YEARS MIKE + THE MECHANICS | 14
12 | 19 | FUNKY COLD MEDINA TONE LOC [ 10 12 | 17 | rLL BE THERE FOR YOU BON JOVI | 16
13 | 5 | MY HEART CAN'T TELL YOU NO ROD STEWART | 7 13 | 16 [ YOUR MAMA DON'T DANCE POISON | 13
14 | 4 | THE LIVING YEARS MIKE + THE MECHANICS | 14 14 | 19 | HEAVEN HELP ME DEON ESTUS | 15
15 | 20 | HEAVEN HELP ME DEON ESTUS | 15 15] 7 | LOST IN YOUR EYES DEBBIE GIBSCN | 17
16 | 28 | I'LL BE THERE FOR YOU BON JOVI | 16 16 | 18 [ YOU GOTIT ROY ORBISON | 12
17 | 22 | SINCERELY YOURS SWEET SENSATION (WITH ROMEQ J.D.) | 21 17 { 21 | SECOND CHANCE THIRTY EIGHT SPECIAL | 18
18 | 21 | ONE METALLICA | 35 18 [ 10 | WALK THE DINOSAUR WAS (NOT WAS) | 9
19 | 17 | MORE THAN YOU KNOW MARTIKA | 24 19 | 23 | ROCKET DEF LEPPARD | 20
20 [ 14 | JUST BECAUSE ANITA BAKER | 22 20 [ 25 | ROOM TO MOVE ANIMOTION | 19
21 | 15 [ LOST IN YOUR EYES DEBBIE GIBSON | 17 21 [ 27 | THINKING OF YOU SA-FIRE | 23
22 {32 | SECOND CHANCE THIRTY EIGHT SPECIAL | 18 22 | 9 | YOU'RE NOT ALONE CHICAGO | 28
23 [ 31 | ROOM TO MOVE ANIMOTION | 19 23 | 29 | FOREVER YOUR GIRL PAULA ABDUL | 27
24 | 33 | ORINOCO FLOW (SAIL AWAY) ENYA | 25 24 [ 13 | JUST BECAUSE ANITA BAKER | 22
25 | 30 | THINKING OF YOU SA-FIRE | 23 25 [ 33 | REAL LOVE JODY WATLEY | 29
26 | 35 | ROCKET DEF LEPPARD | 20 26 [ 31 | AFTER ALL CHER & PETER CETERA | 26
27 [ 38 | AFTER ALL CHER & PETER CETERA | 26 27 | 32 | SINCERELY YOURS SWEET SENSATION (WITH ROMEO J.D) |21
28 | 26 | RADIO ROMANCE TIFFANY | 41 28 | 30 | ORINOCO FLOW (SAIL AWAY) ENYA | 25
29 139 | IKO IKO (FROM "RAIN MAN~) THE BELLE STARS | 31 29 {35 | CULT OF PERSONALITY LIVING COLOUR | 30
30 | — | REAL LOVE JODY WATLEY |29 30 |— | ROCK ON MICHAEL DAMIAN | 37
31|27 | YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK | 32 31|20 | MORE THAN YOU KNOW MARTIKA | 24
32 [ 37 | 1| WANNA BE THE ONE STEVIEB | 34 32 | 38 | EVERLASTING LOVE HOWARD JONES | 38
33 [ — | FOREVER YOUR GIRL PAULA ABDUL | 27 33 | — | SOLDIER OF LOVE DONNY OSMOND | 42
34 [ 23 | PARADISE CITY GUNS N’ ROSES | 33 34 | — | ELECTRIC YOUTH DEBBIE GIBSON | 45
35 | — | LET THE RIVER RUN CARLY SIMON | 54 3540 | IKO IKO (FROM “RAIN MAN") THE BELLE STARS | 31
36 { 34 | STRAIGHT UP PAULA ABDUL | 39 36 [ 36 | BIRTHDAY SUIT (FROM "SING") JOHNNY KEMP | 43
37 | — | CULT OF PERSONALITY LIVING COLOUR | 30 37 | 24 | PARADISE CITY GUNS N' ROSES | 33
38 | 36 | WILD THING TONE LOC | 59 38 | 22 | DON'T TELL ME LIES BREATHE | 44
39 [ 16 | CRYIN' VIXEN | 53 39 | — | SEVENTEEN WINGER | 36
40 | — | SEVENTEEN WINGER | 36 40 | 28 | YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK | 32
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

24/7 (Onid, BMI) CPP

AFTER ALL (LOVE THEME FROM “CHANCES ARE")
(Snow, BMi/Pitchford, BMI/Triple Star, BMI) CPP
BABY BABY (Eighth Wonder, BMI/Forte,
BMI/Domingo, ASCAP)

BIRTHDAY SUIT (FROM “SING™) (TSP, ASCAP/Triple
Star, BMI) CPP

BORN TO BE MY BABY (Bon Jovi, ASCAP/New Jersey
Underground, ASCAP/PotyGram, ASCAP/Desmobile,
ASCAP/SBK April, ASCAP) HL/WBM

BRING DOWN THE MOON (Irving, BMI/Boy Meets
Girl, BM1) CPP

BUFFALO STANCE (Virgin Music/SBK Songs)

CAN YOU STAND THE RAIN (Flyte Tyme, ASCAP)
WBM

CIRCLE (Geffen, ASCAP/Withrow, ASCAP/Edie
Brickell, ASCAP)

CLOSE MY EYES FOREVER (Lisabella, ASCAP/Virgin,
ASCAP/SBK April, ASCAP) CLM/CPP

COME OUT FIGHTING (Publisher Pending)

COMING HOME (Eve, ASCAP/Chappell, ASCAP)

CRY (SBK Blackwood, BMI)

CRYIN' (Trippland, BMi/Leibraphone Musikverlag,
ASCAP/PotyGram Songs, BM1) WBM

CULT OF PERSCNAUTY (Dare To Dream,
ASCAP/Famous, ASCAP) CPP

DEAR GOD (Mood, ASCAP/WB, ASCAP) WBM

DIAL MY HEART (Kear, BMI/Hip Trip, BMI) CPP
THE DIFFERENT STORY (WORLD OF LUST AND
CRIME) (Paradise GMBH, ASCAP/Marisma, ASCAP)
DO YOU BEUEVE IN SHAME? (Skintrade,
ASCAP/Coigems-EMI, ASCAP) WBM

DON'T TELL ME LIES (Virgin, ASCAP) CPP
DOWNTOWN (irving, BMI/Dejamus Ltd., PRS}
HL/CPP

DREAMIN’ (Jobete, ASCAP/Depom, ASCAP) CPP
DRIVEN OUT (EMI, ASCAP) WBM

ELECTRIC YOUTH (Creative Bloc, ASCAP/Deborah
Ann's, ASCAP) HL

END OF THE LINE (Zero Productions, BMI/SBK April,
ASCAP/Speciat Rider, ASCAP/Gone Gator,
ASCAP/Ganga, BMI) HL/CPP

ETERNAL FLAME (SBK Blackwood, BMI/Bangophile,
BMI/Billy Steinberg, ASCAP/Denise Barry, ASCAP)
HL/WBM

EVERLASTING LOVE (Hojo, BMI)

EVERY LITTLE STEP (Kear, BMI/Hip Trip, BMI) CPP
FADING AWAY (SBK Blackwood, BM1/Bob Rosenberg,
BMI) HL

FEELS SO 600D (Yessup, ASCAP) CLM

FOREVER YOUR GIRL (Virgin, ASCAP/Oliver Leiber,
ASCAP) CPP

FUNKY COLD MEDINA (Varry White, ASCAP)

GIRL YOU KNOW IT'S TRUE (MCA, ASCAP/Two
Pieters, BMI) HL

GOOD UFE (Virgin Songs, BMI/Drive On, BMI) CPP
HEARTS ON FIRE (F.S.Limited, PRS/Freedom,
BMi/Warner-Tameriane, BMI) WBM

HEAVEN HELP ME (Estus, BMI/Rok-Mil, BMI/SBK

57

82

31

Blackwood, BMI/Morrison Leahy, ASCAP/Chappell,
ASCAP) HL

1 BEG YOUR PARDON (Beun Music/Lowery, BMI) CPP
1 CAN'T FACE THE FACT (GG Loves Music, BMI/Music
Corp. Of America, BMI) HL

1 ONLY WANNA BE WITH YOU (Chappell, ASCAP) HL
| WANNA BE THE ONE (Saja, BMI/Mya-T, BMI) HL
{ WANNA HAVE SOME FUN (Forceful, BMI/Willesden,
BMI)

KO tKO (FROM “RAIN MAN") (Trio, BMI/Melder,
BMI) HL/WBM

1'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP)
HL

I'LL BE THERE FOR YOU (Bon Jovi, ASCAP/New
Jersey Underground, ASCAP/PolyGram, ASCAP) WBM
{'LL BE YOU (Nah, ASCAP)

'S ONLY LOVE (Mayplace, BMI) HL

JUST BECAUSE (0'Hara, BMI/Texascity, BMI/Avid
One, ASCAP/L’il Mama, BMI/Music Corp. Of America,
BMI) HL

LET THE RIVER RUN (THEME FROM "“WORKING
GIRL™) (TCF, ASCAP/C'est, ASCAP) CPP/WBM

LIKE A PRAYER (Webo Girl, ASCAP/WB,
ASCAP/Johnny Yuma, BMI) WBM

LIVIN' RIGHT (Red Cloud, ASCAP/Night River, ASCAP)
WBM

THE LIVING YEARS (Michael Rutherford, BMI/R&BA,
BMi/Hidden Pun, BMI/Hit And Run, ASCAP) WBM
THE LOOK (Jimmy Fun, BMI)

LOST iN YOUR EYES (Creative Bloc, ASCAP/Deborah
Ann’s, ASCAP) HL

THE LOVE IN YOUR EYES (Ardavan, ASCAP/AG,
ASCAP/Chappell, ASCAP/Dubin, ASCAP/Fult Keel
Music) HL/WBM

THE LOVER 1N ME (Hip Trip, BMI/Kear, BM1/Green
Skirt, BMI) CPP

MORE THAN YOU KNOW (Famous, ASCAP/Tika
Tunes, ASCAP/Marvin Morrow/Ensign, BMI) CPP

MY HEART CANT TELL YOU NO (Rare Blue,
ASCAP/Little Shop Of Morgansongs, BMI) CLM/CPP
ONE (Creeping Death, ASCAP) CLM

ORINOCO FLOW (SAIL AWAY) (SBK Songs/SBK
Blackwood, BMI) HL

PARADISE CITY (Guns N' Roses, ASCAP) CLM
PATIENCE (Guns N’ Roses, ASCAP)

RADIO ROMANCE (George Tobin, BMI) HL

REAL LOVE (SBK April, ASCAP/Ultrawave,
ASCAP/Rightsong, BMI) HL

REPETITION (T-Boy, ASCAP/INSOC, ASCAP)

ROCK ON (St.Cecilia, BMI)

ROCKET (Bludgeon Riffola, ASCAP/Zomba, ASCAP) HL
RON1 (Kear, BMI/Hip Trip, BMI) CPP

ROOM TO MOVE (Rare Blue, ASCAP/Almo,
ASCAP/Little Shop Of Morgansongs, BMI) CLM/CPP
RUN TO PARADISE (Australian Mushroom, ASCAP)
SECOND CHANCE (Rocknocker, ASCAP/SBK
Blackwood, BMI/Cal Curtis, BMI/Too Tall, BMI) HL
SEVENTEEN (Varseau, BMI/Smalt Hope, BMI/Dinner
Mints, BMI/Virgin Songs, BMI) CPP

SHE DRIVES ME CRAZY (Virgin, ASCAP) CPP

SHE WANTS TO DANCE WITH ME (All Boys USA,

BMmI) CPP
71 SHE WON'T TALK TO ME (SBK April, ASCAP/Uncle
Ronnie’s, ASCAP/SBK Blackwood, BMi/Huemar, BMI)
HL
46 A SHOULDER TO CRY ON (Page Three, BMI/Warner-
Tamerlane, BMI/Doraflo, BMI) WBM
94 SIMILAR FEATURES (MLE, ASCAP/AImo, ASCAP)
21 SINCERELY YOURS (Shaman Drum, BMI)
42 SOLDiER OF LOVE (Bajun Beat/MCA, ASCAP) HL
63 SOMEBODY LIKE YOU (MCA, ASCAP/Dresden China,
ASCAP/Dal Coure, BMI/Orca, ASCAP) HL/CPP
STAND (Night Garden, BMI/Unichappell, BMI) HL
STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP
SUPERWOMAN (Kear, BMI/Hip Trip, BMI/Green Skirt,
BMI) CPP
65 SURRENDER TO ME (FROM “TEQUILA SUNRISE"™)
(Rockwood, BMI/Security Hogg, ASCAP/United
Artists, ASCAP/SBK April, ASCAP/United Lion,
BMI/SBK Blackwood, BMI) HL/CLM
23 THINKING OF YOU (Cutting, ASCAP)
52 TRIBUTE (RIGHT ON) (CRGI, BMI)
VOICES OF BABYLON (John Spinks, PRS/BMI)
9  WALK THE DINOSAUR (MCA, ASCAP/Semper Fi
Music & Monkeys....., ASCAP) HL
81 WALKING THROUGH WALLS (EMI, ASCAP) WBM
76 WHEN I'M WITH YOU (Bananaree, BMI) HL
79 WHEN LOVE COMES TO TOWN (U2, ASCAP/Chappell
& Co., ASCAP) HL
100 WHEN THE CHILDREN CRY (Vavoom, ASCAP) WBM
49 WHERE ARE YOU NOW? (Harnen, BMI/Congdon,
BMI/Empire, ASCAP/Jakota, ASCAP)
59 WILD THING (Varry White, ASCAP)
47 WIND BENEATH MY WINGS (FROM "BEACHES") (WB
Gold, ASCAP/Warner House of Music, BMI) WBM
75 WORKING ON IT (Magnet, ASCAP/Intersong-USA,
ASCAP) HL
91 YOU AINT SEEN NOTHING YET (Top Scil, BMI/Randy
Bachman, BMI)
12 YOU GOT IT (SBK April, ASCAP/Orbisongs,
ASCAP/Gone Gator, ASCAP) HL/CPP
32 YOU GOT IT (THE RiGHT STUFF) (Maurice Starr,
ASCAP/SBK April, ASCAP) HL
13 YOUR MAMA DON'T DANCE (Jasperilla, ASCAP/MCA,
ASCAP) CPP
28 YOU'RE NOT ALONE (Virgin, ASCAP/Trinifold, ASCAP)
cpp

=%~

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.

U.S. TRADE REP WARNS THAILAND

(Continued from page 4)

they need to crack down but find
themselves in the position of ap-
pearing to be bullies.

In Thailand, there continues to be
growing anti-American feeling
among people who cannot afford to
buy legitimate big-ticket, hi-tech
American products that carry im-
port duties of as much as 60%. Thais
are able to afford—and are loath to
stop purchasing—bogus audiocas-
settes at about $1 apiece. Overall,
there’s little inclination among gov-
ernment leaders or business people
to change their ways, as they view
it, just to further line the pockets of
U.S. corporations.

In January, Yeutter and the Rea-
gan administration removed the
duty-free Generalized System of
Preferences, or GSP, trade status
from some Thai imports. But the
sanction was crafted as a wrist-slap-
ping, affecting only selected items
and products such as some jewelry
and artificial flowers. Still, the sanc-
tion translated into millions in reim-
posed duties on potential Thai im-
ports (Billboard, Feb. 4).

For the time being, the U.S. trade
rep is keeping mum on any upcom-
ing action. A spokesperson says
that “obviously there are things we
can do with the Section 301s, but we
can’t comment on them until there’s
a determination by us whether to
proceed.”

In a land where a worker’s aver-
age yearly wage is about one-tenth
of his/her U.S. counterpart, it has
become increasingly difficult to con-
vince the Thais to play by the rules
of international law, especially

when the cheaper goods are avail-
able throughout the country.

The strain has already taken its
toll on the previous government,
which fell last year partly due to a
much-criticized bill in Parliament
that would have amended Thai-
land’s copyright law to protect U.S.
software. The current prime minis-
ter is standing firm.

The problem in Thailand under-
scores an ongoing problem with pi-
racy and counterfeiting worldwide.
The Recording Industry Assn. of
America is “in constant touch” with
the trade representative’s office to
measure progress on the industry’s
annual revenue losses of more than
$1.2 billion. On March 26, the Motion
Picture Export Assn. of America
handed in a report to the U.S. trade
rep for the fifth straight year, say-
ing that piracy overseas is costing
that industry more than $1 billion
annually. Yet pirated goods contin-
ue to be produced and are becoming
increasingly essential to those na-
tions.

The new trade bill, the GSP, and
U.S. adherence to the Berne Copy-
right Convention gives U.S. govern-
ment and copyright industries sev-
eral means of recourse. The ques-
tions are, how much, when, and for
what result?

To U.S. businesses, the issues are
clear. But their course of action is
increasingly clouded by the every-
day realities in Thailand, which may
consider upcoming U.S. actions to
be “bullying.” However, U.S. indus-
tries may have no other choice.

TV SHOW, SPEAKERS HIGHLIGHT IMMC

(Continued from page 5)

talent.

The show will be broadcast live
from the well-known Carre Theater
during IMMC prime time on Veroni-
ca May 3 and on Videomusic, Super
Channel, and other TV services
throughout Europe, the U.S,, and
Australia over the following weeks.
New-talent showcases will be held
every evening during the confer-
ence at various Amsterdam venues,
including the Roxy and Paradiso.

Artists confirmed to attend to
date include Sheena Easton, the

Jacksons, Duran Duran, Stevie
Nicks, Roxette, Spandau Ballet,
Wendy & Lisa, Paula Abdul, Jason
Donavan, Johnny Diesel & the In-
jectors, and Noiseworks. The Euro-
pean premiere of the ‘“Which
Witch” rock opera will take place in
the Nicholas Church April 30.

The Music In Media Marketplace
in the IMMC conference center is
now almost fully booked, with an es-
pecially strong presence by interna-
tional record companies.
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COUNTRY BORDERS THREATENED BY RISE OF OLDIES STATIONS

(Continued from page 1)

Murphy notes that when new oldies
station KBSG signed on, it “made a
real impact, especially in the north
end [of the market], where they had
an improved signal. The initial shar-
ing has dropped off, but we still
share quite a bit. It’s kind of a nostal-
gia thing. They go over and listen to
some of their old favorites, then they
come back because right now coun-

Rockers Share
Country Gold

NEW YORK Beside the coun-
try/oldies connection, PDs at a
few country stations say they
have noticed a similar sharing pat-
tern between their stations and
the album rock format—especial-
ly those album rock stations em-
phasizing classic material, which
these days, makes up the majority
of the format.

In Rochester, N.Y., for exam-
ple, WBEE-FM PD Bob Barnett
says that his biggest sharer is
market-leading album rocker
WCMF—*just because they're so
big.” Many of his listeners, he
says, may listen to WCMF’s popu-
lar morning show before coming
over. “We live and die by middays,
afternoons, and weekends,” says
Barnett.

One of the first people to notice
the correlation was Dave Hamil-
ton, PD of KQRS-AM-FM Minne-
apolis, a station that has played an
unusual number of graffiti oldies |
and—until. the advent of two new
stations last year—effectively
functioned as its market's oldies
FM.

“We found through music test-
ing and focus groups that there
was a high degree of acceptability
among our partisans toward coun-
try music; there’s not a lot of dif-
ference between the two formats
as far as mindsets go—both are
middle-class, conservative, and de-
mographically about the same,”
says Hamilton, who once pro-
grammed country WBOS Boston.
“Both formats target 25-to-40-
year-old guys who like to boogie.
There are two stations that boogie
in this town, us and [country]
KEEY ‘K102 ”

At co-owned country WKHX
Atlanta, PD Neil McGinley says
that WKLS “96 Rock” is his sec-
ond or third sharing station, put-
ting the rocker ahead, at least for
now, of WFOX-an oldies-based
AC that segued to pure oldies in
January. “We’re not the primary
choice for 18t0-34s, but if you go
to a Hank Williams Jr. concert,
it's pretty much a young rock’n’-
roll crowd.”

Part of that may be the connec-
tion between the southern rock of
the ’70s, still heard on WKLS
(and, to a significant degree, on
KQRS), and today’s country.
“We’ll play the Allman Brothers
and Marshall Tucker Band.
They’ll also play Hank Jr. and Da-
vid Allen Coe,” says McGinley.

Like most of his colleagues,
McGinley says he doesn’t do any-
thing to directly target album
rock listeners. “But as the music
becomes hipper, we are far more
palatable to many of those inci-
dental listeners,” he says.

SEAN ROSS

>

try is the only current-based adult
format.”

Nine months later, that seems to
be happening with some of those
country stations. WBEE-FM scored a
9.6 during the fall book, while WKLX
fell to a 4.3. K92 was back at an 11.9,
despite the continued health of
WOCL, which held at a 7.8.

In other markets, however, coun-
try and oldies are tracking together.
In Seattle, KMPS and KBSG both
slipped last fall. In Hartford, Conn.,
WDRC-FM was up 6.0-7.8 in the fall
despite the spectacular debut of
country WWYZ. And in Denver,
where KXKL and KYGO do well in
the same ZIP codes, both were up
nicely in the second winter Arbitrend;
KXKI-FM was within a few tenths
of a share of market leader KBCO
while KYGO was sporting its best 12-
plus share in some time.

KXKL-FM is KYGO-FM’s most
shared station, although Kool PD
Chris Elliott says, “There may be
more people coming from country to
oldies than going the other way.
We're one of the top shared stations
[across the market] because every-
body grew up with this music wheth-
er they’re country or classical or AC

listeners now.” Kool also had an ad-
vantage that not every oldies FM
has, switching to the format from
country, and Elliott notes that many
of his early requests were for Elvis
Presley, Buddy Holly, and other rock-
abilly artists.

WBEE PD Bob Barnett sees the
country audience as “still kind of at-
tracted to the oldies format because
they grew up with both simulta-
neously. There are so many pop art-
ists who have roots in country and
vice versa . . . Country is the music of
emotion; oldies—whether they’re
country or pop—have emotional ties.
People who listen to either format
are involved with the music.”

But Barnett also says, “I don’t
know if our sharing with WKLX was
as significant as their gain and our
drop indicated. It was summertime,
which was a perfect time to sample
the oldies station, since country tends
to be down-tempo to begin with. They
also did a big media splurge. People
were aware of this new oldies station;
they checked them out and were kind
of disappointed.”

KYGO VP/GM Bob Call makes
similar claims. “I'm not sure that
Kool has been the direct culprit to

KYGO-FM’s softening numbers over
the last two books. We had problems
25-t0-34, part of which were related to
market sampling. While Kool has cer-
tainly had an impact on KYGO, it's
clearly not to the same extent as
[ACs] KMJI or KOAQ [now classic
hits KRFX], where ‘Surfin’ Safari’
was much more of their format.”

And oldies’ effect on country has
been greater in some markets than
others. WGNA Albany, N.Y.,, OM
Fred Horton says that oldies stations
WTRY (which he once programmed)
and WNYJ are his third- and fifth-
sharing stations, but with a 62% ex-
clusive cume, the impact isn’t signifi-
cant. “In the South, you have more
people who’ve grown up with both
formats. Here, the country life group
may be smaller, but it’s much purer.
For those who like country, that’s all
they’ve listened to and they don’t go
back and forth between other sta-
tions.”

One of the ironies of country-oldies
sharing is that besides the radio ba-
sics, i.e. promotion or stopset place-
ment, there are few ways for either
format to directly answer its competi-
tor. “We thought about saying,
‘When you're tired of hearing “My

Girl,”” come back for something
new,’ ” says Call. “But we would be
acknowledging that Kool was there.
Besides, we've seen some signs that
it’s occurring anyway.”

And rather than slow the ongoing
deletion of pop crossovers from coun-
try stations’ oldies libraries (Bill-
board, Nov. 5), country PDs contact-
ed for this story agreed that the old-

(Continued on page 84)

FOR SALE

Recording Studio
One of Nashville’'s Top
Positive Cash Flow

Call Dane Bryant
at

Lura Bainbridge, Inc.
(615) 254-0708
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HOTCROSSOVER 30.

7 9 |77 | WANNA BE THE ONE
LMR 74003

% 3.~ Based on Airplay Reports from Stations Combining
ol | 55 §o a2 TITLE Top 40, Dance and Urban Music. ARTIST
TY | <@ Q| Xx
2 |32 | g | 2O LABEL & NUMBER/DISTRIBUTING LABEL
** NO.1 & %
GIRL YO i MILLI VANILLE
1 1 13 ARISTA 1 993KN0W IT'S TRUE 6 weeks at I{J\o. One
-
2 5 6 FUNKY COLD MEDINA TONE LOC
DELICIOUS VINYL 104/ISLAND
10 14 4 LIKE A PRAYER MADONNA
SIRE 7-27539/WARNER BROS.
STEVIEB

SHE DRIVES ME CRAZY

FINE YOUNG CANNIBALS

11 7 IR.S. 53483/MCA
3 2 12 JUST BECAUSE ANITA BAKER
ELEKTRA 7-69327
14 22 4 5(\:IAERY LITTLE STEP BOBBY BROWN
DREAMIN’ VANESSA WILLIAMS

WING 871 078-7/POLYGRAM

SINCERELY YOURS  SWEET SENSATION (WITH ROMEO J.D.)

Bl=|- |- 10|~ |©&|e]-

—
N
©w
oo
—
o

WARNER BROS. 7-27783

ATCO 7-99246
24/7 DINO
5 6 9 4TH/& B'WAY 747 1/ISLAND
AL LOVE
13|16 | 4 | REALLO JODY WATLEY
SUPERWOMAN KARYN WHITE

2 (2 |12 VIRGIN 709256

13 8 3 1 LOST N YOUR EYES DEBBIE GIBSON
ATLANTIC 7-88970
16 | 20 | 4 | ETERNALFLAME BANGLES
COLUMBIA 38-68533
@ 17 1 17 | 4 | HEAVEN HELP ME DEON ESTUS
MIKA 871 538-7/POLYGRAM
16 | 12 [ 10 | 7 | LYCKYCHARM THE BOYS
vin|n 8 gyr‘r%’élsgsoog-y/%vemm AR
19 | 25 | 3 | FOREVER YOUR GIRL PAULA ABDUL
VIRGIN 7-99230
0|z THE LOOK ROXETTE
rL
(20| NEwp | 1 | VLLBELOVING YOU (FOREVER)  NEW KIDS ON THE BLOCK
21 21 _ 2 CLOSER THAN FRIENDS SURFACE
COLUMBIA 38-08537
w . .
2 | 24 | 2 | 5 | ALLLWANTIS FOREVER J.TAYLOR/R BELLE
D LIFE
B |18 |2 |6 | GOQOLEE INNER CITY
TRI RI
| % | — | 2 | INBOTERIGHTON) THE PASADENAS
25 | 29 | — | 2 | BIRTHDAY SUIT (FROM “SING") JOHNNY KEMP
COLUMBIA 38-68569
NEWD | 1 | BUFFALOSTANCE NENEH CHERRY
7| 27| % | 5 | JMSTCOOLN LEVERT
s | 2 | 19| 13 | LBEGYOUR PARDON KON AN
18 | STRAIGHT UP PAULA ABDUL

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Crossover Radio Stations

FOR WEEK ENDING
APRIL 8, 1989

7™
P.D.: Steve Ellis

1 ith Romeo J.0.}, S1
2 Mili Vanilli, Girl You Know It's Tru

3 Stevie B, | Wanna Be The One

g Karyn White, Superwoman
7

New York
Sweet Sensation

Erasure, A Little Respect
Sandee, Notice Me
10 Corina, Give Me Back My Heart
12 gne Y;;m Cannibals, She Drives Me C

4 Debbie Gibson, Lost In Your Eyes
15 Knstm Baio, Don't Turn Your Back On

Life
Sa- nrﬂ hmkmg Of You
Tone Loc, Funky Cold Medina
15 2 Ihdomn Like A Prayer
Debbie Gibson, Electric Youth
Samantha Fox, | Only Wanna Be With Yo

A —  Wat
B EX The Befie §hrs
EX Samantha Fox, | Dnly Wanna Be With Yo

KmEL

n Franmsco P D.: Keith Naftaly

al

1 1 Stevie B, | Wanna Be The One

2 Tone Loc, Funky Cold Medina

3 Bln , Eternal Flame

q hort, Life Is Too Short

5 Nw Kids Dn The Block, Il Be Loving
6 LeVert, Just Coolin®

7 Sa-Fire, Thinking Of Yoy

g Neneh C

—

uffalo Stance
Iladonna Like A Prayer
nw Page A Shoulder To Cry On
atley, Reat Love
Fme Youn, tanmbals She Drives Me C

2
10
14
1
18 21 o? Watley, Heal Love 13 19 Surface, Closer Than Friends
19 8 Anila Baker, Just Because 1 Pauh ‘Abdul, Forever Your Girl
20 20 Vanessa Williams, Oreamin’ 15 15 The Pasadenas, Tribute (Right On)
21 9 Was (Not Was), Walk The Dinosaur 16 25 Cynthia, Endless Night
22 26 Ten City, That's The Way Love Is 17 17 Eghth Wondev Baby Baby
23 23 Johnny Kemp meday uit {(From "Sin 18 24 The ky Charm
24 27 Shootin; Pmy Sale n The Arms Of L 19 2 Raunz ms: Open Up Your Heart
% mnu‘P '? 20 X Neal, What Can | Say To M
26 13 Kon Kan, | Beg Vour Pavdon 21 2 Frances. Surrender Your Love
27 N Cynthia, Endiess Night 22 EX Bobby Brown, Every Littie Step
28 32 Eighth onder Baby Baby 23 28 Al B. Sure!, If 'm Not Your Lover
29 34 Noel, Chan, 24 26 Deon Estus Heaven Help Me
0 33 Paya Abdu Fofever Your Girl 25 27 Shkyy, Start Of A Romance
31 18 Bobby Brown, Roni 26 EX Womack & Womack, Teardrops
32 35 Bobby Brown, Every Little Step 27 EX Maume, This Is Acid
33 36 Deon Estus, Heaven Help Me 28 EX Guy, | Like
34 38 The Pasadenas, Tribute (Right On) 23 EX Gibson, Electnic Youth
35 33 Neneh Cherry, Buffalo Stance 30 EX Bolew g8, Don't Take My Mind On A T
A = Gipsy Kings, Bamboleo EX EX v Sﬂlllinag The Different Story
A — m‘aﬂe Shrs 1ko Iko EX EX Milll Vanilli, Baby Don't Fofil My N
A — Teaz 2 Pleaz, | Want You EX EX Natalie Cole, Missing Yoy Like Crazy
EX EX Madonna, Expfess Yourself A — Doﬂ Osmond Soldier Of Love
A — elle Stars, Iko Iko
1061 WPGC
Los Angeles P.D.; Jeff Wyatt Washington P.D.: Bob Mitchell
1 1 2 Anita Baker, Just Because
; } i ,Ya"mec's':;:ee‘amm 5 2 3 Milk Vaniii, "Girl You Know it's Tru
3 2 Brown, Roni 3 1 Vanessa Williams, Dreamin’
4 3 Debbue Gibson, Lost In Your Eyes 4§ Tracie W“t"“al'"
5 8 S(eweaﬂ kl Wanna Be The One 2 “7) hoe Lgc’%""k VETOYI dmtel%:s;ep
§ & Doita Baher, Just Because 7 Kara (Diet With Shace Wison), T
8 5 Sweet Sensation (With Romeo J.0), 1 ucky Charm
9 9 Gina GoGo, | Can(twrace The Fact g 11 hmesom " Taylor & Regina Belle, A
10 13 Fine Young Cannibals, She Drives Me C 10 5 Paula Abdul, Straight Up
11 10 Cynthia, Change On Me 1113 Oino, 24
12 22 Tone Loc, Funi{ Cold Medina 12 15 EU, Buck wid
13 12 Martika More Than You Know 13 14 Sweet Sensation (With Romeo J.0.), $1
14 16 Kristin Baio, Don't Tum Your Back On 14 16 Madonna, '-'lg A Prayer
15 17 Will To Power, Fadin E 15 9 LeVert, Just Coolin'
16 19 Paula Abdul, overSyou di 1620 Jody Watley, Real Love
17 21 Sandee, Notice Me 1717 Inner "{ Good Life
18 29 Ihdonna Like A Prayer 18 18 Sa-Fire, ﬁmkm%OI You
19 11 Sheena Easton, The Lover In Me 19 19 Sheena Easton, Days Like This
20 18 Erasure, A Little Respect 20 23 Surface, Closer Than Friends
21 24 Inner Life 21 24 The Pasadenas, Tribute (Right On)
2 25 Eighth Wm, Baby Baby 2 EX Kid N Play, Rollin With Kid' N’ Play
23 26 Deon Estus, Heaven Help {ae 23 25 Deon Estus, Heaven Help Me
7] w,ﬂ" Real Love 24 27 Paula Abdui Forever Your Girl
25 30 Roxette, The Lool 25 26 Stevie B, | Wanna Be The One
% 28 Vanessa' Williams, Dreamin® 2% 29 Ten City, That's The Way Love Is
27 32 The Boys, Lucky Charm 27 30 Def Jef, Give It To Me
28 31 Sheena Easton, Days Like This 28 28 Alexander O'Neal, What Can | Say To M
] m Base & 0.). E-2 Rock, Get On The 29 EX Manniguin, | Wanna Ride
30 35 Bobby Brown, Eve Little Step 30 EX New Kids On The Block, I'll Be Loving
E oy Fire, Thinking o You A —  Cher & Peter Cetera, Afier All (Love
32 23 Information Society, Walkmg Away A —  Neneh Cherry, Buffaio Stance
33 15 Kon Kan, | Beg Your Pardon A — Aretha Funklm Through The Storm
34 14 Marc Almond, Tears Run Rings EX EX The Belie 5"'5'5"‘0 |k°
3 EX Nenah Cherry Buffalo Stance EX EX Eighth Womie’r‘ aby B
A — Donny Osmond, Soldier Of Love EX EX Natalie Cole, Missing Vou lee Crazy
A — Robbie Nevil, Somebody Like You EX EX The Invasions. Wikka Wrar It
A —  Debbie Gibson, Electric Youth

€)

NEW » 1 ATLANTIC 7-88919

ELECTRIC YOUTH

DEBBIE GIBSON

O Products with the greatest airplay gains this week. Billboard, copyright 1989.
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™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher
§ Compiled from a national sample of retail store, §
x 3 8 5 one-stop, and rack sales reports. < 3 8 5
¢l 5513 ¢ 55|53
2|5 |= ¢ | ARTIST TITLE 2|15 | 5| ¢ | armsT TITLE
= 3 ~ S LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
N P B '3 ;‘r No_ﬁ &* V0.8 ° oo & L 2 o @ 57 57 5°| SIMPLY RED £LEKTRA 60828 (9.98) (CD) A NEW FLAME
1| 1| 1| 9" | DEBBIEGIBSON A?atantics1932(998) € ; 5weeksatNo.One »  ELECTRICYOUTH| [(GB)| 61 | 69 |- 5 | SOUNDTRACK camroLci1866 (.9 o) RAIN MAN
2 2 2 38 BOBBY BROWN A3 mca 42185 (8.98) (CD) DON'T BE CRUEL @ 81 | — 2 | DEPECHE MODE siRe 25853/WARNER BROS. (15.98) (CD) 101
@ 7 7 8 TONE LOC DELICIOUS VINYL DV 3000/ISLAND (8.98) (CD) LOC-ED AFTER DARK 58 | 50 6 | 25 LUTHER VANDROSS A epic OF 44308/E.PA. (CD) ANY LOVE
4 3 5 |"22- | TRAVELING WILBURYS A2 wiLBURY 25796/ WARNER BROS. (9.98) (CD)  TRAVELING WILBURYS 59 59 59 17 GIPSY KINGS MUSICIAN 60845, ELEKTRA (9.98) (CD) GIPSY KINGS
5 6 6 8 ROY ORBISON A VIRGIN 91058 (9.98) (CD) MYSTERY GIRL 66 70 5 SOUNDTRACK ARISTA AL 8593 (9.98) (CD) WORKING GIRL
6 5 3 85 | GUNS N’ ROSES A7 GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 61 53 | 46 | 35 | SOUNDTRACK A% ELEKTRA 60806 (9.98) (CD) COCKTAIL
7 4 4 38 PAULA ABDUL A VIRGIN 90943 (8 98) (CD) FOREVER YOUR GIRL 62 58 58 12 ] SLICK RICK DEF JAM FC 40513/COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK
10 15 5 FINE YOUNG CANNIBALS 1RS. 6273/MCA (9.98) (CD) THE RAW & THE COOKED 63 5 | 43 | 73 GEORGE MICHAEL A7 coLumBIa OC 40867 (CD) FAITH
@ 10 33 NEW KIDS ON THE BLOCK ® coLuMBIA FC 40985 (CD) HANGIN' TOUGH 64 64 66 7 HANK WILLIAMS, JR. warRNER/CURB 25834/WARNER BROS. (9.98) (CD) GREATEST HITS It
9 9 32 LIVING COLOUR @ EPIC BFE 44099/E.P.A. (CD) VIVID 67 7 8 LYLE LOVETT MCA/CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND
® NEW) 1..] MADONNA SIRE 25844/WARNER BROS. (9.98) (CD) LIKE A PRAYER 66 | 54 | 39 [ 81 | WHITE LION A ATLANTIC 81768 (8.98) (CD) PRIDE
12 [ 11 | 11 | 17 | GUNS N’ ROSES A2 GEFFEN GHS 24198 (8.98) (CD) G N'RLIES (®7)] 68 | 75 | 19 | M.C. HAMMER caprroL c1.90924 (8.98) (cD) LET'S GET IT STARTED
® 16 |17 |21 MIKE + THE MECHANICS ® ATLANTIC 81923 (3.98) (CD) LIVING YEARS 68 | 63 | 52 | 20 | SAMANTHA FOX @ ivE 1150-1-)/RCA (9.98) (CD) | WANNA HAVE SOME FUN
14 13 4|27 BON JOVI A% veRCURY 836 345 1/POLYGRAM (CD) NEW JERSEY 69 | 62 64 | 45.] BREATHE ® agmSP5163(8.98) (CD) ALL THAT JAZZ
15 14 12 | 86 | DEF LEPPARD A%MERCURY 830 675 1/POLYGRAM (CD) HYSTERIA 70 | 65 | .61 8 THE REPLACEMENTS SIRe 25831/REPRISE (9.98) (CD) DON'T TELL A SOUL
18 18 12 SOUNDTRACK @ ATLANTIC 81933 (9.98) (CD) BEACHES 7@ n 88 g TANITA TIKARAM REPRISE 25839 (8.98) (CD) ANCIENT HEART
17 17 15 | 20"| R.E.M. A WARNER BROS. 25795 (9.98} (CD) GREEN 72 172 | 8 9 THE FIXX RCA 8566-1-R (8.98) (CD) CALM ANIMALS
18 |12|8 |2 gg'FENBG'}"gle;L@ggE(g)BOHEM'ANS 4 SHOOTING RUBBERBANDS AT THE STARS 73 | 74 | 73 | 27 4 ROB BASE & D.J. E-Z ROCK ® pROFILE 1267 (8.98) (CD) IT TAKES TWO
22 | 28 | 23 | BANGLES ® coLuMBIA OC 44056 (CD) EVERYTHING 74 | 71 | 62 | 8 1| ALABAMA RCA 8587-1-R(9.98) (CD) SOUTHERN STAR
@ 20 | 23 | 45.| ROD STEWART A WaRNER BROS. 25684 (9.98) (CD) OUT OF ORDER 7% | 18 | 83 5 METAL CHURCH ELEKTRA 60817 (9.98) (CD) BLESSING IN DISGUISE
21 15 131 23 ANITA BAKER A3 £LEKTRA 60827 (9.98) (CD) GIVING YOU THE BEST THAT | GOT 76 76 82 60 | BASIA ® epicBrE 40767/EPA. (CD) TIME AND TIDE
@ P2 9 SKID ROW @ ATLANTIC 81936 (9.98) (CD) SKID ROW 77 | 70 | 67 | 22 | STEVE EARLE uni7/Mca (8.98) (CD) COPPERHEAD ROAD
@ 32 74|73 MILLI VANILLI ARISTA AL 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 78 | 69 63 63 °| TAYLOR DAYNE A aRISTA AL 8529 (9.98) (CD) TELL IT TO MY HEART
24 | 23 | 21 | 47 | POISON A% ENIGMA C1-48493/CAPITOL (9.98) (CD) OPEN UP AND SAY . .. AHH! 79 | 8 [ 93 | 5 .| STEVIE BiMr5531(8.98) (CD) INMY EYES
@ 27 27129 METALLICA A ELEKTRA 60812 (9.98) (CD) ... AND JUSTICE FOR ALL 8 | 8 | 8 20 LEVERT @ ATLANTIC 81926 (9.98) (CD) JUST COOLIN'
2% 25 20 8 TESLA GEFFEN GHS 24224 (9.98) (CD) THE GREAT RADIO CONTROVERSY 99 135 »9; .| SWEET SENSATION atco 90917 (8.98) (CD) TAKE IT WHILE IT'S HOT
(2 22 | 267 KARYN WHITE @ waRrNER BROS. 25637 (8.98) (CD) KARYN WHITE 82 | 73 | 68 18 FLEETWOOD MAC A WaRNER BROS. 25801 (9.98) (CD) GREATEST HITS
29 26 10 ENYA GEFFEN 24233 (9.98) (CD) WATERMARK 93 | 105 | § | TAKE 6 REPRISE 25670 (8.98) (CD) TAKE 6
29 19 19 | 25 | KENNY G AZ ARISTA AL 8457 (9.98) (CD) SILHOUETTE 105 | 106 “27 SA-FIRE CUTTING/MERCURY 834 922 1/POLYGRAM (CD) SA-FIRE
30 26 30 11 COWBOY JUNKIES rca 8568-1-R (8.98) (CD) THE TRINITY SESSION 85 84 86 26 KIX ATLANTIC 81877 (9.98) (CD) BLOW MY FUSE
31 | 28 | 25 | 30 | WINGER @ ATLANTIC 81867 (8.98) (€D) WINGER 8 | 86 | 84 |"43 | ERASURE ® Sie 25730/REPRISE (8.98) (CD) THE INNOCENTS
32 [ 30 | 31 [ 18 | TIFFANY A mca 6267 (9.98) (CD) HOLD AN OLD FRIEND'S HAND 87 | 80 [ 71 | 19 | KISS A MERCURY 836 427 1/POLYGRAM (CD) SMASHES, THRASHES & HITS
@ 3|3 7" | ELVIS COSTELLO waRNER BROS. 25848 (9.98) (CD) SPIKE 88 {9 [ 9 9 MIDGE URE CHRYSALIS FV 41649 (CD) ANSWERS TO NOTHING
@ 34 37 43 MELISSA ETHERIDGE @ ISLAND 90875/ATLANTIC (8.98) (CD) MELISSA ETHERIDGE 8 | 19 76 L 21 RATT @ ATLANTIC 81929 (9.98) (CD) REACH FOR THE SKY
35 31 24 50 TRACY CHAPMAN A3 ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 90 89 18 19 CROSBY, STILLS, NASH & YOUNG A ATLANTIC 81888 (9.98) (CD) AMERICAN DREAM
46 | 50 | 37 [ GUY A upTOWN a2176/MCA (8.98) (CD) GUY 91 | 8 | 81 | 20 | JOE SATRIANI RELATIVITY 8265/IMPORTANT (6.98) (CD) DREAMING #11
37 | 35 | 32 | 11 [ RICKASTLEY Rca8589-1-R(9.98) (CD) HOLD ME IN YOUR ARMS 106 | 122 | 4. THE PASADENAS COLUMBIA FC 45065 (CD) TO WHOM IT MAY CONCERN
41 4 6 *| N.W.A.RUTHLESS 57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 131 | 170 | 26 QUEENSRYCHE emi 48640 (9.98) (CD) OPERATION: MINDCRIME
@ 40 | 48 | 40 | VANESSA WILLIAMS ® winG 835 694 1/POLYGRAM (CD) THE RIGHT STUFF 94 [ 95 | 113 [~7 EXODUS COMBAT 2001/IMPORTANT (8.98) (CD) FABULOUS DISASTER
40 | 42 | 45 | 11 | LOU REED SIRE 25829/WARNER BROS. (9.98) (CD) NEW YORK 95 | 81 | 65 [211 | RUSH ® MERCURY 836 346-1/POLYGRAM (CD) A SHOW OF HANDS
41 [ 37 [ 34 | 19 | JOURNEY A cOLUMBIAOC 44493 (CD) JOURNEY'S GREATEST HITS 96 | 82 | 79 | 43 | VAN HALEN A3 waRNER BROS. 25732 (9.98) (CD) ous12
2 [ 39 [ 38 9 | NEW ORDER QWEST 25845/ WARNER BROS. (9.98) (CD) TECHNIQUE 97 | 90 [ 95 } 18 | THE WATERBOYS cHRYSALIS 41589 (CD) FISHERMAN'S BLUES
@ 43 53 26 | WAS (NOT WAS) CHRYSALIS 41664 (CD) WHAT UP, DOG? 98 94 90 74 *| INXS A3 ATLANTIC 81796 (9.98) (CD) KICK
44 | 38 | 36 | 40 [ NEWEDITION A mca 42207 (8.98) (D) HEART BREAK 110 | 125 | 6 K-9 POSSE ARISTA AL 8569 (8.98) (CD) K-9 POSSE
45 [ 36 | 33 24 U2 A3 ISLAND 91003/ATLANTIC (14.98) (CD) RATTLE AND HUM @ 104 | 111 [ 10 MARTIKA COLUMBIA FC 44290 (CD) MARTIKA
51 49 18 EAZY-E ® RUTHLESS SL 57 100/PRIORITY (8.98) (CD) EAZY-DUZ-IT 101 [ 101 | 92 76 GEORGE STRAIT McCa 42266 (8.98) (CD) BEYOND THE BLUE NEON
47 | 49 [ 51 | 28, | VIXEN @ emi 46991 (9.98) (CD) VIXEN @ 118 | 127 | 17 | KID'N PLAY setect 21628 8.98) (€D) 2 HYPE
52 | 85 & XTC GEFFEN GHS 24218 (9.98) (CD) ORANGES AND LEMONS 103 | 75 | 54 | 8°| BOBDYLAN & THE GRATEFUL DEAD cotumsiaoc 45056 (CD) DYLAN & THE DEAD
49 | 47 | 40 | 20™| THE BOYS MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS @ 107 | 129 | «6 | CHRIS REA GEFFEN GHS 24232(9.98) (CD) NEW LIGHT THROUGH OLD WINDOWS
@ 60 72 6 WARRANT coLumBia FC 44383 (CD) DIRTY ROTTEN FILTHY STINKING RICH @ 19 [ — | -2 JULIAN LENNON ATLANTIC 81928 (9.98) (CD) MR. JORDAN
51 | 43 | 42 | 24 | BULLETBOYS waRNER BROS. 25782 (8.98) (CD) BULLETBOYS @ 130 | 163 | 5 7| SURFACE coLumsia FC 44284 (CD) 2ND WAVE
52 | 44 [ 41 | 38 | CINDERELLA AZMERCURY 834 612 1/POLYGRAM (CD) LONG COLD WINTER 107 | 92 | 97 {"23 | DURAN DURAN @ capiroL c1-90958 (9.98) (CD) BIG THING
53 | 45 | 44 | 197 SHEENA EASTON mca 42249 (898) (CD) THE LOVER IN ME 108 | 97 [ 100 | 21.| HOUSE OF LORDS RCA/SIMMONS 8530-1-R/RCA (8.98) (CD) HOUSE OF LORDS
54 | 55 [ 60 7 TOO SHORT JivE 1149-1.)/RCA (8.98) (CD) LIFEIS...TOO SHORT 109 | 96 | 94 | 40 | STEVE WINWOOD A? vIRGIN 90946 (9.98) (CD) ROLL WITHIT

O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional mitlion indicated by a numeral
following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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LIFELINES

BIRTHS
Boy, Benjamin Ian, to Richard and
Barbara Bassoff, March 3 in Engle-
wood, N.J. He is a songwriter/pro-
ducer. She is a sales administrator at
MPS Marketing there.

Girl, Samantha Paige, to James and
Jinnette Hicks, March 4 in New
York. She is convention coordinator
for CMJ Music Marathon/New Mu-
sic Report.

Girl, Claire Elizabeth, to Tom and
Bronwyn Zutaut, March 4, in Los
Angeles. He is A&R executive at
Geffen Records, responsible for sign-
ing such acts as Guns N’ Roses, Edie
Brickell & New Bohemians, and
Enya.

Girl, Jenna Lauren, to Howard and
Sheryl Gabriel, March 10 in New
York. He is VP of marketing at Rela-
tivity Records. She is VP of Consult-
ing Actuaries International.

Boy, Evan Michael, to Michael and
Karen Aczon, March 12 in San Fran-
cisco, Calif. He is a personal manager
and an entertainment attorney.

Girl, Lily, to Phil and Jill Collins,
March 18 in Guilford, England. He is
a recording artist with Atlantic Rec-
ords.

Boy, Austin Aaron, to Bob and Suzy
Hayman, March 23 in Los Angeles.
He is with Delta Music Inc. there.

Boy, Ethan Harry, to Sandy Fried-
man and Carla Schalman, March 25,
in Los Angeles. He is executive VP,
music division, at Rogers & Cowan
Inc. She is an account executive, per-
sonality department, of Rogers &
Cowan Inc.

Girl, Stephanie Dana, to Dr. Roy

Schonbrun and Julie Rader, March
27 in New York. She is radio and pro-
motion manager for Joan Jett & the
Blackhearts and Blackheart Records.

MARRIAGES
Ed Harper to Sharon Steakley,
March 4 in Nashville. He is a partner
of Harper & Associates, a gospel tal-
ent agency. She is talent coordinator
for the American Institute of Model-

ing.

Chris Belden t0 Sharon Robertson,
March 18 in Brooklyn, N.Y. He is an
assistant publicist for Warner Books.
She is manager of video administra-
tion at Atlantic Records.

David Price to Linda McKenna,
March 25 in Dallas. He is a singer/

songwriter. She is a sales rep for
Warner/Elektra/Atlantic’s Dallas
branch.

DEATHS

John Simmons, 41, of respiratory
disease, March 16 in Orange Memori-
al Hospital, Orange, N.Y. Simmons
was the musical director and piano
accompanist for pop singer Whitney
Houston. He was also associated in a
similar capacity with Melba Moore
and Stephanie Mills and also was lead
vocalist in the group the Reflections.
He is survived by his parents and
three brothers. A memorial service
was scheduled for March 31 at the
New Hope Baptist Church in New-
ark, N.J.

Robert “Pops” Taylor, 72, following

a lengthy illness, March 22 in Chica-
go. He was husband and longtime
road manager of Grammy Award-
winning blues singer Koko Taylor.
Taylor was co-producer of his wife’s
most recent album, “Live From Chi-
cago—An Audience With The
Queen.” A Memphis native, he oper-
ated a series of blues clubs before
moving to Chicago in 1953. His clubs
offered work to such acts as B.B.
King and Bobby “Blue” Bland. He
traveled with his wife as driver and
musical director of her band, The
Blues Machine, until a few months
before his death. He is survived by
his wife, a daughter, and two grand-
children.

Wally Heider, 66, of lung cancer,
March 24 in Santa Clarita, Calif.

Heider was a recording engineer who
worked with big bands and rock mu-
sicians in the '60s and '70s. At his stu-
dios in Hollywood and San Francisco,
Heider worked with several top acts,
including Les Brown, Woody Her-
man, and Buddy Rich. He was
founder of Hindsight Records, a dis-
tributor of previously unreleased big-
band recordings, which he sold. Most
recently, he was involved with Swing-
time Video, which transfers short
films of band performances from the
'40s and '50s to videotape and pro-
duces a series of jazz videotapes.
Heider is survived by his daughter, a
son, and two grandsons.

Send information to Lifelines, Bill-
board, P.O. Box 24970, Nashville,
Tenn. 37202.

SELL-THRU DEMANDS FOLLOW-THRU

(Continued from page 5)

during an opening-day industry
overview, said that even after 10
years the home video industry is
still in its infancy. “Even though
we're a relatively young industry,
last year gross revenues reached
between $9 billion and $10 billion.”
He went on to illustrate the frantic
growth by pointing out that last
year the best-selling paperback
book was Sidney Sheldon’s “Wind-
mills Of The Gods,” which sold 4.4
million copies, and with sales of just
over 1 million copies, the best-sell-
ing hardeover book was Tom
Clancy’s ‘“Cardinal Of The Krem-
lin.” By comparison, MCA’s “E.T.”
sold some 15 million copies.
Attendees at the opening session
also heard noted sports film and vid-
eo maker Steve Sabol discuss the
process of delivering a successful
video to the market. Sabol, presi-
dent of NFL Films and Video, gave
a brief history of the company and
contrasted its approach to filming a

football game with more traditional
methods.

“We moved from the strategy to
the story. We're not news gather-
ers; we're storytellers. We try to
present pro football the same way
Hollywood presents fiction—with
passion and flair,” said Sabol.

Opening day was also highlighted
by a panel featuring three critics:
Jami Bernard, a film critic for the
New York Post and a frequent con-
tributor to Billboard; Neal Gabler,
former co-host of PBS’ “Sneak Pre-
views’’; and Stewart Klein, enter-
tainment editor for the Fox Net-
work in New York. Among the top-
ics discussed were letterboxing,
which was universally denounced,
the possibility that videos may be-
come the definitive editions of clas-
sic films, and the lack of space af-
forded nontheatrical titles in most
media outlets.

Generally, the critics agreed that
the home video industry has given a

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

APRIL

April 1, Fourth Annual Baitimore /Washington/
Virginia Music Business Forum, Vista Internation-
al Hotel, Washington, D.C. 301-937-6161 or 301-
937-6590.

April 1, Tamika Reggae Awards, Beacon The-
atre, New York. Clinton Lindsay, 212-645-7330.

April 1, Making It As A Vocalist Seminar, Sher-
aton University City, Philadelphia. Dave LaForce,
215-961-01580.

April 5, epm report seminar: The Telephone In
Entertainment Promotion And Marketing, New

FOR THE RECORD

In an article about the Norby
Walters trial in the March 25 is-
sue of Billboard, Sal Michaels
was referred to as the head of
the Pyramid Entertainment
Group. He is actually one of four
partners. The others are Jeffrey
Frasco, Cara Lewis, and Leon
Saunders.

York Hilton, New York. Riva Bennett, 718-469-
9330.

April 5-9, National Assn. Of Biack Owned
Broadcasters 13th Annual Spring Broadcast Man-
agement Conference, Saddlebrook Resort, Tampa,
Fla. Ava Sanders, 202-463-8970.

April 7-8, Music And Entertainment Industry
Educators Assn. annual meeting, Hollywood Roo-
sevelt Hotel, Los Angeles. Mike Fink, 312-691-
5319.

April 8, Fourth Annual New York Music
Awards, Beacon Theatre, New York. Marilyn Lash,
212-265-2238.

April 10, 24th Annual Academy Of Country Mu-
sic Awards, Walt Disney Studios, Burbank, Calif.
Fran Boyd, 213-462-2351.

April 20, Songwriters Guild Of America Ask-A-
Pro Session, SGA offices, Hollywood. B. Aaron
Meza, 213-462-1108.

April 20-22, Impact Super Summit Conference
W1, TropWorld Casino And Entertainment Resort,
Atlantic City, N.J. 215-646-8001.

Aprif 25, The Third Annual Boston Music
Awards, Wang Center For The Performing Arts,
Boston. Candace Avery, 617-424-1145.

April 29, The Garden State Music Seminar And
Festival, Hyatt Regency, New Brunswick, N.J.
201-785-0015.

April 29-May 2, National Assn. Of Broadcasters
67th Annual Convention And Int'l Exposition; 43rd
Annual Broadcast Engineering Conference, Las
Vegas Convention Center, Las Vegas. Diane Goff,
202-429-5433.

April 30-May 4, Fourth Annual International
Music & Media Conference, Amsterdam, Holland.

Peggy Dold or Jolene Oldham, 212-536-5088.

MAY

May 1, Songwriters Guild Of America 16th Annual
Aggie Awards, Westwood Playhouse, Los Angeles.
B. Aaron Meza, 213-462-1108.

May 6-7, Bay Area Musical Equipment Expo, San
Jose Convention Center, San Jose, Calif. Loni Spec-
ter, 818-344-3441.

May 10-14, 1989 NAIRD Convention, Wyndham-
Franklin Plaza Hotel, Philadelphia. 609-547-3331.

May 16, International Radio & Television Society
Annual Meeting and Broadcaster Of The Year Lun-
cheon, Waldorf-Astoria Hotel, New York. Marilyn EIl-
lis, 212-867-6650.

May 18-20, T.J. Martell Foundation Charity Week-
end, Los Angeles. Jon Scott, 818-883-7625.

May 20, Los Angeles Vocal Registry and National
Singers Network Vocal Faire '89, Pasadena Holiday
Inn Conference Center, Pasadena, Calif. Owen Pahl
Greene, 213-969-1652.

May 23, Annuat BMI Pop Awards, Regent Beverly
Wilshire Hotel, Los Angeles. Ron Shapiro, 213-659-
9109.

May 24, Annual BMI Motion Picture/Television
Awards, Regent Beverly Wilshire Hotel, Los Angeles.
Ron Shapiro, 213-659-9109.

JUNE

June 3-6, 1989 International Summer Consumer
Electronics Show, Chicago, Ill. 202-457-8700.

June 13-15, Ninth International Licensing Show
And Merchandising Conference And Exposition, Ja-
cob K. Javits Convention Center, New York. Greg
King, 203-259-5734.

second life to many films that did
not enjoy spectacular theatrical
runs. The general consensus also
seemed to be that rather than cau-
tioning viewers, “Don’t rent this
film,” everyone is better served
with a positive approach, whereby
the critics encourage consumers to
go out and rent a particular title.
The show also drew a number of
celebrities, including comedian Alan

King, who entertained at a lunch
sponsored by CBS/Fox Home Vid-
eo; Kathy Smith, who was promot-
ing the forthcoming “Kathy Smith’s
Pregnancy Workout” (Media Home
Entertainment, $19.95); and former
New York Yankees great Mickey
Mantle, who touted “The 500 Home
Run Club” (Cabin Fever Entertain-
ment, $29.95).
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BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close

Company 1000's 3/21 3/ Change

NEW YORK STOCK EXCHANGE
CBSINC. .. v ittt e 133.6 170, 171%, +1%,
Cannon Group . . . o v v s e 52.8 4 4Yy, +Y,
Capital Cities Communications . . ........ 104.3 378Y, 375Y, -3
CarolcoPictures . . . . ... v i, 71.2 8 8%, +%,
CocaCola . ........iiiiiiiennnn. 1670.5 497/, 50% +%,
Columbia Pictures . . ... ... ......... 1430.2 16%, 16Y, -,
WaltDisney . .................... 1327.9 75Y, 76 +Y,
EastmanKodak . .................. 1695.9 45%, 45 %
Gulf & Western . . . . ... ... 909.8 46, 46%, +Y,
Handleman . . .......... ... 345 28 28Y, +Y,
MCAINC. o v vttt e e it e e e eee e e 1584.6 51 517, +7,
MGM/UA . 304.9 16, 16%, +%,
QOrionPicturesCorp. . . . .. ... ..., 87.9 5L 15%, A
SonyCorp. . ... ..t 153 50Y, 50% =Y
TOK .o 1.3 61 60Y, =Y,
VestronInc. . ... ..o i it 125.2 5% 5% +Y,
Warner Communications Inc. . . . ..... ... 3928.2 47%, 46%, Y
Westinghouse . . ... .............., 732.1 527%, 531 +Y,

AMERICAN STOCK EXCHANGE
Commtron . .. ..ot i i ii i DY 7Y +1Y,
Electrosound Group Inc. . . . .. ... ... ... 4 1%, 1%,
Nelson Holdings Int'l 475 % % +
New World Pictures . .. ... 34.2 5%, 5%
Price Communications . . . . 40.9 7% 7% +Y
Prism Entertainment 6.1 3%, 3Y, +Y,
Unitel Video . . . . . o o ittt e 5.1 12%, 127, +Y,

March 27
Company Open Close Change
OVER THE COUNTER
Acclaim Entertainment . . ... .. ... .. L. 3%, 3%
Blockbuster Entertainment . . . ... ... L ... L. 25Y, 26Y, +1
CertronCOrp. . . . . i it e 1%, 1% ...
Dick Clark Productions . . . . .. ..ottt it it i n 4y, 3%, B
LINBroadcasting . . .. ..ot ittt 86Y, 86Y, s
LIVE Entertainment . . . . . o it v it i e e e e 25, 26%, +7/y
Malrite Communications Group . . . . ... ...l
Recoton Corp. . . .ot 5% BY4
Reeves Communications . . . ... ..o it i i 5%, 5% ..
Satellite Music Network, Inc. . . . . ... ... it BY 5%, +Y,
Scripps Howard Broadcasting . . . . ... v v i i it n e 57Y, 57Y,
Shorewood Packaging . . . . . o v v it v i it i i e 17Y, 17%, +
Sound Warehouse . . ... ... ...t it 247/, 247y, L
SPECS MUSIC . o o i it et e e e e e e e e 10Y, 10 Y
Starstream Communications Group. Inc. . . ... ......... 2Y, 2Y.,
Trans World MUSIC . . . . . o vt ittt e e e e 26Y, 26Y, ..
Video Jukebox Network . .. ..................... 3 3
Wall To Wall Sound And Video . . . . ................ 3%, 3% .
Westwood One . . ..ol i i e e 9 9Y, +Y
Open Close
Company 3/17 3/21 Change
LONDON STOCK EXCHANGE (In Pence)
Chrysalis . . ..ot e e e 165 129 +64
[ELeldi s c coooanoconooc000a06abcannoc0600n 217 219 +2
Really UsefulGroup . .. .. ... .. ... .. 600 612 +12
YAO(EX] cooeonnooooc0000an00000000000000 710 698 -12
81
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Roll Playing. BMG Music Publishing Canada presents double-platinum awards
for Steve Winwood's “Roll With It”” album te the principals of Willin® David Music
and Blue Skyrider Songs. Pictured, from left, are Gilles Gadard of Bookshop
Records; Jeff Carlton, GM of Willin’ David Music/Blue Skyrider Songs; Norma
Barnett of BMG; and David Briggs of House Cf David Music/Willin® David Music.

The Pepsii Generation. Columbia Records artist Cheryl “Pepsii"’ Riley meets
with label brass after her performance at New York's Bottom Line. Pictured,
from left, are Ruben Rodriguez, senior VP of black music at Columbia; Tommy
Motlola, president of CBS Records; Riley; Bob Sherwood, senior VP of
marketing at Columbia; and Mickey Eichner, senior VP of A&R at Columbia.
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Do | Hear A Walt? Walt Grealis, publisher of Canadian music industry trade
magazine RPM, is honored in Toronto at the Walt Grealis Testimonial Dinner for
his 25 years with the magazine. Shown, from left, are Grealis; Anne Murray; and
Tom Noonan, assaciate publisher of research & development at Biliboard.

Cleveland Rocks. Ashley Cleveland signs an exclusive co-publishing
agreement with Warner/Chappell Music. Pictured, from left, are Johnny Wright,
director of creative development at Warner/Chappell; Walt Quinn, Cleveland’s
manager; Cleveland; Robin Mitchell-Joyce, Cleveland's attorney; and Tim
Wipperman, VP/GM at Warner/Chappell in Nashville.

TAFTIY = , y !
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Utie Pie. London Records artist Ute Troy To The World. MCA artist Troy Hinton is joined in the studio by Shanice

New Jay Way. Songwriter Michael Jay signs a new exclusive, long-term Lemper, left, is greeted by PclyGram Wilson, who sings backing vocals on his upcoming album. Shown seated, from

worldwide publishing agreement with the Famous Music Publishing Cos. Shown, president Dick Asher after her left, are Cheryl Dickerson from MCA, Hintan; and Yvette Whitaker from MCA.

from left, are Alan Melina, VP of Famous Music; Jay; and James Vellutato, opening night at New York’s Rainbow Skown standing, from left, are Stan Shepard, producer; Wilson; and James

creative director of Famous Music. & Stars cabaret. Varner, producer.
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FOR WEEK ENDING APRIL 8, 1989

Bilboard.  TOP POP ALBUMS.. continued
Z =z
nX | X ‘Q gE ol | 55 (Q 8.‘;
28 | Bi | 59| g2 | ARTIST TITLE 2% | B [ £g| g5 | ARTIST TITLE
F2 | 32 | x| 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* F2| 32 | x| 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*

124 | 145 7 DAVE GRUSIN GRrp GR 9579 (9.98) (CD) DAVE GRUSIN COLLECTION @ 193 | — 2 ALEX BUGNON ORPHEUS 75602/EMI (8.98) (CD) LOVE SEASON
111 | 103 | 112 | 30 MICHELLE SHOCKED MERCURY 834 924 1/POLYGRAM (CO) SHORT SHARP SHOCKED 157 | 150 | 131 | 73 JOE SATRIANI @ ReLATIVITY 8193/IMPORTANT (8.98) (CD) SURFING WITH THE ALIEN

@ 120 | 148 | 25 THIRTY EIGHT SPECIAL a&amsp 5218 (8.98) (CD) ROCK & ROLL STRATEGY 158 | 132 | 123 25 EDDIE MONEY coLumBia OC 44302 (CD) NOTHING TO LOSE
113 | 112 | 119 | 82 SOUNDTRACK A!0RcA 6408-1.R (9.98) (CD) DIRTY DANCING 159 | 122 | 102 | 22 BARBRA STREISAND A coLumBIA 40880 (CD) TILL { LOVED YOU
114 | 117 | 117 | 25 | SIRMIX-A-LOT @ nasTvmix 70123 (8 98) (CD) SWASS 160 | 128 | 114 | 19 | AL JARREAU RepRiSE 25778 (9.98) (CD) HEART'S HORIZON
15 | 121 [ 126 | 4 | TNT MERCURY 836:777-1/POLYGRAM (CD) INTUITION 161 | 127 | 138 | 39 | ROBERT PALMER A emi 48057 (9.98) (CD) HEAVY NOVA
116 | 108 | 103 | 13 | TODAY moTOWN 6261 (8.98) (CD) TODAY 162 | 145 | 143 | 13 | CAMOUFLAGE aTLANTIC 81886 (5.98) (CD) VOICES & IMAGES

@1D| 167 | — | 2 | DELASOUL romwyeo 1019 838 c0) 3 FEET HIGH AND RISING 163 | 133 | 120 | 14 | NEIL DIAMOND @ coLumsia OC 45025 (€D} THE BEST YEARS OF OUR LIVES
118 | 109 | 107 | 29 | K.T.OSLIN ®rcas3s91.R€98) €O THIS WOMAN @68)| NEWD | 1 | SOUNDTRACK Creress vL 90125/a8M (9.98) (CD) DREAM A LITTLE DREAM

161 | — | 2 | DEON ESTUS mika 835 713.1/POLYDOR (CO) SPELL | @69 176 | — | 2 | DARK ANGEL cOMBAT 8264/IMPORTANT (8.98) (CO) LEAVE SCARS

137 | 167 | 3 | GARYMOORE ViRGN 91066 (998) (CO» ARIERIIEEIWER 166 | 170 | 157 | 22 | IVAN NEVILLE poLvDOR 834 896 1/p0LYGRAM (D) IF MY ANCESTORS COULD SEE ME NOW
121 | 102 | 89 | 81 | MICHAEL JACKSON ASepic O 40600/E P4 (D) BAD | |@6D)| 188 | 171 | 70 | ORIGINAL LONDON CAST ® pouvoor 831 273.1/p0LYGRAM (D)  PHANTOM OF THE OPERA

2| 139 | 153 | 6 | BEBE & CECE WINANS canot 00559 ) D) HEAVEN 168 | 143 | 139 | 95 | GLORIA ESTEFAN & MIAMI SOUND MACHINE A2 epic OE 40769/€pa o) LET IT LOOSE
LES) ) e [ e8| 9 || COTLEARERT CnBOoaEes G REEL LIFE 175 | 181 | 19 | ROBBIE NEVIL emi 48359 (9.98) ) A PLACE LIKE THIS

3
28| 142 | 141 | 84 | DEBBIE GIBSON A3 aTLANTIC 81780 (8.98) (€D) OUT OF THE BLUE 170 | 135 | 133 | 37 | RANDY TRAVIS & wemenoms 20723 om0 DER G
125 d
Lo R J DS ob T AR ER G (52 HaE e 171 | 169 | 155 | 28 ICE-T @ SiRe 25765/WARNER BROS. (8.98) (CD) POWER
162 | 174 3 ANIMOTION
@ FOLYDOR 837 314 1/POLYGRAM (D) ANIMOTION | [@72)| NEWD | 1 | SOUNDTRACK st se 3915 008 (con BILL & TED'S EXCELLENT ADVENTURE
140 | 149 3 DINO a7H & 8'WaY BWAY 4011/ISLAND (8.& 24/7
@ 4t AY BWAY 4011/ISLAND (B58) (D) d 173 | 160 | 132 | 14 ROY ORBISON VIRGIN 90604 (12.98) (CD) IN DREAMS
155 | 173 | 3 | HIROSHIMA epic ok a5022/EPA (CO) EAST ;
INFORMATION SOCIETY ® 174 | 174 | 169 7 SWEET TEE proOFILE 1269 (8.98) (CD) IT'S TEE TIME
129 | 123 ) 116 | %8 TOMMY BOY TBLP 25691/REPRISE (8.98) (CO) INFORMATION SOCIETY @ 192 | 192 | 3 LOVE AND MONEY MERCURY 836 498 1/POLYGRAM (CD) STRANGE KIND OF LOVE
146 | 146 | 15 | THE DEAD MILKMEN Fever 73351 /ENIGMA (8.98) (CD) BEELZEBUBBA
@®| 179 | — | 2 | THE RADIATORS epicre aa3as/epa. o) ZIGZAGGING THROUGH GHOSTLAND
131 | 98 85 51 BOBBY MCFERRIN A emiE1 48059 (9.98) (CD) SIMPLE PLEASURES
177 | 163 | 158 | 12 KING TEE cAPITOL C1-90544 (8.98) (CD) ACT A FOOL
132 | 116 | 101 | 42 TONI CHILDS asmSP 5175 (8.98) (CD) UNION
178 | 156 | 144 8 JON BUTCHER cAPITOL C 190238 (9.98) (CD) PICTURES FROM THE FRONT
133 | 125 | 108 | 33 THE ESCAPE CLUB @ ATLANTIC 81871 (8.98) (CD) WILD, WILD WEST
179 | 153 | 130 | 10 VIOLENT FEMMES SLASH 25819/WARNER BROS. (9.98) (CD) 3
134 | 115 | 109 | 16 THEY MIGHT BE GIANTS 5ar/NONE 72600/RESTLESS (8.98) (CD) LINCOLN
91| — 2 ROSANNE CASH coLumBia 0C 45056 (CD) HITS 1979-1989
135 | 134 | 124 | 33 THE JUDDS @ RCA/CURB 8318-1-R/RCA (8.98) (CD) GREATEST HITS
181 | 181 | 147 | 25 0ZZY OSBOURNE @ CBS ASSOCIATED 0Z 44245/E.PA. (CD) NO REST FOR THE WICKED
136 | 114 | 118 | 17 THE PURSUIT OF HAPPINESS CHRYSALIS BFV 41675 (CD) LOVE JUNK
82| 187 | 18 | 98 | RANDY TRAVIS A3warNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER
@3D)| REENTRY | 39 | LITA FORD rca6397.1.8(598) ) LITA WAYNE TOUPS L ITORCAToN
183 | 183 | 194 4 BLAST FROM THE BAYOU
144 | 159 | 4 | ASHFORD & SIMPSON CAPITOL C1.46946 (9.98) (CD) LOVE OR PHYSICAL MERCURY 836-518-1/POLYGRAM (CD)
184 | 151 12 K K X TEQUILA SUNRISE
139 | 111 | 9% 40 CHICAGO A RePRISE 25714 (9.98) (CD) 19 e SOUNDTRACK carrroL c1.91185 (9.95) (€0) Q
140 | 126 | 133 | 30 | JANE'S ADDICTION WARNER BROS. 25727 (8.98) (CO) NOTHING'S SHOCKING 196 | — | ? | THEUNTOUCHABLES rwst 72362/ResTLEss (398) () AGENTDOUBLE O SOUL
1 PUBLIC ENEMY @

@ 165 | 193 3 BOY GEORGE ViRGIN 91022 (5.98) (CD) HIGH HAT 186 | 184 | 184 38 DEF JAM BSW 44303/COLUMBIA (CD) IT TAKES A NATION OF MILLIONS TO HOLD US BACK
142 | 138 | 142 | 27 | THE JEFF HEALEY BAND ARISTA AL 8553 (8 98) (CD) SEE THE LIGHT ) e ([RE]) SE CTAE CeTE0) (2 SHERIFF
143 | 136 | 121 | 48 AL B. SURE! A WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE NEWD U g UGG RO AU B EEED (e MEROTRE B

@ 157 | 140 | 51 R\}g_lgglz_lzyw:g:g ;)T:-cqg) FRESH PRINCE A? HE'S THE D.J., I'M THE RAPPER 189 | 177 | 160 | 24 RICKY VAN SHELTON @ coLumaia FC 44221 (CD) LOVING PROOF
145 [ 113 | 91 | 18 | PINK FLOYD A coLumeiarcz sasgs oy DELICATE SOUND OF THUNDER 190 | 171 | 156 | 46 | TONY!TONI! TONE! winG 835549 1/POLYGRAM (CD) ULReK
146 | 147 | 177 | 3 | GUADALCANAL DIARY eiexrra 60848 (9.98) (D) Fupriop | QD] NEWD | 1 7 THE PROCLAIMERS carvsaus 41658 o Sl Fahs

@ NEW} 1 WENDY AND LISA COLUMBIA FC 45035 (CD) FRUIT AT THE BOTTOM 192 | 172 | 150 | 66 KEITH SWEAT A2 VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER
148 | 148 | 164 | 27 ANTHRAX @ MEGAFORCE/ISLAND 91004/ATLANTIC (9.98) (CD) STATE OF EUPHORIA 193 | 182 | 165 | 156 | ANITA BAKER A®ELEKTRA 60444 (8.98) (CD) RAPTURE
149 | 149 | 154 | 19 | JULIA FORDHAM viRGIN 90955 (8.98) (CO) JULIA FORDHAM (99| NEWD | 1 | SIREN wercury 536776 1/p0LvGRAM (€O ALL IS FORGIVEN
150 | 129 | 104 | 8 CHARLIE SEXTON wmca 6280 (9.98) (CD) CHARLIE SEXTON 195 | 199 | 182 | 7 BRUCE COCKBURN GOLD CaSTLE 71320 (8.98) (CD) BIG CIRCUMSTANCE
151 | 152 | 162 | 5 | M.O.D.MEGAFORCE MC 1360/CAROLINE (3.98) (CD) GROSS MISCONDUCT 196 | 141 | 115 | 46 - ggﬁ?sggllé\ FP;EJQEE_BRE\A(ESHEARTS A UP YOURALLEY

@52)| 158 | — | 2 | ROBYNHITCHCOCK 'N' THE EGYPTIANS a&m 5241 (5.98) (€O QUEEN ELVIS 197 1198 | 172 | 11 | MARC ALMOND CaPITOLC1-91042 (8.98) (CD) THE STARS WE ARE

53| NEWD | 1 | EXTREME asmse 5238 8.98) ) EXTREME 198 | 178 | 179 | 45 | SADE A epicoE as210/EpA D) STRONGER THAN PRIDE

@ 180 | 161 | 30 | BAD COMPANY ATLANTIC 81884 (9 98) (CD) DANGEROUS AGE 199 | 173 | 176 | 12 | SOUNDTRACK WTG S 45036/E.P.A. (CD) TWINS
155 | 154 | 128 | 29 JOHN HIATT a&m sp 5206 (8.98) (CO) SLOW TURNING 200 | 189 | 191 | 33 HOTHOUSE FLOWERS LONDON 828 101 1/POLYGRAM (CD) PEOPLE

TOP POP ALBUMS Az (ListeD By ARTISTS)

Paula Abdul 7 Toni Childs 132 The Escape Club 133 House Of Lords 108 Martika 100 Public Enemy 186 Cocktail 61 Too Short 54

Alabama 74 Cinderella 52 . Gloria EsElefan/Miarnzi Sound 168 ke T 171 Bobby McFerrin 131 The Pursuit Of Happiness 136 Dirty Dancing 113 Wayne Toups & Zydecajun 183

Marc Almond 197 Bruce Cockburn 19 Melissa Etherid ) Metallica 25 Dream A Little D 164 Traveling Wilb 4

Animotion 126 Elvis Costello 33 Exedus 94 e Metal Church 75 Queensryche 93 RamMan 56 o Randy Toavis 182, 170

An:‘r'\ra; &1548 e gowl;oy SJ;J“kier: :(; v % Extreme 153 Michael 1 - George Michael h63 1 ;{BE.M. 17 . Tequila ?\gglse 184 U2 4s

Ashtor impson rosby, Stills, Nas| oung . . ichael Jackson Mike + The Mechanics e Radiat 1 Twins

Rick Astley 37 David Crosby 125 Fine Young Cannibals 8 Jane's Addiction 140 Milli Vanili 23 Ratt 89 Working Girl 60 L’;gg‘;"&?gc“gg'“ 185

) Al'J 160 Eddie Money 158 Chris Rea 104 Stevie B 79

oy, S BG9G8 Joan Jett And The Gary Moore. 120 Lol Reed 40 Rod Stewart 20 van Halen 96

Bangles 1r9 ! Taylor Bgine 78 JLﬁa I?orrdham 149 Blackhearts 196 NWA. 38 The Replacements 70 George Strajt 101 Ln_nher Vandross 58

ety 35726& Ok E2 Rock 73 ?:eLSeSa%UIMilirlnln 130 Samantha fox 68 #‘:rgs‘y’d;”l 25 gggbr;‘:\r’ﬂ”elsil 'éo :USF:"EgZA E?Eb'rg“s';e'sfzg e Voen a7

’ Kenny G 29 . a2 Surface 106

gg;‘ e Bi'oki"s‘iﬁ!d 90 DebhielGibsongRIyii2y R 'Fn’f;?:y SR e i eSat:igr?i 91,157 Keith Sweat 192 aii'?ﬁ‘m 5335) 43

Lo L Dave it 110 i ICNSEs 0 Ble 0 St Sensatin 81 N

Breathe . 69 Dino 127 GuadalcanallDiaryQTde Kix 85 o rder Shertt 187 TNT 115 Karyn white . 27

Edie Brickell & New Bohemians 18 Duran Duran 107 YRS G Julian Lennon 105 ARG, Dbt Michelle Shocked 111 Take 6 83 White Lion 66

Bobby Brown 2 Bob Dylan & The Grateful Y LgVerl:t gg OHS o0 L‘ne" fg i Simply Red 55 Tesla 26 Hank Williams, Jr. 64

Alex Bugnon 156 Dead 103 M.C. Hammer 67 Living Colour 10 KT yo Is ° I18 Sir Mix-A-Lot 114 They Might Be Giants 134 Vanessa Williams 39

Bulletboys 51 Steve Earle 77 The Jeff Healey Band 142 LovegAnd Money 175 -1 Oslin Siren 194 Thirty Eight Special 112 BeBe & CeCe Winans 122

Jon Butcher 178 Sheena Easton 53 John Hiatt 155 Lyle Lovett 65y Robert Palmer 161 Skid Row 22 Titfany 32 Wwinger 31

D R Eamy b a6 Hiroshima 128 PGS The Pasadenas 92 Slick Rick 62 Tanita Tikaram 71 Steve Winwood 109

= ) e Robyn Hitchcock 'n' The M.OD. 151 Pink Floyd 14% SOUNDTRACKS Today 116 =

Toascangeha e E"y 6 Egyptians 152 Madonma 11 Poison 24 Beaches 16 Tone Loc 3 X

L Caygo HoR rasure Hothouse Flowers 200 The Proclaimers 191 Bill & Ted's Excellent. .. 172 Tony! Toni! Tone! 190
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INGRAM/METRO DEAL ALTERS DISTRIB MAP

(Continued from page 1)

dicting still more dramatic shifts
in the supplier/distributor land-
scape in the next few months—in-
cluding a restructuring of RCA/
Columbia Pictures Home Video’s
controversial wholesaler exclusiv-
ity program. At press time, J. Pat-
rick Campbell, RCA/Columbia Pic-
tures Home Video president, was
unavailable for comment.

The Ingram expansion not only
has the effect of furthering dis-
tributor consolidation, it instantly
fueled questions as to what role
Ingram will play in the already vol-
atile New York metropolitan area.
Wholesalers in the New York/
New Jersey market are concerned
because Ingram represents a third
top national wholesaler—along
with Commtron Corp. and Baker &
Taylor—entering an arena served
by five entrenched regional dis-
tributors.

Though Metro Video, based in
Hasbrouck Heights, N.J., was
once a formidable competitor in
the metropolitan area, it had lost
much of its clout when it was cut
by Vestron, MCA Home Video,
RCA/Columbia, and, most recent-
ly, HBO Video. Sources say the
company, which was headed by
former Video Software Dealers
Assn. president Arthur Morowitz,
was also plagued by financial
woes.

“There’s a bloodbath in the New
York market,”” says Sam Weiss,
president of Win Records & Video,
a competitor of Metro. He notes
that even before the Ingram deal,
certain titles were being sold by
distributors ‘“‘at $2 below cost.”

Of the five top wholesalers in
the area, locally based Win, Metro,
and Star Entertainment all sus-
tained label cutbacks during the
past year, as the Maryland firm
Schwartz Bros. and Vermont’s Ar-
tec Distributors retained lines and
expanded in the area.

In the first clarification from
Nashville-based Ingram since the
deal was announced (Billboard,
April 1), president John Taylor
says the distributor will not be per-
mitted to handle RCA/Columbia
product in New Jersey. Neverthe-
less, Taylor asserts that the top
brass at RCA/Columbia ‘“‘is re-
thinking” a regional distribution

policy that has fueled controversy
for nearly a year (Billboard, May 7,
1988).

Yet, even without Ingram,
RCA/Columbia has four distribu-
tors in the region, with New Jer-
sey served by Artec, Schwartz,
and Baker & Taylor. Additionally,
Artec and Commtron serve New
York State, and Baker & Taylor
has the metro market along with
Fairfield County in Connecticut.

Another market where distribu-
tors were initially anxious is Flori-
da, where three webs have RCA/
Columbia; however, Ingram is not
representing the line in Florida ei-
ther, says Taylor.

More impacted is Southern Cali-
fornia, where Ingram will have
RCA/Columbia in San Diego but
not at its two branches in Los An-
geles. Baker & Taylor and Comm-
tron heretofore shared California,
but neither has a San Diego
branch.

According to Taylor, price com-
petition and transshipping from an
authorized distributor to an unau-
thorized distributor—‘‘sideways”
shipping, as it is commonly
called—will remain an inevitable
consequence of two developments
in home video today: restricted dis-
tribution and dropping distribu-
tors.

“I don’t believe in restricted dis-
tribution,” Taylor says. ‘“The cus-
tomer should be served, not the
manufacturer. 'm not in favor of
artificially changing the market-
place. I know they thought it
would put more focus on the line,
but it’s created more problems
than it’s solved.”

Among general problems of re-
stricted distribution is, typically,
cynicism and the question of how
seriously manufacturers regard
sideways shipping. Of the four
that have dropped wholesalers,
only Vestron Home Video and
RCA/Columbia enforce sideways-
shipping limitations. In fact, MCA
Home Video reinstated at least
two distributors, and HBO Video,
in making its recent cuts, encour-
aged sideways shipping (Billboard,
March 4).

Few wholesalers will speak spe-
cifically about sideways shipping.
One branch manager in Southern

OLDIES INVADE COUNTRY RADIO

(Continued from page 79)

ies competition had only exacerbated
the situation. “If I start playing a lit-
tle more Roy Orbison or Elvis, I
haven’t fooled anybody. All I've done
is diluted my identity,” says WXTU
Philadelphia PD Bob Young. “I need
to be a better country station; not try
to play some oldies that they’'re going
to play at [cross-town] WOGL.”

“We did some research to find out
if we should be playing more Everly
Brothers or [rockabilly era] Conway
Twitty and we were surprised by the
results,” says Steve Holbrook, PD of
WWEKA-AM-FM. “We thought that
among the country life group those
records would be stronger than they
are.” Instead, like most country PDs,
Holbrook resolved to “bite the bullet”
and “ride out” WOCL’s success.

Besides the attention they get
from listeners already using country
radio, oldies stations pose another
less-obvious threat. Country sta-
tions—especially those in markets
where the format has not traditional-

ly done well—depend on disenfran-
chised rockers for their new cume.
Does the presence of an FM alterna-
tive mean some listeners may never
discover country?

KMPS PD Murphy prefers to think
KBSG could bring some new cume to
FM that may find his station. “I think
that's a real positive thing because
those listeners are predisposed to try-
ing country. The music will help take
care of any negative image they may
have.”

WXTU’s Young has a different
problem. With the market's other old-
ies FM, WIOQ, having gone cross-
over in January, “WOGL went from
a four-share to almost a seven in
some dayparts among 25-54 listeners.
The bright way to look at it is that
with WIOQ doing what it’s doing
now, there’s one less station for my
listeners to go to. We'll just have to
take it book by book and see what
happens.”

California says sideways shipping
‘“‘causes price wars’’ and some-
times delays deliveries two days.
How studios regard the practice
depends ‘‘on how their [sales]
numbers are. Some studios don’t
care how it’s sold, just so it’s
sold.”

As for why RCA/Columbia
might be reconsidering its move,
distributor sources note poor cata-
log action. RCA/Columbia “is be-
ing killed on catalog,” says Weliss,
because distributors have restrict-
ed territory and dealers are angry.
‘““Dealers don’t like to be told
where they have to buy product,”
another source says.

As for dropping distributors,
Taylor says this is a different mat-
ter. “I don’t mean that manufac-
turers should avoid dropping dis-
tributors for reasons of poor credit
or because they perform poorly for
the studios,” says Taylor, who felt
the effect when last year MCA
briefly dropped Ingram.

Of Ingram’s ambitions, Taylor
says, “We’re not out to be No. 1—
we want to be No. 1 in the markets
where we are involved.” The Met-
ro deal ““filled out the corners and
the middle, and put us in two im-
portant new markets—New York
and Florida. We are not seeking
another distributor,” he says, re-
ferring to a new and persistent ru-
mor.

Assistance in preparing this sto-
ry was provided by Ed Morris in

Oscar-Laden ‘Rain Man’
May Bow As Sell-Thru Vid

This story was prepared by Paul
Grein and Jim McCullaugh in
Los Angeles.

LOS ANGELES Its wins in four
top Oscar categories March 29 at
the 61st annual Academy Awards
presentation has heightened indus-
try speculation that ‘Rain Man”
may be introduced by MGM/UA
Home Video later this year at a sell-
through price point.

A source close to MGM/UA says
that a sell-through price—unusual
for an adult drama—is being seri-
ously considered.

“Rain Man,” which won honors
as best picture and for best director
(Barry Levinson), best actor (Dus-
tin Hoffman), and best original
screenplay, is not expected to ap-
pear on home video until the third
or fourth quarter. The film is this
year’s big moneymaker, having al-
ready grossed more than $135 mil-
lion in U.S. box-office receipts.

On the music front, Carly Si-
mon’s “Let The River Run” from
“Working Girl” won the Oscar for
best original song. The award is ex-
pected to boost Simon’s Arista sin-
gle, which regains its bullet and
jumps to No. 54 on this week’s Hot
100. The “Working Girl”” sound-
track, also on Arista, jumps to No.
60 on the Top Pop Albums chart.

Dave Grusin’s score for “The Mi-

car for best original score. Its selec-
tion was considered an upset be-
cause the film was not a major hit,
and because the score is the only
one of the five nominees without an
accompanying soundtrack album.

In the other major Oscar film cat-
egories, Jodie Foster took best-ac-
tress honors for “The Accused,”
which Paramount Home Video is
releasing May 3.

Kevin Kline, in what was consid-
ered an upset, won best-supporting-
actor honors for “A Fish Called
Wanda.” At the same time, the re-
cently released CBS/Fox Home
Video title jumps to the No. 1 spot
this week on Billboard’s Top Video-
cassettes Rentals chart.

Geena Davis won the best-sup-
porting-actress Oscar for “The Ac-
cidental Tourist.” That film is not
expected from Warner Home Video
until this summer or fall.

Simon is the fifth recording star
to win the best-song award in the
’80s, following Christopher Cross
(“Arthur’'s Theme”), Irene Cara
(“Flashdance . .. What A Feeling”’),
Stevie Wonder (“I Just Called To
Say I Love You”), and Lionel Richie
(“Say You Say Me”).

The “Rain Man” soundtrack on
Capitol jumps to No. 56 on the Top
Pop Albums chart. A single from
the album, the Belle Stars’ “lko

Nashville and Jim McCullaugh

Iko,” jumps to No. 31 on the Hot

lagro Beanfield War” won the Os- 100

in Los Angeles.

INSIDE TRACK

(Continued from page 86)

TRACK WISHES THE BEST to Bob Reitman, who is
said to be departing his VP/GM slot at A&M April 14 for
an ambitious move south to Orlando, Fla., for an execu-
tive marketing position at Universal Studios Florida.
Word from other sources has Jeff Gold, already VP of
creative services, being upped to VP of marketing and
creative services and Al Cafaro, the label’s VP of promo-
tion, departing that spot to become A&M’s new VP/GM.

WHEN WPLJ “POWER 95” New York morning man
Jim Kerr went on vacation for a week, leaving PD Gary
Bryan handling mornings, his rivals at top 40 WHTZ
“7100” used the occasion to announce that they'd both
once been fired by WPLJ's owner, ABC, while on vaca-
tion, and urged listeners to call in their farewells to Kerr.
WPLJ insists that Kerr will be back by the time you read
this, despite longstanding rumors that new PD Bryan
would put himself in mornings. Also in New York, expect
an announcement on Z100 PD Steve Kingston’s long-im-
pending new contract and promotion to VP/operations
and programming by next week.

LESS THAN A WEEK after Adams Communications
completed its acquisition of KQUL/KZOK Seattle from
SRO, rumors began circulating around the market that
the stations had been sold again—this time to Fisher
Broadcasting, owner of KOMO-AM-TV. Fisher would
need a Federal Communications Commission waiver to
consummate the sale; thus far, neither party has official-
ly admitted that an agreement exists.

WALTERS TRIAL: Dionne Warwick was among the
defense witnesses who took the stand recently in the con-
tinuing fraud/racketeering trial of booking agent Norby
Walters and two others, being heard at Chicago Federal
Court under Judge George Marovich. Walters’ former
clients—Warwick, her personal manager Joseph Grant,
and former New Edition manager Steven Marchat—all
denied they had received threats from Walters and his
alleged business partner Michael Franzese, a self-de-
scribed capo with New York’s Columbo family, after in-
forming Walters they wanted to switch agents. Fran-
zese, who is currently serving a 10-year term for racke-
teering, counterfeiting, extortion, and tax evasion, had

testified under immunity March 14 that he had been Wal-
ters’ silent partner and that Walters had been involved
with the mob for 20 years. During a break in the hearing,
Walters told Billboard, “My comment is, 'm not guilty
... I'll let the evidence speak for itself.”

BY GEORGE, FOR GEORGE: Barry Neil Weiss, son of
writer and Songwriters Guild Of America chief George
David Weiss, is joining his dad in the reactivation of the
senior Weiss’ publishing firm, Abilene Music. Barry re-
turns to the New York scene after a stint as a psycholo-
gist in Vermont. He’ll also help on his dad’s project for
the United Nations Environmental Program.

THEY’RE PLAYING THEIR SONGS? As a swing or-
chestra played hits associated with Songwriter Hall of
Fame members at New York’s The Symphony Cafe
March 27, hall president Sammy Cahn, hosting a bash to
dedicate writer memorabilia displayed at the restaurant,
told a few guests that he had asked the band not to play
any of his many evergreens. “It’s OK, though, if they
play songs by Jule Styne or Jimmy Van Heusen.” Cahn
put words to a goodly number of hits by the two compos-
ers. The hall will celebrate its 20th anniversary May 11
with a show at Radio City Music Hall, to be taped by CBS
for telecasting later.

NEW HOME: The North American Concert Promot-
ers Assn. has moved to a permanent home in Washing-
ton, D.C. The office, which will house executive director
Ben Liss and an administrative assistant, is located at
Suite 1100, 1700 K St. N.W.,, Washington, D.C. 20006.
Phone: 202-872-1191; fax: 202-872-1344.

ABC VS. “CT”: The Shadoe Stevens/Casey Kasem bat-
tle has been on the air since January, and now it’s in the
courts. “American Top 40” company ABC Radio has
filed suit in New York against Westwood One, producer
of “Casey’s Top 40.” ABC is seeking to halt Kasem’s use
of the term “CT40” to refer to his program; ABC’s show
has long been known as ‘“AT40.” They're also upset
about color and design similarities between the shows’ lo-
gos. A court date has been set for late May.
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ELEKTRA TO TEST 5-INCH CD SINGLE WITH RELEASES

(Continued from page 1)

ing to take a wait-and-see attitude
on this,” he says.

Hamlin adds that the 5-inch
launch will not impact his label’s
commitment to the 3-inch CD and
points out that Elektra produces a
CD-3 for virtually every single it
produces.

Elektra was one of the first labels
to market CD-3s. Hamlin thinks the

account base’s early interest in the
new product is “similar” to the in-
terest that initially greeted the
smaller disk. “Certain customers
have shown great interest in the [5-
inch CD single],” he says.

Both 5-inch CD singles will pre-
cede those acts’ new albums—the
Pixies’ by a matter of days and the
the Cure’s by roughly a month.

ANTI-PIRACY LOBBYISTS TARGET STATE LEGISLATURES

(Continued from page 5)

Virginia is the latest state to add
such a triple-package statute to its
books; it was signed into law this
month and becomes effective in July.
California has had such a law in its
criminal code since Jan. 1, and on
March 21, Hollywood vice officers
and state prosecutors used it to con-
vict a major distributor of counterfeit
audiocassettes. It was the state’s
first conviction under the new law.

The California statute raises piracy
from misdemeanor to felony status
and hikes the maximum penalties to
five years in prison and a $250,000
fine.

The legal theory behind true-name-
and-address laws is rooted in consum-
er protection. The laws require manu-
facturers to provide their company
name and address on a product or its
packaging—something pirates and
counterfeiters are not often disposed
to do.

According to Neal, the unautho-
rized-duplication section of the laws
covers only pre-1972 recordings; re-

cordings dated 1972 and after are
pre-empted by federal law. The boot-
leg laws go after live, unauthorized
recordings of no fixed date and are
therefore not pre-empted by federal
law.

According to the VSDA'’s anti-pira-
cy office, many infringement cases
have been declined for review by the
federal government because of other
priorities. The new state laws will al-
low local and state authorities to pur-
sue those cases that are overlooked
or put aside by the feds.

Other states targeted for 1989 pas-
sage of the tripartite law are Ala-
bama, Florida, Maryland, Tennessee,
New York, and Texas.

According to the RIAA’s Neal, the
bills have been introduced in all of
those states, and Maryland, Florida,
Alabama, South Carolina, and Texas
have already seen movement at the
full committee level or expect to see
it this month. There are a number of
other states targeted for such a bill's
introduction next year.

1ST E/P/A PRESIDENT PLANS ARTIST DEVELOPMENT

(Continued from page 4)

“E/P/A has one of the best black
artist rosters in the business,” says
Glew. “Hank is an expert in black
music marketing and he will help at-
tract artists to the label.”
Recognizing another important
niche, Glew named Michael Schnapp
director of metal marketing/promo-
tion. He also promoted Larry Stes-
sel to VP of West Coast operations.
“We’ve made considerable adjust-
ments in the promotional area by
beefing up the staff,” he says.
“Now what we're doing is working
with the A&R department. We're
evaluating the artist roster and tak-

REGGAE ROLLS AT RETAIL

(Continued from page 4)

barriers that fueled Marley’s
crossover success, claims Jeff
Ayeroff, co-managing director at
Virgin Records. He attributes the
success of Marley—now at 2.5 mil-
lion albums sold worldwide—to
the broad exposure of MTV, plus
the surprising support of radio.

“A lot of the truth is that people
who make decisions about radio
grew up with Bob Marley, so when
the son comes in with a record that
is uncannily like the legacy, it has
to go,” Ayeroff says.

DON'T FORGET!
T.J. Martell Roast
Friday, April 14,
in New York City.
Call 212-536-5002.

ing a look at a lot of the new bands
that have been signed in recent
years and making sure these are
long-term [prospects]. Because I be-
lieve the record business is a long-
term business. You can’t expect an
artist to break on the first album.”

Glew points to his experience at
Atlantic with such acts as Genesis,
INXS, and AC/DC, which enjoyed
their strongest sales after multi-al-
bum careers. ‘“When an artist
breaks, the catalog [sales] come
with that.”

While examining how to best
build the careers of newer Epic art-
ists—such as Living Colour, Basia,
or the Godfathers—Glew notes how
such veteran label acts as Joan Jett
and Cheap Trick have been promot-
ed to new sales peaks in the past
year.

Glew hopes to recruit not only un-
signed acts but also those looking to
switch from other labels. “We will
be aggressively pursuing and look-
ing to sign acts that may come avail-
able from other record companies
as contracts come up,” he says.
“Remember, the successful record
company today will have a roster
which is diversified. That gives you
the opportunity to promote in dif-
ferent arenas.”

Epic looks forward to a strong re-
lease schedule for the remainder of
1989, with new records expected
from the Jacksons, Cyndi Lauper,
Gloria Estefan & Miami Sound Ma-
chine, Alice Cooper, the Fabulous
Thunderbirds, Michael Jackson (a
year-end greatest-hits package),
and more.

“This is only the beginning of a
new era,” says Glew. “We're ready
to take back our market share.”

Originally, the Pixies’ disk wa- slat-
ed to come out April 4.

Elektra’s 5-inch CD singles will
be shipped in standard jewel Luxes,
shrinkwrapped without a log box.
Some retailers polled by Billboard
at last month’s National Assn. of
Recording Merchandisers meet said
they would not object to the new
product being sold without 12-inch-
long packaging, pointing out that
current 3-inch CDs can easily be lift-
ed if the longbox package is folded
in half. Hamlin says the label
“hasn’t heard any complaints” re-
garding the security of the package.

A label background will be print-
ed on the CD itself. The absence of a
booklet in the front of the box will
allow the consumer to identify the
artist and title by reading the disk’s
imprint.

Hamlin and Hale Milgrim, senior
VP of marketing and creative ser-
vices, say Elektra’s rationale for
testing a 5-inch CD single follows
the same line of thought that will
lead PolyGram to launch such a disk
within the next two months (Bill-
board, April 1).

Since Elektra already produces 5
inch promos for radio, the new prod-
uct will not present significant
start-up costs for the label. Milgrim
and Hamlin add that making the
disks available for sale allows the
label a chance to amortize the cost
of producing its promo disks; Poly-
Gram senior VP of marketing Jim
Urie has stated the same philosophy
regarding his company’s 5-inch
launch.

The programming on Elektra’s
two disks will match the 5-inch CD
singles that each of the acts are re-
leasing in their native U.K. “We're
trying to be true to [the disks’] En-
glish counterparts. I don’t know if
we're right or not, but Hale and I
have the impression that it's impor-
tant they be the same,” says Ham-
lin.

Aside from PolyGram and Elek-
tra, A&M is also testing the 5inch
CD single on a modest scale at three
or four Wherehouse and Tower Rec-
ords stores in Los Angeles and in
Northern California.

GEOFF MAYFIELD

CANADA UPS MECHANICAL ROYALTY RATE

(Continued from page 1)

“I don't want to think about the
next round of negotiations,” says
Brian Robertson, president of the
Canadian Recording Industry
Assn., the principal trade group
that represented the record busi-
ness.

CBS Records Canada chose not to
sign the deal and will make its own
arrangement. A major point of con-
tention for the firm was apparently
the deal’s limit on controlled compo-
sition clauses in recording con-
tracts, under which artists agree to
accept a lower-than-statutory me-
chanical rate. The Canadian pact re-
quires companies to pay at least
75% of the new rate on at least 85%
of the records shipped.

CBS, which is responsible for be-
tween 20% and 25% of the record
business in Canada, is believed to
have released more than three-quar-
ters of its product with controlled
composition clauses, particularly
through record clubs. Richard Ca-
milleri, VP of business affairs for
CBS Canada, says the company is
optimistic that it can resolve its situ-
ation through further negotiations.

The former mechanical rate was
abolished with the revision last year
of Canadian copyright law. Long be-
fore that revision took place, howev-
er, labels, songwriters, and publish-
ers were negotiating to upgrade the
rate, which was the lowest in the
western world.

But talks hit several snags.

Two years ago, for instance, fed-
eral authorities told the two sides to
stop talking until the new copyright
law was passed.

Matters were not helped when de-
tails of the pending deal were
leaked to a U.S. audience last year
by the head of the Canadian Musical
Reproduction Rights Agency, the
major body representing composers
and publishers.

And even after legislation was
completed and the two parties had a
handshake deal, certain executive
changes in the head offices of major
publishing firms held it up.

Nevertheless, after all the dicker-
ing, there is now a better deal in
place for writers and publishers.

There are still some concerns
about the effect the higher mechan-
ical rate will have on record prices.
In anticipation of the deal’s retroac-
tive fall starting date and the com-
pensation they will one day have to
hand over, some record companies
last fall began increasing prices to
retailers and holding aside some
money. In recent months, other la-
bels have raised their prices and
have also pared production costs.
However, the pressure on labels
and producers to swallow the in-
creases resulting from the new rate
is considerable.

“I don’t expect there will be any
one approach to pricing,” says
CRIA’s Robertson. “Individual com-
panies and retailers will have to de-
cide about how much they’ll pass
on.”

The deal now has been forwarded
to the new federal copyright board
for a rubber-stamping. If CBS can-
not reach a deal on its own, the new
board could be asked to intervene.

Paul Berry, head of the CMRRA,
says the deal marks a considerable
step forward, but more work can be
done on behalf of composers and
publishers. Robertson agrees
that some fine-tuning is expected in
the next round of negotiations, “‘but
the lion’s share of the work has
been done.”
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Gapitol Gounts On New
Grop Of Soundtracks

BY CHRIS MORRIS

LOS ANGELES Although Capitol
Records’ fresh commitment to sound-
track albums hasn'’t yet paid the mas-
sive dividends of RCA’s “Dirty Danc-
ing” (10 million units sold) or Elek-
tra’s “Cocktail” (4 million units sold),
the Hollywood-based label has scored
some recent successes with movie-re-
lated projects.

Capitol’s soundtrack album for the
Tom Cruise-Dustin Hoffman box of-
fice smash “Rain Man” continues its
upward move this week, rising to No.
56 with a bullet on Billboard’s Top
Pop Albums chart; the current single
from the album, the Belle Stars’ “Iko
Iko,” climbs to No. 31 with a bullet on
the Hot 100 Singles chart.

The label's soundtrack album for
the Robert Towne thriller “Tequila
Sunrise”’ spawned the Ann Wilson-
Robin Zander duet “Surrender To
Me,” which hit No. 6 on the Hot 100 in
March. The album itself fared less
well, peaking at No. 101 on the Top
Pop Albums chart.

Last year, Capitol attained gold
status with the soundtrack to the
John Lennon documentary “Imag-
ine.” In 1988 the company also issued
soundtrack packages for the Taylor
Hackford-directed drama “Every-
body’s All-American,” the baseball
comedy “Bull Durham,” and the
heavy metal documentary “The De-
cline Of Western Civilization II: The
Metal Years.”

According to Tim Devine, Capitol
associate director of A&R and the la-
bel staffer charged with soundtrack-
album assembly, the company’s in-
creased film-oriented activity was

The Who Will
Reunite For
Summer Tour

NEW YORK The Who will re-
unite for a summer stadium tour
that is expected to sweep through
25 cities and include benefit per-
formances of the rock opera
“Tommy’’ in New York and Los
Angeles.

The group’s management says
reunion reports are ‘“purely specu-
lative” but sources say details of a
35-date tour from June through
early September are being ham-
mered out with promoters nation-
wide. Premier Talent is booking
the tour.

Plans call for the band to stage
stadium shows in each region of
the nation, with multiple dates in
major markets. The concerts, the
first since the band’s celebrated
“farewell” tour of 1982, will fea-
ture a retrospective of the Who's
hits.

The band is tentatively booked
into Radio City Music Hall during
the last week of June, where it
will perform “Tommy” 20 years
after the rock opera’s debut.
“Tommy” will also be performed
at the Universal Amphitheater in
Los Angeles. The “Tommy” dates
reportedly will be benefit concerts
for a charity to be announced.

mandated by Capitol-EMI president
and CEO Joe Smith.

“He’d been involved with the mov-
ie business before, and as we don’t
have our own film studio, we had to
go out and find soundtracks,” Devine
says, adding with a laugh, “We are in
the shadow of the Hollywood sign, so
we had to do something.”

Beyond the attractiveness of film-
music cross-promotions, soundtrack
albums make good commercial sense
in foreign markets, says Devine, who
adds: “They usually have a broad in-
ternational sales base, if you get a
winner.”

According to Devine, some of Capi-
tol’s soundtrack sets are one-off pro-
jects, while others are part of wider-
ranging arrangements with film pro-
duction companies; the “Tequila
Sunrise” and “Bull Durham” pack-
ages were the result of an ongoing
deal with the Mount Co., which pro-
duced both features.

Devine says that the label’s hands-
on involvement concerning what mu-
sic will be heard in the film and ulti-
mately on the album “depends on the
picture and what [the director’s)
needs are. Some directors like Penelo-
pe Spheeris [“Decline II”] or Robert
Towne [“Tequila Sunrise”] were hap-
py to have the musical input.”

“Rain Man,” which has already
grossed close to $135 million at U.S.
box offices, looms as Capitol’'s big
soundtrack hit of the moment, with
275,000 units already sold.

That tally will likely rise meteori-
cally in the wake of the film’s Oscar
wins for best picture, best actor, and
best director; Devine notes that
MCA’s “Out Of Africa” soundtrack
sold 75,000 units before its Oscar
best-picture victory and 300,000 units
in the 10 days after the ceremony.

In light of the “Rain Man” album’s
continuing move up the charts and
the movie’s likely Academy Award
triumph, Capitol set March 30 (the
day after this year’s Oscar ceremony)
as the radio release date for a second
soundtrack single, “Scatterlings Of
Africa” by Capitol artist Johnny
Clegg & Savuka.

However, even in spite of the rosy
future for the “Rain Man’ album,
Devine admits that selecting which
soundtrack project to get involved in
is always a bit of a crap shoot.

“You never know how a movie's
going to do, and you have to go with
your instincts, although you can have
a hit record after a movie dies,” he
says.

But a movie’s quick disappearance
off national screens will usually im-
pact a soundtrack album’s perfor-
mance negatively—as Capitol has al-
ready learned with the highly touted
“Rooftops,” which went into national
release March 17.

The youth-oriented feature—di-
rected by Robert Wise of “West Side
Story” fame and the first production
from “La Bamba” director Taylor
Hackford’s New Visions Pictures—
grossed only $1.7 million in its first 10
days in release; the picture dropped
off more than 600 screens in its sec-
ond week.

This dismal showing did nothing to
help either Capitol’s “Rooftops” al-
bum or the record’s first single, Etta
James & Dave Stewart’s ‘“‘Avenue
D,” neither of which has yet made a
chart showing.

WIE
TRAC

Edited by Irv Lichtman

THE FIRST VENTURE is under way to bring U.S. re-
cording technology to the Soviet Union and Soviet musi-
cians to U.S. concert audiences. Mobile Fidelity Sound
Lab and three Soviet agencies have created Art and
Electronics, a joint venture to develop new Soviet re-
cording studios, to record Soviet jazz and classical art-
ists, and to book Soviet artists for U.S. tours. Mobile Fi-
delity president Herbert Belkin and his Soviet partners
will announce details of the move at a press conference
in New York April 11

OFF THE BEATEN LOT: Looks like L.R.S. Records is
about to hightail it from the MCA lot in Universal City,
Calif., for a yet-to-be-announced new office site (40,000
square feet, Track hears) that will also include the la-
bel’s burgeoning film division.

I WANT MY INTERACTIVE MTV: MTV has signed
an agreement with American Express affiliate FDR In-
teractive Technologies to use the company’s mass audi-
ence interactive telephone technology. The system,
which can process 1.8 million touch-tone phone calls per
hour, could potentially be used in tandem with the cable
music network’s viewer-response-oriented program-
ming, such as the MTV Video Music Awards and the
game show “Remote Control.”

SIGMA SOUND SOLD: New York’s Sigma Sound
Studios has been purchased by TV syndication company
M&M Syndications for an undisclosed amount. M&M
producer Gary Robbins has been named GM of the re-
cording facility, which will likely be used in the produc-
tion of the syndicator’s music-oriented programs “Re-
cord Guide” and “Tabloid Rocker.” Sigma chief engi-
neer Don Cuminale will remain on the job. Joe Cocker
is the new owner’s first client.

RENEWAL DECISION: A songwriter does not have to
survive into the period in which a renewal term com-
mences on a copyright in order for his decision on the
renewal to take effect. Judge John Walker of the U.S.
District Court in New York gave his opinion and order
March 17 in a case involving the late Jimmy Forrest,
one of the authors of “Night Train,” first published in
1952. Forrest had assigned his and another co-author’s
publishing rights to plaintiff Frederick Music before
his death in August 1980, only months after he made his
assignment. The action was filed by Frederick Music af-
ter his widow assigned rights to defendant Don Slicker,
dba Second Floor Music in July of 1987. Judge Walker,

noting the “clear” intention of the federal copyright law,
granted Frederick Music a motion for summary judg-
ment and for an accounting. A lawyer for the defendant
says a decision on an appeal process is yet to be made.

BMI SAYS it has updated its movie theater intermis-
sion and lobby music standard license agreement that
centers on a simpler method of assessing the fee. This
means that a new agreement streamlines the reporting
process, with theaters and chains paying a single annual
licensing fee based upon seating capacity and number of
screens. The new license also includes an annual Con-
sumer Price Index adjustment.

TRACK HEARS THAT LIVE Entertainment has ex-
ecutive search firms combing the industry for candi-
dates to assume the presidency of Strawberries Re-
cords, Tapes & Compact Disks, the chain that LIVE is
about to absorb.

POLYGRAM RECORDS, as predicted by Track, has
established an in-house merchandising company to be
managed by Great Southern Merchandising Co. How-
ever, the Georgia-based firm will not have an ownership
stake in PolyGram Merchandising Co., nor will Poly-
Gram have an interest in Great Southern. “This is a
plus, not an obligation for an artist,” says Peter Takiff,
senior VP of strategic planning, who will oversee the di-
vision’s day-to-day activities. “We have no intention of
forcing any PolyGram act to commit their merchandise
to us.” The first artists who will be represented for con- |
cert and retail merchandise by PMC are TNT and L.A.
Guns.

MAKING ITS SECOND BIG MOVE in Japan in recent
weeks, WEA International has acquired 100% interest
in Alfa Moon Records, the rock/new music logo operat-
ed by owner Ryuzo Kosugi since 1980. WEA Interna-
tional recently bought out the long-established Warner-
Pioneer partnership (Billboard, March 25).

EXPRESS TRACK: Canadian-published magazine Mu-
sic Express is about to dissolve the exclusive U.S. distri-
bution deal that it had with The Musicland Group, but
the shift won’t leave Musicland without an in-store mag-
azine. Starting with the July issue, Music Express will
be distributed through U.S. newsstands, a provision that
was prohibited by the 2-year-old Musicland pact. Editor
Keith Sharp also says the magazine is negotiating in-
store deals with two major U.S. music chains. In the
meantime, Minneapolis-based MCP Inc. Publishers has
begun a staff search in order to get a new Musicland
magazine off the ground. MCP promises an initial circu-
lation of 450,000 copies.

HELD OVER: Fred Held, former GM of Atlanta’s Jus-
tin Entertainment, has moved over to that city’s recent-
ly opened Schwartz Bros. Inc. outpost. Held will over-
see the branch’s independent distribution and marketing.
(Continued on page 84)

Vestron Seeks Winning Score On 4 Titles
Studio Kicks Off Promo Now For Vids Due Later

STAMFORD, Conn. Vestron Vid-
eo has become the latest company
to give video stores plenty of time
to decide if they want to stock its
new releases.

At a press conference here
March 28 at the company’s head-
quarters, Vestron officials out-
lined a multimillion-dollar umbrel-
la campaign for four video titles
slated for release later in the year.
The company’s decision to an-
nounce the Grand Slam Hits pro-
motion months before the avail-
ability of the videos is an attempt
to give dealers an opportunity to
fit the titles into their open-to-buy
budget—an increasingly common
practice among major suppliers.

The first release in the promo-
tion, “Physical Evidence’’ starring
Burt Reynolds, won’t be in the
stores until July 12. The remaining
three, ‘“Gleaming The Cube,”
‘“Dream A Little Dream,”” and

‘“Earth Girls Are Easy,” do not
have a specific release date as yet
but are slated for August, the
third quarter, and the fourth quar-
ter, respectively.

The last-mentioned film, “Earth
Girls Are Easy’’ starring Jeff
Goldblum and Geena Davis, was
made by the De Laurentiis Enter-
tainment Group but was acquired
by Vestron as a result of DEG’s
bankruptey proceedings. The sci-
ence-fiction comedy farce is yet to
open theatrically.

‘“We plan a multifaceted market-
ing campaign with national televi-
sion ads,”” said Bill Perrault, na-
tional marketing director, adding
that the long lead times will “‘cre-
ate awareness on the consumer
level well in advance of release.”
Company officials said they have
not determined how much will be
spent to market the four titles but
noted that a total of $25 million

was spent on theatrical promotion
and advertising for the films.

In addition to an ambitious slate
of consumer ads and point-of-pur-
chase material, the Grand Slam
Hits promotion will employ two
unique devices aimed at making
the promotion more attractive to
dealers. In keeping with the base-
ball theme adopted for the promo-
tion, a ‘‘designated hitter’’ at each
authorized distributor will act as a
conduit between dealers and Ves-
tron. The company will also make
available screening copies of “‘se-
lect titles” for retailers.

The release of “Physical Evi-
dence” will be marked by a promo-
tional sweepstakes with Totino’s
frozen pizza. One winner from
each participating store will win a
pizza, while one grand prize win-
ner wins a gold bar weighing 100
grams and a replica of the Scale of
Justice. AL STEWART
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