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Black music notables
get down to business

at Jack The Rapper
Sean Ross reports, page 3

PolyGram cuts prices

on front-line CDs
See page 4

Judge reverses conviction

of Roulette’s Fisher
See page 4
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Music Retailers Earn Triple
A-OK From Lahel Greditors

This story was prepared by Ken
Terry and Irv Lichtman.

NEW YORK Music retail credit is
getting a triple-A rating from la-
bels. Not only are major retail ac-
counts paying their bills on time,
but many are taking advantage of
“anticipatory discounts” currently
offered by CBS and PolyGram, thus
earning 1% discounts on bills paid
within 30 days. This is in addition to
traditional 2% discounts on bills
paid by the 10th of the month.

One major-label credit manager
says his company has not had to
deal with a significant retail insol-
vency in the past two years. The
only cloud on the horizon, he says, is
the leveraged-buyout ‘““‘challenge”
among a few big accounts in which

Proposed Assn.
0f Promoters
Sparks Dehate

BY BRUCE HARING

NEW YORK In the wake of the
summer concert season’s disap-
pointing box-office receipts, several
of the nation’s top concert promot-
ers have formed a national trade or-
ganization aimed at addressing key
issues that affect the promotion
business.

The trade coalition, as yet un-
named, is “basically a formal orga-
nization,” says Jack Boyle, the
group’s spokesman and the head of
Cellar Door Concerts in Washing-
ton, D.C. “The purpose of the group
is to try and find a means for the
common good of our industry.”

Reaction by agents and managers

(Continued on page 82)

“debt has been substituted for equi-
ty.”

Another record cecmpany credit
manager says he is also elated over
the credit situation. Although he
agrees that leveraged buyouts are
of some concern, he adds, “all of
them so far seem to be in good

(Continued on page 81)

WCI, MCA Delighted; Indie Vows Appeal
Judge Quashes Isgro’s Suit

BY DAVE DIMARTING

LOS ANGELES A reversal by a fed-
eral judge here has abruptly derailed
independent promoter Joe Isgro’s $25
million antitrust suit against MCA
Records and the Warner Communica-
tions Inc. group of record labels.

Ruling that she had incorrectly de-
nied previous motions to dismiss the
suit, U.S. District Court Judge Con-
suelo Marshall granted the defen-
dant labels’ motion for summary dis-
missal during a brief hearing Aug.
22.

The dismissal was a significant set-

Labels Plan A Superstar September

BY JEAN ROSENBLUTH

NEW YORK True to form, Sep-
tentber is shaping up to be a banner
month for album releases. New
product is due from three of the hot-
test acts of the decade—Bruce
Springsteen, Bon Jovi, and Phil Col-

lins—as well as a panoply of super-
stars performing in nearly every
musical arena, from country (Ricky
Van Shelton, Willie Nelson, Waylon
Jennings) to metal (Metallica, An-
thrax) to R&B (Anita Baker, Luther
Vandross, George Benson, Jona-
than Butler, Ready For The World)

ADVERTISEMENTS

to classical (the Kronos Quartet).
From somewhere in between come
releases by Night Ranger, Keith
Richards, and Kim Wilde.

Bon Jovi, whose eight-times-plati-
num 1986 album, “Slippery When
Wet,” is tied with “Whitney Hous-

(Continued on page 84)

Easy Fleces

When the chemistry’s right, you know it. Hamish Stuart, Steve
=errone, Anthony Jac«son, and Renee Geyer have combined
zredits that could fill this page, so they know it better than most.
The chemistry couldnt be more right on their single
‘WHENEVER YOU'R= READY" (AM 1241), or on their self-titled
jebut albur EASY PEECES (SP 5201). On A&M Records,
Sompact Discs, and BASF Chrome Tape.

and Records.

GET GREASY!! VERY GREASY, the new album by DAVID
LINDLEY & EL RAYO-X. Smooth music from a sly musical
virtuoso. Featuring ""Never Knew Her,” "Papa Was A Rolling
Stone”” anc Do You Wanna Dance?” VERY GREASY was
produced ty Linda Ronstadt. Don't let it slip by you. Catch "em
on tour now! Hot wax . . .

from Elektra Cassettes, Compact Discs

back for Isgro, whose lawsuit, filed in
April 1986, charged that MCA, the
Warner labels, seven other major la-
bels, and the Recording Industry
Assn. of America had conspired to
put independent promoters out of
business due to escalating costs.
Since then, all defendants named in
the suit, with the exception of MCA
and the Warner group, have reached
out-of-court settlements with Isgro.
“It was a big shock to us,” said Is-
gro’s attorney, Steven J. Cannata,
adding that the arguments raised in
the recent motion to dismiss
matched earlier arguments by the
defendants almost verbatim. ““You
would expect under those circum-
stances that the result would be the
(Continued on page 85)

Al Teller Is
New President
0f MCA Records

BY CHRIS MORRIS

LOS ANGELES Al Teller says he
has “‘a very simple agenda’ in his
new role as president and chief oper-
ating officer of MCA Records and VP
of MCA Inc.

“lI want to pull together the vari-
ous elements of a team and . . . direct
it toward the same objectives and go
out and win,” Teller says. “Get the
best music we can and make it hap-
pen.”

Teller’s appointment as MCA presi-
dent—a move that had been the sub-
ject of industry rumors since he
stepped down as CBS Records presi-
dent in April—was announced Aug.
23 by MCA Music Entertainment

(Continued on page 76)
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1988 POLYGARAM RECORD MC

Produced by: Clive Langer & Alan Winstanley - Management: Robbie Wootton

www americanradiohietorv com

The Album,
**PEOPLE"’,

The Single,
““Don’t Go"’

(886 279-7)

Headline tour begins
September 29
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Rapper Gets Down To Business
Black Music Meet Draws Top Brass

BY SEAN ROSS
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THE WIZARD OF OSLIN

Two years ago, few country music fans had even heard of K.T. Oslin.
This year, the '80s Lady is up for five Country Music Assn. Awards, more
than any other nominee. Randy Travis is next with four, and five artists
have three each. Billboard's GM/Nashville, Gerry Wood, has the com-
plete list of finalists.

Page 33

September Is Horror Video Month

Each week during September, a special horror video column will spot-
light the latest developments in this active genre. This week, Billboard
contributor David Wykoff gives retailers merchandising tips. Page 44

MUSIC DEALERS: BIG GET BIGGER

A six-month update of Billboard's guide to music retail chains shows that
the industry’s two biggest webs—Trans World Music Corp. and The Mu-
sicland Group—have grown the most. Trans World's store count is up by
63, Musicland’s by 16. A team of Billboard staffers updated the chart;
retail editor Geoff Mayfield provides the analysis.

Page 57

All That Free Jazz

Free jazz festivals are becoming the rage in major cities across the U.S.
and in Canada, thanks to the corporations and municipalities that spon-
sor them. The free fests seem to benefit all involved: Record companies
win coveted exposure for artists; retailers profit from walk-in business;

and cities enjoy a boost in tourism. Page 85
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ATLANTA Jack the Rapper’s Fam-
ily Affair—once regarded in the mu-
sic industry primarily as a weekend-
long party for the Deep South—ap-
pears to have become the pre-
eminent black music convention,
judging from the response to this
year’s meeting, held at the Atlanta
Airport Marriott here Aug. 17-21.

As recently as four years ago, the
event did not feature a single semi-
nar; at this year’s 12th annual Family
Affair, business sessions were sur-
prisingly well attended, with key
players from the record and radio in-
dustries much in evidence.

Conservative estimates put Family
Affair attendance at a record 1,700.
None could have disagreed with
WGOK Mobile, Ala., GM Irene Ware
when she told the crowd at Saturday
night’s awards dinner, “We've out-
grown this place.” She certainly
would not have gotten an argument
from those eating dinner in the Mar-
riott'’s foyer and watching the cere-
mony on closed-circuit TV.

Sponsored by R&B trade-sheet
publisher Jack “the Rapper” Gibson,
the Family Affair has traditionally
drawn every black record promoter
in the South along with PDs from
places like Tarboro, N.C., who don’t
usually go to other industry conven-
tions. It’s also been a meeting place
for those who, like Gibson, date back
to the beginnings of black radio.

In the last two to three years, how-
ever, the number of industry nota-
bles has increased sharply on both
the record and radio sides, with a lot
more of the major promotion execu-

o Nelson George wraps up
Jack the Rapper, see page 26.

tives staying the entire weekend in-
stead of one day.

Most of the confab’s big names
would tell you that it was their first
or second Rapper. Most of them also
spoke more favorably of the Family
Affair than of its primary competitor,
the Black Radio Exclusive confer-
ence, held earlier this year in Los An-
geles. One major-label head of R&B
promotion said the BRE event has

lost its credibility, becoming an ex-
cuse only to go to L.A. on vacation. In
contrast, he said, “Jack has a really
positive feeling going this year.”
Some of the Family Affair’s rise in
profile is due to changes made by
Gibson himself. Once known for his
scathing front-page attacks—often
directed at industry blacks who work
for “ofays”—Gibson has reconciled
with many of his old adversaries in
recent years, becoming what one at-
tendee called “the good will ambassa-
(Continued on page 10)

BY CARLOS AGUDELO

NEW YORK The Spanish Broad-
casting System’s plan to put the
first Spanish-language music sta-
tion on the FM dial here hinges on
approval of a transaction that
would total between $55.5 million
and $70 million.

SBS announced Aug. 18 that it
seeks to acquire WEVD-FM from
the Forward Assn. in exchange
for WFAN-AM and cash (Bill-
board, Aug. 27). If the sale re-
ceives approval from the Federal
Communications Commission,
SBS would change WEVD-FM’s
calls to WSKQ. The ethnic and big-
band programming currently on
WEVD-FM would transfer to

SBS Eyes Oct. Sign-On For
N.Y. Spanish-Language FM

50,000-watt WFAN, which would
become WEVD-AM.

In addition to WFAN-AM, the
Forward Assn. would receive at
least $32.5 million in cash over
three years; if SBS stretches the
payments to seven years, the cash
total would become $47 million.

SBS arranged to acquire WFAN
for $23 million from Emmis Broad-
casting earlier this year. Emmis is
required to divest itself of one AM
and one FM station because of its
purchase of NBC’s radio proper-
ties (Billboard, March 5). Those
deals also await FCC approval.

If completed, the transaction
would leave SBS with three AM/
FM combos in three of the nation’s

(Continued on page 76)

Racker Big On Vid Sell-Through, CD/Cassette Singles

Target Upbeat On New Gonfigurations

BY EARL PAIGE

MINNEAPOLIS Boasting that it
now has more sell-through video ti-
tles than “many rental stores have
for rent” as well as a prerecorded-
music mix that includes such lead-
ing-edge formats as cassette and
CD singles, Target predicts its
home-entertainment-software divi-
sion will hit the $150 million sales
mark this year.

These kinds of upbeat numbers

were hailed at the annual conven-
tion of the mass merchandiser’s in-
ternal rack wing, Jeteo, which ser-
vices Target’s 342 units in 27 states.
The meeting was held from Aug. 21-
26 at the new Scanticon Hotel here.

At a midconvention awards night,
Doug Harvey, new Jetco director of
marketing and operations, said Tar-
get’s prerecorded home entertain-
ment sections offer 1,200 home vid-
eo catalog titles ‘““and more than
2,000 in many of our stores.”

NEW YORK Billboard this week
makes two important changes in
the way it publishes charts: The
Top Black Albums chart is ex-
panded to 100 positions, and the
chart of Latin airplay returns on a
biweekly basis. .

The Top Black Albums chart
(see page 27) is expanded by 25 ti-
tles to reflect the depth of sales
for albums that otherwise would
not have visibility on the chart.
The additional titles also make the
chart more diverse; this week, for
example, such disparate artists as
Johnnie Taylor, Kurtis Blow, Patti

Black Album Chart Grows;
Latin Airplay Chart Retumns

Austin, Steve Winwood, and As-
‘wad appear on the new segment of
the chart. »

Although the Top Black Albums
chart has expanded, the method-
ology for compiling the chart re-
mains the same. Each week, 145
retailers provide Billboard with
sales reports for the black albums
chart.

The Latin airplay chart is com-
piled every week but will be pub-
lished biweekly, alternating with
the Top Latin Albums sales chart.
For details, see Latin Notas, page
50.

Although Harvey’s address and
the award presentations—capped
by an appearance by film musical
great Cyd Charisse—put major em-
phasis on video, Harvey also hailed
Target’s progress on the music side
while challenging both music and
video product vendors in an audi-
ence of 300 attendees.

“If singles can be available six
different ways, I don’t see why cas-
sette albums can’t be available two
ways,” he said, urging manufactur-
ers to not consider the 4-by-12-inch
cassette box “a dead issue.” Harvey
even suggested that Target might
accept an extra charge for the box-
es if necessary. ‘“We already pay 15
cents-17 cents for sleeving,” he said,
adding that when product was mer-
chandised in 4-by-12-inch boxes, “we
sold an average of 10%-20% more
units than comparable titles in Nor-
elco boxes.”

Harvey also called for more dis-
play flats of LP covers. “Believe
me, we would not miss a single sale
on LPs if we cut our inventories by
60%, but we do miss sales on cas-
settes because we are forced to
spend needlessly on LPs” for dis-
play purposes, he said.

Harvey also urged labels to “clus-
ter even more releases toward the
end of the month” to key Target
into radio and club play of R&B rec-
ords and to “think more creatively
about the Target Video Network”

(Continued on page 81)

BILLBOARD SEPTEMBER 3, 1988

www americanradiohistorvy com

3


www.americanradiohistory.com

P’Gram Drops Front-Line GD Prices
Label Follows Trend With New Tiers

BY BRUCE HARING

NEW YORK PolyGram Records
has permanently reduced the price
of most of its front-line pop and jazz
CDs, a move that follows an indus-
try trend spawned last month by
CBS Records (Billboard, July 16).
~ Effective Aug. 25, the bulk of Po-
lyGram’s titles will be going either
to $9.09 or into the $7 special-price
line. There will also be a new price
point of §7.74 for selected develop-
ing artist product. However, the dis-
tributing giant will retain its exist-
ing $10.30 tier for superstar prod-
uct.

Jim Urie, senior VP of marketing,
says the permanent price reductions
stem from good results during an
April discount program. PolyGram
dealt all front-line pop CDs at a 10%
discount in April and has been deal-
ing most of its CDs at 10% or 32%
discounts since the April program’s
end.

Urie said this spring that he did
not necessarily regard the April
program as a prelude to a perma-
nent move.

However, he now says, “The re-
tailer behaved responsibly by pass-
ing along the discounts to the con-
sumer, resulting in more attractive
pricing. We saw dramatic before-
and-after CD percentage increases
on specific titles.”

Urie says CD front-line prices
‘“‘are now where they belong” for
the foreseeable future, particularly

when viewed in the context of the
significant number of available mid-
line titles.

CBS Records permanently low-
ered wholesale prices on most of its
full-line CDs in July, announcing re-
ductions of 12.5%-33% off disks that
previously wholesaled at $10.29.
That move was viewed by dealers as
a harbinger of an industrywide
move to lower CD pricing in the
coming months.

MCA has had an 11% discount on
all of its nonsuperstar front-line
CDs since April. The 90-day pro-
gram was scheduled to end July 4
but was extended through July 22.
In addition, all of MCA’s new re-
leases except for superstar titles
have been released at the lower
price since May. All new MCA CDs
that are counterparts of $8.98 list
LPs and tapes will carry the 11%-off

(Continued on page 81)

NEW YORK Roulette Records
comptroller Howard Fisher’s con-
viction on two counts of federal
conspiracy-to-extort charges has
been overturned, ending two
years of turmoil for the music in-
dustry veteran.

Fisher’s motion for a judgment
of acquittal was granted Aug. 24
by U.S. District Judge Stanley
Brotman, who wrote in his opin-
ion, ‘“The evidence presented by
the government is insufficient as a
matter of law to support the con-
viction of Howard Fisher.”

The judge denied motions for ac-
quittal and for new trials by Rou-
lette president Morris Levy and

Judge OKs Acquittal
Of Roulette’s Fisher

co-defendant Dominick Canterino.
They and Fisher were convicted in
June on two counts each of con-
spiracy to extort money from
Pennsylvania record distributor
John Lamonte in a soured cutout
transaction. Levy’s and Canter-
ino’s sentencings on the charges
are set for Sept. 8.

Brotman ruled Fisher’s conspir-
acy conviction is void because the
government failed to show that
Fisher knew of a plan to use force
to collect a debt.

The opinion states that Fisher’s
position as Roulette comptroller
and his knowledge of the compa-

(Continued on page 82)

Playcount Lets Retailers Charge Per Viewing

Aussie PPT Firm Wooing Vid Vendors Here

BY EARL PAIGE

LOS ANGELES U.S. video retail-
ers are being quietly solicited to test
still another rental-revenue-sharing
plan—Playcount.

Playcount is an Australian-origi-
nated, mechanical pay-per-transac-
tion system that claims to verify
PPT and pay-per-play, which allows
retailers to charge customers for
each viewing.

The Playcount Co. is a joint ven-
ture between the Australian firm
Playcount International Inc., which

owns 51%, and Capital Cities/ABC
Video Enterprises, which owns 49%.
Cap Cities is believed to have ear-
marked $500 million for Playcount’s
development.

The system is reportedly being
tested in several dozen Australian
video retail stores, and there are
plans to begin formal testing in the
U.S. soon. Widespread U.S. adop-
tion of Playcount, if it occurs at all,
is not anticipated until late 1989 or
1990.

At the Video Software Dealers
Assn. convention Aug. 7-11 in Las

BY AL STEWART

NEW YORK Hollywood’s ef-
forts to stamp out video piracy is
being expanded to protect smaller
independent video suppliers—a
sector that has lacked the re-
sources to fight copyright in-
fringement.

The Motion Picture Assn. of
America is recruiting suppliers to
join its newly formed Coalition
Against Video Theft. Members
who pay annual dues, starting at
$500, will have access to MPAA’s
legal and investigative resources
as well as public-relations materi-
als aimed at educating people

MPAA Eyes Indies To Join
Campaign Vs. Vid Pirates

about illegally duplicated video-
cassettes.

The dues are based on a sliding
scale linked to a company’s annual
revenues. The $500 fee applies to
firms with annual revenues of less
than $10 million; companies in the
$10 million-$20 million range pay
up to $1,500 a year.

In the past, MPAA has filed suit
only after identifying bootleg
copies of cassettes marketed by
the eight large studios that make
up the organization. In a member-
ship prospectus for CAVT, the as-
sociation says its efforts “indirect-
ly help everyone in the industry,”

(Continued on page 75)

Vegas, Michael Tarant, Playcount
president/CEQ, touted the system
by saying it offers one item unique
to PPT plans: the Playcount video-
cassette.

It is similar in size and shape to
other VHS tapes and contains a
counter linked to a computer. The
counter features a caliper that de-
termines when the tape has un-
wound or played through 70% of its
length, thereby calculating one
play.

In sharp contrast to other PPT
plans, Playcount is a revenue-shar-
ing system based not on the number
of rental transactions, but on the
number of times a consumer plays
the tape: i.e., pay-per-play.

A random sampling of video re-
tailers at the VSDA convention indi-
cated they were intrigued. Sur-
mised one major dealer: “Their re-
gional rep comes in every Friday
and audits the store’s Playcount
readout. They can charge for every
day a tape sits idle on the shelf too.”

The dealer added: “I hear they're
going to charge $4.95 for the movie,
$1 for each time it goes out, 50 cents
for each play, and 50 cents for each
day it doesn’t go out. They can also
bicycle tapes from store to store be-
cause each copy’s meter is like your
car’s speedometer. You know how
many plays it had at one store, then
the next.”

Tarant insists no U.S. formula
has been set. But he does offer one
possible scenario: The fee Play-
count collects, based on the $4-§5
average rental in Australia, “could

(Continued on page 82)

Vixen Kicks In. EMiI-Manhattan Records signs Los Angeles-based rock band
Vixen. in the foreground, from left, are Sal Licata, president and CEO, EMI-
Manhattan Records; Roxy Petrucci and Share Pederson, Vixen; and Gerry
Griffith, senior VP, A&R, EMI-Manhattan Becords. in the background are Jan
Kuehnemund, left, and Janet Gardner, both of Vixen.

EXEGUTIVE TURNTABLE

BILLBOARD. Michael S. Bernstein is named national advertising director, vid-
eo/pro sound, in the New York office. He was group VP for the Exposition
Division of Cahners Publishing.

RECORD COMPANIES. Alvin N. Teller is named president and chief operating
officer of MCA Records and VP of MCA Inc. in New York. He was presi-
dent of CBS Records (see story, page 1). Roman Marcinkiewicz is promot-
ed to director, national rock promotion, for MCA Records in New York. He

- 3

BERNSTEIN TELLER

URIE

PALMER

was New England regional promotion director for the label.

PolyGram Records in New York makes the following appointments: Jim
Urie, senior VP, marketing; Harry Palmer, VP, A&R; Stephen Pritchitt,
VP, international promotion; Cynthia Lane, manager, international promo-
tion; Lynne B. Lubash, publicist, East Coast; and David Millman, publi-
cist, West Coast. Urie was senior VP, national sales and branch distribu-
tion, and Palmer was senior VP, special markets, both for the label. Prit-
chitt was VP, East Coast, for McGhee Entertainment. Lane was assistant
to the president; Lubash was assistant to the VP, communications; and Mill-
man was coordinator, communications, all for the label. Polydor/London/
Wing & Associated Labels in Los Angeles names John Brodey senior VP,
promotion. He was VP, album promotion, for PolyGram Records. Mercury/

BRODEY

MARTUCCI CATANEO DIAMOND
Atlanta Artists/Tin Pan Apple & Associated Records in New York names
David Leach senior VP, promotion. He was senior VP, promotion, for Poly-
Gram Records.

Columbia Records in New York makes the following appointments: Mi-
chael Martucci, director, adult contemporary promotion; Mary Ellen Ca-
taneo, director, press and public information, East Coast; and Elaine Loca-
telli-Stenmark, associate director, adult contemporary promotion. Mar-
tucci was associate director, adult contemporary, and Cataneo was
associate director, publicity, East Coast, both for the label. Locatelli-Sten-
mark was national promotion administrator for PolyGram Records.

Arista Records in New York appoints Marty Diamond senior director,
artist development and video; Mary L. Moore director, R&B publicity; and
Robbin Washington operations coordinator, R&B department. Diamond
(Continued on page 75)
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Name:

Affiliation:
Address:
City/State/Zip: _

Phone:

How did you hear about us? __

THE 2nd ANNUAL
AMERICAN VIDEO CONFERENCE AND AWARDS

AMERICAN

VIDEO CONFERENCE

The only professional conclave focusing on
special interest video and music video.

Incorporating The 10th Annual Billboard Music Video Conference and Awards

NOVEMBER 9-11, 1988
SPECIAL EVENTS

TWIN KEYNOTES by Jim Jimirro, President and CEO of J2 Communications and Barry Rebo,
President of Rebo High Definition Studio.

FUJI TAPE COMEDY VIDEO LUNCH featuring George Carlin. A special performance for
conference attendees only!

GALA AWARDS BANQUET sponsored by Fuji Photo Film U.S.A,, Inc.
THE PROGRAM

Director’s Craft: Views from the Cutting
Edge

Chartbusters: Special Interest Videos
That Take Off

Sell Through: The Retailer’'s Point of View
Music Video For Sale: The Fourth Con-
figuration

Breaking the Marketing Barrier: Distri-
bution Strategies into the 90’s
Sponsored Tapes: Getting Help from
Madison Avenue and Corporate America
Music on Television: Who's Watching

Duplication, Manufacturing, and Packas-
ing for Profit: The One-Stop Approach
View From the Top

Reconciling Budgets and Production
Values: How to Produce a Quality Video
on a Limited Budget

Air-Check Afternoon

* Kid Vid: The New Wave of Children’s

Entertainment

Sports Video: The Industry’s New National
Pastime

The State of the Arts on Video

For Conference Marketing and Promotional Opportunities, contact:
Peggy Dold, Billboard Magazine, 1515 Broadway, New York, N.Y. 10036, 212-536-5089.

Presented by:
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Tracing Tracy Chapman’s Triumph
Sales Near 2 Million; Audience Growing

BY STEVE GETT

NEW YORK Although Tracy Chap-
man’s self-titled Elektra debut album
hit stores on April Fool’s Day, its sue-
cess is no joke. The album took just
19 weeks to race to No. 1 on the Top
Pop Albums chart (Billboard, Aug.
27), and U.S. sales are fast closing in
on the 2-million-unit mark.

The success of the 24-year-old

Cleveland-born singer/songwriter is
even more remarkable considering
the fact that her folk-based, gimmick-
free music is not standard commer-
cial fare.

Chapman’s rapid breakthrough
can be attributed to a variety of fac-
tors: solid retail support (with heavy
in-store play), widespread exposure
on MTV and other video outlets, over-
whelming eritical acclaim, strong

Pickwick Acquires Assets
Of Moss Music Group Logos

NEW YORK After months of
speculation on the fate of the finan-
cially ailing Moss Music Group, the
company’s assets have been ac-
quired by Pickwick Music Group, a
subsidiary of the recently formed
Pickwick Entertainment (Billboard,
Aug. 13).

According to Jan Weinberg,
chairman of Pickwick Entertain-
ment, MMG’s assets were acquired
from its major secured creditor, be-
lieved to be a bank, which had fore-
closed thereon. The acquisition
price was not disclosed.

The MMG catalog contains more
than 5,000 hours of classical and
crossover music from such labels as

Allegro, Candide, Moss, Vox, and
Vox Box.

Ira Moss, who formed MMG more
than a decade ago after years of as-
sociation with the original Pickwick
organization, will stay on as execu-
tive VP, while Moss’ longtime aide
Gordon Strenger will be VP of
sales/special markets. Moss says a
number of other MMG employees
are being retained.

All of the MMG logos will contin-
ue to release new product on a regu-
lar basis, including a number of ti-
tles making their first appearance
on compact disk.

Before entering the CD arena,

(Continued on page 85)

Gospel Label Readies New Dallas Home

Site Shift Reshuffies Word

NASHVILLE Word Records has re-
assigned duties at its Los Angeles
and Nashville offices and appointed a
new advertising manager for Nash-
ville. The reorganization is part of a
larger move by Word Inc., the parent
company, whose corporate offices
are scheduled to shift from Waco,
Texas, to Dallas in mid-September.

A spokesman for the company
says the reshuffling involves no loss
of jobs at any of the divisions. Word’s
accounting and computer services
have already made the move to Dal-
las. Remaining in Waco will be
Word’s warehousing and customer
service operations and the computer
division for music and books.

Among the changes: Dean Arvid-
son, former northern California sales
rep for Word, has been named direc-
tor of marketing in Los Angeles;
Jack Clark, former marketing assis-

tant, has been made advertising man-
ager and will report to Arvidson; and
Deb Rhodes has been promoted to
general manager of Word’s Los An-
geles operations. She was in the mar-
keting department of Myrrh Rec-
ords, one of Word's labels.

Lynn Nichols continues as VP of
A&R for Myrrh in Los Angeles, and
James Bullard remains as general
manager of Word’s black music divi-
sion there.

New to the Nashville division are
Dan Lynch, marketing manager, and
Gina Binkley, advertising manager.
Lynch had been a radio and retail pro-
moter in Word’s Waco office; Binkley
was an art director at a Nashville ad-
vertising agency.

Barry Landis and Lynn Keesecker
continue in Nashville as director of
marketing and development and di-
rector of A&R, respectively.

7 Nashville Glubs Hosting
Anti-AIDS Benefit Shows

NASHVILLE Seven top music-
showcase clubs here have agreed
tb host a series of concerts to raise
money for the fight against AIDS.
The first show in what is being
dubbed The Season For Caring is
set for Friday (2) at the Cannery
and will feature Aashid and the
African Drum Festival.

Other clubs slated to participate
in the monthlong enterprise are
the Exit Inn, Elliston Square,
Douglas Corner, Sal’s, Urban
Lounge, and Warehouse 28. Acts
are still being booked. Admission

to each concert will be $5. Organiz-
ers of the series are also seeking
sponsorship donations from area
businesses.

AIDS-information tables will be
set up at each concert.

The organizations that will bene-
fit from the concerts are the Van-
derbilt AIDS Project and the Coun-
cil On AIDS Resources, Education,
And Services.

Additional information is avail-
able from Melora Zaner at 615-322-
2252; Steve West, 615-256-6151,
and Regina Gee, 615-298-4691.

word-of-mouth, touring, and multi-
format radio airplay that ultimately
drove the single “Fast Car” to No. 6
on the Hot 100.

“Let the music do the talking—
that’s been our bottom-line ap-
proach,” says Hale Milgrim, Elektra
senior VP of marketing/creative ser-
vices. “This album speaks for itself.
We don’t have to go around hyping
it.”

Phase one of Elektra’s “hype-free”
strategy began in December, when
Chapman was showcased at a WEA
sales managers meeting. “It was the

(Continued on page 84)

Dream Interpretation. CBS Music Publishing signs a longterm co-publishing
agreement with Athens, Ga., group Dreams So Real. Pictured, from left, are
Marcy Drexler, creative director, CBS Music Publishing; Terry Allen, manager,
Dreams So Real; Drew Worsham, Dreams So Real; Harvey Shapiro, executive
VP, CBS Music Publishing; Barry Marler and Trent Allen, Dreams So Real; and
Marisa Sabounghi, director, administration, CBS Music Publishing.

Phil Gollins Is Feelin’

WE’VE HEARD of oldies-but-goodies, but this is
ridiculous: Six of the albums in the top 10 on the Top
Pop Albums chart were released in 1987, and five of
them have been on the survey for more than 50
weeks.

Def Leppard’s “Hysteria,”” which returns to No.
1, has been on the chart for 55 weeks. Guns N’
Roses’ ‘‘Appetite For Destruction,” which inches
back up to No. 3, has been listed for 54 weeks. The
“Dirty Dancing” soundtrack, which dips to No. 9,

has been listed for 51

weeks. But these are all
=
e e

new releases compared
to “Richard Marx” and
Gloria Estefan & Mi-
ami Sound Machine’s
“Let It Loose,” both of
which have been listed
on the chart for 64
weeks. Marx’s album
moves up to No. 8—its
highest ranking to
date—and the Miami
Sound Machine album bounces back up to No. 10. A
sixth album, George Michael’s ‘‘Faith,” has been on
the chart for 42 weeks.

This situation simply hasn’t existed in recent
years. A year ago this week the oldest album in the
top 10—U2’s “The Joshua Tree”—had been listed on
the chart for just 23 weeks. Two years ago the old-
est album—Janet Jackson’s “Control”—had been
listed for 27 weeks. Three years ago one album,
Bruce Springsteen’s “Born In The U.S.A.,”" was in
its 63rd week and another, Bryan Adams’ “Reck-
less,” was in its 41st, but the eight others had been
listed for six months or less.

PHIL COLLINS returns to the chart wars this
week as his remake of the Mindbenders’ “A Groovy
Kind Of Love” blasts onto the Hot 100 at No. 52. The
single is from Collins’ upcoming movie, ‘“‘Buster,” in
which he stars as English train robber Buster Ed-
wards.

This is the second time Collins has had a hit with
an update of a 1966 pop smash. His first, a top 10
single in 1983, was a cover of the Supremes’ ‘“You
Can’t Hurry Love.” That pop classic made No. 1 in
September 1966; “A Groovy Kind Of Love” peaked
at No. 2 that June.

“A Groovy Kind Of Love” was the first smash for
lyricist Carole Bayer Sager, who has gone on to
write numerous top 10 hits with such collaborators
as Melissa Manchester, Albert Hammond, Marvin
Hamlisch, Burt Bacharach, and Neil Diamond.

Coincidentally, a remake of one of Diamond’s old
songs is also streaking up the Hot 100. UB40’s up-
date of “Red Red Wine,” which Diamond took to No.
62 in 1968, leaps to No. 36 this week. The UB40 sin-
gle peaked at No. 84 when it was first released five
years ago.

Album Chart Top 10 Show Signs Of Age:

by Paul Grein

‘Groovy’ On Hot 100

FAST FACTS: Def Leppard’s ‘“‘Hysteria’’ is the
first metal album to have three separate runs at No.
1 on the pop album chart since “Led Zeppelin 11"
bobbed in and out of the top spot in 1969-70. Rick
Jackson of Lincolnville, Maine, adds that “Hyste-
ria”’ is also the first metal album to yield five Hot
100 singles.

Long-awaited albums by Brian Wilson and Patti
Smith, which got off to impressive starts five weeks
ago, drop this week after disappointing runs. Wil-
son’s first solo album
falls to No. 63 after ap-
parently peaking at No.
54; Smith’s first album
in more than nine years
drops to No. 72 after
peaking at No. 65 . . .
But another long-await-
ed album, Little Feat’s
“Let It Roll,” jumps 10
notches to No. 53 in its
third week on the chart.
It's the group’s first stu-
dio album since “Down On The Farm” was released
in late 1979, shortly after the death of group
founder Lowell George.

Taylor Dayne’s “I’ll Always Love You’’ jumps to
No. 10 on the Hot 100, making the budding Arista
star only the third artist to have three singles enter
the top 10 in 1988. The Long Island, N.Y,, native’s
“Tell It To My Heart” made the top 10 in January;
“Prove Your Love” followed suit in April. The only
other artists to enter the top 10 with three hits so far
this year—we’re not counting singles that first
broke into the top 10 in 1987—are George Michael
and Gloria Estefan & Miami Sound Machine.

Jimmy Jam & Terry Lewis have two hits in the
top 10 on the Hot 100 for the second time in less than
two years. The team produced New Edition’s “If It
Isn’t Love,” which jumps to No. 9, and co-produced
George Michael’s “Monkey,” which holds at No. 1.

WE GET LETTERS: David Rosoff of St. Paul,
Minn., notes that “Richard Marx” logged more
weeks on the pop album chart before it finally
cracked the top 10 than any other album of the past
25 years. Marx’s album took 63 weeks to break into
the top 10, topping “Joan Baez In Concert,” which
did the trick in its 61st week in December 1963, and
Deep Purple’s “Machine Head,” which scored in its
60th week in July 1973.

Rich Appel of CBS in New York notes that Bobby
McFerrin’s “Don’t Worry, Be Happy” is the second |
a cappella record to reach the top 15 on the Hot 100
in just over a year. The Nylons’ “Kiss Him Good-
bye” hit No. 12 in August 1987 ... Appel adds that
the Moody Blues are the only act to hit the top 40 in
the summers of 1968 (‘“Tuesday Afternoon”), 1978
(“‘Steppin’ In A Slide Zone’’), and 1988 (‘I Know
You’re Out There Somewhere”).
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AN OPEN LETTER
TO THE INDUSTRY
from

NORBY WALTERS

As many of you know, | have been in the entertainment business for almost 40 years and during
that time I've grown from owning a small jazz club in Brooklyn to heading a firm, headquartered in
New York City, which currently represents over 100 major recording artists.

Several years ago, it came to my attention that sports—Iike the music, television and film indus-
tries—was an aspect of the entertainment business where my firm could successfully direct its pro-
fessional efforts. In the ensuing years, we were successful in obtaining the rights to represent many
college athletes.

As you know, it is not unusual in the entertainment industry that record companies, managers and
booking agencies are frequently called upon to make loans to clients against their future earnings.
We had frequently done that for our music clients; and we offered similar accommodations to our
new sports clients.

We entered into agreements with, and made loans to, many college athletes. in doing so, we be-
lieved completely that our conduct did not violate any state or federal law. And when some of those
athletes refused to honor their obligations to our firm, our attorneys filed lawsuits against those ath-
letes to protect our contractual rights, which we and our attorneys believed to be lawful, binding and
enforceable.

| now understand, however, that by publicly disclosing that our firm had entered into contractual
relations with college athletes, | had breached the unwritten code of silence that apparently exists in
the world of big time sports.

And now the Department of Justice has decided to act as the champion of the NCAA and the
sports establishment, and has filed an indictment against me.

| believe that the charges in this indictment are completely and utterly groundless, and | will vigor-
ously defend myself against these vicious, outrageous and false charges.

To all my friends and artists, | extend my deepest appreciation for the tremendous support many
of you have given me during this most difficult time. | wish you and your families good health and
prosperity in the coming new year.

Sincerely,

Nerdey W

Norby Walters
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Bootleg Tapes Fill A Void

Poor Indie Distribution At Fault

Dear Editor:

We would like to take the opportunity to comment on the article in the July 30
issue of Billboard titled “Bootleg Rap Tapes Rapped By Hip-Hop Executives.”
Though the bootleg tapes mentioned in this article are illegal, as no licensing
fee was paid for the songs on them, their existence and popularity underscore
a number of problems with the dance/rap industry and should come as no sur-
prise to anyone.

In Southern California, these bootlegs provide the public with music they
might not otherwise be able to purchase. The distribution of independent
dance/rap records is extremely poor in this area, and many of them cannot be
purchased without a great deal of searching, if at all.

It seems that the labels, distributors, and many retail people are not doing
their work and the records are not ending up on the racks where they should
be. It is virtually impossible to find records by such quality indies as Fourth
Floor, Wild Pitch, B-Boy, and Big Beat in Southern California, and it is often
easier to find promo copies from some of the larger indies, such as Select and
Sleeping Bag, than it is to find commercial copies. Thus DJs are often the only
ones who can get records, and they can’t advise a consumer as to where to buy
a record they are playing. )

About the only relief from this situation is the availability of these records
as imports, which are infinitely easier to find than are the U.S. versions. Im-
ports often come in the form of a superior remix not available in this country.

This brings us to another attractive point of bootleg compilation tapes. They
often contain remixes of records that are segued together to produce a contin-
uous flow of music, something that is very desirable to the dance/rap consum-
er. Until now, this is something that labels have been slow to exploit, which is
especially surprising in light of the popularity of dance music today.

It seems that this could be a good way for the newer labels to expose their
products to outlets that are album oriented. Remixes would provide a quality
sample of their wares while addressing the needs of consumers by providing
them with a product they can use. This is especially true in the cassette mar-
ket, since cassettes are the preferred configuration for the majority of dance/
rap consumers (DJs excepted). ‘

In addition, there are a growing number of consumers looking for dance
music on CD, and compilations of dance remixes could prove very popular with
them. Since these compilations would be made up of songs available in other
packages, they would help promote the albums from which they are taken,
and the money made on them would be gravy.

In closing, we would like to state that we hope this letter might prod some of
the people who are putting out good music to get their businesses together as
~well. Good records should find their way to retail and then the consumer, not
the other way around. Labels should learn a lesson from the pirates who are
putting out these tapes illegally: They should reduce the demand for bootlegs

P GMMEHI’ARI’”" R A SRS T |

MOR Artists Merit Label, Radio Respect
‘Real’ Acts Have ‘Real’ Fans

Dear Editor:

Martin Braude’s recent Commentary (Billboard, July 30) regarding the
plight of the middle-of-the-road recording artist highlighted the fact that
there is indeed “gold in them thar hills.” Major labels and radio stations
need to realize that the “real” singers who sing the “‘real” songs need to
feed their audiences’ hunger for quality recordings.

As director of public relations for the Society of Singers, a nonprofit,
charitable organization headed by Ginny Mancini, wife of Henry Man-
cini, I am constantly deluged by requests from members who want to
buy new recorded material by these MOR artists. Many of the singing
stars who are actively involved with the Society of Singers have not been
recorded in many years.

While the emphasis in today’s record industry may indeed be on the
youth market, there are over 40 million Americans who would probably
rather listen to a new Tony Martin record than to Terence Trent D’Arby.
Throughout the world, young people like myself (age 30) are putting
away the scratched Led Zeppelin records (although “Black Dog” re-
mains one of my favorites) and turning on to jazz, big band, and MOR
music.

Frank Sinatra records are not just for over-the-hill bobby-soxers to
swoon to! Romance will be what the '90s are all about, and MOR will
emerge victorious. It’s happening now. Rick Astley has recorded a cover
of Nat Cole’s “When I Fall In Love,” and the young people love it. Try
and tell me that is not an MOR gem.

Among the singers I work with in the society are Gogi Grant, Helen
0’Connell, Martin, Bea Wain, Kay Starr, Jerry Vale, Margaret Whiting,
and Fran Warren. These are still excellent singers with strong legions of
fans, both young and old, waiting for new records. Those albums should
be made.

Older Americans will go into a record store if they have a reason to do
so. It's been so long since many of the MOR artists received major air-
play and publicity that the public has lost interest in seeking out their
records.

Perhaps the marketing and distribution plans for MOR product might
have to be different from those employed for current musical trends, but
the audience is definitely out there. When Kay Starr recently performed
for a week at Disneyland, it was marvelous to see that half of her audi-
ence was under 40 and that they were “jamming”’ to “The Wheel Of For-
tune.”

MOR is alive and well in nightclubs around the world, catering to a
mixed audience that yearns for the music of Gershwin, Porter, Kern, and
Mancini. At least when you are in the ‘‘middle of the road,” you can see
what’s coming in both directions.
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MINOR-LEAGUE BALL

I'm angry at label executives who
complain when consumers feel
they’re being cheated by inferior-
sounding CDs or high-priced imports
or totally unavailable disks of classic
recordings.

While it’s wonderful that new mas-
ters have been discovered and/or re-
mixed, it’s imperative that consumers
be informed of 'such upgrading and
that a system for allowing returns of
the earlier CD versions be imple-
mented.

By “cheaping out” and using infe-
rior masters and depriving devoted
listeners of essential liner notes, pho-
tos, and lyric sheets, the mighty ma-
jors are playing minor-league ball.

Robert Silverstein
New York, N.Y.

INVISIBLE PRICE CUTS

The increasing number of Billboard
articles about the ever-dropping
prices of CDs is very interesting to
me. It is of interest to all of us good
and loyal CD buyers; however, this
great ‘“price drop” seems to be some
sort of secret that hasn’t yet been
whispered into the ears of record re-

Gary Sperazza
President
Apollo Records
Buffalo, N.Y.

David Lopatin
Society of Singers
Hollywood, Calif.

tailers.

I find it ever so amusing to encoun-
ter a 20-year-old recording on CD
“budget priced” at $13.99. This is a
bargain? Also, new music on CD that
hasn’t, by the grace of God or radio,
yet found its way to the top 40 is
priced higher ($15.98) than those hot-
selling “reduced-price” hits tagged at
$14.98. It does make one a bit hesi-
tant to peruse new artists at this pric-
ing level.

Please don’t misunderstand: I com-
mend the record companies for low-
ering the prices, but just when does
this price reduction get passed on to
the consumer? CD retail prices have
risen, not declined, in the last few
months. Somewhere, somehow,
someone is getting taken, and me-
thinks it must be the consumer. Get
the prices down to about $10 and
you’ll find CDs will really be blowing
out the door.

Paul Sutherland'

Tri-Star Pictures
Los Angeles, Calif.

BERKE DEFENDS HIS THESIS

Michael Pollack’s open letter to me in
the July 23 issue of Billboard miscon-
strues the thrust of my Commentary
(Billboard, June 4). I did not say that
record companies are evil or that all
record contracts are bad. Instead, I
simply pointed out that on the aver-

age, record contracts are too long,
too confusing and too one-sided.

The fact is that because of the in-
herent inequality between most rec-
ord companies and most artists, rec-
ord contracts tend to be presented
more as commandments from the
mountaintop than as negotiated doc-
uments between parties of relatively
equal bargaining strength.

This view is substantiated by Pol-
lack’s letter. Thus, it is the “astute
artist’s attorney” who knows that the
record company’s enthusiasm is more
important than specific contractual
guarantees and that actions speak
louder than words and are more valu-
able than “paper promises” or “con-
tractual commitments.”

This is fine, but what about the rec-
ord company that just handed the art-
ist a 50-page document (or, in Arista’s
case, 25 pages) full of “paper prom-
ises” and “contractual commitments”
by which the artist must abide? Is the
record company advised to ignore
detrimental contractual provisions
and rely upon the the good will and
team spirit of the artist? Of course
not.

According to Pollack, the record-
company attorney’s job is to commu-
nicate the company’s rationale for
particular provisions to the artist’s
representative in an effective man-
ner. Not to negotiate or listen to the

artist’s perspective, mind you, but
simply to state why things are the
way they are.

I acknowledge that many contract
provisions, including those related to
money (usually of prime importance
to the artist), are always subject to
negotiation. However, many provi-
sions are not (particularly by begin-
ning artists or artists lacking super-
star status). Some of those provi-
sions—such as the ones noted in my
prior Commentary—are simply un-
fair to artists and should be changed.

Due to space limitations, I cannot
respond to Pollack’s letter as fully as
I would like. However, I do take
heart from the fact that Pollack felt
strongly enough about my Commen-
tary to react to it as he did. I hope
that this will prove to be the begin-
ning of a dialog that will result in a
better understanding of this subject
in the record industry.

Jeff Berke
Haines, Russ, McMurry & de Recat
Los Angeles

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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BY PETER LUDWIG

NEW YORK The network rating
data from Radar 37 is in, and the
news is that listenership has risen
slightly, the two music-formatted
satellite networks are doing very
well, Westwood One’s adult NBC
Radio Network is showing signs of
turning the corner, and the ABC
Radio Network is still No. 1.
Radar 37 measured estimated
network listenership from May

Music-Formatted Satellit

1987 to April 1988 and showed a 1%
increase in overall listening. The
most dramatic gain came from
Transtar Radio Network, which
rose from eighth to third with a
34% increase in people 12 and old-
er. Satellite Music Network 1 also
did well, posting an increase just
shy of 10%.

Sylvia Hughes, VP/radio re-
search for the CBS Broadcast
Group says, “The book didn’t real-
ly have any surprises. The satellite

RAPPER GETS DOWN TO BUSINESS

(Continued from page 3)

dor of the ‘leisure-time world,”” re-
ferring to Gibson’s well-known appel-
lation for the black music industry.

The other change has been in the
number and quality of the Family Af-
fair's seminars. When newly appoint-
ed WYLD-AM-FM New Orleans GM
Penny Brazile complained that the
banquets and parties were held in
much bigger rooms than the semi-
nars, you could tell that this was also
her first time in attendance. Actually,
this was the hardest-working Family
Affair ever.

This is not to say there was no par-
tying. There was the usual run of la-
bel-sponsored events, some of which

‘Why don’t
they want us
to do news
in urban?’

began at 2 a.m. But somehow there
were enough people up at 10 a.m. the
next morning to fill the sessions.

One thing about Gibson that hasn’t
changed is his weekly urging that
readers ‘“‘stay black ’til we get back.”
That advice also pretty well summed
up the strategy espoused by urban
programmers at the convention’s ra-
dio panels.

“People of different ethnic groups
should not be able to serve our com-
munity better than we can,” said
WRKS New York PD Tony Gray at
Saturday morning’s “Programming
For The Future” panel, moderated by
the Urban Report’s Jerry Boulding.

Gray was referring to the incur-
sion of consultants—most of them
white—over the last five years, both
at urban stations and at their cross-
over competitors. That topic, proba-
bly the panel’s hottest, came when
WGCI-AM-FM Chicago PD Sonny
Taylor castigated consultants who
are “doing formats they’ve never had
any experience in” and who “don’t
live the lives of our {listeners.]”

“I've been at five pop stations—I
was MD at two of them—but pop sta-
tions would never consider me as a
consultant,” said Taylor. “I wanted
to do a minute of news at noon and 6
p.m. I had a consultant tell me that
wasn’t necessary. Consultants are
coming in and telling you not to in-
form your people. Other formats still
do news, so why don’t they want us
to do it in urban?”

As those comments suggest, the
panel’s view of the radio marketplace
often bordered on conspiracy theory.
Just as the Harvard Report had sug-

gested that major labels had colluded
to drive black independent labels out
of business, it was felt that many of
those now tied to the format have
sought to destroy black radio by ho-
mogenizing it. Keyed to this was the
lack of strong DJs, once a tradition in
black radio.

“The term ‘more music, less talk’ is
an insult,” said Bob Law, host of the
National Black Network’s “Night
Talk” program. “ ‘More music, less
talk’ equals ‘more music, less think-
ing,’ because they’re saying that you
can't think.”

“We've gotten to the point where
there’s [WBLS New York morning
man] Ken ‘Spider’ Webb, there’s me,
and there’s a couple of other guys
reading liner cards,” said KKDA-FM
Dallas/WGCI-FM Chicago’s Tom
Joyner.

Ironically, both Joyner and morn-
ing counterpart Doug Banks had re-
cently signed multiyear, multimillion-
dollar deals with WGCI. That, accord-
ing to Sunny Joe White, PD at top 40
WXKS-FM Boston, was also one of
the reasons that station owners (who
also came under heavy fire during
the panel) don’t want major stars in
the format.

“We have allowed top 40 to just
come in and walk on our personality
territory,” said White, who also re-
ceived strong audience support when
he said that urban radio is too orient-
ed toward 18-34-year-olds and not
musically diverse. “How many of us
play Solomon Burke? We've forgot-
ten some of our own roots. Even
‘Wise Guy’ had two Otis Redding
songs in it the other night—it’s time
to do something different.”

“[Former WBLS PD] Frankie
Crocker taught me how to care for
our music—which is our black heri-
tage,” said Webb, who urged greater
education for urban jocks so they
could mix eras and genres. “We're
black people, we know our music.
We're going to have a computer tell
us we can't play Sarah Vaughan and
Michael Jackson together?”

There were a couple of ironies in
the “back to black” theme that pre-
vailed at the radio panels. One was
the admiration expressed by many
PDs for WZGC “Z93,” a Jerry Clifton
client that admits to playing only
crossover music. With a few excep-
tions, it was Z93 and not more tradi-
tional urban WVEE “V103”—which
has thus far fended off Z93 to remain
the market’s No. 1 overall station—
that dominated private discussions
among radio people.

The other irony was that much of
the appeal for urban radio to become

(Continued on page 15)

networks went up, but they're still
in a building mode and the increase
was to be expected.”

Both satellite companies recent-
ly signed sales agreements with
established networks. Transtar
linked with United Stations last
fall, and SMN followed shortly af-
ter by signing its inventory over to
the ABC Radio Network’s sales
force. Both US and ABC also in-
vested in their respective pro-

gramming networks, and the new
alliances have given both services
added strength.

Radar 37 showed ABC on top
once again. The ABC Information
Network was first among listeners
12 and older; the ABC Entertain-
ment Network ranked second.
Rounding out the top 10, in de-
scending order, are third-place
Transtar, Westwood One’s adult
Mutual Network, the ABC/Con-

e Nets Win Big In Radars

temporary network, the adult CBS
Radio Network, WW1’s young-
adult Source, WW1’s adult NBC
Radio Network, ABC’s Rock net-
work, and ABC/FM.

A look at ABC’s research break-
down shows that the ABC/SMN
combination commanded 49% of
the network audience for listeners
12 and older. The rest of the 12-

(Continued on page 17)

HADIO LISA, Lee Abrams’ more mainstream version
of the Satellite Music Network’s Z-Rock format, has
been a hot rumor for months. Now comes the news that
Radio Lisa will be Z-Rock as Abrams becomes the hard-
network’s managing director. Abrams remains based in
Atlanta, where he will also handle his new group PD du-
ties for Shamrock Communications.

Abrams began talking to SMN when his contract with
Bob Pittman’s Quantum Media expired. Comparing the
few hard-rock outlets that now exist to the early pro-
gressive stations, Abrams

Lisa Put To Rest As Abrams Cops A Z:
Wave Loses Miami, Adds New Tokyo FM

million U.S. annually, and Imura hopes to match that in
five years with a starting monthly gross of $5 million.

PROGRAMMING DEPARTMENT: Todd Fisher, OM
at KZZP Phoenix, Ariz., is the new PD at top 40 WKTI
Milwaukee, replacing Tim Fox. Look for Fisher—who
previously programmed KFIV Modesto, Calif.—at
WKTI in mid-September ... Terry Hickman was the
PD at adult alternative WXDJ Miami before it picked up
Satellite Music Network’s Wave format. Now he’s PD

hopes to “refocus” metal
in the same way the early
Superstars format made
its music more main-
stream.

Is the hard-rock format
easy to streamline? Con-
sider WSOU South Or-
ange, N.J., the college sta-
tion whose metal ban in

JOX

again, and WXDJ is going
to live announcers, includ-
ing local veterans Jim
Kelly and Stu Grant, on
Thursday (1). GM Tony
Novia did not want to wait
for SMN’s new more-fore-
ground approach to take
effect and wanted more lo-
calized music.

Ken Carson, new PD of

April received nationwide
press. WSOU lifted its
ban on certain artists long enough to count down its top
89.5 songs for a birthday fund-raiser recently. Its No. 1
song, “Fade To Black” by Metallica, is still forbidden, as
are three others in the top 10. One WSOU contributor
was author Stephen King, who pledged $500.

Expect another odd countdown on Labor Day when
WZLX Boston’s Barry Scott plays back his fourth an-
nual “Lost 458" survey. A lot of the hits on Scott’s Sun-
day night show are “jukebox from hell” titles—“Billy
Don't Be A Hero” takes No. 1 from “Seasons In The
Sun” this year, for example. But “Lost 45s” is growing
its own hits, not all of them silly (for example, “Nothing
But A Heartache” by the Flirtations is No. 10 this year).
It’s also worth noting that since “Lost 45s” debuted on
college radio, there are now '80s oldies that nobody
plays either; this year, Chilliwack’s “My Girl (Gone Gone
Gone)” makes the top 100 at No. 47.

TOKYO GETS A SECOND commercial FM on Oct. 1
when 490 companies put the new JOAV “FM Ja-
pan”/“J-Wave” on the air. Fumihiko Imura is in as VP
of programming for FM Japan’s decidedly U.S. mixture
of jazz, pop, and new age. Imura was PD at JOAU “FM
Tokyo,” Tokyo’s only other commercial FM. He says the
new station will be Japan’s first music-intensive FM.
Most Japanese radio is informational, and Imura will
have to test the government’s programming guidelines
to put as much music on the air as possible.

FM Japan has hired Wave format co-creator Frank
Cody as a research/marketing consultant. Cody/Leach
Broadcast Architecture will provide 20 hours of Wave-
like programming each week, similar to the Wave for-
mat here. This programming will be produced at WNUA
Chicago and shipped to Japan on DAT. FM Japan will
also start off carrying three hours of Westwood One
syndicated programming, four hours of KQMQ Honolu-
lu, and a few other U.S. shows.

One FM and four commercial AMs- serve the 36 mil-
lion people in Tokyo’s radio market. In the 30 years since
Tokyo’s first FM, there have been 490 new license appli-
cations; it took the consortium of 490 pulling together to
make FM Japan happen. FM Tokyo grosses about $125

by Sean Ross and Yvonne Olson

album WPHD Buffalo,
N.Y,, grew up in Washing-
ton, D.C,, listening to WPHD GM Harv Moore, then on
WPGC. Carson has been PD at top 40 KHTZ Reno,
Nev., and album WHJY Providence, R.I. With album
competition expected from cross-town WRLT, Carson is
still formulating his game plan but says that WPHD has
not gone classic rock as rumored. He also needs an MD.

Longtime top 40 KFMY “K96” Provo, Utah, goes to
Transtar’s Oldies Channel and new calls KZOL. Randy
Holman, OM at cross-town KTKK, comes on as OM; PD
E. Curtis Johnson leaves, as does approximately half
the staff. Meanwhile, at Transtar’s Niche 29, new affili-
ates include KZAN Salt Lake City and KLZI Boise, Ida-
ho ... KIIS-FM Los Angeles MD Jack Silver is now
spending all his time as producer for Rick Dees’ morn-
ing and syndicated shows; no new MD has been named
yet.

Several major markets add new Spanish-language
outlets. AC KWPL McKinney, Texas, becomes the new
FM sister to KSSA Dallas; KSSA-FM will broadcast Ca-
dena Radio Central’s satellite format to the North Dal-
las area. Meanwhile, AC KLOK San Jose, Calif., keeps
its calls but becomes ‘“Radio Reloj,” AM sister of
KBRG. And country KBUG-AM San Antonio, Texas, be-
comes Tejano outlet KXTN.

Curt Spain is promoted from MD to PD at KJYO
“KJ103” Oklahoma City; p.m. driver J.D. Stewart adds
MD duties. Night jock Michael Blake has left ... Urban
WDAO Dayton, Ohio, PD Lankford Stephens heads to
p.m. drive at urban WZAK Cleveland. He won’t be re-
placed in Dayton; those duties will go to GM Jim John-
son and broadcast manager Joyce Herring ... Jerry
Lousteau, PD of KHFI Austin, Texas, is the new PD at
WCAT “Y106” Orlando, Fla. Former PD Dennis Reese
says he can’t announce his plans yet.

PD Eileen Griffin leaves AC WMAL Washington,
D.C.; neither her new plans nor her replacement is
known ... Adult alternative KNUA Seattle PD Mau-
reen Matthews leaves for air work with Transtar ...
Tony Brown is out as PD of urban WYLD-FM New Or-
leans . . . George Oliva is the new PD at n/t KFBK Sac-
ramento, Calif; he once programmed WERE Cleveland.
(Continued on page 15)
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Hear .
New Frontier.

Meet New Frantier,a raats-inspired rack and roll band with
starytelling sangs that cut deep to the heart of Americo. Their
smaldering first single, "Under Fire,’ is the third callobaration of
Bernie Taupin and Martin Page, the incredibly successful sangwriting
team whose first two efforts, “We Built This City" and “These Dreams,’
went ta #1.The single gets added heat fram producer Richie Zito
(who went to #1 himself recently with Cheap Trick’s “The Flame"’)
and mixer Scott Litt, R.EM.'s producer

Mika Records praudly presents New Frantier's debut album, o
callection of songs worth explaring

PRODUCED BY RICHIE ZITO
Also produced by Phil Katfel
Management: Robbie Randall
NEW FRONTIER New Frontier Mika/Polydor 835 695-1
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While Mika Records proudly introduces Deon Estus on record this SPELL

summer, George Michael introduces this exciting new performer

on stage to packed houses on The Faith Tour. And it's double duty e

for Deon. First...he and his group open the show.Then...Deon =
F o\

plays bass in George's band as he has done since the early days
with Wham!

This year you will hear a lot about Deon Estus and his debut album
Spell. The first single, “Me or the Rumours,’ co-produced by Jellybean,
is already pulsating in the dance clubs, and is a strong contender
at urban radio

PRODUCED BY CAMPSIE / McFARLANE, DAVID Z, GEORGE MICHAEL, JELLYBEAN
Maonogement Negus-Fancey Co Ltd
DEON ESTUS Spell Mika/Polydar 835 713-1

MIKA &
RECOCRD S Vea

8800 Sunset Boulevard, Suite 401, Los Angeles, CA 90069 Tel.: 213-657-1776  Fax: 213-657-4561 Telex: 4900001145
2 Elgin Mews North, London W9, England Tel.: 01-625-9347  Fax: 01-328-4247
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Dolby SR. Throughout the world. D DOIby®SR

100 Potrero Avenue, San Francisco, CA 94103-4813, Phone 415-558-0200, Telex 34409, Facsimile 415-863-1373. 346 Clapham Road, London SW 9AP Phone 01-720-1111, H
Telex 919109, Facsimile 01-720-4118. Dalby and the Double-D symbol are trademarks of Dalby Laboratories Licensing Corporation. © Dolby Laboratories Inc. 1985, S88/8338 spectra |l recordin g
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(Continued from page 10)
WQXI-AM Atlanta drops oldies

Padilla lands his first PD job . ..

man joins Buzz Bowman in morn-

FOR WEEK ENDING SEPTEMBER 3, 1988

| Billboard.
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to simuleast its FM. Despite WQXI-  Tim Wall is the new PD at country ings. MD Frank Dawkins and APD s |3 Compiled from national album rock
FM'’s decision to let Russ Davis join  KKIX “Kix 104” Fayetteville, Ark.  Michael Lynn have left, the latter | o | 5¥ | 0 | vS | TITLE radio airplay reports. ARTIST
WQCD New York as MD, GM Jerry for urban WMYK Norfolk, Va. .. T4 | <2 | S8 | £5 | LaBEL & NUMBER/DISTRIBUTING LABEL
Blum still says there will be no deci- PEOPLE: Lots of action in the Tony Perkins replaces John Mar- *h NO.1 % %
sion on the future of Davis’ “Jazz  morning-sidekick department this shall at top 40 WTHT Portland, HATE TO LOSE YOUR LOVIN' LITTLE FEAT
Flavors” before new PD Jan Jef- week. Perhaps the most bizarre sto- Maine. Ken Casey joins as morning 1 | 1 | 1 | 6 | wasnergrosiecur 3 weeks at No. One
fri:s arrives . . . 1nlcliainappli? ﬁni{ly ;g 01; g]:'lt JYe;gical;) hHahn is Y;]'(;J[ning co-XosZ e 2 2 2 | 12 wggyﬁ&ggcm STARTED VAN HALEN
gets a commercial classical outlet - “Y95” Phoenix’s Y-Morn- t - - reen- 5
next month when WGRT-FM ing Zoo. PD Jay Stevens says that ville, S.C., p.m. driver John Lan- 3 (N ERA 2 | EONERFULSTURF VTR TS G ES
boosts its signal and becomes Hahn’s visit to the show worked out  drum adds APD duties ... Album 4 6 9 6. DON'T BE AFRAID OF THE DARK ROBERT CRAY
WSYW. Dick Bailey is aboard from  so well that she’s now part of the KNX-FM Los Angeles production MERCURMICRCUT/EOLYGRAM
KING-FM Seattle as classical five-person team. Meanwhile, Jim director Doug Brown heads foran [(5)| 12 | 19 | 10 DONTATOUKNOWIWHATIILE BIGHT S WILRTee
group PD for Universal Broadcast- Riehle, best known as Bill Tan- as-yet-unspecified crosstown job. 6 | 3 | 4 | o | CANTGETOVERYOU GREGG ALLMAN
ing. ner’s morning sidekick at WHYI ~KNX-FM also needs a PD, ND, a.m. EPIC LPCUT/EPA.
Country WTVR-FM Richmond, Miami, becomes the new zoo part- driver, and promotions director. 7] 5 | 3| 10| HOLDING ON STEVE WINWOOD
Va., returns to easy listening after ner at top 40 WRBQ Tampa, Fla. -
five years, WTVR-AM remains And at urban WKYS Washington, GONFERENCE CALLS: The sec- DS 5 [ MUNOTYOURMAN TOMMYCONWELL/YOUNGRUMBLERS
country; PD Mike Allen stays on producer/stand-up comic Tony Per- ond annual U.K./U.S. Radio Pro- @ 14 | 14| 5 | DONTBECRUEL CHEAP TRICK
for now . .. Newly signed-on KCHX  kins comes on the air, joining a.m. gramming Conference happens out- ERIC 34 07oentre
“Foxy 106.7” Midland/Odessa, Tex- driver Donnie Simpson. side London Sept. 29; call 212-976- 10| 10| 10| 11 | DANCEONMYOWN ROBERT PLANT
as, is urban under consultant Kim At top 40 WWHT ‘‘Hot 94"’ 0700 ... The National Assn. of 1|11 | 11| 12 | COMMONGROUND RHYTHM CORPS
Travis; Wichita, Kan., veteran Phil  Charleston, S.C., owner C.J. Bow- Black-Owned Broadcasters holds a BASHANS,077 S VER )
three-day broa%gggh_mgg)ageg%lt @) v | 5| ¢ | W0z 1 rouveram DEF LEPPARD
conference in ington, D.C., OVSTER CULT
Sept. 14-17; call 202-463-8970. 3|15 |16 | 6 | ENNonoNy BLUE T
Assist . Line this col w | 9 | 8 | 13| SWEETCHILDO'MINE GUNS N' ROSES
ssistance in compiling this col-
umn was provided by Peter Lud- |15 | 16 | 21 | 5 SUPERSTITIOUS ELRORE
wig and Sharon Broyde. 0 | 20| 4 ﬂﬂ,&ﬁ;géogaus APART INXS
e _17— 7 | 5 | 10 | SMPLYIRRESISTIBLE ROBERT PALMER
JACK THE RAPPER ALL FIRED UP ~ PAT BENATAR
(Continued from page 10) 18 | 8 | 6 | 10| cumsalsaszes
21 | 25 | 7 | BRING ME SOME WATER MELISSA ETHERIDGE
Programmers discuss the week’s new releases. blacker came from a white consul- SLAND 799287 /ATLATS,
tant, Dean Landsman, who organized @] & o] 31| NOSMOKE WITHOUT AFIRE BAD COMPANY
TﬂP 40 the convention’s other major radio @ » | 38 | 3 TRUE LOVE o GLENN FREY
Phil Collins is an “obvious” add at KIVA “Power 105" Albuquerque, programming panel. Landsman told mealss363
N.M., according to GM/PD Howard Johnson, who is playing the drum- how his client, WFXC Durham, N.C, |(Z2)| 2 | 28 | 6 | BACKTOTHECAVE EUESIAQIRD
mer’s remake of “Groovy Kind Of Love” (Atlantic) as well as Midnight had scored a major comeback this % | 22 | 26 | 6 | TALKIN'BOUT A REVOLUTION TRACY CHAPMAN
Oil's “The Dead Heart” (Columbia) and UB40’s ‘“‘Red Red Wine” year by calling itself “black by popu- ELEKTRA LP CUT
(A&M). Of UB40, Johnson says, “It locks like they’re going all the way lar demand” and “ ‘the Triangle’s 29 | 37 | 3 | LETITROLL LITTLE FEAT
this time.” Getting “incredible requests” on Power 105 is the Escape original black station.” What can the CONDENE M ARLON BRANDO NG
Club’s “Wild Wild West” (Atlantic). And “bringing back a classic, a nice competition do when you say that?” BIERENERR:
update for the ’80s,” is Kylie Minogue with her remake of “The Loco- he asked. “They certainly can’t come % | 18 | 12 | 10 | BELIEVEINLOVE SCORPIONS
motion” (Geffen). back and say they’re the blacker sta- MLRCURYB70 S50 FOL ST
tion.” # % % POWER TRACK & % &
ALB“'M HBCK Landsman warned the audience |@D| 48 | — | 3 U N JE TN FINS L B TRRORE AR
Rockin’ every which way is WCCC Hartford, Conn., MD Joe Marino, that recent research at his stations i THE ONLY ONE JIMMY PAGE
who adds Robert Palmer’s Gap Band cover, “Early In The Morning,” shows that Lionel Richie and Whit- GERRENILRICUT;
(EMI-Manhattan). As a fan of Woody Guthrie’s and Leadbelly’s, he also ney Houston are “no longer strong 2 | 20 | 20| 14 | WHENITSLOVE VAN HALEN
puts on U2's “Jesus Christ” (Columbia) from the “Folkways” tribute artists’” among black listeners. He :
album. “It’s got the signature U2 guitar,” he says. “You have to listen; it also discussed the phenomenon of 3 | & ] 4 H’I»\crti?csuggpmﬂ RADIO e SELIAE
just envelocpes you.” In heavy after one week is David D}:ew’s “Safety “paycheck records”: songs thlazt sell 31 | 27 | 15 | g | PERFECT WORLD HUEY LEWIS & THE NEWS
Love” (MCA), which Marino calls “my favorite track on the album. This well, but only every other week.
shows his expertise with his own songs.” And “already platinum—what A heavily attended Friday-morning 32 | % 131 |16 k&%’é,?”‘ CLIUILLeS) B St T A Gl
more can you say?—is Cinderella’s ‘Don’t Know What You’ve Got (Til panel on the legal aspects of the rec- % % * FLASHMAKER & # %
It’s Gone)’ ” (Mercury). He calls John Hiatt's “Slow Turning” (A&M) “a ord and radio industry discussed such @ NEW)D | | DONTKNOW WHAT YOU GOT CINDERELLA
brilliant piece of work” and says Patti Smith’s “Up There, Down There” topics as Federal Communications L LT ZE R A L -
(Arista) “should have been the first cut—it better showcases her talents.” Commission regulations and personal |G| a1 | — | 2 | RONTCO . roLveram AOULJO I U
Marino also has high praise for Buekwheat Zydeco’s Derek & the Domi- contracts. Among the information FALLEN ANGEL POISON
noes cover, “Why Does Love Got To Be So Bad” (Island), featuring presented was the fact that even @ S I 3 ENIGMA 44191/CAPITOL
Eric Clapton on guitar. mg(si?agglr;w;tfgﬁal;g?lidn?gﬁttagf glne 0| |3 | &g@;’ YELLOW, RED JOHN KILZER
BLACK/ UHBAN Apollo Theater in New York were un- ¥ Lol | THEDEAD HERRT MIDNIGHT OIL
“It’s the hottest song we've got right now,” says KDKO Denver PD der exclusive contract to the theater s | _ | o | FOREVERYOUNG ROD STEWART
Danny Harris of Jamm’s “So Fine” (Epic). The “medium up-tempo for 245 days. WARNER BROST7:2717.96
groove got immediate phones as soon as it went on—a lot of adults and, “Twenty years ago there was no NEWD | 1 | DONTPASS MEBY GEORGIA SATELLITES
of course, lots of teens.” Also hot on the phones is Ready For The World’s such thing as a contract in black ra- VOODOO THING COLIN JAMES
“My Girly” (MCA); Harris says many listeners think the song is by Jesse dio,” said R&R urban editor Walt NEWD ! VIRGINLP CUT
Jo}?nson.“lﬁ’s a sing—alg:xg S(()ipg; Ihsee peo&lg Iiiggir;g an((iidbolll)ping tﬁ it {;ove. “N(EW black jolcé(tshart(‘a gettingt a1 | 23 | 18] 10 ?5’%554?5H0ME SOON CROWDED HOUSE
whenever it comes on the radio,” he says. ’s last add this week is onuses for every of a poin
Midnight Star’s “Don’t Rock The Bogt” (Solar/Elektra). “It’s a pretty their ratings increase. They don’t % | — | 2 ?%&';hé’f?&%” (PART) e
good mix with their classic sound, and it starts out strong with a rap from know that top 40 jocks have been get- a3 | 33 | 24 | 9 | GYPSYROAD CINDERELLA
Whodini’s Ecstasy.” ting that for years.” MERCURY LP CUT/POL TGRAM
The ability of jocks to break into 4 | 38 | 41 | 4 | DRIVING WHEELS JIMMY BARNES
MODEHN HOCK urban radio also came up at a “Prob- ROUND AND ROUND FROZEN GHOST
Two imports from Smiths founder Morrissey, “Sister 'm A Poet” and lems And Solutions” panel, held over NEWD | | | Kawrcieaur
“Disappointed” (Sire), are new on KROQ Los Angeles this week. MD the course of several days. Veteran NEWD | 1 | DROWNEDIN MY OWN TEARS Uy, S SRR AN
Larry Groves calls them “two killer cuts I know will do well here.” Also WDAS Philadelphia personality R NI TR EID M R RS
getting the nod at KROQ are new records from two of the station’s staple Dyanna Williams talked about the 47 | 47 | 89 | 3 | crrvsausipouT
artists, “King Of Emeotion” (Reprise) by Big Country and “All That midday jock at a local AM whom she 48 | 45 | 43 | 4 | JTUMBLIN'DOWN  ZIGGY MARLEY & THE MELODY MAKERS
Money Wants” (Columbia) by the Psychedelic Furs. “Both have more of met over the phone and who eventu- MIRGING, 59299
a commercial sound but have managed to retain their integrity,” says ally became her intern. Williams’ sto- NEWD | 1 | EARLYINTHE MORNING ROBERT PALMER
Groves. And Groves joins KIVA's Johnson in lauding Escape Club’s ry was part of the call for a mentor (50)| NEWp | 1 | HERECOMES THE WEEKEND THE MOODY BLUES
“Wild Wild West.” “It’s going to be a No. 1 KROQ record and will defi- program, similar to one presently ex- POLYDOR LP CUT/POLYGRAM
nitely cross over to other formats,” he says. YVONNE OLSON isting in the beauty industry. , ) ) . . )
O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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PROMOTIONS

KKHT HOUSTON has been sold from Malrite Communications Group to Em-
mis Broadcasting Corp. The price of the AC station was undisclosed.

PENNY BRAZILE is the new GM of Inter-Urban Broadcasting’s WYLD-AM-
FM New Orleans, replacing Rod Burbridge.

SHAMROCK COMMUNICATIONS has realigned its top management. President
James Haggerty becomes board chairman; VP/CEO William Lynett be-
comes president/ CEQ; VP/sales George Duffy becomes chief operating

KEVIN METHENY is named GM at AC WAEV Savannah, Ga. He has been PD
at WFBC Greenville, S.C., and WNBC New York as well as director of
programming for Video Hits 1.

DAVE BARONFELD is named GM at KSJO San Jose, Calif.; he was most re-
cently GSM at KOME San Jose. Baronfeld replaces Phil Norton.

SHAMROCK BROADCASTING names two new GMs: Acting GM Eddie Esserman
is upped at WFOX Atlanta, and J.D. Freeman becomes GM at the newly
acquired KMLE Phoenix, Ariz. Freeman was GSM at cross-town KMEO
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HOTCROSSOVER 30..

. . Compiled from national

QE‘ ;5 §o #S TITLE radio airplay reports. ARTIST

I W S| XX

£z |52 [ 2 (25 LABEL & NUMBER/DISTRIBUTING LABEL

N * & NO.1 » »

O REERERE A S kst o G
2 | 2| 1|10 | EITISNTLOVE NEW EDITION
3| 4| g | g | rLAwArsLOvE You TAYLOR DAYNE

ARISTA 1-9700
(@| s | 8 | s | DONTBECRUEL BOBBY BROWN
MCA 53327
()| 11 | 12 | s | ANOTHERPART OF ME MICHAEL JACKSON
EPIC 34-07962/E.P A
6 | 3| 2 | n| 123 GLORIA ESTEFAN & MIAMI SOUND MACHINE
EPIC 34-07921/EPA.
716! 1| 6 | AMGHTMAREON... D.J.JAZZY JEFF/FRESH PRINCE
- JIVE 1124/RCA
8 | 51 7 | g | LOVEWILL SAVE THE DAY WHITNEY HOUSTON
ARISTA 1.9720
g | 7] 5 | ¢ | PLEASEDONT GO GIRL NEW KIDS ON THE BLOCK
COLUMBIA 38-07700
10 [ 10 [ 10 | 7 | SPRINGLOVE (COME BACK TO ME) STEVIEB
]
11 9 9 8 SIR';‘QR';REQQRZ OWN (GIRL) AL B. SURE!
Q2)| 14 | 15 | 5 | WHAT'S ON YOUR MIND INFORMATION SOCIETY
TOMMY BOY 7-27826/REPRISE
‘N iE
13|15 |21 5 | NCENSLOW FREDDIE JACKSON
1| 13| 14| 7 | MAKEITLAST FOREVER KEITH SWEAT/JACCI MCGHEE
VINTERTAINMENT 7.69386/ELEKTRA
5 12| 4 | 13| SIGNYOURNAME TERENCE TRENT D'ARBY
COLUMBIA 38-07911
16 | 16 | 13 | 10 | THERIGHT STUFF VANESSA WILLIAMS
17 | 17 | 16 | 4 | INSIDEOUTSIDE THE COVER GIRLS
181181 20 | 7 | SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U.
NEXT PLATEAU 50077
23 | — | 2 | ITTAKES TWO ROB BASE & D.J. E-Z ROCK
PROFILE 5186
(20)| 21 | 28 | 3 | WHAT YOUSEE IS WHAT YOU GET BRENDA K. STARR
MCA 53367
a ||| 3 | SMMERGIRS TS
T ULA ABDUL
2 | 2| 2| 12| KNOCKEDOU PAULA ABD
(@3)| 28 | — | 2 | SHESONTHELEFT JEFFREY OSBORNE
A&M 1227
1 i T
# | 2] w | n| SANTSSOMARAN LTRSS
Y
BBY IN
@[ Newp | 1 | BONTMORRY,oE wArPY R
STEVE WINWOO!
% |2 | v s | ROLMIAT °
@D| NEWp | 1 | ROSESARERED THE MAC BAND/MCCAMPBELL BROTHERS
P HT NISE LOPEZ
8 | 19 | 18 | 12 | SAYN' Asggsx (DON'T MAKE IT RIGHT) DE
IE GIBSON
@[ newp | 1 | sravw fogeTHeR —
| 2 | 1T WOULD TAKE A STRONG STRONG MAN RICK ASTLEY
30 30 — RCA 8663

O Products with the greatest airplay gains this week.

SIEN UP & BE COW-NTED

Petition fever continues to spread
nationwide. KMPZ “Z98” Mempbhis,
Tenn., recently threw a giant tail-
gate party before an NFL presea-
son game at Liberty Bowl stadium
to stir up support for an area profes-
sional football franchise. The promo-
tion teamed with the Naegele Out-
door billboard company for a giant
petition—a 14-by-48-foot billboard
with plenty of signature space.

798 says that listeners covered
the 672-square-foot space with sig-
natures in less than three hours.
The billboard will be displayed
throughout the football season, and
posters of it will go to all NFL team
owners.

WLW Cincinnati overnighter
Dale Sommers, aka the “Truckin’
Bozo,” and a radar-detector manu-
facturer are providing independent
truckers with preprinted letters to
protest all proposed bans on radar
detectors. The acerbic Sommers’
latest cause célebre started when
Indiana began holding 18-wheelers
to 55 mph and raised its diesel fuel
tax and truck registration fees.

Sommers initially lobbied drivers
to boycott Indiana truck stops; the
campaign has now grown to include
the protest over radar detector
bans. The protest letters include a
list of all 100 U.S. senators and their
addresses. The forms are being dis-
tributed as placemats at truck
stops.

On a lighter note, oldies WODS
Boston personality Jay Gordon is
spearheading a petition campaign
for an Elvis Presley commemora-
tive stamp. Stations that want to
join in should call WODS.

There are, however, people who
still think an Elvis commemorative
stamp is premature. Oldies KRLA
Los Angeles has jumped on the
bandwagon to offer $1 million to
anyone who can bring Elvis in alive.

(Continued on next page)

s

The Snowballs Of August. WCZY
“Z95" Detroit ends its Humidity
Festival by giving listeners a chance
to throw snowballs for $1 each to
raise funds for the Salvation Army. To
get the mound of snow, the station
went to a local ice company and a
local indoor ice rink; the rink gave 295
the scrapings from its Zamboni, the
machine that resurfaces the ice at
hockey games and Olympic
competitions. From left are 295's Dick
Purtan, Lou Roberts, and John
Stewart.
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st CONTEMPORARY.

@ gr_ Compiled frorp a national
Qé EE' ’;‘6 2.1:(: TITLE sample of radio playlists. ARTIST
E2 122 | o2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
. ( . ** NO.1 * % 5
w S
® 3 13 17 %E&mgngumﬁmam PEFER CETERA
2111213 -2- # GLORIA ESTEFAN & M|AMI SOUND MACHINE
EPIC 34-07921/E.PA.
I DON'T WANNA GO ON WITH YOU LIKE THAT ® E.JOHN
32| 1] \bY
(@] s | 1| 7 | PERFECT WORLD  HUEY LEWIS & THE NEWS
CHRYSALIS 43265
5 [.5 | 6 | 13 | |DONT WANNA LIVE WITHOUT YOUR LOVE CHICAGO
B REPRISE 7.27855
(6)| 11 |17 | n | ILLALWAYSLOVE YOU © TAYLOR DAYNE
ARISTA 1-9700
(@] 15+ 20 | 6 | 1T WOULD TAKE A STRONG STRONG MAN @ RICK ASTLEY
RCA 8663
8 4 173 13 | ROLLWITHIT & STEVE WINWOOD
VIRGIN 7-99326
9 [ 6 {5 |15 | HOLDONTOTHE NIGHTS # RICHARD MARX
EMI-MANHATTAN 5010
12 {15 | g | MISSED OPPORTUNITY # DARYL HALL JOHN OATES
ARISTA 1-9727
i
m| 7|7 || FARLEAR © TRACY CHAPMAN
12| 10 | 10 | 10 | LOVEWILL SAVE THE DAY WHITNEY HOUSTON
13 9 4 25 HANDS TO HEAVEN ® BREATHE
14 13 8 15 ﬂéﬁﬁ lgAGE8 LOSE CONTROL @ ERIC CARMEN
5| 17 | 18 | 9 | HEREWITHME # REO SPEEDWAGON
EPRIC 34-07901/E.PA.
16 | 16 | 16 | 9 | BABYBOOM BABY © JAMES TAYLOR
QD| 22 | 22 | ¢ | LOOKOUTANY WINDOW & BRUCE HORNSBY & THE RANGE
RCA 8678
21 | 21 | 11 | SIGN YOUR NAME # TERENCE TRENT D'ARBY
COLUMBIA 38-07911
19 |14 [ 9 | 14 | THECOLOUR OF LOVE # BILLY OCEAN

(20| 27 | 43 | 3 | TRUELOVE  GLENN FREY
21|20 | 18 | 10 | LOVEISABRIDGE © LITTLE RIVER BAND

@)| 3| 2| 1 | xOKOMO ® THE BEACH BOYS

ELEKTRA 7-69385
23 | 18 | 12 | 13 | LKNOW YOU'RE OUT THERE SOMEWHERE & MOODY BLUES
POLYDOR 887 600-7/POLYGRAM

25 | 3 | 4 | DONTWORRY, BE HAPPY ¢ BOBBY MCFERRIN

25 | 24 | 25 | 3 | |DONT WANT TOBE A HERO @ JOHNNY HATES JAZZ
VIRGIN 7-99304
* % % POWER PICK # & &

@®! 3| —| 2 DON'T YOU KNOW WHAT.... # STEVE WINWOOD

e ING
7| 1914 | 1a gg,\l,ggglpr;szs (EVERYTHING) © CLIMIE FISHER

29 | 35 | 5 | WHENIFALLINLOVE NATALIE COLE

EMI-MANHATTAN 501 38
2 | 2 | 3 | g | BETTERBEHOMESOON & CROWDED HOUSE
* % % HOT SHOT DEBUT * % %
@D NEWD | 1 GROOVY KIND OF LOVE - # PHIL COLLINS
_31 30 | 34 | 5 | WHEN YOUPUT YOUR HEART IN IT KENNY ROGERS
REPRISE 7-27812
(GD| 35 | &4 | 3 | LOVIN ARMS LIVINGSTON TAYLOR
CRITIQUE LP CUT/ATLANTIC
33 |31 | 29 | 19 | THEVALLEY ROAD @ BRUCE HORNSBY & THE RANGE
34 36 32 n ETP"CEZQE%9745/E.P.A. < CHEAP TR|CK
3 [ 33| 2 | 19 | MAKEITREAL ® THE JETS
% |2 |z | 18 | HEARTOFMINE +B0Z5CAGES
|| 23|16 | R # SADE
41 | 5 | 3 | THERUMOUR @ OLIVIA NEWTON-JOHN
MCA 53294
40 | 45 | 3 | WALKAWAY MICHAEL BOLTON
G COLUMBIA 38-07983
4 34 | 31 | 16 | FOOLISHBEAT ¢ DEBBIE GIBSON
NEWD | 1 | NOTHING CAN COME BETWEEN US +SADE
*

NEWD | 1 | FOREVERYOUNG ROD STEWART
43 | 39 | 28 | 10 | UMONTHE OUTSIDE LOOKING IN JOHNNY MATHIS
4 | a6 | 45 | 3 | ANOTHER PART OF ME & MICHAEL JACKSON
45 | 37 | 33 | 10 | DOYOULOVEME # THE CONTOURS
4 | 43 | 47 | 4 | }SHOULD BE WITH YOU © STEVE WARINER

*
NEwp | 1 [ INDESTRYCTIBLE FOURTOPS
?
NEWD | 1 | HOWCANIFALL? © BREATHE
*
NEWD | 1 | SO0 RUINING BOZ SCAGGS
N * L
50 | 49 J 43 | 25 | PIANOIN THE DARK BRENDA RUSSELL/JOE ESPOSITO

O Products with the greatest airplay gains this week. ® Videoclip availability.
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MUSIC-FORMATTED SATELLITE NETS WIN BIG IN RADARS
(Continued from page 10)
plus pie was divided among CBS program, WW1 hopes to restore the Sept. 2-3, Rick Astley, On The Radio, On The  four hours.

with 11%, Westwood One with
20%, and the US/Transtar combi-
nation with 20%. The breakdown
looks only at the top four players
and excludes the black-oriented
Sheridan Broadcasting Network
and the National Black Network.
That audience-share breakdown
holds fairly steady for the 12-34
and 25-54 demographics also.

The industry was watching this
Radar for news of WW1's newly
acquired NBC network properties,
the money-losing adult NBC Radio
Network and the young-adult
Source network. A WW1 spokes-
man says, ‘‘The big improvement
for us was the NBC Radio Net-
work. After going down for the
past five books, the network
turned around and posted an 8%
gain [adults 25-54]. It’s the begin-
ning of our turnaround of the net-
work. We've added 100 affiliates in
the year since we acquired it, and
the NBC Radio Network now has
the [most] affiliates in its 62-year
history.”

Although the young-adult NBC/
Source network lost listenership in
both the 12-plus and 12-34 catego-
ries, it was still first with adults 25-
34, men 25-34, and men 18-49. It also
had six second-place finishes in its
target demographics. Between
WW1’s continuing revamping of the
Source’s features and the anchor
value of its upcoming Casey Kasem

3

Source to the leadership position of
its NBC heyday.

Radar 37 also shows WW1's Mu-
tual network losing 3% of its 12-plus
numbers but gaining almost 14% in
its target group of adults 25-54.
That puts Mutual first in that demo.

It's important to note that Radar
37 includes a number of changes
that have been working through
both SRI’s Radar procedure and
through accepted industry practice
over the past two years. The new re-
port addresses the “apples to ap-
ples” controversy that’s been brew-
ing among the networks for the last
two years by including the ranking
of all network programming
against a common daypart. Radar
37 uses Mondays-Saturdays, 6 a.m.-
7 p.m., as the largest daypart com-
mon to all major networks. The
rankings reported here come from
using that method.

Radar 37 is also SRI's first step

toward an increased sample size..

Previous surveys interviewed
8,000 people over 48 weeks; Radar
37 interviewed 10,000. For Radar
38 this fall, 12,000 people will be
surveyed.

Amid the apples-to-apples de-
bate was CBS’ previous complaints
about other adult network ‘‘wild-
spotting’’—stripping commercials
from their intended programming
to be run at some other time within
the daypart. The adult CBS Radio

s

Z e M

Neer Perfect Air Gultar. Eric Clapton, right, jokes with “Up Close’' host/
producer Dan Neer before being interviewed for Neer Perfect Productions’
bimonthly program. The compact-disk-delivered “Up Close" is distributed
nationally by MediaAmerica. The special two-part Eric Clapton program is airing

through Sept. 10.

PROMOTIONS

(Continued from preceding page)

Since nobody brought the king to
WYHY “Y107” Nashville to collect
the $1 million offered during July,
Y107 has upped the offer $10 mil-
{ion through the month of August.

Those who regard the Elvis ru-
mors as b.s. however, should con-
sult Y107 on a real b.s. promotion—
bovine bingo. Y107 sold the squares
of a giant bingo board to raise mon-
ey for charity, but instead of a hu-
man caller, a cow roamed the giant
board, and when the chips fell, that
square’s owner won a $500 shop-
ping spree and a trip for four to
Walt Disney World in Orlando, Fla.

LENDING A HAND

Oldies/album KLDD/KZEW “The
Zoo" Dallas has just completed its

first benefit for the family of
KZEW'’s longtime engineer Rick
Stoughton. Stoughton was hospi-
talized in February for severe head-
aches and was in and out of a coma
all spring; three months ago he fell
into a coma again and has stayed
there ever since. A month ago he
had to be admitted to a nursing
home, making his wife responsible
for enormous ongoing hospital bills.
The most frustrating part of his sit-
uation is that the doctors don’t
know what’s causing his illness.
KLDD/KZEW teamed with
Channel 8 to mount fund-raisers at
both Dallas-area Improvisation
comedy clubs, where the resident
comedy troupes donated their per-

FEATURED
PROGRAMMING

Network had been the last holdout
from the practice but began allow-
ing affiliates to strip commercials
in January. Radar 37 is the first
Radar to report with all major net-
works allowing the practice and
shows the decision hasn’t hurt
CBS. CBS’ Hughes says it was a
good book for both the adult CBS
Radio Network, which was up 17%,
and the young adult CBS RadioRa-
dio, up 24%, both among listeners
12 and older. The adult CBS net-
work was up 17% among adults 25-
54.

ABC’s continued dominance is
most dramatic in the program
ranking. Paul Harvey’s news fea-
tures place first through fourth,
with Harvey’s afternoon drive
spot, “The Rest Of The Story,” in
fifth. Harvey’s 8:30 a.m. weekday
news also broke the 6-million-lis-
tener mark. It's the first time in
radio history that a program has
delivered that estimated figure; no
other network program comes
close in its estimated-audience de-
livery. ABC controls eight of the
top 20 positions.

The top 20 network programs
are all either ABC or CBS news
and information programs. Har-
vey commands the lion’s share of
the total audience. A combined to-
tal of his five programs produces
an estimated 22 million listenings
each week, although CBS actually
commands more of the top 20 pro-
gram slots than ABC. CBS news or
CBS commentator Charles Os-
good’s reports account for 12 of
the positions six through 20. CBS
upped Osgood’s reports earlier
this year from two each day to
four, and Osgood now occupies the
No. 8, 10, and 14 slots. ABC I-Net
news occupies the No. 9, 11, and 18
positions. As the country’s demo-
graphic structure changes, Os-
good could be poised to inherit
Harvey’s crown.

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

formances to the effort. The clubs
also let the stations keep donation
canisters at the door for the entire
month. The Dallas Hard Rock Cafe
also contributed a free Mason
Ruffner show with all donations go-
ing to Stoughton’s family.
Stoughton is a popular veteran of
the Dallas media scene. In 1974, he
received a Citizen’s Certificate of
Merit for following a gunman who
had just held up a restaurant and
then phoning in his location to the
Dallas police. Continuing efforts to
help Stoughton are being organized
by KZEW promotions director
Kathy Aubry. She can be reached at
214-522-9898. PETER J. LUDWIG

Radio Broadcasting, one hour.

Sept. 2-4, J.). Fad/Gary Taylor, On The Move
With Tom Joyner, CBS RadioRadio, three hours.

Sept. 2-4, INXS, Superstars Rock Concert Se-
ries, Westwood One Radio Networks, 30 minutes.

Sept. 2-4, Metallica, Metalshop, MJ| Broad-
casting, one hour.

Sept. 2-4, Brenda K. Starr/Vanessa Williams/
Lily Tomlin, Party America, Cutler Productions,
two hours.

Sept. 2-4, General Johnson, Motor City Beat,
United Stations, three hours.

Sept. 2-4, Bobby Brown, Star Beat, MJI Broad-
casting, one hour.

Sept. 2-4, The Gloria Estafan & Miami Sound
Machine Story, Hot Rocks, United Stations, 90
minutes.

Sept. 2-4, Lee Greenwood, Country Today, MJI
Broadcasting, one hour.

Sept. 2-4, The Top 20's Hometowns, Cruisin’
America With Cousin Brucie Labor Day Special,
CBS RadioRadio, three hours.

Sept. 3-4, Holly Robinson/Marva King/Shirley
Murdock, RadioScope, Lee Bailey Communica-
tions, one hour.

Sept. 2-5, Jimi Hendrix: Live And Unreleased,
Westwood One Special, six hours.

Sept. 2-5, The 20 Greatest Albums Of All Time,
DIR Broadcasting Special, six hours.

Sept. 2-5, Summer Encore 1988, United Sta-
tions Labor Day Special, three hours.

Sept. 2-5, The Isle Of Dreams, Westwood One
Special, six hours.

Sept. 2-5, The Glen Campbell Silver Anniversa-
ry Special, Country Six Pack Special, United Sta-
tions, three hours.

Sept. 2-5, The Sixties Series: The Psychedelic
Years, 1967-1969, United Stations Special Series,

Sept. 4, Van Halen/Robert Cray/Melissa Ether-
idge, Powercuts, Global Satellite/ABC Radio Net-
works, two hours.

Sept. 4, Labor Day Special, Hitline U.S.A,
James Paul Brown Entertainment, one hour.

Sept. 4, Labor Day Special, Countryline U.S.A.,
James Paul Brown Entertainment, one hour.

Sept. 5, Blue Oyster Cult, Rockline, Global Sat-
ellite/ABC Radio Networks, 90 minutes.

Sept. 5-10, Eric Clapton, Part 2, Up Close, Me-
diaAmerica Radio, two hours.

Sept. 5-11, Doc Severinsen, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

Sept. 5-11, Led Zeppelin, Part 2, Legends Of
Rock, Westwood One Radio Networks, one hour.

Sept. 5-11, Led Zeppelin, In Concert BBC Con-
cert Classic, Westwood One Radio Networks, 90
minutes.

Sept. 5-11, Aerosmith, Rock Today, MJI Broad-
casting, one hour.

Sept. 5-11, Robert Plant, Part 2, Off The Record
With Mary Turner, Westwood One Radio Net-
works, one hour.

Sept. 5-11, Larry Boone, Live From Gilley's,
Westwood One Radio Networks, one hour.

Sept. 5-11, David Bowie, Classic Cuts, MJI
Broadcasting, one hour.

Sept. 511, Force M.D.'s, Night Scene,
Westwood One Radio Networks, one hour.

Sept. 5-11, Simply Red, Star Trak Profiles,
Westwood One Radio Networks, one hour.

Sept. 5-11, Judy Collins, Pop Concerts,
Westwood One Radio Networks, one hour.

Sept. 5-11, Jody Watley, Special Edition,
Westwood One Radio Networks, one hour.

Sept. 5-11, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

Why. After 28 Years Some Things

Never Change

ike a tradition...without compromise. A stvle you've

L come to expect since 1960 from Hollywood Sport
Cars. It’s our custom, to pick up and deliver your Ferrari for
service. A ritual, to detail your car before it's returned. A
belief, in providing only genuine Ferrari parts. A standard,
of factory trained technicians to service your car. A commit-
ment, to have vour Ferrari ready on time. A guarantee, of
workmanship. And the practice of caring for vour car as if it
were our very own. A tradition takes time. It must be
experienced. So when vour Ferrari needs service, call us,

o
<

You'll find out what a tradition, without compromise feels
like. And why we haven't changed it,

- Hotoywoob Sport CARS INC.
= 5766 Hollywood Boulevard, Hollywood, California 90028
(213) 464-6161
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CURRENT PLAYLISTS OF THE NATION’S LARGEST

OWER PLAYLISTS.

AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

Gloria Estefan & Miami Sound Machine,

11 12 Steve Winwood, Roll With It 9 11 Huey Lewis & The News, Perfect World 17 9 Pat Benatar, All Fired Up 14 9
12 17 Dino, Summesgirls 10 13 Johnny Hates Jazz, | Don't Want To Be 18 21 Poison, Fallen Angel 15 15 Run-D.M.C., Mary, ara
13 18  Debbie Gibson, Staying Together 11 15 Guns N’ Roses, Sweet Child 0’ Mine 19 3 Steve Winwood, Koll With It 16 16 Vanessa Williams, The Right Stuff
14 16 Salt-N-Pepa Featuring E.U., Shake You 12 17 New Edition, if It Isn't Love 20 20 Kenny LogFins, Nobody’s Foo! (Theme F 17 18 Al B, Sure!, Off On Your Own (Girl)
15 15 |India, Dancing On The Fire 13 25 Jeffrey Osborne, She's On The Left 21 22 Johnny Hates Jazz, i Don't Want To Be 18 19 Information Socnetg, What’s On Your M
16 14 Vanessa Williams, The Right Stuff 14 19 Lime, Cutie Pie 22 26 New Edition, If It Isn't Love TAMPA BAY 19 20 New Kids On The Block, Piease Don't G
3 17 19 Al B. Sure!, Off On Your Own (Girl) 15 18 Erasure, Chains of Love 23 27 Debbie Gibson, Staying Together 20 21 Brenda K. Starr, What You See Is What
. 18 20 Rick Astley, It Would Take A Strong S 16 26 Al B. Sure!, Off On Your Own (Girl) 24 24 Bruce Hornsby & The Range, Look Qut A 21 22 Four Tops, Indestructible
wy” Fm 19 25 New Edition, If 1 Isn't Love 17 20 Toni Childs, Don't Walk Away 25 25 Vanessa Williams, The Right Stutf Tampa 0.M.: Mason Dixon 22 EX Erasure, Chains of Love
20 22 Sa-Fire, Boy I've Been Told 18 21 New Kids On The Block, Please Don't G 26 28 Cheap Trick, Don't Be Cruel | e T EX EX Chicago, | Don't Wanna Live Without Y
New York 0.M.: Steve Kingston 21 31 Rob Base & D.J. £-Z Rock, It Takes Tw 19 28 Midnight Oil, The Dead Heart 27 29 Def Leppard, Love Bites 12 Guns N’ Roses, Sweet Child 0’ Mine EX EX Debbie Gibson S(ayin& Together
i A g 22 13 Sade, Paradise 20 22 Basia, Time And Tide 28 30 Steve Winwood, Don't You Know What Th 2 3 Elton John, | Don't Wanna Go On With EX EX  The Jets, Sendin’ All By Love
1 3 Geov%e Michael, Monkey 23 26 Johnny Hates Jazz, | Don't Wanna Be A 21 24 Stevie B, Spring Love (Come Back To M 28 EX Rod Stewart, Forever Young 3 4 George M'C"”# Monkey EX EX  Jeffrey Osborne, She's On The Left
2 2 Breathe, Hands To Heaven 24 24 Siedah Garrett, K.I.S.S{NG. 22 23 Kenny Loggins, Nobody's Fool (Theme F 30 EX Tommy Conwell, I'm Not Your Man 4 5 Huey Lewis & The News, Perfect World X EX Rober¥ Palmer, Simply Irresistible
3 6 Tracy Chapman, Fast Car 25 23 Michael Jackson, Another Part Of Me 23 27 wet Wet Wet, Sweet Little Mystery A —  Phil Collins, A Groovy Kind Of Love 5 7 D.J. Jazzy Jeff & The Fresh Prince, A A — Glenn Frey, True Love
4 4 Terence Trent D'Arby, Sign Your Name 26 27 Kate Gengo, Tell Me 24 31 Bobby Brown, Don't Be Cruel A — Brenda K. Starr, What You See |s What § 1 Tray Chagma_n, Fast Car A — Stevie B, Spung Love (Come Back To M
5 10 Guns N' Roses, Sweet Child O' Mine 27 21 Whitney Houston, Love Will Save The D 25 £X Bobby McFerrin Don't Worry, Be Happy A — UBA4O, Red, Red Wine 7 8 Bobby McFerrin, Don't Worry, Be Happy A — Book Of Love, Pretty Boys And Pretty
6 1 Gloria Estefan & Miami Sound Machine, 28 33 Brenda K. Starr, What You See Is What 26 30 Information Society, What's On Your M A — |Information Societg. What's On Your M 8 & Chicago, } Don't Wanna Live Wilhout A — Phil Collins, A Groavy Kind Of Love
7 7 Steve Winwood, Roll With It 29 34 fErasure, Chains Of Love 27 34 Rod Stewart, Forever Young A — New Kids On The Block, Please Don't G 9 13 New Edition, If it Isn’t Love
8 5 Stevie B, Spring Love (Come Back To M 30 11 Brenda K. Starr, | Still Betieve 28 29 The Cover Girls, Inside Outside A —  Jane Wiedlin, Inside A Dream 10 11 Van Halen, When it's Love
9 9 fEric Carmen, Make Me Lose Control 31 32 LisaLisa & Cult Jam Featuring Full Force, 29 32 INXS, Never Tear Us Apart £X EX Basia, Time And Tide 11 14 Rick Astley, It Would Take A Strong S
10 13 Elton John, | Don't Wanna Go On with 32 35 Bobby Brown, Don't Be Crue 30 £X Def Lepgard, Love Bites EX  EX  Glenn Frey, True Love 12 10 Terence Trent D'Arby, Sign Your Name
11 11  Denise Lopez, Sayin’ Sorry (Don't Mak 33 37 Rick Astley, My Arms Keep Missing You 31 33 Poison, Fallen Angel EX EX  INXS, Never Tear Us Apart 13 17 Robert Palmer, Sim W'resmlble
12 14 Van Halen, When It's Love 34 EX  Sweet Sensation, Never Let You Go 32 £X  Four Tops, Indestructible EX EX  The Escape Club, Wild, Wild west 14 9 Steve Winwood, Roll With It
13 17 Taylor Dayne, Il Atways Love You 35 40 Pebbles, Take Your Time 33 35 Blue Zone UK., Jackie 15 19 Debbie Gibson, Staying Together
14 19 Chicago, [ Don't Wanna Live Without Y 36 28 Nia Peeples, Trouble 3 EX  Holly Knight, Heart Don't Fail Me Now 16 16 Daryl Hall John Qates, Missed Opportu o ﬁ@
15 18 Rob Base & D.J. E-Z Rock_ It Takes Tw 37 38 Tina B., Bodyguard 35 £X  Steve Winwood, Don’t You Know What Th 17 12 Richard Marx, Hold On To The Nights
16 16 Huey Lewis & The News, Perfect World 38 EX Bie Zone UK, Jackie A —  Phil Collins, A Groovy Kind Of Love 18 20 REOQ Speedwagon, Here With Me Cleveland OM: Kid Leo
17 8 Richard Marx, Hold On To The Nights 39 EX Johnny O, Fantasy Girl A — Brenda K. Starr, What You See Is What 19 25 Rod Stewart, Forever Young ik
18 21 Michael Jackson, Anolher Part Of Me 40 EX  D.J. Jazzy Jeff & The Fresh Prince, A A —  Olivia Newton-John, The Rumour 20 15 Breathe, Hands To Heaven 1 1 Guns N Roses, Sweet Child 0" Mine
13 22 The Cover Girls, Inside Outside A — Sade, Nothing Can Come Between Us A — Depeche Mode, Strangelove 21 24 Xenny Loggms{,Nobody s Fool (Theme F 22 Steve Winwood, Roil With It
20 25 D.J. Jazzy Jeft & The Fresh Prince, A A — The Giant Steps, Another Lover A — Boy Meets Girl. Waiting For A Star To 22 21 Taylor Dayne, I'll Always Love You 3 & Van Halen, When It's Love
21 24 New Edition 11 1t Isn't Love £X EX  When In Rome, The Promise A — Jane Wiedlin, Inside A Dream 23 26 Poison, Fallen Angel 4 7 Robert Palmer, Simply Irresistible
22 23 Aerosmith, ﬁa%Doﬂ EX X Loose Touch, Bad Of The Heart A —  Tracie Spencer, Symptoms Of True Love | wachinaton P.D.- Lorrin Palagi 24 27 Joan lett And The Blackhearts, | Hate 5 8 Joan Jett And The Blackhearts, | Hate
23 12 The Contours, Do You Love Me EX EX Marshall Jones, | Burn EX EX Peter Cetera, One Good Woman g -b.oLorrn 8 25 28 Johnny Hates Jazz, | Don't Want To Be 6 6 Chicago, | Don't Wanna Live Without Y
24 £X  Bobby McFerrin, Don’t Worry, Be Happy EX  EX  The Jets, Sendin” Alt My Love EX X The Escape Club, Wild, Wild West 1 1 Steve Winwood, Roll With It 26 EX UB40, Red, Red Wine 7 5 Richard Marx, Hold On To The Nights
25 28 Def Leppard, Love Bites EX EX  Nia Peeples, High Time £X EX )ames Reyne, Motor's Too Fast 2 3 Richard Marx, Hold On To The Nights 27 30 Glenn Frey, True Love 8 9 Pat Benatar, All Fired Up
26 27 Debbie Gibson, Staying Together EX 30 TKA X-Ray Vision £X EX Bruce Hornsby & The Range, Look Out A 3 4 George Michael, Monkey 28 EX  Peter Cetera, One Good Woman 9 3 Aerosmith, Rag Doll
27 30 UB4D, Red, Red Wine ~ £X EX D.J. Jazzy Jeft & The Fresh Prince, A 4 2 Def Leppard, Pour Some Sugar On Me 29 EX Def Leppard, Love Bites 10 12 RED Speedwagon, Here With Me
28 Kenny Loﬁgms, Nobody's Fool (Theme F EX EX Giant Steps, Another Lover 5 & Gloria Estefan & Miami Sound Machine, A30  — The Beach Boys, Kokomo 11 11 Tracy Chapman, Fast Car
A29 — Robert Palmer, ASlmoI%Irrqsmlble r £X Paul Carrack, Button Off My Shirt 6 8 Terence Trent D'Arby, Sign Your Name A —  Phil Collins, A Groovy Kind Of Love 12 13 Huey Lewis & The News. Perfect World
A30 — Information Society, What's On Your M 7 11 Chicago, | Don't Wanna Live Without Y A — Midnight Oil, The Dead Heart 13 15 Xenny Loggins, Nobody's Fool (Theme F
A — Cheap Trick, Don't Be Cruel 8 9 Elton John, | Don't Wanna Go On With A — JJ)Fad Wa¥ Out 14 14 Def Lep%ard, Pour Some Sugar On Me
A —  Phil Collins, A Groovy Kind Of Love 9 10 Huey Lewis & The News, Perfect World EX EX  Brenda K. Starr, What You See Is What 15 10 Elton John, [ Don't Wanna Go On With
EX  EX  Rick Astley, It Would Take A Strong S e— S0STON'S 10 12 Kenny Loggins, Nobody's Fool (Theme F EX EX Steve Winwood, Don't You Know What Th 16 13 Bruce Hornsby & The Range, Look Out A
11 14 Tracy Chapman, Fast Car EX EX  Holly Knight Heart Don't Fail Me Now 17 17 The Contours, Do You Love Me
12 1; JGu':\s N'KRoses,JSweEt cgnqd 0’ Mine EX EX Bruce Hornsby & The Range, Look Out A }a %8 {ris Ca':manl, Wk% Me Lose Control
. 13 ohnny Kemp, Just Got Paj 9 Midnight Oil, The Dead Heart
Los Angeles P.D.: Jeff Wyatt 14 17 New Kids On The Block, Piease Don't G 20 19 Cheap Trick, The Flame
1 2 Brenda K. Starr, | Still Believe . 15 5 Eric Carmen, Make Me Lose Cantrol 21 22 White Lion, Tell Me
21 Will To Power, $ay It's Gonna Rain Boston P.D.: Tom Jefiries 16 19 New Edition, If It Isn't Love 22 30 Steve Winwood, Don't You Know What Th
3 3 The Jets, Make It Real 17 13 Cheap Trick, The Flame 23 24 Peter Cetera, One Good Woman
4 4 Tracie Spencer, Symptoms Of True Love 1 1 George Michael Monkey 18 22 Peter Cetera, One Good Woman 24 27 Cheap Trick, Don't Be Cruel
5 $  Paula Abdul, Knocked Out 2 3 Chicago, | Don't Wanna Live Without Y 18 16 Breathe, Hands To Heaven 25 28 Poison, Falien Angel
New York P.D.: Larry Berger 6 5 Sweet Sensation, Take It While it's H 3 6 Tracy C'\apman Fast Car 20 21 Michael Jackson, Another Part Of Me 26 25 The Moody Blues, | Know You're Out Th
X s y g 7 & Johony Xemp, Just Got Paid 4 8 Huey Lewis & The News, Perfect World 21 25 Def Leppard, Love Bites 27 21 INXS, New Sensation
1 3 George Michael Monkey ) 8 7 Terence Trent D'Arby, Sign Your Name 5 9 Taylor Dayne, I'll Always Love You 22 24 Debbie Gibson, Staying Together Chicago P.D.: Buddy Scott 28 26 Foreigner, Heart Turns To Stone
2 1 Gloria Estefan & Miami Sound Machine, 9 8 Gloria Estefan & Miami Sound Machine, 6 12 New Kids On The Block, Please Don't G 23 23 Rick AstleeJ, It Would Take A StronE S . 29 EX Rod Stewart, Forever Young
3 6 Tracy Chapman, Fast Car 10 13 Dino, Summergirls 7 10 Robert Palmer, Simply irresistible 24 26 Glenn Medeiros, Long And Lasting Love 1 4  George Michael, Monkey 30 EX Def Leppard, Love Bites
4 2 Breathe, Hands To Heaven 11 17 Michael Jackson, Another Part Of Me 8 13 Guns N’ Roses, Sweet Child D' Mine 25 27 Cheap Trick, Don't Be Cruel 2 1 Brea hehﬂa"ds To Heaven A —  phil Collins, A Groovy Kind Of Love
5 11 Guns N"Roses, Sweet Child 0 Mine 12 16 Stevie B, SerF Love (Come Back To M 9 11 Van Halen, When It's Love ) 26 28 Poison, Fallen Angel 35 Tracy Chapman, Fast Car A — UBAD, Red, Red Wine
6 8 Terence Trent D'Arby, Sign Your Name 13 15 George Michael, Monke{ 10 5 Gloria Estefan & Miami Sound Machine, 27 29 UBAO, Red, Red Wine 4 2 Steve Winwood, Roll With It . A — The Fabulous Thunderbirds, Powerful S
7 4 Steve Winwood, Roll with It 14 19 New Edition, If 1t Isn't Love 11 14 REO Speedwagon, Here With Me 28 30 Johnny Hates Jazz, | Don't Want To Be 5 3 Gloria Estefan & Miami Sound Machine, £X EX Glenn Frey, True Love
8 10 Brenda K. Starr, | Still Believe 15 20 Vanessa Williams, The Right Stuff 12 15 Johnny Hates Jazz, | Don't want To Be 29 31 Brenda K. Starr, What You See is What 6 7 New Edition, )f it Isn't Love EX EX INXS, Never Tear Us Apart
9 7 Richard Marx, Hold On To The Nights 16 11 Pam Russo, It Works For Me 13 18 Kenny Loggins, Nobody's Fool (Theme F 30 32 Van Halen, When It's Love 7 11 Chicago, ) Don't Wanna Live Without Y
10 5 Denise Lopez, Sayin’ Sorry (Don't Mak 17 14 The Contours, Do You Love Me 14 20 Peter Cetera, One Good Woman 31 33 Bobby Mcerrin, Don't Worry, Be Happy 8 6 Terence Trent D'Arby, Sign Your Name
11 15 £lton Johs, 1 Don't Wanna Go On With 18 21 The Cover Girls, Inside Qutside 15 21 Bobby McFerrin, Don’t Worry, Be Happy 32 34 Information Society, What's On Your 9 9 Whitney Houston, Love Will Save The D
12 9 Enc Carmen, Make Me Lose Control 19 12 Debbie Gibson, Foolish Beat 16 23 Michael Jackson, Another Part Of Me A3 —  Joan Jett And The Blackhearts, | Hate 16 10 Denise Lopez, Sayin’ Sorry (Don't Mak
13 12 Stevie B, Spring Love (Come Back To M 20 24 Information Society, What's On Your M 17 31 Steve Winwood, Don't You Know What Th A3 — Taylor Dayne, I'll Always Love You 11 12 Michael )acksow Another Part Of Me
14 14 Def Leppard, Pour Some Sugar On Me 21 27 Bobby Brown, Don't Be Cruel 18 26 Poison, Fallen Ange! 1213 Rick Astley, It Would Take A Strong $
15 13 D.J. Jazzy Jeff & The Fresh Prince, P 2 % Taglor Dayne, V'll Atways Love You 19 22 Denise Lopez, Sayin' Sorry (Oon't Mak 13 14  Bobby Brown, Don't Be Cruel
16 13 Taylor Dayne, I'll Always Love You 23 18 Whitney Houston, Love Will Save The D 20 25 Bruce Hornsby & The Range, Look Out A 14 15 Hm Lewis & The News, Perfect World
17 17 The Cover Girls, Inside Outside 24 10 Denise Lopez, Sayin’ Sorry (Don’t Mak 21 27 Cheap Trick, Don't Be Cruel 15 20 B McFerrin, Don't WOV?, Be Haﬁp{
18 21 Chicago, | Don't Wanna Live Without Y 25 28 Brenda K. Starr, What You See Is What 22 28 Rod Stewart, Forever Young 16 17 Brenda K. Starr, What Yoy See Is What | 0 P.D. Brian Kell
19 16  New Edition, If It Isn't Love 26 32 AlB. Sure!, Off On Your Own (Girl) 23 29 Joan Jett And The Blackhearts, | Hate 1719 Jeffrey Osborne, She’s On The Left g -U. Brian Reily
20 25 Rick Astley, it Would Take A Strocﬁ S 27 31 Johnny Hates Jazz, | Don’t Wanna Be A 24 34 Rick Astley, It Would Take A Strong S 18 8 Johnny Kemp, Just Got Paid 1 1 Breathe, Hands To Heaven
21 22 Huey Lewis & The News, Perfect World 28 23 D). Jazzy Jeff & The Fresh Prince, P 25 33 Def Leppard, Love Bites 1921 Taylor Dayne, I'll Always Love You 2 2 Steve Winwood, Roll With It
22 24 Van Halen, When It's Love 29 22 Al B. Sure!, Nite And Day 26 30 Midnight Oil, The Dead Heart 20 18 Elton Jjohn, | Don't Wanna Go On With 3 4 George Michael, Monker
23 27 Debbie Gibson, Staying Together 30 34 Efton John, | Oon't Want To Go On Wit 27 35 Four lops, Indestructible Washington P.D.: Mark St. John 2122 Al B. Surel, Off On Your Own (Girl) 4 7 Robert Palmer, Simply lrresistible
24 32 UBAD, Red, Red Wine . 31 35 Erasure, Chains Of Love 28 32 Blue Zone UX, Jackie glon L n oL 22 23 Kool & The Gang, Rags To Riches 5 6 Chicago, 1 Don't Wanna Live Without ¥
25 30 D.). Jazzy Jeff & The Fresh Prince, A 32 36 Cheap Trick, Don't Be Cruel 29 £x Cinderella, Don't Know What You Got 1 3 Mndmhht 0il, Beds Are Burning 2 UBAQ, Red, Red Wine 6 12 Guns N’ Roses, Sweet Child 0" Mine
26 26  Michael Jackson, Another Part Of Me A33  —  D.). Jazzy Jeff & The Fresh Prince, A 30 EX Holly Knight, Heart Don't Fail Me Now 2 5 Guns N' Roses, Sweet Child 0" Mine 24 24 Peter Cetera, One Good Woman 7 5 Gloria Estefan & Miami Sound Machine,
27 28 Rob Base & D.J.'£-Z Rock, It Takes Tw 34 38 Sweet Sensation, Never Let You Go 31 £X  Vanessa Williams, The Ri%\t Stutf 3 1 Richard Marx, Hold On To The Nights 25 26 Four Tops, Indestructible 8 8 Eric Carmen, Make Me Lose Control
28 29 Johnny Hates Jazz, | Don't Want To Be 35 37 LisaLisa & Cult Jam Featuring Full Force, A32 — Paul Carrack, Button Off My Shirt 4 4 Tracy Chapman, Fast Car 26 27 Glenn Frey, True Love 9 3 D.J. Jazzy Jeff & The Fresh Prince, P
23 31 Kylie Minogue, The Loco-Motion 36 40 Debbie Gibson, Staying Together A3 — 10,000 Maniacs, What's The Matter Her 5 8 Van Halen, When It's Love 27 23 Keith Sweat (Duet With Jacci McGhee), 10 9 Def Leppard, Pour Some Sugar On Me
A0 — Bobby McFernn, Don't Worg Be Happy A37 — When In Rome, The Promise 34 £x  Erasure, Chains of Love ) 6 9 Huey Lewis & The News, Perfect World 28 28 Freddie Jackson, Nice ‘N’ Slow 11 10 Terence Trent D'Arby, Sign Your Name
A31 — Phil Collins, A Groovy Kind Of Love 38 26 The Fat Boys, The Twist 35 EX Al B. Sure!, Off On Your Own (Girl) 7 2 Steve Winwood, Roll With It 29 31 Information Society, What's On Your M 12 11 Cheap Trick, The Flame
38 EX The Jets, Sendin’ All My Love A — INXS, Never Tear Us Apart 8 10 Chicago, | Don't Wanna Live without Y A30 —  Johnny Kemp, Dancing With Myself 13 13 Richard Marx, Hold On To The Nights
40 EX Nia Peeples, High Time A — DJ. Jazzy Jeff & The Fresh Prince, A 8 12 New tdition, If It Isn't Love 14 20 Van Halen, When it's Love
A — The Giant Steps, Another Lover A — Jane Wiedlin, Inside A Dream 10 6 Terence Trent D'Arby, Sign Your Name 15 18 Huey Lewis & The News, Perfect World
— A — flisa Fiorillo, You Don't Know A — Robert Cray, Don't Be Afraid Of The D 1116 40, Red, Red Wine 16 16 Pebbles, Mercedes BOE
VTN /, A — Freddie Jackson, Nice ‘N’ Slow 12 34 Joan Jett And The Blackhearts, | Hate 17 23 Tracy Chapman, Fast Car
v 11027 £X £X  Toni Childs, Don't Walk Away 13 13 Elton John, | Don't Wanna Go On with 18 17  Aerosmith, Rag Dot
S - GOL EX EX Ziggy Marley, Tumbiin' Down 14 7 George Michael, Monkea 19 25 New Edition, If It sn’t Love
15 19 Bobb{( McFerrin, Don't Worry, Be Ha %y P 20 19 Johnny Kemp, Just Got Paid
}g %? gewL ids %l\ Ehe Béotck, Please Don’l Zv g %: ﬁrasureL, Chains 'o‘f éo;e Fool (Thi 3
. ; 1 ef Leppard, Love Bites enny Loggins, Nobody's Fool (Theme
Los Angeles P.D.: Steve Rivers ﬂdM ’f 18 20 D.J. Jazzy Jeff & The Fresh Prince, A Detroit P.D.: Brian Patrick 23 27 DJ Jazzy %eﬂ & The Fresh Prince, A
1 2 Tracy Chapman, Fast Car. . 95 ’ -FM 0. 19 22 Taylor Daﬁne, I'll Always Love You . o 24 29 Bobby McFerrin, Don’t Worry, Be Happy
2 10 Guns N’ Roses, Sweet Child 0" Mine l c 20 15 Breathe, Hands To Heaven 12 George Michael, MonkEr - 25 26 Peter Cetera, One Good Woman
3 1 George Michael, Monkey 21 11 Def Leppard, Pour Some Sugar On Me 2 & Robert Paimer, Simply [rresistible 26 22 Prince, When 2 R In Love
4 5 Michael Jackson, Another Part Of Me 22 25 Basia, lime And Tide 33 Ch-cazolul Don't Wanna Live Without Y 2730 Kylie Minogue, The Loco-Mation
56 g g‘taz nJoPhnI | Dosr[t VYanIna Qo'%? with 5 FM gs 23 ‘l;lr:chaelr Jaiks[;m, tAréothéar Plart 0f Me g ; mlc‘yml‘- 'fmsatn,nFaLsotveCavvv TS 28 g ;gidsosn, Fallen Angel ‘
0 almer, Simply Irresistible D.: ; T R 4 EX eap Trick, Don't Be Cruel Yy Houston, ve §he 2 tewart, Forever Youn,
7 3 Gloria Estefan & Miami Sound Machine, Hartlfordl @ OO Dk Dave Shakes | Pittsburgh P.D.: Jim Richards 25 30 Peter Cetera, One Good Woman 6 11 Huey Lewis & The News, Perfect World 30 EX  Glenn Frey, True Love g
8 11 New Edition, If It Isn't Love 5 B eorge | R" a¢; 'S onke hid O Mi 12 Robert Palmer, Simply liresistible 26 28 Glenn Frey, True Love 7 1 Elton John, [ Don't Wanna Go On With A — information Society, What's On Your M
9 13 Whitney Houston, Love Will Save The D 4 3 Guns NP 'NS- sweel' id. b ine 4 Van Halen, When It's Love 27 23 Debbie Gibson, Staying Together 8 9 Michael Jackson, Another Part Of Me A — Rick Astley, It Would Take A Strong S
10 4 Terence Trent D'Arby, Sign Your Name FI ggpm O lrrests thout ¥ 3 3 Chicago, I Don’'t Wanna Live Without ¥ 28 17 Cheap Trick, The Flame 910 Van Halen, When It's Love A — UBAQ, Red, Red Wine
11 15 Denise Lopez, Sayin’ Sorry (Don't Mak 5 9 M ica 3:“‘ °{‘l Itwlan'ntaLLwe Without 4 1 Eric Carmen, Make Me Lose Control 29 X Brenda K. Starr, What You See Is What 10 14 Kenny Loggins, Nobody's Fool {Theme F A — Johnny Hates Jazz, | Don’t Want To Be
12 16 Huey Lewis & The News, Perfect World 010 e hert Don't Wanna G0 On With 5 5 Guns N' Roses, Swest Child 0’ Mine 30 EX  Erasure, Chains of Love 1120 Cheap Trick, Don't Be Cruel A —  Joan Jett And The Blackhearts, | Hate
13 18 Bobby McFerrin, Don't Worry, Be Happy B0 Tton r?n n, onF tacnna 0 On Wi 6 6 Johnnsy Xemp, Just Got Paid A —  Phil Collins, A Grooy{ Kind Of Love 1215 Daryl Hall John Oates, Missed Opportu A —  Def Leppard, Love Bites
14 14 Van Halen, When It's Love i il Save ThelD. 7 10 RED Speedwagon, Here With Me A — The Escape Club, Wild, Wild West 1317 Taylor Dayne, I'll Always Love You A — New Kids On The Block, Please Don't 6
15 21 Stevie B, épn'r:‘g Love (Come Back To M H OB M itne ‘;“5 Z“MP‘"? [ a\“e h'e 8 13 Huey Lewis & The News, Perfect Worid A — Bobby Brown, Don't Be Cruel 14 16 REO Speedwa 0"#.""9 With Me
16 7 Eric Carmen, Make Me Lose Control & S DS'E e Sound L 9§ George Michael, Monkey A — Information Society, What's On Your M 15 18 Pat Benatar, All Fired Ui
17 20 Rick Astley, It Would Take A Strong S l? Zg a} lor ay;na*f i "‘“FYS Lﬁ;. ou A 10 14 Kenny Loggins, Nobody's Fool (Theme F £X EX  Robert Palmer, Simply Irresistible 16 19 Rick A5"0¥. It Would Take A Strong S
18 22 Taylor Dayne, I'll Always Love You D-."’"] : A 3 h"sv ;‘B‘,’*M 11 8 Terence Trent D'Arby, Sign Your Name EX E£X Kenny Loggins, Nobody's Fool (Theme F 17 26 Bobby Mckerrin, Don't Worry, Be Happy
19 23 Brenda K. Starr, What You See Is What 1213 Michael Jackson, Another Par e 12 19 Taylor Dayne, I'll Always Love You 18 24 Peter Cetera, One Good Woman
20 25 D.J. Jazzy Jeft & The Fresh Prince, A 13 14  Huey Lewis & The News, Perlect World 13 17 Pe(er Cetera, One Good Woman 19 21 Johnny Hates Jazz, | Don't Want To Be
21 '8 Sieve Winwood, Roll With It 18 7 Steve Winwood, Roll With it 14 18 Tracy Chapman, Fast Car m /%w 20 22 Bruce Hormsby & The Range, Look Out A
22 26 fErasure, Chains of Love 15 11 Breathe, Hands To Heaven 15 23 Poison, Fallen Angel 21 23 Freddie Jackson, Nice ‘N’ Slow
3 ;g ghi'c:go,l 302'1 Wanna Live Without Y e ;’13 ‘é:gb';agwxhg';’:,‘tsafguel le 2 fick dAs('I(eyéll would lhke»é S!rion hs o R JEdiiomyitiisnit H:E
e ard, Love Bites Al b renda K. Starr, What You See Is What ewart; Lorey u A q o
25 17 Richard Marx, Hold On To The Niths 18 23 Kenny L&Ztﬁ'"sv Nobody's Fool (Theme F 18 25 D.J, Jazzy Jetf & The Fresh Prince, A _ 24 27 New Kids Dr The Block, Please Don't 6 | Minneapolis P.D.: Gregg Swedberg
2 30 Vanessa Williams, The Right Stuf LR 20 F aviaffibcu inocked D1 I 19 26 INXS, Never Tear Us Apart S 25 29 Debbie Gibson, Staying Together 1 1 Robert Pamer, Simply Irresistible
27 29 Johnny Hates Jazz, | Don't Want To Be R°k "° ﬂ?"v 03 b k°"1vs(e a%DY 20 27 Cheap Trick Don't Be Cruel 100.7 FM 26 31 Guns N Roses, Sweet Child 0" Mine 2 5 Kenny Loggins, Nobody's Fool (Theme F
28 34 Bobby Brown, Don't Be Cruel A A 21 22 Michael Jackson, Another Part Of Me Mi PD.- Steve P 27 32 Basia, Time And Tide 3 3 Giant Steps, Anather Lover
23 EX Information Society, What's On Your M R e o Rlease o 2 29 Steve Winwood, Don't You Know What Th lami UL erun 28 34 The Escape Club, Wild, Wild West 4 7 REO Speedwagon, Here With Me
30 33 Kenny Loggins, Nobody's Fool (Theme F i g'"c"ade el IO WD LS 23 £X UBAO, Red, Red Wine 1 4 UBAO, Red, Red Wine 29 30 Diivia Newton-John, The Rumour 5 9 Van Halen, When It's Love
31 31 Aerosmith, Rag Doll 2 go eap Trick, Don't Be Cruel 24 28 Debbie Gibson StaymF Together 2 3 Guns N’ Roses, Sweet Child 0" Mine 30 35 Joan Jett And The Blackhearts, | Hate & 2 George Michael, Monkey
32 35 Cheap Trick, Don't Be Cruel gg zg Peter Cetera, One c‘?"é’ wt“"‘a“ To8 25 30 New Edition, If It Isn'f Love 3 1 Breathe, Hands To Heaven 31 33 10,000 Maniacs, What's The Matter Her 7 17 Def Leppard, Love Bites
33 36 Glenn Frey, True Love s Johnny g.;'“ JBSH: o vg;m 0 Be 26 EX  Def Leppard, Love Bites 4 & D.J. Jazzy Jetf & The Fresh Prince, A 32 36 Steve Winwood, Don't You Know What Th 8 6 Eric Carmen, Make Me Lose Controt
337 New Kids On The Block, Please Don't G 2 3% g?bbles ibson, Staying Together 27 EX  Joan Jeit And The Blackhearts, 1 Hate 5 2 Gloria Estefan & Miami Sound Machine, 33 37 Def Leppard, Love Bites 9 4 Rod Stewart, Lost In You
35 38 Peter Cetera, One Good Woman %g 33 ino, “"v‘v"l‘le’x"'sTh S 28 £X Rod Stewart, Forever Young 6 7 Tracy Chapman, Fast Car 34 38 Four Tops, Indestructible . 10 14 The Moody Blues, | Know You're Out Th
36 EX Rod Stewart, Forever Young 3 Vanessa Wi 'a'“[s)- ’teV igh “wn ¢ Th 29 EX  Glenn Frey, True Love 7 8 Chicago, | Oon'f Wanna Live Without ¥ 35 39 DJ. Jazzy Jeft & The Fresh Prince, A 11 20 Chicago, | Don't Wanna Live Without Y
37 EX INXS, Never Tear Us Apart 0 37 gl'm W'mfwd( OO"V °‘6Kn°WG. | 3 30 New Kids On The Block, Please Don't 6 8 12 Van Halen, When It's Love 36 40 INXS, Never Tear Us Apart 12 15 Tracy Chapman, Fast Car
38 EX  Steve Winwood, Don't You Know what Th 31 39 fB- Sure!, 0ff On 0“’: t'w?)( ;’) " A — Phil Collins, A Groovy Kind Of Love 8 5 Eric Carmen, Make Me Lose Control A3 — P°'5°"# Fallen Angel 13 16 Pat Benatar, All Fired Up
A — Joan Jett And The Blackhearts, | Hate 32 ﬁ 'B"I‘"“‘“'o'hs'(“'f'ykw ELB W WellTy A — Bobby McFerrin, Don't Worry, Be Happy 10 17 Def L_egpard. Love Bites 38 Ex  Glenn Frey, True Love 14 10 Breathe, Hands To Heaven
A — The Escape Club, Wild, wild West 333 ue 10"‘(’ St ackie See Is What A — Information Society What's On Your M 11 11 Midnight Oil, Beds Are Burning A3 —  Phil Collins, A Groovy Kind Of Love 15 19 Billy Ocean, The Colour Of Lave
A — UBAO, Red, Red Wine ) i Bophlisy ’J.’-.W"la,‘w"w ee Is Wha A — The Escape Club, Wild, Wild West 12 16 Johnny Kemp, Just Got Paid A% — Information Society, What's On Your M 16 23 Guns N Roses, Sweet Child ' Mine
A — AIB. Surel, Off On Your Own (Girf) 3% 3 e Jets, Sendin’ All My Love 13 9 Brenda Russell Featuring Joe Esposito, A — "("9_ Minogue, The Loco-Motion 17 21 Huey Lewis & The News, Perfect World
EX EX Jane Wiedlin, Inside A Dream 36 38 Glenn Frey, TA’"" Love q 14 10 Richard Marx, Hold On To The Nights A —  Climie Fisher, Rise To The Occasion 18 22 Peter Cetera, One Good Woman
EX EX Kool & The dang, Rags To Riches A37 —  Phil Collins, A Groovy Kind Of Love Al5 — Robert Palmer, Simply irresistible EX EX  Tomi Childs, Don't Walk Away 19 11  Aerosmith, Rag Doll
EX EX  Four Tops, Indestructibie Gl Sty naine{Ley 16 18 Terence Trent D'Arby, Sign Your Name 2 I3 Rhthym Corys Common Ground
£X £X  Giant Steps, Another Lover EX  Basia, Time And Tide 17 21 Rob Base & 0.). E-Z Rock, 1t Takes Tw 21 24  Michael Jackson, Another Part Of Me
EX EX Jeffrey Osborne, She's On The Left A — UBAD, geds Red V{'"' C— 18 19 Dino, Summergrirls 22 25 Pauta Abdul, Knocked Out
AR s tevielB Spring|Love (Come Bac kg 19 20 Huey Lewis & The News, Perfect world 23 28 Kylie Minogue, The Loco-Motion
—  The Escape Club, Wild, wiid West 20 23 Cheap Trick, Don't Be Cruel 24 12 Johnny Kemp, Just Got Paid
g% gg sobby MFcIFIerrix, Don’t Worry, Be Happy %2 g {rasuia, Cham's of Lo»;e
g i 0 8 i oison, Fallen Angel ———— New Edition, §f It Isn’t Love
M Philadeiphia P.D.. Charlie QUINP | 33 £x  New Kids On The Block, Please Don't G T ™ 21 8 The Fat Boys, The Twist
aanm 1 1 George Michael, Monkey 24 22 Cheap Trick, The Flame 28 34 Bobby McFerrin, Don't Worry, Be Ha‘)%
2 2 Tracy Chapman, Fast Car 25 2% Michael}ac‘(son, Another Part Of Me Detroit P.D.: Rick Gillette 29 37 Steve Winwood, Don't You Know Wha
3 4 Elton John, | Don't Wanna Go On With 26 EX New Edition, If It fsn't Love " o 30 33 Oebbie Gibson, Staying Together
4 5 Robert Palmer, Sqmlply Irresistible 27 29 Rick Astley, it Would Take A Snow S 12 George Michael, Monkey ! 31 35 Taylor Dayne, I'll A{ways Love You
New York P.D- Joel Salkowit 108FM 5 11 Taylor Dayne I'll Always Love You 28 X Elton John, | Don't Wanna Go On With 24 Eiton John, | Don't Wanna Go On With 32 36 Glenn Frey, True Love
ew Yor .U Joel salkowitz & 10 Van Halen, When It's Love 29 14 Steve Winwood, Roll With It 3 6 Keith Sweat gDuet With Jacci McGhee), 33 27 Whitney Houston, Love Will Save The D
1 1 Stevie B, Spring Love (Come Back ToM | Boston P.D.: Sunny Joe White 7 7 Daryl Hall John Oates, Missed Opportu 30 EX  Taylor Dayne, Il Always Love You 4 7 New Edition, If It Isn't Love 34 38 information Society, What's On Your M
2 3 Terence Trent D'Arby, Sign Your Name ! 8 8 Chicago, | Don't Wanna Live Without Y A — Pl Collins, A Groovy Kind Of Love 5 8 Bobby Brown, Don't Be Cruel 35 39 D). Jazzy Jet & The Fresh Prince, A
3 & George Michael, Monkey 13 Natalie Cole When [ Fall In LOV"' 9 6 Whitney Houston, Love Will Save The D A — Bobby Brown, Don't Be Cruel 6 1 Whitney Houston, Love Will Save The D 36 40 New Kids On The Block, Ptease Don't G
4 5 Will To Power, Say It's Gonna Rain ZIy i ichasitlacsenlAnathe "a"so Me 10 12 Rick Astley, It Would Take A Strong S A — Brenda K. Starr, What You See Is What 7 12 DJ. Jazzy Jett & The Fresh Prince, A A37 — Rick Astley, It Would Take A Strong §
5 8 Taylor Dayne, [l Always Love You 34 Rick Astley, It S°“|d Take A Strong § 11 13 Michael Jackson, Another Part Of Nle EX EX Debbie Gibson, $taying Together 8 10 Freddie fackson, Nice ‘N’ Siow 38 32 Johnny Hates Jazz, | Don't Want To Be
§ 2 Denise Lopez, Saan' Sorry (Don't Mak 4 6 Debbie Gibson, Staying TTozether 12 13 Guns N’ Roses, Sweet Child O’ Mine 9 3 Terence Trent D'Arby, Sign Your Name 39 EX Joan Jett And The Blackhearts, | Hate
7 & Gloria Estefan & Miami Sound Machine, 5 16 10,000 Maniacs, What il hhe Saf"f' Her 1315 Huez Lewis & The News, Perfect World 10 17 Bobby McFerrin, Oon’t Worry, Be Happy A4 —  Phil Coilins, A Groovy Kind Of Love
8 9 The Cover Girls, Inside Outside g Vanessa Williams, The Right Stu 14 16 Bobby McFerrin, Don't Worry, Be Happy 11 5 Steve Winwood, Roll With it A — UBAO, Red, Red Wine
g 10 Information Society, What's On Your M 7 14 Joan )Sm And The Blackhearts, | Hate 15 17 Denise Lopez, Sayin’ Sorry (Don't Mak 12 13 Michael Jackson, Another Part Of Me A — Poison, Fallen Angel
10 7 TheFat Boys, The Twist 8 12 Dino, Summergirls 16 18 Peter Cetera, One Good Woman 13 14 Huey Lewis & The News, Perfect Worid A — The Escape Club, Wild, Wild west
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Elton John, | Don't Wanna Go On With
Guns N’ Roses, Sweet Child 0' Mine
Nidnight Oil, The Dead Heart
Pat Benatar, All Fired Up

f Leppard, Love Bites
Debbie Gibson SlaymF Together
New Edition, i 1t 1sn'f Love

obby McFemn Don't Worry, Be Happy
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Debbie Gibson, Staying Together
Terence Trent ‘O'A r‘y Sign Your Name
Red Wine

New tdmon If 1t Isn't Love
Def Leppard, Pour Some Sugar On Me
Michae! Jackson, Another Part Of Me
Rick Astley, It Would Take A Stron) S
Denise Lopez, Sayin’ Sorr¥ (Don't
Kenny Loggins, Nobody's Fool (TNeme F
Basia, Time And Tide
New Kids On The Biock, Please Don't G
Def Leppard, Love Bites.
0.J. hzz( Jeff & The Fresh Prince, A
Peter Cetera, One Good Woman
Brenda K. Starr, What You See Is What
Phrl Collins, A Groovy Kind Of Love

lod Stewart, Forever Youn|
Cheap Trick, Dorrl Be Crue
Poison, Fallen An,

Bobby Mcfemn &on'l Worry, Be Happy

St. Louis
11
2 4
3
4
5
]

7

8 1
9

10 1
1 1
12 1
13
4
15 1
1B 1
1
18 2
LT
N 2
2 23
2 2
P |
P
% EX
% 2
27 %
2B 3%
n 2
0 U
31 R
R 5
A3} —
U EX
3% EX
A —
A —
X EX
EX EX
EX EX

P.D.: Kevrn Young
Steve Winwood, Roil With
Elton John, | Don't Wanna Go On With
George Michael, Monk ey
Chicago, | Don" t Wanna Live Without ¥
Gloria Estefan & Miami Sound Machine,
Huey Lewis & The News, Perfect World
Robert Palmer, Simply irresistible
Kenny Loggins, Nobody's Fool (Theme F
Terence Trent D'Arby, Srgn Your Name
Guns N' Roses, Sweet Child 0" Mine
Michael Jackson, Another Part Of Me
Rick Asllﬁ It Would Take A Strong S
ands To Heaven

New Edition, if It Isn't Love
Tracy Chapman, Fast Car
vhdn otvrvs:‘on I%ave WIII Save The D

an Halen, en It's Love

pec&rn on, Here With Me
Pt Benatar, All fired U
Brenda K. Shrr What You See Is What
Cheap Trick, Don't Be Cruel
epparJ Love Bites

Enc Carmen, Make Me Lose Control
Bobby cFemn Don't Worry, Be Happy
Johnny Kemp, Just Got Paid

Glenn Medeiros, Long And Lasting Love
Debbie Gibson, Sl%{'e Together
Bruce Homsby 3 ange, Look Out A
Poison, Fallen Angel
Taylor Da Day ne, I'l! Always Love You
Richard Marx, Hold On To The Nights
UB40, Red, Red Wine
Rod Stewart, Forever Young
Glenn Frey, True Love
D)) Jaff & The Fresh Prince, A
Europe, Superstitious
Jeffrey Osborne, She's On The Left
Otivia Newton-John, The Rumour
Four Tops, Indestructible
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P.D.: Guy Zapoleon

Def Leppard, Pour Some Sugar On Me
Bobby cFerrin, Don't Worry, Be Happy
Richard Mars, Hold On To The Nights
George Michael, Monke

Guns N' Roses, Sweet hild 0" Mine

Red
Steve Winwood Roll With It
Gloria Estefan & Miami Sound Machine,
Eric Carmen, Make Me Lose Control
Joan Jett And The Blackhearts, | Hate
New Kids On The Block, Please Don't G
Robert Paimer, Srmpl&lrresrslible
information Socrety. hat's On Your M
Terence Trent D'Arby, Sign Your Name
New Edition, 1f it Isnt Love
Aerosmith, Rag Doll
When In Rome, The Promise
Cbeap Trick, Oon't Be Cruel
Def Leppard Love Bites
Van Halen When 1t's Love
Bobby Brown, Oon't Be Cruet
Michael hckslm, Another Part Of Me
Billy Ocean, The Colour Of Love
Kenny Loggins, Nobody's Fool (Theme F
Tracy Cl\apman Fast Car
1"Don’t Wanna Live Without Y
Huey s & The News, Perfect World
Rick Astky 1t Would Talne A Strong S
INXS, Never Tear Us
Peter Cetera, One
Poison, Fallen Angel
Eusure Chains of Love
Osborne, She's On The Left
Phrl Collins, A Groovy Kind Of Love
Stevie B, Sprrng Love (Come Back To M
Steve Winwood, Don’t You Know What Th
Giant Steps, Another Lover
Brenda K. Starr, What You See Is What
Taylor Dayne, I (] Alwaxs Love You
Glenn Medeiros, Long And Lasting Love

Woman

Dallas P.D.: Joel Folger 21 Van Halen, When It's Love
5 go:ngt P1Ime£||5|rmp irresistible £X Rod St edn g Wine
at Benatar G ewart, Forever
2 Kenng oggins, N;Lodys Fool (Theme F 3471 JPo:n l(e:ﬂtAndoTMGB;;f’kaegﬂs | Hate
w«’rr on, Here With Me eter Cetera, One ‘oman
2 Steve Win Roll With 1t 36 Brenda K. Stam, What You See s What
8 Poison, Fallen A ngel EX %Klie Minogue, The Loco-Motion
12 Def Leppard Love Bites % ! e Fat%ulousA'fguTngerbrrds Powerful §
11 Huey L & The Nm Perfect World asia, Time And Tide
$ 6 E:cyCa:r'r’r::sn. Make Me Lose’ConlroI ' 29 Michael Jackson, Another Part Of Me
10 7 Breathe, Hands To Heaven 33 Johnny Hates Jazz, | Don't Want To Be
1 9 Richard Marx, Hold On To The Nights A —  Poison, Fallen Angel
1218 Dot Mot B OB | B B e T TS
on John, | Don't Wanna Go On Wi
1 13 Aerosmith, Rag Dolt 3% 40 Stevie B, Sprmg Love (Come Back To M
15 14 Guns N' Roses, Sweet Child 0" Mine 3 EX Glenn Frey, True Love
16 15 Van Halen, When It's Love A35 — Depeche Mode, Strangelove
17 21 The Fabulous Thunderbirds, Powerful S 36 EX  Blue Zone UK, Jackie
18 23 Joan Jett And The Blackhearts, | Hate 37 EX The Escape Club, Wild, Wild West
19 16 George Michael, Monk eg 38 EX  Glenn Medermsé Long And Las!m& Love
2 8 pniwsthlpwe | G = gl Rhdndd
eter Cetera, One =
2 19 Chicago, | Don't Wanna Lrve wnhout Y A — looob Maniacs, What's The Matter Her
ﬁ g Er’)'reergnrerc:lvegrl T'ulrinsCTo SI one : — (T;he !F‘S't BoysAAr'e"YoLi Ready For Fredd
ap I on't Be Cruel = 1ant Steps, Another Lover
25 26 Guns N' Roses, Paradise CrV A — Cinderella, Don't Know What You Got
% 27 St v, Always There. For You A — The anmves Crash
27 31 Stewart, Forever Youn, A — Europe Supersmrous
g % gm Vanr Dgn "(vevu no\'é W:al T" E: E g";“ysko:atL?Suera 'I‘ojlgve McGhee),
cFerrin, Don't Worry, Be Ha eith Sw ith Jacci :
0 13 INXSY Never Tear Us parlry Ly EX EX Holty Knight, Heart Don't Fail Me Now
31 EX UBAG, Red Red -
2 Johnny Hahs Jazz | Don't Want To Be
33 3 Eumpe Supersmrous
34 36 Glenn reg True Love
35 EX Erasure, Chains of Love
36 EX  Midnight OMl, The Dead Heart
3 EX New Kids On lock, Please Don't 6
38 EX Littie River Band, Love Is A Bridge
A — Information Society, What's On Your M - =
A =, Thespaes cub. Hid. Wild West San Francisco P.D.: Keith Naftaly
. 1 New Edition, I It Isn't Love
2 New Kids On The Block, Please Don't G
3 information Society, What's 0n Your M
4 Bobby Brown, Don't Be Cru
5 5 AlB. Surel Of On Your 0wn (Gir)
b Mac Band/McCampbelt Brothers,
7 D). Jazzy Jel & Fresh Pnnce A
8 The Cover Girls, Inside Outside
13 1 BobbysMcFer(n(;r Dovr;lhwjorry Be Ha)
Keith Sweat (Duet With Jacci Mccm
Dallas P.D.: Buzz Bennett 11 11 Vanessa Williams, The Right Stuff
1  Def Leppard, Love Bites 12 12 Tracy Chapman, Fast Car
2 UBAO, Red, hed Wine 1313 Whitney Houston, Love Will Save The D
i ?_ IMcl‘e(r:nn, Don't Worry, Be Happy }; } Easn u(r:rre And "hge
imes Two, Cecilia rasure, Chains of Love
) Puson Fallen Angel 16 16 Brenda K. Starr, What You See Is What
. ns N’ Rokses Sweel CHild 0' Mine 111 Freade Jr:crrr‘son', Nice N Siow
hew Trick, Don't Be Cruel lockwork, Nostalgia
12 Robert Palmer, Sim, fy frresistible 19 19  Sweet Sensation, Rever Let You Go
8 8 Def Leppard, F‘our ome Su; ar On Me 20 20 RobBase& D). & Rock, It Takes Tw
b v e 8 8 Gelmaindii
& an, Fast Ca re, Ve Been
12 13 Pe:g Cctepr’a" One Good ’Vloman 23 23 EcB& akim, Follow The Leader
13 11 Breathe, Hands To Heaven 24 24 Taylor Oar‘\e 1 Always Love You
1 16  Eric Carmen, Make Me Lose Control 5 F.vel n "Champagne" King, Hold On To W
1 14 Steve Wrnwood Roll With It % Of Love, Pretty Boys And Pretty
16 28 Joan Jett And Blackhearts, | Hate a2 2 George Michael, Monke!
}; g Huey Lews s r»e' 'Lle\vs Perfect World z g LT"{"?( CavsA ﬂ\'a': Go Boom
rasure, Chains ol Love Giant Steps, Another Lover
19 22 Euroge Superstitious 30 30 StevieB, Sgrmg Love (Come Back To M
20 A ewart, Forever Young EX EX Bive Zone Jackie
g {? Zerememnsl D ‘Arby, Sign Your Name g g Four T |ndeslsr=clrbge T
erosmi £] | e's On The
23 23 Depeche Modes Route 66/Behind X EX Pauh Abdul, Strargm up
24 27 Basia, Time And Tide EX EX Boy Meets 6|r| Warlmg For A Star To
25 29 Information Society, What's On Your M EX EX Michael Jackson Another Part Of Me
A26  EX mie Minogue, The Loco-Motion
A2? EX Escape Club, Wild, Wild West ' SILVER
AZ8 EX  Cinderella, Don't Know What You Got it
29 30 Robert Plant, Ship Of Fools
A The Beach B Kokomo
A — INXS Never ear Us Apal
A — New Kids On The Biock PIease Don't 6 :
A — Boy Meets Grrl Warling For A Star To Pno Fm
A —  When In Rome, The Promis
A — 10000 Maniacs, What's The Matter Her
EX EX Britny Fox Long Way To Love
EX EX Jane Wiedlin, Inside A Oream r q
EX EX James Reyne, Motor's Too Fast Providence P.D.: Mike Osborne
1 Georze Michael, Monkey
3 Chicago | Oon't Wanna Live Without ¥
4 Guns Roses, Sweet Child 0° Mine
8  Tracy Chapman, Fast Car
6 Joan Jett And Hackhearts, | Hate
7 Robert Palmer, Simply Irresrstlble
W 9 Michael Jackson, Another Part Of Me
2 Elton John, | Don't Wanna Go On With
Houst P.D.: Bill Richard: 10 }‘1) ¥.;|b’:‘ll)e" Wh'elrlr !A'Is Lovi \{
ouston | a ayne ways Love You
< E carcs 1 12 Nuey Ln!s News, Perfect World
rasure, Chains of Love 1 13 REO Speedway Here With Me
H &L "u"m Scet Chikd O Mine 18 13 Jomny Hates Sazz 1 bou't Wark To Be
D:?T:pen‘:d Tove °B':"7 } lg Blehrmey Nws(gﬂ Love wilt %ave'ThekD
.’6) i Robeﬂl Imer, Slmppv Irresistible 1 7 Ke:ns;l.nupglrlns ff r*(fol?TheMmae 3
7 3 glo':" é's""""'& i s"m':‘d 1719 Debbie Gibson, Stayin Togelher
8 3 pet 2 '"s Hm‘"" Machine, 18 20 Bobby McFemn Don’ Worry Be Happy
9 11 Information Society, What's On Your M g g :::;ﬂ&;m;"(}nnexgood onan
10 16  Poison, Fallen Angel 21 chlr Astley, It Would Take A Strong S
11 15 Kenny Lourns Nobod( s Fool (Theme F 2 M et . She's On The Left
! (,“'"" e oust Sahpaid Z3 25 New Edition If It Isn't Love
i an, 2 "o el"W g e Without ¥ 20 26 Vanessa Williams, The Right Stuff
onitiRannal Liveaivithou, 25 27 New Kids On The Block, Please Don't G
1 mon ohn, | Don't Wanna Go On With 2% 31 Def Leppard, Love Bites
{ { ::rson Every RoseHNas \l'lvs';"'a'" 21 29 Bruce Homsby & The Range, Look Out A
BB ey e e A erinet World 8 U Brenda K. Stam, What You See Is What
m’,‘ erfect Worl 29 33 Glenn Frey, True Love
1 2 Mrdmgnl 0Oil, The Dead Heart 30 32 Rod Stewart, Forever Youn
;‘} gg mm'{"ﬂ Don't Worry, Be Happy 31 35 Steve Winwood, Don't You Know What Th
e H 32 EX  Cheap Trick, Don't Be Cruel
22 24 Pat Benatar, All Frred Up 33 X Europu Supersmmus
23 27 Taylor Dtym I'll Always Love You M OEX Toni Donl Walk Away
24 33 Book Of Love, Pretty Boys And Pretty 35 EX The Bnc Kokomo
25 36 Debbie Gdbson Staying Together EX EX Midnight Oil, ‘Te Dead Hearl
2% 32 Cheap Trick, Don't Be Cruel EX EX Basia, Time And Tide
g ? g:'" S':rr(r:mema . Mary EX EX Information Society, What's On Your M
3 31 8 s Cari S"E' ISF 'F EX EX Oiivia Newton-John, The Rumour
= k eelfLree EX EX Gienn Medeiros, Long And Lasting Love
30 14 Breathe, Hands To Heaven EX EX Four Tops, Indestructible
g; g I"'";SE"""”" {' it 'J“ 'AL%" EX EX John Caﬁen{ victory Dance
3 3 As ”m‘ge’ a"’ ° pa EX EX Wet Wet Wi Sweet Littie Mystery
1 E EX EX INXS, Never Tear Us Apart
2y :odksa':;:y"n et ok st & X & The Gang, Rags To Riches
ic ould Take A Stran 4
36 EX Brenda K. Stam, What You See Is Nat : i Holly Kmm Heall rtg‘rr'dsragomw:rmws
37 EX AIB. Surel, Off On Your Own (Girl) A — Jam Wiedlin, Insnde A Dream
3 EX Kylie Minogus, The.Loco. Mation A —  DJ. Jazzy JeH & The Fresh Prince, A
39 EX  Joan Jett And The Blackhearts, | Hate A — Phil Collins, A ervy Kind Of Love
40 39 DJ. Jazzy Jeff & The Fresh Pnnce A A — Blue Zone Jackie
: b Slevrehg Sprm s{:).v:sf(ll?)ﬁe Back To M A — MB Surel, 0'( On Your Own (Girl)
A — Clo erd Wild West A — Freddie Jackson, Nice 'N' Slow
A — UB40, Red, Red
A — Cindersiia, Don't Know What You Got
EX EX New Kids On The Block, Please Don't G
EX EX Jane Wiedlin, Inside A Cream
EX EX Paula Abdul, Knocked Out
EX EX Peter Cetera, One Good Woman vz,
pOWER Baltimore P.D.: Chuck Morgan
2 Breathe, Hands To Heaven
z 4 George Michael ey
3 Gloria Estefan !. I‘nmr Sound Machine,
KRBE -FM 1 Steve Winwood, Roll With It
" 7 Richard Marx, flold On To The Nights
Houston P.D.: Paul Christy 6 Eric Carmen, Make Me Lose Control
1 4 Erasure, Chains of Love 10 Ehon John, | Don't Wanna Go On With
2 2 Chicago, | Dot Wams Live Without Y . Mo 'V""'" iy oo Cul
2 ] Baimer, Srmpg’lrresrslrble 0 s CW ek e Flar.n'es Perfect Worl
BT “:';.;','gr",:,':'bo,, o 11 13 Van Halen, When It's Love
§ 10 Information Sacie bv:hal s On Your M H & ?p;?ylg ! 90""‘ Hania Lhe Without Y
; " (hewlKids OniThe]ockNEIEa58)onlt(G 1415 Robert Palmer, Simply Irresistible
ou:l Lewis & The News, Perfect World 1 S The Contours, Do You Love Me
9 12 Book Of Love, Pretty Boys And Pretty i 21 GunsN R Sweet Child 0° M
10 3 George Michael, Monkey unshugioses, Sweelibhl e
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P.D.: Gary Bryan

Geovge Michael, Monkey

Huey Lewis & The News, Perfect World
Chicago, | Don't Wanna hve Without Y
Elton John, | Don't Wanna Go On With
Whitne Houslon Love Will Save The D

racy ast Car
Rick Aslloy Il Would Take A Strong S
Taylor ayneAI n Aiways Love You

Kaowy Loggins Mo Sody's Fool (Theme F
enny oggins, Nobody's Fool (Theme
e’a [ Mram¥ Sound Machine,
mchul hckson Anolher Part Of Me
Joan Jett And The Blackhearts, | Hate
Guns N’ Roses, Sweel Child 0" Mine
g::b;(las Pn 'fheDBIoc'Ier|easr;3 Do‘n t6
cFerrin, Don't Worry, Be Happy
Robert Paimer, nmg(I( lrresrryslrble
Pat Benatar, All Fir
Van Halen, When it's Love
E a on, Here With Me
Peter ne Good Woman
Rod S!mnrt Forever Young
Dino, Summergrris
Def rd, Love Bites.
Debbie Gibson, Staying Together
Brenda K. Starr W‘rat You See Is What
0.J. Jazzy Jett 4 The Fresh Prince, A
Glenn Frey, True Lo
information Soci What s On Your M
Cheap Trick, Oonl ba
Al B. Sure!, ‘off On Your Own (Girl)
UBAD, Red, Red Wi
Brown, Don 1 Be Cruel
lins, A Groovy Kind Of Love
Slm Winwood, Don't You Know What Th
Holly Knij hl Heart Don't Fail Me Now
Europe, Superstitious
Olivia Newton-John, The Rumour
Blue Zone UK., Jackie
Porwn Fallen Angel
Toni Childs, Don't Walk Away

& The Range, Look Out A
mdm(hr”b“he Dead He'a

David George
WWWE Cleveland

DAVID GEORGE, operations director at
WWWE Cleveland, calls his unusual news/
talk approach “entertainment radio. We're
trying to tap the people in that 2554 demo
who are FM music listeners.”

WWWE rose from a 4.7 to an 82 12-plus
overall share in the spring Arbitrons. Much of
that, especially the 6.1 to 22.0 gain at night,
comes from baseball. But George points out,
“We've had the Cleveland Indians for many
years, and even in their hottest years we
didn’t see that kind of growth.” (Last spring
the Tribe was only good for a 6.9 share.)

Since last spring, however, WWWE was
sold to three Clevelanders, and the station
subsequently moved away from the conven-
tional n/t approach it had taken since 1985.
Earlier this year, George was upped from
production director after eight years at
WWWE.

At that time, George says, “we pretty
much dominated the format competition
with WERE, but all we had was a 4 share. ..
Our goal is to be Cleveland’s No. 1 station,
and we were not going to do it with conven-
tional news/talk.”

Instead, WWWE took a high-personality
approach, much influenced by music radio.
WWWE's change was the fusion of develop-
ments in both n/t and mu-
sic formats. Chicago’s

is totally natural for him.”

Probably Dee’s most notorious broadcast
since his return stemmed from the public
outery over the courts’ handling of a juvenile
rape case. Dee all but suggested that the
prosecutor’s and judge's daughters should
be raped (the station later apologized); gave
those officials’ office numbers over the air;
and finally interviewed the 8-year-old vie-
tim’s mother in exceedingly graphic detail
about her daughter’s ordeal.

“A lot of people say, ‘I hate what Gary did
yesterday, I hate what he did today, and I'm
gonna hate what he does tomorrow, too,””
says George. “There’s such an interesting
dynamic between Gary and the people of
Cleveland.” (Perhaps too interesting: Dee re-
cently returned from a weekend away to
find his fishing boat torched. WWWE is of-
fering a reward for information.)

The Dee broadcast came within a week of
p.m. drive host Dave “Fig” Newton’s abrupt
exit following a local TV station’s claim that
he had been convicted in Colorado last year
on charges of receiving child pornography.
Newton has told the press he was a victim of
entrapment in a postal sting operation that
repeatedly sent him unsolicited offers, one of
which he replied to out of curiosity.

Cleveland top 40 veter-
an ‘““Dancin’ ”’ Danny

WLS and WLUP-AM and
New York’s WNBC had
already evolved from mu-
sic to a hotter, younger-
targeted talk format. And

‘I want talent with
marquee value’

Wright replaced Newton.
George wanted ‘“‘people
with marquee value, and
it's no secret that the peo-
ple with the greatest

while other talk stations

were becoming increasingly contentious,
WWWE was one of the first (and certainly
the most successful) to effect a rock/talk fu-
sion from the other side.

That approach made for a spring book rife
with on- and off-air controversy. Program-
ming/promotions consultant Eric Stevens,
who was WWWE'’s VP/OD during the "70s,
says, “We want to create the feeling that
you have to turn it on or miss something.”

What have out-of-towners missed? Per-
haps midday man Gary Dee playing an in-
structional tape on the proper use of con-
doms, offered ‘“‘as a public service to cut
down on the number of bastard babies born
in Cleveland.” Or the p.m. drive host leaving
because of reports that he’d once mailed
away for child porn. Or the n/t debut of a
high-energy top-40 jock as his replacement.

Morning drive is WWWE’s most normal
daypart, featuring anchors Bob Fuller and
Jim Mclntyre, both from WERE. The unusu-
al stuff begins when Dee—who raised hell
over cross-town WERE and WHK in the "70s
before leaving town for seven years—starts
his shift at 10 a.m. Sometimes compared to
Morton Downey Jr., Dee usually comes on
like a coarse, outraged populist, although he
can change his position on a subject in mid-
program to keep things moving.

“I’m amazed at his instinct for entertain-
ment,” George says. “I don’t even know
whether he actually knows how he does it,
but knowing what’s going to make people re-
spond—for better, for worse, or whatever—

name recognition were
people who used to play records.” Paired
with Tom Bush from cross-town WMJI,
Wright now offers what one caller termed
“rock radio without the music”—produced
comedy, listener calls, contests, and inter-
views with entertainers.

Sports talk with Bruce Drennan, whose
market tenure dates from the mid-70s at
WERE, airs on nights when the station isn’t
running live sports. Overnights are NBC
Talknet. (WWWE is also affiliated with ABC
Information and CBS as part of an upgraded
news commitment under the new owners.)

WWWE is also much more heavily pro-
duced than most conventional n/t opera-
tions. Mornings move along at a pace that
approaches 20/20 news. Jingles are used lib-
erally, as are music beds taken from the in-
tros of hit records. George also breaks a car-
dinal n/t rule by allowing Dee to play coun-
try records and Wright & Bush to play rock
records “for punctuation.”

(For example, one recent Dee broadcast
discussed a lawyer friend who had commit-
ted suicide when his marriage broke up. Dee
played George Jones’ “He Stopped Loving
Her Today” while callers told him where
they were when they’d been served with
their divorce papers.)

Most of WWWE's staffers are Cleveland
veterans, but Stevens thinks the station’s
brand of talk can go anywhere.“If you hire
properly, people are already available in just
about any market who could make it hap-

pen.” WILLIAM T. KOLTEK
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POP SINGLES—10 Years Ago
1. Grease, Frankie Valli, rso
Following are 12-plus average quarter-hour shares, metro survey area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron market rank. 2 IE?&:J imes SLady, Comimodeies.
These symbols are used: AC=adult contemporary, adult alt.=adult alternative, adult std. = adult standards/big band, album=album rock, cls 3. Boogie Oogie Oogie, A Taste Of
rock=classic rock, easy= easy listening, n/t=news/talk. Copyright 1988, Arbitron Ratings Co. May not be quoted or reproduced without the prior Honey jetron
4. Hot Blooded, Foreigner, ATLANTIC
written permission of Arbitron. 5. Hopelessly Devoted To You, Olivia
Su F W Sp su F W Sp Su F W Sp Su F W $p Newton-John. rso '
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WDRC-FM oldies 38 32 34 28  KCBS /t 26 28 25 44  KAMA Spanish 60 91 67 51 WPRO AC — 17 — 17 2 ‘B‘T;:n To Be Wild, Stappameotf,
WTIC AC 21 25 29 27  KWAV AC 41 43 42 39  KOFX oldies 63 53 34 51 WXKS-FM  top 40 — 15 — 15 " DUNHILL Pes
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WMSP religious - — 1.0 KRIO Spanish 6 11 11  WBBW n/t 66 57 55 55 KTKR adult std — 18 — 31 Alpert & the Tijuana Brass, aam
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KFYE AC 30 21 23 23 WANS oldies — 17 — 20 KPR urban — 32 — 75 WMGL urban 33 24 49 47 7. Love Me With All Your Heart,
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KXTZ easy 130 96 13.1 110 BATON ROUGE, LA —(78) KLZR-FM cls rock — 21 — 29 wuy religious — — — 25
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KLUC top 40 123 113 107 106 KQXL urban 85 99109 115  KOKY urban — 32 — 17 wQu religious 9 18 27 19 1. Get Off, Foxy, oAsH
KYRK top 40 48 82 53 80  WFMF top 40 115108 111 95 KITA religious — 7 — 13 WWDM urban 33 29 21 19 2. Holding On, L.T.D., asm
KKLZ cls rock 57 47 86 71  WGGZ top 40 110 99120 91 KMTL religious — .7 — 13 WHU country 515 11 15 3. Got To Get You Into My Life, Earth,
KMZQ AC 81 60 49 61  WXOK urban 98124 101 91  KQLV oldies 13 Wind & Fire, i
! 4. Three Times A Lady, Commodores,
KORK adult std 40 59 27 52 WIN country 69 67 93 57 NEW BEDFORD, MASS. —(83) MoTowN oo oy ommodores
KoMP album 91 7.1 44 48  WCKW-FM  album 17 24 37 51 WPRO-FM  top 40 — 114 — 155 S. What You Waitin' For, Stargard,
KLSQ AC 22 33 34 33  WOXY-AM-FM  AC 68 55 48 47  WHIY album — 92 — 90 6. Take Me I'm Yours, Michael
KRLV AC — 17 35 31 WiBO n/t 56 6.2 45 37 WLKW easy — 106 — 66 Henderson.quoom
KENO oldies 16 22 18 24 KDEA easy 26 33 25 35  wops oldies — 22 — 48 BILLBOARD RADIO: ;- ;0“ A": '&R'CKJawaG':RDVC
KDWN t 27 39 37 21 WaT - AC — 12 26 33 WMYS AC — 47 — a1 More of e e
KMTW oldies 12 7 14 20 WLUX religious 41 37 20 28 WeZ AC — 17 — 40 broadcasting’s 9. Boogie Oogie Oogie, A Taste Of
KNUU n/t 29 33 30 20 WQUE-AM-FM crossover 15 22 8 13 WHU n/t — 16 — 35 _g Hor.iey, CAPITOL
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Sex Is Best When It's One On 20,000. George Michael launches into the first
of his three sellout dates (Aug. 14-16) et New York’s Madison Square Garden
with a lively rendition of I Want Your Sex.” (Photo: Chuck Pulin)

BY BRUCE HARING

NEW YORK The Sugarcubes, Ice-
land’s biggest-ever musical export,
have arrived in the U.S. with their
Elektra debut album, “Life’s Too
Good,” amid a whirlwind of publicity
touting them as the next big thing.
However, the band is cooling off the
hot media with refreshingly candid
views of rock messianism.

“We haven’t paid attention [to the
press],”’ says trumpeter/vocalist
Einar, who, like the rest of the band,
professionally eschews a surname.

“People shouldn’t expect anything
from us because then we will certain-
ly let them down,” adds Einar. “We
will only try to do our best. If people
think we are the new saviors of pop
music or the world, we are bound to
let them down. Just have an open

HOYAL RETURN: After wowing Eurcpean concertgo-
ers this summer, Prince brings his Z«vesexy '88 world
tour back for an extensive trek thet opens with a two-
night stand, Sept. 14-15, at the Met Center in his home-
town of Minneapolis.

The tour—Prince’s first proper Nortn American out-
ing since the 1985 Purple Rain dates—is open-ended and
is expected to cover all major markets.

Following the Minneapois kickeff, confirmed dates
are Sept. 17-19, Rosemont Horizon, Chicago; Sept. 22, Ri-
verfront Coliseum, Cincirnati;

The Prodigal Prince Retums From Europe;
Lovesexy ‘88 Tour Opens In Minneapolis

band’s inaugural U.S. visit starts Sept. 29 at Toad’s
Place, New Haven, Conn., and ends Oct. 31 at the Roxy,
Los Angeles . . . Due out Tuesday (30) is the eponymous
debut album from the group Danzig, the first release on
producer Rick Rubin’s new Geffen-distributed Def
American label . .. Chrysalis ships the terrific new Was
(Not Was)’ album, “What Up, Dog?,” Sept. 20 ... Capi-
tol enters the 3-inch-CD market Sept. 9 with the release
of a minialbum by new Australian artist Peter Blakeley,
“The True Tone Sessions” . .. Cure fans will enjoy leaf-
ing through the pages of the new

Sept. 24, New Charlotte Colise-
um, Charlotte, N.C.; Sept. 27,
Richmond (Va.) Coliseum; Sept.
30, Civie Center, Hartford,
Conn.; Oct. 23, Madison Square

THEBEAT

book “The Cure: Ten Imaginary
Years,” an excellent documenta-
ry of the Brit band’s history.

HOT TICKET: The Grateful

Garden, New York; Oct. 5-6,
Capitol Center, Landover, Md.;

BY+STEVE*GETT

Dead sold out its eight upcoming
concerts at New York’s Madison

Oct. 1213, Omni, Atlanta; Oct.
15, Greensboro (IN.C) Coliseum; Oct. 18-19, Spectrum,
Philadelphia; and Oct. 21-2Z, Centrum, Worcester, Mass.

Additienal dates will be announced shortly.

The much anticipated tour will clearly be a strong
box-office draw. The first New York show sold cut in 40
minutes; tickets for the Chicago dates were snapped up
in 58 minutes.

MAKING TRACKS: Capitol has set an Oct. 4 release
for the soundtrack album o the Warnar Bros. Pictures
movie “John Lennon: Imazine,” whick: opens nationally
Oct. 7. The double album (available on two LPs, two
CDs, or two cassettes) boasts 21 songs, including two
previously unreleased recordings: a demo of ‘“Real
Love” and a rehearsal version of “Imagine.”

The full track listing for the Capitol soundtrack is
“Real Love,” “Twist And Shout,” “Help!,” “In My Life,”
“Strawberry Fields Forever,” “A Day In The Life,”
“Revolution,” “The Ballad Of John & Yoko,” “Julia,”
“Don’t Let Me Down,’”” “Give Peace A Chance,”
“How?,” “Imagine (Rehearsal},”” “God,” “Mother
(Live),” “Stand By Me,” “Jealous Guy,” “Woman,”
“Beautiful Boy,” *“(Just Like) Starting Over,” and
“Imagina.”

Lennan will also be remembered when a star on Holly-
wood’s Walk Of Fame (in front of the Capitol Records
building) is unverled Sept. 30.

SHORT TAKES I: Poison’s first headline tour starts
Sept. 16 at the Brown County Arena, Green Eay, Wis.
Lita Ford and Britny Fax are specal guests on the
dates, which run through October .. Hot new Irish act
Hothouse Flowers will promote its debut PolyGram al-
bum, “People,” with a 21-date national club tour. The

Square Garden (Sept. 14-16, 18-
20, and 22-23) in just one day. Jerry Garcia’s gang has
added a ninth date at the venue, a Sept. 24 benefit show
with proceeds going to the Rainforest Action Network,
Cultural Survival, and Greenpeace organizations. Also
appearing at the fund-raiser will be Suzanne Vega and
Bruce Hornsby & the Range.

FINAL FAITH: George Michael will end the North
American leg of his world Faith tour with a series of sta-
dium dates. The Bearded One will play Texas Stadium,
Dallas, Oct. 14; Superdome, New Orleans, Oct. 18; Ful-
ton County Stadium, Atlanta, Oct. 21; Citrus Bowl, Or-
lando, Fla., Oct. 23; and Orange Bowl, Miami, Oct. 29.

SHORT TAKES II: AC/DC has extended its Blow Up
Your Video tour through mid-November . . . Soviet rock
act Gorky Park'’s contribution to the Make A Difference
Foundation hard rock benefit album will be a rework of
the Who's “My Generation” ... Four members of the
original Santana—Carlos Santana, Gregg Rolie, Che-
pito Areas, and Michael Shrieve—have regrouped for a
tour to support the upcoming triple anthology album
“Viva Santana!” The renuion dates, set to begin Aug. 26
in Tacoma, Wash., continue through October ... Con-
grats to ex-Santana and Journey guitarist Neal Schon
and his wife, Beth, on the Aug. 15 birth of a son, Miles
Joseph ... Siouxsie & the Banshees’ new Geffen al-
bum, “Peep Show,” is due Sept. 6. “Peek-A-Boo” is the
leadoff single. Siousxie and crew will play select dates
on the East Coast (Oct. 17-26) and on the West Coast
(Nov. 6-12), with a full-scale U.S. tour to follow in Janu-
ary ... The Moody Blues’ single “I Know You're Out
There Somewhere,” from the new “Sur La Mer” album,
is featured in the movie “A Summer Story””.

mind; that's what we say.”

It’s been just over a year since the
Sugarcubes burst onto the U.K.
scene, scoring a No. 1 single on the
independent charts there with “Birth-
day,” issued on One Little Indian
Records. The follow-up release (and
current U.S. single), “Cold Sweat,”
also went to No. 1 on the Brit indie
charts.

Naturally, A&R reps soon
swarmed; Elektra won the war, sign-
ing the group via an arrangement
with One Little Indian.

The Sugarcubes’ U.S. debut was
delayed by immigration problems,
but the group recently embarked on
an eight-week club tour of key mar-
kets here. In addition to Einar, the
Sugarcubes team includes Bjork (vo-
cals), Bragi (bass), Margaret (key-
boards), Siggi (drums), and Thor (gui-
tar).

“We spend half the time away
from Iceland, but otherwise it hasn't
changed [our lives] much,” Einar
says of the band’s international
breakthrough. He adds that the reac-
tion back home is “very mixed. Peo-
ple are proud of us, but they really
don’t tell you their mind, only when
[they] get drunk.”

The strong story angle of an exot-
ic-sounding band from a relatively
isolated country is only the first step
in establishing the Sugarcubes, ac-
cording to Brad Hunt, Elektra senior
VP of promotion.

“The exotic [background] and the

Sugarcubes Make A Sweet Dehut
Icelanders Keep Cool With Hot Album

whole thing of Iceland is a hook that
gets people into the music,” Hunt
says. “That’s the key. Like anything
else, you've got to attract a crowd
first; then they realize the strength
of the music. [The Sugarcubes] have
very, very strong songs that stand on
their own. They’ve proven it.”

A significant factor in breaking the
Sugarcubes in the U.S. is in-store
play, according to Hunt.

“It’s a new, fresh sound,” he says.
“[The music] is attracting a good
spread of people, from the alternative
set to the suit-and-tie set. This act
doesn’t seem to have any demograph-
ic boundaries. It attracts those who
are interested in music.”

Still, the Cubes have left nothing to
chance during their U.S. bow, Hunt
says.

“They’re doing all the necessary
things on the road. They want suc-
cess too. They're playing a lot of
dates in a small period of time, and
they're willing to do radio and retail
walk-throughs.”

At radio, “It’s hard to see if they’ll
cross over or not, but that’s certainly
not the fault of the music,” says
Mark Cohen, Elektra’s director of na-
tional alternative promotion. “The
status quo of radio in America
doesn’t always want to take chances.
But in the two months the record’s
been out, for an unknown band from
Iceland they’ve done better than Pat-
ti Smith and Iggy Pop. They've come
a long way in extremely short time.”

Amy Grant’s ‘Lead Me On’:

An ‘Intimate_

BY JIM BESSMAN

NEW YORK When Amy Grant
was signed directly to A&M last
year following the label’s success-
ful distribution of her 1985 Word al-
bum, “Unguarded,” the primary ob-
jective was to expand the market
for the top-selling contemporary
Christian music star.

“We wanted to enlarge her audi-
ence, but not in an overtly obvious
way,” says David Anderle, A&M’s
VP, of film musie, who headed A&R
at the time of Grant’s signing and
served as an executive producer of
her new album, “Lead Me On.”

“After meeting her I realized that
religion aside, people should get to
know her as a human being because
she has a lot to say as a person,”
adds Anderle. “Judy Collins, whom
I worked with at Elektra, was al-
ways referred to as a folk singer.
But more than that, she was a sing-
er of songs. Same with Amy, who'’s
a singer of songs and a feeler of
things.”

Anderle’s first suggestion to
Grant was that she write material
not from a ‘“‘hit potential” viewpoint
but as a “true reflection of the way
she feels and who she is.” He also
wanted her to progress from past
albums, which were ‘‘all over the
place musically,” by creating a fo-
cused ‘“‘sonic”’ using Carole King’s
“Tapestry” as a model.

“That was a great album in pre-

Gonversation’

senting a human being and getting
a fix on who Carole King was,” says
Anderle. “There are many people
who aren't ‘Christian’ but are con-
cerned with living a good life, and
it's important for Amy to get to
them because she exemplifies a
good way to live.”

Grant calls ‘“‘Lead Me On’’ a
“much more intimate conversation”
than her previous albums and says
that it results from her “luxury”
time off the road following the end
of the “Unguarded” album tour.

“I was totally exhausted and
brain dead after the tour,” she says.
“But the great thing about being in
that state is that your defenses are
down and you can go back and ana-
lyze the vivid experiences that
change your life forever, that you
haven’t had time to do.”

Grant is gearing up for an exten-
sive tour in support of “Lead Me
On,” scheduled to run through Sep-
tember 1989. Once again, her road
band will include guitarist Gary
Chapman (her husband and another
executive producer of ‘“Lead Me
On”’) and keyboardist Michael W.
Smith. Chapman and Smith, both
Reunion Records artists, will per-
form individually at the concerts as
well.

A video for ‘““Lead Me On” has
been filmed by Andrew Doucette;
Grant has also recorded a song with
John Hiatt for a Marlo Thomas chil-
dren’s album.
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, Horn Brigade Spices New Album With Flavor Of South )
AMUSEMENT BUSINESS
a ] a Gross Attendance
crav FIShlng For Memphls soul sound ARTIST(S) Venve Date(s) Ticket Price(s) Capacity Promoter
HONSTERS OF ROCK: - Vonington Park Aug. 20 $2,739,090 97,595 Midland Concert
v fan,” had originally asked to work lease, singer/guitarist Philip Walk- | kst o A SRBANK ot | Promotins
BY CHRIS MORRIS with the Cray Band during the ses- er’s “Blues.” DAVID LEE ROTH :
LOS ANGELES “Don’t Be Afraid sions for “Strong Persuader,” but  “Philip had the song first,” Cray | sy noses
Of The Dark,” the Robert Cray recording was almost complete explains. “They had presented Phil- HELLOWEEN -
Band’s follow-up to its 1986 gold al-  when he volunteered. ip’s version to us, so we took it and AMROSMTH - ¢ | Giants Stadium  Aug. 16 $1.2029 w7 Monarch
bum, “Strong Persuader,” weighs “We ran into [Sanborn] at the did it our own way.” GUNS N ROSES East Rutherford, 52250 63000 = | Entertainment
in with the distinctive flavor of Grammys this year,” Cray says. Cray, who received a sensational | DEEPPURRE L% - | Buew
Memphis soul. “We told him we were working ona  response as the opening act for Eric - - = | Presents
Many of the album’§ 10 traclgs, new record, and he said, ‘}’m com- Qlapt_on’s tour last year, is support- e prena, Madison Aug 1016 | $1129.905 51912 = | Ron Detsener
which call up the driving horn-in- ing down.’ There were no ifs, ands, ing his new record with more road- DEONESTES Square Garden $22.50 - safiout Enterprises
flected grooves of classic Stax-Volt  or buts.” work through the end of 1988. In "] New York, ALY, ] :
Southern soul, feature charts “Don’t Be Afraid Of The Dark” the U.S., he is playing 2,000-3,000- PINK FLOTD Richfield Aug. 1214 | $1,116,000 Z U640 Belkin Prods.
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them. This July 21 performance was GLORIA ESTEFAN & MIAMI songs became as predictable as the | MWW ©  Sadim AT 500 iitemationat
further testimony to the fact that SOUND MACHINE beat. e —n — :
her kaleidoscopically complex al-  Radio City Music Hall, New York Second, the band, which sounded | P :fn":;mm Aug. 9 srpisal . < 7| contermporary
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Campbell, emerged in ghostly slow-  the ballad-heavy set could have ben-  tured three horns, congas, and syn- Oklahoma City, B
motion to a segment of “The Bird In  efited from higher dance energy. thesized steel drums, was somehow ps :m' — prmmp o —
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WEMBLEY

VENUE OF LEGENDS

WEMBLEY STADIUM - CAPACITY 72,000
WEMBLEY ARENA — CAPACITY 12,000
WEMBLEY GRAND HALL -CAPACITY 3,000

THE FACTS BEHIND
THE LEGENDS

@® Three venues on Site offering
varying capacities and flexible
treatments

@® Huge national and local
catchment of 16-35 year olds
with high disposable incomes

® Situated close to London’s West
End Offering superb public
transport connections plus
6,000 car park spaces

@® High level technical supportand
services

® Advertising and promotion
facilities

Roger Edwards
Sales & Events Director
Wembley Stadium
London
HA9 ODW

Tel (01) 902-8833
Fax (01) 900-1055
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TALENT IN ACTION

(Continued from page 22)

son and Andrew Love. Added at-
tractions for the night were Rita
Coolidge, Steve Cropper, and Mar-
shall Chapman.

Buffett and Chapman teamed for
their co-written “Smart Woman In
A Real Short Skirt.” Coolidge dis-
played the quality and quiet ele-
gance that made her solo, “The Way
You Do The Things You Do,” a high-
water mark on the Hot Water tour.

Buffett even blasted the trom-
bone on “Last Night.” Also impec-
cable were the other musicians on
stage: Mike Utley on keyboards,
steel drummer Robert Greenidge,
and Fingers Taylor on harmonica,
who made a perfect pairing with
Buffett on the haunting “Coast Of
Marseilles” and the rowdy Lord
Buckley classic ‘“God’s Own
Drunk.”

From “Coconut Telegraph’ to
“Come Monday,” Buffett, for three
shining hours, turned Nashville into

“Margaritaville’” where one could
almost hear the whir of the mixer
and the roar of the ocean.

GERRY WOOD

THE ACCELERATORS
Lone Star Roadhouse, New York

IT’S TESTAMENT TO the formida-
ble songwriting abilities of North
Carolina’s Accelerators that a
crowd was up and dancing through-
out this July 19 show even though
the members of the group them-
selves stood almost stock still.
There were no rock’n’roll leaps in
the air, no fancy foot- or fretwork,
no exhortations to dance—the mu-
sic spoke loudly for itself.

Live as on record, the Accelera-
tors deliver baseball-and-apple-pie
rock’n’roll with an astonishingly
acute sense of melody. For this New
Music Seminar showcase, the quar-
tet performed an eclectic mix of ma-

terial from its 1984 album, the cur-
rent Profile set, and the new album
it is getting set to record in October.
Lead singer/songwriter/guitarist
Gerald Duncan was completely im-
pervious to everything going on
around him, lost in the seductive
power of such songs as “Two Girls
In Love” and “Stayin’ Up In The
City.”

With less self-conscious ‘‘cool”
than some similarly skewed bands,
the Accelerators present a refresh-
ing change from the endless parade
of college-oriented acts. When T-
shirts, jeans, and a rock-hard stance
are no longer the rage, the Acceler-
ators will still be putting on all
three. JEAN ROSENBLUTH

FOSTER & LLOYD
Lone Star Cafe, New York

RADNEY FOSTER and Bill Lloyd
smile a lot in concert. They smile at

A Billboard Spotlight

SOARING INTO NEW MARKETS...
MOVING ONTO THE CHARTS...
GOSPEL MUSIC IS INSPIRED!

Gospel Music can sing its own praises this
year. From Praise and Worship Music to Black
Gospel and Inspirational to Christian Heavy
Metal—there's an across the board increase
in sales and activity Profits are high, labels
are picking up, the market is broadening—far

IN THIS ISSUE:

Gospel labels: A year of big sales

beyond just the Christian bookstore.

Independent labels: Their role in the expanding

market

Major labels: The crossover connection

Black Gospcel: Still a powertul force’

Christian Rock: Increasing success stor:
Religious merchandising: From t-shirts to video .
Talent and management: An inside [0OR

Lynda Emon, Project Coaog

(615) 321-424

Carole Edwag
(615) 321-42

each other, they smile at the audi-
ence, then they smile at each other
some more. Their glee is under-
standable: Foster & Lloyd’s epony-
mous RCA debut has spawned a trio
of top 20 country hits, and their live
show shines with formidable energy
and ease.

This 70-minute performance high-
lighted their self-produced album
but left room for the new, high-oc-
tane “Faster And Louder” as well
as a surprisingly ferocious version
of Billy Swan’s 1974 chart topper, “I
Can Help.”” Also included was
“Since I Found You,” the top 10
country single the duo wrote for
Sweethearts Of The Rodeo that
started it all.

Vocally, the pair did everything
but yodel. Sometimes Foster sang
lead. Then it was Lloyd’s turn. On
some tunes, they traded off verses
or lines. Other times, their voices
tightly intertwined. Whatever the
configuration, the result was al-
ways appealing.

Instrumentally, Lloyd confined
himself to electric guitar and man-
dolin, Foster to acoustic guitar. Ca-
pable backing was provided by lead
guitarist Mike McAdam, bassist By-
ron House, strummer Marc Owens,
and Ricky Skaggs-alumnus Bruce
Bouton on pedal and lap steel gui-
tar.

Though their music pays homage
to their admitted influences—the
Beatles, the Byrds, and the Everly
Brothers—Foster & Lloyd comple-
ment their predecessors without
sounding derivative.

The duo’s true strength is its
range, shifting effortlessly from
traditional twang (“What Do You
Want From Me This Time”’) to rock-
abilly (“Token Of Love”) to full-tilt
rock’n’roll (“Hard To Say No”). The
sound is so diverse that listeners
don’t know what’s coming next—
only that they want to be there to
hear it. MELINDA NEWMAN

PHYLLIS HYMAN
BILL WITHERS
PIECES OF A DREAM
GERALD ALBRIGHT
The Greek Theatre,
Los Angeles

BILLED AS A quiet storm concert

(a reference to urban radio’s popu-
lar mellow late-night program-
ming), these four strong acts pro-
vided a full evening of entertain-
ment for a close-to-capacity, highly
appreciative audience.

In a display of superb vocal tal-
ent, Phyllis Hyman offered an hour-
plus set that was both engaging and
artistically satisfying. Unlike some
of her contemporaries, Hyman in-
sists on communicating with her au-
dience not simply through her
songs but also with a warm and wit-
ty personality that doesn’t detract
from her musical performance.

Material from Hyman’s last al-
bum, “Living All Alone,” including
a stunning version of the title track,
was well received. Her invitation
for requests resulted in moving a
cappella versions of album cuts and
such oldies as “I Don’t Want To
Lose You” and ‘“The Answer Is
You.” Hyman’s inclusion of songs
from Duke Ellington's “Sophisticat-
ed Ladies” musical added to her
stature as a versatile entertainer.

Special guest Bill Withers had
only to sit, strum the acoustic gui-
tar, and sing some of his classics
from the '70s to win instant approv-
al. “Ain’t No Sunshine,” “Use Me,”
and “Grandma’s Hands” haven’t
aged; the material’s simplicity and
Withers’ down-home approach have
stood the test of time.

Acknowledging the success of
Club Nouveau’s version of “Lean
On Me,” Withers performed the
song in its original form and then
tastefully emulated the 1987 re-
make.

In addition to providing backup
for Withers and saxophonist Gerald
Albright, Pieces Of A Dream per-
formed a tight set that included a
particularly strong instrumental
version of George Michael’s “Care-
less Whisper.”” Vocalist Lance
Webb focused on material from the
group’s current album, most nota-
bly “Rising To The Top” and “Ain’t
My Love Enough.”

During his opening set, Gerald
Albright displayed his distinctive
sax style on cuts like “Come Back
To Me” and “King Boulevard.” His
version of Luther Vandross’ “So
Amazing” proved most captivating.

DAVID NATHAN

The Escape Club, a London-
based quartet, is enjoying out-of-
the-box acceptance with “Wild,
Wild West,” the leadoff single
and title track from its debut At-
lantic album. In addition to radio
play, the single has garnered
heavy exposure via its accompa-
nying videoclip, which has been
featured as MTV’s Hip Clip for
several weeks.

Formed in 1983, the Escape
Club consists of Trevor Steel
(lead vocals and guitar), John
Holliday (guitars, harmonica,
and backing vocals), Johnnie
Christe (bass and backing vo-
cals), and Milan Zekavica (drums
and percussion). The group’s
strong live reputation allowed it
to release an independent single

NEW ON THE CHARTS

soon after its inception.

The group’s musical fortunes
took a turn for the better after
an appearance on ‘“The Tube,” a
popular U.K. television show. A
major label deal followed as well
as tour dates with the Alarm and
China Crisis.

In January 1987, the band took
some time off to regroup and re-
cord new demos. These came to
the attention of producer Chris
Kimsey (Rolling Stones, Psyche-
delic Furs, Marianne Faithfull),
and a collaboration was born.

“Wild, Wild West” garnered
strong first-week action at radio,
due in part to the video’s intrigu-
ing look. The single is already al-
most halfway up the Hot 100 Sin-
gles chart. STUART MEYER
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TheyDance
Alone
(Cueca Solo)

In honor of the 40th anniversary of the
signing of the International Declaration
of Human Rights and on the occasion
of the commencement of the Concerts
For Human Rights, A&M Records

announces the release of the single:

“They Dance Alone” from Sting’s album

“...Nothing Like The Sun” We support
the work of Amnesty International and

take great pride in our artists’ efforts

on their behalf.

Produced by Neil Dorfsman and Sting.
—
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Independent Lahels Form BRIM Network In D.C.

NEW YORK Responding to the sale
of Motown Records and the decline in
the number of independent labels,
several black owners have banded to-
gether to form Black Record Inde-
pendent Manufacturers. So far the
group has had two meetings: One
July 16 in Memphis and the other dur-
ing the Jack The Rapper Convention,
Aug. 1821 in Atlanta.

“BRIM is long overdue for indie

manufacturers,” says Maxx Kidd,
president of BRIM and owner of
T.T.E.D. Records of Washington,
D.C. “The independents need a lot of
help, and BRIM will act as an educa-
tional center, a big-brother network.
With lack of communication, we've
seen all our black record companies
rise or disintegrate into thin air.
We’ve vowed not to spend all of our
time on the drawing board. We're go-

ing for immediate benefits.”

BRIM has formed committees
headed by independent label heads:
Kidd supervises marketing and pro-
motion; Mega Jam Records’ Larry
West handles membership; Kool Ele-
gance’s Hassan Shabazz heads the
manufacturing and production com-
mittee; Total Experience’s Jan Mitch-
ell is in charge of publicity and press;
Jonathan Black is BRIM’s attorney.

JACK GIBSON’S FAMILY AFFAIR, held Aug. 18-21
at the Atlanta Airport Marriott, was marked by nos-
talgia for the past and some powerful omens for the
future. As always at Gibson’s convention, there was a
strong sense of continuity as key musicians, record
men, and artists from the past mixed easily with
young brothers and sisters to rap, party, and ex-
change information. To see the great baritone Billy
Eckstine holding court in the lobby and then to see, a
few feet away, Luke Skyywalker hanging with his

crew was to notice not

the differences in time,
but the kindred spirit and
and the

attitude that the shapers
Blues

of black music past and
present share.

There was a lot of mu-
sic performed during the
four-day event, but one
trend was clear: Funk,
much of it performed by
self-contained bands, is
making a comeback. The
best notices of the convention went to Tony! Toni!
Toné!, GUY, and the Mac Band, all bands with
thumping, bass-heavy grooves and energetic stage
shows. In addition, the band Meriweather, which re-
cords for Atlantic, performed in Atlanta over the
weekend and displayed the kind of sweaty stage act
and slammin’ funk grooves that suggested the early-
"70s heyday of funk. Bebby Brown, who headlined the
MCA showcase here with his blend of rapping and
singing, also has a deep funk track out in “My Prerog-
ative,” while Levert’s “Addicted To You” is currently
hitting hard as well.

The trend in recent nonrap black dance music has
been toward a slicker style, epitomized by songs like
“Girlfriend” and “Pink Cadillac,” with crossover ap-
peal. This new emphasis on more syncopated records,
clearly inspired by hip-hop’s revival of older beats, s
healthy and shows that the “new-jack” generation has
a sense of history.

JACK RAPS: What follows is a sampling of events
and gossip from the Jack The Rapper convention in
Atlanta.

The Woman’s Powwow meet attracted approxi-
mately 200 attendees. It was the third music-business-
women-only meeting organized by Ornetta Barber
and Jamie Brown this year. Barber and Brown are
still developing the concept for the group; right now
it’s basically a forum for networking. But the poten-
tial is there for an active group that can raise con-
sciousness on the rampant sexism that pervades this
industry . .. Eckstine, also known as “Mr. B,” was in
full effect at the conference, hanging out with Joe
Medlin, Melvin Moore, Dave Clark, and Gibson and
telling some of the funniest jokes heard in quite a
while. Jack may be the rapper, but Mr. B has a very
sharp tongue . .. Clark says that contrary to rumor,
he is not retiring, but he is “slowing down” ... Word
is that Timmy Regisford will move from MCA to head
Motown’s A&R department . . . Shirley Murdock tore
it up at the Elektra-sponsored dinner with her a cap-
pella singing following performances of “Husband”
and “As We Lay.” Among Murdock, Anita Baker, and
Tracy Chapman, Elektra has the entire spectrum of
black female vocal expression covered . .. Perri. the

New Talent And Hot Talk Spark Industry’s Family A ffair

Jack The Rapper "88 Wraps In Atlanta

by Nelson George

female quartet that’s been backing Baker for the last
year, rocked the house when it performed its cover of
the Emotions’ “I Don’t Want To Lose Your Love” and
a ballad about the homeless, “I've Got No Place To
Go.” These four sisters will back Baker on her upcom-
ing tour, but once their record hits the street they will
definitely be a concert attraction on their own . .. Peb-
bles’ manager, George Smith, is on his way to becom-
ing a prominent force in black music. Aside from man-
aging Pebbles, the Bay-area banker has added two

I other important MCA
] : artists, Bobby Brown and
Loose Ends, to his roster
... Mark Walker, a tal-
ented young black pro-
motion man, is now han-
dling pop promotion for
: Polydor in Miami. If the

»e industry is to become as
color blind as it claims it
already is, there should
be more moves like this
... A&M’s first rap sig-
nee, Rahiem, and his posse from Houston were quite
visible at the convention. Rahiem is the first hip-hop-
per from the flourishing Houston scene to get nation-
al distribution ... Philadelphia rap maven Lady B.
was busy handing out copies of her new rap magazine,
Strictly Hop Hop, in the lobby. The large-sized slick-
paper magazine has Salt-N-Pepa on the cover and
some hot copy inside, including a gossip column that
should make the people at Def Jam anxious . .. Marva
King, whose “Back Up” on the Slam-distributed Tri-
World label, appeared at Sensations, a large black-
owned club just outside Atlanta. The Los Angeles ses-
sion vet displayed a lot of personality and sex appeal
before a crowd of more than 1,000. Sensations, open
for only four weeks, has the potential to be a major
black music venue in the South. Tony! Toni! Toné! and
Jean Carne have already appeared there.

SHORT STUFF: “Ashford And Simpson: Going
Home” is the title of an hourlong special on the hus-
band-and-wife writing/producing/performing team
that was set to air Aug. 27 on The Disney Channel.
Stevie Wonder, Patti LaBelle, Paul Shaffer, Roberta
Flack, Cissy Houston, Phyllis Hyman, and Ben E.
King were scheduled to appear. The program, which
will also be broadcast Friday (2) and Sept. 8, 14, and
20, is the first in a series of “Going Home” musical
profiles with a family slant to appear on the Disney
network . . . The Young Black Programmers Coalition
is working to establish scholarships for students inter-
ested in studying communications at Jackson State
Univ., Mississippi; Southern Univ., Louisiana; Texas
Southern Univ.; and Grambling Univ., Tennessee The
next regional YBPC meeting is Sept. 11 in Houston,
and the next annual meeting will be Nov. 11-13, also in
Houston . .. Nile Rodgers is cutting a deal with King
World syndicators for a rock-oriented TV game show
... Legendary blues writer/producer/bassist Willie
Dixon has a new album, “Hidden Charms,” coming on
Capitol-distributed Bug Records.

BE SURE TO NOTICE the change this week in the
Top Black Albums chart, which grows from 75 to 100
titles. For details of the change, see page 4.

BRIM has several objectives. They
include serving as a watchdog group
for the survival of black independent
labels, serving as a political-action en-
tity to address piracy and lyrical con-
tent, developing a system to identify
records that are part of BRIM for re-
tail and radio, and using its members
experience to hold workshops to train
a new generation of black label own-
ers.

“Through BRIM’s current mem-
bership, it is very clear black labels

are alive,” Kidd says. “I would hope
in reading this message it will have
inspired some and motivated other
black record manufacturers to join us
in our plight for survival. However,
we will keep plugging away to pre-
serve ourselves when everything ra-
tional and sane says, stop.”

Contact BRIM at P.O. Box 41217,
Washington, D.C. 20018. The tele-
phone number is 818-365-5075 or 202-
526-0656.

Philly BMA Honors Harris

NEW YORK The late Norman
Harris, the guitarist/writer/pro-
ducer who was a fixture on the Phil-
adelphia music scene, will be hon-
ored Sept. 15 by the Greater Phila-
delphia chapter of the Black Music
Assn. Harris was a charter member
of the famous MFSB rhythm sec-
tion as well as the writer/producer
of hits for the 0’Jays, Double Expo-
sure, the Trammps, and others. As a
session musician and supervisor of
recordings, Harris was an essential

part of “the sound of Philadelphia”
that dominated black music in the
mid-"70s.

In conjunction with the tribute to
Harris, the Philadelphia BMA chap-
ter has also announced its intention
to form a Philadelphia Bla<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>