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Cannes Vid Climate Shifts

BY DORIS TOUMARKINE

CANNES Rain, overcast skies, and
mediocre films at this year’s 41st an-
nual Cannes Film Festival further
dampened the less-than-buoyant
mood of the U.S. home video execu-
tives in attendance. While the talk
last year was of a video-driven film
industry, this year it was of an A-ti-
tle-driven video industry.

The tendency to prebuy video
rights to films in development is now
looked upon with caution. Last year,
film and video companies got a little
singed, if not burned, by video pre-
sale involvement on such titles as
“Julia And Julia” and “A Time Of
Destiny.” Aside from the unseason-
able rain and cold, one could definite-
ly see that the video climate had

Suppliers Still
Take Dim View
Of S-VHS Titles

BY AL STEWART

NEW YORK Despite the continu-
ing efforts of hardware makers to
get S-VHS off the ground, the soft-
ware camp is still not offering much
help.

Even as the first smattering of pre-
recorded S-VHS tapes emerges, soft-
ware suppliers, in Chicago June 47
for the Consumer Electronics Show,
are eyeing the high-resolution format
with little, if any, enthusiasm. And
for consumers shopping for a VCR,
lack of software translates into lack
of interest.

“It’s the classic chicken-and-the-
egg thing,” says Roy Winnick, presi-
dent of Best Film & Video and the

(Continued on page 86)

changed.

The turnout by video suppliers was
strong (CBS/Fox, Warner Home Vid-
€0, Sony, Vestron, Nelson, and Virgin
Vision were among those present),
but the Cannes fest was more a place
to make announcements (about con-
solidations, diversifications, and cash
infusions) than to pick up product.

(Continued on page 93)

Holiday Weekend Memorable For Music Dealers
As B Titles Fall From Favor Stores To Shoppers: Welcome Back

This story was prepared by Geoff
Mayfield and Bruce Haring in
New York and Edward Morris in
Nashville.

NEW YORK Spurred by hot new
releases from Van Halen, Sade,
Prince, Run-D.M.C,, and Poison, re-
tailers report warm feelings for the
sales tally over the Memorial Day

weekend.

Good weather for most of the na-
tion did not keep buyers out of the
stores, according to retailers sur-
veyed by Billboard. The new hits fu-
eled business not only during the
long weekend but throughout May,
helping to turn around what many
dealers have thus far characterized
as a lackluster 1988.

Canada Passes Gopyright Reforms

BY KIRK LaPOINTE

OTTAWA After years of waiting
for proposals and months of delays
in passing them, the Canadian Par-
liament has enacted wide-ranging
reforms of the 1924 Copyright Act.

UNCLE FESTIVE ON DENON.

L.A.-based Uncle Festive (John Pondel, Ron Pedley, Bud Harner,
Marc Levine) creates a distinctivejazz/rock crossover sound on
“Young People with Faces.” The band'’s third release, on both
CD (CY-2135) and Cassette (CC-25). On DENON. THE FIRST

NAME iN DIGITAL RECORDING.

The appointed Senate, which had
earlier flexed its muscles and de-
manded amendments to a govern-
ment bill introduced in the House
of Commons, backed down and
passed the legislation June 1.
Without the fanfare that accompa-

ADVERTISEMENTS

nied its initial reservations about
the bill, the Senate gave approval
to Bill C-60.

For authors and artists, passage
of this bill means greater protection
for their works, greater rewards for

(Continued on page 78)
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FAT BOYS are COMING BACK HARD AGAIN starting with

“THE TWIST” (887-571-7). Produced by the Latin Rascals,
featuring stupid def vocals from Chubby Checker. You'll twist
again like you never did before! From the forthcoming LP,
“COMING BACK HARD AGAIN" (835 809-1/4/2) on Tin Pan
Apple/Polydor Records.

“The last three or four weeks
have been amazing,”” says Brian
McEvoy, buyer for the 91-store
Wall-To-Wall Sound Video. “A lot of
people are coming back to the rec-
ord store.””

Other albums that have helped
drum up May sales, according to
dealers, are titles by Ziggy Marley,
Pebbles, Judas Priest, Rod Stewart,
Al B. Sure!, Bruce Hornsby & the
Range, and Guns N’ Roses plus the
soundtrack from “Colors.”

Meanwhile, on the strength of the
single “One More Try,” George Mi-
chael’s “Faith” album is back at the
top of the charts.

‘““May, in sales, had a better
growth rate for us than April,” says
Gary Ross, senior VP of marketing

(Continued on page 92)

RIAA Letter
Reinforces Its
Threat On DAT

BY STEVEN DUPLER

NEW YORK A strongly worded
letter warning of immediate legal
action upon the introduction of a
DAT recorder to the U.S. market
has been sent to “four or five” au-
dio hardware manufacturers by the
law firm of Mitchell, Silberberg &
Knupp on behalf of the members of
the Recording Industry Assn. of
America.

The RIAA has publicly stated its
intention to take legal action
against any firm marketing DAT
units in the U.S. on the grounds of
“contributory infringement,” mean-
ing that sale of the machines would
contribute to copyright infringe-

(Continued on page 90)

~3
[aV]

0
—————13}]
————— T
TS —
13
—— )
()
—_———0
p——
—_—
1\
———

(=1

SHIPPING
JUNE 27th

www americanradiohistorv.com

ADVERTISEMENT


www.americanradiohistory.com

£

BITTEN.

N

R

. -[ - ,m "
-

B.1 T
R
3 L

r gl



www.americanradiohistory.com

P W w w1 w1 VNS
f—=roo— = pn e — e e e —
- N RS N O O S e
) I DI I N S . .

- Bllboad-—=—-—= -
= I EEEETEE E N . . [
I EEEE DD B WS N S .

|

Many Retailers Let Down By Memorial Weekend

Sun Gasts Shadow On Video Biz

BY EARL PAIGE

VOLUME 100 NO. 24 June 11, 1988
BOZ SCAGGS TRAVELS ‘OTHER ROADS’

After a five-year absence from recording, Boz Scaggs returns with “Oth-
er Roads” on Columbia. The artist who climbed high with “Lowdown’'
(No. 3 in 1976) used a number of talented collaborators on his latest
album effort and says he’s still firmly grounded in R&B and blues. Talent
reporter Chris Morris has the story. Page 32

Summer CES Preview
The consumer electronics business is headed for another year of steady
growth, propelled by such hot categories as CD and camcorders. Home
entertainment editor Jim McCullaugh reports. Follows page 52

INDIES CRY ‘| WANT MY MTV!
Independent labels say they are getting short shrift from MTV, which
they claim has excluded indie artists from its alternative music show.
MTV’s move to close off a major outlet for breaking new acts has
sparked concern among indie label execs. News editor Jean Rosenbluth
has the details in Grass Route. Page 72

Australia Approves Blank-Tape Levy
The ongoing, international controversy over compensation to artists and
publishers for home taping of recorded music seems to have abated in
at least one country. After 10 years of iobbying by the Australian Record-
ing Industry Assn., the government is moving to enact a royalty tax on
blank tape sales. This landmark decision in effect makes home taping

legal in Australia. Glenn A. Baker reports. Page 76
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LOS ANGELES Though the ar-
rival of several strong titles boost-
ed Memorial Day weekend traffic
for video specialty retailers, good
weather largely held down any siz-
able increases in revenue.

Depending on the weather, re-
tail firms reported increases over
last year ranging from 5%-25%.

As an example, 207-unit West
Coast Video in Philadelphia was up
only 5% in transactions in its
stores in four states, says Richard
Abt, executive VP. “We had rain a
year ago; this year it was beauti-
ful.” Figures from franchisees
were not available.

Feeling a similar impact was
Erol’s, based in Springfield, Va.,
with 157 stores in eight states.
“Our revenues for May far exceed-
ed expectations, because we had
two weeks of rain,” says Vans Ste-
phenson, director of public rela-
tions. ‘“‘But the weekend was beau-
tiful.”

Further down the East Coast,
storms in northern Florida result-
ed in customers “literally taking
everything off the shelves,” says
Tom Gruber, VP of marketing for
227-store Blockbuster Entertain-
ment, Fort Lauderdale, which does
not release revenue results.

New releases were a help, say
several retailers. “Throw Momma

From The Train,” “Fatal Beauty,”
“Hope And Glory,” and “The Prin-
cipal”’ were Nos. 1-4 on Erol’s
weekend top 10 list.

Also scoring on Erol’s list were
“Barfly’’ and ‘“Can’t Buy Me
Love.” That pair was also in the
top five for Blockbuster Midwest,
says Susan Archer, communica-
tions director for the firm, which
has 36 stores in Chicago, Atlanta,
Detroit, Milwaukee, and Minne-

apolis.

On the other hand, foul weather
in Texas was welcome news for
Home Video Plus Music, where
Herb Wiener says, ‘“We were up
25% in transactions.” He credited
the new releases as a further posi-
tive influence.

Even in almost-always-sunny
San Diego, overcast skies on two
days of the weekend fueled more

(Continued on page 93)

BY JIM McCULLAUGH

LOS ANGELES “Good Morning
Vietnam,”” the Robin Williams
comedy that grossed $120 million
during its run in U.S. theaters, be-
comes 1988’s first major sell-
through-priced feature film video,
at $29.95.

Walt Disney’s Touchstone
Home Video division predicts the
title will sell from 2 million-4 mil-
lion units. VHS cassettes of the ti-
tle, which has an Aug. 2 street
date, will be available only in 12-
packs (Beta cassettes will be mar-

‘Good Moming Vietnam’ To
Hit Vid Stores At $29.95

keted individually.)

The cassette will be backed by a
$6 million marketing campaign
that will include network, spot,
and cable television advertising as
well as radio, consumer, and trade
print advertising and a co-op pro-
gram. The campaign starts this
month and lasts through Decem-
ber.

Williams, who received rave re-
views for his starring role in the
film, will be available to promote
the cassette, according to William
Mechanic, president of worldwide

(Continued on page 93)

BMI Gives Hollywood & TV Music Its Due

Awards Dinner Honors Veterans & Newcomers

LOS ANGELES A variety of pop
performers and composers were sa-

‘luted at BMI’s annual Motion Pie-

ture/Television Awards Dinner
here May 26 for their contributions
to the top films and TV series of the
year.

BMI president Frances Preston
hosted the black-tie event, held at
the Beverly Wilshire Hotel in Bev-
erly Hills. More than 750 industry
notables attended the gala.

The evening’s most conspicuous
honoree was veteran Hollywood
scorer Lalo Schifrin, who received
BMTI’s Richard Kirk Award (named
after the founder of BMI’s movie

and television department) and one
of six Pioneer Awards, which are
presented to composers celebrating
their 25th consecutive year with
BMI.

Other Pioneer Awards recipients
were Alan Capps, Herbie Hancock,
Paul Henning, Peter Matz, and Pete
Rugolo.

Veteran pop talents dominated
the most-performed-motion-picture-
songs field. Honored were Barry
Mann and Cynthia Weil, for “Some-
where Out There,” from the animat-
ed feature “An American Tail”’; Phil
Collins, Tony Banks, and Mike
Rutherford of Genesis, for “In Too

BY STEVE GETT

NEW YORK The monsters are in-
vading—Van Halen’s Monsters Of
Rock, that is. The hard rock touring
festival hit the road over Memorial
Day weekend with three sellout
shows, May 27-29, at the Alpine Val-
ley Music Theatre, East Troy, Wis.

A total of 96,768 fans attended
the opening dates of the rock ex-
travaganza, which features five
acts: Van Halen, Scorpions, Metal-
lica, Dokken, and Kingdom Come.

“This really was a fantastic
start,” says tour producer Louis
Messina. “Everything ran very
smoothly, and I think that’s down

Monsters Of Rock Off And
Running At Major Haunts

to the incredible cooperation of all
the bands, managers, and agents in-
volved.”

Following the Alpine Valley kick-
off, the Monsters Of Rock stadium
tour was set for two dates in Flori-
da, June 4-5, at Miami’s Orange
Bowl and Tampa Stadium, respec-
tively. A further 23 shows have
been booked through July 30, when
the tour wraps in Denver.

According to Messina, advance
ticket sales for most of the shows
have been “very encouraging.” He
likens the ticket-buying patterns to
those he has experienced during the
past decade as presenter of the an-

(Continued on page 87)

Deep,” from the English feature
“Mona Lisa”; and Ben E. King, for
the title song from Rob Reiner’s
“Stand By Me.”

Songs receiving airplay from Oct.
1, 1986-Sept. 30, 1987, were eligible
for consideration in the most-per-
formed-motion-picture-songs cate-
gory.

Two superstar guitarists won lau-
rels in the motion-picture-composer

-category: Eric Clapton and partner

Michael Kamen won for the ‘“Lethal
Weapon” score, while Carlos San-
tana and Miles Goodman won for in-
strumental work on “La Bamba.”
David Foster was also honored for
his work on “The Secret Of My Suc-
cess.”

Recipients of awards for TV com-
poser included Bill Cosby, for “The
Cosby Show’’ and ‘“A Different
World,” with Stu Gardner; Andrew
Gold, ‘“The Golden Girls”; Al Jar-
reau, “Moonlighting’’; Mike Post,
“L.A. Law’’; and Jeff Barry and
Tom Scott, “Family Ties.”

Cong Su and Ryuichi Sakamoto
were honored for their Oscar-win-
ning score for “The Last Emperor.”
(Co-composer David Byrne, whose
work is administered by ASCAP,
was not cited at the ceremony.)

Larry Grossman and Dominic
Messenger were recognized for
their Emmy Award-winning work
on “Liberty Weekend” and “Santa
Barbara,” respectively.

Other awards for motion picture
composer went to John Williams,
“The Witches Of Eastwick”; Alan
Silvestri, ‘““Predator” and ‘“Outra-
geous Fortune’’; Arthur Rubinstein,
“Stakeout”; John Barry, “The Liv-

(Continued on page 92)
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As Hardware Firms Gather In Chicago

Lahels Promise June CDV Rollout

BY STEVEN DUPLER

NEW YORK Action will speak loud-
er than hype on the compact-disk-vid-
eo front at the June 4-7 Consumer
Electronics Show in Chicago as at-
tendees hear of the long-awaited roll-
out later this month of the first com-
mercially available CDV software.
While no giant CES media splash is
planned for CDV—at least nothing
on the scale of the extravagant $1.25
million multicompany megabooth as-

sembled for last summer’s expo—FPo-
lyGram and the WEA Group will re-
veal June street dates for the first
batch of about 50 CDV titles, includ-
ing 27 previously announced 5inch
selections (Billboard, March 26).
Last year’s splashy CDV debut at
CES attracted curious crowds, but
the ultra-high profile backfired when
it became apparent after the show
that support from hardware and soft-
ware makers was not all that strong.
Some industry observers began pre-

BY JIM McCULLAUGH

LOS ANGELES Independent film
producer/distributor Atlantic En-
tertainment Group and indie video
supplier Prism Entertainment have
agreed to a merger that will yield a
revitalized Prism as well as an en-
tirely new Atlantic Video label.
Under terms of the merger,
brewing for the past six months
(Billboard, May 28), the publicly
traded Prism will be absorbed into
Atlantic and listed as the Atlantic
Entertainment Group on the Amerit-

Atlantic, Prism Merger
Seen As Boon For Both

can Stock Exchange. The stockhold-
ers of privately held Atlantic will re-
ceive 7.5 million shares of Prism’s
common stock, or about 77% of the
then-outstanding common stock of
the merged company. .
Thomas J. Coleman, chairman of
Atlantic, is to be chairman and chief
executive officer of the merged
company. Barry Collier, Prism
founder and vice chairman, will be-
come chief operating officer of the
combined companies. Jonathan
Dana, president of the motion pic-
(Continued on page 87)

dicting that CDV was over before it
had begun.

Word of the PolyGram and WEA
shipments should help breathe life
into CDV and create some public
awareness and interest in the prod-
uct. Another much-needed shot in the
arm—this time on the hardware
side—comes in the form of Sony
Corp.’s recent entry into the CD
combi-player arena already populat-
ed by Magnavox, Yamaha, and Pio-
neer. At last year’s summer show,
Sony had expressed doubts about
CDV, but the company now feels the
time is right for its introduction. Sony
has already begun placing ads in au-
dio-buff magazines for its combi-
player, which ean play regular audio
CDs and CD-3s as well as all three
CDV sizes.

John Messerschmitt, president of
the nonprofit CD Video Systems
Assn. Inc., says a wealth of other
new CDV hardware entries will be
displayed either on the CES show
floor or in the suites of Sharp, Phil-
ips, Denon, Hitachi, and Image En-
tertainment.

According to Joe Parker, Poly-
Gram’s VP of video and associated la-
bels, 21 5inch CDV pop titles and 20
12-inch pop and classical titles will
ship to stores June 27. The pop ti-
tles—featuring 20 minutes of audio
and one videoclip—will be priced at
about $9.98, and include such artists

(Continued on page 84)

Lieherman Net Income Up In 1st Quarter
Giant Rack Not Ready For Retail Plunge

This story was prepared by Mark
Mehler and Ken Terry.

NEW YORK Lieberman Enter-
prises Inc. reported sharply higher
net income, operating profit, and
revenue for the first quarter ended
March 31. These results include the
operations in February and March
of International Video Entertain-
ment, a wholly owned subsidiary of
Lieberman acquired Feb. 2. The
comparable 1987 quarter figures
are for Lieberman alone.

Rumors continue to circulate that
Lieberman is pondering a plunge
into the retail field, but no such
move seems to be in the immediate
offing.

The music and video rackjobber
posted a 26% gain in first-quarter
net income from continuing opera-
tions, which rose from $502,000 in
last year’s quarter to $635,000. Op-
erating profit of $3.9 million was up
more than 100% over last year’s $1.9
million. Revenues jumped 28%, from
$53.9 million to $69.2 million.

Operating results for both Lie-
berman and IVE were also im-

proved when compared with pro for-

ma results in 1987’s first quarter.
On this basis, operating profit rose
from $2.1 million to $4.3 million, and
net revenues increased from $61.5
million to $73.2 million. Net income
from continuing operations was
$228,000, compared with a $1.2 mil-
lion loss in the 1987 three-month pe-
riod.

Jose Menendez, co-chairman of
the board of Lieberman (and also
chairman/CEO of IVE), says the
improved results reflect improve-
ments in the company’s inventory-

management program and greater
video sales at its account base. Me-
nendez notes that IVE’s results also
compare favorably with last year’s.
The manufacturer and distributor
of videocassettes had operating in-
come of $2.7 million, compared with
$159,000 last year, while IVE reve-
nues more than doubled, to $16.2
million.

Lieberman officials note that the
first quarter is generally their slow-
est seasonal period, while IVE'’s re-
sults tend to vary depending upon

feature-film titles available for vid-
eo release. “Rambo III” is among
the IVE releases scheduled for later
this year.

Lieberman is 49% owned by Car-
olco Pictures Inc., an independent
film company.

Some analysts speculate that Lie-
berman may be mulling a full-
fledged entry into the entertain-
ment software retailing field. How-
ever, while a recent SEC filing by
the company hints at this, there is

(Continued on page 93)

LOS ANGELES MCA Music En-
tertainment Group and the Phila-
delphia-based private manage-
ment firm Spectacor Manage-
ment, in a joint partnership, have
been awarded a long-term private
contract to manage both the Los
Angeles Memorial Coliseum and
Sports Arena venues.

The deal, tentatively struck last
month and expected to receive fi-
nal approval here June 2 at the
monthly Coliseum Commission
meeting, will see MCA/Spectacor
acting as a booking agent for both
venues for a yearly $300,000 fee
plus a portion of the profits. Con-
tractually, MCA and Spectacor
would act as joint managers of the
facilities for five years, with an ad-
ditional five-year renewal option.

MCA To Join In Managing
Two More Venues In L.A.

If approved, the deal will see
MCA—solely or in partnership—
controlling bookings at three of
the Los Angeles area’s largest en-
tertainment venues: the Coliseum,
which seats 92,516; the Sports
Arena, capacity 16,000; and the
Universal Amphitheatre, capacity
6,251.

The action follows a pattern of
steady and conspicuous growth on
the part of the MCA Music Group.
On April 29, the company an-
nounced its acquisition of interna-
tional merchandising company
Winterland Productions. Other as-
sets include the Fiddler's Green
amphitheater in Denver, Front
Line Management, and Facility
Merchandising Inc.

DAVE DiMARTINO

Gathering Moss. Jerry Moss, A&M Records co-chairman, meets with Jesse
Johnson after Johnson’s SRO performance at the Hollywood Palace. Pictured,
from left, are Moss; Loretta Munoz, ASCAP; Johnson; and Ron Sobel, ASCAP.

EXECUTIVE TURNTABLE

RECORD COMPANIES. John Boulos is appointed director, national promotion, for
Virgin Records in New York. He was Eastern regional promotion director for
PolyGram Records.

Arista Records in New York names Pamela Gross coordinator, internation-
al operations. She was assistant to the president of RCA/Ariola International.

EMI-Manhattan Records in New York appoints Henry Marquez creative di-
rector and Carol Chen senior designer. They were, respectively, art director
and senior designer, both for EMI America Records in Los Angeles.

Anne Donnelly is named manager, advertising services, for PolyGram Rec-
ords in New York. She was administrator of advertising for the label.

BMG Music International in New York makes the following appointments:
Jim Powers, manager, A&R; and Laurel Dann, administrator, A&R. Powers
was a talent buyer for JAM Productions in Chicago, and Dann was in A&R
administration for RCA Records.

™
BOULOS

MARQUEZ

DISTRIBUTION/RETAILING. Debi Conway is named VP of sales for The Record Bar
in Durham, N.C. She was director of sales for the company.

PRO AUDIO. FOR-A Corp. Of America in Cypress, Calif., appoints Randall
Smith Western regional sales manager. He was a specialist in technical sup-
port and applications engineering for Paltex and Datum.

Syd Weiss is named executive producer for the SLP&CO commercial music
production house in New York. She was an employee of Elias Associates.

PUBLISHING. Carol Sidlow is promoted to executive VP of Constant Communi-
cations Corp. in Los Angeles, which represents John Reid Enterprises in North
America. She was an account executive.

Jobete/Stone Diamond Music in New York appoints Evan Lamberg profes-
sional manager, East Coast. He was a tape engineer for the creative develop-
ment department at the company.

Peer Southern in New York makes the following appointments: John De
Lorenzo, treasurer; and Lorraine Bobruk, manager, office services. They
were, respectively, comptroller and personnel director, both for the company.

Susan Garson is named personal manager by Andi Howard & Associates in
Los Angeles. She was manager for Chick Corea and his Mad Hatter studios.

Copyright Management Inc. in Los Angeles appoints Dude McLean direc-
tor, business affairs. He was president of Legendsong Music.

Dan Miller is named assistant professional manager for the Milsap Music
Group in Nashville. He holds a degree in recording industry management
from Middle Tennessee State Univ.

RELATED FIELDS. Jim Cardillo is appointed director, marketing and publicity, for
Concrete Management & Marketing Inc. in New York. He worked in publici-
ty/artist development at MCA Records.

The Country Music Assn. in Nashville appoints Kelley Gattis coordinator of
public information and editor of house organ Close Up. She was an editorial
assistant in the public information department for the association.

Lu Snead is named VP of the Ken Fritz Management Co. in Los Angeles.
She was director of administration for the company.

Jim Owens Cos. in Nashville appoints Robert Gordon Jr. production opera-
tions manager. He was a producer/manager for Susan Hackney & Associates.

o VIDEO PEOPLE on the mavs, see page 55
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Whitney Houston

Kenny G.
Melba Moore

Question:

What do all of these artists
have in common?

Dionne Warwick

George Benson

Johnny Kemp

Meli’sa Morgan

Evelyn ‘Champagne’ King
Lala

The Answer:

The artist, producer, songwriter, musician and arranger —

KASHIF and THE NEW MUSIC GROUP

: -
Coming soon—a newly created female group directed by '
Kashif and The New Music Group.

Management: Raymond Katz Enterprises, Inc.

‘MCA MUSIC PUBLISHING
The New Music Group

CA Music Publishing is a contributer to the Salvatore T. Chiantia Memorial Fund , a division of the T .J. Martell Foundation.
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Elvis Nets Heavy Metal in May
Presley Albums Top Varied RIAA Certs

BY PAUL GREIN

LOS ANGELES Hot on the heels of
widely publicized reports that Elvis
Presley has been sighted at various
locations across the country, the
King received a truckload of gold,
platinum, and multiplatinum awards
in May from the Recording Industry
Assn. of America.

The certifications, which come
nearly 11 years after Presley’s death
(apologies to the skeptics) and more
than 32 years after he exploded on
the pop scene, underscore the im-
mense popularity of this pop legend.

Two Presley albums were certified
double platinum in May: his 1973
chart topper “Aloha From Hawaii
Via Satellite” and the 1971 seasonal
offering, “Elvis Sings The Wonderful
World Of Christmas.”

“Aloha” was also certified plati-
num last month, as were three other
Presley releases spanning 18 years:
“Elvis’ Golden Records” (1962), “El-
vis As Recorded At Madison Square
Garden” (1972), and “Pure Gold”
(1980). Presley’s 1965 chart-topping
soundtrack, “Roustabout,” was certi-
fied gold.

In addition to mining Presley’s cat-

17th Int’l Fan Fair Expected
To Net $6.6 Mil In Nashville

BY GERRY WOOD

NASHVILLE With a predicted at-
tendance of up to 24,000, the 17th an-
nual International Country Music
Fan Fair is expected to pump more
than $6.6 million into Nashville’s
economy June 6-12. More than 30
hours of country, Cajun, and blue-
grass concerts will provide an enter-
tainment feeding frenzy for the rabid
fans and an international media con-
tingent.

The turnout will push Fan Fair’s
17-year total attendance beyond the
250,000 mark, according to Terry
Clements, director of tourism for the
Nashville Area Chamber of Com-
merce. “This is Nashville’s biggest
event in terms of tourism,” Clements

told Billboard. He noted this year’s
dollar projections were higher than
last year’s $6.35 million figure and
that the predicted average stay of
five days might prove longer because
of such pre-Fan Fair events as the
Barbara Mandrell Celebrity Softball
Tournament and the Nashville Sum-
mer Lights Festival. The dollar fig-
ure includes the $60 registration fee
but does not include transportation to
Nashville.

The registration fee includes out-
door concerts by major country acts,
admission to exhibit areas where en-
tertainers appear for autograph ses-
sions, admission to the Country Mu-
sic Hall of Fame, Ryman Auditorium,
Opryland U.S.A, the All American

(Continued on page 92)

Judge Puts Off Tiffany’s
Action For Adult Status

BY CHRIS MORRIS

LOS ANGELES In the continuing
court battle over the legal status of
pop star Tiffany, a Superior Court
judge here ruled June 1 that the 16-
year-old singer will remain under
the temporary guardianship of her
aunt, pending a court appearance
by Tiffany at a voluntary settle-
ment conference on Thursday (9).

Judge Richard C. Hubbell also
said that he would appoint an enter-
tainment attorney to review Tiffa-
ny’s contract with producer/manag-
er George Tobin in order to arrive at
an ‘“‘independent opinion” on the
document.

Hubbell indicated that the matter
of Tiffany’s guardianship would be
brought to trial the week of June 12
if no voluntary resolution is
reached.

Tiffany’s mother, Janie Williams,
and her aunt, Julie Abbas, were
present at the hearing, which
stemmed from a petition for emanci-
pation filed by the vocalist on March
7 in Los Angeles Juvenile Court.

At that time, Tiffany, whose de-
but MCA Records album has sold
more than 4 million copies, asked
for legal adult status so that she
may represent herself in contract
matters (Billboard, April 16).

(Continued on page 92)

Sy Oliver Dead At 77

BY PETER KEEPNEWS

NEW YORK Sy Oliver, one of the
most influential arrangers of the
swing era, died of cancer here on
May 27. He was 7.

Oliver’s lively, infectious ar-
rangements gave the Jimmie Lunce-
ford ensemble its signature sound
and helped make it one of the best
and most popular big bands of the
’30s. He later wrote for Tommy
Dorsey’s band and, after the big-
band era had run its course, joined
Decca Records, becoming one of the

first blacks to hold an important ex-
ecutive position with a major label.
His jazz career underwent a resur-
gence in the "70s when, after many
years of studio work, he put togeth-
er a band in the Lunceford mold
that worked regularly in New York.
Melvin James Oliver was born in
Battle Creek, Mich., in 1910. Both
his parents were music teachers,
and he studied trumpet with his fa-
ther. After graduating from high
school in Ohio in 1928, he joined
Zack Whyte's band; five years later
(Continued on page 92)

alog, RCA struck multiplatinum with
two current releases. “Dirty Danc-
ing” reached the 7 million mark in
U.S. sales, and “More Dirty Danc-
ing” went gold, platinum, and double
platinum simultaneously.

George Michael’s “Faith’ ad-
vanced to the 4-million-sales mark in
May, matching the mark set by
Wham!’s top-selling album, “Make It
Big.!!

Aerosmith’s second album for Gef-
fen Records, “Permanent Vacation,”
topped the 2-million-sales mark. It’s
the veteran band’s first double plati-
num studio album since “Toys In The
Attic” 13 years ago.

CD Commencement. CBS brass and local politicians gather for a ribbon-
cutting ceremony to inaugurate a new CD manufacturing plant in Pitman, N.J.
Shown, from left, are William Almroth, VP of manufacturing, CBS Records
Operations; Gloucester County Freeholder Stephen Salvatore; Mayor Michael
Hannum; Borden Putman, N.J. state commissioner of commerce, energy, and
economic development, Walter Yetnikoff, president and chief executive officer,
CBS Records Inc.; Rep. James Florio, D-Pine Hill; Seymour Gartenberg,
executive VP, CBS Records Inc.; Stan Nimiroski, VP, CBS Records Operations;
and Walter Dean, executive VP, CBS Records Operations.

(Continued on page 84)
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DIRTY DANCING” this week becomes the first
soundtrack in more than 20 years to log 36 weeks in
the top 10 on the Top Pop Albums chart. The last
soundtracks to have this kind of staying power were
“The Sound Of Music” and “Dr. Zhivago,” which
came at the tail end of the soundtrack boom of the
'50s and '60s.

“The Sound Of Music” logged 109 weeks in the
the top 10; “Dr. Zhivago’’ had 71 weeks. Coinciden-
tally, both of those soundtracks ended their top 10
runs the same week:

Jan. 13, 1968.

That, then, is as good
a date as any to mark
the end of the sound-
track’s dominance of the
pop album chart. The
chief reason for the de-
cline: the simultaneous
nose dive of the tradi-

tional movie musical.

There have been
many successful sound-
tracks in the past 20 years, but since almost all of
them have been keyed to hit singles, they haven’t
had the kind of longevity enjoyed by their '60s coun-
terparts. ‘“Footloose,” for example, logged 10 weeks
at No. 1 in 1984 but had just 20 weeks in the top 10.
During the period that the “Footloose” singles were
burning up the radio, everyone wanted the album,
but when the hits ran their course, demand for the
album fell off sharply.

That’s what makes the endless demand for “Dirty
Dancing” so utterly phenomenal. The album yielded
just three top 40 singles—no great shakes by cur-
rent standards—and the last of those hits dropped
out of the top 40 two months ago. And still the al-
bum keeps on selling. This week, it holds tight at
No. 2.

For the record, “Saturday Night Fever’’ had 35
weeks in the top 10, which was the longest run of
any soundtrack since 1968—until now.

MICHAEL JACKSON'’S “Bad” logs its 38th week
in the top five on the pop album chart, which match-
es the mark set in 1986-87 by Bon Jovi’s “Slippery
When Wet.”” The last album to have more weeks in
the top five was Bruce Springsteen’s “Born In The
U.S.A.,”’ which reigned for 66 weeks in 1984-85.

Also, Jackson’s “Dirty Diana’ jumps to No. 8 on
the Hot 100, becoming the fifth top 10 single from
“Bad.” Ian Wallis of Scarborough, Ontario, notes
that this makes Jackson the first artist to land five
(or more) top 10 hits from back-to-back albums. The
Gloved One earned seven top 10 hits from his 1982
opus, “Thriller.”

FAST FACTS: Def Leppard’s ‘“Hysteria” jumps to
No. 4 in its 43rd week on the pop album chart. That
matches the album’s peak position in September and
October. One measure of the album’s longevity:

by Paul Grein

‘Dirty Dancing,” ‘Bad,” And ‘Hysteria’
Show Off Their Album Ghart Legs

When it first reached No. 4, the top three were
Whitney Houston’s “Whitney,” “Whitesnake,” and
the “La Bamba” soundtrack. Those albums are cur-
rently No. 35, No. 85, and off the chart, respectively.
“Hysteria” has now logged as many weeks in the
top 10—38—as its smash predecessor, “Pyroma-
nia.”

Bruce Hornsby & the Range’s second album,
“Scenes From The Southside,” enters the top 10 in
its fourth week on the pop album chart. The group’s
1986 debut, “The Way It
Is,” took 24 weeks to
crack the top 10.

George Michael’s
‘““One More Try’’ be-
comes the first single to
spend three consecutive
weeks at No. 1 on the
Hot 100 since . .. Mi-
chael’s “Faith” late last
year.

Belinda Carlisle’s
‘“Circle In The Sand”’
jumps to No. 9 on the Hot 100. Carlisle has now had
four top 10 hits in two years as a solo artist—com-
pared with just two in six years as a Go-Go. If we
remember our seventh-grade math, that means the
hits are now coming six times as fast.

WE GET LETTERS: Art Calvin of Orlando, Fla.,
notes that with Miami Sound Machine topping the
Hot 100, there has been major-city representation at
No. 1 from all six sections of the U.S. Miami Sound,
of caurse, represents the Southeast. From the West:
the Hollywood Argyles. The Midwest: Chicago. The
South: Whitney Houston, Thelma Houston, and
Patti Austin. The Northeast: the Manhattans. New
England: Boston.

Steve M. Krempa of Schenectady, N.Y., notes that
Prince’s new hit, ““Alphabet St.,” clocks in at just
2:25, making it the shortest song to reach the top 20
since the Beach Boys’ “Come Go With Me”’ six
years ago.

Michael J. Fondacaro of Clifton Park, N.Y., notes
that Brenda K. Starr, whose “I Still Believe” jumps
to N92. 15 on the Hot 100, cracked the top 10 on the
Latin chart earlier this year with “Desayuno De
Amor.” Among the other artists to have registered
on both the Hot 100 and the Hot Latin 50: Linda
Ronstadt, Julio Iglesias, and Miami Sound Ma-
china.

Dan Kraft of Tower Records in Boston notes that
Johnny Hates Jazz’s “Shattered Dreams”’ is the
first single to hit No. 2, fall backward, and climb
back to No. 2 since the Kingsmen’s ‘“Louie Louie” in
1963.

And Kevin Crocker of Gardiner, Maine, notes that
Bardeux’s “When We Kiss,” which dips to No. 38 on
the Hot 100, is the second B side to reach the top 40
this vear, following Salt-N-Pepa’s “Push It.”
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IS OPEN
TO EVERYONE.

COLUMBIA RECORDS

IS PROUD TO PRESENT

A LIVE WORLDWIDE SATELLITE
BROADCAST OF BRUCE SPRINGSTEEN

IN-CONCERT FROM

STOCKHOLM, SWEDEN.

90-MINUTES OF UNINTERRUPTED LIVE
MUSIC FROM THE EUROPEAN

TUNNEL OF LOVE EXPRESS TOUR.

PLUS PRE-CONCERT AND

POST-CONCERT PROGRAMS

HOSTED BY KID LEO

OF CLEVELAND'S WMMS AND SCOTT MUNI

OF NEW YORK'S WNEW.

FOR INFORMATION ON HOW
TO BE A PART OF THIS LIVE EVENT,
CONTACT MICHAEL ABRAMSON OR YOUR

DIR REPRESENTATIVE AT (212) 371-6850.

Produced by DIR Broadcasting.

“Columbia? ® are trademarks of CRS Inc.
©1987 Bruce Springsteen
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Thirteen years ago, on earfysolfo™ |
albums such.as ““Stanley Clarke”
and ‘“School Days,’”” Stanley
Clark&"perfected playing tech-
niquesithat are now copied by
virtually every electric bass
playerin jazz.

Now, on his latest album, “If This
Bass Could Only Talk,”” Stanley
Clarke returs to the purely
instrumental format and the
sEirit of experimentation that
characterized his most success-
ful works.

In addition te jazz classics

(""Goodbye Pork Pie Hat’’),
state-of-the-art fusion (“"Workin’
Man”’) and challenging composi-
tions few other bass players

would attempt (“Tradition™), the

new album includes a funky new..
Jimmy Jam/Terry Lewis/Janet

Jackson composition, ““Funny_
How Time Flies (When You're
Having Fun),” and the airy, up-
to-the-minute “Come Take My

Hand.”

Among the greats joining Stan-_
ley Clarke and his bassl%-ﬂ!
special release are Stewa
Copeland, Wayne Shorie
Paulinho Da Costa and, with a
tap dance salo on ““Basi
Taps,’ Gregory Hines. =~
‘’If This Bass Could Only
is the first album in ove
decade that is 100% tru
Stanley Clarke’s origin
~ vision. Expect it to be the
- the jazz world forjye

t -

. come., o 2
" > - _‘ b “‘.
“-STANLEY CLARKE, ‘4
“"BASS CQULD ONLY TALK,
? Portrait-Records, 'd’t’_s_'s
;,'__l;md'gompact Discs.
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THE TRUSTEES of the National
Academy of Recording Arts & Sci-
ences are to be commended for their
decision to add new Grammy cate-
gories for hard rock/metal, rap, and
bluegrass performances.

In recent years, the ongoing
street popularity of heavy metal,
combined with the ability of many
hard rock groups to deliver pop sin-
gles suitable for airplay, has given
the music business a flock of top-
selling albums by the likes of Bon
Jovi, Van Halen, Def Leppard, Mot-
ley Crue, and Cinderella. Even in
the absence of hit singles, touring
metal acts like Iron Maiden and Me-
tallica have duplicated the record-
ing success of such metal progeni-
tors as Deep Purple, Led Zeppelin,
and Black Sabbath.

As NARAS president Mike

Editorial
Three Cheers For New Grammy Categories

Greene says, Grammy recognition
of this genre is long overdue. And,
when the traditionally conservative
recording academy decides to be-
stow an award upon it, heavy metal
has clearly arrived.

The same goes for rap musie,
which in a variety of guises has
demonstrated its staying power in
the '80s. Several years ago, when
hip-hop and breakdancing arrived
on the scene, some observers
thought that the vocal- and percus-
sion-based genre was just a fad that
would either quickly fade or recede
into a minor subset of black music.

In the gap left by major label in-
difference to rap, however, a num-
ber of feisty independent labels
kept recording rap artists, and even-
tually, they had enough success so
that the majors embraced rap, too.

By now, the field has grown and di-
versified to the point that it encom-
passes everything from Run-
D.M.C, L.L. Cool J, and Kool Moe
Dee to female rapper M.C. Lyte and
a rock-edged white rap group, the
Beastie Boys. Moreover, rap rec-
ords are now selling at gold and
platinum levels.

Bluegrass albums are not moving
in those quantities—and perhaps
they never will. But, as Greene
points out, NARAS does not base
decisions to create new Grammy
award categories on sales. Among
the factors considered are the num-
ber of record releases and live per-
formances in that field and its over-
all influence on musical culture.

Although there is also a country
instrumental category in the Gram-
mys, bluegrass is musically impor-

tant enough to deserve its own
award. Bluegrass has not only had a
tremendous influence on contempo-
rary country, folk, and rock but has
also enjoyed a modest resurgence
on independent labels in recent
years. Interest in this unique genre
should be nurtured and encouraged.

The establishment of these new
categories, along with other recent
moves, shows the recording acade-
my is starting to become more for-
ward looking. This is a welcome de-
velopment, as it is the music indus-
try organization that most fully
represents the creative side of the
business. It is altogether fitting
that the Grammy Awards—the
standard setter among music award
shows—should recognize catego-
ries of music that give pleasure to
millions of listeners.

JACKSON'S HIRING PRACTICES

I am black and I am writing about
Nelson George’s March 26 column,
in which he discussed Michael Jack-
son. I'd like Mr. George to know
that I don’t care if Jackson does or
doesn’t hire black people. In my
opinion, it’s not necessary for Jack-
son to prove that he cares about
black people.

If we all really want to live in a
color-blind society, we’ll have to ac-
cept the fact that a person’s race
will have to be ignored in most
cases—even if it means that a par-
ticular race is not represented by
large numbers in certain areas of
life; in the long run such a system
would be more beneficial to all races
than the system of quotas that Mr.
George seems to favor.

Wayne Browne
Los Angeles, Calif.

DEMYSTIFYINE THE CHARTS

I thoroughly enjoyed your special
section, “How We Track The Hits”
(Biliboard, April 9). It went a long
way toward demystifying some of
those numbers and bullets, al-
though I still suspect we’d see a dif-
ferent kind of chart if more alterna-
tive retail outlets and radio stations
were tracked.

The section ignored two people
who I feel deserve credit, however.
Paul Grein’s “Chartbeat” column
puts all those numbers and bullets
into perspective and helps to hu-
manize what’s going on in the
charts. For some of us, especially
those involved in chronicling the on-
going history of popular musie,
“Chartbeat” is the most entertain-
ing section of Billboard. I know it's
the first page I turn to.

The other fellow who deserves
some recognition is Joel Whitburn,
whose several books compiling and
tabulating what all those numbers
and bullets have added up to in the
past three-plus decades are the

most valuable research tools a pop

music journalist (or DJ, so my radio

friends tell me) could hope to own.

As editor of a magazine about pop

history and records, I don’t know
what I'd do without them.

Jeff Tamarkin

Editor, Goldmine Magazine

Hoboken, N.J.

PRANKSTER APOLOGIZES

I would like to apologize for the nu-
merous feathers ruffled by my let-
ter of March 12, regarding “the en-
croachment of. . .teenage artists . . .
into the performing end of this busi-
ness.”

In case it was not sufficiently ob-
vious that I was commenting face-
tiously on a business that has be-
come so stodgy that it is now note-
worthy when a teenage artist has a
hit, please let me state clearly: That
is what I was doing.

Since my novelty songs, like “Hel-
lo Mister Gorbachev,” have been
broadcast and performed on “Dr.
Demento,” NPR's “Morning Edi-

Black Music Gets Its Top 40 Reward

BY RODNEY C.B. GORDY

Recently, Clive Davis, president of
Arista Records, spoke at a National
Academy- of Songwriters function
held at the Univ. of California at Los
Angeles. A May 7 Billboard article
took note of Mr. Davis’ comments re-
garding what he perceives as preju-
dice against white pop performers on
top 40 radio. The article quotes Mr.
Davis as saying, “I find that reverse
sort of prejudice wrong.”

Since this is not the first time Mr.
Davis has commented on this situa-
tion, it seems Mr. Davis thinks that
there is a problem. I believe that it is
simply that the people in the deci-
sion-making positions have recog-
nized the appeal that black voices
have always had.

Actually, the term “reverse preju-
dice” is a misnomer. It indicates
that the formerly oppressed group
is now the oppressor. This is not
true, in that the vast majority of top
40 radio stations, record company

owners, and record producers are
white. They would have no reason
to diseriminate against their own
people, people who provide their ac-
cepted source of income.

To the contrary, recently there
have been ballad hits by white pop
artists like Tiffany, Glenn Medeiros,
Toto, and others. At the same time,
white artists who sound black, like
George Michael and Michael Bolton,
among others, have had ballad suc-
cesses on both the top 40 and black
charts. In fact, the major offender
taking up chart and air space that a
white pop ballad singer could be fill-
ing is Whitney Houston, an Arista
artist. Clive, what are you complain-
ing about?

I certainly agree with Mr. Davis
about one thing: The state of his-
torically pop artists (and ballads in
general) is in woeful condition. I be-
lieve this is due to the fact that the
most active top 40 radio listeners
are still in the younger age group.

Young listeners want their own

stars and are more interested in up-
tempo music than in ballads. There-
fore, radio at the top 40 level will
stay as it has always been, a youth-
dominated format. The only differ-
ence is that since the mid-'80s, radio
has been as accepting (based on de-
mand) of black or black-sounding
artists as it was in the '60s. Rather
than a conspiracy of “reverse preju-
dice,” we are witnessing another
change in trends.

Mr. Davis’ repeated comments
about the success of black artists
implies that this is a situation that
should be looked into. I also believe
it should be looked into. Because if
it were, the quality and beauty of
black artists would be once again
seen and appreciated.

Upon further inspection, we
should take pride in the fact that, at
least in most music, an artist is be-
ing judged not by the color of his
skin, but by the content of his mind,
as Dr. Martin Luther King Jr.
dreamed.

tion”” and “Mountain Stage,”’ the
Mutual, United Stations, and ABC
radio networks and NBC-TV, I
thought I had a handle on what is
perceived as a joke, but perhaps not.
Seriously, 1 appreciate the “correc-
tion.”

At the risk of stating the obvious,
let me note in advance that our
forthcoming album, the Goldberg
Family Band’s “Solid Goldberg,” is
intended to be a parody.

Jim Terr
President, Biue Canyon Records
Las Vegas, N.M.

MUSIC IS COLOR-BLIND
This letter is in response to Nelson
George’s May 7 column.

My Whitney Houston albums fit
comfortably between my Carpen-
ters, Dionne Warwick, Anne Mur-
ray, Aretha Franklin, Rolling
Stones, and Michael Jackson al-
bums.

It does not matter to me whether
the artists are black or white or
green with orange spots. If I feel
the music is good, I will buy it—no
matter what color the artist is or
how it is labeled.

Brian Mickelson
Milwaukee, Wisc.

BREATH OF FRESH AIR
I would like to congratulate your
magazine on the extraordinary arti-
cle titled, “Female Rappers Give
Males A Run For The Money,” (Bill-

board, May 21) by Bill Coleman.

The article was indeed a breath of
fresh air! Female rappers are on the
rise. As a publicist for Salt-N-Pepa
and Sweet Tee, I have definitely
seen the emergence of female rap-
pers in the last eight months, and I

say it’s about time!
Priscilla Chatman
New York, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Meet Tackles Tough Topics In Black Broadcasting

BY YVONNE OLSON

LOS ANGELES ‘‘Broadening
The Black Base’”’ was the theme
for the 12th annual Black Radio
Exclusive conference held in Uni-
versal City, Calif., May 24-28.
While last year’s convention cen-
tered largely on black/urban radi-
o’s ad-dollar crisis, this year’s hot-
test topics were rap music’s stat-
ure at black radio and the issue of
honest trade reporting.

Attendance at the five-day meet
was put at more than 3,000 by the
convention’s organizers. At times,
the convention resembled a five-
day-long radio and record industry
hotbox, with the two sides’ com-
plaints about each other often sur-
facing in panels other than the
ones they were scheduled to be ad-
dressed in.

Verbal complaints ran rampant
in the “To Report Or Not To Re-
port” session. In recent years, sev-
eral major black stations have said
that increased pressure from rec-
ord companies has led them to dis-
continue trade reporting. WRKS
New York, WJLB Detroit, and
KMJQ Houston are among those
that no longer contribute to na-
tional chart tabulations.

“[Reporting] just got to be too
time-consuming,” explained WJLB
PD James Alexander. “And record
companies seemed more concerned
with numbers than actual airplay.
I got tired of seeing records die af-
ter going ‘breaker.” Now I wait to
see life after breaker status.”

“When I drop a record, I get
four calls from four different peo-
ple wanting to know what hap-
pened,”’ said panelist Jimmy
Smith, MD at KKDA ‘““K104” Dal-
las. “Is that all I have to do? There
are more than just reports that
make a successful station. We
have other responsibilities besides
answering record companies’
phone calls.”

Smith compared the situation to
the television business. “If a TV
show doesn’t fly, it's canceled re-
gardless of the people. Artists who
aren’t good enough should not be
played, and programmers should
not accept promotions to support
nonsellers.”

Warner Bros. senior VP of black
music marketing & promotion Er-
nie Singleton conceded that
“sometimes record companies are
the culprit; sometimes we try to
gain something that isn’t real.”

But he also said, ‘“All PDs should
have the right to say no” to trade
reporting and claimed that
WJLB’s departure from the trades
had created a ‘“more relaxed” at-
mosphere for him at the station.

Although the stations that have
pulled out of the trades generally
have musical policies that are
slower than the national charts, a
number of those on the record side
of the panel also accused trade
magazines of ‘‘trying to control ra-
dio,” especially by limiting the
number of records that could be
reported or added in a given week.
No trade-magazine personnel were
represented at the session.

Most small- and medium-market
programmers present said they
need the status and information
reporting brings and intend to
keep reporting. ‘“I've worked at
stations that didn’t report, and it's
literally the difference between
night and day,”” said KPRR El
Paso, Texas, PD Bob Perry after
the convention.

While acknowledging heavy pres-
sure from record representatives to
make inflated reports, Perry said he
feels it’s important to contribute to
the national picture. “It’s much
harder to get promotions and record
service, and in small and medium
markets, you don’t always have ex-
tra dollars to do it yourself.

“I can see where a large-market
station could get away with [not re-
porting], because record companies
need those big markets to support
their records. My only concern is
that if you get an overabundance of
medium- and small-market stations
controlling the chart, it won’t be an
accurate reflection of what’s hap-
pening nationally,” Perry said.

In keeping with the freewheeling
nature of the panels, T.T.E.D Rec-
ords founder Maxx Kidd made a
highly charged speech during the
session on reporting, contending,
among other things, that major la-

bels are keeping independent labels
off the charts and that the majors
didn’t recognize the rap genre until
it became a major industry.
Similarly, complaints surfaced
that top 40 radio had co-opted rap
from black stations. Def Jam VP of
promotion Bill Stephney, who mo-
derated the “Rap & Radio: More Or
Less’’ session, told Billboard,
“There’s a long history of records
that top 40 is embracing, while
black radio is neglecting their own
artists.”” Stephney is also upset that
such artists as Ziggy Marley and
Tracey Chapman aren’t being sup-
ported by black/urban stations.
Artist Ice-T, whose single about
gang violence, ‘“‘Colors,” received
early support from such top 40 sta-
tions as KSFM Sacramento, Calif.,
and KZZP Phoenix, Ariz., told the
audience, “I'm an artist banned by
radio with an X rating. But I'm the
ammunition that gets through to
kids today.” He also chided urban
programmers, saying, “The bour-
geois people in black radio don’t
want to be black. Thank you, white
people, for supporting our work.”
It was noted by several panelists

- that with the exception of KDAY

Los Angeles PD Jack Patterson and
MD Lisa Canning, no major-market

black programmers were in the au-

dience.

Another theme prevalent
throughout the panels was black
representation in the entertainment
industry. At a panel called “The Ra-
dio/TV Connection: Music, TV, And
Advertising,” B.J. McCurdy of the
National Assn. for the Advance-
ment of Colored People contended
that blacks do not hold down 33% of
the work force, as is commonly re-
ported. The affirmative-action pro-
grams that flourished in the "70s,
said McCurdy, vanished during the
Reagan era.

“The positive aspect of this is that
it's now very much in vogue to em-
ploy one’s own,”” he continued.

WASHINGTON
ROUNDUP

RADIO STATION
FOR SALE

Commercial radio station
located South of France

Premises, studios,
3 transmitters

English-speaking operation

Further informaton o
sarious parties only
Phone Bessie on

Antibes 93 85 06 D2

BY BILL HOLLAND

THE HOUSE OF Representatives,
giving the broadcaster-backed Lot-
tery Advertising Bill a second chance
in a floor vote, unanimously passed
the legislation May 25. The bill now
goes to the Senate for consideration.
Introduced last year by Rep. Barney
Frank, D-Mass., the legislation ap-
proves broadcast advertising by pri-
vate groups—such as charities—that
raise funds through raffles and bingo
games. Gambling casino ads are still
prohibited. The bill was defeated in
the first go-round, but Frank con-

vinced the House Rules Committee to -

give it another shot by sending it
back to the floor, where it only need-
ed a majority vote to pass.

BROADCASTERS AREN’T happy
about a proposal by Sens. Ernest
Hollings, D-S.C., and John Dan-
forth, R-Mo., for a three-year, $75
million annual government alloca-
tion to produce and air antidrug ads.

The ads would be administered by
the National Telecommunications
and Information Administration.
The bill would require broadcasters
to charge no more than their lowest
unit rate and ‘“provide reasonable
access.” The NAB, which has done
its own antidrug public service an-
nouncements, is against any gov-
ernment intrusion into the broad-
casting business.

MORE BLAB, LESS NAB: That’s
the substance of comments made by
members of NAB and 10 other me-
dia groups to the U.S. Supreme
Court in a case focusing on whether
members of Congress can comment
freely on issues of public concern
without being sued for libel. Immu-
nity from libel extends only to the
halls of Congress, says the other
side in the case; those wanting a re-
versal contend that immunity
should include lawmakers who
speak on the issues in “official du-
ties” in front of press microphones
anywhere. The case stems from a li-
bel suit filed by a legal service
group against Rep. Don Sundquist,
R-Tenn., for making allegedly de-
famatory remarks about the group.

“Black executives that came in dur-
ing the '"70s and have now climbed
the management ranks are now
able to hire other blacks.”

“While in 1976 there were only 46
black-owned stations, today there
are close to 200,” said audience
member Patti Smith, a director at
the Federal Communications Com-
mission’s office of consumer assis-
tance. “But that’s still less than 2%
of the overall picture.”

To improve the situation, the FCC
has spent the last few years circu-
lating a list of prospective black
buyers to station brokers. While
Smith sees black influence gaining,
she contends that it’s nowhere near
where it should be.

“For years, it’s been a common
complaint among aspiring black sta-
tion owners that they never get to

hear about the plum properties,”’
she continued. “They simply aren’t
privy to ‘network’ information. And
my biggest question is, To what ex-
tent do these brokers use that list?”

Smith suggests that many black
concerns are not met because not
enough people are speaking up.
“We handle close to 72,000 calls a
year,” she said. “And the majority
of those calls are from nonminerity
interests.”

“As a community, blacks have to
come forward and complain,”
McCurdy concurred.

“The problems stem from incon-
sistencies in values and the overall
lack of group effort. If you don’t
like what you hear or see, make it
stick by putting your complaints in
writing,”” advised Smith. ‘“Verbal
communication will not do it.”

OUTA

THE

Programmers discuss their support of certain new releases.

“A research monster,” says WLOL Minneapolis PD Gregg Swedberg
of Climie Fisher’s “Love Changes (Everything)” (Capitol). “It’s very
strong with 18-34 females, particularly 25-plus.” He also recommends
Whitney Houston’s forthcoming fifth (that’s right, fifth) single from
“Whitney,” “Love Will Save The Day” (Arista), for its instant famil-
iarity. Next up is Midwest favorite Michael Bolton. Of “Wait On
Love” (Columbia), he says, “At a time when everyone’s got a ballad
out, it’s nice to have an up-tempo record that sounds this good on the
air.” Swedberg also chooses Rhythm Corps’ “Common Ground” (Pa-
sha/CBS), which he calls “a great record for this time of year.”

BLACK

“Every radio station should be on it,” says WIKS New Bern, N.C., PD
Ceacer Gooding of Aswad’s “Don’t Turn Around” (Island). “[It's] a
medium-tempo reggae—a perfect summer tune.” Getting quick re-
sponse on WIKS are Al B. Sure!’s bouncy follow-up to “Nite & Day,”
“Off On Your Own (Girl)” (Warner Bros.), and the Luther Vandross-
produced “That Girl Wants To Dance With Me” (Epic) by Gregory
Hines. Looking for a rap record? Gooding recommends the Mixmas-
ters’ “Don’t You Want To Be Loved” (MCA), produced by Kurtis
Blow. “It’s not too hard,” he says. “I think adults could tolerate this!”

ALBUM ROCK

KDJK Modesto, Calif., PD Mark Davis’ first pick is Melissa
Etheridge, whom he calls a “top-notch songwriter with an equalily pow-
erful voice.” Davis says “Similar Features” and “Bring Me Some Wa-
ter” (Island) have strong female appeal. “Album stations need that bal-
ance,” he says. About to be added to KDJK is Queensryche, whose
“Breaking The Silence” (EMI-Manhattan) is one of many album
tracks that makes the group “the new thinking-man’s band,” accord-
ing to Davis. “They’ve taken up where Rush let us down.” Jethro
Tull’s “Part Of The Machine” (Chrysalis) “will have Tull fans old and
young screaming for more,” says Davis. He gives the most-enjoyable-
hook award to Hurricane for “I’'m On To You” (Enigma/Capitol).

COUNTRY

Patty Loveless gets a second OTB mention from WDSY Pittsburgh
PD Ron Antill. Of “A Little Bit Of Love” (MCA), he says, “She’s got
something here that should be widely received.” Antill also credits
Vince Gill’s “The Radio” (RCA) for strong lyrics. And he calls Donna
Meade’s “Love’s Last Stand” (Mercury) a “show stopper.” Antil also
calls Meade “one of the strongest female voices in country today.
We’ve been on it a few weeks and [have] gotten tons of phones—the
staff is even excited about this one!” YVONNE OLSON
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Listeners Name Odd Techno-age Anthems;
Ex-WGBMers Tailgate; Elvis A No-show

WHAT’S THE MODERN ROCK equivalent of “Stair-
way To Heaven?” At KITS “Live 105” San Francisco,
it'’s New Order’s “Blue Monday,” which took first place
in the Memorial Day Live 1-0-500, At WDRE Long Is-
land, N.Y.,, which ran a similar listener-voted count-
down, the winner was a song you may not have heard
of. Alphaville’s “Forever Young” is 3'/, vears old. It
charted at No. 93 as the follow-up to “Big In Japan” (it-
self only a top 60 hit). And it's WDRE’s perrennial top
request as well as No. 3 on the KITS countdown.

Ever since KROQ Los

“B103” State College, Pa., recently switched from soft
AC to top 40 under Paul DeMille, PD at Burbach’s
about-to-be-sold WXIL Parkersburg, W.Va. ... KBEQ
Kansas City, Mo., adds a simulcast AM, the former sat-
ellite AC KKJC ... Earl Boston moves from PD at
WFXM Macon, Ga., to similar duties at WZEN-FM
“Z100.3” St. Louis. Cheryl Winston stays on as assis-
tant PD.

Now that WWRB-AM-FM “Rebel 100” Nashville has
been sold, PD/part owner Bob Dearborn is no longer
there on a day-to-day ba-

Angeles surprised the in-
dustry in 1986 by running
a solid-gold weekend, then
switching, at least for a
while, to a 50-50, gold-cur-
rent mix, several modern
rockers have been leaning
more on their libraries—
especially with about 11
years of material around.

sis. He is launching a con-
sultancy, Earmark Broad-
casting Systems, and can
be reached at 615-373-
4386. The top 40 veteran
would especially like to
put WWRB’s Hot Con-
temporary Rock format—
which can mix Morrissey,
Guns N’ Roses, and stan-

Some of their staples
are indie label obscurities
like the Normal’s “Warm Leatherette.” Some are com-
pletely indigenous to the format, such as Depeche
Mode’s “Blasphemous Rumors,” which finished 12th on
WDRE. A few, such as U2's “Pride (In The Name Of
Love)” (No. 10 at KITS and No. 2 at WDRE), or Modern
English’s “I Melt With You” (No. 2 KITS, No. 5 WDRE)
are still heard in other formats.

While the recently remixed “Blue Monday” built its
cult status on five years of club play, “Forever Young”
is so slow and creamy that Laura Branigan could cover
it (and did). While “Forever” was the top record of 1985
at WPST Trenton, N.J., where it is still played as an old-
ie, it hasn’t been passed from one hip, top 40 PD to an-
other. (Both “Blue Monday” and “I Melt With You”
have.) It’s not even played everywhere in its own for-
mat. It has shown up at various Long Island high
schools as a class song in recent years. The song’s popu-
larity among teens may be due to its emphasis on mor-
tality, a running theme in the bopper hits of the *70s.

Rounding out KITS’s top 10 were No. 4, “How Soon Is
Now” by the Smiths (also No. 4 at WDRE); No. 5, “I
Can’t Get Enough” by Depeche Mode (No. 9 at WDRE);
No. 6, “Halloween” by Ministry; No. 7, “Tainted Love”
by Soft Cell; No. 8, “Love Will Tear Us Apart” by Joy
Division; and No. 9, “Let’s Go To Bed” by the Cure. On
WDRE’s list were No. 3, “A Question Of Lust” by De-
peche Mode; No. 6, “Just Like Heaven” by the Cure; No.
7, New Order’s “Bizarre Love Triangle”; No. 8, U2’s
“Bad”; and No. 10, “Oh L’Amour” by Erasure.

PROGRAMMING DEPARTMENT: In sudden
changes at AC/top 40 WQXI-FM “94Q” Atlanta, OM
Don Benson and PD Fleetwood Gruver are both out.
Former KIFM San Diego PD Bob Linden is the new
PD; Benson’s job won’t be filled.- While Linden’s back-
ground is at a jazz-tinged AC, which suggests that 94Q
might extend its popular nighttime jazz programming,
another market rumor has it becoming more male ori-
ented. GM Jerry Blum says it's “too soon to tell” ...
WQUT Johnson City, Tenn., PD Mark Potter is the
new PD at KJYO “KJ103” Oklahoma City, following
Joel Folger’s return to KEGL Dallas last week. Potter
will also handle a two-hour midday shift.

WHYI “Y100” Miami PD Steve Perun has been pro-
moted to VP/programming for parent Metroplex Com-
munications. Besides serving as an in-house PD for the
10-station group, he’ll also be involved in future acquisi-
tions. Perun will continue to program Y100 and says
there won’t be any changes there.

Monica Lee is the new PD at KFYI Phoenix, Ariz.,
replacing Tom Leykis; she was formerly with local TV
... WKLX Rochester, N.Y, has exchanged classic rock
for a mainstream oldies format modeled on WMXJ
“Majic 102” Miami with consultation by Rick Peters.
Paul Jason from crosstown competitor WBBF comes
on for mornings, moving Dee Collins to middays. PD
Bill Tod goes from middays to afternoons ... Connie
Breeze is the new MD at KKRZ “Z100” Portland, Ore.,
as Chet Buchanan moves further into programming.

Burbach Broadcasting’s newly acquired WBHY

by Sean Ross and Yvonne Olson

dard album rock artists—
on other stations. Until
the sale clears, GM Ned Horton and MD Lisa Horne
will handle WWRB’s programming.

PEOPLE: Lauryn Nicole replaces Larry “Doc” El-
liot in the p.m. drive slot at WJLB Detroit ... Jack
Harris, half of the morning zoo team at WRBQ “Q105”
Tampa, Fla., moves to crosstown AC WFLZ for similar
duties ... At urban WZZT “Z103” Columbus, Ohio, El-
lis Moore joins for afternoons from WDMT (now
WPHR) Cleveland. Nina James moves from evenings
to midday, switching shifts with Kevin Towns. Al
Knight is out ... Bill Reed joins KITS San Francisco
for weekends from KJET Seattle ... Victor Ramos,
Terrance Conway, and Kevin Myron join WBZ Bos-
ton in various production capacities.

SHOCK OLDIE OF THE WEEK AWARD goes to
WNYZ Utica, N.Y,, for its Freewheelin’ Flashback
Weekend in which one set contained the Sweet’s “Fox
On The Run,” Jane Weidlin’s “Rush Hour,” and Eddy
Grant’s “Electric Avenue.” Given the general reluctance
of most top 40 or oldies PDs to use '70s and '80s gold, it
was nice to hear two long-exiled records sounding good
next to a hot current (as opposed to an AM several hours
away that segued Prince’s “Alphabet St.”’ into Sam
Cooke’s “You Send Me” into Climie Fisher; that didn't
quite work).

ALSO: Vince Montana, creator of the Sulsoul Orches-
tra during the *70s, produced and arranged the most re-
cent jingles for hometown AC WSNI. Another "70s hit
maker, Alice Cooper, teamed with KZZP Phoenix morn-
ing man Bruce Kelly to rerecord “School’s Out” with
new, locally oriented lyrics ... WRMR/WLTF Cleve-
land news director Tracy St. John has published a sec-
ond book, “A Basic Guide To Broadcasting,” through
Cleveland’s Reeder Press ... WQXR-AM-FM New
York has stated publicly that it will no longer include
“expert” stock market analysis in its stock reports.
President Warren Bodow says his audience includes
“hundreds of thousands of people who invest a substan-
tial part of their resources and we must respect their in-
telligence.”

On a somehow related subject, financially belea-
guered WCBM Baltimore went dark May 27th because
of a staff walkout after 64 years of broadcasting. Two
days later, about 20 ex-WCBM employees from various
eras of the station’s tenure held a wake/barbecue in
WCBM’s parking lot that made it onto local TV news.

“It’s just one of those things you do in the middle of
the week when you can’t think of anything else,” says
WHYT “Power 96” Detroit promotions director Gera-
lyn George about WHYT's trip to Kalamazoo, Mich.,
where “sightings” of Elvis Presley have been reported.
Michael Waite, Christie Tilley, and Samurai Steve
spent their morning show outside the town’s Burger
King—the locale of the most recent sighting—hoping to
spot Presley. They also interviewed some of the people
who claimed to have seen the King, who has supposedly
lost some hair and is driving a red Ferrari.
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PROMOTIONS |

GAS-GUZZLING PROMOTION

After WZOK Rockford, Ill., cov-
ered a pink 1968 Cadillac with sig-
natures in an unsuccessful at-
tempt to get Springsteen to play
Rockford, and after Natalie Cole’s
popular cover of “Pink Cadillac,”
there had to be other pink Cadillac
giveaways this spring. KKFR
Phoenix, Ariz., has already tied in
with the Cole version for one pro-
motion. Now WKSS “Kiss” Hart-
ford, Conn., has teamed up with an
area car dealer. WKSS offered a
fully restored 1960 Caddy to listen-
ers who could identify five Spring-
steen songs played at specific
times during the three-week pro-
motion. The winner was then cho-
sen in a random drawing from cor-
rect written entries. The only stip-

FOR WEEK ENDING JUNE 11, 1988

ulation was that the winner had to
drive the Caddy to the recent
Springsteen show in New York—
with tickets compliments of Kiss.

YOU'VE COME A LONG WAY, BABY?

Maybe it's all in the parentheses,
but WAVA Washington, D.C.’s
(I'm Not A) Bimbo Contest sounds
like something for Ms. Magazine’s
“No Comment” pages. In conjunc-
tion with Empire Films' “Assault
Of The Killer Bimbos,”” WAVA
had listeners pour themselves into
their shortest miniskirts and tight-
est jeans, then add liberal doses of
spandex, hairspray, and cheap per-
fume to compete for the coveted ti-
tle of Queen Bimbo. The winner re-
ceived $200, a night at an area ho-
tel, limo service, karate lessons, a

Bilboard.

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

HOTCROSSOVER 30.

. g‘_ Compiled from national
v H .
‘i’é ;E éo t;ci% TITLE radio airplay reports. ARTIST
I5 | S22 | &2 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
4 NO.1 & &
1 1 1 ONE MORE TRY GEORGE MICHAEL
cowmalaa-onn 4 weeks at No. One ‘
2 2 3 8 MERCEDES BOY PEBBLES
MCA 53279
@ 5 7 5 ALPHABET ST. PRINCE
PAISLEY PARK 7-27900/WARNER BROS.
@| 7 | 12| + | DRTYDIANA MICHAEL JACKSON
EPIC 3-07739/EPA.
5 3 2 11 NITE AND DAY AL B. SURE!
WARNER BROS. 7-28192
6 5 1 5 JUST GOT PAID JOHNNY KEMP
COLUMBIA 38-07744
@ 8 3 6 MAKE IT REAL THE JETS
MCA 53311
P 4 4 7 TOGETHER FOREVER RICK ASTLEY
RCA 8319
@ 13 16 5 FOOLISH BEA DEBBIE GIBSON
ATLANTIC 7-89109 -
1| 15 | 4 | SHOULDISAYYES? NU SHOOZ
ATLANTIC 7-89108
® 15 19 s PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF
JVE 1099/RCA
t @ 12 18 6 EVERYTHING YOUR HEART DESIRES D.HALL J.OATES
ARISTA 1.9684
® 16 30 3 LITTLE WALTER TONY! TONI! TONE!
WING 887 385.7/POLYGRAM
L 1SS BARDEUX
47 4|9 8 sv#nE«'élovgs'((na/cmcm i
PERSONIC JJ.FAD
1519 (10 7 Rsuurmess 7-99328/ATCO
TILL BELIEVE BRENDA K. STARR
16 {10147 |LSTILLS
QD| 19 | 2 | 3 | IROUBLE NIA PEEPLES
MERCURY 870 154-7/POLYGRAM
2 =M 2 PARADISE SADE
EPIC 34-07904/EPA.
MOST OF ALL JODY WATLEY
19120 26 | 3 MC?%SZSBF
2 17 5 12 ANYTHING FOR YOU GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/EPA.
21 2 S 2 SHATTERED DREAMS JOHNNY HATES JAZZ
VIRGIN 7-99383
TAKE IT WHILE IT'S HOT SWEET SENSATION
2 | 25 | A | 9 | arco7-e9352
TRUCK JESSE JOHNSON
B | 2| |6 | LVESTRC
29 . 2 Joy TEDDY PENDERGRASS
ELEKTRA 7-69401
% 18 8 15 NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX
JIVE 1089/RCA
PROMISE ME THE COVER GIRLS
2% | 28 | 25 | 11 | fever1917/suTRa
TW ASIONS THE DEELE
7 @SR as 0 | TWOOcC
28 2 28 4 SOMETHING JUST AIN'T RIGHT KEITH SWEAT
VINTERTAINMENT 7-69411 /ELEKTRA
PIANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO
® |27 | 1| 12| PIAN
TERENCE TRENT D’ARBY
G| newp | 1 | sosouEnme ;

O Products with the greatest airplay gains this week.

modeling workshop, a photo ses-
sion, a manicure and pedicure, and
lingerie. Let’s hope Hollywood
can’t scrape up a promotional bud-
get for an “Attack Of The Killer
Wet T-Shirt Dominatrixes.”

RUMPER STICKERS

Country outlet KNFO ‘““K-95"
Waco, Texas, recently inaugurat-
ed its Rumper Sticker collectors’
patch series. The cloth patches
measure approximately 3 inches
by 5 inches and resemble the cloth
V.I.P. and backstage stick-on
passes used by concert security;
Collectors’ Patch No. 1 features
the album cover from Exile’s
“Shelter From The Night.” Listen-
ers can also send in the registra-
tion form printed on the peel-off
backing for an Exile tour jacket
giveaway.

K-95 drew 10,000 listeners for
the Exile show, its fifth free con-
cert event. Tickets were given
away at the sites of K-95 live re-
motes in the weeks preceding the
show. The station plans to eventu-
ally put out a whole collection of
patches, each featuring artwork
from the albums of artists playing
local concerts.

MOTOWN GOUNTRY

WWWW “W4” Detroit recently
threw what was billed as the
world’s largest free country music
concert. It may be a mouthful to
say on the air, but The Sixth Annu-
al W4 Country Budweiser Down-
town Hoedown broke all previous
records with its estimated atten-
dance of 845,000. The free three-
day annual event was co-spon-
sored by the City of Detroit, Bud-
weiser, and Pepsi-Cola.

JACOR COMES CLEAN

We would like to thank Jacor Com-
munications’ research company,
Critical Mass Media, for a particu-
larly funny press release detailing
its recent experience with money
laundering after a very sticky
WYHY “Y107” Nashville cash
giveaway. Jacor’'s WYHY is not
the first station to douse contes-
tants in honey and then roll them
in $1 bills—sister station KOAQ
Denver had already done it—but
the pagelong explanation of how
CMM’s GM Carolyn Gilbert kept
Jacor execs out of hot water (and
the heavy-duty eycle) with the U.S.
Treasury Dept. is an hysterical
look at the down-side of wacky
promotions: ““ ... washing (in pil-
lowcases, hot water, Liquid Tide,
gentle eycle), drying (out of the pil-
lowecases, about 15 minutes, 1/,
sheet of Bounce), ironing (steam
works best), and bundling (all fac-
ing the same way, no bent corners)
of 92,000 $1 bills.”

Gilbert’s account of the manda-
tory cleanup of those 92,000 $1
bills—with a delivery boy coming
to the door and seeing the moun-
tains of cash and a man with a
gun—is particularly memorable.
Y107 admits it ran a trifle over
budget, and it isn’t planning to re-
peat it again ‘“‘for at least 10 years
to life.” PETER J. LUDWIG
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CONTEMPORARY.

a zZ_ Compiled from a natipnal
@E EE §o ‘,’2% TITLE sample of radio playlists. ARTIST
T2 192 | a9 | 25 |  LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » %
1111 1| g | ONEMORETRY ® GEQRGE MICHAEL
COLUMBIA 38-07773 3 weeks at No. One
@ 3 7 THE VALLEY ROAD @ BRUCE HORNSBY & THE RANGE
RCA 7645
3 4 3 9 EVERYTHING YOUR HEART DESIRES & D HALL J.OATES
ARISTA 1-9684
4 2 ) 10 SHATTERED DREAMS @& JOHNNY HATES JAZZ
VIRGIN 7-99383
5 5 9 6 HEART OF MINE & BOZ SCAGGS
COLUMBIA 38-07 780
@ 7 10 7 MAKE IT REAL & THE JETS
MCA 53311
CIRCLE IN THE SAND @ BELINDA CARLISLE
9 1 8 MCAS
o TOGETHER FOREVER ® RICK ASTLEY
eelisiaw| 7 | TOGET]
9 6 4 12 1 DON'T WANT TO LIVE WITHOUT YOU & FOREIGNER
ATLANTIC 7-89101
10 8 5 13 PIANC IN THE DARK & BRENDA RUSSELL/JOE ESPOSITO
A&M 3003
1 10 7 13 ANYTHING FOR YOU © GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/EPA.
@ 13 14 7 BETWEEN LIKE AND LOVE ® BILLY VERA & THE BEATERS
CAPITOL 44149
*
QD [SR] ¢« | FARADSE .. 7 S3e
* .
14 14 18 9 L%ATISEIZ.B%ELIEVE BRENDA K. STARR
5 15 2 5 MY LOVE @ JULIO IGLESIAS FEATURING STEVIE WONDER
COLUMBIA 38-07781
16 23 5 WE ALL SLEEP ALONE & CHER
GEFFEN 7-27986
IRNNDREET S
21 30 4 FOOLISH BEAT ¢ DEBBIE GIBSON
ATLANTIC 7-89109
TIME AND TIDE © BASIA
19 (19 | 2% 1 E!!|C 34-07730/EPA.
@ 27 38 3 MAKE ME LOSE CONTROL ® ERIC CARMEN
ARISTA 1-9686
@ 2 31 8 TWO OCCASIONS © THE DEELE
SOLAR 70015
*
2| 20]25 6 g:}‘?!(SHIOSR'g._Eq‘-Iz%N:i/WARNER BROS HEORITREO
* % % POWER PICK % % %
@ 30 e 2 THE COLOUR OF LOVE @ BILLY OCEAN
i JIVE I-9_IQ7’ARI§TA
2 18 13 16 WHERE DO BROKEN HEARTS GO & WHITNEY HOUSTON
ARISTA 1-9674
*
5 | 2| 151 COLMH%SII-AAB&OWIS TOTO
% % 17 17 GET OUTTA MY DREAMS, GET INTO MY CAR ¢ BILLY OCEAN
JIVE 1-9678/ARISTA
@ 13 42 3 HOLD ON TO THE NIGHTS @ RICHARD MARX
EMI-MANHATTAN 50106 = !
36 47 13 g'l&l’\szl'gngTO HEAVEN © BREATHE
29 34 34 6 g&?;rafﬁeguz @ TRACY CHAPMAN
L g SPRINGSTEEN
{25 adu | MEITELT, BRUCE S
n [ ] 2| w0 | ENSCAOLIAC OL TGS
L 4
2 31 2 19 E\”B}Eﬁ?x)%hﬁlER NIGHTS RICHARD MARX
3 32 28 15 TALKING BACK TO THE NIGHT STEVE WINWOOD
JSLAND 7-28122/WARNER BROS.
% & % HOT SHOT DEBUT * % &
{ KNOW YOU'RE QUT THERE SOMEWHERE ¢ MOODY BLUES 1
S NEW D oot o
LOVE © ART GARFUNKE
s [FENEN 2 | SOMUCHINS -
% | 2 | 24 | 10 | LOVEDONT GIVE NO REASON @ SMOKEY ROBINSON
@ NEW)D 1 élp‘% 33407921/£ PAO GLORIA ESTEFAN & MIAMI SOUND MACHINE
B | 37 ] 3% | 7 | ELECTRICBLUE # ICEHOUSE
NEVI} 1 LPp&?{T;ﬁgANNA LIVE WITHOUT YOUR LOVE CHICAGO
40 19 40 11 x#EAng}cI?Pl(‘:IELLO GOODBYE PHIL COLLINS
2 | 48 | 3 | BRIDGE OF SIGHS ® LOUISE GOFFIN
WARNER BROS. 7-27949
4% 45 3 PLL PROVE IT TO YOU 4 GREGORY ABBOTT
COLUMBIA 38-07774
*
@) wewp | 1 | for T SR
49 - 2 I'M lN LOVE THE POINTER SISTERS
@ 46 T 2 LOVE CHANGES (EVERYTHING) @ CLIMIE FISHER
CAPITOL 44137
% 28 19 12 | WASN'T THE ONE AGNETHA FALTSKOG/PETER CETERA
ATLANTIC 7-89145
47 38 32 15 RSCEATGI&F‘I‘E NIGHT TO MUSIC STARSHIP
E ® MICHAEL JACKSON
8 | 4| 3| 18 | MANINTHEMIRROR CHAEL
@ AL B. SURE!
NEWD | 1 | N A s A
* TRENT D’ARBY
o [ 6w | eoamcwn L

O Products with the greatest airplay gains this week. ® Videoclip availability.
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MUSIC AND PERFORMING
ARTS UNIT
B’NAI B’RITH
HONORING

Andrew Lloyd Webber

CREATIVE ACHIEVEMENT AWARD

Tony Martell

HUMANITARIAN AWARD

Tuesday Evening, June 21, 1988
BROADWAY BALLROOM
MARQUIS MARRIOTT, NEW YORK, NY

BLACK TIE OPTIONAL  COCKTAILS 6:30 P.M. « DINNER 8:00 PM.

= = = == e e e e = = == JOURNAL ADVERTISING AND TICKET AGREEMENT - e e e e e e e e

CHECK ENCLOSED IN THE AMOUNT OF $

You are hereby authorized to publish our advertisement in your 1987 annual journal to
occupy the space as indicated below. | wish to purchase tickets in the amount shown.

Please return this Agreement with your order.

Music and Performing Arts Unit

Make checks payable to B'NAI B’RITH

ADVERTISEMENTS

ADVERTISEMENT AND TICKET INFORMATION

{(J Golden Circle Sponsor
Ten (10) tickets to the Dinner Dance
One (1) prime location
[ Patron of the Arts + 2 Tickets
[ Sitver Page
[ White Page
[ Half Page
[ Quarter Page

Alt ad requests must be in no later than June 10, 1987

TICKETS

2 Full Tables (10 tickets)
[ Individual Tickets

b e e

Authorization to insert Page(s)

NAME

TITLE

COMPANY
$5,000 ADDRESS

cITY STATE ZIP
$1,500 ( ;
$1,000 PHONE
$ 750
$ 500 SIGNATURE
$ 300

Send check to:

$2,500 Larry Goldberg, Pres. 11 E. 36th Street, NYC, NY 10056
$ 250 (212) 696-5900
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20 Years Ago This Week
POP SINGLES—10 Ysars Ago

. You're The One That | Want, John

Travolta & Olivia Newton-John, rRso

. Shadow Dancing, Andy Gibb, rso
. Too Much, Too Little, Too Late,

Johnny Mathis & Deniece Williams,
COLUMHIA

o F:els So Good, Chuck Mangione,
A&GM

. Baker Street, Jerry Rafferty, uniteo
ARTISTS

. It's A Heartache, Bonnie Tyler, rca
. On Broadway, George Benson,

WARNER BROS.

. Take A Chance On Me, Abba,

ATLANTIC

. With A Little Luck, Wings, capitoL
. This Time I'm In It For Love,

Piayer, rso

TOP SINGLES—20 Years Ago

. Mrs. Robinson, Simon & Garfunkel

COLUMBIA

. Tighten Up, Archie Bell & the

Drells, ATLANTIC

. This Guy's In Love With You, Herb

Alpert, aam

. The Good, The Bad And The Ugly,

Hugo Montenegro (His Orchestra &
Chorus) rRcA

. Mony Mony, Tommy James & the

Shondells, ROULETTE

. Yummy, Yummy, Yummy, Ohio

Express, BUuDDAH

. MacArthur Park, Richard Harris,

DUNHILL

. Beautiful Morning, Rascals,

ATLANTIC

. Think, Aretha Franklin, aTLanTiC
b Honeg, Bobby Goldsboro, uniTeo

ARTIST

TOP ALBUMS—T10 Years Ago

. F?Saoturday Night Fever, Soundtrack

. London Town, Wings, capitoL
b F:els So Good, Chuck Mangione,
A&M

Showdown, Isiey Brothers, T.NeCk

. Jefferson Starship Earth, Jefferson

Starship, GRUNT

. Slowhand, Eric Clapton, rso
. Champagne Jam, Atlanta Rhythm

Section. POLYDOR

. FM, Soundtrack, mca
. You Light Up My Life, Johnny

Mathis, coLumBia

. Central Heating, Heatwave, epic

TOP ALBUMS—20 Years Ago

. Bookends, Simon & Garfunket,

COLUMBIA

. The Graduate, Soundtrack,
coLUMBIA
. The Birds, The Bees & The

Monkees, Monkees, COLGEMS

. The Beat Of The Brass, Herb

Alpert & the Tijuana Brass, aam

. Parsley, Sage, Rosemary &

Thyme, Simon & Garfunkel,
COLUMBIA

. Hone!, Bobby Goldsboro, uniTep
ARTIST
. The Good, The Bad & The Ugly,

Soundtrack, UNITED ARTISTS

. Lady Soul, Aretha Franklin, aTLanTic
. Look Around, Sergio Mendes &

Brasil '66, aa&m

Music From “A Fistful Of Dollars,”
“For A Few Dollars More,” “The
Good, The Bad & The Ugly”, Hugo
Montenegro, Rca

GOUNTRY SINGLES—10 Years Ago

—
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. Geo%ia On My Mind, Willie Nelson,
COLUMBIA

. Ni%ht Time Magic, Larry Gatlin,
MO

UMENT

. Two More Bottles Of Wine,

Emmylou Harris, waRNER BROS.

. Gotta’ Quit Lookin’ At You Baby,

Dave & Sugar, rca

. I'll Be True To You, Oak Ridge

Boys, aBC

. It Only Hurts For A Littie While,

Margo Smith, warNER BROS.

. 1 Can’t Wait Any Longer, Bil!

Anderson, mca

. Puttin’ In Overtime At Home,

Charlie Rich, UNITED aRTISTS

. | Believe In You, Mel Tillis, mca
. I'm Gonna Love You Anyway,

Cristy Lane, is

SOUL SINGLES—10 Years Ago

. Use Ta Be My Gir{, O'Jays,

PHILADELPHIA INTERNATIONAL

. Take Me To The Next Phase, Isley

Brothers, cotumeia

. The Groove Line, Heatwave, Epic
. Stay, Rufus/Chaka Khan, asc

. Dukey Stick, George Duke, epic

. Too Much, Too Littie, Too Late,

Johnny Mathis & Deniece Williams,
COLUMBIA

. On Broadway, George Benson,

WARNER BROS.

. Dance Across The Fioor, Jimmy

“'Bo"" HOrne SUNSHINE SOUND

. Daylight & Darkness, Smokey

Robinson, Tamta
Annie Mae, Natalie Cole, capitoL

FEATURED
PROGRAMMING

JAMES PAUL BROWN Enter-
tainment has brought out another
show with a full three-year sponsor-
ship. The weekly one-hour “Ameri-
ca’s #1's With Gerry House” be-
came JPB’s latest offering, debut-
ing over the June 4 weekend. This
time, Fruit Of The Loom stepped up
to underwrite the production—be-
fore the company even heard a
demo.

Executive producer Dana Miller
says the country show was born out
of a discussion he had with WSIX-
FM Nashville morning man House
at the recent Country Music Semi-
nar. House already hosts JPB’s
country call-in show, “Countryline
U.S.A.,” and Miller was looking to
utilize more of his comedic talents.
He says jokingly, “I wanted to ex-
ploit Gerry on a national level.”

The WSIX morning show team,
the House Foundation (including
sidekicks Paul Randell and Devon
0’Day), will be involved, but Miller
says no one wanted this to be “The
Gerry House Show.” The two set-
tled on the No. 1 approach, with ev-
ery feature of the show being a No.
1 something.

House is bringing his entire cast
of character voices to the vinyl-de-
livered production, but the House
Foundation’s antics are kept in the
90-second range in order to track an
average of 10 songs each show.

Miller says the show was con-
ceived as a weekend morning show,
but it’s also being slotted as a week-
end evening party feature. JPB is
reporting 200 clearances for the
show’s debut.

RADIO TODAY Entertainment
president Dan Formento tells us
that contrary to what was stated
here recently, there are actually
three syndications delivered on CD.
RTE’s weekly two-hour “Flash-
back” has been delivered on two
CDs to 150 markets since January.

Speaking of “Flashback,” the
long business of RTE'’s suit against
Westwood One over WW1’s “Back-
track” is creeping along. Formento
says that the suit will go to trial.
WW1’s lawyers lost the bid to have
the case dismissed. No date for the
next round has been announced.

Formento says RTE is working
on a weekly one-hour retrospective
of the top live recordings of the 60s,
"70s, and ’80s for album and classic
rock stations. “The Live Show” will
be hosted by Flashback host Bill St.
James and will also be delivered on
CD. The show should be making its
debut the week of July 11.

RTE has also brought back the
daily shortform ‘“Rarities” with
WNEW-FM New York morning
man Dave Herman, who hosted it
from 1980-82. With classic rock still
holding strong, RTE has decided
the time is right to revive the daily
feature, which began airing May 30.
The five-minute feature spotlights
an unusual track, such as David
Bowie singing ‘“Space Oddity” in
Italian or the Who covering the
“Batman” theme. It’s currently de-
livered on reel-to-reel tape, but For-
mento says it will be on CD within
two months. RTE uses CDs manu-
factured by Discovery Systems.

Monterey Go-Round. Radio Express president Tom Rounds hooks up the
Pepsi generation with the Summer of Love generation as Pepsi-Cola signs on to
sponsor Radio Express’ first major summer special, “Monterey Pop.” The nine-
hour syndication will air many performances from the original 1967 Monterey
Pop Festival that have not been heard since. The program will air over the July
4 weekend. From left are John Hetterick, Pepsi's VP of international marketing;
Rounds; and Mark Young, Pepsi’s international ad manager.

WILL OUR HERO, Metropolitan
reporter Simon Cummings, escape
death at the hands of a sinister ter-
rorist group? Will Corey Troupe,
the Metropolitan’s other intrepid re-
porter, succeed in helping the beau-
tiful Jessica Sloane prove that the
death of her councilman father was
not suicide, but actually foul play?
Tune in tomorrow . ..

Yes, after three years of develop-
ment, the last year of which was
spent sneak-previewing and selling
the concept, Stamford, Conn.-based
Bandwidth Productions has
brought the modern-day radio serial
“Metro Beat” to the syndicated air-
waves. The daily half-hour program
made its debut on May 16 in 25 mar-
kets and then took its opening bow
on 10 more stations a week later.
Half of the affiliates are in the top
50 markets.

“Metro Beat” executive/line pro-
ducer Alan Cohen says that initial
reaction has been excellent. When
we talked to Cohen last year, he was
hoping to sell the serial as an after-
noon drive program. He's now re-
porting that more than halif of “Met-
ro Beat” affiliates are running it in
5:30-7:30 p.m. slots.

The show’s characters and ac-
tions revolve around the fictitious
big-city newspaper the Metropoli-
tan. Scripts read like a cross be-
tween “General Hospital” and “Mi-
ami Vice”’—with a satirical twist.
Production is done at Bandwidth’s
studios in Stamford, with Steve
Karpo directing.

The show is written in 13-week,
65-episode cycles and is available on
a market exclusive/barter basis.
Cohen says that “Metro Beat” is
currently sponsored by a direct-re-
sponse marketer to provide some re-
search as the show tests its legs. He
says there’s a number of national
sponsors waiting in the wings for
the second cycle, beginning in late
August. The show is delivered on
reel to reel. Bandwidth can be
reached at 203-972-3437.

WORD OUT OF Premiere Radio
Network is that the syndicator’s
most recent project has been tempo-
rarily shelved. Premiere was plan-
ning to replace the recently discon-

tinued “Classic Call” but will now
be holding off for a while.
PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

June 10-11, the Pet Shop Boys, On The Radio,
On The Radio Broadcasting, one hour.

June 10-12, The Smokey Robinson Story, Unit-
ed Stations Special, three hours.

June 10-12, John Cougar Mellencamp, Super-
stars Rock Concert Series, Westwood One Radio
Networks, 90 minutes.

June 10-12, Ace Frehley's Comet, Metalshop,
MJI Broadcasting, one hour.

June 10-12, Cindy Birdsong, Motor City Beat,
United Stations, three hours.

June 10-12, Teddy Pendergrass, Star Beat, MJi
Broadcasting, one hour.

June 10-12, The Paul Carrack Story, Hot Rocks,
United Stations, 90 minutes.

June 10-12, Earl Thomas Conley, Country To-
day, MJI Broadcasting, one hour.

June 10-12, Rod Stewart, Rock Watch, United
Stations, three hours.

June 11-12, Earth, Wind & Fire/Herbie Han-
cock/Imagination, RadioScope, Lee Bailey Com-
munications, one hour.

June 11-12, Chicago In Concert/Beatles/Joe
Piscopo, Cruisin’ America with Cousin Brucie,
CBS RadioRadio, three hours.

June 11-12, Teddy Pendergrass, On The Move
With Tom Joyner, CBS RadioRadio, three hours.

June 11, Freedomfest—Nelson Mandela's 70th
Birthday Celebration, Westwood One Radio Net-
works Live Special, 10 hours.

June 12, King Biscuit Flower Hour Commemo-
rative Special; Show No. 8: Procol Harum, King
Biscuit Flower Hour, DIR Broadcasting, one hour.

June 12, Georgia Satellites/Steve Winwood,
Powercuts, Global Satellite/ABC Radio Networks,
two hours.

June 12, Robert Plant and Special Guest, Hit-
fine U.S.A., James Paul Brown Entertainment, one
hour.

June 12, Holly Dunn/Tim Malchak, Nashville
Live, Emerald Entertainment Group, 90 minutes.

June 12, Earl Thomas Conley, Countryline
U.S.A,, James Paul Brown Entertainment, one
hour.

June 13, Lynyrd Skynyrd, Rockline, Giobal Sa-
tellite/ABC Radio Networks, 90 minutes.

June 13-19, Moody Blues, Up Close, Media-
America Radio, 90 minutes/two hours.

June 13-19, Mike Stern, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

June 13-19, ELP, Legends Of Rock, Westwood
One Radio Networks, one hour.

June 13-19, America, Classic Cuts, MJI Broad-
casting, one hour.

June 13-19, Heart, Off The Record With Mary
Turner, Westwood One Radio Networks, one hour.

June 13-19, Johnny Paycheck, Live From Gil-
ley's, Westwood One Radio Networks, one hour.

June 13-19, David Lee Roth, Rock Today, MJI
Broadcasting, one hour.

June 13-19, Stephanie Mills, Night Scene,
Westwood One Radio Networks, one hour.

June 13-19, Moody Blues, Star Trak Profiles,
Westwood One Radio Networks, one hour.

June 13-19, Joni Mitcheli/James Taylor, Pop
Concerts, Westwood One Radio Networks, one
hour.

June 13-19, Jesse Johnson, Special Edition,
Westwood One Radio Networks, one hour.

June 13-19, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

moted to new sales positions.

AL SMITH is named GM at KMJ/KNAX Fresno, Calif. He replaces John
Broeske, now PD at KABC Los Angeles.

ED WEISS becomes GM at WGLD/WOJY Greensboro, N.C. That station’s
Jay Meyers was recently named GM at WNYR/WEZO Rochester, N.Y.
Weiss had previously managed WKIX Raleigh, N.C.

LORRAINE GOLDEN is named GM at classical WQRS Detroit. She comes to
the station from crosstown WDTX.

LYNNE GLADSTONE is the new sales manager at AC WMAG High Point/
Greensboro, N.C. She had been an account executive at that station as
well as at crosstown WGLD/WOJY.

WXRT CHICAGO has promoted local sales manager Harvey Wells to general
sales manager. His background also includes stints as air personality and
MD at that station. Michael Damsky and Gary Morrison have been pro-

DOUGLAS STALKER has been appointed VP/GM at KQIZ Amarillo, Texas.
He has also been president of the Texas Assn. of Broadcasters.

WWRB-AM-FM NASHVILLE will be sold by Rebs Nashville Inc., a partnership
that had owned the station while it was in receivership, to GMX Commu-
nications, which owns stations in Tupelo, Miss., Lake Charles, La., and
Selma, Ala. The purchase price was $975,000.
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When it's your music on the
line, come to the CD manufacturer
who always puts your music first—
Nimbus Records.

At Nimbus we've done more
than anybody to master CD
manufacturing because we want
your music to sound as good as it
did when you recorded it. We've
fine-tuned and improved every
step of the CD replication process

and back that up with absolute
100% quality control—so we
guarantee 100% satisfaction.

No pops. No clicks. No hassles.
Just your music.

More industry professionals are
singing the praises of Nimbus than
any other custom pressing facility.
So when you want your music
(and nothing but your music), come
to Nimbus—The Music People.

NimbusRecords

_®_

New York:

200 West 57th Street New York, NY 10019
212-262-5400 1-800-451-8725 Telex 239406
NMBS UR Telefax 212-262-5409

Nashville:

27 Music Square East Nashville, TN 37203
Telephone 615-256-3622 Telex 757599
Telefax 615-244-4314

© 1988
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- Billhoard Uses Winter

NEW YORK Billboard has revised
and expanded its Hot 100 radio pan-
el effective with this issue, using
the recently released winter 1988
Arbitron ratings. The 236-station
panel is divided into five weighted
categories based on each station’s
weekly cume audience—Monday-
Sunday, 6 a.m. to midnight—in the
Arbitron total survey area. The cat-
egories are as follows:

Platinum: weekly cume of over 1
million; gold: weekly cume of
500,000 to 999,999; silver: 250,000 to
499,999; bronze: 100,000 to 249,999;
and secondary: weekly cume of
40,000 to 99,999.

Asterisks indicate new reporters.

PLATINUM (3)
KIIS-FM Los Angeles, Calif.
WHTZ-FM New York, N.Y.
WWPR-FM New York, N.Y.

GOLD (20)
KEGL-FM Dallas, Texas
KHYI-FM Dallas, Texas
KKBQ-FM Houston, Texas
KMEL-FM San Francisco, Calif.
KRBE-FM Houston, Texas
WAVA-FM Washington, D.C.
WBBM-FM Chicago, Il
WBZZ-FM Pittsburgh, Pa.
WCZY-FM Detroit, Mich.
WEGX-FM Philadelphia, Pa.
WHYI-FM Miami, Fla.
WHYT-FM Detroit, Mich.
WLOL-FM Minneapolis, Minn.
WMMS.FM Cleveland, Ohio
WRBQ-FM Tampa, Fla.
WRQX-FM Washington, D.C.
WTIC-FM Hartford, Conn.
WXKS-FM Boston, Mass.
WYTZ-FM Chicago, Il
WZOU-FM Boston, Mass.

SILVER (54)
KBEQ-FM Kansas City, Mo.
KCPX-FM Salt Lake City, Utah
KDWB-FM Minneapolis-St. Paul, Minn.
KGGI-FM Riverside, Calif.
KHTR-FM St. Louis, Mo.
KITS-FM San Francisco, Calif.
KJYO-FM Oklahoma City, Okla.
KKLQ-FM San Diego, Calif.
KKRZ-FM Portland, Ore.
KPLZ-FM Seattle, Wash.
KRXY-FM Denver, Colo.
KSFM-FM Sacramento, Calif.
KTFM-FM San Antonio, Texas
KUBE-FM Seattle, Wash.
KWOD-FM Sacramento, Calif.
KWSS-FM San Jose, Calif.
KXYQ-FM Portland, Ore.
KZZP-FM Phoenix, Ariz.
WAPE-FM Jacksonville, Fla.
WAPI-FM Birmingham, Ala.
WAPW-FM Atlanta, Ga.
WBCY-FM Charlotte, N.C.
WBIJW-FM Orlando, Fla.
WBLI-FM Long Island, N.Y.
WBSB-FM Baltimore, Md.
WDCG-FM Durham, N.C.
WDTX-FM Detroit, Mich.
WEZB-FM New Orleans, La.
WGTZ-FM Dayton, Ohio
WHOT-FM Youngstown, Ohio
WHQT-FM Miami, Fla.
WIOG-FM Saginaw, Mich.
WKBQ-FM St. Louis, Mo.
WKCI-FM New Haven, Conn.
WKDD-FM Akron, Ohio
WKRQ-FM Cincinnati, Ohio
WKSS-FM Hartford, Conn.
WKTI-FM Milwaukee, Wis.
WMC-FM Memphis, Tenn.
WMEE-FM Fort Wayne, Ind.
WMJQ-FM Buffalo, N.Y.
WNCI-FM Columbus, Ohio
WNVZ.FM Norfolk, Va.
WOKI-FM Knoxville, Tenn.
WPOW-FM Miami, Fla.
WPRO-FM Providence, R.1.
WPXY.FM Rochester, N.Y.
WQXI-FM Atlanta, Ga.
WROQ-FM Charlotte, N.C.
WRVQ-FM Richmond, Va.
WXGT-FM Columbus, Ohio
WXLK-FM Roanoke, Va.
WYDD-FM Pittsburgh, Pa.
WYHY-FM Nashville, Tenn.
WZGC-FM Atlanta, Ga.
WZPL-FM Indianapolis, Ind.

BRONZE (109)
KAMZ-FM El Paso, Texas
KATD-FM San Jose, Calif.
KAYI-FM Tulsa, Okla.
KBFM-FM McAllen, Texas
KBOS-FM Fresno, Calif.
KBTS-FM Austin, Texas
KCAQ-FM Oxnard, Calif.
KCPW-FM Kansas City, Mo.
KDON-FM Salinas-Monterey, Calif.

KEZB-FM El Paso, Texas
KEZY-FM Anaheim, Calif.
KHFI-FM Austin, Texas
KHOP-FM Modesto, Calif.
KIIK-FM Davenport, Iowa
KIKX-FM Colorado Springs, Colo.
KISN-FM Salt Lake City, Utah
KITY-FM San Antonio, Texas
KKFR-FM Phoenix, Ariz.
KKRD-FM Wichita, Kan.
KKYK-FM Little Rock, Ark.
KLUC-FM Las Vegas, Nev.
KMAI-FM Honolulu, Hawaii
KMGX-FM Fresno, Calif.
KMYZ-FM Tulsa, Okla.
KNMQ-FM Albuquerque, N.M.
KOY-FM Phoenix, Ariz.
KQKQ-FM Omaha, Neb.
KQKS-FM Denver, Colo.
KQMQ-FM Honolulu, Hawaii
KRNQ-FM Des Moines, Iowa
KROY-FM Sacramento, Calif.
KRQQ-FM Tucson, Ariz.
KSAQ-FM San Antonio, Texas
KSMB-FM Lafayette, La.
KTUX-FM Shreveport, La.
KWTO-FM Springfield, Mo.
KXPW-FM Honolulu, Hawaii
KYNO-FM Fresno, Calif.
KZOU-FM Little Rock, Ariz.
KZZU-FM Spokane, Wash.
WAAL-FM Binghamton, N.Y.
WABB-FM Mobile, Ala.
WAEB-FM Allentown, Pa.
WANS-FM Anderson-Greenville, S.C.
WAYS-FM Macon, Ga.
WBAM-FM Montgomery, Ala.
WBBQ-FM Augusta, Ga.

Arhs To Revise

WCAT-FM Orlando, Fla.
WCCK-FM Erie, Pa.
WCGQ-FM Columbus, Ga.
WDJQ-FM Canton, Ohio*
"WDJX-FM Louisville, Ky.
WDLX-FM Washington, N.C.
WFLY-FM Albany, N.Y.
WFMF-FM Baton Rouge, La.
WGFM-FM Albany, N.Y.
WGGZ-FM Baton Rouge, La.
WGH-FM Norfolk, Va.
WGRD-FM Grand Rapids, Mich.
WHHY-FM Montgomery, Ala.
WINK-FM Fort Meyers, Fla.
WIXX-FM Green Bay, Wis.
WIET-FM Erie, Pa.

WKEE-FM Huntington, W.Va.
WKFR-FM Kalamazoo-Battle Creek, Mich.
WKLQ-FM Grand Rapids, Mich.
WKQB-FM Charleston, S.C.
WKRZ-FM Wilkes-Barre, Pa.
WKSE-FM Buffalo, N.Y.
WKSF-FM Asheville, N.C.
WKSI-FM Greensboro, N.C.
WKZL-FM Winston-Salem, N.C.
WKZW-FM Peoria, Il
WKXX-FM Birmingham, Ala.
WLAN-FM Lancaster, Pa.
WLAP-FM Lexington, Ky.
WLRS-FM Louisville, Ky.
WLRW-FM Champaign, Il
WNDU-FM South Bend, Ind.
WNFI-FM Daytona Beach, Fla.
WNNK-FM Harrisburg, Pa.
WNOK-FM Columbia, 8.C.
WNTQ-FM Syracuse, N.Y.
WOMP-FM Wheeling, W.Va.
WOVYV-FM Fort Pierce, Fla.”

Hot 100 Reporting Panel

WPHR-FM Cleveland, Ohio
WPST-FM Trenton, N.J.
WPXR-FM Davenport, Iowa
WQEN-FM Gadsden-Birmingham, Ala.
WQQQ-FM Allentown, Pa.
WQSM-FM Fayetteville, N.C.
WQUT-FM Johnson City, Tenn.
WQXA-FM York, Pa.
WRFY-FM Reading, Pa.
WRNO-FM New Orleans, La.
WRQC-FM Cleveland, Ohio
WRQN-FM Toledo, Ohio
WSKZ-FM Chattanooga, Tenn.
WSPK-FM Poughkeepsie, N.Y.
WSTW-FM Wilmington, Del.
WTHT-FM Portland, Maine.
WTYX-FM Jackson, Miss.
WVIC-FM Lansing, Mich.
WYDD-FM Pittsburgh, Pa.
WZAT-FM Savannah, Ga.
WZEE-FM Madison, Wis.
WZOK-FM Rockford, Il
WZYP-FM Huntsville, Ala.
WZZU-FM Raleigh, N.C.

SECONDARY (50)
KBIU-FM Lake Charles, La.
KEYN-FM Wichita, Kan,
KFIV-FM Modesto, Calif.
KFMW-FM Waterloo, Iowa
KFMY-FM Provo-Salt Lake City, Utah
KFRX-FM Lincoln, Neb.
KHTY-FM Santa Barbara, Calif.
KHTZ-FM Reno, Nev.
KIOK-FM Tri-Cities, Wash.
KISR-FM Fort Smith, Ark.
KIVA-FM Albuquerque, N.M.
KIYS-FM Boise, Idaho

WINTER "88 ARBITRONS

Following are 12-plus, average quarter-hour shares, metro survey area, Monday-Sundey, 6 a.m. to midnight. (#) indicates Arbitron market rank.
These symbols are used: AC=Adult Contemporary, album=album rock, easy=easy listening, cross=crossover, cls rock=classic rock, modern-
=modern rock. Copyright 1988, Arbitron Ratings Co. May not be quoted or reproduced without the prior written permission of Arbitron.

KJKC-FM Corpus Christi, Texas
KKRQ-FM lowa City, lowa
KNOE-FM Monroe, La.
KOKZ-FM Waterloo, Iowa
KQCR-FM Cedar Rapids, Iowa
KRGE-FM McAllen, Texas
KTRS-FM Casper, Wyo.
KWES-FM Odessa, Texas
KYYA-FM Billings, Mont.
KYRK-FM Las Vegas, Nev.
KZZB-FM Beaumont, Texas
WCIL-FM Carbondale, Il1.
WDAY-FM Fargo, N.D.
WERZ-FM Exeter, N.H.
WFBG-AM Altoona, Pa.
WFFX-FM Tuscaloosa, Ala.
WFMI-FM Lexington, Ky.
WIGY-FM Portland, Maine
WILK-AM Wilkes-Barre, Pa.
WJIDQ-FM Meridian, Miss.
WKHI-FM Ocean City, Md.
WMMC-FM Columbia, S.C.
WNKS-FM Columbus, Ga.
WNYZ-FM Utica-Rome, N.Y.
WPFM-FM Panama City, Fla.
WPRR-FM Altoona, Pa.
WQID-FM Biloxi, Miss.
WRCK-FM Utica, N.Y.
WSSX-FM Charleston, S.C.
WSRZ-FM Sarasota, Fla.
WTHZ-FM Tallahassee, Fla.
WTLQ-FM Scranton, Pa.
WVBS-FM Wilmington, N.C.
WYVSR-FM Charleston, W.Va.
WXXX-FM Burlington, Vt.
WXIL-FM Parkersburg, W.Va.
WYKS-FM Gainesville, Fla.
WZKX-FM Gulfport, Miss.

Sp Su F W Sp Su F W Sp Su F W Sp Su F W
Call Format '87 '87 '87 '88  Call Format '87 '87 '87 '88  C(Call Format '87 '87 '87 '88  C(all Format ‘87 '87 '87 '88
JACKSONVILLE, FLA—(52) KSSK AC 140 134 130 112 KRAV AC 76 57 68 67 ALLENTOWN/BETHLEHEM,
WAPE-AM-FM  top 40 165 21.8 205 161 KUMU-AM-FM easy 102 104 126 100  KMYZ-FM top 40 28 36 44 57 PA.—(60)
WQIK-AM-FM  country 123 96 116 89 KMA} top 40 80 66 49 90 KTFX country 32 52 47 AT WrMmZ easy 15.7 10.8 134 123
wivy AC 52 48 67 19 KRTR AC 59 57 66 1.3 KVLT easy 38 41 37 29 WwQQQ top 40 88 98 85 99
WFYV-FM album 92 79 96 738 KPOI album 66 75 87 63 KQM) AC 13 22 32 26 Wi20 album 109 115 124 938
WAIV AC 92 76 78 69 KXPW top 40 78 98 95 6.3 KGTO oldies 14 14 38 15 WLEV AC 97 111 109 9.2
WEJZ easy 23 33 40 64 KIKI oldies 63 47 52 58 KUSO country 26 183 14 13  WAEB-FM top 40 80 75 6.6 9.0
WCR!) country 46 56 38 55 KCCN Hawaiian 46 40 44 55 KCMA classical 10 16 9 12 WAEB AC 65 49 57 62
WPDQ urban 29 25 40 39 KHVH news/talk 39 40 38 40 KXO0J urban — 10 — 10 WKAP big band 46 74 47 62
WOKV news/talk 23 25 35 36 KGU news/talk 45 35 48 37 AUSTIN, TEXAS—(58) WEST big band 34 22 56 42
WCGL religious 58 40 26 31 KDEO country 19 20 22 31 KASE country 16.7 153 135 144  WXKW country 22 42 44 35
WIAZ black 33 33 34 26 KLNI big band - 13 11 1§ KKM) AC 88 86111105 WYSP cls rock 25 34 22 29
WSVE religious — 15 15 20 KzZ0O Hawaiian 13 9 8 15 KLBJFM album 83 7.1 76 88 WYNS oldies 11 7 7115
WIAX big band 17 7 7 16 KLHT religious 4 B8 6 14 KBTS top 40 91 93 71 85 WEEX news/talk 8 1.0 10 14
WRXJ oldies — 12 4 13 KOHO Hawaiian 14 12 11 11 KHFI top 40 67 60 68 82 WRN) AC 10 — 9 11
ALBANY, N.Y.—(53) KAIM religious 5 4 410 KPEZ album .55 61 42 58 KYW news 13 11 11 10
WGY AC 107 94 141118 WEST PALM BEACH, FLA.—(56) «iBs news/talk 43 66 47 46 RALEIGH/DURHAM, N.C.—(61)
WPYX album 10.8 130 10.6 11.3  WEAT-AM-FM  easy 147 143 129 146 KEYI-AM-FM  AC 71 67 58 45 WDCG top 40 74 78 67 94
WROW-FM  easy 11.1 105 9.0 107 WRMF AC 120 78 89 84  KVET country 29 34 45 42 WRAL AC 77 79 99 94
WFLY top 40 84 87 86 78 WINO news/talk 56 54 59 79 KQFX oldies 6 8 43 39 WwWFXC urban 61 40 31 92
WKLI AC 61 60 58 7.1 WIRK country 47 73 52 62  KAPT AC 35 47 35 35 WRDU album 79 109 65 83
WGFM top 40 78 7.1 61 68 WNJY big band 6.1 48 46 6.1 KOKE easy 39 35 27 29 WPTF AC 90 81 89 82
WGNA country 58 46 63 61 WPOM urban 37 29 31 47 KISS album 4 — 6 12 WQDR country 81 82 91 74
WQBK news/talk 53 54 58 53 WMX oldies 21 28 37 37 WILKES BARRE/SCRANTON, woox urban — 73 74 64
WTRY oldies 40 52 70 51 WGTR album 21 16 18 32 PA.—(59) WTRG AC 45 33 37 39
WQBK-FM cls rock 26 38 38 39  WHYI top 40 53 57 51 31 WKRZ top 40 95 106 11.5 139  WDUR religious 47 26 32 36
WROW AC 36 39 33 31 WNGS AC 13 35 26 31 WNAK easy 67 64 43 73 WYLT AC 59 41 63 3.6
WPTR country 37 16 19 24 WHQT top 40 24 37 18 29  WEX album 86 80108 69 WYRN oldies — — 16 31
WABY big band 19 12 25 23 WPOW cross 31 17 31 24 WwEL AC 36 51 48 59  WLLE religious 28 33 25 28
WNY) AC — — —"12 WLYF easy 19 23 20 23 WARM AC 68 72 64 52 WizU top 40 54 52 41 28
WCKL AC 13 1.0 10 10 WoOwW top 40 — — 16 23  WMGS AC 49 47 47 50 WDNC big band 26 23 33 25
RICHMOND, VA.—(54) WPBR news/talk 15 12 20 21  WGBI-FM AC 61 62 63 46 WPCM country 14 13 7 10
WRVA AC 150 124 12.3 146  WYFX urban 4 14 17 20 WBAX big band 19 20 12 41 SYRACUSE, N.Y.—(62)
WRVQ top 40 116 133 121 132 WIQY AC 11 13 22 19 WTLQ top 40 50 62 55 39  WSYR AC 9.3 11.7 11.8 137
WRXL album 108 122 132 132  WKGR album 44 29 26 18  WHLM-AM-FM top 40 24 30 30 33  wyyy AC 179 175 135 137
WPLZ-FM urban 12.6 145 122 95  WAXY AC 13 14 21 16  WWSH easy 59 52 47 31 WNTQ top 40 10.8 11.8 13.2 13.6
WEZS AC 91 9.0 68 79 WSHE album 29 38 21 14 w20 album 14 7 9 29 WEIG easy 65 75 12 82
WCDX urban 37 25 38 63 WITA cls rock 8 B8 15 14 WGBI country 14 11 22 18  WAQX-AM-FM album 93 84 72 61
WQSF easy 55 44 52 63 WPBG oldies 3 6 11 12 WARD news/talk 9 15 25 15  WRHP easy 58 62 57 58
WTVR-AM-FM  country 63 59 69 56 WIOD news/talk 18 8 17 12 WILK top 40 29 23 27 14 WKFM album 46 48 70 57
WKHK country 38 14 43 29 WTMI classical 16 14 16 12 WFMZ easy 6 10 14 14  WSEN-AM-FM oldies 54 53 39 57
WLEE big band 19 21 22 28 TULSA, OKLA—(57) WSBG top 40 18 13 8 13  WHEN AC 61 45 40 35
WRNL oldies 21 26 12 21 KWEN country 131 103 128 128 WICK easy 23 16 11 1.2 WNDR country 1.0 24 17 16
WFTH religious 18 12 25 15 KMOD album 125 149 138 125  WLSP country 13 1.0 7 12  WOUR album 29 15 14 15
WPLZ religious 11 33 13 14 KAVl top 40 120 102 90 101  WWDL AC 18 12 12 12 WSCP-AM-FM  country 14 18 18 14
WKIE urban 28 39 27 13 KBEZ easy 91 79 78 88 WQQQ top 40 15 16 6 12 WMCR AC 3 — — 12
HONOLULU—(55) KRMG AC 104 90102 87 WAL AC 5 5 4 10 WMHR religious 22 8 22 11
KQMQ-AM-FM top 40 140 164 144 142 KVOO country 88 91 74 84 WQEQ AC 5 7 8 1.0 WXRA big band 13 12 14 10
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aiSwung (it Gold

Swing Out Sister has traveled to Gold with their smash hit album, “It’s Better to Travel”

X X
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AMERICA'S HOT NEW
IS NOW OUR HOT NEW VOICE.

Shadoe Stevens, the hot new star who's already captured and KHJ, all in Los Angeles.
the heart of America will become the heart of American Top American Top 40 will continue its popular award-winning
40 this summer. format. Week after week loyal listeners of American Top 40
As the new host, Shadoe’s youthful enthusiasm and wil continue to tune in to find out wha's number ong, catch
national mecia presence will bring a new dimension of the famous Long Distance Dedications, and hear illuminating
excitement to the most listzned to radio . - trivia about the stars.
music program iri the world. . v.v.18pJ _ American Top 40 is the only racio pro-
Although first and foremost a radio vet- 7 ¥ & & WA gram to have exclusive rights to the Billbcard
eran, Shadoe is a national heartthrob, who ) S " charts, acknowledged as the world’s most
is recognized by milions as a regular on p respected music autheority.
“Hollywood Squares” He is a Dast winner Let’s face it. We can't think of anyone

of Bilooard Magazine's Personality of the . | who will make the #1 countdown show in
Year Award and his radio credits include ARV NRIel S AN Y America more exciting over the yeass to
WRKQO in Bosten, KROQ, KMET, KRLA R come than Shadoe Stevens.

America’s*1 Countidown Show

SABC RADIO NETWORKS ABC Wartermark |
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Billboard-

FOR WEEK ENDING
JUNE 11, 1988

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 milllon.

GOLD—Stations with a weekly cume
audlence between 500,000 and 1 million.

SILVER—Stations wlith a weekly cume
audlence between 250,000 and 500,000.

PLATI 23 23 The Jets, Make It Real 16 20 Al B. Sure!, Nite And Day 23 27 Cheap Trick, The Flame 10 11 Daryl Half John Oates, Everything You
24 3 The Cover Girls, Promise Me 17 25 INXS, New Sensation 24 3 Samantha Fox, Naughty Giris (Need Lov 11 13  Poison, Nothin' But A Good Time
25 21 Sade, Paradise 18 23 Climie Fisher, Love Changes (Everythi 25 28 Richard Marx, Hold Un'To The Nights 12 18 Cher, We All Sleep Alone
26 28 Information Society, What's On Your M 13 24  Eurylhmics, You Have Placed A Chill | 26 8 White Lion, Wait 13 17 Michael Jackson, Dirty Diana
21 32 Terence Trent D'Arby, Sign Your Name 20 22 Robert Plant, Tall Cool One 21 29 Eric Carmen, Make Me Lose Controf 14 7 The Deele, Two Occasions
28 31 Jane Wiedlin, Rush Hour 21 EX Aerosmith, Rag Doll 28 21 Orchestral Manoeuvres In The Dark, Dr 15 1§ AIB. Sure!, Nite And Day
i 29 25 Stevie B, Dreamin’ Of Love 22 31 Sade, Paradise 29 EX Chicago, | Don't Wanna Live Without ¥ 16 22 Brenda Russell Featuring Joe Esposito,
30 34 Secritti Politti, Boom (There She Was 23 27 Tracy Chapman, Fast Car 30 EX Kylie Minogue, | Should Be So Lucky 17 19 Bruce Hornsby & The Range, The Valley
Wrz Fm 31 26 Sweet Sensation, Take It While It's 24 2% Ziggy Mai esy & The Melody Makers, Tom A — Steve Winwood, Roll With It 18 26 Cheap Trick, The Flame
32 36 Teddy Pendergrass, Joy 25 28 Brenda K. Starr, | Still Believe A — DJ. Jazzy Jeff & The Fresh Prince, P 13 20 Rod Stewart, Lost In You
New York 0.M.: Steve Kingston 33 EX Gloria Estefan & Miami Sound Machine, 2 29 Jane Wiedlin, Rush Hour A — Climie Fisher, Love Changes (Everythi 20 21 The Church Under The Milky Way
. s g 34 EX Will To Power, Say It's Gonna Rain . 21 30 Jody Watley, Most Of Al 21 24 Belinda Carisle, Circle In The Sand
1 1 George Michael, One More 1;3 ! 35 38 Eurylhmics, You Have Placed A Chl | 28 35 Terence Trent D'Arby, Sign Your Name 2 23 Boz Scaﬁgs, Heart Of Mine
2 2 Gloria Estefan & Miami Sound Machine, 36 EX Tong Toni! Tone!, Little Walter 29 EX  Wet Wet Wet, Wishing | Was Lucky 23 9 Johnny Hates Jazz, Shattered Dreams
3 4 Rick Astley, Together Forever 37 39 Debbie Gibson, Staying Together 30 32 Breathe, Hands To Heaven 24 25 DJ Jazza Jeff & The Fresh Prince, P
4 5 Debbie Gibson, Foolish Beat 38 EX S'Express, Theme From S'Express 31 33 Poison, Nothin’ But A Good Time 25 27 Richard Marx, Hold On To The Nights
5 6 Johany Kemp, Just Got Paid 39 37 ('iynt ia, Change On Me 32 34 Elisa Fiorillo, Forgive Me For Dreami 26 29 Eric Carmen, Make Me Lose Control
6 3 Samantha Fox, Nau%hty Girls (Need Lov 40 35 Natatie Cole, Fink Cadillac 33 EX Bruce Hornsby & The Range, The Valley 27 30 Billy Ocean, The Colour Of Love
77 Johnny Hates Jazz, Shattered Dreams A — TKA, X-Ray Vision 34 EX Denise Lopez, Sa{ing Sorry bon't Make 28 12 White Lion, Walt ;
9 Al B. Sure!, Nite And Day A — Hazelt Dean, Who's Leaving Who 35 EX  Julio Iglesias Featuring Stevie Wonder, A29 — Steve Winwood, Roll With It
10 The sets, Make it Real A — Candy, Dancing Under A Latin Moon A — Steve Winwood Roll With It Philadelphi P.D.: Charlie Quinn 30 EX Chicago, | Don't Wanna Live Without Y
8 Natalie Cole, Pink Cadillac EX EX Trilogy, Latin Eo A —  Taylor Dayne, Ill Atways Love You liagelphia ... Lharlie Qu A — Breathe, Hands To Heaven
13 Stevie B, Dreamin’ Of Love EX EX G.T., 7 Need You A — Tony! Toni! Tone!, Little Walter 1 1 George Michael, One More T A — Terence Trent D"Arby, Sign Your Name
14 Daryl Hall John Oates, Everything You EX EX Blue Mercedes, See Want Must Have A — Evelyn “Champagne” King, Flirt 2 2 Johnny Hates Jazz, Shattered Dreams A — Climie Fisher, Love Chan, es»éiverylhl
3 15 JJ Fad, Sugersunlq . EX EX Arene, We Can Work It Qut EX EX Cheap Trick, The Flame 3 4 Rick Astley, Together Forever EX EX Gloria Estefan & Miami Sound Machine,
4 17 Michael Jackson, Dirty Diana EX EX Michael Bow, Love And Devotion EX EX Def Leppard, Pour Some Sugar On Me 4 5 Debbie Gibson, Foolish Beat EX EX The Cover Girls, Promise Me
5 21 Def Leppard, Pour Some Sugai On Me EX EX The System, Coming To America EX EX Eric Carmen Make Me Lose Control S & Daryl Hall John Oates, Everything You EX EX J.). Fad, Supersonic )
16 19 Lita Ford, Kiss Me Deadly EX EX India, DancinF On Fire EX EX Corey Hart, In Your Soul 6 7 Michael Jackson, Dirty Diana EX EX Midnight Oil, Beds Are Burning
17 20 icehouse, Electric Blue EX EX Imagination, Instinctual EX EX S-Express, Theme From S-Express 7 8 The Jets, Make ft Real
11 The Deele, Two Occasions EX EX Chicago, | Don't Wanna Live Without Y 8 9 Bruce Homsb{ & The Range, The Valiey
22 Poison, Nothin' But A Good Time EX EX John aﬂerg Song Ang Dance 9 3 Brenda Russell Featuring Joe Esposita,
20 24 Brenda Russell Featuring Joe Esposito, EX EX Van Halen, Black End Blue 10 14 Belinda Carlisle, Circle In The Sand
23  Prince, Alphabet St. EX EX Richard Marx, Hold On To The Nights 11 15 Brenda K. Stam, | Still Betieve
22 25 Pebbies, Mercedes Boy o EX EX The Smithereens, Only A Memory 12 17 INXS, New Sensation
23 18 Foreigner, | Don't Want To Live Witho EX EX Billy Ocean, The Colour Ol Love 13 18 J.J. Fad, Supersonic
16 White Lion, Wait § 14 19 Prince, Alphabet St.
25 28 Terence Trent D'Arby, Sign Your Name — 15 20 Boz Scaggs, Heart Of Mine
26 29 INXS, New Sensation 16 21 Def Leppard, Pour Some Sugar On Me Chi P.D: Buddy Scott
27 30 Cheap Trick, The Flame 17 22 Poisan, Nothin’ But A Good Time ICago -D.. Buddy 5Co
A28 — D.J.Jazzy jeff & The Fresh Prince, P Burbank P.D.: Jeff Wyatt 18 23 Lita Ford, Kiss Me Deadly 1 2 George Michael, One More Tr
A29  — Gloria Estefan & Miami Sound Machine, 1 1 George Michael, One More Try 19 24 AlIB. Sure!, Nite And Day 21 Gloria Estefan & Miami Sound Machine,
30 EX  Bilty Ocean, The Colour Of Love 2 4 pebblf,g, Mercedes Boy 20 25 Pebbles, Mercedes Boy 3 6 Johnny Hates Jazz, Shattered Dreams
A — Steve Winwood, Roll With It 3 5 Johnny Hates jazz, Shattered Dreams 21 26 Rod Stewart, Lost In You 4 7 Rick Astley, Together Forever
§ Do Deele o ducasions B ooy Kemp, 1o bt pid § 3 Dol e Dales, Corihng fou
5 Samantha Fox, Naughty Girls (Need Lov . i nny Kemp, Just Got Pai amantha Fox, Naughty Girls (Need Lov
] g Rick Astley, Togethgr orever( Boston . P.D.. Tom Jeffries 24 EX  Sade, Paradl’;e X 7 10 Michael Jackson, D#ty Diana
7 6 Stevie B, Dreamin’ Of Love 1 1 George Michael, One More Tr 25 EX Terence Trent D'Arby, Sign Your Name 8 14 The Jets, Make It Real
8 7 Whitney Houston, Where Do Broken Hear 2 2 Johnny Hates Jazz, Shattered Dreams 2% EX Billy Ocean, The Colour Of Love 9 15 Debbie Gibson, Foolish Beat
9 9 Terence Trent D'Arby, Wishing Weil 3 Brenda Russell Featuring Joe Esposito, 27 EX  Midnight Oil, Beds Are Burnin, 10 11 AIB. Sure!, Nite And Day
10 14 Nia Peeples, Trouble 4 Daryl Hall John Oates, Everything You 28 EX Gloria Estefan & Miami Sound Machine, 11 13 Pebbies, Mercedes Boy
11 11 Bardeux When We Kiss 5 Glona Estefan & Miami Sound Machine, 29 EX  The Church, Under The Milky Way 12 3 Pet Shop Boys, Alyars On My Mind
- 12 17 Jesse Johnson, Love Struck 6 Foreigner, | Don't Want To Live Witho 30 EX Breathe, Hands To Heaven 13 18 Belinda Carlisle, Circle In The Sand
New York P.D.: Larry Berger 13 21 Michael Jackson, Dirty Diana 7 Times Two, Strange But True A — Eric Carmen, Make Me Lose Control 14 16 Prince, Aiphabet St.
. - 14 20 The Jels, Make It Real 8 8 Rick Astlex Together Forever A — Cheap Trick, The Flame 15 9 Natalie Cole, Pink Cadillac
1 1 George Michael, One More anJ . 15 10 Gloria Estefan & Miami Sound Machine, 9 9 Cher, We All Sleep Alone A — Steve Winwood, Roli With it 16 12 The Deele, Two Occasions
2 2 Gloria Estefan & Miami Sound Machine, 16 19 Daryl Hall John Oates, Everything You 10 10 Midnight Oil, Beds Are Burning EX EX Robert Plant, Tail Cool One 17 20 Kylie Minogue, | Shouid Be So Luck
3 3 Samantha Fox, Naughp Girls (Need Lov 17 15  Orchestral Maneoevres In Dark, Dr 11 11  The Jets, Make It Real 18 21  Keith Sweat, Something Just Ain't Rig
4 7 Rick Astley, Together Forever 18 26 Prince, Alphabet St. 12 12 Bruce Hornsby & The Range, The Valley 13 22 Richard Marx, Hold On To The Nights
S5 6 Debbie Gibson, Foolish Beat ) 13 12 Taylor Dayne, Prove Your Love 1 13 The Deele, Two Occasions 20 23 Johnny Kemp, just Got Paid
6 11 Brenda Russell Feltunnﬁ Joe Esposito, 20 13 )J Fad, Supersonic L L) TncE Chapman, Fast Car 21 17 Orchestral Manoeuvres tn The Dark, Dr
7 8 Johnny Hates Jazz, Shattered Dreams 21 16 Mocera, Let's Go 1 15 The Church, Under The Milky Way 22 25 Jane Wiedlin, Rush Hour
8 4 The Deele, Two Occasions 22 25 Sweet Sensation, Take It While It's H 16 16 Cheap Trick, The Flame 23 26 INXS, New Sensation
9 10 Johnny Kemp, Just Got Paid 23 21 Kylie Minogue, | Should Be So Lucky 17 17 Michael Jackson, Dirty Diana 24 27 Eric Carmen, Make Me Lose Control
10 17 The Jets, Make It Real 24 0 Ar'g_ Suref Nite And Day 1 18 Orchestral Manoeuvres In The Dark, Dr 25 28 Jody Watley, Most Of All
1112 AIB. Sure!, Nite And Day 25 24 Times Two, Strange But True 19 18 Clime Fisher, Love Changes (Everythi 2% 30 Tony! Toni! Tone!, Little Walter
12 20 Michael Jackson, Dirty Diana 26 18 Pet Shop Boys, Always On My Mind 20 20 Prince, Alphabet St. Washington P.D.: Lorrin Palagi 21 31 Gloria Estefan & Miami Sound Machine,
1315 Daryl Hall John Dates, Everything You 21 29 Dale, Simon Simon 21 21 Samantha Fox, Naughty Girls (Need Lov ashing oo alag 28 19  Billy Ocean, Get Outta My Dreams, Get
14 8 Natalie Cole, Pink Cadllla_c ) 28 33 Jody Watley, Most Of All 22 22 Robert Plant, tall Cool One 1 1 Geor}e Michael, One More Try 29 5 Terence Trent D'Arby, W:shingEWell
15 5 Terence Trent D'Arby, Wishing Well 29 22 Jermaine Stewart, Say It Again 23 23 Def Lappard. Pour Some Sugar On Me 2 2 The Jets, Make It Real 30 Brenda Russell Featuring Joe Esposito,
16 14 Whitney Houston, Where Do Broken Hear 30 32 Stevie Wonder/lllchul Jacison, 24 24 Jane Wiedlin, Rush Hour 3 3 Gloria Estefan & Miami Sound Machine, 31 24 Taylor Dayne, Prove Your Love
17 26  Pebbles, Mercedes Boy 31 34 Sade, Paradise 25 25 John Cougar Mellencamp, Rooty Toot To 4 4 Terence Trent D'Arby, Wishing Well A3Z — Terence Trent D'Arby, Sign Your Name
18 16 White Lion, Wait 32 35 Belinda Carlisle, Circle In The Sand 26 26 Brenda K. Stam, | Still Believe 5 5 bbie Gibson, Foolish Beat
19 21 Prince, _Alphabel St. 33 37 Nu Shooz, Should | Say Yes? 27 27 iNXS, New Sensation 6 7 Brenda K. Starr, | Still Believe
20 13 Aerosmith, Angel 34 38 Johnny Kemp, Just Gof Paid 28 78 Rod Stewart, Lost In You . 7 6 Brenda Russell Featurinﬁ Joe Esposito,
21 18 lcehouse, Electric Blue Al — bbie Gibson, Foolish Beat 29 29 Richard Marx, Hold On To The Nights 8 3 Johnny Hates Jazz, Shattered Dreams
22 25 Teddy Pendergrass, Joy 36 39 Denise Lopez, Sayin' Sorry (Don't Mak 30 30 Lita Ford, Kiss Me Deadly 9 10 EU, Da'Butt (From The "School Daze”
23 28 Lita ford, Kiss Me Deadly 37 40  Will To Power, Say It's Gonna Rain 31 31 AIB. Sure!, Nite And Day 10 12 Rick Astley, Together Forever
A24 — Brenda K. Starr, | Still Betieve 38 36 Keith Sweat §omething Just Ain't Rig 32 32 Terence Trent D'Arbx, Sign Your Name 11 9 Aerosmith, Angel
25 27 Belinda Carlisle, Circle In The Sand A39  —  Tony! Tonil Tone!, Little Walter 33 33 Poison, Nothin' But A Good Time 12 15 Poison, Nothin' But A Good Time
26 29 Sade, Paradise 40 23 Billy Ocean Get Outta My Dreams, Get 34 34 Boz Scaggs, Heart Of Mine 13 16 Lita Ford, Kiss Me Deadly
27 30 Bruce Homshy & The Range, The Valley A —  Thomas Dolby, Airthead 33 Johnay emg Just Got Paid 1417 DJ. Jazzy Jeft & The Fresh Prince, P Detroit P.D Brian Patrick
A28 —  Cheap Trick, the Flame ) EX EX Jane Wiedtin, Rush Hour EX EX The Moody Blues, | Know You're Out Th 15 13 Samantha Fox, Naughty Girls (Need Lov etrol ... bn
A29  — Gloria Estefan & Miami Sound Machine, EX EX Scritti Politti, Boom (There She Was) EX EX Kylie Mino%zue, | Should Be So Lucky 16 21 Belinda Cadisle, Circle In The San 1 1 George Michael, One More T:
A0 —  Steve Winwood, Roll With tt EX EX Gloria Estefan & Miami Sound Machine, EX EX Scorpions, Rhythm Of Love 17 19 Daryl Hall John Oates, Everything You 2 2 iohnny Hates Jazz, Shattered Dreams
EX EX Pam Russo, It Works For Me EX EX Michael Bolton, Wait On Love 18 14 Whitney Houston, Where Do Broken Hear 3 3 Da all John Oates, Everything You
EX EX Eric Carmen, Make Me Lose Control 19 22 Prince, Alphabet St. 4 4 Rick Astley, Together Forever
EX EX Sade, Paradise 20 20 Suave, My Girl 5 6 Cheap Trick, The Flame
OLD EX EX Ziggy Marley & The Meiody Makers, Tom 21 24 Cheap Trick, The Flame 6§ 8 Bruce Homsby & The Range, The Valley
EX EX Breathe, Hands To Heaven 22 23 Bruce Hornsby & The Range, The Valley 7 12 Michael Jackson, Dirty Diana
102.7 23 26 Michael Jackson, Dirty Diana 8 13 Prince, Alphabet St.
. 24 27 AIB. Sure!, Nite And Day 9 10 Cher, We All Sieep Aione
25 28 Breathe, Hands To Heaven 10 11 Debbie Gibson, Foolish Beat
gsl" -FM %? % E:LbL‘epp:drd, I;%ur %ome Sugar On Me }% 1; ?eliryda Ca;ﬁ';Ie, ::uvfletlv{ﬂle Savr;dm
- i les, Mercedes Boy ‘oreigner, | Don't Want To Live Witho
Los Angeles . P.D.. Steve Rivers 28 EX INXS, New Sensation 13 7 Pet %oﬁ Boys, Always On My Mind
1 George Michael, One More T 29 EX Sade, Paradise 14 18 Poison, Nothin' But xGood ime
4 Johnny Hates Jm[s_Sha"P' Dreams 30 EX Johnny Kemp, Just Got Paid 15 15 Samantha Fox, Naughty Girls (Need Lov
3 Michael Jtclw‘f irty Diana Hartford P.D.: Dave Shakes A — Billy Ocean, The Colour Of Love 16 19 The Jets, Make It Real
S The J Make It Real - Washingt PD. K St. Joh A — Steve Winwood, Roll With It 17 20 INXS, New Sensation
7 Rick Asf Tog[ether Forever 11 George Michael, One More Try ashington -D.: Mark St. John EX EX Eric Carmen, Make Me Lose Control 18 21 Boz Scaggs, Heart Of Mine
& 10 Prince, Aiphabet St. i 2 3 AlB. Sure!, Nite And Da 2 The Jets, Make It Real EX EX Jane Wiedlin, Rush Hour 19 23 Pebbles, Mercedes Boy
7 2 Samantha Fox, Naughty Girls (Need Lov 3 2 Johnny Hates Jazz, Shattered Dreams S Brenda K. Stam, | Still Believe 20 3 Brenda Russell Featuning Joe Espasito,
8 12 Belinda Carlisle, Circie In The Sand 4 5 Rick Astley, Together Forever 1 George Michael, One More Try 21 25 Richard Marx, Hold On To The Nights
9 6 Orchestral Manoeuvres In The Dark, Dr S 6 Michael Jackson, Dirty Diana 6 Debbie Gibson, Foolish Beat 22 2 Eric Carmen, Make Me Lose Control
10 13 Debbie Gibson, Foolish Beat § 8 Prince Aphabet St. i 7 Rick Astley, Together Forever 23 31 AIB. Sure!, Nite And Da
11 11 Daryl Hall John Oates, Everything You 77 Daryl Hal John Oates, Everything You 6 3 Terence Trent 0’Arby, Wishing Well 24 26 The Church, Under The %ilk Way
16 Jody Watley, Most Of All R 8 9 Bruce Hornshy & The Range, The Valley 9 Johnng Hates Jazz, Shattered Dreams 25 21 Kylie Minogue, | Should Be go Luck
8 Gloria Estefan & Miami Sound Machine, 9 10 PebMeshMevcedes Bo¥ 13 AIB. Sure!, Nite And Day % 28 Climie Fisher, Love Changes ([vemKi
18 Pebbles, Mercedes Boy . 10 4 Samantha Fox, Naughly Girls (Need Lov 8 Brenda Russell Featuring Joe Espasito, 21 32 Rod Stewart, Lost In You
20 Brenda Russell Featuring Joe Esposito, 11 12 Brenda Russell Featuring Joe Esposito, 10 25 Pebbles, Mercedes Boy 28 33 Terence Trent D'Arby, Sign Your Name
16 19 INXS, New Sensation 1213 The Cover Girls, Promise Me 114 Samantha For, Naughly Girls (Need Lov P PD: 23 3 Brenda K. Star, | Sfill Believe
17 Nu Shooz, Should | Say Yes? 13 14 Debbie Gibson, Foolish Beat 12 14 Wy Shooz, Should | Say Yes? Miami .D.: Steve Perun AW — Lita Ford, Kiss Me Deadly
8 21 D.J. Jazzy Jeft & The Fresh Prince, P 14 15 Lita Ford, Kiss Me Deadly 1310 Aerosmith, Angel 1 1 George Michael, One More Try A31 —  Midnight Oil, Beds Are Burning
9 9 The Degle, Two Occasions 15 16 The Jets, Make It Real 14 11 The Deele, Two Occasions 2 2 Rick Astley, Together Forever 32 35 Nia Peeples, Trouble
20 23 Cheap Trick, The Flame 16 19 Cheap Trick, The Flame Al5 —  The Contours, Do You Love Me 3 3 1. Fad, Supersonic 33 38 Sade, Paradise
125 Bruce Homsby & The Range, The Valiey 1722 Bardeux, When We Kiss 16 12 White Lion, Wait 4 4 Johnny Hates Jazz, Shattered Dreams 34 36 Elisa Fiorillo, Forgive Me For Dreami
22 14 Terence Trent D Mg Wishing Well 18 18 Nu Shooz, Should | Say Yes? 5 17 17 Michael Jackson, Dirty Diana 5 7 White Lion, Wait 35 37 Jane Wiedlin, Rush Hour
23 26 Al B. Sure!, Nite And Da 139 11 EU, Da'Butt (From The "School Daze 18 19 Poison, Nothin’ Sut A Good Time 6 8 Michael Jackson, Dirty Diana 36 39 Chicago, | Don't Wanna Live Without Y
4 28 Billy Ocean, The Colour Of Love 20 A Potsoanﬂthlﬂ But A Good Time 13 20 Prince, Alphabet St. 7 6 Terence Trent D'Arby, Wishing Well 37 40 Breathe, Hands To Heaven
25 30 Breathe, Hands To Heaven 21 23 Cher, We All Sleep Alone 20 22 Lita Ford, Kiss Me Deadly 8 5 Aerosmith, Angel 38 EX Gloria Estefan & Miami Sound Machine,
26 29 Midnight Oil, Beds Are Burning 2 29 INXS, New Sensation 21 24 INXS, New Sensation 9 9 Brenda K. Stam, | Still Believe 39 EX  Robert Plant, Tall Cool One
2715 lcehouse, Electric Blue 23 28 Brenda K. Stam, | Still Believe 22 26 Breathe, Hands To Heaven 10 10 The Deeie, Two Occasions 40 EX Eurythmics, You Have Placed A Chill |
A28 —  Sade, Paradise i 24 26 Boz Sca l:{ Heart 01 Mine 23 23 Icehouse, Electric Blue 11 14 Poison, Nothin’ But A Good Time EX EX John Cafferty, Song And Dance
29 22 Bardeux, When We Kiss 25 21 Belinda Carlisle, Circle In The Sand 24 18 Daryl Hall John Oates, Everything You 1212 Pebbles, Girlfriend
A0 —  Lita Ford, Kiss Me Dead;‘_ 26 21 Gloria Estefan & Miami Sound Machine, 25 29 Terence Trent D'Arby, Sign Your Name 13 16 Al B. Sure!, Nite And Day
31 33 The Church, Under The Milky Way 21 31 Jane Wiedlin, Rush Hour 26 21 The Cover Girls, Promise Me 14 17 Def Leppard, Pour Some Sugar On Me
2 A Johnn‘vl(em[n Just Got Paid 28 30 liggy Mariey & The Melody Makers, Tom 21 28 Def Leppard, Pour Some Sugar On Me 15 11 Foreigner, | Don't Want To Live Witho
33 35 Cher, We All Sieep Alone 23 32 Terence Trent D'Arby, Sign Your Name 28 30 Eric Carmen, Make Me Lose Control 16 13 ehil Calics, We Said Hells Goodbye
34 EX  Jane Wiedlin, Rush Hour i 30 33 Elisa Fiorilio, Forgive Me For Dreami 2 EX Johnnyr Kemp, just Got Paid 17 19 Brenda Russell Featuring Joe Esposito,
35 EX Gloria Estefan & Miami Sound Machine, 31 34 Breathe, Hands To Heaven 30 EX  Tony! Toni! Tone!, Little Walter 18 18 Richard Marx, Endless Summer Nights
A~ —  Nia Peeples, Troubie 32 36 Billy Ocean, The Colour Of Love A —  Steve Winwood, Roll With It 19 15 Cover Girls, Promise Me ———— T
A — Steve Winwood, Roll With It 33 35 Eric Carmen, Make Me Lose Control A — Cheap Trick, The Flame 20 23 Lita Ford, Kiss Me Deadly
EX EX Eric Carmen, Make Me Lose Control 34 37 Nia Peeples, Troubie A — Billty Ocean, The Colour Of Love 21 30 Pebbles, Mercedes Boy i - Ri R
3 38 Rod Stewarl, Lost in You 2 70 Bily Ocean, Gel Outta My Dreams, Get | Detroit P-D.: Rick Gillette
A36  —  Steve Winwood, Roll With It ) 23 25 Sade, Paradise 1 1 George Michael, One More Try
37 3 Eur’ythm-cs, You Have Placed A Chill 1 1, 24 % S, New Sensation 2 3 Michael Jackson, Dirty Oiana
A8 —  Def Leppard, Pour Some Sugar On Me hjm d/, 25 29 Will To Power, Say It's Gonna Rain 3 6 Pebbles, Mercedes Boy
= Jﬁmwmeerm s ';glu Yo 0 2 g lulo | Iesia(st t?""“? Stevie Wonder, g En'nceD, Al hab(ert St. T
= | 3 ., Da'Bu rom The “School Daze” U., Da'Butt (From The "Schooi Daze”
EX EX  D.J. Jazzy Jeff & The Fresh Prince, P 28 21 Samantha Fox, Naughty Girls (Need Lov 6 10 Debbie Gibson, Foolish Beat
- 2 Estefan iami Sound Machine, renda Russell Featuring Joe ito,
29 EX Ghoria Estefan & Miami Sound Machi 7 Brend | Featuring Joe Esposi
FM 0 2 Prince,TA!phabel St 8 16 Rick Astley, Together Forever
New York P.D.; Joel Salkowitz / Pittsburgh P.D: Jim Richards | & = Gheaptnck TheFame TR AR
1 1 George Michael, One More Try 1 George Michael, One More Ti A — Billy Ocean, The Colour Of Love 11 Samantha Fox, Naughty Girls (Need Lov
2 2 Debbie Gibson, Foolish Beat 2 Johnny Hates Jazz, Shattered Dreams EX EX Breathe, Hands To Heaven 12 12 Brenda K. Starr, | Still Believe
4 Rick Astley, To}ether Forever 3 Debbie Gibson, Foolish Beat 13 17 Al B. Sure!, Nite And Day
6 John Kemf, ust Got Paid 1 o . F . 4 Rick Astiey, Together Forever 14 14 Daryl Hall John Oates,_[verylhlag You
7 EU, Da'Butt (From The "School Daze" 5 6 Daryl Hall john Qates, Everything You 15 Gloria Estefan & Miami Sound Machine,
8 The Deele, Two Occasions Boston P.D.: Sunny Joe White 6 10 Brenda Russell Featuring Joe Esposito, 7 r 16 - Whitney Houston, Where Do Broken Hear
10 Gloria Estefan & Miami Sound Machine, St 7 Deele, Two Occasions I = 17 18 Nu Shooz, Should | Say Yes?
8 11 Pet Shop Bays, Always On My Mind 1 2 Debbie Gibson, Foglish Beat 8 13 The Jots, Make R Real j 18 22 Jjohnny Kamp, Just Gof Paid
9 15 Pebbles, Mercedes Boy 2 5 The Jets, Make It Real 9 11 Belinda Carfisle, Circle In The Sand =— 19 19 The Cover Girls, Promise Me
10 12 Michael Jackson, Dirty Diana 39 Michael Jackson, Dirty Diana 10 Icehouse, Electric Biue TAMPA BAY 20 25 Bardeux, When We Kiss
f 5 A R I O g g ki Relorh
1.J. Fad, Supersonic 3 ichael Jackson, Dirty Diana . R erence Trent D'Arby, Sign Your Name
13 3 AiB. Sure!, Nite And Day 6 7 Cher, We Al Sieep Alone 13 14 Prince, Alphabet St. Tampa 0.M.: Mason Dixon 23 EX  Billy Ocean, The Colour Of Love
1 17 Daryl Hall John Oates, Everything You 7 8 Boz Scagﬁs, Heart Of Mine 14 16 Rod Stewart, Lost In You 1 1 George Michael, One More Try a u Moe Dee, Wild, Wiid West
1 S johnny Hates Jazz, Shattered Dreams 8 19 Pebbles, Mercedes 50{ 15 15 Cher, We Al Sleep Alone 2 2 The Jots, Make H Real 25 EX  S-Express, Theme From S-Express
16 19 Kylie inogue, 1" Shouid Be So Lucky 9 18 Kglle Minogue, | Should Be So Lucky 16 18 Def Leppard, Pour Some Sugar On Me 3 4 Rick Astley, Together Forever EX EX Sweet Sensation, Take It While it's H
17 20 Brenda K. Stam, i Still Believe 16 10 10,000 Maniacs, Like The Weather 17 20 Pebbles, Mercedes Bo 4 5 Brenda K. $tar, | Still Believe EX EX  Belinda Carlisle, Circle In The Sand
18 18  Orchestral Maneoevres in The Dark, Dr 11 18 Johnny Kemp, Just Got Paid 18 22 AIB. Surel, Nite And Day 5 3 Foreigner, | Don't Want To Live Witho EX EX INXS, New Sensation
19 21 Nia Peeples, Troubie 12 13 Prince, Alphabet St. 19 19 Bruce Hornsby & The Range, The Valley 6 B Debbie Gibson, Foolish Beat EX EX Sade, Paradise
20 22 Denise , Sayin' Sorry (Don't Mak 13 17 Nia Peeples, Trouble 20 23 INXS, New Sensation 7 14 The Contours, Do You Love Me
21 23 Brenda Russell Featuring Joe Esposito, 4 16 The C'«"d\é Under The Mﬂk; Way 21 25 Lita Ford, Kiss Me Deadly 8 6 Samantha Fox, Naughty Girls (Need Lov
22 74 Bardeux, When We Kiss 15 21 Nu Shooz, Should | Say Yes? 22 24 Van Halen, Black And Blus 9 10 Lita Ford, Kiss Me Deadly
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Midnight Oil, Beds Are Burning

Daryl Hall john Oates, Everything You
Bruce Hornsby & The Range, The Valley
George Michael, One More Try

Cher, We Al Sleep Alone

Lita Ford, Kiss Me Deadly

Belinda Cariisle, Crircle In The Sand

JohnnK

The Church, Under The Milky Way

Van Halen, Black And Blue

Michael Jackson, Dirty Diana

Rod Stewart, Lost In You

INXS, New Sensation

Def Lep%a!d. Pour Some Sugar On Me
Poison, Nothin’ But A Good Time

Eric Carmen, Make Me Lose Control
Prince, Alphabet St.

Gloria Estefan & Miami Sound Machine,
Foreigner, | Don't Want To Live Witho
Times Two, Strange But True

White Lion, Wait

Ziggy Marley & The Meiody Makers, Tom
Terence Trent D'Arby, Sign Your Name
Pet Shop Boys, Always On My Mind
Michael Bofton, Wait On Love

Boz Scaggs, Heart Of Mine

Jane Wiedlin, Rush Hour

Orchestral Manoeuvres In The Dark, Dr
Henry Lee Summer, Darlin’ Danielle Do
Sade, Paradise

Aerosmith, Rag Doll

Icehouse, Flectric Blue

John CouJar Mellencam?, Rooty Toot To
Richard Marx, Hold On o The Nights
Glass ﬁF’er, 1'm Still Searching
John Cafferty, Song And Dance

Steve Winwood, Roll With It

Scorpions, Rhythm 0f Love

Gloria Estefan & Miami Sound Machine,
Paul Carrack, When You Walk In The Ro
The Moody Blues, | Know You're Qut Th
Chicago, | Don’t Wanna Live Without Y
Eurythmics, You Have Placed A Chill |
Climie Fisher, Love Chanws (Everythi
Wet Wet Wet, Wishing | Was Lucky
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P.D.: Brian Kelly

Johnny Hates Jazz, Shattered Dreams
Samantha Fox, Naughty Girls (Need Lov
Lita Ford, Kiss Me Deadly

eveo_rge !‘uchael, One More Try

e Wait §
Poisan, Nolhin' But A Good Time
Natalie Coie, Pink Cadillac
Rick Astley, Together Forever
Terence Trent B'Arby, Wishing Well
Belinda Carlisle, Circle In The Sand
Michael Jackson, Dirty Diana
J.). Fad, Supersonic
The Deele, Two Occasions
Pet Shop boys, Always On My Mind
Def Leppard, Pour Some Sugar On Me
Scorpions, Rhythm Ol Love
The Jets, Make It Real
Billy Ocean, Get Outta My Dreams, Get
Gloria Estefan & Miami Sound Machine,
Robert Plant, Tall Cool One
Orchestral Manoeuvres tn The Dark, Dr
Richard Marx, Hold On To The Nights
Jane Wiedlin, Rush Hour
Van Halen, Black And Blue
Debbie Gibson, Foolish Beat
INXS, New Sensation
Al B. Sure!, Nite And Day
Taylor Dayne, Prove Your Love
Pe‘bles, ercedes Boy
Aerosmith, Angel
Prince, Alphabet St.
Steve Winwood, Roll With It
The Contours, Do You Love Me
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P.D.: Gregg Swedberg

The Jets, Make It Real

Rick Astley Together Forever
George Michael, One More Try
Aerosmith, Angel

Belinda Carlisle, Circle In The Sand
Debbie Gibson, Foolish Beat

Gloria Estefan & Miami Sound Machine,
Times Two, Strange But True

The Deele, Two Occasions

Lita Ford, Kiss Me Deadly

Bruce Homsby & The Range, The Valiey
Samantha Fox, Nau%hty Girls (Need Lov
The Church, Under The Milky Way
Orchestral Manoeuvres In The Dark, Dr
Def Leppard, Pour Some Sugar On e
Pebbles, Mercedes Boy

Midnight Oil, Beds Are Burning

Dai all John Oates, Everything You
Michael Jackson, Dirty Diana

Climie Fisher, Love Changes (Everythi
Prince, Alphabet St.

Cheap Trick, The Flame

Underworld, Underneath The Radar
Brenda Russell Featuring Joe ito,
Forelwer | Don't Want To Live Witho
Jane Wiedlin, Rush Hour X
Glass Tiger, I'm Still Searching
Agnetha Faltskog/Peter Cetera, | Wasn
INXS, New Sensation X
Richard Marx, Hold On To The Nights
Bananarama, Love In The First Degree
Rod Stewart, Lost In You
Johnny Hates Jazz, Shattered Dreams
Michael Bolton, Wait On Love

Robert Plant, Tall Cool One
Terence Trent D'Arby, Wishing Well

ric Carmen, Make Me Lose Control
Breathe, Hands To Heaven

Poison, Nothin' But A Good Time
Rhthym Corps, Common Ground

Steve Winwood, Roll With It

Kylie Minogue, | Should Be So Lucky
Terence Trent D'Arby, Sign Your Name
EU., Da'Butt (From The "School Daze”
“Weird A" Yankovic, Fat
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7 10 Cher, (Ve All Sleep Alone 26 30 Ziggy Marley & The Melody Makers, Tom A — Sade, Paradise
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A28 —  Climie Fisher, Love Changes (Everythi 39 EX  Henry Lee Summer, Darlin’ Danietie: Do 1 George Michael, One More Tr
21 21 Belinda Carlisle, Circle In The Sand 40 X Kylie Minogue, | Should Be So Lucky 2 Johnny Hates Jazz, Shattered Dreams
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28 EX Chicago, | Don't Wanna Live Without Y | 9 9 Brenda Russell F'uturingr)oe_ Esposito,
29 EX Henry Lee Summer, Darlin’ Danielle Do 10 4 Foreigner, | Don't Want To Live Witho
30 EX Scarfett & Black, Let Yourselt Go-Go 11 20 INXS, New Sensation
A — Enric Carmen, Make Me Lose Control 2 18 Debbie Gibson, Fooiish Beat
A — Breathe, Hands To Heaven 3 19 Cheap Trn:kl he.Flame'
A — Steve Winwood, Roll With It 4 16 Cher, We All Sieep Alone
A — Michael Bofton, Wait On Love E— 5 15 White Lion, \gan - I , . i i
A — Guns & Roses, Sweet Chid Of Mine : . Q12 [ Times Two ~tiange. Sullie T WASN'T HIS PROGRAMMING experi- people by the hand. You must identify the
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Jazzy Ladies. When Nancy Wilson, left, appeared recently at New York’s Blue
Note club, two singers influenced by the Columbia artist—Anita Baker, center,

and Phyllis Hyman, right—stopped by to hear her.

BY DAVID NATHAN

LOS ANGELES When he first hit
the U.S. singles charts in 1981 with
his infectious ‘“‘Mama Used To
Say,”” London-born Junior Gis-
combe could well have been consid-
ered Britain’s first legitimate
black music export. In the wake of
his success came others from Brit-
ain’s shores—the group Central
Line (the aggregation that gave
birth to Hindsight, a recent U.S.
charter with “Stand Up”’), Loose
Ends, Five Star, Billy Ocean, and
Sade—artists who are now consid-
ered fixtures on the domestic
black music charts.

Junior says, “There’s an enor-
mous amount of great British
black talent that people don’t even
know about yet. If the companies
in the U.K. were to really spend
the money, it would really come

RECENT COLUMNS about Whitney Houston’s im-
age in the black community and the plight of black video
producers have generated considerable feedback. This is
appropriate, in light of Black Music Month, because the
feedback demonstrates how the music industry reflects
questions of image and economics debated in society.
The Houston column, which reported criticisms of the
singer’s image and music by blacks while celebrating
her success, generated spirited responses defending the
Arista artist on the grounds that those who attack her

Black Music Month Brings Feedback On Industry Practices

Defenders Of Whitney Come

Out In Force

SHORT STUFF: A magazine called “The Black College
Radio Underground” is in the works. The monthly publi-
cation is set to debut in September. Its creators are also
looking to hold a black college radio convention in March
1989 ... Lenny White produced six of the eight tracks
on Pieces of A Dream’s just-released EMI-Manhattan
album “Makes You Wanna,” including covers of The-
lonius Monk’s bebop standard “ "Round Midnight” and
Simply Red’s ‘“Holding Back The Years.” Preston
: : : Glass and Cliff Dawson

define black expression

too narrowly. They ar-
gued that those who

Rhythm
and the

blame Whitney for simply
Blues

being herself, as the letter
writers perceived her, are
judging her by arbitrary
standards of blackness.
Moreover, these same re-
spondents took great plea-
sure in ridiculing other
black stars (who will re-
main nameless) who had
cosmetic surgery in an effort to cross over to white audi-
ences.

In the '80s—the age of video, when even kids are
aware of marketing—it seems that the challenge for ev-
ery artist is no longer just to make good or bad music,
but to develop an image that both reflects his or her per-
sonality and attracts an audience. Seemingly, Houston
is as inoffensive in look and demeanor as one can be.
Yet, Houston’s success has made her a social symbol in
the eyes of both her detractors and defenders, and to
them, her significance as a black woman and an artist is
worthy of debate.

The music video column attacked the industry for not
being more open to black producer/directors. Martin
Kirkup, Bryan Ferry’s manager, called to say that the
vocalist hired black British film maker Michael Rob-
erts to direct the video for Ferry’s new single, “Limbo.”

Overall, folks thought the music video piece was good,
but complained that in taking up for black video direc-
tors, the column ignored more obvious industry inequi-
ties. One example is black publicity departments. One
caller pointed out that at several major labels, white
publicists had been hired to handle black press. While
the caller found that fact alone disturbing, he got even
hotter when noting that these jobs had been filled with-
out any black candidates being interviewed. This is just
the kind of problem the National Assn. for the Advance-
ment of Colored People addressed in its report two
years back.

by Nelson George

handled production on the
two other songs, including
a remake of the much-ad-
mired Kenny Burke song
“Rising To The Top.”
Burke’s cult hit also sup-
plies the musical underpin-
ning for Doug E. Fresh’s
rap hit “Rising To The
Top” ... The Fit’s current
A&M single is “Under
Your Spell” ... A tribute
is being held for Theresa Needham, June 5 in Chicago.
Needham was the proprietor of the now-defunct There-
sa’s Tavern on the South Side. For over 30 years her
club had been the spiritual home of Chicago blues. The
original club closed in 1983 and Needham’s attempts to
succeed with the club in another location failed. For
more info about this fund-raiser for a crucial blues en-
trepreneur, contact Bill Gilmore at 312-871-0751 . . . Tal-
ented blues man Bobby Rush has an album, “A Man
Can Give It,” on LaJam Records . .. In the musical bat-
tle between Club Nouveau founder Jay King and the
group’s former members Denny Foster and Thomas
McElroy, King hits hard with “Envious,” a cut on the
Club’s “Listen To The Message” album that explicitly
tells his side of the story ... The second single from Al
B. Sure!’s vibrant Warner Bros. debut album, “In Ef-
fect Mode,” is “Off On Your Own (Girl),” an up-tempo
dance track with some catchy rapping by Sure ... Jive
hits the streets with a new rap compilation, “Battle Of
The DJ.s,” which includes Run-D.M.C.’s “Jam Master
Jammin’,” Eric B. & Rakim’s “Eric B. Is President,”
D.J. Jazzy Jeff & the Fresh Prince’s “The Magnifi-
cent Jazzy Jeff,” and Whodini’s “Now That Whodini's
Inside The Joint.” Also in the package are tracks by
Schoolly D., Kurtis Blow, Steady B., Too Short,
Grandmaster Flash, and Cash Money & Marvelous
Marv ... Marcus Miller produced Natalie Cole’s new
single, “When I Fall In Love,” on EMI-Manhattan.

through. I think American audi-
ences have only heard a portion;
Loose Ends, Imagination, Hind-
sight, Five Star and me. There’s a
whole lot more where we came
from.”

Even though he may be viewed
as a British black music pioneer,
Junior has had a less-consistent
rate of success than some of those
who followed in his footsteps. Dur-
ing a recent visit to promote his
London/PolyGram album, ‘““So-
phisticated Street,” the singer/
songwriter/producer says, ‘I
think a lot of people wanted me to
emulate the success of ‘Mama.’
The way I see it, that record cap-
tured the mood of the times and it
didn’t sound like anything else
that anyone was doing. That first
album, ‘Ji,” was like a real mix of
R&B and rock.”

Subsequent releases, 1982’s “In-
side Looking Out” and 1985’s “Ac-
quired Taste,” failed to live up to
the promise of his debut. However,
Junior’s third album did give the
artist a chance to work with pro-
ducer Arif Mardin, a collaboration
that resulted in two popular sin-
gles, “Somebody”’ and “Oh, Lou-
ise.”” The “Acquired Taste” album
also contained ‘Do You Really
Want My Love,” a song included
on the ‘“Beverly Hills Cop” sound-
track.

Junior began working on his cur-
rent album at the beginning of
1987, but “Another Step,” a major
European hit duet with Kim Wilde,
delayed completion of the project. |
“The record was top 5 in the U.K.
and big in a number of countries
internationally,” he says. “In fact,
Kim and I became the first Euro-
pean artists to visit French Guiana
in South America, where the rec-

Junior Walks ‘Sophisticated Street’
Artist Crests Brit Wave With 4th Album

incredible experience; we were
met at the airport by 1,000 fans
and we had a whole motorcade into
the capital city.”

After cutting two tracks with
producer Stewart Levine, Junior
and PolyGram’s A&R department
came up with the idea of working
with ex-Time member Monte Moir,
whose production credits include
Janet Jackson’s ‘“The Pleasure
Principle” and several songs on
Alexander O’'Neal’s debut album.

Moir ended up producing three
tracks and mixing all the album
tracks with the exception of the
single “Yes (If You Want Me),”
which was produced and mixed by
Stephen Lunt. Junior, who pro-
duced the rest of “Sophisticated
Street” himself in London, worked
on Paul Johnson’s debut on Epic.
Junior says that the former gospel
singer “is an incredible talent, tru-
ly one of the best singers we have
in Britain.”

ord was No. 1. That was a pretty
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15 REPORTERS
OFF ON YOUR OWN (GIRL)

AL B. SURE! wARNER BROS. 5
THAT GIRL WANTS TO DANCE
GREGORY HINES epic 1
IT'S GONNA TAKE ALL...
G.KNIGHT/THE PIPS mca 1
IFITISN'T LOVE

NEW EDITION mca 2
THE COLOUR OF LOVE

BILLY OCEAN xve 3
YOUR LOVE IS SO DEF

FULL FORCE coLumgia 1
DON'T BE CRUEL

BOBBY BROWN mca 2
WHAT CHA GONNA DO

THERESA rca 0
OFF THE HOOK

R.J.'S LATEST EMI-MaNHATTAN 2
HUSBAND

SHIRLEY MURDOCK ELEKTRA 0
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/

transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or.otherwise, without the prior written
BRONZE/
SILVER  SECONDARY  TOTAL TOTAL
D ADDS ADDS ON
30 REPORTERS 49 REPORTERS 94 REPORTERS
8 10 23 37
14 7 22 41
7 11 19 37
6 10 18 84
6 9 18 65
8 9 18 33
8 4 14 85
4 7 11 18
4 4 10 69
4 6 10 23

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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WE’'RE CRANKING UP THE VOLU

/////

oV
At L

/ two spectacular live
% events from London

JVE JVE JVE JVE JVE /F

THE

@ PRINCE’S TRUST
ROCK GALA

BEATLES’ GEORGE HARRISON &
RINGO STARR, PHIL COLLINS,
PLUS MANY MORE!

ThIS is your front row center seat for the Rock ‘n” Roll event
of a lifetime! The “‘Royalty of Rock’” join together for the
1987 PRINCE’S TRUST ROCK GALA to help disadvantaged
young people in the United Kingdom. Filmed entirely on loca-
tion at Wembley Arena in London, THE PRINCE"S TRUST ROCK
GALA is one concert thats fit for a king!

(MISTAND BY ME

AI DS DAY BENETFIT

RED-HOT GEORGE MICHAEL,
ELTON JOHN, PLUS MANY MORE!

On April 1, 1987, the top names in music came together
from both sides of the Atlantic to donate their talents fo raise
money for AIDS research. STAND BY ME—AIDS DAY BENEFIT
is a dream come true. Here’s your invitation to London’s
Wembley Arena for an unforgettable night of musical magic.
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Billboard. THE

LIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

USic VIDEO

Continuous programming
1775 Broadway, New York, NY 10019

The O'Kanes, One True Love
Ronnie Milsap/Mike Reid, Old Folks
Sweethearts Of The Rodeo, Satisfy You

ADDS

Aerosmith, Rag Doll

Dan Aykroyd/Wilson Pickett, Land Of A 1,000
Jimmy Barnes, Too Much Ain't Enough Love
Harry Belafonte, Day-O

Julie Brown, Girl Fight Tonight

Paul Carrack, Everytime You Walk Into The Room
Toni Childs, Stop Your Fussin’

Gene Loves Jezebel, Suspicion

Prefab Sprout, Cars And Girls

Prince, Alphabet St.

Dan Reed Network, Get To You

Stealin’ Horses, Turnaround

Steve Winwood, Roll With It

Y Kant Tori Read, The Big Picture

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

NEW
VIDEOGLIPS

ADDS

ADDS

Sade, Paradise

Paul Carrack, Everytime You Walk Into The Room
Corey Hart, Into Your Soul

Aswad, Don't Turn Around

NOUVEAUX

Toni Childs, Stop Your Fussin’

POWER

Jermaine Stewart, Get Lucky
Bobby Brown, Don't Be Cruel
Paula Abdul, Knocked Out
Troop, Mamasita

Leata Galloway, with Every Beat Of My Heart
Joehnny Kemp, Just Got Paid
Steel Pulse, Reachin’ Out
da'Krash, Trapped In Phase
Billy Ocean, The Colour Of Love
Sequal, I'm Over You

Julio iglesias, My Love

HEAVY

Belinda Carlisie, Circle In The Sand

Cheap Trick, The Flame

Cher, We All Sleep Alone

The Church, Under The Milky way

Eric Clapton, After Midnight

Def Leppard, Pour Some Sugar On Me
Foreigner, | Don't Want To Live Without You
Debbie Gibson, Foolish Beat

Hal Qates, Everything Your Heart Desires
Bruce Hornsby & The Range, The Valley Road
INXS, New Sensation

Michael Jackson, Dirty Diana

Johany Hates Jazz, Shattered Dreams
George Michael, One More Try

Midnight Oil, Beds Are Burning

Robert Plant, Tall Cool One

Poison, Nothin’ But A Good Time

Rod Stewart, Lost In You

Times Two, Strange But True

Rick Astley, Together Forever

Hall Oates, Everything Your Heart Desires
Bruce Hornsby & The Range, The Valley Road
Brenda Russell, Piano In The Dark

Boz Scaggs, Heart Of Mine

HEAVY

HEAVY

Breathe, Hands To Heaven

Eric Carmen, Make Me Lose Control

Cher, We All Sleep Alone

The Deele, Two Occasions

Foreigner, | Don't Want To Live Without You
Johnny Hates Jazz, Shattered Dreams
Richard Marx, Hold On To The Night

Billy Ocean, The Colour Of Love

Prince, Alphabet St.

Jermaine Stewart, Say It Again
Teddy Pendergrass, Joy

James Brown, I'm Real

Keith Sweat, Something Just Ain't Right
Jesse Johnson, Love Struck
George Michael, One More Try
Narada, Divine Emotions
Tony!TonifTone!, Little Walter
Jody Watley, Most Of All

Vanessa Williams, The Right Stutf
Michael Jackson, Dirty Diana

MEDIUM

MEDIUM

ACTIVE

10,000 Maniacs, Like The Weather

Tracy Chapman, Fast Car

Terence Trent D'Arby, Sign Your Name
Climie Fisher, Love Changes (Everything)
Samantha Fox, Naughty Girts (Need Love Too)
Jody Watley, Most Of All

Jane Wiedlin, Rush Hour

Gregory Abbott, Prove It To You

Basia, Time And Tide

Robyn Hitchcock, Balloon Man

Tracy Chapman, Fast Car

Climie Fisher, Love Changes (Everything)

Louise Goffin, Bridge Of Sighs

George Harrison, This Is Love

Moody Blues, | Know You're Out There Somewhere
Al B. Sure!, Nite And Day

Brenda K. Starr, | Still Believe

Billy Vera & The Beaters, Between Like And Love

New Edition, If It Isn’t Love

Gary Taylor, Compassion

Stevie Wonder & Michael Jackson, Get it
George Thorogood, Talk Too Much

Hall Oates, Everything Your Heart Desires
Herbie Hancock, Vibe Alive

Michael Cooper, Dinner For Two

Tracy Spencer, Symptoms Of Love
Siedah Garrett, K.I.5.S..N.G.

Run D.M.C., Run's House

Paut Jackson, Jr., | Came To Play

BUZZ BIN

Smithereens, Only A Memory
Thomas Dolby, Airhead
Ziggy Marley & The Melody Makers, Tomorrow

MEDIUM

The Alarm, Rescue Me

Michael Boiton, Wait On Love

Eric Carmen, Make Me Lose Control

D.J. Jazzy Jeff & The Fresh Prince, Parents Just Don't
Dokken, Heaven Sent

Joan Jett/Blackhearts, | Hate Myself For Loving You
Kingdom Come, What Love Can Be

Richard Marx, Hold On To The Night

John Cougar Mellencamp, Rooty Toot Toot

Moody Blues, | Know You're Qut There Somewhere
REO Speedwagon, Here With Me

Wet Wet Wet, Wishing | Was Lucky

White Lion, Tell Me

THE
Al
NEW

6UIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ) 08043

CORD

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

CURRENT

ADDS

Henry Lee S , Darlin’ Danielle Don't

World At A Glance, Burning Out

Hall Oates, Everything Your Heart Desires
Robert Plant, Tall Cool One

Terence Trent D'Arby, Sign Your Name
Living Colour, Middle Man

George Thorogood, Talk Too Much

Rick Springfield, Honeymoon In Beirut
Rick Springfield, Rock Of Life

Climie Fisher, Love Changes (Everything)
T'Pau, China In Your Hand

Dominion, Sisters Of Mercy

BREAKOUTS

The Bears, Aches & Pains

Bowrgeois Tagg, Waiting For The World To Turn
Herbie Hancock, Vibe Alive

George Harrison, This Is Love

John Kilzer, Red Blue Jeans

Yngwie Malmsteen's Rising Force, Heaven Tonight
Peter Murphy, All Night Long

Tommy Page, Turning Me On

Rhythm Corps, Common Ground

Brian Setzer, When The Sky Comes Tumbiin’ Down
Sting, Fragile

Henry Lee Summer, Darlin’ Danielle Don't

George Thorogood/Destroyers, Treat Her Right
Timbuk 3, Rev. Jack And His Roamin’ Cadillac Church
The Venetians, Bitter Tears

Ziggy Marley & The Melody Makers, Tomorrow
D.J. Jazzy Jeff & The Fresh Prince, Parents Just Don't
Run D.M.C., Run's House

Kool Moe Dee, Wild Wild West

3, Talkin' ‘Bout

Foreigner, | Don't Want To Live Without You
Kingdom Come, Get It On

Smithereens, Only A Memory

Smithereens, In A Lonely Place

Smithereens, Behind The Wall Of Sleep
Smithereens, Biood And Roses

INXS, New Sensation

Wet Wet Wet, Wishing | Was Lucky
Prince, Aiphabet St.

Johnny Kemp, Just Got Paid

J.J. Fad, Supersonic

Bros, When Will | Be Famous
Eurythmics, You Have Placed A Chill In My Heart
Underworld, Glory. Glory

New Edition, If It Isn't Love
Tony!Toni!Tone!, Little Walter
Troop, Mamasita

POWER

INN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

\ ORI

1\\.‘\'\\:5 )

14 hours weekly
6430 Sunset Bivd., Hollywood, CA 90028

George Michael, One More Try

Rick Astiey, Together Forever

Michael Jackson, Dirty Diana

Debbie Gibson, Foolish Beat

Cheap Trick, The Flame

Cher, We All Sleep Alone

Johnny Hates Jazz, Shattered Dreams
Bruce Hornsby & The Range, The Valley Road
Al B. Sure!, Nite And Day

Hall Qates, Everything Your Heart Desires
Brenda Russell, Piano In The Dark
Pebbles, Mercedes Boy

Brenda K. Starr, | Still Believe

POWER

CURRENT

Noel, Like A Child
Pebbies, Mercedes Boy
Nia Peeples, Trouble
Imagination, Instinctual

.Narada, Divine Emotions
Depeche Mode, Behind The Wheel

ot

THENSITH

Continuous programming
704 18th Ave. South, Nashville, TN 37203

CURRENT

Marty Stuart, Mirrors Don't Lie

Ricky Yan Shelton, Life Turned Her That Way
Skip Ewing, Your Memory Wins Again

$-K-B, Givers And Takers

Narci Griffith, | Knew Love

David Lynn Jones, High Ridin' Heroes

The Comedy Mill, Truck Love

Highway 101, Cry Cry Cry

David Slater, I'm Still Your Fool

New Grass Revival, Can't Stop Now

Foster & Lioyd, Texas In 1880

K.T. Oslin, ‘80s Ladies

Dwight Yoakam, Always Late With Your Kisses
Judy Rodman, Goin' To Work

Katny Mattea, Eighteen Wheels And A Dozen Roses
Randy Travis, | Told You So

__| Charley Pride, I'm Gonna Love Her On The Radio

HEAVY

0.M.D., Dreaming

Brenda Russell, Piano In The Dark

Hall Oates, Everything Your Heart Desires
White Lion, Wait

White Lion, Tell Me

George Michael, One More Try

Pet Shop Boys, Always On My Mind

G. Estefan/MSM, Anything For You

Michael Jackson, Dirty Diana

Cher, We All Sleep Alone

Belinda Carlisle, Circle in The Sand

Rick Astiey, Together Forever

Bruce Hornsby & The Range, The Valley Road
Samantha Fox, Naughty Girls (Need Love Too)
Johnny Hates Jazz, Shattered Dreams

Times Two, Strange But True

Randy Travis, ! Told You So

The O’Kanes, One True Love

David Lynn Jones, High Ridin’ Heroes

Nanci Griffith, | Knew Love

Sweethearts Of The Rodeo, Satisfy You
Ronnie Milsap/Mike Reid, Old Folks

Kathy Mattea, Eighteen Wheels And A Dozen Roses
Skip Ewing, Your Memory Wins Again

S-K-B, Givers And Takers

Keith Whitley, Don't Close Your Eyes

Billy Joe Royal, Out Of Sight And On My Mind
Tammy Wynette, Beneath A Painted Sky

Judy Rodman, Goin' To Work

Mel McDaniel, Real Good Feel Good Song
George Jones, The Old Man No One Loves
Rodney Crowell, | Couldn't Leave You if | Tried
Dwight Yoakam, Always Late With Your Kisses

| Eddie Rabbitt, The Wanderer

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

CHET ATKINS

1 Still Can't Say Goodbye
Forthcoming/Columbia

HBO/Cinemax Special/Scene Three Productions
Scene Three Productions

BARREN CROSS

Imaginary Music

Atomic Arena/Enigma

Louse Barlow, John Owen/Richard Levine Productions
Jacki Ochs

BILLY BRAGG

Help Save The Youth Of America
Help Save The Youth Of America/Elektra

Hanu Puttonen

Hanu Puttonen

COUSIN RACHEL
You Give Me So Much
Cousin Rachel/Atlantic

GLO Productions

Dario Polon

EARTH, WIND & FIRE
Evil Roy

Touch The World/Columbia
David Warfield/Propaganda Films
Sean Naughton

LEATA GALLOWAY

With Every Beat Of My Heart
The Naked Truth/Columbia

John Hopgood/Limehght Productions
Jay Brown

GEORGE JONES

The Old Man No One Loves
Too Wild Too Long/Columbia

Kitty Moon/Scene Three Productions
Marc Ball

TEENA MARIE
Work It

Naked To The World/Epic
Mark Freedman Productions
Dominic Orlando

THE MOODY BLUES

| Know Where You're Qut There Some-
where

Sur La Mer/Polydor

Kate Thorn/MGMM

Brian Grant

GRAHAM PARKER

Get Started, Start A Fire
Mona Lisa’s Sister/RCA

Roger Hunt/VIVID Productions
Tony Vanden Ende

TEDDY PENDERGRASS
Joy

Joy/Elektra

Pam Tarr

Paula Walker

BUSTER POINDEXTER

Oh Me Oh My (I'm A Fool For You Baby)
Buster Poindexter/RCA

Jim Czarnecki

Ken Nahoum

SHINE

Wall Of Hate

A Far And Distant Shore/RCA

Lourse Barlow/Richard Levine Productions
Richard Levine

HENRY LEE SUMMER

Darlin’ Danielle Don't
Henry Lee Summer/CBS Associated
Paul Flattery/FY!t Productions

Jim Yukich

TOWER OF POWER
Credit

Power/Cypress.

Pan Tarr/Strato Films
Richard Buckley

THE UNTOUCHABLES

Under The Boardwalk

Under The Boardwalk/Enigma

Pat Sawyer/Fisher & Preachman Productions
Preacher Ewing

YA YA
When The World Cried

Ya Ya/Atco/Atlantic
Lisa Hollingshead/Propaganda Films
Nigel Dick

AUDIO
and

VIDEO
DISPLAYS

Modern Designs

Excellent Quality
Reasonably Priced

Many Stylzs ko Choose from

e

RECORDCCD DISPLAY

Faciegs: 16 records
or32 C's

Capacity: 288 records
or 192 CD's

CD SPINNER
Facings: 100 |
Capacily: 240 |

CASSETTE TWO-SIDED
Capacity: 880

VIDED ISLAND
Facings: 170
Capacily: 170

MANUFACTURING Lihe“v
I

Manufacturing
Inc.

P.0. Box B431
Stockion, CA
35208

1209) 948-1176
oA B0D-321-1175
J5 800-553-3717

Send lar our FREE full colar
Calalog Today.

— e
INCORPORATED
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IMMC Panel Debates Music Fests

Labels Want More Say In Broadcasts

BY STEVEN DUPLER

MONTREUX, Switzerland A May
12 panel at the International Music
& Media Conference titled “TV To-
morrow’’ turned quickly from a
discussion of the rapid growth of
European television channels into
a heated debate on the music in-
dustry’s relationship with the TV
business.

Of particular concern was the
perception that labels only pas-
sively participate in such large-
scale, nonclip music programs as
Live Aid and the upcoming Nelson
Mandela FreedomFest.

“We're seeing more and more
music on television, especially me-
gaevents, such as the Prince’s
Trust, the Nelson Mandela 70th
birthday special, the Atlantic Rec-
ords 40th birthday event,” said
U.K.-based concert promoter Har-
vey Goldsmith of Allied Entertain-
ment.

“For me, the more the merrier,”
he continued. “Everyone wants
music because it's cheap to pro-
duce, and it attracts the younger
audiences who are running away
from television in droves. But if
we want to make music work on
TV, we have to work together. [We
need] the record industry to put a
quarter of the money it wastes on

“sink or swim'’ attitude regarding
music television events, Jim
Beach, manager of supergroup
Queen, pointed to the paradoxical
position labels are in with regard
to television.

“The record companies need to
know how much exposure a pro-
gram will get before they commit
their artists to it,”” said Beach.

‘We’re seeing
more and more
musicon TV’

“But at the same time, broadcast-
ers don’t want to commit them-
selves to a show until they know
which artists are going to appear.
And they obviously need major
stars to help sell the shows and get
an audience.”

Paul Burger, vice president of
marketing and sales of CBS Inter-
national, defended the labels’ posi-
tion from the floor, saying: “We
would applaud more ‘event’ music
television, but we have to look at
where it is and where it is going.
We need to know what benefit we
can expect from our participa-
tion.”

Burger pointed to the annual TV

involved,’ said Burger. ““But
where is our share of the profits?
We must take a long-term view of
things, and event programs are ba-
sically one-offs. Where labels are
interested in artist development,
television is only interested in big
names.”

Kevin Wall, president of U.S.-
based Radio Vision International,
noted that perhaps one way to
change this syndrome is to pro-
duce more ‘“‘event’”’ specials but
also have them feature up-and-
coming artists during the show.

“Event programming is the
cream on the cake,”” said Wall.
‘““But regular internationally
broadcast music events featuring
a wide range of artists should be
the next wave. That way, the la-
bels get wide exposure for their
breaking artists, and TV gets their

"y
stars. label.

Czeching It Out. Lamon Records artists the Moody Brothers are shown making
an appearance on “TKM (Television Club For Young People),” the
Czechoslovakian equivalent of “American Bandstand” and the most-watched
show among young Czechs. The band was in the Eastern Bloc country for four
concerts. The last show was taped by Czech national TV and is being made
available for international syndication. During their 17-day stay, the Moodys also
recorded an album in Prague for release on Supraphon, the Czech national

THE [F
EYE A

clips into live-event television and
the copyright people to put some
money back into the industry for
these things to become success-
ful.”

While Goldsmith attacked the
record industry’s “insularity” and

festival revue “Ibiza 92" as an ex-
ample of a show in which his com-
pany had been asked to lend its full
participation “without even being
told where the program will be
broadcast.”

“I agree labels should get more

VIDEO TRACK

NEW YORK

DIRECTOR LIONEL MARTIN
crafted a subtle spoof of “The Wiz-
ard Of Oz” in Cold Chillin’ artist
Biz Markie’s debut video “Biz Is
Goin’ Off,” from the album “Goin’
Off.” In the clip, a little boy and girl
stumble into the most expensive es-
tate on Long Island, N.Y., while
searching for the great Biz. It was
produced by Ralph McDaniels and
S. Gray of Classic Concept Pro-
ductions.

“I'll Always Love You” is Taylor
Dayne’s latest clip off her self-titled
Arista album. Director Peter Is-
raelson and producer Jon Small of
Picture Vision captured the sultry
singer in black and white, perform-
ing on the Three G’s sound stage.
Scenes of Dayne remembering her
former lover are intercut with the
concert footage.

LOS ANGELES

PROPAGANDA FILMS recently
wrapped Roger’s cover of James
Brown’s funk standard “Papa’s Got
A Brand New Bag.” The video is a
series of comic vignettes concerning
the artist’s love life. Producer Phil
Rose and director Greg Gold incor-
porated color-scheme changes, in-
tentionally jerky camera move-
ments, and many quick cuts in this
video, which supports Roger’s Re-

prise record, ‘“Unlimited!!!”

Bardeux’s video for ‘“When We
Kiss’’ is the first clip from the
group’s new album, ‘“Bold As
Love,” on Enigma/Synthicide. Di-
rector Rupert Wainwright shows
what a kiss can do for a relation-
ship. Tracy Wong and Wainwright
of Omega Films produced.

OTHER CITIES

THE PIER GROUP went to Bruce
Hornsby’s home town of Williams-
burg, Va., to shoot ‘“The Valley
Road,” the first video from Bruce
Hornsby & the Range’s second
RCA album, “Scenes From The
Southside.” Producer Kathryn Ire-
land and director Gary Weis caught
Hornsby & the Range jamming in
the gym at William & Mary College.
Included are scenes of the band
with friends around town.

Teddy Pendergrass sings ‘“‘Joy,”
the title cut from his latest Elektra
album, in a video produced by Pam
Tarr and directed by Paula Walker
of Strato Films. Shot on location in
Philadelphia, images of a young
woman are edited into Pendergrass’
performance.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Debbie Richard, Video Track, Bill-
board, 9107 Wilshire Blvd., Bever-
ly Hills, Calif 90210.

-

by Steven Dupler

EYE OPENERS. Flash One: Catch-22 in Anchor-
age, Alaska, was scheduled to shut down for good
on May 29. The local music video outlet had been
running for more than four years, but it reportedly
experienced financial difficulties recently. “It
makes me mad,” says one former employee of the
station’s closing. “Catch-22 was a going concern, a
thriving business, and they had a captive market.
But they simply wouldn’t change with the times, and
it caught up with them.”

Flash Two: Casey O’Brien (himself a former
Cateh-22 staffer), has left his post as director of mu-
sic programming for KLSR, better known as Laser-
25, the local cable and broadcast-TV station in Eu-
gene, Ore. General manager John Mielke says he is
on the lookout for a replacement, so if you're tempt-
ed by the prospect of living in a cool college town in
the Northwest, where the air is pure and the ratings
are high, give him a call.

SPEAKING OF LASER-25, we recently had a long
chat with Mielke about the state of the station. Since
the channel cut back seven months ago from 24 to 15
hours per day of music-video and music-oriented
programming, rumors had been circulating that La-
ser-25 would eventually beg off music altogether
and move to standard TV fare.

Not so, says Mielke. “We made the hours cutback
in order to qualify for the shorter [30-day vs. six-
month] window on MTYV exclusives. But more than
half of our programming is still music, and that will
continue to be the case.”

station well. Ratings are high, and business is good,
Mielke says. Laser-25 offers a mixture of such “hip”
sitcoms as the BBC's “Marblehead Manor”; “D.C.
Follies’’; and the ‘“‘Monkees’’; as well as movies
and—on Saturday and Sunday—Fox Network pro-
gramming.

Much of the the strip programming is music ori-
ented, as well, with ‘“‘American Bandstand’’ and
“Solid Gold” in the lineup. Laser also recently ac-
quired the “Montreux Rock Festival” program be-
ing syndicated by MTV Networks.

On the promo clip side, Mielke has broken down

Laser-25’s current format seems to be serving the -

daily vidclip programming into demographically—
and musically—targeted blocks, including the adult
contemporary “Tempo’ morning show; the after-
noon-slotted “Video Beat”; and the late-night “Af-
ter Hours” and “Midnight Metal” programs.

Also featured on Laser-25 is a weekend country
show (‘“Country Comforts”) and even a big-band
program for oldsters. ‘‘We run that one right after
church, at 12 noon on Sundays,” says Mielke. ““It’s
unique in that we program it largely from a library
of 380 promo clips from the '30s and "40s—the actual
trailers used in movie theaters to promote bands like
Tommy Dorsey and Glenn Miller.”

Mielke says broad programming is necessary be-
cause of the diversity of the Eugene market and its
environs. “We're basically trying to narrowcast to
the 12-34 demographic, but we also need to reach the
50 plus demo we have here.” To do this, Laser-25 has
come up with some fairly bizarre programming com-
binations, using videos in conjunction with other
programming elements to hold its audience.

For example, one of the most popular videlip
shows on the station is actually a long-running bin-
go game, with a grand prize of $10,000. “It gives
them something to watch the show for other than
just the videos,” Mielke says, laughing. “lI mean,
we’'ve got 60-year-olds we want to reach, and back-
to-back music videos just won’t do it. But if they
know the jock is going to call the next bingo number
soon, they’ll stay tuned.”

That programming philosophy seems to be work-
ing, at least according to the A.C. Nielsen numbers.
Mielke says that the most recent Nielsen stats for
the same time period in which the local CBS, ABC,
and NBC affiliates are running their evening-news
programs show CBS with a 10.1, ABC with a 6.8,
NBC with a 6.2, and Laser-25 with a highly respect-
able 5.7. For the channel’s midnight heavy metal
show, the February monthly ratings report indicat-
ed a 1.8 rating and a 19 share, numbers with which
many larger stations would be pleased. ]

“TV is not like radio,” says Mielke, who has
worked in both mediums. “You don’t turn on a TV
station because it’s your favorite station,” Mielke
says. “You turn it on because it's showing your fa-
vorite program. And that’s the way we're trying to
program this station.”
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NOTES |

by Peter Keepnews

THE JAZZ AVANT-GARDE is, as usual, something
less than a major presence on the schedule for this
year’s JVC Jazz Festival. But at least two different
festivals devoted to the cutting edge of jazz will be
taking place in New York this summer, more or less
concurrently with the JVC gala.

The Knitting Factory in lower Manhattan kicks off
its first jazz festival on June 19 with a concert by the
Cecil Taylor Unit; the event will conclude on July 6
with a drummer-led double bill of Ronald Shannon
Jackson & the Decoding Society and the Sonny
Murray Group. Also on the schedule are Sun Ra, An-
thony Braxton, John Zorn, and many other artists
who rarely make more than a cameo appearance at
George Wein’s more mainstream JVC bash—with
which the Knitting Factory festival is not affiliated.

Overlapping both the JVC and Knitting Factory
events is the second annual Improvisations festival,
June 18-July 1, sponsored by the World Music Insti-
tute. The Improvisations concerts, at three different
Manhattan locations, will feature the likes of the
World Saxophone Quartet, the Roscoe Mitchell New
Chamber Ensemble, and—making a rare U.S. appear-
ance to close the festival—Yusef Lateef. This year,
like last year, the event is marginally connected to the
JVC Festival; it carries the JVC imprimatur and its
events are listed in the JVC brochure and some JVC
advertising, although the larger festival is not han-
dling ticket sales for the smaller one.

THERE’S SOME GOOD NEWS in the continuing

saga of Woody Herman and his estate. A Superior
Court judge in Los Angeles has ruled that the late

FOR WEEK ENDING JUNE 11, 1988
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band leader’s daughter, Ingrid Herman Reese, owns r % Compiled f'°dm a ’ja:i°"a' Isamp'e ?tf retail store
half of the house from which he was threatened with 5 l2|3 anc onersiop sales reports.
eviction shortly before his death last year. The Inter- 2 |0|0
nal Revenue Service had sold the house in 1985 to a g | 2| €| ArmST [UICE
local businessman, William Little, in an effort to help e e A
relieve Herman’s massive tax debt, and Little had at- * % NO.1 & %
tempted to have Herman thrown out for nonpayment 1 [ 1 |37 | DIANE SCHUUR - COUNT BASIE i, TR
of rent. Judge Robert Mallano ruled that Reese JOE WILLIAMS vemie oosore rmova—
owned half of the property and the IRS didn’t have the 2 |23 i @ EVERY NIGHT
right to sell her share. The ruling means that when the ©) JOHN PATITUCCI  GRp GR 1049 (D)
Hollywood Hills house is sold, Reese and Little will e JOHN PATITUCCH
split the profit, which will help her defray some of the 4 | 3|39 | WYNTON MARSALIS  coLumaia £C 40461 (CD)
STANDARD TIME
» . KEITH JARRETT  £Cwm 835 008-1/POLYGRAM (CD)
Two summer festivals will | &) ¢|® STILL LvE
. - @ & I3 MIKE LAWRENCE  opTimism OP 3104 (CD)
explore the outer limits NIGHTWIND
7 4|13 GENE HARRIS  CONCORD JAZZ CJ 337 (CD)
TRIBUTE TO COUNT BASIE
expenses she incurred during Herman’s illness. (8)! 12| 3 | ELLA FITZGERALD  VERVE 835 454-1/POLYGRAM (CD)
ELLA IN ROME - THE BIRTHDAY CONCERT
ALSO NOTED: Ricky Schultz, the jazz honcho at g | 7 | 33 | BRANFORD MARSALIS  coLumsia Fc 40711 (CD)
MCA Records, will be the keynote speaker at this RENAISSANCE
year’s JazzTimes Convention, which for the first 10 | 8 |19 | MIKE METHENY  wmca/mpLise 42023/MCA (CD) KALEIDOSCOPE
time is being held on the West Coast. The dates are SONNY ROLLING  wrrorom oo s
Oct. 58; the location is the Sheraton Universal Hotel 1 |uls O ANCINGIN THE DARK
in Los Angeles. Stan Getz will be the convention’s HENRY THREADGILL _ novus 3025/R0A (D)
guest of honor. For registration information, write to | | 2|15 | 5 EASILY SLIP INTO ANOTHER WORLD
JazzTimes magazine at Suite 312, 8055 13th St., Silver @ NEW) | LOUIS ARMSTRONG  wca 25204
Spring, Md. 20910-4803, or call 301-588-4114 or 800-832- WHAT A WONDERFUL WORLD
2838 ... The second annual All Japan Jazz Aid festi- 1 |10 I 31 | GERRY MULLIGAN  PROJAZZ CDP-703/INTERSOUND (CD)
val, held recently in Tokyo, raised an estimated SYMPHONIC DREAMS
$160,000 to aid hungry children throughout the world. (15 |NEwp | VARIOUS ARTISTS  mputst 2.5026/mcA “OE BEST OF DN YAl |

Some of Japan’s top jazz artists participated in the
five-hour event, which was sponsored by the Nippon
Television Network/NTYV International Corp.

Gospel
LECTERN

by Bob Darden

STEVE TAYLOR epitomizes much of what’s right
about contemporary Christian music. After only a hand-
ful of albums (first for Sparrow and now for Myrrh),
he’s established himself as one of the most articulate,
charismatic, and innovative artists in the genre. He’s
one of the few that generate legitimate interest in the
mainstream marketplace as well. And, at the same time,
there’s no mistaking his evangelical vision.

His latest release, “I Predict 1990,” encapsulates all of
the above. Pointed, biting, sometimes controversial lyr-
ics are married to no-holds-barred rock’n’roll and a genu-
ine heart for Christ.

Not surprisingly, that kind of uncompromising attack
has made him a handy target for religious fundamental-
ists. But then, what do you expect from a guy who’s en-
core during the Gospel Music Assn. convention was
Kurt Kaiser’s beloved “Pass It On” done to the tune of
Steppenwolf’s “Born To Be Wild”?

“I've worked my tail off for ‘I Predict 1990, ” Taylor
says during a GMA week soundcheck. “That’s partly
just explaining the album cover and partly explaining
things to those stores who won’t play it because they
don’t like the title ‘I Blew Up The Clinic Real Good.” I
understand their concern. Remember, I come from a
conservative tradition.

“What I've done is call all 140 stores that are upset
about the cover or the song. I just called a store in Mis-
sissippi that wouldn’t stock the album because of ‘Clin-
ic. I told him I wasn’t advocating blowing up abortion
clinics—especially with people inside them. He was an
older gentleman. I walked through the lyrics on each
song with him. It took, maybe, 40 minutes, and I think I
made a new friend—not an adversary.”

The cover of “I Predict 1990” is an arresting drawing
of Taylor designed by his wife, Debbje. A handful of

TP CONTEMPORARY JAZZ ALBUMS 1w

*x NO.1 o
@ 2 |7 BOBBY MCFERRIN  £mI-MANHATTAN 48059 (CD) 1 week at No. One
SIMPLE PLEASURES
2 1115 KIRK WHALUM  cowumsia FC 40812 (CD)
AND YOU KNOW THAT!
@ 4|17 BASIA  EPIC BFE 40767/EP.A. (CD)
) . ) TIME AND TIDE
stores have banned it because they say it looks like a tar- 4 | 3| 7 | RIPPINGTONS FEATURING RUSS FREEMAN  passeorT PJ 88042 (CD)
ot card. KILIMANJARO
“The thing that’s really bummed me out is that I've @ 11| 3 | GEORGE HOWARD wca az1a5 o)
never seen a tarot card in my life,” he says with an exas- REFLECTIONS
perabed laugh. 6 5 |31 DIANNE REEVES  BLUE NOTE BLJ 46906 (CD)
The new album has a decidedly harder rock edge than DIANNE REEVES
the more song-oriented “On The Fritz,” his previous re- @ g | 5 | DAVID BENOIT  Gre R 1047 (D)
lease. Taylor admits that the response has been mixed. EVERY STEP OF THE WAY
“Some say it is a big step forward musically, some say 3 | 6 | 33| STEVE KINDLER & TEJA BELL  GLOBAL PACIFIC OW 40719/COLUMBIA (CD)
itisn’t,” he says. “Lyrically, it probably is true [that it’s DOLPHIN SMILES
a big step]. Musically, [ think it is less quirky than ‘On 9 | 8 | 11| GAMALON  aMHERST amH 3318 (CD)
The Fritz.’ This is my first time to use my own band on GAMALON
record—in an attempt to get more of a band sound. ‘On 10 | 10| g | ALPHONSE MOUZON oetimism 6002 (D)
The Fritz’ was more a collection of distinct tunes. EARLY SPRING
“I've had Some Band for three, four years now, so 11 |13 7 | ACOUSTIC ALCHEMY  wca a2125 o)
this is really closer to my sound. There’s not many of us NATURAL ELEMENTS
out here [in contemporary Christian music] who-can af- (2)|16] 3 | M HEINTZ T84 236 o)
ford a band. That’s what amazes me when someone SR EARI
says, ‘Aw, you are only in it for the money.’ I could be 13 | 7|9 |ONAJEALLAN GUMBS  zesra 42120/MCa (D)

’ . THAT SPECIAL PART OF ME
making more money on welfare than trying to support a —
band and crew this size. 1M 1413 VARIOUS ARTISTS  WINDHAM HILL WH 1065 (CD) )

WINDHAM HILL SAMPLER '88
. ] 15 |17]5 THE ZAWINUL SYNDICATE  coLuMBIA FC 40969 (CD)
Hard-rocking Steve Taylor S MUIGRANIS
. 20| 3 SHADOWFAX  capITOL 46924 (CD)
refuses to comprom|se FOLKSONGS FOR A NUCLEAR VILLAGE
@ 25| 3 FRANK POTENZA 71BA 235 (CD)
WHEN WE'RE ALONE
“To me, ‘I Predict’ is the first time boh concept and 18 | 15| 17 | DAN SIEGEL  CBS ASSOCIATED BFZ 44026/E.PA. (CD)
music came together like I want them to. It takes a lot NORTHERN NIGHTS
for me to write a song. I don’t have a vast catalog of NEW D | RICARDO SILVEIRA  VERVE FORECAST 835 054-1/POLYGRAM (CD)
unrecorded tunes to draw on. Sometimes it is tempting LONG DISTANCE
for me to collaborate with someone else. But there is a 20 18| 9 | ELEMENTS  NOvUS 3031-1n/RCA (D)
stubborn other side of me that doesn’t want to give it ILLUMINATION
away.” o @ 21| 3 | DAVID LANZ & PAUL SPEER  NARADA EQUINOX N63003/MCA (CO)
Most of the attention in both mainstream and Chris- DESERT VISION
tian circles has been on the song “Jim Morrison’s 92 |12 | 11 | HERBIE MANN  re) 401/m0S5 MUSIC (D)
Grave.” A&M distributed the single in an unmarked JASIL BRAZZ
cassette box in hopes of avoiding typecasting it as @ NEw) | ROB WASSERMAN  mcA 42131 (D)
“Christian.” It's already something of a hit in Australia, DUETS
and there’s now talk of a video. 28 | 24| 7 | DOUG CAMERON  spinDLETOP SPT 124 (CD)
“It was incredible for me to see people hanging PASSION SUITE
around Morrison’s grave in Paris’" Tay]or says, “while 2% 22|25 THE MANHATTAN TRANSFER  ATLANTIC 81803.1 (CD)
only a few yards away there was not a flower on Cho- BRASIL

pin’s grave. Amazing.”

OAIbums with the greatest sales gains during the last two weeks. (CD) Compact disk available.

® Recording Industry Assn. Of America (RIAA) certification for sales of

00,000 units. A RIAA certification

for sales of 1 million units.
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OME VIDEO

THE BEST OF THE 60°S
ON VIDEOCASSETTE.
FOR ONLY $1995"

Those were the days. These
are the movies. From the Academy
Award-winning director who brought
you “‘Amadeus,” zhe original long hair
musical ‘‘Hair;’ uncu-. Starring Treat Williams,
Jon Savage and a czst of 1000 hippies.
“The Last Waltz,” the Band's legendary farewell
concert, directed by Martin Scorsese. With guest
appearances by Bob Dylan, Joni Mitchell, Neil Diamond,

Neil Young and friends. ArloGuthrie’s “Alice’s Restaurant,’”

the movie that gives you everything you
want (excepting Alice). Frank Zappa ;
and Ringo Starr in ‘200 Motels.”

Plus the Beatles for $29.95* in

“Yellow Submarine” and $19.95* ['\y

in “The Compleat Beatles.”

NOW AVAILABLE!

*Manufacturer's suggested list price per videocassette Coprright © 1988 MGM/UA Home Video, Inc. All Rights Reserved.
‘Academy Award®" is a registered trademark and servize mark o the Academy of Motion Picture Arts and Sciences

“Isadora.”” Vanessa Redgrave
portrays Isadora Duncan, the high
priestess of modern dance, in the
new MCA Home Video sell-through
release. The highly acclaimed film
also stars Jason Robards and James
Fox. “Isadora’’ is priced at $29.95
and will be available beginning

July 14.

VIDEO REVIEWS

(Continued from preceding page)

skin, and blood vessels. Licensed
massage therapist and certified re-
flexologist Helen Avgerinos helps
her subject onto the table and be-
gins to “operate,” while a voice-over
explains each of her techniques and
their health benefits. Avgerinos
works the back and legs with Swed-
ish and deep muscle massage tech-
niques, then massages feet and
hands in a demonstration of reflex-
ology. The pace is slow, the back-
ground music soothing, and the
techniques easy to follow; the pro-
gram will work best for viewers
who have a friend to practice on as
they watch. Interested viewers can
send to Avgerino’s High-Energy
Center in Georgia for massage oil
and a reflexology chart. Those who
seek a holistic approach to relax-
ation will snap this up at retail.
JCM.

RCA/COLUMBIA PACTS

(Continued from page 61)

titles are “Bob & Carol & Ted &
Alice,” “The Owl And The Pussy-
cat,”” and two U2 concert pro-
grams—“The Unforgettable Fire”
and “Under A Blood Red Sky.”

The company has also entered
into a major overseas distribution
deal with Hemdale Film Corp. The
two-year agreement gives RCA/
Columbia Pictures International
Video the video rights to Hem-
dale’s current releases for major
foreign territories and calls for
theatrical release in the U.S. and
Canada through Tri-Star. The deal
does not give RCA/Columbia U.S.
home video rights to Hemdale ti-
tles.

The first title to be distributed
under the agreement, “Out Cold,”
is set for an August release.

www.americanradiohistorv.com
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VIDEO REVIEWS

(Continued from page 60)

tar Entertainment Inc., 30 min-
utes, $9.95

Golf offers the weekend duffer
enough challenges already, and
complicating life even further is the
fact that there is no shortage of peo-
ple willing to offer advice or give a
lesson or two. As a result, when
hackers finally purchase an instruc-
tional tape, they expect clear, con-
cise information that they can take
to the course to lower their scores.

Unfortunately, this is not that
tape. This brief program ignores
such fundamentals as grip and
stance but instead features six pro-
fessional golfers who tell viewers
how they each play the same type of
shot. The beginning golfer is apt to
end up more confused than when he
began, while the more advanced
player will wish he had spent his
money elsewhere. Simply put: Too
many pros spoil the par.

RICHARD T. RYAN

“Abel’s Island,” Random House
Home Video, 30 minutes, $14.95.
Despite the overly pretentious
name of its protagonist—Abelard
Hassam de Chirico Flint—Abel’s Is-
land is a delightful tale that will cap-
ture and sustain the interests of
young viewers. In fact, one preco-
cious 8-year-old, who sat entranced
as he watched this rodent Robinson
Crusoe deal with life’s adversities,
described it as “outstanding!”’
Without resorting to heavy-hand-
ed didacticism, this program vividly
illustrates for children the positive
value of such qualities as persever-
ance and loyalty. At the same time,
the top-flight animation and enjoy-
able music will delight youngsters
of all ages. Although aimed primari-
ly at the kiddies, there is a great
deal of parent appeal present as
well. RTR.

“Laughing ... Learning ... And
Driving,” Horizon Entertainment,
60 minutes, $14.95.

Each year some 50,000 Americans
die in traffic accidents. According to
an 18-year study conducted by the
National Safety Council, the vast
majority of those accidents—some
60%—are caused by drivers who
have been drinking or who have got-
ten behind the wheel while angry or
upset. That statistic is just one of
the many interesting facts present-
ed in this program, which is aimed
at promoting safe driving by both
experienced and new drivers.

Comedian Steve Verret, who is
also a certified traffic school in-
structor, presents this amusing les-
son in road safety, covering such
topics as laws and regulations, de-
fensive driving, and seat belt safe-
ty. Unfortunately, each subject gets
short shrift. Still, this is one area
where a little knowledge is not nec-
essarily a dangerous thing. The
tape, which retails for a modest
$14.95, comes with an instruction
manual and quizzes; parents might
want their kids to use the program
as a supplement to high school driv-
ers’ education classes. RTR.

“No-Body Can Do Without Mas-
sage,” High Energy, 35 minutes,
$39.95.
Massage can reduce stress, allevi-
ate pain, and benefit the muscles,
(Continued on next page)

ATTENTION

RETAILERS:

Starting with the June 30th Prebook of

Jailbird Rock (0481)
Hobgoblins (0688)
The Game (0690)
Ninja Force of Assassins (0691)

Commtron will no longer be supplying
Trans World Entertainment product.

Trans World Entertainment
product is avdailable to you through
all other major distributors.

Thank you for your continued support.

\ W) g - (a/
\/ ,
L,
TRANS WORLD ENTERTAINMENT
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' ”OHE VIDEO
4

Fio) 2o k-

=
e« Compiled from a national sample of retail store sales reports.
I
< x
R . g3
E E3 S X 5@ w | OF
o | 5| g | TITLE Copyright Owner, Principal 58 | £ wd
Il | & Manufacturer, Catalog Number Performers L& 8 |35
* &k NO.1 & *
Lorimar/LightYear Ent.
1 | 1 | 12 | STARTUP WITH JANE FONDA Lorimar Horme Video 077 Jane Fonda 1988 | NR | 1995
Callan Productions Corp. .
2 | 5 {73 | CALLANETICSA ¢ MCA Home Video 80429 Callan Pinckney 1986 | NR | 2495
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
3 | 2|8 | AEROBIC WORKOUT A Lorimar Home Video 070 L0 (D e R
4 3 34 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 29.95
Paramount Pictures William Shatner
5 | 4 | 3 | STARTREKIV-THEVOYAGEHOME - ™ o -t o0 1797 Leonard Nimoy 1986 | PG | 29.95
6 | 6 |13 | JANEFONDA'S NEWWORKOUTA  [orimerilightyearEnt Jane Fonda 1985 | NR | 3995
7 | 11 | 25 | PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R |19.95
8 | 16 | 130 | Worw SMITH'S ULTIMATE VIDEO  JCl Video fnc. o Kathy Smith 198 | NR | 2985
Ready For Action. Three workout tapes priced at $9.95 each are being ™ - Paramount Pictures Tom Cruise
released by Media Home Entertainment as part of the company’s Lifestyle 9 106 ULl Paramount Home Video 1629 Kelly McGillis 1986 | PG ] 2695
Collection. Marketed under the Fox Hills Video label, the “Men In Action” series Purple Fi
A . ' v ple Films Company .
includes a tapes for beginners, another aimed at the intermediate level, and a 10| 22 | 3 | SIGNO'THE TIMES MCA Home Video 80797 Biince 1987 | PG-13 | 29.95
tape that combines impact and nonimpact aerobics. The release date is July 14 1l 7 | s JANE FONDA'S EASY GOING Lorimar/LightYear Ent. o e |l @ |leam
and the prebook cutoff date is June 29. WORKOUT A @ Lorimar Home Video 058 Al :
Amblin Entertainment f
121 8 | 39 | ANAMERICANTAIL ¢ MCA Home Videe 80536 Animated 1985 | G [2995
Paramount Pictures Kevin Costner
PY 13| 9 | 5 | THEUNTOUCHABLES Paramount Home Video 1886 Sean Connery 1987 | R | 8995
ne. 14 | 12 | 84 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 2995
o 15| 20 | 17 | KATHY SMITH'S STARTING Fox Hills Video FH1027 Kathy Smith 1987 | NR | 19.95
MORE THAN 2,000 PIRATED VIDEOS were seized during two days of raids on S —— S — Ty e—
video stores in California, Kentucky, and Puerto Rico. All told, U.S. mar- 16 | NEW)> | THE THOLIAN WEB Paramount Home Video 60040-64 Leonard Nimoy 1968 [ NR | 12.95
shals and investigators from the Motion Picture Assn. of America e
pounce(} on llhstores a}r:d walked away w}]thfZ, 170 illegally dnfxp]icated cas- 17 | 17 | 149 | THE SOUND OF MUSIC A & CBS-Fox Video 1051 Christopher Plummer | 1965 | & | 2988
settes. In each case, the store owner will face a civil suit for copyright
PP . . KATHY SMITH’S WINNING I )
infringement. MPAA says the May 24-25 seizures constitute the largest 18 | 13 | 35 | workoUT Fox Hills Video FH1012 Kathy Smith 1987 | NR | 2985
number of such raids in a two-day period. 19 | ReEnTRy | 'NDIANA JONES AND THE TEMPLE  Paramount Pictures Harrison Ford -
. OF DOOM Paramount Home Video 1643 Kate Capshaw )
JANE PART 10: Jane Fonda will don her leotard once again for a workout ] Judy Garland
tape. While there is no release date or pricing information available, it 20 | 21 | 63 | THEWIZARDOFOZA MGM/UA Home Video 60001 Ray Bolger IR ||k
stands to reason that the new Fonda tape will flex its muscle at retail. So ] 1! Video Inc. ‘
far, the First Lady of Fitness has logged sales of more than 4.24 million 2] | 38 103 | KATHYSMITH'S BODY BASICS A JCI Video 8111 Kathy Smith R
cassettes with her first nine Lorimar Home Video releases. Titan Sports Inc. ] i
22|15 2 WRESTLEMANIA IV Coliseum Video WFO5 3 Various Artists 1988 | NR | 39.95
JYC says it is on the lookout for companies that market VHS hardware ;
h i a5 Paramount Pictures :
and blank tape without authorization. JVC, which invented and holds the 230 [R2IR(RE7R (BENERLHEILESCOR Paramount Home Video 1134 Eddie Murphy iDL IRED
patent for VHS technology, says it has recently registered the logo with ] ] Julie Andrews
the U.S. Customs Service. The company warns that VHS product not li- 2l I R U BBy (U D e Dick Van Dyke | G |[eEE
censed by JVC is subject to seizure. JVC says it is increasing its efforts in ) ] )
this area “as a result of a rapidly increasing number of trade and consum- 25| 23 {109 { ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 | G | 2995
er complaints about blank and prerecorded videocassettes bearing the un- Warner Bros. Inc. Jack Nicholson
authorized VHS Logo trademark.” 26| 14 ] 4 THE WITCHES OF EASTWICK Warner Home Video 11741 Cher 1987 | R |89.95
. X Vestron Pictures Inc. Patrick Swayze L
VESTRON VIDEO has already announced its back-to-school special: three 27 | 35 | 20 | DIRTYDANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 89.98
teen-oriented titles available for a suggested list price of $59.98 each PLAYBOY'S 1988 PLAYMATE OF THE ) .
when ordered as a group. Two of the titles, ‘“‘Senior Week” and “Student 28|72 vear HBO Video 0078 India Allen 1968 | NR | 149
Affairs,” are available separately for $79.98 each, while the third flick,
. , ; : . A 28 | 145 | PINOCCHIO & Walt Disney Home Video 2 imated 1980 | 6 | 299
“The Majorettes,” has a list price of $69.98. Street date for the titles is 2 i s Animate 0 i
Aug. 17 Pa t Pict Marlon Brand
il 30 | 18 | 8 | THE GODFATHER RIS TRITCE CIEI LRI 1972 | R | 2995
Paramount Home Video 8049 Al Pacino
THE VIDEO BLUES BAND is looking for a few good men and women ready to 1 -~
& ; 32 ] 38 DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conwa 1987 | NR | 29.95
take center stage at a party during the Video Software Dealers Assn. d " monwey
meet in August. If you plan to be at the convention in Las Vegas Aug. 7- 3203 |1 Paramount Pictures .
. ) 5 a BEVERLY HILLS COP II d Eddie Murph 1987 | R {8995
11 and believe you have some some type of musical ability (or can look Paramount Home Video 1860 e
ood trying), contact Gary Messenger, 3411 University Drive, Durham Universal City Studios )
%I o 27707'g ) ry ger, y ) ) 33| 36 | 82 | SCARFACEA e T ke Al Pacino 1983 | R | 2495
] 34 NEW’ ELAAN OF TROYIUS Paramount Pictures William Shatner 1968 | NR | 1295
BAKER'S DOZEN PROMO: Academy Home Video has cooked up a buy-12-get- R e AV 2 (UL Leonard Nimoy
3}“};“"?, onmqgﬁ?'t'{?eanﬁffgr-t tgisgiﬁé%agg l;fﬁrest ’lln lt)?e gorr}papy thr]]e 35|39 | 6 | ADVENTURES INBABYSITTING S O Elisabeth Shue 1987 | PG-13 | 89.95
movies. itles, ric .95 and available beginning July
14, are “Killer Workout,” “Letters To An Unknown Lover,” “Dangerous Paramount Pictures Harrison Ford
O!:phans " “Death By P”rescription I “Gal Young "Un »” “éed WO]% Inn.” 36 3|13 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 PG 19.95
? ] ] 1
“Children Of Rage,” “Happy Gigolo,” “Best Enemies,” “Death Drug,” 37 | 19 | 33 | BLAYBOY 1988 PLAYMATE VIDEO | ;imar Home Video 524 Various Artists 1987 | NR | 2495
“Under The Doctor,” “Winner Takes All,” and “The Losers.”
i City Studios John Belushi
38 | 29 | 29 | ANIMAL HOUSE ¢ Pty 976 | R | 1995
THE UNITED CEREBRAL PALSY ASSN. will receive a $5 donation for each copy chliame i colbCob Tom Hulce
of “Gaby—A True Story” sold by RCA/Columbia Pictures Home Video. 39 | NEWp| DAY OF THE DOVE Raramounthictures William)Shatnet 1968 | NR [ 1295
. ; P H i . Ni .
Priced at $79.95 and scheduled for release July 21, the film is based on the aramount : onf'e Video 60040-66 Gl e b
life of a severely disabled cerebral palsy victim who can communicate 40 | 34 | 4 | HAMLET gg;‘:&'f:{‘ﬁg;‘;“w e AR Laurence Olivier 1948 | NR | 1995
only with her left foot. “We hope that ‘Gaby—A True Story’ will be a P T———rs —— pm ———os | = 5000001
s . . s a3 ecording Industry Assn. of America gold certification for theatrical films, sales o . units or suggested list price income of million (30, or$l.2
source of }r}splratlon and an ex,amp],e Of, the eXtraordlnary ablhty, of the mitlion for nontheatrical made-for-home-video product; 25,000 or $1 miltion for music video product). A RIAA platinum certification for theatricat films, sales of
human spirit to overcome physical disabilities and to lead productive and 150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
full lives,” says Rob Blattner, RCA/Columbia president. AL STEWART $2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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7 ”om' VIDEO

RCA/Golumbia Burgeons

NEW YORK Stepped-up efforts
in Canada, a laserdisk deal, and a
major acquisition pact for over-

will market RCA/Columbia titles
to dealers throughout Canada.
In another recent move, selected

e ] i ] seas markets are among the recent titles in the company’s line will be
ol % Compiled from a national sample of retail store sales reports. developments at RCA/Columbia  available on laserdisk through Im-
g12]8 3s Pictures Home Video. age Entertainment. The two firms
=N e 3 TITLE Copyright Owner E—— eE The company has _tea_med with ha\{e inked an qxcll_xsiv_e pact in
I|Z]x Manufacturer, Catalog Number 2z the Montreal-based distributor As- which Image will distribute the
tral Bellevue Pathe to form Trans- RCA/Columbia product beginning
Canada Video Sales. According to  in August.
RECREATIONAL SPORT ™ Robert Blattner, president of Under the terms of the deal, Im-
RCA/Columbia, the joint venture age will release five RCA/Colum-
* % * * reflects the company’s effort to in-  bia titles per month for 22 months
0 i tion in the C f Fot 0 titles. S f th
) Bob Mann's methods increase players' crease its penetration in the Cana- oratotalof 11 titles. Some of the
1 [ 1 [75 | AUTOMATICGOLFA® M DL drive by 30 to 80 yards. 45| dian market. The new company (Continued on page 64)
2| 2| 4| DORFONGOLF & J2 Communications J2-0009 Tim Conway displays the fun-damentals | g o5
golf in this spoof of how-to's. ' -
DORF AND THE FIRST GAMES OF N Tim Conway bungles his way through REIUT M ITe
3 4 1 MOUNT OLYMPUS g2iCommunicationsl 20010 athletic contests of ancient Greece. HEH wmoveen®
LEE TREVINO'S PRICELESS GOLF ) Pro Lee Trevino reveals the golfing
4 | REENTRY TIPS VOLUME 1 Paramount Home Video 12623 techniques that made him famous. 19.95
THE BEST OF THE FOOTBALL - NFL's best and funniest football
S 1|8 poLpEs Fox Hills Video bloopers fill this compilation. 1985
6 | 3 | 75 | GOLFMY WAY WITH JACK NICKLAUS Worldvision Home Video 2001 Eg;{e}‘°"°"°w guide for the beginning | g, o5
Titan Sports Inc. This event, shown in its entirety, includes
7 NEW) WRESTLEMANIA IV Coliseum Video WF053 never-before-seen footage. 8%
8 5 1 SUPERBOWL XXII NFC CHAMPIONS:  NFL Films Video Comprehensive history of the Superbowl 19.95
THE WASHINGTON REDSKINS Fox Hills Video champs, the Washington Redskins. '
NOT SO GREAT MOMENTS IN . Tim McCarver hosts this compilation of
9 6 19 SPORTS HBO Video 0024 sports’ most memorable goofs. 14.95
ARNOLD PALMER: PLAY GREAT GOLF " Mastering the Fundamentals focuses on
10|15 4 VOLUME 1 Vestron Video 2038 the basic mechanics of golf. 39.98
i OVF Includes rare footage from the Major
11[(10] 5 THE HISTORY OF BASEBALL 3M/Sportsman'’s Video League Baseball archives, 29.95
FOREVER FENWAY: 75 YEARS OF RED - Their history is here, from 1912 to v
12| 9 5 SOX BASEBALL 3M/Sportsman’s Video today, the players and the coaches. 1985 WH M’SS
LEE TREVINOQ'S PRICELESS GOLF ] Lee Takes on the tee shot & solves swing
131163 | TipsvoLUME 3 Reemountitiomelideciize 26 faults like slicing & hooking. LERE
14| 8 | 31 cgrl?hLA[E) zALMER: PLAY GREAT GOLF Vestron Video 2039 More great tips from the master of golf. | 39.98
1986 NY METS: A YEARTO . - From their hot spring start to those
15| 1 3 REMEMBER Rainbow Home Video amazin’ playofts, it's all here. 195
CHARLIE LAU: THE ART OF HITTING f . Improve your stance, shift your weight,
167 |2 300 Best Film & Video Corp. S e 29.95
17 | 17 | 29 | AKNIGHT OF BASKETBALL Kartes Video Communications (ol G LGl 19.95 177 huff
ommun fundamentals of offense and defense. : No true jazz buff would ever
18 | 12 | 23 | BOOMIBANG!WHAPIDOINKIJOKN .~ The ultimate guide to watching and 2995 confuse the sound of jazz with the
MADDEN ON FOOTBALL d understanding the game of football. : rea]i[y of a live jazz performance.
. ¥ ~ . .
19 | 13 | 47 | JAN STEPHENSON'S HOW TO GOLF  Lorimar Home Video 147 ARSI RIEEZSB O GHIIED | e .« Whythen settle for just CDs?
25 Putting and tee shots. “ Especially when, for only a few
q ) " T »;@ y )
20 | 20 | 51 | NFLCRUNCH COURSE :1;:;;:;1 f,i\(/,f? ;’,"e’;;'jjfgi{;“ba" greats plus the NFL's | 1445 <*dollars more, LaserDiscs not only
.+ offer you CD sound, they let you
HOBBIES AND CRAFTSTM 7 actually see the performance that
#*made the music so great.
&3
* % NO.1 * » 4 Add to that the hot new
1| 4 | 53| YESYOUCANMICROWAVE jg: x:gg '8"5-0 o Sq?g:g’%f:if;ekisu‘ide tothe basicsof | ,g4g releases we're adding to our
W NE. . . . y
CAURAMCKENZE S TEAVEL T ES y——— e — already impressive list and you've
2| 16| pawan Republic Pictures Corp. H-7352-1 i 1o Oahu, Maui, Diamond Head, and| 5, o5 ~ noreason to ever settle for just the
: : « sound of jazz again.
. Numerous home repair and restoration
3 | RE-ENTRY [ THIS OLD HOUSE Crown Video ideas presented in an easy-to-do style, | 4% 3
4 | NEWD | FODOR'S GREAT BRITAIN Random House Home Video v yideo s based on the world famous | 1qq5 Vi
. . Enjoy the sights and sounds of San
5 | RE-ENTRY | SAN FRANCISCO BAY CRUISE International Video Network Francisco's famous bay area. 19.95
CASINO GAMBLING WITH DAVID . ) Learn the basic strategies for winnin, T
6| 8|2 | BRENNER Lorimar Home Video 052 Craps, Biackjack & Rodletts, | © | 3995 . T NEWRELEASES:
- — " % Celebrating Bird: The Triumph
A GUIDE TO GOOD COOKING: ; Chef Jacques Pepin hosts this guide to \ .
7 | 151 5 | SECRETS OF A MASTER CHEF Videokraft the basics of cooking. K3 i of Cha‘“ﬁ Paf‘;ffTh
7 s | Diane e i
8 6 7 THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good 24.95 «éiff | Olrcheslscra uur (CoTaIES
LIVE Paramount Home Video 12135 food for anyone who entertains. ’ . windham Hill: Tibet
- - o g
9 | 9 | 45 | PLAY BRIDGE WITH OMAR SHARIF  Best Film & Video Corp. T 95 i V. =
CHEF PAUL PRUDHOMME'S o Unique techniques are revealed in this %
10 | 3 | 75 | \'OUISIANA KITCHEN, VOL. 1 J2 Communications video on Cajun cooking. 1995 PIONCGGER |
@
. I Cooking essentials are taught for the A R T ' ST S
1111} 5 THE SHORT-ORDER GOURMET Polaris Communication | r e e 19.95 :
- - , 200 West Grand Avenue, Montvale, NJ 07645
. For the fish lover whose time or bad luck *,
12 | 14 | 53 | VIDEO AQUARIUM The Video Naturals Co. makes owning live fish impossible, 19.95 v Q
, Name
JULIA CHILD: SOUPS, SALADS, AND . Making French bread, tossed salads, and
131 10| 57 BREAD Random House Home Video e ndanal ey Te ey 29.95 /‘,44' Address I
A City
CHEF PAUL PRUDHOMME'S . How to prepare Cajun and Creole .
141 5 | 75 | OUISIANA KITCHEN, VOL. 2 L2 O classics from scratch. 19.95 o~ : serzip :
. . The preparation and carving of roasts,
131 2 | 55 | JULIACHILD: MEAT FELE D T2 steaks, hamburger, and chops. 299 I For a complete LaserDisc catalog, call (800) 255-2550 I
or mail this coupon.
# International Tape Disc Assn. certification for a minimum sale of 75.000 units or a dotlar volume of $3 million at retail for theatrically released programs, or of I_ _I
at Jeast 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary. e i e
Next week: Health And Fitness; Business And Education. © I9BBLOC America. 200 W Grand Ave. Montvale, N] 07645
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THE GREATEST
18 HOLES OF MAIOR

CHAMPIONSHIP GOLF

The “uwtimate Jolf caurse”
features:
@ entertainment and golf tips

@ 18 of the most challenging
holes in the world

@ demonstraticns, staategies
and insights

@ tourncment footage of Nicklaus

@ collector’s edition packaging
The brand new release frore. the
name ngolf end god videos.

STREET DATE; JULY 7
ORDER CUT-OFF: JUNZ 21
SUGGESTED RETAIL: #4998

G’Day Dave. David Bowie's
performance in Sydney, Australia, is
captured on the new videocassette
“David Bowie: The Glass Spider Tour
Video.” The 110-minute concert video
includes 20 Bowie songs performed
before 16,000 fans. It is currently
available from MPI Home Video for a
list price of $29.95.

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

“Color Me Beautiful Makeup Vid-
e0,” Random House Home Video,
60 minutes, $19.95.

Carole Jackson spawned the
booming color-consulting industry
with her best-selling “Color Me
Beautiful.” Now her “seasonal” ap-
proach to personal-best colors
comes to the small screen as she
demonstrates how to chcose the
best makeup palette for every wom-
an’s skin tone. Using four women—
one woman to represent each sea-
son’s color type—Jackson effective-
ly demonstrates the effects of the
right and wrong makeup shades on
each woman. The program includes
information on skin care, makeup
tools, how to shop for the right col-
ors, and quick and professional ap-
plication; the video package also in-
cludes a handy color chart depicting
lipstick, blush, eye shadow, and lip
pencil colors for each season type.
Jackson’s segments on how to buy
foundation and techniques for mak-
ing up various eye shapes are espe-
cially helpful.

Jackson keeps the pace brisk, her
makeup techniques are up to date,
and the information on color match-
ing is fascinating. The fact that the
women she has chosen to demon-
strate her colors are everyday
types—not “models”—makes the fi-
nal results even more impressive.
Though “Color Me Beautiful” is
aimed at businesswomen who need
to look their best in every situation,
at this snappy sell-through price it
will find an audience among most
adult females. J.C. McADAMS

“Golf’s Greats—Volume I1,”” Simi-
(Continued on page 63)
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HARDWARE WATCH

(Continued from page 57)

On the Beta front, Sony begins
shipping its first extended-defini-
tion Beta units to a select “pro-
sumer”’ market this month. Model
EDV-9500 offers 500 lines of hori-
zontal resolution and features digi-
tal effects, a wireless editor remote,
jog-shuttle dial, dual flying erase
heads, indexing, and on-screen pro-
gramming. It lists for $3,300.

In other programming news, Hi-
tachi has come out with a four-head
deck that contains 16 screens of di-
rections, troubleshooting sugges-
tions, and lists of features. The fea-
ture, dubbed “Intelascan,” is de-
signed for use both as a consumer
aid and a sales tool. The condensed
owner's manual appears on screen
on a green background; the trouble-
shooting suggestions are listed on
red and blue fields. Other features:
11-channel cable-ready tuner, slow
motion, and freeze frame. No price
has been announced.

A new Magnavox S-VHS deck is
both easier to program and more hi-
tech than previous models. The Mat-
sushita-built VRI780AT combines
bar-code-scan programming (with a
coded menu for time, channel, and
date) with digital special effects
(picture-in-picture, TV-in-TV, ete.),
hi-fi audio, and video index search,
which quickly relocates the begin-
ning of each taped segment. It lists
for $1,399.95. A step-down $600
Magnavox unit features Dolby Sur-
round Sound.

Dolby Surround circuits also con-
stitute the premier feature on a new
deck from Akai, credited with intro-
ducing the first so-called quick-start
VCRs. Model VS-A77U-B also has a
10-watt amp and hi-fi audio. No
price has been announced.

Electronic-image stabilization is
Panasonic’s polite answer to the
problem of a user with the jitters. It
uses special sensors to detect and
then correct “undesirable” move-
ment. Other features include audio/
video dubbing, varying shutter
speeds, index search, and flying
erase head. The PV-460 also has a
powered 10:1 zoom lens that allows
smooth focus changes between very
near and very distant objects. The
price hasn’t yet been released.

BILLBOARD PUBLICATIONS, INC.

RETAILERS

Sell Billboard and

MUSICIAN Magazine
In your stores.

FORMORE INFORMATION
CALLBRADLEE

1 |800|999|9988

Robin Williams
brings home 1988's
biggest blockbuster
hit...at only $29.95!*

It's the $117 million hit
Good Morning, Vietnam—
the industry’s first
theatrical smash of

1988 to premiere on
video— priced for

instant sellthrough!

PREBOOK DATE: JULY 14

STREET DATE: AUGUST 2

TOUCHSTONE
HOME VIDEO

ROBIN WILLIAM

=
=

Explosive Marketing Support!

»> Millions in network and spot TV!

> Convenient 12-piece prepack display!

» FREE standee direct from Touchstone —
part of a complete P-O-P package!

»> (Co-0p advertising available —ask
your distributor for exciting details!

Touchstone Home Video distributed by Buena Vista Home Video, Burbank, California 91521, Printed in U.S.A. (HV-2741-GVT)

© 1988 Touchstone Pictures.

HOT SALES. NO SWEAT

Order Today!

Robin Williams in “Good Morning,
Vietnam” Will Have Customers
Marching Into Your Store Day
AND Night!

Available on VHS and Beta Videocassette
121 Minutes/Color/Closed-Captioned
Presented in Digitally Mastered Stereo
Stock Number: 660

“Suggested retail price.

RESTRICTED -Z7-
R UNGER 17 REQUIRES ACCOMPANTING
PARENT 0B ADULT GuARDIAN

)
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Suicide is the 3rd leading cause
of death among young people...

GIVE THEM SOMETHING TO
BELIEVE IN.

Bring your family to church or
synagogue this week.

fggf‘g RELIGIONIN AMERICAN LIFE.
Mo

Wood Knapp Striving For Variety

Olympic-Video Indie Label Focuses On Sell-Through

LOS ANGELES With a collection
of 1988 Summer Olympics videos on
the horizon, Wood Knapp Video is
attempting to establish itself as a
significant new independent special-
ty video label focusing on the sell-
through market.

The New York-based company
has already released two VH-1 Mu-
sic Video Album longform cas-
settes; “1987: The Unforgettable
Year,” a year-in-review tape made
in conjunction with NBC News (Bill-
board, Jan. 23); “The Joy Of
Stress”; several children’s Bible-sto-
ry tapes; and additional children’s
video programs.

In addition to the Olympic videos,
the company hopes to have as many
as 20-25 titles on the market by
year’s end spanning a variety of
specialty programming concepts,
according to Steve Mantell, VP of
programming. Product will range
from $9.95 to $24.95 retail list.

“We want to do a variety of
strong-quality programming at sell-
through prices across the range of
categories where sell-through
works—sports, children’s, music,
and other topics—with a focus on
high-quality production,” he says.
Distribution, Mantell notes, will
also encompass a range of options,
including video stores, mass mer-
chants, record/tape/video combo
stores, and other viable retail out-
lets. Direct marketing will also play
arole.

Mantell says programs will be
both acquired and originally pro-
duced.

The Olympic tapes will be
launched with a $9.95 preview tape
scheduled for release in July. There-
after; six cassettes will be issued,
each retailing at $19.95 and focus-
ing on a different sport. A $29.95
highlights tape will also be released.

When Wood Knapp offers the
highlights tape of the upcoming
summer games in Seoul, Korea, it
will become the fourth company to
present an Olympic highlights vid-
eo. In 1984, Embassy Home Video
(now Nelson Entertainment) re-
leased highlights of the winter
games, and Continental Video (now
Palisades Entertainment) marketed
a video of the Summer Olympics in
Los Angeles. More recently,
CBS/Fox Home Video released a

‘There’s areal
market for music-
based video’

highlights tape of the winter Olym-
pics.

Wood Knapp also plans to repeat
its “1987: The Unforgettable Year”
with a 1988 version next year. To
date, say company officials, that
tape has racked up more than 30,000
unit sales. Wood Knapp may also of-
fer the 1988 World Series.

With respect to the VH-1 titles,
Mantell says, “There’s a real strong
market for music-based video. Rec-
ord stores are a real viable arena for
sales. Not just programming that
ties in with current artist releases,
but different approaches.”

He says Wood Knapp’s entry into
the longform video music market
was an attempt to develop an inno-
vative concept. Thus, an association
was formed with Halcyon Days Pro-
ductions, which produced the tapes
in association with Wood Knapp
Video with input from VH-1, the
music cable-channel cousin of MTV.

As a result, videos for classic
songs of the ’60s and "70s, not previ-
ously subjects of music videos, were

produced.

Two compilations were made, one
spotlighting the '60s, the other the
*70s. Upon release, the videos will
be actively placed in VH-1 rotation,
helping to inform consumers they
are available on home video.

The ’60s music video album in-
cludes the songs “California Drea-
min’,”” “Time Of The Season,”
“(Love Is Like A) Heat Wave,”
“Summer In The City,” “Tears Of A
Clown,” “Rescue Me,” and “Crystal
Blue Persuasion.”

The "70s music video album in-
cludes ‘“American Pie,” “Baby, 1
Love You,” “Signed, Sealed, Deliv-
ered I'm Yours,” “We Gotta Get
You A Woman,” “Drift Away,”
“Ain’t No Woman (Like The One
I’'ve Got),” and “Vehicle.” Both are
currently available for a list price of
$19.95.

Wood Knapp Video is an out-
growth of Wood Knapp & Co.
Knapp Communications publishes
Bon Appetit, Home, and Architec-
tural Digest. JIM McCULLAUGH

Lanshury Title
To Offer Star’s
Health Secrets

LOS ANGELES Angela Lans-
bury-aka Jessica Fletcher, star
of ““Murder, She Wrote,” the
popular television series about
a novelist/sleuth—has been
inked by Wood Knapp Video for
a fitness tape.

The program, according to
Betsy Wood Knapp, president
of Wood Knapp & Co. and exec-
utive producer of the tape, is
aimed at an older demographic
group and will focus on Lans-
bury’s personal health and diet
regimen.

When approached with the
idea, says Wood Knapp, the vet-
eran actress readily agreed to
do it. Moreover, Lansbury will
play a role in the marketing of
the tape.

The 60-minute as-yet-untitled
tape, which is still in postpro-
duction, should be available in
September at a sell-through
price. Feature film director Ste-
phen Verona (“The Lords Of
Flatbush”) is lensing the pro-
ject. |

The first half of the tape will
focus on exercise routines, in-
cluding walking, bicycling, and
swimming. The second half of
the tape focuses on diet and
other techniques for keeping
fit.

Video Forecaster,
a retail newsletter,
features consumer
polls and vid ratings
... see page 47
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VCR Makers Vie
For Sales With
Hi-tech Features

A brweekly column focusing on
products, trends, and develop-
ments in the hardware industry.

BY MARK HARRINGTON

VCRs THAT CAN both speak and
be spoken to, units with the latest
digital special effects, new Super
VHS as well as ED Beta recorders,
and the first VCRs with built-in
Dolby Surround Sound are among
video's latest gen-
penmpmeanedl  cration set for re-
HAH“WAH[ view at the Con-
sumer Electron-
ics Show, to be
WAIBH held in Chicago
June 4-7.
Camcorders
will also see some refinements at
the show in Chicago, including one
that automatically adjusts to help
jittery users.

All appear aimed at making video
more user friendly while reinvigo-
rating the category with a much-
needed base of profitability.

The industry’s first talking VCR
is due out in a new line of upscale
products from Sharp called
Optonica. Three units are said to
have small speakers in their wire-
less remote controls that walk users
through the programming process
and then confirm the selection. The
line is due out in the fall, and prices
haven’t been released yet, though
the feature is expected to have a
price premium over previous, less-
talkative units.

Panasonic, meanwhile, has im-
bued its latest VCRs with the ability
to hear. Model PV-4826 is a four-
head recorder with circuits. It al-
lows users to program the timer
over a standard Touch-Tone tele-
phone. After punching in a two-digit
access code, the deck accepts Touch-
Tone signals to set the time, chan-
nel, and date. The deck also fea-
tures on-screen programming and
significantly improved recording
mechanisms, says Panasonic. It will
be available in July at a price to be
announced and will be sold through
conventional retail channels but not
through AT&T Phone Centers.

One of the more notable new digi-
tal VCRs is a four-head unit from
Kenwood (presumably supplied by
Toshiba). It features a multiscreen
mode that splits the picture into
four, nine, or 16 subscreens that can
reproduce a sense of sequential mo-
tion. The screen can also be severed
in two, allowing the viewer to watch
two sources at once. Other features
include five digital zooms, and mo-
saic and strobe effects. It lists for
$1,050.

NEC’s contribution is the pur-
ported first Super VHS VCR with
digital circuits to tone down the
sharpness of flaws inherent in
sharper pictures of S-VHS units.
Model DS8000U also featured hi-fi
stereo sound, ‘“‘natural” slow mo-
tion, a 21-day/eight-event timer
with on-screen programming, HQ
circuits, and a 140-channel tuner.
The price? $1,499.
(Continued on page 59)

isney on Videocassette

w

Last Christmas,

Disney on videocassette *
sold over 7.5 million units!
That’s over $190 Million
in total retail sales
-an industry record!

“Lady and the Tramp”

over

videocassette ever
released - making it
the hottest gift

of the season!

Million

recognize the value

©1988 The Walt Disney Company.

At$29.95%

alone sold
3 Million units
more than any

s of consumers

of owning and
giving Disney
videocassettes.

Distributed by Buena Vista Home Video. Burbank. California 91521, Printed in U S.A. (HV-2751-CTA)

ureGold.

This Christmas

will be even more
profitable than last
year. Be prepared for
the long-awaited
release on
videocassette

(for a limited

time only) of one

of the greatest
Disney Classics

ever made.

The hottest video
release ever is
coming!

Remember...

Disney means
profits. . .for you!

Qhr Dsnzp

HOME VIDEO

“Suggested retail price.
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Release To Get TV & Print Support
‘Moonstruck’ In Promo Limelight

LOS ANGELES The video of
“Moonstruck,” set for an Aug. 30
street date, is shaping up to be
among the biggest titles ever re-
leased by MGM/UA Home Video.
Accordingly, the company has set
its most ambitious promotional
campaign to date, says Herb Fi-
scher, senior VP.

More than $1.5 million will be
spent on network and cable televi-
sion advertising support—extend-
ing 10 weeks after street date.
Such popular programming as
“The Cosby Show,” “Moonlight-
ing,” and “Good Morning Ameri-
ca’” will feature spots, as will MTV
and WTBS, the cable station
owned by Ted Turner. The compa-
ny also points out that the ambi-
tious video promo is designed to
piggyback the original $15 million
theatrical campaign launched for
“Moonstruck.”

A major print campaign, includ-
ing ads in such publications as Pre-
miere and TV Guide, is also slated.

MGM/UA will team with Ameri-
can Airlines and Alitalia Airlines
to launch a sweepstakes for con-
sumers and retailers offering the
video. The grand prize will be a
one-week vacation in Rome, Italy,
plus $1,000 spending money.

First prize is a weekend in New
York City, including airfare, two
nights at the Hotel Parker Meri-
dien, complimentary tickets to the

Metropolitan Opera, dinner, and
$500 spending money. Two hun-
dred ‘“Moonstruck” wristwatches
will also be given as second prizes.

Retailers become eligible for
prizes by affixing store names to
sweepstakes entries submitted by

The campaign
is designed
to benefit
from the
$15 million
theatrical promo

consumers. Each consumer prize
is duplicated with a corresponding
award to the dealer whose name
apears on the winning ticket.

Dealers will receive counter-
card/ballot boxes by July 15. En-
tries must be mailed before Sept.
15.

Distributors can also qualify for
prizes in a Moon Match Instant
Seratch-Off Game.

MGM/UA will also provide a
wide array of point-of-sale materi-
al, including posters, counter
cards, and standees. The company
says it also will offer a “light-
thief’’ mobile/counter card de-

VIDEO PEOPLE

signed to “‘capture store light and
radiate a bewitching moon glow.”

It is unlikely that the romantic
comedy will eclipse the sales of the
company’s two-best-selling cas-
settes—'‘The Wizard Of Oz,”
which has sold close to 600,000
copies, and ‘“Gone With The
Wind,” which has posted sales of
close to 400,000 units. Still, for
MGM/UA, “Moonstruck” is clear-
ly the most significant title to be
released on video after a recent
theatrical run.

The highly acclaimed film has
grossed more than $65 million at
the box office and was awarded
three Oscars: best actress for
Cher, best supporting actress for
Olympia Dukakis, and best screen-
play.

“Moonstruck’ has a list price of
$89.95. The preorder cutoff date is
Aug. 15. JIM McCULLAUGH

FOR WEEK ENDING JUNE 11, 1988

Bogey Down. Pro golfers Nancy Lopez, left, and Donna Caponi take a break
during the taping of the new Fox Hills Video release “Nancy Lopez: Golf Made
Easy.” Geared toward beginners as well as seasoned pros, the 48-minute
program has a list price of $39.95 and is scheduled for release Thursday (9).

Billboard.

®Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP MUSIC VIDEOCASSETTES.

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded-video suppliers, distributors,
duplicators, retailers, and hardware manufacturers. Announcements
should be sent to Video People, Billboard, 1515 Broadway, New York,
N.Y. 10036.

Cathleen Doyle joins Fries Home Video as VP of acquisitions. She was
director of acquisitions for Nelson Entertainment.

Mary Greiner is named president and CEO of Video
Gems. She has held marketing, sales, and credit posi-
tions with CBS/Fox Video and Empire Entertainment.

Ralph Rivera is named general manager of Condor Vid-
eo, Los Angeles, a division of Heron Communications.
Previously he was president/senior partner at Spanish
Connection Entertainment Division.

DOYLE

A reorganization of MGM/UA Home Video’s sales de-
partment sees Randall Chambers promoted to director of sales, Eastern
U.S., while Jeremy Kennedy is promoted to director of sales, Western
U.S. At the same time, Craig Van Gorp is named national accounts man-
ager. He held the same position at Commtron. Joining the department as
new regional sales managers are Betsy Caffrey, Southwestern sales
manager; Lisa G. Johnson, Mid-Atlantic sales manager; Paul Pashjian,
Northeastern sales manager; and Brian Willis, Southeastern sales man-
ager. The department’s new sales coordinators are Sandy Farinella,
New York, Kay Kincaid, Los Angeles, Mark Matlock, Nashville, and
Dawn Richards, Dallas.

John Levin is appointed VP, marketing, of J2 Communications, Los An-
geles. He had been a senior product manager at RCA/Columbia Pictures
Home Video. He also has worked for Active Home Video and MCA Home
Video.

VidAmerica names Bert Bogash Western regional sales manager. He
had held the same position for the Congress Video Group.

Video Dub, a videotape duplicator, appoints Paul Raineri as a sales exec-
utive in the corporate, industrial, advertising, and video publishing
fields. He had held a similar position at Winkler Video Duplication.

=
g Compiled from a national sample of retail store sales reports.
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Elektra Records : :
Y ]
1 1 23 $19.98 HOME VID CLIFF'EM ALL! A Elektra Entertainment 40106-3 Metallica 1987 c 19.98
Polygram Records Inc. .
2 | 7 | 27| SUPPERYWHEN WET A Polygram Video 440.041521.3 Bon Jovi 1987 | LF | 19.98
3|2|15] cve ¥:I§:2 St N Peter Gabriel 1988 | SF (1998
Radio Vision Eric Clapton
4 16 3 ERIC CLAPTON AND FRIENDS Vestron Musicvideo 1210 Phil Collins 1986 c 19.98
5 LightYear Ent. I
5 3 1 STEVIE: LIVE AT RED ROCKS Sony Video Software RO650 Stevie Nicks 1987 c 19.95
Elektra Records
6 | 6 | 11 [ THECUREIN ORANGE Elektra Entertainment 40107-3 The Cure 1987 | C | 2495
. Atlantic Records Inc.
7 4 9 FLICK: THE VIDEO KICK Atlantic Video 50119-3 INXS 1988 | SF | 1698
8 | 10| 7 | STORYTELLING GIANT wgf:e‘f,‘\’ne‘fsi'gil/i;‘;g°3“é‘f3‘;° Lid Talking Heads 1988 | LF | 2498
Elektra/Asylum Records
9 9 73 MOTLEY CRUE UNCENSORED A Elektra Entertainment 40104-3 Motley Crue 1986 | LF | 19.98
» CBS Video Music Enterprises .
10 | 5 | 29 | AEROSMITH'S VIDEO SCRAPBOOK @ CBS-Fox Music Video 5229 Aerosmith 1987 | D [ 1998
11| 8 | 27 | STING: THE VIDEOS PART 1 :gm Records Inc.. 03 Sting 1987 | SF | 1298
Island Records Inc.
12 | RE-ENTRY U2 LIVE AT RED ROCKS MusicVision 6.20613 U2 1984 c 19.95
13112 WHITESNAKE: THE TRILOGY A Geffen Home Video 38138 Whitesnake 1987 | SF | 1495
14|19 | 3 | LIVEINTOKYO M Records Inc. Joe Jackson 1985 | ¢ |1998
15] [Ricl 7 CH AT EEAND R EAERICAN Warner Reprise Video 38136 Paul Simon 1987 | ¢ |29
. Polygram MusicVideo-U.S. .
16 | 17 | 69 | BON JOVI-BREAKOUT A Sony Video Software 95W50030 Bon Jovi 1985 | SF [ 1495
17| 14 | 27 SOFAR® 6 West Home Video SW-5701 Grateful Dead 1987 | LF | 2995
Elektra Records ,
18 | 12 | 37 | ONENIGHT OF RAPTURE ® Elekira Entertainment 40105-3 Anita Baker 1987 [ C | 2495
19| 13 g HEART “IF LOOKS COULD KILL" MPI Home Video 1525 Heart 1987 | SF | 1495
20 | NEW) | PINK FLOYD AT POMPEII Vestron Musicvideo 1008 Pink Floyd 1986 | € | 1995

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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8 OUT OF 10
FEELITALL
WHEN THEY HEAR IT
ON BASF CHROME.

-

A

Emotional impact. That's what mLsic is impressive scles. Because when you release
all about. And what BASF Chrome is &ll about.  on BASF Chrome, there's less tape hiss,
Inanazionally representative sampleofthe U.S.,,  greater music clarity, greater overall sound
8 out cf10 listeners heard more, respcnded  quality—greater emotional impact! All of
more, ‘~ere moved more by prerecordad music - which adds Lp to a tape that gives greater
on BASF Chrome than on ordinary cassette  consumer satisfaction.
tape. & out of 10. If you want them to feel it all. If you

An impressive figure that can mean want to make them cry. If you want them

to go wild. If you want to make them sigh.
Call us at 1-800-225-4350 (east or south), or
1-800-225-3326 (central or west). We'll show
you what a difference BASF Chroms can make
in the studio, in the store and on the deck.

Call us today.

After all, if 8 out of 10 people prefer it on
BASF Chrome, shouldn't you be listening?

www.americanradiohistorv.com

The crystal clear sound
of BASF Chrome.

© BASF
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AUDIO TRACK

(Continued from preceding page)

Family Band, Darnell Miller, and
Maura Sullivan.

Producers Jim Cotton and
Wayne Massey worked on tracks
at the Music Mill for an upcoming
Charly McClain album for Poly-
Gram. Joe Scaife, George Clin-
ton, Paul Goldberg, and Cotton
ran the board. Also, David Ball
worked on album overdubs with
producer Mark Wright for RCA.
Scaife engineered. And, Butch
Baker worked on album tracks
and overdubs for PolyGram. Har-
old Shedd produced with Cotton
and Scaife at the board.

OTHERS CITIES

PRODUCER ALAN GLASS was
in Seattle at London Bridge Stu-
dios, working on the production of
“Bogey V & Atlantis,” featuring
piano man Bogey Vujkov. Also
participating in the project were
Lenny Williams (Tower Of Pow-
er) and bassist Myron Dove. Jeff
Herrington assisted in production
and Rick Parashar was at the
board. The Total Experience
Choir was in to record with engi-
neer Scot Charles and assistant
Todd Davies.

At Inside Trak Studios in Bur-
naby, British Columbia, Sue Med-
ley worked on her debut album
“Gypsy Rail” with producer John
Macarthur Ellis. Medley co-pro-
duced. “Angel Tonight” is the first
single. Dave Slagter was at the
console with assistant Gary Tole.
Also, engineer Bill Buckingham
worked on country tracks for Ann
Lorde with Peter Berring produc-
ing. And, Jeff Sutherland record-
ed tracks with producer Paul
Hyde. The board patrol included
Slagter, Tole, and assistant Lisa
Barton.

Let’s Active was in studio A at
Reflection Sound, Charlotte,
N.C,, to mix three songs for their
new album on L.R.S. Mitch Easter
produced with Steve Haigler at
the console. Jazz/blues vocalist
Daryl Ryce completed her third di-
rect-to-2-track album with Mark
Williams recording. Jim Brock
handled percussion.

Producer John Luongo was in
at Audio Vision, Miami, working

with Ciro on the upcoming Joy |
Winter product. Frank Cesarano |

engineered.

The new Isaac Hayes digital
project got its final mixdown at
Master Sound in Atlanta. Ron
Cristopher engineered the CBS
project.

At Criteria in Miami, producer/

engineer Rodney Mills was in with |

the Gregg Allman Band, working
on an Epic release. Teresa Ver-
planck assisted. Also, Gene Ryder
& the Lifters mixed their debut al-
bum with producer Tom Dowd.
Patrice Levinsohn engineered, as-
sisted by Mike Spring. Also, Mi-
ami Sound Machine remixed a
single from their platinum “Let It
Loose’” album. Emilio Estefan
produced with Erie Schilling at
the board.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203.
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It’s Pure Fidelity.
It’s Pure Enjoyment.
It’s Pure Quality Sound.

R-DAT: Yours now with
DIC Digital Tapes.

a/i DAT

V2 - 4 Dgra Aucto tace
Digital Audio Tape
I 200

Metai Particle Tapse DIC-60XR-DAT

DIC DIGITAL SUPPLY CORP.
2 University Plaza,
Hackensack, NJ 07601, USA
Phone: (201) 487-4605

Fax: (201) 487-1026

See us at the CES Show, Booth No. 1053
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New CD+ Technology Allows Data Manipulation

BY STEVEN DUPLER

NEW YORK A new development
in the CD+ technology first
shown last January incorporates
Musical Instrument Digital Inter-
face data-manipulation capabili-
ties to create a new format called
CD+MIDIL

CD 4+ MIDI was to be unveiled
before the home electronics indus-
try June 8 at the Consumer Elec-
tronics Show in Chicago.

According to Stan Cornyn of

CD+MIDI aimed at
music amateurs

Warner New Media, the firm
spearheading the CD+ effort,
CD + MIDI is intended to appeal to
the record buyer and casual ama-
teur musician.

Cornyn says the format is not
aimed at the professional market,
although it does employ the same
16-channel MIDI standard in use
among the major professional mu-
sical instrument and pro audio
manufacturers.

As the original CD+ technology
used the subcode channel setup as
part of the original CD protocol to
add graphics capability to the CD,
CD 4 MIDI uses the same subcode
channel to store MIDI data, in ad-
dition to graphics.

This allows specially encoded
disks to be sonically manipulated
by the user in a variety of ways—
including individual track adjust-
ments—with the result appearing
on a video monitor. Uses include
Music-Minus-One, or Plus-One-
type applications, and music edu-

cation purposes, according to Cor-
nyn.

CD 4+ MIDI won’t be available to
the public for about six months,
Cornyn says. Sony and Philips are
now discussing format-standard-
ization plans.

When a consumer is able to ac-

quire CD+4+ MIDI disks, he will
need, in addition to a compatible
CD player and subcode adapter, a
MIDI-equipped synthetic music-
maker, along the lines of a Casio or
Yamaha portable keyboard.

The CD+ MIDI project is jointly
supported by Apple Computer,

Coda Music Software, Ensoniq
Corp., and publishing house
Warner/Chappell Music. In addi-
tion, JVC will participate in the
CES demos, showing a CD subcode
adapter with the ability to decode
MIDI data along with standard
graphies information.

AUDIO TRACK

NEW YORK

VIRGIN U.K. ARTIST Burrell
cut tracks at Calliope with Shane
Faber at the board. Sutra group
the Cover Girls recorded radio
spots with Sue Fisher at the con-
sole. And, 7A3 programmed in the
MIDI suite with Gregge Tupper
and Daddy-O producing.

Teena Marie worked on her
tune “Work It” with producers
Robert Clivilles and David Cole at
Quad. Steve Griffin tracked over-
dubs for this CBS project, and Jim
Lyon was on the mix. Hiro Ho-
zumi and Ryomi Shirai co-pro-
duced the mix on the Japanese al-
bum. Roger Moutenot ran the
board with mixing engineer Bruce
Miller. And producer Danny
Weiss was in working with Mem-
bers Only. Dave Wonsey ran the
board on the Muse Records
tracks.

Producer Royal Bayyan put

down tracks at Power Play with
recording artist Gerald Alston.
Bryan Martin engineered with
Joshuah Melville assisting. Pat-
rick Adams worked on tracks for
Kevin Henderson’s album, includ-
ing the tunes “I Got Your Num-
ber”” and ‘“Taste Of Love.” Rick
Neuhoff assisted. And, producer
Spyder D completed Sparky D’s
new album, titled ‘‘This Is
Sparky’s World.”

At Right Track studio, Ed Sta-
sium produced and engineered
tracks on the band Dress To The
Left, which includes members
John DiNocola on bass, Doug
Worthington on guitar, Tommy
Allen on drums, and Patti Ma-
loney on vocals. Paul Hamingson
assisted.

LOS ANGELES

KRIS KRISTOFFERSON com-

pleted a “Greatest Hits’' album
project at Sunset Sound Factory
with Larry Hirsch engineering
and producing. David Knight and
Mike Kloster assisted. Also, pro-
ducer Mitchell Froom worked on
Richard Thompson’s new al-
bum—his first release on Capitol.
Tchad Blake engineered with
Scott Woodman and Mike Kloster
assisting. And, Nancy Sinatra
worked on several tracks with pro-
ducer Don Randi.

At Red Zone Studios, Berna-
dette Cooper (former Klymaxx
artist) produced Madame X tracks
for Atlantic Records. Gerry
Brown was at the console. Brown
also worked on Julius Clinton’s
debut tracks for RCA. Bernard
Jackson (formerly of Surface)
produced. And, Kenny G. recorded
his new Arista album with Brown
at the board and Steve Shepherd
assisting.

NEW PRODUCTS
& SERVICES

AT LONG LAST DIGITAL: Nagra
Magnetic Recorders, manufacturer
of the high-quality portable analog
tape machines that are the recog-
nized world standard for on-location
film recording, has made the move
to digital technology. Nagra’s new
portable digital deck is expected to
use a '/,-inch open-reel rotary-head
digital format and helical scanning
heads and take T-inch open reels. No
delivery date for the units has yet
been set.

HIGH PERFORMANCE MIC:
Bruel & Kjaer’s type 4011 prepolar-
ized studio condenser microphone
has been receiving raves from some
of the most quality-conscious engi-
neers and producers in the business.
The mic is intended for a variety of
uses, including multitrack record-
ing, broadcasting, live music, digital
sampling, and film/video work. The
4011 features an on-axis response
ranging from 40 hertz-20 kilohertz;
extremely high SPL capability of
158 dB peak before clipping; and
transformerless P48 phantom
powering. Contact B&K at 617-481-
7000.

RCA LIKES GAUSS: Cetec Gauss,
the pro products division of Cetec
Corp., has contracted with BMG
Music to provide high-speed music
cassette duplication for RCA Rec-
ords’ tape plant in North Carolina.
In addition to the sophisticated
high-speed gear, which operates

slave equipment running at speeds
up to 128:1, RCA will also receive
Gauss’ new Tape Test System, con-
sisting of a composite waveform
generator, analyzer, and test head.
Contact Gauss at 213-875-1900.

cOMPACT & AFFORDABLE:
That’s the best way to describe Ro-
land’s newest small mixers, the 8-
channel BX-8 and 16-channel BX-16.
Each input channel on the units fea-
tures switchable input impedance
for use with both mic and line-level
devices, 2-band EQ, two separate ef-
fect sends—each with stereo re-
turns—and a master channel fader.
The master section of each board
contains two segmented LED-level
indicators; effect-return level con-
trols; a stereo headphone jack with
separate volume control; and left
and right master faders. Contact
Roland Corp. US at 213-685-5141.

TOTAL CONTROL: Electro-Voice
is rolling out the new DeltaMax se-
ries of electronically controlled
speaker systems at the upcoming
National Assn. of Music Merchants
convention. The first two models in
the line are the DML-1122 12-inch
two-way full-range speaker and the
DML-1152 15-inch two-way full-
range speaker. Both systems are
trapezoidal in shape and are con-
structed of birch plywood. The ma-
jor technological breakthrough of
the systems, according to Electro-
Voice, is protection circuitry that
monitors the excursion and temper-
ature of all drivers in the enclosure,
9as well as amplifier clipping. Once
the electronics sense an overload at
the amp terminals, the input signal

Bruel & Kjaer's new Type 4011 high
performance cardioid microphone is
receiving raves from top engineers
and producers for its musicality and
accuracy.

is automatically limited. Contact E-
V at 616-695-6831.

BIG SELLER: According to Sony’s
Broadcast Products Division, 25 of
the 36 DVR-10 composite digital vid-
eotape recorders on display at the
company’s stand at the recent Na-
tional Assn. of Broadcasters meet in
Las Vegas were sold on the show
floor. Two of the first customers to
take delivery of the new D-2 format-
based digital video decks are Post
Effects and AME.

DUBNER COMPUTER Systems’
new video graphics workstation is
called the Graphics Factory, and it
is a powerful and versatile tool. At
the core of the system is a high-res-
olution, dual-channel, dual-user
model GF-30 character generator
featuring two independent planes,
each with 8 megabytes of memory;
dual 20-megabyte disk drives; a
Grass Valley CV-95N sync genera-
tor; and two CV-26N NTSC encod-

ers.

The Graphics Factory system is
capable of video painting, anima-
tion, and 3-Dimensional modeling
and rendering. Contact Dubner at
201-845-8900.

I-ONG HOT SUMMA: Summa Mu-
sic Group, the music publishing and
artist management firm in West
Hollywood, Calif., has opened a
world-class recording facility over-
looking the Sunset Strip. The new
remix room and overdub studio fea-
tures acoustic design by George
Augspurger and Lakeside Asso-
ciates and is equipped with a 64-in-
put Solid State Logic SL-4000 con-
sole with Total Recall and G-series
computer. Mogami and Monster
Cable wiring is used throughout the
facility. Tape machines include
Studer analog A-820 and A-800 mul-
titracks as well as Mitsubishi 32-
track digital. Contact Summa at
213-854-6300.

MIDWEST SEMINARS: Univer-
sal Recording Corp., the largest re-
cording facility in Chicago, says it
wants to respond to the thousands
of questions it receives each year
from clients regarding various ar-
eas of audio and audio-for-video
with a planned series of ‘‘mini
lunchtime seminars.” Some of the
possible areas of discussion include
digital recording, Foley, ADR,
sound effects and music libraries,
video sweetening, Synclavier, voice
overs, audio consulting, film mix-
ing, and newsletters. If you have a
subject you feel should be ad-
dressed, contact Joe Stopka at Uni-
versal, 312-642-6465.

David Crosby was in at Devon-
shire Sound’s new studio 3 to
work on an upcoming album for
A&M Records. Bonnie Raitt and
James Taylor did vocal overdubs
with Craig Doerge producing.
Stanley Johnston was at the desk
with Larry Goodwin assisting.
Frank Zappa was in working on a
digital mixdown of his road tapes
with Bob Stone at the faders. And,
Michael Mancini engineered
tracks for Universal Studios’ new
“Star Trek” tour theme. Russell
Brower played synthesizers.

Bill Baxter and Roger Filgate,
both of the group Y, mixed “You
Are The One” at The Edge record-
ing studios. Mark Paladino engi-
neered and co-produced the tune,
which will appear in a noncommer-
cial CD compilation set for release
June 16 by the Album Network.

Peter Cetera was at Skip Say-
lor mixing his upcoming album for
Warner Bros. Brian Malouf was
at the board with producer Pat
Leonard. Pat MacDougall assist-
ed. Also, actress/model Vanessa
Williams stopped in with producer
Darryl Ross to mix her latest
tune, “Am [ Too Much.” David
Bianco guided the controls with
assistant Clif Jones. Producer Ri-
chie Zito was in with Cheap Trick
working on mixes with engineer
Phil Kaffel. Jones assisted on the
group’s version of the Gordy/
Bradford tune “Money.”

Leon Sylvers III and John
Lloyd were in at Larrabee to mix
several tunes for Five Star. Taavi
Mote was the mixing engineer, as-
sisted by Liz Cluse.

Solar artist Freeze was at Gal-
axy tracking and mixing his first
product for the label. Ray Barnes
and Tony Coleman produced and
Greg Scott engineered. Spencer
Chrislu assisted.

At Schnee Studios, the Yellow-
jackets recorded their third proj-
ect for MCA, scheduled for release
June 14. Mixing and overdubs
were done at The Complex. Alex
Acuna played percussion.

Also, Larry Carlton worked on
his fourth project for MCA at his
home studio, Room 335, wih Rik
Pikkonen engineering. Special
guests included Kirk Whalum,
John Robinson, Nathan East,
Tery Trotter, and Lenny Castro.

NASHVILLE

JIMMY C. NEWMAN recorded
his new Playback release at Re-
flections, with Jack Gale and Jim
Pierce producing. Ronnie Light
was at the controls. The Gale/
Pierce production duo also worked
on tracks for Margo Smith, the

(Continued on next page)
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LASERDISK

(Continued from page C-6)

sion. “First, the consumer must be
educated about the benefits of the
product. But | am confident it will
grow steadily over the next few
years.”

In April, Sony bowed its MDP-
200 CD/CDV/LD combination play-
er that can handie 3, 5, 8 and 12-
inch disks and retails for $950.

“The consumer video business is
now in a more mature phase,” adds
Takagi. “Maybe half of the consum-
ers in the U.S. have VCRs and many
want something more, something
different. They want the best quality
video image and sound, a quality
that VCRs cannot offer.

“And laserdisks are easy to play
and have incredible longevity. Most
titles are between $25 and $35
and oftentimes, for the same price
of taking the whole family to the
movies, you can instead buy a laser-
disk of a film and keep that movie
forever."”

in Japan, consumers are already
sold on the format. “There were
about 500,000 players sold each
year till last fall, when sales went up
dramatically,” comments Takagi.
“And this year we will probably see
from 750,000 to 1 million players
sold in Japan.”

The quality of the laserdisk image
is pointed to by Takagi and other in-
dustry spokesmen as being one of
the main factors that will ultimately
turn the tide in the laserdisk’s favor.

“If you have a big-screen TV, you
will need a high-quality source,”
comments Doan Hoff, corporate
manager of advertising and sales
promotion for Yamaha Electronics
Corp. Yamaha currently markets
the CDV-1000 combination player,
which handles 5, 8 and 12-inch
disks and retails for $799.

“Yamaha is making a concerted
effort to get behind the laserdisk,”
says Hoff, “and we are pushing it as
a form of family entertainment, as
an integral digital component in a
home theater environment.

“The response to our laserdisk
player has been very good consider-
ing the noted lack of CDV software.
People can't yet take advantage of
the 5-inch CDV playing capacity [on
our player]. And also, there are not
a great number of outlets where you
can rent 12-inch laserdisks. The
hardware is running a little ahead of
the software here.

“But once CDV titles are out, it
will help. It will be part of the puzzle
that will make the success of the
whole laserdisk format.”

One retail outlet that has believed
in laserdisks from the beginning is
Dave’s Video, The Laser Place, a
Sherman Oaks, Calif. laserdisk-ded-
icated store that has been in opera-
tion for six years.

“Sales are increasing and it's not
only due to people upgrading but
also because of new users,” says
Dave Lukas, owner of Dave's Video.
“Thanks to CDs and CDVs, people
are more aware of LaserVision,

which was the daddy of it all. And
people are now tired of videocas-
settes and mediocre quality.” Like
Takagi, Lukas sees steady, not ex-
plosive, growth on the horizon for
the format.

Two new Pioneer laserdisk play-
ers should also spark consumer in-
terest. The Pioneer LD-W1, due in
June, is a double-drawer player that
will continuously play all four sides
of two disks. It handles 8 and 12-
inch disks, has digital-memory spe-
cial effects and many other new fea-
tures and retails for about $1,700.

*l expect the LD-W1 to make
waves,” says Leon Sievers, product
planner for the Pioneer Home Elec-
tronics Division. “There are two
unique target consumers for this
model. There are those individuals
who did not purchase a laserdisk
player before because of the lack of
convenience in getting up and
changing sides halfway through
movies, and there are current laser-
disk users who want to upgrade.
This is a spectacular piece in terms
of performance.”

Due in July in the Pioneer CLD-
3030, a combination player that
handles 3, 5, 8 and 12-inch disks
and has digital effects, a jog and
shuttle dial on the remote control
and other new features. The CLD-
3030 has a suggested retail price
of $1,300.

Also currently available from Pio-
neer are the Pioneer CLD-1030, a
combination player that plays 3, 5,
8 and 12-inch disks and retails for
$900 (and does not have the digital
effects of the CLD-3030), and the
Pioneer LD-S1, the “industry stan-
dard" top-of-the-line player that re-
tails for $2,000.

Besides leading the way in the
U.S. laserdisk hardware market,
Pioneer has also been No. 1 in the
software scene. Its subsidiary La-
serDisc Corp. of America had
2,400 laserdisk titles in its catalog
as of April and releases 25-30 titles
each month.

“If it's an A-title, then it's more
than likely that we have it,”” com-
ments Dave Baesler, VP of sales for
LaserDisc. LaserDisc also carries a
number of non-movie disks, such as
the “Pioneer Special Interests” se-
ries that bowed in March and takes
full advantage of the 54,000-frame
storage capacity of the LaserDisc
format and its dual audio track ca-
pability.

MCA Home Video and the Crite-
rion Collection, have released films
that have the regular soundtrack on
one audio track and an interview
with a film historian or one of the
film's stars on the other. “The Mag-
nificent Ambersons” CAV laserdisk
released by Criterion also includes,
at the end of the movie, Orson
Welles' complete shooting script
and storyboards for the film.

Another important label in the
software area is Image Entertain-
ment, a Los Angeles-based compa-
ny that carries some 3,000 laser-
disk titles in its catalog. “Laser will
be to the '90s what the VCR is to

the '80s,” says Martin Greenwald,
president of Image Entertainment.
“Many stores carrying CDs are also
beginning to carry laser video. We
are very confident laser is here to
stay and proliferate.”

In short, with its remarkable dura-
bility, high-resolution quality and
enormous storage capacity, the la-
serdisk format seems ideally suited
both to entertain and to educate.

The popularity of the laser-read for-
mat may also get a boost from
Tandy Corp.'s development of
THOR-CD, a, CD-compatible disk
that can be recorded and erased
many times over. Tandy hopes to
market CD audio disk recorders
priced under $500 by late '89 or
early '90; the disks would cost
about $15 each. Video uses of the
Tandy system are expected to fol-

low.

In addition, several other major
hardware firms are expected to en-
ter the U.S. laserdisk-player market
in '89 and '90.

‘There is no doubt that the laser-
disk is the future,” comments La-
serDisc’s Baesler. “It's fun to see
the momentum building.”

10 MOST

(Continued from page C-4)

of video equipment, furniture and
accessories.

The Vidikron monitor is sleekly
compact, measuring 550mm wide
x 620mm deep x 225mm high (1 8-
inch x 24.5-inch x 9-inch), and
weighing just 21 kilograms (about
46 pounds). Its unique features in-
clude specially-engineered Hitachi
picture tubes, with a brightness of
470 lumens and a rated life of
9000 hours—far greater than that
of other projection televisions.

Suitable for either table or ceiling
installation, Vidikron is equipped
with an invisible ceiling-mount sup-
port that eliminates the need for
bulky and unattractive bracketing.
Because of its invisible design, the
support enables the unit to hug the
ceiling, dropping an unobtrusive 11
inches, versus an average 17-inch
drop for other projection models.

Using a patented “keystone cor-
rection” circuit, Vidikron is the first
projection television that can be tilt-
ed to achieve any desired viewing
height for its screen.

Whether table or ceiling mounted,
the monitor can be tilt-adjusted up
to 20 degrees up or down, without
losing the proper shape of the pro-
jected image.

Unlike other projection television
manufacturers, Boffi Vidikron pro-
duces its own screens to accompa-
ny the Vidikron system, so retailers
and consumers can put together an
entire projection package from one
source. Screen sizes can vary from
65 inches up to 10 feet (measured
diagonally), permitting use of Vidik-
ron in virtually any size room. In ad-
dition, the system is equipped with
a built-in relay that automatically
lowers and raises its screen when
the monitor is turned on and off.

The Vidikron unit is available in
white or charcoal gray, to comple-
ment and blend with different de-
cors. Operable with all video record-
ers and players, video cameras,
video games, and computers, the
Vidikron system has a modular con-
struction to permit easy installation
of a tuner or other add-ons.

The complete system, with video
monitor, ceiling-mount hardware,
and full-function remote control car-
ries a suggested retail price of
$5850.

Panasonic brings a professional
image stabilizing system to its
newest camcorder, the PV-460.
Through the use of special jitter-
compensation circuitry, the PV-460
helps eliminate the bouncing effect

which commonly occurs on tapes
recorded without the benefit of a tri-
pod of other support stand.

The EIS system uses both vertical
and horizontal Angular sensors to
detect undesirable excess camera
movement. These sensors then
compensate for the movement by
transmitting electric signals to the
EIS vertical and horizontal actuator
motors, which stabilize the lens.

The stabilizing system is further
enhanced by a high- speed shutter
that will faithfully capture the action
of 1/1000, 1/500 or 1/250 of a
second with minimal distortion and
fluttering.

Formerly found only on table top
models, the camcorder also utilizes
an Index/Address Search System,
allowing users to quickly located
any segment on the video tape. Fly-
ing erase heads provide for clean
cuts between scenes.

Panasonic brings another innova-
tion to home video with its “phone
programmable”” VCR, the PV-4826.
Connected to a standard telephone
line users can “phone home” and,
through the use of two-digit codes
on touch-tone phones, can program
time, day and event. While home,
programming is accomplished
through an auto-prompt utility that
leads the user through every step of
the process with on-screen graph-
ics.

In addition to telephone and on-
screen programmability, the Hi-
Tech4 PV4826 features 155-chan-
nel digital quartz tuning with Auto
Set. The new Auto Set function en-
ables users to add a recently-acti-
vated channel to their unit in proper
numerical sequence by pressing a
single button.

The Audio/Video Noise Muting
system replaces noise from blank
segments of tape and unused chan-
nels with a quiet, blue screen. Avail-
able in July, price to be announced.

Toshiba's ‘“3-D Cam' offers a
look at the possible future of home
video with the industry’s first three
dimensional home video camera,
utilizing the compact VHS-C format.

Originally designed for scientific
research, Toshiba positioned the
product for the home market
through the use of a special 3-D vi-
sor and an electronic adapter.

The camera uses two high-resolu-
tion CCD image sensors to record
alternate fields of an image which
are then played back through a
standard television using an elec-
tronic adapter that manipulates
each recorded field in rapid succes-
sion to create the illusion of depth
when viewed with the special glass-

es. Suggested list: $2,850.

Being billed as the ‘‘uitimate
VCR,” Sony again bolsters the Beta
VCR market with the introduction of
the EDV-9000. The Extended Defi-
nition Beta VCR boasts 500 lines of
resolution, 100 more lines than cur-
rent S-VHS units.

Intended for the home-editing
videophile, the unit comes equipped
with a jog/shuttle wheel that facili-
tates frame-by-frame picture search
and can provide automatic assem-
ble editing and digital freeze-
frames.

There is no pre-recorded video
for this format, which uses metal
particle tape, making this unit clear-
ly an editing system for use by the
professional and semi- professional
videographer. At a suggested list
price of $3,330, it is the most ex-
pensive VCR on the market.

Universal remotes continue their
evolution with the Memorex CPS8.
The CP8 will record and remember
all of the functions for eight infrared
remote controls from any manufac-
turer. Five on-board timers let users
preset everything from CD players
to televisions to VCRs to go on and
off and perform a variety of func-
tions, limited only in scope by bat-
tery life. The Memorex CP8 will re-
member 24 sequences of up to 48
steps each, providing users com-
plete flexibility over even the most
complicated audio/video system.
Suggested list: $119.

For users interested in boosting
the quality of their TV reception,
Multivision offers the MV/IP image
processor that will enhance the sig-
nal of any television broadcast, re-
gardless of the signal's source.

The MV/IP compensates for a
television’s lack of contrast by ana-
lyzing the incoming signal and se-
lectively sharpening the less distin-
guishable transitions from black to
white. The unit will accept a signal
from antenna, VCR, cable, satellite
dish or laser disk player, process it,
and provide the monitor with the
cleanest picture possible. Suggest-
ed list: $219.

TVs and VCRs combined into one
unit are the next wave in home vid-
€0, and Lloyd's L960 leads the way
with its one-piece TV/VCR. The VCR
contains HQ circuitry, on-screen
programming and 3-speed record
and playback. The television comes
equipped with a 110-channel cable-
ready tuner, and a remote control
that operates the functions of both
the TV and the programmable VCR.
Suggested list: $1,995.95

Design: Steve Stewart.
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SONY,

TYPE H(CrO2) POSITION
HIGH BIAS 70.s EQ
High Bias gu

With newly redesigned packaging,
our UX series now comes with
even greater frequency response.

Response to the newly redesigned packaging f>rmrulation for UX-S 1s unsurpassed by comparable

of Sony UX tapes promises to be sensational. And mocels from the compztition.

why not? After all, that wider dynamic range now Taken together, these factors will result in more

comes inside more dynamic packaging. UX tape sales than ever. So if you've got designs on
To be exact, our UX tapes now sport a cleaner, even greater consumer demand, stock up on our

more contemporary look. We've also made the newly redesigned UX senes: UX, UX-S, UX-ES and

model names more prominent, so they'll be even UX-Pro. And watch them

easler for your customers to find. And we're not disappear with even S ()NY®

just interested in packaging changes. Our improved — greater frequency. THE ONE AND ONLY.

© 1988 Sony Corporation of America. Sony and The One and Only are trademarks of Sony
WwWWW.americanradiohistorv.com
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That’s important to Sony.”

Show Briefs:

MULTI-PACKS key SKC’s audio
line with GX-6 the newest. Packs are
available from two tapes right
through 12.

VALUE ADDED has Memtek of-
fering with two six-packs an inflat-
able pool float constructed like a gi-
ant dBS audio cassette.

NEW LOOK for Sony audio tapes
features an “Infinity Shape” shell,
with the characteristic wide window
narrowed to offer a broader label
area for convenience. A key to
Sony’s new audio line is a wrapper
design with product name and
specs centered and color position-
ing enhanced for shelf i.d.

CYCLONE

(Continued from page C-1<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>