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sots Of Big-Name Acts Set 'Hit-Driven' MTYirKs 
°Spring, Summer Concerts Net Replies: We Still Help New Artists 

April 2, 1988/$3.95 (U.S.), $5 (CAN.) 

This story was prepared by Steve 
Gett and Bruce Haring. 

NEW YORK All indications are 
that traffic on the 1988 spring -sum- 
mer concert circuit will be jammed. 
However, unlike the situation last 
year, when a wave of superstar acts 
hit stadiums, most of the buildup 
will be in arenas and outdoor sum- 
mer sheds. 

Among the big -name attractions 
that will be out on the road during 
the coming months are Pink Floyd, 
George Michael, Van Halen, INXS, 
Foreigner, Sting, Hall & Oates, 
Whitesnake, the Grateful Dead, 
Aerosmith, Steve Winwood, David 
Lee Roth, Rod Stewart, Robert 
Plant, and Def Leppard. CBS super- 
stars Bruce Springsteen and Mi- 

Goodtimes Gets 

RCA/Col Titles 
For Sell- through 

BY AL STEWART 
NEW YORK At least 50 titles 
from the RCA /Columbia Pictures 
Home Video catalog will soon be 
available from Goodtimes Home 
Video at a list price of less than $15 
each. 

The new long -term acquisition 
pact between the two video suppli- 
ers is believed to be the first of its 
kind linking a major studio and a 
marketer of budget -priced titles. 
Under the terms of the agreement, 
Goodtimes will have the video 
rights to titles previously marketed 
by RCA /Columbia for as much as 
$79.95. 

Goodtimes previously had an ac- 
(Continued on page 74) 

chael Jackson will continue U.S. 
tours through May; both artists are 
hotly tipped to be returning for sec- 
ond legs in August. 

At press time, only two tours had 
been booked for stadiums: Pink 
Floyd's second North American leg 
for its Momentary Lapse Of Reason 

(Continued on page 75) 

BY STEVEN DUPLER 
NEW YORK Major label video pro- 
motion executives charge MTV is 
becoming a radio -led "hits- only" 
channel, relegating most of the new 
and breaking acts' videos in the 
channel's breakout and medium ro- 
tations to ultralate night hours and 

playing them only once every three 
or four days. 

"There are inherent program- 
ming problems at MTV right now," 
claims one major label video execu- 
tive, who, like others making simi- 
lar claims, asks to remain anony- 
mous. "They have to make the rota- 
tion categories mean something. 

CEO Komiker Exits Wherehouse Chain 
BY EARL PAIGE 

LOS ANGELES Lou Kwiker, long- 
time president /CEO of the giant Los 
Angeles -based Wherehouse Enter- 
tainment chain, has apparently left 
the company for unspecified reasons. 

At press time, a spokesman for Ad- 

ler & Shaykin, the 210 -store Where- 
house web's New York -based parent 
firm, said Kwiker's exit could not be 
"denied or confirmed," but numerous 
sources close to the chain confirmed 
his departure. Kwiker himself was 
unavailable for comment. 

Adler & Shaykin acquired Where- 

ADVERTISEMENTS 

house for a reported $190 million fol- 
lowing a tumultuous period begin- 
ning in October when the chain be- 
came the target of a hostile takeover 
bid by Shamrock Holdings (Billboard, 
Oct. 24). 

The new management team, ac- 
(Continued on page 74) 

STETSASONIC busts a move with "SALLY" b/w "DBC (LET 
THE MUSIC PLAY)" (TB 912), the dope new single from their 
mega -hype new album, IN FULL GEAR (TB 1017). The button is 
pressed and '88 starts the panic. This April on Tommy Boy. 

New from the master of space music -JOHN WILLIAMS. First 
there was "Star Wars," "Empire Strikes Back," "E.T.;" and now, 
the ultimate space odyssey -THE PLANETS. Featuring 
America's favorite orchestra, THE BOSTON POPS. PHILIPS 
420 177, CD, Cassette and LP. 

Right now, unless it's in heavy or 
Buzz Bin, it's basically not being 
seen in any meaningful time period." 

In an exclusive interview, Lee 
Masters, senior vice president and 
general manager of MTV Net- 
works, agreed that play for videos 
in the breakout and medium catego- 
ries is generally light -at most, 
three to seven plays per week -and 
late at night. But he maintained 
that such exposure -given MTV's 
sizable audience (see story, page 
66) --is still highly beneficial to the 
artist and label. 

"MTV is still helping break new 
acts," says Masters. "Look at Guns 
N' Roses, White Lion, Terence 
Trent D'Arby, and the Godfathers. 
We've had a strong impact on all of 

(Continued on page 66) 

Warner- Chappell 

`Wedding' Spurs 

Global Changes 
BY KEN TERRY 

NEW YORK Five months after 
the merger of Warner Bros. Music 
and Chappell Music into the world's 
largest music publishing firm, 
Warner -Chappell has nearly com- 
pleted consolidating the U.S. offices 
of its constituent entities. The com- 
pany hopes to finish combining the 
former Warner and Chappell 
branches around the world within a 
year. 

According to Chuck Kaye, chief 
executive officer of Warner -Chap- 
pell and former chairman of Warner 
Bros. Music., the company's opera- 
tions in Australia, France, Holland, 
and Scandinavia have already been 

(Continued on page 72) 

+ EAR(ïAL SHARKEY 
The new solo album from 
one of rock's most celebrated voices. 
Featuring the song "If This Is Love." 

;r. 

On Virgin Records. Cassettes and Compact Discs. 
Management: Andy Ferguson /Cracks 90 LTD. 
Produced by Danny Kortchmar 
©1988 Virgin Records America, Inc. 
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ITA MEET MULLS FUTURE OF HOME VIDEO 
How can consumer enthusiasm for home video be maintained once the 
novelty has worn off? At the International Tape /Disc Assn. seminar, held 
March 16 -18 in Tucson, Ariz., video professionals grappled with this and 
other challenges facing the industry as it looks ahead to the '90s. Home 
video editor Al Stewart reports. Page 30 

Sports & Recreational Video Special 
As the sports and recreation genre of home video grows, so do combina- 
tions of marketing, distribution, and sponsorship. 

Follows page 30 

MICHAEL'S SEXY SHOW SIZZLES IN SYDNEY 
Former Wham! vocalist George Michael unleashed a lean and mean, 
fierce and funky concert show March 15 in Sydney, Australia. Billboard's 
correspondent Down Under, Glenn A. Baker, reviews this stop on Mi- 
chael's world tour. Page 37 

The Financial Side Of Radio Programming 
Rising station costs and the resulting high debt service are being blamed 
for a new programming conservatism at radio. Financial editor Mark 
Mehler examines the financial pressures weighing down the industry. 

Page 63 

FEATURES 
68 Album & Singles Reviews 76 Inside Track 
33 The Beat 24 Jazz /Blue Notes 
37 Boxscore 38 Latin Notas 

6 Chartbeat 71 Lifelines 
38 Classical /Keeping Score 44 Nashville Scene 
57 Clip List 10 Outa' The Box 
23 Dance Trax 18 Power Playlists 

4 Executive Turntable 52 Retail Track 
24 Gospel Lectern 25 The Rhythm & the Blues 
51 Grass Route 15 Vox Jox 

SECTIONS 
25 Black 54 Pro Audio /Video 
62 Canada 10 Radio 
58 Classified Actionmart 50 Retailing 

9 Commentary 33 Talent 
44 Country 71 Update 
63 Financial 56 Video Music 
30 Home Video 39 Video Retailing 
62 International 

MUSIC CHARTS 
Top Albums Hot Singles 

26 Black 16 Adult Contemporary 
38 Classical 28 Black 
51 Compact Disks 29 Black Singles Action 
48 Country 44 Country 
61 Hits of the World 46 Country Singles Action 
24 Jazz 16 Crossover 30 
15 Rock Tracks 22 Dance 
70 Pop 61 Hits of the World 

64 Hot 100 

66 Hot 100 Singles Action 

VIDEO CHARTS 
S -2 Hobbies And Crafts S -2 Recreational Sports 

39 Kid Video 40 Videocassette Rentals 
30 Music Videocassettes 32 Videocassette Sales 

©Copyright 1988 by Billboard Publications Inc., a subsidiary of Affiliated Publications Inc. BILLBOARD 
MAGAZINE (ISSN 0006 -2510) is published weekly (except for the first week in January) by Billboard 
Publications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual 
rate, Continental U.S. $170.00. Continental Europe £165. Billboard, Quadrant Subscription Service Ltd., 
Perrymount Road, Haywards Heath, West Sussex, England. Japan Y92,000. Music Labo, Inc., Dempa 
Building, 2nd Floor, 11 -2, 1- Chome, Nigashi- Gotanda, Shinagawa -ku, Tokyo 141, Japan. Second class 
postage paid at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are 
available on microfilm from Kraus Microform, One Water Street, White Plains, N.Y. 10601 or Xerox Uni- 
versity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes 
of address to Billboard, P.O. Box 2071, Mahopac, N.Y. 10541 -2071, 914-628-7771. 

April Hot -1 bum Releases 
Eight albums are slated for release in April by artists who hit gold or platinum with their last release. 

ARTIST TITLE LABEL DATE PRODUCER 

JON ANDERSON IN THE CITY OF ANGELS COLUMBIA APRIL 28 STEWART LEVINE, OTHERS 

ERIC CLAPTON CROSSROADS POLYDOR APRIL 18 VARIOUS 

THE CLASH THE STORY OF THE CLASH -VOLUME 1 EPIC APRIL 27 VARIOUS 

GLASS TIGER DIAMOND SUN EM- MANHATTAN APRIL 13 JIM VALLANCE 

BRUCE HORNSBY & THE RANGE SCENES FROM THE SOUTHSIDE RCA APRIL 21 
BRUCE HORNSBY, NEIL 
DORFSMAN 

IRON MAIDEN SEVENTH SON OF THE SEVENTH SON CAPITOL APRIL 12 MARTIN BIRCH 

NU SHOOZ TOLD U SO ATLANTIC APRIL 1 
JOHN SMITH, RICK WARITZ. 
DAVID 2., JEFF LORBER 

SCORPIONS SAVAGE AMUSEMENT MERCURY APRIL 18 DIETER DIERKS 

Super Acts Take April Breather 
Clapton, Clash Sets Among Highlights 

BY JEAN ROSENBLUTH 

NEW YORK April traditionally 
sees a shower of platinum -potential 
albums released, but this year there 
will barely be a trickle: Of the eight 
albums due in April from artists 
who hit gold or platinum with their 
last studio releases, two are compi- 
lations and none of the others are 
from bona fide superstar acts. 

Bruce Hornsby & the Range, Nu 
Shooz, and Glass Tiger hope their 
second releases prove that their ini- 
tial success was no fluke, while met- 
al mainstays Iron Maiden and the 
Scorpions will issue their seventh 
and fifth albums, respectively. Ret- 
rospectives of the Clash and Eric 
Clapton are scheduled for April, and 

chart perennials Neil Young, Jon 
Anderson, Graham Parker, and 
Reba McEntire have new records 
planned. 

Hornsby's "Scenes- From The 
Southside" was originally set to hit 
the street at the beginning of the 
month, but now RCA won't ship the 
record until April 21; Hornsby still 
plans to tour later in the year. The 
label is hoping the record's sales ap- 
peal will match the double -platinum 
sheen of his debut, "The Way It Is." 

Nu Shooz and Glass Tiger have 
somewhat less grandiose expecta- 
tions to meet: Both acts hit gold 
with their first albums. The hus- 
band- and -wife team that is Nu 
Shooz broke out of nowhere in 1986 
with the multiformat hit "I Can't 

Wait." The new Atlantic album, 
"Told U So," will be led off by the 
single "Should I Say Yes ?" The al- 
bum goes out Friday (1). Canada's 
Glass Tiger had two top 10 hits from 
its debut, both co- written by Bryan 
Adams' buddy Jim Valiance. He 
shares the songwriting credit on the 
new album's first single, "I'm Still 
Searchin'." "Diamond Sun," which 
Valiance produced as well, arrives 
in stores April 13 on EMI- Manhat- 
tan. 

Metal mavens can rejoice in the 
return of the Scorpions. The group's 
first album since 1984's platinum 
"Love At First Sting" is due April 
18 on Mercury. Soon after, the Ger- 
man group hits the road in support 

(Continued on page 75) 

Pact With TSS /Seedman's Follows Crazy Eddie Deal 

Trans World Widens `Licensed Operations' 
BY GEOFF MAYFIELD 

NEW YORK The leased music and 
video departments operated at TSS/ 
Seedman's stores are the latest ac- 
quisitions for fast -growing mer- 
chandiser Trans World Music Corp. 

This 12- location deal and the 
firm's recent takeover of the 38 mu- 
sic and video departments at Crazy 
Eddie (Billboard, March 19) signal 
that Albany, N.Y, -based Trans 
World sees licensed operations as a 
viable avenue for growth over and 
above the revenue it derives from 
its freestanding and mall stores. 

The terms of the deal were not 
disclosed by Trans World. At press 
time, TSS /Seedman's chairman Ju- 
lius Kasinitz could not be reached 
for comment. 

Trans World has already taken 
over departments in three of the 
TSS /Seedman's stores, says Jim Wil- 
liamson, the music chain's vice presi- 
dent of finance. Trans World will 
move into the other nine locations 
within the next four to six weeks. 

The departments were previously 
merchandised and staffed by Ros- 
lyn, N.Y. -based Elroy Enterprises, 
parent company of the 74 -store Rec- 
ord World chain. 

Two years ago, Elroy president 
Roy Imber had said his company 
was in the process of evaluating 
whether it wanted to remain in- 
volved with the TSS /Seedman's de- 
partments because growth in those 

locations was not at the pace of 
business rung by Record World 
stores. Elroy pulled out of six of the 
locations last year and is in the pro- 
cess of yielding the other six to 
Trans World. 

According to Williamson, Trans 
World has been working on the li- 
censed- operations format "for some 
period of time." Such arrange- 
ments, he says, offer "another area 
in which we can increase our market 

share and leverage our existing 
overhead with higher volume." 

Trans World will pursue other op- 
portunities in which it can sell audio 
and video products, Williamson 
says -including situations in which 
it can offer one product line and not 
the other, he adds. Williamson indi- 
cates that negotiations for rights to 
run music and video stores in other 
department store webs are already 

(Continued on page 72) 

Hot Dog!: Nathan's Chief 
bets Megamovies Yid Web 

BY GEOFF MAYFIELD 

NEW YORK Megamovies, the 
five -unit Long Island, N.Y., video 
superstore chain, has been sold to 
Howard M. Lorber, chairman of 
the board for Nathan's Famous 
Inc., parent of the same -named 
hot -dog -restaurant web. 

Bernard Patrusky, Lorber's at- 
torney, describes the deal as an 
"asset purchase." The terms and 
dollar value of the transaction 
have not been disclosed. Accord- 
ing to Patrusky, it was an all -cash 
purchase. 

In November 1986, Megamovies 

opened its first store with a 
splash. The store featured a 
10,000 -tape inventory that repre- 
sented 6,000 titles (Billboard, Dec. 
27, 1986). But the web, based in 
Huntington, never grew to the de- 
gree management had projected. 

The company originally planned 
to roll out a dozen stores within its 
first year. Megamovies never 
grew beyond five units and, ac- 
cording to soures within the mar- 
ket, was eventually taken over by 
the bank that funded its start -up. 

Patrusky will neither confirm 
nor deny reports of Megamovies' 

(Continued on page 72) 
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Vista No, Lorimar Maybe 

Home Video Merger Talks On & Off 
BY JIM McCULLAUGH 

LOS ANGELES Hollywood deal 
making -with consequences in the 
home video area -continues churn- 
ing. 

In one development, Lieberman 
Enterprises and its wholly owned 
subsidiary, International Video En- 
tertainment, ceased acquisition 
talks for the entire Vista Organiza- 
tion, an independent film producer 
and distributor with a home video 
arm. However, IVE still plans to ac- 
quire various theatrical distribution 
and home video rights to 11 Vista 
Films and the entire stock of Vista 
Home Video Corp. 

Talks also continue between Lori- 
mar Telepictures and Warner Com- 
munications Inc. concerning a possi- 
ble merger, said to be imminent by 
sources at both companies. How 
that possible merger might affect 
either company's home video unit is 
unclear. 

Last fall, IVE moved to acquire 
Vista Home Video for $38 million in 
short -term notes (Billboard, Dec. 
12). Those talks flowered into a 
move on Lieberman's part to ac- 
quire all of Vista Organization Part- 
nership Ltd. and Vista Organization 
Ltd., including Vista's half of the 
New Century /Vista Film Co. theat- 
rical distribution venture, in return 
for newly issued Lieberman com- 
mon and preferred stock. 

Lieberman cites "constraints and 
the alternative method of satisfac- 

tion of the purchase commitment 
represented by a certificate tender" 
as reasons why the overall Vista Or- 
ganization talks were shelved. 

Under the terms of the newer, $34 
million acquisitions deal, IVE has 
gained home video rights to the al- 
ready- released "Maid To Order" 

and plans to release eight other Vis- 
ta films on home video before the 
end of 1988. 

Recently, Minneapolis -based 
rackjobber Lieberman and L.A. - 
based IVE completed a merger as 
IVE became a wholly owned subsid- 

(Continued on page 72) 

/TA Session Reveals Home 
Video Profit Breakdown 

TUCSON, Ariz. How big a slice 
of the profit pie goes to the video 
supplier? 

A video priced at $89.98 nets its 
supplier a profit of $29.38, and a 
video priced at $29.98 earns $6.28 
for the supplier. A $19.98 tape 
turns a $2.68 profit for the suppli- 
er. 

These were among the figures 
included in a detailed breakdown 
of the most popular video price 
points as presented by Dick Kelly, 
president of Cambridge Asso- 
ciates, during a presentation here 
at the International Tape /Disc 
Assn. Seminar. (For additional 
coverage, see page 30.) 

According to Kelly, a video sold 
to a consumer for $89.98 will gen- 
erate a profit of $27 for the retail- 
er. A distributor's cut on an $89.98 

title is $6.30. Marketing and distri- 
bution costs account for $7, and 
the tape itself, with the program 
duplication, costs $4.50. Royalties 
account for $14, and $1.80 of the 
total is earmarked for co-op adver- 
tising. 

For the popular sell -through 
price point of $29.98, the price 
breaks down this way: $9 in prof- 
its for the retailer, $2.10 for the 
distributor, $4.50 for royalties, 60 
cents for co-op funds, $3 for mar- 
keting and distribution, and $4.50 
for tape costs. 

At $19.98, the breakdown is $6 
for the retailer, $1.40 for the dis- 
tributor, $3 for royalties, 40 cents 
for co -op funds, $2 for marketing 
and distribution, and the same 
$4.50 for tape costs. 

(Continued on page 74) 

Jazz Innovator Gil Evans Dies At 75 
BY PETER KEEPNEWS 

NEW YORK Gil Evans, one of the 
most influential arrangers in the 
history of jazz, died March 20 in 
Cuernavaca, Mexico. He was 75. 

Evans, who lived in New York, 
had been in ill health since shortly 
after the first of the year and had 
been hospitalized for most of that 
time. He had gone to Mexico to re- 
cuperate from prostate surgery and 
succumbed there to peritonitis. 

Evans, who was best known for 

his collaborations with Miles Davis, 
was not a prolific writer, but he 
made every note count. Only a rela- 
tive handful of albums bear his dis- 
tinctive musical imprint, and he did 
not begin performing regularly as a 
band leader until he was in his late 
50s. But his influence far exceeded 
his output; in the opinion of many 
jazz musicians and historians, his 
skill as an orchestrator was second 
only to that of Duke Ellington. 

He was not only one of the most 
influential artists in jazz; he was 

Global Take Is Adding To 

A &M's 'Very Special' Aid 
BY CHRIS MORRIS 

LOS ANGELES A &M Records, 
distributor of the all -star charity 
album "A Very Special Christ- 
mas," will soon make further 
substantial contributions to the 
Special Olympics from interna- 
tional sales of the album. 

"Based upon international 
sales figures, some of which are 
still going through our account- 
ing system and for some of which 
A &M has not yet been paid by 
foreign licensees, the next check 
we present to the Special Olym- 
pics could be as much as $3 
million," an A &M spokesman 
says. 

On March 12, A &M presented a 
check for $5 million -the largest 

single donation in Special Olym- 
pics history -to the charity's 
founder, Eunice Kennedy Shri- 
ver, and president, R. Sargent 
Shriver, at a Los Angeles press 
conference during the National 
Assn. of Recording Merchandis- 
ers convention. The check repre- 
sented domestic proceeds from 
the Christmas set. 

The unprecedented success of 
the record has spurred the orga- 
nization of a music industry com- 
mittee to monitor the ongoing 
distribution of funds from the al- 
bum's sale. 

Since its release in October, "A 
Very Special Christmas" has sold 
nearly 3 million copies world- 
wide. The album has been certi- 

(Continued on page 76) 
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one of the most beloved and one of 
the most modest as well. And he 
was remarkably open- minded: He 
was one of the few jazz musicians of 
his generation to incorporate elec- 
tronic instruments and rock 
rhythms into his music, and he ad- 
mired Jimi Hendrix as ardently as 
he admired Ellington, Davis, or Igor 
Stravinsky, an early influence. 

Bórn Ian Ernest Gilmore Green in 
Toronto, Evans taught himself to 
play the piano when he was 14 and 
formed his first band three years 
later in Balboa, Calif. From 1933 to 
1938 he led a dance band in nearby 
Stockton; another band leader, Skin - 
nay Ennis, took over after that, but 
Evans remained on board as an ar- 
ranger. The band, which performed 
on Bob Hope's radio show, gave Ev- 
ans his first national exposure, al- 
though few people seemed to notice. 

He also managed to escape wide- 
spread notice when he joined Claude 
Thornhill's progressive New York - 
based big band in 1941, although his 
work there laid the foundation for 
his first collaboration with Miles 
Davis, the historic "Birth Of The 
Cool" sessions of 1949 and 1950. 

His highly impressionistic writing 
for Thornhill, which employed un- 
usual dynamics and instrumental 
textures, attracted the attention of 
Davis and such other like- minded 
musicians as Gerry Mulligan and 
John Lewis. The four men formed 
the core of an informal salon and be- 
gan experimenting with arrange- 
ments for a nine -piece band that 
was in effect a scaled -down version 
of the Thornhill orchestra. 

That band performed in public 
(Continued on page 74) 

Silverman Honored. Mark D. Silverman, president of the Waxie Maxie Quality 
Music Co. retail chain, is presented with the American Jewish Committee's 1988 
Human Relations Award at a black -tie reception at the New York Hilton. Shown, 
from left, are AJC award co- chairmen Harry Anger, PolyGram Records, and 
Ahmet Ertegun, Atlantic Records; Silverman; and Joe Cohen, the Leslie Group. 

EXECUTIVE TURNTABLE 

RECORD COMPANIES. Atco Records in New York appoints Margo Knesz vice 
president /East Coast general manager. She was general manager for 
the label. 

Rosalind Stevenson is named director of press and publicity for Mo- 
town Records in Los Angeles. She was a senior publicist for the motion 
picture marketing group at Universal. 

Profile Records in New York appoints Kim Freeman national pop pro- 
motion director. She was the radio editor at Billboard. 

Arista Records in New York makes the following appointments: Eva 
George, national coordinator of artist development, and Rhonda Rogers, 
coordinator of operations, r &b department. They were, respectively, an 
administrative assistant in promotion and a personnel representative, 
both for the label. 

Laura Swanson is promoted to West Coast publicist by A &M Records 
in Los Angeles. She was publicity coordinator for the label. 

I.R.S. Records in Los Angeles appoints Susan Deneau publicity man- 
ager. She was a publicist for the label's subsidiary, PMRC Records. 

KNESZ STEVENSON FREEMAN JAMES 

Jellybean Records appoints Dennis Wheeler director of marketing 
and promotion. He was director of dance promotion at Warner Bros. 

PUBLISHING. Scott James is promoted to vice president, film and television 
music by MCA Music, Publishing in Los Angeles. He was director of film 
and television music for the company. 

MTM Music Group in Nashville promotes Meredith Stewart to vice 
president of the publishing division and appoints Dave Smith Western 
regional sales and promotion manager for the Music Group. They were, 
respectively, director of publishing for the company and director of 
Western regional promotion for PolyGram Records. 

Robin Palmer is appointed professional manager by EMI Music Pub- 
lishing Inc. in Nashville. She was professional manager for The Writers 
Group. 

Peer -Southern Music in Los Angeles names Steven K. Rosen West 
Coast professional manager. He was in the professional department at 
Jobete Music. 

Troy Tomlinson is appointed manager of Rick Hall Music in Nash- 
ville. He was professional manager at Don King Music. 

DISTRIBUTION /RETAILING. MCA Distributing in Los Angeles promotes Mike 
Greene to vice president, sales. He was director, classical sales, for the 
company. 

Win Records And Video Inc. in Elmhurst, N.Y., makes the following 
appointments: Michael Pollack, vice president, sales and marketing, 
and Gary Gutmann, record, cassette and compact disk sales manager. 
They were, respectively, chief operating officer /general manager for 
Metro Video and buyer /sales manager for Galit International. 

Louis Parks is appointed president of Super Video Inc. in Chesnut 
Hill, Mass. He was president of RKO Warner Theatres Video Interna- 
tional. 

(Continued on page 71) 
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BILLBOARD'S 
1987188 
DIRECTORIES 
ARE HERE! 
Billboard Directories are what you might call 
Basic Tools. They are, in fact, the main sources 
of vital information for the entire Music /Record/ 
Video industry. 

Billboard's annual Directories are constantly in 
use, year after year. You will use these valuable 
year -round reference sources again and again. 

Order any one or all of the directories by filling 
in the coupon below and return it to us today. 

International Talent & Touring Directory - $55.00 - 1987 -88 
edition. The source for U.S. and international talent, booking 
agencies, facilities, services and products. Used by everyone who 
buys and books talent -promotes and manages tours. Over 
5,000 new and updated listings in the U.S. (by city and state) and 
internationally (by country). You'll find it indispensable! The only 
reference book of its kind published anywhere! 

International Buyer's Guide - S62.00 - 1988 edition. The World 
Sourcebook of the Music and Home Entertainment Industries. List- 
ings include name, address, phone number and marketing infor- 
mation of record companies, music publishers, distributors, 
accessory manufacturers and suppliers. Also manufacturers and 
wholesalers of hardware, software and accessories for Compact 
Disc, Video Disc, Video Cassettes and Video Games. 

BiHbwrI's 
1987 -1988 INTERNATIONAL DIRECTORY Of 
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International Recording Equipment and Studio Directory 
S29.00 - 1988 Edition. Up- to-date statistics on professional record- 
ing equipment, recording studios, recording studio equipment 
usage. 

International Directory of Manufacturing & Packaging 
for the Record & Audio /Tape Industries. S27.00 - 1987 -88 edition. 
Bigger and better than ever! Professional services and supplies for 
record and video manufacturers, audio and video tape 
manufacturers, video program suppliers and buyers, video 
music producers and production facilities. Also includes pro -tape 
product charts. 

DIRECTORY ORDER FORM 

Dept. EB, BILLBOARD 
1515 Broadway New York, NY 10036 

Please send me the following: 
International Buyer's Guide - S62.00 

International Recording Equipment 
Name and Studio Directory - S29.00 

Company Name 

Address 

City 

State /Zip 

Telephone 

Signature 
(All prices include postage and handling) 

International Talent and 
Touring Directory - S55.00 

No. Copies Amount 

International Directory of Manufac- 
turing and Packaging - S27.00 
Add appropriate sales tax in NY, NJ, CA, TN, MA and VA 

Enclose check or money order or charge to your credit card: 
American Express MasterCard VISA 

Card# Expiration Date 

MasterCard Interbank # 

Call TOLL FREE 800- 223 -7524 (In New York State: 212 -536 -5174) 
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MCA Pulls Out Of Syndication 
Last 2 Shows Survive Network Fade -out 

BY PETER LUDWIG 

LOS ANGELES MCA Inc. has de- 
cided to unload the remainder of the 
revenue -producing product from its 
14- month -old radio syndication divi- 
sion, MCA Radio Network. On 
March 21, MCA agreed to transfer 
the distribution, clearance, and 
sales rights of MCA Radio Net- 
work's two remaining programs to 
New York -based MediaAmerica, 
MCA's sales rep for the shows. 

The financial details of the agree- 

ment were not made available. 
MCA formed the network in De- 

cember 1986 by acquiring a Los An- 
geles syndicator, Barnett /Robbins. 
The acquisition brought along Hol- 
lywood, Calif. -based Teleprograms 
as the network's program supplier. 
Teleprograms' three productions 
were dropped at the end of August, 
three months before its contracts 
were due to expire, because of the 
shows' poor clearance perfor- 
mances. By November, Bill Barnett 
and Lance Robbins, Barnett /Rob- 

Congress Starts Ball Rolling 
On New Retard Rental Bill 

BY BILL HOLLAND 

WASHINGTON A bill to extend 
the current record -rental provision 
of the Copyright Act was intro- 
duced in the Senate March 21 by 
the chairman of the Copyright 
Subcommittee and the ranking mi- 
nority member. A similar bill is to 
be introduced shortly on the House 
side. 

The Senate bill, S. 2201, was in- 
troduced by Sen. Dennis DeConci- 
ni, D- Ariz., and Sen. Orrin Hatch, 
R -Utah. The House version was 
authored by Rep. Robert Kasten - 
meier, D -Wis., chairman of the 
Subcommittee on Courts, Civil Lib- 
erties and the Administration of 
Justice, and the ranking minority 
member, Rep. Carlos Moorhead, R- 
Calif. 

The bills would extend for five 
more years a provision in the cur- 
rent law that allows Congress to 
study the record -rental issue to de- 
termine if the section is still appro- 
priate. Passed by Congress in Oc- 
tober 1984, the sunset provision 
expires in October 1989. 

The law, an amendment to sec- 
tion 17 of the Copyright Act, 
makes the rental of sound record- 
ings- including compact disks -il- 

legal without prior authorization 
of both record companies and the 
copyright owners of the musical 
works. 

The Recording Industry Assn. 
of America and the panindustry 
Save America's Music coalition 
have sought to have the legislation 
introduced on the grounds that the 
industry needs further protection 
from a problem growing to epi- 
demic proportions overseas, espe- 
cially in Germany and Japan. In Ja- 
pan alone, the number of rental 
shops has increased threefold -to 
3,000 shops -since 1984. 

The industry believes the re- 
cord- rental update legislation is 
"noncontroversial" and will meet 
with little or no resistance. Trade 
groups are heartened by the fact 
that the two subcommittee chair- 
men and the ranking minority 
members are sponsoring the bills. 

However, passage of the legisla- 
tion might be hampered by other 
factors -the full agenda and the 
packed calendar Congress faces at 
a time when legislators are experi- 
menting with a three -weeks -on, 
one -week -off schedule, further 
fragmented by back -home politics 
in a presidential election year. 

FCC Set To Hear RKO Pitch 
To Keep Radio, TV licenses 

WASHINGTON The last act in a 22- 
year -old drama involving the Federal 
Communications Commission and 
RKO General Inc. over RKO's quali- 
fications to be a licensee of its re- 
maining 12 radio properties and two 
television stations will get under way 
at FCC headquarters April 26 when 
oral arguments in the tangled case 
take place before the full commis- 
sion. 

In its March 22 announcement, the 
FCC said that "because of the com- 
plexity of this case," the commission 
will give RKO 60 minutes to present 
its case, and another 60 minutes will 
be divided among three competitors 
for the licenses and the FCC's Mass 
Media Bureau. 

At stake are properties worth 
about $1 billion, according to ana- 
lysts. In the fall, GenCorp, the parent 
company of RKO, appealed an FCC 
administrative law judge's decision in 
August that GenCorp /RKO should 

be stripped of its licenses because of 
"a course of conduct exhibiting per- 
vasive dishonesty," including falsely 
filed commission reports and fraudu- 
lent billing of station advertisers. 

RKO in 1982 was stripped of 
WNAGTV Boston and has been in le- 
gal limbo since; it has been mostly un- 
successful in selling off its remaining 
stations. 

GenCorp argues that the manage- 
ments of RKO and its parent compa- 
ny have changed since the alleged vi- 
olations took place and that the alle- 
gations thus have no bearing on 
RKO's present fitness as a licensee. 

Radio stations affected would be 
KHJ and KRTH -FM Los Angeles; 
WHBQ Memphis, Tenn.; WOR and 
WRKS -FM New York; WRKO and 
WROR -FM Boston; WGMS Bethes- 
da, Md.; WGMS -FM Washington, 
D.C.; KFRC San Francisco; WAXY - 
FM Fort Lauderdale, Fla.; and 
WFYR -FM Chicago. BILL HOLLAND 

bins' founders, were no longer with 
MCA. 

After dropping Teleprograms' 
shows, MCA developed five new 
programs. In November, two of 
those were dropped for lack of 
clearances in enough major radio 
markets to make them profitable, 
and a third was eliminated early this 
year. 

Sources estimate MCA's initial 
cost of establishing the network 
was as low as $500,000, far less than 
originally speculated. Nevertheless, 
other syndicators guess that MCA's 
Music Entertainment Group may 

(Continued on page 66) 

Four For CD -3. Tom Harvey, president of Sony Consumer Audio Products, 
discusses the new 3 -inch compact disk format (CD -3) with industry executives. 
Pictured, from left, are Jayne Neches Simon, director, national singles sales, 
A &M; Harvey; Jerry Shulman, vice president, marketing and development, CBS; 
and Geoffrey Holmes, senior vice president, Warner Communications. 

`More Dirty Dancing' Sashays To No. 11; 

Richard Marx Sets Male Debut Mark 

THE "DIRTY DANCING" phenomenon just be- 
came a little more phenomonal. "More Dirty Danc- 
ing" leaps 19 notches to No. 11 in its third week on 
the Top Pop Albums chart, becoming the most suc- 
cessful sequel to a soundtrack since "Woodstock 2" 
cracked the top 10 in 1971. In addition, the original 
"Dirty Dancing" holds tight at No. 1 for the 13th 
week, the longest run of any multiartist soundtrack 
since "Saturday Night Fever" topped the chart for 
24 weeks in 1978. 

The big surprise is the 
smash success of "More 
Dirty Dancing." Labels 
often release sequels to 
best- selling sound- 
tracks, but they normal- 
ly don't go anywhere 
near the top 10. "More 
American Graffiti" 
peaked at No. 84. "More 
Songs From The Big 
Chill" chilled at No. 85. 
"Urban Cowboy II" 
stalled at No. 134. "Beat Street, Volume 2" petered 
out at No. 137. "2001: A Space Odyssey (Volume 
Two)" was earthbound at No. 147. And those were 
the most successful sequels. 

In fact, not since "Woodstock 2" reached No. 7 in 
May 1971 has the sequel to a soundtrack approached 
the top 10. 

A tantalizing question is what effect the success 
of "More Dirty Dancing" will have on sales of the 
original. Some argue that it will cut into the origi- 
nal's sales by in effect splitting the vote of the 
"Dirty Dancing" constituency. But others maintain 
that it will help the original by focusing more atten- 
tion (and display space) on the "Dirty Dancing" phe- 
nomenon. According to this theory, the holdouts 
who are finally swayed -swayzed ? -to see what all 
the fuss is about will be more apt to buy the original 
than the sequel. 

Unless RCA has anything left for a "Still More 
Dirty Dancing," this is it until "Dirty Dancing II" 
and the inevitable "More Dirty Dancing II." 

FAST FACTS: Richard Marx's "Endless Summer 
Nights," which holds at No. 2 on the Hot 100 for the 
second week, is the third single from the rocker's 
self -titled debut album to reach the top three. That 
makes it the first debut album by a male solo artist 
to yield three top three hits. (We're excluding 
George Michael's "Faith" on the grounds that he 
was a superstar before his solo debut album was 
even recorded.) The only other debut collections to 
do the trick have been by females or groups: Whit- 
ney Houston, Cyndi Lauper, the Supremes, and the 
Beatles. Marx's album has been listed in the top 30 
on the pop album chart for 27 straight weeks. 

Terence Trent D'Arby's "Wishing Well" jumps to 
No. 1 on the Hot Black Singles chart, dethroning Mi- 
chael Jackson's "Man In The Mirror." The irony: 

CHART 
BILI 

by Pau 

D'Arby has often said in interviews that Jackson is 
one of his musical idols. 

Aerosmith's "Angel" jumps four notches to No. 
16 on the Hot 100. It's the veteran band's second 
straight top 20 pop hit, following "Dude (Looks Like 
A Lady)." The amazing part: In 15 years of activity 
before "Dude," the band landed two top 20 hits -pe- 
riod. 

George Thorogood just can't seem to crack the top 
30 on the pop album chart -though he keeps coming 

close. The Delaware 
rocker's "Born To Be 
Bad" peaked at No. 32 a 
couple of weeks ago, 
which matched the peak 
position of 1985's "Mav- 
erick." An intervening 
"Live" album peaked at 
No. 33 -the same posi- 
tion reached by his first 
hit album, 1979's "Move 
It On Over." Take heart, 
George: Slow and steady Z Grein 

wins the race. 

WE GET LETTERS: Rick Jackson of Lincolnville, 
Maine, notes that of the six albums to log 10 or more 
weeks at No. 1 on the pop album chart in the last 
four years, four are soundtracks: "Footloose," 
"Purple Rain," "Miami Vice," and "Dirty Dancing." 
(The other two are Whitney Houston albums.) 

Christopher Arndt of Kinderhook, N.Y., notes 
that Toto has now had top 40 hits sung by four dif- 
ferent lead singers (Joseph Williams, Bobby Kim- 
ball, David Paich, and Steve Lukather). Only one 
group- Chicago -has had five different lead sing- 
ers on top 40 hits. 

Dan Kraft of Boston notes that two songs in this 
week's top five include the phrase, "Out of the 
blue." It's in Debbie Gibson's hit as well as Billy 
Ocean's "Get Outta My Dreams, Get Into My Car." 
Kraft adds that this is the second time in less than 
two months that one phrase has appeared in two top 
five hits simultaneously. The phrase "seasons 
change" was in both the Exposé smash and the Ban- 
gles' "Hazy Shade Of Winter." 

Gary R. Crepeau of Rte. 1 Video & Compact Disc 
in Kennebunkport, Maine, notes that Eric Clapton 
has hit the top 10 as a solo artist and as part of three 
groups (the Yardbirds, Cream, and Derek & the 
Dominoes). This tops Paul McCartney and Paul 
Carrack, who have hit the top 10 solo and with two 
groups. 

Eric Fader of New York points out that Louis 
Armstrong's "What A Wonderful World" did not set 
a record by taking 20 years to crack the top 40. He 
notes that Benny Bell's "Shaving Cream" cracked 
the top 40 in 1975, 29 years after it was recorded. 

Peter Hoehn of West Germany notes that Falco is 
a native of Austria, not Germany, as we indicated a 
few weeks ago. 
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About $3 billion a year is spent on business 
press advertising -yet amazingly little concrete 
evidence has existed to show whether it really 
works. 

Research to actually prove the effectiveness 
of trade and industrial advertising has been 
unconvincing and inconclusive. 

Till now. 

Finally. New research proves business 
press advertising dramatically increases 
sales and profits. 
It's comprehensive. This landmark research 
study took more than three years to complete 
at a cost of over $390,000. 

It's impartial -the study was conducted 
entirely by the independent Advertising 
Research Foundation. 

No longer will 
increasing gour 

ad budget 
be an 

act of faith. 

It's reliable. The new study 
tracked ads for four totally different 
products. Was based on real -time data 
carefully accumulated as the ads ran. 
And employed state -of- the -art data analys. 
techniques. 

It's conclusive. It links higher levels of 
advertising with significant increases in sales, 
plus increased profits. Considering the 
competitive crunch of today's marketplace, these 
kinds of results mean increasing your advertising 
is no longer an act of faith -but an act of survival. 

Shoot down your old notions, and put the 
research to work.. 
Armed with these new, easy -to- understand 
facts and figures, you can now have powerful 
decision support for increasing your trade 
magazine ad budget. 

For your copy of the "Summary of the 
Findings ", write on your letterhead to: Marketing 
Services, Association of Business Publishers, 
205 E. 42nd Street, New York, NY 10017. 

A proven part of your sales force. 


