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For Black Executives, A
Period Of Rapid Change

BY NELSON GEORGE

NEW YORK Record company black
promotion and marketing depart-
ments are in the midst of an upheaval
w05 resulted in 32 significant per-
sonnel changes in the last 18
months—including the naming of
four vice president/general manag-
ers, four vice presidents, and one ex-
ecutive vice president.

The changes have created a num-
ber of new jobs, and, in some cases,
appear to have given many black ex-
ecutives broader powers than ever
before (see chart, page 79).

One key event in setting the pro-
cess in motion was a wide-ranging
shift in personnel from A&M to Capi-
tol. Other important factors: the reac-
tivation of the Wing label by Poly-

RCA Distrib Sets
2-Tier Pricing

BY IRV LICHTMAN

NEW YORK RCA/A&M/Arista
Distribution has revealed major
changes in its pricing structure.

The key elements:

¢ The creation—in line with other
majot suppliers, like CBS and
WEA—of a two-tier, box-lot pricing
system.

o A decrease, effective Aug. 3, of
about 2% on compact disks and an
increase of less than 1% on most vi-
nyl and tape produects.

The move on CDs, which the label

(Continued on page 79)

Newsstand copies of
this issue do not
contain pages
49 through 52

Gram,; the returr of Virgin Records
to the U S.; and the creation of na-
tional positions jutside label head-
quarters at four different record
companies.

And the changes are not yet com-
plete. Impor-ant vacancies still exist
in black promot on departments at

(Continued on page 79)

Labels Will Test CBS Antitaping Device

Studios Get Copycode Units

BY STEVEN DUPLER

NEW YORK The first Copycode
antitaping systems manufactured
by the CBS Records Group Technol-
ogy Center will be Icared to record-
ing studios in Nashville, Los Ange-
les, and New York starting this

week. The systams will be used by
labels temporarily on a shared >a-
sis.

The encoding devices—desigred
to inhibit copying with forthcommg
digital audiotape machines—are the
first of 100 such production modzls
now coming off the line at the Teh-

Survey: Ghains Growing, Malls Slowing

This sto—y was vrepared by Chris
Morris and Earl Paige.

LOS ANGE_LES Retail store open-
ings will continte at an upbeat clip
through the next year, with medi-
urn- and large-size music chains
foreseeing healthy but in many

cases undramatic expansion in their
future.

The only area in which a plateau
of development may be seen is at
some mall-oriented chains. Such sig-
nificant mall players as 196-store
Camelot Music and 130-store Ree-
ord Bar are experimenting with

ADVERTISEMINTS

38 SPECIAL hawe been one of America's premier rock bands for
over a decegde. RLASHBACK compiles their greatest moments,
and incudes ther latest smash *‘Back to Paradise’™ (Theme from
Revence of the Merds [l) and special live material. On A&M
Records, Compact Discs, and BASF Chrome Tape.

NOW AVAILABLE ON VIDEOQ! Anita Baker's “‘One Night Ot
Rapture,” a spectacular, full-color, 55 mintte concert
perfarmance features the entire multi-platinum, Grammy-winning
Rapture album, exclusive interview and documentary footage,
and a brilliant Billie Holiday standard Anita makes her own.

more freestancing outlets, and an
executive for the industry-leading,
545-store Musicland Group indica-es
that the company is keeping its Jp-
tions open, with more freestanders
coming in the future.
“If you want to grow, that’s the
(Continued on page 34)

Cigi-ally recorded. On VHS hi-fi. From Elektra Entertainment.

(40105)

nology Center in Milford, Conn., for
use by member companies of the
Recording Industry Assn. of Ameri-
ca.

According to David Stebbings, di-
rector of recording technology for
the CBS division, the initial deliver-
ies will be shared by several labels
in each location until production is
stepped up. Labels will conduct
their own recording tests with the
devices, although no company has
made a commitment to release any
encoded product at this time.

“Obviously, we haven’t made
enough to go around yet. So rather
than have each label wait its turn to
get its hands on the Copycode sys-
tem, we decided it would be best to

(Continued on page 85)

Dealers Snap Up
Paramount’s $$
Bait On ‘Dundee’

'BY AL STEWART

NEW YORK [Initial orders on
“Crocodile Dundee” indicate that
the video may approach the record
sales level of “Top Gun,” industry
sources say.

The decision by Paramount Home
Video to price the Australian-made
action-adventure film at $29.95 has
spurred preorders of more than 1.8
million cassettes. “Top Gun,” re-
leased by Paramount in March for a
list price of $26.95, generated
preorders of 1.9 million units (Bill-
board, March 14) and has sold more
than 2.8 million cassettes to date.

“The orders are very close to ‘“Top
Gun’ but not quite as high,” says

(Centinued on page 75)
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MCA CALLS BASEBALL PROMO A HIT

MCA’s country division is joining with major-league baseball for what
may be the most extensive promotional campaign in Nashville’s history.
Billboard’s general manager in Music City, Gerry Wood, reports. Page 4

The King Is Gone But Not Forgotten

To One’ column.

RCA is commemorating the 10th anniversary of Elvis Presley’s death
with four digitally remastered collections of music by the King. The la-
bel’s executive vice president, Rick Dobbis, explains to talent editor
Steve Gett the marketing strategy behind the release. It's all in the ‘One

Page 21

MUSIC PLUS UNVEILS 49TH UNIT

the story.

Spotlight On Consumer Tape

In both the video and audio blank-tape arenas there are new formats
vying for the consumer’s attention, many reflecting technological ad-
vancements that will affect the shape of home entertainment for years to
come. Billboard staffers report.
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Music Plus celebrated the opening of its newest outlet, in Los Angeles at
Fairfax Avenue and First Street, with a gala bash July 22. Chris Morris
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Bon Jovi, Boston, Madonna, Bowie Oﬁ The Road
Summer Pop Tour Gircuit Is SRO

BY STEVE GETT

NEW YORK Major tours from su-
perstar acts are making for a box-
office bonanza on this summer’s
concert circuit. Appearances by Bon
Jovi, Boston, Madonna, David Bow-
ie, Whitney Houston, Luther Van-
dross, Peter Gabriel, Paul Simon,
and Motley Crue and double-bill
packages featuring the Grateful
Dead with Bob Dylan and Run-
D.M.C. with the Beastie Boys have
been consistently selling out stadi-
um and arena shows since Memorial
Day weekend.

Strong ticket sales are likely to
continue past Labor Day weekend
and through the fall, with many of
the aforementioned acts carrying
on their tours over the next few
months. Upcoming road trips are
also scheduled from Pink Floyd,
Roger Waters, Tina Turner, Def
Leppard, and many others.

U2—arguably the year’s most
popular attraction—is set to return
to the U.S. touring circuit in Sep-
tember. The Irish band completed
the first leg of its 1987 North Amer-
ican tour in May, grossing $1.6 mil-
lion during a five-night stint at New
Jersey’s Meadowlands Arena.

The strength of the summer con-
cert trade is shown on this week's
Boxscore chart (page 23). Topping
the chart are two Dylan/Dead con-
certs in California—July 24 at Oak-
land Coliseum and July 26 at Ana-
heim Stadium—which combined
grossed nearly a total of $2 million
from more than 100,000 fans.

Other significant showings on the
chart include Gabriel’s July 20-21
dates at the Philadelphia Spectrum,
which grossed $567,268; a July 23
Bon Jovi/Keel concert at Hershey-
park Stadium, Hershey, Pa., which
brought in $406,368; a July-18 stop
at the Louisiana Superdome, New
Orleans, for the Budweiser Super-
fest tour—featuring Vandross,
Gladys Knight, Atlantic Starr, Patti
LaBelle, and the Gap Band—that
grossed $479,156. Sellout concerts
for Heart, Crosby Stills & Nash,
Boston, Motley Crue, Houston, and
Run-D.M.C. with the Beastie Boys
are also reported.

Unlike the 1986 season, when
there were hardly any stadium
tours, this summer’s concert busi-
ness has boomed with a-slew of ma-
jor outdoor shows. One of the first
acts to enjoy a successful stadium
run was Genesis, which ended the
final U.S. leg of its Michelob-spon-
sored Invisible Touch tour with a se-
ries of sellout dates. From May 26-
31, the veteran British band grossed
a staggering $5.4 million and drew a
combined total of 273,414 people at
five shows at Giants Stadium, East
Rutherford, N.J.; Veterans Stadi-
um, Philadelphia; and RFK Stadi-
um, Washington, D.C.

Stadium shows are also proving
to be big money-spinners for the
Gratéful Dead and Dylan, Madon-
na, and Bowie.

The pulling power of the Dylan/
Dead dates has been particularly
noteworthy. A July 10 show at JFK
Stadium, Philadelphia, drew a

Album Is Double-Platinum; ‘I Wanna

Whitney Shows Her ‘Metal’ With 2nd LP

BY CHRIS MORRIS

LOS ANGELES Whitney Houston
is bringing in truckloads of gold and
platinum ore to Arista Records this
month.

Houston’s second album, “Whit- -

ney,” has been certified double plat-

inum by the Recording Industry
Assn. of America, while the singer’s
“I Wanna Dance With Somebody
(Who Loves Me)”’ has become only
the second single of 1987 to be certi-
fied gold.

The album award continues
Houston’s platinum-LP track rec-

LOS ANGELES Want to buy a
cheap CD?

On the heels of budget sampler
compact disks by MCA, Rykodisc,
and the Moss Music Group (Bill-
board, July 4)—all offered to the
consumer at record low prices—
comes Motown Records’ entry into
the CD price wars: an album-length
disk listing at $3.98.

At $3 less than the $6.98 list price
of the Rykodisc and MMG sets, it is
the lowest-priced CD released to
date.

Called “An Introduction To The
Motown Elite 9000 Series,” the sam-
pler disk features full-length ver-
sions of hits from the label's new
midline CD series, including such
songs as “Shop Around” by Smok-
ey Robinson & the Miracles; “(Love
Is Like A) Heatwave” by Martha &
the Vandellas, “I Heard It Through
The Grapevine” by Marvin Gaye,
and 14 other high-charting tracks.

The company’s new set of mid-

Motown CD For $3.98

lines, dubbed the Motown Elite 9000
Series, includes 98 separate CD re-
leases drawn from the label’s al-
bum catalog. Among the artists
featured in the series are Robinson,
Gaye, Martha & the Vandellas, the
Supremes, Four Tops, Jackson 5,
Stevie Wonder, and Al Green.

Though officially a limited edi-
tion, the CD will be readily available
in most stores, says Miller London,
vice president of marketing at Mo-
town. “We're trying to make sure
that it’s in all the stores participat-
ing in the program we have for the
9000 series.”

Some of the midline titles overlap
with Motown's two-for-one CD se-
ries—Marvin Gaye's “What's Go-
ing On,” for instance, is available
by itself or packaged together with
his “Let’s Get It On”—but both
configurations will remain available
to the consumer, says London.

Street date for the sampler is
Aug 10. DAVE DiMARTINO

crowd of 71,097, with a gross of al-
most $1.5 million. Two days later at
New Jersey’s Giants Stadium, the
double-bill broke the venue’s atten-
dance record for a single rock con-
cert, with 71,598 fans shelling out
almost $1.5 million at the box office.

In addition to outdoor shows
with Dylan, the Dead has enjoyed
impressive sellouts on its own. A
three-night stand, June 26-28, at
the Alpine Valley Theatre, East
Troy, Wis., saw Jerry Garcia and
his crew gross more than $1.1 mil-
lion.

Fresh from a Japanese trip, Ma-
donna kicked off the North Ameri-
can leg of her Who's That Girl tour
on June 27 at Miami’s Orange Bowl.
At that opening date, she became
the first female pop artist ever to
gross more than $1 million from a
single performance, drawing an au-
dience of 56,000, just 400 short of a
sellout. Though Madonna is not sell-
ing out every date on her tour, she
is faring consistently well, defying
those who questioned her potential
as a stadium act.

Bowie, set to kick off his first
tour in four years with two shows,
July 30-31, at Philadelphia’s Veter-
ans' Stadium, has enjoyed tremen-
dous advance ticket sales for the
U.S. leg of his Glass Spider trek, set
to run through early September.

Thus far, the highlight of the
summer’s outdoor concert trade
was the Téxxas World Music Festi-
val, held June 20 at the Dallas Cot-
ton Bowl. With a hard-rocking bill

(Continued on page 75)

’Single'Goes Gold

ord: Her debut, “Whitney Hous-
ton,” has racked up 8 million in do-
mestic sales so far.

After six weeks at No. 1, “Whit-
ney” remains atop Billboard’s Top
Pop Albums chart this week, while
her first album rises to No. 59, dem-
onstrating ongoing sales activity in
its 124th week on the chart.

The single certification marks an-
other personal triumph for the lau-
rel-bedecked Houston—it is
her first gold single.

This year’s only other gold single
is Club Nouveau's remake of Bill
Withers’ “Lean On Me,” which
scored its RIAA award in May.

“I Wanna Dance With Some-
body,” which spent two weeks at
No. 1 on Billboard’s Hot 100 chart,
is the singer’s fourth consecutive
No. 1 hit and fifth consecutive top
10 single.

Arista had not scored a gold sin-
gle since Dionne & Friends’ “That’s
What Friends Are For,” released in
1985 and certified in January 1986.

With the certification of “‘I
Wanna Dance With Somebody,”
1987 gold singles equal the number
of gold singles released in 1986. The
two 45s to sell a million copies each
last year: “On My Own” by Patti
LaBelle & Michael McDonald and
“Kiss” by Prince & the Revolution.

CBS Records Group
holds annual confab,
see photos, page 70
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MCA Has A Hit With Basehall Push

Promo May Be Nashville’s Biggest Yet

BY GERRY wOOD

NASHVILLE MCA Records is
launching what could turn out to be
the most extensive promotional cam-
paign in Nashville’s history. Teaming
with major-league baseball, MCA will
hit with its Swing Into Profits pro-
gram Sept. 7. Aimed at the retail and
consumer levels, the program will be
supported by radio, television, and
print ads and point-of-purchase mate-
rials, highlighted by a sweepstakes.

The campaign will be bolstered by
trade-incentive programs, including
extended dating, free goods, and
product discounts on the entire MCA
country catalog line—plus eight new
front-line releases by such acts as
Reba McEntire, George Strait, and
Steve Wariner—13 new budget re-
leases, and 36 new budget midline
CD releases.

A retail display contest, audio/vi-
sual support program, and other in-
centives—including the consumer
Be-A-Winner Sweepstakes—were re-
vealed to Billboard by Bruce Hinton,
executive vice president and general
manager, MCA/Nashville. Contest
prizes include a trip to the 1988 World
Series and the Celebrity Fishing
Camp of New York Mets manager
Davey Johnson, trips to the MCA
Universal studios in Hollywood for a
VIP tour and concert featuring an
MCA country act, baseballs auto-
graphed by MCA country artists and
major-league baseball players, and

cassettes and LPs.

“Dollarwise and in scope, I'm sure
it’s the biggest campaign to come out
of Nashville,” says Hinton, who host-
ed the entire MCA distribution staff
and regional promo executives for
two days of meetings, July 28-29. Be-
sides McEntire, Strait, and Wariner,
the new releases spotlight the Oak
Ridge Boys, Jerry Clower, Ray Ste-
vens, the Bellamy Brothers, and John

Schneider. The MCA promotion is
sanctioned by Rawlings, the official
sponsor of major-league baseball. La-
bel officials hope to work with all 26
major-league clubs. Among the pro-
motions: The first 7,500 fans attend-
ing selected games (MCA Country
Nights) will receive an MCA country
single with a $1-off coupon for album
product (tied in to regional retailers

(Continued on page 84)

NEW YORK Arista Records, join-
ing several other labels, has estab-
lished a home video division.

Called 6 West Home Video, the
unit will bow in September with a
short video, to be followed by a full-
length video in October. Both re-
leases feature the Grateful Dead.

6 West, named after the label's
offices at 6 W. 57th St. in New
York, will be distributed by the
RCA/A&M/Arista system, with
marketing by Arista’s own field
staff.

According to Clive Davis, Arista
president, the home video division is
a direct outgrowth of the availabil-
ity of the full-length release, “So

Anista Records Forms
Home Video Division

Far,” a one-hour program tracing
the career of the band from “Uncle
John's Band” to “Throwing Stones”
the latter from the group’s new
Arista album, “In The Dark.” Co-di-
rected by Len Dellamico and the
Dead’s Jerry Garcia, the video will
carry a list price of $29.95.

The short video, listing at $12.95,
is called “The Making Of ‘Touch Of
Grey’ And More,” a half-hour docu-
mentary on the making of the
Grateful Dead’s first video.

The new division does not affect
Arista video product currently dis-
tributed by RCA/Columbia Home
Video or future product contracted
to it. IRV LICHTMAN

Baldrige, In Final Official Act, Testified On Copyright
U.S. Urged To Join Beme Gonvention

BY BILL HOLLAND

WASHINGTON Secretary of Com-
merce Malcolm Baldrige, in his last
official appearance on Capitol Hill
before his fatal rodeo accident July
25, told legislators that it is in the vi-
tal interest of the U.S. to join the
Berne Copyright Convention.
“There is absolutely no reason for
us not to join Berne,” the late secre-

tary testified to members of the
House Subcommittee on Courts,
Civil Liberties and the Administra-
tion of Justice. The Berne Conven-
tion is the world’s premier copy-
right protection treaty, but the U.S.
does not belong to it.

Baldrige rejected the present
method of some copyright owners
for getting Berne protection—an
expensive ‘‘back-door” method of si-

BY TONY SABOURNIN

NEW YORK The Assn. of Latin
American Record Merchandisers
and the Recording Industry Assn.
of America have linked to stop the
piracy and parallel import prob-
lems that plague the Latin indus-
try.

The alliance was announced at a
meeting July 14 at New York’s
Skyline Hotel; it brought together
executives from the various multi-
natianal labels engaged in the Lat-
in music business as well as many
of the city’s prominent distribu-
tors and retailers. A similar meet-
ing was held July 17 in Chicago.

At the New York meeting, Pro-
fono Records president Guillermo
Santiso, the unofficial head of
ALARM, called for a unified front
against the pirates and importers,
who, he said, have taken a sizable
chunk of the Hispanic record and
cassette market.

ALARM Links With RIAA

The 2-year-old ALARM has
been instrumental in seizing more
than 1 million illegal pieces, ac-
cording to Santiso. He also said
member companies have won ap-
proximately 30 parallel import
cases without a loss during the
past two years. “We will not stop
until there are no [parallel] im-
ported products in the U.S.)”’
Santiso said.

RIAA’s antipiracy lawyers Joel
Schoenfeld and Steve D’Onofrio
told the New York gathering of
similar court victories and empha-
sized that ALARM can benefit
from the legal and investigative
resources already existing within
RIAA. According to the two, such
resources are necessary because
piracy and illegal importation rank
low on the list of priorities of law-
enforcement agencies, even
though the former is a felony and
the latter is a misdemeanor.

(Continued on page 84)

multaneous release or publication in
Berne-member countries, like Cana-
da.

“Only large U.S. copyright inter-
ests can afford the substantial ex-
pense of a program of regular si-
multaneous publication,” he testi-
fied. “This is too expensive and
difficult or even impossible for
many U.S. publishers and for most
individual authors, artists, and com-
posers.”

Further, Baldrige said, U.S. copy-
right owners may find ‘““the back
door to Berne slammed in their
faces,” explaining that Berne mem-
bers are allowed to ‘‘retaliate

against the works of nonmember .

states. Plainly put, the risk of retali-
ation will increase if the U.S. rejects
Berne and continues to take a free
ride.”

The House hearing was the sec-
ond this summer on the subject. In
testimony at the June hearing, Reg-
ister of Copyrights Ralph Oman
called H.R. 1623—the legislation of-
fered by Rep. Robert Kastenmeier,
D-Wis.—a “thoughtful bill that at-
tempts to reconcile conflicting inter-
ests and to come to grips with the
most important international copy-
right issue the U.S. has had to con-
sider in this century.”

The U.S. belongs to the Universal
Copyright Convention, which intel-
lectual property experts say has
much less clout than Berne. Seven-
ty-six nations, including nearly all
of the developed countries and sev-
eral of the Eastern bloc nations, be-
long to Berne. The U.S., the
U.S.S.R., and the People’s Republic

(Continued on page 84)

Carry On. Celebrating the success of their two sold-out shows at New York

City's Radio City Music Hall, David Crosby, right, Stephen Stills, second from
right, and Graham Nash, left, are congratulated by Atlantic Records chairman
Ahmet Ertegun.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Kate Hyman is named vice president of a&r, East Coast,
for Chrysalis Records in New York. She was East Coast director of a&r for
MCA Records.

CBS Records International appoints Mason Munoz director of market-
ing and sales, West Coast, based in Los Angeles. He was director of mar-
keting and sales for the Columbia label, CBS Records International, based
in New York. Additionally, CBS Records Germany makes the following ap-
pointments: Andreas Kirnberger, director of a&r; Bernd Hoffman, man-
ager of local a&r; Christa Zentgraf, manager of international coordination;
and Hubert Wandjo, manager of artist marketing.

s :
HYMAN MUNOZ BORCHETTA FARBMAN

Scott Borchetta is promoted to national director of album rock promo-
tion for the MTM Music Group in Nashville. He was assistant to the nation-
al director of promotion.

Nancy Farbman is named director of international artist relations & pub-
licity for BMG Music International in New York. She was East Coast man-
ager of media and artist relations for Capitol Records.

Atlantic Records in New York promotes Paula Amato to publicist. She
was assistant to the vice president of single sales & production.

PolyGram Records in New York names Bob Kranes manager of a&r. He

AMATO SCHULMAN

MARKOWITZ

was assistant program director/music director for WXRK-FM New York.

Global Pacific Records appoints Paul Schulman director of East Coast
operations, based in New York. He was vice president of operations for Liv-
ing Music Records.

Ed Outwater is named executive director of quality assurance for the
WCI Record Group in Burbank, Calif. He was director of quality assurance
for Warner Bros. Records.

Slash Records in Los Angeles appoints Randy Kaye national director of
marketing and Michelle Zichella national director of promotions. Kaye
was with Big Time Records. Zichella was with Century City Artists.

MANUFACTURER. Martin I. Markowitz is named vice president of administra-
tion for WEA Manufacturing Inc. in Scranton, Pa. He was with the Ford
Motor Co.

HOME VIDEO. Strauss Zelnick is promoted to executive vice president of Ves-
tron in Stamford, Conn. He was senior vice president of corporate develop-
ment.

Prism Entertainment in Los Angeles makes the following appointments:
Amy Sexauer as manager of advertising/public relations/special events;
Clay Baxter, Western regional sales manager; Diana Dearin, manager of
creative services; Lynn Franks, project coordinator of creative services;
Heidi Marie Cantor, project coordinator; and Sarah Mandell, copywriter.

Lori Feldman is promoted to associate director of advertising at
CBS/Fox Video in New York. She was manager of advertising projects.

(Continued on page 78)
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SPONSORSHIP

INTHE ENTERTANMENT &
LEISURE INDUSTRY SEMINAR

SEPTEMBER 27-29,1987

THE FARMONT HOTEL-DALLAS, TEXAS

FOCUS ON

REGIONAL MARKETING
AND PROMOTION

PRESENTED BY

) «nd Billoeard.

AMUSEMENT BUSINESS*

“WHO WILL ATTEND

SEMINAR SCHEDULE

SAMPLE TOPICS

J

® Record Company Executives

@ Talent Agents and Managers

o Corporate Marketing Executives

¢ Video Companies

@ Radio Promotion Directors

® Music and Sports Marketing Agencies
® Advertising and Marketing Agencies
® Public Relations Firms

@ Promoters and Producers of Events

Sunday Registration  11:00am— 5:30 pm
Sept. 27 Sessions 1:00 pm— 5:30 pm
Reception 6:30 pm— 8:30 pm

CO-SPONSORED BY OGDEN ALLIED SERVICES

Monday Registration 8:00 am— 1:00 pm
Sept. 28 Sessions 8:30 am-12:00 pm
' Luncheon 12:00pm— 1:30pm

CO-SPONSORED BY MOBILE-VISION

Sessions 1:30 pm— 6:00 pm
Reception 7:30 pm— 9:30 pm

CO-SPONSORED BY ADOLPH COORS CO.

Tuesday Sessions 8:30am-12:15pm
Sept. 29 Lunch 12:15pm— 1:45pm
Sessions 1:45pm— 3:45pm

Seminar ends at 4:00 pm

® Creating Self-Liquidating Sponsorship Programs
® Music Marketing's Role in Artist Development
® Target Market Sponsorship Strategy

e Pricing, Negotiating and Promotional
Development of Music Sponsorships

o New Directions in Video Sponsorship

® Reaching the College Market at Local,
Regional and National Levels

® Consumer Promotion Programs
® Market by Market Sponsorship

® Business to Business Marketing Case Study

SPEAKERS pariia List

® Michael Omansky, RCA Records

o Walter G. Wilson, MCA Records

® Perry Cooper, Atlantic Records

o Donna-Ann Hayden, Glenmore Distilleries

® Eric Graves, Texaco USA

® Joanne Engelhardt, Hewlett Packard
@ Julie Cordry, Miller Brewing Co.

o Phillip Bloom, Burson Marsteller

@ Brian Parrott, Louisiana Pacific

o Jeftrey McElneaq, Einson Freeman

® Edward Wakeham, College Satellite Network
@ Neil Leventhal, American Honda Motor Co.

@ Paul Siegel, LBS Communications
o Geoftrey Drummond, Drummond Divine Co.

® Rick Nelson, U.S. Fidelity & Guaranty
® Paul Stanley, PS Productions

® Angelo Anastasio, Adidas USA
® Rhonda Racz, Seagram & Sons, Inc.

REGISTRATION INCLUDES

e Admission to all sessions

o Two lunches, continental breakfasts
@ Reference materials

@ Two receptions

Registration Fee — $375.00
Early registration before 8/24 — $340.00

Name
Title
Company
Address
City Zip
State Phone
Nature of Business

Mail this form to: Sponsorship Seminar, Box 24970,

Nashville, TN 37202 or call 615/748-8120
Fairmont Room Rates: [J Single $95.00 ([ Double $110.00

Name
Sharing With

Arrival

® An opportunity to meet the movers and shakers in the
entertainment, event, sport, music. and video marketing industries

American Airlines is offering 0 40% discount. For details call 1/800-433-1790 and refer to STAR FILE # $92652

(0 Check enclosed for registrants
for$___ (payable to Billboard Publications Inc.)
O American Express [ Visa [J MasterCard

Card#

Expires MC Bank#

Signature

{Cardholder)

Registration info. for registrants outside the US.. All checks must be in US.
dollars drawn on a U.S. bank. You may telex 4900008016 LCS Ul for your
registration if you wish to charge to your American Express, Visa or Master-

Card.

Registration fee does not include accommodations or airfare. Can-
cellations must be in writing & postmarked by 9/4/87 and are subject
to a 20% cancellation fee. Substitute registrants are accepted. Can-
cellations after 9/4/87 will not be refunded.

Reservations will be made for you

ONE NIGHT ROOM DEPOSIT REQUIRED

O Check enclosed payable to the Fairmont Hotel
O Charge to credit card above



NRM Is A Gompany On The Go

4-Day Confab Heralds Several Changes

BY GEOFF MAYFIELD

CHAMPION, Pa. National Rec-
ord Mart had the look of a compa-
ny on the prowl, hunting for a
larger market share, at the 75-
store chain’s annual convention,
held here July 26-29.

That the web’s store count is
only two stores more now than it
was when NRM gathered its
troops at the Seven Springs resort
here exactly a year ago is decep-
tive. Since that meet, the firm has
increased sales by more than 10%,
bolstered its home-office staff,
and readied two new store con-
cepts.

The catalyst for the metamor-
phosis came last spring, with an in-
ternal buyout that shifted control
of the web from the founding Sha-
piro family to president and CEO

Frank Fischer (Billboard, May 17,
1986). Key developments since
that transition include the follow-
ing:

e The appointment two months
ago of Jim Errichetti as vice presi-
dent of operations and administra-
tion. He came from Caché, a 40-
store, New York-based women’s
fashion chain, and had earlier
worked at clothing web The Gap
under Jack Eugster before Eug-
ster took the reins of the 546-store
Musicland Group.

e A greater emphasis on comput-
erization and inventory control will
be realized with the current rollout
of a $1.2 million point-of-sale net-
work by Fujitsu Systems of Ameri-
ca. During the convention, manag-
ers spent four hours learning how
to work the POS terminal.

¢ NRM is adding two concepts to

W. German Label Gapriccio
To Release DAT Titles

BY IS HOROWITZ

NEW YORK West German classi-
cal label Capriccio Records is pre-
paring 20 digital audiotape titles for
introduction in European markets
in the fall.

Beginning in November, the label
will release all new product simulta-
neously on DAT and compact disk,
according to Jerome Stine, U.S.
marketing director.

The decision by Capriccio is an-
other crack in the wall that major la-
bels worldwide have sought to put
up around DAT technology until
hardware manufacturers agree to

include Copycode scanners in their
players to prevent duplication of en-
coded recordings.

Only a week earlier, Nimbus Rec-
ords, a U.K.-based classical label
that is also a leading manufacturer
of CDs, announced it will be produc-
ing DAT software this year for sale
in Japan (Billboard, Aug. 1).

Meanwhile, industryites are spec-
ulating that at least one U.S. label,
GRP Records, will announce its
commercial entry into DAT market-
ing before the end of the year. GRP
is known to have prepared DAT cas-
settes for demonstration, and some

(Continued on page 75)

Songwriter Awarded Royalties
Gaste Wins ‘Feelings’ Suit

BY IRV LICHTMAN

NEW YORK A six-member U.S.
federal court jury here July 22
unanimously held that about 80% of
“Feelings,” a worldwide favorite
since its introduction in 1975 by
Morris Albert, is the creation of
French writer Lou Lou Gaste.
After a trial that lasted 1!/,
weeks, the jury apparently decided
to credit Albert’s lyrics as a contrib-
utory factor in the song’s succeess.
Testimony by the plaintiff, along
with a music authority called upon
to deliver expert testimony, con-
vinced the jury that Gaste’s 1956
composition “Pour Toi” was given
to A]bert by his publisher, resulting
in the melodic basis of “Feelings,”

which is said to earn from $200,000-
$400,000 worldwide each year.

Under the U.S. decision, Gaste is
entitled to royalties earned by the
song from 1983 up to the filing of
the action. Earnings during this pe-
riod amount to a little more than
$600,000, of which Gaste was
awarded $500,000 by the jury.

Even though the song was intro-
duced in 1975, Gaste can only collect
royalties starting from 1983, since
the statute of limitations on copy-
right infringement in the U.S. cov-
ers three years prior to the com-
mencement of a legal action.

As for earnings of “Feelings” be-
yond July 1986, this is subject to ne-
gotiation between the legal repre-

(Continued on page 85)

Ingram To Open Ind. Unit

NASHVILLE Ingram Video adds
a fifth distribution point to its net-
work with the opening Sept. 1 of a
10,000-square-foot warehouse and
office complex in Fort Wayne, Ind.
The new facility will allow for one-
day shipping to locations in Indiana,
Michigan, Ohio, Illinois, Iowa, and
parts of Wisconsin and Kentucky.
According to an Ingram spokes-

man, who declined to reveal the cost
of the new operation, the Fort
Wayne unit, which will be housed in
an existing building, will also con-
tain sales offices.

Currently, Ingram has distribu-
tion centers in Los Angeles, Dallas,
Nashville, and Jessup, Md. The com-
pany has plans to open other cen-
ters.

its store network, which includes
the mall-oriented National stores
and freestanding combo Oasis
stores. Two stores designed for off-
price malls with an emphasis on
budget product, called Surplus
Sounds, have opened in Pittsburgh
since December. This fall, in North-
brook, I11., and Columbus, Ohio, the
chain will introduce The Wave, a hi-
tech store that will emphasize com-
pact disks, CD video, laserdisks, and
audiocassettes.
¢ Shelly Berman Communicators,
a four-branch ad agency based in
Columbus, has been retained by Fi-
scher to handle all of NRM’s mar-
keting efforts.
(Continued on page 75)

Her Own Room. Gil Friesen, left, president of A&M Records, and Herb Alpert,
right, join with the Los Angeles Dance Gallery in naming the gallery’s two star
dressing rooms after Janet Jackson, center.

MICHAEL JACKSON'S ““I Just Can’t Stop Loving
You”’ enters the Hot 100 at No. 37 this week, the
highest that any single has debuted since Madon-
na’s “Dress You Up’’ opened at No. 36 two years
ago. Jackson’s single, the first release from his up-
coming album, “Bad,” enters the Hot 100 one notch
ahead of Whitney Houston’s “I Wanna Dance With
Somebody (Who Loves Me),” which debuted at No.
38 in May.

“I Just Can’t Stop Loving You’ enters the Hot

No. 39, which ties two
1986 hits for the highest
debut since Lionel Rich-
ie’s “Say You, Say Me”
bowed at No. 37 in No-
vember 1985. Prince &
the Revolution’s ‘“‘Kiss”’
and Cameo’s ‘“‘Candy”
both also opened at No.
39. Jackson’s single—

Black Singles chart at
e ]
e

the first taste of the fol-
low-up to the best-sell-
ing album in history, “Thriller,”—arrives at No. 23
on the Hot Adult Contemporary Singles chart.

Meanwhile, Janet Jackson’s “The Pleasure Princi-
ple’” jumps to No. 1 on the Hot Black Singles chart,
becoming the fifth No. 1 black hit from her smash
album “Control.” No other album in chart history
has generated more than three No. 1 black hits. One
curious note: The only “Control” single to fall short
of No. 1 on the black chart—‘ “When I Think Of
You”’—happens to be the only one to make No. 1 on
the pop chart.

I.OS,LOBOS’ “La Bamba” leaps from No. 24 to No.
11 on the Hot 100, eclipsing the chart performance
of the original version, by Ritchie Valens. Valens’
hit—the B side of ‘“Donna”—peaked at No. 22 in
March 1959, one month after he died in a plane crash
with Buddy Holly and the Big Bopper. (‘“‘Donna”
climbed to No. 3 before Valens’ death and went on to
reach No. 2.)

“La Bamba,” the title song of the new Taylor
Hackford movie based on Valens’ life, is likely to be-
come the fifth No. 1 hit in less than five years to em-
anate from a movie directed by Hackford. But
whereas this is a remake, the first four smashes
were all original songs.

FAST FACTS: U2’s “I Still Haven't Found What I'm
Looking For” jumps to No. 1 on this week’s Hot 100,
becoming the second No. 1 hit—following “With Or
Without You”—from its former No. 1 album, “The
Joshua Tree.” U2 is the third group in the past year
toland a No. 1 album that yielded two No. 1 hits: The
Irish band follows Huey Lewis & the News and Bon
Jovi.

Two songs from “Beverly Hills Cop II'’ place in
the top three on this week’s Hot 100: George Mi-

by Paul Grein

Michael Jackson Single Bows At No. 37;
Highest Debut Since Madonna In '85

chael’s “I Want Your Sex”’ jumps to No. 2, and Bob
Seger’s ‘‘Shakedown” dips to No. 3. This marks the
first time that two hits from one movie have ap-
peared in the top three simultaneously since Phil
Collins & Marilyn Martin’s ‘“Separate Lives” and
Lionel Richie’s “Say You, Say Me”’—from ‘“White
Nights''—scored in December 1985. Before that,
you have to go back to the “Saturday Night Fever”
blitz in 1978.
A fourth “Cop 11" single, the Pointer Sisters’ ‘‘Be
- = There,” debuts at No. 81
this week. The record
was produced by Narada
Michael Walden, mak-
ing this the first Pointer
Sisters single since 1977
not produced by Rich-
ard Perry.

Madonna’s ‘“Who's
That Girl”’ jumps four
notches to No. 7 this
week, becoming her 13th
consecutive top 10 hit.
That puts her in a tie with Richie for the longest
string of consecutive top 10 hits so far in the '80s.
(Richie’s string ended in May when “Se La” peaked
at No. 20.) When Michael Jackson’s new single goes
top 10, he will have had 13 consecutive top 10 hits as
well.

The Fat Boys & the Beach Boys’ remake of ‘““Wipe-
out’” jumps six notches to No. 39 this week—24
years and 11 months after the Beach Boys landed
their first top 40 hit, “Surfin’ Safari.” The silver an-
niversary of that top 40 breakthrough is Sept. 15.

As forecast last week, the Grateful Dead earns its
first top 10 album as “In The Dark” jumps three |
notches to No. 9 on the Top Pop Albums chart. This
breakthrough comes a mere 20 years and three
months after the group first hit the chart,

“Sammy Hagar’’ jumps three notches to No. 15
this week, becoming his highest-charting solo album
to date. Hagar’s “Three Lock Box” peaked at No. 17
in 1983. With Van Halen, Hagar hit No. 1 last year
with “5150.”

WE GET LETTERS: Art Goewey, research direc-
tor of WUSN-FM Chicago, notes that Stephanie
Mills’ “I Feel Good All Over” is the first single to
spend three or more weeks at No. 1 on the Hot Black
Singles chart without crossing over to the Hot 100
since George Clinton’s ‘“Atomic Dog’’ in 1983.
Goewey adds that Mills’ only other No. 1 black hit,
last year’s “I Have Learned To Respect The Power
Of Love,” also failed to crack the Hot 100.

Robert T. Durkee of Altoona, Wis., noticed that
Whitney Houston has hit No. 1 on the Top Pop Al-
bums chart by cutting the title of her debut album in
half. Says Durkee: “Gee, I can’t wait to hear her
next No. 1 album, which will undoubtedly be called
‘Whit.””’
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FOLLOW
THE HEAT
OF THE
MOMENT.

FC 40375

A major breakthrough
for Cock Robin is

‘Just Around The Corner’’ss.onzs
The new single

that burns with

a fiery passion.

From the haunting
new album that
delivers on the promise
made by their
internationally-
acclaimed debut.

On Columbia Records,
Cassettes and Compact Discs.

Produced by Don Gehman.
“Columbia,” ® are trademarks of CBS Inc. (© 1987 CBS Inc.






