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Will Senate pull the 
plug on i 1- month -old 
indie promotion probe? 
See page 3 

Willie Nelson suits up 
for Nashville honor 
See page 73 

San Diego breaks a date 
with bad -boy Beasties 
See page ; b' 
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Special-Interest Video 
Discovers New Niches 

BY JIM McCULLAUGH 

LOS ANGELES Special- interest 
video may double its market share 
in 1987. 

According to manufacturers, dis- 
tributors, and retailers, the entire 
category- currently led by fitness 
and followed by cooking, travel, 
sports, and other how -tos -could 
continue to double its market share 

Rodney Enrolls 

On Yid Chart At 
Head Of Class 

LOS ANGELES "Back To 
School" debuts at the No. 1 po- 
sition on Billboard's Top Vid- 
eocassettes Rentals chart this 
week. 

The Rodney Dangerfield 
film, just released by HBO/ 
Cannon, is the first title to earn 
that distinction. Billboard be- 
gan its videocassette rental 
chart on Feb. 6, 1982. 

Four titles have debuted at 
No. 3: "Romancing The Stone," 
"Star Wars," "Rambo," and 
"Back To The Future." "Blade 
Runner" debuted at No. 4, and 
"Silkwood" debuted at No. 5. 

The company claims the 
$79.95 title has sold more than 
300,000 units and credits a 
multimillion- dollar ad cam- 
paign that included television 
spots for high sales. 

The title debuted last week at 
No. 23 on the Top Videocas- 
settes Sales chart and moves to 
No. 13 this week. 

JIM McCULLAUGH 

annually through 1991. 
Projections, including those by 

the most conservative analysts, call 
for special- interest video to repre- 
sent more than 10% of the 83 million 
prerecorded videocassettes that the 
Electronics Industries Assn. says 
will be sold to dealers this year. Spe- 
cial- interest video accounted for, at 
most, a 5% market share in units 
sold last year. More optimistic ob- 
servers say the share will be much 
higher than 10% in view of the esca- 
lating use of direct -mail marketing 
by many companies. 

Current top -selling examples of 
exercise, cooking, and travel videos 
are the Jane Fonda series on Karl - 
Lorimar, the two Chef Paul Pru- 
dhomme volumes on J2 Communica- 
tions, and "Laura McKenzie's Tray- 

(Continued on page 77) 

U.K. CD Royalty Pact Near 
6.25 % Of Dealer Price Eyed 

BY PETER JONES 
LONDON The British Phono- 
graphic Industry (BPI) and the Me- 
chanical Copyright Protection Soci- 
ety (MCPS) appear close to an 
agreement on a new system of cal- 
culating compact disk mechanical 
royalties. 

The agreement being discussed, 
which is subject to the approval of 
the BPI and MCPS councils, would 
appear to increase the cost of CDs 
for the record companies and could 
slow their response to the growing 
demand for lower CD software 
prices. (For a report on PolyGram's 
midprice CD line, see page 61.) 

Both parties have agreed that the 
old royalty system, based on the 
price of black vinyl albums, must be 
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replaced by a new one that recog- 
nizes CD pricing. The MCPS is 
working toward a target of 6.25% of 
retail price but says that, in return 
for "concessions," it will settle for 
6.25% of dealer price for the rest of 

1987. BPI said it is considering the 
offer. 

Under the existing arrangement, 
record companies pay about 52 
cents in mechanical royalties for 

(Continued on page 76) 

`Slippery': 5 Million In 5 Months 

Bon Jovi Sets Sales Mark 
BY PAUL GREIN 

LOS ANGELES Bon Jovi's "Slip- 
pery When Wet" (Mercury /Poly- 
Gram) topped 5 million units in U.S. 
sales on Jan. 20, just five months af- 
ter its release. That's the fastest 
any album has reached the 5-mil- 

THE BEST ROCK RISES TO THE TOP. 3SEUDO ECHO -# 1 

or Australia's charts 5 weeks running. U.S. single LIVING IN A 
DREAM 5125 -7 -R exploding AOR, MTV Hp Clip wk. 2/11, Top 
10 phones at WLIR. Adds K -ROCK, KGB WNEW. LP LOVE AN 
ADVENTURE 5730 -1 -R. An original sound -(or is it aboriginal). 
PSEUDO ECHO. THE # 1 NEW BAND FROM THE LAND 
DOWN UNDER. RCA. 

lion -sales mark since the Recording 
Industry Assn. of America intro- 
duced multiplatinum awards in De- 
cember 1984. 

Of the four other albums that 
have hit this sales level in the past 
two years, the previous fastest sell- 
er was Madonna's "Like A Virgin," 
which did the trick in eight months. 
Dire Straits' "Brothers In Arms" 
took 12 months; "Whitney Hous- 
ton," 14 months; and Phil Collins' 
"No Jacket Required," 16 months. 

(Continued on page 74) 

Prism Vid Moves 
Into CD Market 

BY IRV LICHTMAN 

NEW YORK The natural hi -tech 
alliance of home video and the com- 
pact disk has a new twist with the 
establishment of a CD catalog by 
video manufacturer Prism Enter- 
tainment. 

In line with the Los Angeles - 
based company's pioneering of sell - 
through price points in video, its 
CDs and companion chrome cas- 
settes will be priced to sell to the 
consumer for under $10 each, ac- 
cording to Prism president Barry 

(Continued on page 74) 
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SOUND WAREHOUSE GRABS WINDY CITY 
Sound Warehouse has announced plans for its biggest store yet, a five - 
story, 25,000- square -foot facility in downtown Chicago. The Dallas - 
based chain is growing rapidly; it opened its 100th store on New Year's 
Eve. Page 4. 

Compass Sets Sights On Success 
Compass Distributing is quickly finding its way in the indie market. The 8- 
month -old company boasts a heavy metal label, Grudge; a jazz and r &b 
logo, Pinnacle; and a pop imprint, Chumley. Plans for a CD -only label are 
in the works. Grass Route columnist Linda Moleski tells the firm's story. 

Page 39. 

VIDEO JUKEBOXES SPIN PROFITS 
After some initial resistance, video jukeboxes are proving popular in bars 
and restaurants and at military bases, amusement parks, airports, and 
colleges. Jim Bessman reports. Page 51. 

U.K. Tax Changes Would Affect Touring 
Proposed changes in the U.K. tax code would place levies on income 
from tours in the country by foreign artists, including profits from record 
sales that are deemed to have resulted from appearances in the U.K. 
Fred Goodman reports. Page 70. 
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MIDEM Piracy Meet Cites Progress 
But IFPI Chief Decries Poor Turnout 

BY MIKE HENNESSEY 

CANNES, France Although record 
and tape piracy are costing the re- 
cord industry an estimated $1.2 bil- 
lion a year and one in four LPs and 
tapes sold around 
the world is a pi- 
rate copy, only 30 
people attended 
MIDEM's record 
piracy seminar, 
hosted by IFPI, 
the international 
manufacturer group. This manifes- 
tation of industry apathy drew a bit- 
ter comment from Nesuhi Ertegun, 
president of IFPI and chairman of 
the panel. 

Noting the many empty seats in 
the conference room of the Palais 
des Festivals, Ertegun said, "Don't 
they know what is going on in their 
industry? Don't they care? Are they 
aware that there is pirate product 
on view at some of the MIDEM 
booths ?" 

Ertegun said it was a vivid reflec- 
tion of the huge information job 
that is needed that of MIDEM's to- 
tal attendance of 3,000 -4,000 people, 
only a handful had bothered to at- 
tend the piracy seminar. 

But if that is the bad news, the 
good news is that after 20 years of 
piracy, which has cost the industry 
an estimated $1.9 billion, significant 
victories are being achieved on a 
number of fronts. 

The panel of IFPI experts - 
James Wolsey, director of overseas 
and antipiracy operations; David At- 
tard, legal adviser for the Middle 
East; and Peter Crockford, antipir- 
acy coordinator- agreed that there 
are encouraging signs that the in- 
dustry is winning the battle against 
the pirates. 

In 1970, when IFPI first set up 
an office in Hong Kong, more than 
90% of the market was pirated. By 
the end of last year, IFPI had wiped 
out piracy almost completely. The 
market is now 95% legitimate. 

MIDEM 

REPORT 

In 1980, tape pirates in Singa- 
pore were exporting almost 120 mil- 
lion units a year to the Middle East, 
Africa, and South America. In 1981, 
IFPI set up an office in Singapore to 
tackle the problem. Last year, pira- 
cy exports were down to 15 mil- 
lion- "still an appalling figure," 
says Wolsey, "but only 12% of the 
1980 figure." With the new Singa- 
pore copyright law now in force, the 
end for the pirates is now in sight, 
Wolsey predicted. 

Progress is also being made in 
Malaysia (with a new law expected 
in March), Taiwan, and Korea. 

In Greece, where piracy once 
reigned uncontrolled, IFPI's anti - 
piracy team secured a number of 
successful prosecutions in the 

courts, following 76 operations 
throughout the country. More than 
29,000 pirate cassettes and 102 
pieces of recording equipment were 
confiscated, and as a result of the 
action, sales of legitimate cassettes 
rose by 36% in one year. 

A number of Middle Eastern 
states have drafted copyright legis- 
lation. In Egypt the government 
has ratified the Phonogram Conven- 
tion and set up a special police force 
to combat piracy. 

In Turkey, largely as a result of 
the initiative of IFPI's Ertegun, 
new legislation has been passed to 
deal with the enormous piracy prob- 
lem. 

In Liberia, a new copyright bill 
(Continued on page 74) 

Will Plug Be Pulled 
On Senate `Payola' Probe? 

BY BILL HOLLAND 

WASHINGTON The 11- month- 
old Senate subcommittee investi- 
gation into independent promotion 
practices in the record industry 
may be called off. 

Sen. Albert Gore, D- Tenn., who 
originally called for the probe, will 
have to determine this week 
whether he has jurisdictional pow- 
er to transfer the investigation to 
the Commerce Committee's Con- 
sumer Subcommittee, where he is 
to serve as chairman. Gore left his 
post on the Government Affairs 
Committee and its Permanent 
Subcommittee on Investigations - 
which is conducting the probe -to 
serve on the Commerce Commit- 
tee as well as the Armed Forces 
Committee. 

The ongoing probe now has no 
official head, although the Investi- 

gations Subcommittee's chairman, 
Sen. Sam Nunn, D -Ga., plans to 
"reassess" the progress of several 
probes, including the inquiry into 
alleged music industry "payola." 

Further, Gore's chief investiga- 
tor has been reassigned to another 
subcommittee, pending decisions 
from legislators. 

According to a spokesman, Gore 
plans to meet shortly with Investi- 
gations Subcommittee workers 
and his own staff to decide "which 
way to go- whether to call it off 
or assess jurisdictional issues to 
see if he can pull it over to the 
Consumer Subcommittee." 

Other newly announced commit- 
tee- membership changes will also 
influence music industry legisla- 
tive activity in the areas of home 
taping and source licensing. 

With retired Copyright Subcom- 
(Continued on page 74) 

Performer Was Criticized For Recording In South Africa 

U.N. Removes Simon From Boycott List 
BY NELSON GEORGE 

NEW YORK Paul Simon is off the 
hook. The U.N. Special Committee 
Against Apartheid removed the 
Warner Bros. singer /songwriter 
from the list of entertainers deemed 
in violation of the 1980 cultural boy- 
cott against performers working in 
South Africa. 

The special committee took its ac- 
tion last week after it had received 
letters and testimony supporting Si- 
mon from a number of black artists 
and political leaders, none of whom 
were named. 

Simon has been criticized mostly 
because of five cuts recorded in 
South Africa in 1985 for his plati- 
num "Graceland" album. Many 
were also angered that Linda Ron - 
stadt, who is on the boycott list for 
playing Sun City, appears on the Si- 
mon album as a background vocal- 
ist on the song "Under African 
Skies." 

Simon is said to have paid the 
black South African musicians on 
the date triple scale and reportedly 

has seen to it that royalty payments 
be sent to them directly, side -step- 
ping contact with South African la- 
bels. Members of the Johannesburg 
black musicians union voted to let 
him record there. 

The "Graceland" album has been 
well- received by critics here, and, 
initially, antiapartheid activists took 
a wait -and -see attitude toward the 
album. But Simon has been under 
increasing attack in the wake of the 
album's nomination for four Gram- 
my awards, including album of the 
year. 

At a recent talk at Howard Univ., 
a predominantly black school in 
Washington, D.C., Simon was greet- 
ed with hostility by many students. 

Simon's placement on the special 
committee's list encouraged boy- 
cotts of his current European tour 
with 25 black South African musi- 
cians, including Hugh Masekela, 
Miriam Makeba, and Ladysmith 
Black Mambazo, the 10- member vo- 
cal group featured on several 
"Graceland" selections. 

Now that the cultural ban has 

been lifted, Simon is expected to 
take his tour to Zimbabwe for a Sat- 
urday (14) performance that is to be 
taped, it is understood, for future 
U.S. presentation on Showtime. 

After a Jan. 30 press conference 
in London, Simon sent a letter to the 
special committee that told of his 
turning down $2 million to play Sun 
City and his vow not to play there 
along as apartheid exists. Through- 
out the uproar, Simon has contend- 
ed that recording with black South 
Africans in the studio is not the 
same as performing there under the 
auspices of the government. 

The U.N. special committee was 
organized after South Africa was 
removed as a member of the inter- 
national organization because of its 
apartheid policies. Among the enter- 
tainment figures still on the cultur- 
al boycott list are Frank Sinatra, 
Ray Charles, Rod Stewart, and 
Queen, all of whom have performed 
in Sun City. At least two acts, the 
O'Jays and Millie Jackson, have 
been taken off the boycott list. 

BILLBOARD FEBRUARY 14, 1987 3 



Its Largest Unit To Open In Chicago 

Sound Warehouse Plans Superstare 
BY GEOFF MAYFIELD 

NEW YORK Sound Warehouse, 
the 100 -unit music and video chain, 
plans to open its largest store ever 
in Chicago this April: a five -story, 
downtown location with more than 
25,000 square feet. 

The superstore will be roughly 
7,000 square feet larger than the 
Dallas -based chain's largest exist- 
ing unit, according to John Quinn, 
director of retail operations. By 
means of comparison, Sound 
Warehouse's Windy City showcase 
will be only 9,000 square feet shy 
of the space at Tower Records' 
landmark New York store (includ- 
ing its annex) in downtown Man- 
hattan. 

The Warehouse superstore will 
no doubt bolster the chain's al- 
ready conspicuous presence in Chi- 
cago, where the publicly owned 
company has so far opened eight 
outlets. In addition to a long -term 
agreement signed for the down- 
town unit, the firm now holds 
leases on another four locations. 
President and CEO Terry Worrell 
had stated previously that he 
hopes to have 13 stores open by 

July 1987 (Billboard, Aug. 23). 
"This is the first market we've 

been into that has as active a 
downtown as Chicago," says 
Quinn, explaining the sizable com- 
mitment. "In Dallas and Houston, 

`This is the first 
market we've been 
into with such an 
active downtown' 

the downtown areas aren't as big a 
factor." 

In addition to large work and 
residential populations, Quinn ac- 
knowledges that new site, at 1010 
Rush Street near Oak Street, also 
puts Sound Warehouse in a neigh- 
borhood that already hosts several 
home entertainment retailers. 
"There are about four or five com- 
petitors within a close radius," he 
says. 

A video sales and rental depart- 
ment will occupy the new store's 
4,400 -square -foot, walk -down first 
floor. Quinn says one of the five 

floors will be devoted entirely to 
classical product because "the 
stores that we have there so far 
have done well with it." He adds 
that tentative plans call for one 
floor to be devoted entirely to com- 
pact disks; another will have only 
LPs and cassettes; and the remain- 
ing floor will concentrate on blank 
tape and accessories. 

Quinn says the chain's in -house 
architectural department is han- 
dling all the blueprints for conver- 
sion of the former office building. 

The addition of the superstore 
continues an aggressive expansion 
spree. Sound Warehouse opened 
18 stores in the last five months of 
1986. In December, the chain made 
market debuts in Baton Rouge, 
La., and Atlanta, while the New 
Year's Eve opening of a new Dal- 
las location brought the chain's to- 
tal to 100 stores. 

More units are set to bow before 
the downtown Chicago store de- 
buts, including two of the other 
pending Windy City stores. An Or- 
lando, Fla., unit should open by the 
middle of March. 

Island, On Rebound, Still On The Offense 
Unfazed By Loss Of Winwooa4 Looks To New Acts 

BY FRED GOODMAN 

CANNES, France Following a 
year in which his Island Records en- 
joyed a stunning financial rebound, 
company founder Chris Blackwell is 
looking forward to a combined at- 
tack involving new artists, a major 
CD release program of the label's 
catalog, and a potential blockbuster 

album from U2. 
At MIDEM to 

promote Island's 
25th anniversary 
and rally the com- 
pany's interna- 
tional licensees 
around the March 

release of U2's "Joshua Tree " -of 
which it is rumored the label hopes 
to sell 10 million copies worldwide - 
Blackwell says his company has fi- 

nally put speculation of impending 
bankruptcy behind it. 

"We're supposed to be going out 
of business," he says. "I think the 
best course of response is just to 
perform. Everyone's going to say 
whatever they want anyhow." 

Island, which began 1986 amid 
speculation that it could only be 
saved by a British public offering, 
found a financially prophetic rever- 
sal in Steve Winwood's "Back In 
The High Life" album. That, cou- 
pled with Robert Palmer's platinum 
breakthrough, "Riptide," and a suc- 
cessful debut for Island Films via 
Spike Lee's "She's Gotta Have It," 
turned the company's fortunes 
around quickly. 

Yet the success of those projects 
has already created the need for Is- 
land to develop new artists. The 
comparatively small label has al- 
ready lost Winwood to Virgin - 
America; Spike Lee has ankled a 
three -picture deal with Island Films 
for a more lucrative pact with Co- 
lumbia Pictures; and Blackwell 
makes no secret of his belief that he 

MIDEM 
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will be unable to hold Palmer after 
he delivers his last contracted al- 
bum to the label in September. 

"Our specialty is signing and de- 
veloping new talent," he says. "If a 
time comes when it doesn't make 
sense for us to put a lot of our funds 
at risk, then we will have to let an 
artist go. 

"In the case of Spike, his last film 
cost $400,000. This next one will cost 
$4 million or more, and that's too 
big a risk for us." 

Blackwell says he couldn't match 
the deal Virgin offered Winwood, 
which he says is worth $12 million 
for three albums and includes a $5 
million advance. 

Like Winwood, Palmer has been 
associated with Island throughout 
his career. Yet Blackwell holds little 
hope of re- signing him. 

"Robert and I have worked to- 
gether almost as long as Steve and I 
did," he says. "If there's an oppor- 
tunity for him to get a deal like 
Steve's, I couldn't ask him to not 
take it and still be a good friend. 
When someone is being offered that 
kind of money, you can't just say, 
'Don't do it.' " 

Instead, Blackwell is looking to a 
bevy of newer artists, including Ju- 
lian Cope, the Christians, the Long 
Ryders, CS Angels, and saxophonist 
Courtney Pine, to take up the slack. 

From its established acts, Island 
can expect the final Palmer album, 
a greatest -hits package from Win - 
wood, and the U2 release. The label 
was able to re -sign that group after 
the success of "War" by returning 
its publishing catalog to the act. 

(Continued on page 76) 

Def Jam Pub Deal Bolsters 
island Music consortium 

CANNES, France On the heels of A partnership of leading inde- 
signing one of its biggest clients pendent publishers in the major 

to date, Def Jam territories, the consortium has 
Music, the 11- been seeking to establish itself as 
member Island a competitor to leading interna - 
Music Interna- tional publishing firms, like Chap - 
tional Consor- pell /Intersong, SBK Entertain - 
tium is feeling ment, Warner Bros. Music, and 
upbeat about its EMI Music, for worldwide pub - 
ability to corn- lishing deals. 

pete with the major multinational "We believe we can compete 
publishing powers. with anyone on advances and 

A year after its formation as an rates," says Hein van der Ree, 
alternative network for interna- managing director of the consor- 
tional music publishing deals, the tium and Island Music Ltd. in the 
consortium sent a group of repre- U.K. 
sentatives to MIDEM to drum up Prior to the formation of the 
new business and celebrate the consortium, its individual mem- 
Def Jam deal. (Continued on page 76) 

MIDEM 

REPORT 

Jxecutive Turntable 
RECORD COMPANIES. Rudolf Gasaner is appointed president of RCA /Ariola 
Records International in New York. He was executive vice president of Po- 
lyGram International in London. 

Quantum Media Inc., the newly formed entertainment and communica- 
tions company, names Mark Mitzner executive vice president /chief finan- 
cial and administrative officer, based in New York, and Dick Williams ex- 
ecutive vice president and general manager, music division, based in Los 
Angeles. Mitzner was senior vice president and chief financial officer of 
MTV Networks. Williams was vice president of promotion for EMI America 
Records. 

Warner Bros. Records in New York names Russ Titelman vice president 
of a &r. A noted producer, he has worked with such artists as Steve Win- 

GASSNER MITZNER WILLIAMS TITELMAN 

wood, James Taylor, and Rickie Lee Jones. 
Ed Mascolo is promoted to senior vice president of product development 

for RCA Records in New York. He was vice president of national promo- 
tion. Also, Paula Batson becomes director of national publicity for the la- 
bel, based in Los Angeles. She was upped from director of regional publici- 
ty, West Coast. 

A.D. Washington is appointed national director of promotion for MCA 
Records' black music division, based in Dallas. He was Southwest promo- 
tion manager for the label. 

CBS Records makes the following changes in its Pitman, N.J., manufac- 
turing plant: John Noonan is named director of manufacturing services; 
Stanson Nimiroski, vice president of Pitman manufacturing; Avi Raj - 
hansa, director of quality control; Michael W. Reyher, director of CD man- 
ufacturing; and Chester Dawson, director of CD technology. Noonan was 
upped from plant manager. Nimiroski was upped from vice president of 
quality management. Rajhansa was upped from engineering manager. 

WASHINGTON GILMOUR ACOUAVIVA FIRSTMAN 

Reyher was director of quality control at the Carrollton, Ga., plant. Dawson 
was with North American Philips. 

Atlantic Records promotes Diane Gilmour and Kathy Acquaviva to as- 
sociate directors of media relations for the East and West Coasts, respec- 
tively. Gilmour was manager of media relations. Acquaviva was West 
Coast publicity manager. 

PolyGram Records in New York names Bill Levenson director of catalog 
development and Tim Rogers manager of that area. Levenson was director 
of a &r. Rogers was product manager for pop catalog. 

Winnie Kelly becomes director of publicity for Windham Hill Records in 
Los Angeles. She was director of publicity and advertising for Jeremy P. 

Tarcher Inc. 
Arista Records in New York names Rose Gross -Marino executive assis- 

tant. She has been with the label since 1975. 
Danya Records in Walnut Creek, Calif., names Cindy Abrams national 

sales and marketing coordinator. She was previously with RAS Records, 
where she served in a similar capacity. 

Dawn Bridges joins Tin Pan Apple in New York as publicity director. She 
was an account executive with Soltera, Roskin & Friedman Public Relations 
in Los Angeles. 

HOME VIDEO. MCA Home Video in Los Angeles makes the following appoint- 
ments: Steven Jarmus as vice president for the international division; Blair 
M. Westlake, vice president, legal affairs; and Michael Fitzgerald, vice 
president, technical operations. Jarmus was vice president, Far East, for 
CIC Video. Westlake was director of business affairs for Universal City 
Studios. Fitzgerald was technical director. 

Joseph Petrone becomes vice president of sales for Prism Entertainment 
in Los Angeles. He was upped from director of sales. 

Embassy Home Entertainment in Los Angeles promotes David Bixler to 
director of sales. He was national sales manager. 

Karl- Lorimar Home Video in Irvine, Calif., makes the following appoint- 
ments: Steve Gertz as product manager for the how -to product line; Steve 
Thompson, product manager, entertainment division; and Anna Snepp, 
product manager, sports and fitness. 

RELATED FIELDS. Macey Lipman Marketing in Los Angeles names Barbara 
Firstman executive national director. She was regional director of market- 
ing and research for the company. 

Avalon Attractions in Los Angeles appoints Bill Silva vice president. He 
was co -owner of Fahn & Silva Presents Inc. 
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PARTY FOR A REASON! 
WITH TOP CELEBRITIES FROM ALL FACETS OF THE ENTERTAINMENT INDUSTRY 

RECKLESS SLEEPERS 

Jules Shear 

Steve Holley 

Brian Stanley 

Jimmy Vi vino 

EMCEE 

DAVE HERMAN 

WNEW F114 Rari/o 

TO BENEFIT COVENANT HOUSE UNDER 21 
The only 24 hour crisis center for home ess and abused runaway children provides 

food, shelter, education, ¡ob training, rredical care, legal advice and unconditional 
love for an estimated 15,000 children annually in New York City alone. This event 
is a celebration for the children who have succeeded at Covenant House and is a 

necessity to raise money for the thousands of new children who will walk through 

their doors tomorrow! 

Sound Equipment Supplied By Pro Mix 

Sound - Jess Heimlich 

FRANKEN & DAVIS 

The comedy duo of 
Saturday Night Live 

fame. 

Thursday February 12th, 1981 1:00 PM 

Tickets $50.00 $15.00 at door 

Ticket foratio 212'620'3122 K. Barrett 

Food - Food Fantasies Caterers 

Art - Conceptual Design Type - Communitypesetter Inc. 

The Extraordinary Nightclub 

605 West 55th Street (btw. 11th & 12th Avenues) 212.247.0612 



U.S. labels Give MIDEM Thumbs Up 
Despite Low Traffic, Deals Are Plentiful 

BY FRED GOODMAN 

CANNES France Although U.S. 
participation was down for this 
year's MIDEM, held here Jan. 26-30, 
many U.S. labels say business was 
conducted at a brisker pace than 
ever before. (For more on the scene 

at Cannes, see 
page 76.) 

The number of 
participating U.S. 
companies fell 
from 256 to 232 
this year, perhaps 
owing to the 

weakened dollar making travel to 
France less attractive than it has 
been in recent years. 

With independent companies 
dominating the profile of the U.S. 
contingent, the variety of deals and 
level of development among coun- 
tries was quite varied. Yet virtually 

MIDEM 

REPORT 

all surveyed express satisfaction 
with the meet and say they will 
probably equal or expand their in- 
volvement in next year's MIDEM. 

"It has been back -to -back bed- 
lam," says Jim Snowden, vice presi- 
dent of marketing for Jem Records, 
which took a large booth. Although 
unwilling to discuss specific deals, 
Snowden says the company re- 
ceived a broad range of offers, both 
as a licenser and as a licensee. 

Leading New York -based indie 
Profile Records found plenty of in- 
ternational takers for its titles, 
which run from rap to heavy metal. 
However, label president Cory Rob- 
bins found little to license for re- 
lease in the U.S. 

"There are good records but no 
great records this year," he says, 
adding that a big turnout by CD 
manufacturers and accounting 
firms had "changed the basic pro- 

Classic, Remastered Releases Offered 

Columbia Bullish On Jazz 
BY CHRIS MORRIS 

LOS ANGELES Columbia Records 
has joined a growing list of major 
labels revitalizing their jazz cata- 
logs with the launch of Columbia 
Jazz Masterpieces. 

The first 12 Jazz Masterpieces ti- 
tles, digitally remixed and remas- 
tered from original analog tapes, 
were issued simultaneously on LP, 
compact disk, and cassette the last 
week in January. 

This initial release, which in- 
cludes classic albums and new com- 
pilations by Miles Davis, Louis Arm- 
strong, Benny Goodman, Dave Bru- 
beck, Billie Holiday, Duke 
Ellington, and Count Basie, inaugu- 
rates an ongoing program that will 
see the release of approximately 
seven titles every six-eight weeks, 
for a projected total of 50-60 titles in 
1987. 

Future releases will include addi- 

tional Ellington, Davis, and Bru- 
beck releases as well as well -known 
albums by Thelonious Monk, Errol 
Garner, and Charles Mingus, 
among others. More new compila- 
tions, some by multiple artists, are 
also planned. 

While CBS does not provide sug- 
gested retail prices on its product, a 
source within the company says 
that LP pricing on the series will be 
comparable to a $6.98 album, while 
CDs will be priced at "the going 
rate," with no special discounting. 

The Jazz Masterpieces releases 
will be supported by broad publici- 
ty, promotiom, and point -of -sale 
marketing campaigns. 

According to George Butler, vice 
president /executive producer of 
a &r for jazz and progressive music 
at Columbia, the Jazz Masterpieces 
project has been in the works for 
four years. 

(Continued on page 77) 

Lion, Founder Of Blue Note 
Dies In San Diego At 78 

BY PETER KEEPNEWS 

NEW YORK Alfred Lion, the soft - 
spoken German immigrant who be- 
gan Blue Note Records as a hobby 
and built it into a major jazz force in 
the record industry, died of conges- 
tive heart failure on Feb. 2 in San 
Diego. He was 78. 

Lion founded Blue Note in 1939, a 
year after moving to New York 
from his native Berlin, where he had 
worked for an import -export compa- 
ny. His first recordings featured pi- 
anists Albert Ammons and Meade 
Lux Lewis, and he pressed only 50 
copies of each one. 

Within a few months, however, 
Lion had decided to transform the 
label from a hobby into a business. 
With the help of his childhood friend 
Francis Wolff, who became his part- 
ner shortly after arriving in the U.S. 
in late 1939, he went on to develop a 
jazz catalog impressive in both its 
range and its consistent quality. 

Reflecting the personal tastes of 
both Lion, who produced all its ses- 
sions, and Wolff, Blue Note at first 
specialized in traditional jazz, re- 
cording such established masters as 
Sidney Bechet and Earl Hines. But 
when bebop exploded on the jazz 
scene in the middle and late '40s, the 
two took notice, and Blue Note pro- 
vided valuable early exposure to a 
number of important modernists, in- 
cluding Thelonious Monk, Bud Pow- 
ell, and Art Blakey. 

The label stayed on top of trends 
in jazz throughout the '50s and '60s, 
growing in stature as it did. Miles 
Davis, John Coltrane, and Sonny 
Rollins made some of their best ear- 
ly records for Blue Note in the '50s. 
In the following decade, young 
stars -to-be like Herbie Hancock and 
Freddie Hubbard joined the roster, 
and Lion and Wolff kept their ears 
open to the burgeoning avant - 
garde, recording Omette Coleman, 

(Continued on page 77) 

file of exhibitors" from previous 
years. "It seems like there are a lot 
more ancillary services this year." 

At the U.S. independents booth, a 
group stand set up to service more 
than 20 companies, participants 
were also upbeat, and many ex- 
pressed interest in taking their own 
booths in 1988. 

Ken Irwin, co-founder of group 
booth participant Rounder Records, 
terms the meet "one of the best 
ever for us," adding that aside from 
individual deals, the label was able 
to negotiate a new home for its U.K. 
imprint, Rounder Europa, with De- 
mon Records. 

Another booth participant, Ryko- 
(Continued on page 77) 

New Team Members. Bhaskar Menon, chairman of EMI Music Worldwide and 
Capitol Industries, welcomes Capitol Industries -EMI Inc.'s newly appointed 
president, David Berman, and vice president, Joe Smith, ao the company during 
a recent management meeting in Los Angeles. Pictured are, from left, Peter 
Andry, president of the international classical division, EMI Music Worldwide, 
based in London; Berman; Smith; Roel Kruize, director of a &r and marketing, 
based in London; Rupert Perry, managing director in the U.K. and Ireland, based 
in London; Alexis Rotelli, managing director, Europe; Menon; and David 
Stockley, managing director of EMI's international operations. 

CHßRT 
RElIT 

by Paul Grein 

LIONEL RICHIE'S "Ballerina 
Girl" jumps to No. 10 on this 
week's Hot 100, becoming his 13th 
consecutive top 10 single. That's 
the longest string of top 10 hits 
that any artist has tallied so far in 
this decade. Michael Jackson is 
second for the '80s with 12 straight 
top 10 singles; Madonna is third 
with 11. 

The last act with a longer string 
of top 10 hits was the Beatles, who 
cracked the top 10 with 20 consecu- 
tive singles (discounting B sides 
and EPs). 

This is the 12th straight year 
that a single featuring Richie has 
appeared in the top 10. Richie's old 
group, the Commodores, cracked 
the top 10 with two hits in 1976, 
two in 1977, one in 1978, and two in 
1979. The group kept its string 
alive in 1980 on a technicality: Its 
1979 smash, "Still," was still in the 
top 10 in the first week of 1980. The 
Commodores returned to the top 
10 in 1981 with two more hits, and 
by that time, Richie was also off 
and running as a solo artist. 

Richie set another milestone in 
January, when "Deep River Wom- 
an," the B side of "Ballerina Girl," 
cracked the top 10 on the Hot 
Country Singles chart. That made 
Richie one of the few performers 
to crack the top 10 on the pop, 
black, country, dance /disco, and 
adult contemporary charts. The 
only other one we can think of is 
Sheens Easton, who has, in fact, 
cracked the top five on all five 
charts. 

BON JOVI'S "Livin' On A Pray- 
er" jumps to No. 1 on this week's 
Hot 100, 11 weeks after the band 
topped the chart with "You Give 
Love A Bad Name." In addition, 
the group's "Slippery When Wet" 
holds at No. 1 on the Top Pop Al- 
bums chart for the sixth week. 

Only six other groups so far in 
the '80s have achieved this mother - 
lode of chart success -a No. 1 al- 

bum that spun off two No. 1 sin- 
gles. Queen was the first group in 
this decade to do the trick, fol- 
lowed by Men At Work, Prince & 
the Revolution, Wham!, Tears 
For Fears, and Mr. Mister. 

Still on the Bon Jovi beat, we'll 
share this letter from Eric A. Wal- 

Lionel has 13th 
top 10 hit inarow 
ters of North Reading, Mass., who 
calls himself "the quintessential 
Bon Jovi fan." Walters notes that 
"You Give Love A Bad Name" is 
the first No. 1 single from a No. 1 

album whose first four words 
( "Shot through the heart ") are also 
the title of a song from the group's 
debut album. Now, how did we 
miss that? 

FAST FACTS: The Beastie Boys' 
"Licensed To Ill" jumps two notch- 
es to No. 2 on this week's Top Pop 
Albums chart, becoming the high - 
est -charting rap album to date. The 
prior record -holder was Run - 
D.M.C.'s "Raising Hell," which 
peaked at No. 3 last September. 

Aretha Franklin this week 
lands her first No. 1 hit in the U.K., 
nearly 20 years after first cracking 
the chart there with "Respect." 
She accomplishes the feat with "I 
Knew You Were Waiting (For 
Me)," a duet with George Michael. 
It's Michael's seventh No. 1 U.K. 
hit in less than three years, follow- 
ing four hits with Wham! and two 
by himself. 

George Strait's "Ocean Front 
Property" debuts at No. 1 on this 
week's Hot Country Albums chart. 
No one around here can recall an- 
other album to enter that chart at 
No. 1. But if there was one, we're 
sure you'll let us know. 

Huey Lewis & the News' "Ja- 
cob's Ladder" jumps to No. 8 on 
this week's Hot 100. This marks 

the sixth straight year that Lewis 
has landed a top 10 single. The hit 
was co-written by Bruce Hornsby, 
who was in the top 10 just a month 
ago with his own smash, "The Way 
It Is." 

WE GET LETTERS: We all know 
that Pink Floyd's "Dark Side Of 
The Moon" is the longest -charting 
album in the history of the Top Pop 
Albums chart, but Saquib Rasheed 
of Pasadena, Calif., notes that 
"Dark Side" is also the longest - 
charting title in the history of the 
Top Compact Disks chart. "Dark 
Side" has been on the CD chart ev- 
ery week since it was introduced in 
Billboard in June 1985 -a total of 
90 weeks. 

Billy Vera, who's something of a 
pop historian himself, called to say 
that Tommy Edwards' recording 
of "It's All In The Game," which 
hit No. 1 in 1958, was a different 
version of the song from the one 
that Edwards took to No. 18 in 
1951. But "At This Moment" re- 
mains the third single to hit the 
chart, drop off, and later rise to 
No. 1. (Patti Austin & James In- 
gram's `Baby, Come To Me" was 
the second.) A reader in Surrey, 
British Columbia, notes that John- 
ny Preston's "Running Bear" 
dropped off the chart for one week 
during its 1959 chart climb. 

Paul Haney of Winona, Minn., 
notes that Boston isn't the first 
group in the video age to land 
back -to-back top 20 singles without 
supporting videoclips. Haney 
points out that Journey had three 
top 20 hits in a row without videos: 
"Only The Young," "Be Good To 
Yourself," and "Suzanne." Boston 
is, however, likely to become the 
first act to land back -to-back top 
five hits sans videos. 

John Farkas of Cleveland notes 
that Lisa Lisa & Cult Jam With 
Full Force's first three hits each 
logged more than 20 weeks on the 
Hot 100. "I Wonder If I Take You 
Home" spent 21 weeks on the 
chart, "Can You Feel The Beat" 
logged 20 weeks, and "All Cried 
Out" had 26 weeks. This is espe- 
cially noteworthy because only one 
of the singles cracked the top 30. 
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It's here... 
THE WORLD'S GRE 
from 

ALOG 

For your 
free copy, 
contact your 
PolyGram 
Sales Rep! 

® 1987 PolyGram Records, Inc. 
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