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Whitney Set The Pace For 
'86 Triple -Platinum Spree 

BY PAUL GREIN 
LOS ANGELES The past year 
yielded a bounty of 10 triple- plati- 
num albums, but only one block- 
buster- Whitney Houston's debut 
album on Arista, which sold 5 mil- 
lion copies in 1986. The album also 
sold 2 million in 1985. 

Below the triple -platinum level 
(sales of 3 million copies), platinum 
albums were flat. The Recording In- 
dustry Assn. of America (RIAA) 
certified 55 platinum albums last 
year, compared with 56 in 1985. (See 
related stories, page 4.) Both totals 
include only albums that were certi- 
fied within two years of release. 
Therefore, the figures better reflect 
current sales activity and eliminate 

Is Double -Well 

VCR Welcome 

At Winter CES? 

BY STEVEN DUPLER 

NEW YORK Go- Video, an Arizo- 
na -based video franchising firm, 
says it will display a double -well vid- 
eocassette recorder at the Winter 
Consumer Electronics Show (CES) 
Thursday- Sunday (8 -11) in Las Ve- 
gas despite a voluntary ban on such 
devices by major manufacturers. 

The founders of the 3- year -old 
publicly held company say they 
have applied for patents on their 
VCR -2 dubbing recorder in Japan 
and the U.S. They say they are 
bringing a working prototype to 
CES in an effort to seek licensing 
agreements with companies wish- 
ing to manufacture and distribute 

(Continued on page 74) 
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the factor of belated certification of 
back catalog. 

The year's triple -platinum albums 
covered the musical gamut, from 
Barbra Streisand's "The Broadway 
Album" to Bon Jovi's "Slippery 

MCA Expected 
To Buy Motown - 
Inside Track, p. 78 

When Wet." The list also included 
Houston's debut collection, Z.Z. 
Top's "Afterburner," Van Halen's 
"5150," Janet Jackson's "Control," 
Madonna's "True Blue," the "Top 
Gun" soundtrack, Lionel Richie's 
"Dancing On The Ceiling," and Bos- 

(Continued on page 77) 

'TWAS THE SEASON 
Retailers Jolly Over Music Sales 

BY GEOFF MAYFIELD 

NEW YORK Compact disks and a 
batch of strong -sell :ng titles from 
established and developing acts 
helped many music dealers beat 
their projections for the crucial holi- 
day sales period. 

Like other retailers, record stores 
grabbed booming traffic during the 
week before Christmas. While that 
late surge proved to be a lifesaver 
for department stores and other 
merchants, it was icing on the cake 
for music chains. 

"For comparable stores, we had 
15 % -20% increases, with accelera- 
tion in the last week before Christ- 
mas beyond those numbers," says 
Jack Eugster, president of the 521 - 
store Musicland Group, which in- 

ADVERTISEMENTS 

eludes Sam Goody and Licorice Piz- 
za. "We had high expectations, and 
it ran close to projection through- 
out. Christmas week, including the 
two days after Christmas, [busi- 
ness] was ahead of our expecta- 

tions." 
Stan Goman, senior vice president 

of the 42 -store Tower Records/ 
Tower Video web, terms the holiday 
selling period "wonderful." He says 

(Continued on page 76) 

Yid Sell- Through Booms 
This story prepared by Earl Paige 
and Chris Morris in Los Angeles 
and Ed Morris in Nashville. 

LOS ANGELES Home video retail- 
ers say the strong sell -through busi- 
ness that kicked in at Thanksgiving 
continued through Christmas. 

Among retailers polled by Bill- 
board, the greatest increases over 

FOR INBAL'S MAHLER, THE APPLAUSE CONTINUES. Eliahu 
Inbal's interpretation of Mahler's Second has been heralded for 
"soaring vitality and ardor." Inbal's Mahler #4 was awarded 
France's "Diapason d'or" and called "full of tenderness ... 
inward seriousnes." Now this historic Mahler cycle continues 
with Symphony No. 5, (CO- 1088), digitally recorded by DENON, 
THE FIRST NAME IN DIGITAL RECORDING. 

Established as a bonafide AOR smash, JASON & THE 
SCORCHERS "GOLDEN BALL & CHAIN" makes its entrance 
as the debut single from the group's EMI America album "STILL 
STANDING." 

1985's holiday season were posted 
by such large specialty chains as 
New Jersey -based Palmer Video, 
national web Adventureland Inter- 
national, and Philadelphia -based 

(Continued on page 71) 

RCA Revises 
Return Policy 

BY FRED GOODMAN 

NEW YORK RCA /A &M /Arista 
Distribution has revised its return 
policy for all customers to reflect 
the incentive -disincentive programs 
already adopted by several labels. 

The new program, which was ef- 
fective Jan. 2, provides retailers 
with an incentive discount of .85% 
and wholesalers with a discount of 
1.05% on all album product pur- 
chased and assigns a disincentive 
charge of 5% for all returns. The 
break -even point for retailers re- 
mains at approximately 18 %, similar 
to the allowance under a plan adopt - 

(Continued on page 71) 
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'Wishing all pur friends 
a greet 1987! 

ADVERTISEMENT 



START a RU NON SALES 
pK? 

ITH 

30, viii ii% 
r.F 

Retailers know a sure winner when 
they see one. And TDK's $450,000 
"Dash for Cash" Sweeptstakes 
promotion will definitely be ahead of 
the pack. 

We've already established a 
proven track record with our full line 
of quality audio and video cassettes 

TDK 
OFFICIAL AUDIO AND VIDEO 

TAPE SUPPLIER TO THE 
WORLD CHAMPIONSHIPS IN ATHLETICS 

ROME, ITALY 

N 
e 

. Now we're pushing to set a 
record sales pace in 1987. 

You'll get off to a fast start with 
our extensive national media 
sprint that lets your customers 
know they could win a FREE 
fully paid trip for 2 to the World 
Championships in Athletics in 
Rome, Italy; plus an additional 
$40,000 in cash -or one of over 
20,000 other great prizes, simply 
by submitting an entry in spe- 
cially marked packages of TDK 
audio and video cassettes. 

When your customers see this 
sales -stimulating promotion on 
display at your store they'll 

S 
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increase your turns on TDK quality audio and video cassettes. 
Unlike some promotions that get off to a quick start and fizzle, TDK 

strides powerfully to the finish. The only way you can lose is if you let 
your inventory run out of TDK. 

Contact your TDK rep today -or call 1- 800 -TDK -TAPE and learn 
how easy it can be for you to be a winner in the TDK $450,000 "Dash 
for Cash" Sweepstakes. Your opportunity begins February 1, 1987. 
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THESE AND OTHER SPECIALLY MARKED PACKAGES 

THE ART OF PERFORMANCE. 
CALL YOUR NEAREST TDK REP TODAY 
WEST MIDWEST SOUTHEAST NORTHEAST 
DAMARK INDUSTRIES SER, INCORPORATED Skokie, IL ALPHA SALES RICHARD DEAN ASSOCIATES 
Woodland Hills, CA 91364 60076 312/673 -2250 Indianapolis, IN 46240 Newburyport, MA 01950 
818/888 -2488 CLARK R. GIBB COMPANY Minnetonka, MN 317/257 -4167 617/462 -1150 

HAL ABRAMS MARKETING 55343 612/938 -5050 CAROLINA MARKETING CONCEPT MARKETING 
San Mateo, CA 94402 MARCOM Fort Mills, SC 29715 Albany, NY 
415/349 -6153 Southfield MI 48076 803/548 -3452 12206 518/459 -0012 
REPTRONICS 313/645 -2034 LEN HAAS COMPANY CARDUNER SALES Roslyn, NY 
Seattle, WA 98104 MCFADDEN SALES, INC. Columbus, OH Hialeah, FL 33016 11576 516/484 -5454 
206/624 -2790 43220 614/761 -3177 305/822 -2300 LIENAU ASSOCIATES Newtown, PA 

WALTLEN & SONS, INC. CARMINE A. VIGNOLA ASSOC., INC. UNITED STATES SALES 18940 215/860 -2100 
Waipahu, HI 96797 Jefferson City, MO 65102 CORPORATION MARKET CONCEPTS Pittsburgh, PA 
808/671 -1771 314/636 -3121 Virginia Beach, VA 23450 15237 412/366 -3044 
NORTHSTAR SALES COMPANY DOBBS- STANFORD CORP Virginia Beach, VA 23452 LIENAU ASSOCIATES Columbia, MD 
Anchorage, AK 99502 Dallas, TX 75220 804/340 -4000 21045 301/621 -4113 
907/561 -1164 214/358 -0800 214/358 -0180 

JOHN AXTELL & ASSOC., INC. Lakewood, CO. 
80215 303/235 -6336 

See us at WCES Booth D -106 
1986 TDK Electronics Corp. 
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CANADA CERTIFICAT IONS DOWN 
Canadian gold and platinum certifications were down in 1986, according 
to preliminary tabulations by the Canadian Recording Industry Assn. 
Meanwhile, Janet Jackson, Bon Jovi, and the "Top Gun" soundtrack 
scored triple platinum in the U.S. in December. Page 4. 

Winter CES Preview 
Jack Wayman of the Electronics Industries Assn., sponsor of the Con- 
sumer Electronics Show, says this winter's confab expects the home en- 
tertainment software community "back in force.'" Retail editor Earl Paige 
reports. Follows page 40. 

No Vacation For Source- Licensing Lobbyists 
Source -licensing lobbyists are keeping at it despite the fact that Con- 
gress is in recess. Both sides anticipate that source -licensing legislation 
will be introduced in the 100th Congress, which convenes in January. 
Washington bureau chief Bill Holland surveys the scene. Page 77. 

Rock'n'Roll Is Here To Stay -In Ohio, That Is 
Preparations for the construction of the Rock'N'Roll Hall of Fame in 
Cleveland are well under way, say coordinators of the project, but details 
will most likely not be announced until the Rock'N'Roll Foundation's 
Second Annual Induction Ceremony, to be held Jan. 21 in New York. 

Page 78. 
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New CD Units, VCRs On Tap At CES 
But DAT Controversy Also Looms 

BY JIM McCULLAUGH 

LOS ANGELES New generations 
of compact disk and home video 
hardware are expected to grab the 
spotlight at the Winter Consumer 
Electronics Show Thursday- Sunday 
(8-11) in Las Vegas. And there will 
be controversy, too: Digital audio - 
tape (DAT) hardware and double - 
well VCRs will be on display, vexing 
the entertainment software commu- 
nity. Both technologies will be ma- 
jor industry focal points on the 
show floor, in demo rooms and hos- 
pitality suites, and during key semi- 
nar discussions. 

The Electronics Industry Assn. 
(EIA), the show's sponsor, is pro- 
jecting attendance of 100,000 for the 
1,400 exhibits. 

Despite a blockbuster holiday 
sales period, video software will 
have a low profile. Only a handful of 
independents, such as Congress and 
Prism, are taking booths, a signifi- 
cant shift from last winter's show. 
Two reasons cited for the attrition 
are timing and mixed views as to 
how strongly committed mass ac- 
counts are to year -round business. 

A number of major suppliers, in- 
cluding CBS /Fox and Karl Lorimar, 
plan hospitality suites for key mass 
merchants and rackjobbers. 

"The winter CES hasn't been a 
perfect forum for us," says Tim 
Fry, president of the Congress Vid- 
eo Group, "but neither is VSDA 
now. I think the home video indus- 
try would prefer a May show. But 
our presence is meant to expand the 
story of sell- through. Mass mer- 
chandisers are always there for oth- 
er lines of product." 

"The rackjobbers don't want 
[home video] to be a seasonal busi- 
ness," says Robert Blattner, presi- 
dent of RCA /Columbia Pictures 

Home Video, whose firm will not 
have a corporate presence at CES. 
"Inherently, there's no reason that 
video should be seasonal. In 1987 
there will be more of an effort on 
the part of mass merchandisers to 
make it a year -round business." 

Among the expected highlights: 
DAT hardware. Despite the bit- 

ter protests of the U.S. music indus- 
try, Japanese suppliers have left lit- 
tle doubt that they will not slow in- 
troduction of the new format 
(Billboard, Dec. 27). Morever, Japa- 
nese hardware firms have indicated 
en masse that they do not plan to 
limit technical capabilities or add 
anticopying circuitry to players. 
Thus, DAT technology is expected 
to be in evidence at many audio 
booths, with both home and car 
decks openly displayed. 

Such blank tape suppliers as 
TDK, Memtek, and Fuji have al- 
ready expressed interest in market- 

ing blank DAT cassettes. Still un- 
clear, though, are questions about 
timetables for U.S. introduction, ex- 
act suppliers, price points, and soft- 
ware. 

"I want to see where DAT is 
standing," says Mitch Perliss of the 
Los Angeles -based Music Plus Vid- 
eo chain. "It's a major concern. Our 
cassette sales are strong, and we 
are hearing through NARM that 
DAT is more imminent than some of 
the record companies would like us 
to believe. If companies start show- 
ing it, it becomes more of a reality 
than we would like it to be. Why an- 
other configuration? We're just get- 
ting rid of LPs." 

Double -well VCRs. At least one 
firm, Phoenix -based franchiser Go- 
Video, is expected to show a work- 
ing prototype of a VHS -to-VHS dub- 
bing machine, called the VCR -2 (see 
separate story, page 1). The compa- 

(Continued on page 76) 

Billboard Debuts Spul Interest 
Charts For Home Video Market 

NEW YORK Billboard intro- 
duces four new special -interest 
video sales charts this week. 

The new charts -which cover 
Recreational Sports; Health And 
Fitness; Hobbies And Crafts; and 
Business And Education -are in- 
troduced to reflect sales activity 
better for the entire spectrum of 
the home video marketplace. 

All four charts appear in this 
week's Home Video section (see 
pages 54 -55). In future issues, the 
Recreational Sports and the Hob- 
bies And Crafts charts will alter- 

nate each week with the Health 
And Fitness and the Business And 
Education charts. 

The Recreational Sports and 
Health And Fitness charts are 20 
positions deep; the Hobbies And 
Crafts and the Business And Edu- 
cation charts are 15 positions 
deep. 

The charts are compiled in New 
York by the Billboard research de- 
partment. Reporting for these 
charts are video stores, book- 
stores, and select special- interest 
retailers. 

Echoes Discrimination Charges Made By Jesse Jackson 

NAACP Report Sacks It To The Music Biz 
BY NELSON GEORGE 

NEW YORK The music industry is 
racked by discrimination in regard 
to employment of blacks and efforts 
to promote noncrossover black acts, 
according to a preliminary report by 
the National Assn. for the Advance- 
ment of Colored People (NAACP). 

Similar conclusions were drawn 
last fall by the Rev. Jesse Jackson, 
the civil rights leader, in a series of 
attacks on the industry. 

The NAACP's report, supervised 
by its director of economic develop- 
ment, Fred Rasheed, is awaiting ap- 
proval by executive director Benja- 
min Hooks. It concludes, "Despite 
the fact black artists are responsi- 
ble for 25 % -307, of the revenues of 
the record industry and that black 
consumers represent 12% of the in- 
dustry's. market, blacks are not re- 
ceiving a fair share of the industry's 
economic opportunities. The struc- 
ture of the record industry allows 
for total control and domination by 
whites. Barriers exist throughout 
the industry that severely limit op- 
portunities for blacks." 

The NAACP report developed af- 
ter meetings with, representatives 
of the Capitol/ EMI MCA, and 
Warner Bros. labels as well as inter- 

views with members of the music 
business, has been in preparation 
since Hooks organized a record in- 
dustry task force in July 1985, fol- 
lowing attacks against the record 
industry by NAACP members in the 
Los Angeles area. 

Hooks is expected to approve the 
report and release a full -length ver- 
sion early this year. As is the 
NAACP's usual practice following 
investigation of an industry, Hooks 
will then begin talks with top execu- 
tives to encourage the creation of 
affirmative action programs to help 
increase black employment and the 
use of black vendors. 

Most of the points made in the 
preliminary report parallel those 
made by Jackson. Unlike Jackson, 
however, the NAACP does not sin- 
gle out specific labels; Jackson. at- 
tacked WEA. Nor does the NAACP 
call for trade or consumer boycotts, 
or link its concerns about, record in- 
dustry hiring with South African in- 
vestments; as Jackson did. 

The absence of affirmative action 
programs. the underrepresentation 
of blacks in executive positions, and 
the banishment of blacks to low - 
budgeted black departments were 
cited in the preliminary report, as 
problems in the record industry re- 

lated specifically to labels. 
In addition, the NAACP task 

force noted that "major black art- 
ists engage the services of few 
blacks as managers, business 
agents, attorneys, and technicians "; 
that "black concert promoters are 
being denied opportunites by white 
managers and booking agents to 
promote concerts of major black 
artists "; and that "due to the struc- 
ture of the distribution system and 
manner in which records are pro- 
moted, black -owned record compa- 
nies have historically been exploited 
by major record companies." 

TO OUR READERS 
NEW YORK This first edition 
of Billboard for 1987 is Volume 
99. No. 2. Billboard publishes 51 
times a year ending the year 
with tl double issue and skip- 
ping the first week of the new 
year Hence there is no issue 
No. 1 This keeps Billboard syn- 
chronized with the U.P.C. code 
that appears on page 1 each 
week. Put the blame on prog- 
ress. 

BILLBOARD JANUARY !0, 1987 



CBS Has Most Awards By Wide Margin 

Canada Certifications Decline In '86 
BY KIRK LaPOINTE 

TORONTO Canadian gold and 
platinum singles and albums de- 
clined significantly in 1986, accord- 
ing to a preliminary tabulation of 
Canadian Recording Industry Assn. 
(CRIA) certifications. Multiplat- 
inum releases also were down for 
the year. 

Unofficial tallies compiled by Bill- 
board also indicate that CBS Rec- 
ords of Canada Ltd. had twice the 
certifications of its nearest competi- 
tor in 1986. 

Overall business for the record- 
ing industry was expected to in- 
crease 5 %-6% in 1986, reports CRIA 
president Brian Robertson. That 
would result in roughly $325 million 
wholesale and from $550 million - 
$600 million retail for the industry. 

But the revenue increases seem 
due mainly to releases that did not 
reach certification levels. In 1985, 
there were a total of 315 certifica- 
tions. In 1986, through November 
and with all but a handful of Decem- 
ber certifications included, that 
number dipped to about 250. The 
1984 level was 361. 

The big- ticket items were dia- 
mond certifications (1 million sales) 
for Corey Hart's "Boy In The Box," 
Dire Straits' "Brothers In Arms," 
and Phil Collins' "No Jacket Re- 
quired." In 1985, there were only 
two diamond certifications. 

There were also two nine- times- 
platinum releases (900,000 sales): 
"Sports" by Huey Lewis & the 
News and "Whitney Houston." The 
only other release to top the half - 
million mark was "Hooked On Clas- 
sics, Vol. II" by the Royal Philhar- 
monic Orchestra. 

The preliminary year -end totals 
also reveal nine quadruple- plati- 
num, 11 triple -platinum, and 25 dou- 
ble- platinum records for the year. 

There were 48 platinum (100,000 
sales) and 103 gold (50,000 sales) re- 
leases in the early figures. Those 
numbers are down slightly from 
1985. 

The Bruce Springsteen live box 
set was expected to surpass quadru- 
ple platinum in its first full month 
of release. It proved to be CBS' big- 
gest project of the year, but the 
company also reported some 70 cer- 
tifications. Unofficially, next on the 
list of distributors were the MCA 
group with 36 certifications, Capi- 
tol -EMI with 35, RCA /Ariola and 
PolyGram with 32 each, A &M with 
29, and WEA with 14. 

The certification figures are de- 
ceptive, however, because WEA 
Music of Canada Ltd. does not sub- 

mit all its product for CRIA certifi- 
cation. WEA officials say the com- 
pany shad more than 100 certifiable 
releases in the year. 

WEA of Canada president Stan 
Kulin says WEA grabbed about 
27% of the market in the year 
through November, although CBS 
nibbled away at that share with the 
Springsteen sales in December. 

The CRIA certifications had a 
number of surprises, including the 
"Hooked On Classics" success; qua- 
druple platinum for "Alien Shores" 
by Platinum Blonde; gold album and 
singles for Feargal Sharkey and Art 
Of Noise; and gold albums for Talk 
Talk, Level 42, Jane Siberry, and 
Baltimora. 

RIM Names 3 Releases 
Triple Platinum In Dec. 

BY PAUL GREIN 

LOS ANGELES Triple -platinum 
awards for Janet Jackson, Bon 
Jovi, and the "Top Gun" sound- 
track led the pack of Recording In- 
dustry Assn. of America (RIAA) 
December certifications. Both new 
and catalog titles contributed to 
the month's tally of seven multi- 
platinum, 11 platinum, and 17 gold 
certifications. 

Huey Lewis & the News' 
"Fore!" was the month's biggest 
out -of- the -box hit. The group's fol- 
low-up to the 6- million -selling 
"Sports" was certified gold, plati- 
num, and double platinum simulta- 
neously. 

Racking up a double -platinum 

mark was Billy Ocean's "Love 
Zone." The month's multiplatinum 
albums also included two catalog 
titles: Willie Nelson's "Greatest 
Hits (And Some That Will Be)," re- 
leased in 1981, and John Cafferty 
& the Beaver Brown Band's "Ed- 
die & The Cruisers" soundtrack, 
issued in 1983. 

Cameo earned its first platinum 
album during December with 
"Word Up," after more than nine 
years of chart success. And 
"Graceland" brought Paul Simon 
his first platinum solo album since 
1977's "Greatest Hits, Etc." 

Also scoring platinum success 
was Neil Young's three -record 
set, "Decade," released more than 

(Continued on page 71) 

Antilles Takes Island In A New Direction 
Label Will House Artists From Around The World 

LOS ANGELES Antilles /New Di- 
rections, a new label formed by Is- 
land Records, is readying six al- 
bums for release in the first half of 
1987. 

The new label, helmed by Jean - 
Pierre Weiller, Island's director of 
jazz, is devoted to contemporary 
musicians from around the world. 

Among the initial releases will be 
the U.S. debuts of British saxophon- 
ist Courtney Pine and U.S. saxo- 
phonist David Mann. 

The Pine album, "Journey To The 
Urge Within," will be accompanied 
by a 12 -inch single. The album sold 
more than 40,000 copies in the U.K. 

Mann, a 22- year -old who has per- 
formed with jazz composer /pianist 
George Russell, is "going to be one 
of the leading sax players in the 
coming years," says Weiner. 

Also set for release are "Bush 
Dance" by Brazilian percussionist 
Nana Vasconcelos and an album by 
Brazilian percussionist /arranger 
Helcio Milito. 

Weiller, a former president of Eu- 
ropa Records, will oversee the re-re- 
lease of Jim Pepper's "Comin' And 
Goin'," originally issued by Europa 
two years ago. The set features a 
remake of the Native American's 

well -known "Witchi- tai -to." 
Another release will feature the 

music of Mexican composer Samuel 
Zyman, performed by violinist 
Joyce Hammann and pianist Miriam 
Conti, both Juilliard students. 

"I really want to make a point 
that [our lineup] should not be con- 

fused with new age music," says 
Weiller. "It's not at all in the same 
direction. New age music is for 
meditation and relaxing. This label 
will be too stimulating and challeng- 
ing to be called new age." 

DAVE DiMARTINO 

Polytram Sets Oldies Unit 
Rockers Due For Revival 

NEW YORK PolyGram Records 
is putting its pop catalog re- 
sources under a single roof. 

According to Bob Jamieson, 
PolyGram executive vice presi- 
dent of marketing and sales, the 
new special- markets division con- 
tinues a catalog development pro- 
gram begun in 1985, working in 
tandem with the already- estab- 
lished special projects department. 

The latter unit, which includes 
third -party licensing and manufac- 
turing deals, record clubs, and 
sync rights for television, motion 
pictures, and commercials, is to 

create premium and cross -mer- 
chandising campaigns with major 
manufacturers. 

The special- markets division, 
drawing from huge MGM /Verve 
and Mercury master vaults, 
among other logos, was created to 
develop new compilations and reis- 
sues of classic rock, pop, country, 
and urban material. It also will en- 
hance PolyGram's special -price 
Sound Savers line, in addition to 
developing new product logos. 

The new department also will be 
responsible for the marketing of 

(Continued on page 76) 

Bridging The Gap. Paul Simon, second right, accepts the Eubie Award from 
Mrs. Jackie Robinson during a recent reception at New York's Loews Summit 
Hotel. The special honor is given annually by the governors of the New York 
chapter of NARAS for achievement in the recording industry. Pictured with 
Simon and Robinson are, from left, Phil Ramone, Simon's record producer; New 
York chapter president Jack Maher; and "Saturday Night Live" executive 
producer Lome Michaels. 

Jxecutive rI\rnb1e 
RECORD COMPANIES. RCA Red Seal in New York appoints Don Ellis senior 
vice president and Jack Chudnoff vice president. Ellis was a marketing 
consultant for the British Phonographic Institute. He will be based in Lon- 
don. 

Virgin Records U.S. makes the following appointments: Nancy Jeffries 
as vice president of a &r; Michael Plen, vice president of field promotion; 
Mark Williams, director of artist development; and Jonathan Lieberman, 

ELLIS CHUDNOFF JEFFRIES PLEN 

artist development, East Coast. Jeffries was East Coast director of a &r for 
A &M. Plen was vice president of promotion for I.R.S. Williams was director 
of A &M special projects. Lieberman was with RCA. 

Capitol Records Group Services in Los Angeles names Nikki Vallot divi- 
sional vice president of alternative marketing and administration. She was 
upped from director of administration. 

Alberta Rhodes is promoted to senior publicist /director of media infor- 
mation for black music marketing at Warner Bros. Records in New York. 

PolyGram Records names Del Williams local promotion manager for the 
Denver /Rocky Mountain region. He was program director of KCGL -FM 
Salt Lake City. Gloria Feliciano is named vice president of human re- 
sources for the label, based in New York. She was director of personnel. 

WILLIAMS LIEBERMAN VALLOT ROWE 

Steve Scherer becomes director of royalties for Chrysalis Records in 
New York. He joins from Laventhol & Horwath. 

HOME VIDEO. Karl Lorimar Home Video in Irvine, Calif., appoint Steve Born- 
stein senior vice president of programming and Jason Zelin vice president 
of acquisitions. Bornstein was upped from vice president of feature acquisi- 
tions. Zelin was with Feldman- Meeker Co. 

Prism Entertainment in Los Angeles names David Catlin to the newly 
created post of general manager for the Consumer Products Division. He 
was with Jeito Concepts. 

PRO AUDIO/VIDEO. James M. Frische is appointed executive vice president of 
Digital Audio Disc Corp. in Terre Haute, Ind. 

RELATED FIELDS. Jeffrey Rowe is named vice president of VH -1 /Video Hit 
One in New York. He was vice president and general manager of WKTI 
Milwaukee. 

Ellen Zoe Golden is promoted to vice president of the Howard Bloom 
Organization Ltd. in New York. She was a senior account executive. In ad- 
dition, Robyn Riggs and Leah Grammatica are upped from account execu- 
tives to senior account executives. 

Hit Video USA in Houston names Scott Evan Assyia vice president of 
business /finance and Julie Strong affiliate relations coordinator, Southern 
region. 
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14th Annual AMA Nominations Set 
Jackson, Houston Vie In 7 Categories 

BY PAUL GREIN 

LOS ANGELES Janet Jackson and 
Whitney Houston will square off in 
seven categories on the 14th annual 
"American Music Awards" show, 
set for Jan. 26 on ABC -TV. The 
awards program will broadcast 
from the Shrine Auditorium here 
and will be hosted by Diana Ross 
for the second year in a row. 

In addition to the seven catego- 
ries in which she will compete with 
Houston, Jackson is entered in two 
categories where Houston failed to 
show. 

Perhaps the most hotly contested 
race on this year's ballot is that of 
favorite pop /rock female vocalist, 
in which last year's winner, Tina 
Turner, is being challenged by 
Houston, Jackson, and Madonna. 

Trailing Jackson and Houston in 
the nominations are Billy Ocean, the 

Judds, and Run -D.M.C., with five 
each, followed by Reba McEntire 
and Lionel Richie, with four each. 

The Judds and Jackson are the 
only acts to earn nominations for 
both favorite single and favorite al- 
bum. The mother -and -daughter duo 
is in the running for favorite coun- 
try single with "Grandpa" and fa- 
vorite country album with "Rockin' 
With The Rhythm Of The Rain "; 
Jackson is nominated for favorite 
soul /r &b single with "Nasty" and 
favorite soul /r &b album with "Con- 
trol." 

Marie Osmond & Paul Davis are 
nominated for favorite country duo 
or group, a reflection of Osmond's 
emergence last year as a credible 
country star. Osmond won that 
same award with brother Donny 10 
years ago, when they starred in a 
popular ABC-TV variety show and 
had a series of pop hits. 

Top Releases On Hold 

Jan. Albums: Slim Pickings 
BY STEVE GEIT 

NEW YORK With eagerly antici- 
pated albums from Michael Jackson 
and Whitney Houston held back un- 
til February, January's hot product 
schedule shows a marked absence 
of superstars. Highlighting the Jan- 
uary releases are Deep Purple's sec- 
ond reunion album, "The House Of 
Blue Light," and the debut solo al- 
bum from Foreigner vocalist Lou 
Gramm. 

Mercury /PolyGram ships the 
Roger Glover -produced Deep Pur- 
ple album Monday (5), and hopes are 
high that the veteran British heavy 
rock group will at least match the 
platinum success of its 1984 come- 
back album, "Perfect Strangers." 
Plans call for the band to embark 
soon on a world tour, with U.S. 
dates tentatively set for late spring. 

Atlantic is equally optimistic that 

Gramm's "Ready Or Not"-co-pro- 
duced duced by the singer and Pat 
Moran -will help him maintain the 
multiplatinum success he has en- 
joyed with Foreigner. Whether 
Gramm will tour in support of his 
record remains to be seen, though, 
since he recently started working 
with Mick Jones on the next For- 
eigner album. 

In addition to the Gramm album, 
another Atlantic January release is 
"Don't Disturb This Groove," the 
fourth album by the System -the 
Gotham -based duo of Mic Murphy 
and David Frank -which features 
guest appearances by Howard 
Jones and Billy Idol guitarist Steve 
Stevens. Other Atlantic releases in- 
clude hard rock sets from Brighton 
Rock ( "Young Wild And Free ") and 
Malice ( "License To Kill ") and al- 
bums by Nancy Martinez, Karen 

(Continued on page 74) 

Ornato Of RCA Italy Dies 
NEW YORK Giuseppe Ornato, for 
years a leading figure in the Italian 
music industry and chief of RCA's 
music activities there since the late 
'50s, died in Rome on Dec. 22 at the 
age of 59. The cause of death was 
not announced at presstime. 

Considered one of the founders of 
the modern Italian recording indus- 
try, Ornato pioneered the concept of 
the integrated music company in It- 
aly, stressing, in particular, the im- 
portance of music publishing within 
a label setup. He established RCA's 
music publishing group, RCA Mu- 
sica Edizioni, in 1960. He also saw to 
the creation of an integrated manu- 
facturing capability, bringing the 45 
rpm single to market in 1958, the 8- 
track tape in 1968, and the audiocas- 
sette in 1972. 

Joining RCA as managing direc- 
tor in 1959, he brought such artists 
to the label as Domenico Modugno, 
Gianni Morandi, Patty Pravo, and, 
more recently, Lucio Dalla, Lucio 
Battisti, and Claudio Baglioni. He 
also led the promotion of such inter- 
national names as Elvis Presley, 
David Bowie, and Whitney Hous- 

ton. 
In 1959, Ornato became general 

manager of RCA in Italy and was 
appointed president in 1964. He 
served in European management 
roles for RCA both in the '60s and 
early '70s. In 1985, he was elected 
chairman of the board. He was also 
chairman of the board of RCA Musi- 
cal S.p.A. and of Hertz Italiana 
S.p.A. 

Ornato was a member of the exec- 
utive committee of A.F.I., the Ital- 
ian label association, and served as 
its president for several years. He 
also was a member of IFPI, the in- 
ternational label organization, in 
which he represented the Italian 
music industry. He served as a 
member of the SIAE, the Italian au- 
thors' group. Ornato was honored 
with the country's Commander Of 
The Republic Award for his contri- 
butions to the growth of the Italian 
music industry. 

Surviving Ornato are his widow, 
Albertina; two sons, Roberto and 
Luca; a daughter, Ornella; and two 
grandchildren, Alessandro and 
Francesca. 

The biggest surprise on the ballot 
is a nomination for Culture Club as 
favorite pop /rock video group. The 
nomination may be interpreted as a 
show of support for group leader 
Boy George, who has been plagued 
with personal problems in recent 
months. 

Here is the complete list of nomi- 
nations: 

Pop /Rock 
Album: Whitney Houston, "Whit- 

ney Houston "; Janet Jackson, "Con- 
trol"; Van Halen, "5150 "; "Top 

(Continued on page 70) 

Van Halen Exchange. While receiving triple -platinum awards for their latest 
release, "5150," Van Halen members showed their appreciation by presenting 
Warner Bros. chairman Mo Ostin and president Lenny Waronker with copies of 
their concert video, "Live Without A Net." Pictured, from left, are drummer Alex 
Van Halen, lead singer Sammy Hagar, Waronker, guitarist Eddie Van Halen, 
Ostin, and bassist Michael Anthony. 

C T 
RElIT 

by Paul Grein 

THE BANGLES' "Walk Like An 
Egyptian" tops the Hot 100 for the 
fourth straight week, becoming 
one of the four longest- running 
No. 1 hits by a girl group in the 
rock era. The Chiffons' "He's So 
Fine" (1963) and the Supremes' 
"Baby Love" (1964) also logged 
four weeks at No. 1; the Emotions' 
"Best Of My Love" topped the 
chart for five weeks in 1977. 

Four other girl group hits 
logged three weeks at No. 1: the 
Shirelles' "Soldier Boy" (1962), the 
Angels' "My Boyfriend's Back" 
(1963), the Dixie Cups' "Chapel Of 
Love" (1964), and Silver Conven- 
tion's "Fly Robin Fly" (1975). 

With the success of "Egyptian," 
the group's "Different Light" al- 
bum finally cracks the top 10 in its 
50th week on the Top Pop Albums 
chart. 

That makes it one of the three 
slowest -climbing top 10 albums of 
the past five years. The champion 
sleeper is "Madonna," which 
cracked the top 10 in its 58th chart 
week in October 1984. Runner -up is 
Quincy Jones' "The Dude," which 
hit the top 10 in its 56th week in 
April 1982. (Next in line after "Dif- 
ferent Light" is the Pointer Sis- 
ters' "Break Out," which went top 
10 in its 40th week in August 1984.) 

Also on the Bangle beat, K.H. of 
Allentown, Pa., notes that "Walk 
Like An Egyptian" is the first No. 
1 pop hit to mention a country in its 
title. Notes K.H.: "In the rock era, 
many places have been cited in No. 
1 song titles. There have been cit- 
ies ('Miami Vice Theme'), states 
(`Hotel California'), islands (`Lis- 
bon Antigua'), seas (`Caribbean 
Queen'), planets ('Venus) and ce- 
lestial bodies ('Heaven'). But it's 
taken over 30 years to come up 
with a No. 1 hit that mentions a 
country. There have been No. 2 
songs ('R.O.C.K. In The U.S.A.'); 
there have been No. 1 albums 
(`Born In The U.S.A.'); and there 
have even been No. 1 groups 
(America). But never a No. 1 sin- 
gle until now." 

BILLY VERA finally lands his 

first top 10 single this week -a 
mere 19 years and one month after 
he first cracked the Hot 100 with 
"Storybook Children," a duet with 
Judy Clay. Vera accomplishes the 
feat with "At This Moment," 
which leaps six notches to No. 9. 

Under the billing Billy & the 
Beaters, Vera took "At This Mo- 
ment" to No. 79 on the Hot 100 in 
1981. The hit thus joins the short 
roster of songs that flopped on 
their first release, only to come 
back later and hit the top 10. 

Bangles hit is 
No. 1 for fourth 
straight week 

The list includes Derek & the 
Dominos' "Layla" (No. 51 in 1971, 
No. 10 in 1972); Aerosmith's 
"Dream On" (No. 59 in 1973, No. 6 
in 1976); Charlene's "I've Never 
Been To Me" (No. 97 in 1977, No. 3 
in 1982); and the Pointer Sisters' 
"I'm So Excited" (No. 30 in 1982, 
No. 9 in 1984). 

"At This Moment" became popu- 
lar after being featured in an epi- 
sode of NBC -TV's smash sitcom 
"Family Ties." Several other songs 
in recent years broke as a result of 
television play, but the shows have 
mostly been afternoon soaps. Just 
a few months ago, Gloria Loring 
& Carl Anderson's "Friends And 
Lovers" sprang to life after being 
featured regularly on "Days Of 
Our Lives." 

Finally, "At This Moment" is the 
first top 10 pop hit for the Los An- 
geles -based independent Rhino 
Records. 

BRUCE SPRINGSTEEN's five - 
record boxed set holds at No. 1 on 
the Top Pop Albums chart for the 
seventh straight week. It thus al- 
ready ties the No. 1 longevity of 
his last release, "Born In The 
U.S.A.," which topped the chart 
for four weeks in July 1984 and re- 
turned to the top for three more 
weeks in January 1985. 

And John Garrick of Los Ange- 
les notes that "War" is Spring - 
steen's second straight single to 
feature a Christmas song on the B 
side. "War," which holds at No. 8 
this week, is backed by a cover of 
Chuck Berry's "Merry Christmas 
Baby "; "My Hometown," which 
peaked at No. 6 in February, was 
backed by Springsteen's famed 
rendition of "Santa Claus Is Com- 
ing To Town." 

WE GET LEITERS: Tony Sund- 
holm of Sudbury, Ontario, notes 
that Lionel Richie achieved Hot 
Shot Debut honors on all four of 
Billboard's singles charts in the 
space of less than five months in 
1986. His "Dancing On The Ceil- 
ing" was the highest debuting sin- 
gle on the Hot 100 on July 19; 
"Love Will Conquer All" had the 
highest debut on the Hot Black 
Singles chart on Oct. 4; "Deep Riv- 
er Woman" had the top debut on 
the Hot Country Singles chart on 
Dec. 6; and "Ballerina Girl" had 
the highest debut on the Hot Adult 
Contempoary Singles chart on 
Dec. 13. Richie has been so hot for 
so long that it's easy to take him 
for granted, but this is a command- 
ing show of crossover strength. 

And we noted a few weeks ago 
that Daryl Hall & John Oates and 
Billy Joel are tied for the most top 
40 hits so far in the '80s. Each act 
has amassed 19. Well, the very in- 
dustrious Alphonso Mason of Mo- 
bile, Ala., sent us a list of the run- 
ners-up. They are Kool & the 
Gang, Elton John, Rick Spring- 
field, and Journey, with 15 top 40 
hits in the '80s; Pat Benatar, with 
14; Prince, John Cougar Mellen - 
camp, and Kenny Rogers, with 13; 
and Lionel Richie, Michael Jack- 
son, Madonna, and Diana Ross, 
with 12. 
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