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Despite Hits, New Indies 
Maintain Narrow Focus 

BY BRIAN CHIN 

NEW YORK The appearance this 
year of five independent -label sin- 
gles in the Hot 100-one of them in 

the top 20 -gives 
other indies cause 
for optimism. But 
for the newest indie 
labels, the key to 
success still ap- 

pears to be narrowly targeted 
product. (For a report on the inde- 
pendent label scene in Canada, see 
page 3.) 

The start -ups of 1985 and 1986 - 
Sleeping Bag, DJ International, Su- 
pertronics, Jump Street, Vinyl Ma- 
nia, Fleetwood, MegaBold, Thom/ 
Tay, and Pow Wow -say they mar- 
ket to a niche. For each, the savvy 
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Calif. May Use 

State Statutes 
Vs. Bogus Vids 

BY CHRIS MORRIS 

LOS ANGELES California - 
egged on by the movie industry's 
antipiracy unit -could become the 
first state to prosecute videocas- 
sette counterfeiters using state 
trademark laws. 

In two test cases, retailers who 
are believed to have dubbed and 
sold protected videocassettes will be 
prosecuted under California laws 
forbidding the illegal duplication of 
trademarks. 

The forthcoming cases -one in 
northern California, the other in 
Southern California -came to light 
during a speech by Richard Bloeser, 
director of the Film Security Office 

(Continued on page 86) 

strategy to achieve longevity is to 
define and limit their scope realisti- 
cally. 

This was initially the case for the 
now -established early -'80s start- 
ups, Profile and Tommy Boy. Both 
indies have charting singles: Pro - 

(Continued on page 81) 

More Label Aid To Radio Campaigns 
Promo $$ Shift To Contests, Giveaways 

BY KIM FREEMAN 

NEW YORK Top 40 radio program 
directors report an increase in ma- 
jor label support for on -air contests 
and giveaways. 

The development appears to be 
part of the changing relationship 

between radio and the record com- 
panies in the wake of major label 
suspensions of independent promo- 
tion earlier this year. In addition to 
putting more promotion reps in the 
field, most labels appear to be giv- 
ing those reps more money to sup- 
port records at radio. 

Movie Songs Arie Chart Blockbusters 
BY PAUL GREIN 

LOS ANGELES The Hot 100 is 
ablaze with summer movie- originat- 
ed singles. 

Just two weeks into the peak 
summer movie -going season, seven 
songs from summer films are in the 
top 40 on Billboard's Hot 100. At 

this point last year, only two songs 
from summer movies were in the 
top 40. 

The seven summer film hits in 
this week's top 40 are Madonna's 
"Live To Tell" (Sire) from "At Close 
Range "; El DeBarge's "Who's 
Johnny" (Gordy) from "Short Cir- 
cuit"; Kenny Loggins' "Danger 

ADVERTISEMENTS 

Zone" (Columbia) from "Top Gun "; 
Prince & the Revolution's "Moun- 
tains" (Parsley Park) from "Under 
The Cherry Moon "; Rod Stewart's 
"Love Touch" (Warner Bros..) from 
"Legal Eagles "; Billy Joel's "Mod- 
em Woman" (Epic) from "Ruthless 
People "; and Peter Cetera's "Glory 

(Continued on page 87) 

Who? What? What are they celled? What's that name again? 
The who? Pass that by me again. A blow what? What's a Blow 
Monkey? STILL WONDERINC WHAT A BLOW MONKEY (S- 
NOW THAT THE WHOLE WC RLD IS DIGGING THEIR 
SCENE? "Animal Magic" LP -NFL1-8065 "Digging Your Scene" 
single -PB -1425 RCA Recoris. 

In lust 2 ¿ears, the JUDDS have garnered a string of # 1 h is and 
a platinu n LP, WHY NOT ME. They're become She fastest and 
biggest selling artists since Alabama. Their platinum bounc LP, 
ROCKIN WITH THE RHYTHM, has already produced two #1 
singles, `Hae Mercy" & "Grandpa" and their new single 
"Rankin With The Rhythm" is the perfect uptempo summer 
time song. Ederyone is 'Rockin With The Rhythm of the Judds.' 

At least one label, Columbia, has 
committed itself to costly national 
campaigns. Other labels vary in the 
amount of money redirected for ra- 
dio; some say it's "business as usu- 
al." But the comments of top 40 pro- 
grammers indicate an increase in 
generous promotion offerings, bet- 
ter local service, and, in some cases, 
time buys. 

"Promotional activity has in- 
creased about 200% since [indie 
cuts] happened," says KDWB Min- 
neapolis program director Dave An- 
thony. 

At KZZP Phoenix, PD Guy Zapo- 
leon says, "What I see is much more 
stepped -up intent [by labels] to do 
more promotions, more time buys, 
and to be more service- conscious in 

(Continued on page 86) 

BMA Campaign 

Goes To College 
BY NELSON GEORGE 

NEW YORK An all -star member- 
ship drive and new support from 
corporate sponsors are keys to im- 
proving the effectiveness of the 
Black Music Assn., according to ex- 
ecutive director Rick Morrison. 

The recently appointed head of 
the BMA says the group's promo- 
tional efforts are designed to at- 
tract 1,500 registrants to its annual 
convention, to be held this year Oct. 
1 -5 in Miami. 

(Continued on page 87) 
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THE STATLER BROTHERS: ANSWERING THE 
CURTAIN CALL TO GREATNESS ONCE AGAIN. 

HARMONIZING FOUR PERFECT,ÑOICES WITH TIMELESS WIT 
AND HUMOR, THE STATLERS CONTINUE THEIR TRADITION OF SUCCESS 
WITH FOUR FOR THE SHOW FEATURING THE SINGLE "COUNT ON ME:' 

ON MERCURY RECORDS, CASSETTES AND COMPACT DISC. 
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FEATURING THE HIT SINGLE 
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(THEME FROM THE MOVIE THE KARATE KID PART II ") 

PRODUCED BY MICHAEL OMARTIAN 

MANAGEMENT: FREDDY DEMANN DEMANN ENTERTAINMENT, INC. 
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www.americanradiohistory.com

www.americanradiohistory.com


N S SSUE 
VOLUME 99 NO. 26 JUNE 28, 1986 

1 NEWS Independent promotion dollars are being channeled 
into radio contests and giveaways. Indie labels are not changing 
their strategies despite chart success. Singles from movie sound- 
track albums are setting the Hot 100 ablaze. 0-The BMA begins a 
campaign to broaden its membership. California could become 
the first state to prosecute videocassette counterfeiters using 
trademark laws. 0-3 /CIRPA issues a brief to the Canadian broad- 
cast regulator. 0-4 /Three music legends -Benny Goodman, Kate 
Smith, and Alan Jay Lerner -are dead. 0-6 /Singapore's ambassa- 
dor tells U.S. of plans to curb piracy in his country. 

4 Executive Turntable 34 Classical 
31 Gospel 69 Newsmakers 
31 Jazz 78 Album & Singles Reviews 
33 Dance Trax 90 Inside Track 
34 Latin 

9 COMMENTARY Guest Column: With songs, you get what 
you pay for. O. Letters. 

10 RADIO The relationship between record labels and radio will 
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Box. Newsline. 0-13 /Washington Roundup. 0-14 /Vox Jox. 0-16/ 
Yesterhits. Featured Programming. 'Promotions. 
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North American tour. On the Beat. 0-20 /Talent in Action. Boxs- 
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21 BLACK Linton Kv;esi Johnson has surfaced from "retirement." 
The Rhythm & the Blues. 
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Nashville Scene. 
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look at sell- through and rentals. Newsline. 
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video work. New Video Clips. Video Track. 0-59 /MTV Program- 
ming. 
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"-Audio Track. 

66 CLASSIFIED ACTIONMART 
70 INTERNATIONAL The Rolling Stones' "Dirty Work" album is 

a hot item around the world. 

72 CANADA CFRB and CHUM -FM top the BBM spring ratings. 
Maple Briefs. 
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72A FINANCIAL Transworld Music Corp. files to go public. 

Newsline. Financially Speaking. 
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Canada Indies At Crossroads 
Govt's $25 Mil Aid Plan Is Needed Boost 

BY KIRK LaPOINTE 

TORONTO To be a Canadian inde- 
pendent label chief these days is to 
confer frequently with your banker, 
hear from your creditors, and know 
your artists intimately. 

There are a handful of survivors 
and successes in a system that prac- 
tically forces the independent sector 
to seek refuge under the distribu- 
tion and manufacturing umbrella of 
a major, foreign -owned label. For 
the most part, however, the Canadi- 
an record business remains in a 
fragile state. 

So declared the Canadian Inde- 
pendent Record Production Assn. 
(CIRPA), the trade group oversee- 
ing the indies, in a recent brief to 
the federal broadcast regulator. Siz- 
able increases in production bud- 
gets, the concentration of power 
among a few major labels, and a de- 
cline in new music broadcasting out- 
lets have forced the business to find 
new ways to stay alive. 

"What's going on here is indica- 
tive of what's going on around the 
world," says Earl Rosen, executive 
director of CIRPA. "The introduc- 
tion of videos and sophisticated pro- 
motional techniques means spend- 
ing more resources on fewer prod- 

'Some of the 
budgets for 

recording these 
days are scary' 

ucts, and that means that the major 
labels are in a better position to in- 
crease their advantage over the in- 
dependent label." 

The vulnerability of the indepen- 
dent sector has been made clear in 
the last two years. Both Ready Rec- 
ords and Solid Gold Records col- 
lapsed, even though they were gen- 
erally considered among the top 

five indies. And in recent weeks, the 
federal government has indicated 
its willingness to do more than ac- 
knowledge the contributions the in- 
dies make to Canadian culture. 

After years of being lobbied, the 
government has promised a $25 mil- 
lion assistance package over the 
next five years. It's not a lot of mon- 
ey, but it's $25 million more than 
what was available before. Details 
are still aeing ironed out on how the 
money will be disbursed, but the 
government says there are other 
measures in the works to help the 
business. 

This is not to say there are no 
bona fide successes that can stand 
alone without assistance. Two in- 
dies, Attic and Stony Plain, are each 
in their second decade and on firm 
ground financially. Both are excep- 
tions to the new rule that says in- 
dies must be extensions of artist 
management firms. 

Examples of the latter rule in- 
(Continued on page 81) 

The Freedom Fight. Nona Hendrix, Yoko Ono and son Sean, Bryan Adams, Sting and Lou Reed join other noted artists 
on stage to perform "I Shall Be Released" as the finale for The Amnesty International show at New Jersey's Meadowlands 
Arena on Sunday (15). (Photo: Chuck Pulin) 

Chain Squares Off With Musicland For `Battle Of California' 

Wherehouse To Acquire Record Factory 
BY EARL PAIGE 

LOS ANGELES A loud volley was 
fired June 12 in what retailing in- 
dustry insiders term the "battle of 
California," when the 158 -unit 
Wherehouse Entertainment an- 
nounced its intention to acquire the 
37 -unit San Francisco -based Record 
Factory (Billboard, June 21). 

The memorandum of understand- 
ing to acquire 23 of the Bay area 
chain's stores for $11.6 million came 
shortly after Musicland's purchase 
of Southern California's 36 -unit 
Record Bar subsidiary, Licorice Piz- 
za (Billboard, May 3). The 23 units 
sold by privately held Factory are 
said to have grossed $28 million dur- 
ing its last fiscal year; the 14 re- 
maining stores in the chain, which 

are said to be located close to exist- 
ing Wherehouse locations, will be 
shuttered. 

With these recent acquisitions, lo- 
cally based Wherehouse and Minne- 
apolis- headquartered Musicland 
line up more competitively in the 
California arena of freestanding 
and so- called "combo" -type outlets 
offering prerecorded music and full - 
line video. Like Licorice, Record 
Factory is nearly devoid of mall 
stores; only one remaining Factory 
unit is in a mall. Licorice has two 
mall units. While 34 Licorice units 
have video rental departments, at 
least half the Record Factory stores 
offer video. Chainwide, though, 
Wherehouse has 113 combos. 

Sacramento -based Tower Rec- 
ords /Tower Video and Los Angeles- 

area chain Music Plus -the remain- 
ing major -chain entities in the 
state -are freestanding, and "com- 
bo" oriented. In California, Tower 
has 27 record stores, 22 video out- 
lets, and seven bookstores. In many 
cases tneir music, video, and book 
units are clustered. Music Plus has 
45 stores, with 43 offering both au- 
dio and video inventory. 

Sterling Lanier, Factory presi- 
dent, will serve Wherehouse in a ca- 
pacity that has yet to be announced, 
according to Richard Chapin, chief 
financial officer for Wherehouse. 
Lanier, declining comment while the 
deal is pending, joined then 5 -year- 
old Record Factory in 1976, when it 
numbered nine stores. Prior to that, 
Lanier was a stock broker. 

(Continued on page 84) 
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Goodman, King Of Swing, Dies 
Popularized The Big -Band Sound 

BY PETER KEEPNEWS 

NEW YORK Few musicians ac- 
complish in a lifetime what Benny 
Goodman accomplished in the span 
of a few years. Not only did he 
emerge from obscurity in the mid - 
'30s to become America's first 
mass -media pop superstar, he was 
also the key figure in a movement 
that changed the nature of Ameri- 
can music forever. 

Goodman -who died of an appar- 

ent heart attack at the age of 77 on 
June 13 in his Manhattan apart- 
ment -was more responsible than 
any other musician for popularizing 
the big -band sound and initiating 
what came to be known as the 
Swing Era. In so doing, he opened 
the ears of mainstream America to 
a more potent, undiluted form of 
jazz than many people had any idea 
existed. 

Goodman was a virtuoso clarinet- 
ist and an outstanding band leader, 

A Tribute 

Artistry Will Be Their Legacy 

Today we tend to refer to recorded 
music as "product" or "software" 
with the hope that after its release 
it will "move" untold "units" or 
"tonnage." Just so many biscuits 
baked for tomorrow's breakfast. 

In reflecting on the loss of three 
giants- performers Benny Good- 
man and Kate Smith and lyricist 
Alan Jay Lerner -in the space of 
several days, we read of their pro- 
digious talents in the context of 
how their art bestowed on them a 
world of admirers. Their success 

on recordings, undoubtedly mod- 
est in comparison to today's poten- 
tial, flowed from the same rare 
strengths we attribute to the gi- 
ants of music today: the ability to 
move us emotionally. 

The enduring contributions of 
these departed legends should re- 
mind us to keep the artist upper- 
most in our thoughts; "product" 
and "tonnage" are order -form lin- 
go and nothing more. 

known for his high musical stan- 
dards and for his good taste in musi- 
cal associates. Lionel Hampton, 
Harry James, Gene Krupa, Pegg3 
Lee, and Teddy Wilson are among 
the better -known performers who 
got their first significant exposure 
in Goodman's band. 

He was not the first person to 
lead a big jazz band, and there are 
few serious students of jazz who 
would argue that his ensemble was 
the best; it was neither as creative 
as Duke Ellington's nor as hard - 
driving as Count Basie's. 

But being a white band leader, 
Goodman had more access to the 
big hotel ballrooms and to radio 
than Ellington or Basie did. And be- 
ing both an ardent jazz lover and a 
strict perfectionist, he was able to 
put together a band that combined 
the swinging spirit of jazz with a 
high level of precision and skill -re- 
sulting in a fresh, uplifting sound 
that took a Depression- racked na- 
tion by storm and turned the be- 
spectacled clarinetist into a pop idol. 

The recordings that established 
Goodman's reputation included 
"Let's Dance," "Sing, Sing, Sing," 
"Don't Be That Way," "And The 
Angels Sing," and "Goodbye." 

The Chicago -born Goodman be- 
gan his recording career with Ben 

(Continued on page 80) 

Penned Favorites Such As 'Camelot' And `My Fair Lady' 

Lerner, Celebrated Lyricist, Dead At 67 
BY IRV LICHTMAN 

NEW YORK Alan Jay Lerner, the 
lyricist /librettist who died of lung 
cancer at the age of 67 here Satur- 
day (14), left behind a well -docu- 
mented legacy on recordings of his 
vaunted talents. 

Through original cast or sound- 
track releases and multiartist trib- 
utes, the great bulk of Lerner -asso- 
ciated songs and scores is etched in 
recorded performances. 

Among the standards that flowed 
from shows and movies with lyrics 
by Lerner are "Almost Like Being 
In Love," "I Talk To The Trees," 
"They Call The Wind Maria," "On 
The Street Where You Live," "I 
Could Have Danced All Night," 
"Get Me To The Church On Time," 
"With A Little Bit Of Luck," "I've 
Grown Accustomed To Her Face," 
"Gigi," "I Remember It Well," 
"Thank Heaven For Little Girls," 
"If Ever I Would Leave You," and 
"On A Clear Day." 

In at least one known instance, in 
a commercial recording made for 
Heritage Records in the early '50s, 
Lerner himself sings songs he 
wrote with Kurt Weill (for 1948's 
"Love Life ") and his chief collabora- 
tor, Frederick Loewe. This album 
was recently re- released by DRG 
Records. 

Yet to see the light of day is the 
existing original -cast recording of 
Lerner's last Broadway show, 
1983's "Dance A Little Closer," with 
music by Charles Strouse and re- 
cording production by producer Bob 
Sher and Strouse. Continuing finan- 
cial and legal problems have pre- 
vented its release by Columbia Spe- 
cial Products, the specialty line of 
CBS Records, according to Sher and 

John Frank of CSP. 
After "Brigadoon," a 1947 Lerner 

& Loewe triumph that followed sev- 
eral disappointing collaborations, 
and their first cast album (on RCA), 
the pair wrote three successful 
Broadway musicals- 1951's "Paint 
Your Wagon" (RCA), 1956's "My 
Fair Lady" (Columbia) -and 1960's 
"Camelot" (Columbia). 

"My Fair Lady" is, of course, the 
crowning achievement of the Ler- 
ner & Loewe collaboration. It was 
for many years CBS Records' best- 
selling album at over 5 million units 
sold. A 20th anniversary production 
was also recorded by Columbia, and 
a 1958 stereo version of the show, 
recorded during the London run 

(Continued on page 80) 

Kate Smith Dies At 79; 
Top Singer In '30s, '40s 

NEW YORK Kate Smith, whose 
singing voice and personality ex- 
pressed the romantic and patriotic 
longings of her fans in the '30s and 
'40s, died Tuesday (17) at Raleigh 
(N.C.) Community Hospital. In ill 
health for the past decade, she was 79 
years old. 

Smith, a soprano who never took 
singing lessons, started her record- 
ing career in 1926 under inauspicious 
circumstances. She recorded several 
"test" sides for Victor Records in 
Camden, N.J., but nothing was re- 
leased. Later that year, interestingly, 
she recorded the same sides for Co- 
lumbia Records, a forerunner of to- 
day's CBS Records, and two of them 
were released. She recorded for Co- 
lumbia through 1933, then moved on 
to Decca and later Victor. She signed 
a new deal with Columbia in 1940, re- 
cording for the company until 1946. 

While Smith had achieved fame as 
a recording artist and radio, stage, 
and screen personality, a perfor- 
mance of a 20- year -old Irving Berlin 
"trunk" song on radio on Nov. 11, 
1938 -Armistice Day -established 

her image as a reflection of the na- 
tion's hopes and aspirations. The 
song, "God Bless America," which 
Berlin retrieved from his catalog of 
unpublished material, achieved such 
popularity that many wanted it desig- 
nated the country's national anthem. 
When she first recorded the song, for 
Victor, the flip side was "The Star - 
Spangled Banner." 

Smith, born in Greenville, N.C., re- 
turned to Columbia Records in 1940 
and had a big hit with her first re- 
lease- "The Woodpecker Song." She 
also re- recorded her famed theme 
song, "When The Moon Comes Over 
The Mountain." During World War 
II, she was responsible for selling 
millions of dollars in war bonds. 

Smith's recording efforts were spo- 
radic in the '50s and '60s before she be- 
came ill. However, her recorded and 
occasional live performances of "God 
Bless America" were much publicized 
in 1974 when they replaced "The Star - 
Spangled Banner" at Philadelphia Fly- 
er hockey games. The team was more 
successful on days the song was per- 
formed. IRV LICHTMAN 

Latin Introduction. Capitol -EMI Music chairman and chief executive offic er 
Bhaskar Menon, left, toasts EMI Spain artists Rocfo Jurado and Dyango s t a 
luncheon celebrating the success of their recent debut performance at Lc s 
Angeles' Universal Amphitheatre. (See review, page 20.) 

Executive rI\rntab1e 
BILLBOARD. Margaret Lo Cicero is appointed radio /singles category i -tanag- 
er for Billboard magazine in New York, reporting to associate pu Risher 
Gene Smith. In this newly created position, she will be involved in ti e mar- 
keting of major new advertising products for the record industry. Tt a most 
recent project was "Billboard's Programmer's Power Package," wh ch has 
presented singles from A &M, Capitol, and MCA. Lo Cicero has held adver- 
tising and promotion posts at various radio stations, including WLII : Long 
Island and KLOL Houston. 

RECORD COMPANIES. Gregory Fischbach is appointed president of R( A /Ar- 

LO CICERO FISCHBACH DOBBIS SKOF O 

iola Records International in New York. He was president of Act. vision, 
Inc. Also, Rick Dobbis is named to the newly created post of executi ¡e vice 
president for RCA Records U.S. in New York. He was vice president of 
marketing for Chrysalis. 

Bob Skoro joins PolyGram Records in Los Angeles as vice president of 
a &r, West Coast. He was director of professional activities U.S. or the 
Chappell Music Group. 

MCA Records Canada makes the following appointments: Graham Pow- 

SANDHAUS ROVNER BARBER BLUM 

ers, vice president of sales and marketing; Randy Lennox, director of 
sales; Stephen Tennant, director of marketing for MCA and Chrysalis; 
Lesley Soldat, director of national promotion; Doug Spence, Cntario 
branch manager; and Kevin Frenette, Atlantic sales and promotion nanag- 
er. Powers succeeds George Burns, who recently resigned to pursue other 
interests. 

Columbia Records promotes Phil Sandhaus to the newly created post of 
director of national marketing development in New York. He was East 
Coast director of product development. Sandhaus is succeeded bn Jack 
Rovner, who was upped from East Coast director of product marketing. 

Chrysalis Records in New York appoints Chris Tobey national director of 
marketing development. He was national sales coordinator for Arista. 

Lisa Frank is promoted to associate director of national AC promotion 
and artist development at Elektra Records in New York. She was manager 
of national artist development. 

Rhino Records in Santa Monica, Calif., names Kelly Salloum customer 
service representative. She was retail coordinator for Side One Marketing 
and Management. 

DISTRIBUTION /RETAILING. Ornetta Barber is promoted to director of black mu- 
sic marketing for the Warner /Elektra /Atlantic Corp. in Burbank, Calif. 
She was senior director of national marketing research. Also, Claire Con- 
lin is elevated to director of national advertising, based in Burbank. She 

(Continued on pege 86) 
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"GOOD -BYE" 

4 
nev - er for - get you. I'll nev - er for - get ,lu 

BENNY GOODMAN 
1909-1986 

RC/1 RED SEAL 
Where artists become legends. 

"GOOD -BYE" Words and Music by GORDON JENKINS < Copyright 1935 by La Salle Music Publishers, Inc. Copyright renewed and assigned to MCA MUSIC. A Division of MCA INC.. New Y]rIk. N.V. USED BY PERMISSION ALL RIGHTS RESERVED 
Tmklsl - Registered Marcalsl Reglstradalsl: RCA by RCA Corporation: Red Seal trademark by RCA: Arcola International. a '986. RCA /Arlmlallnternatlonal 
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Pressure From Trade Benefits? 

Singapore Pledges To Curb Piracy 
BY BILL HOLLAND 

WASHINGTON Singapore's am- 
bassador here has told U.S. govern- 
ment officials that Singapore is 
ready to take the first steps in curb- 
ing its rampant piracy and counter- 
feiting of American records and 
tapes and other intellectual proper- 
ty. 

Ambassador Tommy T.B. Koh 
had meetings with U.S. Trade Rep- 
resentative officials earlier this 
month, according to an embassy 
staffer, and pledged to "explore the 
possibility" of entering into a bilat- 
eral treaty with the U.S. granting 
eligibility to U.S. works as part of 
its radically overhauled copyright 
law now pending in special commit- 
tee there. Essentially a domestic 
copyright law update, the measure 
would also extend to protection of 
U.S. works. 

Koh says protection of U.S. 
works would also be part of an in- 
terim measure pending Singapore's 
adherence to the Universal Copy- 
right Convention. 

The overseas market for bogus 
records and tapes is estimated at 
more than $1 billion annually, with 
Singapore said to be responsible for 
more than $220 million in displaced 
sales. 

The shift in Singapore's attitude, 
sources say, is at least partly due to 
the amended GSP Renewal Act 
signed into law last year, which ties 

GSP trade benefits for developing 
nations to beefed -up provisions de- 
manding greater protection for in- 
tellectual property. 

The announcement of the agree- 
ment was made in a Senate trade 
hearing Tuesday (17) by Stan Gorti- 
kov, president of the Recording In- 
dustry Assn. of America, acting as 
spokesman for the International In- 
tellectual Property Alliance, an um- 
brella group representing seven 
U.S. trade associations, including 
the recording industry. 

Singapore was accorded some un- 
usual complimentary remarks by 
Gortikov at the hearing: "We are 
delighted that this major obstacle to 
copyright relations between the 
U.S. and Singapore has been elimi- 
nated, and we commend the govern- 
ment of Singapore for the spirit of 
cooperation that has led to this reso- 
lution," he said. 

Gortikov also testified in opposi- 
tion to S. 1867, which would "gradu- 
ate" developing countries from the 
GSP trade benefits as their econo- 
mies advance. He argued that the 
amendment, proposed by Sen. John 
D. Danforth, R -Mo., who is also 
chairman of the Subcommittee on 
International Trade, would elimi- 
nate the leverage the U.S. is begin- 
ning to have over countries with un- 
restrained piracy and counterfeit- 
ing practices. Spokespersons for 
other industries, however, were in 
favor of the amendment. 

WEA Intl Projects Best Year 
But DAT Concerns Cornyn 

NEW YORK WEA International 
executives who attended a three - 
day meeting of worldwide manag- 
ing directors here in early June 
heard a mixture of glad and bad tid- 
ings. 

Warner Communications senior 
executive Robert Morgado predict- 
ed 1986 would be the best year ever 
for the company's Recorded Music 
division, but Record Group presi- 
dent Stan Cornyn issued warnings 
against Digital Audio Tape (DAT) 
and the possibility of nonrecord -in- 
dustry interests hijacking new CD -I 
technology. 

WEA International co -chief exec- 
utive officers Nesuhi Ertegun and 

Ramon Lopez hosted the meet, wel- 
coming new managing directors 
Jimmy Wee (Singapore), Daniel 
Sousa (Portugal), Marc Exiga 
(France), Claude Nobs (Switzer- 
land), and Gunther Zitta (Malaysia). 
Recently appointed senior vice pres- 
ident Stephen Shrimpton was also 
introduced to the 25 international 
delegates present. 

U.S. -based representatives in- 
cluded Warne? Bros. chairman Mo 
Ostin and president Lenny War - 
onker; Sire chief Seymour Stein; 
Elektra chairman Bob Krasnow; At- 
lantic chairman Ahmet Ertegun, 
vice chairman Sheldon Vogel, and 

(Continued on page 80) 

Firm Gains Operational Control 

Carolco Invests In NCB 
BY JIM McCULLAUGH 

LOS ANGELES Carolco Pictures 
here, producers of "First Blood" 
and "Rambo, First Blood II," has 
acquired a minority interest in the 
NCB Entertainment Group, pro- 
viding the latter firm with $25 mil- 
lion in capital. 

Carolco will gain day -to -day op- 
erational control of the company, 
while NCB founder Noel Bloom 
says he will "concentrate on acqui- 
sitions and development of new 
product and on our marketing, dis- 
tribution, and duplication opera- 

tions." 
Founded in 1984, NCB markets 

home video product on a variety of 
labels, including USA Home Vid- 
eo, Family Home Entertainment, 
Monterrey Home Video, Thriller - 
video, and USA Sports Video. 
NCB also encompasses Creative 
Video Services, one of the largest 
video duplicators and video post - 
production firms in the country; 
The Video Station Inc. /Coast Vid- 
eo Distributors; Cinema Color 
Corp.; Jelly Bean Productions; and 
The Art Department, a design and 

(Continued on page 73) 

Gortikov testified that although 
the alliance would be "the first to 
petition for 'de- designation' " if the 
GSP program did not result in "ade- 
quate and effective protection, if a 
country does enact adequate and ef- 
fective laws and enforces those 
laws, we believe that such a country 
should not be graduated from the 
program." 

Several other trade proposals 
pending in Congress would further 
strengthen administration clout 
over Pacific -rim countries with no 
protection for U.S. intellectual prop- 
erty. 

Developing New Talent. Pictured at a recent recording session at New York's 
Greene Street Studios for unsigned recording artist Joshua are, from left, 
producers Arif and Joe Mardin, Joshua, and Take Two Management's Sharon 
Steinback and Skip Styles. The Mardins are producing the young artist's debut 
single, "Jimmy." 

REIIT 
by Paul Grein 

This week's column was written 
by Rob Hoerburger. 

PAST AND PRESENT members 
of Genesis monopolize this week's 
chart action, led by the group it- 
self, whose single "Invisible 
Touch" busts into the top 10 at 
No. 8. 

The group's album, "Invisible 
Touch," debuts at No. 23, making 
it the fifth -highest- debuting al- 
bum of the year, behind Van Ha- 
len's "5150 "; Prince & the Revo- 

Peter Gabriel 
is third Genesis 
member to have 

top 10 album 

lution's "Parade" and Patti La- 
Belle's "Winner In You," which 
both came on at No. 14; and the 
Rolling Stones' "Dirty Work," 
which debuted at No. 21. "Invisi- 
ble Touch" bows one notch higher 
than group member Phil Collins' 
1985 blockbuster, "No Jacket Re- 
quired." 

"Invisible Touch" will likely be- 
come Genesis' fourth consecutive 
top 10 album, following "Aba- 
cab" (No. 7, 1981), "Three Sides 
Live" (No. 10, 1982), and "Gene- 
sis" (No. 9, 1983). 

Meanwhile, Genesis founder 
Peter Gabriel, who left the group 
long before its commercial flour- 
ish, lands his first top 10 album 
with "So," which jumps to No. 10. 
The highest Gabriel had reached 
before "So" was No. 22 in 1980, 
with his third eponymous album. 
(For more on this phenomenon, 
see the May 31 column). 

"Sledgehammer," the first sin- 
gle from "So," also moves to No. 
10, making Gabriel the third 
member of Genesis to reach the 
top 10 apart from the group, after 

Collins and Mike Rutherford of 
Mike & the Mechanics, whose 
third single, "Taken In," enters 
the Hot 100 at No. 85. Genesis is 
now only the third group to pro- 
duce three separate top 10 acts. 
All four Beatles made it after the 
band broke up, and Stevie Nicks, 
Lindsey Buckingham, and Chris- 
tine McVie, all of Fleetwood Mac, 
each have reached the top 10 with 
solo singles. 

Meanwhile, Collins, whose 
"Take Me Home" drops down to 
No. 72, enters the top five as an 
outside producer for the second 
time with Howard Jones' "No 
One Is To Blame." Collins had 
previously reached No. 2 produc- 
ing Philip Bailey's "Easy Lover." 

Collins' regular co- producer, 
Hugh Padgham, is quietly shap- 
ing up as the decade's hottest pro- 
ducer. "Invisible Touch," which 
Padgham co- produced with Gene- 
sis, gives him 15 top 10 singles 
and ties him with Quincy Jones 
for the most in the '80s. While 
Jones' specialty is sophisticated 
r &b, Padgham has made his repu- 
tation with the elite of British 
pop. His first top 10 single came 
in 1981 with the Police's "Every 
Little Thing She Does Is Magic." 
He has since co- produced three 
more top lOs for the Police, six 
for Collins, two for Genesis, and 
one each for Jones, David Bowie, 
and Paul McCartney. 

Keeping pace with Padgham 
for producer of the year honors 
are Jimmy Jam and Terry Lewis, 
who pick up their third pop top 10 
in '86 with Janet Jackson's "Nas- 
ty," which jumps to No. 9. The 
duo also produced Jackson's 
"What Have You Done For Me 
Lately," which peaked at No. 4 
last month, and Force M.D.'s 
"Tender Love," which reached 
No. 10 in April. 

THE MOODY BLUES continue 
to surprise all chart cynics, as 

they pick up their sixth top 10 al- 
bum with "The Other Side Of 
Life." It follows "Days Of Future 
Passed" (No. 3, 1968, '72), "A 
Question Of Balance" (No. 3, 
1970), "Every Good Boy Deserves 
Favour" (No. 2, 1971), "Seventh 
Sojourn" (No. 1, 1972), and "Oc- 
tave" (No. 1, 1981). 

What's particularly unusual 
about the Moody Blues' resur- 
gence is that the group's last al- 
bum, "Voices In The Sky," a 
greatest -hits collection, never got 

Hugh Padgham 
is shaping up 

as the decade's 
hottest producer 

higher than No. 146, and the 
group's densely layered harmonic 
sound hasn't discernibly changed. 
Which only goes to show you 
can't count anyone out these 
days. 

SPEAKING OF NEVER say die, 
'60s powerhouse Elektra Rec- 
ords, which has been relatively 
quiet in recent years, has two 
songs in the top five for the first 
time in its history. Simply Red's 
"Holding Back The Years" leaps 
to No. 4, while the previously 
mentioned "No One Is To Blame" 
moves to No. 5. The label's affili- 
ate, Asylum, had previously 
scored simultaneous top five sin- 
gles with Linda Rondstadt's 
"Blue Bayou" and "It's So Easy" 
in December 1977, and with Rond- 
stadt's "Heat Wave" and the Ea- 
gles' "Lyin' Eyes" in November 
1975. If "Holding Back The 
Years" reaches No. 1, it will be 
Elektra's first since Queen's "An- 
other One Bites The Dust" in Oc- 
tober 1980. 
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To the man 

who made the world smile 

for more than half a century... 

Benny Goodman recording session, January 1986. 

Benny, we'll miss you. 

MUSICMASTERS 
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'commentary 
cut-Rate music 

SONGS: YOU GET WHAT YOU PAY FOR 
BY LEEDS LEVY 

Although controlled -material 
clauses have been employed for 
many years, the most recent decade 
has seen them flourish wildly. Pre- 
sumably this is due in no small part 
to the Copyright Revision Act of 
1976, which yielded a modest in- 
crease in the statutory mechanical 
royalty rate. 

But my purpose here is to discuss 
the future, not the past. 

Editor's note: Controlled -material 
clauses in recording contracts 
stipulate a reduced mechanical 
royalty on songs written by the 
performing artist or record pro- 
ducer. 

Clearly, the primary motivation 
behind the use of such clauses is to 
limit royalty expense. Because 
record companies commit substan- 
tial sums to record production, mar- 
keting, pressing, advertising, etc., 
and more times than not are not suc- 
cessful in achieving targeted sales, 
they feel justified in taking every 
available edge. 

Sounds reasonable. However, the 
record companies appear to use this 
clause indiscriminately. They make 
it part of the deal for old and new, 
seasoned and neophyte. Unwisely, I 
believe. 

As an advocate of copyright and 
one who has committed his profes- 
sional life to the development of 
songs and songwriters, I'm afraid I 
cannot fully comprehend the argu- 
ments presented by my colleagues 

on the other side of the desk. 
My adversaries cite the costs I 

have already mentioned, as well as 
"company policy," as valid reasons 
for their position. But no one has ex- 
plained why all songs must be treat- 
ed equally by the record company. 
Certainly, artists enjoy a wide 
range of royalty provisions. Why 
not songs, songwriters, and music 

cause of an unequal bargaining po- 
sition or lack of confidence. The re- 
sulting sin of omission can be cata- 
strophic. 

Consequently, my call to arms is 
directed to everyone else connected 
with "hit" songwriters: lawyers, ac- 
countants, publishers, managers, 
etc. The argument to be put forth is 
basically that "You get what you 

`Record labels must 
accept the idea that 

songwriters contribute 
to a record's success' 

Leeds Levy is president of MCA Music 
Publishing. 

publishers? 
Herein lies a commercial contra- 

diction that has, unfortunately, be- 
come an industry standard. 

Who should take on the struggle 
to counteract this trend? One might 
quickly conclude that the "hit" 
songwriter is the appropriate party. 
But the songwriter cannot be the 
primary advocate. He or she is fo- 
cused on writing and has precious 
little time to fight this battle. 

Moreover, many songwriters are 
reluctant to assert their case be- 

pay for." 
If you are a hit songwriter (or 

represent hit songwriters), here are 
a few suggestions to counter record 
company arguments: If the record company says it 
has budgeted a sum for the project 
which does not provide for the pay- 
ment of a full rate, ask about the 
projected break -even point. Suggest 
that after that point is reached, the 
full rate comes into play. 
If the record company says the 

writer is already being adequately 

compensated because he is also the 
artist and /or producer and is receiv- 
ing a royalty for those services, ask 
what value would be lost if the 
songs at issue were not contributed 
to the project. If the record company refuses to 
grant a full rate because of "compa- 
ny policy," contact the representa- 
tives of top -selling artists on that la- 
bel to learn just how far the policy 
goes. You may find friends in high 
places sympathetic to your plight. 

The record companies must begin 
to accept the notion that songwrit- 
ers and active music publishers 
make important contributions to the 
success of recordings. Hit songs, 
like artists and producers of hits, 
deserve compensation commensu- 
rate with their value. 

If labels value songs at three - 
quarters their true worth, perhaps 
it is time for writers and publishers 
to say, "I'll pass!" If the songs are 
triple -A- rated, why shouldn't they 
receive the full rate? 

Why should the song be the cor- 
nerstone of the discount house of 
music? And why can't record com- 
panies adjust their break -even 
points to allow full rates for hit 
songs? 

If your songs are only valued at a 
fraction of their true worth, why 
are they being recorded at all? 

Finally, if you truly believe that 
"It all begins with a song," then 
speak up. Don't assume this will 
take care of itself, or that this is the 
way it has to be. Remember to tell 
them, "You get what you pay for." 

'MONUMENTAL STUPIDITY' 
I feel compelled to comment on the 
remarks made by manager David Ru- 
binson concerning classical music and 
jazz (Billboard, June 14). 

Jazz is a magnificent music form 
and should be played in music appre- 
ciation classes from kindergarten on 
up. Then we will have a public to sup- 
port it. Until that time corporate 
sponsorship is fine. 

But for Mr. Rubinson to shoot his 
mouth off about " ... 60- year -old 
white, middle -class business people 
going to hear music of dead Europe- 
an composers" exhibits inexcusable 
ignorance. This is the kind of monu- 
mental stupidity that has plagued the 
advancement of both jazz and classi- 
cal music. 

L.D. Levy 
New York 

PROMOTIONS AT A PREMIUM ' 
It seems to me that distributors are 
too concerned with giving away clock 
radios, wallets, T- shirts, and other of- 
ten- meaningless items to encourage 
video retailers to buy their product. 
What does a retailer do with a plastic 
wallet from the movie "Fletch," in- 
scribed with the name of the manu- 
facturer and distributor? Or with a 
magnetic paperweight from "Star - 
man"? Once such premiums worked 
well. Now they have become ridicu- 
lous. 

In these times video retailers need 
to promote as much as possible. But 

Letters to the Editor 
distributor dollars should not be 
spent on trivial premiums to encour- 
age dealers to increase orders. Deal- 
ers know how many copies they need, 
according to their customer base and 
budgets. 

A video retailer needs standups, 
point -of- purchase, special promo- 
tions, and co-op money! 

Tom Ferrie, President 
Video Quest Ltd. 

Bellerose, N.Y. 

THE REGGAE GHETTO 

Apropos Lea Harper's recent com- 
mentary on reggae (May 31), the mu- 
sic continues to grow and exert an in- 
fluence despite the obstacles of play - 
lists and formats. 

It's certainly true that the major 
roadblock to reggae in the U.S. is the 
inappropriate fear and resistance 
from radio format mavens. The re- 
sult is still a sinister form of musical 
apartheid that relegates this much - 
loved music to the "homelands" of 
college and public radio stations. 

This a priori lockout prevents the 
public from accepting -or reject- 
ing- reggae on its merits because 
they can't hear the genre's major tal- 
ents. Ironically, this is so despite the 
fact that the essence of reggae is all 
over the charts, making new careers 
and reviving others. I can only liken 
this to a theoretical situation where, 
if in the '505, all that radio played was 
Elvis Presley and Pat Boone, while 
Fats Domino, Little Richard, and 

Chuck Berry were ignored. 
Reggae's "problem" is a problem 

for the whole music industry. In the 
'50s and '60s, radio stations were ac- 
tually in competition to find and play 
the wildest and latest sounds. Reg- 
gae's lack of record sales is totally 
linked to the stagnant, constipated 
condition of radio playlists. 

The surveys that control radio are 
inherently flawed. They can easily re- 
cycle past information, but are un- 
able to take into account the future. 

When you look at the thousands of 
hours weekly on commercial radio in 
the U.S. and consider that perhaps a 
handful of hours are devoted to some 
of the world's most popular music, 
you have to wonder what's happened 
to the promise of variety implied in 
the public's contract with the private 
sector regarding the use of our air- 
waves. 

Doug Wendt 
San Francisco 

J.A.M. FOR THE HUNGRY 

On behalf of J.A.M. '86 (Jersey Art- 
ists for Mankind), I would like to 
thank you for your review of "We've 
Got The Love" (Billboard, June 7). 

The record project was conceived 
nearly a year ago with the hope of 
raising a few hundred dollars for the 
community food bank program. As 
the record gained the interest of pro- 
fessionals in the music industry, we 
realized we had a very special project 
on our hands. 

With all the support we have re- 
ceived, we just may be able to add a 
few more zeros to that donation to 
the food bank program. 

Cindy Sivak 
Trustee, J.A.M.'86 

Upper Montclair, N.J. 

THEY'RE STILL COMPACT 

Maybe I'm confused, but I thought 
that for the past 2 1/2 years I had 
been listening to and selling compact 
discs. Now I find in your magazine 
that they are apparently called com- 
pact disks (with a k). 

I expect we'll soon be able to order 
Compact Disk stickers from NARM 
to place over the erroneous Compact 
Disc logo which appears on each 
piece of CD product in our store. 

Mike Blakesley, Manager 
Valley Music 

Forsyth, Mont. 

Editor's note: For consistency, 
Billboard uses the preferred dic- 
tionary spelling, disk. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, 1515 
Broadway, New York, N.Y 10036. 
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radio 
Hot Topics At New Music Meet 

Confab To Explore Record Biz Interface 
NEW YORK The relationship be- 
tween radio and record labels will 
be a high priority at the New Music 
Seminar this year, according to Tom 
Silverman, one of three seminar 
founders and partners. 

The seventh annual NMS is slated 
for July 13 -16 at the Marriott Mar- 
quis Hotel here. 

"Qualitatively, there will be much 
more ... on how radio and record 
sales work together," Silverman 
says. "It seems everyone thinks ra- 
dio is an enemy of records now. We 
want to clear the air by addressing 
how both sides can help each oth- 
er." The added emphasis on this re- 
lationship will be apparent in sever- 
al areas. 

WBCN Boston general manager 
Tony Berardini has been recruited 
to deliver one of two keynote ad- 
dresses. (Rob Dickens of WEA U.K. 
is also keynoting.) Commonly 
known as the "only GM that wears 

an earring and hosts a weekly 
heavy metal show," Berardini was 
chosen as a representative of ra- 
dio's progressive music supporters. 

For the past two months an agen- 
da committee comprised of pro- 
grammers, record promoters, and 
trade editors has been developing 
topics for NMS' four radio sessions. 
The caliber of speakers already 
lined up indicates that panel discus- 
sions will be in -depth and provoca- 
tive. 

New York program directors Lar- 
ry Berger of WPLJ and Tony Gray 
of WRKS are two of several speak- 
ers slated for a session examining 
the pop /urban crossover situation. 

Columbia's vice president of na- 
tional promotion John Fagot is mod- 
erating a panel on top 40, with 
speakers including WBZZ Pitts- 
burgh PD Nick Bazoo, KSFM Sac- 
ramento MD Chris Collins, WHTZ 
New York's Scott Shannon, WXKS 

Cryin' Cowboys. WLS Chicago programming staffers take a look and listen to 
Boys Don't Cry's hit, "I Wanna Be A Cowboy" on Profile. Shown from left in 

appropriate attire are Scott Burton of the independent promotion firm Jeff 
McClusky Associates, WLS assistant program director and music director Chuck 
Crane, Jeff McClusky and WSL MD Brian Kelly. 

...11eWSI1T18... 
AARON DANIELS is promoted to president of the ABC Radio Networks. 

The Cap Cities /ABC appointment follows Ed 
McLaughlin's resignation from that post. Daniels will 
continue as vice president of Cap Cities /ABC Inc., 
where he had earlier served as VP /GM at the group's 
WPRO Providence, R.I._ 

DANIELS 

PRICE COMMUNICATIONS reaches an agreement to buy 
WKSE -FM Buffalo, N.Y., for $2.85 million. The seller 
is Porter Broadcasting. Pending FCC approval, the 
sale will give Price a strong combo in Buffalo since it 
already owns WWKB -AM there. 

WINCOM COMMUNICATIONS has completed the purchase of WKAU -AM- 
FM Kaukauna, Wis., from Forward Broadcasting and WNFL -AM 
Green Bay, Wis., from Communications Enterprises. Per FCC overlap- 
ping signal regulations, Wincom will sell WKAU -AM to Martin Com- 
munications. 

Boston's Sonny Joe White, and 
WQXI -FM Atlanta's Jim Morrison. 

Themes likely to be addressed in- 
clude playlist mechanics (from 
record testing to power rotation), 
research techniques and prefer- 
ences, and the relationship between 
top 40's success and the music it has 
to work with. 

Those lined up to tackle similar 
topics during the "rhythm" radio 
session include WZAK Cleveland's 
Lyn Tolliver, WGCI Chicago's Lee 
Michaels, KMJQ Houston's Ron At- 
kins, Atlantic's Sylvia Rhone, Capi- 
tol's Ronnie Jones, WJLB Detroit's 
James Alexander, and KKDA Dal- 
las' Terri Avery. 

Album radio concerns will be 
tackled by Bill Hard of the "Friday 
Morning Quarterback" tipsheet, 
KBCO Denver's Doug Clifton, 
KZEW Dallas' Rob Barnett, WBCN 
Boston's Oedipus, KRQR San Fran- 
cisco's Chris Miller, and Denis Mc- 
Namara, who is VP /programming 
at WLIR Long Island and Bill- 
board's album rock editor. 

There will be several sessions on 
college radio and its effect on 
record sales. And the role of jazz 
and new age programming on com- 
mercial radio is sure to be addressed 
during a panel featuring Lee 
Abrams of Burkhart /Abrams, the 
Atlanta consultancy, and former B/ 
A consultant John Sebastian. The 
latter is now working his "The New 
AC" format, formerly known as 
EOR (eclectic- oriented rock). 

KIM FREEMAN 

KFI /KOST Exec 

Donald Dalton Is 

Dead At 54 
LOS ANGELES KFI /KOST vice 
president /general manager and 
Cox Broadcasting executive Donald 
G. Dalton died Tuesday (17) here 
following a stroke two weeks ago 
(Billboard, June 21). He was 54. 

Dalton fell in the station's park- 
ing lot June 12, one day after air - 
traffic reporter Bruce Wayne was 
killed in a helicopter crash while de- 
livering his morning reports for the 
station (Billboard, June 14). 

Dalton was a 12 -year Cox Broad- 
casting veteran, having joined the 
Atlanta -based group as national 
sales manager for KFI /KOST in 
1974. In 1977, Dalton was promoted 
to general sales manager for the 
adult contemporary combo, and, in 
1985, graduated to the VP /GM post 
there. 

Last September, Dalton was giv- 
en additional responsibilities as vice 
president of sales for the Cox 
Broadcasting Division. Prior to join- 
ing the company, Dalton held vari- 
ous sales and marketing positions 
with Major Market Radio in New 
York for 10 years. 

"We are mourning the loss of a 
great friend and an outstanding ex- 
ecutive," said a Cox spokesperson. 

Dalton is survived by his wife, 
Mary Ann, and two daughters. 

Blues Brothers. WXRT Chicago music director Lin Brehmer plays a happy 
victim in the "Great American Guitar Assault," the current tour of blues greats 
Roy Buchanan, Lonnie Mack and Dickey Betts. The gathering was part of a kick 
off party for the tour, and a release celebration for Buchanan's new Alligator 
album "Dancing On The Edge." The blues boys are, from left, Mack, Brehmer, 
Buchanan and Betts. 

Programmers reveal why they have jumped on 
particular new releases. 

TOP 40 

Peter Cetera's "Glory Of Love" (Warner Bros.) is "really going to be 
huge," says KUBE Seattle program director Bob Case. "We've been 
playing it for two weeks, and it's been No. 1 in our top 10 every night." 
Case says the real Seattle sleeper is Miami Sound Machine's "Words 
Get In The Way" (Epic). "That's just out there," he says, "with adults, 
females, everthing." A single under serious KUBE consideration is 
Klymaxx's "Man Sized Love" (Constellation /Solar /MCA). The 
group's last single, "I Miss You," was a biggie for KUBE, and Case 
says this one is a "well- produced, up -tempo summer record." 

BLACK /URBAN 

Now comfortably installed as PD at WUSL Philadelphia, Tony Quar- 
tarone says one power pick this week is Nu Shooz' "Point Of No Re- 
turn" (Atlantic). "It's a mass appeal, across- the -board dance record," 
says "the Q." Quartarone is equally excited about Shirley Jones' "Do 
You Get Enough Love" (Philadelphia International /Capitol). "This is 
just a great Philly record," the PD says. "Plus, she's from here, so it's 
a good image record." He adds that the Jones ballad is a good upper - 
demo draw. And Anita Baker's "Sweet Love" is "just a natural 
smash" in Quartarone's estimation. 

COUNTRY 
Wayne Campbell, program director at WSIX -AM -FM Nashville, is 
raving about Reba McEntire's "Little Rock" (MCA). "I hate to use 
that four letter word `rock,' " says Campbell, "but this is the kind of 
hard -driving song we've been thinking she should do for a long time." 
The "little rock" in question, Campbell points out, is not a city but a 
wedding ring. Another single Campbell is counting on as a big hit is the 
Nitty Gritty Dirt Band's "Stand A Little Rain" (Warner Bros.). "This 
is one of the better songs they've done in a long time, with a unique- 
ness that ought to make it catch on," says Campbell. KIM FREEMAN 
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WESTWOOD ONE 
RADIO NETWORKS 
PRESENT 

t` `n`' WESTW00D ONE RADIO NETWORKS 

The 
Westwood One 

Radio Networks are 
proud to press it one of the hard- 

est- working bands in rock, Honeymoon 
Suite, as they check into a 90- rr-nute edition of In 

Concert airing the week of July 7 on Westwood One 
affiliates throughout North America. 
Honeymoon Suite was recorded by Westwood One's mobile 
recording studios during the bands April 24 performance at 
Moonshadows in Atlanta. Their set, which features the dis- 
tinctive vocals of Johnnie Dee and the driving lead guitar of 
writer and co- founder Derry Grehan, includes such popular 
hits as "New Girl " / "Now" and "Feel It Again;' the first smash 
single from their current album, The Big Prize. Also featured 
is the Suite's new single, "What Does It Take' 
Your listeners will be hanging their "Da Not Disturb" signs 
out when they tune into this five -star ;:ierformance by the 
pride of Niagara Falls, Ontario. 
For more info, contact your Westwoodi One Station Sales 
Representative at (213) 204 -5000 or Telex 4996015 WWONE. 
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Billboard 
FOR WEEK ENDING 
JUNE 28, 1986 POWER PLAYLISTS. 
CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 

M 

PLATINUM- Stations with weekly 
cume audience of over 1 million. 

GOLD- Stations with weekly cume 
audience of over 500,000 up to 1 million. 

40 RADIO STATIONS 
PLATINUM 

WPW -R11 RADIO 

New York P.D.: Larry Berger 

2 

3 

4 

5 

6 
7 

8 

9 
10 
11 

12 
13 
14 

15 
16 
17 

19 
18 

20 
21 
22 
23 
24 

A25 
A26 
A277 

2 
3 

6 

5 

4 

7 

17 

12 
18 

21 
14 

10 

15 
16 

11 

13 

20 
25 

22 
23 
24 

Patti LaBelle 8 Michael McDonald, On 
Madonna, Live To Tell 
The Jets, Crush On You 
Billy Ocean, There 'll Be Sad Songs (T 
Janet Jackson, Nasty 
Whitney Houston Greatest Love Of All 

George Michael, A Different Corner 
El DeBarge, Who's Johnny ("Short Circ 
Simply Red, Holding Back The Years 
Peter Gabriel, Sledgehammer 
Level 42, Something About You 
Howard Jones, No One Is To Blame 
Genesis Invisible Touch 
Miami 
Genesis, 

Machine, Bad Boy 
Rainy Davis, Sweetheart 
Heart, Nothin' At All 
Mike 8 The Mechanics, All I Need Is A 

Orchestral Manoeuvres In The Dark, If 
Nu Shock, I Can't Wait 
The S.O.S. Band, The Finest 
Falco, Vienna Calling 
John Eddie, Jungle Boy 
Diana Ross, Chain Reaction 
Regina, Baby Love 
Kenny Loggoes, Danger Zone 
The Moony Blues, Your Wildest Dreams 
Rod Stewart, Love Touch (Theme From " 
Madonna, Papa Don't Preach 

19 20 Bangles, II She Knew What She Wants 
20 23 Van Halen Dreams 
21 31 Jermaine Stewart, We Don't Have To Ta 
22 26 Prince 8 The Revolution, Mountains 
23 13 Pet Shop Boys, West End Girls 
24 16 Orchestral Manoeuvres In The Dark, If 
25 14 Robert Palmer, Addicted To Love 
26 29 Robert Palmer Hyperactive 

27 30 Billy Joel, Modern Woman (From "Ruth! 
2B 33 The Blooww Monkeys, Digging Your Scene 
29 32 Pet 
30 27 Mike 8 TheóMechaeics,i All IS 

(Let's 
eed Is A 

31 34 John Cafferty & The Beaver Brown Band, 
32 35 Andy Taylor, Take It Easy 
33 28 Janet Jackson What Have You Done For 
34 37 Michael McDonald, Sweet Freedom 

((Them 

35 38 Starpoint, Restless 
36 36 Kenny Rogers, The Pride Is Back 
37 39 The Fino, Secret Separation 
38 40 Gavin Christopher, One Step Closer To 

A39 - Madonna, Papa Don't Preach 
A40 - Bananarama, Venus 

A - Jeffrey Osborne, You Should Be Mine 
A - Rod Stewart, Love Touch (Theme From " 

11 9 Madonna, Live To Tell 
12 15 Howard Jones, No One Is To Blame 
13 21 Kenny Lo gins, Danger Zone 
14 16 The M Blues, Your Wildest Dreams 
15 13 Whitney ouston, Greatest Love Of All 
16 14 Nu Shook I Can't Wait 
17 19 Prince 8 the Revolution, Mountains 
18 26 Peter Cetera, Glory Of Love (Theme Fr 
19 20 Van Halen, Dreams 
20 18 Orchestral Manoeuvres In The Dark, If 
21 22 Gavin Christopher, One Step Closer To 
22 23 Pet Shop Boys, Opportunities (Let's M 
23 24 Rod Stewart, Love Touch (Theme From " 
24 25 Andy Taylor Take It Easy 
25 27 Billy Joel, Modern Woman (From " Ruthl 
26 32 Belinda Carlisle, Mad About You 
27 2B Robert Palmer, Hyperactive 
28 31 Steve Winwad, Higher Love 
29 30 Jeffrey Osborne, You Should Be Mine 
30 33 Miami Sound Machine, Words Get In The 
31 34 Jermaine Stewart We Don't Have To Ta 
32 35 The Outfield, All the Love In The Wor 

A33 - Regina, Baby Love 
A34 - Journey, Suzanne 
A35 - Madonna, Papa Don't Preach 

34 37 Andy Taylor Take It Easy 
35 39 Bangles, If She Knew What She Wants 
36 40 Stevie Wonder Land Of La La 
37 EX The Blow Monkeys, Digging Your Scene 

A38 - John Eddie, Jungle Boy 
A39 - Jeffrey Osborne You Should Be Mine 
A40 - Emerson, Lake A Powell, Touch And Go 

A - Beach Boys, Rock 'n' Roll to the Resc 
A - Dennis DeYoung, This Is The Time 
A - Jermaine Stewart, We Don't Have To Ta 

New York 

1//1-1TZ F/17 
P.D. Scott Shannon 

1 1 Patti LaBelle 8 Michael McDonald On 
2 2 Whitney Houston Greatest Love Of All 
3 4 The Jets, Crush On You 
1 3 Madonna, Live To Tell 
5 6 Janet Jackson Nasty 
6 9 Billy Ocean There'll Be Sad Songs (T 
7 7 George Michael, A Different Corner 
8 11 El DeBarge, Who's Johnny ( "Short Circ 
9 B Level 42 Something About You 

10 5 Mike 8 the Mechanics, All I Need Is A 
11 18 Peter Gabriel, Sledgehammer 
12 19 Genesis Invisible Touch 
13 12 Miami 

Genesis, 
Machine Bad Boy 

14 20 The S.O.S. Band, The finest 
15 30 Regina Baby Love 
16 17 Rainy Davis, Sweetheart 

617 - Simply Red, Holding Back The Years 
18 14 Pet Shop Boys, West End Girls 
19 13 Stephanie Have Learned To Re 

20 15 Heart, Nothin 
Mills, 

At All 
21 22 Andy Taylor, Take It Easy 
22 10 Orchestral Manoeuvres In The Dark, If 
23 24 Rod Stewart, Love Touch (Theme From " 
24 27 Falco, Vienna Calling 
25 26 John Eddie Jungle Boy 
26 28 Billy Joel, 

Eddie, 
Woman (From "Ruth) 

27 21 Nu Shook, I Can't Wait 
A28 - Madonna, Papa Don't Preach 
A29 - Kenny Loggias, Danger Zone 

30 16 Janet Jackson, What Have You Done For 
A - Neil Diamond, Headed For The Future 

EX EX Jermaine Stewart, We Don't Have To Ta 

11111.11 
PANS 4 

Chicago P.D.: John Gehron 
1 

2 

7 1 

8 I 

9 
11 

12 
13 

14 
16 
17 

19 
18 

20 

21 
22 
23 
25 
26 
27 
28 
29 
30 
31 
32 
34 

0.35 
36 
37 
38 

40 
41 
42 

43 
A 
A 

EX 
X 
EX 
EX 

2 
2 
1 

29 
25 
17 
19 
27 
35 

34 
24 
33 
39 
32 
30 

EX 
37 
EX 
31 

38 
EX 
EX 

EX 

EX 
EX 
EX 

Patti taBelk 8 Michael McDonald, On 
Madonna, Live To Tell 
Simply Red, Holding Back The Years 
Peter Gabriel, Sledgehammer 
Genesis, Invisible Touch 
Nu Shooz, I Can't Wait 
Level 42, Something About You 
Whitney Houston, Greatest Love 01 All 
Billy Ocean, There'll Be Sad Songs (T 
Howard Jones, No One Is To Blame 
The Moody Blues, Your Wildest Dreams 
Kenny Loggins Danger Zone 
The Fabulous thunderbirds Tuff Enuff 
Pet Shop Boys, West End Girls 
GTR, When The Heart Rules The Mind 
Bob Seger 8 The Silver Bullet Bad, L 

Orchestral Manoeuvres In The Dark, If 
Heart Nothin' At All 
Models, Out Of Mind Out Of Sight 
Peter Cetera Glory Of Love (Theme Fr 
Mike 8 The Mechanics, All I Need Is A 
Billy Joel, Modern Woman (From "Ruthl 
Robert Palmer, Addicted To Love 
Van Halen, Dreams 
Rod Stewart, Love Touch (Theme From " 
38 Special, Like No Other Night 
The Outfield, Your Love 
The Blow Monkeys, Digging Your Scene 
The Fin, Secret Separation 
Bangles, II She Knew What She Wants 
Pet Shop Boys, Opportunities (Let's M 

Phil Collins, Take Me Home 
Jackson Browne, In The Shape Of A Hea 

Steve Winwodd, Higher Love 
Michael McDonald, Sweet Freedom 
(Them 
Neil Diamond, Headed For The Future 
The Outfield, All The Love In The Wor 
John Cougar Melkncamp, Rumble Seat 
Queen, A Kind 01 Magic 
Journey Suzanne 
Dennis 
Journey, 

This Is The Time 
do Manna, Papa Don't Preach 

svó 

Chicago D.: Buddy Scott 
I 1 Patti LaBelle 8 Michael McDonald, On 

2 2 The Jets, Crush On You 
3 5 Boys Don't Cry, I Wanna Be A Cowboy 
4 7 Simply Red, Holding Back The Years 
5 9 El DeBarge Who's Johnny ("Short Circ 
6 4 Nu Shook I Can't Wait 
7 10 Janet Jackson Nasty 
8 II Billy Ocean, There'll Be Sad Songs (T 
9 12 Genesis, Invisible Touch 

10 8 Level 42, Something About You 

11 18 Peter Gabriel, Sledgehammer 
12 3 Whitney Houston, Greatest Love Of All 
13 6 Madonna, Live To Tell 
14 21 Peter Cetera, Glory Of Love (Theme Fr 

15 15 Models, Out Of Mind Out Of Sight 
16 22 Kenny Loggins Danger Zone 

17 17 Bob Seger 8 The Silver Bullet Band, L 

18 19 Prince, Anotherloverholenyohead 

KIiCl L7 
FN 1(127 
'A 11 

Los Angeles P.D.: Gerry DeFrancesco 
1 

2 

3 

4 

5 

6 
7 

8 

10 
11 

12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 

24 
25 
26 

28 
29 
30 
31 
32 

A33 
34 
35 

A 
A 

A 

EX 
EX 
EX 

20 
21 
25 
17 

23 
22 
27 
28 
29 

26 
EX 
19 
31 
32 
34 
35 

EX 

EX 

EX 
EX 

EX 

GOLD 

Timex Social Club, Rumors 
Janet Jackson, Nasty 
George Michael, A Different Corner 
Jermaine Stewart, We Don't Have To Ta 
Madonna, Live To Tell 
The Blow Monkeys Digging Your Scene 
Nu Shooz, I Can't Wait 
Peter Gabriel, Sledgehammer 
Patti LaBelle 8 Michael McDonald, On 
Belinda Caddie, Mad About You 
Pet Shop Boys, Opportunities (Let's M 
Billy Ocean, There'll Be Sad Songs (T 
Boys Don't Cry, I Wanna Be A Cowboy 
TKA, One Way Love 
Level 42, Something About You 
The Jets, Crush On You 
The Art Of Noise Featuring Duane Eddy, 
El DeBarge, Who's Johnny ( "Short Circ 
Prince 8 The Revolution, Mountains 
Whitney Houston, Greatest Love Of All 
Trans -7( Living On Video 
Simply Red, Holding Back The Years 
Van Halen, Dreams 
The S.O.S. Band, The Finest 
Genesis, Invisible Touch 
Bangles If She Knew What She Wants 
Jeffrey Osborne You Should Be Mine 
Howard Jones, Ro One Is To Blame 
The Fabulous Thunderbirds, Tuff Enuff 
The Moody Blues, Your Wildest Dreams 
Kenny Loggias, Danger Zone 
Rod Stewart, Love Touch (Theme From " 
Madonna, Papa Don't Preach 
The Rolling Stones, One Hit (To The B 
Peter Cetera, Glory Of Love (Theme Fr 
Michael McDonald, Swee Freedom 
(Them 
Steve Winwod, Higher Love 
Bananarama, Venus 
Regina, Baby Love 
Miami Sound Machine, Words Get In The 
The Fixa, Secret Separation 
Neil Diamond, Headed For The Future 

188 FM 
Boston P.D.: Sunny Joe White 

I 1 Patti LaBelle 8 Michael McDonald, On 
2 3 Billy Ocean, There'll Be Sad Songs (T 
3 6 Simply Red, Holding Back The Years 
4 8 The S.O.S. Bad, The Finest 
5 10 El DeBarge Who's Johnny ( "Short Circ 

6 7 The Blow Monkeys Digging Your Scene 
7 9 Mai Tai, Female Intuition 
8 11 Janet Jackson, Nasty 
9 13 Peter Gabriel, Sledgehammer 
10 15 Prince 8 The Revolution, Mountains 
11 12 Howard Jones, No One Is To Blame 
12 24 Genesis, Invisible Touch 
13 14 Models, Out Of Mind Out Of Sight 
14 17 Jeffrey Osborne, You Should Be Mine 
15 18 Giuffna, l Most Be Dreaming 
16 20 Jermaine Stewart, We Don't Have To Ta 
17 19 The Rolling Stones One Hit (To The B 
18 21 Rd Stewart, Love touch (Theme From " 
19 22 The Fin, Secret Separation 

020 - The Fabulous Thunderbirds, Tuff Enuff 
21 25 Van Halen, Dreams 
22 29 Billy Joel, Modern Woman (From "Ruthl 
23 23 Magazine 60, Don Quichotte 
24 26 Gavin Christopher, One Step Closer To 
25 28 Bob Seger 8 The Silver Bullet Band, L 

26 27 GTR, When The Heart Rules The Mind 
27 31 Belinda Carlisle, Mad About You 
28 33 Robert Palmer, Hyperactive 
29 30 38 Special, Like No Other Night 
30 31 Tina Marie, Lips To Find You 
31 34 John Cafferty 8 The B Brown Band, 
32 35 Neil Diamond, Headed For The Future 
33 EX Regina Baby Love 
34 EX Peter Cetera Glory Of Love (Theme Fr 
35 EX Miami Sound Machine, Words Get In The 
A - Dennis DeYoung This Is The Time 
A - Madonna, Papa Dont Preach 
A - Device, Hanging On A Heart Attack 
A - Icehouse, No Promises 
A - Beach Boys, Rock 'n' Roll to the Resc 
X EX Andy Taylor, Take It Easy 
EX EX Jean Beauvoir Feel The Heat 

EX EX Sly Fox, Stay true 
EX EX The Moody Blues, Your Wildest Dreams 
X EX Bangles, Il She Knew What She Wants 
X EX The Art Of Noise Featuring Duane Eddy, 
X X Krokus, School's Out 
X X Yarbrough and Peoples, I Wouldn't Lie 
X EX Queen A Kind Of Magic 
EX EX John Eddie, Jungle Boy 
EX EX Journey, Suzanne 
EX EX Fine Young Cannibals, Suspicious Mind 

Boston P.D.: Bob Travis 
1 1 Patti LaBelle 8 Michael McDonald, On 
2 2 The Jets, Crush On You 

3 3 Madonna, Live To Tell 
4 4 Simply Red, Holding Back The Years 
5 5 Howard Jones No One Is To Blame 
6 6 Billy Ocean, There'll Be Sad Songs (T 
7 7 Heart, Nothin' At All 
8 8 Mike 8 The Mechanics, All I Need Is A 

9 9 George Michael, 
yASDifferent 

Corner 
10 
11 it BoyysBDon'tACry 

Monkeys, 
Wanna Be A Cowbooy 

12 12 Peter Gabriel, Sldgehammer 
13 13 The Fabulous Thunderbirds, Tuff Enuff 
14 14 El DeBarge, Who's Johnny ( "Short Circ 
15 15 Janet Jackson, Nasty 
16 16 The Moody Blues, Your Wildest Dreams 
17 17 Whitney Houston, Greatest Love Of All 
18 18 Falco, Vienna Calling 
19 19 Orchestral Manoeuvres In The Dark if 
20 20 Bob Seger 8 The Silver Bullet Band, L 

21 21 Journey, Be Good To Yourself 
22 22 The Dream Academy, The Love Parade 
23 23 Genesis, Invisible Touch 
24 24 38 Special, Like No Other Night 
25 25 GTR, When The Heart Rules The Mind 
26 26 Models, Out 01 Mind Out Of Sight 
27 27 Prince 8 The Revolution Mountains 

28 28 Kenny Loggins, Danger tone 
29 29 Rod Stewart, Love Touch (Theme From " 
30 30 Van Halen, Dreams 
EX EX The Rolling Stones One Hit (To The B 

EX EX Billy Joel, Modern Woman (From " Ruthl 
EX EX Bangles, It She Knew What She Wants 
EX EX Peter Cetera, Glory Of Love (Theme Fr 
EX EX Jermaine Stewart, We Don't Have To Ta 
EX X Mai Tai, Female Intuition 
EX EX Jeffrey Osborne, You Should Be Mine 
EX EX Gavin Christopher One Step Closer To 
EX EX The Firm Secret Separation 
EX EX Pet Shop Boys, Opportunities (Let's M 

94 FM 
Pittsburgh P.D.: Nick Bazoo 

1 3 The Jets, Crush On You 
2 5 Janet Jackson Nasty 

4 El DeBarge, 
Jackson, 

s Johnny ("Short Circ 
4 6 Billy Ocean, There'll Be Sad Songs (T 
5 1 Madonna Live To Tell 
6 9 Genesis, Invisible Touch 
7 12 Howard Jones, No One Is To Blame 
B 2 Level 42, Something About You 
9 10 Heart, Nothin' At All 

10 7 Patti LaBelle 8 Michael McDonald, On 
11 8 George Michael, A Different Corner 
12 II Mike 8 The Mechanics, All I Need Is A 
13 15 Belinda Carlisle, Mad About You 
14 20 Peter Gabriel, Sledgehammer 
15 17 Van Halen Dreams 
16 18 Prince 8 The Revolution, Mountains 
17 22 Rd Stewart, Love Touch (Theme From " 
18 13 Nu Shooz, I Can't Wait 
19 24 Kenny Loggias, Danger Zone 
20 23 Bangles, If She Knew What She Wants 
21 25 Simply Red, Holding Back The Years 
22 14 Orchestral Manoeuvres In The Dark, If 
23 16 Mr. Mister Is It Love 

24 28 The Blow Monkeys, Digging Your Scene 
25 27 Bob Seger 8 The Silver Bullet Band, L 

26 26 Stevie Nicks, Has Anyone Ever Written 
27 29 Billy Joel, Modern Woman (From "Ruthl 

A28 - Madonna, Papa Don't Preach 
29 EX Jermaine Stewart, We Don't Have To Ta 
30 EX 

(AAM(iicchhyaelyy 

McDonald, Sweet Freedom 

A - Berliin, Take MykBrea 
Easy 

(Love The 
A Queen, A Kind Of Magic 
A - Miami Sound Machine, Words Get In The 

EX EX GTR, When The Heart Rules The Mind 
EX EX Peter Cetera, Glory Of Love (Theme Fr 

Tampa 0.M.: Mason Dixon 
1 1 No Shooz, I Can't Wait 
2 4 Howard Jones, No One Is To Blame 
3 3 Billy Ocean, There'll Be Sad Songs (T 
4 5 The Jets Crush On You 
5 2 Patti LaBelle 8 Michael McDonald, On 
6 9 Simply Red, ack The Years 

7 11 Genesis, Invisible Touch 
8 10 Heart, Nothin' At All 
9 7 George Michael, A Different Corner 

10 15 Kenny Loggins, Danger Zone 
11 17 Janet Jackson, Nasty 

12 Rd Stewart, Love Touch (Theme From " 
13 20 EI DeBarge, Who's Johnny ( "Sort Circ 
14 14 INXS, Listen Like Thieves 
15 19 The Moody Blues, Your Wildest Dreams 
16 16 The S.O.S. Band, The Finest 
17 18 Boys Don't Cry, I Wanna Be A Cowboy 
18 8 Level 42, Something About You 
19 25 Peter Gabriel, Sledgehammer 
20 6 Madonna, Live To Tell 
21 23 Magazine 60, Don Quichotte 
22 22 Billy Joel, Modern Woman (From "Ruth) 
23 26 David Faster And Olivia Newton-John, 
24 29 Jermaine Stewart We Don't Have To Ta 

25 13 Pet Shop Boys, West End Girls 
26 27 Pet Sop Boys Opportunities (Let's M 
27 EX Bob Seger 8 The Silver Bullet Band, L 

28 EX Peter Cetera, Glory 01 Love (Theme Fr 

29 EX New Edition, With You All The Way 
A - Gavin Christopher, One Step Closer To 
A - Andy Taylor, Take It Easy 

EX EX Robert Palmer, Hyperactive 
EX EX Belinda Carlisle, Mad About You 

Ma" 
Washington P.D.: Randy Lane 

1 4 The Jets, Crush On You 
2 2 Nu Shooz, I Can't Wait 
3 3 Howard Jones, No One Is To Blame 
4 1 Madonna, Live Ta Tell 
5 8 Level 42, Something About You 
6 S Orchestral Manoeuvres In The Dark, If 
7 16 Genesis, Invisible Touch 
8 10 Billy Ocean, There'll Be Sad Songs (T 
9 il El DeBarge, Who's Johnny ("Short Circ 

10 12 Heart, Nothin' At All 
Il 13 Patti LaBelle 8 Michael McDonald, On 
12 14 Simply Red, Holding Back The Years 
13 15 Janet Jackson, Nasty 
14 19 Peter Cetera, Glory Of Love (Theme Fr 
15 22 Kenny Loggins, Danger Zone 
16 6 Mike 8 The Mechanics, All I Need Is A 

17 17 Falco, Vienna Calling 
18 20 Rd Stewart Love Touch (Theme From " 
19 21 The Moody Blues, Your Wildest Dreams 
20 EX Pet Shop Boys, Opportunities (Let's M 
21 EX The Outfield, All The Love In The Wor 
22 EX Peter Gabriel, Sledgehammer 
23 EX Bob Seger 8 The Silver Bullet Band, L 

24 EX Prince 8 The Revolution, Mountains 
A - Billy Joel, Modern Woman (From "Ruth! 
A - Jermaine Stewart, We Don't Have To Ta 
A - Berlin Take My Breath Away (Love The 

EX EX Patti Austin, The Heat 01 Heat 

Washington P.D.: Mark St. John 

2 

3 

4 

5 

6 

8 
9 

10 
ll 

12 
13 
14 

15 
16 
17 
18 
19 

20 
21 
22 
23 
24 
25 

28 
29 
30 
A 
A 
A 

EX 
EX 
EX 

22 

14 

18 
20 

15 
23 
28 

27 
25 
24 
29 
EX 
EX 
EX 
30 
EX 
EX 

EX 
EX 

The Jets Crush On You 
Patti LaBelle 8 Michael McDonald, On 
Level 42, Something About You 
Simply Red, Holding Back The Years 
Mike B The Mechanics, All I Need Is A 

EI DeBarge, Who's Johnny ( "Short Circ 
Janet Jackson, Nasty 
Howard Jones No One Is To Blame 
Billy Ocean, There'll Be Sad Songs (T 
Genesis, Invisible Touch 
Heart, Nothin' At All 
Peter Gabriel, Sledgehammer 
Fako, Vienna Calling 
Madonna, Live To Tell 
Kenny Loggias, Danger Zone 
GTR, When The Heart Rules The Mind 
Bob Seger 8 The Silver Bullet Band, L 

George Michael, A Different Corner 
Belinda Carlisle, Mad About You 
The Blow Monkeys, Digging Your Scene 
Peter Cetera, Glory Of Love (Theme Fr 
Jeffrey Osborne, You Should Be Mine 
Prince 8 The Revolution, Mountains 
Rd Stewart, Love Touch (Theme From " 
Jermaine Stewart We Don't Have To Ta 
The Outfield, All the Love In The Wor 
New Edition With You All The Way 
Van Halen, Dreams 
Boys Don't Cry, Wanna Be A Cowboy 
Bedin, Take My Breath Away (Love The 
Madonna, Papa Don't Preach 
John Cougar Mellenamp, Rumble Seat 
Steve Winwood, Higher Love 
Billy Joel, Modern Woman (From "Ruthl 
Gavin Christopher, One Step Closer To 
Pet Shop Boys, Opportunities (Let's M 

Miami P.D.: Robert Walker 
1 2 El DeBarge Who's Johnny ("Short Circ 
2 1 Patti LaBelle 8 Michael McDonald, On 
3 7 Genesis, Invisible Touch 
4 10 Simply Red, Holding Back The Years 
5 5 The Jets, Crush On You 
6 6 Billy Ocean, There'll Be Sad Songs (T 
7 8 Howard Jones, No One Is To Blame 
8 14 Janet Jackson Nasty 
9 12 Belinda Carlisle, ad About You 

10 4 Madonna, Live o Tell 
11 11 TKA, One Way Love 
12 15 Kenny Loggins Danger Zone 
13 17 Peter Gabriel Sledgehammer 
14 9 No Shoot I Cant Wait 
15 21 The Moody Blues, Your Wildest Dreams 
16 16 E.G. Daily, Say It, Say It 
17 3 Mike 8 Te Mechanics, All I Need Is A 
18 18 Prince 8 The Revolution, Mountains 
19 25 Peter Cetera, Glory Of Love (Theme Fr 
20 37 Jermaine Stewart, We Don't Have To Ta 
21 19 Level 42, Something About You 
22 23 Can Halen, Dreams 
23 20 Whitney HHouston, Greatest Love Of All 
24 24 Gavin Christ One Step 
25 23 Andy Taylor, 

, 

Take 
Mind t Easy 

26 26 de Out Out Of S óghtr 

To 

27 27 Boys Don't Cry, I Wanna Be A Cowboy 
21 33 Miami Sound Machine, Words Get In The 
29 30 Krokus, School's Out 

A30 - Madonna, Papa Don't Preach 
31 35 Rd Stewart, Love Touch ((Theme From " 
32 40 Pet Shop Boys, Opportunities (Let's M 
33 31 Janet Jackson What Have You Done For 
34 36 Billy Joel, Modern Woman (From "Ruth! 
35 39 GTR, When The Heart Rules The Mind 
36 34 Prince 8 The Revolution Kiss 

037 - Bangles If She Knew What She Wants 
38 EX John Cafferty 8 The Baver Brown Bad, 
39 22 The Outfield Your Love 

040 - Timex Social Club Rumors 
A - The outfield, All The Love In The Wor 
A - Bananarama, Venus 

EX EX Jean Beauvoir, Feel The Heat 
EX EX The S.O.S. Band, The Finest 
EX EX Stevie Wonder, Land Of La La 

EX EX Regina, Baby Love 
EX EX Queen, A Kind Of Magic 

OOOo9 !3l [ 
Cleveland P.D.: John Gorman 

1 4 Genesis, Invisible Touch 
2 9 Simply Red, Holding Back The Years 
3 10 Howard Jones, No One Is To Blame 
4 8 The Moody Blues, Your Wildest Dreams 
5 II Peter Gabriel Sledgehammer 
6 1 Nu Shooz, I Can't Wait 
7 3 The Fabulous Thunderbirds, Tuff Enuff 
8 2 Heart, Nothin' At All 
9 12 38 Special, Like No Other Night 

10 6 Patti LaBelle 8 Michael McDonald, On 
11 14 Jermaine Stewart, We Don't Have To Ta 
12 16 Bob Seger 8 The Silver Bullet Band, L 
13 15 The Rolling Stones One Hit (To The B 
14 18 Rod Stewart, Love Touch (Theme From " 
15 17 Andy Taylor, Take It Easy 
16 7 Madonna, Live To Tell 
17 19 Billy Joel Modern Woman (From "Ruth! 
18 20 Models, Out Of Mind Out Of Sight 
19 21 Bangles, If She Knew What She Wants 
20 22 Van Halen, Dreams 

A21 - Madonna, Papa Don't Preach 
22 27 Kenny Loggias, Danger Zone 
23 26 GTR When The Heart Rules The Mind 
24 24 INXS, Listen Like Thieves 
25 29 The Fhiixpop,, SecretpSpeparation 
26 

30 The Outfield, The LovetIn The tWo, 
28 32 Michael Stanley Band, When All is Sal 
29 35 Journey, Suzanne 
30 31 The Art Of Noise Featuring Duane Eddy, 
31 37 Peter Cetera, Glory 01 Love (Theme Fr 

A32 - Prince 8 The Revolution, Mountains 
33 40 Janet Jackson Nasty 

34 36 Belinda Carlisle. Mad About You 
35 39 The Del Fuegos, I Still Want You 
36 38 Emerson, Lake 8 Powell, Touch And Go 

37 EX Bananarama, Venus 
A38 - Wham!, Where Did Your Heart Go? 
A39 - Beach Boys, Rock 'n' Roll to the Resc 

40 EX The Blow Monkeys, Digging Your Scene 
A - Adrenalin, Road Of the Gypsy 
A - Danny Wilde, Isn't It Enough 

EX EX lean Beauvoir, Feel The Heat 
EX EX lohn Eddie, Jungle Boy 
EX EX Robert Palmer, Hyperactive 
EX EX loe Cocker, You Can Leave Your Hat On 
EX EX Beau Coup, Born and Raised On Rock n 

EX EX Golden Earring, Quiet Eyes 
EX EX Krokus School's Out 
EX EX Michael McDonald, Sweet Freedom 

(Them 
EX EX Steve Winwod, Higher Love 
EX EX John Cafferty 8 The Beaver Brown Band, 
EX EX Gavin Christopher, One Step Closer To 
EX EX Dan Hartman, Waiting to See You 
EX EX Queen, A Kind Of Magic 

96TICFM 
Hartford P.D.: Gary Wall 

1 3 El DeBarge, Who's Johnny ( "Short Circ 
2 2 Billy Ocean There'll Be Sad Songs (T 
3 1 Patti LaBelle & Michael McDonald, On 
4 6 Janet Jackson, Nasty 
5 5 Simply Red, Holding Back The Years 
6 8 Peter Gabriel, Sledgehammer 
7 10 Genesis, Invisible Touch 
8 4 The Jets, Crush On You 
9 11 The S.O.S. Band, The Finest 

10 12 The Fabulous Thunderbirds, Tuff Enuff 

q8( 
-M 

Philadelphia P.D.: Scott Walker 
I 1 Howard Jones, No One Is To Blame 

2 3 The Jets, Crush On You 
3 4 Simply Red, Holding Back The Years 
4 8 Billy Ocean, There'll Be Sad Songs (T 
5 15 Peter Gabriel, Sledgehammer 
6 2 George Michael A Different Corner 
7 16 Genesis, Invisible Touch 
8 5 Nu Shook, I Can't Wait 
9 10 Kenny Lo gins, Danger Zone 

10 II The M Blues, Your Wildest Dreams 
11 12 38 Species , Like No Other Night 
12 6 Madonna, Live To Tell 
13 17 El DeBarge, Who's Johnny ( "Short Circ 
14 7 Boys Don t Cry, I Wanna Be A Cowboy 
15 9 Patti LaBelle 8 Michael McDonald On 
16 18 Rod Stewart Love Touch (Theme From " 
17 21 GTR, When the Heart Rules The Mind 
18 20 The Fin, Secret Separation 
19 22 Janet Jackson, Nasty 
20 23 Robert Palmer, Hyperactive 
21 25 Pet Shop Boys Opportunities (Let's M 

22 28 The Fabulous thunderbirds, Tuff Enuff 
23 29 Prince 8 The Revolution, Mountains 
24 27 The Rolling Stones, One Hit (To The B 

A25 - Belinda Carlisle, Mad About You 
26 30 Van Halen, Dreams 
27 32 Gavin Christopher, One Step Closer To 

28 33 Bob Seger 8 The Silver Bullet Band, L 

29 36 Billy Joel Modern Woman (From "Ruthl 
30 31 Models, Out Of Mind Out 0 Sight 
31 34 Neil Diamond, Headed For The Future 
32 35 Peter Cetera, Glory Of Love (Theme Fr 

33 38 Journey, Suzanne 

Atlanta P.D.: John Young 
1 2 The Jets, Crush On You 
2 4 Billlys Ocean, Thé her ll Be Sad Songs (T 

Wanna Be A Cowbo 
4 3 Patti LaBelle 8 Michael McDonald, On 
5 7 Simply Red, Holding Back The Years 
6 10 Kenny Loggia, Danger Zone 
7 1 Madonna, Live To Tell 
8 8 Howard Jones No One Is To Blame 
9 11 El DeBarge, Who's Johnny ( "Short Circ 
10 6 George Michael, A Different Corner 
11 13 Peter Gabriel, Sledgehammer 
12 12 The Fabulous Thunderbirds, Tull Enuff 
13 14 The Moody Blues, Your Wildest Dreams 
14 16 Genesis, Invisible Touch 
15 17 38 Special, Like No Other Night 
16 18 GTR, When The Heart Rules The Mind 
17 23 Janet Jackson Nasty 

18 19 Bob Seger 8 the Silver Bullet Bad, L 

19 20 The Blow Monkeys, Digging Your Scene 
20 9 Nu Shooz, I Cant Wait 
21 24 Van Halen Dreams 
22 25 The Fiax, Secret Separation 
23 EX Peter Cetera, Glory Of Love (Theme Fr 
24 29 Rod Stewart, Love Touch (Theme From " 
25 27 Pet Sop Boys, Opportunities (Let's M 
26 28 Jeffrey Osborne, You Should Be Mine 
27 30 Jermaine Stewart We Don't Have To Ta 
28 33 Steve Winwod, Higher Love 
29 31 Gavin Christopher, One Step Closer To 
30 32 Billy Joel Modern Woman (From "Ruthl 
31 EX Andy Taylor, Take It Easy 
32 EX The S.O.S. Bad, The Finest 
33 34 Belinda Carlisle, Mad About You 
34 EX Robert Palmer Hyperactive 

EX EX Krokus, School's Out 
EX EX Neil Diamond, Headed For The Future 
A - Journey, Suzanne 
A - John Cougar Melkncamp, Rumble Seat 
A - Queen, A Kind Of Magic 
A - Madonna, Papa Don't Preach 
A - Regina, Baby Love 

Chicago 
1 1 Patti LaBelle 8 Michael McDonald, On 
2 3 The Jets, Crush On You 
3 2 Madonna, Live To Tell 
4 4 Boys 

Simply Red, 
Cry, I Wanna Be A Cowboy 

6 7 El DeBarge, Who's Johnny ("Short Circ 
7 14 Peter Gabriel, Sledgehammer 
8 11 Genesis, Invisible Touch 
9 5 No Shooz, I Can't Wait 
10 13 Janet Jacson, Nasty 
11 8 Level 42, Something About You 
12 6 Whitney Houston, Greatest Love Of All 
13 12 Billy Ocean, There'll Be Sad Songs (T 
14 10 Howard Jones No One Is To Blame 
15 18 Prince 8 The Revolution Mountains 
16 16 The Moody Blues, Your Wildest Dreams 

Alo 
21 

Te 
Kenny Loggins, 

sthuderir 
Danger 

Fabulous Tuff Knut ff - 
19 15 Pet Shop Boys, West End Girls 
20 26 GTR, When The Heart Rules The Mind 
21 24 Bob Seger 8 The Silver Bullet Bad, L 

21 17 Orchestral Manoeuvres In The Dark, If 
23 19 Heart Nothin' At All 
24 25 Models, Out Of Mind Out Of Sight 
25 35 Peter Cetera, Glory Of Love (Theme Fr 

26 27 38 Special, Like No Other Night 
27 20 Mike 8 The Mechanics, All I Need Is A 
28 33 Billy Joel, Modern Woman (From "Ruthl 
29 23 Robert Palmer, Addicted To Love 
30 31 Van Halen, Dreams 
31 32 Rd Stewart, Love Touch (Theme From " 
32 22 Janet Jackson, What Have You Done For 
33 34 The Blow Monkeys, Digging Your Scene 
34 30 The Outfield, Your Love 

A35 EX Jermaine Stewart We Don't Have To Ta 

36 39 Steve Winwodd, Higher Love 
37 40 Michael McDonald, Sweet Freedom 

Them 
A38 EX ueen, A Kind Of Magic 
A39 EX ennis DeYoung, This Is The Time 
40 28 Phil Collins, Take Me Home 
A - Madonna, Papa Don't Preach 
A - The Outfield, All The Love In The Wor 
A - John Cougar Mellencamp, Rumble Seat 

P.D.: Jan Jeffries 

Detroit P.D.: Gary Berkowitz 
1 1 Patti LaBelle 8 Michael McDonald, On 
2 2 Simply Red Holding Back The Years 
3 5 George Michael, A Different Corner 
4 8 Billy Ocean, There'll Be Sad Songs (T 
5 3 The Jets, Crush On You 
6 6 Howard Jones, No One Is To Blame 
7 12 Level 42, Something About You 
8 13 Janet Jackson, Nasty 
9 4 Madonna Live To Tell 

10 10 Mike 8 The Mechanics, All I Need Is A 
11 22 El DeBarge Who' s Johnny ( "Short Circ 
12 9 Nu Shooz, I Can't Wait 
13 11 Mr. Mister, Is It Love 
14 18 Miami Sound Machine, Bad Boy 

Edition, All The 15 19 New 
16 23 The Fabulous Thunderbirds, Tuff Enuff 
17 31 Boys Don't Cry, I Wanna Be A Cowboy 
18 33 Genesis, Invisible Touch 
19 20 Patti Austin, The Heat Of Hat 
20 25 The Blow Monkeys, Digging Your Scene 
21 24 Heart, Nothin' At All 
22 27 Bob Seger 8 The Silver Bullet Bad, L 

23 32 Neil Diamond, Headed For The Future 
24 21 Van Halen, Wy Can't This Be Love 
25 35 Peter Gabriel, Sledgehammer 
26 26 The S.O.S. Band, The Finest 
27 29 Can Halen, Dreams 
28 30 Falco, Vienna Calling 
29 34 GIB, When The Heart Rules The Mind 
30 EX The Art Of Noise Featuring Duane Eddy, 
31 
2 EX 

Kenny 
et 

Shop 
Boys, Opportunities (Let's M 

33 EX Bangles, If She Knew What She Wants 
34 EX 
35 EX Models, OfeMi Mind Of Sight 

"Ruthl 

A - Peter Cetera, Glory Of Love (Theme Fr 
A - Jermaine Stewart, We Don't Have To Ta 
A - Madonna, Papa Don't Preach 
A - Journey, Suzanne 
A - Belinda Carlisle, Mad About You 

Cleveland P.D.: Phil LoCascio 
1 1 Patti LaBelle 8 Michael McDonald, On 
2 4 Howard Jones, No One Is To Blame 

3 2 Nu Shooz, I Can't Wait 
4 6 Billy Ocean, There'll Be Sad Songs IT 
5 10 Simply Red, Molding Back The Years 
6 5 Level 42, Something About You 
7 3 Madonna, Live To Tell 

8 14 The Jets, Crush On You 
9 13 Heart, Nothin' At All 
10 9 George Michael, A Different Corner 
11 20 Peter Gabriel, Sledgehammer 
12 7 Whitney Houston, Greatest Love Of All 
13 19 El DeBarge, Who's Johnny ( "Short Circ 
14 22 Genesis, Invisible Touch 
15 18 38 Special, Like No Other Night 
16 11 Mike 8 The Mechanics, All I Need Is A 

17 17 The Fabulous Thunderbirds Tuff Enuff 
18 21 Models, Out Of Mind Out Of Sight 
19 25 The Moody Blues, Your Wildest Dreams 
20 15 The Outfield, Your Love 
21 16 Mr. Mister, Is It Love 
22 28 Janet Jackson, Nasty 
23 27 Van Halen Dreams 
24 29 Prince 8 The Revolution, Mountains 
25 32 The Blow Monkeys Digging Your Scene 
26 26 Falco, Vienna Calling 

27 30 Rd Stewart, Love Touch (Theme From " 
28 23 Culture Club Move Away 
29 31 GTR, When the Heart Rules The Mind 

A30 - Kenny Loggias, Danger Zone 
A31 - Billy Joel, Modern Woman (From "Ruthl 
A32 - Bob Seger 6 The Silver Bullet Bad, L 
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Detroit P.O.: Steve Weed 

1 3 Simply Red, Holding Back The Years 
2 1 The Jets, Crush On You 
3 6 Billy Ocean, There'll Be Sad Songs (T Y g ( 

8 Howard Jones, No One Is To Blame 
5 4 Nu Shooz, I Can't Wait 
6 2 Madonna, Live To Tell 
7 12 El DeBarge, Who's Johnny ( "Short Circ 
8 9 Level 42, Something About You 
9 Il Janet Jackson, Nast 

1H 5 George Michael, A Different Corner 
11 7 Mikege The Mechanics, All I Need Is A 
12 19 Bob Seger & The Silver Bullet Band, L 
13 10 Culture Club, Move Away y 
14 16 The Fabulous Thunderbirds Tuff Enulf 
15 20 New Edition, With You All the Way 
16 26 Genesis, Invisible Touch 
17 29 Boys Don't Cry, I Wanna Be A Cowboy 
18 13 Mr. Mister Is It Love 
19 23 The Blow Monkeys, Digging Your Scene 
20 14 Patti Austin, The Heat Of Heat 
21 25 Parole & The Revolution, Mountains 
22 15 Patti LaBelle B Michael McDonald On 
23 32 Bangles, If She Knew What She Wants 
24 21 Journey, Be Good To Yourself 
25 30 Rene B Angela, You Don't Have To Cr 

26 t Hart, Nothin' Al All 

Cry 
26 35 Peter Gabnel, Sledgehammer 

28 53 'eHre Osborne, You Should Be Mine ( yy 

29 34 Billy Joel, Modern Woman (From "Ruth) 
30 22 Stephanie Mills, I Have Learned To Re 
31 37 Neil Diamond, Headed For The Future 
32 EX Kenny Loggins, Danger Zone 
33 28 Whitney Houston, Greatest Love Of All 
34 EX Van Helen, Dreams 
35 39 Peter Cetera Glory Of Love (Theme Fr 
36 EX GTR, When 

Cetera, 
Heart Rules the Mind 

37 36 Sude, Never As Good As The First Time 
38 EX Robert Palmer, Hyperactive 
39 31 Pet Shop Boys, West End Girls 
40 EX Belinda Carlisle, Mad About You 
A - Madonna Papa Don't Preach 
A - The Art 

Madonna, 
Noise Featuring Duane Eddy, 

A - 38 Special Like No Other Night 
A - Jermaine Stewart, We Don't Have To Ta 
A Queen, A Kind Of Magic 

EX EX Michael McDonald, Sweet Freedom 
(Them 

EX EX The Outfield, All The Love In The Wor 
EX EX Pet Shop Boys, Opportunities (Let's M 
EX EX The Moody Blues, Your Wildest Dreams 

10 15 
11 13 
12 14 

13 17 
14 19 
15 20 
16 16 
17 18 
18 21 
19 22 
20 23 
21 28 
23 25 
23 26 
24 24 
25 27 
26 30 
27 3l 
28 32 
29 4 
30 34 

A31 - 
32 

A33 EX 
34 7 

A35 - 
A36 - 

A - 

Genesis, Invisible Touch 
The Moody Blues, Your Wildest Dreams 
Pet Shop Boys, Opportunities (let's M 
38 Special, Like o Other Night 
Billy Joel, Modern Woman (From "Ruth) 
The Blow Monkeys Digging Your Scene 
Boys Don't Ciy, I Wanna Be A Cowboy 
The Fabulous Thunderbirds Tuff Buff 
Rod Stewart, Love Touch (theme From " 
Jermaine Stewart, We Don't Have To Ta 
Peter Glory Of Love (Theme Fr 
Peter Gabriel, Sledgehammer 
Bob Seger 

Holding 
ng Bah the Years L 

Simply Red, Holding Back The Years 
Models, Out 01 Mind Out Of Sight 
Prince B The Revolution Mountains 
Gavin Christopher, One Site Closer To 

o Bangles, If She Knew What She Wants 
Belinda Carlisle, Mad About You 
Nu Shooz I Can't Wait 
Journey, Suzanne 
Madonna, Papa Don't Preach 

John CafertyrBaThe Beaver Brown Band, 
Heart, Nothin' At All 
Janet Jackson, Nasty 
Steve Winwood, Higher Love 
The Fixx, Secret Separation 

A - Madonna Papa Don't Preach 
A - Belinda Carlisle, Mad About You 
EX EX Neil Diamond, Headed For The Future 
EX EX Rene & Angela, You Don't Have To Cry 
EX E% Krokus, School's Out 
EX EX Prince & The Revolution, Mountains 
EX EX Robert Palmer, Hyperactive 
EX - Jeffrey Osborne You Should Be Mine ( 

EX - Yarbrough and peoples, I Wouldn't Lie 

12 
13 
14 
15 
16 
17 
IB 
19 
20 
21 
22 

23 
24 
25 

A26 
27 
28 

A29 
30 

A31 
32 

A34 
35 
A 

EX 

13 
15 
16 
17 
20 

7 

26 
22 
11 

21 

24 
25 
27 
28 - 
31 
EX - 
35 

- 
18 

19 - 
EX 

George Clinton, Do Fries Go With That 
Genesis, Invisible Touch 
Pet Shop Boys, Opportunities (Let's M 

Jeffrey Osborne, You Should Be Mine 
Bangles, If She Knew What She Wants 
The Art Of Noise Featuring Duane Eddy, 
Midnight Star, Headlines 
Depeche Mode, A Question of Lust 
The Jets, Crush On You 
Prince B The Revolution, Mountains 
The Fin, Secret Separation 
John Eddie, Jungle goy 
Yarbrough eta Peoples, o' Wouldn't 

Have Cry Rene & Angela You Don't Have To Cry 
Stag o, Two dl Hearts 
Peter Cetera, Glory Of Love (Theme Fr 
Berlin, Take My Breath Away (Love The 
Madonna, Papa Don't Preach 
Michael McDonald , Sweet Freedom 
(Them 
Kenny 

Vienna 
Danger Zone 

Falco, Vienna Callingg0 

Victory 
Night 

t Li 
St eciWarran No 

Limited ty, y 
Patti LaBelle & Michael McDonald, On 
Steve Winwood, Higher Love 
Rod Stewart, Love Touch (Theme From " 

This 
is 
in 

publication 
available 
microform. 

. :...,, 

NOT wn w.° vM 

Houston P.D.: John Lander 
1 1 Timex Social Club Rumors 
2 2 Boys Don't Cry, 14Janna Be A Cowboy 
3 3 

Sim 
tply 

Red, 
LaBelle Ñ 

Holding Back 
McDonald, 

q 
5 11 Jermaine Sewed, We Don't Have To Ta 

6 6 Janet Jackson, Nasty 
7 10 Peter Gabriel, Sledgehammer 

8 5 Whitney Houston Greatest Love 01 All 

9 9 The Jets, Crush do You 
10 14 Genesis, Invisible Touch 

(Ti 

12 17 El 

Billy 
DeBarge, Wh 

There'll 
Johnnya ( "Short C s 

13 13 Level 42, Something About You 
14 18 Howard Jones, No One Is To Blame 
15 23 Kenny Loggins, Danger Zone 
16 16 INXS, Listen Like Thieves 
11 7 Madonna Live To Tell 
18 B George Michael A Different Corner 
19 19 Heart Nothin' At All 
20 15 Mike 8 The Mechanics, All I Need Is A 
21 24 Andy Taylor, Take It Easy 
22 22 The Rolling Stones, One Hit (To The B 

23 29 Belinda Carlisle, Mad About You 
24 26 The Art Of Noise Featuring Duane Eddy, 
25 25 The Moody Blues, Your Wildest Dreams 

A26 - Pet Shop Boys Opportunities (Let's M 
A27 - Peter Cetera, Glory 01 Love (Theme Fr 

28 28 Van Helen Dreams 
29 30 The Blow donkeys Digging Your Scene 

A30 - Rod Stewart, Love touch (Theme From " 
A - Madonna, Papa Don't Preach 
A Queen A Kind Of Magic 
A GTR, When The Heart Rules The Mind 

EX EX Prince B The Revolution, Mountains 
EX EX Jean Beauvoir Feel The Heat 
EX EX The Fabulous `thunderbirds, Tuff Enuff 
EX EX Charlie Sexton, Impressed 
EX EX Jeffrey Osborne, You Should Be Mine ( 

_> 

` ' ` 

Houston 
1 3 
2 14 

3 19 
4 6 
5 7 

6 12 
7 1 

8 4 

9 23 
10 2 
11 16 
12 8 
13 15 
14 5 

15 30 
16 24 
17 26 
18 27 
19 25 
20 9 
21 EX 
22 EX 
23 E9 
25 EX 
25 EX 
26 13 
2 7 EX 
28 EX 
29 EX 
30 17 

A - 
A - 
A - 

n/yv 
POWER. h R, v ' 4 

X e 8 e F M 

P.D.: Paul Christy Y 

The Jets, Crush On You 
Janet Jackson Nasty 
Timex Social Club, Rumors 
Simply Red, Holding Back The Years 
El DeBarge, Who's Johnny ( "Short Circ 
Howard Jones No One Is To Blame 
Patti LaBelle t: Michael McDonald, On 
Madonnna, Live To Tell 
Jermaine Stewart, We Don't Have To Ta 
B Cowboy s Don't Cry, I Wanna Be A Cowbo 
Bit Ocean, There'll Be Sad Songs (T 
Nu Shooz, I Can't Wait 
Heart, Nothin' At All 
Orchestral Manoeuvres In The Dark, If 
Peter Gabriel, Sledgehammer 
The Blow Monkeys Digging Your Scene 
Genesis, Invisible Pouch 
Rod Stewart Love Touch (Theme From " 
The Moody Blues, Your Wildest Dreams 
Mike & The Mechanics, All I Need Is A 
Billy Joel, Modern Woman From "Ruth! 

Seger 
The Rolling Stones, 

One 
Hit (Cl The B 

Gavin 
If Knew 

One Stet Closer To 
Bangles, If She Knew What She Wants 
The Outfield, Your Love 
Peter 

Helen, 
Glory Of Love (Theme Fr 

Van Helen Dreams 
The Fin, Secret Separation 
Journey, Be Good To Yourself 
Kenny Loggins, Danger Zone 
Midnight Star Headlines 
Andy Taylor, take It Easy 
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San Francisco P,D.: Steve Rivers 

1 1 Janet Jackson, Nasty 
2 3 El DeBarge, Who's Johnny ( "Short Circ 
3 4 Timex Social Club, Rumors 
4 6 Peter Gabriel, Sledgehammer 
5 5 The Blow Monkeys, Digging Your Scene 
6 2 Howard Jones No One Is To Blame 
7 14 Belinda Carlisle, Mad About You 
8 8 Billy Ocean There'll Be Sad Songs (T 
9 9 The S.O.S. hand, The Finest 

10 10 Boys Don't Cry, I Wanna Be A Cowboy 
11 12 Jermaine Stewart, We Don't Have To Ta 

w2;iw 
Minneapolis P.D.: Tac Hammer 

1 I Limited Warranty, Victory Line 
2 3 The Jets, Crush On You 
3 6 The Suburbs Life Is Like 
4 5 Billy Ocean, 

Suburbs, 
Be Sad Songs (T 

5 2 Howard Jones, No One Is To Blame 
6 10 Kenny Loggins Danger Zone 
7 11 El DeBarge, Who' s Johnny ( "Short Circ 
8 8 Fako, Vienna Calling 
9 9 Patti LaBelle 8 Michael McDonald, On 

Washington Roundup 
BY BILL HOLLAND 

RADIO BOARD autonomy ... net- 
work representation ... recent FCC 
decisions concerning station down- 
grading ... These are but a few of 
the radio issues discussed this week 
at the largest -ever NAB joint board 
meeting in Washington. NAB's ra- 
dio board alone has jumped from 35 
members to 47, because of the 
merger with NRBA. The joint board 
will meet for two days of closed ses- 
sions rather than one, and there will 
be a day apiece for the radio and TV 
boards. A Friday night dinner at the 
French Embassy has at least one ra- 
dio board director upset -William 
O'Shaughnessy, president of 
WVOX /WRTN- Rochester, N.Y. He 
is boycotting the event to protest 
France's recent refusal to allow 
U.S. Libyan -bound bombers to use 
its airspace. Broadcaster reactions 
to the O'Shaughnessy stand are 
mixed, and mostly off the record. 

JUNE 25 ... That's the swearing - 
in date for Patricia Diaz Dennis, 
who was unanimously confirmed by 
the full Senate June 13 for the Dem- 
ocratic FCC seat. Her term will ex- 
pire in June, 1989, under the new 
law which ensures staggered turn- 
over of the Commission now that it 
has five instead of seven members. 

AM UP A BIT, FM DOWN ... Ac- 
cording to the Statistical Research 
Inc. publication RADAR, FM listen - 
ership has declined for the first 

time. Overall listening slipped 
slightly from 71.8% to 71.3. AM 
flexed to 28.7% from 28.2% The sam- 
ple was from 8,000 listeners. 

THE FCC okayed NAB's request 
(Billboard, June 21) to extend the 
dates for filing comments and re- 
plies in a review of a proposal that 
may reduce mileage separation be- 
tween FM stations. NAB wants 
more time to test out interference, 
criteria. Deadline for comments is 
now Aug. 11, and for replies, Aug. 
26. 

RUNNING FOR DOG CATCHER, 
council chamber, or the Senate? 
Candidates will soon be swarming, 
and the NAB's general counsel, Jeff 
Baumann, has some tips for broad- 
casters. First, familiarize yourself 
ahead of time with broadcasting 
rules for politics -he suggests the 
so- called Political Broadcast Cate- 
chism available from NAB services. 
Second, make sure your political file 
is up to date. Third, don't be intimi- 
dated and don't hesitate to call for 
legal counsel if there's a problem. 
Also, remember that legit news- 
casts, interviews, and on the spot 
coverage are exempt from the 
rules. 

OBSOLETE ... That's what a 
growing number of broadcasters 
call the FCC rule requiring location 
of a station's main studio within the 
community of license, and the one 
requiring that the major part of 
non- network programming origi- 

nate there. Says the Arizona Justice 
Committee, a new coalition of li- 
censees, radio listeners don't knock 
at the front door of stations with 
beefs, they write and phone in. In 
petitioning the Commission, the 
group suggests an alternative - 
having a station office reasonably 
accessible to the public, and a studio 
within the service area. 

Which is the only Number One single 
writlen by Bruce Springsieen? 

If you don't kncw, find out in 

THE BILLBOARD BOOK OF 
NUMBER ONE HITS 

BY FRED BRONSON 

The inside story of every Number One single from 
"Rock Around the Clock" to "We AT the World." At bookstores now. 

Controversy Surrounds WQXI Contest 
10 -Year -Old Winner Chosen, Then Disqualified 
BY RUSSELL SHAW 

ATLANTA WQXI -FM (94 -Q) here 
is probably not quoting the "Any 
press is good press" cliché these 
days, given that the top 40 station is 
catching a lot of media flak for the 
way it conducted a recent contest. 
The case involves 10- year -old Kim 
Beadle, who was announced as the 
winner of a 94Q birthday contest 
with $20,000 at stake. 

Beadle's call arrived first during 
Gary McKee's morning show, but 
during a routine verification pro- 
cess, WQXI officials confirmed that 
the winning call was actually placed 
by Beadle's mother. That was 
against 94Q's contest rules, so the 
station alloted the cash prize to the 
second caller. 

Almost immediately, protests 
were made by members of the At- 

lanta media. A viewer poll conduct- 
ed by WXIA -TV showed that 75% of 
the respondents felt that Beadle 
was wronged; print editorials rein- 
forced that view. 

"At this point, we feel we were 
correct in denying the prize since 
[Beadle] didn't meet the eligibility 
requirements," says WQXI opera- 
tions manager Don Benson. "We 
feel terrible about it, but the rules 
state that the winner must be the 
actual caller, unless you are handi- 
capped, too young to dial yourself, 
or can't speak English. None of the 
conditions were true in this case." 

The Beadles' attorneys, however, 
see matters differently. "We have 
sent them a letter demanding the 
$20,000 by June 30," says James 
Rawls, a partner in the Atlanta law 
firm of Powell, Goldstein, Frazer & 
Murphy. "We fully complied with 

the rules, which do not require that 
the winner dial the phone, but re- 
quire that the winner be a caller on 
the phone. Kim was one of two call- 
ers on the phone. 

"By airing Kim's name as winner 
several times during the day and 
broadcasting her voice, the station 
took commercial use of her name," 
Rawls continues. If the $20,000 
doesn't arrive on time, Rawls says 
he is determined to take the issue to 
court. "What has been done to 
Kim's ability to trust in others and 
grown -ups has been really harm- 
ful," says Rawls. "The law will enti- 
tle her to punitive damages." 

"We received his letter and are 
taking things under consideration 
with our [in- house] attorney at this 
point," says Benson. "Anything else 
would be premature at this point." 
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BARBARA TEMPLE takes on a 
new challenge as program director 
at WHTT Boston, the CBS top 40 
outlet. Temple has been with 
WCBS -FM New York for three 
years, most recently as assistant 
program director, and was previ- 
ously programming coordinator at 
WYNY. 

Temple may prove a tough song - 
selector, as her resume includes 
backing vocals with former Ani- 
mals member Alan Price and sing- 
ing stints with several folk and 
rock bands. 

Anyway, the appointment was 
made by WHIT VP /GM Bob Van - 
Derheyden, who left CBS -FM 
Group programming duties recent- 
ly for the local post. In bringing 
Temple on board, VanDerheyden 
hints at format adjustments. 

"It's no secret that the station 
has not been enjoying spectacular 
ratings," he says. "Under the cir- 
cumstances, we're looking at our 
options ... doing a bunch of re- 
search." VanDerheyden says he 
sees top 40 as the prime format 
hole in Beantown. "We have a lot 
of formats up here, and a lot of va- 
nilla radio. A lot of stations playing 
the same thing," he observes. 

Temple succeeds Bob Travis, 
whom VanDerheyden is quick to 
praise. "Bob was thoroughly pro- 
fessional in the way he handled 
himself here. It was simply that 
other areas of the station did not 
get in synch." The VP /GM says 
Travis "will certainly be pursuing" 
other posts within CBS. 

Windy City WBBM -FM fans 
need not be alarmed by the CBS 
top 40 station's new ID mix. When 
WYTZ (formerly WLS -FM) came 
on as "Z -95," WBBM -FM PD Bud- 
dy Scott decided that his "B -96" 
calls were a little too close for com- 
fort. B -96 is still used as an ID, but 
Scott says he's added the straight 
WBBM -FM mentions to "make 
sure everybody knows exactly who 
we are." 

FOLLOWING GANNETT corpo- 
rate changes (Billboard, June 7), 
Mike Schaefer assumes day -to- 
day programming responsibilities 
at KIIS -AM -FM Los Angeles, the 
top 40 powerhouse that's moving 
to full simulcast Saturday (28). He 
has been PD on the AM, and assis- 
tant PD on the FM. Schaefer's ex- 
panded duties come after Gerry 
DeFrancesco's promotion to VP/ 
programming for the Gannett 
chain. 

SIX -YEAR KYGO Denver veter- 
an Rick Jackson steps upstairs to 
the country station's program 
manager post. That follows the 
promotion of Bob Call to opera- 
tions manager for KYGO and its 
sister AM, KIMN. Jackson contin- 

ues his morning duties with the 
promotion. 

This week and last, WSIX Nash- 
ville's Wayne Campbell and KNIX 
Phoenix MD Doug Brannan raved 
about Reba McEntire's "Little 
Rock" single in our Out Of The 
Box column. 

Did you know that the MCA sin- 
gle was co- written by one of ra- 
dio's own: Gerry House, morning 
man on KLAC Los Angeles, and a 
former Nashville favorite after 
nine years at WSIX -AM -FM and 
one at WSM- AM -FM? 

House also has co- writing cred- 
its on Janie Fricke's forthcoming 

Barbara Temple 
to Boston's WHIT 
single "He's Breathin' Down My 
Neck" and had a big hand in the 
Oak Ridge Boys' "Old Time Lo- 
vin'." 

"Let me say first that I have 
nothing to do with choosing the 
music," House jokes, of dual ca- 
reers. Of "Little Rock," House 
says it was written over a casual 
lunch and sung to McEntire "in a 
mall before the CMA awards." He 
says the biggest difficulty is in not 
letting all the music he works with 
influence his songwriting voice. 

House adds that he doesn't dwell 
on his writing credits on air, and 
quips, "It's great because I can in- 
terview these artists and then 
pitch them on my songs!" 

WPLR New Haven, Conn., has a 
new music director in Christina, a 
recruit from top 40 outlet WIGY 
Bath, Me. That's the word from 
WPLR PD Neal Mirsky, who re- 
ports that Christina will be dou- 
bling as host of the album rocker's 
midday shift. Former MD Amanda 
Tepper is now on the loose. 

Over in Hartford, Harve Allen 
drops the "interim" from his PD ti- 
tle at fully simulcast album rock 
combo WCCC- AM -FM. That fol- 
lows the April departure of David 
Grossman, who took the PD post 
at WRXL Richmond, Va. 

GERRY CAGLE is in the news 
and on the air again with his move 
to take on mornings at top 40 out- 
let WHLY -FM Orlando. The veter- 
an joined the Starr Broadcasting 
outlet two weeks ago as operations 
vice president and began doubling 
in mornings Monday (16). The "Y- 
106" early show has yet to assume 
its full form. Cagle says, "We're 
going to build it from the gound 
up." 

As you'll recall, Cagle's record 
includes PD -ships at WAPP New 
York, KFRC San Francisco, KHJ 
Los Angeles, etc., and he moved to 

Orlando directly from Summit's 
KCMO /KBKC Kansas City, 
where he was VP /programming. 

Other news at Y -106 includes the 
recruiting of Mike Hayes as night 
personality. He'd held the same 
shift at WZOU Boston. 

MIAMI UPDATE: There isn't one 
. Since the top 40 upheaval there 

(Billboard, June 14), rumors have 
been hot and heavy that former 
WHQT "Hot 105" PD Bill Tanner 
is taking the vacant programming 
spot at WCJX, which Jon Holiday 
exited two weeks ago. The inside 
poop is that Tanner was inter- 
viewed for the post, along with 
several other Miami programmers. 
Says Rick Sklar, who is assisting 
in the PD search as a consultant, 
the flow of out -of -work Miami 
PD's has been "like the D -Day raid 
on Normandy." At presstime, how- 
ever, Sklar reported that a decision 
was not likely to arrive until next 
week. 

NEW YORK'S SOFT ROCK out- 
let WNSR (formerly WRFM) has 
solidified its on -air staff. Dick 
Bartley, host of United Stations' 
"Solid Gold Saturday Night," will 
chair the morning shift, followed 
by former WGBB Long Island af- 
ternoon driver and WHN New 
York weekender Jim Douglas. 
Easing listeners through after- 
noon traffic is Bill Neil from 
WNSI Philadelphia, while Bob 
Worthington will usher in the eve- 
nings. Worthington is from WYEN 
Chicago, and he'll be followed on 
the overnight shift by Paulette 
Bolin, a recruit from WEZN 
Bridgeport. 

THE AMNESTY Concert Scene: 
Compared to last year's Live Aid 
event, the Conspiracy of Hope fina- 
le concert at Giant's Stadium Sun- 
day (15) was a piece of cake for ra- 
dio, says WNEW -FM New York 
PD Charlie Kendall. Kendall and 
his crew were one of several 
Gotham teams on hand Sunday for 
live broadcasts. 

"The most unique thing about it 
was how flawlessly it ran," Ken- 
dall says. "It's another feather in 
the cap for [event promoter] Bill 
Graham and [concert promoter] 
John Scher," the PD adds. 

Naturally, we secured the 
wrong color passes to visit the lo- 
cal radio rooms, but it was nice to 
see WXRK's Mark DiDia and Meg 
Griffin drop by the press room. 
Other New York stations broad- 
casting from the concert included 
WAPP and WBAB. 

We also enjoyed hearing song 
excerpts from the concert early 
last week on WNEW, which were 
later pulled at Westwood One's re- 
quest, Kendall reports. "For us it 
was followup on a historical 
event," he says. Kendall, by the 
way, was pictured and interviewed 
in a recent New York Times article 
tracking the influx of oldies at al- 
bum rock radio. 

We must correct a misunder- 
standing in our June 7 column. Ac- 
cording to WVEE Atlanta PD Ray 
Boyd, V -103 assistant PD Mike 
Roberts was Larry Steele's suc- 
cessor in the V -103 morning shift, 
not Steele's sidekick. Steele moved 
to WVEE competitor WEKS. 

Westwood One 
Delivers h 
Fir oor //7 

VVeinust lif'the fuse for some radio pyrotechnics so, , 
exciting, even Lady Liberty will be staying.elose to " 
home for..the Holiklay! 

-1t all starts.awith a bang on June 21 at 10 p.m. / EDT,...-_ 
and 10 p.m. /PDT, when we join forces with HBO for 
a- digital stereo simulcast of Bob Dylan hrConcert, 
an hour-long- performance featuring the legendary 

-- singer/songwriter backed by Tom Petty & The.l art - 
breakers. A 15- minute pre -show featuring`exclusive 
interview material with both Dylan and Petty will 
precede the concert portion of the simulcast for all 
Westwood One affiliates. 
Then, on July 4, the excitement explodes with four 
bl kbuster holiday specials! 
sading4 ff, it's Farm Aid /I The Pick£, at 9 ern./ 

,2bT. This 18- houvconcert extravaganza will be\ 
simulcast with VH -1 in stereo and broadcast by 
Westwpod,One and Mutual over both the Satcom 1R 
and We star IV communications satellites, and'pn a 

non-ex6lusive l}asis to any radio station in the 
country whiclyyvishes to carry it. Mutual Station 
Relations persAnnel will be clearing this very special 
event for both Mutual and Westwood One affiliates. 
Contact them in Arlington at (703) 685 -2050 or in Los 
Angeles at (213) 204 -5000 or Telex 4996015 WWONE. 

Next, it's on to an outrageous 4th of July party you 
can only attend on your radio. David Lee Roth's 4th 
Of July Barbeque promises two hours of fun, music 
and craziness as only Diamond Dave himself can do 
it! There's also an exclusive preview of Dave's new 
solo album. Plus previous hits such as his versions 
of "California Girls" and "Just A Gigolo " / "I Ain't 
Got Nobody;' a few choice classics, and some of 
Dave's favorite tunes. 
Then, Westwood One presents a musical birthday 
salute with the BBC Concert For The Colonies, a six - 
hour holiday weekend spectacular featuring classic 
live performances by the biggest names in British 
rock bistory. Recorded by the BBC between 1964 and 
the present, the BBC Concert For The Colonies 
presents performances, some never before broad- 
cast in America, by such superstars as The Beatles, 
The Kinks, Pink Floyd, The Rolling Stones, The Who, 
Supertramp, The Fixx, The Pretenders, Dire Straits, 
The Moody Blues and many, many more. 

And what fireworks presentation would be complete 
without a colorful Grand Finale? We've got it Scott 
Shannon's Rockin' America Red -Hot Summer Hits 
Special. Scott presents four hours of mayhem as he 

takes a look at the red -hot hits of summers past: the 
surfin' sounds of the '60s, the psychedelic sounds of 
the Summer of Love, plus the biggest hits of the '70s 
and '80s. There'll be dancin' on the beach and in the 
streets during Scott Shannon's Rockin' America Red - 
Hot Summer Hits Special this July 4th weekend! 

Don't miss out on this explosive lineup of holiday 
weekend specials, exclusively from Westwood One. 
Contact your Station Sales Representative at (213) 
204 -5000 or Telex 4996015 WWONE. 
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Compiled from national album rock 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

1 1 1 5 

* * NO. 1 * * 
GELANNTIC ESIS INVISIBLE TOUCH 
AT 

2 3 5 7 THE FIXX SECRET SEPERATION 

3 4 6 6 
EMEOLYDOY RSON, LAKE & POWELL TOUCH AND GO 
P 

4 2 2 9 
PER 

EN 
GABRIEL SLEDGEHAMMER 

GEFFET 

5 6 15 3 
STEVE 

AND 
WINWOOD HIGHER LOVE 

ISL 

6 7 7 13 
VAN HALEN DREAMS 
WARNER BROS. 

7 5 3 10 
GTR 

A 
WHEN THE HEART RULES THE MIND 

ARIST 

KENNY 
COLUMBIA 

9 9 9 11 
THE MOODY BLUES YOUR WILDEST DREAMS 

lU 14 14 6 
THE 

ASSOCIATED 
FABULOUS THUNDERBIRDS WRAP IT UP 

CBS 

11 10 1 8 
JO 
COLUUMBIRNA 

EY GIRL CAN'T HELP IT 

12 12 10 13 
THE ROLLING STONES ONE HIT TO THE BODY 
ROLLING STONES 

13 13 13 7 ICEHOUSE NO PROMISES 

14 14 19 22 6 
THE OU 
COLUMBIA 

TFIELD ALL THE LOVE 

15 16 17 7 JACKSON BROWNE IN THE SHAPE OF A HEART 

JOURNEY SUZANNE 

17 21 24 6 
JOH NEDDIE JUNGLE BOY 

18 18 18 28 4 
DAVID BOWIE UNDERGROUND 
EMI- AMERICA 

19 20 23 7 
RLOU REED NO MONEY DOWN 

20 8 4 9 38 SPECIAL LIKE NO OTHER NIGHT 

21 32 - 2 BIG COUNTRY LOOK AWAY 
POLYGRAM 

22 26 38 5 38 SPECIAL SOMEBODY LIKE YOU 

23 15 8 11 
BOBBSEGER & THE SILVER BULLET BAND LIKE A ROCK 

24 28 34 11 
VAN HALEN LOVE WALKS IN 
WARNER BROS. 

25 27 31 5 
AC /DC WHO MADE WHO 
ATLANTIC 

26 29 35 4 
ROD STEWART LOVE TOUCH 
WARNER BROS. 

27 35 43 3 PETER GABRIEL RED RAIN 

28 28 41 44 4 
THE MOODY BLUES THE OTHER SIDE OF LIFE 
POLYGRAM 

29 2 GENESIS 
ATLANTIC 

THE LAST DOMINO 

30 38 - 2 
GEFF 
PETER 

EN 
GABRIEL IN YOUR EYES 

31 NEW 1 
JOHN 

AME RICA 
WRITE IF ANYBODY HAD A HEART 

EMI - 

32 42 - 2 GENESIS THROWING IT ALL AWAY 

33 NEW O. 1 
MILK JAGGER RUTHLESS PEOPLE 
EPIC 

34 36 40 3 
BILLY JOEL MODERN WOMAN 

35 45 45 3 BOBOSEGER & THE SILVER BULLET BAND THE AFTERMATH 

36 36 22 18 6 
ZZ TOP 
WARNER BROS. 

WOKE UP WITH WOOD 

37 17 12 10 
IATLANNXS 

TIC 
LISTEN LIKE THIEVES 

38 47 - 2 BRUCE HORNSBY EVERY LITTLE KISS 

39 33 29 12 
TOLLING STONES WINNING UGLY 
ROLLING 

R 
STONES 

40 NEW 1 
TOM COCHRANE & RED RYDER BOY INSIDE THE MAN 

41 25 25 13 
VAN HALEN BEST OF BOTH WORLDS 
WARNER BROS. 

42 NEW 1 
GEL NESIS ANYTHING SHE DOES 
ATLANTIC 

43 31 26 9 
ROBERT PALMER HYPERACTIVE 
ISLAND 

4A 
YY 4a 47 4 

JUDAS 
COLUMBIA 

PRIEST TURBO LOVER 

45 NEW ' 1 
GENESIS LAND OF CONFUSION 
ATLANTIC 

46 24 20 7 STING & JEFF BECK I'VE BEEN DOWN SO LONG 
I.R.S. 

47 NEW 1 
THE CALL EVERYWHERE I GO 
ELEKTRA 

4O 
Yp 40 30 10 ELEKTRA 

HOWARD JONES NO ONE IS TO BLAME 

49 37 27 8 
HONEYMOON SUITE BAD ATTITUDE 
WARNER BROS. 

50 30 16 10 
HEART NOTHIN' AT ALL 
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yesterflitso 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Silly Love Songs, Wings, CAPITOL 

2. Get Up And Boogie, Silver 
Convention, MIDLAN INTERNATIONAL 

3. Misty Blue, Dorothy Moore, MALACO 

4. Sara Smile, Daryl Hall & John 
Oates, RCA 

5. Shop Around, Captain & Tennille, 
A &M 

6. More, More, More (Part 1), 
Andrea True Connection, BUDDAH 

7. Afternoon Delight, Starland Vocal 
Band, WINDSONG 

8. Love Hangover, Diana Ross, 
MOTOWN 

9. I'll Be Good To You, Brothers 
Johnson, A&M 

10. Kiss And Say Goodbye, 
Manhattans, cot utnBIA 

POP SINGLES -20 Years Ago 

1. Paperback Writer, Beatles, CAPITOL 

2. Strangers In The Night, Frank 
Sinatra, REPRISE 

3. Paint It Black, Rolling Stones, 
LONDON 

4. Did You Ever Have To Make Up 
Your Mind ?, Lovin' Spoonful, Kama 
Sutra 

5. I Am A Rock, Simon & Garfunkel, 
COLUMBIA 

6. Red Rubber Ball, Cyrcle, COLUMBIA 

7. Barefootin', Robert Parker, NOLA 

8. Cool Jerk, Capitols, KAREN 

9. You Don't Have To Say You Love 
Me, Dusty Springfield, PHILLIPS 

10. Sweet Talkin' Guy, Chiffons, LAURIE 

TOP ALBUMS -10 Years Ago 

1. Win At The Speed Of Sound, 
CAPI 

s 
L 

2. Frampton Comes Alive, Peter 
Frampton, A &M 

3. Rocks, Aerosmith, COLUMBIA 

4. Breezin', George Benson, WARNER 
BROS. 

5. Diana Ross, MOTOWN 

6. Fleetwood Mac, WARNER BROS. 

7. Black And Blue, Rolling Stones, 
ROLLING STONES 

8. Rock'n'Roll Music, Beatles, CAPITOL 

9. Rastaman Vibration, Bob Marley & 
the Wailers, ISLAND 

10. Harvest For The World, Isley 
Brothers, T-NECK 

TOP ALBUMS -20 Years Ago 

1. What Now My Love, Herb Alpert & 
the Tijuana Brass, A &M 

2. If You Can Believe Your Eyes And 
Ears, Mamas & the Papas DUNHILL 

3. Whipped Cream & Other Delights, 
Herb Alpert & the Tijuana Brass, 
A &M 

4. Dr. Zhivago, Soundtrack, MGM 

5. The Sound Of Music, Soundtrack, 
RCA VICTOR 

6. The Shadow Of Your Smile, Andy 
Williams, COLUMBIA 

7. Going Places, Herb Alpert & the 
Tijuana Brass, A &M 

8. Big Hits (High Tide And Green 
Grass), Rolling Stones, LONDON 

9. The Shadow Of Your Smile, Johnny 
Mathis, MERCURY 

10. Lou Rawls Live!, , CAPITOL 

COUNTRY SINGLES -10 Years Ago 

1. El Paso City, Marty Robbins, 
COLUMBIA 

2. All These Things, Joe Stampley, 
ABC /DOT 

3. Suspicious Mind, Waylon & Jessi, 
RCA 

4. I'll Get Over You, Crystal Gayle, 
UNITED ARTISTS 

5. The Door Is Always Open, Dave & 
Sugar, RCA 

6. You've Got Me To Hold Onto, 
Tanya Tucker, MCA 

7. 
ABC/ T 
Loner Teardrops, Narvel Felts, 

8. Stranger, Johnny Duncan, COLUMBIA 

9. When Something Is Wrong With 
My Baby, Sonny James, COLUMBIA 

10. Home Made Love, Tom Bresh, FARR 

SOUL SINGLES -10 Years Ago 

1. Something He Can Feel, Aretha 
Franklin, ATLANTIC 

2. Sophisticated Lady (She's A 
Different Lady), Natalie Cole, 
CAPITOL 

3. Who Loves You Better (Part One), 
Isley Brothers, T -NECK 

4. Kiss And Say Goodbye, 
Manhattans, COLUMBIA 

5. Tear The Roof Off The Sucker, 
Parliament, CASABLANCA 

6. Heaven Must Be Missing An Angel 
(Part 1), Tavares, CAPITOL 

7. Young Hearts Run Free, Candi 
Staton, WARNER BROS. 

8. You'll Never Find Another Love 
Like Mine, Lou Rawls, PHILADELPHIA 
INTERNATIONAL 

9. This Masquerade, George Benson, 
WARNER BROS. 

10. Somebody's Gettin' It, Johnnie 
Taylor, COLUMBIA 

radio 
Listener Discount Cards 
Are A Winner In Dallas 

BY CHARLENE ORR 

DALLAS Listener discount cards 
have served as a sturdy promotion 
vehicle for several stations in the 
last few years. 

Album rocker KTXQ (Q -102) 
here has made the Q -Card an inte- 
gral part of its ongoing promo- 
tions, and there are now roughly 
650,000 Q -Card carriers in the Dal- 
las /Fort Worth market, says sta- 

`Q -102 now has a 
built -in discount 
audience we can 

beckon for clients' 

tion promotion director Michael 
Nelson. 

Nelson says the credit -card -size 
Q -Card was put in use four years 
ago and has given the CBS station 
a threefold sales tool. It has served 
as a "welcome mat" maneuver to 
increase sales volume, he notes. 

In explaining a typical transac- 
tion with the Q -Card, Nelson uses 
an advertiser scheduling a grand 
opening sale with the need for a 
quick and easy crowd -getter. To 
tie in the Q -Card, the advertiser of- 
fers a 15% discount to card holders 
in exchange for reasonably priced 
airtime and an increase in consum- 
er traffic. 

"Q -102 now has a built -in dis- 
countable audience we can beckon 
for clients, taking into consider- 
ation an approximate 20% natural 
attrition rate, such as people mov- 
ing in and out of the area, etc. All 
we need is a sale," Nelson says. 

Many Dallas /Fort Worth busi- 
nesses have used the Q -Card ad- 
vantage, with listeners benefiting 

from breaks on records, jeans, con- 
cert events, movies, and even con- 
dominiums. 

The Sound Warehouse record 
chain has teamed up with Q -102 to 
offer the Track of the Week 
project, wherein card holders are 
given a discount on a "hot" title ev- 
ery week. Sound Warehouse 
spokesperson Staci Rudge says, 
"The Q -Card generated a great 
awareness of Sound Warehouse 
and helped business considerably." 

By giving record buyers an addi- 
tional $1 off on already low- priced 
albums, the retailer picked up 
many patrons who "usually and 
loyally frequented neighborhood 
record stores," she says. 

The track of the week is always 
picked by Q -102 program director 
Andy Lockridge, with input from 
Sound Warehouse. Past tracks of 
the week have come from estab- 
lished acts like Heart and newcom- 
ers such as Tears For Fears. 

The AMC Theater chain is anoth- 
er loyal Q -Card subscriber. Card 
holders get a $1.02 off on tickets to 
all of the chain's midnight movies. 
"Results have been nothing but 
positive," says AMC's David Woo - 
lery. He says the midnight promo- 
tions have been one of the Q- 
Card's most successful ventures 
and is now using the card for other 
events, like theater openings and 
screenings. 

The Q -Card is free to listeners 
and available at Sound Warehouse 
outlets and all Q -102 promotional 
events. The station's Bring In The 
Weekend celebrations have live 
broadcasts to different Dallas/ 
Fort Worth locations each Friday, 
and the Q -Card has become a focal 
point of most of these parties. 
Card holders in attendance are eli- 
gible for free T- shirts, albums, and 
concert tickets. 

Natured Programming 
CBS RADIO has a syndicated pro- 
gramming unit in the works to mar- 
ket and distribute out -of -house pro- 
ductions. CBS RadioRadio vice 
president /general manager Robert 
Kipperman is heading up the divi- 
sion. 

Programs of various lengths and 
covering a wide gamut of topics will 
be forthcoming from the syndicated 
wing. Says Robert Hosking, presi- 
dent of the CBS Radio Division, 
"There is a rich supply of creative 
programming ideas available at this 
time. For today's radio listener, be- 
ing able to select from that melange 
of contemporary programming only 
enhances the benefits the medium 
already holds for them." 

Affiliate relations for the new 
wing are in the hands of Bob 
Leeder, who has been district direc- 
tor in the same department for Ra- 
dioRadio since it started in 1982. 

THE ASSOCIATED PRESS Net- 
work has a real collector's item in 
its hands with the latest batch of 
"Liberty Minute" interviews. AP 
got a rare interview with Chief Jus- 

tice Warren Burger for the Statue 
of Liberty series, and the coup may 
be even more valuable now that 
Burger has announced his resigna- 
tion. 

Burger, President Reagan, and 
Richard Nixon are just a few of the 
politicial figures who have contrib- 
uted to the 20 -part series AP Net- 
work News is offering to affiliates 
through July 4. 

SPEAKING OF OUR NATION'S 
birthday, programming specials 
keyed to the event keep rolling out. 
On the top of the United Stations 
Programming Network's list is the 
third annual "Summer Beach Par- 
ty," a three -hour celebration spot- 
lighting Jan & Dean. KVIL Dallas 
morning man Ron Chapman is 
hosting the party, which also fea- 
tures summertime songs from the 
likes of David Bowie, David Lee 
Roth, Bryan Adams, and a host of 
others. 

USP also has the "Beach Boys 
Silver Anniversary Special" lined 
up for that weekend. The three -hour 

(Continued on next page) 
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feature of Beach Boys music and in- 
terviews will be hosted by WCBS- 
FM New York's Bob Shannon. 
Country affiliates can look forward 
to a three -hour feature on Ricky 
Skaggs for the holiday, a special 
edition of USP's "Country Six 
Pack" series. This one is hosted by 
WXTU Philadelphia's Buzz Bow- 
man. 

Last week we mentioned that 
Joni Silverman is no longer at the 
United Stations. USP's former di- 
rector of artist relations can now be 
reached at (212) 874 -5595. 

WESTWOOD ONE has an equally 
crowded roster of Fourth of July 
specials, which we've detailed in 
earlier columns. New to that roster 
is a special version of "Scott Shan- 
non's Rockin' America" called the 
"Red Hot Summer Special" This 
four -hour outing with the WHTZ 
New York PD and morning man 
will highlight the hits from sum- 
mers past and interviews with the 
Beach Boys, Ringo Starr, Freddie 
"Boom Boom" Cannon, and other 
stars. 

To refresh your memory, WWI's 
July 4th roster also includes the 
"Farm Aid II" broadcast in it en- 
tirety, the "BBC Concert For The 
Colonies," and "David Lee Roth's 
4th Of July Barbeque." 

KIM FREEMAN 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

June 27 -29, Bryan Adams, Su- 
perstar Concert Series, Westwood 
One, one hour. 

June 27 -29, the Monkees, Dick 
Clark's Rock, Roll & Remember, 
United Stations, four hours. 

June 27 -29, Madonna, Count- 
down America, United Stations, 
four hours. 

June 27 -29, Billy Cobham, Jazz 
Show With David Sanborn, NBC 
Radio Entertainment, two hours. 

June 27 -29, Simply Red, Rick 
Dees' Weekly Top 40, United Sta- 
tions, four hours. 

June 27 -29, Judy Garland Trib- 
ute, The Great Sounds, United Sta- 
tions, four hours. 

June 27 -29, 38 Special, Profile 
'86, NBC Radio Entertainment, 90 
minutes. 

June 27 -29, Michael McDonald, 
Hot Rocks, United Stations, 90 
minutes. 

June 27 -29, Gary Morris, Weekly 
Country Music Countdown, United 
Stations, three hours. 

June 27 -July 3, Doctor & the 
Medics, Rock Over London, Radio 
International, one hour. 

June 27 -July 3, Mike Jones, Me- 
talshop, MJI Broadcasting, one 
hour. 

June 27 -July 3, Toto, Ray 
Parker Jr., Spirit Of Summer, CBS 
Radioradio, one hour. 

June 27 -July 3, Oak Ridge Boys, 
Country Today, MJI Broadcasting, 
one hour. 

June 28 -29, Richard Stoltzman, 
Musical Starstreams, Musical Star - 
streams, two hours. 

June 28 -29, The Platters, Gary 
Owens Supertracks, Creative Radio 

Network, three hours. 
June 28 -29, Mr. Mister, On The 

Radio, NSBA, one hour. 
June 28 -July 4, Marvin Gaye, 

Solid Gold Saturday Night, United 
Stations, five hours. 

June 28 -July 4, Various Artists, 
American Eagle: American Made 
Special, DIR Broadcasting, 90 min- 
utes. 

June 28 -July 4, Ricky Nelson, 
Gary Owens Supertracks, Creative 
Radio Network, three hours. 

June 29 -July 5, Greg Kihn, John 
Cafferty & the Beaver Brown 
Band, King Biscuit Flower Hour, 
DIR Broadcasting, one hour. 

June 30 -July 5, Boston, the Cars, 
J. Geils Band, Pioneers In Music, 
DIR Broadcasting, one hour. 

June 30 -July 6, Simple Minds, 
Rock Today, MJI Broadcasting, 
one hour. 

June 30 -July 6, Rosanne Cash, 
T.G. Sheppard, Michael Johnson, 
Country Closeup, Narwood Produc- 
tions, Inc., one hour. 

July 4, John Cougar Mellen - 
camp, Neil Young, Julio Iglesias, 
etc., FarmAid II, simulcast with 
VH -1, WW1, Mutual, 18 hours. 

July 4, David Lee Roth, 4th Of 
July BBQ, Westwood One, two 
hours. 

July 4, Dolly Parton, Salute To 
Dolly Special, Mutual, three hours. 

July 4, Dire Straits, Genesis, 
Beatles, others, BBC's Concert For 
The Colonies, Westwood One, six 
hours. 

July 4 -10, Little Richard, John 
Taylor, Linda Ronstadt, etc., Spir- 
it Of Summer, CBS Radioradio, 
three hours. 

July 4 -10, Queensryche, Metal - 
shop, MJI Broadcasting, one hour. 

July 4 -11, Various Artists, Coun- 
try Today Summer Special, MJI 
Broadcasting, one hour. 

July 5-6, Johnny Cash, Gary Ow- 
ens Supertracks, Creative Radio 
Network, three hours. 

July 5-6, Madonna, On The Ra- 
dio, NSBA, one hour. 

July 6, Eric Burdon & the Ani- 
mals, The Paul Shaffer Show ... 
Live From The Hard Rock Cafe, 
NBC Radio Entertainment, 90 min- 
utes. 

July 7 -13, John Denver, Part 1, 
Country Closeup, Narwood Produc- 
tions, one hour. 

July 7 -13, Art Of Noise, Rock 
Over London, Radio International, 
one hour. 

July 8, Genesis, Album Party, 
NBC Radio Entertainment, 90 min- 
utes. 

July 11 -17, Starship, Elton John, 
Spirit Of Summer, CBS Radioradio, 
one hour. 

July 11 -17, Dokken, Metalshop, 
MJI Broadcasting, one hour. 

July 12 -13, Journey, On The Ra- 
dio, NSBA, one hour. 

July 14 -20, John Denver, Part 2, 
Country Closeup, Narwood Produc- 
tions, one hour. 

July 14 -20, Moody Blues, Rock 
Today, MJI Broadcasting, one 
hour. 

July 18 -20, Emerson, Lake & 
Palmer, Legends Of Rock, NBC 
Radio Entertainment, two hours. 

July 18 -24, Lionel Richie, Mi- 
chael Sembello, Jane Weidlin, 
etc., Spirit Of Summer, CBS Ra- 
dioradio, one hour. 

July 18 -24, Cozy Powell, Metal- 

shop, MJI Broadcasting, one hour. 
July 18 -24, Mickey Gilley, Coun- 

try Today, MJI Broadcasting, one 
hour. 

July 19 -20, Sade, On The Radio, 
NSBA, one hour. 

July 21 -27, Reba McEntire, Ex- 
ile, Country Closeup, Narwood 
Productions, one hour. 

July 21 -27, Sting, Rock Today, 
MJI Broadcasting, one hour. 

July 25-27, Dire Straits, Profile 
'86, NBC Radio Entertainment, 90 
minutes. 

July 25 -Aug. 1, Janie Fricke, 
Country Today, MJI Broadcasting, 
one hour. 

July 25 -Aug. 1, Alcatraz, Metal - 
shop, MJI Broadcasting, one hour. 

July 25-31, Pointer Sisters, Don- 
na Summer, Eddy Grant, Spirit Of 
Summer, CBS Radioradio, one 
hour. 

July 26 -27, Tears For Fears, On 
The Radio, NSBA, one hour. 

July 28 -Aug. 3, Steve Wariner, 
Country Closeup, Narwood Produc- 
tions, one hour. 

July 28 -Aug. 4, Genesis, Rock 
Today, MJI Broadcasting, one 
hour. 

Aug. 1 -7, a -ha, Lindsey Buck- 
ingham, Spirit Of Summer, CBS 
Radioradio, three hours. 

Aug. 2 -3, Heart, On The Radio, 
NSBA, one hour. 

Aug. 4 -10, The Forester Sisters, 
Earl Thomas Conley, Country Clo- 
seup, Narwood Productions, one 
hour. 

Aug. 8 -14, Taco, Kim Carnes, 
Spirit Of Summer, CBS Radioradio, 
one hour 

Aug. 11 -17, Waylon Jennings, 
Country Closeup, Narwood Produc- 
tions, one hour. 

Aug. 15-21, Phil Collins, Neil 
Sedaka, Kenny Loggins, Spirit Of 
Summer, CBS Radioradio, one 
hour. 

Aug. 22 -28, Duran Duran, John- 
ny Rivers, Spirit Of Summer, CBS 
Radioradio, one hour. 
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added records on the radio stations currently 
reporting to the Top Adult Contemporary 
Singles chart. 

91 REPORTERS 
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MIAMI SOUND MACHINE 18 40 

WORDS GET IN THE WAY 
EPIC 

ROD STEWART 10 37 

LOVE TOUCH WARNER BROS. 

DOUBLE 9 41 

THE CAPTAIN OF HER 

HEART AsM 

JACKSON BROWNE 9 42 

IN THE SHAPE OF A HEART 
ASYLUM 

GENESIS 8 50 

INVISIBLE TOUCH ATLANTIC 
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Compiled from national sample of radio playlists. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

0 2 3 10 

* * NO. 1 * * 
NO ONE IS TO BLAME ELM-RA 7.69549 1 week at No. One 

HOWARD JONES 

2 1 2 11 
THERE'LL BE SAD SONGS (TO MAKE YOU CRY) 

JIVE /ARISTA 1.9465,ARISTA BILLY OCEAN 

O 5 5 10 
YOUR WILDEST DREAMS POLYDOR 883096- 7/POLYGRAM 

THE MOODY BLUES 

4 4 4 12 
ON MY OWN MCA 52770 

PATTI LABELLE & MICHAEL MCDONALD 

5 3 1 11 
LIVE TO TELL SIRE 7 -28717 /WARNER BROS 

MADONNA 

6 6 6 9 A DIFFERENT CORNER COLUMBIA 38 -05888 

GEORGE MICHAEL 

7 7 8 11 
ALL I NEED IS A MIRACLE ATLANTIC 7 -89450 

MIKE & THE MECHANICS 

8 8 7 14 
HOLDING BACK THE YEARS ELEKTRA 7.69564 

SIMPLY RED 

O 9 10 7 
THAT'S WHY I'M HERE COLUMBIA 38 -05884 

JAMES TAYLOR 

lU 12 12 8 HEADED FOR THE FUTURE COLUMBIA 3805889 
NEIL DIAMOND 

II 11 15 9 IF YOUR HEART ISN'T IN IT A&M 2822 

ATLANTIC STARR 

IZ 18 31 3 
GLORY OF LOVE (LOVE THEME FROM THE KARATE KID PART II) 
FULL MOON /WARNER BROS. 7.28652 /WARNER BROS. PETER CETERA 

13 15 18 5 
THE BEST OF ME ATLANTIC 0 

DAVID FOSTER AND OLIVIA NEWTON -JOHN 

14 10 9 14 
GREATEST LOVE OF ALL ARISTA 19466 

WHITNEY HOUSTON 

15 15 13 13 9 THE LOVE PARADE REPRISE 728750 WARNER BROS 

THE DREAM ACADEMY 

16 16 16 8 THAT GIRL IS GONE WARNER BROS 7.28892 

DAVID PACK 

CD 
19 23 3 

MODERN WOMAN (FROM "RUTHLESS PEOPLE ") EPIC 34 -06118 

BILLY JOEL 

18 21 24 4 
YOU SHOULD BE MINE (THE WOO WOO SONG) A &M 2814 

JEFFREY OSBORNE 

19 14 14 12 
SOMETHING ABOUT YOU POLYDOR 8833621 /POLYGRAM 

LEVEL 42 

Ci 24 29 4 
INVISIBLE TOUCH ATLANTIC 7 -89407 

GENESIS 

21 22 22 5 WHO'S JOHNNY ( "SHORT CIRCUIT" THEME) GORDY 1842 MOTOWN 

EL DEBARGE 

22 17 11 11 
MOVE AWAY VIRGIN;' EPIC 34 -05847 

CULTURE CLUB 

23 20 20 5 
ONE WISH EPIC 34.05875 

HIROSHIMA 

® 29 38 3 
IN THE SHAPE OF A HEART ASYLUM 769543 /ELECTRA 

JACKSON BROWNE 

27 30 5 
LIKE A ROCK CAPITOL 5592 

BOB SEGER & THE SILVER BULLET BAND 

26 23 17 14 
TAKE ME HOME ATLANTIC 7.89472 

PHIL COLLINS c 31 39 3 
THE CAPTAIN OF HER HEART A &M 2838 

DOUBLE 

28 34 37 3 
LOVE TOUCH (THEME FROM LEGAL EAGLES) WARNER BROS. 7 -28668 

ROD STEWART ® 
40 

2 WORDS GET IN THE WAY EPIC 34 06120 
MIAMI SOUND MACHINE 

30 30 36 3 
IF SHE KNEW WHAT SHE WANTS COLUMBIA 38 -05886 

BANGLES 

31 32 32 5 
HAS ANYONE EVER WRITTEN ANYTHING FOR YOU 

MODERN 7- 99532 /ATLANTIC STEVIE NICKS 

32 36 40 3 
THE PRIDE IS BACK RCA 14384 

KENNY ROGERS WITH NICKIE RYDER 

33 26 26 6 WHO'S LEAVING WHO CAPITOL 5576 

ANNE MURRAY 

34 33 21 14 
NEVER AS GOOD AS THE FIRST TIME PORTRAIT 37 -05846 EPIC 

SADE 

35 28 19 15 
BAD BOY EPIC 34 05805 

MIAMI SOUND MACHINE 

36 35 35 6 
HAPPY, HAPPY BIRTHDAY BABY RCA 14286 

RONNIE MILSAP 

37 37 27 15 
CALL ME A &M 2816 

DENNIS DE YOUNG 

38 39 - 2 I CAN'T WAIT ATLANTIC 789446 

NU SHOOZ 

39 NEW 1 
SWEET FREEDOM (THEME FROM RUNNING SCARED) MCA 52857 

MICHAEL MCDONALD 

4O NEW 1 
NOTHIN' AT ALL CAPITOL 5572 

HEART 

OProducts with the greatest airplay gains this week. Video clip availability. Recording Industry 
Assn. Of America (RIAA) seal for sales of 500,000 units. RIAA seal for sales of one million units. 

BILLBOARD JUNE 28, 1986 17 

www.americanradiohistory.com

www.americanradiohistory.com


Talent 
Compromise Is No Curie for Quirky British Band 

BY STEVE GETT 

NEW YORK The innnovative, 
somewhat quirky British group 
the Cure kicks off a four -week 
North American tour July 6 in Bos- 
ton, playing mostly arena -size 
venues. 

Performing in front of large au- 
diences is hardly a novelty for the 
band. The Cure has amassed a 
strong underground following 
here since its first U.S. tour five 
years ago. 

Fourteen thousand fans attend- 
ed the group's 1985 show at Irvine 
Meadows in Los Angeles, one stop 
on a nationwide tour that also in- 
cluded a sellout concert at New 
York's 6,000- capacity Radio City 
Music Hall. 

Last year "The Head On The 
Door," the band's debut album for 
Elektra -previous releases had 
surfaced on a variety of labels - 
was issued and has since sold more 
than 250,000 copies. Before con- 
necting with Elektra, average 
sales for each of the Cure's albums 
rarely topped 50,000 units. 

Recognizing a growing interest 
in the Cure's music, Elektra has 
mounted an extensive marketing 
campaign around the release of 
"Standing On A Beach," a retro- 
spective album containing 13 sin- 
gles, including "Killing An Arab," 
"Let's Go To Bed," and "Close To 
Me." 

The cassette version features an 
additional 12 tracks culled from B 
sides; a compact disk includes four 
bonus tracks. The label has also is- 
sued a longform home video, 
"Staring At The Sea -The Im- 
ages" (Billboard, Jun. 7). 

With its ambitious push coincid- 
ing with the band's summer tour 
dates, Elektra is optimistic of a 
major U.S. breakthrough for the 
Cure. 

But lead singer /principal song- 
writer Robert Smith says the very 
nature of the group's music may 
limit its chances of attaining wide- 
spread U.S. success. 

"I don't think we're bland 
enough to be hugely popular in 
America," says Smith. "For 
groups like Huey Lewis & the 
News to be widely successful and 
enormously popular is baffling to 
me, because it's complete non - 
music." 

Because he dislikes "anything 
bland," Smith says the Cure has 
never been prepared to play it 
safe, always preferring to go 
against the norm. 

"I think there are a lot of people 
here who like us and look to us as 
an alternative," says Smith. "If it 
wasn't for groups like us, Echo & 
the Bunnymen, and New Order, 
there'd be nothing else but Huey 
Lewis & the News." 

The Cure has attracted a "more 
pop audience" in recent years, 

1cY for 
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says Smith. "But because we've 
managed to retain our original 
ideals, things have progressively 
escalated without us losing our ini- 
tial audience," he says. 

And what were the Cure's origi- 
nal ideals? "Not compromising 
and not acquiescing to the busi- 
ness side of what we do," says 
Smith. "The real world of the Cure 
is making records and playing con - 
certs-we don't let anything get in 

the way. 
"We've retained our dignity and 

integrity, just because of a self - 
confidence and faith in what we 
do. A lot of groups just milk this 
business for all it's worth, but 
that's never been our objective." 

Aside from the U.S. tour dates, 
the Cure is set to play four Euro- 
pean summer festivals. Studio ses- 
sions for the band's next album 
are scheduled to begin in Septem- 

ber. 
"We've done some demos," says 

Smith. "They're particularly ob- 
scure and don't sound anything 
like The Head On The Door.' But, 
to me, it would be terrible to just 
bring out a straightforward fol- 
lowup-I like everything we do to 
be quite different." 

Surprise! Eurythmics Rock The Roxy; 
Amnesty Tour In Rousing N.J. Finale 

by Steve Gett 
New York -based On The Beat 
travels to the West Coast for this 
special column. 

LOS ANGELES A host of Holly- 
wood luminaries turned out in 
force for the Eurythmics' surprise 
performance Monday (16) at the 
Roxy. 

Among those who watched the 
band's sneak preview of songs 
from its upcoming RCA album, 
"Revenge" (due July 14), were 
Jack Nicholson, Jodie Foster, 
Duran Duran's Andy Taylor, gui- 
tarist Earl Slick, members of 
Run- D.M.C. and Mr. Mister, and 
ex- Blondie players Nigel Harrison 
and Frank Infante. 

Kicking off with their new sin- 
gle, "Missionary Man," Annie 
Lennox -this year's blonde -and 
Dave Stewart led the Eurythmics 
through a miniset that comprised a 
selection of new tunes plus rousing 
renditions of "Would I Lie To 
You ?" and "Sisters Are Doin' It 
For Themselves." 

The lively music was delivered at 
maximum volume, preventing any 
chitchat during the show. But ear- 
lier, Harrison talked about his re- 
cent work supervising the sound- 
track for the upcoming Michael J. 
Fox /Joan Jett movie "Light Of 
Day." 

Former David Bowie /John 
Waite guitarist Slick said he's 
ready to start recording Phantom, 
Rocker & Slick's second EMI/ 
America album. Film star Nichol- 
son, in a cordial mood, revealed he 
is making a new movie with "Mad 
Max" director George Miller. 

HATS OFF TO all involved in Am- 
nesty International's six -city "Con- 
spiracy Of Hope" tour. 

High points of the June 15 finale 
at Giants Stadium: a spirited U2 
set that included renditions of Bob 
Dylan's "Maggie's Farm" and 
John Lennon's "Cold Turkey "; 
Sting's reunion with Andy Sum- 
mers and Stewart Copeland -is a 
new Police album far behind? - 
and Peter Gabriel's sledgeham- 
mer- strong set. 

The tour was expected to raise 
$3 million for the international hu- 
man- rights group. 

STING, BOY GEORGE, Span- 
dau Ballet's Gary Kemp, and the 

Communards (ex- Bronski Beat 
singer Jimmy Somerville's new 
band) are playing a free concert 
for Artists Against Apartheid Sat- 
urday (28) at London's Clapham 
Common. Also on the bill is Billy 
Bragg, who recently appeared in 
two concerts in Leningrad, which 
were arranged before the Cherno- 
byl disaster. 

SHORT TAKES I: Chuck Berry, 
Ron Wood, and "friends" -could 
one of them be named Keith? -will 
help celebrate the sixth anniversa- 
ry of New York's Ritz with shows 
at 8 p.m. and 11:30 p.m. Wednesday 

ON THE BEAT 
Artist news, touring, 

signings, venues ... for 
those who need to know 

(25) ... Culture Club has canceled 
its upcoming U.S. tour -no official 
explanation has been given . . . 

Robert Gordon's new manager is 
Dick Lynn, of the New Jersey - 
based Blue Light company. Lynn 
also looks after British guitarist 
Chris Spedding, currently a mem- 
ber of Gordon's touring band ... 
As soon as he's finished producing 
Michael Jackson's upcoming al- 
bum, Quincy Jones is set to work 
on a solo project, his first in five 
years. He is also penning an auto- 
biography ... Latin singing sensa- 
tion Miguel Bosé has signed a 
longterm worldwide contract with 
WEA International ... Roomful 
Of Blues has parted company with 
vocalist Curtis Salgado. The group 
is working on a live album to be is- 
sued by Rounder in September ... 
Chicago -based band Wild Blue is. 
playing Midwest dates through 
July supporting its Chrysalis debut 
album, "No More Jinx." The al- 
bum's first single, "Fire With 
Fire," is also the theme song for 
the Paramount Pictures' movie of 
the same name. 

CELLAR DWELLERS: Batt is in 
preproduction at L.A.'s Village Re- 
corder studios for its third Atlantic 
album. Set for October release, the 
album has the working title "Fine 
Mess" and is being produced by 
Beau Hill, who was at the knobs 
for the rocking rodents' previous 

platinum projects- 1984's "Out Of 
The Cellar" and last year's "Inva- 
sion Of Your Privacy." 

ROTH & ROLL: David Lee Roth 
has completed his debut solo al- 
bum, "Eat 'Em And Smile," which 
is being shipped by Warner Bros. 
over the July 4 weekend. The flam- 
boyant ex -Van Halen front man 
and longtime friend Pete Angelus 
co-directed a video of the first sin- 
gle, "Yankee Rose," shooting foot- 
age of Roth's touring band -which 
includes guitarist Steve Vai, bass- 
ist Billy Sheehan, and drummer 
Gregg Bissonette -in front of a 
live audience at San Bernadino's 
Orange Pavilion. 

SHORT TAKES II: Pet Shop 
Boys have been approached by 
Dusty Springfield to cut a duet of 
their song "What Have I Done To 
Deserve This ?" Whether they'll 
find time to go into the studio 
hinges on the group's tour plans 
... Tears For Fears won't release 
a new album until next April ... 
Berlin's "Take My Breath Away 
[Love Theme From 'Top Gun']" is 
the second single to be released 
from the Columbia soundtrack, not 
the Cheap Trick song "Mighty 
Wings," as was previously report- 
ed in this column. The latter is 
scheduled to be the third single ... 
Queen is filming its July 12 con- 
cert at London's Wembley Arena 
for worldwide TV broadcast later 
this year ... A top U.K. radio per- 
sonality, who shall remain name- 
less, was less than kind when he 
reviewed Bananarama's new U.K. 
single, "Venus " -a remake of the 
'60s hit by Shocking Blue. He 
called the all -girl trio "talentless 
slags." But the girls aren't wor- 
ried. They are putting their lawyer 
on the case while they sit back and 
watch the single make a rapid rise 
up the British charts. 

BILLBOARD and sister publica- 
tion Amusement Business will col- 
laborate in presenting the seminar 
"Sponsorship In The Entertain- 
ment Industry," Sept. 28-30 at the 
Sands Hotel in Atlantic City, N.J. 

The program focuses on creat- 
ing, promoting, and executing suc- 
cessful sponsorship packages for 
music and mass entertainment. 
For registration information, con- 
tact Gina DiPiero at (615) 748- 
8120. 
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Rubber Rodeo: R.I. Band 

Members Wear Many Hats 
BY LINDA MOLESKI 

NEW YORK Making records and 
playing concerts isn't enough to 
satisfy Rubber Rodeo's penchant 
for creativity. The Rhode Island - 
based quintet has a major hand in 
designing everything from cloth- 
ing and stage sets to record -com- 
pany publicity material and pro- 
motional giveaways. 

For its latest Mercury /Poly- 
Gram release, "Heartbreak High- 
way," Rubber Rodeo presented its 
press kit in the form of a diner 
menu. In the past, the group has 
created Rubber Rodeo comic 
books, viewmasters, and even a 
video EP that was nominated for a 
Grammy award last year. 

"The more control we have, the 
more we can control what happens 
to us," says the band's manager, 
Don Rose. 

The members of Rubber Ro- 
deo- vocalist Trish Milliken, gui- 
tarist Bob Holmes, bassist Hal 
Cragin, drummer Bare Holmes, 
and keyboard player Gary Leib - 
met six years ago at the Rhode Is- 
land School of Design in Provi- 
dence. 

"We know how to promote our- 
selves best," says Milliken. She 
says the band found it hard to 
hand over promotion responsibil- 
ities to PolyGram when it connect- 
ed with the label. 

Originally signed to manager 
Rose's Boston -based Eat Records, 
the group released two EPs, 
"Rubber Rodeo" and "She Had To 
Go," before signing to PolyGram 
in June 1983. 

Says Rose: "We reached a pla- 
teau and did as well as we could do 

on our own. We knew that a major 
label would be better equipped." 

The band originally set out to 
create music that was a spin -off of 
spaghetti westerns, says Holmes. 
"But nowadays, we take [our mu- 
sic] more seriously." 

Rubber Rodeo's music has de- 
veloped into a blend of pop, coun- 
try, and rock, says Milliken, add- 
ing, "People try to pigeonhole us, 
but we want to be devoid of any 

`We know how 
to promote 

ourselves best' 

categorizations." 
"People get confused and often 

describe the band as punk -coun- 
try," says Holmes. "But country's 
not the largest element in our mu- 
sic." 

Although Rubber Rodeo veered 
away from commercialism in its 
formative days, the new "Heart- 
break Highway" album, which 
was produced by Ken Scott, was 
written with pop radio in mind. 

"The [new] songs are more di- 
rect and more palatable," says 
Holmes. "There was more empha- 
sis on songwriting this time out." 

Rubber Rodeo hopes to promote 
"Heartbreak Highway" by open- 
ing for a major act in arena -size 
venues, but tour plans have yet to 
be finalized. "We've done a lot of 
club touring, and it would be a 
challenge to break out of it," says 
Milliken. 

Classical Performer Enjoys Freedom Of Jazz 

Clarinetist Has Crossover Dreams 
BY JIM BESSMAN 

NEW YORK Classical clarinet vir- 
tuoso Richard Stoltzman says he 
has always loved the jazz -inflected 
material that is not only the primary 
focus of his new album, "Begin 
Sweet World," but also of his cur- 
rent concert repertoire. 

But he admits that his fifth RCA 
Red Seal release -a "classical 
crossover" entry-is an "absolute 
departure" from its predecessors. 

"Of course, I belong in the classi- 
cal section," says Stoltzman, a 1983 
Grammy winner for Best Chamber 
Music Performance. "But on the 
new album there are songs like a 
jazz version of 'Amazing Grace' and 
a tune called 'Everywhere,' which 
sound like they belong with the new 
age records. Too bad they can't put 
it in all the sections." 

The new album also contains The - 
lonius Monk's "Abide With Me/ 
Blue Monk," classical selections 
from Bach, Faure, and Debussy, 
and compositions from Stoltzman's 
Yale Univ. colleague Bill Douglas, 
who plays keyboards and bassoon 
on the album. 

Synthesizer player and Spyro 
Gyra founder Jeremy Wall, who 
produced "Begin Sweet World," 
and jazz electric bassist Eddie Go- 
mez fill out what is essentially a 
jazz- tinged chamber quartet, there- 
by linking it with Stoltzman's usual 
recording group structure, albeit in 
the expanded musical context. 

"Actually, I've always been play- 
ing this range of music, I just 
haven't admitted it," says Stolzman. 

While attending Ohio State Univ., 
the classically trained musician 
joined the school's jazz band as a 
Dixieland -style trumpet player. Af- 
ter completing additional studies at 

Crescent City Music Renaissance Seen 
BY FRED GOODMAN 

NEW YORK The music of New 
Orleans, once a healthy recording 
center for pop and r &b, has fallen 
out of favor over the last decade. 
But the Boston -based independent 
Rounder Records is trying to or- 
chestrate a revival of Crescent 
City sounds. 

The Modern New Orleans Mas- 
ters Series is Rounder's ongoing 
line of releases that focuses on the 
city's established and up-and-corn- 
ing artists. 

New albums by vocalist Johnny 
Adams and the Dirty Dozen Brass 
Band bring the number of releases 
in the series to eight, and the label 
sees no end of opportunities via 
new recordings and licensing ar- 
rangements for existing material. 

New Orleans enjoyed an active 
recording scene and a marketable 
sound in the '50s, when labels like 
Specialty, Imperial, Duke /Pea- 
cock, and Savoy culled many of 
their biggest hits from the area's 
studios, but recording tapered off 
until the scene was considered vir- 
tually dead by the mid -'70s. 

"We've been recording in New 
Orleans since the early '80s," says 

Marian Leighton, a founder and 
co -owner of Rounder. "We picked 
up on the scene as a result of the 
New Orleans Jazz and Heritage 
Festival and discovered there was 
all this great music still being 
made. 

"A lot of artists from the '40s 
and '50s like Johnny Adams and 
Irma Thomas are still at the peak 
of their powers, and as we began 
to have more and more contact 
with people down there, we heard 
about young acts like the Dirty 
Dozen." 

Leighton says the decision to tie 
all the projects under the banner 
of a series was essentially a mar- 
keting move. With hundreds of 
folk and American music albums 
in its catalog- ranging from 
George Thorogood to Doc Watson 
to Solomon Burke -Rounder want- 
ed to make the New Orleans prod- 
uct stand out. 

"It seemed like a good way of 
showing the range of New Orleans 
music we're recording and keeps 
them from getting lost," says 
Leighton. 

To date, the series includes al- 
bums by Thomas, Adams, the 
Dirty Dozen, Tuts Washington, 

and James Booker. Future titles 
include unreleased studio record- 
ings by Professor Longhair (li- 
censed from Bearsville), and the 
solo debut of blues guitarist Wal- 
ter "Wolfman" Washington. 

Scott Billington, Rounder's staff 
producer, says the label wants to 
incorporate more young artists 
into the series. "The next logical 
phase is pushing for younger art- 
ists who have one foot in the his- 
tory of New Orleans music and the 
other in more contemporary mu- 
sic," he says. "I'd like to see the 
series expand to become a show- 
case for contemporary musicians 
who are bringing New Orleans 
music forward." 

New Orleans has the potential to 
become a recording center again, 
says Billington. "The more we've 
recorded, the more we see that 
there's a group of musicians we 
can draw on -horn men and 
rhythm sections," he says. 

Leighton says the series is set to 
bow on CD in July, with a sampler 
tentatively slated for the fall. Li- 
censing arrangements have al- 
ready been made for the U.K and 
Europe, and negotiations are un- 
der way for Japanese release. 

Yale and Columbia, Stoltzman em- 
barked on his immensely successful 
career as a classical clarinet soloist 
and a member of the avant -garde 
chamber group Tashi. 

Recently, he has collaborated 
with several contemporary jazz 
masters, whom he had formerly "re- 
vered from afar." In May, Stoltz - 
man opened the Boston Pops season 
with Joe Williams. He also per- 
formed with Gomez, Keith Jarrett, 
and Chick Corea at the Tokyo Music 
Joy Festival, and has toured with 
Woody Herman. 

"Playing jazz is such a different 
feeling, not having to be conscious 
of playing 200 -year -old notes per- 
fectly," says Stoltzman. 

Upcoming plans for Stoltzman in- 
clude a summer tour with Herman, 
a July Lincoln Center date with 
Douglas (and possibly Wall), and 
what promises to be a heavy record- 
ing schedule. 

A followup to "Begin Sweet 
World" is already in the works. 

There is also talk of a Schubert/ 
Schumann album with pianist Rich- 
ard Goode, and a concerto album 
with Andre Previn. 

Meanwhile, RCA Red Seal prod- 
uct manager Peter Elliott says the 
label is supporting "Begin Sweet 
World" with the kind of promotion- 
al and merchandising muscle usual- 
ly reserved for its biggest Broad- 
way show titles. 

Five thousand artist and album 
cover posters have been distributed 
at retail, with the cover posters des- 
ignating the jazz fusion nature of 
the record as well as identifying all 
the participants. 

An additional 1,500 albums have 
been serviced to retail for in -store 
play. To counter the "nondescript" 
cover artwork, sale albums have 
been stickered with a profile of 
Stoltzman with his clarinet and clar- 
ifying notes. 

VH -1 and other video outlets have 
received a promotional clip of the al- 
bum's title track. 

Siberry Courts Mainstream 
Ear -Catching Avant -Pop 

BY STEVE HOCHMAN 

LOS ANGELES "One More Col- 
our" is not just the title of Jane Si- 
berry's latest single. It's what the 
Canadian artist hopes to add to the 
spectrum of popular music. 

The single may have ear -catching 
qualities, but the high -tech artiness 
Siberry showcases on the rest of 
her new album, "The Speckless 
Sky," is not commonly considered 
mainstream material, save for the 
breakthrough of a Peter Gabriel or 
a Kate Bush. 

"The more variety of music that 
creeps in makes it easier for even 
more music to get played," says Si- 
berry: 

Her American record company, 
Windham Hill's Open Air label, has 
sent key radio stations video cas- 
settes featuring the promo clip for 
"One More Colour," directed by 
Devo-tee Jerry Casale and co-star- 
ring a cow, along with an introduc- 
tory interview with the artist. 

The promotional campaign for 
"The Speckless Sky" has produced 
encouraging results, says Jeff Hei- 
man, Windham Hill's vice president 
of publicity and promotion. 

"Our best support is coming out 
of Washington, D.C., Boston, the 
Denver -Boulder area, and Chica- 
go," says Heiman. "Places we're 
building are L.A. and New York, 
and we're going to concentrate on 
the Southeast." 

Heiman says "The Speckless 
Sky" is a "real hard -work record," 
adding, "It's one of those records 
that a company picks up because 
they really believe in it. Whether 
the record sells or not, people are 
going to know her name." 

The album's strongest radio expo- 
sure has come from U.S. alternative 
and college stations, says Heiman. 

Siberry's last album, "No Bor- 
ders Here," was also well supported 
on college radio, but it failed to 

break through commercially, selling 
only 25,000 copies in the U.S. Ac- 
cording to Heiman, the new record 
has already surpassed that figure. 

Live performances are very im- 
portant for Siberry, says Heiman. 
"The show is the thing that turns 
people around," he says. 

Last November, Siberry and her 
seven -piece band performed at Hol- 
lywood's Roxy club in front of an 
audience that included various rep- 
resentatives of A &M Records, dis- 
tributor of Windham Hill. 

"When they saw the live show, 
that's when they realized that we're 
a strong act they could market," 
says Siberry. "This record we've 
worked with them [A &M] as much 
if not more than Windham Hill." 

But Siberry says she has mixed 
feelings toward the positive re- 
sponses she is drawing. 

"Having a hit could be real good, 
or it could be a real drag," she says. 
"But I would like to have enough 
money so that I wouldn't have to 
say to someone, `I'd like to work a 
bit longer,' and they'd say, 'No, you 
can't, there's not enough money in 
the budget. "' 
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Talent in Action 
JULIAN LENNON 

Saratoga Performing Arts Center 
Saratoga Springs, N.Y. 

Tickets: $15, $10 

JULIAN LENNON and his sharp, 
six -piece band drew a positive re- 
sponse from a demographically 
mixed audience of 4,500 here recent- 
ly. But Lenhon's emotional appeal 
and designer jeans failed to mask se- 
rious weaknesses in material and pac- 
ing. 

Since his first U.S. tour a year ago, 
Lennon has sharpened his stagecraft, 
while bassist /bandleader Carmine 
Rojas has given funky Broadway 
body to the keyboard- dominated 
tunes. 

The set started with promise, as 
Lennon cavorted across the stage, 
blasting life into the melodic "Say 
You're Wrong" and "Lonely." 

But the middle sagged badly, as he 
slowed the tempo disastrously with 
"Coward Till The End" and "Va- 
lotte." "Always Think Twice"-intro- 
duced as a "jazz -oriented" tune -was 
turned into a drone no light show 
could redeem. 

Eventually, after a patter -filled 
band introduction, the energy picked 
up on several numbers before Len- 
non evoked the memory of his father 
on a churchy "Stand By Me." 

In the encore, Lennon roared 
through "Too Late For Goodbyes," 
the early Beatles' "It Won't Be 
Long" and an overly brassy "Day 
Tripper," finally ending on the pretty 
"Want Your Body." 

The band was in fine form, particu- 
larly saxman Frank Elmo, keyboard 
player Chuck Kentis and new guitar- 
ist Douglas Worthington. In addition, 
Lennon wisely focused on material 
from "Valotte," rather than tunes 
from his flaccid new album "Secret 
Value Of Daydreaming." 

The flawed show, 600 short of a 
sellout despite heavy promotion, 
proved Lennon must take the time to 
write songs that say something rath- 
er being merely evocative if he wants 
to escape the shadow of his father. 
And he's got to learn to keep the set 
interesting. CARLO WOLFF 

ZZ TOP 

Saratoga Performing Arts Center 
Saratoga Springs, N. Y. 

Tickets: $20, $16, $12 

TEXAN HYPERBOLE MASTERS 
Billy Gibbons, Dusty Hill, and Frank. 
Beard gave 18,000 fans their money's 
worth here June 7, the second show 
of a two-night ZZ Top stint. Despite 
intermittently sludgy sound, music 
and spectacle fused to glitzy, hard - 
rocking effect. 

The set was split between tunes 

from the band's two multiplatinum 
albums- 1983's "Eliminator" and 
last year's slicker "Afterburner" - 
and the rawer, earlier material that 
made the trio's name synonymous 
with raunchy, power -glide blues. 

Among the highlights were "Sleep- 
ing Bag," a pensive "Rough Boy," 
and a swampy "Ten -Foot Pole." Gib- 
bons worked various guitar and vocal 
effects, while Hill played power bass 
and discreet Fairlight. The laconic 
Beard controlled percussion and com- 
puter programs. 

At times, the spectacular stage 
presentation threatened to outweigh 
the music. But superb pacing and 
Gibbons and Hill's talent for playing 
larger (and funnier) than life kept the 
eclectic set funky and human. 

It's little wonder that ZZ Top's 
marathon U.S. tour, which has taken 
the Texan rock'n'roll ambassadors 
through almost every state, is one of 
this year's biggest boxoffice success- 
es. CARLO WOLFF 

ROCIO JURADO 

DYANGO 

Universal Amphitheatre, L.A. 
Tickets: $17.50, $16 

THERE WAS A TIME when Latin 
concerts invariably suffered from a 
lack of production values: missed 
cues, unbalanced sound, tacky pre- 
sentation. A take- the -money- and -run 
attitude prevailed among promoters, 
which accounted for the impover- 
ished showcasing of some truly sen- 
sational talent. 

Though much of this still rings 
true, the May 29 concert by Spanish 
singer Rocío Jurado is a sign of 
changing- for -the -better times. 

No one could ever accuse la Jurado 
of simplicity. Her style is operatic 
and then some. But in spite of her 
emotional overkill, her concert was 
elegantly produced to the point of let- 
ting the audience concentrate on her 
voice and her personality. 

Backed by a smooth orchestra that 
included full string and brass sec- 
tions, Jurado brought the house to its 
feet several times. 

Opening for the Spanish singer 
was her countryman and labelmate 
Dyango, who was backed by a much 
weaker ensemble. This was á pity, 
for Dyango's hoarse, smoky voice 
and his tango-flavored interpretation 
of the Spanish ballad constitute one 
of the most soulful sounds in contem- 
porary Latin pop. 

For the closing song both singers 
joined forces in a duet that show- 
cased their powerful, distinctive vo- 
cals. Together they put most wimpy 
Latin crooners to shame. Properly 
produced, they soar. 
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ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter 

AMNESTY INTERNATIONAL Giants Stadium June 15 

"A CONSPIRACY OF HOPE" E. Rutherford, N.J. 

VARIOUS ARTISTS 

$1,757,245 50207 Monarch Entertainment Bureau 

$35 sellout John Scher Presents 

Bill Graham Presents 

JUNE JAM: ALABAMA High School June 14 

WILLIE NELSON Fort Payne, Ala. 

CHARLIE DANIELS BAND 
GARY MORRIS 
JOHN SCHNEIDER 
RESTLESS HEART 

$1,082,672 61,867 Keith Fowler Promotions 

$17.50 unitd. 

sellout 

NEIL DIAMOND Reunion Arena June 9 -10 

Dallas, Texas 
$608,977 37,196 Eric Chandler Ltd. 

$17.50/$15 two sellouts 

AMNESTY INTERNATIONAL Rosemont Horizon June 13 

"A CONSPIRACY OF HOPE" Rosemont, 111. 

VARIOUS ARTISTS 

8577,955 16,625 Bill Graham Presents 

$35 sellout Jam Prods. 

AMNESTY INTERNATIONAL The Omni June 11 

"A CONSPIRACY OF HOPE" Atlanta, Ga. 

VARIOUS ARTISTS 

8397,515 11,592 Bill Graham Presents 

835 sellout Southern Promotions /Alex Cooley 

Prods. 

DEPECHE MODE Radio City Music Hall June 6-8 

BOOK OF LOVE New York, N.Y. 

8343,610 11,622 Radio City Music Hall Prods. 

$20 three sellouts 

AMNESTY INTERNATIONAL McNichols Arena June 8 

"A CONSPIRACY OF HOPE" Denver, Colo. 

VARIOUS ARTISTS 

$282,880 8,368 Bill Graham Presents 

$35 11,700 Feyline Presents 

NEIL DIAMOND Frank Erwin Center June 11 

Univ. of Texas 

Austin, Texas 

$253,210 16,943 in -house 

$17.50/$15 sellout 

JACKSON BROWNE Radio City Music Hall May 31 -June 1 

New York, N.Y. 
$248,130 11,748 Radio City Music Hall Prods. 

822.50/$17.50 two sellouts 

SIMPLE MINDS Radio City Music Hall May 27 -28 

THE CALL New York, N.Y. 

$212,676 11,748 Radio City Music Hall Prods. 

$18.50 two sellouts 

RUN DMC Los Angeles Memorial Sports May 30 

WHODINI Arena 

LL COOL J Los Angeles, Calif. 

$209,961 13,668 G Street Express 

$16 /815 15,500 Avalon Prods. 

Stageright Prods. 

STEVIE NICKS Civic Arena June 11 

PETER FRAMPTON Pittsburgh, Pa. 

1185,008 12,475 Civic Arena Corp. 

$15.25 13,257 

RUN DMC The Omni May 24 

WHODINI Atlanta, Ga. 

LL COOL J 

$169,960 13,010 G Street Express 

$14 16,000 Stageright Prods. 

AEROSMITH Mississippi Coast Coliseum June 13 

TED NUGENT Biloxi, Miss. 
8151,305 10,087 Alex Cooley/Southern Promotions 

$15 15,000 

RUN DMC San Diego Sports Arena May 31 

WHODINI San Diego, Calif. 

LL COOL J 

$147,951 11,493 G Street Express 

$14/$12 14,500 Stageright Prods. 

Lewis Gray Prods. 

JUDAS PRIEST The Centrum June 5 

DOKKEN Worcester, Mass. 
$145,174 11,110 Don Law Co. 

$13.50/812.50 12,150 

RUN DMC Mid -South Coliseum June 7 

WHODINI Memphis, Tenn. 

LL COOL J 

8138,663 12,000 G Street Express 

$10.50 sellout Stageright Prods. 

EDDIE MURPHY Concord Pavilion June 5 

THE WEATHER GIRLS Concord, Calif. 
$130,614 8,322 in -house 

$17.50414.50 8,475 

RUN DMC Municipal Auditorium May 25 

WHODINI Nashville, Tenn. 

LL COOL J 

$120,639 9,721 G Street Express 

$12.50/$11.50 9,900 Stageright Prods. 

RUN DMC Birmingham -Jefferson Civic June 6 

WHODINI Center 

LL COOL J Birmingham, Ala. 

$111,636 9,813 G Street Express 

$12.50/810.50 14,000 Stageright Prods. 

JUDAS PRIEST Charlotte Coliseum June 14 

DOKKEN Charlotte, N.C. 

$108,503 7,716 Cellar Door Prods. 

814.50/813.50 12,900 

JUDAS PRIEST The Omni June 15 

DOKKEN Atlanta, Ga. 

0108,375 7,225 Alex Cooley/Southern Promotions 

$15 17,037 

RUN DMC Civic Center May 23 

WHODINI Savannah, Ga. 

LLCOOLJ 

8102,413 8,532 G Street Express 

812.50/111.50 8,600 Stageright Prods. 

THE JUDDS Paramount Northwest Theatre May 10 

NITTY GRITTY DIRT BAND Seattle, Wash. 
893,432 4,632 Jack Roberts Prods. 

$17.50/$15 5,956 

OZZY OSBOURNE Thomas 8 Mack Center June II 
METALLICA Las Vegas, Nev. 

$91,387 6,390 Sunshine Promotions 

$14.50/$12.50 6,649 

THE JUDDS Lanierland Music Park June 14 

Cummings, Ga. 

$88,262 8,558 in -house 

$10.50 two sellouts 

JOAN RIVERS Concord Pavilion June 7 

THE FLYING KARAMAZOV BROS. Concord, Calif. 

FATHER GUIDO SARDUCCI 

$77,624 4,704 in -house 

$18.50/$13.50 8,475 

JIMMY BUFFETT & THE CORAL Zoo June 8 

REEFER BAND Oklahoma City, Okla. 
172,009 5,141 Alex Cooley/Southern Promotions 

$15/$13.50 8,000 

THE OAK RIDGE BOYS Calhoun Musicland June 7 

WILLIAMS & REE Calhoun, Ga. 

868,083 5,402 in -house 

$13 9,204 

RUN DMC Veterans Memorial Coliseum May 29 

WHODINI Phoenix, Ariz. 

LL COOL J 

$61,988 5,159 G Street Express 

$12.50/810 9,000 Stageright Prods. 

POINTER SISTERS Civic Center June 13 

EL DE BARGE Providence, R.I. 

860,636 4,104 Frank J. Russo 

$15.50/$14.50 9,800 

I- CONSCIOUSNESS Jannus Landing May 25 

CULTURE ROOTS St. Petersburg, Fla. 

GROOVERS 

$51,070 1,128 International Theater Prods. (ITS 

$5 1,500 Prods.) 

Tampa Bay Booking Agency (TBBA) 

RUN DMC Municipal Auditorium May 21 

WHODINI Columbus, Ga. 

LL COOL J 

$48,775 4,287 G Street Express 

$12.50/$11.50 5,200 Stageright Prods. 

THE OAK RIDGE BOYS Central Ala. Music Park June 8 

WILLIAMS & REE Jemison, Ala. 
847,337 4,014 in -house 

$12.50 7,000 

RUN DMC Tingley Coliseum May 28 

WHODINI Albuquerque, N.M. 

LL COOL J 

$46,394 3,344 G Street Express 

$14.50/$13.50 5,500 Stageright Prods. 

JUICE NEWTON Concord Pavilion June 6 

CALIFORNIA COWBOYS Concord, Calif. 

$44,424 2,953 in -house 

015.50/$13.50 6,475 

STEPPENWOLF Syria Mosque June 6 

THE GUESS WHO Pittsburgh, Pa. 

839,764 3,386 DiCesare -Engler Prods. 

$12.75 3,500 

SIMPLE MINDS Stabler Arena May 24 

THE CALL Bethlehem, Pa. 

Lehigh Univ. 

$35,870 2,650 Makoul Prods. 

$13.50 6,500 

STEPPENWOLF Mid -Hudson Civic Center June 10 

THE GUESS WHO Poughkeepsie, N.Y. 

$35,217 2,709 Harvey 8 Corky 

$13 2,940 Donald K. Donald 

Concert Prods. International (CPI) 

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should 
be submitted to Louise Zepp in Nashville at (615) 748 -8129; Ancil Davis in New York at (212) 764 -7314; Linda Deckard in Los Angeles at 
(213) 859 -5338; or Melinda Newman in Chicago at (312) 236 -2085. 
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1 

FOR WEEK ENDING JUNE 28, 1986 

Billboard. Hot Black Singles SALES & AIRPLAYTM 
A ranking of the top 40 black singles by sales and airplay. respectively, with reference to each title's composite position on the main Hot Black Singles chart. 
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SALES_O 

TITLE ARTIST 
mt 
óó 

i 3 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 1 

2 5 YOU DON'T HAVE TO CRY RENE & ANGELA 2 

3 1 NASTY JANET JACKSON 3 

4 2 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 7 

5 4 DO YOU STILL LOVE ME? MELI'SA MORGAN 12 

6 7 I WOULDN'T LIE YARBROUGH & PEOPLES 6 

7 6 WHO'S JOHNNY ('SHORT CIRCUIT' THEME) EL DEBARGE 4 

8 8 HEADLINES MIDNIGHT STAR 5 

9 9 MY ADIDAS RUN -D.M.C. 9 

10 16 TELL ME (HOW IT FEELS) 52ND STREET 8 

11 14 FIRESTARTER TEASE 11 

12 13 JUST ANOTHER LOVER JOHNNY KEMP 17 

13 17 PEE WEE'S DANCE JOESKI LOVE 16 

14 11 THE FINEST THE S.O.S. BAND 23 

15 25 VICIOUS RUMORS TIMEX SOCIAL CLUB 13 

16 21 FUNKY BEAT WHODINI 19 

17 10 GREATEST LOVE OF ALL WHITNEY HOUSTON 25 

18 23 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 10 

19 15 IF YOUR HEART ISN'T IN IT ATLANTIC STARR 28 

20 22 HERE I GO AGAIN FORCE M.D.'S 18 

21 26 WITH YOU ALL THE WAY NEW EDITION 14 

22 12 LOVE TAKE OVER FIVE STAR 26 

23 33 SWEET AND SEXY THING RICK JAMES 15 

24 18 DO FRIES GO WITH THAT SHAKE GEORGE CLINTON 42 

25 20 SEX MACHINE THE FAT BOYS 37 

26 31 BREATHLESS MTUME 20 

27 40 CLOSER THAN CLOSE JEAN CARNE 22 

28 39 HOLDING BACK THE YEARS SIMPLY RED 47 

29 38 MOUNTAINS PRINCE & THE REVOLUTION 21 

30 24 I HAVE LEARNED TO RESPECT THE POWER OF LOVE S.MILLS 51 

31 - GIVIN' IT (TO YOU) SKYY 24 

32 19 STAY THE CONTROLLERS 41 

33 34 SWEETHEART RAINY DAVIS 29 

34 32 HOLD IT, NOW HIT IT BEASTIE BOYS 55 

35 29 I CAN'T WAIT NU SHOOZ 53 

36 28 WHAT'S MISSING ALEXANDER O'NEAL 52 

37 27 STATE OF THE HEART PHILIP BAILEY 45 

38 - LET'S GET STARTED WILLIE COLLINS 43 

39 37 CRUSH ON YOU THE JETS 63 

40 - ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 35 
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AIRPLAY 
TITLE ARTIST 

Y 

m 
óó xa 

1 1 HEADLINES MIDNIGHT STAR 5 

2 2 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 1 

3 5 WHO'S JOHNNY ('SHORT CIRCUIT' THEME) EL DEBARGE 4 

4 6 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 10 

5 4 YOU DON'T HAVE TO CRY RENE & ANGELA 2 

6 8 TELL ME (HOW IT FEELS) 52ND STREET 8 

7 9 VICIOUS RUMORS TIMEX SOCIAL CLUB 13 

8 7 I WOULDN'T LIE YARBROUGH & PEOPLES 6 

9 3 NASTY JANET JACKSON 3 

10 12 SWEET AND SEXY THING RICK JAMES 15 

11 11 WITH YOU ALL THE WAY NEW EDITION 14 

12 15 MY ADIDAS RUN -D.M.C. 9 

13 17 MOUNTAINS PRINCE & THE REVOLUTION 21 

14 14 BREATHLESS MTUME 20 

15 13 HERE I GO AGAIN FORCE M.D.'S 18 

16 22 GIVIN' IT (TO YOU) SKYY 24 

17 24 CLOSER THAN CLOSE JEAN CARNE 22 

18 19 DIAL MY NUMBER PAULI CARMAN 27 

19 10 FIRESTARTER TEASE 11 

20 23 100 MPH MAZARATI 30 

21 20 PEE WEE'S DANCE JOESKI LOVE 16 

22 34 MINE ALL MINE CA$HFLOW 31 

23 30 BURNIN' LOVE CON FUNK SHUN 32 

24 16 JUST ANOTHER LOVER JOHNNY KEMP 17 

25 33 ARTIFICIAL HEART CHERRELLE 34 

26 35 DO YOU GET ENOUGH LOVE SHIRLEY JONES 33 

27 25 SWEETHEART RAINY DAVIS 29 

28 31 BABY LOVE REGINA 36 

29 - SWEET LOVE ANITA BAKER 40 

30 32 LIPS TO FIND YOU TEENA MARIE 38 

31 28 FUNKY BEAT WHODINI 19 

32 18 DO YOU STILL LOVE ME? MELI'SA MORGAN 12 

33 21 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 7 

34 36 ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 35 

35 - RISING DESIRE STEPHANIE MILLS 44 

36 - LOVE THE ONE I'M WITH MELBA MOORE & KASHIF 46 

37 -- BYE BYE JANICE 48 

38 - LAND OF LA -LA STEVIE WONDER 49 

39 26 LOVE TAKE OVER FIVE STAR 26 

40 - DO YOU REMEMBER ME? JERMAINE JACKSON 50 
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30 100 MPH 

(Controversy, ASCAP) 

39 AIN'T NOBODY EVER LOVED YOU 

(Gratitude Sky, ASCAP /Polo Grounds, BMI) 

79 AIN'T NOTHIN' GOIN' ON BUT THE RENT 

(Dum Di Dum, ASCAP) 

71 ALL CRIED OUT 

(Willesden, BMI /My! My!, BMI /Careers, BMI) 

88 ALL WE NEED IS TIME 

(On Your Mark, ASCAP /Lunch Money, BMI) 

34 ARTIFICIAL HEART 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

36 BABY LOVE 

(Black Lion, ASCAP /Regina Richards, ASCAP /Deutsch. 
Berardi, ASCAP /April, ASCAP /Maz Appeal, ASCAP) 

CPP /ABP 
66 BANG ZOOM (LET'S GO-GO) /HOWIE'S TEED OFF 

(Mokojumbi, BMI/Willesden, BMI) 

20 BREATHLESS 

(Mtume, ASCAP) 

32 BURNIN' LOVE 

(Black Lion, ASCAP /Captain Z, ASCAP /Billy Osborne, 

ASCAP/Val -ie loe, BMI) 
48 BYE BYE 

(Irvin Lee, BMI) 
83 CAN'T STAND THE PAIN 

(Sir Gant, BMI /Stardust Lady, BMI) 
60 CARME 

(lobate, ASCAP) CPP 

22 CLOSER THAN CLOSE 

(Sloopus, BMI /Gold Horizon, BMI) CPP 

63 CRUSH ON YOU 

(Almo, ASCAP /Crimsco, ASCAP /Irving, BMI) 

CPP /ALM 
27 DIAL MY NUMBER 

(April, ASCAP /Science Lab, ASCAP) CPP /ABP 
42 DO FRIES GO WITH THAT SHAKE 

(Warner -Tamerlane, BMI /X -O- Skeletal, BMI) 

33 DO YOU GET ENOUGH LOVE 

(Assorted, BMI /Henry Sumay, BMI) 
50 DO YOU REMEMBER ME? 

(See This House, ASCAP / Sudano Songs, BMI /Soft 
Summer Songs, BMI /Black Stallion, ASCAP) 

12 DO YOU STILL LOVE ME? 

(Fuss, ASCAP) 

99 DON'T WASTE MY TIME 

(Oval, ASCAP) 

58 EXPERIENCE 

(Happy Stepchild, BMI) 
90 A FINE MESS 

(Golden Torch, ASCAP /Gold Horizon, BMI/Tuneworks, 
BMl) CPP 

76 FINE YOUNG TENDER 

(West Kenya, ASCAP) 

23 THE FINEST 

( Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

11 FIRESTARTER 

(Future Shock, ASCAP/WB, ASCAP) 

19 FUNKY BEAT 

(Zomba, ASCAP) 

56 GIVE ME THE REASON 

(April, ASCAP /Uncle Ronnii s. ASCAP /Dillard, BMI) 
24 GIVIN' IT (TO YOU) 

(One To One, ASCAP) 

25 GREATEST LOVE OF ALL 

(Golden Torch, ASCAP /Gold Horizon, BMI) CPP 

85 HANGIN' OUT 

(Jobete, ASCAP /Old Brompton Road, ASCAP) 

5 HEADLINES 

(Hip Trip, BMI /Midstar, BMI) CPP 

18 HERE I GO AGAIN 

(T -Boy, ASCAP /Fly Girl, ASCAP /Force M.D., ASCAP) 

55 HOLD IT, NOW HIT IT 

(Del Jam, ASCAP) 

47 HOLDING BACK THE YEARS 

(April, ASCAP) CPP /ABP 
62 HOMEBOY 

(Konglather, BMI /Motor, ASCAP /Cheyenne, ASCAP) 

53 I CAN'T WAIT 

(Poolside, BMI) 

68 I CAN'T WAIT (TO ROCK THE MIKE) 

(Poolside, BMI) 

75 I GET OFF ON YOU 

(Muscle Shoals, BMI /Jalew, BMI) 
51 I HAVE LEARNED TO RESPECT THE POWER OF LOVE 

(Careers, BMI /Moore 8 Moore, BMI) CPP 

80 I JUMPED OUT OF MY SKIN 

(Assorted, BMI /Rose Tree, BMI /Mighty Three, BMI) 

6 I WOULDN'T LIE 

(Temp Co., BMI) 
28 IF YOUR HEART ISN'T IN IT 

(Almo, ASCAP /Redhead, ASCAP/Joe's, ASCAP /Stuart, 
ASCAP) CPP /ALM 

54 I'LL BE YOUR FRIEND 

(Zomba, ASCAP) 

84 I'M HUNGRY FOR YOUR LOVE 

( Chriscraft, BMI /Supertronics, BMI) 

17 JUST ANOTHER LOVER 

(Music Corp. Of America, BMI /New Music Group, 

BMI / Kashif, BMI) 

49 LAND OF LA -LA 

(Jobete, ASCAP /Black Bull, ASCAP) CPP 

72 LET ME BE CLOSER 

(Ted -On, BMI/Jennifer Leigh, BMI /De Creed, 

BMI/Walpergus, ASCAP/WB, ASCAP) 

43 LET'S GET STARTED 

(Bill -Lee, ASCAP /Bush Burnin', BMI) 
70 LET'S GO ROCKING (TONIGHT) 

(Street Sounds, ASCAP /Maurice Starr, ASCAP) 

38 LIPS TO FIND YOU 

(April, ASCAP /Midnight Magnet. ASCAP/Ti Mas 

Etiope, ASCAP) CPP /ABP 

26 LOVE TAKE OVER 

(Company, MCPS /Eaton, MCPS) 

46 LOVE THE ONE I'M WITH (A LOTTA LOVE) 

(Music Corp. Of America, BMI /Kashif, BMI /Rare Blue, 

ASCAP) 

89 LOVE'S A CRIMINAL 

(Uncle Artie, ASCAP) 

31 MINE ALL MINE 

(Personal, ASCAP /AII Seeing Eye. ASCAP) 

21 MOUNTAINS 

(Controversy, ASCAP) 

9 MY ADIDAS 

(Protoons, ASCAP /Rush Groove, ASCAP) 

3 NASTY 

( Flyte Tyme, ASCAP) 

59 NOBODY BUT YOU 

(Tricky -Trac, BMI) 

91 OH, LOUISE 

(Junior, prs /Emi, prs /MCA, ASCAP) 

7 ON MY OWN 

(New Hidden Valley, ASCAP /Carole Bayer Sager, BMI) 

61 ONE LOVE AGO 

(Idnyc -Derf, BMI /Pure Delite, BMI /Membership, 
ASCAP) 

35 ONE STEP CLOSER TO YOU 

(Music Corp. 01 America, BMI /Bayjun Beat, 

BMI /Rashida, BMI /MCA, ASCAP) 

78 OVER AND OVER 

(MCA, ASCAP /Unicity, ASCAP /Moonwalk, ASCAP) 

16 PEE WEE'S DANCE 

(Vintertainment, ASCAP) 

92 RECONSIDER 

(Wytena, BMI /Music Minded, BMI) 

44 RISING DESIRE 

(WB, ASCAP /Zubaidah, ASCAP) 

% SAY IT, SAY IT 

(Baby Tanzi, BMI /House Of Fun, BMI /Black Lion, 

ASCAP) 

67 SAY LA LA 

(Screen Gems -EMI, BMI /Benard Wright, 

BMI /Mchoma, BMI) 

37 SEX MACHINE 

(Dynatone, BMI /Unichappell, BMI) 

57 SLEEPLESS NIGHTS 

(Almo, ASCAP /Redhead, ASCAP /Largo, ASCAP) 

CPP /ALM 
Bl SLOW DOWN 

(Edge Of Fluke, ASCA' /ST. Winevelyn, ASCAP /Outer 

Snake, BMI) 
45 STATE OF THE HEART 

(April, ASCAP /Science Lab, ASCAP) CPP /ABP 

41 STAY 

(Zomba, ASCAP/Tyvela, BMI) 

95 STRUNG OUT 

(Bush Burnin', BMI) 

15 SWEET AND SEXY THING 

(Stone City, ASCAP /National League, ASCAP) CPP 

87 SWEET FREEDOM (THEME FROM RUNNING SCARED) 

(Rodsongs, ASCAP /April, ASCAP /MGM -UA. ASCAP) 

40 SWEET LOVE 

(Old Brompton Road, ASCAP /Jobete, ASCAP) CPP 

29 SWEETHEART 

(Warner's Thunder, ASCAP/WD, ASCAP /Real Deal, 

SESAC /Frederick, SESAC) 

100 TAKE A PIECE OF ME 

(Sloopus, BMI /Gold Horizon, BMq CPP 

91 TELL ME 

(Jima Mac, BMI) 
B TELL ME (HOW IT FEELS) 

(Ackee, ASCAP) 

65 TEMPORARY LOVE THING 

(Forceful, BMI/Willesden, BMI) 

1 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) 

(Zomba, ASCAP) 

74 TILL THE END OF TIME 

(Keith Diamond, BMI/Willesden, BMI) 

86 TIN SOLDIER 

(Shannonlatisse, BMI,American League, BMI) 

13 VICIOUS RUMORS 

((.King IV, BMI) 

94 WEST END GIRLS 

(Cage, ASCAP) CPP 

69 WHAT ABOUT ME 

(Living Disc, BMI) 

82 WHAT I LIKE 

(Knotsew, ASCAP /No Sox, ASCAP /Lost In Music, 

ASCAP) 

64 WHAT YOU GONNA DO ABOUT IT 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot Black chart. 

LABEL 

EPIC (4) 
Tabu (3) 
CBS Associated (1) 
Portrait (1) 

NO. OF TITLES 
ON CHART 

MCA 

CAPITOL (6) 
Manhattan (2) 

COLUMBIA (5) 
Def Jam /Columbia (3) 

MOTOWN (3) 
Gordy (2) 
Tamla (2) 

ARISTA (3) 
Jive (3) 

ATLANTIC (4) 
Omni (2) 

ELEKTRA (3) 
Asylum (1) 
Solar (1) 
Vintertaiment (1) 

POLYGRAM 
Mercury (3) 
Atlanta Artists (1) 
London (1) 
Polydor (1) 

WARNER BROS. (2) 
Paisley Park (2) 
Warner Bros. /Tommy Boy (1) 

A &M 

RCA (3) 
Total Experience (1) 

EMI -AMERICA 

MANHATTAN 
P.I.R. (2) 

PROFILE 

SUPERTRONICS 

BR -ROMA 
Rendezvous (1) 

CHRYSALIS 

FANTASY 

HEAT 

ISLAND 
4th & B'Way /Checkpoint (1) 

JAY 

MTM 

MALACO 
Muscle Shoals Sound (1) 

SRD 
Ichiban (1) 

SELECT 

SLEEPING BAG 

STREETWISE 

SUNNYVIEW 

SUTRA 

9 

9 
8 

8 

7 

6 

6 

6 

6 

5 

4 

4 

2 

2 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

1 

(Rare Blue, ASCAP) CPP /ALM 

93 WHATCHA GONNA DO 

(Alain, BMI /Fgskfbow, BMI /D.Frank, BMI) 

52 WHAT'S MISSING 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

4 WHO'S JOHNNY ("SHORT CIRCUIT' THEME) 

(Petwolf, ASCAP /Chappell, ASCAP /Kikiko, 
BMI / Unichappell, BMI) CPP 

14 WITH YOU ALL THE WAY 

(George Tobin, BMI) 

98 (YOU ARE MY) ALL AND ALL 

(Beach House, ASCAP /Smokin' Amigos, 

ASCAP/Tawanne Lamont, ASCAP) 

77 YOU CAN'T HIDE FROM LOVE 

(Del Jam, ASCAP) 

2 TOD DON'T HAVE TO CRY 

(A La Mode, ASCAP/WB, ASCAP) 

10 YOU SHOULD BE MINE (THE WOO WOO SONG) 

(Nonpareil, ASCAP /Broozertoones, BMI) CPI' 

73 YOU'LL ROCK 

(Del Jam, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 

BILLBOARD JUNE 28, 1986 23 

www.americanradiohistory.com

www.americanradiohistory.com


3lack 
RHYTHM & BLUES 
(Continued from page 21) 

ing, the Temptations are in the stu- 
dio cutting the album "To Be Con- 
tinued." The Temps have written 
several songs: the title cut was writ- 
ten by Otis Williams and 011ie 
Woodson; "Love Me Right" was 
composed by Williams, Woodson, 
and Richard Street; and "You're 
The One" was written by Ron Ty- 
son and will feature a rare lead vo- 
cal by Melvin Franklin ... Doug 
Wimbish, the bassist on Sugar 
Hill's hip -hop classics "The Mes- 
sage" and "White Lines," is touring 
Japan with the Jeff Beck Group ... 
Soul Survivors should seek out 
Clarence Carter's "Dr. C.C." and 
the single "If You Let Me Take You 

FOR WEEK ENDING JUNE 28, 1986 

Home" on Atlanta's Ichiba Re- 
cords -(404) 926 -3377 ... The 
George Clinton -produced band 
Jimmy G & the Tackheads are pre- 
paring an album for Warner Bros 

Klymaxx's new single, "Man 
Sized Love," was produced by twi 
of Quincy Jones' longtime collabo- 
rators, songwriter Rod Temperton 
and engineer /producer Bruce Swe- 
dien, along with Dick Rudolph. 
Temperton, one of the best black - 
pop songwriters of the decade, 
penned the song in an overt attempt 
to repeat the pop success of "I Miss 
You." 

Big Dealers. Desiree Coleman, who recently made her Broadway debut in the musical "Big Deal" and signed a contract 
with MCA, had a party thrown in her honor. Her manager, L. Armstead Edwards, left, and Patti LaBelle were the hosts. 

Billboard. TOP BLACK ALBUMS.. 

w 
'u 
3 

I- 

W ° " 
3 

ç J 

d 
&) ; 
cv 

I- 
á 
v 
Z 
o 

3 

Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

O 1 I 6 

** NO.1 ** 
PATTI LABELLE MCA 5737 (8.98) 3 weeks at No. One WINNER IN YOU 

2 2 2 18 JANET JACKSON A &M SP -5106 (8.98) (CD) CONTROL 

O 12 18 3 RUN -D.M.C. PROFILE 1217 (8.98) (CD) RAISING HELL 

4 3 3 65 WHITNEY HOUSTON 15 ARISTA AL8- 8212 (8.98) (co) WHITNEY HOUSTON 

O6 9 6 BILLY OCEAN JIVE JL8- 8409 /ARISTA (8.98) (CD) LOVE ZONE 

6 4 6 7 THE S.O.S. BAND TABU FZ 40279 /EPIC (8.98) SANDS OF TIME 

7 7 7 12 ANITA BAKER ELEKTRA 60444 (8.98) (CD) RAPTURE 

8 9 8 20 MELI'SA MORGAN CAPITOL ST -12434 (8.98) DO ME BABY 

90 11 12 6 WHODINI JIVE JL8- 8407 /ARISTA (8.98) BACK IN BLACK 

10 10 10 6 THE FAT BOYS SUTRA SUS 1017 (8.98) BIG AND BEAUTIFUL 

11 5 5 24 STEPHANIE MILLS MCA 5669 (8.98) (CD) STEPHANIE MILLS 

12 13 11 53 RENE & ANGELA MERCURY 824607 -IMI / POLYGRAM (8.98) (CD) STREET CALLED DESIRE 0 15 16 4 MIDNIGHT STAR SOLAR 60454 /ELEKTRA (8.98) HEADLINES 

14 8 4 10 PRINCE A. THE REVOLUTION A PAISLEY PARK 25395 /WARNER BROS. (9.98) (CD) PARADE 

IS 19 29 3 EL DEBARGE GORDY 6181GL/MOTOWN (8.98) EL DEBARGE 

16 14 13 59 ATLANTIC STARR A &M SP 5019 (8.98) (CD) AS THE BAND TURNS 

17 17 15 27 LL. COOL J COLUMBIA BEC 42039 (CD) RADIO 

IÓ 21 22 6 GEORGE CLINTON CAPITOL ST -12481 (8.98) R &B SKELETONS IN THE CLOSET 

19 20 17 32 THE JETS MCA 5667 (8.98) THE JETS 

® 22 24 4 NU SHOOZ ATLANTIC 81647 (8.98) POOLSIDE 

21 16 14 29 SADE A2 PORTRAIT FR 40263/EPIC (CD) PROMISE 

22 18 19 31 NEW EDITION MCA 5679 (8.98) (CD) ALL FOR LOVE 

O27 27 22 FORCE M.D.'S WARNER BROS. /TOMMY BOY TB 1010 /WARNER BROS. (8.98) CHILLIN' 

24 23 23 10 CA$HFLOW ATLANTA ARTISTS 826028 .1MI /POLYGRAM(8.98) CA$HFLOW 

25 25 21 23 YARBROUGH & PEOPLES TOTAL EXPERIENCE TEL8- 5715 /RCA (8.98) GUILTY 

26 24 20 33 TEDDY PENDERGRASS ASYLUM 60447 /ELEKTRA (8.98) (CD) WORKIN' IT BACK 

27 26 25 32 CHERRELLE TABU BFZ 40094 /EPIC HIGH PRIORITY 

1 33 43 3 THE CONTROLLERS MCA 5681 (8.98) STAY 

® 38 40 6 SIMPLY RED ELEKTRA 60452 (198) (CD) PICTURE BOOK 

30 31 33 5 PHILIP BAILEY COLUMBIA FC 40209 (CD) INSIDE OUT 

31 28 26 23 COLONEL ABRAMS MCA 5683 (8.98) COLONEL ABRAMS 

32 29 28 58 FREDDIE JACKSON CAPITOL ST -12404 (8.98) (CD) ROCK ME TONIGHT 

0 39 39 8 TEASE EPIC BFE 40091 (8.98) TEASE 

34 34 34 6 PET SHOT BOYS EMI -AMERICA PW I 7193 (8.98) PLEASE 

35 30 30 24 THE GAP BAND TOTAL EXPERIENCE TEL8.5714 /RCA (8.98) GAP BAND VII 

® 44 48 4 JOHNNY KEMP COLUMBIA BEC 40192 JOHNNY KEMP 

37 37 38 9 JUNIOR MERCURY 828001- 1M1 / POLYGRAM (8.98) ACQUIRED TASTE 

38 35 37 37 STEVIE WONDER A2 TAMLA 6134TL /MOTOWN (9.98) (CO) IN SQUARE CIRCLE 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

39 32 31 44 FIVE STAR RCA NFU -8052 (8.98) LUXURY OF LIFE 

® 54 - 2 RICK JAMES GORDY 6185GL /MOTOWN (8.98) THE FLAG 

41 40 35 45 STARPOINT ELEKTRA 60424 (8.98) RESTLESS 

42 42 41 32 PATTI AUSTIN ()WEST 25276 /WARNERBROS. (8.98) GETTIN' AWAY WITH MURDER 

43 43 44 14 GEORGE HOWARD TBA TB 210 /PALO ALTO (8.98) LOVE WILL FOLLOW 

® 48 49 7 WILLIAM BELL WILBE WIL 3001 (8.98) PASSION 

45 50 - 2 52ND STREET McA 5738 (8.98) CHILDREN OF THE NIGHT 

46 41 42 15 JERMAINE JACKSON ARISTA AL8.8277 (8.98) (CD) PRECIOUS MOMENTS 

47 46 32 16 VANITY MOTOWN 6167ML (8.98) SKIN ON SKIN 

® 51 54 7 JONATHAN BUTLER JIVE 18-8408/ARISTA (8.98) (co) INTRODUCING JONATHAN BUTLER 

49 49 52 5 THE ART OF NOISE CHRYSALIS BFV 41528 IN VISIBLE SILENCE 

® 55 - 2 DENISE LASALLE MALACO MAL7434 (8.98) RAIN AND FIRE 

51 45 45 64 ALEXANDER O'NEAL TABU FZ 39331 /EPIC ALEXANDER O'NEAL 

52 52 53 11 MAZARATI PAISLEY PARK 25368 /WARNER BROS. (8.98) MAZARATI 

53 36 36 10 GRANDMASTER FLASH ELEKTRA 60476 (8.98) THE SOURCE 

54 47 47 11 MICHAEL HENDERSON EMI.AMERICA sr-17181019B) BEDTIME STORIES 

55 58 50 13 THE ROSE BROTHERS MUSCLE SHOALS soma) mss 2201 /MALACO (8.98) THE ROSE BROTHERS 

56 56 51 71 SADE A PORTRAIT BFR 39581 /EPIC (CD) DIAMOND LIFE 

57 57 60 57 STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL (098) (CD) MAGIC TOUCH 

® NEW 1 SKYY CAPITOL ST -12448 (8.98) FROM THE LEFT SIDE 

59 59 62 65 LUTHER VANDROSS EPIC FE 39882 (CD) THE NIGHT I FELL IN LOVE 

60 62 59 5 THE TEMPTATIONS MOTOWN 5389ML2 (9.98) 25TH ANNIVERSARY 

ÓI NEW 1 WILLIE COLLINS CAPITOL ST -12442 (8.98) WHERE YOU GONNA BE TONIGHT 

62 65 61 5 DIANA ROSS & THE SUPREMES MOTOWN 5381 ML3 (10.98) 25TH ANNIVERSARY 

63 63 66 49 ARETHA FRANKLIN ARISTA AL 8 -8286 (8.98) (CD) WHO'S ZOOMIN' WHO 

® 71 - 2 LEVEL 42 POLYDOR 827487 -1 /POLYGRAM (8.98) (CD) WORLD MACHINE 

65 64 55 36 MORRIS DAY 0 WARNER BROS. 25320 (8.98) (CD) THE COLOR OF SUCCESS 

66 66 68 14 TRAMAINE A &M SP6 -5110 (8 -98) THE SEARCH IS OVER 

67 61 65 5 THE GAP BAND MERCURY 826808 -1M -1 /POLYGRAM (8.98) THE 1 2" COLLECTION 

68 68 69 22 JOHNNIE TAYLOR MALACO 7431 (8.98) WALL TO WALL 

69 60 58 13 TOTAL CONTRAST LONDON 8280021 / POLYGRAM (8.98) TOTAL CONTRAST 

70 73 70 13 SHIRLEY MURDOCK ELEKTRA 60443 (8.98) SHIRLEY MURDOCK 

71 53 46 15 FALCO A &M SP.5105 18.98) (CD) FALCO 3 

72 72 72 32 ROY AYERS COLUMBIA FC 40022 YOU MIGHT BE SURPRISED 

73 67 56 11 SLY FOX CAPITOL ST.12367 (8.98) LET'S GO ALL THE WAY 

74 74 67 33 ZAPP WARNER BROS. 25327 (8.98) THE NEW ZAPP IV U 

75 70 73 34 FULL FORCE COLUMBIA BFC 40117 FULL FORCE 

OAlbums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a 
numeral following the symbol. 'CBS Records does not issue a suggested list price for its product. 
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ENTERMTUME'S 
"THEATER Ü THE MIND "! 

Creator and innovator JAMES MTUME, who scored big with 
two No. 1 singles and hit albums, "JUICY FRUIT" are 

"WU, ME AND HE;' is back with his amazing new concept 
album, "THEATER OF THE MIND "! 

Spearheaded by the first single, "BREATHLESS;' already a Breaker at radio, 
"THEATER OF THE MIND" is filled with eight great new 

MTUME songs that bring his unique musical imaginatior to life! 
The concept? It's all in the mind of the beholder! 

MTUME'S "THEATER OF THE MIND:' Featuring the hit 
single, "BREATHLESS:' ON EPIC RECORDS, CASSETTES 

AND COMPACT DISCS. 

W marks "(CBS Inc. 1986 CBS Inc. 

FE 41)262 

Directed by James Mtume. 
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Country 

Straitening Things Out. Mercury/PolyGram's Kathy Mattea greets George 
Strait backstage after her recent performance at Chattanooga's Memorial 
Auditorium. 

Hummingbird In Advertising Tie -In 

Pepsi Jingles To Become Singles? 
BY EDWARD MORRIS 

NASHVILLE Hummingbird Pro - 
ductions here has publishing and 
record rights to three of the four 
songs currently featured in Pepsi - 
Cola's "The Best Of The New Gen- 
eration" radio advertising 
campaign. 

Each of the 60- second spots, nar- 
rated by Ray Charles, features a 
segment of a new, full -length song 
performed by the singer /songwrit- 
er introduced in the commercial. 
The song itself has nothing to do 

,7\SHVILLE SCENE 

TWENTY YEARS OLD and still going strong, the 
Nitty Gritty Dirt Band has progressed from musical 
group to institution. The NGDB proved its versatility, 
viability, and promise in a wonderful and rousing 
event, "Twenty Years Of Dirt-A Concert/Celebra- 
tion," June 10 in Denver. 

Presented by Chuck Morris and the Denver Post 
Charities, the show drew some 10,000 dyed -in- the -dirt 
fans to McNichol's Arena after boisterous storms 
washed away plans for an open -air concert at Red 
Rocks Amphitheatre. Helping the Dirt Band commem- 
orate its anniversary were such acts as Ricky Skaggs, 
Michael Martin Murphey, John Prine, Doc Watson, 
Jerry Jeff Walker, Rodney Crowell, Nicolette Lar- 
son, Vince Gill, Emmylou Harris, William Lee Gold- 

A gala concert marks 
20 years of Nifty Gritty 

en, and Marty Stuart. 
The Dirt Band opened the show with a rousing set 

and then stayed on stage to back up, front, and jam 
with the other acts in what will surely be remembered 
as one of the most enjoyable concerts of 1986. A high- 
light was one of the band's favorite numbers, "Some 
Of Shelley's Blues " -which, coincidentally, was writ- 
ten by Michael Nesmith, formerly of the Monkees, 
another group celebrating 20 years in the biz. It was 
followed onstage by "Christopher Robin," a crowd fa- 
vorite that brought the faithful to their feet. 

The Dirt Band still sounds fresh, even on the oldies. 
If the band has a theme song, it's the Jerry Jeff Walk- 
er classic, "Mr. Bojangles." On this magic night, the 
song's composer, that Texas wild man turned Perrier - 
king, Walker joined the Dirt Band for a spirited ver- 
sion of the classic song. 

Now composed of Jeff Hanna, Jimmy Ibbotson, 
John McEuen, Jimmie Fadden, and Bob Carpenter, 
the Dirt Band has evolved through changes in name 
and personnel (including Jackson Browne) since its 
birth in Long Beach, Calif. McEuen, perhaps the soul 
of the group, is one of the best mandolin players on 
earth; Ibbotson excels on guitar and bass; and Hanna, 
a founding member of the memorable group, contrib- 
utes lead guitar and vocals. McEuen, who "can play 
anything with a string," according to a fellow band 
member, fired up a passionate version of "Ripplin' 
Waters" that was one of the highlights of the show. 

The standing ovations weren't limited to the hosts. 
Doc Watson, an institution -turned -legend, garnered 
one with a brilliant version of "Tennessee Stud," sup- 
ported by Ricky Skaggs, Marty Stuart, and the Dirt 
Band. The predominantly youthful audience's reaction 
to the stone -country Watson was one of the surprises 
of this night of exceptional music. 

Skaggs threatened to introduce a new genre of mu- 
sic-"rapgrass," a combination of rap and blue - 
grass-in a humorous aside before getting down to 
the nitty gritty (no pun intended). He also earned a 
standing ovation, as did Rodney Crowell's power- 
house performance of his "Shame On The Moon," 
backed by Vince Gill, Marty Stuart and the Dirt Band. 

The night's music was predominantly country-rock, 
with the emphasis on rock. Weak spots and prolonged 
stage waits, common in most concerts featuring such 
a variety of acts, were practically nonexistent. 

All of the acts joined the Dirt Band onstage for the 
close of the four -hour show. "The City Of New Or- 
leans" brought the talent and soul of Steve Goodman 
alive again, and the appropriate finale was "Will The 
Circle Be Unbroken." The Warner Bros. act -cele- 
brating its 20th anniversary with the concert and the 
album "Twenty Years Of Dirt," a retrospective look 
at some of the biggest Dirt Band hits -proved its cre- 
ative circle will be unbroken for many years to come. 

To thunderous applause, Hanna yelled, "So we meet 
back here in 20 years, okay ?" 

Well, yes and no. Yes, the Nitty Gritty Dirt Band 
should be playing a Denver concert like this 20 years 
from now. But what about the years in between? How 
about "21 Years Of Dirt -A Concert/Celebration "? 
The Dirt Band and the group's friends should consider 
making this an annual event, similar to what Charlie 
Daniels has done with his yearly Volunteer Jam in 
Nashville. 

Since the Dirt Band has had as many peaks and val- 
leys as the Rocky Mountains and there's something in- 
digenous to Colorado about this group, we'd like to be 
the first to call for an annual encore of what could be- 
come one of the nation's premier entertainment 
events. There's Dirt in them thar hills, and some pa- 
tient panning will turn up nuggets of gold and plati- 
num. 

So we meet back here next year, okay? 

THE MUSIC BUSINESS lost a champion, an author- 
ity, and a wonderful human being when Russ Sanjek 
died. (Billboard, June 21.) 

During his 40 years with Broadcast Music Inc., and 
following his retirement, Sanjek was a frequent Nash- 
ville traveler -and long pushed for the acceptance of 
country music and the Nashville Sound, even back 
when country wasn't too cool. 

He leaves a legacy of accomplishments, including 
his recently completed three -volume "American Popu- 
lar Music And Its Business," soon to be published by 
Oxford University Press. Even more impressive is the 
number of friends and business compatriots he leaves 
behind -saddened, but enriched for having known 
him. 

Our condolences to his wife Betty and sons Rick of 
(Continued on page 33) 

with the product; only Charles' nar- 
ration alludes to Pepsi. 

Hummingbird president Bob 
Farnsworth explains that Batten, 
Barton, Durstine & Osborn, the 
New York advertising agency that 

Catchy spots may 
lure record deals 

designed the campaign, asked jingle 
houses around the country to sub- 
mit pop and country songs for the 
project, and that Hummingbird won 
three -fourths of the slots. A subse- 
quent extension of the Pepsi cam- 
paign will feature the music of four 
black groups. 

While Pepsi can use the songs in 
its commercials for up to five years, 
Farnsworth says he is immediately 
at liberty to look for record deals - 
or to start his own label -to take ad- 
vantage of the promotion the spots 
provide to the songs and artists. 

Two of the winning singer /song- 
writers, Ronnie Brooks and Chris 
Harris, are on Hummingbird's 
staff. And Radney Foster, who 
wrote the third song, is signed ex- 
clusively to Hummingbird for com- 
mercials. He is otherwise under con- 
tract to Uncle Artie Music of the 
MTM Music Group. 

Hummingbird's two pop songs in 
the campaign are "My Eyes," by 
Brooks, and "He Wants But He 
Can't Have," by Harris and Mark 
Heimermann. Foster's winning 
country entry is "Drive All Night 
Long." Except for "Drive," which is 
split with Uncle Artie, the publish- 
ing belongs entirely to Musk By 
Hummingbird. 

Farnsworth says he is determined 
to make the songs available to radio 
and retail, and he speculates that 
getting a record contract for the 
performers will be made considera- 
bly easier by the free promotion in- 
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volved. He stresses that all three of 
the singer /songwriters already 
have enough original material for 
complete albums if the jingle/ 
singles create a demand. 

There is a precedent for the tie-in 
between jingles and singles. Recent- 
ly, Chrysler's "The Pride Is Back" 
spot was transformed into a full - 
length single for Kenny Rogers and 
Nickie Ryder. 

Now in its 10th year, Humming- 
bird has done creative and produc- 
tion work for most of the major ad- 
vertising agencies in the U.S. It has 
created spots for Dodge, Delta Air- 
lines, Burger Chef, Pillsbury, Dairy 
Queen, Exxon, McDonald's, Kel- 
logg's, 7- Eleven, Wrangler Jeans, 
and Quaker Oats. Farnsworth esti- 
mates that about 65% of the compa- 
ny's income comes from national 
accounts. 

Some of Nashville's top songwrit- 
ers have written jingles for Hum- 
mingbird, including Archie Jordan, 
Rhonda Kye Fleming, Dave Log - 
gins, and Dick Feller. Among the 
artists who have sung spots for the 
company are Dolly Parton (in com- 
mercials for her amusement park), 
Loretta Lynn (Crisco), Arlo Guthrie 
(Dodge), Karen Taylor -Good, Judy 
Rodman, and Terry McMillan. 

Nielsen Show TNN 

Tops Cable In April 
NASHVILLE The Nashville 
Network was the top -rated basic 
cable network in prime time dur- 
ing April, according to A.C. Niel - 
sen's On -Line Tracking System 
data. 

In April, TNN received a 1.7 
average rating, beating out 
CNN (1.6), ESPN (1.5), USA (1.3), 
CBN (1.0), MTV (.9), CNN Head- 
lines (.7), and Lifetime (.6). 

illbocxd 
HOT COUNTRY SINGLES ACTION 

RADIO MOST ADDED 
129 REPORTERS 

REBA MCENTIRE LITTLE ROCK MCA 

NITTY GRITTY DIRT BAND STAND A LITTLE RAIN WARNER BROS. 

JOHN CONLEE GOT MY HEART SET ON YOU COLUMBIA 

LACY J. DALTON WORKING CLASS MAN COLUMBIA 

HANK WILLIAMS, JR. COUNTRY STATE OF MIND WARNER /CURB 

NEW TOTAL 

ADDS ON 

53 
33 
28 
25 
23 

59 
84 
87 
60 
110 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self -addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

RETAIL BREAKOUTS 
45 REPORTERS 

RICKY SKAGGS I'VE GOT A NEW HEARTACHE EPIC 

WAYLON JENNINGS WILL THE WOLF SURVIVE MCA 

THE STATLER BROTHERS COUNT ON ME MERCURY 

SAWYER BROWN SHAKIN' CAPITOL /CURB 

JUDDS ROCKIN' WITH THE RHYTHM OF THE RAIN RCA /CURB 

NUMBER 

REPORTING 

13 
11 

11 

8 

8 
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Billboard® HOT COUNTRY 
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Compiled from a national sample of retail store 
and one -stop sales reports and radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 5 14 

** NO.1 ** 
LIVING IN THE PROMISELAND 1 week at No One WILLIE NELSON 
W.NELSON (D.L.JONES) COLUMBIA 38 -05834 

0 3 6 13 KV HRIÑG IIsNEGLT 
I 

AT GLITTERS 
(IS NOT GOLD) 

EMI 
DAN 
AM RICA 831S 

0 10 11 
HEARTS AREN'T MADE TO BREAK (THEY'RE MADE TO LOVE) LEE GREENWOOD 

RUTCHFIELD (R.MURRAH, S.DEAN) MCA 52807 J.CRUTCHFIELD 

4 4 7 14 
READ MY LIPS MARIE OSMOND 
P.WORLEY (M.BLATTE, L.GOTTLIEB) CAPITOL /CURB 5563 /CAPITOL 

0 5 9 13 
OLD FLAME JUICE NEWTON 

RCA 

© 7 11 13 
UNTIL I MET YOU 

MJUDYoROD 
MAN 

T.WEST (H.RIDDLE) 

7 9 12 12 
NIGHTS 
E.BRUCE,B.MEVIS (B.HILL, T.HILLER) 

ED BRUCE 
RCA 14305 

(D 11 15 10 
ON THE OTHER HAND RANDY TRAVIS 
K. LEHNING,K.STEGALL (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 7 -28962 

9 10 14 11 
RENO BOUND 
J E N 

SOUTHERN PACIFIC 
ORMAN.SOUTHERN PACIFIC,B.HARTMAN (J.MCFEE, A.PESSIS) WARNER BROS. 7-28722 

10 12 16 12 AL.OVE OAT 
T 
(HE R 

FFVE 
) 

AND DIME 
MERCURY 884 573-7/POLYGRAM 

MATTEA 

11 13 17 10 
I WISH THAT I COULD HURT THAT WAY AGAIN T GRAHAM BROWN 
B. LOGAN (SANHOY. PITMAN. COOK) CAPITOL 5571 

12 8 8 15 
DRINKIN' MY BABY GOOD -BYE THE CHARLIE DANIELS BAND 
J.BOYLAN (GDANIELS) EPIC 34 -05835 

13 15 19 11 
SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES 
B.SHERRILL (A.L.OWENS. O KNUTSON) EPIC 34 -05862 

14 16 18 12 
BACK WHEN LOVE WAS ENOUGH MARK GRAY 
S.BUCKINGHAM,M.GRAY (T.SEALS, M.REID) COLUMBIA 3805857 

15 18 20 9 ALL TIED UP RONNIE MMCDOWEMLLLL 

B.KILLEN (R.MCDOWELL. B.KILLEN. J.MEADOR) 

16 O 
24 26 7 

NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT 
J.BOWEN,G.STRAIT (D.DILLON) MCA 52817 

17 19 22 9 TIE OUR LOVE (IN A DOUBLE KNOT) DOLLY PARTON 
D.MALLOY (J.SILBAR, 1.REID) RCA 14297 

18 20 24 10 B.MAHER (K OB NS OLOVE WITHOUT YOU MICHAEL JOHNSON 

19 1 2 16 
MAMA'S NEVER SEEN THOSE EYES 
J.L 

THE FORESTER SISTERS 
WALLACE,T.SKINNER (J.L.WALLACE. T.SKINNER) WARNER BROS. 7 -28795 

20 23 25 8 YOU'RE THE LAST THING I NEEDED TONIGHT JOHN SCHNEIDER 
J.BOWEN.J.SCHNEIDER (D. WILLS, D.PFRIMMER) MCA 52827 

21 25 27 6 ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS 
B.MAHER ( D.SCHLITZ. B.MAHER) RCA /CURB 14362 /RCA 

22 27 30 8 MARIN TMrY 
LOVE FOR YOU PAKE MCENTIRE 

RCA 14336 

0 26 28 8 

* * * POWER PICK /SALES * * * 
SHAKIN' SAWYER BROWN 

R.SCRUGGS) CAPITOL -CURB 5585, CAPITOL RSCRUGGS (M.MILLER. 

24 28 32 7 STRONG HEART T.G. SHEPPARD 
R.HALL (T ROCCO. C.BLACK, A.ROBERTS) COLUMBIA 38-05905 

CI 29 34 7 WILL THE WOLF SURVIVE WAYLON JENNINGS 
J.BOWEN,W.JENNINGS to HIDALGO. L.PEREZ) 

26 30 36 7 
COUNT ON ME THE STTATBLER BROTHERS 

27 34 41 5 

* * POWER PICK /AIRPLAY * * * 
HEARTBEAT IN THE DARKNESS DON WILLIAMS 
O WILLIAMS.G.FUNOIS (DLOGGINS. RSMITH) CAPITOL 5588 

28 31 35 7 ANYTHING GOES GARY MORRIS 
JIM ED NORMAN (G. MORRIS. E.SETSER) WARNER BROS. 7-28713 

fOf¡1t LJ 33 38 6 
ROLLIN' NOWHERE MICHAEL MARTIN MURPHEY 
J.E.NORMAN (M.MURPHEY) WARNER BROS. 7 -28694 

30 14 3 18 
HONKY TONK MAN DWIGHT YOAKAM 
PANDERSON (H.HAUSEY, T. FRANKS. J.HORTON) REPRISE 7-28793/WARNER BROS. 

31 35 39 6 
I'VE GOT A NEW HEARTACHE RICKY SKAGGS 
R.SKAGGS 1W.WALKER. R.PRICE) EPIC 34 -05898 

32 22 4 15 
REPETITIVE REGRET EDDIE RABBITT 
R.LANOIS (M.WRIGHT. R.NIELSEN) RCA 14317 

O 38 47 5 
SOMETIMES A LADY 
P.WORLEY.E.RAVEN (E.RAVEN. F.MYERS) 

EDDY RAVEN 
RCA 14319 

34 17 1 16 
LIFE'S HIGHWAY 
T.BROWN,J.BOWEN (R.LEIGH. R.MURRAH) 

STEVE WARINER 
MCA 52786 

35 43 49 4 
COWAY 

CD.TTWIIrry DAHula ̀ RO.TRÉ T (M.GARVIN, S.JOHNS) WARNER BROS. 7--)26 92 

36 45 48 5 
A 
M 

FRGIED 
R 
IN CAOLLDFORPONWIA 

RS) 
MERLE HAGGARD 

EPIC 34 -06097 

37 40 43 7 OLD VIOLIN JOHNNY PAYCHECK 
S.CORNELIUS.J.PAYCHECK (J.PAYCHECK) MERCURY 884 720- 7 /POLYGRAM 

c. 38 42 45 7 
EVEN COWGIRLS GET THE BLUES JOHNNY CASH AND WAYLON JENNINGS 
C.MOMAN (R.CROWELL) COLUMBIA 38 -05896 

39 46 58 3 COIUNMRJá é BEC 
E OF, .NO MAN 

(H.WILLIAMS.JR.. R.A.WADE) WARNER /CURHANK 7-2/WARNER 
NER JR. 

40 44 46 6 LOVE WONT WAIT THE WHITES 
L.BUTLER.J.BOWEN (L PALAS, W.ROBINSON. M.SANDERS) MCA /CURB 52825 /MCA 

41 41 42 9 
BOARDWALK ANGEL BILLY JOE ROYAL 
N.LARKIN (J.CAFFERTY) ATLANTIC /AMERICA 7-99555 

42 32 21 16 TIL I LOVED YOU 
T.DUBOIS.S.HENDRICKS (V.STEPHENSON. J.SILBAR. D.BOBBINS) 

RESTLESS HEART 
RCA 14292 

43 47 52 7 TWO TOO MANY 
MTM 72064/CAPITOL 0D N T.WEST (H.DUNN) 

44 21 23 13 
HEY DOLL BABY SWEETHEARTS OF THE RODEO 
S.BUCKINGHAM.H.DEVITO (T.TURNER) COLUMBIA 38.05824 

45 57 77 3 
GOT MY HEART SET ON YOU 

cJO MNA 
CONLEE 

B.LOGAN (D.GRAY. B.RENEAU) 

46 
50 54 6 

DANGER UST (GIVELMESOMEONE I CAN LOVE) LEONoERVEERETTE 
112 

Q% 61 - 2 STAND A LITTLE RAIN NITTY GRITTY DIRT 7BA869D 

M.MORGAN.P.WORLEY ( D.SCHLITZ, D.LOWERY) 

® 56 70 4 
THATS HOW YOU KNOW NICOLETTE LARSON (WITH STEVE WARINER) 

MCA 
E .GORDY.JR.,T.BROWN (W.WALDMAN. C.BICKHARDT) 

49 52 61 5 
BLUE SUEDE BLUES CON HUNLEY 
K.LEHNING (JAMES. RYAN, FAGAN) 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
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PROD ER ER (SONGWRITER) LABEL d NUMBER /DISTRIBUTING LABEL 

® 54 63 4 BIRTH OF ROCK AND ROLL CARL PERKINS 
C.MOMAN (C.PERKINS. G.PERKINS) AMERICA /SMASH 8B4- 760 

1 

51 55 72 3 
SLOW BOAT TO CHINA GIRLS NEXT DOOR 
T WEST (M RAGOGNA) MTM 72068 /CAPITOL 

52 36 13 17 
HAPPY, HAPPY BIRTHDAY BABY 
R.MILSAP,T.COLLINS,R.GALBRAITH (M.SYLVIA. G LOPEZ) 

RONNIE MILSAP 
RCA 14286 

0 58 67 4 
WITH Y.JOU VINCE GILL 

E.GORDYR. (V.GILL) RCA 14371 

54 37 29 13 
EXILE 

B.KILLEN 
UPER(LOMAIER, 

J.P.PENNINGTON) EPIC 34-05860 

55 62 82 3 THE PRIDE IS BACK KENNY ROGERS WITH NICKIE RYDER 
R 1001 M.BLATTE 

(M.BLATTE. L.GOTTLIEB. A. MONDE) RCA 14384 

® NEW 1 

* * * HOT SHOT DEBUT*** 
LITTLE ROCK REBA MCENTIRE 
1.8OWEN (PMCMANUS, B.DIPIERO. G. HOUSE) MCA 52848 

57 39 31 19 WHOEVER'S IN NEW ENGLAND REBA MCENTIRE 
J .BOWEN R MCENTIRE (AFRANCESCHI, Q.POWERS) MCA 52767 

(a) 69 84 3 WORKING CLASS MAN 
LACY J.ADALTO0N W.ALORIDGE (!.CAIN) 

59 48 37 20 ONE LOVE AT A TIME 
J.CRUTCHFIELD (P.06815, P OVERSTREET) 

TANYA TUCKER 
CAPITOL 5533 

60 53 57 5 
DOCTOR'S ORDERS MEL MCDANIEL 
!.KENNEDY (8. CHANNEL, K KANE, R.BOURKE) CAPITOL 5587 

61 64 73 4 WAS IT JUST THE WINE VERLA GOSDIN 
V.GOSOIN.R.J. JONES (V.GOSDIN. B.CANNON) COMPLEAT 155 / POLYGRAM 

® 72 - 2 TEN FEET AWAY KEITH WHITLEY 
B.MEVIS (TSEALS. B.SHERRILL, M.D.BARNES) RCA 14363 

63 63 71 5 
I'M GOING CRAZY KENeNGYMDALE 
B.GREEN (B. PRUE n) 30186 

64 67 80 3 NEXT TPPENDRAS 
(G.DAVIES,P.ROSE.M.A.KENNEDY) 

WILRRAH037 

65 65 74 4 
SOMEWHERE IN AMERICA MAC DA 
J.BOWEN (S.DAVIS. E.STEVENS) 

® 73 - 2 
LOVE IS THE ONLY WAY OUT WILLIAM LEE GOLDEN 
B.T.JONES,R- E.BALL (P.NELSON. G.NELSON, L.BOONE) MCA 52819 

67 51 44 8 A COUNTRY BOY (WHO ROLLED THE ROCK AWAY) DAVID ALLAN COE 
B.SHERRILL )B.CANNON, .DARRELL. D.DILLON) COLUMBIA 38 -05876 

68 59 62 5 
HONKY TONKER 
C.ALLEN.W.ALDRIDGE.M.MCANALLY (S.FORBERT) 

MARTY STUART 
COLUMBIA 38 -05897 

69 87 - 2 GUITAR TOWN STEVE EARLE 
E. GORDY.JR.,T.BROWN (S.EARLE) MCA 52856 0 NEW 1 
TOO LATE THE KENDALLS 
T.SKINNER.JL.WALLACE (T.CERNEY. N.MONTGOMERY) MCA /CURB 52850 /MCA 

71 49 33 14 WHEN IT'S DOWN TO ME AND YOU CHARLY MCCLAIN /WAYNE MASSEY 
SNEED BROTHERS (D MORGAN. S.DAVIS) EPIC 34 -05842 

%2 88 - 2 YOU LOOK LIKE THE ONE 1 LOVE THE OSMONDS 
T.CHOATE.D.WILSON (R.VAN HOY, DALLEN) EMI -AMERICA /CURB 8325 

73 79 - 2 ALL THE WAY RAY PRICE 
R.PENNINGTON ().VAN HEUSEN. S.CAHN) STEP ONE 355 

74 60 40 10 
THE LIGHTS OF ALBUQ JIM GLASER UERQUE 
D.TOLLE (B.JONES, B.MCDILL. D. EE) MCA /NOBLE VISION 52808 /MCA 

75 68 51 20 HOLD ON 
R.CROWELL.D.THOENER (R.CASH) 

ROSANNE CASH 
COLUMBIA 38 -05794 

%6 NEW 1 
I WANNA HEAR IT FROM YOUR LIPS LOUISE MANDRELL 
R.C.BANNON (E.CARMEN, D.PITCHFORD) RCA 14364 

77 66 53 11 
TRUE LOVE (NEVER DID RUN SMOOTH) TOM WOPAT 
J.CRUTCHFIELD, .PEDERSON (D.SCHLITZ, J.RUSHING) EMI -AMERICA 8316 

78 
84 - 2 THE THINGS I'VE DONE TO ME JIM COLLINS 

R.BAKER (B.CANNON. D.LOWERY, !.DARRELL) 

79 71 50 18 
PARTNERS, BROTHERS & FRIENDS NITTY GRITTY DIRT BAND 
M.MORGAN,P WORLEY (J.IBBOTSON, ).HANNA) WARNER BROS. 7 -28780 

® 86 - 2 NEW HD.E OF 
N 

B. LE 
TON) 

PERRY LAPOINTE 
DOOR KNOB 86 -249 

81 83 88 3 PRIVATE CLOWN STEVE 
).FISHER (W.P.M000RD) 

$2 NEW I 1 1Y ROCKIN' IN THE PARKIN' LOT RAZZY 
52851 C.HARDY (R.BAILEY, M.WILLIAMS) 

® NEW P I ALWAYS HAVE ALWAYS WILL 
N.WILSON (J.MEARS) COLUMBIA 38-06144 

® NEW 1 
N.MEIXLT T,O 

D IOU D ()FULLER) 
TOMMY OVERSTREET 

SILVER DOLLAR 70002 

85 91 - 2 ONCE IN A VERY BLUE MOON NANCY GRIFFITH 
M.ROONEY,N.GRIFFITH (P.ALGER, E.LEVINE) PHILO 1096 /ROUNDER 

86 75 65 9 
TODAY I STARTED LOVING YOU AGAIN EMMYLOU HARRIS 
E.HARRIS,P.KENNERLEY (M.HAGGARD, B.OWENS) WARNER BROS. 7 -23714 

87 81 76 6 WHO'S LEAVING WHO ANNE MURRAY 
!.WHITE (!.WHITE. M.SPIRO) CAPITOL 5576 

88 70 15 4 
ROCKIN' MY ANGEL 
!.MORRIS (T.ROCCO. C.BLACK, A.ROBERTS) 

NARVEL FELTS 
EVERGREEN 1041 

89 76 59 10 
COWPOKE 

ATLANTIC/AMERICA 4 7-99559 LL H.SHEDD(S.JONES) 

90 82 64 7 
TOUCH ME BANDANA 
B.BECKETT (L.WILSON, G.HARRISON. D.ROBBINS) WARNER BROS. 7 -28721 

91 78 69 20 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS 
B.MAHER (1.0'HARA) RCA /CURB 14290 /RCA 

92 80 85 3 
I'LL PULL YOU THROUGH TISH HINOJOSA & CRAIG DILLINGHAM 
B.CANNON,J.DARRELL (H.PFEIFER. 1.LUBINSKY) MCA /CURB 52823 /MCA 

93 74 56 19 
TOMB OF THE UNKNOWN LOVE KENNY RROG ZR9S8 

G.MARTIN (M.SMOTHERMAN) 

94 77 55 10 YOU MUST BE LOOKIN' FOR ME 
MERCURY 884 668-7/POLYGRAM C.YOUNG (B.SWAN) 

95 90 68 
19 HARMONY JOHN CONLEE 

B.LOGAN (R.BERESFORD. J.HINSON) COLUMBIA 38.05778 

96 92 78 15 
JULIET THE OAK RIDGE BOYS 
R.CHANCEY (L.HOPPEN. !.HALL) MCA 52801 

97 89 79 14 WHEN YOU GET TO THE HEART BARBARA MANDRELL (WITH THE OAK RIDGE BOYS) 
T.COLLINS (N.WILSON. T.BROWN. W.HOLYFIELD) MCA 

98 94 81 22 EASY TO PLEASE 
COLUMBIA J 

JANIE 
8 -OS 8Ì B.MONTGOMERY (K.M.ROBBINS. R.FLEMING) 

99 95 86 18 
BORN YESTERDAY 

MERCURY RVea 
ZBRTHoERS 

D.EDMUNDS (D.EVERLY) 

100 96 87 22 ONCE IN A BLUE MOON EARL THOMAS CONLEY 
TCONLEY (T.BRASFIELD. R.BYRNE) 

Products with the greatest airplay and sales gains this week. Video clip availability. Recording Industry Assn. Of America (RIAA) seal for sales of one million units. RIAA seal for sales of two million units. 
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Billboard. Hot Country Singles SALES &AIRPLAY 
A ranking of the top 40 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart. 

3 3 
SALES 

TITLE ARTIST 

Z ,o 
c_.)1= 

oo In_ 

1 2 EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS 2 

2 3 LIVING IN THE PROMISELAND WILLIE NELSON 1 

3 6 HEARTS AREN'T MADE TO BREAK LEE GREENWOOD 3 

4 4 READ MY LIPS MARIE OSMOND 4 

5 5 OLD FLAME JUICE NEWTON 5 

6 7 UNTIL I MET YOU JUDY RODMAN 6 

7 10 ON THE OTHER HAND RANDY TRAVIS 8 

8 8 NIGHTS ED BRUCE 7 

9 9 RENO BOUND SOUTHERN PACIFIC 9 

10 13 I WISH THAT I COULD HURT THAT WAY AGAIN T GRAHAM BROWN 11 

11 14 SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES 13 

12 16 LOVE AT THE FIVE AND DIME KATHY MATTEA 10 

13 15 BACK WHEN LOVE WAS ENOUGH MARK GRAY 14 

14 11 DRINKIN' MY BABY GOOD -BYE THE CHARLIE DANIELS BAND 12 

15 18 ALL TIED UP RONNIE MCDOWELL 15 

16 1 MAMA'S NEVER SEEN THOSE EYES THE FORESTER SISTERS 19 

17 21 TIE OUR LOVE (IN A DOUBLE KNOT) DOLLY PARTON 17 

18 19 GOTTA LEARN TO LOVE WITHOUT YOU MICHAEL JOHNSON 18 

19 26 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT 16 

20 27 YOU'RE THE LAST THING I NEEDED TONIGHT JOHN SCHNEIDER 20 

21 20 HONKY TONK MAN DWIGHT YOAKAM 30 

22 33 SHAKIN' SAWYER BROWN 23 

23 28 SAVIN' MY LOVE FOR YOU PAKE MCENTIRE 22 

24 35 ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS 21 

25 32 BOARDWALK ANGEL BILLY JOE ROYAL 41 

26 22 HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP 52 

27 12 HEY DOLL BABY SWEETHEARTS OF THE RODEO 44 

28 25 SUPER LOVE EXILE 54 

29 23 WHOEVER'S IN NEW ENGLAND REBA MCENTIRE 57 

30 34 STRONG HEART T.G. SHEPPARD 24 

31 17 LIFE'S HIGHWAY STEVE WARINER 34 

32 40 OLD VIOLIN JOHNNY PAYCHECK 37 

33 24 REPETITIVE REGRET EDDIE RABBITT 32 

3 29 TIL I LOVED YOU RESTLESS HEART 42 

3b 37 YOU'LL NEVER KNOW HOW MUCH I NEEDED YOU TODAY C.TWITTY - 
36 39 SHE AND I ALABAMA - 
37 - ROLLIN' NOWHERE MICHAEL MARTIN MURPHEY 29 

38 36 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS 91 

39 - ANYTHING GOES GARY MORRIS 28 

40 - I'VE GOT A NEW HEARTACHE RICKY SKAGGS 31 

=W r3 çW _i3 

AIRPLAY 
TITLE ARTIST 

,o 
Z 

O Ñ 

o xa 
1 2 LIVING IN THE PROMISELAND WILLIE NELSON 1 

2 3 EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS 2 

3 5 HEARTS AREN'T MADE TO BREAK LEE GREENWOOD 3 

4 4 READ MY LIPS MARIE OSMOND 4 

5 6 OLD FLAME JUICE NEWTON 5 

6 8 UNTIL I MET YOU JUDY RODMAN 6 

7 9 NIGHTS ED BRUCE 7 

8 10 RENO BOUND SOUTHERN PACIFIC 9 

9 11 ON THE OTHER HAND RANDY TRAVIS 8 

10 12 LOVE AT THE FIVE AND DIME KATHY MATTEA 10 

11 7 DRINKIN' MY BABY GOOD -BYE THE CHARLIE DANIELS BAND 12 

12 14 I WISH THAT I COULD HURT THAT WAY AGAIN T GRAHAM BROWN 11 

13 18 ALL TIED UP RONNIE MCDOWELL 15 

14 16 SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES 13 

15 17 BACK WHEN LOVE WAS ENOUGH MARK GRAY 14 

16 22 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT 16 

17 21 YOU'RE THE LAST THING I NEEDED TONIGHT JOHN SCHNEIDER 20 

18 15 TIE OUR LOVE (IN A DOUBLE KNOT) DOLLY PARTON 17 

19 24 ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS 21 

20 23 GOTTA LEARN TO LOVE WITHOUT YOU MICHAEL JOHNSON 18 

21 1 MAMA'S NEVER SEEN THOSE EYES THE FORESTER SISTERS 19 

22 27 SAVIN' MY LOVE FOR YOU PAKE MCENTIRE 22 

23 26 SHAKIN' SAWYER BROWN 23 

24 28 STRONG HEART T.G. SHEPPARD 24 

25 29 WILL THE WOLF SURVIVE W'AYLON JENNINGS 25 

26 30 COUNT ON ME THE STATLER BROTHERS 26 

27 31 ANYTHING GOES GARY MORRIS 28 

28 34 HEARTBEAT IN THE DARKNESS DON WILLIAMS 27 

29 33 ROLLIN' NOWHERE MICHAEL MARTIN MURPHEY 29 

30 35 I'VE GOT A NEW HEARTACHE RICKY SKAGGS 31 

31 13 HONKY TONK MAN DWIGHT YOAKAM 30 

32 20 REPETITIVE REGRET EDDIE RABBITT 32 

33 37 SOMETIMES A LADY EDDY RAVEN 33 

34 19 LIFE'S HIGHWAY STEVE WARINER 34 

35 - DESPERADO LOVE CONWAY TWITTY 35 

36 - A FRIEND IN CALIFORNIA MERLE HAGGARD 36 

37 40 EVEN COWGIRLS GET THE BLUES JOHNNY CASH /WAYLON JENNINGS 38 

38 39 OLD VIOLIN JOHNNY PAYCHECK 37 

39 - COUNTRY STATE OF MIND HANK WILLIAMS, JR. 39 

40 - LOVE WON'T WAIT THE WHITES 40 

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot Country chart. 

LABEL NO. OF TITLES 
ON CHART 

MCA (14) 
MCA /Curb (4) 
MCA /Noble Vision (1) 

RCA (16) 
RCA /Curb (2) 

COLUMBIA 

WARNER BROS. (10) 
Reprise (1) 
Warner /Curb (1) 

CAPITOL (6) 
MTM (3) 
Capitol /Curb (2) 

POLYGRAM 
Mercury (5) 
America /Smash (1) 
Compleat (1) 

EPIC 

EMI -AMERICA /CURB 

ATLANTIC /AMERICA 
8GM 
DOOR KNOB 

EVERGREEN 

ORLANDO 

ROUNDER 
Philo (1) 

SILVER DOLLAR 

SOUTHWIND 

STEP ONE 

TKM 

19 

18 

13 

12 

11 

7 

6 

3 

2 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

73 ALL THE WAY 

(Maraville, ASCAP) 

15 ALL TIED UP 

(Tree, BMI /Strawberry Lane, BMI) 
83 ALWAYS HAVE ALWAYS WILL 

(Texican, ASCAP /Cavesson, ASCAP) 

28 ANYTHING GOES 

(WB, ASCAP /Gary Morris, ASCAP/Warner- Tamerlane, 
BMI) 

14 BACK WHEN LOVE WAS ENOUGH 

(WB, ASCAP/Two Sons, ASCAP /Lodge Hall, ASCAP) 

CPP 

50 BIRTH OF ROCK AND ROLL 

(Godfather, BMI) 

49 BLUE SUEDE BLUES 

(Music City, ASCAP /Combine, BMI) 
41 BOARDWALK ANGEL 

(John Cafferty, BMI /Warner -Tamerlane, BMI /Aurora 
Film Partners, BMI) 

99 BORN YESTERDAY 

(Tropicbird, BMI) 
26 COUNT ON ME 

(Stotler Brothers, BMI) 
67 A COUNTRY BOY (WHO ROLLED THE ROCK AWAY) 

(Saba!, ASCAP /Sawgrass, BMI /Blackwood, BMI /Larry 
Butler, BMI) CPP /ABP 

39 COUNTRY STATE OF MIND 
(Bocephus, BMI/Tapadero, BMI) 

89 COWPOKE 

(Stanley, ASCAP) 

46 DANGER LIST (GIVE ME SOMEONE I CAN LOVE) 

(Riva, ASCAP) 

35 DESPERADO LOVE 

(Tree, BMI /Lowery, BMI) 
60 DOCTOR'S ORDERS 

(Old Friends, BMI /Cross Keys, ASCAP /Chappell, 
ASCAP) 

12 DRINKIN' MY BABY GOOD -BYE 

(Hat Band, BMI) 
98 EASY TO PLEASE 

(Irving, BMI /Englewood, BMI) CPP /ALM 
38 EVEN COWGIRLS GET THE BLUES 

(Visa, ASCAP) 

2 EVERYTHING THAT GLITTERS (IS NOT GOLD) 

(Pink Pig, BMI /Hall -Clement, BMI) 
36 A FRIEND IN CALIFORNIA 

(Inorbit, BMI) 
45 GOT MY HEART SET ON YOU 

(Simonton, BMI /N2D, ASCAP) 

18 GOTTA LEARN TO LOVE WITHOUT YOU 

(Irving, BMI/Tonka, ASCAP) CPP /ALM 
91 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) 

(Cross Keys, ASCAP) 

69 GUITAR TOWN 

(Goldline, ASCAP) 

52 HAPPY, HAPPY BIRTHDAY BABY 

(Arc, BMI) 
95 HARMONY 

(Silverline, BMI / Goldline. ASCAP) 

27 HEARTBEAT IN THE DARKNESS 

(MCA, ASCAP /Patchwork, ASCAP) 

3 HEARTS AREN'T MADE TO BREAK (THEY'RE MADE 

TO LOVE) 

(Tom Collins, BMI) CPP 

44 HEY DOLL BABY 

(Rightsong, BMI) 

75 HOLD ON 

(Chelcait, BMI /Atlantic, BMI) 
30 HONEY TONK MAN 

(Cedarwood, BMI) 
68 HONEY TONKER 

(Rolling Tide, ASCAP) 

76 I WANNA HEAR IT FROM YOUR LIPS 

(E.C.B., BMI /Safespace, BMI /Pitchford, BMI( 

11 I WISH THAT I COULD HURT THAT WAY AGAIN 

(Tree, BMI /Cross Keys, ASCAP) 

92 I'LL PULL YOU THROUGH 

(JWT, ASCAP) 

63 I'M GOING CRAZY 

(Bill Green, BMI) 
31 I'VE GOT A NEW HEARTACHE 

(Cedarwood, BMI/Wayne Walker, BMI( 
96 JULIET 

(Lyndelane, BMI /Siren Songs, BMI) 
34 LIFE'S HIGHWAY 

(April, ASCAP /Lion Hearted, ASCAP /Blackwood, BMI) 
CPP /ABP 

74 THE LIGHTS OF ALBUQUERQUE 

(Cross Keys, ASCAP /Hall -Clement, BMI /Maplehill 
Music, BMI) 

56 LITTLE ROCK 

(Combine, BMI /Music City, ASCAP) 

1 LIVING IN THE PROMISELAND 

(Mighty Nice, ASCAP/Victrolla, ASCAP /Skunk DeVille, 

BMI) 
10 LOVE AT THE FIVE AND DIME 

(Wing And Wheel, BMI /Bug, BMI) 
66 LOVE IS THE ONLY WAY OUT 

(Warner -Tamerlane, BMI /Believus Or Not, 

ASCAP /Cookhouse, ASCAP /Mother Tongue, ASCAP) 

40 LOVE WON'T WAIT 

(Alabama Band, ASCAP /Mid- Summer, ASCAP /AMR, 
ASCAP) 

19 MAMA'S NEVER SEEN THOSE EYES 

(Hall -Clement, BMI) 

80 NEW SHADE Of BLUE 

(Chip'N'Dale, ASCAP /Door Knob, BMI) 
64 NEXT TIME 

(Little Chickadee, BMI /Love Wheel, BMI( 
84 NEXT TO YOU 

(Hitop, BMI /MCA, BMI) 

7 NIGHTS 

(Requested, ASCAP /Queen's Crown, ASCAP) 

16 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER 

(Hall -Clement, BMI) 

5 OLD FLAME 

(Englishtown, BMI) 
37 OLD VIOLIN 

(Dwight Manners, BMI) 
8 ON THE OTHER HAND 

(Writers Group, BMI /Scarlet Moon, BMI /MCA, 
ASCAP /Don Schlitz, ASCAP) CPP 

100 ONCE IN A BLUE MOON 

(Rick Hall, ASCAP) 

85 ONCE IN A VERY BLUE MOON 

(Michael H. Goldsen, ASCAP /Bait And Beer, ASCAP) 

59 ONE LOVE AT A TIME 

(WEB IV, BMI /Writers Group, BMI /Scarlet Moon, 

BMI) CPP 

79 PARTNERS, BROTHERS 8 FRIENDS 

(Unami, ASCAP /Le- Bone -Aire, ASCAP) 

55 THE PRIDE IS BACK 

(Kool Koala, BMI) 
81 PRIVATE CLOWN 

(Midsong, ASCAP /Reno -Metz, ASCAP) 

4 READ MY LIPS 

(MCA, ASCAP) 

9 RENO BOUND 

(Long Tooth, BMI /Endless Frogs, ASCAP /Bughouse, 
ASCAP) 

32 REPETITIVE REGRET 

(Blackwood, BMI /Land Of Music, BMI /Englishtown, 
BMI) CPP /ABP 

82 ROCKIN' IN THE PARKIN' LOT 

(Ratty Bailey, ASCAP /Cavesson, ASCAP) 

88 ROCKIN' MY ANGEL 

(Bibo, ASCAP /Chriswald, ASCAP /Hopi Sound, 

ASCAP /Welk, ASCAP /Chappell, ASCAP) 

21 ROCKIN' WITH THE RHYTHM OF THE RAIN 

(MCA, ASCAP /Don Schlitz, ASCAP/Welbeck, 

ASCAP /Blue Quill, ASCAP) 

29 ROLLIN' NOWHERE 

(Timberwolf, BMI) 
22 SAVIN' MY LOVE FOR YOU 

(Warner -Tamerlane, BMI/Flying Dutchman, BMI) 

23 SHAKIN' 
(Zoo Crew, ASCAP /Labor Of Love, BMI) 

51 SLOW BOAT TO CHINA 
(Uncle Artie, ASCAP) 

13 SOMEBODY WANTS ME OUT OF THE WAY 

(Cavesson, ASCAP /Nall -Clement, BMI /Frizzell, BMI) 
CPP 

33 SOMETIMES A LADY 

(RavenSong, ASCAP /Michael H. Goldsen, 

ASCAP /Collins Court, ASCAP) 

65 SOMEWHERE IN AMERICA 

( Nashlon, BMI /DebDave, BMI) 
47 STAND A LITTLE RAIN 

(Don Schlitz, ASCAP /MCA, ASCAP /Sheddhouse, 
ASCAP) 

24 STRONG HEART 

(Chappell, ASCAP /MCA, ASCAP /Chriswald, 
ASCAP /Hopi Sound, ASCAP /Bibo, ASCAP) 

54 SUPER LOVE 

(Tree, BMI /Pacific Island, BMI) CPP /ABP 
62 TEN FEET AWAY 

(WB, ASCAP/Two Sons, ASCAP /Algee, BMI /Blue 
Lake, BMI) 

48 THAT'S HOW YOU KNOW 

(Screen Gems -EMI, IBMI /Moon 8 Stars, BMI /Colgems- 

EMI, ASCAP) 

78 THE THINGS I'VE DONE TO ME 

(Sabel, ASCAP /Sheddhouse, ASCAP /Micropterus, 
ASCAP /Jimmy Darrell, BMI) 

17 TIE OUR LOVE (IN A DOUBLE KNOT) 

(Cross Keys, ASCAP /Reidem, ASCAP) 

42 TIL I LOVED YOU 

(Warner -Tamerlane, BMI/Writers House, BMI /W8, 
ASCAP /Bob Montgomery, ASCAP) 

86 TODAY I STARTED LOVING YOU AGAIN 

(Tree, BMI) 

93 TOMB OF THE UNKNOWN LOVE 

(Seventh Son, ASCAP /If Eyes, ASCAP / Garbo, 

ASCAP /Koppelman Family, ASCAP /Bandier Family, 

ASCAP /R.L.August, ASCAP) 

70 T00 LATE 

(Chriswald, ASCAP /Hopi Sound, ASCAP /Silver Rain, 

ASCAP /Chappell, ASCAP) 

90 TOUCH ME 

(Nashion, BMI /De)amus, ASCAP /Stan Cornelius, 

ASCAP/WB, ASCAP) 

77 TRUE LOVE (NEVER DID RUN SMOOTH) 

(MCA. ASCAP /Don Schlitz, ASCAP /Maypop, BMI) 
43 TWO TOO MANY 

(Lawyers Daughter, BMI) 

6 UNTIL I MET YOU 

(King Coal, ASCAP) 

61 WAS IT JUST THE WINE 

(Hooka, BMI /Sabal, ASCAP) 

71 WHEN IT'S DOWN TO ME AND YOU 

(Little Shop Of Morgansongs, BMI/Tapadero, BMI) 
CPP 

97 WHEN YOU GET TO THE HEART 

(April, ASCAP /Ides Of March, ASCAP /Silverline, BMI) 
CPP /ABP 

57 WHOEVER'S IN NEW ENGLAND 

(Silverline, BMI/W.B.M., SESAC) 

87 WHO'S LEAVING WHO 

(Youngster, GEMA /Edition Sunrise /BMI) 
25 WILL THE WOLF SURVIVE 

(Davince, BMI /No K.O., BMI /Bug, BMI) 

53 WITH YOU 

(Benefit, BMI) 

58 WORKING CLASS MAN 

(Frisco Kid, ASCAP) 

72 YOU LOOK LIKE THE ONE I LOVE 

(Unichappell, BMI/VanHoy, BMI /Music Corp. Of 

America, BMI /Posey, BMI) 

94 YOU MUST BE LOOKIN' FOR ME 

(Sherman Oaks, BMI) 
23 YOU'RE THE LAST THING I NEEDED TONIGHT 

(lack 8 Bill, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

6 -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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A TWO SIDED HIT!! 

"LADY WITH "MISS LIBERTY" THE GOLDEN HEART" 
By Walter Foster 

An easy -listening ballad with a medium up -tempo country 
production, embodied with an inspiring lyrical tribute to the 

Miss Liberty celebration. 

Irrevocable pledge: All net profits go to 
Vanderbilt Children's Hospital Columbus Children's Hospital 

"Amen- Kids" Administered by the Columbus Foundation 

by Lonnie Bennett Jr. 
Good listening anytime.This instrumental single 

features the D:(7 Keyboard with background voices that enhance 
the bright rhythmic feeling of good times in America. 

PRODUCED BY TOMPALL GLASER 
D.J.'s write for extra copies 

Distributors write for samples 
For more information contact: 

RON CURRY, JERSEY RECORDS 
C/O C &M DISTRIBUTING 

RT. 40 WEST CAMBRIDGE, OHIO 43725 
(614) 439-2511 

FOR WEEK ENDING JUNE 28, 1986 

Billboard. TOP COUNTRY ALBUMS,. 
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Compiled from a national sample of retail store 
one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL (SUG. LIST PRICE)* 

O 2 4 11 

** No.1 ** 
DW YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 

IGHT 
25372,,NARNER BROS. (8.98) 1 week at No. One 

U 4 6 14 MERLE HAGGARD EPIC 40286 A FRIEND IN CALIFORNIA 

O 5 7 3 GEORGE STRAIT MCA 5750 (8.98) # 7 

4 1 3 12 RONNIE MILSAP RCA AHLI- 7194(8.98) (CD) LOST IN THE FIFTIES TONIGHT 

5 3 2 32 THE JUDDS RCA /CURB AHLI- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

6 6 1 12 WAYLON JENNINGS MCA 5688 (8.98) (CD) WILL THE WOLF SURVIVE 

7 7 9 18 ALABAMA RCA AHLI -7170 (8.98) (CD) GREATEST HITS 

8 8 10 17 REBA MCENTIRE MCA 5691 (8.98) (co) WHOEVER'S IN NEW ENGLAND 

0 12 12 8 EDDIE RABBITT RCA AHLI- 7041(8.98) RABBITT TRAX 

10 10 14 16 JOHN CONLEE COLUMBIA EC -40257 HARMONY 

11 9 5 10 WILLIE NELSON COLUMBIA FC-40327 THE PROMISELAND 

12 13 8 8 THE OAK RIDGE BOYS MCA 5714 (8.98) (CD) SEASONS 

13 15 17 32 RICKY SKAGGS EPIC FE -40103 LIVE IN LONDON 

14 11 11 39 DAN SEALS EMI- AMERICAST- 17166(8.98) WON'T BE BLUE ANYMORE 

15 16 16 37 SAWYER BROWN CAPITOL /CURB ST -12438 /CAPITOL (8.98) SHAKIN' 

ló 23 62 3 THE STATLER BROTHERS MERCURY 422 -826 782.1 M /POLYGRAM (8.98) FOUR FOR THE SHOW 

iJ 21 23 21 JOHN SCHNEIDER MCA 5668 (8.98) A MEMORY LIKE YOU 

18 18 20 39 GEORGE STRAIT MCA 5605 (8.98) (co) SOMETHING SPECIAL 

19 14 13 16 EMMYLOU HARRIS WARNER BROS. 25352 (8.98) THIRTEEN 

20 19 19 37 LEE GREENWOOD MCA 5622 (8.98) STREAMLINE 

21 17 15 57 HANK WILLIAMS, JR. WARNER /CURB 25267 /WARNER BROS. (8.98) FIVE -O 

O 51 - 2 JOHNNY CASH AND WAYLON JENNINGS COLUMBIA 40347 HEROES 

23 20 24 13 TANYA TUCKER CAPITOL ST -12474 (8.98) GIRLS LIKE ME 

24 22 21 35 EARL THOMAS CONLEY RCA AHLI -7032 (8.98) (co) GREATEST HITS 

25 29 33 32 HANK WILLIAMS, JR. WARNER /CURB 25328/WARNER BROS. (8.98) GREATEST HITS -VOLUME II 

26 26 47 66 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 

27 25 29 41 EXILE EPIC FE40000 HANG ON TO YOUR HEART 

28 32 34 13 JUDY RODMAN MrM 71050 (8.98) JUDY 

29 28 32 57 W.JENNINGS, W.NELSON,J.CASH,K.KRISTOFFERSON HIGHWAYMAN 
COLUMBIA FC 40056 

30 30 28 14 CHARLY MCCLAIN /WAYNE MASSEY EPIC 40249 WHEN LOVE IS RIGHT 

31 36 26 71 ALABAMA RCA AHLI-5339 (8.98) (CO) 40 HOUR WEEK 

32 31 30 52 ROSANNE CASH COLUMBIA FC 39463 RHYTHM AND ROMANCE 

33 33 42 35 JANIE FRICKE COLUMBIA FC ao165 THE VERY BEST OF JANIE 

34 39 25 16 EVERLY BROTHERS MERCURY 826142- 1 /POLYGRAM(898) BORN YESTERDAY 

35 40 64 3 NITTY GRITTY DIRT BAND WARNER BROS. 1-25382 (8.98) TWENTY YEARS OF DIRT 

36 35 39 8 STEVE EARLE MCA 5713 (8.98) GUITAR TOWN 

37 24 22 84 THE JUDDS RCA /CURB AHLI -5319 /RCA (8.98) (co) WHY NOT ME 

38 37 31 59 RONNIE MILSAP RCA AHLI -5425 (8.98) (CD) GREATEST HITS VOL. 2 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

39 44 72 59 LEE GREENWOOD MCA 5582 (8.98) (co) GREATEST HITS 

40 45 40 16 MARK GRAY COLUMBIA FC -40126 THAT FEELING INSIDE 

41 41 44 28 STEVE WARINER MCA 5672 (8.98) LIFE'S HIGHWAY 

42 34 36 31 JUICE NEWTON RCA 5493 (8.98) (CD) OLD FLAME 

43 49 54 5 BILLY JOE ROYAL ATLANTIC /AMERICA 90508 LOOKING AHEAD 

44 38 38 37 WILLIE NELSON COLUMBIA FC 39990 HALF NELSON 

45 46 41 42 GEORGE JONES EPIC FE 39598 WHO'S GONNA FILL THEIR SHOES 

46 42 27 58 THE STATLER BROTHERS MERCURY 824 -420 -1 /POLYGRAM (8.98) PARDNERS IN RHYME 

47 43 43 115 ALABAMA A2 RCA AHLI -4939 (8.98) (CD) ROLL ON 

48 55 2 CARL PERKINSCA 
/SMASH 83, 0 

JERR002 

-1 M 

Y 
I 

LEE LEWIS, ROY ORBISON, & JOHNNY CASH CLASS OF '55 
AMERI / POLYGRAM (8.98) 

49 56 45 249 WILLIE NELSON 2 COLUMBIA KC 237542 (CD) GREATEST HITS 

50 50 71 223 WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND 

51 58 35 43 MARIE OSMOND THERE'S NO STOPPING YOUR HEART 
CAPITOL /CURB ST -12414 /CAPITOL (8.98) 

52 52 58 4 PAKE MCENTIRE RCA AFLI -5809 (8.98) TOO OLD TO GROW UP 

Cl 62 63 3 JIM GLASER MCA /NOBLE VISION 5723/MCA (8.98) EVERYBODY KNOWS I'M YOURS 

54 54 60 5 DOLLY PARTON RCA AHL1-9508 THINK ABOUT LOVE 

55 60 74 37 RAY STEVENS MCA 5635 (8.98) I HAVE RETURNED 

56 59 50 171 ALABAMA 2 RCA AHL 1 -4663 (8.98) (CD) THE CLOSER YOU GET 

57 61 66 10 RAY PRICE STEP ONE SOR -9 (8.98) PORTRAIT OF A SINGER 

58 47 37 41 THE FORESTER SISTERS WARNER BROS. 25314 (8.98) THE FORESTER SISTERS 

59 66 51 425 WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST 

60 53 53 224 ALABAMA 3 RCA AHLI -4229 (8 98) (CD) MOUNTAIN MUSIC 

61 48 52 4 NICOLETTE LARSON MCA 5719 (8.98) ROSE OF MY HEART 

CI NEW 1 RANDY TRAVIS WARNER BROS. 1-25435 (8.98) STORMS OF LIFE 

63 63 69 5 ROBIN LEE EVERGREEN EV low ROBIN LEE 

64 65 - 2 SOUTHERN PACIFIC WARNER BROS. 1-25409 (8.98) KILLBILLY HILL 

65 71 49 111 THE STATLER BROTHERS MERCURY 818- 652- 1/POLYGRAM (8.98) (CD) ATLANTA BLUE 

® NEW 0. 1 T GRAHAM BROWN CAPITOL sr 12487 (8.98) I TELL IT LIKE IT USED TO BE 

67 67 73 49 THE BELLAMY BROTHERS MCA /CURB 5586/MCA (8.98) HOWARD & DAVID 

68 57 61 27 THE BELLAMY BROTHERS MCA /CURB 1462 (8.98) GREATEST HITS 

69 27 18 18 ANNE MURRAY CAPITOL Si 12466 (8.98) SOMETHING TO TALK ABOUT 

JU NEW 1 RICK NELSON EPIC FE 40388 (8.98) MEMPHIS SESSIONS 

71 68 48 46 GARY MORRIS WARNER BROS. 25279 (8.98) ANYTHING GOES 

72 70 59 5 THE MAINES BROTHERS BAND POLYGRAM 826 -143 -1 THE BOYS ARE BACK IN TOWN 

73 73 55 7 KEITH WHITLEY RCA CPL 1-7043 (8.98) L.A. TO MIAMI 

74 74 67 104 THE STATLER BROTHERS MERCURY 812184 -1 /POLYGRAM (8.98) TODAY 

75 75 68 15 MICHAEL MARTIN MURPHEY WARNER BROS. 25369 (8.98) TONITE WE RIDE 

oAlbums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of one million units. with each additional million indicated by a 

numeral following the symbol. *CBS Records does not issue a suggested list price for its product. 
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ECTERN 
by Bob Darden 

THINGS CONTINUE TO HAPPEN in contemporary 
Christian music that, in terms of exposure, would 
have been almost inconceivable even a few years ago. 
Here are three examples: 

There's another new Christian music video station 
starting up on cable. The Reno -based AMEN cable 
music network is currently beaming videos from 6 
p.m. to 2 a.m. via Satcom IV. The advertiser -supported 
network hopes to go 24 hours as soon as possible. 

Crosswalk, a weekly Christian rock music and in- 
terview program, is now being carried on a whopping 

Big things are happening 
on radio, TV, records 

400 radio stations in the U.S. and Canada -and the 
majority of the stations carrying it are "mainstream" 
radio outlets, according to producer Mark Eischer. 
Crosswalk, part of the radio ministry of the Interna- 
tional Lutheran Laymen's League of St. Louis, is now 
in its third season. For information, call (314) 647 -4900. 

Finally, Amy Grant's upcoming "Collection," her 
long -awaited "best of" album, will have three entirely 
different groups of hits. The album will have 10 tunes, 
the cassette will have 15, and the compact disk will 
feature 20. All three formats will feature two new 
songs, "Stay For A While" and "Why ?" 

NEW RELEASES: Tape Specialty Inc. has re- 
released its monumental cassette set of the entire 
New Testament, read by famed stage and screen ac- 
tor James Earl Jones. Call (818) 786 -6111 for more in- 

formation ... Ten of Phil Driscoll's most popular 
songs are now available on the Sparrow Records com- 
pilation album "Amazing Grace And Other Favorites" 
... James Sundquist, the artist behind the Grammy - 
nominated "Anthology Of Sacred Carols For Classical 
Guitar," has a new release out on the Eagle Records 
Masterworks label: "An Anthology Of Sacred Hymns 
For Classical Guitar" . .. Sheila Walsh's first album 
for Myrrh, "Shadowlands," has been released ... Chi- 
cago -based Christian rock group Damascus has just 
released its second album, "Will I Find You There" ... 
Candi Staton's new release for Beracah Records, 
"Sing A Song," sounds like one of the year's best. 

Brown Bannister has remixed and re- released his 
brilliant "Talk To One Another" album for Reunion 
Records ... The innovative, enigmatic Dave Perkins 
has finally released his first album for Myrrh, "The 
Innocence" . .. Carman's first concept video, "A Lit- 
tle Bit More Conviction," is now available. 

SIGNINGS: Meadowgreen Productions and the 
Benson Co. have formed the FirstVision record label 
... Star Song Records has signed a distribution 
agreement with New Jersey -based Turn Records, 
featuring such artists as Martin Bass, Sacred Fire, 
and the female trio Victory ... The legendary Alber- 
tina Walker has just signed with Word's Rejoice label 
... The Calvary Music Group has signed singer/ 
evangelist L.C. Pannel. Pannell is also president of 
the new Maranatha Broadcasting Network, which 
features Christian videos ... The Sparrow Corp. has 
signed Jon Mohr, formerly a member of the Gaither 
Vocal Band, as a songwriter . .. Scott Spangler has 
joined the Blackwood Quartet as tour manager. 

LUE NOTES 
by Peter Keepnews 

IT HASN'T EXACTLY reached the point where it can 
be called a trend, but something is going on. Chalk it 
up to changing demographics, to nostalgia, or to the 
unexpected success of excursions into the standard 
repertoire by Linda Ronstadt and Barbra Streisand. 
Whatever the explanation, the fact is that a lot of very 
good veteran singers -mostly female -have been re- 
turning to the public eye and ear with music that is, if 
not strictly jazz, certainly jazz- flavored. 

This has been particularly evident in recent months 
in New York, where the likes of Peggy Lee, Rose- 
mary Clooney, Sylvia Syms, Kay Starr, Margaret 
Whiting, and Keely Smith have been making a big 
splash on the supper -club scene. Clooney, of course, 
has been recording for the Concord Jazz label for sev- 
eral years, and her work with various top jazzmen has 
helped spread her reputation well beyond the bring - 
back- the -good -old -days crowd. Starr, who made her 
first New York appearance in some 15 years last fall 
and did well enough to merit a return engagement last 
month, proved a pleasant surprise-one of the origi- 
nal crossover acts, her hybrid pop /country /jazz style 
is heavy on the jazz these days. 

Of all these renascent vocalists, perhaps the most 
intriguing story is Smith's. Her debut album for Fan- 
tasy (and her first album for anyone since the early 
'70s), "I'm In Love Again," has received extensive air- 
play on jazz stations and good reviews in the jazz 
press. But, Smith says, "I've never thought of myself 
as a jazz singer. 

"I don't know what [jazz singing] is, and I don't 
want to know," she says. "I just do what I do." 

Nonetheless, she acknowledges, "I don't sing a 
song the same way twice. It's the same whether I'm 

singing with three musicians or 30. The arrangers 
who work with me are used to that, and they write to 
accommodate that." For her recent New York gig, at 
Freddy's Supper Club, she was backed by a hard - 
swinging trio. 

For Smith, the question of whether or not she's a 
jazz singer is moot; the real point is that what she re- 
fers to as "good music" is making a comeback. "A few 
years ago, an awful lot of what I call 'good singers' 
couldn't get arrested," she says. "I think what really 
turned things around was Linda Ronstadt doing that 

A good singer talks about 
the return of `good music' 

album with Nelson Riddle and having such success. 
Now a lot of us are recording again." 

Smith, who has taken periodic hiatuses from music 
since her days as the wife and performing partner of 
Louis Prima, also owes at least part of her current 
prominence to the fact that David Lee Roth had a 
huge hit with a version of "Just A Gigolo /I Ain't Got 
Nobody" that was a note- for -note, nuance -for- nuance 
copy of the way Louis & Keely did it in the '50s. "I still 
do it in my act," she notes. "I get lots of young people 
in my audiences now, and sometimes their eyes will 
perk up when I sing it -they don't know we did it 
first!" 

Smith is on the road through December, and in her 
spare time is working on a new album for Fantasy 
with the same solid team of West Coast jazz musicians 
she used on "I'm In Love Again." 

FOR WEEK ENDING JUNE 28, 1986 
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publication may be reproduced, stored in any retrieval system, or 
transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 13 

* * NO. 1 * * 
SANDI PATTI WORD WR 8325/A &M 9 weeks at No. One 

MORNING LIKE THIS 

2 2 53 
AMY GRANT WORD SP 5060 /A &M 

UNGUARDED 

3 3 33 
SANDI PATTI IMPACT RO 3910 /BENSON 

HYMNS JUST FOR YOU 

4 5 21 
CARMAN WORD WR 8321/A &M 

THE CHAMPION 

5 4 9 PETRA STAR SONG SP 640 UAW 
CAPTURED IN TIME AND SPACE 

6 6 93 SANDI PATTI IMPACT RO 3884 /BENSON 

SONGS FROM THE HEART 

7 7 206 
AMY GRANT WORD SP 5056/A &M (CD) 

AGE TO AGE 

8 Novo, BRIAN DUNCAN LIGHT 7 -11- 5709122 /LEXICON 

HOLY ROLLING 

9 8 57 
RUSS TAFF MYRRH SP 751 /A &M 

MEDALS 

to 24 5 
JOHN MICHAEL TALBOT & FRIENDS BIRDWING BWR 2080 /SPARROW 

BE EXALTED 

11 10 157 
SANDI PATTI IMPACT RO 3818 /BENSON 

MORE THAN WONDERFUL 

12 14 41 
STRYPER ENIGMA 72077 -1 

SOLDIERS UNDER COMMAND 

13 12 17 
MARANATHA MARANATHA 7 -01. 015382 -4 /WORD 

PRAISE 8 

14 16 13 
PHIL DRISCOLL BENSON C03915 

INSTRUMENT OF PRAISE 

15 NEW MICHAEL W. SMITH REUNION 701.0010129 /WORD 

THE BIG PICTURE 

16 17 65 
LARNELLE HARRIS IMPACT RO 3732/BENSON 

I'VE JUST SEEN JESUS 

17 18 113 
CRISTY LANE ARRIVAL 9644 /DOMINION 

ONE DAY AT A TIME 

18 9 121 
AMY GRANT WORD SP 5058/A6M (CD) 

STRAIGHT AHEAD 

19 22 73 
PETRA STAR SONG SP 5067/A&M 

BEAT THE SYSTEM 

20 19 9 MICHAEL CARD BIRDWING SPC 1117 /SPARROW 

SCANDALON 

21 25 5 
JIMMY SWAGGART BENSON RO 3645 

IT'S BEGINNING TO RAIN 

22 38 17 WAYNE WATSON DAYSPRING 7-01-413501-5/WORD 

GIANTS IN THE LAND 

23 NEW 0, PHIL DRISCOLL SPARROW SP 1123 

AMAZING GRACE 

24 33 69 
THE IMPERIALS MYRRH SP 75C /A &M 

LET THE WIND BLOW 

25 13 33 LESLIE PHILLIPS MYRRH WR 8318 /A &M 

BLACK & WHITE IN A GREY WORLD 

26 NEW FIRST CALL STAR SONG 7- 01.4144014/WORD 

UNDIVIDED 

27 NEW t HARVEST GREENTREE RO 3936 /BENSON 

ONLY THE OVERCOMERS 

28 20 9 
BARREN CROSS STAR SONG 7- 102- 06488/WORD 

ROCK FOR THE KING 

29 35 117 
MICHAEL W. SMITH WORD WP 8129 /A &M 

MICHAEL W. SMITH 2 

30 39 165 
MICHAEL W. SMITH REUNION WR 8128/A&M 

MICHAEL W. SMITH PROJECT 

31 21 17 
PHIL KEAGGY NISSI EMR 4605 /LEXICON 

GETTING CLOSER 

32 15 33 
DEGARMO AND KEY POWER DISC PWR 01079 /BENSON 

COMMANDO SOZO 

33 23 49 
STEVE GREEN SPARROW ST 41022 /CAPITOL 

HE HOLDS THE KEYS 

34 31 49 
JIMMY SWAGGART JIM LP 144 

SWEET ANOINTING 

35 26 41 
BENNY HESTER MYRRH WR 8318 /A &M 

BENNY FROM HERE 

36 11 25 
LEON PATILLO MYRRH SP 753/A &M 

LOVE AROUND THE WORLD 

37 29 
25 

DALLAS HOLM AND PRAISE WORD WR 8317/A&M 

CHANGE THE WORLD 

38 30 37 
THE MARANATHA KIDS MARANATHA 7.01- 014282 -2 /WORD 

KIDS PRAISE 5 

39 32 53 
MYLON LEFEVRE AND BROKEN HEART MYRRH SP 752/A &M 

SHEEP IN WOLVES CLOTHING 

40 36 17 
TERI DESARIO WORD WR 8315.'A &M 

VOICES IN THE WIND 

(CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of one million units. 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

0 2 2 7 

** NO.1 ** 
BABY LOVE REGINA 
ATLANTIC 0 -86813 1 week at No One 

2 1 1 8 JUMP BACK (SET ME FREE) SLEEPING BAG SLX 19 DHAR BRAXTON 

3 4 5 8 PETER GUNN THE ART OF NOISE FEATURING DUANE EDDY 
CHRYSALIS 4V9 -42992 

4 3 3 9 SHADOWS OF YOUR LOVE D.J. INTERNATIONAL DJ 777 J.M. SILK 

O5 6 11 7 NASTY (REMIX) A &M SP -12178 JANET JACKSON 

6 5 8 6 VANITY KILLS (REMIX) MERCURY 884 714 -1 /POLYGRAM ABC 

0 12 20 5 SLEDGEHAMMER (REMIX) GEFFEN 0. 20456 /WARNER BROS. PETER GABRIEL 

8 7 7 9 DIGGING YOUR SCENE (REMIX) RCA PW -14327 THE BLOW MONKEYS 

0 16 24 4 OH L'AMOUR (REMIX) /WALK ON DOWN THE LINE ERASURE 
SIRE 0-20471/WARNER BROS. 

lO 14 15 6 AIN'T NOBODY EVER LOVED YOU (REMIX) ARETHA FRANKLIN 
ARISTA AD 1 -9473 

11 9 13 6 ONE STEP CLOSER TO YOU (REMIX) GAVIN CHRISTOPHER 
MANHATTAN V -56019 /CAPITOL 

12 13 18 7 I'M YOUR MAN (REMIX) RCA JD -1433o BARRY MANILOW 

13 10 12 7 RUNNING TOMMY BOY TB 877 INFORMATION SOCIETY 

14 15 14 8 TELL ME (HOW IT FEELS) MCA 23623 52ND STREET 

15 8 10 10 THE FINEST TABU 4Z9.05364/EPIC THE S.O.S. BAND 

16 19 19 6 100 MPH PAISLEY PARK PROMO /WARNER BROS. MAZARATI 

17 17 22 4 EXPERIENCE SUNNYVIEW suN 438 CONNIE 

)$ 20 27 5 STARGAZING VANGUARD SPV 90 ALISHA 

I9 34 - 2 RUMORS /VICIOUS RUMORS JAY ool /MACOLA TIMEX SOCIAL CLUB 

20 30 43 3 ARTIFICIAL HEART (REMIX) /OH NO IT'S U AGAIN CHERRELLE 
TABU 429- 05386/EPIC 

21 21 21 7 STARLIGHT DICE TGR 1005 LAUREN GREY 

O 32 45 3 SET FIRE TO ME (REMIX) A &M SP-12181 WILLIE COLON 

23 29 36 4 SUSPICIOUS MINDS (REMIX) I.R.S. 23626 /MCA FINE YOUNG CANNIBALS 0 46 - 2 OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) (REMIX) PET SHOP BOYS 
EMI -AMERICA V -19206 

25 44 - 2 MOUNTAINS (REMIX) PAISLEY PARK 0 -20465 /WARNER BROS. PRINCE & THE REVOLUTION 

26 26 32 5 JUST ANOTHER LOVER COLUMBIA 44 -0536a JOHNNY KEMP 

CD 31 37 4 STRANGE LANGUAGE COLUMBIA PROMO DEBORA IYALL 

28 24 29 4 THE DREAM TEAM IS IN THE HOUSE! L.A. DREAM TEAM 
MCA 23627 ® 33 39 3 I'LL TAKE YOU ON /HUNGRY FOR YOUR LOVE HANSON & DAVIS 
FRESH FRE -5Y 

® 43 44 4 FUNKY BEAT (REMIX) /WHODINI MEGAMIX JIVE J01- 9462 /ARISTA WHODINI 

31 27 41 4 LIKE A TIGER (REMIX) MOSAIC /CBS ASSOCIATED 429.05371 /EPIC MICHAEL ZAGER 

32 37 48 3 WINNER IN YOU (LP CUTS) MCA MCA5737 PATTI LABELLE 

0 39 47 3 INSIDE TRACK Pow wow Wow 407 NADEEN 

34 35 40 4 HEADLINES SOLAR 0- 66851 /ELEKTRA MIDNIGHT STAR 

35 18 6 12 WHAT I LIKE WARNER BROS. 0 -20449 ANTHONY AND THE CAMP 

36 NEW 1111. 1 ON YOUR OWN (REMIX) MERCURY 884 751.1 /POLYGRAM PETE SHELLEY 

37 38 38 3 I WOULDN'T LIE (REMIX) TOTAL EXPERIENCE TEDI- 2633/RCA YARBROUGH & PEOPLES 

® NEW0110. 1 MAD ABOUT YOU (REMIX) I.R.S. 23629 /MCA BELINDA CARLISLE 

39 22 9 10 MOVE AWAY (REMIX) /SEXUALITY VIRGIN /EPIC 49 -05360 /EPIC CULTURE CLUB 

® NEW I 1 NO PROMISES (REMIX) CHRYSALIS PROMO ICEHOUSE 0 NEW 1 THROUGH THE NIGHT ROLL SUN 440 /SUNNYVIEW BLUE MODERNE 

42 42 46 4 WHAT YOU GONNA DO ABOUT IT (REMIX) TOTAL CONTRAST 
LONDON 886 051.1 / POLYGRAM 

43 25 25 8 MYSTERY OF LOVE D.J. INTERNATIONAL DJ 892 FINGERS, INC. 

44 11 4 12 ALL PLAYED OUT DANCE -SING DS 802 L.I.F.E. 

45 23 16 1 THE HEAT OF HEAT QWEST 0- 20462/WARNER BROS. PATTI AUSTIN 

46 41 49 3 CAN'T GO THIS WAY AGAIN TC 7008 /SUTRA JULIAN 

47 NEW 1 C'MON! C'MON! (REMIX) MCA 23630 BRONSKI BEAT 

48 50 - 3 JANE, GET ME OFF THIS CRAZY THING!/THE JETSONS VARIOUS ARTISTS 
TEE VEE TOONS TVT 5005 

49 NEW 11. 1 
AIN'T NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE 
POLYDOR 885 106- I / POLYGRAM 

50 36 34 8 LOVE TAKE OVER (REMIX) RCA PW -14324 FIVE STAR 

IA F 
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CO 

Titles with future 
chart potential, 

on club play 
this week. 

1. WHO'S JOHNNY (REMIX) EL DEBARGE GORDY 

2. VENUS BANANARAMA LONDON 

3. E =MC2 (REMIX) BIG AUDIO DYNAMITE COLUMBIA 

4. I'M HUNGRY FOR YOUR LOVE JANICE CHRISTIE SUPERTRONICS 

5. MY ADIDAS RUN -D.M.C. PROFILE 

6. HANGING ON A HEART ATTACK (REMIX) DEVICE CHRYSALIS 

7. UNDERGROUND (REMIX) DAVID BOWIE EMI -AMERICA 

8. TWO OF HEARTS STACEY Q ATLANTIC 

©Copyright 1986, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store sales reports. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

0 1 1 12 

** NO.1 ** 
THE FINEST THE S.O.S. BAND 
TABU 419.05364, LP' 3 weeks at No. One 

2 2 2 12 ON MY OWN MCA 23607 PATTI LABELLE & MICHAEL MCDONALD 

3 3 5 9 LIVE TO TELL SIRE 0.20461 /WARNER BROS. MADONNA 

4 4 3 11 WHAT I LIKE WARNER BROS. 0 -20449 ANTHONY AND THE CAMP 

O 5 6 9 JUMP BACK (SET ME FREE) SLEEPING BAG SLX -19 DHAR BRAXTON 

10 10 10 5 RUMORS /VICIOUS RUMORS JAY 001 /MACOLA TIMEX SOCIAL CLUB 

7 7 8 9 NASTY (REMIX) A &M SP -12178 JANET JACKSON 

® 8 12 5 SLEDGEHAMMER (REMIX) GEFFEN 0. 20456 /WARNER BROS. PETER GABRIEL 

9 6 4 12 SAY IT, SAY IT A &M SP -12175 E.G. DAILY 

10 11 11 6 MY ADIDAS PROFILE PRO-7102 RUN- D.M.C. 

11 13 15 6 BABY LOVE ATLANTIC 0-86813 REGINA 

12 9 9 8 JANE, GET ME OFF THIS CRAZY THING! /THE JETSONS VARIOUS ARTISTS 
TEE VEE TOONS TVT 5005 

13 18 24 5 I WANNA BE A COWBOY PROFILE PRO -7084 BOYS DON'T CRY 

14 22 27 5 TELL ME (HOW IT FEELS) MCA 23623 52ND STREET 

15 15 30 4 I'M YOUR MAN (REMIX) RCA JD -14330 BARRY MANILOW 

16 12 17 9 SOMETHING ABOUT YOU (REMIX) POLYDOR 883 957 -1 /POLYGRAM LEVEL 42 

U 20 22 4 HEADLINES SOLAR 0-66851/ELEKTRA MIDNIGHT STAR 

18 17 31 5 OH L'AMOUR (REMIX)/WALK ON DOWN THE LINE ERASURE 
SIRE 0- 20471 /WARNER BROS. 

19 19 14 8 PETER GUNN THE ART OF NOISE FEATURING DUANE EDDY 
CHRYSALIS 4V9 -42992 ® 27 - 2 MOUNTAINS (REMIX) PAISLEY PARK 0 -20465 /WARNER BROS. PRINCE & THE REVOLUTION 

TL 30 33 - 3 OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) (REMIX) PET SHOP BOYS 
EMI -AMERICA V- 19206 ® 23 39 3 AIN'T NOBODY'S BUSINESS FLEETWOOD FW 008 BILLIE 

23 16 21 7 STARLIGHT DICE TGR loos LAUREN GREY 

24 21 19 18 SWEETHEART SUPERTRONICS RY 013 RAINY DAVIS 0 36 4.3 3 MAD ABOUT YOU (REMIX) I.R.S. 23629/MCA BELINDA CARLISLE 

® 29 32 3 SET FIRE TO ME (REMIX) A &M SP-12181 WILLIE COLON 

Z] 34 40 4 PEE WEE'S DANCE ELEKTRA 0 -66850 JOESKI LOVE 

® 31 35 5 
I'LL TAKE YOU ON /HUNGRY FOR YOUR LOVE HANSON & DAVIS 
FRESH FRE -5Y 

29 24 13 21 I CANT WAIT ATLANTIC 0 -86828 NU SHOOZ 

30 26 26 9 I LOVE MY RADIO (MIDNIGHT RADIO) EMERGENCY EMDS 6561 TAFFY 

31 39 - 2 TWO OF HEARTS ATLANTIC 0 -86797 STACEY Q 

32 47 - 2 LIPS TO FIND YOU EPIC 49 -05376 TEENA MARIE 

O 41 - 2 BREATHLESS (REMIX) EPIC 49 -05385 MTUME 

34 40 25 20 (YOU ARE MY) ALL AND ALL SLEEPING BAG SLX-17 JOYCE SIMS 

35 38 42 4 JUST ANOTHER LOVER COLUMBIA 44.05368 JOHNNY KEMP 

36 49 36 7 FUNKY BEAT (REMIX) /WHODINI MEGAMIX JIVE Jot -9462 /ARISTA WHODINI 

31 NEW 1111. 1 C'MON! C'MON! (REMIX) MCA 23630 BRONSKI BEAT 

38 35 18 14 BAD BOY (REMIX) EPIC 49 -05338 MIAMI SOUND MACHINE 

39 33 29 14 WHENEVER YOU NEED SOMEBODY MERCURY 884 572 -1 / POLYGRAM O'CHI BROWN 

40 14 1 16 WEST END GIRLS (REMIX) EMI -AMERICA V -19206 PET SHOP BOYS 

4Z RE -ENTRY HOLD IT, NOW HIT IT DEF JAM 44. 05369 /COLUMBIA BEASTIE BOYS 

42 50 7 THE DREAM TEAM IS IN THE HOUSE! L.A. DREAM TEAM 
MCA 23627 

® RE -ENTRY CENTRAL LINE FLEETWOODFWOO5 LEVEL 3 

44 32 28 9 THE HEAT OF HEAT QWEST 0 -20462 /WARNER BROS. PATTI AUSTIN 

45 NEW 1 LIKE A TIGER (REMIX) MOSAIC /CBS ASSOCIATED4ZS. 05371 /EPIC MICHAEL ZAGER 

46 46 41 7 JACK YOUR BODY UNDERGROUND UN -lol STEVE 'SILK' HURLEY 

47 28 23 15 KISS (REMIX) /LOVE OR MONEY PRINCE & THE REVOLUTION 
PAISLEY PARK 0- 20442 /WARNER BROS. 

48 44 44 4 EXPERIENCE SUNNYVIEW SUN 438 CONNIE 

CI RE -ENTRY DANCIN IN MY SLEEP NIGHTWAVE NWDS.2001 SECRET TIES 

® NEWS 1 FIRESTARTER EPIC 49-05339 TEASE 

y 
N 0 o 
Y 
Q 
W 
Ce 
CO 

Titles with future 
chart potential, 
based 
reported 

on 
this 
sales 

week. 

1. ONE STEP CLOSER TO YOU (REMIX) GAVIN CHRISTOPHER MANHATTAN 

2. E =MC2 (REMIX) BIG AUDIO DYNAMITE COLUMBIA 

3. MALE STRIPPER /ALL MEN ARE BEASTS MAN 2 MAN MEETS MAN PARRISH 
REC 

4. DISENCHANTED THE COMMUNARDS IMPORT (LONDON.UK) 

5. AIN'T NOTHIN' GOIN' ON BUT THE RENT GWEN GUTHRIE POLYDOR 

6. CAN'T LIVE SUZY Q IMPORT (ARS.BELGIUM) 

7. LOVE CAN'T TURN AROUND FARLEY "JACKMASTER" FUNK & JESSE 
SAUNDERS HOUSE 

8. UNDERGROUND (REMIX) DAVID BOWIE EMI -AMERICA 

OTitles with the greatest sales or club play increase this week. Video clip availability. Recording Industry Assn. Of America (RIAA) certification for sales of one million units. RIAA certification for sales of two million units. Records under Club Play are 12 inch unless 

otherwise indicated. 
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by Brian Chin 

IT'S A HODGEPODGE, again, of 
notable singles, and a good week 
for pop -slanted dance material -all 
of it with involvement from the 
steadily enlarging cabal of studio- 
mix people. Nu Shooz' followup to 
one of the year's success stories is, 
"Point Of No Return" (Atlantic), is 
a further elaboration of the al- 
bum -with a hectic Shep Pettibone 

mix, with good structuring and 
more trademark Emulator. Wisely, 
it's much farther out than the pop 
version on the album ... Personal 
fave: Steve Winwood's "Higher 
Love" (Island 12 -inch promo), which 
sounds like one of the summer's 
great singles, and a possible club 
left -fielder. It could be as signifi- 
cant as "Sledgehammer," if engi- 

DISCO & DANCE 12" 
U.S.A. & IMPORTS 

(WHOLESALE FOR STORES) 
U SACA NADAE NGLANDGERMANV 

ITAL VFRANCEHOLLAND 

We have a complete selection of all U.S. 
releases and all import disco records. 
We also export to foreign countries. 

Send for our tree Byer listing all titles we 
stock, U.S. 8 Imports. We specialize in U.S 
small label product, call us for best service 
and information. 

US & CANADIAN 12" 

Ziggy Zag -Bronx Vice 
Roaches -Bobby, Jimmy & Critters 
Ma Foom Bay -Culture Vibe 
Love Me Tonight-Sareo 
Gucci Bass-GGucci Crew 
Hey Jay -Tic & Tac 
Greatest Show -RSO Crew 
How Can We Be Wrong- Trinere 
Tiger Baby -Francine Kerr 
Personal Injury-Caprice 
Play At Your Own Risk -Franco 
Message Of Love-Steve Allen 
Play Boys -Yvette Money 
Never Let You Go-J McAlister 
Godfathers House-Chip E 
Such A Feeling -Young & Co. 
No News (Remix)- Kreamcicle 
Some Kind Of Wonderful -Rage 
Runaway Girls-One Two Three 

Another Cha Cha-S. Esmerelda 
TAPPS Lp (Turn It On) 
Dance (Rmx) -Joy St. James 
Rumors -Timex Social Club 
Hungry For Love -J. Christie 
JB Traxx -Duane & Co. 
Baby Can Work Me-J. Edwards 
Pistol (Rmx) -L. Pettey 
007 (US Rmx)- Bondetts 
Light (US Rmx)- Peppermint 
Lover Tonight --K. Cole 
Can't Live (rmx)-Suzy O 
Say You Love Me (Rmx) -Lime 
Love Cant Turn- Farley Funk 
All Men Are Beasts--Man 2 Man 

EUROPEAN 12"S 

Get Up- Flirtations 
Dont You Go Away-- Creat. Conn 
Your A Beat (Swed Mix) -E.Exp 

Love Really Hurts -B.B. Blue 
Voulez Vous -DAF 
Innocent Love-Sandra 
Los Ninos -Two Of China 
Call It Heaven -Dreaming 
You're My Love -Patti Ryan 
My Passion -Real Frequency 
Love Spy -Mike Mareen 
Disenchanted - Communards 
3rd Time Lucky -Pearly Gates 
Fly To Me (rm%) -Aleph 

DISCO CLASSICS 

Feels Like Im In Love -K. Marie 
ALL DIVINE 12" 
ALL LIME 12" + Lps 
Mix Your Own (Lps) 

+ Over 500 Other Classics 

UNIQUE RECORD DIST. 
855 (E) CONKLIN ST. FARMINGDALE, NY 11735 

(516) 694 -4545 TELEX 
475 8254 IMPT DISC 

685 2522 EXP DISC 

BEYOND BPM 
THE IMPORT NEXT STEP 

Harmonic Keys Dance Music Service provides 
professional data for DJ's who desire a "beyond -the- 

beat" expertise on music and music theory. 
Keys of New Releases, Classics Free DJ Classifieds 
Guide to overlay keys 
Accurate BPM 
Phrasing of intro, breaks 

What it means to you: 

MUSICALLY PERFECT IN KEY MIXES 100% OF THE TIME 
When you know your keys, as well as your BPMS, You 
and your club will be state of the art. 

Technically perfect sets 
Reviews, domestic and imports 
Special Mobile -party classics 

HARMONIC KEYS DANCE MUSIC SERVICE 
819 Peacock Plaza, Suite 596, Key West, FL 33040 
Contact Stuart Soroka 305 -294 -4491 

neer Tom Lord -Alge has done an 
appropriate mix. 

Alphaville's "Dance With Me" 
(Atlantic) is a very good- sounding 
Euro-pop production; its dense lay- 
ering of sound is typically well -man- 
aged by producers Steve Thomp- 
son and Michael Barbiero ... Jef- 
frey Osborne's "You Should Be 
Mine" (A &M) is stripped down and 
hottened up with a grainy, high -end 
aura by Arthur Baker; it's much 
different, sonically, from the single. 
(We desperately implore Osborne to 
produce his next album himself.) ... 
the Jets' "Private Number" (MCA), 
followup to a top three pop record, 
gets a very emphatic mix from 
Louil Silas Jr., with disco phasing 
and way -out percussion accenting. 

In the underground vein: Cultur- 
al Vibe's "Ma Foom Bey" (Easy 
Street) suggests the high -pressure, 
do-it -yourself disco /funk of the Chi- 
cago "house" productions, adding 
an African nonsense chant. Tony 
Humphries edited, and gets a bit of 
personal advertisement out in the 
bonus beats. The almost chantless 
"rhythm" version is even more Chi- 
cago ... The Latin Rascals' first 
artist -credited record, "Bach To The 
Future" (Sutra), grafts a famous 
Bach air onto a beatbox rhythm, 
and the question immediately 
arises: is this a trend? Will the TV 
compilations of "100 Greatest Clas- 
sical Melodies" be the next DJ drop - 
in tool? 

BRIEFLY: Lloyd Cole & the Com- 
motions' "Cut Me Down" (Geffen) 
builds insinuatingly in a well- struc- 
tured Mark Saunders mix. The cut 
has a great Brit- invasion rawness of 
sound, with '80s sophistication ... 
Melba & Kashif's "Love The One 
I'm With" (Capitol 12 -inch promo), 
already a major black radio item, is 
classy and funky. 

REMIXES: Jean -Michel Jarre's 
state -of- the -art instrumental Euro- 
pop, "Fourth Rendezvous" (Dry - 
fus/Polydor), is the kind of record 
we rarely see in major -label U.S. re- 
lease, but it's a clear shot at pop for 
this particular artist ... Book of 
Love's "You Make Me Feel So 
Good" (I Square /Sire), as remixed 

MANUFACTURERS 
AND 
DISTRIBUTORS 
Write or call for tree catalog 

111, 

Mirror 
Ball 

F-301 

166 Central Ave. 
Farmingdale, NY 11735, USA 
(516) 752-9824 
TELEX: 221618 FARRA UR 

Hell - 
copter 
Beacon 

Fresnell 

Rope Lights MIRROR EFFECTS 
PIN SPOTS 
RAIN LITES 

HELICOPTERS 
SPEAKERS 
MIXERS 
ROPE LIGHTS 

THEATER LIGHTS 
CONTROLLERS 
NEON 

Installations through authorized dealers worldwide include: 
CRAZY HORSE -CHILE / CLUB HIPPOPOTAMUS -MEXICO 
SCARAMOUCHE- MEXICO / COMMERCIAL CENTER -VENEZUELA 
SALTY DOG -NEW YORK / LA CASCADA -PANAMA 
DISCOTECH ESTRAMBURGO- PANAMA / TRADEWINDS- 

NEW JERSEY 

Pee -Wee Pact. Vintertainment recording artist Joeski Love holds up a copy of 
his popular 12 -inch single "Pee -Wee's Dance," which will now be distributed by 
Elektra /Asylum. Joeski's forthcoming effort will also be handled under the new 
distribution pact, for which a special label depicting the Vintertainment /Elektra 
logos has been created. Standing are, from left, E /A's senior director of special 
markets Doug Daniel, vice president of special markets Primus Robinson, and 
vice president of creative services Hale Milgrim. Flanking the artist are E /A's 
director of a &r special markets Scott Folks, left, and Vintertainment Records 
chief Vincent Davis. 

by Jellybean Benitez and producer 
Ivan Ivan, has the neo-Motown in it 
drawn out a bit; strange, huh? 
Mark Kamins remixed the more 
driving extra cut, "Lost Souls" ... 
Wax's "Ball And Chain" B -side re- 
mix by Justin Strauss and Murray 
Elias strips the cut down to the 
beat, to good hard effect ... Lou 
Reed's uncharacteristically light- 
hearted but cool "No Money Down" 
(RCA) is remixed by Bruce Forest. 

L.A. Dream Team's "Nursery 
Rhymes" (MCA) distinguishes itself 
among raps with a real, memorable 
bass line and a not -too -long ar- 
rangement ... Nick Siano, one of 
New York's DJ legends, has re- 
leased his first record since 1982; 
unlike his avant -garde projects 
(which included the original Dino- 
saur record in 1978), this one's a pop 
song, "I'm Looking For You" (Klub, 
through New York's Pearl Distribu- 
tion) ... Turbo M.C.'s "Studder 
Sometimes" (Whop 718 -498 -4415) 
has some very funny storytelling, 
with a powerful go-go /human beat 
box break ... Trouble Funk's 
"Good To Go" (Island), previewing 
the movie finally to come, is more a 
mainstream anthem than ever, and 
possibly what go-go will need to rep- 
resent itself nationally, as it comes 
closer to the hit -record dynamics 
needed by radio. 

NOTES: In another of its name -it- 
and- claim -it signings (the label is 
batting two out of two on the pop 
charts now), Atlantic has picked up 
the Stacy Q. record, "Two Of 
Hearts." This Hi -NRG piece avoids 
most of the cliches and integrates 
some good, diverse elements from 
other dance styles ... Yes, you real- 
ly did see it: one of the multicross- 
over moments of the year was Joan 
Baez, at the Amnesty International 
benefit at Giants Stadium, joining 
the Neville Brothers -and doing a 
cover of Tears For Fears' "Shout" 
... Peter Gabriel's set was astound- 
ing for his fervor and showmanship; 
we await his tour here with doubled 
anticipation . .. The Police were 
just plain fierce, playing hair -rais- 
ing versions of "King Of Pain" and 
"Roxanne." 

BAKER'S REVENGE: Arthur 
Baker himself notes wryly that it 
was a cover -of Eddy Grant's 
"Walking On Sunshine" -that put 
his first indie label, Streetwise, on 
the map both here and internation- 
ally in 1982. He hopes lightning will 
strike again for his new Criminal la- 
bel with his cover of "Jump Back," 
by Wally Jump Jr. and the Criminal 
Element. Rocker's Revenge and 
Whiz Kid are also signed to the 
label. 

NASHVILLE SCENE 
(Continued from page 26) 

Nashville, Roger of New York, and 
David of St. Louis. 

CBS SONGS threw a No. 1 party 
for Richard Leigh, co- writer (with 
Roger Murrah) of "Life's High- 
way," when the Steve Wariner 
song hit the top of the Billboard Hot 
Country Singles chart. 

Jimmy Gilmer, vice president of 
CBS Songs, hosted the Nashville 
event. Although Gilmer has proven 
to be treasure in the eyes of his writ- 
ers, he's trivia for the rest of the 
world. The latest version of Trivial 
Pursuit contains the question, 
"What Jimmy Gilmer hit was No. 1 

the day John F. Kennedy was 

killed ?" The answer: "Sugar Shack," 
the top pop hit of 1963, the year be- 
fore Gilmer's performing career was 
destroyed by a plague of Beatles. 

An earlier version of Trivial Pur- 
suit asked what Gilmer's "only 
claim to fame" was (the answer was 
the same). We'd like to suggest one 
more trivia question: Who is the 
only subject of a Trivial Pursuit 
question who missed his own ques- 
tion while playing the game? An- 
swer: Jimmy Gilmer. 

"Only claim to fame ?" Gilmer 
raged at the question. "I've got 
lots -'Bottle Of Wine,' 'Sugar 
Shack' ... " Sorry, Gilmer, nobody 
argues with Trivial Pursuit. 
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TOP LATIN ALBUMS. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

I- N 3 ARTIST TITLE LABEL 8 NUMBER /DISTRIBUTING LABEL 

1 1 23 JOSE JOSE PROMESAS ARIOLA 18 

2 8 11 ROBERTO CARLOS ROBERTO CARLOS 86 ces 12327 

3 2 15 ROCIO JURADO PALOMA BRAVA EMI /ODEON 7500 /RCA 

4 3 29 MANGO POR AMOR AL ARTE EMI /ODEON 7462/ODEON 

5 7 23 RUDY LA SCALA VOLVAMOS A VIVIR SONOTONE 65114 

6 4 45 JULIO IGLESIAS LIBRA CBS 50336 

7 11 39 MARISELA COMPLETAMENTE TUYA CBS 90439 

8 10 5 DIEGO VERDAGUER ESTOY CELOSO PROFONO 90469 

9 17 43 MIAMI SOUND MACHINE PRIMITIVE LOVE CBS 10375 

10 5 41 JOSE FELICIANO YA SOY TUYO RCA 87415 

11 9 21 PANDORA COMO TE VA MI AMOR EMI /ODEON 7466/RCA 

Q. 12 14 13 LUNA MOTIVOS TELE 010 

CD 13 16 19 ALVARO TORRES TRES PROFONO 90455 

4. 14 21 29 JOSE LUIS RODRIGUEZ EL ULTIMO BESO cas 30308 

15 18 33 YOLANDITA MONGE LUZ DE LUNA ces 10379 

16 - 1 JOSE NOGUERA IMAGINANDO DNA 334 

17 22 51 EMMANUEL EMMANUEL RCA 7337 

18 13 33 CAMILO SESTO TUYO ARIOLA 6077 

19 20 5 ROCIO BANQUELLS ROCIO BANQUELLS WEA 3086 

20 12 29 PIMPINELA LUCIA Y JOAQUIN CBS 11330 

21 24 19 ANTONIO DE JESUS VIVENCIAS ABM 37015 

22 6 23 JOAN SEBASTIAN JOAN SEBASTIAN MUSART 6005 

23 - 3 YURI YO TE PIDO AMOR RCA 7467 

24 - 5 LUIS ANGEL AMARA MUERTE ABM 37016 

25 - 11 ISABEL PANTOJA MARINERO DE LUCES RCA 7432 

1 1 35 FRANKY RUIZ SOLISTA PERO NO SOLO TH 2368 

2 2 27 WILFRIDO VARGAS LA MEDICINA KAREN 96 

3 7 25 TOMMY OLIVENCIA AYER, HOY, MANANA Y SIEMPRE TH 2386 

4 17 5 WILLIE ROSARIO NUEVA COSECHA BRONCO 142 

5 6 31 HANSEL Y RAUL LA MAGIA DE RCA 7469 

6 3 11 JOHNNY VENTURA SORULLO Y CAPULLO COMBO 2046 

7 5 7 OSCAR D'LEON OSCAR 86 TH 2399 

8 4 13 FERNANDITO VILLALONA PARA MI PUEBLO TODO KUBANEY 10017 

IA 9 15 5 LUIS RAMIREZ Y REY DE LA PAZ SABOR CON CLASE CAYMAN 9016 J 10 8 31 EL GRAN COMBO NUESTRA MUSICA COMBO 2045 

11 14 11 RALPHY LEVITT SOMOS EL SON BRONCO 139 H 12 11 53 EL GRAN COMBO INNOVATION COMBO 2042 

á13 20 25 WILLIE CHIRINO SARABANDA CBS 10394 
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ANDY MONTANEZ ANDY MONTANEZ TH 2345 

CANO ESTREMERA EL NINO DE ORO PDC 8601 

16 19 17 LAS CHICAS DEL CAN CHICAN KAREN 92 
60 

17 - 23 MILLIE Y LOS VECINOS DINASTIA RCA 7522 

F 18 - 1 ROBERTO TORRES ELEGANTEMENTE CRIOLLO SAR 1043 

19 - 31 RUBEN BLADES ESCENAS , ELEKTRA 60432 

20 9 27 CELIA CRUZ/TITO PUENTE HOMENAJE A BENNY MORE VOL. 3 
VAYA 105 

21 - 1 LOS REYES DEL CARIBE YA ESTO ES OTRA COSA EN NEW YORK 
MURO 140 

22 - 1 ORQUESTA LA SOLUCION BRINDEMOS TH 2400 

23 - 51 BOBY VALENTIN ALGO EXCEPCIONAL BRONCO 135 

24 22 3 JOSE NOGUERA, DANNY RIVERA, LUCESITA BENITEZ IMAGINANDO 
DNA 334 

25 - 1 LOS KENTON LOS KENTON RCA 7428 

1 6 13 LA MAFIA LA MAFIA 1986 CBS84320 

2 7 33 LOS YONICS LOS YONICS PROFONO 90448 

3 1 7 LOS BONDADOSOS 17 SUPEREXITOS PROFONO 90465 

4 18 5 RAMON AYALA LA QUE SE FUE TIERRA MALA FREDDIE 1347 

5 2 5 LOS BUKIS 16 SUPEREXITOS PROFONO 90464 

6 - 1 LOS CAMINANTES DE GUANAJUATO PARA AMERICA Roan 1119 

Z 7 9 23 LOS TIGRES DEL NORTE EL OTRO MEXICO PROFONO 90456 

8 - 1 VICENTE FERNANDEZ CANTA A AMERICA LATINA ces 1054 

V 9 3 51 JOAN SEBASTIAN RUMORES MUSART 6005 

X l0 - 31 YNDIO Y LOS YONICS 16 SUPERBALADAS MERCURIO 83104 

w11 - 7 VICENTE FERNANDEZ DE UN RANCHO A OTRO CBS 20743 

12 - 39 LUCHA VILLA INTERPRETA A JUAN GABRIEL ARIOLA 6065 

13 5 53 LOS BUKIS ADONDE VAS PROFONO 90425 

Z 14 - 33 LOS YONICS 15 SUPER EXITOS PROFONO 90412 

HUMILDES e ,it' 
15 

16 

14 

4 

5 

13 

LOS HUMILDES CORRIDOS AL ESTILO DE LOS PROFONO 

GRUPO PEGASO EL ANDARIEGO REMO 1015 

17 - 1 LOS INVASORES DE NUEVO LEON NO HAY NADA ETERNO FREDDIE 

rg 18 - 39 VIKKI CARR CON MARIACHI CBS 20744 

19 - 39 LOS BONDADOSOS POR QUE ME HACES SUFRIR PROFONO 90437 

20 - 1 PEDRITO FERNANDEZ EL MEJOR DE TODOS ces 20774 

21 - 43 RAMON AYALA UN RINCONCITO EN EL CIELO FREDDIE 1312 

LITTLE JOE 25 ANIVERSARIO CBS 10396 22 - 17 

23 16 33 LOS PLEBEYOS HOLA QUE TAL DMV o26 

24 - 29 LOS VASKEZ EL SUPERSHOW CBS 20748 

25 - 3 LOS HURCANES DEL NORTE LO NUEVO DEL 86 GARMEX 1007 

(CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of one million units. 

OTAS 
by Enrique 
Fernandez 

IS THERE A SALSA UNDERGROUND? Are you 
part of it? Do you know who your peers are? Let's 
find out. 

A decade or so ago, "Latin music" and "salsa" were 
virtually synonymous. Then came the decline of the 
New York scene, the onslaught of the international 
Latin pop ballad, and the coup de grace, the Domini- 
can merengue boom. But neither the music nor its 
fans disappeared. What happened is that for a variety 

Calling all salsa stations. 
Billboard conducts a survey 

of reasons, including some faulty marketing, salsa 
lost some of its commercial appeal. The labels shrank 
or disappeared and radio played less and less salsa. 

But the music lived on. In the capital of salsa, New 
York, there isn't much salsa on the radio, never mind a 
full -time station. But there is salsa on FM each and ev- 
ery day, broadcast by unpaid producers and DJs from 
the city's public stations. You have to do some dial 
spinning, but the music is there. 

And the music is alive at a number of public radio 
stations throughout the country, many of them affili- 
ated with colleges. The programming is free of com- 
mercial pressures and reflects the tastes of the volun- 
teer producers, but there are some similarities. Nearly 
everyone we've heard plays old Cuban classics -the 
music that inspired modern salsa. They also play new 
Cuban music, like Los Van Van; salsa oldies, like clas- 
sic Eddie Palmieri; and new releases, many from in- 
novative groups on independent labels. 

Since these shows exist outside the commercial 
scene, there is little information about them. As a ser- 
vice to the devoted aficionados who work on these 
shows, the salsa labels, radio listeners, and anyone in- 
terested in tracking this phenomenon, we'd like to 
identify the U.S. salsa radio scene. If you're part of 
the salsa underground, please send us the name of the 
show, the station, the hours, the producers and DJs, 
and the specialty of your program. We will publish 
this information as it arrives. Write Latin Notas, Bill- 
board, 1515 Broadway, New York, N.Y. 10036. 

ONE SALSA ARTIST WHO'S MOVED into new ar- 
eas is Alfredo de la Fe, whose new album, "Vallen- 
ato," has been released in the U.S. by the Sonotone 
label. The Cuban -born artist moved from New York to 
Colombia a few years ago, where his fiery, jazz- and 
rock -infused violin style was eagerly accepted by that 
country's salsa public. His new LP is not salsa, howev- 
er, but vallenato, a traditional music of the Colombian 
coast that enjoys great popularity all over the country 
and in the growing U.S. Colombian community. 

THE NEW SUPERDEAL BETWEEN José Luis 
Perales and CBS has prompted speculation that the 
major considers the Spanish singer its new Julio Igle- 
sias. The engineer of Perales' contract seems to have 
been José Luis Gil, who headed Perales' former label, 
the Spanish indie Hispavox, and is now the singer's 
manager. In any case, the main target of this deal is 
the Spanish- American (which includes U.S. Latin) pub- 
lic, which has been responsible for the Spaniard's 
sales success. North and south, Spanish- speaking 
America continues to be good for romantic balladeers. 

EEPING SCORE 
by Is Horowitz 

NIMBUS RECORDS, certainly the only label anywhere 
to be headquartered in a bona fide castle, is planning to 
beef up its American presence. The U.K. label, which 
has won recognition for the technical -and musical - 
quality of its product, will activate its first U.S office 
next month. 

Since its formation some dozen years ago, Nimbus 
has relied on importers to market its disks in this coun- 
try. Most recent domestic supplier was International 
Book & Records in New York. 

Clyde Allen will man the New York office as director 
of marketing and publicity, and the company has al- 
ready begun setting up a distributor network to handle 
the line, currently numbering some 40 compact disks. 
Distributors named so far by international sales chief 
Ivor Liss include Rounder Records, Gemini, H.S.I., Cali- 
fornia Record Distributors, and Ingram. 

The New York office will not represent the Nimbus 
CD manufacturing facility in the U.K., which deals with 
its client list directly from the home office in Monmouth, 
England. A second Nimbus plant, in Cwmbran, Wales, 
will bring the firm's CD capacity up to more than 20 mil- 
lion annually. That latter plant is due to go on line in 
July. The company stopped producing LPs, for itself and 
others, last October. 

New titles will be added at the rate of six CDs every 
two months, says Allen. Among the projects to be con- 
tinued is a cycle of the Beethoven symphonies and piano 
concertos, with the Hanover Band, a period- instrument 
ensemble, and Mary Verney at the fortepiano. A Men - 
delssohn cycle is also underway with violinist /conductor 
Jaime Laredo directing the Scottish Chamber Orches- 
tra. And a first U.S. recording is planned next year fea- 
turing pianist Shura Cherkassky in the two Chopin 

concertos, with Gerard Schwarz conducting. 

FLAG WAVING: Labels generally will put their best 
foot forward in the parade of product suitable for Inde- 
pendence Day promotion. Philips, for instance, hopes to 
benefit from a television performance by John Denver 
of "America, The Dream Goes On," the title song in the 
John Williams /Boston Pops album, expected to gain 
additional attention this year via cover art that features 

Nimbus readies first 
U.S. office 

the Statue of Liberty. 
Also slated for TV, this on July 5, is a satellite- trans- 

mitted performance of the French national anthem by 
Jessye Norman standing before the Eiffel Tower. 
That's all part of the salute by the donor nation to the 
100th anniversary of the statue to be celebrated next 
week. 

London was slated to sail a group of press people 
around the statue in New York Harbor at week's end to 
promote Marilyn Horne's "Beautiful Dreamer" album, 
which contains a number of patriotic and traditional 
American songs. The superstar mezzo herself was 
scheduled to sing aboard the craft. 

And then, of course, let's not forget the "The Lady 
Remembers," the Richard Adler opus on RCA Red 
Seal dedicated to the venerable statue. The Detroit Sym- 
phony under Gunther Herbig performs. 
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Jazz Dealers Find Loyal Customers 
This story prepared by Chris Mor- 
ris in Los Angeles and Geoff May- 
field in New York. For additional 
coverage of jazz activities, see the 
"Spotlight on Jazz & Fusion" in 
this issue. 

NEW YORK The role of jazz in 
music retailing could be described 
by paraphrasing the axiom from an 
old cigarette ad campaign: "It's not 
for everyone, but it doesn't try to 
be." 

But specialty retailers who are 
able to commit to jazz catalog are 
rewarded with loyal customers who 
are prone to multi -unit purchases. 

"They tend to buy more, especial- 
ly the traditionally oriented jazz 
customer," says Curt Scheiber, pro- 
prietor of SchoolKids Records, a Co- 
lumbus store that does as much as 
30% of its volume in jazz product at 
its location near the Ohio State 
Univ. campus. "The pop buyer 
tends to buy just one album, but the 
jazz buyer spends more time look- 
ing through records and will buy 
several at a time. 

"They have to be more aggres- 
sive. They're forced to be more 
knowledgeable because the music 
doesn't get the exposure and 
airplay." 

Multiple purchases by jazz enthu- 
siasts are also frequent at New 
York's J &R Music World, where an 
entire floor is devoted to jazz in a 
store- within -a -store concept. Debbie 
Morgan, general manager of the 
firm's record division, says that al- 
though the store is located in a busi- 
ness district characterized by light 
weekend traffic, "Saturday is our 
busiest day. People come from Long 
Island, New Jersey, wherever. 

There's your devoted buyer, and it's 
very much a multiple -purchase 
business." 

For some dealers, jazz sales are 
growing. "People are buying 
more," says Alan Goldsher, assis- 
tant manager of the Jazz Record 
Mart in Chicago, one of the coun- 
try's longest -lived specialty outlets. 
"We've seen a 25% increase, and 
June is shaping up as a record 
month." 

Jazz numbers are also up at Tow- 
er Records' Sunset Strip store in 
Los Angeles and Sam's Jams in the 
Detroit suburb of Ferndale. But 
both stores qualify those increases. 

Glenn Rich, jazz buyer for the 
Sunset Tower, says "totals are up, 
but not significantly" at the outlet, 
where jazz LPs account for 20% of 
the location's album space. Steve 

Milgrom, owner of Sam's Jams, 
where jazz accounts for 15% of total 
stock and 20% of sales, says, "The 
increase in our jazz volume is not 
disproportionate in comparison to 
overall volume." 

Part of that growth can be attrib- 
uted to compact disks. At the Jazz 
Record Mart, long a haven for black 
vinyl collectors, CDs now account 
for 20% of sales, as opposed to only 
5 % -10% a year ago, according to 
Goldsher. He says the store current- 
ly stocks "one [CD] on almost every 
jazz title available." CD sales have 
tripled during the past year for 
Sam's Jams, which now stocks 400 
jazz titles on CD. 

"Any title that comes out on CD, 
people buy it," says Albert 
Ramirez, jazz buyer for the Leo - 

(Continued on page 99) 

Janet "Controls" The Wherehouse. The crowd spilled out to the street when 
Janet Jackson drew some 4,000 fans with an in -store appearance, supporting 
her A &M album "Control," at one of the Wherehouse chain's Los Angeles 
stores. 

Some Concern Expressed 

CD Optimism Prevails At Summer CES 
BY DEBBIE ROSENBLUM 

CHICAGO Thanks in large part to 
consumer acceptance of the com- 
pact disk player, the audio business 
will enjoy an 11% hike in sales this 
year to almost $7.4 billion at the fac- 
tory level, according to figures re- 
cently released by the Electronics 
Industry Assn. (EIA). 

Keynoting the Audio Conference 
at the recent Summer Consumer 
Electronics Show (CES) year, David 
Karron of Fisher Corp. said 1986 is 
indeed "the year of the compact 
disk." According to industry esti- 
mates, this year will see an 86% in- 
crease in sales to about 1.8 million 
players. And next year looks even 
more impressive, with a 28% jump 
to 2.3 million units projected. 

"That's pretty good for a product 
that in 1987 will only be five years 
old," Karron said, noting the prolif- 
eration of portable CDs, home sys- 
tems, and in -car models on the show 
floor. 

Despite the positive outlook, pan- 
elists expressed concern over the 
darling of the audio industry. They 
said the current speculation regard- 
ing the introduction of Digital Au- 
dio Tape (DAT) can only hinder 

sales, not aid them. 
"We have to be careful," cau- 

tioned Eli Harary of Paris Audio in 
Los Angeles. "Too often we talk 
about technology rather than bene- 
fits. Then the consumer holds back 
on the purchase of product because 

Too often we 
talk about 

technology rather 
than benefits' 

of what may be here in two years." 
The other home audio retail pan- 

elist, Marvin Jamal of the Wiz music 
and hardware chain in New York, 
strongly urged dealers in the audi- 
ence to counter such talk with ac- 
tion. He noted that he separates 
products into different rooms and 
shows consumers via demos what 
they can get now. 

"It's like the Polaroid camera," 
he said. "The easiest way to sell it 
[when it was new] was to snap a pic- 
ture." Seeing the photo developed 
right before their eyes, he noted, 
prompted people to buy the product. 

Selling mobile compact disks has 
not been quite as simple. In fact, 
panelists questioned whether the 
car players have even arrived yet. 

"I think the main reason car CD 
hasn't lived up to expectations is be- 
cause there hasn't been enough 
done to develop the business," said 
Jerry Dryer of St. Louis -based 
CMC. "The combo tuner CDs should 
help." 

Added Phillip Christopher of 
Audiovox Corp.: "The car CD is still 
in its infancy. We believe that a 
number of manufacturers will be in- 
troducing combination players in 
September and October." 

Also discussed at the conference 
were the recent price increases tied 
to international currency fluctua- 
tions. Most panelists maintained 
that the full effect of the dollar de- 
valuation has not yet been felt. 

Ralph Wolfe of Technics said he 
foresees additional price hikes as 
early as August from Japanese - 
based suppliers. However, he add- 
ed, "I think most of the manufactur- 
ers will try very hard to get their 
costs in line" to keep increases 
down and add features "to make up 
for the price increase." 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL 

I 1 148 

* * No. 1 * * 
ELTON JOHN MCA 37215 (1974) 80 weeks at No. One 

ELTON JOHN'S GREATEST HITS 

2 2 140 
AEROSMITH COLUMBIA PC.36865 (1980) 

AEROSMITH'S GREATEST HITS 

3 3 148 
THE WHO MCA 37217 (1971) 

WHO'S NEXT 

4 5 68 
BRUCE SPRINGSTEEN COLUMBIA PC 31903 (1973) 

GREETINGS FROM ASBURY PARK 

5 4 146 
ELTON JOHN MCA 37216 (1977) 

ELTON JOHN'S GREATEST HITS VOL. II 

6 8 200 
THE MONKEES ARISTA AL5 -8061 (1976) 

THE MONKEES' GREATEST HITS 

7 7 188 
DON MCLEAN UNITED ARTISTS LN -10037 (1971) 

AMERICAN PIE 

8 6 154 
STEELY DAN MCA 37214 (1977) 

AJA 

9 9 106 
STEPPENWOLF MCA 37049 (1973) 

16 GREATEST HITS 

10 10 48 
NEIL DIAMOND MCA 2106 (1974) 

12 GREATEST HITS 

11 12 204 
DAVID BOWIE RCA AYLI- 384311972) 

THE RISE AND FALL OF ZIGGY STARDUST 

12 1i 204 
BILLY JOEL COLUMBIA PC -32544 (1974) 

PIANO MAN 

13 14 98 THE GUESS WHO RCA AYLI.3662 (1971) 

THE BEST OF THE GUESS WHO 

14 15 146 
LYNYRD SKYNYRD MCA 37211 (1973) 

PRONOUNCED LEH -NERD SKI -NERD 

15 13 76 TOM PETTY MCA 37248 (1979) 

DAMN THE TORPEDOES 

16 16 138 
AEROSMITH COLUMBIA PC -33479 (1975) 

TOYS IN THE ATTIC 

17 18 20 
MEATLOAF EPIC PE -34974 (1977) 

BAT OUT OF HELL 

18 17 134 
JIMMY BUFFETT MCA 37150 :19771 

CHANGES IN LATITUDES, CHANGES IN ATTITUDES 

19 23 16 
STEVE MILLER CAPITOL SN -16321 (1978) 

GREATEST HITS 1974 -1978 

20 20 148 
STEELY DAN MCA 37220 (1980) 

GAUCHO 

21 19 64 
CREEDENCE CLEARWATER REVIVAL FANTASY ORC -4516 (1970) 

COSMO'S FACTORY 

22 22 52 
SIMON AND GARFUNKEL COLUMBIA PC -9914 (1970) 

BRIDGE OVER TROUBLED WATER 

23 21 110 
MARVIN GAYE MOTOWN M5.19) (1976) 

MARVIN GAYE'S GREATEST HITS 

24 30 12 
HEART PORTRAIT PR -34799 (1977) 

LITTLE QUEEN 

25 26 116 
JANIS JOPLIN COLUMBIA PC -32168 (1973) 

JANIS JOPLIN'S GREATEST HITS 

26 32 8 THE WHO MCA 5408 (1982) 

THE WHO'S GREATEST HITS 

27 25 56 
CREEDENCE CLEARWATER REVIVAL FANTASY ORC -4515 (1969) 

WILLY AND THE POOR BOYS 

28 28 28 28 
HEART PORTRAIT PR -35555 (1978) 

DOG & BUTTERFLY 

29 27 198 
THE WHO MCA 37003 (1978) 

WHO ARE YOU 

30 29 154 
JEFF BECK EPIC PE-33409 (1975) 

BLOW BY BLOW 

31 31 60 
CREEDENCE CLEARWATER REVIVAL FANTASY ORC 4512 (1969) 

GREEN RIVER 

32 NEW ' 
STEELY DAN MCA 5324 (1982) 

GOLD 

33 33 174 
SPYRO GYRA INFINITY 37148 (1979) 

MORNING DANCE 

34 35 32 
CHEAP TRICK EPIC PE -35795 (1979) 

LIVE AT BUDOKAN 

35 36 40 JIMMY BUFFETT MCA 37024 1978) 

SON OF A SON OF A SAILOR 

36 34 196 
THE WHO MCA 37000 (1970) 

LIVE AT LEEDS 

37 37 190 
JOE JACKSON A &M SP -3187 (1979) 

LOOK SHARP! 

38 38 24 TOM PETTY MCA 1479 (1981) 

HARD PROMISES 

39 39 168 
ELVIS COSTELLO COLUMBIA PC 35331 (1978) 

THIS YEAR'S MODEL 

40 RE -ENTRY 
BOZ SCAGGS COLUMBIA PC -36841 (1980) 

HITS 

CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of one million units. 
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Detailing 
Audio plus 

Discwasher's recently introduced CD Storage System features pivoting jewel 
box clips, which allow for easy browsing of up to 20 compact disks. The rack 
may be stored flat or mounted on a wall. 

BY EDWARD MORRIS 

A biweekly column spotlighting 
new audio products and accesso- 
ries. 

KOSS (414/964 -5000) has put three 
new youth -oriented stereophones on 
the market in its Fun 'N Fashion se- 
ries. The top -of- the -line KFF /300 
has a blue and yellow color scheme, 
weighs three ounces, and has dual 
volume balance controls. It comes 
with a headband cover, spare large 
cushions, and a quarter -inch home 
adapter. Suggested retail price: 
$19.99. The gray and blue KFF /200 
weighs 2 1/2 ounces, has a head- 
band cover and spare large cush- 
ions, and retails for $15.99. The two - 
ounce KFF /100 is in bright red, 
blue, and yellow and has a quarter - 
inch adapter. It retails for $9.99. 

Also from Koss: a cordless stereo - 
phone. The Koss Kordless system 
incorporates infrared and driver 
technology and is equipped with a 
battery- operated stereophone, a 
compact infrared transmitter, and 
an AC adapter. The stereophone has 
a frequency response range of 20- 
20,000 Hz and a signal -to -ratio of 
60dB at less than 1% distortion, ac- 
cording to product literature. It has 
an on /off switch and volume con- 
trols on the earcups. An LED indica- 
tor, located on the earcup, lights up 
when the unit is on and also signals 
when the 9 -volt battery becomes 
weak. Suggested retail price: 
$149.95. 

New from Discwasher (312/678- 
8650), a CD Storage System that 
holds up to 20 jewel boxes. The hold- 
er measures 6" by 15" by 2" and in- 
corporates storage clips which pivot 
forward to allow the user to scan 
the titles and easily remove the 
CDs. It retails for $19.95 

International Jensen (312/678- 
8650) has introduced an adaptor 
that enables portable CD players to 
be connected into CD -ready car ste- 
reo receivers. The kit, with a sug- 
gested retail tag of $19.95, uses one 
cable that plugs into the underdash- 
mounted connector. The unit sup- 
plies both the audio connections and 
the necessary power to operate a 
portable 9 -volt CD player. For non - 
9 -volt players, the product litera- 
ture says, all that is necessary is an 
additional cigarette -lighter adaptor 
to supply proper voltage. 

From DesignTech International 

(202/333 -0078) comes the Sound 
Wedge, a device that automatically 
lowers the volume of one's stereo 
when answering a phone call. It is 
packaged with installation instruc- 
tions and retails for $29.95. 

FOR WEEK ENDING JUNE 28, 1986 

New Releases 
ALBUMS 

The following configuration ab- 
breviations are used: LP album; 
EP- extended play; CA -cassette; 
NA price not available. Multiple 
records and /or tapes in a set ap- 
pear within parentheses following 
the manufacturer number. 

POP /ROCK 
CHRIS DEBURGH 
Into The Light 
LP A &M SP 5121/$8.98 
CA CS 5121/58.98 

FOREVER 
Forever ... And Ever 
LP Heavy Metal HMUSA 66 /no It 
THE GOLD TONES 
24 Kt. Gold 
CA Sage Productions /no list 

MADONNA 
True Blue 
LP Sire 25442/WEA/$9.98 
CA 25442/$9.98 

MEAT PUPPETS 
Out My Way 
EP SST 049/56.98 
CA C049/56.98 

SONIC YOUTH 
EVOL 

LP SST 059/98.98 
CA C059/58.98 

ROD STEWART 
Security Device 
LP Warner Bros. 25446/WEA/$9.98 
CA 25446/59.98 

STEVE WINWOOD 
Back In The High Life 
LP Island 25448/WEA/$8.98 
CA 25448/58.98 

SOUNDTRACK 
JERRY GOLDSMITH 
Poltergeist II: The Other Side 
LP Intrada RVF 6002 /no list 

VARIOUS ARTISTS 
Ruthless People 
LP Epic SE 40398 /CBS /no list 
CA SET 40398/no list 

VARIOUS ARTISTS 
The Karate Kid, Part II 
LP United Artists SW 40414 /CBS /no list 
CA SWT 404I4/no list 

CLASSICAL 
ADAMS, JOHN 
Shaker Loops; Phrygian Gates 
LP New Albion NA007 /no list 
CA NA007 no list 

SATCH, SOMEI 
Litania 
LP New Albion NA008 /no list 
CA NA008 /no list 

SUBOTNICK, MORTON 
Return 
LP New Albion NA010 /no list 

CA NA010 /no list 

VARIOUS ARTISTS 
Anthology 
CA New Albion NA009 /no list 

COUNTRY 
DAVID ALLAN COE 
Son Of The South 
LP Columbia FC 40346 /CBS /no list 
CA FCT /no list 

GENE WATSON 
Starting New Memories 
LP Epic FE 40306 /CBS no list 
CA PET 40306/no list 

COMEDY 
FATHER GUIDO SARDUCCI 
Breakfast In Heaven 
LP Warner Bros. 25472/WEA/$8.98 
CA 25472/$8.98 

COMPACT DISK 
HERMAN, WOODY & HIS BIG BAND 
50th Anniversary Tour 
CD Concord CJ302 /no list 

KAWASOME, MASASHI 
Le Nuage 
CD Interface C32- 7843 /Denon /no list 

VARIOUS ARTISTS 
Anthology 
CD New Albion NA010 /no list 

(Continued on page 44) 
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1 1 126 
Contains over 600 problems in addition, subtraction, 

MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimals for 
students ages 6 through 12, with a game at the end. 

2 4 91 TYPING TUTOR III Simon & Schuster Program that develops speed, and shows progress in 
typing speed and accuracy. 

3 3 19 

A drawing and coloring program that lets children select 
COLOR ME Mindscape pre -drawn or design their own pictures. Recommended for 

ages 6 -10. Additional disks are available. 

4 5 143 
Educational program that teaches touch typing to ages 7 

NEW IMPROVED MASTER TYPE Scarborough to adult in an exciting video game format in 18 different * 
5 2 122 

Interactive music composition and learning tool enables MUSIC CONSTRUCTION SET Electronic Arts 
user to work with a library of music or compose own. 

6 9 10 
READER RABBIT AND THE The Learning Company 

Teaches children the basics of early reading. 
FABULOUS WORD FACTORY Recommended forages 5 -7. 

7 8 25 SPANISH American Educational Foreign language program that can be used with any 
Computer Spanish I course. 

8 6 45 CHARLIE BROWN'S ABC'S Random House An introduction to letters and words. Recommended for 
ages 3 to 7. 

9 
7 

19 
HOMEWORK HELPER MATH Spinnaker A two-part program designed to help students understand 
WORD PROBLEMS and solve math word problems. 

10 10 25 I AM THE C -64 Creative /Activision Introduction to the C -64 and keyboard with basic 
progamming language. 

11 Z 

W4 

Q 
Q 
E 
la 

CO 

1 1 101 PRINT SHOP Broderbund At Home Print Shop 

2 6 5 PRINT SHOP COMPANION Broderbund 
The program has 16 new drawing tools. Includes 50 new 
borders. 

3 7 pinnaker Spreadsheet with word processing,data base and graphic 
SPBETTEADSR 

WORHEET KING Spinnaker capabilities. RE 

10 13 PAPERBACK WRITER Digital Solutions Word Processing Program 

5 2 46 PRINTMASTER Unison World At Home Print Shop 

6 7 46 3 IN 1 BUNDLE Timeworks Combination of Word Processing, Data Base and Spread 
Sheet program. 

7 4 62 THE NEWSROOM Springboard 
The program lets you design, illustrate and print your own 
newspaper. The program has a built -in word processor. 

8 8 13 
SILVIA PORTER'S PERSONAL Timeworks 

Program enables you to develop comprehensive financial 
FINANCIAL PLANNER plans according to your personal needs. 

9 9 5 WORD PERFECT 
Satelite Software Word Processor 
Solutions 

10 5 
7 

THE NEWSROOM: CLIP ART 
COLLECTION VOL. I 

Springboard Additional disk with 600 new graphics. 

©Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in 

any form or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher. 
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OVER 1,000,000 UNITS 
SOLD IN LESS THAN AYEAR. 

GINATEST 
toioat.if4 riAL MOTION PRIORITY/ PRI ADS AND CASSE7TB 

THE 
"GREATEST HITS" 

ALBUMS 
THAT SELL 

We Don't Need Another Hero -TINA 
W t4Lt; Axel F- HAROLD FALTER - 
MEYER Miami Vice Theme -JAN 
HAMMER Let's Hear It For The Boy - 
DENIECE WILLUAM... Rhythm Of The 
Night- DeBARGE A View To A Kill - 
DURAN DURAN Invincible -PAT 
BENATAR Romancing The Stone -EDDY 
GRANT I Can Dream About You -DAN 
HARTMAN Weird Science - OINGO BOINGO 

The Price - TWISTED SlSTFR Blind In 
Texas -W.A.S.P Can't Live Without You - 
SCORPIONS Balls To The Wall- ACCEPT 
Soldiers Under Command- 'VPFP 
Love Bites -JUDAS PRIEST Rock 'N' Roll 
Children -DLO I'll See The Light Tonight - 
YNGWIE MALMSTEEN Heavy Metal 
Love -HELIX The Lady Wore Black - 
OUEENSRYCh. 

THE CHICAGO BEARS SHUFFLIN' CREW 
FAT BOYS RUN -D.M.C. 

DOUG E. FRESH & M_C. RICKY D 

11IIr, slg 

Superbowl Shuffle- CHICAGO BEARS 
SHUFFLIN' CREW Can You Rock It Like 
This - RUN -1) M Con't Be Stupid - 
BOYS Freshest Rhymes In The World - 
DR. JECKYLL & re JUL La- Di- Da -Di- 
DOUG E. FRESH & M C. RICKY D 
(Nothing Serious) Just Buggin'- 
WHISTLE Nightmares -DANA DANE 
No Show -THE SYMBOLIC THREE 
FEATURING D.J. DR. SHOCK 

ORIÑCFVÉ IHRLENGTH 
I 

!V 

RUN D.M.C. 
WHODINI 
FAT BOYS 
and many more 

LL COOL J 
RUN D.M.G. 
KURTIS BLOW 
and many more 

ARETHA FRANKLIN 
LISA LISA 
BILLY OCEAN 
and many more 

WHITNEY HOUSTON 
BILLY OCEAN 
JEFFREY OSBORNE 
and many more 

BEACH BLOW -OUT 
IT'S A KILLER 

'óß,m 

DAVID LEE ROTH 
THE BEACH BOYS 
JAN AND DEAN 
and many more 

MAKE YOUR MONTH. ORDER NOW 1-800-235-2300 
(IN CALIF 213 -467 -0151) 

PRIORITY/PRI RECORDS & CASSETTES 
P.O.P Material, Radio & T.V. Commercials Available 1986 Priority Records 

PRIORITY 
R E C O R D S 
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Detailing 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

15c and up 

Why Pay More? 
Direct from Manufacturer 

Call or Write 
Sam Lempert 
(718) 802 -0300 

544 Park Avenue, Brooklyn, NY 11205 

AL-LEN CUTTING CO. 
Special Volume Rates 

Fiberboard cards available. 
We buy used cards. 

FOR WEEK ENDING JUNE 28, 1986 

Grass Route 
BY LINDA MOLESKI 

A weekly column focusing on the 
activities of independent labels 
and distributors. 

THERE'S NEW SUPPORT on the 
horizon for independent labels. 
Third Party Press, a new venture 
headed by indie promotion man 
Randy Frisch, is a free monthly 
newsletter that will go out to retail 
stores across the country. Designed 
exclusively for indien, it provides re- 
tailers with a much -needed list of 
new releases in the following cate- 
gories: pop, metal, jazz, classical, 

hardcore, new age, dance, reggae, 
and blues. 

"We recognize that retail stores 
are reluctant to buy new and unfa- 
miliar titles," says Frisch. "Third 
Party gives the label an advantage 
by exposing its releases to retail 
buyers before they are solicited by 
distributors." 

Labels will be charged $30 for 
each entry. In return, Third Party 
will highlight the artist, title, and la- 
bel with a 75 -word description as 
well as listing distributors carrying 
the releases. An index of phone 
numbers will also be included. The 
initial mailing, which is slated for 

July 1, will go out to 1,000 indepen- 
dent stores, chains, and one -stops, 
says Frisch. For more information 
contact Third Party Press, P.O. Box 
4067, San Francisco, Calif. 94101; 
(415) 931 -0573. 

JEM RECORDS of South Plain- 
field, N.J., is adding Audion Rec- 
ords to its string of labels. The new 
imprint, which was formed by Lar- 
ry Fast (keyboard player for Peter 
Gabriel) will focus on electronic 
new age music, according to Jem's 
Howard Wuelfing. 

Audion's debut release is a sam- 
pler project appropriately titled 
"First Edition." It features tracks 
from Fast, Utopia's Roger Powell, 
Emerald Web, and Barry Cleve- 
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Compiled from a national sample of retail sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 I 1 41 

* * NO. 1 * * 
WHITNEY HOUSTON ARISTA ARCO 8212 10 weeks at No. One WHITNEY HOUSTON 

2 2 2 56 DIRE STRAITS WARNER BROS 225264 BROTHERS IN ARMS 

3 3 5 4 VAN HALEN WARNER BROS. 2 -25934 5150 

4 6 3 12 THE ROLLING STONES COLUMBIA CK 40250 DIRTY WORK 

5 4 4 21 HEART CAPITOL 46157 HEART 

6 7 n 5 THE MOODY BLUES POLYDOR 829179 -2 /POLYGRAM THE OTHER SIDE OF LIFE 

7 5 7 6 JOURNEY COLUMBIA CK 39936 RAISED ON RADIO 

8 8 9 4 PRINCE & THE REVOLUTION PAISLEY PARK 2- 25395 /WARNER BROS PARADE 

9 10 6 57 PHIL COLLINS ATLANTIC 2 -81240 NO JACKET REQUIRED 

10 11 16 13 ROBERT PALMER ISLAND 2 -90471 /ATLANTIC RIPTIDE 

11 12 14 51 PINK FLOYD HARVEST CD 46001 /CAPITOL DARK SIDE OF THE MOON 

12 9 8 25 SADE PORTRAIT RK 40263/EPIC PROMISE 

13 15 12 11 THE OUTFIELD COLUMBIA CK40027 PLAY DEEP 

14 18 24 44 CREEDENCE CLEARWATER REVIVAL FANTASY ECO 623 -CCR2 CHRONICLES 

15 14 10 7 MIKE & THE MECHANICS ATLANTIC 2 -81287 MIKE & THE MECHANICS 

16 29 25 7 JANET JACKSON A &M CD 5106 CONTROL 

17 NEW 1 THE FABULOUS THUNDERBIRDS CBS ASSOCIATED ZK 40304 /EPIC TUFF ENUFF 

18 24 22 15 INXS ATLANTIC 2 -81277 LISTEN LIKE THIEVES 

19 26 20 12 STEELY DAN MCA MCAD 5570 DECADE 

20 NEW110. 1 BILLY OCEAN ARISTA JRCD 8409 LOVE ZONE 

21 13 15 36 JOHN COUGAR MELLENCAMP RIVA 824 -865- 2/POLYGRAM SCARECROW 

22 22 27 30 ZZ TOP WARNER BROS. 2 -25342 AFTERBURNER 

23 17 17 24 THE CARS ELEKTRA 9.60464.2 GREATEST HITS 

24 21 19 27 BARBRA STREISAND COLUMBIA CK40092 THE BROADWAY ALBUM 

25 NEW 1 JACKSON BROWNE ASYLUM 960457 2 /ELEKTRA LIVES IN THE BALANCE 

26 NEW 1 BOB JAMES & DAVID SANBORN WARNER BROS 2 -25393 DOUBLE VISION 

27 19 18 6 JOE JACKSON A &M CD 6021 BIG WORLD 

28 NEW 1 GTR ARISTA ARCO 8400 GTR 

29 16 13 25 MR. MISTER RCA PCD 17180 WELCOME TO THE REAL WORLD 

30 23 29 3 SOUNDTRACK A &M CD 5113 PRETTY IN PINK 

land. The album is scheduled to be 
released later this month. It will 
bear a suggested list price of $6.98 
for the first 60 days, after which it 
will be $9.98. 

Jem isn't a newcomer to the new 
age market, having put out acoustic 
instrumental product on its Land- 
scape label. Landscape's newest re- 
lease is a solo project by former Yes 
keyboard player Rick Wakeman. 

Other activities for Jem include a 
promotional video for "House Of 
Ecstasy," with underground rock 
group Cherry Bombz. The clip was 
filmed on location in London and Ar- 
izona and will be serviced to local 
video channels in addition to MTV. 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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CLASSICAL TM 

Compiled from a national sample of retail sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 57 

* * NO. 1 * * 
AMADEUS SOUNDTRACK FANTASY WAM -1791 32 weeks at No. One 

NEVILLE MARRINER 

2 2 3 21 BACHBUSTERS TELARC 80123 

DON DORSEY 

3 3 2 12 
SWING, SWING, SWING PHILIPS 412 -626 

BOSTON POPS ( WILLIAMS) 

4 4 4 14 
HOROWITZ: THE LAST ROMANTIC Do 419 -045 

VLADIMIR HOROWITZ 

5 5 5 9 SONGS FROM LIQUID DAYS CBS MK 39564 

PHILIP GLASS 

6 6 6 57 
TIME WARP TELARC 80106 

CINCINNATI POPS (KUNZEL) 

7 7 8 22 
ORCHESTRAL SPECTACULARS TELARC 80115 

CINCINNATI POPS (KUNZEL) 

8 8 7 57 
TCHAIKOVSKY: 1812 OVERTURE TELARC 80041 

CINCINNATI POPS (KUNZEL) 

9 10 10 57 
STAR TRACKS TELARC 80094 

CINCINNATI POPS (KUNZEL) 

10 9 9 57 
BERNSTEIN: WEST SIDE STORY DG 415253 

TE KANAWA, CARRERAS (BERNSTEIN) 

11 I1 I1 35 
BLUE SKIES LONDON 414 -666 

KIRI TE KANAWA (RIDDLE) 

12 12 12 46 
GERSHWIN: RHAPSODY IN BLUE ces MK 39699 

LOS ANGELES PHILHARMONIC (THOMAS) 

13 13 13 57 
TELARC SAMPLER #1 TELARC solo' 

VARIOUS ARTISTS 

14 28 - 2 BACH MEETS THE BEATLES PRO ARTE PCV 211 

JOHN BAYLESS 

15 14 15 6 
TOMASI /JOLIVET: TRUMPET CONCERTOS CBS MK 42096 

WYNTON MARSALTS 

16 16 24 5 
PLEASURES OF THEIR COMPANY ANGEL CDC 47196 

KATHLEEN BATTLE, CHRISTOPHER PARKENING 

17 18 17 10 WILLIAM TELL AND OTHER FAVORITE OVERTURES TELARC 80116 

CINCINNATI POPS (KUNZEL) 

18 15 14 57 
THE BEST OF WOLFGANG AMADEUS MOZART PHILIPS 412244 

NEVILLE MARRINER 

19 19 18 57 WEBBER: REQUIEM ANGEL CDC 47146 

DOMINGO, BRIGHTMAN (MAAZEL) 

20 17 16 57 
BEETHOVEN: SYMPHONY NO. 9 DG 410 -987 

BERLIN PHILHARMONIC (KARAJAN) 

21 24 28 3 COPLAND: BILLY THE KID /RODEO ANGEL CDC 47382 

SAINT LOUIS SYMPHONY (SLATKIN) 

22 20 19 8 BEETHOVEN: SYMPHONY NO. 9 TELARC 80120 

CLEVELAND ORCHESTRA (DOHNANYI) 

23 21 20 15 
BEETHOVEN: SYMPHONIES 1 & 2 LOISEAU LYRE 414 -338 

ACADEMY OF ANCIENT MUSIC (HOGWOOD) 

24 22 22 57 
COPLAND: APPALACHIAN SPRING TELARC 80078 

ATLANTA SYMPHONY 

25 23 21 51 
TELARC SAMPLER #2 TELARC 80102 

VARIOUS ARTISTS 

26 NEW 1 
TELARC SAMPLER #3 TELARC 80103 

VARIOUS ARTISTS 

27 25 25 4 
RACHMANINOV: PIANO CONCERTOS 2 & 4 LONDON 414.475 

VLADIMIR ASHKENAZY 

28 27 26 57 
BEETHOVEN: SYMPHONIES 5 & 6 DG 413932 

BERLIN PHILHARMONIC (KARAJAN) 

29 26 23 57 
PACHELBEL: CANON RCA RCDI -5468 

PAILLARD CHAMBER ORCHESTRA 

30 30 30 20 MORE MUSIC FROM AMADEUS FANTASY WAM -1205 

NEVILLE MARRINER 
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JAll DEALERS 
(Continued from page 35) 

pold's Records outlets in Berkeley 
and San Jose, Calif. He cites an "im- 
mense" increase in the sale of jazz 
CDs, which now account for 20% of 
the genre's sales volume in those 
stores. 

J &R's Morgan says she has no- 
ticed some of her straight -ahead 
jazz clientele buying CD counter- 
parts for titles they already own in 
vinyl. And while compact disk tech- 
nology has sparked interest in clas- 
sical music on the part of people 
who previously did not buy classics, 
she has noticed a similar trend with 
jazz CDs -although she adds, "I 
don't know if these people end up 
sticking with it." 

The same CD fill problems that 
beset all buyers also affect jazz 
buyers. "CDs would be more impor- 
tant if [the manufacturers] could 
get the titles out," says Goldsher. 

But some jazz customers have 
been reluctant to jump on the digital 
bandwagon, possibly because the 
serious collector has already made a 
substantial commitment to vinyl. "I 
can't sell jazz CDs, except for the 
strong fusion things," says School - 
Kids' Scheiber. "One of the prob- 
lems is that I've been treading gin- 
gerly with [stocking] jazz CDs. 
Some jazz customers are slower to 
accept the configuration; they have 
pooh -poohed the idea of CD." 

While the CD represents a new 
product for the genre, reissues are 
a long -standing, tried -and -true tool 
for jazz marketers. These retailers 
still give reissue programs high 
marks as both library builders for 
their customers and profit builders 
for their stores, but some express 
concern about the frequency of 
such programs and the price points 
for reissues. 

Goldsher says there is still "real 
excitement" when new Blue Note 
resissues or Fantasy's Original Jazz 
Classics (OJC) hit the Jazz Record 

Mart, and Ramirez cites reissue ac- 
tivity as a "positive factor" in build- 
ing Leopold's jazz business. 

But Rich of the Sunset Tower 
says, "There's getting to be a real 
glut of reissue product. When the 
first Blue Notes [from Capitol/ 
Manhattan] came out, I bought 15s 
of everything. The most I'll order 
now is 10, and I order mostly five or 
seven. You can't buy them all." 

And while Sam's Jams moves 
"boxloads" of OJCs, according to 
Milgrom, the high cost of the 
French -pressed Blue Note re -re- 
leases has left the line a compara- 
tively poor seller. "Jazz consumers 
don't care about virgin vinyl," he 
adds. Ramirez of Leopold's also 
found that the budget -tagged OJCs 
sold better than the "too expensive" 
Blue Notes in his stores. 

Some jazz dealers say that new 
age and fusion have helped to build 
the customer base for mainstream 
jazz product. 

At Sam's Jams, new age is "really 
big," according to Milgrom, with 
Windham Hill catalog sales a quar- 
terly event at the store. 

But Goldsher says, "George Win- 
ston is our only new age seller, but 
he can't even touch David Murray 
or Wynton Marsalis. If people are 
going to get into jazz, they're going 
to come in from fusion." He con- 
tends that it's relatively easy for the 
inexperienced listener to make the 
leap from Alan Holdsworth to 
Kenny Burrell. 

Milgrom disagrees: "Fusion is 
still a good crossover point, but new 
age is where it's going to happen. 
The young rockers cross over via 
fusion. The new age listeners are 
older, with more spendable income, 
and they're not interested in rock'n' 
roll. They're buying the CD players 
and the other toys. They're buying 
pop music, but they're also buying 
jazz." 

HARDWARE MONITOR 

Hardware Woos Software Dealers 
by Aaron Neretin 
A biweekly column focusing on developments in the 
hardware and software industries. 

THE VIDEO SOFTWARE dealer has become an im- 
portant target for manufacturers of VCR, television, 
and compact disk hardware and accessories. 

At the recent Consumer Electronics Show in Chica- 

Manufacturers urge outlets 
to reevaluate their position 

go, Hitachi executive vice president Robert O'Neil, ex- 
plained the manufacturers' drive to recruit software 
retailers. 

"The [hardware] industry needs 40,000 to 45,000 re- 
tailers to stay healthy," said O'Neil. With between 
25,000 and 27,000 consumer electronics retailers in the 
U.S. (representing 70,000 to 80,000 stores), hardware 
manufacturers must take aim at the nation's 15,000 - 
plus video software retailers with the potential to car- 
ry hardware to reach O'Neil's goal. 

This new development, which finds hardware manu- 
facturers wooing software retailers, is a switch on the 
major moves by prerecorded- software producers to 
secure a foothold with mass -merchandising hardware 
retailers. And just as hardware retailers have reevalu- 
ated their shoppers' needs, so too must the software 
retailer reevaluate his current position. 

"Software retailers must adapt to the changing and 
tightening profit structure of their industry and begin 
carrying VCR and TV lines. Those who fail to adapt 

may go the way of the dinosaur," O'Neil concluded. 
While that may be a rather extreme assessment, it is 
clear that retailers should be preparing themselves 
for a push from the hardware industry. 

Hitachi is not the only major electronics firm open- 
ing up to the power of the software retailer. Sharp and 
JVC are studying its potential, and others appear 
ready to test or further test the waters. One manufac- 
turer at CES told me he expects that by the end of this 
decade as much as 40% of electronics hardware busi- 
ness will come from freshly recruited retailers. 

As for the retailers, video software dealers who car- 
ry compact disks already have shown a willingness to 
expand their consumer base. Many of the retailers 
who do not carry CDs apparently will be in that mar- 
ketplace before the year is out. 

The thinking is best exemplified by Allan Caplan, 
president of Omaha's Applause Video. 

"Why chase someone who wants to buy CDs to an- 
other store? This is a way to take advantage of traf- 
fic." 

Certainly, the time is right for video software deal- 
ers to begin examining their options. VCR, TV, com- 
pact disk, and accessory programs are going to spring 
up in record numbers. 

The smart retailer will have studied the hardware 
choices and determined the demands of his market. 
He must be prepared to take advantage of every op- 
portunity and program offered. (One place to start: 
the detailed charts of current VCR and compact disk 
hardware product in the June 7 issue of Billboard.) 

With a good understanding of available hardware 
and profitability factors, the retailer will be able to 
choose the marketing and promotion programs that 
best meet his inventory and dollar requirements. 

The Marriage of Music and Magazine 

IMAGINE: 
A One -Hour Cassette of 
new Jazz, Fusion, New 
Age, and other forms of 
Alternative Music . . . 

A Magazine that comple- 
ments the Music... 
And a Directory that helps 
you locate it. 

Cymbiosis is a unique cassette -magazine 
that allows you these musical luxuries. 

INDULGE YOURSELF! 
Our first, limited edition showcases the talents of 

Allan Holdsworth, 
Wishful Thinking, First Light, 

Affirmation, and Russ Freeman. 
CONTACT: Cymbiosis 

1222 Butterfield Rd. W. Covina, CA 91791 (818) 919 -TAPE 

ISN'T IT TIME YOU 
CALLED CD ONE STOP? 

Our accounts are getting a 90% + fill. 
Call now!! and receive a weekly updated 
computer printout of 1000's of CDs 
actually in stock. 

NY (212) 517 -3737 CT (203) 544 -8391 
(212) 517 -3738 Toll Free (800) 826 -0079 
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MCA PRESENTS MOTOWN UKE 
YOU'VE NEVER SEEN IT BEFORE. 

The Motown Sound® never looked so good as it does on 
Motown® Video Originals from MCA. This unique series of 
four new exciting videos recaptures the sights and sounds of 
three decades. With all your favorite Motown artists including 
Marvin Gaye, Diana Ross, Stevie Wonder, Smokey Robinson 
and more. Hear them on: 

MOTOWN TIME CAPSULE - THE 60's: A stunning video 
tour through one of the most exciting decades in history fused 
with the classic sounds of Motown. 

MOTOWN'S MUSTANG: It's a classic 1964 
mustang convertible, 11 top Motown® hits 
and a great story to top it off. 

Motown's Mustang #80313 
Motown Time Capsule - The 60's #80395 
Motown Time Capsule - The 70's #80396 
The Last Radio Station #80335 

P.O.P. Hotline 800- 772 -7272 x 375 

Motown' and The Motown Sound" 
are registered trademarks 
of Motown Record Corporation. 

MOTOWN TIME CAPSULE - THE 70's: Includes 
everything from the women's movement to Watergate with 
the unforgettable Motown sound. 

The fourth in the series is THE LAST RADIO STATION. 
Coming soon, a video fable about the last night of the last 
audio -only radio station. 

Turn up your VCR to Motown Video Originals. The 
sights and sounds of a generation for every generation. 

Contact your MCA distributor today. 
Motown Video Originals from MCA. 

NOW AVAILABLE 
ON VIDEOCASSETTE 

Suggested Retail Price: 
S29.95 Each 

Soundtracks Available On 
Motown Records And Cassettes. 

HOME VIDEO 

MCA Home Video 
70 Universal City Plaza 

Universal City, CA 91608 

1986 Motown Pictures Co. 
1986 MCA Home Video, Inc. 

All Rights Reserved. 
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ideo retailing 
CES Mini-Workshops' Take Close LookAt Sell-Through, Rental 
BY MOIRA McCORMICK 

CHICAGO Heightened consumer 
awareness through advertising and 
promotion, coupled with appealing 
price points, helps maximize sell - 
through potential for prerecorded 
video, while continuing promotions 
and high -quality customer service in- 
crease the take on video rentals. 
Those were among the major conclu- 
sions drawn from back -to-back video 
retailing seminars at the recent Sum- 
mer Consumer Electronics Show 
(CES) here. 

The two "Mini- Workshops" took 

Two- tiered pricing 
can be confusing 
to consumers and 
store personnel' 

place on June 2 at the McCormick 
West building. "Prerecorded Video: 
How To Heighten The Sell- Through 
For Profit" was moderated by Bruce 
Apar of Home Viewer Publications, 
and included panelists Eric Doc - 
torow, vice president, sales and mar- 
keting, Paramount Home Video; 
Gary Khammar, senior vice presi- 
dent, sales and marketing, RCA 
Home Video; Saul Melnick, vice presi- 
dent, sales and marketing, MGM 
Home Video; Brian Woods, vice presi- 

dent, marketing, Ingram Video; Tim 
Fry, president, Congress Video; Jim 
Kartes, president, Kartes Video; Al- 
lan Caplan, president, Applause Vid- 
eo; and Don Edwards, manager, vid- 
eo development, Waldenbooks. 

"Prerecorded Video: Innovative 
Rental Plans" was co-moderated by 
Martin Barsky and Herb Fisher of 
Video Software Dealer magazine. 
Panelists were Barry Rosenblatt, 
president, Video Library (26 stores); 
Mitch Perliss, director, purchasing, 
Music Plus /Music Plus Video (38 
stores); David Brown, marketing vice 
president, CBS /Fox; Richard Abt, 
West Coast Video (34 stores); Allan 
Caplan, president, Applause Video 
(30 stores); and Vern Fross, merchan- 
dising vice president, Commtron. 

During the sell- through panel, In- 
gram's Woods advocated "pull - 
through marketing," which he de- 
fined as "increasing consumer 
awareness through advertising and 
promotion." Paramount's Doctorow 
added: "As suggested list is reduced 
and sell- through gets bigger, con- 
sumer advertising becomes more im- 
portant. Create the motivation for 
consumers to know what they want 
before they get to your store." 

MGM's Melnick noted that his com- 
pany plans to make television an even 
bigger part of its own marketing 
plans, while concentrating less on 
print. Waldenbooks' Edwards, con- 
versely, said that print, in keeping 

...I]eWS11118... 
MAIL SALE: Add RCA's Compact Disc Club to the growing number of 
mail order outlets offering low- priced video titles for sale. In its June 
mailing, the club included a "Video Price Break" flyer featuring more 
than 30 movies from CBS Fox and Embassy Home Entertainment bud- 
get programs, priced at $24.95 and $29.95. The selection includes the 
likes of "On Golden Pond," "War Games," "The Cotton Club," "The 
African Queen," and several James Bond thrillers. Numerous video 
stores sell compact disks because they say that demographics for own- 
ers of video and CD hardware often match; apparently the Compact 
Disc Club agrees. Other direct mail houses that have already begun 
selling home video product include Publishers Clearing House, Book 
Of The Month Club, Quality Paperback Book Club, and video clubs 
sponsored by Columbia House and RCA. 

SMALLER ORDERS will no longer be serviced direct by PortaVideo Inter- 
national, the Tempe, Ariz., firm that specializes in playback -only video- 
cassette decks, which dealers rent to non -VCR customers (Billboard, 
April 5). President and CEO Ted K. Thrush says PortaVideo will now 
only sell "in large quantities to a network of qualified nonexclusive dis- 
tributors ... as well as to end -user customers of significant size. We 
will no longer compete with our large distributor customers for small 
orders." Thrush says the change will accelerate sales "while reducing 
the cost of doing business." 

NEW NAME, NEW ADDRESS: A change in names is now official for Dallas - 
based Blockbuster Entertainment Corp., formerly called Cook Data 
Services Inc. (Billboard, May 24). The publicly owned parent company 
of the Blockbuster Videos chain has also gotten a new address: 10460 
Miller Road, Dallas, Texas 75238. Its phone number remains un- 
changed -(214) 341 -7700. 

PASSPORT TO ADVENTURE is the theme of 800 -store National Video's con- 
sumer sweepstakes, one of several contests scheduled this summer by 
various video franchisers. The contest, which is tied in with Vestron's 
National Geographic series, runs through Aug. 10 and offers two trips 
for two to Australia. The scratch- and -win contest also features more 
than 630,000 instant prizes valued at more than $885,000, including a 
Quasar VHS movie camera, a lifetime supply of Scotch EXG blank 
tape, Coke Sea -Snark sailboats, Nikon One -Touch cameras, and numer- 
ous smaller prizes. GEOFF MAYFIELD 

with the chain's image, was Walden- 
books' primary mode of advertising. 

Applause's Caplan, whose chain is 
based in Omaha, took the studios to 
task for not spending ad dollars out- 

'Create motivation 
for consumers' 

side of the top 10 markets. Melnick 
countered: "The top 10 markets have 
the greatest penetration. It's too cost- 
ly to do national television as yet, be- 
cause of the number of tapes not 
being sold." 

The topic of sell- through price was 
FOR WEEK ENDING JUNE 28, 1986 

Billboard 

a hot one, with studio representatives 
defending the $79.95 and $89.95 price 
tags and two-tiered pricing from the 
barbs of retailer Caplan. 

Caplan said that he had sold 440 
used copies of MCA's "Back To The 
Future" ($79.95) by mid -May, but 
that he could have moved much more 
at a lower price. "Why couldn't MCA 
have put it out at $39.95 and started 
consumers collecting ?" he asked, 
adding, "Paramount has been great 
at helping people collect; once they 
start, it becomes a habit." 

Two-tiered pricing was explained 
by Paramount's Doctorow as a "num- 
bers decision. We have to figure out 
how many we can sell at $79.95 in or- 

der to justify lowering it to $39.95, 
and then how many need to sell be- 
fore it can be moved to $29.95. As 
sell -through matures, the analysis be- 
comes more accurate." 

Caplan came out in favor of two- 
tiered pricing, using Disney's "Pinoc- 
chio" as an example of a $79.95 title 
that rented well for three months and 
then sold 2,000 copies when the price 
was lowered to $29.95. " ' Pinocchio' 
was not a sell -through title at 
$79.95," he insisted. 

But as Waldenbooks' Edwards not- 
ed, two-tiered pricing can be "confus- 
ing to consumers and store person- 
nel." RCA's Khammar observed that 

(Continued on page 43) 
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from a national sample of retail store sales reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 
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1 1 39 

* * NO. 1 * * 
PINOCCHIO Walt Disney Home Video 239 1940 29.95 

2 3 39 DUMBO Walt Disney Home Video 24 1941 29.95 

3 2 11 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 79.98 

4 7 2 ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

5 6 16 HUGGA BUNCH 
Children's Video Library 
Vestron 1513 1985 29.95 

6 5 11 SESAME STREET PRESENTS: FOLLOW THAT BIRD Warner Bros. Inc. 
Warner Home Video 11522 1985 79.95 

7 4 34 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

8 20 39 THE CARE BEARS MOVIE 
Samuel Goldwyn 
Vestron 5082 1985 24.95 

9 15 2 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 14.95 

10 19 30 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

11 NEW IIIII. MICKEY KNOWS BEST Walt Disney Home Video 442 1986 14.95 

12 8 11 RAINBOW BRITE AND THE STAR STEALER 
Warner Bros. Inc. 
Warner Home Video 11531 1985 79.95 

13 16 2 WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 14.95 

14 9 35 BUGS BUNNY'S WACKY ADVENTURES Warner Bros. Inc. 
Warner Home Video 1 1504 1985 19.98 

15 NEW WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 14.95 

16 12 14 VELVETEEN RABBIT Family Home Entertainment F1173 1985 14.95 

17 21 2 THE IMPORTANCE OF BEING DONALD Walt Disney Home Video 443 1986 14.95 

18 18 39 CARE BEARS BATTLE THE FREEZE MACHINE Family Home Entertainment F371 1983 29.95 

19 11 31 DAFFY DUCK: THE NUTTINESS CONTINUES ... Warner Bros. Inc. 
Warner Home Video 11505 1985 19.98 

20 25 15 
RAINBOW BRITE Ill -THE BEGINNING OF RAINBOW Children's Video Library 
LAND Vestron 1523 1985 2995 

21 13 15 VIDEO -A -LONG MICKEY'S DISCOVERY SERIES Walt Disney Home Video 335 1986 14.95 

22 22 3 MY LITTLE PONY: ESCAPE FROM CATRINA Children's Video Library 
Vestron 1403 1986 19.95 

23 17 15 VIDEO -A -LONG WINNIE THE POOH Walt Disney Home Video 336 1986 14.95 

24 14 5 BUGS BUNNY AND ELMER FUDD CARTOON FESTIVAL UMnited 
GM /U 

Artists 
A Home 

Television, 
Video 

Inc. 
200 7 01 

1986 19.95 

25 10 16 VIDEO -A -LONG THE DISNEY CLASSICS Walt Disney Home Video 337 1986 14.95 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 o $1.2 
million for non -thea rital made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrica films. sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -`or -home video product: 50,000 units or a value of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25.000 units or $1 million at 
suggested retail for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

á 
° $ 

>rc 

t 

1 1 3 

** NO.1 ** 
BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 

MCA Dist. Corp. 80196 Christopher Lloyd 
1985 PG 

2 2 7 COCOON CBS -Fox Video 1476 Steve Guttenberg 
Don Ameche 1985 PG -13 

3 4 3 ROCKY IV CBS -Fox Video 4735 Sylvester Stallone 1985 PG 

4 3 9 WITNESS Paramount Pictures Harrison Ford 
Paramount Home Video 1736 Kelly McGillis 1985 R 

5 5 5 TO LIVE AND DIE IN L.A. SLM Inc. William L. Petersen 
Vestron 5123 Willem DaFoe 

1985 R 

6 6 6 AGNES OF GOD RCA /Columbia Pictures Home Video 6- Jane Fonda 
20563 Anne Bancroft 1985 PG -13 

7 7 11 COMMANDO CBS -Fox Video 1484 A. Schwarzenegger 
Rae Dawn Chong 

1985 R 

8 10 4 DEATH WISH 3 Cannon Films Inc. 
Home Video 800821 Charles Bronson 1985 R 

9 9 10 KISS OF THE SPIDER WOMAN Island Alive Releasing William Hurt 
Charter Entertainment 90001 Raul Julia 1985 R 

10 8 8 INVASION U.S.A. Cannon Films Inc. 
Home Video 800764 Chuck Norris 1985 R 

11 11 5 A CHORUS LINE Embassy Films Associates 
Michael Douglas Embassy Home Entertainment 2183 1985 PG -13 

12 15 2 POWER Lorimar Motion Pictures Richard Gere 
Karl Lorimar Home Video 401 Julie Christie 1985 R 

13 12 16 RETURN OF THE JEDI CBS -Fox Video 1478 Mark Hamill 
Harrison Ford 

1983 PG 

14 14 22 PRIZZI'S HONOR ABC Motion Pictures Jack Nicholson 
Vestron 5106 Kathleen Turner 1985 R 

15 16 8 SWEET DREAMS Thorn /EMI /HBO Video TVA3666 Jessica Lange 
Ed Harris 1985 PG -13 

16 NEWO.. JAGGED EDGE RCA /Columbia Pictures Home Video 6- Glenn Close 
20591 Jeff Bridges 1985 R 

17 13 15 SILVERADO RCA /Columbia Pictures Home Video 6- Kevin Kline 
20567 Scott Glenn 1985 PG -13 

18 23 6 MY CHAUFFEUR Crown International Pictures Deborah Foreman 
Vestron 5135 Sam J. Jones 1985 R 

19 17 12 THE GOONIES Warner Bros. Inc. Sean Astin 
Warner Home Video 11474 Josh Brolin 1985 PG 

20 22 22 MASK Universal City Studios Cher 
MCA Dist. Corp. 80173 Sam Elliott 1985 PG -13 

21 18 11 FRIGHT NIGHT RCA /Columbia Pictures Home Video 6- Chris Sarandon 
20562 Roddy McDowell 1985 R 

22 19 20 RAMBO: FIRST BLOOD PART II Thorn /EMI /HBO Video TVA3002 Sylvester Stallone 1985 R 

23 21 10 SILVER BULLET Paramount Pictures Gary Busey 
Paramount Home Video 1827 Everett McGill 1985 R 

24 NEW O REMO WILLIAMS: THE ADVENTURE 
BEGINS Thorn /EMI /HBO Video TVA3676 Fred Ward 

Joel Grey 
1985 PG -13 

25 24 2 TWICE IN A LIFETIME Bud Yorkin Productions Gene Hackman 
Vestron 5119 Ellen Burstyn 1985 R 

26 20 15 PEE -WEE'S BIG ADVENTURE Warner Bros. Inc. 
Pee-Wee Herman Warner Home Video 11523 1985 PG 

27 37 2 BLACK MOON RISING New World Pictures 
Tommy Lee Jones New World Video 8503 1985 R 

28 39 3 DAY OF THE DEAD Media Home Entertainment M839 Lori Cardille 
Terry Alexander 1985 NR 

29 26 12 YEAR OF THE DRAGON MGM /UA Home Video 800713 Mickey Rourke 
John Lone 1985 R 

30 25 4 SILENT NIGHT, DEADLY NIGHT Slayride Inc. Lilyan Chauvin 
USA Home Video 217 -919 Gilmer McCormack 1984 R 

31 28 7 AMERICAN FLYERS Warner Bros. Inc. Kevin Costner 
Warner Home Video 11520 Rae Dawn Chong 

1985 PG -13 

32 27 8 ONCE BITTEN Samuel Goldwyn 
Vestron 5115 Lauren Hutton 1985 PG -13 

33 29 4 THE JOURNEY OF NATTY GANN Walt Disney Home Video 400 Meredith Salenger 
John Cusack 1985 PG 

34 36 33 BEVERLY HILLS COP Paramount Pictures 
Eddie Murphy Paramount Home Video 1134 1985 R 

35 30 20 ST. ELMO'S FIRE RCA /Columbia Pictures Home Video 6- Rob Lowe 
20559 Demi Moore 1985 R 

36 35 19 TEEN WOLF Atlantic Releasing Corp. 
Michael J. Fox Paramount Home Video 2350 1985 PG 

37 34 15 
NATIONAL LAMPOON'S EUROPEAN Warner Bros. Inc. Chevy Chase 
VACATION Warner Home Video 11521 Beverly D'Angelo 1995 PG -13 

38 31 4 ELENI Embassy Films Associates Kate Nelligan 
Embassy Home Entertainment 7609 John Malkovich 1985 PG 

39 33 11 PLENTY Thorn /EMI /HBO Video TVA3394 Meryl Streep 
Sting 1985 R 

40 32 18 WEIRD SCIENCE Universal City Studios Anthony Michael Hall 
MCA Dist. Corp. 80200 Kelly LeBrock 1985 PG -13 

Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30 000 or $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made- for -home video product; 50,000 units or a value of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 

ideo retailing 
er'ilea magic op 

Adventureland's Best. Adventureland Video founders Martin Ehman, 
president, and Brent Smith, executive vice president, present the chain's best - 
overall -store award to co- winning franchisees W.C. Winkler of Charlottesville, 
Va., and Zac Smallwood of MacClenny, Fla. From left are Ehman, Winkler, 
Smallwood, and Smith. 

CES 'MINI -WORKSHOPS' 
(Continued from page 41) 

his company's "Take Twenty" pro- 
motion, which reduced $79.95 titles to 
$24.95 for a 10 -week period, was a 
success. However, he noted, "Our 
market research showed that 70% of 
the initial retail orders were for rent- 
al libraries -it told us that small re- 
tailers are not ready or willing to sell. 
Advertising and promotion are hit- 
ting a brick wall to some degree." 

"What seems to work best are pro- 
grams that create a sense of urgen- 
cy," concurred Doctorow. "The more 
we have participating retailers sell- 
ing and the more the business ma- 
tures, the easier it is to move off tem- 
porary pricing and have a consistent 
flow of hit product." 

Other impulse price points were 
discussed, with Congress Video's Fry 
holding that $9.95 and $14.95 consti- 
tuted impulse points for special- inter- 
est video. "When you go into a sports 
store to buy a baseball bat," he said, 
"a $14.95 how -to hitting tape will be 
an impulse buy." 

Kartes Video's Kartes, however, 
argued that a $9.95 price tag is asso- 
ciated in the public's mind with inferi- 
or quality. 

Doctorow had the final word, say- 
ing, "Price point is not the only moti- 
vating factor. The key to selling is 
merchandising. Know your custom- 
er, reach them, and interest them in 
the product. Create a sell- through 
section; let people know the product 
is there and present it in a pleasing 
way. 

"Whether it has a $9.95 or $29.95 
price tag isn't so important; $89.95 is 
also a sell -through price point if it's 
merchandised right." 

Other methods of increasing sell - 
through discussed included utilizing 
displays that permit customers to 
hold the tape (or at least the empty 
box) in their hands; talking to local 
wholesalers to exchange promotion 
ideas; and providing store employees 
with cash incentives for sales. 

Video Library's Rosenblatt opened 
the rental seminar by stating, "The 
best way to maximize rentals is to 
have more copies of the hits. That's 
what the customer comes in for. And 
you have to be able to convince them 
what a good selection you have, even 
if the title's out." 

A discussion of promotional meth- 
ods followed, dominated by Ap- 

plause's Caplan. He described his 
company's T -shirt promotion (buy 
one, get 50 cents off standard $2.99 
daily rental), as well as its coupon 
books, its monthly newsletter "Take 
One," and other tactics. 

Stressing the informational aspect 
of newsletters, Caplan asked, "How 
can you expect to sell or rent non -A- 
titles if people don't know what you 
have ?" 

West Coast Video's Abt detailed 
cross -promotions with McDonald's 
and Hires Root Beer, while Music 
Plus Video's Perliss suggested run- 
ning discounts on holidays and off - 
peak days. 

The subject of rental clubs was 
brought up, with Abt observing that 
"even a $10 fee does engender a cer- 
tain amount of loyalty in the custom- 
er." Most panelists agreed that ex- 
ceptionally low rental prices, such as 
99 cents per day, are self -defeating. 

The importance of efficient cus- 
tomer service was stressed, with 
Rosenblatt arguing in favor of in- 
stalling computer systems in stores. 
"If you've got people in your store 
waiting in line for 15 minutes, I'll 
open across the street from you," he 
promised. "We designed and installed 
a $1.5 million system in our chain in 
November 1984, and it gets you in 
and out fast." 

Countered Caplan: "We'll keep 'em 
waiting 30 minutes, and in the mean- 
time we'll give 'em popcorn, candy, 
church services ... We made a mis- 
take with computers before -it must 
be the best or you shouldn't buy it." 

Rosenblatt said Video Library dou- 
bled its rental total from 1984 to 1985 
after the computer was installed. Abt 
also sang the praises of computers, 
saying West Coast Video's system al- 
lowed easier rotation of inventory in 
addition to speedier customer trans- 
actions. 

The role of point -of- purchase mate- 
rials in spurring rentals was also em- 
phasized. CBS /Fox's Brown ex- 
pressed concern about the "40% to 
50% or stores who don't use the mate- 
rials -and I don't know why, because 
two or three customers don't know 
what they want when they come in. 
We encourage its use, so that titles 
will become [imprinted] in customers' 
minds." 
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S T A £' 
`REACH FOR THE STARS' 

George Lagonikos, owner of Video Corral in the New York borough of Queens, 
receives the May $5,000 prize in distributor Star Video's Reach For The Stars 
sweepstakes. Presenting the winnings to him are Arthur Bach, vice president of 
Star, left, and sales representative Hank Kattan, right. 

Star Afinounces Winners 
NEW YORK Star Video has an- 
nounced the first winning retailers 
in the distributor's Reach For The 
Stars campaign -a lottery -styled, 
buy -in program (Billboard, May 17). 

George Lagonikos, owner of Vid- 
eo Corral in Queens, N.Y., won the 

STORE DISPLAY RACKS 
for VIDEO TITLES 

' 

tt. 
GOPHER PRODUCTS 

800/648 -0958 
2201 LOCKHEED 
CARSON CITY, NV 89701 

$5,000 top prize for May. 
The $1,000 second prize went to 

Karen Bobish, owner of Captain 
Video in Scarborough, Me. The $500 
third prize went to Donna Taub, co- 
owner of Movie Busters in Philadel- 
phia. Star says that hundreds of 
other dealers also won videocas- 
settes of movies and other pro- 
grams, ranging in retail value from 
$19.95 to $79.95. 

In the Jersey City, N.J. -based dis- 
tributor's sweepstakes, retailers 
earn a game card with the purchase 
of designated titles. The dealer 
scratches three stars from the game 
card, and if all three stars reveal the 
words "Star Video," the card is an 
instant winner for one of the video- 
cassette prizes. 

The contest runs through October, 
with a second -chance drawing for all 
unclaimed videocassette prizes 
scheduled for. Nov. 19. D.L. Blair 
Corp., an independent judging orga- 
nization, is supervising Star Video's 
sweepstakes. GEOFF MAYFIELD 

WATCH FOR 

BILLBOARD'S 
SPOTLIGHT ON 

Video Software Dealers Association 
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Big Investment Key, Retailer Says 
Chain Tests Franchise Joint Ownership 

BY JOHN SIPPEL 

LOS ANGELES In the ultra -com- 
petitive video climate, Video Excite- 
ment proprietor and franchiser 
Becky Reno says a greater total in- 
vestment is required to stabilize re- 
tail ventures. 

With eight company -owned stores 
and five franchise locations already 
in operation, the Billings, Mont. - 
based video specialist will soon test 
her theory when she opens two 
stores in conjunction with investors. 

Reno says the joint -ownership 
concept may offer the best growth 
potential. Combining her corporate 
savvy with outside bankrolling, she 
has fashioned a two -tiered corpora- 
tion that is unusual in the home vid- 
eo market. 

The investment plan takes Reno's 
operation to Boise, Idaho, with a 
pair of stores. She says it would be a 
good idea eventually to have at 
least three stores in that market. 

Boise is some 800 miles from her 
company's home base in Billings, 
but distances do not bother Reno. 
She drives 1,000 miles a week be- 
cause she likes to visit all the stores 
on a regular basis. 

Reno uses the word "support" 
frequently in describing her success 
formula. That formula is simple: 

Clerks must be knowledgeable and 
enthusiastic. Stores must be acces- 
sible and carry affordable product. 
"It's our job to get the customers 
into the store, and then our people 
make them repeat," says Reno. She 
has also pushed ahead with aggres- 
sive marketing efforts, such as di- 
rect mail and radio, and is now pon- 
dering telemarketing.' 

In her latest marketing ploy, she 
has mated three of her video stores 
with Market Place Pizza Delis, a 
bake -at -home pizza franchise, by 
cutting a door between the adjoin- 
ing shops. "We must create more 
reasons for our customer to visit 
our stores." She learned that lesson 
when her original store survived 
solely on the strength of her hus- 
band's next -door electronic hard- 
ware outlet. The jury is still out on 
the video /pizza combination, as it is 
less than a year old, but Reno feels 
there will be more such marriages 
when adjacent stores are available 
to her stores. 

Reno originally operated under 
the banner Video Library, and still 
uses that name in Billings. Rut 
when she learned she could not 
trademark that name -it was being 
used by other dealers in other mar- 
kets -she adopted the name Video 
Excitement. 

Video Excitement, her franchise 
division, has five Montana stores, 
all opened within the past 18 
months. She says it is possible to 
add a new franchise every six 
months. Franchisees pay an initial 
$15,000 fee and a commission per- 
centage on gross business. Reno 
says an investment of about $90,000 
gets a store off on the right foot, 
and she favors an inventory of 800- 
1,000 movies. 

Following her video launch in 
1980, it took Reno 18 months before 
she saw any black ink. She worked 
full -time for a fast food franchiser 
while splitting the rest of her sched- 
ule between the three corporate 
Video Libraries. By 1983, her stores 
were grossing about $10,000 month- 
ly in strip center locations that aver- 
age 1,000 square feet. 

Semiannual mailings with special 
offers -sometimes reducing the 
$29.95 annual membership fee to 
$10- helped establish a customer 
base. She estimates her corporate 
stores have 27,000 members. 

Hardware vendors 
court software deal- 
ers; see Hardware 
Monitor, page 39 

NEW RELEASES 
(Co ntinlu'd front page 36') 

NEW AGE 
CIANI, SUZANNE 
The Velocity Of Love 
LP RCA Red Seal AMLI-7125'no list 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to Linda 
Moleski, Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

HOME VIDEO 
Symbols for formats are 6= Beta, 

=VHS, = CED and a =LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "No List" or "Rental" 
is indicated. 

FILMS 

AL CAPONE -CHICAGO'S SCARFACE 
Geraldo Rivera 
* MPI Home Video MP1313 $39.95 
COLEMAN'S GUIDE TO CAMPING 
Bruce Jenner 

Twin Tower TT8023/$19.95 
THE DARK SIDE OF LOVE 
James Stacy, Glynnis O'Connor, Mickey 
Rooney 

Front Row Video VGF016 /Video Gems/ 
$59.95 
FRENCH LESSON 
Jane Snowden, Alexandre Sterling 

Warner Home Video 11571/$69.95 
GORILLA 
Francine "Penny" Patterson V National Geographic Video 1039 /Vestron 
Video /$29.95 
THE HEAD OF THE FAMILY 
Leslie Caron, Nino Manfredi 

Video Gems VG0001/$59.95 
THE INCREDIBLE HUMAN MACHINE 

National Geographic Video 1040 /Vestron 
Video /$29.95 
MOONLIGHTING 
Cybill Shepherd, Bruce Willis 

Warner Home Video 35009/$29.98 
THE NIGHTMARE ON ELM STREET, PART 

2, FREDDIE'S REVENGE 
Robert Englund, Clu Gulager, Hope Lange 

Media Home Entertainment M838/ 
$79.95 
OCEAN DRIVE WEEKEND 
Robert Peacock, Charles Redmond 
*111 Vestron Video 4437/$69.95 
THE PASSENGER 
Jack Nicholson, Maria Schneider 

Warner Home Video 35004/$59.95 
THE REAL BRUCE LEE 
Bruce Lee, Bruce Li, Dragon Lee 

Video Gems VG1005/$59.95 
SMOOTH TALK 
Treat Williams, Laura Dern, Mary Kay 
Place r Vestron Video 5143'$79 95 

STEVE MARTIN LIVE! 
Steve Martin, David Letterman, Henny 
Youngman, Paul Simon r Vestron Video 3134/$59.95 
SUDDEN DEATH 
Denise Coward, Frank Runyeon 
w Vestron Video 5160/$79.95 
SUMMER AFFAIR 
Ornella Muti, Les Rannow 

Active Home Video A230/$49.95 
TENNESSEE STALLION 
Jimmy Van Patten, Audrey Landers, Judy 
Landers 

Vestron Video 4440/$69.95 
TROLL 
Shelley Hack, Michael Moriarty, Sonny 
Bono 

Vestron Video 5121/$79.95 
TWICE IN A LIFETIME 
Gene Hackman, Ellen Burstyn, Ann 
Margret 

Vestron Video 5119/$79.95 
ANDREW LLOYD WEBER: REQUIEM 
Placido Domingo, Sarah Brightman 
*V Kultur 1132/$39.95 
WILLA 
Deborah Raffin, Clu Gulager, Cloris 
Leachman r Prism Entertainment /$39.95 
YUKON PASSAGE 
James Stewart * National Geographic Video 1041 /Vestron 
Video /$29.95 

To get your company's new video releases 
listed, send the following information - 
title, performers, distributor /manufac- 
turer, format(s), catalog number(s) for 
each format, and the suggested list price 
(if none, indicate "no list" or "rental ") -to 
Linda Moleski, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

Willi was the first Dutch 
song lo lop the 1101 100? 

If you don't know. find out in 

THE BILLBOARD BOOK OF 
NUMBER ONE HITS 

BY FRED BRONSON 

The inside story of every Number One single from 
"Rock Around the Clock" to We Are the World" At bookstores now. 
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...newsline... 
MASTER OF DISASTER is the title of Warner Home Video's latest promo- 
tion, which features four disaster movies produced by catastrophe 
mogul Irwin Allen. The titles being used are "Beyond The Poseidon 
Adventure," "When Time Ran Out," "Flood," and "Fire." All will be 
priced at $59.95. As part of the Disaster deal, Warner will be giving 
retailers one movie free for every four they buy. "When Time Ran 
Out" will be released in a special expanded video edition with a half - 
hour of extra footage. 

MORE THAN 650,000 UNITS shipped on initial sell -in for Walt Disney 
Home Video's Disney's Wonderland sale. Dominating the numbers 
has been "Alice In Wonderland," which lists at $29.95 for the promo- 
tion; seven other movies as well as five shorts are included, all 
priced at $14.95. 

SPANISH SUBTITLES are going to find their way into Warner Home Vid- 
eo's release schedule starting in July. The company will be putting 
out subtitled versions of its major feature -film releases and selected 
catalog titles at no extra cost. First title to come out with subtitles 
will be "Spies Like Us," which will premiere in both versions on July 
16. 

THE FIRST VIDEO RELEASE of a program by Mobil Oil Productions is corn- 
ing from Prism Entertainment in July. That's when the company is 
putting out "Two By Forsyth," which contains two separate sus- 
pense stories by mystery writer Frederick Forsyth. List price for 
the program is $59.95. 

A FOUR- PICTURE deal has been signed by Vestron Video and Hemdale 
Film Corp. The deal is an extension of one between the two compa- 
nies that began a year ago. "USA Today," "Body Slam," "Best Sell- 
er," and "The Platoon" are the four movies involved. 

HOWIE MANDEL, best known as Dr. Wayne Fiscus on the TV show "St. 
Elsewhere," is starring in his first videocassette, titled "The First 
Howie Mandel Special." The program will be released by CBS /Fox 
Video in July at $29.98, with a running time of 53 minutes. A live - 
animal segment will be included on the cassette. The program was 
shot at the Variety Dinner Theater in Toronto. 

"THE ONE- MINUTE SALESPERSON" is coming to video. The program is be- 
ing released by the Minnesota Studio in association with Pecos River 
Productions of Santa Fe, N.M. It stars Larry Wilson, author of the 
book by that name. The video's full name will be "Larry Wilson 
Talks About The One- Minute Salesperson And The Future Of 
Sales." List price for the hourlong program will be $49.95. Retail 
outlets targeted include book and video specialty stores. 

"FUTURE POP" is the name of Sony Software Corp.'s latest Danspak 
release. The title, the third in the Danspak series, features videos 
from Carl Anderson, Jason Harvey, Prince Charles, the Ordinaires, 
and Go Ohgami. The half -hour program will list for $19.95. 

NEW WORLD VIDEO and FilmDallas Investment Fund have joined to cre- 
ate FilmDallas Pictures, a movie production company. Cassette re- 
leases will be through a FilmDallas Video label, which will be dis- 
tributed by New World Video. 

COMEDY AT RETAIL IS due from Lightning Video, which will be putting 
out "Girls Of The Comedy Store" on July 7. The hourlong program 
features several hot female comics, including Pam Matteson, Shir- 
ley Hemphill, Karen Haber, Tamayo Otsuki, Karin Babbitt, Carrie 
Snow, and Maureen Murphy. List price for the program will be 
$59.95. 

VIDITHEATRE adds a satellite linkup to its in -store home video theater 
concept, according to founder Bert Tenzer. The link will be used to 
bring live Broadway plays and foreign entertainment to video stores 
signed up for the video theater program. 

STRIPPER FANS got an eyeful at Gazzarri's on the Sunset Strip recent- 
ly when Continental Video taped a "Stripper Of The Year" show, a 
Bert Rhine Productions /Westwood Productions collaboration. Vid- 
eo release is scheduled for September. 

VESTRON AND CROWN are combining their strengths to market Lisa 
Sliwa's multimedia projects. Sliwa's "Common Sense Defense" is 
being released by Vestron this month. Sliwa is national director of 
the Guardian Angels. Her cassette gives details on how women can 
defend themselves during a variety of attack situations. Her book 
"Attitude: Common Sense Defense For Women," will be released 
this November by Crown as an $8.95 trade paperback. 

TONY SEIDEMAN 

orne video 
Congress Video Moves To Position In Sell - Through Market 

Finn Explores Mass -Merchandise Pipelines 
BY TONY SEIDEMAN 

NEW YORK Congress Video 
Group, best known for its public 
domain releases, is trying to move 
product from mainstream home 
video genres through the mass - 
merchandise pipelines it has devel- 
oped. 

"Our whole goal in the next 18- 
20 months is to use our position in 
the sell -through market," says 
Tim Fry, president of the New 
York -based company. "Any cas- 
sette that sells below the $20 price, 
we should be in there selling." 

Congress got into the home vid- 
eo business via public domain 
product, and unlicensed titles still 
make up a significant part of its 
catalog. But now that is just one 
category out of nine that the com- 
pany sells. Congress calls its 
genre categories "series." It has 
categories titled children, comedy, 
fitness, horror, how -to, movie clas- 
sics, sports, superstar wrestling, 
and special features. 

Almost all of the company's 
sales come through mass -mer- 
chandise outlets, what Fry de- 
scribes as "the standard important 
accounts that anybody who is deal- 
ing with mass merchandisers will 
have ": Walgreen's, Osco Drugs, 
Hill's, K -Mart, Venture Stores, 
Woolworth, Zayer's, and Wall - 
mart, among others. Video special- 
ty stores make up a very small por- 
tion of Congress' retail market. 
And, given the category's youth in 
terms of mass -merchandise pene- 
tration, many of the executives the 
company deals with are not even 
connected to video. 

FOR WEEK ENDING JUNE 28, 1986 

Billboard. 

'The people we sell to are gener- 
ally record buyers, not video spe- 
cialty stores," Fry says. A mea- 
sure of the chaos that reigns in 
this area can be seen in the fact 
that Congress' issuance of a print- 
ed price list has given it a major 

Buyers `expanding 
dramatically' 

advantage against many of its 
budget -priced competitors. 

One thing is certain, Fry says. 
Mass merchants are enthusiastic 
about home video and are moving 
in quickly. "All the mass merchan- 
disers are very excited about the 
video business. They're expanding 
their inventory, and all of them 
want to be known by consumers as 
suppliers of video. 

"Every buyer we've talked to is 
expanding dramatically," he says. 
In the strongest sign yet, "Most of 
them we're talking to are putting 
in permanént displays rather than 
speed tables." 

Congress split its catalog up into 
nine lines "in response to the re- 
quests of our buyers, who are our 
customers." Congress treats these 
customers with care, trying to 
keep surprises down to a mini- 
mum. "We are not necessarily al- 
ways initiators. We try to be mar- 
ket- responsive. In market terms, 
we are demand -related rather than 
product- related." 

Helping keep the responsive- 
ness high is the amount of product 
on the marketplace. "Our buyers 
have told us there is a terrific sur- 

feit of product coming from all 
over." 

To help buyers make their pur- 
chasing decisions, Congress has 
split its line into three price cate- 
gories, none of which should retail 
for over $20. 

The lowest -priced category is 
Congress' public domain product, 
which sells at wholesale for be- 
tween $5 and $5.50 and retails for 
anywhere from $6.97 to $9.98. 
Next comes the company's "Blue 
Ribbon" category, which whole- 
sales for $6.50 -$7.50 and retails for 
$9.98- $14.95. After that is "Gold 
Ribbon" product, titles where 
there is a "particularly high royal- 
ty, and which retail for $8.50- 
$10.50 and list for $14.95- $19.95. 

The margins on the higher - 
priced product are considerably 
greater than on the lower, Fry 
says, "to incentivize our custom- 
ers for the upper lines," which are 
more profitable for the manufac- 
turer even with the thinner mar- 
gins. 

Congress has a long history in 
the sell -through video business, 
Fry notes. It has been around for 
over 14 months. "It's a new mar- 
ket, very much a new market," he 
says. Accounts are being added 
rapidly, with 20 or 30 new custom- 
ers joining with the 50 already on 
the company's roster in recent 
months. 

Fry says Congress has learned 
that mass merchandisers are often 
"genre- selective rather than title - 
selective." While video specialty 
stores prefer to deal in individual 
films, mass merchants would rath- 

(Continued on page 51) 
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Compiled from a national sample of retail store sales reports. 

TITLE . Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

' ó 

o o 
E 
rc 

E $ 
L. 

1 4 5 

* * No.1 * * 
WITNESS 

Paramount Pictures Harrison Ford 
Paramount Home Video 1736 Kelly McGillis 

1985 R 
CED 

Laser 

29.95 

29.95 

2 NEW, COCOON CBS -Fox Video 1476 Steve Guttenberg 
Den Ameche 

1985 13 
CED 

Laser 

29.98 

34.98 

3 NEW BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 
MCA Dist. Corp. 80196 Christopher Lloyd 

1985 PG Laser 34.98 

4 1 11 SILVERADO 
RCA /Columbia Pictures Home Video Kevin Kline 
30567 Scott Glenn 

1985 13 
CED 

Laser 

29.95 

29.95 

5 2 13 RETURN OF THE JEDI CBS -Fox Video 1478 Mark Hamill 
Harrison Ford 

1983 PG 
CED 

Laser 

29.98 

34.98 

6 3 5 COMMANDO CBS -Fox Video 1484 A. Schwarzenegger 
Rae Dawn Chong 

1985 R 
CEO 

Laser 

29.98 

34.98 

7 NEW O. YEAR OF THE DRAGON MGM /UA Home Video 800713 Mickey Rourke 
John Lone 

1985 R CED 39.95 

8 7 5 KISS OF THE SPIDER WOMAN island Alive Releasing William Hurt 
Charter Entertainment 90001 Raul Julia 

1985 R 
CEO 

Laser 

24.95 

34.95 

9 8 3 AGNES OF GOD 
RCA /Columbia Pictures Home Video Jane Fonda 
30563 Anne Bancroft 1985 13 

CED 

Laser 

29.95 

29.95 

10 6 7 THE GOONIES Warner Bros. Inc. Sean Astin 
Warner Home Video 11474 Josh Brolin 1985 PG Laser 34.98 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75.000 units or suggested list price income of $3 million (30,000 o $1.2 
million for non -thea rical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification or theatrica films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50,000 units or a value of 

$2 million fo music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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Hes kilted before, he'll kiP again. 
THORN EMI /HBO VIDEO is pleased to announce the videocassette release 

of the spine -chilling film, "The Hitcher" Guaranteed to frighten the wits out of 
your customers again and again. 

"An odyssey of horror and suspense. " Newsweek 
"'The Hitcher will leave ,tou so frightened you won't want to 
stop for the next red ligf: t ' The New York Post 

The terror begins on a ra.ny night when Jim Halsey picks up a stranger on a 
deserted highway. He's really a deranged maniac on a murderous rampage 
and fresh from a kill. When he pulls a knife, Jim pushes him. out. Hours later he 
passes by in a car with three kids. The nightmare has just begun. 

Scene after scene of horrendous horror. Order lots and i0 s of "The Hitcher" 
on videocassette. You'll neve. have to worry about business! 

For p.o.p. material call: 800 -64 8-7650. Canada only: 800- 255 -2123. 

ANOTHER 
THORN EMI /HBO 

HIT VIDEOCASSETTE. 

THORN EMI 

VIDEO 
©1986 Thorn EMI /HBO Videc. 

cures in association with SILVER SCREEN PARTNERS Presents A FELDMAN /MEEKER PRODUCTION 

HER SC" RUTGER HAUER C. TIOMAS HOWELL JEFFREY DeMU1 N JENNIFER JASON LEIGH 

= of Photography JOHN SEALE, A.C.S. Editor FRANK J. URIOSTE, A.C.E. Music by MARK [SHAM 

ncer PAUL LEWIS Executive Producers EDWARD S. FELDMAN and CHARLES R. MEEKER 

by ERIC RED Produced by MP OHMAN and DAVID BOMBYK Directed by ROBERT HARMON TK; 

Filmed in PANAVISION® A TRI -STAR RELEASE P I 

T,K 
C T l R E 5 
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BASED ON A TRUE STORY. 

ROBERT MERYL 
REDFORD STREEP 

,SYDNEY POLLACKFl, 

OUT OF RIC& 

B A S E D O N A . T R U E S T O R 1. 

NOW AVAILABLE 
ON VIDEOCASSETTE 

A MIRAGE Production "OUT OFAFRICA' 

( ,. Sarti KL 
' 

U S SUER 
TErRY CLEGG K IM 

e 

JPORGENSEN THLR11MANand ANNA CATALDI H ` BARRY 
Screenpl iliRT LLEDTKE Pr diod 

eity SYDNEY POLLACK 
Based of the-N.4! 'Ohr of Africá''Shxkm s on the :;ras and "L-ttrrs from Africa" lry k k Dinesen; 
"Irak Cïrrsef: "x Life of a Stan idler" t» lud th Thurman: 'Si tax Will SpPak" In' Erro fr_etiir ski. Stir dtradc AvulaHe on MCA Reccres end Casset_es 

A UNIVERSAL Picture 

©1985 Universal Pictures Limited. ©1986 Iv :7A Hctre V.dec, Inc. All Rigits Reserved. 

P.O.P. Hotline 800- 772 -'272 x 375 
Contact your distritutor tc.day. 
Videocassette #8035) 
Suggested Retail Price: 679.9' 
Color/ IN VHS Beta HiF. 
Soon arsailahleon LAser Videodisc 
Closed Captioned Q 

Closet captioned by the 
Nat onal CaFtia.ing Institute. 
Used wits perrrission. 

MCA Home Video, Inc. 
7C U-tiversal City Plaza 

Un_ve-sal City, CA 91608 
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FOR WEEK ENDING JUNE 28, 1986 

Billboard. 
@Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 

retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, alus orne video 
recording, or otherwise, without the prior written permission of the publisher. 

TOP VIDEOCASSETTESSALES More Kartes Alternatives 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

Ó N 

v 
>z 

m 

z 
!; i 

1 1 34 

* * No.1 * * 
JANE FONDA'S NEW WORKOUT 

KVC -RCA Video Prod. 
Jane Fonda 

Karl Lorimar Home Video 069 1985 NR 39.95 

2 4 3 BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 
MCA Dist. Corp. 80196 Christopher Lloyd 

1985 PG 79.95 

3 2 48 THE SOUND OF MUSIC CBS-Fox Video 1051 Julie Andrews 
Christopher Plummer 

1965 G 29.98 

4 3 26 CASABLANCA CBS -Fox Video 4514 Humphrey Bogart 
Ingrid Bergman 

1942 NR 29.98 

5 5 3 ROCKY IV CBS -Fox Video 4735 Sylvester Stallone 1985 PG 79.98 

6 11 47 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

7 9 215 JANE FONDA'S WORKOUT KVC -RCA Video Prod. 
Jane Fonda 

Karl Lorimar Home Video 042 1982 NR 59.95 

8 8 16 RETURN OF THE JEDI CBS -Fox Video 1 478 Mark Hamill 
Harrison Ford 

1983 PG 79.98 

9 7 9 THE KING AND I CBS -Fox Video 1004 
Yul Brynner 
Deborah Kerr 1956 NR 29.98 

10 14 7 COCOON CBS -Fox Video 1476 Steve Guttenberg 
Don Ameche 

1985 PG -13 79.98 

11 16 33 
MOTOWN 25: YESTERDAY, TODAY, Motown Pictures Co. 
FOREVER MGM /UA Home Video 300302 Various Artists 1983 NR 29.95 

12 25 8 AFRICAN QUEEN 
Humphrey Bogart 

CBS -Fox Video 2025 Katherine Hepburn 1951 NR 29.98 

13 6 3 PLAYBOY VIDEO CENTERFOLD 2 Karl Lorimar Home Video 503 Teri Weigel 1986 NR 9.95 

14 15 82 PRIME TIME KVC -RCA Video Prod. 
Jane Fonda 

Karl Lorimar Home Video 058 1984 NR 39.95 

15 NEWIllio WRESTLEMANIA 2 
Titan Sports Inc. Various Artists 
Coliseum Video 021 1986 NR 39.95 

16 22 13 WEST SIDE STORY CBS -Fox Video 4519 Natalie Wood 
Richard Beymer 

1961 NR 29.98 

17 18 7 SOUTH PACIFIC CBS -Fox Video 7045 Mitzi Gaynor 
Rossano Brazzi 

1958 NR 29.98 

18 12 10 WITNESS 
Paramount Pictures Harrison Ford 
Paramount Home Video 1 736 Kelly McGillis 

1985 R 79.95 

19 23 34 THE WIZARD OF OZ MGM /UA Home Video 600001 Judy Garland 
Ray Bolger 

1939 G 29.95 

20 19 33 BEVERLY HILLS COP 
Paramount Pictures Eddie Murphy Paramount Home Video 1 134 

1985 R 29.95 

21 10 45 PATTON CBS -Fox Video 1005 George C. Scott 
Karl Malden 

1970 NR 29.98 

22 24 67 GONE WITH THE WIND MGM /UA Home Video 900284 Clark Gable 
Vivien Leigh 

1939 G 89.95 

23 27 2 POWER 
Lorimar Motion Pictures Richard Gere 
Karl Lorimar Home Video 401 Julie Christie 1985 R 19.95 

24 17 31 MARY POPPINS Walt Disney Home Video 23 
Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

25 20 3 TO LIVE AND DIE IN L.A. 
SLM Inc. - William L. Petersen 
Vestron 5123 Willem DaFoe 

1985 R 79.95 

26 NEW' JAGGED EDGE 
RCA /Columbia Pictures Home Video 6- Glenn Close 
20591 Jeff Bridges 

1985 R 79.95 

27 NEW REMO WILLIAMS: THE ADVENTURE Thorn /EMI /HBO Video TVA3676 Joel Grey 
Fred Ward 

BEGINS 
1985 PG -13 79.95 

28 NEW' BLACK MOON RISING 
New World Pictures Tommy Lee Jones 
New World Video 8503 

1985 R 79.95 

29 21 21 RAMBO: FIRST BLOOD PART II Thorn /EMI /HBO Video TVA3002 Sylvester Stallone 1985 R 79.95 

30 35 2 AUTOMATIC GOLF Video Associates VA39 Bob Mann 1983 NR 14.95 

31 13 30 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 29.95 

32 28 11 COMMANDO CBS -Fox Video 1484 A. Schwarzenegger 
Rae Dawn Chong 

1985 R 79.98 

33 37 18 THE MALTESE FALCON CBS -Fox Video 4530 Humphrey Bogart 
Mary Astor 

1941 NR 29.98 

34 RE -ENTRY ALICE IN WONDERLAND Walt Disney Home Video 36 Animated 1951 G 29.95 

35 33 30 THE BEST OF JOHN BELUSHI 
Broadway Video John Belushi 
Warner Home Video 34078 1985 NR 24.98 

36 31 2 TWICE IN A LIFETIME Bud Yorkin Productions Gene Hackman 
Vestron 5119 Ellen Burstyn 

1985 R 79.95 

37 30 22 THE BLUES BROTHERS 
Universal City Studios Dan Aykroyd 
MCA Dist. Corp. 77000 John Belushi 

1980 R 24.95 

38 36 25" PLAYBOY VIDEO CENTERFOLD Karl Lorimar Home Video 501 Sherry Arnett 1985 NR 9.95 

39 34 3 DAY OF THE DEAD Media Home Entertainment M839 Lori Cardille 
Terry Alexander 

1985 NR 79.95 

40 26 116 DO IT DEBBIE'S WAY 
Raymax Prod. P. Brownstein Prod. Debbie Reynolds 
Video Associates 1008 

1983 NR 39.95 

Recording ndust y Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 o $1.2 
million for non -theatrical made -for -home video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrica films, sales of 

150.000 units or suggested list price income of $6 million (60,000 or $2.4 million for non -theatrical made -for -home video product; 50.000 units or a value of 

$2 million fo music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for non -theatrical titles. SF short-form. LF long -form. C concert. D documentary. 

NEW ORLEANS Kartes Video 
Communications continues to gear 
up for more alternative videos, ac- 
cording to Jim Kartes, the Indianap- 
olis -based company's president. 

The newer product the company 
announced here at the recent Amer- 
ican Booksellers Assn. convention 
includes: 

"The Miss Manners Wedding 
Video," a 60- minute video detailing 
all the proper etiquette for the big 
day. It will be hosted by Judith Mar- 
tin, who has written extensively on 
courtesy and manners. 

"the everyday gourmet," a se- 
ries of eight 40- minute video- 
cassettes featuring Kathleen Perry, 
a connoisseur of fine foods. 

" Yardening," a 12 -part series on 
suburban gardening featuring Jeff 
Ball, a noted expert on that subject. 
Kartes estimates that more than 61 

million U.S. households plant a fam- 
ily garden or do landscaping of 
some sort. 

"Tell Me A Story," a series of 
30- minute tapes for children de- 
signed to stimulate their imagina- 
tions via storytelling. 

We 
air daily. 

So do you. That's why you need us. 
We're Western Airlines Cargo. 

The only name you need to know 
for small package shipping. Because 
we fit perfectly in tight schedules. 
And budgets. 

Plus Western's so reliable that if 
your Speed Pak or Mini -Pak ship- 
ment doesn't get on its intended 

flight, we'll put it on the next 
Western flight and give you 

all your money back. 
We'll pick up and 

deliver to just about 
any location for a 
small additional 
charge. So give 
us a call. In the 
continental US. 

at 1-800-638-7387 
in Maryland at 

(301) 269 -6659, in Alaska 
or Hawaii at 1-800-368-2390. We can 
make your life easier. Everyday 

!4.! lK+E 

pp! Western Aid1lBS 

0 C14RG 
111.ill The only way to RN' 
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THE ONLY DIRECTORY THATMATTERS 
IN OVER 100 COUNTRIES 

PUBLICATION 
OCTOBER 

AD CLOSING 
AUGUST 18 

BE SURE YOU'RE IN IT! 

HEINB UYER 
REFERRAL 

SERVICE 
GENERATES 
HOT LEADS 

FOR 
ADVERTISERS! 

DISCOUNT ON MULTIPLE INSERTIONS! 
LOWER PRICES FOR COLOR ADS! 
PRIME ADVERTISING SPACE AVAILABLE ON NEW TABBED SECTION - DIVIDERS! 
FREE BOLDFACE DIRECTORY LISTING (VALUE $100) TO ADVERTISERS! 
PRICE LISTS AND BROCHURES CAN NOW BE BOUND INTO THE DIRECTORY! 

FOR AD DETAILS CONTACT 

IN NEW YORK 
Norm Berkowitz, Manager, 
Directory Sales (212) 764 -7330 
IN LONDON 
Patrick Campbell (1) 439 -9411 

IN AMSTERDAM 
Ron Betist /Sanny Landwier (020) 62 -84 -83 

IN ITALY 
Germano Ruscitto 28 -29 -158 

OR ANY SALES OFFICE WORLDWIDE 
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CONGRESS VIDEO 
(Continued from page 45) 

er go by complete categories. 
"People can easily select titles ei- 
ther for promotions or for filler 
[from a genre- oriented catalog]." 

Mass merchandisers have asked 
for the genre emphasis to be taken 
even further. "We redesigned all 
the boxes in the last two months, 
also at the request of our buyers, 
[who] wanted a higher up -tech 
look, and also wanted some identi- 
fication for their racks and other- 
wise." 

So Congress' genres are defined 
by the following colors: action -sil- 
ver and black; children's -yellow; 
fitness -red, and classics -ma- 
roon. The other categories are col- 
ored more on a title -by -title basis. 

To help get around the quality 
problems that have bedeviled 
many public domain manufactur- 
ers, Congress has established an 
800 number consumers can call 
with complaints. If there is a me- 
chanical problem, all a consumer 
need do is call in, describe the diffi- 
culty, send in the damaged goods, 
and get a new copy back. 

Of the categories Congress 
sells, kids' product is doing very 
well, Fry says. "What we've seen 
is increased interest in children's 
material. Children have a seeming- 
ly endless ability to look at some- 
thing they like. This is more and 
more a video -educated world." 

Other categories Fry sees as 
having strength are action- adven- 
ture and fitness. To capitalize on 
the interest in fitness and travel, 
Congress is producing programs 
which combine both. The first of 
these is "New York Aerobicise," 
just released. 

Congress is also producing its 
own childrens' titles, using a pan - 
and -scan technique which has a 
camera traveling over still book 
art. The company's name for the 
technique is Storymation. Among 
the first titles done in the process 
are "Nicholas Nickelby" and 
"Becky Sharp." 

Also on Congress' roster of li- 
censed titles is a series of wres- 
tling titles. Fry looks to get as 
many of these on the market as 
possible in the coming months. 

When Congress licenses prod- 
uct, the terms and royalties can 
vary widely. A number of the 
firm's kung fu titles have royalties 
issued on a staggered basis. 
"There are several levels we must 
hit," Fry says, with the royalties 
shifting with each bounce upward 
in units sold. 

Congress released 40 new titles 
at the recent Summer Consumer 
Electronics Show and has another 
"raft" of product it intends to put 
on show during the August 1986 
Video Software Dealers Assn. con- 
vention. 

The company has also focused 
on the issue of returns for mass 
merchandisers. Congress allows 
significant levels of returns, but in 
a graduated fashion. The level of 
returns a customer gets is directly 
linked to the price of the product 
he purchases. 

Customers can get very high re- 
turn percentages, but they then 
have to pay premium prices for 
product, Fry says. Most have cho- 
sen to spend less money and take 
the risk. 

orne video 

Featuring FALCO performing the music chart - buster InCK -ME AMADEUS! 
With special performan:es by THE FLIRTS, PIA ZA.DORA 

KATRINA AND THE WAVES, LIMAHL MEAT LOAF and more! 

P.O.P. Hotline: 1- (800 }424 -7070 
Distributed by Republic Pici_res 

VID AR 
ENTERTAINMENT 

1986 VIDMAIRK 
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ome video 
Educational 

Kids' Line Has 

Accessories 
BY MOIRA McCORMICK 

CHICAGO Packaging accessories 
along with children's instructional 
videocassettes is the hallmark of 
Evansville, Ind. -based video soft- 
ware manufacturer Mid -Corn Inc. 
The firm's Imagination Tree Video 
Learning Kits line instructs chil- 
dren in cooking, cartooning, magic, 
and juggling via $29.95 cassettes 
that include appropriate props. 

Medium `can teach 
in a manner no 
other way can' 

According to Jack A. Fenimore, 
former television producer and 
founder of Mid -Com, the company's 
"Kids In The Kitchen" video was 
one of six prerecorded video soft- 
ware titles to receive an Innovations 
'86 Award of Merit at the June 1-4 
Summer Consumer Electronics 
Show here. 

"Kids In The Kitchen" is targeted 
for children eight years of age and 
older. Instruction is provided by Ka- 
ren Underwood, with most of the 
tasks carried out by a boy and girl 
onscreen. Six to seven recipes are 
presented in the four volumes of 
"Kids In The Kitchen," each 54 min- 
utes long. Volume 1 is currently 
available, and volume 2 is scheduled 
for the end of June, with Nos. 3 and 
4 due before fall. Each cassette is 
packaged with laminated recipe 
book, measuring spoons, and wire 
whisk. 

Other Imagination Tree titles (all 
of which carry the endorsement of 
the Boys Club of America) include 
"Be A Magician," in which theme 
park magician Martin Preston dem- 
onstrates 12 tricks, with props in- 
cluding magic wand, scarf, sponge 
balls, metal rings, ropes, and laces; 
"Be A Cartoonist," taught by car- 
toonist Alan Silberberg, which in- 
cludes drawing pad, pen, drawing 
pencils, and eraser; and "Be A 
Juggler," presented by circus jug- 
gler Mike Vondruska, which comes 
packaged with juggling scarves and 
material to assemble juggling 
items. 

Mid-Corn also manufacturers a 
how -to line for more mature people 
called Involvement Video. First In- 
volvement product is "Your First 
Steps To Watercolor," a two -hour, 
$49.95 cassette aimed at persons 14 

years of age and older, which teach- 
es the basics of watercolor painting. 
Fenimore says Mid-Corn is next 
planning to release how -to pro- 
grams on oil painting and ceramics. 

Currently, Mid-Corn is putting to- 
gether a series of foreign language 
instructional cassettes, which Feni- 
more says will be aimed at travel- 
ers, employees of international com- 
panies, itinerant business people, 
and others interested in getting a 
basic grounding in foreign tongues. 
The first group of cassettes, which 
includes lessons in Spanish, French, 
and German, is scheduled to be re- 

(Continued on next page) 
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Chuck Norris and Lee Marvin 
led America's elite anti -terrorist 
squad to a rousing box office tri- 
umph in this explosive action epic. 

Now they're coming to liber- 
ate the home front. With a 6 -foot 
standee and a full-scale consumer 
ad campaign to back them up. 

The Delta Force 
is ready; and wait- 
ing for orders. 
Order by July 10. 

MEDIA HOME ENTERTAINMEAT, 

A Heron Interrational Bomparki 
Los Angeles. Calihrnia 

Coming on videocassette. 
Also on videodisc. 

orne video 
CHILDREN'S LINE 
(Continued from page 52) 

leased in early fall. 
"We're also talking ab 

settes for Japanese and pos 
abic," notes Fenimore. Eac 
two-hour tapes will retail f 

Fenimore says he devel 
teaching method for the 1 

tapes with Chicago-based 1 

curriculum consultant H. 
lye. "It teaches language 
rather than grammar thro 
scenes shot in restaurants 
cabs, etc.," he says. Each 
played once, replayed, fro 
Spanish and English subtitl 

ut cas- 
ibly Ar- 
pair of 
$89.95. 

ped the 
nguage 
nguage 
ed See - 

usage 
gh live 
hotels, 
cene is 
n with 
s, then 

replayed once again so th viewer 
can join in. "You learn by earing 
the language, not by conjugating 
verbs," he says. 

Other projects in the works for 
Mid -Com include a children's exer- 
cise tape developed by tl>fe Boys 
Club and adult instructional cas- 
settes for casino games. 

Fenimore says Mid -Com whole- 
sales its own product to video spe- 
cialty stores and chain stores, as 
well as working through i depen- 
dent distributors. The Joa Cook 
Gift Catalog features Imagination 
Tree titles as well, and F imore 
says over 100 copies of "Bel A Car- 
toonist" and "Be A Magician" were 
sold within three weeks of the 
spring catalog's appearance. 

Mid-Corn has also had success 
with direct mail, particularly in sell- 
ing "Your First Steps In W tercol- 
or" to schools and libraries. o far, 
the company hasn't mount d any 
extensive ad campaigns "We 
haven't had enough concentrated 
distribution in a given mark tplace 
to justify even newspaper ds. In 
New York, we're in FAO Schwartz, 
Toys R Us, and The Wiz, but; hat's 
still not enough concentratiof." Co- 
op ads, he notes, "would work. 
We're talking to Toys R Us about 
that possibility." 

Mid -Com plans to continue eleas- 
ing instructional product "We 
make the claim," says Fen more, 
"that the videocassette can ach in 
a manner that no other method 
can." 

May VCR Sales 

Increase 31.5% 

Over Last Year 
NEW YORK VCR sales in May set 
their strongest pace of the year in 
terms of percent increase in volume, 
rising 31.5% over the same month 
last year, according to the Electron- 
ic Industries Assn.'s Consumer 
Electronics Group. 

According to the EIA, 8 ,552 
VCRs were sold to dealers i May 
this year, against 662,972 fo May 
'85. 

Reflecting the increased m rket- 
place energy, the EIA has rais d its 
projections of VCR sales fo the 
year to 13.2 million units fro 12.5 
million. The EIA projection are 
usually somewhat conservativ$. 

Year -to -date VCR sales show less 
strength, posting a rise of 17.5% 
with 4.66 million machines sold in 

(Continued on next age) 
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MU' ñ ome video 
Fans Turn To Their VCRs 

All That Jazz Isn't On TV; lt's On Tapes 
BY PETER KEEPNEWS 

NEW YORK The prerecorded vid- 
eo industry is giving jazz program- 
ming visibility it has never had in 
the U.S. 

Until recently, "The Jazz Beat" 
on Atlanta independent UHF sta- 
tion WVEU was the only regularly 
scheduled jazz series on commercial 
TV. The program now has company. 
Twenty- four -hour video network 
VH -1 is airing "New Visions," a 
two-hour -a -week show that concen- 
trates on modern instrumental 
music. 

Viewers hoping to see jazz on a 
regular basis for long periods of 
time have one place to go: their 
VCRs. An increasing number of 
companies are offering a wide vari- 
ety of jazz titles; almost every home 
video manufacturer that carries 
contemporary music carries jazz 
programming of some kind. 

Sony is by far the most active 
home video company in the jazz are- 
na. Among the artists whose con- 
certs are available from Sony are 
Dizzy Gillespie, Art Blakey, Buddy 
Rich, Freddie Hubbard, and the all - 
star cast of last year's "One Night 
At Blue Note" gala. 

But Sony is hardly the only com- 
pany marketing jazz video; virtually 
every one of its competitors, large 
and small, has at least one jazz -ori- 
ented title in the stores. Among the 
more interesting ones available are 
the instructional tapes put together 
by DCI Music Video Productions 
and marketed by Warner Bros., fea- 
turing performing tips from such 
masters as Max Roach, Jaco Pastor - 
ius, and Steve Gadd. 

Also worth noting is the jazz out- 
put of New York -based VIEW Vid- 
eo, a new independent on the scene. 
The company recently released pro- 
grams featuring the big bands of 
Mel Lewis, Gil Evans, and Louie 
Bellson. Due for release in the near 
future are titles by three of the mu- 
sic's most royal figures: Duke El- 
lington, Count Basie, and Nat 
"King" Cole. 

Another New York indie, Rhapso- 
dy Films, has virtually cornered the 
market on jazz documentaries, most 
of them originally shown theatrical- 
ly. Among the films in the compa- 
ny's catalog are "Different Drum- 
mer: Elvin Jones," "Sun Ra: A Joy- 
ful Noise," and "The Last Of The 
Blue Devils," the acclaimed portrait 
of the Kansas City scene directed 
by Rhapsody founder Bruce Ricker. 

Noteworthy jazz selections are 
also available from CBS /Fox, RCA/ 
Columbia, MGM /UA, Kartes, Ves- 
tron, and other companies. And Par - 
amount's Windham Hill series fea- 
tures the soothing sounds of the pio- 
neering new age label's artists as 
accompaniment for appropriately 
low -key visual imagery. 

Another small player is Jem Rec- 
ords, which has released tapes of 
Art Blakey & the Jazz Messengers 
and Nina Simone on its Jem Music 
Video label. 

As for the broadcast scene, 
WVEU's "The Jazz Beat" is an 
hourlong show featuring jazz video - 
clips aired every Friday night and 
repeated every Saturday night. Be- 

cause the supply of such clips is still 
relatively low -and because 
WVEU, which was once a full -time 
music video station, refuses to air 
clips from those labels that charge a 
fee for their use -the station has 
produced a number of its own, in- 
cluding Miles Davis' "Solea" and 
Duke Ellington's "Satin Doll." 

"We offer the broadest possible 
spectrum of what's known as jazz," 
says Pete Dexter, who produces 
"The Jazz Beat" and hosts it under 
the pseudonym Glenn White. He 
says the show features "everything 
from Windham Hill to Dixieland." 

Dexter says his show is a success 
because "there isn't a hell of a lot of 
jazz anywhere on the mass media," 
but since March 1 he's had some 
big -time competition. 

"New Visions," which airs Satur- 
day nights on VH -1, isn't strictly a 
jazz video program; the emphasis is 
on new age and modern instrumen- 
tal music, with such acts as Philip 
Glass and Tangerine Dream promi- 
nently featured. But the two -hour 
show's playlist also includes the 
likes of Miles Davis, Keith Jarrett, 
Chick Corea, Jean -Luc Ponty, and 
Lee Ritenour. And Pat Metheny re- 

cently sat in for host Frankie 
Crocker. 

Reflecting prerecorded video's 
power in the medium, a number of 
the clips played on "New Visions" 
are actually excerpts from Sony 
Video Software's releases. And just 
as the growing audience for "New 
Visions" proves that a lot of people 
with cable are interested in jazz, the 
success of Sony in this area proves 
that there a lot of VCR owners with 
similar tastes. 

As for the state of jazz on net- 
work television, the situation re- 
mains decidedly spotty. The occa- 
sional jazz musician gets a shot with 
Johnny Carson or David Letterman, 
and Bill Cosby has given work on 
his smash comedy series to a num- 
ber of deserving players. But for 
the most part, jazz is still not seen 
during prime time. 

PBS continues to support the mu- 
sic. Among the recent jazz shows on 
public TV have been a tribute to 
Benny Goodman and excerpts from 
the Newport and Jacksonville jazz 
festivals. And a few cable services, 
notably Arts & Entertainment, usu- 
ally have a jazz program or two on 
their schedules. 

Laser Disk Firm launches 
First Major Ad Campaign 

NEW YORK Laserdisc Corp. of 
America has begun its first major 
advertising campaign as an inde- 
pendent corporation. 

Set to run the length of the sum- 
mer, the campaign is budgeted at 
$250,000 and will concentrate on the 
print media, running in trade publi- 
cations and video buff magazines. 
LDC's advertising budget for all of 
1986 could pass $1 million. 

Laserdisc Corp. was spun off 
from Pioneer Video after the hard- 
ware branch of that company was 
merged with Pioneer Electronics in 
January. 

The goal is to make sure LDC's 
visibility remains ongoing, Talbot 
says. New titles will be emphasized, 
and the company will try to convey 
to consumers that "laser can stand 
on its own." In addition, the adver- 
tisements will tie in with Laser 
News, Pioneer's bimonthly newslet- 
ter. 

Part of the LDC campaign will 
also be to establish a unique identity 
for the format. The company wants 
people to know that the format is 
"different," Talbot says. 

In terms of structure, Talbot says 
LDC will be "rotating a couple of 
ads over the summer period" 
through various magazines. The 
company will probably have signifi- 
cantly more visibility since it now 
has an independent budget, Talbot 
says. 

Helping fuel the campaign is in- 
creased consumer demand for laser 
product, he says. "In the first half 
of this year our business has been 
up dramatically," a strength he sees 
carrying over from a potent Christ- 
mas selling season. 

Sales are up by about 30 %, he 

says, with hit movies selling "in the 
tens of thousands" of pieces and av- 
erage feature films moving 5,000- 
10,000 units. Music is in about the 
same range, Talbot says. He ex- 
pects growth to hold at the 30% 
mark and possibly to increase to 
50% as the fourth quarter draws 
near. 

Between 200,000- 250,000 laser - 
disk players are in consumers' 
hands, Talbot says, a number which 
will probably go up by 30% this year 
as well, depending on the accep- 
tance of Pioneer's new model combi- 
nation player and on how competi- 
tive the marketplace is. 

As with most low- penetration 
hardware, laserdisk sales are con- 
centrated in audio /video hardware 
stores. Video specialty stores also 
have a significant share of the mar- 
ket, with record retailers a "grow- 
ing presence," Talbot says. 

One result of the strong business 
has been back orders of catalog 
product. "We are short. We've got a 
demand that has gone up dramati- 
cally over the last six to nine 
months," says Talbot. It will take 
time for this company to catch up 
with demand. "There isn't a quick - 
term solution, because it requires 
remanufacturing a lot of titles," he 
says. 

One trend which has had dramat- 
ic impact on the hardware side of 
the business has been the rapid rise 
of the yen. This "hasn't affected the 
software business at all, because 
we manufacture our disks in the 
U.S.," Talbot says. 

TONY SEIDEMAN 

An Active Deal. Konica U.S.A. has teamed with Los Angeles -based Active 
Home Video to help push "Rainbow Bridge," a film done in the '60s featuring 
footage of Jimi Hendrix's last concert. Appearing on all p -o -p material for the 
program and on the cassette boxes will be the phrase "Duplicated Exclusively 
On Konica Videotape." From left are Active president Ron Levanson and 
western regional sales manager Michele Wiberg and Konica U.S.A. national 
sales manager Bill Kollner. 

Classic Jazz Series Debuts 
Move Complements Record Line 

NEW YORK Audiofidelity Enter- 
prises has introduced a new series 
called Jazz Classics. 

Audiofidelity entered the prere- 
corded home video business last 
year with Kid Pics, a moppet line, 
and Vintage Video, a selection of 
PD features. 

The $19.95 list line, starting off 
with 11 releases that were shown at 
the June 1 -4 Summer Consumer 
Electronics Show, reaches as far 
back as 1929 to offer performances 
by legendary jazz figures. Along 
with the two previously marketed 
lines, Jazz Classics is marketed as 
part of the Videofidelity label. 

Featured performers are Duke 
Ellington, Louis Armstrong, Cab 
Calloway, Louis Jordan, Nat 
"King" Cole, Fats Waller, Bessie 
Smith, Count Basie, and two vol- 
urnes of "Harlem Harmonies," con- 
taining performances by Dorothy 
Dandridge, Sister Rosetta Thorpe, 
Lena Horne, Dinah Washington, 
Lionel Hampton, among others. 

Each release contains a pamphlet 
with a complete listing of personnel 
and notes on the history of the mu- 
sic played. 

Promotion of the Jazz Classics 
line includes a dealer sampler. Ac- 
cording to Audiofidelity's Ron War - 
well, who handled editing, sequenc- 
ing, and art direction, Audiofidelity 
plans to introduce the series in Eu- 
rope and is preparing a PAL system 
version of the sampler. 

Jazz Classics complements Audio- 
fidelity's extensive line of jazz al- 
bums and cassettes it distributes 
under such logos as Chiaroscuro, 
Mainstream, Gryphon and CP/ 
Parker Records, which focuses on 
the recordings of the late Charlie 
Parker. 

Audiofidelity was formed by the 
late Sid Fry in the early '50s and 
achieved success with its audio- 
phile- standard stereo recordings. It 
now operates out of Rahway, N.J., 
under veteran music man Danny 
Pugliese. IRV LICHTMAN 

MAY VCR SALES CLIMB 32% 
(Continued from preceding page) 

the first five months of this year as 
opposed to 3.97 million in the first 
six months of '85. 

Camcorder sales also continue to 
be strong, with 65,142 units sold in 
May. Reflecting the increasing mar- 
ket power of camcorders, color vid- 
eo camera sales dropped by 73% in 
May, from last year's 24,780 to this 
year's 6,689. At their current pace, 
camcorder sales will quickly sur- 
pass the best unit volume achieved 
by color video cameras. Year -to- 
date, 289,165 camcorders have been 
sold, against 43,260 color video cam- 
eras. 

As for other video consumer elec- 
tronics products, color television 
sales were up by 15.9% in May, to 
1.19 million units, posting a year -to- 

date rise of 6.8 %, to 6.54 million 
units. Monochrome sales for May 
were down by 8.3% from the year 
before, to 229,068. 

A total of 17,104 projection TV 
units were sold to dealers in May, 
against 13,888 for the year before, 
for a rise of 23.2 %. Year to date, 1.36 
million black- and -white sets have 
sold, against 1.34 million units for 
the first five months of 1985, for a 
rise of 1.5' 

A1;1'111SMART 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 
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THE TOUGHEST COPS IN M 
TAKE AMERICA- 

GetON 

THE TOUGHEST CITY IN 
reacy for this summer's heat wave. The most wanted cops in America are 

back and this time they're fighting crime and corruption in the city that never sleeps, 
New York. This is a whole new exciting Miami Vice adveniture starring Don Johnson 

and Philip Michael Thomas. 
Catch this year's sizzler. Contact your MCA distributo' today. 

NOW AVAILABLE ON VIDEOCASSETTE 
[ME VI DE01 
MCA HOME Video in= 
70 Universc City Pyaea 
Universal City, CA ?11678 Color /1 Hr. 39 \lins. 

Videocassette #80349 - S29.95 Suggested Retail Price 
Soon available-on Laser Videodisc #40349 
Original Television Soundtrack available on 
MCA Cassettes, Compact Discs and Records. 
StereoHiFi 
P.O.P. Hotline 6.00- 772 -7272 x375 

01985 Jnversai City Studios, Inc. 
01986 MCA. Home Video, Inc. All Rights Reserved 
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A BILLBOARD SPOTLIGHT 

ISSUE DATE JULY 19 

AD DEADLINE JUNE 24 

FOR AD DETAILS CONTACT 

IN NEW YORK 
Euçene T. Smith, 
Associate Publisher 
(212) 764 -7356 
Grace Whitney- Kolins (212, 754 -7352 

IN LOS ANGELES 
Christine Matuchek (213) 859 -5344 

IN LONDON, ENGLAND 
Parrick Campbell 01-439-9411 

IN .4AMBURG, WEST GERIKAIN 
Hags Moritz Von Frankenberg 
(4C) 271 -3221 

IN NEW SOUTH WALES, AUSTRALIA 
Mike Lewis (02) 612 -412 -432S 
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Since introducing the first jazz CDs in 1983, Pol ,'Gram has 
led the world in its commitment to this exciting medium. 

The World Leader in Jazz CDs! 
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1986 Polygram Records. Inc. 

COUNT 
BASIS. April In Paris 
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To date we have released more than 150 titles running the 
gamut from Louis Armstrong to Chick Corea. Our SILVER 
COLLECTION Series - special extended play compilations 
each containing more than 60 minutes of music - and our 
CD sampler JAZZ LIKE YOU'VE NEVER HEARD IT BEFORE! 
both recently garnered Editor's Choice Awards from Digital 
Audio. By the end of 1986 we will be addiig more than 
50 great new titles to an already extraordinary catalog! 
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Rhythm Of Revival Is Cautiously Upbeat 

IT'S NEVER BEEN AWAY, BUT ...JAll IS BACK! 
by PETER KEEPNEWS 

Once again, the word is out in the music industry: 
"Jazz is back." And once again, the pleased but 
somewhat bemused response from those who have 

been supporting the music all along is, "What do you mean, 
it's back? It's never been away!" 

While the major labels climb cautiously back on the jazz 
bandwagon, the embattered indies keep plugging away, de- 
spite the hard times that have hit the independent distribu- 
tion sector in recent years. While more and more non -jazz 
radio stations add blocks of jazz, fusion, and /or new age 
music to their programming mix, the hard -core jazz stations 
continue to fight tenaciously for their share of the market. 
And, as always, the music -in all its various forms -plays 
on. 

For the first time since the late '70s, there is at least some 
jazz activity at all the major labels. And a number have 
jumped back into the fray rather dramatically, bringing in 
veteran jazz executives to coordinate both new recording 
and reissues. Ricky Schultz at MCA, John Snyder at Atlan 
tic, and Steve Backer at RCA all have mandates to expand 
their labels' jazz commitment significantly. PolyGram, after 
years of success with jazz reissues, is gearing up for new re- 
cording under Richard Seidel. The climate for jazz, says 
MCA's Schultz, is "as healthy as I've ever seen it." 

The explanation for the major -label resurgence, in the 
words of RCA's Backer, "has a lot to do with the economy 
turning around; it's much easier for these companies to 
stretch out and take some chances now than it was at the 
start of the decade." It also has a lot to do with what Schultz 
calls "the greying of America as the consumer base grows 
older," delivering an upscale adult market that's turning to 
jazz, fusion, new age music and other styles beyond the 
pop /rock mainstream. 

Indeed, the sudden and unexpected rise of new age mu- 
sic -paced by the Windham Hill label's remarkable suc- 
cess -has been one of the factors paving the way for the 
current jazz /fusion resurgence. The line between jazz and 
new age, like the line between jazz and fusion, is by no 
means a clear one -neither, for that matter, is the precise 
definition of "new age" and, although jazz musicians and 
jazz purists might not like to see it this way, it can be argued 
that jazz is getting its latest marketplace buildup on the coat- 
tails of those mellow, meditative instrumental sounds that 
have hooked a new adult audience. (At RCA, for example, 
Backer -whose most recent label affiliation was Windham 
Hill-has a mandate to deliver both new age and jazz prod- 
uct.) 

By the same token, the notion of what is and isn't classifi- 
able as "fusion" has been getting progressively fuzzier in re- 
cent years. Atlantic's Snyder suggests that the concept itself 
may be outmoded, as a new generation of musicians with 
roots in jazz, rock, and r &b "are making records of their mu- 
sic. It's not a hybrid. They're not jazz musicians adding rock 
elements or r &b elements to their playing; they're not really 
fusing anything." 

The broad success of such pop /jazz crossover stars as 
George Benson and Al Jan-eau has been a contributing fac- 
tor to the breakdown of musical banners. So has the promi- 
nence of jazz elements in the music of such pop acts as 
Steely Dan and, more recently, Sade. And, of course, Sting 
has done as much as anyone to smash those barriers by en- 
listing a jazz /fusion ensemble to interpret his sophisticated 
pop /rock compositions. 

With stylistic distinctions growing more and more elusive, 
the notion of a jazz resurgence may prove to be rather illu- 
sory-especially when many of the music's more dedicated 
traditionalists, as well as many of those on its cutting edge, 
continue to struggle for their piece of the action. One en- 
couraging sign of a renewed interest in the roots of jazz has 
been the continued steady success of various reissue pro- 
grams, notably the ongoing Fantasy, PolyGram, and Blue 

(Continued on page J -20) 
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CD Catalog Parade Continues 
THE COMPACT IMPACT: CARVING 
RENAISSANCE OUT OF TECHNOLOGY 

By SAM SUTHERLAND 

For the jazz and fusion community, compact disk 
technology is providing a potent new lure. In fact, 
many recording executives cite CD as a pivotal factor 

in the music's recent resurgence. 
Specialized independent labels have found the CD a 

great equalizer, enabling them to carve out a lucrative new 
market niche while the larger companies focused much of 
their initial digital disk capacity on mainstream styles. The 
majors, in turn, are turning to CD as an essential element in 
their renewed commitment to jazz and related idioms. 

That scenario recalls the early '50s, when the swing to- 
ward LPs provided jazz indies with an ideal chance to ex- 
pose their recordings to a ready public. Now, as then, a mar- 

Hubert Laws, left, Pat Metheny, right, at session for Bra- 
zilian artist Milton Noscimento's, center, latest album. 

ket dominated by older buyers is both technologically and 
demographically ideal for jazz acceptance. An added twist, 
however, is the role CDs are playing in buttressing catalog 
and reissue business: As a new audience emerges, turned on 
to jazz thnoigh fusion, new age and other post rock listen- 
ing options, the appetite for historical jazz is proving a major 
force in retail sales. And with compact disks providing new 
bottles for older wines, the interaction between the new con - 
figuratior and the catalog sector is surfacing as an ,ornpor- 

tant theme in label marketng. 
The CD's swift emergence as an imposant configuration 

for jazz carries some irony, since many labels have frequent- 
ly characta-ized jazz buyers as slow to accept the analog cas 
sette as a^ alternative to the LP. With CD, however, those 

(Continued on page J-16) 
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Industry Big Guns 
Swing Back Into Action 

MAJOR LABELS: 
FROM RETREAT 

TO RESURGENCE 
By SAM SUTHERLAND 

After years of gradual retreat, major U.S. record 
companies are returning to jazz and fusion record- 
ing in heartening numbers. The signals of a new 

thaw in the majors' often conflicting stance toward jazz have 
been evident for more than a year, but the final months of 
'85 marked a swing into action that is accelerating in '86. 

That marks quite a reversal since the turn of the decade, 
when the bloom was fading from the jazz and fusion field 

for these companies. Costly attempts to translate the '70s 
fusion market into pop -level recording sales for lesser - 
known jazz veterans had soured some labels' forays into jazz 
during that era. And, with the onset of a tradewide slump 
amplified by economic recession in the late '70s, the invest- 

ment in jazz was among the first items scrutinized as cut- 

backs were planned. 
By 1984, economy -induced trimming of special -market 

music had swept through most of the corporate, branch -dis- 

tributed titans, leaving only the most bankable fusion and 
crossover acts as remnants of once diversified jazz rosters. 
Marketing, promotion, and a&r staffs had, in many cases, 
been slashed to skeleton crews or eliminated altogether. 

Today, that low ebb is fast fading from memory as the 
industry's biggest firms swing back toward the market. A va- 

(Continued on page J -8) 

INDIE LABELS: 
Creative, Commercial 
Havens With Personal Touch 

By GEOFF MAYFIELD 

The independent label camp has long been a bastion 
for both mainstream and fusion efforts. Whether it 

swings, zings, sings, bop, pops, or rocks, if it's jazz, 

it's likely to find a comfortable home among the numerous 
independent labels devoted to the music. 

Just take a look at the comings and goings in the indie 
jazz fold, and you'll begin to appreciate the role these labels 

have played in the genre's history. An impressive list of ma- 

jor -label fusion artists- including George Benson, Bob 
James, David Sanborn, Spyro Gyra, Grover Washington Jr., 
and the Crusaders -got their start at indie labels. 

Perhaps even more impressive is the long list of estab- 
lished mainstream artists who have returned to smaller la- 

bels, having been soured by the commercial constraints of- 

ten imposed by the majors. Woody Herman, Stan Getz, 
Dave Brubeck, Maynard Ferguson, Woody Shaw, Gerry 
Mulligan, Bobby Hutcherson, Mel Tormé, and numerous 
other significant jazz stars have all found more comfortable 
homes among the independents. 

One such label is Carl Jefferson's Concord Jazz, whose 
roster includes such straight -ahead luminaries as Tormé, 
Herman, and Mulligan, along with Scott Hamilton, Rose- 

mary Gooney, George Shearing, Tal Farlow, Tito Puente, 
Art Blakey & the Jazz Messengers, Jim Hall, and Charlie 
Byrd. 

"They find a home here. It's a personal relationship, rath- 

er than a business relationship," says Concord special pro - 
(Continued on page J -18) 
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Love In IM Proper Plow /Clair (Phyli is) 
The Hurteble Kids /Look At This 

A Fbus3 Full Of Love 

FC 40280 FC 40270 

From traditional jazz styles to the 
melting pot sounds of fusion ... 
jazz is a uniquely American art 
form. A celebration of the spirit 
of those who play and those 
who listen. 
Columbia Records remains dedi- 
cated to recording and preserv- 
ing all forms of such expression. 
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KEEP YOU SATISFIID 
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WAYNE SHORTER 
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Creative Perspective 

TALENT: THE RIDER 
By CHRIS McGOWAN 

illa?2 is like the river; it's got to flow," says Art Blakey, a 
messenger of the idiom for 50 years. "If it stands still it 

gets stagnant and it's never done that. It just keeps 
moving." 

And as it has Mowed thro ch the years, jazz has seen 
many changes -branching into currents of swing, bop, bos- 
sa nova, fusion, and myriad other varieties. not to mention 
experiencing its share of financial edcies and rapids. 

But always it has retained its bedrock fans, devotees who 
liken it to opera. ballet. or any other enduring art form. A 

jazz album may never sell 10 million copies, but how many 
pop stars can claim the longevity of an Art Blakey. an Ella 

Fitzgerald. a Miles Davis? 
This could prove to be an excellent year for jazz talent: 

there are many strong festival< and tcurs planned- radio air- 

play has been aided by shows such as David Sarbomri s na- 
tionally- syndicated "The Jazz Show," and jazz-oriented films 
such as " 'Round Midnight" may spark a resurgence in fan 
appreciation both for mainstream 'jazz and for `csion- 
wh.ch is already doing well this year 

Mainstream talent can -ently splits its time between the 
U.S.. Europe. and Japan. Art Blakey has recorded his last 
few records for Japan's King Records his 1985 "Live At 

Sweet Basil" recently went gold there. He has made 50 trips 
to :Japan for concerts in his career. and will return there this 

FLOWS ON 

Herbie Hancock 

summer. He will a so appear in the U.S., Europe and ten- 
tatively China. 

Ron Carter's 1986 album, "The Bassman," is also on a 
Japanese label ---JVC -and in May he completed a 14 -day 
tour in Japan, appearing in concert, on TV, anc on radio 
show, as well as cutting a new live album. 

1 think the companies in the U.S. just aren't really com- 
mitted to recording jazz, despite what they say," says Carter. 
who by his count has appeared on more than 600 albums. 
"The bucgets and publicity for jazz here seem even more 
underwhelming these days, whereas the Japanese labels will 

pay what it costs io record good music and they do a very 

good adver`-ising job" 
Carter says, however, that though recording sessions 

seem to be getting scarcer for mainstream artists.. club dates 
are as plentiful as ever. "It's still easy to find work." 

He finds Two problems facing up-and-corning jazzmen: 
"One is that there aren't any places to jam, and tine other is 

that them am ro real organized groups other than Art Bla- 

key's that offer the leadership, the insight into playing music, 
the guiding ligt that you could find in the groups led by 
Duke. Mies, Cannonball, Monk. There used to be more 
mentors available for younger players." 

One of the highlights of this jazz concert season is the 
1-Ierbie Hancock Quartet. which features Hancock, Carter. 
Ai Foster and Branford Marsalis, and will be appearing at 
festivals and large venues. Also on the road will be groups 

Non -Jazz Stations Add Jazz To Mix 

RADIO: AIRWAVES ALIVE 
The airwaves are alive with the sound of jazz cspe- 

cially in its more accessible contemporary forms - 
more than they have been in years. 

Jazz is still far from a major factor in the radio Industry. 
The number of full -time commercial jazz stations remains 
extremely small as does the likelihood of a jazz outlet scor- 
ing much higher than a 2.0 in any given Arbitron book. 

But those jazz stations that have managed to survive tend 
to be stubborn in their commitment to the music. And lately 

they've been seeing their stubbornness pay off it the form of 
increased ratings and revenues. 

The survival of a handful dedicated jazz stations is a 

heartening story. But a more significant one from the stand- 
point of the radio business as a whole is the dramatic in- 

crease, over the last year or two, it the amount of jazz and 
fusion programmed on non -jazz outlets, especially adult 
contemporary and album rock stations. 

Some AC stations among them KIFM San Ciego and 
WAVE Sarasota have been slipping instrumenta' cuts of a 
fusion or new age nature (Chick Corea. Andreas Vollen- 

David Sanborn end Dizzy Gillespie in NBC Radio's Stu- 
dio 88 in New };-)rk. Gillespie was the special quest on 
NBC Radio Entertainment's "The Jazz Show With Da- 
vid Scnborrr" in early May. 

Wynton Marsalis 
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led by Wayne Shorter, Chick Corea, and Al Dimeola. Tour- 
ing as a package, they are appearing at nutdoor venues in 

Los Angeles and New York, and may be joined at a San 
Francisco date by Brazilian star Milton Nascimento- 

"You might say we're doing a cross- country survey by go- 
ing on this tour -seeing how creative doings are doing in 

the U.S :" says Shorter, who in late 1985 released "Atlantis," 
his first non- Weather Report album in 11 years. 

The veteran saxophonist says that he hasn't seen any 
great upsurge of jazz interest in the U.S. this year, and that 
fan appreciation for the idiom is still greater in Europe. But 
he adds that he finds the music to be strong creatively. 

"I think we should keep our eye on Brazil and Japan, ir. 

combination with the United States," Shorter says. "There's 
a high catalystic potential there.'" Shorter, who featured Nas 
cimento on his groundbreaking 1974 album "Native Danc- 
er," recently visited Brazil to appear in concert with Nasci- 
mento at e Sao Paulo venue and to guest on the latter's new 
live recording. 

Shorter. along with Herbie Hancock and Dex-er Gordor, 
will also be appearing as an ac -or in " 'Round Midnight," a 
Warner B-os. film with a Columbia soundtrack album. Her- 
bie Hancock scored the film, which stars Gordon as as 
American jazz musician living in Paris in the late '50s. 

"I think there's a resurgence of interest in jazz now," says 
Hancock, "especially because there are a lot of Elms coming 

(Continued on page J -9) 

weider) into their rotations. Some stations have set aside 
substantial nighttime programming blocks for jazz -the best 
known of such shows is probably Russ Davis' Fusion- orient- 
ed "Jazz Flavours" on Atlanta top 40 station WQXI -FM, 
while the latest additions are veteran jazz DJ Les Davis' new 
late -night show on New York nostalgia outlet WNEW -AM 

and veteran critic John S. Wilson's weekly "Classic Jazz" on 
classical outlet WQXR. And many stations have begun offer 
ing jazz /Fusion shows on Sunday mornings. 

Tied in closely with this phenomenon is the emergence of 
jazz /fusion programming as a syndication option. NBC Ra 
dio's "The Jazz Show With David Sanborn." launched in 

January, is off to a strong start, and two jazz oriented for- 

mats are about to enter the syndication fray. 
Meanwhile, jazz continues :o be a mainstay of non -com- 

mercial radio. Many college stations emphasize jazz in their 
musical mix, as does National Public Radio: More than two - 
thirds of the 325 NPR outlets in the U.S. program at least 
some jazz, and about one -fourth are primarily or secondari- 
ly jazz stations. 

The incursion of jazz or, more accurately, a mellow mix- 

ture of jazz, fusion, new age, and other instrumental 
sounds into non -jazz stations appears to be a case of radio 
growing up with its audience. As the baby -boom generation 
becomes more affluent and its musical tastes become more 

(Continued on page J -14) 
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RADIO'S 
SWEET 
NEW 
SOUND 
OF 
SUCCESS 
"For a jazz show to be on Top 40 
it has to be exceptional. The Jazz 
Show With David Sanborn 
is just that;" 
Gabe Baptiste, PD 
WINZ- FM/Miami- CHR/Top 40 
"The debut of The Jar Show 
gives Chicago the perfect way to 
wake up on Sunday. The credibility 
of host David Sanborn puts the 
show miles beyond just a collection 
of great tunes." 

Greg Solk, PD 
WLUP FM/Chicago -AOR 

`David transforms the class of his 
music to the medium of radio. His 
show is more than just a showcase 
for jazz; it's two hours of great 
contemporary music:' 
Jeff Gehringer, PD 
KKGO -FM/Los Angeles -Jazz 

"The Jazz Show is truly an 
American original... 
we recommend it ?' 

Paul Fredris 
KYYS- FM/Kansas City -AOR 

"Anyone who wants to reach 
upscale adults would be crazy not 
to add The Jazz Show With 
David Sanborn ?' 

Bob O'Connor, Jazz PD 
KIFM- FM/San Diego -A/C 

Looking for something to jazz up 
your weekend programming? 
Call Shirley Maldonado 
at (212) 664 -5538. 
Fed each weekend via digital satellite. 

THE SHOW 

WITH I)1VIU SA\Bf)R\ 

(-4Th NBC RADIO 
(Nwy) ENTERTAINMENT 

America's Music Network 
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MAJOR LABELS 
(Continued from page J -4) 
riety of factors are spurring the return: Executives polled cite 
the general upturn in the economy, the "greying" of the still 

music- conscious baby -boom demographic sector, a parallel 
upsurge in instrumental music sales via the emerging new 
age market, and the compatibility of jazz with CD technolo- 
gy as trends supporting jazz, fusion. and related music;. 

Thus, jazz is once more a going concern at Capitol -EMI, 
via Bruce Lundvall's ambitious restoration of the Blue Note 
label; at MCA, with last year's launch of the MCA/Zebra 
arm, including the reactivation of the Impulse label; at Atlan- 
tic, where John Snyder has been tapped to shepherd that 
label's most active new recording program in years; and at 
RCA, which has enlisted Steve Backer to oversee the cre- 
ation of a new division encompassing jazz, fusion, and new 
age projects. 

Now, for a closer look at jazz at each of the majors: 
At Atlantic, John Snyder's appointment as director of 

jazz production finds the former Horizon and Artists House 
label chief reporting directly to label founder Ahmet Ertegun 
for each recording project, rather than working from a set 
jazz budget. Snyder expects to keep production budgets in 

the vicinity of $40,000. 
"Atlantic has a great heritage and a great tradition of jazz 

records," says Snyder. "It's time they recapture that." Signs 
that the label wants to do just that have preceded his arrival, 
including the ongoing Atlantic Jazzlore series, as well as 
spring releases from Dizzy Gillespie, Ahmad Jamal, and 
Lionel Hampton. 

Due out in June are the first new productions under the 
Snyder regime, albums by guitarist Mike Stern, alto saxo- 
phonist Steve Slagle, and the Mel Lewis Jazz Orchestra. 
Snyder is also working with guitarist Hiram Bullock and 
alto saxophonist Chris Hunter, and indicates negotiations 
with other major players. And Atlantic's biggest crossover 
star, violinist Jean -Luc Ponty, remains part of the roster. 

CBS has, of course, never withdrawn from the jazz and 
fusion field, although its level of recording activity and cata- 
log exploitation has witnessed peaks and valleys generally 
mirroring the industry's overall trends. In recent years, its 
roster reductions have been offset by its success in spear- 
heading the neo- traditional wave of players, culminating in 

the broad success of Wynton Marsalis, as well as continued 
success for its biggest fusion sellers. 

It's the latter field that appears to be driving the company 
into another upswing today, but purer acoustic stylists re- 

main very much part of the picture. Major new Columbia 
signings in the commercial vein include Ronnie Laws and 
Grover Washington Jr., both slated for albums in late sum- 
mer or early fall. At the same time, Columbia has signed alto 
saxophonist Donald Harrison and trumpeter Terence Blan- 
chard, both highly regarded young acoustic players from 
New Orleans currently with Art Blakey's band. That duo's 
first album for Columbia, after two releases for the Concord 
Jazz line's George Wein Collection, is due this summer, as 
are separate quartet projects for two other Crescent City - 
based young turks, Wynton and Branford Marsalis. 

Columbia's vice president of jazz a&r, Dr. George Butler, 
also notes other established roster draws. among them Nan- 
cy Wilson, Ramsey Lewis, Roy Ayers, Chuck Mangione, and 
Hubert Laws, and underlines the market's capacity fa- off- 
beat stylistic turns by identifying crossover /jazz acceptance 
for Chet Atkins. Butler further claims that two alto saxo- 
phonists, Arthur Blythe and Paquito D'Rivera, are enjoying 
the best sales of their careers with recent Columbia releases. 

Other new recording projects expected from the label in 

the months ahead include a final album from Weather Re- 

port; another solo effort from that band's departed co- 
founder, Wayne Shorter; a new Herbie Hancock album, yet 
to begin production; a second album for flutist Kent Jordan, 
described by Butler as bridging jazz and new age styles; de- 
buts for three young discoveries, violinist Sonya Robinson, 
vibraphonist Mark Sherman, and saxophonist Kirk \kiha- 

lum: and a trio /quartet project for bassist Eddie Gome . 

Overall, Butler says recent sales figures have been "most 
encouraging. Certain artists have always done well for us. 

but now certain others are showing a sales increase as well. 

That certainly suggests to us that there's a real market for 
this music." 

CBS also handles Bob Thiele's Doctor Jazz label, 

which has a steady flow of new recordings and reissues. 
Meanwhile, CBS Masterworks, under the a &r direc- 

tion of Christine Reed, continues to develop classical pro- 
jects by artists with strong jazz connections, as well as jazz - 
oriented crossover projects eluding easy categorization. 
Included are classical projects for Wynton Marsalis, whose 
saxophonist brother Branford also recently released his own 
album of classics. Masterworks' crossover- oriented FM logo 
is the home of projects from Philip Glass, the new music 
pioneer whose most recent project has found him compos- 
ing songs with major pop, rock, and avant -garde lyricists; 

Peter Gordon; Steve Kujala: and the Los Angeles -based 
jazz /classical fusion outfit, Free Flight. 

The sucess of the FM line has been spearheaded by the 
success of Swiss harpist /composer Andreas Vollenweider, 
whose forthcoming music is said to hew more closely to 
jazz /fusion than his previous work, which was typically 
lumped into the new age rubric. 

For the Capitol -EMI group, the Manhattan /Blue 
Note arm has swiftly established itself as a major jazz and 
fusion presence under the direction of president Bruce 
Lundvall, who has structured operations to preserve the 
long tradition of Alfred Lion and Francis Wolf's original 
Blue Note label while providing a base for commercial fu- 

sion and crossover concepts via Manhattan. 
Lundvall, an active champion of the music since his days 

at CBS, agrees that the market is resurging, but still charac- 
terizes it as a sophisticated one, and hence best served by 
careful, cost -effective development rather than a return to 
the heavy spending evident in the late '70s. He says the rush 
of majors returning to the field can be viewed as a positive 
trend for jazz because of the greater exposure larger compa- 
nies can provide for jazz and fusion projects. 

He contrasts his strategy at Blue Note with the broader 
cross- section of styles he recorded as head of the Elektra/ 
Musician label by noting Blue Note's need to respect its im- 

age as a purer, acoustic -oriented line. "Blue Note has a long 
tradition of being a label involved with the music in its pur- 
est form," he explains. "I can't do with Blue Note what I did 
at Musician, in terms of developing a broad base." 

For Blue Note, says Lundvall, the goal has been "to sign 
the best master players and the best new artists for our new 
recordings" to provide a sense of continuity with the recon- 
stituted catalog. which continues to grow at retail through 
reissues. 

As examples, he mentions Bobby McFerrin, James New- 
ton, and Michel Petrucciani as younger stylists now coming 
into their own, along with recent signings including Bennie 
Wallace, James `Blood" Ulmer, and the Don Pullen/ 
George Adams band, all seasoned players whose progres- 
sive styles align them more with the new generation of jazz 
performers. Lundvall's crop of master players with Blue 
Note includes McCoy Tyner, Joe Henderson, Stanley Tur- 
rentine, Jimmy Smith, Woody Shaw, and Tony Williams. 

The boundary between Manhattan and Blue Note will be 
fluid, however, with Lundvall noting the fusion- oriented 
Blue Note debut by saxophonist Bill Evans. Perhaps more 
telling is the current strategy for guitarist Stanley Jordan, 
whose Blue Note debut signaled the label's determination to 
be current with an impressive sales and radio presence. 
Since Jordan's innovative guitar technique permits him to 
straddle mainstream and crossover concepts, Lundvall says 
the next Jordan album may be on Manhattan, consistent 
with that label's greater latitude for crossover projects as es- 

tablished with Al DiMeola. 
Lundvall is among those citing at least two diverging 

trends in contemporary jazz, rather than any single domi- 
nant thread. For the Blue Note chief, fusion's momentum is 

now being rivaled by the promise of young, neo- traditional- 
ist players, a perception that prompted the label's decision 
to create its own cutting -edge ensemble, Out Of The Blue, 
which debuted last year as a sextet after auditions for some 
40 young hopefuls. 

Among the majors returning to jazz after a long period of 
inactivity, MCA has vaulted from a relatively low profile re- 

stricted to midline reissues to a new, multifaceted initiative 
led by Ricky Schultz, whose Zebra operation was folded 
into MCA last year. Now the former Warner Bros. executive 
is overseeing a production slate that includes new fusion re- 

cordings for both Zebra and MCA, new and reissue projects 
for the revived Impulse line, the reactivation of the Cru- 
saders record label, and a boutique acoustic fusion venture 

in the Zebra Acoustic series partnered with David Gris- 
man. Add the new age -oriented MCA Master Series, pro- 
duced via MCA's Nashville division, along with Kareem 
Abdul Jabar's Cranberry label, and MCA's present stance 
represents a dramatic renewal of commitment. 

Schultz is among the many label leaders singling out 
compact disks as a major force in the jazz upsurge. "It 
changes the outlook," he says. "You can guarantee a certain 
minimum level of sales that means certain artists that might 
have been marginal before can now be profitable." 

Schultz also hews to the industry consensus that cross- 
over remains the most prominent force in terms of billing, 

noting MCA's stake in that field through Spyro Gyra, the 
newly signed Yellowjackets, Koinonia and such Zebra acts 
as Skywalk and Cabo Frio. Like other companies attempt- 
ing to build broad -based jazz /fusion arms, MCA is stressing 
new artists as well, with Zebra continuing to serve as the 
base for younger crossover contenders such as Indra I i's - 
mana, Randy Bemsen, and Kenia. 

New MCA signings include r &b crossover star George 
Howard and composer /performer Benard Ighner. and 
Schultz notes the capacity for some acts to address multiple 
markets through separate label efforts. Thus, Larry Carlton, 
whose first acoustic set for the MCA Master Series is mak- 
ing waves with a broad crossover market. will also record 
electric projects for MCA itself, while Koinonia, which con- 
tinues to produce Christian instrumental music for Sparrow, 
will now record secular jazz works for MCA. 

The return of Impulse, like that of Blue Note, is affording 
the chance to revive acknowledged classics while also ex- 

tending a jazz legacy through new recordings. Schultz con- 
sequently stresses that the return of the Impulse logo via 
quality reissues will be balanced against new recordings by 
important new jazz stylists, starting with pianist Henry Butler 
and trumpeter Mike Metheny, both of which he sees as 
"very much in the tradition of Impulse." 

New recordings will also figure in the return of the Cru- 
saders label, although that line, started by the veteran cross- 
over ensemble in the late '70s, will reappear initially via reis- 

sued titles. 
The emergence of PolyGram as a major jazz force is 

itself a noteworthy barometer of the pivotal role being 
played by reissues. Consolidation of PolyGram's various 
catalogs during the '70s saw jazz fading from the U.S. com- 
pany's active recording plans. But the successful reactivation 
of the Verve line, via imported Japanese titles distributed 
by the PolyGram Classics division, began a natural growth 
pattern that expanded into a growing family of major inde- 
pendent jazz imprints channeled through PolyGram Special 
Imports, adding newly recorded albums to the company's 
profile. 

Through PSI, PolyGram's array of important contempo- 
rary labels imported for the U.S. now includes Black 
Saint, Soul Note, Red Records, Minor Music, Owl, 
and selected ECM titles. 

Today, PolyGram's involvement has extended beyond 
import goods and a growing series of anthologies and reis- 

sues developed by the domestic company. Richard Seidel, 
who directs PolyGram's jazz operations, confirms that the 
company is now planning a domestic jazz roster in addition 
to beefing up its emphasis on new product from affiliates. 
"We've been able to build a very strong foundation through 
the import and reissue projects, and it's given us the neces- 
sary base to start planning new recordings," says Seidel, 
who has also launched an initiative in Brazilian jazz. 

Seidel says the Brazilian Wave concept, launched with 
the U.S. release of albums by singer /songwriters Milton 
Nascimento and Ivan Lins, is being buttressed by concert 
visibility. A major U.S. tour for Nascimento is currently be- 
ing finalized. 

Beyond new recording plans, Seidel also sees a wave of 
new merchandising concepts driving PolyGram product in 

the months ahead. Success for the Great American Song- 
book series, inspired by the classic Ella Fitzgerald antholo- 
gies produced by Verve founder Norman Granz during the 
'50s, is prompting talk of similar thematic series. And the 
acceptance created for special compact disk series, as well 
as the prior example of PolyGram Classics' budget cassette 
lines, have led to a forthcoming midline cassette series tar- 
geted specifically to an emerging younger audience of clas- 
sic jazz and pre -rock pop converts. 

(Continued on page J -13) 
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TALENT 
(Continued from page J -6) 

out either about jazz musicians or 
about life surrounding some kind of 
jazz environment. And I'm not talk- 
ing about the '40s and films like 
`Cotton Club.' 

"It looks good in the U.S.-! keep 
hearing people say they're doing a 
film and want a jazz score, or they 
want a jazz feeling in a certain scene. 
It's starting to get hot. I think so-I 
think this is the time." Along with his 
film endeavors, the eclectic and ver- 
satile keyboardist has explored 
mainstream jazz, rock, and funk, 
and even linked with Gambian mu- 
sician Foday Musa Suso on the criti- 
cally acclaimed 1985 album "Vil- 
lage Life." 

Hancock does agree with many 
mainstream jazzmen that it's easier 
to play jazz in Europe and Japan, 
but is very optimistic about the U.S. 
But veteran trumpeter Harry 
"Sweets" Edison still prefers to tour 
on the continent. 

"In the U.S., jazz musicians are 
definitely underpaid. That's putting 
it mildly!" says Edison. "They 
should do more to promote jazz in 
America, because it's really dimin- 
ishing here and a lot of clubs are 
closing down, whereas all over Eu- 
rope places are opening up. They 
have such an appreciation- that's 
why most American jazz artists go 
there. It's the only place you can put 
together a good tour." 

"The jazz public just isn't as big a 
record -buying public as pop music 
fans here," says drummer Tony Wil- 
liams. "It's always been a struggle, 
and that's part of what makes jazz 
jazz. But the fans still support the 
music as far as going out to night- 
clubs and concerts is concerned." 
Williams' latest album, "Foreign In- 
trigue," appeared on Blue Note last 
year. 

Then there is Mel Torme, who is 
in a category of his own. A huge 
success both artistically and finan- 
cially, Torme is in his 56th year in 

show business (he started at age 
four) and has put out more than 50 
albums, the latest in conjunction 

(Continued on page J -15) 
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MAJOR LABELS 
(Continued from page J -8) 

That series' joint development with colleagues in the 
Dutch and West German sister labels, with an eye toward 
worldwide marketing for the line, underscores what Seidel 
sees as a new level of international coordination for Jan at 
PolyGram. Greater direct involvement has also been evi- 

dent in the ambitious boxed anthology projects nurtured in 

tandem with Seidel's Japanese peers, encompassing both 
artist and label retrospectives. 

Meanwhile, the independent Gramavision line contin- 
ues to be distributed through PolyGram, offering an eclectic 
roster that continues to diversify beyond its early base ün film 
scores, new music, and jazz. Under Jonathan Rose's direc- 
tion, the company has sought to provide its acts with the 
flexibility to develop projects for different markets, a pattern 
that began in the early `80s with albums directed toward 
avant- garde, dance, and new music audiences. More recent- 
ly, such artists as Jamaaladeen Tacuma and Kazumi Watan- 
abe have expanded the line's profile with modernist fusion, 
while the label's first project with Terry Riley, one of the 
forerunners of new music, has reinforced Gramavision's link 
to classicism. 

Gramavision was also the first U.S. label to license al- 

bums from Kitaro, the Japanese composer and instrumen- 
talist whose cult stature via import releases has also bor- 
dered on the new age boom. 

One of Gramavision's newest signings, jazz /fusion guitar- 
ist John Scofield, is the subject of the label's first foray into 
video, an ambitious long -form project slated for home video 
sales as well as music video promotion. 

Plans for the new RCA thrust into ja77, fusion and new 
age are still on the drawing board, but veteran producer and 
label head Steve Backer, enlisted through the Red Seal divi- 

sion to helm this effort, forecasts a three -pronged strategy. 
Included will be a comprehensive reissue program involving 
a review of the vast RCA catalog holdings that literally paral- 
lel the recorded history of the idiom; a new ja77 recording 
program that will address a cross -section of contemporary 

styles from crossover to avant -gardé and a new age-orient- 
ed line. 

Backer sees his division releasing between 30 and 35 al 
bums annually, divided equally into the three fields. Of new 
ja77 recording, he predicts, "I think there'll be a cross -sec- 

tion. If that reflects anything, it will be an eclecticism in both 
the pure and crossover jazz areas." That description fits 

Backer's own dossier, which has spanned his years as head 
of ABC /Impulse jazz; direction of the Novus. Freedom, and 
Savoy lines at Arista; and both new age and jazz projects for 
Windham Hill and his own Windham Hill -distributed Ma- 

genta Records. 
For Warner Bros., the a&r philosophy continues to fo- 

cus on a seed roster of performers with crossover creden- 
tials. Alto saxophonist David Sanborn has continued to ex- 

pand his already broad base, teaming with new signing Bcb 
James for a newly released set likely to follow James' past 
success in collaborative crossover projects. Both are slated 
for solo releases later this year, too. Another recent signing,. 

Earl Klugh, will also have a Warner Bros. album by fall, and 
the label has signed keyboardist /composer Jeff Lorrber. 

Then, of course, there's Miles Davis, signed to Warner 
Bros. last year after three decades with CBS. The master 
improviser's first Warner album, produced with Tommy Li- 

Puma, the label's vice president of progressive music, and 
Marcus Miller, is expected this summer. 

As for any roster expansion, LiPuma leaves the door 
open for new signings, acknowledgng current talks with 
other artists. 

Warner Bros. does retain a presence in purer jazz of 

course, via its distribution of Manfred Eicher s ECM label, a 

deal that comprises about 100 of the more than 300 albums 
in ECM's catalog. ECM's distinctive base in European and 
American jazz, which has had links to classicism since the 
label's inception, has been reinforced with the label's New 
Series, intended by Eicher as an outlet for composed (as op- 
posed to improvised) performances. 

This spring brought several of ECM's most accessible, fu- 

sion- oriented projects to date, although the artists involved, 
including John Abercrombie and Marc Johnson, represent 

more naturalistic, rather than crossover- driven, electric hy- 

brids. Recordings expected in the months ahead will feature 
Keith Jarrett, Jon Hassell. Lester Bowie & Brass Fantasy, 

Chick Corea in a live trio set, Miroslav Vitous, and Steve 
Tibbetts; ECM's New Series will offer new recordings by Ga- 

vin Bryars, Meredith Monk. and others. 
Further broadening the Warner profile in jazz and fusion 

is the Geffen label, which has added its first acts in this 

sector via the signing of guitarist Pat Metheny to a broad - 
based deal encompassing not only future fusion outings for 

the Pat Metheny Group, but also various solo projects as 

well as recordings by Metheny's longtime partner, keyboard - 
ist Lyle Mays. The agreement was underlined earlier this 

spring with the release of Ma,s' first solo album, followed by 

Metheny's first collaboration with free jazz pioneer Omette 
Coleman. 

Geffen, too, has entered the frontier between fusion and 
new age via a pact with Kitan, which has yielded six albums 
thus far. 

Although there's no active jazz recording label at A&M, 

Windham Hill, which distributes to its mainstream music 

accounts through A&M, ccnti r ues to play an influential role 

in the fusion field. The label's own founder, Will Ackerman, 
has long insisted that the label's core instrumentalists (such 

as George Winston, Alex deGrassi, Liz Story, and Ackerman 
himself) don't play ja7n ai ail; for that matter, the label's 

acoustic stylists also shrug of the new age tag, despite re- 

tail's tendency to apply that description to their work. 

However, a number of recent Windham Hill projects 
have begun to exert a more palpable fusion identity. Apart 
from the Magenta catalog. s&arted by Steve Backer before 
his departure to join RCA, the affiliated Hip Pocket line has 
given Windham Hill a jazz entree in the lissome, Latin - 

tinged steel drum projects recorded by Andy Narell. On 
Windham Hill proper .. record rigs by Shadowfax, the team 
of Barbara Higbie and Darol Anger. Mark Isham, and Scott 
Cossu have displayed strong fusion elements. 

Paul Winter's Living Music has also pacted with Wind- 

ham Hill for distribution, again providing a link between 
lighter crossover ja77 and new age. 
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refined, many stations are finding 
that it pays to cater to those tastes. 

The rise of the so- called "jazz 
brunch" can be largely traced to the 
influence of the consulting firm 
Burkhart/Abrams /Douglas /Elliott 
& Associates, which has been en- 
couraging its client AOR stations to 
spice up their musical menus with 
the likes of Pat Metheny and Vange- 
lis. And while the company's defini- 
tion of jazz might not be everyone's, 
it certainly represents a departure 
for album rock programmers. 

The "jazz brunch" concept has 
spread to adult contemporary out - 
lets-a logical place for it, consider- 
ing that such jazz or jazz -tinged art- 
ists as George Benson, Al Jarreau, 
and Michael Franks have long had a 
home there. It has also, not surpris- 
ingly, caught on at some urban con- 
temporary stations, especially those 
that find mellow jazz compatible 
with the "Quiet Storm" approach. 
In New York -which has been with- 
out a full -time commercial jazz sta- 
tion since WRVR abandoned the 
format in 1980-both urban outlets, 
WRKS and WBLS, offer a healthy 
does of jazz on Sunday mornings. 

It was perhaps inevitable that the 
brunch boom would find its way 
into syndication. But even the peo- 
ple at NBC Radio Entertainment 
profess surprise at the rapid success 
of the two -hour weekly "Jazz Show 
With David Sanbom," which in its 
first five months on the air was 
picked up by 87 stations. 

Despite the program's name, 
NBC's Andy Danemark, who pro- 
duces it with Jim Pettigrew, ac- 
knowledges that "The Jazz Show" is 
basically a pop- oriented fusion 
show. 'We can't force -feed our audi- 
ence," he says. "We'll work in a 
John Coltrane track or a classic 
Miles Davis cut occasionally, but the 
emphasis is on artists like Grover 
Washington Jr., Spyro Gyra, and of 
course David Sanborn. 

'We really can't play anything too 
far -out, because we're not aiming at 
a real jazz audience. We're on in 
most markets on Sunday morning, 
and I hate to think of what we do as 
background for bagels, but in a way 
that's what we are." Danemark esti- 
mates that 45% of the stations carry- 
ing "The Jazz Show" are AOR, 40% 
AC, and the rest divided among ur- 
ban, top 40, and even jazz- includ- 
ing KKGO Los Angeles, the nation's 
longest- running jazz outlet. 

KKGO is itself planning to enter 
the jazz /fusion syndication arena in 
a big way. And two Los Angeles 
programmers, John Pryce and 
Rodger Laing, are already there, 
having joined forces to offer a new 
syndicated "Fusion Format." The 
format mixes soft fusion cuts from 
the likes of Earl Klugh and Dave 
Grusin with compatible sounds 

from Steely Dan, Sade, and other 
contemporary pop artists whose 
music contains jazz elements. 
KEYQ, serving the Vail /Aspen mar- 
ket, is the format's test station. 

KKGO, which already delivers its 
signal beyond Southern California 
via satellite delivery to cable televi- 
sion systems- reaching an estimat- 
ed one million cable households - 
will soon be offering a 24 -hour jazz 
format, mixing mainstream and fu- 
sion styles, for satellite syndication. 

"We feel jazz should be available 
in more markets 24 hours a day," 
says station president Saul Levine. 
"We're very optimistic. We can see 
spreading jazz into most or all of the 
top 100 markets." 

Such a projection may seem 
overly optimistic in light of the con- 
tinuing dearth of jazz stations na- 
tionwide, although it's worth taking 
seriously in light of the success 
KKGO itself continues to have with 
a jazz format -albeit one a bit heavy 
on the mellow- fusion side for many 
purists. Still, successful jazz stations 
remain the exception rather than 
the rule. 

Many of them are inspiring ex- 
ceptions. San Francisco's KJAZ, for 
example, is entering its 28th year in 
the black for the first time and re- 
cently racked up its best ratings to 
date. Program director Tim Hodges 
attributes the station's success to its 
"more aggressive marketing ap- 
proach" as well as its musical stance. 

"We don't chase the charts like 
some stations do," Hodges says. 
"We're a lot more `classic' in terms 
of what we play than some jazz sta- 
tions: Our meat and potatoes is 
Miles, Monk, and Coltrane, rather 
than fusion. The general sophistica- 
tion of the San Francisco market 
has a lot to do with out success. I'm 
not sure a station like this could 
make it in every market." 

Indeed, it remains a sobering re- 
minder of the precarious state of 
jazz radio that New York, which by 
any standard must be considered 
the jazz capital of the world, has no 
full -time commercial jazz station. It 

does, however, have the all -jazz 
NPR outlet WBGO in nearby New- 
ark, N.J., the highest -rated public ra- 
dio station in the country. And 
many parts of the New York metro 
area can pick up WYRS Stamford, 
Conn., which since 1981 has been 
offering a jazz format it recently be- 
gan identifying as "Unlike Anything 
Else." 

"Our research tells us that a lot of 
the people who listen to us don't 
even know they're listening to jazz," 
says WYRS program director Rick 
Petrone. "They just know they like 
it." 

Petrone notes proudly that exten- 
sive research conducted by Chase 
Broadcasting, which took over 
WYRS last November, confirmed 
that the station's eclectic jazz format 

(Continued on opposite page) 
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was indeed viable and required only 
some fine -tuning. WYRS offers a lit- 

tle of everything jazzy, from Lionel 
Hampton to Angela Bofill to Louis 
Armstrong to Chuck Mangione, and 
Petrone says that both ratings and 
ad sales are on the rise -proving 
that "you can succeed with a jazz 
format if you do it with the right per- 
ception." 

Similarly eclectic programming 
has paid off for such other long- 
standing jazz outlets as WBBY Co- 
lumbus, WJZZ Detroit, and WNOP 
Cincinatti (the latter of which is, 
along with KT° Minneapolis and 
newcomer KCNR Portland, Ore., 

TALENT 
(Continued from page J -9) 

with George Shearing. Torme rou- 
tinely sells out venues that range in 
size from the 200 -seat Michael's 
Pub in New York, where he will ap- 
pear in September, to the Holly- 
wood Bowl. 

"I'm having the biggest year I've 
ever had in my entire career," says 
Torme, who finds a growing num- 
ber of younger fans in his audience. 
"And it's not just for me, it's for jazz 
artists in general. There was a time 
when the respect jazz musicians got 
in Europe far outshadowed any- 
thing they could expect in this coun- 
try. But I think that's turned around 
now and there's a new awareness 
of, and respect for, jazz." 

Fusion, "modem instrumental" 
and the hard -to- classify Windham 
Hill artists are generally enjoying 
great success in 1986. Jose Roberto 
Bertrami (Azymuth), Larry Carlton, 
Graeme Coleman (Skywalk), Jay 
Beckenstein (Spyro Gyra), Joey 
Santora (Cabo Frio) and Chuck 
Greenberg (Shadowfax) all report 
excellent response on both the con- 
cert and retail level. 

Saxophonist Beckenstein notes 
that Spyro Gyra has sold out many 
large venues, including the Holly- 
wood Bowl, while guitarist Carlton 
will be hitting the road this year with 
a supergroup called the Jazz Explo- 
sion, which will play 5,000 -seaters in 

several major cities. 
And the jazz river? "It just keeps 

flowing," says Art Blakey. "It takes 
time to teach people how to appre- 
ciate music, but I think things are 
moving along wonderfully. I see bet- 
ter musicians coming out, who've 
been educated at the universities 
and who choose to play jazz. 

"I think jazz is the highest level of 
performance on a musical instru- 
ment. It's so spiritual, it goes from 
the creator to the artist to the audi- 
ence, all with split- second timing. 
There's no other music like that. 

"Jazz just keeps changing; you 
never know where it's gonna go. 
You just keep on playing. 

"I know one thing: It's gonna 
move, and we're just scratching the 
surface now." 

one of the very few jazz stations on 
the AM band). WBBY program di- 

rector Terry Wilson describes his 
station's audience as "people who 
think for themselves musically ev- 

eryone from 16- year -old high 
school boys to 68- year -old grand- 
mothers." 

WBBY, which has been a 24- 
hour jazz outlet since 1978, strives 
to `balance the best we can between 
classic format and contemporary 
format," Wilson says. The station's 
playlist runs the gamut from Billie 
Holiday and Coleman Hawkins to 
Dave Valentin and Bob James, with 
midday programming focused on 
traditional sounds and nighttime 

programming leaning in a fusion di- 

rection. The station has managed to 
survive, Wilson says, partly because 
it offers music that can't be found 
anywhere else on the dial, and part- 
ly because it offers "a sales and mar- 
keting push that works." 

There are also, of course, jazz sta- 
tions that don't have to depend on 
sales and marketing pushes, or on 
advertising dollars, to survive. And 
now that it has weathered its recent 
budget crisis, National Public Radio 
and its jazz output appear secure. 

"Jazz has always been a very 
strong part of our music program- 
ming," says NPR's Alma Crawford. 
"It serves an important function: In 

addition to being a resource for lis- 

teners, it provides an outlet for musi- 
cians. It gives them a chance not 
only to be heard, but also to explain 
their music." 

NPR offers three jazz programs 
to its affiliates: "Marian McPart- 
land's Piano Jazz," hosted by the 
veteran pianist and featuring perfor- 
mances by, and interviews with, her 
fellow keyboard artists; "Sidran On 
Record," an interview show hosted 
by pianist /vocalist /songwriter Ben 
Sidran; and "The American Jazz Ra- 

dio Festival," a live -in- concert series 
carried by more than half of all NPR 
stations. PETER KEEPNEWS 
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labels making an early commitment 
to the format have reaped an expan- 
sion in CD unit and dollar market 
share that has already outpaced the 
statistics seen for pop, rock, country, 
and black music. That achievement 
is dramatized by the rising number 
of jazz and fusion CDs that have ap- 
proached or exceeded the 100,000 - 
unit mark, still considered a feat for 

p pop macs -appeal pro di trt rr r-r r- ----- 
The largest U.S. catalog for jazz 

and fusion on CD is PolyGram's -a 
fact that should surprise no one, giv- 
en the parent company's role as co- 
licensor of the basic CD audio stan- 
dard. PolyGram Jazz chief Richard 
Seidel estimates that the company 
has released about 150 titles to date, 
with that list expected to reach 200 
by year's end. 

"We're now selling about 50% of 
our units in CDs, and about 60% of 
our billing," says Seidel. He cites re- 
issue titles as a major aspect of that 
performance. 

PolyGram isn't simply issuing 
conventional LPs in digital raiment, 
however. The label early on sensed 
the value of expanding playing time 
to exploit the format's capacity, and 
its Silver Collection series of anthol- 
ogies continues to grow, with new ti- 
tles planned. A second line of spe- 
cial CD anthologies, the Alpha Plus 
series, is being readied to offer clas- 
sic albums from the Verve, Emarcy, 
Philips, Mercury, and other cata- 
logs, each augmented with addition- 
al, unreleased tracks or alternate 
takes to bring average playing time 
beyond 50 minutes. 

The label's emphasis on new an- 
thologies derived from its vast cata- 
log of masters is also being translat- 
ed to CD, while comprehensive 
multidisk sets are also selling well. 
Seidel cites the release of the classic 
Ella Fitzgerald readings of the 
Gershwin songbook as an example; 
when released on three CDs (as op- 
posed to the original five -LP pack- 
age), he says, the set received a 
"phenomenal" response. 

If PolyGram's early jump into CD 
was a natural move, the format has 
also rewarded small indies with 
growth. Labels like Tom Jung's Dig- 
ital Music Products and Dave Gru- 
sin and Larry Rosen's GRP Records 
committed to CD at its inception, 
stressing all -digital sessions and 
skewing advertising and merchan- 
dising to CDs over their analog 
counterparts. The compact disk's 
value for these companies can be 
even more crucial, as witnessed by 
GRP's Rosen, who credits his com- 
pany's commitment to CD with 
helping to spur a five -fold increase 
in sales between 1984 and 1985. 

"Generally, we're now selling 
more CDs than analog albums, al- 
though that varies widely with the 
specific title," says Rosen, who adds 
that the CD production crunch may 
be obscuring even stronger sales po- 
tential. He says that the label's digi- 

tal recording of the modem Glenn 
Miller Orchestra has sold about 
150,000 copies to date, "and we 
could sell another 100,000 today, if 

we had them in stock." 
That shortfall has developed de- 

spite an early decision to use as 
many CD plants as possible to mini- 
mize delivery delays and fill prob- 
lems. GRP is currently using eight 
different pressing plants, including 
facilities in Japan, Switzerland, Aus- 
tria, and the U.S. 

Acceptance for jazz on CD is also 
luring specialty labels_ fro. nthor 
fields, especially classical music. Last 
year, Delos began recording select- 
ed jazz projects for release on CD, 
encouraged by the format's spectac- 
ular performance with classical rep- 
ertoire and convinced that jazz and 
classical buyers were a close market- 
ing match. Denon America, which 
has long had rights to some of the 
earliest digital jazz masters, has also 
released a number of those titles on 
CD, and now says it will step up its 
new recording activity. 

Denon had recently augmented 
its jazz catalog with the addition of 
masters licensed from Sonny Lester, 
but now, says Ken Furst, the compa- 
ny had made the commitment to 
produce its own masters here: 
'We're doing four projects in June, 
and while we intend to start slowly, 
we pan to do a lot mere projects in 
the United States, recording mostly 
in New York. We want to start with 
artists of note, and then we may be- 
gin working with newer, unknown 
performers." The upcoming ses- 
sions will feature McCoy Tyner, Phil 
Woods, Carmen McRae, and the 
Count Basie Orchestra. 

Furst says that most releases will 
be more than an hour long, consis- 
tent with the label's CD focus, which 
he acknowledges as priming the 
company's interest in beefing up its 
jazz output. Irídeed, he says that no 
decision has been made to release 
albums in other formats, although 
Denon has produced limited runs of 
premium cassettes for the Lester ac- 
quisitions. 

Similarly, Minneapolis -based In- 
tersound, which has prospered with 
its classical Pro Arte line, has un- 
veiled its digital jazz line, Pro Jazz, 
with an initial release of CDs and 
chrome cassettes by Lew Soloff, 
Steve Gadd, Dave Grusin, Sadao 
Watanabe, the Manhattan Jazz 
Quintet, and the Dukes of Dixie- 
land. Again, the CD market has 
spurred the move. 

"What we looked at was the tre- 
mendous growth we've seen in clas- 
sical music with compact disk, and 
we see a lot of the same signals in 
the jazz market," says Steve Vining, 
the company's vice president of 
a&r. "If you look at the demograph- 
ics, this seems like it could be the 
next area for major -market growth." 

Vining is among those who cite 
the major labels' need to fill the CD 
pipeline with mainstream pop at- 
tractions as an unintentional ally. "It 
gives the independents who can 

(Continued on opposite page) 
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make specialized music their priori- 
ty the room to be effective," he says. 

He adds that the Pro Jazz catalog, 
while starting with a number of mas- 
ters licensed from abroad, will most- 
ly be produced in- house, encom- 
passing mainstream, fusion, and 
big -band projects. Sessions will be 
produced live to two -track digital in 

most cases, although multitrack 
dates may be produced should spe- 
cific projects require the mixdown 
flexibility offered by that approach. 

Meanwhile, jazz producers are 
also flocking to CD as a key vehicle 
for the idiom. Albert Marx, whose 
Trend, Discovery, and Musicraft 
lines include both vintage catalog 
masters and new recordings, had 
been stockpiling digital masters for 
several years when the configura- 
tion became available. During the 
past year, he, like other smaller jazz 
labels, has thrown his hat into the 
digital ring, focusing first on his digi- 
tal masters to tap into consumers' 
interest in true digital -to- digital 
transfers. Marx has also sought to 
exploit the format's longer playing 
time by coupling material from dif- 
ferent albums on single disks. 

An early digital advocate, produc- 
er Jeffrey Weber, has launched his 
own label, En Pointe Compact 
Discs, after years of producing di- 
rect -to -disk and two -track digital 
masters for major labels. For his 
new venture -a partnership with 
CMS Digital, a major digital rental 
and preparation house on the West 
Coast -Weber has retained CD re- 

lease rights to recent productions 
for other labels, including his initial 
albums by David Benoit and Fred- 
die Hubbard. In true indie fashion, 
Weber sees a boutique line with be- 

tween 12 and 16 annual releases. 

These are just examples of the lit- 

tle disk's long shadow, of course. 
Virtually every significant jazz label 

has added CDs to its product line, 
and a number of major recording 
executives frankly admit that CDs 
are now essential to any line hoping 
to compete effectively. Manhattan/ 
Blue Note chief Bruce Lundvall, for 
example, says that the Blue Note re- 

issue program is being tailored to 
the CD's momentum, with recent 
monthly releases sized down in part 
to allow an expected jump in CD 
production during the third and 
fourth quarters. With that increase, 
Lundvall sees CDs as an automatic 
feature of each new set of titles; he 

also stresses plans to release CD 
versions of new recordings on a rou- 
tine basis. 

A pro -CD posture is evident at 
CBS, Concord Jazz, Fantasy, MCA/ 
Zebra, Muse /Savoy, the WEA la- 

bels, and other prominent lines. And 
RCA's newly reactivated jazz divi- 
sion, which will span fusion and new 
age projects as well, also cites CD as 
an immediate priority. All agree that 
the CD is offering a unique oppor- 
tunity to improve their profitability. 
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INDIES 
(Continued from page J-4) 
jests coordinator Menilee Trust, de- 
scribing an attitude that character- 
izes many indie jazz labels. 

New or soon to be released from 
the various Concord logos: a Gerry 
Mulligan /Scott Hamilton date (Mul- 
ligan's Concord debut), a pairing of 
George Shearing and classical 
French horn player Barry Tuckwell, 
and albums by Woody Herman 
(marking his 50th anniversary), 
Grammy winner Tito Puente, and 
the husband /wife team of Airto and 
Flora Purim. 

Berkeley -based Fantasy Records 
enjoys such a prominent position in 
jazz, and has such a large catalog of 
titles among its various labels, that 
one might be tempted to classify the 
company as a major, rather than an 
independent. Fantasy's labels in- 
clude Milestone, Contemporary, 
Prestige, and Galaxy. The firm also 
distributes labels formed by two leg- 
endary producers, Fred Catero's Ca- 
tero Records and Orrin Keepnews' 
Landmark Records. 

Jazz lovers can look for a bumper 
crop of new releases this summer 
from the Fantasy camp, including ti- 
tles by Azymuth, Frank Morgan, the 
Art Farmer /Benny Golson Jazztet 
featuring Curtis Fuller, Dave Frish- 
berg, Jackie Cain & Roy Kral, Terry 
Gibbs, and numerous others. Also 
due is the first collaboration of 
Hank Crawford and Jimmy 
McGriff, and a solo release from 
Azymuth keyboardist J.R. Bertrami. 
Fifteen new limited -edition Original 
Jazz Classics will bring the catalog 
of premium reissues to 40. 

On the pop side of jazz, Dave 
Grusin and Larry Rosen's GRP la- 
bel has survived a once -rocky busi- 
ness climate to emerge as a signifi- 
cant independent. The label was 
originally a subsidiary of Arista, and 
Grusin and Rosen had to make 
some hard choices when the parent 
label severed ties with their opera- 
tion. 

"When the situation came to an 
end in 1983, we had to decide if we 
were going to go back into produc- 
ing for other labels or stick out on 
our own," says co- president Rosen. 
'We'd been recording digitally since 
1978, and we saw that compact 
disks were coming. We also saw that 
all the major labels were dropping 
their jazz artists, the kind of people 
that we wanted to record. There was 
a space for it. And as things turned 
out, we made the right decision." 

GRP has since emerged as a pop- 
ular label -particularly among CD 
enthusiasts -attracting loyal fans 
with the likes of Lee Ritenour, Dave 
Valentin, Kevin Eubanks, Diane 
Schuur, Billy Cobham, and Chick 
Corea, along with the label's co- 
founder Dave Grusin. 

The label has also made a com- 
mitment to mainstream jazz, record - 

(Continued on page J -20) 
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JAll 
(Continued from page J3) 
Note series. The sales success of 
classic jazz albums indicates that 
there's a whole new audience for 
the kind of jazz that doesn't get 
played much on the radio. 

One factor fueling the success of 
jazz reissues -and of jazz record- 
ings in general -has been the corn- 

pad disk explosion. The jazz audi- 
ence tends to be an audiophile 
audience, interested in sound quali- 
ty as well as musical quality, and jazz 
sales have accounted for a consider- 
able chunk of overall CD activity. 
The most visible CD success story in 
the jazz area has been the fusion -ori- 
ented GRP Records, but jazz CD ac- 
tion tends to cut across stylistic lines 

BRAND NEW FROM THE INNER SPARK CREW! 

STEVE CLAYTON & DEREK SMITH 
ALL AGLOW AGAIN 

(SOV 501) 

Milt Hinton Bobby Rosengarden 

Guest Vocalist - Marlene Ver Planck 

0 SOVEREIGN RECORDS 
A Drvrston of Atilt Music Enterprises. Inc 

1697 Broadway, N Y , N Y 10019 (212) 247 -2904 

and has also provided a major boost 
for a number of artists and labels 
specializing in the more "pure" vari- 
eties of the music. 

The continued success of straight - 
ahead, non -crossover jazz in perfor- 
mance- especially on the festival 
circuit, which promises to be as ac- 
tive as ever this year -is another fac- 
tor that bodes well for the health of 
the music in all its variations. It's 
questionable whether the festival 
scene would be thriving today if it 

weren't for the generosity of such 
corporate sponsors as JVC and 
Playboy -but on the other hand, 
the willingness of major corpora- 
tions to put their money behind jazz 
is an encouraging sign of the level of 
respectability the music has at- 
tained. 

It's also encouraging that people 
in the jazz business have come to 
terms with the fact that they are, in- 

deed, a business, and are acknowl- 
edging that it's not enough just to 

PASSPORT JAZZ 
Our first year was a surprise to 

everyone .. 
STEVE KHA 

Our second year won't be! 

COMING SOON 

Scott Henderson- You heard 
him on their new solo albums. 
You saw him on tour with Jean 
Luc Panty and Chick Corea. 
Now on his debut solo LP, you 
can hear why everyone's 
talking about him. 

On his new album Randy 
Brecker plays with Sadao 
Watanabe, Mark Egan and 
Michael Brecker. 

T. Lavitz- T. Lavitz and Steve 
Morse led the Dregs to world 
reknown. They're reunited 
along with Jeff Berlin, Paul 
Berrere and Michael McDonald 
on the new T. Lavitz album 
"Storytime" 

Now available on compact disc: 

Jeff Berlin "Champion" and Doc Severinsen and Xebron 
and coming soon: 

Ronnie Montrose "Territory" and T. Lavitz "Storytime" 

Marketed by 'r`o,os inc. . South Plainfield. NJ 07080 
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love the music without the tools and 
the know -how to keep it alive in the 
marketplace. 

The Jazz Times convention, orga- 
nized by the magazine of the same 
name, is a potent symbol of the jazz 
industry's maturity. The fifth Jazz 
Times gathering, set for this Sep- 
tember in New York, may not mean 
as much to the public as, say, the 
Monterey or JVC /New York festi- 
vals. But the willingness of industry 
professionals to pool their resources 
and put their heads together for the 
greater good of jazz may ultimately 
mean a whole lot more for the mu- 
sic's survival and growth. 

That survival seems assured for 
the foreseeable future, and there are 
certainly more than a few signs 
pointing to growth. The renewed in- 

terest of the major labels; the rela- 
tively healthy state of the nightclub, 
concert, and festival scenes; the in- 

flux of jazz and jazz -inflected sounds 
on non -jazz radio stations; the emer- 
gence of a home video market for 
jazz (as well as new signs of recep- 
tiveness to jazz -oriented video pro- 
gramming on cable and broadcast 
TV, heralded by VH -l's "New Vi- 
sions"); even an unexpected devel- 
opment like the impending release 
of " 'Round Midnight," a jazz- orient- 
ed feature film all suggest that jazz 
may indeed be "back" in a commer- 
cial sense. 

It might be premature, and ulti- 
mately unrealistic, to predict a true 
breakthrough to widespread main- 
stream acceptance -especially in 
view of how difficult it is to define 
"jazz," or even "fusion," to every- 
one's satisfaction. But it does seem 
clear that jazz and fusion are as 
strong a force in the marketplace 
now as they've been in a good many 
years. 

Cabo Frio 

INDIES 
(Continued from page 1-18) 
ing one -shot deals with Gerry Mulli- 
gan and Dizzy Gillespie. Another 
such date is planned for Stan Getz 
with strings, and the label is contem- 
plating a sequel to its Glenn Miller 
Orchestra recording, which account- 
ed for its best -selling CD to date. 

Palo Alto/TBA, established on a 
foundation of straight -ahead jazz, 
has now turned its attention toward 
contemporary music, hoping to 
achieve the same sort of popular ac- 
ceptance that has been accorded to 
GRP. Vice president Don Graham 
says that with the exception of some 
best -sellers, the company is phasing 
out Palo Alto in favor of the fusion - 
oriented TBA 

The TBA roster includes Victor 
Feldman's Generation Band -a 
loose -leaf all -star ensemble led by 
the pianist /percussionist /vibes 
player /composer and featuring the 
likes of Tom Scott, Chick Corea, 
Chuck Mangione and Lee Ritenour. 
The company also records the vocal 
group Rare Silk, saxophonist Da- 
mon Renti, and several new artists. 

The key to the jazz indie: individ- 
ual attention given to jazz product 
by people who love the music. Also 
on the horizon: 

Joe Fields' feisty Muse Records 
comes out swinging, adding the Eu- 
ropean label Enja to its already im- 
pressive catalog, which includes the 
historic Savoy Jazz line. Muse is 
readying new product from Woody 
Shaw, Kenny Barron, John Stubble- 
field, and the solo debut of trumpet- 
er Wallace Roney, best known for 
his work with Art Blakey. 

Don Schlitten's Xanadu label will 
continue to concentrate on its Gold 
Series of re- released jazz gems plus 

previously unreleased sides, includ- 
ing "Bebop Revisted, Vol. 6," featur- 
ing tenor saxophonists John Hardy, 
Eddie "Lockjaw" Davis, and Paul 
Quinichette, plus a '50s session by 
guitarist Jimmy Raney. 

Trend /Discovery is going heavy 
into compact disks with "nothing 
but jazz and no fusion," says presi- 
dent Albert Marks. More than 15 
CDs are already on the market, in- 
cluding titles by the Bob Florence 
Big Band, Clare Fischer, and Joe 
Wilson. 

Two newer labels, Spindletop 
and BlackHawk, are also active. The 
catalog of the former includes fu- 
sion keyboardist Dave Benoit and a 
duo recording by veteran saxophon- 
ist Eddie Harris and pianist Ellis 
Marsalis (the father of Wynton and 
Branford). 

Blackhawk, under the direction of 
jazz authority Herb Wong, boasts a 
roster including Maynard Ferguson, 
Stan Getz, Phil Woods, Abdullah 
Ibrahim, and others. Seven June re- 
leases bring the young label's count 
to 14 titles. 

Also enjoying reputations as pur- 
veyors of great music are Uptown, 
PAUSA, Stash, and other labels. 
And while Norman Granz's Pablo 
has been quiet lately, word on the 
street is that a new Joe Pass date 
will be released by fall. 

CREDITS: Special Issues Editor, 
Ed Ochs; Assistant Editor, Robyn 
Wells; Editorial Coordinator, Peter 
Keepnews; All articles by Billboard 
editors, except `Talent" by Chris 
McGowan, L.A. freelance writer; 
Design, Miriam King; Cover, 
Douglas Brian Martin, Design & 
Direction Inc. 
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"John Scofield continues 
be a major talent and will 

the jazz world on 4s 
for some time 

"Kazumi Watanabe is a wildly inventive 
electric guitarist breaking new ground. 

Listen if you dare." 

Peter Sleight 

"Simply put, John Blake is the best 
new jazz violinist of the decade." 

Russell Shaw, Billboar4 

John Blake 
Twinkling Of An Eye 

Scofield, STILL WARM 18- 8508 -1 Kazumi Watanabe, M0B0 SPLASH 18- 8602 -1 TWINKLING OF AN EYE 18- 8501 -1 

Listen To Our Vision: on quality Audioptile pressings, Chromium Dioxide B.A.S.F. cassettes and Compact Discs. From Gramavision Inc. Distributed by PolyGram in the U.S.A. 
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ideo music 

Truckin' With Dokken. Elektra metal act Dokken's clip for "It's Not Love" was 
shot on the back of a flat -bed truck cruising down Sunset Boulevard. The 
producer was Curt Marvis of The Company; directors were Jean Pellerin and 
Doug Frees. Here, the crew closes in for some tight shots while the band plays 
on. 

`Tiden Track 
NEW YORK 

VETERAN ROCKERS Joe Perry 
and Steve Tyler teamed up with 
Run -D.M.C. to lens a clip for the 
rappers' cover of Aerosmith's 
"Walk This Way." The piece is a 
battle -of- the -bands scenario in 
which each tries to outplay the oth- 
er. It was directed by Jon Small, 
who also produced, with Lenny 
Grodin, for Picture Vision. Tony 
Mitchell served as director of pho- 
tography. The video supports Run - 
D.M.C.'s latest Profile album, 
"Raising Hell." 

CBS International recording art- 
ist Terry Mann's video for "Barbar- 
ian" was filmed at the now -defunct 
Manhattan cabaret 8 B.C. The clip is 
said to reflect Mann's East Village 
roots and employs some 50 extras, 
including members of local acts the 
Tomboys, Hell At. Forty Feet, 
Band Of Thieves, Harry Boy, and 
the Dogs. Abigail Simon produced 
for Manic /Tango; Tal Yarden di- 
rected. 

Left out of Video Track a few 
weeks ago: Peter Israelson directed 
Meli'sa Morgan's clip for "Do You 
Still Love Me" and Anita Baker's 
for "Sweet Love." Steve Saporta 
served as executive producer. 

LOS ANGELES 

DAVID LEE ROTH HAS complet- 
ed a video for "Yankee Rose" with 
his new band, which includes guitar- 
ist Steve Vai, bassist Billy Shee- 
han, and drummer Gregg Bisson- 

- ette. It was shot on location at San 
Bernadino's Orange Pavilion in 
front of a live audience made up of 
KCAL radio contest winners. The 
piece was directed and produced by 
Roth and Pete Angelus. Dominick 
Sena served as director of photog- 
raphy; Michael Ader was line pro- 
ducer. The single is the first off 
Roth's upcoming Warner Bros. al- 
bum, "Eat 'Em And Smile." 

N. Lee Lacy /Associates was re- 
sponsible for John Cougar Mellen - 
camp's new video for "Rumble 
Seat," which recently premiered on 
MTV. It was filmed on location in 
Mellencamp's hometown of Bloo- 
mington, Ind., and is the fifth piece 
to support his Riva /PolyGram re- 
lease "Scarecrow." Fay Cummins 
directed and produced it. N. Lee 
Lacy also just wrapped Jeffrey Os- 
borne's clip for "You Should Be 
Mine," the first single off his new 
A &M album, "Emotional." It's a 
performance piece that was shot at 
Myron's Ballroom in L.A. Other 
projects recently completed include 
Sheena Easton's video for "So Far, 
So Good," Julio Iglesias' "Ameri- 
ca," and Suzanne Vega's "Left Of 
Center." 

Enigma recording artists the 
Smithereens are making strides 
with their debut video, for "Blood 
And Roses." The piece is currently 
airing on MTV. It was directed by 
Albert Pyun. The single is distribut- 
ed by Capitol. 

Video directors Tony Shiff and 
Daniel Stewart formed Project 
Three, an L.A. -based film and video 
production company. The first clip 
to come out of the new venture is 
Rhino recording artist Kip Adotta's 
for "Life In The Slaw Lane." The 
team previously worked on videos 
for Men At Work, Rick Spring- 
field, the Motels, and Olivia New- 
ton -John. The company can be con- 
tacted at (213) 656 -4574. 

Edited by LINDA MOLESKI 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Video Track, Billboard, 1515 
Broadway, New York, N.Y 10036. 

The Company Expands Into Longforms 
Production House Works With Dokken, Others 

BY JIM BESSMAN 

NEW YORK With more leading 
videoclip producers and directors 
branching into alternative produc- 
tion areas, Los Angeles -based The 
Company is following suit with an 
expansion geared mostly toward 
longform productions instead of 
commercials, documentaries, and 
feature films. 

The Company, headed by presi- 
dent Curt Marvis and chief direc- 
tor /partner Wayne Isham, is behind 
three longforms for the new Elek- 
tra Entertainment home video label 
(Billboard, June 7), all set for re- 
lease later this year. Just completed 
is Howard Jones' "The Last World 
Dream" concert video, recorded in 
the U.K. at the final show of the art- 
ist's "Dream Into Action" tour. 

Next month, an as -yet- untitled 
Motley Crue clip compilation will be 
assembled and linked by 15 minutes 
of newly filmed material. Later, 
new footage is scheduled to be shot 
for an upcoming Dokken package. 

Marvis and Isham are also shoot- 
ing a Dallas Judas Priest concert, to 
be presented in 90- minute home vid- 
eo format by CBS /Fox as well as in 
an abridged broadcast version. 
While in Dallas, the pair will also 
film conceptual material for use as 
concert wraparounds. 

Isham, noted for his experimental 
directorial style, has headed The 
Company's shoots for Judas Priest 
( "Locked In," "Turbo Lover "); 
Howard Jones ( "Like To Get To 
Know You Well "); and Motley Crue 
( "Smokin' In The Boys' Room," 
"Home Sweet Home "). He has also 
directed videos for such diverse art- 
ists as Rosanne Cash, Rod Stewart, 
George Clinton, Heaven, and Psy- 
chedelic Furs. 

The director says The Company's 

PBS July 4th 
Concert Set 

NEW YORK Rock won't be the 
only musical genre filling the air- 
waves this July 4, as PBS broad- 
casts its sixth annual "A Capitol 
Fourth" from the West Lawn of 
the U.S. Capitol. 

Music for the program will be 
provided by the National Sym- 
phony Orchestra, conducted by 
Mstislav Rostropovich. Special 
guests for the event, which airs 
from 9 -10:30 p.m. EDT, will be 
Sarah Vaughan and pianist An- 
dre- Michel Schub. Actor E.G. 
Marshall will host the broadcast. 

The evening of classical and 
light classical works will include 
Tchaikovsky's Piano Concerto 
No. 1, as well as a Henry Mancini 
work commissioned for the con- 
cert, "Salute To The Services." 
Also featured will be a selection 
of George Gershwin songs sung 
by Vaughan, and a musical trib- 
ute to composer Aaron Copland, 
in celebration of his 85th birth- 
day. 

strategy regarding longforms in- 
volves both the need to branch out 
into more profitable production ar- 
eas and to help develop a potentially 
viable home entertainment form. 

"Music video is virtually a non- 
profit business from the production 
company point of view," Isham 
says. "The average video requires 
$50,000 to $60,000 to produce four 
minutes of material with the same 

`There are 3,000 
hardcore fans of a 
band who will buy 
any videocassette' 

production values of a 30- second 
commercial costing $100,000 to 
$200,000. But we don't get the ac- 
ceptable markup that commercial 
producers get, nor do we receive 
ownership of the product the way 
broadcast producers do. 

"So, the only reason for us to 
make videos is either as a stepping 
stone to other areas -features, 
commercials, TV-or, more impor- 
tant, for the opportunity to grow 
with the expanding volume of mu- 
sic- oriented video product," he says. 

Citing the Judas Priest concert 
video as an example, Marvis says 
that upon completing production he 
will be able to take the work to pay 
TV "just like a normal production 
company, with finished product in 
hand." 

"We have something to put on the 
table for them, to show them the 
kind of work we do," he says. "Be- 
yond that, there's the growing place 
for music programming in the home 
video marketplace. By making long - 
forms, we're investing in the devel- 

opment of music programming as a 
viable commodity with the indus- 
try." 

Marvis says he's convinced that 
longforms will eventually pay off, 
both for producers like his firm and 
for suppliers. "There will be a solid 
mainstream of titles that sell 15,000- 
30,000 worldwide, and the disasters 
that are expected to sell 200,000 but 
only sell 2,000," he says. "And while 
there will be very few 200,000 -unit 
smashes on the level of Prince or 
Madonna, those will perpetuate the 
industry by causing others to feel 
that they in turn can do perhaps 
50,000 units." 

As for profitability with music 
video longforms, Marvis says that a 
clip compilation cassette is "virtual- 
ly found money" because produc- 
tion costs can be kept in the $10,000- 
$15,000 range. Thus, profits are pos- 
sible with sales of only 3,000 units 
at a $19.95 price point. "There are 
3,000 hardcore fans of any band 
that will buy a videocassette," he 
says. 

The Company's primary goal at 
the moment is to reap some earn- 
ings from its own longform produc- 
tion work. "We aren't heavyweight 
enough yet to ask for points or roy- 
alties," says Marvis. But he adds 
that only "the top two or three mu- 
sic video directors can suggest that 
sort of thing" and says that some 
companies have been rebuffed in 
their requests for production cost 
markups similar to those in com- 
mercial production. 

Still, Marvis finds that negotia- 
tions with labels on longform pro- 
ductions are now "grounded on an 
awareness of what is going on, rath- 
er than aimlessly fumbling about 
like before." 

New Video (;lips 
This weekly listing of new video 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artists, title, al- 
bum (where applicable). label, pro- 
ducer /production house, director. 
Please send information to Bill- 
board, New Video Clips, 1515 
Broadway, New York, N.Y 10036. 

BERLIN 
Take My Breath Away 
Top Gun (Soundtrack) /Columbia 
Mark Freedman /Mark Freedman Productions 
Marcello Anciano 

JIMMY CLIFF AND ELVIS COSTELLO & THE 
ATTRACTIONS 
Seven -Day Weekend 
Club Paradise (Soundtrack) /Columbia 
Trevor Albert & Jeannie Mattiussi 
Tom McQuad 

SHEENA EASTON 
So Far, So Good 
It's About Last Night (Soundtrack) /EMI /America 
Fay Cummins /N. Lee Lacy /Associates 
Edd Grises 

DAN HARTMAN 
Waiting To See You 
Ruthless People (Soundtrack) /Epic 
Ross & Levine. Inc. /N. Lee Lacy /Associates 
Ken Ross and Richard Levine 

MICHAEL HENDERSON 
Tin Soldier 
Bedtime Stories 
Steve Golin. Mark Freedman Productions 
Nigel Dick 

JULIO IGLESIAS 
America 
America /Columbia 
Jone Sighvatsson & Bryan Johnson /N. Lee Lacy /Associates 

David Hogan 

GREG KIHN 
Love And Rock And Roll 
Love And Rock And Roll /EMI /America 
Steve Golin /Mark Freedman Productions 
Mark Rezyka 

MADONNA 
Papa Don't Preach 
True Blue /Warner Bros. 
No Pictures 
Peter Percher 

MARY JANE GIRLS 
Walk Like A Man 
A Fine Mess (Soundtrack) /Motown 
John Weaver /John Weaver Productions 
John Jopson 

JEFFREY OSBORNE 
You Should Be Mine 
Emotional/ A &M 
Howard Woftinden /N. Lee Lacy /Associates 
Dominic Sena 

LEON PATILLO 
Love Around The World 
Leon Patlllo /Word 
Steve Golin & Joni Sighvatsson /Mark Freedman Productions 
Nigel Dick 

PHYLLIS RHODES 
End Of Forever 
End Ot Forever /Atlantic 
Steve Golin & Joni Sighvatsson /Mark Freedman Productions 
John Dahl 

RUN -D.M.C. WITH STEVE TYLER AND JOE 
PERRY OF AEROSMITH 
Walk This Way 
Profile 
Jon Small, Picture Vision. Inc. 
Jon Small 

ROD STEWART 
Love Touch 
Legal Eagles (Soundtrack) /Warner Bros. /Universal Pictures 
No Pictures 
Mary Lambert 
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ideo music 

Smile, Boys. Atlanta Artists /PolyGram recording artists Cashflow recently wrapped their debut video, for the song "Mine 
All Mine," of their eponymous first album. The record's producer, Larry Blackmon of Cameo, also directed the clip. 
Pictured, from left, are Blackmon; cinematographer Joey Forsythe; assistant cinematographer Roger Grange; and Edsel 
Robinson, Aaron Lomax Spaulding, and Johnnie Harris of Cashflow. 

Dire Straits' ̀ Money For Nothing' Picks Up Two 

VPA Gives Monitor Achievement Awards 
NEW YORK Several music video 
professionals were honored by their 
own at the recent Monitor Awards 
presentation hosted by the Video- 
tape Production Assn. (VPA), at the 
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New York State Theater in Lincoln 
Center here. 

Dire Straits' "Money For Noth- 
ing" clip, which has garnered a 
large share of worldwide awards 
this year, picked up two more: The 
clip, produced by Limelight's Adam 
Whittaker, was cited for best 
achievement in music video, and 
Steve Barron was named best direc- 
tor. 

John Anderson of Post Effects re- 
ceived the best editor designation 
for his work on "She Won't French 
Kiss." Kevin Jones received the 
award for best director of photogra- 
phy for Yes' "90125 Live." 

Taking awards for best audio 
mixer in a music program were 

Sync Sound's Ken Hahn for "Rock 
Influences -Southern Rock" and 
David Wooley of London -based Tri- 
lion Video for "The Pointer Sisters 
In Paris." 

In the best audio mixer, commer- 
cials /music video category, Hahn 
won again for his work on UB40 
with Chrissie Hynde's "I've Got 
You Babe." Mark Mendes Da Costa 
of MGMM was also cited as best edi- 
tor in cable entertainment for "Tina 
Turner: Private Dancer." 

The creative achievement awards 
were presented by a group of celeb- 
rities, including Walt Frazier, 
Tammy Grimes, Vincent Gardenia, 
Ossie Davis, Linda Ellerbee, Ruby 
Dee, and others. 

Reggae Video Hour Set 
NEW YORK Reggae, a genre 
not given much exposure on music 
video outlets, is the hook for 
"Rockers' Arena," an hourlong 
special to be aired here on U68 Sat- 
urday (28) at 9 p.m. 

Amy Wachtel, aka the Night 
Nurse, will host the program, 
which features videos by such art- 
ists as rap- reggae practitioners 
Michigan & Smiley; reggae super- 

stars Bob Marley and Jimmy Cliff; 
crossover reggae from Grace 
Jones; and reggae -funk by Sly 
Dunbar and Robbie Shakespeare. 

Also included in the special will 
be the broadcast television pre- 
miere of the newest Black Uhuru 
clip and some reggae rarities like 
Smiley Culture's "Police Officer," 
and Sophia George's "Girlie, Girl- 
ie." 

Finns Join To Deliver Concert Programs 
NEW YORK Chicago -based The 
Thompson Network has teamed 
with College Satellite Network to 
promote and market CSN's satel- 
lite- delivered concerts to nightclubs 
and small venues. 

CSN, based in Dallas, provides 

live entertainment programming 
via satellite to more than 200 col- 
leges nationwide. The service plans 
five live concerts for its CSN Satel- 
lite Tour 86/87, which will originate 
from London, New York, Los Ange- 
les, Nashville, and Sydney. 
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ANABELLA FEVER (HIP CLIP) RCA 

ANIMOTION I WANT YOU PolyGram 

JOAN ARMATRADING KIND WORDS A &M 

DEPECHE MODE A QUESTION OF LUST Warner Bros. 

DOKKEN ITS NOT LOVE Elektra 

DUMPTRUCK BACK WHERE I BELONG Big Time 

DAN HARTMAN WAITING TO SEE YOU Epic 

MICHAEL MCDONALD SWEET FREEDOM MCA 

LOZ NETTO WE TOUCH Atlantic 

REGINA BABY LOVE Atlantic 

BOB SEGER LIKE A ROCK Capitol 

PETE SHELLEY ON YOUR OWN PolyGram 

JOHN WAITE IF ANYBODY HAD A HEART EMI 

STEVE WINWOOD HIGHER LOVE Island 

THE WOODENTOPS IT WILL COME Upside 

BREAKOUT 

LIGHT 

LIGHT 

LIGHT 

MEDIUM 

NEW 

ACTIVE 

POWER 

NEW 

NEW 

POWER 

LIGHT 

POWER 

POWER 

NEW 

CC z BANGLES IF SHE KNEW WHAT SHE WANTS Columbia 4 

W 0 EMERSON, LAKE & POWELL TOUCH AND GO PolyGram 2 

Q GENESIS INVISIBLE TOUCH Atlantic 3 

CI. , - JULIAN LENNON WANT YOUR BODY Atlantic 4 

0 JOHN COUGAR MELLENCAMP RUMBLE SEAT PolyGram 2 

ROLLING STONES ONE HIT TO THE BODY Columba 4 

>- z BELINDA CARLISLE MAD ABOUT YOU IRS 7 

Q 0 PETER CETERA GLORY OF LOVE Warner Bros. 4 

LL Q EL DEBARGE WHO'S JOHNNY Motown 7 

= I- FABULOUS THUNDERBIRDS TUFF ENUFF CBS Associated 19 

0 *PETER GABRIEL SLEDGEHAMMER Geffen 6 

GTR WHEN THE HEART RULES Arista 9 

*HEART NOTHING AT ALL Capitol 8 

THE HOOTERS WHERE DO THE CHILDREN GO Columbia 7 

HOWARD JONES NO ONE IS TO BLAME E ektra 11 

*KENNY LOGGINS DANGER ZONE Columbia 6 

*MOODY BLUES YOUR WILDEST DREAMS PolyGram 8 

NU SHOOZ I CAN'T WAIT Atlantic 8 

BILLY OCEAN THERE'LL BE SAD SONGS (TO MAKE YOU CRY) Arista 7 

*PRINCE MOUNTAINS Warner Bros. 5 

SIMPLY RED HOLDING BACK THE YEARS Elektra 17 

38 SPECIAL LIKE NO OTHER NIGHT A &M 4 

*ROD STEWART LOVE TOUCH Warner Bros. 4 

w z ART OF NOISE PETER GUNN THEME Chrysalis 9 

0 JEAN BEAUVOIR FEEL THE HEAT Columba 6 

Ú Q DAVID BOWIE THE UNDERGROUND EMI 2 

< I- JACKSON BROWNE IN THE SHAPE OF A HEART Elektra 4 

Ci*JOHN CAFFERTY & THE BEAVER BROWN BAND VOICE OF AMERICA'S SONS Epic 4 

*JOE COCKER YOU CAN LEAVE YOUR HAT ON Capitol 6 

DEVICE HANGIN' ON A HEART ATTACK Chrysalis 7 

JOHN EDDIE JUNGLE BOY Columbia 2 

FIXX SECRET SEPARATION MCA 5 

ICEHOUSE NO PROMISES Chrysalis 7 

INXS LISTEN LIKE THIEVES Atlantic 8 

JANET JACKSON NASTY A &M 3 

KROKUS SCHOOL'S OUT Arista 5 

MODELS OUT OF MIND, OUT OF SIGHT Geffen 18 

*PET SHOP BOYS OPPORTUNITIES EMI 8 

*ANDY TAYLOR TAKE IT EASY Atlantic 5 

UNFORGIVEN I HEAR THE CALL Elektra 3 

WILD BLUE FIRE WITH FIRE Chrysalis 7 

M Z AC /DC WHO MADE WHO Atlantic 5 

2 0 RODNEY DANGERFIELD TWIST AND SHOUT Orion Pictures /MCA 2 

0 I-- KIDS IN THE KITCHEN CURRENT STAND Warner Bros. 3 

MM- LOVE AND MONEY CANDYBAR EXPRESS PolyGram 2 0 
CC SIGUE SIGUE SPUTNIK LOVE MISSILE F1 -11 Manhattan 6 

I-. Z A -HA HUNTING HIGH AND LOW Warner Bros. 4 

= 0 BANANARAMA VENUS PolyGram 2 

1- BIG COUNTRY LOOK AWAY PolyGram 2 

< I- BLOW MONKEYS DIGGING YOUR SCENE RCA 10 

0 BODEANS FADEAWAY Warner Bros. 9 

m SHEILA E. HOLLY ROCK Warner Bros. 4 

GLASS TIGER THIN RED LINE EMI 3 

'GOLDEN EARRING QUIET EYES Capitol 6 

JUDAS PRIEST TURBO LOVER Columbia 3 

ROB JUNGKLAS BOYSTOWN Manhattan 8 

JOHN PARR TWO HEARS Atlantic 2 

QUEEN A KIND OF MAGIC Capitol 2 

DANNY WILDE ISN'T IT ENOUGH Island 4 

I- Z AMERICAN GIRLS AMERICAN GIRL IRS 6 

= 
Ó 

BIG AUDIO DYNAMITE E =MC' Columbia 3 

0 J Q KATE BUSH BIG SKY EMI 5 

1- E.G. DAILY SAY IT SAY IT A &M 5 0 FINE YOUNG CANNIBALS SUSPICIOUS MINDS IRS 6 
CC 

J.A.M. WE'VE GOT THE LOVE Arista 2 

KATRINA & THE WAVES SUN STREET Capitol 2 

TOMMY KEENE LISTEN TO ME Geffen 3 

LLOYD COLE & THE COMMOTIONS CUT ME DOWN Geffen 2 

LOUDNESS LET IT GO Atlantic 3 

LUBA THE BEST IS YET TO COME Capitol 3 

TEENA MARIE LIPS TO FIND YOU Epic 2 

METROS AFTER THE PASSION'S GONE MTM 3 

SMITHEREENS BLOOD AND ROSES Enigma 4 

SPARKS MUSIC YOU CAN DANCE TO MCA 2 

JERMAINE STEWART WE DON'T HAVE TO TAKE OUR CLOTHES OFF Arista 6 

SUZANNE VEGA LEFT OF CENTER A &M 2 

. MATT BIANCO YEH YEH Atlantic 2 

w REPLACEMENTS BASTARDS OF YOUNG Warner Bros. 2 

Z SUBURBS #9 A &M 2 

Denotes Sneak Preview Recurrent. MTV Exclusive. 
For further information, contact Jeanne Yost, director of music programming, 
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036. 
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Advanced recording equipment demands advanced recording tape. Which 
is why for ten years Ampex has continued challenging machine capabilities. 
Through a decade of technolcgicaf improvements, Grand Master" 456 remains an 
audio tape of unequalled sophistication and consistency Which is why more top 
albums are recorded on Ampex tape than any other tape 
in the world. For Grand Master 456. tone beat goes on. AM PEX 
Ampex Corporation, Magnetic Tape Civision.4C1 B-oacway. Redwccd City, CA 94063,415 36' -3809 Ampez Corporation One of The Signal Companies° 
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'ro audio /video 

N.Y. Composer Debuts State-OfThe-ArL Facility 
BY STEVEN DUPLER 

NEW YORK Suzanne Ciani, elec- 
tronic music composer and perform- 
er, has moved her burgeoning com- 
mercial and album recording busi- 
ness out of her living room and into 
a newly built studio here. 

The 2,500 -square -foot, dual -room 
facility, Ciani /Musica, is represen- 
tative of the new (and still relatively 
rare) breed of all -MIDI, computer - 
music -based operations which have 
arisen in the wake of the digital 
sampling revolution of the past few 
years. 

Ciani refers to herself and her 
small production group as "a team 
of electronic music designers," who 
do 90% of their work on the Syncla- 
vier which serves as the heart of the 
studio. Advertising spots and film 
and television scoring projects com- 
prise 80% of the facility's business. 
The other 20% comes from outside 
album projects, most notably 
Ciani's own recently released RCA 
Red Seal album, "The Velocity Of 
Love." 

Ciani says she decided to open the 
studio about three months ago 
when she realized her business was 
rapidly outgrowing -and overtak- 
ing -her Manhattan apartment. In 
designing the room with studio ar- 
chitects Bice Wilson and Tony Argi- 

bay of Meridian Design Associates 
here, she's opted for a cool, high - 
tech look, set off by touches of ma- 
hogany and silk. 

"Studios tend to be so funky in 
New York," she says. "We've gone 
for a different feeling. I also real- 
ized there was a need for a room 
with this kind of attention to and un- 
derstanding of high technology. I 

can't go into an outside studio and 
get the sort of high -level sound de- 
sign we can do here." 

Ciani /Musica stays on top of the 
world of chips and disks by main- 
taining special relationships with 
several manufacturers, as do only a 
handful of similar operations. By 
serving as a beta site for equipment 
still in the prototype stage, the facil- 
ity is able to offer the latest gear to 
clients, while aiding the manufac- 
turer in the final applications design 
stage. 

"Keeping a room like this up to 
date can be an endless investment," 
Ciani says. "Working with the man- 
ufacturers as a beta site, program- 
ming for them and helping them de- 
sign is incredibly helpful." 

C /M's main room is equipped for 
48 -track analog recording. It's out- 
fitted with a Amek Angela automat- 
ed console, dual Otani MTR -90 24- 
track recorders, and an assortment 
of analog and digital synthesizers 

found jnvestment 
A biweekly column spotlighting 
equipment- related news in the 
audio and video production, post - 
production and duplication in- 
dustries. 

NEW IMPORTER: Gerard Abeles, 
former vice president of marketing 
for Ursa Major Inc., has formed A/ 
V Technology International, a 
Newton Centre, Mass.-based firm 
which reps and distributes pro au- 
dio /video products by several Euro- 
pean, Asian, and Pacific manufac- 
turers. Lines handled by A /VT in- 
clude products for recording, 
production, and post -production fa- 
cilities involved with music, audio, 
video, film, broadcast, and multime- 
dia, according to Abeles. For fur- 
ther info contact the company at 
(617) 965 -5656. 

NEW DISTRIBUTOR: Oceanside, 
N.Y. -based Burlington Audio /Vid- 
eo Tapes has added I.P.S. audiocas- 
sette shells to its repertoire of prod- 
ucts and services. The I.P.S. C -Os 

are stocked in both five -screw and 
sonic -weld varieties; all colors are 
available, including "smoky trans- 
parent, with gold disks." The firm 
says it is targeting cassette loaders 
and duplicators "whose require- 
ments are below 15,000 shells per 
order." Contact them at (516) 678- 
4414 or (800) 331 -3191. 

DIGITAL FUR: San Francisco's 
Different Fur Recording has taken 
delivery of a Sony PCM -3324 24- 
track digital audio recorder. The 
system is owned by Windham Hill 
Records, and will be available to 
Different Fur clients. Additional 
new gear at the facility includes a 

Yamaha REV -7 digital reverb and 
SPX -90 digital processor. 

BUYOUT: Anchor Audio Inc., 
Torrance, Calif., has purchased At- 
lanta -based ROH, manufacturer of 
intercom systems, audio distribu- 
tion networks, and audio line moni- 
tors for the broadcast and industrial 
markets. The purchase entails mov- 
ing the entire ROH operation to An- 
chor's West Coast facility. Dan 
Garrigan, previously Western re- 
gional sales manager for ROH, be- 
comes national sales manager of 
Anchor's new ROH division. 

MAKEOVER FOR VOICE - 
OVERS: Dallas Sound Lab has 
opened its redesigned Studio B, fol- 
lowing renovations designed to bet- 
ter facilitate voiceover and radio 
spot assembly work. One new addi- 
tion is a new JBL 4430 monitor pack- 
age; the nucleus of the room is an 
MCI 636 24- channel board. Also on 
hand is a large and varied micro- 
phone selection. 

COMPUTER KIDS: Campers at- 
tending the Appel Farm Arts & 
Music Center in Elmer, N.J., this 
summer will have sophisticated mu- 
sic computing power at their dispos- 
al. The center has acquired a Syn- 
clavier system from New England 
Digital, and the camp's directors 
claim Appel is the only place in the 
U.S. where children have hands -on 
access to the powerful digital synth. 

Maria Lattimore, electronic mu- 
sic specialist at the 27- year -old cen- 
ter, says she plans to use the Syn- 
clavier for teaching composition, as 

' well as creating choreography mu- 
(Continued on next page) 

The control room of Ciani /Musica's Studio A shows the clean work station -based design of the facility. 

and outboard processors. 
In addition to the Synclavier, C/M 

houses units by Roland, Octave -Pla- 
teau, Yamaha, Korg, Linn, Even- 
tide, Bode, Lexicon, Oberheim, and 
Sequential Circuits. The keyboards 
and processors are grouped around 
the room in several small work sta- 
tions, and each of these is tied to- 
gether via a custom- designed MIDI 
controlling switching system. Com- 
puter room -type flooring is used to 
run hidden cables, allowing the 
work stations to be interfaced with- 
out clutter. 

C /M's two rooms reflect different 
apsects of the same philosophy. Stu- 
dio A, the main room, is the high - 
tech flagship. Studio B is a low -cost 
room which offers half -inch video 
rather than the 3/4 -inch available in 
the larger room; the Akai 12 -track 

recorder is used, as well as economi- 
cal processors like the Yamaha 
SPX -80, rather than more expensive 
gear. Ciani points out another dif- 
ference. "Studio A takes four peo- 
ple to run effectively, while one cre- 
ative person could have free reign in 
Studio B." 

Ciani's commercial credits as an 
electronic sound and music designer 
include work for Coca -Cola, AT &T, 
Lincoln Mercury, and the Clio-win- 
ning "Beep" campaign for General 
Electric's line of microprocessor - 
based home appliances. 

While commercials have provided 
her with the financial ability to open 
the new facility, she is also dedicat- 
ed to her other career as a recording 
artist, and occasionally, performer. 

Last week, Ciani made her first 
concert appearance in 10 years, 

playing an excerpt from her album 
for the Electronic Theatre '86 show- 
case at the Jacob K. Javits Conven- 
tion Center here. 

"Ten years ago," she says "my 
performances were almost more 
like choreography, with all the run- 
ning around patching things in and 
out." Her stage keyboard setup 
now is "all preprogrammed and MI- 
DI'd" and somewhat less frenetic. 

"The beauty of a live perfor- 
mance of this kind of music is that 
live digital sound is clean and alive 
and pure," she says. "This whole 
concert has been programmed into 
the Yamaha QX -1 sequencer, which 
took about 12 days to do. But it al- 
lows you to really pay attention to 
the actual performing once you're 
up there playing, rather than worry- 
ing about all the equipment." 

Audio Track 
LOS ANGELES 

CAPITOL ARTISTS Missing Per- 
sons were in at Music Grinder for 
vocal overdubs with engineer Casey 
McMackin and assistant Bob War - 
tinbee. Also there, the Pointer Sis- 
ters were in for keyboard overdubs. 
Michael Brooks engineered, assist- 
ed by Jon Ingoldsby. And Deniece 
Williams was in with a full choir 
tracking vocals for her recent Spar- 
row Records project. 

O'Dell Records act Society's Di- 
lemma has been tracking overdubs 
and mixing its second single for the 
label with producers Bill Thomas 
and Bill Underwood at Perspective 
Sound in Sun Valley. Thomas is 
also at the board. 

Bob Dylan has been tracking at 
Skyline Recording in Topanga 
Park. Engineering is Britt Bacon; 
Dylan is producing. Also there, Pe- 
ter Cetera was recording vocals and 
overdubs with producer Michael 
Omartian and engineer Terry 
Christian. And MCA act Broken 
Homes was tracking and overdub- 
bing with producer Jeff Eyrich, 

with Bacon engineering. 
Bobby Womack is producing 

four cuts on the Manhattans' up- 
coming album at Yamaha Studios. 

Elektra artist Dave Adams com- 
pleted his debut album at Record 
One in Sherman Oaks with engi- 
neers Greg Ladanyi and Murray 
Dvorkin. The two were assisted by 
Bob Levy and Clif Jones. 

NEW YORK 

NEW DAY PRODUCTIONS' Jer- 
ry Davis and Ray Velasquez com- 
pleted recording Denroy Morgan's 
"Too Much Too Soon" at I.N.S. Re- 
cording. Robert Kasper engi- 
neered, Brian Portnoy did the dub 
mix, and Chep Nunez edited the 12- 
inch single for Sutra. Also there, 
Mitch Brathwaite produced Tan- 
ganyika's "She's Got The Beat." DJ 
Nice from WNYE was in to add 
"scratching," and Kevin Reynolds 
engineered. 

OTHER CITIES 

BIAS RECORDING of Spring- 

field, Va., has been busy on some 
projects for Rounder Records art- 
ists Norman Blake & Tony Rice 
and Del & Jerry McCoury. 

Jesse Rae, recording his new al- 
bum at Troutman Recording Stu- 
dios in Dayton, Ohio, was incorrect- 
ly identified in this column as the co- 
author of John Waite's hit "Missing 
You." In fact, Rae penned Odys- 
sey's 1982 hit "Inside Out." 

Martin Recording Co. of El Paso, 
Texas, has the Farlow Brothers, a 
three -piece act from Dallas, com- 
pleting its debut album, produced 
by Howard Steele and Ty Grimes. 

Lenny Williams is working at 
Knobhill Studios in Sunnyvale, 
Calif., with producer Fred Pittman. 

Light Records gospel act Com- 
missioned has been laying tracks 
for its self -produced album at Stu- 
dio A in Dearborn Heights, Mich. 
John Jaszcz is engineering, assist- 
ed by Eric Livengood. 

Motech recording artist Carol 
Hall has been working at Detroit's 
Gnome Sound with producer Bruce 
Nazarian. 

(Continued on next page) 
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t e yen continue to cut profits? 
Will there be more price hikes before 
the end of the year? 
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IN NEW YORK 
Ron Willman, Director of Sales: Video /Sound 
(212) 764 -7350 

IN LOS ANGELES 
Mickey Grennan 
(213) 859 -5313 

"Pro audio /video 

/TA Sets Seminar, Exhibit 
Special Effects Emphasized 

NEW YORK Two computer - 
graphics seminars and a special - 
effects- equipment exhibition are 
set for a daylong meet here Thurs- 
day (26), sponsored by the Interna- 
tional Teleproduction Society 
(ITS). 

The event takes place at the 
Fashion Institute of Technology's 
David Dubinksy Student Center, 
at 27th Street and Eighth Avenue. 

The first seminar, "Moving Pic- 
tures- Getting The Most From 
Video Special Effects," will be an 
applications- oriented discussion 
covering a wide range of equip- 
ment and technology, according to 
the ITS. In addition to the panel 
discussion, samples of award -win- 
ning effects work created by the 
panelists will be shown. 

Moderating the session will be 
Karen Beddingfield, manager of 
animation, graphics, and music 
production for Showtime /The 
Movie Channel Inc. Panelists are 
Dean Winkler, vice president of 
computer graphics and optical ser- 
vices for Post Perfect Inc.; Bill 

Weber, senior editor at Charlex; 
and Brad Lewis, producer /ac- 
count executive, special effects 
and computer graphics, for VCA 
Teletronics. 

From 2:00 to 3:30 p.m., the dis- 
cussion moves "Into The Land Of 
3 -D." Winkler will moderate this 
panel on cutting -edge special -ef- 
fects technology, computer paint- 
ing systems, and frame -by -frame 
3 -D computer animation. Samples 
will also be shown as part of this 
panel. Beddingfield, Weber, and 
Jeff Kleiser, director of the mo- 
tion picture special- effects divi- 
sion of Omnibus Computer Graph- 
ics, will make up the panel. 

The equipment exhibition runs 
all day, from 9:30 a.m. to 6 p.m., 
and will feature products from 
Quantel, Ampex, Wavefront, Au- 
rora, Abekas, Chyron, and other 
makers. 

Registration is $25 for ITS 
members, $50 for nonmembers. 
Contact the organization at (212) 
986 -1414 for more information. 

SOUND INVESTMENT 
(Continued from preceding page) 

sic, creating an all -camp musical, 
and developing sound tracks for 
films. 

MONDO WIRELESS: New York - 
based rental outfit A/T Scharff re- 
ports great success with a unique 
microprocessor -controlled, multista- 
tion wireless intercom system it's 
developed, dubbed System 3000. 
One recent application for the sus - 
tem was an NBC remote for "The 
Bill Cosby Show." The System 3000 
central processing unit was used as 
the controller for 15 wireless inter- 
corns, with members of the produc- 
tion crew connected, via walkie -talk- 
ie to the RTS intercom system in the 
All Mobile Video remote truck. 
With the System 3000, says Scharff, 
each crew member maintained total 
mobility, yet was still connected to 

the truck, the director, and the cam- 
eras. 

UPGRADED TAPES: Video Cen- 
tral Inc.'s engineering division re- 
ports new field -tested modifications 
which upgrade lower -priced, low - 
band Sony multistandard videocas- 
settes to handle broadcast -quality, 
high -band PAL, SECAM, and NTSC 
standards. Even with the added cost 
the modifications add to the price of 
Sony VO 5850, 5800, 5630, 5030, or 
4800 cassettes, says the New York - 
based company, the user still saves 
about 50% of the cost of the BVU 
800 tapes normally used for the 
high -band formats of PAL and SE- 
CAM. Contact Video Central at 
(212) 947 -6960. 

Edited by STEVEN DUPLER 

AUDIO TRACK 
(Continued from preceding page) 

At New River Studios in Fort 
Lauderdale, Fla., the James Last 
Band was mixing a new album for 
PolyGram. Producers were James 
and Ron Last; mixer was Ted Stein, 
assisted by Teresa Verplanck. 

Little Redd Cottel has been lay- 
ing tracks for RCA at Cheshire 
Sound in Atlanta. Charlie Single- 
ton and Ed Howard are producing; 
Lewis Turner Padgett is engineer- 
ing, assisted by Michael White. 
Also there, Fred Sawyers and 
Keith Rawls have been tracking 
their self -produced project. Thom 
Kidd is at the board, assisted by 
Alex Ayers. 

At Beartracks in Suffern, N.Y., 
Ken Scott has been producing John 
Philip & the Night for Atlantic. 

Ohio -based country rock act Sil- 
ver Wings has been wrapping the fi- 
nal mix on its new EP at Studio 7 in 
Marysville, Ohio. Producing is 

Doug Faiella. 
Pete Special of Big Twist & the 

Mellow Fellows has been in at Par- 
agon Studios in Chicago, laying 
tracks on two new cuts. Producing 
is Gene Barge (of Chess Records 
fame), with Bob Kearney at the 
board. Also there, Keith Hender- 
son has been producing a 12 -inch on 
Robbie Robinson. Kearney is engi- 
neering. 

Jazz pianist Dave Bloom was in 
at Tone Zone in Chicago, recording 
several tunes with bassist Larry 
Grey and drummer Joel Spencer. 

At Planet Dallas, Pieces Of Six 
was in working on a new project 
with engineer Rick Rooney. 

All material for the Audio Track 
column should be sent to Steven 
Dupler, Billboard, 1515 Broad- 
way, New York, N.Y 10036. 
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"When I Grow Up ..." 

Playing "grown -up ". One of the joys of childhood. 

Dressing in "grown -up" clothes, walking in "grown- 
up" shoes, and mocking "grown -up" words. 

But everyday. children are stricken with the most 
dreaded of all "grown -up" diseases -cancer. And 

their games are ended. 
To too many of these children, play- 

ing "grown -up" will never be anymore 
than that -playing. Many of these 

: s 

L Da 

children won't even play "grown -up" again. 

At St. Jude Children's Research Hospital, we're 
fighting to put an end to this senseless loss, and 

we're working toward a day when no innocent 
' °grown -up" will lose her life to cancer. 

To find out how you can help in this desperate 
struggle, write to St. Jude, 505 
North Parkway, Memphis, TN 38105, 
or call 1-800-238-9100. 

T. JUDE CHILDREN'S 
RESEARCH HOSPITAL 

nny Thomas, Founder 
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If you still believe in me, 
These contributors helped put the scaffolding up. 

Founding Sponsors 
Ciz_teau Ste. Michelle Vintners, Inc. 
Chrysler- Plymouth and Dodge Dealers 
The Coca -Cola Company 
Eastman Kodak Company 
Kel ogg Company 
The Stroh Brewery Company 
The U.S. Tobacco Company 

Official Sponsors 
American Airlines, Inc. 
Arm Products, Inc. 
The Grand Union Company 
The Nestlé Food Corporation 
Oscar Mayer Food Corporation 
Jcseph E. Seagram & Sons, Inc. 

Magazine 
Unocal Corporation 
USA Today /Gannett Company, Inc. 

Official Suppliers 
Allied Van Lines, Inc. 
Black & Decker Corporation 
K_reberly -Clark Corporation 

The Torch Club 
($1,000,000 and over) 

Aid Association for Lutherans 
AN1 ricas School Children 
Age 
Benevolent & Protective Order of Elks 
Chrysler Corporation and Employees 
Cre.iit Union National Association 
Dmabled American Veterans 
Foe- nmasons of North America 
Job Kluge 
Knights of Columbus, 4th Degree 
The Kresge Foundation 
The J. Howard Pew Freedom Trust 
Pdsh American Congress 
Seas, Roebuck and Co. 
State Farm Insurance Companies, 

Agents and Employees 
Harry and Grace Steele Foundation 
Ilalephone Pioneers of America 
Thrken Foundation of Canton 

The Crown Club 
(SS00,000- 5999,999) 

The Vincent Astor Foundation 
Cep Fire, Inc. 
Ca-folic Order of Foresters 
DeLy News Citizens for Liberty 
Erdman Corporation 
Ft t ire Farmers of America 
General Electric Company and Foundation 
11E4 Corporation 
ht- Donnell Douglas Corporation 

And Employees 
Natonal Federation of Republican Women 
National Society Daughters of the 

American Revolution 
R. J Reynolds Industries, Inc. >e Steinbrenner 
Ttiuhe Ross & Co. 

kologie s 

ion 
The independence Club 

(1250,0004499,999) 
Asn rican Standard, Inc. 
Art -tir Andersen & Co. and Employees 

:Residents of Tawn of Brookhaven, 
York 

Diets Coi 

The Pedestal Club 
($100,000 -$249,000) 

Abell- Hanger Foundation 
The Ahmanson Foundation 
American Hellenic Educational 

Progressive Association (AHEPA) 
American Legion /Department of 

New York 
AMVETS 
M.L. Annenberg Foundation 
Archer- Daniels -Midland Company 
The Armstrong Rubber Company 
AST Research, Inc. 
Bankers Trust Company 
Beta Sigma Phi 
The Blue Print Co., Inc. 
Boeing Company Employees 
CalComp and Employees 
Central Florida Statue of Liberty 

Commission 
Central Pennsylvania Ethnic Festival, Inc. 
Mr. and Mrs. Jack Chutick 
Colorado Association of Life 

Underwriters 
Colorado Association of REALTORS', Inc. 
Communications Workers of America 
Consolidated Edison Co. of New York 
Continental Corporation Foundation 
Dallas International Mimosa Society 
DeWitt Wallace /Reader's Digest 

Association, Inc. 
Du Pont Commercial Carpet 

Fibers /Bigelow Carpets /Contract 
Distributors Corp. 

E.I. duPont de Nemours & Company 
Ecluitable Life Assurance Society of the 

U.S. 
Federated Italo- Americana of Southern 

California 
The First Catholic Slovak Union of the 

U.S. & Canada 
Georgia Association of REALTORS' Inc: 
Georgia District of Kiwanis International 
GFWC Blinois Federation of Women's 

Clubs 
Charles Hayden Foundation 
The Hillhaven Corporation 
The Robert Wood Johnson Foundation 
Junior Achievement Inc. 
Robert J. Kleberg, Jr. & Helen C. Kleberg 

Foundation 
Ladies Auxiliary to the Veterans of 

Foreign Wars 
Liberty National Bank & Trust Company 

of Oklahoma 
Marcus Corporation Foundation 
Richard King Mellon Foundation 
Mary Sloan Miller 
Modem Woodmen of America 
National Association of Arab Americans 

Foundation 
National Council of Columbia 

Associations in Civil Service 
National Council of State Garden Clubs 
National Federation of Asian Indian 

Organizations in America 
Native Sons of the Golden West 
New Jersey Bell Tole hone Company 
New Jersey State Federation of Women's 

Clubs 
New York Life Foundation 
New York State Association of 

REALTORS bc. 
New York Times Company 
Norfolk Southern Foundation 
Norton Company 
Order lions of Italy Foundation 
Employees dilly City of Oxnard, CA 
Parties for a Great Lady 
Peat Marwick Mitchell & Company 
Plc 
Phib 

y: Inr. 
ants Interne 
ornpanv 
ion of New Mexico 

Corporation and 

Polish National Alliance of the U.S. 
Polish Roman Catholic Union of America 
Public Service Electric and Gas Company 
Friends and Members of the General 

Pulaski Memorial Parade 
Ruritan National General Fund 
Slovenians for Lady Liberty 
Specialty Steel Industry of the U.S.A. 
The Statue of Liberty Fund, Inc. /Parsons 

City, KS 
UNICO National 
Veterans of Foreign Wars 
Warner- Lambert Company 
Waste Management, Inc. 

The Freedom Club 
($50,000 -$99,999) 

Allied Corporation Foundation 
The American French Foundation, Inc. 
American Legion /Department of Florida 
American Legion Auxiliary 
Anonymous 
Armenian Apostolic Church of America 
Atlantic Electric Company 
Atlas Copco North America, Inc. 
Automatic Data Processing 
The Bazaar Teen Board 
Ben Hur Life Association 
Borman's Inc.- Farmer Jack Supermarkets 
Bnai Zion 
Brown & Bauxenbaum 
Burrelle's Press Clipping Service 
Amon G. Carter Foundation 
Central Bancshares of the South, Inc. 
Croatian Fraternal Union of America 
The Degree of Honor Protective Association 
First Jersey National Bank 
The State of Florida on Behalf of its Citizens 
Ford Foundation 
General Federation of Women's Clubs 
Greek Catholic Union of the U.S.A. 
Grove Manufacturing Co, 
Guardian Life Insurance 

Company of America 
William R. Hewlett 
Internorth Foundation 
Citizens of Jersey City, New Jersey 
The J.M. Foundation 
K.P.L. Gas Services 
Kings Super Markets, Inc. 
League afPortuguese Fraternal Benefit 

Societies of California 
Linde -Union Carbide 
Thomas J. Lipton ton Foundation, Inc. 
Lithuanian Roman Catholic Alliance 

of America 
Lockheed Corporation 
The Merck Company Foundation 
Metropolitan Life Foundation 
Midlantic Banks, Inc. 
Morgan Guaranty Trust Company 
Morgan Stanley & Co., Inc. 
Neighborhood Cleaners Association 
North American Company for 

Life & Health Insurance 
The Pfizer Foundation, Inc. 
Polish American Women's Alliance 

of America 
Polynesian Cultural Center 
Procter & Gamble Co. 
Prudential Life Insurance Co. 
Royal Neighbors of America 
Save Our Statue Committee Tri- Cities. 

Washington 
Schlage Lock Company 
Sea -Land Co iratton 
The Statue of berty Committee of 

Baton Rougi. I,ouiaiana 
Statue of Libe ;v Golf7burnament- 

Miami, Flo a 
Time, Inc. 
Utah Correct al Association 
Vinyl Buildii +.ucts 

Contrihut ioc f October 1, 19, 

" 
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help finish the job. 
We need your contribution to help take it down. 

She is our nation's proudest symbol of freedom and hope. 
But a hundred years of harsh weather have taken their toll . 

Today she stands out there in the harbor covered with a 
network of scaffolding. 

The hand that held the torch is empty. 
The torch itself, ravaged by age and corrosion, rests in a 

shed at her feet where it serves as a model for a new torch 
that will replace it. 

And Ellis Island, where the ancestors of nearly half of all 
Americans first stepped onto American soil, is in ruins. 

Thanks to the contributions of thousands of generous 
Americans, organizations and companies -too many to be 
mentioned here -the work to rebuild these cherished monu- 
ments has started. But there's still a long way to go to finish 
the job. And all the money must come from private donations. 

If not you, who? 
If not now, when? 
As part of next year's Centennial Celebration, the names of 

all who contribute to the restoration effort will be officially 
entered into the archives of the Statue of Liberty national 
monument for permanent display. Put your company's name 
among them. 

Your help is urgently needed now. Please send in your 
contribution. 
E 

The Statue of Liberty -Ellis Island Foundation, Inc. 
P.O. Box 1986, Dept. ABPS, New York, NY 10018 

I'd like to help Save The Lady. Enclosed is my tax deductible contribution for: 

$10 $25 EJ $50 $100 $500 Other $ 

Please make checks payable to: Statue of Liber*.y. 

Check enclosed. Orplease charge my MasterCard E VISA AmericanExpmess 
Expiree 

Credit 
Card 

Please let me know how my company can help 
Mr. 
Mrs. 
Ms. 

NAME (Please Print! 

COMPANY NAME 

SIGNATURE ! Rec uired if wing credit card.) 

STATE ZIP 

KEEPTHE'TORCH UT® 
1985 The Statue of Lihemt -Ellis IiI ref Fc+andation, Inc. 

F'H(Yft) HI RICHARD HERF.NH()1 T7. 
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I I Billboard 

CLASSIFIED 
ACTION MART 
To order an ad ... check the type of ad you want ... 

Regular classified (ads without borders): $2.35 per word, per 
insertion. Minimum ad order, $47.00. 
Display classified (all ads with borders): $77.00 per column per 
inch, per insertion; 4 insertions $71.00 per; 12 insertions $66.00 
per; 26 insertions $63.00 per; 52 insertions $51.00 per. Price 
discounts are based on insertions in consecutive issues. 

- COUPON 
Count 8 words for our Box Number and address. Add $6 
for handling. Only regular mail forwarded -tapes not 
acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank# 

Your Name 

Company 

Address 

City State _ Zip 

Telephone 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club Visa Master Charge 

Credit Card # Exp. Date- 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of 2" or more running 2 consecutive weeks. 
Need to get your ad in fast? Call Jeff Serrette ... In NY State 
phone 212/764 -7388 ... Outside N.Y. State phone toll free 

Your signature 

FOR SALE 

RETAILERS, ONE -STOPS, 
IMPORTERS! 

Now available as domestic pressing: EURO- 
TRAX / Volume 1, a LP compilation contain- 
ing the latest european dance -oriented re- 
leases. 10 brand -new cuts, high- energy, dis- 
co, dance -rock, new music / 4 -color picture 
jacket nationally distributed by: 

E.A.M.S. / 94 Wright Avenue Staten 
Island, N.Y. 10303 (718) 816 -5456 / 
Retailers, please send for list of re- 
gional distributors. 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th & 36th Str.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN 

LP's S4 99 
12 inch 52.99 

also 
LARGEST SELECTION OF 

IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES: 

T.D.K. 90 S1 09 
T.D.K. SA90 1.79 
Maxell IIS . 2 49 
FAMOUS BRANDS T -120 , 52.99 
SONY T -120, PANASONIC, JVC, 
KODAK, MEMOREX T -120's ALL 
FOR ONLY 54.49 EACH 
WE ACCEPT MAIL ORDERS - 5100 MINIMUM 

- 
ADD 

12.0 SHIPPING AND HANDLING 

While Other People are l ti,ing their prices. 
we are slashing ours. Major Label LPs as 
low as 50, Your choice of the most esters 
sive listings available. 

For free catalog call (6(19) 89(1 6(Xx) 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 08691 (X)20 

ÁoPor 
N6 

ne s 
aa" Yo u; Cp needs 

Toe 

ATTENTION RETAILERS 
Personalized Service 
Thousands of Titles in Sto., 
CD Accessories 
Competitive Pricing 
Same or Next Day Shipment 
Volume Discounts Available 

1- 800 -255 -3472 
Cali 14520703 

I. I, .om'n (11 06E11 

CUT OUTS & OVER STOCKS 
LP's Tapes, 45's and imports. Looking for the 
unusual', We have it at lowest prices. All re- 

quests for list ust be written on your company 
letterhead. Dealers Only. 

Performance 
P.O. Box 156 

New Brunswick NJ 08901 
(201) 545 -3004 Telex: 5106008316 

FOR SALE 

CASSETTE SNELL MOLDS 

2 - 12 cavity sonic cover cassette 
2 - 12 cavity bass cassette 
1 - 12 cavity screw cover cassette 
1 - 8 cavity sonic cover cassette 

1 - 8 cavity bass cassette 
1 - 4 cavity cassette box 
1 32 cavity keyhole hub 
1 84 cavity guide roller mold 
Gima automatic audio cassette as- 
sembly machine plus misc. compo- 
nents for cassette assembly. 

$375,000 for all! 
Box 7888 

Billboard Magazine 
1515 Broadway 

New York, NY 10038 

BUDGET & MIDUNE CASSETTES 

Catering to flea market vendors and inde- 
pendent record stores only. No cut -outs. 
$50 minimum. Write or call for free cata- 
log. 

The Tape Box, Inc. 
2801 West Reynolds St. 

Plant City, FL 33566 
(813) 754 3896 

MAJOR LABELS 
LP's & CASSETTES 

As Low As (25e) 
1.000's of titles. Write or call for free listings. 

International Highway 
76 Degraw Street 

Brooklyn NY 11231 
(7181 596-5104 - Telex 62516 

WHOLESALE TO STORES 
WE SPECIALIZE IN 12" PRODUCT 

Full line of Gospel LP's 8 Cassettes 
All current LP's, cassettes, CD's and 45's 

Independent and major companies. 
LOWEST PRICES! SAME DAY UPS! 

NO CATALOG REQUEST - PLEASE CALL 
SE HABLA ESPANOL 

GIo Mdse. Corp. 
43 -02 34th Ave., L.I.C., NY 11101 
N.Y.S. Residents (718) 706 -0515 

Out of NYS call toll free 1 (800) 628 -3010 

WE EXPORT TO All COUNTRIES 

12" / LP'S / CD'S 

BEST STOCK -BEST SERVICE- 
BEST INFORMATION 

We specialize m 12 Dance Records 
all small and major labels 

TRY US!! 

EXPORT -O -DISC 
855(E) Conklin Street 

Farmingdale, N.Y. 11735 USA 
Tele # (516) 694 -4545 

Telex: 6852522 
Telex: 4758254 

Fax # (516) 694-4594 

FOR SALE 

RECORDING STUDIO 
FOR SALE 

2000 SO. FT. 
Seriously equipped- automated 24 trk turnkey 
operation. Studer /Amek Angela 39 channel/ 
Ampex /224XL. Owner leaving the city. Priced 
to sell - $275,000. 

(212) 410 -7910 

DISTRIBUTOR 
WHOLESALE ONLY 

We are 12 records. blank audio, 
blank video, video games, movies. 
accessories, hardware, (1)'s, al- 
hums. tapes.... 

Stratford Dist., Inc. 
N6 Denton Ave. 

Garden ('itv Park NY 1 1114(1 

17181 343 -6920, 15161 S77 -1430 
(SOO) 645-855S, Telex 6(45221(1 

CUT OUTS & IMPORTS 
LP s casselles 8 tracks and 45 s Rock 
Country R 6 B and Gospel Wate for free 
catalog Trade only 

MARNEL D1ST. 
P.O. Box 953 

Piscataway, NJ 08854 

REGGAE AND MORE 

ECHO RECORDS INC. 
FREE LANCE AGENTS 
REQUIRED ALL AREAS TO 
CARRY OUR EXCLUSIVE 
LINES. 

WRITE WITH C.V. /RESUME OR CALL 
JEFFREY COLLINS FOR MORE DETAILS 
ECHO HOUSE: 281 DEAN STREET SOUTH, 
ENGLEWOOD, N.J. 07631 - TEL 201.568- 
0040 - CATALOGUES AVAILABLE - 

MILLION SELLERS 
Every song on record to sell a Million from the first in 
1920 thru 1985! Listed alphabetically by title. artist & 
year. Cost $10.00, check or money order, we pay 
the postage! Information 1 -800- 222 -7286. For your 
copy of the Million Sellers Book, send $10.00 to: 

Million Seller Book 
Dept. B 

Box 33816 
Denver, Colorado 80233 

MTV'S ROCK 8 ROLL 
TO GO 

Along with 1,000'5 of other cassette and LP ti- 

tles. Dealers only Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.Q. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

WANTED TO BUY 

WANTED FOR CASH - CD's, LP's, cassettes and 
video. Promos ok. Top 20 LP's $2.50. 
(818) 705 -4965. 

800/223.7524. 
SERVICES /SUPPLIES/ VIDEO 
EQUIPMENT 

* * * * * * * * * * * * * * * ** 
* DANCE FLOOR LIGHTING * * 
* QUALITY PRODUCTS PRICED LOW * 
* Controllers. pinbeams. color sticks * 
* mirror balls, rope lights. beacons. 
* novas. strobes, foggers. rotators. * 
* and other similar products! * 
* Let us help you! 
* THE MUSIC SERVICE 
* 327 S Miller Rd Akron. OH 44313 * 
* * * * * (216) 867.1575 * * * * * 

risksoakers 

RECORD PRESSING 
CASSETTE DUPLICATION 

RECORD JACKETS 

CALL TOLL FREE 
1- 800 -468 -9353 

153 W 46th St , New York N Y 10036 
212 - 302 -4140 

RADIO TV JOBS 
10.000 radio lobs a year for men and women are 
listed in the American Radio Job Markel weekly 
paper. Up to 300 openings every week!' Disk Jock- 
eys, Newspeople and Program Directors. Eng,. 
neers, Salespeople. Small. medium and malor mar- 
kets all formats Many lobs require little or no ex- 
perience, One week computer list $6 00 Special 
Bonus, six weeks SIS 95-you save $20' 

AMURICM 5010 JOe 
1553 North aaatorn 

Las V , Nevada 59101 

MAILING LISTS 

DIRECTORIES 
Free information and catalog. 

AMERICAN MUSIC DATABASE 
P.O. Box 777 

Times Square Station 
New York, NY 10108 -0777 

VIDEO 

SAVE $$ BUYING used VHS tapes - Top 40 as well 
as catalog titles. Call for prices! 1 (8001 833 -3264 or 
(803) 292 -2072. 

VIDEO DUBS 
1" of 3/4" to VHS /BETA 

2C per minute! Daily capacity: 4500 
hours -Repackaging, labeling, 
shrink -wrap. 

(818) 841 -5059 

SELLING USED VHS MOVIES 
Examples, Goonies, Mask, Volunteers and Priz- 
zi's Honor ... $26.00 each. Pinocchio, Ghou- 
lies and Into The Night ... $22.00 each. Many 
others in limited quantities. Call: 

Matinee Movie Club 
(618) 277 -4661 Today! 

WE BUY VIDEO OVERSTOCKS 
AND DELETES 

NO LOAD TOO BIG!! 

Video Cassette Sales 
(201) 778 -0877 

TAPES 

BLANK AUDIO a VIDEO CASSETTES 
21ST ANNIVERSARY 

LOWEST PRICES IN TOWN 
Audio Cassettes Video Cassettes 

Mastering Tapes 8 Tracks 
Don I Delay-Call Today' For More Information 

Andol Audio Products, Inc. 
4212 14th Ave., Brooklyn, NY 11219 

Call Toll Free --(8001 221 -6S78 
N.Y. Res. 

17181 435 -7322 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 
EASY TO USE INEXPENSIVE 
REUSEABLE 6 DISPOSABLE 

5 SELECTIVE MODELS 

-FOR SAMPLES AND PRICES - 
CONTACT 

C it D SPECIAL PRODUCTS 
309 SE OUOYA DRIVE 

HOPKINSVILLE KY 42240 
502/885.8088 

REAL ESTATE /FOR 
SALE /LEASE 

9000 SUNSET BOULEVARD 

Prime music industry location 
Floor to ceiling windows- impres- 
sive views 
24 hr. security 
500 to 6000 sq. ft. suites avail- 
able 

Exclusive leasing agent - Los Ange- 
les Realty Services - Andrew 
Raines /Lark Christensen 

(213) 271 -4666 
(213) 274 -6855 

66 BILLBOARD JUNE 28, 1986 

www.americanradiohistory.com

www.americanradiohistory.com


REAL ESTATE /FOR 
SALE /LEASE 

WONDERFUL, HUGE, SUNNY terrace large 1 bed- 
room, 11/2 bath, E. 50's Manhattan. Seek male with 
substanial cash interested in begin legally on stabi- 
lized lease (under $800 mo.) - possible conversion. 
Box #7677, Billboard Magazine 1515 Broadway, 
New York, NY 10036. 

PRIVATE DRIVE 
TO TOP OF THE WORLD 

RETREAT! 
Secluded 1/2 acre with panoramic city view! 
Huge skinny dippers pool, Palm Springs setting. 
Ultra mod 2 plus den with walls of glass. Fabu- 
lous remodeled kitchen and baths. 12 car park- 
ing. $329,000. 

Neil /Wes 
Jerry Burns & Associates 

(818) 788 -0446 

NOVELTIES/ 
MERCHANDISE 

The "Hottest" Impulse (tern 

SUPER SIZE POSTERS 
Gigantic 40 "x60" 

Featuring 
MOTLEY CRUE -IRON MAIDEN - 
WASP -DURAN DURAN -WHAM 

lieserve you XTRA PROFIT 

Call NOW! 1- 800 -621 -8551 
Sales Reps Wanted 

POSTERS 
Rock Posters 

ZAP ENTERPRISES 
1251 -3 (rolo St. 

Los Angeles, Calif. 90006 
(213) 732 -3781 
DEALERS ONLY 

ROCK MERCHANDISE 
Leading distributor of MUSIC MINDED 
MERCHANDISE seeks new customers. 
Great selection 
Monthly specials 
Same day shipping 

ROELLCO 
Toll free - 1 (800) 328 -0308 

Dealers only -Reps Wanted 

MISCELLANEOUS 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
HOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 

AD! 

1 la 
cv 

O O 
(212 764-7388 
in N Y State) 

MISCELLANEOUS 

-ATTENTION MUSIC RETAILERS 
THE Billboard BOOK of 

NUMBER 
ONE HITS 

IS HERE! 

Now in its second print - 

rig-the first comprehen- 
sive history of 30 years of 
rock and roll, a concise ref- 
erence source to over 600 
songs that made it to he 
top of the charts' 

Every entry gives chart 
facts, label and record 
number. songwriter and 
Producer-plus a listing of 
the Top Five songs for the 
same week 

CALL NOW TO ORDER YOUR PREPACK 
OF 6 BOOKS AT A 40% DISCOUNT. 

1-(800)-223-7524 Istate, 

From "Rock Around the Clock" to "We Are 
the World." celebrate 30 years of the best 
pop music with the on/ybook to give the in- 

side story behind every song to reach the 
Number One spot on the Billboard "Hot 
100" music charts since 1955 

You also get fascinating be- 
hind- the -scenes stories 
about the songs and the per. 
formers. gossip galor, and 
enough trivia to satisfy every- 
one in pursuit of it And- 
over 500 vintage photos, 
many never befor available 

If you're a fan of rock and 
roll. you can't afford to be 
without this exciting one -of- 
a -kind collection 

640 pages 7 x 9'/ Almost 
600 photographs 

"Definitely a hit. It's not 
only a great reference 
work, it's fun to read." 
DICK CLARK 

or 

(212) 764 -7388 (LOCallyl 

Billboard Publications. Inc. 
1515 Broadway 

New York, N.Y. 10036 
Attn: Jeff Serrette 

Direct Marketing Dept. 

GOLDEN OLDIES 

WHOLESALE OLDIES 45's 
Underground oldies, Eric oldies and Ri- 

pete oldies .994, 

Old Gold, Canadian and hard to get im- 

ports. Dealers, send for your free cata- 
log. 

Gold Vault 
P.O. Box 202 

Oshtemo, MI 49077 
(616) 349 -9413 

SCHOOLS & 
INSTRUCTIONS 

Music Business/Video Careers, 
STUDY IN ATLANTA OR PORT LAU- 

DERDALE, LEARN recording studio tech- 
niques, video production and much more. The 
Music Business Institute prepares you for exciting 
marketing. management and technical careers. 
Top pro training in concert production. artist 
representation. retail /wholesale. promotion/ 
marketing, copyright laws. publishing. much 
more. Employment assistance. financial aid avail- 
able Call toll -free 800-554 -3346. or send for 
free career guide (indicate campus choice. 
phone, and year of H S graduation( to. MSI, 
Dept. 23. 3376 Peachtree Rd., Atlanta, GA 
30326. 

FIXTURES 

VIDEO TAPE 
CASSETTE DISPLAYS 

RECORD ALBUM RACKS 
Single & Double Browsers & TP's 

45rpm Cabinets & Cash /Wrap Counters 

BRAND NEW OR USED, MINT CONDITION 

ALL AT A FRACTION OF COST! 

BLAND /WIGGS 
The Nation's Largest Dealer 

1- (800)- 222- 0653/In N.J. (201) 386 -1578 

BUSINESS 
OPPORTUNITIES 

1 -800- ROCK -USA Nationwide Toll -Free number 
available for marketing and /or mail order. Serious 
buyers only. Call 9 -5 EST. 

BUSINESS 
OPPORTUNITIES 

NEW MEXICO 
Sensational cash business video game room in 

high traffic mall plus leasing, servicing of coin 
operated video games and vending equipment - 

Walton, CIBB 
(505) 984 -0163 

TALENT 

WANTED 12 MUSICIANS to perform Calypso mu- 

sic. Must have at least 6 years experience. Needed 
for July 11th thru July 13th, 1986. 4 hours per night, 
salary $1500. per night. Performances to take place 
in St. Thomas, V.I. Contact Otis Martin, 455 Head of 
Neck Road, Bellport, N.Y. 11713. (516) 286 -1586. 

PRO DRUMMER 
AVAILABLE 

Excellent Credits - Strong Pop /Rock Im- 
age - Ambitious Team Player - Well 
Equipped - Available Immediately for Hot 
Commercial Pop /Rock Group w /Man- 
agement and Major Label. Top 10 Mind- 
ed Pros Only Please. 

Box # 7676 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

EXPERIENCED MUSICIANS 5 to 10 years experi- 
ence playing steel drums- preferrably Socca and Ca- 

dence tunes. Call (516) 481 -7357. 

SINGERS 
LET DICK MICHAELS 

PRODUCTIONS 
DO A SESSION FOR YOU! 

WE ARE REASONABLE AND WE GET RESULTS! 
National distribution and promotion available. 

DICK MICHAELS PRODUCTIONS 
11311 Audelia Road Condo 283 

Dallas, Tx. 75243 (214) 348 -4151 

MANAGEMENT COMPANY SEEKS new artist to 
record on Spec /Production deals. 24 track 
"State of the Art" studio in house. Call Florida 
(904) 576 -4741. 

SONGWRITERS 

BOURBON ST. RECORDS 
SEEKING NEW TALENT 

(solo, duo or group) 
With original music. Send demo 
tapes, pictures, or VHS to: 

BOURBON ST. RECORDS 
P.O. BOX 24607 

New Orleans LA 70184 

WORDS SET TO MUSIC; reasonable rates; M Bal- 

dwin, 207 S. Wabash, #301, Chicago IL 60604. 

YOUR TUNES CAN WORK FOR YOU! 

Receive your high quality demo for only $95 per 
song. Marketing Assistance available for strong 
songs. 
Call or Write for brochure - 

Easton One Productions 
P 0 Box 30682 

Bethesda, Md. 20814 
(301) 493 -6440 BMI affiliated. 

GROUPS, COMPOSERS, 
WRITERS 

We want to publish your music for our new 
artist series. Send demo to: 

Pegasus Flight 
17120 Los Alimos Street 
Granada Hills, CA 91344 

HELP WANTED 

AGENT WANTED WITH knowledge of "Track 
Dates". Noms (213) 827 -0957. 

DJ /MUSIC PROGRAMMER 
1 -4 or more property responsibil- 
ity. Primarily SW Georgia, possi- 
ble SE Alabama and NW Florida. 
Top 40, Dance -Disco operation 
with strong happy hour adult 
contemporary /oldies format. 

DO NOT DELAY 
Send resume to: P.O. Box 5566 

Dothan, ALA 36302 
Attn: Jim Bowers 

MANAGER- FRANCHISE A start-up franchise com- 
pany is offering an excellent career opportunity for 
an experienced individual with management skills in 

all phases of business. This position requires a shirt- 
sleeve manager with knowledge of computers and 
communicative skills both written and oral. Send re- 

sume and salary history to: 16482 Barnstable Circle 
Huntington Beach CA 92649 

MERCHANDISE MGR, MAJOR CHAIN 

RECORDS VIDEO ACCESSORIES 

Must have experience advertising, store con- 
trols. Excellent opportunity. 

Box 7678, Billboard Publ., Inc. 
1515 Broadway 

New York, N.Y. 10036 

PRODUCTION CONTROL /ACCOUNT executive - 

LP record manufacturing. Manhattan. Some record 

business knowledge needed. Salary to match expe- 
rience. Europadisk (212) 226-4401. 

POSITIONS WANTED 

TOUR MANAGER 
Former travel industry exec expd. in tour mgmt. 
avail. immed. for up- coming road tour of estab- 
lished act. Worked with several major acts and 
film studios. I am professional and know the ins 
and outs of this business. Serious inquiries to: 

Steve Vida 
4233 Spring St., Ste. 157 

Ls Mesa CA 92041 
(615) 256 -8513 

Billboard 

CHART 
RESEA RCH 
PACKAGES 

The definitive lists of the 
top hits year by year, 
through the entire history 
of the Adult Contemporary 
Singles charts. 
Based on the authoritative 
statistical research of the 
music industry's foremost 
trade publication. 
THREE TITLES 
AVAILABLE: 
Number One Adult 
Contemporary Singles, 
1961 through 1985. 
Lists Billboard issue date, 
title, artist and label of the 
number one record of each 
week. $30.00. 
Top Ten Adult Contem- 
porary Singles, 1961 
through 1985. Lists title, 
artist and label of every 
record which reached 
number 10 or higher on 
Billboard's Adult Con- 

. temporary Singles chart. 
Listed alphabetically 
within each year. #1 rec- 
ords are indicated. $30.00. 

Top Adult Contempo- 
rary Singles Of The 
Year, 1966 through 
1985 The annual listings 
of the top hits of the year in 
rank order, as published in 
Billboard's year -end spe- 
cial issues. Includes title, 
artist and label for each 
entry. $30.00. 

Individual yearly lists may 
also be purchased sepa- 
rately; see coupon below. 
$5.00 per list. 

Billboard Chart Research 
Attn: Debra Todd 

1515 Broadway 
New York, NY 10036 

Please send me the follow- 
ing Billboard Chart 
Research Packages: 
G -1 Number One Adult 

Contemporary 
Singles @ $30.00 

G -2 Top Ten Adult 
Contemporary 
Singles @ $30.00 

G -3 Top Adult Con- 
temporary Singles 
Of The Year 
@ $30.00 
Individual yearly 
lists from 
(please list book 
code number) for 

please 
list year(s) desired. 

Check or money order is 
enclosed in the amount of: 

$i Surr, nu C.O.D. or billing i 

Name 

Company 

Address 

City, State, Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 
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CANADA (Courtesy The Record) As of 6/12/86 AUSTRALIA (Courtesy Kent Music Report) As of 6/23/86 

SINGLES SINGLES 
1 1 LIVE TO TELL MADONNA WEA 1 2 ADDICTED TO LOVE ROBERT PALMER ISLAND /FESTIVAL 
2 2 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON A &M 2 1 LIVING DOLL CLIFF RICHARD & THE YOUNG ONES WEA 

3 6 A DIFFERENT CORNER GEORGE MICHAEL CBS 3 5 GREATEST LOVE OF ALL WHITNEY HOUSTON ARISTA /RCA - 4 4 WEST END GIRLS PET SHOP BOYS CAPITOL 4 3 CHAIN REACTION DIANA ROSS CAPITOL /EMI 

5 5 SOMETHING ABOUT YOU LEVEL 42 POLYGRAM 5 4 MANIC MONDAY BANGLES LIBERATION /EMI 

6 3 GREATEST LOVE OF ALL WHITNEY HOUSTON ARISTA /RCA 
6 6 GREAT WALL BOOM CRASH OPERA WEA 

7 7 SLEDGEHAMMER PETER GABRIEL GEFFEN /WEA 7 9 TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX LIBERATION /EMI 

8 20 HOLDING BACK THE YEARS SIMPLY RED ELEKTRA /WEA 
8 12 WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 

A &M/ FESTIVAL 
9 10 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 9 7 WEST END GIRLS THE PET SHOP BOYS PARLOPHONE /EMI 

30 12 
JIVE/CBS 

10 8 DO YOU WANNA TALKING REGULAR/FESTIVAL 

11 8 
THE POWER OF LOVE JENNIFER RUSH CBS 

11 NEW SLEDGEHAMMER R PETEE R GABRIEL VIRGIN /EMI CAPTAIN OF HER HEART DOUBLE POLYGRAM 12 11 WHY CAN'T THIS BE LOVE VAN HALEN WARNER /WEA 12 
13 

11 

9 
LET'S GO ALL THE WAY SLY FOX CAPITOL 

BAD BOY MIAMI SOUND MACHINE CBS 
13 14 PETER GUNN THE ART OF NOISE & DUANE EDDY 

BD 14 NEW NO ONE IS TO BLAME HOWARD JONES WEA 14 10 
CHINA /CHRYSALIS /FESTIVAL 

LIVE TO TELL MADONNA SIRE /WEA 
15 18 ON MY OWN PATTI LABELER &MICHAEL MCDONALD MCA 15 NEW STIMULATION WA WA NEE CBS 
16 16 KISS PRINCE PAISLEY PARK /WEA 16 13 NO ONE IS TO BLAME HOWARD JONES WEA 

$ 17 15 I WANNA BE A COWBOY BOYS DON'T CRY POLYDOR / POLYGRAM 17 16 DIGGING YOUR SCENE BLOW MONKEYS RCA 

18 NEW INVISIBLE TOUCH GENESIS ATLANTIC /WEA 18 NEW LET'S GO ALL THE WAY THE SLY FOX CAPITOL /EMI 

19 14 DON'T FORGET ME GLASS TIGER CAPITOL 19 18 ROCK IN THE USA JOHN COUGAR MELLENCAMP 
20 NEW I CAN'T WAIT NU SHOOZ ATLANTIC /WEA 

MERCURY / POLYGRAM 

20 17 PISTOL IN MY POCKET LANA PELLAY LIBERATION /EMI ©Copyright 1986, Billboard Publications, Inc. No part of this publication 
may be in 

ALBUMS ALBUMS reproduced, stored any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, 

1 1 WHITNEY HOUSTON ARISTA /RCA 
1 1 WHITNEY HOUSTON ARISTA /RCA photocopying, recording, 

or otherwise, without the written of the 
2 2 VAN HALEN 5150 WARNER BROS. /WEA 2 2 BRYAN FERRY /ROXY MUSIC STREET LIFE EG /POLYGRAM prior permission publisher. 
3 3 PET SHOP BOYS PLEASE CAPITOL 3 5 JOHN COUGAR MELLENCAMP SCARECROW MERCURY /POLYGRAM 
4 4 ROLLING STONES DIRTY WORK COLUMBIA /CBS 4 3 DIRE STRAITS BROTHERS IN ARMS VERTIGO /POLYGRAM 

BRITAIN (Courtesy Music Week) As of 6/21/86 
5 6 ROBERT PALMER RIPTIDE ISLAND /MCA 5 10 VAN HALEN 5150 WARNER /WEA 
6 8 PETER GABRIEL SO GEFFEN /WEA 6 7 VARIOUS 1986 WAY TO GO FESTIVAL 

This Last 7 7 BILLY OCEAN LOVE ZONE JIVE /CBS 7 18 PETER GABRIEL SO VIRGIN /EMI 
Week Week SINGLES 8 9 BOB SEGER & THE SILVER BULLET BAND LIKE A ROCK CAPITOL 8 4 JIMMY BARNES FOR THE WORKING CLASS MAN 

1 1 SPIRIT IN THE SKY DOCTOR AND THE MEDICS IRS /MCA 9 5 HEART NEVER CAPITOL 
MUSHROOM /FESTIVAL 

2 NEW THE EDGE OF HEAVEN WHAM! EPIC 10 10 GLASS TIGER THE THIN RED LINE CAPITOL 9 6 STEVIE NICKS ROCK A LITTLE PARLOPHONE /EMI 
3 

4 

3 

2 

I CAN'T WAIT NU SHOOZ ATLANTIC 11 11 MR. MISTER BROKEN WINGS RCA / ARIOLA 
10 
11 

8 
13 

ROLLING STONES DIRTY WORK CBS 

5 16 
HOLDING BACK THE YEARS SIMPLY RED ELEKTRA 

HUNTING HIGH AND LOW A -HA WARNER 
12 12 PRETTY IN PINK SOUNDTRACK A &M 12 9 

VARIOUS 1986 WAY TO GO MEGA MIXES FESTIVAL 

EAGLES BEST OF THE EAGLES ASYLUM /WEA 

6 5 ADDICTED TO LOVE ROBERT PALMER ISLAND 
13 13 LUBA BETWEEN THE EARTH AND SKY CAPITOL 13 15 DIANA ROSS EATEN ALIVE CAPITOL /EMI 

7 6 CAN'T GET BY WITHOUT YOU REAL THING 
14 14 JENNIFER RUSH CBS, 14 12 MENTAL AS ANYTHING GREATEST HITS VOLUME 1 REGULAR /CBS 

8 4 
PRT 

SLEDGEHAMMER PETER GABRIEL 
15 18 SIMPLY RED PICTURE BOOK WARNER BROS. /WEA 15 19 STING DREAM OF THE BLUE TURTLES A &M /FESTIVAL 

9 21 
VIRGIN 

TOO GOOD TO FORGOTTEN 
16 16 DIRE STRAITS BROTHERS IN ARMS VERTIGO POLYGRAM 16 11 PLATTERS THE VERY BEST OF THE PLATTERS J &B 

10 10 
BE AMAZULU ISLAND 17 15 HOWARD JONES ACTION REPLAY ELEKTRA / WEA 17 14 PET SHOP BOYS PLEASE PARLOPHONE /EMI 

11 24 
VIENNA CALLING FALCO A &M 18 20 PATTI LABELLE WINNER IN YOU MCA 18 NEW ELVIS PRESLEY ELVIS BALLADS J &B 

12 30 
NEW BEGINNING (MAMBA SEYRA) BUCKS FIZZ POLYDOR 19 17 MIKE + THE MECHANICS WEA 19 NEW ICEHOUSE MEASURE FOR MEASURE REGULAR /FESTIVAL HAPPY HOUR HOUSE MARTINS GO! DISCS 20 NEW LEVEL 42 WORLD MACHINE POLYGRAM 20 20 EUROGLIDERS ABSOLUTELY CBS 13 19 AMITYVILLE (THE HOUSE ON THE HILL) LOVEBUG STARSKI EPIC 

14 
15 

25 
11 

MY FAVOURITE WASTE OF TIME OWEN PAUL EPIC 

OPPORTUNITIES PET SHOP BOYS PARLOPHONE 
WEST GERMANY (Courtesy Der Musikmarkt) As of 6/16/86 JAPAN (Courtesy Music Labo) As of 6/23/86 

16 7 SET ME FREE JAKI GRAHAM EMI SINGLES SINGLES 
17 15 INVISIBLE TOUCH GENESIS VIRGIN 1 2 ATLANTIS IS CALLING (SOS FOR LOVE) MODERN TALKING 1 NEW AJISAIBASHI SANAE JONOUCHI CBS /SONY /Fuel /PACIFIC 
18 18 BAD BOY MIAMI SOUND MACHINE EPIC HANSA / ARIOLA 2 2 GYPSY QUEEN AKINA NAKAMORI WARNER /PIONEER /MC CABIN 
19 22 NASTY JANET JACKSON A &M 2 1 MIDNIGHT LADY CHRIS NORMAN HANSA /ARIOLA 3 1 SONG FOR USA CHECKERS CANYON/THREE STARS 
20 9 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD MCA 3 3 WONDERFUL WORLD SAM COOKE RCA 4 5 KIMI WA 1000 1986 OMEGA TRIBE VAP /NTV M /VANMUDA M 

21 NEW FRIENDS WILL BE FRIENDS QUEEN EMI 4 4 TOUCH ME (I WANT YOUR BODY) SAMANTHA FOX JIVE /TELDEC 5 3 SAYONARA NO OCEAN KIYOTAKA SUGIYAMA VAP /NTV M /BERMUDA 
22 26 VENUS BANANARAMA LONDON 5 5 I ENGINEER ANIMOTION CASABLANCA /PHONOGRAM /PMV 6 4 BAN BAN BAN KUWATA BAND VICTOR /AMUSE /FUJI /PACIFIC 
23 13 LESSONS IN LOVE LEVEL 42 POLYDOR 6 7 BEING BOILED HUMAN LEAGUE EMI 7 7 SEASON IN THE SUN THE TUBE CBS /SONY /WHITE M 

24 14 SINFUL PETE WYLIE MOM 7 18 SLEDGEHAMMER PETER GABRIEL VIRGIN /ARIOLA 8 NEW DANCE BEAT WA YOAKEMADE YOKO OGINOME 
25 
26 

12 
NEW 

THE CHICKEN SONG SPITTING IMAGE VIRGIN 8 

9 

NEW 

11 

WHY CAN' T THIS BE LOVE VAN HALEN WARNER /WEA 

ROCK ME BABY JOHNNY NASH 
9 6 

VICTOR/ JCM/ NICHION 

YABUSAKADENAI TONNERUS CANYON /A TO Z /NICHION /FUJI /PACIFIC 

27 8 

UNDERGROUND DAVID BOWIE EMI AMERICA 
10 6 

METRONOME /PMV 
IRRESISTIBLE STEPHANIE 

10 8 AOI KUTSU MIYOKO YOSHIMOTO TEICHIKU GEIEI/TV ASAHI M EVERYBODY WANTS TO RUN THE WORLD TEARS FOR FEARS 
MERCURY 11 8 

TELDEC 
11 9 NATSUIRO KATAOMOI MOMOKO KIKUCHI VAP /JCM /GEIEI /BERMUDA 

28 17 MINE ALL MINE /PARTY FREAK CASHFLOW 12 10 
A QUESTION OF LUST DEPECHE MODE MUTE / INTERCORD 

12 10 RASBERRY DREAM REVEKKA CBS /SONY /SHINKO M /NTV M 

29 36 
cLuB 

CALL OF THE WILD MIDGE URE 13 12 
A KIND OF MAGIC QUEEN EMI 

13 12 TEENAGE WALK MISATO WATANABE EPIC /SONY /THUNDER / NICHION 

30 38 
CHRYSALIS 

WHEN TOMORROW COMES EURYTHMICS 14 NEW 
LIVE TO TELL MADONNA SIRE/WEA 

14 18 K01 NI I TSUKETA MARIKO FOR LIFE /JCM /NICHION /A TO Z 

31 20 
RCA 

21ST CENTURY BOY SIGUE SIGUE SPUTNIK 15 9 
BAD BOY MIAMI SOUND MACHINE EPIC /CBs 

15 20 I'LL BE BACK AGAIN ITSUKA WA TAKESHI HIROKI VICTOR /NTV M 

32 35 
PARLOPHONE 

JUMP BACK ME FREE) 16 15 
STRANGERS BY NIGHT CC CATCH HANSA / ARIOLA 

16 14 CLOSE UP MIHO HAKAYAMA KING /NICHION /BURNING P 

33 28 
(SET DHAR BRAXTON FOURTH & BROS 

SNOOKER 17 14 
YOU TOME ARE EVERYTHING THE REAL THING PRT / ARIOLA 

17 19 ATAI NO NATSUYASUMi MIYUKI NAKAJIMA CANYON /YAMAHA LOOPY MATCHROOM MOB WITH CHAS & DAVE 
ROCKNEY /TOWERBELL 

WHAT HAVE YOU DONE FOR ME LATELY JANET JACKSON 
A&M DG PMV 18 16 DOYO BI NO TAMANEGI YUKI SAITO 

34 
35 

NEW 

31 
THE TEACHER BIG COUNTRY MERCURY 18 

19 
NEW 

17 
CHARLESTON DEN HARROW BABY / ARIOLA 

19 11 
CANYON T 

INVITATION 
FUJI/PACIFIC/KITTY M 

KAZE NO IITATI SATOMI FUKUNAGA GOD THANK YOU WOMAN CULTURE CLUB VIRGIN IF SHE KNEW WHAT SHE WANTS BANGLES CBS CANYON FUJI PACIFIC /BOND 
36 29 MEDICINE SHOW BIG AUDIO DYNAMITE CBS 20 NEW LOVE TOUCH ROD STEWART WARNER /WEA 20 NEW CHE CHE CHE YOSHIMI IWASAKI CANYON /TOHO /FUJI /PACIFIC 
37 23 WHY CAN'T THIS BE LOVE VAN HALEN WARNER ALBUMS ALBUMS 
38 NEW IT'S 'ORRIBLE BEING IN LOVE CLAIRE AND FRIENDS BBC 1 2 MODERN TALKING READY FOR ROMANCE HANSA /ARIOLA 1 1 SEIKO MATSUDA SUPREME CBS /SONY 
39 NEW LET'S GO ALL THE WAY SLY FOX CAPITOL 2 1 HERBERT GROENEMEYER SPRUENGE EMI 2 NEW HIROKO YAKUSHIMARU HANAZUKAN TOSHIBA /EMI 
40 27 THERE'LL BE SAD SONGS TO MAKE YOU CRY BILLY OCEAN 3 3 PETER GABRIEL SO VIRGIN /ARIOLA 3 5 THE TUBE SEASON IN THE SUN CBS /SONY 

JIVE ZOMBA 4 4 JOE COCKER COCKER EMI 4 2 USHIROYUBI SASAREGUMI FU WA FU RA CANYON ALBUMS 5 1 7 CHRIS DE BURGH INTO THE LIGHT A &M /DG /PMV 5 NEW TOSHIKI KADOMATSU RVC 
1 NEW GENESIS INVISIBLE TOUCH VIRGIN 6 5 CHRIS REA ON THE BEACH MAGNET DG /PMV 6 4 TATSURO YAMASHITA POCKET MUSIC MOON 2 1 QUEEN A KIND OF MAGIC EMI 7 NEW QUEEN A KIND OF MAGIC EMI 7 3 MINAKO HONDA LIPS CANYON 
3 2 PETER GABRIEL SO VIRGIN 8 6 WHITNEY HOUSTON ARISTA /ARIOLA 8 6 JOURNEY RAISED ON RADIO CBS 4 3 SIMPLY RED PICTURE BOOK ELEKTRA 9 8 SIMPLY RED PICTURE BOOK ELEKTRA /WEA 9 7 MYANRI MYSTIQUE FOR LIFE 
5 4 DIRE STRAITS BROTHERS IN ARMS VERTIGO 10 9 CC CATCH CATCH THE CATCH HANSA /ARIOLA 10 8 TAKAKO SHIRAICRAZY BOYS RASBERRY KICK CBS /SONY 6 11 SHADOWS MOONLIGHT SHADOWS PROTV 11 12 VAN HALEN 5150 WARNER /WEA 11 9 ANN LOUIS YUJO VICTOR 
7 5 BRYAN FERRY /ROXY MUSIC STREET LIFE 20 GREAT HITS EG 12 7 DEPECHE MODE BLACK CELEBRATION MUTE /INTERCORD 12 11 SEIKIMATSU THE END OF THE CENTURY CBS /SONY 8 8 SAM COOKE THE MAN AND HIS MUSIC RCA 13 14 DIRE STRAITS BROTHERS IN ARMS VERTIGO /PHONOGRAM /PMV 13 13 EPO PUMP PUMP PUMP MIDDY 9 12 A -HA HUNTING HIGH AND LOW WARNER 14 15 ROLLING STONES DIRTY WORK ROLLING STONES /CBS 14 12 AKINA NAKAMORI BEST WARNER /PIONEER 10 13 WHITNEY HOUSTON ARISTA 15 10 MUENCHENER FREIHEIT VON ANFANG AN CBS 15 14 WHITNEY HOUSTON PHONOGRAM 

11 6 BILLY OCEAN LOVE ZONE JIVE 16 16 COCK ROBIN CBS 16 NEW GENESIS INVISIBLE TOUCH VIRGIN 12 15 PET SHOP BOYS PLEASE PARLOPHONE 17 NEW CURE STANDING ON A BEACH /SINGLES FICTION /METRONOME /PMV 17 10 SONOKO KAWAI SIESTA CBS /SONY 13 7 CURE STANDING ON A BEACH -THE SINGLES FICTION 18 11 PRINCE & THE REVOLUTION PARADE PAISLEY PARK /WEA 18 15 VAN HALEN 5150 WARNER 
14 9 CHRIS DE BURGH INTO THE LIGHT A &M 19 13 JENNIFER RUSH MOVIN' CBS 19 NEW SOUNDTRACK ROCKY IV CANYON 15 10 LEVEL 42 WORLD MACHINE POLYDOR 20 18 AALGLATT /M BAP AHL MAENNER MUSIKANT /EMI 20 16 TM NETWORK GORILLA WARNER 
16 
17 
18 

19 
16 
14 

SIMPLE MINDS ONCE UPON A TIME VIRGIN 

GO WEST GO WEST /BANGS AND CRASHES CHRYSALIS 

AC /DC WHO MADE WHO 
FRANCE (Courtesy of Europe 1) As of 6/15/86 ITALY (Courtesy Germano Ruscitto) As of 6/12/86 

19 23 
ATLANTIC 

QUEEN QUEEN'S GREATEST HITS EMI 
SINGLES SINGLES 

20 18 SUZANNEVEGA A &M 
1 1 OURAGAN STEPHANIE CARRERE 1 1 LIVE TO TELL MADONNA WEA 

21 27 ROBERT PALMER RIPTIDE ISLAND 
2 3 EN ROUGE ET NOIR JEANNE MAS PATHE 2 5 RUN TO ME TRACY SPENCER CBS 

22 17 VARIOUS UP FRONT SERIOUS 
3 2 LES BETISTES SABINE PATUREL CARRERE 3 2 A DIFFERENT CORNER GEORGE MICHAEL CBS 

23 20 PHIL COLLINS NO JACKET7tEQUIRED VIRGIN 4 4 PARTENAIRE PARTICULIER CHRIS MUSIC /WEA 4 4 ONE STEP KISSING THE PINK RCA 
24 21 CHRIS REA ON THE BEACH MAGNET 5 6 SAUVER L'AMOUR DANIEL BALVOINE BARCLAY 5 3 YOU CAN LEAVE YOUR HAT ON JOE COCKER EMI 
25 NEW DOCTOR AND THE MEDICS LAUGHING AT THE PIECES IRS 

6 13 THE PROMISE YOU MADE COCK ROBIN CBS 6 6 WE NEED PROTECTION PICNIC IN THE WHITEHOUSE CBS 
26 32 VARIOUS LET'S HEAR IT FROM THE GIRLS STYLUS 7 15 A KIND OF MAGIC QUEEN PATHE 7 NEW MODERN LOVERS SANDY MARTON CBS 
27 37 VARIOUS SISTERS ARE DOIN' IT TOWERBELL 8 5 PAS TOI JEAN JACQUES GOLDMAN CBS 8 11 KISS PRINCE & THE REVOLUTION WEA 
28 34 BIG AUDIO DYNAMITE THIS IS BIG AUDIO DYNAMITE CBS 9 7 BROTHER LOUIE MODERN TALKING HANSA /WEA 9 18 TOO MUCH HONG KONG SYNDICATE CGOMM 
29 26 MARVIN GAYE GREATEST HITS TELSTAR 10 9 IN THE HEAT OF THE NIGHT SANDRA VIRGIN 10 12 I DO WHAT I DO JOHN TAYLOR EMI 
30 29 TEARS FOR FEARS SONGS FROM THE BIG CHAIR MERCURY 11 

12 
12 
11 

WHEN THE GOING GETS TOUGH BILLY OCEAN CARRERE 11 9 LITTLE GIRL SANDRA VIRGIN /EMI 
31 36 JANET JACKSON CONTROL A &M 

13 16 
SAVING ALL MY LOVE FOR YOU WHITNEY HOUSTON RCA 12 19 OURAGAN STEPHANIE CARRERE /CBS 32 22 EARTH WIND AND FIRE THE COLLECTION K TEL 

14 8 
LIVE TO TELL MADONNA WEA 

CAPTAINE 
13 8 ONCE MORE TAFFY ces 33 25 VARIOUS HITS 4 CBS /WEA /RCA 

15 NEW 
ABANDONNE GOLD WEA 

IF YOU WERE A WOMAN BONNIE TYLER 
14 10 ABSOLUTE BEGINNERS DAVID BOWIE VIRGIN /EMI 34 

35 
28 
24 

SHALAMAR THE GREATEST HITS STYLUS 
16 10 

CBS 

THE SUN ALWAYS SHINES ON TV A wEA 
15 11 THE HONEY THIEF HIPSWAY POLYGRAM 

36 NEW 
MR. MISTER WELCOME TO THE REAL WORLD RCA 

NEIL DIAMOND HEADED FOR THE FUTURE CBS 17 20 
-HA 

CANOE ROSE VIKTOR LAZLO POLYDOR 16 13 MOVE AWAY CULTURE CLUB VIRGIN /EMI 

37 31 PATTI 18 NEW A DIFFERENT CORNER GEORGE MICHAEL CBS 17 16 LEI VERRA' MANGO FONIT /CETRA 

38 NEW 
LABELER WINNER IN YOU MCA 

EURYTHMICS BE YOURSELF TONIGHT RCA 19 14 3EME SEXE INDOCHINE ARIOLA 18 NEW MANIC MONDAY BANGLES CBS 

39 NEW FALCO FALCO 3 A &M 20 NEW BABY TALK ALISHA POLYGRAM 19 NEW EXCESSIVE LOVE NOVECENTO ART RECORDS /CGDMM 

40 NEW KIRI DE KANAWA /NELSON RIDDLE BLUE SKIES LONDON 
20 17 SLEDGEHAMMER PETER GABRIEL ATLANTIC /WEA 
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newsmakers 

1 

TV Tune. Pictured at a recent recording session in Burbank, Calif., for the 

theme song to the upcoming television pilot "Sisters," are, from left, lyricist and 

former ASCAP president Hal David, "Sisters" stars Sally Kellerman and Gail 

Strickland, and composer Charles Fox. The song, which marks the first 

collaboration between David and Fox, is titled "Some Things Never Change." 

Reaching The Public. MCA recording family the Jets teams up with Minneapolis Mayor Don Fraser to film a series of 

public service television spots for the Fresh Force. Comprised of junior and senior high school students, the Fresh Force 

encourages kids to get involved lin community service. Seated with the mayor are, from left, Rudy, Kathi, Moana, 

Elizabeth, and Haini Wolfgramm. Iln back are Leroy, Eddie, and Eugene Wolfgramm. 

Manhattan's New Arrival. Manhattan Records president Bruce Lundvall, right, 

welcomes R.J.'s Latest Arrival to the label. The group's forthcoming debut 

album is dated for an August release. Pictured with Lundvall are, from left, 

Manhattan vice president of a &r Gerry Griffith, and group members Dede Leitta 

and R.J. 

PolyGram !Music Makers. PolyGram 
Records executives gather with 
members of the Rainmakers 
backstage after the group's recent 
performance in New York. The 
Kansas City, Mo. -based band is 

scheduled to release its self- titled 
debut album on Mercury next month. 
Pictured are, from top left, group 
members Bob Walkenhorst and Rich 
Ruth. Middle: label! president Dick 
Asher, director of a &r Peter Lubin,. 

group member Steve Phillips, and 
senior vice president of business 
affairs Ted Green. Bottom: group 
member Pat Tomek. 

A La Avant Garde. Enjoying the festivities at a recent reception in New York 

for China /Chrysalis recording act the Art Of Noise are, from left, Chrysalis 

president Jack Craigo, vice president of marketing Charly Prevost, group 

members Anne Dudley and J.J. Jeczalik, group manager Dai Davies, CBS 

Northeast regional brarrch manager Ron Piccolo, and Chrysalis national director 

of merchandising Chris Tobey. The group was on a promotional visit supporting 

its latest release, "In Visible Silence." 

BMII's Blues Night. Blet vice president Stanley Catron, left, greets blues man 

Johnny Copeland and his daughter backstage after his recent performance at 

New York's Carnegie Hall. Also on the bill was John Lee Hooker. 

Coveted Honor. National Music Council president Ezra Laderman, center, 

congratulates ASCAP chief Morton Gould, left, and jazz veteran Dizzy Gillespie 

after presenting them with American Eagle Awards in New York recently. 

Rock Veterans. Arista Records president Clive Davis, fourth left, introduces the KBC Band, the label's latest acquisition. 

The band was formed by singer Marty Balin, guitarist Paul Kantner, and bassist Jack Casady, all members of the original 

Jefferson Airplane. Slhown with Davis in a San Francisco studio are, from left, saxophonist Keith Crossan, Bahn, drummer 

Darrell Verdusco, Casady, Kantner, guitarist Slick Aguilar, and keyboardist Tim Forman. 
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nternational 
Stones Rolling Throughout Europe 

CBS Says `Dirty Work' Sales Are Past 1.5 Million 
BY NICK ROBERTSHAW 

LONDON CBS International exec- 
utives are beating the drum for 
"Dirty Work," the Rolling Stones' 
first album for the label, which they 
say has already outsold the group's 
previous album, "Tattoo You," even 
without that album's advantage of a 
major European tour in support. 

Worldwide sales are over 1.5 mil- 
lion units and climbing fast, accord- 
ing to the company, with more than 
120,000 copies sold on compact disk 
alone. The album is platinum in Can- 
ada and Australia, and gold in Brit- 
ain, West Germany, France, Hol- 
land, and Switzerland. 

It has topped the charts in Hol- 
land, Belgium, Austria, Switzer- 
land, Canada, and Australia. In late 
May it also topped the overall Euro- 
pean Hot 100, with chart entries in 
no fewer than 15 European 
countries. 

With "One Hit" on its way to be- 
coming the second hit single from 
the album, following "Harlem Shuf- 
fle," CBS says the album's success 
story is just beginning. A one -hour 
documentary special made by BBC- 
TV is nearing completion and will be 
available for exploitation through- 

out the world this fall. Produced by 
Mike Appleton, it includes biograph- 
ical and behind -the -scenes material 
but is essentially built around the 
"Dirty Work" album itself, and in- 
cludes the videos from it. 

Both group and record company 
benefitted from the Lifetime 
Achievement Grammy given to the 
Stones early this year, soon after 
the album's release, which provided 
an opportunity to debut the "Har- 
lem Shuffle" video and set up televi- 
sion and media exposure worldwide. 

Bunny Friedus, CBS Records In- 
ternational vice president of cre- 
ative operations, says staffers were 
impressed by the band members' 
willingness to involve themselves in 
promotional duties. 

"We thought they wouldn't want 
to do that kind of stuff because they 
were such legends, but it has made 
us realize that apart from being ex- 
tremely important in the history of 
rock'n'roll, the Stones are prepared 
to work for their own success," she 
says. 

Even if press reports -$25 million 
for the signing, millions more to 
make the album -are somewhat in- 
flated, the CBS /Stones deal means 
big money. Of the marketing bud- 

London Consortium Gets 
large Stake In Pickwick 

LONDON A consortium of city in- 
vestors here has acquired what is 
described as "a significant stake" in 
leading U.K. budget record opera- 
tion Pickwick, which last year sold 
more than 17 million disks and 
tapes. Founder and chairman Monty 
Lewis and his family will retain a 
50% holding. 

Lewis plans a move into the bur- 

'We think that 
Pickwick's 

prospects are 
very exciting' 

geoning low- price- video -software 
market using the company's power- 
ful sales and distribution network, 
which reaches specialty and multi- 
ple retail outlets throughout the 
U.K. Pickwick will distribute BBC 
Home Video product, and similar 
deals with the video divisions of ma- 
jor U.S. film companies are report- 
edly in negotiation. 

Further expansion is also expect- 
ed in the company's international 
and compact disk divisions. Over- 
seas business has been developed 
recently through license deals with 
U.S., Australian, and New Zealand 
record companies covering Pick- 
wick- originated recordings, a pro- 
cess that is now likely to be extend- 
ed to other territories worldwide. 

On the CD front, Pickwick al- 
ready occupies a unique position in 
the U.K. market with its IMP Red 
Label classical series, claimed to be 
the only midprice CD label in the 
world. Retail price is $12, compared 

with up to $21 for competing prod- 
uct, and the midprice description 
suggests that an even lower -cost 
budget line may be planned for the 
future. 

In a market where demand has out- 
stripped supply, no other label shows 
similar enthusiasm for less expensive 
CDs. Pickwick's achievement is seen 
as especially remarkable in that its 
compact disk releases don't feature 
licensed recordings but original digi- 
tal productions with established art- 
ists and orchestras. 

About 50 titles will be available 
by the end of 1986, and sales for the 
year are expected to exceed 600,000 
units, with pressings coming from 
Sonopress in West Germany and 
Mayking in France. 

Pickwick's overall turnover is 
about $26 million annually. Based in 
60,000 -square -foot premises in 
North London, it sells some 6 mil- 
lion units of children's product a 
year -in book /cassette and double 
cassette packages -and 11 million 
units of low -price pop and classical 
back catalog product licensed from 
major record companies. 

New board member Jeremy Hay- 
ward, managing director of consor- 
tium partner Rothschild Ventures, 
says of the financial deal: "Pickwick 
presented an opportunity to invest 
in a unique company with a stable 
product base, which is ideally placed 
to take advantage of the expanding 
consumer demand for home enter- 
tainment products in the music and 
video industry. 

"We rate Pickwick's manage- 
ment highly, we like its products 
and creative approach, and we think 
its prospects are exciting." 

NICK ROBERTSHAW 

get, Friedus will only say: "It's com- 
mensurate with the status of the 
band as artists. We wanted to let 
people know the album was out, so 
we didn't exactly sneak it into the 
market." 

But, she emphasizes, "The main 
thing is that it has been a really well 
executed marketing campaign. Ev- 
eryone has understood what every- 
one else is doing, and the coopera- 
tion from the band has been tremen- 
dous. We're proud of the new 
association and proud of how we're 
doing with our first Rolling Stones 
LP, but we're not tooting our horn 
and saying it is because we're such 
geniuses necessarily. 

"It's an excellent record first, 
with really good videos, and the 
band has been intelligent enough to 
work closely with us." 

Ocean Of Gold. Jive artist Billy Ocean collects a gold disk for Swedish sales of 
his "When The Going Gets Tough" single. Making the presentation at the 
International Music & Media Conference at Montreux is Sonet Sweden product 
manager Lars -Olof Helen, while managing director Dag Haeqqgvist, standing 
center, and Zomba Holland chief John Briley look on. 

Book Boosts U.K. Copyright Revision 
Authors Propose Eight -Point Program For Change 

BY MIKE HENNESSEY 
LONDON The duration of copy- 
right protection for intellectual 
property should be unlimited. This 
could be accomplished by making 
provisions -after the initial period 
of protection -for subsequent use 
of the works to be subject in perpe- 
tuity to royalty payments. The level 
of those payments would be estab- 
lished by a tribunal. And income 
from them should be used for art- 
ists' training and promotion of the 
arts. 

This proposal is made in "Copy- 
right Law In The United Kingdom," 
by J.A.L. Sterling and M.C.L. Car- 
penter, published in the U.K. and 
Australia at 47 pounds sterling, and 
available from the publishers: Legal 
Books Pty. Ltd., BCM -Legal Books, 
London, WCIN 3XX. 

The writers acknowledge the gen- 
erally accepted concept that protec- 
tion should last throughout the life 
of the author and for a certain peri- 
od thereafter, but they argue that 
as long as a work is used, it should 
remain under the tutelage of the 
law -which should provide for an 
unlimited duration of protection, 
and allow public access to old works 
on equitable terms. 

The recommendation is one of 
eight discussion points put forward 
in the second part of the book, 
which deals with the rights of per- 
formers, authors, and composers in 
Europe. 

The eight points comprise a pro- 
gram for the harmonization of copy- 
right law in the European communi- 
ty, which, the authors argue, is a 
key factor in solving the major chal- 
lenges currently facing the copy- 
right community. 

The other seven points in the pro- 
gram are: 

That performers, authors, and 
composers should have the right to 
decide whether, when, and how 
their performances and their works 
are communicated to the public; and 
that their works should be protect- 

ed against misappropriation. 
That there should be protection 

without discrimination- irrespec- 
tive of nationality, residence, and 
place of performance or publication. 

That, because of the difficulty 
in drawing a line between the com- 
position of a work and its perfor- 
mance, there should be equity of 
status between authors and com- 
posers on one hand, and performers 
on the other. 

That the principle of inalienabil- 
ity of rights should be incorporated 
in copyright law, ensuring that 
rights remain with the creator and 
do not become the sole prerogative, 
by assignment, of commercial enti- 
ties. In this connection, the authors 
draw attention to the need to distin- 
guish between the concept of "prop- 
erty" as applied to the products of 
machines and as applied to works of 
the mind. 

That performances and works 
should not have to be fixed (i.e., re- 
corded in material substance) in or- 
der to enjoy protection. 

That where there is a conflict of 
interest between the creator, the ex- 
ploiter, and the general public, 
there should be universal access to 
an independent tribunal as a safe- 
guard against the possible abuse of 
monopoly power. 

That there should be free move- 
ment of audio, audiovisual carriers, 
and printed material enabling 
works to be imported into any terri- 
tory without the consent of their 
creators, provided that the works 
are not used in a way that would in- 
fringe the basic rights of the copy- 
right owner. 

However, elsewhere in the book, 
the authors make it clear that they 
do not subscribe to the "television 
without frontiers" concept, which 
would deprive a creator of the right 
to negotiate, territory by territory, 
the dissemination of his works via 
cable television. 

The book also deals with the ques- 
tion of the payment of copyright re- 
muneration by developing coun- 

tries. While dissenting from the 
Stockholm Protocol, it recommends 
that such countries either be ex- 
empted from royalty payments or 
granted concessionary rates. The 
authors propose a solution based on 
a funding scheme initiated by the 
developed countries. 

"National legislation or voluntary 
arrangements might provide for 
contributions to the fund of, say, 1% 
of all royalties paid in the developed 
countries by users of works protect- 
ed by national copyright, authors' 
right, or related rights laws. In this 
way, aid would be furnished in a 
practical manner without compro- 
mising the basic principle that the 
creative individual is entitled to re- 
muneration for the use of his pro- 
duction." 

Such funding, the authors say, 
could be used for the promotion of 
national culture, by the setting up 
of arts academies, and for the fi- 
nancing of books, records, works of 
art, and artist tours. 

Nearly two-thirds of the book is 
taken up by a detailed exposition of 
the 1956 U.K. copyright law (incor- 
porating amendments up to July 1, 
1985); a recapitulation of the rele- 
vant conventions; and an update on 
the situation regarding satellite and 
cable dissemination, copyright sub- 
sistence in computer programs, par- 
allel imports, and new remedies and 
penalties for infringement of copy- 
right. 

Says author Adrian Sterling: 
"There have been no major text- 
books on the subject of U.K. copy- 
right for some years, and a lot has 
happened since the beginning of the 
'80s. In particular we have set out to 
indicate the ways in which the copy- 
right law relates to new technolo- 
gy -with special reference to com- 
puter programs; the input, storage, 
and output processes of computers; 
integrated circuits; reprography; 
cable diffusion; and direct and other 
broadcasting by satellite." 

Annual supplements to the book 
will be issued. 
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nternational 
Sony Plans U.K. 

Video Software 
Operation 

LONDON Sony has announced 
plans to establish its own video soft- 
ware operation in the U.K. and Eu- 
rope. Sony Video Software Europe 
will join the existing U.S. and Japa- 
nese video subsidiaries, giving the 
hardware giant the capacity to ac- 
quire and exploit rights on a world- 
wide basis. 

Managing director Bruce Wilkin- 
son, formerly Sony Video Soft- 
ware's international sales and mar- 
keting manager in the U.S., says the 
new operation will involve the pur- 
chase of world rights in all product 
areas, including feature films, mu- 
sic video, and children's program- 
ming. The plan calls for it to fund 
and produce its own titles even- 
tually. 

Videocassettes will be marketed 
in both Beta and VHS formats. Al- 
though the initial effort will focus 
on European territories, other mar- 
kets- including Australia, New 
Zealand, and South Africa -will 
eventually come under the new 
company's scope. Duplication con- 
tracts are in negotiation, and Wil- 
kinson, currently working out of 
Sony's surburban Middlesex base, 
is seeking Central London premises. 

Although autonomous, the three 
(Continued on next page) 

Hamburg Music 

Trade Fair Set 

For Fall '87 
HAMBURG The boom in music 
making as a leisure -time activity in 
West Germany has prompted the 
creation of a new music trade fair, 
Musica, by the Hamburg Congress 
Center. The event is scheduled for 
Nov. 12 -15, 1987, and will be spon- 
sored by the International Music 
Center, Vienna; the German Phono 
Academy; the Hamburg State Mu- 
sic Committee; and the Hamburg 
College of Music & Dramatic Art. 

Mike von Winterfeldt, president 
of International Music & Video 
Consultants, is involved in promot- 
ing Musica and says that although 
the event will focus essentially on 
the musical instrument industry, it 
will also embrace records, videos, 
music accessories, sheet music, 
music business management, per- 
forming rights, and concert and 
tour promotion. 

In addition, there will be a back- 
up program of seminars, work- 
shops, symposiums, and concerts. 
There will also be an exhibition on 
the theme "A Century Of Rec- 
ords," commemorating the inven- 
tion of the gramophone record by 
Emil Berliner in 1887. Also incor- 
porated into the Musica program 
will be the presentation of the an- 
nual awards of the German record 
industry. 

Von Winterfeldt, whose music - 
business experience includes long 
spells in management, marketing, 
administration, and a &r with Poly - 

(Continued on page 72) 

CAN YOU GET THE HITS? 
More and more international hits are created in 

Europe. Whether it is A -Ha (Norway) or Falco 

(Austria); Blow Monkeys (UK) or Mai Tai (Holland); 
Double (Switzerland) or Jennifer Rush (Germany); 

Simply Red (UK) or Modern Talking (Germany); 
Opus (Austria) or Sandra (Germany), European 
acts hit the world! 

Every week almost 30% of the hits on Billboard's 

Hot 100 originate from one of the 18 European 
markets. A &R experts and Music Publishers, Ra- 

dio and Television programmers, Managers and 

Producers all have a need to follow the European 
music trends. They find their new upcoming hits 

every week in Music & Media, the leading Pan - 

European newsweekly for the broadcasting and 

Home Entertainment Industries. 

EUROPEAN ACTS HIT THE WORLD 
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MUSIC a MEDIA (formerly Eurotipsheet) 
gets you the hits at the earliest stage. 
Every week Music & Media tips the new 

upcoming hits from the 18 European 
markets, gives the latest Pan -European 
music and videonews, playlists and hot 

adds from the 400 leading programme 
directors and deejays, the official Euro- 
pean Hot 100 charts, the most aired 
videoclips, New Talent and much more. 
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SUBSCRIBE NOW! 
(or ask for your free sample). 

in partnership with Billboard 

MUSIC & MEDIA 
PO. Box 50558 
1007 DB AMSTERDAM 
The Netherlands 
Tel. 31 -20- 628483 
Telex 12938 
E -mail DGS1112 
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Subscription Rates (1 year = 50 issues) 
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Canada nternational 
Rock Outlets Score Big In Toronto Ratings Teldec: Falco Is No Fluke 
AC Station CFRB Finishes First In Hours Tuned 

BY KIRK LaPOINTE 
TORONTO Who the big winner is 
in the Bureau of Broadcast Mea- 
surement (BBM) spring ratings de- 
pends on which figure you value 
most. If it's hours tuned, CFRB is at 
the head of the pack. If it's total au- 
dience, give top place to CHUM -FM. 

In any event, most of the big win- 
ners were rock stations, including 
CHUM -FM, CILQ -FM, and CFNY - 
FM, all of which scored well. Even 
though CFTR slid slightly, it is in a 
solid position, particularly since 
CHUM -AM has changed its format 
and CFTR stands to pick up a siz- 
able chunk of the CHUM audience 
(separate story, this page). 

The most competitive radio mar- 
ket in the country is always in a 
state of flux as far as ratings go, 
and the spring BBMs are no excep- 
tion. Only a year ago, the CFTR 
brass were popping champagne 
corks to celebrate their top status. 
This spring, the station finds itself 
third in total audience and sixth in 
hours tuned. 

The only apparent consistency 
was displayed by CHUM -FM, which 
has held top spot in total audience 
for the fall, winter, and spring 
books. The largest gains in hours 
tuned were generated by CILQ -FM, 
CJCL, and CFNY -FM. 

The results, according to the 
number of hours tuned (with total 
audience in parentheses), follow: 

CFRB (adult contemporary), 
14% and 10,639,000 hours tuned 
(928,000 listeners, down from 
960,500 in the winter book). 

CKFM -FM (soft rock), 10% and 
7,354,000 hours tuned (766,100 lis- 
teners, up from 761,200). 

CHUM -FM (adult rock), 8% and 
6,960,000 hours tuned (1,073,500 lis- 
teners, tops in the market, up from 
1,016,800). 

CJCL (nostalgia, Blue Jays 
baseball), 8% and 5,292,000 hours 
tuned (565,400 listeners, up from 
376,100). 

CILQ -FM (rock), 7% and 
6,854,000 hours tuned (800,000 lis- 
teners, an all -time high, up from 
737,000). 

CFTR (top 40), 6% and 5,698,000 
hours tuned (852,000 listeners, down 
from 938,600). 

CHFI -FM (adult contemporary), 
6% and 3,934,000 hours tuned 
(471,800 listeners, down from 
477,200). 

CBL (information and current 
affairs, music), 5% and 6,078,000 
hours tuned (582,000 listeners, down 
from 655,800). 

CKEY (pop oldies), 5% and 
3,389,000 hours tuned (456,000 lis- 
teners, up from 413,000). 

CFNY -FM (progressive rock), 
5% and 3,935,000 hours tuned 
(504,000 listeners, up from 461,000). 

CFGM (country), 4% and 
3,485,000 hours tuned (312,000 lis- 
teners, down from 344,000). 

CHUM -AM (top 40, now pop 
standards), 4% and 3,187,000 hours 
tuned (717,100 listeners, down from 
718,300). 

CBL -FM (classical, informa- 
tion), 3% and 2,745,000 hours tuned 
(419,700 listeners, up from 406,900). 

CKO -FM (news and informa- 
tion), 2% and 1,546,000 hours tuned 
(272,300 listeners, up from 269,900). 

CJRT -FM (educational, classi- 
cal), 1% and 871,000 hours tuned 
(193,000 listeners, down from 
199,300). 

Top 40 Out At CHUM 
TORONTO Just a few weeks af- 
ter saying there would be no ma- 
jor shakeup, CHUM -AM program 
director Terry Williams and the 
executive team at Canada's best - 
known top 40 outlet have shaken 
the station to its foundations. 

Gone is the top 40 format; gone 
is morning man John Majhor; gone 
is the CHUM chart. Enter a play - 
list of established hits for an older 
audience; enter Edmonton morn- 
ing man Don Percy; and enter a 
new era for CHUM. 

Not everyone is pleased. "I'm 
probably on the most -wanted list 
of the Tiger Beat crowd," says 
Williams, who was brought in a 
few months ago from Winnipeg to 
help the station improve its sag- 
ging ratings. 

But it's not just the loyal listen- 
ers who are concerned about the 
changes. Brian Robertson, the 
president of the Canadian Record- 
ing Industry Assn. (CRIA), has 
strongly criticized the move be- 
cause it might reduce the expo- 
sure of new Canadian artists. Rob- 
ertson was quoted as saying 
CHUM's break with the past 
amounted to asphyxiation of Ca- 
nadian talent. 

"That's really shallow," Wil- 

hams replies. "This represents a 
new opportunity for the industry 
to develop adult contemporary 
acts. We were going nowhere fast 
with our old format." 

What puzzles Williams, he says, 
is that the record business would 
treat his station any differently 
than it would an artist who wasn't 
selling. "Correct me if I'm wrong, 
but wouldn't they drop the act? 
Why should we be any different ?" 

But Earl Rosen, executive direc- 
tor of the Canadian Independent 
Record Production Assn. 
( CIRPA), is less concerned by 
CHUM's change than he is by the 
sudden glut of Toronto outlets 
gunning for the 30 -plus demo- 
graphic. "Are there enough 
yuppies around to satisfy every- 
one?" he asks. 

As for the CHUM chart, long a 
top 40 guideline for retailers and 
others in the industry, Williams 
acknowledges that discontinuing 
it after 1,512 issues "was a painful 
move." But he notes that "it 
wasn't doing anything in the way 
of attracting listeners." 

Maple Briefs 
SOURCES SAY A PACT is immi- 
nent between the Trans -Canada 
and Kebec Disc outlets in Quebec 
that involves the provincial govern- 
ment's cultural agency and 
Quebecor Inc. Accounts are being 
notified slowly of the change, which 
is expected to be made formal in mid 
to late June. 

GEORGE BURNS has resigned his 
post as vice president of the sales at 
MCA Records Canada to pursue 
other interests. Graham Powers 
steps in as senior executive for mar- 
keting and sales, while Randy Len- 
nox moves up to the new post of di- 
rector of sales and Stephen Ten- 
nant is named director of 
marketing, retaining responsibil- 
ities as Chrysalis product manager. 
Lesley Soldat is now director of 
promotion, Doug Spence is Ontario 

branch manager, and Kevin 
Frenette is Atlantic sales and pro- 
motion manager. 

AN UPDATE ON the first Canadi- 
an compact disk plant: Praxis Tech- 
nologies plans to open in late June 
or early July. A walk- through for 
the trade is slated for late June. The 
plant's location has yet to be re- 
vealed, but west suburban Toronto 
is widely rumored. 

THE CRTC is studying the Video 
Foundation to Assist Canadian 
Talent ( VideoFACT), a fund start- 
ed in 1984 by the MuchMusic Net- 
work to finance Canadian videoclip 
production. VideoFACT was part of 
MuchMusic's license commitment, 
and the CRTC wants to see how ef- 
fective it has been. 

THE FOUNDATION to Assist Ca- 
nadian Talent on Record- Canadi- 
an Talent Library, the aural equiv- 
alent of VideoFACT, is looking for a 
new executive director. The hard- 
working Earl Rosen, who is also ex- 
ecutive director of the Canadian 
Independent Record Production 
Assn. (CIRPA), is getting an oppor- 
tunity to shed his FACTOR -CTL job 
and focus on CIRPA. FACTOR -CTL 
president Duff Roman praises 
Rosen and stresses that he is not be- 
ing shunted aside. We underline 
that. KIRK LaPOINTE 

Maple Briefs features short items 
on the Canadian music industry. 
Information should be submitted 
to Kirk LaPointe, 7 Glen Ames 
Ave., Toronto, Ontario, Canada 
M4E 1MS 

HAMBURG The success of Austri- 
an singer Falco in the U.S. is no 
fluke, but should be seen as opening 
the way for further inroads by oth- 
er German- speaking artists. That's 
the optimistic view of Teldec man- 
aging director Thomas Stein, fol- 
lowing a stateside trip he made with 
Falco and his manager, Horst Bork. 

During the visit, Stein says, Falco 
appeared on MTV, "Solid Gold," 
"American Bandstand," and live 
coast -to -coast news shows. Ap- 
proaches were made to set up a U.S. 
tour, along with visits to Japan and 
Canada. 

The substantial U.S. success of 
the singles "Rock Me Amadeus" 
and "Vienna Calling" and the album 
"Falco 3" proves that American in- 
terest in Falco is keen, Stein says. 
The Teldec chief is currently dis- 

cussing all aspects of the longterm 
promotion of the artist. 

Stein also came away with assur- 
ances that the American market is 
open to German product, and that 
West Germany is considered an im- 
portant overseas market. But he 
notes that placing overseas product 
has not become any easier. 

"The Americans are so busy with 
the large amount of their own do- 
mestic product that it would take 
really exceptional recordings to es- 
tablish yourself over there." 

On the other hand, he says, Fal- 
co's success proves that Americans 
are even prepared to accept Ger- 
man- language lyrics, providing the 
rhythm and sound are exciting 
enough. "Just as in Germany, those 
qualities are more important to the 
kids than the lyrics." 

HAMBURG MUSIC TRADE FAIR SET 
(Continued from page 71) 

Gram and CBS, says that concerts 
presented in conjunction with Mu- 
sica will feature the Hamburg 
Symphony Orchestra, the NDR 
Big Band, and the Hanover Radio 
Orchestra. Among those already 
signed to appear are Yehudi Menu- 
hin, Lucia Popp, Peter Schreier, 
Gyorgy Ligeti, Brigitte Fass- 
baender, and Christoph Eschen- 

bach. 
Says von Winterfeldt: "Interest 

in music has never been greater.In 
Germany, for example, there are 
7.35 million active musicians. The 
current annual turnover of the na- 
tional music industry in all its as- 
pects is around $10.8 billion, equiv- 
alent to 1.6% of Germany's gross 
national product." 

SONY PLANS U.K. VIDEO SOFTWARE OPERATION 
(Continued from preceding page) 

Sony video companies will work to- 
gether closely. Says Wilkinson: 
"They will cooperate as sister com- 
panies, acting together to purchase 
rights, sharing market information, 
discussing successful marketing, 
merchandizing, and sales strategies 
and maintaining continual close 
communications to alert each other 
to potential acquisitions." 

The European arm, Wilkinson 
continues, "will be able to respond 
promptly to the diversifying soft- 
ware demands of each country, 
whether the format is videodisk, 
half -inch, 8mm, or any other to be 
developed. We'll also be developing 
new types of Sony -made video en- 
tertainment, such as background 
videos and music clips." 
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Australia -GLENN A. BAKER, P.O. Box 261, Baulkham Hills, 2153 New South Wales. 
Austria -MANFRED SCHREIBER, 1180 Wien, XVII, Kreuzgasse 27. 0222 48 -2882. 
Belgium -MARC MAES, Kapelstraat 41, 2040 Antwerpen. 03- 5688082. 
Canada -KIRK LaPOINTE, 7 Glen Ames Ave., Toronto, Ontario M4E IM3. 416 -364-0321. 
Czechoslovakia -PETER BELOHLAVEK, Biskupcova 15, 1300 Praha 3. 
Denmark -KNUD ORSTED, 22 Tjoernevej, DK -3070 Snekkersten. 02-22-26-72. 
Finland -KART HELOPALTIO, SF -01860 Perttula 27- 18 -36. 
France- MICHAEL ZWERIN, 11 rue Jean Mace, 75011 Paris. 01 -4356 6277. 
PHILLIPE CROCQ, 4 bis rue Mizon, 75015 Paris. 01 -4327 6309. 
Greece -JOHN CARR, Kaisarias 26-28, Athens 610. 
Holland -WILLEM HOOS, Bilderdijklaan 28, Hilversum. 035 -43137. 
Hong Kong -HANS EBERT, TNS 17 /Fl, Citicorp Centre, 18 Whitfield Rd., Causeway Bay. 05 787618. 
Hungary-PAUL GYONGY, Orloutca 3 /b, 1026 Budapest I1. Tel: 167 -456. 
India -Jerry D'Souza, c/o F.M.Pinto, 136 Lady Jamshedji Rd., Mahim, Bombay 400 016. 
Ireland -KEN STEWART, 56 Rathgar Rd, Dublin 6. 97- 14 -72. 
Israel-BENNY DUDKEVITCH, P.O. Box 7750, 92 428 Jerusalem. 
Italy -VITTORIO CASTELLI, Via Vigoni 7, 20122 Milan. 02-545 5126. 
Jamaica -MAUREEN SHERIDAN, 43F Turtle Beach Towers, Ocho Rios. 
Japan-SHIG FUJITA, Utsunomiya Bldg., 19 -16 Jingumae 6- Chome, Shibuya -ku, Tokyo 150. 03- 4984641. 
New Zealand -MIKE CHUNN, Box 9643, Auckland. 
Philippines --CES RODRIGUEZ, 18 Anonas, Project 2, Quezon City 3001. 
Poland -ROMAN WASCHKO, Magiera 9m 37, 01473 Warszawa. 34-36-04. 
Portugal-FERNANDO TENENTE, R Sta Helena 122 R /c, Oporto. 
Romania-OCTAVIAN URSULESCU, Str. Radu de la La Afumati nr, 57 -B, Sector 2, Bucharest 0.P.9. 13-46- 

10. 16.20 -80. 

South Africa -JOHN MILLER, 305 Buckingham Court, Leyds St., Joubet Park, Johannesburg, 2000. 
Spain -FERNANDO SALAVERRI, Plz Emilios Jimenez Millas, 2D, 28008, Madrid. 24242 93. 
Sweden -MAGNUS JANSON, Markeares Gatan 10, 11353 Stockhom. 
Switzerland- PIERRE HAESLER, Hasenweld 8, CH -4600 Olten. 062- 215909. 
U.S.S.R. -VADIM YURCHENKOV, 6 Aprelskaya Str., Block 2, Apt. 16, 195268 Leningrad, K-268. 225-35-88. 
West Germany -WOLFGANG SPAHR (chief correspondent), 236 Bad Segeberg, An der Trave 67b, Postfach 

1150. 04551- 81428. 

JIM SAMPSON (news editor), Grillparzerstr. 46, 8000 Munich 80. 89- 473368. 
Yugoslavia -MITJA VOLCIC, Dragomer, Rozna 6, 61351, Brezovica, Ljubljana 23 -522. 
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SPOTI.IGIIT ON 

THE 131EST OF BRITISH 

t is an irony of the U.K. music industry in the '80s 
that the spectacular successes achieved overseas have not 
been matched by similar levels of growth in the domestic 
market. On IFPI estimates British product may account di- 

rectly or indirectly for fully 25% of world turnover, or 
around $3 billion annually, but at home the business has yet 
to regain the peaks reached in 1977 -78. 

In the first quarter of this year, LP volumes were 8% 
down on the corresponding 1985 results, and singles sales 
were 17% down. Chart company Gallup reported that the 
best -selling singles were mov- 
ing 20% -25% fewer units than 
a year ago. 

But cassettes, which in 
1985 finally overtook LPs as 
the most popular album carri- 
er, continue to move ahead 
stronglyk with a 13.6% first 
quarter sales increase, and 
CD sales, which totalled 1.15 
million over the period, are 
on target for a full -year figure 
around six million, represent- 
ing annual growth in the or- 
der of 100 %. Moreover the 
general trend for all configu- 
rations over the last two to 
three years has been steaady 
or improving, and the indus- 
try's overall mood might be 
summarized as optimism 
tempered by hard work: a 
case of trust in God but keep 
rowing away from the rocks. 

John Illsley and Mark 
Knopfler of Dire Straits. 

Developments in all areas of the business have come 
thick and fast. The long -running trade campaign for a pri- 

vate copying royalty finally bore fruit with the publication in 

April this year of a government White Paper proposing a 
10% levy on blank audio tape, though the tape manufactur- 
ers promise an energetic rearguard action and the relatively 
small revenues likely to be generated make the whole de- 

bate seem increasingly one of principle rather than of practi- 
cal remedies. 

CD software manufacturing capacity, hitherto confined to 
independent Numbus Records, took a major step forward 
withthe opening of EMI's new facility based at the Swindon 
VHD videodisk factory, and a third plant near Horsham in 

the South of England is expected to come on stream this 

fall. Supply bottlenecks will be eased, but record companies 
may be in no hurry to reduce CD prices which currently 
range up to $21 and are widely seen as a welcome opportu- 
nity to reverse the longterm decline in real terms of pre -re- 

corded music costs to the consumer. 
Activity in the retail sector 

is sufficiently bullish to sug- 
gest the major players know 
something the rest of the in- 

dustry does not. Central Lon- 
don looks like becoming a re- 

tail battleground, with 
megastore competition be- 
tween HMV, Virgin and new 
arrival Tower, while High 
Street multiple W.H. Smith, 
which last year moved into 
specialist music retailing, is 

now digesting the acquisition 
of the successful Our Price 
and Music Market chains. 

In the broadcast area, BBC 
Radio One's return to a `play - 
list' system will at least guar- 
antee reasonable exposure to 
favored releases, but else- 
where the financial difficulties 
of many independent stations 
have renewed grumbling over 
`needletime' payments and 
prompted calls for some de- 
(Continued on page UK -18) 
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Brian Shepherd, 
M.D., A &M 

David Simone, 
M.D., Phonogram 

The U.K. Outlook 
Summaries From 

The Summit 
BRIAN SHEPHERD, Managing Director, A &M 
Tenth in last year's U.K. album market shares, A&M's 

British operation has been going through what managing 
director Brian Shepherd concedes is a "quiet period," sus- 

tained by turnover from the Stateside roster and a few estab- 

lished U.K. acts, most notably Sting. 
"We're going through a rebirth," he says. "1985 was a 

bad time but we're tuming it round this year. Thrashing 
Doves, Philip Saatchi, the Quick, Samantha Brown, Any 
Day Now and Nat Augustin have all been signed over the 
last 18 months and we have a lot of strong product coming 
this fall. It's a tight roster, with only 14 domestic acts, and we 
try and keep releases down to two a week because other- 
wise you're not being fair to the acts. I've even got weeks 
with no releases at all because I'm predicting some hits. 

"Having a strong U.S. roster relieves the pressure of 
course, and happily we've been able to deliver on practically 
everything they've brought through. We're ahead of them 
on Suzanne Vega in fact, which is not to say we're better but 
that the climate is right here. I'm knocked out by A&M's 
success in the States because I know my acts will get a fair 

shot there when they come through. Some acts have been 
released practically simultaneously both sides of the Atlantic 
but normally I like to prove a home base first. U.S. compa- 
nies oftenget beaten up to release U.K. product, but if the 
artist breaks there first you can end up with the tail wagging 
the dog." 

Having spent six years with Capitol in Hollywood, Shep- 
herd is familiar with the Stateside market and also with the 
vagaries of U.S. perceptions of Europe -"this obscure place 
halfway between America and the Soviet Union." The pop- 
ular fantasy that Europe is now drenched by fall -out and be- 

sieged by terrorists has not left the U.K. music business un- 
touched: A&M's own Janet Jackson and Jeffrey Osbome 
are among those who have found reason to cancel Europe- 
an trips. 

The British market has its own vagaries also. "We re- 

leased the Falco single "Rock Me Amadeus" nine months 
ago and couldn't get arrested. Radio wouldn't touch it. It 

was only when it happened in the States that the jocks took 
it seriously. Radio One is the key outlet, and you have to 

(Continued on page UK -8) 

Below left: Clive Banks, M.D., Island 
Right: Richard Ogden, M.D., Polydor 

Rob Dickens, 
Chairman, WEA 

Doug D'Arcy, Int Í 
M.D., Chrysalis 

PAUL RUSSELL: 
Leading The Market Leader 
An Interview With The Managing 

Director Of CBS Records U.K. 

By NIGEL HUNTER 

is 22 years now since CBS bought Oriole Records 
in London, together with its distribution center (now hous- 
ing Capitol Radio) and its pressing plant in suburban Buck- 

inghamshire. 
The purchase gave CBS Records its own U.K. base and 

identity and the years since 1964 have witnessed a remark- 
able expansion in its market penetration and share of the 
action. 

The distribution center was moved to Barlby Rd. in 1974, 
a new factory wass opened at Aylesbury in 1980, and the 
distribution operation moved there earlier this year under 
the same roof. 

The CBS headquarters was located at London's Theo - 
balds Rd. until 1975 when it moved to its present building in 

Soho Squ. A 10- minute stroll north from the Square takes 
one to the modem high -tech CBS recording studios corn - 
plex in Whitfield St. where CBS acts and custom bookings 
have been recorded lucratively since the early '70s. 

Paul Russell is managing director of CBS Records U.K. 

Rupert Perry, M.D., EMI 

He's been with the company for 14 years, three of them in 

New York and a futher three in Australia. He heads up a 

vibrantly healthy organization which has been dominating 
the U.K. market share awards since 1983 in terms of singles, 

albums, label and company categories, and he's confident 
the roll will go on through 1986. 

Says Russell: "We've been very successful with local art- 

ists, and we have the tremendous advantage of a very strong 
U.S. company supplying us with acts of the stature of Strei- 

sand, Springsteen, Billy Joel and the Rolling Stones to 
name a few, and also break in their market the likes of the 
Hooters, the Outfield and Bangles. 

"As well as this fortunate position of good U.K. and U.S. 

repertoire bases, our international companies consistently 
bring in good acts: Men At Work and Mental As Anything 
from Australia, Lover Boy from Canada, Jennifer Rush 

from Germany, not to mention Julio Iglesias." 

Russell says he's seen U.K. repertoire become "much 
more meaningful" during his time with CBS, particularly 
over the last five years. 

"You can't run U.K. a&r based on signing ads you think 
will sell around the world. No one's that good at picking. We 

sign our acts for the U.K., but we also assess whether they 
have the ability to travel. Some acts are peculiarly British or 
European, some are more successful in America, but the 
odds are that British acts will be internationally successful 
these days." 

Russell instances Prefab Sprout as an internationally hap- 
pening British band with its "Steve McQueen" album re- 

leased and selling everywhere in the world and a third LP 
imminent. Among the newer CBS acts he tips Drum The- 

ater, 8th Wonder (whose singer is Patsy Kensit, a star of the 
"Absolute Beginners" movie), King, and The The. 

Turning to the current state of the retail sector of the Brit- 

ish music business, Russell summarizes his conception of an 
ideal situation as "a question of balance." 

"It would not be good for the music industry in the U.K. 
(Continued on page UK -10) 
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Drum Theatre Dee. C. Lee 

Feeding the World's Hunger for Freshness 
NEW ARTISTS: A Non -Stop Parade 

Of Ground- Breaking Talent 
á By CARIS DAVIS & PETER JONES 

t could be argued that the U.K. talent industry is, 
this year, merely consolidating its proud position as key pro- 
vider of acts, songs, productions and ideas to feed the 
world's charts. It's said that there are fewer potential mega - 
stars coming but, it's said with equal conviction that the rea- 
son for that is because of a generally higher level of excel- 
lence, right across the music board. 

Prefab Sprout 

Trends? Well, there's an obvious growing polarization be- 
tween rock and dance -oriented acts. There's a non -stop 
emergence of ground- breaking talent from Liverpool and 
other north -of- London centers. And there's a clear aware- 
ness of taking a retrospective look at pop history. 

Looking back to the roots, making oldies into newies, or 
Dust feeding the nostalgia market, is a traditional activity un- 
dertaken by a&r men head- hunting for talent explosions 
comparable to those of, say, 1963 or 1964. 

Link the best of the past with the new crop of writing and 
performing talent and the result is, certainly in Britain, a 
chart which really does cover all areas of the musical spec- 
trum. National football teams make the Top 50, so has a 
bunch of snooker players, a brass band, a boy soprano, 
brand new acts who obvioulsy realize the value of strong 
video back -up and even Sam Cooke. 22 years dead, but a 
star again. 

There's a proliferation of hot Irish bands ready for action 

Level 42 

and success in the U.S. after building skills and presence in 
London's metropolitan music meltdown. Way up the list of 
likely superstars are the Pogues (Stiff), already introduced to 
U.S. audiences via a promotional visit and surely set for the 
big -time after this summer's first coast -to -coast trek. 

The band gets a unique hard ethnic rock sound which has 
been beautifully sharpened by producer Elvis Costello on 
the four -cut EP "Poguetry In Motion" and the debut album 
"Rum Sodomy & The Lash." Costello is continuing the 
partnership this summer for a new LP and everything seems 

Eighth 

Sigue Sigue Sputnik 

geared to the group making a major breakthrough. The ec- 
centric sextet has a passionate commitment to Irish rebel 
rock and its attendant lifestyle will ensure visibility, while the 
punky pace and professionalism of the band's stage act will 
pull in the customers. 

Riding in on this wave af activity is Cactus World News 
(MCA), proteges of U2's charismatic B 

are betting on t,Ao EMI acts. th e Pet Shop Boys 
and Belouis Some, being among the :eal distance runners 
in the faddish dance -oriented rock -nar -Qt. Both acts seem 
especially tight for longterm U.S. acceptance, with Pet Shop 
boys already with a No.1 single, 'West End Girls" under 
their collective belt. They're strong on s_ud o production and 
video advice and execution. And Belons Some grabbed 
early recognition through his Swatch tie -in exposure on 
MTV and a cut on the "Pretty In Pink" soundtrack. 

The Belouis Some single "Imagination" reflects the 
(Continued on page UK -14) 

Wonder 

The The 

Stateside Watch 
U.K. Stars In U.S.: American Fans Never 
Outgrow Appetite For Best Of British 

By STEVE GETT 

E 
ver since the Beatles spearheaded the first British 

invasion of pop music more than two decades ago, the U.S. 
has been inundated with a constant flow of U.K. talent. This 
year, new bands like the Pet Shop Boys and Simply Red are 
savoring their first tastes of American success, but there are 
also numerous established acts who continue to generate 
significant interest on this side of the Atlantic. 

The Jesus & Mary Chain 

Elton John, for example, has topped Billboard's Midline 
Albums chart with an MCA greatest hits compilation for 
over 18 months, and has enjoyed several Hot 100 hits in 
recent years. 

Golden oldies by acts 'ike the Who Led Zeppelin, Pink 
Floyd, ELP, the Rolling Stones, Yes, David Bowie, Genesis, 
the Moody Blues, and the Beatles, have become U.S. album 
radio staples. Furthermore, some of these artists and 
groups -or at least former members -have maintained 

(Continued on page UK -10) 

The Blow Monkeys 

UK-4 BILLBOARD JUNE 28, 1986 

www.americanradiohistory.com

www.americanradiohistory.com


 - 

www.americanradiohistory.com

www.americanradiohistory.com


Howard Jones 

The View From Over There 
YANKS IN LONDON: U.S. Music Businessmen 

ó 
In Britain Compare Tales Of Two Markets 

By JOHN TOBLER & PETER JONES 

T 
he contributing influence of the U.K. as a talent 

source producing a long list of international stars has result- 
ed over the years in the emigration of a number of key U.S. 
music business men to top positions in Britain. 

There have been many, all doubtless fired by personal 
theories about the main differences between the music in- 
dustries of the U.K. and Europe generally and of the Ameri- 

Pet Shop 
Boys 

can scene. But here's a representative cross- section of music 
business "Yanks in London," in alphabetical order: Lou 
Cook, chairman of MCA, U.K.; and president of MCA Inter- 
national; Jack Davies, vice president, RCA /Ariola, Europe, 
and acting chairman of that company's British operation; 
Paul Gambaccini, author and disk jockey presenter of U.S. 
chart shows on both BBC and Independent Local Radio 
since 1975; and Maurice Oberstein, chairman of PolyGram 
Record Operations Ltd., and retiring chairman of the British 
Phonographic Industry (BPI). 

In chronological order, Oberstein (just "Obie" to the busi- 
ness) was the first invader to arrive, back in April 1965. Pre- 
viously head of a&r with RCA, he was the man behind what 
was and perhaps still is, the fastest selling record of all time: 
"John Fitzgerald Kennedy -A Memorial Album," which 
sold four million copies in six days during December, 1963. 

Feeling rootless after the death of his father, noted record 
executive Eli Oberstein, the son heard of the formation of 

Columbia Records International and its purchase from 
Maurice Levy of CBS in Europe, and arrived in London to 
help launch the U.K. company. 

It was intended to be just a three -week stay, but he liked 
the place and stayed on, mainly as executive in manufacture 
and distribution, before becoming head of CBS U.K. in May 
1975. He retired on June 30, 1985, and went back to work 
the following day, for PolyGram. 

Enlightened and progressive thinking has characterized 
his years in the British record industry. He's already seen 
PolyGram to top place, for the first time, in the chart market 
share analysis. And he was in on the mold -breaking collabo- 
ration between CBS and traditional rivals WEA for the 
mega -selling "Hits" compilations. 

So what are the big differences between Oberstein's actu- 
al and adopted countries? He says: "In Europe, we're alive 
and well and living on talent, whereas in the U.S., they're 
living on the larger size of the industry. While British sales 
still account for between 5% and 6% of the dollar turnover 
in the world's record sales, the share of that market repre- 
sented by the U.S. has fallen from about 50% to about 35 %. 

"Obviously the two are entirely different markets. In Brit- 
ain, there's a need to develop ads with worldwide appeal, 
whereas in America there are numerous different domestic 
markets which all need to be sustained. It would be wonder- 
ful to be in a market in Europe that could sustain so many 
different types of music as America, but the idea of some 
kind of United States of Europe musically is as difficult as 
the same thing in political terms: different musical tastes, dif- 
ferent governmental political ideas." 

But if the British record industry has a very good interna- 
tional spirit, says Oberstein, it also has to face a problem 
which needs urgent attention. "We're dependent on the cur- 
rent governmental view of protection of property rights 
through copyright legislation to prevent not only piracy but 
other problems, too. An unenlightened legislation would be 
no good, and we could be facing virtual destruction of the 
industry, as they have in Japan, where shops are offering 
compact disks as rental items and selling blank tapes with 
them as part of the package. 

"We need control over the rental in the same way as con- 
trol over piracy, and both Britain and America have similar 
problems in that way, which need the protection of the law." 

Paul Gambaccini, a 37- year -old from Connecticut, ar- 

Maurice Oberstein, 
Chairman, PolyGram 

Lou Cook, 
Chairman, MCA 

Big Audio Dynamite 

rived in Britain in 1971 to complete his education at Oxford 
Univ. and has been in London virtually ever since. In Oxford 
days he wrote for "Rolling Stone," meeting BBC executives 
through attending music business functions. His notable ca- 
reer as a broadcaster continues, though his allegiance to 
BBC Radio ended earlier this year when he accepted an of- 
fer from the Independent Local Radio network to transfer 
his U.S. chart show, which ran for over a decade on BBC 
Radio One to "the other side." 

Gambaccini's personal view of the earlier years is avail- 
able now in book form, his autobiography `Radio Boy," 
published by Elm Tree Books, telling of his abortive position 
as executive producer at radio station WBZ in Boston, 
Mass., a stint which lasted only for a brief period "because I 

disliked it intensely." 
No surprise, then, to learn that Gambaccini prefers the 

British music industry to that of the U.S. "I've always been 
given total freedom within the format of my U.S. chart 
show, both at the BBC and now with ILR. It is my area of 
expertise, but I've appreciated the trust shown me. 

"I feel more of a craftsman than an entrepreneur, and I 

don't slavishly pander to an imaginary listener, as I believe 
they tend to do in America. I think Radio One disk jockeys 
are allowed more input, if they want it, than their American 
counterparts. Several have used the station to achieve ca- 
reer improvements in a way which is impossible in the 
States. Many leading television personalities, such as Terry 
Wogan, Noel Edmonds and Jimmy Savile have come 
through to TV from radio." 

He thinks music business energy is better spent in Britain 
than in the U.S. "It's used for the most part in doing the 
work, as opposed to the pressures found in America, such 
as hype, financial pressure and worry which results in peo- 
ple not being allowed to focus on doing the best job. They 
have to worry about ratings over fairly short-term periods, 
so it is not permissible to make long -term plans. 

"I don't think I could live anywhere in America with peace 
of mind, except for New York, which seems to have resisted 
more of the right wing influences than most places, or Con- 
necticut, where I grew up. London is a major center which is 
close to other major centers like Paris or Rome. 

"It appalls me when I read that many American ads have 
cancelled European tours because they've bought Reagan's 
ad and believe that Europe is in flames. That's a classic trick, 
to divert people's attention from the real problem, which is 
that a man's ignorance is doing a disservice to the world." 

While Oberstein and Gambaccini have definite views 
about the land of their birth, both men have been settled in 
Britain for a long while. Neither Jack Davies nor Lou Cook 
have been residents so long, though Davies in now in his 
third year in London. 

Recruited by RCA in America in 1983 from the consumer 
electronics division of General Electric, Davies was appoint- 
ed vice president RCA /Ariola Europe at the end of that 
year. He is short on experience of the record industry as 
such, points to its constant state of flux and says: "I saw one 
senior executive quoted as saying the life expectancy of 
someone in a&r in career terms is about three years and, on 
average, that seems to be the ease." 

A main difference between the U.S. and U.K. he says is 
the marketing. "The media are all- important in the U.S., 
which is based on airplay. It's much more of a brute force 
market where the aim is a big ship -out which can sometimes 
result in similarly big returns whereas in Europe it is a ques- 
tion more of marketing opportunities and campaigns and 
it's necessary to develop an image for a groin with a lot 

(Continued on p2ge UK -18) 
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SUMMIT 
(Continued from page UK -3) 
sympathize when they're confronted by armfuls of records. I 

welcome the return of the playlist to the extent that it at least 
guarantees a certain amount of airplay so that the market- 
ing people know what they're doing, but with a brand new 
release it's hard to get that commitment. 

"So far as TV goes, I welcome the BPI's move to force 
the issue on videoclip payments. They are still very cheap 
programming, and whatever happens the record companies 
are never going to recoup more than a small part of the 
costs. Videos aren't essential: Jim Diamond's "Hi Ho Silver" 
went to number five without a video, and Joe Jackson has 
spoken out against them, though I think he's more anti- 
MTV than anti- video, but if you don't make them it can very 

E easily be misconstrued by the act as lack of commitment. 
_OI That's the dilemna all the labels face nowadays." 

ÿ DAVID SIMONE, Managing Director, Phonogram 
E Home of some of Britain's major Stateside successes, in- 

cluding Dire Straits, Tears For Fears and Def Leppard, Pho- 
nogram U.K. also ranks high in the domestic marketplace, 

a with 1985 shares of 6.9% for album product and 6.5% for 
singles. 

Managing director David Simone ascribes this status to 
the traditional, if not universal, record company virtues of 
good artist relations and long -lasting commitment. "Labels 
and artists should be allies not enemies," he says. "Our suc- 
cess ratio, plus the way ads tend to stay with us, show the 
policy must be working. Dire Straits and Elton John have 
just re- signed, and Bob Geldof has signed worldwide except 
North America as a solo artist despite the fad that one of 
my first jobs was to decline the Boomtown Rats option. He 
could have gone anywhere else for a lot of money so I take 
that as an accolade for Phonogram, which of course was 
the home of Band Aid, the place where the whole thing 
started rolling." 

The Band Aid /Live Aid project was a turning point for 
the whole industry, Simone believes. "It was a phenomenal 
stimulus, which started pulling back that lapsed audience ev- 
eryone talks about. It may be coincidence, but some of the 
old superstars have been doing extremely well in recent 
months. Artists like Elton John have been turning in some 
of the best albums they've ever made, and of course doing 
particularly well on CD, which appeals to the older buyers." 

Phonogram runs a domestic roster of around 20 acts, 
and like every label these days seeks international as well as 
domestic potential. "Some years ago if you got a buzz you 
could break the act. Now it takes time, hard work, patience 
and money. Selling in the U.K. is not enough any more. It 
could take the band 18 months and the company $300,000 
before you see anything back. Video is a big element in that 
of course. It's a wonderful invention but it's also the monkey 
on the record industry's back. `Money For Nothing' was bro- 
ken in the U.S. through the tremendous response to the clip 
on MTV, no question, but it cost over $150,000. And you 
have to plug a clip like a record: you may wind up not get- 
ting it shown anywhere at all." 

New Phonogram signings include Vitamin Z and Zerra I, 

which are both seen as particularly strong contenders in the 
U.S. market, and Hipsway, which Simone predicts will soon 
break in the U.K. and continental Europe. Of the longer es- 
tablished acts, ABC and Big Country are expected to fight 
back after following smash debut albums with relatively dis- 
appointing second LPs, while Def Leppard, whose last al- 
bum sold 6.5 million units in the U.S., release a new LP this 
fall. 'They're one of the biggest live acts in America, but like 
every band they would desperately like to be big in their 
own country," says Simone. 'We're predicting this is the re- 
lease that will break them in Britain and worldwide." 

SIMON DRAPER, Managing Director, Virgin 
In an era of tight rosters and tight resources, Virgin's ex- 

pansive signing policy is less than universally popular with 
companies which affect to deplore costly talent auctions. 
But long -serving managing director Simon Draper, Richard 
Branson's partner since the U.K. independent's humble be- 
ginnings, is unrepentant. 

"To expand we have always been aggressive in signing 
acts and we have sometimes been criticized for it," he says. 
"But if you rest on your laurels you fall back: you've got to 
be in there competing." Last year saw the inception of two 
new offshoots, lo Records and Siren. The former has 

charted a string of U.K. singles including Aurra's "You And 
Me Tonight," Mantronix's "Bassline" and Maxi Priest's 
"Strollin' On," while Siren, under former CBS U.K. manag- 
ing director David Betteridge, is set for an international 
breakthrough with It's Immaterial, whose first album is 
scheduled for July. Cutting Crew, the Ward Brothers and 
Irish act Light A Big Fire are also seen as strong contenders 
for U.S. and international honors. 

Virgin's own recent chart successes range from the Num- 
ber One novelty single "The Chicken Song," from satirical 
TV show Spitting Image, to veteran Peter Gabriel's "Sledge- 
hammer." The company is unusual in having virtually no 
U.S. signings, but with Julian Lennon, Culture Club, OMD, 
and Simple Minds all in the Stateside charts it hardly needs 
to. "We are probably the biggest source of acts for the U.S.," 
says Draper. "They are licensed one by one to U.S. compa- 
nies, but as a longish term aim we intend to be independent 
in the States as we are everywhere else except Latin Ameri- 
ca. It's good to pick and choose, but obviously you make 
more if you have your own label. But there's no point doing 
it unless you do it right: the right person, the right finance 
and commitment." 

Virgin's a&r budget is effectively open- ended -"Other- 
wise what happens if a great ad comes along when you've 
spent it ?" Draper asks -"but the company is as aware as 
any that the costs of launching a new ad are constantly ris- 
ing. "The first Culture Club album cost $35,000 on a debut 
LP. Studio costs have gone up, good producers are at a pre- 
mium, plus we spend phenomenal amounts each year on 
video clips, though we're beginning to see a slight backlash 
on video costs. What's depressing is the air of desperation 
over some acts: they've got to be successful tomorrow or 
else. We sign acts of strong quality who hopefully will come 
through in the end. It took Simple Minds six or seven years, 
but now they're becomming monumental worldwide. The 
same with our new signings like Blue Nile and Red Guitars. 
It's a question of commitment." 

ROB DICKINS, Managing Director, WEA 
Among British -owned labels it is common practice to "lay 

off' the risks of new talent investment by selling U.S. rights. 
American companies in Britain, like WEA, cannot do so, but 
enjoy the compensation of guaranteed turnover from State- 
side acts. 

As WEA U.K. chairman Rob Dickins says philosophically: 
"Those are the two ways of being in this business. I'm jeal- 
ous, but you can't have everything. The majority of our U.K. 
turnover comes from our incredible U.S. label resources, 
which means we don't have to run and sign the next thing, 
we can afford to be very selective in what we do sign. Our 
general a&r policy is to sign less and put more into it. On 
the other hand with the qualityof the U.S. roster we've got 
to look to our laurels all the time because you can always 
cmopare the quality of our performance." 

In theory WEA U.K. signings are not bound to go 
through the U.S. company, but in practice invariably do. As 
Dickins points out: "In WEA and Geffen you have four total- 
ly different record labels in nature and philosophy. If you 
can't find a home there it's unlikely you'll find one else- 
where." 

Having enjoyed an impressive release schedule from the 
U.S. labels in the early part of 1986, Dickins plans an equal- 
ly strong U.K. schedule for the second half -year, from both 
established and new acts. "There was a need to build up the 
U.K. side, which has teken us a while to accomplish. How- 
ard Jones is recording in Dublin and New York with Arif 
Mardin; Red Box, whose first single was Top Three, have an 
album coming; Echo & the Bunnymen and Aztec Camera 
are releasing product; Jesse Ray is finishing an album; 
there's a lot of stuff on the way both old and new." 

Aside from blanco y negro, marketed and promoted 
through WEA, the company operates no small -scale cre- 
ative entities. "There is the theory in some companies that 
the bigger net you trawl the more fishes you catch but we 
don't do that," says Dickins. "Britain is such a microscope 
country where talent is concerned that if there's any kind of 
buzz around an act you get to hear of it pretty soon. You 
can travel to a tiny hall at the end of nowhere out in the 
provinces to catch an act and find three other labels there as 
well. If they've got talent they'll come through via the man- 
ager or live gigs or an indie record. The independent sector 
plays a major role in a&r." 

DOUG D'ARCY, Intl M.D., Chrysalis 
In an industry much given to the executive version of mu- 

sical chairs, Chrysalis Records presents an example of al- 
most uncanny stability. International managing director 
Doug D'Arcy is only one of a number of top staffers who 
has been with the company virtually since its inception. 

"The advantage is that because we're so stable we can 
stick with acts," he says. "But the danger is that you get stale. 
We've got to have a lot more genuine innovation going on 
than our competitors where the executives are changing ev- 
ery six months, and we have regular bouts of self- examina- 
tion to make sure that happens." 

Along with A&M, Chrysalis is the only large independent 
operating in both Britain and the U.S. "The demand for 
U.K. acts in America at the moment is fantastic," says 
D'Arcy. "There's phenomenal competition among U.S. 
companies to sign British talent, although the energy and 
money devoted to acquiring the product is not invariably 
matched by the energy used in selling it. At least with Chrys- 
alis, because we go through our own U.S. company under 
Jack Criago, we know what they're doing with the acts. 

"Our involvement in the U.S. began over a decade ago. It 
was a longterm commitment. We felt then tha: nobody else 
could do a good enough job for us and we *ink so today. 
Over the years we've built up knowledge and experience 
and becmoe an accepted part of the scene there. It's a path 
others have found hard to follow. When we switched from 
independent to branch distribution we took the opportunity 
to move from Los Angeles to New York. We've kept soldier- 
ing away and will continue to do so." 

Trade in talent is a two -way street. Among up- and -com- 
ing Chrysalis acts D'Arcy cites songwriter Holly Knight's De- 
vice, ex -Kiss member Vinnie Vincent, and Wild Blue, all 
Stateside artists. Huey Lewis and Pat Benatar are others 
who have enjoyed consistent U.K. chart success. 

In the British industry D'Arcy sees the separation of cre- 
ative and service functions as a key development. "One of 
the mistakes of the '70s was that you had gt.ys who were 
great at running record companies also runn ng manufac- 
turing and distribution operations. There's a lot of break- 
down nowadays between those two areas. The fact is the 
creative process is not readily fitted into bureaucratic busi- 
ness structures. Today you have all sorts of little creative en- 
tities within record companies, plus of course the indepen- 
dent scene which is absolutely vital to the U.K. industry. 
Major companies should do more to encourage it, because 
we are all benefitting from the developmental work done 
there." 

CLIVE BANKS, Managing Director, Island 
After the dissolution of its trading partnersip with Stiff 

Records in August 1985, Island is operating solo once more 
and rebuilding its roster under the managing directorship of 
Clive Banks, a former promotion head at t:le company. 
Newest signings are singer /songwriter Julian Cope and sax- 
ophonist Courtney Pine, the hottest young British jazz talent 
to emerge in recent years. 

Banks expects to contract four or five new acts in all, and 
is not looking to compete with other labels in the size of the 
advances paid, although the need to do so was a key reason 
for the alliance with Stiff. "Some majors are not financially 
forced toconsider at the beginning what they're getting 
into," he says, "but we don't sign lightly because we know 
we'll be seeing that act day to day for the next five years or 
more. Robert Palmer, who's finally going through the roof 
in the U.S., was first signed in 1969!" 

Outsize advances can be destructive to the act, he be- 
lieves. "After they've bought the apartments they didn't want 
and the car they don't need so they don't write songs togeth- 
er any more, what then? There's a severe shortage of good 
managers in the U.K. They're invariably the fifth member of 
the band who can't play. They see what other bands get and 
compare notes with other managers and say, teat's what we 
want too. But if they're sensible they realize that we will give 
them the attention and the back -up they need. I always tell 
them the Island pound note is worth four of anybody else's." 

Banks regrets the dominance of marketing in today's in- 
dustry. "After punk all these marketing guys were brought in 
from other industries who didn't really like music and 
thought in terms of colored pieces of plastic and whacko 
packaging and zappy productions and gene -ally debased 
what we try to do. It's frightening that yoi can spend 

(Continued on page UK -12) 
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PAUL RUSSELL 
(Continued from page UK -3) 

to have all the retail outlets in the bands of four or five multi- 
ples," he says. "You've got to have a strong independent re- 
tail presence to help you with new artists and new kinds of 
music. You can't expect multiples to take a punt on it. You 
need sufficient independents to do that for you." 

He acknowledges and understands the complaints and 
resentment of independent retailers about the discounts and 
special terms extended to the big -ordering multiples by the 
major record companies, but denied to independent stores. 

"The time is rapidly approaching when individual record 
companies must decide whether they're going to give any 
particular support to the independent sector. I think we 
should." 

Russell also recognizes the value of independent stores 
with regard to catalog sales. These have declined in parallel 
with the diminution of the indie store numbers and he 

thinks the two facts must be connected. But he also believes 
that big is beautiful, too. 

"Records are a personal thing. I've heard some industry 
people say that fewer retail accounts to service is a good 
development. People will pick their favorite environment to 
buy their records. The megastores help to bring them in be- 
cause everything can be seen, look clean and are well run 
and organized." 

Like his contemporaries, Russell welcomes the recent 
U.K. government proposal to impose a 10% levy on blank 
audiotape in return for legalizing home taping. 

"The prime consideration is that it's an acknowledgment 
of our rights," he says. "Rights issues are not major strategic 
problems which must concern the heads of companies ev- 
erywhere and not just be passed over to the legal depart- 
ment. The global village concept is getting nearer and 
nearer with the development of satellite broadcasting. 

"Technological innovations have made a quantum leap, 
but change for the sake of change is b.s. It only makes sense 
if change is quality and the price lower, and the public gets 

New Talent Spotted 
Across The Pond. 

THEN JERICO: 
...A marvellous fusion of rebel guitars 
and wiggly sampling... 
(TIME OUT) 

...The best live band in London... 
(GARYCROWLEY- CAPITAL RADIO DJ) 

THE IMPOSSIBLE DREAMERS: 
Sparkling high life guitar, Wistful vocals. 
Scattered rhythms... Ready to storm 
the beaches 
(NME) 

PSYCHIC TV: 
...Sheer mindblowing spectacle... 
There's nothing in this world to touch it 
(MELODY MAKER) 

SKELETAL FAMILY: 
A worthy band... Bridging the gap 
between goth and pop 
(RECORD MIRROR) 

D'ZYON: 
Techno funk outfit 
from former Fashion member 'Mulligan' 

MATTHEW SELIGMAN: 
Stridently orthodox raunch in the vein 
of Lords Of The New Church and 
Hanoi Rocks 
(MELODY MAKER) 

MARK SMITH: 
Writer /bass player - 
currently working with Boys Don't Cry 

STEVE JEROME: 
British funk pioneer, 
now working on his new LP 

ADAM SEYMOUR: 
New discovery by Gus Dudgeon 

VIC MARTIN (MECHANICAL MAN): 
Writer /keyboard player. 
Strong melodies and a power 
which will assure international success. 

DON BLACK: 
Oscar winning writer of Born Free 
and co- author of Song And Dance 
nominated for 7 Tony Awards 

dejamus limited 
the new publishing division of the Dick James Organisation 

James House Salisbury Place Upper Montagu Street London W1H lFJ 
Telephone 01 486 5838 Telex 27135 

annoyed if there's too much mucking about with configura- 
tions." 

He makes, too, a restrained appraisal of the place of mu- 
sic video in the order of things. 

"Music video may be an art form, but not necessarily in 
the music business. You can't make a non -hit successful by a 
brilliant video and you can't stop a hit with a bad video or 
no video at all. Video directors should show off the artist or 
else shoot the video with their own money. 

"I prefer a straight, well -performed and recorded produc- 
tion where one can see who the lead singer, the lead guitar- 
ist and the drummer are and what they look like rather than 
having them running through walls and doors or whatever. I 

think there's a move in this direction because of the cost of 
music video and also because most of the time people want 
to see the star." 

In the matter of acquiring new talent, Russell says that the 
cost base must always be kept under control in terms of 
front money, studio time, equipment and similar consider- 
ations without stifling creativity. Companies should satisfy 
themselves that the artist actually wants to be with the com- 
pany and vice versa. 

STATESIDE 
(Continued from page UK -4) 
their popularity here with new releases and appearances on 
the concert circuit. 

Many British pop and rock veterans say the fact that they 
are still held in high esteem in America has much to do with 
the loyalty of U.S. record buyers and concertgoers. 

"In general, Americans are prepared to give you a 
chance," says one seasoned U.K. artist, adding, "Back 
home, people are much more concerned with `the next big 
thing' -you never quite know whether you're going to be 
`in' or 'out.' ' " 

The two markets are, of course, different in many re- 
spects. The U.K. press has long played a significant role in 
dictating who's hot and who's not, with the multitude of 
weekly British music publications generally favoring up -and- 
coming talent, rather than the veteran performers. In the 
U.S., the focus tends to be on music, rather than image. 

Perry Cooper, vice president of artist relations /media de- 
velopment for Atlantic Records in New York, says, "I think 
America has tended to stick by the established U.K. artists 
over the years, more so than in England. 

"Whenever I go over there, I keep seeing all these names, 
most of whom -I hate to say it -I've never heard of and 
probably will never hear of again. Everybody likes to see the 
new kid on the block make it, but it's unfortunate that some 
of the established acts tend to be overlooked when they're 
doing new stuff." 

In recent years, Atlantic has monitored the ongoing 
American success of top U.K. performers like Led Zeppe- 
lin's Robert Plant and Jimmy Page (The Firm), Peter 
Frampton, Graham Nash, Yes, the Who's Pete Townshend 
and Roger Daltrey, and, of course, Genesis -not only the 
group, but also the solo projects by Phil Collins, Tony 
Banks, and Mike (& the Mechanics) Rutherford. 

"Atlantic is a very artist- oriented label," says Cooper. 
"And I think you can explain the reason for that in two 
words -Ahmet Ertegun [the label's chairman]. Aside from 
being a producer and a writer, he has always been artist - 
oriented. He knows how to nurture artists, to be with them, 
to speak their language, and to stick with them." 

Ertegun, like many other leading U.S. industry figures, ob- 
viously recognizes that there is still a strong market in this 
country for established Brit performers, who might be dis- 
missed as "dinosaurs of rock" or has -beens in the U.K. 

While there is a wealth of national talent, Americans still 
have something of an obsession with the British musical gi- 
ants. Only two years ago, Columbia was prepared to pay a 

reported $25 million to sign the Rolling Stones. 
That the U.S. offers multi -format radio airplay -the BBC 

Radio One station still dominates the U.K. airplay scene - 
together with numerous video networks, primarily MTV's 
24-hour cable operation, and such a vast touring outlet, has 
enabled established British talent to garner continued recog- 
nition and acclaim away from home. 
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SUMMIT 
(Continued from page UK-8) 
$450,000 and then take it to a handful of people in TV and 
radio and they say we don't like it. Groups don't get the 
grounding in roadwork that they used to either. All the 
smaller venues have become discos or wine bars, so the 
bands play no gigs until they have two or three hit singles 
and then suddenly find themselves trying to handle a 3,000 - 
seater. The industry as a whole should fund a chain of live 
venues and put something back into nurturing new talent, 
but I don't suppose we'll ever do it. Instead we have all these 
things in the charts where you know this is their moment. 
Their posters will be on every kid's wall for six months, 
they'll bum up the world, and then they'll be gone." 
RICHARD OGDEN, Managing Director, Polydor 

z Under Richard Ogden, Polydor U.K. is engaged in a de- 
_°D termined effort to recapture its late '70s reputation as the 

ÿlabel that launched exciting new acts like Sham 69, the Cure 
v and the Jam, without sacrificing the overall depth of a roster 

S that also includes James Last, one of the most prolific and 
m successful MOR artists of all time. 
a Contracted acts include Level 42, on a new international 

deal, Bucks Fizz, Sandie Shaw, Godley & Creme, Shakatak, 
Chris Sutton, U.K. country rock band Salvation Sunday, Big 
Supreme, reggae artist Smiley Culture, Brian Spence, Y, 
and Judie Tzuke. The label's a&r department has been re- 
vamped with the arrival of Carol Wilson, discoverer of 
Sting, Human League and OMD, and record producer 
Nich Garvey. 

"A&R isn't jut signing lots of ads and spending lots of 
money," says Ogden. "Our priority was to find someone 
with a background in running a business, as Carol has. 
There's a damage limitation side to a&r. Anyone can spend, 
spend, spend, but the idea is not to spend an arm and both 
legs so that you end up in an impossible recoupment situa- 
tion." 

As part of a major European -based multi- national, Poly - 
dor is even more internationally- oriented than most U.K. la- 
bels. Some 30% of gross turnover comes from overseas roy- 

alties, and the company is dedicated to the notion of a 
pan -European market. 'We have to look to earn money 
from overseas. We are quite happy if Barclay James Har- 
vest are gold sellers in West Germany and France, though 
we still aim to establish their appeal back to the U.K. and 
through to North America. There are regional differences, 
and some ads are not going to sell in some markets, but the 
international a&r guys have shown what can be done with 
people like Jean -Michel Jarre, with Double, who are enor- 
mous in Europe and the U.K., and with Opus, who have 
had a worldwide hit with `Live Is Life.' 

"America is crucial," Ogden says, "and our a&r policy is 
very much aimed at developing acts we can sell there. In fad 
the U.S. operation has a fantastic record of taking U.K. hits 
and breaking them there within a year, but it hasn't had 
enough successful U.S. ads to exploit in Europe. The key 
question now is to redress that balance and they are now 
avidly signing new artists." 

According to Ogden, Polydor is Britain's leading CD la- 
bel ahead of DGG. He defends what some see as the high 
price of the new medium on the grounds that the real cost 
of pre -recorded music has fallen dramatically since the late 
'60s, and says there is no evidence of consumer resistance. 
Nevertheless, PolyGram CD budget lines may be on the 
way, while 1987 should see the arrival of CD video. 

RUPERT PERRY, Managing Director, EMI 
Catapulted into the EMI U.K. managing director's chair 

by the abrupt departure of Peter Jamieson, Rupert Perry in- 
herits an expectation that the company will stop at nothing 
to regain its former position as undisputed U.K. market 
leader ahead of the likes of CBS, WEA and PolyGram. 

It's an expectation he is anxious to defuse. "Being No. 1 

means different things depending how you look at it. It's a 
moveable feast. I'm more excited about breaking artists like 
the Pet Shop Boys worldwide, and achieving domestic and 
international success with our own repertoire. We have 
three U.S. labels and 35 overseas companies that look to us 
as their major talent source. Britain is the most innovative 
and influential marketplace in the world. Record companies 
everywhere look to the U.K. charts. The-Top 40 show is the 

most taped radio program in the world. Kids here want to 
get into music the way they want to be baseball stars in the 
States. Every towr has its own little music scene. In America 
you can make money in the domestic market alone and still 
be aggressive in ceveloping new ads. In Britain you can't, 
but unless everyone continually contributes to nurturing 
more acts, more music, then we're going to lose that unique 
reputation. 

"Radio stations complain about having to make 'needle- 
time' payments, but where do they think that money goes? It 
simply gets ploughed back into developing artists. People 
imagine that tight rosters and we have fewer than 50 do- 
mestic signings -- -{Wean lower advances, but in fad they 
drive the price up because everybody is looking for the dead 
certs. Also it only takes one company to be in a signing 
mood and that berorres the going rate." 

New EMI acts include Climie /Fisher, Escape Club, Broth- 
er Beyond, View From The Hill, Jaki Graham, Hazel Dean, 
and Belouis Some. Of the established artists, Perry singles 
out Kate Bush -"just starting to happen in a big way in the 
U.S." Queen -"incredibly successful with their last two or 
three Stateside records" -and Marillion- "all set to go in 
the U.S." Domestic -only releases, special projects and music 
video also contribute to the company's overall strenght, he 
says. "EMI has been better at unique- to-the -U.K product 
than anyone. It's rorr .ally cheap to make and comes from 
people with no longterm music careers. Secondary market- 
ing is something everyone neglected in the heyday of the 
'70s as a high risk area best left to the specialists. But we've 
now developed the necessary expertise in- house, and it's be- 
come a very important revenue area. The Beach Boys have 
probably earned as much from our TV compilation, first re- 
leased in 1976, as the ever did before, and the EMI/Virgin 
"Now That's What I Call Music" albums have proven enor- 
mous sellers. 

"As for video, we've always been in the forefront right 
back to Kate Bush anc 'Bohemian Rhapsody' and the Bea- 
tles. We were the frst company to commit to our own video 
arm, with PMI, and were about to appoint a video a&r per- 
son." 

ATLANTIC OCEAM 
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MARKETING SALES PROMOTION 
FOR THE RECORD: 

GEORGIO MORODER 
JOHN PARR 

RICK SPRINGFIELD 
BILLY OCEAN 
HALL & OATES 

PRINCESS 

JOHNNY COUGAR 
THOMPSON TWINS 

NIK KERSHAW 
ULTRAVOX 

WHITNEY HOUSTON 
THE POLICE 

ELVIS COSTELLO 
MR MISTER 

BILLY IDOL 
BRYAN ADAMS 

PAUL HARDCASTLE 
THE DAMNED 

STING 
A FLOCK OF SEAGULLS 

CHRIS REA 

RAY PARKER JR 

STARSHIP 

HUEY LEWIS 

COLONEL ABRAMS 

TOM PETTY 

EURYTHIMICS 
DAVID CASSIDY 

GLENN FREY 

AIR SUPPLY 

ARETHA FRANKLIN 
FINE YOUNG CANNIBALS 

ROBERT PALMER 

THE THREE DEGREES 

ART OF NOISE 

DAVID BOWIE 

CONTACT STEVE JENKINS OR PETER TODD 
THE IMPULSE PROMOTION COMPANY LTD 

10 -16 CHAPLIN ROAD, LONDON NW2 
ENGLAND. TELEX:919884 

TEL: 011441 
4S9 8866 

NEW ARTISTS 
(Continued from page UK -4) 
weight of the talent, as does Pet Shop Boys' summer offer- 
ing "Phase." 

Female danceable soloists in the British talent stream cer- 
tainly seem softer following the remarkable platinum suc- 
cesses of Sade, but Princess has made a good start with "I'll 
Keep On Loving You" (Supreme). In another of the many, 
though perhaps over narrowly -defined areas of pop there is 
Five Star, RCA ad which could be described as Britain's an- 
swer to the Jacksons of yore. The five -strong black family 
group went straight into Britain's music video top 10 with 
the "Luxury Of Life" half -hour seven- tracker. 

Despite Streetsounds sterling promotion of hip -hop in 
Britain, the genre as yet hasn't pushed out any real finds. A 
few hopeful contenders, yes, but nothing big. The same is 
true of New Age, another emergent classification in the 
pop /rock dictionary, as flagshipped by another indepen- 
dent, Coda. 

A widely approved soloist Dizzi Heights (EMI) is another 
longterm bet for the break, and he's currently working with 
an interesting rock lineup to force a 1987 break, if not earli- 
er. 

In the mainstream reggae section, the hottest artist is 
probably Maxi Priest (Ten), certainly in chart terms, but 
there's strong crossover potential also in multi- racial band 
Black Britain (Ten), with support on John Lydon's PIL 
tour -a job offering welcome wider exposure. 

Certainly there's no shortage of emergent groups at the 
other end of the music scale. Rock groups better suited to 
the rigors of stadium tours are coming through all the time. 
One metal/hard rock act tipped is Virginia Woolf (WEA), 
whose ultra -professionalism belies their obvious youth. This 
band supported the Firm on a recent U.S. trek. 

It seems true that few bands really bridge the gap between 
the visual fluency and media know -how of the hippest 
dance- oriented rock acts and the less cultish appeal of the 
mainstream rockers. But CBS act Big Audio Dynamite cer- 
tainly made the leap. The big chart break was "E = MC2" for 
this team led by Mick Jones, co- founder of the Clash. The 
five -piecer took time getting general ideas together and 
eventually came up with a strong debut album, produced by 
Jones. 

Significantly BAD includes Don Letts, a professional in 
the film world, a video pioneer and director of cult feature 
"Babylon," plus photographer Dan Donovan on keyboards. 
So studio and video creativity is merged with an excitingly 
fresh live show. Insiders believe this kind of multi- faceted au- 
dio /visual shading provides a club to rock's next step. 

And then there's another veteran figure making fresh 
waves on the shores of British pop: Tony James. Billy Idol's 
one -time companion from Generation X days is now billing 
his ambitious Sigue Sigue Sputnik project (EMI) as "the 
fifth generation of rock and roll." The band delivered on the 
hype "Love Missile F1 -11" and then went out on a tour of 
such riot- raising intensity that the band was rarely out of the 
headlines. 

Tony James has built a high -profile, uncompromising at- 
titude for the band, which anyway gets heavy label support, 
and its "mesmeric dance- scratch -rock fusion" music. The 
band may be derided but it certainly cannot be ignored. The 
mid -summer LP, produced by Giorgio Moroder, will prove 
whether Sigue Sigue Sputnik can have an earlier generation 
of platinum- rockers looking hard to their laurels. 

The Screaming Blue Messiahs (WEA) could, when tour- 
ing the U.S. later this year, certainly give the current crop of 
Minneapolis -based garage bands something to think about. 
This manic trio commands deep respect already in Britain 
as a live ad. The debut LP "Gunshy" will sell strongly with 
hardcore fans, despite being regarded as somewhat lacking 
in the rawness of the trio's usual output. 

It is often noted that many of the future bigtime practitio- 
ners of rock and pop music are preoccupied with plunder- 
ing its past. There has been, additionally, wide public interest 
in the "Absolute Beginners" movie and a whole host of at- 
tendant 1950s product lines, not least in music. 

This harkback philosophy upsets some outspoken pop 
pundits. not least Jonathan King who, in his mass circula- 
tion newspaper column in the U.K., has much to say about 
how new groups like Dr. & The Medics (IRS /MCA) take a 
1970 number one like "Spirit In The Sky" (Norman Green- 

baum) and "surgically remove all solid rhythm from the 
song and transplant wimp in its place." 

Seemingly against all the evidence of the world's charts 
and fan reaction, Jonathan King dives into controversy with 
"Where's the new British talent? Where are the youthful acts 
of today who will e the superstars of tomorrow. The British 
kids of today can only copy. Original young British musical 
talent is dead." 

But that's essentially an odd -man out theory. 
However it is a strange matter of fad that some British 

ads just don't break in the U.S., despite chart success in 
many other territories. Such a case is Nik Kershaw. Tom 
Bradley, of Rondor Music Publishing, A&M Division, cites 
the curious case of Kershaw. 

The singer /composer's single "I Won't Let The Sun Go 
Down" was top 10 in the U.K., Denmark, Belgium, Norway 
and Portugal, and top 20 in other territories. "Wouldn't It 
Be Good" was top 3 in Britain, Germany and Denmark, top 
20 in four other countries. Similarly, his albums "Human 
Racing" and "The Riddle" have scored widely. But not in 
the U.S., where he remains virtually a new artist. Says Brad- 
ley: `Tremendous success through Europe and Australia, 
but failed abysmally to crack the U.S. May be that his music 
lacks the aggression and obvious rhythm tracks required for 
the American market, but let's hope not." 

The retrospective, nostalgic element will create a reverse 
effect, say the pundits, as it did in the pre -punk era of 1974- 
75, force- feeding a really new trend. 

Some signs filter through from Liverpool and environs. 
Pace- setters are Half Man Half Biscuit (with their own la- 
bel). The band's debut offering "Back At The DHSS" is a 
bizarre homage to the twilight world of British television 
soap- operas and a near -surrealist glance at the absurdities 
of "Leisure Age" lifestyles. 

Then there is It's Immaterial (Siren), charting with "Driv- 
ing Away From The Home." Significantly, say other pun- 
dits, both bands favor content over style, refreshing policy 
after so much media -hype in recent months. 

Level 42 is already established in Britain and elsewhere. 
(Continued on page UK -16) 
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NEW ARTISTS 
(Continued from page UK -14) 

Now the Polydor band has tasted success in the U.S. (with 
"Something About You "), using a jazz -fusion style of the old 
school, alongside solid live work and decidedly superior mu- 
sicianship. Many feel this is a mega -star band for sure, given 
a mite more creativity on the visual side. 

Many believe Arista signing Latin Quarter is the most un- 
derrated band in the U.K. It purveys ultra- melodic jazz - 
tinged pop which virtually demands much wider exposure. 
And few offer arguments about the achievement and poten- 
tial of RCA act the Blow Monkeys, with the group's quirky 
glam -jazz sound which has already filtered strongly into the 
U.S. consumer awareness. The band has lived up to all 
promise with its new LP. Dr. Robert is the central figure, 
guitarist, singer and writer of most of the songs. 

Other ads who'll probably follow the Fixx, Shriekback 
and the Alarm in doing better in the U.S. than on home ter- 
ritory include Talk Talk (EMI), Chakk (MCA), Dr. & The 
Medics (IRS), the Housemartins (Go) and Hipsway (Phono- 
gram). Pop categorists describe these acts' music styles as 
(in the same list order): state of the art post -synthesizer pop; 
electronic backbeat plus funk; psychedelic electro hard rock; 
new breed acoustic folkies; guitar- oriented hard rock. 

The ad called The The (Some Bizarre) is also highly tout- 
ed, having built a cult following since 1979, and through in- 
volvement in recording projects with a wide range of differ- 
ent artists. Matt Johnson is the presiding organizer. 

Polydor ad Chris Sutton had his first single out in mid - 
April. He spent most of last year in the U.S. working with 
leading producer Dennis Lambert, worked on Smokey Rob - 
inson's latest album and his own debut album "Chris Sut- 
ton" is set for August releacv in the U.S. His single, "Prince 
Of Justice" has started well in Japan and Scandinavia. 

Eighth Wonder contributed two songs to the "Absolute 
Beginners" movie and also their singer, Patsy Kensit, 17- 
year -old with an undoubted pop potential. It's a six- strong 
group, formed in 1984, signed to CBS in 1985. 

Tigers of Pan Tang is one of a clutch of highly promising 
writing/performing ads signed to Stephen James's inde- 
pendent DeJamus group. Another is Then Jericho, which 
gained exposure as tour support for the Blow Monkeys, and 
made a group bid (successful) to crash the New York music 
scene in 1984. The Impossible Dreamers and Skeletal Fam- 
ily are others in a roster where James's team seeks out acts 
for publishing before getting them record deals. 

Annabella, on the RCA roster in London, emerged as one 
of the most charismatic figures of the punk era as lead sing- 
er with Bow Wow Wow, and her version of the old Peggy 
Lee hit "Fever" was produced by Slade's Jim Lea to create 
an immediate pop presence for her as solo artist. 

And there's a stack of experience within the act Wax, also 
with RCA It comprises Graham Gouldman, of 10cc and 
provider of countless hit songs for the likes of the Yardbirds, 
the Hollies and Herman's Hermits, and Andrew Gold, son 
of U.S. composer Ernest Gold. 

Fine Young Cannibals (London) are already successful 
on tour in the U.S. and through Europe and Scandinavia. 
It's first album, was out in December, 1985, and gave evi- 
dence of a potential long -term spell of chart residency. And 
Frefab Sprout (CBS /Kitchenware) made chart inroads with 
the single "When Love Breaks Down," and this is another 
group of international class. 

Then Drum Theatre, a six -piece pop team, seems a strong 
bet to reflect the multi-cultural fee of the mid -1980s at wide 
levels of acceptance. Using hi -tech and primitive instru- 
ments, the band purveys dance, pop and traditional ethnic 
sounds. The Epic -signed band has two members who hail 
from Chicago, Ill. 

The lineup of Brilliant (WEA) is June Montana (singer), 
bassist Youth and guitarist Jim Cauty, and a masterly re- 
working of James Brown's oldie "It's A Man's Man's Man's 
World" set the band's ball rolling last year. More music that 
should travel well. And the Flaming Mussolinis is another 
band (Portrait) with something new to say (and the debut 
album "Watching The Film" proves the point). 

CREDITS: International Editorial Director, Mike Hennes- 
sey; International Editor. Peter Jones; Cover & Design, 
Steve Stewart. 
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YANKS 
(Continued from page UK -6) 
more subtlety than you find in America. 

'There's not much difference in energy between the two. 
In fact, in Europe people may be less energetic, but more 
inventive and entrepreneurial, because the European media 
will accept development of new artists more readily. And in 
Britain, Radio One is more willing than many U.S. stations 
to give exposure to new acts. There seem more opportuni- 
ties in Europe. In the States, the accepted procedure has 
slowed down the process for non -established acts." 

Looking after a wide range of territories, Davies finds the 
job stimulating but he recognizes the problems. "Home tap- 
ing, of course, which siphons money away from creative art- 
ists. Then demographics. The population on average is 
somewhat older than it was. But the growth of compact disk 
has given our business a shot in the aim and that helps off- 
set the demographic situation." 

Of future prospects, Davies says: "Music is an important 
part of everyone's life and surely always will be, so that 
things remain promising for new trends. But I feel there 
have to be new rules for the '80s and '90s: an increase in 
creative integrity, and running record companies as a busi- 
ness, with greater attention paid to items like limits on pro- 
motional budgets." 

Lou Cook, chairman and chief executive of MCA (U.K.) 
and president of MCA International, is the most recent arriv- 
al of the four American visitors to London. He arrived in 
London at the start of this year to act as caretaker for MCA, 
then suddenly between managing directors. But in his presi- 
dential capacity, he has visited Britain around four times a 
year for the past 15 years. He looks set to stay since MCA 
International is relocating to London from Universal City. 

For Cook, the major difference between Britain and the 
U.S. is that of logistics. "In Britain, you can affect your mar- 
ketplace more directly, as campaigns get into place more 
quickly. There's only one vital TV show, BBC's Top Of The 
Pops' and, mainly, there's only London as the major gig. 

"In the States, everything has to be rather less direct and 

last for a longer period, and the important media is regional, 
whereas in Britain it is national, because there's very little 
geographical change. America has its different time zones 
and so on." 

Radio is, he says, another major difference. In the U.S., it 
is fragmented into different stations specializing in different 
types of music -most cities having black stations, MOR sta- 
tions, country stations and so on. "This leads record compa- 
nies to release different types of product aimed at different 
radio stations. In Britain, everything, or nearly so, has to be 
aimed at Radio One, so a British company affiliated to an 
American parent label has to slot into its schedule a variety 
of American product along with its domestic repertoire." 

MCA is one of the five major labels involved in the "Dis- 
cover New Country" campaign, aimed at selling country 
music in Europe on the basis of its innovative and exciting 
qualities. 

"In Britain, there's very limited radio exposure for any 
type of country music, and there's little touring potential for 
country acts. So the record company has to make a decision 
concerning the right time to expose an ad. Is this the time to 
go with a traditional act, or for someone with a new style? 
We have to consider sales as well as the creative aspect, so 
it's a marketing problem," says Cook. 

Why is it that so many American labels devote so much 
tome and attention to Britain, maybe out of all proportion 
to the sales generated? "If the U.K. isn't the principal source, 
then it is one of the principal sources of a&r. If you don't tap 
that source, then you're not in the record business. Britain is 

creative, not just in music. It's a national tendency. 
"There are different kinds of energy in Britain and the 

U.S., not only nationally, but in comparing New York with 
Los Angeles. There is greater energy in the U.S., but it's 
channelled into different directions. The English have long 
lunch hours, but will also go on working until midnight. I 

prefer to work in the morning, but I can't raise anyone in 
London before 10 o'clock" 

Cook says the record industry hasn't changed all that 
much during the last 15 or 20 years, "except the world is 

getting smaller due to advances in technology. The only ma- 

jor difference which that has produced is the need for world- 
wide hits. While I can't fault singles, recent chart- toppers, 
like `Living Doll' by Cliff Richards and the Young Ones, or 
the Spitting Image record, most multinationals don't want 
to release a single that might only be a hit in Britain like 
those two. 

"Record company executives would rather invest money 
in ads with the greatest sales potential, so British signings 
generally must have worldwide potential. That doesn't apply 
so strongly in American signings. 

"It's like the concept of selling singles without albums, 
which is done quite often in Britain. In the States, it would 
be ludicrous to release a single before an accompanying al- 
bum was ready yet in Britain singles are sometimes used to 
determine whether or not an ad should be allowed to make 
an album." 

VIEWS 
(Continued from page UK -1) 
regulation, a process already under way in the form of li- 

censes for so- called community stations. 
Pop coverage on television has increased greatly in the 

years since commercial service Channel Four went on air, 
but is currently threatened by a BPI ultimatum on videodip 
payments, issued only after long and inconclusive negotia- 
tions. Many will watch with interest the progress of Britain's 
first all-night TV experiment,` whereby regional service York- 
shire TV is carrying midnight -to -dawn pop programming 
from pan -European satellite channel Music Box, now con- 
trolled by Virgin's enterprising Richard Branson. 

Thom EMI, formerly Music Box's prime mover, recently 
emerged from one of the industry's more curious takeover 
sagas, involving the disposal of its Screen Entertainment vid- 
eo /film division. A bid by Cannon Films provoked wide- 
spread horror Gary Dartnall's proposed management 
buyout was much favored. In the event the buyout foun- 
dered and Australian entrepreneur Alan Bond stepped in 
only to re -sell the company for $260 million a week later, 
pocketing a handsome profit The buyer. Cannon Films. 

NICK ROBERTSHAW 

MCA INTEROFFICE MEMORANDUM 
FORM 2022 

DATE 

TO 

FROM 

SUBJECT 

COPIES 

14.6.86 

MCA MUSIC offices in Los Angeles, New 

MCA MUSIC LTD.,LONDON 

UPCOMING BRITISH PRODUCT 

York & Nashville 

U.S. release is imminent on the following albums: 

FEELABEELIA - on the Qwest label. 

and 

KTp - on the Casablanca label. 

BOTH ARE KILLERS! BRACE YOURSELVES! 

MCA MUSIC is a supporter of The Salvatore T Chiantia Memorial Fund. A Division of The T.J. Martell Foundation. Copyright 1966 MCA Music Lid 
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Transworld files To Go Public 

4th Largest Independent Music Chain 
BY BILL HOLLAND 

This story prepared by Bill Hol- 
land in Washington and Fred 
Goodman in New York. 

NEW YORK Transworld Music 
Corp., the Albany, N.Y.-based rec- 
ord retailer operating 158 stores un- 
der the Record Town, Tape World, 
and Peaches logos, has filed with 
the Securities and Exchange Com- 
mission (SEC) to go public. Under- 
writers are Goldman Sachs, with 
Bear Stearns acting as co-manager. 

Transworld's initial offering of 
1.6 million shares is expected to 
clear government hurdles before 
the end of July. The company's 
stock will trade Over- the -Counter 
(NASDAQ /TWMC) and is expected 
to open in the range of $14 to $17 
per share. Half of the shares will be 
sold by the company and the rest by 
company president Robert Higgins, 
who will retain a position as major- 
ity stockholder. 

Transworld says its 158 outlets 
make the company the fourth largest 
independent chain of music specialty 
stores in the country. It joins a grow- 
ing number of publicly traded record 
and tape retailers, including Where- 
house Entertainment (ASE /WEI), 
Sound Warehouse (NASDAQ/ 
SWHI), Crazy Eddie (NASDAQ/ 
CRZY), and Spec's Music (NADAQ/ 
SPEK), as well as the American Can - 
owned Musicland chain (NYSE /AC) 

and rackjobbers Handleman Co. 
(NYSE /HDL) and Lieberman Enter- 
prises (NASDAQ /LMAN). 

Proceeds of the offering will be 
used to reduce debts to banks and to 
finance new stores. The company 
plans to open 20 more stores in the 
remaining six months of the fiscal 

Proceeds to be 
used to retire debt, 
finance new stores 
year. 

Papers filed with the SEC show 
that Transworld had an unusually 
strong first quarter for the current 
fiscal year. Net sales for the three - 
month period ended May 3 were 
$23.5 million, an increase of 74.5% 
from $13.5 million for the same 
quarter ending May 4, 1985. Net in- 
come for the quarter was $814,000, 
compared with $420,000 in the first 
quarter of 1985. 

During the first six months of cal- 
endar 1986, Transworld has posted 
net sales of $55.2 million and gross 
profits of $21.3 million. 

Net sales for the company in fis- 
cal 1985 were $63.7 million, with 
gross profits of $23 million and net 
income of $2.66 million or 51 cents 
per share. Transworld operated 123 
stores during 1985. 

In fiscal 1984, when the company 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 

New York, N.Y. 10019, (212) 713 -2000 

compeer 
Sale/ 
1000's 

NEW YORK STOCK EXCHANGE 

Open 

6/10 
Close 

6/16 Change 

American Can 409.9 73'', 76 +2v, 
John Blair & Co. 16787.9 29'/, 29% _' /. 
CBS Inc. 1232.5 133'/, 133'/. +y 
Cannon Group 435.4 36'/. 35% -v, 
Capital Cities Communications 174.1 238% 243'/, +5'4 
Coca -Cola 5889.3 112% 117 +5'/, 
Walt Disney 7361.2 50 50'/, + / 
Eastman Kodak 14182.8 59'4 60'4 +1'4 
General Electric 10072.7 79'4 82%, +3 
Gulf & Western 3592.6 61'4 65% +4 
Handleman 340 34 331/4 -y. 
MCA Inc. 6247.3 47 491/4 +21/4 
Orion Pictures Corp. 2226 14V, 16'/, +2 
Sony Corp. 1673.2 20% 20'/, 
Taft Broadcasting 232.1 99 105'/, +6% 
Vestron Inc. 3833.1 11% 91/4 -21/4 
Viacom 2152.4 31'4 31'/, +'/ 
Warner Communications Inc. 3798.8 52V, 541/4 +2 
Westinghouse 3906.1 52'4 53', +1', 

AMERICAN STOCK EXCHANGE 
Lorimar/Telepictures 3522.1 28'/, 30'/, +2'/, 
New World Pictures 157.7 20'4 18% -1'/, 
Price Communications 559.8 11'/. 12% +1 
Turner Broadcasting System 103.7 25% 26% 
Unitel Video 84.3 9'/, 9'/, + 
Wherehouse Entertainment 309.9 271/4 28'/, +1 

compeny 
June 16 

Open Close Change 
OVER THE COUNTER 

Crazy Eddie 34'/, 34 -'i 
Infinity Broadcasting 121/4 121/4 
Josephson Inc. 101/4 10 _y. 
LIN Broadcasting 51'4 501/4 _y 
Lieberman Enterprises 24V, 241/4 
Malrite Communications Group 15'/, 15'/, +'/, 
Park Communications Inc. 28'/, 29 
Prism Entertainment Corp. 11'/, 111/4 
Recoton Corporation 13'/, 14 
Reeves Communications 13% 12'4 -'/ 
Satellite Music Network, Inc. 11 10'/, 
Scripps Howard Broadcasting 68 71 +3 
Sound Warehouse 27'/, 27%, -v 
Specs Music 8 8% +e/ 
United Artists 18'/, 18 
Westwood One 331/4 321/4 -11/4 

operated 62 outlets, net sales were 
$39.4 million, gross profits $13.2 mil- 
lion, and net income $180,000 or 23 
cents per share. 

At the time of the filing, Trans- 
world listed debts of $12.7 million, 
used to finance store openings, ac- 
quisitions, and renovations. 

Net tangible book value per share 
as of Feb. 1, 1986, was $1.55 per 
share. An increase of $2.06 is due to 
new investors, bringing the net tan- 
gible book value to $3.61 after the 
offering. 

Transworld says prerecorded mu- 
sic accounts for 75% of its total 
sales. Blank videotape and audio - 
tape account for an additional 13 %. 
Videocassette rentals- offered in 
most stores -are not deemed a "sig- 
nificant" revenue producer. 

The company purchased B &,B 
Record Sales Corp. in June 1985 for 
$1.35 million. At the time of the sale, 
B &B operated 33 home entertain- 
ment software stores in seven 
states under the Recordland logo. 

The company operates three 
types of stores. Record Town, with 
109 outlets, is a full -line, mall -orient - 
ed chain, with stores averaging 
2,700 square feet. Another mall - 
based chain, Tape World, features 
27 tape -only outlets averaging 1,200 
square feet. And 22 freestanding 
and strip -based Peaches stores, ac- 
quired several years ago, average 
6,000 square feet and specialize in 
deep catalog retailing. Most of 
Transworld's leases expire between 
1990 and 2000. 

According to papers filed with the 
SEC, Higgins has already earned 
$500,000 this year. After the offer- 
ing, he will receive a "minimum an- 
nual salary" of $400,000 plus premi- 
ums totaling $57,725 a year on in- 
surance polices. He will also receive 
an incentive compensation of 2.5% 
of Transworld's pretax profits - 
provided they are at least $10 mil- 
lion in 1987, $12 million in 1988, and 
$14 million in 1989. Higgins total 
cash compensation for fiscal 1985 
was $839,263. 

A new distribution center and ex- 
ecutive offices were built by Hig- 
gins last year with $4 million in in- 
dustrial development bonds. The 
headquarters are leased to Trans- 
world by Higgins for $50,000 per 
month. Higgins has also personally 
guaranteed all amounts outstand- 
ing under the company's bank 
loans -$12.7 million as of May 31. 
This arrangement will terminate at 
the time of the offering. 

Aside from his majority stake in 
Transworld, Higgins is one -third 
owner of a 10 -store children's gift 
chain, Great Rainbow of New York 
Ltd., and is co -owner and a director 
of Video King, a Chicago -based 
hardware chain. He is also listed as 
part owner of Transworld's compa- 
ny plane. 

During 1985, Transworld's top 
three vice presidents -James R. 
Williamson, vice president of fi- 
nance, Gary L. Arnold, vice presi- 
dent of merchandising, and Richard 
J. Vincent, vice president of store 
planning- received a combined to- 
tal of $1.08 million in salaries and 
compensation. 

...newsline... 
VIACOM GOES TO EUROPE: New York -based communications and entertain- 
ment firm Viacom International is planning a Eurodollar bond issue 
worth $200 million to help defray the cost of repurchasing company 
stock owned by raider Carl Icahn. The planned issue will not be regis- 
tered here and may not be offered or sold in the U.S. or to any U.S. 
citizen. Credit Suisse First Boston Ltd. will be the lead manager, with 
Donaldson, Lufkin & Jenrette Securities Corp. as co -lead manager. 
Icahn, along with an affiliated group of Viacom stockholders, recently 
received $217 million from Viacom after the company's board rejected 
a proposed takeover offer. Viacom says the repurchase and "certain 
expenses" will result in a one -time charge to net earnings of approxi- 
mately $28 million (after taxes), which will be reflected in the compa- 
ny's second quarter, ending June 30. As a result, the company expects 
to report a significant net loss in the quarter. 

BLOCKBUSTER LOAN: Dallas -based video retailer and franchiser Block- 
buster Entertainment Corp. (NASDAQ /CDSG) has entered into a $7 
million revolving credit and term loan agreement with Interfirst Bank 
Dallas, N.A. The credit will provide funds for the opening of additional 
video superstores. The company recently changed its name from Cook 
Data Services Inc. 

SHORT STUFF: Infinity Broadcasting recently joined the ranks of publicly 
traded companies. The firm, which owns eight radio stations, will trade 
Over the Counter ... New York area hardware /software retailer Cra- 
zy Eddie has proved to be a very popular stock since it debuted on 
NASDAQ last year. Now the company is sampling the bond market: A 
new filing with the SEC seeks a public offering of $65 million worth of 
25 -year convertible subordinated debentures through an underwriting 
led by Wertheim & Co. Crazy Eddie says the proceeds will be used to 
finance new store openings and acquisitions and provide working capi- 
tal ... The board of directors of Capital Cities /ABC Inc. declared a 
cash dividend Thursday (12) of 5 cents per share on their common 
stock, payable July 21 to holders of record on June 30 ... Polk Audio 
Inc., the Baltimore -based manufacturer of audio speakers, is seeking 
to go public. The firm has filed a registration statement with the SEC 
for an initial public offering of 700,000 shares of common stock. Alex 
Brown & Sons will act as managing underwriter. Anticipated offering 
price will be between $12 and $14. 

FINANCIALLY SPEAKING 

Bargains Are Rare, Savvy Helps 

Radio Stations Sell Dear 
BY JAMES W. BLACKBURN 

ARE THERE ANY BARGAINS 
left for buyers looking to acquire 
radio stations? With outlets fetch- 
ing record prices and properties 
changing hands at a brisk pace, 
it's clearly a seller's market. Yet 
there may still be undervalued 
properties, depending on what 
you're looking for. 

In our last column 
(Billboard, May 24), 
we looked at how 
lower interest rates 
and a new breed of 
lenders have trans- 
formed the radio 
market, developing 
new tools for as- 
sessing values and 

BLACKBURN spurring transac- 
tions. Consequently, station buy- 
ers are more educated today, and 
there's too much money chasing 
too few deals for there to be any 
real bargains out there. 

Still, due to the management - 
intensive nature of radio, where a 
programming or management 
shake -up can bring a marked and 
relatively swift change in a sta- 

tion's fortunes, the definition of 
an undervalued property isn't sim- 
ply a matter of past revenues or a 
cash flow multiple. In terms of 
formats, we've been able to obtain 
high prices for beautiful music, 
classical, and ethnic format sta- 
tions. You have to anticipate that 
you will pay a price not necessari- 
ly based on how a station is per- 
forming at the time of its sale. But 
virtually every buyer anticipates 
that a station's performance will 
improve under new management. 

We've found that people will 
pay what they can afford for a sta- 
tion. That price has risen consider- 
ably for an attractive facility, but 
if you can find a property priced 
for less than you can afford, then 
you've found a bargain. 

That said, there are a few over- 
looked factors that can contribute 
to a station being available at a 
lower than expected price. 

Looking at the country on a 
regional basis, there are probably 
undervalued properties in every 
region, but this is particularly true 
in the so- called "rust belt" of the 
Northeast and Midwest. Growth 
expectations are lower there than 

(Continued on page 81) 
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"Why don't you believe it 
When you've finally found the truth? 
You've been drinking poison water 

From the fountain of youth ... 
I can't explain it away 

It doesn't make any sense 

To know what it's like 

I guess you gotta go through it 
It doesn't matter baby 

Loving you's a dirty JUL 

But somebody's gotta do 

BONNIE 
TYLER 

Q: How long does it take 
for a song to become 
a classic? 

A: About four and a half 
minutes. 

TODD 

RUNDGREN 

"LOVING YOU'S A i] 1 ;TY 10B 

BUT SOMEBODY'S GOTTA :0 IT" i 

Written and produced by Jim Steinman 
(Columbia Records 44Z.SS 175243) 

Lyrics 0 1985 used by permission of Lost Boys Music and Chappell & Co. Inc. 
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Your singles ad HERE 

sells Radio... and Retailers 
Plus ...1,840 rack jobbers 
and distributors, and 

1,400 talent buyers 
and promoters. 

WHERE ELSE CAN ONE AD GIVE YOU SO MUCH COVERAGE? 

Billboard 
contact your Billboard salesperson 

NEW YORK 
Norm Berkowitz 
Grace Whitney -Kolins 
1515 Broadway 
New York, NY 10036 
(212) 764 -7330 

NASHVILLE 
John McCartney 
14 Music Circle E. 
Nashville, TN 37203 
(615) 748 -8145 

LOS ANGELES 
Christine Matuchek 
9107 Wilshire Blvd. 
Beverly Hills, CA 90210 
(213) 859 -4969 
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HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

IT'S A CLOSE ONE, BUT "On My Own" by Patti LaBelle & Michael 
McDonald (MCA) holds off "There'll Be Sad Songs" by Billy Ocean 
(Jive) to log its third week at No. 1. Next week, English artists Simply 
Red and Howard Jones (both Elektra) should be competing with Ocean 
in a tight battle for the top spot. Moving up strongly and in position to 
challenge in the coming weeks are El DeBarge (Gordy) at No. 6; Gene- 
sis (Atlantic) at No. 8; Janet Jackson (A &M) at No. 9; and Peter Gabri- 
el (Geffen) at No. 10. 

THIS WEEK'S HOT SHOT debut is the highest debuting record this 
year. "Papa Don't Preach" by Madonna (Sire) is added to 174 out of the 
226 pop reporting stations, over 75 %, in its first week of release, to en- 
ter the chart at No. 42. "Invisible Touch" by Genesis, which debuted at 
No. 45 four weeks ago, was the previous high debut. 

SUPER SALES GAINS propel the Pet Shop Boys' "Opportunities" 
(EMI- America) to a 10 -place chart jump and the Power Pick /Sales hon- 
or. In New Orleans, PD Kipper McGee of B -97 says the single and al- 
bum are selling top five already; the single is No. 12 on his playlist. 
"It's No. 2 in requests, exploding with teens and catching on with wom- 
en 18 -24, according to our call- outs." The next two biggest sales gainers 
nationally are "Modern Woman" by Billy Joel (Epic), moving 38 to 30, 
and "When The Heart Rules The Mind" by GTR (Arista), moving 25 to 
21. 

THE TWO BIGGEST airplay gainers are by artists both in the top 40 
for the first time. Peter Cetera nabbed the Power Pick /Airplay with 
"Glory of Love" (Warner Bros.) and jumped eight positions, to No. 32. 
In Washington, D.C., PD Randy Lane of Q -107 moved it 19 to 14 on his 
list. He says it's top 10 in phone requests and is starting to get some 
sales. "It got familiar very quickly, maybe because it sounds like Chica- 
go. It's very strong in call -outs with women 12 -34." The second biggest 
gainer, "We Don't Have To Take Our Clothes Off" by Jermaine Stew- 
art (Arista), is top 10 at 14 reporting stations- impressive for a record 
at No. 35 on the chart. Among its strongest moves were 1 -1 at 95-SX 
Charleston, S.C.; 6-2 at Q -102 Scranton /Wilkes Barre; 7 -4 at KIIS -FM 
Los Angeles; and 11 -5 at 93 -Q Houston. Journey's "Suzanne" (Colum- 
bia) picked up 50 new reporting stations this week, the most of any rec- 
ord already on the chart, jumping 15 places, to No. 48. 

REGIONAL HITS: One of the 10 new entries on the chart is "Victory 
Line" by newcomers Limited Warranty (Atco). The record is No. 1 at 
KDWB and WLOL in their native Minneapolis and is spreading enough 
to enter the Hot 100 at No. 93. "Peter Gunn" by the Art of Noise fea- 
turing Duane Eddy (China) loses its bullet at No. 52 this week, but it's 
a big hit in several areas. It's been top 10 in San Francisco, Modesto, 
and Fresno, Calif., and this week moved 12 -8 at WXXX Burlington, Vt. 

FOR WEEK ENDING JUNE 28, 1986 

illboard* 
HOT 100 SINGLES ACTION 

RADIO MOST ADDED NEW TOTAL 
226 REPORTERS ADDS ON 

MADONNA PAPA DON'T PREACH SIRE 174 174 
JOURNEY SUZANNE COLUMBIA 50 156 
J.STEWART WE DON'T HAVE TO TAKE OUR ... ARISTA 49 163 
MIKE & THE MECHANICS TAKEN IN ATLANTIC 45 45 
JOHN COUGAR MELLENCAMP RUMBLESEAT RIVA 43 43 

Radio Most Added is a weekly national compilation of the five records most added to the playlists 
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of 
those records with significant future sales potential based on initial market reaction at the retail- 
ers and one -stops reporting to Billboard. The full panel of reporters is published periodically as 
changes are made, or is available by sending a self- addressed stamped envelope to: Billboard 
Chart Dept., 1515 Broadway. New York, N.Y. 10036. 

RETAIL BREAKOUTS 
201 REPORTERS 

PETER CETERA GLORY OF LOVE WARNER BROS. 

GAVIN CHRISTOPHER ONE STEP CLOSER TO YOU 

MICHAEL MCDONALD SWEET FREEDOM MCA 

ROD STEWART LOVE TOUCH WARNER BROS. 

ANDY TAYLOR TAKE IT EASY ATLANTIC 

MANHATTAN 

NUMBER 
REPORTING 

36 
32 
29 
22 
22 

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro- 
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without the prior written permission of the 
publisher. 
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FOR WEEK ENDING JUNE 28, 1986 

Biliboad HOT 100. SALES & A1RPLAYTM 
A ranking of the top 40 singles by sales and airplay, respective y, with ref 

=w 
1-3 

áw 
_,3 

SALES 
TITLE ARTIST 

ó 
oo 

1 1 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 1 

2 2 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 2 

3 3 CRUSH ON YOU THE JETS 3 

4 6 HOLDING BACK THE YEARS SIMPLY RED 4 

5 5 A DIFFERENT CORNER GEORGE MICHAEL 7 

6 11 NO ONE IS TO BLAME HOWARD JONES 5 

7 10 WHO'S JOHNNY ('SHORT CIRCUIT' THEME) EL DEBARGE 6 

8 16 NASTY JANET JACKSON 9 

9 17 SLEDGEHAMMER PETER GABRIEL 10 

10 14 LIKE A ROCK BOB SEGER & THE SILVER BULLET BAND 17 

11 13 I WANNA BE A COWBOY BOYS DON'T CRY 13 

12 21 INVISIBLE TOUCH GENESIS 8 

13 4 I CAN'T WAIT NU SHOOZ 12 

14 19 YOUR WILDEST DREAMS THE MOODY BLUES 18 

15 15 TUFF ENUFF THE FABULOUS THUNDERBIRDS 15 

16 7 LIVE TO TELL MADONNA 11 

17 24 DANGER ZONE KENNY LOGGINS 14 

18 18 VIENNA CALLING FALCO 20 

19 9 NOTHIN' AT ALL HEART 16 

20 26 WHEN THE HEART RULES THE MIND GTR 21 

21 25 LIKE NO OTHER NIGHT 38 SPECIAL 19 

n 12 GREATEST LOVE OF ALL WHITNEY HOUSTON 22 

23 8 SOMETHING ABOUT YOU LEVEL 42 29 

24 27 MAD ABOUT YOU BELINDA CARLISLE 25 

25 33 OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) PET SHOP BOYS 23 

26 29 ONE HIT (TO THE BODY) THE ROLLING STONES 28 

27 30 MOUNTAINS PRINCE & THE REVOLUTION 24 

28 35 DIGGING YOUR SCENE THE BLOW MONKEYS 31 

29 - MODERN WOMAN (FROM 'RUTHLESS PEOPLE') BILLY JOEL 30 

30 34 IF SHE KNEW WHAT SHE WANTS BANGLES 33 

31 22 IF YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK 37 

32 23 ALL I NEED IS A MIRACLE MIKE & THE MECHANICS 34 

33 39 DREAMS VAN HALEN 26 

34 - LOVE TOUCH (THEME FROM 'LEGAL EAGLES') ROD STEWART 27 

35 40 SECRET SEPARATION THE FIXX 36 

36 20 RAIN ON THE SCARECROW JOHN COUGAR MELLENCAMP 49 

37 - YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 39 

38 28 IS IT LOVE MR. MISTER 41 

39 - THE FINEST THE S.O.S. BAND 44 

40 - GLORY OF LOVE PETER CETERA 32 

iW 1-3 ow _,3 

AIRPLAY 
TITLE ARTIST 

ó 
óó 
xo_ 

1 1 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 1 

2 4 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 2 

3 3 NO ONE IS TO BLAME HOWARD JONES 5 

4 5 CRUSH ON YOU THE JETS 3 

5 7 HOLDING BACK THE YEARS SIMPLY RED 4 

6 9 WHO'S JOHNNY ('SHORT CIRCUIT' THEME) EL DEBARGE 6 

7 12 INVISIBLE TOUCH GENESIS 8 

8 2 LIVE TO TELL MADONNA 11 

9 6 I CAN'T WAIT NU SHOOZ 12 

10 15 NASTY JANET JACKSON 9 

11 16 SLEDGEHAMMER PETER GABRIEL 10 

12 19 DANGER ZONE KENNY LOGGINS 14 

13 8 A DIFFERENT CORNER GEORGE MICHAEL 7 

14 10 NOTHIN' AT ALL HEART 16 

15 18 LIKE NO OTHER NIGHT 38 SPECIAL 19 

16 20 TUFF ENUFF THE FABULOUS THUNDERBIRDS 15 

17 11 I WANNA BE A COWBOY BOYS DON'T CRY 13 

18 22 YOUR WILDEST DREAMS THE MOODY BLUES 18 

19 25 LOVE TOUCH (THEME FROM 'LEGAL EAGLES') ROD STEWART 27 

20 23 DREAMS VAN HALEN 26 

21 29 GLORY OF LOVE PETER CETERA 32 

22 26 LIKE A ROCK BOB SEGER & THE SILVER BULLET BAND 17 

23 13 ALL I NEED IS A MIRACLE MIKE & THE MECHANICS 34 

24 27 WHEN THE HEART RULES THE MIND GTR 21 

25 28 MOUNTAINS PRINCE & THE REVOLUTION 24 

26 30 MODERN WOMAN (FROM 'RUTHLESS PEOPLE') BILLY JOEL 30 

27 14 GREATEST LOVE OF ALL WHITNEY HOUSTON 22 

28 17 VIENNA CALLING FALCO 20 

29 31 DIGGING YOUR SCENE THE BLOW MONKEYS 31 

30 35 OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) PET SHOP BOYS 23 

31 21 SOMETHING ABOUT YOU LEVEL 42 29 

32 38 WE DON'T HAVE TO TAKE OUR CLOTHES OFF JERMAINE STEWART 35 

33 36 IF SHE KNEW WHAT SHE WANTS BANGLES 33 

34 39 MAD ABOUT YOU BELINDA CARLISLE 25 

35 34 OUT OF MIND OUT OF SIGHT MODELS 38 

36 37 ONE HIT (TO THE BODY) THE ROLLING STONES 28 

37 40 SECRET SEPARATION THE FIXX 36 

38 24 IF YOU LEAVE ORCHESTRAL MANOEUVRES IN THE DARK 37 

39 - PAPA DON'T PREACH MADONNA 42 

40 - ALL THE LOVE IN THE WORLD THE OUTFIELD 46 
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HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher Licensing Org.) 

Sheet Music Dist. 

61 ADDICTED TO LOVE 

(Bungalow, ASCAP /Ackee, ASCAP) WBM 

34 ALL I NEED IS A MIRACLE 

(Michael Rutherford, ASCAP /Pun /63 Songs, 

ASCAP /Chappell, ASCAP) CHA /HL 
46 ALL THE LOVE IN THE WORLD 

(Warning Tracks, ASCAP) 

100 ALL THE THINGS SHE SAID 

(Colgems -EMI, ASCAP) WBM 

75 BABY LOVE 

(Black Lion, ASCAP /Regina Richards, ASCAP /Deutsch- 

Berardi, ASCAP /April, ASCAP /Maz Appeal, ASCAP) 

CPP /ABP 
54 BAD BOY 

(Foreign Imported, BMI) CPP 

45 BE GOOD TO YOURSELF 

(Street Talk, ASCAP /Rock Dog, ASCAP /Frisco Kid, 

ASCAP) WBM 

83 THE BEST OF ME 

(Air Bear, BMI /Neropub, BMI /Hollysongs, 

BMI/Warner- Tamerlane, BMI) CPP/WBM 

95 THE CAPTAIN OF HER HEART 

(Z -Muzik /Almo, ASCAP) 

3 CRUSH ON YOU 

(Almo, ASCAP /Crimsco, ASCAP /Irving, BMI) 

CPP /ALM 
14 DANGER ZONE 

(Famous, ASCAP) CPP 

7 A DIFFERENT CORNER 

(Chappell, ASCAP /Morrison Leahy, ASCAP) HL 

31 DIGGING YOUR SCENE 

(Blue Network, ASCAP) CPP 

60 DON QUICHOTTE 

(RKM, ASCAP) 

26 DREAMS 

(Yessup, ASCAP) WBM 

79 FEEL THE HEAT 

(Hot Boy, ASCAP) 

73 FEMALE INTUITION 

(Intersong, ASCAP /Solid Smash, ASCAP) CHA /HL 
44 THE FINEST 

( Flyte Tyme, ASCAP /Avant Garde, ASCAP) WBM 

32 GLORY OF LOVE (THEME FROM 'THE KARATE KID 

PART It ") 
(Fall Line Orange, ASCAP /Air Bear, BMI /Warner- 

Tamerlane, BMI) CPP/WBM 
22 GREATEST LOVE OF ALL 

(Golden Torch, ASCAP /Gold Horizon, BMI) CPP 

64 HANGING ON A HEART ATTACK 

(Makiki, ASCAP /Arista, ASCAP) CPP 

53 HEADED FOR THE FUTURE 

(Stonebridge, ASCAP) HL 

84 HEADLINES 

(Hip Trip, BMI /Midstar, BMI) CPP 

87 THE HEAT OF HEAT 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) WBM 

47 HIGHER LOVE 

(F.S.Limited, PRS/Willid David, BMI /Blue Sky Rider, 

BMI) 

4 HOLDING BACK THE YEARS 

(April, ASCAP) CPP /ABP 
40 HYPERACTIVE 

(Island, BMI /Bungalow, ASCAP /Ackee, ASCAP /Les 

Etoiles de La Musique, ASCAP) WBM 

12 I CAN'T WAIT 

(Poolside, BMI) 
80 I MUST BE DREAMING 

(Sanpan, ASCAP) 

13 I WANNA BE A COWBOY 

(Protoons, ASCAP/Terrace, ASCAP) CPP 

98 I WOULND'T LIE 

(Temp, BMI) 

88 IF ANYBODY HAVE A HEART 

(Famous, ASCAP) 

33 IF SHE KNEW WHAT SHE WANTS 

(Funzalo, BMI /Juters, BMI) HL 

37 IF YOU LEAVE 

(Virgin, ASCAP /Famous, ASCAP/WB, ASCAP) 

CPP/WBM 

82 IF YOUR HEART ISN'T IN IT 

(Almo, ASCAP /Redhead, ASCAP /Hamish Stuart, 

ASCAP/Joe's Songs, ASCAP) CPP /ALM 

71 IN THE SHAPE OF A HEART 

(Swallow Turn, ASCAP) WBM 

8 INVISIBLE TOUCH 

(Anthony Banks, ASCAP /Phil Collins, ASCAP /Mike 
Rutherford, ASCAP /Hit & Run Music) WBM 

41 IS IT LOVE 

(Warner -Tamerlane, BMI /Entente, BMI /Poppy -Due, 

BMI) WBM 

68 JUNGLE BOY 

(John Eddie Music) 

74 A KIND OF MAGIC 

(Queen, BMI /Beechwood, BMI) WBM 

94 LAND OF LA LA 

(Jobete, ASCAP /Black Bull Music) CPP 

17 LINE A ROCK 

(Gear, ASCAP) WBM 

19 LIKE NO OTHER NIGHT 

(Rocknocker, ASCAP /John Bettis, ASCAP/WB, 

ASCAP /Irving, BMI /Calypso Toona, PROC) 

WBM /CPP /ALM 
62 LISTEN LIKE THIEVES 

(MCA, ASCAP) MCA /HL 
11 LIVE TO TELL 

(WB, ASCAP /Bleu Disque, ASCAP/Webo Girl, 

ASCAP /Johnny Yuma, BMI) WBM 

63 LIVING ON VIDEO 

(Larry Spier, ASCAP /New Image, CAPAC) HL 

70 THE LOVE PARADE 

(Warner -Tamerlane, BMI) WBM 

27 LOVE TOUCH (THEME FROM "LEGAL EAGLES ") 
(Makiki, ASCAP /Arista, ASCAP) CPP 

25 MAD ABOUT YOU 

(Alpine One, BMI /Careers, BMI/This Is Art, 

BMI /Arista, ASCAP) CPP 

30 MODERN WOMAN (FROM "RUTHLESS PEOPLE ") 
(Joel Songs, BMI) CPP /ABP 

99 MOTHERS TALK 

(Virgin Music /10 Music /Nymph, BMI) CPP 

24 MOUNTAINS 

(Controversy, ASCAP) WBM 

57 MOVE AWAY 

(Virgin, ASCAP/Warner- Tamerlane, BMI) CPP/WBM 

9 NASTY 

( Flyte Tyme, ASCAP) WBM 

5 NO ONE IS TO BLAME 

(Howard Jones Music, Ltd. ) WBM 

16 NOTION' AT ALL 

(Music Corp. Of America, BMI) HL /MCA 

1 ON MY OWN 

(New Hidden Valley, ASCAP /Carole Bayer Sager, BMI) 

28 ONE HIT (TO THE BODY) 

(Promopub B.V., PRS) CPP 

50 ONE STEP CLOSER TO YOU 

(Music Corp. Of America, BMI /Bayjun Beat, 

BMI /Rashida, BMI /MCA, ASCAP) MCA /HL 

81 ONE WAY LOVE 

(T -Boy, ASCAP) 

23 OPPORTUNITIES (LETS MAKE LOTS OF MONEY) 

(Cage, ASCAP/Ten, ASCAP/Virgin, ASCAP) CPP 

38 OUT OF MIND OUT OF SIGHT 

(Mushroom, APRA) 

42 PAPA DON'T PREACH 

(Elliot, ASCAP /Jacobsen, ASCAP) 

52 PETER GUNN 

(Northridge, ASCAP /Arista, ASCAP) CPP 

49 RAIN ON THE SCARECROW 

(Riva, ASCAP) WBM 

92 ROCK'N'ROLL TO THE RESCUE 

(Clairaudient, BMI /Daywin, BMI /Careers, BMI) 

78 RUMBLESEAT 

(Riva, ASCAP) 

51 RUMORS 

(J.King IV, BMI) 

91 SAY IT, SAY IT 

(Baby Tanzi, BMI /Black Lion, ASCAP /House Of Fun, 

BMI) 
67 SCHOOL'S OUT 

(Bizarre, BMI /Esra, BMI) 

36 SECRET SEPARATION 

(Colgems -EMI, ASCAP /'Rats" Said The Tyrant, 

ASCAP) WBM 

10 SLEDGEHAMMER 

(Cliofine, BMI /Hidden Pun, BMI) WBM 

29 SOMETHING ABOUT YOU 

(Chappell, ASCAP /Island, BMI) CHA /HL 
48 SUZANNE 

(Street Talk, ASCAP /Frisco Kid, ASCAP /Colgems -EMI, 

ASCAP) WBM 

56 SWEET FREEDOM (THEME FROM "RUNNING 

SCARED ") 
(Rodsongs, ASCAP /April, ASCAP /MGM -UA, 

ASCAP /Almo, ASCAP) CPP 

43 TAKE IT EASY 

(Poetlord, ASCAP /Marilor, ASCAP) CPP 

72 TAKE ME HOME 

(Phil Collins, ASCAP /Pun, ASCAP/WB, ASCAP) WBM 

77 TAKE MY BREATH AWAY (LOVE THEME FROM 'TOP 

GUN ") 
(GMPC, ASCAP /Famous, ASCAP) CPP 

85 TAKEN IN 

(Michael Rutherford, ASCAP /Pun /63 Songs, 

ASCAP /Arlon, ASCAP /Chappell, ASCAP) 

2 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) 

(Zomba, ASCAP) HL 

97 THIS IS THE TIME 

(Grand Illusion, ASCAP /Almo, ASCAP) 

96 TOMORROW DOESN'T MATTER TONIGHT 

(Trademarc, ASCAP) HL 

86 TOUCH AND GO 

0 
15 TUFF ENUFF 

(Fab Bird, BMI /Bug, BMI) CPP 

89 VENUS 

(Dayglow, ASCAP) 

93 VICTORY LINE 

(Pink Bat) 

20 VIENNA CALLING 

(Nada, ASCAP /Almo, ASCAP /Manuskript, GEMA) 

HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by their number of titles 
on the Hot 100 chart. 

LABEL NO. OF TITLES 
ON CHART 

13 ATLANTIC (9) 
Atco (2) 
Island (2) 

COLUMBIA (11) 
Rolling Stones (1) 

WARNER BROS. (4) 
Geffen (2) 
Sire (2) 
Island (1) 
Paisley Park (1) 
Qwest (1) 
Reprise (1) 

A &M (10) 
A &M /Virgin (1) 

POLYGRAM 
Polydor (3) 
Mercury (2) 
Riva (2) 
London (1) 

EPIC (3) 
CBS Associated (1) 
Scotti Bros. (1) 
Tabu (1) 
Virgin /Epic (1) 

MCA (5) 
Camel /MCA (1) 
I.R.S. (1) 

ARISTA (4) 
Jive (1) 

CAPITOL 

EMI -AMERICA (3) 
Manhattan (1) 

ELEKTRA (2) 
Asylum (1) 
Solar (1) 

RCA (2) 
Grunt (1) 
Total Experience (1) 

CHRYSALIS (1) 
China (1) 

MOTOWN 
Gordy (1) 
Tamla (I) 

CRITIQUE 

JAY 

PROFILE 

TSR 
Baja (1) 

TOMMY BOY 

12 

12 

11 

8 

7 

7 

5 

4 

4 

4 

4 

2 

2 

1 

CPP /ALM 

66 VOICE OF AMERICA'S SONS 

(John Cafferty, BMI) WBM 

35 WE DON'T HAVE TO TAKE OUR CLOTHES OFF 

(Bellboy, BMI /Chappell, ASCAP) 

59 WEST END GIRLS 

(Cage. ASCAP/Virgin, ASCAP /10, BMI) CPP 

55 WHAT HAVE YOU DONE FOR ME LATELY 

(Flyte Tyme, ASCAP) 

21 WHEN THE HEART RULES THE MIND 

(Basedown, PRS/WB, ASCAP /Kid Glove, BMI /Steve 

Hackett Ltd) WBM 

6 WHO'S JOHNNY ("SHORT CIRCUIT" THEME) 

(Petwolf, ASCAP /Chappell, ASCAP /Kikiko, 

BMI /Unichappell, BMI) CPP /CHA /HL 

76 WHY CAN'T THIS BE LOVE 

(Yessup, ASCAP) WBM 

69 WITH YOU ALL THE WAY 

(George Tobin, BMI( 

65 WORDS GET IN THE WAY 

(Foreign Imported, BMI) CPP 

90 YOU DONT HAVE TO CRY 

(A La Mode, ASCAP/WB, ASCAP) WBM 

39 YOU SHOULD BE MINE (THE WOO WOO SONG) 

(Nonpareil, ASCAP /Braozertoones, BMI) CPP 

58 YOUR LOVE 

(Warning Tracks, ASCAP) 

18 YOUR WILDEST DREAMS 

(WB, ASCAP /Bright Music, PRS) WBM 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

8 -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 

CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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reviews 

ALBUMS 
SPOTLIGHT Predicted to hit top 10 
on Billboard's Top Pop Albums 
chart or to earn platinum 
certification 
NEW & NOTEWORTHY Highlights 
new and developing acts worthy of 
attention and other releases of 
special interest 
PICKS New releases predicted to 
hit the top half of the chart in the 
format listed 
RECOMMENDED Other releases 
predicted to chart in the respective 
format; also, other albums of 
superior quality 

All albums commercially available 
in the U.S. are eligible for review 
Send albums for review to: 
Sam Sutherland, Billboard 
9107 Wilshire Blvd. 
Beverly Hills, Calif. 90210 
or Fred Goodman, Billboard 
1515 Broadway 
New York, N.Y. 10036 

Country albums should be sent to: 
Ed Morris, Billboard 
14 Music Circle East 
Nashville, Tenn. 37203 

POP 

THE ORIGINAL MOTION PICTURE SOUNDTRACK 
Ruthless People 
PRODUCERS: Various 
Epic SE 40398 

First foray into film production by 
CBS Records topper Walter Yetnikoff 
results (not surprisingly) in a 
soundtrack featuring the creme de la 
creme of the CBS roster. New tracks 
by Billy Joel ( "Modern Woman ") and 
Mick Jagger ( "Ruthless People ") plus 
selections by Bruce Springsteen, Paul 
Young, Luther Vandross, Dan 
Hartman, and Kool & the Gang. 

ORIGINAL MOTION PICTURE SOUNDTRACK 
The Karate Kid Part II 
PRODUCERS: Various 
United Artists SW40414 

Standout contributions by Peter 
Cetera and Denis DeYoung are good 
bets for radio, especially adult 
contemporary format, and compilation 
offers added depth via covers of 
"Rock Around The Clock" and "Earth 
Angel" by Paul Rodgers and New 
Edition respectively. Tracks by 
Southside Johnny, Carly Simon, and 
the reinvigorated Moody Blues round 
out a strong set. 

DIO 

Intermission 
PRODUCER: Ronnie James Dio 
Warner Bros. 25443 (EP) 

Six -cut mini -album couples five solid 
live tracks with one new studio 
recording to keep the hard rock 
quintet's fans happy. That format 
stops short of the concert souvenir 
thrust of other recent live metal sets, 
but lower price and focus on 
strongest tracks pay off. 

BLACK 
PICKS 

TEENA MARIE 

Emerald City 
PRODUCER: Teena Marie 
Epic FE 40318 

Album promises plenty of black radio 
exposure with first single, "Lips To 
Find You," as well as "Once Is Not 
Enough" and "You So Heavy." But 

the girl wonder is looking to stret:h 
out here as well, and Latin rocker 
"Batucada Suite" and jazz torch 
ballad "Sunny Skies" demonstrate 
Marie is an artist who can defy 
categorization. Guest appearances by 
Stevie Ray Vaughan and Carlos 
Santana. 

U.T.F.O. 

Skeezer Pleezer 
PRODUCERS: Full Force 
Select SEL 21616 

Rap trio that started the "Roxanne" 
phenomenon finally makes its album 
debut. Despite continued presence of 
crack street band Full Force for 
backup, instrumentation remains 
skeletal, although U.T.F.O. evinces an 
ability to move beyond rap on "Where 
Did You Go ?" First single, "We Work 
Hard," is aimed at the rap faithful. 

COUNTRY 
PICKS 

DAVID ALLAN COE 

Son Of The South 
PRODUCER: Billy Sherrill 
Columbia FC 40346 

In spite of his posing and declaiming 
sometimes obscuring the fact, Coe 
remains one of the most talented 
singers and judges of material in 
country music. All the songs here 
show that, but it is a lesson in style 
the way he takes songs strongly 
identified with women -"Storms 
Never Last" and "Couldn't Do 
Nothin' Right" -and brings out their 
emotional universality. Guest spots by 
Willie Nelson, Waylon Jennings, Jessi 
Colter, and Karen Brooks. 

GENE WATSON 

Starting New Memories 
PRODUCERS: Gene Watson & Larry Booth 
Epic FE 40306 

Watson's rich, smoke -cured voice 
especially shines in songs about 
despair -such as "Completely Out Of 
Love" and "Bottle Of Tears" -but he 
is almost as much at ease with lighter 
lyrics, as in "Sittin' On A Gold Mine." 

MAC DAVIS 
Somewhere In America 
PRODUCER: Jimmy Bowen 
MCA 5718 

You wouldn't really call the 
production here "stark," but it doesn't 
have that lush quality that sometimes 
bogs Davis down. That factor, plus a 
handful of good songs by Davis and 
several others, make this album the 
singer's best one in years. 

JAll/FUSION 
PICKS 

SHADOWFAX 

Too Far To Whisper 
PRODUCER: Chuck Greenberg 
Windham Hill WH -1051 

Mainstays Chuck Greenberg (reeds) 
and G.E. Stinson (guitars) lead a 
revamped sextet to yield a more 
dramatic ensemble attack. As before, 
the music is laced with rock, pop, and 
ethnic accents to straddle fusion and 
pop. Label's ambitious summer tour 
package will buttress exposure. 

WILLIAM ACKERMAN 

Conferring With The Moon 
PRODUCERS: William Ackerman, Elliot Mazer 
Windham Hill WH -1050 

The label's founder remains one of its 
definitive artists, using his elegant 
acoustic guitar style as the foundation 
for atmospheric chamber 
instrumentals. As on his most recent 
sets, this outing offers small group 
pieces drawing from other Windham 
Hill players; a new tilt comes with the 
South American timbres of "Lago de 

NEW AND 
NOTEWORTHY 

KENNY & JOHNNY 

The Whitehead Brothers 
PRODUCERS. Kenneth Gamble & Leon A. Huff 
Philadelphia International /Manhattan ST -53028 

The reactivated Philly International 
label manages the simultaneous 
return to its roots and introduction of 
new talent with this album by 
youngsters Kenny and Johnny 
Whitehead, sons of John Whitehead - 
who provided the label with one of its 
biggest hits for CBS, "Ain't No 
Stoppin' Us Now." The duo has a 
fresh approach to singing, and the 
tunes and production are first -rate, 
especially on "I Jumped Out Of My 
Skin," "Can You Dig It," and "DJ." A 
strong debut by a talented duo. 

PETER CASE 
PRODUCERS: J. Henry Burnett & Mitchell Froom 
Geffen GHS-24105 

The singer, songwriter, and guitarist 
who sparked the Plimsouls steps out 
on this impressive solo debut, which 
replaces his old band's classic pop/ 
rock attack with a more eclectic but 
no less alluring framework. A 
deceptively large cast of first -rate 
players spices the lean but lively 
arrangements, but it's Case's grainy 
voice and sharply drawn originals that 
shine. Adventurous AOR and 
alternative formats will be first to 
jump. 

Montanas." 

POP 
RECOMENDED 

JOAN ARMATRADING 
Sleight Of Hand 
PRODUCER: Joan Armatrading 
A &M Sp -5130 

Veteran British folkie's techno -pop 
foray delivers mixed results with 
tunes like "Kind Words (And A Real 
Good Heart)" and "Killing Time." 
Armatrading touches more familiar 
ground with "Reach Out" and 
"Laurel And The Rose." 

BRUCE COCKBURN 

World Of Wonders 
PRODUCERS: Jon Goldsmith. Kerry Crawford 
MCA /Gold Mountain MCA -5772 

Canadian songsmith and guitarist 
continues his potent growth as an 
electric stylist; standout is the angry, 
politically charged "Call It 
Democracy," ironically sure to meet 
resistance at radio. 

JOHN PRINE 

German Afternoons 
PRODUCERS: Jim Rooney, John Prine 
Oh Boy Records OBR 003 

Another piquant set of sharp 
originals, framed with country and 
bluegrass accents; as always, humor, 
pathos and Prine's droll, husky voice 
charm. Contact: P.O. Box 67800 -5333, 
Los Angeles, Calif. 90067. 

WILD CHOIR 
PRODUCERS: Gail Davies, Peter Pendras 
RCA AEL1 -5810 

Country-pop songwriter Gail Davies 
leaps boldly into modern pop /rock as 
leader of this new quintet; strong 
originals plus songs by John Hiatt 
and band member Pete Pendras clinch 
a promising debut. 

ORIGINAL MOTION PICTURE SOUNDTRACK 
Dangerously Close 
PRODUCERS: Various 
Enigma SJ -73204 

Label's soundtrack thrust continues 
with this adventurous compilation of 
tracks from the low -budget action 
flick; acts include Black Uhuru, Green 
On Red, TSOL, and the Lords of the 

New Church. 

AMANDA McBROOM 
Dreaming 
PRODUCERS: Peter Bunetta. Rick Chudacoff 
Gecko Records 

Songwriter and singer best known for 
"The Rose" delivers her most 
contemporary pop package, with 
material and production belying its 
vanity label origin. Deserves attention 
from contemporary AC. Contact: 
11777 San Vicente Blvd., Suite 600, 
Los Angeles, Calif. 90049. 

CARL PERKINS 

Original Sun Greatest Hits 
PRODUCER: Sam Phillips 
Rhino RNLP 70221 

Definitive compilation for the 
rockabilly pioneer boasts all his best - 
krtown hits and a deservedly 
comprehensive liner essay. Essential 
rock history, lively music. 

ORIGINAL CAST ALBUM 
Me And My Girl 
PRODUCER: Norman Newell 
Manhattan PV 5030 

This is a 1984 revival caster of a 1937 
smash London musical (1,646 
performances). The show is due on 
Broadway this summer and, based on 
the album's tuneful lightheartedness, 
should lighten up things. The hit song 
is "The Lambeth Walk," a dance craze 
of the '30s. 

VIC GODARD 

Trouble 
PRODUCER: Simon Booth 
Upside UP 60004 

British singer /songwriter with roots 
in the urbane, glib style of the 
musical theater. Version of Noel 
Coward's "20th Century Blues" shows 
where Godard is coming from. 

BLACK 
RECOMMENDED 

GAVIN CHRISTOPHER 

One Step Closer 
PRODUCERS: Carl Sturken & Evan Rogers 
Manhattan ST 53024 

Vocalist has a style suited to both 
black and adult contemporary 
formats. Album offers a nice mix of 
uptempo and ballad material, with 
seemless production. Best cuts: "One 
Step Closer" and "Back In Your 
Arms." 

LIQUID HEAT 
PRODUCERS: Brian & Edward Holland 
Legacy /Atlantic 81653 

Vocal duo of Linda Holland and Leslie 
Cole gets first -rate production and 
songwriting help from producers 
Brian and Edward Holland. Best 
tracks: "Can't Shake You Loose" and 
"Face To Face." 

COUNTRY 
RECOMMENDED 

VARIOUS ARTISTS 

Texas Country 
PRODUCERS Uncredited 
MCA 2 -6892 

Double album containing old and new 
Texas -themed cuts by Milton Brown & 
His Musical Brownies, Sons of the 
Pioneers, Bob Wills, Johnny Lee 
Wills, Stuart Hamblen, Ernest Tubb, 
Red Steagall, Asleep At The Wheel, 
Freddy Fender, Mac Davis, Don 
Williams, George Strait, Jerry Jeff 
Walker, Joe Ely, Ed Bruce, and Tanya 
Tucker. 

RAY PRICE 

Greatest Hits, Vols. I -III 
PRODUCER: Ray Pennington 
Step One SOR -0012, SOR -0013, SOR -0014 
A comprehensive remake of the songs 
that paced Price's distinguished 

singing career, including "Crazy 
Arms," "Release Me," "I'll Be There 
If You Ever Want Me," "Danny Boy," 
"Crazy," "Night Life," "Don't You 
Ever Get Tired Of Hurting Me," "For 
The Good Times," and "I Won't 
Mention It Again." 

DELIA BELL & BILL GRANT 

A Few Dollars More 
PRODUCERS: Kenneth Irwin & Bill Grant 
Rounder 0217 

Bell and Grant don't have a Flatt & 
Scruggs sound, but there is a similar 
cleanness and warmth in their style. 
This is the kind of bluegrass in which 
the feel of the singers is as impressive 
and compelling as the proficiency of 
the pickers. 

JAZZ/FUSION 
RECOMMENDED 

BILLY COBHAM 

Power Play 
PRODUCER: Billy Cobham 
GRP GRP -A -1027 

The fusion drummer drives another 
collection of mostly upbeat pieces 
favoring synthesizers; second side is 
dominated by excerpts from a suite, 
"Summit Afrique." 

SPHERE 

On Tour 
PRODUCERS: Alberto Alberti, Sergio Veschi 
Red Records VPA 191 (PolyGram Special Imports) 

Charlie Rouse, Kenny Barron, Buster 
Williams, and Ben Riley downplay 
earlier Monk focus on this well - 
recorded live set, cut last year in 
Italy. 

CLASSICAL 
RECOMMENDED 

SIBELIUS: SYMPHONIES NOS. 3 & 6 

Philharmonia Orchestra, Ashkenazy 
London 414 267 

Ashkenazy's emerging Sibelius.cycle 
scores additional points with these 
convincing readings. His recordings 
are contributing substantially to the 
revival of interest in the Finnish 
composer, even as they benefit in 
consumer attention. 

ZWILICH: SYMPHONY NO. 1; Prologue & 
Variations; Celebrations 
Indianapolis Symphony Orchestra, Nelson 
New World NW 336 

Here is the symphony that won the 
mightily publicized Pulitzer Prize for 
Zwilich. Like the other pieces on the 
album, it is an attractive work whose 
modernities will not put off any but 
the most conservative listener. Sound 
is clean but somewhat distant and 
colorless. 

WAGNER/RHEINBERGER/GIGOUT/VERNIE/ 
BOELLMANN 
Daniel Chorzempa, Organ 
Philips 416 159 

The giant 18,000 pipe instrument at 
West Point generates a mighty 
panoply of sound that will delight 
organ buffs. The Wagner excerpts, 
including the "Ride of the Valkyries," 
are unexpected novelties. 

POPE JOHN PAUL II CELEBRATES SOLEMN 
HIGH MASS 

Vienna Philharmonic, Karajan 
Deutsche Grammophon 419 096 
An unusual recorded document that 
integrates the Mozart "Coronation" 
Mass in a Vatican service. The live 
recording in the huge spaces of St. 
Peter's is remarkably good. Kathleen 
Battle is among the soloists in the 
mass. A package that will repay 
proper exposure. 
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SINGLES 
PICKS New releases with the 
greatest chart potential 
RECOMMENDED Records with 
potential for significant chart 
action 
NEW & NOTEWORTHY Highlights 
new and developing acts worthy of 
attention and other releases of 
special interest 

Records equally appropriate for 
more than one format are reviewed 
in the category with the broadest 
audience 

All singles commercially available 
in the U.S. are eligible for review 
Send singles for review to: 
Nancy Erlich, Billboard 
1515 Broadway 
New York, N.Y 10036 

Country singles should be sent to: 
Billboard 
14 Music Circle East 
Nashville, Tenn. 37203 

POP 
PICKS 

MADONNA 

Papa Don't Preach (3:47) 
PRODUCERS: Madonna, Stephen Bray 
WRITERS: Brian Elliot, Madonna 
PUBLISHERS: Elliot /Jacobson. ASCAP 
Sire 7 -28660 (c /o Warner Bros.) 

intriguing choice of material in this 
ignette of youthful turmoil; a hint 

that the long -awaited "True Blue" LP 
may add new facets to the persona. 

WHAM! 

The Edge Of Heaven (4:37) 
PRODUCER: George Michael 
WRITER: G. Michael 
PUBLISHERS: Morrison- Leahy /Chappell, ASCAP 
Columbia 38 -06182 

Reports of the duo's dissolution were 
correct in theory, but there's a 
farewell LP yet to come, of which this 
uptempo bop is the title track. 

JETS 

Private Number (3:37) 
PRODUCERS: Don Powell, David Rivkin, 
Jerry Knight, Aaron Zigman 
WRITERS: J. Knight, A. Zigman 
PUBLISHERS: Almo /Crimsco /Irving, ASCAP /BMI 
MCA 52846 (12 -inch version also available, 
MCA 23637) 

Again, first rate material, taut 
production, nifty dance beat and a 
convincing innocence; fast -rising 
sibling group shows no seams yet. 

JOHN COUGAR MELLENCAMP 
Rumbleseat (2:57) 
PRODUCERS: Little Bastard, Don Gehman 
WRITER: John Mellencamp 
PUBLISHER: Riva, ASCAP 
Riva 884 856 -7 (c /o PolyGram) 

Stripped -down rockabilly with a moral 
to it; raw rock 'n' roll fervor from the 
triple platinum "Scarecrow" set. 

BEACH BOYS 

Rock 'N' Roll To The Rescue (3:42) 
PRODUCER: Terry Melcher 
WRITERS: M. Love, T. Melcher 
PUBLISHERS: Clairaudient /Daywin, BMI 
Capitol B -5595 

Theme and beat date from their 
earliest days, vocal arrangements 
from their maturity; one of two new 
songs on a forthcoming 25th - 
Anniversary compilation. 

DWIGHT TWILLEY. 

Sexual (4:09) 
PRODUCER: Val Garay 
WRITER: D. Twilley 
PUBLISHER: Dionnio, ASCAP 
CBS Associated ZS4 -06050 

Oklahoma rocker's new bid for the top 
40 arrives dressed for success, with 
provocative title, rolling rhythm, 
sentimental bent, and the odd cello. 

NU SHOOZ 

Point Of No Return (3:48) 
PRODUCERS: John Smith, Rick Waritz 
WRITERS: John Smith, Valerie Day 
PUBLISHER: Poolside, BMI 
Atlantic 7 -89392 

The top five success of "I Can't Wait" 
was a triumph of low tech over high 
fashion; followup adds no gloss to the 
garage disco approach. 

BLACK 
PICKS 

S.O.S. BAND 

Borrowed Love (4:25) 
PRODUCERS: Jimmy Jam, Terry Lewis 
WRITERS: T. Lewis. J. Harris III 

PUBLISHERS: Flyte Tyme /Avant Garde, ASCAP 
Tabu ZS4-06164 (c /o CBS) 

Harder than "The Finest," with a 
rhythm track that slams and a mix 
that swirls; group's cool poise is a 
constant. 

VANITY 
Animals (3:58) 
PRODUCERS: Skip Drinkwater, Tommy Faragher 
WRITERS: J.P. Charles, M. Holding 
PUBLISHERS: CharlesSound /Mark I. Holding. ASCAP 
Motown 1848MF 

Insatiable appetites wildly celebrated 
at a breathless rock 'n' roll pace; rated 
AG (adolescent guidance). 

GEORGE CLINTON 

Hey Good Lookin' (3:43) 
PRODUCERS: George Clinton, Stephen Washington 
WRITERS: S. Washington, G. Clinton, G. Shider 
PUBLISHERS: X- O- Skeletal /Warner -Tamerlane/ 
Our Parents, BMI 
Capitol B-5602 

Half spoken, half chanted, and the 
other half...; studio wizard draws 
surprises from all over the room, 
fitting them tidily into a hard rhythm 
track. 

COUNTRY 
PUS 

OAK RIDGE BOYS 

You Made A Rock Out Of A Rolling Stone (3 48) 
PRODUCER: Ron Chancey 
WRITERS: Chris Waters, Kix Brooks 
PUBLISHERS: Tree, BMI /Crosskeys, ASCAP 
MCA 52873 

The Oaks, wall of voices has never 
sounded better than on this song's 
chorus; sustain -laden guitar and piano 
add to the grandeur. 

GENE WATSON 

Bottle Of Tears (3:10) 
PRODUCERS: Gene Watson, Larry Booth 
WRITERS: J. Allen, J. Pasquale 
PUBLISHERS: Grand Coalition /Fur Fly, BMI /ASCAP 
Epic 34 -06057 

Watson knows how to weep, as he 
does on this slow, deliberate toast to 
loss; a fine jukebox number. 

JANIE FRICKIE 

Always Have And Always Will (3:40) 
PRODUCER: Norro Wilson 
WRITER: J. Mears 
PUBLISHERS: Texican /Cavesson, ASCAP 
Columbia 38 -06144 

Frickie takes a step toward traditional 
country with this smooth blend of 
steel and piano; ballad has her pining 
for an old love. 

DWIGHT YOAKAM 

Guitars, Cadillacs (3:02) 
PRODUCER: Pete Anderson 
WRITER: Dwight Yoakam 
PUBLISHERS: Coal Dust /West, BMI 
Reprise 7 -28688 (c /o Warner Bros.) 

An original song similar to his top 
five remake of "Honky Tonk Man "; 
walking bass, twangy guitar, fiddle 
and Yoakam's voice make it a pure 
hillbilly delight. 

NEW AND 
NOTEWORTHY 

MONKEES 

That Was Then, This Is Now (3 46) 
PRODUCER: Michael Lloyd 
WRITER: Vance Brescia 
PUBLISHER: Mosquitos, ASCAP 
Arista AS1 -9505 

That was then and this is then, too; 
MTV- inspired Monkees boom prompts 
members Mickey Dolenz and Peter 
Tork to revisit the poppy 
effervescence of their hey- heyday. 

TERRY VANCE 

Talk, Talk, Talk (Overheard Every Word) (3:21) 
PRODUCER: Terry Vance 
WRITER: Terry Vance 
PUBLISHER: Tune Boy, BMI 
Intercom IR 31186 

Haunting debut by former Motown 
songwriter is the first release for this 
new California indie; song's slow -burn 
dance groove sets off a performance 
that bristles with hurt feelings. 
Contact: (714) 240- 6925. 

DANCE 
PICKS 

JANICE CHRISTIE 

I'm Hungry For Your Love (6:30) 
PRODUCER: Janice Christie 
WRITER: Janice Christie 
PUBLISHERS: Chriscraft /Supertronics, BMI 
SuperTronics RY014 (12 -inch single) 

Fluttery, feminine vocals, many - 
tracked for distinctive effect; unusual 
and arresting. Contact: (718) 330 -0950. 

DAVID BOWIE 

Underground (7:51) 
PRODUCERS: David Bowie, Arif Mardin 
WRITER: David Bowie 
PUBLISHERS: Jones, Brookwood N.V. 
EMI America V -19210 (12 -inch single; 
7 -inch reviewed June 7) 

DEVICE 

Hanging On A Heart Attack (7:21) 
PRODUCER: Mike Chapman 
WRITERS: H. Knight, M. Chapman 
PUBLISHER: Makiki, ASCAP 
Chrysalis 4V9 -43007 (c /o CBS) (12 -inch single; 
7 -inch reviewed June 15) 

UNTIL DECEMBER 

Live Alone In Shame (8:12) 
PRODUCER: Joseph Watt 

'WRITERS: Sherburne, Weisberg 
PUBLISHER: not listed 
415 /Columbia 44 -05911 (12 -inch single) 

San Francisco band continues its 
rock /hi -NRG hybrid style; similar 
sound made club hits of "Secrets (I 
Won't Tell)" and "We Are The Boys." 

AC 
PICKS 

GORDON LIGHTFOOT 

Anything For Love (3:43) 
PRODUCER: David Foster 
WRITERS: David Foster, Gordon Lightfoot 
PUBLISHERS: Moose, CAPAC /Air Bear, BMI 
Warner Bros. 7 -28655 

Singer's first release in four years; 
his sharp -focus style offsets Foster's 
romanticism, making lush AC with 
points and edges. 

POP 
RECOIRiN:NDED 

TOM COCHRANE AND RED RIDER 

Boy Inside The Man (4:25) 
PRODUCER: Patrick Moran 
WRITER: Tom Cochrane 
PUBLISHER: Falling Sky, CAPAC 
Capitol B -5591 

Veteran Canadian outfit aims to give 
the Hooters some competition in the 
field of brainy commercial rock. 

STYLE COUNCIL 

(When You) Call Me (3:55) 
PRODUCER: Peter Wilson 
WRITER: Weller 
PUBLISHER: EMI, ASCAP 
Geffen 7-28674 (c /o Warner Bros.) 

Live recording of a gracious tune. 

JUDAS PRIEST 

Turbo Lover (5:33) 
PRODUCER: Tom Allom 
WRITERS: G. Tipton, R. Halford, K.K. Downing 
PUBLISHERS: April /Crewglen /Ebonytree/ 
Geargate, ASCAP 
Columbia 38-06142 (12 -inch version also available, 
Columbia 44- 05917) 

Freddy Bastone mix and splashy 
sleeve graphics point to a new 
pop /dance thrust for the British metal 
kings, though the sound still pummels 
on all cylinders. 

BLACK 
RECOMMENDED 

SIMPHONIA 
You And Me (4:45) 
PRODUCER: Paul Simpson 
WRITER: P. Simpson 
PUBLISHER: Paul Simpson, BMI 
Cotillion 7 -99551 

Dance -r &b production fits more 
interesting variations on a theme than 
you'd expect on a seven -inch; strong 
female lead, too. 

FREESTYLE 

It's Automatic (4:00) 
PRODUCER: "Pretty Tony" Butler 
WRITERS: T. Butler, G. Baker. B. Smith 
PUBLISHER: Music Specialists, BMI 
Music Specialists MSI 114-7 (12 -inch version also 
available, Music Specialists MSI 114) 

Mechanical metaphor set to lumpy 
funk track. Label based in Miami, Fla. 

N.Y.C. FAT GIRLS 

Here Comes The Fat Girls (4:27) 
PRODUCER: Robert Brown 
WRITERS: B. Lowery, R. Brown, M. Gash 
PUBLISHERS: Gaucho /Disco Twins. BMI 
Posse POS 1220 (12 -inch single) 

There was Supergirl, there was Ms. 
Pac -Man, so who could doubt there'd 
be a Woman Beat Box? Contact: (212) 
581 -5398. 

BOBBY JIMMY AND THE CRITTERS 

Roaches (4:58) 
PRODUCER: not listed 
WRITER: Russ Parr 
PUBLISHER: Grandma Hands, BMI 
Macole MRC -0924 (12 -inch single) 

Grossout novelty; dumb but funny. 
Contact: (213) 469 -5821. 

M -3 

Rap- a -holic (3:53) 
PRODUCERS: Greg Ware, Jon Lundy 
WRITERS: M. Stewart, J. Lundy, G. Ware. J. Smith 
PUBLISHER: Ultra Tek, ASCAP 
WR WR -003 (12 -inch single) 

Well modulated -MC sounds like he 
means every word. Contact: (213) 
469 -5821. 

MAYE ERVIN 

What Is It (4:07) 
PRODUCERS: G. Smith, N. Harris 
WRITER: M. Ervin 
PUBLISHER: Quiz -Wiz, BMI 
Music International ME -004 (12 -inch single) 

Disco-jazz ballad; cool and 
comfortable. Contact: (215) 592 -1548. 

COUNTRY 
RECOMMENDED 

DOBIE GRAY 

The Dark Side Of Town (3:18) 
PRODUCER: Harold Shedd 
WRITERS: Setser, Seals, Gray 
PUBLISHERS: WB /Two Sons/ 
Warner -Tamerlane /Simonton. ASCAP /BMI 
Capitol B -5596 

A compelling story song about love 
triumphant, in a crooning, intimate 
vocal style. 

LYLE LOVETT 

Farther Down The Line (3:05) 
PRODUCERS: Tony Brown, Lyle Lovett 
WRITER: Lyle Lovett 
PUBLISHERS: Michael H. Goldsen/ 

reviews 
Lyle Lovett, ASCAP 
MCA 52818 

Newcomer's strong, confiding voice 
treats lyrics sympathetically but not 
sentimentally; song's melody recalls 
"It's A Cheating Situation." 

LARRY BOONE 

Stranger Things Have Happened (2:38) 
PRODUCER: Ray Baker 
WRITER: David Chamberlain 
PUBLISHERS Milene /Opryland, ASCAP 
Mercury 884 858 -7 (c /o PolyGram) 

Spirited fiddle and steel and a strong, 
emotion- gouging voice. 

TWO HEARTS 

Feel Like I'm Falling For You (3:38) 
PRODUCERS Skip McQuinn, Larry McBride 
WRITERS: Charlie Black. Johnny Cymbal. 
Tommy Rocco 
PUBLISHERS Chappell /Longjohns II /Bibo, ASCAP 
MDJ MDJ 5832 

Uptempo number with a strong beat. 
Contact: (615) 747 -5151. 

LINDY GRAVELLE 

I Don't Wanna Dance (With Anybody Else 

But You) (2 55) 
PRODUCERS. Tommy Rocco. Layng Martine 
WRITERS: Tommy Rocco. Layng Martine Jr. 
PUBLISHERS: Bibo /Unichappell /Watch Hill. 
ASCAP /BMI 
Evergreen EV 1042 

Lament is enlivened by Islands - 
flavored instrumentation and rich 
vocals. Contact: (615) 327 -3213. 

NANCI GRIFFITH 

Once In A Very Blue Moon (2:31) 
PRODUCER: not listed 
WRITERS: Patrick Alger, Eugene Levine 
PUBLISHERS: Michael H. Goldsen/ 
Bait and Beer, ASCAP 
Philo PH -1096 

Folky, serene and ethereal. Contact: 
(617) 354-0700. 

GENE KENNEDY 

My Wife's Nouse (2:57) 
PRODUCER: Gene Kennedy 
WRITERS: Lorene Mann, Bob Jennings 
PUBLISHER Acuff - Rose /Opryland. BMI 
Society S 86 -110 

Easy listening remake of Jerry 
Wallace's 1974 hit. Label based in 
Nashville. 

GARY WOLF 

This Old Bottle (3:28) 
PRODUCER Gary Wolf 
WRITER: Russell Dalton 
PUBLISHER Gary Wolf, ASCAP 
Sorrell U -16159 

Former Columbia and Mercury artist 
finds his bottle and his life empty. 
Label based in Middletown, Ohio. 

MARK NESI.ER 

You Put Your Love Where It Belongs (3:31) 
PRODUCER. Jerry Crutchfield 
WRITER: Mark Nesler 
PUBLISHER Carpad, BMI 
Permian P -82017 

Slow and bluesy, with a husky, nasal 
vocal. Contact: (214) 522 -8900. 

SAMMY KERSHAW 

The Flame Has Gone Out (2:30) 
PRODUCER Rick Lagneaux 
WRITER: Rick Lagnueax 
PUBLISHER: Whitewing, BMI 
Master -Trak 3047 

Singer compares favorably to George 
Jones; stately, traditional production. 
Contact: (318) 788-0773. 

DANCE 
RECONVENED 

JEAN -MICHEL JARRE 

Fourth Rendez -Vous (6:08) 
PRODUCER. Jean -Michel Jarre 
WRITER: Jean -Michel Jarre 
PUBLISHER Francis Dreyfus (USA). BMI 
Dreyfus / Polydon 885 045-1 (12 -inch single; 
7 -inch reviewed Apr. 26) 

STEVO ARMANI 
Don't Say (It's Over) (7:10) 
PRODUCER: Stevo Armani 
WRITER: Stevo Armani 
PUBLISHER Mr. October. BMI 
Nuance NU -1254 (12.inch single) 

Snappy hi -NRG track with vocal in 
the British -influenced confessional 
style. Contact: (312) 876 -0143. 
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WEA INTERNATIONAL MEETING 
(Continued from page 6) 

president Doug Morris; Geffen Rec- 
ords president Ed Rosenblatt; and 
WEA Corp. president Henry Droz. 

Warner Communications Inc. 
chairman Steven Ross credited the 
performance of WEA International, 
part of WCI's Recorded Music divi- 
sion, with assisting corporate recov- 
ery during recent years. Morgado 
added, "1985 was the best year ever 
for our Recorded Music division, 
and 1986 shows strong signs of be- 
coming an even better year." 

Executive vice president Ken 
Cooper, in his financial overview, re- 
ported "considerable growth" in the 
past year without a corresponding 
increase in overhead. Many of the 
company's affiliates had increased 
market shares in the first half of 
1986. 

WEA Europe president Siggi 
Loch said that although the overall 
European market was up 10% last 
year, WEA's sales had grown by 
29 %, with a number of domestic 
acts, including the U.K.'s Matt 
Bianco and West Germany's Alpha - 
ville, successfully crossing over into 
other territories. WEA Italy, under 
Marco Bignotti, had gone 130% over 
budget in performance terms, and 
WEA France, with its recent name 
and management changes, had 
claimed 20% of the country's gold 
singles and 11% of all gold albums 
awarded in 1985. 

Senior vice president Keith Bruce 
reviewed progress in the Latin 
American and Far Eastern regions. 
Despite domination of local reper- 
toire in the former, the right record 
with the right promotion "can be a 
huge seller," he said. Madonna's 
"Like A Virgin" album has sold 
more than 750,000 units in Latin 
America. 

He emphasized that WEA is com- 
mitted to the continuing acquisition, 
development, and marketing of 
Spanish -language repertoire -cit- 
ing the development of bilingual 
artists such as Elektra's Ruben 
Blades and the upcoming Spanish - 
language version of David Lee 

Roth's "Eat 'Em And Run" album. 
In the Far East, Japan had seen 

an extraordinarily strong first half 
of the year, with music video sales 
well above forecasts. The market as 
a whole was split 73 %/27% between 
domestic and international product, 
while WEA's own sales breakdown 
was 46 %/54 %, the former figure 
much influenced by Warner Pioneer 
label mates Akina Nakamori and 
Shonentai. 

Highlights of the U.S. label pre- 
sentations were surprise appear- 
ances by Madonna, whose new 
"True Blue" album was showcased 
by Seymour Stein, and another by 
Paul Simon, in for the listening ses- 
sion for his upcoming Warner al- 
bum, two years in the making and 
set for late- summer release. 

Warner chief Ostin said Madonna 
had sold 7.5 million units outside the 
U.S. -with four No. 1 singles -and 
had had a No. 1 album in nine terri- 
tories. Norwegian act a -ha boasted 
similar figures, with "Take On Me" 
topping single charts in 11 markets 
and its album making top five in 
eight markets, with international 
sales of more than 1.7 million. 

Waronker previewed new Warner 
releases from Rod Stewart, Randy 
Crawford, Fleetwood Mac, and oth- 
ers, and Morris and Dave Glew did 
the same for Atlantic, emphasizing 
forthcoming soundtracks, including 
AC /DC's "Best Of ... " album for 
the Stephen King movie "Maximum 
Overdrive." 

Geffen president Rosenblatt con- 
centrated on new product from such 
acts as Peter Case, the Chameleons, 
Donna Summer, and Ray Parker Jr. 
and announced the signings of the 
Dazz Band and Deon Estus. 

Elektra /Asylum /Nonesuch chair- 
man Bob Krasnow discussed the 
successful rebuilding of the label, 
promised a 50 -album annual release 
rate soon, and forecast further 
growth through acts like Motley 
Crue, Starpoint, and Simply Red. 
Nonesuch strategy is to record new 
and progressive artists. 

COUNTRY 
MUSIC 

PUBLICATION: T TEMBE, 

AD DEADLINE: 'GUST 71 

CONTACT: Join McCartney 

1987 
oU RCEBOOK 

WEA International chairman Nesuhi Ertegun, left, and Sire Records president/ 
Warner Bros. vice president Seymour Stein introduce Madonna to WEA 
executives at the company's annual worldwide managing directors meeting in 
New York. The artist, who appeared as a surprise guest, provided staffers with a 
sneak preview of her forthcoming album, "True Blue." 

In regard to CD's prospects, Droz 
said that in 1984 LPs accounted for 
37.6% of the U.S. market, tapes 53 %, 
and CD a mere 3 %. By the end of 
1986, however, LPs would be at only 

20 %, tapes 50 %, and CD up to 25 %. 
Construction of CD plants in Als- 

dorf, West Germany, and Olyphant, 
Pa., continues on schedule. The for- 
mer is due on stream this fall; the 

latter is to become fully operational 
in January. 

Updating new technologies, Cor- 
nyn said the new CD -I would be on 
the market within two years. But 
computer businesses in particular 
were showing keen interest in this 
new technology and could pre -empt 
the record industry in manufactur- 
ing and marketing the product. If 
timely action is not taken, the CD 
market, at present solely in the 
hands of the record industry, could 
slip away, along with accompanying 
revenues. 

DAT posed an even more serious 
threat, Cornyn went on, urging a 
battle to prevent the flooding of the 
market with DAT hardware and 
software from Japanese manufac- 
turers. DAT would threaten the de- 
veloping CD market and aggravate 
the home taping situation, Cornyn 
said. The view was echoed by Ne- 
suhi Ertegun, who called DAT's im- 
minent arrival "a great danger" and 
urged strong controls. 

The record industry should bring 
pressure to bear on Japanese manu- 
facturers to install spoiler systems 
in their products, he concluded. 

BENNY GOODMAN, KING OF SWING, DEAD AT 77 
(Continued from page 4) 

Pollack's band in 1926 and cut his 
first sides as a leader for Vocalion 
two years later. He began leading 
his own band in 1934, recording for 
Columbia and RCA. 

He first reached a national audi- 
ence in 1934 via the NBC radio pro- 
gram "Let's Dance," although he 
did not make his commercial break- 
through until the following year, 
when he impulsively decided to em- 
phasize the jazz -oriented side of his 
repertoire, rather than his versions 
of the syrupy pop tunes and waltzes 
of the day, at the Palomar Ballroom 
in Los Angeles. The crowd went 
wild. 

It was not long before Goodman 
was crowned King of Swing, as he 
spearheaded a shift in musical 
tastes that saw jazz become the pop- 
ular music of the day -for the first 
and last time. 

Goodman's early repertoire was 
built around the arrangements of 
the black pianist and band leader 
Fletcher Henderson, who in 1923 
formed what is widely regarded as 
the first significant big band in jazz. 
After he had become the hottest 
phenomenon in music, Goodman 
struck an even more dramatic blow 
for racial equality when he began 
augmenting his big -band perfor- 

manees with trio sets featuring the 
black pianist Teddy Wilson, along 
with Goodman's regular drummer 
Gene Krupa. 

Another black musician, vibra- 
phonist Lionel Hampton, made the 
group a quartet later in 1936. Good- 
man subsequently hired a number 
of noteworthy black musicians, 
among them guitarist Charlie Chris- 
tian and trumpeter Cootie Williams, 
for both his big band and smaller 
groups. 

Goodman, who brought jazz to 
Carnegie Hall in 1938 -that concert, 
recorded by Columbia, included 
members of the Basie and Ellington 
bands as well as Goodman's orches- 
tra- pursued a parallel career as a 
classical clarinetist. He performed 
with numerous orchestras and 
chamber music ensembles, includ- 
ing the Budapest String Quartet, 
with whom he recorded for RCA. In 
1939 he commissioned Bela Bartok 
to write "Contrasts," which he re- 
corded in 1940 for Columbia with Jo- 
seph Szigeti. He also commissioned 
concertos by Aaron Copland and 
Paul Hindemith. 

Goodman broke up his big band in 
1944, at a time when the big bands' 
popularity had peaked. He reassem- 
bled it the following year and led a 

big band off and on until 1950. 
He remained sporadically active 

for the rest of his life and continued 
to record, primarily for Columbia, 
but also for RCA, MGM, Capitol, 
London, and other labels. Among 
the highlights of his later career 
were tours of the .Far East in 1956- 
57 and the Soviet Union in 1962 and 
numerous TV appearances, includ- 
ing a PBS special, "Let's Dance," 
which aired earlier this year. 

The soundtrack album from that 
program -Goodman's first record- 
ing with a big band in 25 years - 
was recently released on the Music - 
masters label, as was a two -record 
album showcasing Goodman in 
chamber works by Brahms and We- 
ber. Compact disk versions of both 
albums are expected shortly. Music - 
masters is also reviewing a number 
of unreleased big -band tapes Good- 
man recorded last January. 

Goodman received numerous hon- 
ors in his long and distinguished ca- 
reer. The most recent was the Life- 
time Achievement Award bestowed 
on him by the National Academy of 
Recording Arts & Sciences at this 
year's Grammy ceremony. 

ALAN JAY LERNER, CELEBRATED BROADWAY LYRICIST, DEAD AT 67 
(Continued from page 4) 

with the original Broadway cast, is 
currently CBS' best -selling cast al- 
bum on compact disk. 

After setting what many felt was 
a new standard of excellence in mu- 
sical- theater writing with "My Fair 
Lady," an adaptation of George 
Bernard Shaw's "Pygmalion," Ler- 
ner & Loewe accepted a Hollywood 
assignment. They created an im- 
mensely popular musical, "Gigi" 
(MGM, but recently marketed on 
MCA), which artfully duplicated the 
musical style of "My Fair Lady," it- 
self represented glowingly in a film 
version in 1964 (CBS). 

Lerner had a strong creative hand 
in two major film efforts in the ear- 

ly '50s. With Burton Lane as corn - 
poser, he fashioned the lyrics (and 
screenplay) for "Royal Wedding" 
(MGM), the 1951 film with Fred 
Astaire and Jane Powell, and wrote 
the Academy Award -winning 
screenplay for "An American In 
Paris" (MGM). Also released in 
1951, it featured a score comprised 
of evergreen songs by George and 
Ira Gershwin. 

Lerner would later team with 
Burton Lane in two Broadway musi- 
cals, 1965's "On A Clear Day You 
Can See Forever" (RCA) -made 
into a movie in 1970 with several 
new songs and starring Barbra 
Streisand (Columbia) -and 1979's 

"Carmelina" (Original Cast Rec- 
ords). 

Lerner & Loewe's eagerly antici- 
pated followup to "My Fair Lady," 
1960's "Camelot" (Columbia), which 
starred Richard Burton and Julie 
Andrews, failed to measure up to 
"Lady," yet its score is still recog- 
nized as top- flight. A 1967 film ver- 
sion starring Richard Harris had its 
soundtrack album released on 
Warner Bros. Records. Harris also 
starred in a 1982 London production 
(as well as touring the U.S.), the 
cast album of which was released in 
the U.S. on the Varese Sarabande 
label. 

(Continued on page 87) 
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INDIES MAINTAIN NARROW FOCUS 
(Continued from page 1) 

file's "I Wanna Be A Cowboy" by 
Boys Don't Cry has been among the 
top 20 on the Hot 100 singles chart 
for the past three weeks, and Tom- 
my Boy's "One Way Love" by TKA 
has been charting throughout June. 

Other independent labels enjoy- 
ing chart success are Baja Records, 
with "Don Quichotte" by Magazine 
60; Critique, with Mai Tai's "Female 
Intuition "; and Jay Records' "Ru- 
mors" by Timex Social Club. 

Such hits "shouldn't change our 
approach to business," says Arthur 
Baker, who piloted Streetwise and 
is now launching a new indie, Crimi- 
nal Records. The way to succeed, 
says Baker, "is to keep costs down, 
run things tighter." 

"Starting a new label is a differ- 
ent task now," says Jump Street 
vice president and general manager 
Cathy Jacobson -who recently as- 
sumed the same position at Island's 
independently distributed 4th And 
Broadway and also manages Is- 
land's Mango and Antilles labels. 
(Jump Street, owned by Jonathan 
Mann, will be pressed and distribut- 
ed by Island, but maintains a sepa- 
rate a &r identity.) 

"We can't mow the world down 

with our radio promotion," says Ja- 
cobson. "When you put out a rec- 
ord, it doesn't have to be national; 
you can break regionally." 

The most consistent sales makers 
recently have been Sleeping Bag 
and DJ International. Sleeping Bag, 
a partnership of veteran promoter 
Juggy Gayles and Will Socolov, has 
sold "around six figures" on three 
1985 records: Joyce Sims' single 
"(You Are My) All And All," "Man - 
tronix -The Album," and Mantron- 
ix's "Fresh Is The Word." 

According to executive vice presi- 
dent Ron Resnick, the label, 
launched in 1982, "made some hard 
decisions toward the end of 1984." 
One of these was to slow the flow of 
product, "only releasing a record 
when we thought it was really 
done." 

Sleeping Bag's No. 1 dance club 
hit, Dhar Braxton's "Jump Back 
(Set Me Free)," is selling even fast- 
er than Sims' and is at about the 
50,000 -sales level, says Resnick. The 
record has not charted as a black 
single because of spotty radio play 
outside large urban markets, but 
Resnick is not concerned. 

"We're retail- conscious over 

CANADA INDIES AT CROSSROADS 
(Continued from page 3) 

elude the Aquarius label with Corey 
Hart, the Anthem label with Rush, 
and the Current label with Para- 
chute Club. For these labels, record 
sales could almost be considered the 
gravy on top of performance and 
publishing revenues. Of course, 
those record sales have not hurt, ei- 
ther: Hart's "Boy In The Box" is the 
all -time best -selling domestic album 
in Canada, Rush is the best -selling 
Canadian group of the last decade, 
and Parachute Club has had two 
platinum -plus releases and won two 
Juno awards in two years. 

But if the indies are the lifeblood 
of the business, launching the ca- 
reers of such artists as Bruce Cock- 
burn, Triumph, Liona Boyd, and 
Jane Siberry, they remain in need of 
an ongoing transfusion. "Times are 
almost always difficult," says Ber- 
nie Finkelstein, who recently put 
the True North label on an indefi- 
nite hiatus and released all of its 
artists except Cockburn. "You get 
used to being a tightwad, so you 
don't cut corners." 

"Some of the budgets for record- 
ing these days are scary," says Ger- 
ry Young, president of Current Rec- 
ords. "You have to compete on an 
international scale, but you really 
can't afford very many failures." 
Young recently raised financing for 
Parachute Club's third release, 
which will feature John Oates as 
producer on six songs and co-singer 
on at least one. Needless to say, 
that kind of hired help cost consider- 
ably more than local session musi- 
cians. 

Current faces the same dilemma 
that Ready did a couple of years ago 
when it brought in Nile Rodgers to 
produce an album for the Spoons. 
When that album didn't get an 
American push, the label found it- 
self in dire financial straits, despite 
the gold -plus profile of the band in 
Canada. Making the move from do- 
mestic to international success, 
however, is tough without a well - 
heeled mentor. 

Yet not everyone needs a major 
distributor. Kids' Records, which 

has enjoyed most of its success out- 
side Canada, has opted to sever its 
distribution deal with A &M later 
this year. Label chief Bill Usher 
says it will be cheaper for his office 
to handle distribution because its 
emphasis is specialty stores and li- 

braries. 
But even in the children's music 

field, a distribution network is ad- 
vantageous. Troubador Records 
artist Raffi recently scored the first 
triple -platinum children's record in 
Canadian history, but A &M was in- 
strumental in pushing the album to 
greater heights, the artist says. 

"A major label gets things done 
that would take you more effort 
than it's worth," says Raffi. 

There is a price the indie must pay 
for alignment with a major, but 
most agree it's well worth it in Can- 
ada, given the uneven distribution 
of the population outside of Toron- 
to, Montreal, Vancouver, and Ed- 
monton. Only the majors can effec- 
tively do well in the nooks and cran- 
nies of the country. 

Duke Street Records has 
emerged under the WEA Music of 
Canada wing to become a major in- 
dependent. Label promotion manag- 
er Adrian Heaps says that Duke 
Street takes a "farm system" ap- 
proach to artist development, gain- 
ing ground slowly and in stages. 

Although Duke Street does not 
have a management connection to 
its artists, it is helped by its vertical 
integration to Manta Sound Studios 
in Toronto. But its profile as WEA's 
major indie label has helped im- 
mensely. 

Therein lies the heart of the mat- 
ter: There is no formula for success, 
no formula for disaster. Patience is 
essential, hard work is a key, but 
good luck makes the difference. 

"There's gold in them thar hills," 
says Duff Roman, president of the 
Foundation To Assist Canadian Tal- 
ent On Record- Canadian Talent Li- 
brary, an industry fund that helps 
produce recordings. "But it's not 
just lying on the ground." 

here," he says. "As an indie, it's eas- 
ier to compete with majors among 
the people than among music direc- 
tors. If we go after radio play and 
we're wrong, one or two records 
could knock us out." 

Building a base through clubs, ra- 
dio mix shows, and in -store play is 
even more crucial for Chicago's DJ 
International label, launched in fall 
1985 with the 80,000- unit -selling 
"Music Is The Key" by J.M. Silk 
(distributed by Fantasy). Subse- 
quent releases -such as Chip E.'s 
"Time To Jack "; Fingers Inc.'s 
"Mystery of Love "; and J.M. Silk's 
current top five dance hit, "Shad- 
ows Of Your Love " -reportedly 
sold 30,000 or more copies when Chi- 
cago's raw, electronic "house mu- 
sic" developed an East Coast club 
following (Billboard, May 31). 

"Chicago is a superpoppin' town," 
says Rocky Jones, former owner of 
Chicago's AudioTalent record pool 
and president of DJI. But even Chi- 
cago stations stonewalled on offi- 
cially adding DJI's records, despite 
local retail reports showing the la- 
bel's 12 -inch singles outselling ma- 
jor -label product several times over, 
according to Jones. 

Such minimalist records as "Jack 
Your Body" do attract a wide demo- 
graphic, not restricted to profes- 
sional DJs. "In certain markets, we 
cultivate [DJ sales]," Jones says. 
"But there can't be 25,000 DJs in 
Chicago and 25,000 in New York." 

Paralleling the record pool exper- 
tise of DJ International is New 
York's Vinyl Mania Records, named 
for one of New York's top DJ rec- 
ord shops. Formed by store owner 
Charles Grappone along with Judy 
Russell and Cary Vance, the compa- 
ny's "Love Honey, Love Heart- 
ache" by Man Friday unexpectedly 
hit New York's urban contempo- 
rary stations on test pressing. 

Brooklyn's Supertronics, 
launched as a calypso label by Fred- 
erick Pereira, has been more ambi- 
tious than most in getting airplay 
for its Rainy Davis single, "Sweet- 
heart." The record bulleted on the 
Hot Black Singles chart and is 
charted on New York's top 40 out- 
lets WHTZ and WPLJ. 

Supertronics' first significant hit, 
the 20,000- unit -selling "It's That 
Easy Street Beat" by Chocolette, 
had been licensed to Atlantic but did 
not cross further into black radio. 

"We started looking for good radio 
music without selling out on pro- 
gressive club music," says Super - 
tronics' Joseph Hecht, contrasting 
"Sweetheart" to the "basic 12- to 13- 

week run" of Tammy Lucas' more 
club- oriented "Hey Boy." 

Pow Wow Records, partnered by 
producer /DJ Mark Kamins and 
Judy Cacase (recently adding Herb 
Corsack as president), is also experi- 
menting with regional radio promot- 
ers as part of its longterm goal of 
"becoming a major independent la- 
bel," says Kamins. The going has 
been tough, he admits, with clubs 
still the major avenue for Serious 
Intention's "Serious" and Johnny 
Dynell's "Rhythm Of Love." 

Fleetwood Records, whose third 
single, Billie's "Nobody's Busi- 
ness," is the biggest New York club 
breakout of recent weeks, is also pa- 
tiently building national distribu- 
tion. 

Next week, part two of this analy- 
sis will examine the surprising op- 
portunities independents have 
discovered in the international 
pop scene. 

FINANCIALLY SPEAKING 
(Continued from page 72a) 

in the South and West, and buyers 
tend to discriminate toward high - 
growth areas. Subsequently, 
there is a definite bias toward buy- 
ing properties in the Sunbelt. You 
might make a better deal in the 
Northeast. 

Any distress sale carries a high 
degree of risk. There are very few 
stations on the block these days 
due to license violations, and we 
don't think its useful to look for 
one. But if you happen to fall into 
a situation like that and it meets 
your criteria for a purchase, then 
it might be worth considering. 

Forced sales, such as the up- 
coming sale of five General Elec- 
tric -owned stations, are not going 
to be bargains either. Despite the 
fact that the company must un- 
load them to comply with federal 
ownership regulations, the sta- 
tions are usually so attractive they 
will command top dollar. 

Although central -dial location is 
considered a plus, the absence of it 
has almost no effect on station 
values, except for AM stations. If 
you believe AM radio has a future, 
then you might find a bargain on a 
large facility with a clear signal. 
Virtually no one is looking for day - 
timers or stations with Class 4 li- 

censes. 
There are some overlooked val- 

ues that can be important. Oppor- 
tunities exist to expand the reach 
of some stations by engineering 

TOUCH That DIALS 

Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524, 
and tell Jeff you want to see some 
Action! 

improvements, and the Federal 
Communications Commission has 
decreed that the FM spectrum be 
filled. That means if stations don't 
improve their signals, neighboring 
stations can improve their reach - 
as long as they don't encroach on 
the signals of nearby existing sta- 
tions. Some stations who are not 
at the limit of their broadcast 
reach will be frozen at their pres- 
ent power if they don't improve by 
a certain date. This will allow oth- 
ers to expand. 

Obviously there is no guarantee 
that prices for stations will contin- 
ue to rise. But even at today's 
higher prices, purchasers may see 

a value in what they buy. A spate 
of purchases made ten years ago 
in the New York and Los Angeles 
markets, which were viewed then 
as remarkably high, are probably 
worth 20% more now than what 
was paid for them. And while 
there may be no absolute bargains 
left, the educated buyer should be 
able to recognize some of these 
hidden values. 

Jim Blackburn is president of 
Blackburn & Co. Inc., a full -ser- 
vice media brokerage firm spe- 
cializing in appraising and ne- 
gotiating the sale of all commu- 
nications media. 

"THE FORTRESS" 
A residence to benefit the particular person who requires 
abounding space and ultimate privacy. 8,000 square feet. 

4 stories high, containing L.R., D.R., eat -in- kitchen, master 
suite equipped to the highest of standards. Separate servants' 

wing, tri -level guest wing. 12 rooms, 3 outdoor areas, 
gymnasium level w /sauna, office, central air & vacuum, 
fireplace, skylights, passenger lift, 4 car garage, security 

system. Also suitable for institute or corporate residence. 
Exclusively ours. 

Brochure upon request 
Inquiries welcome 

Being offered at $1,950,000 

212 206 -1450 
77 West 11th Street New York, New York 10011 
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Compiled from a national sample of retail store, 
one -stop and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

ED 1 1 66 

** NO.1 ** 
WHITNEY HOUSTON 416 ARISTA ALa13212 (8.98) (CD) 14 weeks at No. One WHITNEY HOUSTON 

C 2 4 6 PATTI LABELLE MCA 5737 (8.98) WINNER IN YOU 0 3 5 17 JANET JACKSON A&M SP -5106 (8.98) (CD) CONTROL 

4 4 3 11 BOB SEGER & THE SILVER BULLET BAND CAPITOL PT 12398 (098) LIKE A ROCK 

5 5 2 12 VAN HALEN A2 WARNER BROS. 25394 (8.98) (CD) 5150 

© 8 12 7 BILLY OCEAN JIVE 08- 8409 /ARISTA (8.98) (CD) LOVE ZONE 

7 6 6 8 JOURNEY COLUMBIA OC 39936 (CD) RAISED ON RADIO 

8 7 8 11 PET SHOP BOYS EMI -AMERICA PW t 7193 (8.98) PLEASE 0 11 14 7 THE MOODY BLUES POLYDOR 829 1 7 9- 1/POLYGRAM (9.98) (CD) THE OTHER SIDE OF LIFE 0 13 35 3 PETER GABRIEL GEFFEN GHS 24088 /WARNER BROS. (8.98) (CD) SO 

11 19 39 4 SOUNDTRACK cowMBIA SC 40323 (CD) TOP GUN 

12 12 10 51 HEART A3 CAPITOL ST-12410 (9.98) (CD) HEART 

13 10 9 30 THE OUTFIELD COLUMBIA BFC 40027 (CO) PLAY DEEP 

14 9 7 11 PRINCE & THE REVOLUTION A PAISLEY PARK 25395/WARNER BROS. (9.98) (CD) PARADE 

is 15 16 16 THE FABULOUS THUNDERBIRDS CBS ASSOCIATED BFZ 40304 /EPIC (CD) TUFF ENUFF 

16 22 31 7 GTR ARISTA AL8 -8400 (8.98) (CD) GTR 

CI 21 22 7 38 SPECIAL A &M SP-5115 (898) (CD) STRENGTH IN NUMBERS 0 18 21 15 LEVEL 42 POLYDOR 827 487 -1 / POLYGRAM (8.98) (CD) WORLD MACHINE 

19 20 23 11 SIMPLY RED ELEKTRA 60452 (8.98) (CD) PICTURE BOOK 

20 14 11 18 SOUNDTRACK A&M SP- 5113(9.98) (CD) PRETTY IN PINK 

21 16 13 32 ROBERT PALMER ISLAND 90471 /ATLANTIC (8.98) (CD) RIPTIDE 

22 27 59 3 RUN-D.M.C. PROFILE 1217 (8.98) RAISING HELL 

23 NEWS 1 GENESIS ATLANTIC 81641 (9.98) INVISIBLE TOUCH 

24 24 26 6 NEIL DIAMOND COLUMBIA OC 40368 (CD) HEADED FOR THE FUTURE 

25 17 15 12 THE ROLLING STONES COLUMBIA oc 40250 (CD) DIRTY WORK 

101 34 60 3 EL DEBARGE GORDY 6181 GL /MOTOWN (9.98) EL DEBARGE 

2] 29 29 13 THE JETS MCA 5667 (8.98) THE JETS 

28 23 18 42 JOHN COUGAR MELLENCAMP A3 RIVA 824 865 -1 /POLYGRAM (B98) (CD) SCARECROW 

29 28 17 18 FALCO 41 A &M SP -5105 (8.98) (CD) FALCO 3 

30 30 25 32 MIAMI SOUND MACHINE EPIC BFE 40131 PRIMITIVE LOVE 

31 33 42 5 NU SHOOZ ATLANTIC 81647 (8.98) POOLSIDE 

32 32 34 33 ZZ TOP A2 WARNER BROS. 25342 (9.98) (CD) AFTERBURNER 

33 26 19 56 DIRE STRAITS A5 WARNER BROS. 25264 (8.98) (CD) BROTHERS IN ARMS 

34 31 27 69 PHIL COLLINS A4 ATLANTIC 81240 (9.98) (CD) NO JACKET REQUIRED 

35 36 38 9 HOWARD JONES ELEKTRA 60466 (8.98) ACTION REPLAY 

36 25 20 12 JUDAS PRIEST COLUMBIA OC 40158 (CD) TURBO 

37 38 33 32 MIKE & THE MECHANICS ATLANTIC 81287 (8.98) (CD) MIKE & THE MECHANICS 

38 35 28 22 BANGLES COLUMBIA BFC 40039 (CO) DIFFERENT LIGHT ® 42 68 3 EMERSON, LAKE & POWELL EMERSON, LAKE, & POWELL POLYDOR 829297 -t / POLYGRAM (9.98) 

® 41 43 7 WHODINI JIVE JL8- 8407 /ARISTA (8.98) BACK IN BLACK 

01 45 94 3 THE FIXX MCA 5705 (8.98) WALKABOUT 

42 37 30 44 MR. MISTER RCA AFLI-7180 (898) (CD) WELCOME TO THE REAL WORLD 

43 40 36 11 JOE JACKSON A&M SP -6021 (9.98) (CD) BIG WORLD 

44 39 24 28 SADE A2 PORTRAIT FR 40263/EPIC (CD) PROMISE 

45 46 49 9 KROKUS ARISTA AL8 -8402 (8.98) (CD) CHANGE OF ADDRESS 

® 47 48 6 THE S.O.S. BAND TABU FZ 40279 /EPIC SANDS OF TIME 

47 59 79 4 BELINDA CARLISLE I.R.S. 5741 /MCA (8.98) BELINDA CARLISLE 

® 50 55 6 LOU REED RCA AFLI- 7190(898) (CD) MISTRIAL 

49 44 41 35 INXS ATLANTIC 81277 (8.98) (CD) LISTEN LIKE THIEVES 

50 53 54 15 JACKSON BROWNE ASYLUM 60457 /ELEKTRA (8.98) (CD) LIVES IN THE BALANCE 

51 58 - 2 AC /DC ATLANTIC 81650 (8.98) WHO MADE WHO 

52 48 37 20 OZZYOSBOURNEA CBS ASSOCIATED FZ40026 /EPIC(CD) THE ULTIMATE SIN 

O 56 56 9 THE ART OF NOISE CHRYSALIS BFV4I52B (CD) IN VISIBLE SILENCE 

® 69 - 2 BELL 
GEFFEN 

COSBY 
GHS 24104 /WARNER BROS. (8.98) 

FOR THOSE OF YOU WITH OR WITHOUT CHILDREN 

©Copyright 1986, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

55 49 40 18 ALABAMA RCA AHLI -7) 70 (8.98) (CD) GREATEST HITS 

® 71 113 3 BOB JAMES /DAVID SANBORN WARNER BROS. 25393 (8.98) DOUBLE VISION 

57 55 45 58 THE HOOTERS COLUMBIA BFC 39912 (CD) NERVOUS NIGHT 

® 66 87 3 MIDNIGHT STAR SOLAR 60454 /ELEKTRA (098) HEADLINES 

59 43 32 10 CULTURE CLUB VIRGIN /EPIC OE 40345/EPIC (CD) FROM LUXURY TO HEARTACHE 

60 60 62 6 GIUFFRIA CAMEL /MCA 5742 (8.98) SILK AND STEEL 

61 61 64 30 NEW EDITION MCA 5679 (8.98) (CD) ALL FOR LOVE 

62 62 65 6 THE FAT BOYS sum sus 1017 (8.98) BIG & BEAUTIFUL 

63 52 52 9 JEAN -MICHEL JARRE POLYDOR /DREYFUS 829125.1 /POLYGRAM (9.98) (CD) RENDEZ -VOUS 

® 101 164 3 THE CURE ELEKTRA 60477/WARNER BROS. (8.98) STANDING ON THE BEACH 

65 79 - 2 THE BLOW MONKEYS RCA NFL1-8065 (6.98) ANIMAL MAGIC 

66 51 46 59 ATLANTIC STARR A&M SP -5019 (8.98) (CD) AS THE BAND TURNS 

67 68 58 14 METALLICA ELEKTRA 60439 (8.98) (CD) MASTER OF PUPPETS 

68 64 50 12 JOE COCKER CAPITOL ST.12394 (8.98) (CD) COCKER 

69 57 51 34 SIMPLE MINDS A &M /VIRGINSP- 5092/A&M (8.98) (CO) ONCE UPON A TIME 

70 70 71 9 THE MONKEES ARISTA ALB6- 8313 (6.98) THE MONKEES' GREATEST HITS 

11 NEWIIII. 1 JEFFREY OSBORNE A&M SP-5103 (am (Co) EMOTIONAL 

72 . 74 91 6 ICEHOUSE CHRYSALIS EV 41527 (CD) MEASURE FOR MEASURE 

73 72 61 11 DWIGHT YOAKAM REPRISE 25372 /WARNER BROS (8 98) GUITARS, CADILLACS, ETC., ETC. 

74 63 63 11 ANITA BAKER ELEKTRA 60444 (898) (co) RAPTURE 

75 80 98 5 LOUDNESS ATCO 90512 /ATLANTIC (8.98) LIGHTNING STRIKES 

76 54 44 39 STARSHIP GRUNT BXL1- 5488 /RCA (8.98) (CD) KNEE DEEP IN THE HOOPLA 

77 77 86 28 DOKKEN ELEKTRA 60458 (8.98) (CD) UNDER LOCK AND KEY 

78 67 47 14 STEPHANIE MILLS MCA 5669 (8.98) (CD) STEPHANIE MILLS 

79 73 73 21 MELI'SA MORGAN CAPITOL ST -12434 (8.98) DO ME BABY 

80 65 57 66 TEARS FOR FEARS A4 MERCURY 824 300 / POLYGRAM (8.98) (CD) SONGS FROM THE BIG CHAIR 

I 83 95 6 GEORGE CLINTON CAPITOL ST -12481 (a.9e) R &B SKELETONS IN THE CLOSET 

82 82 74 37 STEVIE WONDER A2TAMLA 6134TL /MOTOWN(9.98)(CD) IN SQUARE CIRCLE 

® 89 83 52 RENE & ANGELA MERCURY 824 607- IM- 1 /POLYGRAM (8.98) (CD) STREET CALLED DESIRE 

84 84 90 6 PHILIP BAILEY COLUMBIA FC 40209 (CD) INSIDE OUT 

85 86 88 9 MODELS GEFFEN GHS 24100 /WARNER BROS. (8.98) OUT OF MIND OUT OF SIGHT 

86 78 69 16 HONEYMOON SUITE WARNER BROS. 25293 (8.98) (CD) THE BIG PRIZE 

87 75 66 18 SLY FOX CAPITOL ST -12367 (8.98) LET'S GO ALL THE WAY 

88 76 53 11 KEEL MCA 5727 (a.98) THE FINAL FRONTIER 

89 92 75 33 THE JUDDS RCA /CURB AHLI- 7042 /RCA (8.98) ROCKIN' WITH THE RHYTHM 

90 90 97 6 SIOUXSIE AND THE BANSHEES GEFFEN GHS 24092 /WARNER BROS. (8.98) TINDERBOX 

91 N EW P. 1 DIO WARNER BROS. 25443 (6.99) INTERMISSION 

92 91 78 25 LL COOL J COLUMBIA BFC 42039 (CD) RADIO 

93 93 77 15 JERMAINE JACKSON ARISTA AL8 -8277 (8.98) (co) PRECIOUS MOMENTS 

94 81 76 29 STEVIE NICKS MODERN 90479 /ATLANTIC (9.98) (CD) ROCK A LITTLE 

95 85 70 106 BRUCE SPRINGSTEEN WO COLUMBIA QC 38653 (CD) BORN IN THE U.S.A. 

96 87 67 12 JULIAN LENNON ATLANTIC 81640 (9.98) (co) THE SECRET VALUE OF DAYDREAMING 

97 95 85 71 SADE PORTRAITBFR -39581 /EPIC (CD) DIAMOND LIFE 

98 99 93 49 ORCHESTRAL MANOEUVRES IN THE DARK A &M /VIRGIN SP- 5077 /A &M (8.98) CRUSH 

99 102 102 10 DEPECHE MODE SIRE 25429/WARNER BROS. (8.98) BLACK CELEBRATION 

100 94 92 12 KATRINA AND THE WAVES CAPITOL ST.12478 (8.98) KATRINA AND THE ... WAVES 

101 88 12 15 BRIAN SETZER F MI AMERICA ST- 17178 (8.98) THE KNIFE FEELS LIKE JUSTICE 

0® 107 - 2 BOYS DON'T CRY PROFILE PRO -1219 (8.98) BOYS DON'T CRY 

103 97 80 23 FINE YOUNG CANNIBALS I.R.S. 5683 /MCA (8.98) FINE YOUNG CANNIBALS 

® 130 - 2 CLASS OF '55 AMERICA/SMASH 830002-I/POLYGRAM (8.98) CLASS OF '55 

® 110 157 4 VARIOUS ARTISTS I.R.S. 5731 /MCA (8.98) LIVE FOR LIFE 

106 100 82 32 BARBRA STREISAND A3 COLUMBIA OC 40092 (CD) THE BROADWAY ALBUM 

107 103 103 52 TALKING HEADS SIRE 25305 /WARNER mos. (8.98) (CD) LITTLE CREATURES 

® 124 128 6 JONATHAN BUTLER JIVE 08-8408/ARISTA (6.98) (co) INTRODUCING JONATHAN BUTLER 

109 111 123 14 VARIOUS ARTISTS WINDHAM HILL RECORDS SAMPLER '86 WINDHAM HILL WH- 1048 /A &M (9.98) (CD) 

OAlbums with the greatest sales gains this week. (CD) Compact Disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of one million units, with each additional million indicated by a numeral 
following the symbol. 'CBS Records does not issue a suggested list price for its product. 
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Anita Baker 

Rapture. Featuring the single and video, Sweet Love. On tour now. 
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CCLUMI3IA IDICTIJUES MUSIC !WILMA I?ECCILU 

Columbia 
Pictures 

. 1986 Columb a Pictures industries, Inc. 
All Rights Resereed 

AGAINST ALL ODDS 
(Take a Look at Me Now) 
Phil Collins 

to the Writers of the following Number One Songs: 

AIN'T MISBEHAVIN' 
Fats Waller /Andy Razaf /Harry Brooks 

GHOSTBUSTERS 
Ray Parker, Jr. 

GREATEST LOVE OF ALL 
Michael Masser /Linda Creed 

GOLD HORIZON MUSIC CORP. * GOLDEN TORCH MUSIC CORP. .4 

SEPARATE LIVES 
(Love Theme from White Nights) 
Stephen Bishop 

ST. ELMO'S FIRE 
(Man in Motion) 
David Foster /Jo ln Parr 

rea.,CG 

BELWIN-MILS PUBLISHING CORP. 

WHEREHOUSE 

According to Louis Kwiker, 
Wherehouse president and CEO, 
the deal will be financed with an of- 
fering of $35 million in convertible 
subordinated debentures (proceeds 
of which will also go toward new 
store expansion and the reduction 
of bank debt). 

Kwiker at the same time says a 5- 
for-4 stock split has been declared. 
Wherehouse recently announced ro- 
bust results for the first quarter of 
1986, with revenues of $47.3 million, 
up 42 %. The company claims that a 
video shrinkage problem, which 
lowered its stock price last year, is 
under control. 

Chapin says plans are to operate 
all but three of the acquired units 
under the Wherehouse logo. The ex- 
ceptions are stores that Record Fac- 
tory acquired in 1984 and continued 
operating under their original 

`This deal enables 
us to accomplish 

our goals at 
a faster pace' 

names: Odyssey in Las Vegas, and 
two Leopold units in Berkeley and 
Oakland. 

Chapin says that the move to ac- 
quire the freestanding Record Fac- 
tory chain should not be construed 
as a move by Wherehouse away 
from malls, as has been widely ru- 
mored among area retailers. While 
acknowledging that the company is 
closing "unprofitable" mall units, 
he says the firm "is staying in a lot 
of malls." 

He cites a new floor plan at the 
chain's Lakewood Mall store near 
Long Beach as evidence of a com- 
mitment to enclosed shopping cen- 
ters. "That's our new mall look," he 
says of the design that features pyr- 
amid- shaped bins and pastel genre 
signing with a "Miami Vice" look. 

Chapin sidesteps any comment on 
rumors that Musicland bid vigor- 
ously for Factory, saying instead 
that the acquisition "enables us to 
accomplish our goals in northern 
California at a faster pace. We got a 
jump." Wherehouse has 37 units in 
northern California (excluding the 
23 Factory stores), where Tower op- 
erates six record stores and four 
video units. A smaller San Francis- 
co chain, Rainbow, has 23 Bay Area 
locations. 

Observers close to Lanier, a popu- 
lar industry leader and chairman of 
the National Assn. of Recording 
Merchandisers (NARM) convention 
this past March, say that Record 
Factory only recently went on the 
block. Lanier is regarded as innova- 
tive though cautious, plunging Fac- 
tory into computer software but 
quickly backing out in 1984. The 
chain operates under the Employee 
Stock Option Plan (ESOP), a factor 
that Chapin says "has no bearing" 
on the transaction. 

Lanier's decision to sell marks the 
second recent instance where a 
strong chain leader in the state has 
bowed out. Licorice founder Jim 
Greenwood sold out to Record Bar 
in January 1985. 

The subsequent sale of Licorice to 
Musicland involved a combined pur- 
chase of the Southern California 
chain plus 24 Record Bar stores in 
western states, for $13 million. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

110 104 104 41 FIVE STAR FICA NFLI -8052 (8.98) LUXURY OF LIFE 

111 105 106 17 THE CALL ELEKTRA 60440 (8.98) (CD) RECONCILED 

112 98 81 34 THE DREAM ACADEMY WARNER BROS. 25265 (8.98) (CD) THE DREAM ACADEMY 

113 116 107 8 ZENO MANHATTAN ST 53025 /EMI -AMERICA (8.98) ZENO 

114 114 133 58 STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL (8.98) (CD) MAGIC TOUCH 

(13 NEW. 1 JIMMY BUFFETT MCA 5730 (8.98) FLORIDAYS 

116 108 105 15 TALK TALK EMI -AMERICA ST -17179 (8.98) (CD) THE COLOUR OF SPRING 

c 120 140 7 DIANA ROSS & THE SUPREMES MOTOWN 538IML3 (10.98) 25TH ANNIVERSARY 

118 112 108 20 ANNE MURRAY CAPITOL sr-12466 (9.98) SOMETHING TO TALK ABOUT 

119 119 120 15 ELVIS COSTELLO & THE ATTRACTIONS COLUMBIA FC 40173 (CD) KING OF AMERICA 

120 113 101 22 CHERRELLE TABU BFZ 40094/EPIC (CD) HIGH PRIORITY 

0 151 185 3 KIM CARNES EMI -AMERICA ST-17198 (8.98) LIGHTHOUSE 

® 178 - 2 BRUCE HORNSBY RCA NFLI -8058 (6.98) THE WAY IT IS 

123 109 99 39 ABC MERCURY 824 904.1 /POLYGRAM (8.98) (CD) HOW TO BE A ZILLIONAIRE 

124 125 111 58 FREDDIE JACKSON CAPITOL sT.124o4 (8.98) (co) ROCK ME TONIGHT 

125 117 110 19 FORCE M.D.'S WARNER BROS. /TOMMY BOY TNLP 1010 /WARNER BROS. (8.98) CHILLIN' 

126 134 119 51 MOTLEY CRUE 2 ELEKTRA 60418 (9.98) (CD) THEATRE OF PAIN 

127 126 126 630 PINK FLOYD HARVEST SMASI 1 163 /CAPITOL (9.98) (CD) DARK SIDE OF THE MOON 

128 118 100 31 CHARLIE SEXTON MCA 5629 (8.98) (CD) PICTURES FOR PLEASURE 

129 133 124 13 UFO CHRYSALIS BFV 41518 MISDEMEANOR 

® 153 134 56 BOB SEGER & THE SILVER BULLET BAND CAPITOL ST BK -12182 (8.98) NINE TONIGHT 

aNEW Po. 1 SOUNDTRACK SCOTTI BROS. SZ 40325 /EPIC COBRA 

132 127 129 167 IZ TOP A6 WARNER BROS. 1.23774 (8.98) (CD) ELIMINATOR 

133 122 112 39 STARPOINT ELEKTRA 60424 (8.98) (CD) RESTLESS 

134 135 130 140 PHIL COLLINS A2 ATLANTIC 5016029 (8.98) (CD) FACE VALUE 

135 106 84 10 AEROSMITH COLUMBIA FC 40329 (CD) CLASSICS LIVE 

136 136 122 83 MADONNA A6 SIRE 25157.1 /WARNER BROS. (8.98) (CD) LIKE A VIRGIN 

137 137 169 141 SOUNDTRACK £2 MOTOWN 6o6zML (8.98) (CD) THE BIG CHILL 

138 96 89 39 THE CURE ELEKTRA 60435 (8.98) (CD) THE HEAD ON THE DOOR 

3® 146 152 5 BOURGEOIS TAGG ISLAND 90496 /ATLANTIC (8.98) BOURGEOIS TAGG 

40 143 161 7 THE TEMPTATIONS MOTOWN 5389 ML2 (9.98) 25TH ANNIVERSARY 

141 115 109 15 VANITY MOTOWN 6167 ML (8.98) SKIN ON SKIN 

® 152 143 145 BOB SEGER & THE SILVER BULLET BAND CAPITOL SKBB -11523 (8.98) LIVE BULLET 

43 148 - 2 THE RAMONES SIRE 25433 /WARNER BROS. (8.98) ANIMAL BOY 

144 132 127 51 STING A2 A &M SP -3750 (8.98) (CD) THE DREAM OF THE BLUE TURTLES 

145 147 137 12 PHILIP GLASS CBS MASTERWORKS SM 39564 SONGS FROM LIQUID DAYS 

4ó 159 166 4 BODEANS WARNER BROS. 25403 (8.98) LOVE & HOPE & SEX & DREAMS 

147 121 121 9 RONNIE MILSAP RCA AHLI.7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 

148 128 131 12 SOUNDTRACK EMI -AMERICA SV- 17182 (9.98) ABSOLUTE BEGINNERS 

149 149 196 26 STRYPER ENIGMA 73217 /CAPITOL 18.98) SOLDIERS UNDER COMMAND 

® 180 194 3 JERMAINE STEWART ARISTA/10 AL8-8395/ARISTA (8.98) FRANTIC ROMANTIC 

151 131 132 17 PIA ZADORA CBS ASSOCIATED FZ 40259/EPIC (CD) PIA & PHIL 

152 123 114 7 ACCEPT PORTRAIT BFR 40354 /EPIC (CD) RUSSIAN ROULETTE 

49 179 - 2 JOHN EDDIE COLUMBIA BFC 40181 (co) JOHN EDDIE 

163 191 3 JANE SIBERRY OPEN AIR OA 6- 0305 /A &M (6.98) THE SPECKLESS SKY 

155 129 116 27 THE CULT SIRE 25359/WARNER BROS. (8.98) LOVE 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

38 Special 17 

ABC 123 
AC /DC 51 
Colonel Abrams 185 
Accept 152 
Aerosmith 135 
Alabama 55 
The Alarm 176 
Laurie Anderson 195 
The Art Of Noise 53 
Atlantic Starr 66 

Philip Bailey 84 
Anita Baker 74 
Bangles 38 
Jean Beauvoir 163 
Tony Bennett 179 
Big Audio Dynamite 198 
The Blow Monkeys 65 
Bodeans 146 
Bourgeois Tagg 139 
Box Of Frogs 177 
Boys Don't Cry 102 
Jackson Browne 50 
Roy Buchanan 186 
Jimmy Buffett 115 
Jonathan Butler 108 

The Call 1 1 1 

Belinda Carlisle 47 
Larry Carlton 194 
Kim Carnes 121 
The Cars 187 
Cherrelle 120 
The Church 170 
Class Of '55 104 
George Clinton 81 
Joe Cocker 68 
Phil Collins 134, 165, 34 
L.L. Cool J 92 
Bill Cosby 54 
Elvis Costello & The 
Attractions 119 
The Cult 155 
Culture Club 59 
The Cure 138, 64 

Depeche Mode 99 
Neil Diamond 24 
Dio 91 
Dire Straits 33 
Dokken 77 
The Dream Academy 112 

John Eddie 153 

El DeBarge 26 
Emerson, Lake & Powell 39 

The Fabulous Thunderbirds 
Falco 29 
The Fat Boys 62 
Fine Young Cannibals 103 
The Firm 181 
Five Star 110 
The Fixx 41 
Force M.D.'s 125 
Aretha Franklin 166 

GTR 16 
Peter Gabriel 10 
Genesis 23 
Philip Glass 145 
Giuttria 60 

Heart 12 
Hiroshima 156 
Honeymoon Suite 86 
The Hooters 57 
Bruce Hornsby 122 
Whitney Houston 1 

George Howard 197 

INXS 49 

Icehouse 72 

Joe Jackson 43 
15 Janet Jackson 3 

Jermaine Jackson 93 
Freddie Jackson 124 
Bob James /David Sanborn 
Jean -Michel Jarre 63 
The Jets 27 
Howard Jones 35 
Stanley Jordan 114 
Journey 7 
Judas Priest 36 
The Judds 89 
Rob Jungklas 159 

Katrina And The Waves 100 
Keel 88 
Tommy Keene 161 
Kitaro 160 
Krokus 45 

Patti LaBelle 2 
Julian Lennon 96 
Let's Active 190 
Level 42 18 
Loudness 75 
Loverboy 178 
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ARTIST 
TITLE 

LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

156 150 138 31 HIROSHIMA EPIC BFE 39938 (CD) ANOTHER PLACE 

157 157 177 14 THE NYLONS OPEN AIR OA 0304 /A &M (8.98) (CD) SEAMLESS 

158 140 115 8 SOUNDTRACK WARNER BROS. 25399 (9.98) CROSSROADS 

(13 169 190 3 ROB JUNGKLAS MANHATTAN ST -53017 /EMI -AMERICA (5.98) CLOSER TO THE FLAME 

160 160 170 8 KITAROGRAMAVISION18. 7016- 1 /POLYGRAM(9.98) MY BEST 

© 170 172 14 TOMMY KEENE GEFFEN GHS 24090 /WARNER BROS. (8.98) SONGS FROM THE FILM 

162 156 162 134 U2 A ISLAND 90127 /ATLANTIC (6.98) (CD) UNDER A BLOOD RED SKY 

® NEW 1 JEAN BEAUVOIR COLUMBIA BFC 40403 (CD) DRUMS ALONG THE MOHAWK 

164 168 149 10 WAX RCA AFL1-9546 (8.98) MAGNETIC HEAVEN 

165 154 154 128 PHIL COLLINS ATLANTIC 80035 (8.98) (CD) HELLO I MUST BE GOING 

166 165 147 49 ARETHA FRANKLIN ARISTA ÁL8.8286 (8.98) (co) WHO'S ZOOMIN' WHO 

167 164 148 93 TALKING HEADS SIRE 1- 25186 /WARNER BROS. (8.98) (CD) STOP MAKING SENSE 

168 162 125 19 TEDDY PENDERGRASS ASYLUM 60447 /ELEKTRA (098) (co) WORKIN' IT BACK 

169 138 139 9 PAUL WINTER LIVING MUSIC LMR6 (9.98) (CD) CANYON 

a174 - 1 THE CHURCH WARNER BROS. 25370 (8.98) HEYDEY 

®7 186 - 2 SAVATAGE ATLANTIC 81634 (8.98) FIGHT FOR THE ROCK 

172 176 142 89 U2 ISLAND 90231 /ATLANTIC (8.98) (CD) THE UNFORGETTABLE FIRE 

1131 194 - 2 HOWIE MANDEL WARNER BROS. 25427 (8.98) FITS LIKE A GLOVE 

174 142 96 7 SOUNDTRACK MCA 6165 (9.98) LEGEND 

c 189 - 2 WHITE WOLF RCA AFLI. 9555(8.98) ENDANGERED SPECIES 

176 141 117 34 THE ALARM I.R.S. /MCA 5666 /MCA (8.98) (CD) STRENGTH 

177 177 189 3 BOX OF FROGS EPIC BFE 39929 STRANGE LAND 

178 139 118 42 LOVERBOY COLUMBIA FC 39953 (CD) LOVIN' EVERY MINUTE OF IT 

]® 195 - 2 TONY BENNETT COLUMBIA FC 40344 (CD) THE ART OF EXCELLENCE 

180 171 155 7 JOHN WILLIAMS AND THE BOSTON POPS SWING, SWING, SWING 
PHILIPS 412626 -1 (9.98) (CD) 

181 158 141 19 THE FIRM ATLANTIC 81628 (9.98) (CD) MEAN BUSINESS 

® NEW I 
I ORIGINAL BROADWAY CAST THE MYSTERY OF EDWIN DROOD 

POLVDOR 827969- I / POLYGRAM (10.98) 

183 190 156 14 SOUNDTRACK CAPITOL SV 12470 (9.98) 9 1 /2 WEEKS 

184 161 151 20 VIOLENT FEMMES SLASH 25340 /WARNER BROS. (8.98) THE BLIND LEADING THE NAKED 

185 155 135 11 COLONEL ABRAMS MCA 5682 (8.98) COLONEL ABRAMS 

® NEWIllo 1 ROY BUCHANAN ALLIGATOR AL 4747 (8.98) DANCING ON THE EDGE 

187 166 146 32 THE CARS A ELEKTRA 60464 (9.98) (CD) GREATEST HITS 

188 167 160 148 MADONNA 3 SIRE 1- 23867/WARNER BROS. (8.98) (CD) MADONNA 

189 185 186 50 METALLICA ELEKTRA 60396 (8.98) RIDE THE LIGHTNING 

190 145 136 10 LET'S ACTIVE I.R.S. 5703 /MCA (8.98) BIG PLANS FOR EVERYBODY 

191 193 - 2 SOUTHSIDE JOHNNY & THE JUKES ATLANTIC 81654 (8.98) AT LEAST WE GOT SHOES 

192 182 182 156 U2 A ISLAND 90067 /ATLANTIC (8.98) (CD) WAR 

193 173 174 38 STEVIE RAY VAUGHAN EPIC FE 40036 (CD) SOUL TO SOUL 

® NEW III. I LARRY CARLTON McA 5689 (8.98) ALONE BUT NEVER ALONE 

195 172 173 10 LAURIE ANDERSON WARNER BROS. 25400 (8.98) HOME OF THE BRAVE 

196 200 181 138 LIONEL RICHIE A10 MOTOWN 6059 ML (8.98) (CD) CAN'T SLOW DOWN 

197 196 175 11 GEORGE HOWARD TBA TB 210 /PALO ALTO (8.98) LOVE WILL FOLLOW 

198 175 163 32 BIG AUDIO DYNAMITE COLUMBIA BFC 40220 (CD) THIS IS BIG AUDIO DYNAMITE 

199 191 193 34 VARIOUS ARTISTS TEE VEE TOONS TVE 1100 (16.95) TELEVISION'S GREATEST HITS 

200 183 159 22 SOUNDTRACK MCA 6158 (9.98) (CD) OUT OF AFRICA 

Madonna 136.188 
Howie Mandel 173 
John Cougar Mellencamp 28 
Metallica 67, 189 
Miami Sound Machine 30 
Midnight Star 58 
Mike & The Mechanics 37 
Stephanie Mills 78 
Ronnie Milsap 147 
Models 85 
The Monkees 70 
The Moody Blues 9 
Meli sa Morgan 79 
Motley Crue 126 
Mr. Mister 42 
Anne Murray 118 

New Edition 61 
Stevie Nicks 94 
Nu Shooz 31 
The Nylons 157 

Billy Ocean 6 
Orchestral Manoeuvres In The 
Dark 98 
ORIGINAL BROADWAY CAST 

The Mystery Of Edwin 

Drood 182 
Jeffrey Osborne 71 
Ozzy Osbourne 52 
The Outfield 13 

Robert Palmer 21 
Teddy Pendergrass 168 
Pet Shop Boys 8 
Pink Floyd 127 
Prince & The Revolution 14 

The Ramones 143 
Lou Reed 48 
Rene & Angela 83 
Lionel Richie 196 
The Rolling Stones 25 
Diana Ross & The Supremes 117 
Run -D.M.C. 22 

The S.O.S. Band 46 
Sade 97, 44 
Savatage 171 
Bob Seger & The Silver Bullet 
Band 4, 142, 130 
Brian Setzer 101 
Charlie Sexton 128 
Jane Siberry 154 
Simple Minds 69 

Simply Red 19 
Siouxsie and The Banshees 
Sly Fox 87 
SOUNDTRACKS 

9 1/2 Weeks 183 
Absolute Beginners 148 
The Big Chill 137 
Cobra 131 
Crossroads 158 
Legend 174 
Out Of Africa 200 
Pretty In Pink 20 
Top Gun 11 

Southside Johnny & The 
Jukes 191 
Bruce Springsteen 95 
Starpoint 133 
Starship 76 
Jermaine Stewart 150 
Sting 144 
Barbra Streisand 106 
Stryper 149 

Talk Talk 116 
Talking Heads 107. 167 
Tears For Fears 80 
The Temptations 140 

U2 162, 172, 192 
90 Uto 129 

Van Halen 5 
Vanity 141 
VARIOUS ARTISTS 

Live For Life 105 
Television's Greatest Hits 199 
Windham Hill Records Sampler 

'86 109 
Stevie Ray Vaughan 193 
Violent Femmes 184 

Wax 164 
White Wolf 175 
Whodini 40 
John Williams And The Boston 
Pops 180 
Paul Winter 169 
Stevie Wonder 82 

Dwight Yoakam 73 

ZZ Top 32, 132 
Pia Zadora 151 
Zeno 113 
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STATE STATUTES VS. BOGUS VIDS 
(Continued from page 1) 

(FSO), the antipiracy arm of the Mo- 
tion Picture Assn. of America 
(MPAA), before a June 11 meeting 
of the Inland Empire chapter of the 
Video Software Dealers Assn. 
(VSDA) in Riverside, Calif. 

Bloeser, elaborating on his re- 
marks in an interview with Bill- 
board, said the FSO has encouraged 
state authorities across the country 
to pursue prosecutions in the light 
of increasing difficulties in securing 
action on the federal copyright in- 
fringement law (Title 17, U.S. Code). 

"The federal government is 
swamped. Piracy is not a priority, so 
we're looking for other avenues and 
exploring state laws," Bloeser said. 

"In video piracy," said Bloeser, 
"you don't usually have large man- 
ufacturers. Most is done by retail- 
ers in the back room. Local police 
departments will be more inclined to 
go after these violators." 

The difficulties faced by the home 
video and motion picture industries 
contrast with successful enforce- 
ment of state antipiracy measures 
in the record business. 

According to the Recording In- 
dustry Assn. of America (RIAA), 47 
states have laws dealing specifically 
with the pirating of recorded mate- 
rial. 

"We prosecute on state statutes 
more often than we do on Title 17," 
says Trish Heimers, RIAA public 
relations director. "The laws on 
sound recording are clearer on a 
state level. We can often prosecute 
on theft charges." 

The California test cases will be 
prosecuted under two separate stat- 
utes: sections 14321 and 14322 of the 
California Business and Professions 
Code and sections 350 and 351A of 

the California Penal Code. 
Violation of the Business and Pro- 

fessions Code sections, which forbid 
the forgery or counterfeiting of 
registered trademarks, is a felony 
carrying a maximum penalty of five 
years in prison. 

The Penal Code sections concern 
misdemeanor violations involving 
false representation and willful 
trademark counterfeiting; they car- 
ry lesser penalties of up to $5,000 in 
fines and /or a year in jail for indi- 
viduals and $100,000 in fines for cor- 
porations. 

Since video piracy almost invari- 
ably involves the forgery of a trade- 
mark on a videocassette package or 
in a film itself, the state statutes are 
being pressed into service to convict 
videocassette counterfeiters. 

The state statutes have been on 
the books for some time: the felony 
law since 1961, the misdemeanor 
law since 1984. 

No indictments have been handed 
down yet in the California cases, ac- 
cording to Bloeser. "In northern 
California, the case has been made; 
it will be filed and charges will be 
made," he said. "In Southern Cali- 
fornia, an investigation is being con- 
ducted." 

Bloeser admitted that convicting 
pirates on state violations has tradi- 
tionally been difficult. 

"There have been cases in other 
states where local laws were used 
[to thwart piracy], but federal laws 
pre -empted them," he said. 

State courts often take a dim view 
of prosecuting piracy cases with a 
copyright infringement slant under 
complementary but unrelated local 
regulations. 

Bloeser cited a case in Florida in 

i 
Sound Off 
Two Ways 
For Demos Or Retail Sales 

AUDIO CASSETTES: You'll love the sound from our latest 
generation of duplicating equipment. We'll duplicate, label, 
package and mail your order to your specs. Complete printing 
and mailing services, too, for one -stop convenience. Your free 
copy of "Cassette Talk" explains it all. 

SOUNDSHEETS: They're a high -quality low -cost way to 
promote studios, new album releases and production libraries. 
They're a great way to introduce and promote syndicated radio 
programming. Use them as "audio pages" in magazines, in direct 
mail, as handouts or as retail products. 
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CREDIT 
RECOVERY 
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You can have 
good credit again! I 

No matter what you've seen, 
No matter what you've heard 

GUARANTEED RESULTS 
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MANAGER 
COMMERCIAL OPERATIONS*. 

Responsible for coordinating Com- 
pact Disc custom pressing activi- 
ties at a major manufacturing facili- 
ty. Includes order processing from 
acceptance to shipment, interfac- 
ing with factory and customer for 
label preparation, tape mastering, 
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which a district attorney attempted 
to prosecute a pirate using a state 
law forbidding theft of royalties. 
Since the sale of a legitimate video- 
cassette is pre -empted every time a 
counterfeit duplicate is sold, the 
state reasoned, prosecution under 
the local law was justified. 

"The local court threw it out," 
Bloser said. 

However, the FSO chief remains 
optimistic about the chances of win- 
ning the cases in California. 

"These cases have a better 
chance of succeeding because there 
is a specific law aimed at trademark 
violations," he said. "The laws in 
other states were aimed solely at 
giving the authorities ammunition 
in dealing with counterfeiting." 

In his remarks to the Inland Em- 
pire VSDA chapter, Bloeser out- 
lined the arduous process of mount- 
ing a federal copyright infringe- 

ment case against a videocassette 
pirate. 

Eight unlawfully duplicated vid- 
eocassettes must be collected by 
MPAA investigators as evidence of 
a felony copyright violation before 
the FBI will become involved be- 
cause the bureau is not interested in 
prosecuting misdemeanor cases. 
Getting more than a handful of pi- 
rated videocassettes is a long and 
difficult procedure, Bloeser said. 

Upon delivery of the eight cas- 
settes, the FBI can procure a search 
warrant for the raid of a store. But, 
Bloeser said, "Even an FBI raid on 
a store doesn't put a [retailer] out of 
business." 

The maximum penalties for a re- 
tailer distributing counterfeit video- 
cassettes is five years in jail and /or 
a $250,000 fine. Four years in jail 
and $100,000 is the stiffest fine yet 
levied in such a case. 

Under existing federal statutes, a 
civil suit may be brought against re- 
tailers selling pirate cassettes, with 
a prescribed levy of $10,600 per in- 
fringing copy. But, Bloeser noted, 
only the tapes of the plaintiff in a 
suit may be seized, leaving other 
studios that may have pirated cas- 
settes on a store's shelves out in the 
cold. 

Responding to the Inland Empire 
retailers' voiced concern that they 
may not know when their goods are 
counterfeit, Bloeser advised caution 
in dealing with unknown "distribu- 
tors." 

"It's only people you buy from 
who you don't know that you should 
be suspicious of," he said. He 
warned retailers about the "video 
trader" who shows up at the back 
door with a truck full of cassettes. 

MORE LABEL AID TO RADIO CAMPAIGNS 
(Continued from page 1) 

general." Zapoleon supports the la- 
bels' move away from indie promo- 
tion. "I hope they are strong 
enough to hold them off." 

Having just spent about $100,000 
on a multistation campaign behind 
Wham!'s final project, Columbia ap- 
pears to be leading the label pack in 
increasing the flow of promotional 
dollars to radio. 

Columbia was to send some lis- 
teners of at least 17 stations to 
Wham!'s farewell concert in London 
(21). For winners at participating 
stations -including WHTZ New 
York, KIIS Los Angeles, KWK St. 
Louis, KMEL San Francisco, KTKS 
Dallas, WXKS Boston, and KRXY 
Denver -the Wham! package in- 
cluded round -trip airfare, weekend 
lodging, ground transportation, and 
concert tickets for winners. 

"We're trying to make a point to 
radio," says Columbia vice presi- 
dent of national promotion John 
Fagot. "Radio can come directly to 
Columbia's local promotion staff for 
promotions." In the past, secondary 
market stations in particular were 
attracted by indie promoters' ability 
to supply special promotion sup- 
port, concert tickets, and other 
perks. 

"When we made the decision not 
to work with indies, we also made a 
conscious decision to give a good 
portion of that money back to ra- 
dio," says Fagot. 

He says the goal of promotions is 
to "get hit records played on a time- 
ly basis." However, programmers 
are quick to note that these offer- 

ings do not sway their decisions. 
KZZP's Zapoleon says he turned 

down the Wham! offer by telling Co- 
lumbia, "Thanks, but I add records 
on the quality of the record alone." 
He adds, "If I liked the record, 
that's the kind of promotion we'd 
really appreciate." The Wham! sin- 
gle, "The Edge Of Heaven," arrived 
at radio Thursday (19); it is taken 
from the duo's final album, "Music 
From The Edge Of Heaven." 

At KSDO San Diego, PD Mike 
Preston says, "I'd say the offers for 
larger promotional items like trips 
have become more concentrated in 
the last two months, but I don't 
know if you can directly tie that to 
the indie situation." 

WPLJ New York PD Larry 
Berger says he has noticed a slight 
increase in label promotion offers, 
mostly from CBS imprints. Tabu/ 
Epic recently supplied the outlet 
with five Rolex watches worth 
roughly $850 apiece in a Father's 
Day campaign for the S.O.S. Band's 
"The Finest." 

"You have to be careful with any 
kind of cash trading hands," says 
Berger. He says the S.O.S. deal was 
a trade -for -mention arrangement, 
with on -air spots for "The Finest" 
logged as "promotional commer- 
cials." 

At EZ Communications outlets, 
promo reps with hot offers won't 
have any luck. Nick Bazoo, PD at 
EZ's WBZZ Pittsburgh, says, "We 
have a policy not to accept those 
kinds of things. If we want to do it, 
we do it ourselves." 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

was with WEA's Detroit branch as video sales representative. 
Schwartz Brothers in Lanham, Md., appoints Pat Lawrence general man- 

ager of SBI Video. He has served in various capacities for the company. 

PUBLISHING. Linda Blum is promoted to director of professional activities, 
U.S., for the Chappell /Intersong Music Group -USA in Los Angeles. She 
was director of professional activities, West Coast. 

PRO AUDIO /VIDEO. Warner Audio Publishing appoints Henry Clark general 
manager and chief financial officer and Jon Strom vice president of sales 
and marketing in New York. Clark was previously with International 
Thomson. Strom was with Sony Corp. 

Spectrum Magnetics, a Loinville, Pa. -based audiocassette manufacturer, 
promotes Bill Rickard to vice president of marketing and names Daniel 
Dinardo vice president and controller. 

As for other labels, A &M senior 
VP /promotion Charlie Minor says, 
"Obviously, we are all re- investing 
back in radio, spending a little more 
on time buys and promotions, but 
it's not dramatic." Minor says the 
biggest change is "that we've be- 
come more aggressive in one -on-one 
promotions to radio." 

A recent example of that ap- 
proach involved KSDO, where Pres- 
ton cites A &M's support on Falco's 
"Vienna Calling." A &M offered the 
top 40 station a package of answer- 
ing machines with recorded mes- 
sages by Falco, which the PD says 
went over well. 

Warner Bros. promotion vice 
president Rich Fitzgerald says his 
label's promotion approach is "basi- 
cally running the same as usual. 
We're sticking to our rule of thumb 
that if [a promotion] makes sense, 
let's go for it." He notes that 
Warners did not beef up what he 
calls an already extensive local and 
regional staff. 

Fitzgerald says Warners' promo- 
tion expenditures may be slightly 
higher than last year's, but "noth- 
ing close to the expenditures we've 
heard mentioned [in reference] to 
indies." He does see an increase in 
the number of requests from radio 
to get involved with promotions. 

Richard Palmese, MCA's execu- 
tive VP /marketing and promotion, 
says "nothing has changed" in the 
label's dollar outlays for radio. "As 
far as time buys, we'll continue to 
direct them where we are getting 
good rotation and the best expo- 
sure." In building up MCA's promo- 
tion team, Palmese says the only el- 
ement that has changed is "that 
we're breaking more records on a 
regional basis." 

Columbia's Fagot says stations 
can expect his label's promotion 
commitment to continue, adding, 
"We've never turned down a sta- 
tion's request for a good promotion, 
which is one that benefits both par- 
ties equally." 

The Wham! trip was organized by 
Columbia West Coast national pro- 
motion director George Chaltas, 
who Fagot subsequently put in 
charge of all national promotions. 

Fagot hopes Columbia's promo- 
tional efforts will change the per- 
ception of the radio /record relation- 
ship from an "adversarial" to a 
"symbiotic" one. 
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BMA GOES TO COLLEGE 
(Continued from page 1) 

The 8- year -old organization has 
been troubled in the past by eco- 
nomic shortfall and confusion about 
its goals and programs. Morrison's 
immediate goals are to build indus- 
try confidence in the group and 
boost membership. 

The current membership cam- 
paign unfolds with an eye on cam- 
pus recruiting. "We must bring 
well- educated, MBA -oriented people 
into the industry," says Morrison. 
"It is one of the organization's re- 
sponsibilities." 

Beginning the second week of 
July, a radio campaign with spots 
featuring Qwest artist James In- 
gram, Epic's Luther Vandross, and 
actor Glynn Turman, keyed to the 
phrase "I'm a proud member of the 
new BMA," will air in cities with lo- 
cal chapters -New York, Philadel- 
phia, Washington, Miami, Toronto, 
Cleveland, Memphis, and Los Ange- 
les-as well as Houston, Chicago, 
and Boston. A toll -free number will 
be established to receive member- 
ship inquiries. 

With the financial backing of 
Miller Beer, the BMA is sponsoring 
a talent- search contest in each city 
with a local chapter, using a Miller - 
owned portable soundstage mount- 
ed on a truck, which can be moved 
from city to city. A local radio DJ, a 
black record store owner, and a 
BMA representative will judge the 

talent in each city. The finals will be 
held at the October conference, with 
the winner receiving an RCA con- 
tract. 

This fall, a Traveling Road Show 
of black executives will visit college 
campuses to talk about the indus- 
try, informing students about job 
opportunities and membership in 
the BMA. 

With the Miller contest, a Ya- 
maha synthesizer exhibition at the 
conference, and special rates ob- 
tained for the conference from 
Eastern airlines, the BMA says it 
has rounded up $130,000 in corpo- 
rate involvement so far this year. 

Registration fees for the confer- 
ence have been lowered for what 
Morrison views as key target 
groups. Admission is $100 for col- 
lege students and $75 for radio DJs 
and retailers. Regular registration 
is $300. Eastern is offering a $169 
round -trip fare to the conference 
from East Coast cities; the fare 
from the West Coast is $234. Rates 
at the conference site, the Fontaine- 
bleau Hilton, will be $75 a night. A 
hotel two doors away will charge 
$50 a night for conference regis- 
trants who cannot be accommodat- 
ed at the Hilton. 

The promotional campaign stems 
from market research commis- 
sioned by Morrison, which shows 
that the BMA's biggest problem 

"was that nobody knows us. Not 
just outside the industry. People at 
radio and retail in Philadelphia -our 
home base - didn't know about the 
BMA." 

The radio spots, the talent con- 
test, and the campus trips will, Mor- 
rison anticipates, increase member- 
ship from its current nonrecord- 
company enrollment of 2,000. 

Morrison says the campus trips 
are crucial; the organization has 
heretofore ignored the college mar- 
ket. 

The BMA's outreach to corporate 
America should decrease the orga- 
nization's dependence on record 
companies for funding, Morrison 
says. 

"In the long run, it will no longer 
be necessary to go to record compa- 
nies for $30,000 to do a chicken din- 
ner," he says. "As the organization 
grows and expands its base, our 
agenda will often differ from that 
of the record labels. We need to es- 
tablish our independence." 

The BMA recently established a 
line of credit with a Philadelphia 
bank and, Morrison says, after 
some years of financial uncertainty, 
is moving toward solvency. 

The conference will be highlight- 
ed by two potentially controversial 
panels. One is titled "Black Execu- 
tives: Are They a Dying Breed ?" 
and will be composed of blacks who 

previously held vice presidencies in 
promotion at major labels, including 
Vernon Slaughter, Rowena Harris, 
Mike Kidd, and Greg Peck. 

"The ideal is ... to find out what 
we can do to better our position in 
the record industry and the role of 
black music departments," says 
Morrison. 

"Black Face, Pop Music," moder- 
ated by guitarist Vernon Reid of the 
Black Rock Coalition, will look at 
the plight of black artists who play 
rock music but cannot get played on 
album rock formats. Morrison 
hopes the panel will attract a sub- 
stantial number of artists and al- 
bum radio programmers "to talk 
about philosophies and solutions. 
We'd like to come out of this panel 
with some concrete suggestions for 
musicians and radio." 

The conference agenda will main- 
ly be composed of workshops on 
marketing, management, publish- 
ing, video, and more. Retailers will 
receive instruction in techniques 
"that will help them diversify and 
strengthen themselves from a 
small- business perspective." St. 
Louis retailer Ted Hudson, long an 
adviser to the BMA on black retail 
problems, will present a program 
designed to help black retailers "po- 
sition themselves to get better cred- 
it from the record companies." 

MOVIE SONGS ARE CHART BLOCKBUSTERS 
(Continued from page 1) 

Of Love" (Warner Bros.) from "Ka- 
rate Kid II." 

Last year's movie -derived top 40 
hits at this point of the summer 
were Duran Duran's "A View To A 
Kill" and Cyndi Lauper's "Goonies 
'R' Good Enough." 

The fast start of this week's sev- 
en summer film hits reflects the 
film industry's increasing sophisti- 
cation in using music to build antici- 
pation for its releases. Several of 
the singles were issued well in ad- 
vance of the films they are designed 
to boost. "Live To Tell" has been on 
the chart for 12 weeks, "Who's 
Johnny" for 10, and "Danger Zone" 
for eight. Prince & the Revolution's 
most recent hit before "Moun- 
tains," "Kiss," was released in Feb- 
ruary, months in front of the "Cher- 
ry Moon" feature. 

Three soundtrack hits are charted 
below the top 40: Michael McDon- 
ald's "Sweet Freedom" (MCA) from 
"Running Scared "; John Cafferty & 
the Beaver Brown Band's "Voice Of 
America's Sons" (Scotti Bros.) from 
"Cobra "; and Berlin's "Take My 
Breath Away" (Columbia) from 
"Top Gun." 

"Top Gun" is the third Don Simp- 
son /Jerry Bruckheimer film in the 
past three years to yield a hit sound- 
track, following "Flashdance" and 
"Beverly Hills Cop." Both of those 
soundtracks reached No. 1 on Bill- 
board's Top Pop Albums chart. The 
"Top Gun" soundtrack zoomed into 
the top 20 in just three weeks, as 
fast as "Flashdance" and two 
weeks quicker than "Cop." 

Several acts on the current Hot 
100 have become soundtrack regu- 
lars. Madonna has had three sound- 
track hits in just over a year: "Cra- 
zy For You" from "Vision Quest "; 
"Into The Groove" from "Desper- 
ately Seeking Susan "; and "Live To 
Tell." 

Among other soundtrack veter- 
ans on this week's chart are John 
Cafferty & the Beaver Brown Band, 
who earned a platinum soundtrack 
in 1984 with "Eddie And The Cruis- 
ers"; Prince & the Revolution, who 
had the best -selling album of 1984 
with the "Purple Rain" soundtrack; 
and Loggins, who cracked the top 
10 in 1980 with "I'm Alright" from 
"Caddyshack" and reached No. 1 in 
1984 with "Footloose" from the 

movie of the same name. 
In fact, in recent years, Loggins' 

soundtrack singles have done better 
on the charts than singles from his 
own albums. Three of his last five 
top 20 hits were from films. 

Soundtrack hits serve different 
functions for established and devel- 
oping acts. They give superstars ra- 
dio presence during the increasingly 
long layoffs between studio album 
releases and give new and devélop- 
ing acts the extra exposure they 
may need to break onto pop play - 
lists. 

Among the superstars who have 
maintained radio presence in the 
past year with soundtrack singles 
are five acts who have not released 
new studio albums since 1983: Billy 
Joel, who is currently riding the 
chart with "Modern Woman "; 
Duran Duran, who hit No. 1 last 
summer with "A View To A Kill "; 
Huey Lewis & the News, who 
topped the chart with "The Power 
Of Love" from "Back To The Fu- 
ture"; Cyndi Lauper, who cracked 
the top 10 with "Goonies 'R' Good 
Enough" from "Goonies "; and Lio- 
nel Richie, who hit No. 1 in Decem- 

ALAN JAY LERNER, CELEBRATED BROADWAY LYRICIST, DEAD AT 67 
(Continued from page 80) 

Besides Loewe, Weill, Lane, and 
Strouse, Lerner had two other col- 
laborators. In 1976, he and compos- 
er Leonard Bernstein collaborated 
on a bicentennial musical, "1600 
Pennsylvania Avenue," which was 
funded by Coca -Cola, the score of 
which was to be released by Capitol 
Records. The show, however, lasted 
only one week on Broadway, and a 
cast album was never made. 

Another Lerner partner was com- 
poser /conductor Andre Previn. In 
1969, they wrote the score for 
Broadway's "Coco" (Paramount, 

out of print), which featured Kath- 
arine Hepburn as Coco Chanel. A 
year later, a screen version of 
"Paint Your Wagon" (Paramount, 
now on MCA) contained additional 
songs by Previn and Lerner. 

Lerner completed some work 
with the late Richard Rodgers on a 
show that eventually evolved into 
"On A Clear Day." But the partner- 
ship broke up long before the proj- 
ect was ready to be mounted. 

Lerner & Loewe were reunited in 
a 1973 Broadway version of "Gigi" 
(RCA), for which they wrote several 

additional songs, and a 1974 movie 
musical, "The Little Prince" (Para- 
mount, now deleted). 

After many years as a member of 
ASCAP, the performing rights soci- 
ety, Lerner became affiliated with 
BMI in 1978. 

Earlier this year, the New York 
State Theatre at Lincoln Center pre- 
sented a favorably received, limited - 
run production of the enduring 
"Brigadoon." Frederick Loewe was 
part of the opening night perfor- 
mance, but his longtime partner 
was too ill to attend. 

ber and January with "Say You, Say 
Me" from "White Nights." 

New and developing acts who 
have broken through so far this 
year with soundtrack hits include 
Force- M.D.'s, which cracked the top 
10 with "Tender Love" from 
"Krush Groove "; Orchestral Ma- 
noeuvres In The Dark, which hit the 
top five with "If You Leave" from 
"Pretty In Pink "; and the Psyche- 
delic Furs, which grazed the top 40 
with the "Pretty In Pink" title 
track. 

Film tie -ins have also given a 
boost to singles by two veteran art- 
ists who had not appeared on the 
pop chart in years. James Brown's 
"Living In America" from "Rocky 
IV" was his first top 10 pop hit since 
1968; Little Richard's "Great Gosh 
A'Mighty" from "Down And Out In 
Beverly Hills" was his biggest hit 
since 1958. 

Last year, MCA paved the way 
for Patti LaBelle's current No. 1 

breakthrough by including her 
"New Attitude" on the "Beverly 
Hills Cop" soundtrack. In the same 
way, A &M set the stage for Simple 
Minds' subsequent emergence as a 
top 10 act by releasing their "Don't 
You (Forget About Me)" as the first 
single from the soundtrack to "The 
Breakfast Club." 

Atlantic used the same strategy 
in attempting to build audiences for 
John Parr and David Foster, who 
had top 15 singles from the "St. El- 
mo's Fire" soundtrack, and Marilyn 
Martin, who shared billing on a No. 
1 duet with Phil Collins from "White 
Nights." 

In recent years, virtually all 
soundtrack hits have been cross - 
promoted with videoclips, often fea- 
turing movie footage. MTV under- 
scores its role this week (23 -27) with 
"Attack Of The Summer Movies," a 
20-part look at the season's hot re- 
leases. 
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WEA & PolyGram Consent Tw-TI g Tr) 
FTC Decree Limits Labels Moves P- `--) 

BY BILL HOLLAND 

WASHINGTON Warner Communi- 
cations and PolyGram Records, end- 
ing a two -year legal wrangle with 
the Federal Trade Commission 
(FTC) over a proposed 1984 merger, 
entered into a consent agreement 
Tuesday (17) that both companies 
would seek prior FTC approval be- 
fore acquiring any interest in major 
record companies, and that they 
would notify the commission about 
any distribution agreements 
planned with such companies. 

Under the proposed agreement, 
Warner must obtain FTC approval 
before acquiring any interests in 
PolyGram Records Inc., CBS Inc., 
Capitol Records Inc., RCA Corp., 
and MCA Corp. PolyGram must ob- 
tain approval only for Warner, CBS, 
and RCA. 

The companies must also give the 
FTC 15 days notice of any distribu- 
tion plans with those labels. Both 
the approval and prior notice re- 
quirements are binding for five 
years. 

According to an FTC spokesper- 
son, although both companies with- 
drew from a commission adminis- 
trative complaint proceeding in No- 
vember 1985 to negotiate a 
settlement, the complaints were 
still pending until last week's agree- 
ment was announced. 

The first announcement of plans 
of a merger between the two com- 
panies carne in July 1983. By March 
1984 the FTC had opposed the deal 
as anti -competitive, and had asked a 
federal court for a temporary re- 

straining order and a preliminary in- 
junction to halt merger plans while 
their legality was probed. That in- 
junction was denied, but in April, a 
federal appeals court stopped the 
merger's progress pending review 
of the case -and denied a motion by 
Warner to vacate the injunction 
stalling the merger. 

Throughout that summer the 
FTC held separate administrative 
hearings. And in September, the 
Ninth Circuit Court of Appeals re- 
fused to allow the merger to contin- 
ue until the commission proceedings 
were completed. The merger was 
formally abandoned Nov. 6, 1984; 
but the FTC still issued an adminis- 
trative complaint against the com- 
panies, which this settlement for- 
mally closes. 

The FTC voted 3-0 to accept the 
agreement. Commission Chairman 
Daniel Oliver and Commissioner 
Andrew J. Strenio Jr. did not partici- 
pate. 

The agreement will appear in the 
June 19 Federal Register and will be 
subject to public comment for 60 
days, until Aug. 18, after which the 
Commission will decide whether to 
make the agreement final. 

Consent agreements are for set- 
tlement purposes only and do not 
constitute admission of any law vio- 
lation. When finalized, they carry 
the force of law, and each future vi- 
olation could result in a civil penalty 
of $10,000. 

A Warner spokesperson de- 
scribed the 1984 merger attempt as 
a "nonissue, now." 

Edge's First Releases Set For July 

Blade, Pop Label Formed 
NEW YORK Edge Records, a 
new label focusing on pop and 
black music, has been formed in 
Los Angeles by industry veterans 
Al Bell and Rick Frio. First re- 
leases from the label, which has 
yet to solidify its roster, are ex- 
pected in July. 

Bell, a former president of Stax 
Records, will serve as president of 
Edge, while Frio, who most recent- 
ly headed his own Carousel label 
and has served as vice president of 
sales and marketing for MCA Rec- 
ords, assumes the title of chief op- 
erating officer at Edge. 

Although plans originally called 
for the label to be independently 
distributed, Frio says arrange- 
ments have yet to be firmed as a 
result of "immediate interest" 
from several majors. He adds that 
Edge expects to make a final deci- 
sion on distribution within the 
coming weeks. 

Initial staffing for Edge will be 
modest. "We're looking at it as a 
nice boutique label operation," 
says Frio. 

Pointing to his work in the '70s 
with the Uni label, which released 
records by Elton John, Neil Dia- 
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mond, and Olivia Newton -John, 
Frio says that operating that com- 
pany "didn't take much [money], 
and we think it can be done again." 

Edge Records is headquartered 
at 9034 Sunset Blvd., Suite 107, 
Los Angeles, Calif. 90069. The tele- 
phone number is (213) 274 -5577. 

YO -YO SYNDROME: With MGM reunited with United 
Artists, plans for the reactivated United Artists Rec- 
ords have gone through yet another shift in direction. 
Now it looks like the reconstituted UA label will initially 
follow a path similar to that taken by the original studio 
spin -off line in the late '50s and early '60s, focusing on 
soundtracks. Bob Greenberg confirms that the added 
flow of film and TV music from MGM will yield "a ton 
of soundtracks," expected to include some boob tube 
projects as well. "Instead of trying to build a company 
with new artist signings, we're already swamped with 
movies," he reports. Just shipped is the label's maiden 
album release, "The Karate Kid Part II." Greenberg 
adds that he is already gearing up for development of 
the package for the next James Bond saga. Track prod- 
uct concerns new properties, with the old MGM tracks 
now being reissued by MCA Records. 

KEITH WON'T GO: Persistent rumors that Keith 
Richards would show up for Farm Aid II were quashed 
last week by his press agent, Paul Wasserman, who is- 
sued a formal denial, claiming that the Rolling Stones 
guitarist had never been asked. Although Richards' 
statement was prompted by the rocker's concern that 
fans might think he was "a no -show to such a worthy 
event," it's interesting to note Willie Nelson's com- 
ments, heard during a V11-1 press conference June 5 in 
Los Angeles. Responding to rumors that the Stones 
might appear at the July 4 Austin picnic, the red- headed 
tunesmith said, "I saw Ron Wood yesterday, and he 
didn't say yes, he didn't say no, he just went back to 
sleep." We suspect there's at least one duet Willie isn't 
likely to join in on. 

PRESSTIME FLASH: John Sykes, MTV Networks' 
vice president for programming and a crucial spoke 
in the cable company's wheel, resigned Monday (16) 
with 30 days' notice. Sykes will be relocating from 
New York to Los Angeles, where he will be "integrat- 
ing film and music" for the Creative Artists Agency. 
Clients handled by CAA include Prince, Madonna, ZZ 
Top, Dustin Hoffman, Robert Redford, and Sly Stal- 
lone. No word on a replacement for Sykes. 

TV FOR "RADIO ": Seeking added sales mileage for 
its platinum -selling "Raised On Radio" album by Jour- 
ney, Columbia Records has launched a 30- second cable 
TV spot campaign, targeted to the top 20 markets. Co- 
lumbia says the spot "creates an environment of altered 
reality and uses advanced techniques of motion control 
camera work, detailed miniature models, and effects 
animation." Prepare for the jump to light speed, Luke 

. Audiofidelity Enterprises, first to market a com- 
mercial stereo recording back in 1957, is having the 
same difficulties as other labels in getting its share of 
the newest audio marvel, compact disks. Although the 
company earmarked 11 titles for CD release some time 
ago, thus far only three have shipped. A Mantovani al- 
bum came first, and now two others are available, the 

digitally remastered "Louis Armstrong /Snake Rag" 
(Chiaroscuro) and "Daahoud" by Max Roach and 
Clifford Brown. 

ALL IN THE FAMILY: Prince's sister, Tyka Nelson, 
a singer and songwriter in her own right, is following in 
her brother's footsteps -she's preparing to record her 
first album in Minneaplis. Jerome Braley, formerly 
with George Clinton's P -Funk mob and his own Muti- 
ny, will be helming the sessions for Sympatico Produc- 
tions. Tyka is being managed by Jeffrey Pink, who last 
year unearthed an LP from Prince's early Twin Cities 
sessions, "The Minneapolis Genius," on the Hot Pink 
label. 

CIRCUIT BREAKER: Is the fast -growing Circuit 
City home electronics chain backing out of home video 
software? The Richmond, Va., web, which has extended 
its reach to both coasts, has taken out full -page spreads 
in Washington, D.C. -area papers offering Beta titles at 
$8.95, a move supplier sources claim presages eventual 
liquidation of all video software inventory. Video hard- 
ware would remain a bullish commodity, according to 
our sources ... Jim Rismiller, formerly a partner in the 
L.A. concert promotion firm Wolf & Rismiller, has 
opened his own talent agency, Risky Business. Based 
in Westwood, the agency has Charlie Sexton as its first 
client; the Texas rocker was represented by Rismiller as 
an indie agent for a year and a half ... Look for Steve 
Love, former executive vice president of ATV Music, to 
announce a significant wave of publishing, production, 
and management associations for his five -month -old 
LoveLand Music Inc. shortly. 

JULIE STYNE, the veteran Broadway /film composer, 
expressed admiration for Billy Joel at a recent meeting 
of the Music Publishers' Forum /New York, but con- 
fessed to never having met the superstar. An attendee, 
Bob Esposito, a former CBS music publishing exec and 
now a consultant at Bourne Music, decided to do some- 
thing about it: He's contacted Joel's management, and 
it appears the writer /artist is just as eager to meet 
Styne. A meeting's now in the works ... A memorial 
service for Russ Sanjek, the musicologist and former 
vice president of public relations for BMI, is being held 
Tuesday (24) at 2:30 p.m. in the sanctuary of New 
York's St. Peter's Church, at 54th Street and Lexington 
Avenue. Sanjek died June 11 after a long illness. 

A MIAMI RADIO update came through afterall (see 
Vox Jox, page 14). Former WHQT program director 
Bill Tanner topped several stróng candidates for the 
PD -ship at top 40 outlet, WCJX there. 

FINAL DETAILS on a major stateside opera recording 
program were being buttoned down last week. Because 
of high domestic recording costs, such projects have 
largely been limited to European venues in recent de- 
cades. Edited by SAM SUTHERLAND and IRV LICHTMAN 

Santrizos Resigns As Chief Of Thom EM / /HBO Video 
NEW YORK Nicholas Santrizos 
resigned Thursday (19) as president 
and chief operating officer of Thorn 

EMI /Home Box Of- 
fice Video. 

Santrizos will be 
leaving his position 
after the week end- 
ing July 4. No suc- 
cessor has been 

LATE 

NEWS 
named. 

No reason was given for Santri- 
zos' resignation. He says he intends 
to stay in the home video business 
and is looking for a venture that will 
"offer the kind of challenge Thorn 
EMI .offered when we first began 
it." 

Santrizos has been with the ven- 
ture since it was formed in June 
1982 after the dissolution of Thorn 
EMI Video Programming Enter- 
prises. Sales have approximately 
doubled each year of his tenure, 
with the company's revenues for 
1985 topping $100 million. 

Recently, Thorn EMI Screen En- 

tertainment was sold to the Cannon 
Group, raising some uncertainty as 
to the future of the joint venture. 
Santrizos says this had no impact on 
his decision. 

Before joining what was then 
Thorn EMI Home Video, Santrizos 
was a senior account supervisor at 
BBDO, the giant advertising agen- 
cy. He also worked at Grey Adver- 
tising and Ogilvy & Mather, and he 
was a vice president /international 
at American Can Co. 

Santrizos' philosophy at Thorn 
EMI /HBO reflected his advertising 
and marketing background. The 
company concentrated on coordinat- 
ed marketing campaigns instead of 
low- priced promotions to compete 
with the majors. Thorn EMI /HBO 
announced its first sell- through- 
priced campaign only a few weeks 
ago. 

Thorn EMI /HBO's greatest suc- 
cess during Santrizos' tenure was 
"Rambo: First Blood Part II," 
which is considered the top -selling 

$79.95 title in home video history. 
The movie shipped 427,000 units on 
preorder, a number many distribu- 
tors and retailers say was too high 
for the market to absorb at its cur- 
rent state of development. 

Estimates are that Thorn EMI/ 
HBO ranks about No. 7 in dollar vol- 
ume in the home video industry, 
with a unit volume share of about 
5% and a total dollar volume share 
of about 7 % -8 %. TONY SEIDEMAN 

AMC Honor for Goldman 
NEW YORK Elliot Goldman, 
president and chief executive offi- 
cer of RCA /Ariola, has been 
named the recipient of this year's 
humanitarian award by the AMC 
Cancer Research Center's enter - 
tainment industry campaign. 

Goldman will be presented the 
award officially at a dinner Dec. 
13 in New York. The theme and 
venue of this year's event will be 
announced at kickoff receptions to 
be held soon in New York, Los An- 
geles, and Nashville, at which time 
committee chairmen will also be 

named. 
The 18th annual event will also 

mark the progress of "High Prior- 
ity," established by women in the 
music community to provide a na- 
tional network for breast cancer 
information and innovative re- 
search under the auspices of 
AMC. 

Headquartered in Denver, the 
AMC Cancer Research Center is 
committed to the control of cancer 
through public awareness and un- 
derstanding. 
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Did you think that 
it was possible 
fora 4-year old 

independent label 
out of London, England 

to become a major 
force in black music 

in America? 
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