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Despite Hits, New Indies
Maintain _N_arrow Focus

BY BRIAN CHIN

NEW YORK The appearance this
year of five independent-label sin-
gles in the Hot 100—one of them in

the top 20—gives
A SP[GM[ other indies cause
BILLBOARD

for optimism. But
for the newest indie
labels, the key to
success still ap-
pears to be narrowly targeted
product. (For a report on the inde-
pendent label scene in Canada, see
page 3.)

The start-ups of 1985 and 1986—
Sleeping Bag, DJ International, Su-
pertronics, Jump Street, Vinyl Ma-
nia, Fleetwood, MegaBold, Thom/
Tay, and Pow Wow—say they mar-
ket to a niche. For each, the savvy

Galif. May Use
State Statutes
Vs. Bogus Vids

BY CHRIS MORRIS

LOS ANGELES California—
egged on by the movie industry’s
antipiracy unit—could become the
first state to prosecute videocas-
sette counterfeiters using state
trademark laws.

In two test cases, retailers who
are believed to have dubbed and
sold protected videocassettes will be
prosecuted under California laws
forbidding the illegal duplication of
trademarks.

The forthcoming cases—one in
northern California, the other in
Southern California—came to light
during a speech by Richard Bloeser,
director of the Film Security Office

(Continued on page 86)

ANALYSIS

strategy to achieve longevity is to
define and limit their scope realisti-
cally.

This was initially the case for the
now-established early-'80s start-
ups, Profile and Tommmy Boy. Both
indies have charting singles: Pro-

(Continued on page 81)

More Lahel Aid To Radio Gampaigns

Promo $$ Shift To Contests, Giveaways

BY KIM FREEMAN

NEW YORK Top 40 radio program
directors report an increase in ma-
jor label support for on-air eontests
and giveaways.

The development appears to be
part of the changing relazionship

between radio and the record com-
panies in the wake of major label
suspensions of independent promo-
tion earlier this year. In addition to
putting more promotion reps in the
field, most labels appear to be giv-
ing those reps more money to sup-
port records at radio.

Movie Songs Are Ghart Blockbusters

BY PAUL GREIN

LOS ANGELES The Hot 100 is
ablaze with summer movie-griginat-
ed singles.

Just two weeks into the peak
summer movie-going season, seven
songs from summer films are in the
top 40 on Billboard’s Hot 100. At

Who? What? What are they cdled? What’s that name again?
The who? Pass that by me again. A biow what? What's a Blow
Monkey? STILL WCNDERINC WHAT A BLOW MONKEY I1S—
NOW THAT THE WHOLE WCRLD IS DIGGING THEIR
SCENE? “Animal Magic"' LP—NFL1-8065 “Digging Your Scene”
single—PB-14325 FCA Records.

this point last year, only two songs
from summer movies were in the
top 40.

The seven summer film hits in
this week’s top 40 are Madonna’s
“Live To Tell” (Sire) from “At Close
Range’’; El DeBarge’s “Who's
Johnny” (Gordy) from “Short Cir-
cuit”’; Kenny Loggins’ “"Danger

ADVERTISEMENTS

Zone” (Columbia) from “Top Gun’’;
Prince & the Revolution’s “Moun-
tains” (Paisley Park) from “Under
The Cherry Moon”; Rod Stewart’s
“Love Touch” (Warner Bros.) from
“Legal Eagles”; Billy Joel’'s “Mod-
ern Woman” (Epic) from “Ruthless
People”; and Peter Cetera’s “‘Glory

(Continued on page 87)
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In just 2 ¢ears, the JUDDS have gamered a string of #1 hts and
a platinun LP, WHY NOT ME. They've become the fastest and
biggest selling artists since Alabama. Their platinum bounc LP,
ROCKIN WITH THE RHYTHM, has already produced two # 1
singles, "Have Mercy” & “Grandpa" and their new single

“Rockin With The Rhythm” is the perfect uptempo summ.er
time song. Everyone is ‘Rockin Wit The Rhythm of the Judds.’

At least one label, Columbia, has
committed itself to costly national
campaigns. Other labels vary in the
amount of money redirected for ra-
dio; some say it's “business as usu-
al.” But the comments of top 40 pro-
grammers indicate an increase in
generous promotion offerings, bet-
ter local service, and, in some cases,
time buys.

“Promotional activity has in-
creased about 200% since [indie
cuts] happened,” says KDWB Min-
neapolis program director Dave An-
thony.

At KZZP Phoenix, PD Guy Zapo-
leon says, “What I see is much more
stepped-up intent [by labels] to do
more promotions, more time buys,
and to be more service-conscious in

(Continued on page 86)

BMA Gampaign
Goes To Gollege

'BY NELSON GEORGE

NEW YORK An all-star member-
ship drive and new support from
corporate sponsors are keys to im-
proving the effectiveness of the
Black Music Assn., according to ex-
ecutive director Rick Morrison.

The recently appointed head of
the BMA says the group’s promo-
tional efforts are designed to at-
tract 1,500 registrants to its annual
convention, to be held this year Oct.
1-5 in Miami.

(Continued on page 87)
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THE STATLER BROTHERS: ANSWERING THE

CURTAIN CALL TO GREATNESS ONCE AGAIN.

HARMONIZING FOUR PERFECT,

OICES WITH TIMELESS WIT

AND HUMOR, THE STATLERS CONTINUE THEIR TRADITION OF SUCCESS
WITH FOUR FOR THE SHOW, FEATURING THE SINGLE “COUNT ON ME.”

ON MERCURY RECORDS, CASSETTES AND COMPACT DISC.

www americanradiohistorv com
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FEATURING THE HIT SINGLE
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({THEME FROM THE MOVIE "THE KARATE KID PART I}

PRODUCED BY MICHAEL OMARTIAN

MANAGEMENT: FREDDY DEMANN DEMANN ENTERTAINMENT, INC.

©1986 WARNER BROS. RECORDS, INC. {5 @
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Ganada Indieé At Crossroads

™

Gouvt’s $25 Mil Aid Plan Is Needed Boost

BY KIRK LaPOINTE

TORONTO To be a Canadian inde-
pendent label chief these days is to
confer frequently with your banker,
hear from your creditors, and know
your artists intimately.

There are a handful of survivors
and successes in a system that prac-
tically forces the independent sector
to seek refuge under the distribu-
tion and manufacturing umbrella of
a major, foreign-owned label. For
the most part, however, the Canadi-
an record business remains in a
fragile state.

So declared the Canadian Inde-
pendent Record Production Assn.
(CIRPA), the trade group oversee-
ing the indies, in a recent brief to
the federal broadcast regulator. Siz-
able increases in production bud-
gets, the concentration of power
among a few major labels, and a de-
cline in new music broadcasting out-
lets have forced the business to find
new ways to stay alive.

“What’s going on here is indica-
tive of what’s going on around the
world,” says Earl Rosen, executive
director of CIRPA. “The introduc-
tion of videos and sophisticated pro-
motional techniques means spend-
ing more resources on fewer prod-

‘Some of the
budgets for
recording these
days are scary’

ucts, and that means that the major
labels are in a better position to in-
crease their advantage over the in-
dependent label.”

The vulnerability of the indepen-
dent sector has been made clear in
the last two years. Both Ready Rec-
ords and Solid Gold Records col-
lapsed, even though they were gen-
erally considered among the top

five indies. And in recent weeks, the
federal government has indicated
its willirgness to do more than ac-
knowledge the contributions the in-
dies make to Canadian culture.

After years of being lobbied, the
government has promised a $25 mil-
lion assistance package over the
next five years. It’s not a lot of mon-
ey, but it’s $25 million more than
what wes available before. Details
are still Deing ironed out on how the
money will be disbursed, but the
government says there are other
measures in the works to help the
business. -

This is not to say there are no
bona fide successes that can stand
alone without assistance. Two in-
dies, Attic and Stony Plain, are each
in their second decade and on firm
ground financially. Both are excep-
tions to the new rule that says in-
dies must be extensions of artist
manage:ment firms.

Examples of the latter rule in-

(Continued on page 81)
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The Freedom Fight. Nona Hendrix, Yoko Ono and son Sean, Bryan Adams, Sting and Lou Reed join other noted artists
on stage to perform *“| Shall Be Released” as the finale for the Amnesty International show at New Jersey's Meadowlands
Arena on Sunday (15). (Photo: Chuck Pulin)

Chain Squares Off With Musicland For ‘Battle Of California’

Wherehouse To Acquire Record Factory

BY EARL PAIGE

LOS ANGELES A loud volley was
fired June 12 in what retailing in-
dustry insiders term the “battle of
California,”” when the 158-unit
Wherehouse Entertainment an-
nounced its intention to acquire the
37-unit San Francisco-based Record
Factory (Billboard, June 21).

The memorandum of understand-
ing to acquire 23 of the Bay area
chain’s stores for $11.6 million came
shortly after Musicland’s purchase
of Southern California’s 36-unit
Record Bar subsidiary, Licorice Piz-
za (Billboard, May 3). The 23 units
sold by privately held Factory are
said to have grossed $28 million dur-
ing its last fiscal year; the 14 re-
maining stores in the chain, which

are said to be located close to exist-
ing Wherehouse locations, will be
shuttered.

With these recent acquisitions, lo-
cally based Wherehouse and Minne-
apolis-headquartered Musicland
line up more competitively in the
California arena of freestanding
and so-called “combo”-type outlets
offering prerecorded music and full-
line video. Like Licorice, Record
Factory is nearly devoid of mall
stores; only one remaining Factory
unit is in a mall. Licorice has two
mall units. While 34 Licorice units
have video rental departments, at
least half the Record Factory stores
offer video. Chainwide, though,
Wherehouse has 113 combos.

Sacramento-based Tower Rec-

ords/Tower Video and Los Angeles-

area chain Music Plus—the remain-
ing major-chain entities in the
state—are freestanding, and “com-
bo” oriznted. In California, Tower
has 27 record stores, 22 video out-
lets, and seven bookstores. In many
cases tneir music, video, and book
units are clustered. Music Plus has
45 stores, with 43 offering both au-
dio and video inventory.

Sterling Lanier, Factory presi-
dent, will serve Wherehouse in a ca-
pacity that has yet to be announced,
according to Richard Chapin, chief
financial officer for Wherehouse.
Lanier, declining comment while the
deal is pending, joined then 5-year-
old Record Factory in 1976, when it
numbered nine stores. Prior to that,
Lanier was a stock broker.

(Continued on page 84)
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Goodman, King Of Swing, Dies
Popularized The Big-Band Sound

BY PETER KEEPNEWS

NEW YORK Few musicians ac-
complish in a lifetime what Benny
Goodman accomplished in the span
of a few years. Not only did he
emerge from obscurity in the mid-
'30s to become America’s first
mass-media pop superstar, he was
also the key figure in a movement
that changed the nature of Ameri-
can music forever.

Goodman—who died of an appar-

ent heart attack at the age of 77 on
June 13 in his Manhattan apart-
ment—was more responsible than
any other musician for popularizing
the big-band sound and initiating
what came to be known as the
Swing Era. In so doing, he opened
the ears of mainstream America to
a more potent, undiluted form of
jazz than many people had any idea
existed.

Goodman was a virtuoso clarinet-
ist and an outstanding band leader,

Today we tend to refer to recorded
music as “product” or “software”
with the hope that after its release
it will “move” untold “units” or
“tonnage.” Just so many biscuits
baked for tomorrow’s breakfast.
In reflecting on the loss of three
giants—performers Benny Good-
man and Kate Smith and lyricist
Alan Jay Lerner—in the space of
several days, we read of their pro-
digious talents in the context of
how their art bestowed on them a
world of admirers. Their success

A Tribute

Artistry Will Be Their Legacy

on recordings, undoubtedly mod-
est in comparison to today’s poten-
tial, flowed from the same rare
strengths we attribute to the gi-
ants of music today: the ability to
move us emotionally.

The enduring contributions of
these departed legends should re-
mind us to keep the artist upper-
most in our thoughts; “product”
and ‘“‘tonnage” are order-form lin-
go and nothing more.

known for his high musical stan-
dards and for his good taste in musi-
cal associates. Lionel Hampton,
Harry James, Gene Krupa, Peggy
Lee, and Teddy Wilson are among
the better-known performers who
got their first significant exposure
in Goodman’s band.

He was not the first person to
lead a big jazz band, and there are
few serious students of jazz who
would argue that his ensemble was
the best; it was neither as creative
as Duke Ellington’s nor as hard-
driving as Count Basie’s.

But being a white band leader,
Goodman had more access to the
big hotel ballrooms and to radio
than Ellington or Basie did. And be-
ing both an ardent jazz lover and a
strict perfectionist, he was able to
put together a band that combined
the swinging spirit of jazz with a
high level of precision and skill—re-
sulting in a fresh, uplifting sound
that took a Depression-racked na-
tion by storm and turned the be-
spectacled clarinetist into a pop idol.

The recordings that established
Goodman’s reputation included
“Let’s Dance,” “Sing, Sing, Sing,”
“Don’t Be That Way,” “And The
Angels Sing,” and “Goodbye.”

The Chicago-born Goodman be-
gan his recording career with Ben

(Continued on page 80)

Penned Favorites Such As ‘Camelot’ And ‘My Fair Lady’

Lemer, Gelebrated Lyricist, Dead At 67

BY IRV LICHTMAN

NEW YORK Alan Jay Lerner, the
lyricist/librettist who died of lung
cancer at the age of 67 here Satur-
day (14), left behind a well-docu-
mented legacy on recordings of his
vaunted talents.

Through original cast or sound-
track releases and multiartist trib-
utes, the great bulk of Lerner-asso-
ciated songs and scores is etched in
recorded performances.

Among the standards that flowed
from shows and movies with lyrics
by Lerner are “Almost Like Being
In Love,” “I Talk To The Trees,”
“They Call The Wind Maria,” “On
The Street Where You Live,” “I
Could Have Danced All Night,”
“Get Me To The Church On Time,”
“With A Little Bit Of Luck,” “I've
Grown Accustomed To Her Face,”
“Gigi,” “I Remember It Well,”
“Thank Heaven For Little Girls,”
“If Ever I Would Leave You,” and
“On A Clear Day.”

In at least one known instance, in
a commercial recording made for
Heritage Records in the early ’50s,
Lerner himself sings songs he
wrote with Kurt Weill (for 1948’s
“Love Life”’) and his chief collabora-
tor, Frederick Loewe. This album
was recently re-released by DRG
Records.

Yet to see the light of day is the
existing original-cast recording of
Lerner’s last Broadway show,
1983’s “Dance A Little Closer,” with
music by Charles Strouse and re-
cording production by producer Bob
Sher and Strouse. Continuing finan-
cial and legal problems have pre-
vented its release by Columbia Spe-
cial Products, the specialty line of
CBS Records, according to Sher and

John Frank of CSP.

After “Brigadoon,” a 1947 Lerner
& Loewe triumph that followed sev-
eral disappointing collaborations,
and their first cast album (on RCA),
the pair wrote three successful
Broadway musicals—1951’s “Paint
Your Wagon” (RCA), 1956’s “My
Fair Lady” (Columbia)-and 1960’s
“Camelot” (Columbia).

“My Fair Lady” is, of course, the
crowning achievement of the Ler-
ner & Loewe collaboration. It was
for many years CBS Records’ best-
selling album at over 5 million units
sold. A 20th anniversary production
was also recorded by Columbia, and
a 1958 stereo version of the show,
recorded during the London run

(Continued on page 80)

Kate Smith Dies At 79;
Top Singer In ’30s, ’40s

NEW YORK Kate Smith, whose
singing voice and personality ex-
pressed the romantic and patriotic
longings of her fans in the '30s and
'40s, died Tuesday (17) at Raleigh
(N.C.) Community Hospital. In ill
health for the past decade, she was 79
years old.

Smith, a soprano who never took
singing lessons, started her record-
ing career in 1926 under inauspicious
circumstances. She recorded several
“test” sides for Victor Records in
Camden, N.J., but nothing was re-
leased. Later that year, interestingly,
she recorded the same sides for Co-
lumbia Records, a forerunner of to-
day’s CBS Records, and two of them
were released. She recorded for Co-
lumbia through 1933, then moved on
to Decca and later Victor. She signed
a new deal with Columbia in 1940, re-
cording for the company until 1946.

While Smith had achieved fame as
a recording artist and radio, stage,
and screen personality, a perfor-
mance of a 20-year-old Irving Berlin
“trunk” song on radio on Nov. 11,
1938—Armistice Day—established

her image as a reflection of the na-
tion’s hopes and aspirations. The
song, “God Bless America,” which
Berlin retrieved from his catalog of
unpublished material, achieved such
popularity that many wanted it desig-
nated the country’s national anthem.
When she first recorded the song, for
Victor, the flip side was “The Star-
Spangled Banner.”

Smith, born in Greenville, N.C., re-
turned to Columbia Records in 1940
and had a big hit with her first re-
lease—“The Woodpecker Song.” She
also re-recorded her famed theme
song, “When The Moon Comes Over
The Mountain.” During World War
II, she was responsible for selling
millions of dollars in war bonds.

Smith’s recording efforts were spo-
radic in the ’50s and "60s before she be-
came ill. However, her recorded and
occasional live performances of “God
Bless America” were much publicized
in 1974 when they replaced “The Star-
Spangled Banner” at Philadelphia Fly-
er hockey games. The team was more
successful on days the song was per-
formed. IRV LICHTMAN

Latin Introduction. Capitol-EMI Music chairman and chief executive offic er
Bhaskar Menon, left, toasts EMI Spain artists Rocfo Jurado and Dyango ¢t a
luncheon celebrating the success of their recent debut performance at Lcs
Angeles’ Universal Amphitheatre. (See review, page 20.)

Executive "Turntable

BILLBGARD. Margaret Lo Cicero is appointed radio/singles category t1anag-
er for Billboard magazine in New York, reporting to associate pulisher
Gene Smith. In this newly created position, she will be involved in tl e mar-
keting of major new advertising products for the record industry. Tt 2 most
recent project was “Billboard’s Programmer’s Power Package,” wh ch has
presented singles from A&M, Capitol, and MCA. Lo Cicero has held adver-
tising and promotion posts at various radio stations, including WLI}. Long
Island and KLOL Houston.

RECORD GOMPANIES. Gregory Fischbach is appointed president of RC A/Ar-

LO CICERO FISCHBACH DOBBIS SKOF O
iola Records International in New York. He was president of Act vision,
Inc. Also, Rick Dobbis is named to the newly created post of executire vice
president for RCA Records U.S. in New York. He was vice president of
marketing for Chrysalis.

Bob Skoro joins PolyGram Records in Los Angeles as vice president of
a&r, West Coast. He was director of professional activities U.S. “or the
Chappell Music Group.

MCA Records Canada makes the following appointments: Graham Pow-

-

e

ROVNER

SANDHAUS BARBER BLUIA
ers, vice president of sales and marketing; Randy Lennox, director of
sales; Stephen Tennant, director of marketing for MCA and Chrysalis;
Lesley Soldat, director of national promotion; Doug Spence, Cntario
branch manager; and Kevin Frenette, Atlantic sales and promotion rianag-
er. Powers succeeds George Burns, who recently resigned to pursue other
interests.

Columbia Records promotes Phil Sandhaus to the newly created post of
director of national marketing development in New York. He was East
Coast director of product development. Sandhaus is succeeded br Jack
Rovner, who was upped from East Coast director of product marketing.

Chrysalis Records in New York appoints Chris Tobey national dire:tor of
marketing development. He was national sales coordinator for Arista.

Lisa Frank is promoted to associate director of national AC promotion
and artist development at Elektra Records in New York. She was manager
of national artist development.

Rhino Records in Santa Monica, Calif., names Kelly Salloum customer
service representative. She was retail coordinator for Side One Marketing
and Management.

DISTRIBUTION/RETAILING. Ornetta Barber is promoted to director of black mu-
sic marketing for the Warner/Elektra/Atlantic Corp. in Burbank, Calif.
She was senior director of national marketing research. Also, Claire Con-
lin is elevated to director of national advertising, based in Burbank. She

(Continued on pcge 86)
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“GOOD-BYE”
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BENNY GOODMAN

1909-1986

P
“':" RED SEAL
Where artists become tegends.

“"GOOD-BYE™ Words and Music by GORDON JENKINS ¢ Copyright 1935 by Lz Salle Music Publishers. Inc. Copyright renewed and assigned to MCA MUSIC, A Division of MCA INC.. New York. N.Y. USED BY PERMISSION ALL RIGHTS RESERVED

Tmkis) » Registered ® Marcats) Registradaisi: RGN by RCA Corporation; Red Seal trademark by RCAArlola international. « “986. RCA/Arislalinternationai
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Pressure From Trade Benefits?

Singapore Pledges To Gurh Piracy

BY BILL HOLLAND

WASHINGTON Singapore's am-
bassador here has told U.S. govern-
ment officials that Singapore is
ready to take the first steps in curb-
ing its rampant piracy and counter-
feiting of American records and
tapes and other intellectual proper-
ty.

Ambassador Tommy T.B. Koh
had meetings with U.S. Trade Rep-
resentative officials earlier this
month, according to an embassy
staffer, and pledged to “explore the
possibility” of entering into a bilat-
eral treaty with the U.S. granting
eligibility to U.S. works as part of
its radically overhauled copyright
law now pending in special commit-
tee there. Essentially a domestic
copyright law update, the measure
would also extend to protection of
U.S. works.

Koh says protection of U.S.
works would also be part of an in-
terim measure pending Singapore’s
adherence to the Universal Copy-
right Convention.

The overseas market for bogus
records and tapes is estimated at
more than $1 billion annually, with
Singapore said to be responsible for
more than $220 million in displaced
sales,

The shift in Singapore’s attitude,
sources say, is at least partly due to
the amended GSP Renewal Act
signed into law last year, which ties

GSP trade benefits for developing
nations to beefed-up provisions de-
manding greater protection for in-
tellectual property.

The announcement of the agree-
ment was made in a Senate trade
hearing Tuesday (17) by Stan Gorti-
kov, president of the Recording In-
dustry Assn. of America, acting as
spokesman for the International In-
tellectual Property Alliance, an um-
brella group representing seven
U.S. trade associations, including
the recording industry.

Singapore was accorded some un-
usual complimentary remarks by
Gortikov at the hearing: “We are
delighted that this major obstacle to
copyright relations between the
U.S. and Singapore has been elimi-
nated, and we commend the govern-
ment of Singapore for the spirit of
cooperation that has led to this reso-
lution,” he said.

Gortikov also testified in opposi-
tion to S. 1867, which would “gradu-
ate” developing countries from the
GSP trade benefits as their econo-
mies advance. He argued that the
amendment, proposed by Sen. John
D. Danforth, R-Mo., who is also
chairman of the Subcommittee on
International Trade, would elimi-
nate the leverage the U.S. is begin-
ning to have over countries with un-
restrained piracy and counterfeit-
ing practices. Spokespersons for
other industries, however, were in
favor of the amendment.

WEA Intl Projects Best Year
But DAT Goncerns Gomyn

NEW YORK WEA International
executives who attended a three-
day meeting of worldwide manag-
ing directors here in early June
heard a mixture of glad and bad tid-
ings.

Warner Communications senior
executive Robert Morgado predict-
ed 1986 would be the best year ever
for the company’s Recorded Music
division, but Record Group presi-
dent Stan Cornyn issued warnings
against Digital Audio Tape (DAT)
and the possibility of nonrecord-in-
dustry interests hijacking new CD-I
technology.

WEA International co-chief exec-
utive officers Nesuhi Ertegun and

Ramon Lopez hosted the meet, wel-
coming new managing directors
Jimmy Wee (Singapore), Daniel
Sousa (Portugal), Marc Exiga
(France), Claude Nobs (Switzer-
land), and Gunther Zitta (Malaysia).
Recently appointed senior vice pres-
ident Stephen Shrimpton was also
introduced to the 25 international
delegates present.

U.S.-based representatives in-
cluded Warne® Bros. chairman Mo
Ostin and president Lenny War-
onker; Sire chief Seymour Stein;
Elektra chairman Bob Krasnow; At-
lantic chairman Ahmet Ertegun,
vice chairman Sheldon Vogel, and

(Continued on page 80)

BY JIM McCULLAUGH

LOS ANGELES Carolco Pictures
here, producers of “First Blood”
and “Rambo, First Blood I1,”” has
acquired a minority interest in the
NCB Entertainment Group, pro-
viding the latter firm with $25 mil-
lion in capital.

Carolco will gain day-to-day op-
erational control of the company,
while NCB founder Noel Bloom
says he will “concentrate on acqui-
sitions and development of new
product and on our marketing, dis-
tribution, and duplication opera-

Firm Gains Operational Control

Garolco Invests In NGB

tions.”

Founded in 1984, NCB markets
home video product on a variety of
labels, including USA Home Vid-
eo, Family Home Entertainment,
Monterrey Home Video, Thriller-
video, and USA Sports Video.
NCB also encompasses Creative
Video Services, one of the largest
video duplicators and video post-
production firms in the country;
The Video Station Inc./Coast Vid-
eo Distributors; Cinema Color
Corp.; Jelly Bean Productions; and
The Art Department, a design and

(Continued on page 73)

Gortikov testified that although
the alliance would be “the first to
petition for ‘de-designation’ " if the
GSP program did not result in “ade-
quate and effective protection, if a
country does enact adequate and ef-
fective laws and enforces those
laws, we believe that such a country
should not be graduated from the
program.”

Several other trade proposals
pending in Congress would further
strengthen administration clout
over Pacific-rim countries with no
protection for U.S. intellectual prop-
erty.
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Developing New Talent. Pictured at a recent recording session at New York's
Greene Street Studios for unsigned recording artist Joshua are, from left,
producers Arif and Joe Mardin, Joshua, and Take Two Management’s Sharon
Steinback and Skip Styles. The Mardins are producing the young artist’s debut

single, “Jimmy.”

by Paul Grein

This week's column was written
by Rob Hoerburger.

PAST AND PRESENT members
of Genesis monopolize this week’s
chart action, led by the group it-
self, whose single ‘‘Invisible
Touch” busts into the top 10 at
No. 8.

The group’s album, “Invisible
Touch,” debuts at No. 23, making
it the fifth-highest-debuting al-
bum of the year, behind Van Ha-
len’s “5150""; Prince & the Revo-

Peter Gabriel
is third Genesis
member to have

top 10 album

lution’s ‘“‘Parade” and Patti La-
Belle’s “Winner In You,” which
both came on at No. 14; and the
Rolling Stones’ “‘Dirty Work,”
which debuted at No. 21. “Invisi-
ble Touch” bows one notch higher
than group member Phil Collins’
1985 blockbuster, ‘“‘No Jacket Re-
quired.”

“Invisible Touch” will likely be-
come Genesis’ fourth consecutive
top 10 album, following ‘“‘Aba-
cab” (No. 7, 1981), ‘“Three Sides
Live” (No. 10, 1982), and ‘“Gene-
sis” (No. 9, 1983).

Meanwhile, Genesis founder
Peter Gabriel, who left the group
long before its commercial flour-
ish, lands his first top 10 album
with “So,” which jumps to No. 10.
The highest Gabriel had reached
before “So”’ was No. 22 in 1980,
with his third eponymous album.
(For more on this phenomenon,
see the May 31 column).

“Sledgehammer,” the first sin-
gle from “So,” also moves to No.
10, making Gabriel the third
member of Genesis to reach the
top 10 apart from the group, after

CHAR

Collins and Mike Rutherford of
Mike & the Mechanics, whose
third single, ‘“Taken In,” enters
the Hot 100 at No. 85. Genesis is
now only the third group to pro-
duce three separate top 10 acts.
All four Beatles made it after the
band broke up, and Stevie Nicks,
Lindsey Buckingham, and Chris-
tine McVie, all of Fleetwood Mac,
each have reached the top 10 with
solo singles.

Meanwhile, Collins, whose
“Take Me Home” drops down to
No. 72, enters the top five as an
outside producer for the second
time with Howard Jones’ ‘‘No
One Is To Blame.” Collins had
previously reached No. 2 produc-
ing Philip Bailey’s “Easy Lover.”

Collins’ regular co-producer,
Hugh Padgham, is quietly shap-
ing up as the decade’s hottest pro-
ducer. “Invisible Touch,” which
Padgham co-produced with Gene-
sis, gives him 15 top 10 singles
and ties him with Quincy Jones
for the most in the '80s. While
Jones’ specialty is sophisticated
r&b, Padgham has made his repu-
tation with the elite of British
pop. His first top 10 single came
in 1981 with the Police’s “Every
Little Thing She Does Is Magic.”
He has since co-produced three
more top 10s for the Police, six
for Collins, two for Genesis, and
one each for Jones, David Bowie,
and Paul McCartney.

Keeping pace with Padgham
for producer of the year honors
are Jimmy Jam and Terry Lewis,
who pick up their third pop top 10
in '86 with Janet Jackson’s ‘‘Nas-
ty,” which jumps to No. 9. The
duo also produced Jackson’s
“What Have You Done For Me
Lately,” which peaked at No. 4
last month, and Force M.D.’s
“Tender Love,” which reached
No. 10 in April.

THE MOODY BLUES continue
to surprise all chart cynics, as

they pick up their sixth top 10 al-
bum with “The Other Side Of
Life.” It follows “Days Of Future
Passed’ (No. 3, 1968, '72), ““A
Question Of Balance’ (No. 3,
1970), “Every Good Boy Deserves
Favour’ (No. 2, 1971), “Seventh
Sojourn” (No. 1, 1972), and “Oc-
tave” (No. 1, 1981).

What's particularly unusual
about the Moody Blues’ resur-
gence is that the group’s last al-
bum, ‘““Voices In The Sky,” a
greatest-hits collection, never got

Hugh Padgham
is shaping up
as the decade’s
hottest producer

higher than No. 146, and the
group’s densely layered harmonic
sound hasn’t discernibly changed.
Which only goes to show you
can’t count anyone out these
days.

SPEAKING OF NEVER say die,
’60s powerhouse Elektra Rec-
ords, which has been relatively
quiet in recent years, has two
songs in the top five for the first
time in its history. Simply Red’s
“Holding Back The Years’ leaps
to No. 4, while the previously
mentioned “No One Is To Blame”
moves to No. 5. The label's affili-
ate, Asylum, had previously
scored simultaneous top five sin-
gles with Linda Rondstadt’s
“Blue Bayou' and “It’s So Easy”
in December 1977, and with Rond-
stadt’'s “Heat Wave'’ and the Ea-
gles’ “Lyin’ Eyes” in November
1975. If ““Holding Back The
Years” reaches No. 1, it will be
Elektra’s first since Queen’s ““An-
other One Bites The Dust” in Oc-
tober 1980.
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To the man

whé —mudé the world smile

for more than half a century...

Benny Goodman recording session, January 1986.

Benny, we’ll miss you.
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BY LEEDS LEVY

Although controlled-material
clauses have been employed for
many years, the most recent decade
has seen them flourish wildly. Pre-
sumably this is due in no small part
to the Copyright Revision Act of
1976, which yielded a modest in-
crease in the statutory mechanical
royalty rate.

But my purpose here is to discuss
the future, not the past.

Editor’s note: Controlled-material
clauses in recording contracts
stipulate a reduced mechanical
royalty on songs written by the
performing artist or record pro-
ducer. '

 Clearly, the primary motivation
behind the use of such clauses is to
limit royalty expense. Because
record companies commit substan-
tial sums to record production, mar-
keting, pressing, advertising, etc.,
and more times than not are not suc-
cessful in achieving targeted sales,
they feel justified in taking every
available edge.

Sounds reasonable. However, the
record companies appear to use this
clause indiscriminately. They make
it part of the deal for old and new,
seasoned and neophyte. Unwisely, I
believe.

As an advocate of copyright and
one who has committed his profes-
sional life to the development of
songs and songwriters, I'm afraid I
cannot fully comprehend the argu-
ments presented by my colleagues

Cut-Rate Music

SONGS: YOU GET WHAT YOU PAY FOR

on the other side of the desk.

My adversaries cite the costs I
have already mentioned, as well as
‘“company policy,” as valid reasons
for their position. But no one has ex-
plained why all songs must be treat-
ed equally by the record company.
Certainly, artists enjoy a wide
range of royalty provisions. Why
not songs, songwriters, and music

cause of an unequal bargaining po-
sition or lack of confidence. The re-
sulting sin of omission can be cata-
strophic.

Consequently, my call to arms is
directed to everyone else connected
with “hit” songwriters: lawyers, ac-
countants, publishers, managers,
ete. The argument to be put forth is
basically that “You get what you

x .r=

-

ﬁ Leeds Levy is president of MCA Music
-t Publishing.

‘Record labels must
accept the idea that
songwriters contribute
to arecord’s success’

publishers?
Herein lies a commercial contra-

diction that has, unfortunately, be- -

come an industry standard.

Who should take on the struggle
to counteract this trend? One might
quickly conclude that the ‘““hit”
songwriter is the appropriate party.
But the songwriter cannot be the
primary advocate. He or she is fo-
cused on writing and has precious
little time to fight this battle.

Moreover, many songwriters are
reluctant to assert their case be-

pay for.”

If you are a hit songwriter (or
represent hit songwriters), here are
a few suggestions to counter record
company arguments:

oIf the record company says it
has budgeted a sum for the project
which does not provide for the pay-
ment of a full rate, ask about the
projected break-even point. Suggest
that after that point is reached, the
full rate comes into play.

o[f the record company says the
writer is already being adequately

compensated because he is also the
artist and/or producer and is receiv-
ing a royalty for those services, ask
what value would be lost if the
songs at issue were not contributed
to the project.

oIf the record company refuses to
grant a full rate because of “compa-
ny policy,” contact the representa-
tives of top-selling artists on that la-
bel to learn just how far the policy
goes. You may find friends in high
places sympathetic to your plight.

The record companies must begin
to accept the notion that songwrit-
ers and active music publishers
make important contributions to the
success of recordings. Hit songs,
like artists and producers of hits,
deserve compensation commensu-
rate with their value.

If labels value songs at three-
quarters their true worth, perhaps
it is time for writers and publishers
to say, “I'll pass!” If the songs are
triple-A-rated, why shouldn’t they
receive the full rate?

Why should the song be the cor-
nerstone of the discount house of
music? And why can’t record*com-
panies adjust their break-even
points to allow full rates for hit
songs?

If your songs are only valued at a
fraction of their true worth, why
are they being recorded at all?

Finally, if you truly believe that
“It all begins with a song,” then
speak up. Don’t assume this will
take care of itself, or that this is the

-way it has to be. Remember to tell

them, “You get what you pay for.”

‘MONUMENTAL STUPIDITY’

I feel compelled to comment on the
remarks made by manager David Ru-
binson concerning classical music and
jazz (Billboard, June 14).

Jazz is a magnificent music form
and should be played in music appre-
ciation classes from kindergarten on
up. Then we will have a public to sup-
port it. Until that time corporate
sponsorship is fine.

But for Mr. Rubinson to shoot his
mouth off about ““ ... 60-year-old
white, middle-class business people
going to hear music of dead Europe-
an composers’ exhibits inexcusable
ignorance. This is the kind of monu-
mental stupidity that has plagued the

advancement of both jazz and classi- -

cal music. :
L.D. Levy
New York

PROMOTIONS AT A PREMIUM
It seems to me that distributors are
too concerned with giving away clock
radios, wallets, T-shirts, and other of-
ten-meaningless items to encourage
video retailers to buy their product.
What does a retailer do with a plastic
wallet from the movie “Fletch,” in-
scribed with the name of the manu-
facturer and distributor? Or with a
magnetic paperweight from “Star-
man”? Once such premiums worked
well. Now they have become ridicu-
lous.

In these times video retailers need
to promote as much as possible. But

Letters to the Editor

distributor dollars should not be
spent on trivial premiums to encour-
age dealers to increase orders. Deal-
ers know how many copies they need,
according to their customer base and
budgets.

A video retailer needs standups,
point-of-purchase, special promo-
tions, and co-op money!

Tom Ferrie, President
Video Quest Ltd.
Bellerose, N.Y.

THE REGGAE GHETTO

Apropos Lea Harper's recent com-
mentary on reggae (May 31), the mu-
sic continues to grow and exert an in-
fluence despite the obstacles of play-
lists and formats.

It’s certainly true that the major
roadblock to reggae in the U.S. is the
inappropriate fear and resistance
from radio format mavens. The re-
sult is still a sinister form of musical
apartheid that relegates this much-
loved music to the “homelands” of
college and public radio stations.

This @ priori lockout prevents the
public from accepting—or reject-
ing—reggae on its merits because
they can’t hear the genre’s major tal-
ents. Ironically, this is so despite the
fact that the essence of reggae is all
over the charts, making new careers
and reviving others. I can only liken
this to a theoretical situation where,
if in the '50s, all that radio played was
Elvis Presley and Pat Boone, while
Fats Domino, Little Richard, and

Chuck Berry were ignored.

Reggae’s “problem” is a problem
for the whole music industry. In the
’50s and '60s, radio stations were ac-
tually in competition to find and play
the wildest and latest sounds. Reg-
gae’s lack of record sales is totally
linked to the stagnant, constipated
condition of radio playlists.

The surveys that control radio are
inherently flawed. They can easily re-
cycle past information, but are un-
able to take into account the future.

When you look at the thousands of
hours weekly on commercial radio in
the U.S. and consider that perhaps a
handful of hours are devoted to some
of the world’s most popular musie,
you have to wonder what’s happened
to the promise of variety implied in
the public’s contract with the private
sector regarding the use of our air-
waves.

Doug Wendt
San francisco

J.A.M. FOR THE HUNGRY
On behalf of J.A.M. '86 (Jersey Art-
ists for Mankind), I would like to
thank you for your review of “We've
Got The Love” (Billboard, June 7).
The record project was conceived
nearly a year ago with the hope of
raising a few hundred dollars for the
community food bank program. As
the record gained the interest of pro-
fessionals in the music industry, we
realized we had a very special project
on our hands.

With all the support we have re-
ceived, we just may be able to add a
few more zeros to that donation to
the food bank program.

Cindy Sivak
Trustee,J.A.M.'86
Upper Montclair, N.J.

THEY'RE STILL COMPACT

Maybe I'm confused, but I thought
that for the past 2 1/2 years I had
been listening to and selling compact
discs. Now I find in your magazine
that they are apparently called com-
pact disks (with a k).

I expect we'll soon be able to order
Compact Disk stickers from NARM
to place over the erroneous Compact
Disc logo which appears on each
piece of CD product in our store.

Mike Blakesiey, Manager
Valley Music
Forsyth, Mont.

Editor’s note: For consistency,
Billboard uses the preferred dic-
tionary spelling, disk.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Hot Topics At New Music Meet

Confab To Explore Record Biz Interface

NEW YORK The relationship be-
tween radio and record labels will
be a high priority at the New Music
Seminar this year, according to Tom
Silverman, one of three seminar
founders and partners.

The seventh annual NMS is slated
for July 13-16 at the Marriott Mar-
quis Hotel here.

“Qualitatively, there will be much
more ... on how radio and record
sales work together,” Silverman
says. “It seems everyone thinks ra-
dio is an enemy of records now. We
want to clear the air by addressing
how both sides can help each oth-
er.” The added emphasis on this re-
lationship will be apparent in sever-
al areas.

WBCN Boston general manager
Tony Berardini has been recruited
to deliver one of two keynote ad-
dresses. (Rob Dickens of WEA U K.
is also keynoting.) Commonly
known as the “only GM that wears

an earring and hosts a weekly
heavy metal show,” Berardini was
chosen as a representative of ra-
dio’s progressive music supporters.

For the past two months an agen-
da committee comprised of pro-
grammers, record promoters, and
trade editors has been developing
topics for NMS’ four radio sessions.
The caliber of speakers already
lined up indicates that panel discus-
sions will be in-depth and provoca-
tive.

New York program directors Lar-
ry Berger of WPLJ and Tony Gray
of WRKS are two of several speak-
ers slated for a session examining
the pop/urban crossover situation.

Columbia’s vice president of na-
tional promotion John Fagot is mod-
erating a panel on top 40, with
speakers including WBZZ Pitts-
burgh PD Nick Bazoo, KSFM Sac-
ramento MD Chris Collins, WHTZ
New York’s Scott Shannon, WXKS

Cryin’ Cowboys. WLS Chicago programming staffers take a look and listen to
Boys Don't Cry’s hit, *‘| Wanna Be A Cowboy”’ on Profile. Shown from left in
appropriate attire are Scott Burton of the independent promotion firm Jeff
McCiusky Assocjates, WLS assistant program director and music director Chuck
Crane, Jeff McClusky and WSL MD Brian Keilly.

DANIELS

..hewsline...

AARON DANIELS is promoted to president of the ABC Radio Networks.
The Cap Cities/ABC appointment follows Ed
McLaughlin’s resignation from that post. Daniels will
continue as vice president of Cap Cities/ABC Inc.,
where he had earlier served.as VP/GM at the group’s
WPRO Providence, R.I..

PRICE COMMUNICATIONS reaches an agreement to buy
WKSE-FM Buffalo, N.Y., for $2.85 million. The seller
is Porter Broadcasting. Pending FCC approval, the
sale will give Price a strong combo in Buffalo since it
already owns WWKB-AM there.

WINCOM COMMUNICATIONS has completed the purchase of WKAU-AM-
FM Kaukauna, Wis., from Forward Broadcasting and WNFL-AM
Green Bay, Wis., from Communications Enterprises. Per FCC overlap-
ping signal regulations, Wincom will sell WKAU-AM to Martin Com-
munications.

Boston’s Sonny Joe White, and
WQXI-FM Atlanta’s Jim Morrison.

Themes likely to be addressed in-
clude playlist mechanics (from
record testing to power rotation),
research techniques and prefer-
ences, and the relationship between
top 40’s success and the music it has
to work with.

Those lined up to tackle similar
topics during the “rhythm” radio
session include WZAK Cleveland’s
Lyn Tolliver, WGCI Chicago’s Lee
Michaels, KMJQ Houston’s Ron At-
kins, Atlantic’s Sylvia Rhone, Capi-
tol’'s Ronnie Jones, WJLB Detroit’s
James Alexander, and KKDA Dal-
las’ Terri Avery.

Album radio concerns will be
tackled by Bill Hard of the “Friday
Morning Quarterback’ tipsheet,
KBCO Denver’s Doug Clifton,
KZEW Dallas’ Rob Barnett, WBCN
Boston’s Oedipus, KRQR San Fran-
cisco’s Chris Miller, and Denis Mec-
Namara, who is VP/programming
at WLIR Long Island and Bill-
board’s album rock editor.

There will be several sessions on
college radio and its effect on
record sales. And the role of jazz
and new age programming on com-
mercial radio is sure to be addressed
during a panel featuring Lee
Abrams of Burkhart/Abrams, the
Atlanta consultancy, and former B/
A consultant John Sebastian. The
latter is now working his “The New
AC’ format, formerly known as
EOR (eclectic-oriented rock).

KIM FREEMAN

KFI/KOST Exec
Donald Dalton Is
Dead At 54

LOS ANGELES KFI/KOST vice
president/general manager and
Cox Broadcasting executive Donald
G. Dalton died Tuesday (17) here
following a stroke two weeks ago
(Billboard, June 21). He was 54.

Dalton fell in the station’s park-
ing lot June 12, one day after air-
traffic reporter Bruce Wayne was
killed in a helicopter crash while de-
livering his morning reports for the
station (Billboard, June 14).

Dalton was a 12-year Cox Broad-
casting veteran, having joined the
Atlanta-based group as national
sales manager for KFI/KOST in
1974. In 1977, Dalton was promoted
to general sales manager for the
adult contemporary combo, and, in
1985, graduated to the VP/GM post
there.

Last September, Dalton was giv-
en additional responsibilities as vice
president of sales for the Cox
Broadcasting Division. Prior to join-
ing the company, Dalton held vari-
ous sales and marketing positions
with Major Market Radio in New
York for 10 years.

“We are mourning the loss of a
great friend and an outstanding ex-
ecutive,” said a Cox spokesperson.

Dalton is survived by his wife,
Mary Ann, and two daughters.

Blues Brothers. WXRT Chicago music director Lin Brehmer plays a happy
victim in the “Great American Guitar Assault,” the current tour of blues greats
Roy Buchanan, Lonnie Mack and Dickey Betts. The gathering was part of a kick
off party for the tour, and a release celebration for Buchanan's new Alligator
album “Dancing On The Edge.” The blues boys are, from left, Mack, Brehmer,
Buchanan and Betts.

Programmers reveal why they have jumped on
particular new releases.

TOP 40

Peter Cetera’s “Glory Of Love” (Warner Bros ) is ‘‘really going to be
huge,” says KUBE Seattle program director Bob Case. ‘“We've been
playing it for two weeks, and it’s been No. 1 in our top 10 every night.”
Case says the real Seattle sleeper is Miami Sound Machine’s “Words
Get In The Way” (Epic). “That’s just out there,” he says, “with adults,
females, everthing.” A single under serious KUBE consideration is
Klymaxx’'s “Man Sized Love” (Constellation/Solar/MCA). The
group’s last single, “I Miss You,” was a biggie for KUBE, and Case
says this one is a “well-produced, up-tempo summer record.”

BLACK/URBAN

Now comfortably installed as PD at WUSL Philadelphia, Tony Quar-
tarone says one power pick this week is Nu Shooz’ “Point Of No Re-
turn” (Atlantic). “It’s a mass appeal, across-the-board dance record,”
says “the Q.”” Quartarone is equally excited about Shirley Jones’ “Do
You Get Enough Love” (Philadelphia International/Capitol). “This is
just a great Philly record,” the PD says. “Plus, she's from here, so it’s
a good image record.” He adds that the Jones ballad is a good upper-
demo draw. And Anita Baker's “Sweet Love” is “just a natural
smash” in Quartarone’s estimation.

COUNTRY

Wayne Campbell, program director at WSIX-AM-FM Nashville, is
raving about Reba McEntire’s “Little Rock” (MCA). “I hate to use
that four letter word ‘rock,””” says Campbell, “but this is the kind of
hard-driving song we’ve been thinking she should do for a long time.”
The “little rock” in question, Campbell points out, is not a city but a
wedding ring. Another single Campbell is counting on as a big hit is the
Nitty Gritty Dirt Band’s “Stand A Little Rain” (Warner Bros.). “This
is one of the better songs they’ve done in a long time, with a unique-

ness that ought to make it catch on,” says Campbell.  KIM FREEMAN
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with weekly
cume audience of over 1 million.

GOLD—Stations with weekly cume
audience of over 500,000 up to 1 million.

0.M.: Mason Dixon

Nu Shooz, | Can't Wait

Howard Jones, No One Is To Blame
Bilty Ocean, There'll Be Sad Songs (T
The Jets, Crush On You

Patti LaBelle & Michael McDonald, On
Simply Red, Holding Back The Years
Genesis, Invisible Touch

Heart, Nothin' At All

George Michael, A Different Corner
Kenny Loigins. Danger Zone

Janet Jackson, Nasty

Rod Stewart, Love Touch (Theme From
El DeBarge, Who's Johnny ("Short Circ
INXS, Listen Like Thieves

The Moody Blues, Your Wildest Dreams
The $.0.S, Band, The Finest

Boys Don't Cry, | Wanna Be A Cowboy
Level 42, Something About You

Peter Gabriel, Sledgehammer

Madonna, Live To Tell

Magazine 60, Don Quichotte

Billy Joel, Modern Woman (From “Rutht
David Foster And Olivia Newton-John,
Jermaine Stewart, We Don't Have To Ta
Pet Shop Boys, West End Girls

Pet Shop Boys, Opportunities (Let's M
Bob Seger & The Silver Bullet Band, |
Peter Cetera, Glory Of Love (Theme Fr
New Edition, With You All The Way
Gavin Chns(ogher, One Step Closer To
Andy Taylor, Take Il Easy

Robert Paimer, Hyperactive

Belinda Carlisle, Mad About You

Nw—To

P.D.: Robert Walker

El DeBarge, Who's Johnny (“'Short Circ
Patti LaBelle & Michaei McDonald, On
Genesis, Invisibie Touch
Simply Red, Hoiding Back The Years
The Jets, Crush On You
Bilty Ocean, There'll Be Sad Songs (T
Howard Jones, No One Is To Blame
Janet Jackson, Nasty
Belinda Carlisle, Mad About You
Madonna, Live To Tell
TKA, One Way Love
Kenny Loggins, Danger Zone
Peter Gabriel, §Ied§lehammer
Nu Shooz, | Can't Wait
The Moody Blues, Your Wildest Dreams
EG Dail]y, ng It, Say It
Mike & The Mechanics, All | Need Is A
Prince & The Revolution, Mountains
Peter Cetera, Glory Of Love (Theme Fr
Jermaine Stewart, We Don’t Have To Ta
Level 42, Something About You
Van Halen, Dreams
Whitney Houston, Greatest Love Of All
Gavin hristogher. One Step Closer To
Andy Taylor, Take it Eas)

lets, Out Ot Mind Ouf Of Sight
Bays Don't Cry, 1 Wanna Be A Cowbo:
Miami Sound Machine, Words Get In The
Krokus, Schaat's Oul
Madonna, Papa Don't Preach
Rod Stewart, Love Touch (Theme From
Pet Shop Boys, Oh)porlunines (Let's M
Janet Jackson, What Have You Dane For
Billy Joel, Modern Woman (From “Ruthl
GTR. When The Heart Rules The Mind
Prince & The Revolution, Kiss
Bangles, If She Knew What She Wants
John Caheﬂy & The Beaver Brown Band,
The Outfield, Your Love
Timex Social Club, Rumors
The Outfield, All The Love In The Wor
Bananarama, Venus
Jean Beauvoir, Feel The Heat
The $.0.S. Band, The Finest
Stevie Wonder, Land Of La La
Regina, Baby Love
Queen, A Kind Of Magic

wmins
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P.D.: John Gorman

Genesis, Invisible Touch

Simply Red, Hoiding Back The Years
Howard Jones, No One s To Blame

The Moody Blues, Your Wildest Dreams
Peter Gabriel, Sledgehammer

Nu Shooz, | Can't Wait

The Fabulous Thunderbirds, Tuft Enuff
Heart, Nothin’ At All

38 Special, Like No Other Night

Patti LaBelle & Michael McDonaid, On
Jermaine Stewart, We Don't Have To Ta
Bob Seger & The Silver Bullet Band, L
The Rofling Stones, One Hit (To The B
Rod Stewart, Love Touch (Theme From "
Andy Taylor, Take It Easy

Madonna, Live To Tell

Billy Joel, Modern Woman (From "Ruthl
Models, Out Of Mind Out OF Sight
Bangles, f She Knew What She Wants
Van Halen, Dreams

Madonna, Papa Don't Preach

Kenny Loggins, Danger Zone

GTR. When The Heart Rutes The Mind
INXS, Listen Like Thieves

The Fixx, Secret Separation

Pet Shop Boys, Opportunities (Let's M
The Outtield, All The Love In The wor
Michael Stanley Band, When All is Sai
Journey, Suzanne

The Art Of Noise Featuring Duane Eddy,
Peter Cetera, Glory Of Love (Theme Fr
Prince & The Revolution, Mountains
Janet Jackson, Nasty

Belinda Carlisle, Mad About You

The Del Fuegos, 1 Still Want You
Emerson, Lake & Powell, Touch And Go
Bananarama, Venus

Wham!, Where Did Your Heart Go?
Beach Boys, Rock 'n’ Rolf to the Resc
The Blow Monkeas, Dnggmg Your Scene
Adrenalin, Road Of the Gypsy

Danny Wilde, Isn't it Enough

Jean Beauvoir, Feel The Heat

John Eddie, Jungle Boy

Robert Paimer, goevactlve

Joe Cocker, You Can Leave Your Hat On
Beau Coup, Born and Raised On Rock n
Golden Earring, Quiet Eyes

Krokus, School’s Out

Michael McDonald, Sweet Freedom
(Them

Steve Winwood, Higher Love

John Cafferty & The Beaver Brown Band.
Gavin Christopher, One Step Closer To
Dan Hartman, Waiting to See You
Queen, A Kind Of Magic

_____power

SRGROwWRLN—

w5

Bangles; f She Knew What She Wants 9 Madonna, Live To Teil 34 37 Andy Taylor, Take It Eas
Van Halen, Dreams 15 Howard Jones, No One Is To Blame 35 39 Bangles, If She Knew What She Wants
Sermaine $tewart, We Don’t Have To Ta 21 Kznnyolzzfgins, Danger Zone 36 40 Stevie Wonder, Land Ot La La
Prince & The Revolution, Mountains 16 The M Blues, Your Wildest Dreams 37 EX The Blow Monkeys, Digging Your Scene
Pet Shop Boys, West £nd Girls 13 Whitney Houston, Greatest Love Of All A8 — John Eddie, Jungle Bog .
Orchestral Manoeuvres In The Dark, If 14 Nu Shooz, | Can't Wait A39  —  Jeffrey Osborne, You Should Be Mine (
Robert Palmer, Addicted To Love 19 Prince & The Revolution, Mountains A40 — Emerson, Lake L Powell, Touch And Go
Robert Patmer, Hyperactive 26 Peter Cetera, Glory DI Love (Theme Fr A — Beach Boys, Rock 'n’ Roll to the Resc
Billy Joel, Modern Woman (From “Ruthl 20 Van Halen, Dreams A — Denmg DeYoung, This (s The Time
;h: SBT:ow éﬁonke s, Du‘ggl_r‘\g Vt()frlScenRe %g Orchesclaal :Aa%oeu\(r)res IS"t ThE Dark,TIV A — Jermaine Stewart, We Don’t Have To Ta
. et Shop Boys, Opportunities (Let's Gavin Christopher, One Step Closer To
New York . PD Larry Berger Mike & in echanics, All | Need is A 23 Pet Shop Boys, Op?ortunmes (Lel's M
1 1 Patti LaBelle & Michael McDonald, On John Cafferty & The Beaver Brown Band, 24 Rod Stewart, Love Touch (Theme From " -
2 2 Madonna, Live To Teil Andy Taylor, Take it £asy 25  Andy Taylor, Take It Easy
g é Ehlf Ja'é,aCVUTSr?eOeQ"Vgu Sad Songs (T :‘am;‘t Jlacll's‘onIj Whﬂil Hasve V(:u DFonedFor g; gil;y ;oec, r'ocljen:wwdowgn %erom “Rutht
Hty n, T € 32 ichael cDonald, weel reedom elinda Carlisle, Ma out You
5 S Janet Jackson, Nasty hem 28 Robert Paimer, Hyperactive
g ; gergtneyMHo:st?nA%p’?tesl ngve of All Ktzrpoisl, Restless I Z;l Jstave Woln:oood !:}lpghesv Love q ( - M
rge Michael, ifferent Corner enny Rogers, The Pride |s Back 0 Jeffrey Osborne, You Should Be Mine
8 17 El DeBarge Who's JO"nﬂng"Shorl Circ The Fixx, Secret Separation 3 Miamu’Sound Machine, Words Get In The | pisycbyiroh P.D- Nick Bazoo
9 12 Simply Red, Holding Back The Years Gavin Christopher, One Step Closer To 34 Jermaine Stewart, We Don't Have To Ta 1ttsourg UL
}? 1g [!‘9; E;bgﬂ. S‘lﬁﬂz!?:;mr?evr gadonna, Papa Don't Preach 35 ;he Outfaielg, All The Love In The Wor % g JThtz Jejts, :Zrush Oanou
evel 42, Somethin out You ananarama, Venus —  Regina, Baby Love anet Jackson, Nas!
1221 Howard Jones, No One Is To Blame Jeftrey Osborne, You Should Be Mine ( — Jougrney, Suzanne 3 4 El DeBarge, Who's fohnn: é"Shovl Circ
}i %3 az:emsnss lnvxdslale ;puchB o Rod Stewart, Love Touch (Theme From " —  Madonna, Papa Don't Preach ; ? anlleOceanL,v Th?re'lrl Il?e ad Songs (T
1AM QOUN achine, Ba gy - jadonna, Live To Tel
15 15 Rainy Davis, Sweetheart 6 9 Genesis, Invisible Touch
}g 1: :g:n'&N?r‘.m?A MhaA“‘ s, Al Need Is A Z ‘% E”T’fzjos"es' {‘h‘»’ Onxbif 1T°y Bl
ke e Mechanics, eed Is evel 42, Somethin, ut You
18 11  Orchestral Manoeuvres In The Dark, Il - 9 10 Heart, Nothin' At Aﬁ
2B Thesos Bam The Finest KIIS 027 N3 Coargevamacl, A Drens Somer "
21 25 Fako, Vienna Callin AM 1150 12 11 Wike & The Mechanics, All | Need Is A
g g :thn Egd»e, qu':'g\eR o8 — === ﬁ %g gehndé Cbar|i|sI§,| I\gadhAhoul You
iana Ross, Chain Reaction . B ; eter Gabriel, Sledgenammer
24 28 Regina, Baby Love Los Angeles P.D.: Gerry DeFrancesco P.D.: Bob Travis 15 17 Van Halen Drcame
A25 —  Kenny Loggins, Danger Zone Timex Social Club, Rumors 1 Patti LaBelie & Michael McDonald, On 16 18 Prince & The Revolution, Mountains
A2 — The Moody Blues, Your Wiidest Dreams Janet Jackson, Nast 2 The Jets, Crush On You 17 22 Rod Stewart, Love Touch (Theme From
A27  — Rod Stewart, Love Touch (Theme From * George Michael, A Different Corner 3 Madonna, Live To Tell 18 13 Nu Shooz, | Can't Wait
A — Madonna, Papa Don't Preach Jermaine Stewart, We Don't Have To Ta 4 Simply Red, Ho‘dmg Back The Years 19 24 Kenn Loﬁxms, Danger Zone
Madonna, Live To Tell 5 Howard Jones, No One Is To Blame 2 2 Bang{es She Knew What She Wants
The Blow Monkeys, Digging Your Scene 6 Billy Ocean, There'll Be Sad Songs (T 21 25 Simply Red, Holding Back The Years
- Nu Shooz, | Can't Wait 7  Heart, Nothin' At Ait 22 14 Orchestral Manoeuvres In The Dark, If
Peter Gabriel, Sledgehammer 8 Mike & The Mechanics, All | Need Is A 23 16 Mr. Mister, Is It Love
Patti LaBelle & Michael McDonald, On 9 George Michael, A Different Corner 24 28 The Blow Monkeys, Digging Your Scene
Belinda Carlisle, Mad About You 10 The Blow Monkeys, Digging Your Scene 25 27 Bob Seger & The Silver Bufiet Band, L
Pet Shop Boy{s, Opportunities (Let's M 11 Boys Don't Cry, [ Wanna Be A Cowboy 26 26  Stevie Nicks, Has Anyone Ever Written
‘””"I Fm Billy Ocean, There'll Be Sad Songs (T 12 Peter Gabriel, é\edgehammer 27 29 Billy Joel, Modern Woman (From “‘Ruthi
?a‘y‘s 8on'( Cry,LI Wanna Be A Cowboy }i EIMD Fabulouszr‘hundJe?irds.( TSUI:' Eln(\:m Ag a radonna,sPtapa 3onw't PDrtaa(:(hH T
° . One Way Love eBarge, Who's Johnny ("'Short Circ ermaine Stewart, We Don't Have To Ta
New] Yorlk AR &PMDh SIC:tI; ShI:"go" %ﬁve} 4(2, (S:omt;‘trgn About You }2 #‘ne;‘{:’% s%r;, Nasvty T 30 Ex Miﬁhael McDonald, Sweet Freedom
atti elle ichael McUonald, On e Jets, Crush On You e ues, Your Wildes! Dreams em
2 2 Whitney Houston, Greatest Love Of All The Art Of Noise Featuring Duane Eddy, 17 Whitney Houston, Greatest Love Of All A — And Ta]ylor, Take It Easl
3 4 The Jets, Crush On You E) DeBarge, Who's Johnny (“Short Circ 18  Falco, Vienna Calling A — Berlin, Take My Breath Away (Love The
4 3 Madonna, Live To Tell Prince & The Revolution, Mountains 19 Orchestral Manoeuvres In The Dark, if A — aueen, A Kind Of Magic
5 6 Janet Jackson, Nasty Whitney Houston, Greatest Love Of All 20 Bob Seger & The Silver Bullet Band, L A —  Wiami Sound Machine, Words Get tn The
6 9 Billy Ocean There'i Be Sad Songs (T Trans-X, Living On Video 21 Journey, Be Good To Yourselt EX EX GTR, When The Heart Rules The Mind
; 1; E"e%ygg Mic! ;:A A ?«(rl‘erent Csohrne‘rc Simpi) IRed,DHolding Back The Years ;3 ghe Dream Acgder}\y, Thhe Love Parade EX EX Peter Cetera, Glory Of Love (Theme Fr
eBarge, Who's Johnny ("Short Circ Van Halen, Dreams enesis, Invisible Toucl
9 8 Levei 42, Something About You The $.0.5. Band, The Finest 24 38 Special, Like No Other Night
10 5 Mike & The Mechanics, All | Need Is A Genesis, Invisible Touch 25 GTR, When The Heart Rules The Mind
11 18 Peter Gabriel, Sledgehammer Bangles, If She Knew What She Wants 26 Models, Out Of Mind Out Of Sight
1219 Genesis, Invisible Touch Jeffrey Osborne, You Should Be Mine 27 Prince & The Revolution, Mountains
13 12 Miami Sound Machine, Bad Boy Howard Jones, No One Is To Blame 28  Kenny Loggins, Danger Zone
}; g ;he'S.O.BS. gsa[;d The Finest P':e Famuél"rhunderbirds, TullDEnull 23 §3 Rod H('elwmlj Love Touch (Theme From "
egina, Baby Love e M ues, Your Wildest Dreams Van Halen, Dreams
16 17 Rainy Davis. Sweetheart Kenny Loggins, Danger Zone EX  The Rolling Stones, One Hit (To The B
A17 —  Simply Red, Holding Back The Years Rod Stewart, Love Touch (Theme From * EX  Billy Joel, Modern Woman (From "Ruthl g .
18 14 Pet S%op Boys, West End Giris Madonina, Papa Don't Preach EX  Bangles, If She Knew What She Wants Washington P.D.: Mark §t. John
19 13 Stephanie Mills, | Have Learned To Re The Rolling Stones, One Hit (To The B EX EX Peter Cetera, Glory Of Love (Theme Fr 1 2 The Jets, Crush On You
15 Heart, Nothin’ At All Peter Cetera, Glory Of Love i‘fheme Fr EX Jermaine Stewart, We Don't Have To Ta 2 1 Patti LaBelle & Michael McDonald, On
21 22 Andy Taylor, Take It Easy Michael McDonald, Sweet Freedom EX  Mai Tai, Female Intuition 3 3 Level 42, Something About You
22 10 Orchestral Manoeuvres In The Dark, If ghem EX Jeffrey Osborne, You Should Be Mine ( 4 5 Simply Red, Holding Back The Years
23 24 Rod Stewart, Love Touch (Theme From teve Winwood, Higher Love EX Gavin Christopher, One Step Closer To 5 6 Mike & The Mechanics, All | Need Is A
24 27 Faleo, Vienna Calhné Bananarama, Venus EX EX The Fixx, Secret Separation 6 B ElDeBarge, Who's Johnny (“Short Circ
26 John Eddie, Jungle Boy Regina, Baby Love EX EX Pet Shop Boys, Opposturities (Let's M 7 9 Janet Jackson, Nasty
26 28 Bitly Joel, Modern Woman (From “Ruthl Miami Sound Machine, Words Get in The 8 4 Howard Jones, No One Is To Blame
27 21 Nu'Sheoz, | Can't Wait The Fixx, Secret Separation 9 10 Billy Ocean, There'll Be Sad Songs (T
A28 — Madonna, Papa Don't Preach Neil Diamond, Headed For The Future 10 11 Genesis, Invisible Touch
A9 Kenny Loiglns. Danger Zone 11 13 Heart, Nothin' At All
30 16 Janet Jackson, What Have You Done For 12 22 Peter Gabriel, Sledgehammer
A — Neil Diamond, Headed For The Future 13 14 Falco, Vienna Catling
EX EX Jermaine Stewart, We Don't Have To Ta 14 Madonna, Live To Tell
15 21 Kenny Loggins. Danger Zone
A t § HEAER RN
i . ob Seger e Silver Bullet Band,
Washington P.D.: Randy Lane 18 15 George Michael, A Different Corner
4 The Jets, Crush On You 19 23 Belinda Cartisle, Mad About You
e 2 Nu Sheoz, | Can't Wait 20 28 The Blow Monkeys, Dliglng Your Scene
108FM 3 Howard Jones, No One Is To Blame 21 27 Peter Cetera, Giov Ot Love (Theme Fr
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P.D.. Jan Jetfries

Patti LaBelle & Michael McDonald, On
The Jets, Crush On You

Madonna, Live To Tell

Boys Don't Cry, | Wanna Be A Cowboy
Simply Red, Holdm% Back The Years

El Degar e, Who's Johnay (“Short Circ
Peter Gabriel, Sledgehammer

Genesis, Invisible Touch

Nu Shooz, | Can't Wait

Janet Jackson, Nasty

Level 42, Something About You
Whitney Houston, Greatest Love Of All
Billy Ocean, There'll Be Sad Songs (T
Howard Jones, No One Is To Blame
Prince & The Revolution, Mountains
The Moody Blues, Your Wildest Dreams
Kennry LoFgms Danger Zone.

The Fabulous Thunderbirds, Tuff Enutf
Pet Shop Boys, West End Girls

GTR, When The Heart Ruies The Mind
Bob Seger & The Silver Bullet Band, L
Orchestral Manoeuyres In The Dark, If
Heart, Nothin' At All

Models, Out 0! Mind Out O Sight
Peter Cetera, Glory Of Love (Theme Fr
38 Special, Like No Other ng'rt

Mike & The Mechanics, All | Need Is A
Billy Joel, Modern Woman (From "Ruthl
Robert Palmer, Addicted To Love

Van Halen, Dreams

Rod Stewart. Love Touch (Theme From

Janet Jackson, What Have You Done For

The Blow Monkeys, Digging Your Scene
The Outfield, Your Love

Jermaine Stewart, We Don't Have To Ta
Steve Winwood, Higher Love

Michael McDonald, Sweet Freedom

hem

ueen, A Kind Of Magic

ennis DeYoung, This Is The Time
Phit Collins, Take Me Home
Madonna, Papa Don't Preach
The Outfield, All The Love In The Wor
John Cougar Mellencamp, Rumble Seat

P.D.: Gary Berkowitz

Patti LaBelle & Michael McDonald, On
imply Red HoldinB Back The Years

George Michael, A Different Corner

Billy Ocean, There'll Be Sad Songs (T

The Jets, Crush On You

Howard Jones, No One Is To Blame

Levet 42, Somethinf About You

Janet Jackson, Nasty

Madonna, Live To Telt

Mike & The Mechanics, All | Need s A
€l OeBarge, Who's Johnny (“Short Circ
Nu Shooz, | Can’t Wait

Mr, Mister, Is It Love

Miami Sound Machine, Bad Bo

New Edition, With You All The ‘la

The Fabulous Thunderbirds, Tutf Enuft
Boys Don't Cry, | Wanna Be A Cowboy
Genesis, Invisible Touch

Patti Austin, The Heat Of Heat

The Blow Monkeys, Digging Your Scene
Heart, Nothin’ At All

Bob Seger & The Silver Bullet Band, L
Neil Diamond, Headed For The Future
Van Halen, Why Can’t This Be Love
Peter Gabriel, Sledgehammer

The $.0.S. Band. The Finest

Van Halen, Dreams

Falco, Vienna Catling

GTR, When The Heart Rules The Mind
The Art Of Noise Featuring Duane Eddy,
Kenny Loggins, Danger Zone

Pet Shop Boys, Opportunities (Let's M
Bangles, if She Knew What She Wants
Billy joel, Modern Woman (From “Ruthl
Models, Cut Of Mind Out Of Sight
Peter Cetera, Glory Of Love (Theme Fr
Jermaine Stewart, We Don’t Have To Ta
Madonna, Papa Don't Preach

Journey, Suzanne

Belinda Carlisle, Mad About You

YR T PN,

P.D.: Phil LoCascio

Patti LaBelte & Michael McDonald, On
Howard Jones, No One Is To Blame

Nu Shooz, | Can't Wait

Billy Ocean, There’ll Be Sad Songs (T
Simply Red, Holding Back The Years
Level 42, Something About You
Madonna, Live To Teil

The Jets, Crush On You

Heart, Nothin” At All

George Michael, A Difterent Corner
Peter Gabriet, Sledgehammer

Whitney Houston, Greatest Love O1 All
€1 DeBarge, Who's Johnny (“Short Circ
Genesis, [nvisible Touch

38 Special, Like No Other Night

Mike & The Mechanics, All 1 Need Is A
The Fabulous Thunderbirds, Tulf Enuft
Models, Out 01 Mind Out Of Sight

The Moody Blues, Your Wildest Dreams
The Qutfield, Your Love

Mr. Mister, Is It Love

Janet Jackson, Nasty

Van Halen, Dreams

Prince & The Revolution, Mountains
The Biow Monkers, Digging Your Scene
Falco, Vienna Ca Iir}g

Rod Stewart, Love Touch (Theme From
Culture Club, Move Away

GTR, When The Hear! Rules The Mind
Kenny Loggins, Danger Zone

Billy Joel, Modern Woman (From “Ruthl
Bob Seger & The Siiver Buflet Band, L
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10 15 Genesis, Invisible Touch A — Madonna, Papa Don't Preach 12 13 George Clinton, Do Fries Go With That
11 13 The Moodg Blues, Your Wildest Dreams A — Belinda Cadlisle, Mad About You 13 15 Genesis, Invisible Touch ;
12 14 Pet Shop Boys, ?fuortunitie_s (Let's M EX EX Neil Diamond, Headed For The Future 14 16 Pet Shop Boys, Dpportunities (Let's M
13 17 38 Special, Like No Other Night EX EX Rene & Ang ela, You Don't Have To Cry 15 17 Jeffrey Osborne, You Should Be Mine (
14 19 Billy Joel, Modern Woman (From “Ruthl EX  EX  Krokus, chool s Out 16 20 Bangles, !l She Knew What She Wants
15 20 The Blow Monkeys, Digging Your Scene EX EX Prince & The Revolution, Mountans 17 7 The Art Of Noise Featuring Duane Eddy,
16 16 Boys Don't Cry, [ Wanna Be A Cowbo EX  EX Robert Palmer, Hyperactive 18 26 Midnight Star, Headlines
17 18 The Fabulous Thunderbirds, Tulf Enu EX — Jeffrey Osborne ;ou Should Be Mine ( 19 22 Depeche Mode, A Question of Lust
P.D.: Steve Weed 18 21 Rod Stewart, Love Touch (fheme From " EX — Yarbrough and "eoples, | Wouldn't Lie 20 11 The Jets, Crush On You
N | 19 22 Jermaine Stewart, We Don't Have To Ta 21 21 Prince & The Revolution, Mountains
13 Simply Red, Holding Back The Years 20 23 Peler Cetera GlorJ 0f Love (Theme Fr 22 24 The Fixx, Secret Separation
21 The Jets, Crush On You 21 28 Peter Gabriel, Sledgehammer 23 25 John Eddie, Jungle Boy
3 & Billy Ocean, There'll Be Sad Songs (T 22 25 Bob Seger & The Silver Bullet Band, L 24 27 Yarbrough and Peoples, | Wouldn't Lie
4 8 Howard Jones, No One Is To Blame 23 2% S‘L"f'f ed, Holding Back The Years 25 28 Rene & Angela, You Don't Have To Cry
5 4 NuShooz, | Can't Wait 24 24 Models, Out Of Mind Out Of s|%m A26 — Stacy 8 Two Of Hearts
6 2 Madonna, Live To Tell " 25 27 Prince & The Revolution, Mountains 27 31 Peter Cetera, Glory Of Love (Theme Fr
7 12 €l DeBarge, Who's Johany (“Short Circ 2 30 Gavin Christopher, One Step Closer To oY TSR GACTrA 28 EX  Berlin, Take My Breath Away (Love The
g 1? }:x:: '}gén‘s&ﬂem’éfy“°"t ou 27 31 Bangles, If She Knew What She Wants A9 — Madomlla, ;ap; Dolr:i't Prseacnt Freed
X i i . i onald, Sweet Freedom
10 5 George Michael, A Dilferent Corner Il ol Rl adlAbadtive Houston P.D.: John Lander | 30 39 Michael Mc 8
11 7 Mike & The Mechanics, All | Need Is A 30 34 Journey, Suzanne 1 1 Timex Social Club, Rumors A3l —  Kenny Loggins, Danger Zone
1219 Bob Seger & The Silver Bullet Band, L A3l — Madonna, Papa Don't Preach 2 2 Boys Don't Crl, | Wanna Be A Cowboy 32 18 Falco, Vienna allmgO
1310 Culture Club, Move Away 32 36 Van Halen, Dreams 3 3 Pa(ﬁ LaBelle & Michael McDonald, Dn 33 33 38 S?ecial, Like No Other Nighl
14 16 The Fabulous Thunderbirds Tuff Enuff EX  John Cafferty & The Beaver Brown Band, 4 4 Simply Red, Holding Back The Years A4 — Limited Wanant“leor Line
15 20 New Edition, With You All The Way 34 7 Heart, Nothin' At All 5 11 Jermaine Stewart, We Don't Have To Ta 35 19 Patti LaBelle & Mi cDonald, On
16 26 Genesis, Invisible Touch A35 — Janet Jackson, Nast 6 6 Janet Jackson, Nasty A — Steve Winwood, Higher Love
177 29 Boys Don't Cry, | Wanna Be A Cowboy A36 — Steve Winwood, Hng%er Love 7 10 Peter Gabriel, Sledgehammer EX EX Rod Stewart, Love Touch (Theme from *
18 13 Mr. Mister, Is It Love A — The Fixx, Secret Separation 8 5 Whitney Houston, Greatest Love Of All
19 23 The Blow Monkeys, Dlggln's Your Scene 9 9 The Jets, Crush On You
20 14 Patti Austin, The Heat Of Heat 10 14 Genesis, Invisible Touch
21 25 Prince & The Revolution, Mountains 11 12 Billy Dcean, There'll Be Sad Songs (T
22 15 Patti LaBelle & Michael McDonald, On . 1217 El DeBarge, Who's Johnny ("Short Circ
23 32 Bangles, If She Knew What She Wants Ty 2 13 13 Level 42, Somethin Aboul%ou
24 21 Journey, Be Good To Yourself Y 1 14 18 Howard Jones, No One Is To Biame
25 30 Rene & Angela, You Don't Have To Cry ¢ 15 23 Kenny Loggins, Danger Zone
26 35 Peter Gabnel.,§|ed ehammer 16 16 INXS, Listen Like Thieves
5; i {i“ﬁﬂ. '8)5":;" AthI SR KRBE - FM 17 7 Madonna, Live To Tell
4 33 ietire rne, You Should Be Mine . - i
x Billy foel, Modern Woman (From “Ruthi | Houston P.D.: Paul Christy | 18 3 George Michae), & Diferent Comer
30 22 Stephanie Mills, | Have Learned To Re 13 The Jets, Crush On You 2 15 Mike & The Mechanics, All | Need is A
31 37 Neil Diamond, Headed For The Future 2 14 )anet Jackson, Naisy 21 24 Andy Taylor, Take It Eas:
32 EX  Kenny Loﬁgms, Danger Zone 3 19 Timex Social ﬂlub, umors 22 22 The Rolling Stones, One {iil (To The B
33 28  Whitney Houston, Greatest Love O1 All 4 6  Simply Red, Holdm% Back The Years 23 29 Belinda Carlisle, Mad About You
34 EX  Van Halen, Dreams 5 7 £l DeBarge, Who's Johnny ("Short Circ 24 26 The Art Of Noise Featuring Duane Eddy,
35 39 Peter Cetera, Glory Of Love (Theme Fr 6 12 Howard Jones, No One Is To Blame 25 25 The Moody Blues, Your Wildest Dreams
36 EX GTR, When The Heart Rules The Mind 7 1 Patti LaBelle & Michael McDonald, On A26 —  Pet Shop Boys, Opportunities (Let's M
37 36 Sade, Never As Good As The First Time 8 4 Madonna, Live To Tell A27  —  Peter Cetera, dlovy 0l Love (Theme Fr
38 EX Robert Palmer, Hyperactive 23 Jermaine Stewart, We Don't Have To Ta 28 28 Van Halen, Dreams
39 31 Pet Shop Boys, West End Girls 10 2 Boys Don't Cry, | Wanna Be A Cowboy 29 30 The Blow Monkeys, Digging Your Scene |
40 EX Belinda Carlisle, Mad About You 11 16 Billy Ocean, There'll Be Sad Songs (T A30 — Rod Stewart, Love ‘roucﬁ (?heme From "
A —  Madonna, Papa Don't Preach 12 8 Nu Shooz, | Can't Wait A — Madonna, Papa Don't Preach
A — The At Adf Noise Featuring Duane Eddy, 13 15 Heart, Nothin' At All A — 8ueen A Kind Of Magic
A — 38 Special, Like No Other Night 14 5 Orchestral Manoeuvres In The Dark, If A — GTR, When The Heart Rules The Mind
A — Jermaine $lewan, We Don't Have To Ta 15 30 Peter Gabriel, Sledgehammer EX EX Prince & The Revolution, Mountains
A —  Queen, A Kind Ol Magic 16 24 The Blow Monkeys, DI%glng Your Scene EX EX Jean Beauvoir, Feel The Heat
EX EX ichael McDonald, Sweet Freedom 17 26 Genesis, Invisible Touc! EX EX The Fabulous ‘n\underhirds, Tuft Enuff
%Them ) 18 27 Rod Stewart, Love Touch (Theme From * EX EX Charlie Sexton, Impressed
EX EX The Outfield, All The Love In The Wor 139 25 The Moody Blues, Your Wildest Dreams EX EX Jeffrey Osborne, You Should Be Mine (
EX EX  Pet Shop B?S. Opemtum!ms (Let's M 20 9 Mike & The Mechanics, All | Need Is A Dept. PR
EX  EX  The Moody Blues, Your Wildest Dreams 21 EX  Billy Joel, Modern Woman (From “Ruthl
22 EX  Bob Seger & The Silver Bullet Band, L
23 EX The Rofling Stones, One Hit (To The B
24 29 Gavin Christo’?her, One Step Closer To U S A
25 EX  Bangles, If She Knew What She Wants i
26 13 The Outfield, Your Love
27 EX  Peter Cetera, Glory Of Love (Theme Fr
g E; Van ;Ialené Dre?ngs
The Fixx, Secret Separation . f
50 17 Journey. Be Good To Yaurselt San Francisco P.D.: Steve Rivers Dent. PR
: A . A —  Kenny Loggins, Danger Zone 1 1 Janet Jackson, Nast ept. t.
aneapollsA ) P.D.: Tac Hammer A — Midnight gar Headlines 2 3 ElDeBarge, Who's J){Jhnny "Short Circ p
1 1 Limited Warranty, Victory Line A — Andy Taylor, Take It Easy 3 4 Timex Social Club, Rumors
§ g ;R: éeut':‘ r%rsusn'gv}svme g g Peter Gabriel, Eledgeohammerv s
¢ 2 y The Blow Monkeys, Digging Your Scene
4 5 Billy Ocean, There'll Be Sad Songs (T I Howarg heed N{) Oneng fo Blame Engla nd
5 2 Howard Jones, No One Is To Blame 7 14 Belinda Carlisle, Mad About You
6 10 Kennglmms Danger Zone 8 8 Billy Ocean, There'll Be Sad Songs (T
; '§ gl IDe arge. Wéo”s_ Johnny (“Short Circ 9 9 Theso0S. Band, The Finest |
alco, Vienna Callin 10 10 Boys Don't Cry, | Wanna Be A Cowbo |
9 9 Patti LaBelle & M'CEM McDonald, On 1n 12 Jerymaine su?m, We Don't Have To Ta b
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| Washington Roundup

BY BILL HOLLAND

HADIO BOARD autonomy ... net-
work representation . . . recent FCC
decisions concerning station down-
grading ... These are but a few of
the radio issues discussed this week
at the largest-ever NAB joint board
meeting in Washington. NAB’s ra-
dio board alone has jumped from 35
members to 47, because of the
merger with NRBA. The joint board
will meet for two days of closed ses-
sions rather than one, and there will
be a day apiece for the radio and TV
boards. A Friday night dinner at the
French Embassy has at least one ra-
dio board director upset—William
O’Shaughnessy, president of
WVOX/WRTN-Rochester, N.Y. He
is boycotting the event to protest
France’s recent refusal to allow
U.S. Libyan-bound bombers to use
its airspace. Broadcaster reactions
to the O’Shaughnessy stand are
mixed, and mostly off the record.

JUNE 25 ... That’s the swearing-
in date for Patricia Diaz Dennis,
who was unanimously confirmed by
the full Senate June 13 for the Dem-
ocratic FCC seat. Her term will ex-
pire in June, 1989, under the new
law which ensures staggered turn-
over of the Commission now that it
has five instead of seven members.

AM UP A BIT, FM DOWN ... Ac-
cording to the Statistical Research
Inc. publication RADAR, FM listen-
ership has declined for the first

time. Overall listening slipped
slightly from 71.8% to 71.3. AM
flexed to 28.7% from 28.2% The sam-
ple was from 8,000 listeners.

THE FCC okayed NAB’s request
(Billboard, June 21) to extend the
dates for filing comments and re-
plies in a review of a proposal that
may reduce mileage separation be-
tween FM stations. NAB wants
more time to test out interference,
criteria. Deadline for comments is
now Aug. 11, and for replies, Aug.
26.

HUNNING FOR DOG CATCHER,
council chamber, or the Senate?
Candidates will soon be swarming,
and the NAB’s general counsel, Jeff
Baumann, has some tips for broad-
casters. First, familiarize yourself
ahead of time with broadcasting
rules for politics—he suggests the
so-called Political Broadcast Cate-
chism available from NAB services.
Second, make sure your political file
is up to date. Third, don’t be intimi-
dated and don’t hesitate to call for
legal counsel if there’s a problem.
Also, remember that legit news-
casts, interviews, and on the spot
coverage are exempt from the
rules.

OBSOLETE ... That’s what a
growing number of broadcasters
call the FCC rule requiring location
of a station’s main studio within the
community of license, and the one
requiring that the major part of
non-network programming origi-

nate there. Says the Arizona Justice
Committee, a new coalition of li-
censees, radio listeners don’t knock
at the front door of stations with
beefs, they write and phone in. In
petitioning the Commission, the
group suggests an alternative—
having a station office reasonably
accessible to the public, and a studio
within the service area.

Which is the only Number One single

writien hy Bruce Springsicen?

If you don’t know, find out in

THE BILLBOARD BOOK OF
NUMBER ONE HITS

BY FRED ERONSON

The inside story of every Number One single from
“Rock Around the Clock” to “We Are the World.” At bookstores now.

Controversy Surrounds WQXI Contest
10-Year-Old Winner Chosen, Then Disqualified

BY RUSSELL SHAW

ATLANTA WQXI-FM (94-Q) here
is probably not quoting the “Any
press is good press’ cliché these
days, given that the top 40 station is
catching a lot of media flak for the
way it conducted a recent contest.
The case involves 10-year-old Kim
Beadle, who was announced as the
winner of a 94Q birthday contest
with $20,000 at stake.

Beadle’s call arrived first during
Gary McKee’s morning show, but
during a routine verification pro-
cess, WQXI officials confirmed that
the winning call was actually placed
by Beadle’s mother. That was
against 94Q’s contest rules, so the
station alloted the cash prize to the
second caller.

Almost immediately, protests
were made by members of the At-

lanta media. A viewer poll conduct-
ed by WXIA-TV showed that 75% of
the respondents felt that Beadle
was wronged; orint editorials rein-
forced that view.

“At this point, we feel we were
correct in denying the prize since
[Beadle] didn’t meet the eligibility
requirements,” says WQXI opera-
tions manager Don Benson. “We
feel terrible about it, but the rules
state that the winner must be the
actual caller, unless you are handi-
capped, too young to dial yourself,
or can’t speak English. None of the
conditions were true in this case.”

The Beadles’ attorneys, however,
see matters diferently. “We have
sent them a letter demanding the
$20,000 by June 30,” says James
Rawls, a partner in the Atlanta law
firm of Powell, Goldstein, Frazer &
Murphy. “We fully complied with

the rules, which do not require that
the winner dial the phone, but re-
quire that the winner be a caller on
the phone. Kim was one of two call-
ers on the phone.

“By airing Kim's name as winner
several times during the day and
broadcasting her voice, the station
took commercial use of her name,”
Rawls continues. If the $20,000
doesn': arrive on time, Rawls says
he is determined to take the issue to
court. “What has been done to
Kim's ability to trust in others and
grown-ups has been really harm-
ful,” says Rawls. “The law will enti-
tle her to punitive damages.”

“We received his letter and are
taking things under consideration
with our [in-house] attorney at this
point,” says Benson. “Anything else
would be premature at this point.”
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VOX

by Kim

BARBARA TEMPLE takes on a
new challenge as program director
at WHTT Boston, the CBS top 40
outlet. Temple has been with
WCBS-FM New York for three
years, most recently as assistant
program director, and was previ-
ously programming coordinator at
WYNY.

Temple may prove a tough song-
selector, as her resume includes
backing vocals with former Ani-
mals member Alan Price and sing-
ing stints with several folk and
rock bands.

Anyway, the appointment was
made by WHTT VP/GM Bob Van-
Derheyden, who left CBS-FM
Group programming duties recent-
ly for the local post. In bringing
Temple on board, VanDerheyden
hints at format adjustments.

“It’s no secret that the station
has not been enjoying spectacular
ratings,” he says. “Under the cir-
cumstances, we're looking at our

. options ... doing a bunch of re-
search.” VanDerheyden says he
sees top 40 as the prime format
hole in Beantown. “We have a lot
of formats up here, and a lot of va-
nilla radio. A lot of stations playing
the same thing,” he observes.
| Temple succeeds Bob Travis,
whom VanDerheyden is quick to
praise. “Bob was thoroughly pro-
fessional in the way he handled
himself here. It was simply that
other areas of the station did not
get in synch.” The VP/GM says
Travis “will certainly be pursuing”
other posts within CBS.

Windy City WBBM-FM fans
need not be alarmed by the CBS
top 40 station’s new ID mix. When
WYTZ (formerly WLS-FM) came
on as “Z-95,” WBBM-FM PD Bud-
dy Scott decided that his “B-96"
calls were a little too close for com-
fort. B-96 is still used as an ID, but
Scott says he’s added the straight
WBBM-FM mentions to ‘“make
sure everybody knows exactly who
we are.”

FOLLOWING GANNETT corpo-
rate changes (Billboard, June 7),
Mike Schaefer assumes day-to-
day programming responsibilities
at KIIS-AM-FM Los Angeles, the
top 40 powerhouse that's moving
to full simuleast Saturday (28). He
has been PD on the AM, and assis-
tant PD on the FM. Schaefer’s ex-
panded duties come after Gerry
DeFrancesco’s promotion to VP/
programming for the Gannett
chain.

SIX-YEAR KYGO Denver veter-
an Rick Jackson steps upstairs to
the country station’s program
manager post. That follows the
promotion of Bob Call to opera-
tions manager for KYGO and its
sister AM, KIMN. Jackson contin-

Freeman

)4

ues his morning duties with the
promotion.

This week and last, WSIX Nash-
ville’s Wayne Campbell and KNIX
Phoenix MD Doug Brannan raved
about Reba McEntire’s ‘‘Little
Rock” single in our Out Of The
Box column.

Did you know that the MCA sin-
gle was co-written by one of ra-
dio’s own: Gerry House, morning
man on KLAC Los Angeles, and a
former Nashville favorite after
nine years at WSIX-AM-FM and
one at WSM-AM.FM?

House also has co-writing cred-
its on Janie Fricke’s forthcoming

Barbara Temple
to Boston’s WHTT

single “He’s Breathin’ Down My
Neck’ and had a big hand in the
Oak Ridge Boys’ “Old Time Lo-
Vln, bR

“Let me say first that I have
nothing to do with choosing the
music,” House jokes, of dual ca-
reers. Of “Little Rock,” House
says it was written over a casual
lunch and sung to McEntire “in a
mall before the CMA awards.” He
says the biggest difficulty is in not
letting all the music he works with
influence his songwriting voice.

House adds that he doesn’t dwell
on his writing credits on air, and
quips, “It’s great because I can in-
terview these artists and then
pitch them on my songs!”

WPLR New Haven, Conn., has a
new music director in Christina, a
recruit from top 40 outlet WIGY
Bath, Me. That's the word from
WPLR PD Neal Mirsky, who re-
ports that Christina will be dou-
bling as host of the album rocker’s
midday shift. Former MD Amanda
Tepper is now on the loose.

Over in Hartford, Harve Allen
drops the “interim” from his PD ti-
tle at fully simulcast album rock
combo WCCC-AM-FM. That fol-
lows the April departure of David
Grossman, who took the PD post
at WRXL Richmond, Va.

GERRY CAGLE is in the news
and on the air again with his move
to take on mornings at top 40 out-
let WHLY-FM Orlando. The veter-
an joined the Starr Broadcasting
outlet two weeks ago as operations
vice president and began doubling
in mornings Monday (16). The “Y-
106" early show has yet to assume
its full form. Cagle says, “We're
going to build it from the gound
up.”

As you’ll recall, Cagle’s record
includes PD-ships at WAPP New
York, KFRC San Francisco, KHJ
Los Angeles, ete., and he moved to

Orlando directly from Summit’s
KCMO/KBKC Kansas City,
where he was VP/programming.

Other news at Y-106 includes the
recruiting of Mike Hayes as night
personality. He'd held the same
shift at WZOU Boston.

MIAMI UPDATE: There isn’t one

.. Since the top 40 upheaval there
(Billboard, June 14), rumors have
been hot and heavy that former
WHQT “Hot 105” PD Bill Tanner
is taking the vacant programming
spot at WCJIX, which Jon Holiday
exited two weeks ago. The inside
poop is that Tanner was inter-
viewed for the post, along with
several other Miami programmers.
Says Rick Sklar, who is assisting
in the PD search as a consultant,
the flow of out-of-work Miami
PD’s has been “like the D-Day raid
on Normandy.” At presstime, how-
ever, Sklar reported that a decision
was not likely to arrive until next
week.

NEW YORK'’S SOFT ROCK out-
let WNSR (formerly WRFM) has
solidified its on-air staff. Dick
Bartley, host of United Stations’
“Solid Gold Saturday Night,” will
chair the morning shift, followed
by former WGBB Long Island af-
ternoon driver and WHN New
York weekender Jim Douglas.
Easing listeners through after-
noon traffic is Bill Neil from
WNSI Philadelphia, while Bob
Worthington will usher in the eve-
nings. Worthington is from WYEN
Chicago, and he’ll be followed on
the overnight shift by Paulette
Bolin, a recruit from WEZN
Bridgeport.

THE AMNESTY Concert Scene:
Compared to last year’s Live Aid
event, the Conspiracy of Hope fina-
le concert at Giant’s Stadium Sun-
day (15) was a piece of cake for ra-
dio, says WNEW-FM New York
PD Charlie Kendall. Kendall and
his ecrew were one of several
Gotham teams on hand Sunday for
live broadcasts.

“The most unique thing about it
was how flawlessly it ran,” Ken-
dall says. “It’s another feather in
the cap for [event promoter] Bill
Graham and [concert promoter]
John Scher,” the PD adds.

Naturally, we secured the
wrong color passes to visit the lo-
cal radio rooms, but it was nice to
see WXRK's Mark DiDia and Meg
Griffin drop by the press room.
Other New York stations broad-
casting from the concert included
WAPP and WBAB.

We also enjoyed hearing song
excerpts from the concert early
last week on WNEW, which were
later pulled at Westwood One’s re-
quest, Kendall reports. “For us it
was followup on a historical
event,” he says. Kendall, by the
way, was pictured and interviewed
in a recent New York Times article
tracking the influx of oldies at al-
bum rock radio.

We must correct a misunder-
standing in our June 7 column. Ac-
cording to WVEE Atlanta PD Ray
Boyd, V-103 assistant PD Mike
Roberts was Larry Steele’s suc-
cessor in the V-103 morning shift,
not Steele’s sidekick. Steele moved
to WVEE competitor WEKS.

'Westwood One
Delivers the

Firev dr Rb:
for uly 4th'

We, just litthe fuse for some radio pyrotechmcs SO~ -
excitiag, even Lady Liberty wil| be staying ¢lose to = e
home foxthe Holiday! \ —

Mstarts.uuth a bang on June 21 at 10 p.m. /EDT

0 p.m./PDT, when we join forces with HBO for
a-diygital stereo simulcast of fob Dylan fm-Concert,

—_an hour-longpérfermance featuring the legendary

_~singerisongwriter backed by Tom Petty & Th
bréakers. A 15-minute pre- shozv featurln\excluswe
interview material wijth bothIDylan and Petty will .

/prece e the conceryportion of the simulcast for all

Westwetd One gﬁﬁllates °

' Then, uly 4, ‘the excitement explodes with foox \\
blgekb ster holiday specials}

ding,off, it s7m Aid Il: The Picn}ks at9a. n\(

\_\;_‘

T. THis 18-houp/concert extravaganza will b
S|mulcast 1in steréo and broadcast b \
Westw /Atne and Mutual'over both the Satcom 1R
and ar |V corﬁnyt.mlcatmns satellites, and\ﬂ
non-e Iusnve !:,esls to any fadio station in th
country which/wighes to c!rry it Mutual Station
Relations personiiel WI clearing t;ls very special "‘.
event for both Mutual d Westwopd Oné affilj tes.
Contact them in Arlingtén at (703) 6 5-2050 or In'Los
Angeles at (213) 204-5000 or Telex 4996015 WWONE.

Next, it's on to an outrageous 4th of July party you
can only attend on your radio. David Lee Roth’s 4th
Of July Barbeque promises two hours of fun, music
and craziness as only Diamond Dave himself can do
it! There's also an exclusive preview of Dave’s new

_solo album. Plus previous hits such as his versions
of "California Girls” and "“Just A Gigolo”/”l Ain’t
Got Nobody,” a few choice classics, and some of
Dave’s favorite tunes. B

Then, Westwood One presents a musical birthday .
salute with the BBC Concert For The Colonies, a six-
hour holiday weekend spectacufar featuring classic
live performances by the biggest names in British
rock history. Recorded by the BBC between 1964 and

" the present, the BBC Concert For The Colonies

presents performances, some never before broad-
cast in America, by such superstars as The Beatles,
The Kinks, Pink Floyd, The Rolling Stones, The Who,
Supertramp, The Fixx, The Pretenders, Dire Straits,
The Moody Blues and many, many more.

And what fireworks presentation would be complete
without a colorful Grand Finale? We've got it - Scott
Shannon’s Rockin’ America Red-Hot Summer Hits
Special. Scott presents four hours of mayhem as he
takes a look at the red-hot hits of summers past: the
surfin’ sounds of the ‘60s, the psychedelic sounds of
the Summer of Love, plus the biggest hits of the '70s
and '80s. There'll be dancin’ on the beach and in the
streets during Scott Shannon’s Rockin’ America Red-
Hot Summer Hits Special this July 4th weekend'

Don‘t miss out on this explosive lineup of hollday
weekend specials, exclusively from Westwood One.
Contact your Station Sales Representative at (213)
204-5000 or Telex 4996015 WWONE.

L
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ALBUM ROCK ™A~

~ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

&adio

Listener Discount Gards

1. Silly Love Songs, Wings, capitoL
2. Get Up And Boogie, Silver -
Convention, MIDLAN INTERNATIONAL m l“ner n a as
= z_ Compiled from national album rock 3. Misty Blue, Dorothy Moore, maLaco
%E ‘ZE 3 4% | ARTIST radio airpley reports TITLE + ?):;:ss,?zme' Dary! Hall & John from breaks on records, jeans, con-
=2 | 0F | X | 3O | LABEL 5. AS{‘»?" Around, Captain & Tennille, BY CHARLENE ORR cert events, movies, and even con-
* % NO.1 » » 6. More, More, More (Part 1), DALLAS Listener discount ca::ds dominiums.
1 1 1 5 gm%%ls : INVISIBLE TOUCH Andrea True Connection, suooan have served as a sturdy promotion The Sound Warehouse record
7. Q;‘:J"ngsg:é'gm- Starland Vocal vehicle for several stations in the chain has teamed up with Q-102 to
2 | 3|5 | 7 | THEFXX SECRET SEPERATION 8. bg}lg“'mangovef. Diana Ross, las}: lflfw yearsi( R (G Off'erttheh Track odf hthlg Week
EMERSON, LAKE & POWELL TOUCH AND GO : mgrocen = | D5ENEE SANRRAN @) LDGIEES EE
3 4|6 |6 | povoor = 'J::h?‘ioam::mm You, Brothers here has made the Q-Card an inte- given a discount on a “hot” title ev-
4|2 2 9 | PETER GABRIEL SLEDGEHAMMER 10. Kiss And Say Goodbye, gral part of its ongoing promo- ery week. Sound Warehouse
Manhattans, coLumsia tions, and there are now roughly spokesperson Staci Rudge says,
5 6 | 15| 3 E&%E WINWOOD HIGHER LOVE POP SINGLES—20 Years Ago 650,000 Q-Card carriers in the Dal- “The Q-Card generated a great
6 . 2 g m&’:@&%" DREAMS 1. Paperback Writer, Beatles, capiroL las/Fort Worth market, says sta- awareness of.Sound W.arehous’(’e
- 2. Strangers In The Night, Frank ang help‘?d busmefistOnSlderablg’(.i.
7 5 3 10 | GIR WHEN THE HEART RULES THE MIND Sinatra, repRISE To ™ Yy giving record buyers an addl-
ARISTA 3. LPoa'j[r)nct)'!t Black, Rolling Stones, Q 102 nOW has a tional $1 off on already low-priced
8 |uj|es goELm‘BYALOGGINS DERCEZL 4. Did You Ever Have To Make Up built_in discount albums, the retailer picked up
9 | ¢ | o | 11| THEMOODYBLUES YOUR WILDEST DREAMS Sy Mind?, Lovin' Spoonul, ams LRI [RENRENY) Woho ATl B
POLYGRAM 7 g : loyally frequented neighborhood
5. | Am A Rock, Simon & Garfunkel, yally q g
0| 14| 18 6 gergﬁszggg%gus THUNDERBIRDS WRAP IT UP 3 ;Oe}s":'; NI aUdlence we can record stores,”’ she says.
. u r , Lyrcle, COLUMBIA H 9 a

1| 10 | 1| 5 | JOURNEY SR oTreeT | | 7 Gasieotmoberrarkernon | D@CKON fOF clients’ - The track offhe week is awars

COLUMBIA . Cool Jerk, Capitols, KareN 7 !
12| 12 | 10| 13 | THE ROLLING STONES ONE HIT TO THE BODY 9. :‘ou [D)ont't rslavp qu |Sday You Love . . . . Andy Lockridge, with input from

ROLLING STONES G AR 7 ATA (e h (EATIES tion promotion director Michael Sound Warehouse. Past tracks of
13| 13| 13| 7 | 'CEHOUSE NO PROMISES Stk LA b Gl [T Nelson the week have come from estab-

;*:;SSUJTFIELD - TOP ALBUMS—10 Years Ago Nelson says the credit-card-size lished acts like Heart and newcom-
14 | 19| 22| 6 | docwan ALL THE LOVE 1. Wings At The Speed Of Sound, -Card was put in use four years ers such as Tears For Fears.

CAPIH)L p~ y . o _ 8
15| 16 | 17 | 7 | JACKSON BROWNE IN THE SHAPE OF A HEART 2. Frampton Comes Alive, Peter ago and has given the CBS station  The AMC Theater chain is anoth-

ASYLUM Frampton, asm a threefold sales tool. It has served er loyal Q-Card subsecriber. Card

16 | 23| 33| 3 | JOURNEY SUZANNE 3. Rocks, Aerosmith, coLumsia as a “welcome mat’ maneuver to holders get a $1.02 off on tickets to
4. Breezin’, George Benson, waRNER increase sales volume, he notes. all of the chain’s midnight movies.

JOHN EDDIE JUNGLE BOY BROS. . g ;

17| 20 | 24| 6 | Columen 5. Diana Ross, MOTOWN In explaining a typical transac- ‘‘Results have been nothing but
6. Fleetwood Mac, waRNER BROS. tion with the Q-Card, Nelson uses positive,” says AMC’s David Woo-

DAVID BOWIE UNDERGROUND ) ) 2 ’ i
1818 | 28| 4 | cwawenca e Sc K ndBlLs IR linelicn e an advertiser scheduling a grand lery. He says the midnight promo-

LOU REED NO MONEY DOWN 8. Rock'n'Roll Music, Beatles, capitoL opening sale with the need for a tions have been one of the Q-
92|27 LT . ;

38 SPEC 50 S 9. masxnﬁla" Vibration, Bob Marley & quick and easy crowd-getter. To Card’s most successful ventures
20| 8 | 4| 9 | 38SPECAL LIKE NO OTHER NIGHT 0 H:rvei'terrz;,'%f:%vorld Isley tie in the Q-Card, the advertiser of- and is now using the card for other
21 | % » | BIGCOUNTRY LOOK AWAY Brothers, T.NECK fers a 15% discount to card holders events, like theater openings and

- POLYGRAM in exchange for reasonably priced screenings.
2| 2 | 8| 5 | 38SPECIAL SOMEBODY LIKE YOU ) Twl:‘PtA'l‘.BU:STZIJ Y:ar:l:gon N airtime and an increase in consum- The Q-Card is free to listeners
. a ow My Love, Her pe .
23 BOB SEGER & THE SILVER BULLET BAND LIKE A ROCK the Tijuana Brass, aam erfrafﬁc' e g LR £ oM JURIE (oD
15| 8 | 11| Soror 2. If You Can Believe Your Eyes And Q-102 now has a built-in dis- outlets and all Q-102 promotional
2 | 28 | 38 | 11 | VANHALEN LOVE WALKS IN Ears, Mamas & the Papas DunHiLL countable audience we can beckon events. The station’s Bring In The

WARNER BROS. 3. m'r'g‘ﬁgeﬁ'?tmh:ﬁﬁgﬁz%’;'3'52“' for clients, taking into consider- Weekend celebrations have live
25| 2|3 | 5 | Ac/DC WHO MADE WHO aam_ ' ation an approximate 20% natural broadcasts to different Dallas/

ROD STEWART Ve TOUCH 4. ?;" Z“"’agd°v SC"J“’""_"GSCK Mo attrition rate, such as people mov- Fort Worth locations each Friday,
26| 29| 35 | 4 | RODSTEW < ch MO ECOAL N SRl ing in and out of the area, etc. All  and the Q-Card has become a focal

PETER GABRIEL RED RAIN 6. The Shadow Of Your Smile, Andy we need is a sale,” Nelson says. point of most of these parties.
27 |35 | 8| 3 | ceeren - ‘(’;V")'i':‘am;iacco:s"";:';b Alpert & the Many Dallas/Fort Worth busi- Card holders in attendance are eli-
28| 41 | 44 | 4 | THEMOODYBLUES THE OTHER SIDE OF LIFE ) Tijuaﬁa Brass, Aam nesses have used the Q-Card ad- gible for free T-shirts, albums, and

8. Big Hits (High Tide And Green vantage, with listeners benefiting concert tickets.
29 | 34 | — [ 2 | GENESIS THE LAST DOMINO Grass), Rolling Stones, Lonoon

9. The Shadow Of Your Smile, Johnny
30 | 38 | — 2 (I?EEF'FI’EENR GABRIEL IN YOUR EYES Mathis, MERCURY v

10. Lou Rawls Live!, , caritou bature rammln
31 NEW)D 1 ggdu{%ﬁlTE IF ANYBODY HAD A HEART COUNTRY SINGLES—10 Y E g g
- aars Ago

32 42 . 2 GENESIS THROWING IT ALL AWAY 1. El Paso City, Marty Robbins,

ATLANTIC COLUMBIA
33 | NEW) 1 MICK JAGGER RUTHLESS PEOPLE 2. AAglc/'{,gﬁse Things, Joe Stampley, ch RADIO has a syndicated pro- tice Warren Burger for the Statue

EPIC 3. Suspicious Mind, Waylon & Jessi, gramming unit in the works to mar-  of Liberty series, and the coup may
3 | 3| a0 | 3 | BILLYJOEL MODERN WOMAN REd ket and distribute out-of-house pro- be even more valuable now that

:(f SEGER & THE SILVER BULLET BAND _THE AFTERMATH 4. LH.&S&%YS%'S““' SR P, ductions. CBS RadioRadio vice Burger has announced his resigna-
3545 | 45 | 3 | BOBS BULL A A 5. The Door Is Always Open, Dave & president/general manager Robert tion.

ugar, RCA . . . Ny .
36| 2 | 13| s %AZRE%;ROS WOKE UP WITH WOOD 6. You've Got Me To Hold Onto, Knpperman is heading up the divi 'Burger,' Pre51de_nt Reagan, and
: Tanya Tucker, mca sion. Richard Nixon are just a few of the
37| 7| 12| 10 mﬁm LISTEN LIKE THIEVES 7. Lonely Teardrops, Narvel Felts, Programs of various lengths and  politicial figures who have contrib-
8. Stranger, Johnny Duncan, coLuaia covering a w'1de gamut of topics will  uted to the 20-part series AP 'Net-
Bl —|2 E&UCE Lkt EVERY LITTLE KISS 9. WhengSomethiné Is Wrong With bg forthcoming from the syndmatefi work News is offering to affiliates
39 | 33 | 20 | 12 | THEROLLING STONES WINNING UGLY ry Bat;:. ‘S’onLny Ja?e& lcaoLur:mA wing. Says Robert Hogking, presi- through July 4.

ROLLING STONES 10. Home Made Love, Tom Bresh, Farr dent of the CBS Radio Division, s
40 | NEWD | 1 ggMOE:OCHRANE & RED RYDER BOY INSIDE THE MAN SOUL SINGLES—10 Years Ago “There is a righ supply' of creative .PEAKING OF OUR NATIQN'S

VAN e ESTOF BOTH WORLDS 1. Something He Can Feel, Aretha programming ideas avallgble atthis birthday, programming spemals
41 | 25 [ 25 | 13 | YANHALE! Franklin, atLantic ' time. For today’s radio listener, be-  keyed to the event keep rolling out.
q GENESIS O T o b0 2. g?#::zg:i?:y;-ag;tglsiz%zé ing able to select from that melange  On the top of the United Stations

2 | NEWD | 1 | o CAPITOL ! ' of contemporary programming only Programming Network’s list is the
43 | 31 | 2 | g | ROBERT PALMER HYPERACTIVE 3. mo gg;f:e‘r':l;'::c‘:‘" (Part One), enhances the benefits the medium  third annual “Summer Beach Par-

SLAND N PR Say Goodbye, already holds for them.” ty,” a three-hour celebration spot-

44 | 4 | 47 | 4 | 2UDASPRIEST [ERECESNER Manhattans, coLumai Affiliate relations for the new lighting Jan & Dean. KVIL Dallas
5. Tear The Roof Off The Sucker, wing are in the hands of Bob morning man Ron Chapman is

GENESIS LAND OF CONFUSION i N . q q
45 | NEWD | 1 | i 6 Ezgfe:e';t;::;‘:;;?::ing An Angel Leeder, who has been district direc- hosting the party, which also fea-
46 | 24 | 20 | 7 | STING & JEFFBECK I'VE BEEN DOWN SO LONG " (Part 1), Tavares, capiToL tor in the same department for Ra- tures summertime songs from the

LS. 7. Young Hearts Run Free, Candi dioRadio since it started in 1982 likes of David Bowie, David Lee
o | Newp | 1| HEGA TR | | R Roth, Bryan Adams, and a host of

HOWARD JONES NO ONE IS TO BLAME " Like Mine, Lou Rawls, PHILADELPHIA THE ASSOCIATED PRESS Net- others.

48 | 40§ 30 | 10 | feaea 0 & Bens work has a real collector’s item in USP also has the “Beach Boys
49 | 37 | 27 | 3 | HONEYMOON SUITE BAD ATTITUDE " WARER GRS, o e Beorge Benson, its hands with the latest batch of Silver Anniversary Special” lined

WARNER 8ROS. 10. Somebody's Gettin’ It, Johnnie “Liberty Minute” interviews. AP  up for that weelfend. The three-hour

50 | 30 | 16 | 10 | HEARY IO i L Taylor, cotumaia got a rare interview with Chief Jus- (Continued on next page)
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(Continued from preceding page)

feature of Beach Boys music and in-
terviews will be hosted by WCBS-
FM New York’'s Bob Shannon.
Country affiliates can look forward
to a three-hour feature on Ricky
Skaggs for the holiday, a special
edition of USP’s “Country Six
Pack” series. This one is hosted by
WXTU Philadelphia’s Buzz Bow-
man.

Last week we mentioned that
Joni Silverman is no longer at the
United Stations. USP’s former di-
rector of artist relations can now be
reached at (212) 874-5595.

WESTWOOD ONE has an equally
crowded roster of Fourth of July
specials, which we've detailed in
earlier columns. New to that roster
is a special version of “Scott Shan-
non’s Rockin’ America” called the
“Red Hot Summer Special.” This
four-hour outing with the WHTZ
New York PD and morning man
will highlight the hits from sum-
mers past and interviews with the
Beach Boys, Ringo Starr, Freddie
“Boom Boom” Cannon, and other
stars.

To refresh your memory, WWI's
July 4th roster also includes the
“Farm Aid II” broadcast in it en-
tirety, the “BBC Concert For The
Colonies,” and “David Lee Roth’s
4th Of July Barbeque.”

KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

June 27-29, Bryan Adams, Su-
perstar Concert Series, Westwood
One, one hour.

June 27-29, the Monkees, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

June 27-29, Madonna, Count-
down America, United Stations,
four hours.

June 27-29, Billy Cobham, Jazz
Show With David Sanborn, NBC
Radio Entertainment, two hours.

June 27-29, Simply Red, Rick
Dees’ Weekly Top 40, United Sta-
tions, four hours.

June 27-29, Judy Garland Trib-
ute, The Great Sounds, United Sta-
tions, four hours.

June 27-29, 38 Special, Profile
’86, NBC Radio Entertainment, 90
minutes.

June 27-29, Michael McDonald,
Hot Rocks, United Stations, 90
minutes.

June 27-29, Gary Morris, Weekly
Country Music Countdown, United
Stations, three hours.

June 27-July 3, Doctor & the
Medics, Rock Over London, Radio
International, one hour.

June 27-July 3, Mike Jones, Me-
talshop, MJI Broadcasting, one
hour.

June 27-July 3, Toto, Ray
Parker Jr., Spirit Of Summer, CBS
Radioradio, one hour.

June 27-July 3, Oak Ridge Boys,
Country Today, MJI Broadeasting,
one hour.

June 28-29, Richard Stoltzman,
Musical Starstreams, Musical Star-
streams, two hours.

June 28-29, The Platters, Gary
Owens Supertracks, Creative Radio

Network, three hours.

June 28-29, Mr. Mister, On The
Radio, NSBA, one hour.

June 28-July 4, Marvin Gaye,
Solid Gold Saturday Night, United
Stations, five hours.

June 28-July 4, Various Artists,
American Eagle: American Made
Special, DIR Broadcasting, 90 min-
utes.

June 28-July 4, Ricky Nelson,
Gary Owens Supertracks, Creative
Radio Network, three hours.

June 29-July 5, Greg Kihn, John
Cafferty & the Beaver Brown
Band, King Biscuit Flower Hour,
DIR Broadcasting, one hour.

June 30-July 5, Boston, the Cars,
J. Geils Band, Pioneers In Music,
DIR Broadcasting, one hour.

June 30-July 6, Simple Minds,
Rock Today, MJI Broadcasting,
one hour.

June 30-July 6, Rosanne Cash,
T.G. Sheppard, Michael Johnson,
Country Closeup, Narwood Produc-
tions, Inc., one hour.

July 4, John Cougar Mellen-
camp, Neil Young, Julio Iglesias,
etc., FarmAid 1], simulcast with
VH-1, WW1, Mutual, 18 hours.

July 4, David Lee Roth, 4th Of
July BBQ, Westwood One, two
hours.

July 4, Dolly Parton, Salute To
Dolly Special, Mutual, three hours.

July 4, Dire Straits, Genesis,
Beatles, others, BBC’s Concert For
The Colonies, Westwood One, six
hours.

July 4-10, Little Richard, John
Taylor, Linda Ronstadt, etc., Spir-
it Of Summer, CBS Radioradio,
three hours.

July 4-10, Queensryche, Metal-
shop, MJI Broadcasting, one hour.

July 4-11, Various Artists, Coun-
try Today Summer Special, MJI
Broadcasting, one hour.

July 5-6, Johnny Cash, Gary Ow-
ens Supertracks, Creative Radio
Network, three hours.

July 5-6, Madonna, On The Ra-
dio, NSBA, one hour.

July 6, Eric Burdon & the Ani-
mals, The Paul Shaffer Show . ..
Live From The Hard Rock Cafe,
NBC Radio Entertainment, 90 min-
utes.

July 7-13, John Denver, Part 1,
Country Closeup, Narwood Produc-
tions, one hour.

July 7-13, Art Of Noise, Rock
Over London, Radio International,
one hour. -

July 8, Genesis, Album Party,
NBC Radio Entertainment, 90 min-
utes.

July 11-17, Starship, Elton John,
Spirit Of Summer, CBS Radioradio,
one hour.

July 11-17, Dokken, Metalshop,
MJI Broadecasting, one hour.

July 1213, Journey, On The Ra-
dio, NSBA, one hour.

July 14-20, John Denver, Part 2,

Country Closeup, Narwood Produe-
* tions, one hour. ;

July 14-20, Moody Blues, Rock
Today, MJI Broadcasting, one
hour.

July 18-20, Emerson, Lake &
Palmer, Legends Of Rock, NBC
Radio Entertainment, two hours.

July 18-24, Lionel Richie, Mi-
chael Sembello, Jane Weidlin,
etc., Spirit Of Summer, CBS Ra-
dioradio, one hour.

July 18-24, Cozy Powell, Metal-

shop, MJI Broadcasting, one hour.

July 18-24, Mickey Gilley, Coun-
try Today, MJI Broadcasting, one
hour.

July 19-20, Sade, On The Radio,
NSBA, one hour.

July 21-27, Reba McEntire, Ex-
ile, Country Closeup, Narwood
Productions, one hour.

July 21-27, Sting, Rock Today,
MJI Broadcasting, one hour.

July 25-27, Dire Straits, Profile
’86, NBC Radio Entertainment, 90
minutes.

July 25-Aug. 1, Janie Fricke,
Country Today, MJI Broadcasting,
one hour.

July 25-Aug. 1, Alcatraz, Metal-
shop, MJI Broadcasting, one hour.

July 25-31, Pointer Sisters, Don-
na Summer, Eddy Grant, Spirit Of
Summer, CBS Radioradio, one
hour.

July 26-27, Tears For Fears, On
The Radio, NSBA, one hour.

July 28-Aug. 3, Steve Wariner,
Country Closeup, Narwood Produc-
tions, one hour.

July 28-Aug. 4, Genesis, Rock
Today, MJI Broadecasting, one
hour.

Aug. 1-7, a-ha, Lindsey Buck-
ingham, Spirit Of Summer, CBS
Radioradio, three hours.

Aug. 2-3, Heart, On The Radio,
NSBA, one hour.

Aug. 4-10, The Forester Sisters,
Earl Thomas Conley, Country Clo-
seup, Narwood Productions, one
hour. ’

Aug. 8-14, Taco, Kim Carnes,
Spirit Of Summer, CBS Radioradio,
one hour

Aug. 11-17, Waylon Jennings,
Country Closeup, Narwood Produc-
tions, one hour.

Aug. 15-21, Phil Collins, Neil
Sedaka, Kenny Loggins, Spirit Of
Summer, CBS Radioradio, one
hour.

Aug. 22-28, Duran Duran, John-
ny Rivers, Spirit Of Summer, CBS
Radioradio, one hour.
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A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.
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MIAMI SOUND MACHINE 18 40
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DOUBLE 9 41
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JACKSON BROWNE 9 42

IN THE SHAPE OF A HEART
ASYLUM
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CONTEMPORARY.

: '9:: Compiled from national sample of radio playlists.
o| X
z [214(0
2 |1G{E|g] nmE : ARTIST
E | S| e | = | LABEL & NUMBER/DISTRIBUTING LABEL
o 25 wk NO.1 %k | .
@ 2| 3| 10] NOONEISTO BLAME *; ELEKTRA 7.69549 1 week at No. One
3 o & HOWARD JONES
2 1l21l1 THERE’LL BE SAD SONGS (TO MAKE YOU CRY)
. JIVE/ARISTA 1-9465/ARISTA & BILLY OCEAN
@ 51510 YOUR WILDEST DREAMS  POLYDOR 883096+7/POLYGRAM
& THE MOODY BLUES
4 sl a2 ON MY OWN @ wmca 52770
& PATTI LABELLE & MICHAEL MCDONALD
5 311 |n LIVE TO TELL SIRE 7-28717/WARNER BROS.
& MADONNA
6 I6l6l9 A DIFFERENT CORNER COLUMBIA 38.05888
g_ = & GEORGE MICHAEL
7 1718lu ALL | NEED IS A MIRACLE  ATLANTIC 7-89450
& MIKE & THE MECHANICS
8 81714 HOLDING BACK THE YEARS ELEKTRA 7-69564
& SIMPLY RED
@ 9|10} 7 THAT'S WHY I'M HERE  coLUMBIA 38-05884
JAMES TAYLOR
121121 8 HEADED FOR THE FUTURE cotumBia 38-05889
& NEIL DIAMOND
@ nislg IF YOUR HEART ISN'T IN IT  asm 2822
. @ ATLANTIC STARR
@ 181311 3 GLORY OF LOVE (LOVE THEME FROM THE KARATE KID PART II)
FULL MOON/WARNER BROS. 7-28652/WARNER BROS. & PETER CETERA
@ 15018 5 THE BEST OF ME  aTLaNTIC O
& DAVID FOSTER AND OLIVIA NEWTON-JOHN
14 |10l 9|14 GREATEST LOVE OF ALL  aRISTA 1-9466
& WHITNEY HOUSTON
15 |13]13] 9 THE LOVE PARADE REPRISE 7-28750 'WARNER BROS.
& THE DREAM ACADEMY
THAT GIRL IS GONE  waRNER BROS. 7-28892
16 |16 16 8 DAVID PACK
@ 19123 3 MODERN WOMAN (FROM “RUTHLESS PEOPLE”) epic 34.06118
BILLY JOEL
@ 2112410 & YOU SHOULD BE MINE (THE WOO WOO SONG) a&m 2814
JEFFREY OSBORNE
SOMETHING ABOUT YOU POLYDOR 883362.1/POLYGRAM
19 j14]14] 12 o LEVEL 42
INVISIBLE TOUCH  atLanTIC 7-89407
24 24 & GENESIS
@ 225 WHO'S JOHNNY (“SHORT CIRCUIT” THEME) GORDY 1842/MOTOWN
& EL DEBARGE
2 glulu MOVE AWAY  VIRGIN/EPIC 34.05847 )
4 CULTURE CLUB
2 ONE WISH ePiCc 34.05875
3|wjafs & HIROSHIMA
@ 29(38! 3 IN THE SHAPE OF A HEART  asvLum 7-69543/ELEKTRA
& JACKSON BROWNE
@ 27130 5 LIKE A ROCK cariToL 5592
& BOB SEGER & THE SILVER BULLET BAND
TAKE ME HOME  aTLaNTIC 7-89472
2% 517 & PHIL COLLINS
@ 31|39 3 THE CAPTAIN OF HER HEART  asm 2838
% DOUBLE
3l 3 LOVE TOUCH (THEME FROM LEGAL EAGLES) waRNER BROS. 7-28668
ROD STEWART
@ 2 WORDS GET IN THE WAY  ePiC 34-06120
- MIAMI SOUND MACHINE
@ 30313 IF SHE KNEW WHAT SHE WANTS  COLUMBIA 38-05886
& BANGLES
31 |321321]s HAS ANYONE EVER WRITTEN ANYTHING FOR YOU
MODERN 7-99532/ATLANTIC STEVIE NICKS
@ 3640 3 THE PRIDE IS BACK Rca 14384
KENNY ROGERS WITH NICKIE RYDER
33 126)261 6 WHO'S LEAVING WHO camToL 5576
& ANNE MURRAY
34 |33]{21] 14 NEVER AS GOOD AS THE FIRST TIME PORTRAIT 37-05846/EPIC
& SADE
35 (28 19]15 BAD BOY epic 34-05805
& MIAMI SOUND MACHINE
36 |35]35] 6 HAPPY, HAPPY BIRTHDAY BABY Rca 14286
RONNIE MILSAP
37 13727015 CALL ME aam 2816
& DENNIS DE YOUNG
38 l39|—|2(" CAN'T WAIT  aTLANTIC 7-89446
& NU SHOOZ
@ NEWD| | SWEET FREEDOM (THEME FROM RUNNING SCARED) mca 52857
N & MICHAEL MCDONALD
NEWD| | NOTHIN’ AT ALL cariTOL 5572
B & HEART

O Products with the greatest airplay gains this week. ® Video clip availability.  Recording Industry
Assn. Of America (RIAA) seal for sales of 500,000 units. & RIAA seal for sales of one million units.
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GCompromise Is No Gure For Quirky British Band

BY STEVE GETT

NEW YORK The innnovative,
somewhat quirky British group
the Cure kicks off a four-week
North American tour July 6 in Bos-
ton, playing mostly arena-size
venues.

Performing in front of large au-
diences is hardly a novelty for the
band. The Cure has amassed a
strong underground following
here since its first U.S. tour five
years ago.

Fourteen thousand fans attend-
ed the group’s 1985 show at Irvine
Meadows in Los Angeles, one stop
on a nationwide tour that also in-
cluded a sellout concert at New
York’s 6,000-capacity Radio City
Music Hall.

Last year “The Head On The
Door,” the band’s debut album for
Elektra—previous releases had
surfaced on a variety of labels—
was issued and has since sold more
than 250,000 copies. Before con-
necting with Elektra, average
sales for each of the Cure’s albums
rarely topped 50,000 units.

Recognizing a growing interest
in the Cure's music, Elektra has
mounted an extensive marketing
campaign around the release of
“Standing On A Beach,” a retro-
spective album containing 13 sin-
gles, including “Killing An Arab,”
“Let’s Go To Bed,” and “Close To
Me.”

The cassette version features an
additional 12 tracks culled from B
sides; a compact disk includes four
bonus tracks. The label has also is-
sued a longform home video,
“Staring At The Sea—The Im-
ages’’ (Billboard, Jun. 7).

With its ambitious push coincid-
ing with the band’s summer tour
dates, Elektra is optimistic of a
major U.S. breakthrough for the
Cure.

But lead singer/principal song-
writer Robert Smith says the very
nature of the group’s music may
limit its chances of attaining wide-
spread U.S. success.

“I don’t think we’re bland
enough to be hugely popular in
America,”” says Smith. “For
groups like Huey Lewis & the
News to be widely successful and
enormously popular is baffling to
me, because it’s complete non-
music.”

Because he dislikes “‘anything
bland,” Smith says the Cure has
never been prepared to play it
safe, always preferring to go
against the norm.

“I think there are a lot of people
here who like us and look to us as
an alternative,” says Smith. “If it
wasn’t for groups like us, Echo &
the Bunnymen, and New Order,
there’d be nothing else but Huey
Lewis & the News.”

The Cure has attracted a “‘more
pop audience’’ in recent years,

says Smith. ““But because we've
managed to retain our original
ideals, things have progressively
escalated without us losing our ini-
tial audience,” he says.

And what were the Cure’s origi-
nal ideals? ““Not compromising
and not acquiescing to the busi-
ness side of what we do,” says
Smith. “The real world of the Cure
is making records and playing con-
certs—we don’t let anything get in

the way.

“We’ve retained our dignity and
integrity, just because of a self-
confidence and faith in what we
do. A lot of groups just milk this
business for all it’s worth, but
that’s never been our objective.”

Aside from the U.S. tour dates,
the Cure is set to play four Euro-
pean summer festivals. Studio ses-
sions for the band’s next album
are scheduled to begin in Septem-

ber.

“We’ve done some demos,” says
Smith. “They’re particularly ob-
scure and don’t sound anything
like ‘The Head On The Door.” But,
to me, it would be terrible to just
bring out a straightforward fol-
lowup—I like everything we do to
be quite different.”

Watch for
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BILLBOARD COVERS IT ALL!

by Steve Gett

New York-based On The Beat
travels to the West Coast for this
special column.

LOS ANGELES A host of Holly-
wood luminaries turned out in
force for the Eurythmics’ surprise
performance Monday (16) at the
Roxy.

Among those who watched the
band’s sneak preview of songs
from its upcoming RCA album,
“Revenge’ {due July 14), were
Jaeck Nicholson, Jodie Foster,
Duran Duran’s Andy Taylor, gui-
tarist Earl Slick, members of
Run-D.M.C. and Mr. Mister, and
ex-Blondie players Nigel Harrison
and Frank Infante.

Kicking off with their new sin-
gle, “Missionary Man,” Annie
Lennox—this year’s blonde—and
Dave Stewart led the Eurythmics
through a miniset that comprised a
selection of new tunes plus rousing
renditions of ‘““Would I Lie To
You?” and “Sisters Are Doin’ It
For Themselves.”

The lively music was delivered at
maximum volume, preventing any
chitchat during the show. But ear-
lier, Harrison talked about his re-
cent work supervising the sound-
track for the upcoming Michael J.
Fox/Jean Jett movie “Light Of
Day.”

Former David Bowie/John
Waite guitarist Slick said he’s
ready to start recording Phantom,
Rocker & Slick’s second EMI/
America album. Film star Nichol-
son, in a cordial mood, revealed he
is making a new movie with “Mad
Max” director George Miller.

HATS OFF TO all involved in Am-
nesty International’s six-city “Con-
spiracy Of Hope” tour.

High points of the June 15 finale
at Giants Stadium: a spirited U2
set that included renditions of Bob
Dylan’s “Maggie’s Farm’ and
John Lennon’s “Cold Turkey”’;
Sting’s reunion with Andy Sum-
mers and Stewart Copeland—is a
new Police album far behind?—
and Peter Gabriel’s sledgeham-
mer-strong set.

The tour was expected to raise
$3 million for the international hu-
man-rights group.

STING, BOY GEORGE, Span-
dau Ballet’s Gary Kemp, and the

‘Surprise! Eurythmics Rock The Roxy:
- Amnesty Tour In Rousing N.J. Finale

Communards (ex-Bronski Beat
singer Jimmy Somerville’s new
band) are playing a free concert
for Artists Against Apartheid Sat-
urday (28) at London’s Clapham
Common. Also on the bill is Billy
Bragg, who recently appeared in
two concerts in Leningrad, which
were arranged before the Cherno-
byl disaster.

SHORT TAKES I: Chuck Berry,
Ron Wood, and “friends”—could
one of them be named Keith?—will
help celebrate the sixth anniversa-
ry of New York’s Ritz with shows
at 8 p.m. and 11:30 p.m. Wednesday

ON THE BEAT

Artist news, touring,
signings, venues . .. for
those who need to know

(25) . .. Culture Club has canceled
its upcoming U.S. tour—no official
explanation has been given ...
Robert Gordon’s new manager is
Dick Lynn, of the New Jersey-
based Blue Light company. Lynn
also looks after British guitarist
Chris Spedding, currently a mem-
ber of Gordon’s touring band . ..
As soon as he’s finished producing
Michael Jackson’s upcoming al-
bum, Quincy Jones is set to work
on a solo project, his first in five
years. He is also penning an auto-
biography ... Latin singing sensa-
tion Miguel Bosé has signed a
longterm worldwide contract with
WEA International ... Roomful
Of Blues has parted company with
vocalist Curtis Salgade. The group
is working on a live album to be is-
sued by Rounder in September .. .
Chicago-based band Wild Blue is
playing Midwest dates through
July supporting its Chrysalis debut
album, “No More Jinx.” The al-
bum’s first single, ‘‘Fire With
Fire,” is also the theme song for
the Paramount Pictures’ movie of
the same name. N

cELLAR DWELLERS: Ratt is in
preproduction at L.A’s Village Re-
corder studios for its third Atlantic
album. Set for October release, the
album has the working title “Fine
Mess” and is being produced by
Beau Hill, who was at the knobs
for the rocking rodents’ previous

"laborate in presenting the seminar

platinum projects—1984’s “Out Of
The Cellar” and last year’s “Inva-
sion Of Your Privacy.”

ROTH & ROLL: David Lee Roth
has completed his debut solo al-
bum, “Eat 'Em And Smile,” which
is being shipped by Warner Bros.
over the July 4 weekend. The flam-
boyant ex-Van Halen front man
and longtime friend Pete Angelus
co-directed a video of the first sin-
gle, “Yankee Rose,” shooting foot-
age of Roth’s touring band-—which
includes guitarist Steve Vai, bass-
ist Billy Sheehan, and drummer
Gregg Bissonette—in front of a
live audience at San Bernadino’s
Orange Pavilion.

SHORT TAKES II: Pet Shop
Boys have been approached by
Dusty Springfield to cut a duet of
their song “What Have I Done To
Deserve This?”” Whether they’ll
find time to go into the studio
hinges on the group’s tour plans
... Tears For Fears won't release
a new album until next April ...
Berlin’s “Take My Breath Away
[Love Theme From ‘Top Gun']” is
the second single to be released
from the Columbia soundtrack, not
the Cheap Trick song “Mighty
Wings,” as was previously report-
ed in this column. The latter is
scheduled to be the third single . ..
Queen is filming its July 12 con-
cert at London’s Wembley Arena
for worldwide TV broadecast later
this year ... A top U.K. radio per-
sonality, who shall remain name-
less, was less than kind when he
reviewed Bananarama’s new U.K.
single, “Venus”—a remake of the
'60s hit by Shocking Blue. He
called the all-girl trio “‘talentless
slags.” But the girls aren’t wor-
ried. They are putting their lawyer
on the case while they sit back and
watch the single make a rapid rise
up the British charts.

BILLBOARD and sister publica-
tion Amusement Business will eol-

“Sponsorship In The Entertain-
ment Industry,” Sept. 28-30 at the
Sands Hotel in Atlantic City, N.J.

The program focuses on creat-
ing, promoting, and executing suc-
cessful sponsorship packages for
music and mass entertainment.
For registration information, con-
tact Gina DiPiero at (615) 748-
8120.
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BY LINDA MOLESKI

NEW YORK Making records and
playing concerts isn’t enough to
satisfy Rubber Rodeo’s penchant
for creativity. The Rhode Island-
based quintet has a major hand in
designing everything from cloth-
ing and stage sets to record-com-
pany publicity material and pro-
motional giveaways.

For its latest Mercury/Poly-
Gram release, “Heartbreak High-
way,” Rubber Rodeo presented its
press kit in the form of a diner
menu. In the past, the group has
created Rubber Rodeo comic
books, viewmasters, and even a
video EP that was nominated for a
Grammy award last year.

more we can control what happens
to us,” says the band’s manager,
Don Rose.

The members of Rubber Ro-
deo—vocalist Trish Milliken, gui-
tarist Bob Holmes, bassist Hal
Cragin, drummer Barc Holmes,
and keyboard player Gary Leib—
met six years ago at the Rhode Is-
land School of Design in Provi-
dence.

“We know how to promote our-
selves best,” says Milliken. She
says the band found it hard to
hand over promotion responsibil-
ities to PolyGram when it connect-
ed with the label.

Originally signed to manager
Rose’s Boston-based Eat Records,
the group released two EPs,
“Rubber Rodeo” and “She Had To
Go,” before signing to PolyGram
in June 1983. -

Says Rose: “We reached a pla-
teau and did as well as we could do

Rubber Rodeo: R.l. Band
Members Wear Many Hats

“The more control we have, the-

on our own. We knew that a major
label would be better equipped.”

The band originally set out to
create music that was a spin-off of
spaghetti westerns, says Holmes.
“But nowadays, we take {our mu-
sic] more seriously.”

Rubber Rodeo’s music has de-
veloped into a blend of pop, coun-
try, and rock, says Milliken, add-
ing, “People try to pigeonhole us,
but we want to be devoid of any

‘We know how
to promote
ourselves best’

categorizations.”

“People get confused and often
describe the band as punk-coun-
try,” says Holmes. “But country’s
not the largest element in our mu-
sic.”

Although Rubber Rodeo veered
away from commercialism in its
formative days, the new “Heart-
break Highway” album, which
was produced by Ken Scott, was
written with pop radio in mind.

“The [new] songs are more di-
rect and more palatable,” says
Holmes. “There was more empha-
sis on songwriting this time out.”

Rubber Rodeo hopes to promote
“Heartbreak Highway” by open-
ing for a major act in arena-size
venues, but tour plans have yet to
be finalized. *“We've done a lot of
club touring, and it would be a
challenge to break out of it,” says
Milliken.

Classical Performer Enjoys Freedom Of Jazz

Clarinetist Has Grossover Dreams

BY JIM BESSMAN

NEW YORK Classical clarinet vir-
tuoso Richard Stoltzman says he
has always loved the jazz-inflected
material that is not only the primary
focus of his new album, “Begin
Sweet World,” but also of his cur-
rent concert repertoire.

But he admits that his fifth RCA
Red Seal release—a ‘‘classical
crossover”’ entry—is an ‘“absolute
departure” from its predecessors.

“Of course, I belong in the classi-
cal section,” says Stoltzman, a 1983
Grammy winner for Best Chamber
Music Performance. “But on the
new album there are songs like a
jazz version of ‘Amazing Grace’ and
a tune called ‘Everywhere,” which
sound like they belong with the new
age records. Too bad they can’t put
it in all the sections.”

The new album also contains The-
lonius Monk’s ‘“Abide With Me/
Blue Monk,” classical selections
from Bach, Faure, and Debussy,
and compositions from Stoltzman’s
Yale Univ. colleague Bill Douglas,
who plays keyboards and bassoon
on the album.

Synthesizer player and Spyro
Gyra founder Jeremy Wall, who
produced ‘““‘Begin Sweet World,”
and jazz electric bassist Eddie Go-
mez fill out what is essentially a
jazz-tinged chamber quartet, there-
by linking it with Stoltzman’s usual
recording group structure, albeit in
the expanded musical context.

“Actually, I've always been play-
ing this range of music, I just
haven’t admitted it,” says Stolzman.

While attending Ohio State Univ.,
the classically trained musician
joined the school’s jazz band as a
Dixieland-style trumpet player. Af-
ter completing additional studies at

Crescent Gity Music Renaissance Seen

BY FRED GOODMAN

NEW YORK The music of New
Orleans, once a healthy recording
center for pop and r&b, has fallen
out of favor over the last decade.
But the Boston-based independent
Rounder Records is trying to or-
chestrate a revival of Crescent
City sounds.

The Modern New Orleans Mas-
ters Series is Rounder’s ongoing
line of releases that focuses on the
city’s established and up-and-com-
ing artists.

New albums by vocalist Johnny
Adams and the Dirty Dozen Brass
Band bring the number of releases
in the series to eight, and the label
sees no end of opportunities via
new recordings and licensing ar-
rangements for existing material.

New Orleans enjoyed an active
recording scene and a marketable
sound in the '50s, when labels like
Specialty, Imperial, Duke/Pea-
cock, and Savoy culled many of
their biggest hits from the area’s
studios, but recording tapered off
until the scene was considered vir-
tually dead by the mid-"70s.

“We've been recording in New
Orleans since the early '80s,” says

Marian Leighton, a founder and
co-owner of Rounder. “We picked
up on the scene as a result of the
New Orleans Jazz and Heritage
Festival and discovered there was
all this great music still being
made.

“A lot of artists from the '40s
and ’50s like Johnny Adams and
Irma Thomas are still at the peak
of their powers, and as we began
to have more and more contact
with people down there, we heard
about young acts like the Dirty
Dozen.”

Leighton says the decision to tie
all the projects under the banner
of a series was essentially a mar-
keting move. With hundreds of
folk and American music albums
in its catalog—ranging from
George Thorogood to Doc Watson
to Solomon Burke—Rounder want-
ed to make the New Orleans prod-
uct stand out.

“It seemed like a good way of
showing the range of New Orleans
music we're recording and keeps
them from getting lost,”” says
Leighton.

To date, the series includes al-
bums by Thomas, Adams, the
Dirty Dozen, Tuts Washington,

and James Booker. Future titles
include unreleased studio record-
ings by Professor Longhair (li-
censed from Bearsville), and the
solo debut of blues guitarist Wal-
ter “Wolfman'’ Washington.

Scott Billington, Rounder’s staff
producer, says the label wants to
incorporate more young artists
into the series. “The next logical
phase is pushing for younger art-
ists who have one foot in the his-
tory of New Orleans music and the
other in more contemporary mu-
sic,” he says. “I'd like to see the
series expand to become a show-
case for contemporary musicians
who are bringing New Orleans
music forward.”

New Orleans has the potential to
become a recording center again,
says Billington. “The more we’ve
recorded, the more we see that
there’s a group of musicians we
can draw on—horn men and
rhythm sections,” he says.

Leighton says the series is set to
bow on CD in July, with a sampler
tentatively slated for the fall. Li-
censing arrangements have al-
ready been made for the U.K and
Europe, and negotiations are un-
der way for Japanese release.

Yale and Columbia, Stoltzman em-
barked on his immensely successful
career as a classical clarinet soloist
and a member of the avant-garde
chamber group Tashi.

Recently, he has collaborated
with several contemporary jazz
masters, whom he had formerly “re-
vered from afar.” In May, Stoltz-
man opened the Boston Pops season
with Joe Williams. He also per-
formed with Gomez, Keith Jarrett,
and Chick Corea at the Tokyo Music
Joy Festival, and has toured with
Woody Herman.

“Playing jazz is such a different
feeling, not having to be conscious
of playing 200-year-old notes per-
fectly,” says Stoltzman.

Upcoming plans for Stoltzman in-
clude a summer tour with Herman,
a July Lincoln Center date with
Douglas (and possibly Wall), and
what promises to be a heavy record-
ing schedule.

A followup to ‘“‘Begin Sweet
World” is already in the works.

There is also talk of a Schubert/
Schumann album with pianist Rich-
ard Goode, and a concerto album
with Andre Previn.

Meanwhile, RCA Red Seal prod-
uct manager Peter Elliott says the
label is supporting ‘‘Begin Sweet
World” with the kind of promotion-
al and merchandising muscle usual-
ly reserved for its biggest Broad-
way show titles.

Five thousand artist and album
cover posters have been distributed
at retail, with the cover posters des-
ignating the jazz fusion nature of
the record as well as identifying all
the participants.

An additional 1,500 albums have
been serviced to retail for in-store
play. To counter the “nondescript”
cover artwork, sale albums have
been stickered with a profile of
Stoltzman with his clarinet and clar-
ifying notes.

VH-1 and other video outlets have
received a promotional clip of the al-
bum’s title track.

Siberry Gourts Mainstream

Ear-Catching Avant-Pop

BY STEVE HOCHMAN

LOS ANGELES “One More Col-
our” is not just the title of Jane Si-
berry’s latest single. It's what the
Canadian artist hopes to add to the
spectrum of popular music.

The single may have ear-catching
qualities, but the high-tech artiness
Siberry showcases on the rest of
her new album, ‘“‘The Speckless
Sky,” is not commonly considered
mainstream material, save for the
breakthrough of a Peter Gabriel or
a Kate Bush.

“The more variety of music that
creeps in makes it easier for even
more music to get played,” says Si-
berry.

Her American record company,
Windham Hill’s Open Air label, has
sent key radio stations video cas-
settes featuring the promo clip for
“One More Colour,” directed by
Devo-tee Jerry Casale and co-star-
ring a cow, along with an introduc-
tory interview with the artist.

The promotional campaign for
“The Speckless Sky” has produced
encouraging results, says Jeff Hei-
man, Windham Hill’s vice president
of publicity and promotion.

“QOur best support is coming out
of Washington, D.C., Boston, the
Denver-Boulder area, and Chica-
go,” says Heiman. ‘“Places we're
building are L.A. and New York,
and we're going to concentrate on
the Southeast.”

Heiman says ‘‘The Speckless
Sky” is a “real hard-work record,”
adding, “It’s one of those records
that a company picks up because
they really believe in it. Whether
the record sells or not, people are
going to know her name.”

The album’s strongest radio expo-
sure has come from U.S. alternative
and college stations, says Heiman.

Siberry’s last album, “No Bor-
ders Here,”” was also well supported
on college radio, but it failed to

break through commerecially, selling
only 25,000 copies in the U.S. Ac-
cording to Heiman, the new record
has already surpassed that figure.

Live performances are very im-
portant for Siberry, says Heiman.
“The show is the thing that turns
people around,” he says.

Last November, Siberry and her
seven-piece band performed at Hol-
lywood’s Roxy club in front of an
audience that included various rep-
resentatives of A&M Records, dis-
tributor of Windham Hill.

“When they saw the live show,
that's when they realized that we're
a strong act they could market,”
says Siberry. “This record we’'ve
worked with them [A&M] as much
if not more than Windham Hill.”

But Siberry says she has mixed
feelings toward the positive re-
sponses she is drawing.

“Having a hit could be real good,
or it could be a real drag,” she says.
“But 1 would like to have enough
money so that I wouldn’t have to
say to someone, ‘I'd like to work a
bit longer,” and they’d say, ‘No, you
can’t, there’s not enough money in
the budget.”
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BOXSCORE :xos:::
Saratoga Performing Arts Center albums—1983’s “Eliminator” and ®
Saratoga Springs, N.Y. last year’s slicker “Afterburner”— Amusement Business®
Tickets: $15, $10 and the rawer, earlier material that Gross Attendance
J made the trio’s name synonymous ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ULIAN LENNON and his sharp, with raunchy, power-glide blues. AMNESTY INTERNATIONAL Giants Stadium June 15 $1,757,265 50,207 Monarch Entertainment Bureau
six-piece band drew a positive re- Among the h]ghhghts were “S]eep_ A CONSPIRACY OF HOPE E. Rutherford, N.J. $35 sellout thn Scher Presents
sponse from a demographicall ing Bag,” a pensive “Rough Boy,” VARIOUS ARTISTS S Graham Presents
ixed . ¢ p y g bag, per gh Boy, JUNE JAM: ALABAMA High School June 14 $1,082672 61,867 Keith Fowler Promotions
mixed audience ? 4,500- here recent- and a swampy _Ten-FO(_)t Pole.” Gib- WILLIE NELSON Fort Payne, Ala. $17.50 unitd.
ly. But Lennon’s emotional appeal bons worked various guitar and vocal CHARLIE DANIELS BAND sellout
and designer jeans failed to mask se-  effects, while Hill played power bass | Sohv¥OREE
rious weaknesses in material and pac-  and discreet Fairlight. The laconic RESTLESS HEART
ing. Beard controlled percussion and com- NEIL DIAMOND Reunion Arena June 9-10 $608977 37,19% Eric Chandler Ltd.
Since his first U.S. tour a year ago, puter programs. Dallas, Texas $17.50/515 two sellouts
Lennen has sharpened his stagecraft, At times, the spectacular stage fxggig:::g‘gmg:g'l :mmon: Tﬁ'mn June 13 *327.955 15|.|525; ?i" G;a:‘;sm Presents
while bassist/bandleader Carmine presentation threatened to outweigh | yamous armisTs osemont, i : sellou am Prods.
Rojas has given funky Broadway the music. But §uperb pacing and AMNESTY INTERNATIONAL The Omni June 11 $397,515 11,592 Bl Graham Presents
body to the keyboard-dominated Gibbons and Hill’s talent for playing “A CONSPIRACY OF HOPE” Atlanta, Ga. $35 sellout Southern Promotions/Alex Cooley
tunes. larger (and funnier) than life kept the | VARIOUS ARTISTS Prods.
The set started with promise, as eclectic set funky and human. DEPECHE MODE Radic City Music Hall June 6-8 $343,640 17,622 Radio City Music Hall Prods.
D q 0 BOOK OF LOVE New York, N.Y. $20 three sellouts
Lennon cavorted across the stage, It’s little wonder that ZZ Top's - ;
b]a tin hfe into th lodi “S th U S to hich h tak AMNESTY INTERNATIONAL McNichols Arena June 8 $282,880 8,368 Bifl Graham Presents
sung VD 14115 LIRS Stk LOENEAn (Bis, et T (MEH HESIEL (3] “A CONSPIRACY OF HOPE” Denver, Colo. $35 11,700 Feyline Presents
You're Wrong” and “Lonely. the Texan rock’n’roll ambassadors VARIOUS ARTISTS
But the middle sagged badly, as he  through almost every state, is one of NEIL DIAMOND Frank Erwin Center June 11 $253.210 16,943 in-house
slowed the tempo disastrously with  this year’s biggest boxoffice success- i o Texas HHEAE gelout
(4 > " (13 AL, )
COVY,a‘f'd Till The End . a,r,'d [Va- es. EVIKDUA A JACKSON BROWNE Radio City Music Halt May3l-June | $248,130 11,748 Radio City Music Hall Prods.
lotte.” “Always Think Twice”—intro- New York, N.Y. $22.50/517.50 two sellouts
(& A "
duced as a “jazz-oriented” tune—was ROCIO JURADO SIMPLE MINDS Radio City Music Hal May 27.28 $212,67 11,748 Radio City Music Hall Prods.
turned into a drone no light show DYANGO THE CALL New York, N.Y. $18.50 two sellouts
could redeem. Universal Amphitheatre, L.A. RUN DMC Los Angeles Memorial Sports May 30 $209,961 13,668 2S:reet Express
Eventually, after a patter-filled Tickets: $17.50, $16 I coon ) e gles, i He/S 1550 S s
band introduction, the energy picked T . STEVIE NICKS Civic Arena June 11 $185,008 12475 Civic Arena Corp.
up on several numbers before Len- HERE WAS A TIME when Latin PETER FRAMPTON Pittsburgh, Pa, $15.25 13257
non evoked the memory of his father  concerts invariably suffered from a RUN DMC The Omni May 24 $169,960 13,010 G Street Express
on a churchy “Stand By Me.” lack of production values: missed ‘L"L"gg(')':"' Atlanta, Ga. s 16,000 Stageright Prods.
Lo i encore, Lennon roared cues, unbalanced sound, taCky pre- AEROSMITH Mississippi Coast Colise! June 13 $151,305 10,087 Alex Cooley/Southern Promotions
It »» : ississippi Coast Coliseum un 1 X
through “Too Late ,F‘(fr Goodb,yes, sentation. A take-the-money-and-run TED NUGENT Biloxi, Miss. $i5 15,000
the early Beatles’ “It Won’t Be attitude prevailed among promoters,  [~gun omc $an Diego Sports Arena May 31 $147,951 11,493 6 Street Express
Long” and an overly brassy “Day  which accounted for the impover- WHODINI San Diego, Calif, $14/512 14,500 Stageright Prods.
Tripper,” finally ending on the pretty  ished showcasing of some truly sen- LLICOOLH S Lewis Gray P rods SR
“ ” : JUDAS PRIEST The Centrum June 5 $145,17 11,110 Don Law Co.
Want Your BOdY' Q sational talent. . . . DOKKEN Worcester, Mass. $13.50/$12.50 12,150
The band was in fine form, particu- Though much of this still rings ” )
A RUN DMC Mid-South Coliseum June 7 $138,663 12,000 G Street Express
larly saxman Frank Elmo, keyboard  true, the May 29 concert by Spanish | wwooini Memptis, Tenn, $10.50 sellout Stageright Prods.
player Chuck Kentis and new guitar- singer Rocfo Jurado is a sign of LL COOL J
ist Douglas Worthington. In addition, changing-for-the-better times. EDDIE MURPHY Concord Pavilion June 5 $130,614 8322 in-house
Lennon wisely focused on material ~ No one could ever accuse la Jurado [ —HEWEATHERGIRLS Concord Galll _ $7.30/31430 —
from ‘“Valotte,” rather than tunes of simplicity. Her style is operatic | huxOMC AT LD May 25 ) o2t § Strest Express
. i “ Y . ashville, Tenn. $12.50/811.50 9,900 Stageright Prods.
from his flaccid new album “Secret and then some. But in spite of her LL COOL J
Value Of Daydreaming.” emotional overkill, her concert was RUN DMC Birmingham-Jefferson Civic June 6 $111,638 9813 G Street Express
The flawed show, 600 short of a  elegantly produced to the point of let- LWLHg&':'J gent?f v $12.50/$10.50 14,000 Stageright Prods.
sellout despite heavy promotion, ting the audience concentrate on her UDAS PRIEST C:"m:"ﬁ%' — pr p— e
3 : : arlotte Loliseum une 2 'y r i Fr 3
proved Lennon must take the time to  voice and her personality. DOKKEN Charlotte, N.G. $1.50/513.50 12.900
write songs that say something rath- ~ Backed by a smooth orchestra that JUDAS PRIEST The Omni June 15 $108,375 1285 Alex Cooley/Southern Promtians
er being merely evocative if he wants  included full string and brass sec- DOKKEN Atlanta, Ga. 515 17,037
to escape the shadow of his father. tions, Jurado brought the house to its RUN DMC Civic Center May 23 $102413 8532 G Street Express
And he’s got to learn to keep the set  feet several times. oL SivamnalGa $1250/311.50 8600 Stageright Prods.
mberestmg. CAREOIWOLEE Opemng for the SpamSh singer THE JUDDS Paramount Northwest Theatre May 10 $93,432 4,632 Jack Roberts Prods.
was her countryman and labelmate | wivrv GriTTY DIRT BAND Seattle, Wash. $17.50/515 5,956
2z ToP Dyango, who was backed by a much [ ozzv osournEe Thomas & Mack Center une 11 91387 6390 Sunshine Promations
Saratoga Performing Arts Center weaker ensemble. This was & pity, METALLICA Las Vegas, Nev. $14.50/312.50 6,649
Saratoga Springs, N.Y. for Dyango’s hoarse, smoky voice THE JUDDS Lanierland Music Park June 14 $88,262 8558 in-house
Tickets: $20, $16, $12 and his tango-flavored interpretation Cummings, Ga. $10.50 0 selouts S
of the Spanish ballad constitute one JOAN RIVERS Concord PaV!|I0ﬂ June 7 $77,624 4,704 in-house
T A THE FLYING KARAMAZOV BROS.  Concord, Calif. $18.50/$13.50 8475
EXAN HYPERBOLE MASTERS of the most soulful sounds in contem- FATHER GUIDO SARDUCCI
Billy Gibbons, Dusty Hill, and Frank. porary Latin pop. JIMMY BUFFETT & THE CORAL 100 . June 8 $72,009 5,141 Alex Cooley/Southern Promotions
Beard gave 18,000 fans their money’s For the closing song both singers REEFER BAND Oklahoma City, Ok, $15/313.50 8,000
worth here June 7, the second show joined forces in a duet that show- L’I'LEL?:"“SRLD:EEEBOVS gz::z:" 'g:S'C'a“d June 7 ;‘l’g-m gggi in-house
of a two-night ZZ Top stint. Despite  cased their powerful, distinctive vo- e—————
inte ittentl lud ound : cals. Together the t most wim RUN DMC Veterans Memorial Coliseum May 29 $61,988 5,159 G Street Express
mtermittently sludgy sound, music S. ‘logether they put mos Py WHODINI Phoenix, Ariz. $12.50/$10 9,000 Stageright Prods.
and spectacle fused to glitzy, hard- Latin crooners to shame. Properly LL COOLJ
rocking effect. produced, they soar. POINTER SISTERS Civic Center June 13 $60,636 4104 Frank J. Russo
The set was split between tunes ENRIQUE FERNANDEZ EL DE BARGE Providence, R.. 2 $15.50/314.50 9,600
HCONSCIOUSNESS Jannus Landing May 25 $51,070 1,128 International Theater Prods. (ITS
CULTURE ROOTS St. Petersburg, Fla. 55 1,500 Prods.)
P. GROOVERS Tampa Bay Booking Agency (TBBA)
u B L l c ' T Y RUN DMC Municipal Auditorium May 21 $48,775 4287 G Street Express
P R l H T s WHODINI Columbus, Ga. $12.50/811.50 5,200 Stageright Prods.
LL COOL J
, THE OAK RIDGE BOYS Central Ala. Music Park June 8 $47,337 4,014 in-house
Lithographad On Heavy Gloss Stock WILLIAMS & REE Jemison, Ala. $12.50 7,000
BLACK & WHITE 8x10’s RUN DMC Tingley Coliseum May 28 $46,394 3344 G Street Express
500 - $60.00 1000 - 85.00 WHODINI Albuquerque, N.M. $14.50/$13.50 5,500 Stageright Prods.
g . LL COOL J
COLOR JUICE NEWTON Concord Pavilion June 6 $44,424 2953 in-house
1000 - $388.00 CALIFORNIA COWBOYS Concord, Calif. $15.50/$13.50 8475
Above Prices Include Typesetting & Freight gpipggssv;ouo ma:brozqu: June 6 gg;go 3353 DiCesare-Engler Prods.
send 8xI0 Photo - Check or M.O. 1H At : !
PO SIMPLE MINDS Stabler Arena May 24 $35,870 2650 Makoul Prods.
Full Color & B/W Posters THE CALL Bettlehern Pa $13.50 6:500
mposites - Cards - Other Sizes e
£omp »yy Mm m STEPPENWOLF Mid-Hudson Civic Center June 10 $35,217 2,709 Harvey & Corky
Send For Catalog & Samples THE GUESS WHO Poughkeepsie, N.Y. $13 2,940 Donaid K. Donald
777 Sports Street Concert Prods. Internationat (CPI)
" PICTURES Dallas, Texas 75207
' I (21 ") 658-7070 Copyrighted and compiled by Amusement Business, a Billboard Publications, inc. publication. Boxscores are compiled every Tuesday and should
;g%;ﬂ%"%?&-s“ be submitted to Louise Zepp in Nashville at (615) 748-81293 Ancil gsavis in New York at (212) 764-7314; Linda Deckard in Los Angeles at
g 213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085."
l (817 269-9433 or 869-3456 ( g
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FOR WEEK ENDING JUNE 28, 1986

Bilboard Hot Black Singles SALES & AIRPLAY.
I A o ac In g es ™
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
x x
s SALES || AIRPLAY
é’g ?E TITLE ARTIST ég ?_E %’E TITLE ARTIST o8
1 3 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 1 1 1 HEADLINES MIDNIGHT STAR 5
2 5 YOU DON'T HAVE TO CRY RENE & ANGELA 2 2 2 THERE'LL BE SAD SONGS (TO MAKE YOU CRY) BILLY OCEAN 1
3 1 NASTY JANET JACKSON 3 3 5 WHO'S JOHNNY ("SHORT CIRCUIT" THEME) EL DEBARGE 4
4 2 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 7 4 6 YOU SHOULD BE MINE (THE WOO WOO SONG)  JEFFREY OSBORNE 10
] 4 DO YOU STILL LOVE ME? MELI'SA MORGAN 12 5 4 YOU DON'T HAVE TO CRY RENE & ANGELA
6 7 | WOULDN'T LIE YARBROUGH & PEOPLES 6 6 8 TELL ME (HOW IT FEELS) 52ND STREET 8
7 6 WHO'S JOHNNY (" SHORT CIRCUIT" THEME) EL DEBARGE 4 7 9 VICIOUS RUMORS TIMEX SOCIAL CLUB 13
’ 8 8 HEADLINES MIDNIGHT STAR 5 8 7 | WOULDN'T LIE YARBROUGH & PEOPLES 6
9 9 MY ADIDAS RUN-D.M.C. 9 9 3 NASTY JANET JACKSON 3
10 16 TELL ME (HOW IT FEELS) 52ND STREET 8 10 12 SWEET AND SEXY THING RICK JAMES 15
. 11 14 FIRESTARTER TEASE 11 11 11 WITH YOU ALL THE WAY NEW EDITION 14
12 13 JUST ANOTHER LOVER JOHNNY KEMP 17 12 15 MY ADIDAS RUN-D.M.C. 9
13 17 PEE WEE'S DANCE JOESKI LOVE 16 13 17 MOUNTAINS PRINCE & THE REVOLUTION 21
1 14 11 THE FINEST THE S.0.S. BAND 23 14 14 BREATHLESS MTUME 20
15 25 VICIOUS RUMORS TIMEX SOCIAL CLUB 13 15 13 HERE | GO AGAIN FORCE M.D.'S 18
16 21 FUNKY BEAT WHODINI 19 16 22 GIVIN' IT (TO YOU) SKYY 24
17 10 GREATEST LOVE OF ALL WHITNEY HOUSTON 25 17 24 CLOSER THAN CLOSE JEAN CARNE 22
18 23 YOU SHOULD BE MINE (THE WOO WOO SONG) JEFFREY OSBORNE 10 18 19 DIAL MY NUMBER SAULI CARMAN 27
19 15 If YOUR HEART ISN'T INIT ATLANTIC STARR 28 19 10 FIRESTARTER TEASE 11
20 22 HERE | GO AGAIN FORCE M.D.'S 18 20 23 100 MPH MAZARAT! 30
21 26 WITH YOU ALL THE WAY NEW EDITION 14 21 20 PEE WEE'S DANCE JOESKI LOVE 16
22 12 LOVE TAKE OVER FIVE STAR 26 22 34 MINE ALL MINE CASHFLOW 31
23 33 SWEET AND SEXY THING RICK JAMES 15 23 30 BURNIN' LOVE CON FUNK SHUN 32
24 18 DO FRIES GO WITH THAT SHAKE GEORGE CLINTON 42 24 16 JUST ANOTHER LOVER JOHNNY KEMP 17
25 20 SEX MACHINE THE FAT BOYS 37 25 33 ARTIFICIAL HEART CHERRELLE 34
26 31 BREATHLESS MTUME 20 26 35 DO YOU GET ENOUGH LOVE SHIRLEY JONES 33
27 40 CLOSER THAN CLOSE JEAN CARNE 22 27 25 SWEETHEART RAINY DAVIS 29
28 39 HOLDING BACK THE YEARS SIMPLY RED 47 28 31 BABY LOVE REGINA 36
29 38 MOUNTAINS PRINCE & THE REVOLUTION 21 29 — SWEET LOVE ANITA BAKER 40
30 24 | HAVE LEARNED TO RESPECT THE POWER Of LOVE S.MILLS 51 30 32 LIPS TO FIND YOU TEENA MARIE 38
31 = GIVIN' IT (TO YOU) SKYY 24 31 28 FUNKY BEAT WHODINI 19
32 19 STAY THE CONTROLLERS 41 32 18 DO YOU STILL LOVE ME? MELI'SA MORGAN 12
33 34 SWEETHEART RAINY DAVIS 29 33 21 ON MY OWN PATTI LABELLE & MICHAEL MCDONALD 7
34 32 HOLD IT, NOW HIT IT BEASTIE BOYS 55 34 36 ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 35
35 29 | CAN'T WAIT NU SHOOZ 53 35 — RISING DESIRE STZPHANIE MILLS 44
36 28 WHAT'S MISSING ALEXANDER O'NEAL 52 36 — LOVE THE ONE I'M WITH MELBA MOORE & KASHIF 46
37 21 STATE Of THE HEART PHILIP BAILEY 45 37 — BYE BYE JANICE 48
38 — LET'S GET STARTED WILLIE COLLINS 43 38 — LAND OF LA-LA STEVIE WONDER 49
39 37 CRUSH ON YOU THE JETS 63 39 26 LOVE TAKE OVER FIVE STAR 26
40 — ONE STEP CLOSER TO YOU GAVIN CHRISTOPHER 35 40 — DO YOU REMEMBER ME? JERMAINE JACKSON 50

®Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

39

n

90

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

100 MPH

(Controversy, ASCAP)

AIN'T NOBODY EVER LOVED YOU

(Gratitude Sky, ASCAP/Polo Grounds, BMI}

AIN'T NOTHIN' GOIN' ON BUT THE RENT

(Oum Di Dum, ASCAP)

ALL CRIED OUT

(Willesden, BMI/My! My!, BMI/Careers, BMI)
ALL WE NEED IS TIME

(On Your Mark, ASCAP/Lunch Money, BMI)
ARTIFICIAL HEART

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

BABY LOVE

(Black Lion, ASCAP/Regina Richards, ASCAP/Deutsch-
Berardi, ASCAP/April, ASCAP/Maz Appeal, ASCAP)
CPP/ABP

BANG ZOOM (LET'S GO-GO) /HOWIE'S TEED OFF
(Mokojumbi, BMI/Willesden, BMI)

BREATHLESS

(Mtume, ASCAP)

BURNIN' LOVE

(Black Lion, ASCAP/Captain 2, ASCAP/Billy Osborne,
ASCAP/Val-ie Joe, BMI)

BYE BYE

(Irvin Lee, BMI)

CAN'T STAND THE PAIN

(Sir Gant, BMI/Stardust Lady, BMI)

CARME

(Jobete, ASCAP) CPP

CLOSER THAN CLOSE

(Sloopus, BMI/Gold Horizon, BMI) CPP

CRUSH ON YOU

(Almo, ASCAP/Crimsco, ASCAP/Irving, BMI)
CPP/ALM

DIAL MY NUMBER

(April, ASCAP/Science Lab, ASCAP) CPP/ABP

DO FRIES GO WITH THAT SHAKE
(Warner-Tamerlane, BM!/X-0-Skeletal, BMI)

DO YOU GET ENOUGH LOVE

(Assorted, BMI/Henry Sumay, BMI)

DO YOU REMEMBER ME?

(See This House, ASCAP/Sudano Songs, BMI/Soft
Summer Songs, BMI/Black Stallion, ASCAP)

DO YOU STILL LOVE ME?

(Fuss, ASCAP)

DON'T WASTE MY TIME

(Oval, ASCAP)

EXPERIENCE

(Happy Stepchild, BMI)

A FINE MESS

76

23

1

2

8

55

47

62

5

51

(Golden Torch, ASCAP/Gold Horizon, BMI/Tuneworks,
BMI1) CPP

FINE YOUNG TENDER

(West Kenya, ASCAP)

THE FINEST

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FIRESTARTER

(Future Shock, ASCAP/WB, ASCAP)

FUNKY BEAT

(Zomba, ASCAP)

GIVE ME THE REASON

(April, ASCAP/Uncle Ronnie's, ASCAP/Diliard, BMI)
GIVIN' IT (TO YOU)

(One To One, ASCAP)

GREATEST LOVE OF ALL

(Golden Torch, ASCAP/Gold Horizon, BMI) CPP
HANGIN' OUT

(Jobete, ASCAP/01d Brompton Road, ASCAP)}
HEADLINES

(Hip Trip, BMI/Midstar, BMI) CPP

HERE | GO AGAIN

(T-Boy, ASCAP/Fly Girl, ASCAP/Force M.D., ASCAP}
HOLD IT, NOW HIT IT

(Def Jam, ASCAP)

HOLDING BACK THE YEARS

(April, ASCAP) CPP/ABP

HOMEBOY

(Konglalher, BM1/Motor, ASCAP/Cheyenne, ASCAP)
| CANT WAIT

(Poolside, BMI)

1 CAN'T WAIT (TO ROCK THE MIKE)

(Poolside, BMI)

| GET OFF ON YOU

(Muscle Shoals, BMI/Jalew, BMI)

| HAVE LEARNED TO RESPECT THE POWER OF LOVE
(Careers, BMI/Moore & Moore, BMI) CPP

| JUMPED OUT OF MY SKIN

(Assorted, BMI/Rose Tree, BMI/Mighty Three, BMI)
{ WOULDN'T LIE

(Temp Co., BMI)

IF YOUR HEART ISN'T IN IT

(Almo, ASCAP/Redhead, ASCAP/Joe’s, ASCAP/Stuart,
ASCAP) CPP/ALM

'LL BE YOUR FRIEND

(Zomba, ASCAP)

{'M HUNGRY FOR YOUR LOVE

(Chriscraft, BMI/Supertronics, BMI)

JUST ANOTHER LOVER

{Music Corp. Of America, BMI/New Music Group,
BM{/Kashif, BMI)

49

n

0

31

21

s1

61

35

]

92

LAND OF LA-LA

(Jobete, ASCAP/Black Bull, ASCAP) CPP

LET ME BE CLOSER

(Ted-On, BMI/Jennifer Leigh, BMI/De Creed,
BMI/Walpergus, ASCAP/WB, ASCAP)

LET'S GET STARTED

(Bill-Lee, ASCAP/Bush Burnin', BMI)

LET'S GO ROCKING (TONIGHT)

(Street Sounds, ASCAP/Maurice Starr, ASCAP)
LIPS TO FIND YOU

(April, ASCAP/Midnight Magnet, ASCAP/Te'Mas
Eliope, ASCAP) CPP/ABP

LOVE TAKE OVER

(Company, MCPS/Eaton, MCPS)

LOVE THE ONE I'M WITH (A LOTTA LOVE)
(Music Corp. Of America, BMI/Kashif, BMI/Rare Blue,
ASCAP)

LOVE'S A CRIMINAL

(Uncle Artie, ASCAP)

MINE ALL MINE

(Personal, ASCAP/All Seeing Eye, ASCAP)
MOUNTAINS

(Controversy, ASCAP)

MY ADIOAS

(Protoons, ASCAP/Rush Groove, ASCAP)

NASTY

(Flyte Tyme, ASCAP}

NOBODY BUT YOU

(Tricky-Trac, BMI)

OH, LOUISE

(Junior, prs/Emi, prs/MCA, ASCAP)

ON MY OWN

(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
ONE LOVE AGO

(ldnyc-Derf, BMI/Pure Delite, BMI/Membership,
ASCAP)

ONE STEP CLOSER TO YOU

(Music Corp. Of America, BMI/Bayjun Beat,
BMI/Rashida, BMI/MCA, ASCAP)

OVER AND OVER

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
PEE WEE'S DANCE

(Vintertainment, ASCAP)

RECONSIDER

(Wyteria, BM!/Music Minded, BMI)

RISING DESIRE

(WB, ASCAP/Zubaidah, ASCAP)

SAY IT, SAY IT

(Baby Tanzi, BMI/House Of Fun, BMI/Black Lion,
ASCAP)

67

37

57

81

45

4

SAY LA LA

(Screen Gems-EMI, BMI/Benard Wnight,
BMI/Mchoma, BMI)

SEX MACHINE

(Dynatone, BMI/Unichappell, BMI)

SLEEPLESS NIGHTS

(Almo, ASCAP/Redhead, ASCAP/Largo, ASCAP)
CPP/ALM

SLOW DOWN

(Edge Of Fluke, ASCA>/ST. Winevelyn, ASCAP/Ouler
Snake, BMI)

STATE OF THE HEART

(Apnil, ASCAP/Science Lab, ASCAP) CPP/ABP
STAY

(Zomba, ASCAP/Tyvela, BMI)

STRUNG OUT

(Bush Burnin’, BMI)

SWEET AND SEXY THING

(Stone City, ASCAP/National League, ASCAP) CPP
SWEET FREEDOM (THEME FROM RUNNING SCARED)
(Rodsongs, ASCAP/April, ASCAP/MGM-UA, ASCAP)
SWEET LOVE .

(O1d Brompton Road, ASCAP/Jobete, ASCAP) CPP
SWEETHEART

(Warner's Thunder, ASCAP/WD, ASCAP/Real Deal,
SESAC/Frederick, SESAC)

TAKE A PIECE OF ME

(Sloopus, BMI/Gold Horizon, BM1) CPP

TELL ME

(Jimi Mac, BMI)

TELL ME (HOW IT FEELS)

(Ackee, ASCAP)

TEMPORARY LOVE THING

(Forceful, BMI/Witlesden, BMI)

THERE'LL BE SAD SONGS (TO MAKE YOU CRY)
(Zomba, ASCAP)

TILL THE END OF TIME

(Keith Diamond, BM!,Willesden, BMI)

TIN SOLDIER

(Shannonlatisse, BMI,Amenican League, BMI)
VICIOUS RUMORS

() King IV, BMI)

WEST END GIRLS

(Cage, ASCAP) CPP

WHAT ABOUT ME

(Living Disc, BMI)

WHAT | LIKE

(Knotsew, ASCAP/No Sox, ASCAP/Lost In Music,
ASCAP)

WHAT YOU GONNA DO ABOUT IT

BLACK SINGLES

BY LABEL

A ranking of distributing labeis
by their number of titles
on the Hot Black chart.

NO. OF TITLES
ON CHART

EPIC (4) 9
Tabu (3)
CBS Assovimted (1)
Portrait (1)

MCA 9

CAPITOL (6) 8
Manhattan (2)

COLUMBIA (5) 8
Def Jam/Columbia (3)

MOTOWN (3) 7
Gordy (2)
Tamia (2)

ARISTA (3) 6
Jive (3)

ATLANTIC (4) 6
Omni (2)

ELEKTRA (3) 6
Asylum (1)
Solar (1)
Vintertaiment (1)

POLYGRAM 6
Mercury (3)
Atianta Artists (1)
London (1)
Polydor (1)

WARNER BROS. (2) 5
Paisley Park (2)
Warner Bros./Tommy Boy (1)

LABEL

A&M 4

RCA (3) 4
Total Experience (1)

EMI-AMERICA 2

MANHATTAN 2
PLR. (2)

PROFILE 2

SUPERTRONICS 2

BR-ROMA 1
Rendezvous (1)

CHRYSALIS 1

FANTASY 1

HEAT 1

ISLAND 1
4th & B'Way/Checkpoint (1)

JAY 1

MTM 1

MALACO 1
Muscie Shoals Sound (1)

SRD 1
Ichiban (1)

SELECT 1

SLEEPING BAG 1

STREETWISE 1

SUNNYVIEW 1

SUTRA 1

(Rare Blue, ASCAP) CPP/ALM
93 WHAT'CHA GONNA DO

(Aiain, BMI/Figskibow, BMI/D.Frank, BMI)
52 WHAT'S MISSING

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

4 WHO'S JOHNNY ("SHORT CIRCUIT" THEME)
{Petwoll, ASCAP/Chappell, ASCAP/Kikiko,
8MI/Unichappell, BMI) CPP

14 WITH YOU ALL THE WAY
(George Tobin, BMI)

98 (YOU ARE MY) ALL AND ALL
{Beach House, ASCAP/Smokin’ Amigos,
ASCAP/Tawanne Lamont, ASCAP)

71 YOU CAN'T HIDE FROM LOVE
(Def Jam, ASCAP)

2 YOU DON'T HAVE TO CRY
(A La Mode, ASCAP/WB, ASCAP)

10 YOU SHOULD BE MINE (THE WOO WOO SONG)
(Nonpareil, ASCAP/Broozertoones, BMI) CPP

73 YOU'LL ROCK
(Def Jam, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM Ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPlI Cimino WBM Warner Bros.
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RHYTHM & BLUES

(Continued from page 21)

ing, the Temptations are in the stu-
dio cutting the album “To Be Con-
tinued.” The Temps have written
several songs: the title cut was writ-
ten by Otis Williams and Ollie
Woodson; ‘“Love Me Right” was
composed by Williams, Woodson,
and Richard Street; and “You're
The One” was written by Ron Ty-
son and will feature a rare lead vo-
cal by Melvin Franklin ... Doug
Wimbish, the bassist on Sugar
Hill’s hip-hop classics “The Mes-
sage” and ‘“White Lines,” is touring
Japan with the Jeff Beck Group . ..
Soul Survivors should seek out
Clarence Carter’s “Dr. C.C.” and
the single “If You Let Me Take You

FOR WEEK ENDING JUNE 28, 1986

Billboard.

Home’ on Atlanta’s Ichiba Re-
cords—(404) 926-3377 . .. The
George Clinton-produced band
Jimmy G & the Tackheads are pre-
paring an album for Warner Bros
... Klymaxx’s new single, “Man
Sized Love,” was produced by twt
of Quincy Jones’ longtime collabo-
rators, songwriter Rod Temperton
and engineer/producer Bruce Swe-
dien, along with Dick Rudolph.
Temperton, one of the best black-
pop songwriters of the decade,
penned the song in an overt attempt
to repeat the pop success of “I Miss
You.”

Big Dealers. Desiree Coleman, who recently made her Broadway debut in the musical *“Big Deal” and signed a contract
with MCA, had a party thrown in her honor. Her manager, L. Armstead Edwards, left, and Patti LaBelle were the hosts.
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STEVIE WONDER A? TaMLA 6134TL/MOTOWN (3.98) (CD)

IN SQUARE CIRCLE

E Compiled from a national sample of retail store E
= = 3 5 and one-stop sales reports. = x e =
Y1553 Y1555
2|1 % | 5| ¢ | ARmST TITLE 2l 5| ¥ | ¢ | ARTIST TITLE
= = ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® = 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
% NO.1 % & 39 | 32 | 31 | 44 | FIVE STAR RCANFL1-8052 (8.98) LUXURY OF LIFE
@ 1 1 6 PATTI LABELLE mca 5737 (8.98) 3 weeks at No. One WINNER IN YOU 54 [ — | 2 RICK JAMES GORDY 6185GL/MOTOWN (8.98) THE FLAG
2 2 2 18 JANET JACKSON @ asm sp-5106 (8.98) (CD) CONTROL 41 40 | 35 45 STARPOINT eLEKTRA 60424 (8.98) RESTLESS
@ 12 18 3 RUN-D.M.C. PROFILE 1217 (8.98) (CD) RAISING HELL 2 | 2 41 32 PATTI AUSTIN QWEST 25276/WARNER BROS. (8.98) GETTIN' AWAY WITH MURDER
] 3 8 65 WHITNEY HOUSTDN A5 arisTa AL8-8212 (8.98) (CD) WHITNEY HOUSTON 43 | 43 44 14 GEDRGE HOWARD 7B TB 210/PALO ALTO (8.98) LOVE WILL FOLLOW
(5| 6 | 9 | 6 | BILLYOCEAN sve s 5208/arisTa (8.98) (D) LOVE ZONE 48 | 49 | 7 | WILLIAM BELL wiee wit 3001 (8.98) PASSION
6 4 6 7 THE S.0.S. BAND 718U FZ 40279/EPIC (8.98) SANDS OF TIME 50 = 2 52ND STREET mca 5738 (8.98) CHILDREN OF THE NIGHT
7 7 7 12 ANITA BAKER ELEKTRA 60444 (8.98) (CD) RAPTURE 46 41 42 15 JERMAINE JACKSON ARISTA ALB-8277 (8.98) (CD) PRECIOUS MOMENTS
8 9 8 20 | MELI'SA MORGAN CAPITOL ST-12434 (8.98) DO ME BABY 47 | 46 | 32 | 16 | VANITY MOTOWN 6167ML (8.98) SKIN ON SKIN
@ 1712 ] 6 WHODINI JivE JL8-8407/ARISTA (8.98) BACK IN BLACK 51 | 54 7 JONATHAN BUTLER Jive st 8-8408/aRiSTA (8.98) (cD)  INTRODUCING JONATHAN BUTLER
10 [ 10 | 10 6 THE FAT BOYS suTRA SUS 1017 (8.98) BIG AND BEAUTIFUL 49 | 49 | 52 5 THE ART OF NOISE cHRrysaLIS BFv 41528 IN VISIBLE SILENCE
1 S S 24 STEPHANIE MILLS mca 5669 (8.98) (CD) STEPHANIE MILLS @ 55 = 2 DENISE LASALLE MALACO MaL7434 (8.98) RAIN AND FIRE
12 13 1 53 RENE & ANGELA MERCURY 824607-1M1/POLYGRAM (8.98) (CD) STREET CALLED DESIRE 51 45 45 | 64 ALEXANDER O'NEAL T1aBU Fz 39331/EPIC ALEXANDER O'NEAL
@ 15 | 16 4 MIDNIGHT STAR séum 60454/ELEKTRA (8.98) HEADLINES 52 | 52 ; 53 11 MAZARATI paiSLEY PARK 25368/ WARNER BROS. (8.98) MAZARATI
14 8 4 10 PRINCE & THE REVDLUTION A PaISLEY PARK 25395/ WARNER BROS. (9.98) (CD) PARADE 53 | 36 36 10 GRANDMASTER FLASH ELEKTRA 60476 (8.98) THE SOURCE
@ 19 29 3 EL DEBARGE GORDY 6181GL/MOTOWN (8.98) EL DEBARGE L Y 47 1 MICHAEL HENDERSON EMI-AMERICA ST-17181 (8.98) _BED-TIME STORIES
16 14 13 59 ATLANTIC STARR @ asm sp-5019 (8.98) (CD) AS THE BAND TURNS @ 58 50 13 THE ROSE BROTHERS MUSCLE SHOALS SOUND MSS 2201/MALACO (8.98)  THE ROSE BROTHERS
17 17 15 | 27 L.L. CODL J @ coLumsia BFC 42039 (CD) RADIO 5% | 56 | 51 7 SADE A PORTRAIT BFR 39581 /EPIC (CD) DIAMOND LIFE
21 22 6 GEORGE CLINTON capiToL sT-12481 (8.98) R&B SKELETONS IN THE CLOSET 57 57 60 57 STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL (8.98) (CD) MAGIC TOUCH
19 | 20 | 17 | 32 | THE JETSmcas5667(8.98) THE JETS NEW)D 1 SKYY CAPITOL ST-12448 (8.98) FROM THE LEFT SIDE
22 24 4 NU SHOOZ aTLaNTC 81647 (8.98) POOLSIDE 59 59 62 65 LUTHER VANDROSS A EP;D FE 39882 (CD) THE NIGHT | FELL IN LOVE
21 [ 16 | 14 | 29 | SADE A2 PORTRAIT FR 40263/EPIC (CD) PROMISE 60 | 62 | 59 5 THE TEMPTATIONS MOTOWN 5389ML2 (9.98) 25TH ANNIVERSARY
2 | 18§19 31 NEW EDITION A mca 5679 (898) (CD) ALL FOR LOVE @ NEW)D 1 WILLIE COLLINS capITOL ST-12442 (8.98) WHERE YOU GONNA BE TONIGHT
@ 27 2 22 FORCE M.D.’S wARNER BROS./TOMMY BOY TB 1010/WARNER BROS. (8.98) CHILLIN' 62 65 61 5 DIANA ROSS & THE SUPREMES MOTOWN 5381 ML3 (10.98) 25TH ANNIVERSARY
23|23 10 CASHFLOW ATLANTA ARTISTS 826028-1M1/POLYGRAM (8.98) CASHFLOW 63 | 63 66 | 49 ARETHA FRANKLIN A ARiSTA AL 8-8286 (8.98) (CD) WHO’S ZOOMIN' WHO
25 512 23 YARBROUGH & PEOPLES TOTAL EXPERIENCE TEL8-5715/RCA (8.98) GUILTY n| — 2 LEVEL 42 poLYDOR 827487-1/POLYGRAM (8.98) (CD) WORLD MAC;IINT
26 | 24 | 20 33 TEDDY PENDERGRASS ASYLUM 60447 /ELEKTRA (8.98) (CD) WORKIN' IT BACK 65 | 64 55 | 36 MORRIS DAY ® wARNER BROS 25320 (8.98) (CD) THE COLOR OF SUCCESS
21 | % 25 32 CHERRELLE TaBU BrZ 40094/EPIC HIGH PRIORITY 66 | 66 68 14 TRAMAINE A&M sP6-5110 (8.98) THE SEARCH IS OVER
3|43 3 THE CONTROLLERS mca 5681 (8.98) STAY 67 61 65 5 THE GAP BAND MERCURY 826808-1M-1/POLYGRAM (8.98) THE 12" COLLECTION
@ 38 | 40 6 SIMPLY RED ELEKTRA 60452 (8.98) (CD) PICTURE BOOK 68 68 69 22 JOHNNIE TAYLOR MALACO 7431 (8.98) WALL TO WALL
30 (31 33 5 PHILIP BAILEY coLumsia FC 40209 (CD) INSIDE OU'I: 69 | 60 58 13 TOTAL CONTRAST LONDON 828002-1/POLYGRAM (8.98) TOTAL CONTRAST
31 | 28 | 26 | 23 | COLONEL ABRAMS mca 5683 (8.98) COLONEL ABRAMS i % 73 1 70 | 13 | SHIRLEY MURDOCK ELEKTRA 60443 (8.98) SHIRLEY MURDOCK
2 | 29 |4 28 58 FREDDIE JACKSON A CAPITOL ST-12404 (8.98) (CD) ROCK ME TONIGHT n 53 | 46 | 15 FALCO @ a&mSp-5105 (8.98) (CD) FALCO 3
3941 39 8 TEASE ePiC BFE 40091 (8.98) TEASE 2| 712 72 32 ROY AYERS coLUMBIA FC 40022 YOU MIGHT BE SURPRISED
BN AN 6 PET SHOT BOYS @ Emi.AMERICA PW 17193 (8.98) PLEASE 3| 67 56 11 SLY FOX capITOL ST-12367 (8.98) LET'S GO ALL THE WAY
3513 | 30 | 24 THE GAP BAND ToTAL Exp-EmE:cE TEL8-5714;‘RC_/A (8.98) GAP BAND VII 74 74 | 67 33 ZAPP WARNER BROS, 25327 (8.98) THE NEW ZAPP IV U
4 | 48 4 JOHNNY KEMP coLumBIA BFC 40192 JOHNNY KEMP 75 | 70 | 73 | 34 | FULL FORCE cowumsia BFC 40117 FULL FORCE
371 37 | 38 | 9 | JUNIDR MERCURY 828001-1M1/POLYGRAM (8 98) ACQUIRED TASTE () Albums with the greatest sales gains this week. (CD) Compact Disc available. o Recording Industry Assn. Of Ameica (RIAR)

certification for sales of 500,000 units. A RIAA certification for sales of one million units, with each additional million indicated by a
numeral following the symbol. *CBS Records does not issue a suggested list price for its product.
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Creator and innovator JAMES MTUME, who scored big with
two No. 1 singles and hit albums, “JUICY FRUIT” arc
“YCU, ME AND HE is back with his amazing new coneept
album, “THEATER OF THE MIND”!

Spearheaded by the first single, “BREATHLESS)’ already a Bre&ker at radio,
“THEATER OF THE MIND?” is filled with eight great new
MTUME songs that bring his unique musical imaginatior. to life!
The concept? It’s all in the mind of the beholder!

MTUME'S “THEATER OF THE MIND? Featuring the hit
single, “BREATHLESS? ON EPIC RECORDS, CASSETTES
HOHS - AND COMPACT DISCS.

THEATER OF THE®IND

FE 40262
Directed by James Mtume.
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Straitening Things Out. Mercury/PolyGram’s Kathy Mattea greets George
Strait backstage after her recent performance at Chattanooga’s Memorial
Auditorium.

BY EDWARD MORRIS

NASHVILLE Hummingbird Pro-
ductions here has publishing and
record rights to three of the four
songs currently featured in Pepsi-
Cola’s “The Best Of The New Gen-
eration’”’ radio advertising
campaign.

Each of the 60-second spots, nar-
rated by Ray Charles, features a
segment of a new, full-length song
performed by the singer/songwrit-
er introduced in the commercial.
The song itself has nothing to do

by Gerry Wood

TWENTY YEARS OLD and still going strong, the
Nitty Gritty Dirt Band has progressed from musical
group to institution. The NGDB proved its versatility,
viability, and promise in a wonderful and rousing
event, “Twenty Years Of Dirt—A Concert/Celebra-
tion,” June 10 in Denver.

Presented by Chuck Morris and the Denver Post
Charities, the show drew some 10,000 dyed-in-the-dirt
fans to McNichol’'s Arena after boisterous storms
washed away plans for an open-air concert at Red
Rocks Amphitheatre. Helping the Dirt Band commem-
orate its anniversary were such acts as Ricky Skaggs,
Michael Martin Murphey, John Prine, Doc Watson,
Jerry Jeff Walker, Rodney Crowell, Nicolette Lar-
son, Vince Gill, Emmylou Harris, William Lee Gold-

A gala concert marks
20 years of Nitty Gritty

en, and Marty Stuart.

The Dirt Band opened the show with a rousing set
and then stayed on stage to back up, front, and jam
with the other acts in what will surely be remembered
as one of the most enjoyable concerts of 1986. A high-
light was one of the band’s favorite numbers, “Some
Of Shelley’s Blues”—which, coincidentally, was writ-
ten by Michael Nesmith, formerly of the Monkees,
another group celebrating 20 years in the biz. It was
followed onstage by “Christopher Robin,” a crowd fa-
vorite that brought the faithful to their feet.

The Dirt Band still sounds fresh, even on the oldies.
If the band has a theme song, it’s the Jerry Jeff Walk-
er classic, “Mr. Bojangles.” On this magic night, the
song’s composer, that Texas wild man turned Perrier-
king, Walker joined the Dirt Band for a spirited ver-
sion of the classic song.

Now composed of Jeff Hanna, Jimmy Ibbotson,
John McEuen, Jimmie Fadden, and Bob Carpenter,
the Dirt Band has evolved through changes in name
and personnel (including Jackson Browne) since its
birth in Long Beach, Calif. McEuen, perhaps the soul
of the group, is one of the best mandolin players on
earth; Ibbotson excels on guitar and bass; and Hanna,
a founding member of the memorable group, contrib-
utes lead guitar and vocals. McEuen, who “can play
anything with a string,” according to a fellow band
member, fired up a passionate version of “Ripplin’
Waters” that was one of the highlights of the show.

The standing ovations weren’t limited to the hosts.
Doc Watson, an institution-turned-legend, garnered
one with a brilliant version of ‘“Tennessee Stud,” sup-
ported by Ricky Skaggs, Marty Stuart, and the Dirt
Band. The predominantly youthful audience’s reaction
to the stone-country Watson was one of the surprises
of this night of exceptional music.

SHVILLE SCENE
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Skaggs threatened to introduce a new genre of mu-
sic—‘‘rapgrass,” a combination of rap and blue-
grass—in a humorous aside before getting down to
the nitty gritty (no pun intended). He also earned a
standing ovation, as did Rodney Crowell’s power-
house performance of his ‘“Shame On The Moon,”
backed by Vince Gill, Marty Stuart and the Dirt Band.

The night’s music was predominantly country-rock,
with the emphasis on rock. Weak spots and prolonged
stage waits, common in most concerts featuring such
a variety of acts, were practically nonexistent.

All of the acts joined the Dirt Band onstage for the
close of the four-hour show. “The City Of New Or-
leans” brought the talent and soul of Steve Goodman
alive again, and the appropriate finale was ‘“Will The
Circle Be Unbroken.” The Warner Bros. act—cele-
brating its 20th anniversary with the concert and the
album “Twenty Years Of Dirt,” a retrospective look
at some of the biggest Dirt Band hits—proved its cre-
ative circle will be unbroken for many years to come.

To thunderous applause, Hanna yelled, “So we meet
back here in 20 years, okay?”

Well, yes and no. Yes, the Nitty Gritty Dirt Band
should be playing a Denver concert like this 20 years
from now. But what about the years in between? How
about “21 Years Of Dirt—A Concert/Celebration’?
The Dirt Band and the group’s friends should consider
making this an annual event, similar to what Charlie
Daniels has done with his yearly Volunteer Jam in
Nashville.

Since the Dirt Band has had as many peaks and val-
leys as the Rocky Mountains and there’s something in-
digenous to Colorado about this group, we’d like to be
the first to call for an annual encore of what could be-
come one of the nation’s premier entertainment
events. There’s Dirt in them thar hills, and some pa-
tient panning will turn up nuggets of gold and plati-
num.

So we meet back here next year, okay?

THE MUSIC BUSINESS lost a champion, an author-
ity, and a wonderful human being when Russ Sanjek
died. (Billboard, June 21.)

During his 40 years with Broadcast Music Inc., and
following his retirement, Sanjek was a frequent Nash-
ville traveler—and long pushed for the acceptance of
country music and the Nashville Sound, even back
when country wasn't too cool.

He leaves a legacy of accomplishments, including
his recently completed three-volume ‘“American Popu-
lar Music And Its Business,” soon to be published by
Oxford University Press. Even more impressive is the
number of friends and business compatriots he leaves
behind—saddened, but enriched for having known
him.

Our condolences to his wife Betty and sons Rick of

(Continued on page 33)

with the product; only Charles’ nar-
ration alludes to Pepsi.
Hummingbird president Bob
Farnsworth explains that Batten,
Barton, Durstine & Osborn, the
New York advertising agency that

Catchy spots may
lure record deals

designed the campaign, asked jingle
houses around the country to sub-
mit pop and country songs for the
project, and that Hummingbird won
three-fourths of the slots. A subse-
quent extension of the Pepsi cam-
paign will feature the music of four
black groups.

While Pepsi can use the songs in
its commercials for up to five years,
Farnsworth says he is immediately
at liberty to look for record deals—
or to start his own label—to take ad-
vantage of the promotion the spots
provide to the songs and artists.

Two of the winning singer/song-
writers, Ronnie Brooks and Chris
Harris, are on Hummingbird’s
staff. And Radney Foster, who
wrote the third song, is signed ex-
clusively to Hummingbird for com-
mercials. He is otherwise under con-
tract to Uncle Artie Music of the
MTM Music Group.

Hummingbird’s two pop songs in
the campaign are “My Eyes,” by
Brooks, and ‘“He Wants But He
Can’t Have,” by Harris and Mark
Heimermann. Foster’s winning
country entry is “Drive All Night
Long.” Except for “Drive,” which is
split with Uncle Artie, the publish-
ing belongs entirely to Music By
Hummingbird.

Farnsworth says he is determined
to make the songs available to radio
and retail, and he speculates that
getting a record contract for the
performers will be made considera-
bly easier by the free promotion in-
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Hummingbird In Advertising Tie-In
Pepsi Jingles To Become Singles?

volved. He stresses that all three of
the singer/songwriters already
have enough original material for
complete albums if the jingle/
singles create a demand.

There is a precedent for the tie-in
between jingles and singles. Recent-
ly, Chrysler’s “The Pride Is Back”
spot was transformed into a full-
length single for Kenny Rogers and
Nickie Ryder.

Now in its 10th year, Humming-
bird has done creative and produc-
tion work for most of the major ad-
vertising agencies in the U.S. It has
created spots for Dodge, Delta Air-
lines, Burger Chef, Pillsbury, Dairy
Queen, Exxon, McDonald’s, Kel-
logg’s, 7-Eleven, Wrangler Jeans,
and Quaker Oats. Farnsworth esti-
mates that about 65% of the compa-
ny’s income comes from national
accounts.

Some of Nashville’s top songwrit-
ers have written jingles for Hum-

- mingbird, including Archie Jordan,

Rhonda Kye Fleming, Dave Log-
gins, and Dick Feller. Among the
artists who have sung spots for the
company are Dolly Parton (in com-
mercials for her amusement park),
Loretta Lynn (Crisco), Arlo Guthrie
(Dodge), Karen Taylor-Good, Judy
Rodman, and Terry McMillan.

‘Nielsens Show TNN
Tops Gable In April

NASHVILLE The Nashville
Network was the top-rated basic
cable network in prime time dur-
ing April, according to A.C. Niel-
sen’s On-Line Tracking System
data.

In April, TNN received a 1.7
average rating, beating out
CNN (1.6), ESPN (1.5), USA (1.3),
CBN (1.0), MTV (.9), CNN Head-
lines (.7), and Lifetime (.6).

Billboard

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
129 REPORTERS ADDS ON
REBA MCENTIRE LITTLE ROCK mca 53 59
NITTY GRITTY DIRT BAND STAND A LITTLE RAIN  waRNER BROS 33 B84
JOHN CONLEE GOT MY HEART SET ON YOU coLumeia 28 87
LACY J. DALTON WORKING CLASS MAN coLumBia 25 60
HANK WILLIAMS, JR. COUNTRY STATE OF MIND waRNER/CURB 23 110

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS NUMBER
45 REPORTERS REPORTING
RICKY SKAGGS I'VE GOT ANEW HEARTACHE Eric 13
WAYLON JENNINGS WILL THE WOLF SURVIVE mca 11
THE STATLER BROTHERS COUNT ON ME  meRCURY 11
SAWYER BROWN SHAKIN' cariToL/CURB 8
JUDDS ROCKIN' WITH THE RHYTHM OF THE RAIN  rca/curs 8

publisher.

©Copyright 1986 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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PWORLEY (M.BLATTE, L GOTTLIEB) CAPITOL/CURB 5563/CAPITOL SUPER LOVE EXILE
@ 5 5 13 | OLDFLAME JUICE NEWTON 4 | 37 | 29 | 13 | BKILLEN (SLEMAIER, JPPENNINGTON) EPIC 34-05860
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D.WILLIAMS.G.FUNDIS (D.LOGGINS. R.SMITH) CAPITOL 5588 THE THINGS I'VE DONE TO ME JIM COLLINS
22 T ; M!J,E,'Jﬁﬁ G(?,,EOSRR o CARY MORRIS Ce 2 RBAKER (B.CANNON, D LOWERY. J.DARRELL) TKM 111216 |
N (G. IS, E. R) WARNER BROS. 7-28713 PARTNERS, BROTHERS & FRIENDS & NITTY GRITTY DIRT BAND
79 71 50 18
@ P p ?PNLOEM'{N’meQEH'E% MICHAEL MAR'I;INBI\gLSJRPHEgY MMORGAN.P WORLEY (JIBBOTSON. J HANNA) WARNER BROS. 7-28780
E| - WARNER BROS. 7-28694 NEW SHADE OF BLUE PERRY LAPOINTE
86 - 2
» i - 15 | HONKY TONK MAN o DWIGHT YOAKAM GKENNEDY (J BURTON, FHORTON) DOOR KNOB 86-249
P.ANDERSON (H.HAUSEY. T.FRANKS. J HORTON) REPRISE 7-28793/WARNER BROS. 8l 83 88 3 PRIVATE CLOWN STEVE RICKS
GD| 3 | 3 | 5 | LVESOTANEW HEARTACHE RICKY SKASSS SOCKI I THE PARKI LOT e
] 'WALKER. R.PRI IC 34-05898 P P A AILEY
NEW)D | |
22 | 22 | 4 | 15 | REPETITIVE REGRET EDDIE RABBITT CHARDY (RBALEY MWLLAME) Hch 22881
R.LANDIS (M.WRIGHT. R NIELSEN) RCA 14317 NEW ALWAYS HAVE ALWAYS WILL JANIE FRICKE
> 1 N.WILSON (JMEARS) COLUMBIA 3806144
(3)| 1 | 47 | 5 | SOMETIMESALADY EDDY RAVEN
PWORLEY.E.RAVEN (E.RAVEN. FMYERS) RCA 14319 NEW’ 1 NEXT TO YOU TOMMY OVERSTREET
B.MILSAP,R DILLARD (J.FULLER) SILVER DOLLAR 70002
| 17| 1 | 16 | UFESHIGHWAY STEVE WARINER
T.BROWN, J.BOWEN (R.LEIGH. R MURRAH) MCA 52786 85 91 2 ONCE IN A VERY BLUE MOON NANCY GRIFFITH
R. ~ M.ROONEY.N.GRIFFITH (P.ALGER. E LEVINE) RRILOINOIS/ROUNDER
@ 413 49 4 DESPERADO LOVE CONWAY TWITTY
C.TWITTY.D.HENRY.R TREAT (M.GARVIN. S.JOHNS) WARNER BROS, 7-28692 86 75 | 65 g g&%a!;&xﬁ&&%%"ﬁ!&&) Y'S%RE%?AIN Ewhﬁmzé_ggsH;&g&%
45 | 48 | 5 | ASREND N CArORNAS R G oo WHO'S LEAVING WHO R @ ANNE MURRAY
oLD v|0L|N JO NNY PAYCHE 87 81 76 6 JWHITE (J WHITE. M.SPIRO) CAPITOL 5576
37 1 40 | 43 | 7 | S CORNELIUS.)PAYCHECK (JPAYCHECK) e TR e 88 | 70 | 75 | 4 | ROCKIN'MY ANGEL NARVEL FELTS
s EVEN COWGIRLS GET THE BLUES JOHNNY CASH AND WAYLON JENNINGS MRS (0L00 C LA AROBERTS) EYORE o
42 | 85 | 7 | CmOMAN (RCROWELL COLUMBIA 38-05896 89 | 76 | 59 | 10 | COWPOKE GLEN CAMPBELL
TR eI ANK WILLIAMS. JR H SHEDD (S, JONES) ATLANTIC/AMERICA 7-99559
BD| 46 | 58 | 3 | COLAvS IR B BECKETT.IE NORMAN (H WILLIAMS JR. R AWADE) WARNER/CURB 7-2869 1 /WARNER BROS. 9 | 82 | 64 | 7 ggzlé'&mxgmsom G HARRISON. D.ROBBINS) WARNER IBANDANA
LOVE WON'T WAIT THE WHITES ; :
40 4 46 6 L.BUTLER.J BOWEN (L.PALAS. W.ROBINSON. M.SANDERS) MCA/CURB 52825/MCA 91 78 69 20 SSAERD(JPQJLELL ME 'BOUT THE GOOD OLD DAYS) RCA gulgiﬁg%ggs‘\
a1 | 41| a2 | 9 | BOARDWALK ANGEL BILLY JOE ROYAL r'LL PULL YOU THRO HIN CRAIG DILLIN
N LARKIN (J.CAFFERTY) ATCANTICTAMERICAIZ.99555 92 | 80 | 8 3 B CANNON, } DARRELL (H. PFEggHJ LUBINSKY) VISR (ICLOA & FV&%E\GCURB 528%3'-11&(':\4
TIL | LOVED YOU
42 3 21 16 TOUBOIS.S HEENDR|CKS (V.STEPHENSON. J.SILBAR. D ROBBINS) RESTLESSRCTE&%I 93 74 56 19 ggmﬁﬁ; JM%%%meWN LOVE KENNY RRg?Ez%Se
g ||| 7 | THOTOOMANY 2063 Expor o4 | 77 | 55 | 10 | YOUMUSTRELOOKIN'FORME WERCURY 884 6L SADLY oA
HEY DOLL BABY SWEETHEARTS OF THE RODEO
L 23 13 S E&JCKINGHAMB,H,DEVITO (T.TURNER) EE C%LUMBIA 3805824 95 | 90 68 19 g&gm‘?&!msmm JHINSON) cggﬁg‘.ﬁ?,’;‘éﬁ%
Tl R BER R A e e Ao bsi0s 9% | 92 | 78 | 15 | JULIET  opren i @ THE OAK RIDEE B0
AN I LEON EVERETTE
% | 50 | s | 6 | DR e trcoan ey AN LOVE) EVERETTE | Vo7 [ g9 | 79 | 14 | WHENYOUGETTOTHEHEART BARBARAMANDRELL (WITH THE OAK RIDGE BOVS)
51 2 STAND A LITTLE RAIN NITTY GRITTY DIRT BAND EASY TO PLEASE JANIE FRICKE
s M.MORGAN,PWORLEY (D SCHLITZ, D.LOWERY) WARNER BROS. 7-28690 98 | 94 | 81 | 22 | BMONTGOMERY (KM ROBBINS. RFLEMING) COLUMBIA 38-05781
56 70 4 THAT’'S HOW YOU KNOW NICOLETTE LARSON (WITH STEVE WARINERg 99 g5 86 18 BORN YESTERDAY & EVERLY BROTHERS
E GORDY. JR..TBROWN (W.WALDMAN. C.BICKHARDT) MCA 5283 D.EOMUNDS (D.EVERLY) MERCURY 884-428.7/POLYGRAM
99 | 52 | 61 | 5 | BLUESUEDEBLUES CON HUNLEY 100 | 9 | 8 | 22 | ONCEINABLUE MOON © EARL THOMAS CONLEY
K.LEHNING (JAMES, RYAN. FAGAN) CAPITOL 5586 N.LARKIN E T.CONLEY (T.BRASFIELD. RBYRNE) RCA 14282

OProducts with the greatest airplay and sales gains this week. @ Video clip availability. ® Recording Industry Assn. Of America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.
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FOR WEEK ENDING JUNE 28, 1986

Bilboord Hot Country Singles SALES & AIRPLAY.
I . o oun y lng es ™
A ranking of the top 40 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.
>
SALES 3 AIRPLAY 3
of |5 05| |ef |5 oz
Iy |2y TITLE ARTIST 20 Iy |2y TITLE ARTIST o0
1 2 EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS 2 1 2 LIVING IN THE PROMISELAND WILLIE NELSON 1
2 3 LIVING IN THE PROMISELAND WILLIE NELSON 1 2 3 EVERYTHING THAT GLITTERS (IS NOT GOLD) DAN SEALS 2
3 6 HEARTS AREN'T MADE TO BREAK LEE GREENWOOD 3 3 5 HEARTS AREN'T MADE TO BREAK LEE GREENWOOD 3
4 4 READ MY LIPS MARIE OSMOND 4 4 4 READ MY LIPS MARIE OSMOND 4
5 5 OLD FLAME JUICE NEWTON 5 5 6 OLD FLAME JUICE NEWTON 5
6 7 UNTIL | MET YOU JUDY RODMAN 6 6 8 UNTIL | MET YOU JUDY RODMAN 6
7 10 ON THE OTHER HAND RANDY TRAVIS 8 7 9 NIGHTS ED BRUCE 7
8 8 NIGHTS ED BRUCE 7 8 10 RENO BOUND SOUTHERN PACIFIC 9
9 9 RENO BOUND SOUTHERN PACIFIC 9 9 11 ON THE OTHER HAND RANDY TRAVIS 8
10 13 | WISH THAT | COULD HURT THAT WAY AGAIN T GRAHAM BROWN 11 10 12 LOVE AT THE FIVE AND DIME KATHY MATTEA 10
11 14 SOMEBODY WANTS ME OUT OF THE WAY GEORGE JONES 13 11 7 DRINKIN' MY BABY GOOD-BYE THE CHARLIE DANIELS BAND 12
12 16 LOVE AT THE FIVE AND DIME KATHY MATTEA 10 12 14 | WISH THAT | COULD HURT THAT WAY AGAIN T GRAHAM BROWN 11
13 15 BACK WHEN LOVE WAS ENOUGH MARK GRAY 14 13 18 ALL TIED UP RONNIE MCDOWELL 15
14 11 DRINKIN' MY BABY GOOD-BYE THE CHARLIE DANIELS BAND 12 14 16 SOMEBODY WANTS ME QUT OF THE WAY GEORGE JONES 13
15 18 ALL TIED UP RONNIE MCDOWELL 15 15 17 BACK WHEN LOVE WAS ENOUGH MARK GRAY 14
16 1 MAMA'S NEVER SEEN THOSE EYES THE FORESTER SISTERS 19 16 22 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT 16
17 21 TIE QUR LOVE (IN A DOUBLE KNOT) DOLLY PARTON 17 17 21 YOU'RE THE LAST THING | NEEDED TONIGHT JOHN SCHNEIDER 20
18 19 GOTTA LEARN TO LOVE WITHOUT YOU MICHAEL JOHNSON 18 18 15 TIE QUR LOVE (IN A DOUBLE KNOT) DOLLY PARTON 17
19 26 NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER GEORGE STRAIT 16 19 24 ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS 21
20 27 YOU'RE THE LAST THING | NEEDED TONIGHT JOHN SCHNEIDER 20 20 23 GOTTA LEARN TO LOVE WITHOUT YOQU MICHAEL JOHNSON 18
21 20 HONKY TONK MAN DWIGHT YOAKAM 30 21 1 MAMA’S NEVER SEEN THOSE EYES THE FORESTER SISTERS 19
2 33 SHAKIN' SAWYER BROWN 23 22 27 SAVIN' MY LOVE FOR YOU PAKE MCENTIRE 22
23 28 SAVIN' MY LOVE FOR YOU PAKE MCENTIRE 22 23 26 SHAKIN’ SAWYER BROWN 23
2 35 ROCKIN' WITH THE RHYTHM OF THE RAIN THE JUDDS 21 2 28 STRONG HEART T.G. SHEPPARD 24
25 32 BOARDWALK ANGEL BILLY JOE ROYAL 4] 25 29 WILL THE WOLF SURVIVE WAYLON JENNINGS 25
26 22 HAPPY, HAPPY BIRTHDAY BABY RONNIE MILSAP 52 26 30 COUNT ON ME THE STATLER BROTHERS 26
27 12 HEY DOLL BABY SWEETHEARTS OF THE RODEO 44 27 31 ANYTHING GOES GARY MORRIS 28
28 25 SUPER LOVE EXILE 54 28 34 HEARTBEAT IN THE DARKNESS DON WILLIAMS 27
29 23 WHOEVER'S IN NEW ENGLAND REBA MCENTIRE 57 29 33 ROLLIN' NOWHERE MICHAEL MARTIN MURPHEY 29
30 34 STRONG HEART T.G. SHEPPARD 24 30 35 I'VE GOT A NEW HEARTACHE RICKY SKAGGS 31
31 17 LIFE'S HIGHWAY STEVE WARINER 34 31 13 HONKY TONK MAN DWIGHT YOAKAM 30
_32’ 40 OLD VIOLIN JOHNNY PAYCHECK 37 32 20 REPETITIVE REGRET EDDIE RABBITT 32
_3_?_ 24 REPETITIVE REGRET EDDIE RABBITT 32 33 37 SOMETIMES A LADY EDDY RAVEN 33
_3 29 TIL | LOVED YOU RESTLESS HEART 42 34 19 LIFE'S HIGHWAY STEVE WARINER 34
35 37 YOU'LL NEVER KNOW HOW MUCH | NEEDED YOU TODAY C.TWITTY - 35 = DESPERADO LOVE CONWAY TWITTY 35
36 39 SHE AND | ALABAMA — 36 — A FRIEND IN CALIFORNIA MERLE HAGGARD 36
37 — ROLLIN' NOWHERE MICHAEL MARTIN MURPHEY 29 37 40 EVEN COWGIRLS GET THE BLUES JOHNNY CASH/WAYLON JENNINGS 38
38 36 GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS) THE JUDDS 91 38 39 OLD VIOLIN JOHNNY PAYCHECK 37
39 -~ ANYTHING GOES GARY MORRIS 28 39 — COUNTRY STATE OF MIND HANK WILLIAMS, JR. 39
40 — I'VE GOT A NEW HEARTACHE RICKY SKAGGS 31 40 — LOVE WON'T WAIT THE WHITES 40

®Copyright 1986, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Country chart.

LABEL NO. OF TITLES
ON CHART
MCA (14) 19

MCA/Curb (4)
MCA/Noble vision (1)

RCA (16) 18
RCA/Curb (2)

COLUMBIA 13

WARNER BROS. (10) 12
Reprise (1)
Warner/Curb (1)

CAPITOL (6) 11
MTM (3)
Capitol/Curb (2)

POLYGRAM 7

Mercury (5)
America/Smash (1)
Compleat (1)
EPIC
EMI-AMERICA/CURB
ATLANTIC/AMERICA
BGM
DOOR KNOB
EVERGREEN
ORLANDO
ROUNDER
Philo (1)
SILVER DOLLAR
SOUTHWIND
STEP ONE
TKM

e s = N WO

— e

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

3

49

41

26

67

39

89

46

35

36

45

18

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

ALL THE WAY

(Maravilte, ASCAP)

ALL TIED UP

(Tree, BM1/Strawberry Lane, BMI)

ALWAYS HAVE ALWAYS WILL

(Texican, ASCAP/Cavesson, ASCAP)

ANYTHING GOES

(WB, ASCAP/Gary Morrs, ASCAP/Warner-Tameslane,
BMI)

BACK WHEN LOVE WAS ENOUGH

(WB, ASCAP/Two Sons, ASCAP/Lodge Hall, ASCAP)
CPP

BIRTH OF ROCK AND ROLL

(Godfather, BM1)

BLUE SUEDE BLUES

(Music City, ASCAP/Combine, BMI)

BOARDWALK ANGEL

(John Cafferty, BMI/Warner-Tamerlane, BMI/Aurora
Film Pastners, BM1)

BORN YESTERDAY

(Tropichird, BMI)

COUNT ON ME

(Statler Brothers, BMI)

A COUNTRY BOY (WHO ROLLED THE ROCK AWAY)
{Sabal, ASCAP/Sawgrass, BMI/Blackwood, BMI/Larry
Butler, BMI) CPP/ABP

COUNTRY STATE OF MIND

(Bocephus, BMI/Tapadero, BM1)

COWPOKE

(Stanley, ASCAP)

DANGER LIST (GIVE ME SOMEONE | CAN LOVE)
(Riva, ASCAP)

DESPERADO LOVE

(Tree, BMI/Lowery, BMI)

DOCTOR'S ORDERS

(Old Friends, BMI/Cross Keys, ASCAP/Chappell,
ASCAP)

DRINKIN' MY BABY GOOD-BYE

(Hat Band, BMI)

EASY TO PLEASE

(Irving, BMI/Englewood, BMI) CPP/ALM

EVEN COWGIRLS GET THE BLUES

(Visa, ASCAP)

EVERYTHING THAT GLITTERS (IS NOT GOLD)
(Pink Pig, BMI/Hall-Clement, BMI)

A FRIEND IN CALIFORNIA

(Inorbit, BMI)

GOT MY HEART SET ON YOU

(Simonton, BMI/N2D, ASCAP)

GOTTA LEARN TO LOVE WITHOUT YOU

91

69

52

95

)

75

76

92

31

74

56

66

{Irving, BMI/Tonka, ASCAP) CPP/ALM

GRANDPA (TELL ME 'BOUT THE GOOD OLD DAYS)
{Cross Keys, ASCAP)

GUITAR TOWN

(Goldline, ASCAP)

HAPPY, HAPPY BIRTHDAY BABY

(Arc, BMI)

HARMONY

(Silverine, BM1/Goldhne, ASCAP)

HEARTBEAT IN THE OARKNESS

(MCA, ASCAP/Patchwork, ASCAP}

HEARTS AREN'T MADE TO BREAK (THEY'RE MADE
T0 LOVE)

(Tom Collins, BMI) CPP

HEY DOLL BABY

(Rightsong, BMI)

HOLD ON

(Chelcait, BMi/Atlantic, BMI)

HONKY TONK MAN

(Cedarwood, BM1)

HONKY TONKER

(Rolling Tide, ASCAP)

| WANNA HEAR IT FROM YOUR LIPS

(E.C.B., BMI/Safespace, BMI|/Pitchford, BMI)

| WISH THAT | COULD HURT THAT WAY AGAIN
(Tree, BMI/Cross Keys, ASCAP)

FLL PULL YOU THROUGH

(JWT, ASCAP)

I'M GOING CRAZY

(Bill Green, BMI)

I'VE GOT A NEW HEARTACHE

(Cedarwood, BMI/Wayne Walker, BMI)

JULIET

(Lyndelane, BMi/Siren Songs, BMI}

LIFE'S HIGHWAY

(April, ASCAP/Lion Hearted, ASCAP/Blackwood, BMI)
CPP/ABP

THE LIGHTS OF ALBUQUERQUE

(Cross Keys, ASCAP/Hail-Clement, BMI/Maplehill
Music, BMI)

LITTLE ROCK

{Combine, BMI/Music City, ASCAP)

LIVING IN THE PROMISELAND

{Mighty Nice, ASCAP/Victrolla, ASCAP/Skunk DeVille,
BMI)

LOVE AT THE FIVE AND DIME

(Wing And Wheel, BMi/Bug, BMI)

LOVE IS THE ONLY WAY OUT

(Warner-Tamerlane, BMI/Believus Or Not,
ASCAP/Cookhouse, ASCAP/Mother Tongue, ASCAP)

85

59

9

55

81

32

82

2

LOVE WON'T WAIT

(Alabama Band, ASCAP/Mid-Summer, ASCAP/AMR,
ASCAP)

MAMA’'S NEVER SEEN THOSE EYES

(Hall-Clement, BMI)

NEW SHADE OF BLUE

(Chip’N'Dale, ASCAP/Door Knob, BMI)

NEXT TIME

(Little Chickadee, BMI/Love Wheel, BMI)

NEXT TO YOU

(Hitop, BMI/MCA, BMI)

NIGHTS

(Requested, ASCAP/Queen’s Crown, ASCAP)
NOBODY IN HIS RIGHT MIND WOULD'VE LEFT HER
(Hall-Clement, BMI)

OLD FLAME

(Englishtown, BMI)

0LD VIOLIN

(Dwight Manners, BMI)

ON THE OTHER HAND

(Wnters Group, BMi/Scarlet Moon, BMI/MCA,
ASCAP/Don Schhtz, ASCAP) CPP

ONCE IN A BLUE MOON

(Rick Hall, ASCAP)

ONCE IN A VERY BLUE MOON

{Michael H. Goldsen, ASCAP/Bait And Beer, ASCAP)
ONE LOVE AT A TIME

{WEB 1V, BMI/Wniters Group, BMI/Scartet Moon,
BMI) CPP

PARTNERS, BROTHERS & FRIENDS

{Unami, ASCAP/Le-Bone-Aire, ASCAP)

THE PRIDE IS BACK

(Kool Koala, BMI)

PRIVATE CLOWN

(Midsong, ASCAP/Reno-Metz, ASCAP)

READ MY LIPS

(MCA, ASCAP)

RENO BOUND

(Long Tooth, BMI/Endless Frogs, ASCAP/Bughouse,
ASCAP)

REPETITIVE REGRET

(Blackwood, BMI/Land Of Music, BMI/Englishtown,
BMI) CPP/ABP

ROCKIN' IN THE PARKIN' LOT

(Razzy Bailey, ASCAP/Cavesson, ASCAP)

ROCKIN' MY ANGEL

(Bibo, ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Welk, ASCAP/Chappell, ASCAP)

ROCKIN' WITH THE RHYTHM OF THE RAIN

(MCA, ASCAP/Don Schhitz, ASCAP/Welbeck,

23

51

65

47

24

62

78

42

86

93

70

ASCAP/Blue Quill, ASCAP)

ROLLIN' NOWHERE

(Timberwolf, BMI)

SAVIN' MY LOVE FOR YOU

(Warner-Tamerlane, BMI/Flying Dutchman, BMI)
SHAKIN'

(Zoo Crew, ASCAP/Labor Of Love, BMI)

SLOW BOAT TO CHINA

(Uncle Artie, ASCAP)

SOMEBODY WANTS ME OUT OF THE WAY
(Cavesson, ASCAP/Hall-Clement, BMI/Frizzell, BMI)
CPP

SOMETIMES A LADY

(RavenSong, ASCAP/Michael H. Goldsen,
ASCAP/Collins Court, ASCAP)

SOMEWHERE IN AMERICA

(Nashlon, BMI/DebDave, BMI)

STAND A LITTLE RAIN

(Don Schlitz, ASCAP/MCA, ASCAP/Sheddhouse,
ASCAP)

STRONG HEART

(Chappell, ASCAP/MCA, ASCAP/Chriswald,
ASCAP/Hopi Sound, ASCAP/Bibo, ASCAP)

SUPER LOVE

(Tree, BMI/Pacific Island, BMI) CPP/ABP

TEN FEET AWAY

(WB, ASCAP/Two Sans, ASCAP/Algee, BMI/Blue
Lake, BMI)

THAT'S HOW YOU KNOW

(Screen Gems-EMI, BMI/Moon & Stars, BMi/Colgems-
EMI, ASCAP)

THE THINGS I'VE DONE TO ME

(Sabal, ASCAP/Sheddhouse, ASCAP/Micropterus,
ASCAP/Jimmy Darrell, BMI)

TIE OUR LOVE (IN A DOUBLE KNOT)

{Cross Keys, ASCAP/Reidem, ASCAP)

TIL | LOVED YOU

(Warner-Tamerlane, BMI Wniters House, BMI/WB,
ASCAP/Bob Montgomery, ASCAP}

TODAY | STARTED LOVING YOU AGAIN

{Tree, BMI)

TOMB OF THE UNKHNOWN LOVE

(Seventh Son, ASCAP/If Eyes, ASCAP/Garbo,
ASCAP/Koppelman Family, ASCAP/Bandier Family,
ASCAP/R.L.August. ASCAP)

TOO LATE

(Chriswald, ASCAP/Hop1 Sound, ASCAP/Siiver Rain,
ASCAP/Chappeli, ASCAP)

TOUCH ME

{Nashion, BMI/Dejamus, ASCAP/Stan Cornelius,

ASCAP/WB, ASCAP)

77 TRUE LOVE (NEVER DID RUN SMOOTH)
(MCA, ASCAP/Don Schiitz, ASCAP/Maypop, BMI)

43 TWO TOO MANY
(Lawyers Daughter, BMI)

& UNTIL | MET YOU
(King Coal, ASCAP)

61  WAS IT JUST THE WINE
{Hoowt, BMI/Sabal, ASCAP)

71 WHEN IT'S DOWN TO ME ANO YOU
(Little Shop Ol Morgansongs, BMI/Tapadero, BM{)
CPP

$7 WHEN YOU GET TO THE HEART
(April ASCAP/Ides Of March, ASCAP/Silverline, BM{)
CPP/ABP

57 WHOEVER'S IN NEW ENGLAND
{Silverline, BMI/W.B.M., SESAC)

87 WHO'S LEAVING WHO
(Youngster, GEMA/Edition Sunrise/BMI)

WILL THE WOLF SURVIVE

(Davince, BMI/No K.O., BMI/Bug, BMI)
WITH YOU

(Benefit, BMI)

WORKING CLASS MAN

{Frisco Kid, ASCAP)

72 YOU LOOK LIKE THE ONE | LOVE
(Unichappell, BMI/VanHoy, BMI/Music Corp. Of
America, BMI/Posey, BMI)

YOU MUST BE LOOKIN' FOR ME

(Sherman Qaks, BMI)

YOU'RE THE LAST THING | NEEDED TONIGHT
(Jack & Bill, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio nights.

ABP Apnl Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
E-3 Big Three IMM Ivan Mogul
BP Bradiey MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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THE GOLDEN HEART MISS LIBERTY"

A TWO SIDED HIT!!

‘LADY WITH

by Lonnie Bennett Jr.
By Walter Foster Good listening anytime.This instrumental single
features the D.(7 Keyboard with background voices that enhance

An easy-listening ballad with a medium up-tempo cousntry the bright rhythmic feeling of good times in America.

production, embodied with an inspiring lyrical tribute to the

Miss Liberty celebration. PRODUCED BY TOMPALL GLASER
D.J.’s write for extra copies ﬂsfy
- Distributors write for samples i
Irrevocable pledge: All net profits go to For more information contact:

Vanderbilt Children’s Hospital ¢ Columbus Children’s Hospital

03
“Ameri-Kids” Administered by the Columbus Foundation e O LIERSEIRECORDS REUOF

C/0 C&M DISTRIBUTING

RT. 40 WEST CAMBRIDGE, OHIO 43725 @
(614) 439-2511

FOR WEEK ENDING JUNE 28, 1986

Bil

boara.
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™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher.

2 < o % Compiled ;?dmoierjgtti)o; 2l‘alseasn:2|l:)eogt's'.’eta“ store x x o %
2 § £ | ¢ ARTIST TITLE 2 5 £ | £ | ARTIST TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * & 39 | 44 | 72 | 59 | LEE GREENWOOD @ wmca 5582 (8 98) (CD) GREATEST HITS
CLY & | Al j OMCIRAEE I : GUITARS, CADILLACS, ETC,, ETC. 4 | 45 | 40 | 16 | MARK GRAY coLumsiarc 40126 o THAT FEELING INSIDE
@ 4 6 14 MERLE HAGGARD ePc 40286 A FRIEND IN CALIFORNIA 41 41 4 28 STEVE WARINER mca 5672 (8.98) LIFE'S HIGHWAY
@ 5 7 3 GEORGE STRAIT mca 5750 (8.98) #7 42 | 34 | 36 | 31 | JUICE NEWTON rca 5493 (8 98) (CD) OLD FLAME
4 1 3 12 RONNIE MILSAP RCA AHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT 43 49 54 5 BILLY JOE ROYAL ATLANTIC/AMERICA 90508 LOOKING AHEAD
5 3 2 32 THE JUDDS @ RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 4 | 38 38 37 WILLIE NELSON coLumsia FC 39990 HALF NELSON
6 6 1 12 WAYLON JENNINGS mca 5688 (8 98) (CD) WILL THE WOLF SURVIVE 45 46 41 42 GEORGE JONES epic FE 39598 WHO'S GONNA FILL THEIR SHOES
7 7 9 18 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS % | 42 27 58 THE STATLER BROTHERS MERCURY 824 420-1/POLYGRAM (8.98) PARDNERS IN RHYME
8 8 10 17 REBA MCENTIRE mca 5691 (8 98) (CD) WHOEVER'S IN NEW ENGLAND a7 | 43 43 | 115 | ALABAMA A2 RCA AHL1-4939 (8 98) (CD) ROLL ON
(9)| 12 | 12 | 8 | EDDIERABBITT rcaanti-7041 .98) RABBITT TRAX LR R B e st CLERE RO ML ] Fes iR e
10 10 14 16 JOHN CONLEE coLumsia Fc-40257 HARMONY 49 56 45 | 249 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
11 9 5 10 WILLIE NELSON coLumsia FC-40327 THE PROMISELAND 50 50 71 | 223 | WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND
12 | 13 | 8 | 8 | THEOAKRIDGE BOYS mca 5714 (8.98) €O) SEASONS 51 | 58 | 35 | 43 mx‘m&mmm oo THERE'S NO STOPPING YOUR HEART
15 17 32 RICKY SKAGGS epic FE-40103 LIVE IN LONDON 52 52 58 4 PAKE MCENTIRE RCA AFL1-5809 (8.98) TOO OLD TO GROW UP
14 | 11 | 11 [ 39 | DAN SEALS Em-AMERICA ST-17166 (8.98) WON'T BE BLUE ANYMORE @ 62 | 63 3 JIM GLASER WMCA/NOBLE VISION 5723/MCA (8.98) EVERYBODY KNOWS I'M YOURS
15 16 16 | 37 SAWYER BROWN CAPITOL/CURB ST-12438/CAPITOL (8.98) SHAKIN' 54 54 | 60 5 DOLLY PARTON RCA AHL1-9508 THINK ABOUT LOVE
23 | 62 3 THE STATLER BROTHERS MERCURY 422-826 7821 M/POLYGRAM (8.98)  FOUR FOR THE SHOW 5 | 60 | 74 | 37 RAY STEVENS mca 5635 (8.98) | HAVE RETURNED
@ 21 23 | 2 JOHN SCHNEIDER wmca 5668 (8.98) A MEMORY LIKE YOU 56 | 59 [ 50 | 171 | ALABAMA A2 RCA AHL 1-4663 (8.98) (CD) THE CLOSER YOU GET
18 18 { 20 | 39 GEORGE STRAIT ® mca 5605 (8.98) (CD) SOMETHING SPECIAL 57 | 61 66 10 RAY PRICE sTEP ONE SOR-9 (8.98) PORTRAIT OF A SINGER
19 14 13 16 EMMYLOU HARRIS waRNER BROS. 25352 (8 98) THIRTEEN 58 4 37 41 THE FORESTER SISTERS wARNER BROS. 25314 (8.98) THE FORESTER SISTERS
20 19 19 | 37 LEE GREENWOOD mCA 5622 (8.98) STREAMLINE 59 | 66 51 | 425 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
21 17 15 51 HANK WILLIAMS, JR. ® WARNER/CURB 25267 /'WARNER BROS. (8.98) FIVE-O 60 53 53 | 224 | ALABAMA A3RcCa AHL1-4229 (8.98) (CD) MOUNTAIN MUSIC
@ 51 — 2 JOHNNY CASH AND WAYLON JENNINGS cotumsia 40347 HERQES 61 48 52 4 NICOLETTE LARSON mca5719(8.98) ROSE OF MY HEART
23 | 20 | 24 | 13 | TANYA TUCKER cariTOL ST-12474 (8.98) GIRLS LIKE ME NEW)D 1 RANDY TRAVIS wARNER BROS. 1-25435 (8.98) STORMS OF LIFE
24 | 22 | 21 | 35 | EARL THOMAS CONLEY RCaAHL1-7032(8.98) (CD) GREATEST HITS 63 | 63 | 69 5 ROBIN LEE EVERGREEN EV 1001 ROBIN LEE
25 2 33 32 HANK WILLIAMS, JR. WARNER/CURB 25328/WARNER BROS. (8.98) ~ GREATEST HITS-VOLUME Il 64 65 | — 2 SOUTHERN PACIFIC wARNER BROS. 1-25409 (8.98) KILLBILLY HILL
26 26 47 66 GEORGE STRAIT ® mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 65 71 49 111 THE STATLER BROTHERS MERCURY 818-652-1/POLYGRAM (8.98) (CD) ATLANTA BLUE
27 | 5| 29| 4 EXILE epic FE40000 HANG ON TO YOUR HEART NEW) 1 T GRAHAM BROWN cAPiTOL ST 12487 (8.98) | TELLIT LIKE IT USED TO BE
28 32 34 13 JUDY RODMAN mT™ 71050 (8.98) Juby 67 67 73 49 THE BELLAMY BROTHERS MCA/CURB 5586/MCA (8 98) HOWARD & DAVID
2 |S3NMER] | 57 | W ENNINGSWNELSON.J.CASHK.KRISTOFFERSON @ HIGHWAYMAN 68 | 57 | 61 | 27 | THEBELLAMY BROTHERS mca/CURB 1462 (8.98) GREATEST HITS
30 30 28 14 CHARLY MCCLAIN/WAYNE MASSEY epic 40249 WHEN LOVE IS RIGHT 69 27 18 18 ANNE MURRAY caAPITOL SJ 12466 (8.98) SOMETHING TO TALK ABOUT
31 | 36 (26 | 7 ALABAMA A RCA AHL1-5339(8.98) (CD) 40 HOUR WEEK NEW)D 1 RICK NELSON er(C Fe 40388 (8.98) MEMPHIS SESSIONS
32 3l 30 52 ROSANNE CASH coLumBia FC 39463 RHYTHM AND ROMANCE 7 68 48 46 GARY MORRIS WARNER BROS. 25279 (8 98) ANYTHING GOES
33 33 42 35 JANIE FRICKE cotumBia FC 40165 THE VERY BEST OF JANIE 72 10 59 5 THE MAINES BROTHERS BAND POLYGRAM 826-143-1 THE BOYS ARE BACK IN TOWN
kL] 39 25 16 EVERLY BROTHERS MERCURY 826 142-1/POLYGRAM (8.98) BORN YESTERDAY 73 73 55 7 KEITH WHITLEY rca CPL1-7043 (8.98) L.A. TO MIAMI
35 | 40 | 64 3 NITTY GRITTY DIRT BAND wWARNER BROS. 1-25382 (8.98) TWENTY YEARS OF DIRT M 67 | 104 | THE STATLER BROTHERS MERCURY 812 184-1/POLYGRAM (8.98) TODAY
36 | 3 39 8 STEVE EARLE McA 5713 (8.98) GUITAR TOWN 75 75 68 15 MICHAEL MARTIN MURPHEY wARNER BROS. 25369 (8.98) TONITE WE RIDE
37 | 24 | 22 | 84 | THE JUDDS A RCA/CURBAHL1-5319/RCA (8.98) (CD) WHY NOT ME () Albums with the greatest sales gains this week (CD) Compact Disc available. # Recording Industry Assn. Of America (RIAA)
® | 9| 3| % | RONMEMILSAP @ mamuisusiase o GREATESTHITSVOL 2 | Syt o Sl o 00000 e 4 o e 99177 17 79000
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EGTERN

by Bob Darden

THINGS CONTINUE TO HAPPEN in contemporary
Christian music that, in terms of exposure, would
have been almost inconceivable even a few years ago.
Here are three examples:

¢ There’s another new Christian musie video station
starting up on cable. The Reno-based AMEN cable
music network is currently beaming videos from 6
p.m. to 2 a.m. via Satcom IV. The advertiser-supported
network hopes to go 24 hours as soon as possible.

¢ Crosswalk, a weekly Christian rock musie and in-
terview program, is now being carried on a whopping

Big things are happening
on radio, TV, records

400 radio stations in the U.S. and Canada—and the
majority of the stations carrying it are “mainstream”
radio outlets, according to producer Mark Eischer.
Crosswalk, part of the radio ministry of the Interna-
tional Lutheran Laymen’s League of St. Louis, is now
in its third season. For information, call (314) 647-4900.

¢ Finally, Amy Grant’s upcoming “Collection,” her
long-awaited ‘‘best of” album, will have three entirely
different groups of hits. The album will have 10 tunes,
the cassette will have 15, and the compact disk will
feature 20. All three formats will feature two new
songs, “‘Stay For A While” and “Why?”

NEW RELEASES: Tape Specialty Inc. has re-
released its monumental cassette set of the entire
New Testament, read by famed stage and screen ac-
tor James Earl Jones. Call (818) 786-6111 for more in-
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formation ... Ten of Phil Driscoll’s most popular
songs are now available on the Sparrow Records com-
pilation album “Amazing Grace And Other Favorites”
... James Sundquist, the artist behind the Grammy-
nominated “Anthology Of Sacred Carols For Classical
Guitar,” has a new release out on the Eagle Records
Masterworks label: “An Anthology Of Sacred Hymns
For Classical Guitar” ... Sheila Walsh’s first album
for Myrrh, “Shadowlands,” has been released . . . Chi-
cago-based Christian rock group Damascus has just
released its second album, “Will I Find You There” . . .
Candi Staton’s new release for Beracah Records,
“Sing A Song,” sounds like one of the year’s best.-

Brown Bannister has remixed and re-released his
brilliant “Talk To One Another” album for Reunion
Records . .. The innovative, enigmatic Dave Perkins
has finally released his first album for Myrrh, “The
Innocence” ... Carman’s first concept video, “A Lit-
tle Bit More Conviction,” is now available.

SIGNINGS: Meadowgreen Productions and the
Benson Co. have formed the FirstVision record label
... Star Song Records has signed a distribution
agreement with New Jersey-based Turn Records,
featuring such artists as Martin Bass, Sacred Fire,
and the female trio Victory ... The legendary Alber-
tina Walker has just signed with Word’s Rejoice label
... The Calvary Music Group has signed singer/
evangelist L.C. Pannel. Pannell is also president of
the new Maranatha Broadcasting Network, which
features Christian videos . .. The Sparrow Corp. has
signed Jon Mohr, formerly a member of the Gaither
Vocal Band, as a songwriter ... Scott Spangler has
joined the Blackwood Quartet as tour manager.

LUE NOTES

by Peter Keepnews

IT HASN'T EXACTLY reached the point where it can
be called a trend, but something is going on. Chalk it
up to changing demographics, to nostalgia, or to the
unexpected success of excursions into the standard
repertoire by Linda Ronstadt and Barbra Streisand.
Whatever the explanation, the fact is that a lot of very
good veteran singers—mostly female—have been re-
turning to the public eye and ear with music that is, if
not strictly jazz, certainly jazz-flavored.

This has been particularly evident in recent months
in New York, where the likes of Peggy Lee, Rose-
mary Clooney, Sylvia Syms, Kay Starr, Margaret
Whiting, and Keely Smith have been making a big
splash on the supper-club scene. Clooney, of course,
has been recording for the Concord Jazz label for sev-
eral years, and her work with various top jazzmen has
helped spread her reputation well beyond the bring-
back-the-good-old-days crowd. Starr, who made her
first New York appearance in some 15 years last fall
and did well enough to merit a return engagement last
month, proved a pleasant surprise—one of the origi-
nal crossover acts, her hybrid pop/country/jazz style
is heavy on the jazz these days.

Of all these renascent vocalists, perhaps the most
intriguing story is Smith’s. Her debut album for Fan-
tasy (and her first album for anyone since the early
’70s), “I'm In Love Again,” has received extensive air-
play on jazz stations and good reviews in the jazz
press. But, Smith says, “I've never thought of myself
as a jazz singer.

“I don’t know what [jazz singing] is, and I don’t
want to know,” she says. “I just do what I do.”

Nonetheless, she acknowledges, “I don’t sing a
song the same way twice. It's the same whether I'm

singing with three musicians or 30. The arrangers
who work with me are used to that, and they write to
accommodate that.” For her recent New York gig, at
Freddy’s Supper Club, she was backed by a hard-
swinging trio.

For Smith, the question of whether or not she’s a
jazz singer is moot; the real point is that what she re-
fers to as ““good music” is making a comeback. “A few
years ago, an awful lot of what I call ‘good singers’
couldn’t get arrested,” she says. “I think what really
turned things around was Linda Ronstadt doing that

A good singer talks about
the return of ‘good music’

album with Nelson Riddle and having such success.
Now a lot of us are recording again.”

Smith, who has taken periodic hiatuses from music
since her days as the wife and performing partner of
Louis Prima, also owes at least part of her current
prominence to the fact that David Lee Roth had a
huge hit with a version of “Just A Gigolo/1 Ain’t Got
Nobody” that was a note-for-note, nuance-for-nuance
copy of the way Louis & Keely did it in the *50s. I still
do it in my act,” she notes. “I get lots of young people
in my audiences now, and sometimes their eyes will
perk up when I sing it—they don’t know we did it
first!”

Smith is on the road through December, and in her
spare time is working on a new album for Fantasy
with the same solid team of West Coast jazz musicians
she used on “I'm In Love Again.”
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TOP INSPIRATIONAL ALBUMS..

yu
z Compiled from a national sample of retail store
=2 8 5 and one-stop sales reports.
Hl<|z
=z vi| Q@
o |£|g|ARTIST TITLE
£ | < | £ | LaBEL & NUMBER/DISTRIBUTING LABEL
* &k NO. 1 * &
1 1113 SANDI PATTI  WORD WR 8325/a4M 9 weeks at No. One
MORNING LIKE THIS
2 2153 AMY GRANT @  WORD SP 5060,A&M
UNGUARDED
3 3|33 SANDI PATTI  iMPACT RO 3910/BENSON
HYMNS JUST FOR YOU
4 5121 CARMAN  wORD WR 8321/A&M
THE CHAMPION
5 8|9 PETRA  STAR SONG SP 6401/A&M
CAPTURED IN TIME AND SPACE
6 6 |93 SANDI PATTI  iMPACT RO 3884/BENSON
SONGS FROM THE HEART
AMY GRANT A  WORD SP 5056/A&M (CD)
7 7|26 AGE TO AGE
BRIAN DUNCAN  (IGHT 7-11-6799122/LEXICON
0kl HOLY ROLLING
RUSS TAFF  MYRRH SP 751/a8M
9 819 MEDALS
10 {241 5 JOHN MICHAEL TALBOT & FRIENDS  BIRDWING BWR 2080/SPARROW
BE EXALTED
11 | 10157 SANDI PATTI @  iMPaCT RO 3818/BENSON
MORE THAN WONDERFUL
12 |1a| @1 STRYPER  EniGMA 72077-1
SOLDIERS UNDER COMMAND
MARANATHA  MARANATHA 7.01-D15382-4/WORD
Bl PRAISE 8
14 | 16|13 PHIL DRISCOLL  BENSON CO3915
INSTRUMENT OF PRAISE
MICHAEL W. SMITH  REUNION 7 01.0010129/WORD
15 |NEWD THE BIG PICTURE
16 |17 |65 LARNELLE HARRIS  iMPaCT RO 3732/BENSON
I'VE JUST SEEN JESUS
CRISTY LANE  ARRIVAL 9644/DOMINION
/|8 | ONE DAY AT A TIME
18 | 9 1121 AMY GRANT @  WORD SP 5058/A&M (CD)
STRAIGHT AHEAD
PETRA  STAR SONG SP 5067/A&M
)2 BEAT THE SYSTEM
20 |19 9 MICHAEL CARD  BIRDWING SPC 1117/SPARROW
SCANDALON
21 {25 s JIMMY SWAGGART  BENSON RO 3645
IT'S BEGINNING TO RAIN
22 |38l WAYNE WATSON  DAYSPRING 7-01-413501-5/WORD
GIANTS IN THE LAND
PHIL DRISCOLL  sparrOow sP 1123
23 |NEWD AMAZING GRACE
THE IMPERIALS  MYRRH SP 75¢/a8M
A 3|6 LET THE WIND BLOW
25 (13133 LESLIE PHILLIPS  MYRRH WR 8318/A&M
BLACK & WHITE IN A GREY WORLD
FIRST CALL  S7AR SONG 7.01-4114014/WORD
2% |NEWD UNDIVIDED
HARVEST  GREENTREE RO 3936/BENSON
N
Y W ONLY THE OVERCOMERS
28 |20 9 BARREN CROSS  STAR SONG 7-102-06488/WORD
ROCK FOR THE KING
MICHAEL W. SMITH  woRD wr 8129/48M
e MICHAEL W. SMITH 2
30 |39 |165 MICHAEL W. SMITH  REUNION WR 8128/A8M
MICHAEL W. SMITH PROJECT
31 (a7 PHIL KEAGGY  NiSSI EMR 4605/LEXICON
GETTING CLOSER
32 15033 DEGARMO AND KEY  POWER DISC PWR 01079/BENSON
COMMANDO S0OZ0
STEVE GREEN  sparrOW ST 41022/CAPITOL
23| 4
929 HE HOLDS THE KEYS
JIMMY SWAGGART um (P 144
4
3 1314 SWEET ANOINTING
BENNY HESTER  mYRrRH WR 8318/A&M
ol il BENNY FROM HERE
36 (11125 LEON PATILLO  MYRRH SP 753/A&M
LOVE AROUND THE WORLD
37 |29 25 DALLAS HOLM AND PRAISE  wORD wR 8317/A&M
CHANGE THE WORLD
38 3037 THE MARANATHA KIDS  maranaTHA 7-01-014282-2/WORD
KIDS PRAISE 5
39 | 32153 MYLON LEFEVRE AND BROKEN HEART  MYRRH SP 752/A&M
SHEEP IN WOLVES CLOTHING
40 36|17 TERI DESARIO  wORD WR 8315./4&M
VOICES IN THE WIND

(CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of one million units.
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A 1E1P CLUB PLAY AHEIE 12 INCH SINGLES SALES
E3 v | O A . . z v | O R R R
S le of laylists. Lo © led f a national sample of retail st al rts.
%, § ; ;,‘,‘I( TITLE Compiled from a national sample of dance club playlists, ARTIST % E ; Q‘x‘ TITLE ompiled from a nation mpl retail store sales reports ARTIST
= ~ o~ EXs) LABEL & NUMBER/DISTRIBUTING LABEL [od — o~ EXs) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » » ) **x NO.1 »
BABY LOVE THE FINEST
@ 2 . U ATLANTIC 0-86813 1 week at No. One ® REGINA @ 1 1 12 TABY 479-05364/EPIC 3 weeks at No. One THE S.0.5. BAND
2 [ 1 | 1| 8 | JUMPBACK (SET ME FREE) SLEEPING BAG SLX-19 DHAR BRAXTON 2 [ 2 | 2 | 12 | ONMYOWNwmcaz3607 ® PATTI LABELLE & MICHAEL MCDONALD
3 | 4| 5 | 8 | PETERGUNN # THE ART OF NOISE FEATURING DUANE EDDY 3 | 3| 5 | 9 | LIVETO TELL SRe 0.20461/WARNER BROS. & MADONNA
CHRYSALIS 4v9-42892
4 3 3 9 SHADOWS OF YOUR LOVE D.J. INTERNATIONAL D) 777 JM. SiLK 4 4 3 11 WHAT | LIKE waRNER BROS. 0-20449 ANTHONY AND THE CAMP
(B)| 6 | 11| 7 | NASTY (REMIX) aamspi2178 © JANET JACKSON (8)| 5 | 6 | 9 | JUMPBACK (SET ME FREE) SLEEPING BAG SLX-19 DHAR BRAXTON
6 5 8 6 VANITY KiLLS (REMIX) MERCURY 884 714-1/POLYGRAM & ABC @ 10 10 5 RUMORS/VICIOUS RUMORS Jay 001/MACOLA TIMEX SOCIAL CLUB
@ 12 20 5 SLEDGEHAMMER (REMIX) GEFFEN 0-20456 /WARNER BROS. & PETER GABRIEL 7 7 8 9 NASTY (REMIX) asmsp-12178 & JANET JACKSON
8 | 7| 7| 9 | DIGGING YOUR SCENE (REMIX) rca pw-14327 © THE BLOW MONKEYS 8 | 1 SLEDGEHAMMER (REMIX) GEFFEN 0-20456/WARNER BROS. © PETER GABRIEL
OH L’AMOUR (REMIX)/WALK ON DOWN THE LINE
(@) 18| 28 | 4 | OHLAMOUR (REMIX) ERASURE 9 | 6 | 4 | 12| SAYIT,SAYITasmspiz175 ® E.G.DAILY
0| B ] 8 | AL SN Y ARETHA FRANKLIN 11 | 11| 6 | MYADIDAS prorie PRO7102 RUN-D.M.C.
T NI I CHN OIS TR OSERTONORLREMIY ¢ GAVINCHRISTOPHER | (D[ 13 | 15 | 6 | BABYLOVE amannico.sesis © REGINA
12| 13| 18 | 7 | I'MYOURMAN (REMIX) rca 1014330 BARRY MANILOW B 0o 8| LhiadalaeduBE LN AGET ® VARIOUS ARTISTS
13|10 | 12| 7 | RUNNING tomwysov 8877 INFORMATIONSOCIETY | [(13)| 18 | 24 | 5 | 1| WANNABEA COWBOY proriLc PRO-7084 © BOYS DON'T CRY
151 14 | 8 | TELL ME (HOW IT FEELS) mca 23623 52ND STREET 22| 27| 5 | TELL ME (HOW IT FEELS) mca 23623 52ND STREET
15 8 10 10 THE FINEST 148U 429-05364/EPIC THE S.0.S. BAND 15 15 30 4 I'M YOUR MAN (REMIX) rca JD-14330 BARRY MANILOW
19 | 19 | 6 | 100 MPH pasLEY PARK PROMO/WARNER BROS. MAZARATI 16| 12|17 | 9 | SOMETHING ABOUT YOU (REMIX) POLYDOR 883 957-1 /POLYGRAM ® LEVEL 42
17 | 17| 2 | 4 | EXPERIENCE suxnvviewsuna3e CONNIE @D)| 2 | 22 | 4 | HEADLINES soLar 066851 /ELKTRA MIDNIGHT STAR
2| 27| 5 | STARGAZING vANGUARDSPY 90 ALISHA TG 7 = T IO LRI (E M1 G A O R L EE e ERASURE
3 | — | 2 | RUMORS/VICIOUS RUMORS sy 001 /macoL TIMEX SOCIAL CLUB 19| 19 | 14 | 8 | PETERGUNN ® THE ART OF NOISE FEATURING DUANE EDDY
30 | 43 | 3 | ARTIFICIAL HEART (REMIX)/OH NOIT'S U AGAIN CHERRELLE 27 | — | 2 | MOUNTAINS (REMIX) PAISLEY PARK 0-20465/WARNER BROS. @ PRINCE & THE REVOLUTION
TABU 479-05386/EPIC ha
22| 2| 7| STARUGHT oice 1or 1005 ® LAUREN GREY @) & || B9 9 || S RS TGOS LD G ® PET SHOP BOYS
@)| 32 | 45 | 3 | SETFIRETOME (REMIX) asmsp12181 WILLIE COLON @)| 23 | 39 | 3 | AINTNOBODY'S BUSINESS rLeeTwooD Fw 008 BILLIE
@)l % | 3 | 4 | SUSPICIOUS MINDS (REMIX) irs. 23626/MCA © FINE YOUNG CANNIBALS 23| 16 | 21| 7 | STARLIGHT oice 16 1005 ® LAUREN GREY
46 | — | 2 | OPPORTUNITIES (LET'S MAKE LOTS OF MONEY) (REMIX) © PET SHOP BOYS 2 | 21 | 19 | 18 | SWEETHEART suprtrONCS RY 013 RAINY DAVIS
@5)| # | — | 2 | MOUNTAINS (REMIX) paisiev par 0-20a65 warnerBros. @ PRINCE & THE REVOLUTION | [(25)] 36 | 43 | 3 | MAD ABOUT YOU (REMIX) (. 23629/MC  BELINDA CARLISLE
2% | 26 | 32 | 5 | JUST ANOTHER LOVER coLumsia 405368 ® JOHNNY KEMP 29 | 32 | 3 | SETFIRE TO ME (REMIX) agmsp.12151 WILLIE COLON
@D)| 31 | 37 | 4 | STRANGE LANGUAGE coLumsia PROMO DEBORA IYALL @D 3 | 40 | 4 | PEEWEE'S DANCE eifxrrao-66850 © JOESKI LOVE
% | 24 | 2 | 4 | THEDREAMTEAMISIN THE HOUSE! LA DREAM TEAM 31 | 3 | 5 | PLLTAKEYOUON/HUNGRY FOR YOUR LOVE HANSON & DAVIS
@) ® | @ | & || HE s VUGS (RS2 HANSON & DAVIS 29 | 24 | 13| 21 | 1CANT WAIT arantic o-86828 & NU SHOO0?Z
@0)| 43 | 4 | 4 | FUNKYBEAT (REMIX)/WHODINI MEGAMIX JvE J01-5a62/ARISTA & WHODINI 30| 26 | 26 | 9 | ILOVEMY RADIO (MIDNIGHT RADIO) EMERGENCY EMDS 6561 TAFFY
31 21 41 4 LIKE A TIGER (REMIX) MOSAIC/CBS ASSOCIATED 429-05371/EPIC MICHAEL ZAGER @ 39 —_ 2 TWO OF HEARTS ATLANTIC 0-86797 STACEY Q
(@2)| 37 | 48 | 3 | WINNER IN YOU (LP CUTS) mcamcas737 PATTI LABELLE @2D)| 47 | — | 2 | LIPSTOFIND YOU erc 505376 © TEENA MARIE
@3)| 39 | 47 | 3 | INSIDE TRACK powwow wow 407 NADEEN @3)| 41 | — | 2 | BREATHLESS (REMIX) erc 405385 MTUME
34 35 40 4 HEADLINES SOLAR 0-66851/ELEKTRA MIDNIGHT STAR 34 40 25 20 (YOU ARE MY) ALL AND ALL SLEEPING BAG SLX-17 JOYCE SIMS
35 18 6 12 WHAT | LIKE waRNER BROS. 0-20449 ANTHONY AND THE CAMP 35 38 | 42 4 JUST ANOTHER LOVER coLumBIA 44.05368 ® JOHNNY KEMP
NEWD | 1 | ONYOUR OWN (REMIX) MERCURY 884 751-1/POLYGRAM  PETE SHELLEY 49 | 36 | 7 | FUNKY BEAT (REMIX)/WHODINI MEGAMIX Jive 101.9a62/ARISTA & WHODINI
@ 38 I 38 3 | WOULDN'T LIE (REMIX) TOTAL EXPERIENCE TED1-2633/RCA YARBROUGH & PEOPLES @ NEW’ 1 C’MON! C’'MON! (REMIX) mca 23630 BRONSKI BEAT
NEWD | 1 | MADABOUT YOU (REMIX) irs. 23629/mch © BELINDA CARLISLE 38 | 35 | 18 | 14 | BADBOY (REMIX) tpc a0.05338 © MIAMI SOUND MACHINE
39 22 | 9 10 MOVE AWAY (REMIX)/SEXUALITY ViRGIN/EPIC 49-05360/EPIC & CULTURE CLUB 39 33 29 14 WHENEVER YOU NEED SOMEBODY MERCURY 884 572-1/POLYGRAM O’'CHI BROWN
NEWD | 1 | NOPROMISES (REMIX) CHRYSALIS PROMO  ICEHOUSE 4 | 14 | 7 | 16 | WESTEND GIRLS (REMIX) EM-AMERICA V-19206 ® PET SHOP BOYS
NEWD | 1 | THROUGH THE NIGHT ROLL SUN 440/SUNNYVIEW BLUE MODERNE RE-ENTRY HOLD IT, NOW HIT IT 0&F Jam 44.05369/COLUMBIA BEASTIE BOYS
42 | 4 | 4% | 4 | WHATYOU GONNA DO ABOUT IT (REMIX) TOTAL CONTRAST a2 | 50 ] = | 7 | THEDREAMTEAM IS IN THE HOUSE! L.A. DREAM TEAM
43 | 25 | 25 | 8 | MYSTERY OF LOVE D.f INTERNATIONAL DJ 892 FINGERS, INC. RE-ENTRY CENTRAL LINE FLEE TwooD Fwoos LEVEL 3
44 11 4 12 ALL PLAYED OUT DANCE-SING DS 802 L.I.FE. 44 32 I 28 9 THE HEAT OF HEAT QweST 0-20462/WARNER BROS. PATTI AUSTIN
45 | 23 16 7 THE HEAT OF HEAT QWEST 0.20462/WARNER BROS PATTI AUSTIN NEW)D 1 LIKE A TIGER (REMIX) MOSAIC/CBS ASSOCIATED 429 06371/EPIC MICHAEL ZAGER
46 | 41 49 3 CAN'T GO THIS WAY AGAIN TC 7008/SUTRA JULIAN 46 46 41 7 JACK YOUR BODY UNDERGROUND UN-101 STEVE 'SILK’ HURLEY
NEWD | 1 | CMON!C'MON! (REMIX) mca 23630 BRONSKI BEAT a7 [ 28 | 23 | 15 | KISS (REMIX)/LOVE OR MONEY  PRINCE & THE REVOLUTION
8| % | — | 8 || ZLEEa LRI AL R ® VARIOUS ARTISTS 48 | 44 | 44 | 4 | EXPERIENCE sunnvview suna3s CONNIE
NEWD | 1 | AINTNOTHIN GOIN' ON BUT THE RENT GWEN GUTHRIE RE-ENTRY DANCIN IN MY SLEEP NIGHTWAVE NWDS 2001 SECRET TIES
50 36 ] k1] 8 LOVE TAKE OVER (REMIX) rca pw-14324 & FIVE STAR @ NEW)D J 1 FIRESTARTER triC 49-05339 TEASE
P 1. WHO'S JOHNNY (REMIX) EL DEBARGE GoroY P 1. ONE STEP CLOSER TO YOU (REMIX) GAVIN CHRISTOPHER MaNHATTAN
b= | Tities with future 2. VENUS BANANARAMA LoNoON b= | Tites with future 2. E=MC2 (REMIX) BIG AUDIO DYNAMITE cotumia
S | chart potential, 3. E=MC2 (REMIX) BIG AUDIO DYNAMITE coLumsia D | chan potential. 3. MALE STRIPPER/ALL MEN ARE BEASTS MAN 2 MAN MEETS MAN PARRISH
o based on club play 4. I'M HUNGRY FOR YOUR LOVE JANICE CHRISTIE SUPERTRONICS o basedt odntshailsejveek 4. DISENCHANTED THE COMMUNARDS iMPORT (LONDON.UK)
this week. 5. MY ADIDAS RUN-D.M.C. proFiLE reporte . ) - -
> x 5. AIN'T NOTHIN' GOIN’ ON BUT THE RENT GWEN GUTHRIE poLvnoR
6. HANGING ON A HEART ATTACK (REMIX) DEVICE crrvsaLs o CANTLIVE SUZY
<« 7. UNDERGROUND (REMIX) DAVID BOWIE Emi-AVERICA < : Q MPORT (ARS BELGIUM) .
: P 7. LOVE CAN'T TURN AROUND FARLEY “JACKMASTER" FUNK & JESSE
"] 8. TWO OF HEARTS STACEY Q atLanTic = NG o e
g o) 8. UNDERGROUND (REMIX) DAVID BOWIE £mi-AMERICA

OTitles with the greatest sales or club play increase this week. @ Video clip availability. » Recording Industry Assn. Of America (RIAA) certification for sales of one million units. A RIAA certification for sales of two million units. Records under Club Play are 12 inch unless
otherwise indicated.
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99 1 RAX

by Brian Chin

IT’S A HODGEPODGE, again, of
notable singles, and a good week
for pop-slanted dance material—all
of it with involvement from the
steadily enlarging cabal of studio-
mix people. Nu Shooz’ followup to

one of the year's success stories is, .

“Point Of No Return” (Atlantic), is
a further elaboration of the al-
bum—with a hectic Shep Pettibone

mix, with good structuring and
more trademark Emulator. Wisely,
it'’s much farther out than the pop
version on the album . .. Personal
fave: Steve Winwood’s “Higher
Love” (Island 12-inch promo), which
sounds like one of the summer’s
great singles, and a possible club
left-fielder. It could be as signifi-
cant as “Sledgehammer,” if engi-

DISCO & DANCE 12"

U.5.A. & IMPORTS

[WHOLESALE FOR STORES)
USASCANADAENGLAND Y
ITALYsFRANCESHOLL

US & CANADIAN 12"

Ziggy Zag-Bronx Vice
Roaches—Bobby, Jimmy & Critters
Ma Foom Bay—Culture Vibe
Love Me Tonight—Sareo

Gucci Bas: ucci Crew

Hey Jay—Tic & Tac

Greatest Show—RSO Crew
How Can We Be Wrong—Trinere
Tiger Baby—Francine Kerr
Personal Injury—Caprice

Play At Your Own Risk—Franco
Message Of Love—Steve Allen
Play Boys—Yvette Money
Never Let You Go—J McAlister
Godtfathers House—Chip E
Such A Feeling—Young & Co.
No News (Remix)}—Kreamcicle
Some Kind Of Wonderful—Rage
Runaway Gils—One Two Three

Another Cha Cha—S8. Esmerelda
TAPPS Lp (Turn It On)

Dance (Rmx}—Joy St. James
Rumors—Timex Social Club
Hungry For Love—J. Christie

JB Traxx—Duane & Co.

Baby Can Work Me—J. Edwards
Pistol (Rmx)—L. Pellay

007 (US Rmx)}—Bondetts

Light (US Rmx)—Peppermint
Lover Tonight—K. Cole

Can't Live (rmx)}—Suzy Q

Say You .ove Me (Rmx}—Lime
Love Cant Turn—Farley Funk

All Men Are Beasts—Man 2 Man

EUROPEAN 12"S

W B UNIQUE REGORD DIST.

855 (E] COMKLEN ST. FARMINGOALE. #Y 11
{516} 694-4545

We have a complete selection of all U.S.
releases and all import disco records.
We also export to foreign countries.

Send for our free fiyer fisting all titles we
stock. U.S. & Imports. We specialize in U.S.
small label product, call us for best service
and information.

Love Really Hurts—B.B. Blue
Voulez Vous—DAF

Innocent Love—Sandra

Los Ninos—Two Of China
Call )t Heaven—Dreaming
You're My Love—Patti Ryan
My Passion—Real Frequency
Love Spy—Mike Mareen
Disenchanted—Communards
3rd Time Lucky—Pearly Gates
Fly To Me (rmx)}—Aleph

DISCO CLASSICS

Feels Like Im In Love—K. Marie
ALL DIVINE 12"

ALL LIME 12" + Lps

Mix Your Own (Lps)

Get Up—Flirtations
Dont You Go Away—Creat. Conn.
Your A Beat (Swed Mix)—E.Exp

+ Over 500 Other Classics

478 02
TELEX

BEYOND BPM

THE IMPORT NEXT STEP

e Guide to overlay keys
e Accurate BPM
© Phrasing of intro, breaks

What it means to you.

Harmonic Keys Dance Music Service provides
professional data for DJ’s who desire a ‘“‘beyond-the-
beat” expertise on music and music theory.
® Keys of New Releases, Classics

® Free DJ Classifieds

e Technically perfect sets

© Reviews, domestic and imports
e Special Mobile-party classics

MUSICALLY PERFECT IN KEY MIXES 100% OF THE TIME

When you know your keys, as well as your BPMS, You
and your club will be state of the art.

HARMONIC KEYS DANCE MUSIC SERVICE

819 Peacock Plaza, Suite 596, Key West, FL 33040

l Contact Stuart Soroka 305-294-4491

neer Tom Lord-Alge has done an
appropriate mix.

Alphaville’s “Dance With Me”
(Atlantic) is a very good-sounding
Euro-pop production; its dense lay-
ering of sound is typically well-man-
aged by producers Steve Thomp-
son and Michael Barbiero . .. Jef-
frey Osborne’s ‘“You Should Be
Mine” (A&M) is stripped down and
hottened up with a grainy, high-end
aura by Arthur Baker; it’s much
different, sonically, from the single.
(We desperately implore Osborne to
produce his next album himself.) . ..
the Jets’ “Private Number” (MCA),
followup to a top three pop record,
gets a very emphatic mix from
Louil Silas Jr., with disco phasing
and way-out percussion accenting.

In the underground vein: Cultur-
al Vibe’s “Ma Foom Bey” (Easy
Street) suggests the high-pressure,
do-it-yourself disco/funk of the Chi-
cago “house’” productions, adding
an African nonsense chant. Tony
Humphries edited, and gets a bit of
personal advertisement out in the
bonus beats. The almost chantless
“rhythm” version is even more Chi-
cago ... The Latin Rascals’ first
artist-credited record, “Bach To The
Future” (Sutra), grafts a famous
Bach air onto a beatbox rhythm,
and the question immediately
arises: is this a trend? Will the TV
compilations of “100 Greatest Clas-
sical Melodies” be the next DJ drop-
in tool?

BRIEFLY: Lloyd Cole & the Com-
motions’ “Cut Me Down” (Geffen)
builds insinuatingly in a well-struc-
tured Mark Saunders mix. The cut
has a great Brit-invasion rawness of
sound, with '80s sophistication ...
Melba & Kashif’s “Love The One
I'm With” (Capitol 12-inch promo),
already a major black radio item, is
classy and funky.

REMIXES: Jean-Michel Jarre’s
state-of-the-art instrumental Euro-
pop, “Fourth Rendezvous” (Dry-
fus/Polydor), is the kind of record
we rarely see in major-label U.S. re-
lease, but it’s a clear shot at pop for
this particular artist ... Book of
Love’s ‘““You Make Me Feel So
Good” (I Square/Sire), as remixed

MANUFACTURERS
AND
DISTRIBUTORS

Write or call for iree catalog

-

[

y

»

..

FRRRALANE

Enterprises.

166 Central Ave.
Farmingdale, NY 11735, USA
(516) 752-9824

TELEX: 221618 FARRA UR

Inc.

Fresnell

3 Ball
Rope Lights

|| RAIN LITES

« MIRROR EFFECTS
* PIN SPOTS

NEW JERSEY

= HELICOPTERS
* SPEAKERS

+ MIXERS

+ ROPE LIGHTS

Instaliations through authorized dealers worldwide include

CRAZY HORSE—CHILE / CLUB HIPPOPOTAMUS—MEXICO
SCARAMOUCHE—-MEXICO / COMMERCIAL CENTER—VENEZUELA
SALTY DOG—NEW YORK /7 LA CASCADA—PANAMA

DISCOTECH ESTRAMBURGO—PANAMA / TRADEWINDS—

« THEATER LIGHTS
+ CONTROLLERS
+ NEON

Pee-Wee Pact. Vintertainment recording artist Joeski Love holds up a copy of
his popular 12-inch single ‘Pee-Wee's Dance,” which will now be distributed by
Elektra/Asylum. Joeski's forthcoming effort will also be handled under the new
distribution pact, for which a special label depicting the Vintertainment/Elektra
logos has been created. Standing are, from left, E/A’s senior director of special
markets Doug Daniel, vice president of special markets Primus Robinson, and
vice president of creative services Hale Milgrim. Flanking the artist are E/A’s
director of a&r special markets Scott Folks, left, and Vintertainment Records

chief Vincent Davis.

by Jellybean Benitez and producer
Ivan Ivan, has the neo-Motown in it
drawn out a bit; strange, huh?
Mark Kamins remixed the more
driving extra cut, “Lost Souls” ...
Wax’s “Ball And Chain” B-side re-
mix by Justin Strauss and Murray
Elias strips the cut down to the
beat, to good hard effect ... Lou
Reed’s uncharacteristically light-
hearted but cool “No Money Down”
(RCA) is remixed by Bruce Forest.

L.A. Dream Team’s ‘“Nursery
Rhymes” (MCA) distinguishes itself
among raps with a real, memorable
bass line and a not-too-long ar-
rangement ... Nick Siano, one of
New York’s DJ legends, has re-
leased his first record since 1982;
unlike his avant-garde projects
(which included the original Dino-
saur record in 1978), this one’s a pop
song, “I’'m Looking For You” (Klub,
through New York’s Pearl Distribu-
tion) ... Turbo M.C.’s “‘Studder
Sometimes’ (Whop 718-498-4415)
has some very funny storytelling,
with a powerful go-go/human beat
box break ... Trouble Funk’s
“Good To Go” (Island), previewing
the movie finally to come, is more a
mainstream anthem than ever, and
possibly what go-go will need to rep-
resent itself nationally, as it comes
closer to the hit-record dynamics
needed by radio.

“OTES: In another of its name-it-
and-claim-it signings (the label is
batting two out of two on the pop
charts now), Atlantic has picked up
the Stacy Q. record, “Two Of
Hearts.” This Hi-NRG piece avoids
most of the cliches and integrates
some good, diverse elements from
other dance styles . .. Yes, you real-
ly did see it: one of the multicross-
over moments of the year was Joan
Baez, at the Amnesty International
benefit at Giants Stadium, joining
the Neville Brothers—and doing a
cover of Tears For Fears’ “Shout”
.. . Peter Gabriel's set was astound-
ing for his fervor and showmanship;
we await his tour here with doubled
anticipation ... The Police were
just plain fierce, playing hair-rais-
ing versions of “King Of Pain” and
“Roxanne.”

BAKER’S REVENGE: Arthur
Baker himself notes wryly that it
was a cover—of Eddy Grant’s
“Walking On Sunshine”’—that put
his first indie label, Streetwise, on
the map both here and internation-
ally in 1982. He hopes lightning will
strike again for his new Criminal la-
bel with his cover of “Jump Back,”
by Wally Jump Jr. and the Criminal
Element. Rocker’s Revenge and
Whiz Kid are also signed to the
label.

NASHVILLE SCENE

(Continued from page 26)

Nashville, Roger of New York, and
David of St. Louis.

CBS SONGS threw a No. 1 party
for Richard Leigh, co-writer (with
Roger Murrah) of ‘““‘Life’s High-
way,” when the Steve Wariner
song hit the top of the Billboard Hot
Country Singles chart.

Jimmy Gilmer, vice president of
CBS Songs, hosted the Nashville
event. Although Gilmer has proven
to be treasure in the eyes of his writ-
ers, he’s trivia for the rest of the
world. The latest version of Trivial
Pursuit contains the question,
“What Jimmy Gilmer hit was No. 1
the day John F. Kennedy was

killed?”” The answer: “Sugar Shack,”
the top pop hit of 1963, the year be-
fore Gilmer’s performing career was
destroyed by a plague of Beatles.

An earlier version of Trivial Pur-
suit asked what Gilmer’s “only
claim to fame” was (the answer was
the same). We'd like to suggest one
more trivia question: Who is the
only subject of a Trivial Pursuit
question who missed his own ques-
tion while playing the game? An-
swer: Jimmy Gilmer.

“Only claim to fame?’ Gilmer
raged at the question. ‘““I've got
lots—‘Bottle Of Wine,” ‘Sugar
Shack’ ... ” Sorry, Gilmer, nobody
argues with Trivial Pursuit.
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TOP ALBUMS..
by Enrique
Fernandez
=
[ 4
ol T Compiled from a national sample of retail store
5|2 and one-stop sales reports.
=2 3 IS THERE A SALSA UNDERGROUND? Are you Since these shows exist outside the commercial
ZIZ1E| arTIST TNE (OO LR part of it? Do you know who your peers are? Let's scene, there is little information about them. As a ser-
find out. vice to the devoted aficionados who work on these
1(1|23| JOSEJOSE PROMESAS aRiOLA 18 A decade or so ago, “Latin music” and “salsa” were shows, the salsa labels, radio listeners, and anyone in-
2 (8|11 ROBERTO CARLOS ROBERTO CARLOS 86 casi2327 virtually synonymous. Then came the decline of the terested in tracking this phenomenon, we’d like to
y synony ecline of the  teres| g this p
3|2 [15| ROCIO JURADO PALOMA BRAVA EMI/ODEON 7500/RCA New York scene, the onslaught of the international identify the U.S. salsa radio scene. If you're part of
43|29 DYANGO POR AMOR AL ARTE EMV/ODEON 7462/0DEON Latin pop ballad, and the coup de gréice, the Domini- the salsa underground, please send us the name of the
5|7 (23] RUDYLASCALA VOLVAMOSA VIVIR SONOTONE 65114 can merengue boom. But neither the music nor its show, the station, the hours, the producers and DJs,
6|4 |45 JULIOIGLESIAS LIBRA cBs50336 fans disappeared. What happened is that for a variety and the specialty of your program. We will publish
7117139 MARISELA COMPLETAMENTE TUYA cBS90439 this information as it arrives. Write Latin Notas, Bill-
810 5| DIEGO VERDAGUER ESTOY CELOSO PROFONO 90469 A Sa A board, 1515 Broadway, New York, N.Y. 10036.
9 | 17|43 MIAMI SOUND MACHINE PRIMITIVE LOVE cBs 10375 Calllng a“ lsa Statlons' 0
10| 5 |41 JOSEFELICIANO YA SOY TUYO Rcas7als : NE SALSA ARTIST WHO’S MOVED into new ar-
11{ 9 {21| PANDORA COMO TE VA MIAMOR  EMI/ODEON 7466/RCA Billboard conducts a SUrVeY .. is Alfredo de la Fe, whose new album, “Vallen-
o |12]14[13| LUNA MOTIVOS Teieoro - : : ato,” has been released in the U.S. by the Sonotone
©113(16/19| ALVARO TORRES TRES prorono 50455 of reasons, including some faulty marketing, salsa  label. The Cuban-born artist moved from New York to
B.|14]21]29] JOSELUIS RODRIGUEZ EL ULTIMO BESO cBS 30308 lost some of its commercial appeal. The labels shrank  Colombia a few years ago, where his fiery, jazz- and
15|18(33| YOLANDITA MONGE LUZ DE LUNA c8s 10379 or disappeared and radio played less and less salsa. rock-infused violin style was eagerly accepted by that
16/—| 1| JOSENOGUERA [MAGINANDO ona 334 But the music lived on. In the capital of salsa, New country’s salsa public. His new LP is not salsa, howev-
17] 22|51 EMMANUEL EMMANUEL rca 7337 York, there isn’t much salsa on the radio, never mind a  er, but vallenato, a traditional music of the Colombian
18]13]33| CAMILO SESTO TUYO arioaco77 full-time station. But there is salsa on FM each and ev-  coast that enjoys great popularity all over the country
19]20| 5| ROCIO BANQUELLS ROCIO BANQUELLS wea 3086 ery day, broadcast by unpaid producers and DJs from and in the growing U.S. Colombian community.
2011229 PIMPINELA LUCIAY JOAQUIN cBS 11330 th(::‘ Cl_ty’s public statl_on‘s. You have to do some dial T NE BETWEEN . )
21|24|19| ANTONIO DE JESUS VIVENCIAS a&m37015 spinning, but the music is there. o HE NEW SUPERDEAL _José Luis
And the music is alive at a number of public radio Perales and CBS has prompted speculation that the
22| 6 (23| JOANSEBASTIAN JOAN SEBASTIAN MUSART 6005 . . . . Lo b . .
231—| 3| YURI YO TEPIDOAMOR rca7a6r stations throughout the country, many of them affili- major considers the Spanish singer its new Julio Igle-
ated with colleges. The programming is free of com- sias. The engineer of Perales’ contract seems to have
24| —|[ 5| LUISANGEL AMARA MUERTE a&m37016 . . A a y
g mercial pressures and reflects the tastes of the volun-  been José Luis Gil, who headed Perales’ former label,
25|—| 11} ISABEL PANTOJA MARINERO DE LUCES Rca7432 AN TR . . )
teer producers, but there are some similarities. Nearly  the Spanish indie Hispavox, and is now the singer’s
11135 FRANKYRUIZ SOLISTAPERONOSOLO TH2368 everyone we've heard plays old Cuban classics—the manager. In any case, the main target of this deal is
2|2 |27| WILFRIDO VARGAS LA MEDICINA kaRen 96 music that inspired modern salsa. They also play new the Spanish-American (which includes U.S. Latin) pub-
37|25 TOMMY OLIVENCIA AYER, HOY, MANANA'Y SEEMPRE T+ 2386 Cuban music, like Los Van Van,; salsa oldies, like clas-  lic, which has been responsible for the Spaniard’s
41171 5| WILLIE ROSARIO NUEVA COSECHA  BrONCO 142 sic Eddie Palmieri; and new releases, many from in- sales success. North and south, Spanish-speaking
. . y . . .
5|6 |31] HANSELYRAUL LAMAGIADE rca7469 novative groups on independent labels. America continues to be good for romantic balladeers.
6|3 |11| JOHNNYVENTURA SORULLO Y CAPULLO cOMBO 2046
7(5|7( OSCARD'LEON OSCAR86 TH2399
8| 4|13| FERNANDITO VILLALONA PARA M PUEBLO TODO KuBANEY 10017
g 9 15| 5| LUIS RAMIREZ Y REY DE LAPAZ SABOR CON CLASE caYMaN 9016
~J|10]| 8 |31| ELGRANCOMBO NUESTRA MUSICA comeo 2045
<€ [11{14] 11| RALPHYLEVITT SOMOSEL SON sronco 139
D) 12|11]53| ELGRANCOMBO INNOVATION comeo 2042
wd (13|20| 25| WILLIE CHIRINO SARABANDA css 10394
g 14(10|53| ANDY MONTANEZ ANDY MONTANEZ TH2345 by Is He .
==[15|12| 7 | CANOESTREMERA EL NINO DE ORO PoC 8601 y Is florowitz
% 16(19(17| LASCHICAS DELCAN CHICAN «xaREN92
@2 |17|—|23| MILLIEYLOSVECINOS DINASTIA rea7s22
j=[18(—| 1 | ROBERTO TORRES ELEGANTEMENTE CRIOLLO sar1043
19|—131| RUBEN BLADES ESCENAS .ELEKTRA 60432
20| 9| 27| CELIA CRUZ/TITO PUENTE HOMENAJE A BENNY MORE VOL. 3 .
A0 NIMBUS RECORDS, certainly the only label anywhere  concertos, with Gerard Schwarz conducting.
laf—]|1 LOSUI;ELEOS DEL CARIBE YA ESTO ES OTRA COSA EN NEW YORK to be headquartered in a bona fide castle, is planning to F
2|—| 1| ORQUESTALASOLUCION BRINDEMOS 2400 beef up its American presence. Thfe U.K. label, v_vhlch LAG WAVI_NG: Labels generally will put their best
has won recognition for the technical—and musical— foot forward in the parade of product suitable for Inde-
28 —|51| BOBYVALENTIN ALGOEXCEPCIONAL aronco 135 uality of its product, will activate its first US office pendence Day promotion. Philips, for instance, hopes to
20|22| 3| JOSE NOGUERA, DANNY RIVERA, LUCESITA BENITEZ IMAGINANDO quaity p W : p y promotion. Fh11ps, » IOPes 1
DNA 334 next month. benefit from a television performance by John Denver
25| —| 1| LOSKENTON LOSKENTON Rca7azs Since its formation some dozen years ago, Nimbus of “America, The Dream Goes On,” the title song in the
ﬁ3 TS OO o has relied on importers to market its disks in this coun- John Williams/Boston Pops album, expected to gain
" try. Most recent domestic supplier was International additional attention this year via cover art that features
2|7 ]33] LOSYONICS LOSYONICS PROFONO 90448 Book & Records in New York
3|1| 7| LOSBONDADOSOS 17 SUPEREXITOS PROFONO 90465 Clyde Allen will mazlvthe N'e York office as director . . .
4|18| 5| RAMONAYALA LA QUE SE FUE TIERRAMALA FREDDIE 1347 ¢ y W n 3 publici V:'i ¢ b al Nimbus readies first
5|2|5| LOSBUKIS 16SUPEREXITOS PRoFoNo 50464 0 '(‘i”a‘l; Sas Crity [ 'C‘?,” and the company has ; - X
6|—| 1| LOSCAMINANTES DE GUANAJUATO PARA AMERICA ROCIO 1119 ready begun setting up a distributor network to handle U.S. office
the line, currently numbering some 40 compact disks.
Z17|9 (23| LOSTIGRES DEL NORTE EL OTROMEXICO PROFONO 90456 o ; . .
Distributors named so far by international sales chief
«|8|—| 1| VICENTEFERNANDEZ CANTA A AMERICA LATINA cBS 1054 I L L h .
X vor Liss include Rounder Records, Gemini, H.S.I., Cali-  the Statue of Liberty.
= 9(3]51| JOANSEBASTIAN RUMORES MusaRrT 6005 forni Distrib d1 Al lated for TV. thi Julv 5. i .
3¢ |10|—[31| YNDIOYLOS YONICS 16 SUPERBALADAS wercuro 83104 ornia Record Distri utors_, and Ingram. ) ; so slated for , this on July 5, 1s _a satellite-trans-
i The New York office will not represent the Nimbus  mitted performance of the French national anthem by
s l— 7| VICENTE FERNANDEZ DE UNRANCHO A OTRO  ces 20743 CD manufacturing facility in the U.K., which deals with ~ Jessye Norman standing before the Eiffel Tower.
12| —139| LUCHAVILLA INTERPRETA A JUAN GABRIEL aRiOLA 6065 its client list directly from the home office in Monmouth, ~ That’s all part of the salute by the donor nation to the
'<‘ 131 5 53| LOSBUKIS ADONDE VAS ' profONO 90425 England. A second Nimbus plant, in Cwmbran, Wales, 100th anniversary of the statue to be celebrated next
3| 10)l= &5|| TOBELIES) MDA ARG Crarlocuiy: will bring the firm’s CD capacity up to more than 20 mil- ~ week.
©|!5[14| 5| LOSHUMILDES CORRIDOS AL ESTILO DE LOS HUMILDES  prorono lion annually. That latter plant is due to go on line in London was slated to sail a group of press people
Gl 4|13/ GRUPOPEGASO EL ANDARIEGO remo 1015 July. The company stopped producing LPs, for itself and  around the statue in New York Harbor at week’s end to
@ |17|—| ! | LOSINVASORES DE NUEVO LEON NO HAY NADAETERNO rreonie others, last October. promote Marilyn Horne’s “Beautiful Dreamer” album,
02| 18(—|39| VIKKICARR CONMARIACHI ces 20744 New titles will be added at the rate of six CDs every  which contains a number of patriotic and traditional
19/—|39| LOSBONDADOSOS POR QUE ME HACES SUFRIR  pROFONO 90437 two months, says Allen. Among the projects to be con- American songs. The superstar mezzo herself was
20|—| 1| PEDRITOFERNANDEZ EL MEJORDE TODOS ces20774 tinued is a cycle of the Beethoven symphonies and piano  scheduled to sing aboard the craft.
21|—| 43| RAMON AYALA UNRINCONCITOENEL CIELO FrREDDIE 1312 concertos, with the Hanover Band, a period-instrument And then, of course, let’s not forget the “The Lady
22| —|17] UTTLEJOE 25 ANIVERSARIO cBs10396 ensemble, and Mary Verney at the fortepiano. A Men- Remembers,” the Richard Adler opus on RCA Red
23|16 33| LOSPLEBEYOS HOLAQUETAL omyo26 delssohn cycle is also underway with violinist/conductor ~ Seal dedicated to the venerable statue. The Detroit Sym-
24| —|29| LOSVASKEZ EL SUPERSHOW cBs 20748 Jaime Laredo directing the Scottish Chamber Orches-  phony under Gunther Herbig performs.
e 25|—1 3| LOS HURCANES DEL NORTE O NUEVO DEL 86 GARMEX 1007 tra. And a first U.S. recording is planned next year fea-
turing pianist Shura Cherkassky in the two Chopin
(CD) Compact Disc available, ® Recording Industry Assn. Of America (RIAA) certification for sales of gp P

500,000 units. A RIAA certification for sales of one million units.
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‘A Multiple-Purchase Business’

Jazz Dealers Find Loyal Customers

This story prepared by Chris Mor-
ris in Los Angeles and Geoff May-
field in New York. For additional
coverage of jazz activities, see the
“Spotlight on Jazz & Fusion” in
this issue.

NEW YORK The role of jazz in
music retailing could be described
by paraphrasing the axiom from an
old cigarette ad campaign: “It’s not
for everyone, but it doesn’t try to
be.”

But specialty retailers who are
able to commit to jazz catalog are
rewarded with loyal customers who
are prone to multi-unit purchases.

“They tend to buy more, especial-
ly the traditionally oriented jazz
customer,” says Curt Scheiber, pro-
prietor of SchoolKids Records, a Co-
lumbus store that does as much as
30% of its volume in jazz product at
its location near the Ohio State
Univ. campus. “The pop buyer
tends to buy just one album, but the
jazz buyer spends more time look-
ing through records and will buy
several at a time,

“They have to be more aggres-
sive. They're forced to be more
knowledgeable because the music
doesn’t get the exposure and
airplay.”

Multiple purchases by jazz enthu-
siasts are also frequent at New
York’s J&R Music World, where an
entire floor is devoted to jazz in a
store-within-a-store concept. Debbie
Morgan, general manager of the
firm’s record division, says that al-
though the store is located in a busi-
ness district characterized by light
weekend traffic, “Saturday is our
busiest day. People come from Long

Island, New Jersey, wherever. Stores. 21 |19 |64
22 | 22|52
Some Concern Expressed 23 |21 10| MARVIN GAYE

CD Optimism Prevails At Summer CES  [=--

BY DEBBIE ROSENBLUM

CHICAGO Thanks in large part to
consumer acceptance of the com-
pact disk player, the audio business
will enjoy an 11% hike in sales this
year to almost $7.4 billion at the fac-
tory level, according to figures re-
cently released by the Electronics
Industry Assn. (EIA).

Keynoting the Audio Conference
at the recent Summer Consumer
Electronics Show (CES) year, David
Karron of Fisher Corp. said 1986 is
indeed ‘‘the year of the compact
disk.” According to industry esti-
mates, this year will see an 86% in-
crease in sales to about 1.8 million
players. And next year looks even
more impressive, with a 28% jump
to 2.3 million units projected.

“That’s pretty good for a product
that in 1987 will only be five years
old,” Karron said, noting the prolif-
eration of portable CDs, home sys-
tems, and in-car models on the show
floor.

Despite the positive outlook, pan-
elists expressed concern over the
darling of the audio industry. They
said the current speculation regard-
ing the introduction of Digital Au-
dio Tape (DAT) can only hinder

There’s your devoted buyer, and it’s
very much a multiple-purchase
business.”

For some dealers, jazz sales are
growing. ‘“‘People are buying
more,” says Alan Goldsher, assis-
tant manager of the Jazz Record
Mart in Chicago, one of the coun-
try’s longest-lived specialty outlets.
“We've seen a 25% increase, and
June is shaping up as a record
month.”

Jazz numbers are also up at Tow-
er Records’ Sunset Strip store in
Los Angeles and Sam’s Jams in the
Detroit suburb of Ferndale. But
both stores qualify those increases.

Glenn Rich, jazz buyer for the
Sunset Tower, says ‘““totals are up,
but not significantly” at the outlet,
where jazz LPs account for 20% of
the location’s album space. Steve

Janet “Controls” The Wherehouse. The crowd spilled out to the street when
Janet Jackson drew some 4,000 fans with an in-store appearance, supporting 20 | 20 {148
her A&M album “Control,” at one of the Wherehouse chain’s Los Angeles
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TOP MIDLINE ALBUMS..

Compiled from a national sample of retail store

and one-stop sales reports.

TITLE

LABEL & NUMBER/DISTRIBUTING LABEL
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x
-

e , 5 12|5

Milgrom, owner of Sam’s Jams, o <]z

. z R R

where jazz accounts for 15% of total o | £|4g| ARTIST

stock and 20% of sales, says, “The fleiz

increase in our jazz volume is not

disproportionate in comparison to 111 lhes ELTON JOHN

overall volume.”

* &% NO. 1 x**
MCA 37215 (1979) 80 weeks at No. One

5 ELTON JOHN'S GREATEST HITS

Part of that growth can be attrib- 2 | 2 |14p| AEROSMITH  coLumsia pc-36865 (1980)
uted to compact disks. At the Jazz AEROSMITH'S GREATEST HITS
Record Mart, long a haven for black 3 | 3 |148] THE WHO  mca 37217 a7y
vinyl collectors, CDs now account WHO'S NEXT
for 20% of sales, as opposed to only 4 | 5 | gg | BRUCE SPRINGSTEEN  coLuven e 31903 (1973)
5%-10% a year ago, according to GREETINGS FROM ASBURY PARK
Goldsher. He says the store current- 5 | 4 |145] ELTON JOHN wmca 37216 1977)
ly stocks “one [CD] on almost every ELTON JOHN'S GREATEST HITS VOL. Il
jazz title available.” CD sales have 6 | g l200] THE MONKEES  ARISTA AL5-8061 (1976)
tripled during the past year for THE MONKEES' GREATEST HITS
Sam’s Jams, which now stocks 400 7 7 | 188 DON MCLEAN  UNITED ARTISTS LN-10037 (1971)
jazz titles on CD. AMERICAN PIE
“Any title that comes out on CD, 8 | 6 |154| STEELY DAN wcasrziaqiorn
people buy it,"” says Albert AJA
Ramirez, jazz buyer for the Leo- 9 | 9 |106] STEPPENWOLF  mca 37049 (1973)
(Continued on page 39) 16 GREATEST HITS
NEIL DIAMOND  mca 2106 (1974)
10 |10} 12 GREATEST HITS
11 | 12| 204 DAVID BOWIE  rca avL1-384311972)
THE RISE AND FALL OF ZIGGY STARDUST
BILLY JOEL coLumBIA PC-32544 (1974)
12 | 1 |204 a PIANO MAN
13 114 98 THE GUESS WHO  rca avL1-3562 (1971)
THE BEST OF THE GUESS WHO
14 |15 (146 LYNYRD SKYNYRD  mca 37211 (1973)
PRONOUNCED LEH-NERD SKI-NERD
TOM PETTY  mca 37248 (1979)
15|13} DAMN THE TORPEDOES
AEROSMITH  coLumBia PC-33479 (1975)
16 16 138 TOYS IN THE ATTIC
MEATLOAF  EPiC PE-34974 (1977)
17 |18} 20 BAT OUT OF HELL
18 117 134 JIMMY BUFFETT  mca 371501977
CHANGES IN LATITUDES, CHANGES IN ATTITUDES
19 |23 15 STEVE MILLER capiTOL SN-16321 (1978)

GREATEST HITS 1974-1978

STEELY DAN

MCA 37220 (1980)
GAUCHO

sales, not aid them.

‘“We have to be careful,”’ cau-
tioned Eli Harary of Paris Audio in
Los Angeles. “Too often we talk
about technology rather than bene-
fits. Then the consumer holds back
on the purchase of product because

‘Too often we
talk about
technology rather
than benefits’

of what may be here in two years.”

The other home audio retail pan-
elist, Marvin Jamal of the Wiz music
and hardware chain in New York,
strongly urged dealers in the audi-
ence to counter such talk with ac-
tion. He noted that he separates
products into different rooms and
shows consumers via demos what
they can get now.

“It’s like the Polaroid camera,”
he said. “The easiest way to sell it
[when it was new] was to snap a pic-
ture.” Seeing the photo developed
right before their eyes, he noted,
prompted people to buy the product.

CREEDENCE CLEARWATER REVIVAL

FANTASY ORC-4516 (1970)
COSMO'’S FACTORY

SIMON AND GARFUNKEL

COLUMBIA PC-9914 (1970)
BRIDGE OVER TROUBLED WATER

MOTOWN M5-1¢1 (1976)
MARVIN GAYE'S GREATEST HITS

HEART  PORTRAIT PR-34799 (1977)

LITTLE QUEEN

. . . N 25 | 26 1116 JANIS JOPLIN  coLumBia PC-32168 (1973)
Selling mobile compact disks has JANIS JOPLIN'S GREATEST HITS
not bgen quite as simple. In fact, 26 32 8 THE WHO  mca 5408 (1982)
panelists questioned whether the THE WHO'S GREATEST HITS
car players have even arrived yet. 27 | 25 | 5 | CREEDENCE CLEARWATER REVIVAL  FaNTASY ORC-4515 (1969)
“I think the main reason car CD WILLY AND THE POOR BOYS
hasn’t lived up to expectations is be- 28 | 28 | 28 | HEART  poRTRAIT PR-35555 (1978)
cause there hasn’t been enough DOG & BUTTERFLY
done to develop the busme_ss,” said 29 | 27 |198| THE WHO  mca 37003 1978)
Jerry Dryer of St. Louis-based WHO ARE YOU
CMC. “The combo tuner CDs should JEFF BECK  €PIC PE-33409 (1975)
help.” 30 | 29 154 BLOW BY BLOW
A %fided ghi]lipT%hristg%her (')ﬁ 31 | 31| 6o | CREEDENCE CLEARWATER REVIVAL  FANTASY ORC.4512 (1969)
udiovox Corp.: “The car is sti GREEN RIVER
in its infancy. We be]ieve_ that. a 32 |NEwp | STEELY DAN  wca 5324 1982)
number of manufacturers will be in- GOLD
troducing combination players in 33 | 33 |174| SPYRO GYRA  iriniTy 37148 (1979)
September and October.” MORNING DANCE
Also discussed at the conference 34 | 35| 32 | CHEAP TRICK  epic pe-35795 (1979)
were the recent price increases tied LIVE AT BUDOKAN
tp international currency f]uc_tua- 35 | 36 | 40 | JIMMY BUFFETT  mca 37024 11978)
tions. Most panelists maintained SON OF A SON OF A SAILOR
that the full effect of the dollar de- 36 | 34 |195| THE WHO  wca 37000 (1970)
valuation has not yet been felt. LIVE AT LEEDS
Ralph Wolf.e.of Technics §aid he 37 | 37 |190| YOE JACKSON  namsp.3187 1979)
foresees additional price hikes as LOOK SHARP!
early as Aqgust from Japanese- 38 | 38| 24 | TOM PETTY mca 14791981
based suppliers. However, he add- HARD PROMISES
ed, “I think most of the manufactur- 39 | 39 | 168| ELVIS COSTELLO  coLumems pe 35331 1978)
ers will try very hard to get their THIS YEAR'S MODEL
costs in line” to keep increases 80 |pe-entry] BOZ SCAGGS  coLumsia pc-36841 (1980)

down and add features “to make up

HITS

for the price increase.”

(CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of

500,000 units. A RIAA certification for sales of one million units.
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Audio Plus

Discwasher’s recently introduced CD Storage System features pivoting jewel
box clips, which allow for easy browsing of up to 20 compact disks. The rack

may be stored flat or mounted on a wall.

BY EDWARD MORRIS

A biweekly column spotlighting
new audio products and accesso-
ries.

KOSS (414/964-5000) has put three
new youth-oriented stereophones on
the market in its Fun 'N Fashion se-
ries. The top-of-the-line KFF/300
has a blue and yellow color scheme,
weighs three ounces, and has dual
volume balance controls. It comes
with a headband cover, spare large
cushions, and a quarter-inch home
adapter. Suggested retail price:
$19.99. The gray and blue KFF/200
weighs 2 1/2 ounces, has a head-
band cover and spare large cush-
ions, and retails for $15.99. The two-
ounce KFF/100 is in bright red,
blue, and yellow and has a quarter-
inch adapter. It retails for $9.99.

Also from Koss: a cordless stereo-
phone. The Koss Kordless system
incorporates infrared and driver
technology and is equipped with a
battery-operated stereophone, a
compact infrared transmitter, and
an AC adapter. The stereophone has
a frequency response range of 20-
20,000 Hz and a signal-to-ratio of
60dB at less than 1% distortion, ac-
cording to product literature. It has
an on/off switch and volume con-
trols on the earcups. An LED indica-
tor, located on the earcup, lights up
when the unit is on and also signals
when the 9-volt battery becomes
weak. Suggested retail price:
$149.95.

New from Discwasher (312/678-
8650), a CD Storage System that
holds up to 20 jewel boxes. The hold-
er measures 6" by 15" by 2” and in-
corporates storage clips which pivot
forward to allow the user to scan
the titles and easily remove the
CDs. It retails for $19.95

International Jensen (312/678-
8650) has introduced an adaptor
that enables portable CD players to
be connected into CD-ready car ste-
reo receivers. The kit, with a sug-
gested retail tag of $19.95, uses one
cable that plugs into the underdash-
mounted connector. The unit sup-
plies both the audio connections and
the necessary power to operate a
portable 9-volt CD player. For non-
9-volt players, the product litera-
ture says, all that is necessary is an
additional cigarette-lighter adaptor
to supply proper voltage.

From DesignTech International

(202/333-0078) comes the Sound
Wedge, a device that automatically
lowers the volume of one’s stereo
when answering a phone call. It is
packaged with installation instruc-

ALBUMS

The following configuration ab-
breviations are used: LP—album,
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses following
the manufacturer number.

POP/ROCK
CHRIS DEBURGH
Into The Light
LP A&M SP 5121/$8.98
CACS5121/$8.98
FOREVER
Forever ... And Ever
LP Heavy Metal HMUSA 66/no list

THE GOLD TONES
24 Kt. Gold
CA Sage Productions/no list

MADONNA

True Blue

LP Sire 25442/WEA/$9.98
CA 25442/$9.98

MEAT PUPPETS
Out My Way

EP SST 049/$6.98
CA C049/%$6.98

ew Releases

LP SST 059/$8.98

CA C059/$8.98

ROD STEWART

Security Device

LP Warner Bros. 25446/WEA/$9.98
CA 25446/$9.98

STEVE WINWOOD

Back In The High Life

LP Istand 25448/WEA/$8.98
CA 25448/$8.98

SOUNDTRACK
JERRY GOLDSMITH
Poltergeist Il: The Other Side
LP Intrada RVF 6002/no list

VARIOUS ARTISTS
Ruthless People

LP Epic SE 40398/CBS/no list
CA SET 40398/no list
VARIOUS ARTISTS
The Karate Kid, Part Il

LP United Artists SW 40414/CBS/no list
CA SWT 40414/no list

CLASSICAL
ADAMS, JOHN
Shaker Loops; Phrygian Gates
LP New Albion NAOO7/no list
CA NADO7/ro list
SATCH, SOMEI
Litania
LP New Albion NAOO8/no hst
CA NADO8/no list

SUBOTNICK, MORTON

CA NAO10/no list
VARIOUS ARTISTS
Anthology

CA New Albion NAOOS/no list

COUNTRY
DAVID ALLAN COE
Son Of The South
LP Columbia FC 40346/CBS/no hst
CA FCT/no list
GENE WATSON
Starting New Memories

LP Epic FE 40306/CBS/no list
CA FET 40306/no list

COMEDY
FATHER GUIDO SARDUCCI
Breakfast In Heaven

LP Warner Bros. 25472/WEA/$8.98
CA 25472/38.98

COMPACT DISK
HERMAN, WOODY & HIS BIG BAND
50th Anniversary Tour
CD Concord €4-302/no list
KAWASOME, MASASHI
Le Nuage
CO Interface C32-7843/Denon/no list
VARIOUS ARTISTS
Anthology
CD New Albion NAO10/no list

i i SONIC YOUTH Return
tions and retails for $29.95. oo LP New Albion NAOL 0/ st _
(Continued on page 44)
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El S| x| time Publisher Remarks » | < | 2| S| 2| | F| S| 8
Contains over 600 problems in addition, subtraction,
1 1 | 126 | MATHBLASTER! Davidson & Associates multiplication, division, fractions and decimals for ) ) °
students ages 6 through 12, with a game at the end.
. Program that develops speed, and shows progress in
2 4 [ 91 | TYPINGTUTORINI Simon & Schuster W hinsspeedandaccaiacy] ° ) ® °
A drawing and coloring program that lets children select
3 3 19 COLOR ME Mindscape pre-drawn or design their own pictures. Recommended for | @ [ [
ages 6-10. Additional disks are available.
Educational program that teaches touch typing to ages 7
2| 4 | 5 | 143 NEWIMPROVED MASTERTYPE Scarborough toadult in an exciting video game format in 18 different o (00 |00 | O [
o lessons.
. Interactive music composition and learning toolenables
h: 5 z 122 MUSIC CONSTRUCTION SET Electroniciidts user to work with a library of music or compose own. L L L
O READER RABBIT AND THE . Teaches children the basics of early reading.
= | 6| % || raBULOUSWORDFACTORY  ThelearningCompany pecommended for ages 5-7. ° oo
n American Educational  Foreign language program that can be used with any
u 7 8 5 SPANISH Computer Spanish | course. L
8 | 6 | 45 | CHARLIEBROWN'SABC'S Random House o Sgluction olettersand words. Recommended for | o o | e
HOMEWORK HELPER MATH . A two-part program designed to help students understand
9 7 19 WORD PROBLEMS Spinnaker and solve math word problems. L L L L
. . Introduction to the C-64 and keyboard with basic
10| 10 | 25 | IAMTHEC-64 Creative/Activision Broearennalongraac) )
1 1 | 101 | PRINTSHOP Broderbund At Home Print Shop ° ° ° o
z 2 6 5 PRINT SHOP COMPANION Broderbund ;gred;;rrzgram has 16 new drawing tools. Includes SO new ° ° ° °
il BETTER WORKING ] Spreadsheet with word processing,data base and graphic
W | 3 | 3| 7| sPrEADSHEET SPILIELCs capabilties. . o o
Ll 4 10 | 13 | PAPERBACK WRITER Digital Solutions Word Processing Program [}
€| 5| 2| % | PRINTMASTER Unison World At Home Print Shop o | oo | e °
z X Combination of Word Processing, Data Base and Spread
«| 6| 7 |4 | 3IN1BUNDLE Timeworks Sheet program. o
E q The program lets you design, illustrate and print your own
7 | 4 | 62 | THENEWSROOM Springboard newspaper. The program has a built-in word processor. L o | o
u SILVIA PORTER'S PERSONAL . Program enables you to develop comprehensive financial
= 8 | 8 | 13| FINANCIAL PLANNER M S plans according to your personal needs. ° o | o
9 | 5 | WORDPERFECT l ord Processor °
: B v
10| 5|7 Eg{{gglsggegl_(‘;up ART Springboard Additional disk with 600 new graphics. ° ol @
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PRIORITY/ PRI

“GREATEST HITS”

REwW RN

We Don’t Need Another Hero-TINA
TURNER Axel F-HAROLD FALTER-
MEYER Miami Vice Theme-JAN
HAMMER Let’s Hear It For The Boy-
DENIECE WILLIAMS Rhythm Of The
Night- DeBARGE A View To A Kill-
DURAN DURAN Invincible -PAT
BENATAR Romancing The Stone-EDDY
GRANT [ Can Dream About You-DAN
HARTMAN Weird Science-0INGOBOINGO

1,000,000 UNITS

A ' | .l; 2 Lok N
Superbowl Shuffle-THE CHICAGO BEARS
SHUFFLIN’ CREW Can You Rock It Like
This-RUN-D.M.C. DPon’t Be Stupid-FAT
BOYS Freshest Rhymes In The World -
DR. JECKYLL & MR. HYDE La-Di-Da-Di-
DOUG E. FRESH & M. C. RICKY D
{Nothing Serious) Jmst Buggin’-

WHISTLE Nightmares-DANA DANE
No Show-THE SYMBOLIC THREE
FEATURING D.J. DR. SHOCK

The Price-TWISTED SISTER Blind In
Texas-W.A.S.P. Can’t Live Without You-
SCORPIONS Balls To The Wall-ACCEPT
Soldiers Under Command-STRYPER

Love Bites-JUDAS PRIEST Rock ‘N’ Roll
Children-DIO I’ll See The Light Tonight-
YNGWIE MALMSTEEN Heavy Metal
Love-HELIX The Lady Wore Black-
QUEENSRYCHE

LL COOL J

RUN D.M.C.
WHODINI RUN D.M.C.
FAT BOYS KURTIS BLOW

and many more and many more

|BEACH BLOW-

17'S A KILLER

WHITNEY HOUSTON
BILLY OCEAN
JEFFREY OSBORNE
and many more

ARETHA FRANKLIN
LISA LISA

BILLY OCEAN

and many more

THE BEACH BOYS
JAN AND DEAN
and many more

MAKE YOUR MONTH. ORDER NOW 1-800-235-2300

(IN CALIF 213-467-0151)

PRIORITY/PRI RECORDS & CASSETTES

©19886 Priority Records

P.O.P Material, Radio & T.V. Commercials Available

PRIORITY

R E COROQOS
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DIVIDER CARDS

ALL SIZES AVAILABLE

15¢ and up
Why Pay More? |

Direct from Manufacturer
Call or Write

Sam Lempert
(718) 802-0300
544 Park Avenue, Brooklyn, NY 11205
AL-LEN CUTTING CO.

Special Volume Rates
Fiberboard cards available.

We buy used cards.
=
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(Grass Route

BY LINDA MOLESKI

A weekly column focusing on the
activities of independent labels
and distributors.

THERE'S NEW SUPPORT on the
horizon for independent labels.
Third Party Press, a new venture
headed by indie promotion man
Randy Frisch, is a free monthly
newsletter that will go out to retail
stores across the country. Designed
exclusively for indies, it provides re-
tailers with a much-needed list of
new releases in the following cate-
gories: pop, metal, jazz, classical,

hardcore, new age, dance, reggae,
and blues.

“We recognize that retail stores
are reluctant to buy new and unfa-
miliar titles,” says Frisch. “Third
Party gives the label an advantage
by exposing its releases to retail
buyers before they are solicited by
distributors.”

Labels will be charged $30 for
each entry. In return, Third Party
will highlight the artist, title, and la-
bel with a 75-word description as
well as listing distributors carrying
the releases. An index of phone
numbers will also be included. The
initial mailing, which is slated for

July 1, will go out to 1,000 indepen-
dent stores, chains, and one-stops,
says Frisch. For more information
contact Third Party Press, P.O. Box
4067, San Francisco, Calif. 94101;
(415) 931-0573.

JEM RECORDS of South Plain-
field, N.J., is adding Audion Rec-
ords to its string of labels. The new
imprint, which was formed by Lar-
ry Fast (keyboard player for Peter
Gabriel) will focus on electronic
new age music, according to Jem’s
Howard Wuelfing.

Audion’s debut release is a sam-
pler project appropriately titled
“First Edition.” It features tracks
from Fast, Utopia’s Roger Powell,
Emerald Web, and Barry Cleve-

land. The album is scheduled to be
released later this month. It will
bear a suggested list price of $6.98
for the first 60 days, after which it
will be $9.98.

Jem isn’t a newcomer to the new
age market, having put out acoustic
instrumental product on its Land-
scape label. Landscape’s newest re-
lease is a solo project by former Yes
keyboard player Rick Wakeman.

Other activities for Jem include a
promotional video for “House Of
Ecstasy,” with underground rock
group Cherry Bombz. The clip was
filmed on location in London and Ar-
izona and will be serviced to local
video channels in addition to MTV.
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: oP : CLASSICAL
= | =518|3 P ™ =| 5183 ™
¢ ¥ ; 3 Compiled from a national sample of retail sales reports. ¢ S ; 3 Compiled from a national sample of retail sales reports.
2 § 2| 4| aRTIST TITLE 2 b1 £ 2| TITLE ARTIST
[= 3 ~ = LABEL & NUMBER/DISTRIBUTING LABEL [ < o~ H LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & & & NO.1 & #
1| 1| 1| 41| WHITNEY HOUSTON arista srco 8212 10 weeks at No.One  WHITNEY HOUSTON 1 1 | 57 | AMADEUS SOUNDTRACK  Fantast wam-i751 N:Vsz"’E"ﬁ:R""B' 'NOE";
BACHBUSTERS  T1eLARC 80123 |
2 2 2 56 | DIRE STRAITS WARNER BROS. 2-25264 BROTHERS IN ARMS 2 2 3 21 DON DORSEY
SWING, SWING, SWING  pHILIPS 412-626
3 3 5 4 VAN HALEN waRNER BROS. 2-25934 5150 3 3 2 12 BOSTON POPS (WILLIAMS)
HOROWITZ: THE LAST ROMANTIC oG 419.045
4 14
4 6 3 12 THE ROLLING STONES coLumBia cK 40250 DIRTY WORK 4 4 VLADIMIR HOROWITZ
SONGS FROM LIQUID DAYS  CBS Mk-39564
51 4 | 4 | 21 | HEART caprtoL a6157 HEART S| 559 PHILIP GLASS
] 6 57 TIME WARP  TELARC 80106
6 7 11 5, THE MOODY BLUES POLYDOR 829179-2/POLYGRAM THE OTHER SIDE OF LIFE 6 6 CINCINNATI POPS (KUNZEL)
7 ORCHESTRAL SPECTACULARS  TeELaRc 80115
7 5 7 6 JOURNEY coLumBia Ck 39936 RAISED ON RADIO 7 8 22 CINCINNATI POPS (KUNZEL)
_ 8 7 7 TCHAIKOVSKY: 1812 OVERTURE  TELARC 80041
8 8 9 4 PRINCE & THE REVOLUTION PaISLEY PARK 2-25395/WARNER BROS. PARADE 8 5) CINCINNAT! POPS (KUNZEL)
STAR TRACKS  teLarc 80094
7 g NO JACKET 1 10 7
9 ) 100] 6|5 PHIL COLLINS ATLANTIC 2.81240 0J REQUIRED 9 0 5 CINCINNATI POPS (KUNZEL)
BERNSTEIN: WEST SIDE STORY DG 415-253
PA L RIPTIDE 57
10 | 1 16 13 ROBERT PALMER ISLAND 2-9047 1 /ATLANTIC 10 9 9 TE KANAWA, CARRERAS (BERNSTEIN)
11 1 11 35 BLUE SKIES LONDON 414.666
11 } 12| 14 | 57 | PINK FLOYD HaRvEST CD 46001 /CAPITOL DARK SIDE OF THE MOON KIRI TE KANAWA (RIDDLE)
12 1 12 46 GERSHWIN: RHAPSODY IN BLUE  cBS Mk-39699
12| 9] 8| 25| SADE pormean pe sozeaseec PROMISE 2 LOS ANGELES PHILHARMONIC (THOMAS)
1 TELARC SAMPLER #1  tELARC 80101
13| 151 12 | 11 | THE OUTFIELD columsia ckaoo27 PLAY DEEP 3133139 TR ARG
14| 18| 24 | 44 | CREEDENCE CLEARWATER REVIVAL FaNTASY FCD 623.CCR2 CHRONICLES W &8 | =i a || CEHLEIaSGEHEIEET ot R el
JOHN BAYLESS
: 1 4 1 TOMASI/JOLIVET: TRUMPET CONCERTOS  cBS Mk-42096
15 14 10 7 MIKE & THE MECHANICS ATLANTIC 2-81287 MIKE & THE MECHANICS 5 1 5 6 WYNTON MARSALIS
1 2 PLEASURES OF THEIR COMPANY  anGEL CDC-47196
16 | 29| 25 | 7 | JANET JACKSON aemcp 5106 CONTROL 616|245 A R, (ST s
17 17 10 WILLIAM TELL AND OTHER FAVORITE OVERTURES  TELARC 80116
17 | NEWDp | 1 | THE FABULOUS THUNDERBIRDS CBS ASSOCIATED ZK 40304 /EPIC TUFF ENUFF 18 CINGINNATI POPS (KUNZEL)
THE BEST OF WOLFGANG AMADEUS MOZART  pHiLIPS 412-244
f 4 7
18 | 24 | 22 | 15 | INXS atianmic 281277 LISTEN LIKE THIEVES 18| 15| 1 5 T CEGELED
19 1 57 WEBBER: REQUIEM  ANGEL CDC-47146
19| 2 20 12 STEELY DAN MCA MCAD 5570 DECADE 19 8 DOMINGO, BRIGHTMAN (MAAZEL)
20 | NEW 1 BILL ‘ LOVE ZONE 2 | 17 16 57 BEETHOVEN: SYMPHONY NO. 9 0c 410987
> ¥ OCEAN afsTa JRCD 8409 BERLIN PHILHARMONIC (KARAJAN)
aes. 21 2 3 COPLAND: BILLY THE KID/RODEO  ANGEL CDC-47382
21 13 15 36 JOHN COUGAR MELLENCAMP RivA 824.865-2/POLYGRAM SCARECROW 28 SAINT LOUIS SYMPHONY (SLATKIN)
’ 22 BEETHOVEN: SYMPHONY NO. 9  T1etarc 80120
22 | 221 27 | 30 | ZZ TOP wARNER BROS. 2-25342 AFTERBURNER 20 119 8 CLEVELAND ORCHESTRA (DOHNANYI)
BEETHOVEN: SYMPHONIES 1 & 2  LOISEAU LYRE 414-338
y - 1 2|15
230 17 | 17 | 24 | THE CARS cLexTra 9-60464-2 GREATEST HITS 23 | 2 ACADEMY OF ANCIENT MUSIC (HOGWOOD)
COPLAND: APPALACHIAN SPRING  TELARC 80078
24 | 21| 19 | 27 | BARBRA STREISAND coLumia k40092 THE BROADWAY ALBUM 2| 2| 2|9 AT STV
TELARC SAMPLER #2  TELARC 80102
25 | NEWD | 1 | JACKSON BROWNE asvLUM 960457-2/ELEKTRA LIVES IN THE BALANCE 25| 23| 21 % T m—
A NEW TELARC SAMPLER #3  Truarc 80103
26 | NEWD | 1| | BOB JAMES & DAVID SANBORN WARNER BROS. 225393 DOUBLE VISION 26 EWp | | e ma—
RACHMANINOV: PIANO CONCERTOS 2 & 4  LONDON 414-475
27| 19| 18 | 6 | JOE JACKSON asm CD 6021 BIG WORLD 27 | 5| 25| 4 VLADIMIR ASHKENAZY
BEETHOVEN: SYMPHONIES 5 & 6 DG 413932
28 | NEWD | 1 | GTR ansta arco 400 GTR B |25 5 BERLIN PHILHARMONIC (KARAJAN)
PACHELBEL: CANON  Rrca RCD1-5468
29 | 16 | 13 | 25 | MR. MISTER rca pcD 17180 WELCOME TO THE REAL WORLD 29| 6| 3|9 ST ST GRS
MORE MUSIC FROM AMADEUS  FaNTASY waM-1205
30| 23| 29| 3 | SOUNDTRACK aamcps113 PRETTY IN PINK 30 | 30 | 3|2 SIS A
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JAZZ DEALERS

(Continued from page 35)

pold’s Records outlets in Berkeley
and San Jose, Calif. He cites an “im-
mense”’ increase in the sale of jazz
CDs, which now account for 20% of
the genre’s sales volume in those
stores.

J&R’s Morgan says she has no-
ticed some of her straight-ahead
jazz clientele buying CD counter-
parts for titles they already own in
vinyl. And while compact disk tech-
nology has sparked interest in clas-
sical music on the part of people
who previously did not buy classics,
she has noticed a similar trend with
jazz CDs—although she adds, “I
don’t know if these people end up
sticking with it.”

The same CD fill problems that
beset all buyers also affect jazz
buyers. “CDs would be more impor-
tant if [the manufacturers] could
get the titles out,” says Goldsher.

But some jazz customers have
been reluctant to jump on the digital
bandwagon, possibly because the
serious collector has already made a
substantial commitment to vinyl. “I
can't sell jazz CDs, except for the
strong fusion things,” says School-
Kids’ Scheiber. “One of the prob-
lems is that I've been treading gin-
gerly with [stocking] jazz CDs.
Some jazz customers are slower to
accept the configuration; they have
pooh-poohed the idea of CD.”

While the CD represents a new
product for the genre, reissues are
a long-standing, tried-and-true tool
for jazz marketers. These retailers
still give reissue programs high
marks as both library builders for
their customers and profit builders
for their stores, but some express
concern about the frequency of
such programs and the price points
for reissues.

Goldsher says there is still “real
excitement” when new Blue Note
resissues or Fantasy's Original Jazz
Classies (OJC) hit the Jazz Record

Mart, and Ramirez cites reissue ac-
tivity as a ““positive factor” in build-
ing Leopold’s jazz business.

But Rich of the Sunset Tower
says, ‘“There’s getting to be a real
glut of reissue product. When the
first Blue Notes [from Capitol/
Manhattan] came out, I bought 15s
of everything. The most I'll order
now is 10, and I order mostly five or
seven. You can’t buy them all.”

And while Sam’s Jams moves
“boxloads” of OJCs, according to
Milgrom, the high cost of the
French-pressed Blue Note re-re-
leases has left the line a compara-
tively poor seller. “Jazz consumers
don’t care about virgin vinyl,” he
adds. Ramirez of Leopold’s also
found that the budget-tagged 0JCs
sold better than the ““too expensive”
Blue Notes in his stores.

Some jazz dealers say that new
age and fusion have helped to build
the customer base for mainstream
jazz product.

At Sam’s Jams, new age is “really
big,” according to Milgrom, with
Windham Hill catalog sales a quar-
terly event at the store.

But Goldsher says, “George Win-
ston is our only new age seller, but
he can’t even touch David Murray
or Wynton Marsalis. If people are
going to get into jazz, they’re going
to come in from fusion.” He con-
tends that it’s relatively easy for the
inexperienced listener to make the
leap from Alan Holdsworth to
Kenny Burrell.

Milgrom disagrees: “Fusion is
still a good crossover point, but new
age is where it’s going to happen.
The young rockers cross over via
fusion. The new age listeners are
older, with more spendable income,
and they're not interested in rock’n’
roll. They’re buying the CD players
and the other toys. They're buying
pop music, but they're also buying
jazz.”

HARDWARE MONITOR

Hardware Woos Software Dealers

by Aaron Neretin

A biweekly column focusing on developments in the
hardware and software industries.

THE VIDEO SOFTWARE dealer has become an im-
portant target for manufacturers of VCR, television,
and compact disk hardware and accessories.

At the recent Consumer Electronics Show in Chica-

Manufacturers urge outlets
to reevaluate their position

go, Hitachi executive vice president Robert O’Neil, ex-
plained the manufacturers’ drive to recruit software
retailers.

“The [hardware] industry needs 40,000 to 45,000 re-
tailers to stay healthy,” said O’Neil. With between
25,000 and 27,000 consumer electronics retailers in the
U.S. (representing 70,000 to 80,000 stores), hardware
manufacturers must take aim at the nation’s 15,000-
plus video software retailers with the potential to car-
ry hardware to reach O’Neil’s goal.

This new development, which finds hardware manu-
facturers wooing software retailers, is a switch on the
major moves by prerecorded-software producers to
secure a foothold with mass-merchandising hardware
retailers. And just as hardware retailers have reevalu-
ated their shoppers’ needs, so too must the software
retailer reevaluate his current position.

“Software retailers must adapt to the changing and
tightening profit structure of their industry and begin
carrying VCR and TV lines. Those who fail to adapt

may go the way of the dinosaur,” O'Neil concluded.
While that may be a rather extreme assessment, it is
clear that retailers should be preparing themselves
for a push from the hardware industry.

Hitachi is not the only major electronics firm open-
ing up to the power of the software retailer. Sharp and
JVC are studying its potential, and others appear
ready to test or further test the waters. One manufac-
turer at CES told me he expects that by the end of this
decade as much as 40% of electronics hardware busi-
ness will come from freshly recruited retailers.

As for the retailers, video software dealers who car-
ry compact disks already have shown a willingness to
expand their consumer base. Many of the retailers
who do not carry CDs apparently will be in that mar-
ketplace before the year is out.

The thinking is best exemplified by Allan Caplan,
president of Omaha’s Applause Video.

“Why chase someone who wants to buy CDs to an-
other store? This is a way to take advantage of traf-
fic.”

Certainly, the time is right for video software deal-
ers to begin examining their options. VCR, TV, com-
pact disk, and accessory programs are going to spring
up in record numbers.

The smart retailer will have studied the hardware
choices and determined the demands of his market.
He must be prepared to take advantage of every op-
portunity and program offered. (One place to start:
the detailed charts of current VCR and compact disk
hardware product in the June 7 issue of Billboard.)

With a good understanding of available hardware
and profitability factors, the retailer will be able to
choose the marketing and promotion programs that
best meet his inventory and dollar requirements.

Music and Magazine

Cymbiosis is a unique cassette-magazine
that allows you these musical luxuries.
INDULGE YOURSELF!

Our first, limited edition showcases the talents of
Allan Holdsworth,

Wishful Thinking, First Light,
Affirmation, and Russ Freeman.

CONTACT: Cymbiosis
1222 Butterfield Rd. ® W. Covina, CA 91791 ® (818)919-TAPE

IMAGINE:

o A One-Hour Cassette of
new Jazz, Fusion, New
Age, and other forms of
Alternative Music . . .

e A Magazine that comple-
ments the Music . . .

o Anda Directory that helps
you locate it.

&

NC =B

© ' MONTANARI 86,

ISN'T IT TIME YOU
CALLED CD ONE STOP?

NY

Our accounts are getting a 90% + fill.
Call now!! and receive a weekly updated
computer printout of 1000’s of CDs
actually in stock.

(212) 547-3737
(212) 517-3738 Toll Free (800) 826-0079

CT (203) 544-8391
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iideo retailing

GES ‘Wini-Workshops’ Take Close Look At Sell-Through, Rental

BY MOIRA McCORMICK

CHICAGO Heightened consumer
awareness through advertising and
promotion, coupled with appealing
price points, helps maximize sell-
through potential for prerecorded
video, while continuing promotions
and high-quality customer service in-
crease the take on video rentals.
Those were among the major conclu-
sions drawn from back-to-back video
retailing seminars at the recent Sum-
mer Consumer Electronics Show
(CES) here.

The two “Mini-Workshops” took

‘“Two-tiered pricing
can be confusing

to consumers and
store personnel’

place on June 2 at the McCormick
West building. “Prerecorded Video:
How To Heighten The Sell-Through
For Profit” was moderated by Bruce
Apar of Home Viewer Publications,
and included panelists Eric Doc-
torow, vice president, sales and mar-
keting, Paramount Home Video;
Gary Khammar, senior vice presi-
dent, sales and marketing, RCA
Home Video; Saul Melnick, vice presi-
dent, sales and marketing, MGM
Home Video; Brian Woods, vice presi-

dent, marketing, Ingram Video; Tim
Fry, president, Congress Video; Jim
Kartes, president, Kartes Video; Al-
lan Caplan, president, Applause Vid-
e0; and Don Edwards, manager, vid-
eo development, Waldenbooks.
“Prerecorded Video: Innovative
Rental Plans” was co-moderated by
Martin Barsky and Herb Fisher of
Video Software Dealer magazine.
Panelists were Barry Rosenblatt,
president, Video Library (26 stores);
Mitch Perliss, director, purchasing,
Music Plus/Music Plus Video (38
stores); David Brown, marketing vice
president, CBS/Fox; Richard Abt,
West Coast Video (34 stores); Allan
Caplan, president, Applause Video
(30 stores), and Vern Fross, merchan-
dising vice president, Commtron.
During the sell-through panel, In-
gram’s Woods advocated ‘“‘pull-
through marketing,” which he de-
fined as ‘‘increasing consumer
awareness through advertising and
promotion.” Paramount’s Doctorow
added: “As suggested list is reduced
and sell-through gets bigger, con-
sumer advertising becomes more im-
portant. Create the motivation for
consumers to know what they want
before they get to your store.”
MGM’s Melnick noted that his com-
pany plans to make television an even
bigger part of its own marketing
plans, while concentrating less on
print. Waldenbooks’ Edwards, con-
versely, said that print, in keeping

..hewsline...

MAIL SALE: Add RCA’s Compact Disc Club to the growing number of
mail order outlets offering low-priced video titles for sale. In its June
mailing, the club included a ‘“Video Price Break” flyer featuring more
than 30 movies from CBS Fox and Embassy Home Entertainment bud-
get programs, priced at $24.95 and $29.95. The selection includes the
likes of “On Golden Pond,” “War Games,” “The Cotton Club,” “The
African Queen,” and several James Bond thrillers. Numerous video
stores sell compact disks because they say that demographics for own-
ers of video and CD hardware often match; apparently the Compact
Disc Club agrees. Other direct mail houses that have already begun
selling home video product include Publishers Clearing House, Book
Of The Month Club, Quality Paperback Book Club, and video clubs
sponsored by Columbia House and RCA.

SMALLER ORDERS will no longer be serviced direct by PortaVideo Inter-
national, the Tempe, Ariz., firm that specializes in playback-only video-
cassette decks, which dealers rent to non-VCR customers (Billboard,
April 5). President and CEO Ted K. Thrush says PortaVideo will now
only sell “in large quantities to a network of qualified nonexclusive dis-
tributors ... as well as to end-user customers of significant size. We
will no longer compete with our large distributor customers for small
orders.” Thrush says the change will accelerate sales “while reducing
the cost of doing business.” .

NEW NAME, NEW ADDRESS: A change in names is now official for Dallas-
based Blockbuster Entertainment Corp., formerly called Cook Data
Services Inc. (Billboard, May 24). The publicly owned parent company
of the Blockbuster Videos chain has also gotten a new address: 10460
Miller Road, Dallas, Texas 75238. Its phone number remains un-
changed—(214) 341-7700.

PASSPORT TO ADVENTURE is the theme of 800-store National Video’s con-
sumer sweepstakes, one of several contests scheduled this summer by
various video franchisers. The contest, which is tied in with Vestron’s
National Geographic series, runs through Aug. 10 and offers two trips
for two to Australia. The scratch-and-win contest also features more
than 630,000 instant prizes valued at more than $885,000, including a
Quasar VHS movie camera, a lifetime supply of Scotch EXG blank
tape, Coke Sea-Snark sailboats, Nikon One-Touch cameras, and numer-
ous smaller prizes. GEOFF MAYFIELD

with the chain’s image, was Walden-
books’ primary mode of advertising.

Applause’s Caplan, whose chain is
based in Omaha, took the studios to
task for not spending ad dollars out-

‘Create motivation
for consumers’

side of the top 10 markets. Melnick
countered: “The top 10 markets have
the greatest penetration. It’s too cost-
ly to do national television as yet, be-
cause of the number of tapes not
being sold.”

The topic of sell-through price was
FOR WEEK ENDING JUNE 28, 1986

a hot one, with studio representatives
defending the $79.95 and $89.95 price
tags and two-tiered pricing from the
barbs of retailer Caplan.

Caplan said that he had sold 440
used copies of MCA’s “Back To The
Future” ($79.95) by mid-May, but
that he could have moved much more
at a lower price. “Why couldn’t MCA
have put it out at $39.95 and started
consumers collecting?”’ he asked,
adding, “Paramount has been great
at helping people collect; once they
start, it becomes a habit.”

Two-tiered pricing was explained
by Paramount’s Doctorow as a “num-
bers decision. We have to figure out
how many we can sell at $79.95 in or-

der to justify lowering it to $39.95,
and then how many need to sell be-
fore it can be moved to $29.95. As
sell-through matures, the analysis be-
comes more accurate.”

Caplan came out in favor of two-
tiered pricing, using Disney’s “‘Pinoc-
chio” as an example of a $79.95 title
that rented well for three months and
then sold 2,000 copies when the price
was lowered to $29.95. “ ‘Pinocchio’
was not a sell-through title at
$79.95,” he insisted.

But as Waldenbooks’ Edwards not-
ed, two-tiered pricing can be “confus-
ing to consumers and store person-
nel.” RCA’s Khammar observed that

(Continued on page 43)
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TOP KID VIDEO**

¥ E Compiled from a national sample of retail store sales reports.
x x 5
W i
g2 |8 _ 58
el s | v TITLE Copyright Owner, 58| 8
El<| ¥ Manufacturer, Catalog Number s&
*%.NO.1 ~ ;gé“f‘”%"‘
1 1 3971 PINOCCHIO ¢ o p Wait Disney Home Video 239 ) 1940 | 29.95
21339 | DUMBOAe® Walt Disney Home Video 24 1941 | 29.95
3 2 | 11 | THE SWORD IN THE STONE Walt Disney Home Video 229 1963 | 79.98
4 7 2 ALICE IN WONDERLAND A ¢ walt Disney Home Video 36 1951 | 29.95
Children's Video Library
5 6 16 HUGGA BUNCH Vestron 1513 1985 | 29.95
i : Warner Bros. Inc.
6 5 11 SESAME STREET PRESENTS: FOLLOW THAT BIRD ® Warner Home Video 11522 1985 | 79.95
7 [ 34 ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 2995
Samuel Goldwyn
8 | 20 | 39 | THECARE BEARS MOVIE A @ Vestron 5082 1985 | 24.95
9 [.15 2 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 14.95
10| 19 | 30 | PETE'SDRAGONA ¢ Walt Disney Home Video 10 1977 | 29.95
11 | NEW)p>| MICKEY KNOWS BEST Walt Disney Home Video 442 1986 | 1495
Warner Bros. Inc.
12 8 11 RAINBOW BRITE AND THE STAR STEALER Warner Home Video 11531 1985 | 79.95
1316} 2 WINNIE THE POOH AND THE BLUSTERY DAY Wait Disney Home Video 63 1968 | 14.95
» Warner Bros. Inc.
14| 9 | 35 | BUGS BUNNY'S WACKY ADVENTURES ® o e BRI 1985 | 19.98
15 NEW) WINNIE THE POOH AND THE HONEY TREE Walt Disney Home Video 49 1965 | 1495
16 | 12 | 14 | VELVETEEN RABBIT Family Home Entertainment F1173 1985 [ 14.95
17| 21| 2 THE IMPORTANCE OF BEING DONALD Walt Disney Home Video 443 1986 | 14.95
18 | 18 | 39 | CARE BEARS BATTLE THE FREEZE MACHINE A Family Home Entertainment F371 - 1983 | 29.95
; Warner Bros. Inc.
19| 11|31 DAFFY DUCK: THE NUTTINESS CONTINUES ... ® Warner Home Video 11505 1985 | 19.98
RAINBOW BRITE IlI-THE BEGINNING OF RAINBOW Chiltdren's Video Library
20|25 |15 LAND Vestron 1523 1985 | 2995
21| 13 | 15 | VIDEO-A-LONG MICKEY'S DISCOVERY SERIES Walt Disney Home Video 335 1986 | 14.95
) ‘ . Children's Video Library
22 | 22 3 MY LITTLE PONY: ESCAPE FROM CATRINA Vestron 1403 1986 | 19.95
1231 17 | 15 | VIDEO-A-LONG WINNIE THE POOH Walt Disney Home Video 336 1986 | 14.95
United Artists Television, tnc.
24 | 14 5 BUGS BUNNY AND ELMER FUDD CARTOON FESTIVAL MGM/UA Home Video 200701 1986 | 19.95
25 ] 10 | 16 VIDEO-A-LONG THE DISNEY CLASSICS Walt Disney Home Video 337 1986 | 1495

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150.000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for non-theatrical titles. SF short-form. LF long-form. C concert. D documentary.
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video retailing

vIigeo-magic oo -

@ Recording Industry Assn. of America gold certification for theatrical films. sales of 75.000 units or suggested list price income of $3 million (30,000 or $1.2
miillion for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sates of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) ® internationat Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for non-theatrical titles. SF short-form. LF long-form. C concert. D documentary.

you have to be able to convince them
what a good selection you have, even
if the title’s out.”

A discussion of promotional meth-
ods followed, dominated by Ap-

o
=
&« Compiled from a national sample of retail store rental reports.
|53
[y] u 4
z | =10 59| w
%] 3 1% TITLE Copyright Owner, Principal Eg 8
T3] E Manufacturer, Catalog Number Performers 28 8
* & NO.1 »
Amblin Entertainment Michael J. Fox
1 | 1 ] 3 [ BACKTOTHEFUTURE : MCA Dist. Corp. 80196 Christopher Lloyd B || k&
2| 2] 7| cocooNn CBS-Fox Video 1476 g‘;’:ig‘;‘:ﬁ:be'g 1985 | PG-13
3 4 3 ROCKY IV CBS-Fox Video 47 35 Sylvester Stallone 1985 | PG
Paramount Pictures Harrison Ford
4 3 9 WITNESS Paramount Home Video 1736 Kelly McGillis L33 R
SLM Inc. William L. Petersen
5|55 TO LIVE AND DIE IN L.A. Vestron 5123 Willem DaFoe 1985 [ R
RCA/Columbia Pictures Home Video 6- Jane Fonda
6|6 |6 AGNES OF GOD 20563 Aol 1985 | PG-13
] A. Schwarzenegger Adventureland’s Best. Adventureland Video founders Martin Ehman,
717 | 11| COMMANDO 4 CESHoxVideotliEy Rae Dawn Chong LoESH(paR president, and Brent Smith, executive vice president, present the chain’s best-
Cannon Films Inc overall-store award to co-winning franchisees W.C. Winkler of Charlottesville,
8 | 10| 4 | DEATHWISH3 MGM/UA Home Video 800821 EharleSlBronson BB || L Va., and Zac Smallwood of MacClenny, Fla. From left are Ehman, Winkler,
; ; m Smallwood, and Smith.
Island Alive Releasing William Hurt 0
9 | 9 | 10} KISSOFTHESPIDER WOMAN Charter Entertainment 90001 Raul Julia LEB || L
Cannon Films Inc. .
10| 8 8 INVASIONUS.A. & MGM/UA Home Video 800764 Chuck Norris 1985 | R m
11|11 { 5| ACHORUSLINE Ebilmslisseciates Michael Douglas 1985 | PG-13 : ;
Embassy Home Entertainment 2183 g (Continued from page 41)
Lorimar Motion Pictures Richard Gere : 1 4 ” ’ : :
127 15| 2 | POWER Karl L orimar Home Video 401 Julie Christie 1985 | R his company’s “Take Twenty_ pro- plause’s ,Caplan_. He described his
T— motion, which reduced $79.95 titles to  company’s T-shirt promotion (buy
13 | 12 | 16 | RETURN OF THE JEDI & CBS-Fox Video 1478 m::,isoir}‘;rd 1983 | PG $24.95 for a 10-week period, was a  one, get 50 cents off standard $2.99
e Jack Nichor success. However, he noted, “Our daily rental), as well as its coupon
14| 14 | 22 | PRIZZ'SHONOR A @ e A e 1985 | R market research showed that 70% of  books, its monthly newsletter “Take
e p— the initial retail orders were for rent-  One,” and other tactics.
15| 16 | 8 | SWEET DREAMS 4 Thorn/EMI/HBO Video TVA3666 e 1985 | PG-13|  a] libraries—it told us that small re- Stressing the informational aspect
. a1r “
16 | NEWD| JAGGED EDGE RCA/Columbia Pictures Home Video 6. Glern Close - tailers are not ready or w1_|lmg to sell. of newsletters, Caplan asked, “How
: 20591 Jett Bridges 1985 Advertising and promotion are hit- can you expect to sell or rent non-A-
— - — ting a brick wall to some degree.” titles if people don’t know what you
17| 13 ) 15 | SILVERADO & @ R on g umbia Pictures Home Video 6 Kevin Kiine 1985 | PG-13 “gWhat seems to work bes%gre pro-  have?” peop Y
S, .
18] 23 | 6 | myCHAUFFEUR e e T D ey — N grams that create a senseuof urgen- West Coast Video's Abt detalle,d
Vestron 5135 Sam J. Jones cy,” concurred Doctorow. “The more  cross-promotions with McDonald’s
Warner Bros. Inc. Sean Astin we have participating reta_llers sell-  and Hl_res Root I_Beer, while Music
19| 17 | 12 | THE GOONIES & Warner Home Video 11474 Josh Brolin 1985 [ PG ing and the more the business ma- Plus Video’s Perliss suggested run-
20| 2| 22| maskae Universal City Studios Cher o | rors tures, the easier it is to move off tem-  ning discounts on. holidays and off-
; i 1985 | PG- - :
MCA Dist. Corp. 80173 Sam Elliott porary pricing and have a consistent  peak days.
M ” -
RCA/Columbia Pictures Home Video 6-  Chris Sarandon fiow of h].t product. . . The SUbJeCt_ of rental du_bs s
21| 18 | 11 | FRIGHT NIGHT 4 20562 Roddy McDowall 1265 /K Other impulse price points were brought up, with Abt observing that
discussed, with Congress Video's Fry  “even a $10 fee does engender a cer-
22 | 19 | 20 [ RAMBO: FIRST BLOOD PART Il 4 Thorn/EMI/HBO Video TVA3002 Sylvester Stallone 1985 | R holding that $9.95 and $14.95 consti- tain amount of loyalty in the custom-
93| 21 | 10 | SILVER BULLET Paramount Pictures Gary Busey ] tuted impulse points for special-inter-  er.” Most panelists agreed that ex-
Paramount Home Video 1827 Everett McGifl 1985 | R est video. “When you go into a sports  ceptionally low rental prices, Such as
: tore to buy a baseball bat,” he said, 99 cents per day, are self-defeating.
NEW REMO WILLIAMS: THE ADVENTURE ] Fred Ward ] s 202 ) sald, s ) le]
24 EWD BEGINS R A DI RT 15 Joel Grey 1985 | PC13 | wg $14.9]5 h(l))w-u,), hitting tape will be The importance of eff|c1e(;1t cush-
; i i ;. tomer service was stressed, wit
2 | 2 TWICE IN A LIFETIME Bud Yorkin Productions Gene Hackman an Impulse buy 1 > » Wi
5 Vestron 5119 ' Ellen Burstyn 1985 | R Kartes Video's Kartes, however, Rosenblatt arguing in favor of in-
d that a $9.95 price tag is asso-  stalling computer systems in stores.
20 | 15 | PEEWEE'S BIG ADVENTURE & UEmEr EIS (i Pee-Wee H 1985 arguec 09 Price 1ag 15 asso ;
2% Warner Home Video 11523 ee-ee rerman i Fe ciated in the public’s mind with inferi-  “If you've got people in your store
371 2 | BLACK MOON RISING New World Pictures = e mal o or quality. waiting in line for 15 minutes, I'll
27 N TN L) ommy Lee Jones D?‘c;orow had the ﬁnil woi‘d, say-  open _acx;)s“s Vshedstl_-eet é‘ron:i y()u,nl I}e.lg
) ) i i i i t is not the only moti- promised. “We designed and instal
28| 39 | 3 | DAYOF THE DEAD Media Home Entertainment M839 Loricardille 1985 | np | M8, fricepom L . A Al
" nmen Terry Alexander vating factor. The key to selling is  a $1.5 million system in our chain in
' Mickey Rourke merchandising: Know your custom- November 1984, and it gets you in
29 ( 26 | 12 | YEAR OF THE DRAGON @ MGM/UA Home Video 800713 1985 | R g . . it y
John Lone er, reach them, and interest them in  and out fast.
g n . . 64 y ’
301 25| 4 | SILENT NIGHT, DEADLY NIGHT Slayride Inc. Lityan Chauvin o8 | » the .product. Create a sell-through (_Jqunbered _Caplan. W_e 1l keep 'em
DSAlkiomelVideo] 211179119 Gilmer McCormack section; let people know the product  waiting 30 minutes, and in the mean-
311 281 7 | AMERICAN FLYERS ® Warner Bros. Inc. Kevin Costner 1985 | pg13| IS there and present it in a pleasing  time we’ll give 'em popcorn, candy,
Warner Home Video 11520 Rae Dawn Chong way. B church services ... We made a mis-
32| 27| 8 | ONCEBITTEN \%gf:r:(gcil?\gyn Lauren Hutton 1985 | PG-13 “Whether it has a $9.95 or $29.95 take with computers beforfe—lt must
price tag isn’t so important; $89.95is  be the best or you shouldn’t buy it.
33| 29 | 4 | THE JOURNEY OF NATTY GANN Walt Disney Home Video 400 gns:e%ith Sa‘ienger 1085 | PG also a sell-through price point if it's Rosenblatt said Video Library dou-
ohn Lusac merchandised right.” bled its rental total from 1984 to 1985
341 36 | 33 | BEVERLY HILLS COP garamoun: zicturevs_d . Eddie Murphy 1985 | R Other methods of increasing sell-  after the computer was installed. Abt
gramointhiomelVideojirs through discussed included utilizing  also sang the praises of computers,
35|30 | 20| ST.ELMO'SFIREA ® gggg%”umbia Pictures Home Video 6- g:b p&we 1985 | R displays that permit customers to  saying West Coast Video’s system al-
mi Moore hold the tape (or at least the empty lowed easier rotation of inventory in
Atlantic Releasing Corp. . H o o 3 Bng ] _
36|35 19 | TEENwOLF e M Michael J. Fox 1985 | PG E})V%xo)lelrsla?l;grtzagfcsﬁatﬁlglgnpgr J:L ggﬁil :gg:)trlgn to speedier customer trans
371315 NATIONAL LAMPOON’S EUROPEAN Warner Bros. Inc. Chevy Chase 1985 | Po-13 ideas; and providing store employees The role of point-of-purchase mate-
VACATION 4 Warner Home Video 11521 Beverly D'Angelo with cash incentives for sales rials in spurring rentals was also em-
38 (31| 4| ELENI E:ggzzy n(')"r:]se‘\;:t‘;crg‘;fnem 7609 'J‘gr‘:":nea""kggxch 1985 | P Video Library’s Rosenblatt'opened phasized. CBS/Fox’s Brown ex-
Y the rental seminar by stating, “The pressed concern about the “40% to
39| 33] 11| PLENTY Thorn/EMI/HBO Video TVA3394 g"ﬁer:;' Streep 1985 | R best way to maximize rentals is to  50% or stores who don’t use the mate-
- - - - have more copies of the hits. That's rials—and I don’t know why, because
40 | 32 | 18 | WEIRD SCIENCE 4 ¢ a’gflgsi;'_%g’ri“g‘g%o ﬁ:},’;ﬁ“g{a’:‘ﬂ”' e 1985 | P613|  what the customer comes in for. And  two or three customers don’t know
what they want when they come in.

We encourage its use, so that titles
will become [imprinted] in customers’
minds.”
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George Lagonikos, owner of Video Corral in the New York borough of Queens,
receives the May $5,000 prize in distributor Star Video's Reach For The Stars
sweepstakes. Presenting the winnings to him are Arthur Bach, vice president of
Star, left, and sales representative Hank Kattan, right.

Star Announces Winners

NEW YORK Star Video has an-
nounced the first winning retailers
in the distributor’s Reach For The
Stars campaign—a lottery-styled,
buy-in program (Billboard, May 17).

George Lagonikos, owner of Vid-
eo Corral in Queens, N.Y., won the

STORE DISPLAY RACKS
for VIDEO TITLES
i, GOPHER FRODUCTS

800/648-0958
2201 LOCKHEED
CARSON CITY, NV 89701

$5,000 top prize for May.

The $1,000 second prize went to
Karen Bobish, owner of Captain
Video in Scarbarough, Me. The $500
third prize went to Donna Taub, co-
owner of Movie Busters in Philadel-
phia. Star says that hundreds of
other dealers also won videocas-
settes of movies and other pro-
grams, ranging in retail value from
$19.95 to $79.95.

In the Jersey City, N.J.-based dis-
tributor’s sweepstakes, retailers
earn a game card with the purchase
of designated titles. The dealer
scratches three stars from the game
card, and if all three stars reveal the
words “Star Video,” the card is an
instant winner for one of the video-
cassette prizes.

The contest runs through October,
with a second-chance drawing for all
unclaimed videocassette prizes
scheduled for.Nov. 19. D.L. Blair
Corp., an indepandent judging orga-
nization, is supervising Star Video’s
sweepstakes. GEOFF MAYFIELD

WATCH FOR
BILLBOARD'’S
SPOTLIGHT ON
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 Big Investment Key, Retailer Says

Chain Tests Franchise Joint Ownership

BY JOHN SIPPEL

LOS ANGELES In the ultra-com-
petitive video climate, Video Excite-
ment proprietor and franchiser
Becky Reno says a greater total in-
vestment is required to stabilize re-
tail ventures.

With eight company-owned stores
and five franchise locations already
in operation, the Billings, Mont.-
based video specialist will soon test
her theory when she opens two
stores in conjunction with investors,

Reno says the joint-ownership
concept may offer the best growth
potential. Combining her corporate
savvy with outside bankrolling, she
has fashioned a two-tiered corpora-
tion that is unusual in the home vid-
eo market.

The investment plan takes Reno’s
operation to Boise, Idaho, with a
pair of stores. She says it would be a
good idea eventually to have at
least three stores in that market.

Boise is some 800 miles from her
company’s home base in Billings,
but distances do not bother Reno.
She drives 1,000 miles a week be-
cause she likes to visit all the stores
on a regular basis.

Reno uses the word “‘support”
frequently in describing her success
formula. That formula is simple:

NEW RELEASES

(Continued from page 36)

NEW AGE

CIANI, SUZANNE
The Velocity Of Love
LP RCA Red Seal AMLI-7125/no hst

To get your company’s new releases listed.
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list |
price whenever possible. Send to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

HOME VIDEO

Symbols for formats are a=Beta,
v=VHS, ¢=CED and #=LV.
Where applicable, the suggested
list price of each title is given;
otherwise, “No List” or “Rental”
is indicated.

FILMS

AL CAPONE—CHICAGO'S SCARFACE
Geraldo Rivera
& ¥ MPI Home Video MP1313/$39.95

COLEMAN’S GUIDE TO CAMPING
Bruce Jenner
& 9 Twin Tower TT8023/$19.95

THE DARK SIDE OF LOVE

James Stacy, Glynnis 0’Connor, Mickey
Rooney

& ¥ Front Row Video VGFO16/Video Gems/
$59.95

FRENCH LESSON

Jane Snowden, Alexandre Sterling
& ¥ Warner Home Video 11571/$69.95

GORILLA

Francine “Penny’ Patterson

& ¥ National Geographic Video 1039/Vestron
Video/$29.95

THE HEAD OF THE FAMILY

Leslie Caron, Nino Manfredi

& ¥ Video Gems VG0001/$59.95

THE INCREDIBLE HUMAN MACHINE

& ¥ National Geographic Video 1040/ Vestron
Video/$29.95

MOONLIGHTING

Cybill Shepherd, Bruce Willis

& ¥ Warner Home Video 35009/$29.98

THE NIGHTMARE ON ELM STREET, PART

Clerks must be knowledgeable and
enthusiastic. Stores must be acces-
sible and carry affordable product.
“It’s our job to get the customers
into the store, and then our people
make them repeat,” says Reno. She
has also pushed ahead with aggres-
sive marketing efforts, such as di-
rect mail and radio, and is now pon-
dering telemarketing.

In her latest marketing ploy, she
has mated three of her video stores
with Market Place Pizza Delis, a
bake-at-home pizza franchise, by
cutting a door between the adjoin-
ing shops. “We must create more
reasons for our customer to visit
our stores.” She learned that lesson
when her original store survived
solely on the strength of her hus-
band’s next-door electronic hard-

ware outlet. The jury is still out on:

the video/pizza combination, as it is
less than a year old, but Reno feels
there will be more such marriages
when adjacent stores are available
to her stores.

Reno originally operated under
the banner Video Library, and still
uses that name in Billings. Rut
when she learned she could not
trademark that name—it was being
used by other dealers in other mar-
kets—she adopted the name Video
Excitement.

Video Excitement, her franchise
division, has five Montana stores,
all opened within the past 18
months. She says it is possible to
add a new franchise every six
months. Franchisees pay an initial
$15,000 fee and a commission per-
centage on gross business. Reno
says an investment of about $90,000
gets a store off on the right foot,
and she favors an inventory of 800-
1,000 movies.

Following her video launch in
1980, it took Reno 18 months before
she saw any black ink. She worked
full-time for a fast food franchiser
while splitting the rest of her sched-
ule between the three corporate
Video Libraries. By 1983, her stores
were grossing about $10,000 month-
ly in strip center locations that aver-
age 1,000 square feet,

Semiannual mailings with special
offers—sometimes reducing the
$29.95 annual membership fee to
$10—helped establish a customer
base. She estimates her corporate
stores have 27,000 members.

Hardware vendors
court software deal-
ers; see Hardware
Monitor, page 39

2, FREDDIE'S REVENGE

Robert Englund, Clu Gulager, Hope Lange
& ¥ Media Home Entertainment M838/
$79.95

OCEAN DRIVE WEEKEND

Robert Peacock, Charles Redmond

& ¥ Vestron Video 4437/$69.95

THE PASSENGER
Jack Nicholson, Maria Schneider
& ¥ Warner Home Video 35004/$59.95

THE REAL BRUCE LEE
Bruce Lee, Bruce Li, Dragon Lee
& ¥ video Gems VG1005/$59.95

SMOOTH TALK

Treat Williams, Laura Dern, Mary Kay
Place

& ¥ Vestron Video 5143/$79.95

STEVE MARTIN LIVE!

Steve Martin, David Letterman, Henny
Youngman, Paul Simon

& ¥ Vestron Video 3134/$59.95
SUDDEN DEATH

Denise Coward, Frank Runyeon

& ¥ Vestron Video 5160/$79.95
SUMMER AFFAIR

Ornella Muti, Les Rannow

& ¥ Active Home Video A230/$49.95
TENNESSEE STALLION

Jimmy Van Patten, Audrey Landers, Judy
Landers

& ¥ vestron Video 4440/$69.95

TROLL

Shelley Hack, Michael Mariarty, Sonny
Bono

& ¥ Vestron Video 5121/$79.95

TWICE IN A LIFETIME

Gene Hackman, Ellen Burstyn, Ann
Margret

& ¥ Vestron Video 5119/$79.95

ANDREW LLOYD WEBER: REQUIEM
Placido Domingo, Sarah Brightman
& ¥ Kultur 1132/$39.95

WILLA

Deborah Raffin, Clu Gulager, Cloris
Leachman

& ¥ Prism Entertainment/$39.95

YUKON PASSAGE

James Stewart

& ¥ National Geographic Video 1041/Vestron
Video/$29.95

To get your company’s new video releases
listed, send the following information—
title, performers, distributor/manufac-
turer, format(s). catalog number(s) for
each format. and the suggested list price
(if none, indicate “'no list” or “rental”)—to
Linda Moleski, Billboard, 1515 Broadway,
New York, N.Y. 10036.

Whai was fhe first Duich
song fo fop the Hoi 100?

If you don't know, find out in

THE BILLBOARD BOOK OF
NUMBER ONE HITS

BY FRED BRONSON
The inside story of every Number One single from

“Rock Around the Clock” to “We Are the World.” At bookstores now.
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..newsline...

MASTER OF DISASTER is the title of Warner Home Video’s latest promo-
tion, which features four disaster movies produced by catastrophe
mogul [rwin Allen. The titles being used are ‘“Beyond The Poseidon
Adventure,” “When Time Ran Out,” “Flood,” and “Fire.” All will be
priced at $59.95. As part of the Disaster deal, Warner will be giving
retailers one movie free for every four they buy. “When Time Ran
Out” will be released in a special expanded video edition with a half-
hour of extra footage.

MORE THAN 650,000 UNITS shipped on initial sell-in for Walt Disney
Home Video’s Disney’s Wonderland sale. Dominating the numbers
has been ‘‘Alice In Wonderland,” which lists at $29.95 for the promo-
tion; seven other movies as well as five shorts are included, all
priced at $14.95.

SPANISH SUBTITLES are going to find their way into Warner Home Vid-
eo’s release schedule starting in July. The company will be putting
out subtitled versions of its major feature-film releases and selected
catalog titles at no extra cost. First title to come out with subtitles
will be “Spies Like Us,” which will premiere in both versions on July
16.

THE FIRST VIDEQ RELEASE of a program by Mobil Oil Productions is com-
ing from Prism Entertainment in July. That’s when the company is
putting out “Two By Forsyth,” which contains two separate sus-
pense stories by mystery writer Frederick Forsyth. List price for
the program is $59.95.

A FOUR-PICTURE deal has been signed by Vestron Video and Hemdale
Film Corp. The deal is an extension of one between the two compa-
nies that began a year ago. “USA Today,” “Body Slam,” ‘“‘Best Sell-
er,” and “The Platoon’ are the four movies involved.

HOWIE MANDEL, best known as Dr. Wayne Fiscus on the TV show ““St.
Elsewhere,” is starring in his first videocassette, titled “The First
Howie Mandel Special.” The program will be released by CBS/Fox
Video in July at $29.98, with a running time of 53 minutes. A live-
animal segment will be included on the cassette. The program was
shot at the Variety Dinner Theater in Toronto.

“THE ONE-MINUTE SALESPERSON” is coming to video. The program is be-
ing released by the Minnesota Studio in association with Pecos River
Productions of Santa Fe, N.M. It stars Larry Wilson, author of the
book by that name. The video’s full name will be “‘Larry Wilson
Talks About The One-Minute Salesperson And The Future Of
Sales.” List price for the hourlong program will be $49.95. Retail
outlets targeted include book and video specialty stores.

“FUTURE POP” is the name of Sony Software Corp.’s latest Danspak
release. The title, the third in the Danspak series, features videos
from Carl Anderson, Jason Harvey, Prince Charles, the Ordinaires,
and Go Ohgami. The half-hour program will list for $19.95.

NEW WORLD VIDEO and FilmDallas Investment Fund have joined to cre-
ate FilmDallas Pictures, a movie production company. Cassette re-
leases will be through a FilmDallas Video label, which will be dis-
tributed by New World Video. '

COMEDY AT RETAIL IS due from Lightning Video, which will be putting
out “Girls Of The Comedy Store” on July 7. The hourlong program
features several hot female comics, including Pam Matteson, Shir-
ley Hemphill, Karen Haber, Tamayo Otsuki, Karin Babbitt, Carrie
Snow, and Maureen Murphy. List price for the program will be
$59.95.

VIDITHEATRE adds a satellite linkup to its in-store home video theater
concept, according to founder Bert Tenzer. The link will be used to
bring live Broadway plays and foreign entertainment to video stores
signed up for the video theater program.

STRIPPER FANS got an eyeful at Gazzarri’s on the Sunset Strip recent-
ly when Continental Video taped a “Stripper Of The Year” show, a
Bert Rhine Productions/Westwood Productions collaboration. Vid-
eo release is scheduled for September.

VESTRON AND CROWN are combining their strengths to market Lisa
Sliwa’s multimedia projects. Sliwa’s ““Common Sense Defense” is
being released by Vestron this month. Sliwa is national director of
the Guardian Angels. Her cassette gives details on how women can
defend themselves during a variety of attack situations. Her book
“Attitude: Common Sense Defense For Women,” will be released
this November by Crown as an $8.95 trade paperback.

TONY SEIDEMAN

samm Oorne video

Congress Video Moves To Position In Sell-Through Market
Firm Explores Mass-Merchandise Pipelines

BY TONY SEIDEMAN

NEW YORK Congress Video
Group, best known for its public
domain releases, is trying to move
product from mainstream home
video genres through the mass-
merchandise pipelines it has devel-
oped.

“Qur whole goal in the next 18-
20 months is to use our position in
the sell-through market,” says
Tim Fry, president of the New
York-based company. ““Any cas-
sette that sells below the $20 price,
we should be in there selling.”

Congress got into the home vid-
eo business via public domain
product, and unlicensed titles still
make up a significant part of its
catalog. But now that is just one
category out of nine that the com-
pany sells. Congress calls its
genre categories ‘“‘series.” It has
categories titled children, comedy,
fitness, horror, how-to, movie clas-
sics, sports, superstar wrestling,
and special features.

Almost all of the company’s
sales come through mass-mer-
chandise outlets, what Fry de-
seribes as ‘‘the standard important
accounts that anybody who is deal-
ing with mass merchandisers will
have’’: Walgreen’s, Osco Drugs,
Hill’s, K-Mart, Venture Stores,
Woolworth, Zayer’s, and Wall-
mart, among others. Video special-
ty stores make up a very small por-
tion of Congress’ retail market.
And, given the category’s youth in
terms of mass-merchandise pene-
tration, many of the executives the
company deals with are not even
connected to video.

FOR WEEK ENDING JUNE 28, 1986

‘The people we sell to are gener-
ally record buyers, not video spe-
cialty stores,” Fry says. A mea-
sure of the chaos that reigns in
this area can be seen in the fact
that Congress’ issuance of a print-
ed price list has given it a major

Buyers ‘expanding
dramatically’

advantage against many of its
budget-priced competitors.

One thing is certain, Fry says.
Mass merchants are enthusiastic
about home video and are moving
in quickly. “All the mass merchan-
disers are very excited about the
video business. They’re expanding
their inventory, and all of them
want to be known by consumers as
suppliers of video.

“Every buyer we've talked to is
expanding dramatically,” he says.
In the strongest sign yet, “Most of
them we’re talking to are putting
in permanent displays rather than
speed tables.”

Congress split its catalog up into
nine lines “in response to the re-
quests of our buyers, who are our
customers.” Congress treats these
customers with care, trying to
keep surprises down to a mini-
mum. ‘“‘We are not necessarily al-
ways initiators. We try to be mar-
ket-responsive. In market terms,
we are demand-related rather than
product-related.”

Helping keep the responsive-
ness high is the amount of product
on the marketplace. “Our buyers
have told us there is a terrific sur-

feit of product coming from all
over.”

To help buyers make their pur-
chasing decisions, Congress has
split its line into three price cate-
gories, none of which should retail
for over $20.

The lowest-priced category is
Congress’ public domain product,
which sells at wholesale for be-
tween $5 and $5.50 and retails for
anywhere from $6.97 to $9.98.
Next comes the company’s “‘Blue
Ribbon”’ category, which whole-
sales for $6.50-$7.50 and retails for
$9.98-$14.95. After that is “Gold
Ribbon’’ product, titles where
there is a “‘particularly high royal-
ty, and which retail for $8.50-
$10.50 and list for $14.95-$19.95.

The margins on the higher-
priced product are considerably
greater than on the lower, Fry
says, “to incentivize our custom-
ers for the upper lines,” which are
more profitable for the manufac-
turer even with the thinner mar-
gins.

Congress has a long history in
the sell-through video business,
Fry notes. It has been around for
over 14 months. “It’'s a new mar-
ket, very much a new market,” he
says. Accounts are being added
rapidly, with 20 or 30 new custom-
ers joining with the 50 already on
the company’s roster in recent
months.

Fry says Congress has learned
that mass merchandisers are often
“genre-selective rather than title-
selective.” While video specialty
stores prefer to deal in individual
films, mass merchants would rath-

(Continued on page 51)
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=
- Compiled from a national sample of retail store sales reports.
« 1813
E < 5 @
%] -8 -
o | £|g | TTE . Copyright Owner, Principal cS(E|E| g
T || % Manufacturer, Catalog Number Perfarmers 2|8l 8 &
* % NO.1 » &
Paramount Pictures Harrison Ford CED | 29.95
1| 4] 5| WITNESS Paramount Home Video 1736 Kely McGillis 1985 | R | {acer | 2995
. Steve Guttenberg CED | 29.98
2 | NEWp| COCOON CBS-Fox Video 1476 D 1985 | 13 o | 300
Amblin Entertainment Michael J. Fox
3 | NEWp | BACK TO THE FUTURE MCA Dist. Corp. 80196 Christopher Lioyd 1985 | PG | Laser | 34.98
RCA/Columbia Pictures Home Video Kevin Kline CED | 29.95
4 1 1| 11| SLVERADOA & 30567 Scott Glenn 1985 | 131 aser | 29.95
. Mark Hamill CED | 29.98
5 | 2 | 13 | RETURN OF THE JED! & CBS-Fox Video 1478 Harrison Ford 1983 (PG| oo | 3408
. A. Schwarzenegger CED | 29.98
6| 3 5 COMMANDO & CBS-Fox Video 1484 Ras Dawn Chong 1985 | R| Do | S0ag
7 | NEWD | YEAR OF THE DRAGON o MGM/UA Home Video 800713 YIS 1985 | R | cED | 3995
island Alive Releasing William Hurt CED | 24.95
8 7 5 KISS OF THE SPIDER WOMAN Charter Entertainment 90001 Raul Julia 1985 | R Laser | 34.95
RCA/Columbia Pictures Home Video Jane Fonda CED | 29.95
9 8 3 AGNES OF GOD 30563 _Anne Bancroft 1985 | 13 Laser | 29.95
Warner Bros. Inc. Sean Astin
10| 6 | 7 | THEGOONIESA Warner Home Video 11474 Josh Brolin ‘ (L5 [Re] | Bee] | €L

® Recording Industry Assn. of America gold certitication for theatrical films. sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for non-theatrical made-for-home video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of

$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) # Internationai Taj

Disc Assn. certification for

a minimum sale of 75,000 units or a doliar volume of $3 million at retail for theatrically released programs, or of at least 25,000 ynits or $1 million at
suggested retail for non-theatrical tities. SF short-form. LF long-form. C concert. D documentary.
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3 HORN EMI/HBO V/DEd fs pleased to announce the videocassette release
lhe spine-chilling film, “The Hitcher.” Guaranteed to frighten the wits out of
i customers again and again.

: “An odyssey of horror and suspense.” Newsweek

- ““The Hifcher’ will leave you so frightened you won’t wait to
- Stop forthe next red light " The New York Post

- The terror begins on a rainy night when Jim Halsey picks up a stranger on a
deserted highway. He’s really a deranged maniac on a murderous rampage
and fresh from a kill. When he pulls a knife, Jim pushes him out. Hours later he
passes by in a car with three kids. The nightmare has just begun.

Scene after scene of horrendous horror. Order lots and iots of “The Hitcher”
on videocassette. You'll never have to worry about business!
_ For p.o.p. material call: 800-648-7650. Canada only: 800-255-2123.

ANOTH THORN EMI

© 1986 Thorn EMI/HBO Videc.

ctutes in in association with SILVER SCREEN PARTNERS Presents A FELDMAN/MEEKER PRODUCTION
EHITCHER” - RUTGER HAUER - C. THOMAS HOWELL - JEFFREY DeMUNN - JENNIFER JASON LEIGH

ography JOHN SEALE, A.C.S. -Editor FRANK J. URIOSTE, A.C.E. - Music by MARK ISHAM ,
 PAUL LEWIS - Executive Producers ENWARD S. FELDMAN and CHARLES R. MEEKER |\
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Filmed in PANAVISION® A TRISTAR RELEASE £37ees

www.americanradiohistorv.com


www.americanradiohistory.com

_BASED ON A TRUE STORY.

ROBERT MERYL

BASED ON A TRUE STORY.
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+SYDNEY POLLACK s

r
4

-

NOW AVAILABLE
ON VIDEOCASSETTE

A MIRAGE Production “OUT OF AFRICA”

e KLAUS MARIA BRANDACER

Ex=autive Producer Assoda:e Producers

TERRY CLEGG KIM JORGENSEN JUDITH THURMAN..:ANNA CATALDI JOHX BARRY
seenin KURT LUEDTKE "tz SYDNEY POLLACK

Based ohebooke 1 of Africa-Shows on the raseapd-Laters rom Affcby Eak Doeser, A UNIVERSAL P:Cture
sak [aneser The Life of 2 Qoryieller™ by jud th Tharman: ‘Sience ¥ill Speak” by Erro Freebir ski”  Sourdtrack AvsitsHe on MCA Recorcs znd Cassetes

P.O.P. Hotline 800-772-7272x 3% & ®
Caontact your distributor teday. M“

Videocassetie #80352 l HOM I

. Suggested-Retail Price: $79.95 € V'DEO
Color/ PG VHS Beta HiF: MCA Home Video, Inc.
Soon maﬂatﬂe on. Laser Videodisc 7€ Universal City Plaza

Closed Captioned 3 Unuversal City, CA 91608
, Clogec capfioned by the
1 Hat onal Cartioming Institute.
©1985 Universal Pictures Limited. ©1986 MTA Hcme V.dec, Inc. AE Rig1ts Reserved. Used with permission.
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TOP VIDEOCASSETTES SALES
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More Kartes Altematives

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2

million for non-theatrical made-for-home video preduct; 25,000 or $1 million for music video product). & RIAA platinum certification for theatrical films, sales of

150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for non-theatrical made-for-home video product; 50,000 units or a value of

$2 million for music video product). Titles certified prior to Oct. 1, 1985 were certified under different criteria.) ® International Tape Disc Assn. certification for

a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for non-theatrical titles. SF short-form. LF long-form. C concert. D documentary.

=
g Compiled from a national sample of retail store sales reports. NEW ORLEANS Kartes Video e “the everyday gourmet,” a se-
& 5 o Communications continues to gear ries of eight 40-minute video-
e < g TITLE Copyright Owne Principal 520 0w | up for more alternative videos, ac- cassettes featuring Kathleen Perry,
(2} 'wner, Incipa - £ : . : _ :
|2 f Manutacturer, Catalog Number Performers Ei 3| f cqrdmg to Jim Kart,es, the.Indlanap a connoisseur of, ,ﬁne foods. )
is-based compan resident. r , -
olis-based company’s president e “Yardening a 12-part series on
. . * & NO. 1 & & The newer product the company suburban gardening featuring Jeff
1| 1 138] JanEFoNDA'S NEw wORKOUTA | KYC-RCA Video Prod. Jane Fonda 1985 | ng | 3995 announced here at the recent Amer- Ball, a noted expert on that subject.
; Kar! Losimar Home Video 069 ican Booksellers Assn. convention Kartes estimates that more than 61
21 4| 3| BACKTOTHE FUTURE Amblin Entertainment Michael J. Fox 185 | po | 7995 includes: . million U.S. households plant a fam-
IS 01 (7 (o) Christopher Lioyd e “The Miss Manners Wedding ily garden or do landscaping of
3 | 2 |48 | THESOUND OF MUSIC 4 & CBS-Fox Video 1051 JuieAndrews 11965 | ¢ |99 | Video,” a 60-minute video detailing  some sort, . )
g : AL all the proper etiquette for the big * “Tell Me A Story,” a series of
4 | 3 | 26| CASABLANCA CBS-Fox Video 4514 I':”'r'i‘g*é':ry 5‘28:“ 1982 | nR | 2998 d'ay. It will be hqsted by Jud{th Mar- 3Q-m1n ute tapes for chﬂgiren _de-
ElCLoTE tin, who has written extensively on  signed to stimulate their imagina-
54{ 5| 3| ROCKYIV CBS-Fox Video 4735 Sylvester Stallone 1985 | PG | 7998 courtesy and manners. tions via storytelling.
6 [ 11| 47 PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 [ G | 2995
. KVC-RCA Video Prod.
7 | 9 }215| JANE FONDA'S WORKOUT A ¢ RS A ek RN Jane Fonda 1982 | NR | 5995
. Mark Hamill
8 | 8 | 16 | RETURN OF THE JEDI A CBS-Fox Video 1478 gllasttl 1983 | pc | 7998
N Yul Brynner
9| 7] 9 THEKINGANDIA @ CBS-Fox Video 1004 Dboranare 195 | NR | 2998
10| 14| 7 | cocoon CBS-Fox Video 1476 SO 1985 | P6-13 | 79.98
MOTOWN 25: YESTERDAY, TODAY,  Motown Pictures Co. . .
1116 | 33| foReVER A & MGM/UA Home Video 300302 VRIS LIS L6 [HRig (12995 ¢ ¢
5 Humphrey Bogart
12| 25| 8 | AFRICANQUEEN A & CBS-Fox Video 2025 Kathonne o | 1951 | NR | 2298 : ' lr
13| 6 3 PLAYBOY VIDEOQ CENTERFOLD 2 Karl Lorimar Home Video 503 Teri Weigel 1986 [ NR | 995 .
KVC-RCA Video Prod.
14 | 15 | 82 PRIMETIME A ¢ Karl Lovimar Home Video 058 Jane Fonda 1984 | NR | 3995
Titan Sports Inc. . . )
15 | NEWD | WReSTLEMANIA 2 Casoum video 021 Various artsts | 1385 | NR | 835 So do you. That's why you need us.
N 3 RE
16 | 22 | 13 | WESTSIDESTORY A ® CBS-Fox Video 4519 NataligWoca 191 | NR | 2998 We're Western Alrhnes Cargo.
Richard Beymer
17] 18| 7| soutneaciric CBS Fox Video 7045 MuziGayor [ gy [ wg | 2amn The only name you need to know
Paramount Pictures Harrison Ford Shl ln i Because
5 B LIS Paramount Home Video 1736 Kelly McGillis EH || [k for S_In all p aCka_ge i ﬁ) p l’% dul
19| 23 | 3¢ | THEWIZARDOFOZA MGM/UA Home Video 600001 ;‘;‘;YB%I*’;?"" 193 | 6 |2995 we fit PeffeCtly n tlg t schedules.
20 | 19 | 33 | BEVERLY HILLS COP Raramountikictures Eddie Murphy 1985 | R | 2995 And bUdgetS’
Paramount Home Video 1134 ’ . .
— Plus Western'’s so reliable that if
21| 10| 45 | PATTONA @ CBS-Fox Video 1005 e 1970 | NR | 29.98 S d P k 1\ 1 P k h
our cC aK or ini-Pak shi
22| 24 | 67 | GONEWITHTHEWIND A & MGM/UA Home Video 900284 Sl'jl'ekn‘iae?; 1939 | G | 8995 i p d dp
— e ment doesn't get on its intende
23| 27 2 POWER orimar otion |ctu_res lc'har Gere 1985 R 7995
Karl Lorimar Home Video 401 Julie Christie ﬂlght’ we ll put lt on the neXt
: A Julie Andrews a o
24 | 17 | 31 | MARYPOPPINS ® ¢ Walt Disney Home Video 23 Dick van Dyke 194 | G | 2995 Ay, ’estern ﬂlght and glve YOU
SLM Inc. William L. Petersen
25| 20| 3| TOLIVEANDDIEINLA. Vestron 5123 Willem DaFoe 1985 | R | 7995 alll your money back.
RCA/Columbia Pictures Home Video 6-  Glenn Close & ) 8
26 | NEWp | JAGGED EDGE N Jeff Bridgoe 1985 | R | 7995 We'll ple up and
27 | NEWp | REMO WILLIAMS: THE ADVENTURE 1101y /EMI/HBO Video TVA3676 ﬁgeeﬁ’g‘;;d 1985 | PG-13 | 79.95 deliver to ]USt about
X .
28 | NEWD | BLACK MOON RISING ::a a‘;ﬂg 03 Tommy Lee Jones 1985 | R |79.95 2 S any lOC&thn fOI' a
g, dhe Y 't
29 [ 21 | 21 RAMBO: FIRST BLOOD PART !l A Thorn/EMI/HBO Video TVA3002 Sylvester Stallone 1985 [ R | 7995 e L ;! Small addltlonal
30 {35 | 2 | AUTOMATIC GOLF A Video Associates VA39 Bob Mann 1983 | NR | 1495 | | freee o Charge' S0 give
= o | 5 5 e ;. 2
31| 13 | 30 | KATHY SMITH'S ULTIMATE VIDEO  ICi Video Inc. — o e N {1 B 1 usa Call' In the »
WORKOUT A JCI Video 8100 ERB7EI . : © pust R Continental US
: A. Schwarzenegger ; % et
32| 28 | 11 | COMMANDO A CBS-Fox Video 1484 Rae Dawn Chong 1985 | R | 7998 \ : at 1 800 638 7387
- £ "
33| 37 | 18| THE MALTESE FALCON CBS-Fox Video 4530 Humphrey Bogart 1941 | NR | 29.98 : w /
Mary Astor = " in Ma ryland at
34 | REENTRY | ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 Animated 1951 | G {2995 F e 301 269 66 59 in AlaSka
Broadway Video A
35| 33| 30 | THE BEST OF JOHN BELUSHI o e L B, John Belushi 1985 | NR | 2498 or H&W&ll at 1.800.368.239() We can
Bud Yorkin Productions Gene Hackman g g
D)8 2 | wIBRAITETT Vesron5115 Eienborsyn” | 18 | R |moss make your life easier. Every day.
Universal City Studios Dan Aykroyd
37| 30 [ 22 | THE BLUES BROTHERS A ¢ MCA Dist. Corp, 77000 T 1980 | R | 2485
38 | 36 | 25| PLAYBOY VIDEO CENTERFOLD A Karl Lorimar H(;me Video 501 Sherry Arnett 1985 [ NR | 995 m‘,’"’es
39| 38| 3 | DAYOF THE DEAD Media Home Entertainment M839 #g:‘rf:{;’;!i dor 1985 | NR | 7995 l l l
40 | 26 | 116 | DOIT DEBBIE'S WAY A SR A SRS Debbie Reynolds 1983 | NR | 3995 “ The only way fo fly:
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THE ONLY DIRECTORY THAT MATTERS
IN OVER 100 COUNTRIES

PUBLICATION
OCTOBER “E\'\!;UYER
R ERVICE

AD CLOSING
AUGUST 18 %E')\ITEFEAX[%
FOR
ADVERTISERS!

: USINESS-TO-BUSINESS: ©
DIRECTQRY._

BE SURE YOURE IN IT!

¢ DISCOUNT ON MULTIPLE INSERTIONS!

® LOWER PRICES FOR COLOR ADS!

® PRIME ADVERTISING SPACE AVAILABLE ON NEW TABBED SECTION-DIVIDERS!
© FREE BOLDFACE DIRECTORY LISTING (VALUE $100) TO ADVERTISERS!

® PRICE LISTS AND BROCHURES CAN NOW BE BOUND INTO THE DIRECTORY'!

FOR AD DETAILS CONTACT

IN NEW YORK IN AMSTERDAM
Norm Berkowitz, Man Ron Betist/Sanny Landwier (020) 62-84-83

Directory Sales (212) ) 764.7330 P
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CONGRESS VIDEO

(Continued from page 45)

er go by compiete categories.
“People can easily select titles ei-
ther for promotions or for filler
[from a genre-oriented catalog].”

Mass merchandisers have asked
for the genre emphasis to be taken
even further. “We redesigned all
the boxes in the last two months,
also at the request of our buyers,
[who] wanted a higher up-tech
look, and also wanted some identi-
fication for their racks and other-
wise.”

So Congress’ genres are defined
by the following colors: action—sil-
ver and black; children’s—yellow;
fitness—red, and classics—ma-
roon. The other categories are col-
ored more on a title-by-title basis.

To help get around the quality
problems that have bedeviled
many public domain manufactur-
ers, Congress has established an
800 number consumers can call
with complaints. If there is a me-
chanical problem, all a consumer
need do is call in, describe the diffi-
culty, send in the damaged goods,
and get a new copy back.

Of the categories Congress
sells, kids’ product is doing very
well, Fry says. “What we've seen
is increased interest in children’s
material. Children have a seeming-
ly endless ability to look at some-
thing they like. This is more and
more a video-educated world.”

Other categories Fry sees as
having strength are action-adven-
ture and fitness. To capitalize on
the interest in fitness and travel,
Congress is producing programs
which combine both. The first of
these is “New York Aerobicise,”
just released.

Congress is also producing its
own childrens’ titles, using a pan-
and-scan technique which has a
camera traveling over still book
art. The company’s name for the
technique is Storymation. Among
the first titles done in the process
are “Nicholas Nickelby” and
“Becky Sharp.”

Also on Congress’ roster of li-
censed titles is a series of wres-
tling titles. Fry looks to get as
many of these on the market as
possible in the coming months.

When Congress licenses prod-
uct, the terms and royalties can
vary widely. A number of the
firm’s kung fu titles have royalties
issued on a staggered basis.
“There are several levels we must
hit,” Fry says, with the royalties
shifting with each bounce upward
in units sold.

Congress released 40 new titles
at the recent Summer Consumer
Electronics Show and has another
“raft’’ of product it intends to put
on show during the August 1986
Video Software Dealers Assn. con-
vention.

The company has also focused
on the issue of returns for mass
merchandisers. Congress allows
significant levels of returns, but in
a graduated fashion. The level of
returns a customer gets is directly
linked to the price of the product
he purchases.

Customers can get very high re-
turn percentages, but they then
have to pay premium prices for
product, Fry says. Most have cho-
sen to spend less money and take
the risk.

BILLBOARD JUNE 28, 1986
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Featuring FALCO performing the music chart-buster ROCK-ME AMADEUS!
With special performanzes by THE FLIRTS, PIA ZADORA
KATRINA AND THE WAVES, LIMAHL, MEAT LOAF and more!
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Educational |
Kids’ Line Has
Accessories

BY MOIRA McCORMICK

CHICAGO Packaging accessories
along with children’s instructional
videocassettes is the hallmark of
Evansville, Ind.-based video soft-
ware manufacturer Mid-Com Inc,
The firm’s Imagination Tree Video
Learning Kits line instructs chil-
dren in cooking, cartooning, magic,
and juggling via $29.95 cassettes
that include appropriate props.

Medium ‘can teach
in a manner no
other way can’

According to Jack A. Fenimore,
former television producer and
founder of Mid-Com, the company’s
“Kids In The Kitchen” video was
one of six prerecorded video soft-
ware titles to receive an Innovations
86 Award of Merit at the June 1-4
Summer Consumer Electronics
Show here.

“Kids In The Kitchen” is targeted
for children eight years of age and
older. Instruction is provided by Ka-
ren Underwood, with most of the
tasks carried out by a boy and girl
onscreen. Six to seven recipes are
presented in the four volumes of
“Kids In The Kitchen,” each 54 min-
utes long. Volume 1 is currently
available, and volume 2 is scheduled
for the end of June, with Nos. 3 and
4 due before fall. Each cassette is
packaged with laminated recipe
book, measuring spoons, and wire
whisk.

Other Imagination Tree titles (all
of which carry the endorsement of
the Boys Club of America) include
“Be A Magician,” in which theme
park magician Martin Preston dem-
onstrates 12 tricks, with props in-
cluding magic wand, scarf, sponge
balls, metal rings, ropes, and laces;
“Be A Cartoonist,” taught by car-
toonist Alan Silberberg, which in-
cludes drawing pad, pen, drawing
pencils, and eraser; and “‘Be A
Juggler,” presented by circus jug-
gler Mike Vondruska, which comes
packaged with juggling scarves and
material to assemble juggling
items.

Mid-Com also manufacturers a
how-to line for more mature people
called Involvement Video. First In-
volvement product is ‘“Your First
Steps To Watercolor,” a two-hour,
$49.95 cassette aimed at persons 14
years of age and older, which teach-
es the basics of watercolor painting.
Fenimore says Mid-Com is next
planning to release how-to pro-
grams on oil painting and ceramics.

Currently, Mid-Com is putting to-
gether a series of foreign language
instructional cassettes, which Feni-
more says will be aimed at travel-
ers, employees of international com-
panies, itinerant business people,
and others interested in getting a
basie grounding in foreign tongues.
The first group of cassettes, which
includes lessons in Spanish, French,
and German, is scheduled to be re-

(Continued on next page)
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Chuck Norris and Lee Marvin
led America’s elite anti-terrorist
squad to a rousing box office tri-
umph in this explosive action epic.

Now they’re coming to liber-
ate the home front. With a 6-foot
standee and a full-scale consumer
ad campaign to back them up.

The Delta Force
is ready, and wait-
ing for Orders' MEDIA HOME ENTERTAINMENT, IN>
Order by ]U.ly 10. AHeron Iterr ationa Sompany

Los Angeles, Califyriia

Coming on videocassetté?

Also on videodisc.

l

CHILDREN'’S LINE

(Continued from page 52)

leased in early fall.

“We're also talking about cas-
settes for Japanese and possibly Ar-
abic,” notes Fenimore. Each pair of
two-hour tapes will retail for $89.95.

Fenimore says he developed the
teaching method for the language
tapes with Chicago-based language
curriculum consultant H. Ned See-
lye. “It teaches language by usage
rather than grammar through live
scenes shot in restaurants, hotels,
cabs, ete.,” he says. Each scene is
played once, replayed, frozen with
Spanish and English subtitles, then
replayed once again so the viewer
can join in. ‘“You learn by hearing
the language, not by conjugating
verbs,” he says.

Other projects in the works for
Mid-Com include a childrens exer-
cise tape developed by the Boys
Club and adult instructional cas-
settes for casino games.

Fenimore says Mid-Com whole-
sales its own product to video spe-
cialty stores and chain stores, as
well as working through indepen-
dent distributors. The Joan Cook
Gift Catalog features Imagination
Tree titles as well, and Fenimore
says over 100 copies of “Be A Car-
toonist’”’ and “Be A Magician’’ were
sold within three weeks of the
spring catalog’s appearance.

Mid-Com has also had success
with direct mail, particularly in sell-
ing ‘““Your First Steps In Watercol-
or” to schools and libraries. So far,
the company hasn’t mounted any
extensive ad campaignslr “We
haven’t had enough concentrated
distribution in a given marketplace
to justify even newspaper ads. In
New York, we're in FAO Schwartz,
Toys R Us, and The Wiz, but that’s
still not enough concentration.” Co-
op ads, he notes, “would work.
We're talking to Toys R Us/about
that possibility.”

Mid-Com plans to continue releas-
ing instructional product, “We
make the claim,” says Fenimore,
“‘that the videocassette can teach in
a2 manner that no other method

i

ran.

May VGR Sales
Increase 31.5%
Over Last Year

NEW YORK VCR sales in MLy set
their strongest pace of the year in
terms of percent increase in volume,
rising 31.5% over the same month
last year, according to the Electron-
ic Industries Assn.’s Consumer
Electronics Group.

According to the EIA, 871,552
VCRs were sold to dealers in May
this year, against 662,972 for May
"85.

Reflecting the increased market-
place energy, the EIA has raised its
projections of VCR sales for the
year to 13.2 million units from 12.5
nillion. The EIA projections are
usually somewhat conservative.

Year-to-date VCR sales show less
strength, posting a rise of 17.5%
with 4.66 million machines sold in

(Continued on next page)
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Fans Turn To Their VCRs

All That Jazz Isn’t On TV; It’s On Tapes

BY PETER KEEPNEWS

NEW YORK The prerecorded vid-
eo industry is giving jazz program-
ming visibility it has never had in
the U.S.

Until recently, “The Jazz Beat”
on Atlanta independent UHF sta-
tion WVEU was the only regularly
scheduled jazz series on commercial
TV. The program now has company.
Twenty-four-hour video network
VH-1 is airing “New Visions,” a
two-hour-a-week show that concen-
trates on modern instrumental
music.

Viewers hoping to see jazz on a
regular basis for long periods of
time have one place to go: their
VCRs. An increasing number of
companies are offering a wide vari-
ety of jazz titles; almost every home
video manufacturer that carries
contemporary music carries jazz
programming of some kind.

Sony is by far the most active
home video company in the jazz are-
na. Among the artists whose con-
certs are available from Sony are
Dizzy Gillespie, Art Blakey, Buddy
Rich, Freddie Hubbard, and the all-
star cast of last year’s “One Night
At Blue Note” gala.

But Sony is hardly the only com-
pany marketing jazz video; virtually
every one of its competitors, large
and small, has at least one jazz-ori-
ented title in the stores. Among the
more interesting ones available are
the instructional tapes put together
by DCI Music Video Productions
and marketed by Warner Bros., fea-
turing performing tips from such
masters as Max Roach, Jaco Pastor-
ius, and Steve Gadd.

Also worth noting is the jazz out-
put of New York-based VIEW Vid-
€0, a new independent on the scene.
The company recently released pro-
grams featuring the big bands of
Mel Lewis, Gil Evans, and Louie
Bellson. Due for release in the near
future are titles by three of the mu-
sic’s most royal figures: Duke El-
lington, Count Basie, and Nat
“King" Cole.

Another New York indie, Rhapso-
dy Films, has virtually cornered the
market on jazz documentaries, most
of them originally shown theatrical-
ly. Among the films in the compa-
ny's catalog are “Different Drum-
mer: Elvin Jones,” “Sun Ra: A Joy-
ful Noise,” and ““The Last Of The
Blue Devils,” the acclaimed portrait
of the Kansas City scene directed
by Rhapsody founder Bruce Ricker.

Noteworthy jazz selections are
also available from CBS/Fox, RCA/
Columbia, MGM/UA, Kartes, Ves-
tron, and other companies. And Par-
amount’s Windham Hill series fea-
tures the soothing sounds of the pio-
neering new age label’s artists as
accompaniment for appropriately
low-key visual imagery.

Another small player is Jem Rec-
ords, which has released tapes of
Art Blakey & the Jazz Messengers
and Nina Simone on its Jem Music
Video label.

As for the broadecast scene,
WVEU's “The Jazz Beat” is an
hourlong show featuring jazz video-
clips aired every Friday night and
repeated every Saturday night. Be-

cause the supply of such clips is still
relatively low—and because
WVEU, which was once a full-time
music video station, refuses to air
clips from those labels that charge a
fee for their use—the station has
produced a number of its own, in-
cluding Miles Davis’ “Solea” and
Duke Ellington’s “Satin Doll.”

“We offer the broadest possible
spectrum of what’s known as jazz,”
says Pete Dexter, who produces
“The Jazz Beat” and hosts it under
the pseudonym Glenn White. He
says the show features “everything
from Windham Hill to Dixieland.”

Dexter says his show is a success
because “there isn’t a hell of a lot of
jazz anywhere on the mass media,”
but since March 1 he’s had some
big-time competition.

“New Visions,” which airs Satur-
day nights on VH-1, isn’t strictly a
jazz video program; the emphasis is
on new age and modern instrumen-
tal musie, with such acts as Philip
Glass and Tangerine Dream promi-
nently featured. But the two-hour
show’s playlist also includes the
likes of Miles Davis, Keith Jarrett,
Chick Corea, Jean-Lue Ponty, and
Lee Ritenour. And Pat Metheny re-

cently sat in for host Frankie
Crocker.

Reflecting prerecorded video’s
power in the medium, a number of
the clips played on “New Visions”
are actually excerpts from Sony
Video Software’s releases. And just
as the growing audience for “New
Visions” proves that a lot of people
with cable are interested in jazz, the
success of Sony in this area proves
that there a lot of VCR owners with
similar tastes.

As for the state of jazz on net-
work television, the situation re-
mains decidedly spotty. The occa-
sional jazz musician gets a shot with
Johnny Carson or David Letterman,
and Bill Cosby has given work on
his smash comedy series to a num-
ber of deserving players. But for
the most part, jazz is still not seen
during prime time.

PBS continues to support the mu-
sic. Among the recent jazz shows on
public TV have been a tribute to
Benny Goodman and excerpts from
the Newport and Jacksonville jazz
festivals. And a few cable services,
notably Arts & Entertainment, usu-
ally have a jazz program or two on
their schedules.

Laser Disk Firm Launches
First Major Ad Campaign

NEW YORK Laserdisc Corp. of
America has begun its first major
advertising campaign as an inde-
pendent corporation.

Set to run the length of the sum-
mer, the campaign is budgeted at
$250,000 and will concentrate on the
print media, running in trade publi-
cations and video buff magazines.
LDC’s advertising budget for all of
1986 could pass $1 million.

Laserdisc Corp. was spun off
from Pioneer Video after the hard-
ware branch of that company was
merged with Pioneer Electronics in
January.

The goal is to make sure LDC’s
visibility remains ongoing, Talbot
says. New titles will be emphasized,
and the company will try to convey
to consumers that “laser can stand
on its own.” In addition, the adver-
tisements will tie in with Laser
News, Pioneer’s bimonthly newslet-
ter.

Part of the LDC campaign will
also be to establish a unique identity
for the format. The company wants
people to know that the format is
“different,” Talbot says.

In terms of structure, Talbot says
LDC will be “rotating a couple of
ads over the summer period”’
through various magazines. The
company will probably have signifi-
cantly more visibility since it now
has an independent budget, Talbot
says.

Helping fuel the campaign is in-
creased consumer demand for laser
product, he says. “In the first half
of this year our business has been
up dramatically,” a strength he sees
carrying over from a potent Christ-
mas selling season.

Sales are up by about 30%, he

says, with hit movies selling “in the
tens of thousands” of pieces and av-
erage feature films moving 5,000-
10,000 units. Music is in about the
same range, Talbot says. He ex-
pects growth to hold at the 30%
mark and possibly to increase to
50% as the fourth quarter draws
near.

Between 200,000-250,000 laser-
disk players are in consumers’
hands, Talbot says, a number which
will probably go up by 30% this year
as well, depending on the accep-
tance of Pioneer’s new model combi-
nation player and on how competi-
tive the marketplace is.

As with most low-penetration
hardware, laserdisk sales are con-
centrated in audio/video hardware
stores. Video specialty stores also
have a significant share of the mar-
ket, with record retailers a “grow-
ing presence,” Talbot says.

One result of the strong business
has been back orders of catalog
product. “We are short. We've got a
demand that has gone up dramati-
cally over the last six to nine
months,” says Talbot. It will take
time for this company to catch up
with demand. “There isn’t a quick-
term solution, because it requires
remanufacturing a lot of titles,” he
says.

One trend which has had dramat-
ic impact on the hardware side of
the business has been the rapid rise
of the yen. This “hasn’t affected the
software business at all, because
we manufacture our disks in the
U.S.,” Talbot says.

TONY SEIDEMAN

An Active Deal. Konica U.S.A. has teamed with Los Angeles-based Active
Home Video to help push “Rainbow Bridge,” a film done in the '60s featuring
footage of Jimi Hendrix’s last concert. Appearing on all p-o-p material for the
program and on the cassette boxes will be the phrase “Duplicated Exclusively
On Konica Videotape.” From left are Active president Ron Levanson and
western regional sales manager Michele Wiberg and Konica U.S.A. national
sales manager Bill Koltner.

Classic Jazz Series Dehuts

Move Complements Record Line

NEW YORK Audiofidelity Enter-
prises has introduced a new series
called Jazz Classics.

Audiofidelity entered the prere-
corded home video business last
year with Kid Pics, a moppet line,
and Vintage Video, a selection of
PD features.

The $19.95 list line, starting off
with 11 releases that were shown at
the June 1-4 Summer Consumer
Electronics Show, reaches as far
back as 1929 to offer performances
by legendary jazz figures. Along
with the two previously marketed
lines, Jazz Classics is marketed as
part of the Videofidelity label.

Featured performers are Duke
Ellington, Louis Armstrong, Cab
Calloway, Louis Jordan, Nat
“King” Cole, Fats Waller, Bessie
Smith, Count Basie, and two vol-
umes of “Harlem Harmonies,” con-
taining performances by Dorothy
Dandridge, Sister Rosetta Thorpe,
Lena Horne, Dinah Washington,
Lionel Hampton, among others.

MAY VCR SALES CLIMB 32%

(Continued from preceding page)

the first five months of this year as
opposed to 3.97 million in the first
six months of '85.

Camcorder sales also continue to
be strong, with 65,142 units sold in
May. Reflecting the increasing mar-
ket power of camcorders, color vid-
eo camera sales dropped by 73% in
May, from last year’s 24,780 to this
year’s 6,689. At their current pace,
camcorder sales will quickly sur-
pass the best unit volume achieved
by color video cameras. Year-to-
date, 289,165 camcorders have been
sold, against 43,260 color video cam-
eras.

As for other video consumer elec-
tronics products, color television
sales were up by 15.9% in May, to
1.19 million units, posting a year-to-

Each release contains a pamphlet
with a complete listing of personnel
and notes on the history of the mu-
sic played.

Promotion of the Jazz Classics
line includes a dealer sampler. Ac-
cording to Audiofidelity’s Ron War-
well, who handled editing, sequenc-
ing, and art direction, Audiofidelity
plans to introduce the series in Eu-
rope and is preparing a PAL system
version of the sampler.

Jazz Classics complements Audio-
fidelity’s extensive line of jazz al-
bums and cassettes it distributes
under such logos as Chiaroscuro,
Mainstream, Gryphon and CP/
Parker Records, which focuses on
the recordings of the late Charlie
Parker.

Audiofidelity was formed by the
late Sid Fry in the early '50s and
achieved success with its audio-
phile-standard stereo recordings. It
now operates out of Rahway, N.J.,
under veteran music man Danny
Pugliese. IRV LICHTMAN

date rise of 6.8%, to 6.54 million
units. Monochrome sales for May
were down by 8.3% from the year
before, to 229,068.

A total of 17,104 projection TV
units were sold to dealers in May,
against 13,888 for the year before,
for a rise of 23.2%. Year to date, 1.36
million black-and-white sets have
sold, against 1.34 million units for
the first five months of 1985, for a
rise of 1.5%.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Biliboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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THE PRODIGAL SON

THE TOUGHEST COPS IN MIAMI
TAKE ON THE TOUGHEST CITY IN AMERICA

Get reacy for this summer’s heat wave. "he most warnted ccps in America are
back and this time they're fighting crime and corruption in the city that never sleeps,
New York. This is a whole new exciting Miami Vice adventure starring Don Johnson
and Philip Michael Thomas.

Caich this year's sizzler. Contact your MCA distritutor today. -M -
HOME VIDEQ

NOW AVAILABLE ON VIDEOCASSETTE  icriomevoeor-

L7}0]Univel15é 1 City Paea
Color/1 Hr. 39 Mins, e ars il i
Videocassette #80349 — $29.95 Suggested Refail Price
Soon available on Laser Videodisc #40349
Original Television Soundtrack available on
MCA Cassettes, Compact Discs and Records.
StereoHiFi
P.O.P. Holline &€00-772-7272 x375

1985 Un'versal City Studios, Inc. ]
1986 MCAHome Video, inc. Al Rights Reserved
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Eucene T. Smith,
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(212) 764-7356

Grace Whitney-Kolins (212, 754-7352

IN LOS ANGELES
Christine Matuchek (213) 839-5344

IN LONDON, ENGLAND
Pairick Campbell 01-439-9311

IN HAMBURG, WEST GERMANY
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(4¢) 271-3221
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Mixe Lewis (02) 612-412-452%
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Since introducing the first jazz CDs in 1983, PolyGram has
led the world in its commitment to this exciting medium.

World Leader in Jazz CDs!

To date we have released more than 750 titles running the
gamut from Louis Armstrong to Chick Corea. Our SILVER
COLLECTION Series — special extended play compilations
each containing more than 60 minutes of music — and our

CD sampler JAZZ LIKE YOU'VE NEVER HEARD IT BEFORE!
both recently garnered Editor's Choice Awards from Digital
Audio. By the end of 1986 we will be adding more than
50 great new titles to an already extraordinary catalog!

v o it
BILLIE HOLDAY:
923 449-2

The Siver Collection
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© 1986 Polygram Records, Inc.
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Rhythm Of Revival Is Cautiously Upbeat

IT'S NEVER BEEN AWAY, BUT

by PETER KEEPNEWS

nce again, the word is out in the music industry:

“Jazz is back.” And once again, the pleased but

somewhat bemused response from those who have
been supporting the music all along is, “What do you mean,
it's back? It's never been away!”

While the major labels climb cautiously back on the jazz
bandwagon, the embattered indies keep plugging away, de-
spite the hard times that have hit the independent distribu-
tion sector in recent years. While more and more non-jazz
radio stations add blocks of jazz, fusion, and/or new age
music to their programming mix, ihe hard-core jazz stations
continue to fight tenaciously for their share of the market.
And, as always, the music—in all its various forms—plays
on.

For the first time since the late '70s, there is at least some
jazz activity at all the major labels. And a number have
jumped back into the fray rather dramatically, bringing in
veteran jazz executives to coordinate both new recording
and reissues. Ricky Schultz at MCA, John Snyder at Atlan
tic, and Steve Backer at RCA all have mandates to expand
their labels’ jazz commitment significantly. PolyGram, after
vears of success with jazz reissues, is gearing up for new re-
cording under Richard Seidel. The climate for jazz, says
MCA’s Schultz, is “as healthy as I've ever seen it.”

The explanation for the major-label resurgence, in the
words of RCA’s Backer, “has a lot to do with the economy
tuming around; it's much easier for these companies to
stretch out and take some chances now than it was at the
start of the decade.” It also has a lot to do with what Schultz
calls “the greying of America as the consumer base grows
older,” delivering an upscale adult market that’s tuming to
jazz, fusion, new age music and other styles beyond the
pop/rock mainstream.

Indeed, the sudden and unexpected rise of new age mu-
sic—paced by the Windham Hill label's remarkable suc-
cess—has been one of the factors paving the way for the
current jazz/fusion resurgence. The line between jazz and
new age, like the line between jazz and fusion, is by no
means a clear one—neither, for that matter, is the precise
definition of “new age”—and, although jazz musicians and
jazz purists might not like to see it this way, it can be argued
that jazz is getting its latest marketplace buildup on the coat-
tails of those mellow, meditative instrumental sounds that
have hooked a new adult audience. (At RCA, for example,
Backer—whose most recent label affiliation was Windham
Hill—has a mandate to deliver both new age and jazz prod-
uct.)

By the same token, the notion of what is and isn’t classifi-
able as “fusion” has been getting progressively fuzzier in re-
cent years. Atlantic’s Snyder suggests that the concept itself
may be outmoded, as a new generation of musicians with
roots in jazz, rock, and r&b “are making records of their mu-
sic. It's not a hybrid. They're not jazz musicians adding rock
elements or r&b elements to their playing; they're not really
fusing anything.”

The broad success of such pop/jazz crossover stars as
George Benson and Al Jarreau has been a contributing fac-
tor to the breakdown of musical barriers. So has the promi-
nence of jazz elements in the music of such pop acts as
Steely Dan and, more recently, Sade. And, of course, Sting
has done as much as anyone to smash those barriers by en-
listing a jazz/fusion ensemble to interpret his sophisticated
pop/rock compositions.

With stylistic distinctions growing more and more elusive,
the notion of a jazz resurgence may prove to be rather illu-
sory—especially when many of the music’s more dedicated
traditionalists, as well as many of those on its cutting edge,
continue to struggle for their piece of the action. One en-
couraging sign of a renewed interest in the roots of jazz has
been the continued steady success of various reissue pro-
grams, notably the ongoing Fantasy, PolyGram, and Blue

(Continued on page J-20)
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CD Catalog Parade Continues

THE CDMPACT IMPACT: CARVING
RENAISSANCE OUT OF TECHNOLOGY

By SAM SUTHERLAND

or the jazz and fusion community, compact disk

technology is providing a potent new lure. In fact,

marny recording executives cite CD as a pivotal factor
in the music’s recent resurgence.

Specialized independent labels have found the CD a
great equalizer, enabling them to carve out a lucrative new
market niche while the larger companies focused much of
their initial digital disk capacity on mainstream styles. The
majors, in tum, are tuming to CD as an essential element in
their renewed commitmert to jazz and related idioms.

That scenario recalls the early '50s, when the swing to-
ward LPs provided jazz indies with an ideal chance to ex-
pose their recordings to a ready public. Now, a¢ then, a mar-

Huberl Laws, Ie/t Pat Methony nght. at session for Bra-
zilian artist Milton Nascimento s, centzr, latest album.

ket dominated by older buvers is both technologizally and
demograptically ideal for jazz acceptance. An added fwist,
however, is the role CDs are playing in buttressing catalog
and reissie business: As a new audience @merges, tumed on
to jazz ttmough fusion, new age and other post rock listen-
ing options, the appetite for historical jazz is proving a major
force in retzil sales. And with compact disks previding new
bottles for older wines, the irtteraction between the new pon-
figuratior and the catalog sector is surfacing as an impor-
tant themre in label marketing.

The CD¥s swift emergence as an imporiant configuration
for jazz carries some irony, since many labels have frequent-
ly charactarized jazz buyers as slow to accept the analog tas-
sette as an altemative to the LP. With CD, however, those

(Continued on page J16)

Larry Cariton

BILLBOARD JUNE 28, 1986

Jd3


www.americanradiohistory.com

Skywalk

Jean-Luc Poniy

Industry Big Guns
Swing Back Into Action

MAJOR LABELS:
FROM RETREAT
TO RESURGENCE

By SAM SUTHERLAND

fter years of gradual retreat, major U.S. record

companies are returning to jazz and fusion record-

ing in heartening numbers. The signals of a new
thaw in the majors’ often conflicting stance toward jazz have
been evident for more than a year, but the final months of
'85 marked a swing into action that is accelerating in '86.

That marks quite a reversal since the tum of the decade,
when the bloom was fading from the jazz and fusion field
for these companies. Costly attempts to translate the '70s
fusion market into pop-level recording sales for lesser-
known jazz veterans had soured some labels’ forays into jazz
during that era. And, with the onset of a tradewide slump
amplified by economic recession in the late '70s, the invest-
ment in jazz was among the first items scrutinized as cut-
backs were planned.

By 1984. economy-induced trimming of special-market
music had swept through most of the corporate, branch-dis-
tributed titans, leaving only the most bankable fusion and
crossover acts as remnants of once diversified jazz rosters.
Marketing, promotion, and a&r staffs had, in many cases,
been slashed to skeleton crews or eliminated altogether.

Today. that low ebb is fast fading from memory as the
industry's biggest firms swing back toward the market. A va-
(Continued on page J-8)

INDIE LABELS:

Creative, Commercial
Havens With Personal Touch

By GEOFF MAYFIELD

he independent label camp has long been a bastion

for both mainstream and fusion efforts. Whether it

swings, zings, sings, bop, pops, or rocks, if it's jazz,
it's likely to find a comfortable home among the numerous
independent labels devoted to the music.

Just take a look at the comings and goings in the indie
jazz fold, and you'll begin to appreciate the role these labels
have played in the genre’s history. An impressive list of ma-
jor-label fusion artists—including George Benson, Bob
James, David Sanborn, Spyro Gyra, Grover Washington Jr.,,
and the Crusaders—got their start at indie labels.

Perhaps even more impressive is the long list of estab-
lished mainstream artists who have returned to smaller la-
bels, having been soured by the commercial constraints of-
ten imposed by the majors. Woody Herman, Stan Getz.
Dave Brubeck, Maynard Ferguson. Woody Shaw, Gerry
Mulligan. Bobby Hutcherson, Mel Tormé. and numerous
other significant jazz stars have all found more comfortable
homes among the independents.

One such label is Carl Jefferson’s Concord Jazz, whose
roster includes such straight-ahead luminaries as Tormé,
Herman, and Mulligan, along with Scott Hamilton, Rose-
mary Clooney. George Shearing, Tal Farlow, Tito Puente.
Art Blakey & the Jazz Messengers, Jim Hall, and Charlie
Byrd.

“They find a home here. It's a personal relationship, rath-
er than a business relationship,” says Concord special pro

{Continued on page J-18)
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MUSIC FROM THE COSBY Sisy

including: -

Love In {ts P-oper Place/sClair (Phyh-1a}
The Huxtable Kids/Loak At This

A Housa Full Ot Lave

) FC 40307 FC )
“COLUMBIA” ® ARE TRADEMARKS OF CBSINC © 1986 CBS INC.

FREEDOM OF CHOICE. ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS.

Featurieg Geover Washungien, Jdr. Son

From traditional jazz styles to the
melting pot sounds of fusion ...
jazz is a uniquely American art
form. A celebration of the spirit
of those who play and those
who listen.

Columbia Records remains dedi-
cated to recording and preserv-
ing all forms of such expressicn.
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COMING SOON: HERBIE HANCOCK'S ORIGINAL MOTION PICTURE SOUNDTRACK “ROUND MIDNIGHT”
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Creative Perspective

Art Blakey

TALENT: THE RIVER FLOWS ON

By CHRIS McGOWAN

azz is like the river, it's got to flow,” says Art Blakey, a

messenger of the idiom far50 years. “If it stands still it

gets stagnant, and it's never done that. It just keeps
moving.”

And as it has flowed through the vears, jazz has seen
many changes—branching into currents of swing, bop, bos-
sa nova, fusion. and myriad ofher varieties. not to mention
experiencing its share of financial eddies and rapids.

But always it has retained its bedrock fans, devotees who
liken it to opera, ballet, or any other enduring art form. A
jazz album may never sell 10 million copies, but how many
pop stars can claim the longevity of an Art Blakey. an Ella
Fitzgerald, a Miles Davis?

This could prove to be an excellent year for jazz talent:
there are many strong festivals and tours planned, radic air-
play has been aided by shows such as David Sarbomn’s na-
tionally-syndicated “The Jazz Show,” and jazz-oriented films
such as “’Round Midnight” may spark a resurgence in fan
appreciation both for mainstream jazz and for fusion—
which is already doing well this year.

Mainstream talent currently splits its time between the
US., Europe, and Japan. Art Blakey has recorded his last
few records for Japan’s King Records—his 1985 “Live At
Sweet Basil” recently went gold there. He has made 30 trips
to dapan for concerts in his career, and will return there this

summer. He will alsc ‘appear in the U.S,, Europe and—ten-
tatively—~hina.

Ron Carter’'s 1986 album, “The Bassman,” is"also on a
Japanese lbel-—JVC—and in May he completed a 14-day
tour in Japan, eppearing in concert, on TV, and on radio
show, as well as cutting a new live albbum.

“| think the companies in the U.S, just aren’t really com-
mitted to recording jazz, despite what they say,” says Carter
who by his count has appeared on more than 600 albums.
“The budgets and publicity for jazz here seem even more
underwhelming these days, whereas the Japanese labels will
pay what it costs to record good music and they do a very
good advertising job.”

Carter says, however, that though recording sessions
seem to be getting skarcer for mainstream artists. club dates
are as plentiful as ever. “It’s still easy to find work.”

He finds two prcblems facing up-and-coming jazzmen:
“One is that there aren’t any places to jam, and the other is
that therg are ro real organized groups other than Art Bla-
key's that offer the leadership, the insight into playing music,
the guiding light that you could find in the groups led by
Duke, Miles, Cannonball, Monk. There used to be more
mentors available for younger players.”

One of the highlights of this jazz concert season is the
Herbie Hancock Quartet, which features Hancock, Carter
Al Foster and Branford Marsalis, and will be appearing at
festivals and large venues. Also on the road will be groups

Non-Jazz Stations Add Jazz To Mix

RADIO: AIRWAVES ALIVE

he airwaves are alive with the sound of jazz—espe-
cially in its more accessible contemporary forms—
more than they have:been in years.

Jazz is still far from a major factor in the racdio ndustry.
The number of full-time commercial jazz stations remains
extremely small, as does the likelihcod of a jazz outle: scor-
ing much higher than a 2.0 in any given Arbitron book. -

But those jazz stations that have managed to survive tend
to be stubbom in their commitment to the music. And lately
they've been seeing their stubbomness pay off in the form of
increased ratings and revenues.

The survival-of a handfu! of dedicated jazz stations is a
heartening story. But a more significant one from the stand-
point of the radio business as a whole is the dramatic in-
crease, over the last year or two, in the amount of jazz and
fusion programmed on non-jazz outlets, especially adult
contemporary and album rock stations.

- Some AC stations—amcng them KIFM San [¥ego and
WAVE Sarasota—have been slipping instrumenta’ cuts of a
fusion or new age nature (Chick Corea, Andreas Vollen-

David Sanborn and Dizzy Gillespie in NBC Radio’s Stu-
dio 8B in New York. Gillespie was the special guest on
NBC Radio Entertainment’s “The Jazz Show With Da-
vid Senborn” in early May.

Herbie Haricock

Wynton Marsalis

I:ll l’ﬂll &

olON 86

led by Wayne Shorter, Chick Corea, and Al Dimeola. Tour-
ing as a package, they are appearing at outdoor venues in
Los Angeles and New York, and may be joined at a San
Francisco date by Brazilian star Milton Nascimento.

“You might say we're doing a cross-country survey by go-
ing on this tour—seeing how creative doings are doing in
the U.S.,” says Shorter, who in late 1985 released “Atlantis,”
his first noa-Weather Report album in 11 years.

The veteran saxophonist says that he hasn’t seen any
great upsurge of jazz interest in the U.S. this-year, and that
fan appredation for the idiom is still greater in Europe. But
he adds that he finds the musicto be strong creatively.

“ think we should keep our eye on Brazil and Japan, in
combination with the United States,” Shorter says. “There’s
a high catalystic potential there.” Shorter, who featured Nas-
cimento on his groundbreaking 1974 album “Native Danc-
er,” recently visited Brazil to appear in concert with Nasci-
mento at a Sao Paulo venue and to guest on the latter’'s new

live recording.

Shorter, along with Herbie Hancock and Dexter Gordon,
will also be appearing as an acior in “ 'Round Midnight,” a
Wamer Bros. film with a Columbia soundtrack album. Her-
bie Hancock scored the film, which stars Gordon as an
American jazz musician living in Paris in the late "50s.

“I think there’s a resurgence of interest in jazz now,” says
Hancock, “especially because there are a lot of films coming

(Continued on page J-9)

weider) into their rotations. Some stations have set aside
substantial nighttime programming blocks for jazz—the best
known of such shows is probably Russ Davis’ fusion-orient-
ed “Jazz Flavours” on Atlanta top 40 station WQXI-FM,
while the latest additions are veteran jazz DJ Les Davis’ new
late-night show on New York nostalgia outlet WNEW-AM
and veteran critic John S. Wilson’s weekly “Classic Jazz” on
classical outlet WQXR. And many stations have begun offer-
ing jazz/fusion shows on Sunday mornings.

Tied in closely with this phenomenon is the emergence of
jazz/fusion programming as a syndication option. NBC Ra-
dio’s “The Jazz Show With David Sanbom,” launched in
January, is off to a strong start, and two jazz-oriented for-
mats are about to enter the sundicatien fray.

Meanwhile, jazz continues to be a mainstay of non-com-
merdial radio. Many college stations emphasize jazz in their
musical mix, as does National Public Radio: More than two-
thirds of the 325 NPR outlets in the U.S. proegram at least
some jazz, and about one-fourth are primarily or secondari-
ly jazz stations.

The incursion of jazz—or, more accurately, a mellow mix-
ture of jazz, fusion, new age, and other instrumental
sounds—into non-jazz stations appears to be a case of radio
growing up with its audience. As the baby-boom generation
becomes more affluent and its musical tastes become more

(Continued on page J-14)
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“For a jazz show to be on Top 40
it has to be exceptional. The Jazz
Show With David Sanborn

is just that”

Gabe Baptiste, PD
WINZ-FM/Miami-CHR/Top 40

“The debut of The Jazz Show

gives Chicago the perfect way to
wake up on Sunday. The credibility
of host David Sanborn puts the
show miles beyond just a collection
of great tunes.”

Greg Solk, PD
WLUP-FM/Chicago-AOR

“David transforms the class of his
music to the medium of radio. His
show is more than just a showcase
for jazz; it's two hours of great
contemporary music.”

Jeff Gehringer, PD
KKGO-FM/Los Angeles-Jazz

“The Jazz Show is truly an
American original...
we recommend it

Paul Fredris
KYYS-FM/Kansas City-AOR

“Anyone who wants to reach
upscale adults would be crazy not
to add The Jazz Show With

David Sanborn.”

Bob O’Connor, Jazz PD
KIFM-FM/San Diego-A/C

Looking for something to jazz up
your weekend programming?
Call Shirley Maldonado

at (212) 664-5538.

Fed each weekend via digital satellite.

NBC RADIO
ENTERTAINMENT

America's Music Network
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MAJOR LABELS

(Continued from page J-4)

riety of factors are spurring the retum: Executives polled cite
the general uptum in the economy, the “greying” of the still
music-conscious baby-boom demographic sector, a parallel
upsurge in instrumental music sales via the emerging new
age market, and the compatibility of jazz with CD technolo-
gy as trends supporting jazz, fusion, and related musics.

Thus, jazz is once more a going concemn at Capitol-EMI,
via Bruce Lundvall's ambitious restoration of the Blue Note
label; at MCA, with last year'’s launch of the MCA/Zebra
arm, including the reactivation of the Impulse label; at Atlan-
tic, where John Snyder has been tapped to shepherd that
label's most active new recording program in years; and at
RCA, which has enlisted Steve Backer to oversee the cre-
ation of a new division encompassing jazz, fusion, and new
age projects.

Now. for a closer look at jazz at each of the majors:

At Atlantic, John Snyder’s appointment as director of
jazz production finds the former Horizon and Artists House
label chief reporting directly to label founder Ahmet Ertegun
for each recording project, rather than working from a set
jazz budget. Snyder expects to keep production budgets in
the vicinity of $40,000.

“Atlantic has a great heritage and a great tradition of jazz
records,” says Snyder. “It's time they recapture that.” Signs
that the label wants to do just that have preceded his arrival,
including the ongoing Atlantic Jazzlore series, as well as
spring releases from Dizzy Gillespie, Ahmad Jamal, and
Lionel Hampton.

Due out in June are the first new productions under the
Snyder regime, albums by guitarist Mike Stem, alto saxo-
phonist Steve Slagle, and the Mel Lewis Jazz Orchestra.
Snyder is also working with guitarist Hiram Bullock and
alto saxophonist Chris Hunter, and indicates negotiations
with other major players. And Atlantic’s biggest crossover
star, violinist Jean-Luc Ponty, remains part of the roster.

CBS has. of course, never withdrawun from the jazz and
fusion field, although its level of recording activity and cata-
log exploitation has witnessed peaks and valleys generally
mirroring the industry’s overall trends. In recent vears, its
roster reductions have been offset by its success in spear-
heading the neo-traditional wave of players, culminating in
the broad success of Wynton Marsalis, as well as continued
success for its biggest fusion sellers.

It's the latter field that appears to be driving the company
into another upswing today, but purer acoustic stylists re-
main very much part of the picture. Major new Columbia
signings in the commercial vein include Ronnie Laws and
Grover Washington Jr., both slated for albums in late sum-
mer or early fall. At the same time, Columbia has signed alto
saxophonist Donald Harrison and trumpeter Terence Blan-
chard, both highly regarded young acoustic players from
New Orleans currently with Art Blakey's band. That duo’s
first album for Columbia, after two releases for the Concord
Jazz line's George Wein Collection, is due this summer, as
are separate quartet projects for two other Crescent City-
based young turks, Wynton and Branford Marsalis.

Columbia’s vice president of jazz a&r, Dr. George Butler,
also notes other established roster draws, among them Nan-
cy Wilson, Ramsey Lewis, Roy Ayers, Chuck Mangione, and
Hubert I.aws, and underlines the market's capacity for off-
beat stylistic turns by identifying crossover/jazz acceptance
for Chet Atkins. Butler further claims that two alto saxo-
phonists, Arthur Blythe and Paquito D’Rivera, are enjoying
the best sales of their careers with recent Columbia releases.

Other new recording projects expected from the label in
the months ahead include a final album from Weather Re-
port: another solo effort from that band’s departed co-
founder, Wayne Shorter; a new Herbie Hancock album, yet
to begin production; a second album for flutist Kent Jordan,
described by Butler as bridging jazz and new age styles; de-
buts for three young discoveries, violinist Sonya Robinson,
vibraphonist Mark Sherman, and saxophonist Kirk Wha-
lum; and a trio/quartet project for bassist Eddie Gomez.

Owerall, Butler says recent sales figures have been “most
encouraging. Certain artists have always done well for us,
but now certain others are showing a sales increase as well.
That certainly suggests to us that there’s a real market for
this music.”

CBS also handles Bob Thiele’s Doctor Jazz label,

which has a steady flow of new recordings and reissues.

Meanwhile, CBS Masterworks, under the a&r direc-
tion of Christine Reed, continues to develop classical pro-
jects by artists with strong jazz connections, as well as jazz-
oriented crossover projects eluding easy categorization.
Included are classical projects for Wynton Marsalis, whose
saxophonist brother Branford also recently released his own
album of classics. Masterworks' crossover-oriented FM logo
is the home of projects from Philip Glass, the new music
pioneer whose most recent project has found him compos-
ing songs with major pop, rock, and avant-garde lyricists;
Peter Gordon; Steve Kujala; and the Los Angeles-based
jazz/classical fusion outhit, Free Flight.

The sucess of the FM line has been spearheaded by the
success of Swiss harpist/composer Andreas Vollenweider,
whose forthcoming music is said to hew more closely to
jazz/fusion than his previous work, which was typically
lumped into the new age rubric.

For the Capitol-EMI group, the Manhattan/Blue
Note arm has swiftly established itself as a major jazz and
fusion presence under the direction of president Bruce
Lundvall, who has structured operations to preserve the
long tradition of Alfred Lion and Francis Wolf's original
Blue Note label while providing a base for commercial fu-
sion and crossover concepts via Manhattan.

Lundvall, an active champion of the music since his days
at CBS, agrees that the market is resurging, but still charac-
terizes it as a sophisticated one, and hence best served by
careful, cost-effective development rather than a retum to
the heavy spending evident in the late '70s. He says the rush
of majors returning to the field can be viewed as a positive
trend for jazz because of the greater exposure larger compa-
nies can provide for jazz and fusion projects.

He contrasts his strategy at Blue Note with the broader
cross-section of styles he recorded as head of the Elektra/
Musician label by noting Blue Note's need to respect its im-
age as a purer, acoustic-oriented line. “Blue Note has a long
tradition of being a label involved with the music in its pur-
est form,” he explains. “I can’t do with Blue Note what I did
at Musician, in terms of developing a broad base.”

For Blue Note, says Lundvall, the goal has been “to sign
the best master players and the best new artists for our new
recordings” to provide a sense of continuity with the recon-
stituted catalog, which continues to grow at retail through
reissues.

As examples, he mentions Bobby McFerrin, James New-
ton, and Michel Petrucciani as younger stylists now coming
into their own, along with recent signings including Bennie
Wallace, James “Blood” Ulmer, and the Don Pullen/
George Adams band, all seasoned players whose progres-
sive styles align them more with the new generation of jazz
performers. Lundvall's crop of master players with Blue
Note includes McCoy Tyner, Joe Henderson, Stanley Tur-
rentine, Jimmy Smith, Woody Shaw, and Tony Williams.

The boundary between Manhattan and Blue Note will be
fluid, however, with Lundvall noting the fusion-oriented
Blue Note debut by saxophonist Bill Evans. Perhaps more
telling is the current strategy for guitarist Stanley Jordan,
whose Blue Note debut signaled the label’s determination to
be current with an impressive sales and radio presence.
Since Jordan’s innovative guitar technique permits him to
straddle mainstream and crossover concepts, Lundvall says
the next Jordan album may be on Manhattan, consistent
with that label’s greater latitude for crossover projects as es-
tablished with Al DiMeola.

Lundvall is among those citing at least two diverging
trends in contemporary jazz, rather than any single domi-
nant thread. For the Blue Note chief, fusion’s momentum is
now being rivaled by the promise of young, neo-traditional-
ist players, a perception that prompted the label’s decision
to create its own cutting-edge ensemble, Out Of The Blue,
which debuted last year as a sextet after auditions for some
40 young hopefuls.

Among the majors returning to jazz after a long period of
inactivity, MCA has vaulted from a relatively low nrofile re-
stricted to midline reissues to a new, multifaceted initiative
led by Ricky Schultz, whose Zebra operation was folded
into MCA last year. Now the former Warner Bros. executive
is overseeing a production slate that includes new fusion re-
cordings for both Zebra and MCA, new and reissue projects
for the revived Impulse line, the reactivation of the Cru-
saders record label, and a boutique acoustic fusion venture

in the Zebra Acoustic series partnered with David Gris-
man. Add the new age-oriented MCA Master Series, pro-
duced via MCA's Nashville division, along with Kareem
Abdul Jabar’s Cranberry label, and MCA's present stance
represents a dramatic renewal of commitment.

Schultz is among the many label leaders singling out
compact disks as a major force in the jazz upsurge. “it
changes the outlook,” he says. “You can guarantee a certain
minimum level of sales that means certain artists that might
have been marginal before can now be profitable.”

Schultz also hews to the industry consensus that cross-
over remains the most prominent force in terms of billing,
noting MCA's stake in that field through Spyro Gyra, the
newly signed Yellowjackets, Koinonia and such Zebra acts
as Skywalk and Cabo Frio. Like other companies attempt-
ing to build broad-based jazz/fusion arms, MCA is stressing
new artists as well, with Zebra continuing to serve as the
base for younger crossover contenders such as Indra Les-
mana, Randy Bemnsen, and Kenia.

New MCA signings include r&b crossover star George
Howard and composer/performer Benard Ighner, and
Schultz notes the capacity for some acts to address multiple
markets through separate label efforts. Thus, Larry Carlton,
whose first acoustic set for the MCA Master Series is mak-
ing waves with a broad crossover market, will also record
electric projects for MCA itself, while Koinonia, which con-
tinues to produce Christian instrumental music for Sparrow,
will now record secular jazz works for MCA.

The return of Impulse, like that of Blue Note, is affording
the chance to revive acknowledged classics while also ex-
tending a jazz legacy through new recordings. Schultz con-
sequently stresses that the retum of the Impulse logo via
quality reissues will be balanced against new recordings by
important new jazz stylists, starting with pianist Henry Butler
and trumpeter Mike Metheny, both of which he sees as
“very much in the tradition of Impulse.”

New recordings will also figure in the retum of the Cru-
saders label, although that line, started by the veteran cross-
over ensemble in the late *70s, will reappear initially via reis-
sued titles.

The emergence of PolyGram as a major jazz force is
itself a noteworthy barometer of the pivotal role being
played by reissues. Consolidation of PolyGram's various
catalogs during the '70s saw jazz fading from the U.S. com-
pany’s active recording plans. But the successtul reactivation
of the Verve line, via imported Japanese titles distributed
by the PolyGram Classics division, began a natural growth
pattemn that expanded into a growing family of major inde-
pendent jazz imprints channeled through PolyGram Special
Imports, adding newly recorded albums to the company’s
profile.

Through PSI, PolyGram’s array of important contempo-
rary labels imported for the US. now includes Black
Saint, Soul Note, Red Records, Minor Music, Owl,
and selected ECM titles.

Today, PolyGram's involvement has extended beyond
import goods and a growing series of anthologies and reis-
sues developed by the domestic company. Richard Seidel,
who directs PolyGram’s jazz operations, confirms that the
company is now planning a domestic jazz roster in addition
to beefing up its emphasis on new product from affiliates.
“We've been able to build a very strong foundation through
the import and reissue projects, and it's given us the neces-
sary base to start planning new recordings,” says Seidel,
who has also launched an initiative in Brazilian jazz.

Seidel says the Brazilian Wave concept, launched with
the U.S. release of albums by singer/songwriters Milton
Nascimento and Ivan Lins, is being buttressed by concert
visibility. A major U.S. tour for Nascimento is currently be-
ing finalized.

Beyond new recording plans, Seidel also sees a wave of
new merchandising concepts driving PolyGram product in
the months ahead. Success for the Great American Song-
book series, inspired by the classic Ella Fitzgerald antholo-
gies produced by Verve founder Norman Granz during the
"50s, is prompting talk of similar thematic series. And the
acceptance created for special compact disk series, as well
as the prior example of PolyGram Classics’ budget cassette
lines, have led to a forthcoming midline cassette series tar-
geted specifically to an emerging younger audience of clas-
sic jazz and pre-rock pop converts.

(Continued on page J-13)
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out either about jazz musicians or
about life surrounding some kind of
jazz environment. And I'm not talk-
ing about the '40s and films like
‘Cotton Club.’

“It looks good in the U .S —I keep
hearing people say they're doing a
film and want a jazz score, or they
want a jazz feeling in a certain scene.
It’s starting to get hot. | think so—I
think this is the time.” Along with his
film endeavors, the eclectic and ver-
satile keyboardist has explored
mainstream jazz, rock, and funk,
and even linked with Gambian mu-
sician Foday Musa Suso on the criti-
cally acclaimed 1985 album “Vil-
lage Life.”

Hancock does agree with many
mainstream jazzmen that it’s easier
to play jazz in Europe and Japan,
but is very optimistic about the U.S.
But veteran trumpeter Harry
“Sweets” Edison still prefers to tour
on the continent.

“In the U.S., jazz musicians are
definitely underpaid. That’s putting
it mildly!” says Edison. “They
should do more to promote jazz in
America, because it’s really dimin-
ishing here and a lot of clubs are
closing down, whereas all over Eu-
rope places are opening up. They
have such an appreciation—that’s
why most American jazz artists go
there. It's the only place you can put
together a good tour.”

“The jazz public just isn't as big a
record-buying public as pop music
fans here,” says drummer Tony Wil-
liams. “It’s always been a struggle,
and that’s part of what makes jazz
jazz. But the fans still support the
music as far as going out to night-
clubs and concerts is concerned.”
Williams' latest album, “Foreign In-
trigue,” appeared on Blue Note last
year.

Then there is Mel Torme, who is
in a category of his own. A huge
success both artistically and finan-
cially, Torme is in his 56th year in
show business (he started at age
four) and has put out more than 50
albums, the latest in conjunction

(Continued on page J-15)
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MAJOR LABELS

(Continued from page J-8)

That series’ joint development with colleagues in the
Dutch and West German sister labels, with an eye toward
worldwide marketing for the line, underscores what Seidel
sees as a new level of intemational coordination for jazz at
PolyGram. Greater direct involvement has also been evi-
dent in the ambitious boxed anthology projects nurtured in
tandem with Seidel's Japanese peers, encompassing both
artist and label retrospectives.

Meanwhile, the independent Gramavision line contin-
ues to be distributed through PolyGram, offering an eclectic
roster that continues to diversify beyond its early base in film
scores, new music, and jazz. Under Jonathan Rose’s direc-
tion, the company has sought to provide its acts with the
flexibility to develop projects for different markets, a pattemn
that began in the early ‘80s with albums directed toward
avant-garde, dance, and new music audiences. More recent-
ly, such artists as Jamaaladeen Tacuma and Kazumi Watan-
abe have expanded the line’s profile with modemist fusion,
while the label’s first project with Terry Riley, one of the
forerunners of new music, has reinforced Gramavision’s link
to classicism.

Gramavision was also the first US. label to license al-
bums from Kitaro, the Japanese composer and instrumen-
talist whose cult stature via import releases has also bor-
dered on the new age boom.

One of Gramavision’s newest signings, jazz/fusion guitar-
ist John Scofield, is the subject of the label’s first foray into
video, an ambitious long-form project slated for home video
sales as well as music video promotion.

Plans for the new RCA thrust into jazz, fusion and new
age are still on the drawing board, but veteran producer and
label head Steve Backer, enlisted through the Red Seal divi-
sion to helm this effort, forecasts a three-pronged strategy.
Included will be a comprehensive reissue program involving
a review of the vast RCA catalog holdings that literally paral-
lel the recorded history of the idiom; a new jazz recording
program that will address a cross-section of contemporary

C38-7973 Lione! Hampton; Hamp's Blues ADD

DDY RICH

ENON EE:

ich; Tuff Dude; Live Recording ADD

Previously unreleased
studio sets from Hampton,
Carmen McRae and other jazz
greats...nowon CD. These

styles from crossover to avant-garde; and a new age-orient-
ed line.

Backer sees his division releasing between 30 and 35 al-
bums annually, divided equally into the three fields. Of new
jazz recording, he predicts, “I think there'll be a cross-sec-
tion. If that reflects anything, it will be an eclecticism in both
the pure and crossover jazz areas.” That description fits
Backer's own dossier, which has spanned his years as heac
of ABC/Impulse jazz; direction of the Novus. Freedom, and
Savoy lines at Arista; and both new age and jazz projects for
Windham Hill and his own Windham Hill-distributed Ma-
genta Records.

For Warner Bros., the a&r philcsophy continues to fo-
cus on a select roster of performers with crossover creden-
tials. Alto saxophonist David Sanbom has contirmued to ex-
pand his already broad base, teaming with new signing Beb
James for a newly released set likely to follow James’ past
success in collaborative crossover projects. Both are slated
for solo releases later this year, too. Another recent signing,
Earl Klugh, will also have a Wamer Bros. album by fall, and
the label has signed keyboardist/composer Jeff Lorber.

Then, of course, there’s Miies Davis, signed to Warner
Bros. last year after three decades with CBS. The master
improviser’s first Wamner album, produced with Tommy Li-
Puma, the label’s vice president of progressive music, and
Marcus Miller, is expected this summer.

As for any roster expansion, LiPuma leaves the door

open for new signings, acknowledging current talks with-

other artists.

Warmner Bros. does retain a presence in purer jazz. of
course, via its distribution of Manfred Eicher's ECM label, a
deal that comprises about 100 of the more than 300 albums
in ECM's catalog. ECM’s distinctive base in Eurapean and
American jazz, which has had links to classicism since the
label's inception, has been reinforced with the label’s New
Series, intended by Eicher as an outlet for composed (as op-
posed to improvised) performances.

This spring brought several of ECM’s most accessible, fu-
sion-oriented projects to date, although the artists involved,
including John Abercrombie and Marc Johnson, represent

more naturalistic, rather than crossover-driven, electric hy-
brids. Recordings expected in the months ahead will feature
Keith Jarrett, Jon Hassell Lester Bowie & Brass Fantasy,
Chick Corea in a live tric set, Miroslav Vitous, and Steve
Tibbetts; ECM’s New Series will offer new recordings by Ga-
vin Bryars, Meredith Monk, znd others.

Further broadening the Warmer profile in jazz and fusion
is the Geffen label, which has added its first acts in this
sector via the signing of quitarist Pat Metheny to a broad-
based deal encompassing nci only future fusion outings for
the Pat Metheny Group, but also various solo projects as
well as recordings by Methzr’s longtime partner, keyboard-
ist Lyle Mays. The agreement was underlined earlier this
spring with the release of Mays’ first solo album, followed by
Metheny's first collaboration with free jazz pioneer Omette
Coleman.

Geffen, too, has entered the frontier between fusion and
new age via a pact with Kitarz, which has yielded six albums
thus far.

Although there’s no active jazz recording label at A&M,
Windham Hill, which distributes to its mainstream music
accounts through A&M, ccntinues to play an influential role
in the fusion field. The label’s own founder, Will Ackerman,
has long insisted that the label's core instrumentalists (such
as George Winston, Aiex deGrassi, Liz Story, and Ackerman
himself) don't play jazz at all, for that matter, the label’s
acoustic stylists also shrug oF the new age tag, despite re
tail’s tendency to apply that description to their work.

However, a numbear of rzcent Windham Hill projects
have begun to exert a more palpable fusion identity. Apart
from the Magenta catalog. started by Steve Backer before
his departure to join RCA, th affiliated Hip Pocket line has
given Windham Hill a jazz entree in the lissome, Latin-
tinged steel drum projects recorded by Andy Narell. On
Windham Hill proper. recard ngs by Shadowfax, the team
of Barbara Higbie and Darol Anger. Mark Isham, and Scott
Cossu have displayed strong tusion elements.

Paul Winter's Living Musiz has also pacted with Wind-
ham Hill for distribution, again providing a link between
lighter crossover jazz and new age.

VERAE VELVET SOUL

€38-7969 Chick Cor=a; Early Days ADD

recordings capture up to
/70 minutes of classic jazz,
digitally remastered in
conjunction with producer
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Sonny Lester. Also on Denor:
George Wallington's lyrical and
sonorous “Symphony of a Jazz
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refined, many stations are finding
that it pays to cater to those tastes.

The rise of the so-called “jazz
brunch” can be largely traced to the
influence of the consulting firm
Burkhart/Abrams/Douglas/Elliott
& Associates, which has been en-
couraging its client AOR stations to
spice up their musical menus with
the likes of Pat Metheny and Vange-
lis. And while the company’s defini-
tion of jazz might not be everyone’s,
it certainly represents a departure
for album rock programmers.

The “jazz brunch” concept has
spread to adult contemporary out-
lets—a logical place for it, consider-
ing that such jazz or jazz-tinged art-
ists as George Benson, Al Jarreau,
and Michael Franks have long had a
home there. It has also, not surpris-
ingly, caught on at some urban con-
temporary stations, especially those
that find mellow jazz compatible
with the “Quiet Storm” approach.
In New York—which has been with-
out a fulltime commercial jazz sta-
tion since WRVR abandoned the
format in 1980—both urban outlets,
WRKS and WBLS, offer a healthy
does of jazz on Sunday momings.

It was perhaps inevitable that the
brunch boom would find its way
into syndication. But even the peo-
ple at NBC Radio Entertainment
profess surprise at the rapid success
of the two-hour weekly “Jazz Show
With David Sanbom,” which in its
first five months on the air was
picked up by 87 stations.

Despite the program’s name,
NBC’s Andy Danemark, who pro-
duces it with Jim Pettigrew, ac-
knowledges that “The Jazz Show” is
basically a pop-oriented fusion
show. “We can't forcefeed our audi-
ence,” he says. “We’ll work in a
John Coltrane track or a classic
Miles Davis cut occasionally, but the
empbhasis is on artists like Grover
Washington Jr., Spyro Gyra, and of
course David Sanbom.

“We really can’t play anything too
far-out, because we're not aiming at
a real jazz audience. We're on in
most markets on Sunday morning,
and | hate to think of what we do as
background for bagels, but in a way
that's what we are.” Danemark esti-
mates that 45% of the stations carry-
ing “The Jazz Show” are AOR, 40%
AC, and the rest divided among ur-
ban, top 40, and even jazz—includ-
ing KKGO Los Angeles, the nation’s
longest-running jazz outlet.

KKGO is itself planning to enter
the jazz/fusion syndication arena in
a big way. And two Los Angeles
programmers, John Pryce and
Rodger Laing, are already there,
having joined forces to offer a new
syndicated “Fusion Format.” The
format mixes soft fusion cuts from
the likes of Earl Klugh and Dave
Grusin with compatible sounds

from Steely Dan, Sade, and other
contemporary pop artists whose
music contains jazz elements.
KEYQ, serving the Vail/Aspen mar-
ket, is the format’s test station.

KKGO, which already delivers its
signal beyond Southem California
via satellite delivery to cable televi-
sion systems—reaching an estimat-
ed one million cable households—
will soon be offering a 24-hour jazz
format, mixing mainstream and fu-
sion styles, for satellite syndication.

“We feel jazz should be available
in more markets 24 hours a day,”
says station president Saul Levine.
“We're very optimistic. We can see
spreading jazz into most or all of the
top 100 markets.”

Such a projection may seem
overly optimistic in light of the con-
tinuing dearth of jazz stations na-
tionwide, although it's worth taking
seriously in light of the success
KKGO itself continues to have with
ajazz format—albeit one a bit heavy
on the mellow-fusion side for many
purists. Still, successful jazz stations
remain the exception rather than
the rule.

Many of them are inspiring ex-
ceptions. San Francisco’s KJAZ, for
example, is entering its 28th year in
the black for the first time and re-
cently racked up its best ratings to
date. Program director Tim Hodges
attributes the station’s success to its
“more aggressive marketing ap-
proach” as well as its musical stance.

“We don't chase the charts like
some stations do,” Hodges says.
“We're a lot more ‘classic’ in terms
of what we play than some jazz sta-
tions: Our meat and potatoes is
Miles, Monk, and Coltrane, rather
than fusion. The general sophistica-
tion of the San Francisco market
has a lot to do with out success. I'm
not sure a station like this could
make it in every market.”

Indeed, it remains a sobering re-
minder of the precarious state of
jazz radio that New York, which by
any standard must be considered
the jazz capital of the world, has no
full-time commercial jazz station. It
does, however, have the all-jazz
NPR outlet WBGO in nearby New-
ark, N.J., the highest-rated public ra-
dio station in the country. And
many parts of the New York metro
area can pick up WYRS Stamford,
Conn., which since 1981 has been
offering a jazz format it recently be-
gan identifying as “Unlike Anything
Else.”

“Quir research tells us that a lot of
the people who listen to us don’t
even know they're listening to jazz,”
says WYRS program director Rick
Petrone. “They just know they like
it.”

Petrone notes proudly that exten-
sive research conducted by Chase
Broadcasting, which took over
WYRS last November, confirmed
that the station’s eclectic jazz format

(Continued on opposite page)
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was indeed viable and required only
some fine-tuning. WYRS offers a lit-
tle of everything jazzy, from Lionel
Hampton to Angela Bofill to Louis
Armstrong to Chuck Mangione, and
Petrone says that both ratings and
ad sales are on the rise—proving
that “you can succeed with a jazz
format if you do it with the right per-
ception.”

Similarly eclectic programming
has paid off for such other long-
standing jazz outlets as WBBY Co-
lumbus, WJZZ Detroit, and WNOP
Cincinatti (the latter of which is,
along with KTCJ Minneapolis and
newcomer KCNR Portland, Ore.,

TALENT

(Continued from page J-9)

with George Shearing. Torme rou-
tinely sells out venues that range in
size from the 200-seat Michael’s
Pub in New York, where he will ap
pear in September, to the Holly-
wood Bowl.

“I'm having the biggest year ['ve
ever had in my entire career,” says

one of the very few jazz stations on
the AM band). WBBY program di-
rector Terry Wilson describes his
station’s audience as “people who
think for themselves musically—ev-
eryone from 16-year-old high
school boys to 68-year-old grand-
mothers.”

WBBY, which has been a 24-
hour jazz outlet since 1978, strives
to “balance the best we can between
classic format and contemporary
format,” Wilson says. The station’s
playlist runs the gamut from Billie
Holiday and Coleman Hawkins to
Dave Valentin and Bob James, with
midday programming focused on
traditional sounds and nighttime

programming leaning in a fusion di-
rection. The station has managed to
survive, Wilson says, partly because
it offers music that can’t be found
anywhere else on the dial, and part-
ly because it offers “a sales and mar-
keting push that works.”

There are also, of course, jazz sta-
tions that don’t have to depend on
sales and marketing pushes, or on
advertising dollars, to survive. And
now that it has weathered its recent
budget crisis, National Public Radio
and its jazz output appear secure.

“Jazz has always been a very
strong part of our music program-
ming,” says NPR’s Alma Crawford.
“It serves an important function: In

addition to being a resource for lis-
teners, it provides an outlet for musi-
cians. It gives them a chance not
only to be heard, but also to explain
their music.”

NPR offers three jazz programs
to its affiliates: *“Marian McPart
land’s Piano Jazz,” hosted by the
veteran pianist and featuring perfor-
mances by, and interviews with, her
fellow keyboard artists; “Sidran On
Record,” an interview show hosted
by pianist/vocalist/songwriter Ben
Sidran; and “The American Jazz Ra-
dio Festival,” a live-in-concert series
carried by more than half of all NPR
stations. PETER KEEPNEWS

Torme, who finds a growing num:-
ber of younger fans in his audience.
“And it's not just for me, it's for jazz |
artists in general. There was a time
when the respect jazz musicians got
in Europe far outshadowed any-
thing they could expect in this coun-
try. But | think that’s tumed around
now and there’s a new awareness
of, and respect for, jazz.” |

Fusion, “modern instrumental”
and the hard-to-classify Windham
Hill artists are generally enjoying
great success in 1986. Jose Roberto
Bertrami (Azymuth), Larry Carlton,
Graeme Coleman (Skywalk), Jay
Beckenstein (Spyro Gyra), Joey
Santora (Cabo Frio)} and Chuck
Greenberg (Shadowfax) all report
excellent response on both the con-
cert and retail level.

Saxophonist Beckenstein notes
that Spyro Gyra has sold out many
large venues, including the Holly-
wood Bowl, while guitarist Carlton
will be hitting the road this year with
a supergroup called the Jazz Explo-
sion, which will play 5,000-seaters in
several major cities.

And the jazz river? “It just keeps
flowing,” says Art Blakey. “It takes
time to teach people how to appre-
ciate music, but [ think things are
moving along wonderfully. | see bet-
ter musicians coming out, who've
been educated at the universities
and who choose to play jazz.

“I think jazz is the highest level of
performance on a musical instru-
ment. It’s so spiritual, it goes from
the creator to the artist to the audi-
ence, all with split-second timing.
There’s no other music like that.

“Jazz just keeps changing; you
never know where it's gonna go.
You just keep on playing. \

“l know one thing: It's gonna
move, and we're just scratching the
surface now.”
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The American Jazz Radio Festival is a production of WBGO Jazz 88 and is available to radio stations

outside the United States thanks to the generous support of the Philip Morris Jazz Grant.
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CD

(Continued from page J-3)

labels making an early commitment
to the format have reaped an expan-
sion in CD unit and dollar market
share that has already outpaced the
statistics seen for pop, rock, country,
and black music. That achievement
is dramatized by the rising number
of jazz and fusion CDs that have ap-
proached or exceeded the 100,000-
unit mark, still considered a feat for
mass-appeal pop product.

The largest US. catalog for jazz
and fusion on CD is PolyGram’s—a
fact that should surprise no one, giv-
en the parent company’s role as co-
licensor of the basic CD audio stan-
dard. PolyGram Jazz chief Richard
Seidel estimates that the company
has released about 150 titles to date,
with that list expected to reach 200
by year’s end.

“We're now selling about 50% of
our units in CDs, and about 60% of
our billing,” says Seidel. He cites re-
issue titles as a major aspect of that
performance.

PolyGram isn’t simply issuing
conventional LPs in digital raiment,
however. The label early on sensed
the value of expanding playing time
to exploit the format’s capacity, and
its Silver Collection series of anthol-
ogies continues to grow, with new ti-
tles planned. A second line of spe-
cial CD anthologies, the Alpha Plus
series, is being readied to offer clas-
sic albums from the Verve, Emarcy,
Philips, Mercury, and other cata-
logs, each augmented with addition-
al, unreleased tracks or alternate
takes to bring average playing time
beyond 50 minutes.

The label’s emphasis on new an-
thologies derived from its vast cata-
log of masters is also being translat-
ed to CD, while comprehensive
multidisk sets are also selling well.
Seidel cites the release of the classic
Ella Fitzgerald readings of the
Gershwin songbook as an example;
when released on three CDs (as op-
posed to the original five-LP pack-
age), he says, the set received a
“phenomenal” response.

If PolyGram’s early jump into CD
was a natural move, the format has
also rewarded small indies with
growth. Labels like Tom Jung’s Dig-
ital Music Products and Dave Gru-
sin and Larry Rosen’s GRP Records
committed to CD at its inception,
stressing all-digital sessions and
skewing advertising and merchan-
dising to CDs over their analog
counterparts. The compact disk’s
value for these companies can be
even more crucial, as witnessed by
GRP’s Rosen, who credits his com-
pany’s commitment to CD with
helping to spur a five-fold increase
in sales between 1984 and 1985.

“Generally, we're now selling
more CDs than analog albums, al-
though that varies widely with the
specific title,” says Rosen, who adds
that the CD production crunch may
be obscuring even stronger sales po-
tential. He says that the label’s digi-

tal recording of the modem Glenn
Miller Orchestra has sold about
150,000 copies to date, “and we
could sell another 100,000 today, if
we had them in stock.”

That shortfall has developed de-
spite an early decision to use as
many CD plants as possible to mini-
mize delivery delays and fill prob-
lems. GRP is currently using eight
different pressing plants, including
facilities in Japan, Switzerland, Aus-
tria, and the U.S.

Acceptance for jazz on CD is also
luring specialty labels from other |
fields, especially classical music. Last
vear, Delos began recording select-
ed jazz projects for release on CD,
encouraged by the format’s spectac-
ular performance with classical rep-
ertoire and convinced that jazz and
classical buyers were a close market-
ing match. Denon America, which
has long had rights to some of the
earliest digital jazz masters, has also
released a number of those titles on
CD, and now says it will step up its
new recording activity.

Denon had recently augmented
its jazz catalog with the addition of
masters licensed from Sonny Lester,
but now, says Ken Furst, the compa-
ny had made the commitment to
produce its own masters here:
“We're doing four projects in June,
and while we intend to start slowly,

~_we plan to do a lot more projects in

the United States, recording mostly
in New York. We want to start with
artists of note, and then we may be-
gin working with newer, unknown
performers.” The upcoming ses-
sions will feature McCoy Tyner, Phil
Woods, Carmen McRae, and the
Count Basie Orchestra.

Furst says that most releases will
be more than an hour long, consis-
tent with the label’s CD focus, which
he acknowledges as priming the
company’s interest in beefing up its
jazz output. Indeed, he says that no
decision has been made to release
albums in other formats, although
Denon has produced limited runs of
premium cassettes for the Lester ac-
quisitions.

Similarly, Minneapolis-based In-
tersound, which has prospered with
its classical Pro Arte line, has un-
veiled its digital jazz line, Pro Jazz,
with an initial release of CDs and
chrome cassettes by Lew Soloff,
Steve Gadd, Dave Grusin, Sadao
Watanabe, the Manhattan Jazz
Quintet, and the Dukes of Dixie-
land. Again, the CD market has
spurred the move.

“What we looked at was the tre-
mendous growth we've seen in clas-
sical music with compact disk, and
we see a lot of the same signals in
the jazz market,” says Steve Vining,
the company’s vice president of
a&r. “If you look at the demograph-
ics, this seems like it could be the
next area for major-market growth.”

Vining is among those who cite
the major labels’ need to fill the CD
pipeline with mainstream pop at-
tractions as an unintentional ally. “It
gives the independents who can
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make specialized music their priori-
ty the room to be effective,” he says.
He adds that the Pro Jazz catalog,
while starting with a number of mas-
ters licensed from abroad, will most-
ly be produced in-house, encom-
passing mainstream, fusion, and
big-band projects. Sessions will be
produced live to two-track digital in
most cases, although multitrack
dates may be produced should spe-
cific projects require the mixdown
flexibility offered by that approach.

Meanwhile, jazz producers are
also flocking to CD as a key vehicle
for the idiom. Albert Marx, whose
Trend, Discovery, and Musicraft
lines include both vintage catalog
masters and new recordings, had
been stockpiling digital masters for
several years when the configura-
tion became available. During the
past year, he, like other smaller jazz
labels, has thrown his hat into the
digital ring, focusing first on his digi-
tal masters to tap into consumers’
interest in true digital-to-digital
transfers. Marx has also sought to
exploit the format’s longer playing
time by coupling material from dif-
ferent albums on single disks.

An early digital advocate, produc-
er Jeffrey Weber, has launched his
own label, En Pointe Compact
Discs, after years of producing di-
rect-to-disk and two-track digital
masters for major labels. For his
new venture—a partnership with
CMS Digital, a major digital rental
and preparation house on the West
Coast—Weber has retained CD re-
lease rights to recent productions
for other labels, including his initial
albums by David Benoit and Fred-
die Hubbard. In true indie fashion,
Weber sees a boutique line with be-
tween 12 and 16 annual releases.

These are just examples of the lit-
tle disk’s long shadow, of course.
Virtually every significant jazz label
has added CDs to its product line,
and a number of major recording
executives frankly admit that CDs
are now essential to any line hoping
to compete effectively. Manhattan/
Blue Note chief Bruce Lundvall, for
example, says that the Blue Note re-
issue program is being tailored to
the CD’s momentum, with recent
monthly releases sized down in part
to allow an expected jump in CD
production during the third and
fourth quarters. With that increase,
Lundvall sees CDs as an automatic
feature of each new set of titles; he
also stresses plans to release CD
versions of new recordings on a rou-
tine basis.

A pro-CD posture is evident at
CBS, Concord Jazz, Fantasy, MCA/
Zebra, Muse/Savoy, the WEA la-
bels, and other prominent lines. And
RCA’s newly reactivated jazz divi-
sion, which will span fusion and new
age projects as well, also cites CD as
an immediate priority. All agree that
the CD is offering a unique oppor-
tunity to improve their profitability.
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(Continued from page J-4)

jects coordinator Merrilee Trust, de-
scribing an attitude that character-
izes many indie jazz labels.

New or soon to be released from
the various Concord logos: a Gerry
Mulligan/Scott Hamilton date (Mul
ligan’s Concord debut), a pairing of
George Shearing and classical
French hom player Barry Tuckwell,
and albums by Woody Herman
(marking his 50th anniversary),
Grammy winner Tito Puente, and
the husband/wife team of Airto and
Flora Purim.

Berkeley-based Fantasy Records
enjoys such a prominent position in
jazz, and has such a large catalog of
titles among its various labels, that
one might be tempted to classify the
company as a major, rather than an
independent. Fantasy’s labels in-
clude Milestone, Contemporary,
Prestige, and Galaxy. The firm also
distributes labels formed by two leg-
endary producers, Fred Catero’s Ca-
tero Records and Orrin Keepnews'
Landmark Records.

Jazz lovers can look for a bumper
crop of new releases this summer
from the Fantasy camp, including ti-
tles by Azymuth, Frank Morgan, the
Art Farmer/Benny Golson Jazztet
featuring Curtis Fuller, Dave Frish-
berg, Jackie Cain & Roy Kral, Terry
Gibbs, and numerous others. Also
due is the first collaboration of
Hank Crawford and Jimmy
McGriff, and a solo release from
Azymuth keyboardist J R. Bertrami.
Fifteen new limited-edition Original
Jazz Classics will bring the catalog
of premium reissues to 40.

On the pop side of jazz, Dave
Grusin and Larry Rosen’s GRP la-
bel has survived a once-rocky busi-
ness climate to emerge as a signifi-
cant independent. The label was
originally a subsidiary of Arista, and
Grusin and Rosen had to make
some hard choices when the parent
label severed ties with their opera-
tion.

“When the situation came to an
end in 1983, we had to decide if we
were going to go back into produc-
ing for other labels or stick out on
our own,” says co-president Rosen.
“We'd been recording digitally since
1978, and we saw that compact
disks were coming. We also saw that
all the major labels were dropping
their jazz artists, the kind of people
that we wanted to record. There was
a space for it. And as things tured
out, we made the right decision.”

GRP has since emerged as a pop-
ular label—particularly among CD
enthusiasts—attracting loyal fans
with the likes of Lee Ritenour, Dave
Valentin, Kevin Eubanks, Diane
Schuur, Billy Cobham, and Chick
Corea, along with the label’s co-
founder Dave Grusin.

The label has also made a com-
mitment to mainstream jazz, record-

(Continued on page J-20)
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(Continued from page J-3)
Note series. The sales success of
classic jazz albums indicates that
there’s a whole new audience for
the kind of jazz that doesn't get
played much on the radio.

One factor fueling the success of
jazz reissues—and of jazz record-
ings in general—has been the com-

pact disk explosion. The jazz audi-
ence tends to be an audiophile
audience, interested in sound quali-
ty as well as musical quality, and jazz
sales have accounted for a consider-
able chunk of overall CD activity.
The most visible CD success story in
the jazz area has been the fusion-ori-
ented GRP Records, but jazz CD ac-
tion tends to cut across stylistic lines

and has also provided a major boost
for a number of artists and labels
specializing in the more “pure” vari-
eties of the music.

The continued success of straight-
ahead, non-crossover jazz in perfor-
mance—especially on the festival
circuit, which promises to be as ac-
tive as ever this year—is another fac-
tor that bodes well for the health of
the music in all its variations. It’s

BRAND NEW FROM THE INNER SPARK CREW!

J\/\_, STEVE CLAYTON & DEREK SMITH

-

ALL AGLOW AGAIN

questionable whether the festival
scene would be thriving today if it
weren't for the generosity of such
corporate sponsors as JVC and
Playboy—but on the other hand,

7 the willingness of major corpora-
86 f {SOV 501) tions to put their money behind jazz
l/\/\/\M"t Hinton Bobby Rosengarden is an encouraging sign of t.he level of
A respectability the music has at-
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= It's also encouraging that people
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love the music without the tools and
the know-how to keep it alive in the
marketplace.

The Jazz Times convention, orga-
nized by the magazine of the same
name, is a potent symbol of the jazz
industry’s maturity. The fifth Jazz
Times gathering, set for this Sep-
tember in New York, may not mean
as much to the public as, say, the
Monterey or JVC/New York festi-
vals. But the willingness of industry
professionals to pool their resources
and put their heads together for the
greater good of jazz may ultimately
mean a whole lot more for the mu-
sic’s survival and growth.

That survival seems assured for
the foreseeable future, and there are
certainly more than a few signs
pointing to growth. The renewed in-
terest of the major labels; the rela-
tively healthy state of the nightclub,
concert, and festival scenes; the in-

flux of jazz and jazz-inflected sounds
on non-jazz radio stations; the emer-
gence of a home video market for
jazz (as well as new signs of recep-
tiveness to jazz-oriented video pro-
gramming on cable and broadcast
TV, heralded by VH-1's “New Vi-
sions”); even an unexpected devel-
opment like the impending release
of “’Round Midnight,” a jazz-orient-
ed feature film—all suggest that jazz
may indeed be “back” in a commer-
cial sense.

It might be premature, and ulti-
mately unrealistic, to predict a true
breakthrough to widespread main-
stream acceptance—especially in
view of how difficult it is to define
“jazz,” or even “fusion,” to every-
one's satisfaction. But it does seem
clear that jazz and fusion are as
strong a force in the marketplace
now as they've been in a good many

years,

Cabo Frio

INDIES

(Continued from page J-18)

ing one-shot deals with Gerry Mulli-
gan and Dizzy Gillespie. Another
such date is planned for Stan Getz
with strings, and the label is contem-
plating a sequel to its Glenn Miller
Orchestra recording, which account-
ed for its best-selling CD to date.

Palo Alto/TBA, established on a
foundation of straight-ahead jazz,
has now tumed its attention toward
contemporary music, hoping to
achieve the same sort of popular ac-
ceptance that has been accorded to
GRP. Vice president Don Graham
says that with the exception of some
best-sellers, the company is phasing
out Palo Alto in favor of the fusion-
oriented TBA.

The TBA roster includes Victor
Feldman’s Generation Band—a
loose-leaf all-star ensemble led by
the pianist/percussionist/vibes
player/composer and featuring the
likes of Tom Scott, Chick Corea,
Chuck Mangione and Lee Ritenour.
The company also records the vocal
group Rare Silk, saxophonist Da-
mon Renti, and several new artists.

The key to the jazz indie: individ-
ual attention given to jazz product
by people who love the music. Also
on the horizon:

® Joe Fields’ feisty Muse Records
comes out swinging, adding the Eu-
ropean label Enja to its already im-
pressive catalog, which includes the
historic Savoy Jazz line. Muse is
readying new product from Woody
Shaw, Kenny Barron, John Stubble-
field, and the solo debut of trumpet-
er Wallace Roney, best known for
his work with Art Blakey.

® Don Schlitten’s Xanadu label will
continue to concentrate on its Gold
Series of re-released jazz gems plus

previously unreleased sides, includ-
ing “Bebop Revisted, Vol. 6,” featur-
ing tenor saxophonists John Hardy,
Eddie “Lockjaw™ Davis, and Paul
Quinichette, plus a '50s session by
guitarist Jimmy Raney.

® Trend/Discovery is going heawy
into compact disks with “nothing
but jazz and no fusion,” says presi-
dent Albert Marks. More than 15
CDs are already on the market, in-
cluding titles by the Bob Florence
Big Band, Clare Fischer, and Joe
Wilson.

® Two newer labels, Spindletop
and BlackHawk, are also active. The
catalog of the former includes fu-
sion keyboardist Dave Benoit and a
duo recording by veteran saxophon-
ist Eddie Harris and pianist Ellis
Marsalis (the father of Wynton and
Branford).

Blackhawk, under the direction of
jazz authority Herb Wong, boasts a
roster including Maynard Ferguson,
Stan Getz, Phil Woods, Abdullah
Ibrahim, and others. Seven June re-
leases bring the young label's count
to 14 titles.

@ Also enjoying reputations as pur-
veyors of great music are Uptown,
PAUSA, Stash, and other labels.
And while Norman Granz's Pablo
has been quiet lately, word on the
street is that a new Joe Pass date
will be released by fall.
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Ed Ochs; Assistant Editor, Robyn
Wells; Editorial Coordinator. Peter
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Douglas Brian Martin, Design &
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?ideo music

Truckin’ With Dokken. Elektra metal act Dokken’s clip for “It's Not Love” was
shot on the back of a flat-bed truck cruising down Sunset Boulevard. The
producer was Curt Marvis of The Company; directors were Jean Pellerin and
Doug Freel. Here, the crew closes in for some tight shots while the band plays

on.

Video Track

NEW YORK

VETERAN ROCKERS Joe Perry
and Steve Tyler teamed up with
Run-D.M.C. to lens a clip for the
rappers’ cover of Aerosmith’s
“Walk This Way.” The piece is a
battle-of-the-bands scenario in
which each tries to outplay the oth-
er. It was directed by Jon Small,
who also produced, with Lenny
Grodin, for Picture Vision. Tony
Mitchell served as director of pho-
tography. The video supports Run-
D.M.C.’s latest Profile album,
“Raising Hell.”

CBS International recording art-
ist Terry Mann’s video for “Barbar-
ian”’ was filmed at the now-defunct
Manhattan cabaret 8 B.C. The clip is
said to reflect Mann's East Village
roots and employs some 50 extras,
including members of local acts the
Tomboys, Hell At. Forty Feet,
Band Of Thieves, Harry Boy, and
the Dogs. Abigail Simon produced
for Manic/Tango; Tal Yarden di-
rected.

Left out of Video Track a few
weeks ago: Peter Israelson directed
Meli’sa Morgan’s clip for “Do You
Still Love Me” and Anita Baker’s
for “Sweet Love.”” Steve Saporta
served as executive producer.

LOS ANGELES

DAVID LEE ROTH HAS complet-
ed a video for “Yankee Rose” with
his new band, which includes guitar-
ist Steve Vai, bassist Billy Shee-
han, and drummer Gregg Bisson-
ette. [t was shot on location at San
Bernadino’s Orange Pavilion in
front of a live audience made up of
KCAL radio contest winners. The
piece was directed and produced by
Roth and Pete Angelus. Dominick
Sena served as director of photog-
raphy; Michael Ader was line pro-
ducer. The single is the first off
Roth’s upcoming Warner Bros. al-
bum, “Eat 'Em And Smile.”

N. Lee Lacy/Associates was re-
sponsible for John Cougar Mellen-
camp’s new video for “Rumble
Seat,” which recently premiered on
MTV. It was filmed on location in
Mellencamp’s hometown of Bloo-
mington, Ind., and is the fifth piece
to support his Riva/PolyGram re-
lease ‘“Scarecrow.” Fay Cummins
directed and produced it. N. Lee
Lacy also just wrapped Jeffrey Os-
borne’s clip for “You Should Be
Mine,” the first single off his new
A&M album, “Emotional.” It’s a
performance piece that was shot at
Myron’s Ballroom in L.A. Other
projects recently completed include
Sheena Easton’s video for ‘“So Far,
So Good,” Julio Iglesias’ ‘“Ameri-
ca,” and Suzanne Vega’s “Left Of
Center.”

Enigma recording artists the
Smithereens are making strides
with their debut video, for “Blood
And Roses.” The piece is currently
airing on MTV. It was directed by
Albert Pyun. The single is distribut-
ed by Capitol.

Video directors Tony Shiff and
Daniel Stewart formed Project
Three, an L.A .-based film and video
production company. The first clip
to come out of the new venture is
Rhino recording artist Kip Adotta’s
for “Life In The Slaw Lane.” The
team previously worked on videos
for Men At Work, Rick Spring-
field, the Motels, and Olivia New-
ton-John. The company can be con-
tacted at (213) 656-4574.

Edited by LINDA MOLESKI

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Video Track, Billboard, 1515
Broadway, New York, N.Y. 10036.

The Gompany Expands Into Longforms

Production House Works With Dokken, Others

BY JIM BESSMAN

NEW YORK With more leading
videoclip producers and directors
branching into alternative produc-
tion areas, Los Angeles-based The
Company is following suit with an
expansion geared mostly toward
longform productions instead of
commercials, documentaries, and
feature films.

The Company, headed by presi-
dent Curt Marvis and chief direc-
tor/partner Wayne Isham, is behind
three longforms for the new Elek-
tra Entertainment home video label
(Billboard, June 7), all set for re-
lease later this year. Just completed
is Howard Jones’ “The Last World
Dream” concert video, recorded in
the U.K. at the final show of the art-
ist’s “Dream Into Action’ tour.

Next month, an as-yet-untitied
Motley Crue clip compilation will be
assembled and linked by 15 minutes
of newly filmed material. Later,
new footage is scheduled to be shot
for an upcoming Dokken package.

Marvis and Isham are also shoot-
ing a Dallas Judas Priest concert, to
be presented in 90-minute home vid-
eo format by CBS/Fox as well as in
an abridged broadcast version.
While in Dallas, the pair will also
film conceptual material for use as
concert wraparounds.

Isham, noted for his experimental
directorial style, has headed The
Company’s shoots for Judas Priest
(*‘Locked In,” “Turbo Lover’);
Howard Jones (‘“Like To Get To
Know You Well”); and Motley Crue
(“Smokin’ In The Boys’ Room,”
“Home Sweet Home"”). He has also
directed videos for such diverse art-
ists as Rosanne Cash, Rod Stewart,
George Clinton, Heaven, and Psy-
chedelic Furs.

The director says The Company’s

strategy regarding longforms in-
volves both the need to branch out
into more profitable production ar-
eas and to help develop a potentially
viable home entertainment form.
“Music video is virtually a non-
profit business from the production
company point of view,” Isham
says. “The average video requires
$50,000 to $60,000 to produce four
minutes of material with the same

‘There are 3,000
hardcore fans of a
band who will buy
any videocassette’

production values of a 30-second
commercial costing $100,000 to
$200,000. But we don’t get the ac-
ceptable markup that commercial
producers get, nor do we receive
ownership of the product the way
broadcast producers do.

“So, the only reason for us to
make videos is either as a stepping
stone to other areas—features,
commercials, TV—or, more impor-
tant, for the opportunity to grow
with the expanding volume of mu-
sic-oriented video product,” he says.

Citing the Judas Priest concert
video as an example, Marvis says
that upon completing production he
will be able to take the work to pay
TV “just like a normal production
company, with finished product in
hand.”

“We have something to put on the
table for them, to show them the
kind of work we do,” he says. “Be-
yond that, there’s the growing place
for music programming in the home
video marketplace. By making long-
forms, we'’re investing in the devel-

PBS July 4th
Goncert Set

NEW YORK Rock won'’t be the
only musical genre filling the air-
waves this July 4, as PBS broad-
casts its sixth annual “A Capitol
Fourth” from the West Lawn of
the U.S. Capitol.

Music for the program will be
provided by the National Sym-
phony Orchestra, conducted by
Mstislav Rostropovich. Special
guests for the event, which airs
from 9-10:30 p.m. EDT, will be
Sarah Vaughan and pianist An-
dre-Michel Schub. Actor E.G.
Marshall will host the broadcast.

The evening of classical and
light classical works will include
Tchaikovsky’s Piano Concerto
No. 1, as well as a Henry Mancini
work commissioned for the con-
cert, “Salute To The Services.”
Also featured will be a selection
of George Gershwin songs sung
by Vaughan, and a musical trib-
ute to composer Aaron Copland,
in celebration of his 85th birth-
day.

opment of music programming as a
viable commodity with the indus-
try.”

Marvis says he’s convinced that
longforms will eventually pay off,
both for producers like his firm and
for suppliers. “There will be a solid
mainstream of titles that sell 15,000-
30,000 worldwide, and the disasters
that are expected to sell 200,000 but
only sell 2,000,” he says. “And while
there will be very few 200,000-unit
smashes on the level of Prince or
Madonna, those will perpetuate the
industry by causing others to feel
that they in turn can do perhaps
50,000 units.”

As for profitability with music
video longforms, Marvis says that a
clip compilation cassette is “virtual-
ly found money” because produc-
tion costs can be kept in the $10,000-
$15,000 range. Thus, profits are pos-
sible with sales of only 3,000 units
at a $19.95 price point. “There are
3,000 hardcore fans of any band
that will buy a videocassette,” he
says.

The Company’s primary goal at
the moment is to reap some earn-
ings from its own longform produc-
tion work. “We aren’t heavyweight
enough yet to ask for points or roy-
alties,” says Marvis. But he adds
that only “the top two or three mu-
sic video directors can suggest that
sort of thing” and says that some
companies have been rebuffed in
their requests for production cost
markups similar to those in com-
mercial production.

Still, Marvis finds that negotia-
tions with labels on longform pro-
ductions are now ‘“‘grounded on an
awareness of what is going on, rath-
er than aimlessly fumbl<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>