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Trust Fund Revenues
Mirror Industry’s Dip

EMI Offering Artists
Age 40 Pension Plan

By PETER JONES
LONDON-—Reccording artists under con-
tract to EMI Records here who qualify as pop
stars are being offered a pension plan for re-
tirement at age 40.

What's more. the plan has the approval of

the UK. tax authorities. and it’s being hailed
as the first to recognize the unusual and cycli-
cal earning patterns of most pop performers’
carnings.

As the plan is tailored specifically to the spe-
cial needs of British-based artists, Bhaskar
Menon, chairman and chief executive of EMI
Music worldwide. sees it as “an enlightened

(Continued on puge 59)

By IS HOROWITZ

NEW YORK-—Manufacturer sales of rec-
ords and tapes tor the first six months of the
vear dipped by about 7% as compared to the
similar period in 1979, payments to the Music
Performance Trust Fund indicate.

While fund revenues derive from companies
here and in Canada.and include contributions
on sales abroad. they nevertheless are consid-
ered toreflect shifting domestic sales patterns.

The Trust Fund, a joint creation of the
recording industry and the Amcrican Feder-
ation of Musicians, receives a shade more than
0.5% on manufacturer sales. based on sug-
gested list prices less certain deductions to fos-

er live performances by musicians.

Receipts from signatorics 10 the AFM agree-
Tentso far this year come 10 $6.231.000 for the
seriod ending June 30. says Martin Paulsen,
rustee of the fund. Past experience indicates

{Continued on page 64)
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C’right Infringement
Justice Dept. Priority

BMI Adopts Payouts
For Jingles Airplay

By IRV LICHTMAN

NEW YORK - In its first formal attempt to
establish a performance rate structure for com-
mercial jingles. BMI has launched a year-long
experiment of survey and payment.

This development has come to lightin a let-
ter to affiliates from Theodora Zavin. BMI
senior vice president. accompanied by the 40-
vear-old performing rights society’s new pay-
ment schedule. in effzct July 1. 1980.

Other changes include:

® BeginningasofJan. I, 981 there will no

(Continued on page 32)

By JEAN CALLAHAN

WASHINGTON-- Attorney General Benja-
min Civiletti has named copyright infringe-
ment as one of his top priorities in the govern-
ment's fight against white collar crime.

In a 50-page report the U.S. Justice Dept.
promises a major crackdown on record. tape
and film piracy which the government says
shows signs of organized crime involvement.

“We know more now about the extent and
magnitude of the problem.” savs Joe Tomp-
kins, an atiorney with the Justice Dept.’s crimi-
nal division. Tompkins adds that FBI intelli-
gence gathering has been aided by “a lot of
useful information we've received from the
record and motion picture industries.”

The Justice Dept.’s white collar crime report
pinpoints copyright violations involving man-

(Continued on page 64)
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There's nothing like a hot album to break the ice. And that’s exactl; what
ELLEN SHIPLEY has got with her latest release, “BREAKING THFOUGH
THE ICE AGE” (AFL1-3626). A wonderful collection of sensitive and
powerful rock 'n’ roll. Be sure to capture the magic of Ellen Shigley on
her Fall tour. On RCA Records. (Adverticement)

Experts At Gospel Forum

LOS ANGELES—Experts from various levels of both the gosoel and secular
fields will come together at Billboard’s first Gospel Music Conference at the
Sheraton Universal Hotel here Tuesday through Friday (23-26).

Radio, retail, television. labels. artists. booking agencies. praducers, adver-
tising agencies and publishers will attempt to bridge the historical gap between
the secular and gospel music industries.

Neil Bogart. president of Boardwalk Entertainment Co. and former head of

Casablanca Record .& FilmWorks will deliver the keynote speech Tuesday
(23). (Continued on puge 64)

Disco Imports Hot Items

By PAUL GREIN
LOS ANGELES—Imports are booming in the American disco market. as
DlJs turn abroad in their search for high-energy. club-oriented hits. Domestic
labels have mostly abandoned the uptempo pure disco sound in favor of cross-
over-minded disks fusing dance rhythms with ré&b. rock and new wave.
The boom is centered in metropolitan markets with easy access to import
disks: New York. Miami. Boston. Chicago, San Francisco and L.A. Most are
coming in from Canada, the U.K. and Italy.
The disks fall into two categories: those not available on domestic labels in
(Continued on page 49)

Cool evening breezes and hot blazing winds exemplify the sounds and
vocals of SEAWIND .. . Their newest album “SEAWIND™ was produced by
master musician George Duke who has taken SEAWIND on their most
adventurous musical journey yet . .. “SEAWIND" . . . a true vacation for
the musical mind. New on A&M Records and Tapes. (Advertisement)
(Advertisement)
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General News

LOS ANGELES—The striking
American Federation of Musicians
1s going after “pockets of resistance”
overseas now that it has caught its
first alleged runaway music scoring
'dCllVlly.

“We are now finding out about
people who are taking part in scor-
ing music overseas during our strike
against the studios,” states Mike
Melvoin, normally one of the
Coast’s best known jazz pianists, but
now a spokesman for the AFM’s
strike task force.

Melvoin points to the first an-
nouncement of someone charged
with taking music out of the U.S.
and having it scored in a foreign
country as the Federation’s first
hard knuckles act to thwart this ac-
tivity.

The individual charged by the
Federation with having the score for
a television movie recorded in Am-
sterdam is Johnny Fresco, a major
local orchestra contractor.

He is charged by the union with
taking the score for “For The Love
Of I,” a Chuck Frees Production, to
Amsterdam where he allegedly
hired Dutch musicians to record the
music.

Melvoin claims that this alleged
scab date resulted in the bulk of the
music for the film being recorded.
The U. S. union has an agreement
with its affiliated international
unions to prevent foreign musicians
recording music which is being held
back because of the present strike
against the film and television pro-
ducers, currently in its eighth week.

-AFM Stalks Overseas Recordi

By ELIOT TIEGEL

According to Melvoin, the Feder-
ation has sent a copy of the charges
to Fresco. The next step in the pro-
ceedings, according to Melvoin, is
for the Federation to bring Fresco
before a tribunal consisting of na-
tional and local officials and their le-
gal counsel. No date as has been set
for this proceeding.

Melvoin says that if individuals
are caught scoring music overseas,
they “will be in hot water when they
come home.” Fresco faces a $5,000
fine and expulsion—the same pen-
alty others face, according to the
union spokesman.

Thus far, the Federation claims it
has stopped film scoring in England,
Australia and now Amsterdam.

Melvoin points to Munich as one
of the “pockets of resistance” where

Americans are going to have their
music scored. Melvoin claims the
union in Munich is not strong, hence
the lack of unity with the U.S. Fed-
eration.

In addition to announcing its first
alleged violator of the no-scoring
rule during the strike, Local 47 offi-
cials and members picketed the
front gate of Universal Studios
Thursday (18). A band of star side-
men played at the demonstration.

The union has also formulated
phase two of its picketing activity,
according to Melvoin. “It will be
radically different in form.” Mel-
voin says. Once the AFTRA-SAG
strike is settled, the musicians plan to
have small groups of pickets at every
studio gate, starting at 6 a.m. “to give
the actors a line not to cross,” Mel-

ng Runaways-

voin explains. “We will have a
strong presence at every gate.”

Melvoin claims union member-
ship is solid behind the goals of
achieving parity with other artisans
who are paid for reuse of their skills
in films (which are shown on tv) and
on tv films themselves.

Comments Melvoin: “We watch
reruns of shows and the music runs
on and on in every market and no-
body gets anything. So there’s a
giant grievance.” Melvoin points to
the pacts which already pay musi-
cians for reuse on variety tv shows,
in commercials and in recordings
(through trust fund payments from
manufacturers). Television reruns.
That’s the key point around which
the musicians’ strike centers. There
1s no set date for a resumption of
talks with the film companies.

Los Angeles

HOT TIME—Herbie Hancock, left, jams with Carlos Santana on *‘Evil Ways”’
during Santana’s recent engagement at the Universal Amphitheatre in Uni-
versal City, Calif. Hancock also appears on Santana’s new Columbia LP,

la. 2

“The Swing Of Delight.”

Arista Charging College Stations Fee

By DOUG HALL

NEW YORK —Arista is the latest

label to charge most college radio
stations $150 for a year’s service on
AOR and jazz releases.

Arista’s AOR vice president of

promotion Mike Bone is confident
that despite hoots and hollers from
some college stations. the plan will
be accepted and other labels will fol-
low suit. “I’ve alrcady gotten a num-
ber of checks and
forms.” Bone says.

requisition

But at least one college station is

LOS ANGELES—Country radio

here is enjoying its biggest resur-
gence since 1973 when there were
seven AM and FM stations pro-
gramming the music. In the ensuing
years, country stations declined and
by 1979, KLAC-AM was the only
country station in this metropolitan
area.

In the last threc weeks, country ra-

dio in L.A. has mushroomed from
one station, KLAC, to four, with the
most recent change occurring at
KZLA-AM-FM, formerly an adult
contemporary outlet.

Earlier this month, KHJ-AM an-

nounced it was abandoning its Top
40 format for country.

The addition of KZLA to the

country bandwagon marks the first

out to fight back. Alex Crippen. mu-
sic director of WESU-FM Middle-
town, Conn., the Wesleyan station, is
organizing a boycott of Arista prod-
uct. which he says at some stations
even includes Arista catalog product

already in college station libraries.
Bone admits he’s gotten a number
of complaints including a letter with
the “s” in Arista spelling a dollar
sign. But he explains, “In the current
economic situation we had to take a
(Continued on page 23)

country music station on the FM
dial since 1978 when KGBS-FM
was sold and reincarnated as rock-
oriented KHTZ-FM. KFOX-FM, li-
censed in nearby Long Beach, pro-
grammed country from 1965-1973
before becoming K100, a rock sta-
tion.

Country radio in Los Angeles was

“at the peak of popularity from 1967-

1973 when KLAC, KGBS-AM-FM,

New Labels Jump Into the Race
Geffen, Handshake, Boardwalk, Mirage Get Rolling

“The concept of the label for the
most part is to develop new and excit-
ing talent”—Neil Bogart, president,
Boardwalk Entertainment Co.

“We’'ll sign quality artists regard-
less of whether they are superstars,
brand new or in the middle”—Ed
Rosenblatt, president, Geffen Rec-
ords.

“What I've really been excited by is
that so many attorneys, artists and
managers have told me they needed
new places to go, since they've been
bothered by larger rosters and the dif-
ficulty in breaking new acts”—Ron
Alexenburg, president, Handshake
Records.

LOS ANGELES-It’s off to the
races for the industry’s four new up-
start labels, Geffen, Handshake,
Boardwalk and Mirage, as initial
product begins to flow or is expected
to be released shortly. And during a
time when sales are still depressed,
the entry by such entrepreneurs as
Neil Bogart, Ron Alexenburg, Da-
vid Geffen and Jerry Greenberg
portends a healthy dose of pizzaz.

Geffen Records has made the big-
gest and fastest chart penetration
thus far with Donna Summer’s “The
Wanderer” at a starred 31 in its third
week on the Hot 100.

Handshake Records’ debut re-
lease, “My Guy/My Girl” by Amii
Stewart and Johnny Bristol is at a
starred 63. First release from Board-
walk is expected in October while
the first LP release from Mirage Rec-
ords, the Jerry Greenberg label,
Whitesnake’s “Ready An’ Willing”
has broken the top 100 on the LP
chart.

KBBQ-AM, licensed in Burbank.
KFOX-AM-FM, and KIEV-AM, li-
censed in Glendale, all programmed
country.

The dramatic increase in the num-
ber of country stations no doubt will
fuel competition, although each of
the outlets will be programming di-
verse forms of the music.

KZLA’s format change was kept
low key and came as a surprise to

Billboard (ISSN 0006-2510) Vol. 92 No. 39 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, piease send changes of address to Biliboard, P.O. Box
13808, Philadelphia, Pa. 19101, (212) 764-7376.
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By ED HARRISON

Geffen Records. more than the
others, has been shrouded in secrecy
and suspense from the name of the
label (only recently announced) to
the acts on the label, with thus far,
only Summer officially announced.

It appears that Geffen is utilizing
Warner Communications Inc.’s vast
resources in securing high priced su-
perstar talent, evident in the signing
of Summer and the anticipated sign-
ing of Elton John.

According to president Ed Rosen-
blatt, Summer’s album will be out
by Oct. 15. The only other release ex-
pected from Geffen this year is an-
other single although Rosenblatt
projects six or seven albums next

Chappe

year. “Quality comes slowly. We're
careful of who we sign,” he says.
Geffen Records, distributed by
Warner Bros., is utilizing the Warner
promotion team, which Rosenblatt
calls “the finest in the country.”
And despite all labels experi-
encing difficulty and frustration in
breaking new acts, Rosenblatt is
confident of overcoming any ob-
stacles, primarily because of the
strength of the Warner promotion
team. He cites Warners breaking
such new acts as the Pretenders,
Christopher Cross, Devo and Larry
Graham this year.
In addition to Geffen and Rosen-
(Continued on page 65)

Il Print Catalog To

Employ Leonard Publishing

By IRV LICHTMAN

NEW YORK-The Chappell
group of music companies is ex-
pected to switch to the Hal Leonard
Publishing Corp. for manufacture
and distribution of its print catalog,
according to an agreement in prin-
ciple reached between the two com-
panies.

The move marks Chappell’s sec-
ond affiliation with another print
company since it dropped its full in-
house print operation in December
1976 10 enter an exclusive associ-
ation with the Theodore Presser Co.

Chappell’s association with
Presser will continue until Nov. 30,
but Presser will continue to act as ex-

Now Boasting 4 Country Format Stations

even station personnel. Part of the
reason was to keep its competitive
edge with KHJ which won’t start
programming country until mid-Oc-
tober. The format change officially
started at midnight Friday (12)
when Chicago’s “Only The Begin-
ning” segued into Willie Nelson’s
“Midnight Rider.”

Unlike KLAC which is person-
ality-oriented traditional country.
and KHJ which will be personality
country-oriented rock. KZLA will
adhere to a modern country format
with no emphasis on personalities.

KZLA, with approval from the
Federal Communications Commis-
sion and its attorneys, are currently
simulcasting on the AM and FM.

(Continued on page 21)

clusive representative for Chappell’s
rental library in the U.S. and Can-
ada.

The deal. described as long-term,
marks a return by Hal Leonard to
the mainstream print field which it
left about 15 years ago. The 33-year-
old company, led by Keith Mardak,
chief operating officer, has, how-
ever, been a major force in pop song
arrangements for marching bands
and the easy-play organ methods
and songbooks.

The addition of the Chappell line,
containing one of the foremost cata-
logs in music publishing, does not
necessitate a broad expansion of Hal
Leonard’s accounts, according to
Mardak. “For all practical purposes.
we are now selling basically to the
same accounts as Chappell, both
dealers and jobbers,” he says.

6 Music Stop
Stores Shutter

LOS ANGELES — The earlier
hinted closing of the six remaining
Music Stop stores in the Detroit area
occurred last week. An official of
Liberty State Bank there, believed to
be the principal secured creditor,
stated the asscts of the three-year-
old discount chain were to be auc-
tioned to a single bidder Friday (19).

The chain at its peak had 12
stores. Neither Mary Keller nor Lou
Kwiker, believed co-principals in
Music Stop, could be reached at
deadline.

ayvog114g 0861 ‘22 H39W3I1d3S
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General News

Chi Concert Promoters Indicted
Investigation Of Soldier Field Shows Brings Charges

CHICAGO—A federal grand jury
investigation of summer rock con-
cert promotions has resulted in the
indictment of three concert promot-
ers here.

Charges against rock promoters
Bruce Kapp. Larry Rosenbaum and
Carl Rosenbaum were announced
Thursday (18) by U.S. attorney
Thomas P. Sullivan. The indictment

stems from the 1977 Super Bowl of

Rock concert series held at Soldier
Field.

Also named in the indictment is
Edward Cassin, who worked for
Ticketron in 1977 and was boxoffice
treasurer for the concerts.

Kapp is president of Celebration
Productions. Inc. here, which
worked in partnership with Flipside
Productions. Inc.

Flipside Productions, a concert
promotion firm. and Flipside. Inc., a
Chicago area record chain, are
owned by the Rosenbaum brothers.

The three promoters are charged
with defrauding the Chicago Park
District, the City of Chicago and
rock groups featured in the concerts
by under reporting ticket grosses for
each cvent.

Charges of padding expenses and
inflating complimentary ticket tal-
lies also are part of the indictment.

According to the indictment, the
promoters’ contract with the Chi-
cago Park District, which operates
Soldier Field. required 15% of gross
sales to be paid to the Park District
as rent for the facility. The City of
Chicago also collects a 3% entertain-
ment tax on gross receipts.

Rock groups taking part in the
1977 concerts were Emerson, Lake &
Palmer. Pink Floyd, Ted Nugent
and Peter Frampton. A separate
civil court action, in which two of the
groups demanded several million
doliars in damages, also resulted
from the 1977 concerts.

That action has reportedly bten
settled out of court.

Promoters are charged in 12
counts with violating federal mail
and wire fraud statutes in the grand
jury indictment. Each count carries a
maximum penalty of five years im-
prisonment and a $1,000 fine.

Cassin is charged with one count
of perjury in connection with his
April 1979 grand jury testimony un-
der a grant of immunity.

Cassin’s part in the alleged
scheme, according to the indictment,
was to “notify Ticketron’s computer
that large amounts of tickets had
been unsold and destroyed when the
defendants knew that these tickets
had actually been sold and not de-
stroyed.

The total number of tickets sold
for the four concerts that was re-
ported to the rock groups, the Chi-

By ALAN PENCHANSKY

cago Park District and the City of
Chicago, was substantially lower
than the actual number of tickets
sold at the four concerts.”

The grand jury investigation was
conducted principally by IRS and

FBI special agents who began work-
ing after reports concerning the con-
certs appeared in the news media
from the Better Government Assn,
tv station WTTW and the Chicago
Sun-Times.

o g v ~

WORKING GIRLS—Melissa Manchester meets Dolly Parton backstage at the

Universal Amphitheatre following her three recent shows there. Melissa’s

new Arista LP is titled “‘For The Working Girl.”’ Parton costars in an upcoming
film, “9 to 5,” about three secretaries.

LEASE RENEWALS

Malls, Developers |
Courting Retailers

By JOHN SIPPEL

LOS ANGELES—With rents es-
calating and lease provisions tough-
ening. interest in lease renewals of
new locations and alternative real
estate is increasing on the part of
U.S. chain record/tape/accessorics
stores.

Real estate specialists in chain
corporate offices note attirmatively
in a national canvass that developers
and mall realtors arc eagerly cater-
ing to record stores as tenants after
more than a decade of profitable ex-
perience with the industry.

Though the new regional enclosed
shopping center of more than
500.000 square feet is most desir-
able. Ray Samples, real cstate chief
for Stark Record Service of North
Canton. Ohio. sees downtown urban
renewal providing essential new
store space.

He agrecs with Rich Gonzales of
the Record Bar in Durham. N.C.
another realty expert who states:

FCC Deregulation Hearing
Spawns Spirited Arguments

By JEAN CALLAHAN

WASHINGTON “If people
want to hear all-music programming
they can use phonograph records or
prerecorded tapes,” Nelson Bowie of
the Citizens Communication Center
argued at Federal Communications
Commission deregulation hcearings
last week.

Bowie. speaking against deregula-
tion of radio by the FCC at two-day
hearings which ended Tuesday (16),
expressed the greatest fears of public
interest groups that radio deregula-
tion will mean the end of public af-
fairs programming turning at least

some stations into nothing more
than jukcboxcs.

In the other corner, communi-
cations lawyer Thomas Wall testi-
fied that radio deregulation should
give the FCC “more time to devote
to meaningful problems without ad-
dressing details.” Broadcasters will
continue to fulfill public service re-
quirements because “it’s good busi-
ness,” Wall added.

And FCC chairman Charles Fer-
ris seemed to go along with that
point of view. “l would like to relieve

(Continued on page 21)

“Certainly the number of new mali
openings is down, but turnover
space Is increasing. Malls built in the
carly *70s have renewals coming up.

(Continued on page 64)
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Record Companies

Tom Werman is named a vice president and executive producer of CBS Rec-
ords. Currently in L.A.. he was a staff producer for Epic. He’s worked with
artists inctuding Cheap Trick. Ted Nugent, Molly Hatchet and Blue Oyster
Cult. He joined the label in 1971 as assistant to the a&r director and became
director of talent acquisition in 1973. ... Roy Wunsch is upped to vice presi-
dent of marketing for CBS in Nashville. He
was formerly the director of marketing. . ..
Bobby Applegate elevates to vice president of
album promotion at Casablanca in Los An-
geles. He was director of AOR promotion. In
other department moves. T.J. Lambert,
former national promotion director, be-
comes vice president of national pop promo-
tion, and Jheryl Busby is named vice presi-
dent of r&b promotion. Having served posts
at Stax, Atlantic and CBS, Busby was recently Casablanca’s director of r&b
promotion. . . . Ervin R. Veg is tapped vice president of CBS International. S.A.
headquarted in Paris. He transfers from Milan where he served assenior direc-
tor of CBS Dischi. He’s been with the company since 1969. . .. Judd Siegal is
now vice president in charge of distributing and marketing at Ovation Records
in. Glenview. [ll. He held the same post at
Miami's Radio Records. . .. Triple moves in
Atlantic’s national promotion staff sec Sam
Kaiser upped to director of national singles
promotion. Lou Sicurezza promoted to di-
rector of field promotion, and Andrea Ganis
elevated to associate director of national sin-
gles promotion. Kaiser was director of field
'Wunsch operations. Sicurezza exits his post of re- Lambert

gional pop promotion director based in
«Cleveland and Ganis was formerly director of national secondary pop promo-

.
Werman

Applegate

tion. .. . Roxy Myzal joins Chrysalis in New York as album promotion man-
ager. Handling all album promotion for the label. she had been national pro-
motion director for Record Logic. . . . Keith Jackson is promoted to director of

product management for RCA’s black music division in New York. He joined
the label in 1978 as manager of black music
product merchandising. Previously. he was
national r&b promotion coordinator for
Polydor. . .. Clay Baxter steps in as artist de-
velopment director for EMI American/Lib-
erty. He will head that new department for
both labels when he transfer from Cincinnati
where he was EMIA/Liberty's Midwest re-
gional promotion representative for the past
two years. . . . Steve Shapiro steps up as West
Coast promotion manager for MCA in L.A. His previous posts were sales rep-
resentative and West Coast promotion manager. respectively. . . . Narendra Pa-
tel is appointed director of industrial engineering at CBS Records Inter-
national in New York. Starting with CBS as an industrial engineer in 1973, he
recently served as manager of industrial engineering for the international divi-
sion. Also, Bernard Bushkin bccomes super-
visor of reports and consolidations. He
moves over from Sterlin Drug. Inc.. where he
was accounting consolidations supervisor for
the pharmaceutical group. ... Michel Par-
enteau takes over as gencral manager for
Baby O Records in New York. He leaves
Brinton & Co. where he was head of East
Coast promotion. His post before Brinton
was director of national disco promotion for
Salsoul. . . . Harry Hoffman moves up as Capito!’s plant manager at Liberty/
United’s manufacturing facility in Roselle, N.J. A 35-year veteran at Capitol,
he was distribution center manager for the label’'s Winchester. Va.. plant. Si-
muitaneously, Eugene Rostalski 1s named manager of administration at the
Roseile plant. He was supervisor of computer operations at Winchester for the

last six years.

Busby Veg

Sicurezza

Kaiser

Marketing

Arnie Gross, chief of opcrations for Han-
dleman Co. in Detroit. has joined Pickwick
International’s rackjobbing division as cen-
tral regional division vice president. Oper-
ating out of the Minncapolis head dftice. he
will oversec the Minneapolis. Chicago, Des
Moinces. St. Louis. Dallas and Detroit areas.

Publishing

Rex Devereaux is appointed president of the Cannon Music Group in L.A.
The organization contains two publishing firms and Cannon Records. Deve-
reaux was executive vice president of the Scotti Brothers organization for four
years. . .. Jim O’Loughlin exits CBS subsidiary Heath/Leavy Music where he
was vice president four years. There will be no replacement for O’Loughlin.
who opened the first Intersong/Chappell
professional office in L.A. in 1974. ... Bill
Angle, a 1979 graduate of the Univ. of Puget
Sound and a graduate of the Univ. of Culi-
fornia at Berkeley. joins the First American oy
Record Group of Seattle as head of its pub- §
lishing wing. ... Eddie Buckles joins Ben
Speer Music in Nashville as catalog pro-
moter. He was a two-year member of Para-
gon Associates operations department. ...
David Shair moves over to Carl Fischer Inc. in New York as director of person-
nel administration of the publishing firm. He is a 10-year veteran of employe
relations at London Records.

Related Fields
Edward A. Gardner takes over as president of Cizek Audio Systems of Ando-
(Continued on page 64)
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‘ % Give the ift of music. & _ Distributed by CBS Records. © 1980 CBS Inc.

WE'VE BEEN SAVING THIS ONE FOR YOU!
THE NEW SINGLE, "S.0.S.
(DIT DIT DIT DASH DASH DASH DIT DIT DIT)”

9 05526

THE $.0.S. BAND’'S SMASH FOLLOW-UP TO THEIR PLATINUM SINGLE,
“TAKE YOUR TIME (DO IT RIGHT).' FROM THE SOON-TO-BE PLATINUM ,
“e DEBUT ALBUM," 'S.0.S.” ON TABU RECORDS AND TAPES. B
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LABELS’ VIEW

Country Radio
Rise Not Yet
Having Impact

By JIM McCULLAUGH

LOS ANGELES—Although U S.
label pop and rock promotion exec-
utives lament the radio avenues |ost
by stations which have switched to a
country format. they see no major
impact yet on their own strategies.

Typical is a comment from
George Chaltis, CBS director of na-
tional promotion, who says: “There
are still plenty of rock and pop sta-
tions out there.”

Notes Steve Resnick. national
promotion director for A&M: “We
will miss those stations switching
from pop and/or AOR formats to
country but it seems that wherever
stations change formats, others
switch to those formats filling in the
void. For example, if one station
switches from pop to country, an-
other will switch from whatever their
format is to pop.

“I think it will be a little tougher,”
he continues, “to promote pop and
AOR product until some stations re-
place those that have switched to
country. We’ll look for more outlets
to expose product, something we are
doing anyway. whether it is through
other radio stations, television or the
college market.

“We’re not anticipating any spe-
(Continued on page 63)

General News

me—

GOTHAM AWARD—Joe Cohen, executive vice president of the National Assn.

of Recording Merchandisers, presents New York Mayor Ed Koch with the in-

dustry’s first ‘‘Gift Of Music’” award on the steps of City Hall after a press

conference announcing the city’s second annual Music Week beginning Mon-

day (29). Seen, from left, are: Howard Beldock, president of the New York
Music Week Task Force, Koch, and Cohen.

EMIA/Liberty Pushing On Video

LOS ANGELES—EMI America/
Liberty is looking to step up its video
promotion activities by naming Clay
Baxter to the post of director of artist
development (see Executive Turn-
table).

Video at the company had been
under the jurisdiction of Frenchy
Gauthier, director of advertising
and merchandising, until it was
made a prime part of the newly
created artist development depart-
ment. The wing replaces an artist re-
lations decpartment, formerly

headed by David Bridger, who has
left the label.

Baxter says it’s his hope to get to
the point that a video is available on
every current album. He also looks
forward to the day that videoclips
are issued simultaneously with key
audio disks. He argues that even if
the clips don’t directly resulit in
record sales. they may lead radio sta-
tions to pick up a title.

Baxter is pitching the company’s
stockpile of videoclips to television

(Continued on page 70)
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Why is this man kissing the sidewalk
instead of cutting another hit record or
looking for new talent for his record

company?

Find out in the November 15th
issue of Billboard, which will in-
clude a special issue celebrating the
200th birthday of “Los Angeles:

The International Music/Entertain-

ment Capital.”

If you’ve got your nose in this
business in Los Angeles, don’t be
left out . . . Advertising deadline,
Oct. 10. Be there.

Billboard.

www americanradiohistorv com

WASHINGTON-The major
performing rights societies and
the Amusement & Music Oper-
ators Assn. filed their final con-
clusions in the jukebox royalty
rate adjustment hearing with the
Copyright Royalty Tribunal
Tuesday (16).

The Tribunal, charged by
Congress with the task of review-
ing the interim rate of $8 per
jukebox per year set in the 1976
Copyright Act, must issue its
findings in this matter by Dec.
31, 1980.

Filing jointly, ASCAP and
SESAC recommend that a com-
pulsory license fee be set at $70
§¢ per year per jukebox, subject to
annual adjustments reflecting
rises in the Consumer Price Index.

BMI proposes a royalty rate of
approximately $30 per jukebox
per year to be adjusted annually
in accordance with the Con-
sumer Price Index.

The jukebox trade group urges
the Tribunal to maintain the cur-
rent royalty of $8 per jukebox per
year, pleading the adverse eco-
nomic conditions of the jukebox
industry and arguing that juke-
boxes play an important role in
promoting music.

ASCAP and SESAC base their
proposition on marketplace
analogies, comparing jukebox

£ oo

‘FINAL CONCLUSIONS’ sss2000555000

Tribunal Receives
Jukebox Fee Pleas

By JEAN CALLAHAN

royalties to music license fees
paid for performing rights by
bars, restaurants, background
music services and foreign juke-
box operators.

Each of these groups pays an
annual royalty of more than $70
on the average, according to
ASCAP and SESAC.

BMI argues that its proposed
$30 royalty fee represents a com-
promise between maximizing the
return to copyright owners and
the economic considerations of
copyright users. The 330 fee
would amount to approximately
8 cents per day per jukebox,
equal to or less than the cost of
one play per day, according to

L

A Peat, Marwick, Mitchell &
Co. survey commissioned by the
trade group suggests that the av-
erage annual revenue of a juke-
box is $754, the average annual
operating costs per jukebox is
$673 and the average gross profit
is estimated at $88.

The performing rights societies
criticized the Peak, Marwick re-
port which had a response rate of
approximately 14%. The re-
sponse rate decreased to about
5% on questions concerning reve-
nue, cost and number of juke- %
boxes and games, according to
BML.

I

?
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Zondervan, Paragon Cook
New Joint Music Operation

By GERRY WOOD

NASHVILLE—-The Zondervan
Corp. and Paragon Associates have
entered into a joint venture, creating
a major new Christian music oper-
ation.

Named the New Benson Co., the
independent firm, owned jointly by
Zondervan and Paragon, has a mas-
sive roster of more than 100 acts on
15 affiliated labels.

With a range of artists that spans
from traditional Southern gospel to
new wave religious music, the ven-
ture is headed by Rob MacKenzie,
president, and a six-member board
of directors.

Details of the enterprise were re-
leased in Nashville at the New Ben-
son Co. headquarters where a week-
long sales convention kicked off the
new relationship.

The New Benson Co. projects
sales of some $20 million in its first
year, according to MacKenzie.

The new company was formed af-
ter Zondervan, based in Grand Rap-
ids. Mich., purchased the Benson
Co. for $3.6 million. Zondervan offi-
cials asked MacKenzie, president of
Paragon and—at the time a consult-
ant to Zondervan—to become presi-
dent of the newly purchased com-
pany.

“I refused,” MacKenzie told Bill-
board. “I had strong loyalties to the
company we had built (Paragon),
and to the people and concepts un-
der which we were operating.”

After serious negotiations, Zon-
dervan in a bold departure, agreed
to a joint venture. Zondervan con-
tributed the assets of the Benson Co.
while Paragon did likewise with its
assets. The board of directors con-
sists of two persons from Zondervan,
two from Paragon and two chosen
by both companies.

“We’ll have label autonomy in the

WEA style,” advises MacKenzie.
“Each label head will have the free-
dom (o create the label’s style and
direction.” Also, similar to WEA,
one sales force will handle sales for
all the labels.

The record firms distributed or
co-owned in the venture are Milk &
Honey, Lamb & Lion, Heart-
warming, Impact, Ariel, Pilgrim/
America, Newpax, Paragon, Refuge,
Triangle, New Dawn, Jim, Green-
tree, Benson and Starsong.

They carry such acts as Pat Boone,
Debby Boone, the Rambos, Doug
Oldham, Gary Paxton, Cynthia
Clawson, Dallas Holm, Terry Brad-
shaw, Larnelie Harris and the Andy
McCarroll Band. Refuge Records’
first two acts are Joe English, former
drummer for Paul McCartney and
Wings, and Bonnie Bramlett.

3 PLANS FOR
KORVETTES

NEW YORK-—The latest settle-
ment arrangement reported offered
by Korvettes to its creditors involves
a choice of three plans: 60% of an
agreed balance would be paid im-
mediately in settlement of the entire
debut; in a 70% settlement, 40%
would be paid within 30 days and
30% paid by June 1, 1981; fora 100%
settlement of an agreed balance,
creditors would accept 30% immedi-
ately, 30% on June 1, 1981 and 40%
on Jan. 1, 1982.

Prior to this development, Kor-
vettes said it would settle with its
creditors in terms of “100 cents on
the dollar,” with 30% to 40% pay-
ment within 30 days and the balance
within six to 12 months.

ad

e et
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“REBEL, REBEL" (wss 4958

IS THE DEBUT SINGLE FROM ONE OF THE YEAR'S
MOST TALKED-ABOUT AND PROVOCATIVE ALBUMS, WASP

(BSK 3451)

SHAUN CASS'DY THE ARTIST.
TODD RUNDGREN ¢ rrooucer

PROUDLY PRESENTED BY WARNER BRO5. RECORDS.
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PROGRAM: TELEKON,
THE NEW ALBUM FROM
GARY NUMAN.

De ver N
Sa ancisco

REPLICAS GARY NUMAN vVancouver
ON TOUR: Seattle

Portland, Gregon
Toronto Long Beach, Calif
Montreal Santa Monica
Boston San Diego
Passaic Phoenix
New York City Tucson
Pittsburgh Dallas
Columbus Norman, Okla
Indianapoiis Houston
Ann Arbor Miami
Chicago Orlando
Madison, Wisc Lakeland
Milwaukee Atlanta
St. Paul 6  Johnson City, Tenn
Omaha Philadelphia

Producd by Gary Numan SD 38117
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Financial

Betamax’s Success
Sparks Sony Stock;
Electronics Advance

By GEORGE KOPP

NEW YORK —Sony Corp. is lead-
ing the pack of electronics stocks
showing advances on the New York
Stock Exchange. Sony’s third quar-
ter results show dramatic sales n-
crease for its Betamax VCRs, : nd
the surprising strength of the hc ne
video industry in general is cited by
analysts as a major reason for in-
vestor confidence in the electronics
industry as a whole.

Commenting on Sony’s perform-
ance, Consumer Products president
Joe Lagore leaves open the possi-
bility that Sony will introduce a low-
priced VCR next year.

“Sony has never been in the busi-
ness of coming in at the low-end of
the price scale,” Lagore says, “but
we are studying price very carefully.
We will be competitive.”

Lagore notes that even low-priced
VCRs cannot be called low-end
items. But in all its consumer prod-
ucts Sony has positioned itself at
higher price points than its competi-
tors. The latest example is provided
by the company’s Walkman stereo
cassette player, introduced last year
and reportedly enjoying brisk sales.
Similar units from Panasonic and
Teledyne have been brought out at
$40-350 below Walkman’s $200 list
price.

Sony’s lowest-priced VCR, the SL
5400, carries a suggested retail price
of $1,250. Even with heavy discount-
ing the Sony machine cannot beat
the suggested list price of many so-
called stripped-down VCRs, offer-
ing aminimum of features. Retailers
say the VCR is still a price-domi-
nated product. In at least one market
a JVC VHS model can be had for
$499.

In domestic sales, Sony’s Beta for-
matstill lags significantly behind the
rival VHS format, invented by Mat-
sushita of Japan, and marketed here
by RCA, Magnavox, Panasonic and
JVC, among others. Estimates of the
VHS-Beta market split range from
about 70%-30% to 65%-35% in favor
of VHS.
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Worldwide, however, Beta ap-
pears to be gaining. Sony’s third
quarter sales of VCRs are up 68%
over last year according to the com-
pany’s recently released figures. The
first nine months of fiscal 1980 show
sales gains of 67.3% for VCRs. These
figures make VCRs far and away
Sony’s fastest growing product cate-
gory.

Sony’s stock has been the most ac-
tive on the New York exchange for
the last four weeks. The company
showed net income gains of 173.9%
for the third quarter and 270% for
the first nine months. Excellent
gains have been made by all product
categories over the nine months, in-
cluding audio whose sales rose
19.7% for that period.

Electronics stocks in general have
been gaining. Most have reached or
surpassed their 52-week highs. An
exception is RCA, but analysts say
that doubts about NBC are keeping
the stock steady. If the videodisk
program is a success, they say, this
could cause a resurgence of investor
interest.

Blank tape also appears to be an
area of major growth in the next few
years as the manufacturers expand
production to provide the exploding
videotape market. TDK, for ex-
ample, will raise almost $!1 billion
with the aim of tripling its videotape
production in the next three years.
There are rumors that TDK stock.
now traded only overseas, will be of-
fered on the New York exchange.

In a position paper issued last
spring, TDK vice president and gen-
eral manager Ken Konda said that
dollar volume in the blank tape mar-
ket would be 80%-20% audio to
video this year. By the mid-’80s the
mix should be 50-50, and by the late
’80s video should surpass audio. One
insider says: “They expect this busi-
ness to be so big it’s obscene.”

Departing Maxell vice president
Gene LaBrie compares the blank
tape industry to “the record business

(Continued on page 62)

*TWO-MONTH DRIVE

' Harmony Hut Clout |
. On $5.98 Midlines

i

NEW YORK-—Greatly encour-
aged by sales of $5.98 midlines, the
24-store Harmony Hut chain will
devote a “substantial” part of its fall
promotional campaign to this prod-
uct.

The drive, reports Stu Schwartz,
chairman of the East Coast-located
units, will get underway Oct. 1 and
continue through Thanksgiving
Day.

“We’re not only encouraged by
the development of the $5.98s,” says
Schwartz, “but also by the support
given to marketing and promoting
them by the manufacturers.

“We're getting a quicker response
to requests for co-op dollars than for
other product we want to advertise.
There is a healthy element of dealer
and manufacturer cooperation here
at a time when we’re virtually at
odds with them on other matters.

That manufacturer co-op dollar
support, from CBS, WEA, RCA and
MCA, will be combined with Har-
mony Hut’s own dollar contribu-
tions to the promotion. Latter will
take the form of in-store material

created by the company, in addition
to placement of $5.98 product in key
traffic areas.

During the six-week period, Har-
mony Hut will maintain a sale price
on $5.98 LPs of $4.49 and $4.99 for
tapes. Other than sale merchandise,
this product regularly sells at list.
Harmony Hut’s $7.98 and $8.98 list
product carries a shelf price of 50
cents off the list.

Following a print ad splurge dur-
ing the six-week period, Schwartz
says in-store support will carry the
burden of promoting the midlines
through Christmas.

Schwartz, who says the reorder
pattern on $5.98s is indicative of a
good sales response, notes that the
new midlines “reverse industry phi-
losophy.”

“The industry has been chastized
for putting its hottest product on sale
and selling catalog at high prices.
We are now becoming an increas-
ingly traditional-type retailer.”

Overall, Schwartz cites. a strong
upswing in sales in August that has
carried through into September.

Korvettes
Future
Weighed

NEW YORK—Korvettes future
role in music industry sales, esti-
mated at $60 million when the ailing
retailer operated a web of 57 stores
in the Northeast several years ago, is
thrown into further doubt with the
dismantling of the chain’s music
merchandising department.

Itis.understood that high level ex-
ecutives of the section, numbering
12 at one time, are no longer associ-
ated with the company, but it could
not be officially determined at press-
time whether Dave Rothfeld. vice
president in charge of recording ac-
tivities, had also left the retailer.

The chain is attempting to pay
off its creditors through a public sale
through the Ohio-based Value City
retail/liquidator operation. Its re-
maining 31 outlets, including its two
leading factors in recording sales,
the Fifth Ave. and 34th Street loca-
tions here, continued to remain
closed last week.

This is in preparation for a liqui-
dation sale which is scheduled to
continue through Christmas. Signs
on Korvettes entrances state:
“Closed For Inventory. Watch For
Grand Reopening Sale.”

Recording inventory at the exist-
ing outlets is understood to be “dras-
tically reduced,” with only browser,
slower moving product available.
During Korvettes’ heyday, the chain
had has much as $10 million in in-
ventory on hand.

IUs also likely that following the

(Continued on page 32)

Nashville’s
Broadening
Its Image

By ROBYN WELLS.

NASHVILLE—That Nashville’s
musical range stretches beyond the
country and gospel fields is one of
the industry’s best-kept secrets. But
the new Tennessee Performing Arts
Center (Billboard. Sept. 20, 1980)
may well prove to be the venue the
city needs to establish itseif as a total
music entity, many local industry
leaders believe.

“The most dramatic effect the
opening of the center will have is
that it will break down most of the
barriers that have existed about the
types of music that Nashville pro-
duces,” predicts Dave Maddox. ex-
ecutive secretary for both AFTRA
and the Screen Actors’ Guild. “It is
going to creatively stimulate the in-
dustry here.”

Notes Ed Shea. national director
of public affairs for ASCAP: “The
center will provide exposure of the
Nashville scene to all the performing
arts and vice versa. It will serve as a
bridge between country and all
kinds of music.”

“Mel Torme commented that the
Nashville Jazz Machine, which he
used to back him up. was second to
none.” adds Don Butler. president
of NARAS and executive director of
the Gospel Music Assn. “Yet many
people, even within this community,
are unaware of the high quality of
Jazz, pop and classical music that ex-
ists here.” Torme was one of the acts
on the center’s impressive opening
week lineup, which also included
the Cincinnati Pops Orchestra and
Judy Collins.

Most industry leaders are anxious

(Continued on page 43)
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_ Market Quotations

As of closing, September 18, 1980

1980

High  Low HEME
1% % Altec Corp.
39 26 ABC
36% 27% American Can
28% 14% Ampex
5 2% Automatic Radio
55 42% CBS
37 27  Columbia Pictures
8% 4  CraigCorp.
53% 40'% Disney, walt
12 7 Filmways, Inc.
20% 11 Guit + Western
14% 7% Handieman
13 5% K-tel
37% 25% Matsushita Electronics
57% 44% MCA
19% 10 Memorex
607% 46% 3M
63% 41% Motorola
37 23% North American Philips
8% 4% OrroxCorp.
22% 13% Ploneer Electronics
28 18%2 RCA
16 6  Sony
33% 20% StorerBroadcasting
7 3 Superscope
35% 25% Taft Broadcasting
19% 14% Transamerica
39% 29% 20th Century-Fox
62% 34% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 - 1% 2%
Certron Corp. 6 — % 1
Data Packaging 5 - 9 9%
Electrosound
Group 5 - 5% 5%
First Artists
Prod. 10 - 3% 3%

P-E (;S&I;:s) High Low Ciose Change
[ 34 % t 1% Unch.
6 3t1  33% 33% 33% + %
6 167 33% 32% 32% - %
12 586 27% 26% 26% - %
o 43 3% 3% 3% - %
8 1000 542 53% 53% + %
8 353 36% 36 36 - %
o 13 6 5% 6 + %
12 742 50% 49% 49% + %
[ 122 9% 9% 9% - %
5} 3852 20% 20 20% - %
8 415 14% 13% 14% Unch.
12 11 1mh 11 11 - %
10 129 37% 37% 37% + %
9 380 52% 52% 52% Unch.
[ 149 16%  15% 15% - %
1" 1081 61% 60% 60% + %
1 1616 65% 63% 64% + 1%
6 104 36% 36 36% - %
36 34 8 7% 7% - %
16 1 22% 22% 22% =
8 1592 28% 27% 27% - %
14 9748 16% 15% 15% Unch.
10 379 31%  30% 30% + Y
0 149 6 5% 6 Unch.
9 169 30% 30 30% + %
5 1157 19% 19% 19% + %
6 116 38% 38% 38% - %
15 513 62% 61% 62 - %
OVERTHE P-E Sales 8id Ask
COUNTER
Integrity Ent. 0 - 1% 1%
KossCorp. 9 - 8% 9
Kustom Elec. 0 - 1 1%
M. Josephson 8 - 12 12%
Recoton 7 - 1% 1%
Schwartz
Bros. 0 - 19/16 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above Information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213)841-

3761, member New York Stock Exchange. Inc

Certron Corp. Posts
21% Boost In Sales

LOS ANGELES—Certron Corp.,
tape manufacturer, reports a 27% in-
crease in sales during the first nine
months of the year.

Sales for the nine-month period
ended July 31 were $16.153.000.
compared to $12.682.000 for the pre-
vious period. Net earnings before
dividends on preferred stock were

(Continued on page 62)

FOR SALE

DELUXE COMMERCIAL
OFFICE BLDG.
TOLUCA LAKE
(BURBANK)

ADJACENT
NBC/HOLLYWOOD

BURBANK STUDIOS
PRINCIPALS ONLY

MIKE HACKMAN
MAJESTIC REALTY CO.
(213) 685-5380
(714) 636-8444

EAGLES

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.
2201 Lockheed Way,
Carson City, Nev. 88701

DOESN'T
CONSUMER
ADVERTISING
REACH

DEALERS
&
PROGRAMMERS?

| It sure does.

Indirectly. When you reach a
dealer or programmer through
national consumer advertising,
you do exactly what you in-
tended. You reach him as a
consumer, not as a business-
man. You're attempting to
sell him a bill of goods while
he's eating his breakfast, or
watching a sports contest, or
listening to his favorite pro-
gram.

You're trying to talk business
when he's trying to forget busi-
ness.

There's a very logical way of
giving your product and com-
pany full and frequent cover-
age of the trade, however.
Your advertisements in mer-
chandising publications, like
Billboard, enable you to reach
through the entire distribution
chain with your message. To
turn on those who turn on
millions. And we can prove it—
with case history after case
history.

Billboard.

... where advertising sells records

advog118 0861 /2 H39W3Ld43S
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General News

WEA ’80 Sales Road Show Highlights

WEA’s recent annual road show
presentation of new product in-
cludes these highlights: above—
Henry Allen, Cotillion's president, is
serenaded by Sister Sledge at the

Philadelphia meeting; top right—
newly appointed Geffen Records
president Ed Rosenblatt, left, with
WEA president Henry Droz and Mo
Ostin, Warner Bros. Records chair-

ATTENTION!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE, TELEX OR IN PERSON
9:00 AM to 9:00 PM Daily & Sa:.
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..

WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON’T KNOW ABOUT US,
IT’'S TIME YOU DID!

Come see for yourself. We don’t have specials and you dcn’t have to buy
any quantity ever. We have the lowest overall prices in the industry every

dayoftne Yo' WE WILL NOT BE UNDERSOLD

ALL LP's AND TAPES

$6.98 s 25 $7.98 s
List A List

the invoice.

order.

We can ship C.0.D.—Sight Draft—Letter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

480 s0.98 5550

We have a complete selection of Digital, Superdisc and
Direct-to-Disc of every known label.

NOTICE TO OUR FOREIGN CUSTOMERS— ]

We can prepare a Pro-forma invoice for you upon which

you can make funds available to us on the amount of

SINGLES—90¢ EACH

(Prices are for
all domestic
records & tapes)

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$100 Minimum order shipped

KING KAROL "0
126 west 42nd Street, DR

Y
% (Between Broadway and 6th Ave.) New York, N.Y. 10036
212/354-7684

Telex: 236601

man at the Dallas meeting; right
center—Pete Stocke, center, ac-
cepts the branch manager of the
year award for his work in Phila-
delphia. Flanking him are Droz and
Rich Lionetti, WEA's marketing and
sales vice president; below right—
members of the top New York
branch include: Al Westphal, Mike
Holzman, Droz, Paul DeGennaro,
Barry Eisenberg and Marv Slaveter.

Suit Names
K-tel, Others
Over C'rights

MINNEAPOLIS — K-tel Music
Ltd.. Imperial Music and Rick Kives
allegedly used copyrights without
securing licenses and appropriated
portions of Gary “U.S.” Bonds’
recordings without permission. ac-
cording to a suit filed in Federal Dis-
trict Court.

Rockmasters Inc., a Norfolk. Va.,
music publisher and production
firm operated by Frank Guida, ac-
cuses the international record/tape
television marketing firm of the il-
licit procedures, seeking injunctions
to halt the contended practices and
damages.

The complaint charges six Rock-
masters copyrights including
*School Is Out,” “Quarter To
Three” and “New Orleans” were
misappropriated by the defendants,
whose U.S. headquarters are here.

The plaintiffs scek separate dam-
ages for misuse under the old and
new Copyright Acts. Under the old
act, the plaintiff asks at least $1 per
infringing copy manufactured by
the defendants and $5.000 per in-
fringement. Under the new act, the
Guida firm asks statutory damages
including but not limited to $50,000
per infringement.

For unauthorizedly duplicating
recorded performances by “remas-
tering,” Rockmasters secks not less
than $500,000 sustained damages
and $1 million for punitive dam-
ages.

wwWwW americanradiohistorv com

Do you specialise in

ARABIC MUSIC?

An international record-company

offers strong Arabic repertoire
(Libanese, Egyptian including the Koran)

Write to P.O. Box No.: 380,
1115 ZH Duivendrecht, The Netherlads
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SUW/ERTRAMP

RECORDE

A LIVE, 2-RECO

D IN PARIS,

SP-6702

Z{

D SET

NOV. 29, 1979

ON A&M RECORDS AND TAPES

PRODUCED BY PETER HENDERSEN AND RUSSEL POPE MANAGEMENT MISMANAGEMENT. {NC ‘?
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Listening Booth
Opens 3 Stores

PHILADELPHIA—The Listen-
ing Booth, the area’s largest record,
tape and audio chain, has opened
new stores in the Quakerbridge
Mall. Lawrenceville. N.J.; the Outlet
Store. Cherry Hill. N.J.; and Oxford
Valley Mall, Langhorne, Pa.

Listening Booth is spread over a
wide area in Eastern Pennsylvania
as far out as Harrisburg and York. In
Southern New Jersey, it now has 18
stores. Only two are in Phila-
delphia—one in the center city and
the other in North Philadelphia.

The three store grand opening was
marked by a “sell-a-bration™ at all
the stores with special reductions on
all records and tapes. with specials

(Continued on page 64)
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We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Lee Myles Associates, Tnc.
A 160 East 56th Street Dept. A3
.o

NYC,NY 10022 Tel: 758-3232

Supplying the graphic needs of the record industry since 1952.

NEW YORK-—Eight newly re-
corded albums. seven in digital for-
mat, featuring “The Mantovani Or-
chestra™ will be mantfactured and
distributed by Audiofidelity Enter-
prises through Amberjack Records,
label wing of a production company
headed by Bert Siegelson.

Eight albums have been recorded
so far in Winnipeg. Canada, by
Tony D’Amato, producer of product
by Mantovani, who dizd earlier this
year. for 20 years on the London la-
bel. Amberjack and TDA,
D’Amato’s production company,
made a deal with the Mantovani es-
tate to record a 70-piece orchestra
with the familiar Mzntovani lush
strings sound. Roland Shaw is the
conductor.

According to Siegelson. seven of
the eight albums were recorded dig-
itally. The lone non-digital effortis a
$4.98 “Christmas Magic.” which will
be marketed under Holiday Records
Audiofidelity. A pop Mantovani
sound album on Amberjack. “The
Legend.” is also due fer release soon
at $8.98 list.

In addition, Siegelson says Am-
berjack will begin reccrding Ronnie
Aldridge. whose orchestra was also
an instrumental mainstay on Lon-
don for many years. sometime in Oc-
tober, also in Winnipeg.

The Mantovani series of albums
were recorded in Winaipeg in June
and September. featuring mostly hit
copyrights of the past four years.

CLOWN AROUND—Chevy Chase and Tom Scott engage in a bit of friendly
tomfoolery at Tower Records’ Sunset Strip location in L.A. The two copr-
oduced Chase’s debut comedy album on Arista.

ON AMBERJACK LABEL:

Mantovani Music
Is To Live Again

The Amberjack tie-in with Audio-
fidelity is the first major announce-
ment from the company since Dan
Pugtiese acquired a majority interest
in the stock of Audiofidelity (Bili-
board, Sept. 13. 1980).

Pugliese and Sam Goff, recently
named president and chief executive
officer of the 30-ycar-old independ-

(Continued on page 63)

8-LP ELVIS
SETS RECORD

NEW YORK—In an era when two
or sometimes three-pocket albums
regularly reach high chart levels, the
RCA eight-LP set, “Elvis Aron Pres-
ley.” sets a new record for rankings
on the Billboard Top LPs & Tape
chart.

The $69.95 list tribute to the 25th
anniversary of Presley’s signing to
RCA holds the number 27 spot for
the second week in a row.

The package was marketed in Au-
gust with a limited pressing and du-
plication run of a total of 250.000
packages. although the label up-
graded the LP run when anticipated
cassette and 8-track versions did not
measure up to initial projections
(Billboard. Sept. 20. 1980).

There is also no known instance
when an cight-LP pop package has
ever achieved a pop album chart
ranking.

THE ORIGINAL

"‘BONVB IRAN

by Vince Vance and The Valiants

IS LEGAL:

Pick & Play on the following stations in two days after release . . .

KWST wLQS KZzY KNUS KRBE WFEA
WISE WCKX WFBG wMzQ WIS WKEE
WEEP KERN WQRK KNBQ WAAY KFYE
KCKN KYNO WVAF WOHO WSGA KKLS
WSGN KSLY WKWK WANS WSGF WLAC
KELP KFBR KIKK WTMA WGA (AM) 92Q

Alpha Distributors—New York

Alta Distributors—Phoenix

Bib Distributors—Charlotte, N.C
Big State Distributors—Dallas
California Records—Glendale, Cal.
Hat Line Distributors—Meamphis

Available on Paid Records (No. 109) at the following distributors:

-
H.W. Daily, Inc.—Houston
Music City Record Distributors—Nashville
Pacific Records—0Oakland, Cal.
Pickwick Distributors—Opa Locka, Fla.
Pickwick Distributors—Minneapolis
Progress Distributors—Cleveland

Schwartz Brothers—Baltimore

Tara Records—Atlanta

PAID RECORDS / 50 Music Square West / Suite 306 / Nashville, Tennessee 37203
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Progress Distributors—All sales branches, Chicago
All South Distributors—New Orleans

Schwartz Brothers—Bala Cynwyd, N.J.
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SWING OF
DELIGHT
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SANTANA
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HERBIE HANCOCK

Wit
WAYNE SHORTER
RON CARTER
TONY WILLIAMS

A very special 2-record set,
digitally recorded, mixed and mastered.
On Columbia Records and Tapes.
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-our industry has historically forced it-

Commentary

Dimensions Of the Problem

By IRA L. MOSS

The digital recording system is without question one of the
brightest spots on the horizon for the record industry. It repre-
sents purity of sound to its maximum fulfillment and corrects
the incredible problems of tape hiss, clicks and pops, and all of
those mechanical difficulties that
plague us in our attempt to offer the
consumer the ultimate in faithful listen-
ing pleasure.

In a talk before an industry group
earlier this month (Billboard, Sept. 20,
1980), Irwin Steinberg saw great prom-
ise in the compact digital disk and pre-
dicted that it will evolve into the domi-
nant format for recorded music.

We should remember, however that

self into situations that tend to muddy
the waters and make the introduction of
new product expensive and confusing
for everyone, from the companies to
dealers and the ultimate consumer.

Now we are faced with this incredibly
exciting new development being pack-
aged into a format which once again in-
vites a number of problems that can
throw us into turmoil. Philips, Steinberg
tells us, will introduce a 4'%-inch digital
disk player which will be available for
distribution by 1982. The instrument is
exciting looking and most certainly will
perform at the highest level of tech-
nology.

My quarrel with all this, however, is that the design engi-
neers, seeking compactness and miniaturization on their prod-

The digital record holds
great industry promise. ..

uct, have entirely overlooked marketing essentials as far as soft-
ware is concerned. No one has ever bought a phonograph or
turntable unless they were interested in the recordings that
were, in fact, their purpose in taking the first step.

There are common problems that plague the industry
throughout the world, and the introduction of digital records in
a 4%-inch format somehow manages to aggravate all that per-
tain to marketing. 1 list three here, not necessarily in the order of
their importance.

1) Pilferage: To this date, more than 95% of the dealers
throughout the world still keep cassettes under lock and key.
Compact 4/-inch disks in their accommodating packaging are
even more pilferable than cassettes.

2) Graphic Exposure: The excitement of a record store is in its
wonderful graphic presentations and everyone involved in
marketing records recognizes the impulse effect of beautiful
products. A 4%-inch square package under lock and key can
hardly offer the visual excitement of a large record store with its

Ira Moss: “Marketing people ir.l.the r:co;d
industry must make themselves heard.”

Can you picture the record store of the future with an inven-
tory of 5,000 4%-inch disks in a convenient telephone booth big
enough for the sales clerk, compacted to save floor space?

3) Sense of Consumer Value: The material components of an
LP record, though important, have
never in fact played a significant partin
the establishment of the retail price. No
one has suggested that the present $8.98
record would cost any less than $8.98 in
compact digital format, but its appear-
ance and material value will certainly
appear to be greatly diminished in the
eyes of the consumer when reduced toa
4Y%-inch size.

The fact that in the 4%-inch format,
one can supply an hour of music on one
side of a digital record is totally inciden-
tal, for the cost of recording the music
and the royalties and copyrights in-
volved would make a two-hour, com-
pact record a $30-$40 item and would
give consumers far more of a program
than they can normally appreciate.
Let’s remember that the 45 r.p.m. and
33Y r.p.m. formats also allow for more
playing time than is given on most rec-
ords.

Thisis really a serious problem. Itcan
only demoralize the introduction of a
magnificent product which otherwise
can surely help us regain strength in the
industry. It is destructive and can seri-
ously hurt our entire marketing and sales opportunity.

There are those who point to a general trend toward min-
jaturization in consumer goods, and often cite the automobile
as a significant example.

i

but Philips’ 4'2-inch format
overlooks marketing basics

But the problem is different. If it weren’t for the cost of gas,
Americans would still want bigger and heavier cars. Min-
iaturization in that area is based on gas cost and nothing else.

Since the extra cost to the consumer for enlarging the chassis

of digital playback equipment to a 10-inch or 12-inch format
would only add modestly to its cost, the marketing people in the
record industry must make themselves heard before we embark
on another round of expensive fiascos.

Suggestions that the 4%-inch disk be marketed in a larger
package have been made. But this would be an error in judg-
ment that doesn’t really tackle the basic issue.

Manufacturers of digital playback equipment must stop in
their tracks and convert to a 10-inch or 12-inch record for the
sake of industry sanity and prosperity.

Ira Moss is president of the Moss Music Group, manufacturers
of the Vox, Turnabout and Candide labels.

full displays.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

Regarding Billboard's (Sept. 13, 1980) story on the
forthcoming General Assembly meeting of the Inter-
national Jazz Federation, to be held Oct. 25 in conjunc-
tion with the Warsaw Jazz Jamboree, the reporting is as
chaotic as that emanating from the current political
scene in Poland.

It is unfortunate that the so-called “IJF conflict” has
become such a can of worms. The organization offi-
cially sanctioned (and this is documented in a letter
duly signed by its elected officers and is on file in War-
saw and New York) that secretary general Jan Byrczek
be given permission to explore and set up an Inter-
national Jazz Federation office in New York.

From the founding of the organization, Byrczek has
been the energetic, driving force to expand and reach
for new horizons that would realize and serve musi-
cians worldwide and jazz fans everywhere in an inter-
national exchange.

It should come as no surprise to any veteran of the
organization that it had a man of action representing it
and it was not likely that he would slouch around on
the New York scene. He has been, and remains today,
deserving of federation members’ trust and recogni-
tion for the indomitable energy, courage and imagina-
tion against all odds—the latier here means that old
devil called money.

Okay, so what's Byrczek done since he established
the Federation's New York office in June 1977 at 1697
Broadway?

Letters To The Editor

1) He immediately expanded “Swinging News-
letter” into “Jazz Echo,” enlarging it with more diverse
coverage.

2) “Jazzman's Reference Book” was additionally
expanded to serve a wider area of jazz interests.

3) Introduced one of the most needed publications
on the jazz scene, “World Jazz Calendar Of Festivals &
Events.”

4) Set up a consultation and booking information
center for agents, concert and festival organizers.

5) Established an exchange via Federation publica-
tions with jazz organizations worldwide.

6) Has instituted a program to cooperate and make
available the exciting new industry of jazz video-
cassettes.

And, lastly he has an open door policy at 1697
Broadway where musicians and all involved in jazz can
simply stop by to visit, exchange news and catch up on
jazz worldwide.

Let’s hear now from Lubomir Doruzka of the Feder-
ation in Warsaw at the general assembly to report spe-
cifically on their activities and accomplishments.

Of course, “Jazz Forum™ needs to be touched on
here since Byrczek founded the publication and was its
editor-in-chief until he was suddenly informed Jan. 2
by his protege that he no longer was. Oh yes, the winds
of Warsaw swirled around a lot of hate letters here,
there, and everywhere, rejecting Byrczek, and to what
end?

To coin a cliche, let's have “peace” in the jazz

www americanradiohistorv com

world. Let's be good cats devoted to the cause of jazz
and knock off clawing and meowing at each other.

Wilma Dobie, Jazz Chairman

Overseas Press Club

New York City

Dear Sir;

| would like to commend the commentary by Harold
Bronson of Rhino Records, published in your Aug. 16
issue. Bronson's comments about the nature of the
product issued today and the reasons why that partic-
ular product is released unfortunately appears to be all
too true.

Having been involved in the concert promotions of
some of the groups he mentions as being “progres-
sive” (Cream & Hendrix) in the late 60s, the whole ar-
ticle struck a familiar chord.

As well as promoting shows by groups whose al-
bums were constantly on my own turntable at home,
and groups that | believed in, my company and staff
wanted to do shows that were of interest to the local
community.

Perhaps one important factor that Bronson over-
looked, however, was that as well as coming from the
heart (as opposed to being designed for the charts),
the thing that made the whole thing work in those days
was a simple three letter word: It was F-U-N! We
should all remember that.

George Gosling
Pyramid Productions
Vancouver, B.C.
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BACK AGAIN—G. Keith Alexander, back

-

on WKTU-FM New York, is together agai with the station’s morning man

Radio Programming

Dale Reeves, right, during a street festival at Manhattan’s Third Ave. and 14th St. Alexander is back in the 10 a.m. to 2

p.m. slot after a six month hiatus.

SATELLITE PROGRAMMING OF AOR

24 Stations Expected To Join In
Coming Alternative Radio Network

CHICAGO-—An expanded range
of program offerings and a solid af-
filiate base of at least two dozen sta-
tions are forecast by the Alternative
Radio Network. a new Chicago-
based program supplier planning
satellite technology delivery of pro-
gramming to AOR stations.

The network’s flagship offering in
the WLUP-FM Steve Dahl “Break-
fast Club” morning program, one of
Chicago’s top rated a.m. drive in-
stallments.

By ALAN PENCHANSKY

At the helm of the new AOR sta-
tion service are Bryan Blatt, personal
manager for DAHL, and Rich Cald-
well, a partner in Chicago-based
RCO Productions. RCO Produc-
tions was a coproducer of the April
1980 Starfleet live Heart concert
broadcast from Fort Worth.

Satellite delivery capability for
the new network, with some logisti-
cal hurdles still to be cleared, could
be as far off as January 1981. How-
ever, network principals are hopeful

that they’ll receive a green light on
the satellite for an October startup.
Advantages of satellite trans-
mission over conventional land line
feeds are reduced cost and report-
edly superior audio quality. Pro-
gramming of Alternative Radio will
be beamed from Chicago to satellite
and retransmitted to a down-link
station adjacent to the affiliate

broadcast operation.
According to Caldwell, Alterna-
(Continued on page 21)

Photo courtesy Bruce Torrence Historical Collection

niversary.

What do these people have in common

with KLOS DJ Frazer Smith?

Find out when you and the entire
world will see, pull out and read the
marvelous editorial contained in
Billboard’s special issue honoring
the City of Los Angeles’ 200th an-

Los Angeles is the entertainment
capital of the world, and if you're a
part of the L.A. scene, you cannot
afford not to be represented in this
collector’s edition. Contact your

Billboard sales person immediately.

The issue date is Nov. 15, 1980.
The advertising deadline is Oct. 10.

Billboard.
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‘NIGHTIME AMERICA’ PACKAGE

RKO General Builds
New Radio Network

NEW YORK-—-RKO General,
facing the revocation of three of its
television licenses by the Federal
Communications Commission and
with 13 other radio and tv licenses
imperiled. is moving ahead to cut its
losses and build for the future.

On one level the division of Gen-
eral Tire & Rubber Co. is putting it-
selt in a position to be spun off from
the tire manufacturer should the
FCC grant approval.

On another level it is moving to
build up its new radio network with
additional services and features. As
corporate lawyers work over moun-
tains of documents to facilitate the
spin off. Tom Burchill’s network
unit is making plans to:

1) establish a five-hour five-day-
a-week overnight music and inter-
view package to be called “Nightime
America.”

2) establish a new weekend pack-
age of 10 90-second vignettes on
how people spend leisure time to be
known as “Weekend America.”

The new nighttime show puts
RKO in competition with Mutual’s
all-night Larry King talk show and
marks the first time in recent years
that ‘any network has regularly

scheduled a music show of such
length and frequency.

The weekend package is another
indication that major elements of ra-
dio are putting new emphasis on
non-music elements to attract older
audiences.

If all goes well with the spinoff,
these new network operations will
be part of a company that for the
moment is simply known internally
as NewCo.

At the head of NewCo is former
CBS Broadcast Group president
Richard Jencks, who is learning
about these 13 RKO stations. He
was named chairman last month.

The fate of NewCo is. however. in
the hands of the FCC., but chances
of approval of the spinotf appear to
be good. The spinoff plan was devel-
oped after the FCC revoked the li-
censes of RKO’s tv licenses in New
York. Boston and Los Angeles be-
cause of charges of transgressions of
RKO’s parent, General Tire.

Listeners and citizens groups such
as the Black Media Coalition oppose
the spinoff plan and claim the move
is an easy way out for RKO to avoid
further penalties at the hands of the
FCC.

Pittsburgh’s WPEZ
Trodding a New Path

By JOHN MEHNO

PITTSBURGH—-With a goal of
becoming the number two station in
the market. WPEZ-FM has aban-
doned the Top 40 sound it has fea-
tured since 1973 in favor of an adult
contemporary format.

The change, which took effect af-
ter the Labor Day weekend, is the
work of Michael Harvey, brought in
by station owner Bill Block to head
up WPEZ and WWSW-AM. Both
stations have been siruggling in re-
cent ratings.

WPEZ was separated from
WWSW seven years ago, identifying
itself as the Stereo Z. It became no-
torious for screaming jocks, call-in
contests and records played at 48
r.p.m. Now the WPEZ identity has
been shelved. The station is identi-
fied as FM 94.5. pending Federal
Communications Commission ap-
proval of a change back to WWSW-
FM. When that is finalized, the FM
station will be known as Three WS
to avoid confusion with the AM call
letters.

“I's a natural evolution.” says
WPEZ general manager Diane Sut-
ter. “We've grown up.”

The new music is a blend of cur-
rent hits, a few ’50s’ oldies and a
heavy dose of music from the "60s.

“The oldies are an important part
of our music,” says Sutter. “They
trigger an immediate response with
an adult listener.” As for the current
playlist, Sutter says: “We’re not
playing the harder guitar type things
that we might have before, but our
current list includes things like Air
Supply and Boz Scaggs which we
were playing before.”

The station is emphasizing per-
sonalities along with news and infor-
mation. A news staff that formerly
consisted of one person has been ex-
panded to include a morning drive
news team and sports and traffic re-
porters. News is also now pro-
grammed in the afternoon.

“We’ve taken the basic elements
that people have listened to AM for
and put them on FM with the ad-
vantages of better fidelity and a
lighter commercial load.” says Sut-
ter. “We’re filling a void in this mar-
ket. Before. all the FM stations were
either rock or beautiful music.”

Harvey. who came here from
WHAM-AM Rochester. N.Y .. has as
his goal to become the number two
station in the market within 18
months. To do that, WPEZ will have
to challenge WTAE-AM which piles
up sizable numbers in adult listen-
ers.

Harvey assembled the new format
for WPEZ, which is currently with-
out a program director. Rob Sisco
and music director Mark Fritzges
both left at the end of August. Wynn
Rosenberg is the new music director
and Sutter says that a program ad-
ministrator will probably be hired to
assist Harvey.

Nat Humphreys. also from
WHAM, is the new morning man.
replacing John DeBella. Following
Humphreys from 10 a.m. to noon is
Herb Crowe; George Hurt has the
noon to 4 p.m. siot; Ed Barrett is
temporarily handling the 4 p.m. to 8
p.m. shift; Chip Knight has the 8
p-m. to midnight slot and Jim
Markel handles the all-night show.
Trevor Ley and Dennis Elliot work
weekends.

In addition to DeBella, three other
jocks have departed.

Changes are also planned at
WWSW-AM, although Harvey has
made it clear that the FM station is
his first priority. By Williams was
named WWSW program director.
replacing Jim Durham. Williams
was once news director of a local
television station, fueling rumors
that the AM station will eventually
add more news or talk, leaving mu-
sic to FM.
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Thanks to believers

Arma Andon, irving Azoff, Clive Banks, Ken Barnes, Bill Bartlett,
Moira Bellas, Marc Cetner, lan Copeland, Clive Davis, John Duncan,
Nestui Ertegun, John Fruin, David Fricke, Greg Geller, Elliot
Goldman, Allan Grubman, Bill Hard, Ira Herzog, Dana Jang, Michael
Klenfner, Steve Leeds, Dennis Laventhall, Eddie Leonetti, Dan

Loggins, Denton Marr, Jerry Moss, Tommy Mottola, Denis McNamara,

Wally Meyrowitz, Scott Muni, Richard Palmesie, Jeffrey Peisch, Dave
Rob nson, Paul Schindler, John Scott, Jetf Schock, Marty Scott, Dave
Sholin, Steve Smith, Pete Solley, Jack Snyder, Rick Stevens, Seymour
Strauss, David Tickle.

Rejnesentatives

USA _ Paul Schindler. Suite 604, 635 Fast 551h Sureet.
New York. N.Y. 10022, (212) 888 6600.

UK. (live Banks. 60 Parker Street
London. WC2.(01)404 5832.

HEAD OFFICE_____ Mushroom Records Pry . L td.. 9 Dundas Lane.
Albert Park. Vie. 3206. (03) 690 3399,
Telex AA31738 MUSHREC

MANAGING DIRECTOR: MICHAEL GUDINSKI
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Billboard. Singles Radio Action.

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

CLIFF RICHARD—Dreaming (EMI)
SUPERTRAMP—Dreamer (A&M)
DONNA SUMMER-The Wanderer (Geffen)

D -Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

KMIC (Magic 91)—San Diego
© DONNA SUMMER-The Wanderer (Geffen)
o THECARS-Touch & Go (Elektra)
* 8UVIA NEWTON-JOHN—Xanadu (MCA) 18-

* ROBBIE DUPREE-Hot Rod Hearts
(Elektra) 12-5
RLA-Los Angeles

o KIM CARNES—Cry Like A Baby (EMI)
% JOHNNY LEE--Lookin' For Love (Asylum)

137
* TIERRA-Together (ASI) 15-6
KOPA—Phoenix

o DEVO-Ship It (WB)
© THEJACKONS—Lonely One (Epic)
s BARBRA STREISAND—Woman In Love
(Columbia) 26-17
* QUEEN-Another Qne Bites The Dust
(Elektra) 12-3
KRUX—Phoenix

Pacific Southwest Region

® TOP ADD ONS

THE JACKSONS - Lovely One (Epic)

DARYL HALL & JOHN OATES—You've Lost That
Lovin' Feelin' (RCA)

AMY HOLLAND—How Do | Survive (Capitol)

% PRIME MOVERS:

BARBRA STREISAND—Woman In Love
(Columbia)

OLIVIA NEWTON-JOHN—Xanadu (MCA)

QUEEN—Another One Bites The Dust (Elektra)

BREAKOUTS

DOMMA SUMMER—The Wanderer (Geffen)

JACKSON BROWNE —That Girl Can Sing
{Elektra)

THE CARS—Touch & Go (Elektra)

KA-LA

o THE JACKSONS—Lonely One (Epic)

o HALL & OATES-You've Lost That Lovin’
Feeling (RCA)

* O(IJ.MA NEWTON-JOHN-Xanadu (MCA) 17-

1

* QUEEN-Another One Bites The Dust
(Elektra) 10-2

KHI-LA

o POINTER SISTERS—He's So Shy (Planet)

© HALL & OATES—You've Lost That Lovin’
Feeling (RCA)

* OLIVIANEWTON-JOHN-Xanadu (MCA) 2§-
2

0
* ELECTRIC LIGHT ORCHESTRA—AI| Over The
World(MCA) 17-9
KRTH (KEARTH)-LA
o AMY HOLLAND—How Do | Survive (Capitol)
o THE JACKSONS—Lonely One (Epic)
* BARBRASTREISAND—Woman In Love
(Columbia) 10-5
* DgNNASUIIER-TheWanderer(Geffen)
28-17
KLUC-Las Vegas
o KANSAS—Hold On (Kirshner)
® JACKSON BROWNE—That Girl Can Sing
{Elektra)
* BARBRA STREISAND—Woman In Love
(Columbia) 17-10
* DOOBIE BROTHERS—Reat Love (WB) 15-8
KERN—Bakersfield
o SUPERTRAMP—Dreamer (A&M)
® ROLLING STONES—She's SoCold (Rotling
Stones)
* OLIVIANEWTON-JOHN-Xanadu (MCA) 11-

5
* QUEEN-Another One Bites The Dust
(Elektra) 12-4
(13K) KGB—San Diego
o THECARS—Touch & Go (Elektra)
o DONNA SUMMER—Walk Away (WB)
s BARBRASTREISAND—Woman in Love
(Columbia) 25-13
* DEVO-Whip It (WB) 15-6
KRQQ (KRQ)—Tucson
o ALSTEWART—-Midnight Rocks (Arista)
+* DOOBIE BROTHERS—Real Love (WB) 13-

11
* WILLIENELSON—On The Road Again
(Columbia) 23-18
(B100) KFMB—San Diego
* BARBRA STREISAND—Womar In Love
(Columbia) 25-15
+ DOOBIE BROTHERS— Real Love (WB) 23-
16
KTKT—Tucson
o STEVIE WONDER—Master Blaster
(Jammin)
o DONNASUMMER-The Wanderer (Geffen)
* AMYHOLLAND—How Do | Survive (Capitol)

2820
* QUEEN-Another One Bites The Dust
(Elektra) 8-1

© JACKSON BROWNE—That Girl Can Sing
(Elektra)

o SUPERTRAMP—Dreamer (A&M)

* DEVO-Whip It (WB) 31-22

+ BARBRA STREISAND—Woman In Love
(Columbia) 21-15

KENO-—LasVegas

® THE JACKSONS— Lonely One (Epic)

o STEVIEWONDER—Master Blaster
(Jammin)

+ EDDIE RABBITT—Drivin' My Life Away
(Elektra) 15-10 ,

* DEVO-Whip It (WB) 27-19

Pacific Northwest Region

® TOP ADD ONS:

DONRA SUMMER—The Wanderer (Geffen)
CUFF RICHARD —Dreaming (EMI)
DEVO—Whip It (WB)

* PRIME MOVERS

DOOBIE BROTHERS—Rez| Love (WB)

BARBRA STREISAND—Woman In Love
{Columbia)

CARLY SIMON—Jesse (WB)

BREAKOUTS:

PETER TOWNSHEND-A Little Is Enough (Atco)

AL STEWART—Midnight Rocks (Arista)

DARYL HALL & JOHN OATES--You've Lost That
Lovin’ Feelin' (RCA)

KMJK—Portland

® WILLIE NELSON—0n The Road Again
(Columbia)
o HALL & OATES—You've Lost That Lovin’
Feeling (RCA)
* DEVO—Whip It (WB) 32-26
* ;(())IMERSISIERS—He's So Shy (Planet)
-14
KJRB—Spokane
o CLIFFRICHARD-Dreaming (EM()
o THE JACKSONS—Lovely One (Epic)
s CARLY SIMON—Jesse (WB)17-11
* QUEEN-Another One Bites The Dust
(Elektra) 21-10
KTAC~Tacoma

o SUPERTRAMP—Dreamer (A&M)
o DONNA SUMMER—The Wanderer (Geffen)
+ BARBRA STREISAND—Woman In Love
(Columbia) AD-18
* QUEEN—Another One Bites The Dust
(Elektra) 30-12
KFRC—San Francisco
© DONNA SUMMER-The Wanderer (Geffen)
o DEVO-Whip It (WB)
 BARBRA STREISAND—Woman In Love
(Columbia) 18-13
+ DOOBIEBROTHERS - Real Love (WB) 21-
14
KGW—Portland

o CLIFF RICHARD—Dreaming (EM1)

o AL STEWART~Midnight Rocks (Arista)
* CARLY SIMON-Jesse (WB) 14-9
 DIANA ROSS—-Upside Down (Motown) 19-

12
KYYX—Seattle
® STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)
o SUPERTRAMP-Dreamer (A&M)
* BARBRA STREISAND—Woman in Love
(Columbia) 9-4
 DOOBIE BROTHERS—Real Love (WB)8-1
KIOY—Fresno

© SUPERTRAMP-Dreamer (A&M)
© EARTH, WIND & FIRE~Let Me Talk
(Columbia)
* BOZ SCAGGS~Look What You've Done To
Me (Columbia) 30-23
% ROBBIEDUPREE—Hot Rod Hearts
(Elektra) 159

" KCBN-Reno

® AMY HOLLAND-How Do | Survive (Capitol)

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Tuesday (9/16/80)

BARBRA STREISAND—Woman in Love (Columbia)
QUEEN—Another One Bites The Dust (Elektra)
DOOBIE BROTHERS —Real Love (WB)

o EARTH, WIND & FIRE—Let Me Talk
(Columbia)
 EDDIE RABBITT-Drivin' My Life Away
(Elektra) 20-12
* BOZSCAGGS—Look What You've Done To.
Me (Columbia) 29-23
KCPX—Sait Lake City
o PETE TOWNSHEND-A Little [s Enough
(Atco)
© DONNASUMMER-The Wanderer (Geffen)
* g;)oBIE BROTHERS—Real Love (WB) 29-
* STACEYLATTISAW—Let Me Be Your Angel
(Atlantic) 34-27
KRSP—Salt Lake City
o KANSAS—Hold On (Kirshner)
o HALL & QATES-You've Lost That Lovin'
Feefin' (RCA)
* D(())OBOE BROTHERS—Real Love (WB) 14-

1
* QUEEN—Another One Bites The Dust
(Elektra)4-1

North Central Region

® TOP ADD ONS

DONNA SUMMER—The Wanderer (Geffen)

BOZ SCAGGS—Look What You've Done To Me
(Columbia)

EARTH, WIND & FIRE—Let Me Talk (Columbia)

* PRIME MOVERS:

OLIVIA NEWTON-JOHN—Xanadu (MCA)

JOHNNY LEE—Lookin' For Love (Asylum)

EDDIE RABBITT—Drivin' My Life Away
(Elektra)

BREAKOUTS:

QUEEN-—Another One Bites The Dust (Elektra)

BARBRA STREISAND—Woman In Love
(Columbia)

7071 Could Be Good For You (Casablanca)

WAKY—Louisville
® JACKSON BROWNE—That Girl Can Sing
{Elektra)
o FIREFALL—Only Time Will Tel (Atlantic)
* ALSTEWART—Midnight Rocks (Arista) 26-

22
* DOOBIE BROTHERS—Real Love (WB) 20-

1
(14WK) WKWK —Wheeling

o JACKSON BROWNE—That Girl Can Sing
{Elektra)

o EARTH, WIND & FIRE—Let Me Talk
(Columbia)

* OUIVIA NEWTON-JOHN—Xanadu (MCA) 17-
9

* DIANAROSS-Upside Down (Motown) 2-1
(KJ100) W) —Louisville
o STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)
o ALLMANBROTHERS—-Angeline (Arista)
* KENNY LOGGINS—1'm Alright (Columbia)
21-17
* GENESIS—Turn It On Again (Atlantic) 22-16
(Q102) WKRQ—Cincinnati

© DONNASUMMER—The Wanderer (Geffen)

® ROLLING STONES-She's SoCold (Rolling
Stones)

* DEVO-Whip it (WB) AD-32

* OLIVIA NEWTON-JOHN—Xanadu (MCA) 27-

23
WZZP—Cleveland

® CLIFFRICHARD—Dreaming (EMI)
o DONNASUMMER-The Wanderer (Geffen)
% DIANAROSS-Upside Down (Motown) 17-5
* BOZSCAGGS—Look What You've Done To
Me (Columbia) 28-16
(92X) WXGT—Columbus

o BOZSCAGGS—Look What You've Done To
Me (Columbia)

o BARBRASTRE(SAND—Woman In Love
{Columbia)

* GEORGE BENSON—Give Me The Night
(WB)11-8

* QUEEN—Another One Bites The Dust
(Elektra)9-5

WNCI-Columbus

® STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)

o STACEY LATTISAW—Let Me Be Your Angel
(Atlantic)

 DOOBIE BROTHERS—Real Love (WB) 19-

15
* OLIVIANEWTON-JOHN—Xanadu (MCA) 17-
14
WGCL—Cleveland

® BOZ SCAGGS—Look What You've Done To
Me (Columbia)

© DONNA SUMMER-The Wanderer (Geffen)

 BARBRA STREISAND—Woman In Love
(Columbia) 16-10

* JOHNNY LEE—Lookin' For Love (Asylum)
24-17

CKLW-—Detroit
o AL STEWART—Midnight Rocks (Arista)
% QUEEN-—Another One Bites The Dust
(Elektra) 10-1
+ DONNASUMMER—The Wanderer (Geffen)
AD-26
WDRQ—Detroit
o SUPERTRAMP-—Dreamer (A&M)
o EARTH, WIND & FIRE—Let Me Talk
(Columbia)
* J07-ICould Be Good For You (Casabtanca)
2518
* EDDIE RABBITT-Drivin' My Life Away
(Elektra) 24-17

Southwest Region

® TOP ADD ONS:

CLIFF RICHARD —Dreaming (EMI)

WILLIE NELSON—0On The Road Again
(Columbia)

|LKISEN-FEITEN BAND —Who'll Be The Fool
Tonight (WB)

* PRIME MOVERS:

QUEEN—Another One Bites The Dust (Elektra)

OUIVIA NEWTON-JOHN—Xanadu (MCA)

BARBRA STREISAND—Woman In Love
{Columbia)

BREAKOUTS:

DONNA SUMMER-The Wanderer (Geffen)
AMY HOLLAND —How Do | Survive (Capitol)
DIANA ROSS—Upside Down (Motown)

KNUS—Dallas

o STACEY LATTISAW-Let Me Be Your Anget
(Atlantic)
o DONWILLIAMS—| Believe in You (MCA)
s LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB) 29-21
* BARBRA STREISAND—Woman in Love
(Columbia) 27-10
WEZB (B97)—New Orieans
® THE JACKSONS—Lovely One (Epic)
% THE CARS—Touch & Go (Elektra) 19-13
* IZ);MA ROSS—I'm Coming Out (Motown)
-17
WTIX—New Orleans
© PURE PRAIRIE LEAGUE-1'm Almost Ready
(Casablanca)
® ALLMAN BROTHERS—Angeline (Arista)
 STACEY LATTISAW—Let Me Be Your Angel
(Atlantic) 17-14
* (4)UVIA NEWTON-JOHN—Xanadu (MCA) 11-

KBFM - McAllen-Browmville

o STEVIEWONDER—Master Blaster
(Jammin)

® AC/DC-You Shook Me All Night Long
(Atlantic)

* 3uvu NEWTON-JOHN—Xanadu (MCA) 16-

* CARLY SIMON<Jesse (WB) 9-1
KEEL—Shreveport

o CLIFFRICHARD—Dreaming (EMI}
© DONNA SUMMER—The Wanderer (Geffen)
+ BARBRA STREISARD-Woman In Love
(Columbia) 19-16
* POINTER SISTERS—He's So Shy (Planet)
25-14
WFMF—Baton Rouge

o KANSAS—Hold On (Kirshner)

o SUPERTRAMP-Dreamer (A&M)

* OLIVIA NEWTON-JOHN—Xanadu (MCA) 9-4
* Il);)OBIE BROTHERS - Real Love (WB) 21-

THE CHARLIE DANIELS BAND—The Legend Of Wooley Swamp (Epic)

CARLY SIMON-Jesse (WB)

WILLIE NELSON—On The Road Again (Columbia)

® POCO-Nidnight Rain (MCA)
* OLIVIANEWTON-JOHN-Xanadu (MCA) 9-6
* xgnm LOGGINS=I'm Alright (Columbia)
127
KILT—Houstor

o DOOBIE BROTHERS—Real Love (WB)
+ BOZ SCAGGS—Look What You've Done To
Me (Columbia) 16-13
* AR SUPPLY=AIl Qut Of Love (Arista) 4-2
WSPT—Stevens Point

o AMY HOLAND-How Do i Survive (Capitol)
o MICHAEL JOHNSON—You Can Call Me Blue
(EMI)
+ BARBRASTREISAND—Woman In Love
(Columbia) 23-9
* DIANARGCSS-Upside Down (Motown) 1-1
KRLY—Houston
© DIANAROSS—1'm Coming Out (Motown)
© THEVAPORS—Turning Japanese (UA)
* II’ODgBROWN—Funkin’ForJamaica(Arista)
7
* QUEEN-Another One Bites The Dust
(Elektra) 10-4
KTSA—San Antonio

o ROBBIE DUPREE—Hot Rod Hearts
(Elektra)

® HALL & OATES—You've Lost That Lovin’
Feeling (RCA)

. % QUEEN-Another One Bites The Dust

* (Elektra) 29-19
* Ig.AGRRYGRANAI-One In AMillion You (WB)

KINT—El Paso

© THE SNEAKERS -Things We Said Today
{Bearsville)

o SUPERTRAMP—Dreamer (A&M)

* DEVO-Whip It (WB) 25-18

* CARLY SIMON-Jesse (WB) 10-3
WOW—Omaha

© [RENE CARA—OQut Here On My Own (RSO)

© CLIFF RICHARD—-Dreaming (EM1)

* PAULSIMON-—Late In The Evening (WB) 6-

2
 DIAMAROSS—Upside Down (Motown) 127
WEFM—Chicago
o EDDIERABBITT—Drivin' My Life Away
(Elektra)
© JACKSON BROWNE—That Girl Could Sing
{Asylum)
* CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp(Epic) 11-8
* BARRY GOUDREAU-Dreams (Portrait) 28-
23
WISM—Madison
® WILLIE NELSON—On The Road Again
(Columbia)

® CLIFFRICHARD—Dreaming(EMI)

© LARSEN-FEITEN—Who'll Be The Fool
Tonight (WB)

* BARBRASTREISAND-Woman In Love
(Columbiz) 13-4

* QUEEN—Another One Bites The Dust
(Elektra) 151

KVIL—Dallas

© WILLIE NELSON-On The Road Again
(Columbia)

® LARSEN-FEITEN—Who'll Be The Fool
Tonight (AB)

Midwest Region

® TOP ADD ONS:

CUFF RICHARD—Dreaming (EMI)

SUPERTRAMP—Dreamer (A&M)

WILLIE MELSON-0n The Road Again
(Colambia)

* PRIVIE MOVERS:

DIARA R®SS-Upside Down (Motown)

BOZ SCASGS—Look What You've Done To Me
{Columbia)

BOB SEGER—You'll Accomp'ny Me (Capitol)

BREAKOUTS

CHARLIE DANIELS BAND—The Legend Of
Woo-ey Swamp (Epic)

CARLY SIMON—)esse (WB)

BARBRA STREISAND —Woman In Love
{Columbia)

KIOA—Des Moines™

© KIM CARNES~Cry Like ABaby (EMI)
o SUPERTRAMP-Dreamer (A&M)
* KENNYLOGGINS—I'm Alright (Columbia)

12-5
* QUEEN-Another One Bites The Dust
(Elektra} 16-1
WNAP—Indiaapolis

o ROLLING STONES—-She's So Cold (Rolling
Stones)

® NATALIE COLE—Someone That | Used To
Love (Czpitol)

* ;(())IIII;I'EI SISTERS—He's So Shy (Planet)

* QUEEN-Another One Bites The Dust
(Elektra) 16-14

KFMK—Houston WOKY—Milwaukee
© WILLIENELSON-On The Road Again © PURE PRAIRIE LEAGUE—('m Almost Ready
(Columbia} (Casablanca)

© THE JACKSONS-Lovely One (Epic)
* 0§MANMON-IOHN-Magic(MCA) 18-
1

* QUEEN-Another One Bites The Dust
(Elektra)
KILE—Gaiveston

® CLIFFRICHARD—Qreaming (EM1}

* BOZ SCAGGS~Look What You've Done To
Me (Columbia) 22-19

* (B)UVIA NEWTON-JOHN—Xanadu (MCA) 12-

KXOK-St. Louis

o CLIFF RICHARD—Dreaming (EMI)

o AMYHOLLAND—How Do | Survive (Capitol)

* QUEEN—-Another One Bites The Dust
(Elektra) 27-23

 DOOBIE BROTHERS ~Real Love (WB) 23-

15
KOFM—0Oklahoma City

o DONWILLIAMS—| Believe In You (ASI)
o DOMNASUMMER-The Wanderer (Geffen)
* KENNYLOGGINS—I'm Alright (Columbia)

18-8
* QUEEN—Another One Bites The Dust
(Elektra) 19-7
(297) KF)Z-FM—Ft. Worth

. GEgRGE BENSON-Give Me The Night
(WB)
® DIANAROSS- Upside Down (Motown)
KSRR (STAR-97)—Houston

o CLIFF RICHARD~Dreaming (EM1)

www americanradiohistorvy com

® QLIVIANEWTON-JOHN—Xanadu (MCA)
* ALITHOMPSON-Take A Little Rhythm
(A&M)E-3
* GEORGE BENSON—Give Me The Night
(WB) 2916
KSLQ-St. Louis

© SUPERTRAMP—Dreamer (A&M)
© DONNA SUMMER-The Wanderer (Geffen)
+ DIAMA ROSS— Upside Down (Motown) 3-1
+ ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 4-2
WIUU—Milwaukee

o AL STEWART-Midnight Rocks (Arista)
* CARLY SIMON—Jesse (WB) 24-18
* BOBSEGER-You'll Accomp'ny Me
(Capitoll) 25-12
B—~Kansas City

o STEPHAMIE MILLS—Never Knew Love Like
This Before (20th Cent)

© STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)
* QUEEN-Another One Bites The Dust
(Elektra) 14-7
* KSENQNY LOGGINS—I'm Alright (Columbia)
15-
WLS—Chicago
* CHARLIE DANIELS BAND—-The Legend Of
Wooley Swamp (Epic) 16-10
* BARBRA STREISAND-Woman In Love
(Columbia) 35-13
KDWB—Minneapolis
o DIANAROSS—Upside Down (Motown)
* DIONNE WARWICK—No Night So Long
(Arista) 18-13
* JOHNNY LEE—Lookin' For Love (Asylum)

11-5
(KS95FM) KSTP-FM—St. Paul
© WILLIE NELSON—On The Road Again
{Columbia)
® CLIFF RICHARD-Dreaming (EM1)
* DIANARQSS-Upside Down (Motown) 5-2
* BOBSEGER-You'll Accomp’ny Me
(Capitol) 9-5
KWKN—Wichita
© ANNE MURRAY-Could | Have This Dance
(Capital)
o AMYHOLLAND—How Do | Survive (Capitol)
* GEORGEBENSON-Give Me The Night
(WB)9-6
* D:AM ROSS—Upside Down (Motown) 17-
1

Northeast Region

DONNA SUMMER-The Wanderer (Geffen)
CLIFF RICHARD-Dreaming (EMI)
SUPERTRAMP—Dreamer (A&M)

* PRIME MOVERS:

BARBRA STREISAND--Woman In Love
(Columbia)

QUEEN—Another One Bites The Dust (Elektra)
DOOBIE BROTHERS—Reai Love (WB)

BREAKOUTS

CARLY SIMON—~Jesse (WB)

PAUL SIMON-—-Late In The Evening (WB)

CHARLIE DANIELS BAND—-The Legend Of
Wooley Swamp (Epic)

WPRO-Providence (PRO-FM)
o RAY,GOODMAN & BROWN—My Prayer
(Polydor)
o HALL & OATES-You've Lost That Lovin'
Feelin' (RCA)
* AIR SUPPLY—AIl Out Of Love (Arista) 14-11
* QUEEN-Another Qne Bites The Dust
(Elektra) 13-5
WTSN~—Dover
o STEPHAMIE MILLS—Never Knew Love Like
This Before (20th Cent)
® CLIFFRICHARD—Dreaming (EMD)

(Continued on page 22)
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® Continued from puge 4

myself of the burden of running the
broadcast industry,” he said. And
plans are underway to eliminate
program logging rules, commercial
time limits and a quota of non-enter-
tainment programming such as news
and public affairs.

The FCC plan would also climi-
nate the requirement that broad-
casters “ascertain” the needs of their
communities and address these
needs in public service program-
ming.

License renewal might be treated
differently, also. with broadcasters
being judged on a market-by-mar-
ket basis rather than station-by-sta-
tion.

Representing the American Civil
Liberties Union, communications
lawyer Charles Firestone argued
that true deregulation would create
morce access in two ways: by creating
more space on the radio bands for
new radio stations and by opening
opportunities for more individuals
to use uncensored airtime.

“Access is now regulated by a li-

censing system that keeps people off
the air,” Firestone said. “We’d like
to sec incentives for broadcasters to
air more local views and voices.”

National Radio Broadcasters
Assn. gencral  counsel Tom
Shattenfield defended current
broadcasting practices. “There are
no FCC rules that require all talk
formats for example, but they’re
there because listeners want them.”

Representing the U.S. Catholic
Conference. Father Donald C. Mat-
thews criticized the FCC’s deregula-
tion plans. “The redcfinition of the
public interest to ‘consumer well
being’ as it happens to be served by
the unregulated play of marketplace
forces is totally at odds with the con-
cept of accountability for service to
the public.” said Matthews.

Dr. Ralph Jennings of the United
Church of Christ said the deregula-
tion proceedings were “brought
about by the wish of broadcasters to
have free and permanent monopoly
of their frequencies and (o be re-
lieved of responsibility to serve the

(Continued on page 30)
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® Continued from page 3

However, the AM station will be
completely automated with voice
tracks once the technology is set up.
The FM will remain live 24 hours a
day.

At presstime, the air talent lineup
remains the same. Since the station
will not emphasize personalities.
decjays will be limited to introduc-
ing songs and giving time and tem-
perature. Jim Wood remains as pro-
gram director.

The KZLA-FM air staff consists
of Jon Wailin. Pete Sullivan. Tom
Clay. Neil Ross and Mike Sakella-
rides. Before the format change, the
FM was partially automated during
the late night and” early morning
hours.

KZLA’s target demographic is 18-
54. Tts music will be played in unin-
terrupted “music sweeps” of three,
four or five consecutive records with
the number of commercials limited.
Once heavy on promotions and spe-
cial features, including “Soundtrack
Of The ’60s,” “News Roulette” and
others. Judy Lee, promotions direc-
tor, says that they are all now non-
existent.

Tom Casey, program director of
country KSCS-FM, KZLA’s sister

New Alternative
Radio Network

® Continued from page 16

tive Radio Network’s satellite time
buy will be the biggest of any AOR
program supplier—80 hours monthly
for the Dahl broadcasts alone.

The network’s base of operations
today is the downtown Hancock
building offices of WLUP.

Blatt and Caldwell admit that the
network’s plans have outpaced the
satellite systems’ ability to deliver
the signal. “Earlier in the year we got
ahead of oursclves.” Blatt explains.
“We started to promote the satellite
system and it wasn’t ready yet.”

Caldwell says five or six different
satellite options still are being ex-
plored.

“We've been looking at acquiring
our own transponder and going 24
hours per day.” he explains.

The Dahl morning airings, which
attract a large devoted audience in
Chicago. have been picked up by
Milwaukee's WQFM-AM. Dahl's ir-
reverent madness also is heard over
WABX-FM in Dectroit, using ATT
land lines for transmission. The
Daht feed is a four-hour segment.

Says Caldwell: “There will be a
quantum leap when the satellite dis-
tribution is completed. I really antic-
ipate we’'ll be on sometime in Octo-
ber.” Caldweli adds.

Affiliates will receive programs at
no cost in exchange for airing of na-
tional spot advertisements. Caldwell
explains. Space for local commer-
cials also is provided.

Heflel Broadcasting. WLUP par-
ent company, also holds an interest
in the network.

According to Blatt and Caldwell,
work is underway on a series of net-
work live concert broadcasts, and
the duo also is looking at special
weekend program features further
down the road.

Network concerts will be pro-
duced with mobile sound truck units
from around the U.S.. says Caldwell.

“We’ll be originating from a com-
bination of clubs, some studio facil-
ities and some larger auditoriums,”
outlines Caldwell.

www americanradiohistorvy com
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:KZLA AIRS ON AM-FM DIAL

w Its 4 L.A. Stations In
. Battle For Country Ratings

station in Ft. Worth, came to Los
Angeles to help inaugurate the new
format. KZLA’s country library was
put on cart and reel-to-reel by
KSCS. KZLA's pop library will
probably be put in storage.

The switch to a country format
was general manager Peter Newell’s
last act before leaving the station to
join Capitol Cities Communi-
cations’ (owners of KZLA) newly
formed Cable Television Division.
He will be succeeded by Norm
Schrutt. transferred from the com-
pany’s Buffalo station.

Says Newell: “It’s really amazing
that a music form as popular as
country has not been represented on
the FM dial here recently. There are
three or four stations in each of the
other formats. We decided that the
growing interest in country music
could not be ignored.”

The format change ironically also

serves as a sort of testimomal to
KZLA’s late program director Jim
LaFawn who died of a heart attack
last Jan. 31. The day of the change
was LaFawn’s birthday.

This represents KZLA’s second
format change in the last three years.
Its original call letters were KPOL.
Three years ago, the FM was
changed to KZLA with a soft rock
format while keeping its KPOL call
letters and an adult contemporary
format on AM. Last October, the
AM was changed to KZLA with
both stations programming a per-
sonality-oriented adult contempo-
rary sound.

Capitol Cities Communications
also owns WBAP-AM and KSCS-
FM in Ft. Worth, WIR-AM/FM in
Detroit, WKBW-AM in Buffalo,
WPAT-AM-FM in Clifton. N.J.
WPRO-AM-FM in E. Providence.

(Continued on page 43)
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® Continued from page 20

 ELECTRIC LIGHT ORCHESTRA-AIll Over The
World(MCA)9-5
 DLIVIANEWTON-JOHN—Xanadu (MCA) 13-
10 .
WLBZ—Banger
® WILLIE NELSON-0n The Road Again
(Columbia)
o SUPERTRAMP—Dreamer (A&M)
# CARLY SIMON-Jesse (WB) 13-8
* QUEEN—Another One Bites The Dust
(Elektra) 10-4
WGUY-Banger
© CLIFFRICHARD-Dreaming (EM1)
© GENESIS—Turn It OnAgain (Atlantic)
# KENNYLOGGINS—1'm Alright (Columbia)
20-16
# QUEEN-Another One Bites The Dust
(Elektra) 15-11
WOLF-Syracuse

o ELTON JDHN—Don't You Wanna Play This
Game No More (MCA)
o ROGER DALTREY-Without Your Love
(Polydor)
 LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB) 24-11
# CLIFF RICHARD—Dreaming (EMI) D-8
WTRY—Alsany

o CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

o STEVIE WONDER—Master Blaster (Tamla)

# OLIVIA NEWTON-JOHN-Xanadu (MCA) 12-
5

# CARLY SIMDN-Jesse (WB) 9-3
WPST-Trenton
© ROLLING STDNES—She’s So Coid (Rolling
Stones)
o HALL & OATES-You've Lost That Lovin'
Feelin' (RCA)
+ DIANAROSS-Upside Down (Motown) 21-

13
# CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 23-18
(13FEA) WFEA—Manchester

o PURE PRAUIRIE LEAGUE-I"'m Aimost Ready
(Casablanca)
o DIANAROSS-1'm Coming Out (Motown)
WRKO—Boston

© MECO-The Love Theme From Shotgun
(RSO)

o ROGER DALTREY-Without Your Love
(Polydor)

 BARBRA STREISAND—Woman In Love
(Columbia) 25-18

« DOOBIE BROTHERS—Real Love (WB) 22-
14

WBEN-Buffalo

o CLIFF RICHARD~Dreaming (EMI)

o DEVO-Whip It (WB)

* IS'AULSIIION-LateIn The Evening (WB) 9-

 DODBIE BROTHERS—Real Love (WB) 24-
15

WKBW-—Buffalo

o SUPERTRAMP-Dreamer (A&M)
© DONNA SUMMER-The Wanderer (Geffen)
# STACEY LATTISAW-Let Me Be Your Angel
(Cotillion) 21-4
* BOZ SCAGGS~—Look What You've Done To
Me (Columbia) 24-10
WBLI—Long Island

® ROLLING STONES—She's So Cold (RoHing
Stones)

© DONNA SUMMER-The Wanderer (Geffen)

* QUEEN—Another One Bites The Dust
(Elektra) 12-5

 BARBRA STREISAND—Woman In Love
(Columbia) 23-16

(14Q) WFTQ—Worchester

o CLIFFRICHARD—Dreaming (EMI)
o DONNA SUMMER-The Wanderer (Geffen)
+* CARLY SIMON-Jesse (WB) 10-6
# CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 30-14
(KC101) WKCI1—New Haven

o DIANAROSS—I'm Coming Out (Motown)
© DONNASUMMER—The Wanderer (Geffen)
 PAULSIMON-Late In The Evening (WB)

16-8
 BARBRA STREISAND—Woman In Love
(Columbia) 23-11
WFLY—Albany

o CLIFF RICHARD—Dreaming (EM1)
o DONNASUMMER-The Wanderer (Geffen)
 CARLY SIMON -Jesse (WB)5-3
* QUEEN—Another One Bites The Dust
(Elektra) 6-2
WABC—New York

o ELECTRIC LIGHT ORCHESTRA-All Over The
World (MCA)

o KENNY LOGGINS—I'm Alright (Columbia)

+ DOOBIE BROTHERS—Real Love (WB) 48-

37
# BARBRA STREISAND—Woman In Love
(Columbia) 38-26

o JACKSONS-—Lovely One (Epic)
. DEVO-Whip It (WB) 25-20
* AMY HOLLAND—How Do | Survive (Capitol)
1711
WFBL-Syracuse
o DONNA SUMMER-The Wanderer (Geffen)
% PAUL SIMON-Late In The Evening (WB) 8-

3
# QUEEN—Another One Bites The Dust
(Elektra) 6-2
WNBC—New York

o THE KINGS—Switchin’ ToGlide (Elektra)

© DONNASUMMER-The Wanderer (Geffen)

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

 QUEEN-Another One Bites The Dust
(Elektra)11-3

 JOHNNY LEE—Lookin' For Love (Asylum)
15-8

WPRO-AM - Providence

o CRYSTAL GAYLE—IfYou Ever Change Your
Mind (Columbia)

© HALL & OATES—-You've Lost That Lovin'
Feelin' (RCA)

* PAUL SIMON-Late In The Evening (WB)

10-
* BARBRA STREISAND-Woman In Love
(Columbia) 18-12
(F105) WVBF —Boston

o AMII STEWART & JOHNNY BRISTDL-My
Guy/My Girl (Handshake)

© WILLIE NELSON—-On The Road Again
(Columbia)

* P0I9IITER SISTERS—He's So Shy (Planet)
15

* QUEEN—Another One Bites The Dust
(Elektra) 10-1

WBBF—Rochester

© CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

 CARLY SIMON-Jesse (WB) 15-10

* QUEEN-Another One Bites The Dust
(Elektra) 16-12

WICC—Bridgeport

o CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

© EARTH, WIND & FIRE-Let Me Talk (ARC/
Columbia)

 OLIVIA NEWTON-JOHN—Xanadu (MCA) 12-
5

+ BARBRA STREISAND—-Woman In Love
(Columbia) 19-15
(99X) WXLD—New York

© DONNASUMMER-The Wanderer (Geffen)
+* DOOBIE BROTHERS—Real Love (WB) 15-5
 CARLY SIMON-Jesse (WB) 17-6

(K104) WCCK—Erie

o JACKSONS—Lovely One (Epic)
o BLACKJACK—MyWorld Is Empty (Polydor)
+ RANDYVANWARMER—Whatever You
Decide (Bearsville)9-4
+ ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA) 21
WWSW-FM (3W3)Pittsburgh

o ELTON JOHN-Don't You Wanna Play This
Game No More (MCA)
o [RENE CARA-Out Here On My Own (RSO)
WQXA-York

o JACKSONS—Lovely One (Epic)

o EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)

* POINTER SISTERS—He's So Shy (Planet)
15-11

* QUEEN—Another One Bites The Dust
(Elektra) 7-3

WRQX (Q107)—Washingten DC

o SPLITENZ-I Got You (A&M)

© CHARLIE DANIELS BAND-The Legend Of
Wooley Swamp (Epic) -

 EDDIERABBITT—Drivin' My Life Away
(Elektra) 15-11

* gLMA NEWTDN-JOHN-Xanadu (MCA) 11-

WFBG—Altoona -
© JACKSON BROWNE-That Girl Could Sing
(Asylum)
o ROGER DALTREY-Without Your Love
(Polydor)
 DIAMAROSS—Upside Down (Motown) 6-2
* QUEEN-Another One Bites The Dust
(Elektra) 24-13
WFBR-Baltimore

® AL THOMPSON-Live Every Minute (A&M)
© JACKSONS~Lovely One (Epic)
% STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent) 9-4
+ QUEEN-Another One Bites The Dust
(Elektra)D-17
WGN—Norfolk

o DANDY & THE DOOLITTLE BAND-Who
Were You Thinking Of (CBS)

® HALL & OATES—You've Lost That Lovin’
Feelin' (RCA)

+ CARLY SIMON-Jesse (WB) 13-9

 BARBRA STREISAND-Woman In Love
(Columbia) 17-8

o EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)
o DONNA SUMMER--The Wanderer (Geffen)
* 2I:iIMM RDSS—I'm Coming Out (Motown)
0-12
+ TEDDY PENDERGRASS—Can't We Try
(P.LR.)15-8
WHYN—Springfield
o CLIFF RICHARD-Dreaming (EM1)
© DONNA SUMMER-The Wanderer (Geffen)
+ CARLY SIMON-Jesse (WB) 8-3
+ BARBRA STREISAND—Woman In Love
(Columbia) 18-12
WTIC-FM—Hartford
® STEVIE WONDER-Master Blaster (Tamla)
© DONNA SUMMER—The Wanderer (Geffen)
WIGY-Bath

WRVQ—Richmond
© EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)
o HALL & OATES—You've Lost That Lovin’
Feelin’ (RCA)
 CHARLIE DANIELS BAND-The Legend Of
Wooley Swamp (Epic) 7-3
+ KENNY LOGGINS—I'm Alright (Columbia)
127
WQRK-Norfolk
o STACEY LATTISAW--Let Me Be Your Angel
(Cotillion)
o SUPERTRAMP-Dreamer (A&M)
* AMYHOLLAND—How Do I Survive (Capitol)

22-17
# BARBRASTREISAND—Woman In Love
(Columbia) 23-16 -

o CLIFFRICHARD—Dreaming (EMI)

o STEVIEWONDER—Master Blaster (Tamla)

% JOURNEY-Good Morning Girl/Stay Awhile
(Columbia) 18-12

# GENESIS—Turn It On Again (Atlantic) 25-18

Mid-Atlantic Region

® TOP ADD ONS;

DONNA SUMMER-The Wanderer (Geffen)
JACKSONS—Lovely One (Epic)
SUPENTRAMP-Oreamer (A&M)

* PRIME MOVERS

EDDIE RABBITT—Orivin' My Life Away
{Elektra)

KENNY LOGGINS—|'m Alright (Columbia)

AL STEWART—Midnight Rocks (Arista)

BREAKOUTS:

CARLY SIMON-Jesse (WB)

BOZ SCAGES—Look What You've Done To Me
(Cotumbia)

CHARLIE DANIELS BAND-The Legend Of
Wooley Swamp (Epic)

(1B105) WP1B—Providence WYRE—Annapolis
o HALL & OATES—You've Lost That Lovin' o EARTH, WIND & FIRE—Let Me Talk (ARC/
Feelin' (RCA) Cotumbia)

WAEB—Allentown
© AMYHOLLAND—How Do | Survive (Capitol)
o PURE PRAIRIE LEAGUE-1'm Almast Ready
(Casablanca)
+ DEVO—Whip It (WB) 6-2
+ BARBRA STREISAND-Woman In Love
(Columbia) 26-20
WIFI—Philadelphia
® CLIFF RICHARD—Dreaming (EMI)
o DONNASUMMER—The Wanderer (Geffen)
* DEVO-Whip It (WB)19-13
* NATALIE COLE—Someone That 1 Used To
Love (Capitol) 26-18
WPGC—Washington D.C.

o JACKSONS—Lovely One (Epic)
 KENNYLOGGINS—I'm Alright (Columbia)

11-6

+ EDDIE RABBITT—Drivin’ My Life Away
(Elektra) 18-9

WKBO—Harrisburg

o DIANAROSS—I'm Coming Out (Motown)

o HALL & OATES-You've Lost That Lovin’
Feelin' (RCA)

* AMY HOLLAND—How Do | Survive (Capitol)

29-20
+ STEPHANIE MILLS—-Never Knew Love Like
This Before (20th Cent) 24-16

(96KX) WXKX—Pitisburgh

® KANSAS—Hold On (Kirshner)
© SUPERTRAMP-Dreamer (A&M)
* ROSSINGTON-COLLINS BAND-Don't
Misunderstand Me (MCA) 15-8
# BOBSEGER-Betty Lou Is Getting Out
Tonight (Capitol) 17-11
WFIL—Philadelphia

o CARLYSIMON—Jesse (WB)
® DONNA SUMMER-The Wanderer (Geffen)
+ AL STEWART-Midnight Rocks (Arista) X-27

* BOZSCAGGS—Look What You've Done To
Me (Columbia) 29-23
WCAQ-Baltimore

# QUEEN-Another One Bites The Dust
(Elektra) 15-6
(298) KLAZ-FM—Little Rock

® LEO SAYER—More Than | Can Say (WB)

® NEILSON/PEARSON-IfYou Should Sail
(Capital)

* DIONNEWARWICK—No Night So Long
(Arista) 13-10

o CLIFF RICHARD—Dreaming (EMI)

o JACKSONS—Lovely One (Epic)

* WILLIE NELSON—On The Road Again
(Columbia) 40-27

+ BARBRA STREISAND-Woman In Love
(Columbia) 39-24

* IIB;LkYIOEL—Don'tAskMeWhy(f‘ lumbia)

Southeast Region

® TOP ADD ONS:

SACKSONS—Lovely One (Epic)
CLIFF RICHARD - Dreaming (EMI)
SUPERTRAMP—Dreamer (A&M)

* PRIME MOVERS:

QUEEN—Another One Bites The Dust (Etektra)

BARBRA STREISAND—Woman In Love
(Columbia)

DOOBIE BROTHERS—Real Love (WB)

BREAKOUTS

WILLIE NELSON—On The Road Again
(Columbra)

CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

STEVIE WONDER—Master Blaster (Tamla)

(293) W26C—Atlanta

o SUPERTRAMP--Dreamer (A&M)
o WILLIENELSON=-On The Road Again
(Columbia)
* QUEEN—Another One Bites The Oust
(Elektra) 6-1
 STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent) 27-23
WLCY-Tampa
© EDDIE RABBITT-Drivin' My Life Away
(Elektra)
o AMY HOLLAND—How Do | Survive (Capitol)
* GEORGE BENSON—Give Me The Night
(WB)4-1
+* JOHNNY LEE=Lookin' For Love (Asylum)
14-6
WTMA-Charleston

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

o JACKSONS- Lovely One (Epic)

# QUEEN—Another One Bites The Dust
(Elektra) 18-14

* DIANAROSS—-Upside Down (Motown) 4-1

WLAC—Nashville

o SUPERTRAMP-Dreamer (A&M)

o AC/DC—You Shook Me All Night Long
(Atlantic)

* Il)gOBIE BROTHERS—Real Love (WB) 23

+ CHARLIE DANIELS BAND—-The Legend Of
Wooley Swamp (Epic) 22-18
WFLB—Fayetteville
o HALL & OATES-You've Lost That Lovin’
Feelin' (RCA)
© DONNASUMMER-The Wanderer (Geffen)
« O'JAYS=Girl, Don't Let It Get You Down
(1S0P)32-27
# QUEEN—Another One Bites The Dust
(Elektra) 22-15
(Y-103) WIVY—Jacksonville
o STEVIEWONDER—Master Blaster (Tamla)
o COMMODORES—Heroes (Motown)
+ DIANAROSS—I'm Coming Out (Motown)
35-31
* QUEEN—Another One Bites The Dust
(Elektra) 16-12
WBBQ-Augusta
® ROLLING STONES—She's So Cold (Ralling
Stones)
® JACKSONS—Lovely One (Epic)
+ CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 18-11
* OLIVIANEWTON-JOHN—Xanadu (MCA) 14-
8
WNOX~Knoxville
® KIM CARNES—~Cry Like A Baby (EMI)
® JACKSONS—Lovely One (Epic)
 LARRY GRAHAM—One In AMillion You (WB)

10-4
# KENNYLOGGINS—I'm Alright (Columbia)
17-11
(94Q) WQXI-FM—Atlanta

o CLIFFRICHARD—Dreaming (EMI)

© THE CARS-Touch & Go (Elektra)

% WILLIENELSON—0n The Road Again
(Columbia) 21-13

WHBQ—Memphis

o JACKSONS—Lovely One (Epic)
o STEVIE WONDER-Master Blaster (Tamla)
* DIONNE WARWICK—No Night So Long
(Arista) 22-16
* QUEEN-Another One Bites The Dust
(Elektra) 8-2
WARY—Huntsville

® CHRISTOPHER CROSS—Never Be The
Same (WB)

o HALL & OATES—You've Lost That Lovin'
Feelin' (RCA)

« DEVO-Whip It (WB) 24-14

 BOZSCAGGS-Look What You've Done To
Me (Columbia) 13-6

WAYS—Charlotte

o CLIFF RICHARD-Dreaming (EMI)
o JACKSONS—Lovely One (Epic)
* BOZSCAGGS—Look What You've Done To
Me (Columbia) 21-12
* QUEEN-Another One Bites The Dust
(Elektra) 10-5
(KX104) WWKX — Nashille

o KIMCARNES—Cry Like A Baby (EMI)
o JACKSONS—Lovely One (Epic)
* DEVO-Whip It (WB) 29-22
+ DOOBIE BROTHERS - Real Love (WB) 17-
10
WAPE-Jachsonville

o WILLIE NELSON—On The Road Again
(Columbia)

© JACKSONS—Lovely One (Epic)

* CARLY SIMON-Jesse (WB) 11-9

* DOl;NA SUMMER—The Wanderer (Geffen)
D-2

WAXY ~Ft. Lauderdale

© AMY HOLLAND—How Do | Survive (Capitol)
© CLIFF RICHARD—Dreaming (EMI)
* QUEEN-Another One Bites The Dust
(Elektra) 21-12
+ BARBRA STREISAND-Woman In Love
(Columbia) 24-18
WKXY—Sarasota

© ROLLING STONES—She's So Cold (Rolling
Stones)

o SUPERTRAMP-Dreamer (A&M)

 DOOBIE BROTHERS - Real Love (WB) 18-

10
 OLIVIA NEWTON-JOHN—Xanadu (MCA) 12-
4 .
(95SGF) WSGF —Savannah

o EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)

o STEVIE WONDER—Master Blaster (Tamla)

 OLIVIA NEWTON-JOHN—Xanadu (MCA) 18-

10
# QUEEN—Another One Bites The Dust
(Elektra) 12-4

o JACKSONS—Lovely One (Epic)
© EARTH, WIND & FIRE—Let Me Talk (ARC/
Columbia)
# CARLY SIMON-—Jesse (WB) 17-12
# DIANAROSS—I'm Coming Qut (Motown)
30-24
WSKZ—Chattaneoga

© DONNA SUMMER—Walk Away
(Casablanca)
© JACKSON BROWNE—That Girl Could Sing

(Asylum) .

+ DEVO-Whip It (WB) 23-11

* OLIVIA NEWTON-JOHN—Xanadu (MCA) 15-
5

WKIX—Raleigh
o JACKSONS—Lovely One (Epic)
o WAYLON JENNINGS—Theme From The
Dukes Of Hazzard (RCA)
* QUEEN-Another One Bites The Dust
(Elektra) 17-1
* POINTER SISTERS—He's So Shy (Planet)
22-15
WERC-Birmingham

® HALL & OATES-You've Lost That Lovin’
Feelin' (RCA)

* P(51I7NTER SISTERS—He's So Shy (Planet)
15-

+ BARBRA STREISAND—Woman In Love
(Columbia) 27-17

WRIZ-Knoxville

© CHARLIE DANIELS BAND-The Legend Of
Wooley Swamp (Epic)

© HALL & OATES-You've Lost That Lovin'
Feelin' (RCA)

* QUEEN-Another One Bites The Dust
(Elektra) 12-3

* (l);.IVIANEWTOMOHN—Xanadu (MCA) 16-

WOQXI-AM—Atlanta
o LARSEN-FEITEN BAND-Who'll Be The Fool
Tonight (WB)
© WAYLON JENNINGS—Theme From The
Dukes Of Hazzard (RCA)
* ?gOBIE BROTHERS—Real Love (WB) 22-

+ BARBRA STREISAND-Woman In Love
(Columbia) 29-15
(Y-100) WHYi—Miami
® BOZSCAGGS—Laook What You've Done To

Me (Columbia)
o BOB SEGER-You'll Accomp'ny Me
(Capitoly P

* D;ANA ROSS—-1'm Coming Out (Motown)
23-14
* QUEEN—Another One Bites The Dust
(Efektra) 10-3
(Q-105) WRBQ—-Tampa
© WILLIE NELSON-On The Road Again
(Columbia)
o DIANAROSS—I'm Coming Out (Motown)
+ KENNYLOGGINS—|'m Alright (Columbia)
12-4
 BARBRA STREISAND—Woman in Love
(Columbia) 23-8
(BJ-105) WBIW—0rlando

o LINDACLIFFORD—Red Light (RSO)

© JACKSON BROWNE-That Girl Could Sing
(Asylum)

« QUEEN—Another One Bites The Dust
(Elektra) 24-5

+ JOHNNY LEE—Lookin' For Love (Asylum)

© ROLLING STONES—She's So Cold (Rolling
Stones)

© KIM CARNES—Cry Like ABaby (EMI)

% CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 8-2

* THECARS—Touch & Go (Elektra) 23-18

WSGN-Birmingham

o LEO SAYER—More Than | Can Say (WB)

o KENNYROGERS-Lady (UA)

+ PAUL SIMON-Late In The Evening (WB) 6-
2

* POINTER SISTERS—He's So Shy (Planet)
10-6
WISE—Asheville

o JACKSONS— Lovely One (Epic)
o STEVIE WONDER-—Master Blaster (Tamla)
 LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB) 15-10
+ CHARLIE DANIELS BAND-The Legend Of
Waoley Swamp (Epic) 11-6
WIDX—lJackson
o STEVIE WONDER—Master Blaster (Tamla)
© DONNA SUMMER—The Wanderer (Geffen)
* CARLY SIMON-—Jesse (WB) 12-6
# QUEEM—Another One Bites The Dust
(Elektra) 28-19
WHHY—Montgomery
© ATLANTARHYTHM SECTION-I Ain'tMuch
(Polydor)
o HALL & OATES—You've Lost That Lovin’
Feelin' (RCA)
* D:?OBIE BROTHERS—Real Love (WB) 18-
1

+ BARBRA STREISAND-Woman In Love

(Columbia) 19-14
(92Q) WBYQ—Nashville

@ KIM CARNES~Cry Like A Baby (EMI)

© JACKSONS~—Lovely One (Epic)

* QUEEN—Another One Bites The Dust
(Elektra)9-5

+ BARBRASTREISAND—Woman In Love
(Columbia) 27-18

o JACKSONS—Lovely One (Epic)

o HALL & OATES—You've Lost That Lovin’
Feelin' (RCA)

* WILLIE NELSON-On The Road Again
(Columbia) 23-17

+ BARBRASTREISAND—Woman In Love
(Columbia) 25-19

(KYX106) WKXX~Birmingham

® ROLLING STONES—She's So Cold (Rolling
Stones)

® DONNA SUMMER—The Wanderer (Geffen)

+ CHARLIE DANIELS BAND—The Legend Of
Wolley Swamp (Epic) 17-10

+* POINTER SISTERS—He's So Shy (Planet)
10-4

WANS-Anderson
o DEVO-Whip It (WB)

(FM-100) WMC-FM —Memphis
o JACKSONS-—Lovely One (Epic)
o CLIFF RICHARD—Dreaming (EMI)
# O'JAYS—Girl, Don't Let It Get You Down
(TSOP) 15-9
# QUEEN—Another One Bites The Dust
(Elektra) 3-1

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.

NEW YORK—Now that Mike
McVay is back at WAKY-AM/
WVEZ-FM Louisville after a brief
stint in San Diego, Bill Purdom is
also coming back after an eight-

month hiatus.

Purdom. who left to be a producer
of syndicated programming for Wil-
liam Tanner, is returning to direct

* * *

commercial production and manage
the AM/FM facilities expanded au-
dio production operations. He was
production director for more than
three years before going to Tanner.

Bob Kranes has been named as-
sistant program director of WLIR-
FM Garden City, N.Y. He has been

Vox Jox

By DOUG HALL

“attendant.”

with the station for 2% years as mu-
sic librarian and DJ. He will con-
tinue a part-time air shift. Bob
Waugh, who had been a part-time
jock. moves to a full-time position in
the 2 am. to 6 a.m. shift. Julie
Bacigalupo has been named “airline
pilot.” The “airline” is WLIR’s 24-
hour listener line. She had been an

Bob Richer has resigned as gen-
eral manager of WNCN-FM New
York to become executive vice presi-
dent of Mariner Communications.
He will oversee WITS-AM Boston.
WLW-AM/WSKS-FM Cincinnati
and KBEQ-FM Kansas City and
will look for additional stations for

Mariner to acquire. ... Vinnie Rob-

WwWwWWwW.americanradiohistorv.com

erts,
Bridgeport, Conn., has joined
WDJZ-AM Bridgeport as morning
man.

former DJ on WICC-AM

* * *

Jeff Clarke has been named
morning man on KINK-FM Port-
land. Ore. He moves up from week-

(Continued on page 30)
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Seger Stars On
Turner’s Special

LOS ANGELES—*“Bob Scger:
Off The Record With Mary Turner”
is set for national airing the weekend
of Oct. 17 as the second in a serics of
six annual two-hour “Superstar Spe-
cials” to be hosted by Turner.

Turner is the regular host of West-
wood One's weekly rock personality
interview show, "“Off The Record.”
The Seger special will consist of his
music and an exclusive interview
conducted by Turner.

According to Norm Pattiz, presi-
dent of Westwood One, more than
200 stations carried Turner’s first
“Superstar Special” with the Rolling
Stones in August. Among the sta-
tions anticipated to air the Seger
show are KMET-FM, Los Angeles;
WNEW-FM, New York: WYSP-
FM, Philadelphia; WCOZ-FM,
Boston; WMET-FM, Chicago. and
KZEW-FM, Dallas.

The program is being distributed
10 Arbitron stations free of charge on
a barter basis.

Carson Service
Adds 6 Outlets

NEW YORK--Bob Carson's new
beautiful music syndicated service
has signed up six stations, four of
them former TM  Programming
chients.

Carson dceveloped the format
while he was general manager at
WLKW-FM: in Providence. The
firm is calted Carson Radio Service.

Newly signed 1o contracts are
WLKW, WZID-FM Manchester.
N.H.: WEZF-FM Burlington. Vt.:
WEZN-FM Bridgeport, Conn.;
WPCB-FM Bangor, Me.. and
WSOX-FM West Yarmouth, Mass.

The appeal of Carson’s system
over other services comes {rom scv-
eral factors. Carson dubs tape on a
one-to-one basis not at high speed.
he does not use up all available tape
on a rcel so he avoids potential dis-
tortion at the end of a reel and he
excreises sufficient control over the
tapes at the station level that the ran-
dom selection of musical numbers is
tightly controlled.

The format also has dayparted
tapes. Carson plans to limit his
clients to 20 stations.

Radio Programming

Arista Campus Promotion Shift;
$150 Annual Service Fee Starts

e Continued from page 3

hard look at the dollars we are put-
ting into college radio.

“We turned off the college service
for the summer and last month was
the best sales in the company’s his-
tory. And we did this without a new
Barry Manilow release. We did it

with Tom Browne. the Kinks, Air

Supply. the Allman Bros. and
Dionne Warwick.”

While no major labels have insti-
tuted a subscription fee like Arista.
Bone notes that ull labels have, in
one way or another cutback.

He points to the $25 a ycar charge
levied by the International Record
Syndicate, which was announced
during the spring Inter-Collegiate
Broadcasting System conference.
Jeft Tellis, label president, calls the
Arista step “a foolish move.”

Record promotion specialist Paul
Brown. who works closely with In-
tercollegiate Broadcasting group
college stations. says other labels
have tried this. “We had a similar
situation with Warner Bros. a few
years ago.” He also notes that Capi-
tol and A&M charge college sta-
tions. but a check with these labels
discloses that these charges are only
for catalog product and not for new
releases.

Charging stations, particularly
ones that are not critical to a record
label’s promotion plans, is not new.
of course. For example, CBS offers
some college stations records for $1
cach, or $60 for jazz and $175 for
AOR. These prices retlect the output
in these two categories. But CBS
provides free promotional services
to 400 college stations. The differ-
ence with the Arista plan is that only
a handful of college stations will not
have to pay.

Ed Hurst Dance
Show Syndication
Primed For 1981

PHILADELPHIA—Ed Hurst, a
pionecr among deejays at WPEN-
AM here, who in recent years has
been spinning records on television
from the Steel Pier in Atlantic City.
N.J.. will return to the tv cameras

next summer at the Music Pier in
Ocean City. N.J.

From 1958 to 1978. when Resorts
International Casino Hotel pur-
chased Steel Picr and closed it down,
“The Ed Hurst Show” was telecast
every Saturday with pickup made by
local tv live. The show feuatures
youngsters dancing on camera plus
interviews with recording person-
alities who generally lip-sync their
latest hit.

Next summer’s show will be taped
and syndicated for weekly airing.
According to Juck Kessler, vice pres-
ident of Ace Television, it will be
called “Occan City Alive,” syndi-
cated by Ficld Communications.

It will be carried by six independ-
ent stations and five stations atfil-
tated with ABC. CBS and NBC in
the Katz chain. Kessler says Hurst’s
record show also will be aired over
satellite television for viewing in
four miflion homes from New Jersey
to Hawaii.

Although the Hurst show was a
summer show. Kessler says it may be
kept going all year. moving to other
warmer climates during the off-sea-
son.

www americanradiohistorvy com

Crippen. who is organizing the
boycott. says, “I was overwhelmed
by the positive response. Every mu-
sic director I spoke with said they
wouldn’t pay for play on new Arista
releases.

“I feel burned. I can’t accept
Arista’s attitude that college radio
doesn’t make a big enough differ-
ence for sales, especially for those
new or struggling artists that don’t
get played on tight AOR formats. A
short term’s ‘solution’ could mean
that many artists will not make it
down the line.”

WESU station manager Jeff
Flemming says. “The financial im-
plications are frightening. A college
station that operates on a $7.000 a
year budget cannot pay the thou-
sands of dollars it would cost if other
companies follow Arista’s lead. It
would virtually climinate major la-
bel’s new music from college radio.”

He adds that WESU is typical in
that “it requires service for a wide

variety of formats. While rock gets
about half of our air time. there are
sizable daily chunks of classical. jazz
and soul. We add between 20 and 30
new disks a week.”

Arista’s Bone says the key is
whether a college station offers an
alternative 1o commercial radio and
whether the station has a substantial
signal.

“We're not interested in carrier
current stations. That’s like giving
records to some kid's jukebox.”
Bone Says. He explains that the
“high voltage stations” he is inter-
ested in must be “predominantly
jazz™ since there are enough com-

‘mercial AOR stations on the air. He

cites Brown’s WBRU-FM in Provi-
dence and Georgia State’s WRAS-
FM in Atlanta as stations that will
continue to get Arista service with-
out charge.

Notes Bone: "I realize the value of
college radio. but I also realize the
cost in servicing them.”
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Billboard Album Radio Action

Playlist Top Add Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (9/17/80)

Top Add Ons-National

KANSAS—Audio-Visions (Kirshner)
GARY NUMAN-Telekon (Atco)
JOHN COUGAR—Nothing Matters And What If It Did (Riva)
BOB WELCH—Man Overboard (Capitol)

ADD ONS—The four key prod
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

~ Western Region

® TOP ADD ONS

SEPTEMBER 27, 1980 BILLBOARD

* % % % ®© 8 o ®

A TOP REQUEST /AIRPLAY:

RANSAS —Audio-Visions (Kirshner)

GARY NUMAN-Telekon (Atco)

KENNY LOGGHNS—Alive (Columbia)

JOHN COUBAR-Nothing Matters And What |
1t id (Riva)

ROLLING STONES —Emotional Rescue (Rolling
Stone)

CARS—Panorama (Elektra)

QUEEN-The Game (Elektra)

PAT BENATAR—Crimes Of Passion (Chrysalis)

BREAKOUTS

MICHAEL STANLEY BAND —Heartland (EM1/
America)

GAMMA—Gamma 2 (Elektra)

TIMES SQUARE —Soundtrack (RSO)

JOM MITCHELL —Shadows & Light (Asylum)

KMEL-FM—Saa Francisco (P. Vincest)

KENNY LOGGINS —Alive (Columbia)
GARY NUMAN —Telekon (Atco)
KANSAS—Audio-Visions (Kirshner)
DAVID BOWIE —Scary Monsters (RCA)
JACKSON BROWNE —Hold Out (Asylum)
CARS—Panorama (Elektra)

KENNY LOGGINS—Alive (Columbia)
QUEEN-The Game (Elektra)

KWST-FM —Los Angeles (T. Habeck)

* o o @

* %

*

KANSAS—Audio-Visions (Kirshner)
TIMES SQUARE —Soundtrack (RS0)
NAUGHTY SWEETIES - (Dauntless)

ROLLING STONES - Emotional Rescue (Rolling
Stones)

QUEEN—The Game (Elektra)
CARS—Panorama (Elektra)
YES—-Drama (Atlantic)

KSJ0-FM—San Jose (F. Andrick)

* o

*

*
*

KANSAS —Audio-Visions (Kirshner)

GARY NUMAN-Telekon (Atco)

NENNY LOGGINS -Alive (Columbia)

MICHAEL STANLEY BAND —Heartland (EMI/
America)

JOHN COUGAR—Nothing Matters And What If It
Did (Riva)

CODEBLUE—(WB)
PAT BENATAR—Crimes Of Passion (Chrysalis)

ROLLING STONES —Emotional Rescue (Rolling
Stones)

QUEEN-The Game (Elektra)
MACAR—Soundtrack (Polydor)

KGB-FM—San Diege (B. Tucker)

ELVIS COSTELLO-Taking Liberties (Columbia)
GAMMA-Gamma 2 (Elektra)

DAVADIP CARLOS SANTANA-Swing Of Delight
(Columbia)

ULTRAYOX—Vienna (Chrysalis)

GARY NUMAN—Telekon (Atco)
KANSAS—-Audio-Visions (Kirshner)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

QUEEN-The Game (Elektra)

PAT BENATAR—Crimes 0f Passion (Chrysalis)
CARS-Panorama (Elektra)

KOME-FM-San Jose (D. Jang)

* % % % & °

KANSAS —Audio-Visions (Kirshner)

KENNY LOGGINS —Alive (Columbia)
8-52°S—Wild Planet (WB)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

STEVE SWINDELLS—Fresh Blood (Atco)

908 WELCH—Man Overboard (Capitol)

PAT BERATAR—Crimes Of Passion (Chrysalis)
EDDIE MOMEY —Playing For Keeps (Columbia)
AC/DC—Back In Black (Atfantic)
CARS—Panorama (Elektra)

KFML-AM-Denver (1. Gordon)

*
*

GARY NUMAN —Teiekon (Atco)

BILLY BURNETTE —(Columbia)

KENNY LOGGINS —Alive (Columbia)

JONI MITCHELL—Shadows & Light (Asylum)

ELLEM SHEPLEY—Breaking Through The Ice Age
(RCA)

FINGERPRINTZ - Distinguishing Marks (Virgin)
ASLEEP AT THE WHEEL—Framed (MCA)

ROLLING STONES —Emotional Rescue (Rolling
Stones)

ALLMAN BROTHERS —Reach For The Sky (Arista)

CARS—Panorama (Elektra)

KISW-FM—Saattie (S. Slaton)

MICHAEL STANLEY BAND —Heartland (EMI/
America)

KANSAS—Audio-Visions (Kirshner)
GENESIS-Duke (Atlantic)
JACKSON BROWNE —Hold Out (Asylum)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

BLACKFOOT-Tomcattin' (Atco)

KZEL-FM —Exgene (C. Kovarick/P. Mays)

*

KANSAS —Audio-Visions (Kirshner)
JONEMITCHELL-Shadows & Light (Asylum)
TIMES SQUARE-Soundtrack (RS0)

MICK GILDER—Rock America (Casablanca)
GARY NUMAN —Telekon (Atco)

JOHN COUGAR—Nothing Matters AndWhat if It
Did (Riva)

PAT BENATAR—-Crimes Of Passion (Chrysalis)
AC/DC—Back In Black (Atlantic)

MICHAEL STANLEY BAND—Heartiand (EM1/
America)

GAMMA-Gamma 2 (Elektra)

Midwest Region

® TOP ADD ONS:

X TOP REQUEST/AIRPLAY;

KANSAS —-Audio-Visions (Kirshner)
GARY NUMAN—Telekon (Atco)

KENNY LOGGINS—Alive (Columbia)
BOB WELCH—Man Overboard (Capitol)

ROLLING STONES—Emotional Rescue (Rolling
Stone)

JACKSON BROWNE—Hold Out (Asylum)

QUEEN-The Game (Elektra)

AC/DC—Back In Black (Atiantic)

BREAKOUTS

MICHAEL STANLEY BAND—Heartland (EMI/
America)

MICHAEL SCHENKER GROUP—(Chrysalis)

NICK GILDER—-Rock America (Casablanca)

JOMI MITCHELL-Shadows & Light (Asylum)

WABX-FM - Detroit (). Duncan)

* % ® o o @

*
*

KANSAS—Audio-Visions (Kirshner)

ROBERT PALMER—Clues (Island)

MICHAEL SCHENKER GROUP—(Chrysalis)
GARY MYRICK & THE FIGURES—(Epic)

PAT BENATAR—Crimes Of Passion (Chrysalis)

ROLLING STONES— Emotional Rescue (Rolling
Stones)

AC/DC—Back In Black (Atlantic)
EDDIE MOMEY —Playing For Keeps (Columbia)

KSHE-FM —St. Lowis (R. Baiis)

KANSAS —-Audio-Visions (Kirshner)

® BOBWELCH—Man Overboard (Capitol)
® ROMEOS—Rock And Roll And Love And Death

* % @ o

(Columbia)

JOHN COUGAR—Nothing Matters AndWhat if It
Did (Riva)

NICK GILDER—Rock America (Casablanca)
ROBBIN THOMPSON—Two B's Please (Ovation)
KENNY LOGGINS—Alive (Columbia)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

* JACKSON BROWNE —Hold Out (Asylum)
& QUEEN-The Game (Elektra)
WMMS-FM—Cleveland (). Gorman)

* o o o ® o 0

* *

BOB WELCH-Man Overboard (Capitol)
KANSAS —Audio-Visions (Kirshner)

KENNY LOGGINS—Alive (Columbia)

GARY NUMAN -Telekon (Atco)

TOM WAITS —Heart Attack & Vine (Elektra)
NICK GILDER—Rock America (Casablanca)
MICHAEL STANLEY BAND - Heartland (EMI/
America) 3

JACKSON BROWNE —Hold Out (Asylum)
CARS—Panorama (Elektra)

AMERICAN NOISE—(P1anet)

Top Requests /Airplay-National

ROLLING STONES—Emotional Rescue (Rolling Stone)

CARS—Panorama (Elektra)

QUEEN-The Game (Elektra)
JACKSON BROWNE—Hold Out (Asylum)

WLYQ-FM—Columbus (S. Runner)

*
*
*
*

KANSAS —-Audio-Visions (Kirshner)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

MOLLY HATCHET - Beatin The Odds (Epic)
McGUFFEY LANE —(Paradise Island)
AC/DC-Back In Black (Atlantic)

ROLLING STONES—Emational Rescue (Rolling
Stones)

WYDD-FM-Pittsburgh (J, Kinney)

KANSAS —Audio-Visions (Kirshner)
KENNY LOGGINS —Alive (Columbia)
JOM MITCHELL —Shadows & Light (Asylum)

% JACKSON BROWNE —Hold Out (Asylum)
% ROSSINGTON COLLINS BAND—Anytime Anyplace

*

Anywhere (MCA)
QUEEN-The Game (Elektra)

% CHARLIE DAMIELS BAND —Full Moon (Epic)
WQFM-FM —Milwaukee (M. Wolf)

* % * %

JETHRO TULL-A (Chrysalis)

KANSAS —-Audio-Visions (Kirshner)
MICHAEL SCHENKER GROUP—(Chrysalis)
TIMES SQUARE —Soundtrack (RS0)
GAMMA-Gamma 2 (Elektra)

GARY NUMAN-Telekon (Atco)
QUEEN-The Game (Elektra)
CARS—Panorama (Elektra)

JACKSON BROWNE—Hold Out (Asylum)
AC/DC—Back In Black (Atlantic)

WEBN-FM—Cincinnati (C. Gary)

KANSAS—Audio-Visions (Kirshner)

% ROSSINGTON COLLINS BAND - Anytime Anyplace

Anywhere (MCA)

% PAUL SIMON—One Trick Pony (WB)

»

QUEEN-The Game (Elektra)

%  ROLLING STONES—Emotional Rescue (Rolling

Stones)

Southwest Region

® TOP ADD ONS

KANSAS —Audio-Visions (Kirshner)

GARY NUMAN-Telekon (Atco)

ROBERT PALMER—Clues (Island)

JOHN COUGAR—Nothing Matters And What If
It Did {Riva)

*TOP REQUEST/AIRPLAY

CARS—Panorama (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stone)

JACKSON BROWNE —Hold Out (Asylum)

QUEEN-The Game (Elektra)

BREAKOUTS

MICHAEL STANLEY BAND—Heartiand (EMI/
America)

DAVID BOWAE—Scary Monsters (RCA)

GAMMA-Gamma 2 (Elektra)

WICHAEL SCHENKER GROUP—(Chrysalis)

KZEW-FM—Dallas (J. Delan)

BOB WELCH--Man Overboard (Capitol)
ROBERT PALMER—Clues (Island)
GARY NUMAN-Telekon (Atco)
KANSAS—Audio-Visions (Kirshner)

o DAVID BOWIE—Scary Monsters (RCA)
% ROLLING STONES—Emotional Rescue (Rolling

Stones)

* CARS—Panorama (Elektra)
% ROSSINGTON COLLINS BAND—-Anytime Anyplace

Anywhere (MCA)

% PETE TOWNSHEND--Empty Glass (Atco)
KLOL-FM—Houston (P, Riann)

XY102-FM—Kansas City (M. Floyd/J. McCabe)

*
*
*

KANSAS —Audio-Visions (Kirshner)
MICHAEL SCHENKER GROUP— (Chrysalis)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

JOHN COUGAR—Nothing Matters And What f It
Oid (Riva)

ROLLING STONES —-Emotional Rescue (Rolling
Stones)

JACKSON BROWNE —Hold Out (Asylum)
CARS - Panorama (Elektra)
QUEEN-The Game (Elektra)

KMOD-FM—Tulsa (B. Bruin/C. West)

* % % % e

PAUL SIMON—One Trick Pony (WB)
JETHRO TULL-A (Chrysalis)

KANSAS —Audio-Visions (Kirshner)
GAMMA—Gamma 2 (Elektra)

JACKSON BROWNE —Hold Out (Asylum)
YES--Drama (Atlantic)
CARS—Panorama (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

KBBL-FM —Phoenix (L. Thompson)

*
*
*
*

KENNY LOGGINS -Alive (Columbia)

MELISSA MANCHESTER—For The Working Girl
(Arista)

JACKSON BROWNE —Hold Out (Asylum)
GEORGE BENSON—Give Me The Night (WB)
DOOBIE BROTHERS—Real Love (WB)

AL STEWART—24 Carrots (Arista)

KTXQ-FM—Dallas (T. Spencer)

PETER GABRIEL —(Mercury)

GAMMA-Gamma 2 (Elektra)

MOLLY RATCHET—Beatin’ The Odds (Epic)
ROBBIN THOMPSON—Two B's Please (Ovation)

% ROLLING STONES—Emotional Rescue (Relling

S

Stones)

JACKSON BROWNE —Hold Out (As_ylum)
CARS —Panorama (Elektra)

PAT BENATAR—-Crimes Of Passion (Chrysalis)

outheast Region

® TOP ADD ONS;

KANSAS—Audio-Visions (Kirshner)

JOHN COUGAR—Nothing Matters And What I
1t Did (Riva)

GARY NUMAN-Telekon (Atco)

BOB WELCH—Man Overboard (Capitot)

*TOP REQUEST/AIRPLAY:

ROLLING STONES—Emotional Rescue (Rolling
Stone)

B-52's—Wild Ptanet (WB)

JACKSON BROWNE —Hold Out (Asylum)

CARS—Panorama (Elektra)

BREAKOUTS

JOM MITCHELL—Shadows & Light (Asylum)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

BILLY BURMETTE - (Columbia)

CODE BLUE=(WB)

WRAS-FM—Atianta (D. Venable)

°
*
*
*
*

FINGERPRINTZ - Oistinguishing Marks (Virgin)

JOHN COUGAR—Nothing Matters And What If It
Did (Riva)

GARY NUMAN—Telekon (Atco)
KANSAS—Audio-Visions (Kirshner)
PETER GREEN-Little Dreamer (Sail)
BILLY BURNETTE —(Columbia)
8-52"S-Wild Planet (WB)
DEVO-Freedom Of Choice (WB)
KINKS—0One For The Road (Arista)
AC/DC-Back In Black (Atlantic)

WHFS-FM —Bethesda (D. Einstein)

* % % o

GARY NUMAN-Telekon (Atco)

MICHAEL STANLEY BAND -Heartland (EMI/
America}

TIMES SQUARE—Soundtrack (RSO)

JOHN COUGAR—Nothing Matters And What If it
Did (Riva)

ROBERT PALMER—Clues (Island)
CARS—Panorama (Elektra)

PAT BENATAR- Crimes Of Passion (Chrysalis)
AC/DC—Back In Black (Atlantic)
QUEEN-The Game (Elektra)

GARY NUMAR -Telekon (Atco)
NLR.B.Q.-Tiddlywinks (Rounder)
TOMWAITS—-Heart Attack & Vine (Etketra)

JOHN COUGAR—Nothing Matters And What If It
Did (Riva)

BILLY BURNETTE—(Columbia)
- PAUL WAROFF —California Sun (Casablanca)

% ROLLING STONES—Emotional Rescue (Rolling

»

Stones)

PETER GABRIEL—(Mercury)

8-52'S—Wild Planet (WB)

BOB MARLEY & THE WAILERS—Uprising (Island)

www americanradiohistorvy com

National Breakouts
MICHAEL STANLEY BAND—Heartland (EM1/America)

JONI MITCHELL—Shadows & Light (Asylum)
MICHAEL SCHENKER GROUP—(Chrysalis)
TIMES SQUARE—-Soundtrack (RSO)

WSHE-FM - Ft. Lauderdale (N. Mirsky)

KARSAS —Aud0-Visions (Kirshner)
" JOMI MITCHELL —Shadows & Light (Asylum)

MICHAEL STABLEY BAND—Heartland (EWI/
America)

BOB WELCH- Wan Overboard (Capitol)

% ROSSINGTON ZOLLINS BAND—-Anytime Anyplace

*

*
*

Anywhere (MOR)

ROLLING STORES—Emotional Rescue (Rolling
Stones)

JACKSON BROWNE—Hold Out (Asylum)
CARS—Panorams (Elektra)

ZETA-7 (WORI-FM)—Orlando (B. Mims)

* % % % e e

KANSAS —Audw-Visions (Kirshner}

KENNY LOGEINS—Alive (Columbia)
MOLLY HATCHET—Beatin’ The Odds (Ep c)
CARS—Panorama (Elektra)

AC/DC—Back In Black (Atlantic)

ROSSINGTON “OLLINS BAND —Anytime Anyplace
Anywhere (MCR)

WROQ-FM—Charfotte (), White)

* % % % o °

BARRY GOUDPEAU—(Epic)

JOHN COUGAR—Nothing Matters And What If It
Did (Riva)

BOB WELCH—#an Overboard (Capitol)
KANSAS—Audi-Visions (Kirshner)

ALLMAN BROTHERS—Reach For The Sky (Arista)
WHITESNAKE —Ready An’ Willing (Mirage)

PAT BEMATAR—Crimes Of Passion (Chrysalis)

ROLLING STONES —Emotional Rescue (Rolling
Stones)

WQDR-FM—Raleigh (R. Phitlips)

* % % % ® o o

MICHAEL STARLEY BAND—Heartland (EMI/
America)

CODE BLUE-(WB)

JONEMITCHELL —Shadows & Light (Asylum)
ROBBIN THOWPSON-Tow B's Please (Ovation)
EDDIE MONEY—Playing For Keeps (Colunbia)
PAT BEMATAR—Crimes Of Passion (Chrysalis)
PAUL SIMON—One Trick Pony (WB)

JACKSON BROWNE —Hold Out (Asylum)

Northeast Region

® TOP ADDONS

GARY NUMARB-Telekon (Atco)
KANSAS—Audio-Visions (Kirshner)
ROBERT PALMER—Clues (Island)

BOB WELCH—Man Overboard (Capitol:

*TOP REQUEST/AIRPLAY:

ROLLING STANES-Emotional Rescue (Rolling
Stone)

CARS—Dram: (Atiantic)

QUEEN-The 3ame (Elektra)

JACKSON BROWNE-Hold Out (Asylum

BREAKOUTS

JONI MITCHELL-Shadows & Light (Asylum)

MOLLY RATCHET—Beattn’ The Odds (Edic)

ELVIS COSTELLD-Taking Liberties (Columbia)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

WNEW-FM—New Yosk (M. Mcintyre)

* % © & & 8 o o

»

*

WRNW-FM— Briarcit Maner (G. Axelb

KORGIS—Dumb Waiter (Asylum)

CLIFF RICHARD-1'm No Hero (EMI/America)
KANSAS —Audio-Visions (Kirshner)

MOLLY RATCHET —Beatin’ The Odds (Epic)
ROBERT PALMER-Clues(Island)

GARY NUMAM-Telekon (Atco)

HALL & OATES - Voices (RCA)

ROLLING STORES—Emotional Rescue (Rolling
Stones)

CARS—Panorama (Elektra)

BOB SEGER & SILVER BULLET BAND—Against The
Wind (Capitol)

/D. Mathison)

»

JONEMITCHELL —Shadows & Light (Asylum)
NR.B.Q.-Tiddlywinks (Rounder)

ELWIS COSTEL.0-Taking Liberties (Columbia)
THE SOUNDS BF ASBURY PARK —Various Artists
(Visa)

BOB WELCH—Wan Dverboard (Capitol)

ROMEOS—Rock And Roll And Love And Death
(Columbia)

ROLLING STONES —Emotional Rescue (Rolling
Stones)

QUEEN—The Came (Elektra)
ELVIS COSTEL_O-Taking Liberties (Columbia)
CARS—-Panorama (Elektra)

WUIR-FM—Leng island (0. McNamara/ Ray White)
® JONE MITCHELL—Shadows & Light (Asylum)
o  GARY NUMAN -Telekon (Atco)

® JOHNCOUGAR-Nothing Matters AndWhat If It
Did (Riva)

N.R.B.Q.-Tiddlywinks (Rounder)

BOB JAMES—H (Tappan Zec/Columbia)
SIMS BROTHERS —Attitude (Elektra)
TIMES SQUARE - Soundtrack (RS0)
HALL & OATES-Voices (RCA)

ROLLING STONES —Emotional Rescue (Rolling
Stones)

*  JOMEMITCHELL-Shadows & Light (Asylum)
WOUR-FM - Utica (0. Edwards)

* % % ® o

® GARY NUMAN-Telekon (Atco)
®  KANSAS-Audio-Visions (Kirshner)

® JOHNCOUGAR-Nothing Matters And What I it
Did (Riva)

® BOBWELCH-Man Qverboard (Capitol)

o ELLEM SHIPLEY—Breaking Through The Ice Age
(RCA)

% ROLLING STONES—Emotional Rescue (Rotling
Stones)

% CARS—Panorama (Elektra)

% QUEEN-The Game (Elektra)

% CHARLIE DAMIELS BAND—Full Moon (Epic)
WPLR-FM —New Haven (G. Weingarth/E. Michaelson)

® DAVID BOWIE-Scary Monsters (RCA)
KENNY LOGGINS —Alive (Columbia)
KANSAS —Au dio-Visions (Kirshner)
JONIMITCHELL-Shadows & Light (Asylum)
ROBERT PALMER--Clues (Island)

SIMMS BROTHERS —Attitude (Elektra)
JACKSON BROWNE—Hold Out (Asylum) .
YES—Drama (Atlantic)

MOLLY HATCHET —Beatin’ The Odds (Epic) .
JETHRO TULL—A (Chrysalis)

WBCN-FM —Beston (R. Wosdward)

* % % * e

®  BILLYBURNETTE—(Columbia)
® FINGERPRINTZ-Distinguishing Marks (Virgin)
JOMI MITCHELL-Shadows & Light (Asylum)
GARY NUMAK —Telekon (Atco)
PSYCHEDELIC FURS—(Columbia)
TOM WAITS —Heart Attack & Vine (Elektra)
B-52'S—Wild Planet (WB)
CARS - Panorama (Elektra)
MOTELS—Careful (Capitol)

#  YAPOPS—New Clear Day (United Artists)
WMMR-FM —Philadelphia (. B )

* % % o o

®  MICHAEL STANLEY BAND—Heartiand (EMI/
America)

®  KANSAS—Audio-Visions (Kirshner)

® BOBWELCH—Man Overboard (Capitol)
® B-52'S—Wild Planet (WB)

® TIMES SQUARE —Soundtrack (RS0)
® ROBERT PALMER-Clues (Island)

*

ROLLING STONES - Emotional Rescue (Rolling
Stones)

* YES-Drama (Atlantic)

% QUEEN-The Game (Elektra)
% PETER GABRIEL- (Mercury)
WBRU-FM—Providencs (C. Berman)

JONI MITCHELL-Shadows & Light (Asylum)
GARY NUMAN-Telekon (Atco)

MOLLY RATCHET-Beatin' The Odds (Epic)
ROBERT PALMER—Clues (Island)

TOM WAITS—Heart Attack & Vine (Elektra)
CUFF RICHARD—I'm No Hero (EMI/America)

ROLLING STONES —Emotional Rescue (Rolling
Stones)

% HALL & OAVES-Voices (RCA)
% CARS-Panorama (Elektra)
*  B-52'S—Wild Planet (WB)
WHCN-FM—Hartford (E. 0’Connelf)

* ®© & o o 0 0

® ELVIS COSTELLO-Taking Liberties (Columbia)
©  BOBWELCH—Man Overboard (Capitol)

®  MICHAEL STAMLEY BAND—Heartiand (EMI/
America)

®  KENNYLOGGINS -Alive (Columbia)

% ROLLING STONES—Emoticnal Rescue (Rolling
Stones)

% JACKSON BROWNE-Hold Out (Asylum)
% QUEEN-The Game (Elehtra)
% CARS—Panorama (Elektra)

© Copyright 1979, Biillboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Radio Programming

Milwaukee Promotion ‘Twins’ Are Opposites
But Scheinfeld & Lucas Get Job Done

MILWAUKEE—Desks in the
WISN-AM/WLPX-FM upstairs of-
fices are so jammed together that
cven a fast-moving hit record would
have trouble spinning through the
aisles. There’s not much breathing
space amid the clutter of albums on
chairs. boxes of assorted givcaways,
scripts. empty coffee cups, gnawed
pencils and who knows what elsc.

Telephones ring constantly, giv-
ing the impression that you've stum-
bled into Beertown’s hottest bookie
Jjoint or onto the floor of a frenzied
grain exchange.

Amid the confusion sits WISN
promotion director John Scheinfeld
and—inches away—his counterpart
on the sister Hearst station WLPX,
Bernie Lucas. They share the cramped
quarters with other staffers.

Despite the proximity of their
desks and the shared philosophy of
trying to get higher ratings, the two
men are apart in appearance, flair
and style—reflecting the image of
their respective stations,

There’s Scheinfeld. in a three-
piece suit. plugging mightily for his
top rated mass appcal WISN and the
laidback. comfortable respecability
onc expects from a 58-year-old radio
station.

Across the way is brash Bernie
Lucas, with his open collar and di-
sheveled curly hair, who's helped
put his album rocker high enough on
the charts to edge out most of his
competition in barely two years.

“Basically, we're together, we
want to get our stations ahead and
keep them there. We share ideas and
help each other internally,” says
Scheinfeld, the first full-time promo

Bernie Lucas: Keeping promotions
positive.

director WISN has had. “We do co-
operate on some events. such as the
Superwalk for the March of Dimes,
but that’s really more of a corporate
thing. There’s really little other over-
lap.”

pScheint‘eld stresses that he at-

BARRY GOUDREAU
“Barry Goudreau”—w

Guitarist Barry Goudreau mo-
mentarily steps out of the group
called Boston with this solo album
on Epic/Portrait.

On this, the first solo project re-
leased by any Boston member,
Goudreau utilizes the talents of fel-
low members Brad Delp (vocals)
and Sib Hashian. He claims that his
new material “would never quite fit
Boston’s musical approach. It rocks
a bit harder.”

Collectively, the five group mem-
bers had invested some 30 years of
club experience in various bands in
the Boston area before coming to-
gether in guitarist/group leader
Tom Scholtz’s 12-track home studio.

Demo tapes were cut and shipped
off 10 a local promotion representa-
tive. The next few events happened
quickly: the tape was re-sent to Epic,
the band (which had never played a
live gig as a unit) was signed, and
“Boston™ was released in August
1976. That LP went gold after 60
days.

Produced by Goudrcau and John
Boylan. the LP features Goudreau’s
protege, vocalist Fran Cosmo.

In Los Angeles. Goudreau is man-
aged by Paul Ahern at Left Lane
Management (213) 656-9464. He’s
booked by Premier Talent in New
York, (212) 758-4900.

" New On The Charts

MICHAEL SCHENKER
BAND
“The Michael Schenker Band”— Y

Six years ago this non-English
speaking German guitarist jammed
with English metal outfit UFO dur-
ing its German tour. So satisfied
were both band and musician that
Schenker left his band, the Scor-
pions. and joined UFO.

The Scorpions. which recently in-
vaded the States as part of a renewed
heavy metal onslaught. continued to
make inroads in Europe while
Schenker earned recognition as the
lead guitarist for the rising English
band.

Subsequent to UFO’s trek to
America in 1979. Schenker left UFO
just after the release of the double
live LP, “Strangers In The Night.”
Feeling he could no longer “express
his 1deas through the band (UFO),”
he rejoined the Scorpions long
enough o play on its “Love Drive”
LP and to tour briefly.

Earlier this year, Schenker signed
with Chrysalis and recorded a sclf-
titled debut album. Consisting of
nine tracks either written or co-
written by Schenker. the LP was pro-
duced by Roger Glover of Decp
Purple fame.

In London. Schenker is managed
by Peter Mensch. 373-5465. He is
booked by Amcrican Talent Inter-
national Litd. in New York, (212)
977-2300. His agent is Marsha
Blasic. (Continued on page 30)

By MARTIN HINTZ

tempts to promote an image of
WISN as a city institution. with a lot
of community involvement. “A lot
of our activities are geared to that.
We don’t do wet T-shirt contests or
puta DJ up in the airon a telephone
pole,” he explains.

“We are a family station, a ‘good
friend’ and everything we do has to
suggest that,” he adds.

Scheinfeld joined WISN about
1% years ago, after stints teaching
broadcasting at Northwestern Univ.,
Evanston, 1ll.. and as a freelance
promoter in the Chicago area pro-
ducing radio and television spots.

“When I arrived, the station’s ads
lacked a presentation. It was scat-
tered and didn’t give that certain
‘look.” There wasn’t a long range
marketing plan,” he says.

Scheinfeld plunged into his work.
surveying the territory and pulling
together some new directions to aim
WISN's promotion efforts. With a
generous $ 180,000 promo budget, he
plunged heavily into television and
mass transit advertising, presenting
a more sophisticated look.

“We now do tv 52 weeks of the
year, | see that as a strong ally and
we use all the stations in our area.
Newspapers aren’t a strong part of
our program, but we use them to
promote special programs,” Schein-
feld says.

He does all his ad work in-house,
creating, producing and directing
his own tv spots, and planning
events. He's directly answerable to
Dave Denver. program director at
WISN, and John Hinkle. the station
manager.

“I like to have some major promo-
tion in every season and it doesn't
necessarily have to fall into a ratings
period either,” he stresses. The sta-
tions latest Arbitron reading is a
10.3.

Lucas had been handling promos
for rocking WLPX on a part-time
basis for 1% years working around a
stint as mid-day personality and
then as morning show host. He was
named full-time promo director in
July by Tom Daniels, WLPX pro-
gram manager. He developed a plan
for a hot sheet, a pocket size survey
of top selling records spiced with
hype about the station and upcom-
ing shows. About 10.000 of the
sheets are handed out each weck.

In 1979, Lucas attended a “Super-
Star” convention in San Diego run
by Lee Abrams. “I was so over-
whelmed by the other promotions
they were talking about. We had
done some of them to some degree
but we got a lot of ideas. I soaked up
the conference like a sponge, coming
back really hot,” Lucas recalls.

On his return to WLPX, Lucas be-
gan pushing a number of ideas.
“That was about the time of the anti-
disco stuffin Chicago,” he says. “We
wanted to do something positive as a
promotion, however. and put to-
gether sort of a listener club we
called the WLPX Air Force—turning
the anti-thing into a positive.”

Listeners send in 50 cents, prima-
rily as a handling charge. and re-
ceive a plastic WLPX Air Force card
that entitles them to discounts in
merchandise at various cooperating
stores, including an auto dealership.
The program got started in late Oc-
tober last year and pulled in about
30.000 persons in six months. “We’re
still going strong.” says Lucas, add-
ing that the promo nailed 2,000 per-
sons in one crack at a recent auto
show where Lucas set up a booth.

“This is a club, so the kids get peer

wwWwW americanradiohistorv com

pressure to join, plus there’s the vis-
ual reminder of WLPX with the Air
Force card in their wallets.”

Card bearers might also be admit-
ted to various concerts or films for
only 97 cents, based on the 97 kHz
dial siot held by the station. The
sales department works closely with
Lucas in setting up such discounts.

“I feel the sales people should get

bus that ordinarily goes for 10 cents
a nde from the downtown area.
Nearly 27.000 persons took advan-
tage of the operation. WLPX in wrn
sponsored a free bike park that drew
about 2.000 bikers.

WISN recently sponsored a pho-
tography contest in conjunction with
a Greater Milwaukee Convention
and Visitors Bureau promo plugging
a hometown vacation. About 1.000
entries were received, with winners
getting cameras and a chance 10 par-
ticipate in a local gallery exhibit.

In Air: Ever keeping the station's logo before the public on all levels, WLPX
promotion director Bernie Lucas makes sure a glider in a daredevil air show/
rock concert sponsored by the station bares the station’s call letters.

On Land: WLPX ties-in with a local appearance by Warner Bros artist Father
Guido Sarducci, who in real life is Don Novello. Here he tries his hand at a bit
of guitar playing.

involved in as many things as pos-
sible.” says Lucas. He feels the small
charge for the card makes it more
meaningful to the bearer. “It takes
somcthing to join. You have to go
out of your way a bit.” he says.

Merchandise plugging the WLPX
logo includes baseball caps, satin
jackets, T-shirts and jogging shorts.
“We put $10.000-815.000 on the line
to start this off, but there definitely
was a demand. It’s rather like a uni-
form.” Lucas says.

The money was used to buy the
first batch of clothing. Says Lucas:
“We've had to learn inventory and
paperwork. We're all from a DJ
background so we had 1o learn flow
charts.” Money pulled in from sales
goes back into the program.

Both WISN and WLPX are heav-
ily involved in community work.
During Milwaukee’s recent Sum-
merfest, an |1-day music festival on
the city’s lakefront, WISN under-
wrote a weekend of free rides to the
grounds via a Transport Co. shuttle

The station also sponsored a day
at the Milwaukee Zoo for call-in
winners who could answer trivia
questions about the animals. “We
like to do things that are different.
but that also plug into community
things,” says Scheinteld.

Both stations get their person-
alities into just about every parade
possible in the Milwaukee area.
Both operate oldtime firetrucks that
have become symbols of the stations.
“The truck helps people identify
us.” says Lucas of the machines.

Lucas’ promo budget is about
$125.000. with about half going for
television spots usually produced by
Aftermath Advertising. The station
advertises primarily on youth ori-
ented and rock shows.

One of his more successful
promos was a daredevil air show/
rock concert combo with a Mil-
waukee Brewers baseball game on
May 9 that drew 35.784 fans. Glid-
ers, parachutists and a rock band
concert preceded the game, with the
preliminary event hosted by WLPX.
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® Continued from page 22

end and part-time assignments. He
succeeds Bob Marx, who has left the
business to become promotion direc-
tor of Portland’s local science mu-
seum. . . . Paula Hooper is named di-
rector of music research for WMC-
AM Memphis. She has been with
the station five years.
P

AnnMarie Stepovy has been
named director of promotional de-
velopment at WLS-AM Chicago to
organize on-air contests and sales
merchandising. She comes from
WBBM-AM Chicago. ... Bob Bal-
drica has been named senior vice
president of WFTL Broadcasting
and will supervise WFTL-AM/
WEWZ-FM Fort Lauderdale. ...
Sheri Sadler has been named direc-
tor of advertising and promotion for
KRTH-FM Los Angeles. She will be
developing on-air concert and
movie promotions for the station.

*  x x

Dave Verdery, who for seven years
directed beautiful music program-
ming for TM Programming, has
joined Bonneville Broadcast Con-
sultants, also a leader in beautiful
music syndication. . . . DJs often give
away money, but not usually their
own. Yet Johnny Dark celebrated
this three years on WNBC-AM New
York by giving away $66 twice an
hour for four hours he was on for a
total of $528. The station is located
at 660 kHz on the dial. He even set
up a savings account to get the
money together beforehand. -

' kK

Lee Sherwood, morning drive host
on WMAQ-AM Chicago has been
named host of Epic 80, the end-of-
year country music special syndi-
cated by Toby Arnold & Associates.
... Keith Donald has been named

BubblingUnderThe

__HOT100_

101-THE REST OF THE NIGHT, Clif Newton,
Scotti Bros. 602 (Atlantic)

102-1 DIE, YOU DIE, Gary Numan, Atco 7308
(Atlantic)

103-YOU MAY BE RIGHT, The Chipmunks, Ex-
celsior 1001

104—DON'T MAKE ME WAIT TOO LONG, Ro-
berta Flack, Atlantic 3753

105—-LET ME BE YOUR FANTASY, Le Roux, Capi-
tol 4928

106—I'M THE LUCKY ONE, Tim Weisberg, MCA
41307

107—HOW GLAD | AM, Joyce Cobb, Cream 8040

108—ONLY HIS NAME, Holly Penfield, Dream.
land 102 (RSO)

109—MAMA SEZ, Love Affair, Radio Records 421

110-LONG SHOT, Henry Paul Band, Atlantic
3755

BubblingUnderThe

. _ToplPs_ |

201-CHEVY CHASE, Chevy Chase, Arista AL
9519

202—McFADDEN & WHITEHEAD, | Heard It In A
Love Song, TSOP JZ-36773 (CBS)

203—GARY MYRICK AND THE FIGURES, Gary
Myrick And The Figures, Epic NJE 36524

204—IRON CITY HOUSEROCKERS, Have A Good
Time, MCA MCA-5111

205—DONNY HATHAWAY, In Performance, At-
lantic SD 19278

206—ROBERT JOHN, Back On The Street, EMI-
America SW 17027

207—-HAZEL O'CONNOR, Breaking Glass, A&M
SP-4820

208—HIGH INERGY, Hold On, Gordy G8-996M1
(Motown)

209—KERRY LIVGREN, Seeds Of Change, Kirsh-
ner NJZ 36537 (CBS)

Vox Jox

general manager of WIGO-AM At-
lanta. He comes from KOWH-AM-
FM Omabha.

Harold Kassens of A.D. Ring has
been named engineering counsel for
the National Radio Broadcasters
Assn. . . . Norman Haaf has been ap-
pointed radio product manager for
Arbitron. He moves up from Arbi-
tron’s marketing research services.
... Pam Hamilton has been named
director of creative services for the
RKO Radio Network. She was di-
rector of sales promotion for CBS.

* * *

KTSA-AM San Antonio program
director Mike Scott has left that sta-
tion to take over programming at
WNDE-AM Indianapolis. . .. Marc
Hahn has been named p.d. at
KTOM-AM Salinas, Calif. He
comes from KEEN-AM San Jose,
Calif. Johnny Morgan has joined the
station from WRKA-FM Louisville
to handle morning drive. Hahn is on
the air in the 3 to 7 p.m. slot.

* * *

Bob Bolton has joined WFBR-
AM Baltimore in afternoon drive.
He comes from WKIX-AM Raleigh,
N.C., where he was operations man-
ager. ... The WBLS-FM New York
Sure Shots basketball team have be-
gun their fifth season of play to raise
funds for the United Negro College
fund, among other charities. This
year’s goal is $25,000. ... KJJJ-AM
Phoenix morning man Johnny Col-
lier has been named MC of a world
championship chain saw cutting
contest in Charlotte, N.C. WWHW-
FM Detroit morning man Howard
Stern has been named cochairman
of the American Lung Assn. “Bike
Challenge” competition.

* * *

WXIX-FM in Raleigh, N.C., is
looking for an operations manager.
The Mann Media outletis a 100 Kw
adult contemporary station. General
manager Tommy Walker is the man
to send your air checks, resumes and
programming philosophy. ... Dan
Dixon is named music director of
WCXI-AM, a Golden West contem-
porary country station. Dixon will
also hold down the 10 am.-3 p.m.
airshift on Sunday. ... Dave Denver
joins WISN-AM in Milwaukee as
program director. He held similar
positions with Heftel and Miami’s
Community Service Broadcasting
Co.

* * *

Bob Charlton, former WOMC-
FM, Detroit jock, returns to that sta-

‘tion on the 6 p.m.-10 p.m. slot after

pursuing business interests for a
while. Joining WOMC at the same
time is music director Steve Peck,
who started his broadcasting career
as owner of Motor City Spinners, a
company which “rented” DIJs and
records to clubs and private parties.
Peck will also work the station’s
overnight slot six days a week.
WOMC is a Metromedia outlet.

* * *

Rick Kimball, has left WSER-AM
Elkton, Md., as p.d. and music direc-
tor to be morning drive jock at
WDOV-AM Dover, Del. Chuck An-
thony has taken over as music direc-
tor at WSER. No successor has been
named to the p.d. post. ... Howard
Stern, morning man at WWWW-
FM Detroit, has launched a cam-
paign to have “Wang Dang Sweet
Poontang,” by Detroit’s own Ted
Nugent adopted as the Michigan
state song. Stern has contacted the
governor’s office and requests for
the song overloaded local phone
lines.

Radio Programming”

New On
The Charts

® Continued from page 29
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DAVID GRISMAN
“Quintet "80”—

Last year, this jazz/bluegrass art-
ist recorded “Hot Dawg” on A&M’s
Horizon label. Though dodging the
pop charts, that LP hovered in the
jazz tabulation for 35 weeks, peak-
ing at 14.

Switching to Warner Bros. in May
of this year, the 35-year-old mando-
lin player debuts with this LP, which
is already ascending the jazz chart
and introduces him to pop.

From Hackensack, N.J., Grisman
mastered the mandolin at 16 and
worked his way into a bluegrass en-
semble known as the Even Dozen
Jug Band, which contained, among
other enthusiasts of that genre,
Maria Muldaur, John Sebastian and
Steve Katz. In 1967, he formed a Bos-
ton rock group, Earth Opera.

Sandwiched between that period
and 1974 were various session spots
with artists including Linda Ron-
stadt, Judy Collins, James Taylor
and Dolly Parton.

Along with violinist ‘Richard
Greene, Grisman formed the Great
American Music Band in 1974,
which at one time included Taj Ma-
hal on string bass. In 1976, Grisman
released a solo LP on Rounder Rec-
ords, which was followed by another
solo effort on the Flying Fish-dis-
tributed Kaleidoscope label, “The
David Grisman Quintet.”

Following this disk’s release, he
was asked to score the film “King Of
The Gypsies,” in which he also por-
trayed one of the musicians. During
the filming, Grisman met jazz vio-
linist Stephane Grappelli. The two
performed concerts together after
the movie was completed.

Grisman is now headlining a U.S.
tour that will take him to Carnegie
Hall in New York Oct. 11. That con-
cert will be guested by Grappelli. He
will begin a European tour Oct. 17,
which will lead him to the Berlin
Jazz Festival Nov. 15.

In San Francisco, Grisman is
managed by Craig Miller of CM
Management, (415) 457-5474. Ted
Kurland of Ted Kurland & Associ-
ates in Brighton, Mass., (617) 254-
0007, is his booking agent.

FCC Hearing

® Continued from page 21

public. There also seems to be a de-
sire on the part of the Commission to
jump on the politically expedient
bandwagon of deregulation,” he
added.

FCC commissioners will take the
comments of their panelists into
consideration along with the close to
20,000 written comments received
todate in the radio deregulation pro-
ceedings as they continue to study
the issues. At this time, no date for a
decision on radio deregulation has
been indicated.

WWW.americanradiohistorv.com

NETWORK PRODUCTION—NBC Source host Denny Somach, left, questions
Genesis member Tony Banks for an upcoming Source special on the Atlantic
group.

. MikeHarrison |

Goin’ Up the Country

LOS ANGELES—Hypothetical
Situation?: the program director of
what was just recently a bastion of
non-stop hard rock peers out from
under the rim of his brand spankin’
new Calvin Klein straw cowboy hat
and informs the confused promo-
person, “I'm sorry, but we can’t play
Van Halen. Our rescarch indicates
they’re not country enough.

“We are, however,
playing ‘Hot Dog’
from Led Zeppelin’s
latest album — but,
that’s a real border-
line case. Zeppelin
doesn’t really reflect
our listeners’ country
lifestyle, either.” .

What Next?: A major label presi-
dent announces to the music maga-
zines that the head of his company’s
country department has been named
vice president of promotion.

And Then, And Then?: A group
of paranoid disco jocks band to-
gether in mutual fear of country mu-
sic replacing disco at roller rinks.
They organize their listeners into a
country destruction army and go
on to promote a giant mechanical
bucking bull burning.

Although the aforementioned
happenings are purely tongue-in-
cheek, there’s little doubt that the
one-two-three punch of KHIJ-AM,
KZLA-FM and WRVR-FM all
dropping three different formats to
embrace country-orientations
within the space of one week, will
prove enough to fuel the fires of
speculation that something big is
brewing in the world of country mu-
sic as the industry continues its hair-
trigger quest for the “next big thing.”

The hard-nose conservatives
among us will refer to this phenom-
enon as a “coincidence.”

The scoffers will reduce it to an-
other movie-induced “fad.”

The progressive element will give
itits stamp of legitimacy by calling it
a “trend.”

The mass of over-reactors will
exalt it as an “explosion.”

Perhaps it is nothing more or less
than a “discovery.” (Or, better yet, a
“rediscovery.”)

For as long as most of us can re-
member, country music has been a
potent ratings generator, when pro-
grammed properly in the right place
and time.

As a matter of fact, country is one
of the major seminal influences in
mainstream rock and has always
lent itself well as a compatible rock
mixer all the way from early day
Carl Perkins to present day Joe
Walsh.

True, thereisa heightened level of
country ambience in the air (par-
tially amplified by stepped-up
media attention) and'it is extremely
likely that KHJ-AM, KZLA-FM
and WRVR-FM each has a decent

chance of improving upon their
present conditions through the skill-
ful use of country.

But, it should also be pointed out
that country music and its so-called
accompanying lifestyle account for
just one of many musical/cultural
movements that are simultaneously
burgeoning on, under and around
the rock-oriented mainstream of na-
tional musical tastes.

The formats abandoned last week
should not be interpreted by indus-
try particpants and observers as
being inherently weak or on the way
out. Nothing could be farther from
the truth.

It is important not to dismiss the
potential of a jazz station in New
York. it’s ironic how things work
out. One of the reasons WRVR often
gave for not liberalizing its jazz
boundaries was that it didn’t want to
offend and lose the support of the
Big Apple’s purist jazz community.
Now, the vacuum in the New York
market for a broad programmed
jazz station is a gapping mile wide.
Anyone doing it aggressively, with-
out fear of purist disapproval, might
just get a 4 share for starters.

And, there certainly is room in
Los Angeles for the adult contempo-
rary AOR approach abandoned by
KZLA-FM (which was more adult
contemporary than AOR). Although
in KZLA’s case, its format might
have been good for as much as 2 ad-
ditional share points if only it had a
better signal and sounded more like
KYUU-FM in San Francisco.

KHIJ-AM’s situation, though, was
a bit more complex, encompassing
within its dilemma the schizoid na-
ture of the present day state of main-
stream rock.

In the meantime, are we ever go-
ing to be in trouble if John Travolta
is signed to star (with Linda Ron-
stadt, of course) in the forthcoming
film (with soundtrack) version of
“The Pirates Of Penzance.”

‘“THE KICKER’
KICKS TO FCC

TRENTON, N.J.—WKXW-FM,

which promotes itself as “Kicks ~

102%” and “The Kicker” will file
opposition with the Federal Com-
munications Commission against
plans by WRVR-FM New York to
change its call letters to WKHK.

WKXW program director Sam Lit
reasons that the call letters are too
similar and is anticipating that
WRVR will promote itself as “Kicks
106.”

WRYVR is planning the call letter
change in conjunction with a change
in format from jazz to country (Bill-
board, Sept. 20, 1980). WKXW
recently changed its call letters from
WTRT.

'
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NEW YORK-In the face of
widely circulated reports within the
mdustry that its videodisk system is
suffering badly saleswise in the mar-
ketplace, Magnavox affirms its in-
tentions to roll out its product next
month in New York, L.A.-and Chi-
cago.

“That’s the plan,” says senior
marketing vice president Ken In-
gram. “Nothing has slowed us down,”
he states. “We will move into addi-
tional cities with a large number of
outlets according to our schedule.”

But Ingram says a major ad cam-
paign to accompany the rollouts is

Honor Georgia
Artists At Buffet

ATLANTA-The local NARAS
chapter cosponsored a buffet hon-
oring Georgia artists and music in-
dustry personnel, Wednesday (17)
in conjunction with Georgia Music
Week.

The buffet was cosponsored by
Georgia State Univ.’s commercial
music recording program, and was
being partially funded by a 3M Co.
grant.

Guests included: Bill Lowery,
Lowery Group Music; Albert Cole-
man, conductor of the Atlanta Pops;
Buddy Buie and Ernie Geller, At-
lanta Rhythm Section; Diane Pfei-
fer, Capitol artist; William Bell,
songwriter; Bruce Blackman and
Korona, United Artists; and Bobby
Whitlock, Peer-Southern staff writer.

Other guests included: Chuck
Leavell, Sea Level; Mercury artist
Mylon LeFevre; Alex Hodges and
Carole Kinzell, Empire Booking
Agency; Charlie Hall, RCA execu-
tive; and Zell Miller, Georgia’s lieu-
tenant governor.

Geoff Parker, chairman of theed-
ucational committee for the NARAS
chapter, was coordinator for the buf-
fet. The event was held at the Cen-
tury Center Hotel.

Korvettes Limbo

® Continued from page 9

public sale period, inventory left un-
sold may find its way into bulk sales
to other retailers.

This pattern may have been estab-
lished through a similar procedure
following the liquidation of goods at
the Korvettes unit in Wayne, N.J.
Some of the bulk sales, it’s felt, could
find their way back to manufac-
turers for return allowances.

Although how far Korvettes,
through Value City, would discount
remaining recording inventory is not
known, customers at the Wayne lo-
cation were offered recordings at
20% to 30% off already heavily dis-
counted prices.

By presstime, no major music
creditors had been approached by
Korvettes to outline the latest pay-
back plan, which Joseph Ris, chair-
man of Korvettes, previously said
would involve payment of 30 cents
to 40 cents on the dollar within 30
days and the balance within six
months or a year. Korvettes debt to

music vendors is said to hover

around $5.5 million.

Agache-Willot, the French parent
of Korvettes, is understood to be
working on a buyout arrangement
for the chain, which may have inter-
national implications in that another
foreign entity—perhaps from Japan
or Germany—may be involved.,

Magnavox Affirms |
Vidisk Expansion

By GEORGE KOPP

doubtful, adding. “We haven’t laid
that plan to bed yet.”

The original Magnavox market-
ing scheme for the MagnaVision
disk player calls for total U.S. prod-
uct availability by the first quarter of
1981. At present, the player is avail-
able is about 30 markets. Advertis-
ing is restricted to the localities
where the player is on sale.

But after initial flurries of interest
the Magnavox player has seen sales
slip in many areas. Says one retailer:

(Continued on page 40)

Magnetic Video
Expands Cassette
Duping Capability

FARMINGTON HILLS., Mich.—
Magnetic Video Corp. is expanding
its videocassette duplicating capa-
bility.

The 20th Century-Fox company,
according to Andre Blay, president,
will have its video cassette duplicat-
ing capacity increased by more than
one million cassettes annually at
headquarters.

In addition, the firm will be open-
ing a new facility on the West Coast
as well as adding personnel. manu-
facturing and technological support.

Additional expansion plans in-
clude the construction of new of-
fices, engineering and warehouse
space, and the addition of a second
computerized television editing suite
at headquarters.

Magnetic Video will also central-
ize its worldwide videocassette mas-
tering operations with the installa-
tion of a Rank Cintel Telecine and a
broadcast quality one-inch master-
ing machine here. This equipment
will serve the firm’s overseas mar-
kets. U.S. tapes are presently mas-
tered internally.

At the same time, Magnetic Video
is introducing 16 new titles to its
catalog including “Julia” and “The
Turning Point.”” The firm now has
more than 800 titles in its catalog
with product from 20th Century-
Fox, Lord Grade’s ITC Entertain-
ment, Avco Embassy, ABC, Viacom
International and United Artists.

Japan Exporting
3 Million VTRs -

TOKYO-—Japanese manufac-
turers of videotape recorders are ex-
pected to produce some 3.8 million
VTRs in 1980 and export at least 3
million.

Some 389,977 units have been ex-
ported to the U.S. during the first six
months of this year, up from 245,393
a year ago. West Germany imported
232,041 units, up from 71.298.

Last July shipments to Common
Market countries totaled 119.000
units, almost triple the amount from
the same period last year.

Middle East countries accounted
for 14.4% of Japanese VTR exports.

One major supplier. Matsushita
Electric Industrial Co., expects VTR
sales to be $730 million or 8% of
overall sales in the fiscal year ending
Nov. 30, up from $455 million or
5.8%, the figures from the previous
year.

Matsushita also plans to increase
monthly production capacity of
VTRs to 140.000 units, up from the

current 100,000 units a year.
L J

_Publishing

BMI Beginning Payoff Schedule

For Radio

® Continued from page |

longer be a separate payment desig-
nation for FM performances. FM as
well as AM stations will be cate-
gorized as Group | or Group 2 de-
pending on the amount of the li-
cense fee paid to BMI.

@ There have been increases in
some of the base rates. including FM
and Group A network television fea-
ture and local 2 radio.

® The requirements for two of
the plateau bonuses have been re-
duced. Some 50,000 U.S. feature
performances are now required in
order to qualify for Plateau B, and
300.000 performances for Plateau C.

® Beginning with the 46th for-
eign accounting, BMI will reduce
the administrative charge for trans-
mission of foreign royalties from 5%
to 3%, declaring the decreases are
due in large part to improved com-
puterization.

On the issue of commercial jin-
gles, BMI has apparently reacted to
long-standing pressure from writers
and publishers whose original and
existing music jingles usage had not
previously been assessed for per-
formance income.

ASCAP, on the other hand. has
been making jingles performance
payments since 1960. The current
rates at ASCAP for original jingles
music is 1% of the featured perform-
ance rate, while use of existing music
in jingles is entitled to a minimum of

10% of featured performance rate
(with a high of 50%).

The third performing rights
group, SESAC, has also been experi-
menting with a jingles rate, and the
odly rate structure the society will
make public involves network tv us-
age, which amounts to $100 a month
for the duration of the commercial.

“We have to learn a lot more
about jingles,” declares Zavin before
BMI can determine a rate structure.
“We don’t know what comes in, in
what form and the volume in-
volved.”

While ASCAP draws a distinction
between original and existing music
jingles usage, Zavin says she does
not see “justification” in distinguish-
ing between the two.

“During this experimental pe-
riod,” the letter to affiliates states,
“BMI will undertake to log only
commercials in which qualifying
music is the sole focus of audience
attention for at least 15 continuous
seconds.

The society has established a com-
mercial jingles department, which
will handle the flow of documenta-
tion required of affiliates. These in-
clude a notice to BMI regarding an
original commercial, existing music
and a report of station time bought
for the commercial.

In her letter, Zavin concedes that
payment for local radio usage of
commercials is not likely to be sig-

ASCAP Firms Panelists
For Its Workshop Stanzas

NASHVILLE—AII panelists have
been firmed up for ASCAP’s current
Country Workshop series.

Buzz Cason is serving as moder-
ator for the first half of the program
which runs through the end of this
month. The following four seminar
sessions will be hosted by Jerry Fos-
ter and Bill Rice and run through
Nov. 11.

Panelists for Tuesday (23) are Bob
Beckham, Bob Morrison, Johnny
McCrae. Johnny Wilson and Atthur
Kent.

Tuesday (30) will feature Charlie
Monk, Chris Waters, Patsy Bruce
and Jerry Chestnut.

Bill Hall, Wayland Holyfield, Bob
Montgomery, Ed Penney and
Charlie Black are set to participate
in the Oct. 21 panel, while the fol-
lowing week’s Oct. 28 session will
feature Don Gant, Sonny Throck-

morton, Don Cook and Ralph Mur-
phy.

Archie Jordan, John Schweers,
Gerry Teifer, Wesley Rose, Tom
Collins, Ronnie Gant and Bill
Denny will be on the Nov. § panel.
This particular workshop session is
being held on Wednesday instead of
Tuesday because of the election.

The country workshop session
closes with a Nov. Il panel com-
posed of Buddy Killen, Roger So-
vine and Tim Wipperman.

All sessions are held at ASCAP’s
Music Row offices from 7-9 p.m.
each Tuesday night and are open to
anyone wishing to attend, regardless
of performing rights affiliation or
non-affiliation. At the sessions, the
panelists will critique participants’
material and offer suggestions and
information related to writing suc-
cessful country songs.

Jingles Co. Sues Jordache, Others
For Alleged Violation Of Agreement

NEW YORK-A jingles produc-
tion company which claims to have
originated the “You've Got That
Look” jingle for Jordache Jeans has
filed a $1.6 million damage suit here
in New York State Supreme Court
alleging violation of a jingles licens-
ing agreement.

The plaintiff, Raw Cream Music
Productions Inc., contends that the
defendants violated the agreement
by allowing the jingle to be used for
Jordache’s new blazer line and
failed, in consideration for the sign-
ing of the agreement, to publicize
“whenever and wherever possible”
that the plaintiff was fully respon-
sible for the concept, creation and
production of the jingle.

In addition to 100 “John Does.”
representing television networks and
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stations airing the commercial, the
defendants include Jordache Jeans,
Jordache Enterprises, Joseph Na-
kash, chairman of Jordache, and two
advertising agencies, Winner Com-
munications Inc. and Hicks & Greist
Inc.

While the original agreement,
made on Feb. 22, 1979, further ex-
tended by two riders, would make
the jingle exclusive property of Jor-
dache following the payment of
$10.000 and an exercise of Jor-
dache’s right to renew the license an-
nually, the action adds that a rider,
dated July 31, 1979, stated that the
plaintiff would be the sole and ex-
clusive producer of all future record-
ings of the jingle until the balance of
monies owned was paid by Jor-
dache.

& TV Jingles Airplay

nificant. “With 8,000 commercial
broadcasting stations in the U.S. and
millions of commercials broadcast
each week,” she writes, “it cannot be
anticipated that commercials used
only locally will generate significant
performance income.”

In both the notices for original or
existing music commercials, the af-
filiate warrants and represents that
the work involved has not been writ-
ten as a “work made for hire or pur-
suant to any other agreement which
could prevent the licensing of per-
forming rights in the work by BMI
pursuant to the writer(s) and/or
publisher(s) agreement(s) with BMI.

Largely due to efforts by the
Society of Advertising Musicians,
Producers & Composers, headed by
jingles firm owner David Lavsky,
greater numbers of jingles writers
have retained rights to their mate-
rial, rather than give control to ad-
vertising agencies dealing with the
clients involved.

In determining base rates on non-
jingles material, FM performances
before Jan. | will be continuous at 2
cents per popular song and 8 cents
per minute for a concert work.

Under the merging of AM and
FM payments, FM as of Jan. 1, will
be paid 6 cents within a Group 1 cat-
egory for popular songs, 3 cents for
Group 2 and 6 cents for network
performances.

For a concert work, the new rates
are 8 cents per minute for Group 1,
3% cents per minute for Group 2 and
8 cents per minute for network.

BMI defines Group 1 as a radio
station which for the last calendar
year prior to the performance for
which figures are available, has paid
BMI $4,000 or more; a Group 2 sta-
tion is one which for the same period
paid less than $4.000.

For bonus rates, a minimum of

© 50,000 performances now entitles

the affiliate to Plateau B, which of-
fers two times the base payment rate,
while a minimum of 300,000 per-
formances puts the song in Plateau
C, titling the affiliate to 2% times the
base payment rate. Thus, songs in ei-
ther bonus category lifts the bonus
rate one-half cent.

Berklee Issuing
8 Study Methods

NEW YORK-—Jazz instructional
and performance material from Berk-
lee Press Publications are increased
with eight new study methods and
10 new graded arrangements for
school jazz ensembles.

Developed by faculty members of
the Berklee College of Music in Bos-
ton, the new study methods are “No-
dal Studies For Saxophone” by
Andy McGhee, “Four-Way Fusion
For The Modern Drummer,” both
set for Nov. 15 publication: “Rock
Guitar Styles™ by Michael Ihde, due
Jan. 15, along with “Chord Studies
For Electric Bass” by Rich Apple-
man and Joe Viola and a four-part
collection, “Rhythm Selection Stud-
ies For Guitar, Keyboards, Bass
And Drums.”

The 10 new charts. geared for be-
ginning to intermediate-level per-
formers, were created by Ted Pease,
Larry Monroe and Mike Gibbs and
include such selections as “One
More Time,” “Ensueno” and
“Scuffle Shuffle.”

G. Schirmer Inc. is the sole selling
agent for the Berklee Press catalog in
the US., UK., and Central and
South America.
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“MY PRAYER,
EXPLODING FOR “RAY, GOODMAN & BROWN II”

FROM THEIR LIPS TO EVERYONE’S EARS.

Ray, Goodman &
Brown created a gilt-
edged rainbow with
their debut Polydor
album and their multi-
format Gold smash,

“Special Lady.” So it’s
not surprising thet
they were proclaimed
Best New Group of
1980.

Fueled by the
incredible stccess of

“My Prayer,” their new
album, “Ray, Goodman .
& Brown | " is cata- ' r

pulting them ever
higher into the liszs 3
of this decade’s great-
est achievaments.
Their secr=t? Great
voices. Graat harmo-
mes Greaz songs. »

“RAY, GOODMAN
& BROWN II” & BBUWN
FEATURI

Y PRAYER2*..
%Eln SEQUEL
SUCCESS.
QN POLYDOR:
RECORDS &
¢ TAPES.

RAY, GOODMAN & BROWN
Ray, Goodman & Brown II

Pg()l)le(_DOR z:NCORPORATED
> A SRAM COMPANY
polvdor ||, i Polvgram Draribation I

"~ Produced by Vincent Caste tana for Dark C cuc Productions, Inc. Givethe gift
€ 1980 Potydor Incorporated \ Write or call your local Polygram Districution off i for displaysor other promotion items. of music.
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Criss Departs Kiss, Conquers Frustrations

By ELIOT TIEGEL

LOS ANGELES—Ex-Kiss drummer Peter
Criss is no longer frustrated; he’s emerged
without his cat makeup and he’s writing and
recording love ballads.

The first member of the theatrically attired
rock band to leave, Criss claims he is now free
of the frustrations of hiding behind the cat
mask and having Kiss members overrule him
in deciding which songs to record.

Now on his second solo Casablanca LP,
“Qut Of Control,” he has cowritten nine of the
10 cuts, including several ballads. His collab-
orators are David Wolfert and Stan Penridge.

Criss, 34, sports gray hair, a black beard
and mustache and wears a gold earring in his
left ear. '

Now making the rounds to promote his new
LP, he is open to explain that he got tired of
being with the band after 10 years, he felt he
was losing his true self in favor of being the
character in the band and he was totally frus-

trated at not being able to infuse more of his
music into the band’s repertoire.

And this especially hurt since he penned
“Beth,” a major hit for the group. He wrote
“Beth” with Penridge who is now part of his
sextet which will start touring the U.S. next
month, probably, Criss estimates, as a “special
guest star” on someone’s bill.

“I've drummed for 60,000 people. It’s okay
if I play for 3,000 so long as they applaud,”
Criss says candidly and in good spirits.

Penridge and Criss were both members of a
New York group called Lips. “I left Lips to
join Kiss because I felt Kiss would make it,”
Criss notes.

Criss says he likes to write straight rock ’n’
roll tunes and ballads because they never die.

Composing comes easy to him, he says. In
fact, he’s just finished writing seven tunes for
the followup LP to this new one, which he
coproduced with David Wolfert.

Kiss’ image was heavy metal and that pre-

cluded using more of his ballads, Criss points
out. “Then I'd say ‘Beth’ wasn’t heavy metal
and the other guys wouldn’t say much.”

There are several personal tunes in the new
LP, including “By Myself” “I Found Love”
and “There’s Nothing Better.”

“ ‘By Myself’ is like a self-explanatory biog-

raphy. Itsays I'm going to make it on my own.”

He says he wrote “There’s Nothing Better”
about his wife Debra.

Explains Criss: “I like to write songs about
people I love or who love me. You can never
burn out the word love. Those four letters are
overpowering.”

Having played all over the globe, Criss
found inspiration for “Where Will They Run”
from his experiences on the road. He wrote the
song in Amarillo, Tex. *We did 90 gigs in a six
months. That’s a lot of shows and hotel beds.”

“Words” was written after a bitter fight with
his wife in which he realized people say things

they don’t mean during a heated argument.

Criss used 25 pieces on several of the ballads
on the LP. including members of the New
York Philharmonic. He sings and plays drums
on all the cuts. He also arranged five of the
tunes. “I was bursting with energy and into ev-
erything. That's why the album’s called ‘Out
Of Control.””

He admits that his ego hurt when he’d be sit-
ting in a restaurant and someone like Rod
Stewart would come in the people would rush
over and ask for his autograph. “I'd think, God
why doesn’t anybody recognize me?”

But he also knew the answer to that ques-
tion. “It was my decision to keep wearing the
makeup as part of the band.”

There still are no pictures of Criss on his new
LP jacket. People will have to see him in per-
son in order to get to know what he looks like
before they tap him for an autograph in some
public place.

%

lllinois Club’s Switch To AOR
Marks Change Demographics

CHICAGO—Suburban Schaum-
burg, I11.’s B’Ginnings nightclub has
traded in its rock 'n’ roll image to be-
come a more adult-oriented concert
style facility.

Unsurpassed in Quality
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By ALAN PENCHANSKY

The transformation is in keeping
with the growth in the U.S. popu-
lation’s adult segment and with the
need for more concert rooms for
middle level rock acts today, says
Arny Granat of Jam Productions.

Jam, one of the Midwest’s leading
concert promotion firms, is taking
over complete booking control with
the changeover. B’Ginnings book-
ings have been handled inter-
mittently by Jam in the past.

Appearances by Robert Palmer,
Sept. 12 and Eddie Money, Sept. 13,
marked the formal reopening of the
facility. A two-month shutdown for
renovation took place.

To signify the changeover, man-
agement has renamed the nightclub,
New B’Ginnings. The club is one of
the oldest rock nightclubs in the area
in continuing operation.

The new nightclub seating ar-
rangement has capacity for 550 per-
sons, according to Granat. Another
150 persons will be accommodated
at the bar, he indicates.

Granet claims the days of crowd-
ing in audiences as big as 1,000 are
over. Some music fans voiced dissat-
isfaction with the club’s sardining of
crowds and its former rough and
tumble personality.

Granat says many middle level

Ashford &

NEW YORK—Nick Ashford and
Valerie Simpson are taking time out
from their songwriting and produc-
ing activities for the third aspect of
their career as artists and perform-
ers.

The pair is touring the nation
from now through December in sup-
port of its seventh Warner Bros. al-
bum, “A Musical Affair,” which has
already spawned a top 10 soul hit,
“Love Don’t Always Make It Right.”

They're going into 3,000 to 4,000-
seat venues, preferring the intimacy
these offer compared to larger sites.
“Our fans span a wide age group.”
observes Simpson, “and many of
them don’t really want to go to the
big stadiums. We get better response
in small venues.”

Adds Ashford: “That audience
feedback is very important to us, it

rock acts lack record label tour sup-
port today, making concert rooms a
better risk than larger auditoriums.

Another reason for the change-
over is the high gas cost, making it
more difficult for suburbanites to
catch concert presentations in the
city, Granat says.

Mitch Kanoff is Jam’s production
director for the club based in
Schaumburg. The new sound system
was installed by DB Sound of Chi-
cago.

Illinois’ 21 drinking age has fro-
zen out many teens from rock clubs,
and New B‘Ginnings’ drink service
will be suspended on Sundays with
$2.98 admission also offered.
Wednesdays and Thursdays the
club will host local rock groups at $3
admission, according to Granat.

Other ticket prices range from $5
to $9.50 depending upon the act.

Moderh Sounds For L.I.

By ROMAN KOZAK

NEW YORK—Since it opened in
June, the place in Long Island to see
and dance to new and established
contemporary music acts has been
the Malibu Club in Lido Beach.

The club which has a capacity of
more than 1,500, is both a rock’n’roll
disco and a fully equipped inter-
mediate sized venue for such live
acts as Joan Armatrading, the B-52s,
Carolyn Mas, the Plasmatics, Grace
Jones, the Ramones, Squeeze, lan
Hunter and others.

The club was formerly the Malibu
Beach Club, site of many Long Is-
land weddings and bar mitzvahs be-
fore the lease was taken over by Ma-
libu Resorts International, a
partnership formed by Jack Pesso,
Herb Netiss and Tony Greco. They
invested, Greco says, $1 million to
turn the venue into a state of the art
rock’n’roll disco.

“My roots are in disco,” says
Greco, “but I saw a waning in the

- disco business, yet there was a void

Another Club For Byrd, Lambros

WASHINGTON—Guitarist Charlie
Byrd and promoter Peter Lambros
recently opened Charlie’s George-
town, a jazz club located in close
proximity to the Potomac River in
Georgetown.

The club’s main lounge will fea-
ture jazz several nights a week with

plans to use local musicians to back
or play opposite name groups. A pi-
anist will perform in the cocktail bar.

Byrd and Lambros co-owned
Showboat, a club here that closed in
1968, re-opened in 1975 in a Mary-
land suburb and closed again in
1976.

By ADAM WHITE

enables us to grow stronger in what
we’re doing, to communicate better
with the people we’re writing our
songs to. It can be rewarding.”
Simpson’s view is different. Ac-
knowledging her husband’s re-
marks, she says, “I’'m hoping that we

can get to the stage in our career

where it’s not going to be so crucial
to be on the road. I know it’s a neces-
sary part, and it helps to sell records,
but I'd like it if we really didn’t have
to go.”

Have Ashford & Simpson at-
tained an acceptable balance be-
tween their creative role as song-
writers and producers, and their
artistic role as performers?

Ashford thinks so, “I believe it’s
come more into focus now.” His wife
agrees, “It’s taken a while, but now
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we’'ve cut down on preparation time
to go on the road, so that gives us
more time for songwriting and pro-
ducing. Also, our nerves can take the
touring better now than before.”

The pair has indeed found more
time for creative duties, having writ-
ten and produced Diana Ross’ “The
Boss” album for Motown, which was
the singer’s strongest selling album
in years up to that point; Gladys
Knight & the Pips’ reunion LP for
CBS, “About Love,” and a couple of
cuts on the newest Teddy Pender-
grass LP for Philadelphia Interna-
tional, “TP.”

Future projects include another
album with Knight and her group,
and the Atlantic debut of Ullanda
McCullough, who sings background
for Ashford & Simpson on record
and on the road. There’s also an al-

in that many of my patrons liked
rock’n’roll, but were a little afraid to
go to a city rock club. So I tried to
blend the two and create a situation
where you could see live entertain-
ment in a midnight show, but also
have a room and an environment
where you can enjoy dancing to
rock’n’roll.

“In the design we used fewer gim-
micks than in a normal disco. We
wanted a slick looking room, but not
a place that is too plastic or commer-
cial, just nice enough that you could
bring a wife or parents to,” contin-
ues Greco. The club was designed by
Roth Industrial Designs. Audio by
Zimet designed and installed the
sound.

The p.a. for the live entertainment
and the disco sound is one inter-
related system, says David Rosen,
president of Sound by Zimet. For
the club the company designed a
new speaker, the 412, which has four
12-inch drivers in one cabinet to en-
hance vocal clarity.

Altogether 7,000 watts driven by
BGC amplifiers supply the power to
56 speakers, with the p.a. controlled
by a modified Sound Master L6-
channel console. Because the club
consists of two different music
rooms, the main ballroom with its
4,000 square foot dance floor, and a
smaller lounge, there are separate
controls for the various areas. The

(Continued on page 50)

Simpson Focus On Performance

bum in the works with D.J. Rogers
for CBS.

The pair sets up projected produc-
tion tasks by spending time with the
artist concerned, talking about each
side’s thoughts and concepts. “A lot
depends on the magic between the
artist and the producer,” explains
Simpson.

“You might think you want to do
someone, yet after a series of conver-
sations, you realize that it wouldn’t
work out, and there’s no point in go-
ing any further.”

If it becomes clear that the union
will work, then those conversations
form an important part of the crea-
tive process. Says Simpson: “We get
insights into their personality; we
get to know them.”

This enables the couple to write

(Continued on page 39)
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Paramount Television Distribution
and

Bob Banner Associates present
for Operation Prime Time

America’s Newest and Biggest

Music, Comedy, Variety

Hour weekly series.

Hosted by
Grammy Award Winner
Dionne Warwick

Appearing in the opening shows now in production
at Golden West Videotape:

Air Supply
Steve Allen
Harry Anderson
Paul Anka
Chuck Berry
Rocky Burnette
Glen Campbell
Irene Cara

The Coasters
Marty Cohen
Natalie Cole

Bill Cosby
Christopher Cross
Andy Gibb
Mickey Gilley

Larry Graham
Daryl Hall & John Oates
Larsen-Feiten Band
Robert John
Johnny Lee
Stephanie Mills
Oak Ridge Boys
Pure Prairie League
Rolling Stones
Linda Ronstadt
Seals & Crofts
S.0.S. Band
Spinners

Rod Stewart

Paul Williams
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Free Elton: Elton John plays for an audience estimated at' 400,000 at a free concert at New York's Céntral Park spon-
sored by Calvin Klein jeans and WNEW-FM. It is believed to be the largest pop show ever at Central Park.

Capitol pacts three new artists:
singing/songwriting team Nielsen/
Pearson, formerly on Epic; former
Columbia singer Keith Barrow and
the McCrarys, a five-member family
group, formerly on Portrait. . . . Rob-
bin Thompson Band to Ovation. A
self-released LP, “Two Bs Please.”
will shortly be re-mastered and re-
released. ... Warner-Curb artist
Stephanie Winslow, Orlando Rec-

Signings
ords’ Leon Everette and Capitol art-
ist Kenny Dalc to Larry Greggand T
C B Public Relations in L.A. . .. Jim
Casey to Prairie Wind Records in
Norfolk, Neb. . .. Lyricist Janis Cer-
cone to the Robert Light Agency for
representation in the fields of mo-
tion picture and tv. . . . Gary Dunham
to Paragon Publishing Group. ...
Jerry Graham to Arena Records. . . .
Hal Wayne inked to Total Concept

Representation. ... Football coach
Johnny Majors to ASCAP. . . . Merle
Haggard’s son Marty to Dimension
Records.

Disco singer Geraldine Hunt to
Prism Records. First release is 12-
inch single, “Can’t Fake the Feel-
ing.” ... New York artist Secret
Rocker to S.R.I. Records. ... Polish
Records artist Ronnie Spector to
Berlin/Carmen Management.

Photo courtesy Bruce Torrence Historical Collection

What do Wales, Southern California,
Greece, Neil Diamond and outer space
have to do with this 1933 photograph?

Find out in the Nov. 15 issue of
Billboard in the very special section
celebrating the 200th anniversary
of “Los Angeles: The International
Music/Entertainment Capital.”

And, if it’s Greek to you who do
business here in Los Angeles, con-
tact your Billboard salesman im-
mediately. You should be repre-

sented.

Advertising deadline, Oct. 10.
Don’t delay. Support the L.A. Bi-
centennial special issue and let the
world know you are significant in
this business in Los Angeles.

Billboard.
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400,000 Crowd For
Elton John In N.Y.

NEW YORK-Blue skies and
temperatures in the 80s helped bring
the largest crowd in history here to a
free Central Park concert given by
Elton John Saturday (13). Official
estimates put the crowd at 400,000,
about 100,000 more than the previ-
ous Central Park record set at a free
James Taylor concert last summer.

Some of the fans camped out all
night, many arrived early in the
morning, and thousands were still
streaming into the park at the 3 p.m.
starting time.

Police reported a few arrests, but
no major incidents. The vast throng
of pedestrians did force police to di-

vert traffic and close one subway sta-
tion for a short time.

The concert was sponsored by
Calvin Klein Jeans and WNEW-
FM. Proceeds from the sales of T-
shirts will be used to benefit New
York City Parks Dept. efforts to
maintain and upgrade Central Park.
Officials expect to raise about
$75.000.

The concert was opened by new
artist Judie Tzuke. John and his
band started playing at 4 p.m. and
entertained the crowd for two hours
with a mixture of old and new mate-
rial. The sound system was rated
“excellent” even by spectators a
quarter-mile from the stage.

Neil Young For Berkeley

BERKELEY—Neil Young & the
Hawks & Doves Band. Herbie Han-
cock, Jennifer Warnes and the
Chambers Brothers have been
added to the lineup for the fourth
annual Bread & Roses Festival,
scheduled for Oct. 3-5 at the Greek
Theatre here.

In addition festival director Mimi
Farina says there is “a 75% probabil-
ity” that Leonard Cohen also will
perform. Warnes will be backed in
her performance by a group called
Passenger, which regularly backs
Cohen.

Hancock will contribute piano be-
hind Angela Bofill, who had already
been scheduled. Last year Hancock
made a similar support appearance
with Joni Mitchell.

Farina says the Chambers Broth-
ers will do a four-part voices-only
gospel set.

Other performers already set are
Kris Kristofferson, Bobby Bare, J.D.
Souther, B.B. King with Joni Mitch-
ell, Van Morrison, Taj Mahal, Mose
Allison and the Kingston Trio.

Beck Tours Again

LOS ANGELES—Jeff Beck is in
the midst of his first national tour in
three years, supporting his just-re-
leased LP, “Here And Back.” The
tour started in Vancouver Septem-

ber | and concludes in Chicago Oct.
19.

Delsener attempted to stage some
shows at Battery Park this summer
but was unable to secure permission.
The last musical event this season at
Central Park will be a free Elton
John concert at the great lawn spon-
sored by Calvin Klein jeans with in-
volvement by WNEW-FM Saturday
(13).

Chris Spedding joined the Pre-
tenders for the second encore during
the Central Park show. After it
ended, the lights went on, the Dr
Pepper jingle was played on the
P.A.. and roadies started removing
the equipment, but still the audience
would not leave. It demanded a
third encore, for which the group re-
prised “Stop Your Sobbing.” The
Pretenders will be back in New York
at the end of the month with shows
at the Palladium and the Ritz.

John Sebastian reunited with the
Lovin’ Spoonful in Paul Simon’s
“One Trick Pony” film. ... When in
Chicago, David Bowie went to see
Roy Orbison; Orbison then went to
see “Elephant Man,” starring Bowie,
the nextnight. . . . Canada’s Teenage
Head, L.A’s Bus Boys and Huey
Lewis & the News are making first
New York appearances in clubs.

As Queen hits America on the sec-
ond leg of its 1980-81 world tour, au-
diences are being treated to a couple
of onstage firsts: Freddie Mercury
plays rhythm guitar during “Crazy
Little Thing” and Brian May takes
on the keyboards for “Save Me.”

Dolly Parton is heiping the Ten-
nessee Dept. of Tourism by lending
her name and likeness to 30 “Dolly
trucks”—18-wheelers that cruise the
roads of 13 states near Tennessee,
urging residents to “Follow Me To
Tennessee.” Parton summoned
truckers to the inauguration of the
fleet via CB radio. “Booby Trap” is
her handle.

Cher hosted Midnight Special

Talent Talk

Friday (19) and will introduce Black
Rose, her new rock band, as well as
the Rolling Stones, David Bowie and
Eddie Rabbitt. . .. Rumors, uncon-
firmed, suggest that Bruce Spring-
steen may produce Stevie Nicks’ solo
LP. ... If the cover of Melissa Man-
chester’s “For The Working Girl”
looks familiar, it’s because it was in-
spired by 1932 movie poster of Mar-
lene Dietrich from “Blonde Venus,”
which in turn was inspired by the
Venus de Milo statue.

A marquee writer’s nightmare: Sue
Maskaleris and Jazzapopalatinopol-
ous, playing at New York’s Banana
Stand. ... The Left Banke is back
with a new single, “Queen Of Para-
dise” on CAM.

In spite of high ticket prices which
were incorrectly posted at $12.50,
$10.50 and $8.50, the Oct. 8 B-52s
concert at L.A’s Greek Theatre was
reportedly soldout in a matter of
hours after the boxoffice opened.
(Those tickets should have gone for
$10.50, $8.50 and $7.50.) Because of
that healthy turnout, the B-52s have
added another show for the next
night at the correct prices. Those
who paid the extra bucks for the first
night will be refunded.

Epic’s next series of nu-disks will
include 10-inchers by the Clash, the
Yardbirds, Rick Nelson and Gary
Glitter. . . . Dickie Betts joined Gate-
mouth Brown onstage at the Lone
Star Cafe in New York recently. . ..
New Peter Green LP expected soon
from Rounder’s Sail Records. ...

P.R. Firm Moves

NEW YORK - Solters/Roskin/
Friedman public relations firm
moves at the end of the month to a
new office here. The address: 45 W.
34th St., New York 10001, (212) 947-
0515.
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x Total Ticket
€ | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | DENOTES SELLOUT PERFORMANCLS Sales Scale Receipts
Arenas (6,000 To 20,000)
1| FLEETWOOD MAC/CHRISTOPHER CROSS—Avalon 33,996 | $5.00-$17.50| $387,820*
Attractions, Hollywood Bowl, Hoilywood, Ca., Aug.
31 & Sept. 1 (2)
2| BOB SEGER/REO SPEEDWAGON-—Ron Delsener, 32,000 | $9.50-$10.50{ $323,000
Madison Square Garden, New York, N.Y., Sept. 12 &
13 (2)
3| YES-Electric Factory Concerts, The Spectrum, 35,305 | $6.50-$9.50| $309,041*
Philadelphia, Pa., Sept. 12 & 13 (2)
4| GRATEFUL DEAD-R.). Reppenstall Productions, 25,127 |$12.00-$15.00| $264,087
Lewiston Fair Grounds, Lewiston, Me., Sept. 6
5| BOB SEGER/BAROGGA-Frank J. Russo, Providence 21,667 | $9.00-311.00| $225,975*
Civic Center, Providence, R.I, Sept. 9 & 10 (2)
6| CHARLIE DANIELS BAND/POCO—Monarch 16,561 [$10.00-$12.50| $176,742
Entertainment, N.J. State Fair Grounds, Hamilton
Township, N.J, Sept. 14
7| ELTON JOHMN/JUDY TZUKE—-Cross Country Concerts, 13,200 | $9.50-811.50| $148,921*
Hartford Civic Center, Hartford, Conn., Sept. 12
8| ISLEY BROTHERS/BROTHERS JOHNSON-Jim 15,000 | $850-$9.50] $139,502*
Armentres Concert Pres., NBC Arena, Honolulu, Hi.,
Sept. 5 &6 (2)
9| VAN HALEN/THE CATS—Feyline Presents, McNichols | 11939 | $7.00-$9.00( $113,339
Arena, Denver, Colo., Sept. 12
10 | JACKSON BROWNE—Entam/Sunshine Pres., The 11,809 | $8.50-39.50| $107,593*
Rupp Arena, Lexington, Ky., Sept. 12
11 | JACKSON BROWNE—Alpine Valley Music Theatre, 10,540 | $9.00-$12.50| $104,824
E. Troy, Wisc., Sept. 4
12 | QUEEN/DAKOTA—Contemporary/New West Pres., 10,825 | $8.50-$9.50| $100,529
Kemper Arena, Kansas City, Mo., Sept. 12
13| JACKSON BROWNE-Sound Seventy Prod./MTSU 10,782 | $8.50-$10.50| $98,283
Special Events Comm., Murphy Center,
Murfreesboro, Tenn., Sept. 10
14 | JEFF BECK/THE KINGS—Feyline Presents, 8,776 | $9.50-$10.50] $93,228
McNichols Arena, Denver, Colo., Sept. 10
15| AL JARREAU-Nederlander Organization, Pine Knob 8,778 | $8.00-$12.00| $92,943
Theatre, Clarkston, Mich., Sept. 14
16 | TED NUGENT/HUMBLE PIE-Cross Country 9,800 [ $7.50-$9.50| $88,437
Concerts, New Haven Colis., New Haven, Conn.
Sept. 9
17| TED NUGENT/HUMBLE PIE-Monarch 10,164 | $8.50-39.50| $87,008*
Entertainment, War Memorial Aud., Rochester, N.J.
Sept. 12
13 | BONNIE RAITT/JOMN PRINE/THE LA MONT/ 8,165 | $9.50-510.50| $85,884
CRANSTON BAND—Feyline Presents, Red Rock
Amphitheatre, Denver, Colo., Sept. 9
19 | AC/DC/BLACKFOOT—Star Date Productions, Dane 10,100 $8.00| $80,701*
County Colis., Madison, Wisc., Sept. 14
Auditoriums (Under 6,000)
1| AC/DC/BLACKFOOT-Star Date Productions, 6,000 | $800-$9.00| $51,493*
Milwaukee Aud., Milwaukee, Wisc., Sept. 13
2| YES—-Cross Country Concerts, Glens Falls Civic 5000 | $850-39.50| $45,025
Center, Glens Falls, N.Y., Sept. 10
3| CHICAGO-Dick Clark Presentations/Concerts West, 3574 $1250| $42,959*
Dick Clark Westchester Theatre, Tarrytown, N.Y.,
Sept. 14
4| SANTANA/AL DI MEOLA-Avalon Attractions, Santa 4,646 | $7.75-312.50| $42,901*
Barbara County Bowl, Santa Barbara, Ca., Sept. 12
5| AC/DC/BLACKROSE—Contemporary Concerts/New 4529 | $750-3850| $35343
West, Pershing Aud., Lincoln, Nebr., Sept. 10
6| RUSH/SAXON-Entam Presents, Hampton Colis., 4287 | $7.50-38.50| $34,820
Hampton, W.Va,, Sept. 11
7| THE KINKS/JOHN COUGAR & THE ZOE-DiCesare- 3,707 $8.75| $34414*
Engler, The Stanley Theatre, Pittsburgh, Pa., Sept.
12
8| KRIS KRISTOFFERSON/BILLY SWAN—Perryscope 2,648 $10.00-$12.00| $31,056*
Concerts, Jubilee Aud., Calgary, Alberta, Can., Sept.
8
9| KRIS KRISTOFFERSON/BILLY SWAN—Perryscope 2,604 $10.00-$12.00{ $30,540*
Concerts, Jubilee Aud., Edmonton, Alberta, Can.,
Sept. 9
10| RUSH/SAXON-—Entam Productions, Charleston Civic 3,198 | $7.50-$8.50| $25,894
Center Colis., Charteston, W Va., Sept. I3
11| ROSSINGTON COLLINS BAND/HENRY PAUL BAND- 2,964 $8.50] $24,684*
Pace Concerts, Will Rogers Memorial Center, Fort
Worth, Tx., Sept. 12
12| PAT BENATAR/THE PROOFS—Feyline Presents, 2900 $8.50-$9.50| $24,676*
Rainbow Music Hall, Denver, Colo., Sept. 9 & 10 (2)
13| CHRIS DE BURGH/NANCY SIMONS—Concert 2,712 $8.50-39.50| $22,806*
Productions Int’l, Massey Hall, Toronto, Can., Sept.
14| ASHFORD & SIMPSON/STRATUS—Feyline/ Lewis 2,129 $9.50-$10.50] $20,974
Gray Productions/LuVason, Rainbow Music Hall,
Denver, Colo., Sept. 11 (2)
15| EMMYLOU HARRIS—Pace Concerts, Austin Opera 2,688 $7.50) $20,196
House, Austin, Tx., Sept. 13 (2)
16| B-52'S/THE PLASTICS—Frank J. Russo, Ritchie 2,250 $7.50| $16,697*
Colis., University Of Maryland, Sept. 11
17| AL STEWART & SHOT IN THE DARK—Doug Clark 1,630 $8.75-$9.75| $16,009
Productions, Mesa Amphitheatre, Mesa, Ariz., Sept.
12
18| THE KINGBEES/LOOK—Brass Ring Productions, 1,211 $8.00-$9.00| $10,890

Royal Oak Music Theatre, Royal Oak, Mich., Sept. 12

Talent

BOB SEGER
REO SPEEDWAGON
Madison Square Garden, New York
Tickets: $13.50, 811.50

This was a well-matched double bill that
stood up over two nights here the draw Sept. 12-
18 was clearly Seger, who is not a regular visitor
in Gotham.

Seger, a veteran of countless one-night
stands in his native Midwest, proved that he
and the Silver Bullet Band can do more than just
play a string of hits with this appearance.

The 90-minute, about 14-tune set was struc
tured to move at a steady pace between Seger's
baltads and his funkier, r&b flavored tunes. The
five-piece band (horn piayer, guitars, drums and
keyboards) was augmented with a female back-
ing trio that could have been brought downstage
a bit to provide more color, but that's the extent
of the criticism.

Seger’s strongest point is the quality of his
songs, which evoke images of small town Amer-
ica, growing up and romance spiced with a rock
'n’ roll philosophy. The audience loved it all, and
had no trouble singing the choruses without
urging.

Seger's distinctive vocals were in keeping
with the r&b flavored rock he does so well. The
band features a splendid one-man rhythm sec-
tion named Alto Reed, who blows classic r&b
lines around Seger's arrangements.

Seger opened with songs such as “Someday
Lady You'll Accompany Me," “Against The
Wind" and moved into “Horizontal Bop," “Fire
Lake," “Betty Lou,” “Fire Down Below,” “Kat-
mandu" and I Got To Ramble.” The latter illus
trates the Otis Redding influence that makes
Seger a popular draw among women as well as
men.

“Night Moves™ and “Rock 'n’ Roll Never For-
gets' were made to order closing numbers, with
additional excitement generated by having Reed
play his sax out in the audience, courtesy of a
wireless mike.

REQ Speedwagon opened for Seger with a
short, six-song 35-minute set that demonstrated
the group’s heavier brand of rock, which has
made it one of the more popular Midwest tour-
ing acts. The band is a boxoffice draw on its own
outside New York, and expects to headline-here
next time around. Audience received the group
warmly and band reciprocated by playing “Rid-
ing The Storm Qut" and other hits. Good choice
for a double bill with Seger.

RICHARD M. NUSSER

LOU RAWLS
NATALIE COLE
Hilton Hotel, Las Vegas
Tickets: 322, 321, $14.50

Modest crowds greeted Rawls' new 100-min-
ute duo debut with Cole Sept. 9. The duo bows
at New York's Carnegie Hall Sept. 25.

The show integrates smoothly, the two voices
biending best during the 12-minute “Porgy &
Bess” medley finale, though the opener didn’t
suggest that the talents were quite so equally
matched.

The “Takes Two Baby" opener seemed off-
balanced with Cole's harsh vocal quality juxta-
posed against Rawls' richness.

Five minutes later Cole was alone, soloing her
“Mr. Melody.” Despite the scatting, Cole's per-
formance seemed more a study in methodical
delivery and was not overly exciting.

The mundane quality continued through her
33 minute, 14 song set.

“Unforgettable” was preceded by a forget-
table “Someone That | Used To Love™ and Tina

Palladium New Year
Tickets Go For $60

LOS ANGELES-—-The Holly-
wood Palladium here is first out of
the gate with plans for ringing in the
new year. But those living on a tight
budget needn’t rush to mark their
calendars.

For its Dec. 31 festivities, the Pal-
ladium will charge $60 and offer
Myron Floren’s orchestra, dinner
and a split of champagne. Floren,
the St. Louis accordionist who has
beena sideman with Lawrence Welk
for morc than 30 years, will feature
other Welk acts inctuding Dick
Dale, Bob Lido, Arthur Duncan,
Henry Cuesta, Kathy Sullivan and
Jim Roberts.

Turner-styled “Honky Tonk Women.” “Some-
one" is her new Capitol single.

The requisite side show sequence of Nat
“King" Cole was followed by more of her father’s
hits.

For just a moment, during the last part of
“'Lazy, Hazy, Crazy Days Of Summer” and early
in “Ramblin’ Rose™ Cole revealed a subtle easi-
ness of style and voice. Mostly, however, she
tries much too hard, covering her talents by
hard-sell victory.

Her Gean Barge orchestrated solo segment
closed with a clever “Unforgettable” duet with
the recording of her father.

Rawls joined her for a blues foray. Now that
Cole was warmed up, the match clicked.

Taking over his 14-song, 48-minute solo set
Rawls breezed neatly into his Duke Ellington
tribute, scoring with “A Train" and “Sophis-
ticated Lady.”

Working completely with a rearranged show,
Rawls was looser this time out and better for
that. His usual 60-minute headline act has been
typically so slick as to be tedious despite the
quality.

With arranger Mele conducting the Jimmy
Mulidore Orchestra, Rawls completed his solo
set with “One Life To Live,” “Everything Must
Change,” a salute to Budweiser and “Another
Love Like Mine.”

Talent In Action

Rawls and Cole cooked with the well arranged
“Porgy & Bess” finale. The opening “Sum-
mertime” swings through to the high drama
closer of ““Bess You Is My Woman,” masterfully
completing the medley aod the show.

TIM WALTER
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THE MILWAUKEE PERFORMING ARTS CENTER
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Dimension
Group May
Reassembile

By JEAN WILLIAMS

LOS ANGELES—Is there any
truth to the report that the original
Fifth Dimension may come together
again? It seems there may be.

It’s being said that now that Flor-
ence LaRue and Marc Gordon are
divorced (Gordon managed the
original group), members are talking
about reforming.

The group split in the mid-'70s,
with Marilyn McCoo and husband
Billy Davis Jr. signing with ABC
Records as a duo. The Fifth Dimen-
sion also was signed to ABC.

McCoo and Davis decided to pull
out because of conflicting ideas con-
cerning career moves. LaRue, La-
monte McLemore and Ron
Townson continued as the Fifth Di-
mension while bringing in new per-
sonnel.

However, since the split. only
McCoo and Davis have been able to
come up with a major hit, “You
Don’t Have To Be A Star” on ABC.

Townson eventually left the group
for a solo career—no hits there. He
also has been involved in other proj-
ects.

McCoo and Davis moved onto
CBS—no hits there. The Fifth Di-
mension then signed with Motown—
no hits there. The group left Motown
some lime ago.

LaRue, McLemore and Townson
are now reported eager to reteam
and they are waiting for McCoo and
Davis.

The Fifth Dimension scored its,

biggest hit in 1969 with “Aquarius”
while on Soul City Records. “Up Up
And Away.” its 1967 hit, also was on
Soul City, but the group moved to
Bell Records and had its 1970
smash, “One Less Bell.”

*x x %

It seems that Norman Whitfield,
president of Whitfield Records, may
again produce the Temptations.

Motown’s Berry Gordy produced
the group’s first LP on its return to
the label. and reportedly there is a
second Gordy-produced album in
the can. However. Whitfield is said
to be producing the Temptations’
third album under its Motown con-
tract.

Whitfield, as most will recall.
made the Temptations almost a
household word. Prior to returning
to Motown, while the group was
signed to Atlantic, Whitfield report-
edly was gearing up to again pro-
duce the Temps.

The proposed agreement fell
through and Gordy produced the
group.

Through Whitfield’s most recent
deal with Warner Bros. Records, he
is free to produce outside acts.

The Temptations are about to em-
bark on their first concert tour of the
year starting Oct. 3 in Tulsa.

The tour is not only designed to
support the group’s LP, “Power” but
will also coincide with the release of
its new LP “The Temptations; Give
Love At Christmas.”

* * *

David Gest & Associates is cele-
brating its sixth anniversary with a
bash at the Orlando Orsini Risto-
rante in Beverly Hills Sunday (28).
The firm handles p.r. and artist
management.

* * *

Remember ... we're in communi-
cations, so let’s communicate.

__point__
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» ASHFORD & SIMPSON s s

Duo Focuses On Performance

® Continued from page 34

songs which reflect the performer’s
feelings—a crucial factor, she says.

Composing apparently comes
easy to the pair these days. “We
don’t really labor over writing any
more. It’s all more or less spon-
taneous,” remarks Ashford.

They write “bits” of songs, then
complete those which they feel are
right for the artist in question and
which will be used.

The couple atrributes many of its
current skills to the years spent at
Motown, “our training ground,” in
Ashford’s words.

“The rule in those days was that
you went into the studio and came
out with no less than three songs in
about three hours. You really had to
live up to what they demanded. You
learned to be fast, and tosavea lot of
money.

“Some of that training has carried
over into our productions today. We
try not to waste the artist’s money;
we do a lot of work before going into
the studio.”

Simpson is at a loss to understand
those who begin writing only when
they get into the studio. “We bank
on being ready when we go in. The
clearer your perceptions are and the
clearer your songs are to you. the less
time you have to spend explaining
them to the artist.”

She accepts that some take longer
than others to record. “Sometimes
the artist is laboring, and you know
you're not going to get it that night.
You just have to go back to it an-
other night. We started out as back-
ground singers, so we know what a
musician’s level of endurance is.
You have to be aware of that; people
get tired.”

When it comes to recording them-
selves or others, Ashford & Simpson
have a nucleus of preferred session
men. including arranger John Davis.
guitarist Eric Gale, drummer Chris
Parker, keyboardist Ray Chew, bass
player Francisco Centeno and per-
cussionist Ralph MacDonald.

As recording artists, do Ashford &
Simpson feel their carcer has gone
according to plan? “It's been a
steady growth.” notes Simpson. “It
hasn’t been the big boom that we
hoped for, but it has been a steady
climb.”

Ashford adds that Warner Bros.’

- e | il
SOULFUL TRIO—Roberta Flack, Peabo Bryson and Patti LaBelle, from left,
gather backstage following Bryson's recent performance at New York’s Ra-
dio City Music Hall. Bryson is in the midst of a national tour; Flack is cobilled
while headlining several of the dates.

“They care about the music, and
that’s often a hard thing to find.
They’ll always give us a new side of
themselves, and [ feel that if I can
come up with different songs every
time, who’s to say that the same mu-
sician can’t come up with a different
concept each time?”

role in their career has been fairly
constant over the seven years the
couple has been with the label. “It’s
a good company. I think possibly it
could show a litle more interest in
Ashford & Simpson at times, but
then artists naturally feel that way.”

R&B Replaces Disco At Salsoul Label

NEW YORK-The “discernible
change” at Salsoul Records is to take
full advantage of r&b-formatted
product.

Now guiding the fortunes of the
RCA-distributed company is Dick
Carter, former RCA sales chief who
assumed the post of Salsoul presi-
dent a month ago.

“We've pruned our roster to the
point where we no longer have a
disco artist,” explains Carter, adding
that Loleatta Holloway is to be re-
corded now us a “greal voice” as op-
posed to her recent success as a disco
performer.

Carter says the label’s thrust, go-
ing whenever it can with self-con-
tained acts. is to take advantage of

By IRV LICHTMAN

the broader acceptance of r&b. to
the point, Carter adds, where gen-
eral pop sounds have felt its impact.

“We're in a fortunate position,
since r&b has held up best in the
past year and a half. We never got
involved in the super-heated rock
binge that was part of the industry’s
pump-up.”

Besides Holloway, the label con-
tinues to get substantial sales mile-
age from Instant Funk. two Randy
Muller-produced acts, Skyy and
Cameron and veteran performer Joe
Bataan.

“We've gotten away from the one-
shot singles attractions with no delu-
sions in my mind that we must stay

with other than r&b-format
sounds,” Carter maintains.

“We took advantage of disco not
only because it was a hot sound. but
in the beginning good product was
available to us, particularly from
Europe, that made sense for us eco-
nomically.”

Carter admits it’s still “tough out
there and a little company has got to
be prudent.”

Salsoul has pared its staff roster to
reflect industry conditions. Along
with Carter, key personnel consist of
label owner Joe Cayre, chairman;
Kenny Cayre, executive vice presi-
dent of a&r and promotion; Billy
Smith, promotion; and Glenn La-
Russo. in charge of international.

Gene Russell’s Back With L.A. Label

LOS ANGELES-—-Gene Russell,
believed to be the first black to form
a jazz label since the Spikes brothers
formed Spikes Brothers Records
here in 1921, has reactivated GR
Productions and Aquarican Rec-
ords.

The jazz pianist/manager and
owner of the defunct Black Jazz la-
bel, has signed his first artist to GR
Productions, Talite Longe, a five-oc-
tave range singer.

Russell, presently at Music Lab
Studio here producing Longe, has
negotiated a booking agreement for
the singer with Regency Artists.

Although Longe is signed to GR
Productions and to Russell for per-
sonal management, “I am talking to
a couple of labels, including David
Geffen’s company for a deal,” says
Russell.

In the meantime,

I  POOREE [ IR

“l have her
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commercials, including jeans and
soft drinks ads.

“Because of the way the industry
has turned the past couple of years,
i’s important not only to have her
exposed through records but, more
than cver before, to build an image
through other vehicles to create con-
sumer awareness. This obviously not
only sells records, but for a new art-
ist, generates curiosity which in turn
builds concert audiences.

Russell notes that he plans to be-
gin signing acts to Aquarican Rec-
ords—not necessarily jazz artists.
Longe is not a jazz singer.

Russell introduced another fe-
male to the music scene a few years
ago, Kellee Patterson. Patterson had
one hit, “If It Don’t Fit, Don’t Force
It” on Shadybrook Records.

Jean Carne, now signed lo Phlld-

SCEPIR L ORI, SR

other artist Russell has worked with.
Carne was signed to Black Jazz
along with Doug Carne, Walter
Bishop and Henry “the Skipper”
Franklin. Russell, who formed Black
Jazz in 1971, released 24 LPs on the
label.

As well as reactivating some of his
companies, Russell is breathing new
life into his own career. Last week
the pianist appeared at Maiden
Voyage, onc of L.A’s leading jazz
clubs.

EV-Game Co. Sold

NEW YORK—Gulton Industries
has reached an agreement in prin-
ciple to sell its EV-Game subsidiary
to Michael and Gerald Damsky. its
present management. EV, located in
Freeport, N.Y.. manufactures and
dlslnbules phonograph and tape
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Magnavox Vidisk Cities Grow

® Continued from page 32

“The disk may bring them into the
store, but they’ll buy a VCR.” The
videodisk has been on the market for
18 months, but many dealers con-
sider its performance disappointing.
especially compared to zooming
VCR sales.

The only other videodisk player
on the market is U.S. Pioneer’s La-
serdisk. which like Magnavox is a la-
ser optical machine. Also like Mag-
navox, Pioneer opted for a market-
by-market entry rather than a full-
scale introduction. The rival RCA
format. due in the stores in March.
will have full national distribution.
according to the company, sup-
ported by a national ad campaign.

Pioneer has accelerated its market
rollout and is reporting “healthy”
sales since the machine was intro-
duced in July. Both Magnavox and
Pioneer players use software sup-
plied by DiscoVision Associates, a
joint venture of MCA, IBM and
Universal/Pioneer. Lack of new ti-
tles from this company has been a
continuing problem.

“"We could always use more soft-
ware,” says Ingram. “The catalog
needs depth and breadth.”

Ingram notes, however, that
strong VCR sales are a good sign
since most purchasers of the disk
player are VCR owners. Magnavi-
sion sales, he says, are running 70%
ahead of last year's figures.

Assistance on this story provided
by Jim McCullaugh.

On the software side, a spokesman
at DiscoVision Associates in Costa
Mesa, Calif.. the optical videodisk
manufacturer, acknowledges that
the delicate manufacturing process
has had to overcome a number of
hurdles since the beginning and that
“we're still perfecting it. There are
no textbooks here for what we are
doing. It’s a very high technology
process. We've introduced several
modifications in terms of improve-
ments.”

The spokesman goes on to say that
DiscoVision Associates is on target
for its hour-per-side constant linear

FOR LAS VEGAS NEXT JANUARY

CES Adds Ad And Promotion Exhibit

WASHINGTON—AnR exhibition
detailing creative ways to advertise
and promote consumer electronics
products at the retail level has been
added to the upcoming 1981 Winter
Consumer Electronics Show sched-
uled for Las Vegas Jan. 8-10.

Called the first annual CES Ad-
vertising and Promotion Showcase,
it will include dozens of displays fea-
turing innovative ideas in radio and
television advertising. printadvertis-
ing, point of purchase material, pro-
motional materials and promotional
campaigns.

Exhibits will be chosen from ma-

terials submitted by manufacturers,
distributors. sales representatives
and retailers and is not restricted to
CES exhibitors or attendees.

All available exhibit space for
CES has been assigned with a wait-
ing list of 45 companies already on
file.

According to the Electronic In-
dustries Assn.’s Consumer Electron-
ics Group. which sponsors the CES,
the coming event is expected to be
the largest such event ever. More
than 750 exhibitors are anticipated
to occupy more than 500.000 net
square feet of space.
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velocity disk (CLV) viewed as a
method for bringing the cost of the
disks down as well as improving the
supply output.

*“We have been saying all along.”
he points out, “that the CLV disk
would be ready by year’s end.”

Responding to some industry
speculation that DiscoVision Associ-
ates has been largely at fault for any
MagnaVision or U.S. Pioneer La-
serdisk difficulties in the market-
place. the spokesman continues:
“We have been supplying a steady
stream of titles. We had a recent
commitment for eight titles and we
supplicd seven. We missed one. And
we have another eight titles coming
in the next several weeks. Last Au-
gust we passed the one million mark
in disk production; that’s two mil-
lion sides.”

Disk production will be aug-
mented by 3M’s recent announce-
ment (Billboard. Sept. 20, 1980) that
it would manufacture laser optical
disks.

“That's encouraging.” the Dis-
coVision Associates spokesman says.
“It shows 3M’s faith in the tech-
nology.”

One final note: “The improve-
ments we have made on the disk
does not include any changes that
would necessitate changes or modi-
fications in the hardware. We are
working very closely with Magna-
vox, US. Pioneer and Universal-
Pioneer on the disks. We are not fa-
voring one over the other. There has
been some industry speculation that
we had stopped production on en-
tertainment disks for six weeks to
fulfill an industrial commitment to
GM. Absolutely untrue.”

KLH Relocates
Its Operations
To L.A. Suburb

LOS ANGELES—Speaker manu-
facturer KLH is transferring its
manufacturing and marketing oper-
ation from Westwood, Mass., to the
West Coast base of Infinity Systems
in suburban Canoga Park.

Both KLH and infinity, a major
consumer speaker firm have the
same parent company, Electro Au-
dio Dynamics, notes Arnie Nudell.
president and founder of Infinity
Systems and newly appointed vice
president, Electro Audio Dynamics
high fidelity products group.

While administrative, purchasing
and manufacturing functions will be
combined with those of infinity.
KLH will remain a completely au-
tonomous operation. Denis Wratten
will continue as president of KLH.

KLH, which had announced pre-
viously thatit would develop profes-
sional audio products, will also have
a completely separate sales and mar-
keting staff.

Maxell’s LaBrie
Leaving the Firm

NEW YORK—Gene LaBrie. vice
president for sales and marketing at
Maxell. will leave the company at
the end of September. LaBrie was
with Maxell for nine years and
recently emerged as one of the most
vocal critics of record industry ef-
forts to attach a tax to blank tape
sales.

LaBrie says his plans are indefi-
nite, although he hopes to write a
book on marketing. He also says his
departure “is not based on any
animosities. [ felt it was time for a
change.”

A replacement for LaBrie has not

sviat hana nnmad
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HARROGATE

28,000 Attend U.K.
Hi Fi Sound Festival

By BETH JACQUES

LONDON — Good weather
brought some 28.000 visitors—1,650
of them trade-—to the Harrogate In-
ternational Festival of Sound hi fi
show held Aug. 16-19 in the exhibi-
tion center and various hotels of the
Yorkshire town.

“ICs the temptations of Eve,” said
co-organizer Peter Hainsworth. “At
least people have come to have a
look at what’s here: whether they
have the money to buy at the mo-
ment, that’s another question.”

While high-end product still sold
well, a depressed U.K. market
moved away from lower-end prod-
uct. Compacts have also been com-
pletely overtaken by cheap rack sys-
tems, according to Trio-Kenwood’s
Brian Cockram. The trend is con-
firmed by figures for the half-year
from the British Radio Equipment
Manufacturers’ Assn.

Trade deliveries of compacts last
year were 155,000; this year it’s
110,000 for the six months to June
from UK. manufacturers. Imports
show a slightly different pattern: up
in the first quarter of this year, down
in the second quarter from 115,000
(1979) to 100,000 (1980).

“There’s a swing back to Japanese
product in times like these.” says
Cockram. “The British manufac-
turers don't have the resources, the
manpower or the marketing to cope
in a recession like this. There is some
movement though; we’ve had an un-
believable autumn selling systems
through department stores and mui-
tiples. Maybe it’'s a British trait.
When times are bad, buy something
nice to cheer yourself up.”

Other bright spots in the backs-to-
the-wall splashy but stripped-down
spend on stands and showbiz from
the 115 exhibitors were reported.
JVC UK’s Geoff Fleming said:
“We've got a complete new range in
at the right time so we'’re taking
money.” And A&R Cambridge re-
ported business “reasonable if not
buoyant.”

“We've no need for drastic action
like lay-offs,” said John Dawson
there, “but we’re not raising prices.”
The strengthening pound has hurt
their export move into the U.S., but
the worst blow was the fall of the
yen, bringing in a flood of cheap
Japanese imports often dumped
later as loss-leading special offers.

“The fall of the yen has produced
a 30%-40% change in value,” says

Dawson. “We’re still price competi-
tive, but only because our quality is
good.”

New product was thin on the
ground, with only a new speaker
range from Rola Celestion—seen at
the June CES and officially
launched here—a speaker quartet
from KEF, new electronics from
specialist firm J.E. Sugden and a mi-
croprocessor-controlled timer and
television sound tuner from new
firm Minim Audio attracting much
interest.

KEF officially launched the Ref-
erence series 103.2 and 105.4, as well
as the Celeste and Concord IV series,
which will be seen in the U.S. as the
303 and 304 Series Il in October.

For the rest it was add-ons in the
major Japanese lines. Only new
technology to appear was the Philips
optical laser disk plus the Pioneer la-
ser disk spin-off.

Aiwa launched three micro sys-
tems with an unusual micro-re-
ceiver, the RC30. Other micro com-
ponents were the HRSO noise
reduction unit, the MT50 digital
quartz timer, and the RC4300 infra-
red wireless remote control unit.
These were introduced in the US. at
the June CES.

Trio-Kenwood added six high-
speed receivers, four incorporating
the new Star Tracer touch-sensor
servo lock tuning module. The firm
also launched two cassette decks and
three turntables.

4 More Labels Join
The Nautilus Stable

LOS ANGELES — Nautilus Re-
cordings will issue select Fantasy/
Prestige/Milestone/Stax LPs as part
of its audiophile series.

The LPs will include both digital
and direct-to-disk releases. An up-
coming Fantasy digital project with
Ron Carter may also be released si-
multaneously as both a Fantasy and
Nautilus audiophile offering.

The Shell Beach, Calif.-based spe-
cialty label now numbers some 25
LPs in its catalog including digital,
direct-to-disk and half speed mas-
tered product. A recent acquisition is
Rita Coolidge’s “Anytime ... Any-
where” A&M LP for issuance as a
half-speed mastered album.

We meet
the production

of the

worldwide.

equipment needs

tape and record industry
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World Headquarters:
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S.F. Heider Studio Sold To Trio

team of Tom Sharples and
1 Ward. Latter had operated

co.

The| studios, renamed the Hyde
Street Studios. have been under the
new opnership since Aug. 15.

Alejander says the three princi-
pals ‘have known each other for
years.”| Sharples is a design engineer
for Othri, while Ward has extensive
experience in studio construction
and ¢arpentry. Alexander, who
made [Tewksbury into a focal point
of thefactive East Bay rock scene, is
also tHe owner of Hollywood Audio
Specialties in Los Angeles. a retail
studio| equipment store which spe-
cializep in microphones.

Alexander says that the basic stu-
dio sefup remains the same as it was
at Heilder, with studios A, C and D
active{ but that “we have made a
great |[number of aesthetic and
acoustic changes. I believe this stu-
dio wds a victim of the Filmways bu-

By JACK McDONOUGH

reaucracy and they never had the
funding to do the obvious things
necessary 1o improve the place and
to make it look right.

“At Heider all the gear was in
place but the building itself was
never finished off. It was unattrac-
tive. So we’ve been putting up rock
and mahagony and making other
changes that have improved the ap-
peal of the place 100%.”

Alexander says the Heider oper-
ation “left the lights, wiring, air con-
ditioning and a few speaker systems,
but took out everything else. We
came in with all the gear from
Tewksbury and we’ve added a great
deal of other equipment.”

Presently studio A is set up for 8
and 16-track work with an Ampex
multi-track recorder and an Electro-
dyne board with 24 inputs. 8 group
outputs and 16-track monitoring. It
rents at $20 per hour.

Studio C is capable of 16 and 24-

track recording, with Ampex record-

ers and a Helios 28 by 8 by 24 board.
This room rents at $30 an hour for 16
and $40 for 24-track.

In addition. the group has just
purchased an Otari MTR-90 24-
track recorder and a Trident 40-in-

NGELES—Sunset Sound activity: Bob_
g is finishing mixes for “Rock Justice”
soundtrdck for UA, Bob Heyman producing, Skip
Saylor agsisting; producer Bob Gaudio mixing a
Frankie |Valli and the Four Seasons LP for
Warner Bros., engineering by Rick Ruggierri with
assistange from Steve McManus; Eric Prestidge
mixing Yricia Johns for Elektra/Asylum, Pres-
tidge alsp the producer and engineer, McManus
assisting, producer David Foster tracking Lee Ri-
tenour fpr Elektra/Asylum with Humberto Ga-
tica engineering, Peggy McCreary assisting;
Prestidgg also mixing a Jim Ed Norman produc-
tion of Charlie Rich for Elektra/Asylum with as-
sistance from Richard McKernan; Danny Kortch-
mer prgducing a new Louise Goffen LP for
Elektra/fsylum with engineering by Dennis
Kirk, asgsted by Gene Meros; Dennis Kirk also
g and engineering a Bette Midler proj-
Alan Ladd Productions with David Leon-
ard assigting; and overdubs and mixing being
done onfa new Johnny Lee LP for Warner Bros.,
Jim Ed Norman producing with Eric Prestidge
engineenng, Richard McKernan assisting.

Georgp Tobin producing Thelma Houston for
RCA in §is own Studio Sound Recorders. ...
Giorgio Moroder and Pete Bellotte producing
Donna Sgmmer at Rusk Sound, Juergen Koppers
engineerjng, Monte Solovy assisting.

Jameq Stroud producing Susan Anton at
Santa Mgnica Sound Studios, Duane Scott engi-
neering.

Action at Soundcastle; Peter Bernstein pro-
ducing the Cretones for Planet Records, Gabe
Veltri engineering; producers Michael McDonald
and Patrick Henderson recording with Kathy

for A&M.

trols.

with progf
LP for

Studio Track

and Ovie Sparks producing the Glenn Phillips
Band for Equity Records.
x x  x

Guitarist Roy Buchanan wrapping up a new
LP for Waterhouse Records at New York's
Record Plant.

Colleen Beaton, a vocalist with Bob Seger,
putting finishing touches on her first solo LP at
Studio A Recording, Dearborn Heights, Mich.,
Eric Morgeson producing, Scott Houston engi-
neering.

At Fame Recording Studios, Muscle Shoals,
Ala., Rick Hall producing Oak for Mercury with
engineer Mike Daniel and assistants Ralph Izell
and Walt Aldridge.

Paul Adams and Robert Bishop wrapping up
final production chores on the Adams-Michaels
Band at Jeree Records studios, New Brighton,
Pa., Jerry Reed engineering.

lohnny Cash working on a Christmas LP at
Columbia Recording Studios, Nashville, Bill
Walker arranging and conducting with Ron
Reynolds engineering. ... Ray Staar and Rick
Nowels producing Kid Courage at San Fran-
cisco’s John Altman Studics. ... Leo Graham
completing production at Chicago's Universal
Recording for Champagne’s debut Columbia
Records LP, Stu Walder engineering.

Action at Ardent Recording, Inc., Memphis:
the Bar-Kays beginning work on a new Mercury
LP, Allen Jones producing, William Brown and
Robert Jackson engineering; producers Fred-
erick Knight and Joe Shamwell mixing an LP for
True Image, Brown and Jackson engineering;
Randy Stewart producing vocal overdubs and
mixing for a Larry Rice Capitol single; the De-
Garmo & Key Band recording a new LP, produc-
ing and engineering by Ed DeGarmo, Dana Key
and Joe Hardy; Key and Hardy also engineering
sessions with Robert John; and Point Blank mix-
ing live tapes for the “King Biscuit Flower
Hour,” Bill Ham producing, Terry Manning engi-
neering. JIM McCULLAUGH

U.K. Distrib For
Abba ‘Music Show’

LONDON — Intervision Video
Ltd. here will handle U.K. distribu-
tion of “Abba Music Show I" for
Europa Films of Sweden, the first
time this video software market
leader has distributed product other
than under its own logo.

The Abba videocassette package,
retailing at approximately $92 but
not available for rental, is directed
by Lussa Hallstram and includes
some of the group’s biggest hits, such
as “Money, Money, Money” and
“Take A Chance On Me.”

Alexander Takes Over 50-50 With Sharples And Ward

put console, which will go into stu-
dio D. This will rent at $60 per hour
for what Alexander terms *state-of-
the-art 24-track recording.”

Alexander says he believes Hyde
Street rates are “the lowest in Cali-
fornia” and that the new proprietors
can offer such attractive rates “be-
cause we got the building on very
reasonable terms and also because
we were able to equip it at fairly low
costs. So there’s no reason not to pass
that along to the people who will be
using the studios.”

There is no room in the complex
designated as studio B. There is
however, a studio E, which was used
at Heider exclusively for the cutting
of commercial spots. Alexander says
they will maintain E for commer-
cials but that it will be several
months before the room is ready.

Alexander says he is confident of
drawing in enough business to make
the operation viable. “So far as 1
know.” he says, “Heider made a
profit every month of the 13 years it
was here except for the last two
months before it closed. I think its
closing had more to do with internal
politics than with the potential for
business in this area.”

First two projects at Hyde Street
area single by New York synthesizer
duo Our Daughter’s Wedding and
an album by local new wavers the
Imposters.

Meanwhile. says Alexander,
Tewksbury has been converted into
a band rehearsal hall.

_ Audiophile Recordings |

RIMSKY-KORSAKOV: SCHEHERAZADE-Lon-
don Symphony Orchestra, Tieknavorian, Chal-
font Digital SDG304, distributed by Discwasher,
$15 list.

A fairly awesome demonstration of extended
range fidelity is unleashed, with transient re-
sponse of amazingly accurate subtlety, unftinch-
ing bass impact and digital's wonderfully mute
noise input alt vividly felt by the listener. This
thrice-familiar Arabian Nights orchestral fantasy
has been copiously tapped by labels, but Chal-
font clearly sets a new technical standard with
its radiant orchestral presence, rich detail and
sheer sonic clout. What's more, the English play-
ers bring a powerful sense of commitment to
Tieknavorian's super-charged interpretation,
making for an absorbing listening experience.
The superb JVC Japanese disk processing de-
serves much credit in allowing all of the impact
to reach the enthusiast’s lair.

P

SECRET LOVE—Kenny Moore, Discwasher
Recordings, DROO7D, distributed by Disc-
washer, $15 list.

This is one of the best audiophile pop efforts
yet, managing to escape almost entirely the
tendency to compressed dynamics and low fre-
quency roll-off found in most prior studio-origi-
nated digital efforts. Moore, who is making a
solo album debut, is a well-known backup musi-

cian for major r&b performers, and a good
grounding in today's black-oriented pop idiom is
evidenced in his attractive material, particularly
in the marginally more interesting side one
songs. The excellent engineering mix of voices
and instruments, the noiseless transparency,
wide-ranging dynamics and solid punch of the
sound all are impressive, so good in fact that to-
day's mainstream pop producers had better
keep this release out of their clients’ hands.
* *  x

PROKOFIEV: SYMPHONY NO. 5—Israel Phil-
harmonic, Bernstein, CBS Mastersound
M35877, distributed by CBS and Sony, $14.98
list.

The insistence of some audio purists that
music's complex overtone structure is somehow
damaged in digital recording might appear to be
substantiated in this record's sonics. If instru-
ments produced only fundamental tones—with-
out partials (harmonics)—they would all be in-
distinguishable in tonal character from one
another. Unfortunately that's much the feeling
here, and one wonders where the problem origi-
nated. The playback is plenty gutsy in its pow-
erful climaxes, and Bernstein's expensively
paced interpretation is a winner. But a tonal
paleness hangs over everything. Violins sound
like flutes, flutes sound like trumpets in this
washed out aural fabric.

N.Y. Met Opera To Radio Broadcast Digitally

NEW YORK-The New York
Metropolitan Opera will record its
radio broadcasts digitally. begin-
ning this season.

The new equipment has been pur-
chased with the aid of a grant from
Texaco, which has sponsored the
broadcasts since theit inception.
Recordings of Met broadcasts are
made for the opera company’s ar-

chives and are sometimes made
available to contributors.

The system will be designed by
Peter Scharff of Scharff Communi-
cations, Inc. Scharff was formerly
producer of “Live From Lincoln
Center” on PBS. The television
broadcasts of Met performances,
which are simulcasted in local mar-
kets, are already digitally recorded.

of gold.

you started.

O
GOLDN

® Each and every time a retail
salesperson sells a CLASSIC 1
Record Cleaner, or any other fine
Sound Saver Audio Accessory, there's
a solid gold opportunity to win big.

@ |t's easy to win. To qualify, simply fill out the entry card enclosed in
each Sound Saver Product you sell,
® WINBIG ... 3 drawing dates have been selected during which 60
GOLD SEIKO WATCHES will be given away.

® WIN BIGGER .. .to top things off, at the Winter Consumer Electronics
Show, there will be a grand prize drawing. 2 GOLD KRUGGERAND
coins will be given away at that time. Each coin contains 1 froy ounce

® Remember, the more products
you sell . . . the better your
chances at being a winner.

SOUND
SAVER

® EXTRA BONUS . .. just for reading this ad, you qualify to enter the con-
test. Write to us today, and we’ll send you a contest entry card to get

THE EXCLUSIVE MICRO STOR SYSTEM

WRITE FOR YOUR ENTRY CARD TODAY TO: TRANSCRIBER CO. INC., BOX 478, ATTLEBORC, MA, 02703
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Sound Business/ Video

Videowest Producing Rock
Shows For S.F. KGO-TV

By JACK McDONOUGH

SAN FRANCISCO-Videowest,
the alternative television program
which characterizes iself as “The
FM Of The 80s” and which special-
izes in airing visuals of both local
and international rock performers
(Billboard, Nov. 10, 1979) has made
its first major breakthrough to com-
mercial television with an agreement
with ABC affiliate KGO-TV here.

KGO will air, beginning Oct. 26
half-hour shows produced by
Videowest. The shows will air in the
12:30 a.m. timeslot, immediately fol-
lowing the ABC network airing of
“Fridays.”

Fabrice Florin. founder of Video-
west, indicates that KGO felt that
this time slot would afford Video-
west the best opportunity to plug
directly into its 18-34 demographic
target. Florin says the shows “will
emphasize rock music.”

The programs will be simulcast on
two local FM outlets, KTIM (San

Rafael) and KOME (San Josc).

As last season. Videowest will also
continue 1o air on the local PBS out-
let, KQED on Saturday evenings.

Videowest also made its first step
outside the Bay Arca with three half-
hour programs in August over ON-
TV, channel 52. the scrambled-sig-
nal over-the-air subscription prop-
erty in Los Angeles. These three pro-
grams aired in a 7 p.m. timeslot
immediately preceding baseball
games and were simulcast on
KWST-FM. The station ran, says
Florin, more than 80 promos during
the course of the three-week run.

In the past, Videowest has fea-
tured video segments featuring such
bands as Jefferson Starship. Eddie
Money, Tommy Tutone, Huey
Lewis & the News, Boomtown Rats,
lan Dury. Lene Lovich, Mi Sex,
Plastic Bertrand and Pearl Harbor as
well as original video pieces by Todd
Rundgren and Michael Nesmith.

Home Theatre, Inc., Hollywood-
based distributor of home video-
cassette programming, has acquired
exclusive distribution rights to a one-
hour musical variety show with
Sonny and Cher. The program, origi-
nally broadcast on the CBS-TV net-
work, also features comedian Sandy
Baron and Suzanne Charney. Ac-
cording to Dran May. director of

. VideoTokes |

sales for the firm, the show will be
included in the company’s “Star
Time™ series of musical specials.
Among musical acts already in the
catalog are Dionne Warwick, Ella
Fitzgerald, Linda Ronstadt, Benny
Goodman, the Carpenters. Duke El-
lington, Merle Haggard, Teddy
Pendergrass. Yvonne Elliman and
John Davidson.
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501 DIVISION STREET
BOONTON, NJ 07005
E: 201-334-2020

CONSULTANTS

L.A. Company
Gives Audio,
Video Advice

LOS ANGELES—Graham. Phe-
lan. Sahgal & Wilson has become
opcrational here in-Beverly Hills as a
telecommunications consulting and
design firm with a particular empha-
sis on the burgeoning video. audio/
video and video music industrics.

The four principals—Eliot P. Gra-
ham, Charles C. Phelan, Vipin Sah-
gal and Oscar E. Wilson—offer ex-
pertise in all phases of teleproduc-
tion systems, broadcast video and
sound. studioand mobile production
facilities design, audio and record-
ing systems, and transmission sys-
tems including broadcast., micro-
wave and satellite transmission
techniques.

Graham has served as chief engi-
neer of Compact Video Systems in
Burbank. and director of engineer-
ing for Mobile Video Systems, Hol-
lywood, and was responsible for cor-
porate engineering design and
implementation for WNET/New
York and ABC-TV in New York.

Phelan has been a vice president
and gencral manager of Mobile
Video Systems in Hollywood and
account cxecutive for Compact
Video.

Vipin Sahghal has been a consult-
ant to professional audio equipment
manufacturers, recording studios,
recording artists and producers:
while Wilson has been vice presi-
dent of operations at the Vidtronics
Co. in Hollywood, a founding offi-
cer of Trans American Video as vice
president of engineering. and
recently president of Compact
Video Sales.

50 RKO Movies
On Vidcassette

LOS ANGELES—King of Video
Inc. will begin exclusive distribution
in October of 50 RKO Pictures mov-
ies through a soon-to-be-appointed
slate of US. and Canadian subdis-
tributors.

King of Video president Hank
Cartwright acquired exclusive rights
for videocassettes to the RKO films
of the *40s and "50s through Consoli-
dated Capitol Ventures of Florida,

The 90-minute features, set to re-
tail at $49.95 each, include titles such
as “The Falcon In Danger,” “The
Iron Major.” “Last Days Of Pom-
peii” and “The Saint In Palm
Springs.”

The Las Vegas, Nev.-based firm
has also acquired exclusively two 60-
minute television specials by the late
Judy Garland, intended to list. too.
for $49.95. In a pact with Sid Luft.
King of Video also has options for
videocassette rights to an additional
22 Garland specials.

Korea’s Gold Star
Looks To the U.S.

NEW YORK--Korean electronics
firm Gold Star is weighing a 1981
entry into the U.S. home video mar-
ket. The firm, which makes tele-
vision sets, has signed an agreement
to manufacture and market the Phil-
ips optical laser videodisk player,
but has not yet decided whether to
enter the US. market. A decision
will come by the end of the year, the
company says.

Gold Star says it may market
VCRs here as well. The company is
also considering the construction of
a U.S. manufacturing plant.

www americanradiohistorv com

Billboard -

Survey For Week Ending 9/27/80

Videocassette

Top 40

€ Copyright 1980, Billboard Publications, Inc.
No part of this publication may be reproduced.
stored in a retrieval system, or transmitted, in
any form or by any means, electronic, mechani-
cal, photocopying, recording, or otherwise,
without the prior written permission of the pub-
lisher.

- g These are best selling videocassettes compiled from retail sales,
= 1 including releases in both Beta & VHS formats.
g 8 8
: “8: % TITLE (RATING)
= 3 &  Copyright Owner, Distributer, Catalog Number
11 1|13 | ALEN (R)
20th Century-Fox Films, Magnetic Video 1090
212125 “10" (R)
Orion Pictures Co., WCI Home Video, OR-2002
31 4| 5| THE ROSE (R)
20th Century-Fox Films, Magnetic Video 1092
4 | 7|17 | THE MUPPET MOVIE (G)
ITC Entertainment, Magnetic Video, CL-9001
5 |10 | 17 | THE DEER HUNTER (R)
Universa} City Studios, Inc.,
MCA Distributing Corporation, 88000
6 | 8|33 | BLAZING SADDLES (R)
Warner Bros. Inc., WCI Home Video Inc., WB-1001
7| 3| 33| SUPERMAN (PG)
D.C. Comics, WCI Home Video Inc., WB-1013
8 |11 | 17 | THE JERK (R)
Universal City Studios Inc.,
MCA Distributing Corporation, 66005
9 911 | ASTAR IS BORN (R)
Barwood Films, WCl Home Video, WB-1020
10 | 6 | 46 | THE GODFATHER (R)
Paramount Pictures, Paramount Home Video, 8049
11 | 14 | 27 | HALLOWEEN (PG)
Falcoln International Prod., Media Home Entertainment, M131
12 [ 13 | 17 | (NATIONAL LAMPOONS) ANIMAL HOUSE (R)
Universal City Studios Inc.,
MCA Distributing Corporation, 66000
13 | 5| 33 | GREASE (PG)
Paramount Pictures, Paramount Home Video, 1108
14 | 40 | 5 | RETURN OF THE DRAGON (PG) )
Bryanstone Pictures, Gem Home Video 100
15 m DRACULA (1979) (R)
Universal City Studios, MCA Distributing Corporation 66004
16 {12 | 17 | JAWS (PG)
Universal Pictures, MCA Distributing Corporation, 66001
17 {21 | 21 | EMANUELLE (R)
Trinacra Films, Columbia Pictures Home Enter.,
VH 1019/BE 51195E
18 123 | 5| EMANUELLE: THE JOYS OF THE WOMAN (R)
Paramount Pictures, Paramount Home Video 8890
19 {15 | 17 | THE ELECTRIC HORSEMAN (PG)
Universal City Studios Inc., Columbia Pictures Industries Inc.,
MCA Distributing Corporation, 66006
20 | 18 | 33 | ENTER THE DRAGON (R)
Warner Bros. Inc., WCl Home Video Inc., WB-1006
21 | 24 | 17 | SMOKEY AND THE BANDIT (PG)
Universal Pictures, MCA Distribution Corporation, 66003
22 COAL MINER'S DAUGHTER (R)
| Universal City Studios, Inc.,
MCA Distributing Corporation 66015
23 THE WARRIORS (R)
Paramount Pictures, Paramount Home Video, 1122
24 {20 | 17 | NORMA RAE (PG)
20th Century-Fox Films, Magnetic Video, CL 1082
25 |22 | 17 | 1941 (PG)
Universal City Studios Inc.—Columbia Pictures Industries Inc.,
MCA Distributing Corporation, 66007
26 |26 | 9 | THE ONION FIELD (R)
Avco/Embassy-Magnetic Video 4064
27 | 17 | 23 | MIDNIGHT EXPRESS (R)
Columbia Pictures Industries Inc., Columbia Pictures Home
Enter.,, VH 10400E/BE 51405E
28 |ICZTCIEp DIRTY HARRY (R)
Warner Bros. Inc., WCI Home Video inc. WB-1019
29 | 37 | 46 | M*A*S*H (PG)
‘ 20th Century-Fox Films, Magnetic Video, CL-1038
30 { 25 | 46 | SATURDAY NIGHT FEVER (R)
Paramount Pictures, Paramount Home Video, 1113
31 [ 19| 46 | GODFATHER, Il (R) g
Paramount Pictures, Paramount Home Video, 845
32 |[CZICEp NORTH DALLAS FORTY (PG)
Paramount Pictures, Paramount Home Video 8773
33 (35| S5 | THE EAGLE HAS LANDED (G)
20th Century-Fox Films, Magnetic Video 9006
34 LIFE OF BRIAN (R)
Warner Bros. Inc., WCl Home Video Inc., WB-2003
35 UNMARRIED WOMAN (R)
20th Century-Fox, Magnetic Video 2913
36 | 27 | 33 | HEAVEN CAN WAIT (PG)
Paramount Pictures, Paramount Home Video, 1109
37 (38 33 SILVEE STREA;( (NFR) i 1080
20th Century-Fox Films, Magnetic Video, CL-
38 (ICZXEp BREAKING AWAY (PG)
20th Century-Fox Films, Magnetic Video CL-1081
39 | 39 11 | ANIMAL CRACKERS (G)
Paramount Publix, MCA Distributing Corporation, 55000
40 { 30| 9| THE MAIN EVENT (PG)

Barwood Films Limited-WCl Home Video 1021
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Founded to promulgate contemporary Christian music.
Honored by the artists who choose to spread their message through us. .

Of Loe
\Jamle Owens- @ . Ji&eonx

2nd Chapter of Acts: hls dynamic ministry comes
ccnta“po rary L - Pioneering — _ to Sparrow.

- the sound of In his label

| Collins: Making S| contemporary debut,
her Sparrow i a¥ele as their Enter In.
debut with *r‘ . S ministry Matthew
Straight L/ R ~== continues Ward: Re-
Ahead. T T 5 g to blossom. leasing his
Long an inter- { < 4 Terry Talbot: first solo
\ l Vi national favorite =~ Through his | 1 album as the
g and one of the world’s sense of wit and the gift of wisdom, | male voice of 2nd Chapter Of
beloved ministries. bringing sensitivity to song. - Acts. Toward Eternity, a giant
Danniebelle: The voice of an John Michael Talbot and step forward.
important ministry '\ ”’m\ Terry Talbot: Reuniting »
in glorleus g | after many years apart Pralse &
expressions of her g to sing together with The -
faith. ¢ London Chamber Orchestra. | WShlp
Keith Green: '\ For an outstanding album, i John Michael Talbot: Two
Bringing the new . The Painter. - beautiful albums of rich traditional
and vital to Tnn . themes in striking contemporary
contemporary with / James - modes. On Birdwing Records

powerful concert and:

/Vincent: - & Tapes.
record performances.

After influ- |

Janny Grein: One of our times’ | 'encing the
most respected composers. Through 'development
works like “Bread Upon The Waters” /of jazz/fusion,

and “More Than Conguerors.” }
Annie Herring: The powerful
writing force behind 2nd Chapter
Of Acts, singing out solo on Sparrow.
Phil Keaggy: Dramatically
showing, full-face, a multi-
talented singer-composer-
guitarist. With his Sparrow
bow, Ph’lip Side.

Barry McGuire: Turning his ﬂi
talents to his ministry and his

major efforts to The Lord in

the midst of his secular career. |
Contributing to making
Christian music the moving
force it’s become.
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Dedicated to marketing the finest in quality: |
and Blessed with five successful years throughout the Christian community. |

Classics

Handel’s Messiah: The deluxe,
four-record set produced exclusively
for Birdwing. The London Philharmonic
Orchestra and Choir. Conducted by
John Alldis. A classic first from Sparrow.
Hymns Triumphant: Coming for
early 1981. Forty-four fully- o
orchestrated perform- =

ances from The
#  National Philhar-
2% monic of London. Sk
Fully-voiced in R
medley form by The
London Philharmonic | % %
Choir. Arranged by %
Lee Holdridge. Con- 32—
ducted by John Aldis. -

Sparrow Espanol

Kent Le Roy: Sparrow spreads its
wmgs throughout the Spamsh speakmg

a-long from Sparrow’s Communion =7~

Songbook. Over forty performances 3 %% #¢

in medley form on each specially- &8
. priced two-record set.

pusr
o ST

Children’s

Candle: The series that started with | LEiRaES
a Music Machine now celebrates | ¥
with The Birthday Party. The
teaching music-book sets that have
set the quality standard in their
field. While setting new sales
records by passing the million unit

a position

| of strength.
o With the
Sparrow
debut of

the album Quiero Decirles Que Yo

Soy Feliz. Making new “amigos”

throughout the Western hemisphere,
and beyond.

Sparrow: Growing to
ServeYou Better

. Send for our free catalogs of records /tapes and print music:
{ == Sparrow Records Inc. Caroga Park, CA 91304 é

3 PQ Box 6900 Vancouver, B.C. V6B 4B5 °
Or call, toll-free:
| (800) 423-5052. From California, (213) 763-5599 SPVs.

Barry McGuire Coming to &
the fore as a storyteller. The ©
story is Creation. The album
is The Polka Dot Bear.
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COMMITTED TO SERVE
PRODUCERS OF POSITIVE MUSIC!

Manufacturing — Records & Tapes

Most likely, your key to successful music production in the volatile 1980's is your ability to balance quality/
service/price. We'll help maximize your efficient production of records, cassettes, and 8-track tapes through
increased plant flexibility. For instance, in-house responsibility includes mastering, processing, record pressing,
tape duplicating, art designing, color separating, label & jacket full color printing, packaging and drop shipping
from appropriate plants throughout the United States. Send for details.

e CREATIVE SOUND

®

We appreciate serving these producers of positive music: Abby Records, Any Productions, Baptist Spanish Publishing House, Bethel
Artists, Fred Bock Music Company, Chapel Productions, Cherub Records, Christian World, Continuum Montage, Kenneth Copeland
Ministries, Darmel Productions, Destiny Records, Ron Dryden Ministries, Eaglewings, Edify Productions, Gospel Media, Heirborn, Holy
Ghost Repair Service, Honeybee Records, Instant Joy Records, Kingsgarden, Masterpiece Gospel, Matterhorn Records, Messianic
Records, National Music Service, Redtail Records, Saipan Community Church, Street Level Productions, Twelve Oaks Productions, White
Management, Mighty Wind Productions, Wind Sung Sound, Word Records.

Marketing — Contemporary Gospel Music

A forerunner since 1971, Sonrise Records and affiliated labels offer quality namepower at midrange inflation-
fighting prices. We appreciate our association with these affiliates: AB Records, Bethel Artists, Foster Company,
Instant Joy Records, Koala Records, Masterpiece Gospel, Mighty Wind, Psalm Productions, White Management.

Send for our fall catalog. Our price is right!

PETELTE X
POUSH & M e s

e
R =
NP — E AREY MU
LOVE SONG STRINGS MW 301 CHRISTIAN PEOPLE MARK HEARD AB 778 LARRY NORMAN AB 777

MICHAEL GONZALES SMC 14 Contemporary musicians including Ken Andrae Crouch, Pat Boone, 2nd Chapter “Sounds of life” in Mark’s own tunes Satirical & complex survey of “Top 40"
“Fire In My Soul” is produced by David Wild, Jerry Hey, Larry Wiliams & Harvey of Acts, Archers, Imperials, Children of the including Solid Rock, To Diane, Dinner At religious music . . . look for hidden clues &
Diggs. Includes Love Is Forever, We Mason {from Seawind) perform songs of Day, Debby Kerner & Danny Lee perform Grandma’s, A Friend & seven more. meanings. Randy Stonehill is “The Surf
Will Meet Again, Paradise & Wait For Erick Nelson, Chuck Girard and Seawind Contemporary Christian favorites Duke”™

The Day.

| NP == .:] r1- I'.
RININSREL,
X! r-'|,1| 5 gl
N i nn"
BEGINNINGS SMC 005 BOB KILPATRICK SMC 10 PAUL CLARK SMC 007 STUART HAMBLEN LC 4001
Musicians include Paut Clark. Phil Keaggy. with a band called David. Produced by The musical maturity and liberty of Paul One of the all-time great Christian artists
Keith Green. Ron Moore. Mike Omartian Jim Stipech. Includes Lord Be Glorified, Clark & Friends (Phil Keaggy, Jay Truax, sings his own compositions including Until
& Dave Diggs. Let It Shine, Al the Difference & John Mehler & others) comes through on Then, It Is No Secret, Remember Me I'm
Second Avenue. New Man’s Song, Song of Love. The One Who Loves You, This Ole House

Advertising — Positive Music Specialists

We know the contemporary gospel record market. Let us place your next advertisement in the most effective
secular or gospel media . . . for better results.

'|Fé)nd

ASSOCIATES

For information regarding manufacturing, marketing or advertising contact:
Bob Cotterell, P.O. Box 607, Malibu, California 90265 (213) 991-8469

www.americanradiohistorv.com
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Phota by D. Keitzman
Music and praise at Creation '80.
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Photo by D(-Jn Putnam
Tremzine and Walter Hawkins at the 1980 Gospel Music Association

Good News

By GERRY wWOOD

Just as religious music leaders see
society at the crossroads, they also
see their music at a similar junction.

It can go a dozen different direc-
tions and can take many turns, some
daring, some dramatic, some dan-
gerous.

The worst first. Let's deal with the
dangerous.

The religious music industry,
should it be courted completely and
successfully by the secular music
business, would be the most flagrant
example of sell-out since Judas se-
cured his reputation.

The temptation is there. Big
money. Big media exposure—tele-
vision, radio, magazines, news-
papers. That's hard to resist.

But the raison d’etre is still there,
too: the reason for the music is not
money but message.

The secular/religious music inter-
play could lead to a silver-lined secu-
lar sky or it could result in rugged reli-
gious reversion. Just like religion, it
all comes down to the individual.

Religious music, for better or

Gerry Wood is Billboard's Nashville

For The Good News Music

worse, is becoming a faddist music—
the present state of country music.
Not only are the old traditional reli-
gious songs gaining more play
(**Amazing Grace'' will probably gar-
ner more airplay and amass more
sales in 1980 than in any previous
year), but Christian artists are scor-
ing on pop and adult contemporary
charts. And there’s a surprising cult
of secular artists—ranging from Paul
Davis to Bob Dylan—embracing the
religious music idiom.

Dylan is one of the most unlikely
converts in history. Though the reli-
gious music industry would be un-
wise to use Dylan as an example (as
changeable as he has been through-
out his unpredictable career, the next
Dylan album might be Buddhist-ori-
ented), he can still be used as a prime
example of the ultimate potentialities
of the music.

Post-drugs, post-hate, post-haste,
post-pessimism, Dylan blazed a new
trail for religious music with his al-
bum *'Slow Train Coming." It was a
slow train coming, but it had the mo-
mentum of the rock of ages behind it.
And Dylan's second gospel LP,
“Saved,” is even more blatantly reli-
gious.

SEOINNNNNNOERRNERERREREEEE
Debby Boone

Bureau Chief.

(Continued on page G-18)

Debby Boone, who records gospel music for Lamb
& Lion Records, was asked If she finds the concept of
‘‘star’’ an uncomforable ene. Her reply:

] really feel the Lord has put me in a position of
belng that for a reason. It all bolls down to the splirit
behind the thing. Why are you doing something?

““I think to be a celebrity for the sake of belng a ce-
lebrity is sort of fruitiess, and a lot of pressure for no
good reason, unless you really feel called to that kind
of thing, and the Lord glves you the opportunity to
use It for Him.

“I really feel very blessed, llke my whole career
was laid In my lap by the Lord. As long as my eyes are
on Him, and | use it for Him, He keeps bringing the In-
creases and success. Every time | get my eyes off
Him, and | try to strive and struggle to malintaln a
level of success of ‘stardom,’ or my own pride,
thing’s really start to get messed up.’”’

Keith Green, whose controversial decision to distribute his record-

MUSI

ings on a ‘“donations only’ basis, is where the ministry and industry

meet face fo face.

www americanradiohistorvy com

‘To Cross Over,

We’ve Got to Take
The Cross Over’

GOSPEL
C

THE SECULARIZATION DILEMMA:

By PAUL BAKER

Christian entertainment. That’s a term which is causing a
lot of dialog. The title itself draws a wince on the faces of some
Christians, and brings general confusion to the minds of the
majority of people.

The Christian entertainment industry, a large part of which
includes records and concert performances, is growing rap-
idly. As it grows, more and more discussion surfaces about
the marriage of two concepts which seem to be paradoxical.
Jesus was reported to have changed the water into wine at a
wedding, but it was evidently a gesture to glorify God through
a miracle, not to entertain the people present.

Can entertainment be Christian? Should the vehicles of the
various media and musical forms be used by Christians to
propogate their own beliefs?

America has drive-in churches, crystal cathedrals, Christian
television specials, packed gospel concerts and Christian rock
music. The era of ‘*‘media methodology'' has come upon us,
according to Tom Stipe, pastor of Calvary Chapel in Denver.

Stipe also produces Christian rock records and sponsors
weekly contemporary Christian concerts at his church. The
music style he offers at his concerts would be considered by
many to be ‘‘too worldly” to be used in a Christian environ-
ment.

“Music is the language of a large segment of our populace,”
Stipe defends. ''We seek to use music as a proclamation tool—
one which will get our message across.

“However,"" Stipe adds, ''the message is only as good as the
men or women singing it. Anybody can play a gospel music
song, regardless of his or her convictions.
What we're finding is that the people in the
audience are looking for a difference in the
life behind the singer. The message has to be
solid, the method has to be professional, and
the person has to practice what he’s preach-
ing to effectively get the Christian message
across.”

The use of pop forms of music is defended
by many Christian musicians, but with a gen-
eral concern that the motive of the artist needs to be right. Ed-
die De Garmo, one of the Memphis duo De Garmo & Key, views
that, ““Some people in the industry are fooling themselves in
thinking they're in a ‘ministry,” when really all they're looking
for is hit records."

One Midwest group interviewed admitted that its goal was
to receive awards with its music. Such a statement wouldn’t
be criticized in the secular business, because awards and
profits are the goal of many. But, in the gospel music industry,
there is a definite concern by some of the musicians that, in
order to attain popularity as entertainers, some artists are
compromising the original intent of their music; that is, to
evangelize.

“Popular, commercial success, warns Bob Kauflin of the

(Continued on page G-26)

Paul Baker is the author of *'Why Should The Devil Have All The Good

Music?"’ and host of the syndicated radio show "'A Joyfu! Noise."
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A Traditional Music Challenged By

THE REVEREND Change ....

The Reverend James Cleveland, Grammy Award winner

L and considered by many to be the world’s greatest gospel
singer, may be described as a traditional artist, but there’s
. nothing stereotypically traditional in the way gospel’'s grand

master welcomes all styles while drawing the iine on his own

performing standards.
P3 “The creative people who write the music are the innova-
tors," Cleveland said recently, as he prepared for the 13th an-
We wa nt nual Gospel Music Workshop, held in Philadelphia, Aug. 9-15.
‘All the different styles give a person just coming into the
knowledge of gospel a chance to pick what he or she likes,

to rea Ch whether they like contemporary, and there are those who like
all phases of it.

“] think it's very healthy that we have five or six different

2 styles of gospel, and | would even encourage other styles to
a WI er come in; the reason, not so much that we don't have enough
exponents putting the music out, but we want toreach a wider

range of people, and if there are some more people who are
just hooked on reggae, maybe we ought to have some reggae-
ra n ge 0 gospel. The more sides of gospel we can get.open, the better it
is.
» “1 would say that my sole purpose for singing gospel is to
reach people. |f anyone who's in gospel tells you they're not
eo Ie interested in reaching people, then you just know an artist
that's not dedicated to the work."”

Despite the existence of charts, trophies, plaques and polls,
and “worldly entertainers vying one against the other,” Cleve-
land feels that in gospel, “We are not really against each
other. We are really pulling each in our own way, each in our
own field, to bring about a better understanding that Christ is
here and He's for everybody. That's what we are really all
about. | don't have any good will towards a performer in gos-
pel who will stand up and tell you he's just in it for the money.
Then you've just got a performer.

“| love the music, true enough, but if there was no grat-
ification coming from just singing it, if there were no other re-
wards than just picking up a check for a performance, my in-
terest I'm sure would have died a long time ago.

Rev. Cleveland's interest in making gospel records has, af-
ter more than 30 years, accumulated into a catalog of stagger-
ing artistic and historic proportions, testifying to the beauty
and power in gospel music. He first recorded with the Cara-
vans on the States label around 1950. His 1979 award-win-
ning album, ‘I Don't Feel Noways Tired,” is Savoy's all-time
bestseller. That's right, a gospel best seller, one of six LPs he

LEd Ochs is a freelance writer baseq has on the spiritual chart.
in LA,

A Billboard Spotlight

ANDRAE
CROUCH:
‘... they
are
afraid
to make
a change’

(Continued on page G-22})

There's a war going on, a war within a war, and according to
Andrea Crouch, gospel's contemporary comet, the field of
battle is gospel music.

“*Because music has such a vital part in bringing people to-
gether and teaching people and showing people the love of
God, showing people everything—there is a spiritual warfare
that fights against the new thing where people will accept
more,” Crouch said recently in Los Angeles, where he was
writing new songs for the followup to his number one spiritual
album, “I'll Be Thinking Of You,” on Light Records.

He already has a new song he co-wrote with Stevie Wonder.
And that's part of what the gospel in-fighting is all about.

Crouch ailso has a separate recording agreement with
Warner Bros. Records with an album due January '81. And
that's another part of the row.

Oh, yes, he also appeared on *‘Saturday Night Live," the sa-
tirical late-night television show, the first gospel writer/per-
former, black or white, to come to the attention of an au-
dience that can launch a single, an album, a career practically
overnight.

Now there are those who say that Andrae Crouch is *'not a
gospel artist anymore, but a pop artist singing gospel lyrics,"’
that he's *'too fancy'” and aiding the *‘neglecting of what gos-
pel music is all about.”

*| think gospel people—we, ourselves,’ says Crouch, **have
done more damage in keeping gospel down than what any
secular radio station has done, by taking it for granted, ‘Oh, it
won't sell.” You can condition yourself that you feel inferior
about what you do, but you love it the most.

“The term ‘gospel,’ to me, is very hard for many people be-
cause they stereotype gospel, and sometimes the audiences
and the people in power have more problems dealing with it
because traditional is security. It has been with us, and they
are afraid to make a change. But the pop field, | feel, experi-
ments a lot."”

Crouch feeis he has more to say than being dictated to by
*people in power. So many times | have to risk being at the
top of the charts, | have to risk having my songs sung by every
choir across the country to deliver my soul, and I'm willing to
do that. in the long run it pays off for me to feel free, to speak
on subjects I've always wanted to talk about or say in a differ-
ent way.

“For me to look at Jesus hanging on the cross, that’s been
said by a million people. Sometimes | want to look at Jesus

(Continued on page G-22)
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Fireworks, on Myrrh, set their mes-
sage to rock rhythms.

CONTEMPORARY:

It wasn't too many years ago that contemporary gospel muj
sic was hard to find. Now, there’s evidence of it cn all sides—
on television, radio, stage, in homes and in auicmcbiles

in fact, according to a recent survey done by American Re-
search Corporation, 5.6% of the entire population consider
contemporary gospel one of their most listened-to types of
music. That amounts to 8.7 million people, if the researchers
are correct. The survey was done with a scientifically chcsen
segment of the population, and then projected to relate it to
the entire population.

Figures such as those reinforce what the gospel industry
has been saying for the past few years: Gospel music is the
new frontier in music, with a remarkable growth pctential.

Yet, in spite of that, the fastest-growing and newest part of
gospel, contemporary gospel, is still virtually unknown to any;
one outside of the people involved in it or the loval audiences.
When surveyed recently about contemporary gospesl music,
secular broadcasters and dealers frequently admitted that
they knew nothing about it. Furthermore, many of them had
the concept that it was *‘church music’* and nothing more.

There is quite a difference between coniemporary gaspel - :
and church music. And there's an entire realm of other music T
forms, such as spirituals, Southern gospel, and traditional A Ime-Honored
black gospel, which fall somewhere in between the two. Tradi-
tional gospel music and hymns, and even the more recent
quartet gospel songs, are usually readily recognizable by the
music form itself. Contemporary gospel, howaver, employs essage oves

mainline pop music styles—from easy listering to new wave—

making the distinction between “relgious’ and '‘sacular” a
much more difficult one to make. In contemparary Christian o A N w
music, the lyrics are what makes it *'gospei.”

It's hard to pin down a standard name for the music, partly
because there is still disagreement over what to call it. Don
Butler, executive director of the Gospel Music Asan., prefers to
call all of it “‘gospel,” regardless of whether its styke is tradi- (FU0S00N000000N00ENIRINNENRSIREOREESuENRERNRODENIONNNS
tional or contemporary. **Gospel means gtod news,” he de-
fends, ‘‘and that’s exactly what we're prcclaiming with the
music.’’ Butier, and many others within theindustry, feel that
the term ‘‘contemporary Christian music'* or ‘“Jesus music,”
as a lot of it is called among the musicians, is foo confining
and often alienating.

Some of the performers' reluctance to use tha term “gospel
music’’ is due to the stigma they feel is attached to the name,
limiting it to mean the older forms of Christian music.

Contemporary gospel music has not been totally welcame
within the entire Christian community. In 1act, the extensive
growth of contemporary gospel did not tegin until around
1975. It had been eyed with great concem or outright distrust

A Billboard Spotlight

Richie Furay, above, formerly of Buffalo
Springfield and Poco, now records Chris-
tian in the contemporary vein for Word,
while Little Anthony, left, another vet-
eran of the pop wars, now records for
MCA’s gospel label, Songbird.
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by the more conservative Christian radio programmers and
store operators because of its close relationship to pop music,
which was considered to be more evil than good by many of
them.

Thus, for a while, contemporary. gospel—especially the
more rock-oriented styles—was a somewhat orphaned musi-
cal form. The secular world knew nothing about it, and wrote

Bruce Cockburn's “Wonder- it off as **too religious,” and the religious community wrote it
ing Where The Lions Are' off as ““too worldly.” -

was a pop hit with a Christian Though there had been some interest developing for sev-
message. eral years prior, 1975 seems to have been the start of extraor-

dinary expansion for the contemporary gospel music indus-
| try. The first radio stations to use it as the primary part of their
ll_!lelllllllllllllll‘lllllllllllllllllllllllllllllllllllllllll format hit the air that year, including KYMS in Santa Ana,
KBHL in Lincoln, KFMK in Houston, and a few others.

Also in 1975, more recording artists and groups were mak-
ing their professional debuts and swooping down on the
record companies for contracts. Fortunately for them, some
of the labels, such as Word's Myrrh, began aggressive ap-
proaches toward the contemporary market, with increased
output of product and increased promotion and advertising of
a music form still recognized by skeptics as a faddish maver-
ick.

Finally, 1975 marked the record year for Jesus festivals,
modern-day versions of camp meetings, where contemporary
music was the main feature.

As a result of these and other factors, Christian bookstore
operators gradually realized that there was indeed a market
for the contemporary music, as well as, from the spiritual per-
spective, a need for it. Records and tapes of the music prod-
uct were gradually moved to take more prominence in the dis-
play schemes in stores. As a result, the Christian Booksellers
Assn. started reporting a yearly increase in-music product
sales, a trend which has continued since then.

By the late 1970s, numerous gospel record companies were
producing contemporary gospel product, and by 1980, the
definition of the term ‘‘contemporary’” had been diffused,

(Continued on page G-29)

Dallas Holm and Praise offer
an adult contemporary sound
on Greentree Records.
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STELEVISION: A Powerful Medium
#& For Spreading The
i Word And The Music

By DON CUSIC

With the development of cable television (CATV) and the
use of satellites to relay signals to channels on a home tv set,
gospel tv has come on very strong in recent years. Although
the three major networks (ABC, NBC and CBS) still shy away
from gospel programming, syndication seems to be showing
that gospel programs can draw strong numbers. Too, the
Public Broadcasting System filmed a gospel special, hosted by

Tennessee Ernie Ford, that proved itself to be one of the most
700 Club co-host popular PBS broadcasts of 1979, further solidifying the gos-
A Ben Kinchlow and pel tvmarket. _ . ,
#% " Evie Tornquist. Although there is a wide variety of religious programming—

everything from church services filmed live to preachers deliv-
ering sermons to talk/variety show formats, it is the programs
featuring gospel music that have the impact on the world of
gospel music. Here, artists can get exposure, solidify their im-
age, establish their sincerity and create a demand for their
records through appearances on these programs.

TV has become of prime importance to gospel music be-
cause of the haphazard development of gospel radio. The gos-
pel radio market draws only approximately 2% of the Ameri-
can population. Gospel tv, on the other hand, will reach over
50% of the American population at one time or another dur-
ing the year. Too, gospel radio on the whole is erratic with its
music programming—taking up much time with “‘preaching
and teaching’ programs that appeal to only a small, though
faithful, segment of the market and programming albums in-
stead of singles. This means that gospel radio airplay does not
generally translate into significant record sales. Gospel tv, on
the other hand, does mean significant record sales.

There are three major Christian networks—the Christian
Broadcast Network (CBN), the Praise The Lord Club (PTL)
and the Trinity Broadcast Network (TBN). CBN, the oldest
and largest of the three, is based in Portsmouth, Va. and
headed by Pat Robertson, who began *“The 700 Club" in
1960. ““The 700 Club" is a talk/variety/music format show,
commonly referred to as the Christian counterpart of ‘“The
Tonight Show,’ that is the anchor for the network. It features
gospel music acts, as does *The Ross Bagley Show," the
Christian equivalent to the secular ““Midnight Special."

*The PTL Club,' hosted by Jim and Tammy Bakker, also
features a talk/variety/music format with a variety of gospel
music guests. It is based in Charlotte, N.C. and was founded
in the early '70s. It broadcasts to over 200 affiliates, 3,000
cable systems and a number of overseas countries.

A Billboard Spotlight

Bob Dylan proclaims *Gotta Serve

Somebody’ on the 1980 Grammy Trinity Broadcasting, the newest entry into the Christian
Awards broadcast, a record which network field, features a varieﬁy of musical programming, in-
earned him the male rock vocal per- cluding ““The Roger Show" with host Roger McDuff, *Mara-
sermance of the year award. natha Concerts,” *Faith That Sings,' and **Spirit Song." TBN

is based in Santa Ana, Calif. and began under the wing of
KTVN, Channel 40 in the Los Angeles area in 1973.

The gospel message got a great boost on network tv during
the NARAS Grammy Awards broadcast in February, 1980.
Musical guests on that show included Bob Dylan, whose con-
version to Christianity has attracted a whole new audience to
gospel music, as well as two long-time and well-known gospel
acts, the Mighty Clouds of Joy and Andrae Crouch. Addition-

ally, Donna Summer, also a newly converted Christian, and
Pat Boone, long known for his Christian beliefs in both the
secular and religious worlds, were presenters on the program.

Host Kenny Rogers made the statement during the broadcast
that **Gospel music is the root of all our music,"" a tribute to
one of America's oldest forms of music that is currently being
rediscovered.

In a Gallup Poll sponsored by the American Research Corp.,
it was revealed that 68.6% of the total adult population in the
U.S. believes ‘‘Christian music is as good in quality as secular
or non-religious' and *‘almost 28% listen regularly to Chris-
tian music in their homes.”" Additionally, 27.9% of the popu-
lation say that religious/Christian music is among the type of
records and tapes most listened to in their homes. Since the
1979 ARBs show gospel radio commanding only 2% of the
public's ear and many markets not even having gospel radio,
it must translate that most people in America hear gospel mu-
sic artists on tv. While that conclusion must be amended to
say that many hear gospel music artists in concerts or
through their churches, the influence and advantage of tv
over radio for exposure of gospel should be obvious.

The Christian world has proven itseif adept at finding al-
ternative ways to reach its audience. Although the networks
have shut them out, the gospel music performers have found
an outlet via syndication and on their own networks via satel-
lite and cable. Although programs such as “Dinah,’” “Merv
Griffin,”” and *‘Phil Donahue'’ are more open to gospel per
formers than ever before, the gospel world has its own set o
talk show hosts that include Pat Robertson and Jim Bakker,
who provide a constant source of exposure to the public. And
when radio—even gospel radio, further limits the exposure of
gospel music, gospel musicians and performers find the out-

(Continued on page G-26)
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Don Cusic is a freelance writer based in Nashville.
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EPOCH/NALR
DEDICATES NEW BUILDING

NALR’s new headquarters

Ten years in business and a brand-
new building—what better reasons
for a celebration? Epoch Universal
Publications/North American Lit-
urgy Resources held Open House on
May 30, 1980.

Formal dedication ceremonies and
a gala celebration commemorated a
decade of success for America’s lead-
ing producer and distributor of li-
turgical recordings, music, and
worship resources.

The firm’s 26,500 square-foot com-
plex, custom built by Cornoyer-Hed-
rick Architects and Planners, houses
all of NALR's activities. Says David
Serey, Executive Vice President and
General Manager, “Our facility is de-
signed for the future: for instance, a
sophisticated electronic network
throughout the building is set up to
accept all types of video and data
processing equipment. The only sys-
tems we don’t have on the premises
are those required for heaving man-
ufacturing processes. We farm out
pressing, engraving, and mixing, but
only to firms that do high-quality
work.”

Features of the building include a
modern warehouse, lit by energy-
saving skylights and adjoining the
shipping area. New computer ter-
minals linked to an $80,000 unit
speed order processing, accounting,
and type-setting. The most advanced
designs in open planning create a
warm, efficient atmosphere. A com-
plete print shop and bindery allows
NALR to produce all of its own forms
and most of its advertising materials.

Upstairs, photographers and
graphic artists enjoy a profession-
ally-equipped darkroom and art-pro-
duction area. Editorial offices for
promotions and for Hossanna, a jour-

Economists tell us that the 70’s
were not good years for business—
we suffered major recessions in 1974
and 1979, plus high inflation.

Yet Epoch/NALR has at least dou-
bled and sometimes tripled its vol-
ume in gross sales every year since
its founding in 1970. Sales have

" grown from less than $50,000 its first

year to a projected $6 million in 1980.
NALR now is the undisputed leader
in the manufacturing and distribu-
tion of Catholic music.

Why?

NALR’s President, Ray Bruno, says
the secret is in understanding the
market.

Bruno’s early understanding of the
Catholic market came from his ex-

perience at World Library of Sacred

The NALR Story

nal of pastoral liturgy, are right be-
side the art department. Ample space
remains for the music editorial and
marketing functions. “Right now,”
comments Serey, “we can be totally
self-sufficient in the creative pro-
cesses of publishing.” -

_ Spacious executive offices include
library and conference areas. And
the reception area is especially invit-
ing: it contains original sculpture,
custom display areas, and a 100-seat
mini-auditorium that will eventually
contain a full set of the latest audio
and video equipment.

The auditorium was the scene of
NALR’s formal dedication ceremo-
nies. The SRO crowd overflowed
into the hallway and patio. Daniel
Consiglio and Steve Rio wrote and
performed the opening and closing
songs. Flute music and liturgical
dance helped set the mood. Read-
ings were offered by Paul Quinlan,
Music Producer, Jody Jones Serey,
Director of Advertising and Promo-
tion and Managing Editor, and Dolly
Splawinski, Radio Promotion and
Special Projects. Father Dale Fushek
prepared a special reflection and
then offered a prayer for the new
building. Raymond P. Bruno, Presi-
dent, greeted old friends and new
with a lively, emotional welcoming
speech. He introduced the Board of
Directors and David Serey. Father
John Gallen, S. J., gave a final bless-
ing, and the singers closed with “We
Have Builded a House Unto the
Lord.”

Guests took informal tours of the
facilities, met the staff, and watched
typesetters and music engravers
demonstrate their skills. A string
quartet and sumptuous buffet added
the finishing touches.

Music in Cincinnati. He joined that
firm as Plant Manager in 1964 and
within one month was appointed
Vice President and General Manager.
The company boomed—growing in
one year from a handful of people to
a 100-employee shop with $4 million
in gross sales. “I like to think I was
responsible for a good part of that
growth,” Bruno says.

He started NALR in Cincinnati in
1970, operating on a shoestring until
1973. That year, he made special ar-
rangements with the printer who
produced the whole line of Hi God
products on faith—faith in the prod-
uct and in NALR. The costly, ambi-
tious risk made good, and Hi God’s
success and quality attracted the best
composers in the business. NALR

Advertisement

NALR

NALR HOSTS DEALERS OF THE YEAR

For the past three years NALR has
sponsored an annual contest for all
dealers of its products. This year's
Dealer of the Year Award went to
Ann and Gerald Prete of Alverno
Religious Art and Books in Chicago
for displaying innovative marketing
techniques and excellence in adver-
tising throughout 1979. Bill and Nan
Byrne of Catholic Supply of St. Louis
were named Outstanding Dealer for
their continuing extraordinary effort
in the field of religious retailing. In
recognition of their achievement, both
couples, as well as Dan and Mary
Stutte, managers of Catholic Supply
of St. Louis, were recently guests of
NALR for a week in Phoenix.

During their stay the three couples
were given Lincoln Continentals to
drive and suites at the Pointe, one of
the city’s most luxurious resorts.
Highlights of the week included a
company barbecue held in their
honor, a visit to a recording studio,
a tour of the new NALR facilities,
and a trip to Sedona, one of Ari-
zona’s most spectacular vacation
spots.

The barbecue was NALR’s way of
welcoming the couples to Phoenix,
and an elaborate welcome it was! It
was held in a private home, and the
freely stocked bar, plentiful hors

quickly outgrew the facilities Cincin-
nati offered, so the Brunos, David
Serey, and three employees moved
out to Phoenix.

“We began with demo records,
really,” Bruno says. “People wanted
to hear choral music before they
bought it, or accompanists wanted
to learn new songs by rote.”

“These listeners began taking mu-
sic home, sharing albums or tapes
with their friends and families. To
compete with commercial music, we
had to offer a product that was en--
joyable both in church and out. The
music had to be well-written and
professionally performed.”

"We produced Hi God 2 and Earthen
Vessels using the finest equipment
and best musicians in the business—
and it paid off.”

Now all NALR'’s products feature

top-of-the-line materials and work-

manship. This year the company ex-
pects to sell one million hymnal
units, 300,000 LP’s, 100,000 tape units,
and 600,000 music units (choral mu-
sic, keyboard, and guitar accompan-
iments. NALR's gross sales for 1980

www americanradiohistorv com

d’oeuvres, and succulent steaks con-
tributed to the festive atmosphere.
The seventy-plus employees and
friends who attended and the guests
of honor all agreed that it was a gala
occasion.

On their visit to the recording stu-
dio NALR's guests were able to see
the final mixdown of Tom Kendzia’s
Light of the World. It was a fascinating
experience for them all, as well as
giving them a better insight into how
the items they sell are actually pro-
duced.

Further enlightenment on NALR's
operations was provided by a tour
of the company’s new building. The
couples gained firsthand knowledge
of all aspects of the business and
were treated to demonstrations of
the various processes such as type-
setting, graphic production, and
computerized accounting proce-
dures. While they were at the build-
ing they were presented with black
silver-embossed plaques honoring
their accomplishment. Seeing the
completed facilities was especially
meaningful to the Byrnes, who had
also been present at the ground-
breaking and initial construction
phases.

They managed to crowd a variety
of activities into their trip to Sedona,

could top the $6 million mark.
”Qur next step is to open more of

the major channels for distribution,”

Bruno says. “It's important for good

Photo by Mark Bruno

including golfing, swimming, sight-
seeing, and shopping at Tlaque-
paque, a collection of exclusive
boutiques in a delightfully land-
scaped Spanish setting. During din-
ner at the Oak Creek Owl NALR
president Ray Bruno regaled every-
one with tales of company begin-
nings and NALR artists. The hilarity
of the group prompted restaurant
employees to try discreetly to close
off the area in which they were sit-
ting from the rest of the room!

Additional entertaining moments
were provided by a comedian chef
at the Benihana of Tokyo Restaurant
in Phoenix. His antics inspired the
NALR guests to rename the restau-
rant Benihahahaha’s.

Over the course of their stay, Bill's
habitual comment “no problem” be-
came their favorite “in” joke. His
driving was also the object of much
attention, but no one in the group
was ever willing to elaborate on the
reasons for this. However, they were
lavish in their praise of Phoenix’ fa-
mous strawberry daiquiris!

NALR salutes the Dealers of the
Year for their tremendous efforts and
hopes that their stay in Phoenix was
as memorable for them as it was for
NALR employees.

religious music to move into secular
record stores, to play on secular radio
stations, and to gain exposure on
national TV.”

Photo by Mark Bruno

Ray Cork mixes Tom Kendzia’s new album; Dolly Splawinski, Ann Prete, and

Mary and Dan Stutte look on.
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Executive Profile—

A Conversation
With Raymond
P Bruno,
President

Ray Bruno

“How do 1 choose the music 1 produce? Easy. 1t's a gut reaction. If 1 like it
we do it—and it sells. You might say I've got a Midas touch. So far we’ve
never had a loser.”

Ray Bruno, President of NALR, has a strong, positive sense of the company’s
purpose:

“We're a Catholic company—we don’t bury our texts or hide what we're
singing about. Last year a major secular recording company signed a group
to a five-record contract. The demo tape just sounded right. Later the company
discovered that the group was singing about Jesus.”

Bruno insists that couldn’t happen with one of NALR's artists. “Our texts
are predominantly biblical. And there’s none of the vague he, his, or your. In
some songs you might refer to Mohammed, Budda, Jesus, or somebody’s lover.
In our songs, we sing about God, Jesus, and Their love for us. We don’t play
games with people’s heads.”

“I don’t think that the other approach is wrong, but it can be tricky. The
popularity of Debby Boone’s You Light Up My Life, for instance, probably
stemmed from its interpretation as a popular love song. When she identified
You as Jesus, some stations were less eager to give her airplay. But then the
Christian stations picked up on it . . .”

”A bridge has got to be built between the secular and religious industries.
We hope to begin that process in Los Angeles at Billboard’s Gospel Music
Festival. Consider—there’s no room for praising God in disco. But now music
is replacing the disco beat. Texts are important again, not just rhythms. There’s
a whole new wave of interest in religious music. Dylan is born again, and
everybody is into Gospel.”

“NALR, serving primarily a Catholic audience, has been a little out of the
mainstream. At first, our music was written for purely utilitarian purposes.
We've tried to make it more listenable, more appealing, especially to the 18-40
year-old market.”

“Secular stations, stores, and distributors need to discover that the texts are
the only major difference between our music and what they play all the time.
Our sound is equally as professional as that of secular artists, and our range
of styles just as broad. We use up-to-date technology and hire the very best
performers. We also have a well-defined market. We predict very closely the
particular kinds of music that will fill that market’s needs.”

“Crossover is inevitable—and valuable. The primary interest of a recording
company is to produce good music. Our goal is a little more complex. We want
to put out the finest sounds for listening and for worship. We produce good
music with a real good message—one that needs to be heard.”

Cons

llo, Fr. Dale Fushek, Dolly Spla-
winski,

Kevin McGloin.

Tapln% Daybreak: Matt McGloin, Danle!

Gazette staff photo by Tom Tingle

NALR

David Serey
Executive Vice
President

and General
Manager

David Serey

Young, dynamic, knowledgeable—that's NALR's David Serey. Before he
even left home, Serey began a career in publishing: his father manages several
papers in Ohio, and his mother is a talented graphic artist. By combining his
skills as a printer and designer, Serey worked his way through Ohio State,
majoring in math. Advanced study in advertising rounded out his training.

In 1971 NALR’s President, Ray Bruno, asked Serey to sign on as Production
Manager. The albums he helped produce that year predicted the future: Great
Things Happen and The Best Is Yet to Come. Serey ran a tight ship, and even
kept operations chugging ahead during the Cincinnati firm’s relocation to
Phoenix in 1975. His skills made him a natural for the General Manager’s post,
which he assumed in 1977. That year NALR enjoyed its best net profit since
its incorporation in 1970. Since then, Serey has supervised all facets of NALR's
publication and distribution operations.

In 1975 Serey and Bruno mapped out long-range goals for Epoch/NALR.
They expanded the company’s capabilities: in addition to recordings, sheet
music, and accompaniment texts, NALR began producing gift items, posters,
and a complete line of resources for worship. In 1978 Serey was elected to the
Board of Directors and took on the duties of Executive Vice President.

Since then, Serey has been instrumental in charting NALR’s voyages. Serey
says, “1 see NALR riding the crest of a new wave in religious music. Our music
is being admitted, even sought after, by a lot of people in the religious music
industry. This is exciting because the direction in religious music is not set—
we're seeing a much more eclectic range of acceptable styles.” Before, Serey
contends, religious music was pigeonholed—folk, gospel, or liturgical. But
now Christian music—and especially Catholic music—can be classical, tradi-
tional, MOR, pop, easy-listening.

Serey welcomes this trend as well as the maturing professionalism of most
current religious recording artists. As the stylistic boundaries for religious
music expand, so does the number of potential listeners. Serey has his sights
set on a world market. “First we establish operations for potential distribution
and manufacturing in English-speaking countries. Then, perhaps, a recording
done in French or German might be appropriate.”

Increased Demand For

Catholic Music Hits
Alrwaves

There has been an enormous in-
crease in the popularity of Catholic
music in general, and NALR music
in particular, in recent years. This is
reflected in the use of Glory and
Praise, a NALR hymnal, by over 1/3
of Catholic parishes, in the vast num-
ber of requests for copyright permis-
sions from NALR, and in extensive
airplay of NALR music.

In the past fifteen years there has
come about a gradual change in at-
titudes towards “church” music. In
the past people led compartmental-
ized lives, and the songs they sang
in church were never heard else-
where. There is an increasing ten-
dency now to see the church as part
of everyday life, and a corresponding
movement of religious music out of
the church and into the living room.
People are integrating all aspects of
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their lives, listening to the same
sounds in church, on the stereo, and
on the radio. In addition to the
change in attitudes, this can be at-
tributed to the fact that a much more
playable, listenable style of music is
being produced.

There is another phenomenon in-
volved in this development; indeed,
it is a natural outgrowth of it. More
and more attempts are being made
to bridge the gap between sacred and
secular music. NALR has contrib-
uted to these attempts by producing
music that sounds very similar to
much of the popular music heard on
the radio today, the only difference
being in the lyrics, which are largely
based on biblical texts. With the less-
ening in popularity of disco, with its
primary emphasis on beat, melody
is coming back into its own, with a

corresponding resurgence in the im-
portance of lyrics. Religious music is
now being recorded on secular labels
and getting an increasing amount of
airplay—evidence that, without much
fanfare, “crossover” is actually tak-
ing place.

NALR has experienced the trend
towards increased airplay to a very
marked degree in the past year.
There are now about 350 radio sta-
tions across the country, as well as
Radio Vaticana in Rome, that are in
constant communication with NALR
regarding the airing of our music. In
addition, about 25 syndicated na-
tional and regional Christian net-
works and affiliates use NALR music
in their programming. Our sounds
are being heard frequently on the
airwaves i<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>