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Canada Court 

Holds Presser 
Jointly Liable 

By JIM MELANSON 
NEW YORK -A Canadian press- 

ing plant has been held jointly liable 
as a copyright infringer in a prece- 
dental ruling by the Federal Court 
of Appeals of Canada. 

In effect, the court puts Canadian 
pressing operations on notice that 
ignorance of proper publisher clear- 
ance is no defense as to their ac- 
countability in infringement cases 
involving the unauthorized use of 
copyrighted songs on recordings. 

The decision reverses a lower 
court ruling which declined to hold 
Compo Company Ltd. responsible 
in a publishers' suit against Canusa 
Records and its principal, Tony Ro- 
man. 

The suit, brought by Blue Crest 
Music, Husky Music and Acuff - 
Rose, charged the defendants with 
infringing the musical composition 
"There Goes My Everything." 

The action, which dates back to 
1971. resulted in both Canusa and 

(Continued on page 70) 
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BUT IT TAKES SAVVY TO SELL THEM 

Retailers Say Over 30s 

1 By JOHN SIPPEL 

Continue Buying Records 
LOS ANGELES -Select retailers 

around the nation are selling records 
to adults over 30, indicating that 
with the correct attitude, merchan- 
dise and promotional savvy, adults 
do continue frequenting record 
shops. 

This conclusion arises after a Bill- 

Germans Move 

To Fight Pirates 
By WOLFGANG SPAHR 

HAMBURG -Though piracy is 

not as big a problem in Germany as 
in many other countries, first posi- 
tive steps to combat it were taken 
recently at a meeting of public pros- 
ecutors and police from Hamburg, 
along with representatives of the 
German IFP1, GEMA and the 
recording industry. 

Though still in its early stages. it is 

(Continued on page 64) 

Tommy James is very much IN TOUCH. His first Fantasy album demon- 

strates that he's got all his great rock 'n' roll chops. The album includes 

a powerful rendition of "Tighter, Tighter," the tune Tommy wrote and 

produced for Alive and Kicking; among other cuts to watch out for are 

"Cumin' Down" and "One Track Mind." TOMMY JAMES, "IN TOUCH" 

Fantasy F -9509. (Advertisement) 

board survey of major dealers who 
have maintained their adult busi- 
ness by stocking categories of music 
which appeal to adults, notably 
Broadway shows, operas, jazz, eth- 
nic product, country, sheet music, 
big bands and 8 -track tapes. 

Until labels start recording non - 
rock type singers and bands -and 
most observers, feel this will not hap- 
pen to any great extent -retailers are 

Airlines Saturated By 

Taped Country Music 
By GERRY WOOD 

NASHVILLE -From President 
Gerald Ford's sleek jetliner, Air 
Force One, to the jumbo jets of the 
top U.S. and Canadian commercial 
airlines, a record amount of country 
music programming is saturating the 
North American skies. 

For many years radio and tv were 
(Continued on page 59) 

i 
offering their adult buyers other 
kinds of product. 

Much has been discussed within 
the industry about the disappear- 
ance of the adult market since record 
labels have de- emphasized record- 
ing MOR artists in favor of rhythm 

(Continued on page 20) 

Calif. Antitrust 
Suit Boiling Over 

SAN FRANCISCO -A landmark 
antitrust litigation filed by an inde- 
pendent record retailer against ma- 
jor labels and distribution entities in 

Federal District Court here, has 
added additional defendants and in- 
creased its damage claims from ap- 
proximately $400,000 to $1,886,900 
in an amended complaint filing. 

Charles and Jane Zoslaw, doing 
business as Marin Music Centre in 

(Continued on page 74) 

Broaden S.F. 1-Stop Mart 
By ELIOT TIEGEL 

LOS ANGELES -The San Fran- 
cisco- Oakland area. one of the na- 
tion's most competitive one -stop 
markets, gains its newest entry in 
mid -August when Record Rack 
Service of Los Angeles opens a 

branch there. 
Record Rack Service of San Fran- 

cisco will be located in an 8,000 
square foot warehouse in downtown 
San Francisco by 12th and Howard 

Sts., notes Jack Lewerke, executive 
vice president and partner of the 
company which operates the local 
rack plus Record Rack Service of 
San Diego, Record Merchandising, 
a major independent distributor 
here with a sales office in San Fran- 
cisco and the six -store Hitsville retail 
chain in California. 

The new one -stop will also house 
(Continued on page 74) 

Shaw Goes To Hurok Aid 
NEW YORK -Hurok Concerts 

has moved to shore up an image Nat- 
tered by top executive and artist de- 
fections. 

The firm signed an agreement 
with Harold Shaw Wednesday (14) 
to provide artistic and management 
assistance to present owners who are 
relative newcomers to the classical 
concert scene. 

The deal also calls for Shaw Con- 
certs to join forces with Hurok in 
sales and support functions in the 
presentation of attractions on both 
management rosters. 

It is the apparent hope of the Hu- 
rok principals that the alliance with 
Shaw will stern a reported flow of 
star performers to other affiliations 

(Continued on page 46) 

Publishers In 

Upbeat Drive 

Vs. Infringers 
By IS HOROWITZ 

NEW YORK -A marked increase 
in the marketing of unauthorized 
music arrangements has the Na- 
tional Music Publishers Assn. step- 
ping up efforts to contain infringers. 

With once prevalent "fake" books 
now largely under control, the pub- 
lishers' group sees illegal arrangers 
as one of the more serious current 
menaces skimming profit from le- 
gitimate operators. 

No hard statistics are available to 
pinpoint the extent of the dollar loss 
to publishers, but the drain is de- 
scribed as "substantial" by NMPA 
president Leonard Feist. He says the 
practice has escalated noticeably in 
the last six months. 

The law firm representing NMPA 
has been given a priority mandate to 
combat the infringing arrangers, 
with a number of successes already 
claimed. Evidence on some 19 indi- 
viduals has been assembled in recent 
months, and at least eight are said to 

(Continued on page 20) 

MEL TILLIS makes his debut return to the MCA label with "Love Revival." 

The album contains his latest single, "Love Revival," written by Thomas 

Gmeiner and John Greenbaum, which is a strong tune that is a little out of 

the ordinary from the standard Mel Tillis arrangements. Other cuts on the 

album display Mel's versatile vocal stylings including "The New Green 

Light," "Tall Dark and Lonesome," "I Order One For Me," "Good Woman 

Blues," and "Pictures." "Love Revival," (MCA- 2204). (Advertisement) 

I Advertisement i 

Bingo Longleling All -S & 

Motor Kings MCA -2094 

Seeing Is Be ieving. 
You've Probab Y e e evisfón °: =dial 

earing Makes It Better! 
MCA Records Proudly Presents The nglna usic oun rad s 

Rich Man, Poor Man ICA -20 

.1976 by Universal Pictures. All rights reserved. 



The Sylvers album, Showcase 
(ST- 11465) includes their plati- 
num single, Boogie Fever, 
and their latest smash, 
Cotton Candy! (4255) 

Nancy Wilson's great new 
album is This Mother's 
Daughter (ST- 11518) featuring 
her new single, Now! (4284) 

The new album by Tavares is 
Sky -High! (ST- 11533). Features 
their smash single, Heaven 
Must Be Missing An Angel! 
(4270) 

Bill Cosby Is Not Himself 
These Days, Rat Own, Rat 
Own, Rat Own, (ST- 11530) 

includes his new single I Luv 
Myself Better Than I Luv 
Myself, (4299) and Yes, 
Yes, Yes! 

Live On, Dream On (ST -11461) 

by Sun, includes their hit 
single, Wanna Make Love 
(Come Flick My BIC *). (4254) 
* Trademark of BIC Pen Corporation 

Natalie Cole's album, Natalie 
(st-11517) includes her smash 
single, Sophisticated Lady 
(She's A Different Lady)! 
(4259) 

-/ 
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General News 

Macmillan Co. To Publish 
Russian Pop Music In U.S. 

w HITS LABELS & DISTRIBS 

Dealer Files 
Antitrust Action 

By JOHN SIPPEL 
SAN FRANCISCO -A second 

antitrust suit against labels and 
local distributors has been filed 
by a second independent retailer 
in Federal District Court here. 

Dean and Artemis Stamatop- 
oulos of Gramophone Shop 
also known as Gramco Ltd. filed 
a complaint for damages July 1 

against CBS, RCA, ABC and 
Capitol Records, W /E /A Corp., 
MCA Distributing, Record Mer- 
chandising, Mighty Fine Distrib- 
utors, Eric- Mainland, London 
Records of California and Pho- 
nodisc. 

The suit is not as inclusive as 
the Marin County Music Centre 
pleading filed in early 1975 (see 
separate story in this issue). It ar- 
gues that the single store at 1538 
Polk St. has been discriminated 
against by defendants who offer 
local competing chain retailers, 
such as Tower, Wherehouse, Ba- 
nana, Record Factory and Odys- 
sey, preferential subdistributor 
prices. Gramophone, which 
started in January 1972, charges 
it had to add ticket selling and 
magazines to its record /tape in- 
ventory to keep its head above 
water. At present, it does 60.62% 

of its volume in records and tape. 
Since its opening and through 

April 30, 1976, Gramophone al- 
leges it has done the following 
cumulative business with de- 
fendants: CBS, $131,084; Eric - 
Mainland, $108,733; W /E /A, 
$76,036; Direct Record Sales, 
$50,154; RCA, $48,012; Record 
Merchandising, $38,087; Capi- 
tol, $32,041; Mighty Fine. 
$24,583; Phonodisc, $20,897 and 
London, $17,365. 

The pleading states that Dean 
Stamatopoulos started as a sales- 
man for Eric- Mainland, opening 
the first of eventually four 
Gramophone Shops in the Bay 
Area in 1961. Tower opened a re- 
tail shop at Bay and Columbus in 
1968 which was granted a subdis- 
tributor classification, the suit al- 
leges. In the same year, Stama- 
topoulos opened Bay Sound 
Records One -Stop, which did 
65% of its business with the four - 
store chain, the suit points out. 
On Dec. 19, 1969, Stamatopoulos 
filed a petition for bankruptcy 
under Chapter XI of the Chan- 
dler Act, which resulted in a dis- 
charge of bankruptcy in Novem- 
ber 1971, the pleading states. 

There Are Problems, But 
Italy Music Potential Big 

By DANIELE CAROL' 
MILAN -A vote of confidence in dustry can take advantage of the 

the future of the Italian music busi- higher profits. 
ness has been registered, by Guido "But the consequences of infla- 
Rignano, president of the Italian tion are heavily felt as to contracts 
Assn. of the Phonographic Industry drawn up this year, especially for 
(AFI). "The economy seems to be (Continued on page 68) 
awakening and the Italian music 
market's potential is remarkable," 
he says. 

He admits the present difficulties 
are considerable but thinks that they 
will be put in proper perspective by 
the international music industry be- 
cause foreign product still plays such 
a big part in the Italian market. 

Rignano, 52, entered the record 
industry in 1960 as an attorney for 
Dischi Ricordi. In 1964, he became 
managing director of the company 
and was appointed AFI president 
just a short while ago. 

The Lira's devaluation of 30% on 
the dollar has caused serious prob- 
lems for Italian companies and Ri- 
gnano offers that, "As regards con- 
tracts drawn up last year, a 10% 
increase in the price of records took 
place at the end of 1975. and the in- 

Stax Trial Exposes 

Payola Probe Start 
By ELTON WHISENHUNT 

MEMPHIS -The bank fraud trial 
of Al Bell, chairman of Stax Rec- 
ords, and Joseph P. Harwell, former 
bank vice president, got underway 
July 6 with the surprise testimony 
that government agents confiscated 
$130,000 in cash from a Stax repre- 
senfative which inadvertently set off 
the payola scandals in the recording 
industry in 1973. 

Ed King, former agent for the 
IRS, testified that: 

Johnny Baylor, writer -producer 
for Ko-Ko Records, a subsidiary of 

(Continued on page 20) 

Drop 45 Price & Eliminate 
LOS ANGELES -With single 

sales down around the country, Hits - 
ville retail operator Jack Lewerke 
calls for two changes to improve sag- 
ging sales: a reduction in price and 
the elimination of the large hole in 
the 45. 

The retail price of singles should 
come down, Lewerke says, adding 
that "it's unreasonable to think 45s 
will sell when albums are discounted 
down to $3.80, $3.90 and lower. 
More and more young people see 
the dollar values in buying albums, 
but we need singles for their promo- 
tional ability." 

Hitsville operates six stores in Cal- 
ifornia, five of them in air- condi- 
tioned malls. 

Lewerke finds the large hole in the 
single disconcerting. "People have to 
use plugs for the center hole on most 
phonographs and new models don't 
come with adapters. 

"In Europe," continues the execu- 
tive, "all 45s are pressed with a plug 
out device which allows you to play 
them with or without the large hole." 

While commenting that business 
nationally is "very quiet," Lewerke 
says sales for his chain are "fairly 
good" for a number of reasons. 

By IS HOROWITZ 
NEW YORK -First steps to bring 

Soviet pop music to the U.S. under a 
normal industry subpublishing for- 
mula have been set in motion by the 
Macmillan Co. 

The move is allied to an effort also 
undertaken to import a top Russian 
pop music act that may see the group 
touring Stateside venues along with 
a U.S. act as early as this fall. 

The pop publishing initiative has 
been launched by Macmillan to 

UNLOCKED TAPES 

Soviet Rock 
Act Coming? 
complement activities in the concert 
music field already underway by the 
publishing house's music subsidi- 
aries, G. Schirmer and Associated 
Music Publishing. 

Macmillan was awarded exclusive 
rights in the Western hemisphere to 

Set GRT, Sensormatic Joint Promo 
By STEPHEN 

NEW YORK -Prerecorded tape 
retailers will have the chance to 
prove on their own that unlocked 
cassettes and 8- tracks mean more 
profits under a six -month coopera- 
tive promotion between GRT Corp. 
and Sensormatic, manufacturer of 
the Keeper system employing 
"bugged" browser boxes. 

Explained jointly by Herb Hersh- 
field marketing vice president, 
GRT music tapes, and Tim Smith, 
Sensormatic product manager, the 
venture will give the industry yet an- 
other group of meaningful statistics 
in the continuing search for viable 

TRAIMAN 
antipilfer readings on the bottom 
line. 

Equally important, it will provide 
valuable field tests in marketing 
largely overlooked tape product, the 
only category of prerecorded music 
to show consistent growth in both 
unit and dollar volume in recent 
years as singles declined and LPs 
made only marginal gains. 

Dealers taking advantage of the 
offer will earn a cash benefit of ap- 
proximately $380 for a typical outlet 
stocking some 2,000 tape titles, 
Smith notes. Big advantage of the 

(Continued on page 55) 

Cleveland's WIXY Goes 
To FM Programming Path 

CLEVELAND -WIXY, a domi- talked without saying much -people 
nant Top 40 station that has proved who weren't genuine personalities - 
vital as a breakout exposure site for became almost an irritant. WIXY 
the record industry, plans to fight had been one of those talk- record- 
growing FM radio competition with talk -record type of station. 
FM programming tactics. "Well, we want to get away from 

Nick Anthony, vice president and that, to give the listeners what they 
general manager of the 5,000 -watt want which is a lot of music." 
station, located at 1260 on the dial, He points out that the format, per 
says that personalities will be phased se, won't change. "What we are go- 
back and the programming will fea- ing to do is alter the presentation of 
ture "three and four -record music it and eliminate the teenybopper 
sweeps with a maximum of eight . records and the raucous rock rec- 
commercial minutes an hour." ords. We're still going to be a rock 

FM stations have long used these station, but for older people above 
tactics to fight AM competition. In 25." 
Cleveland, FM.music stations have Tom Murphy's morning show will 
been seriously hurting AM music stay essentially the same as it is now. 
stations of the type of WIXY. he says, featuring a lot of news and 

Anthony says that people were information. "He's very personality 
"sampling" the station but didn't oriented." 
have much listener loyalty. But the role of the disk jockey will 

"I don't think music is leaving the be "secondary" throughout the rest 
AM band, but program directors of the day and the music will be ac- 
had better wise up on their methods tented, says Anthony. 
of presentation. With the growing There will be four "sources" of 
acceptance of FM, and its new form music involved in programming 
of music presentation, people .have now: 
learned to like their music in that There will be a blending of two 
fashion. Slowly, disk jockeys who (Continued on page 10) 

Center Hole: Calif. Chain 
By placing the stores in air- condi- 

tioned malls, they attract walk -in 
traffic from people who seem to 
spend an entire day in the malls go- 
ing from shop to shop. 

And having changed the chain's 
name from Discount Record Center 
Stores to Hitsville last year and de- 
emphasizing some categories of mu- 
sic in favor of more youth oriented 
products, the chain has obtained a 
"younger image," Lewerke feels. 

Hitsville's prices are the same as 
other competitive discounters like 
Wherehouse and Tower. 

Hitsville's leading store is in 
Fresno where the very hot weather 
makes shopping in an air- condi- 
tioned mall a pleasure. The other lo- 
cations are in malls in Santa Bar- 
bara, San Diego, Westminster and 
Montclair. A store in Studio City is 
not in a mall. 

Hitsville is owned by Sid Tal- 
madge, Sam Ricklin and Lewerke, 
who also own Record Rack Service, 
a one -stop, and Record Merchandis- 
ing, an independent distributor (see 
separate story). 

all Russian music more than a year 
ago in a deal with the Soviet copy- 
right authority VAAP. 

The pop assignment has been 
given by the publisher to another of 
its subsidiaries, Macmillan Perform- 
ing Arts, a recently formed facility 
whose prime activity until now has 
been in the area of musical theater. 

Performing Arts executives 
Charles Baker and Sylvia Herscher 
have only recently returned from a 
two -week stay in the U.S.S.R. during 
which they met with a number of 
pop writers to screen material that 
might be exploitable here. 

At the same time, they served as 
unofficial talent scouts for Greif - 
Garris Management of Los Angeles 
to search out a Russian pop group 
that might appeal to American lis- 
teners. 

The six -man group Ariel, all of 
whom sing and play a variety of 
acoustic and electronic instruments, 
was chosen as the one most likely to 
succeed here among the many heard 
by Baker and Herscher. Its music 
is described as a kind of soft rock, 
with the tune material largely con- 
temporary arrangements of tradi- 
tional Russian folk music. 

The economics of bringing them 
over are now being considered by 
Greif -Garris, and if the figures add 
up they may join the firm's New 
Christy Minstrels in a three -month 
tour due to start Sept. 15. Booking 
will be by Columbia Artists Man- 
agement. 

A quick decision is anticipated, 
since Ariel's popular stance has 
them heavily booked in the Soviet 
Union and the Russian state concert 
authority, Gosconcerts, would have 
to clear the dates. 

Macmillan's interest in having a 

Russian group brought here is to 
help build an audience base for mu- 
sic which they may publish. They 

(Continued on page 73) 

U.K. Inquiry On 

Record Royalties 

To Begin Nov. 1 

LONDON -The opening, of the 
public inquiry into the revision of 
the record royalty rate in the U.K. is 
set for Nov. 1. 

The existing royalty of 61/4% was 
set nearly 50 years ago, when sales of 
sheet music formed the major part of 
songwriters' income and records 
were basically just a novelty. The 
rate was confirmed in 1956. 

But the Copyright Act of that year 
provided for the rate to be reviewed 
through the procedure now being 
used and the public inquiry follows 
an application to the Dept. of Trade, 
by the Record Royalty Revision 
Assn., which represents the Compos- 
ers' Guild, the Songwriters' Guild, 
the Music Publishers' Assn., and the 
Mechanical Rights Society. 

The royalty association seeks an 
increase in both the statutory royalty 
and the minimum royalty payable 
on records. 

Both sides of the music industry 
have filed statements of their respec- 
tive cases and are currently engaged 
in final preparation for the hearing 
which is likely to last two or three 
weeks. 

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza. 1515 Broadway. New York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. =60.00; single -copy price, $1.50. Second 
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GOLDEN MOMENT -Natalie Cole accepts two RIAA gold albums for "Na- 
talie" and "Inseparable." At the presentation are from left: Bhaskar Menon, 
Capitol's president; Kevin Hunter, Cole's manager; Larkin Arnold, label soul 

division vice president and Don Zimmerman, label executive vice president. 

Court Rules Against 
Solinger In Lawsuit 

LOS ANGELES -Erstwhile dis- 
tributing veteran Jack Solinger lost 
his Federal District Court suit 
against a group of labels and Bay 
Area distributors, when Judge Spen- 
cer Williams granted a dismissal 
sought by the defendants. The judge 
ruled that Solinger's complaint 
failed to state a claim upon which re- 
lief could be granted to the plaintiff. 

The suit, filed in December 1974, 
claimed that A &M Records and its 
executives, Jerry Moss and Bob 
Fead; Motown; Transamerica Corp. 
and United Artists Records; Eric - 
Mainland and Musical Isle; and Sid 
Talmadge of Record Merchandis- 
ing, Los Angeles, conspired to 
thwart Solinger in buying out Inde- 
pendent Music Sales, which he man- 
aged for Zenith Radio Corp. of Cali- 
fornia, when that firm decided to 
drop record /tape distribution in Oc- 
tober 1970. 

U.K. Rockers 
Ask Damages 

NEW YORK -A suit charging 
several T -shirt manufacturers and 
Sam Goody with unauthorized mer- 
chandising of goods and wearing 
apparel carrying the name the Bay 
City Rollers and /or a picture of the 
group has been filed in state Su- 
preme Court here. 

The Arista recording group cites 
trademark infringement, unfair 
competition and damages to its rep- 
utation by the sale of such unauthor- 
ized merchandise. 

Named with Goody are The Wild 
Side Inc., Samuel Crane and Leon- 
ard Frisher, d /b /a Golden Eagle 
Enterprises, Alan Elenson, d /b /a 
Our Front, and Joseph Goldstein 
and Richard Wein, d /b /a L &H 
Mfg. Co. 

Damages sought by the U.K. 
rockers total $800.000. 

Club To Aid 
Nash. Store 

NASHVILLE -A midnight clos- 
ing and promotional tieins with the 
Exit /In listening room will be two 
main features of Discount Records 
opening its second Nashville store. 

The grand opening will be held 
Thursday (22) through Saturday 
(24) and will feature record and T- 
shirt giveaways and special sale 
prices. It's the first new store to open 
under the new owners, the J.L. 
Marsh Co., a division of Pickwick 
International. 

The new store will be located on 
Elliston Place, an area attracting an 
increasing amount of Nashville's 
night life. Hoping to gain greater 
sales from the nightly traffic, the 
store will be open until midnight six 
days a week. 

"The traffic is already there," 
comments Rick Terry of Discount 
Records, "and a record store in this 
kind of location should be able to 
pick up on some of the business." 

Terry also plans to coordinate 
promotions with the nearby Exit /In. 
"We would like to have autograph 
parties, rap sessions between artists 
and customers, and record sales with 
artists that are appearing at the Exit/ 
In." 

Perform For Fords 
NASHVILLE -Tammy Wynette 

and Glen Campbell perform in the 
White House Tuesday (20). 

Wynette and Campbell will enter- 
tain President and Mrs. Gerald Ford 
in a "Tribute To American Music" 
program at the White House Rose 
Garden. She'll be backed by the Jor- 
danaires. 

Ambassadors and heads of state 
are also expected to attend the event 
which will also spotlight pop acts. 

STRICTLY YOUTHFUL MEMBERSHIP 

NARM Launches a `Young Turks' Club 
NEW YORK -In an effort to 

bring more young voices into the 
NARM membership, the organiza- 
tion has formed The Young Turks, a 
new group within NARM for young 
people employed by NARM regular 
member companies. 

A general mailing has been made 
to all NARM members requesting 
that they submit names of persons in 
their organizations qualifying for 
the new group. 

Guidelines for The Young Turks 
are: they must be young executives 
relatively new to the industry, sec- 

ond generation (sons and daughters 
of executives) members in the busi- 
ness, and /or young persons at every 
level who have new ideas but tend to 
get lost at the NARM convention 
when industry veterans take over. 

First meeting of The Young Turks 
will be held Sept. 21 at Chicago's 
Continental Plaza Hotel as a major 
event in the NARM mid -year con- 
ference. 

There will be no dues or addi- 
tional charges relative to member- 
ship in The Young Turks Club. 

General News 
Verve Tapes 
Survive Odd 
`Tragedies' 

By ED HARRISON 
LOS ANGELES -Despite a series 

of near tragedies to its voluminous 
tape archives, Polydor /MGM is ex- 
tensively cataloging more than 
75,000 tapes while concurrently re- 
activating its Verve jazz catalog. 

Verve, a leading jazz label in the 
late forties and fifties, has been vir- 
tually dormant over the last 20 years. 
However, in the years the tapes were 
in storage they have been subjected 
to tragic events and conditions. 

After the master tapes, then 
owned by MGM, were shipped to 
Los Angeles from New York in 1970, 
they were stored in an old office 
building which caught fire a few 
months later. Fortunately, the fire 
department tarpaulined the tapes 
before extinguishing the fire. Many 
of the tapes suffered water damage 
anyway, becoming warped and in 
some cases losing their identification 
labels. 

Next, they were transferred to the 
model building stage at MGM's film 
studios. The boxes were dried out, 
but still subjected to extremes of 
heat and dirt. 

Once again the tapes were 
moved -this time into a building 
shared by the Syrian embassy. The 
tapes seemed safe there until a bomb 
set by political extremists detonated. 
Though stored on the floor above, 
pipes burst and water seeped into 
many of the tape boxes. 

In 1972, Polydor Inc. bought 
MGM Records, and with it, Verve. 
Polydor's engineers took immediate 
action to secure proper care of the 
tapes. Polydor brought them to the 
current special facility, a fireproof 
brick building in Beverly Hills where 
they are kept on metal shelves with a 
controlled temperature of 70 degrees 
and humidity stabilized at 40%-60%. 

Edwin Outwater, Polydor's engi- 
neer assigned to the project, says that 
some of the valuable material has 

(Continued on page 63) 
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Execulive Turntoble 
Stan Marshall has been upped to vice president, sales, at Elektra /Asylum/ 

Nonesuch Records from national tape sales manager for Elektra. Since joining 
the organization in 1969 Marshall has been involved in the 
development of the WEA distribution network and initially 
toiled as East Coast sales manager. ... Mark Maitland has 
been named national sales manager at Warner Bros. Records 
operating from the label's Burbank office. Maitland moves 
into his new post from marketing coordinator for the WEA 
branch in Atlanta. ... Joining 20th Century Records as vice 
president, sales, is Mel DaKroob, a 16 -year music industry 

- veteran. He will be responsible for sales, advertising, mer- 
chandising, release programs and distribution coordination. 

... At Chrysalis Records Sal Licata has been appointed vice 
president of sales and promotion. Licata, who joined the label 
earlier this year, formerly held the sales director's post... . 

Deanne Olson has been made assistant to Tom Rodden, presi- 
dent of Farr Records. Prior to this appointment she was per- 
sonnel director at MGM Records for five years. ... Barbara 
Onrot to the position of artist relations /artist development 
manager at Capitol Records. Her responsibilities will include 
the coordination of artist tours and artist support with liaison 
with the sales, promotion and publicity and a &r divisions of 

the label. And Dennis Kashyap has been upped to marketing 
administration manager, a newly created position at Capitol, 
from assistant to the vice president for finance. 

Marshall 

DaKroob 

Maitland 

* * * 

Jerry Flowers, a former freelance writer, joins ABC Ree 
ords' Nashville office staff as publicist /artist relations coor 
dinator, a newly created post. He will work in conjunction 
with Jerry Bailey, publicity manager for ABC and ABC /Dot 
Records. Both Bailey and Flowers will report to Jane Also. 

brook in the Los Angeles office.... Luba Firchuk promoted to 
manager, promotion administration, Columbia Records, 
from supervisor, national promotion.... Jerre Hall upped to 
national promotion manager for London Records, from prior 
duties as regional promotion manager in Cleveland, Seattle, 
Detroit and Dallas. He succeeds Herb Gordon, named East 
Coast promotion manager, headquartered in Philadelphia. 
... Joe Isgro upped at Motown to national pop promotion di- 
rector from East Coast regional promotion manager. Isgro 
will report directly to Paul Johnson, label's vice president of 

promotion.... Jack Kreisberg joins the Buddah Group as na- 
tional director, FM promotion, after four years with the Har- 
mony Hut retail division of Schwartz Bros. ... Harold Fein 
comes to Cayre Industries as national director, pop promo- 
tion, from a post at London as assistant director, sales and 
marketing. ... Judy Stearns joins the 20th Century Records 
promotion department while Bruce Brantseg has been upped 
to national secondary /MOR promotion manager.... Private 

Olson Stock continues its expansion with the appointment of Jan 
Wainer to handle local promotion in Los Angeles, operating 

out of Record Merchandisers. She was Monument national 
publicity manager, Nashville.... Johnny Lloyd, most recently 
Buddah vice president, artist relations, joins the promotion 
staff at Amherst Records, division of Transcontinent Records 
and Sales. 

Licata 

* * * 

Marcia Greene, half of the brother and sister deejay team in 
1970 on WFHS -FM as "Brother Truck (Mitch Litman) & Sis- 
ter Lady." rejoins Litman at Arrest Recording Corp. as oper- 

ations manager of the new 24 -track MCI studio in Wash- 
ington ... Caroline Moore joins CBS Records International 
after extensive experience in market research and economics. 
... At Epic Records, Sam Lederman promoted to assistant to 
Steve Popovich, a &r vice president, from director of a &r ad- 
ministration, East Coast. ... Martin Schwartz has joined 
Tone Distributors in Miami as promotion man for its distrib- 
uted labels. 

Flowers 

Firchuk * * * 

Sol Greenberg, former Granite Records executive, has 
joined the ATV Music Group as director of marketing for the 
parent company. In his new post he will act as a liaison be- 
tween the publishing company and record labels releasing 
ATV -controlled copyrights. He will also assist and coordinate 
supplemental marketing and promotional campaigns for the 
various labels.... Fred Raehler added to the publishing divi- 
sion of Little Richie Johnson, Inc. in Nashville. ... ASCAP 
has promoted Barry Knittel to assistant national sales man- 
ager from manager, New York district office, taking over 

from Steven Seklir who resigned after five years to return to 
law practice. Knittel will continue as division manager super- 
vising the New York and Boston district offices.... John Pa- 
lazzotto, once with Loggins & Messina as tour director, has 
joined Cumberland /Overton Records as executive assistant 
and general office manager. Susan Pomerantz takes over as 
general professional manager of the firm's publishing arm, 
the Cumberland Music Group.... Victor Kaufman, secretary 

Stearns 
and deputy general counsel for Columbia Pictures Industries, 
upped to general counsel. He succeeds Burton Marcus, who 

resigned to enter private law practice. 

(Continued on page 73) 



Kristofferson. 
There are some artists who can 
make anything they do a special 
musical event, and in whose 
hands something special becomes 
something quite extraordinary. 
Kristofferson. All the songwriting 
brilliance that flashed through "Ne 
and Bobby McGee;' and so many 
other songs, now goes into Kris's 
brand -new album, "Surreal Thing;' 
Kristofferson. Now on the road,for 
his first 1976 concert appearances: 
a giant, coast -to -coast tour that'll 
put him in front of more people 
than ever before. (He' I I also be 
hosting the hit NBC -TV comedy 
show, "Saturday Night;' on July 31.) 

Kristofferson. The real thing 
is "Surreal Thing:' 
On Monument Records & Tapes. 

KRIS KRISTOFFERSON 
SURREAL THING 

including: 
If You Don't Like Hank Williams 

Bad Love Story/The Stranger I Love 
It's Never Gonna Be The Same Again 

Eddie The Eunuch 

PZ 34254 

Kris on tour: (with Rita Coolidge) 
July 8 
Summerfest 
Milwaukee, Wisc. 
July 10 
Symphony Hall 
Phoenix, Ariz. 
July 11 
Red Rocks Amphitheatre 
Denver, Colo. 
July 13-15 
Universal Amphitheatre 
Los Angeles, Calif. 
July 16 
Civic Center 
San Diego, Calif. 
July 18 
Greek Theatre 
Berkeley, Calif. 
July 22 
Heart of Illinois Fair 
Peoria, III. 
July 25 
Coliseum 
Edmonton, Alberta, Canada 
July 31 
NBC "Saturday Night" TV Show 
New York, N.Y. 

August 4 
Queen Elizabeth Auditorium 
Vancouver, B.C., Canada 
August 6 
Paramount Theatre 
Seattle, Wash. 
August 8 
Portland, Auditorium 
Portland, Ore. 

Produced by David Anderle 

August 11 
Ravinia Festival 
Highland Park, Ill. 
August 13 
Hamilton Place 
Hamilton, Ont., Canada 
August 14 
Casino 
Asbury Park, N.J. 
August 16 
Performing Arts Center 
Saratoga, N.Y. 

August 17 
Westchester Premier Theatre 
Tarrytown, N.Y. 

August 18 
Temple University 
Philadelphia, Pa. 

August 20 
Carter Baron Theatre 
Washington, D.C. 
August 21 
Music Hall 
Myrtle Beach, S.C. 
August 27 
Civic Auditorium 
Atlanta, Ga. 

August 28-29 
Carrowinds 
Charlotte, N.C. 
September 1 

Pine Knob Pavilion 
Detroit, Mich. 
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General News 

Black Now Beautiful To Majors 
Col, Cap & WB Gain Understanding With the Years 

LOS ANGELES -Major labels 
like Columbia, Capitol and Warner 
Bros. are showing a dramatic in- 
crease in success with black artists, 
because, as some label executives 
frankly put it, they now have a better 
understanding of r &b and are no 
longer afraid to promote it properly. 

By PAUL GREIN 

Of course the enormous popu- 
larity in the past of such artists as 
Johnny Mathis on Columbia and 
Nat "King" Cole on Capitol cannot 
be overstated. Still, it's true that in 
recent years the majors have had 
most of their success with white, pop 
oriented acts. 

FIELD REPS OBSERVE SELVES 

RCA Video Presentation 
Hit Of Marsh Sales Meet 

By ALAN PENCHANSKY 
CHICAGO -"It's not easy to put 

a wireless microphone on someone 
and ask them to act normal," Steve 
Kahn of RCA Record's special proj- 
ects division observes. The 33 -year- 
old former product manager is de- 
scribing one of the problems he 
faced in producing "A Day In The 
Life Of A J.L. Marsh Representa- 
tive," a custom videotape presenta- 
tion for the giant rackjobber's an- 
nual sales meeting, July 12 -14 at the 
Playboy Club Hotel, Lake Geneva, 
Wis. 

Taping on location in Min- 
neapolis, Kahn followed three 
Marsh account service reps through 
their daily rounds, asking each to 
provide a running commentary on 
his or her activities, from pulling old 
stock according to Marsh's ticket 

Disk /Tape Field 

Healthy In Japan 
By ALEX ABRAMOFF 

TOKYO -The production of rec- 
ords and prerecorded tapes is show- 
ing a healthy growth in Japan. Ac- 
cording to statistics released by the 
Japan Phonograph Record Assn., 
the production of records and prere- 
corded tapes for the month of May 
was up both unit -wise and money - 
wise when compared with the same 
period in 1975. 

The total production of records 
reached 15,296,000 units in May, 
which is an increase of 19% when 
compared with the same period in 
the previous year. The number of 
records produced with foreign rep- 
ertoire was 5,450,000 units. A closer 
look shows that 7,499,000 singles, of 
which 1,735,000 units had foreign 

(Continued on page 65) 

SONGWRITERS 
AGAIN LOBBY 

IN CAPITAL 
NASHVILLE -Buoyed by the 

success of its first mission to Wash- 
ington on behalf of improved copy- 
right legislation, the Nashville Song- 
writers Assn. International is 
sponsoring another venture to D.C. 

Ron Peterson, Don Wayne, 
Kenny O'Dell, Eddy Raven, Patsy 
Bruce, Paul Richey and Maggie Ca- 
Wender will journey to Washington 
Monday (26). 

During the three -day trip, the 
group will call on each member of 
the full House Judiciary Committee 
which is considering recommenda- 
tions to the revision of the copyright 
law. The first trip, which included 
performances by the writer- artists as 
well as personal explanations of the 
songwriter's cause, drew favorable 
reaction from congressmen and 
songwriters alike. 

dating system, to packaging and 
processing returns for the account. 

If Kahn's actors did not solilo- 
quize convincingly before the cam- 
era, the impact of RCA's presenta- 
tion was not diminished: the 250 
field representatives attending the 
conclave watched with rapt atten- 
tion as their shared activities grew 
larger than life on the Advent 
Videobeam screen. 

Behind the screen, separated from 

(Continued on page 55) 

Kansas City 
Promotion 
Successful 

KANSAS CITY -The seldom -fail 
impact of a well -promoted, well - 
merchandised promotion is clearly 
demonstrated by the results of a re- 
cent contest staged jointly by Bur- 
stein Applebee and Musical Isle. 

Burstein Applebee operates 10 
modern stores in the greater Kansas 
City market and Musical Isle is the 
software supplier. Joe Salpietro, 
Musical Isle's general manager here 
and George Devins, chain promo- 
tion head, set up the record promo- 
tion. 

The offer of 25 free records, all 
$6.98 list, was intensively promoted 
over two major radio stations, 
KWKI and KY2. In -store promo- 
tions, including posters publicizing 
the contest and displays of coupons 
used in the drawing spotted at strate- 
gic points in stores helped drum up 
interest. 

According to Bill Millard, man- 
ager of the Metcalf Shopping Center 
store, the contest did a good job at- 
tracting people. This store alone reg- 
istered between 5,000 and 6,000 en- 
tries, he disclosed. 

"Essentially, this is a good income 
free -spending part of the area but 
what the free record promotion did 
was to expose us to a lot of budget - 
conscious buyers," says Millard. 

The 25 records chosen by the 
winner of the contest, Robert 
McCormack, 22, mirrored record 
tastes of young buyers, according to 
Patricia Forsthofel, record buyer at 
the Metcalf store. Included in the 
records he chose were such artists as 
Led Zeppelin, Rolling Stones and 
Steve Miller. 

"But there was also a little mix of 
jazz in his selections," notes Forstho- 
fel. "That's typical of a neat percent- 
age of our 18 to 25 record buyers - 
still strong on the rock but leaning a 
little more and more to jazz." 

31 CD -4 Labels 
LOS ANGELES -With the re- 

lease of "Puka Shells," and LP fea- 
turing Arthur Lyman's music, GNP - 
Crescendo becomes the 31st record 
firm to issue its quad albums in CD- 
4. 

Now, though, they reportedly 
have better identified black markets, 
have improved communication with 
black radio and press and have more 
people in a &r, production and pro- 
motion who either are black or are 
sympathetic to black music, and em- 
ploy more black vice presidents in 
policy making capacities. 

It's not just an attitude change on 
the part of the majors. Observers also 
say that black music itself has be- 
come more polished and sophis- 
ticated in recent years which would 
naturally lead to more acceptance. 
And black radio and black retail 
outlets are reportedly now far more 
open to product coming out of the 
majors. 

The evidence of this surge is dra- 
matic. Three of Columbia's last four 

(Continued on page 14) 

Marsh Meeting 
Draws Salesmen 
From 16 Sites 

LAKE GENEVA, Wis. -J.L. 
Marsh, Inc. conducted its third an- 
nual sales and marketing meeting at 
the Playboy Club Hotel here July 
12 -14. 

More than 250 sales service repre- 
sentatives from 16 branch offices of 
the giant rack supplier attended 
workshops, viewed record company 
presentations and were addressed by 
executives of the Minneapolis -based 
corporation and parent Pickwick In- 
ternational, Inc. 

Participating record companies 
included RCA, Columbia, WEA, 
GRT, Capitol, Phonogram, Mo- 
town, Gateway Records and Play- 
boy Records. 

Recording artists Boz Scaggs (Co- 
lumbia), Steve Young (RCA), Jerry 
Reed (RCA) and Barbi Benton 
(Playboy) entertained the gathering. 

The service reps were briefed on 
fall releases from Pickwick Inter- 
national and subsidiary PIP, De- 
Lite, Groove Merchant and Thun- 
derbird labels. 

"J.L. Marsh is still number one 
because of service," Gene Patch, 
vice president and general manager 
reminded the regional staffs in his 
keynote address. Because of its com- 
puter systems, Patch said, the firm is 
uniquely able to "fine -tune a record 
department to consumer buying 
habits in that location." 

Computer sales reports, advertis- 
ing, store planning, premium and 
promotional merchandise, Mexican 
product, returns, and music book, 
blank tape and accessory merchan- 
dising were among workshop topics. 

Tape Recorders May 
Be Taxed In France 

By HENRY KAHN 
PARIS -Jean Luc Tournier, di- 

rector- general of SACEM, will ask 
for a special tax to be imposed on 
tape recorders. This, he believes, will 
cover the copyright payments which 
otherwise are not paid on illegal re- 
production of music. 

The recording of radio or tele- 
vision music on tape by the general 
public here is known to be a com- 
mon practice. 

Tournier brought up the matter at 
the general meeting of the National 
Committee for the Prevention of Il- 
licit Recordings. His demand fol - 

(Continued on page 64) 


