ate Foreien

Geneva Piracy
Pact to Senate

By MILDRED HALL

WASHINGTON <In a bnef and
iriendly hearing last week. the Sen-
Relattons Committee

contracting countries will ban unau-
thonzed duplicaton, and the impor-
tation and distribution to the public

illboard

Industry Tackles Plastics Shortag

NEW YORK —Columbia Records, the nation’s lead-
ing custom record presser, has underscored the severity
of the current raw materials shortage by calling the situ-
ation “entical.”

In a survey conducted among major labels, all indi-
cated concern over the materials shortage while about
hall said the situation was aflfecting them now and the
remainder watching the situation closely,

The shortage, primarily a benzine shortage which is
the main compound from which polyvinyl chlorde
(PVC ) is made, is a result of the worldwide energy crisis,
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By BOB KIRSCH

LOS ANGELES—Though major record companies
may be having no trouble meeting release schedules
now, manufacturers of basic chemical raw materials
used in the making of LP's forecast labels are gomng to
have to start watching product carefully afier the first of
the vear in order o conserve raw materials

The material shortage, which stems from the point a
little more than a vear ago when the country’s use of
polyvinyl chlonde (PVC) resin reached a balance where
supply equaled demand as a result of the energy crisis

;L]w]-.ru'n:dhl'.‘;. adherence to the
Gencva antipiracy treaty, and for-
wiarded 1t to the Senate for the neces-
sary two-thirds ratilication vote. The
treaty, negotuated in Geneva in Og-
ober 1971, will protect producers of
copynghted recordings of member
countries. By mutual agreement,

Postal Rate Hike Proposed

WASHINGTON -The Postal
Service has proposed a fourth-class
rate raise for mailing records, books,
sheet music and films that will reach
30 cents the first pound. ten cents
each additional, by July 6, 1976. A
five-vear rate raise schedule begun
in 1972 has brought present rates (o
16 cents the first pound, & cents each
additional, and would have reached
rates of 21 cents and U cents 1n an-
nual mereases. by 1976,

LA Accelerating
Drugola Probe

By ELIOT TIEGEL
LOS ANGELES—The Los An-

geles County Sheriffs narcoties bu-
reau 1s .d.LLLtL!'d.iJ!'I'-’ 1S investigation
into pavola and I.Jnlf:uM as a result
of leads developed during s first
weeks of probing the record and ra-
dio industries.

The Shenifs narcotics wing,
concert with the Los Angeles District
Attorney’s office, began a joint 1n-
vestigation into payvola activities
here in July

As part of the acceleration, Capt.
Norman Hamulton's narcotcs bu-
reau has added 15 addituonal men to
the five already working on the
record-broadeasting industry probe.

The Shenff's narcotics bureau 1s
working on the twin industry in-
vestigation with the DA’s year-old
narcotics and dangerous drugs sec-
tion headed by deputy district attor-
ney Ronald H. Carroll.

(Continued on page 98)

tor sale, of unauthonzed tape copies

ol onginal recordings.
atate  Department hpl?kl..'hlilill']
Harvey J. Winter, Director of the Of-
Nice of Business Practices in the De-
partment’s Bureau of Econonmuc and
Business Affairs, accompanied by
(Continued on page )

CHICAGO

Cnoec,

Seminars,

| r v h = ' » g R e F
Mew annual rates ol increase, movies.

which will be put into effect in 1974
on a temporary basis, pending final

Pacilic
planned Sept. 28-30 “Sound Expen-
™ at a cost of 3600000, featured
three days of free ive entertiunment,
a CES-type show with 40 exhibitors,
two contnuous
and $5.000 in give-away

(Continued on page 12)

By INGRID HANNIGAN
Stereo’s equipment, all designed to acquaint
the Chicago consumer, “who are
backward in knowledge of hi-fi
components.” said store executives,
They expected to draw over 30,000

feature people.

To promote 1ts EILE:"[[ new stores,
Pacilic Stereo hoped to cash in as it

action by the Rate Commussion and
the Board of Governors, will bring
the fourth class rate to 20 cents the
first pound, 8 cents each addutional
on July 6, 1974, with raises to 23
cents and 9 cents in 1975, ending
with the 30 cent and 10 cent rate n
1976, according to Postal Service in-

(Continued on page 10)

BLANK TAPE
The Burgeoning
Business.
Appearing on
PP. 55-78.

did last February during its Los An-
geles extravaganza. “In one week af-
ter the show.” said Paafic Elec-
tronic’s regional manager Baob
Schumacher, “stores in the areca

doubled their monthly guota. But
what's more, our show helped even
store selling hi-fi equipment, and the
market hasn't dropped yet.”

THE 0'SULLIVAN OCTOBER U.S. INVASION. Gilbert 0'Sullivan's first Amer
ican concert tour, the release of his new single “DOH BABY," and the
release of his new album, "M AWRITER, NOT A FIGHTER, " have prompted
London Records to designate October as 0'Sullivan maonth. The album
also includes “Get Down,” 0'Sullivan's most recent million selling single
London has launched an impressive promotion and advertising campaign
to celebrate these three major 0'Sullivan/ October events. Gilbert 0°Sull-
van records far MAM, distributed by Londen, and is produced by Gordon
Mills

[Advertisemant)

BROWNSVILLE STATION, “YEAH" (BTS 2102). From this chart a!h”n..'.
comes Brownsville Station's newest single “Smokin’ In The Boy's Room
(BT 16011), .. -available on Big Tree Records, distributed by Bell Records.

iAdveriisemeant)

{Continued on page 12)

Stars Sparkle at $600G Audio Fair

Held at the Arlington Park Race-
way, Pacific Stereo's costs totaled
$250,000, the balance made up by
exhibitors. Concert tickets were dis-
tributed free through Pacific Stereo
stores. Crowd drawing acts such as
Jose Feliciano, Bonnie Koloe, Paul
Butterfield, Nitty Gritty Dirt Band,
Steve Goodman, Freddie King and
others were selected by Pacific’s
Oakland promo department aided
by suggestions from local radio stafl
and Sansui Corp. executives

“We've found that resulting busi-

ness, both for Pacific Stereo and
other stores, more than covers the

(Continued on page 6)

Syndicated Air
Show Sells LP’s

By CLAUDE HALL

LOS ANGELES—MCA Records
15 teaming up with Pop Chronicles,
the radio syndication firm, to market
a deluxe nine-LP $14.95 package of
albums strictly through the radio
show,

The show, created and narrated
and produced by John Gilliland, 1s a
|2-hour documentary called “The
Pop Chronicles Presents the '40's."
The show features either excerpts or
full versions of all of the albums in
the package, as well as the commen-
tary of Gilliland, who 15 now an air
personality on KSFO-AM, San
Francisco, which has been featuring
a regular show of "40's music hosted
by him.

Bob Dempster, director of special
markets for MCA Records, pointed
out that many record companies
have gone the television route on
oldies product, but that this deluxe

{Continued on page 30)
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The single is now an album.

THE HWUES

CORPORATION
FREEDOM FOR THE STALLION

The Hues Corporation is off and running again with their new album.
Featuring their winner's circle single of the same name.
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General News

4 Principals Debate Appoint Once Shunned Ms.

Starday-King’s Fate

NASHVILLE—Negotiations have
been underway for about a week
here and in New York to determine
the ownership of the Starday-King
division of Tennessee Recording
and Publishing Co., Inc.

Also at stake is Fort Knox Music
Publishing and the physical assets of
the Dickerson Road property and
studio here.

Negotiations started after three
men who own 70 percent of the stock
in the firm voted out of office Hal
Neeley, the company president, who
owns 30 percent of the shares. Those
who took the action were Freddy

BEGIN BLACK
GOSPEL CHART

LOS ANGELES—The Best-
Selling Gospel LP's.” a 35-posi-
tion chart covering the top sellers
in black sacred music, premieres
in this issue of Billboard on page
43.

This chart will appear regu-
larly in the first issue of each
month of Billboard.

British Decca’s
Record Profits

LONDON—Increased record and
tape sales once again contributed
significantly to another sparkling set
of final figures from British Decca
which has turned in a record pre-tax
profit for the year ending March 31
of $39 million.

This is more than double the
1971-72 figure of $18 million and
despite the encouraging signs from
the firm during the past 12 months is
still far ahead of expectations.

When announcing the first half
figures. Diecca indicated that the sec-
ond half result would be substan-
tially greater than for the second
hall of the previous year. In fact,
profits dunng this period expanded
from $12.5 million to 525 million.

For the year profits after taxation
and minority interests ammaounted
to $22.5 million compared with $10
million the year before. Consoli-
dated turnover was 3290 million
compared with $205 million in the
previous year and including exports
of $60 million.

Special mention s made in the
firm's preliminary statement of an
“improvement” in the sales of the
record division, part of the firm's
consumer goods side which in-
creased its profit from $10.5 million
in 1971-72 1w $25 million. Decca’s
capital goods division—navigating
equipment radar etc.—had s best
year to date turning in profits of
$12.5 million, compared with $6 mil-
lion.

According to Decca, the contin-
ued expansion of the Group is ex-
pected to be maintained and the
firm reports that the current year is
“progressing well.”

8TH GOLD
FOR SLY

NEW YORK-Sly and the
Family Stone have had their
single *If You Want Me to Stay”
certified gold by the RIAA. The
Epic release is from the group’s
gold album *Fresh.” This marks
the eighth Sly and the Family
Stone gold award.

Billboard is published weekly by Billboard Publicalions, inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rale: annual rate, 340; &

Bienstock, treasurer; Jerry Leiber,
secretary, and Mike Stwoller.

Neeley said he was asked first to
resign and, when he refused. was
voted off the board, while retaining
his shares. The three men then made
an offer 1o purchase Neeley's per-
centage, and he countered with an
offer to buy theirs.

“Neither offer was acceptable.”
Neeley said. “We were far apart at
first, but we have been petting closer
together, 1 am still hopeful of mak-
ing the purchase.”

In a complex series of events, Nee-
ley said the move bepan because
Starday-King was without a hit
record for nine months. *1 poured
much of my money into it, but there
has been considerable disagreement
over the way the firm should be
run.”

Neeley said if he is unable 1o buy
out the other three, and they pur-
chase his assets, he will immediately
start another recording company
and publishing firm. The Starday
President, who took over from Don
Pierce several years ago, owns a part
of the physcial properties and the
existing catalog through Neeley
Corporation, Inc.

“If I should get out, | will be free
and clear to enter business and com-
pete.”

Stressing that the former partners
are still “very friendly,” Neeley said
it now is down to the point where the
lawyers are involved for the most
part, protecting their clients.

{ Continued on page 98)

TA Plants Seek
Price Increase
For Disk Mfg.

WASHINGTON — Transamerica
Corp. filed notice Sept. 20, seeking a
2.28 percent hike in 1ts price for
manufactured records to 1ts custom
chents. Columbia recently received
a price hike approval from the Cost
of Living Council here (Billboard.
Sept. 22). TA has two pressing facil-
ities in the U.S.

Under the Administration’s Phase
4 economic program, a 30-day wait-
ing period begins as of the day the
firm submits pre-notification forms
to the Internal Revenue Service. If
the council has not acted to disap-
prove or take other actions on the
notice, the price boost can automat-
ically be put into effect.

In general, firms making $100
million or more yearly in sales must
prenotify on price jumps.

Phonogram
To Continue
With Indies

NEW YORK-—-Phonogram Rec-
ords and Mercury Records will con-
unue 1o use independent distribu-
tors, according to Robert E. Brock-
way. president. Polygram Corp.

“There is considerable industry
speculation over the future distribu-
ton plans of the Polygram com-
panies,” said Brockway. "MGM
Records and Polydor Records are
being distributed through UDC,
while Phonogram/Mercury have
opted to remain under independent
distributorships. lrwin Steinberg,
Phonogram’s president, will con-
tinue to exercise, as do all our com-
panies, independent judgment in
this matter,” he said.

Ringer Copyrights’ Register

WASHINGTON — Barbara

Ringer, former assistant Register of

Copynights and a prominent figure
in domestic and international copy-
right law, has been named Register
of Copyrights by the Librarian of

Nab 2 in Tulsa
Tape Mfg. Raid

TULSA, Okla.—Two local men,
Joe Blanton and Tommy Wyer, were
released here after posting $1.000
bonds each in mid-September after
being arrested by FBI agents. armed
with search warrants.

FBI spokesmen would not divulge
the extent of allegedly illicit dupli-
caled tape or reproduction equip-
ment seized in a raid on two build-
ings in the 4100 block of E. Admiral
Place here. The two are charged with
violating copyrights,

The tapes seized carried a label,
“Security Promotions Lid., New
York. N.Y.”

US. Commssioner Morris L.
Bradford, before whom the two men
appeared. set the bond.

Congress. Ms. Ringer, who has been
serving as Director of the Copynight
Division of UNESCO in Paris since
May 1972, will take on her new posi-
tion as early in the fall as her duties
at UNESCO will permit, the Library
has announced.

Ms. Ringer was assistant Register
of Copyrights under Abraham Ka-
minstein, a leading force in U.S. and
global copyright. She served with
Kaminstein during the exhausting
decade of [raming the massive copy-
right revision legislation now before
the senate. until his retirement in
August, 1971. She succeeds recently
retired Register George Cary, who
served as Register from Sept. 1971 10
Aprl 1973, Copynight Office Coun-
sel Abe A. Goldman has been Act-
ing Register in the interim,

Ms. Ringér has become a recog-
nized authority in both national and
international copyright law, drafting
studies on the revision of the U.S.
law and working on treaties and
other international conferences.
where she has often been a speaker.
Ms. Ringer was chairman of the U.S.
delegation at the April 1971 Paris
meeting that prepared the way for

Lauds Labels’ Boost

CHICAGO-Operation  PUSH's
seven talent shows during PUSH
Expo's five-day run at the Am-
phitheater here averaged drawing
12,000-13,000 each. said Rev, Jesse
Jackson, Operation PUSH presi-
dent. He applauded the recording
industry support and said il repre-
sents "a soctal consciousness in ad-
vocating something other than mu-
sic.”

Asserting himself and PUSH in
recording industry areas recently
with strong statements (Billboard.
Sept. B), he listed several aspects of
the music business PUSH is vitally
interested in beyond building PUSH
Expo as what he calls a “major musi-
cal event.”

After lashing out at what he called
the “disproportionate” reflection on

Island to Back
Acts Via Print,
Radio and Tour

LOS ANGELES—Five LP'% set
for Oct. 15 release by Island Records
are going to be backed by a mer-
chandising and ad program backed
by Island and Capitol including
posters, radio spots, underground
press ads and in-store display car-
Lons.

Capitol merchandising director
Dennis Killeen began planning Is-
land Month in July during a trip 10
London when he met with the Island
stafT.

Included in the campaign, accord-
ing to Island representative Annie
McCormack, are radio spots which
will concentrate on the five acts in
the release-Traffic. the Wailers,
John Martyn, Amazing Blondel and
Spooky Tooth. Also included in the
campaign will be the Sutherland
Brothers and Quiver who toured the
LS. this fall with Elton John and

-Stomu Yamash'ta and the Red Bud-

dah Theatre, whose “Man from the
East”™ play and LP both bowed in
September.

The spots will be 60 seconds for
the five LP release and will run in
major cities such as New York, Los

(Continued on page 98)

black artists and stations in drugola
and pavela investigations (Bill-
board, Sept. 15), he most recently
charged the music industry business
press with a “white out™ of PUSH
Expo—i.e. neglect.

However, in an exclusive inter-
view al press time, he singled out
Billboard as among those magazines
“doing a better job than others.”

He estimated 00000 attended
the talent shows, with probably an-
other 200,000 visiting the exhibits.
Tickets for the shows were $4.50,
$5.50, $6.50 and $3 for a gospel
show.

Reached in Philadelphia where he
was taping a television show, he
stressed that final tabulations were
nol available. Attendance was esti-
mated at 500,000 carlier.

Entertainment, he said, was a vital
dimension of PUSH but only one di-
mension. “Most of our time 15 taken
up with helping farmers get prod-
ucts to market, keeping people off
welfare and on payrolls. keeping
youngsters i school and making
schools more habitable and chal-
lenging the Federal and local gov-
ernments.”

He said 50 black college presi-
dents, 700 businessmen, 300 journal-
ists, and farmers from 13 states at-
tended PUSH Expo. He singled out
Al Bell, Stax, and Ewart Abner, Mo-
town, as among recording company
executives here. Other labels he
mentioned giving support were Lon-
don, MGM, Atlantic, Chess-Janus,
Impulse, Ward and Bell,

the Geneva Anti-piracy Treaty, now
well on 1ts way to Senate ratification,
which will give U.S. recordings in-
ternational protection from piracy in
all member nations. Ms. Ringer was
also a delegate 1o the diplomatc
conference to revise the Universal
Copyright Convention in August
1971.

The new Register of Copyrights is
well known to the music and record
ficld for her appearances before
House and Senate committees meet-
ing on the copyright revision bills,
she has consistently piven strong
support, on behall of the Copynght
Office, for the establishment of a
record copyright in U.S. law, and
protection against piracy, which she
urged at the House Copyrights Sub-
committee hearings of June 1971,

Ms. Ringer has law degrees from
George Washington University and
from Columbia. has taught copy-
right law at Georgetown University
and has oflen lectured at legal con-
ferences and seminars. She is a
member of the American Bar Asso-
clation, the D.C. Bar Association
and the Federal Bar Association.

(Continued on page 98)

for PUSH

Talent advertisements listed
(Wed.) Al Green. 5th Dimension,
Chairman of the Board, Independ-
ents (Thur.) Roberta Flack. Quincy
Jones, Barry White. Four Tops (Fri.)
Temprations, Harold Melvin and
the Blue Notes, Smokey Robinson,
Edwin Starr, Junior Walker and the

{Continued on page 6)

RCA Completes 4
Channel Sampler

NEW YORK-—RCA Records has
completed compilation of a
Quadradisc sampler album featur-
ing selections from 15 discrete al-
bums just released. :

Copies are being distributed to
record dealers. manufacturers of
playback equipment and the na-
tion’s music cnitics, both for use as a
demonstration album at the dealer
level and as an indication of discrete
four-channel sound.

Liner notes comprise a simply
worded description of discrete four-
channel sound 1o give the listener or
potential gquadraphonic system
buyer a more complete under-
standing of the new medium. Also
included is a complete listing of all
RCA discrete four-channel albums
currently available.

The four-channel LP's sampled
on the demonstration disk range
from classical performances by Eu-
gene Ormandy and the Philadelphia
Orchestra to major pop titles such as
the original cast recording of “Hair.”

Discotheques Break Singles

NEW YORK —-The re-emergence
of discotheques as an important me-
dium for product exposure was
among key topics discussed during
the two day promotion conference
held here by Famous Music Corp. at
the Essex House during Sept. 21-22,

The renewed impact of disco-
theque exposure on singles sales was
emphasized during second day talks
conducted by Fred Ruppert, newly
appointed national promotion di-
rector. who met with 21 promotion
managers from across the country

and with Famous executives and
artists.

Ruppert reported that certain sin-
gles, as in the case of Paramount's
recentsingle release by the Everyday
People, had received greater airplay
and sales from discotheque exposure
than through radio airplay.

{Continued on page 6)
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General News

NAIRD Prods Co-op Effort | FyecutiveTumntable |

DENVER —Collective effort to
promote greater sales themed the
second annual convention of the
National Association of Independ-
ent Record Disinbutors here Sept.

Roulette Production
Deal With Exuma

NEW YORK—Roulette Records
had entered into a long term produc-
tion ageement with Exuma Produc-
tions, according to Joe Kolsky the
company’s vice president.

Under the agreement. Roulette
will release an album, “Letter from
Miami” by Priscilla Rollins, a Baha-
mian entertainer brought to Rou-
lette through Fred Bailin, the label’s
director of a&r.

A nationwide promotion cam-
paign is planned to coincide with the
release of the album.

CBS Inc. Buy
Organ Firm

NEW YORK —-CBS., Inc. has pur-
chased the entire operation of Gul-
bransen Industries. Inc., an organ
manufacturer, according to John
Phillips, president, CBS/Columbia
Group.

Gulbransen, which will continue
to operate under 11s present manage-
ment as a unit of the CBS Musical
Instruments Dhvision. headquarters
in Chicago, with manufacturing fa-
cilities in Hoopeston. 111

By JOHN SIPPEL

21-23 at the Continental Motor Inn.

Effective convention action on
many motions to consolidate indie
label and distributor effort was
thwarted when the convention could
not produce the necessary 75 percent
of the membership, required by the
constitution for passage. President
George Hocutt, Rare Records, Pasa-
dena, said all motions would be
mailed to membership for consider-
ation in two weeks.

To aid sales, motions were made
to study the hining of a national pro-
motion man who would collectively
work a group of labels. Nick Perls,
Yazoo Records, New York, recom-
mended a regular newsletter which
might promote product from many
labels, with each label paying the
percentage of space 1t got in the jour-
nal, Co-op advertising was also dis-
cussed.

Shelly Tirk, Piks Dist., Cleveland,
and Bruce lglaver of Alligator
Records, Chicago, are investigating
the establishment of a central mail-
ing agency for not only the co-op
promo periodical, but also 4 firm
which might, too, make mailings of

catalogs and sales materials to inter-
ested consumer lists. Jon Monday.
Takoma Dist.. Santa Monica, is spe-
cifically collating mailing lists from
various NAIRD sources for the cu-
mulative national list.

Legal Counsel

Arnie Kaplan, Biograph Records,
Caanan, N.Y,, proposed that
NAIRD hire some type of legal
counsel for its members. Bob Koes-
ter, Delmark Records, Chicago,
publicity chairman. will be looking
into why major record cataloguing
services like Schwann, Tunis and
Phonolog are not carrying some of
the active LP's in members’ catalogs.

A committee is studying an an-
nual membership fee. [t was recom-
mended that NAIRD meet only
once per year in the future. It ap-
peared that either Boston or Louis-
ville would be the convention site in
May, 1974,

The problem of returns and direct
sales by manufacturers to con-
sumers, trouble spots in the 1972 and
carly 1973 meetings, seemed to be
almost ameliorated at the conven-
tion.

Wakefield Forecasts LP Shtg.

DENVER-The impending pinch
on LP production (see separate sto-
ries starting on page one) will get
worse this winter, improve as hot
weather eliminates heavy petroleum
use for fuel and “could remain with

Joe Smith Predicts
Continued Growth

LOS ANGELES—The sky 1s the
limit of the recording indusiry’s
growth potential. This was the basic
theme of Warner Bros. Records
President Joe Smith in his address
here last week before the California
Copyright Conference meeting.

Smith, a favorite on the industry
speakers circuil, attracted the largest
attendance in the history of the
group. After opening with his char-
actenistic Don Rickles styled jibes at
some of the industry figures in the
room, Smith got down to the busi-
ness of answering a Forbes Maga-
zine put-down piece on the record
business in its Sept. 15 issue.

Said Smith: “l am here represent-
ing an industry that’s dead, that's
stopped growing. that's moribund,
that’s corrupt. For the source of that
information | go to such noted
chroniclers of the music industry as
Forbes Magazine, one of the great
testimonials to reportorial inaccu-
racy. We've been 1old how bad off
we are. “Forbes said “the party s
over' for the record industry. that the
phenomenal growth had stopped. IF
that growth were to continue, the en-
tire gross national product would be
in records in five years. We have
gone from a business of $200 million
o in excess of 32 billion in 10 vears.”

Natural Plateau

Smith peointed out that a certain
leveling of growth is only natural.
The music industry, however, will
continue to grow, he said. Music is
the single vital force within all facets
of the entertainment industry, far
surpassing motion pictures, TV and
the legitimate theater, Smith said. As

See Oct. 13 Issue for
2nd Instaliment of
Featured Series on
Road Travel Costs

evidence to substantiate this claim,
Smith pointed to the turnaway
crowds that performers have been
altracting in concert appearances,

“The future of our industry is in-
volved in the constant turnover of
new and exciting talent, and always
the possibility that there’s another
Presley, a Herbie Alpert, or a4 Beatles
coming up,” Smith said. “But in the
interim, before another Herb Alpert
or Beatles comes along, there are a
number of exciting talented people
in the forefront that we hadn’t heard
of three years ago. The [ascinating
part of our industry is that the Top
10 on the charts next year will have
five names on il that no one has
heard of today.”

Youth Backing

These points, plus the fact that the
level of musicianship within the in-
dustry today is at an all time high,
and further buttressed by tech-
nological developments such as 4-
channel sound assure the industry of
continued growth. according to
Smith. The vouth of today, he said,
is far more into music, both as au-
dience and participant, than ever
before in history. This phenomenon,
he said, is the basis of tomorrow’s
talent pool, as well as tomorrow’s ex-
panding market. Many ol the
youngsters in school today who
would have gone into other profes-
sions in previous years, he said, are
prepaning themselves for business
careers in the music-record industry,

The leadership gap which all in-
dustry suffers from time to time will
be well filled in the immediate fu-
ture by these young people who are
aiming their careers at the record in-
dustry. Smith said.

Smith scolTed at claims made by
Forbes, and stressed the built-in
strength and vitality of the record in-
dustry. and music’s hold on the pub-
lic as the basis of an ever-expanding
recording industry.

us for two or three years, but it is not
terminal.” Sidney Wakefield, presi-
dent of Wakefield Mfg.. Phoenix,
Ariz., told the National Association
of Independent Record Distributors
here last week.

Wakefield added another dimen-
sion to the possible cut in LP pro-
duction when he explained that
talks with natural gas suppliers in his
area indicated that such power for
boilers used in hydrauhe LP manu-
facture might be cut down this win-
ter as fuel shortages threaten.

Wakefield, when asked. said his
stockpile of matenials and present
promised supply indicated that he
could take “new pood-pay ac-
counts.” Wakefield said he had just
completed a two-year plant expan-
sion. He said he had “altered™ his
prices recently and did not see any
price hikes imminent.

Wakefield. when asked, said he
did not feel labels could delete the
protective inner sleeve to cut down
cost. He urged that labels store their
LP's vertically to cut down warpage.
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L. Martin Pompadur promoted to president, ABC Leisure Group,
a newly formed division of ABC, Inc. While Pompadur will con-
tinue to serve as a corporate vice president of ABC, Eis new respon-
sibilities with the leisure grou C]:u will include the overseeing of record
production, record merchandising and music publishing activities
of ABC Records and ABC Record and Tape Sales Corp. Pompadur
headquarters in New York.

At GRT, White Sonner named vice president and general man-
ager. Replacing him in his former position of vice president, mar-
keting, is Herb Hershfield, who was previously, vice president, sales
manager. Other personnel changes at the firm are: Dave Campbell,
formerly controller, named vice president, finance; Biruta
McShane, formerly music tapes research manager, named corpo-
rate research director; Skip Lee, formerly regional manager with
Fabrege, joins the staff as field sales manager: Dave Law, formerly
markets manager for Lear Jet, joins as manager, market develop-
ment; and Jim Levy, formerly with Time, Inc.’s Haverhill Division
as director, corporate development, joins as manager, direct mar-
keting,

Janet Oseroff named director of public relations for Criteria
Record Studios in Miami. Previously Miss Oseroff was the director
of national college promotion for Atlantic Records, assistant direc-
tor of international promotion for the Rolling Stones’ film,
“Gimme Shelter” and assistant to the publisher of Go Magazine.

Larry Douglas appointed general manager of Mums Records
and Prophesy Records, both Columbia custom labels. Making his
headquarters in Los Angeles, Douglas will involve himself in all la-
bel promotion and a&r activities. He most recently was national
singles promotion manager for RCA Records. Also, Stephanie
Knauer, formerly supervisor, promotion administration, for Epic
custom, appointed Douglas’ assistant. ... Leonard B. Lewis ap-
pointed general professional manager, U.S., for the Peer-Southern
Organization. Lewis, who prior to his joining the firm was western
professional manager for E.B. Marks, will headquarter in Holly-
wood, Calif. (see separate story). ... Mark Pines named assistant
coordinator of a&r for Atlantic Records. Reporting directly to
Mark Meyerson, Atlantic a&r director, Pines will be involved in su-

rvising sessions, mixing tapes, scouting new talent, and correlat-
ing art work and music for all label product. He headquarters in
New York. ... Don Anti named national promotion director for
Playboy Records. ... Jerry Stephens named Detroit promotion
manager for United Artists Records. He was previously Atlantic
Records soul promotion man in the city. . . . Sandy Spidelle returns
to Columbia Records as administrative assistant to West Coast a&r
vice president Ted Feigen. Prior to rejoining Columbia, Spidelle
was general manager of the Wes Farrell Organization publishing
division.

Rich Lionetti named vice president, marketing, for Pickwick In-
ternational, U.S. He was formerly director of marketing for the
firm. . . . Richard Taylor named manager, consumer products pro-
grams, for Ampex Corp.’s magnetic tape division. He will be lo-
cated in Redwood City, Calif. and is responsible for all merchan-
dising and sales promotions, including field support for displays.
point-of-purchase literature, coordination of private label pro-
grams, and the development of special presentations for major ac-
counts, Taylor was previously in the firm’s audio-video division. . . .
Art Fein resigns as music editor of Daily Variety. Fein, who was
previously with Capitol Records as college promotion director, in-
tends to remain in the industry. . . . Personnel changes in K-Tel In-
ternational’s accounting division are: Lee Roulson, formerly con-
troller, U.S. operations, named controller, international
operations: Marc Dahlquist named to replace Roulson as U.S. con-
troller; Edwin Sufka named assistant controller; and Milton Leiran
named data processing manager. . .. Fred Ruppert appointed na-
tional promotion director for Famous Music Corp. Joining Famous
carlier this year as assistant promotion director, Ruppert was previ-
ously national promotion director of Elektra Records.

Disneyland/Vista has added three new fieldmen: William
Rudolph, Southwest: Robert Pavlacka, East: and Ron Roberg, Mid-
west. . .. Norman Thrasher appointed southern regional soul pro-
motion director for 20th Century Records. He had been an inde-
pendent promotion man and had handled the 20th Century label
as an account. He headquarters in Atlanta, Ga. . . . William E. Boss
named vice president, marketing, RCA consumer electronics. He
succeeds William H. Anderson who resigned. . . . Mort Schwartz re-
appointed vice president, Hitachi Sales Corp., a position from
which he resigned in March this year. Leonard Rule, the firm’s sales
administration manager in the New York office, appointed
Schwartz’ assistant. . . . Murray Hoffman joins the musical instru-
ment firm of ‘M. Hohner, Inc. as sales representative, responsible
for Conn. and parts of N.Y. and N.J. Before joining the firm, Hoff-
man was a sales representative for C. Bruno & Son, Melville, N.Y .,
an instrument distributor. . . . Joe Abend appointed head of East
Coast operations for the Lawrence Welk owned publishing com-
panies, T.B. Harms, Vogue Music, Harry Von Tilzer Publishing,
Bibo Music, and Champagne Music. Abend joins the firm after 11
years as vice president of Pickwick International.
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‘1o the question:

“How1in hell did you guys ever get two
million-selling singles, two great albums,
your picture on the cover ot Rolling Stone,

a huge and manic following, and now
nationwide airplay on the just-released
single'Life Aint Easy’?”

Doctor Hook’s devastatingly immoderate
third album Belly Up! responds with a tirm

HHHHHHH
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General News

Top Acts Pack
‘Black Expo’

® Continued from page 3

All Stars, the Sisters Love (Sat. mati-
nee) Jackson Five (Satl. eve.) Marvin
Gaye, Nancy Wilson, the Dells,
Earth, Wind & Fire, Ahmad Jamal
(Sun.) Isaac Haves, Mandrill. Others
mentioned later included Rev.
James Cleveland’s choir, Miracles,
Temptations, Delores Barrett
Campbell & Barrett Sisters, Inez An-
drews, Albertina Walker, Rev. Clay
Evans, Loretta Oliver, Jackie Ver-
dell, Gene McDaniels, Gene Barge,
Millie Jackson. Rev. Jackson
claimed over 100 recording perform-
ers contributed talent.

Other aspects included 80,000
children entertained free and Oper-
ation PUSH's monthly talent show
winners offered a chance to perform
as PUSH Expo as a way to come be-
fore recording company talent hunt-
ers. At least one exhibit (Warner
Communications) was decorated
with photos of black employees of
the entertainment complex under
the theme “We Believe in Soul,” but
mentioning  Oriental-Americans,
Amerncan Indians and Mexican-
Americans too. Stax, Motown and
Sussex exhibits highlighted product.
No other label exhibits were found
except one booth that was uniden-
tified selling B-track prerecorded
tapes, also unbranded.

As for broader aims, he said,
“There is a new generation of artist
that can't be sausfied with just cut-
ting a hit record. They want to be
into management and other creative
areas and into radio and TV. Oper-
ation PUSH maintains year-round
contact with TV.

“We help artists with legal and tax
problems. Artists vote and have
families to raise. Many do not want
to spend all their time on stage and
wanlt to build a career.” He said art-
15ts supporting PUSH Expo are
moreover enhancing the image of
the music business generally.

The only sour note of the event
came as a result of newspaper criti-
cism over booth charges. A spokes-
man at the Warner Communications
exhibit said his company did feel it
“unfair” that major firms were
charged $3.500 while small firms
paid $350. Rev. Jackson said during
PUSH Expo that, *We never said
that white businesses should pay
more. We said that major businesses
should pay more than minor busi-
nesses.” The Warner Communi-
cations spokesman said his firm
went along because the company be-
lieves in the concept of PUSH,

Famous Meet

® Continued from page 3

During the first day of the meet,
promotion personnel were presented
with highlights from the upcoming
LP’s. Product included new releases
from Meadow, Bobby Gosh, Augie
Meyer and Rudie Whaling on Para-
mount; Tucky Buzzard, on Pass-
port; and new Sire albums from
Focus and the Climax Blues Band,

The meetings were concluded
when the promotion managers at-
tended the Alice Tully Hall appear-
ance of Paramount artist Morgana
King, followed by a reception for
Miss King at the Continental Baths,

Pacific Stereo

® Continued from page |

expenses laid out and is worth it
said field sales manager Bill Rob-
bins.

The show was advertised on all
leading rock stations, in newspapers,
and on-street posters,
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EDITORIAL:
Forbes’ Phono Folly

With the cocky, confident air of one who really has the inside scam of
what’s happening, Forbes Magazine (Sept. 16) takes a quick look at the
recording industry and tells its readers they better look elsewhere if they are
seeking growth potential.

From Forbes myopic vantage point. the recording industry has peaked.
Why? And then Forbes lists the negatives that plague our business as it sees
them.

Records cannot get radio exposure because, says Forbes ™. . . the trend has
been away from playing new records on the radio stations which are favored
by the teenagers and other heavy record buyers.” (We don’t know where
Forbes heard this one.) The public’s tastes are shifting from rock to rhythm &

blues and country, and this has fragmented the market. (We had thought all
along that a record is a record, and once the consumer buys it, all participants
enjoy their profit whether that record be rock, opera or country.)

These are but a few samples of Forbes’ obvious lack of understanding as to
what makes the music-record-tape business hum.

Unfortunately, Forbes misleads its readers, and may deny them an oppor-
tunity 10 participate in one of the few industries that keeps growing despite
unfavorable general economic conditions in the LS. today.

Geneva Antipiracy Pact

® Continued from page |

Copynight Office Acting Register
Abe A. Goldman, emphasized the
need for the U.S., as the major pro-
ducer of recordings, to participate in
the global protection. Sen. J.W. Ful-
bright (D., Ark.), committee chair-
man, agreed that it would encourage
widespread participation by many
other countries, so essential to the
benefit of all in solving the world-
wide piracy problem. Winter est-
mated that “almost 3300 million
worth of pirated recordings are
made and sold all over the world an-
nually.”

A statement submitted by Record-
ing counsel Ernest S. Meyers ex-
plained just how the anti-competi-
tive, technologically cheap, easy and
frequently inferior tape copying
erodes the vitally needed hit earn-
ings of the far costlier legitimate
records and tapes. At the same time,
piracy robs artists, musicians, song
writers and publishers of royalties.
“It is estimated that one of every
three tapes produced is pirated
product.”

The terms of the relatively simple
antipiracy Phonogram Convention,
the State Department spokesman
pointed out, are compatible with
other international copyright con-
ventions such as the Universal
Copyright Convention, to which the
U.S. belongs, and the Rome Con-
vention, to which the United States
does not subscribe. Under the Ge-
neva antipiracy treaty, the method
of enforcing protection against the
illegal manufacture, importing or
distribution of pirate tapes is lefl to
the domestic law of each member
country. Enforcement can be made
through grant of a copyright, or un-
der laws against unfair competitive
practices, or by penal sanctions.

20-Year Span

The duration of protection (if
specified in the domestic law of a
contracling country) would be for
not less than 20 years from fixation
or release of the recording. In the
U.S., the term of protection under
the present copyright law would be a
term of 28 years, plus a similar re-
newal period, making a total of 56
years of protection for recordings of
member nations. Notice is required
on the recording, for the inter-

national protection. Much like that
required in the U.S. antipiracy law,

the notice must include the symbol ()
accompanied by the year of first re-
lease and the name or other identi-
fication of the producer or licensee.

Some compulsory licensing for
the duplication of recordings by a
contracting country is allowed, but
only for the purpose of teaching or
research. The duplications must be
made and kept within the borders of
the country, and a fair amount is 1o

be paid the owner of the original
recording. The treaty will not limit in
any way the nghts of authors, per-
formers, producers or others, estab-
lished by domestic law or other in-
ternational treaties. But at the same
time, “no reservations™ to the antipi-
racy prolection are permitted to
member countries.
Recordings’ Eligibility

The treaty provides that only
those recordings made on or after
the date the contracting country be-
comes a formal adherent to the con-
vention, will receive the antipiracy
protection among member coun-
tries. Recordings made before for-
mal joining of the treaty by a coun-
try will not require protection from
the member nations—a proviso that
should help lo speed early adher-
ence 1o the protective treaty.,

In the United States, the enabling
law will be the 1971 antipiracy
amendment to the federal copyright
law, which provides protection for
copyrighted recordings made on or
after Feb. 15, 1971. Unfortunately,
this amendment expires Dec. 31,
1974, but hopefully will be contin-
ued as incorporated into the copy-
right revision bill expected to be-
come law by the end of 1974,

The show of approval by Senate
Foreign Relations Committee chair-
man Fulbright, and the sympathetic
presence of Sens. Javits, Sparkman,
Aiken and McGovern encouraged
hope for passage of the revision bill
in the Senate. Failure 1o pass the re-
vision would make the US. an em-
barrassed dropout from the antipi-
racy treaty as of Dec. 31, 1974, unless
and until another record copyright
protection amendment could be
hurriedly enacted into the old law.

The treaty, formally known as the
Convention for the Protection of
Producers of Phonograms Against
Unauthorized Duplication of their
Phonograms, has been signed by 23
countries, including the United
States, It has been ratified by six
countries and came into force for its
member nations in April 1973, The
treaty has the endorsement here of
the Copyright Office, the State De-
partment, the Record Industry Asso-
ciation of America, Inc,, the Ameri-
can Federation of Musicians, the
National Music Publishers Associ-
ation, and the American Bar Associ-
ation.

Blue Note Sets

LOS ANGELES—-Blue Note
Records has released three twin-disk
“A Decade Of Jazz™ sets, each cov-
ering a len-year span of historical
recordings between 1939 and 1969,
Artists heard in the series include
Thelonius Monk, Miles Davis, Arn
Blakey, Ornette Coleman and Don-
ald Byrd.
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DAWN"S PAGC ROCK

A SOUND SO NEW IT WILL BLING
BACK THE COOD OLD DAYS!?

A Spectacular Pregramme
Ot Sengs In (Jheir Newest oAlbum

Includes:

SAY, HASANYBODY SEEN MY

SWEET GYPSY ‘ROSE?

DAWN"S _
NEW PAGTHIME FOLLIES

FEATURING

- TONY ORI ANDO

Production by HANK MEDRESS & DAVE APPELL
QI Ko Bell Album 1130

SONGBOOK EDITION
With Lyrics

BELL RECORDS

A Division of Columbia Pictures Industries, Inc.
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Financial News

GRT’s Future ‘Favorable’;
Faces $1 Mil+ Royalty Taxes

"~ Market Quol'ohons
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