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Radio Forum a Programming Milestone

Pocket Disc as UA & Liberty in Operational Tie-
Make Distrib, Sales, Staff Shifts

Theft-Breaker

By PAUL ACKERMAN

NEW YORK — Plans for the
kickoff of the Pocket Disc, the
Americom Company's 49 cent,
4-inch plastic vinyl single, are
nearing completion and will
center on the idea that this
record solves the dealer’s pilfer-
age and stocking problems,

Meanwhile, Americom has al-
located a substantial promotion-
al fund which will be admin-
istered by Consolidated Distrib-
utors, who will handle the mer-
chandising of the Pocket Disc
in the Northwest test area dur-
ing Sept. 15 to Jan, 31. It was
also learned that Americom has
completed arrangements for the
mantufacture of vending ma-
chines and racks. These are ex-
tremely pilfer-resistant and each
holds about 600 records.

It was also learned that there
are now more than 10 miallion
which are compatible with the
Pocket Disc. Figures supplied
by the Japanese Export Trade
Organization indicaled that be-

(Continued on page 86)

LOS ANGELES—A consoli-
dation of the operational func-
tions of United Artists Records
and Liberty Records is under
way. Both UA and Liberty are
under the corporate umbrella of
the parent Transamerica Corp.

Liberty’s company - owned
branches have begun handling
the UA family of labels locally,
and in New York, Atlanta, Phil-
adelphia, Cleveland, Chicago,
St. Louis, Memphis and New
Orleans. In cities where Liberty
and UA have separate independ-
ent distribution, the decision to
consolidate will be left to the
label managers, says Al Bennett,
Liberty's president and newly
elected member of the United
Artists Corp. board of directors,

Under the new structure, UA
Records will become a wholly
owned subsidiary of Liberty
Records, with the latter a
wholly owned subsidiary of UA
Pictures. It is now Bennett's re-
sponsibility to supervise the en-
tire record/music operation of
the parent San Francisco-head-
quartered conglomerate.

By ELIOT TIEGEL

In moving swiftly to establish
its operational pathways, Ben-
nett has transferred Bob Skaff,
Liberty's vice - president for
product and promotion to New
York. The Liberty group will
move to the United Artists
building. Thus UA—UA Latino,
UA International, Solid State,
True Action, Veep, Tale Spin-
ners, Ascot and Unart; Liberty,
Imperial, Blue Note, World Pa-
cific, Pacific Jazz, Soul City
and Minit will be under one
roof.

UA will function as an auton-
omous division of the record op-
eration just as Imperial and the
other Liberty labels are doing.
But there have been a number
of major personnel changes.
Mike Stewart, UA's former rec-
ord president, is now executive
vice-president in charge of all
publishing companies, including
Liberty's own Metric operation.
Mike Gould, head of Metric
here, has resigned. Murray
Deutch continues as general
professional manager of all the
companies.

Johnny Cash, always at the top of the country charts, is now
re-exploding on the pop scene. His new single, “Folsom
Prison Blues," is soaring up the charts. Johnny is being a
rediscovered everywhere from Underground to Top 40, and
his new album, “Johnny Cash at Folsom Prison” (with the
single), is naturally headed for the top, too.

gveryone . .

similar chord .
debuted in Philadelphia (their home base) during the fall
of 1967. A few months later, they were signed exclusivaly

Elizabeth is a name which evokes a memory in nquust
. the music of the group Elizabeth stnkes

of universality. Elizabeth officially

to Vanguard Records. The label has just announced the

{ Advertizement)

“Elizabeth.”

release of a first single, “Mary Anne,” and a first album,

| Advertizement)

Heading the UA division is
Mike Lipton, now vice-presi-
dent-general manager, elevated
from a marketing position. Ben-
nett is likely to also bear the
title of president of UA Records.

In addition to taking over a
good share of UA's record dis-
tribution (with Liberty's staff
salesmen now handling the UA
lines), such functions as ac-
counting and manufacturing are
being integrated,

The company's New York of-
fice is now directing the Metric

(Continued on page 86)

Singles Sales
Dip Checked

By HANK FOX

NEW YORK — Sales of sin-
gles records, which have been
soft for several months, are mov-
ing out of the slump. For the
four-week period ending April
20, singles sales in both rack-
serviced and non-rack outlets
combined rose 10.6 per cent.

Also, the industry’s dollar
volume from album sales, now
one vyear after the monaural
price increase, has sharply risen
per unit sale. Gross income per
unit sale at manufacturer’s sug-
gested retail price has jumped
from an average $4.38 during
the second quarter of 1967 (pre-
increase) to an average of $4.92
during the first three months of
this year, according to Bill-

(Continued on page 86)
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500 Attended
Historic Event

By CLAUDE HALL

NEW YORK — The First
Annual Billboard Radio Pro-
gramming Forum, held June 5
and 6, was a milestone in radio
programming — attracting near-
ly 500 industry leaders. The
historic event brought here the
major programming experts —
station managers, program di-
rectors, music directors, and air
personalities — from not only
throughout the nation, but from
other countries.

A flood of telephone calls and
letters have come in regarding
next year's Forum, and plans are
under way to make 1t bigger
than this year's event.

The impact of the Forum is
making itself felt across the
nation. Several station managers
attending the Forum, for ex-
ample, were there studying the
ways and means of changing

(Continued on page 70)

‘Old’ Rockers’
Comeback Bid

By MIKE GROSS
NEW YORK—The revival of

rock 'n’ roll is beginning to take
on new dimensions, as many of
the top recording acts of the
past attempt to hit the come-
back trail into today's market.
Some of these acts are retaining
their original music style while
others are changing over to to-
day's sounds. Both types of
groups are encountering a gen-
eration gap in which the
average consumer does not re-
member, or has never heard of
the yesteryear hit-maker. In at-
tempting to close this generation
gap, the acts are now also trying
to bridge a sound gap.

Among the acts on the come-
back route are Junior Wells, the
Shirelles, the Zodiacs and Mary
Wells. Abe Chayet, product
manager of Mercury's Blue
Rock label, reports that the re-
cent signings of Junmior Wells
and the Shirelles will result in

(Continued on page 856)
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The long and the short of it.

1. It's Broadway's turned-on sensational new musical smash!
2. Victor has the Original Broadway Cast Recording

WWW americanradiohistorv com
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Buddah Gets 650G in
f Orders at N. Y. Meet

NEW YORK — Buddah Rec-
ords, a 10-month-old subsidiary
of Kama Sutra, held its first
national convention at the City
Squire Motel here Friday
through Sunday (7-9) and re-
ported sales to distributors of
£650,000, most of it from the
label's 17-album catalog.

The convention kicked off
Friday (7) with the world pre-
miere of the Kastenetz-Katz
Singing Orchestral Circus at
Carnegie Hall (see separate
story). At the business session
the following morning, eight al-
bums were introduced. Artists
are the Ohio Express, Lemon
Pipers, Salt Water Taffy, Zal-
man Yanovsky. Speakers were
Neil Bogart, Buddah general
manager; Artie Ripp and Phil

A A AT AR TR

WHERE TO SEND
REVIEW DISKS

NEW YORK — Single rec-
ords and albums that are sub-
mitted to Billboard for review
should be addressed to the Rec-
ord Review Department, Bill-
board, 165 West 46th Street,
New York, N. Y. 10036.

Don Ovens is Billboard’s di-
rector of charts and reviews.
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Steinberg, Kama Sutra presi-
dents; Marty Thau, national pro-
motion manager; Cecil Holmes,
ré&b promotion director; Art
Kass, Kama Sutra execulive
vice-president, and Lennie Evan-
off, national sales manager for
Team Records, the new Kast-
enetz-Katz label which Buddah
distributes.

Edward Thomas, president of
Curtom Records. which Buddah
will distribute (Billboard, June
15), announced that Curtis May-
field will produce for the label.
The first Curtom Impressions
release under the new distribu-

(Continued on page 87)

In-Store Spots Will Push New
AtlanticProduct,Distribs Told

NEW YORK — In-store spot
commercials will play a key
role in the promotion of the Al-
lantic-Atco product introduced
to distributors at sales meetings
held Friday (14) in New York,
St. Louis and Los Angeles.

The in-store spot commercial
is virtually a new approach to
record promotion, and, accord-
ing to Len Sachs, it's bound to
become a highly competitive
area in the very near future,

Atlantic has developed two
kinds of spot commercials for
the in-store play. One is of a

By MIKE GROSS

general nature that goes over
the loudspeakers into all of the
store's various departments. The
other is a more definitive pitch
that will be directed at a hipper
audience and played in the rec-
ord department alone.

The in-store and in-depart-
ment commercials are being sent
to all distributors and salesmen,
as well as to rack jobbers and
record department buyers for
use in discount stores, depart-
ment stores, ete.

The commercials feature a
segment from an album and a

RCA, Bob Allen in Production Tie

NEW YORK—RCA Records
has tied up with songwriter
Robert Allen on an independent
record production deal. Allen’s
first effort in the RCA tie-up
will be a "musical concept”
called the Three Ring Circus.

The Three Ring Circus, on
which Allen worked with ar-
ranger Ray Ellis, is said to be
an attempt in music to offer the
listener an opportunity to con-
jure up an infinite amount of
mind-bending and swinging
kaleidoscope images.

RCA's campaign for the
Three Ring Circus will open

NAMM Drops Dealer

Session From Show

By RON SCHLACHTER

CHICAGO — The National
Association of Music Merchants
(NAMM) has dropped the rec-
ord dealer sessions from its up-
coming Music Show here be-
cause ‘no one is available to
put it together.”

This statement came from
NAMM executive vice-president
Bill Gard, who explained:
“Since our dues were increased
from $50 to $100, we lost many
of the leaders in this area. Basic-
ally, there is no longer a phono-
graph record committee because
of a lack of leadership.

“Our attendance was very
poor at last year's session. You
can’t invite speakers and have

them speak to 10 or 15 people
Only six to eight participated
in the past vears.

“Record dealers are an odd
group., They're just not organ-
ization people. As for the future,
the initiative will have to come
from them if there is any re-
juvenation of the committee.”

One of the stalwarts through
the years has been V. H. Andy
Anderson, owner of the Record
Center in Chicago. In August,
1966, Andersen and 33 other
dealers met with NAMM to
hear the organization's appeal
for their support of the Music
Show.

(Continued on page 44)

GRT Will Release Request
Product in U.S.and Canada

NEW YORK — Request Rec-
ords, a leading firm in interna-

tional recordings and distributed

in the U. S. by RCA Records,
has signed a contract with Gen-
eral Recorded Tapes, Inc,,
grantin exclusive cartridge
rights for the whole catalog for
U. S. and Canada. The re-
ported guarantee is in five fig-
ures. General Recorded Tapes
will release most of the catalog,
with initial selections to be of-
fered shortly.

Request's catalog now in-
cludes more than 200 albums.
Ninety more are in the can and
are upcoming. This quantity of
product will be added to when
Hans Lengsfelder, Request Rec-
ords president, travels overseas
in August for a six-week record-
ing trip. He will visit Germany,
Austria, Holland, Turkey, Lon-
don, Greece and Switzerland.
Currently, Lengsfelder says the
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Request line now consists of
music from 44 nationalities,

The international field,
Lengsfelder says, is a healthy
one; but it requires specialized
knowledge, “Simply acquiring
masters from record companies
abroad is not the answer be-
cause many of these recordings
are not suited to the English-
speaking markets.”

The buyers, according to
Lengsfelder, consist of nationals
of various nations and their de-
scendants, and schools, libraries,
collectors and travelers. Owing
to import restrictions and over-
weight costs, tourists prefer to
buy records of the countries they
visit, in the U. §.

Request Records conducts ex-
tensive research to determine
what the market wants. The
firm has in its files thousand of
reply-cards on which purchas-
ers indicate their music prefer-

(Continued on page 87)

this week with a single,
“Groovin' on the Sunshine.” An
album featuring the Three Ring
Circus will be released in the
near future.

The “Groovin' on the Sun-
shine” single will receive an ex-
tensive promotion by RCA. A
three-minute-38 second, 16mm
color promotion film, sound-
synced to the single has been
designed by RCA Records' art
director Bob Jones. The film
features about a thousand dif-
ferent images from flowers to
gravestones, to stock footage
from wvarious TV programs to
abstract sculpture,

In a unique move by the
label, the single will be serviced
to radio stations throughout the
country in stereo only, while
consumer copies will remain

monaural only. A model dressed
as a mime, emulating the four-
color single sleeve, will person-
ally deliver the record to radio
stations in the New York area.
Direct mailings of the single
will be made to one-stops and
coin operators throughout the
country. A radio station con-
sumer contest asking listeners
for their definition of “Groovin’

(Continued on page 87)

London Plans Biggest
LP Show for Distribs

NEW YORK — London Rec-
ords has lined up the biggest
album release in its history to
present to distributors during a
series of personal visits to dis-
tributors in late July. At pres-
ent, the blueprint calls for the
introduction of 50 albums.

The person-to-person  ap-
proach for the introduction of
its mid-year program was de-
cided upon by Herb Goldfarh,
London’s national sales and dis-
tribution manager, “to find out.
at first hand, the situation at the
local level by being directly in
touch with the sales personnel
who are handling our product.”

Goldfarb has scheduled a

meeting in New York on July
18 for all London regional sales
and promotion staffers from all
key areas of the country for a
full-dress discussion of the new
product, and for a dress rehears-
al of the actual sales presenta-

tion to be made to distributors.

The product will involve a
heavy emphasis on classical ma-
terial and will include a de luxe
three-album opera package, a
new full-length opera perform-
ance by Joan Sutherland and
special limited edition sets of
the complete symphonies of
Tchaikovsky and Dvorak.

Also to be included in the
classical portion of the release
are 25 new albums in the firm’'s
Stereo-Treasury series in the in-
termediate suggested retail price
area of $2.49, There will also
be five new Phase 4 albums, in-
cluding several new artists; new
pop albums; and representative
product from the various Lon-
don-distributed labels including
Deram. Parrot. Hi, and the Der-
amic Sound System pop line,

Thne person-to-person presenta-
tions are expected to begin July
22 and last for two weeks.

JERRY THOMAS (right),

desjay and radio personality at WKRC,

Cincinnati, and Dennis Wooley (left), who conducts his own five-
day-a-week seg on WKRC-TV, break bread with Hugh Masekela during

the latter's recent ap

arance at Mel Herman's Living Room in

downtown Cincy. Masekela's new single, "Grazing in the Grass,'” is
currently No. 32 on Billboard's Hot 100.

Billboard is published weekly by Billboard Publications, Inc.,, 165 W. 45th 5%, New York, M. Y. 10038, Subscripfion rate:
annual rate, $20; single-copy price, $1. Second closs postage paid at New York, M. Y., and at additienal mailing offices.
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verbal pitch. The pitchman is
usually a radio personality.
Radio Spots

The in-store drive will be
supplemented by specially re-
corded disks for radio spots. The
radio spots will push new al-
bums b Aretha Franklin,
Cream, Vanilla Fudge, Rascals,
New York Rock & Roll Ensem-
ble, tron Butterfly and Bee
Gees, among others. A single
six-second spot on a seven-inch
record is being sent to each pro-
motion man and distributor. The
six-second spots are available in
tape form, ready for use.

In addition to the recorded
commercials for in-store and ra-
dio exposure, Atlantic will con-
tinue its swing to TV films.
Among the new promotional
films to be sent to TV stations
around the country is one fea-
turing Atlantic's recent acquisi-
tion from England, Julie Dris-
coll & the Brian Auger Trinty.

And, to further support the
new product, Atlantic has pre-
pared promotional EP's of the
new releases which will sup-
plement the thousands of disk
jockey albums being sent out
for saturated radio promotion.

Atlantic has also devised a
sales program to accommodate
distributor problems and to
stimulate sales by offering a
special bonus incentive to dis-
tributors and salesmen.

35 Albums Bow

Thirty-five albums were in-
troduced at the sales meetings.
There were 22 albums unveiled
under the Atlantic banner and
13 in the Atco line. In the Al-
lantic release were 13 pop al-

(Continued on page 87)

New Division

Set by MGM:
Maher at Helm

NEW YORK — MGM Rec-
ords has established a Creative
Services Division. Jack Mabher,
who had been advertising man-
aper, has been named director
of the new division which will
oversee the operation of the
various MGM Groups. A new
advertising manager soon will
be appointed. 50l Handwerger
has been named MGM Group
publicity manager. Harvey Co-
wen, producer of MGM Records
“The Music Factory,” syndicated
hour show for college radio sta-
tions and Maher’s assistant, now
takes over as advertising and
publicity manager for the Verve
Group. Appointment to the
Metro Group will soon be made.
All will report to Maher.

Maher said that the new di-
vision's activities will encom-
pass publicity, advertising, pack-
aging of albums, display design-
ing, and convention presenta-
tions—"anything that has to do
with media, including radio and
TV spot announcements. MGM
Records president Mort Nasatir
feels it’s important to establish
this type of organization now be-
cause the record business will
sooner or later go audiovisual.”

The new division will be re-
sponsible also for creating pro-
motion campaigns for MGM art-
ists. MGM will continue its hour
“Music Factory” radio show for
the next college season.
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A cover’s not just a cover.

At Columbia Records, a lot
of painstaking creativity is in-
volved when designing our
album covers. It’s the same
kind of care and sensitivity
that goes into producing the
record itself. And, frankly,
it's had its rewards.

Over the years, a total of
100 art awards have been
presented to Columbia for
graphic excellence. We've
received them from the fore-
most graphic societies in the
country. The Art Directors
Club of New York, the New
York Society of Illustrators
and The American Institute
of Graphic Arts are just a
few. This year nine of our
album covers were selected
for the 1968 Annual Exhi-
bition of Advertising and
Editorial Art. It is the largest

COVER PHOTO: HORN/GRINER

single group of covers ever
chosen from any record com-
pany. We also won three
awards from the New York
Society of Illustrators and
three more from The Ameri-
can Institute of Graphic Arts.
Our closest competitor re-
ceived only one. That should
tell you what kind of crea-
tive force we have.

The Monk cover on the
left is the most recent exam-
ple of this creativity. It's des-
tined for a 1969 art award,
and we think it expresses our
philosophy perfectly. How
we create, not just construct,
execute the execution and
photograph the photograph.

We're proud of our covers.

And we keep moving up. In
innovation. And especially
in public approval.

This One

JT

BJ-

i

R = LT '!w.ln“: PRINTED L E .4



www.americanradiohistory.com

HIGHLICHTS OF THE WEEK IN

Billboard

AUDIO RETAILING . ... .. ... i v enosnnsans 44
The MNational Association of Music Merchants has dropped
its committee for record dealers.

FESTIVAL CASALS. Seven-concert Festival Casals draws
SRO audiences. Rudolf Serkin, Pinchas Zuckerman excel.

COIN MACHINE WORLD. . ..........ciaueiaea. 53
The background behind vending firms expanding into music
is detailed by two prominent vendors.

INTERNATIONAL . ccinaeai owmms s ae sl s i es 36
AS THE FRENCH record industry began to pick up the
pieces after the national strike, record manufacturers were
further hit by a continuation of the musicians’ walkout,

MUSICAL INSTRUMENTS ................. ... 44
The 67th annual Music Show will feature nearly 300
exhibitors,

RADIO-TY PROGRAMMING .................... 70

BILLBOARD'S FIRST ANMNUAL Radio Programming Forum
is a power-packed success and plans are under way for next
year. Full details of speeches in this issue,

SOUL SAUCE follows James Brown on his 16-day Far East
tour, and from Vietnam to Yankee Stadium, Friday.

R RN o S e R R R A T R 5 12
CARY BURTOM, RCA jazz artist, splits the bill with rock
groups as the Gary Burton Quartet spearheads the revival of
jazz on-stage.

TAPE CARNdn .. i vvoivntissmi o e 65
BELL & HOWELL expected to announce cassette line. Move
could sharply broaden the system's sales base.

Hot Country Albums ........32
Stock Market Quotations ..... 10 Heot Country Singles .........30
Vox Jox PR TR e 80 Egj_LEli? ...... — &8
Maw Albym Releases ........25
Top 40 Easy Listening ........ 52
CHARTS Yap s o e &l

Best-Selling Classical LP's ..... 35

Bast-Selling Jazx [Ps ........ 52
Best-Selling REE Albums ... ... 20

RECORD REVIEWS

Best-Selling R&B Singles ...... 18
Braakout Albums ...00 Album Reviews ....... .48, 50 85
Breakout Singles ............. 50 Single Reviews .............. 82

Published Weskly by

Billboard i, « e
Tol.: Area Code 513, 381-5450

EDITORIAL OFFICE: 145 W, 4&th 5, New York, M. Y. 10035. Area Code 212, PL 7-2800

Cable: BILLBOARD NEWYORK
GENERAL ADVERTISING OFFICES

EDITOR IN CHIEF: Lee Zhito
: Director of Sales: Ron Carpenter
““ur“‘lh EDITORS: Advertising Manager: Ronald Wiliman
Paul Ackerman Promotion Director: Geraldine Plati

Aaron Sternfield
Midwest Gen. Mgr.: Richard Wilson
";“i?:rm“mf';m::::f“ West Coast Gen, Mgr.: Willis Wardiow
us t

Associate Music Edifor: Mike Gross Maszhville Gen. Magr.: Rebt. L Kendall

Chief C Editor: Robert Sobel

Radio- gramming: Claude R. Hall

Classical Editor: Fred Kirby

FRODUCTION MAMAGER: Bob Fhilips

Elektra: New Creative Center

LOS ANGELES — Elektra's
local headquarters is turning
into the company’s creative cen-
ter. One studio has already been
constructed and Elektra is work-
ing on developing two more
studios.

Additionally, Dave Anderle,
the West Coast operations di-
rector says, the majority of the
New York label's artists are
moving here and are being re-
corded here.

From a two-person office last
year, Elektra has expanded on
the West Coast to a staff of
11, with an additional producer
being sought now and three
once the two new studios are
completed.

Once all three studios are
operational, the entire Elektra
artist roster will utilize these fac-
ilities in the firm's two building
complex at 962 North LaCienega
Boulevard. The New York head-
quarters will remain the adminis-
trative nerve center.

809% Cut on Coast

Approximately 80 per cent
of the label’'s pop music is re-
corded here, according to An-
derle. Judy Collins, the leading
folk singer, will record her next
LP here as she seeks a new,
amplified instrument association
for her vocals. Elektra's None-
such classical line, is consider-
ing studying the availability of
talent here.

Pop musicians who record

here include the Doors, Love,
Earth Opera, Tim Buckley,
David Ackles, Nico, Holy Modal
Rounders, Ars Nova and Paul
Butterfield.

Anderle’s staff includes Alan
Emig, studio and building de-
signer; engineers John Haney
and Bruce Botnik, a&r man
Barry Friedman, regional sales/
promotion man Larry Ray and
Paradox music group managing
director Russ Miller. Elektra's
four music companies, which
fall under the Paradox banner,
are now all being operated from
the LA office.

More Like House

Elektra's local complex is de-
signed more as a house rather
than an office, Anderle explains.
The studios are being designed
away from a “clinical” appear-
ance, adds Alan Emig. Colored
lights with dimmers and color-
fully designed isolation baffles
add a bright mood to studio
B—the first facility now and
undergoing shakedown tests,

This 20 by 31-foot studio has
a self-contained glass windowed
isolation booth for vocalists. The
control rcom, which also has
colored lights, is equipped with
a Sound Technique control
board from England, a number
of Dolby noise reducers, four
live echo chambers, a moot syn-
thesizer (for special effects) and
specially built JBL speakers.

Studios A and C will be lo-

CY COLEMAN, right, chats with WJLB disk jockey Ernie Durham at a
party for his MGM album, "The Age of Rock at the Pontchartrain

Hotel, Detroit.
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NEW YORK — The Rich-
mond Organization’s drive for
new recordings and perform-
ances of songs from the Lionel
Bart score of “Oliver!” moved
into high gear this week. Plans
for a special screening of ex-
cerpted sections of the nearly
completed film version of the
musical have been set by Mar-
vin Cane, TRO vice-president.

The special 45-minute show-
ing has been arranged by Co-
lumbia Pictures. In co-operation
with the film company, TRO
has blocked out more than 200
seats for the artists, arrangers,
artists & repertoire executives,
and independent producers from
New York, Hollywood and
Nashville who have been invited
to attend. The screening has
been scheduled for Thursday
(20) at New York's Loew's State
Theatre,

TRO kicked off its “Oliver!"”
drive in mid-May, and, accord-
ing to Cane, numerous album
commitments have already been
made. The campaign began
with a mass mailing to users of
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a reprint on The New York
Times two-page announcement
ad on "Oliver!” This was fol-
lowed up by a broad distribu-
tion of a special folio
of “Oliver' " songs prepared by
TRO production manager, Judy
Bell. Cane said that intensive
contact work with producers
and a&r people is now going
on, and will continue through
much of the summer period.
New activity is expected to
develop around the ballad “As
Long as He Needs Me,” which
was the hit song from the Lon-
don and Broadway stage pro-
ductions. Other songs from the
score due for a new push are
“I'd Do Anything for You,”
“Where Is Love,” “Who Will
Buy" and “Consider Yourself.”
The picture, which stars Eng-
lish singer Shani Wallis, will
open in London in September.
The American premier is set for
December in New York. Col-
gems Records, which has the
original Broadway cast version,
will also have the soundtrack
album. Arrangements on the
track are by Johnny Green,

cated in the second building,
with A the second performance
room and C the overdub fa-
cility. A’s floor will rest on ad-
justable springs, Emig explains,
to eliminate street noise which
travels through the earth.

The electronic equipment is
thought of by the engineering
staff as musical instruments and
there is a close relationship be-
tween Emig's staff and the pro-
ducers who are involved with
modern recordinn techniques
and group sounds.

In what sounds like a reversal
wf an industry trend, Elektra’s
Coast studios will try to return
to direct, live recording, Emig
says, rather than continue tap-
ing a session in segmenis.

Free Jazz for
Youths Offered

NEW YORK—George Wein,
president of Festival Produc-
tions, Inc., has made arrange-
ments with the National En-
tertainment  Committee  for
Youth Opportunity to provide
300 free tickets at each of the
Jazz Festivals he will present
in 17 cities in the U. 8. this
summer.

The tickets will be distributed
to underprivileged youth in
each of the cities, through of-
fices of the Youth Coordinator,
in co-operation with the mayors’
programs for youth opportunity.

The “Jazz Festivals” will play
the following cities: Pittsburgh
(June 23); Dallas (July 12);
Houston (July 14); Omaha (July
19); Denver (July 20); Okla-
homa City (July 21); Phoenix
(July 26); Oakland (July 27);
San Diego (July 28); Rochester
(Aug. 2); Detroit (Aug. 3-4);
Kansas City (Aug. 9); St. Louis
(Aug. 10) Cleveland (Aug. 11);
Chicago (Aug. 16); Cincinnati
(Aug. 17 Memphis (Aug. 18).

MEL Debuts With
‘Salesman’ Master

LOS ANGELES — Newly
formed M&L Records debuts
with the purchased master of
“Death of a Salesman,” by the
Mongrels, a Canadian group.
Vice-President Boris Vanoff
says the single was purchased
from Franklin Records of
Winnipeg. National promotion
is being co-ordinated by Don
Blocker. Company's offices are
at 1735 N. Vine Street, Holly-
wood.

FRIENDS OF JAMBOREE CO-
ORDINATOR Gus Thomas and
entertainer-night club owner Jan
Carroll decided to give the two
a surprise birthday party, but the
tables, or cake to be exact, were
turned! When one lady started
carrying the huge birthday cake
to the two celebrants, she tripped
and the cake splattered to the
floor, top down. Shown, left to
right, Gus, Jan and Gus' be-
wildered daughter, Mary Ann
Marie,
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Kasenetz-Katz Wild
Eight-Ring Circus

NEW YORK—A wild display
of more than 40 rock musicians,
singers, smoke bombs, a danc-
ing midget, and a group dressed
in animal skins kicked off Bud-
dah Records' convention on Fri-
day (7) when the Kasenetz-Katz
Singing Orchestral Circus de-
buted at New York's Carnegie
Hall. But if the setting and
treatment were bizarre the music
was familiar — wide stage ar-
rangements of “Land of 1000
Dances,” “What'd 1 Say,”
“Lovin' Feelin'."”

Groups taking part, individ-
ually and collectively, in this
Rock Expo were the 1989 Mu-
gical Marching Zoo, Music Ex-
plosion, Lt. Garcia's Magic
Music Box, Teri Nelson Group,
Ohio Express, St. Louis Invisi-

ble Marching Band, J C W Rat-
finks, and Buddah's best-known
group, the 1910 Fruitgum Co.

The affair was at its best
when the ensemble, including a
string section, belted out some
familiar rock standards with ar-
ranger Jimmy Calvert conduct-
ing out front, aided by a couple
of flashlights. Front-of-stage
action was provided by go-go
girls and boys . and the
dancing midget.

All in all, this experiment,
produced and directed by Jerry
Kasenetz and Jeff Katz of Bud-
dah, proved lively and interest-
ing before a mainly business
audience. If the idea of staging
the Circus for a longer run
comes off, it could prove
fruitful. IAN DOYE

Executive Turntable

Chet Atkins, RCA division vice-president, Nashville artists

vice-president

ATKINS
March.

and repertoire, has assumed the policy responsi-
bilities for the label's Nashville record operations
formerly handled by the late Steve Sholes, and
will henceforth report directly to RCA's division
of record operations,
Jenkins. According to Jenkins, Atkins' assump-
tion of additional administrative responsibilities
will not affect his output as a recording artist.
Atkins was made division vice-president in

Harry

* * %
Larry Weiss has been appointed general manager of Bob

Crewe’s Saturday Music, which includes Gemus
Music and Tomorrow's Tunes. Weiss will work
with Saturday Music contract writers, purchase
masters, review new material, supervise demon-
and scout for independent
producers. He also has been signed as an inde-
pendent producer for DynoVoice Records, a
Crewe label distributed nationally by Dot Rec-
a writer, has been in the music

stration sessions,

ords. Weiss,

WEISS

business since 1962 working in music publishing and record

production.

* k  k
Richard Mack has joined Atlantic Records as promotion

MACK
firm. Simes formerly was associated with Solters & Sabinson,

and Jim Mahoney Associates. In his new post, he will re

assistant, reporting to Henry Allen, the firm’s
vice-president in charge of promotion. Mack
will contact radio stations throughout the U. S.
in his new position. Mack previously was a
promotion man for United Artists Records, and
was associated with Koppleman and Rubin
‘ Associates in promotion. .

* joined John Springer Associates. He will work
in the West Coast office of the public relations

John Simes has

port to

Richard Spittel, director of operations for the West Coast office.
* * %

Mort Hillman has been named vice-president in charge of

sales for Audio Fidelity and its subsidiary labels,
Hillman, who has been advertising manager for
Record World the past three years, previously
held posts as national sales manager for such
labels as Jubilee and Seeco and also worked in
promotion for E. B. Marks Music. Hillman’s
appointment to Audio Fidelity is in line with
the firm's expansion plans. (See separate story.)

. . Harold E. Schatz Jr. has been set as ad-

*

/)

HILLMAN

;ﬂ:nising manager for the RCA Records Clubs and Mail Order
Service in Canada. He had been with the Columbia Record Club

in New York.

* *

Howard Stark, vicc-president and general manager of the

STARK

ABC Records Division, is moving
Coast to head the division there. Jay Lasker will
remain as vice-president and general manager
of Dunhill Records, an ABC subsidiary, Stark
has been with ABC the past eight years, and
head of the ABC Records Division since 1966.

. Gerry Cousins has been appointed sales
representative for the Metropo
Northern New Jersey and Long Island markets

to the West

litan New York,

by Wm. 1. Erlichman Co., executive sales agents for the Muntz

Stereo-Pak.
*

* *

John R. Williams has been named superintendent of records

and tapes at Capitol's Jacksonville, TIL,

plant, replacing Lee

Simpson who has been transferred to Winchester, Va., as plant

(Continued on page 86)

AT THE KASENETZ-KATZ Singing Orchestra Circus. Top, Dan Daniel,
emcee and WMCA air personality, signs autographs for some of the
2,000 fans who attended. Bottom, the 50 singers, musicians and

dancers in action.

Fox Office Wins Mechanical
Royalty Case vs. RTV Sales

NEW YORK — The Harry
Fox Office, publishers’ agent
and trustee, has obtained a re-
straining order against the RTV
Sales Co., a subsidiary of Lin
Eruad:aating, preventing it from
paying any money to Record
Service Co., Inc., until me-
chanical m}raltles are settled.

The action was an execution

De-Lite Acquires
Prima’s New LP

NEW YORK —De-Lite Rec-
ords has acquired Louis Prima’s
latest album, “The New Sounds
of the Louis Prima Band."
Prima's group on the new al-
bum includes Sam Butera and
the Witnesses, singer Gia
Malone and organist Verona.

Ted Eddy, executive director
of De-Lite, expects to have the
album on the market within 30
days.

Simon & Garfunkel
Grab 6th Gold Disk

NEW YORK — Columbia
Records’ Simon & Garfunkel
have picked up their sixth gold
record. The latest gold disk was
awarded for their single, “Mrs.
Robinson.” It's the second Simon
& Garfunkel single which sold
more than 1 million copies; the
first being “Sounds of Silence,”
in 1967.

In addition, Simon & Gar-
funkel have been awarded gold
records for four albums: “"Book-
ends,” “Parsley, Sape, Rosemary
and Thyme.” “Sounds of Sil-
lence” and the soundtrack al-
bum of “The Graduate."”
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of a 1965 judgment against
William Beazley, Record Serv-
ice president, and Record Serv-
ice, which owns Hit Records.

Last week, Record Service
paid the Fox Office $37,000
in mechanical royalties for songs
which were contained on pre-
viously sold Hit Records albums.
The payments, and all subse-
quent payments, are based on
2 cents a tune.

The album involved, “26 Top
Hits,” had been sold on a direct
basis through spot TV adver-
tisements. Only 11 of the songs
in the album are compositions
registered through the Fox Of-
fice. The advertisements were
carried on an estimated 100 TV
stations. The purchaser bought
the record by sending $2.50
($2 plus 50 cents for mailing)
to the TV station. The orchestra
listed on the album cover is
the “Music City Orchestra.”

The Fox Office was repre-
sented in the action by the law
firm of Abeles and Clark.

Marfin Forms
Production Co.

NEW YORK — Shadow
Martin has launched an inde-
pendent production firm called
Community Productions. The
firm will be based in Hemp-
stead, L. I. Morton, who will
supervise the operation, will be
assisted by two producers, John
Linde and Vinny Testa.

Community will have four al-
bums and five singles released
lhls month. Among them are
the* New York Rock and Roll
Ensemble on Atlantic Records,
and a new group, the Merchants
of Dreams, on A&M Records,

Community also plans to di-
versify in the entertainment
field, Morton has written a doc-
umentary for a TV special
which is expected to be de-
veloped into a series.

KLYD Fined
36 by FCC

WASHINGTON — The Fed-
eral Communications Commis-
sion has notified KLYD of
Bakersfield, Calif., that it s
liable for a %3,000 fine in an
alleged rigging of a "“"Win-A-
Honda” contest last October.
The FCC says its field inquiry
found that four of the 12 prizes
went to relatives of advertisers
or agents who were customers
of the station.

FCC says “it appears” that
station manager Richard L.
Venturino notified the four win-
ners in advance and tipped
them as to how to win. Claims
by station president and vice-
president of the Kern County
Broadcasting Co. that they
knew nothing of the fraud did
not soften the Commission. FCC
says licensees must take full re-
sponsibility for actions of em-
ployees of the station. KYLD
has a month in which to plead
for a remittance or reduction of
the large fine.

Stereo Tape Sets
Cassette Line

NEW YORK—Stereo Tape
Corp., sales arm of Dubbings
Electronics, introduces a line of
cassettes under the Berkshire
label July 1.

The initial release list con-
sists of 60 cassettes, including
Lena Horne, Peter Nero, Nina
Simone, the Dukes of Dixieland
and Dave Dudley. An additional
release list in August will fea-
ture cassette product by Lalo
Schifrin, Jimmy Dean, Ray
Charles, Kay Starr and Louis
Prima,

Suggested list price on the
line will be $4.95, with a 40-
{Continued on page 87)

Country Going to Newport

NEW YORK — Country mu-
sic will be in the spotlight at
the Newport Folk Festival this

year. A good portion of the
program scheduled for July 27
will be devoted to the country
sound.

Headlining the program from
the “Grand Ole Opry” in Nash-
ville will be Roy Acuff and the
Smokey Mountain Boys. A more
modern side of the “Opry"” will
be represented by George Ham-
ilton IV. Bluegrass music will
be represented by Ralph Stan-

JUNE 22,

ley and the Clinch Mountain
Boys. Ken Threadgill is also
slated to appear performing the
songs of the legendary Jimmie
Rodgers.

Country music won’'t be
limited to Saturday night alone.
John Hartford is slated for an
appearance the following after-
noon, and Doc Watson is due
that evening, in an appearance
with his son, Merle.

In addition to evening per-
formance, all performers will
participate in afternoon work-
shops.
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UNI in ‘Masekela’ Pitch With Drive

LOS ANGELES — UNI is
kicking off its “Masekela Is Mu-
sic” promotion with a dealer
salesman incentive program that
features prizes ranging from a
MGB Mark 11 roadster to color
TV sets.

Involved are the trumpeter's
newest LP “The Promise of a
Future” plus his three previous
LP’s Masekela's “Grazing in the
Grass” single is riding high
with airplay on jazz and rhythm
and blues stations.

The man we are

record company.

income tax returns.

compensation.

CONTROLLER

Entertainment Background

Outstanding opportunity with ¢ major
music publishing company,
headquartered in New York City.

secking will
accounting and administrative experience, preferably
obtained in the music field with a publishing or
He should be knowledgeable in
EDP applications in billing sales and accounting
for inventory, performance and mechanical royalty
income and royalty payments to writers. He should
have a sufficient knowledge of taxes to assist in tax
planning and in preparation of consolidated federal

Resumes should describe present and all prior
positions and background and state present salary
Qur staff knows of this opening.
Replies will be kept in confidence.

Box BB 884, 125 W. 41 St, NYC 10036
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Overseas Mgrs.’ Job Made Easy—
IMC Clears Way for Foreigners

LOS ANGELES — Manag-
ing talent with international ap-
peal has its headaches. So two
veteran talent managers—Bill
Loeb and Lennie Poncher—have
established an iInternational
agency which relieves overseas
managers of a score of admin-
istrative chores required in
bringing their acts to the U, S.

The two locally based busi-
nessmen have formed Interna-
tional Management Combine
(IMC) which represents British
managers and obtains passport
clearances, transportation ar-
rangements, provides routing di-
rection, accommodations, plus
offering sound equipment and
personnel to travel with the art-
1515,

IMC’s first clients are a num-
ber of  the newer, contempo-
rary British pop artists and their
managers. The company has
opened a London office run by
Britisher Bob James, with Dee
Anthony heading a New York
office. Loeb and Poncher still
retain their separate manage-
ment firms, but eventually look
toward a consolidation into the
IMC operation,

The London office is set up to
provide the same kinds of ad-
ministrative assistance to Ameri-
can managers. Loeb and Pon-
cher receive a managemeant com-
mission based on the grosses
achieved in concert appear-
ances. The London office is
geared to arranging tours for
American acts throughout the
Continent and South Africa,
utilizing local booking agents.

The duo has invested nearly
$50,000 in out-of-pocket ex-
penses, it claims, to establish
the concern, including hiring
eight people in the L. A. office.
plus nine flights to London by
Poncher in seeking contacts.

IMC is presently closing a
deal to purchase a Hollywood
recording studio to provide a
facility for visiting clients, Hav-
ing worked on personal appear-
ance tours for Engelbert Hum-
perdinck, Donovan, Spencer
Davis, Traffic and the Troggs,
the IMC owners say they have
evolved some new thoughts
about personal appearances.

They now start and finish
their acts in the same coast
city, discouraging booking agen-
cies from accepting scattered
dates around the country. They
prefer promoting a new act from
Los Angeles, where the oppor-
tunities for TV and club ex-
posure are plentiful,

Six weeks is the minimum
amount of time they feel a new
act needs in this country. Sound
equipment, valued at $15,000,
is available to the visitors,

Negotiate Pacts

As part of their package serv-
ice to overseas managers, they
negotiate record pacts, having
just set Picadilly Circus, a new
group, with Capitol, Dave Axel-
rod, whom Poncher represents,
will fly to England to record
the group. Poncher also handles
producers Jimmy Holiday, David
Mason and Chris Blackwell,
who could figure in future IMC
projects.

Of 14 English acts which
IMC represents, five have no
American record affiliation.
These include Chris Parlow and
the Thunderbirds, the Night
People, Paper Dolls, the Loot
and Sounds Incorporated.

IMC acts which will be ar-
riving in the U, S. this summer
include Ten Years After, Troggs,
the Herd, Spooky Tooth, Traf-
fic, and Dave Dee, Dozy, Beaky,
Mich and Tish. IMC acts which
have not yet been set in the
U. 5 are Long John Baldy,
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By ELIOT TIEGEL

Sounds Incorporated and Chris
Farlow and the Thunderbirds.
British managers with whom
IMC has established ties in-
clude Chris Blackwell, John
Martin, Stan Philips, John Mil-
ler and David Cardwell. Bob
James also handles a number
of the aforementioned acts,

SiXx music publishing compa-
nies, run by Poncher and Loeb
and several third parties, will
be brought under the IMC um-
brella. The two plan opening
two additional companies, one
with Hawaiian singer Buddy
Fo, which will also be in the
IMC complex.

MCA Sets July 10 Deadline
For Return of Iis Preferred

NEW YORK — All of the
outstanding shares of $1.50
convertible preferred stock of
MCA, Inc., are being called for
redemption on July 15 at $32
per share plus accrued dividend
from July 1 of 6% cents per
share. Each share of preferred
stock may at any time up
through July 10 be converted
into ¥ of a share of the com-
pany's recently split common
stock. This right of conversion
will terminate at the close of
business on July 10. Upon con-
version, no fractional share of
common stock shall be issued,
but the company will pay cash,

If the preferred stock is con-
verted into common stock, then
record stockholders of such

common stock on July 11 would
be entitled to the previously de-
clared common stock dividend
of 15 cents per share payable
July 20. Also, only preferred
stockholders of record on June
19 will be entitled to receive
the previously declared second
quarter preferred dividend of
37% cents per share payable
July 1.

~ The Chase Manhattan Bank
is the redemption and conver-
sion agent.

Market Quotations

As of Closing Thursday, June 13, 1948

NAME Hish  Low "in 100s " Migh * Loac® Weeks Mt
Admiral 25 16% 492 1% 200 N\ 4+ 1y
American Breadcasting &9 43% 508 66%a 612 6134  —434
Ampex 7ve 28V 431 35% 33V 334 -1%%
Automotic Rodle 25% 1534 207 2% W0V 200 =134
Automatic Retailer Assoc. 106 7234 108 106 983 102 +3v
Avnat &5% 3085 1205 657 &1V 62 -2%
Canteen Corp. 33 20 &70 32% 30% MN =134
Capital Ind. arae 243 N 3% N k) —-2Vvs
CBSs &0% 43% 593 603 57% 608 +23
Chic. Musical Inst. 38 25% 175 293 26 28 +2
Calumbia Pic. 44% 234 N 44V 4235 437 +134
Consolidated FElec, 57% 34% 114 454 43 43 =134
Disney, Walt 49 41% 181 &9 653 68Ya +1V%
EMI 7V 43 558 &% & [ - Va
General Electric 100 84%; 1495 90 BB B?Ya + Y
Gulf + Western 66Va 3BT 4455 32% 484 508 +23
Handleman 3 1 873 3 2834 30 +1%
Harvard Ind, 2B% 153, 142 26V  24V4 254 -2
Kinney Services B35 53% 218 BS B2% BV +1
Maocke Co. 28% 16% 470 2835 25% 7% +1%
MCA B0 52% 100 79% 7éYa IV, - 3
Metromedia B13a 48l 247 B1% 78 78 =1
MGM 50% 37V 416 44 41a Ay 7%
am 11934 81 491 11934 113% 1147 + 334
Motorolo 15334 97 250 150 139% 1397% —A&l
RCA 55 45 2421 03y 47V 473G —2%
Seeburg 30% 19 2141 29% 25 25 =14
Servmat 59l 35 1132 59': 582 56% =1V
Trans Amer. 66Va 437 993 d6%e &4 4% + 1
Transcontinental Invest. 2335 1335 2101 2% M5 1M +
Triangle 4334 35 240 43%  41% 43V Unchg.
20th Century 37 24%z 1237 357 33 33l 1%
Vendo 323 2% 244 33 30V 3I0% -1
WB-7 Arts 38% 26% 1158 36% 34V 36  Unchg.
Wurlitzer 255 18%: 142 23 203 21 —~154
Zenith &5%; 515 1183 59% 563 563 ~2%

Woek's Week's Week's
OVER THE COUNTER* Wigh  Liw Sl

As of Closing Thursday, June 13, 1948

GAC 269 24
ITCC B FA
Jubilee Ind. & 30
Lear Jet 36la 351G
Merca Ent. 11 10
Mills Music 41 az
NMC 12 105
Pickwick Int. 24 23
Telepro Ind. 3 234
Tenna Corp. 17 14

24
8
34
35l;
1
41
12
23
27
16V

*Over-the-counter prices shown are "bid"” (as oppeosed to "asked”). Meither the
bid nor the acsked prices of unlisted securities represent actual ftransactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the time of compilation.

The above guotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange and all principal stock

exchanges.
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Talent

Burton Reaches ‘Out’ to Be ‘In’

NEW YORK — Inside, Gary
Burton, RCA's jazz prﬂdlg},r. is
a 25-year-old jazz veteran ftry-
ing to get out. Despite his age,
Burton has already won the re-
spect of tenure and talent, hav-
ing served with George Shear-
ing's band for a year and with
Stan Getz for a few more. With
his latest RCA album “Lofty
Fake Anagram”—his 10th LP
—Burton is reaching the new
beards and the graybeards with
his bold eclectic patchwork of
“good" jazz.

Burton's speedy success with
the Gary Burton Quartet sur-
prised even the young vibe-

By ED OCHS

player. “1 was planning on a
year and a halt,” Burton ad-
mitted, “and that was with good
promotion and a lot of work.
But I never dreamed of mak-
ing it in a year." In that year,
Burton & Co. has dressed up
both Fillmores, East and West,
and a flock of clubs in between,
as well as jazz fests and recently
the Village Vanguard, which
Burton calls “my favorite club."”
He has even worked New York's
sub-street rock club, the Scene,
where electromania usually
cracks the plaster with raucous
regularity. But Burton loves to
work—anywhere, any time—

Country Girl Makes
Good—Brenda Lee

NEW YORK—There is close
to 60 minutes of musical magic
on view at the Latin Quarter
these nights. Brenda Lee, a
Decca Records stalwart, began
a two-week stand Wednesday
(12) with an act containing so
much diversity and sophisticated
savvy that it was hard to believe
it was all coming from one
young country girl.

There i1s also a self-assurance
and command of material that
belies her youth and back-
ground. She's come a long way

from her country beginnings .

and with a sharper eye toward
costuming and coiffuring to ac-

sed in Uuahty at any Price

Unsurpas

X

BLOSSY
PHOTOS

8¢ =" 8x10

1L’I-DIJ LDTE
$11.95 per100

Bx10 COLOR

$175.00

3,000 Postcards
$120.00

Special Color
Process

A Division of JAMES J. KRIEGSMANN
1656 W. 46th St, N.Y. 36 PL 7T-0233

TALENT AUDITIONS

If you have a program suitable for:
Comvention Audiences
Women's, Men's or Service Clubs
Civic Concerts
Colleges
High Sthools

here is your epportunity te avdition
before national bureaw managers and
agents attending The Intermational Plat-
form Association, July 23-26, Washing-
ten, D. C. Convention, whose members
present over 60,000 such programs
yearly. All applications must be in as
soon as possible, a3 the number of
avditions Is limifed.

For informatiom, write fo:

. T. MOORE
Directar General

The Internatiomal Platferm Asseciation
2364 Berkzhire Road
Cleveland Haights, Dhio 44104

12

cent her zestful qualities, she
could go even farther,

The wvocalistics, though, are
right on target, whether it be a
medley of her early hits, an in-
spirational Broadway ballad like
“The Impossible Dream,” a
cockney - accented hoydenish
“Don't Tell Mama" from the
Broadway musical “Cabaret,”
an emotion-packed treatment of
“Bye, Bye Blackbird,” a frivo-
lous Jimmy Durante-styled “Just
One of Those Songs,” a spunky
“Up a Lazy River,” a romantic
“Walk Away" or a hand-clap-
ping revival meeting styling of
“One for the Little Bitty Baby,”
Miss Lee is in charge at all
times.

Among the many things she's
got going for her during this
round are her back-up group,
the Casuals, and the staging by
Dick Barstow., The Casuals, six
energetic and talented boys, re-
flect the spirit of her moods
with instrumental and vocal sup-
port, and Barstow keeps it all
moving at such a lively pace
that there's even no let-up when
Miss Lee goes off-stage for two
costume changes.
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MARTINO SHOW
FOREUROVISION

LOS ANGELES — Al Mar-
tino will star in a special for
Eurovision as a result of the
German interest in his single of
“Lilli Marlene." Martino will
tape the show July 4-5, marking
his first European appearance in
three years.

The single was reportedly in-
cluded in the vocalist's “Love Is
Blue” LP following its usage in
the recent American TV docu-
mentary, “Rise and Fall of the

Third Reich.”
LR AR

With Jazz Audience of All Ages

even to the point of lugging
men and equipment from the
Fillmore to the Scene in one
night to play a total of seven
sets, six hours of the group's
breezy, free-form jazz. “Maybe
the last set—at about four in
the morning—Ilost just a little,”
he said.

“"Working on the same bill
with a rock group is sometimes
difficult,” added Burton. “Since
we are not heavily electric and
require the attention of the audi-
ence to listen closely to our
music, it's often hard to follow
rock. We don't have the volume
and our music is more complex,
and often the audience is just
busting to talk after the b'aring
rock numbers are over. But we
find that, most of the time, they
come to listen and usually do.”

In jazz “usually”™ is usually
a winning percentage., Burton,
like all jazz buffs, feels that he
is on hand for the rebirth of
jazz, its marriage with pop and
its ultimate survival as the
scholar of musical forms. This
summer, Burton will carry that
message  cross-country  with
Dionne Warwick in a series of
one-nighters that will include
the huge Houston Astrodome,
the all-enclosed ball park with
an audience appetite the size
of the Scene and both Fillmores,
together. Ten albums later, after
five years of apprenticeship,
Burton is where every jazz elder
would like to be—in ch of
the fastest-rising quartet ﬁ

Blue Boys Pu#
On Good Show

NEW YORK — Few mu-
sicians are able to rise in popu-
larity by strictly playing rendi-
tions of other people's hits. The
Blue Boys, RCA Records art-
ists, put on a good show at
the Nashville Room, here Tues-
day (4), but they were unahle
to ignite the fire usually sparked
here by name talent.

The Blue Boys did a fine job

with imitation of Chet Atkins,
Marty Robbins, Ernest Tubb

and Johnny Cash. And their
rendition of “Sweet Thing," with
one of them posing as a woman,
also clicked. But as the top-
billed group,
have enough.

they just didn't
HANK FOX

DANNY APLOINAR, center, star of “Your Own Thing,"" is flanked by
Leonard Sillman of “Mew Faces of 1968" and Herbert Jacoby, owner
of Wheels Discotheque in New York, at a party in the club for the off-

Broadway musical.

CLUB REVIEW

Martha Reeves & Vandellas
Rock (and Soul) It to ‘Em

NEW YORK — Martha
Reeves & the Vandellas, three
sparkling ambassadors from Mo-
town country, delivered soul
music “downtown” to the Copa-
cabana Thursday (6) to weather

spell of prom-happy students
and other scholars of the soul
sound.

Martha Reeves, the tall
beauty who provides the major
sock in the group’s soul, mar-
shalled the Vandellas through an
opening-night traffic jam of
steps, fancy hand symbols and
harmonies. Th-:y sang “Ready
for Love,”
These Memories” and “Heat-
wave,” a medley of the trio's
golden pgoodies, then jumped
into “Nowhere to Run" and
“Honey Chile,” a booming gos-
pel chorus punched through
and through with Motown
magic.

The Copa debut of the Gordy
artists touched off an in-person
sit-in by Motown dignitaries and
artists who loyally ringed the

“Come and Get"

floor-level stage. Smokey Rob-
inson, Diana Ross of the Su-
premes and Berry Gordy pre-
sided over a crowd that also
included Arthur Prysock and
deejay Hal Jackson. The Van-
dellas sang “T Can't Myself,"
originally by the Four Tops,
another Motown team.
Martha Reeves & Co. excited
the r&b buffs with three en-
cores with such material as
“Dancing in the Streets,” their
best seller, and “I Promise to
Wait My Love,” their latest.
Miss Reeves, smooth and stylish
in the lnuk';:ag and out, sang
“Our Day Will Come,” accom-
panied by guitarist David T.
Walker..  The solo, which Miss
Reeves milked with vocal agil-
ity, turned into a rock revival
as the Vandellas chipped in
with the echo and drummer
Melvin Jones forced the beat.
“Nobody Knows the Trouble
I've Seen” and “He Loves Me,
He Needs Me" also highlighted
the evening. ED OCHS

Atkins Opens Bowl Concert
With a Song Honoring RFK

LOS ANGELES—In keeping
with the tribute to Sen. Robert
F. Kennedy, Chet Atkins began
his portion of a Hollywood Bowl
concert June 8 by playing the
“Battle Hymn of the Republic.”

JOEL GREY autographs copy of Columbia Records' original cast al-
bum of “George M!" during a promotion appearance at Korvette's
Fifth Avenue store in Mew York. Frank Campana, Columbia's promo-
tion man who set up the appearance, is at Grey's right.

www americanradiohistorv com

The tune had become the un-
official mourning song for the
late Senator earlier in the day
when Andy Williams sang it at
funeral services in New York,
and persons sang it along the
funeral train's route to Washing-
ton.

The half-filled Bowl under-
stood Atkins' selection, and
silence filled the huge outdoor
facility as Atkins worked the
song in a variety of tempos.

Atkins’ performance proved
the most sympathetic for the
occasion — and also the most
technically rewarding. He played
amplified and unamplified gui-
tar, joined in his closing turn
by saxophonist Boots Randolph,
pianist Floyd Cramer and gui-
tarists Glen Campbell and Jerry
Reed.

The accent was on pop, not
country, with Joe Lane's 30-
piece orchestra (including 17
strings) playing rich and clever
arrangements. Cramer’s har-
mony above the melody style,
Campbell's strong voice and
Randolph’s multi-abilities in in-
terpreting simple moods, offered
proof that basic -:uuntr':-,-' Mmusi-
cians can swing in other styles,

ELIOT TIEGEL
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Talent

EOWIN A MORR IS

Music In Action

MOUNTAIN OF LOVE
MNEVER GONNA CRY
Ronnie Dove

FACE IT GIRL, IT'S OVER

Diomend

Nancy Wilson Capitel
MR. SANDMAN
Bert Kaempfert Decea
THAT'S ALL RIGHT, YOU'RE
IN LOVE
YOU'RE MY LITTLE BABY
The Furys Diamend

MR. SANDMAN
Sounds of Samaroo Rca

| WON'T CRY IF YOU WALK

AWAY
| LOVE NO ONE BUT YOU
The Viclets Diamend
ALL | DREAM
| LIKE THE WAY IT FEELS
Estelle Levitt MGM
MAMAN

Arthur Prysock Verve

YOU MAY BE TOO MUCH
FOR MEMPHIS, BABY

Paul Hampton Dunhill
| LOVE YOU
AND YOU LOVE ME

Tony Gato Capital

MORNING FIRE
OZ LEE EAVES DROPS
The Other Half Acto

EOWIN H MORRIS € COMPANY, INC.

el LB S FiiBLIBHE RB&
BPWEST SarsaTHEET « il v viDdad, Fa. ¥ 10008

JulosonN Z-5656

PHIL KAHL, Exec. Vice President

Say You Saw It in

4 Seasons Weakened

By Strong Gimmicks

LOS ANGELES — The Four
Seasons proved during their Co-
coanut Grove debut Tuesday
(11) that recordings and per-
sonal appearances are two dif-
ferent media. On their Philips
records, the guartet’s dominant
sound is the unnatural falsetto
of Frankie Valli.

Since recordings can produce
unnatural sounds, Valli's high
pitched creations seem appro-
priate. On stage, it's another
matter. One’s senses are as-
saulted by the sight of WValli
producing his wierd sounds
above the fair harmonies of his
associates.

Much of the program of 13
songs, including snips and pieces

Bobbie Gentry to
Do 7 TV Dates

LOS ANGELES — Bobbhie
Gientry, presently taping British
TV appearances, has seven do-
mestic TV dates scheduled upon
her return to the U. S. in July.

These appearances are for
“Operation Entertainment,”
“Kraft Music Hall,” “The Carol
Burnett Show,” “Hollywood
Palace,” “Jonathan Winters
Show.,” “Smothers Brothers Sum-
mer Show™ and the “"Mike Doug-
las Show."”

CBS-TV is also reportedly
discussing several Gentry spe-
cials. In most instances the vo-
calist has been scheduled for
early TV tapings to allow her
to fulfill concert appearances.

In early October she will per-
form as the lone female vocalist
with the St. Louis Symphony
honoring composer Gordon Jen-
kins, who will conduct the or-
chestra for the concert.

'
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Thanks for the great response on the Watchmen. Watch for news about record
release in July. D/)'s and booking agents, direct your request fo MNight Watchmen,
c/o Brite Star Promotions, 209 Stahiman Bldg., Nashville, Tenn.

of seven numbers in a flowing
medley, are of teeny-bopper
gquality, These shallow compo-
sitions based on ditties about
girls (“Sherry,” “Mary Ann,")
reflect on the early days of the
group and of the general anemic
shape of rock composition then.
When the Seasons perform
“Saturday's Father,” or when
Valli solos on a song about a
dying, shabby-clothed old man,
the lyrics are more biting.
The group’s own five pieces
blended well with the Frankie
Ortega orchestra in providing
a rich background sound which,
at times, was a bit overpower-
ing considering that the four
men were trying for tight har-
monies. The group tries for an
adult feel with “The Sound Of
Music," “Can't Take My Eves
Off You” and "“I've Got You
Under My Skin,” but their ooh-
ooh-aah patterns and Valli's
vocal chord stretching negates
this effort. The gimmick is too
strong. On records it's cute; in

person it's uncomfortable.
ELIOT TIEGEL

L=

EARL GRANT accepts a gold
record for his Decca album,
"Ebb Tide,"” from the company's
‘HE';FEEt Coast a&r director, Bud
ant.

Signings

Jerry Jeff Walker, who had an
“underground™ hit with a demon-
stration recording of his own
composition, “Mr. Bojangles,” has
been signed by Atlantic Records.
Walker re-recorded the tune for
Atlantic in Memphis last week and
the label is now preparing it for
release. . . . Mel Carter, who pre-
viously recorded for Liberty Rec-
ords, switched to Bell Records.
. . . Ford Theaire, a new group
of five musicians, a vocalist and
a writer-arranger, to ABC Rec-
ords, Their first album for ABC,
“Trilogy for the Masses.” is sched-
uled for release this month. . . .
The Congregation, group featured
on Woody Woodbury's TV show,
to Jubilee Records. The group's
first single was recorded for Jubi-
lee by Snuff Garrett. . . . Danny
Wagner to Liberty with Bob Keene
handling the independent produc-
tion. . . . Ray Pillow sinper on
the “Grand Ole Opry,” to ABC
Records, For the past four years,
Pillow has been recording on the
Capitol label. . . . B, B, King
has signed a new deal with ABC
for recording on its Bluesway

label. . . . Kaye Stevens signed
a five-year deal with VMC Rec-
ords, West Coast label. . . . The

Blossoms to MGM through Bill
Medley Productions.

lllusion Pact Ends

NEW YORK — The record-
ing contract between the Ilu-
sion and DynaVoice Records
has been terminated. The group,
represented by Mark Alan of
Premier Talent, has not signed
with another label.

www americanradiohistorv com

Rich Assortment of Recipes
Served Up by Trini Lopez

NEW YORK — A relaxed
Trini Lopez served up a taste-
ful assortment of folk, Mexican,
contemporary pop and standard
numbers to the Waldorf-Astoria
Empire Room patrons Tuesday
night (11).

The Reprise artist showed
flashes of the explosive quali-
ties that have established him
as one of the most durable re-
cording artists of the decade,
but, in the main, he geared the
performance for the audience
—a sophisticated, well-heeled
group of New Yorkers,

He scored best on his big
ones—"Kansas City” and a med-

Concerts, Inc., Set by

Harris & Rosenthal

LOS ANGELES — Pianists
Gene Harris and La Rosen-
thal have formed Concerts, Inc.
to promote contemporary
sounds.

Under the banner of contem-
porary music, the duo assem-
bled Miriam Makeba, the Three
Sounds, Hugh Masekela and
Joe Williams for two recent con-
certs at the Shrine Auditorium
here. Comic Flip Wilson
rounded out the bill

The partners say they plan
to continue booking a number
of artists for their shows, even
taking packages on the road.
For their road shows they plan
to hire Top 40 acts who are
solid musicians.

MacNeil Steps Up
Nightclub Tour

NEW YORK — Paul Mac-
Meil, who recently took top
songwriting honors in Boston's
6th Underground Poll, is step-
ping up his personal appear-
ance engagements, He opens at
The Blues Bag, Provincetown,
Mass., Thursday (27) and then
goes into the Main Point Club
in the Philadelphia area July
11.

The personal appearance
push follows MacNeil's recent
signing of a writer-artist deal
with the Big 3 (Robbins-Feist-
Miller).

WIW Will Sponsor

Jazz Fest Aug. 11

CLEVELAND—WIW Radio
will co-sponsor its fourth annual
jazz festival Aug. 11 at the
Public Hall here.

“Salute to Jazz—Ohio Valley
Jazz Festival North,” will bring
Dionne Warwick, the Wes
Montgomery Quintet, the Ram-
say Lewis Trio, the Herbie
Mann Quintet, and the Bary
Burton Quartet, George Wein is
impresario. WJIW started broad-
casting the festival from the
Ohio State Fair in Columbus in
1964 and received such a re-
sponse that they brought the
show to Cleveland.

Soulful Strings in
Debut at Chi Club

CHICAGO — The Soulful
Strings are making their first in-
person appearance, at the
London House here. The night-
club has enlarged its stage for
the 13-member group, the larg-
est act ever to appear at London
House.

“Groovin' With the Soulful
Strings,” the group's best-selling
Cadet album, has been on the
Top LP's chart for 33 weeks.
Chess is planning special promo-
tions keyed to the London
House booking, which runs
until July 9.

ley which included *Michael
Rowed the Boat Ashore,” “Lem-
on Tree,” "“America” from
“West Side Story” and “If 1
Had a Hammer.”

And he was impressive on his
two most recent singles, a sweet
country “Mental Journey” and
a rocking “What'd 1 Say?”

Lopez was at top form with
a poignant Mexican folk lul-
laby, "“Cu-Cu-Roo-Cu-Cu Pal-
oma" and with a pop standard
theme from “The Sand Pebbles.”
And he hit the proper novelty
attitude with “Shame and Scan-
dal in the Family."

MIKE NESMITH, left, composer
of the score for his Wichita Train
Whistle rock orchestra's debut
on Dot Records, discusses com-
e

Johnny Rivers moves into a new
state of Soul in his latest LP
‘"Realization’’ (Imperial LP 12372
M). Two of his recent successful
singles lead off—'"Summer Rain"
and '"Look to Your Soul." Poign-
ant versions of ““What's the Dif-
ference,” ""The Way We Live” and
‘Whiter Shade of Pale" reflect
Rivers' soulful Nashville back-
ground. All in all, a wversatile,
sensitive album, backed by an
equally wide-ranging musical
sound—the kind that demands a
superlative instrument. That's

why Johnny Rivers plays a Gibson
guitar.

(Advertisement)
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‘The jollowing
stations have

MANN ‘POWER!

‘They’re participating
in a super salute

jorJohnny ;Mann
onJune 19th

(marking Johnny’s
12th anniversary

with Liberty‘Records).

NOW, ‘THAT’S 4
-<DATE!

Johnny’s latest album:
“This Guy’s In Love With You-
‘The Look 0§ Love”

LST-7587 (soon tobe released).

LIBERTY

A PRODUCT OF
LIBEARTY RECOROS

00139

‘Be sure to watch the
special Johnny cMann Singers

appearance on the
Joey ‘Bishop Show, June 19th.
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Alabama

WERG Mohile

WHEP Folay

WLCOV Mentgomery

WABT Tuskegee

WDIG Dothan

WHHY Montgomery
WONG Anniston
WLAY-FM Shelfield
WARI-AM/FM Abbeville
WAGF Dothan

WDRM Decalur

WCRI Scottzshorn

WCTA Andaluzia

WTCB Flomaten
WVNA-AM /FM Tuscumbia
WRFS-AM/FM Alexander Cily
WEZD Winflield

WEGAD Gadsden
WLPH-RADIO lrondala
WID1 Flarence
WKLF-AM/FM Clanton
WTUF Mabile
WHMA-AM/FM Anrnistan
WTBC-FM STERED Tuscaloosa
WWWL Russellville
WFHK-RADIO Pell City
WRSA Huntsville

WEIS Centre

WAIM Montgomery
WEUP Huntsville

WETU Montgomeary
WMFC-WMFC-FM Monroeville
WOWL-RADIO-TV Flarence
WMLS Sylacauga

WHBB Selma

Alaska

KENI Anchorage
KFQD Anchorage
KLAM Cordova
KFAR Fairbanks
KICY Nome
KIBH Seward

Arizona

KALF-AM /KMND-FM Mesa
KOLD Tucson
K-DOT Scotisdale
KVOY Yuma

KOY Phoenix

KTKT Tucson

KAWT Douglas
KCEE-AM/FM Tucson
KVPD Phoanix
KHVT Tucson

KYUM Yuma

KAAA Kingman
KOOL Phoanix
KTAR Phoenix

KPIN Casa Grande
KPHO Fhoenix
KIKO Miami

KHIL Willcox
KMEQ-AM /FM Phoenix
KNOT Prescoft
KHFH Sierra Vista
KSUN Bisbee

KDIl Haolbrook
KAIR Tucson

KIND Winsiow

Arkansas

KXAR Hope

ENEA Jonesboro

KBHS Hot Springs

KING Hot Springs

MMAG-FM Fort Smith

KAGH-AM /FM Grossett

KCON Conway

KADL Fine Bluff

KCAB-AM /FM Dardanelie

KTPA Prescott

K5PR Springdale

KIWH Camden

KMYD-AM /FM-STERED
Little Hock

KPCA Marked Tree

KWCB Soarcy

KUDA Siloam Springs

KV5A McGeher

KRLW Walnut Ridge

KWYN Wynna

California

EFOG San Francisco
KYA San Francisecn
KOIT San Francisco
KCND Alfuras
KMAX Sierra Madre
KHSL Chico
EPEN San Francisco
KXRQ-FM Sacramento
KPRO Riverside
KERNO Zan Rernarding
KDUD-FM San Barnardino
KFMNX La lolla
KDB Santa Barbara
KEABL San Francizco
KTMS-AM/FM Santa Barbara
KKAR Pomona
KNOB Anaheim
KGMS Sacramenio
KIOT Barstow
KNAC Long Beach
KATY-AM/FM 5an Luis Obispo
EOS0-FM Modesta
EFMB Zan Diepo
KRKD Los Angeles
KGEC-FM Palm Springs
KROP Hrawley
KEOGO San Diego
KKOP-FM Redondo Beach
EDAY Los Angeles
KSBW Salinas
KOFM Walnut Cresk
KDIG La Joila
KGO San Francisco
KENIQ Thousand ODaks
KFRE Fresno
KIST Santa Barbara
KCOK Tulars
KAVR-AM/FM Apple Valley
KTYM-FM Inglewood
KIBS.AM/FM Bishop
KSMA-AM/FM Santa Maria
KLGS Los Gatos
KLOM Lampoc
KPRI-FM San Diego
KSOM-AM/FM Cucamongs
KEZY Anaheim
KREL Corona
KYMS Santa Ana
KMPC Hallywood
KGEN Tulars
KBOS-FM Tulare
KRHM Los Angeles
KTKR Taft
KDHI Falms
KPCO Quincy
KTHO-AM /FM

South Lake Tahos

KMLD Vista

KAHI Auburn
KSRT Stocktan
KSEE Santa Maria
KSUE Susanwille
KPAL Palm Springs
KIOY Stockton
KVYEN Ventura
KTREB Modestn
KUKl Ukiah
KOLI Coalinga
KBLF Red Bluff
KIAY Sacramento
KTUX-FM Oakiand
KEYOS Mercad
KADR Oroville
KDAC Ft. Bragp
KYOR Blythe
KPMC Hakersfield
KWAV-FM Monterey
KHIDQ Sacramento
KRBMS FPasadena
KS¥YC Yreka
EZIN Yuba City
EPAT-BAM/FM Berkoley
KARL-FM Carlshad
KONG-FM VYisalia
KRED Eureka
KCOY Santa Maria
KSRO Santa Rosa
KPLS Santa Rosa
KINS-AM/FM Eureka
KE-RX San Jose
KRDG Redding
KRKC King City
KOS0 Modesto
KEGRB-AM /KBOB-FM
City of Industry
KMNJO Thousand Daks
KILH Long Beach
KOAG Arroyo Grande
KGB-FM Beverly Hills
KFRC San Francizeo
EFMW Riverside
KDCM Mewport Baach
KLBS Los Banos
KCRA Sacramentn
KIFM Bakersfield
KRIK Ridgecrast
KNEZ Lompoc
KOMY Watsonville
KFMR Fremont
KOWL South Lake Tahoe
KERN Bakersfinld
KMPG Mollister
KFIG Fresno

Colorado

KSNO Aspen
KLOV-AM/FM STERED

Lawaland
KCRT Trinidad
KFMF-FM Ft. Callins
K555 Colorado Springs
KLMO-AM/FM Longmont
KBRR Leadville
KZIX-KFMF-FM Ft. Collins
KCS5] Fueblo
KOTA Delta
KYOR-AM/FM

Colorado Springs
KMYR-STEREQ Center
KADX Denver
KSLY Monte Vizta
KSTR Grand Junction
KKAM Pushlo
KHOW-RADIO Denver
KYOU Gresley
KVRH Salida
KLIR-FM Denver
KEFML Denver
KOSI-AM/FM Aurora
KGMC-RADIO Englewood
KOXI Arvada
KRYT-AM./FM

Colorado Springs
KIUP Durango
KGEK Sterling
KRDO Colorado Springs
KECOL Ft. Collins

Connecticut

WFIF Miiford
WTOR-RADIO Torrington
WADS Ansonia
WRCH Farmington
WCCC Hartford
WDRC Hartford
WILI Willimanae
WINE Danbury
WECH Greenwich
WMMW Meriden
WBIS Bristal
WRYM Newington

Delaware

WH.H 'l'l.f'rlm'rnp_'t-,-.n
WDOV Dover
WIWL Georgetown

Florida

WSRF Fort Lauderdale
WTRL Bradenton
WINT Winter Haven
WCAI-RERDIO Ft, Myars
WICM Sebring

WAPE lacksonville
WNDB Daytona Beach
WGTO Winter Haven
WTRR Zanfard
WREMF Titusvilie
WMEL Pensacala
WTLN-RADID Apophka
Wil Homestesd
WFRA Ft. Pierce
WHKXY-RADID Sarasota
WEDR-FM Miami
WOVH Cainesville
WERY Milton

WHSR Pensacola
WRIZ Miami

WIEP Deiuniak Springs
WBRD Bradenton
WMAI Panama City
WTOT Marianna
WAZE Clearwater
WALT Tampa

WVCG Coral Gables
WMBR lacksonville
WSBP Chattahooches
WWKE Ocala

WFOY 5t Augustine
WYDU Tampa

WTLN Altamonte Springs
WFLA Tampa

WCD& Pensacola
WFCO Finaellas

WWIB Brooksyille
WMAF Madison
WPIN 5t Petersburg
WDAE Tamps

WAXE Vero Beach
WLCO Fustiz

WOCN Miami

WDSR Lake City

WLIZ Lake Worth

WEAT Wast Palm Beach
WFBF Fernandina Beach
WSEB Sebring

WANZ Sebring

WSRA Miltan

WIDD Miami

WWOS Orlando

WEZY Cocoa

WARN Forf Pierce
WEMK HBlounlstown
WHNER Live Dak

WFFG Marathon

WIPE Hissimmes

WSPB Sarazofa

WSBR Boca Raton

WHNVY Pensacola

WOGO MNew Smyrna Beach
WFTW Walton Beach
W5BB New Smyrna Beach
WSAF Sarazotla

WPDQ Jacksonville
WILZ 5t. Petersburg Beach
WIXX Ft. Lauderdale
WAEZ Miam| Beach

Georgia

WUFF Easiman
WBBK Blakely
WLOR Thomasville
WLOV Washington
WWCC Bremean
WXPD Esftonton
WEEL Griffin
WALG Albany
WBAF Barnesville
WPLE Rockmart
WDAX McRas
WCGA Calhoun
WGEHRA Cairn
WSAV Savannah
WCRY Marcan
WFPM Ft. Valley
WPEH Louisville
WPGA Perry
WMAZ Macon
WALL Waycross
WLAD Rome
WYTH Madizon
WMGR Bainbridge
WTTI Dacton
WMNE Monteruma
WBYG Savannah
WOMN Decatur
WRFC Athens
WRGA AM/FM Rome
WDEN Macon
WBHEB Fitzgerald
WCLB Camilla
WBIE Marisita
WGAA Cedartown
WGUS Aupusta
WGHC Clayton
WTRP LaGranda
WSNE Cumming
WVYMG Cochran
WOKA Douglas
WBML-RADID Macon
WCEH Hawkinsville
WIIC Commerce
WLET Toccon
WCOS5 Alma
WERW Cartersville
WKLS Atlanta

Hawaii

KUAI Elesls

KORL Honolulu
KIMO-RADIO Hile
KEMB Honolulu
KKURA Honofulu
K-PUA-RADIO Hila
KUMU Honololu
KGU-NBC Hanolulu

Idaho

KWEI Waizar
KTFI Twin Falls
KIDO Boise
KSPT Sandpoint
KAIN Nampa
KBAR Burloey
KPST Preston
KEEP Twin Falls
KBLI Blackfoot
KVNI Coeur d' Alene
KRPL Moscow
KOZE Lewizton
KLER Orofina
KORT Grangeville
KTEE Idaho Fallsg

inois

WILY Centraliz
WLDS-AM/FM Jacksonville
WOUA-RADIO Moling
WDHF Chicapo

WTAQ La Grange
WAKO.AM /FM Lawrenceyvills
WFIW Fairfield
WGLC Mendota
WMAY Springfield
WIVM Silerling
WIBM lerseyville
WSMI-FM Litchfield
WGGH Marion
WPRS Paris

WIBY Bellevills
WiINI Murphysboro
WRTH Coftage Hills
WEIC Charleston
WIRL Peoria

WMIX Mt Vernon
WSIV Pekin

WHEAE Kankakes
WDZ Decatur
WPOK FPontial
WOPA Oak Park
WOLI Ottawa
WIVC Peona

WFRX West Frankfort
WTAY Robinson
WRHL Rochelis
WYFE Rockford
WMBD Peoria
WBYS Canton
WTAS Chicago Heights
WGEFA Walseka
WCGO Chicapo Heights
WLBK Deakaib
WROK Rockiord
WIPF Hernin
WOWS Champaign
WKID Urbana
WBBA Pittsfield
WTAD Quincy
WGEM Quincy
WIBC Bloomington
WGEN Geneseg
WITY Danville
WINU Highland
WPEMB Vandalia
WIIL Jacksonvilla
WKRS Waukegan
WVFY Dundens
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WGIL Galesburg
WGSB 5t. Charles
WRMN Elgin

Iindiana

WELW Indianapolis
WASK Lafayette
WIVA South Bend
WIMK Plainfliald
WPFR-FM West Terra Haute
WHON Richmond
WEAM Goshen
WEBNL Boanville
WMRI Marion
WROZ Ewvansville
WPTH Ft. Wayne
WLON La Porie
WLTH Gary
WCMEB Cannersvilla
WITS Bloomington
WWCA Gary

WIKY Evansvilla
WTHI Terre Haute
WBOW Tarre Haule
WARU Peru

WVAK Paoli
WCBK Martinsville
WGELM Richmond
WCVL Crawfordsville
WIUC Winchestar
WORX Madizon
WAIY Lafayette
WPDF Coryden
WREY New Albany
WTRE Creensburg
WGBF Evanzville
WHNWI Yalparaiso
WAWK Kendallville
WCS1 Columbus
WIFN Franklin
WIOB Hammand
WAAC Terre Haute

lowa

KCRG Cedar Rapids
KIF! Webster City
KCLN Clintan
KSIB Crestan
KCFl Waterloo
KOSMN Dennizon
KIAM Atlzntic
KXIC lowa City
KCHA Charles City
Cedar Rapids
KGLD Mason City
KIFG lowa Falls
KFIB Marshalltown
KFMD Dubugue
KDTH Dubugus
WDBQ Dubugue
KMA Shenandoah
KS0 Des Moines
KRIB Mason City
KDEC Decarah
WDC Davenport
KXEL Waterloo
KCOB Newton
KOEX Keokik
KMIA Knoxwille
K5TT Davenpart
KBIZ Ottumwa
KBOE Oshaloosa
KCOG Centerville

Kansas

KWBR Wichita
KNDY Marysvilla
KWNS Pratt
KANS Larned
KXXX Colby

KUPK Garden City
KMDO Fort Scott
KTOP Topeka
KICK Junction City
WHEN Topeka
KEWI Topeks
KENIC Winfiald
KRSL Russall
KFH Wichita
KULY Ulysses
KWBW Hutchinson
KKAN Phillipsburg
KLOE Goodland
EGGF Coffewille
KEYN Wichita
KABI Abilens
KSCHB Libersl
KSAL Salina
KCLO Lesvenworth
KAYS Hays

Kentucky

WWEY Winchester
WIRV (rvine
WCYN-RADIO Cynthiana
WS0ON Henderson
WODOE-AM /FM Prestonsbarg
WLEBI-AM/FM Bowling Green
WRUS Ruszellvilla
WHAS Louisville
WSAC-AM/FM Fort Knox
WEKY Richmond
WEDA-RADIO Hopkinsvilla
WHEL Louisville

WAKY Louisville

WMIK Middlesboro
WAND Pineville
WPAD-AM/FM Paducah
WFKY Frankfort

WMSK Morganfield
WDMR Paducsh

WTLO Somerset

WCDS Glaspow

WPKE Pikevilia

WHOP Hopkinsville
WMOR Morehead
WKKS-RADIO Vanceburg
WED?T Cadiz

WIRS lamestown

WSTM Louisville

WHKORA Hopkinsville
WHKOF Hopkinsville
WKCT Bowling Green
WHKHX Louisville

WSFC Somerset

WSEK Somerset

WTCD Campballswilie
ORBIT Louisville

Louisiana

KLOU Lake Charles
WOSY New Orleans
KDXI Mansfield
LMRC Morgan City
KLUY Haynesville
KMAR-RADIO Winfsborm
KASD Minden

KPEL Lafayetie
KWLA Many

KLPL Lake Providence
KFNV Ferriday

KTAL Shreveport

. Springhill

WOXY Baton Rouge
KEUMN Eunice

KLER Golden Meadow
KALB Alexandria
KRUS Raiston

WTGI Hammaond
KANE New lberia
EVOL Lafayette
KEEL Shreveport
KBCL Shreveport
KCKW lema

KWKH Shreveport
KTLD Tallulzh
KIEF-AM/FM lénnings

Maine

WRDOD Augusta

WGAN FPortland

WCSH Portland

WIDE Biddelord
WLOB Paortland

WITO Bath

WLEN Lincaln

WOOY Calais

WHOU Houlton
WLAM-RADIO Lewiston

Maryland

WFMM-FM STERED Baltimore
WBAL Baltimore
WTOW Baltimore
KBTN Negsho
WTOW-WTOW /FM Baltimore
WSER Elkton
WFBR Baltimore
WBMD Baltimaore

Ocean City
WICD-AM /FM Ocean City
WASA Havre DeGrace
WCUM-RADID Cumberland
WMSGE Oakiand
WHFS-FM' Beathesda
WDMV Pocomoke City
WIDY Salisbury
WLMD-RADIO Laurel
WEMD Easton
WFMD Frederick
WTBO Cumberland
WITH Baltimare

Massachusetts

WSPR Springfield

WHYN Springfield
WHAV-AM /FM Haverhill
WBRK Pittsfiald

WMRC Milford
WOCH-AM/FM West Yarmouth
WAAB Worchester
WBET-AM /FM Brockton
WHAI Graanfiald
WDEW-RADIO Westield
WNEB Worchester

WEIM Fitchburg
WCOD-FM STERED Hyannis
WESD Southbridgs

WMLO Beverly

WCAP Lowell

WMAS-FM Springfisld
WSBS5 Great Barrington
WNTH-RADIO West Newlon
WKOX-FM Framingham
WCAT Orange

WALE Fall Rivar

WPEP Taunton

WEZIE Baston

WCAS Cambridga

WORC Worchester

Michigan

WCSR Hillsdale

WKBZ Muskagon

WKMI Kalamazoo

WATO Grand Rapids

WHLS Port Huron

WTCM-AM/FM Traverse City

WCCW-AM /FM Traverse City

WABI Adrian

WIOS-RADID Tawas City

WHTC & WHTC-FM Halland

WERB-RADIO Mi. Clemens

WPON Pontiac

WIML-AM /FM FPetoskey

WIPD Ishpeming

WERX Wyoming

WIDG 5t. Ignace

WIKB lron River

WYMO Monroa

WHNIL Niles

WHNBY MNewberry

WSIM 5t. Joseph

WSWM STERED East Lansing

WHGR-AM E SIGCS-FM
Houghton Lake

WTRX Flint

WHFB Benton Harbor

WEHN Fremant

WRBI!-RADID 5t Johns

WKIO Kalamazoo

WFDF Flint

WPLEB-AM/FM Groeanville

WKHM-AM /FM Jackson

WAAM Ann Arbor

WMRP Flint

WLEN Adrian

WPHM Port Huron

WION lania

WHNEM-FM Saginaw

WKLZ Kalamazoo

WDOW Dowagiac

WBCM Bay City

WDBC Escanaba

WILB Detroit

WUNN Mason

WGMI Flint

WMTE Manistes

WHFI-FM STERED
Birmingham

WIIM Grand Rapids

Minnesota

KLFD Litchfield
WION 5t. Cloud
KLGR Redwood Falls
KFAM-AM/FM 5t. Cloud
CFOB International Falls
WAYL-FM STEREO
New Brighton
KAUS Austin
KHWEB Rozeau
KNER Rochester
KSMM Shakopee
KKIN Aitkin
KLIZ Brainerd
WEVE-RADID Eveleth
KGHS-RADIO
International Falls
KTOE Mankato
KBEMO Benzon
KBUN Bamid]i
KQADQ Austin
KAOH Duluth
WHNAT-AM/FM Natiby
E Winona

WMFG Hibbing

KOZY Grand Rapids
KNOM Windom
KEYL-RADIO Long Prairie
KDLM Detroit Lakes
KYSM Mankato
WWIC-AM /FM Duluth
KWNO Winona

KDWA Hastings

EMRS Morris

Mississippi

WIDX Jackson

WAPF MeComb

WDDT Gresnville

WMDC Hazlehurst

WGRM Creenwood

WHHT Lucedale

WHSY Hattieshurg
WEYM-AM/FM Greenville
WMAG-AM—WOST-FM Forest
WXXX Hattiesburg
WWUN: Jackson
WROA-AM/FM Gulfpart
WESY Greenville
WIMI-FM STERED lackson
WHCU-AM /FM Corinth
WOMV-FM Vickshurg
WSAD Senatobia

WBEN Newlon

WMIS Nalcherz

WPMP-AM /FM Pascagoula
WEBFN-RADIO Quitman

WHOC Philadelphia
WHAG-RADIO Grenada
WROX Clarksdale
WKRA Holly Springs
WCBH University
WHLA Indianala
WDSK Cleveland
WROB Wesi Paint
WCB! Columbus

Missouri

KLID-RADIO Poplar Bluff
KELW 5t Lowis
KTGR-AM/FM Columbia
KSTL 5t. Loois

KWRT BHoonville

KODE loplin

KUKU Willow Springs
KWPM Wast Plains
KFEQ St. Joseph

KLEX Lexington

KEX5 Excelsior Springs

KWOS lefferson City
KDKD Chintan
KOKD Warrenshurg
KSGM & KSGM/FM
Ste, Genevieye
WMEH Joplin
WDAF Kanzmsz City
KLIK-RADID Jefferson City
KCMO-RADID-KFMU /FM
Kansas City
KLRS Mountain Grove
KMBZ-RADIO Kansas City
KSWM-AM'FM Aurora
KBOA-AM/FM Kennelt
KMPL Sikeston
KWRE Warrenton
KGMD Cape Girareau
KFRU Columbia
KTTS Springfield
KRCH-FM 5t. Louis
KBZM-RADIO Kennatt
KTUI-RADIO Sullivan
KMAM Butlar
KESM-AM /FM
El Dorado Springs
KHMO Hannibal
KWTO-AM/FM Springfield
KIPW Waynesvilla

Montana

KGY0 Missouls
KGLE-RADIO Glandiva
KDBM ODillon
KCAP-RADID Helena
KUD|-RADIO Great Fall
KGEZ Kalispell
KDRG-RADIO Deerlodge
EYS5.RADID Missoula
KYLT Missouls

MNebraska

WIAG Norfolk
EVSH-RADIO Valenfine
KTTT Columbus

KGFW FKearmey

KTNC Falls City
KOLT-RADIO Scotishiuff
KOGA Ogallala

EMNCY Mebraska City
KMOP Morth Platte
KCOW-RADIO Alliance
KWBE Beafrice

KCSR Chadron

KFOR Lincoln

KLIN Lincoln

KAMI Cozad

KODY Morth Plate
KAWL York

KOIL Omaha

KRFS Superior
KICS-RADIO Hastings
KHAS-RADID Hastings
KBRX O'Mail

Nevada

KLUC Las Vegas
KTDO Las Vepas
KWNA Winnemucca
KPTL Carson City
KOLD Heno
KSRM-FM Reno
KBUB Sparks

KLAY Las Yegas
KORK-AM Las Vegas

New Hampshire

WSMN Nashua

WTSN Dover

WFEA Manchester
WHEXR Exmter

WCNL Newport

WLMH Laconia

WHNE Keene

WEMI Laconia '
WTSV-AM/FM Claremaont
WHEB Portsmouth

New Jersey

WKER Pomplon Lakes
WODHA-FM Dover

WORND Atlantic City
WETC-AM/FM New Brunswick
WTOA-FM STEREDQ Trenlon
WIIL Salem

WHNIH-RADIDO Hammonton
WVNI-AM,/FM Livingston

WFPG Atlantic City
WCAM Camden
WEDN Camden
WAAT-RADID Trenton
WBUD Trenton

WIIE Mount Holly
WWBZ Vineland
WCRY Washington

New Mexico

KGGM Albuguergue
KVOD.-RADIO Albuguerque
KALG Alamo Gorda
KRST-FM Albuguergus
KDEF Albuguargque
KCCC-RADIOD Carishad
KENN Farmington
KSYP Arfasia

KBNM Albuguergue
KKIT Taos

KFUN Las Yegas

KVSF Sants Fe

KMIN Grants

KICA Clovis

KLEA-AM /FM Lovington
KOBE Las Cruces

KOB Albuguergue

New York

WOSC-FM Oswego
WSGO0 Oswepo
KSBK MNew York
WBAZ Kingston
WGHQ Kingaton
WUS) Lockport
WPAC-FM Patchogue
WEBD Oswepgo
WIRY Plalisburgh
WEAL Rome
WFBL Syracuse
WOTT Watertown
WIGS-AM/FM Gouvernsur
WPIX-FM New York
WTFM Fresh Meadows
WGY Schensctady
WCMF-FM Rochester
WALK-AM/FM E. Patchogue
WCBA-RADIO Corning
WEKOL Amsterdam
WMCR Oneida
WGVA Geneva
WIBX Utica
WROW Albany
WACK MNowark
WVYOX New Rochells
WEDW MNanuet
(Spring Valley
WLEV Wellsville
WRHKL New City
WEBR Buffalo
WRUN-AM /FM Utica
WFMN-FM Newburgh
WEHH Elmira Heights
WENY Elmira
WELM Eilmira
WCGR Canandaigus
WVIF-AM/FM Mount Kisco
WFLR Dundee
WEIV Ithaca
WDOE-AM Dunkirk
WWSC-AM/FM Glens Falls
WBNR Beacan
WCSS Amsterdam
WIPS Ticonderogs
WEGD Salamanca
WROC Rochester
WLFH-RADIO Little Fallz
WBRV Bonnville
WYBG Massena
WVFM Utica
WALUB Auburn
WHMBD Auburn
WDOS Oneanta
WHEN Syracuse
WEOK Poughkeepsie
WEKIP Paughkeepsie
WWNY Watertown
WRIV Riverhead
WMNS Olean

MNorth Carolina

WFNC STERED/FM Fayetievills
WGTL Kannapolis
WIZS Henderson
WIRM Troy
WS0C-RADIO Charlotie
WMAF Monroe
WSTP-AM/FM Salishury
WRNC Raliegh
WDBM-AM/FM Statesville
WEAL Greanshorg
WAIR Winston-Salem
WWDR Murfreesboro
WGAI Elizabeth City
WMFD Wilmington
WISP Kinston
WELM Wilmington
WLAS Jackzonville
WERAG-AM/FM Burlingtan
WTOB Winston-Salem
WEED Rocky Mount
WOOW Greenville
WHNOS-WNOS-FM High Point
WAARA-AM/FM Winston-5alem
WHIT-RADID MNew Bern
WPYY Greenvilla
WHSK West Jefferson
WLOS-AM/FM Asheville
WFRC Reidsville
WTOE Spruce Pine
WPTL Canfon
WMMH-RADIO Marshall
WOHS-WOHS-FM Shelby
WSAT Salishury
WGEAS Gasztonia
WHVL-RADID Henderson
WUSM-RADIO Havelock
WRRZ Clinton
WWIT Canten
WEMT-RADIOD

Fings Mountain
WBBD Forest Gity
WCGE Belmant
WHRM-RADIO Marion
WBLA Elirabethtown
WBT Charlotie
WONC Elizabeth City
WRCS Ahoskie
WMFR High Point
WHNCT-AM Greenville
WFBS Spring Lake
WEEW Washington
WCKB Dunn
WCDJ) Edenton
WPNF Brevard
WEHB Raeford
WEBYB 5. Pauls
WBUY Lexington
WYFM
WEHY Asheville

North Dakota
KOVC-RADIO Valley City

KDIX Dickinson
KCIB-RADIO Minot
KLPM Minoat

KBEMR Hismark
KILO-RADIO Grand Forks
KDAK Carrington

KBMW Wahpetan

KOWB Fargo

Ohio

WIW-RADIO Clove'and
WRFD Warthinglon
WMOA Manetia

WHIZ fanesville
WHBM Xenia
WLER-AM/FM MNorwalk
WATH Athens

WWOW Conneaut
WCIT-RADIO Lima
WHLD-RADID Akron
WGIC Xenia
WFIN-RADIO Findlay
WTNS Cochocton
WOHI East Liverpool
WMOH Hamilten
WFM) Youngstown
WLGN-AM/FM Logan
WCWA-RADIOD Tolado
WTITF Tiffin

WCHO Washinton Ct. House
WEBN-RADID Youngstown
WTIG Massillon
WELW Willoughby
WFAH-RADID Alliance
WWST Wooster
WAWR-FM Bowling Grean
WFDE Fostoria

WHENT Hant

WMAN Mansfiald
WLEC Sandusky

WHNCD Ashland

WHC! Columbus
WMRN Marion

WERT Van Went
WOXR-FM Oxford
WAD! Ashtabula
WOHP Beliefontaine
WFRO Fremant
WBNO-AM/FM Bryan
WUBE Cincinnati
WNXT Portsmouth
WLW.RADIO Cincinnati
WIMA Limn
WCSM-AM /FM Celina
WHID Daytan
WILE-RADIO Cambridge
WMNI-RADID Columbus
WOMP Beliaire

WDBN Cleveland
WINW Cantan

WOI0 Canfon

WGAR Cleveland
WCKY Cincinnati
WBCO Bucyrus

WABQ Cleveland
WCEL-FM Cincinnati
WYUD-FM Dayton
WCNW Fairfield

WCHI Chillicothe
WETH-FM Kenton

Oklahoma

KSED-AM/FM Durant
KOFM Ok'shoma City
KEQOR.RADIO Atoka
KEBC Oklahoma City
KWON Bartlesville
KUSH Cushing

KSWD Lawton
EVLH-RADIO Pauls Valley
KADA Ada

KERMG Tulza

KAKC Tulsa

KIEM Oklahoma City
KVOO-RADIO Tulsa
KFNB-STERED Oklzhoma City
KCRC-AM /FM Enid
KRAV-STERED Tulsa
KWCO Chickasha

KTDK Oklahoma City
KBIX Muzkopes
KREK-RADIO Sapulpa
KNED-AM /FM McAlester
KMAD-RADIO Madill
KCCO Lawtan

KRHD Duncan

WKEY Oklahama City
KTOW Tulza
WHNAD-RADID Morman
KSPI-AM/FM Stillwater
EMUS-RADIO Muskogee

Oregon

KMCM McMinnville
KOHI 5t Helons
KAGD Klamath Falls
EWRO Coquille
ERET Albany

KODS Coos Bay

O KGW-RADID Fortland

KRHNS Burns

KODL The Dalles

KIHR Hood River

KTIL Tillamoak

KEED Eugene

KSLM Salem

KACI The Dalles

KGAY Salem
KWRC-RADIOD Wondburn
EFLW Elamath Falls
KWIN Ashiand

KBDY Mediord
KERG-RADIO Eugene
KOIN-AM,/FM & TV Portland
KPOJ Portland

KYXI] Portland

EUMA Pendleton
ELBM-RADIO La Grande
KFMY-STEREQ Eugene
KBCH Lincaln City
KYNG Coos Bay

Pennsylvania

WOTW Latrobe

WELF Bellefonte

WWGOD Erie

WHEY-AM &L WMSH-FM
Elizabethtown-Hershey

WEDK Sunbury

WUNS Lewisburg

WCHE West Chester

WRTA Altoong

WEDA-FM Radio Grove City

WCNR Bloomsburg

WACB Kittanning

WEAP Allentown

WIPA-AM/FM Washington

WLAN Lancaster

WWDOL-FM STERED Scranton

WCPA Clearfield

WCOY.-AM Columbia

WBVF Beaver Falls

WWML Portage
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WCBG Chambershurg
WWYN Erie

WBCB Levittown

WHAR MNorristown

WWCH Clarion
WCDL-AM/FM Carbondale
WKBI St. Marys

WKBD Harrigburg
WWBR Windber

WMA) State College
WDAD indiana

WWPA Williamsport
WLYC Williamsport
WKEST MNew Castle

WPEN Philadelphia
WMEBT-RADIO Shenandosh
WPAZ Pottstown

WPAM Potrsville

WHNPY Lanzdale

WCRO Johnstown

WGPA Bethleham

WAEB Allentown

WEST Easton

WEVA Lewistown
WCHA-RADIO Chambersburg
WMRF-AM /FM Lowiztown
WATS Sayre

WPPA Pottaville

WSAN Allentown

WFRM Coudersport
WPME Funnsutawnay
WILK-RADIO Wilkes Barre
WARM Scranton

WEEU Reading

WHCC Barneshorp

WLBR Lebanon

WEDD McKEeesport
WWSW-RADID Pittsburgh
WPTS Duryea

WTRA Latrobe
WTAE-RADIO Pittsburgh

WRAW Hﬂdipﬁ'

WKRI.-WDIR- il City

WMLP-AM /FM STERED
Milton

WPBS Philadelphia

WWSF-RADIO Loretto

WSCR Scrantan

Rhode Island

WETR Cumberland
WADK MNewport
WERI-AM/FM Westerly
WIAR Providencs
WICE FProvidence
WLEW Providence
WBRU-FM Providence
WNRI Wonnzockat
WKFD Wickford
WPRD Providence
WARV Warwick

South Carolina

WBCU Unian
WABV Abbevills
WIS-RADIO Columbis
WBAW Barnwell
WHSC Hartsville
WOOK Greenville
WACA Camden
WMYB Myrtle Beach
WTYC Rack Hill
WBELU Beaufort
WBFM Senaca
WHNOK Columbia
WCRE Cheraw
WSSC Sumter
WSHW Saneca
WLSE Loris

WGESW Greenwood
WATPF Marion
WFIS Fountain Inn
WHNCE Morth Charleston
WAGL Lancaster
WCHM Winnshoro
WGIN Georgetown
WBSC Bennettwville
WYNN Florence
WODAR Darlington
WFGN Gaffney
WPCE Clinton
WELPF Easlaey
WLOW Ailken
WANS Anderson
WSPA Spartanburg

South Dakota

KWAT Watertown
KSDR Watertown
KYNT Yankton
KOTA Rapid City
KFCB Radfiald
KEIU Rapid City
KIMM Rapid City
KCCR Pierre
KABR Aberdeen
KFGX Pierre
WNAR Yankion
KISD Sioux Falls

Tennessea

WDXB Chaltanooga
WCOR-AM/FM Lebanon
WLOK Memphis

WHKPT Kingsport
WREH Rockwood
WNOK Knouville
WKEDA Naszhville

WTIS Jacksan

WCRK Morristown
WCEMT-AM/FM Martin
WBOL-RADIO Bolivar
WEGRY Greeneville
WSEV Sevierville
WBMC McMinaville
WGNS Murfreesbono
WLAC-RAD]O Mazhville
WIIM Clarksyille
WAPD Chattandoga
WLIL-AM/FM Lenoir City
WLSN Elizabathan
WWGEM Mazhville
WDEH Swestwater
WATE Hnoxville

WLAR Athens
WDOD-FM Chattanoogs
WTPR-AM/FM Paris
WBNT Oneida

WHKGN Enoxville
WBIR EKnooville

WYXl Athens

WIR] Humbolds
WHNDD Chattanooga
WEAG-RADIO Alcoa
WSMEG Greaneville
WHDM McHenrie
WHIN Gellatin

WIKEM Hartaville
WIAK lacksan
WPTN-AM/FM Cookeville
WFWL Camden

WEEN Lafayatte

WHNR McMinnwille
WOXN-RADIO Clarksville
WEDT Winchester
WHESR Pulaski

Texas

KBMF-FM Spearman

KCNY San Marcos

KSTB Breckenridge

KNRO-FM Conroe

KIBL BEeaville

EWKC-RADIO Abllens

KXOK-RADID Sweetwater

KEPUR Amarillo

KWED Seguin

KPON Fampa

KWEL Midland

KPLT Pars

KNIN Wichits Falls

KERB Kermit

KNFM Midland

KCRS Midland

KSIX Corpus Christi

KEBE Jlacksonville

KTLW Texas City

KPS Post

KTFS-RADID Texarkans

KMUL-AM,/FM Muleshoe

KODD-AM/FM Dumas

KRYS Corpus Christi

KEGKL San Angalo

KGNS Laredo

ETLU Rusk

KKAL Denver City

ETEN VYictora

KINE-RADIO Kingsvilla

KQXN McAlfen

EABH Midland

KCAN Canyon

KBYG Big Spring

KEAN-AM Brownwood

HFEMN-FM Brownwood

KBFM-FM Lubbock

EWFR-AM/FM San Angelo

KULP El Campo

KEES Longview

KBMNO-FM Houstan

EPUR Amarillo

KHFI-AM/FM TV Austin

KATQ Texarkana

KIUN Pecos

KBOR Brownsville

KIVY Crockett

KTBC-AM/FM RADIO Austin

KERAY Amarilio

KQIP Odessa

KEVDZ Larado

KELIV-AM E KBPO-FM
STERED Beaumant

KBAT San Anfonio

KRBLC Abilene

KMMM Friona

KELEBK-RADIO Lubbock

KCBD Lubback

KFP5-RADID Eagle Pass

KCTK Childress

KZEE Weatherford

KINT El Paso

KDSX Denison

KTEM Templge

KFRO Longview

ELUE-AM/FM Longview

KRRY Sherman

WOAl San Antonio

KDLK-AM/FM Del Rio

EYAL McKinney

KKAS-RADIO Silshas

KITE San Antonio

KERV Herrvillne

KGAS-RADID Carthage

EWTX-RADIO Waca

KODA Houston

KGTN Georgetown

EIXL-KIXL-FM Dallas

KMAP Dallas

KGYL Greenville

KFTW Pans

KORC Mineral Wells ~

KBUD Athens

KDOK Tyler

EIIM Ft. Warth

KNIT Abilene

EMSC Houston

KWBC-RADID MNavasaota

KSFA-RADIO Nacopdoches

KEYE Perrvion

KSEL-AM/FM STERED
Lubbeck

KFLD Floydada

Utah

KLUB-AM Salt Lake City
KEMOR Salt Lake City

EVNU Logan

KRSP-AM/FM Salt Lake City
KBUH-RADIO Brigham
KEYY Provo

KBLW Logan

KLO Opden

KSWC Richfleld

KSOP Salt Lake City

Vermont

WDOT Burlington

WIOY Burlinglon

WHWEB Rulland

WIKE Mewport

WHEVT Brattlebora

WDEV Waterbury

WSYB Rutland

WSND Herra

WTWN-RADIO St. Johnsbury

Virginia

WLPFM Suffolk

WLES Lawrenceville
Wil Christiansburg
WINA Charfottesville
WIMA Orange

WVUV Blacksburg
WSLS5-FM Roanoke
WSIG-RADIO Mt. Jacksan
WDDY Gloucester
WODY Bassett
WHPL-WEFG Winchester
WLRI-FM Roanoke
WBTM Danville

WRIS Roamoke

WKDE Altavista
WIWS-AM-FM South Hill
WMNA-AM-FM Gretna
WTAR-RADIO Norfalk
WBOB-AM/FM Galax
WAYB Waynezhoro
WRGM Richmond
WCYB Hriztal

WMEK Chase City
WAGE Leesburg

WEAM Arlington

WHBEG Harrisonburg
WDMA Lynchburg
WTIE Tarewefl

WaVS Crews

WRIC Richlands
WOLD-AM /FM Marion
WSSY-AM/FM Petersburg
WYVE Wytheville

WGAT Gate City

WPXI Yinton

WINC Winchester

WFAX Falls Church
WEVA Emporia
WIKI-RADID Richmand
WHNNT-AM /FM Warsaw
WYSR Franklin

WEBY Chatham

WHED Stuart

WBLU Salem
WLVA-RADIOD Lynchburg
WHNRY Pearisburg
WSVA-AM /FM Harrisonburg
WVEC-AM/FM MNaorfolk
WPUV-AM /FM Pulaski

Washington

KEPR Pazco

KALE Pasco

KONP Port Angeles
KGMI-AM/FM Bellingham
KREM Spokang
KBRC Mount Yernen
KASY Auburn

KFKEF Belleyus
KREW Sunnyside
KRSC Mhalla
KAGT Anacortes
KBRD, Bremerton
KRKO Everstt
KAPS Mount Yernan
KCYL Calville
KAYE Puyallup
KAPA Raymond
KTWD-FM Spokane
KTHNT-AM/FM Tacoma
KXLY Spokans

KIT Yakima

KGY Olympia
EGHO-AM/FM Hoquiam
KVl Seattle

KOMO Seattle
KNDX Yakima
KDUX-FM Aberdesn
KMEL Wenatches
KZUN Opportunity
KDOD Tacoma
KIMA Yakima
KBKW Absrdean

West Virginia

WBUC Buckhannon
WEWK Wheeling
WENA-FM Charleston
WRDS-RADIOD
Sauth Charleston
WCIR Beckley
WHLP Keyser
WTCS Fairmont
WILS Becklay
WHIC Watewan
WBTH Williamsan
WOVE Welch
WEIR Weirton
WHLL Wheeling
WCST-AM,/FM
Berkeley Springs
WSAZ Huntington
WAVA-WIFM Charles Town
WHELC-AM/FM 5t. Albans
WMTD Hinton
WMMN Fairmaont
WVRC Spencer
WWYD Pineville
WKEE Huntingion
WHIS Bluafiald
WTAP Parkershurg

Wisconsin

WCUB Manitowoe
WKTS Sheboygan
KFIZ Fond du Lac
WMIR Lake Geneva
WBEL Baloit
WCLD lanesville
WEKI-AM/FM Monroe
WFAW-AM /FM Fort Atkinson
WELB FPort Washinglan
WTTN-AM/FM Walertown
WLIP-AM/FM Fenosha
WALUK-AM /FM Waukesha
WEMP Milwsukes
WRIT Milwaukon
WGEZ Beloit
WHEOW Madison
WISM.AM /FM STERED

Madisan
WOMT Manifowoc
WKTY La Crossa
WKBH La Crosse
WRBEV Beaver Dam
WRCO-AM /FM

Richland Center
WHAL Kaukswna
WTCH Shawano

EETB Two Rivers
CH-FM/AM Neillsville

WSPT Stevens Pt
WATK Antigo
WDMW Menomonia
WLDY-AM Ladyzmith

AC Racine
WDOR-AM /FM Sturgeon Bay
WIBA Madison
WCOW-AM/FM Sparta
WDMW-FM Mencmonia
WEAD-AM, WIAL-FM

Eau Claira
WBIZ-AM/FM Eau Claire
WRIG Wausaw
WAX0 Kenosha
WHNEBI Park Falls
WTM) Milwauhkee

WDUX Waupaca
WMAD Madison

WECL Eau Claire
WBAY-FM Green Bay
WBKY-AM /FM West Bend
WOKY Milwaukea

WDLEB Marshfield

WSAU Wausau

WIGM Medford

WHBY Appleion
WTMB-FM /AM Tomah

Wyoming

KRAL-RADID Rawlinz
KATI Casper

KODI Cody

KOWB Laramie
KIML-RADIO Gilletie
KRTR Thermopolis
EASL Newcastle
KBRS Buffalo
KMER Memmerer
KFBC Cheyenne
KYCH Wheatfanc
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Rhythm & Blues

SOUL SAUCE

BEST NEW RECORD
OF THE WEEK:

"HUNKY FUNKY"

DAVID MORRIS JR.
(Philips)

By ED OCHS

SOUL SLICES: James Brown, easier to put into pictures than
words, returns from his 16-day Far East tour Thursday (20) re-
named the “Little Giant” by the Japanese. Brown, who will appear
on the “Johnny Carson TV Show" his first night back from Vietnam,
has recently been praised in editorials and articles for his con-
tribution to peace in Washington and Boston during the recent
riots. WNEW-TV last week honored “Soul Brother No. 1" with an
hour-long special, “James Brown: Man to Man,” a show live from
the Apollo Theatre in Harlem. Brown opens the National Soul
Festival at Yankee Stadium, Friday (22) as his three singles, “Lickin’
Stick,” “America Is My Home" and “Shhhhh (For a Little While)"
work their way up the charts.

* Kk ok

WHAT IS SOUL? takes a vacation this week to read your
mail before SOUL SAUCE qualifies as a national disaster area.
And please, please, please if you have an opinion about soul,
the world of r&b, or a deejay chart—send it to SOUL SAUCE,
the r&b soul source.

* * K

FILETS OF SOUL: Double Shot celebrated birthday No, 2
this month with candles on the cake for Brenton Woed’s “Some
Got It, Some Don’t,” Bagdads’ “Livin’ in Fear” and Senor Soul's
“Funky Favorites”™ LP. Shirley, former member of the “old” soul
team of Shirley & Lee (remember “Let the Good Times Roll™), has
recorded “Kid Games and Nursery Rhymes” as Shirley & Alfred
on the Whiz label. And who d'ya think Alfred is? Hint: Alfred is
the real first name of a current r&b artist. . . . Dave McAleer of
Soul Survey in London is compiling a listing of every r&b record
released since 1945, McAleer figures it will take years to catalog
50,000 records. Deejays interested in featuring their picks in Eng-
land, send charts and local breakouts to Soul Survey, 'Lil Muscle
Shoals, 10 St. Olaves Walk, Streatham, London S.W. 16, McAleer
adds that despite little or no success in America, many U. 8. artists
have found a lot of fans in Europe, including Richard Fisher, Sam
Hutchins, Kris Peterson, Diamond Joe, James Crawford, Lavell
Hardy, Dolores Hall and Lee Jones & the Other Brothers. Thanks
again, Dave. You are my official Soul & Emmpets man for good.

Archie Bell & the Drells cut the group's next single last week
after picking up the gold for “Tighten Up.”. . . The Hampton
Jazz Festival, Thursday to Saturday (27-29) will feature Dionne
Warwick, Nina Simone and ey Lewis along with Wes Mont-
gomery, Cannonball Adderley, Thelonious Monk, Count Basie and
others—at the Hampton Institute, Hampton, Va. . . . Peaches &
Herb, Date duo appear on Dick Cavett's ABC-TV show Friday (14),
then open a week-long date at Washington's Howard Theatre,

Sly & the Family Stone will perform their new single “Life” at
the Epic National Sales Convention in Las Vegas on Wednesday (19)
followed by a three-day stint at Fillmore West in San Francisco.
. . « Atlantic's Sweet Inspirations will try the Bee Gee’s “To Love Some-
body” for their next single. Meanwhile, the label's “Soul Together"
show, co-sponsored by NATRA at Madison Square Garden on Friday
(28) is booming in the ticket sales department for Aretha Franklin,
Rascals, Sam & Dave, Sonny & Cher, Joe Tex and King Courtis. . . .
The Impressions with Curtis Mayfield will have their new label Cur-
tom distributed by Buddah Records. . , . Motown’s Martha Reeves und
the Vandellas opened the Copa Thursday (6) in the compa
Smokey Robinson, Diana Ross, Berry Gordy, deejay Hal Jnc‘i
and Arthur Prysock. Martha Reeves and the group are Matuwns
finest in-person act, and that includes the Supremes. . . . Chris
Jomes, Scepter promotion head, 15 riding Freddie Hughes' “Send
Back My Baby" across the South and Midwest,

* * *

TRAVELIN": Capitol's Magnificent Men at New York's
Cheetah Club for one week, beginning Saturday (22). . Date's
Peaches & Herb for one week at the Howard Theatre in Washing-
ton, Thursday (14), then to the Beach Club, Myrtle Beach, S. C.
(21-27). . . . Mercury's Junior Parker on a tour of California (14-29).
. . . Bunky's Esquires to Davenport, lowa (22). . . . Atlantic’s
Percy Sledge to the Circle Club, Vinton, La. (18), Dothan, Ala.
{21) and the Surf Side Club, Pensacola, Fla. (21).

Atlantic’s Eddie Harris to Shelly’s Man Hole, Los Angeles (18-30).
. . Epic’s Sly & the Family Stone to the Fillmore West in San
Francisco (20) for three days. . . . Little Milton on a tour of Missis-
sippi, Alabama and Florida (17-23). . . . Compass’ Ohio Players
to Youngstown, Ohio (22). . . . Atlantic’s Rascals to the Salem
Coliseum, Salem, Va. (21). . . . Atlantic’'s Wilson Pickett on tour
with Arthur Conley at Shreveport Auditorium, La. (18), Lubbock,
Texas (19) and Oklahoma City (21).

(Continued on page 20)
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BEST SELLING

iRhythm &Blues
Singles

+ STAR Performer—LP's registering greatest propertionate vpward progress this week,

Thiz  Last Weeks on This  Last Weeks on
Waek Week Title, Artist, Label, Ho. & Pub. Chart Week Week Title, Artist, Label, Mo. & Fub. Chart
1 THINK .. T T . 25 25 UNITED .. e Lo . 4
Aretha Franklin, Atlantic 2518 Peaches & Herb, Date 1803
(14th Hour, EMIJ- [Razor Sharp, HMt]
6 | COULD NEVER LOVE ANOTHER 40 I'LL NEVER DO YOU WRONG... .... . 4
ﬁ (After Loving You) _............... & ﬁ Joe Tex, Dial 4076 (Tree, BMI)
Temptatiens, Gordy 7072 (Jobete, BMI)
27 29 WEARITONOUR FACE ... ......  .... B
5 LICKING STICK . .. :
ﬁ James Brown & His Famous Flames, Km-g &166 i Celln; Cadel Onde (st SN}
Toecae/Luths "R ﬁ 32 A STONE GOOD LOVER .. ... .. 6
ﬁ B ngﬂ T'T‘WEM You !'l;?'?h' T T LT 7 Jo Armstead, Giant 704 (Colfam, BMI)
{IE.;JF':hu;'l.-flﬂirhl:rtblilﬂmnd,-'nuwnsuln. BMI) ﬁ i3 EE E‘rﬂﬁml}hl R R T 3
ry Wells, Jubiles elwom,

5 2 AINT NOTHING LIKE THE REAL THING. 9
Marvin Gaye & Tammi Terrell, Tamla 54163 30 30 LOOK OVER YOUR SHOULDER ... ... &
{Jobete, BMI) 0'Jays, Bell 704 (Ginrich, BMI)

b 4 TIGHTEN UP . 12 31 18 PAYING THE COST TO BE THE BOSS. . .12
Archie Bell & 1he Drelll. Atlantic 2478 B. B. King, Bluesway &1015 [Pamco/LIMC,
(Cotillion/Orallia, BMI) BT}

a 43 RIVER OF TEARS . 3
ﬁ 9 IEEE r-llllnnhllﬁiﬂ- l:n,,' Phil LA of Saul 313 Gene Chandler, Checker 1199 [Jaljrr'me E-MH
{ﬂandulinn,-",l!mﬁ Bﬂ?f E’M” 33 3? mTEHEH H“m-s 'lu_u . . . 5
8 3 SHOO-BE-DOD-BE-DOO-DA-DAY . ... . .10 Mad Lads, Vol 162 (East, BMI)
Stevie Wonder, Tomla 54185 [lobete, EME} 14 35 I'VE €OT TO HAVE YOU B
g9 7 DOES YOUR MAMA KNOW ABOUT ME .10 Fantastic Four, Ric Tic 139 (Mylo, BMI)
Bobby Taylor & the Vancouvers, Gordy 7096
; 35 24 DO YOU KNOW THE WAY TO SAN JOSE? 7
(Stein & Yan Stock, ASCAP) Dionne Warwick, sﬂptﬂ 12218

10 10 HAPPY SONG (Dum Dum) .. (sc/Blve Sess, ‘ASCAP)

11 12 LOVER'S HOLIDAY . ; Il.n Jimmy Holiday, Minit 32040 [.H.'L ASCAR)
Peggy Scott & Jo Jo Benson, 55§ Internationa 37 319 OH BABRY MINE o
A6 Dy A RIL 0. V. Wright, Back Beat 591 (Don, BMI)

‘E 21 GRAZIN' IN THE GRASS . :
38 338 | GOT YOU BABE . .
Hugh Masekela, Uni 55066 (Chisa, BMI} D e ts 4
2 46 Here comes THE JupeE .. ... Chris Mare, M)
Shorty Long, Soul 35044 (Jobete, BMI) 39 42 UNDERSTANDING 2

14 14 AMERICA IS MY HOME 4 Ray Charles, ABC 11090 (Metric, BMI)
James. Brown & s Fomous. Flames, King 6112 40 36 A BEAUTIFUL MORNING 5

na PR gk T ¥

15 16 I':i SORRY 5 Rascals, Atlantic 2493 (Slacsar, BMI)

Delfonics, Philly Groove 151 41 34 SUGAR (Don't Take Away My Can

iNickel Ehﬂt"El“hﬂ'j. BMI) live F:'u{F!all.lnn; Eug:un:IPn’rrrMuh:?rjhms ¢
fr 3 vesrer ove 2 (We Three, BMI)

Emokey Robinsgn & 1'h: era:]ﬂ Tan'ﬂa 541&?’ 42 41 A TOAST TO YOU

(Jobete, BMI) Louls Curry, M-5 203 (Chetkay/Brohun, BMI)

17 19 FACE IT GIRL, IT'S OVER . .. 4 — YOU SEND ME
H:Inl:;'lll'lrl-l:ln ;&DIIM ;l:!‘-l!r {Irwin, A!’-U.P] ﬁ Aretha Franklin, Atlantic 2518 ﬂfﬂﬂ! BMI] - A

18 15 SHE'S LOOKING GOOD . . .10
Wilson Pickert, Atlantic 2504 (Veytig, BMI) ﬁ — H&EE'EIHFH::HT?F:ETM]M s 1

19 11 (You Meep Me) HANGIN'ON . ... ... .. 9 :

Joe Simon, Sound Stage 7 2608 ﬁ — | AINT PARTICULAR . . g s 0
(Garpax/Alamba, BMI) lnhnn',.r Taylor, Stax 253 (East, BMI)
20 20 ;gUHEDH'T KNOW WHAT YOU MEAN . 46 47 :!J'II.IHS“U!JTIP!. 110;'33%““ Ry 2
.. .. . ivian Reed, Epic
Sém fll.'t nlal.}.-g mm;n: 2517 [Screen GEms-l:l::Imbia EMI)
]
N i 47 43 STONED SOUL PICNIC .
21 22 SAVE YOUR LOVE FOR ME . .3 5th Dimension, Soul City ?ﬁ& |:Tunu Fish EMI]
Bobby Bland, Duke 435 [Enphuh:alﬂ EMI'I' PEOPLE SURE ACT FU '
17 IF | WERE A CARPENTER o | m _ NNY
22 Lo H R L PR Arthur Conley, Atco 6588 (Bob-Dan, BMI)
' IN' ALONG ALRIGHT .. ... . 7 ﬁ — BE YOUNG, BE FOOLISH, BE HAPPY... . 1
- = LEIEEE’TTMQHEM E’JH {Fisher, BMI) Tams, ABC 11066 [Low-Twi/Low-5al, BMI)
24 13 COWBOYS TO GIRLS 14 | fy — saviNmycoRNeR . ... 1
Intruders, Gamble 241 1Ftamr Shlrp. EME? Dells, Cadet 5612 iEnnrad BMI)

Oakland Back To Oaklands

LOS ANGELES — Mrs. Ben
Oakland has repurchased her
husband’s publishing company,
Oakland Music, from Bonnie
Bourne, The company lists
around 300 copyrights including
“I'll Dance At Your Wedding,"
“I'll Take Romance,” “If I Love
Again” and “Cool Tango."”

The ©Oaklands have also ac-
tivated Beatrix Records with
Billy Daniels as their first artist.
Daniels’ first two songs are
“Maybe God Is Black,” written
by Oakland and Dan Shapiro,
and “Our Own Living Love
Song,” with Paul Hampton's
Ilyrics and Oakland's music.

Daniel’'s second Beatrix disk
will be “Target for Tonight” by
Oakland and Jack Elliott, and
“In Rome Do As the Romans

www americanradiohistorv com

Do"” by
David.

The label is setting up dis-
tribution and is seeking artists.
It operates from the Oakland's
Beverly Hills residence.

Oakland and Mack

Peer-Southern
Signs 2 Artists

NEW YORK — Jackie Paris
and Ann Marie Morse have
signed contracts with Peer-
Southern Productions. Paris, who
has recorded for ABC Records,
has won Downbeat, Playboy
and Metronome awards. Miss
Morse, a Canadian, has sung
with Maynard Ferguson and Kai
Winding, Del Serino, assistant
professional manager, is setting

Dunwich Move

CHICAGO—George Badon-
sky has sold the stock he held
in Dunwich Productions back to
the corporation. The former
vice-president of the independ-
ent production firm will an-
nounce his plans shortly.

Bill Traut continues as presi-
dent, Eddie Higgens as musical
director, and Paul Sampson as
head of the management divi-
sion, Windy City Artists. Ed
Cleland has joined Dunwich as
general manager.

Dunwich produces, among
others, the American Breed, and
also operates three publishing
companies.

up a recording schedule for
Paris and Miss Morse, who will
perform individually and as a
duo,
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DP-734, The Sarasota |.
Unique in its

field, the

Sarasota | is the

only nationally

known brand solid
state stereo

automatic retailing

: z o at $39.95.
e — Four-speed shock-mounted

S changer. Detachable speakers.

"-ui Separate tone controls. Three-piece

cabinet can be carried as a unit. Brown/ black
or olive/black tweed bouclé. $39.95* (45 RPM spindle extra)

by

DP-685, The Douglas 11. Solid state
DP-486, The Caribou I1. Solid state DPS-45, The Chandler IV. Solid state DTP-154. Portable eight-track stereo cartridge player. stereo automatic phonograph and
monaural four-speed automatic portable. four-speed manual portable. Two-tone Powerful solid state amplifier. Separate volume and tone AM radio. Four-speed shock
Front-firing speaker. Turnover cartridge. blue or red. Designed for carrying controls for each channel. Removable speakers. Operates mounted mini-changer. Turnover cartridge.
$29.95* (45 RPM spindle extra) ease, $16.95* on flashlight batteries or house current. $79.85" $59.95* (45 RPM spindle extra)

CONSOLE
YOURSELF
weor, [ HERE.

The Logan .
Exceptional DP-698,
performance The Norfolk V.
quality in a Solid state stereo
solid state automatic consolette
four-spead with tilt-down

’ . stereo manual front. Four-speed
]'Eﬂ'}ﬁ S I ; portable. full size changer.
. - Fek Two detachable speakers and Two side-firing

ELEUTR"} , W\ — separate tone controls make the Logan | speakers. Wood- ’
T ¥ an outstanding buy for the price. Three-piece grain finishes of
Wﬂnﬂs cabinet can be carried as a unit. Tan/brown tweed or walnut and mahogany.

blue tweed. $24.95" $79.95* (45 RPM spindle included)

The Montrose 1.
Solid state stereo table
DP-153. Solid state model automatic phonograph and AM/ DP-6B4, The Anniversary XI. Deluxe solid
DP-151. Solid state three-speed DP-152. Solid state three-speed AM/ FM radio/ phonograph. Built-in FM radio. Four-speed spring mounted state stereo portable with tilt-down
phonograph. Operates on flashlight AM radio/ phonograph. Operates on antennae. Uses batteries or house changer. Two side-firing speakers. front. Four-speed, full size changer.
batteries or house current. flashlight batteries or house current. Black-and-white Hand-rubbed oiled walnut cabinet. Detachable speakers. $59.95*
Lightweight. $19.95* current. Slide rule dial. $24.95* grained plastic case, $34.95° $99.95"* (45 RPM spindle included) (45 RPM spindle extra)

GO DIRECTLY TO : § 4 YOU WIN!
YOUR DECCA REP.
DO NOT PASS

FEODUOTS

Decca’makes
T, . the music.
0P-254, s You make
' The Bristol IV. 5
Deluxe sofid state steras the profit.
high fidelity automatic. Latest DP-496, The Dade |. For additional information write
deluxe changer, Four speakers. Adaptable Deluxe solid state stereo automatic table model. DEEL JK 36. Decca Dist. Corp.,

for tape cartridge. Jacks for auxiliary speakers. Attractive Four-speed mini-changer. Two side-firing speakers. 445 Park Avenue, New York City,
bronze cabinet. $149.85* (45 RPM spindle included) In walnut veneer, $69.95* (45 RPM spindle included) *Suggested retui price

Prices siightly mgher In Southeest and Wesl.

wwWw americanradiohistorv com
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Rhythm & Blues

SOUL SAUCE

® Continued from page 18

MAKIN' SMOKE: Solomon Burke, “Save It" (Atlantic). . . .
Deon Jackson, ] Need a Love Like Yours™ (Carla). . . . Al Wilson,
“The Snake" (Soul City). . . . Gene Chandler, “River of Tears"
(Checker). . . . Freddie Hughes, "Send My Baby Back” (Wand). . . .
Timothy Carr, “Gone" (Hot Biscuit). . . . Dionne Warwick, “Let Me
Be Lonely” (Scepter). . . . Vivian Reed, “Yours Until Tomorrow"
(Epic). . . . Hueys, “Co0-Coo Over You" (Instant).

* * *

MAKIN' FIRE: Wilson Pickett’s, “I'm a Midnight Mover” (At-
lantic). . . . Arthur Conley, “People Sure Act Funny” (Atco). . .
Tams, “Be Young, Be Fooligh, Be Happy” (ABC). . . . Precisions,
“A Place” (Drew). . . Bobby Bland, “Save Your Love for Me" (Duke)
. . . Ray Charles, “Understanding” (ABC). . .
Pen in Hand” (Atlantic). . . . Jimmy Holiday, *
(Minit).

. Billy Vera, “With
Spread Your Love”

* * &

FIRE & SMOKE: Dells, "Stay in My Corner” (Cadet). . . .
Aretha Franklin, “You Send Me" (Atlantic). . . ., Hugh Masekela,
“Grazing in the Grass" (UNI), . . . Shorty Long, “"Here Comes the
Judge” (Soul). . . . Ray Charles, “Eleanor Rigby" (ABC). . . .
Jean Wells, “Try Me & See” (Calla). . Fantastic Johnmy C,

. Smokey Robinson
. Jo Armstead, “A Stone

“Hitch It to the Horse" (Phil-L.A. of Sﬂ;;lli'. i
& the Miracles, “Yester Love” (Tamla). . .
Good Lover” (Giant).

JAMES BROWN, now in Vietnam at the close of his 16-day Far East
tour, waits for his flight to be called at Kennedy Airport, prior to his
departure. At left is Gertrude Sanders, wardrobe co-ordinator. On
Brown's right are dancer Ann Norman and singer Marva Whitney, part
of Brown's 22-member revue on the USO-sponsored tour. Brown will
return to New York Wednesday (19) for the National Soul Festival at
Yankee Stadium.

J

IS SUmmer power

inchuding: RBFPE'“':;
U u Pt AW E
| The Midnight Hour

Mongo

Cold Sweal
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COLUMBIA RECORDS
S SUMMER SALES.

C5 9653

the more
you GIVE

HEART FUND

More will
LIVE
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BEST SELLING

Weaks on This  Last Weeks on
eek Week Title, Artist, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chart
TEMPTATIONS WISH IT WOULD RAIN 5 ﬁ 31 THE PROMISE OF A FUTURE . o 3
Gordy (Mo Mono); 7072 (5) Hugh Maszekela, Uni (Mo Mono); 73028 (5)
LADY SOUL . . 18 27 25 SWEET INSPIRATIONS 12
Aretha Franklin, Atlantic 8174 |!J'-."|] Atiantic B155 [Mm); 5D B155 LS]
0 BI7a (3
) 28 30 SMOKEY ROBINSON & THE MIRACLES
DOCK OF THE BAY . .. ... .o 14 GREATEST HITS, VOL. 2 .. .. .18
Otizs Redding, Volt 419 (M); 5 419 [51' Tamla T 280 (M); TS 280 (5)
VALLEY OF THE DOLLS : 16 ﬁ 35 DOIN' OUR THINE
E;%HEHWFSTIEI:. Scepter (Mo Mono; Booker T & MG's, Stax [No Mono); 724 :53
30 29 GROOVIN' WITH THE SOULFUL STRINGS 30
PORTRAIT OF RAY 10 Cadet LP 796 (M); LPS 794 (5)
Ray Charles, ABC [No I".I'I{:-nﬂ]; ABCS 625 tSJ
31 34 A DAY IN THE LIFE 35
STEVIE WINDER'S GREATEST HITS 8 Wes Montgomery, ABM LP 2001 (M);
Tamla {No Mono); 282 (5] 5P 3001 (5)
. . B 19 39 TAKE TIME TO KNOW HER 5
EE\EEEIEIP!ASWE :Supre-mEE ‘Matown I:l'-ll:r Percy Sledge, Atlantic (No Mongo); SC 8180 I5]'
L 33 19 DANCE TO THE MUSIC
ELECTRIFYING EDDIE HARRIS 15 5y & the Family Stone, Eplc LN 24371 (M);
Atlantic 1495 (M); SD 1495 (5) , BN 26371 (5)
' 34 37 FOUR TOPS GREATEST HITS .39
GOT THE FEELIN 6
_Eamﬁi Brown & Hiz Famous Flames, Motown M 652 (M); S 662 (S)
King (Mo Maneo); 1031 (5) 35 33 THE GREAT MARCH TO FREEDOM . o ;
EASY 4 Rev, Martin Luther King JIr., Gordy
Mancy Wilson, Capitol (No Mono); ST 2909 (5] (No Mono); 906 (S)
THERE IS . .. [ 36 38 DIANA ROSS & THE SUPREMES
Dells, Cadet (No Monc); LP 804 (5) EEF!TEEJE ﬂ'atsu VLT 37
TO RUSSELL, MY BROTHER, WHOM ok it
| SLEPT WITH : 11 37 40 IN SEARCH OF FREEDOM = .
Bill Coshy, Warrier Bros,-Seven Arts [H|:| Maeno); Dr. Martin Luther King Ir., Mercury
1734 (5) (Ho Monol; SC &1170 (5]
DOWN HERE ON THE GROUND ! IR 42 LDOK ARODUND . 4
Wes Montgomery, ABM (No Maona); LP 3006 (5) Sergio Mendes & Brasil M A&M (No Mnnnh
FEELIN' BLLUESY . 5 5P 4137 (5)
Gladys Knight & the Pips, Soul (Na Maona); 19 41 TEMPTATIONS GREATEST HITS . .B0
f_.q?ﬂ {!?I]EAHS | LOVE YOO i Gordy 919 (M); 5 919 (5)
Delfonics, Philly Groove (Mo Mﬁriu] i | 40 44 JIMMmY 5”"“'5 GREATEST HITS ... ... 3
LP 1150 (5 Blue Mate (Mo Maono); BET 82901 ([5)
WE'RE A WINNER 17 41 45 THE GRADUATE
Impressions, ABC ABC &35 (M); ABCS &35 (5) Soundtrack, Columbia (No Mono); €S 3180 (S)
FEELIN' GOOD 16 42 36 ONCE UPON A DREAM 15
Lou Rawls, Capiral {(No Mnnur, 5T 25454 [5] Rascals, Atlantic B1&9 {M} ED E]ﬁ'if {5]
| HYE A DREAM e, B 43 32 SOUL SERENADE @ . ks kit i
RHev. h:.:a.rli:ln I_.I_I;Ehegztéin[ }Jr., 20th Century-Fox Willie Mitchell, HI (No Meno); SHL 32039 (5)
. 44 47 JERRY BUTLER'S GOLDEN HITS LIVE 2
“I‘llluum JIEHlIiH P ST IR . Mercury MG 21151 (M); SR &1151 (85)
Fin BPVES B IH a%; l.'.l
(No Mono); 5 925 (S) ? 45 48 EI; a}IF AND ;WIJ.E e 12
IN A MELLOW MOOD . 27 | cre 92%“?;] ul Lity M)
Tempiations, Gordy 924 [Mll 924 [Ein
I ;
THE GOOD, THE BAD & THE UGLY . 12 = - EAU#H% 'll'l'.'aﬂ'llﬂl‘-li.’ﬁ .y H“? . 37
lﬁgﬂil{;ﬂ:kfﬂlmﬂ!ﬂ Artists UAL 4172 (M); Scepter SRM 565 [M); SFE 5&5 ()
HISTORY OF OTIS REDDING .25 S A LARER D N MM, THE WY 5
YOI 418 (s & 418 (3) Aretha Franklin, Atlantic 8139 (M); !
'll'ﬂcl'llﬂlliirrll%““n MYSELF WHEN YOU . 5D 8139 (5)
: - 48 50 UP POPS RAMSEY LEWIS 3
B & 1 [ "
e SO SN s i o S R 3
9 —
Tl
;EEHHE;BH%ISI}EFIM Drrrli, Atlantic iHn Mnnn]l > ﬁnn;;ﬁa?;; mana {n1umb|u {Hn M"M]’
— THE MAGIC GARDEN o - 1
FLIP WILSON YOU DEVIL YOU . .. 4 @ Sth Dimension, Soul City (No Mane);
Atlantle (Mo Mono); SC BI7S® (5) SCS 92001 [5}

hm & Blues
LP’s

——vooor——rrenr=ah radioRistory com

MALIBUS “"SUMMERTIME"

BOBBY
BLAND

“SAVE YOUR
LOVE FOR ME”
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“COMPETITION

AINT
NOTHING"

BACKBEAT 588

DUKE - PEACOCK RECORDS
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(BILLBOARD AUGUST 17)
explores Blues In-depth . . .
lts many derivalives and

ifs "hip"” influence

on the infernational

music scene foday.

CONTENT

A Complete Directory Section
Cream of the Soul Catalog

Rhythm and Blues Discography
Artist Discography of Singles
Artist Discography of LP’'s
Label Discography

PLUS — FEATURES including:

Piano Blues

Blue-Eyed Soul

Blues Bands

Group Choreography

British Soul

Poetry and Imagery of Classic Blues

Blues Guitar Styles
The Harmonica as a Blues Instrument
Special Report on Leading In-Person Theate

Add your sales message
fo Billboard's SOUL Annual
for mass, year-long
exposure and a bonus

merchandising program.

e WORLD OF SQUL will accompany the
weekly Billboard issue to our roster of
more than 28,000 paid subscribers
internationally.

Bonus distribution at NATRA's Conventio
in Miami, July 31.
Complimentary copies to talent booking

| Ie SOUI Id influentials at fairs, agencies and college

around the nation.

Mailing to VP's at top R&B radio

stations across the nation.
BE PART OF THE ACTION—
Reserve Your Ad Space for the
WORLD OF SOUL Now!

FORMAT
Size — 8%2" x 11”7

Over 100 pages
Four-color cover
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SUPER HIT POWER

35

A

ATLANTIC

# THE ROBERT STIGWOOD ORCHESTRA

2 ARETHA FRANKLIN
ARETHA NOW
Atlantic SD 8186

# JOE TEX
SOUL COUNTRY
Atlantic 5D 8187

% SOLOMON BURKE
PLAYS BEE GEES' HITS | WISH | KNEW
Atlantic 50 8155 Atlantic SD 8185

History of Rhythm & Blues

VOLUMES Vv & VI

#_voL5s THE BEAT GOES ON-1961-62 Atlantic S0 8153

‘History & ‘Rhyvthm & “Blues

EARLY IN THE MCRMIN
LITILE EGYET ((ING-¥ANG|
ETAND BY ME

LAST MIGHT

' BLUE

YOU DON'T MISS YOUR WATER
CRY TU ME

| FOUND A LOWE

GREEN ONITNG

P 0N THE ROOF

SEE 5EE RIDER

THESE ARMS OF MINE

THE OO

+-VoL.E ON BROADWAY-1963-1964 Atlantic 5D 8194

O BROADWWAY

HELLD STRANGER

iF vOU MEED ME

JUST OME LODX

LAND OF 7 000 DAMCES
MASHED POTATOES

I |WHD HAYE ROTHING|
WALKING THE DOG
TAIN'T NOTHIN TO ME
I'M GIONNA CRY

I'VE GOT WO TIME TD LDSE
MERCY, MERCY

HOLD WHAT YOUVE QOT
MA. PITIFUL .

JUST OUT OF AEACH (OF MY TWO EMPTY ARKS)

RAY CHARLES
THE COASTERS

BEH E. KING

THE MAR-KEYS
SOLOMOMN BURKE
THE IKETTES
WILLIAM BELL
SOLOMOMN BURKE
THE FALCOMS
BOOKER 7. & THE MG'S
THE DRIFTERS

L& VERN BAKER
OTIS REDDING
HUFLUS THOMAS

THE DRIFTERS
BARBARA LEWS
SOLOMON BURKE
DORIS TROY
CHARS KENMER
MAT KEMDRICK & THE SWANS
BEM E HING
AUFUS THOMAS
THE COASTERS
WILEON FICEETT
CARLA THOMAS
oo DON COVAY
.. JOE TEK

OTIS REDDING

www americanradiohistorv com

WILrON PICKETT :
THE
IMIDNIGHT MOVES

3 THE RASCALS GREATEST HITS
TIME PEACE
Atlantic SD 8130

+ WILSON PICKETT
THE MIDNIGHT MOVER
Atlantic SD 8183

# CISSY DRINKARD & THE SWEET INSPIRATIONS
SONGS OF FAITH & INSPIRATION
Atlantic 5D 8182

# THE SUPER HITS—VoOL. 2
Atlantic SD 8188

* HERBIE MANN

MANDALA
SOUL CRUSADE WINDOWS OPENED
Atlantic SD 8184 Atlantic SD 1507

% THE APPLE PIE MOTHERHOOD BAND
Atlantic SD 8189

3 BEACH BEAT—VOL. 2
Atlantic SD 8191

ROLAND KIRK
the tear

-
= & . "
- 3w s F -
ot i
" . 4
5 = T F
- = " i 5 i .
. by
3 s -
T -

OF VIRGINIA

% ROLAND KIRK
THE INFLATED TEAR LIFT EVERY VOICE AND SING
Atlantic SC 1502 Atlantic SD R-D16
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ON ATLANTIC/ATCO

# CREAM

EDDIE HARRIS

| W ST j.l{ﬁf.f_fpu-' —

PLUG ME IN

+ EDDIE HARRIS
PLUG ME IN
Atlantic SD 1506

¥ DAVID NEWMAN
BIGGER & BETTER
Atlantic SD 1505

WHEELS OF FIRE (DOUBLE LP)

Workin'on_a §iboo0y Thing
o

#: BARBARA LEWIS

WORKIN' ON A GROOVY THING
Atiantic SD 8173

CHORALE
“HIS NAME IS WONDERFLLT

THE WALTER ARTIES CHORALE
HIS NAME IS WONDERFUL
Atlantic SD R-017

Atco SO 2-700

# THE IMMORTAL OTIS REDDING
Atco SD 33-252

% THE NEW YORK ROCK % |RON BUTTERFLY
& ROLL ENSEMBLE IN-A-GADDA-DA-VIDA
Atco SD 33-240 Atco SD 33-250
] 02

WIDE WORLD FITS

TTER R TTRART 4 B SIS TH TN

| A S 0 |

# THE STRING-A-LONGS
WIDE WORLD HITS
Atco SD 33-241

% THE BLUE YUSEF LATEEF
Atlantic SD 1508

-y

PRESENTING GLORIA GRIFFIN

GOSPEL'S QUEEN
Atlantic 50 R-018

» Awvailable on Ampex Stereo Tapes

BO GRUMPUS
BEFORE THE WAR
Atco SD 33-246

AT MCCORMICH Telis it Likelt is

PAT McCORMICK
TELLS ITLIKEITIS
Atco SD 33-242

VARELE A FUDER

LR [t LN

% VANILLA FUDGE
RENAISSANCE
Atco SD 33-244

¥ KING CURTIS
SWEET SouL
Atco SD 33-247

IKE & TINA TURNER
S0 FINE
Pampeii 5D 6000

UL
NEWF

T
1T
=

MEET JACK REND
Atco SD 33-251

Coming Soon!

¥ BEE GEES
IDEA
Atco SO 33-253

www americanradiohistorv com
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% BUFFALO SPRINGFIELD
LAST TIME AROUND
Atco SD 33-256
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the facts “

with them ¢

. . . in one package—
BILLBOARD'S
INTERNATIONAL
BUYER'S GUIDE

Referred to and
respected, it's the
Business Directory
that takes an
international look at
the heart of the music
industry. Fact packed,
the Ninth Annual
Edition is expanded,
enlarged and updated.

PUBLISHED: AUG. 24.
AD DEADLINES:
Domestic, JULY 15.
International, JULY 8.

Biloears

Billbeard
Billoeard
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New Album Releases

] COLUMBIA

BRAHMS: SERENADE IN A—N.Y. Philharmonic
(Bernstein); M5 7132

ROBERT CRAFT—The Muszlc of Arnald Schoen-
berg Vol, B; M25 7BOD

DUKE ELLINGTON'S Greatest Mits; C5 9429

PHILIPPE ENTREMOMNT Plays & Conducts
;ﬂnﬂ:;n-talhglum Musicam of Paris; M5
1

EDDIE MARRIS—Here Comes the
CS D481

MAHALIA JACKSON Sings the Best-Loved
Hymns af Dr, Martin Luther King; 5 96856

KENMNEDY /NIXON—The Great Debates 1980;
D2L 372

A& LA CARAVELLI & HIS MAGNIFICENT
STRINGS—La, La, La; CS 9490

MICHELE LEE—L. David Sloane & Other Hifs
of Today; C5 9682

ELECTRONICS & PERCUSSION FIVE REALIIA-
TIONS BY MAX NEUMAUS; M5 7139

EUGEME ORMAMDY/PHILADELFHIA ORCH.—
Waltz of the Flowers; M5 7133

YARIOUS ARTISTS—Ballad: & Breakdowns of
the Golden Era; C5 9560

[] CROSSROADS

BARTOK: 44 DUOS FOR VIOLINS—Andre
Gertler/Josef Suk; 22 14 0208

BLOCH: VIOLIN CONCERTO/SUITE HEBRAI-
QUE—Prage Symphony Orch, (Rehan);
42 14 0212

STRAVINSKY: SYMPHONY OF PSALMS/MAR-
TINU: PROPHESY OF ISAIAH—Czech Phil-
harmonic (Ancerl); 22 16 0214

[] DECCA

The Smooth Country Sound of REX ALLEN;
DL 75011

WILMA BURGESS—The Tender Lovin' Counfry
Sound; DL 75024

JIMMIE DAVIS' Greatest Hits; DL 74978
RED FOLEY'S Greatest Hits; DL 75003

JAN HOWARD—Count Your Blessings; Woman;
DL 75012

LORETTA LYNN'S Greatest Hits; DL 75000
JIMMY MARTIN—Tennessee; DL 74994

BILL MONROE'S Greatest Hits; DL 75010
BILL PHILIPS—Country Action; DL 75022
WEBB PIERCE'S Greatest Hits; DL 74999

THE TERRIFIC TEXAS TROUBADOURS; DL
75017

ERNEST TUBE'S Greatost Hits; DL 75004

KEITTY WELLS/JOHNHNY WRIGHT—We'll Stick
Toagether; DL 75024

KITTY WELLS" Greatest Hits; DL 75001

THE WILBURN BROTHERS' Greatest Hits; DL
75002

-] DOT

PETE KING CHORALE—10 Years of Grammy
Award Winning Songs; DLP 25859

THE SOUND SYMPOSIUM—Paul Simon Ins
terpreted; DLP 25871

BILLY VAUGHN—Quietly Wild; DLP 25857

] EPIC

CHARLIE RICH—5et Me Free; BN 26376

[] FANTASY

Creedence Clearwater Revival; B382

] FORTRESS

JOE NEWMAN QUINTET-0 Sing to the Lord
8 New Song; 12 2148-74

[] GORDY

DR. MARTIN LUTHER KING JR.—.
Last; 929

(] HARMONY

ERROL GARMER—One More Time; HS 11
BENNY GOODMAN—Sing Sing Sing; HS 11

[J JUBILEE

Sounds of Modification; JGS BO13

] KAPP
SILVER AFPFLES; K5 3542

[] LONDON—PHASE 4

EDMUNDO ROS & HIS ORCH.—5irings Lating;
P 44107

TCHAIKOVEKY: MNUTCRACKER SUITE SERE-
MADE FOR STRINGS; London Festival Oreh.
{Stanley Black); SPC 21022

1 MAINSTREAM

CARMEN McRAE “Live” & Walling; S5 4110

HUGO MONTEMEGRD & HIS ORCH.—S5Slaughter
on 10th Avenue; 5 &111

The Best of MORGANA KING—5 4109

1 MGM

CHRYSALIS—SE 4547
su?unagrnc:-ﬂnm A Space Odyssey; S1E
a

] NASHBORO

REYV. MORGAM BABB—The Essential Character
of the Church; 7059

ESTHER FORD—Profile of a Greal Lady; 7054

ludge;

.+ o Fres af

268
271

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

JUNE 22, 1968, BILLBOARD

BROTHER JOE MAY—|'ve Been Dipped In the
Water; 7057
THE SKYLARKS—Good News; 7058

[0 ODYSSEY

DERUSSY: PRELUDE A L'APRES-MIDI D'UN
FAUME—Viennma State Opera Woman's
ul!.'ll:;;uq.-"nl'lennl Sym. (Oberman): 12 14

(] PHILIPS

MOZART DIVERTIMENTD IN E FLAT MAJOR—
Grumiaux Trio; PHS @00 173

(] PROJECT 3
The Real PEARL BAILEY—PR 502250

[1 RCA VICTOR RED SEAL

RIMSEY-XORSAKOFF: SYMPHONY NO. 2 (An-
tar); LM 3022, LSC 3022

] REPRISE

LEE HATIELWODOD-Love & Other Crimes;
G297, RS 4297

] TOWER

SOUNDTRACK—WIild In the Streets; 5099

[1 WARNER BROS.

ORIGIMAL CAST—NMew Faces of "48; BS 255!

] WESTMINSTER

BACH: CANTATAS MNOS, 106-140—Vienna
State Opera Orch. (Scherchen); WiT 14394

PAUL BADURA-SKODA & JOERG DEMUS Play
Schubert: WST 14344

BEETHOVEN: MOONLIGHT/FATHETIQUE/AP-
PASSIONATA SOMATAS — Badura-Skoda;
WST 14274

BLOCH: SCHELOMO/BRUCH: KOL NIDREI
CANIOMNE—Philadelphia Symphony Orch.
of London (Rodtinski); WST 14985

JULIAN BREAM-—Guitar Music of Villa Lobos
& Torroba; WST 14983

_ﬂ.;-ab.\'l MWitem,
£ EPFPIC F

g AN

Cilily &S0 AE FLAnT
S BRI [ T

Fleetwood Mac BN 26402

COPLAND: APPALACHIAN SPRING/RILLY THE
KID/FANFARE FOR THE COMMON MAN/
EL SALON MEXICO—National Symphony
Orch of Wash. D. C. [Mitchell); W5T 14284

GLIERE: ILYA MOUROMETI RED POPPY
BALLET SUITE—Scherchen, Cond.; WST 212
HAYDM: SYMPHOMY WO. 88 B 92—0Orch of
"ITE 11E:nna- State Dpera (Scherchen); WST

HOMEGGER: PALCIFIC 231 —Philharmonic Sym-
phony Orch, of Londan ([Scherchen); W3T
1 4485

MOZART: FOUR HAND PIAND MUSIC—Badura-
Skoda/Joerg Demus; W5ST 149856

PROKOFIEFF: THE FLAMING ANGEL—lane
Rhodes/Paris Opera; WS5T 300

SCHUBRERT: IMPROMPTUS O 90 & 142—Paul
Badura-Skoda; WAT 14988

TUSKEGEE INSTITUTE CHOIR
Spirituals; WET 14989

WIDOR: SYMPHONY NO. 5 & %S—Marcel

(Dawsonj—

Dupre; WST 14871

Now They're Here On

pe\// 775
s EPIC =

s—"71\\>

® VEPICY, Marcs Heg. T.W, PRINTED IM U.G.A,

WWW americantagdlonisiory com e
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It can be worth over$100 to

This little book can get a family of
four over $100 in discounts arnund the
state of California. And you can get it free
only with an American Airlines ticket to
the West Coast.

The book is available at American's
ticket offices, or through your Travel Agent.

We call it the "California Treasure

fly to California with us.

Chest"" book, and a quick flip through it
will tell you why. It's loaded with discount
coupons on most of the things people go
to California to see and do.

They'll get up to 509, off on tours,
cruises and museums. On restaurants
nightclubs, horse races, movie studios —
even on a gold mine and a burro farm.

Fly the Amencan Way

Amencan Alﬂlnes

In all, the discounts are good tor over
50 attractions stretching from San Fran-
cisco to Tijuana. Which is some stretch.

Our "California Treasure Chest"
book turns California into the world's
biggest discount operation. American
will be glad to fly you there to get in on
the bargains.

v .
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‘Summer Substitute’ Campbell to
Be a TV Star for All Seasons

- NASHVILLE — Capitol art-
ist Glen Campbell, who will
host the Smothers Brothers sum-
mer replacement show, expects
a CBS-TV show of his own in
January,

In an interview (with Ralph
Jdmery) recorded here, Camp-
bell said he also will take time
to do a western movie, and will
do additional recordings with
Bobbie Gentry for a duet al-
bum due out in the fall, Asked

if he would utilize country art-
ists during his summer network
stint, Campbell said that one
show in August would be a
“country special” featuring
Johnny Cash and “several other
Mashville artists.” The singer
said he was leaving the selec-
tion of the performers to the
]:rr{'.-d1..1|::||:1'§4'= of the show.
Campbell said the openin
and closing themes of the sumE
mer show would be “Gentle on

Light President of
Nashville NARAS

NASHVILLE —Don Light
has been elected president of
the NARAS chapter here, suc-
ceeding Buddy Killen of Tree
Music. Light heads his own
talent agency, dealing in gospel
music.

Bob McClusky, Acuff-Rose,
was named first vice-president;
Jim Vienneau, MGM, second
vice-president; John D. Louder-
milk, Windward Side Music,
third vice-president; Roger So-
vine, Show-Biz Music, secre-
tary, and Cecil Scaife, Colum-

n, treasurer.

The elections were made by
the board of govermors who,
earlier, were elected by the
membership.

MNewly named to the board
of governors were Teddy Bart,
named in theé vocalist category;
Kelso Herston, Capitol, named
as conductor; Jim Stewart, Stax

& Volt Records, a&r; Billy
Sherrill, Epic-Columbia, and Al
Gallico Music, songwriter; Tom
Sparkman, Columbia, engineer;
Tupper Saucy, RCA Victor, mu-
sician; Don Tweedy, arranger;
Bill Williams, Billboard, literary
editor; Archie Campbell, RCA
Records, spoken word;, Danny
Davis, RCA Victor, and Jimmy
Key, Key Talent agency, gover-
nor-at-large. Each will serve for
two years,

Light, who served the previ-
ous year as membership chair-
man, had boosted active mem-
bership in the Nashville chapter
from about 350 to 500. Mem-
bers of the board of governors
who still have a year to serve
are Merle Travis, Grady Mar-
tin, Felton Jarvis, Jack Clement,
Glen Snoddy, Jerry Reed, Bill
McElhiney, Tandy Rice and
Minnie Pearl.

Nesmith Cuts 6 Sides With
A "Triple-Header’ Sound

NASHVILLE—A concept de-
scribed as “folk-rock-country”
was utilized by Mike Nesmith,
the musically talented member
of the Monkees, who cut six
sides here under the guidance
of RCA Victor's Felton Jarvis.

Jarvis handled the direction,
although Nesmith is the pro-
ducer of what is eventually to
be a 24-cut double LP. Two
other albums already are in the
can and will precede this.

Each of the four members of
the group will be featured on
six of the cuts of the album,

and Nesmith chose to do his
here.

“Nashville is the best place
for music; it's that simple.” Nes-
mith said said. "I like the studio
(RCA Victor), but the musicians
are the greatest.” Among those
used were Sonny Osborne,
Lloyd Green, Wayne Moss, Har-
old Bradley, Kenneth Buttrey,
David Briggs, Bobby Dyson,
Buddy Spicher and Jerry Carri-

gan.
All the material recorded by
Nesmith was original. He has
(Continued on page 33)
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ELTON BRITT, third from the left, is flanked
during the recent television presentation by

top industry figures

Country Music's first gold record to the CMA Hall of Fame. Left to
right: Charlie Lamb; Juanita Jones, ASCAP; Britt; .Frank Jones,
Columbia; WSM's Ralph Emery, and writer Vaughn Horton.

A VYictor's Britt of

My Mind,” and “Natural to Be
Gone," both written by John
Hartford, and performed by
Hartford on the show. “The
program will have the same
basic format as the show which
goes on in the winter,” Camp-
bell said. He indicated that he
would even use the Smothers
Brothers as guests,

Campbell said Miss Gentry is
now in England doing some TV
work, and that he would soon
fly to London to do one of her
shows, and she would recipro-
cate.

The Arkansas-born singer said
he was selected for the sum-
mer work of the Smothers Broth-
ers show after doing a guest
appearance on the Joey Bishop
program. Network officials later
approached him, he said, on
the idea of beginning his own
series in January.

His recording of the John D.
Loudermilk tune “I Wanna
Live" twice has hit the top of
the country chart this spring.

Prior to the taping of the TV
show, Campbell's only previous
“acting" role was that of play-
ing the part of a guitar player
on one episode of “The FBI."
The movie he will make is in
serialization in a national con-
sumer magazine and will star
John Wayne.

Fans Going fo
Mir. for Disks

SHREVEPORT — Country
music fans are forced to buy
records directly from manufac-
turers in some cases because
they are unable to buy them in
retail shops, according to Don
Logan, promotion director of
Paula Records.
 Logan said his firm is “exert-
ing every effort” to increase the
awareness of shops and one-
stops to the financial potential

of country music,

He accuses many of the shops
of failing to check on the avail-
ability of country records, choos-
ing instead to dismiss all re-
quests. Logan said there could
be a return to the era of mil-
lion-selling country records if
the shops and one-stops would
co-operate. He said his firm is
crusading in this regard. Logan
also announced that Gene
Wyatt, former Mercury artist,
has cut his first release for
Paula, and it is due for im-
mediate distribution,

Barbour Signs
Homer Lee

DALLAS—Grover Barbour,
Reading, Pa., producer, has
signed mod country singer

omer Lee, of Dallas, to an
exclusive recording contract for
his Bee Productions, new label
distributed by Amy-Mala-Bell.
Long-term deal, which calls for
Lee to record a minimum of four
albums, was made between Bar-
bour and Lee’s Dallas agent,
Charles Wright.

For the past three vyears
Homer has been featured at-
traction at the Aragon Ballroom,
Dallas, He will jet to Camden,
N. 1., June 23 to cut his first
album for Barbour,

] i e—
.‘ i
L B

NEWLY NAMED OFFICERS of the Nashville chapter of NARAS, Left to

: k row: John D. Loudermilk, vice-
o B Sovine, secretary, and Cecil Scaife, treasurer.
neau, vice-president, and Don Light, president.

vice-president; Ro
Front row: Jim

- Bob McCluskey,

Lewis Scoring Successes on
New Records, Country Style

MEMPHIS—Jerry Lee Lewis
is selling more records as a
country singer than he ever sold
as a rock 'n' roll artist in the
late 1950's, according to his
manager, Ray Brown of Na-
tional Artist Attractions. He said
most of the Lewis popularity
from his peak 10 years ago un-
til now has been overseas. Sud-
denly, in the country idiom,
he has recaptured the Ameri-
can audience.

His new album, all country,

reportedly sold more than 33.-
000 in less than two wecks. His
new single already is a six-figure
seller. A second album is in the
works Smash, and Brown
said it would be a fold-out, the
first such for the Memphis sing-
er who records in Nashville,

Lewis will leave for London
in July for a TV special with
Jack Good, then will play con-
certs across the Continent, Lewis
has worked a month in Europe
each year.

Loretta Lynn’s Act

Corrals Rodeo Fans

GOODLETTSVILLE, Tenn.
—It was intermission, but the
thousands in the stands weren't
off in quest of the concessions.
They were, instead, keeping
watch on the portable stage at
the end of the plowed ground
in front of the corral which
separated the Longhorns from
the performer.

The performer was Loretta
Lynn. It was her rodeo, and
she was (literally) in her own
back vard, and the show with
a strong family flavor was un-
mistakably hers. So was the
audience.

Dressed in skin-tight spangled
cowboy outfit, she came on
strong with “Blue Kentuc
Girl,” and followed this wi
her succession of hit songs such
as "“"What Kind of a Girl Do
You Think I Am,” “Don’t Come
Home a Drinkin'" and “Fist
City."” She also teamed with
Doyle Wilburn in “Sweet
Thing."

Eagr-lier the show had in-

cluded J. Lee Webb, a Decca
artist and talented performer,

who is Miss Lynn's brother;

Peggy Sue Wills, a new and
promising .artist, who is Miss
Lynn's sister; and Loretta’s twin
daughters, who agg::rn:d with
“Uncle Doyle” W ;

The show produced one big
surprise: the Wilburn Brothers
(Teddy and Doyle) appearing
together on stage for the first
time since their road break up
of last year. It was a special
“favor” for Miss Lynn, and it
won't be ted until next
October in Monroe, La.

The Loretta Lynn appearance
was fast-moving, too fast, in
fact, and too condensed. It was
difficult to tell whether people
had really come to see the rodeo
(it was a particularly good one)
or to hear Miss Lynn sing. Each
is a good reason, and the rodeo
has been setting attendance rec-
ords. On stage or in front of a
cattle fence, Loretta Lynn is a
crowd pleaser.

Nashville Scene

The WWVA Jamboree is pick-
ing up performance tempo, with
appearances scheduled in the
weeks ahead by Hmnk Willlams
Jr. & the Cheatin’ Hearls, the
Drifting Cowboys, the Blue Ridge
Fo lﬂ:— has und e a

as ergome a
:h"irﬂ round of surgery, and still
ocker Amdy Hope of ‘Wheeling
jockey o ng,
still hospitalized. . . . Billy Gee,
of Stop Records, started his career
in Pennsylvania and now lives in

the Chicago area. He is playing
clubs in the midwestern area. . . .
Dick Rich was one of the top 10
winners in a ftalent hunt by a
national beverage producer. He
will sing the t's jingle, and
make personal appearances, He is
managed by Jack Twrmer of J. B,
Artist Management, . . . Cheryl
Pool, Paula’s pretty vocalist, has
signed an exclusive personal man-
agement comtract with Entertain-
menl Associates, Inc. of Holly-

wood.
(Continued on page 32)
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E Billboard SPECIAL SURVEY For Week Ending &/22/68
% STAR Performer—Sides registering greatest proporiionate upward progress thic week.
TITLE, Artist, Label Weeks on | This Last TITLE, Artist, Label Weeki on
e IeveS L'hkh 'Hﬂi Mumber & Publisher Chart l‘llit Week Number & Publisher Chart
SETTICER 1 | WANNA LIVE . a1 | )y 56 BEPROUD OF YOUR MAN .. ... 3
Award Glen Campbell, Eapur-nl 2146 Wu'mdward S-de, { Parter Wagoner, RCA Victor 47.9530
I BMI) (Forrest Hills, BMI]
2 3 DIVORCE 6 oy 45 1BELEVE N LOVE ;'3
Tammy Wynelta, E]:ﬂc 10315 (Tree, BMI) | [EITWWII.:L Hgﬁﬂn, Columbia 44501
urp, e
3 2 SWEET ROSIE JONES 10 a
& hi k Capitel 2142 70 A NEW HEART ..
[BE'F{..Z %-.:;:5 HMIJE Rk, a|:|| : Ernie Ashwaoarth, Hl.Lhun- 15!]3 Mcuff F'.{:EE,. BMH
42 42 SMALL TIME LABORING MAN . .11
ﬁ . ﬁﬂv 'E.JF" .ﬂ"ﬂﬁ' Artists 50292 ' George Jones, Musicor 1297 (Glad, BMI)
{Unart, BMI)
@) 49 YOU OUGHT TO HEAR MECRY ... .. 6
5 5 THE IMAGE OF ME 14 Carl Smith, Columbia 4448& [Pamper, BMI)
Conway Twilly, Decca 32272 ni'lue. EMIJ au 46 HOW SWEET IT IS (To Be In Love
1]
8 ITS OVER e & W W) i ey 7
ﬁ Eddy Arnold, RCA Victar 47.9525 | Jack Reno, Jab 9015 (Tree, BMI)
{Honeycomb, ASCAP] i
45 44 WILD BLODD . G
ﬁ 12 THE EASY PART'S OVER . .. . ......... i - Del Reeves, United Arfists 50270
Charley Pride, RCA Victor 47-9514 ! (Passkey, BMI)
(Hall-Clement, BMI) |
)y 51 M COMING BACK HOME TO STAY. ... 3
B 9 |I'M GONNA MOVE ON Buck Owens' Buckaroos, Capitol 2173
Warner Mack, Decca 32308 (Page Boy, SESAC) I (Blue Book, BMI)
ﬁ 13 FOLSOM PRISON BLUES 4 | 47 50 EMPTY WOUSE ... ... 9
Johnny Cash, Columbia 44513 [H:In, Bhl'll::l June Stearns, Columbia 44483
| [Cedarwood, BMI)
10 6 WILD WEEKEND | AP | S
Bill Anderson, Decca 32276 (Stallion, BMI) ! 48 47 nﬁ.ll.ll!.ll H.I.ll.lll LTI e RBAPERrITE 8
' oger Sovine, Imperia edarwo
11 11 ROW, ROW, ROW . T - . B |
H!n.snn targurl Monument 1065 | 49 43 LIKE A MERRY-CO-ROUND . . . ...... 7
(Blue Crest, BMI) i Liz Antfuer:nn .'.EIEA Victor 47.9508
Bobby Goldsbore, Unifed Artests i
¥ 50 57 | STILL DON'T HAVE THE SENSE TO GO . 4
ARl AaAR) ! Johnny Carver, Imperial 66297 (Attache, BMI)
13 10 SOMETHING PRETTY ;
Wynn Stewart, Capitol 2137 (Atiache, BMI) : 51 53 ITS MY TIME . sasig 8
George Hamilton I‘|.Ir Iit A 'h’tl:lnl' -l. “
14 16 REMEMBERING . Al (Windward Side, BMI)
Jerry Reed, RCA "h::lur 41"-?4"33 Wrciur. EMI:I
62 A REAL GOOD WOMAN - 2
ﬁ H HH“. ““ m .......... : ﬁ -!Hﬂ ﬁhepard' 'EEFHIDI z‘lﬂﬂ
Sonny James, Capitel 2155 {4 Ser, BMJ]I {Central Songs, BMI)
16 17 LOVE IS IN THE AR . RTTTAT T | 53 64 GOOD TIME ?
Marty Robbins, Columbia 44509 By = e et
(Wildweed, BMI) i"ﬂ:;ﬂ:ﬁ'ﬂ:m} RCA Victor 47-9536
32 WHAT'S MADE MILWAUKEE FAMOUS 54 54 WE'LL STICK TOGETHER 7
(Has Made a Loser Out of Me). . 3 Kitty Wells & Johnny Wright, Decca 32294
Jerry Lee Lewis, Smash 2164 :Eulli:u, EMI] (Wells, BMI]
13 18 RUN AWAY LITTLE TEARS ... B ﬁ 67 THE OLD RYMAN . .. 4
Connie Smith, RCA Victor 47-9513 Hank Williams, Jr., MGM 13922 (Audlee, BMI)
(Blue Crest, EMI]
56 66 BORN A FOOL . .. . ... .. 3
19 15 1G0T YOU BILArd Freddie Hart, Kapp 910
'H-urlu-n Jennings & Anita Carter, (Jack ©° Diamonds, BMI)
CA Victor 479480 (Music City, ASCAP) !
ST 58 I'M EASY TO LOVE 1
20 22 I'VE BEEN THERE BEFORE. . 8 Stan Hitchcock, Epic Iﬂaﬂ? [Grun Grau BMI)
Ray Price, Columbia 44505 [Grnmrl'rn BMH
58 65 WHY DO YOU DO ME LIKE YOU DD. .. 3
21 23 THE ENEMY .. e 5 Sammi Smith, Columbia 44523 (Glaser, BMI)
f'll':’“ Ed HFE::I,T} RCA Victor 47-9518 |
it — I'LL BE YOUR BABY . .. 1
22 1S COUNTRY GIRL . ! ﬁ Glen Garrison, Imperial 66300 [L‘Iwurp. ASCAP)
Dottie Wesi, RCA 'lﬂclnr 47-9497 [Trn EMI: &0 61 CUT THE CORMNBREAD MAMA .
Osborne Brothers, Decca 32335 (Sure-Fire, BMI)
m 29 SOMETHING SPECIAL ... .. .. .. ... 7
Mel Tillis, Kapp 505 (Blue Echo, BAI) ﬂ - }:‘ﬂﬁ[‘} A mﬁucl',., !rn“ MHEHI"“TE' ‘
fer is, ictor 4
24 24 NO ANOTHER TIME 13 (Natson/Port,’ ASCAP) -
Lynn Anderson, Chart 5'} 'IEIE& :‘l'nnnh- H-M-IJ - m |5 HE "
25 25 HOLDING ON TO NOTHING . Al ﬁ T Jeannie Seely, Monument 1075 o
Porter Wagoner & Dully Parlnn RCA Victor | (Buckhorn, BMI)
47-9490 ([Passkey, BMI ol ‘GOLOEN WD -~
—_ ING e 1
26 21 ANOTHER PLACE. ANOTHER TIME . 18 * Johnny & Jonle Mosby, Capitel 2179
Jerry Lee Lewis, Smash 2144 IPasskﬂ. BMI) {Central Songs, BMI)
(A 3! AINT GOT TIME TO BE UNHAPPY. . . 7 | g4 69 IS IT LOVE? 3
Bob Luman, Epic 10312 [Gallico, BMI) Lucille Starr, Epic mm;r I:HI-'I'I'I'IE'AI'. [w,”
28 30 | PROMISED YOU THE WORLD ... 5 ﬁ —  JACKSONVILLE 1
Ferlin Husky, Capitel 2154 (Tree, BMI) Cal Smith, Kapp 913 (Forest Hills, BMI)
29 14 MENTAL JOURNEY 13 bb 74 THE QUIET KIND 2
Leon Ashley, Ashley 2075 (Gallico, BMI) Mac Curtis, Epic 10324 (Wilderness, BMI)
30 26 JIMMIE RODGERS BLUES . .. . . . 8 67 68 PARCHMAN FARM BLUES T |
Elten Brity, RCA Victor 47-9503 Clavde King, Columbia 44504
{Southern, ASE!F! [Jazz Editions, BMI1)
3l 33 THE LATE AND GREAT LOVE 53 — COME ON HOME . . . : 1
(Of My Heart) Debbie Lori Kaye, Columbia 44538
Hank Enn-n-, RCA Viclor 47-9523 (Combine, BMI) [Central Songs, BMI)
ﬁ 37 TAKE ME ALONG WITH YOu 9 69 — PHONE CALL TO MAMA ETRER |
Van Trevor, Date 1594 (5- P-R/Noma, BMI) ‘JE‘.I'}'.II' F'iuarhllirniud Artists 50315
allico
BEL) IN LOVE . 3
ﬁ . !hnnia E;Em’.nn: 17057 70 75 | ANT GOT NOBODY . 2
{Ring-A-Ding/Vigilance, BMI) Dick Curless, Tower 415 [MM Cn!a, HMI:l
M 34 MY BABY WALKED RIGHT OUT ON ME B8 71 = |F YOU DON'T LIKE THE WAY
Wanda Jackson, Capitel 2151 [Party Time, BAMI) | LOVE YOU |
Mary Taylor, l'}nT ]?lll-l (Central Ennq: IH'.I]-
35 36 NIGHT LIFE 6
Clavde Gray, Decca 32312 (Pamper, BMI) | 72 73 LOU'SIANA MAN L
Bobbie Gentry, Capital Elﬂ' (Acuff- Huse B
36 27 SHE WENT A LITTLE BIT FARTHER 16
COLLMEA Faron Young, Mercury 72774 (Gallico, BMI) ﬁ — LOCK STOCK AND TEARDROPS R |
= . Diana Trask, Dial 4077 (Tree, BMAI)
COLUMBIA ((.») ﬁ 60 YOUVE JUST STEPPED IN (From Stepping _ i
Out on Me @y - MAN 1
R ECOR DS . h Loretts l'.lnr! Decca 32332 (Sure-Firs, BMI) Buddy Knox, United Artists 50301 Wnrn, BMI)
€F 72 arsov s weavn 2 | ffy — TINY BUBBLES _
David Housion, Epic 103B8 (Gallico, BMI) Hex Allen, Decca 32322 Eram!& ASCAF:I
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A new sound shape

32

Hits like “Almost Persuaded,
Faith” and “| Don't Wanna Play House."

for country hits

A great deal of excitement is being
generated by Hugo Winterhalter's idea of
compiling some of the biggest country songs
of the past and today and giving them to an
orchestra such as The Nashville Strings.

r did

Have a Little

These songs are guided through new

paths of sound of haunting electric guitars and
lofty, persuasive strings. Skipping, playful
strings with the excitement of a circus and the
zest of a country fair. In fact, you could say

that this new album is almost like country mood
music just for two.

C5 9645*

THE NASHVILLE STRINGS
PLAY GREAT COUNTRY HITS
ON COLUMBIA RECORDS®

“Also available in d-frack and B-track slereo tape cartridges

Country Music

Nashville

Scene

® Continued from page 29

Columbia's Sammi Smith not
only has been getting strong chart
action, but is in active demand
for TV appearances, road shows,
etc. She's also junketing on a po-
litical swing. . . . Johnny Carver
cutting new sides for Imperial, has
been booked into Germany for
next year in a repeat perform-
ance. . . . King Record's Don
Reno & Bill Harrell wound up a
busy week at Mr. Ed's here. . . .
Charlie Louvin’s LP, "Will You
Visit Me on Sunday,” will be out
July 1, followed by another single,
“"Hey, Daddy.”. . . Charlie Pride
& Charlie Walker dropped in on
Faron Young show at Randolph
Air Force Base for guest appear-
ances. . . . Wynne Campbell of
WBRG Radio, Lynchburg, Va,,
has a new Epll‘- release, "Night
Time Rose,” written h:,r Curly
Putman. It's produced by Glenn
Suiten. . The WPLO Shower
of Stars broke its previous spring
show attendance records in At-
lanta. . . . Jim Ed Brown and
Dottie West sang a surprise duet
al the Playroom i Atlanta during
Johnny Paycheck’s appearance
there. . . . Hap Peebles has signed
a group of acts for his summer
fair dates. The show will feature
Justin Tubb, the Dukes of Padu-
cah, Gary Van & the Western Car-
avan, Wade Jackson & Jean Valli
The show will begin July 4, con-
tinuing through Sept. 30, through
the Dakotas, Kansas, Nebraska,
Iowa, Arkansas, Illinois, Missouri
and Minnesota.

Buddy Starcher, in a drugstore
promotion in Roanoke, Va., signed
and sold more than 700 of his
records, . . . In addition to Johnny
Bond & Billy Mize, officers and
directors of the Academy of
Country and Western Music are
Bill Ward, Harry Newman, Tex
Williams, Hal Southern, Larry
Scott, Robert McWhirter, Gordon
Calcote, Bob Soccoro, Dean Kay,
Jack Brumley, CIHff Crawford,
Herb Eiseman, and Betty Azevedo.
. . . Darrell Glenn, who has had
success as an artist, songwriter
and musician, has hit the charts
with his first try as a producer.
His initial effort was James Bell
on Bell Records, “He Ain't Coun-
try."” This was the first release for
Bell Records in the country field,
the first release for the artist, and
the first release promoted by Arm-
stead Associated Artists, a Dallas
agency. . . . Johnny Seay is de-
veloping an identity of his own
under the direction of Gene Me-
Coslin. . . . Billy Gray, long-
time member of the Ray Price
band is leaving this show to enter
the booking field on a full-time
basis. His new company is Trans-
World Talent, Dallas.

James Bell has signed a per-
sonal management contract with
Billy Jean Horton of Shreveport.
. . . Teenie Chenault is booked
solidly for the balance of the
month by Jim Gemmill. . . . 20-
vear-o0ld Bob Miller, Ebb Tide

(Continued on page 33)

(left), Curley

BUDDY KILLEN
Putman and Jack Stapp kneel in
the grass in front of Tree Pub-
lishing Co., Nashville, to observe
formation of Green Grass Music,
to be headed by Putman.
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Billboard

Billbeard SPECIAL SURVEY
For Week Ending &/22/68

untry LP’s

+ STAR Performer—LP's registering proportionate wpward progress fthis week.

This
Week

Billboard

Award

11

12

13

14

15

PR

19

21

B::2R::2RDRE s

32

33

35

36

38
39
40

41

DRR

45

Johnny Bush, Stop (No Monol; SP 100029 {5)

Last Weeks on
Week TITLE, Artist, Label & Number Chart
-1 L PR R g A LR o it PR M LR CLCST I ot 5
Loratta Lynn, Decca I]I. -'-i'?!i".'n" {M] I:IL ?W?? [5}
HONEY .. . .. |
Bobby Goldsbora, United Arhsh U.lL 3&42 Hi'l]- UAE ﬁﬁ-ﬂ fS:I
4 HEY LITTLE ONE . . . T — 13
Glen Campbell, Capitol T 2878 [h.l'l‘ ET IH?E [5]
3 TOUCH OF SADNESS = . . Rl
Jim Reeves, RCA Victar LPM 3987 {M], LSP 3587 :5]
3 YOU ARE MY TREASURE - )
Jack Greene, Decca DL 4979 (M): DI_ ?ﬂ'}'?‘"il' tS:l
8 BY THE TIME | GET TO PHOENIX .26
Glen Campbell, Capitol T 2851 (M); 5T 2851 {Sjl
9 PROMISES, PROMISES .. 22
Lynn Anderzon, Charl CHM 1004 |;F.'.] CHS 1004 |;5:|
7 BEST OF BUCK OWENS, VOL. 2 9
Buck Dwens & His Hu:kuws Lapital ihln Mnnn}. ST 2857 [5}
6 THE LEGEND OF BONNIE & CLYDE N R R 8
Merle Haggard, Capital [No- Meno); 5T 2912 :5;
26 THE ROMANTIC WORLD OF EDDY ARNOLD ... . . .. 3
RCA Victar LPM 4009 [M); LSP 4009 [5)
11 TAKE ME TO YOUR WORLD . .20
Tammy Wynetle, Epic LN 24353 [M:I BN 2&.‘!5.‘,1 |:5;|
12 THE COUNTRY WAY ] |
Charley Pride, RCA Victor LPM 3895 IMJ,: L5P 3895 HJ
14 HERE'S CONWAY TWITTY AND HIS LONELY BLUE BOYS 8
Decca DL 4990 (M); DL 74990 (5)
15 MAKE MINE COUNTRY .
Charley Pride, RCA Victor LPM 3953 [M:I L5P 3952 |:5]
10 TAKE ME JUST AS | AM . 11
Ray Price, Columbia (Mo Mone); €5 9608 [5:|
19 | LOVE CHARLEY BROWN .
Connie Smith, RCA Victer LPM 4002 {M:I, LSP 4002 :5}
24 JOHNNY CASH AT FOLSOM PRISON ... .. . 2
Columbia (No Mono); C5 9639 (5)
20 SKIP A ROPE . : 16
Henzon Cargill, Munumenl IHn Mnnn], 5P IB-I:I'H 15]
25 GENTLE ON MY MIND .38
Glen Camphell, Capitol T 2809 tMJ ST 2809 [S:I
13 EVERLOVIN' WORLD OF EDDY ARNOLD .. . 21
ACA Wictar LFM 3230 (M} LSP 3931 ([5)
29 BEST OF EDDY ARNOLD 61
RCA Victor LPM 3565 (M); L5P 3565 (5)
18 WILD WEEKEND -4
Bill Anderson, Decca DL 4998 [M}I; bL 74998 (S)
36 BY THE TIME | GET TO PHOENIX s .
Marty Robbins, Columbia (No Mano); C5 9617 (5)
27 KING OF COUNTRY SOuL . 3
Don Gibson, RCA Victor LPM 31;'?4 :M], L5p 39?4 t5:|
43 ANOTHER PLACE, ANOTHER TIME 2
Jerry Lee Lewis, Smash (No Mono): SRS &7104 (S)
17 CHANGIN' TIMES . 13
Lester Flatt & Earl Scruggs, Columbia CL 2796 (M); C5 9594 (S)
16 WORLD OF OUR OWN . 12
Sanny James, Capital (No Munu] 5T 2884 [5)
31 NEW PLACE IN THE SUN 6
Glen Campbell, Capitol (No Mona); 5T 2907 (5]
23 THE STORY OF BONNIE & CLYDE . 5
Flatt & Scruggs, Columbia (No Mono); fﬁ "Md';l (5}
22 JUST BECAUSE I'M A WOMAN 8
Dolly Parfen, RCA Victar LPM 3949 (M); LSP 3949 (5)
— BOTTOM OF THE BOTTLE . SR |
Porter Wagoner, RCA Victor LPM 3948 (M); LSP 3948 (5)
32 NIGHT ON THE TOWN WITH BUCK OWENS BUCKAROOS . 7
Capital (No Mono); 5T 2902 [5)
28 DEEP WATER 7
Carl Smith, Columbia CL 2822 1M:| C5 9422 |5*
36 ORIGINAL THEME FROM BONNIE & CLYDE b
Fiatt & Scruggs, Mercury MG 21142 (M): SR 41182 (5)
21 THE MANY COUNTRY MOODS OF WARNER MACK .
Decea DL 4995 (M); DL 74995 (5
35 DAVID HOUSTON'S GREATEST HITS . 14
Epic LN 24342 (M}; BN 26342 (5)
42 MR. NASHVILLE . o
Liayd Green, Chart CHM 1006 :H'l]; CHS 1006 :SJ
41 THE LAST GOODBYE . e : .
Dick Miles, Capitol (No Mann] a1 2925 (5)
34 YESTERDAY, TODAY & OSBORNE BROTHERS 4
Decca DL 4993 (M); DL 74993 (5)
40 COUNTRY HALL OF FAME 13
Hank Locklin, RCA Vietor LPM 3946 (M) LSP 3946 l:!'r:l
33 SING ME BACK HOME . . 23
Merle Haggard, Capitol T 2848 IML 5T 2848 (5)
— ANOTHER TIME, ANOTHER WORLD . . 1
Jerry Wallace, Lrberhr (Mo Maona); LST 7584 {5}
— BODY AND MIND . o1
Morma Jean, RCA Victar LPM 3977 {M:I. I.S-F 2977 IS:I
— BEST OF BEN COLDER ; R |
MGM E 4530 (M); SE 4530 (5)
45 SOUND OF A HEARTACHE 2
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Country Music

Nashville Scene

o Continued from page 32

Records, is getting strong air play
in Texas with his “These Ole
Hard Times.”, . . Mike Stanton,
14-year-old steel player with the
Jack Roberts’ group in Tacoma,
was allowed to back Charley Pride
during a recent tour, . . . Jimmy
Wakely has concluded a two-week
run at the Crown Terrace Room
of the Edgewater Inn in Seattle.
. . . Sherwin Linton has a new
label in Minneapolis called Black
Gold Records. His first release is
self-written, called, “The Children
of Tobacco Road.”. . Wayne

Roberts has signed with Northland
Records. Bright Star is handling
his promotion. . . . Columbia’s

David Rogers has contrasting sides
on his new release produced by
Frank Jones, One is “I'm In Love
With My Wife,” and the other
is “Tessie’'s Bar Mystery.” Both
were writien by Hank Mills. . . .
Pianist Jerry Whitehurst has mar-
ried wvocalist Bobbi Staff. . . .
Ray Pillow has cut his first ses-
sion on ABC, with Panl Cohen
directing. He had just concluded
playing a date at the Pillow Talk
Lounge in Coca Beach, Fla.

BURL IVES, left, goes over plans for his new Columbia Records career,
with Bob Cato, center, vice-president of creative services for CBS
Records, and Bill Farr, CBS Records’ marketing vice-president, at a
luncheon last week at New York's 21 Club.

Washington Sets
Concerts in N.Y.

NEW YORK —The Wash-
ington National Symphony's
1968-1969 Sunday afternoon
subscription series at Philhar-
monic Hall gets under way Oct.
27 with pianist Mischa Dichter
as soloist and Howard Mitchell,
music director, conducting.

Also scheduled for the five-
concert subscription series are
pianist Eugene Istomin on Dec.
15 with Mitchell; Jan. 12, pian-
ist Gina Bachauer, conductor
Milton Katims; Feb. 16, Aaron
Copland, pianist and conductor;
and April 13, violinist Itzhak
Perlman, Mitchell conducting,

Gallico Into New Offices;
Singleton in Centralization

NASHVILLE — The Al Gal-
lico Music firm will move into
the offices formerly leased to
Shelby Singleton, with Single-
ton slated to take over his own
building.

This marks expansion of the
Gallico interests as well as cen-
tralization of the Singleton en-
terprises. Norris Wilson will con-
tinue to head the Nashville of-

Nesmith Cuts Six

o Continued from page 29

penned several tunes recorded
by other Nashville artists and
i5 recognized as capable in all
facets of music.

Nesmith said he planned to
do his future recording here.
“The rest of this album will be
recorded in various places,
though, including Houston,” he
said,

Jarvis said the sound ob-
tained on this album would be
difficult to describe other than
to call it “folk-rock-country.”
Nesmith called it “wierd.”

It will be up to Colgems to
give it a name,

fice, with Gallico spending one
week of every month here,

Gallico, who brought Billy
Sherrill and Glen Sutton to-
gether as writers and then re-
teamed them on Epic, has come
up with nine consecutive num-
ber one chart songs through this
combination.

Gallico said the firm has had
an average of siX or seven songs
on the charts all the time. He
noted, too, that David Houston
is going after his seventh con-
secutive top song, all of them
published by Gallico.

He has also had success with
tunes recorded by Tammy Wyn-
etle.

Gallico says that 60 per cent
of the product published by
his company now is country.
And he sees an unlimited future
for country music, "It is fantas-
tic all over the world,” he said.
“In trips abroad we are now
seeing young kids starting to
write country songs.”

The songs of today are better,
and the lyrics are true now,
according to Gallico, who first
became familiar with country
music through the late Steve
Sholes.

Yesteryear's Country Hits

Change-of-pace programming from your librarian’s shelves, featuring the disks
that were the hottest in the Country field 5 years ogo and 10 yeors ogo this week.
Here's how they ranked in Billboord's chart at that time.

COUNTRY SINGLES—
5 Years Ago
June 22, 1963

1. Lonesome 7-7203—
Hawkshaw Hawkins (King)

2. Still—Bill Anderson (Decca)

3. Act Nalurally—Buck Owens
{Capitol)

4. We Must Have Been Out of Our
Minds—George Jones & Melba
Montgomery (United Artists)

5. Sweet Dreams (Of You)—
Patsy Cline (Decca)

6. Six Days on the Road—Dave Dudley
(Golden Wing)

7. Take a Letter, Miss Gray—
Justin Tubb (Groove)

8. Roll Muddy River—Wilburm Bros.
(Decca)

9. Pearl, Pearl, Pearl—Lester FlaH &
Earl Scruegs (Mercury)

10. Ring of Fire—Johnny Cash
(Columbia)

JUNE 22, 1968, BILLBOARD

COUNTRY SINGLES—
10 Years Ago
June 23, 1958

1. Oh, Lonesome Me/l Can't Stop
Loving You—Don Gibson (RCA
Yictor)

2. All 1 Have to Do Is Dream/

Claudette—Everly Bros. (Cadence)

Guess Things Happen That Way/

Come in Stranger—lohnny Cash

{Sun)

Just Married/Stairway of Love—

Marty Robbins (Columbia)

Wear My Ring Around Your MNeck—

Elvis Presley (RCA Victor)

Secretly/Make Me a Miracle—

Jimmie Rodgers (Roulette)

Send Me the Pillow You Dream On

—Hank Locklin {(RCA Victor)

Blue Blue Day—Don Gibson

(RCA Victor)

It's a Little More L'ke Heaven/

Blue Grass Skit—Hank Locklin

(RCA Victor)

10. Jacqueline—Bobby Helms (Dee)

L - R L o

From The

Music Capitals
of the World

LOS ANGELES

The Beach Boys and Filmways,
have jointly purchased Wally
Heider's Hollywood recording
studios, Heider continuing to op-
erate the facilities. The new owners
plan to invest cash in an expan-
sion program, The Beach Boys re-
cently moved their operation 1o a
two-story building in Hollywood.
They will use their new studios
to record acts for thewr Brother
label. . . . Valentine Recording
Studios in North Hollywood, has
devised see-through baffle separa-

tions. Placed on wheels, the baffles
can be adjusted to any height or
size to avoid wvisual impairment.
. . . Kim Weston has been selected
by Harry Belafonte to perform
on his summeér concert tour in
seven U. 5. cities and four Cana-
dian locations, Belafonte signed the
MGM vocalist after seeing her
perform in Detroit, Belafonte us-
ually signs a mew vocalist to work
on his summer personals. . . .
The John Gary TV wvariety show
i5 now bemg seen m 30 markets,
Videotaped in Hollywood, it is

{Continued on page 41)

GOLDIE WINN

HAS A WINNER
"DRINK AWAY YOUR
HEARTACHES"

“IT'S NOT THE WAY
IT USED TO BE"

BONNIE RECORDS
BRITE-STAR PROM.

209 STAHLMAM BLDG,
MASHYILLE, TENN,

ORIGINAL SONGS
FOR ARTISTS

INSTRUMENTAL AND VOCAL
WiLL MAKE TAPES AND
LEAD SHEETS AVAILABLE

WRITE TO

TOUPAT MUSIC PUBLISHING
COMPANY

402 SHOTWELL AVENUE
MONROE, LOUISIANA 71201

WRITERS: TOUSSAINT L. McCALL
ANMD PATRICK H. ROBIMSON
WHO WROTE THE NOW FAMOUS
“"NOTHING TAKES THE PLACE
OF You"

RCA RECORDS' Latin artists, left to right, Pedro Vargas, Armando
Manzanero, Marco Antonio Muniz and Jose Feliciano are on hand for
the recent Puerto Rican Day Festivities in Central Park, New York.

——

BUENA VISTA RECORDS is
sending out window displays to
more than 2,000 retail accounts
around the country to promote its
soundtrack album for the Walt
Disney movie, "The One and
gnh& Genuine Original Family
and.”

COLUMBIA RECORDS =
IS SUMMER SALES.
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Classical Music

Fest Casals Draws SRO Crowds—
Serkin Ends Series on High Note

SAN JUAN — Rudolf Serkin
performed brilliantly in three
Beethoven piano concertos on
June 11 at Festival Casals
at the University of Puerto Rico
and also was featured in Bee-
thoven at the Festival's clos-
ing concert on June 12. A
younger artist, 19-year-old Is-
raeli violinist Pinchas Zucker-
man, showed a high degree of
promise in an exciting perform-
ance of the Tchaikovsky "“Con-
certo in D" in his first Festival
appearance on June 3.

Serkin originally was slated
to play the first three Beetho-
ven piano concertos with Alex-
ander Schneider and the Festi-
val Orchestra on June 9, but
the observance of a national
day of mourning for slain Sen.
Robert F. Kennedy caused the
postponement.

Mark RFK Death

The Senator’'s death was ob-
served on June 10, when Pablo
Casals conducted the orches-
tra in a special performance
of the Second Movement of
Beethoven's “Symphony No, 3
(Eroica).” At the maestro's re-

Archiv to Bow
6 Recordings

HAMBURG—Six new Archiv
Produktion recordings will be
released by Deutsche Grammo-
phon this month.

The recordings include a se-
lection from the madrigals and
ricercare of G.P. da Palestrina
by Rene Clemencic and his
Viennese ensemble, Musica An-
tigua and the Regensburg
Cathedral Choir, and “Song of
Solomon™ and “German Sayings
on Life and Death™ by the 16th
century composer Leonhard
Lechner by the Capella Lipsi-
Knothe.

Other releases include an al-
bum of works by Heinrich
Schuetz, an album celebrating
the tercentenary of Francois
Couperin, an album of four
concerti grossi by Handel and
an album of two flute concerti
by C. P. E. Bach.

quest, there was no applause
before or after the selection,
which was movingly performed.
The audience, however, rose as
the 91-yvear-old performer en-
tered. He motioned them to be
seated, Only Casals' footsteps
could be heared in the packed
aud torium after the piece.

All seven concerts drew SRO
audiences, but the house seemed
especially large for Monday's
program. The auditorium can
seat more than 2,000. In ad-
dition, all concerts were tele-
vised in Puerto Rico on WIPR-
TV live,

Casals returned to the podium
for the evening’s final selection,
a taut performance of Bach’s
“Magnificat,” with tenor Rich-
ard Lewis, soprano Olga Igle-
sias, mezzo-soprano Betty Allen,

bass Justino Diaz and the chorus
of the Puerto Rican Conserva-
tory of Music under Sergije
Rainis. Rainis led the soloists
and chorus in Schubert's “Mass
in B" to open the closing con-
cert. Wednesday's final work
was Beethoven's “Fantasia in C
Minor"” with Casals conducting
the chorus, Festival Orchestra,
Serkin, Miss Iglesias, Lewis,
Miss Allen, Diaz, soprano
Thalia Forastieri and baritone
Alejandro Vazquez,
Tour de Force
Serkin's first Beethoven con-
cert was a tour de force. The
Columbia artist’'s fine program
included dynamic  allegros,
gentle, refined adagio and
largos, and breath-taking rondos.
In all se'ections, the co-ordina-
(Continued on page 35)

EMI Fete Launches First
Recording of Mozart Opera

LONDON — EMI launched
the first-ever recording of Mo-
zart's “The Abduction From the

Fischer-Dieskau to
Open Philly Series

NEWARK — Baritone Die-
trich Fischer-Dieskau will be
soloist with Eugene Ormandy
and the Philadelphia Orchestra
to open the 1968-1969 subscrip-
tion series at Symphony Hall
here on Oct. 19. The series runs
through April 27, when Seiji
Ozawa and the Toronto Sym-
phony perform. Also scheduled
during the series are cellist
Jacqueline DuPre; violinist Vik-
tor Tretyakov, pianists Artur
Rubinstein and Andre Watts;
and the Israel Chamber Or-

chestra under Gary Bertini.

List Rockefeller Music Center

NEW YORK — Many grants
to composers, orchestras, con-
temporary chamber groups and
summer music activities were
given by the Rockefeller Foun-
dation last year, according to the
foundation’s President’s Review
and Annual Report.

The program in music criti-
cism, which was instituted in
1964, is extended through 1971.
Sixteen more critics will be
trained during that time. All
20 pgraduates of the two-year
course through last year are serv-
ing on large-city publications.
The Foundation's grant to con-
tinue the training program at
the University of Southern Cali-
fornia’s School of Performing
Arts was $280,000.

The report noted that 21 or-
chestras had participated in the
university-orchestra program on
50 campuses with seminars in-
volving students from more than
100 other institutions.

Receiving grants enabling or-
chestras to lengthen their regu-
lar seasons, spending the extra
time on university campuses
performing works primarily by
less-known American composers
were Goucher College of Balti-
more, $19,000 for the Baltimore

Symphony; Indianapolis Sym-
phony in association with In-
diana University and Indiana

Ist Series Out
By Cochereau

CHICAGO—The first of a
series of albums by Pierre
Cochereau, chief organist at the
Cathedral of Notre Dame in
Paris, is being issued by Philips
Records this month. The album
of Vivaldi-Bach organ concertos
also has Kurt Redel conducting
the Pro Arte Orchestra of Mu-
nich.

Colin Davis conducts the
London Symphony in an Elgar
program, while Quartetto Itali-
ano plays Beethoven. Baritone
Gerard Souzay sings Schumann
lieder. Dalton Baldwin is Sou-
zay's accompanist.

Two reissues are listed for
the low-price Philips World
Series line. The Roth Quartet,
including violist Nicholas Har-
sanyi and cellist Janow Starker,
performs Kodaly. Henryk Szer-
yng is heard in a program of
favorite violin pieces.

State University, $19,200, and,
in association with Butler Uni-
versity and Indiana State Univer-
sity, $16,350; Oakland Sym-
phony in association with the
University of California at Berk-
eley, $20,000; San Francisco
Symphony, $20,000; Southern
Ilinois University, §12,500 for
the St. Louis Symphony; South-
ern Illinois  University Founda-
tion, $20,000 for the St. Louis
Symphony; Seattle Symphony
in association with the Univer-
sity of Oregon, the University
of Idaho and the University of
Montana, $15,875; Spelman
College of Atlanta, $18,925 for
the Atlanta Symphony; Univer-
sity of Utah, $12,500 for the
Utah Symphony; University of
Washington, $17,470 for the
Seattle Symphony; and Univer-
sity of Wisconsin, 38,000 for
the Milwaukee Symphony.
Other Grants
Contemporary chamber mu-
sic grants were: $233,000 to the
North Carolina School of the
Arts in Winston-Salem to the
establishment of the Piedmont
Chamber Plavers in conjunc-
tion with the Winston-Salem
Symphony; for a five-year pe-
(Continued on page 50)

Seraglio” in English with a
press reception at EMI House
attended by Yehudi Menuhin,
who conducted the opera for
the recording.

The three-record HMYV-
Angel set, a Phoenix Opera pro-
duction featuring Mattiwilda
Dobbs, Nicolai Gedda, Noel
Mangin, Menifer Eddy, John
Fryatt and David Kelsey (in the
speaking part of Pasha Selim),
the Ambrosian Singers and the
Bath Festival Orchestra is the
major release from EMI's June
Classical Supplement.

The recorded production is
based on the successful version
the opera staged by the Phoenix
Opera at last year’s Bath Festi-
val which was also conducted
by Menuhin.

Speaking about this first com-
plete recording of a Mozart op-
era in English, Yehudi Menuhin
enthusiastically advocated the
performance and recording of
more European operas in Eng-

(Continued on page 50)

New Series

On Heliodor

HAMBURG — Deutsche
Grammophon is launching a
new series of historic recordings
on its cut-price Heliodor label.
The first six albums in the Helio-
dor Historic Series will include
recordings made by Wilhelm
Furtwaengler with the Berlin
Philharmonic and Victor de Sa-
bata.

Also among the releases Is a
recording of Mozart’'s “Requi-
em,” conducted by de Sabata
in Rome with the combined or-
chestras and choirs of the Ital-
ian Radio. The soloists include
some of the most celebrated
Italian singers of the period—
Pia ‘Tassinari, Ebe Stignani,
Ferruccio Tagliavini and Italo
Tajo.

Reissues of recordings made
by Furtwaengler with the Ber-
lin Philharmonic will include
symphonies by Schubert, Mo-
zart, Haydn and Schumann,
and Beethoven's “"Egmont” and
“Lenora No. 2" overtures.

Call Low-Price Sales Gains Only Slight

(Continuation of a series on classical music and
recording as seen by leading figures in rhe clas-
sical records field who were interviewed sep-
arately.)

NEW YORK—While classical buyers are price-
conscious, the spread of low-price lines has not
appreciably affected regular-price record sales,
according to Joe Bott, director of the classical
division of Philips Records and Mercury Records;
Annette Smason, a partner and store manager for
Smith's Record Center of New Orleans; and
Peggy Menzy of the record department of
Jordan Marsh in Boston. Their remarks are pre-
sented in discussion form.

BOTT: While the classical buyer has always
been price-conscious, there's room for both regu-
lar and economy product. With regular price
recordings, however, artists such as our Colin
Davis, Henryk Szerygn, and Arthur Grumiaux,
are especially important for the sale of regular-
price albums.

SMASON: Budget lines are not making a seri-
ous dent in the sales of major artists and or-
chestras. We carry London Stereo Treasury and
Seraphim low-price lines because we know what
the original recordings of the performances were.
Of course, the public is looking for bargains.

34

MENZY: There has been an upsurge in budget
sales for lines such as Seraphim and Everyman.
They're wonderful for students, including older
people taking music courses, When these con-
sumers come to us with lists of from 15 to 20
titles, they frequently turn to budget merchan-
dise. Also, adults who feel they don't know
enough about classical music are often interested
in price.

BOTT: Mass merchandise firms are taking over
many record accounts. Since many racks nor-
mally don’t stock classical recordings, Mercury
has come up with a two-LP "“Greatest Hits" pack-
age on Tchaikovsky for rack sales. The set sells
for the price of one.

SMASON: The public is going deeper into the
catalog these days. A good catalog is the way
to avoid loss of customers to rack as pop dealers
have. To keep business up, you have to have
stock and also have to know classics and how to
sell them. Many dealers are afraid to try to sell
classics. Customers know if dealers know their
field.

MENZY: The public today is turning more
towards contemporary and electronic music, in-
cluding such composers as Messiaen, Stockhausen
and Penderecki. Imported records also are selling
well, including Deutsche Grammophon. The pub-
lic is willing to pay more for quality.

SMASON: Interest in modern music has picked
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up with lves selling especially well. Two com-
panies fighting with versions of Berg's “"Lulu”
(Angel and DGQG) also is unusual.

BOTT: Local co-operative advertising is using
newspapers and radio. There’s a need for both,
although we're dealing with an audio product
In addition, we're turning to underground pub-
lications. The same stations and newspapers that
mention underground pop music are useful in
advertising, such things as our Pierre Henry's
electronic album. While sales of the three B's
have not decreased, their percentage of rise has
slowed down. Satie, Ginastera, Stockhausen and
Legeti are becoming popular composers. There
is a close relationship between electronic and
pop music. We're also stressing the college mar-
ket, including tours by artists such as Ewvelyne
Crochet. Our kids have the money.

MENZY: The Mahler-Bruckner trend is still
with us. Unfortunately, there's been a reduction
in the number of classical radio outlets. Many
FM stations have switched to semi-classical and
pop. College stations, such as Boston University's
WBUR, are helping to fill the gap. And there’s
so little classical music on television.

SMASON: We could use more pictures like
“Elvira Madigan.” The Mozart piano concerto
used in the film has sold like pop, especially
the Deutsche Grammophon recording (by Geza
Anda), which is used in the soundtrack.
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Classical Music

Fest Draws
SRO Crowds

® Continued from page 34

tion with the orchestra under
Schneider was outstanding.

Zuckerman, the latest addi-
tion to the Columbia Master-
works artist roster, could be-
come an important artist for
that label based on the fine
impression he made here. His
Tchaikovsky was full of youth-
ful enthusiasm and stressed the
virtuosity he clearly possesses,
Minor flaws didnt mar tne
over-all effect. His tone was
good, including some superb
high phrases. Zuckerman, how-
ever, let his enthusiasm rtun
away with him as he took some
passages at breakneck speed.
The virtuosity display clearly
won the audience. Victor Tevah,
music director of the Chilean
and Puerto Rican symphonies,
ably conducted the evening's
program, which included a
sprightly performance of the
overture to Mozart's “The Ab-
duction From the Seraglio” and
a spacious reading of Brahms'
“Symphony No. 3.”

Monday’s program also main-
tained the Festival's high level.
Folldwing the “Eroica” move-
ment, Schneider conducted a
beautiful performance of Gia-
zotto's arrangement of Albino-
ni's “Adagio for Strings.” Isidore
Cohen, the orchestra’s assistant
concertmaster, had some exqui-
site solo passages in this selec-
tion.

Series of Arias

Then came a series of arias
by the four vocal soloists with
Schneider again conducting.
Schneider, who has recorded for
Columbia, Vanguard and Decca
as a violinist, was the workhorse
of the Festival. This excellent
musician not only conducted,
but served as concertmaster un-
der other conductors, including
Casais’ two selections on Mon-
day, and was first violinist in
chamber works.

Jesus Maria Sanroma plaved
piano continuo for Handel selec-
tions by Diaz and Miss Allen,
and played organ continuo for
the Bach work. His labels in-
clude Everest, Boston and Cook.

The best singing of the aria
portion was turned in by Miss
Allen and Lewis, The mezzo
breezed through arias from “Se-
mele” and “Theodora"” with ease
despite the natural difficulty of
the material. And she was in ex-
cellent voice.

Lewis, one of the finest vocal
artists around, was in rare form
as he sang arias from Mozart's
“]domeneo” and “Don Giovan-
ni.” The latter, not announced
in the program, was a near-
perfect performance of the “Il
mio tesoro” with outstanding
breath control.

Miss Iglesias stunningly per-
formed Mozart's “Ma speranza
adorta! . . . Ah! non sai qual
pena . . ."” and “Vorrei spiegarvi,
oh Dio! . . . Ah, conte, partite,”
despite some errant high notes.
Diaz was in poor voice as he
sang Handel's “Cuopre tal voita
il cielo.”

Errors early by the trumpets
did not spoil the effect of the
“Magnificat.” Here, again, Miss
Allen, Miss Iglesias and Lewis
shone. The chorus performed
capably. FR KIRBY
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Billboard Special Survey
For Week Ending &,/22/48

Last Wecks on
Week TITLE, Artist, Lakel & Number Chart
22 BELLINI: NORMA (2 I.F"s] : 3

19

23

25

21

39

37

Suliotis/Cossotto/Del unacﬂfﬂanuua nrtlstsﬂ]rch
L'Academia di Santa Ceceila (Varviso), London (No Mono)
0SA 1272 (5)

SATIE: PARADE/GYMNOPEDIES NOS. 1 & 3/RELACHE .. 3
Paris Conservatoire Orch. (Aurizcombe), Angel (Mo Mono)

S 3J648C (S)
BEETHOVEN: SYMPHONY NO. 9 _ . .. S ¥4

Mormon Tabemacle EhuifIPhﬂadelphla I]n:h {ﬂrmandﬂ.
Columbia ML 6416 (M); MS 7016 (S)

VERDI: RARETIES .. .20
Montserrat Caballe, RCA "-"t:tnr LM 2995 {H], LSC 2995 IIS]
ORMANDY'S GREATEST HITS, VOL 3 A7

Philadelphia Orch. (Ormandy), Columbia {Hn Munn}. MS
7072 (S)

BERLIOZ: SYMPHONIE FANTASTIQUE o
Moscow Radio Symphony [anhdrzstuenskﬂ, Me1ud|1taf
Angel (Mo Mono); SSR-40054 (S)

HISTORIC ORGANS OF SPAIN . ITRE .
E. Power Biggs. Columbia {No Mono): MS 7109 (S)
HOLST: THE PLANETS .. .. RERME )

New Philharmonia Orch. i.’EIn:ruIt,‘.l .Hngei [Hﬂ Hnnn},
S 36420 (5)

BERNSTEIN'S GREATEST HITS . . .53
New York Philharmonic {Bemstmn} Columbia ML 6388
(M); MS 6988 (S)

VERDI: AIDA (3 LP's) .23
Nilsson/Bumbry/Carlli/Various Artists/Rame Opera House
Orch. (Mehta), Angel (No Mono); SCL 3716 (5)

BERG: LULU (3 LP's) . ... 2
Huthenhergar,."h"larar.a"Brankanha:mfﬂng&rfﬁnrgfﬁumhef
Hamburg State Opera Orch. (Ludwig), Angel (No Mono);

SC 3726 (S)

STRAUSS: BLUE DANUBE . R
Berlin Philharmonic (Von Haralan} DGE '.'Hn Munu'_l,

139 014 (5)

SATIE: PIANO MUSIC, VOL. 1 .. . o waiies
Aldo Ciccolini, Angel (No Mono), S 36482 i.'S}
MUSSORGSKY: PICTURES AT AN EXHIBITION . 4

Ashkenazy/Los Angeles Philharmonic (Mehta),
London (No Mono); OSA 6559 (S)

VERDI: LA TRAVIATA (3 LP's) . . 35
Caballe/Bergonzi/Milnes/RCA Iiahanu I}mh {F'retre}
RCA Victor LM 6180 (M); LSC 6180 (S)

BRAHMS: PIANO CONCERTO NO. 2 . 1
Watts/New York Philharmonic (Bernstein), Columbia
{(No Mono); M3 7134 (5)

BACH: ORGAN FAVORITES, VOL. 1 . o |
E. Power Biggs, Columbia ML 5661 (M); MS 6261 (S)
MOZART: CONCERTOS NOS. 21 & 23 | ... 14

Artur Rubinstein/RCA Symphony {Wali&natam} RCA Victor

LM 2634 (M); LSC 2634 (S)

BACH: MASS IN B MINOR (3 LP's) _ il
Various Artists/New Philharmonia Drch {Hlamp-arar'_l,
Angel (No Mono); SCL 3720 (S)

GINASTERA: CONCERTO FOR PIANO AND ORCHESTRA .. 1
loao Carlos Martins/Boston Symphony (Leinsdorf); RCA
Victor LM 3029 (M); LSC 3029 (5)

Andre Kostelanetz will close out
the New York Philharmonic’s sixth
season of Promenade concerts with
a "Grand"” Promenade, Tuesday
and Wndnesday (18, 19) and an
“American” Promenade Thursday
through Saturday (20-22). The
Promenades will feature Arthur
Whittemore and Jack Lowe as duo-
piano soloists and soprano Mary
Costa. . . . The first Blossom Mu-
sic Festival of 18 Cleveland Or-
chestra concerts beginning July 19,
has opened ticket sales, . . . The
Boston Symphony Orchestra will
open its 88th season of concerlts,
Sept. 27-28, with Mozart's *Sym-
phony in E Flat,” Beethoven's
concerto aria “Ah, Perfido" and
excerpts from Wagner's “Die Got-
terdammerung.” Marilyn Horne
will be soloist and Erich Leinsdorf
conducts.

Henry Mancini will be pguest
conductor, Friday and Saturday
(21-22), for the opening season of
the Cleveland Orchestra summer
pops concerts at the Public Audi-
torium. . . . The four-record set
in honor of the Concertgebouw

Orchestra of Amsterdam will be
released on the Philips label rather
than Mercury, . . . William Stein-
berg will simultaneously serve as
music director of two major U. §S.
orchestras when thl: Pittsburgh
Symphony joins the “Big 3" out-
of-town orchestras in presenting a
regular annual series In New
York. The Pittsburgh Symphony
gave its first New York subscrip-
tion series laslt season. Steinberg,
also musical director of the Boston
Symphony, will appear in New
York next season only with the
Pittsburgh Symphony.

John ©Ogdon, Susan Starr and
Italian pianist Mauvrizio Pollini
head the list of guest artists for
the Chamber Symphony of Phila-
delphia’s 1968-1969 season at the
Academy of Music. Anshel Brusi-
low will conduct. . . . The Cleve-
land Board of Education will join
with the Cleveland Orchestra to
share music stands with 90 voung
instrumentalists chosen from the
local school systems. A week of
rehearsals will culminate in a joint
concert, Sunday evening (16).
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BEST
E I SELLING =
= aSSIca
This Last Warks on This
Week  Waek TITLE, Artist, Label & Mumber Chart Week
Billbpard 1 MOZART: CONCERTOS NOS. 17 & 21 .. .. .. . ... .. 20 21
Award Anda/Camerata Academica of the Salzburg Mozarteum
(Anda), DGG (No Mono); 138/783 (5)
2 3 BERG: LULU (3 LPMs) . . 9
Lear/Fischer-Dieskau/Various A:tlsls;"[ieuts:ha Dp&r Berlin 22
(Boehm), DGG (No Mono); 139 273/75 (5)
3 2 LISIT: ARRANGED BEETHOVEN SYMPHONY NO. 5 ... .. 6 23
Glenn Gould, Columbia (No Monao); MS 7095 (5)
4 > MAHLER: SYMPHONIES NOS. 6 & 9 (3 LP's) ... -
MNew York Philharmonic (Bernstein), Columbia (No Hnnu} 24
M3S 776 (5)
5 15 ROSSINI: RARETIES .. .. | 75
Montserrat Caballe/RCA ftaliano Dpera Orch. & Chorus
{Carlo Felice Cillario), RCA Vietor LM 3015 (M):
LSC 3015 (S)
6 10 SATIE: PIANO MUSIC, VOL. 3 . a5 2
Aldo Ciccolini, Angel (No Munn} S 36485 {S}
7 7 WEST MEETS EAST .. . .. 50 27
Yehudi Menuhin & Ravi Ehankﬂr Ang&l 36148 I[M}.
S 36148 (5)
B 9 MY FAVORITE CHOPIN ... .. 116 o
Van Cliburn, RCA Victor LM 2576 EM} LSC 2576 {5}
9 8 GOLDEN AGE OF OPERETTA (2 LP's) .. ... 13 29
Joan Sutherland/New Philharmonia Orch. tBunynge},
London (No Mono); OSA 1268 (S)
10 4 VERD): ERNANI (3 LP's) SRR, ! | 20
Price/Bergonzi/Various ArtlstsfHE:A \taliano Orch.
(Schippers), RCA Victor LM 6183 (M); LSC 6183 (5)
11 6 LEONTYNE PRICE—PRIMA DONNA, VOL 2 .. ... . ... . . .38 11
RCA Victor LM 2968 (M); LSC 2968 (S)
12 17 MAHLER: SYMPHONY NO. 1 15
New York Philharmonic {Bernstem} Columbia {I"vlu Hnnu}
MS 7069 (5) 32
13 14 SATIE: PIANO MUSIC, VOL. 2 . . ... .. . ... ...... .20
Aldo Ciccolini, Angel (No Mono); S 36459 (5)
14 11 CHOPIN NOCTURNES (2 LP's) .. . 27
Artur Rubinstein, RCA Victor LM 7050 {M}. LSC 7050 (S)
15 13 GINASTERA: BOMARZIO (3 LP's) .. . 11 34
Novoa/Various Artists/Washington I}pera Eu-ulenr {Ftuds—l',l,
CBS {No Mono); 32-31-0006 (8)
16 16 GLORY OF GABRIELLI _ . 15 H
E. Power Biggs/Various Aﬂlstsfﬂulumhla {Hu Munu‘,ﬁ,
M3 7071 (S)
17 18 TCHAIKOVSKY: CONCERTO NO. 1 .. .98 35
Van Cliburn, RCA Victor LM 2252 (M); LSC 2252 {5}
18 20 PROKOFIEV: PETER & THE WOLF/TCHAIKOVSKY: 37
NUTCRACKER SUITE . . .. 36
New York Philharmonic [Bemstaln} Columbia ML 5593 38
(M); MS 6193 (S)
19 12 MAHLER: SYMPHONY NO. B (2 LP's) 72
Various Artists/London Symphony {Bematem'_i, Columbia 39
M2L 351 (M); M2S 751 (S)
20 27 MESSIAEN: TURANGALILA SYMPHONY /TAKEMITSU
NOVEMBER STEPS (2 LP's) . . 40
Toronto Symphony (Ozawa), RCA Victor LM 7051 {H},
LSC 7051 (S)

COLUMBIA RECORDS[®

IS SUimmer power

'
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International News Reports

Musicians' Strike Continues; Output Rolls French

PARIS—As the French record industry began to
pick up the pieces after the ravages of the three-week
national strike, record manufacturers were further hit
by a continuation of the musicians’ walkout.

Many studio musicians, though not striking for them-
selves, were out in sympathy with fellow artists—some
400 in the Paris region—who are demanding new condi-
tions of employment. These musicians work principally
for the ORTF (the state radio and TV corporation),
the national theaters and leading orchestras.

The French musicians’ union is pressing for a ban
on the broadcasting of recorded music for the duration
of the strike, claiming that this is in defiance of the
legal statute regarding strikes and is reducing the impact
r.:fE the musicians' strike action.

Seek New Laws

The union is also anxious to secure new legislation
regarding airtime given to recorded music. A spokes-
man commented that the union, together with the song-

By MICHAEL WAY

writers’ association, felt it unjust that 80 per cent of
the records broadcast on French state radio were of
foreign origin. A large amount of money was going
abroad in royalties and this money was vital to the
French music scene.

The French musicians plan to stay on strike at
least until the strike of journalists, artists and technicians
in the ORTF i5 over. TV journalists are demanding
ﬁreater freedom in reporting the news and a bigger
and in running the organization.

Already there have been several resignations, and
a new TV director, Roland Dhordain, formerly head
of variety programs, has been appointed.

Some record companies have been able to resume
recordings — among them Philips, where sales director
Jacques Caillart said musicians were working normally.

Crash Program
Mow record companies are planning a crash pro-
pram of recording to make up for lost time. The four

MILAN—TItalian record com-

main pressing factories of Pathe-Marconi, P_hilips,
Vogue and Decca are back in operation but will not
be back in full production until the recording deficit
is made up. ‘ .

Production is not expected to get into full swing
until the end of this month when the holiday exodus
will begin. No record company official was prepared
to estimate the cost of the strike to the music industry
but all agreed that the market will not be fully back
to normal until October.

Meanwhile, the entertainment scene is gradually
getting under way again with private theaters and music
halls reopening. The Olympia Theater was set to re-
open last Thursday (13). _ :

First sign of threatening inflation in the record
industry was a 10 cent to 40 cent rise in seat prices in
the art cinemas. And the government's promised 10
per cent all-around wage increase, added to the vast
cost of the general strike, is likely to result in price
increases all around, including records.

‘Summer’ Contest Keeps Italian
Tradesters Busy on Promo Front

By GERMANO RUSCITTO
Dalida and British Shirley Bas-

mer” create hits, Cantagiro

WEST MEETS EAST in the EMI reception room, London, when Capitol
executives join British EMI executives to congratulate Yehudi Menuhin
on his Grammy award for the “"West Meets East'' album recorded with
Ravi Shankar. Menuhin was presented with the award by Bob Myers,
director of Angel repertoire, who had received it in the U. S. on his
behalf. Left to right: Llnrd Dunn, vice-president of Capitol; Ken East,

managing director of EM

Records; Bob Myers, Yehudi Menuhin; David

Bicknell, manager of the international artists department, EMI, and
Len Smith, EMI Records classical division general manager.

Trans World Expanding on
Distrib, Production Fronts

MONTREAL — Trans World
Record Inc. is expanding oper-
ations in several directions, add-
ing Canadian distribution rights
of several labels, arranging U. S.
release of its Canadian product,
and stepping up production of
Canadian talent releases.

Canadian Sales
Dip 2.8 Per Cent

TORONTO — In the first
quarter of 1968, Dominion
Bureau of Statistics figures on
record sales in Canada show
“unit sales down 2.8 per cent and
dollar sales down .4 per cent
from the same Eerind last year.
However, DB figures are
based on sales to distributors,
and general feeling in the in-
dustry is that sales to dealers
and to consumers dropped con-
siderably lower in the same
period, though no figures are
available. The reason most often
cited for the drop in sales is the
move to stereo only, and the
resultant dumping of monaural
product by some companies.

Unit sales of singles were
down 8.2 per cent, monaural
album sales dropped 48 per
cent, while stereo albums gained
1138 per cent. Total dollar
sales (at distributor’s net selling
price) for the three - month
period were $8,519,278. Record
sales showed a 9.9 per cent
drop.
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Trans World will distribute
the French label, Disques Presi-
dent, with a catalog of some
200 titles. First release on Presi-
dent, 10 LP', is planned for
late July or early August. Trans
World has also just acquired
Canadian distribution for the
new Skye label, and earlier this
year added Douglas Inter-
national, Conversaphone, Artia,
Parliament, and Panda.

Roulette Records in the U, S.
has just released “The Rabble,”
a Trans World album by the
Montreal group of that name,
whose second LP, “Give Us
Back Elaine™ has just been re-
leased here. Roulette will re-
lease a minimum of 12 singles
and three albums from Trans
World within the year. Other
agreements are pending for in-
ternational release of Canadian
productions.

Stepping up production of
Canadian releases, Trans World
has signed over a dozen new
single artists from  across
Canada and plans to release ap-
proximately 30 Canadian talent
albums this year, plus some 35
albums on its French-Canadian
label, Montagnard, and another
25 LP's in its French-Canadian
children’s lines. Supervising this
production is a&r director Ken
Avoub, working in some cases
with independent producers.
Ayoub is visiting Los Angeles
for two weeks from June 21 to
consider cutting sessions there
with Canadian talent.

panies and music publishers
have been busy this month pro-
moting the “Record for the Sum-
mer” competition, sponsored by
the Italian Radio Television Co.
and the record companies. The
radio-television contest, which
gtarted with 56 entries, goes
down to the wire Saturday (15)
with the selection of the top
three songs.

When the “Record for the
Summer Contest” ends, the
Cantagiro (singing tour of Italy)
begins, Starting point is San
Remo Wednesday (19). The
tour ends at Recoaro July 6,
with stops in 16 Italian cities.
The Cantagiro is operated by
Ezio Radaelli, who recently ac-
quired control of San Remo.

For the first time the cast
includes three international art-
ists, the French Antoine and

Fest Malfa Bid
To Push Trade

VALETTA, Malta—The 11-
nation Malta song festival — the
Oscar Malta — to be held in
Valetta July 27-29 (Billboard,
June 1) is the first major step
in a government-supported cam-
paign to develop a domestic
music industry on the island,

The Maltese government is
currently negotiating with sev-
eral foreign radio stations which
are interested in introducing an
international commercial radio
station to Malta and plans are
also under way to set up the first
recording company.

Playing a key part in this de-
velopment is Tourist Revues, in
Rabat, a management agency

which is staging the Oscar
Malta.
About 60,000 records are

sold annually in Malta in the
proportion of 75 per cent popu-
lar and 25 per cent classical and
operatic. Seventy per cent of
sales are covered by singles, 20
per cent by EP's and 10 per
cent by LP's, and three quarters
of the records are of American
or British origin. The remainder
are principally Italian.

Biggest single importer of rec-
ords is the Damato Record
Stores, What little local record-
ing there is is made on tape
and pressed abroad.
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sey. Other leading artists are 1
Rokes (RCA-Italiana), Gianni
Morandi (RCA-Italiana), Jimmy
Fontana (RCA-Italiana), Cater-
ina Caselli (CGD), 1 Camaleonti
(CBS), 1 Kik Kik (Ricordi),
Bobby Solo (Ricordi), and Clau-
dio Villa (Fonit-Cetra). While
the songs to compete in the “A
Record for the Summer” con-
test must be unpublished, the
songs for Cantagiro have all

strengthens the already existing
hits or the bubbling titles, in
most cases. The singers com-
peting in the Cantagiro are di-
vided in two categories, “A"
for the established artists and
“B"” for the new talent. Each
night they will give a show,
in amphitheatres and stadiums
seating up to 60,000. Voting is
by public juries. The June 13,
28 and July 6 shows will be

been released on record and
some of them are already chart

leaders.
While the

and “A Record for the Sum-

televised live.

As an interlude between the
June 13-15 *A Record for the
Summer” and the July 6 Can-

(Continued on pawe 42)

San Remo Festival

14 Countries to Compete in
Golden Clef Pop Song Fest

PRAGUE—Fourteen nations will compete in the Golden Clef
Pop Song Contest in Karlovy Vary, Czechoslovakia, on Saturday
(22). Entries for the contest, which is open to all TV companies
in the Intervision and Eurovision networks, are:

Country Song Composers Artist
Austria: “The South End of the Jack Grunski Jack Grunski
Town" . i
Belgium: "Lily" Paul Louka Paul Louka
Bulgaria: “Bjala tisina"’ Boris Karadimcer Georgi
Bogomil Kudev Mincev
Czechoslovakia: “'Proc ptaci Zpivaji” Jaromir Klempir Karel Gott
Jiri Staidl
East Germany: “Es fangt ja alles Hans George- Rosemarie
erst an" Schmiedecke Ambe
Dieter Lietz
Finland: "Pois kuinhtuu ruusu Aarno Raninen Irina Milan

kaunein"

Jussi Raittinen

H ungary: '‘Bocsanat, hogyha

kerdem'’

Poland: "'Jak cie mily zatrzymac''

Ivan Szenes Gyorgy Korda
Gyorgy Aldobolyi
MNagy
I. Hajnal
Jerzy A. Marek Maria
Adam Kreczmar Rodowicz

Rumania: "Sa

te iubesc si mai mult" Nicolaa Kirculescu Aurelian

Harry Negrin Andreescu
Spain: {Title not yet known) Salome
Switzerland: "Fur alle Zeiten" Ed Viller Paola del
Fini Busch Medico
U. 5. 5. R.: (Title not yet known) Gjuli Ciochelli
West Eerman;:
ARD TV: “Zigeunerjunge' Hans Blum Alexandra
ZDF TV: "Wer dich kennt, der Joachim Helder Rex Gildo

muss dich lieben®

Michael Holm

Yugoslavia: "Ako sada odes"

Stjepan Mihaljinec Vice Vukov
Drago Britvic

This third Golden Clef contest will be the first one open to
both East and West European countries.
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syndicated by 20th Century-Fox
TV. . . . Jim Webb has written
the debuting songs for the Water-
proof Candle and Picardy, with
the latter group recording the title
song for National General's film,
“How Sweet It Is.”

Gregory Peck narrates an album
for London Records, “Lincoln
Portrait,” and 15 contributing his
fee of $1,000 to the Motion Picture
and Television Relief Fund. . . .
Tommy Sands resumes his singing
career at the Outrigger Hotel in
Honolulu, beginning Friday (21).
Sands now lives in Hawaii, .
Tetragrammaton Records has ac-
quired recording rights in the
U. S, Canada and Japan to a
new English group, the Deep
Purple. . . . The Four Seasons,
al the Cocoanut Grove through
July 2, signed autographs at the
Singer Sewing Center in Costa
Mesa. . . . Peter and Gordon were
here for concerts and TV appear-
ances, including the Mike Douglas
Show, the Woody Woodbury Show
and the Steve Allen Show. . . .
Herb Alpert and the Tiluana
Brass and the Checkmates will be
at the Pittsburgh Arena, Sunday
(16); Cobo Hall in Detroit, Mon-
day (17); Dave County Memorial
Coliseum in Wisconsin, Tuesday
(18); Arlington Park in Chicago
Wednesday (19); Roberts Munici-
pal Auditorium in Indiana. Thurs-
day (20); the HemisFair, Friday
(21)-June 23. Vikki Carr
plays Disneyland for one week,
opening July 8. . . . The S5th
Dimension at the Mrs. America
Pageant show in St. Paul. . . .
Miss Vikki Carr headlines the Iili-
nois State Fair July 15.

The Hollywood Bowl will pre-
sent a number of musicians con-
ducting various orchestras during
its summer season., William Stein-
berg makes his 40th appearance on
July 23, conducting the Los
Angeles Philharmonic in three con-
certs, Carmen Dragon conducts
the Bowl Pops Orchestra July 13;
Duke Ellington appears Aug 3
Percy Faith, 10; Henry Mancini,
17; Andre Kostelanetz, 24: Andre
Previn, 27 and 29, and Skitch
Henderson, Sept. 7. . . . The
Comfortable Chair, new Ode Rec-
ords septet, sings in Bob Hope's
forthcoming film, “How to Com-
mit Marriage.”

TV Doings: Dimitri Tiomkin
scores “Aibolit.”. . . Lyn Murray
scores Universal's “World Pre-

miere: Destination Mindanao,” a
NBC-TV special. . . . The Trish
Rovers appear on “The Virgin-

1an™ Sept. 18. . . . Johony Tillot-
son did a guest appearance on
“Happening "68.". . . Ed Ames

emeees a Singer special on ABC-

TV Aug. 20. BRUCE WEBER
MANILA
American  pianist  Malcolm

Frager, RCA Victor and London
recording artist, played at the 779-
seat Philamlife Auditorium June
14 with the accompaniment of the
National Philharmonic Orchestra.
Frager performed Schumann's
“Concerto in A" and Beethoven’s
“Emperor Concerto.” He was pre-
sented by impresarioc Redentor
Romero, head of the Celebrity
Concerts. . . . Custom Fidelity Co.
of Pasadena, Calif,, signed up
Cinema Audio, Inc., as its fran-
chise holder in the Philippines in
producing masters and processing
plates, The contracting parties
were David W. Berkus, president
of Custom Fidelity, and Francisco
C. Gonzalez, who represented
Jose Mari C. Gonzalez, president
and general manager of Cinema
Audio. . . . Starting July, Home
Industries Development Corp. will
concentrate on the promotions of
the Savage Resurrection (Mer-
cury), the Blue Cheer (Philips),
the Herds (Fontana), and the
Mobs (Mercury). Their single
debuts are as follows: Savage
Resurrection, “Thing in E," Blue
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Cheer, “Summertime Blues,” the
Herds, “The Underworld,” and the
Mobs, “Disappear.” . . . London
artists Gary Hamilton and the
Lollipops made their single debuts
with the release respectively of
“Let the Music Play™ and “Loving
Good Feeling.” . . . Danny Wil-
liams 15 making his album debut
with the release of “Danny Wil-
liams™ on London. Williams' first
single was “Love Me," released
last April. . . . Bobby Goldshoro's
album, “"Honey," is due for release
in July. His single of the same
title has been a success. . . . On
London Phase 4 Stereo, lined up
for release are “Sousa Marches,”
by the Band of the Grenadier
Guards, “Dimensions in Sounds,"”
by Stanley Black, “Les Paul Now!™
by Les Paul, and "For Young
Lovers,” by Ronnie Aldrich. . . .
Orly llacad & the Ramrods (Top
Tunes) have come up with their
third album titled 15 Best Songs,”
with cover design done in psyche-
delic. The album carries four
original songs, two by Ilacad, "“"Was
I Right" and “Disappointment,”
one by Joe Mari Chan, “"Here, in
My Heart,” and one by the Ram-
rods, “Send Me.” It is being dis-
tributed exclusively by the Pioneer
Record Sales. . . . The latest single
of Dave Dee, Dozy, Beacky, Mick
and Tich is “The Legend of
Xanadu,” on Fontana. . . . Vicky
15 making her album debut in July
with the release of “A Taste of
Vicky,” on Philips. Her latest
record 15 a version of “Love is
Blue.” . . . In late June, “Chain
Gang,” on Brunswick by Jackie
Wilson and Count Basie will be
released., OSKAR SALAZAR

MILAN

Alain Trossat will be Phono-
gram's (Philips-Polydor) new gen-
eral manager, effective Sept. 1.
Trossat is of French origin and
has been managing Philips’ Brazil-
1an  affihate, Companhia Brasi-
leira do Discos, after a period with
Philips® French company. . . .
Santo and Johnny (Belldesic Ital-
lana)} will be in Italy in August
for a summer resort tour, . .
Ariston Music general manager
Bob Lumbroso and Ariston Rec-
ords international manager Pier
Tacchini will attend the Bratislava
Song Festival, June 12-14. Ariston
singer Ornella Vanoni will be guest
of honor. . . . Double Shot Rec-
ords singer Brenton Wood will be
back in Italy in August to pro-
m-::-tf:‘his new release here throogh
Belldisc-Italiana, “Psychotic Reac-
tion,” and for club dates. . . . A
big band has been formed by
conductor and arranger of Argen-
tine origin Angel Pocho Gatti, an
Italian resident for some years,
under the name "Angel Pocho
Gatti With the Big Band dell’altro
mondo” (Angel Pocho Gatti With
the Big Band of the Next World),

The band counts 15 leading
Italian Soloists, including Basso
Yaldambrini, Corvini, Lini, Tullio
Gallo, Piana, Masetti, Rigon, Val-
m;ti, Bionda, Azzolini and Cenci.
Singers will be the American
Jimmy Browing and Minnie
Minoprio. This will be the only
big band acting in Ttaly and will
do an extensive tour in July and
Aupust. The band will record an
album for Gigi Gallo’s production
company 3G, to be distributed by
CMS. . . . Ariston Records will
participate in the Venice Interna-
tional Festival of Light Music, Fri-
day-Sunday (27-29), with singers
Ornella Vanoni, Alessandra Casac-
cia and Leonardo, and in the Can-
tagiro (Singing Tour of Italy),
Wednesday (19)-July 6, with Mino
Reitano, Rinaldo Ebasta and Mario
(ruarmeri.

GERMANO RUSCITTO

NEW YORK

The Kasenetz-Katz Singing Or-
chestra Circus, Buddah Records

(Continued on page 42)

Brazilian-Portuguese Beachhead
Is Established by Two Retailers

MOUNT VERNON, N. Y.—A pair of trans-
planted Brazilians have established a Brazilian-
Portuguese record beachhead here. Idalino Cava-
co, who operates Luso Stereo Co. (retailing
radios, tape cartridge units and Portuguese and
Brazilian records), has been joined by Egon Mar-
tinovsky, recently arrived from Rio de Janeiro. The
pair have been marketing the Brazilian Portu-
guese records through newspaper advertisements,
a radio program over WVOX and through New

York dealers.

All the product is imported, mainly from Bra-
zil, although some comes from Portugal. Marti-
novsky, a native of Yugoslavia whose family
moved to Brazil when he was one year old, has
his own record company in Rio de Janeiro, Sideral
Do Brazil, Ltd. However, most of the product,
manufactured and packaged in Brazil, is from

such labels as Philips, Elenco, CBS, Polydor,
Festa, Entre, Forma and Fontana,

Despite the fact that the product is purely
ethnic, Martinovsky says that 90 per cent of the
records are sold to persons with non-Latin names.
Albums on the Luso mailing list retail for $4.38
through direct mail. Those sold in retail outlets
generally go for less. Also, Luso will airmail from
Rio de Janeiro any Brazilian record requested by
a customer. The company charges $6 a record
for that service.

Martinovsky has a 9-9:30 a.m. Sunday pro-
gram over WVOX. He plays Brazilian and Por-
tuguese records, provides the narration, and pro-
duces the show.

The partners plan to open a retail store, prob-
ably in the Times Square area.

Electrola-Teldec’'s Hoer Zu

COLOGNE — Hoer Zu, the
German label, will offer a $2.50
1P,

Electrola produces the label
in partnership with Telefunken-
Decca (Teldec) and the West
German radio-TV  magazine
Hoer Zu.

Hoer Zu broke ground in
West Germany for the budget
LP with its $4.75 disk.

Electrola reported that the
Hoer Zu label has sold more
than three million LP's since its
founding in September 1963.
The label was conceived by Dr.
Ladislaus Veder, managing di-
rector of Electrola, with the aim
of offering classical and pop
product at an attractive price.

The record club system com-
mands about 15 per cent of the
German disk market. But Hoer
Zu steers clear of the club en-
tanglement. Rather, the label 1s
distributed by open sale through
the retail trade.

Hoer Zu operates a limited

CGD to Press
Push in Italy

MILAN — CGD is planning
more intensive promotion of
American product in [Italy and
will expand its policy of having
U. 5. artists recording their hits
in Italian and also recording
new Italian copyrights,

The campaign follows a visit
to the U. 8. by CGD promotion
manager Johnny Porta who had
meetings with managers of art-
ists on the A&M. Warner,
Reprise, Scepter and Musicor
labels.

CGD plans closer co-opera-
tion with licensors with the aim
of achieving healthier sales of
American product in  ltaly.
Plans Include more extensive
TV and concert appearances by
LI, 8. artists arranged in collab-
oration with other licensees in
Europe on an expense-sharing
hasis.

Artists upon whom stronger
promotion will be concentrated
include Lisa Minelli, the Sand-
pipers, Sergio Mendez, Herb
Alpert and the Tijuana Brass,
the Association, Trimi Lopez,
the First Editions and Miriam
Makeba. Miss Makeba is due
to visit Italy next month.

S. Bassey in ltaly

MILAN — United Artists’
singer Shirley Bassey was in
Milan and Rome for five days
to film segments for the Italian
TV company, participate in
radio interviews and cut three
titles in Italian — “Pronto . . .
Sono  Io,” *Un 'Ora” and

wrer—aaaaieanradiohistory com

mail order system for its LP’s
through its reader service, but
the mail orders supplement dis-
tribution through normal retail
channels.

In either case, the record
buyer picks what he likes with-
out the obligation of a club sy-
stem. Hoer Zu publishes a week-
ly radio-TV guide with a cir-
culation of nearly five million
copies—the largest such publica-
tion on the European market,

Hoer Zu's staff works with
Electrola and Teldec in select-
ing the repertoire. Distribution
i5 handled jointly by Electrola
and Teldec, with Hoer Zu sup-
porting their efforts with mar-
keting, sales promotion, publicity
and advertising.

Hoer Zu also provides the
cover designs.

The label gives theme treat-
ment to top artists, and presents
standout  artists in  most-ac-
claimed interpretations.

Hoer Zu produces three LP's

Label Bowed by
Jet’s Wayne; EP
Sells at Singles $

MONTREAL — Don Wayne
of Jet Records has launched a
new label, Lotta Soul, which
sells EP's at singles prices, One
side features Canadian talent
and the other side features
American talent. The first re-
lease, “Lorta Soul 5001,” ban-
nered “Two Hits for the Price
of One — 99¢™ on a picture
sleeve, offers a Montreal r&b
group, the Persuaders, paired
with U. 5. soul artist Lotsa
Poppa, who has recorded for
several American labels under
various names (e.g.. Lucas Lolli-
pop on Warner Bros.) and re-
cently plaved a number of
Canadian centers,

The Persuaders do “With
These Hands” and “Out of Left
Field"; Lotsa Poppa does “Ten-
nessee Waltz" and “She Ain't
Gonna Do Right,” all produced
by the Professor. lead singer
with the Persuaders.

Wayne's philosophy is that the
pairing of U, §. and Canadian
artists on one disk will give dee-
jays, and the public, the oppor-
tunity to compare domestic and
American talent, Wayne visited
San Antonio recently and ac-
quired masters by U. 5 r&b

groups for future Lotta Soul
releases.

“Domani, Domani" — for a
new album. The songs are all
published by Curci Music. the
company associated with UA’s
[talian licensee, Carosello.

each month, with Electrola pro-
viding repertoire and artists for
two and Teldec for one.

The label issues “Hits of the
Year” album thrice annually
with such top artists as the
Beatles, Elvis Presley, Gilbert
Becaud, Cliff Richard, and the
Mamas and the Papas.

Hoer Zu also has been suc-
cessful with grouping great art-
ists in classical productions. For
example, the Hoer Zu “"Prima
donnas' LP featured Callas, Te-
baldi, Sutherland, and Rothen-
berger; and its LP “The World’s
Most Expensive Concert,” Menu-
hin, Qistrakh, Karajan, Fischer-
Dieskau, Gedda, Ghiaurov, and
del Monaco.

Other classical titles have in-
cluded Karajan conducting the
Beethoven symphonies, the New
Year's concert of the Vienna
Philharmonic, recitals with MNa-
than Milstein, and the conceris
of Belina and Siegfried Behrend.

Sales Parley
Held by MM

MILAN—A1 a four-day sales
congress here, Messaggerie Mu-
sicali (MM), distributor of CBS
and CGD product and of foreign
labels licensed to CGD (A&M,
Reprise, Warner, Scepter, AF,
Festival) announced plans for
the coming season (o its newly
augmented force of 43 sales-
men.

MM had 13 salesmen in
1966, then increased the force
to 36. following acquisition of
the CBS catalog. Now, with
seven more salesmen, Messap-
gerie Musicali has divided Italy
into three regions — north, cen-
ter and south — each with a
manager, and branch ware-
houses have been increased to 9,
at Turin, Milan, Padua, Genoa,
Florence, Rome, Naples, Bari
and Catania. The MM network
is completed by two music stores
in Milan and Rome,

Present at the meeting were
sales manager Giuseppe De
Gennaro, CBS managing direc-
tor Giuseppe Giannini, CBS pro-
maotion manager Johnny Porta,
CBS classical a&r manager
Silvio Cerutti, CBS-CGD pro-
duction co-ordination manager
Cesare Brunelli, CGD publicity
manager Sandro Delor and
CGD catalog manager Franco
Crepax.

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS
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act, are set for a week (Aug. 19-
24) at the Camden (N. J.) County
Music Fair. . . . Orphan Egg, a
new group, signed to Stigwood
Fitzpatrick for management rep-
resentation. . . . The Duane Eddy
single, “Rebel Rouser," produced
by Lee Hazlewood, is being re-
released in England on the Decca
label and mm the U. §. on the
Jamie label. . . . Thelma Carpen-
ter begins a two-week stand at
the Apartment Monday (17). . . .
Alan FEichler has joined Frank
Goodman's public relations firm.
. . . Will Lorin and Associates is
the new name for the music firm
formerly known as Lorin-Frank
Production. Composer-arranger E.
Alan Foust has joined the firm as
Lorin’s creative assistant.

Michael Goldstein’s publicity of-
fice has been retained by Chris
Blackwell, head of his own man-
agement firm in England, to handle
public relations in the U. 8. for
Traffic, Spooky Tooth, Joe Cocker
and Jimmy Miller, among others.
. . . osongwriter Glady Shelley's
“Clown Town" served as the title
of a special colorcast on WPIX
Saturday (15). . . . Cheryl Pool,
Paula Records artist, signed with
Entertainment Associates, Inc. . . .
Avon Books has published the
first paperback edition of “The
Fantasticks,”" the Tom Jones-Har-

vey Schmidt musical, . . . The
Serendipity Singers, United Artists
proup, will appear at the New-
port Motor Inn July 4-17. . . .
Oscar Peterson and the Dizzy
Gillespie Quintet will be at the
Village Gate July 9-14. . . . E. B.
Marks has acquired three songs
from South America: “Antes Que
Tu,” by Luis Abanio Morales,
“Elrosario De Mi Madre,” by
Mario Cavagnaro and “La Primera
Piedra” by Mario Cabanero. . . .
Connie Smith (Mrs. Jack Watkins)
became the mother of a boy in
MNashville June 5. . . . Al Calder
is touring the Midwest as advance
man for the upcoming Columbia
Pictures’ musicals, "Funny Girl"”
and “Oliver!" MIKE GROSS

SAN JUAN

Carmen McRae (Kapp) opened
June 9 for a two-week engagement
al La Concha Hotel. . . . Freda
Payne (MGM) will be at the
Caribe Hilton Hotel until Thurs-
day (20). . . . Lovelace Watkins
(MGM) is booked at the Ameri-
cana Hotel for four weeks start-
ing June 9. . . . Felipe Rodriquez
(RCA) veteran recording artist, re-
cently received in New York a
trophy for the sales of his single
“Gota a Gota" (Drop by Drop).
Rodriguez lives in Puerto Rico
where he also conducts a daily
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radio program over station WITA.
. . . Ray Barreto (Fania) is booked
for a return trip after his recent
tour of one-night stands and hotel
work, Jerry Massiccl, president of
Fania Revords, New York, was in
Puerto Rico to promote the sale
albums by Barreto and his booga-
loo band.

Mexican composer-vocalist Ar-
mando Manzanero (RCA) will per-
form at one of the luxury hotels
as main attraction with an aug-
mented orchestra, dancers and
singers., Manzanero's biggest cur-
rent number is "“Ayer yo vi
Llover” (Yesterday I Heard the
Rain) recently recorded by Tony
Bennett for CBS.

ANTONIO CONTRERAS

STOCKHOLM

EMI is giving special promotion
to two Capitol albums by Laurindo
Almeida and two by Buck Owens.
.« . "Dalamania,” a 30-minute
film by the Tages (Parlophone),
produced by Bosse Billten and
Peter Goldmann, was shown on
Danish, Finnish, MNorwegian and
Swedish TV May 31. . . . Gilbert
Becaond appeared at Berns, Stock-
holm. . . . Hans Collin has made
his debut on the new Mallwax
label. . . . Siw Malmkvist pro-
moted the single “0Ole Oke”
(Metronome) on the TV program
“Studio B." . . . Anna-Lena
Lofgren (Metronome) and Siw
Malmkvist will represent Sweden
in the German song festival. . . .
Gustay Winckler (Sonet) has re-
corded “Honey,” published by
Sweden Music, and "Sa Jange du
alskar ar du ung,” published by
Ben's Music AB, in Denmark. . . .
The Melody Mixers have recorded
“Ahab the Arab"” and “Spanish
Flea," both published by Sweden
Music, for Polyphon. . . . Towa
Carson has recorded Swedish ver-
sions of “Thank You for Loving
Me" and “By the Time I Get to
Phoenix" for RCA.

Polar has released the first rec-
ord of the new English duo,
Ranee and Ray coupling “Rainbow
Land” and “Feel Like a Clown.”
. + . Bjorn Ulveaus’ Swedish ver-
gsion of “Honey" on Polar has
been released in Norway by
Phonogram. . . . Group Bamboo
(Columbia) are negotiating a deal
with the Beatle-owned Apple
Corps in London. . . . Sonet is
making a strong promotion drive
for “Do You Know the Way to
San Jose,” by Dionne Warwick.
. . . Rupert Davies, TV's Inspector
Maigret, tours Sweden from July
5. . . . Christopher P. Cooper of
Animal Farm visited Belgium and
Holland to negotiate recording
contracts for the Animal Farm
groups the Shakers (Mallwax),
King George Discovery (Hapa-
randa) and Pete Proud. . . . Rock
artists Rock-Ragge, Little Gerhard,
Rock-Boris and Little Kinch will
make a tour of Sweden promoted
by Prisma Underhallnings AB. . . .
Maynard Ferguson played Stock-
holm’s Tivoli with an all-star big
band. . . Mecki Mark Men
(Philips) have signed an American
contract with Limelight. . . .
Marianne Kock (HMV) has been
signed for her own TV show in
Sweden. KJELL GENBERG

TORONTO

Matt Helf, general manager of
the Canadian operations of the
Peer-Southern Organization, is cur-
rently on a six-week cross-country
tour promoting their exiensive
catalog. . . . The original sound
track of the Academy Award
winning film “A Place to Stand,”
also called “Ontar-i-ar-i-ar-i-o0,"
created for the Ontario Pavilion
at Expo 67, is being released by
RCA Victor on an EP, in a four-
color cover which includes the
Oscar. . . . The Request, Cook,
Bronjo, Tropical and Rumba labels
are among recenlt additions to the
lines represented in Canada by
Almada Corp. Just available from
Almada on Monitor is “Piano
Music of Mendelssohn™ by Anton
Kuerti, who is pianist-in-residence
at the University of Toronto. . . .
“Introducing Cal Bostick™ on RCA
Records introduces U, §. singer
Cal Bostick, now a resident of
Fort William, Ont., and touring
Holiday Inns in the U. 8. . . . Fol-
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lowing up the success of the Irish
Rovers' "The Unicorn,” Compo
has a French version, "“La
Licorne,” by a new group, four
sisters called Les Coquettes, going
strong in the French-Canadian
market on Disques Apex. . . .
Winnipeg's TCP label bows a
Vancouver group, Mother Tucker’s
Yellow Ducks, with “I" and
“Funny Feeling." . . . Calgary's
Gainsborough Gallery have a new
release, their second, on Apex,
with “If You Knew.” . . . "Give
Me One More Chance,” by Wil
mer and the Dukes, on the
Aphrodesiac label in the U, S8, is
on Compo's Apex label here.

RCA Victor has acquired Cana-
dian distribution of the new Jad
label from the U. 8. . . . Symphola
Ltd. in the U. K. has contracted
with Rodeo Records for U. K. re-
lease of a minimum of 10 LP's
from Rodeo per year. Five of the
Canadian albums have already
been released, including “16 Great
Country and Western Hits,” "16
Great Gospel Songs” and LP's by
Irwin Prescott and the Celts. . . .
“Say ‘Shalom,”" by Montreal
singer-composer-producer  Martin
Martin, is seeing world-wide re-
lease, just released in Japan by
Toshiba (EMI), set for next month
by Kama Sutra in the U. S, in
several countries of Europe and
South America by such companies
as EMI and DGG. It's on Martin's
Trax label here. . . . Also getting
international release 15 a new
Montreal artist, Rainie Day, whose
debut single is “Koo-Koo-Looney"
and “Under My Beach Umbrella,"
written by Martin Martin and pro-
duced by his Impact Productions,
on Polydor in Canada, England,
Europe and Japan. . . . The Spark
label in England has released
“Something’s Coming Along” by
the Scepters, a Montreal group,
which was on the Allied label
here. Peer-Southern in Canada,
which negotiated the release, hope
to place more Canadian talent
recordings with Spark in future,
. . . Vancouver folk and folk-rock
singer Eric Travers® first single on
the New Syndrome W7 label in
the U. S. is two of his own compo-
sitions, “Agatha's Rag Doll” and
“Alie Do This."

Rodeo Records founder and
president George Taylor plans to
move his 20-year old company’s
headquarters from Montreal to
Toronto this September, leaving
newly appointed A&R director
Dougal Trineer, a Rodeo recording
artist, in charge of the Montreal
office. One reason for the move
is that Rodeo’s music publishing
firms, headquartered in Toronto
with Leeds Music, are attracting
growing interest from U. S. artists
and companies in their copyrights.
Plans are that recording and pro-
duction will remain centered in
Montreal. . . . American composer
Bobh Godfrey, writer of several
of brother Arthur's hit records,
has taken up residence in Montreal
and one of his new songs, “Let's
All Join Hands Around the
Christmas Tree," was picked up
immediately by RCA Victor's Sun-
bury Music.

RCA is rush-releasing a new
Wilf Carter LP, "“Hittin® the
Track” to coincide with the popu-
lar expatriate Canadian’s appear-
ance at the Calgary Stampede next
month. Cover photo is of the
Stampede’s chuckwagon race,

The Fifth Dimension appear
at The Cave in Vancouver June 26-
July 6. KIT MORGAN

ZURICH

Zurich music publishing com-
pany Edition Helbling launched its
own label, Heco, with an album,
“Party Sounds,” by band leader
Bert Campell. . . . Musikvertrieb
(Teldec) 15 distributing the new
Les Reed label Chapter One in
Switzerland. . . . French singer
Francois Hardy (Vogue) made a
concert appearance at St Gallen,
. . » The Jimi Hendrix Experience,
Eric Burdon and the New Ani-
mals, the Move, Traffic, John
Mayall's Bluesbreakers and the
Koobas appeared in pop concerts
in Zurich May 30 and 31.
Zurich-based Austrian classical
and jazz pianist Friedrich Gulda
15 moving to Munich this month.

ROBERT TREICHLER

Davisonto N. Y.

For Confab on
Garner UK Tour

LONDON — Promoter Har-
old Davison flew to New York
to confer with Erroll Garner's
management regarding a pos-
sible concert tour of England
in September,

Davison's trip followed a sell-
out tour of Europe by Garner,
which was climaxed by an SRO
concert at the Salle Pleyel in
Paris where he broke attendance
records.

The pianist also played con-
certs in Switzerland and Austria,
and wound up the tour by taping
a BBC-TV one-hour special to
be shown in England in the fall.
He also taped a Startime TV
segment to be shown in the
U. K., Canada and the U. 8.

late this summer.

Garner, playing a three-week
engagement at the Tropicana
Hotel in Las WVegas, where he
opened May 24, is considering
offers for concerts in Germany,
Italy, Poland, France, Czecho-
slovakia and Scandinavia,

Meanwhile, MGM 1is plan-
ning European release of the
“Up in Erroll's Room™” album
Garner recorded with his aug-
mented rhythm section of Jose
Mangual, bongos, lke Isaacs,
bass, and Jimmie Smith, drums,

Humperdinck Visits
Italy in September

MILAN — Engelbert Hum-
perdinck, the British Decca
singer whose last single featured
the San Remo Festival song
“Quando M'Innamore” (A Man
Without Love), will visit Italy
in September to promote Italian
versions of "Am I That Easy to
Forget” and "Pretty Ribbons™
through TV appearances.

Both songs, whose respective
Italian titles are “Dimenticarti
Non Potrei” and “Piu Di Ieri,"
are sub-published by Ariston
Music, whose manager, Bob
Lumbroso, was recently in
London to supervise Humper-
dinck’s Italian sessions.

In London, Humperdinck
filmed a 15-minute TV slot for
the Italian TV series, “Europa
Giovane” (Young  Europe),
which starts in July.

‘Summer’ Contest

o Continued from page 36

tagiro finals, the third edition
of the International Festival of
Light Music will be held in
Venice, June 26-29. Its cast is
not known as yet, but will in-
clude top international singers.
It will be televised.

The Venice Festival consists
of two parts: A show by the
established artists and a com-
petition for new talent. Next
year, an award, a "Golden Gon-
dola,” will be given to the es-
tablished artists.

Venice Festival is organized
by Gianni Ravera, who has also
been the San Remo Festival
artist director since 1961, suc-
ceding Ezio Radaelli. The lat-
ter was back in the San Remo
Festival management as major
stockholder recently.

B
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HITS OF THE WORLD

ARGENTINA

(Courtesy Escalerm o la Fama)
*Denotes local origin

This Last
YWeek Week

i 3 VIENTO DILE A LA
LLUVIA—*Los Gatos
(RCA)—Fermata

ESTOY EELﬂSﬂ.-"CqRAI.-DH
CONTENTO—*Palito
Ortega (RCA}—Clanort

Ml GRAN NOCHE/DIGAN
LO QIE DIGAN—Raphael
(Ddeon)—Fermata

4 4 LA, LA, LA—DMassiel (RCA)
Caravelli (CBS); Franck
Pourcel {Odeon); *MNews
Mac Ke Macs {(Ariel}—
Edami

LA LLORONA—Raphael
(Odeon): Cuco Sancher
({CBS); *Hugo Marcel (RCA)

CONGRATULATIONS—CIff
Richard (EMI);, *News Mac
Ke Macs (Ariel); Franck
Pourcel (Odeon)

UNA MUCHACHA Y UNA
GUITARRA—*Sandro
(CBS)}—Melograf

BALLAD OF BONNIE &
CLYDE—George Fame
CBS); Johnny Hallyday
Philips); Franck Pourcel
Odeon); Barbra & Dick

ER{:A Edami

9 =— HONEY—Bobby Goldsboro
(CBS); Tommy James
iGroove); Grupo Cinco
(EMI}—*Los Munecos
(Polvdor)

LADY MADONNA—Beatles
{Odeon); Jose Limon
{Polydor}—Fermata

BELGIUM

(Flemish chart by courtesy
of Humo magaxine)

This Lasi
Week Week

1 1 A MAN WITHOUT LOVE—
Engelbert Humperdinck
i Decea)

CONGRATULATIONS—CIiff
Richard (Columbia)

3 DELILAH—Tom Jones
{Decca)

CRY LIKE A BABY—Box
Tops (Stateside)

— LAZY SUNDAY—S5mall Faces

{(Immediate)

10 ROCK AROUND THE

CLGEK—HEH Haley
Brunswick)
g & KOM UIT DE BEDSTEE
MIJN LIEFSTE—Egbert
Douwe (Philips)

9 6 WHAT A WGNDERFU'L
WORLD—Louis Armstrong
{ABC)

IF 1 ONLY HAD TIME—
John Rowles (Stateside)

BRITAIN

(Courtesy Record Retniler)
*Denotes local origin

This Lasi
Week Week

1 1 YOUNG GIRL—Union Gap

{CBS)}—MCPS (Jerry Fuller)
2 4 JUMPING JACK FLASH—
3 k)

10 10

10 —

Rolling Stones (Decca)

HONEY—Bobby Goldsboro
{United Artists)}—MCPS
{Bob Montgos)

M.A-HWI'IHDUT LOVE=—
*Engelbert Humperdinck
{Deccal—Valley (Peter
Sullivan)

A ftaie (B Cytil Shane "

air ¥ ane
Mike ém

THIS I‘WHEEL‘E ON FIRE—
*Julie Driscoll (Marmalade)
—Feldman (Giorgio
Comelsky f;

BLUE EYES—Don Partridge
{Columbia)

HURDY GURDY MAN—
Donovan (Pye)

DO YOU ENOW THE WAY
TO SAN JOSE—Dionne
Warwick (Pye)—Blue Seas
and Jac (Bacharach/David)

I DON'T WANT OQUR
LOYE TO DIE—*Herd
{Fontana)}—Lynn (Steve
Rowland)

JOANNA—*Scott Walker
{Philips})—Welbeck (John
Franz)

W&N?E]}ﬂFUL WDRL{E—

uis Armstrong MV)—
Valando (Bob Thiele)

I PRETEND—*Des O'Connor
Columbia}—Maurice

atricia (Norman Newell)

BARY COMES BACK—Equals
{(President)}—Kassner Music
(Edward Kassner)

HELULE. HELULE—
*Tremeloes (CBS)}—Peter
Walsh (Mike Smith)

SIMON SAYS—1910 Fruitgum
Co. (Pyel—Mecolico (Katz/
Kasenetz,/Chiprut)

SLEEPY JOE—Herman's
Hermits (Columbia}—Carter
Lewis (Mickie Most)

LOVIN' THINGS—
*Marmalade (CBS}—{Gallico)
—Mike Smith

19 16 WHITE HORSES—*Jacky

iPhilips})—Gerrard (Derek

Lawrence)

6 10

10 6

11 7

12 1

13 22

14 19

15 14

16 13

17 12

18 31

20 30 SONS OF HICKORY
HOLLER'S TRAMP—0O, C.
Smith (CBS)

21 9 LAZY SUNDAY—*Small

Faces (Immediate)}—
Immediate (Marriott and

Lane)
22 15 U. 5. MALE—Elvis Presley
(RCAValley Music
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IF I ONLY HAD TIME—
*John Rowles (MCA)—Leeds
(Mike Leander)

WHEN WE WERE YOUNG
—*Solomon King (Columbia)
—Donna (Peter Sullivan)

DELILAH—*Tom Jones
éﬂm:a}—l}unnl (Peter
ullivan)

CAN'T TAKE MY EYES
OFF YOU—Andy Williams

BS}—Ardmur]:..-’B:cl:hwuu-d
Caro

THINK—Aretha Franklin
Smlmucj—tlith Hour)—
erry Waexler

TIME FOR LIVING—
Association (Warner Bros.)
—{Tamerlane}l—Bones Howe

HAPPY SONG—Otis Redding
(Stax)

BOY—*Lulu (EMI}—Meteor
Music (Mickie Most)

CONGRATULATIONS—
*Cliff Richard (Columbig}—
KPM—({Morrie Paramor)

TRIBUTE TO A KING—
William Bell (Stax)

QUANDCG M INNAMORO—
Sandpipers (Pye)—Leeds

FRIENT}S—Beach Boys
-[HCapgtu]]—-Immcdiatc {Beach
oYs.

YUMMY, YUMMY, YUMMY
—hio Express (Pye)}—T.M.
Music (Super "K'}

AINT NOTHING BUT A
HOUSE PARTY—
Showstoppers (Beacon)—
Milton Apple (Drew Stewart)

MOMY, MONY—Tommy
James & Shondells (Major
MinorF—Flanetary-Nom (Bo
Gentry & Ritchie Cordell)

RAITNBOW CHASER—
*Mirvana (Island)}—Blue
Mountain Music (Muff

Winwood ]}

WHERE 15 TOMOREOW—
*Cilla Black {Fnrlog_nn:}

ANYONE FOR TENNI
*Cream (Polydor)—Dratleaf
(Felix Pappalardi)

SUMMERTIME BLUES—
Eddie Cochran (Liberty}—
Cimertonic

IT'S MY TIME—Everly
Brothers (Warner Bros.}—
Acuff-Rose (Larry Warkener)

AIN'T NOTHING LIKE THE
BREAL THING—Marvin
Gaye & Tammi Terrell
{ Tamla-Motown)

ROCK AROUND THE
CLOCK—Bill Haley (MCA)
— K assner

YOU AIN'T GOING
NOWHERE—Byrds (CBS)—
Feldmans (Gary  Usher)

NOW—*Val Doonican (Pye)

I COULD NEVER LOVE
ANOTHER—Temptations
(Tamla-Motown)

MNOTHING CAN S5TOP ME—
Gene Chandler (Soul City)y—
MCPS (Bill Sheppard)

DEBOR AH—*Tryannosaurus
Rex (Regal Zonophone)—
Essex (Tony Visconti)

MY MNAME IS JACK—
Manfred Mann (Fontana)

CZECHOSLOVAKIA

(Courtesy Melodle)
*Denotes local orlgin

Last
Week Week

2

DOBRA ZPRAVA—
*V. Neckar (Supraphonj=—
Supraphon

ARTISTA—"]. Laufer
{Supraphon}—Supraphon

I'™M COMING HOME—

*K. Gott (Supraphon)—
Donna Music—Supraphon
ZIT, JEN ZIT—*"W. Matuska
{Supraphon}—Supraphon
STUJ OBCANE—"K. Cernoch

{Suprﬂnhunl—SuFraphnn
GLI OCCHI MIEI—
*H. Vondracova {(Supraphon)
—Supraphon
THERE'S A KIND OF HUSH
—*EK. Gott (Supraphon)
LE ROSSIGNOL AMGLAIS—
*W. Matuska (Supraphon)
ZIMMI KRALOVETVI—
=Y. Prenosilova (Supraphon)
—Supraphon
HEJ PANE ZAJICI—
*H., Vondrackova, M.
Kubisova (Supraphon}—
Supraphon

GERMANY

{Courtesy Der Musikmarkt)

Last
Week Week

DELILAH—Tom Jones
Deccal—Francis, Day &
unter
MAMA—Heintje (Ariola)—
Sikorski

LAZY SUNDAY—Small Faces
{Immediate—Immediate

DELILAH—Peter Alexander
{Ariola)—Francis, Day &
Hunter

JUMBO—Bee Gees (Polydor)
—Slezak

CONGRATULATIONS—
Cliff Richard (Columbia)—

Gerig

DU SOLLST NICHT
WEIMEM—Heintje (Ariola)
- i

WHAT A WONDERFUL
WORLD—Louis Armsiron
(Philips)—%¥alanda,/Chappell

SIMON SAYS—1910 Fruitgum
Co. (Polydor/Buddah)—
Aberbach

HONEY—Bobby Goldebaro
(United Artists)—Phonix,’
ML W,

HOLLAND

{Courtesy Radio WVeronlea
and Platennleuws)

This Last
Week Week

1 1 LAZY SUNDAY—Small Faces
(Immediate)

2 IF 1 ONLY HAD TIME—
John Rowles (Stateside)}—
Altona

La FELICIDAD—Digno
Garcia (Palette):; Johnny
and Rijk {Artone); Eddy
Becker (Polydorl—Mew
Music/Portengen

SUMMERTIME BLUES—
Blue Cheer (Philips)

JLEST CINQ HEURES,
PARIS S'EVEILLE—
Jagques Dutronc (Yogue)—
Anagon

A MAN WITHOUT LOVE—
Engelbert Humperdinck
(Decca}l—IMOC

7 — I CAN'T LET MAGGIE GO
—Honeybus {Imperial}—Ed
Dayglow

CONGRATULATIONS—CLff
Richard {(Columbia)—Basart

JUMBO,/THE SINGER
SANG HIS SONG—Bee
Gees (Polydorl—Basart

Il — YOUNG GIRL—Union Gap

(CBS)

ITALY

{Courtesy Musica e Dischi, Milan)
*Denotes local origin

[

This Last

Week Week

1 1 LA BAMBOLA—*Paity Pravo
(Arc)l—Mimo

2 2 IL VOLTO DELLA VITA—
*Caterina Caselli (CGD)}—
R. R. Ricordi

3 3 CHIMERA—"Gianni Morandi
(RCA—RCA

4 5 10 PER LEI—*Camaleonti
rgﬂﬂﬁ}—ﬁuﬂm & Zerboni

5 4 FlIDA UNA LACRIMA AL
EE.FITD—AdamD (VdP}—

3] 7 GIMME LITTLE SIGN—

Brenton Wood (Belldisc)—
Telstar

LOVE IS BLUE—Paul
Mauriat (Philips}—Alficre

8 15 AFZZURRO—"Adriano
Celentano (Clan)—Clan

a9 & VENGD ANCH'TO . . . NO,
TU NO—*Enzo Jannacci
(Arc)—RCA

1] 12 DELILAH—Tom Jones

({Decca}—Francis Day
COME UN BAGAZIO—
Sylvie Vartan (RCA)—

11 ]

Melody
12 10 PIEFEE)LA EAT‘I’-E*th
edette)}—Sciase
13 14 SOGNO—*Don Backy

{Amico}—El & Chris
PREGA PREGA—"Little

Tony (Durium)
ANGELI MNEGRI—*Fausto

Leali (Ri Fi}—Southern

14 —
15 11

JAPAN

(Courtesy Original Confldence Co., Lid.)
*Denotes local origin

This Last
Week Week

1 2 HOSHIEAGE Nﬂ_WALTZ—
*Sen Masao (Minoruphone)

2 | HANA MO KUBIKAZARI—
*Tigers (Polydor—Watanabe

3 2 OTARU NO HITO YO—
*Tokyo Romantica
(Teichiku)

TENSHI NO YUWARKU—
*hMavurumi Jun (Capitol)—
Ishihara

ISEZAKI-CHD BLUES—"Aoe
Mina (Victor)}—aAdl Pro.

KAMISAMA ONEGAI—
*Tempters (Philips}—Tanabe

BARA NO KOIBITO—*Wild
Ones (Capitol—Watanabe

KOOI NO SHIZUKU—*lio
Yukarti (King)—Watanabe

VALLERI—Mopnkess (RCA)

YUBE NO HIMITSU—
*Ngawn Tomoko (Toshiba)—
Berh

EANASHIKEUTE
YARIKIRENAI (Unbearably
Sady—"Folk Crusaders
{Toshiba)—Pacific

SHINJUKU SODACHI—
*Tsuyama Yoko/Ohki Hideo
{Minoruphone) ;

SAKARIBA BLUES—"Mori
Shin-ichi (Victory—Watanabe

Al NO SOMO—"*Fuse Akira
{(King}—Watanabe

OMOIDE MO YUBIWA—
*Village Singers (CBS)—
TOP

'I‘.'.IC'.I'E MO TOKIMEKI—

ggwa Tomoko (Toshibaj}—

T = TASGGARE NO GINT A—
»Eurosawa Akira and Los
Primos (Crown l=—Crown

SATSUMA NO HITO—
*Kitajima Saburo (Crown)—
Crown

MASSACHUSETTS—Bee
Gees (Polydor)—Aberback
Tokvo

HAKUCHO NO UTA—*].
Yoshikaws and Blue Comets
(CBS—Watandbhe

W =] oh LA
S B 98 WA w=d

mam

=
o
-

1111

1z 13

13 12
¥ —
15 17

16 —

1B 16
e 14

P+ R

MALAYSIA

((Courtesy Radlo Malaysia)
¥Denofes local origin

This Last
Week Week

1 1 CONGRATULATIONS—
CHff Richard (Columbia)
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JENNIFER ECCLES—Hollies
(Parlophone)

SIMON S5AYS5—1910 Fruitgum

o. (Pye)

VALLERI—Monkees (RCA)

U. 5. MALE—Elvis Presley
(RCA)

LOVE IS BLUE—FPaul Mauriat
{Philips)

YOUNG GIRL—Union Gap
(CBS)

LOVING YOU—*Henry
Suriya {Decca)

RICE IS NICE—Lemon Pipers

e
Elit];i'z’ﬂﬂﬂﬂ CHILDREMN—
Sandra & Andres (Philips)

PHILIPPINES

This Last

YWeek Week

1 1 SIMON SAYS—1910 Fruitpum
Co. (Buddah}=Mareco, Inc.

2 2 GREEN TAMBOURINE—

Lemon Pipers (Buddah)—
Mareco, Inc.
3 3 FREE AGAIM—Jack Jones
(Kappl—Mareco, Inc.
4 5 LBVE 1S BLUE—Manny
Kellem fEE{E}—Mam:u Inc,
5 T
6

L= A S T
F - N

£

10 8

'\-’ALLERI— onkees (RCA)}—
Filipinas Re rE

10 THE GOOD, THE BAD AND
THE UGLY—Hugo
Mnnt:ntgau (RCA L

ilipinas

HARD TO EELIE\I"E-—-
Monkees (RCA)=—Filipinas
Record Corp.

SUSAN—Buckinghams (CBS)
—Mareco, Inc,

9 — SPDOKY—Lettermen (Capitol)

—Mareco, Inc,

10 =— YOUNG GIRL—Union Gap

(CBS»—Mareco, Inc.

SINGAPORE

(Courtesy Radio Singapore)

This Last
Week Week

1 2 SIMOM SAYS—1910 Fruitgum
Co. (Pye)

2 3 DELILAH=Tom Jones
(Decca)

k| & MaAN WITHOUT LOVE—
Engelbert Humperdinck
(Decca)

CONGRATULATIONS—
Cliff Richard (Columbiza)

7 JENNIFER ECCLES—Hollies
{Parlophone)

THE GOOD, THE BAD AND
THE UGLY—Hugo
Montenegro (RCA)

5 VALLERI—Monkees (RCA)}

CRY LIKE A BABY—Box
Tops (Stateside)

— Tﬂ-U]"&G GIRL—Union Gap

(CB
10 4 LAD?} MADONNA—Beatles
(Parlophone)

oh
oo

& e
o

SOUTH AFRICA

{Courtesy Springbok Radlo-EMI)

Thiz Lasi

Week Week

1 2 WHAT A WONDERFUL
WORLD—Louis Armstrong
{ABC-Paramount) — Valando
Music eald

2 I SIMON SAYS—I1910 Fruitgum
Co. (Buddah)—Belinda (Teal)

3 3 LAZY LIFE—Quentin E,
Elopjaeger 5} —Totem
Pole Music (Troubadour)

4 — LITTLE RED DONEEY—

Troges (Fontanal—Dick
James [Gallo)

THE DOCK OF THE BAY—
Otis Redding {Atlantic)—
iz Redding, Laetrec Music

{Teal)

CAPTAIN OF YOUR SHIP—
Reparata and the Delrons
(Stateside)=—C. Control

(EMI)
7 9 YOUNG GIRL—Union Gap
(CBS1—J. Fuller, Viva Music

(GRC

¥ I A MAN WITHOUT LOVE—
Engelbert Humperdinck
{Decca}—Peter Sullivan,
Valley Music/Blem (Gallo)

9 4 DELILAH=—Tom Jones
(Deccay)—Peter Sullivan,
Donna Music [(Gallo)

10 — JENNIFER ECCLES—Hollies
{Parlophone)—Ron Richards,
Gralto Music (EMI)

SPAIN
(Courlesy of El Gran Muslcal)
*Denotes local orlgin
This Last
Week Week

1 2 DELILAH—Tom Jones
Columbia Espanola
anciones del Mundo

2 1 CONGREATULATIONS—CLff
Richard (Odeon)}—Canciones
del Mundao

3 4 BRING A LITTLE LOVIN'—

*Los Bravos (Columbia
Espanola—Canciones del
{Columbia Espanolal)—
Ediciones Francis Day

LA, LA, LA—*Massiel

{(Novola)—Southern Music
Espanola/Ediciones

Musicales Fafiro

LADY MADONNA—Beatles
{Odeon)}—Ediciones
Gramofono Odeon

MAMNANA MANAMNA—*Los
An 1 fH:spam:
Ediciones Francis Day

ANDURINA—*Juan and
Junior (MNovola)

E — A MAN WITHOUT LOVE—
Engelbert Humperdinck
g:‘aulmnhla Espanola)}—

nciones del Mundo

g 10 I'M COMING HOME—Tom

Jones (Columbia Espanola)
—Canciones del Mundo

i E CINDERELLA
ROCKEFELLA—Esther and
Abi Ofarim (Fonogram}—
Ediciones Armonico

SWEDEN
(Courtesy Radio Sweden)

This Lasi
Week Week

1 1 CONGRATULATIONS—CIiff

Richard {Columbia}—Thore
I
2 3 SIM-'.{H."? SAYS5—1910 Fruitgum

Co. (Kama Sutra}—Robert

Mellin

VI SEA GA HAND I HAND
—Gunnar Wiklund (HMV)
—Busch's

KRING DE SMA HUSEN—
Anita Lindblom {(Fontana)—
Mils-Georgs

) SAGAH {}M I_TLLA SOFIE

IE Stars |

JENMIFER Et.'.' ES—-—-Hnlllcﬁ
{Parlophone)}—Sonora

10 SA LANGE D1 AILSKAR—
Holenanny Singers (Polar}—
Ben's Music

DET BORJAR VEREA
KARLEE—C. G.
Hederstrom (RCA)—Thore
Ehrling

ROCKE AROUND THE
CLOCK—Bill Haley (Decca)
—Reuter and Reuter

10 8§ GA OCH GOM DIG, AKE

TRAK—Mona Wessman

(RCAY—Thore Ehrling

VENEZUELA

This
Week

I TO SIR WITH LOVE—Lulu
(Cdeon)

HONEY—Bobby Goldsboro {(LLA.)

LADY MADOMNNA—Beatles
(Oxdeon)

VALLERI—Monkees (RCA)

DD YOU ENOW THE WAY TO
SAN JOSE—Dionne Warwick
(ScepterMusirama)

YOUNG GIRL=Union Gap (CHS)
CINDERELLA ROCKEEFELLA—
Esther and Abi Ofarim (Philips)

GIPSY BOY—Lords (Odeon)

DOCK OF THE BAY—0Otis
Redding (Philips)

10 DELILAH—Tom Jones (London)

L ]

s =S

GIVE

sOo more will live

@

HEART FUND
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Audio Retailing

NAMM Show Drops Panel Norelco Shaves Line;
Preview Set for Show

e Continued from.page 3

“NAMM paid the entire ex-
pense for bringing together rec-
ord dealers from all over the
country,” said Andersen. “We
were told how some of the ills
exisiting in the phonograph rec-
ord industry could be corrected,
and recommendations  were
made for implementing these
suggestions. The net result was
that two of the 34 activists pres-
ent actually joined NAMM, and
I was one of them.

“My membership expires Oct.
31, but I do not plan to renew
it. My reason is the apathy of
the other record dealers who
are not organization-minded.

“Since 1956, there have been
12 phonograph record meetings,
and I have attended 10. 1 doubt
there is any other record dealer
who has attended four or more.

“At each meeting, the agenda
of the previous vear is reviewed
and then shifted to the next
year. The only thing changed
is the dateline. At the same
time, the rack merchandisers
have emerged from a cut-throat,
unorganized state into an organ-
ization which has made them
favored by record manufactur-
ers. For example, the current
proposal for automatic inven-
tory control, standardized sales
aids of various types through-
out the field, has saved the
rack merchandisers millions of
dollars in clerical and organ-
izational expenses. Otherwise,
they would have had to meet
the cost.”

Andersen was one of a few
veteran dealers who turned
down the chairmanship of the
phonograph record committee
this year “because of the apathy
of the other members.” At the
same time, Andersen did not
think NAMM had shirked its
responsibility in this area:

“NAMM has done everything

GENERAL ELECTRIC audio trans-
ducer. The unit, called Rolen-
Star, converts an entire room into
an omnidirectional speaker when
the unit is installed in walls,
cailings and floors. It operates on
power imputs of one to 30 watts.
Suggested list is $39.95.

possible and everything that
could be expected of them. As
for the future, I predict more of
the same with more dire con-
sequences toward the plight of
the independent record dealer.
They have not awakened, and
it's already too late, The dead-
line for action was five years
ago.
“The awakening of the deal-
ers will never happen as a

dealer-inspired phenomenon. It
will have to come from an out-
side force. For example, if rec-
ord manufacturers were inter-
ested in the effective merchan-
dising of recorded product, the
franchising of stores wholly
owned or organized by record
manufacturers and/or distribu-
tors with sales aids and modern
mearchandising techniques could
be the answer."”

EIA's Galvin Urges Group
To Strive for Co-Operation

CHICAGO — Robert Galvin,
concluding his second term as
president of the Electronic In-
dustries Association (ELA), pro-
posed at the association’s recent
convention here that the EIA
take the leadership in co-ordi-
nating the efforts of the elec-
tronics industry and the govern-
ment to develop compatible sy-
stems of communications.

Galvin, chairman of the board
and chief executive officer of
Motorola, Inc,, Chicago, ad-
drssed the membership lunch-
eon of EIA at the Hotel Am-
bassador. He took note of the
varied technical developments
and diverse association activities
involving communications poli-
cies and standards.

“No other association has the
facilities, the broad industry rep-
resentation or the established
reputation to assume a leader-
ship role in the development of
compatible government and in-
dustry policies, standards and
techiniques required by many
and varied information systems.

“The communications systems
now developing will bring the
industry and the government
closer together than ever be-
fore because both are becom-
ing co-operative designers and
users of integrated and hope-
fully compatible information
communication systems.

“The expanding uses of in-
formation networks in banking,
transportation control and res-
servation, hospitals, libraries,
educational, transmission of
scientific, legal, technical and
crime detection data point to
the ultimate growth of an in-
dustry equal to any by our de-
fense and space market.”

While conceding that 1t is
hazardous to forecast future
business without some qualifica-
tion, Galvin said “present trends
(for the electronics industry) are
favorable although mixed."”
Total factory sales are expected
to reach a new high of about
$23 billion in 1968 although
the rate of industry growth will
be less than in 1967.

PFANSTIEHL'S FIRST with all the latest
domestic and foreign needle designs . . .
even the "odd'' types! So—stop looking
for your needle in a haystack . . . get
Pfanstiehl's Needle Guide and take the work
out of needle hunting while putting the Big
Profits in! Write today for Factory-to-You
sales plan information.

M CHEMICAL CORPORATION
3300 WASHINGTON 5T, » BOX 498 » WAUKEGAN, ILLIMOIS AD08S

According to Galvin, all
major markets are expected to
share in the industry sales rise,
but in varving degrees. Indus-
trial products are likely to show
the greatest gains, with govern-
ment purchases running second
but subject to developments in
Vietnam. Consumer products
and components are both ex-
pected to increase moderately.

Looking to the future of the
association, the retiring presi-
dent said, “Today it (EIA) is
at its peak in industry represen-
tation, income and prestige.
While our numerical member-
ship has been higher, its diver-
sity is greater than ever before.
It is truly the national associa-
tion of electronic manufacturers.

“Growth and prosperity, as
we have found in our private
lives, create problems as well
as benefits. EIA has its share. It
would be strange indeed if such
a vigorous industry as ours, with
so many diverse interests and
markets, did not have its dif-
ferences. However, EIA's
strength lies in the fact that
it represents the total electronics
industry and not just single sec-
tors of it.”

Elected as the new president
of EIA was Mark Shepherd Ir.,
who in two decades has ad-
vanced from project engineer
with Texas Instruments, Inc., to
president of the Dallas-based
firm. Long active in EIA af-
fairs, Shepherd has served as
member of the association’s
board of directors and chair-
man and vice-president of the
semiconductor division.

NEW YORK — In a move
to bolster its share of the Amer-
ican radio market, North Amer-
ican Philips Co. has revamped

NORELCO solid-state clock radio.
Suggested list $29.95.

NORELCO FM/AM dual speaker
table radio. Sugpested list,
$59.95.

NORELCO

without speakers, $159.95,

its marketing strategy for its
fall product. The company,
which sells its merchandise un-
der the Norelco trade name,
has shaved its radio line to 11

Exhibitors Await Kick-Off

CHICAGO — More than 15,-
000 music dealers from all 50
States and many foreign coun-
tries are expected to attend the
five-day Music Show, set to be-
gin here Sunday (23) at the
Conrad Hilton Hotel.

Bill Gard, executive vice-presi-
dent of the National Associa-
tion of Music Merchants
(NAMM), predicts the immense
music market place will be “the
most dramatic and exciting Mu-
sic Show ever” in the 67 years
since the founding of NAMM,
the show's sponsor.

“This 1968 event is a new
and different kind of Music
Show that will spotlight in
truly dramatic fashion the re-
markable growth of the music
industry and its increasing role
in American culture,” said Gard.
“With creative displays moving
into all of the big open exhibi-
tion halls, design and imagina-
tion will transform this Music
Show nto a vast pageant of
the sounds and sights of music.

“Exhibitors are outdoing
themselves to present their most

wWWwWWwW americanradiohistorv eom

colorful displays ever with orig-
inality and taste as they move
into newly assigned open ex-
hibit areas. We anticipate that
music dealers will find this Mu-
sic Show the most thrilling
they've ever attended.”

Exhibiting firms will near the
300 mark with an estimated
9,000 products on display
throughout 10 floors of the Hil-
ton. There will be a record
number of exhibitors from for-
eign countries, including Eng-
land, Germany, Holland, Spain,
France, Italy, Korea, Canada
and Mexico. A total of 15 Brit-
ish firms are joining together
in a special exhibit in the West
Hall partially sponsored by the
British povernment, and a Ko-
rean firm, the Seoul Piano Co..
will be exhibiting at the show
for the first time.

The following are additions
to the roster of exhibitors:

American Music Conference;
Bruhnke & Silver Musical In-
dustries Credit Bureau; Dorset
Industries, Inc.; Carl Fischer

{(Continued on page 51)

models, nine of which will be
bowed at the Consumer Elec-
tronics Show here next week.

According to Bill Keepin,
manager of the Norelco radio
department, the company has
combed the best selling lines
from the world-wide affiliates
of Philips of Holland for its
own product catalog. In addi-
tion, Norelco has custom-de-
signed its own radio models.
“We have found,” Keepin said,
“that there is no need to fea-
ture 35 models in a product
line. Our 11 models range in
price from almost $16 to $200
so there certainly is a wide
enough variety.”

While the new product line
includes high fidelity compo-
nentry such as a stereo four-
band tuner-amplifier, the em-
phasis is on battery-AC por-
table models.

Two models have been re-
tained from this year, but will
sell at a lower price. The mod-
els are MNorelco's 7-band World
Receiver Deluxe and its AM-
FM clock radio, model R5-274.

Included in the new product
line are seven models with FM
bands. Model RH-786 is a 10-
watt per channel stereo tuner-
amplifier designed for use with
existing  sound equipment.
Model RR-482 i5 an AM-FM
radio with a built-in cassette
recorder. Retail cost of the tuner
amplifier is suggested at $159.95
without speakers (540 additional

FM/AM/FM stereo SW tuner amplifier. Suggested list

with speakers). Model RR-482
is an AM-FM radio with a built-
in cassette recorder. Minimum
retail price is $125.

Other models are C-101, an
AM portable powered by four
“C" cells ($15.95); L-209, a
handsize AM-FM portable
which is AC adaptable ($19.95);
RS-144, an AM clock radio
($29.95); L-384, an FM-AFC-
AM portable ($49.95); L-395, an
FM-AFC-AM with a short wave
band ($59.95): B-421, an AM-
FM table model with dual six-
inch speakers ($59.95); and L-
583, an AM-FM portable with
two marine bands.

Malek Death

CHICAGO — Veteran rec-
ord dealer Miroslav (Mid) Malek
died here recently after a long
illness. The 51-year-old Malek,
who once owned Marquette
Records in Chicago, is survived
by his wife, Molly, and son,
Thor,

UH".E."P Way
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c A BEAUTIFUL

biw
‘DARCY FARROW”
_ -
Sunshine Company™

PRODUCED BY JOE SARACENO

c A BEAUTIFUL DAY FOR SALES

TR

IMPERIAL

A PRODUCT OF
LIBEATY RECORDS
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GOLD STAR SOUND STURIGE FOR
sale. Main bullding 44x125 ft. plus 2
residences. Studle A, 3,000 square feeot;
Studio B, 768 sguare Il!'l!L High ceilings,
live echeo chambéer, exeellent aeoustics.
R::,-r.-t_p on  Foom, J'.uu.n:es and offices.

front, 150 ft. deep; plenty park-
ing, quiet area. W, R. Quinn, 5828
Brock St., Houston, Tex. 77023, je22

POSTERS—WHOLESALE TO DEALERS.
Dur posters have been :h}ggfl-lllf d:h-
signed to be sold In record

catalog. Distributor Inguiries I.nv.ited..
San Franclseo Poster Co.. P. 0. Box
38036, Hollywood, Callf, 20038, je2o

- g o,

 DISTRIBUTING SHW[(ES "

ATTENTION, RECORD OUTLETS: WE
have the Inrgul selection of 45 rpm
oldies and lil.]l:llit“ at 264 weach, also

major label LP llstings at promotlonal
prices. Sond for free Hstings. All orders
welecome. Apex Rendezvous, Inc., 390
Kings Highway, Brooklyn, N. Y. tin

EASTERN ONESTOF DISTRIBUTOR TO
handle new c-w 45 single., Great juke
box potentinl. For sample ecopy, write
to: Miller's, 850 Jan Marle Lane, Elfln.
i, 60120, edd

GEAUGA RECORDSE HAS OPENING
far Eln.gm and Bands, Records released
'I-I-"Iﬂ'll i days. We will press, distribute

promoie reconds coast fo coast
ﬂen.n:a HRecords, OCGeauga Station B,
Aurora, Ohio 44302, tin

EMPLOYMENT SECTION

HELP WANTED

ESTABLISHED POP LYRICIST SEEHK-
ing young {(under 25 years) composer
for eallaboration, 'u:rp 4 materlal. Must
be recorded, published, N.Y.C. area
réesident J:ml:.r. Confidential Box 65658,
c/e Billboard, 2160 Patterson St., Cin-
cinnatli, Ohio ‘45214, JeZs

HE, R. MUSIC RECORDING ARTIST
and publisher of 550 Fifth Awve. is now
H. R. Records and '!rul accept masters
for consideration. HR. R. Musle, 550
Fifth Awve., New York, N, Y. 10036, jel22

TWO BIG BANDS, “THE WICKED
Way™ and “Mark VII,” are secking sum.
mier bookings snd ecompany interested
in reco them. Have own sownd
and mate . For pictures and taEc-:
write: Jim-Bar Talents, 414 W. 14th St
Tifton, Ga.

PUBLISHING SERVICES |

HOW TO WHITE, PUBLISH AND
record your own songs. Professional
methods. Information free., Ace Pub-
lishing Co., Box 63, Dept. 2, Boston,
Mass. 02101, B

USED EQUIPMENT |
Pﬁmﬂml} IPnLAH"I‘S— EW AND USED
feaslonal consultation: service. Vinny

immy
295 M. Third St., o
delphia, Pa. 16193, Fmt’l

uipment Co.

FHGFESSIﬂHAI. SERVICES

LOWEST RATE Fl.'}R RECORDING
::E:dn -Emmhere 85 p-eﬁr h:_‘u“r In Hn:ii;r.
ment. Call; 656-2014. il v

365 DAYS OF LAUGHS, DAILY RADIO
gag service, Sample a month, $3. Box
4738, Merchandise Mart Station, Chl-
cago (654, B0

e — S —

WANTED TO BUY

BONGS AND MASTER — TAPES
wanted by: Golden, Ebb-Tide Records
L&r mﬂ;nvﬂdeﬂ:nd furciﬂmremrd rEe-

LT : x 2544, n Ho '
Lonistanm, TOA02. aulff?

Say

You Saw It
In
Billboard

46

---,——:l- T

St s e ) ]

PRDHﬂlIﬂHM SEﬂ\'l{ES

_H"'i '

NATIONAL RECORD PROMOTION AND
Publieity, Pressing. Mo job too small
Consultation; questions answered re:
recording,  publishing, distribution.
Maoriy ax Promotlons, 1650 Broadway,
NY.C. C1 7-215%8. n

NATIONAL RECORD PROMOTION

Musie Makers Fromotion MNetwork
MNew York Cliy
Brite-Star—MNashville, Tenn,
iYou Hecord It—We'll Plug It)

# [Distribution arranged
* Major record label eontacts
+ MNational Radio & TY Coverage
# Booking agent contacts
* Magarine-newspaper publicity
#« Hecord pressing

Gensral OFffice:

20% Stahlman Bldg.., Mashville, Tenn.
Send records for review to Brite-Star;
14881 Cverlook, Mewbury, Ohio
Call: (21&6) JO 43211

SCHOOLS & SUPPLIES

R.EIL'S FAMOUS HWEEK COURSE
for the First-Class Hadlo Telephone
License is the shortest, most effective
course In the nation. [hru'r Mo of R.ELL
graduaies pass F.C.C. exams for firsi-
classe lHeense. Total tultlon $3506. Job

acement free. Write for brochuore:

dio I?.':n.:lnteﬁn ; :l.m.-nrrpnrﬂu:d Schools,
1336 Bladn Brpgota, . or 3123
Gillham Enn{l Ka.lu.u. {!ltar. .« Or B0
Caroline St., F‘re:lw:ﬂnknhurn:. Yo tin

SED COIN MACH. EQUIP.

| PARTS & SUPPLIES

INDDOOR AIR RIFLLE MACHIINNE, 3-GUM
unit, sold for 52,000 without q-
sor., Wi sell whole outfit for 81,000,
ineluding steel shot alr hose; 108 Vendor
and others. Angler's Tavern, 133 Jowsa
Ave.,, Hayward, Wis, 54843, jela

INTERNATIONAL
EXCHANGE

ENGLAND

ENGLISH ALBUMS AND EI.'.I"-IGLEE
The fastest mail service to U. A, and
other countries. 5 -::Hﬂ expurt. prices:
Albums, %6 alrma min. af sgls.,
£3.50 nirmail. Wﬂtn- for full d.tl-l‘llﬂ
price list and release Information. En-
close postal reply coupon for alrmatl
reply, or send eash with order to: Cen-
tral Hecords, 10 Manchester Old Road,
Middleton, Manchester, England. je2@

MAYALL'S LATEST ALBUMS, "DIARY
of a Band,"” Volumes 1 and & “"Fleat-
wood Hr._ge ';ulﬂl!lﬁll’ 1:3 &r&t ';;;ﬂldh-lﬁ;‘
or any ng alEam, Iil'l.l "
52 alrmailed. Pop magazine 75¢. HReeord
Center, Lid., Nuneaton, England. tfn

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS

Use the fast acting,
economical classified
columns of Billbeard.

BILLBOARD MAGAZINE
165 West 46th Street
New York, N. Y. 10036

separately) in

Classified Advertising Department

1. Please run the classified ad copy show below (or enclosed

issue(s):

[] BUSINESS OPPORTUMITIES
[ ] DISTRIBUTING SERVYICES
] EMPLOYMENT SECTION
[0 PROFESSIOMAL SERVICES
] MISCELLANEOUS

[] RECORD SERVICE

Box rule around all ads.

oble, 5% discount; &
insertions, 15%

loward an international market.

discounts as above apply.

2. Check the heading under which you want your ad placed:

CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 35¢c o word. Minimum: 37. First line set all cops.
DISPLAY CLASSIFIED AD: 1 inch, $25. Eoch additienal inch in same ad, $18.

FREQUENCY DISCOUNTS: 3 consecutive inserfions, noncancellable, nonchange-
insertions, 10%:;

CLOSING DATE: 5 p.m. Monday, 11 days prier fo dale of issue.
BOX NUMBER: 50c service charge per insertion, payable in advance; also allow
10 additional words (ot 25c per word) for box number and address.

INTERNATIONAL EXCHANGE ADVERTISING RATES

International Exchange is open to all odvertisers of foreign countries or
American adverlisers whose service or sales messoge is specifically directed

REGULAR CLASSIFIED AD: $1.50 per line. Minimum: 4 lines per insertion.
DISPLAY CLASSIFIED AD: 320 per inch. Minimum: 1 inch. Some frequency

SEND ORDERS & PAYMENTS TO: Jomes Flatley, International Exchange Adver-
tising Director, Billboard, 165 W. 46th 5t

1 PROMOTIONAL SERVICES

[[] WANTED TO BUY

[] PUBLISHIMG SERVICES

[[] USED COIN MACHIME
EQUIPMENT

[] USED EQUIPMENT

[[] INTERNATIONAL EXCHANGE

13 or more consecutive

Mew York, M. Y. 10036, or

Andre de Vekey, European Director, 7, Welbeck 51, Londan W. 1,
England.
MAME
ADDRESS
CITY. STATE & ZIP CODE =
[1 PAYMENT EMCLOSED ] BILL ME

WWW americanraalionisitorv. com

Audio Retaihng

New ‘Gun-Tar’ Takes Aim
At Non-Shooting Market

By RAY

MADISON, Tenn. — An ex-
plosive new concept in guitars
has been invented by well-
known country songwriter and
Decca recording artist Cecil
Null. The amplified, solid-body
instrument is shaped like a rifle.
MNull calls it the “Gun-Tar.” The
guitar strings are attached near
the mouth of the rifle “barrel,”
which forms the neck of the
guitar. The gun “stock™ com-
prises the solid body of the in-
strument.

“There is even a trigger,” Null
said.

He has shown the instrument
to both Vox and Ampeg, “and
both have expressed interest.”
But Null doubts that either firm
will have time to prepare a
prototype of the “Gun-Tar” for
this year'’s Music Show in Chi-
cago.

Null, one of the WNashville

BRACK

scene's most prolific and most
recorded songwriters—his “I've
Forgot More Than You'll Ever
Know"” has been recorded by
70 artists and has sold millions
of copies—is known throughout
the musical instrument industry
as the innovator of the so-called
Appalachian autoharp and the
first amplified autoharp.

“Picking” Style
Null is also credited with hav-
ing developed the first “picking”
style of autoharp playing, a
technique which helped spawn
the revival of autoharp sales
which began in the late 1950,
About 80,000 autoharps are now
sold annually in the U. S.
The son of a West Virginia
coal miner, Null has been in-
terested in the autoharp “‘ever
since a traveling evangelist
brought one to our house and
(Continued on page 51)

Capitol Recorder Rental
Promotional Aids Sales

FORT WORTH—Tape re-
corder rental business can be
made more profitable by a con-
certed promotion program and
often leads to increased sales.
This has been the experience
of L. I. Miller, Miller's Sound
Equipment here, who main-
tains an inventory of 10 ma-
chines for rental purposes.

For years, Miller has rented
tape recorders at a simple, un-
complicated $5 per day. This
figure, he thinks is adequate to
quickly retire the investment.
But most important, it 15 low
enough to attract -serious-
minded music-lovers, business-
men, hostesses, and many others
who have an idea that they can
use a tape recorder, but are
unwilling to make a large in-
vestment in order to find out.

Miller’s best way of stimulat-
ing tape recorder rentals has
been a sign in the window
which gives customers a variety
of reasons why they should
rent a machine. Pointed out are
such elements as dramatic ex-
ercises, assessing speeches, re-
cording parties, providing musi-
cal entertainment, covering a
business conference, mmpltf}rmg
field reports and accompani-
ment while learning a musical
instrument,

Window cards listing such
points are changed from time
to time, always stressing the
"You'll never know until you've
tried it" theme.

All of the reasons are shown
under a headline which asks
simply: “Why Rent a Tape Re-
corder?” The provocative ques-
tion of course intrigues the
curiosity of many passersby,
and has led to an astonishing
number of sheer-impulse sales
at the $5 price.

Miller keeps his recorders in
perfect condition, This is ac-
complished by maintaining a
complete repair shop, which can
replace tubes, drivewheels, belts,
controls, condensers and magnet-
ic hﬂads whenever any sign of
deterioration shows. Proof of the
wisdom of investing plenty of
time, care, and eXpense in main-
taining the rental recorders is the
fact that frequently, customers
ask to use the same machine
they used on another occasion.

"We have many regulars,
such as a business association

JUNE 22,

which rented a recorder once
a month for three years," Miller
said. The group later decided to
buy a duplicate machine, on the
assurance that Miller's two re-
pair technicians would keep it
as dependable as the rental
units.

As soon as rental units begin
locking too shopworn to re-
furbish with paint and replace-
ment parts Miller sells them.

Over the course of a few
vears' time, almost every renter
who finds that the machine does
have the advantages suggested
by the “why rent” sign, has be-
come a purchaser.

DR. ROBERT ADLER, vice-presi-
den and director of research of
the Zenith Radio Corp., has been
named by The George Washing-
ton University's Patent, Trade-
mark and Copyright Research
Institute to receive its 1967 In-
ventor-of-the-Year Award. While
Adler has done extensive work in
the field of electronic products,
devices and systems used in air-
craft communications, radar and
TV receivers and FM broad-
casting, his most significant re-
cent contribution has been his
co-invention of a stereo FM sys-
tem which permits the public to
enjoy FM broadcasts in full FM
stereophonic sound. This is now
used by more than 500 FM stereo
stations and is incorporated in
most radio-phonograph combina-
tions and FM tuners.

1968, BILLBOARD
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ITALY

CHICAGO HOLLYWOOD NASHVILLE ENGLAND

NEW YORK

Galleria Del Corso 2

Milano

7 Welbeck Street

London W 1
486-5971

110 21st Ave. So.
Nashville, Tenn. 37203

244-1836 (244)

9000 Sunset Blvd

188 W. Randolph

165 W. 46th 5t.

Los Angeles,Calif. 90069

273-1555 (213)

Chicago, lll. 60601
CE 6-9818 (312)

New York, N.Y. 10036
PLaza 7-2800 (212)
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Album Reviews

E0E

L. DAVID SLOAME & OTHER
HITS OF TODAY—Michele Lee.
Columbia C5 9682 (5)

Michelle Lee bounced into the pop single
spotlight recently with "L, David Sloane.”
The fune s now her springboard into the
album market and since it's sccompanied
by some peppy wversions of other pop hits,
Miss Lee will make her mark in the LP
field, foa.

iy GOSPEL

GOOD NEWS—The Skylarks.,
Mashbora 7058 (5)

This Is the Skylarks’ first Mashboro album,
and it's a good one, The original group
began recording in 1950, and the per-
sonnagl of the current group has changed
completely, Their sound i3 & hard driving
r&b beat, attuned to contemporary ears.

alieami  ETERED

IEETLRAN TN z'!"'t:

CLASSICAL

BEETHOVEMN: SOMATA Mo, 32
IN € MINOR, Op. 111—
Jacob Latelner. RCA WVictor Red

"\;
Seal LM 3016 (M): LSC 3014 (5)

The "Op. 111" is given a striking per-
formance by Lateiner as he smoaothly and
flawlessly deals ouwl one sparkling display
after another. His freatment of the fthird
mavement s especially outstanding, The
pianist excels in the “‘Bagatelles,” show-
ing high gquality and much wnderstanding.

SILVER APPLES—Kapp
K5 3562 (3)

Silver Apples, new Kapp duo Featuring Dan
Taylor & Simeon, ftune in the twilight
rone with & high-strung barrage of ascilla-
fionk, wibrations and impulses that sowund
like the mating calls of two IBM machines,
*Oscillations’* and *“‘Whirley-Bird" highlight
the duo's elecironic ftribal rock blend,
which also features percustion tanfrums
and ftwangs fto delight the wunderground
listener,

favorites from Billy Graham Crusades

FAVORITES FROM
BILLY GRAHAM CRUSADES—

Word W 3410 (M); WET 8410 ([5)

Billy Graham's organists play some of the
hymns they have performed on the Billy
Graham Crusade in the four corners of the
world, They're the old fundamental hymns,
delivered with feeling and devotion.
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CLASSICAL

SIBELIUS: SYMPHOMY Mo, 5
NIGHT RIDE & SUNRISE—
New Philharmonia Orch,
(Pretre), RCA Wictor Red Seal

LM 29096 [M); LSC 2996 (5)

Known mainly for his opera readings,
Pretre turns his baten with much wigor
and witality to the Mahler Ho, 5, He wastes
[ittle, giving it a direct, economical in-
terpretation, “Wight Ride and Sunzet™ is an
exciting trip, expressed simply and movingly,
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SOUNDTRACK ik

2001 A SPACE ODYSSEY—Soundtrack MGM
SIE 13 5T (5)

POPULAR ik

THE BEST OF MORGANA KING—Mainstream
5 4109 (8)

10 YEARS OF GRAMMY AWARD WINNING
SONGS—Pete King Chorale, Dot DLP
25889 [5)

LOW-PRICE POP ik*k

OHE MORE TIME—Errol Garner, Harmaony
HS 11288 (5)

SING SING SING—-Benny Goodman. Har-
mony 11271 [5)

COUNTRY ahk

COUNTRY BLUES=Hank Thompion, Tower
DT 5120 (&)

BALLADS & BREAKDOWMHS OF THE GOLDEN
EEH-H"nrinus Artists, Columbia €5 9880
{3}

48

THE WORLD OF FARON YOUNG—Faron
Young. Tower OT 5121 ()

RELIGIOUS ki

THE JIMMY OWENS SINGERS TURN ON
'?E:’!J WORLD OF YOUTH—Word W-3434

ANNIVERSARY ALBUM—Revival Time Chair.
Word W-3447 [LF)

GOSPEL #k%*

PROFILE OF A GREAT LADY—Esther Ford,
Mashbore 7088 (5)

I'VE BEEN DIPFED IN THE WATER—Brother
Jog May, Mashbore FOS57 (5)

SPIRITUALS—Tuskegee Institute Choir (Daw-
son), Westminster W3T 14989 (3)

CLASSICAL #akk

BLOCH: SCHELOMO/BRUCHL KOL NIDREI
CANZIONE—Phil. Symphony Orch, London
(Rodzinski), Westminster WST 14985 (5)

rop
CHRYSALIS=MGM

SE 4547 (5)

Chrysalis, destined for the FM family of
progressive rock, s & group sftrong on
harmony and the hauniing psychedelic weave
of chureh-like music, “'Lake Hope,” '‘Cyn-
thia Gerome™ and “April Grove™ highlight
the group’s possessing Gregorlan  rock,
haunting and hypnotically repefitious. With
groups, such as. the Chrysalis,  forming the
front fn-r underground FM stations, this one
should be & welcome addition.

o

AIROBERT CRYTY
DCONDLCTIYE

LICOADECHZG

CLASSICAL
j THE MUSIC OF ARNOLD

SCHOEMBERG, Vel. B—Robert
Craft. Columbia M25 7BO (5)

Columbia confinues it5 marathon survey of
Arnold Schoenberg with this eighth choice
offering. Most noteworthy feature of this
set is the first recording of his satirical
"ecomic'* opera Yon Heute auvf Morgen,
Derrik Olzen and Erika Schmidt as the not-
so-blissfully married couple are appropri-
ately caustic.
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SEMI-CLASSICAL
WALTZ OF THE FLOWERS—
Eugene Ormandy/The Philadel-

phia Orch. Columbia MS 7133 (5

The Tchaikovsky waltzes are famillar and
beloved primarily because of Eugene Or-
mandy and the Philadelphia Orchestra who
have been giving them sensifively romantic
interpretations through the years., Six
waltzes are presented here and they are
all & joy fo hear again and again.

COPLAND: APPALACHIAN  SPRING/BILLY
THE KID/FANFARE FOR THE COMMON
MAN/EL SALON MEXICO—MNational Sym,
Orch, of Wash.,, D. C. (Mitchelll, West-
minster WS5T 14284 (5

LOW PRICE

CLASSICAL *kk

BACH: DOUBLE COMCERTD IN F FOR
HARPSICHORD & ORCH.—Curtis/May/Col-
legivm Avureom, RCA Victrola VIC 1343
(M) VICS 1343 (5)

BLOCH: ¥YIOLIN COMCERTD/SUITE HEBRA-
IQUE—Prague Sym. Orch. (Rohan). Cross-
roads 22 1& 0212 (8)

DOWLAND: LACHRIMAE OR SEVEM TEARES
& FOURTEEN OTHER DAMNCES—Muller-
Dombois/Viola da gamba Quintet, RCA
Victrola WIC 1338 [M); VICS 1338 (5)

ELGAR: ENMIGMA VARIATIONS—Arturo Tos-
canini/NBC Symphony Orch, RCA Victrola
VIC 1344 E{L!: VICS 1344 (5)

COMCERTD F ORGAN—Haydn /Brixi/Auff-
mann/Lehrndorfer, Turnabout TV 34244
[5)

HOWEGGER: PACIFIC 231 — Philharmonie
Sym, Orch, of London (Scherchen). West-
minster WST 14484 (5

MENDELSS0OHN: SYMPHO Ho, 4/WEBER:
OYERTURES—Arturo Toscanini/NBC  Sym,
Orch, RCA VWictrola VIC 1341 (M) WICS
1341 (5)

THE REAL PEARL BAILEY—
Project 3 PR 502250 (5)

Pearl Bailey never gives less than a fine
performance. She gefs in her sly little
comic twists and fthe nuances that escape
lesser performers, The material is varied,
the numbers well paced, and the backing
by the Louis Bellson orchestra A-OK all
the way.
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Marton Gould fChisngs Gymphony
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CLASSICAL

RIMSKY-KORSAKOFF:

SYMPHONY MNo. 2 (Anfar)—
Chicago Symphony (Gould). RCA
Victor Red sl Lm 3022 [M);
LSC 3022 (5)

Although the fwo Russian symphonies here
are much different In nature, Gould shapes
both with a simple detall that is charm-
ing and genuine, The power, the national-
ism, the imagery are all captured beautifully
in &n over-all fine performance by the

Chicage Symphony,

FOF

CREEDENCE CLEARWATER
REVIVAL—Fantasy B382 (3]

Out of the West comes the Creedence
Clearwater Rewival, a 5an Francisco group
with & crunching r&b sound, a haunting
way with blues and sturdy rock reperioire.
Wilson Plickett's “Ninety-Nine and a Half,’”
“I Put a Spell On You™ and “The Working
Man* are woarked owver with ferrific soul
by John Fogerty, whose voice could shred
steel and chew oul the blues with just the
right amount of grit and polish, “Walk on
the Water” and "'Gloomy’’ also star.

CLASSICAL

PHILIFFE ENTREMOMNT FPLAYS
& CONDUCTS MOIART—
Collegium Musicum of Paris.
Columbia M5 7107 (5)

Fhilippe Entrement, talented young French
pianist, makes his debut as a conductor.
He's appeared as 4 soloist with major
U, 5 symphonies, and he plays as well as
conducts in this first-rate Mozart album,

SPECIAL MERIT PICKS

POPULAR

PAUL SIMOMN INTERPRETED — The Sound
Symposium, Dot DLP 23871 (3)

The name of Paul Simon of Simon & Gar-
funkel fame iz enough to move listenmers
to visions of movies, music and poems.
With singles and albums starring en the
charts, Simon Is enjoying his finest hour
with music and lyrics, now restyled by the
Seund Symposium for even easier [listen-
ing. Minus the memaorable lyrics “Sound of
Sllence,” "1 Am a Rock,” *Scarborough’”
and others still remain the richest heritage
of the musical ‘&0%.

CARMEM McRAE "LIVE" & WAILING—
Mainstream 3 &110 |:15}-

In & candlelight mood, Miss Carmen McRae
deals out a wery pleasant selection of
tarch =angs. She's extremely listenable on
g long wersion of "Love for Sale.’” Her
“Miss Brown to You'™ is low and blue.

More Album
Reviews on
Pages 50 & 85

SCHUBERT: IMPROMPTUS Op, 90 & Op, 142
—Paul Badura-Skoda, Westminster WST

14788 (5)
STRAVINSKY: SYMPHONY OF PSALMS/
MARTINU: PROPHESY OF ISAIAH —

Czech  Philharmenic {Ancerl), Crossroads
72 16 0214 (5)

THE ART OF LAWRENCE TIBBETT — RCA
Victrola VIC 1340 (M); VICS 1340 (5)

JAZZ Hcddok

DUKE ELLINGTON'S GREATEST HITS -
Columbia (5 9629 (%)

NATURAL ESSENCE — Tyrone
Blug Mote BST B4274 ([5)

SPOKEN WORD %%

THE GREAT DEBATES 1960 — Kennedy/
Mixon, Colembia D2L 372 (5)

ORIGINAL CAST #Ahkk

NEW FACES OF ‘“8B—0riginal Cast, Warner
Bros. BS 2551 (S)

Washington,

Other good cuts are "You Better Go MNow"
and “Love |t Here to Stay.”

SLAUGHTER ON 10th AVENUE—Hugo Mon-
tenegro & His Orch, Mainstream 5 &111 (5)
This older material by Hugo Montenegro
should get some aHenfion, The LP con-
fains “In  a Persian Market,” a Latin-
flavored "Boo Qui, Woo Qui,” and
"Slavghter on 10th Avenue™ and "'l Con-
cenfrate on You.™

SENSATIONALI-Mario Said,
7562 (%)

The classical plano of Mario 3aid is an un-
likely mill for rock and rhythm favorites,
such as "Walk Away Renee,” ""We Can Fly"”
and "Spocky,” but the switch s made
and with surprisingly pleasant resulfs,
Dressed up in formal technique and an
elaborate design ""Scarborough  Fair'' and
“By the Time | Get to Phoenix® retain
their personality and original persuasion,
but add & certain classical charm and
langevity with Said's restyling.

(Continued on page 50)

Liberty L3T

ALBUM REVIEW RANKING

STAR PERFORMER SPOTLIGHT
Cream of the week's new
releases in fheir respective
categories. Albums  which
are expecied to reach the
upper half of the Top LP's

art, any position an Bill-
board's special survey charts,
or have long ferm sales,

CHART SPOTLIGHTS
@ Albums which are expected
*\_._) to have sufficient sales fo
; reach the Top LP's chart or
have long term sales.

#-5TARS

Moderate sales  pofentlal
Em'i;m :ﬁhi:h[ ;nﬂ'f I:.ml re.;d*l
gard’s chart ut
* % % % which should have engugh
sales  activilty %o warrant
their being stocked by most
dealers, rack |[obbers and
one-stops  handling  that

cafegary,

SPECIAL MERIT
New releases of oulstanding
merit which deserve ex-
posure and which could have
commercial suvccess within
their respective calegaories
af music,
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Tommy Bovyce & Bobby Hart

ALICE LONG

(YOU'RE STILL MY FAVORITE GIRLFRIEND)
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e Continued from page 48

CLASSICAL
MOZART: DIVERTIMENTO N E FLAT
MAJOR — OGrumiaux Trio, Philips PHS
200 173 (5)

Belgian violinist Grumiaux, long-known for
his idiomatic treaiment of Mozart’s viclin
sonatas and concerti, has formed a skring
trio. On this baptismal disk Grumiaux and
his partners offer an elegant, moving, and
technically flawless performance of one of
Mozart's finest—yet [nfrequently played=
chamber works,

GUITAR MUSIC OF VILLA LOBODS &
TORROBA=Julian Bream, Westminster W3T
14983 (5)

Julian Bream maintains his credentials as
one of the leading classical guitar soloists
with this absorbing album of Brazilian and
Spanish music by WVilla-lobas, It's in the
best tradition of the Spanish classical guitar.

LOW PRICE CLASSICAL

BARTOK: 44 DUDS FOR VIOLINS—Andre
Fscjrﬂwﬂﬂuf Suk, Crossroads 22 14 0208
These 44 pieces consist of work songs,
carols, children's tunes and songs adapted
from dances. And all receive thorough
and pleasant freatments by these bwo violin
masters, Whether the folk songs are Ukran-
b?‘q. Slovak or Romanian, their readings
shine.

BEETHOVEN: MOONLIGHT / PATHETIQUE /
AFPPASSIONATA SOMATAS — Badura-Skoda,
Westminster WST 14274 ([5)

Badura-Skoda sustains an emotional and en
ergetic pace throughout these three turbu-
lent sonatas. He is just at home in the
subdued moods as he i3 in the dramatic
and more spirited passages, His technigue
is full of character,

PROKOFIEFF: THE FLAMING AMNGEL—Jane
:"J'andesa‘hris Opera, Westminster W3ST 300

Led by & scintillating portrayal by Jane
Rhodes as the mystic, Renata, this is a
powerful and fowering three-LP package,
All the passions are here, love hate,
despair, efc., and all fold in equally pas-
Siomafe si Ekng terms. Xavier Depraz, Irma
Kolassi and Jean Giraudeau are some of
the other feading contributors, But its a
tour de force for Miss Rhodes.

GLIERE: ILYA MOUROMETI RED POPPY
BALLET SUITE—5cherchen, conducting, West-
minster W5T 212 (%)
The “Mourometzr” symphony's fiery color
nm!s a8 broad-ranging and highly charged
eading bt conductor Hermann Scherchen,
frurn its brooding b-&qmnlnq fo iis grnnd
and descriptive ending, “The Red Poppy,”
the ballel suite, literally dances with feel-
ing. A Ffine two-record sef,

ONE-STOP

RECORD SERVICE

Complete line of Spirituals,
Ilﬂ & B and Catalog Merchandise.
Write to be placed on our

national mailing list.
We ship C.O.D. in the U.S.

Check must accompany order from
all international accounts.,

Barney's One-Stop

3234 Roosavelt, Chicago, Il 40624
PHONE: (312) VA 61828

e

b,

PERSONAL SERVICE TO ALL
JUKEBOX OPERATORS
AND RECORD DEALERS

AVAILABLE

A complete line of
s Pop »
R&B « Spiritual » C&W
Singles & LP's
— Plus —
e All Gold Standards »
(Oldies But Goodies)
FREE TITLE STRIPS

All Lines of 8 Track and 4 Track
Cartridge Tapes

and F-A-S-T ONE DAY SERVICE at

STAN'S RECORD SERVICE

728 Texas Sireel, Shrevepart, La.
Call Collect [318) 422-7182

Action
Records

Albums

* NATIONAL BREAKOUTS

NO  MATIOMAL BREAKOUTS THIS
WEEK.

* NEW ACTION LP's

JOHNNY RIVERS—Realization . . .
Imperial (Mo Mono); LP 12372 (5)

ROGER WILLIAMS—Amor . . .
Kapp (No Mena); KS 3549 (S)

GEME & DEBBE—Hers & Now . ..
TRX LP 1001 (M); LPS 1001 (S)

BERT KAEMPFERT & HIS ORK-—
Love Thet .. .
Decea DL 4786 (M); DL 74986 (5)

JOHN DAVIDSON—Goin’ Places . . .
Columbia (Ne Mono); C5 9654 ()

ORIGIMAL CAST—Hair . . .
RCA Victor LOC 1150 (M); LSO 1150 (S)

JERRY LEE LEWIS—Another Place,
Another Time . . .

Smash (Ne Monc); SRS 67104 (5)

LOADING ZONE . . .
RCA Victar LPM 3959 (M); LSP 3959 (5)

MASON WILLIAMS—Phonegraph
Record .
Warnar Bros. (Me Mono); WS 1729 (5)

JACK JOMES—Greatest Hits . . .
Kapp (Mo Mone); K5 353579 (5)

AMNDRE KOSTELANETI—Scarbrough
Fair . ..
Columbia (Ne Mene); C5 9423 (5)

T.LME. . ..
Liberty (No Mono); LST 7558 (5)

CHRISTY MINSTRELS—Qn Tour Through
Matortewn . . .

Columbia (Mo Moneg); CS 9616 (5)

THE FOUR-SCORE PIANOS . . .
Ranweood RLP 18001 (M); RLP BDD1 (S)

EXOTIC GUITARS . .
Ranwood {Me Mene); RLP 8002 (S)

ETERNITY'S CHILDREN . .
Tower (Mo Mano); 5T 5123 (5)

ROBERT JOHMN—If You Don't Want My
Love . . .
Caolumbia (Mo Mone); C5 9487 (5)

Singles

* NATIONAL BREAKOUTS

THERE ARE MO HNATIOMAL BREAK-
QUTS THIS WEEK.

% REGIONAL BREAKOUTS

JOURMNEY TO THE CENTER OF MY
MIND . . .

Amboy Dukes, Moinstream &84
{Brent, BMI) (Defroit)

SANDCASTLES . . .
31st of February, Vanguard 35044
(Press, BMI) (Miami)

Music CenterList Rockefeller

@ Continued from page 34

ricd beginning in July Univer-
sity of Chicago, $150,000
through 1971 for continuing and
expanding the musical activi-
ties of the Contemporary Cham-
ber Players under Leonard B.
Meyer and Ralph Shapey of the
university’s Music Department;
University of Pennsylvania, $16,-
650 for maintaining the Penn
Contemporary Players as a per-
forming ensemble-in-residence;
and University of Seattle, $190,-

000 to support the activities of
the Contemporary Performing
Group of its School of Music
for five years.

Grants to composers were
$4,500 to Luciano Berio to de-
vote full time to creative activ-
ities in music during the sum-
mers of 1967 and 1968; Adolf
Johannes (Dollar) Brand, $5,500
to study composition under the
direction of Hall Overton; and
David Reck, $12,400 for an 18-
month period to continue mu-
sical composition and to study
improvisational aspects of In-
dian music.

Stetson University of De Land,
Fla., received $11,000 to enable
public school music teachers to
participate in a summer institute
in conjunction with the Florida
International Music Festival and
the London Symphony. Other
summer grants included $14.-
500 to the University of Illinois
towards costs of the 1967 Sum-
mer Workshop for the Perform-
ance of Contemporary Music;
and Oakland University of Roch-
ester, Mich.,, $7,500 toward
costs of inviting Latin Ameri-
can choral conductors to partic-
ipate in master classes at the
Meadow Brook Music Festival
under the direction of Robert
Shaw,
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Spelman  College received
35, Dﬂﬂ in support of the found-
ing of an intercollegiate chorus
under Shaw's supervision from
students and faculty from in-
stitutions in and around Atlanta.

Operatic grants were: $150,-
000 for purchase and equip-
ment, costumes and scenery for
the Santa Fe Opera; $100,000
toward the expenses of the
expenses of the Santa Fe Opera's
Apprentice Program for Young
Singers over a three-year period;
and $25,000 to the Opera Com-
pany of Boston for the develop-
ment, through its American Na-
tional Opera Company, of na-
tionwide programs for commu-
nity support and audience edu-
cation.

The New York Philharmonic
received $7,800 to enable Les-
ter Trimble to serve as com-
poser-in-residence, Other grants
for contemporary music include
$50,000 to the Marlboro (Vt.)
School of Music toward the
costs of a contemporary music
program through August, 1969,
and Portland (Ore.) State Col-
lege, $24,000 to support a pro-
gram of concert-demonstrations
at academic institutions in Ore-
gon by the college’s Group for
Contemporary  Music  under
David Bloch. The University of
Minnesota received $13,700 to-
ward the costs of the 1967
High School Teachers’ Work-
shop in conjunction with the
Minneapolis Symphony. :

EMI Fete Launches First
Recording of Mozart Opera

® Continued from page 34

lish because the audience for
opera among English-speaking
people was growing.

EMI sees this recording as
a “trailer,” and if it proves a
success, the policy will be con-
tinued with recordings of Eng-
lish translations of other oper-
atic works.

At the reception to launch
the recording, which was re-
leased in the U. K. on June 1,
was Ronald Kinloch Anderson,
Menuhin’s producer and Wendy
Toye, who was responsible for
the dialogue production. Text
of the musical numbers was
translated by Joan Cross and
Anne Wood and the English
dialogue is by Hugh Mills.

During the reception a spe-

cial presentation was made to
Menuhin—the NARAS Gram
award for the HMV record
“East Meets West” which the
violinist made in collaboration
with Ravi Shankar.

Lloyd Dunn, vice-president of
Capitol Records and a founder
member of NARAS, introduced
Bob Myers, classical director of
Angel repertoire, who presented
the Grammy to Menuhin. Myers
and Dunn were in London to
attend the EMI annual Inter-
national Classical Recording
Conference, May 27 to May 30,

The same evening at the
Wigmore Hall, the English-
language version of “The Ab-
duction From the Seraglio,” con-
ducted by Menuhin, was per-
formed to a packed house.

Carry the facts

with you . - -
about
Surinam,

. i
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Nicaragua,
A“ﬂ"ﬂ-al
Eire.

#J"ﬁoiﬁ WORLD more!
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is completely
international.
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PLAYBACKS &

The story of any music playback system has to be told from two
viewpoints—the equipment manufacturer’s and that of the marketer of the
music. It is for this reason that this special section is essentially in two parts.

While this cassette report is sponsored by Norelco, an equipment
manufacturer, it cannot approach its peak effectiveness unless the software
(music) is incorporated into the cassette story. For any system to reach the
consumer with impact both types of manufacturers must work in the same
directions. So while a tape duplicator is primarily concerned with tape retail
sales, he must be certain of the availability of playback units for his product.
And similarly, the hardware manufacturer is dependent upon the proliferation
of music in the configuration which is compatible with his products.

Since its introduction into the U. §. in late 1964, the cassette system
has grown considerably. From its debut as a battery-operated tape recorder/
player, the system has adapted a great deal of sophistication. New models
are now peared for the automobile, home and portable markets. The
emphasis is now on the playback aspects of the cassette, Especially in the
past year, vast libraries of cassette product have become available to the
consumer. Massive advertising and educational programs have begun. What
the ceiling of the market is, nobody knows. However, one thing is certain,
the direction now is nothing but upwards.

Spearheading the growth of the cassette in America has been the North
American Philips Co., whose products are marketed under the Norelco
trade name. Norelco has been the chief spokesman of system.
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Norelco’s next move was in the quality component field. With a series
of recorder/players for the home, Norelco shifted its almost total emphasis
on the record features to equal stress on both record and playback.

At first, only Mercury Records, a cousin of Philips of Holland,
duplicated its library in cassette form. Other labels soon, however, began
licensing their catalogs to Mercury. Ampex entered the cassette derby with
a heavy commitment to the configuration. General Recorded Tape did the
same. Liberty Records became the first independent American record
company to build its own cassette duplicating company and enter the field.
Decca and Capitol Records recently announced their entry and now only a
handful of American companies do not offer their product in cassette form.

As more equipment manufacturers shift to high quality cassette units,
Norelco again has readjusted its thinking one step ahead. “While some
consumers buy a cassette unit with the intention of doing their own
recordings,” Semmelink said, “they soon grow tired of the novelty. Much
time doesn’t elapse before they purchase prerecorded cassettes. Because
these cassettes are recorded professionally they sound much better on
playback.” With this philosophy at hand, Norelco has introduced a series of
player-only units. This shift serves a dual purpose in that it reduces the
player’s cost. Among the new units are a slot-load automobile unit
specifically designed for the car, an automatic cassette changer which can
accommodate up to six cassettes, a player deck designed for use with
existing home equipment and a low-price portable Carry-Player geared to
the youth market.
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Cassette Market Potential

The projection of the potential market for the cas-
sette has shifted several times since the system's in-
ception. “When Philips of Holland initially began its
research and development program,” said Wybo Sem-
melink, assistant vice-president of North American
Philips Co., “it sought a system for a better way to
handle tape. Tts potential market consisted of people
who would use the machine for tape recording. A mar-
ket for pre-recorded tape was secondary.

“At that time,” Semmelink explained, “the pre-
recorded market didn't have much of an impact. Of
course, the only system available was open reel. And
with its complexities (tape handling, multi-control
panels on the recorder, etc.), the system was mainly
used by high fidelity music buffs or those with some
electronics knowledge. The mass market, however,
shied away from tape recording.”

The public’s introduction to the cassettz system
came with the debut of the Carry-Corder, Norelco's
portable tape recorder/player. The compact unit bowed
first in Europe and then was marketed here under the
Norelco trade name by Philips' affiliate, North Amer-

THE GAS

The advent of the popular-priced cassette player
units, coupled with a rapidly expanding library of pre-
recorded cassette music has opened up a mass market.

From the earliest days when North American Philips
Company, Inc., pioneered the system in the United
States with the Norelco Carry-Corder, we have had one
major marketing objective: to broaden the sales base
for tape machines by virtually carving a new market
from those countless millions turned off by complicated
and confusing tape equipment by offering the answer
to a wide spectrum of consumer needs and desires.

To a large extent, we have realized this goal. The
past three years since the cassette’s inception have been
devoted to introducing and refining, establishing and
expanding the concept on these shores.

Last year, of the more than 5,500,000 tape re-
corders sold in the U. S, fully one-quarter—some
1,375,000 units—incorporated the cassette system. That
figure represents a 20 per cent increase over 1966 and,
for perspective, it is interesting to note that the total—
for cassettes only—exceeds the number of tape record-
res of all configurations sold just six years ago. We
are projecting a further 25 per cent increase in sales
of cassette equipment this year.

Several key factors contribute significantly to this
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ican Philips. Some 2,500,000 Carry-Corders have bzen
sold around the world, according to Semmelink, with
some 85 companies (more than 40 in the U. §.) mar-
keting recorder/players similar to the Carry-Corder.

With the proliferation of cassette equipment
through its record labels, Philips and other record com-
panies began issuing pre-recorded tape cassettes for
the consumer market. But, the only cassette product
which accounted for a mass market were the Carry-
Corders, battery-operated units which do not produce
the same quality as a home entertainment cassette
system.

Morelco's next move was in the quality component
field. With a series of recorder/players for the home,
Morelco shifted its almost total emphasis on the record
features to equal stress on both record and playback.

At first, only Mercury Records, a cousin of Philips
of Holland, duplicated its library in cassette form. Other
labels soon, however, began licensing their catalogs to
Mercury. Ampex entered the cassette derby with a heavy
commitment to the configuration. General Recorded
Tape did the same. Liberty Records became the first

By WYBO SEMMELINK
assistant vice-president and manager
Norelco High Fidelity Products Department
MNorth American Philips Company, Inc.

forecast, For one thing, many economists predict a
substantial rise this year in consumer disposable income.
Technological advances have enabled us to expand our
lines to where MNorelco, for example, now offers a
complete selection of cassette equipment, permitting
the consumer to choose according to his taste and
pocketbook. An example is our recently introduced
Carry-Player. This latest innovation is a direct descend-
ant of the Norelco Carry-Corder, the machine that al-
ready has broken all sales records for any single tape
recorder model.

The Carry-Player is designed to appeal predominantly
to the teen-age market. Accordingly, it has been priced
to accommodate limited budgets, yet still offer an un-
complicated and dependable source of entertainment.

We also have brought out the Norelco 2500, the
industry’s first stereo cassette playback deck unit. In-
tended for use with an existing sound system, it enables
listeners to add-on cassette's advantages.

These new units are quite typical of the comprehen-
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independent American record company to build its
own cassette duplicating company and enter the field.
Decca and Capitol Records recently announced their
entry and now only a handful of American companies
do not offer their product in cassette form.

As more equipment manufacturers shift to high
quality cassette units, Norelco again has readjusted its
thinking one step ahead. *While some consumers buy
a cassette unit with the intention of doing their own
recordings,” Semmelink said, “they soon grow tired of
the novelty, Much time doesn’t elapse before they pur-
chase prerecorded cassettes, Because these cassettes are
recorded professionally they sound much better on
playback.” With this philosophy at hand, Norelco has
introduced a series of player-only units, This shift
serves a dual purpose in that it also reduces the player's
cost. Among the new units are a slot-load automobile
unit specifically designed for the car, an automatic
cassette changer which can accommodate up to six
cassettes, a player deck designed for use with existing
home equipment and a low-price portable Carry-Player
geared to the vouth market.

sive array of quality cassette equipment now in the
market place. Moreover, these products are supported
by an extensive advertising and promotion program.
Norelco’s budget this year will approach $2,000,0000,
a record expenditure and more than 30 per cent higher
than last year’s. Importantly, these efforts at getting
the cassette message across are retail-oriented, containing
provisions for dealer tags in both print and broadcast
media.

A keen appreciation of the cassette’s proliferation
can quickly be gained at trade or consumer shows,
where manufacturers assemble to display their wares.
Almost without exception, at exhibitions across the
country, cassette’s penetration is readily apparent.
More than 70 manufacturers produce cassette equip-
ment—a total which has doubled in the last year alone,
a testament to the system’s popularity and acceptance.

It's significant to remember that much of these
gains have been accomplished during the early period
when the prerecorded cassette library was in its form-
ative stages. In fact, sometimes it is difficult to realize
that so much has been accomplished in less than four
years. But with the continued growth and diversity of
available selections in cassette configuration, it seems

in order to say that tomorrow holds even greater
promise
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Cassette
Pioneer

North American Philips Co,, through its assistant
vice-president, Wybo Semmelink, pioneered the cas-
sette configuration in America. It was under Semme-
link’s control that the cassette configuration rose to
the stature it now maintains.

Semmelink joined North American Philips in 1946
as a salesman and has served in a number of marketing
capacities. In 1953 he was named manager of the
radio department and was responsible for introducing a
new line of Norelco radio and phonograph combina-
tions. Two years later he directed the introduction of
the firm's high fidelity loudspeakers.

In 1957 he was named to head the newly-formed
High Fidelity Products Department whose principal
products are quality tape recorders.

Semmelink was elected assistant vice-president in
March, 1965. He is a member of the Association of
Electronic Manufacturers and has served as secretary
and a director of the Institute of High Fidelity Manu-
facturers,
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A number of significant, recent developments point
a broadening market for cassettes. This is the opinion
of Don Hall, vice-president in charge of tape products,
Ampex Stereo Tapes in Chicago.

The developments include:

¢ Increasingly broader catalogs. Ampex, which du-
plicates product for many major labels, now has over
650 titles in its cassette line.

¢ New display techniques, important of which are
pilfer-proof units such as AST's “lazy susan™ circular
stand. The recent AST unit, which won an award from
the point of purchase Advertising Institute, accommo-
dates 480 cassettes, each of which is secured by a pin
running through holes drilled in the cassettes.

¢ Entry in cassettes by such major record companies
as Capitol.

* More interest in cassettes by traditional record
outlets.

® (General recognition by the trade that consumer
home recording of music off-the-air or from albums on
cassette equipment is a smaller threat than originally
thought.

e Significant use of cassette playback equipment in
such units as Sylvania’s new home entertainment center.

e More emphasis by auto-oriented tape equipment
manufacturers in the cassette system (Hall pointed to
the increasing availability of automotive hang-on cas-
seite players).

¢ Indications that a certain segment of the reel-to-
reel consumer market may be channeled to cassette
products.

Inventory problems, particularly in the areas of prod-
uct display, were pointed to by Hall as being one pri-
mary difficulty encountered in cassette marketing.

“Displays have not been adequate,” said Hall, “either
in terms of the space in existing display pieces, or in
terms of the concepts used. We're going toward 1,000
titles by the end of this year. Displays that handle only
100 to 240 titles are not adequate.

Hall thinks that Ampex’s own approach to the aspect
of putting more titles on display has gone in the right
direction, through development of its new circular rack,
The display utilizes circular modules, each containing
40 cassettes. The modules can be stacked on top of
each other,

“Another problem associated with inventoring, of
course, has been the ‘theftable’ aspect of cassettes, if 1
can use a new term,” Hall said. “We think our idea of
drilling holes in the cassettes to accommodate a security
pin is the right approach. Other duplicators of cassettes
have also started fashioning packages with pre-drilled
holes.

“We have never thought much of the locked-glass
merchandising philosophy. If the product isn’t readily
available for consumers to handle and examine it won’t
sell. There are still merchandising approaches to a pilfer-
proof display without drilling holes in the cassette pack-

age and we can expect more developments in this area,”
Hall said,
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CASH IN ON CASSETTES

By CHARLES B. BORGARD
National Sales Manager
Norelco High Fidelity Products Department
North American Philips Company, Inc.

The Norelco Compact Cassette system takes the
bother and mystery out of tape recording.

Housewives are discovering this fact of audio life;
business executives are discovering it; similarly, so is
virtually every segment of the American population,
Teenagers, notably, have taken the cassette to heart.
And now, with the arrival of the Norelco playback
unit, the Carry-Player, cassettes will be making the teen
scene even more. Add to all this the ever-expanding list
of prerecorded cassette music, and the cassette scene
appears exceptionally inviting to audio merchandisers,

Back in those early days, before anyone had ever
heard the word cassette, tape was for specialists only—
serious audiophiles or professionals. The average man?
Forget it—he was having no part of bulky, complicated
devices that called for threading tapes, adjusting reels,
setting switches, monitoring dials, etc. As for his wife,
her rejection of tape recording often was more emo-
tional than logical, But nevertheless, her impassioned
plea of “don’t bring that luggage in my home" probably
killed more tape recorder sales than any reasoned
objection.

There the situation remained until 3% vyears ago
when the cassette system made its debut. Suddenly it
was a new ball game; it became obvious to multitudes

nes Recent

i

Hall said he is very much encouraged by Capitol’s
entry into cassettes. “This is a move many cassette peo-
ple were waiting for and it should allay much of the fear
that the cassette system is prone to home duplication of
music. Capitol’s release of cassettes should help. It is
a great psychological boost for cassettes.

“We still face a handicap in that not enough tradi-
tional music outlets stock cassettes. We receive letters
constantly complaining that customers just can't find
cassettes in stores.

“The primary retailers of cassettes has been the photo
dealer, but I think we're achieving a breakthrough in this
area, There has not been a broad enough distribution
base in the music and record retailing area.

Hall recognized that one area of reluctance on the
part of record and music dealers has revolved around
fear that the cassette system would lend itself to home
duplication of music.

“More and more people are saying that the consumer
won't go to the trouble of duplicating music when pre-
recorded cassette product is readily available.

“There is also talk of radio stations developing tech-
niques to transmit an inaudible electronic beep signal
that would jam recorders.”

Another development Hall mentioned is the use of
cassette playback units in console systems. "“The new
home entertainment unit by Sylvania that utilizes a cas-
sette systermn is very significant I think," said Hall.

“This is an indication of a trend and it will give the
cassette system more publicity and recognition.”

Another difficulty the cassette system was faced with,
Hall said, was the initial entry of the system through
the home entertainment field, while endless loop tape
had its impetus in the automotive field.

"The cassette system entered the market through the
home. This was the same as with reel-to-reel product
and the result was a relatively slow entry period. There
are more and more car hang-on units now available. If
more large manufacturers in the auto field go into the
cassette system, this will make a tremendous difference.

“There are more and more portable cassette players,
too. The popularity of Norelco's Carry-Corder is an
example. This is another factor in influencing the mar-
ket outside the home,” Hall pointed out,

“The way the reel-to-reel market is breaking into
two directions will have still further meaning for the
cassette system,” Hall said. “There are really two. price
fields now in reel-to-reel playback equipment.

“There are the under 5200 players, amounting to
what might be called a 'low end’ market. This is the area
where consumers are more interested in popular music
opposed to the traditional hi fi buff who will always
want opera music and higher-priced equipment in the
$400 and up category, with expensive speaker systems.

“One of the most appealing features of the cassettes
system is its small, convenient size, I think that the seg-
ment of the consumer now interested in the lower-priced
reel-to-reel system could gradually be switched to the
cassette.”
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wwWw americanradiohistorv com

that a PhD. in advanced electronics theory wasn't re-
quired to enjoy the benefits of tape. Norelco's Carry-
Corder was the introductory vehicle, People admired
the unit's versatility, its lightweight portability and its
quality performance. But, most of all, it was the sim-
plicity of operation that brought crowds flocking to sales

counters. +
Moreover, as technology progressed, it contributed

to the still young cassette industry. Incorporated into
production, these advances permitted manufacturers
to improve the basic product and fill out a complete
line while lowering prices,

With today's concentrated emphasis on the “mini-
this” or the “mini-that” in everything from cars to cloth-
ing, cassette retailers are in the enviable position:
offering the “maxi-sound” from a “mini-package.”

From a merchandising point of view, this can be
extremely profitable. Also, this position is further en-
hanced by an almost universal curiosity among con-
sumers regarding electronic products that are truly
portable as well as efficient. For verification, just recall
the last time a customer—viewing a cassette for the
first time—was astonished to learn “that small thing”
could play so well, so long.

Demonstrations are the most effective tool ever de-
vised to move cassettes from counter to consumer. Cas-
settes virtually sell themselves; it’s as uncomplicated as
that, Once the unit is in the customer’s hands and he
or she sees and hears the ease and quality of the ma-
chine, it's usually just a matter of writing the order—
and perhaps suggesting the purchase of a few pre-
recorded musical favorites as well.

Pre-Recorded Tape:
No Longer Audiophiles’
Exclusive Domain

By DON HALL
Vice-President, Tape Products

Pre-recorded tape, once exclusively in the audio-
phile’s domain, has evolved into new and convenient
forms to suit everyone's budget and taste. From a prod-
uct attractive to a narrow segment of the consumer pub-
lic, pre-recorded tape has grown into a true mass market
home entertainment product.

To be sure, ever increasing sales and distribution of
tape recorders are helping to mushroom a $45,000,000
market in 1966 to projected $160,000,000 in 1968.

But, the major reason for this trebled growth in two
short years is an increased awareness of pre-recorded
tape by the average consumer, made possible by the new
simple and convenient forms of pre-recorded tape.

Cartridges and cassettes are the names of the game.
Although sales of open-reel tape are increasing, it has
been the two enclosed formats that have made possible
the phenomenal growth of the whole market.

About two years ago, cartridge tapes burst on the
scene as entertainment for the motorist and his passen-
pers. Cartridge recorders were provided as accessories
in new cars and available as add-on units for other
autos. Tapes were easy to use and the sound was sur-
prisingly good. In a short time, home and portable units
evolved. The public has now accepted them and last year
tape cartridge sales accounted for 60 per cent of the
total pre-recorded tape market.

Cassettes should equal or surpass cartridge sales.
Newest of the tape formats, the cassette has caught on
and really sparked consumer interest and demand. The
appeal of the cassette comes with ease of equipment
operation and economy. A full stereo system is avail-
able for less than $200 and, perhaps more important,
the pre-recorded cassette is competitively priced with
records.

We estimate that $64,000,000 in cassettes and open-
reel tapes will be sold this year. This represents an in-
crease in share of the market of about 7 per cent over
the preceding year and can for the most part be attrib-
uted to cassettes.

I'm also pleased with the continuing sales increase
of open-reel tapes. For the true audiophile. and increas-
ingly for the average listener, open-reel tapes represent
the ultimate in reproduced sound.

Over the past few years, Ampex Stereo Tapes has
steadily increased its production of pre-recorded tape
to keep pace with consumer demand. Our outlook is
for this to continue. Ampex now has more than 2,500
selections on the market in all tape formats from more
than 80 recording labels.
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The new cassette
playback machines

From the people who invented cassettes.

MNew Norelco 2502. Automatic
steren cassette changer
deck player. Plugs into
existing stereo systams.
Holds & cassattes at ona
time. Automatic stop
after last cassette,
60-10,000 Hz. Walnut
cabinet. Under $130.

MNorelco 2500. Stereo cassette deck
player. Plugs into external hi-fi
system, Cassette ejector. Fully
transistorized. Fast forward/
rewind. 60-10,000 Hz.
Under $60.

New Carry-Player™ 2200.
Battery-operated playback
portable. Letterbox cassette
feed system. Integrated
carrying handle. Fast
forward for program
selection. 100-7000 Hz.
Under $30.

Norelco introduced the Compact Cassette in the United States.  And that's what the cassette is all about.

And then we introduced the first line of cassette recorders. There are plenty available, too. And more coming in every
Now we're opening up the playback market with a brand-new  day. From Rock to Pop to Bach.
line of cassette playback machines. A portable, and two decks Stock up on our playback line now. If it's cassette, we know
that plug into existing stereo equipment. more about it than anybody. And we sell more of it than anybody.

The marketis everywhere. From kids to grandparents. They're  (According to the latest data from Trendex, Norelco is number
all looking for music that's easy to play. Easy to take care of.  one in over-$50 cassette machine sales.)

Noreleo =

The Re-inventor of Tape Recording

North American Philips Company, Inc,, High Fidelity Products Department, 100 East 42nd Street, New York, N.¥, 10017. Other Products: Electric Shavers, Rembrandt Square Lotions, Hearing Aids, Radios, Audio-Video
Tape Recorders, Dictating Machines, Electronic Educational Kits, Medical-Dental X-Ray, Electronic Tubes, Commercial Sound, Closed Circuit TV, TV Studio, Motion Picture, Cryogenic and Telephone Equipment
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NORELCO OFFERS INDUSTRY'S WIDEST SELECTION

Since North American Philips Company, Inc., in-
troduced its first unit, the Norelco Carry-Corder, in late
1964, the company has continually expanded its line
and now claims to offer the broadest selection in the
industry.

Fitted with a capstan drive and a constant speed
transistor regulated motor, it is contained in matte black
polystyrene trimmed with brushed aluminum. The com-
pact cordless portable comes equipped with a cone-
shaped, omni-directional, moving coil microphone with
lapel clip. An additional start/stop switch for re-
cording and playback detaches from the microphone,
permitting remote control operation. Powered by five
flashlight batteries, the Carry-Corder provides complete
compatibility and interchangeability between mono and
stereo, fast forward and rewind for locating a specific
point on tapes, and weighs only three pounds ready to
play. It now retails for less than $70.

The Norelco Continental 175 is a big brother to
the Carry-Corder. This larger version features a four-
inch patented “Ticonal VII" speaker to deliver full
range sound quality. The unit includes separate volume,
tone and recording level controls and a built-in storage
compartment for its microphone,

Also, the Continental 175 is fitted for use with ex-
ternal loudspeaker, microphone, radio, television, pho-
nograph, amplifier and second loudspeaker. A record-
ing level/ battery voltage meter shows recording modula-
tion as well as the conditions of the batteries. With its
six batteries, it weighs under five pounds, and sells for
under §90.

The Norelco Continental 450 records and plays
back both in stereo and mono and features twin satellite
stereo speakers, microphones, and pop-out cassette op-
eration. Frequency response is 60 to 10,000 cps, and
the entire assembly, including speakers, is housed in teak.

FIRST OF THE BREED. The Norelco
Carry-Corder 150, which is claimed
to be the best selling tape recorder
ever made, was the equipment pio-
neer of the cassette system. Be-
cause of the high demand resulting
in mass production for the model,
its retail cost has dropped twice
from almost $90 to under $65.

entertainment

DOUBLING as an automobile
system,
Carry-Corder can be used with
Norelco's car mount,
160. The unit plays through
the car radio via the automo-
bile electrical system and an-
tenna connector. The Carry-
Corder at any time can be eas-

The Continental 450A is the identical umt, but
without speakers. Prices for the Continental 450 and
the Continental 450A are under $200 and $144,
respectively.

An important first developed by Noreleco is the
2500, a stereo cassette playback -deck, providing com-
plete compatibility with existing sound systems. Upper-
most is the development of a special new synchronous
motor for increased reliability and speed control. The
heart of the deck operation, the new motor is ex-
tremely compact and represents a major forward step
in reducing size.

This AC unit weighs 234 pounds and measures
8 by 412 by 2% inches. The 2500 has a single selector
control switch for play, stop, fast forward and rewind,
as well as cassette ejector and on-off pushbuttons. A
heavy-duty clear acrylic dust cover protects the cassette
assembly. Playback is through stereo or mono amplifiers
with loudspeakers, or via radio or high fidelity system.
The 2500 sells for about $60.

The newest addition to the Norelco line is the
Carry-Player 2200, a playback-only unit. This cordless
cassette innovation was created especially for the youth
market. Highlights are a completely integrated carrying
handle and two controls—a switch for play and fast
forward and a volume control dial. A letter-box slot is
located under the handle for simple cassette insertion.
The Carry-Player is housed in a two-tone polystyrene
case and is powered by six 1% -volt flashlight batteries.
The unit sells for under $30.

Another addition is the Norelco 2502, an automatic
stereo cassette changer playback deck for use with
existing high fidelity equipment. Accommodating six
cassettes, it is the industry's first cassette changer and
provides up to six hours of continuous music.

The changer consists of a removable sleeve that fits

FOR THE PORTABLE market. One
of MNorelco's newest units, Model
2200 is nmamed the Carry-Player.
Aimed primarily at the youth mar-
ket, this unit is a player-only, de-
signed for the increasing availa-
bility of prerecorded cassettes. Cost
of the player is under $30.

the
CMU

ily removed from the station-
ary mount for portable use
through its own batteries.

atop the machine. Cassettes stacked in the sleeve are
automatically deposited into playing position and, as
completed, stored within the cabinet. The unit auto-
matically turns off when the final cassette has been
played. The Norelco 2502 has pushbutton controls
for fast forward and rewind, start, stop and pause;
pilot light; digital counter and volume, tone and balance
regulators. A low-profile cabinet of teak and brushed
chrome houses the unit. Cost is about $130.

Two new models will be introduced later this year.
The 2401 adds the convenience of an automatic
changer to a stereo record and playback system, The
unit is, in effect, a combination of the 450 series with
the 2502 changer playback deck. It will retail for
about $250,

And, for automobiles, Norelco will market the 2602,
a new stereo playback unit featuring slot-loading for
fast and safe operation. Designed to fit beneath the
dashboard, it has a letter-box feed and a multi-purpose
control for fast forward, rewind and stop. It has an
off/on indicator, pause control and a cassette reject
bar. When the cassette is inserted into the slot opening
and snapped into place—a simple, one-handed task—
the unit is activated. On completion, the cassette is
automatically lifted, but not rejected. The Norelco 2602
car stereo playback system has a frequency response of
60-10,000 cps and will sell for less than $130,

Additionally, Norelco already offers the Car Mount,
another cassette sound system for automobiles. It plays
back through the car radio and is powered by the
ignition system—eliminating drain on the recorder’s
batteries. The Car Mount consists of a sliding tray
which accepts the Carry-Corder. A built-in regulator
assures proper voltage under varying driving conditions
while a modulation control provides peak output with
all types of AM or AM/FM car radios. The Car Mount
sells for under $30.

NORELCO 2500, an AC stereo cassette player deck utilizes an
existing high fidelity system for playback. The compact unit, In
a walnut and brushed aluminum cabinet, has push-button con-
trols for on-off and cassette eject operations and a single selector
switch for rewind, play stop and fast forward functions. A hinged
cover protects the cassette assembly. Frequency response is 60-
10,000 cycles.

RADIO CASSETTE PLAYER by Norelco fea-
tures a vernier slide rule dial AM-FM radio
with automatic frequency control. The cas-
sette area is covered by a removable panel.
Epgrﬁting_ on ﬁﬁdnur:ﬁ cell bﬂmlfii, the unit
'HEIE 5 5IX pounds. IJEEEE e I price Is
$119.95.
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THE CADILLAC of the line is Norelco's Continental 450. Designed
as a self-contained player/recorder, the unit is available with or
without speakers. An index counter is included increased ease of
program selectivity.

A CASSETTE REPORT SPONSORED BY NORELCO

wwWw americanradiohistorv com

SOON TO MAKE ITS DEBUT is the Norelco 2502. The auto-
matic stereo cassette changer plays up to six cassettes sides.
Upon completion of each cassette side, the cassette is moved
into a built-in storage compartment.
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The

world
largest
casselie

Sure it is. With that little moaule, and others like it, you can build a monster display, or a

medium-sized one, or a small one, or whatever you want. Each display holds 48 cassettes; put together

as many as you need, And that's not all! It's pilfer-proof—one lock opens and closes the unit.

It's flexible—you can build your display on the floor, the counter or the wall. The GRT modular display holds

& track, 4 track,
brands X, ¥ and Z too. And to top it off, the world's largest display has one of the world's smallest prices.

cassettes
: : : ; : and reel to reel.
For more information on GRT's new modular display, call (408) 734-2910, or write General Recorded

Tape, Inc., 1286 N. Lawrence Station Road, Sunnyvale, California 94086. THE GREAT TAPES

WwWwWw americanradiohistorv com



www.americanradiohistory.com

As the popularity of the cassette system continues
to gain, more and more editors are taking note of de-
velopments in the field.

By bringing this information before the general
public, the mass media are further stimulating con-
sumer interest and expanding sales.

A recent edition of Look Magazine, for example,
featured a photographic essay, “Mini Music Boxes,”
which graphically pointed out that the “Stay-at home
and take-along tapes spin everything from Bach to
rock.” Centering on a pair of “today's teens,” the
article depicted the new portable tape players in a
variety of attractive and modern settings. The favorable
treatment given the cassette system was typical of the
many stories which are appearing with increasing
frequency.

Viewing the cassette story from another angle,
Time Magazine focused on two significant develop-

Amazing Sound Quality

In “"mile-high™ country, “the great appeal of the
cassette system is in the cassette itself,” according to
Sunday Empire, the Denver Post's weekly supplement.

“Unlike the endless-tape cartridge, however, the
cassette operates on the reel-to-reel principle and there
is no built-up tension or need for frequent lubrication,"
a lengthy feature article said.

Commenting on the system’s fidelity, it continues:
“Also remarkable is the amazing quality of sound at a
speed of 178 inches per second that has been achieved
through the MNorelco-designed heads . . . it is without
question the best sound that has been produced at the
very slow speed that we have always assumed was good
only for voice reproduction.”

A Denver Post staff writer tested the Norelco Con-
tinental 450 and wrote:

“For somebody who wants an extremely compact,
light, unobtrusive piece of equipment for a bookshelf
and will be happy with reproduction that sounds con-
siderably better than most radios,” he wrote, “the
Norelco Continental 450 is the answer.

“"Anybody introduced to the Norelco without warn-
ing is always fascinated with the sound it produced,
and is reluctant to believe that the speed is 178 inches
per second."

‘Guide’: Cassette Tops
CARtridge Derby

“The cassette concept has many advantages over
CARItridge system,” according to Modern Hi-Fi &
Stereo Guide. To support this statement, it cites several
telling factors. Among them; “Cassettes are more com-
pact and easy to use than cartridges—Iless than one-
third the size; individual selections in an album are
easier to locate in the cassette; cassettes have the reli-
ability and constant tape speed of reel-to-reel re-
corders.”

The article, entitled “Where & How,” discusses
various tape configurations and observes that cassettes
are cheaper than cartridges and cassette players will
operate in any position.

During a product test, the magazine put the
Norelco Carry-Corder through its paces and observed:
“Although the Carry-Corder 150 has been around for a
while, it has been constantly refined. However, its essen-
tial simplicity of operation and high quality has not been
compromised.”

A reviewer tested the compact cordless for several
months and reported: “Heavy usage has proved its
ruggedness and reliability.” Taking measurements of
frequency response, flutter and signal to noise ratio,
he concludes: *“Considering that this is a low-cost bat-
tery portable that operates at a single 178-i.p.s. speed,
these are excellent specifications indeed.”

Miracle of Miniaturization

“Easily the most flexible of all cartridge systems,”
writes Miles Kreuger, “is the Norelco Cassette System
. - - which plays for either 60 or 90 (and now, 120)
minutes with a fidelity that belies the incredible fact
that the tape is turning at only 17 i.p.s. Why such a
slow speed should produce a frequency range and
general quality . . .
sion."
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is simply beyond my comprehen-

ments which bode well for audio retailers everywhere,
For one thing, the influential weekly observed, cassettes
are rapidly becoming valuable aids to professionals in
the music field. It related how the conductor Herbert
von Karajan employs cassettes to save rehearsal time
by having his cast study pre-recorded operas to learn
their roles. This use of cassettes, Time said, is only the
latest in a long string by other professionals such as
business executives, actors, medical personnel and
teachers.

The business side of the cassette picture hasn't
been neglected. In its typically thorough fashion, the
Wall Street Journal detailed the history of the cassette,
from its infancy to the present state where major manu-
facturers of home entertainment equipment are lining
up behind the system.

Other indications of public awareness and accept-
ance of the cassette system abound. Daily newspapers

¥ CASSETTE a;;-f:__MJrE/E'ﬂ

NORELCO 2500 STERED
CASSETTE PLAYBACK DECK

Plug mig your sterea or mong amplilver
Flay back your gre-recorded favorites

Cassette Deck
Special Display

A brightly colored display, designed especially for
the Norelco 2500, stereo cassette playback deck, is being
made available at no cost to dealers by North American
Philips Co. The counter or window display piece per-
mits easy demonstration of the player deck.

The display unit features a circular “floating™ base
on which the deck rests and an awning-like panel in hot
pink and vibrant orange stripes. Lettering is in the same
two colors and also in brilliant turquoise. Designed as
an “eye-catcher,” the unit occupies a minimum of space.
With its easel back, it measures 12% inches high, 10%%
inches wide and 12 inches deep.

A cut-out section in the display permits connection
of the deck to amplifiers for demonstration purposes.
The unit is available from Norelco manufacturer’s repre-
sentatives and comes packed flat.

Says American Record Guide

Kreuger, in his column, “In the Limelight” in
American Record Guide, traces the history of record-
ings from Thomas A. Edison in 1877 to the present.
“All 1T know,” he continues, "is that the small Carry-
Corder is a miracle of miniaturization. The Carry-
Corder which 1 have been using almost daily for a
yvear has never given me a second's trouble; and it

produces tapes which, playved back through a powerful
system, often reveal awesome results.”

A CASSETTE REPORT SPONSORED BY NORELCO

wwWw americanradiohistorv com

Nation News Media Features Cassettes

in hundreds of American communities have run stories
and pictures. The Atlantic and Saturday Review, so-
phisticated magazines dealing with contemporary
thought, have recognized the emergence of the unit.
In another sphere, so has House Beautiful Magazine.
Family-oriented Changing Times noted the surge in the
availability of pre-recorded music titles in cassette con-
figuration. Similarly, the many consumer specialty mag-
azines written and edited for audiophiles and hi-fi hob-
byists have been constantly alerting this particularly
interested audience to the cassette's progress.

But perhaps the clearest documentation of the cas-
sette’s arrival appeared earlier this year in Business
Week, an important journal of industry and commerce
In the first sentence of an article in its marketing sec-
tion, Business Week flatly stated: “That expensive play-
thing of the audiophile, the tape recorder, is finally
entering the mass market.”

Columnist for High Fidelity
Praises Quality

“Better than I expected,” writes R. D. Darrell,
columnist for High Fidelity magazine. He played one
of the tiny cassettes first on the Norelco Continental
450 and then through his personal sound system. “In
the first case performance certainly matched that of
comparably sized open-reel tape equipment—and sur-
passed most of them in quietness of operation. In the
second test, using the tape deck portion of the 450 to
feed my usual rig, 1 found that the musicassettes
sounded notably better than 1 had ever expected—
indeed markedly better than the 17%-i.p.s. open-reel
tapes I have heard in the past.

“For their intended purpose,” he writes, “it is hard
to see how the cassettes could be more cleverly or
economically designed.”

The cassette’s packaging impressed Darrell. “Even
the problems of labeling, annotating and packaging
have been brilliantly solved: a stiff paper folder printed
with an album jacket illustration and list of contents
on one side and brief notes on the other is wrapped
around the tiny cartridge before its insertion in a hand-
some plastic box."”

Norelco Ad Budget Soars

Since introducing the cassette to America in 1964,
Norelco has been the heaviest cassette advertiser in the
industry. With an advertising budget of nearly $2 mil-
lion to promote its broad range of product, the com-
pany has been consistently in the newspapers and high-
fidelity special interest magazines, and was the first
company, two years ago, to use television behind its
cassette machine, placing spot schedules in major
markets across the country.

MNorelco’s advertising philosophy has been, first, to
introduce and explain the unfamiliar cassette concept
to the public, second, to show the advantages of
MNorelco products and third, through television tags and
print listings, to tell people where to find Norelco
dealers in their areas.

This fall, Norelco again expects to be the leading
cassette advertiser, with its biggest advertising budget
in the company’s history, Television will again be the
backbone of the campaign, supported by special interest
magazine advertisements, local newspaper placements
and large space in national mass audience publications
such as Life Magazine.

Cassette Offers Rx
For Busy MD’s

“Doctors are keeping up to date on recent medical
research through a subscription to Travel Tapes, the
Audio Newsletter for Pathologists,” reports Training
in Business and Industry, which said the research is
available on cassettes suitable for the Norelco Carry-
Corder. '

In addition to providing extra time for the doctor
(who listens in his car while driving), “the tape medium
offers unique editorial and publishing advantages,” the
magazine says. "It is much more expedient for a busy
research physician to record a brief interview on tape
than to go through the time-consuming process of writ-
ing a formal paper.”

Programs consist of interviews with experts mn the
field, excerpts from presentations at workshops and
professional meetings, editorials and questions and an-
swers from subscribers.

JUNE 22, 1968, BILLBOARD
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New Norelco 2401. Automatic

stereo cassette changer.

Record/ playback 6 cassattes . Separate
steroo speakers. Automatic stop

after last cassette. Push button stop,
fast forward /rewind, pausea, reject.
Walnut cabinet. Under $250.

hours more,

everything ™ market.
Stock the '2401" now and

see how your profits stack up. 0/’€ ca

cassette recorder

The new Norelco stereo ‘2401 is the only cassette recorder that
stacks up 6 cassettes at one time. So you get up to 6 hours of non-
stop music. Or 6 hours of recording. Flip them over and you get 6

The ‘2401 is the first cassette machine to satisfy the *"We want

S

(OI==19) ||

The Re-inventor of Tape Recording |

MNorth American Philips Company, Inc., High Fidelity Products Departrment, 100 East 42nd Street, New York, N.Y. 10017, Other Products: Electric Shavers, Rembrandt Square Lotions, Hearing Aids, Radigos, Audio-Video
Tape Recorders, Dictating Machines, Electronic Educational Kits, Medical-Dental X-Ray, Electronic Tubes, Commercial Sound, Closed Circuit TV, TV Studio, Maotion Picture, Cryogenic and Telephong Equipment
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New Norelco 2401.
Automatic stereo
cassatte changer.
Record/playback

b cassettes. Separate
stereo speakers.
Automatic stop

after last cassatta.
Push button stop,
fast forward /rewind,
pause, reject. Walnut
cabinet. Under $250,

Norelco Stereo ‘450,

4-track. Automatic

pop-out cassette

operation. Stereo or

mono record and playback.

Solid state. Pause,

tone, balance and loudness

controls. 60-10,000 Hz.

Stereo mike. Digital
counter. Teakwood speakers

and cabinet. Under $200.

: T s s s
- - : - . 1 ol 1
[\. PSS = KN
L ' Norelco '175." Exclusive 47 e
| Ticonal VII® speakeg, Battery S
life up to twice as f¥fig as the -
smaller portables. Remote
f control mike that stores in the
.f"' machine. Capstan drive and
o trﬂni!ﬂnr r'EEl.I Iltﬂd ITII:Itl.'lr.. Hﬂrﬂlﬂl zm- Etﬂrﬂﬂ Eﬂﬁﬁ-ﬂl‘:‘:ﬂ
> Tone control. 60-10,000 Hz. deck player. Plugs into external
Carry-Corder® ‘150,' Capstan Under $80. B hi-fi system. Cassette ejector.
drive and transistor regulated Fully transistorized. Fast
motor. Speaker jack. One-button ' forward /rewind.
control. B0-10,000 Hz. Remote 60-10,000
control mike, fitted carrying case. Hz. Under
3 Ibs. Under $65. $60.
New Carry-Player™ 2200. | g@o®
Battery-operated playback ;

portable. Letterbox cassette
feed system. Integrated
carrying handle. Fast forward
for program selection.
100-7000 Hz. Under $30.

New Norelco 2502, Automatic stereo cassette changer deck player. Plugs
into existing stereo systems. Holds 6 cassettes at one time. Automatic

stop after last cassette. 60-10,000 Hz. Walnut cabinet. Under $130.

MNorth American Philips Company, Inc., High Fidelity Products Department, 100 East 42nd Street, New York, N.Y. 10017, Other Products: Electric Shavers, Rembrandt Square Lotlons, Hearing Aids, Radios, Audio-Video
Tape Recorders, Dictating Machines, Electronic Educational Kits, Medical-Dental X-Ray, Electronic Tubes, Commercial Sound, Closed Circuit TV, TV Studio, Motion Picture, Cryogenic and Telephone Egquipment.
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We're still
e-inventing.

Fouryearsago, were-invented tape recording
with the Compact Cassette,

But we didn't stop there. We kept developing
and inventing and improving until today, Norelco
knows more about cassette sound than anybody.
In recording and playback.

First, we introduced the first line of cassette

recorders. And now Norelco has opened up the
brand-new cassette playback market with a new
line of playback machines and cassette changers,

Altogether, these Norelco machines give you
something to sell to everybody. Whether they
want portables or home units. Recorders or play-
back units. Decks or self-contained units.

But we're not just making a lot of sound. We're
selling it, too. Norelco is number one in over-
$50 cassette machine sales.* We should be, We
re-invented tape recording in the first place.

Stock the Norelco line now. People will be ask-
ing for us.

Noreleo f_

The Re-inventor of Tape Recording |

For complete information, contact the
Norelco Manufacturer’s Representative nearest you:

Eastern Region:
Regional Manager:

Mr. John P. Lew, Jr.
High Noon Rd.
Weston, Conn. 06880
Phone: 203-227-6698

Representatives:

Sam Little Company

2396 Connally Dr.

P.O. Box 308

East Point, Georgia 30044
Phone: 404-761-5353

The Newhope Corp.

6 East 35th St.

MNew York, New York 10016
Phone: 212-LE2-7372

Paston-Hunter Company, Inc.
2002 Teall Ave.

Syracuse, New York 13206
Phone: 315-437-2992

Michael Scott Company, Inc.
336 Washington St.
Wellesley Hills, Mass. 02181
Phone: 617-CE 5-0102

Morris F. Taylor Company, Inc.

P.O.Box 111
Silver Spring, Md. 20907
Phone: 301-589-4002

Winfield Electronic Sales
666 N.E. 125th Street
North Miami, Fla. 33160
Phone: 305-PL 1-5566

Mid-West Region:

Regional Manager:

Mr. Donald Collins
R.R. #6

Springfield, lll, 62707
Phone: 217-546-1910

Representatives:

T. B. Allen & Associates
4810 Excelsior Blvd.
Minneapolis, Minn. 55416
Phone: 612-WA 6-3861

Fishman Associates

2060 East 54th St.
Indianapolis, Ind. 46220
Phone: 317-CL 1-2401

The Earl Goetze Company
2381 Hampton Avenue
St. Louis, Missouri 63139
Phone: 314-Ml 4-1841

The Earl Goetze Company

4746 Rainbow

Shawnee Mission, Kansas 66205
Phone: 913-AD 6-7719

J. B. Parent Company
21330 Center Ridge Rd.
Cleveland, Ohio 44116
Phone: 216-333-5520

George Petitt Company, Inc.
Avondale Dr., CMR 156
East Peoria, Ill. 61611
Phone: 313-CO 1-0342

FO 9-8940

George Petitt Company, Inc.
928 E. Wisconsin Avenue
Pewaukee, Wisc. 53072
Phone: 414-691-1142

Shalco, Inc.

23529 Woodward Ave,
Ferndale, Mich. 48220
Phone; 313-L1 7-4771

Shalco, Inc.

5364 Kimball Avenue, S.E.
Grand Rapids, Mich. 49508
Phone: 616-243-7607

Western Region:
Regional Manager:

Mr. Todd Karns

729 Los Palos Dr,
Lafayette, Calif. 94127
Phone: 415-284-9324

Representatives:

Bryan & Herbert Company
1355 Market

San Francisco, Calif. 94103
Phone: 415-KL 2-2311

M. James Butler & Associates

23314 Crenshaw Blvd.

Suite #5

Torrance, California 90503

Phone: 213-325-9802
325-9803

Richard Legg Company
P.O. Box 25327
Portland, Oregon 97225
Phone: 503-292-8824

Lund & Company

P.O. Box 35566

2616 Manor Way
Dallas, Texas 75235
Phone; 214-358-4335

Mel Pearson & Company
1860 S. Acoma Street
Denver, Colorado 80223
Phone: 303-777-7878
777-8646

Dougherty Enterprises

F.O. Box 3497

1164 Waimanu St.

Honolulu, Hawaii 96811

Phone: 808-510-281
504-987

*According to latest Trendex data on cassetie recorder sales.
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The Mercury Pre-Recorded Gassette Story

Since the first industry prerecorded cassette tape
release by Mercury Record Corp. in July 1967, we have
built a cumulative catalog of approximately 375 musi-
cassettes through a consistent regular release program.
Mercury Record Corp. releases and distributes musi-
cassettes from 22 different labels, including ABC, Audio
Fidelity, Bluesway, Command, Crescendo, Dunhill, Fon-
tana, Hickory, HiFi Tape, Impulse, Limelight, Mercury,
Philips, Roulette, Smash, Starday, Tico, TRX, United
Artists, Vanguard, Veep and 20th Century,

With three years of experience under our belts, we
now can speak with some authority of the sales patterns
which have developed and will develop in the future.
Each month indicates more graphically to us through
sales that the best-selling album is also the best-selling
musicassette. We find that the cassette first leaned
strongly in the direction of good music and mood music
sales, with jazz a good percentage of the early sales.
However, in the past 18 months, we find our sales going
more and more in the general direction of the best-selling
albums in the U, 8. This indicates to us that what started
as an adult consumer item has now developed into a
teen-through-senior-citizen product. The last big facet of
repertoire to make its mark for Mercury cassettes was
the classical cassette. We find that the better-known
warhorses in the classical field are now becoming estab-
lished steady-selling catalog items. This indicates that
the cassette now can claim patronage from every mem-
ber of the prerecorded music buying family. It indi-
cates a business maturity we all have been striving for.

To take full advantage of the radio play and the
excitement that comes with the release of a new album,
we will strive during the next year for closer and even
simultaneous release of the musicassette with the album.
While we intend to follow pretty much our successful
pattern of a strong release of Mercury musicassettes ev-
ery 60 days, we intend to project certain hot items as
rush-as-ready so that we can meet the album release date,

By HARRY KELLY
Product Manager of Mercury Record Corp.,
Recorded Tape Division

Harry Kelly

We intend to maintain even a closer rapport with our
manufacturers to secure information in advance of their
album release which indicates that we should rush the
musicassette of the same music to the market place.

An indication of the acceptance of the musicassette
15 the fact that in visiting wholesalers and retailers I find
musicassettes are out of hiding. Where in the first two
and a half years of our pioneering effort with cassettes,
distributors and dealers usually stored the musicassettes
in an area where they could not be touched by the con-
sumer, because they feared pilferage, we now find that
the musicassette is stocked in heavy traffic areas, where
this growing tape concept belongs. The accessibility to
the product, of course, has increased traffic and sales.

An equally important impetus to musicassette estab-
lishment has been the establishment of a unified music
center at both the wholesale and retail level. Early in the
history of the musicassette it was traditional to create
separate album and musicassette departments. The very

Balos: Pilterage Problem Exaggerated

George Balos, merchandising manager, Mercury
Record Corp., Chicago, thinks the pilferage problem
associated with cassettes has been exaggerated. Balos,
who designed Mercury's carousel display rack for coun-
ter merchandising of cassettes, believes that dealers make
a mistake by trying to lock cassettes behind glass.

“The theft problem has definitely been exaggerated.
In checking around you can't find this much loss. Where
you do find it the problem is often associated with the
store’s over-all security problems.

Balos cited as an example, a buyer at a Montgomery
Ward store, who had not viewed cassettes favorably until
he started using the carousel display. “This buyer said
that he probably does lose four or six pieces a week but
that he can stand this kind of shrinkage because he's
selling 100 cassettes a week now.
~ "Even when a store does lock cassettes behind glass
it still isn't the answer,” Balos said. “I was in a store
recently when the clerk opened a locked case and handed
the customer a cassette,

“The man took the cassette and walked the entire
length of the store to a check-out stand. It would have

W | Ié’*’iﬁffgi&g@.
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been easy to simply put the cassette in his pocket and
walk right out of the store. The clerk said she knew this
but that it was the store’s policy to keep cassettes under
glass.

In designing the carousel rack, Balos said he had no
intentions to make it 100 per cent pilfer-proof. “We could
easily have created a locking mechanism but I think
this runs contrary to the essential merchandising of
cassettes.

“People need to examine cassettes in their hands.
The feel of the product is very important. Also, they
want to read the titles on the cassette and look closely
at the art work and any other liner details.

"Our unit doesn't lend itself to easy pilferage,
though,” Balos pointed out. *“You have to dial the ring
around each tier until the one open area in the ring lines
up with the cassette you want to pull out. This is a little
work. If the display is located on a counter where clerks
are at work there's very little chance of pilferage.

Balos also described other elements of his design,
which allows for the open-face display of 80 cassettes
and has a storage compartment for 40 packages inside.

“The carousel, of course, is not a new idea. Butasa
design concept it had a logical tie-in with music. The
basic ingredient was to have it circular so it would ac-
commodate as many packages as possible. A square
shape was never considered because you can get so many
more fronts displayed in a circular rack.

“The cassette is the smallest music package on the
market and you have to utilize a display concept that
will dramatize the cover as much as possible.”

CAROUSEL DISPLAY. The unit, designed by
George Balos, merchandising manager,
Mercury Record Corp., displays 80 cassettes
and has storage facility for 40 packages.
The wire ring revolves around the tier and
has one opening through which the selected
cassette is pulled. Mercury gives one display
rack free with each order of 100 tapes.

A CASSETTE REPORT SPONSORED BY NORELCO
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fact that today musicassettes are stocked right in with
records indicates that a greater awareness of their sales
potential is present in the minds of the important whole-
sale and retail accounts. No longer does a separate exec-
utive helm the musicassette department in what I feel are
the successful distributors of prerecorded music. One
executive heads both musicassette and album product,
as he knows that a best seller means sales in both albums
and musicassette.

Mercury as a manufacturer-distributor is optimistic
over sales potential. Photographic stores, record retail-
ers and racks are handling musicassettes. We intend to
support these outlets by creating larger and more im-
proved pilfer-proof, self-merchandising counter and floor
units for musicassettes. And, in the next year, we will
offer the retail outlet more and better point-of-purchase
materials to let the consumer who comes into the store
know that musicassettes are available. The past year
encouraged us to provide stronger sales tools. We feel
that we have 85 per cent of the possible wholesale and
retail co-operation in the present exposure given to musi-
cassette. Of course, we are working to increase musi-
cassette’s portion of the recorded music mart. We in-
tend to keep up our introduction of new musicassettes
with a completely, new, up-dated catalog, as Mercury
has picneered.

A strong factor in the early history of musicassette
marketing is that over a three-year sales history, we have
found there is no falloff in musicassette sales as has al-
ways been the practice during the months from April
through June in the record business. European and Asian
marketing brass, who started selling the musicassette
three years before we introduced the concept, found this
to be true and we are glad to have confirmation here.

With more and more important electronics manu-
facturers producing a wider range of cassette recorders,
we can see only greater penetration of the recorded mu-
sic market by the musicassette,

Playing Time Is
Selling Point

The small, convenient-size of the cassette is at once
stimulating and mystifying to consumers, according to
Robert Pancini and James Vasilou, Norelco Service, Inc.,
here. From their vantage point at the busy corner of
State and Lake streets the two men have an opportunity
to introduce the cassette to a wide cross-section of people.

“It's hard to get across to people that a whole album
is contained on a cassette,” said Pancini. “Most people,
of course, aren’t too aware of the actual minutes of mu-
sic on the average album. I usually tell them there’s be-
tween 18 and 22 minutes on each side and that this con-
stitutes a full album like they're used to buying in the
form of an LP."

Vasilou, the manager, carries a specially recorded
cassette in his shirt pocket, and quickly demonstrates
the music quality on a Carry-Corder plugged into a
stereo playback system,

“We first try to size up the customer, musically,”
Vasilou said, “It only takes a question or two and we
know if the person is a bopper or someone that likes
Horst Jankowski."

The center, one of 13 Norelco has established in the
U. S., was at first conceived as a service facility and not
for sales purposes. This has changed, Visilou said, and
a wide selection of cassettes is being stocked as well as
players.

Vasilou stocks cassettes according to music category
behind the counter in open displays taking advantage
of as much cover art as possible. The categories: male
vocalist, female vocalist, classics, teen groups, jazz and
a variety category.

“QOur customers range in age from 16 to 50," he said.
“We have a constant flow of new customers and people
who have never heard of the cassette, but we have a
surprising amount of repeat business, too."

Pancini told of one man recently who bought 10
cassettes at once. "This is not too unusual,” he said.

Vasilou stresses the record feature in his sales presen-
tations but said it is the music feature that usually cinches
a sale. “If it's a businessman, he usually is interested in
the record feature first. Then, as a kind of bonus, 1
show him what a beautiful sound the players have. This
usually delights them.”

JUNE 22, 1968, BILLBOARD
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CATALOG OF
AVAILABLE CASSETTE PRODUCT

(Continued from page N-18)

The Temptations/A Lot O'Sowl X 5922
The Temptations/In a Mellow Mood X 5924
Martha & the Vandellas Livel X 5925
HI

Ace Camnon—Tuff Sax

Bill Black/Mr. Beal

Bill Black Comba/AlLTimes

fce CannonsSweel and Tuff

Bifll Black’s Greatest Hits

Bill Black Comho/Rlack Lace

The Misty Sax of Ace Cannonm

Bill Black Combo—King of the Road
Ace Canmon/Memphis Golden Hits
Bill Black Combo/Bill Black’s Bear Goes On
Willle Mitchell/Livel

IMPULSE

P 0 3k 3 3 e 3G i L e

Ray Charles—Genivs + Soul = Jazz X 50002
John Coltrang—A Love Supreme X 50077
Chice HWamilten—E|l Chico XK 59102
Gabor Szabo—Gypsy ‘64 X 59105
Oliver Helson Plays Michelle X 59113
John Collrane—Exprastion X 59120
Gabor Szabo—Spellbinder X 59123
Gabor Srabo—Jarr Raga X 59128
Chico Hamilten—The Dealer X 59130
The Kennedy Dream—A Musical Tribute to John Fitzgerald Kennedy X 59144
Gabor Szabo Live at Jarzr Workshop—The Sorcerer X 59146
JAY JAY

Eddie and the Slovenes/Mo Beer in Heaven X 55088
KAMA SUTRA

Lovin® Spoenful=Do You Believe in Magic? X 58050
Hums of the Lovin® Spoonful X 58054
Best of the Lovin® Spoonful X 58056
The Innocence X 58059
Sopwith Camel X 58080
The Lovin' Spaonful/Everything Playin’ X 58041
The Best of the Lovin' Speonful, Volume Two X 5804
KAPP

Roger Willlams® Greatest Hits X 53260
Lowis Armstrong/Hello Dolly X 53384
Reoger Willlams/1“ll Remember You X 53470
Jack Jones Sings X 53500
Roger Williams/Barn Free X 53501
Jack Jones/Lady X 53511
Roger Williams/Roger! X 53512
Ruby and the Romantics X 53526
Roger Williams—Great Golden Hits X 53530
Jack Jomes—Qur Song X 53531
Roger Williams/More Than a Miracle X 53550
dack Jones/What the World Needs Mow, |5 Love X 53551
Man of La Mancha [Original Cast) M 555035
LONDON

VARIETY PAKS

Phase 4 Stereo Variety Pack M 66603

POPULAR

Mantovani—Music from “Exodus” & Dther Themes
Montovani=Latin Rendervous

Mantovani—=The Incomparable Mantovani

The Rolling Stones/]12x5

Mantovani=The Mantovani Sound

The.:Rolling 5tones Now

England’s Greatest Hitmakers

The Rolling Stonmes/Qut of Qur Heads

The Rolling Stenes/Decembers Children

The Relling Stones—Big Hits (High Tide and Green Grass)
The Relling Stones

The Rolling Stones—Aftermath

Marlanne Faithfull—Faithful Forever
Mantevani—dr, Music . . . Maniovani

The Rolling Stones—Got LIVE IF You Want I
Mantovani—Manfovani's Golden Hifs

The Roelling Stones—Between the Buttons

The Rolling 5tones/Flowers

The Family Way (Soundtrack/McCartney)
Mantovani/Hollywood

The Reolling Stones/Their Satanic Majesties Reguest
The Bluesbreskers,/Crusade

Mantovani/The Mantovani Touch

POPULAR (PHASE 4)

Lot Machucambes—Percussive Latin Trio

Stanley Black—>3%pain

Mantovanl, Merrill, Resnik—The Music of *'Kismet™
Frank Chacksfield—The Mew Ebb Tide

Edmunde Res—Mew Rhythms of the South
Stanley Black—Music of & People

Ted Heath—Music from “The Sound of Music”
Frank Chasksfield—The Mew Limelight

Will Glahe—The Mew Beer Barfel Polka
Rennie Aldrich—That Aldrich Feeling

Slanley Black—Broadway 3peclacular

Edmunds Ras—Latin Bess-Senor Fos

Ted Heath—=Chartbusters

Stanley Black—Russia

Frank Chacksfield=Great TV Themes

Stanley Black—Fiim Spectacular, Yolume 3
Ted Hesth—POW|

Reanie Aldrich—All-Time Piano Hifs

Eric Rogers—Vaudevillel

Les Machucambas/Carambal

Frank Chacksfield—Hawaii

Ted Heath & Edmundo Roz—Heath vs, Ros, Round Two
Stanley Black—France

Romnis Aldrich=Two Pianos i Hallywood
Edmundo Ros/Latin Hils | Maissed

3T042
57065
57088

57092
57095

57105
57110
57
57114
57116
57118
s
571125
57128
57135
57135
57138
54
57142
57143

W yer 0 bl o0 B ger ey S Sep B el B € Ser DR D€ B gap el M g

84075

84078
B407%
2408
4083
84084
4087
a408%
B40%0
B4092
84094

HHHHHﬂHH“ﬂHHHHHHﬂHﬂﬂHHH:HH

Ronnie Aldrich/Two FPianos Today 84100
CLASSICS
Mozart: 3ym. HNo. 3&/Concerto Mo, 15 [Bernstein] X 10199
Gilbert & Sullivan: Highlights from "“The Mikada"

{0'Oyly Carte Dpera Company) X 311099

Bizet; Highlights of *“Carmen’ (Sutherland, Del Monaco, Resnik] X 31104

CLASSICS (PHASE 4)

Tchaikowsky: 1812 Overture/Nutcracker Suite (Sharples) X 94001
Grofe: Grand Camyon Swite (Black) X 94002
Rimsky-Korsakov: Capriccio Espagnol/Tchaikovsky: Capriccio [taiien (Black)

X %4004
Rimsky-Korsakov: Scheherazade [Stokowski) X 94005
Tchaikevsky: Highlights from Swan Lake & Sleeping Beauly (Stokowski)

X 94008

Gershwin: Rhapsody in Blue/American in Paris (Stanley Black, piano &
conducting) X 94009
Dvorak: ‘New World® Symphony X 94025

JUNE 22, 1968, BILLBOARD

MAINSTREAM

Morgans King/With a Taste of Honey X 56015
Carmen McRae/Alfie X 55084
Blg Brother & the Helding Company X 55099
MGCM

SOUNDTRACKS

How the West Was Won M 55
Dr, Ihivagoe M 55
Grand Prix M 53
Gone With the Wind M 510
Far From the Madding Crowd M 5N
The Wizard of Oz X 53994
Borm Eres X 54358

POPULAR GENERAL

Hank Williams' Grestest Hits

David Rose—The Stripper & Other Fun Sengs for the Family
The Very Best of Connie Francis

The Best of Herman's Hermils

The Best of The Animals

Erroll Garmer/A Might at the Movies

Lalnie Kezan—Right Mow!

Herman's Hermits/Hold On (Soundirack)

The Animalsi—Animalization

Beth Sidesr of Herman's Hermils

The Best of Horman's Hermils, Vol.2

The Best of Sam the Sham & the Phercahs
Eric Burdon £ the Animals—Eric |s Here
Herman‘s Hermits/There's A Kind of Hush
Lainie Karan—The Love Alburm

Every Mothers' Son

Connie Francis On Broadway—Happiness Ig

Roy Orbison—3ongs from “"Fastest Guitar Alive®
Herman's Hermilz—Blaze

The Sam the Sham Revue

Eric Burdon and the Animals/Winds of Change
Connie Francis/My Heart Cries for You

The Cowsills

Every Mothers' Som's Back

The Best of Herman's Hermis, Volume 3

The Best of Sandy Posey

The Best of MHank Williams Ir,

Ultimate Spinach

Wayne MNewton/Walkin' On MNew Grass

Hank Williams With Strings, Volume 3

The Cowsills/We Can Fly

Eric Burdon & the Animals/The Twain Shall Meet

MONITOR
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April In Portwgal (Various Artists) X 513274
The Feenjon Goes Greek X 51482
The Feenjon Growp/Jerusalem of Gold X 51488
Yulya/Midnight in Mascow X 51597

MONUMENT

The Knighishridge Strings/Espana

Roy Orbison’s Greatest Hits

Boots Ranmdolph/Yakety Sax

Jerry Byrd/Byrd of Paradise

Boots Randalgh/Hip Boofs

More of Roy Orbison’s Greatest Hits

Boets Randeolph/Sax-5ational

Boots Randolph/Plays More Yakety Sax

The Very Best of Roy Orbizon

The Very Best of Arnavour

Boots Randolph With Strings

Charles Aznavour/Canta en Espanal

Jerry Byrd/Burning Sands, Pearly 3hells, Steel Guitars
Boots Randolph With the Knightshridge Strings and Voices

MOTOWN
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The Supremes A Go-Go X 5649
The Motown Sound: 16 Big Hits, Yol 5 X 5&51
The Four Tops Live X 5454
The Motown Scund: 16 Big Hits, Val, & K 5655
The Supremes Sing Rodgers and Hart X 5859
The Four Tops/Reach Out X 5660
The Motown Socund: 146 Big Hits, Wal, 7 X S&81
The Four Tops' Groatest Hits X 5862
The Svpremes’ Greatest Hits, Vol 1 K 5843
The Svpremes’ Greatest Hits, Vel 2 X 56630
The Motown Sound: 146 Big Hits, Volume B X 5666

NONESUCH

J. 5, Bach: Magnificant in D/Cantata Mo, 51—35fich-Randall/5aar Chamber
Orchestra (Ristenpart] X 51011
The Splender of Brass (Concerti and Owverture by Telemann & Vivaldi-

Collegium Musicem of Paris [Douatie) X 51091
PARROT
Tom Jones—Green Green Grass of Home X 79609
The Greatest Hits from England X 79610
Tem Jenes/Funny Familiar Forgotten Feelings X 7911
Engelbert Humperdinck—Release Me X 79512
Tom Jomes,/Livel X 79614
Engelbert Humperdinck/Last Waitz X 79615
England's Greafest Hits, Volume Two K 79817

PHILLES

The Righteows Brothers/You've Lost That Lovin® Feeling
Enoch Light—35panish Strings

Bab & Phil—Hot Line for Secund

Tony MoHela/Guiter/Heart & 5Soul

Enocch Light's Action—It's Happening

Emach Light/Film On Film

Babby Hackett—That Midnight Touch

The Kistin® Cousins/Listen 1o Your Heart

The True Blues=3ongs of 203 of 205, 305 & Today
Tony Mottola/A Latin Love-In

PROJECT 3
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Enoch Light/Film Fame K 35013
Urbis Gresn & 20 of the World's Greatest/21 Trombones X 55014
Guitars Underground X 55015
Bobby Hackett/Time for Love K 35076
REPRISE

Frank Sinatra—Ring-a-Ding-Dingl X 100
Frank 3Sinaftra—3Sinalra 3Swings X 1002
Frank Sinatra—| Remember Tommy X 1003
Frank Sinatra—~Sinetra and 3rings X 1004
Frenk Sinatra—35inatra & Swingin® Brass X 1003
Frank Sinatra—All Alone X 1007
Frank Sinatra—5inalra & Count Bazie X 1008
Frank Sinatra—The Concert Sinsira X 009
Frank Sinatra—Sinatra’s Sinatra X 1010
Frank Sinatra—Academy Award Winners X
Frank Sinatra & Count Basie—I! Might as Well Be Swing X 1012
Frank Sinatra=3oftly Az | Leave You X 1013
Frank Sinatra—3eptember of My Years X 1014
Frank Simatra—dy Kind of Broadway X 105
Frank Sinatra—Strangers in the Might X w7
Frank Sinatra=Moonlight 3Sinatra X 108
Frank Sinatra=That's  Life X 10
Francis Albert Sinatra & Antonio Carlos Jobim X 101
Frank Sinatra—The World We Knew X 1622
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Frank Sinatra & Dwke Elfington—Francis A, and Edward K,
Trini Lopex/Trini At P. )"

Dean Martin—Dream With Dean

Dean Martin/Everybody loves Somebody

Dean Martin/The Door h still Open to My Heart
Dean Martin Hits Again

Count Basie—FPop Goes the Basie

Frank Sinatra—3Sinatra ‘45

Dean Martin—I'm the One Who Loves You
Sonny & Cher—Baby [on't Go

Dean Martin—Houston

Charles Aznavour in Concert

Trini Lepex/Trin

Dean Martin—5omewhere There's a Someone
Hancy Sinatra—EBools

Nancy Sinatra—How Does That Grab You?
Dean MIrtin—The Hit Sound of Dean Martin
The Kink's Greatest Hils

Trini Loper’ Greatest Hits

Oon Ho—Tiny Bubbles

The Dean Martin Television Show

Duke Ellingten‘s Greatest Hits

Sammy Davis Jr, Sings . . . Laurindo Almeida Plays
Hancy Sinatra=Sugar

Deam Martin—=Happiness s

Don Ho—Eas! Coast-West Coast

Charles Amnavour & Gordon Jenkins

The Eleciric Prunes

Dean Martin/Welcome to My World

Mancy Sinatra—Country . . . My Way

The Live Kinks

The Jimi Hendrix Experience/Are You Experienced?
The Electric Prunes/Underground

Sammy Davis Jr. Sings ‘Doctor Dolifttle’

Jim Kweskin/Garden of Joy

Arle Guthrie/Alice’s Restaurant

Mancy Sinatra and Lee Hazlewood/Nancy and Lee
Electric Prunes/Mass in F Minor

Mancy Simatra—Movin' With Mancy

The Jimi Hendrix Experience/Arxis: Bold as Love
Trini Lopex/it"s a Greaft Life

SCEPTER

The Shirelles” Greatest Hits

Dionne Warwick In Paris

Doane Warwick—Here Where There 18 Love
Dionne Warwick—0On Stage & in the Movies
Dionme Warwick—=Windows of the World
Donme Warwick’s Golden Hits, Part One
Dionne Warwick/Valley of the Dolls

SHOUT

Freddie Scott/Are You Lonely for Me?

SOUL

Jr. Walker and the All-5tars Livel

STAX

Memphis Gold, Yol. 1

And Mow| Booker T, & the MG

£am & Dave/Double Dynamite

Otis Redding & Carla Thomas/King & Quemn
Booker T. & the MG's/Hip Hug-Her

Carls Thomas/The Quesn Alone

The Mar-Keys & Booker T, & the MG's/Back to BRack
Stax/Volt Revve, Vol. 1 (London)

Stax/Volt Revue, Yol 2 [Paris)

Booker T, & the MG's/Doin" Our Thing
Eam & Dave—Soul Men

Memphis Gald, Vol 2

TAMLA

Marvin Gaye's Greatest Hits, Yol |

The Marveletfes® Greatest Hils

Stevie Wonder/Up Tight

Smokey Robinsom B the Miracles/Make |t Happen
Marvin Gaye's Oreatest Hits, Vol 2

Smokey Robinson and the Mirscles/Greatest Hils, Vol 2

20TH CENTURY-FOX

Iorba the Greek (Soundirack)
Yalley of the Dells (Soundtrack)
Dector Delittle [Original Soundirack)

VANGUARD

Schubert: Trout’ Quinte!—3erkin/Schneider Chamber Growp
Joan Baer in Concerd, Part One

Josn Baer in Concert, Part 2

Joan Baez—Five

lan and Sylvia/Early Morning Rain

Joan Baer/Farewell, Angelina

Buffy Sainte-Marie/Little Wheel, Spin & Spin
Chicago—The Blues—Today, Yaol, 1

Chicogo/The Blues Today, Volume 3

Manitas de Piata/0lel

Jim KEweskin & the Jug Band/5ez¢ Reverse Side for Tite
Eric Andersen/'Bout Changes & Things, Take 2

Joan Baer/loan

lan and Sylvia/50 Much for Dreaming

Jim Kweskin & the Meo-Passe Jazxx Band—lump for Joy
Electric Music for the Mind & Body

Country Joe & the Fish/] Feel Like I'm Fixin' to Die
Manitas de Flata at Carnegie Hall

The Stegel-Schwall Band/Say Siegel-Schwall

Buffy Seimte-Marie/Fire & Fleet & Candelight

Country Joe & the Fish/| Feel Like |I'm Fixin® to Die

VERVE

The Blues Praject/Projections

Janis lan

lanis lan—For All the Seasons of Your Mind
The Blues Project at Tewn Hall

The Paupers/Magic People

The Righteous Bros./Soul & Inspication
The Righteows Bros./Go Ahead and Cry
The Righteous Bros./5ayin’ Something
The Best af Arthur Prysock

The Mothers of Invention/Absolutely Free
The Righteous Brothers’ Gresiest Hits
Arthur Prysack/Love Me

The Righteous Bros./Souled Qut

The Best of Arthur Prysock, VYolume 2

The Mothers of Inventlon/We're Qnly in It for the Money
Stan Getz/larz Samba

Jimmy Smith/Bashin’

Geta/Gilberts

Stan Getz/Getz Au Go-Go

Cal Tijader/Soul Sauce

Wes Montgomery—Bumpin®

Astrud Githerto—The Shadow of Your Smile
Willie Bobo/Spanish Grease

Jimmy Smith—Got My Mojo Workin
Wei Montgoamery=Goin' Out of My Head
Wes Montgomery—Tequila

Walter Wanderley/Rain Forest

Cal Tjader/Along Comes Cal

Wes Montgomery—California Dreamin®

Astrod Gilberto & Walter Wanderley/A Certain Smile, A Certain Sadness

(Continued on page N-22)
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CATALOG OF
AVAILABLE CASSETTE PRODUCT

(Continued from page N-21)

Oscar Pefersen/Something Warm

Count Batie/Bazie’s DBeat

Stan Getz/Sweet Rain

Csear Pelersen/Thoroughly Modern 20°s
Jimmy Smith/Respect

Walter Wenderley/Batucads

Stan Getz/Voices

Astrud Gilberto/Beach Samba

The Best of Wes Montgomery

The Rest of Stam Gelx

The Best of Ella Fifzgerald

The Best of Jimmy Smith

The Best of Cal Tiader

Rhapiodies for Youmg Lowvers

Spanith RKhapsodies for Yeumg Lovers
Rhapsodies for Young Lovers, Vol 2

Lenely Harpsichords/"'Rainy MNght in Shangri-la
The Midnight String Quarfet/Love Rhapsodies

8481
58673

sayos
58704
sarar
38708
Jan4
any
3720

58715
S6001
S04

S601
56013

-
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His Redding=The Soul Album 5413
The Otis Redding Dictionzry of Soul 5415
Otis Redding Live in Evrope 5416
History of Otiz Redding 5418
Ots Redding/The Dock of the Bay 9
The Kingsmen/Llovie, Louie 5657
Super Seul (Various Ariists) 5685
WARNER BROS.
Peter, Pavl and Mary X 1449
The Mesic Man (Soundtrack) X 1459
Peter, Paul & Mary—Movin' X 1473
Peter, Poaul & Mary—In the Wind X 1507
Bill Ceshy Is A Very Funny Fellow Right? K 1518
The Very Best of the Everly Brothers X 1554
Bifl Cosky—I| Started Out az a Child X 15&7
Peter, Paul and Mary—A Song Will Rise X 1589
Petula Clark—Downtown X 1590
Petula Clark—| Know & Place X 1598
Bill Coshy=Why |3 There Air? X 1606
Petvla Clark—The World's Greatest X 1608
Peter, Faul and Mary—35ee What Tomorrow Brings X 1615
Petvla Clark—My Love X 1630
Bill Cosby—Wonderfuliness X 1834
Petula Clark—| Couldn't Live Without Your Love X 1445
The Peter, Pavl and Mory Albom X 1648
San Scbastian Strings/The Sea (by Anita Kerr and Rod McKuen) X 1670
Petula Clark—{olor My World/Whe Am | X 1673
The Mexicall Singers Ride Again X 1677
The Big Brass of the American Patrol X 1&80
The Grateful Dead X 1589
Bill Cosbky/Revenge X 16M
Harpers Bizarre—Feelin® Groovy X 1693
The Azsociation—Insight Out X 169
Petula Clark/These Are My Songs X 15673
Pater, Faul & Mary—Album 1700 X 1700
And Then ., , ., Aleng Come: The Asseciation X 1702
The Association—Renaissance X 1704
Camelot (Original Soundirack) M Tz
Harpers Birarre/Anything Goes X 1716
Fetula Clark/The Other Man's Grass |1 Always Greener X 1ny
San Sebastian Sirings/The Sky (by Anita Kerr and Rod McKuen) X 1720
Bill Coshy/Hooray for the Salvation Army Band X 1728
Bill Cosky/Russell, My Brother, Whom | Slept With X 1734
WHITE WHALE
The Turiles—Happy Together X 57114
The Turtles’ Golden Hit X 515
CAPITOL
Frank Sinatra—Mice ‘N° Eac
Mat King Cole—Ramblin’ Rnre “ﬂnn;';;
Original Broadway Cast of Fuany Girl 4XT2059
Hollyridge Strings—Beaties Song Book 4XT2116
The Beach IT Today 4XT2269
Buck Owenz & His Beckaross—|'ve Got & Tiger By the Tail 4XT2283
Mancy Wilson—Today-My Way 4XT231
Wayne Newton—Red Roses for & Blue Lady 4XT2335
The Hit Sounds of the Letiermen 4XT2359
The Sechers—Georgy Girl 4XT2431
Al Martine—Spanish Eyes 4AT2435
Beatles—Rubber Soul 4XT2442
Beach Boys—FPet Sounds 4XT2458
Louw Rawis “‘Live™ 4XT2459
The Best of Peter & Gordom 4XT2549
Low Rawlins—Soulin’ AXTI568
Tnthle Gloamnver Sweet It Is f piotLrle
sason—How Sweet 5 for Lowvers aXT2587
Merle Haggard—Swi
oy Bt ﬂ m’fw“ﬁiﬁm & The Bottle Let Me Down I.l'l".‘lﬂ?
Beatles—Sgt. Pepper's Lonely Hearfs Club Band 4XT2553
Cennonball Adderley—Mercy, Mercy, Mercy AXT2543
The Lettermen . . . And Livel 4XT2758
Bobbie Gentry—Ode to Billie Joe 4XT2830
Beach Boys—Smiley Smile 4XTR001
Patsy Cline—Patsy Cline Showcase 73-4202
Guy Lombarde and His Royal Canadlans—The Best Sengs Are The Old Songs
The Who—The Who Sings My Generation m
Xavier Cugat and His Orchestra—Xavier Cugat-Todayl 73-4851
Loretta Lymm—You Ain't Woman Enough . 734783
Ernest Tobb—Anather Story 7348467
Earl Gramt—Gently Swingin® T3-4937
Lenny Des—Relaxin’ 7T3-8945
Brenda lee and Pete Fountain—"For the First Time" 73-495%
Sammy Kaye ané His Orchestra—The Glory of Love 734970

Bert Keempfert and His Orchestra—Llove That Bert Kaem fert 73-4986
Ernest Tubb & His Texas Troubadeurs—My Pick of the I:rl-IiI's 73-4640

Brenda Lee=Too Many Rivers 3-4084
Earl Grant—Earl Grant's Greatest Mits ;:-l-ll:
Lenny Dee—In the Mood Fa-4818
George Feyer—Echoes of Love 73-4858
Bert Kaempfert amd Mis Orchestra—Hold Me 73-4860
Emest Tubbh and Loretta Lynn—Singin’ Again T3-4872
Seundirack—The Eddy Duchin Story 739111
Pete Fountain—|'ve Got You Under My Skin 73-574848
Buddy Holly—Buddy Holly's Greatest Hits 73-57492
Soundirack—""Thoroughly Modern Millie” 73-1500
Lovis Armstrong—Satchmo's Golden Favorites 734137
Rafael Mendez—The Trumpet Magic of Rafael Mendez 734147
Wayne King—Wayne King's Golden Favorites T3-4309
The Surfaris—The Surfaris Play 734470
.l.llr_ﬂ Apaka—Alfred Apaka Sings The Hawaiian Wedding Song 73-4571
Xavier Cugst—Feeling Good! 734872
Brenda Lee—10 Golden Years Ta-A757
Bert Kaempfert—Bert Kaempferi's Greatest Hits 73-4810
Guy Lembardo—Guy Lombardo’s Greatest Hits 734002
Locetta Lynn—Don't Come Heme A Drinkin {With Lovin® On Your Mind)

73-4842
Jack Greene—There Goes My Everything 73-4845
Burl Ives—Burl lves' Greatest Mits! 734850
CLarmen Cavallaro—Magic Medleys 73-4878
Patsy Cline—Patsy Ciline's Greatest Hits 73-4854
The Who—Happy Jack 734892
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Dpers Overtures & Marches—{9 composers)—Kubelik, Serafin, other con-

duciors, 21 oM
Festive Concertos For Winds—by Mozart, Haydn, others—Adolf Scherbaum
and others, %21 002
Tchaikevsky—Capriccio  Italien; Marche Slave; Molcracker  Suile—BPO/
Leitrer, 7
Moxart—Eine Kleing Nachtmutik; Beethoven: Egmont Owverture; Smefanas:
The Moldau; Liszt: Les Preledes—BPO/Fricsay, 21 002
tnvitatien Te The Dance—Waltzes by Tchaikovsky, Gownod, R. Strauss,
Weber. 921 003
Yirtwesa Trumper Concertes—by Vivaldi, Telemann, others.—Adolf Scher-
bavm, frumpet. 921 004

Humer In  Music: Mozart: Musical Joke; Stravss: Till  Euvlenspiegel;
Stravinsky: Circus Polka, Scherzo a Ia Russe—BPO/Boehm, Kubelik,
g ol

Mazcagni/Leoncavalle: Highlights from “‘Cavalleria Rusticana™ & Pagliacci™
—Cossotto, Bergonzi, Carlyle, others; La Scala production, cond, Merbert

vor Karajan, 921 012
Don Cossack Choir: “Dark Eyes” & Other Russian Songs. 12 013
Mozart: Highlights from “'The Magic Flute''—Peters, Lear, Wunderlich,

Fischer-Dieskau, others; BPO/Karl Bochm, 221 04
Brahms: B Hungarian Dances; Dvorak: 5 Slavonic Dances—BPO/Karajan.

23 o0
Schumann: Symphony Mo, 3, “Rhenish’'; Manfred & Genoveva Overtures—

BPO/Kubelik, 933 003
Mozari: Symphonies 24, 286, 31 ["Paris’) — BPO/Boehm. 923 D04
Dverak: Symphony Mo, 7 [old 5), "Hew World"”; Slavenic Dance Mo, 1—

BPO/Karajan. 923 opba

Mendelssohn: “Midsummer Might's Dream™ Music (w/vocal solaists),
"Oberon®™ & “Freischuetz” Owverfures—Bavarian Radin Sym./Kubelik.

%231 010
Beethoven: Symphony Mo, 5; Owvertures, "Fidelin”, *‘Leanare 111"'—
BPO/Karajan. 223 ol
Bach: Orchestral Suvites Mes. 2 & J3-—-BPO/Karajan, 913 012
Mendelssohn: Symphonies Mo, 4, “ltalian® and Mo, 5, “Reformation’—
BPO/Lorin Maazel, 923 013
Beethoven: Piano Concere Mo. 5, “Emperor’'—Wilhelm Xempff: BPO/
Ferdinand Leitner, ¥23 014
Handel: The Water Music (Complete)=BPO/Rafasl Kubelik, 23 015
Grieg/Schumann: The Two A Minor Fiano Concertos — Geza Anda;
BPO/Rafael Kubelik, 213 016
Bach: Brandenburg Concertos MNes. 1, 2, 3-—-BPO/Herbert von Karajan,
§13 017
Ravel: Bolero/Mussorgsky: Pictures at an Exhibition =— BPO/Herbert won
Karajan. 93 OB
Rodrigo/Castelnuevo-Tedesco: Two Guitar Concerfos—5iegfried Behrend,
Guitar, BPO/R, Peters, ¥13 019
ABC
Ray Charles Greatest Hils 522-415X
Tha Impressions Greatest Hits 512-513X
Ferrante & Teicher—Memories 5¥3-554%
Ray Charles—Invite: You e Listen 572-595X
Frankie Lalme—1‘ll Take Care of Your Cares E3-404X
The Candymen 522-4146X
Judy Garland—At Home al the Palace SI2-620X
Ray Charles—A Portrait of Ray 512-625X
Frankle Laine=To Each His Own 522-678X
The Candymen Bring You Candypower 5T3-433X
The Impressions—We're a Winner 522-425%
Ray Charles—A Man and His Soul, Vol | 522-5901X
Ray Charles—A Man and His Soul, Vaol, 11 322-53902X
ACCENT
The Guitar Sounds of Buddy Merrlll 538-5010K
BACKBEAT
Jee Hinton—=Funny w5560
BANG
Meil Diamond Greatest Wits ........ ........ ...... 511-219X
BELL
The Boxtops—The Lefter/Neon Rainbow 513-6011X
BLUESWAY
B. B. King—0On Top of Blues 551-6011X
CADET
Ramsey Lewis Greatest MHitz (Twin Pack) 535.103N
Ahmad Jamal—But Not for Me 535-628X
Ramsey Lewis—Never On Sunday 535.488X
Ramsey Lewls=Choicel 535-755X
Ramsey Lewis=In Crowd 535-T 57X
Ramsey Lewls—Wade in the Water 536-774X
Soulful Strings—Paint It Black 535-77T8X
Odell Brown—Mellow Yellow 535-782X
Ramsey Lewis—Goin' Latin 535-790X
Ahmad Jamal=Cry Young 535-792X
Ramsey Lewis Trie=Dancing in the Street 535-T94X
Groovin® With the Soulful Strings §35-F96X
Ramsey lewis—Up Pops Ramsey 535-TeRX
CADET CONCEPT
The Rotary Commection 537-312X
CHECKER
Ba Diddley—Greatest Hirs 534-2989%
CHESS
Chuck Berry’'s Greatest Hits 533-1485X
COMMAND
Persuasive Percussion 503-B00X
Fravecative Percussion 503-B04X
Tony Motela—Roman Guitars 502-8156X
Tony Mottola—>Spanish Guitars 503-841X
Brass Impact! S03-910X
Exposive Brass Impact 503-9219X
DUKE
The Best of Junlor Parker 555 83X
The Best of Bobby Bland S555-83X
Bobby Bland=Touch of the Blues 555-88X
Best of Bebby Bland, Vel 1 555.86X
DUNHILL
The Mamas B Papas—Eye: and Ears 523-50006X
The Mamas & Papas—I|| 523-50070X
The Mamas & Papas—Deliver 553-50014%
The How Sound of the Brass Ring 523-50023X
Mamas & Fapas—Farewell to the First Golden Era 523-50025X
Steppenwoll 523-50029X
DYNO-VOICE
B. Crewe Generation—Music to Walch Girls By 514-9003X
EVEREST
Bartok: Concerte for Orchestra—Stokowski, Houston Sym, Eas
Boethoven: Sixth Symphony—Krips, London 559-3074X
Beethoven: Third Symphony—¥rips, London 550-3087X
Artistry of Maria Callas 559.3149X
Patsy Cline's Golden Hits 550-5200X

Respighi: Pines of Rome/Fountain of Rome—Sargent, London Sym.

A CASSETTE REPORT SPONSORED BY NORELCO
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CNP CRESCENDO

The Seedi—Future
The Seeds—A Full Spoon of Seedy Blues
Les Baxter—Love [z Elue

HIFI

Gloriz Lynne’s Greatest HIlz

George Wricht—Mighty Wurlitzer Organ

Geo. Wright's—Impressions of My Fair Lady
Arthur Lyman—Taboo

Arthur Lyman‘t Greatest Hits

IMPULSE

babor Szabe—Spellbinder
Gakor Szabo=The Sorcerer

JAMIE

Duvane Eddy's Greatest Hits

P. Revere & the Raiders—In the Beginning

KING

The Best of Earl Basiie

Bill DeggeHt—Honky Tonk

James Brown—35oul Brother Mo, 1
James Brown—Raw Soul

James Brown—At the Garden

James Brown—Cold Sweat

James Brown=I| Can't Stand Myself
The Bezt of MNina Simone

James Brown's Grestest Hits (Twin Pack)

MONUMENT

Roy Orbizon’s Greatest Hits

Beots Randolph—Yakety Sax!
Bools Randalph—Hip Boots

More of Roy Orbisan’s Greatest Hits
Boots Randolph—More Yakety Sax
The Fantastic Boots Randelph

The Yery Best of Roy Orbison

Boots Randolph—Boots With Strings
Bill Justiy=The Eternal Sea

Ecots Randolph—35ax Sationall
Boots Randolph With the Knightsbridge Sirings
Boots Randolph—Sunday Sax

Henson Cargill—Skip -a Rope

MOONGLOW

The Best of the Righteosus Brothers

MTA

King Richard—A 5Sign of the Times
King Richard—Cabaret

King Richard—ZSomething Super!
King Richsrds—Knights On Broadway

NEW VOICE
All Mitch Ryder Wits

PAULA

John Fred=Judy in Disguise

PHIL L.A. OF SOUL

Johany C, Boogalos Down Broadway

ROULETTE

Best of Pearl Balley

Bennett/Basie—Sirike Up the Band

Best of Dinah Washington

Little Anthony & the imperials Greatest Hits
Best of Tommy James & the Shondells

Best of Count Basle

World of Sarah ¥Yaughan

SCEPTER

The Shirelles Greatest Hits

Dienne Warwick—Hers Where There Iz Love
Pionna Warwick on Stage

Dionne Warwick=Windows of the World
Dionne Warwick—Golden Hits, Part |

Dionne Warwick in the Valley of the Dolis

SPHERE SOUND

Wilbert Barrison=Kansas City

STARDAY

Roger Miller—Madeap Sensation
Butk Owens—The Fabulous Country Sound

TICO

Ray BarreMo--Big Hits, Latin Style
Joe Cubs—Bang, Bang, Push, Puzh
Tito Puwente—Z0th Anniversary

TRADITION

Best of Odetia

Best of Clancy Brothers & T, Makem
Best of Glenn Yarbrough

Best of Lightnin' Hopkins

20TH CENTURY-FOX
Zorba the Greek—Original Soundtrack
The Bible: Original Soundtrack

The Samdpebbles: Originzl Soundtrack
Valley of the Dolls—Original Soundtrack
Dr. Dolittle=0Original Soundirack

UNI

Hugh Mazekola’™s Latest

The Strawberry Alarm Clock—Incense & Peppermints

Hugh Masekela—Alive and Well at the Whiskey

The Feundations—Baby, Mow That |'ve Found You

VAULT

Best of the Beav EBrummels

WAND

Greal Wilton Pickett Hits
The Kingsmen's Greatest Hits
Chuck Jackson's Greatest Hits
Maxine Brown's Greatest Hits
Super Soul=Various Artists

WESTMINSTER
Rimksy-Korsakov—5chehoararade
Puccini for Orchestra

Chopin in Sterea Hi Fi
Grieg—Planc Concerto/Peer Gynt
Handel—Messiah (Highlights)
John Williams—A Spanish Guitsr

WHITE WHALE

The Turtles—Happy Together
The Turtles' Golden Hits
Rimksy-Korsakob—Scheherazade

(Continued on page N-24)

S3-441X
59 701X
E59-15X
5$59-806X
559-1030X

S17911aX
527-9146X

566-3026X

528-T004X

£12-500X
250X
532-985X
532-1016X
532-1018X
532-1020%
532-1030K
5¥2-6028X
537-2452X

544-12000X
S44-18002X
544-1B015X
S44-18024X
544-18027X
544-18042X
S44-18046X
S44-18065X
544-18078X
544-18079X
S4d-18082X
S44-18092X
S44-18094X

505-1004X

554-3001X
S54-5003X
554-3003X
354-3008X

S17-2004 X

S42-197X

SEL-A000X

S43.25 144X
S4825131X
545-25289%
545-25294X
343-25335X
545.51181X
345-51109K

519-307X
319.355X
519-559%
319-563X
519-565X
519-568X

553-7004X

509-4318X
09-4324X

S545-1099X
345-1146X
S45-1151X

559-1052X
S39-2050X
359-2054X
555-2055X

S52-41867H
552-4184M
J32-4189M
552-4196M
552.5101M

529-73010X
519-73014X
529-73016X
519-T3016X

515-114X

J2-6T2X
S21-681X%
521-483X
521-584%
S11-633X

508-14003L
S08-14024E
S08-14055E
508-14057E
S08-14095E
S08-14138BE

S50-7114K
350-T115X
508-14003E
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Taking the classics along 1s child’s play.

With easy-toting, easy-listening DGG MusiCassettes.

The reason DGG has captured the classical sun-and-surf
market is simple: our stereo tape cassettes are as compact
as a bikini As automatic as a suntan. And their self-rewind-
ing feature appeals to that classical music buff unwind-
ing on the beach, at his country house, in the privacy of his
yard, in his car or even his boat.

Where he can select from the world's largest classical cas-
sette library—as precisely as he would choose his wine—
the music he wants to hear, when he wants to hear it. Works
like Ravel's Bolero. Bach's Brandenburg Concertos.
Dvorak’s New Workd Symphony. Piano concertos by Bee-
thoven, Grieg and Schumann. Highlights from operas like
The Magic Flute, Cavalleria Rusticana and I Pagliacci.

o A

DGG MusiCassattes are distributed in the U.S.A. by MGM Records, a division of Metro- Goldwyn-Mayer Ine,

T

Rich repertoire gleaned from the famed DGG catalog of
acclaimed performances by the world’s foremost artists.
Herbert von Karajan. Rafael Kubelik. Géza Anda. Karl
Bohm. All in the supreme concert hall sound that has set
recording standards across the globe,

Did you know that MusiCassettes even include liner notes?

In fact, DGG can give your classic customers everything
they need for a beach ball. Except the weather report.
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CATALOG OF
AVAILABLE CASSETTE PRODUCT

(Continued from page N-22)

LIBERTY

Martin Denny- A Taste of Honey
The Ventures—Meovin' Sounds
Slim Whitman—Sweeter Than the Flowars

0634
0869
C-0672

Ravi Shanmkar—Improvizations and Theme From "‘Panther Panchall” C-O488

Stanley Turrentime—Hustlin®

The Johany Mann Singers—if 1 Loved You
Jimmy Smith—Back at the Chicken Shack

The 50 Guitars Of Temmy Garrett—Maria Elena
Johnny Rivers—Changes

The Sunshine Company—Happy Is the Sunshine Company
The Sth Dimension—The Magic Garden

Felix Slatkin—Many Splendored Thenes

Johnny Rivers—=Johnny Rivers Rocks the Folk
Henry Mancini—=The WVerzatile Henry Mancini
Cher=The Sonny Side of Cher

Gary Lewls—She's Just My Style

The Original Artists—50lid Gold Hits/Val. 1

Yice Dana—=Golden Greats

The Original Artists—0Original Country Hits/Vol, 2
51 Ientner—The Best of 5i Zentner/Vol, 2

The Fabvlous Venfures—The Fabuleus Ventures
The 50 Guitars of Tommy Garrett—South of the Border
P. 1, Proby—Niki Hoeky

Sandy Melson—Cheetah Bea!

Bobby Vee—Golden Greals/Vol, 2

Martin Denny—Golden Greats/Vel. 2

Matt Monre—Golden Greats

Gloria Lynne—The Bast of Gleria Lynne

The Hollies—Groatest Hits

Original Artists—Original Golden Greats

lan & Dean—Golden Greats/Val, 2

Gene MeDaniels—Golden Greats

Canned Heat--Canned Heat

Babby Vee—{ome Back When You Grow Up
Ravi Shankar—Al the Monlerey International Pop Festival

MERCURY
ABC

Frankie Laine—|'ll Take Care of Your Cares

The Impresslons—Greatas! Hits

Ray Charles—Greatest Hits

Modern Sounds in Country & Western

Ray Charles—Modern Sounds in Country & Western Music
Temmy Ree—Iit's Now Winters Day/Sing Aleng With Me
Judy Garland at Home at the Palace—Opening Might
Frankie Laine—! Wanted Someone fo Love

Ray Cherles Invites You #o Listen

Delfa Reese—One More Time

The Candymen—The Candymen

Frankie Laine—To Each His Qwn

The Young Americans—Wonderful World of the Young
Kay Starr—When the Lights Go Qn Again

Jane Morgam—A Jane Morgan Heppening

The Impressions—\We're a Winner

Marilyn Michaels—Times They are A-Changin’
Candypower—The Candymen Bring You

AUDIO FIDELITY, INC,

Johnny Puelo & Hiz Harmonica Gang
Lowis Armstromg—Best of Louis Armstrong
Banda Tauvrina—The Brave Bulls

The Dukes of Dixieland—Carnegle Hall Concert
Lovis Armstrong & the Dukes—Louis & the Dukes of Dixigland
Al Hirt—Al Hirt Swingin' Dixie, Vol 3
Al Hirt—Al Hirt Swingin® Dixie, VoI, 1
Al Hirt—Al Hirt Swingin® Dixie, Vol 2
Joe Basile=Accordion De Paris

Leon Berry—Best of the Theatre Organ
Al Hirt—Al Hirt Swingin’ Dixie, Vol. 4
Dukes of Dixieland—=Vaol, 9

Dukes of Dixieland—Vol. |

Johnay Puleo=Molfo Italiane

Joe  Basile=Rome Wiith Love

Lionel Hamplom—Mamp's Big Band

Don Shirley=Don Shitley

Clancy Hayes—Dixieland

Larry Adler—Larry Adler Again

Lester Lanin—Theroughly Modern

Feuste Papetti—| Remember

BLUESWAY

Jimmy Ratd—The New Jimmy Reed Album
B. B, King—Blues on Top of Blues

Jimmy Reed—Big Boss Man

CADET

Ramsey Lewis—Hang On Ramsey

Ramsey Lewis—The In Crowd

Ahmad Jamal—Ahmad Jamal at the Pershing
Ahmed Jamal=Ahmad Jamal

Ahmad Jamal—Ahmad Jamal a1 the Alhambra
Ramsey Lawis—The Best of Ramsey Lewis
Ramiey Lowis—The Movie Album

Ahmad Jamal—>3tandard Eyes

CHECKER

Bilty Stewarf—Summertime

COMMAND

Starring Terry Safder—Persuasive Percussion

The Deoc Severinsen Sextel—Live

Tomy Mottela & His Orch.—Roman Guifar

Ray Charles Singers—A Special Something

The Brass Cheir—Brass Impact

Tony Mottala—Romantic Guitar

Ray Charles Singers—Something Special for Young Lovers
Enoch Light & His Orchestra—Dimension 3

Enoch Light & Ris Orchestra—S5tereo 35/MM

Dick Hyman a' the Lowery Organ—Electrodynamics

CRESCENDO

Billy May—>3alute ta Glenn Miller

Billy Strange—S5ecret Agent File

Billy Strange—In the Mexican Bag

The Best of Jee & Eddie

Billy Strange—The James Bond Theme

Billy Strange—James Bond Double Feature—You Only Live Twice/
Casing Royale

The Seeds—The Seeds

DUNHILL
The Mamas & the Papas Deliver
The Mamas & the Papas—If You Can Believe Your Eyes

The Brass Ring—The Dis-Advantages of You

Mickey Finn—America’s Mo, 1 Speakeasy

The Mamas & the Papas—Farewell to the First Golden Era
The Grassrests—Let’s Live for Today

The Mamas & the Papas—Book of Songs

The Grassroots—Let’s Live for Today

N-24

C-0652
C-0498
C-oron
Coror
C-orar
L0795
C-0812
C-oB87
061
0817

C-D&93
c-aroe
C-07 2B
0734
0744
C-0751
C-0754
0757
C-a780
c-.or8
C-0783

C-0rsy
C-o7sa
0778
07Ty
cor
C-0r7e
0798
c-0813

ACR&-5177
ACR&-517B
ACRS-517%
ACR4-51B0
ACR4-5180
ACR4-5182
ACR4-5221
ACR4-5222
ACR4-5226
ACR4-5227
ACR4-5228
ACR4-5249
ACR4-5250
ACR4-5267
ACRA-5287
ACRA-5268
ACR4-5269
ACR4-5271

ACR&-5124
ACR4-5123
ACR4-5126
ACR4-5127
ACR4-5128
ACR4-5129
ACR4-5130
ACR4-5121
ACR4-3132
ACR4-3133
ACR4-5134
ACR4-3123
ACRA-5134
ACR4-5137
ACR4-5138
ACRA-5129
ACR-4-5140
ACRA-5141
ACR4-51463
ACR4-3145
ACR4-3171

ACR4-5181
ACR4-5146
ACR&-5247

ACR4-3101
ACR4-5102
ACRA-5109
ACRA-5104
ACRA-5144
ACR4-5145
ACR4-5189
ACR4-5190

ACR4-5149

ACR4-5201
ACR4-5203
ACR4-5204
ACR4-52(15
ACR4-5206
ACR4-5211
ACR4-5211
ACR4-5213
ACR4-5114
ACRL-5215

ACR4-5105
ACR4-5106
ACR4-5107
ACR4-5142
ACR4-5143

ACR4-5200
ACR4-5201

ACR4-5183
#énd Ears
ACR4-5184
ACR4-5185
ACR4-5186
ACR4-5279
ACRA-5231
ACR4-5230
ACR4-5231

The Brass Riag—The Now Sound of the Brass Ring

Steppenwolf

The Grassroots—Feelings

FONTANA

Mew Vaudeville Band—Winchester Cathedral
Gloria Lynn—Gloria

Hew Waodeville Band—0n Tour

Original Soundirack—To Sir, With Love
Warlous Artisti—England’s Greatest
The Traggs—Llove
Nana Meuskouri—The Gril From Greece Sings
Original Soundtrack—Black Orpheys

Glaria Lynn—35oul Serenade

HICKORY

Sue Thompsen—Golden Hits

Roy Acuff=King of Countfry Music
Donovan—Catch the Wind

Roy Acuff—GCreal Train Songs
Donovan—Fairytale

Bobk Moore—Viva Boh Moore
Fraok Ifield=The
Roy Aceff=—5ings Hank Williams
Gonavan—The Real
Frank 1field—The Tale of Two Cities
Roy Acuff—=Famous
Ponovan—Like

HI FlI TAPE

George Wright—George Wright Encores
Arthur Lyman—Greatest Hits

Arthur Lyman—The Shadew of Your Smile
Arthur Lyman—Love for Sale

IMPULSE

Shirley Scott Plays the Rig Band—Roll Em
Dixzy Gillespie—3wing Low, Sweet Cadillac
Gabor Szabo—The Sorcerer

Shirley Scott & Clark Terry—Souv! Due
John Coltrane—0Om

LIMELIGHT

Dizry Gillespie—The New Continent
Les McCenn, Ltd.—But Mot Really
Oscar Peterson—With Respect to Mat -
Gerry Mulligan—Feelin' Good
Cannonball Adderlsy & Johm Coltranes
COicar Peterton Trio—Eloguence
Three Sounds—Beautiful
Oscar Peterson—Blyes
Les MecCann Plays the Hits

Les McCann, Ltd.—Bucket 0'Grease
Oscar Peterson Trio=—35oul Ezpansl

Best of Frank Ifield

Dpry Favorites

ACR4-5232

ACRA-5252
ACR4-5253

FCR4-67 560
FCR4-67 5681
FCR4-67568
ACRA-67569
FCR4-67570
FCR4-6T5T 6
ACR4-59001
FCR4-49002
FCRA-T9003

ACR4-5158
ACR4-5159
ACR4-5150
ACR4-51561
ACR4-3762
ACR4-5163
ACRA-5184
ACRA-5185
ACR4-5166
ACRA-5167
ACRA-5242
ACR4-5264

ACR4-5109
ACR4-5110
ACR4-5111
ACR4-5148

ACRA-5187
ACR4-5124
ACR4-522%
ACR&-5244
ACR4-524&

LCR4-55201
LCR4-65202
LCR4-45200
LCRA-65204
LCR4-45205
LCR4-846023
LCRA-A6026
LCR4-B6039
LCR4-846041
LER4-86043
LCR4-B6044

Les McCann Live at Bohemiam Caverns Club, Washingtom, 0, €, LCR4-B5044

MERCURY

Buddy Moarrow—MNight Train

Sil Austin Plays Pretty for the People
Dinah Washington—What a Diff'rence a Day Makes
Various Artisks—Miliion Seller Instrumentals
Frankie Laine=Golden Hilts

Smothers Brothers at the Purple Onion
Geerge Jones—Greatest Hils

S5arah Vavghan—Golden Hits

Erroll Garner Plays Misty

Two Sides of Smothers Brothers

Dinah Washington—=Greatest Hits

Billy Eckstine—Greafest Hifs

Quincy Jomes Plays MWip Hits

Erroll Garmer—The Best of Erroll Garner
Quincy Jones—Mancini Song Book
Johnny Mathis—Tender |3 the Might

J. Mathis—Wonderful World of Make Beileve
Johnny Mahhis--This Is Love

Smathers Brothers—Aesops Fables

Dave Dudley—Greatest Hits

Faron Young—Greatest Hits

Roy Drusky—Greafes!? Hits

H. Jankowski—More Genius of Jankowski
H, Jankewski—5till More Genius of Jankowski
Sarah Vaughan

Ledis Armstrong—Mame

Mrilam Makebs—The Magnificent Makeba
Smothers Brothers—Golden Hits

Johnny Mathls—50 Mice

Horst Jankowski—3o0 What's MNew

Blves Mageos—Psychedelic Lollipop

The Shangri-Las—Golden Hifs

Chuck Berry—Golden Hits

Eloes Magoos—Electric Comic Book
Jerry Bufler—5Soul Artistry

Horst Jankowski—Baby, But Grand
Juhnny Mathis=Johnny Mathis Sings

Huogh Masakels=Grrr

Faren Young—Unmitigated Gall

Sarah Vaughan—Ii's a Man's Worid
Chuck Berry in Memphis

Horst Jankowski=With Love

5il Avstin Plays for the People Again

Keith—0ul

Dick Smethers—3Saturday Night at the World

Moms Mabley—The Best of Moms Mabley

Faren Young's Greatest Hits, Vol 2

Dave Dudley’'s Greatest Hits, Yol 2

Roy Drusky's Greatest Hits, Vol 2

J, Butler=lJerry Butler’s Galden Hits

Manfred Mann—=Up the Junction-Original Sowndtrack
Spanky & Our Gang—Like fo Get Yo Know You
Flatt & Scruggs—Theme From Bonnie & Clyde
Lennon Sisters—The Lennon Sisters Today

Xavier Cuga! & His Orchestra—Viva Cugat
Ramsey Lewis Trio—Down to Earth

Lesley Gore—=Galden Hits

Oscar Petersan Trio—FPlus One Clark Terry

Horst Jankowski—Genius
The Platters—Encore of Golden Hifs
Clebanoff & His Orchestra—Strings Afire
David Caroll—Latin Percussion

Sara Vaughan—Pop Artistry

Smothers Brethers—Mom
Johnny Mathis—The Sweethear! Tree

Smothers Brothers—=Think Ethnic

Patti Page—Golden Hits

Brook Bemton=Golden Hils

Dinah Washingten—Unforgettabie

Eddy Howard & His Orchestra—Golden Hits
Original Soundtrack—The Sandpiper

Quincy Jones—Guincys Gol a Brand WNew Bag
Iohnny Mathis=—Love |5 Everything

MERCURY CLASSICAL

Fennell—Music of Leroy Anderson, Vaol,

Fennell—Music of Leroy Anderson, Vel 2
Piang Concerto Mo, 2
Byron Janis—Rachmanineff Concerfo No.

Janit=Rachmaninoff

The Romeres—An Evening of Flamenca
Dorati—{hampagna, Roses & Bonbons
Dorati—1812 Overture/Capriccio 1talien
Russian Folk Orchestra—Balalaika Favorites
Dorati—Brahms Hungarian Dances

P. Paray—Dwvorak “"Mew World” Symphony

of Jankowski

Liked You Best
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MCRA-LD009
MCR4-50096
MCR4-50158
MCR4-50249
MCR4-50587
MERE-E04611
MCR4-50621
MCR4-50645
MCR4-£0682
MCRA-504675
MCR4-507E8
MCR4-50796
MCRA-E0799
MCR4-40803
MCR4-50843
MCR4-60890
MCR4-E0913
MCRA-50942
MLR4-40989
MLRA-61045
MCR4-61047
MCR4-51052
MCR4-51054
MCR4-51076
MCR4-61079
MCR4-61081
MCR&-&1982
MCR4-61089
MLR4-51091
MCR4-51092
MCR4-610%6
MCRA-610%9
MCRA-51103
MCR4-81704
MCR4-81105
MCR4-61106
MCR4-61107
MCR4-6110%
MCR4-61110
MCRE-51122
MCR4-61124
MCR4-51125
MCR4-51124
MCRA-51129
MCR4-511234
MCR4-51139
MCR4-51143
MCR4-61144
MCRA-51745
MCRE-E1151
MCR4-51159
MCR4-E118)
MCR4-61162
MCR4-E1164
MELRA-54001
MCR4-54003
MCR4-54004
MCR4-54005
MLR4-64006
MLR4-64007
MCR4-54008
MCR4-44009
ML{R4-54010
MCR4-£4011
MCR4-54013
MCR4-44014
MCR4-54015
MCR4-54016
MCR4-54017
MCR4-64018
MCR4-64019
MCR4-54020
MOR4-54021

MCR4-2000%
MCR4-20043
MCRE-20260

1/Prokofiey Concerto

MCR4-20300
MCR4-90434
MCR4-24001
MCR4-340072
MCR4-24003
MCR4-94004
MCR4-94005

A CASSETTE REPORT SPONSORED BY NORELCO

PHILIPS

Swingle Zingers—Go Earogue

The 4 Seasons—Sing Big Hits

Paul Mavrist—Listen Too

Mina Simone—Wild Is the Wind

Luiz Bonfa—The Brarzilian Scene

The Mystic Moods Orchestra—Mighttide
Swingle Singers—Rococco A-Go-Go

Paul Moaurial—0f Vodka and Caviar

Nnai Simone—High Priestess of Soul
Dusty Springfield—Golden Hits

4 Seasons—2nd Vault of Golden Hits

4 Seasons—Looking Back

Swingle Singers/Modern Jazx—Encounter
Paul Mavriat—More Mauriat

Walter Waaderley—Brazilian Blend

Mystic Moods Orchestra—More Than Music
Walter Wanderlay—0Organ-ized

The 4 Sessont—New Gold Hits

Frankie Valli Solo

Paul Mauria?t—Blooming Mits

The Mystic Moods Orchestra—Mexican Trip
Paul Maurist—More Mauriat

Dusty Springfield—Loock of Love

Mystic Moods Orch.—Mystic Moods of Love
Blua Cheer<Vincebus Eruptum

Mystic Moods Orchestra—One Stermy MNight
Swingle Singers—Bach's Greatlest Hits

4 Seasons—Gold Vault of Hits

The Serendipity Singers

Mina Simone—Let |t All Qut

Teresa Brewer—Greatest Hits

PHILIPS CLASSICAL

Monteux—Tchalkovsky Swan Lake Ballet

ROULETTE

Tony Bennett—C, Basie=5Strike Up the Band
Count Basie—The Best of Count Basie

Duke Ellington/Louls Armstrong=The Great Reunion
Joe Willlams—Men Ain“t Supposed to Cry

senny StHt—=\What's New

Tommy James & the Shondells—Hanky Panky

Pearl Bailey—Sings for Adulfs Only

Little Anthomy & the Imperials—Greatest Hits
Count Baglie/Jos. Williams—Back fo Basie & the Blues
Count Basie—Count Basie

Ann Corio—How fo Strip for Your Musband

Ann Corie—How to Belly Dance for Your Husband
Basie/Eckstine—Basie/Eckstine, Inc,

Rasie/Maynard Ferguson—Big Band Scene

Huge & Luigi—Cascading Woices

Temmy James & the Shondells—Gettin® Together
Temmy James & the Shoendells—Something Special
Pearl Bailey Back on Broadway

SMASH

Jerry Lee Lewls—Golden Hits

Roger Miller—Dang Me/Chug a Lug

James Brown—Grits & Soul

Roger Miller—Words £ Music

Bill Justis—Taste of Honey/The In Crowd

James Brown—Play: Mew Breed

James Brown—Handful of Soul

Reger Miller—Walkin' in the Sunshine

James Brown Flays the Resl Thing

Jay & the Technigues—Apples, Peaches, Pumpkin Pie
Roger Miller Sings the Music & Tells the Tale of Waterhale No. 3
Roger Miller—Golden Hits

Bill Justis Plays 12 Blg Instromental Hits

James Brown=Today & Yesterday

Jerry Lee Lewit=The Greatest Show

Return of Roger Miller

Bill Justis—More Instrumental Hits

Roger Milier—The Third Time Around

STARDAY

The Fabulous € & W Sound of Buck Owens
Justin Tubb—Songs That Made Cowboy Copas Famous

TICO

Tite Puente—=The World of Tito Puente

Joe Cuba Sextet—Bang Bang

Monge Santamaria—Crums & Chants-Afro-Cuban Rhythms
Tite Puente—20th  Anniversary

Cal Tieder/Eddy Palmieri—Bamboleate

TRX
Gene & Debbie—Hear and Mow

20TH CENTURY

The Harry Simeons Chorale—The Little Drummer Boy
Rex Harrison—Doctor Dalittle-Original Soundtrack

PCR4 600-128
PCR4 500-193
PCR4 600-197
FLR4 S00-207
PCRA S0D-208
PCR4 600-211
PCR4 600-214
PCRA S0D-215
PCR4 £00-219
FCR4 600-220
PCR4 600-211
PCR4 500-222
PCR4 600-225
PCR4 6D0-726
PCR4 600-227
FCR4 600-27
FCR4 600-733
PCR4 £00-243
PCR4 &00-247
PCR4 &00-248
PCR4 600-250
PCRA &00-226
PCRA &00-2356
PCR4 600-260
PCR4 &00-264
PCR4 &10-001
PCR4 610-002
FCR4 610000
FCR4 610-005
PCR4 610-00&
PCR4 610-007

PCR4  910-001

ACRS-5112
ACR4-5113
ACR&-5114
ACR4-5115
ACR&-5114
ACR&S1F
ACR4-5118
ACR4-3119
ACR4-5120
ACR4-5123
ACR4-5150
ACR4-51H1
ACR4-5152
ACR4-5153
ACR4-3154
ACR4-5239
ACR4-5243
ACR4-5266

SCR4-57040
SCR4-67047
SCR4-67057
SCRA-67075
ACR4-47077
SCRA-470B0
SCR4-47084
SCR4-670%2
SCR4-57093
SCRA-670%5
SCRA-67096
SCR4-58001
SCR4-48002
SCR4-58002
SCRA-68004
SCR4-5B005
SCRA-48006
CCR4-58007

ACR&-5145
ACR4-5147

ACR&-5121
ACR4-5112
ACR4-5155
ACRA-5156
ACR4-5167

ACR4-3270

ACR4-5216
ACR4-5220

The Valley of the Dolls-Music From the Motion Picture Soundirack  ACR4-5248

UNITED ARTISTS

Bebby Goldshoro—Solid Goldsboro

Ferrante & Telcher—Golden Flano Hits

Al Caiola—King Guitar

Original Soundirack=You Only Live Twice

Jay & the Americans Greatest Hits

Del Reeves—Doddle-Oo-Doo-Doo

Spencer Davis Group—I'm a Man

Original Soundtrack—A Man & & Woman

Leroy Holmes & His Orchestra—For a Few Dollars More

ACR4-3192
ACR4-51923
ACRA-5194
ACRA-5195
ACR4-3194
ACRA-5197
ACR4-5T98
ACR4-5199
ACRA-5207

The Romantic, Wacky, Sevlful, Rockin’ Country of Bobby Geldsheres  ACR4-5308

Country of Bokby Goldshore

Quincy Jones—In the Heat of the Might

The Easybeats—Friday On My Mind

Jimmy Reselli—Male Femmena

The Beatles—A Hard Day's Might

Melina Mercouri—MNever On Sunday-Original Soundirack
limmy Roselli—There Must Be a Way

Ferrante & Teicher—Our Golden Favorites

lay & 1he Americans—Greatest Hits, Vaol, 2

Ferrante & Teicher—Live for Life

Spencer Davis® Greatést Hifs

Al Cajala—It Must Be Him

Fat Cooper—0Our Hero

Driginal Soundtrack—Live for Life

The Best of Del Reeves

Original Soundtrack—The Good, The Bad and the Ugly

VANGUARD

Joan Baer—Joan Baer in Concert

Joan Baer—Joan Baer in Concer?, Par! 2

Joan Baer—""Farewell, Angelina™

Joan Baez—Iloan Baezr/5

Siegel-Schwall Band—The Siegel-Schwall Band
lan & Sylvie—350 Much for Dreaming

Country Jog & the Fish—Country Joe & the Fish
Buffy-5ainte Marie—Fine & Fleet Candlelight
Jim Kweskin & the Jug Band

Buffy-5aint Marie=It's My Way

Manites de Plata at Camegie Hall

Joan Baex—Joan

Country Joe & the Fish—1 Feel Like |'m Fixin® %o Die
The Best of lan Sylvia

The Best of Jim Kweskin & the Jug Band

VEEP

The Best of Little Anthony & the Imperials

ACR4-5209
ACR4-3210
ACR4-5217
ACR4-521B
ACR4-5219
ACR4-5735
ACR4-5227
ACR4-3238
ACR4-5154
ACR4-5255
ACR4-5236
ACR4-5137
ACR4-5258
ACR4-5259
ACRE-5260

ACR4-5168
ACR4-51469
ACR4-5170
ACR4-51M
ACRA-5172
ACRA-5173
ACR4-5174
ACRS-5175
ACR4-8176
ACR4-5233
ACRA-5234
ACR4-5235
ACH4-5240
ACR4-52561
ACR4-52832

ACRE-5191

JUNE 22, 1968, BILLBOARD
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ALL STAR SERIES
The Wizardry of Al Hirt 5401
Billis Holiday S5802
Ted Weems Plays for Dancing 55603 -
LT e i Did the fact
Hans Conreld—Peter Meets the Walf in Dixie §5405
— LA R e
ARQUND THE WORLD SERIE that we created Dynapak,
serar e ss802 3 s
:..r:iu:“:hrt:ﬂ:li in Parcuition ::'-; the WO rld S fl rst
Happy Greek Dances 55005
::Llﬂnr:l::lll::lﬂ;mn ssso7 t r't -d
oy P s NO-return cartriage,
Carnival in Jamaica 55810 . s g
Romantic Tangeos §5an
T e i saddle us with the responsibility
Scandinavia 35852 s .
Echoes of Lithuania 55853
e i of designing a
Sentry One Hour Play Sampler—%5.95 551001 ’?
| EROADWAY SeRiEs no-return cassette, too*
Broadway Seng Book 55502
Bat Man $5503
Great Movie Hits 5504
Sauth Pacific 55505
The Sound of Music 55504
The King & | 55507
Flower Drum Song 55508
Oklshoma §3509
Camelot 55510
West Side Story $5511
My Fair Lady §5512
Porgy & Bess 55513
Fiddler on the Roof 55314
Broadway Belles $5515
More Great TY Themes §5516
CLASSICS
:':Wﬂh 'I"I;Ilt]lu of Tchalkowsky ::::11
mnete allzes
Operetta Favorites §5902
Gems From the Classics 55904
COUNTRY & WESTERN SERIES
oy e
Golden Hits of Hawkshaw Hawkins—Wade Holmes £5403
Tribute te Patsy Kline—Virginia Kay 55404
e e e
Blue Grass Bam[e—The Banjo Pickers §5407
Coumtry & Western Hit Parade—Great Country Stars 55408
Cglorado Trail=The Buckskins 55409
Sacred Country Singing—Great Country Stars 55410
Flare-Up Western Style—The Banjo Pickers 554N
Tennesses Saturday Might—Bob Jones 55412
GCOLDEN ARTIST SERIES
O Comp T ke o D i created g tassoli
Minstrel Time—The Dukes of I:Illiel:nd $55003 SD we dld im I N a
EI:::’:I“I:'..I‘:EIT:::FITITEI:: g:ktﬂsrl::fl D?lilllﬂd 55005 : _ S0 '8 p e n deslg—n
Folkang USA—The Rotbrsdal Chorle o S56004 We call it Dynapak Cassette. that it can be put tﬂgETth
The Nogpy Somnd of Wagtimoborry Brecer & Orch $85008 It's as superior to the cassette on a 100% automated assembly
Eﬁ;’:‘ﬁlf::;,';:::;:,';“;ﬁ:jz*g:m_ Eﬁ you're accustomed to as Dynapak line. |
e fralisno—Jo Basile & Orch, & - H
Ch e Gy s B 0ch, sssona is to old-fashioned tape cartridges. In short, the Dynapak Cas-
Al Melgard ot he Chicage Stediom Orgon 301 It contains only ten parts. The sette is so brilliantly engineered to
::;_,":;_@;,51,:;'3;;2:‘;{ Daten & “:h; — E:E:,E | present most-widely used cassette be fool-proof that it is now the
Desafinndo—Oscar Chstry Neves & Orche o sssea has seventeen. Thus, the Dyna- cassette against which all others
Eddie Jackson—Eddie Jackson S550 . . ;
jazz Goss Latin—The Bossa Tres ss8022 pak Cassette eliminates seven mustbe judged.
mﬂiu"u::'.'."-']'.::h:mm::"n&.ni'"ﬂ”.':’iw?n'“gfg.n sssa2d chances for assemblyv lin r :
:In Vibe smu—h;-r I:tpplt“"l.d A ::ﬁ: L © Y 80 GPE - [ :
i st Sy et s | ating foul-ups. Y
n n a irin (1 ] " . ' -
Making Whoppie_pel Moran Trio ss5029 Simplicity is the keynote of its Vi
H-Il:ih“r:' T.r;?].:;m Fr.u'ﬂaag:ln;ti:.fh- Chicago Stadium Organ ::ﬁ? dasian Ao d
e T _ e gn. % Stereodyne Inc.
Lo HiroPhaontdhonL i S sisan For example: Its two halves |/ | 870 BTy Ml o004
The Fbulows Ray Charles—Ray Charls sss0a7 snap onto a one-piece hub. No | W 510.2321624
::’h::::r lﬂlriﬂﬁ::r:; Home ::E: sonic weldin No sc rews I - STEREODYNE LTD.
The Magic of Billy Daniels—Billy Daniels £55039 g' " . %?‘tl:zlﬂtlﬁ?::f::ddé Toronto 14,
e e 55041 For example: The loading of Wﬁ%ﬁi 262-3179 |
A= & Mann . - . H H |
fl.?l:'.i.ffﬁf::rm”a iy :':sm'm"“ its spring pad assembly is so un-
Six Days on the Road—Dave Dudiey 585044 complicated, its slot design so in-
On Broadway—Louis Prima & Keely Smith :sm-s E
Besak Aonton. Sions-Sevth B:"""'T h :m““’ genious, the tape can be dropped
e s gl RN 555050 into place.
The Glenn Miller Songbosk—Jerry Gray & Orch, 155051 : a :
Chuck Jackson's Rock & Roll Party—Chuck Jackson 555052 Do you begln to see the lmph—
On Stage—Gloria Lynne & Rita Mareno o . ‘o0
M dnd My Wik has Fioky & Owh. | o cations of this? Stereodyne has
Piano Greats—Earl {(Fatha) Hines & Andre Previn 555056
In Mexico—Parez Prado & Carlos Melina 355057
Going Latie—Johnny Conguet & Orch, 555058
All Star Chart Busters—Various Artists 535059
Original Goldén Oldies—Various Artists 355060 - . . _ i
PS: Visit us in the Carlo Suite (A-406) at the Americana Hotel during
HIT PARADE SERIES :
The Teen Scens §5707 the Consumer Electronics Show.
The Tommy Dorsey Story s5rol
Slide Mampten Plays Big Band Hits 55702
Guitars on Fire 55703
Rock ‘n' Roll Mits 55704
Folk Songs From All Over §5705
(Continued on page N-30)
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WHY ARENT
YOU ON OUR
CASSETTE
PRODUCTION

Your Name And Selection
Printed Here

SENTRY Budget-Priced Pre-Recorded Cassettes

Each EP cassette contains (4) complete songs, the equivalent of a 45 rpm. record. SI.I REI‘E“
Appreximate playing time is 10 o 15 minutes. Many more titles will be announced shortly, gag.

’

Le#/ Wabanh Cannonball 1 M¥
P 3—MERV GRIFFING T've Got  ome fomaay Dot Now My  sorrows

Lovely Bunch Of Cocaniits / fad EF 30—-PEYCHEDELIC NMYTHM:

' 4
,’
' 4
’f
in / Charangs / 4 O Eorta The Greek/Barcarcls/Hav g T b o B g i full color ' 4
% G It AlooesMy Chic Al A U7 31_ORIBINAL GOLDEN OLD. packaging ’ﬁ ﬁ\o?fﬁ
4 +

IES: Coms Go Wilth Me/Yours/
Have Marey Baby/Ssarch Me
ZZ3—-CHARNT BUSTERS: To ;
The Alsle f Clementine / Walkin®
s Mr. LesfRockin'
23— ORFGIMAL MSILLIOM

EF 1-ANITA BETANT'S QAKAT- wall/Bloe Hwweil/1 Foond My 18—RM0CHIN" LINE WOWI
"TTEI"'}L:EJE nliltl.il ﬂrzg::l-; r‘rﬂlﬂ on The Ilfﬁh:lt ‘H'“lll:lil -y " 4
Ermwr 10—MASHVILLE 'WiNHERS:
g.pcrh-ljﬂ!]. Thare Was You Truck Drivin' Son Of A Oun) Wow—Dad! /Bugar Hl
EF 3-THE ;uul"-;n'i:; ltll‘-:: Livin* In A Houss Full Of Love 19 —=FOLK FESTIVAL OM
ummertime S Look In Eres CAMPFUS: Callfomla/Annabells
You' i Mever Koo EF 1l=—8UADALAJARA RRASN! ! PAL .

s=geep>
stk

i

5

: LENS: This Is Ii/Ehaks A
AVE "RANY" CONTERL: ‘lil-l-:l' Base ] I‘L'nlg Dink /8 Untald
Eemie Msenle /Come On And ! 1 B 1 - @RNEAT TV HEMES:
Herl ;&ll Hay! / Every- DR on  Flece / JBatmarn

Blaciihi
EF B—0O0ON CHERREY: TIIl The eep Mo Mors ‘J' 25—DISCOTHEQUE INM MEW
End Of Tims f First Ociobsr Frost /

LR B, Eget T SR IR SR "3 «’*ﬂ. -|2 000 Hzl
SEE US AT BOOTH NO. A-326 AT THE CONSUMER ELECTRONIC g RN , ®
SHOW (AMERICANA HOTEL). ¥ 4 ,_pl"
0 5 0/ D. jon!
o /O |S'|'0"|0|| ®

e bt
= o, v.\' et e - e '\.. e
e TR : e e :
Y 5 " e
el o R e "
i " - i e T R e
s L, e, .
! o S e
Lk AR A it S
e g S e S
R o e et S
e e e LR M s 1
o e R T
i o e e 1
- o R e :
i TR e TR :
e A o el -
e e T |
o

TR
Why set up a costly cassette production plant? “FOCUSED GAP
Send us your label design, and well make your TECHN'QUE"*

cassettes...up to a million a month!

Need pre-recorded ones? PROVIDES THE FINEST
Send us your master tape and leave the rest to us. SOUND QUALITY

E&6E See our men and cassette at the Consumer Electronics Show, KNOWN IN THE
, 5th FI The Americana Hotel, 6th Ave.,
g: ‘sze:kz‘g:ityinr :‘:irte to our :e:rn York office. WORI_D TODAY.

TDK CASSETTE & in s ms

*TM of Gauss Electrophysics, Inc.

® For detailed information, write © For Eﬂmpfete details:

TDK ELECTRONICE CORPF.
B2 Wall Strest New York, Mew York 10005 Phone: 2124257070

®L05 ANGELES Branch McCulloch Bidg. 6151 W Century Bivd. Los Angeles,

*
ToOK ELECTRONICS CO., LT, | caifonis 90045 Phone: 213 ORchard 0.5515 A“!HIGA" SQUND

2.14 6 Uchikanda, Chiyoda-ky, Tokyo Japan & CHICAGD Branch 2906 West Péterson Awenuve Chicago, |llinois 60645 Phone 3128731222
CORPORATION

3319 E. TEN MILE ROAD WARREN MICHIGAN 48091
TELEPHONE (313) 539-2900
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PSSST.... WANT TO BUY 50,000 COMPACT CASSETTES?

If yvou want to “Go Cassette,” Certron has...

Oiff-tlhe-shelf delivery of all sizes; C-20, C-60,
C-90 and C-120.

Quantities from 1,000 te 50,000 units for
immediate delivery.

The lowest prices in the mdustry.
Self-contained production of all tapes and poarts.
A complete e of promotional packaging.

The nation’s largest supplier of quality

blank Cassettes will be at the CONSUMER
ELECTRONICS SHOW in New York, Saturday,
June 22 to Wednesday, June 26, Stop at our
Hospitality Suite in the New York Hilton

any time from Noon until 10 PM. Can you afford
not to “Go Cassette?”

,._f cbmpﬂc'!_/ Certron Corporation

Casseitte 1701 South State College Blvd.
Anaheim, California 92805
Phone: (T14) 6G33-4280

TAPE DUPLICATING!

%
TONO-TAPES, INCI A DIVISION OF UNIVERSAL RECORDING CORPORATION

CHICAGO
A A

¥ =

FAST PROFESSIONAL TAPE DUPLICATION

for discriminating clients

Cassette duplication by experts Custom-designed facilities

High speed, quality performance Sonically welded

Production capability — 8000 cassettes daily Thermo plastic labels

Dependable service Specialists in complete service —
mastering — duplicating — shipping

for cassette, reel and cartridge

JUNE 22, 1968, BILLBOARD MN-27
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When 90different

manufacturers agree
. onone thing,
i's music fo your ears.

Ninety manufacturers around the world —including
virtually all U.S. electronics marketers —have picked
the Philips Cassette System over other systems for good
reasons.

The Philips Cassette is compact. (About the size of
a cigarette pack.)

It's econvenient. Takes just seconds to load or remove.

It's rugged and reliable. The tape won't scratch, spill,

tangle or break because it's locked inside a case.

You can select what you want when you want because
the cassette allows fast forward and rewind.

It plays back or records for up to two hours.

And the sound is great.

1968 has been called ‘“‘the year of the cassette."
Major recording companies are flooding the market
with musicassettes. Virtually every kind of music is
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available. From Rock to Pop to Bach.

Playback-only machines are being introduced this
year. So there's a brand-new market opening up for
music retailers who carry musicassettes.

With so much momentum built up already, Philips
Isn't going to stop. We're pioneering short-play cas-
settes, priced right for teenagers. We're constantly im-
proving cassette technology. To produce better sound,

stronger tape, longer play. And we're inventing more
and more machines and continually improving our

present line.
No wonder so many manufacturers agree that the

Philips Cassette System is the best system PHILIPS

going. With so many people behind us,

there's nowa new kind PHILIPS

of music for your ears.
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Amgiioa's Lol niiall, gal |

AUDID MAGNETICS

I.IIIEI'LH'I'IIEHEEUIIIII.EIEI'II

PLAY I H e
D LENGTH
ARTRIDGE

.99 RETAIL

Aogaiiil Lesd dnnsitle dadii |

‘“ nunm MAGN E‘I*Il‘.:ﬂ

EXTENDED Phw HEWHII LENGTH
£nmjn.ct___f

Cossertte

o8 MwUTEs
EINAL PLETIRD Th

: et + - ¥, 3
= T RS L .
kL EXTENDED PLAY
'J i | RECORD LENGOTH
0 =f) TAPE CARTRIDOE

|- o= -

Wb i b ALIDID MAQMETICE DORPINCATEON demes Cod EdT
g 1 mmEbrg rrTTIECt ey e e e

79 RETAIL

RACK US UP!

And ring up extra profits with every record sale.

You're selling record insurance, with Compact
Cassettes, the safe way to take favorite music
everywhere. Sell the transcribing qualities of
Audio Magnetics’ EP (four singles long) and
LP (designed to record a complete LP album)

and the Lifetime Guarantee.

Audio Magnetics’ Compact Cassettes are
America’'s best value, priced and packaged
right for impulse selling. Call us right now and
get set for record sales.

= AUDIO MAGNETICS CORPORATION /G [:mﬂa::_._f

The Magnetic Tape Merchandisers

ass-'eﬂr.-

S 14600 So. Broadway = P.O. Box 140 » Gardena, Calif. 90247 » Phone: (213) 321-6841 » Cable: Magtape

CATALOG OF
AVAILABLE CASSETTE PRODUCT

(Comtéinued from page N-25)

Blg Bands Are Backl $5708
Ballads of America s5708
Big Band Boogie 55709
The Velvet Touch 55710
Dance Percussion i
Honky Tonk Plane 15712
Mame, The Work Song & Others 55713
What Now My Love & Others 55714
Iorba the Greek, Whipped Cream, A Taste of Honey & Others §5715
Around the World 85716
Golden Hits of Dinah Washington §5718
Golden Hits of Nat (King) Cole 5719
Holiday for Percession 85720
Folk Festival om Campus 571
Big Strings and Jaxx 572
Psychedelic Discotheque 5723
Gel Gel Discothegue 5794
Sounds of Greenwich Village 157328
Psychedelic Rhythm 15726
Might Full af Blues 85T
SENTRY CLASSIC SERIES
Besthoven: Plano Concerto Mo. 5 (Emperor)—Brendel 55905
Tchailevsky: Mutcracker Suite: Weber: Invitation te the Dance—
Hollreiser, Perlea 55908
Rachmaninoff: Pians Concerfo Ne. 2; Tchaikovsky: Piano Concerfo
He, 1—Blumenthal 55907
Schubert: Trout Quintel—Llouis Kenter, Piano; Hungarian String
Guartet 55908
Beethoven: Sonata Ne, 8 “Pathetigue’—Sonata No. 14
“"Moonlight’’—Brendel 55909
Wagner: Tannhasuser Overfyre; Lohengrin Preludes; Tristan Prelode &
Liehestod—Haollralser L1 A ]
¥ivaldi: Four Seasons—Gli Accademici 5911
De Falla: Three Cormered Hat—Maderia Remoortel 55912
Tchaikovsky: Symphony Ne. & “‘Pathetigque’—Hollreisar 5912
Mendelssohn: "'Italisn™ Symphony; Tchaikovsky: Capriccio Itallan—
Remoortel 55914
Chopin Walter: Hasbler 5593
Bach: Brandenburg Concerti Mo, 5 & Meo. 1—Rohden 596
Bach: Brandenburg Concerti Mo, &, Mo, 4, Me. 2—=Rohden sENT
Svppe Overtwres: Light Cavelary (B Other Overtores)—S5zoke 5918
Liszt: Humgariam Rhapsodies—¥amonyi .... .... .... .... 55919
Grieg: Peer Gynt Suites—Periea; Bizet; L'Arlesienne Sultes—Couraud
53920
Strauss Waltzes and Polkas; Johann & Josef Straws—E. Siraus 559
Haydn: Surprise Symphony; Mozart: Jupiter Symphony—Ludwig
Morddeutscher Rundfunt Orchestra 5592
¥iolin Encores; Rosand 55923
Lisz? Piamo Comcerti No. 1 & Ne. 2—8rendel; Hungarian Rhapsody Ne. 15—
Varsonyi 55924
Chopin Polonaise (Op 2&6-Ne. 1 & No, 2; Op, 40-No. 1 & Neo. 2; Op,
71:Mo. 1, No. 2 & Mo. 3)—Frankl 55915
Bartok: Concerte for Orchestra Rhapsody for Plame & Orchesira—
Hallreiser—Sandor 55924
Brahms: Plano Concerta Mo. 2—Sandor s5ear
Tchalkovsky: Excerpts From Sleeping Beauty, Swan Lake—Remooriel 55918
The Music of Franz Lehar; Hruby 35929

COMPACT CASSETTES

i A Y

TELEFA'L' CASSETTE

by TelePac

e All 17 parts (no skimping) —
licensed by N.A.P. Made in U.S.A.

® Pre-Loaded with our own
FIDELITAPE. 6 standard lengths.

® Pre-Leadered or unassembled for
duplicators. Immediate delivery!

@ Prwate labelling available

® Head Cleaners

For Rep. in your area contact:

TELEPRroO

INDUSTRIES INCORPORATED

makers of FIDELIPAC®

Cherry Hill Industrial Center
Cherry Hill, New Jersey 08034
Phone: (609) 424-1234

N-30

O0~/28807%..

aL Loaoway - ONE OPERATOR
TIMIE 7 320 1.PE. ~0ONE BAREX PACER

ROUTINE PERFOAMANCE EFOR ) q v
MAGNETIC TARPE LOADERS L “
Developers and

Builders of High
Speed Precision

COATERS
SLITTERS
LOADERS

(for cassette

3'_ I and cartridge)

ol

LET US SOLVE YOUR PRODUCTION PROBLEMS

Write or call ﬂ““‘]ﬂ for turther information

® SAREX

CORPFORATION

1001 Roosevelt Avenue » Carteret, New Jersey 07008
(212) 227-6354 (201) 969-2440

A CASSETTE REPORT SPONSORED BY NORELCO
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DOOTO’S RED HOT
oM sreee0 CASSETTES

Order Dooto's
Dirty Dozen Today!

12 BIGHIT

DOOTD COMEDY SERIES DI;H:I'TI:I EUHED'I’ SERPES

CHMPAVINIE INEATO CARENTTE £0 CA&LIRITTE

DT I:EI'
r"uEEE LIS EDXX DC-234

nn-n-m l.‘EI-H.EI;I'I" S-EI FEE
COMEANINLE BTE

HEI]“ OaTe I:Ej
Fux“ Laki OF Wi ru?'lElTE;lil
[

DOOTO COMEDY SERLES

CORMFATINGE SAENEDE CRRRETIH

DOOTO COMEDT SERIES

CEEFATIELN SREREE CARRETTE

DOOTO COMEDY SERIES
EoOMBATIRLY GTimiS caspaTTE

D:“:ﬂ'ﬂ' ﬂﬂﬂ“ﬂ‘l’ 5'!“.5
19 CAUREE

ot A e AR
PooTo [
?5'1:““] DC-304

Dﬂﬂfn EEHHJ-"I' iEH’IFS

EOMPFATIRLE VTVENG CETENY

(o L | o D::‘_I
o

plL3

PROVEN BEST SELLERS?

Also available on 4 or 8 track stereo cartridges.
WRITE, PHONE, WIRE OR CALL COLLECT!

DCOTO COMEDY SERIES

COMPRTINIE RTINEG CARRATTR
D0 B
REDD DC-834

FOXX

DOOTO COMEDY SERIES

COMPRTIELD BTORNG CERRRTIR

REDD  oooro

FOXX ..

IJE BEH

DOOTO, INC.[X)

13440 Souvth Central Avenue [ Los Angeles, Califernia 90059
T7a-0743
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Musicdl Instruments

e Continued from page 44

Musical Instrument Co., Inc.;
A & P Irmischer Co.; Janssen
Piano, Inc.; M. M. Meason, Inc.;
Mirafone Corp.; Rocky Mt. In-
struments; S. Sabathil & Son,
Ltd.; Saville Organ Corp.; Vin-
cent M. Sherwood—Music Pub-
lisher's Selling Agent; Tyson E.
Sparer & Associates; Wolfe
Tayne; Toby Music Systems,
Inc.; Johnny Trezo T-X-5 Un-
breakable.

Expected to take the spot-
light at the 67th annual show
will be new sounds that have
been the increasing trend with
rock 'n’ roll groups either
through electronic distortion

and amplification devices or

Turner Exhibit

CHICAGO — The Turner
Microphone Co., Inc., will ex-
hibit Balladier microphones and
accessories at the 67th Annual
Balladier
designed

Music Show. Four
microphone models

specifically for the music field
will be featured.

THE SORKIN EXHIBIT at the Mu-
sic Show will feature the new line
of Ace Tone products, including
the Auto Rhythm Ace (Model
FR-3). Weighing 914 pounds, the
transistorized electronic unit is
equipped with computerized cir-
cuitry and 10 preset rhythm keys
with wvariation control equivalent
to 10 additional preset rhythm
gtztgrns. The suggested list is

else through obscure, foreign
or once-classic music instru-
ments now employed for popu-
lar music. Lighting effects syn-
chronized with music for psy-
chedelic background will be
shown by more exhibitors than
ever before as “looking at mu-
sic” becomes more and more a
part of the rock 'n’ roll scene.

New teaching methods with
particular emphasis on mass mu-
sic education in group classes
rather than individual lessons
will also be demonstrated and
merchandised by several lead-
ing firms. The show will not
only feature the most complete
inventory of just about every
musical instrument made today,
but also will include a num-
ber of instructive marketing ses-
sions directed at increasing store
and school sales, top name tal-
ent performing at several mu-
sical events and concerts, prac-
tical consultations with adver-
tising, labor and freight special-
ists, association meetings and
elections of officers as well as
social events scheduled through-
out the five days.

Every association in every
phase of the music business has
scheduled business meetings at
the show, starting with the new
National Council of Music Im-
porters, which will convene on
Saturday (22), prior to the of-
ficial opening of the show. Ex-
hibits will open two hours ear-
lier than usual on Sunday with
dealers starting their rounds of

Teacher Program

ROSLYN HEIGHTS, N. Y.
—A multi-leveled program de-
signed for nursery, kindergarten
and elementary school teachers
is being conducted here this
summer at the Guitar Work-
shop. The seven-week syllabus
provides 30 hours of intensive

classroom and private instroc-
tion.

THE DORIC ORGAN CO. will be showing in rooms 519A and 520A of
the Hilton its full line of Eminent Organs. While four models will be
shown, the featured model is the Eminent 500 de luxe, which boasts
49 keys on each manual and 13 pedals. It contains an in-built Leslie
that can be split four ways, and it divides betwee:. .<ts of voices two
ways on each manual. Reverberation is featured, and the contacts are
made of silver to prevent tarnishing or damage from dust. The organ
is fully transistorized and boasts 70 watts of music power and has
three loudspeaker units for stereophonic reproduction.
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Music Show to Spotlight
Nearly 300 Exhibitors

suppliers and displays at 10
a.m.

NAMM will sponsor three
special marketing seminars for
music stores on the opening
day: a piano session in the
Waldorf Room; organ meeting
in the Grand Ballroom; and
band and fretted instruments
seminar in the Beverly Room.
On the opening day of exhibits,
a membership sales breakfast,
annual meeting and reception
have been set by the National
Association of Young Music
Merchants (NAYMM), the or-
ganization of youthful music
men in the business. William
Herleman, president of The
Wurlitzer Co., will be the fea-
tured speaker.

The first big NAMM gather-
ing of the show is the tradi-
tional opening Iluncheon on
Monday in the Grand Ballroom.
The speaker will be announcer
Milton Cross, who for years has
been identified with the net-
work Metropolitan Opera broad-
casts. In the evening, the Glenn
Miller Orchestra will be fea-
tured in a reception and con-
cert sponsored by G. Leblanc
and Holton in the Grand Ball-
room.

A guitar concert by stars Chet
Atkins and Jimmie Webster is
set for Tuesday night in the
Waldorf Room under Gretsch
sponsorship. On  Wednesday
night, trumpet star Al Hirt will
perform at the annual Music In-
dustry Banguet, which tradi-
tionally closes the social events
at the show with presentation
of officers,

‘Gun-Tar’ Takes Aim

e Continued from page 46

my mother wouldn't let me
touch it.” All autoharp players
Null had seen lay the instru-
ment across their knees and
gently strummed chords while
singing a hymn tune or moun-
tain melody. It occurred to Null
that a livelier style of autoharp
playing could be obtained by
moving the chord bars down
near the bridge of the instru-
ment, picking the autoharp up
and cradling it in the arms like
an infant, and picking melodies
on it in guitar fashion.

The technique Null perfected
has influenced many autoharp
players, including the oft-re-
corded Maybelle Carter.

The only autoharp maker in
the U, S.—Oscar Schmidt In-
ternational—declined to make
an instrument after Null's spe-
cifications, pointing out that
their instrument was the best
obtainable. So Null built his
own autoharp, an acoustical
model with chord bars re-posi-
tioned, calling it the Music Harp.

Successful Album

In 1963 Null recorded a suc-
cessful album for the Briar
label, “New Sounds of Folk
Music,” using his new Music
Harp. In a short time, Null
recalled, Oscar Schmidt presi-
dent Glenn Peterson contacted
him and asked if he'd become
a design consultant to the firm
and demonstrate his new harp
at the 1964 Music Show.

The :smpany later introduced
an autoharp of Null's design and
promoted it as the Appalachian
autoharp.
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CUSTOM KRAFT SEMIACOUSTIC GUITARS will be among several new
instruments and accessories which will be exhibited by St. Louis
Music Supply Co., Inc., in the Continental Room of the Hilton. Also
shown will be a new line of Alvarez classic guitars, Brute Power Magna-
tone amplifiers and satin flame Apollo drums.
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CONN'S GREATLY EXPANDED exhibit area, including new space in the
Hilton's West Hall, will carry out the theme Conn is Music. The com-
pany's complete line of wind instruments, string instruments and
accessories will include new instrument models and an entirely new
accessory packaging program. New wind instrument models to be
introduced at the show include five bass trombones, two bass clarinets
and a baritone saxophone. Among the trombones is Model 62H, a
double rotor trombone featuring tuning in the slide and red brass bell.

“While I was working with
Schmidt on the new autoharp,
I even got some of the factory
people interested in playing the
new instrument,” Null said. “Up
to then they had hated the
autoharp.”

Null’s experience with am-
plified autoharp dates to 1938,
when, with Semie Mosely,
founder of Mosrite Guitar Co.,
he developed the first such in-
strument. Later, with the co-
operation of the Sho-Bud firm
in Nashville, Null perfected his
autoharp pick-up. Unlike auto-
harp pick-ups currently on the
market, Null's device has a sepa-
rate magnetic core for every
string.

Installing his pick-up in a solid
body autoharp he painstakingly
carved with shards of glass, Null
produced an amplified instru-
ment that sounds like a large i
organ backed by a full-size
string section. For Decca, Null
has recorded an album, “In-
strumental Country Hymns,” us-
ing the amplified autoharp. Null
was the only musician at the ses-
sion, and there was no over-dub-
bing; vet the album sounds as
though an orchestra was in the
studio.

“It was one of the cheapest
sessions Decca ever scheduled,”
Null said.

He is now preparing an al-
bum of electric autoharp Christ-
mas music for Decca.

Decca's DMI 235

Null's autoharp method is
called “The Cecil Null Flck-
ing Style For Autoharp.” In- .

terested dealers may contact Nu
Mojo Music, Box 23, Madison,

Tenn, 37115. DMI 749
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PROGRAMMING CONFERENCE is being conducted here by Bill Kulick

(right) and Ronnie Cazel, owner, Ronnie's Amusement Service, Wichita,
Kan. Kulick finds he must spend hours listening to new releases in
order to determine what category they come under and if they will
generate play in more than one category. Cazel is secretary-treasurer,
Kansas Amusement & Music Association.

MUSIC ROUTE ACQUISITION

IS IT R&B OR TEEN?

Blending of Music Categories Adds
Emphasis to Jukebox Programming

WICHITA, Kan.— Jukebox
programmer Bill Kulick believes
it is becoming increasingly more
difficult to categorize records

according to location preference
or need. Kulick, programmer at
Ronnie’s Amusement Service
here, also finds that the in-
creased number of records that
“crowd over” from one cate-
gory to another means that pro-
grammers must listen to each
record they plan to buy.
“We're still segmenting our lo-
cations into categories such as
adult, c&w, teen and r&b, but
teen music and r&b are often
becoming combined into one
category. "Of course, this blend-
ing of music types isn't making
the programmer’s job any
easier,” Kulick said. “For ex-
ample, you can program r&b

Independent Vendors Joining Large
National Firms in Quest for Routes

CHICAGO —The steady
moves by national, public-
owned operating companies to
acquire music routes is causing
smaller, independent vendors to
reveal their interest inm music,
too.

Some background behind the
increased interest in music
among firms principally involved
in vending was brought out last
week by Meyer Gelfand, vice-
president, The Macke Co., and
Lewis Golden, president, Ameri-
can Automatic Vending.

Both firms are involved in
music operating. The Macke Co,
is a public-owned operating firm
based in Cheverly, Md. In addi-
tion to his capacity as vice-presi-
dent, Gelfand is also president
of the National Automatic Mer-
chandising Association. Golden's
firm is based in Cleveland and
is more typical of the inde-
pendently owned operating firm,

Both men generally agreed:

e Firms principally involved
in vending are viewing street
operating and plant operating
“as two different animals.”

o Where vending companies
are “street minded,” they find
acquisition of music routes
anchor their present involve-
ment “on the street,” since tra-
ditional music operators have
long, steadily diversified into
vending and present a competi-
tive threat.

e Street locations are tending
more and more to demand from
the operator a total “package"
of machines—music, games and
vending—and prefer to deal
with the operating firm.

® The cigaret machine, for
various reasons, is less apt today
to be the “anchor” piece in a
street stop. More often, the juke-
box is regarded as the key ma-
chine in holding street locations,

® Expansion into music by
vendors must be through route
acquisition and in most cases
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By EARL PAIGE

management personnel of ac-
quired companies are retained.

® Since expansion is through
route acquisition, vending firms
are less secretive about their in-
terest in music and less fearful
it will antagonize music opera-
tors they may now be sharing lo-
cations with.

* Music operating is a prom-
ising business offering profits
“no better or worse” than pend-
ing, but often the profit picture
favors music.

¢ Companies are no longer
overly concerned about the so-
called image of music operating,
By the same token, the interest
in music operating by large pub-
ic corporations is steadily estab-
lishing music operating “as a
business no different from hun-
dreds of other businesses,

* Firms heretofore involved
in vending will likely bring new

merchandising techniques to
music operating.
Music Profitable

“We do have an interest in
acquiring music routes where it
makes sense for us to do so,”
Gelfand said. “It's a good busi-
ness."”

Asked if Macke’s interest in
(Continued on page 34)

By BEVERLY BAUMER

records in teen-ager spots, but
you cannot put a teen record in
an r&b location.

“The r&b location will not ac-
cept a c&w record either, but
many r&b records will get play
in other types of locations, The
same can be said for many c&w
records.

Must Listen

Kulick, who handles pro-
gramming on a 100-location
route owned by Ronnie Cazel,
said it is increasingly more im-
portant to listen to records be-
fore buying and deciding where
they are to be programmed. He
spends from two to three hours
each week at a one-stop here,
selecting records.

“Western records account for
40 per cent of our needs, teen
records is another 30 per cent,
r&b is 10 per cent and about 20
per cent are adult or middle-of-
the-road music,” Kulick said.

Special requests are also a
vital part of both profitable
music programming and know-
ing what types of music various
locations require, Kulick added.

“We do everything we can to
get a request number,” Cazel
said. “We look through our li-
brary, consult a one-stop guide
listing all artists, and we will
even go to competition, We have
done this two or three times,
Special requests are better than
giving the locations a new ma-
chine.”

Ronnie's is not sampled by a
title-strip company, doesn't buy
a title-strip service and doesn't
receive a title-strip mailing, The
programmer receives title strips

N. Y. Licensing Bill Vetoed

ALBANY, N. Y.—The amuse-
ment game licensing bill spon-
sored by the New York oper-
ator groups has been vetoed
by Gov. Nelson Rockefeller.
This marks the fifth time the
long-fought-for legislation has
been set back.

A stunned reaction to the
veto was registered by Mrs.

BELGIAN INDUSTRIALISTS TOUR WURLITZER. The idea for a tour of
U. S. businesses came from Marc Van Der Stichele (right), who first
visited America under the Eisenhower Exchange Fellowship plan. The
diversification of the tour group can be appreciated from the following
identifications, from left: Charles J. Hull, plant production manager,
Wurlitzer, North Tonawanda, N. Y.; Mme. Willy Lapere; Michel Cat-
teeuw, a carpet and upholstery manufacturer; Gilbert Seynhaeve, man-
ufacturer of hydraulic presses; Pierre Vanraes, manufacturer of chairs
and lounges; Willy Lapere, owner of a road construction and engineer-
ing firm, and Egide Yan Der Aa, a banker.
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Amelia (Millie) McCarthy, pres-
ident of the New York State
Coin Machine Association,

The purpose of the bill is two-
fold:

¢ [t amends the general busi-
ness law of the State to provide
uniform regulations, control and
supervision of amusement places
in the same manner that 300,000
other businesses are regulated.

e [t amends the State’s penal
law to specifically define an
amusement game, using a defini-
tion drawn up and approved by
the American Bar Association.

from the one-stop when he pur-
chases records.

Little LPs

Programmer Kulick is con-
tacted by Garwin Sales, Chi-
cago, in regard to little LP's,

“We're contacted once a
month, at least, and we've or-
dered two or three times from
Garwin,” Kulick said. “"We've
been contacted by other firms
such as Kaco Enterprises of New
York.

“Our attitude on little LP’s
depends on the location. About
10 per cent of jukeboxes will
take little LP's. We change little
LP's when we buy new ones
from Garwin.

“Our whole philosophy is if a
record is doing all right leave
it alone. But we go by meters
when we change, and we change
the displays everytime we put
an album on.”

The firm isn’t buying stereo
singles and has received no word

(Continued on page 54)

MUSIC-MINDED MAYOR might be
one way to describe Duane Knut-
son, Automatic Sales Co., Fertile,
Minn. Knutson has been mayor
of his city the past three years.
Other civic positions have in-
cluded membership in the wil-
lage council, past-president, Lions
Club, past master, Masonic
Lodge, and president, Fertile
Community Club. In 1961, he
was picked Man of the Year in
Fertile. A member of the Music
Operators of America (MOA), his
civic participation came to light
as a result of the trade group's
efforts to spotlight members who
made contributions in their com-
munities.

Kansas Assn. to Hear
QOutline on Pool Event

LAWRENCE, Kan. — The
Kansas Amusement & Music As-
sociation (KAMA) may launch
a Statewide coin-operated pool
tournament this fall. The trade

oup has invited Leonard

hneller, U. S. Billiards, to its
meeting here June 22-23 to ex-
plain tournament organization.

The meeting will be held at
the Virginia Inn here June 22
and move the next day to the
private lake cabin of local oper-
ator John Emick, host of the
meeting.

Schneller, sales manager, U. S.
Billiards, Amityville, N. Y., is

expected to relate the back-
ground of a highly successful
billiard tournament recently con-
cluded in Long Island. A total
of 328 players from 82 locations

and over 9,000 spectators were
involved in the play-offs.

Wide Interest

The U. 5. Billiards sales man-
ager has been involved in in-
troducing the tournament idea
at a number of State association
meetings around the country,
Recently he was in Omaha.
where KAMA  vice-president

(Continued on page 535)
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Coin Machine News

Independent Vendors Joining Large
National Firms in Quest for Routes

e Continued from page 53

music was defensive, because of
the music operator’s expansion
into vending, Gelfand said: “At
first, our thinking was defensive,
Our thinking now is more posi-
tive. We see that music is a
logical area for profitable ex-
pansion.”

Gelfand agreed that it is diffi-
cult to find music routes not also
involved in games, “We're more
interested in music than in
games. I'm not knocking games
from a profit standpoint. We
have just not been as interested
in getting into games,

“Where we find a route with
a few games it doesn't bother
us, We would stay away from a
route that was 50-50 games, or
more games than music."”

Street Minded
Golden, who represents the
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independent vending company,
said American Automatic Vend-
ing had been in music for years.
“We're a street-minded com-
pany. About 75 per cent of our
operation is on the street.”
Golden said that in many
cases the locations have insisted
that American Automatic handle
“all the machines.” We were ac-
tually forced to go into music
because the location wanted us.
Both Gelfand and Golden in-
dicated that pricing routes pre-
sented little problems. “There
are various formulas,” Golden
said, “One we have found suc-
cessful is to average out the net
take from a route over a period
of 20 or 30 weeks. To this the
middle value of the equipment
is added and you have the price.
Golden said the “middle value”
was the averapge between the
low and high price established
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in dimes,

MARVEL Mig. Company

2845 W. Fullerton, Chicago, 11], 404847
Phone (312) 342-2424
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"NOW WITH A NEW TEAM”

Table football game ‘“‘German Master"

de Luxe and Grand de Luxe. &

The best equipment in Europe.

40,000 of these machines have \ = |
"'1

already been installed.
= 7

Very entertaining, always accurate,
speedy and efficient.

Accepts all kinds of coins. :

"

We are looking for exclusive
representation in the United States.

Please write direct to:

AUTOMATENBAU-FORSTER

851 Furth/Bay., Hirschenstr. 16.
West Germany
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by such trade paper lists as Bill-
board's and distributor price
sheets,

Golden said that route acqui-
sitions are not limited by a
firm's geographical base., “In
today’s world you can pick up
the phone and talk to your
manager in San Diego to Boston
as easily as if he were in the
next town, You have the weekly
reports from the routes. You
can jump on a jet and be across
the country in a couple or three
hours.

“I'm interested in good music
and cigaret routes anywhere

they can be found,” he said.

BILL KULICK sorts out records
at the Wichita, Kan., headquar-
ters of Ronnie's Amusement
sService. He handles programming
of over 100 jukeboxes.

—
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HANDLING PHONE-IN requests
at Ronnie's Amusement Service,

Wichita, Kan., are Delores Tabor
(right) and Janice Tracy.

“BLACK BART'S 0. K. CORRAL"
is the title given a special office
space in Wurlitzer's San Fran-
cisco sales offices. Posing here

is A. J. (Bart) Bartholomew,
manager of the branch. The re-
design of the offices includes
space for storerooms, general
offices and this special head-
quarters for Bartholomew.

WWW am ericanT e ey

New Equipment
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Selectra-Stamp Vender

The above is Model S67-3, one of four units available from Selectra,
Inc. The units dispense stamps from rolls and offer any profit margin
the operator desires. The units are mechanical and have a dual roll
mechanism which resets in seconds. The units will adjust for any future
change in stamp pricing.

Blending of Categories
Aids Music Programming

changed each time a record is
changed at the location,

e Continued from page 53

from one-stops informing per-
sonnel of the increasing avail-
ability of stereo singles,

Two for Quarter

Ronnie’s will not allow a lo-
cation a new machine unless
pricing is two for a quarter. Lo-
cations are permitted to keep
old machines at three for a
quarter pricing. Rare exceptions
would be in teen locations. The
go-go places are now priced one
for a quarter.

When programmer Kulick
puts on a new record, he plays
it for his locations. He also puts
a colored plastic sticker over the
title strip, which shows that the
record has been changed.

He keeps a master record of
what's programmed at each lo-
cation. The titles are held in
plastic sheets. The location's
name is given, along with the
type of music used and the
prices charged, The title strips
in the master record sheets are

CANDY FOR ENERGY was the
theme Miss Candy of 1968
helped develop for the National
Confectioners Association at its
recent Boston convention. With
her (from left) are John A. Buz-
zard, P. Lorillard Co.; Richard
Gates, Charles M. Miller Co., and
Henry J. Bornhofft, New England
Confectionery Co.

Library

Kulick is getting ready to oc-
cupy a new wood-paneled,
15-square-foot record library
room the firm added recently.
The library is part of a 4-by-30-
foot expansion program which
includes a modern music and
pool repair room and an en-
larged route room. The enlarge-
ment is an addition to the new
$8,000 building Cazel put up 15
months ago,

The filing system in the new
record library will allow Kulick
to know within 15 seconds if a
certain record is in stock. The
arrangement is expected to save
20 per cent on the firm's record
purchases.

NORTHWEST SALES adventures.
Pictured above are members of
a Mexico-to-Nassau international

adventure tour sponsored by
Northwest Sales, the Wourlitzer
outlet in Seattle, Wash, The
group included 78 operators and
wives, Pictured here (from left)
Estelle Palmer, Ron Pepple,
Marshall and Alice McKee, Hazel
Pepple and A. D. Palmer Jr., ad-
vertising and promotion director,
Wurlitzer,
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Coin Machine News
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ONE OF THE PLAYERS competing for a cash prize in the eight-ball

play-off tourney lines up a shot as the crowd looks on. The tourna-
ment was held in the Electricians’ Union Hall, Melville, L. I., N. Y.

- = S rE S

AL SIMON, president of U. S. Billiards, presents the $1,000 check
and winner's trophy to Al Roche, holding his cue stick. Looking on,

left, is Ben Spaulding, tournament commissioner and, right, Len

Schneller of U. S, Billiards.

|
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WALT CONDE, right, one of the participating operators in the eight-

ball tournament, explains the rules to another referee.

Coinmen In The News

CHICAGO

Joseph Schwartz, head of Na-
tional Coin Machine Exchange
here, and Mort Levinson hosted a
Waurlitzer service school recently.
Conducting the session was Robert
Harding, Wurlitzer field engineer.

At the session: Frank Witeckl,
Gary, Ind.; Sidoey Bleiman, Ajax
Music, Skokie, Ill.; Cy Kase, Kase
& Blazer, Kankakee, Ill.; Edward
Bukala, Bukala Music, East Chi-
cago, Ill.; E. Crockett, Flash-Wash-
ington Music; E. Blakely, South
Central Music Co., Chicago; H.

s Safeway Music: R.
J&T Service; John Stasl, M
Music; Larry Browem and
Folk, Western Automatic Music;
Sol Marrino, A. A. Swin‘glimc
e

Music; Edward 'W
ington Music; Milo C.

Steve Patoyla, National Coin Ma-
chine Exchange, and Leon Molnell,
Star Music.

JUNE 22, 1968, BILLBOARD

WICHITA, KAN.

_Ronnie Cazel, owner of Ron-
nie's Amusement Service, recently
bought the Larry Salmon coin-
operated amusement, pool and
game route, The purchase gives
Cazel 25 new locations. is
secretary-treasurer of the Kansas
Amusement & Music Association.
Salmon who has been in the busi-
ness 25 years, will help out at
Ronnie's part time and will work
vacalion routes. . . . Ronnie has
purchased two new 1968 air-con-
ditioned station wagons for his
routemen. . . . Olan Barker has
joined Ronnie's as a new mechanic,
& @ = Eﬂutﬁmﬂﬂ J-I CI ':mmi.llﬂ hE"'
came the father of a girl, Kelly,
recently, and mechanic Richard
Barnes’ wife is expecting in Au-
FEL . . . Bill Ku programmer
or Ronnie’s, is planning a vaca-
tion at home this year. His son
Bret, 10, was recently released
from the Institute of Logopedics at
Wichita, Kan., and will start public
school next year.

LEN SCHNELLER, left, sales manager of U. S. Billiards, co-sponsor
of the Nassau-Suffolk tournament, signs checks for the winners, with

U. S. Billiards president Al Simon.

Kansas Assn. to Hear
Outline on Pool Event

o Continued from page 53

Gus Prell, Breman, Kan., rep-
resented the Kansas group.

Chief reason for widespread
interest in coin-operated pool
tournaments on the part of
State associations has been the
steady increase in the number
of locations that buy and oper-
ate tables. The tournaments are
keyed to locations where an
operator owns and services the
tables.

KAMA  secretary, Ronnie
Cazel, Wichita, Kan., said last
week that he anticipates no
problem in obtaining at least
100 locations throughout Kan-
sas as participants in the tour-
nament, “There are over 50 lo-
cations right here in Wichita
that can be counted as capable
of meeting the requirements,”
he said.

Insurance

Other matters to be discussed
at the meeting here will include
Cazel's suggestion that KAMA
initiate an insurance and retire-
ment program. KAMA presi-

Miller-Newmark
To Handle Rowe

GRAND RAPIDS, Mich.—
Miller-Newmark Distributing
Co. here has been appointed dis-
tributors for Rowe International,
Inc., equipment in Michigan,

The firm has offices at 3767
E. 28th Street here and at 300 E,
Milwaukee Avenue in Detroit,
and recently purchased the De-
troit operation from Shaffer
Music Co.

All personnel connected with
the former Shaffer Music opera-
tion have been retained. Shaffer
Music Co., will continue as the
Rowe distributor in Ohio and
parts of West Virginia out of
offices in Cleveland and Co-
lumbus, Ohio.

— VWY Americanradiolhietesyeaakas

dent, Harlan Wingrave, Em-
poria, Kan., said he was busily
involved in contacting members

and urging them to attend the
meeting.

The Kansas group is less than
a year old and now has achieved
nearly half of its membership
goal. "We have complete co-
operation from distributors,”
Cazel said. The over-all operator-
member potential in Kansas is
80, he concluded.

ey Attracts 328 Players, 9,000 Viewers

LEN SCHNELLER, holding the

book, receives the tourney rules
with operator-referees, left to

right, Walt Conde, Jimmy

Fischer Shipping
Marquee Table

TIPTON, Mo.—Fischer Man-
ufacturing Co. here is shipping
its new Marquee eight-foot pool
table featuring honeycomb con-
struction, The playfield, con-
structed out of sheets of steel,
is guaranteed five vyears, The
new construction results in less
freight, more ease in handling
and a lower price.

Two models will be available,
the eight-foot, being shipped
now, and a seven-foot model
available in mid-June. The finish
is identical on both models and
features a driftwood color.

F\\\‘\\““\\\““““\‘\‘\“’
Guaranteed
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’ PIN BALLS BOWLERS — ARCADE
' BALLY CHICAGO COIN
‘ BANDWAGON, 4-PI. ... 5325 TV BASEBALL ......... $3125
‘ ZoN-T b 220 BULL'S-EYE BASEBALL .. 370
' BUS STOP, 2-PL. ., ...... 215 g;ﬂ IEE#&UE ---------- f:g
GRAND TOUR ......... 170 Hu'l‘_A T 328
’ HARVEST ............. 1ag oo BERR e
é MAD WORLD, 2-Pl. ..... 210 MATOWAY
BULL FICHT ... .. .... 210
G Bicomicieidm cmawe s
50/50,2-Pl. ........... 290  RIFLE CHAMP GUN .... 250
’ MAGIC CIRCLE ........ 235 |MONSTER GUN ........ 295
‘ TR s 250 MYSTERY SCORE ...... 185
g Write for I!BI'I"I-PIEiﬂ 1948 Euinhg af

Phonegraphs, Vending and Games.
Established 1934
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TOP EARNINGS

EVERY TYPE OF LOCATION
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Bulk Yending News

Distributor’s Role in
Operating Is Defined

KANSASCITY, Mo.—Aware
that most bulk vending distrib-
utors also operate routes, the
national association of distrib-
utors now defines a bona fide
member as one who “does the
major portion of his business as
a distributor.” Last week, the
trade group’s secretary-treasurer,
Bernard Bitterman, revealed
why a distributor must operate
in one fashion or another if he
is to fulfill his role.

Bitterman, with his son Alan,
own Bitterman & Son Distrib-
uting Co. here. The senior Bit-
terman is secretary-treasurer
Mational Bulk Vendors Distrib-
utors Association. Bitterman 1s
also a past-president, National
Vendors Association.

Points Developed
e The distributor is in a logi-

GUARANTEED

USED MACHINES

H.W. Model 49, T¢ ar 8¢ ... ... $14.50
MWW, Deluxe, 1¢ or 5¢ Comb. .. 1300
MWW, 16-Cal. 1¢ Tab Gum Mach. 18.00
Atlas 1¢ & 5¢ 100 CF, Ball Gum 1100
fAcorn 8 Lb. Glabe........... . 10,50

MERCHANDISE & SUPPLIES

CAPSULES

250 PER BAG with
MONEY MAKING DISPLAYS

5¢ All Ring Mix .......000:00 ko
5¢ Trick L Gama MIX ........ :
A

B¢ Creopy BUBE .......cc0-00s
5¢ Morthwestern Mix ........

B¢ Latest Assorted Mixes .... 500
10¢ Jawelry MIX ...... 0000000, BOD
10¢ Lighter MiIx .........c.... 500
T0¢ Big Dice MIX ....ovonvnves B.00
10¢ Assortment Mix .......... 7.00

10¢ Western Mix ............. BLDO
Empty V—V1—VI CAPSULES
Wrapped Gum—Flesrs & Pal,

T e —— ) | N
Rain-Blo Ball Gum, 2100 per cin. 7.25
Rain-Ble Ball Gum, 180606 printed

PEF CAFPON . .sciivnniiansnsas i
Rain-Bio Ball Gum, 5550 per cin. B.75
Rain-Blo Ball Gum, 4300 per cfn. 8.85
Rain-Ble Ball Gum, 35350 per cin. B.85
Maltettes, 2400 per carfon ..... 040
1§ Cartons minimum prepaid on all

Leaf Brand Raln-Blo Ball Gum.

Adams Gum; all flavors, 100 ct. .45
Wrigley's Gum, all flavors, 100 ct. .45
Beoch-Mut, 100 . ...... ... A5
Hershey's Chocolate, 200 ct. ... 1.30

Minimum order, 15 Boxes; assoried.

CHARMS AMD CAPSULES. Write
for complete list. Complete line of
Farts; vpplies, Stands, Globes;
Brackefs.

Everything for the oparator.
One-Third Deposit; Balance C.0.0.

IMMEDIATE DELIVERY

VICTOR
PEN_VENDORAMA

Write for Beautiful Nlustrated
Circulaor and Prices.

Stamp Folders, Lowes! Prices, Write

NATIONAL VENDING
MEMBER macHine oisTRIBUTORS, Ine.

NORTHWESTERN

SALES & SERVICE CORP.

445 W, 3&th 51, Hew York N.Y, 10018
(212) LOngacre 4-6447

cal position to start routes and
sell them to operators.

¢ Financing is a greater prob-
lem today for operators and an
area where the distributor plays
an increasingly important role
in backing operators.

e Distributors are in a better
position to advise operators on
new items if the distributor has
tested them on his routes first.

* Even distributors that are
minimally involved in operating,
or not at all, often are required
to test new equipment—an op-
erating function.

* New locations are con-
stantly being developed, such as
recreation areas in high-rise
apartment buildings, and the
distributor learns of these new
possibilities sooner if he is in-
volved in operating.

* Distributors are in a logical
position to train new operators.

Bitterman was quick to note
that many operators try to buy
direct today, and related an
anecdote about an operator who
started buying a fast-selling
candy item.

“T'he operator called the com-
pany and told them he was a
distributor, Then he started buy-
ing two barrels and 10 cases
each week. When I contacted
the company, we bought 10 bar-
rels and 200 cases a week and it
soon became clear who the dis-
tributor was.”

Bitterman takes a positive
view of the industry, and his en-

EVERY LOCATION
a “PROFIT-LAND”

with
NORTHWESTERN

60

BULK-PAK

New 60 Bulk Pak builds profits
in supermarkets, drugstores, gas
stations, shopping centers—any
location! Operators all agree
BULK PAK delivers greater prof-
its because it vends nationally
adverlised merchandise—suitable
for all locations. Service costs
are held to a bare minimum.
lust pour merchandise in ma
chine—and take out the coins.

Location tests prove Bulk Pak
5 a #1 Money Maker. Wire,
write or phone for complete
details.

Nowhwesters

2864 East Armstrong St
Morris, Il
Phone: WHitney 2-1300

Bitterman & Son
Set Annual Party

KANSAS CITY, Mo.—Bitter-
man & Son, long-established
distributors of bulk vending ma-
chines and supplies, scheduling
the firm's annual open house
June 30. The affair, which at-
tracts more than 100 operators,
will begin at 10 am. at the
firm’s 4711 East 27th Street ad-
dress here.

A highlight of the event will
be displays of Northwestern
Corp. equipment, including the
new UFO rocket vending unit
and Northwestern's panel unit.
W. R. (Ray) Greiner, Northwest-
ern Corp. sales manager, will be
among those attending.

Bernard Bitterman, who owns
the firm along with his son Alan,
said there will be prizes “everv
hour on the hour.” Operators
from several neighboring States
normally attend the affair.

thusiasm is contagious. The
firm"s annual open house nor-
mally attracts over 100 oper-
ators from several surrounding
States.

“There's so much opportunitv
in this industry,” he said. “So
many operators drive past a
chain grocery store and see ma-
chines and assume every store
in the chain has been saturated.
This isn't so.

“Last week the manager of a
large Midwestern grocery chain
said most of his stores do not
have bulk vending machines."”

MNew Location

Bitterman is currently explor-
ing what he feels is another un-
tapped market in large high-rise
apariment buildings. “Most of
these have a recreation area and
can use up to 10 machines. 1
suggest two S-cent nut machines,
two 5-cent ball gum machines
and two 1-cent chiclet-type gum
machines as a basic setup in this
type of location,” he said.

Other suggested installations:

e Filling stations: 10-cent
cashew venders, 10-cent pistach-
io units and 5-cent ball gum
machines.

® Hamburger places: Chiclet-
type penny machines with two
or three pieces per vend (six or
eight pieces for 5 cents are too
many to conveniently pop into
the mouth).

¢ Hotels and motels: Nickel
nut machines, 10-cent cashew
machines, mixed nut units and
5-, 10- and 25-cent capsule
charm units (bowling allevs pre-
fer no gum machines because
gum can become stuck to the
alleys).

® Ice cream parlors: Jellv
beans and Boston beans in 5-
cent machines, iawbreakers at
5 cents and all types of candy.

help your heart fund

\

®

help your heart
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EDITORIAL

A Matter of Taste

America mourns the loss of the late New York Sen. Robert F.
Kennedy and the Rev. Dr. Martin Luther King. It is also a fact
that many persons in the U. S. and other nations around the world
will purchase pictures and save momentos of the late leaders. There
is, however, a point where the material objectives of purveyors of
these souvenirs encroach on good taste.

An announcement on the heels of Senator Kennedy's death
that a company is rushing production of Kennedy photo rings so
that vendors can “get their share of extra sales in their vending
machines” is crass commercialism of the lowest order, and so is a
similar sales flyer for “Martin Luther King Flicker Rings."”

When the sole thought of some industry leaders is to capitalize
on assassinations, the industry might well be ashamed of itself.

The bulk vending industry appeals largely to the whims and
fancies of children, who view the bulk trinkets as fun items. A

Martin Luther King Flicker Ring is not a fun item to be traded
with a friend for another charm in the “assassination series.”

For years, the industry has fought to bolster its image through
public relations. It's been a long, uphill battle. But the proliferation
of products such as these will surely nullify every effort to date.

New Equipment

LS. STAMPS
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Selectra—5Stamp Vender

The above is Model S67-3, one of four stamp venders available from
Selectra, Inc. It is 2214 inches high, 1914 inches deep and 13 inches
wide and weighs 49 pounds. Each Selectra cabinet has from one to
three independent, slide-out Selectra units. Each wunit is actually a
machine in itself and will dispense from one or two rolls and up to
10 stamps simultaneously from one coin. Selectra will supply a
replacement mechanism within 48 hours should service be necessary.
The machine can easily be set to dispense stamps at any desired price.

Coinmen In

The News

SAN FRANCISCO

Attending Wurlitzer service
schools at Masters Music Co., Chi-
co, Calif., the Wurlitzer Co. here,
and Simpson Music, Red Bluif,
Calif., were: Tex Aston, Bud Cart-
wright, Bob Williams, Elliot 'L;r-
mon and Joan Teats, Chico Music;
Walt Simpson, Ed Marshall, Simp-
son Music; Norm Young and Slim
Kimery, T&MN Music, and Bob
Davis, Cascade Music Co.

Others: Richard La Bue, R&S
Vending; Gary Stroh, Stroh Music;
Waldemar Geiger and Bert Rainer,
Federal Vending; Ed Engberg and
Jerry Fyffe, San Francisco Opera-
tors; Hank Entilisano, Wilson Mu-
sic; Bobby Shaw, Sierra Music, and
Tex Brown, J.T. Music.

The school, dealing with solid-
state amplification, was conducted
by Wurlitzer field service engineer
Leonard Hicks.

BARGAINS

KING'S One Stop

Psychedelic Pin-On Buttons §12.00 M
Rings for 14 Vending, 800 to bag 1.9%0

Filled Capsule Mines
All 250

per bam
S¢ Economy Mix .. ........... $3.90
5¢ De Luxe Mix .. _..... ...... 5.00
5 Ring MiIx .....-c.icoicunans 4.50
Tt Hipple ar Swinger ....... . B.00
10¢ Economy Mix ............. 7.00
10¢ De Luxe w/Lighter ....... B.00

25¢ Jewelry Mix, 1700 to basg V.10.D0

T.). KING & (0. inc.

2700 W. Lake St., Chicego, 111, 60412
Phone: 313/5313-2383

when answering ads . . .

Say You Saw It in
Billboard
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Vending News

TO PUSH QUARTER VENDING

Sidney Eppy Acquires Eppy Charms

LYNBROOK, N. Y.—Sidney
Eppy has become sole owner and
president of Ep dp}f Charms, Inc.,
the 3l-year-old manufacturing
firm founded by Sam, George
and Sidney Eppy. While Eppy
plans expansion in all price
ranges of charm items, he said
last week that the most promiis-
ing area is in quarter vending.

The firm’s manufacturing
plant in Leominster, Mass., con-
sists of 10 molding presses, three
vacuum metalizing chambers
and a mold shop. The plant en-
compasses 30,000 square feet, A
warehouse and shipping facility
here consists of 12,000 square
feet.

While placing added emphasis
on quarter vending items, Eppy
said: “The penny item is still an
important part of bulk vending.
Too many manufacturers have
run away from penny merchan-
dise.”

Eppy currently has the
Swinger Ring and a combination

of the Swinger Bead and Love
Link in its penny line of items,
The Swinger Bead is also being
used in a 5-cent capsule mix,
and the firm has four other
S-cent pieces among its most
promoted items,

In 10-cent vending, Eppy is
promoting a Cockermaimy
Tatoo capsule item that is pack-
aged three to a capsule. Auto
emblems, a dangling monster
Bat-Nik and a series of funny
faces round out this area.

In quarter vending, Eppy is
listing items such as necklaces,
pot-it beads, bracelets, rubber
animals, nail clippers, key chains
and pearl necklaces. A combo
bead with 32 pieces in a super
capsule is another item Eppy is
packaging for 25-cent merchan-
dising.

Eppy said that in the next 30
days he plans a tour of dis-
tributors in several areas of the
country.

Vending News Digest

2,000 Attend Candy Convention

BOSTON—The National Confectioners Association has elected
S. 0. Maquire, president; Fine Products Co., Inc., Augusta, Ga., as
board chairman. Robert L. Richards was re-elected president. Over
2,000 candy industry businessmen attended the association's recent

convention here.

More Than 60 NAMA Exhibitors Signed

PHILADELPHIA—More than 60 firms have reserved 20,000
square feet of exhibit space for the National Automatic Merchandis-
ing Association (NAMA) convention here at the Philadelphia Civic
Center Sept. 14-17. NAMA trade show advisory committee chairman
Ed Nieman has predicted all space will be sold out soon.

Expect 8,000 at NAMA Show

CHICAGO—Over 8,000 operator and vending industry business
people are expected at the National Automatic Merchandising As-
sociation (NAMA) convention and trade show in Philadelphia
Sept. 14-17. More than 160 exhibitors are expected. This will be
the first time since 1957 that the annual show has been held in
the East. The Philadelphia Civic Center offers 60,000 square feet
of exhibit area and facilities for all NAMA business meetings.

Dolly Madison to Add Vending Firm

LOUISVILLE—Dolly Madison Industries, Inc., is reported to
be acquiring eight companies, including U. S. Automatic Sales, Inc.,
Avenel, N, J., manufacturer of milk and ice cream vending machines.

NAMA 1968 Directory Released

CHICAGO—The National Automatic Merchandising Associa-
tion (NAMA) is now making available its 1968 directory of members.
The 92-page directory lists more than 2,000 firms and is available
for nonmembers at $25 per copy.

Canteen Earnings Up 32 Per Cent

CHICAGO—Canteen Corp. earnings increased 32 per cent for
the second fiscal quarter ended March 16, 1968, as compared with
figures for the same period in 1967. The sales gain was 7.5 per cent.
Second quarter sales amounted to $74,178,000 as against $69,021,000
last year., Earnings were equal to 27 cents a share as compared with
20 cents a share the year before. Earnings for the period were

$1,865,000 compared with $1,410,000 in 1967.

Government to Aid Canadian Vendors

OTTAWA—Canada finance minister Edgar J. Benson said the
Canadian government has recognized the “financial burden” of
operators forced to change coin mechanisms for the country's new
all-nickel coinage and will compensate vendors. The Canadian Auto-
matic Merchandising Association estimates it will cost £32 million
to convert Canada’s 500,000 machines. The government will pay
part of the cost of new mer:hamsms Benson said.

Cigaret Firms Continue Diversifying

NEW YORK—American Tobacco Co. is reported to be ex-
panding its nontobacco business through acquisition of Duffy-Mott

(Continued on page 60)
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SIDNEY EPPY, who recently as
sumed sole ownership, Eppy
Charms, Inc.

VENDING MACHINE SANITATION
was the subject being discussed
when the above picture was taken
during a convention of the
lllinois Public Health Association
recently. David E. Hartley, public
health counsel, National Auto-
matic Merchandising Association
(left), is explaining sanitation
procedures to delegates.

New

Products

Penny King

Penny King Co. has added
two new 5-cent mixes, one fea-
turing Wallaby, do-it-yourself
capsule animal, and the other a
collection of puzzles and tricks.
Also back in stock is the Giant
Dice for 10-cent vending, The
firm also has Link-It-Trinkets,
the hippie-type beads, for 1-cent
vending.

Modern Coin

Flatfoot Fluggie is a new item
from Modern Coin Manufactur-
ing Co. for 10-cent capsule vend-
ing, The item is available in five
colors. Modern Coin also has an
entry in the hippie-bead cate-
gory with its “S" shaped Hip
Hippies links for making neck-
laces, bracelets and belts.

ADVERTISING IN
HBD BUSINESSPAPERS
MEANS BUSINESS

www americanradiohistorv com

Calif. Senate to Act
On Cigaret Tax Bill

LOS ANGELES — The State
Senate has received a bill to re-
vise the formula for cigaret taxes
to cities. The bill passed the
Assembly by a vote of 68-2 last
week.

The new formula will provide
improved distribution, although
chartered cities will lose some
revenue, says Assemblyman
Frank Lanterman, author of the
bill.

It would provide for the allo-
cation of the cities’ share of cig-
aret taxes on the basis of one-
half on population and one-half
on taxable sales.

LOWELL W. PERRY, who has
been appointed vice-president,
personnel, Philip Morris, Inc. He
was formerly corporate labor re-
lations representative, Chrysler
Carp.

NIIIIII|W[$HIIN

model 6
BULK- ¥

Will not skip or
jam because of
specially designed
wheel and
housing.
Holds 1,000
individually

Iﬂﬁﬂ

DUBBLE BUBBLE
TAB GUM,
the mosl popular in bubble gum.
Wrappers include comics, forlunes
and premium redemplion.
Bulk loading.

1INGHAM
ending company

3 Second Awe, North, Birmingham, Als
Phone: Filirfar 47504

q""-l-p--—- pore

problem
advanm o

nr. eoea ™

you may find the answer to this
the most

operati
idea in hl-.trtlE vending —
the all new Victor —

SELECTORAMA®
77 88 GI]NSI]LE

:Eﬂr iﬂr ﬁm‘rlhr.rfnr 'I'nr lnlnrnmﬁm and

_VIUDIWIMP:

WILLIAM 5.

FISHMAN (left),
president of Automatic Retailers
of America (ARA), Philadelphia,
accepts the 32d annual Howard

C. Ford award of the Sales and
Marketinf Executives of Phila-
delphia from Robert K. Scharff,
chapter president. The choice of
ARA for making “the most out-
standing contribution in advanc-
ing the science of sales manage-
ment, selling and distribution'
was the first time a service com-
pany earned the honor. Previous
recipients included General
Motors, Eastman Kodak, General

Foods, Campbell Soup, U. S.
Rubber, Scott Paper, Proctor &
Gamble, General Electric, Honey-

well and Philco. More than BOO
industry and association leaders
attended the award dinner at the
Warwick Hotel honoring the food
service and vending manage-
ment company.

Get and hold
the best locations
with

Victor’s
Selectorama ®
Console

& DIFFERENT STYLES

-
Save 5004 to 7595 servicing time.
Unlock front door to fill & collect.

Write—Phone for information

LOGAN DISTRIBUTING, INC.

1852 W. Division 51, Chicage, 11l. 0622
Phone: (312) 486-4870

4 If your competition is j
giving vou location trouble . . .

SUPER 77 im
contale holds
175=V2 capsules

o
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TOP BONANZA!

JUKEBOX RECORD REPORT

For the week ending June 22, 1968

METRO MARKETS

Most plaved singles on jukeboxes in the 25
largest U, 5. metropolitan markets, based on play-
meter readings.

Wesks p— 'Hl::l-
ast This
WL:’I-{I: 1'”'!'“::-'!: cn':n Week '||I'I|lk Chart
1 1 Mrs. Robinson, Simen & Garfunkel,.......... 5 — & A Man Withou! Love, Engelbert Humperdinck. . —
Columbia 44511 Parrat 40027
— 2 This Guy's in Love With You, Herb Alpert..... —_ — ¥ ESMTESHS:';L;EEN:J 5th Dimension........... —
ALM 929 ou H
— Tak Giant Step, 1910 Fruitgum...... —
10 3 Yummy, Yummy, Yummy, Ohio Express....... 3 8 g:ﬂ";;h ;; iR Ll
Bdcieh 28 — 9 Folsom Prison Blues, Johnny Cash........ S
2 4 Honey, Bobby Goldsboro................c... 10 Columbla 44513
Unitad; Arfists- 50209 4 10 The Good, the Bad, the Ugly,
— 5 Master Jack, Four Jacks & a Jill........o0van - Huge Montenegro & His Ork & Chorus....... 3
RCA Victor 47-9473 RCA Victor 7423

We've put everythin
p g Tmr promising grflgzgemrd: D, W. Washburn Mon-
, Col 66-
UP TOF ees, Colgems

on the new Rock-Ola REGIONAL MARKETS

Ultra Phonograph...for _ :
e e dings
AI-I-' DUT ABBESSIBILIW! ?ﬁﬁrﬁ%ﬁ: mraf and urban fﬂt‘jﬂﬂ'ﬂh

Flip up the program dome and you'll see why the new

o o g0 ot - WEST COAST MOUNTAIN

“EASY VIEW”' PROGRAMMING

Everything up-top. No stooping, squinting, reaching. Weeks Weaks
Hinged program holders flip down for fast title changes. Jost This Rl | J - P
Magazmrﬂ h::s Elﬂ;lydwslh]; I'l?ﬂﬂf? mdl:-::amr r:um Il 3 1 This Guy's in Love With You, Herb Alpert.... 2 1 1 Mrs. Robinson, Simon & Garfunkel........... 2
on lop lor [aster loading. HSIEF1 or ]Jﬂ}'lEl"E_'p. O0—d ARM 979 Columbia 44511
controls grouped together, up-top, in one location. — 2 Honey, Bobby Goldsbore.............. ..., 7 — 2 This Guy's in Love With You, Herb Alpert..... -
United Artists 50283 AEM 729

FLI F-Tﬂ'P SERVICING : — 3 A Maon Without Love, Engelbert Humperdinck. . — — 3 Turn Around, Look at Me, Yogues. .. ... ... .... —
Selection panel at eye level. Album price changes made Parrat 40027 Reprise 0686
with electrical clips so they can’t be accidentally changed. — 4 5She's a Heartbreaker, Gene Pitney.......... — 2 4 Yummy, Yummy, Yummy, Ohio Express....... 2
Up-top credit unit and free-play buttons. Musicor 1306 Buddah 38

1 5 H Comes the Judge, Shorty Llong......... 2 — 5 The lock of love, Sergic Mendes & Brasil "66. . —
NEW PROMISE OF PROFITS igib i o S e | ABM 924

New, lighted animation, brilliant colors and sleek aluminum
trim to keep the ‘‘action” going. New top-design ends
spillage. Dollar bill acceptor, automatic tamper-proof coin
counter and single cash box for coins and bills.

| Most promising new record: Kansas City, Brenda Lee,
Decca 32330

The new 160-play Ultra Model 437 plus its 100-play wver-
sion, the new Centura Model 436...and the modestly ( 'ENTRAL SOUTH
priced, compact 100-play Princess Deluxe Model 435. ..
make ROCK-OLA the only manufacturer that covers
: T Werks
all locations, large or small, for maximum take. . “';f* Last This e
Week Week Chart Weok Week Chart
e 1 This Guy's in Love With You, Herb Alpert..... — - 1 Licking Stick, James Brown & the
ALM 929 Fomous Flames .........cococumvcinvanmnnns -
— 2 Mony, Meny, T J & Shondells. ... .. - King 6164
H::;:“H ;;EH YNy e gl 5 2 Mrs, Robinson, Simon & Garfunkel........... 2
Columbia 44511
2 3 :U:il'ldmr: ,.:;mmh Yummy, Ohio Express....... e — 3 Tighten Up, Archie Bell & the Drells......... —
1 4 HL:,-. :.uh1nmn Simon & Garfunkel 9 ANEIHE 61
C I' bi 445i1 """""" — 4 (You Keep Me) Honging On, Joe Simon....... -
5 Tighten Up, Archie Bell & the Drell Sovier) Slags. 7, 2000
= ﬁ'ﬁ “H" ?z}s il BRI v T |l — 5 ©Oh Baby Mine, O. V. Wright..........0.000. -
i Back Beot 591
Mast promising new record: Understanding, Ray Most promising new record: It Should Have Been
Charles, ABC 11090 Me, Gladys Knight & the Pips, Soul 35045
Weeks Weeks
Last This an Last This an
Week Week Chart Week Week Chart
5 1 Mrs. Rebinson, Simon & Garfunkel........... 2 1 1 Honey, Bohby Geldsbere. .. ... ... ... ... 2
i Columbia 44511 United Artists 50283
_ ULTRA 1 2 Honey, B-ubh'i_.r Galdsbaro. . ... 00 e | = 2  Beautiful Marning, Rasenls: ool v et .3
: . Model 437 United Arfists 50283 Atlantic 2493
Look to 160 play — 3 Tighten Up, Archie Bell & the Drells,........ - — 3 A Man Without Love, Engelbert Humperdinek. . —
Atlantic 2478 Parret 40027
3 4 Yummy, Yummy, Yummy, Ohio Express....... 2 — 4 Cab Driver, Mills Brothers. ..... ... ... -
# Buddah 3B Dot 17041
" |l — 5 Master Jock, Four Jocks & o Jill............ , — — 5 Moeny, Meny, Tommy James & Shondells. .. ... -
RCA Victer 47.9471 Roulette 7008
All-out, all the way, for profits! Most promising new record; Let Yourself Go, Elvis || Most promising new record: Vallev of the Dolls,
' Y P Presley, RCA Victor 47-9547 King Curtis & His Kingpins, Atco 6382

Rock-0la Manufacturing Corp., 800 North Kedzie Avenue, Chicage, IWinois 60651
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All -Tech Expansion Marks Leisure -Time Product Success

HIALEAH, Fla.— All-Tech
Manufacturing, the leisure-time
product division of All-Tech In-
dustries, “is enjoying tremendous
success and we're looking for-
ward to a substantial increase
in sales in the coming year."

This bright picture was pre-
sented by vice-president Aaron
Goldsmith, who heads the
leisure-time product division.

Goldsmith explained All-Tech’s
structure:

ALL TECH's Grip Test machine,
one of many leisure-time prod-
ucts the Florida company is
marketing. The unit features a
multi-color dial and two bells set
to ring at low and high stages.
It is a nickel game.

“All-Tech is a publicly held
company, incorporated since
1953. We began with the manu-
facturing of coin-operated kid-
die rides and introduced billiard
tables in 1963,

“During the past year, All-
Tech has acquired six com-
panies, which are competely
separate from this operation.
Justin Goldsmith, my father, is
now president of this conglom-
erate—All-Tech Industries, He
has divorced himself from the
original All-Tech manufacturing
operations.”

With six recently acquired
companies are Republic Metals
Co, and Lead Fabricators, Inc.,
Brooklyn; Alsop Engineering
Corp., Republic Seitz Filter
Corp, and F. R. Hormann Co.,
Milldale, Conn,, and Edward L.
Sibley Manufacturing Co., Ben-
nington, Vt. These companies
are engaged in the production
of nonferrous alloys, industrial
filtration systems, precision com-
ponents and hardware.

“All-Tech Industries employs
more than 400 persons, and the
leisure-time product division,
which I am now in charge uf,
employs about 200,” said Gold-
smith, “Here in Hialeah, we
have eight buildings which cover
approximately 106,000 square
feet. We're negotiating for an-
other warehouse which would

.,‘!E_d_u_.i.

ALL-TECH'S woodworking and cabinet manufacturing plant.

By RON SCHLACHTER

provide 130,000 square feet.

“Last year, we shipped 3.8
million leisure-time products,
and we're hoping to increase this
number in 1968, We're shipping
presently at a higher rate than
last year. We manufacture the
complete item. All of our prod-
ucts are manufactured from start
to finish in our facilities,”

Pool Tables

More than 75 per cent of All-
Tech's total sales for 1967 were
in pool tables, Goldsmith ex-
plained: “We manufacture coin-
operated tables, home tables and
professional tables, in addition
to coin-operated kiddie rides and
other products such as hand-
grip machines.

“Our newest coin-operated
table is the Diplomat. What's
unique about it is that it can be
recovered on location without
taking the slate out. The Diplo-
mat has been on the market four
months.

“Another new product is the
Gold Crest, a coin-operated
fiberglas table, We are the only
manufacturer that makes fiber-
glas tables. The unigue feature
is that it never grows old. It
can be out for years and never
wear out—ijust put on a new

cloth.
Outdoor Table
“Presently we're developing
(Continued on page 60)

ALL-TECH'S NEW DIPLOMAT can be re-covered on location without
removing the slate. The cloth is laid down, feather strips are inserted
on four sides and adhesive is applied on pockets only. No staples are
involved. The Diplomat is available in wood-grained mica or white or

black Fiberglas in all sizes.

ROBERT

vice-president.

AARON GOLDSMITH,
dent.

DESCHAMP, executive

vice-presi-

Cinebox Converted To

PEEP SHOWS

e

Be the First In Your
Territory With the

HOTTEST
Money-Maker Ever

Exclusive Rowe AMI Distributor
Eo.Po. - 5. Jersey - Del. - Md. - D.C.

HAVID ROSEN ine

B55 M. BROAD ST, PHILA., PA '912]
Pheme: 1215 CEnter 2-2900

All Machines
Ready for Locafion

Rock-Ola 1468 3 95.
AMIG 120 75.
AMIG 200 \ 95.
AMIH 120 110.
AMI Continental 2-100 165.
AMI JAL 265.
CC Champion Rifle 150,
Harvard Metal Typer 195.
AMI 100 & 200 Sel

Wall Boxes 15. ea.
Seeburg 200 Selection

Wall Boxes 20,

Like New AMI Phono-View 395.
National/Candy with Gun . 225.
50-50 2 Player .215.
Texas Ranger 325.
Bally Fun Cruise 165.
Bally Beauty Queens 185.

Cable: LEWIO
Call, Write or Cable

lg'#dan [;"Q Distributing (o

Exclusive Wurlitzer Duleibulor
1311 N Cupl'rc:[ .ﬂ.w_
Indianapolis, Ind
Tel: MElrose 5-1593

ADVERTISING IN
BUSINESSPAPERS

of acquiring another warehouse which would provide 130,000 square

facilities are illustrated in the above
rhutugmphs of the cabinet assembly plant. The firm has eight build- feat
ngs covering approximately 106,000 square feet and is in the process
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Proven Profit Maker!

| g,
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CHICAGO COIN’S

CARNIVAL

RIFLE GALLERY

with
SYNCHRONIZED
SOUND-
GUN FLASH-

GUN RECOIL!
Oscillating Spinning Targets

Mirs
of
PROVEN CHICAGO COIN MACHINE DIV

S/ CHICAGO DYNAMIC INDUSTRIES, inc

]Hl |Fey W DeyEELEY BLWO, CRICACS, ILLNOYE sb&1d

All Billboard Articles
Are Available as Reprints

Vending News Digest

e Continued from page 57

Co., a New York food processor. A bid to purchase all outstanding
shares of Duffy-Mott expires June 28. Nontobacco business now
accounts for 23 per cent of American Tobacco's total sales. The
firm owns Sunshine Biscuits, Inc. The percentages of nontobacco
business by other major cigaret firms: R. J. Reynolds Tobacco Co.,
12 per cent; Liggett & Myers, Inc., 25 per cent; Philip Morris, Inc.,
18 per cent; Lorillard Corp., 5 per cent.

Much Interest in Strickman Filter

NEW YORK—The much-discussed cigaret filter invented by
Robert Strickman is now in use by two Canadian manufacturers,
and a U. S. firm, Hooker Chemical Co., has been licensed to
produce the chemical material used in the device. Rothman's of
Pall Mall Canada, Ltd.,, and Imperial Tobacco Co. are the only
cigaret makers currently authorized to use the filter. American
cigaret makers are said to be studying carefully the sales success
of the Canadian brands using the device,

Northwest Vendors Set Meeting

CHELAN, Wash.—The Northwest Automatic Retailers Council
is scheduled to hold its annual meeting here June 21-23 at Campbell's
Resort Motel. Committee meetings, election of officers and social
activities are among items on the agenda.

Operators everywhere report:

FischerTables

Make ordinary locations look good!
Make good locations look fantastic!

THE EMPRESS SERIES
Model 105-D 105"x 59"
Model 92-D 91"x52"

Available in: Walnut-grained
finish. Luxuriously styled and
precision crafted throughout
to please even the most
serious players. Durability
designed to provide many
exira years of usea.

That's because Fischer tables have what it takes
—solid quality throughout, advanced features
and service problems a thing of the past. So to
get the most out of your locations, take a tip
from the boys who know—check FISCHER!

" M/Sﬂr your Distributor or write for further information and prices.
’M MANUFACTURING CO., INC., TIPTON, MO. 65081
60

THE REGENT SERIES
Model 101-D 101" x 657°
Model 91-D 91" x 52
Model B6-D B4  x 48"

Compact campaniaon to
Empress ling Long-lived
beauty of Walnut -look wvinyl
high-lighted by chromo

plated cast pocket fittirgs

Exclusive Fiecher Feature

WEDGE-LOCK

and Cushion assembly

12 unit-lock elamps replace more than 18 YEARS
50 wood screws .. Wedge-lock cushions 8 OVEN
lacks rop rail, pleylield and frama OF PR
togather i & ssngle, perfectly rigsd unil: SUPERIORITY

= e
www americanradiohistorv com

A, J. (BART) BARTHOLOMEW. He
was host to a recent service
school at Wurlitzer's San Fran-
cisco sales offices, 154 S. Van
Mess Avenue. Leonard Hicks
conducted the classes. Some of
the service personnel attending
were Stan Van and Stan Cantalli,
A-1 Music, Oakland, Calif.; J. S.
Stevenson, Stevenson  Enter-
prises, Oakland; Ronald Clark,
Stan Tessler Music; Oakland, and
Jim Dawes. From San Francisco,
Stu Brickley, Bob Shamback and
Steve Stephenson, Wurlitzer Co.;
Jerry Pyffe and Ed Engberg, Earl
Jackson, H. F. Thompson and
D. E. Watts. Also attending, Dale
and Ernie Andrus, Hawthorne,
Nev.: D. L. Grath, Herbert and
John Haymen, Hayward, Calif.,
and Joe James and Kenneth
Jcarl?fes, James Music, Merced,
a L]

Coming
Events

June 21-23—Northwest Auto-
matic Retailers Council, annual
meeting, Campbell's Resort Motel,
Chelan, Wash.

June 22-23—Kansas Amusement
and Music Association, Lawrence.

July 26-27—Montana Coin Ma-
chine Operators Association, board
and election meeting, site to be
announced, Helena.

Aug. 25-26—South Dakota Mu-
sic & Vending Association, regu-
lar meeting, site to be announced,
Aberdeen.

Sept. 13-15—Illinois Coin Ma-
chine Operators Association, an-
nual meetingg Leland Hotel,
Springfield.

Sept. 14-17—National Automat-
ic Merchandising Association, an-
nual convention and trade show,
Convention Hall, Philadelphia,

Sept. 15-16—MNational Vendors
Association, board meeting, Frank-
lin Motar Hotel, Philadelphia.

Oect. 11-13—Music Operators of
America, 18th annual convention
and trade show, Sherman House
Hotel, Chicago.

MNov. 20-22—Music Operators of
Virginia, annual convention, Hotel
Roanocke, Roanoke.

All-Tech Marks

Leisure-Time
Product Success

e Continued from page 59

an outdoor table. This will be
made of fiberglas, reinforced
with steel. It will be made to
withstand all types of weather.

“As for other types of prod-
ucts, our arm wrestling machine
is a new addition to our hand-
grip machine. Both are made
exactly the same and are made
to sell to operators. They are
economical and require little
service.”

All-Tech has its own engineer-
ing department which is con-
stantly researching products.

JUNE 22, 1968, BILLBOARD
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TAPE TAPE
5 PACKAGES . PACKAGES
| STAR PERFORMER—LP's on chart 15 weeks AVAILABLE 3 o Awarded RIAA seal for sales of PYNRABLE
a £ E or less registering greatest proportionate T = t ==%1 1 Million dollars at manufacturer's -l
§ 2 - upward progress this week, B g & o 85 level. RIAA seal asudit avallable w
= % < a E NA Mot Availabla o E E g x* E and optional to all manufacturers, -
252 THEER R 53| §
5 5 @ T F =T ' 2| o
g E = 3 E ARTIST — Title — Label & Number & E S E e ﬂ‘.; = 3 = ARTIST — Title — Label & Number a :i*' S o
15 1 | SDUNDTRACK—The Gradusts NA 6 81 42 GARY PUCKETT & THE UNION GAP—Young Girl NA| NA
@ Columbia (No Mono); 05 3180 (5) * Columbia (No Mono); C3 9664 (5)
5 45 43 JUDY COLLINS—Wild Flowers
§ 2 2 SIMON & GARFUNKEL—Bookend NA 2
@ i 95;? {1} 32 49 M nl::;:'uq:m;—mm E':Isd?m;-li;t mF il
en niis, ra
7 3 3 L-I'EHE HELFEIIT & THE TUUANA BRASS—The Beat Scepter SRM 565 (M}; SPS 565 (5)
2 Brass PS—G :
ABM {No Monol, SP 4146 (5) ol mn.'ﬂLIE (Na mﬂﬂs”ﬁz (5)
7 4 4 MONKEES—The Birds, the Bees & the Monkees NA | NA | NA 46 EXPERIENCE—Axis: Bold as Love
@ Coclgems COM 109 (M); COS 109 (3) 0. 48 IIHRLFEIH?IE&EMMM; RS 6281 (5)
10 5 5 BOBBY GOLDSBORO—Honey NA 9 47 47 STEVIE WONDER—Greatest Hits NA | NA
United Artists UAL 3542 (M); UAS 6442 (5) Tamla (No Mona); 282 (§)
16 7 6 SERGIO MENDES & BRASIL '66—Look Around 18 50 4 SOKEY ROBINSON & THE MIRACLES—Greates
? ASM (No Mono); 5P 4137 (5) . Tomla .IHE Mono); TS 280 (5)
{T?'l_'r 44 9 JIMI HEHD‘H': EXPERIENCE—Are You EI.PE"EHEE[' 31 46 49 LETTERMEN—"And Live" MA HA | MA
= Reprise (No Mono); RS 4241 (5) f'l'-‘[hl"l T 2758 (M); 5T 2758 (5)
@ 85 6 & SIMON & GARFUNKMEL—Parsiey, Sage, Rosemary & NA 12 26 50 GLEN MHFBELL—H% Little One NA NA
{I‘ITE Capitol (No Maong); 2878 (5
Dléwibi CL 2963 (W5 39093 11 52 51 RAY CHARLES—A Portrait of Ray
i 25 11 8§ m?‘“?ﬂ;ﬁﬂ: Gggrsﬂ i ABC (No Menoj; ABCS 625 (5)
tco 33- ! z
33 63 52 SOUNDTRACK—Camelot
19 10 10 H“ﬁﬂ I’ﬂHI;TEHEEH?ISin I;Hmm ".F.IT?SHELEI:II NA | HA Warner Bros.-Seven Arts (No Mono); BS 1712 (5)
Dollary. ) kot 8 fewe Dollars Mo, . The: 000k, 16 57 53 RAMSEY LEWIS—Up Pops
the Bad & the Ugly” Lader LF 799 (03 175 399 (5
RCA Victor LPM 3927 (M); LEP 3027 (5) 10 41 54 Ic Long Time Comin’ NA | NA
20 12 11 SOUNDTRACK—The Good, the Bad & the Ugly NA Columbia (No Meno}; CS 9597 (5)
United Artists UAL 4172 (M); UAS 5172 (3] '?@ 171 54 55 SOUNDTRACK—The Sound of Music TR [T
18 & 12 ARETHA FRANKLIN—Lady Soul 2 RCA Victor LOCD 2005 (M); LSOD 2005 (S5)
Aflantic 81F& (M); 5D B17S (5) 15 40 56 THE MILLS BROTHERS—Fortuosity
11 14 13 LETTERMEN—Goin' Out of My Head NA NA | HA Dot (No Maono); DLP 25809 (5)
CApRGL, e SIS T % 4 8 57 DEAN MARTIN—Greatest Hits Vol. 1 NA
12 16 14 BILL COSBY—To Russell, My Brother, Whom | Reprise (No Mona); RS 6301 (§)
Slept With NA | NA
Warmer Bros. Seven Arts (No Monal; WS 1734 (5) M s B &3 oo
28 15 15 PAUL MAUR'AT & HIS ORK—Blooming Hits 17 55 53 ELVIS PRESLEY—Elvis' Golden Records, Vol. 4 NA | NA | NA
@ Philips PHM 200-248 (M); PHS 600-248 (5) RCA Victor LPM 3921 (M); LSP 3921 {S}E
* 6 19 16 RICHARD HARRIS—A Tramp Shining * 8 71 G0 WES MONTGOMERY—Down Here on the Ground
Dunhill {Ne Mono); DS 50032 (§) ARM (No Maono); LP 3005 (5)
11 13 17 NANCY SINATRA/LEE HAZLEWOOD—Nancy & Lee 0 58 61 OTIS REDDINE—History of
Reprite (No Maono); RS 6273 (S Volt 418 (M); 5 418 (%)
9 18 18 DIANA ROSS & THE SUPREMES—Reflections NA | NA 19 60 62 UNION GAP FEATURING GARY PUCKETT—Woman NA
Motown (No Mono); 645 (5) Woman ¢
12 21 19 SOUNDTRACK—Bonnie & Clyde Columbia CL 2812 (M); C5 9512 (5)
Warner Bros.-Seven Arts (No Mono); WS 1742 (5] 21 64 63 SOUNDTRACK—Walt Disney Presents the Story NA | NA
16 24 20 DIONNE WARWICK—Valley of tha Dolls & Songs of the Jungle Book
Scepler (No Mono); SP5 588 (5) Disneyland 3948 (M); 5T 3948 (%)
18 17 21 ED AMES—Sings “Who Will Answer” and Other NA | NA 41 65 G4 VANILLA FUDGE
Songs of Our Times Afco 33-224 (M); 5D 33-224 (5)
RCA Victor LPM 391 (M); LSP 3961 (S) 11 53 65 BLOOD, SWEAT & TEARS—Child Is Father to the Man NA | NA
26 22 22 GLEN CAMPBELL—By the Time | Get to Phoenix NA Columbia (No Mana); €5 9619 (S)
Capital T 2851 (M); ST 2851 (5] 16 61 66 BLUE CHEER—Vincebus Eruptum
* 8 32 23 TINY TIM—God Bless Philips PHM 200-264 [M); PHS &00-264 (5)
Reprise (No Mono); RS 6292 (5) 16 73 67 GLEN CAMPBELL—Gentle on My Mind NA HA | NA
12 28 24 IRISH ROVERS—Unicorn Capital (No Mono); ST 2809 (5)
Decca DL 4951 (M); DL 74951 (5) *, 9 79 68 BOX TOPS—Cry Like a Baby |
39 25 25 DIANA ROSS & THE SUPREMES—Greatest Hits Bell (Mo Mano); 6017 (S}
Matawn (Me Mono); M3 2-683 (5] 18 56 69 ULTIMATE SPINACH
11 29 26 JOHNNY MATHIS—Love Is Blue hA MGM (No Mana); SE 4518 (S)
Columbia (No Mono); CS 9637 (S) 14 72 70 VIKKI CARR—Vikki NA [NA | NA
m 69 27 27 SIMON & GARFUNKEL—Sounds of Silence MA Liberty (No Mono); LST 7548 [5)
s Calumbia CL 2469 (M}; C5 9269 (5] 32 67 71 ARLD GUTHRIE—Alice's Restaurant
8 20 28 MOBY GRAPE—Wow NA | NA Reprise {No Mono); RS 6267 (5)
Columbia (No Mona); CXS 3 (S) 15 66 72 MOTHERS OF INVENTION—We're Oniy in It for the
* 11 36 29 CLAUDINE LONGET—Love Is Blue Money
ABM (No Mono); 5P 4142 (5) Verve (No Mono'; Vé-5045 (5)
@ 66 35 30 DOORS 11 78 73 EDDIE HARRIS—Electrifying
- Elektra (No Mona); EKS 74007 (5) Atlantic 1495 (M); SD 1495 (5)
@ 119 31 31 SOUNDTRACK—Dr. Zhivago 9 77 74 SPANKY & OUR GANG—Like to Get to Know You
MGM (Mo Mana); 15E-85T (5) Mercury (Mo Mono); SR 61141 (S)
27 30 32 BEATLES—Magical M Ti MA 80 75 75 TEMPTATIONS—Greatest Hits
@ Capitel WAL 2835 (M); SMAL 2835 (5) = Gordy (No_Mana); 919 (S)
271 76 HERB ALPERT & THE TIJUANA BRASS—Ninth
14 33 3 0TS REDDING—The Dock of the Bay @ AR Ty
NA 21 B0 77 SOUNDTRACK—Valley of the Dolls
R Y Yy PR Bt P
17 37 35 ESS ' 26 69 78 [LALO SCHIFRIN—Music From Mission Impossible
'HELEEEE}?EE;&MTE“ . a Dot (No Mano); DLP 25831 (5) _
22 3 37 E;H”n;:ﬂ;:h ::ﬂ:“ :-Islrdi NA MGM [No Mono); SE 4537 (5)
ann rwes argin CHAM RS— MNA
@ Columbia CL 2804 (M); CS 9604 (5) 19 6 = [n|ulmE|;'E EHLH:_?J.I-:EE;M“ Eglq;;:mfﬂlllas Come
19 33 38 RAY CONNIFF & THE SINGERS—It Must Be Him NA 38 87 Bl WES MONTGOMERY—A Day in the Life
Columbia CL 2795 (M); C5 9595 (5) = AEM [No Monp}; 5P 3001 (5)
5 42 39 TEMPTATIONS—Wish It Would Rain NA [ NA 17 74 82 MANTOVANI & HIS ORK—Mantovani Touch
Gordy (No Mona); 7072 (5) London LL 3526 (M); PS 528 (5)
5 43 40 MAMAS & PAPAS—Papas & Mamas @ 54 83 &3 ENGELBERT HUMPERDINCK—Release Me
Dunhill {Ne Mono); DS 50031 (5) Parrot PA 61012 (M); PAS 71012 (5)
8 23 41 ASSOCIATION—Birthday NA * 4 106 B4 RAY CONNIFF & THE SINGERS-—Honey NA
Warner Bros.-3even Arts (No Mono); W5 1733 (3] Columbia [No Mono); C5 98661 (5}
Compiled from National Retail Steres by the Music Popularity Chart Department and the Record Market Research Department of Billbaard. cn“ﬁ“ued on Pugﬂ 53 '
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‘Wayne’s ‘Dféams’ is a reality thanks to
an avalanche of air play on key stations:

&
v KJRB - KTKT- KISN : KEED - KFJZ - KELP - KQEO - KENO - KCBQ - KOIL - KAFY- KUDE - KMEN - KACY " |
KFXM - WSB - WQXI-F ' WWDC¥WCAO - WBAL : WCBM : WRC - WMAL - WDRC -WRKO -WHDH-WEIM |
WAAB ~-WORC - WCOP*WIND -WGN - WMAQ - WLS : WCOL - WING - WKRC -KLIF - KVIL -WFAA- KR .
WRR-WBA-KNUZ " ch_-KXfJL « KIMN -WW] - WXYZ -WJBK - KMPC - KF1- KGIL : KBIG - KER A
KDAY: KDEF - WMPS “WINZ - WIOD : WME] - WHOO - WRIT: WOKY . WTIX - WSMB - WOR-FM >
WCBS-FM - WNEW-WGLE-WNBC - WMCA .-WIP - WPEN -WMMR: WNAR : KJR - KOL - KVI =«
KH] - KIRO - KONO : KING - KSND : KEX - KGW : KSD - KSHE - KMO;&'WSHB - WHBQ :WBAP j
and a preferred pick from The Gavin Report.

The original hit version of

Dreams Of e Yo
The Everyday Hgésewif

K-13955

"'i.

:

-
L t i
°

MGM
RECORDS :
MGM Records is a division of Mutm-[iul-r.[wyn-w:-r

Uy
A,

-II.,‘.‘.;.
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TAPE
3 PACKAGES
i . Awarded RIAA seal for sales of AVAILABLE
E 5 FFLFS 1 Millien dollers af manufacturer’s "
£ E 5 = &7 level. RIAA seal avdit available w
= R T and ogtional te all manufacturers.
5 5 & = A1HE
A — ol
= - = = - 5 I
CONTINUED FROM PAGE 61 S B I e il AL
24 127 121 MNANCY SINATRA—Movin' With
Reprise (No Mono); RS 6277 (5)
6 122 DEAN MARTIN—Welcome to My World
8y Pm @ A 12 Reprise (Mo Mono); RS 4250 {51:‘. -
% STAR PERFORMER-LF's on chart 15 weeks AVAILABLE & I uz 123 I-,'LE[.IE Now My E,,;T E: 0.
F g =2 e o ke R E | ABM (No Mono); SP 4114 (S)
= : % g NA Hot Available 31 118 124 TURTLES—Golden Hits
= s & g E E = @ White Whale WW 115 (M); WWS 7115 (S)
[ ] 3 s
E = - i 2 159 125 TOM JONES—Fever Zone
g ..E-. ; o | E ARTIST — Title — Label & Number @ | W g & * Parrat (Ho Mong); PAS 71019 (5)
85 ANDY WILLIAMS—Hone MA | MA [ NA | NA 45 128 126 YOUNG RASCALS—Groovin'
* " Columbia (Mo Mona); Eﬁrﬁﬂ () Atlantic B148 {(M); 50 8148 (S)
NA
27 8 86 ENGELBERT HUMPERDINCKThe Lost Walt 208 137 127 ORIGINN O seat (s cos 2001 (9
“ =
i 128  JIMMY SMITH—Greatest Hits MA [NA [NA |NA
4 92 &7 MNANCY I'llillelH—Easu; 29000 (5 NA| NA = j Blue Note (Mo Mano); BST 85901 (5)
ol B e 1 SO @@ 163 123 129 HERB ALPERT & THE TUUANA BRASS—
14 88 B8 |RON BUTTERFLY—Heavy Whipped Cream & Other Delights
Afco LP 33-227 (M); 5D 33-227 (5) ” A&M (No Mano); SP 4110 (5) )
89 TRAFFIC—M NA | NA | NA 18 125 130 EDDY ARNOLD—Everlovin' World of NA | NA | NA
B 0 United Arn:'uFﬂﬂ“z!Lm (Ml; UAS 8851 (5) RCA Victor LPM 3931 (M); LSP 3931 (S)
66 90 90 ANITA KERR/ROD McKUEN/SAN SEBASTIAN STRINGS ® 0% 130 IRk SERGDGMEINES & BRIl
—The Sea - 2
Warner Bros.-Seven Arts (No Mono); W5 1670 (5) 8 138 132 MOODY BLUES—Days of Future Past MA | NA
Cadet (No Mono); LP 804 (5) @ 122 131 133 HI% EﬂEB;f—Ig a Wﬂh F?Enymgalq:whsﬁligl;}}; ©
= ArNET BIoOs.-a2VEN a naj;
B BN e M ey ot T 28 133 13 BOBBY VINTONPlease Love Me Forever WA |
- Pic 1
: 33 94 53 MAMAS & PAPAS—Farewell to the First Golden Era 5 0PS—R i
@ Dunhill (No Mono); DS 50025 IIS'.I 9 136 1?5 Fuﬂli"-EtuIrn {No hfuancl:nl;l uﬁugdﬂ (5}
* 2 160 94 JOHNNY CASH—At Folsom Prison MA |NA |NA | NA @ 127 134 136 ORIGINAL CAST—Man of La Mancha
Columbia (No Mono); CS 9639 (S) d.L Kapp KL 4505 (M); KS 5505 (5)
95 RS—5 13 120 137 RAYMOND LEFEVRE & HIS ORK—Soul Coaxin' NA
@ % 9 I“"ELHH {H:“El:mg?!:xg 74014 (5) 4 Cormers of the World (No Mono); FCS 4244 (3)
——— 1 138 N—U
17 97 96 VANILLA FUDGE—The Beat Goes On il EIhEuEIIh!I:FrfE!!«?M Plﬂghlgﬂh& Eg‘;agtmn (5)
Afee S0 G S0 B 0 36 122 139 VIKKI GARR—It Must Be Him NA
59 98 %/ CREAM—Fresh Liberty LRP 3533 (M); LST 7533 (S)
Afco 33-206 (M); 5D 33-206 (5) I 6 135 140 JAMES BROWN & HIS FAMOUS FLAMES— NA
27 95 98 TEMPTATIONS—In a Mellow Mood | Ei:_lt the Feelin'
Gordy (Mo Mong); 924 (5) = King (No Mono); 1031 (5)
s i MA | MA | NA | NA 33 149 141 WILSON PICKETT—The Best of
18 9% 9 umﬁ?‘, ':HE::‘TME;?E{ET";];E, t?;,' T T atiantic BIS1 (M) SD 8151 (8)
3 105 100 DELFONICS—La, La Means | Love You 20 A8 0 INES NONTRAWERY.—The Rer o1
Fully Graove (o Mono); LP 1150 (5) - 20 121 143 BEE GEES—Horizontal
@ 59 100 101 ANDY WILLIAMS—Bom Free NA Aten 33-233 (M); SD 33-233 (5) o i
Columbia CL 2680 (M); C5 9480 (5) 11 | 38 111 144 MARVIN GAYE & TAMMI TERRELL—United
@ 59 108 102 BILL COSBY—Revenge oY Tamla (No Mono); T5 277 (5)
Warner Bros.-Seven Arts (No Mono): WS 1891 (5) & 32 144 145 RANDY WILLIAMS—Love Andy NA
w 2 158 103 EDDY ARNOLD—The Romantic World of NA | NA | HA = _Columbia CL 2786 (M); C5 9586 (5)
RCA Victor LPM 4009 (M); LSP 4009 (5) 13 145 146 PAUL MAURIAT ORK—More Mauriat
* 3 152 104 HUGH MASEKELA—Promise of a Fulure NA Philips PHM 200-226 (M); PHS 600-226 (5) B |, Y
Uni (No Mono); 73028 (S) 14 148 147 PERCY FAITH HIS ORK & CHORUS— NA
16 102 105 BEACON STREET UNION—Eyes of the For Those in Love
MGM (No Mono); SE 4517 (5) Columbia CL 2810 (M); €5 9510 (5)
16 91 106 STEPPENWOLF 5 153 148 PERCY SLEDGE—Take Time to Know Her
Dunhill {No Mono); DS 50029 (5) Atlantic B1BO (M); SC B180 (5]
10 68 107 TOM RUSH—Circle Game 5 142 149 ARCHIE BELL & DRELLS—Tighten Up
Elektra (No Mano); EKS 74018 (5) Atlantic (No Mono); SC B181 (5) ]
® 141 119 108 HERB ALPERT & THE TIJUANA BRASS—Going Places I 25 155 150 BURT BACHARACH—Reach Out
AGN [No Mang); 5P 4112 (5) e ASM LP 131 (M); A&P SP 4131 (5) .
6 110 109 TROGGS—Love Is All Around NA 22 163 151 SIMON & GARFUNKEL—Wednesday Moming, 3 AM |NA | NA | NA | NA
Fontana (Mo Mono); SRF &7576 (5) Columbia CL 2249 (M]; C5 9049 (5)
@ 31 109 110 MONKEES—Pisces, Aquarius, Capricon & Jones, Ltd. NA | NA 4 156 152 FLIP WILSON—You Devil You NA
= Colgems COM 104 (M); EDS 'lf.:l.l (5} _ § - .llltar:hr.: {Hu Mana); 54: BI7® :53
8 70 1II REV. MARTIN LUTHER KING, JR.—I Have a Dream |NA |[NA |NA|NA 3 150 153 DR. REV. MARTIN LUTHER KING, JR.—In Search of |NA |NA|NA|NA
20th_Century-Fox (No Mono); TES 3201 (5) Freedom
16 107 112 LOU RAWLS—Feelin' Good - NA NA | Na . - Mercury (No Mono); SR 61170 (5) =
Capital T 2864 (M); 5T 2864 (5) | @ 138 141 154 BILL COSBY—Why 1s There Air?
@ 69 116 113 ED AMES—My Cup Runneth Over NA | NA = == = ‘Warner Bros.-Sever Arfs (No Mono); W5 1605 (5)
RCA WVictar LPM 3774 (M); LSP 3774 (8) 2 157 155 JOHN MAYALL—BIues Alone
@ 60 114 114 ASSOCIATION—Insight Out Lendon (No Manoj; PS 534 (5)
Warner Bros.-Seven Arts (No Mono); WS 1496 (5) 4 166 156 LEROY HOLMES & HIS ORK— NA| NA| NA
@ 64 132 115 SOUNDTRACK—A Man & a Woman The Good, the Bad & the Ugly
(“Un Homme Et Une FEmme"} . United Artists UAL 3433 (M); UAS 6633 (51 R |
- United Artists UAL 4147 (M); UAS 5147 (5) 2 161 157 MANTOVANI & HIS ORK—Tango
47 113 116 VARIOUS ARTISTS—Super Hits i e i : London (No Mano); PS5 532 (3) .
Atlantic 501 (M); SD 501 (S) 2 164 158 GABOR SZABO—Bacchanal NA
44 115 117 BEE GEES—First Skye (No Mana); 5K-3 (5)
_ Ateo 33-223 (M); SD 33-223 (5) | 3 165 159 GLADYS KNIGHT & THE PIPS—Feeflin' Bluesy MA | NA
@ 27 117 118 ROLLING STONES—Their Satanic Majesties Request - Soul (No Mona); S 707 (5)
London NP 2 (M); NP5 2 (5) _ 2 162 160 STEVE MILLER BAND—Children of the Future NA NA| NA
10 124 119 SPIRIT NA |[NA |NA [ NA Capitel (No Mono); SKAD 2920 (S) b i -
Ode Z12-44003 (M):; Z12-44004 (5) 3 167 161 FLATT & SCRUGES—Original Theme From
44 123 120 FLIP WILSON—Cowboys & Colored People NA Bonnie & Clyde
Atlantic 8149 (M); 5D 8149 (5) Marcury MG 21162 (M); SR &1182 (5)
Brenda Lee/Pet Wes Montgomery 60, 81,142 Lalo Schifrin ......... 78 Temptations ....39, 75, %8
m m A-Z (LISTED BY ARTIST) "Fountaln ........... 187 Moody Blues ......... 132 Simon & Garfunkel.... 2,  Tiny Tim ......... T
Ilmﬂlﬂ Lefevre & his iy Hnl‘l:-lr: :I Invention .. T2 m“““'.ﬁ'“: '.ﬂ', 15 Teaffbe ........0c.. ... B9
Hark A & th Johnny Cash .. ... . .... eth o T - TR O b i Original Cast Troges . .vvvvvnnnnaa. 109
e TN N v g I o e L R S AR 5 SRR - 22
76, 108, 123, 129, 200 gy Charles ... ... ... 51 Terrell ............ tag  Ramsey lewls ......... 53 ol kR SR S Y A s 178 Ulimate Spinach ...... &9
Amboy Dukes ........ 176 Petula Clark .......... 179 Bobby Goldshore ...... 3 Elautinn Lt o) B 'Hﬂrﬂ FII:I.IH' e 14 Yimmy Smith ....... ..128 Unien Gap, Featuring
Ed Ames .......... 21, 113 Judy Collins ......... 43 Arle Guthrie ......... 1 Mamas & Papas ....40, ¥3 i’“'r Pl 12 59 Soulful Strimgs ....... (L) Gary Puckett ... .42, 62
Eddy Arnold ...... 103, 130 gpay Conniff Eddie Harris .......... §9.  DANREPAS.WRBRN . oo o IR o Bt e i i Soundtrack United States of
Asssciation ........41, 114 Singers ..... 38, 84, 197 Richard Mareis ....... 16  Mantovani ...... .82 157 e el 175 st M e - Ameried .. civoviinns 188
Burt Bacharach ........ 150 il Cosby 14, 102, 133, 154 Jimi Hendrix Saket RN 3 o a s O el n2 Wit Disney " Presents Yanilla Pidye ... 84, %
Beacon Street Union . ..0705 Country Joe & the Fish..184 Experience ........ 7. 46 ﬂ:.;:"m:';h;i.‘ """" 104 Otis Redding .. .33, 61, 169 the Story & Songs Various a;;“-‘“ 16
WORTIRY: v it it Cream .....ooeesanis s, 97 Leroy Holmes ........ 156 Johnmy Mathis ....26, 170 Martha Reeves & the of the Jungle gt A 1
Bee Gees ........ 117, 143 Lenny Des ...........196  Engelbert Paul Mauriat & his Vandellas .......... 171 Baok oo 63 Tols ts Sowl ......172
Archie Bell & the Drells 149 Delfonics ............ 100 umperdinck .. ... 83, 86 Ok . .yna 15, 144, 190 Paul Revere & the Dr. Dolittle ........ 92 Bobby Vee ........... 192
Blood, Swest & Tears .. &5 e e 91 Impressions . ......... 15 John Mayall .. .155 Ralders ............ 173 Dr. Zhivage ........ 31 Ventures ............195
Blue Cheer ........... &6 Doors .............30, 95 Irish Rovers .......... 24 IHH Mendes l Hrul! Don Rickles .......... 168 Good, Bad & Ugly... 11 Bobby Vinten -a--"l?"‘r 177
Box Tops ........c000 (1] Bob Dylam .......... .. 37 Iron Buberfly ........ BB @ 48 ........ & 131, 198 Righteous Brothers ....174 Graduate .......... 1 Dionne Warwick ....20, 44
James Brown .....140, 163 Electric Flag ......... 54 Tom Jemes ........... 125 Steve Miller Band .....160 Smokey Robinson & Man & Weman......113 Lawrence Welk . .. 169
Eric Burdon & the Percy Faith .......... 147 Anita Kerr/Rod McKven/ Mills Brothers ........ 56 H_Irn:lu ........... 48 Sound of Music .... 55 Andy Williams I-'.l- 1l.'ll 145
Animals ............ Fi ) Fever Tree ........... 193 San Sebastian Strings 90 Joni Mitchell ......... 194 Rolling Stomes ........ 118 Valley of the Dolls.. 77 Flip Wilson ...... 120, 152
Glen Compbell ........ Sth Dimension ....138, 184 Rev. Martin Luther Willie Mitchell ........ 145 Diana Ross & the Spanky & Our Gang.... 74 Mancy Wilsen ........ 87
......... 22, 50, &7, 183 Flatt & Seruggs .......161 King 1115 153, 162, 185 =l Grape -Ilﬂ lilu'ﬂTuﬂ ;:'f'ﬁ;u'““"lﬁ ;Firﬂ.ﬁﬁﬁ”‘”“““:ﬂ ;:EE: :T‘E ﬁ..ll_!_ﬁ__‘;:
........ K nnecti Pyt i o e ta = -
E‘IF::I" Ell:rm ............ Tﬁ,lg ::ur- "r::i:!..:.fi.lfq's',':;: ﬂ"m m”!h'tn Hiogo Monteegee ..... 10 gl O 107 s e ity 158  Francis Vincent Zappa..180

Compiled from Mstional Retail Stores by the Music Popularity Chart Department and the Record Market Research Department of Billboard.

Continued on Page 64
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TAPE

; PACKAGES
E - o Awarded RIAA ssal for sales of AVAILABLE
= B ({:u! 1 Million dollars at manufacturer's .
§ E © = 2@ lwel, RIAA seal oudit available g
= =« B ' and optional to all manefacturers.
s 5§ 5 § = % % |E |
3 = H s = = g w
CONTINUED FROM PAGE 63 LA E 2 [ (045
19 181 1709 PETULA CLARK—The Other Man's Grass s
Always Greener
TAPE Warner Bros.-Seven Arts (No Mono); WS 1719 (5)
; PACKAGES 3 182 180 FRANCIS VINCENT ZAPPA—Conducts Lumpy Gravy |NA [NA N[N
8 £ w g S ol e Bl LM T i J Verve V 8741 (M); V6-8741 (S)
= ar lesi reglitaring = gran PrApOCIIaaRe = 63 188 YOUNG RASCALS—Collections
§ E 5 = " ::7.;:1‘1::"“ this week, i i Atlantic 8134 (M); SD 8134 (5)
= il [ [ i 3 -
= i 5 E = ¥Id|E|B 4 176 15? MANFRED MANN—Mighty Quinn NA HA
< » £ L ® 2|2 o | = Mercury (No Mono); SR &1168 (5)
& b = 3 E ARTIST — Title — Label & MNumber @ | = E o 1 — 1837 BLEN CAMPBELL—A New Place in the Sun HA | HA
3 154 152 DR. MARTIN LUTHER KING, JR— MA |NA |NA |NA Capitol (No Mono); ST 2907 (5)
In the Struggle for Freedom & Human Dignity 22 — 184 5th DIMENSION—The Magic Garden NA | NA | NA | NA
Unart (No Monol; § 21033 (5) Soul City SCM 9100 (M); 5C5 92001 (5)
14 B89 157 JAMES BROWN—I| Can't Stand Myself 7 185 1B5 MARTIN LUTHER KING—The Great March to NA | NA | NA | NA
When You Touch Me Freedom
King (No Mangj; 1030 (5 Gordy (No Mono); 906 (5)
15 B85 154 ROTARY CONNECTION HA 27 195 185 COUNTRY JOE & THE FISH—
Cadet Concept (No Mono); LPS 312 (5) | Feel Like I'm Fixin' to Die
7 151 155 WILLIE MITCHELL—Soul Serenade NA Vanguard VRS 9266 (M); V5D 79266 (S)
T Hi HL 12039 (M): SHL 32039 (5) 2 187 187 BRENDA LEE/PETE FOUNTAIN—For the First Time NA | NA
4 170 155 ORIGINAL CAST—George M! NA [ NA | NA Decca DL 4935 (M); DL 74935 (3)
Columbia (No Mono); KOS 3200 (S) 8 186 138 UNITED STATES OF AMERICA NA | NA | NA | NA
@ 74 168 157 ARETHA FRANKLIN—| Never Loved a Colymbia (Wa. Mano}y €5 9414 (3)
Man the Way | Love You 12 183 189 LAWRENCE WELK—Love Is Blue
Atlantic 8139 [M); 5D 8139 (5) Ranwood {(No Mono); RLP BOD3 (5)
* 2 184 168 DON RICKLES—Hello Dummy! NA 3 19 19p PAUL MAURIAT & ORK—Mauriat Magic
Warner Bros.-Seven Arts (No Mono); WS 1745 (5) Philips (Mo Mono); PHS &00-270 (5)
41 175 1g9 OTIS REDDING—Live in Europe 33 178 191 SOULFUL STRINGS—Groovin' With the
Volt 414 (M); 5 416 (5} Cadet LP 796 (M); LPS 796 (5)
@ 486 173 170 JOHNNY MATHIS—Iohnny's Greatest Hits NA | NA 7 193 197 BOBBY VEE—lust Toda
Columbia CL 1133 (M); C5 B&34 (5) Liberty (No Meno); LST 7554 (5)
4 177 171 MARTHA REEVES & THE VANDELLAS—Riding High |MA |NA | NA 6 197 193 FEVER TREE NA
Gordy (No Monao); 7070 (5) Uni 3024 (M); 73024 (5)
15 172 172 VARIOUS ARTISTS—This Is Soul 6 192 154 JONI MITCHELL
Atlantic B170 (M); 5D @170 (5) Reprise (No Mano); RS 6293 (5)
17 171 173 PAUL REVERE & THE RAIDERS—Goin' to Memphis NA 5 169 195 VENTURES—Flights of Fantasy NA | NA | NA
Columbia CL 2805 (M); C§ 9405 (5) - Liberty (No Mono); LST BOS55 (5)
41 174 174 RIGHTEOUS BROTHERS—Greatest Hits 3 196 195 LENNY DEE—Gentle on My Mind NA |NA [ NA | NA
Verve (No Mono); Y&-5020 (5) Decca DL 4994 (M); DL 74994 (5)
1 — 11 UICKS! N NA | NA | NA 88 — 197 RAY CONNIFF—Somewhere My Love NA
* _ 5 0 cEp'i?nlLTHEE M":'E}?Esrﬁ gms E%FII:E @' Columbia CL 2519 (M); €5 9319 (5)
2 189 175 AMBOY DUKES—Journey to the Center of the Mind |NA |NA [NA | NaA 3 198 198 SERGI0O MENDES—Favorite Things NA. | NA
Mainstream 56112 (M); S/6112 (5) Atfantic (No Mono); SD 8177 (5)
2 180 177 BOBBY VINTON—T#ke Good Care of My Baby NA |NA | NA | NA 1 — 199 FOUR JACKS & A JILL—Master Jack HA | NA| NA
_ Epic {No Mono); BN 26362 (5) RCA Viclor LPM 4015 (M); LSP 4019 (5)
Z 179 178 0. C. SMITH—Hickory Holler Revisited NA [NA [NA |NA t 81 200 200 HERB ALPERT & THE TIUANA BRASS—S
Columbia (No Mono); CS 9680 (5) ® =0 ASM (No Mono); SP 4:1’3 (s} ’ o
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INTERNATIONAL
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Referred to and
respected, it's the
Business Directory
that takes an
international look at
the heart of the music
industry. Fact packed,
the Ninth Annual
Edition is expanded,
enlarged and updated.

PUBLISHED: AUG. 24.
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Domestic, JULY 15.
International, JULY 8.
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Tape CARtri

e

EIA Sets Speakers
For Pre-Show Meet

NEW YORK—The Electronic Industry Association has lined
up its roster of speakers for its first annual tape equipment con-
ference to be held one day prior to the Consumer Electronics Show,

The day-long conference, which will take place Saturday (22),
will consist of 10 topics. All the sessions are non-concurrent and will
be held at both the Princess Ballroom and the Versailles Terrace of
the Americana Hotel. The $15 registration fee includes all sessions, o
buffet luncheon and a tape equipment merchandising guide.

9:30 AM.-10:00 AM. REGISTRATION

MORN'NG SESSION: REEL-TO-REEL '68 10:00 A.M.-1:00 P.M.

Moderator:
Tape Product (Bell

Jack Trux, Vice-President,

& Howell Co.),

General Manager,
Chairman, EIA

Magnetic Tape Equipment Subdivision
10:00 A.M.-11:00 AM. AUD'O TAPE EQUIPMENT

Howard P. Ladd, President
Concord Electronics Corp.
Jack Doyle, General Sales Manager

Craig Products Div.,

Craig Corp.

John S. Chamberlin, Manager, Tape Product

Business Section, Consumer Electronics
Division, General Electric Co.

(Continued on page 66)

Ampex Adds 4 Models to
Its Micro Casseite Series

CHICAGO — Ampex Corp.
has added four new models to
its Micro series of cassette re-
corder and players, bringing the
total number in the series to
seven.

Price ranges in the series vary
from 3$30 suggested list for a
portable unit to a $200 sug-
gested list on a stereo recorder-
player system. Deliveries are to
begin in August.

The Micro 1, a monaural
playback unit, is powered by 6
penlight batteries and is avail-
able with an optional AC adap-
tor, Its suggested list is $29.88,
The unit is available in either
grey or blue.

The Micro 5 is a solid-state
stereo cassette playback deck mn
a walnut-enclosed case lith a
smoked plastic lid that covers
the player when in use. Fea-
tures include separate on-off
controls and cassette reject. The
suggested list is $59.90.

Another solid-state unit, the
Micro 12, is a portable monaural
cassette player and recorder.
The machine is powered by 5
“C" type batteries and an AC
adaptor is available as an op-
tional feature. Stops, starts, re-
wind and fast wind and con-
trolled by single control. A
record VU meter and remote
on-off switch are other features.
The unit lists for $59.90.

Rounding out the release is
the Micro 30, a portable AM-
FM radio and cassette player
with record feature. It is battery
operated and can be used on
AC house current. The unit lists
for $129.90.

Transcriber’s 3
Head Cleaners

ATTLEBORO, Mass.—Trans-
criber Co. is introducing three
head-cleaning CARtridges for 4
and B-track and cassette play-
ers, and loaded cassette car-
tridges in the C-60, C-90 and
C-120 lengths.

The cassette cartridges come
individually packed in a mailer,
with a perforated header for
display. List prices include $2.75
for the C-60, $3.85 for the C-90
and $4.95 for the C-120,

Transcriber's  head-cleaning
cartridge, added to its line of
tape recorder accessories, is in-
dividually blister-packaged on a
display card. The cleaning car-
tridges will list for $2.49
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Other players in the Ampex
line include the Micro 85 stereo
recorder-player system, the Mi-
cro 20 portable monaural re-
corder-player and the Micro 50
sterea recorder-player deck.

PHILIPS IN CANADA reports ex-
cellent dealer reaction to this
new merchandiser which displays
60, 90 and 120-minute blank
cassefttes in 12-pack dispenser
cartons which illustrate different
uses for the blank cassettes. The
C-120 container shows use of the
cassette recorder in interviewing;
the C-90 illustration demon-
strates use in the classroom; the
C-60 carton shows teen-agers re-
cording the music of a live group
at a dance party. The topper
sign shows & blank cassette
being loaded into a Philips cas-
sette recorder. The new wood-
and-metal display rack is free to
dealers ordering a 12-pack dis-
penser carton of each of the
three types of blank cassettes it

displays.

New Tape CARtridge Releases

CAPITOL

Capitol
STEVE MILLER BAND—Children of the
Future, (B) BXT 2920

QUICKSILVER MESSENGER SERVICE, (8)
BET 2904

MOTOWN

Gordy

MARTHA REEVES & THE VANDELLAS—
Ridin* High; (B) G 8 1924, () G 4 925
THE TEMPTATIONS—Wish It Would Rain;
(8 G B 1927, (4) G 4 927

Motown

CHUCK JACKSOMN Arrives!; (B) M B 1687,
(4] M 4 647

DIANA ROSS & THE SUPREMES—
Reflections; (B) M B 1665, (4) M 4 665

Soul

GLADYS KNIGHT & THE PIPS—

Feelin’ Bluesy; (8) § 8 1707, (4) § 4 707
Tamla

STEVIE WONDER—Greatest Hits,
(8) T B 1282, (4) T 4 282

ITCC

Buddah

LORD BURGESS & HIS SUN ISLANDERS—
Calypso Au Go Gop L 1-5005, F 1-5005
ORIGINAL SOUMNDTRACK—Treasure af
San Gennarg; L 1-5011

MGM

THE BEACON STREET UNIOM; F 13-4517
WAYHNE NEWTON—Walkin® On New Grass;
F 13-4523

ORPHEUS: F 13-4524

The Best of JOHNNY TILLOTSON; F 13-4532
THE COWSILLS—'We Can Fly; F 13-4534

Verve

BOBBY HACKETT & BILLY BUTTERFIELD—
Bobby/Billy/Brasil; F 14-8723

WALTER EANDERLY—Kee-Ka-Roo; F 14-873%
OSCAR PETERSON-—Night Train, Vol. II;

F 14-8740

JIMMY SMITH—Stay Loose; F 14-B745

Command

BENNY GOODMAM . . . Paris Lisien to
the Magic; L 30-921, F 30-921

ABC

THE CANDYMAN; L 338146, F 33-6814
RAY CHARLES—A Porfrait of Ray;

L 33-525, F 33-425

THE IMPRESSIONS=We're a Winner;
L 33-635, F 33-635

PHI'L DCHS—Pleasure of the Harbor;
L 51-133, F 51-133

TOMMY BOYCE & BOBBY HART—

| Wonder What She’s Doing Tonite?
L 51-143, F 51-143

BILL DAMA—The Mashuganmisji Yogi;
L 51-144, F 51-144

PETE JOLLY_Herb Alpert Presents
Pete Jolly: F 51.145

WES MONTGOMERY—Down Here on the
Ground: L 51-3006, F 51-3006

Kapp

BOB WILLS—Here's That Man Againg
L 52-3542, F 52-3542

MEL TILLIS—Let Me Talk to You;

L 52.3543, F 52-3543

CAL SMITH-=Travlin® Man; L 32-3344,
F 52-3544

FREDDIE HART-Togetherness;

L 52-3546, F 53-3346

JACK JONES—What the World Needs Mow s
Love: L 52-3551; F 32-3551

Starday

VARIOUS ARTISTS=Opry Time In Tennesses;
L 55177, F 55177 ]
VARIOUS ARTISTS—The Big Stars & The Big
Hits of Country Music; L 55-407, F 55-407
JOHNNY BOND—Drink Up and Go Home;

L 55-414, F 55-416

RED SOVINE—Tell Maude | Slipped;

L 55-420, F 55-420

LESTER FLATT & EARL SCRUGGS—=5ongs &
Sounds Fraom the Bonnie & Clyde Era;

L 55-423, F 55-423

Musicor

VARIOUS ARTISTS—A Quartet of Soul
Val, 3; L 56-3152

THE PLATTERS—S5weef, Swesl Lovin';
L 54-3154

Verve/Forecast

RICHIE HAVENS—Somethin’ Else Again;
F 75-3034

Project 3

MEL DAWIS/THE RICKY TICKY BRASS—
Music For Weight Watchers;

L 7&-5017, F 74-5017

DINAH SHORE—5onos for Sometime Losers;
L 74-5018, F 76-5018

THE FREE DESIGN; L 75-5019, F 74-5019
TONY MOTTOLA—Lush, Latin & Lovely;

L 765020, F 75-5020

Bell

THE DELFDMNICS=La-La-Means | Love You,
F 781150

THE BOX TOPS—Cry Like a Baby;

L 78-5017, F 78-5017

4 Corners of the World
RAYMOMD LeFEVRE & ORCH.—
Soul Coaxing; F BD-4244

Dynamo

INEZ & CHARLIE FOXX—Iner & Charlie's
Greatest Hits; L 88-8002, F 88-8002

Scepter

ALLAM JOMES Sings for & Man & s Woman;
L 91-566, F 91-566

ITCO

ORIGINAL SOUNDTRACK—Flanet of the Apes;
L $8-5023, F 98-5023

www americanradiohistorv com

Bell & Howell to
ZoomtoCassette

By HANK FOX

CHICAGO—Bell & Howell.
one of the leading photographic
equipment manutacturers, will
enter the cassette field, Bill-
board has learned. Bell &
Howell is expected to announce
a complete line of cassette re-
corder/ players this week,

Observers see the Bell &
Howell entry as significantly

broadening the cassette's mar-
ket by aclivating camera stores
as major outlet for hoth equip-
ment and pre-recorded cassette
product. Camera stores pres-
ently account for a minor per-
centage of tape sales. according
to several industry leaders. Bell
& Howell's move could open

(Continned on page 66)
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Tape CARtridge
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Servicing
Distributors
Rack Jobbers

and Dealers

Stereo Tape CARtridges

IMMEDIATE DELIVERY

World's largest catalog of stereo tapes, 8 and 4-track @ Players,
Car and Home @ Cassettes @ Pilfer-proof racks @ Head Cleaners
® Blank tapes and all Allied Products

Cash in on this booming industry!

MID-WEST TAPE CARTRIDGE CORP. Phone 513—242-4030

407 Blade Street (Elmwood Placel Date
Cincinnati, Ohio 45218

Check [ Industry [ Record [ | Dealer
[0 Automotive [ Other ] Distributor
| gm infterested in detoils concerming your line of
g ond 4-traock sterco tape cartndges B-11
Mame
Address
City State Zip Code

O 00000 O O TSGR RO

AT P RO OB TS B AT RPAFARTATATATATA R ORIy

Facility Opened
By Queens Litho

NEW YORK—Queens Litho-
graphing Corp., supplier of
graphics to the record industry,
has opened a facility to manu-
facture specialized graphic ma-
terials for tape packages.

The new 40,000-square-foot
plant in Maspeth will produce
reel-to-reel box wraps, reel
labels, 4 and B-track cartridge
labels, slipcases and cassetle
labels and box covers.

[n addition to 4-color presses
the plant has specialized die
cutting equipment to produce
die-cut cassette labels, box cov-
ers and cartridge slip cases.
Queens Lithographing also will
provide a special art and design

serv}ce to convert record album
art into any tape format,

Assembly

Instructions

1.) Shnap logether.

4- and B-track cartridges, pre-assembled.

Data Packaging Corporation
‘ ' 2056 Broadway, Cambridge, Massachusetts
Tel. (617) 868-8200 TWX 710-320-0840

U.5. & Foreign Patents applied for.

See ws at the Consumer Electronics Show in Hoom W2O7-A at the Warwick Hotel, and

66

our hospitality suite in the MNew Yoark Hilten,

www americanradiohistorv com

EIA Sets Speakers
For Pre-Show Meet

o Continued from page 65

Raymond A. Gates, Vice-President
onsumer Sales Panasonic

11:00 A.M.-11:30 A.M. VIDED TAPE EQUIPMENT
N. M. Marshall, Vice-President
Industrial and Educational Products, Ampex Corp.
Bruce L. Birchard, Vice-President
VTR Div., Sony Corp. of America
11:30 A.M.-12 Noon MAGNETIC TAPE ACCESSORIES
Dan Denham, General Sales Manager
Magnetic Products Div., 3M Co.
Robert A. Cohen, Sales Manager
Robins Industries Corp.
12 Noon-1:00 P.M. RETAIL MERCHANDISING PANEL AND
AUDIENCE PARTICIPATION SEMINAR

4 of the nation's representative retailers
of reel-to-reel tape equipment

1:00 P.M.-1:45 P.M. BUFFET LUNCHEDN
Royal Box (Lobby Floor), Americana Hotel

AFTERNOON SESSION: TAPE CARTRIDGE '68 2:00 P.M.-5:00 P.M.

Moderator: Oscar P. Kusisto, Vice-President and General
Manager, Automotive Products Div., Motorola, Inc.

2:00 P.M.-3:00 P.M. CONTINUOUS LOOP CARTRIDGES

James R. Gill, VYice-President, Marhﬁting
Lear Jet Industries, Inc.
Earl Muntz, President
Muntz Stereo Pak
Frank Stanton, President
PlayTape, Inc.
3:00 P.M.-3:30 P.M. THE CASSETTE

Wybo Semmelink, Assistant Vice-President
North American Philips Co., Inc.

3:30 P.M.-4:00 P.M. PRERECORDED TAPE CARTRIDGES AND CASSETTES

Donald V. Hall, Vice-President
Ampex Sterec Tape

Morman Racusin, Vice-President and General Manager
RCA Victor Record Div,, Radio Corp. of America

4:00 P.M.-5:00 P.M. RETAIL MERCHANDISING PANEL AND
AUDIENCE PARTICIPATION SEMINAR

4 of the nation's representative retailers
of tape cartridge equipment

Bell & Howell

o (Continued from page 65

pre-recorded product. There are

some 12,000 camera outlets in
the U. S.

In addition to manufacturing
camera equipment, Bell & How-
ell also produces a line of gual-
ity open reel recorders. It is ex-
pected that the company’s line
will feature machines with a
broad range of prices.

these outlets to distributors of

AMPEX MICRO 1 cassette tape
player. The unit is battery-pow-
ered and weighs two and one-
half pounds, providing up to 120 .
minutes of music from a single '

cassette. A monaural machine, it e -9
is compatible with stereo cas- . »

ttes. e iy )
=0 CASSETTE TAPE DECK. This is

the Ampex Micro 5 which will
equip virtually any stereo system
for cassette playback.

SOUTH'S LARGEST TAPE
ONE-STOP 4 AND 8 TRACK
STEREO CARTRIDGE TAPES

One day service.
Complete inventory all lines.
All orders shipped same day.

Write, Phone, Wire or Call Collect.

AMPEX MICRO 12 cassette player
and recorder. The unit is powered
by standard flashlight batteries
and with an optional adaptor will
work from AC house current.
Microphone and carrying case are
included.

STAN'S

728 Texos, Shreveport, Lo.
(318) 422-7182
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atthe
consumer electronics show,
you can listen to
a new GW cartridge tuner
~_ that plays stereo.
it fits every 4 and 8 track
stereo tape player made.

Stop by A303 at the Americana.
It's like music to your ears (both).
Or, if you can't make the show,
let us know and we'll send you
information on our new full line
of compatible tuners from $12.95
to $39.95 suggested list price.
GW Electronics. Dept. 600
P.O. Box 4167

Torrance, California 90510

Needham, Harper & Steers » Los Angeles

W.0. LM 1344 Ad No. T100

Billboard — June 22

Sight & Sound Mktg. — June/ July
Automotive Chain Store — June

Home & Auto Retailer — June
Merchandising Week (Jr. PR.) — June 17
Discount Store News (Jr. Pg.) — June 17
Page (7 x 10") B/W
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Billboard -

FOR
WEEK
ENDING
JUNE 22,
1968
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FORUM REPORT

NEARLY 500 OF THE NATION'S leading broadcasters, program directors and disk
jockeys gather July 7 for the opening session of the First Annual Radio Programming
Forum. Lauded as the most successful, helpful meeting of its kind ever held in the
music programming field, radio men are arreadi creating a groundswell for the next
Forum. At right, Billboard publisher Hal B. Coo

Radio Forum a Programming Milestone

The First Annual Billboard Radio Programming

gets the Forum under way. To left,

Forum was covered by Editor-in-chief Lee Zhito, Music
Editor Paul Ackerman, Radio-TV Editor Claude Hall,
Hank Fox, Bruce Weber, Herb Wood and Ed Ochs.

This week, the Radio-TV Programming section has been

expanded to report on the Forum in detail.

P. D. Derrick: Negro
Gets Short-Shrifted

A speech by Charles Derrick,
program director of WOIC,
Columbia, §. C., sparked a
flurry of comment from an en-
thusiastic audience, and the
majority of opinion was that
Negroes are generally under-
paid and held under by manage-
ment.

Derrick's speech had actually
painted a hopeful picture for the
Negro deejay. “We're sitting on
a boiling pot,” he said. "We
must — white and black — join
forces and cool it. If a deejay
doesn’t belong to at least one
civil rights organization, he

shpuldn‘t be on the station.” He
sald that he wanted to see the

radio business as respected as
any other business and that dee-
jays and management should
reach back and train young
minds.

“The last two decades have
seen the evolution of the r&b
personality from dialect-sprout-
ing Daddy Cools and Mister C's
into a whole new breed of am-
bitious professionals. The certain
impact of this evolution has
been felt in every area of the
communications industry — and
perhaps in every area of our
American way of life.”

He attacked the complaints of
both sides — the Negroes that

(Continued on page 75)

500 Trade Leaders Attend
Packed-With-Action Event

o Continued from page |

their FM formats to something more successful and more profitable.
Many program directors and deejays were there to find out how to
do their jobs better.
Sharp Speeches

The two-day meeting was highlighted by sharp “tell it like it is"”
speeches from 44 outstanding experts in their formats and fields.
The sessions were capably guided by outstanding leaders in the
radio and music industries, including Harvey Glascock, general
manager of WNEW in New York and new chief of Metromedia’s
entertainment division; air personality Murray the K; Howard
Kester, vice-president and general manager of KYA, San Francisco:
William Meeks, president of PAMS Inc., Dallas; programming con-
sultant Ted Randal, Los Angeles; programming consultant Frank
Ward, New York; and Robert Wogan, vice-president, programs,
NBC Radio MNetwork. Billboard personnel also participated.

In general, there seemed to be a thrust to make country music
stations more modern.

There was a hue and cry among Negroes attending the Forum
toward better salaries and better working conditions. But also, there
was a strong indication that it's time more Negroes were considered
for management positions in Negro radio . . . that, if given the
chance, Negroes can do the job well.

One of the topics that pained wide interest was progressive
rock. All the sessions were jammed, and the consensus is that
progressive rock is a growing factor in modern young adult radio,
especially on FM.

Speeches ran the gantlet of topics, ranging from payola to
ratings to advertising and community involvement.

ABC’s Schwartz Seces

on the speaker's platform is chairman Harvey Glascock, general manager of WNEW,
New York, who is taking over Metromedia's new entertainment division. At right, on
stape, are speakers Elmo Ellis, general manager of WSB, Atlanta; Ed Bunker, vice-
president of Interpublic, who is slated to take over as general manager of KFl, Los
Angeles, and Gordon McLendon, president of McLendon Broadcasting.

FATHER NORMAN O'CONNOR, a
music authority, gave invocation
to open the Forum.

How to Succeed—
Know the Trade
From Ground Up

Practical experience, only
found in small stations even in
smiller towns, 1s the initial need
in moving up in a radio career.
Gene Taylor, vice-president and
general manager of WLS, Chi-
cago, urged budding radio per-
sonnel to involve themselves
completely in the radio opera-
tion.

“Knowledge of the complete
operation, from selling time to

(Continued on page 74)

Research

Key to Determining FM Format

RADIOMEN GATHERED at the Billboard office Friday evening (7) for
open house and an opportunity to see how the magazine works. Many
also gathered above on the rooftop garden to discuss programming.
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In deciding which format is
best suited for FM broadcast-
ing, Walter A. Schwartz, presi-
dent of the ABC Radio Net-
work, suggested that the FM
operator must research his mar-
ket, and to fill that void with
the format not found in that
city.

One method supggested by
Schwartz in locating the weak
or missing format in the market
is the “Music Continuum"” ap-
proach, “envisioning one long
scale along which the music

www americanradiohistorv com

formats of each station in the
market can be placed. At one
end of the spectrum, Classical
Music. At the other, Rock. In
between these two formats,
Wall to Wall, Easy Listening
and Underground.” In this way,
any gap in the prevailing for-
mats in a market is readily de-
tected.

Schwartz pointed out that a
corresponding method of mar-
ket evaluation is the “Audience
Continuum,™ in which an age
scale 1s employed. “Certain mu-

sic formats consistently produce
age demographics In given
areas,” Schwartz said.

Classical music, 50-65 plus
age bracket; Underground mu-
sic, 18-35 years, etc. Although
Schwartz noted that age demo-
graphics regarding music for-
mats are not absolute, they are
good indicators of the target
each format hits.

Since this is the age of spe-
cialization, Schwartz indicated
that, "your station is only as

(Conttnued on page 80)

JUNE 22, 1968, BILLBOARD



www.americanradiohistory.com

Radio-TV programming

LUCKY CORDELL, assistant gen-
eral manager of WVON, Chicago,
relates details on the format that
he used to take the station to
Mo. 1 in the market.

Disk Pitchmen 'Sock It to Stations

In the face of a day's com-
ment and criticism aimed at the
recording industry by radio sta-
tion personnel, record com-
panies had their chance to air at
the record promotion seminar.

Neil Bogart, general manager
of Buddah Records blasted the
“demographic and statistic-
oriented programmer.” Lenny
Salidor, national director of pro-
motion for Decca, criticised pro-
gram directors for using their
personal tastes as the sole
criteria for airing a record. And
Don Graham, national promo-
tion director of A&M Records,
asked programmers to pay at-

tention to what local promotion
men say and guide them if
they're moving in the wrong
direction.

Bogart cited several recent
instances where stations would
not pick up his company’s singles
only because they weren't satis-
fied with how the records were
doing in other markets. In each
case, Bogart said, the stations
subsequently aired the disks,
“(ireen Tambouring™ and
“Simon Says,” after they had
passed the million record mark.

‘Too Involved”

“Programmers ar¢ too in-

volved in chart numbers of

Drake Format: An Inside View

In a sharply delivered speech
Ron Jacobs, program director
of KHJ in Los Angeles, erased
some of the mysticism surround-
ing the Drake format. Pointing
out that “85 per cent of what
we put on the air is music,” he
said that every tune, whether
on wire or vinyl, was judged on
its own merit. To determine the
playlist position of records,
“we're still doing what radio
stations were doing in 1958, he
said, “—=calling record stores.”

The major drive of the station
is to get as large an audience as
possible, Jacobs said, and, mn
this regard, the station was
playing all records that it felt
would help build this audience.
This included the Cream. But,
concerning the playlist, he felt
that a station had to set up
outside limits—records that it
would not play—in order to
achieve a coherence of sound.
He spoke of certain experiments
in records carried out by the

The Payola Evil:
Study of Its Cause

No one likes to admit it, but
payola is a part of record pro-
motion today, L. David Moor-
head, national program director
for Bartell Broadcasters, Inc.,
declared during a seminar de-
voted to programming and rec-
ord promotion.

“For our own good, broad-
casters must police themselves
since the stigma is upon us all,
not just the few who accept the
slices of payola pie," Moorhead
said.

Just as the art of record pro-
motion itself has become far
more sophisticated, Moorhead
said, so has “pay-for-play” be-
come more refined, and more
difficult to prove.

Moorhead reminded everyone
that Section 508 of the Com-
munications Act makes it a
crime for any employee of a
station to accept oOr agree (o
accept “any money, service or
other valuable consideration for
the broadcast of any matter”
unless this gratuity is disclosed
in advance of the broadcast to
the station’s management.

What is causing pavola to-
day? Moorhead listed several
factors.

First, he said, is greed among
some program directors and dee-
jays. “I've known several of the
highest paid deejays in the
country to put the arm on a
promo man,” Moorhead said.

Second Reason

The second cause Moorhead
offered is the promotion man
who is either too lazy to work
properly or lacks the ability to
do his job. This type of pro-
motion man, according to Moor-
head, is the one most likely to
corrupt the young medium mar-
ket disk jockey.

Moorhead blamed poor sia-
tion management as the third
factor causing payola. “Too
many stations have the people
who pick, screen or schedule
their music working for coolie
wages,” Moorhead charged. He
mentioned one station in a top
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market whose music director
was working for less than
2100 a week, “with a wife and
three kids and a large mort-
gage on his back.” Still, that
station was surprised when the
taint of payola blemished its
operation, Moorhead said.

In some cases, Moorhead said,
deejays are competing with their
station management for a form
of payola such as free acts for
hops. among other sundry fa-
vors. "You all know the pitch,”
Moorhead said., “Make the rec-
ord a hit, and the kids'll be glad
to come up and do a few hops
for vou."”

Moorhead stressed the fact
that only a few promotion men
and station personnel are in-
volved in the payola evil. but
they are the ones who risk the
industry’s good name.

In treating the sophistication
of today’s legitimate promotion
man, Moorhead pointed to the
complexities of radio now and
how the resourceful promotion
man is meeting the challenge.

Walking Computer

“Today’s successful promotion
man is a walking computer able
to spout sales figures in not
only in vorr market but in six

(Continued on page 77)

Pitches Woo Teens to

How can a country station
sell itself to teen-agers? Bill
Bailey, in charge of program-
ming and promotion for KIKK
AM-FM in Houston, offered
some ready answers.

His emphasis is on oulside
promotions. Bailey has staged a
series of highly successful pro-
motions aimed directly at the
teen-ager. The station’s pro-
aramming remains country, and
in no way is altered to lure a
teen listenership. The promo-
tions, however, are designed to
attract teens by making them

station several months ago when
the station was trying out the
policy of playing certain Kinds
of records during the day and
other kinds in the evening. This
idea, he said, they soon dumped
as “hypocritical.”

The KHIJ playlist contained
over 50 titles, he said, and
“we're trying to adapt to what
new records are being thrown
at the station.” In all, there
were 108 records being played
on the 10 stations that the Drake
Chennault programming con-
sultant firm guides. “Thus the
Drake stations are exposing 20-
to-30 records at any one time."”
He felt there was no holding
back a good record . . . no keep-
ing il from becoming a hil.

But one of the key assets of
a station such as KHJ is that
everyone is contributing to the
total effect. “A prime factor is
that you have the support of
management.” The systems that
are used enable everything—
promotion, records, commercials,
jingles—to get on the air in a
“fluid manner.” Through dis-
cipline, Jacobs likes to feel
“everything about our station is
our best foot forward.”

In the question-and-answer
session following his speech, he
said there was an exchange of
information between the Drake
stations, but that no one was
told to play or not to play
any given record. Each individ-
ual station was responsible for
picking their own music. In re-
pards to a banning of certain
records by the Monkees and
Beatles, he stated that no art-
ist was banned, merely records
that the station felt were not
appropriate.

One question from tie audi-
ence alluded to the station's
restricting deejays to be per-
sonalities, Jacobs strongly de-
fended the deejays as being
among the best personalities in
radio. He pointed out that the
concept of KHI programming
had also paid off extremely well
financially for the deejays.

aware of the station, and pulling
them into the station’s ranks of
listeners.

As a result, Bailey said, his
station enjoys a high rating
among teen listeners without
programming directly for them.
Some of the station’s most re-
warding  promotions  include
beach parties aimed at the surf-
ing set. These usually are pre-
sented in conjinction with &
sponsor, thereby lending sponsor
and station identity to the affair.
The station also has used T-
shirt giveaways bearing its call
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stations in other markets, sales

figures and the number of other
outlets picking up the single,”
Bogart said. “Maybe we ought to
have a panel like the ones that
censors books and movies—for
kids only. If you're over |8,
yvou're not supposed to like this
record.”

Salidor, on the other hand,
gquestioned programmers for
using their own tastes as the sole
guideline. Using the Irish Rovers
recording of “The Unicorn™ and
“Love Is Blue” by Paul Mauriat
as examples, Salidor said, "'if we
base our plays on personal
opinions, we'll all be in trouble
very soon,

A&M's Graham asked pro-
prammers to guide the local
promotion man. “Give the local
man five minutes of your time,"
Graham said. “Don’t relegate
him to that of a messenger boy.

Sit down with him. If he is
hyping you, tell him so and tell
him what type of product you
want. He can be an excellent
tool in promoting and aiding
your station.”

Because of the harsh treat-
ment given to promotion men
by station personnel, many of
them are looking to the smaller
and middle-sized stations as out-
lets for their product. “We have
no time for games,” Bogart
said. “This is our career. Forgel
about Mr. Big if he won't give
you the shot. We've heard that
statement, ‘We're not in busi-
ness to sell records for you.
Well, we can take the opposite
stand. Let’s help the radio station
who wants to play hit records
because they are hit records.
We can really be of service to
him. Let's say we're going into
business to make you ‘radio
station No. 1.""

RON JACOBS, program director of KHJ, Los Angeles, unveiled some
of the mysteries of the herald “Drake Format" and Russ Barnett,
right, program director of KMPC in Los Angeles spoke on creativity
of air personalities as opposed to a standard playlist. Introducing
the speakers at left is Billboard Radio-TV Editor Claude Hall,

KMPC Sees Playlist Putting
Cramp in Personality Style

A music playlist tends to re-
strict the creativity of the young
air personality, believes Russ
Barnett, program director of
KMPC in Los Angeles. The
easy listening station selects rec-
ords through a record commit-
tee at the station and once a
record is chosen for airplay.
there are about 10 or 15 that
are marked as “most play.” But,
even 5o, the deejay has the
final say.

So. while KMPC does have a
playlist, it's a loose playlist.
Most of the air personalities at
the station have been on the air
several vears. They know what
the station should sound like.

He recommended that a sta-
tion should find out what music
its audience wants to hear, but
he pointed out that radio is not

Country

letters, providing a follow
through on its call letter pene-
tration among teens. Bailey's
promotions have enjoyed wide
attention frorm TV and the local
press, thereby furthering the
station’s cause,

According to Bailey, combin-
ing country programming with
teen promotions, offers the teen-
ager a new and refreshing lis-
ening experience when even-
tually he is spurred to tune to
the station, “He finds our station
5 an island of calm in a sea of
psychedelia,”

a pure science and “research
alone cannot provide all the
answers,”

The KMPC playlist includes
all kinds of records, even good
country music records. The big-
pest problem facing easy listen-
ing stations, he felt, was the
new breed of disk jockey who,
having grown accustomed 1o
lime and temperature type of
deejay work, is unable to meet
the demands of personality ra-
dio. Thus, easy listening stations
are facing a difficult time in
finding tomorrow's personali-
ties, he said.

= —

GENE TAYLOR, general manager
of WLS in Chicago. painted a
pathway of advice on how deejays
can prepare themselves to move
up into management,

71



www.americanradiohistory.com

Radio-TV programming

Rick Sklar called on the record industry to
develop a method for radio stations to select cuts
from album product. The program manager of
WABC, New York, related how his station, with
one of the largest audiences in the nation, limits
album programming to less than 10 per cent of
total music airtime.

“A record album is inherently inferior to the
45 as a music market research tool,” Sklar said.
“Where the single is sharp, absolute and factual,
the album is vague, blurry and open to interpre-
tation on many levels.

“The actual impulse, emotion or thought that
causes a person to buy an LP,” he continued,
“may have little or nothing to do with the thought
or impulse that motivate that same person to tune
in a music radio station,”

Complex Commodity

Sklar said that the album is a complex com-
modity in that extraneous factors such as cover
art and lyrics will frequently motivate LP sales.
“There is an increasing inventory of album prod-
uct whose strongest appeal may rest in the lyric
content,” he said. "Radio programmers may be
tempted to air a “clean” cut from an under-
ground album—but what assurances do we have
that this cut is ever played by the LP's purchaser
—the person we hope to attract as a listener.”

Design of Albums
In describing the creativity now used in de-

Sklar Calls for Method
To Select Cuts From LP

signing and producing albums, Sklar said, “Al-
bums are sold with posters, cut-outs and three-
dimensional covers. The disks themselves may
start with a 20-second cut, followed by a 13-
minute cut, followed by two cuts run together
as one, followed by a cut at 78 r.p.m. Any day
now, I expect to receive a new album with a
cover that changes color, opens into a sculptured
mobile that can be displayed in the home and
rotates slowly under its own power, but has no
record inside. I cannot show the cover on the
radio. And although it helps to sell the product,
it further confounds the programmer who has to
ask “Why is that album selling?”

The solution, Sklar said, was to develop tools
other than sale data to judge the air value of the

albums and the cuts they contain. “Some product

is great for home listening, but not on the radio.
Certain songs are good for one format but not
for another.”

For a possible solution, Sklar suggested that
record manufacturers develop printed informa-
tion data indicating suggested cut for airplay. “Of
course there will be differences in opinion,” he
added, "but a consensus of judgment can be indi-
cated, And cuts can be marked to indicate pref-
erences for various formats,™

DJ's Stevens & Berlin Beam in

On What Makes the Personality Click

Two of the brightest air per-
sonalities in Top 40 radio aired
their views on the status of the
disk jockey in today’s radio
scene, and commented provoca-
tively on the future of the per-
sonality in radio. Both Gary
Stevens, of WMCA in New
York, and Paul Berlin, of
KNUZ in Houston, felt strongly
about the role of the personality
in radio and expressed their
opinions on characteristics com-
mon to the successful deejay.

A well-known air personality,
Berlin has been with the same
station for 18 years and main-
tained top rating in the market,
all in a business noted for its
impermanence. Berlin  rec-
ommended five steps to becom-
ing a successful deejay.

Berlin emphasized the im-
portance of the following

formula for becoming a success-
ful deejay. First, “domt Kkill
yourself off the air.” He said
that many deejays are “good
guys” on the air, but once the
red light is off they become
monsters, and problems for
management. Second, Berlin
said that “a disk jockey should
visit accounts with the sales-
men,” explaining that aiding the
sales staff and building sales in-
creases the value of the per-
sonality to the station. Third, the
deejay “can secure his spot by
selling his products with believ-
ability.” Fourth, Berlin address-
ing his remarks to the deejays
in the audience, "“associate your-
self with a community charity,
Find one you believe in and
work at it.” The fifth recom-
mendation was to “be informa-
tive, be humorous and be guiet,”

Communication Role
Stressed by David

Miles David, president of the

Radio Advertising Bureau Inc.,
urged broadcasters to use their
skills in redirecting and rebuild-
ing the nation. He said, “On
your ability in your chosen craft
as communicators may rest
whether there will be a future
for any of us.”

David’s point of reference was
the recent assassination of Sen.
Robert Kennedy. He pointed out
that he had intended in his talk
to range widely over the creative
and research trends now reshap-
ing radio, but that this subject
did not seem appropriate at a
time of national mourning. He
added, “The question for today
is: How can we in radio and
all media help to put this coun-
try back together?” He stressed
the enormous power of radio,
stating, “"We are a more impor-
tant communications force than
even any of us comprehend.”

David pointed to the impor-
tance of radio as a means of
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disseminating the truth instantly,
and as a means of giving outlet
to overwhelming national emo-
tion. David then posed the ques-
tion of what else can be done
to make radio communication
more meaningful to the national
need. He urged that his listeners
al the Forum, as leaders in
American popular communica-
tion, use the same leadership they
used in revolutionizing Ameri-
can advertising. He said, "I urge
you to put that same leadership
to work in helping to bind up
our American communities,”

He asked his listeners to
avoid ponderous speeches and
added, “"Use the same range of
ingenuity which you have put
to work on behalf of both in-
forming and entertaining the
consumer and selling for the
advertiser. Use ideas, production
showmanship, bright talk, music,
phone show ingenuity — the
whole range of program skills.
Stay true to your own style.
Communicate,”

In answering the question
“Should the deejay control his
own show?", Berlin said yes
and no, declaring that there was
“such a thing as choking a dee-
jay to death,” alluding to the fact
that some program directors tend
to over-control the pro-
gramming and smother the per-
sonality of the disk jockey. But
in the final analysis, on the ques-
tion of the deejay controlling his
own show, Berlin commented
that “the inmates can’t run the
asylum.”

Strong Personality

Gary Stevens, one of the
nation’s most successful deejays,
observed that “for lasting suc-
cess, it is necessary to be a
strong personality.” He noted
that many of these air personal-
ities have lasted in the same
markets, regardless of changing
music trends and have still
maintained a rapport with their
listening audience. “They (the
lasting successes) possess a par-
ticular ability to be more than
just an innocuous voice acting as
a catalyst between records and
commercials,” Stevens said.

In establishing the personality
as "a unique entity in his mar-
ket,” Stevens felt that the pre-
requisite was the “ability to
spontaneously  create  some-
thing.” Stevens also cited com-
munity involvement as an im-
portant step in developing a
strong air personality. “The one
thing I have found which geits
‘em every time,” he said, “is an
identity with the community,
that is to say, letting the au-
dience know that you know
what's going on in the market
. . . (that) perhaps you've been
there,"

Stevens stressed the fact that
“if we (disk jockeys) are to
survive as an art form, we must
make creativity synonymous
with our profession. We cannot
and must not allow our profes-
sion to be downgraded to the
extent that we accept formats
which make mediocre per-
formers sound good and good
performers sound mediocre.”
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TAKE STRONGER PUBLIC
ROLE: BB'S PRESIDENT

Bill Littleford, president of Billboard Publications, raised the
question at a Forum Luncheon of whether public service program-
ming is receiving fullest attention. He asked, “Are we truly con-
cerned that we are not giving sufficient attention to public service
programming—to learning how we might better fulfill our responsi-
bilities to our community and country—how we might better
profit by our unique opportunity to help ‘cool it' in the ghettos this

summer?"

He added: “"Have we given too much emphasis to building
audiences and not enough consideration to how we might serve
audiences in these critical times? Is our only mission to report news
and entertain? Or are we obligated to stimulate thought as well as

entertain?”’

Littleford stated his belief that social responsibility already
has a place in the majority of listeners’ homes, and that there is a
noticeable swing toward becoming involved in solving the nation's

urban problems.

“T firmly believe radio . . . can stimulte and hasten this trend by
making it easy, in the words of Leo Burnett, for people to ‘do some-

thing." ™

Littleford noted that Billboard's radio department was func-
tioning as a clearing center for ideas on solving urban problems.
He noted that a series of Billboard stories was keyed to the theme of
“pick a problem and do something.” He urged the broadcasters to
take heed and similarly “do something."”
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PAUL BERLIN OF KNUZ in Houston and Gary Stevens, right, of
WMCA in New York, were two of the leading air personalities speaking
during the Forum.

Winning Promotion,
Mgr. Draper Style

A station’s promotion has to
be complete and broad in its
appeal if it is to be successful,
Ken Draper, general manager
of Chicago's WCFL radio, said
in prefacing an impressive array
of his station’s campaigns,
Draper offered a series of re-
cordings as samples of WCFL's
promotions.

Noteworthy among these was
the station’s “Think Green”
campaign, which was launched
during the dead of Chicago's
winter supposedly to speed
spring on its way. WCFL cap-
tured the attention of its au-
dience with a series of well-
produced *“Think Green” pro-
motions and plugged oldies on
the air with “green” in the title
or lyrics. Random phone calls
were made in the area, and only
those who answered “Think
Green™ were eligible to enter.

Another contest, “Born to
Win,"” was staged to keep lis-
teners tuned to the station
throughout the day. Each hour,
the station would announce a
different month and day, and a
responded with the announced

date, became eligible to enter
the contest.

The humorous touch was evi-
dent in many of the promotions.
A laugh-getting campaign was
the station’s "“Chicken Man"
series designed as a take-off on
“Bat Man" during the TV
show's popularity peak.

Draper presented other cam-
paigns designed on behalf of
public service, to promote the
station's personalities, and the
station’s call letters. A unique
public service promotion was
Jim Stagg’s 50-mile march on
behalf of muscular dystrophy.
The aim was to recruit 50,000
volunteers to walk a few blocks
to solicit funds for MD. As part
of the promotion, the station's
news department cut in with re-
ports of Stagg's proeress along
his 50-mile march. The station
was able to pet more than
80,000 Chicagoans to partici-
pate in the MD-soliciting drive,

According to Draper, all suc-
cessful promotions are talk-
provokers, attention-getters, and
at the same time prove enter-
laining to the listener,
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- Themoveison
to the John Hartford
Housing Project.

His new Victor album
"*Housing Project’ LPM/LSP-3998
is available now

This complete mailing
piece, along with
these shopper-stoppers,
will be sent to
major music markets,

John Hartpord

Striking counter poster,
20"x 30", is a store
traffic-stopper.

John will be
starring on The Summer
Brothers Smothers Show

weekly on network TV

\\Fnldﬁnut poster backed with
advertised product appears
in COUNTRY Magazine

Nowitsyourmove. IRG/AE
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FM Explosion in Power & Popularity

Abe J. Voron, serving his
third consecutive term as presi-
dent of the National Association
of FM Broadcasters, cited sev-
eral impressive growth statis-
tics of frequency modulated ra-
dio in his talk, “The Explosion
Called FM."” WVoron indicated
that there are 1,600 FM sta-
tions catering to a weekly lis-
tening audience of more than
32 million, that many FM sta-
tions have price tags well into
six figures and that two major
market FM outlets recently
sold for more than $1 million
each.

In pointing out the status of
FM broadcasting in 1968, Voron
said that the industry presents
both problems and opportuni-

ties to management. In describ-
ing its advantapes, and wide-
spread use, Voron stated that it
is a "highly superior electronic
communications system” that is
utilized in TV sets, Intercon-
tinental Radio sets and in Armed
Forces communications systems.
“FM is the power in radio to-
day.”
Another Indication

Another indication of the
power and popularity of FM
stations is the fact that many of
these outlets have switched
from the traditional easy listen-
ing or wall-to-wall formats to
hard rock, psychedelic rock of
underground music aimed at the
18-29 age market. YVoron noted
that several stations, struggling

FM RADIO COMES under critical study in session chairmaned by

Howard Kester,

left, general manager of KYA, San Francisco, and

featuring Abe Voron, president of the National Association of FM
Broadcasters, and Walter Schwartz, president of ABC radio, right.

Progressive
Rock Defined

Ron Elz, operations and pro-
gram director of KSHE-FM,
St. Louis, described progressive
rock in his speech “How to
Program Progressive Rock Full
Time,” as a “natural evolution
of rock 'n’ roll of the '50's, part
of a new morality and reality.”
Elz said that progressive rock,
formerly called “experimental,”
should be aimed at both AM
and FM radio, in order “to
balance your music ingredients
to fit your market.”

The change to full-time pro-
gressive rock, according to Elz,
can be financially successful
with the advertising that comes
from serving the under-30 age
group. Pleasing the listener will
eventually lead to a successful
program.

LY

How to Succeed—
Know the Trade
From Ground Up

e Continued from page 70

broadcasting,
lead

eventually  will
to advancement on the

radio ladder, although it may
take considerable time strug-
gling at small stations,” says
Taylor.

He blamed lack of intern

programs at the university level
for.the apathy that exists among
young broadcasters. “The only
successful way of climbing the
radio ladder,” he says, “is per-
severance and learning how 1o
break down closed doors.”

74

to maintain the music edge they
enjoy over their AM counter-
parts in major markets, have
actually turned down advertis-
ing contracts that would mean
more interruptions per hour in
the programming of music.

Several FM stations have also
turned away advertisers they
felt did not have commercial
messages complementary to the
station’s format or aimed at the
station’s target audience. The
formula of more music, very
few hard-sell messages and no
contest gimmicks have endeared
the FM stations to their listen-
ers and made FM outlets
formidable competitors for the
advertising dollars in their re-
spective markets.

Voron pointed out that FM
would truly reach the explosive

stages when and if Congress

passes HR 16523, the “All-
Channel” radio bill, that would
require all radio receivers to be
equipped for FM as well as
AM listening. The bill, in the
House Interstate Commerce
Committee, will probably re-
ceive action in the next session
of Congress.

In summation, Voron offered
four suggestions that FM own-
ers can utilize to improve sta-
tion operation. He emphasized
!hat the FM stations should
“transmit in stereo, program ac-
tively, play more muslc and
promote aggressively.”

IN ORDER TO keep their audi-

ences, r&b-formated radio sta-
tions have to become aware of
demographics and learn how to
use them, Wilham E. Summers,
general manager of WLOU in
Louisville, tells his audience.

‘Popular Music-Popular Station’

Research has proved a thou-
sand times that no radio or TV
station is loved per se . . . it
should go without saying that
when the music that station is
playing is no longer popular,
the station itself will no longer
be popular.

This is the view of Gordon
McLendon, president of Mec-
Lendon Broadcasting. McLen-
don added that continuing re-
search by every station into the
popularity of its music can pro-
duce enormous dividends. “The
reward, in fact, can be to keep
yvour audience.”

McLendon stated that for

vears he has maintained the be-
lief that “popular music stations
will always retain 50 per cent
of the total audience regardless
of changing musical tastes.”
This theory, McLendon ex-
plained, is as true today as ever.
With regard to the future of
radio, the executive said that
its potential depends on it do-
ing “what TV either cannot do
or cannot do as well as radio.
[ feel doubly strong today that
the future of radio rests largely
in areas of those two commeodi-
ties it can handle the best, They
are music and news."”
McLendon emphasized that a

Guidelines on Picking Records

What is a hit record? *
audience make-up,”

Problem™ session.

_ Paiva advocated complete demographic analy-
sis for a radio station to be right on the beam.
“What is a hit on one station may differ radically

from a hit on another.”

“When a record promotion man talks hits,”
Paiva continued, “he bases it on the artist. The
record itself, play on other stations, the support
the company will give the product, or his own
ear. But none of these guarantee that he has a

hit in our market.”

The two main guidelines Paiva uses in selecting
records are (1) is the record within the context
of the station's sound and (2) is the record suited

for the Hartford market?

It depends primarily on
said Bob Paiva, music direc-
tor of WPOP in Hartford, Conn., at “The Record

ness,

market.

he said, *

“One of the characteristics of the radio busi-
is that we are all carpetbaggers.
We move from market to market rather freely
and very often cross the country
with very different musical likes and dislikes from
one we just left.

“It is an inherent part of the music director’s
job,”" Paiva said,
the ethnic and demographic make-up of the

into markets

“to be directly concerned with

“Discovering a hit record is a matter of being
aware—aware of vour station’s aims, the market
composition, industry trends and available infor-

mation. Being first to recognize a record as a hit

listeners.”

i not necessarily the best programming. Playing
a good record may not necessarily attract an
audience, but playing a bad one will cost you

Public Involvement: How & Why

Radio stations should have a
love affair with their commu-
nities—if they're interested in
developing a solid community
reputation and in increasing
revenue.

Dan McKinnon, president of
KSON, San Diego, Calif.,
stresses community involvement
for two reasons:

“My experience has been that
when you get yourself and your
station involved in the commu-
nity,” says McKinnon, “you de-
velop pride from your accom-
plishments. You not only bene-
fit your community through
yvour involvement, but another
residual benefit is increased ad-
vertising schedules.”

It doesn't take a high budget
to get involved in your com-
munity. KSON, a modern coun-
try cutlet with 11 employes,
manages with creative promo-
tions and eager personnel. The
station recently won the Free-
dom Foundation Medal and the
Country  Music  Association
award as the most promotion-
minded radio station.

Salesmen Aid

McKinnon urges management

and sales personnel to be in-
volved with service clubs, asso-
ciations and community civic
organizations. Speeches are of-
ten taped at luncheons and city
functions for re-broadcast later
in the day.

Community involvement also
means opening KSON's doors
to the public. Tours are fre-
quent, and the station’s person-
nel are available for speeches to
service organizations.

“The simplest and most ef-
fective way to get involved in
a community is through edi-
torials,” claims  McKinnon.
“Goody-goody editorials with-
out some action indicated are
meaningless.”

McKinnon's community in-
volvement guidelines are:

e Don't be afraid to be con-
troversial.

e Don't be afraid to oppose
those in power, or those with
advertising influences.

e Don't be afraid to promote
vour communily and vour sta-
ton,

KSON is active in trying to
“cool” the summer months with

a program set up to assist the
minorities and the underprivi-
leged.

Other Causes

The station also is involved
with the Bovs' Club, raising
money (o assist youth; the
Cireater San Diego Sports Asso-
ciation, which spearheaded a
drive to build a 3$27 million
stadium; the U, §. Navy, pro-

gramming music for ships
bound for Vietnam.
All KSON community in-

volvement promotions plug the
station, but all are sans com-
mercials. It took an active in-
terest in the Vietnam war, with
McKinnon traveling to South-
east Asia  to interview San
Diego servicemen.

McKinnon's Vietnam trip led
to Operation SOS—Send Over
Soap. The campaign was de-
signed to collect soap, and more
than 10,000 bars were shipped
to the war zone via the U. S
Navy.

KSON believes in community
involvement, and its ratings and
reputation prove how wvaluable
IS program is.

new point is necessary to be
made: “Top 40 stations are no
longer playing all the popular
music. They are, instead play-
ing only that portion which is
chart music and that means top
40, 50, 100 or whatever, . . "

He added: “To put it another
way, the pop music radio sta-
tion leaders of yesterday have
proliferated themselves into two
parts—the chart pop music sta-
tions and the non-chart.” He
went on to add that “A void had
been created; through economic
law, a new type radio station,
the adult pop music station, the
non-chart station, the non-Top
40 station, was born and given
life sustenance in that moment
of void."”

McLendon elaborated: “No
chart music radio station in
America has completely escaped
the ravages of this audience re-
volt and what | have chosen to
term audience mitosis.” He
quoted percentage figures illus-
trating the point that 72 per
cent of all Top 40 stations de-
clined in share of audience in
1967 as against 1966,

McLendon predicted a mod-
ification of Top 40 radio “to
try to reach a sound acceptable
to an adult audience. No sta-
tion can exist on teen-agers
alone. But it is going to be a
long road back, and the middle-
of-the-road stations are going to
fight hard to hold their new-
found position.”

Gregory Chants
Negroes Eye
Other Fields

Lack of good wages and
proper treatment is causing
many Negroes to seek other ca-
reers than radio, believes Enoch
Gregory, morning air personal-
ity at WWRL in New York.
Ciregory, until  recently, was
program director of WCHB in
Detrot.

“As things get better . . . and
they are getting better not just
on a year-to-year basis, but on
a day-to-day basis . . . the dee-
jay has to represent the station.
But many qualified people are
moving to non-ethnic stations.
And many Negroes who want to
make a good living are not con-
sidering radio. This problem
wouldn't be as great if deejays
had better salaries.”

Gregory also lashed out at
the need for better equipment

(Continued on page 77)
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Underground Music Finds
A Home At FM Stations

The only important form of
music emerging today is the “so-
called underground music . . .
the new frontier music,” Felix
Pappalardi told a meeting of 150
radiomen. The independent rec-
ord producer also stated that
FM radio stations were now
growing as the home for this
type of music. Pappalardi pro-
duces the Cream and the Ken-
sington Market, among others.

Pointing out that there were
two vague categories in rock
music — the type produced by
Tommy James and the Shondells
and the Lemon Pipers, and the
kind created by groups like the
Cream and the Jimi Hendrix
Experience — Pappalardi said
that the former groups are
characterized by, and stress,
singles. The latter progressive
rock groups are epitomized by
albums, out of which singles
appear inadvertently and natu-
rally.

He said the groups he works
with don't have to be the best,
but “they have to want to be
constantly better.” They must
also be saying something which
will sustain regardless of singles
success.

He said that he doesn't even
think about singles when he
produces an artist. “If I agree to
produce an artist, it is to give
him an opportunity to say what
he has to say musically . . . and
also for me to become involved

What's i

Jon A. Holiday, program di-
rector of KMBZ, Kansas City,
believes the ideal way to pro-
gram an ecasy listening station is

tﬂ- pla}' nothing but hits by
“name” artists.

His programming philosophy
stresses class artists and avoids
“fringe” acts. KMBZ plays Andy
Williams, Frank Sinatra, Ed
Ames, Ray Conniff and Ray
Charles. It avoids the Box Tops,
Glen Campbell, the Intruders,
the 5th Dimension, the Troggs,
Bobbie Gentry, the Blue Cheer,
the Monkees and the Strawberry
Alarm Clock.

Very often, Holiday avoids
the original hit version, and in-
stead waits for a class artist to
record the hit tune before it
makes the KMBZ playlist.

“There are some who feel 1
should program the original hit
versions; that I discriminate in
selection of artists, and that pro-
gramming some fringe artists
wouldn't hurt the station's play-
list,” explains Holiday. ‘Bul. |
like 10 play the percentages,” he
says, “"and the percentages are
with you when you couple hit
tunes with class artists.”

Cut Out Tunes

Holiday's rigid programming
standards eliminated Glen Camp-
bell's “By the Time 1 Get
to Phoenix” and instead, pro-
grammed the Jack Jones ver-
sion. The Johnny Mann Singers
made the p!ayi:s: singing “Up,
Up And Away,” but not the 5th
Dimension's. And Bobbie Gen-
try's “Ode to Billie Joe” never
made the playlist.

“I also feel that class acts can
be counted upon for musically
good performances, without the
use of electronically augumented
pS}’L‘hEdEIE{: sounds,” said Holi-
day. “Augumented sounds are a
tribute unly to the recording
engineer.

He tries to select music that
JUNE 22,
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completely.” The groups he
works with spend anywhere
from six months to a year iIn
preparation, plus additional time
preparing to record. Then he
spends as much as four weeks,
as many as |2 hours a day
working with them in the studio
in recording. “It doesn't always
take that long,” he pointed out,
" ‘Disraeli Gears' by the Cream
was recorded stem to stern in
four exhilerating days.”

Groups like Bo Grumpus and
Kensington Market, "my latest
projects,” write almost every-
thing themselves. They do most
of the arranging and play nearly
every part. He fills in where
necded, on an instrument, con-
ducting or arranging, or just
producing. If strings or other
textures are needed, he writes
the arrangement after recording
the basic track and vocals. But
with the Cream, it's a different
story, he said. “"Everything is
entirely spontaneous . . . from
the plaving down to the method
of producing the particular rec-
ord we're working on. We do
the basic track to a tune which
most of the time the boys have
never heard before . . . usually
written by one of the members
of the band and, in some cases,
by myself.” He said that between
Jack Bruce of the Cream and
himself “there’s an almost end-
less combination of instruments
to draw upon.”

will appeal to the broadest pos-
sible audience base. “With that
philosophy,” says Holiday, “you
must reach the conclusion that
the listener is primarily in-
terested in the tune. Of some
importance, but secondarily, the
listener is interested in the per-
formance.”

How long do you continue to
play a tune? “In today's
pressure cooker there is always
the tendency to rush new music
on the air and to bomb off older
material,”  believes Holiday.
“The listener enjoys hearing
tunes that we think of as old.”

Another measurement of the
popularity of a tune is the num-
ber of times it is recorded by
other artists, explains Holiday.
Many of the industry’s ad&r men
are pretty savvy. They know the

One of his major aims in pro-
ducing a record is to make a
record that "I can listen to
countless times . . . and 1 do."

Progressive rock is spreading
fast, but “naturally, with the
sales picture changing so quickly

. . and so favorably . . . the
record companies have all tried
to jump on the album-only band-
wagon. Consequently, the
market is glutted with medioc-
rity, some of it heavily pro-
moted. 1 can’t tell you what's
good. The only way to find out
if it's an artistic achievement or
simply commercial trivia is to
listen.”

THE WAYS AND MEANS of record promotion were discussed by, from
left: MNeil Bogart, vice-president and general manager of Buddah
Records; Lenny Salidor, national promotion and publicity director of

Decca Records, and Don Graham,

A&M Records.

national promotion director of

Scheduling Part-Time Country
Gives WHO Full-Time Harvest

Programming country music
part time can be successful on
a diversified station, according to
Mike Hoyer, WHO, Des
Moines. He is the host of
WHO's all - night “Country
Music, U.S.A.." and the harvest
reaped by thlq program more
than proves his point,

Prior to starting the show in
1965, the station programmed
easy listening music after mid-
night. Bob Gifford, the program

Name? Holiday: A Lot

odds on public acceptance of an
album relates to the number of
hit tunes they can cram in.

With few exceptions, the
KMBZ playlist is easy to recog-
nize — standard hits by class
artists. “There isn't an album in
our library older than 1964, and
few of those,” says the program
director.

There are other facets to put-
ting together a “musical sound”
on the air. “While many big
hits are slow in tempo,” he says,
“our air personalities must work
to keep our sound alive. We
never play two slow tunes back-
to-back. We also avoid playing
similar arrangements back-to-
back. Thus, the music balance
ebbs and flows by tempo, sound,
current hits, recent hits and
standards — all by class artists.

director, impressed with the ris-
ing popularity of country music,
decided to go country after mid-
night. He asked Hover, then on
KMA (Shenandoah, Ia) fto
handle the show. The response
in both listeners and billing was
immediate.  Within several
months, the show moved up its
starting time. The show now
runs from 10:30 p.m. to 5:30
a.m., Monday through Friday,
and from midnight to 5:30 a.m.
on Sundays. He handles the
longest one-man show on the
air.

According to Hoyer, country
music gives his station a night-
time commercial load which at
times is almost as heavy as dur-
ing prime drive time. The all-
night all-country format is con-
trasted with the station’s day-
time programming which in-

cludes easy listening, phone
shows, news and sports, and
farm programs. Thus, Hoyer,

stressed, country can fit into the
programming spectrum of a
diversified station.

The best way to achieve this,
according to Hoyer, is to get a
disk jockey who understands
country music, and who enjoys
it himself. There are too many
on the air who claim to be
country specialists, Hoyer said,
who really don't like the music,
and that fact soon becomes
obvious to the listeners.

A country fan never gets

enough country music, Hoyer
told the programmers. They
want it 24 hours a day, he said,
supporting his recommendation
that broadcasters use country
music wherever they have a
programming problem.

‘Consider Country’

“If you're doing lazy pro-
gramming during the evening
hours, consider programming
country music,” Hoyer said. “I
think you'll be quite surprised.
The sound of country and the
sound of pop doesn’t differ as
much as it used to. The shock
wouldn't be as great when you
make the transition from pop to
country at a certain hour. If
vou're on the air 24 hours, con-
sider programming country for
an all-night show. If you have
problems with your FM opera-
lion, programming  counlry
could very well make your FM
facility a paying operation if it
isn't now. If he doesn't own an
FM receiver, the country fan
will gladly buy one to hear his
favorite music.

“I urge you to look over your
schedule, and your ratings. Do
you have an hour or two that
looks sick? Put country music
in there, and promote the facl
that you're doing it. I think
you'll find that in a few months
those ratings will improve, and
In some cases, may surpass
what's programmed on either
side.”

P. D. Derrick: Negro Gets Short-Shrifted

e Continued from page 70

they are being exploited by
white bosses and the manage-
ment that they can't find quali-
fied Negro personnel. It's true,
he felt, that it's difficult to find
qualified Negro personnel, but
that “management has not done
enough in co-operating with
schoels and colleges in helping
lo promote broadcasting as a
career for young graduates,

“And then we must, as busi-
nessmen, face the fact that in
some areas of this country
Megro deejays and announcers
are notoriously underpaid . , .
and, in addition to that sad
comment, they have been held
down. By that, | mean that they
are not encouraged to look
upon their jobs in radio as
careers. A lot of these fellows
have been given to understand
that all they are wanted for 1s
to be soul brothers on the air —
degjays and nothing else. Well,

I say to you that you must com-
mit yourselves to helping them
look higher — and both of you
will benefit from the step.

“There is no reason why
Negroes of good experience and
radio background should not be
pushed into sales and engineer-
ing, program direction, produc-
tion, and managerial positions.
The station and the community
most often times find themselves
the better for it."

More and more deejays are
concerned  with  community
projects and not just their radio
show and record hops. he said.
Managers and station owners
should insure this kind of whole-
some growth by affording dee-
jays better working conditions.
salaries commensurate with their
posttions and training and abili-
ties, better fringe benefits, and
real opportunity for advance-
ment . . . "make it possible for
them to look upon radio as a
career and not just a job.”

wwWw americanradiohistorv com

Pointing out that many r&b
radio stations are now dominant
factors in their markets, Derrick
said, ""The public today is going
to demand more from you and
from vour stations than ever
before.” And Negro radio sta-
tions face the responsibility to
lead listeners to take advantage
of the many community serv-
ices available to them.

One of the major areas of
concentration — and achieve-
ment — at WOIC, he said, is in
employment. “We have actually
gotten the leading business, in-
dustry, and professional men in
the white community, as well as
members of State, county, and
municipal government, to come
on our station on a regular basis
and talk about job opportunities
in their various areas, Programs
of this kind have a two-pronged
purpose. They make qualified
young Negro job applicants
realize that they are being en-
couraged to apply at the busi-

nesses of these men, and it gives
white citizens of good will an
l::3~|:llr_u::|rlunn:}rr to express their will-
ingness to lend a hand to the
Negro community.

*The time has come for all of
us to realize that Negro radio
has a bigger and better future
in America today than ever
before. Our audiences are ready
and, in fact, demanding tighter
programming, more news, more
public affairs, more qualified
talent and more solid commit-
ment to the community. It is up
to us to work together to give
them what they need and want.”

Air personality Rocky G com-
mented that he felt the current
problem in WNegro radio was
lack of qualified managers and
owners . . . and lack of respect
for the Negro. “"Our radio is
made up of managers who have
been in the general market and
found it difficult.” He said the
whole pattern had to be
changed.
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Public Service in
Programs Stressed

“Communityinvolvement
should be a strong part of your
station’s programming,” believes
Mark Olds, general manager of
WWRL, New York.

And community involvement
programs should be geared to
meaningful results and probed
in a concrete manner, he says.
“The public knows when you
are merely glossing over the
surface and playing lip service
to an ideal without really be-
coming involved.”

Stations need to move beyond
the notion that public service
means nothing more than pro-
gramming spots for the United
Fund, says {g]ds.

WWRL broadcasts training
opportunities, health care, job
information, legal facts and con-
sumer education — all effective
keys to community invelvement.

Olds' philosophy is to ensure
that minority radio stations are
genuine forums of the air, for
all spokesmen and for all senti-
ments which represent the in-
terests and attitudes of the
minority community,

Community involvement also
means attempting to build a
community with all the skill and
refinement we have devoted to
the task of moving goods, ac-
cording to Olds.

WWRL involves itself in at
least five distinct ways: job op-
portunities, advisory committee,
editorials, phone talk-back and
a community calendar.

“The advisory committee
keeps the station informed of
problems and approaches in the
community,” explains Olds.

“The phone talk-back device
is quite effective, and we use

it widely as a community in-
volvemnent program. Also ef-
fective is the community bulletin
board, announcing community
meetings, socials, ete.”

Before getting involved in
community relat.ons, says Olds,
ask vyourself these questions:
What is your intent? What do
you wish to accomplish? How
much time and money can you
afford? How much importance
will vou place on it? Where, in
the order of priorities, does
community involvement rank?

"A good station gains prestige
and listeners by scheduling com-
munity involvement programs,”
claims Olds. “It is fundamental
to both the station and the com-
munity the station serves.”

Radio’s Vitality Lures

The vitality of contemporary
radio has lured the big national
advertisers Into spending more
and more dollars on radio and
less and less on TV.

Louis C. Perullo, advertising
manager for the Thom McAn
Shoe Co., stresses three points
to radio stations attempting to
get additional national advertis-
ing: ratings, format, sound,

“In formulating both the cre-
ative and media strategies for
Thom McAn's youth-oriented
merchandiser, more and more
nat:onal advertising is going into
Top 40, Hot 100, contemporary
and hard rock programmed sta-

tions.
Ahead of Trend
Like many national advertis-

Communication the Business

OfRadio, WAYS KaplanSays

“The basic business of radio
is communication,” according to
Stanley N. Kaplan, president,
WAYS Radio, Charlotte, N. C.
Kaplan stressed that radio’s
prime function “is not to enter-
tain, not to inform, not to sell,
and is not engineering,” but to
communicate with its listeners.

if radio can achieve its one
air of relating with its audi-
ence, it automatically satisfies
these other purposes, Kaplan
said. The topic of his speech
was “What's Rocking Rock
Ratings and What to Do About
e

A serious problem in radio
today, according to Kaplan, is
the broadcaster’s failure to know

ers, Thom McAn is deeply in-
volved in not only defining what
is the latest sound, but staying
ahead of the trends, believes
Perullo. “The idea of advertis-
ing on the radio is to put your
product on stations most di-
rectly programmed — musically
—toward your consumer,” he
says,

Often, national advertisers will
use a fad, a trend or a new
sound to promote its product.

During its commercial cam-
paigns, Thom McAn promeoted
shoes through predominently
rock sounds by Chubby Check-
er, two campaigns with the
Monkees and a Ravi Shan-
kar-oriented commercial selling
Bombay Buckle shoes.

‘Howdy, Neighbor’ Country
‘Radio Gets Fond Goodbye

The “howdy, neighbor” ap-
proach to country music radio
closes more doors, according to
Jay Hoffer, vice-president of op-
erations for KRAK, Calif., and
Bill Hudson, president of Bill
Hudson & Associates, than any
other a country music broad-
caster can make.

Speaking at the modern coun-
try music session, Hoffer said,
“We want to sell more than
chicks and snake ointment. We
have been suffocating in stereo-
types . . . hillbilly, no shoes,
low income . . . a guy sitting
with a guitar in his lap and mak-
ing some nasal gesticulations is
what a number of people think

when you give them a free-word
association for country music.”
Sophistication

The main point made at the
session was that country music
radic must attain a level of
sophistication if it is to survive.
New listeners are needed for a
country station to lift its rating.
And those listeners, according to
Hudson, will not come from the
country music traditionalist.

" ... Only 19.3 per cent of
country music men are over 50,
compared to 31 per cent for
the total radio market average."
Hudson, in presenting these
Pulse demographic figures, em-
phatically stressed that country

High Rafings—More Nat'l Ads

Want to get more national
advertising? “Get your ratings
up,” claims Ted Hepburn, gen-
eral manager of WSAI, Cleve-
land.

Although there has been a
trend toward tightening up
major market advertising lists,
says Hepburn, an ambitious
sales manager and sales depart-
ment can achieve success with
national accounts by playing the
ratings game,

"You don't have to be the
top-rated station in your market
to gain national advertising, but
It certainly helps,” says Hep-
burn. WSAI also stresses the
need to work on the local mar-
keting level with district man-
agers and local retailers,
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“Often,” explains Hepburn, “the
local representative of a national
account can open doors that are
otherwise closed.”

Apmher important facet in
gaining additional national ad-
vertising, he feels, is to prepare
surveys, research and studies of
your station’s market. “When
you approach advertising direc-
tors, come armed with facts and
figures.”

Close co-operation between
programming and sales also can
achieve results, Hepburn allows
the station’s programming direc-
tor to become involved with the
national advertiser via promo-
tlon ideas and merchandising
lips.

musi¢c radio must draw young
adults for its audience.

A Business

“Country radio is a business,”
Hoffer said, “and we are busi-
nessmen whether we care to
admit it or not.” The two
speakers constantly reiterated
the importance of production
and a big-city approach. “Don’t
forget the traditionalist,” Hud-
son said, "but the bulk of the
audience has to be composed of
cosmopolitan listeners.”

Hudson warned, however,
that &4 station can become too
slick in its presentation. “Where
does modern country music end
and pop music begin?” one
broadcaster in the audience
asked. The concensus agreed
that minimal exposure should be
given to pop artists such as Dean
Martin and the Byrds, etc., but
that an element of pop was
needed to lure a younger
audience.

When a hillbilly approach is
used, Hudson said, it must be
in a “fun” connotation. “In a
promotion,” he said, . .-
jockeys can walk through town
with 10-gallon hats and boots.
But at all other times, he should
be dressed as the sharpest guy
In town.”

Both Hudson and Hoffer ex-
plained methods of program-
ming, together with the various
types of formats such as Mex-
Tex, traditional, modern, folk-
country and bluegrass,
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how to reach his audience, Ac-
cording to him, the broad-
caster's solution to this has been
“the rescue specialist.” The
management of a radio station,
rﬁalizinig that his station is un-
successtul, finds a specialist.

“These magicians have dif-
ferent kinds of wands,” Kaplan
said. “Some are management
magicians. Some are disk jockey
magicians, and now there are
program consultant magicians.”

Authority

These individuals are given
far more authority than anyone
on the station, including a free
hand over personnel, and con-
trol over budgets, advertising,
promotion and programming

Spenders

Listeners

“MNormally, the type of music
or rock that a station is playing
is not a prime factor in our
analysis of what station to buy,”
explains Perullo. "The important
thing is that the kids are listen-
ing, and it rocks. Also, that our
commercials are produced to be
compatible with the station’s on-
the-air sound,” he says.

Bg' trying to stay just ahead
of the current trend, Thom Mc-
An attempts to produce a sound
that is compatible with all types
of rock programming.

Programming to most na-
tional advertisers, says Perullo,
is more than just the musical
product on the playlist. We look
at the aspects of the station's
personality, from its DJ's to its
promotions.

National advertisers eye two
factors when looking for time:
the promotion be compatible
with the format and promo-
tional personality of the station,
and can the station penerate
traffic into the retail outlet.

make-up, Kaplan said. Their
success usually is short-lived,
Kaplan said, lasting as long as
the “magician” remains on the
scene, or is pushed out of the
market by the greater success
of a “magician” hired by a
competing station.

Kaplan called on the broad-
caster to remember that radio
is a highly personal medium of
communications from the lis-
tener’s standpoint. It's a mass
audience, but it's one which is
loyal to its favorite station, and
responds to it because he be-
lieves in it, Kaplan said. A sta-
tion can't be successfully dis-
honest with its audience for
long, any more than a person
can be dishonest with a friend
and hope to retain that friend-
ship.

The answer to radio's honest
communications can be found
in its programming of rock
music, according to Kaplan.
Kaplan feels that rock estab-
lishes a direct relationship with

the mass audience because it

reflects the contemporary scene
far better than any existing art
form. It is the one form of
music programming which com-
municates with the mobile, per-
r:epéivﬂ audience of today, he
said.

Kaplan pointed to the fact that
some stattons are going to all
news, or talk formats, or are
seeking other solutions to the
programming problem. They are
forced to do this, Kaplan said,
because they cannot find any
other way to communicate,

According to him, “the com-
municators are going to tlake
over this business, those who
have the determination and abil-
ity to shape their message to the
medium so that it communi-
cates to the audience as no
other ~message, no  other
medium, can,”

To Kaplan, the message is
rock.

‘Reaction, Not Action,
Byword of Future’

“For the next 20 years,” said Elmo Ellis, general manager of
WSB radio in Atlanta, “we must become a fast reaction medium”
rather than the “fast action medium” of the past 20 years. “A
radio station manager must be aware of and sensitive to™ today's
changes, added Ellis in his speech on “Management’s Invelvement

in Radin.”

Ellis cited a need to re-establish a respect for basic human
values and recommended a “programming philosophy based on
knowledge, flexibility and authoritative adaptability,” plus a creative
involvement in community affairs. Specifically, Ellis advises radio

stations to “‘recruit, train and motivate staff members,’

and to com-

pensate for a programming paradox: “Generally, stations program
music rationally. Yet, virtually 100 per cent of the audience listens

to music emotionally.”

"Radio has the potential to out-perform other media because
ours is a sound-oriented world,” said Ellis. But. he added, this
potential is being held back because everyday: Announcers show
bad habits and poor training, significant community affairs go un-
reported, program ideas go unsold and large portions of the audi-
ence remain untapped by the station’s reach and influence,

To Ellis, management involvement in programming means:
listening to their own station, pioneering good news service. pro-
gramming music for the public and being aware of au.... o0 o
sponse. The essence of management’s responsibility in radio pro-
gramming, concluded Ellis, is “to believe and preach and practice
a radio of awareness and ever-changing adaptability. The public
wants and we must supply a confident and competent radio that

recognizes its ability to entertain and inform . .

. of all mankind.”

. for the better
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Closer Tie Between NAB

& RIAA a Must: Tannen

A closer relationship must be
established between the NAB
and RIAA. So said Erny
Tannen, head of MEDIAmerica
Co., which operates stations
WDMV and WYRE (Mary-
land), WEEZ (Pennsylvania),
and WCCC (Connecticut).

Tannen asked, “What has the
record industry and the radio
industry done to develop a for-
mal relationship at any level?”
“Wery little, as far as 1 know.
And yet, were there ever two

industries more dependent on
each other?”

Both industries depend upon
one another, and vyet a wall
seems to divide the two, Tannen
said. Many problems which con-
cern both industries could be
seftled to the advantage of both
if only better communications
could exist between the manage-
ments of radio stations and
record companies,

An Advantage

One issue of advantage to the
record industry, Tannen said, is
that of getting records into a
market after a station creates
a demand for them. Hardly a
day goes by, Tannen said, with-
out his station, WEEZ, receiving
listener inquiries as to where
certain records can be pur-
chased. The station has brought
this problem to the attention of
distributors, the broadcaster
said, “but we're told the country

market isn’t big enough, that
pop records have bigger sales,
and that the distributor has to
go where the money is.”

The money is there, Tannen
said, “The market is there. You
just haven't made a large enough
effort to exploit that market.”
Tannen used this as an example
of the type of problems that
could be solved to the mutual
advantage of broadcaster and
record company if a dialog can
be established between the two.

“Shall T tell you how many
times I have been personally

contacted by a top executive of
any record company or dis-
tributor?' Tannen asked.
“Never., And [ control four
radio stations. 1 tell you now —
loud and clear — 1 will be
happy to meet with anybody of
authority in the record business
to talk about what my stations'
needs are, and how we can
mutually benefit each other. 1
operate one contemporary music
station, two easy listening sta-
tions and one which programs
country music. 1 think I can
help you sell more records.”

WVON Tells Why
It's a 'Happening'

Without changing the format
of WVON — only trying to “en-
hance it,” Lucky Cordell was
able to boost the station to the
top in audience rating surveys.
The assistant general manager
of the r&b station related how
he set out to get white listeners
with r&b music, but without
giving up his Negro audience,

A previous station in Chicago
that he’d worked on, he said,
had failed at this because it
played “polka-dot radio." An
r&b station striving to be a
market leader should always
keep foremost in mind its Negro
audience, “but dont chase the

Promotion’s the Thing to Glaser

Listeners often tend to re-
member a station more by its
promotional stunts than by any-
thing else it does, according to
Jerry Glaser, general manager
of Nashville's WENO. Glaser
presented stimulating examples
of his successful promotions,
and illustrated these with slides.
He also urged his audience to
avoid some promotions which
had backfired.

Gilaser is a strong believer in
outside promotions, as opposed
to on-the-air campaigns, He
listed as the aims of his promo-
tions:

® Make people aware that your
station is doing something.

Hip Rock Stations
Termed ‘Pioneers’

“Stations that have pursued
progressive rock as a total for-
mat are the pioneers of a new
type of programming,” said
George Brewer, WIXY program
director in Cleveland. Speaking
on “Progressive Rock in a Hot
100 Station,” Brewer added,
progressive rock stations are
pioneers because “few direct
parallels can be drawn. Nearly
every innovation must be done
on a trial and error basis.”

The programming, quantity
and future of progressive rock
were also discussed by Brewer,
who said, “to a Top 40 station
there is no such thing as pro-
gressive rock—or underground.
There is only music of an im-
mediate general appeal to your
potential audience.” Brewer
added that, although all sta-
tions are individuals and should
program individual formats, mo-
tivation is the determining fac-
tor of music played. Some moti-
vations for singles play and
sales are: “Musical merits and

artist following,” exposure and
unusual mannerisms and broad
audience appeal. Brewer also
cited Leonard Bernstein's unu-
sual endorsement of Janis Ian's
“Society’s Child” that, coupled
with a controversial lyric line,
gave the record a strong sales
impetus. Programming can also
be aided by listening to promo-
tion men, following record sales
and studying live performances
and reviews in trade papers.
Local rock shows and TV shows
provide additional information
on artists.

Brewer concluded by saying
that progressive rock, a new
“individual program art,” can
have a mutually beneficial re-
lationship with format radio.
Progressive rock is not out to
replace Hot 100 radio, but to
co-exist with it, he said, Still
one guideline for progressive
rock, according to Brewer,
should be, “the harder the ma-
terial is, the more it should be
confined to evening play.”

There's No Media Like
Radio Media: Bunker

Edward Bunker, vice-president of Interpublic, Inc. of New
York City, spoke about a dynamic marketing concept: “successful
advertisers schedule their media to reach the heavy users of their
products and services." Added Bunker, “No media offers the
economy and pin-point accuracy of radio.”

What has helped radio to grow, said Bunker, is the “talent to
isolate and motivate” a selective audience. Radio commercials are
also geared to Bunker's specialized programming concept, as “radio
messages are created and produced to blend with the sound and
format of the station.” In his speech “Radio Programming as a
Force in Moving Consumer Goods,” Bunker also mentioned that
radio today is not only for the youngsters, but for the adults as
well, because creative people discovered that “radio advertising was
fun to create, marvelous to execute and gratifying to accomplish.”
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e Stimulate, not only vyour
present audience, but non-
listeners,

® Make money, and if handled
properly, your client will help
pay for the promotion.

Among some of the interest-
ing outside stunts he presented
was an application of the crane
promotion staged on behalf of
a tire merchant. An automobile,
held aloft by a crane, served as
the originating point for a dee-
jay show. The stunt resulted in
a considerable share of local
newspaper space.

One stunt, a tie-in with the
contemporary scene, was a
“Country a-Go-Go" presentation
complete with go-go girls staged
on behalf of a sponsor. Another
promgtion tied to a current fad

-was a staged bank holdup with

the “criminals” iff* Bonnie and
Clyde costumes,
® Easter Egg Hunt

The station holds an annual
“Easter Egg Humt" in which
adults participate for important
prizes. To enter, listeners must
present tickets which are avail-
able from the station’s sponsors.
This builds dealer traffic, and
proves to the sponsors the
station's pulling power.

Glaser told of his winning
stunts in a humorous way. One
of the top laugh-getters con-
cerned mailing a load of

Payola Evil;
A Study of
Its Cause

o Continued from papge 71

satellite markets,” Moorhead
said. "He can tell you how
many records a market demo-
graphically similar to yours sold
last week. He can spew chart
figures from every radio station
within a 900-mile radius, and
tell you its position on the Hot
100 chart next week.”

To break a record in Los
Angeles, the promotion man tries
to saturate the region, and cover
the city “like a giant amoeba
ingesting a  hard-to-surround
morsel.” By igniting interest in
the record in surrounding mar-
kets, he is able to create enough
furor to attract attention of the
programmers in Los Angeles.

Today’s promotion man is a
professional, knowledgeable mu-
sic man whose integrity is be-
vond question, Moorhead said,
and who is accomplishing the
impossible task of servine as
liaison between two independent
industries—and serving both of
them well.
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transistor radios, each of which
was tuned at top volume to the
station. The sound of a mail-
box loaded with radios, or of a
postman walking down the street
with several packages broad-
casting the station’s signal must
have been an attention-getter,
and drew a hand from those
listening to Glaser's talk.
Among those not to try,
Glaser included the baby-chick
stunt. This called for some
10,000 live chicks to be given
away to children as part of a
shopping center grand opening.
(“The sound of 10,000 chicks 1s
worse than a jet plane.") Mis-
fortune befell the project when
a cold snap the night before
killed most of the -chicks.
Mothers were not receptive to
their children getting dead
chicks, Glaser said. ’
Another stunt that backfired
called for Santa Claus to land
in a shopping center parking lot.
The wind shifted, Santa missed
his landing spot, and for a

other people away.” He spoke
of hearing a deejay remark on
the air: “No offay can sing that
way.” Cordell chastised the dee-
jay, telling him that “they're the
people who made you number
one.”

WVYON programs for people
“who like the kinds of music
we play. Happily, we're in lucky
because r&b is more popular
than ever before.”

One of the methods that the
station uses to Keep close tabs
on what the people want is an
open phone 6 a.m. to 6 p.m.
when all calls are recorded.
“If you get 25-30 calls about a
particular topic aor item, then
you'd better be aware of it”

In regard to blue-eyed soul
records, he said that he used to
look for these and played them
when the sound was right. He
named the Beatles on a given
record and the Rascals. He has
had as high as seven of these
records on the playlist,

Integrated radio personnel,
at the moment, is becoming a
problem, he thought, and spoke
of one community where the
audience became aroused be-
cause a music director was
white. Personally, he didn't
think color should make any
difference, but many listeners
felt only a Negro could properly
pick the type of music they
wanted to hear. Prompted by
the audience, Bill Summers,
another speaker at the session,
said that he felt many Negroes
in radio today could become
excellent program directors if
they were given the chance in
more than in npame only.

frightening moment the kids who
thronged the place were certain
that Santa had been killed.

WHK Makes Adults
Swingandbe'Swayed’

Seven months ago, WHK,
Cleveland, was in a ratings tug-
of-war with three rock stations.
Today, the station enjoys a lofty
rating with an easy listening
format.

By breaking the programming
into five categories, Ken Gaines,
program director, went after the
18-49-year-olds with an “easy
listening Top 40 format."”

To sway listeners away from
the rock beat, Gaines pro-
grammed music for the young
adult, the older adult and con-
temporary oldies, good music
oldies and albums,

In selecting songs for the
yvoung adult, WHK picked mu-
sic that would not offend the
the “above 30" listener.

Familiar artists make up the
young adult playlist, including
the Supremes, Simon and Gar-
funkel, the Lettermen, Pat
Clark, the Beatles and Glen
Campbell.

The playlist for the older
adult includes Tony Bennett,
Frank Sinatra, Andy Williams,
etc. “These two categories allow
WHK to expose new singles
with an occasional album cut,”
says Gaines.

Contemporary oldies include
the best of the Top 40 former
hits with an adult appeal, in-
cluding “Cherish,” “Windy,"”
“Never My Love” and "“What
the World Needs Now.” “"Good
music oldies represent stand-
ard hits in the past 10 years,

including “'People,” “The Good
Life,” "“The Girl From Ipa-
nema” and “Misty.”

The album category features
old and new popular artists
singing vintage and recent pop-
ular and familiar tunes,

“l believe ‘familiar’ is the key
word to easy listening program-
ming,” claims Gaines. "Listen-
ers can identify with the song,
the artist, or the song and the
artist—each complementing the
other., .

“Beside all the basic elements
of programming, there are spe-
cial areas that deserve attention:
selections from live perform-
ances, comedy and special artist
performances,” says Gaines.

Personalities play a major role
at WHK, with DJ’s receiving a
certain amount of on-the-air
freedom. Gaines, however, se-
lects the playlist.

Promotions, talk shows, ad-
ditional newscasts and contests
all play a role in programming
an easy listening station, says
Gaines. :

Gregory Chants

¢ Continued from page 74

at most Negro stations. He
spoke of news and public af-
fairs as a method of building a
better image for Negro radio
and stated that every station
should be behind the current
march on Washington.
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PROGRAMMING
AIDS

EDITOR'S NOTE: The Programming Aids Service is
intended to show what's happening at radio stations around
the nation in regards to records . . . primarily records not
yet on the chart or on the bottom of the chart. In coming
weeks, the service will be expanded to more easy listening
and r&b stations, Best Pick is a record that has a chance to
go all the way. Best Leftfield Pick is a record by a new
artist or established artist who hasn't had a hit recently that
could go all the way. Bigeest Happening is a record that is
getting most requests and sales in area. Biggest Leftfield
Happening is a record by a new artist or one who hasn't had
a hir recently that is getting most requests and sales in area.

HOT 100 RADIO
TALLULAH, LA.

Dave Sturm, program director & deejay
KTLD

Best Pick is “Nice to Be With You,” by the Monkees,
Colgem; Best Lefifield Picks are “You Got Style,” by Jon
and Robin, Abnak; and “Get in the Wind,” by the Illinois
Speed Press, Columbia; Biggest Happening is “"Here Comes
the Judge,” by the Magistrates, MGM; Biggest Leftfield
Happening is “Hangin' From Your Lovin' Tree,” by the In
Crowd, Abnak. ("Five by Five"” could go all the way, KTLD
previews spins: Diana Ross and the Supremes, Montenegro,
Paul Revere, Mitch Ryder, and the Coasters.)

FT. WAYNE, IND.

Bob Chase, program/music director
WLYV

Leftfield Pick is “Hanging From Your Lovin' Tree,” by the
In Crowd, Abnak. ("You Got Style,” by Jon and Robin, is
going on the playlist and it is a gas.)

SAN ANTONIO, TEX.

Kahn Hamon, program director
KTSA

Best Picks are “Lady Willpower” by the Union Gap, Co-
lumbia, and “Eleanor Rigby,” by Ray Charles, ABC; Best
Leftfield Happening is “Me and You,” by Brenton Wood,
Double Shot; Biggest Lefifield Happenings are “United,” by
Peaches and Herb, Date; and “Pictures of Matchstick Men.,”
by the Status Quo, Cadet.

LYNCHBURG, VA.

Jerry Rogers, music director
WLLL

Best Pick is “"You Got Style,” by Jon and Robin, Abnak; Best
Lefifield Pick s “1 Need Love,” by the Third Booth,
Independence; Biggest Happening is “Hang 'Em High,” by
Hugo Montenegro, RCA; Biggest Leftfield Happening is
“Sealed With a Kiss,” by Gary Lewis, Liberty.

WINDSOR, CANADA

Marian McLaughlin, record librarian
CKLW

Best Pick is "Don't Take It So Hard,” by Paul Revere
and the Raiders, Columbia; Best Leftfield Pick is “Give Me
One More Chance,” by Wilmer Alexander and Dukes,
Aphrodisiac; Biggest Lefifield Happening is “Journey to
the Center of the Mind,” by Amboy Dukes, Mainstream.

DAYTON, OHIO

Jim Bennett, station manager
WING

Best Pick is “The Story of Rock & Roll,” by the Turtles,
White Whale; Best Leftfield Pick is “Summer Wine,” by
Helen Aberth, Decca; Best Leftfield Happening is “Folsom
Prison Blues,” by Johnny Cash, Columbia. (Getting good
requests for new Lettermen “Where Were You When the
Lights Went Out,” and “The Boy 1 Left Behind,” by
Tommy Faia and the Blue Facts, A&M.)

GRAND RAPIDS, MICH.
M. D. Frizbee, music director
WLAYV

Best Pick is “Don't Take It So Hard,” by Paul Revere and
the Raiders, Columbia; Best Leftfield Pick is “Walkin' on
This Road to My Town,” by Merrie Motor Co., Decca;
Biggest Leftfield Happening is “Journey to the Center of
the Mind," by Amboy Dukes, Mainstream.

ACKSONVILLE, FLA.
ke Lee, program director

WAPE

Best Pick and Best Leftfield Pick is “Saturday’s Father,” by
the 4 Seasons, Philips; Biggest Leftficld Happening is “Here
Come Da Judge,” by Finky Fuzz, Epic.
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JACKSONVILLE, FLA.

Mike Reineri, program director
WPDQ
Best Pick is “Don’t Take It So Hard," by Paul Revere and

the Raiders, Columbia; Best Lefifield Pick is “Rainbow
Valley," by Robert Knight, Rising Sons; Biggest Happening

is "Lady Willpower,” by the Union Gap, Columbia; Biggest
Lefifield Happening is “Mechanical World,” by the Spirit,
Epic.

DETROIT, MICH.

Paul Cannon, program director
WKNR

Best Pick is “With Pen in Hand,” by Billy Vera, Atlantic;
Best Leftfield Pick is “Classical Gas,” by Mason Williams,
Warner Bros.; Biggest Happening is “Jumpin' Jack Flash,”
by the Rolling Stones, London; Biggest Leftfield Happening
is "Here Come Da Judge,” by Buena Vistas, Marquee.

RALEIGH, N.C.

Ron Fraiser,
/| program/music director
W4 WRNC

Best Pick is “People Sure Act Funny,” by Arthur Conley,
Atco; Best Leftfield Pick is “The Modley,” by the Angels,
RCA; Biggest Happening is “Here Comes the Judge,” by
Shorty Long, Soul; Biggest Leftfield Happening is “She's a
Heartbreaker,” by Gene Pitney, Musicor. (New Elvis Presley
record—"Your Time Hasn't Come Yet, Baby" could be top
10 with good exposure. Best for Elvis in some years.)

SPOKANE, WASH.
Jim Sims, program director & deejay
KCA

Best Leftfield Pick is “Light My Fire,” by Jose Feliciano,
RCA.

GAYLORD, MICH.

Bill Scott, program director
WATC

Best Pick is “Quando M'Innamoro,” by the Sandpipers,
A&M: Best Lefifield Picks are “Hang 'Em High,” by Hugo
Montenegro, RCA; and “California Dreamin’,” by Jose
Feliciano, RCA; and “Grazing in the Grass,” by Hugh
Masakela, Uni; Biggest Lefifield Happening is “Mr. Spoons,”
by Steve Lawrence and Eydie Gorme, Calendar.

LUBBOCK, TEX.

Michael B. Anthony,
program director
KLBK

Best Pick is “Some Things You Never Gel Used To,”
the Supremes, Motown; Best Leftfield Pick is “Jumpin’ Jack
Flash," by the Rolling Stones, London; Biggest Happening
is I Love You,” by the People, Capitol.

SPRINGFIELD, VT.

Ron Bastone, program director
WCFR

Best Pick is “D. W. Washburn,” by the Monkees, RCA;
Best Leftfield Pick is “Sinbad the Sailor,” by the Tidal
Wave, Buddah; Biggest Happening is “Here Comes the
Judge,” by Shorty Long, Soul; Biggest Lefifield Happening
is “Baby You Come Rolling Across my Mind,” by the
Peppermint Trolly Co., Acta.

SAN FRANCISCO, CALIF.

Dick 5tarr, program director
KYA

Best Pick is “Just Like Tom Thumbs Blues,” by West,
Columbia; Best Leftfield Pick is "Folsom Prison Blues,” by
Johnny Cash, Columbia; Biggest Happening is “Sky Pilot,"
by Eric Burdon and the Animals, MGM; Biggest Lefifield
Happening is “Competition Ain't Nothin',” by Little Carl
Carlton, Back Beat.

ST. CLOUD, MINN.

Ronald P. Michaels, music director & deejay
WJON
Best Pick is “The Shape of Things to Come,” by the Third

Rail, Epic; Best Leftfield Pick is “Miss Aone (Aint That
Kind of Man),"” by the Zebra, Philips.
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INDIANOLA, IA.

Rick O'Shea, music director
KBAB

Best Pick is "It's Nice to Be With You,” by the Monkees
Colgems.

FLINT, MICH.
Peter }. Flanders, music director & air personality
WAMM

Best Pick is "“Sealed With a Kiss,”
Best Lefifield Pick is "Grazing in
Masekela, Uni; Biggest H ming is You Send Me,"
Aretha Franklin, Atlantic; Lefifield Happening
“Lovers Holiday,” by Peggy Scott and JoJo Benson, 55!
International.

the Toys, M
Grass,” by Hu

LAS CRUCES, N. M. ‘
Mike Reynolds, program/music director & deejay
KGRT

Best Pick i1s “D. W. Wasburn/flip,” by the Monkees, Coli
gems; Best Lefifield Pick is “Your Mind and We Belon
Together,” by Love, Elektra; Biggest Happening is “I Lo
You," by the People, Capitol; Biggest Lefifield Happening
is “Me and You,” by Brenton Wood, Double Shot.

MUNCIE, IND.
Tom Cochrun, associate program director & Juiaﬂ

WERK

Best Pick is “Don't Take It So Hard,” by Paul Revere n.m‘
the Raiders, Columbia; Best Leftfield Pick is “Why N
They Pretend,” by Lewis and Clark Expedition, Colge
Biggest Happening is “Don't Take It So Hard,” by Paul
Revere and the Raiders, Columbia; Biggest Lefifield

ing is “"Walking in Different Circles," by the Peppermint
Rainbow, Decca. ("Iron Butterfly” theme, greatly requested,
but not available at record stores.) |

ASHTABULA, OHIO ‘

Big Lou Massey, air personality
WREO

Best Pick is "Don’t Take It So Hard,” by Paul Revere an |
the Raiders, Columbia; Best Leftfield Pick is “Band Dang in
Time," by Woody Gunther and the Cheaters, Shout. (Shout's
Woody Gunther and the Cheaters packed them in for a
“Bang Dangin' Time" at the Castaway, one of the Swingin"
local spots this past week. A great group, their record could
be a big hit.)

HANOVER, N. H.

Paul Gambaccini, survey director & deejay
WDCR

Best Pick is “The Story of Rock and Roll,” by the Turtles,
White Whale; Best Leftfield Pick is “Mary on the Beach,”

by Hank Shifter, Steed; Biggest Leftfield Happenings are
“*Classical Gas,” by Mason Williams, Warners; and “Folsom

Prison Blues,” by Johnny Cash, Columbia.

Progressive Rock Radio

PHILADELPHIA, PA.

Hy Lit, program/music director, deejay &
station manager

WDAS-FM

Best Pick is “Time"” LP by T.LM.E. on Liberty; Besi
Lefifield Pick is “Pictures of Matchstick Men,” by the Status
Quo, Cadet; Biggest Happening is “Time Has Continued To-
day,” by the Chambers Brothers, Columbia; Biggest Leftfield
Happening is “Something New Under the Sun,” by Randy
MNewman, Reprise.

DETROIT, MICH.

Paul Cannon, music director
WKNR-FM

Best Picks are “Open,” by Julie Priscoll and Brian Auger,
Atco (finest LP you will ever hear in your whole life) and
“Orchestral Circus” LP, by Kasenetz Katz, Buddah. (Jusi
two cuts worth mentioning are “We Can Work It Out" and
“Hey Joe! Open,” by Julie Driscoll and Brian Auger—
Entire album is fantastic.)

LAS CRUCES, N. M.

Mike Reynolds, program/music director
KGRD-FM

Best Pick is “Groovin' Is Easy,” by the Electric Flag,
Columbia; Best Leftfield Pick is “Morning Glory," by Blood,
Sweat and Tears, Columbia; Biggest Happening is “Sunshine
of Your Love,” by the Cream, Atco; Lefifield H
pening is “Don’t Kick Me,” by John Mayall, London.
above starred cuts are from LP's. "A Long Time Comin’,"
by the Electric Flag and “The Child Is a Father to the Man,"
by Blood, Sweat and Tears, and “The Blues Alone,” by
John Mayall.)
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Country Radio

~__ LUBBOCK, TEX.

Ralph Paul, operations manager
® B Kpav

Best Pick is "What's Made Milwaukee Famous,” by Jerry Lee
Lewis, Smash; Best Lefifield Pick is “This Little House,” by
Larry Trider, Amy; Biggest Leftfield Happening is “He
Ain't Country,” by James Bell, Bell.

MACON, GA.

Jack Rodgers, program/music director & deejay
WDEN

Best Pick is “Already It's Heaven,” by Dvid Houston, Epic;
Best Leftfield Pick is “Late and Great Love of My Heart,”
by Hank Snow, RCA; Biggest Leftfield Happening is “Still
Didn't Have the Sense to Go,” by Johnny Carver, Imperial.

DENVER, COLO,

Con Schader, music director & deejay
KLAK

Best Pick and Best Leftfield Pick is “Phone Call to Mama,”
by Joyce Paul, United Artists; Biggest Leftfield Happening
is “What a Way to Live,” by Johnny Bush, Stop.

FLINT, MICH.

Jim Harper, program/music director & deejay
WKMF

Best Pick is "“You've Just Stepped In,” by Loretta Lynn,
Decca; Best Leftfield Pick is *Tie a Tiger Down,” by Sheb
Wooley, MGM; Biggest Lefifield Happening is “You Cain't
Got a Home No More,” by Donna Odom, Decca.

CHARLOTTE, N. C.

Cloyd A. Bookout, music director & air personality
WWOK

Best Pick is “Just Because I'm a Woman,"” by Dolly Parton,
RCA; Best Lefifield Pick is “Peace on Earth Begins Today,"”
By Dave Rich, Stop; Biggest Leftfield Happening is “I
Talked About You,” by Bill Phillips, Decca.

COLUMBUS, GA.

Larry James, music director
WPNX

Best Pick is “Tell It Like It Is,” by A. Campbell and L.
Mann, RCA; Best Leftfield Pick is "Buffalo Nickel," by
Rusty Draper, Monument; Biggest Leftfield Happening is
“Your Time Hasn't Come Yet Baby,” by Elvis Presley, RCA.

BURBANK, CALIF.

Larry Scott, music director
KBBQ

Best Pick is 'Tie a Tiger Down,” by Sheb Wooley, MGM;
Best Leftfield Pick is “You'll Be My Last Love,” by Jimmie
Davis, Decca; Biggest Leftfield Happening is “That's What
I Shoulda Said,” by Leon McAuliff, Cimarron.

VICTORVILLE, CALIF.

Mark Robinson, music director
KCIN

Best Pick is “What's Made Milwaukee Famous.," by Jerry
Lee Lewis, Smash; Best Leftfield Pick is “Everybody Wants
o Be Somebody Else,” by the Harden Trio, Columbia;
Biggest Happening is “"Lock, Stock and Teardrops,” by
Diana Trask, Dial; Biggest Leftfield Happening is “Baby
Don't Cry,” by Jimmy Payne, Epic. (“Baby Don't Cry” is
No. 10 on our survey and is the flip side of the record.)

GREENSBORO, N. C.

Tom Miller, program director & deejay
WGBG

Best Pick is “I'm in Love With My Wife,” by David Rogers,
Columbia; Best Leftfield Pick is “Tell It Like It Is,” by
Archie Campbell/Lorene Mann, RCA; Biggest Leftfield
Happening is "I Really Go for You,” by Jean Chapel,

lenge.
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LYNCHBURG, VA.
Bob White, music director

WERG

Best Pick is “"Night Time Rose,” by Wayne Campbell, Epic;
Best Leftfield Pick is “'In Another World,” by Webb Pierce,
Decca; Biggest Leftfield Happening 15 “Remembering,” by
Jerry Reed, RCA,

TEXAS CITY, TEX.

Bill Vance, music director & deejay
KTLW

Best Pick is “As Long as I Live,” by George Jones,
Musicor; Best Leftfield Pick is “The Proper Mrs. Brown,”
by Loy Clingman, Capitol; Biggest Leftfield Happening is
“Born a Fool," by Freddie Hart, Kapp. (Really a toss-up to
which side to pick on the new George Jones item. The flip
side, “Your Angel Steps Out of Heaven,” is also very

strong.)

ALBANY, N. Y.

Glenn C. Lewis, program/music director & deejay

WOKO

Best Pick is “Already It's Heaven,” by David Houston,
Epic; Best Leftfield Pick is “Tell Me a Lie,” by Louis
Johnson, Epic. (The Decca June release of 15 country
albums has given us a tremendous up-to-date catalog of
great country material. Carl Smith, Jimmy Dickens, appear
here on June 25 to headline a show.)

PHILADELPHIA—CHESTER, PA.
Lowell Howard, program director & deejay
WEEZ

Best Pick is “"War Is Hell,” by Hugh X, Lewis, Kapp; Best
Leftfield Pick is “Texas Tea,” by Dee Mullins, 858 Interna-
tional; Biggest Happening and Biggest Lefifield Happening
is “Fool of the Year,” by Linda K. Lance, Wayside.

R&B RADIO
COLUMBUS, GA.

Ernestine Mathis, music director & deejay
WOKS -

Best Pick is "Never Found a Girl,” by Eddie Floyd, Stax;
Best Leftfield Pick is “Competition Aint Nothing," by Carl
Carlton, Backbeat; Biggest Happening is "Slip Away,” by
Clarence Carter, Atlantic; Biggest Lefifield Happening is
“Oh, Baby Mine,” by O. V. Wright, Backbeat. (Clarence
Carter's “Slip Away" continues to be the No. 1 seller this
week., An upsurge in sales this week, too, on Johnny Taylor's
“I Ain't Particular,” Stax.)

GREENVILLE, S. C.
Big Gem Mack, music director & deejay
WHYZ

Best Pick is "Here Comes the Judge,” by Pigmeat Markham,
Chess: Best Leftfield Pick is “"Shanty Butterfly,” by Ran-

dolph Walker; Biggest Leftfield Happening 15 “Get My
Baby," by Mighty Sam, Amy.

SAN FRANCISCO, CALIF.

Lee Wilson, program director

WAME

Best Pick 15 “United,” by Peaches and Herb, Date; Best
Leftfield Pick is “"Be Young, Be Foolish, Be Happy,” the

Tam, ABC; Bigpest Leftficld Happening 15 "Your's Until
Tomorrow,” by Vivian Reed, Epic.

HUNTSVILLE, ALA.

Sugar Daddy and Crew, air personalities
WEUP

Best Lefifield Pick 15 "1 Can't Go On,” by Deon Jackson,
Carla; Biggest Happening and Biggest Leftfield Happening
is I Never Do You Wrong," by Joe Tex, Dial.

BEAUMONT, TEX.

William Roy Brown, program director

KJET

Best Pick is "Hitch It to the Horse,” by Johnny “C," Phil-
L.A. of Soul; Best Leftfield Pick is "You're Losing Me,”
by Barbara Lynn, Atlantic; Biggest Happening is “It's You
for Me,” by the Amazers, Thomas. (The N. 3 record in

New Orleans, now becoming a stone monster in Texas.
“Coo-Coo Over You,” by the Hueys, Instant.)

CHICAGO, ILL.

McKie Fitzhugh, music director
WVON

Best Pick is "You Send Me,"” by Aretha Franklin, Atlantic,

oo ericanraskedsssteory com

SPARTANBURG, S. C.

WHCQ

Best Pick is “Here Comes the Judge,” by Pigmeat Markham,
Chess; Best Leftfield Pick is “Cry Baby Cry," by Van and

Titus, EIf; Biggest Lefifield Happening is “Girl Watcher,”
by the O'Kaysions, ABC.

EASY LISTENING RADIO

| HOLLYWOOD, CALIF.
' ‘ Russ Barnett, program director
- KMPC

Best Pick and Best Leftfield Pick is “Don't Leave Me," by
Nilsson, RCA; Biggest Happening and Biggest Lefifield
Happening is “Mrs. Robinson,” by Ricardo Ray, Allcore.

SAN DIEGO, CALIF.

Dick Roberts, program director
KOGO

Best Pick is “With Pen in Hand,” by Billy Vera, Atlantic;
Best Lefifield Pick is “Until You Happened to Pass By." by
Glenn Yarbrough, RCA; Biggest Leftfield Happening is
“"Quando M’'innamoro,” by the Sandpipers, A&M.

ATLANTA, CA.

Bob Van Camp, music director & deejay
WSB

Best Pick is “Hang 'Em High,” by Hugo Montenegro, RCA;
Best Lefifield Pick is “Santa Monica Pier,” by Noel Harri-
son. Reprise.

SAN FRANCISCO, CALIF.

Mike Button, music director & production
co-ordinator

KNBR

Best Pick is "Buffalo Nickel," by Rusty Draper, Monument;
Best Leftfield Pick is “Eleanor Rigby,” by Ray Charles,
ABC; Biggest Happening is “Time for Livin,” by the As-
sociation, Warner Bros.; Bippest Lefifield Happening is
“D. W. Washburn,” by the Monkees, Colgems. (Album of
note: “With a Little Help From My Friends,” by Sue Raney,
Imperial.)

DALLAS, TEX.

Charlie Van, program director

WFAA

Best Pick 15 “"Dreams of the Everyday Housewife,” by
Wayne Newton, MGM; Best Leftfield Pick is “With Pen
in Hand,” by Johnny Darrell, United Artists; Biggest Left-

field Happening is “Sometimes You Just Can't Win,” by
the Mouse and the Traps, Fraternity.

WASHINGTON, D. C.

Larry Sealfton, music director
WwWDC

Best Pick is “Hang '"Em High.," by Montenegro, RCA; Best
Lf}l‘rﬁ:ld Pick is "You Got Siyle,” by Jon and Robin,
Abnak.

SAN FRANCISCO, CALIF.

Mike Button, production co-ordinator &
music director

KNBR

Best Pick is “The Dream of the Everyday Housewife,” by
Glen Campbell, Capitol; Best Leftfield Pick is “I'll Be Your
Baby Tonight,” by Burl Ives, Columbia; Best Leftfield Hap-
pening is “[t's Up to Me,” by Ella Fitzgerald, Capitol.

COLLEGE RADIO

EAST LANSING, MICH.
MICHIGAN STATE UNIVERSITY

Dennis Blyth, music director
WMSN

Best Pick is “It Should Have Been Me,” by Gladys Knight

and the Pips, Soul; Best Lefifield Pick is “Journey to the

Center of the Mind,"” by Amboy Dukes, Mainstream; Biggest

Befl;igzllld Happening is “Born to Be Wild,” by Steppenwolf,
unhill.
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Vox Jox

Johnny Kellogg, who'd been pro-
ducing jingles for radio and TV
stations, 15 back in radio. and
working at WAIR in Winston-
Salem, N. C. . . . Larry Kenney,
who'd been at WIRL, Peoria, Ill.,
is now host of “The Larry Kenney
Show,” 7-11:30 p.m., on WOWO,
Fort Wayne, Ind. . . . KARK in
Little Rock, Ark., is celebrating
its 40th anniversary.

* * &

J. Paul Emerson, former deejay
at KRZY in Albuquerque and
WLLL in Lynchburg, Va., is now
on WIMO in Winder (Atlanta
area), Ga., and wonders where are
Dave Diamond and Bob Scott
(former KIMN deejay). Diamond
i5s now with one of the Bill Drake
West Coast stations; Scott will have
to speak for himself because I'm
not sure where he's at right at the
moment. . . . Noble V. Blackwell
has been appointed vice-president
and general
manager of
WVOL, Nash-
ville, effective
July 1. He spent
10 years in pro-
gramming and
sales with the
station and also

BLACKWELL
owns a production company—
Noble Blackwell Productions, pro-
ducer of “Night Train Review."
syndicated variety TV program.

* * *

Juin Angel Bras has been
upped to director of programming
of WNIU-TV, the New York
UHF station that devotes a large
portion of Its programming to
Latin-American music shows, . . .
Jerry Halasz, music director of
WLBK, 711 North First Street, De
Kalb, IIl. 60115, needs Hot 100 and
r&b singles and especially oldies.

N
r AL NICHOL

(The Turtles)
stars on

Eorcal

electric sitar

Fl

The Coral Sitar has the
same neck, same ac-
tion, same play strings
as a guitar . .. BUT
THE SOUND IS SOME-
THING ELSE,

The Coral electric Sitar
1s manutactured by:

THE DANELECTRO CORP.
a subsidiary of MCA Inc.

211 WEST SYLVANIA AVENUE

NEPTUNE CITY, NEW JERSEY

b, J

By CLAUDE HALL
Radio-TV Editor

The station has a good signal
and influences the Chicago mar-
ket. . . . Wallace R. Westphal,
who huas just been promoted to
director of advertising and pro-
motion for WOR-FM, New York,
will serve as producer-consuoltant
for “Operation Sound Search,” the
city-wide talent competition con-
ducted under the auspices of Mavyor
John V. Lindsay's Summer Talk
Force.
* * &

Tom Crane, formerly with
WCMB, Harrisburg, Pa., has
ioined WMMR-FM in Philadelphia
in a 37 p.m.
slot. . . . John
C. Soller has
been named sta-
tion  manager
of WKRC-FM:
he'd been asso-
ated for 10

SOLLER vears with
WKRC in Cincinnati in positions
ranging from announcing to pro-
motion and merchandising. . . .
Carroll Ward, host of “Top Ten
Dance Party” that originates from
WIBF-TV, Augusta, Ga., has cele-
brated the 10th anniversary of the
show. The show has been on the
air 52 weeks a year since 1958,

* % %

Bob Belz, an old buddy who'd
been program director of WREOD
in Ashtabula, Ohio, is now holding
down the 7-11 p.m. Sunday slot
at WKYC, Cleveland. . . . Murry

Stewart, Michigan State University
graduate, is now host of WIW-
TV's “It's Happening Here" show
in Cleveland. . . . Elliot Kalz
collects playlists as a hobby. Ad-
dress is: 291 Hartford Avenue,
Winnipeg 17, Manitoba, Can., and
if anybody can send him some,
he'd appreciate it,

* * &

Ron Abernathy, formerly at
KDWB, Minneapolis, is now with
WEAM, Washington. . . . Dee W.
(Dee Gee) Galiffa, who'd been a
staff announcer with WESA in
Charlerio, Pa,, and KLFM in
Long Beach, has joined KIJILH-FM
in Long Beach as general manager.
The station features a middle-of-
the-road format. . ., . Lou Emm,
Ted Ryan, and Andy Cassells of
WHIO, Dayton, Ohio, are now
hosting the “Conversation Piece"
show remote from Henrici's Roof
Top Restaurant each Wednesday.

* * *

Willis P. Duff has been ap-
pointed director of radio for
WHDH in Boston; he'd been pro-
gram manager of KLAC, Los
Angeles. He's responsible for AM
and FM and reports to president
Harold E, Clancy. . . . The new
line-up at Ashland, Ky., country
music station WTCR runs like
this: program director Mike Todd
6-10 a.m., Ron Mastin 10 am.-2
p.m., Gregg Elliott 2-6 pm.,
Wayne Bowman 6-sign-off. . . .
Program director Bob Reich has
taken WMOC to a No. 2 rating
in Chattanooga with a couniry
music format.

Empathy Keys Easy
Listening: Sanders

What makes a good easy lis-
tening show? “Empathy, that's
what,” explains Bill Sanders,
program director at 'WWDC,
Washington.

The stations with empathy—
getting vourself involved with
your listener, or letting your
listener get involved with you—
are those that beat the compe-
tition in the rating game, ac-
cording to Sanders.

Sanders believes the kind of
music a station programs, or
how much, is unimportant.

“"When programming, a sta-
tion must determine if the audi-
ence is listening for the music
or to the music. If your audi-
ence depends on you only for
music, they must be consider-
ably more fickle than the audi-
ence which listens to the music,
because it fits in with the em-
pathic nature of the station,”
claims Sanders,

He feels there i1s no such
thing as bad radio—only unsuc-
cessful radio. "And it has been

e e e e e |
help your heart fund

®
help your heart

proven to me,” says Sanders,
“that music — in a music-
oriented format—is perhaps the
very least significant element in
successful programming,

“The ultimate answer in pro-
gramming is not that the music
itself is important, but what mu-
sic is important to what element
of your total listening audience.
Then what music to play to
reach the element.”

Sanders’ formula is simple:
“The changing expression of ra-
dio and its commitment to its
listeners require that you know
more about your audience. For
example, it simply isn't enough
to have high shares of audience.
It has become a matter of what
kind of audience; and even
more difficult is the problem of
knowing which program element
attracts which audience.”

As far as Sanders is con-

cerned, talk plays a vital part
in the over-all concept of a ra-
dio station. He says: “talk is
something 1 advocate, because it
puts the people in radio.”
- WWDC exposes the disk
jockey, and urges the personal-
ity to “talk.” “Why must talk be
the single most neglected ele-
ment in a music station?” ques-
tions Sanders. "Explore the pos-
sibility of not increasing vour
present talk, but rather making
it people-oriented. Start with the
thing radio stations generally
overdo most of all: record in-
troductions and post introduc-
tions. Is there more to them
than just titles? Take a look and
you'll discover there is.”

Easy listening, feels Sanders.
15 not more music than vour
competitor. It's not what kind
of music, and it's not just talk
or promotion. It's empathy —
the creative projection of a sta-
tion's own consciousness into a
listener.
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WILLIAM B. WILLIAMS, of easy listening-formated WNEW, New York,
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speaks on the role of the personality in music while Bill Sanders, right,
program director of WWDC in Washington waits his turn at the mike.

Yesteryears Hits

Change-of-poce pregramming from your librarion's shelves, featuring the disks
that were the hottest in the land 5 years ago and 10 years age this week.
Here's how they ranked in Billboard's charts at that time.

POP SINGLES—5 Years Ago
June 22, 1963

1. Sukiyaki—Kyu Sakimoto (Capitol)

2. It's My Party—Lesley Gore
(Mercury)

3. Hello Stranger—Barbara Lewis
(Atlantic)

4. You Can't Sit Down—Dovells
(Parkway)

5. Blue on Blue—Bobby Vinton (Epic)
6. Da Doo Ron-Ron—Crystals (Philles)

7. Those Lary-Hazy-Crazy Days of
Summer—Nat King Cole (Capitol)

8. Still—Bill Anderson (Decca)

9. | Love You Because—Al Martino
(Capitol)

10. One Fine Day—Chiffons (Laurie)

POP SINGLES—10 Years Ago
June 23, 1958

1. Purple People Eater—Sheb Wooley

(MGM)

2. All | Have to Do Is Dream/

Claudette—Everly Bros. (Cadence)
3. Secretly/Make Me a Miracle—

Jimmie Rodgers (Roulette)

4. Yakety Yak—Coasters (Atco)
5. Witch Doctor—David Seville

(Liberty)

6. Return to Me—Dean Martin

(Capitol)

7. Do You Wanna Dancel—

Bobby Freeman (losie)

8. Looking Back/Do | Like H?—

Nat King Cole (Capitol) ‘
9. Jennie Lee—Jan & Armie (Arwin)
10. Endless Sleep—Jody Reynolds

{Demon)

R&B SINGLES—5 Years Ago
June 22, 1963

1. I's My Party—Lesley Gore
(Mercury)

2. It You Need Me—Solomon Burke
(Atlantic)

3. The Love of My Man—
Theola Kilgore (Serock)

4. Another Saturday Night—Sam Cooke
(RCA Victor)

5. Hello Stranger—Barbara Lewis
{Atlantic)

6. Da Doo Ron-Ron—Crystals (Philles)
7. Pushover—Etta James (Argo)

8. Prisoner of Love—James Brown &
His Famous Flames (King)

9. f You Wanna Be Happy—
Jimmy Soul (S5.P.Q.R.)

10. You Can't Sit Down—Dovellis
(Parkway)

POP LP'5—5 Years Ago
June 22, 1963

1. Days of Wine and Roses—
Andy Williams (Columbia)

2. Moving—Peter, Paul & Mary
(Warner Bros.)

3. West Side Story—Soundtrack
{(Warner Bros.)

4, Vaughn Meader & the First Family,
Vol. |l—(Cadence)

5. Surfin' U. 5. A—Beach Boys
(Capitol)

6. | Wanna Be Around—Tony Bennett
(Columbia)

7. Peter, Paul & Mary—(Wamner Bros.)

B. Lawrence of Arabia—Soundtrack
(Calpix)

9. Songs | Sing on the Jackie Gleason

Show—Frank Fontaine
(ABC-Paramount)

10. It Happened at the World's Fair—
Elvis Presley (RCA Victor)

Key to Determining FM Format

e Continued from page 70

good as it is true to s format.
He remarked that the outlet
must have an easily identifiable

and meaningful format. Every-
thing said or left unsaid, all mu-
sic played and the general oper-
ation of the station on the air
“must give your call letters
without your having to voice
them."

As to the most successful
FM formats, Schwartz noted
that the three top FM stations
in each market (with one excep-
tion) are currently programming
one of three formats: Wall to
Wall Music, that which fea-
tures the lush nstrumental
sound and 15 well suited to
stereoc operations; Easy Listen-
ing, that which features vocal-
ists and instrumentals and an

occassional Top 40 tune in care-
ful balance and Underground
Music, which features the “new
sound”™ in music with composi-
tions that draw heavily from
traditional Folk, Classical and
Blues idioms. Schwartz re-
marked that this latter format
is strongest when broadcast in
stereo because “the excitement
and poetry in this music can
really be appreciated through
the medium of stereo sound.”

Schwartz stated that all three
stations in each market surveyed
displayed one feature that was
common to all: their format
“consistency.” He stressed this
as the byword to success in the
FM field. “All (stations) had
highly consistent - programming
over their broadcast day and
broadcast week . . . and they all
played the music without super-
fluous interruptions or clutter.”
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...On Broadening Audience Base

The key to broadening a station’s audience
base is research, and pienty of it.
ing of Dick Starr, programming director of KYA,
“Once you've decided where you
want to go with regard to broadening your audi-
ence base, and that the audience you're after
exist, and your target is realistic, then you can
explains Starr.

He feels any station can broaden its base. But
he warns that in many cases attempts to broaden
the audience spectrum one way or the other can
result in the sacrifice of “x" amount of listeners
at the other end of the spectrum.

“There's more than music involved in broaden-
ing your base,” Starr reports. “Vital to increasing
your over-all audience is the need for the pro-
grammer to have final say over commercial con-
tent. It's up to each program director to insist
on control over the amount of commercial time.”

San Francisco.

get down to the nitty gritty,”

That's the feel-

audiences,

portantly,

telligence.”

A Hit: The Melody
Pattern Lingers On

Hit music usually features a
repetitive pattern in the melody,
Danny Davis, a&r chief of RCA
Records in MNashville, empha-
sized here during a session on
what's happening in music today,
A record man can take a look
at what has happened in the
past to find out where music is
going today. But how many
people study the repetitive pat-
terns of the hit records them-
selves, he asked. He pointed out
that the Beatles, who came
along just when Evcryhﬂd}f was
saying that rock 'n’' roll had run
its course, took the simplist form
of rock and captured an audi-
ence. He felt that the Beatles
drew upon country, blues, and
even the Everly Brothers. There

are exceptions, he said, but even
psychedelic music, after using a
shock technique, falls into a
repetitive melody pattern for its
SUCCESS.

There is a fusion of country
music and popular music that
15 the MNashville Sound, he said,

EL's

Personalities play a major role in broadening

a station’s audience. Selective hiring of the right
dlsl-: jockey, the right voice and the right per-
sonality for the audience you're after is an im-
portant point. News, contests, promotions, public
service and sales all are key ingredients to larger
says Starr.

“Image is nice, but you want listeners. Image
will help you get llﬂtEnf:m and even more im-
rating points.”

Starr believes the key to broadening an audi-
ence is selective programming.
elements of appeal where you need audience, de-
crease those tune-outs or elements which may
keep you from your goal.
base can be broadened, and the only limits are
the station's own creativity, imagination and in-

“Increase your

A station's audience

and it's “the mecca of music.”
He referred to the many pop
artists who were scoring with
country music because of a
“repetitive country music pat-
tern” — listing Dean Martin,
Bert Kaempfert, Engelbert
Humperdinck and others. He felt
country music would grow even
stronger because “the country
songwriter is a craftsman. He
uses a simple story line,” And
he recommended this pop-
country music to stations with
all kinds of formats.

Last Bastion of

Personality: Wm. B.

Easy Listening radio stations
might be the last stronghold of
the big personality—if there are
any left at all, according to
William B, Williams (morning

Demographic Data—
Answer for WLOU

The only way to determine
the size and face of a station's
market, especially for rhythm
and blues stations, is through
demographic data, declares Bill

Summers, general manager of
WLOU, Louisville.

“Primarily, the very reason
that r&b stations should and do
worry about demographic data
15 because the area of com-
munications of the r&b station
itself is so very selective,” says
Summers.

“We produce only a select
type of music and consequently
we only reach a particular sec-
tion of the populace, In order
that we know what sections we
may reach but are not reaching
at present,” he says, “the station

must have thorough and de-
tailed studies based on the sta-
istical analysis of the population.

“Consequently, WLOU is al-
ways collecting and evaluating
data in order to determine the
size¢ and face of the station’s
market, and what changes have
taken place in the market or are
going to take place in the future,

“It must be remembered that
no single factor can be deter-
mined as the sole motivator of
interest in a station,” says Sum-
mers. “The true motivator of
interest is an interesting set of
complex wvariables which form
the attitudes and opinions of
the public. These variables can
be determined by demographic
data."

‘Ratings a Mystery to
Radio Time Buyers’

“Most radio time buyers
don't understand ratings,” So
said Frank G. Stisser, president
of C. E. Hooper, one of the
nation's major raters at the pan-
el discussion on how ratings
work. Stisser shared the rostrum
with Lawrence Roslow, associate
director of Pulse, also one of
the major ratings companies.

“Even though ratings are in-
dicated by percentages to the
decimal point,” Stisser said,
“the numbers are only gross es-
timates of the audience. Patterns

JUNE 22,

1968, BILLBOARD

must be judged over a
period of time.”

In explaining the need for a
ratings system, Roslow said,
“most radio stations have a pro-
fessional enough sound to make
it extremely difficult for adver-
tising agencies to make a selec-
tion merely by listening. The
agencies need a radio station re-
port card to match their client’s
product to a particular au-
dience. Here is where the need
for demographics becomes so
vital. Radio is segmented and
each segment must be repre-
sented.”

long

10 to 1 p.m.), kingpin at WNEW
here.

Williams, who presides over
the popular *Make Believe Ball-
room,” mixes records with talk,
and chatter with data on record-
ing artists. Williams is a big
personality on a station that
stresses personalities.

“The station has aimed its
programming concepts around
the personality, fitting the mu-
sic to the DJ's own style,” claims
Williams. At WNEW the disk
jockey has great latitude, with
the station allowing an individ-
ual to establish an “on-the-air
reputation.”

While personalities at WNEW
have little to do with the selec-
tion of records—music is picked
by the programming director in
concert with the record librarian
and the DJ—they are allowed to
discuss Vietnam, civil rights, the
Birch Society, all in between
spins,

Management that permits the
big personality to exist, feels
Williams, also has a built-in
safeguard against the swell-
headed, uppity DJ who threatens
to leave or, worse, puts pres-
sure on the station. “Air per-
sonalities can build an impreg-
nable reputation, but it's difficult
to transfer that reputation to
another station, or even another
city.”

Listeners tune in to WNEW
because of the big personality
and easy listening music, be-
lieves Williams. And, as a re-
sult, the DJ can increase the
station’s reputation via the rat-
ings game.

¢
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RADIO-TV JOB MART

RADIO-TY JOB MART
This column s published for people
seeking positlons as well as station
managers seeling personnel. Rate is
£5.00 per one half inch {(app. 40
wardsl, A box number will be used
to proiect the [dentity of the adver-
tiser, Send copy along with payment

fo;
RADIO-TV JOB MART
Billboard
185 W. 4&th S5¢t.
New York, M. Y. 10026

POSITIONS OPEN

S000-watt, Z4-hour modern musle sta-
tion in the heart of New England
necds pro. Must be good and willing
te work. Write Box 020, Billboard,
165 W. d6th St., New York, N. Y.
1(H036, Jjelh

Chicago-based company wanls ex-
ANnOdneers, salesmen to radio
time by telephone. Travel Midwest,
no CAr neressary. Expenses pald,
home week-ends. No expericnce
necessary, chance for advancement
Will teach hard worker. BMr. Sax,
Area Code 3I12; T43-5055. Hoberts
Adv., 2706 W. Hnw-u':l 5t.; Chicago,
Ihl. !HFE-IE, j¥la

POSITIONS WANTED

pmgmﬂvu coOmpany.
forty or MOR Oml
and production. rite Box 038
board, 165 W. 46th S5t., New
M. ¥. 1036,

F150 min.

“Good announcer wishes to relocate
within the next two months. Prefer

. Heavy on news

Top

BIill-
ork,
jelb

23, Britdsher, with V. 5.
experience., wishes to feature

views with top personalitics

rospectus and tape to: Box 039,
llboard, 165 W. 46th 5t.,
York, N. Y. 10036,

Hadio
unigque program, incorporating inter-

records on Hot IﬂD and college radio,
on & regular basls Please write for

New

his
and

L=

broadeast school
will consider MOHR. Tape,
Write Arnold Holtman, 231
fleld St., Hartford,
5254804,

Conn., or
(303

I want my {irst job In radio. Recent
rad. FPrefer rock,
resume
and references avallable on reguest.

Ridge-

call
jels

Thank You
GEORGE LURENZE

All These Years
JOEY REYNOLDS

Modern Country Programming ex-
peTt ﬁ new mmmfluﬁﬁllh
E'Ell.'l.'l‘f‘d- h'ﬁ ¥ CcOmp v d-
¥ major market lat

phnm! Interested in challenging
position as P. Ir. or Oper. Mgr. with
wi -:rrnniﬂ.u-:n. Write Box

7. B 1685 W. 46th St
York, N. ¥, {6036,

New
juib

For Keeping Me Alive

when answering ads . . .

Say You Saw It in
~ Billboard

RADIO-TV JOB MARI

An ad service for radio & TV personnel.
Reach the man who is looking for you.

Maximum exposure—minimum cost.

To make next week’s
mail your ad TODAY!

issue,

(All information confidential.
Box numbers will be used.)

BS

o-TV Job Mart.

the copy shown below (or enclosed separately) in the

___Dne lssue

NAME

Two Issues
COST: $5.00 per 1 inch per insertion (approximately 40 words)
Amount enclosed: $___ (Payment must accompany order)

Radio-TV Job Mart, Billboard, 165 West 456th Street, New York, N.

Check the number of insertions you wish:

Three Issues

Y. 10036
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Spotlight Singles

NUMBER OF
SINGLES REVIEWED

THIS WEEK
146

LAST WEEK
133

*This record is predicted to reach the TOP 40 EASY LISTENING Chart

OP 20 POP SPOILIGH] I __{OP 20

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

*BOBBY GOLDSBORO—AUTUMN OF MY LIFE

Prod. Bob Montgomery) [Writer: Goldsbore) (Umart, BMI)—Following up his
two million seller “Honey,” Goldsboro bounces back with another poignant
jece of ballad material with much of the sales potency of that hil
Euuﬂfu] Goldsboro writing and performance. Flip: *'She Chased Me™
{Unart, BMI). United Artists 50318

THE ROYAL GUARDSMEN—

SNOOPY FOR PRESIDENT

Prod, Gernhard Ent.) [Writer: Hnller—lhapil‘n—ﬂlmhll‘d'l ique, BMI—

hits the political scena with the sales potential of their past hits,
Loaded with enough novelty sales appeal to gﬂ right to the fop. Flip:
“*Down Behind the Lines” (Roznique, EMI), Lawrie 3451

OP 00 POP SPOILIGHT

*GLEN CAMPBELL—

DREAMS OF THE EVERYDAY HOUSEWIFE

(Frod, Al de Lory) (Writer: Gantry) [(Combine, BMI}—This one could easily
prove Campbell’s biggest sales item 1o date. The beautiful and “"E.','.,"i“'
Chris Ganfry ballad material leﬂnr to make noise via the 'b‘l'l)‘htlnel on
version should prove a giant, Flip: “Kelli Hoedown® (Campbell, BMI),
Capitel 2224

WORLD OF OZ-THE MUFFIN MAN

{Prod, Wayne Bickerfon) [Writer: Oz} (Cheshire, BMI}—Infectiows British
import should hit hart and fast here, Clever maferial set to a strong
dance beat, well-performed, has all the ingredients of am ou? and out
smash., Flip: ““Pefer's B]rli'ldlf (Black and White Rainbows) (Cheshire,
BMI). Deram B5029

Spotlights Predicted to reach the top 60 of the HOT 100 Chart

GEORGIE FAME—KENTUCKY CHILD

(Prod. Mike Smith) (Writers: Callander-Murray) (Blackwoed, BMI)—That
“Bonnie and Clyde' man strikes back with a clever and infectious rhythm
i that will have no trouble climbing the chart in rapid fashion. Flip:
“Hideaway" (Duchess, BMI), Epic 10347

THE SWEET INSPIRATIONS—-TO LOVE SOMEBODY

(Prod. Tom Dowd) (Writers: Gibb-Gibb) (Memperor, BMI)—Hot off their
“Sweet Inspiration” hit, grovp moves and es with some more soulful
and powerful blues ballad material . . , @ hit by the Bee Gees last year.
Flip: {No Information Awailable). Atlantic 2529

SLY & THE FAMILY STONE—LIFE/MLADY

{Prod. Stone Flower Prod.) (Writer: Stewart] (Dale City, !HI!—FnIIuw!n¥
ur their initial hit “Dance to the Music” up swings with two pofen
gides, First is & ?uluring rocker while the lip rocks in the bag of their
recent hit, Epic 103353

TOMMY BOYCE & BOBBY HART—

ALICE LONG (You're Still My Favorite Girl)

hPmdi Boyce & Harl) (Writers: Boyce/Hart) (Screem Gems-Columbia, BMI}—
riving swinger that never lets up from start 1o finish, Powerful topper for
the duo's recent "Goodbye Baby.” Flip: “P.0. Box 9847 (Screen Gems
Columbia, BMI)., A&M

THE DELLS—STAY IN MY CORNER

(Prod, Bobby Miller) [Writers: Miller-5trong-Flemons) (Conrad ,BMI)}—Fast
follow-up fo ““Wear It On QOur Face" is this bluesy ballad, performed
in & top emotional and soulful performance, Should prove a big one, Flip:
{No Information Available), Cadet 55612

THE FOUNDATIONS—

ANY OLD TIME (You're Lonely and Sad)

{Prod. Tony Macaulay) (Writers: Macaulay-Macleod) (January/Welbeck, BMI)
—5alid beat rhythm entry for a strong follow-up to their recent ""Baby
Now That ['ve Found You." Should prove equally successful, Flip: (No
Information Available). UNI 55073

CHER—-TAKE ME FOR A LITTLE WHILE

[.Prnd. Sonny Bono, Harold R. Battiste Ir. & Denis Prognelato) (Lollipep,
Mi)—Easy beat rhythm ballad from the pen of Trade Martin is a powerful
and commercial piece of material for Cher, Big sales here. Flip: "Song
Called Children' [Harral, ASCAP), Imperial

PICARDY—5:30 PLANE

Prod. Jimmy Webb) (Writer: Webb) (Camepy, ASCAP)—Written and produced

lim Webb, new group sound has all the earmarks of buumln]g top chart
winners in rapld fashion with this strong rhythm ballad material, le “Ini
the Name of You™ (Canopy, ASCAP). Dunhill 4140

KASENETZ-KATZ SINGING ORCHESTRAL CIRCUS—

DOWN IN TENNESSEE

{Prod, Super K Prod.) (Writers: Resnick-Levine) (Peanvt Butter-Naskat, BMI)
—Featuring some of the hottest acts on the label such as the Ohio
Express and the 1910 Fruitgum Co., thiz rocking item, culled from their
concert LP, is loaded with sales and discotheque appeal, Flip: ""Mrs,
Groen'” [(Kaskat, BMI). Buddah 51

*FRANKIE LAINE-TAKE ME BACK

(Prod, Bob Thiele) (Writer; Garisto) (Muosie, Music, Music, ASCAP)—Change
of rgan material for Lalne is this rhythm entry, his most commercial
market disk. Should skyrocket him to a high spot on the Hot 100 in short
prder, Fits all fypes
ASCAF). ABC 11097

THE BANDWAGON-—

BREAKIN' DOWN THE WALLS OF HEARTACHE

(Prod. Denny Randell & Sandy Linzer) (Writers: Linzer-Randell) (Screen Gems-
Columbia, BMI}—Group hit it big in several areas with their “Baby, Make
Your Own Sweet Music,” and this raucous rocker with strong dance beat
should prove the item fo put them high on the national charts, Flip:
"Dancin® Master' [Screen Gems-Columbia, BMI), Eple 10352

THE SHIRELLES—DON'T MESS WITH CUPID

{Prod. ﬂ.and'lr Irwin) (Writers: Floyd-Cropper-Parker) (Redwal/East & Time,
BMI}—Mew fabel, a division of Mercury, should fast re-sstablish the win-
ning group of a few years ago as top disk sellers omce again, Wild blues
rocker is performed in top waili rurfnrminu.. Flip: “Sweet Sweet Lovin™'
(MRC/Ranfu, BMI). Blue Rock 4%

SHIRLEY & ALFRED—

KID GAMES AND NURSERY RHYMES

(Prod. Hooven-Winn) (Writers: Smith-Rodgers) (Big Shet, ASCAP)}—Shirley,
formerly half of Shirley and Lee, teams with & new pariner has @
recognizable built<in hit sound. This rocker should prove a solid sales
winner. Flip: “Too Much, Too Soon™ (Underwood, BMI). Whiz 605

WEST—JUST LIKE TOM THUMB'S BLUES

(Prod, Bob Johnston) (Writer: Dylan) (Witmark, ASCAP)}—MNew group, which
includes former We Five member Michael Stewart, comes on s'rrunr with the
familiar Bob Dylan rhythm material, Watch this one , ., , it should hit bigl
Flip: *“'Baby You Been on My Mind'* (Witmark, ASCAP). Epic 10335

THE STRAWS—OR AM | DREAMING

(Prod. Gus Dudgeon] (Writer: Cousins] (lrving, BMi}—Compelling folk-rock
material with an exceptional and fresh group zound debuts on the label.
Should prove a hot chart item, Flip: "“Oh How 3She Changed" (Irving, BMI)
ARM P44

programming. Flip: “‘Forsaking All Others™ (Feist,

SPECIAL MERI SPOILIGH]

Spotlighting new singles deserving special attention of programmers and dealers.

BILLY STEWART—Tell Me the Truth (Chevis, BMI) (Prod. Gene Barge
(Writer: Stewar?)—Funky rock beat and walling wocal workout len
support to the r-n; material in this hot Stewart entry, Chess 2053

PARLIAMENTS—Good Ole Music (LeBaron, BMI) (Prod. Clinton & Taylor)
(Writers: Clinton-Funadelics)—Gro keeps this groovy rhythm item
moving with their top-notch vocal workout, Revilot ;1.’:

TERESA EWER—A Woman's World (Singleton, BMI) (Prod. Shelby 5.
Singleton Kr.) (Writer: Peters)—Miss Brewer iz in a new pop-country-
flavored groove with this easy rhythm entry that should prove a much
rogrammed ifem. 535 International 744

JACK BEDIENT & THE CHESSMEN—The Pleasure of You (Viva/Blackwood,
BMI) (Prod. Jlerry Fuller & Bill Silva) (Writers: Fuller-Pucket!)=With the
feel and flavor of the Union Gap hits, group could prove a hot
teftfielder with this Jerry Fuller-Gary Puckett rhythm outing, Celumbia

44565

*BARRY MANM-—1 Just Can‘t Help Believin® (Screen Gems-Columbia, BMI)
(Pred, Barry Mann)} (Writers: Mann-Weill)—Exceptional Iyric material,
penned by the rmer along with Cynthia Weill, should garner much
ai Iri and sales, Capitol 2217

THE SERENDIPITY SINGERS—Rain Dell FES"HWIF’“'L BMI) (Prod. Mike
Brovsky & Bryan Sennett) (Writer: Holmes)—Smoothly blended group
offers an intriguing piece of ballad material tha! should prove a haot
"pr rammer with sales fo follow. United Artists 50317

LE RY—4-5-6 (Mow I'm Alene) (Double Diamond, BMI) (Prod, John
Madara) (Writers: Madara-Barry-Renzefti)—The *1-2-3 winner of &
few years back counts up a bit and changes pace with this exceptional
ballad debut on Amy, complete with sound effects. Amy 11025

FOUNTAIN OF YOUTH—Take & Giant Step (Screen Gems-Columbia, BMI)
(Prod. Richard Podolor) (Writers: Goffin-Kingl—The recent Monkees' hit
gets a new workout and could easily prove a sales winner the fecond
time oui, Colgems &&6-1024

DAYID KERSHENBAUM—White Velvet Cat [Barton, BMI) (Prod, Bob Summers)

riter: Carson)—Fine new woice and top Wayne Carson material blend

:“Iiﬂifuli'r in this exceptional Bob Summers production ballad, Capitel

BOBBY GDSH—BS53 10th Avenue (Gramitto, BEMI) (Prod. T. H. Kidd) (Writers:
Kidd-Gosh)}—Newcomer Gosh has a beauvtiful original ballad with much
of the feel of the Bobby Goldsboro smash ““Honey.” Reulette 7013

DINO, DES! & BILLY—Tell Someone Youw Love Them (Dino, Desi & Billy,
lﬂll] (Prod, Martin & Hinsche) [Writer: Hinsche}—Trio takes on & Sergio
Mendes rhythm effect and makes this E;;; eat entry one of their
most commercial items to date, Reprise B

MAXINE BROWM—S5esms You've Forsaken My Lowe ([Tairi, BMI) [Writers:
Bridges-Eaton-Knight)/Plum Outa Sight (Detnew, BMI) (Writers: Bridges-
Eaton-Knight) (Prod. Mike Terryl—Marking her debut on Epic, Miss
Brown offers .MI:T easy blues number backed by a solid and groovy
rocker. Epic 1

*FRANKIE AVALON—But | De (Arc, BMI) (Prod, Jimmy Bowen} [Writers:
Guidry-Gayten)—Avalon makes his debut on Reprise with a relaxed,
easy rhythm ballad that's loaded with sales potential. The Jimmy
Bowen production work i3 fops, Reprise 0687

THE SPIR STAIRCASE—I'1l Rwn (Trousdale, BMI) (Prod. Gary Usher)
[Writer; Page)—Group attracted atfention with their "'Baby, What |
Mean’" and this lates! rock outing should prove even more successful.
Columbia 445566

BOBBY SKEL—Sheila Ann (LeBill/Duchess, BMI} [Prod, Major Bill Smith)
(Writer: Skelton}—Powerful and original rhythm ballad gefs a smooth
ﬁllf wnrlll'.uur by Skel, and could easily prove a leftfield winner,

GLORIA LORING—Chelsea Morning ([Gandolf, BMI) (Prod. Bob Margan)
(Writer: Mitchell}~Compelling Joni Mitchell material is given a top-
notch wocal workout Miss Loring and has much sales potential.
MEM 13941

GREGG SHIVELY—Iv's All Right (The World Will Keep Spinning Arcund)
iDuchess, BMI) (Prod. Dick Jacobs) (Writer: Shively}—Young Shively
offers a ﬂawurful freatment of his own intriguing l:lr!ltl material that
mus! be heard, Decca 32341

THE WILDWEEDS—I'm Dreaming (Trod Nossel, BMI) (Prod, Trod HNossel)
(Writer: Anderson)—S5alid rocker with a drf\rin-n votal workout and top
production work should prove a discotheque smash. Cadet Concept 7004

COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

DAVE DUDLEY—I KEEP COMING BACK FOR MORE

(Prod, Jerry Kennedy) (Writer: Dudiey) (Newkeys, BMI}—Powerful ballad
material ned by the performer will fast top the sales of his recent
"There Ain‘t No Easy Run™ hit, Flipr “Where Does a Little Boy Go*
(Newkeys, BMI), Mercury 72818

NORMA JEAN-YOU CHANGED EVERYTHING

ABOUT ME BUT MY NAME

(Prod. Bob Ferguson) (Writers: Seely/Cochran) (Pamper, BMI}=The fine
stylist is at her best with this clever rhythm entry written by the successful
team of Hank Cochran and Jeannie Euls, Top sales for this onel Flip:
“A«11"" (Pamper, BMI). RCA Victor 4T

GEORGE JONES—AS LONG AS | LOVE

(Prod, (Pappy) Dailey) (Writer: Zanetis) (GULAD/Zanstis, BMI)—Currently on
the chart wi‘r?i'l his ﬁilmll Time Laboring Man,"”" Jones has a powerful sales
item in this strong and compelling ballad material. Flip: “‘Our Angel Steps
Out of Heaven™ (Glad, !-MIP}, Musicor 1298

KITTY WELLS—GYPSY KING

(Writer: Mackay) (Bevis/Wells, BMI)-Two potent sides from Miss Walls,
First is & poignant ballad of broken love while the flip is an infectious
rhythm number with a Tex-Mex flavor. Decca 32343

SONNY CURTIS—THE STRAIGHT LIFE

(Frod, Snuff Garrett) (Writer: Cortis) E'd'ln, BMI}=The exceptional com-

poser-performer had @ big winner in “Atlanta 'E-HI'IEII Stray’* and this

well-written and infectious rhythm outing has all the ingredients for a

ﬁunt:rn and pop chart item. Flip: "How Little Men e [Viva, BMI),
i

CHART B&57"€0NTrY SiNaLEs chart

HUGH X. LEWIS—With Thess Hands (Ben Bloom, ASCAP). KAPP 921
THE STONEMANS—Christopher Robin (Jack, BMI), MGM 13945
BRUCE MULLEN—Love and the Auctioneer (Ensign, BMI). DOT 17112

TRIMA LOVE—Cotten Pickin’, Chicken Pluckin’, Sheep Shearin’, Shifty
Eyed Mind (Gallico, BMI). CHART 59-1040

OpP 20)

R&B

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING R&B SINGLES Chart

LITTLE MILTON—AT THE DARK END OF THE STREET

(Prod. Billy Davis & Gene Barge) (Writers: Penn-Morman) (Press, BMI}—With
equal potential for both the pop and r&b market, this blockbuster hlun}'
ballad entry should hit hard and fast, El:ﬁfﬂnll performance, Flip: ™
Who Have Nothing” [(Milky Way/Cotillion, 1). Checker 1203

CHART

THE AMAZERS—It's You for Me (Camad, BMI). THOMAS 1638

JUNIOR WELLS—You're Tulf Encugh (Jadan/MRC, BMI), BLUE ROCK 4052

MITTY COLLIER—Everybody Makes a Mistake Sometime (Falart, BMI),
CHESS 2050

EARL GAIMES—Three Wishes (Tarheel/Champion, BMI). HOLLYWOOD 1131
VAN TITUS—Cry Baby Cry (Sons of Ginza, BMI). ELF 90016

LEE WILLIAMS—I] Need You Baby (Sanavan, BMI). CARNIVAL 538

MAJOR HARRIS—Just Love Me (Spite-N-Dival, BMI). ONEH 7314

BEN AIKEN—Baby You Meve Me (Ragmar, BMI). LOMA 2100

JACKIE MOORE—Dear Johm (Block Buster, BMI). SHOUT 232

JACKIE & THE UMPIRES—Cool Party (Leandre, BAI). SEW CITY 107
BARBARA WEST—Oh| Little Boy (Su-Ma,/Toupat, BMI), RONN 22

THE EMOTIONAL UPSETS—Maintain Your Cool {Rice Mill, BMI). JAMIE 1256

CLIFF SAAB — Mix It Up (Peterson & Principato/Big Seven, BMI),
ROULETTE 7014

LONETTE—Step! (Don't Worry Abeut It) (Chetkay/Theo-Coff, BMI), M-§ 204
BILLY LaMONT—Swee! Thang (Cudda Pane, BMI). 20TH CENTURY-FOX &707
TONY ASHLEY—I Can't Put You Dewn (Jec, BMI), DECCA 32342

Spotlights Predicted to reach the
R&B SINGLES Chart

All records submitted for review should be ad-

dressed to Record Review Department, Billboard,
165 W. 46th Street, New York, N. Y. 10036.
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Move over-Here come

THE
INTRUDERS

5 COWEOTS TO GIRLS

With their new
il  SMASH SINGLE
With thelr \atest a\bum ‘“0VE
“COWBOYS 1S LIKE A
TOGIRLS”  BASEBALL GAME”

AND MAKE ROOM FOR B“Bm MN“:“AN

making it BIG on the Gamble label
with his First Release
(AIN'T NO REASON) “ 4
“FOR GIRLS TO BE LONELY" %E;g;?i

G-216 TEL: (212) 757-2750
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The single of the year!

from
The picture of the year!

MIA FARROW

SINGS
THE LULLABY FROM

“ROSEMARY’S BABY”

coming this week...and DOT’S GOT IT!

Paramount Piclures Presents

Mia Rarrow
In a William Castle Production

Rosenéaélgs

John Cassavetes

Huth Gordon
Sidney Blackmer

Maurice Evans
and Ralph Bellamy

Produced by William Castle 'Written for the Screen and Directed by Roman Polanski ' From the novel by IraLevin | 3
Pracuction Desgner- Richard Syibert | Technicolor®,’ A Paramount Picture  Suggested for Mature Audiences &5 - ;
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FRIENDS—=The Beach Boys.
Capitel ST 2895 (§)

The Beach Boys need no introduction fo
dealers across the nation, With their proven
salability, the growp should score high
on the charts with this, their latest album.
Included s their current single, the fitle
tune, plus several other good sangs, ""Anna
Lee, the Healer™ Is a catchy number as is
“Transcendental Meditation."

L.m'rnu LAynns
it

4 ’f '
&
- 7
Y Y 4

COUNTRY
e i

LORETTA LYNN'S GREATEST
HITS—Decca DL 75000 (S)

A powerhouse package containing the big-
gest hits of this great arfist. Included
are "Don't Come Home A-Drinkin',” "'Dear
Uncle S5am,” “You Ain't Woman Enough'’
and others. Will move right vp the charts,

COUNTRY

This one will melt off the shelves, for
Miss Howard's performances are [loaded
with sincerity and heart. Included are
“Count Your Blessings, Woman,” “Prom-
ises, Promises'” and “fit's Over."

COUMT Youm BLESSINGS,
WOMAN—Jan Howard,
Decca DL 75012 (%)

N RIS
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SEMI-CLASSICAL

GILBERT & SULLIVAN:
MIKADD/H.M.5. PINAFORE/
PATTER SONGS={3 LP's) Various
Artists/Pro Arte Orch. (Sargent).
Angel 5CB 3724 (5)

A delightful package of highlights from
Gilbert & Sullivan’s light operas abl
performed wunder the direction of Sir Mal-
colm Sargent. With imaginative cover art,
this collection alsa includes “"The Pirates
of Penzance,” “lolanthe,” “The Gondaliers™
and “The Yeomen of the Guard.” An ex-
cellent  buy.

PO

YOU'RE GOOD FOR ME-—-
Lov Rawls. Capital
5T 2927 (8)

Lou Rawls, Grammy-winner and owner of a
classy blues style, Follows up his ""Feelin’
Good” LP with another lush performance.
Ragged and rich, Rawls' night club voice
bounces belween pop ballads and r&b wver-
sions of "I'm Satisfied,”” ""Soul Serenade"
and “Down Here on the Ground.” His classy
vocal ballet with a beatl and smooth blues
way with sensitive songs will assure Rawls’
room at the fop.

. . - HREE AT LAST-—
Dr. Martin Luther King, Ir.
Gordy 929

The latest tribute to Dr. Marfin Luther King
is Gordy's collection of whal iz probably
King's greatest sermons, The LP, endorsed
by the Revy. Ralph David Abernathy, King's
successor, features “'I've Been fo the
Mountain,” | Have a Dream,’” including
“Free Al Last* and “"Drum Major Instinct
sermon,” which confains Dr. King's de-
sired eulogy. This “official’” wversion will
star on the charts.

NOTHING TAKES THE PLACE
OF LOVING YouU—=5tonewall
Jackson, Columbia C5 9669 (5)

Jackson
really proves compelling in this wellspro-
duced package. Included are ""Mothing Takes
the Place of Loving You," “Mary Don't You
Weep,” “Drinking and Driving" and others,

The vwirlle sound of Stonewall

COUNTRY

@

"Set Me Free" sparks Charlie Rich's [atest
LP, a showcase for the artist’s skill with
country, rhythm or rock styles. "Try a
Little JII‘Javmlizrl'm!ssu.” By the Time | Get
to Phoenix” and “Very Much Alone” also
provide the choice cuts benefited hq;
Rich's  smeoth ballad woice, capable o
switching fo rhythm numbers or info a
beat, “'H20™ is a sure chartwinner for the
versafile singer,

SET ME FREE—Charlie Rich,
Epic BN 26376 (5)

GOSPEL

MAHALIA JACKSON SINGS THE

BEST-LOYED HYMMNS OF DR,
MART'N LUTHER KING—
Columbia C5 9684 (5)

The greatest of the gospel singers per-
forms the favorites of the late Dr. Martin
Luther King Jr. OF course, there's “'We
Shall Owvercome,”” and there's also such
classics as “The Old Rugged Cross™ and
""Rock of Ages.’'

e
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WEBR PIERCE'S GREATEST
HITS—Decca DL 74999 (5)

“Here's the Wondering Boy'" doing his
biggest songs, and they are Fruly great.
Included are “‘In
“Slowly,"” "'There 5tands the Glass” and

the Jailhouse HMHow,"

many more. A gas,

BRAHMS: SERENADE IN A-
M. ¥. Philharmonic (Bernstein),
Columbia MS 7132 (5)

Bernstein and the Mew York Philharmenic
come through with another brilliant re-
cording. The delicate and intricate *Serenade
in A Major” has seldom been performed
with more clarity and understanding.

= ) Oy

i |

RAB
HERE COMES THE JUDGE-—
Pigmeat Markham, Chess

LPS 1523 (5)

This weteran comedian, alleged to be the
originator of the phrase, ""Here Comes the
Judge,” has here what could be his best
seller to date. The fast talking Markham
pulls punchline after punchliine, as this al-
bum should alse find a broad-based pop
appeal, All of the routines are back
slappers,

www americanradiohistorv com

PoP

WILD IN THE STREETS—
Soundtrack. Tower 5099 (5)

American International Pictures has joined
with the songwriting team of BII’E Mann
& Cynthia Weil for the score to the Ffilm

“Wild in the Streets.” The movie, about
a generation gap that explodes into a new
“under 25" society, features "'Shape of
Things to Come.” by the 13th Power, and
“Fivety-Two Per Cent” and three other
songs by the group, all scored by Les
Baxter,

KITTY WELLS" GREATEST
HITS—Decca DL 75001 (5)

A great package by the one and only
Eitty Wells, Here are her greatest hits,
including "It Wasn't God Who Made Honky
Tonk Angels,"” "Making Believe,” "Release
Me'" ard many more, A buff will find 0t
hard to pass this ome up,

LA WA A
IWL i BALDWIN |

=
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N 4
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LCLASSICAL

¢

Souzay and Baldwin, baritone and pianist,
are outstanding interpreters of French song
reperfoire. Their package here is made up
of zongs of Pouvlenc, based, om French
poetry, I s & superb album and will
delight connoiseurs. "'Chansons Gaillardes””

SONGS OF POULENC-—
Gerard Souray/Dalton Baldwin,
RCA Victor LM 3018 (M);
L5C 3018 [5)

JALZ

HERE COMEE THE JUDGE—
Eddie Harris. Columbia
C5 9481 (%)

Harris® previous LP, recorded on Atlantic,
scored @ mighty feat by scoring on the
pop, jar: and r&b charts, and i sfill
going strong. His work on the tenor sax
i5 a prescription for the best of jazz, always
enlightening, classy and plirased with el-
oquence, Harris" newest sampler comes from
Columbia and Features ""East End Blues,”
“Oeep In a Dream”™ and ""What's MNew''
besides other aftractive cuts.

[ ag 2 T ) ]
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WE'LL STICK TOGETHER-—
Kitty Wells & Johnny Wright,
Decca DL 75026 (5)

Kitty Wells and Johnny Wright, Mr, and
Mrs, in real life, are coupled on records
for the first time on this album, They
raise the fradition of the country duet fo
a high art, Included are “We'll Stick To-
gether,” “'One By One,” “My Elusive
Dream,” efc. Top merchandise,

COUNTRY

ERMEST TUBB'S GREATEST
HITS—Decca DL 75008 (5)

Here are the greatest sides of the Daddy
of them all, No need 1o elaborate other
than to state this is must merchandise—
a powerhouse package wilh fthose great
performances including ““Walking the Floor
Over You," “Waltz Across Texas,” “Thanks

@ Lot and more,

CLASSICAL

@ ELECTRONICS & PERCUSSION
FIVE REALISATIONS BY MAX
HEUHAUS—Columbia

MS T139 (5)

Percussionis! Mevhaus prepares a  brain-
tingling collection of contemporary state-
ments by Ffive important avant-gardists.
Superbly engineered, this panorama of
electronic  and percussive sounds should
catch one with & rapidly expanding audi-
ence. Morton Feldman's soft-edged “'King
of Denmark'—subdued and evocative—is
guite beautiful.

pop

QUIETLY WILD=Billy Vaughn,
Dot DLP 25857 (%)

Billy Vaughn's instrumental technigue is a
confinuous listening treat. Once again, his
arrangement brings the twin saxe: lo the
forefrent giving the fracks a conlagious
musical [, The reperfoire i3 varied but

the WVaughn imprint stands out through
it all,
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UA & Liberty in Operational Tie--
Make Distrib, Sales, Staff Shifts

o Continued from page 1

Music operation plus the de-
velopment of Liberty’s Minit
r&b line. Ed Wright, formerly
the promotion a&r administra-
tor here, has been transferred to
New York to work on both
Minit and Veep. Jimmy Holiday
will pick up his Hollywood adr
assignments.
Jerome in N. Y.

Continuing in New York as
over-all a&r administrator is
Henry Jerome.

UA's Solid State jazz line is
being placed under the direc-
tion of Blue Note executives
Francis Wolff and Mel Fuhr-
man in New York, with Irv
Bagley remaining as Solid
State’s sales manager.

UA’s budget lines — Unart,
True Action and the 99-cent
Tale Spinners line, will be con-
solidated into Ed Barsky's Sun-
set Records operation in Holly-
wood.

In seeking a marriage in as
many areas as possible, two of
UA's former regional sales man-
agers are being given broader
responsibility. Charlie Goldberg,
formerly a regional man, is now
Western regional manager for
all the labels. Lee Levine,
formerly UA's Eastern man, is
now functioning in a similiar
broadened concept.

UA's headquarters sales/pro-
motion staff, operating under
Lipton, remains intact, Operat-
ing from UA’s Manhattan base
are Dave Skolnick, tape and
Unart sales; Dave Greenman,
national album sales; Sonny
Kirshen, national single sales;
Eddie Levine, national singles
promotion; John Davies, na-
tional LP promotion and Danny
Drystal, East Coast artist rela-
tions.

Weiser to Lib.

Norm Weiser, UA's contact
man between the picture-
record-publishing wings, who
has been operating out of a Sun-

set Boulevard office here, will
shortly be switched to the
Liberty complex.

UA’s Nashville office will be-
come a corporate country out-
post, with Bob Montgomery
continuing as UA's man on the
scene and Ed Hamilton retained
as c&w promotion man.
Liberty's country efforts have
been on the Imperial line, which
will continue to create and sell
country music autonomous of
UA’s own strong country identi-
fication.

Bennett and Skaff will be-
come involved in the area of
artist negotiations and will
function on a corporate level,
offering assistance to the divi-
sion managers. Each Liberty
label has its own manager-sales-
promotion chief. A common art
and advertising department run
by Liberty's Al LaVinger is be-
ing formulated for all the labels,
but UA will retain its own
graphic identification and oper-
ate a pre-production office in
Mew York.

Lib. Plants Busy

Liberty’s pressing  plants,
under manufacturing chief Irv
Kessler, have begun handling
some UA product, but Bennett
stresses that “we have no im-
mediate desire to get all manu-
facturing in our own plants.”

Liberty's tape CARtridge
firm, Liberty Tape Duplicators,
in Omaha, has begun producing
all UA’s 4 and 8-track titles,
The line was formerly with
A&B, a Bell Sound division.

UA’'s cassettes are tied to
Philips.

International Level
On the international level,

UA will be brought into Liber-
ty's own English and German
companies, subject to existing
licensee agreements. In the
other countries pacts will be al-
lowed to run out before any
consolidations.

Bennett admits that the U, §.
Government’s recent decree in
foreign investment will limit

Singles Sales Dip Checked
—Climbs 10.6% in 4 Weeks

o Continued from page |

board's Record Market Research
division (RMR).

The ever-increasing rack mer-
chandiser segment of the indus-
try accounted for the greatest
increase in singles sales. With
singles dollar volume pegged at
more than $3.1 million, rack-
serviced stores boosted their
share of the total singles mar-
ket by almost 14 per cent over
the preceding four weeks end-
ing March 23,

In total dollars of store busi-
ness, sales were slightly lower
than during the previous four-
week eriod. Album sales
dipped 5.3 per cent, pushing the
total sales picture off 3.7 per
cent. However, according to
RMR’s sales analysis, sales dur-
ing the fourth period dropped
an average of 3.8 per cent dur-
ing the past 10 years. Total in-
dustry sales, excluding club, mail
order and jukebox sales, for the
March 25-April 20 period were
$48,760,000,

In projecting summer sales,
RMR's 10-year study of non-
racked outlets indicates that the
“summer slump” is a thing of the
past, With the exception of the
peak Christmas sales period,
summer sales hold their own in
comparison with the other sea-
sons. According to its 10-year
average, 21.4 per cent of the

86

industry’s dollar volume is gener-

ated between mid-June and mid-
September. Excluding Christ-
mas, the highest 12-week period
is the year’s first (Jan. 2-Mar.
26), in which 22.88 per cent of
the industry’s product is sold.

(These figures are 10-year av-
erages and, of course, fluctuate,
depending on hit product avail-
ability.)

Liberty's direct company-owned
expansion. Liberty had been ex-
Pl“’i“ﬁ the opening of a Paris
publishing office before the
Transamerica negotiations be-
gan. UA already has an office
there, so that facility will now
service all the publishing com-
panies,

UA also has a building in
London, with Noel Rogers
handling the publishing firm.
Still to be decided is whether
Liberty moves into this UA
facility. Also to be settled is a
replacement for Ron Kass, who
recently resigned as Liberty's
overseas director.

Plug Pocket Disc as
Theft,StockingCure

e Continued from page I

tween 1953 and 1967 a total
of 8,105,729 units were ex-
ported to the U. S. from Japan
alone, and that the projected
Japanese export figure for 1968
to the U. §. is 3,750,000, In
addition, many American manu-
facturers are now in the field,
including Philco, RCA and
others.

The great number of compat-
ible players now in consumers’
hands is an important considera-
tion for record manufacturers
who are now signing simultane-
ous release pacts with Ameri-

‘Old’ Rockers in Bid
To Span Sound Gap

o Continued from page 1

album and single product that
is more viable for the present
market. He said, *“Junior has
changed from a blues artist to
a true r&b artist. Today he can
fit into all r&b areas, and he
is being adopted by the more
hip, underground audiences.”

Plan Transition

Other groups, some involved
in the rock 'n' roll revival and
some who are not, are either
planning to make the transition
or else are retaining much of
their old style in changing over.
The Everly Brothers, whose lat-
est albums reflect a different,
more lavishly produced sound
than their earlier recordings, are
still performing their Cadence
Records hits of close to a
decade ago in their in-person
appearances.

Promoter Ron Delsener, who
has booked such oldie acts as
Fats Domino and Little Richard
for the Schaefer Central Park

Merc. Inks Sahm
To Triple Role

CHICAGO — Dough Sahm,
leader of Sir Douglas Quintet
plus Two, has been signed as
an artist, producer and song-
writer for Mercury Record Corp.
A Texan, now working out of
San Francisco, Sahm is known
for two hits, “She’s About a
Mover" and “The Rains Came.”

Mercury Records president
Irving Green said Sahm will do
production work for all corpo-
rate labels, including, Blue Rock,
an r&b label. The group will
record on Smash.

SILVER APPLES, Kapp Records new electronic rock group, perform at a

press

rty for the group on a silver-painted New York rooftop. The

open-air debut of the duo, Dan Taylor and Simeon, coincided with the
release of their "Silver Apples” LP on Kapp.

www americanradiohistory=eess —TH

Music Festival this summer, be-
lieves that an audience is de-
veloping for older acts. He said,
“I've been after Fats Domino
and Little Richard for two
yvears. | also have been after
Jerry Lee Lewis, whom I don’t
have. 1 think people who re-
member that era will come,
people in their mid and late
20's. Also some of the so-called
‘now’ kids will come just to see
what it's all about. I'm thinking
of a big rock revival show for
the fall because I believe that
type of music is starting to come
back again.”

Two-Fold Thing

However, bookings are still
precarious for the older acts
that haven't created a new
sound for today's market, “I
don’t know how prevalent the
regression to old rock is," said
Frank Barselona, president of
Premier Talent. “If it is preva-
lent, it is a two-fold thing. The
people who remember the old
acts will go to see rock 'n' roll,
and possibly there is a trend in
music back to the simpler forms.
Some older acts are adjusting
their sounds to today's music, but
the booking situation for the
older acts is still precarious.”

The McCoys, one of the more
successful new ‘“old" groups,
recognize that a sound gap has
developed in a short period of
time. The group scored with
five chart singles including the
classic “Hang on Sloopy” only
three years ago. But in order to
compete in today’s market they
have had to forget their past
successes and have been obliged
to create a new brand of music.

The McCoys' new sound is
now being showcased in club
dates and in an album for the
Mercury label.

Even established acts who
have not faded in popularity are
constantly changing to keep u
with today’s music. The Byr
recently debuted a country-
influenced act, a switch from
their predominant folk rock

style.

com. Already signed are Capi-
tol, Atlantic, ABC, Warner-Re-
prise, Roulette and the various
subsidiaries of these companies.
Many more signings are im-
minent. Record manufacturers
who sign a release pact with
Americom have the choice of
distributing through their nor-
mal channels or licensing their
repertoire to Americom.
Test Period

Fred Hyman, Americom
president, and Larry Kanaga,
member of the board, stated
that in the test period “we hope
to prove that if youngsters have
a player they can buy records
all over . . . in many locations—
very easily. It is the same prin-
ciple as pocket books in the
publishing field. You take the
product to the consumer rather
than the consumer to the
product.”

In connection with this view,
the Pocket Disc is expected to
be available in many outlets
which do not handle singles
now.

Aids to help accomplish this
will be the vending machine
and the specially - designed
racks, The machine is a slide-
out mechanical, non-electronic
device of the type used to vend
stamps and postcards. By being
non - electronic, many service
problems are eliminated. It is 26
inches wide by 18 inches high
by eight inches deep. It con-
tains 10 selections mn a total
quantity of 600 records. The
machine may be banked, one on
top of another, or placed side
by side. It is made by the L,
Steiner Mfg. Co. e chief
rack also contains 600 records
which may be examined but not
removed from the rack by the
consumer. In the event of a
purchase, the dealer takes the
record out of the rack by open-
ing a door on its back surface.
The size approximates the size
of the vending machine. In ad-
dition there is a much smaller
rack or receptacle for a 10 Top
Hits concept. This can be
placed alongside the cash
register.

Other Attempts

Previous attempts to vend 45
rpm singles records have run
into difficulties. These were: 1)
Few people had four quarters
readily available; 2) the grooves
of the 45 had to be protected,
and this necessitated a bulky
vending machine with too few
selections, and 3) service prob-
lems of electronic vending,.

Americom feels it has over-
come these obstacles with its
mechanical device, which will
dispense disks for two guarters.
These disks are scratch resistant.

Finally, and implicit in the
concept of the 33 rpm Pocket
Disc, is the idea of minimal
space requirements and speed of
delivery. The record can be
manufactured 40 times as fast
as conventional disks and can be
airmailed.

Executive Turntable

o Continued from page 8

manager. Chester L. Riddell has joined Capitol's Jacksonville
plant as account manager. He was cFrf:'.riausl}.r with Swift & Co.

Oskar Ruutel has transferred from

apitol’s Scranton, Pa., plant,

where he was manufacturing engineer, to Jacksonville as plant

engineer.

* * &
Ray Allen, formerly Western States division manager of

RCA’s magnetic tape products division, has been ap

pointed

director of marketing at Audio Magnetics, blank tape manu-

facturer.
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BOB ALLEN AND RAY ELLIS (left) go over production plans for the

RCA album, “Three-Ring Circus."”

Bob Allen in

Production Tie
e Continued from page 3

i5 also being

on the Sunshine”
planned.

The seven musicians and five
singers who make up the Three
Ring Circus will also be used to
promote the new product. They
will appear in live presentations
wearing the white make-up of
the mime, and will not be
identifiable.

Among Allen's pop song
credits on records which have
sold more than 30 million are
“Chances Are,” “It’s Not for Me
to Say,” “Moments to Remem-
ber,” “No, Not Much” and
" Eﬁ'er}rhnd}f Loves a Lover."

The deal between RCA and
Allen is a long-term one and
involves Allen’s Dynamor Pro-
ductions.

Buddah Receives

o Continued from page 3

tion set-up will be introduced at
the NATRA convention in Mi-
ami in August.

Speakers in the afternoon ses-
sion included George Lorenz,
WBLK, Buffalo; Dick Starr,
KYA, San Francisco, and Al
Herscovitz, WPRO, Providence.

That evening, Buddah distrib-
utors were taken to Roosevelt
Raceway, The tote board flashed
‘“Welcome Buddah Records Dis-
tributors,” and one of the races
was dedicated to Buddah Rec-
ords. Kass and Bogart presented
a Buddah trophy to the win-
ning jockey. The evening wound
up at the Rolling Stone, where
Buddah's new group, the 14-
Bridge, was performing.

Mercury Forms Coast Cool If
Int'|-Aimed Pub

CHICAGO—Mercury Record
Corp. has formed a separate,
New York-based, international-
oriented ul}hshmg company.
Heading l.ﬁ e new operation will
be Al Beckover, former general
manager, Big Seven Music Corp.,
and Bob Reno, who headed
Kama Sutra Music Publishing.

The new firm will create
copyrights through domestic
and foreign writers and will of-
fer completed recordings to
other record companies,

Beckover, with Big Seven
Music for 13 years, has been
associated with such songs as
“Lullaby of Birdland,” “Secret-
ly,” “Swinging Shepherd Blues,”
“Who Do Fools Fall in Love”
and “Uh, Oh, I'm Falling in
Love.”

Reno came to Kama Sutra
last year and was Cameo-Park-
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NARM'S GELDBART PRAISES
WILLIAMS ON RFK TRIBUTE

NEW YORK—Jack J. Geldbart, president of the National Asso-
ciation of Record Merchandisers (NARM), sent an appreciative letter
to Andy Williams last week after the funeral services for Sen. Robert

F. Kennedy.

The letter read: “All too often our music industry has been
accused of being contributory in the apparent ‘breaking down’ of
our society. It is true, I suppose, that a great deal of contemporary
popular music seems fragmented and disoriented.

“How heartening then, particularly in the light of this adverse
assessment, was your rendition of 'The Battle Hymn of the Republic’
at Senator Kennedy's funeral. I realize, as you do, that we can never
hope to really soften the tragedy of Senator Kennedy's death but the
‘Battle Hymn' summed up in a moving fashion the enormity of

America's loss.”
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AudioFidelityto
Widen Its Vistas

NEW YORK — Audio Fidel-
ity Records is going after a
bigger slice of the market with
a blueprint for diversification of
product, According to Mort
Hillman, AF's newly appointed
vice-president in charge of sales,
the company will enter the area
of contemporary sounds work-
ing with young independent pro-
ducers and will set up new
labels for distribution with those
producers.

One of the first of these ar-
rangements has been the estab-
lishment of a distribution agree-
ment with Don Litwin's Elec-

BUDDAH BRASS, Marty Thau, left, director of pop activity; MNeil Bogart,
general manager, and Artie Ripp, president of the parent Kama Sutra
company, show solidarity at the label's first convention.

JUNE 22, 1968, BILLBOARD

tric Renaissance Co., for the
Parallax label. Also, talks are
in progress with several inde-
pendent firms to work out other
agreements.

Hillman pointed out that
though AF heretofore had been
basically a “sound" Ilabel, a
larger share of effort will be put
into the promotion of all prod-
uct including the promotion of
the contemporary field whether
they be singles or albums.

Hillman's plans call for the
release of 60 albums a vyear,
which will include an expan-
sion of the classical library,
sound effects library, and the
jazz catalog.

The company will be work-
ing on such artists as Tony Mid-
dleton, Jerri Jackson, the North
Atlantic Invasion Force and the
Declaration of Independence.
New artists recently signed to
the label and whose LP's will
be released within the next sev-
eral weeks are Tony Martin and
Fran Warren. Deals for other
additions to the artist roster are
in the works,

Hillman, who will be making
several trips around the country
to strengthen the company’s dis-
tribution network, is also plan-
ning to embark on a major ad-
vertising schedule with moneys
put aside for in-depth co-op ad-
vertising for distributors and
dealers. An independent promo-
tion set-up will be inaugurated
throughout the country with
the appointment of a sales and
field force.

wwWw americanradiohistorv com

way director of publishing, and
general professional manager of
Mills Music. He was responsible
for Buddah Records’ “Green
Tambourine,” “Leaning on the
Lamp Post,” by Herman and the
Hermits and “Green Grass,” by
Gary Lewis and the Plnyhnfs
Both men will headquarter at
110 West 57th Street, New York.
Mercury’s MRC publishing arm,
headed here by Eddie Mascari, a
a West Coast office headed by
John Rose, will be merged into
the new publishing company.

Mercury President Irving
Green said, “The doors will be
open for all writers and pro-
ducers to come and meet with
Beckover and Reno.” The New
York firm will offer everything
writers and producer need, in-
cluding recording and produc-
tion facilities, Green said.

A cross-license a ent be-
tween Mercury and Philips Pho-
nographic Industries in Baarn,
Holland, will provide world-
rights. Beckover and Reno will
travel abroad scon to line up
international ties for the new
publishing firm.

GRT to Release
Request Products

® Continued from page 3
ence. This information gives a
picture of the enthnic groups
throughout the country,
Lengsfelder has just signed
long-term pressing agreements
with Teal Record, Ltd., for
South Africa; Georgio Orphani-
dis for Greece, and an import
agreement with B. Minniken-
dam's Groothandel, N. V. in
Holland. Contracts with compa-
nies in a dozen other countries
are in the negotiating stage.

Atl.’s Bay Ridge in
Cancer Society Cut

NEW YORK—The American
Cancer Society, in co-operation
with Atlantic Records' group
the Bay Ridge, has cut a com-
mercial scheduled for airplay
by the end of June. The com-
mercial is in the form of a song,
“Watch for the Warning on the
Pack,” and was written by Joey
Carbone and Richie Zito of the
Bay Ridge.

Group to Call
ltself RICR

LOS ANGELES — Sixteen
record companies attended the
first membership meeting Mon-
day (10) of the newly formed
Recording Industry Community
Relations (RICR) group, aimed
at developing entertainment
programs for ghetto residents.

Named to RICR's temporary
steering committee were Joe
Smith, Warner Bros.-Seven Arts;
Ron Bledsoe, Liberty; Dave An-
derle, Elektra; Bob Franze, Cap-
tol, and Dick Peirce, Dot.

The key topic of how to de-
velop a financial "war chest” to
get the organization under way
was discussed, with each com-
pany deciding individually how
much money it would contribute.,

Liberty lawyers Sy Zucker
and Bob Rosene are presently
drafting a constitution and will
file a petition with the State as
a nonprofit organization.

In addition to the steering
committee members, other at-
tending the gathering were from
Disney, Atlantic, MGM, RCA,
Venture, Dunhill and White
Whale. A Columbia representa-
tive is being designated

In-Store Spots
Pushes Atlantic

e Continued from page 3

bums, 5 jazz and 4 pgospel.
The Atco distributors were in-
troduced to 12 albums on the
Atco line and one carrying the
Pompeli logo.

Two albums introduced at the
meetings, but not scheduled for
release until July are the Bee
Gees' "“Idea" and the Buffalo
Springfield’s “Last Time
Around.” They are scheduled
to be shipped to Atco distribu-
tors about July 10,

Light in Who's Who

NEW YORK—Enoch Light,
president of Project 3 Records,
is listed in the 196B-1969 edi-
tion of “Who's Who in Amer-
ica.”

Madara Wraps Up Distrib
Deals With ABC, Bell, Cap.

NEW YORK — John Madara

Productions Inc. is swinging into

high gear. The firm, which was

formely Madara and White Pro-
ductions, recently closed pro-
duction deals with ABC Rec-
ords, Bell Records, and Capitol
Records. The deals were handled
by Madara's administrator,
Harry Chipetz, founder of Chips
Distributing Corp. in Philadel-
phia.

The Capitol deal calls for a
minimum of three artists to be
recorded and released in the
first year. ABC Records has re-
leased Madara's first effort with
the Upsetters, “Tossin' and
Turnin'™ b/w “Always in the
Wrong Place at the Wrong
Time." Madara also will
produce three acts for ABC.

Len Barry, who had been
signed by Madara to an artist-
writer-producer contract, will
have his first record released by
Larry Utall’'s Amy label. The
titlte of the release is “4-5-6
(Now I'm Alone).” Ba had
a hit on Decca a couple of years
ago titled “1-2-3."

Also under exclusive contract
to John Madara Productions is
Leon Huff. Huff has been co-
producing records with Kenny
Gamble,

Madara and members of his
staff are currently producing the
Intruders, Jerry Butler, Peaches
and Herb, Dee Dee Warwick,
Bobby Hebb, Freddy Scott, the
Soul Survivors and the Forma-
tions, in addition to Len Barry
and the Upsetters.

The buildup of the produc-
tion operation is going hand-in-
hand with Madara's music pub-

lishing firm, Double Diamond
Music.

Stereo Tape Sets
Cassette Line

e Continued from page 8

minute sampler being made
available at a list price of $3.95.

This is Stereo Tape's initial
venture into direct sales with its
own brand. The firm had pre-
viously sold to private brand
users.
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