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By MIKE GROSS

NEW YORK — The road to
Broadway for this season's new
musical has been quite shaky so
far. The musicals in out-of-town
tryout have been going through
major upheavals or, as in the
case of “Hot Seplember,” has
decided not to try for Broadway
at all.

“Hot September,” the Ken-
neth Jacobson-Rhoda Roberts

musicalization of William Inge's
“Picnic,” closed in Boston last
Saturday (9) after a three-week
run. It represents a loss of more
than $400,000. RCA Victor was
to have recorded the original
cast album.

The other Victor property,
“On a Clear Day You Can See
Forever” with a score by Alan
Jay Lerner and Burton Lane,
had a major cast change in Bos-
ton last week when John Cul-

Tryout Troubles Plague
B'way-Bound Musicals

lum took over Louis Jourdan’s
co-starring assignment opposite
Barbara Harris. The show, how-
ever, is still scheduled to open
on Broadway as originally
planned on Oct. 16,
“Skyscraper” Delayed
“Skyscraper,” the Jimmy Van
Heusen-Sammy Cahn musicali-
zation of Elmer Rice's “"Dream
Street,” is also having its tryout
troubles. Victor Spinetti, who
(Continued on page 12)

A New, Lively Art: Covers in 3-D

By ELIOT TIEGEL

HOLLYWOOD — Dimension
70, a new series presenting three-
dimensional album covers, will
be unveiled by Hanna-Barbera
Records Oect. 25. The revolu-
tionary photographic process has
been secured by the fledgling
company from Depth Percep-
tion Advertising of Los Angeles
for use exclusively with cartoon
character art,

The initial Dimension 70 LP
spotlights “Gunfighters of the

RCA Red Seal
In Sales Spurt

NEW YORK—Sales of RCA
Victors Red Seal line for the
first nmine months of 1965 are
rolling ahead of the take during
a similar period last year by 39.6
per cent, The upbeat is attrib-
uted to such factors as a broad-
ening of the scope of the Red
Seal repertoire, the addition of
new artists and a “return to
price stability” which went into
effect the middle of last year
but really started showing re-
sults 1in 19635,

The broadening of the reper-
toire has been developed along
several lines, Over the past vear
Red Seal has opened an area of
pop-classical records which has
seen the teaming of Arthur
Fiedler and the Boston Pops Or-
chestra with Al Hirt, Allan
Sherman and Peter Nero. And

(Continwed on page 55)

Old West"” starring Quick Draw
McGraw and covering such des-
perados as Jesse James, Billy the
Kid, Wyatt Earp and the famous
Battle at the O.K. Coral.

As far as H-B's general man-
ager Don Bohanan knows, the
record company is the only
American manufacturer signing
a contract with Depth Percep-
tion for use of its three-dimen-
sional photo process. Bohanan
believes the unique eye appeal
of the albums will cause excite-
ment with consumers and open
a new vista for LP merchandis-
ing. All 3-D photos will be in
mur color processing.

The LP's will retail for $§2.49
in both mono and stereco. If the
first LP is successful, the com-
pany hopes to release all future
product not yet in production in
the 3-D process. H-B's deal with
the company is a guarantee to
use the process on its packaging
whenever possible. Depth Per-
ception controls all pre-produc-
tion processes, including shoot-
ing the 3-D pictures with its
revolutionary camera and all
printing of the photo.

Minimum LP Run

Because of the expense of
printing 3-D covers, H-B is
obligated to a minimum LP run
of 50,000 n:npjcﬁ. The expense
of going 3-D is “three times the
normal expend: ture for printing
a regular album,” according to
Bohanan. The company also en-
visions using the process for
stich by-products as books, toys
and games.

The 3-D photo is plastic
faminated and placed on a regu-
lar piece of paper which goes
into an 8x10 area on the jacket’s
front. The 3-D picture is as thick

as an index card. This photo is
affixed to the cover in such a
manner as to allow for removal.
A black and white shot of the
3-D artwork is printed in the
area covered by the 3-D shot.
The label is having 500 jacket
proofs sent to its distributors
Oct. 18 along with information
about the process and tips for
enthusing dealers about the new
product. Three self-contained
merchandisers are being buill

(Continued on page 10)

MPHC Hums
With Business

By PAUL ACKERMAN

NEW YORK — Music Pub-
lishers Holding Corp. has had
the greatest vear in its history.
This is realized by tradesters
close to the publishing scene,
and s confirmed by MPHC
President Victor Blau, who has
led the company to an unprece-
dented spurt of current activity.
This activity, with particular
reference to the folk and pop
fields, has added measurably to
the normal come accruing
from the great standards in the
catalog.

The record speaks for itself.
In the last four months MPHC
has had 17 songs on the Hot
100, and recently it has had as
many as eight songs on the chart
at one time, Two of these, "Mr.

(Continued on page 3)
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TONY ORLANDO has the biggest hit of his star-studded career with his new
single, “Think Before You Act' (Atco 6376). The record, produced by Teddy
Randazzo, is getting action throughout the country, and has resulted in a flock
of bookings on TV shows for the exciting young singer. (Advertisement)
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THE BLACKWOOD BROTHERS QUARTET, RCA Victor's top-selling gospel group,
is riding high with its new RCA Victor album (LPM/LSP-3439), featuring baritone
Cecil Blackwood. The Blackwoods are hosts to the National Quartet Convention
meeting in Memphis this week, (Oct. 14-17). (Advertisement)

he most talked about blues group
in a decade

{Advertisement
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20th Realigns Staff;
Bows a Budget Line

NEW YORK—Along with a
major staff retrenchment, 20th
Century-Fox Records is launch-
ing a new budget record line—
Movietone Records., The re-
trenchment comes on the heels
of the loss of Mary Wells, slated
to sign with Atlantic Records.

In single records, Mary Wells
~ was the label’'s biggest artist,
though she did not have a big
hit this year. The only hit single
record by the label so far this
year was by Dickie Lee from a
| master picked up from the Hall
label. However, a recent re-
lease by Lee failed to climb out
of the bottom of Billboard's Hot
100; it dropped off the chart
this week.

Promotion men Doug Moody
and Al Calder left the firm a
couple of weeks ago. Juggy
Gayles, brought in by manage-
ment to organize the budget
line, left last week to handle al-

bum promotion for Atlantic Rec-
ords.

20th Century-Fox replaced
these men with Phil Picone,
who'll be in charge of national
promotion and co-ordinate single
activity. Picone was formerly in
charge of sales at Roulette Rec-
ords. He'll also handle sales of
the budget line, Chris Saner re-
mains as national sales chief.

The budget line will reach dis-
tributors in the next two or three
weeks. First product wave will
include nine albums by nine art-
ists, .including Al Martino,
George Gershwin, Tony Martin,
Shirley Temple, Tommy Dorsey,
Glenn Miller, Lena Horne, Neil
Hefti and Hugo Montenegro
featured on a “Velvet Strings"
album. Covers for the albums
were designed by Jack Lon-
shein, The Movietone Records
line is expected to retail for
about §1.98,

WJID Format Boosts Country

By RAY BRACK

CHICAGO—The big story in
radio this year—especially re-
garding record sales—has to be
the success of WIID here with
its country music format, Not
only has the station received
ungualified acceptance by the
market and proved a tremen-
dous impact to country music
record sales, but WJIJD has been
a springboard and guiding light
for the launching of other
country music formated radio
stations around the nation, The
latest Billboard Radio Response
Rating survey of the Chicago
market showed that 89 per cent

of the record promotion men,
dealers, record executives, rack
jobbers, and one-stops felt WIID
was the big influence on sales
of country music records. Name

any record company that turns
out country music product and
they'll point to a huge increass
of record sales in the area.

WIID went country music
last Feb. 15, following fluctua-
tions in format that had even
the station challenge — unsuc-
cessfully — top 40 formated
WLS. At the time of the spring
switch, the station was zero In
the market per Pulse and
Hooper. Today, WIJD is ranked
fourth in its eight-county pri-
mary market area (it's 50,000
watts are actually picked up in
40 states) and in certain time
slots has shouldered into third
place.

Since the WIJD switch to
country music, record distribu-
tors and dealers have been hit
with an unprecedented country
product demand. The WIID

(Continued on page 60)

Capitol Enters the Movie Arena

HOLLYWOOD —Capitol
Records has formed Tower Pic-
tures, Inc., to develop full-
length motion pictures for “ap-
propriate™ artists. Alan Liv-
ingston, Capitol’s president, has
been named head of the new
subsidiary which is entering into
a joint venture with Steve
Broidy, formerly president of Al-
lied Artists for the debut film,
Broidy will handle all production
on the project which stars the
Beach Boys.

There will be no formal staff
for Tower Pictures at first, Liv-
ingston explained. “I can tell
you better about the future of
Tower Pictures in six monhs.”
Tower hopes to have its Beach
Boys film in production by Jan.
1. Livingston revealed the film—
for which there has not yet been
a script developed nor any con-
tracts signed—will be a “mod-
erate priced” budgeter in color.
Production costs are estimated
at $500,000.

To Do Track LP

Capitol will record the sound.

track LP, but music publication
has not yet been set.

The first picture will not fall
into the esiaglished beach party,
bikini-clad beauties type of pic-
ture which American Interna-
tional has been so adept at creat-
ing and thus dominating his
area of picture making.

The label's top money-mak-
ing group, the Beatles, have had
two smash films based on clever,
witty material, with resounding
soundtrack sales for the “Hard
Day's Night” LP (on United
Artists) and the current “Help”
package on Capitol.

Often rumored as a candidate
for motion picture production,
Capitol formed the film wing to
provide “additional penetration™
for its artists and as a diversifica-
tion move, according to Liv-
ingston, a former NBC-TV
Coast program director,

The Beach Boys were chosen
as the first stars because they are
the label's hottest American act,
The teen-age area is the logical

place for the films to concen-
trate on, the president explained,
because their careers are built up
faster on records than the adult-
type artists,

“The record business has been
instrumental in building top teen
personalities who have also de-
veloped picture potential,” Liv-
ingston explained. He did indi-
cate that Tower Pictures would
also consider using other than
teen-oriented personalities.

He cited the company's move
into films as reversing the nor-
mal procedure of picture com-
panies going into the record busi-
ness. He said picture exposure
was an important adjunct for an
artist,

Wasn't television alone a suf-
ficient exposure outlet? WNot
really, Livingston answered, be-
cause acts usually go on TV as
guest stars, which isn't the same
thing as receiving top billing in
a full-length film. A TV series
tends to tie the artist down, Liv-
ingston feels. “A picture career
is more in their interests.”

U.K. TV Shots
For Protesters

HOLLYWOOD—Barry Mec-
Guire i1s  scheduled for six
United Kingdom TV shows
and P. J. Sloan three during
the Dunhill duo initial trip to
Europe commencing Oct. 10.
McGuire will preview the single
“Child of Our Times" backed
with “Upon a Painted Ocean”
and Sloan will promote his disk
of “Sins of a Family.”

McGuire is slated for the
following English TV shows:
“Seen at the 630," “Disc a
Go-Go,” “Top of the Pops,”
and “Ready Steady Go."” Sloan
will join him on the last two
and on the Irish program “Late,

MPHC, HummingWith Activity,Is
Experiencing Greatest Year Ever

e Continued from page |

Taml::—::-unne Man" by the Byrds
and “Like a Rolling Stone™ by
Bob Dylan, have made No. 1.
Eight others made the top 10.
In addition, MPHC is coming
up with new hits on old stand-
ards. An example is Al Martino's
Capitol disk, “Forgive Me.” Re-
cently released, this is already
showing strong activity.

Blau, in a recent interview,
stated that in today's music
business it was necessary to op-

. erate in a half dozen areas. His

intent is to maintain MPHC
activity in all of these: rock 'n’
roll, folk, so-called pop, film mu-
sic (including TV) and theater
music. And lastly and very im-
portant is the educational field.
Folk Hits

One big reason for the current
success of the MPHC operation
is the firm's folk publications.
As one executive stated: “Paper
has.been unbelievably strong in
sales, especially such items as the
Bob Dylan and Peter, Paul and
Mary folios.” An MPHC exec
explained: “A Peter, Paul and
Mary album spawns all sorts of
paper, for instance, a folio for
voice, piano and guitar, Then we
publish the same 12 songs in a
‘Peter, Paul and Mary Made
Easy® edition for as many as 10
instruments. These latter are 10
separate books; then we also
put out a Peter, Paul and Mary
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for three chords on guitar,” He
explained that the same publish-
ing technique applies to Dylan
albums.

Another MPHC technique
was to take five Peter, Paul and
Mary folios and combine them
in a de luxe edition, selling for
$5.95 as compared to $1.95 for
one of the smaller books. This
technique also applies to Dylan’s
works

In addition to Peter, Paul and
Mary and Bob Dylan, MPHC
has under contract about 35
other folk writers, including
such as Ian and Sylvia, from
whom MPHC got “Four Strong
Winds" and which secured about
75 recordings. From Sylvia,
MPHC secured the current
gmash, “You Were on My Mind"
by the We Five on the A&M la-
bel. The publishing firm also
has Gordon Lightfoot, writer of
the Peter, Paul and Mary hit of
six months ago, “For Loving
Me" and the act's current hit,
“Early Morning " Rain.” Light-
foot, by the way, is the writer
of “Ribbon of Darkness,” a No.
I country hit for Marty Rob-
bins in June. And now Light-
foot has a big one himself with
Bob Dylan's song, “Just Like
Tom Thumb's Blues” on UA.

In earlier years MPHC used
to issue folios on individual art-
ists or writers. Today many
compilations (in addition to in-

dividual folios) are issued, Sev-
eral months ago, for instance,
the firm figured it had a dozen
blockbusters, such as “Blowing
in the Wind,” “Don't Think
Twice,” “Four Strong Winds,”
“Mr. Tambourine Man,"” etc.
These were published in a book
titled “Folk Today,” with grati-
fying sales results. More recently
MPHC put a new EUI‘I‘[PI[HIIQI‘I
today, “Folk Rock,” mirroring
this form of today's musical
scene.

MPHC is also publishing the
score for the upcoming Broad-
way musical “Skyscraper” and is
also contemplating increased ac-
tivity on the Nashville scene,
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Cupltol Latest Out of
Disk Business Shell
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NEW YORK—Capitol Rec-
ords’ move into feature film pro-
duction (see separate story) spot-
lights anew the fact that a large
record company no longer exists
in a record business vacuum.

Capitol Records now joins an

Late Show.” They both are
tentatively penciled in for “On
the Braden Beat,” a lively dis-
cussion-talent program in Lon-
don.

Dunhill Records executives
Lou Adler and Jay Lasker will
accompany the pair with Adler
recording an Italian version of
McGuire's "Eve of Destruc-
tion" hit in Rome, Michael Julio
Rapetti, the noted Italian lyricist,
is working on the song.

Lasker is scheduled to meet

(Continued on page 12)
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already large and seemingly
growing list of disk firms with
ties to other show business me-
dia. For example: RCA Victor
is allied to NBC; Columbia Rec-
ords o CBS; Decca to Univer-
sal - International Pictures and
Music Corp. of America; MGM
Records to Metro - Goldwyn
Mayer; Warner Bros.-Reprise to
Warner Bros. Pictures; Dot Rec-
ords to Paramount Pictures;
20th Century-Fox Records to
20th Century-Fox Pictures; Col-
pix Records to Columbia Pic-
tures; ABC-Paramount Records
to American Broadcasting-Para-
mount Theaters; United Artists
Records to United Artists Pic-
tures, and even Jerry Blaine who
runs the Jubilee label has taken
a flyer into independent film

production,

Nash. Columbia Will Host
Guests of WSM ‘Opry’ Fete

NASHVILLE — Columbia
Records will hold open house
at its new, ultramodern record-
ing studio at 804 16th Avenue,
S., from 2 to 5 p.m., Oct, 22,
for guests at the WSM “Grand
Ole Opry"” celebration,

The studio, finished Oct. |,
took six months to build and is
the first phase of a major expan-
sion. The second step, a two-
story office building addition,
will begin Nov. | and take about
five months.

Cost of both additions will be

$450,000, said Harold Hitt,
manager of the studios. He said
with the additions and existing
studio and building, Columbia
will have a $1 million investment
at the site,

Columbia is retaining the stu-
dio originally built by Owen
Bradley, head of Decca’s Nash-
ville operation, which was at
first housed in a quonset hut.
Hitt said the sound achieved in
this studio was so superior that
in recent years 35 of the top 50

(Continued on page 56)

Dean in Nashville to Tape Special

NASHVILLE—Jimmy Dean
and the “Jimmy Dean Show"
staff arrived in Nashville Satur-
day (9) to tape a special show
Thursday (14) at which Bill-
board’'s 18th annual country mu-
sic awards will be presented.
The show will be aired next
week (22) during the Country
Music Festival.

Most of the artists nominated
in the 13 categories are slated
to attend the taping at the

Grand Ole Opry House and then

www americanradiohistorv com

stay over for the Country Music

- Festival Oct, 21-23.

Also set to attend the taping
were Hal B. Cook, Billboard
publisher; Lee Zhito, editor-in-
chief; Paul Ackerman, editor,
and other Billboard representa-
tives.

The five finalists in each
award category were chosen by
a poll of more than 200,000
listeners of leading country mu-
sic radio stations all over the

U.s.

Winners to be anounced on
the ‘Dean show were elected by
ballot by several thousand Bill-
board readers.

The five finalists in each cate-
gory:

FAVORITE MALE ARTIST:
George Jones, Roger Miller,

Buck Owens, Ray Price, Jim
Reeves.
FAVORITE FEMALE ART-
IST: Norma Jean, Loretta Lynn,
(Continued on page 56)
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KEY INSTRUMENT IN BLUES SOUND

Harmonica Is Getting More Than
Lip Service From Record Artists

By CLAUDE HALL

NEW YORK—The Harmoni-
ca is being used by both pop and
country music artists to develop
a blues sound. Among the rock
'n’ roll artists who rely heavily
on the harmonica are Bob Dyl-
an, Donovan, the Beau Brum-
mels, the Animals, the Byrds,
the Kinks, the Zombies, Her-
man's Hermits, the Rolling
Stones, the Rascals, the Beatles,
the Dave Clark Five, Jan and
Dean, Johnny Rivers, Barry Mc-
Guire, P. F. Sloan and the
Lovin' Spoonful. In most cases,
the harmonica is amplified, cre-
ating a funky sound.

The list is growing every day.
Paul Butterfield and his Blues
Band just recorded for Elektra
Records and the major instru-
ment is an amplified harmonica.
An official of Local 802 of the
American Federation of Musi-
cians, New York, said the har-
monica 15 a recognized instru-
ment and that the organization
had a “dozen or so” players on
its roster.

Sales Boom

As a result of all the pop
record activity, harmonica sales
are booming. M. Hohner, Inc.,
reports that sales are up more

than 75 per cent over last year,
and supervisor Galen Stion said
that the hit records are largely
responsible Most of the retail
sales have been in New York
city and on the West Coast. Chi-
cago is also a leading city in
sales. For the first time in 25
yvears, the firm reported, dis-
tributors are complaining about
being out of harmonicas. Music
Sales of Florida keeps its har-
monicas locked in a steel cabi-
net now because of a tendency
of the instruments to disappear
from an open rack.

Ray Gilmore, a disk jockey of
WIBG, Philadelphia, and a
member of the Spokesmen, who
recorded the hit “Dawn of Cor-
rection” on Decca Records, said
he thought the harmonica was
today’s sound.

McCoy Most Recorded

Probably the most-recorded
harmonica player is Charles
McCoy of Nashville, who esti-
mated that he's been on 500
records since arriving in the
country music capital in 1961,
In all, either as a harmonica,
guitar, or vibes performer, he
worked on 700 recording ses-
sions since then—usually four
sides to a session.

“lI came to MNashville intend-

ing to sing and play guitar,”
McCoy said, “but when I got
here 1 found there were so
many great guitar players 1 was
almost scared to death." He re-
sorted to the harmonica, an in-
strument he'd been playing since
eight years old. About 90-95
per cent of the records with
harmonica that are recorded in
Nashville feature McCoy. In
1962 alone, he worked on 182
recording sessions and 30 per
cent of them as a harmonica
player.

The first hit record he played
harmonica on was "1 Just Don’t
Understand,” by Ann-Margret, A
week later he backed Roy Orbi-
son on “Candy Man." Perry
Como's “Dream on Little
Dreamer"—Como's first hit rec-
ord in some while — featured
McCoy's harmonica. He has
been on too many country hits
to list,

“1 mainly like to play blues,”
McCoy said, “but I don't get
much chance to play it here.
They won't let me go off the
deep end, though a lot of the
stuff I play i1s certainly blues-
flavored.” He said he felt blues
was “kind of leaking into the
country field. All of the guitar
players are slanting that way.”

Ford Seen

By ELTON WHISENHUNT

MEMPHIS—Tennessee Ernie
Ford is likely to be elected first
president of the Gospel Music
Association in Memphis this
week (16) during the 10th an-
nual National Quartet Conven-
tion.

Don Light, temporary chair-
man of GMA, and James Black-
wood of the Blackwood Brothers
Quartet and president of the
Mational Quartet Convention,
said they had asked Ford to
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DEAN BOOKED
FOR ‘66 FAIR

COLUMBUS, Ohio — Gov.
James A. Rhodes announced
Saturday (4) that Jimmy Dean,
who attracted more than 75,000
to four performances during two
days of the 1965 Ohio State
Fair, a record, has been inked
for two shows daily on Sept. 3,
4 and 5 at the 1966 Ohio State
Fair.

Bob Hope will also appear at
the Fair. The Ohio State Fair,
an |l-day exposition this year,
will probably open one day
earlier in 1966, Aug. 25, closing
Labor Day, according to State
Fair Manager E. J. (Jeff) Keirns.

1 ORI DTR PRI

serve as first chairman of GMA
and Ford had agreed to serve
if elected.

With Ford's name to be put
forth as a candidate for presi-
dent by GMA leaders, it is un-
likely any other candidate would
be nominated and Ford would
be elected unanimously.

GMA bylaws provide that of-
ficers be elected by the directors.
The 18 GMA directors will be
elected by the membership Fri-
day (15).

Blackwood said Ford was
asked to serve as first GMA
president because of his con-
tribution over the years to gospel
and sacred music.

Met With Ford
Blackwood and Light met
with Ford in Memphis two

weeks ago when Ford was here
to perform at the Mid-South
Fair. Ford is not expected to
attend the WNational Quartet
Convention this week because
of prior commitments.

The GMA was organized last
yvear with a board of 18 direc-
tors to guide it during its first
yvear. The directors are all lead-
ers in various fields of the gos-
pel music industry.

The National Quartet Con-
vention gets under way Thurs-
day (14) at Ellis Auditorium and
will continue through Sunday.
It is the largest gospel music
event of the year with more than

U.K. Decca Profits Hit High

By CHRIS HUTCHINS

LONDON — Greatly im-
proved disk sales considerably
helped British Decca to reach
an all -time profits peak of
$11,029,200 last year, reports
chairman Sir Edward Lewis.

Decca's 1963-1964 profit was
$7,336,000, and Sir Edward
has hinted that this year's re-
sults could maintain the up-
surge in business.

Shareholders’ dividend for the
year totaled 44 cents a share,
an increase of nearly 10 cents.

The disk business accounted

4

for just under half of Decca's
group sales; the company had
a notably improved share of the
hit parade in the year with com-
parative newcomers like the
Rolling Stones, Tom Jones and
Marianne Faithfull.

This compares similarly with
EMTI's recent report which also
declared that something like
half its business was in records.
However, Decca has still to
match EMI's 5.9 per cent yield
at $3.5, but EMI selling at over
|2 times earnings, Decca at last
has a clear edge there.

Shoo-In as GMA Chief

50 gospel gquartets participating.
It also draws publishers, com-
posers, agents. More than 25,.-
000 fans are expected during the
four days.

Closely Related

While the MNational Quartet
Convention and Gospel Music
Association are separate bodies,
they are closely related and the
GMA election is set during the
convention because almost all
gospel music leaders will be at
the convention.

Other GMA officers to be
elected are:
First, second and third vice-
presidents, treasurer, assistant
(Continued on pape [2)

Revere Inked
By Dick Clark

HOLLYWOOD—Paul Revere
and the Raiders, an American
rock 'n' roll group, has been
signed to a two-year pact with
Dick Clark Productions for per-
sonal appearances, films and

TV.

The pact allows the quintel
lo accept outside engagements
but the brunt of its activity will
be under Clark’s aegis. Coin-
cidental with the group's sign-
ing with Clark, its Columbia
single of “Steppin’ Out” is
climbing Billboard’s “Hot 100"
chart.

As a result of the group’s con-
tract with Clark, Revere and
Roger Hart, the Raider’s man-
ager, formed a production com-
pany to co-ordinate all their
activities from offices in Clark’s
Sunset Strip headguarters.
Their first venture is an Eastern
tour from Nov. 5-28 to star the
Raiders, England’s Donovan,
the We Five and Bo Diddley.

The Raiders’ price for a one-
nighter has jumped into the
$4.000 - $5,000 bracket. The
group has TV bookings on “Hul-
labaloo,” “Tonight” and “The
Merv Griffin Show,” There is a
possibility the group will play
for the Job Corps and the USO.
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This Could Be the Year for

Lehrer and‘Year That Was'

HOLLYWOOD—Tom Lehr-
er's comical involvement with
the current protest movement
in music is generating *Beatle-
type action” in major markets,
according to Reprise Records.
After the label shipped dubs of
the LP, “That Was the Year
That Was” to key radio outlets
two weeks ago, its distributors
began to feel a rumbling for the
LP. Label's New York distribu-
tor is quoted as ordering 10,000
copies last week,

Stations around the country
are only playing certain of the
tracks. A math teacher at Har-
vard, Lehrer sings sartorically

RCA Hitting
New Levels

NEW YORK—Sales and earn-
ings of RCA reached record
levels in the third quarter and
first nine months of 1965, it
was reported by chairman David
Sarnoff and President Elmer W.
Engstrom. Profits after taxes in
the third quarter of this year
rose to 22 per cent to $22,300,-
000, as compared with the pre-
vious high of $18,200,000 in the
same period of 1964. This is the
18th consecutive quarter in
which profits improved over the
similar period of the previous
year. Earnings in the first nine
months of 1965 amounted to
$66,200,000, up 18 per cent
over the previous record of $55.-
800,000 in the comparable nine
months last year,

The statement pointed to con-
tinuing profit improvement and
substantial sales increase by the
RCA Victor Record Division,
among other segments,

RCA to Track
Davis Movie

NEW YORK— The sound-
track album rights to "A Man
Called Adam,” a move about a
jazz musician to be produced
by Sammy Davis in conjunction
with Joseph E. Levine, is ex-
pected to go to RCA Victor.
The film, which will also star
Davis, will start shooting in
New York next month, Davis al-
ready has written two songs for
the film,

Davis, who returned to his
starring role in the Broadway
musical “Golden Boy" Wednes-
day (6) after a little more than
a week’s rest on doctor’s order,
iIs adding another Charles
Strouse-Lee Adams song, “Yes,
I Can” to the show. The song,
incidentally, has the same title
as his recently published auto-
biography. Davis also cut the
tune for release on the Reprise
label.

‘Pope’ Price Cut

NEW YORK — Audio Fidel-
ity’'s “Pope Paul in America"
album, originally set to list for
$3.79, has been reduced to
$1.98 according to Herman
Gimbel, label president.

Gimbel explained that be-
cause no studio costs were in-
volved in the recording, and
because no talent costs or roy-
alty payments are required, the
label is able to fix a $1.98 list
and show a profil

One side of the album is the
“Mass for Peace,” while the
other side is a report of the
Pope's United Nation's address
and the activities surrounding
his wvisit.

about national brotherhood
week, smut, pollution, WW III,
Wernher Von Braun and the
Vatican Rag. It is claimed
Lehrer’s intellectually zany jabs
are appreciated by college-
oriented persons and pseudo-hip
leen-agers.

The comic’s antics have re-
portedly caught the attention of|
Frank Sinatra who is interested|
in getting him TV exposure.

The Reprise LP is the third
comedy package of a contro-
versal nature to be released by
a West Coast company. World

Pacific with Dave Barbour's “It"s-

Tough to Be White” and Capitol
with Art Buchwald’s “Sex and
the College Boy"” were the most
recently released loaded comedy
LP's. Radio play, if any, has
been sparse for these products,
while on the other hand, the
stations continue to program
protest songs done with a rock
'n" roll sound.
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They're playing our songs!

""He Touched Me"' .+
Barbra Streisand

“Turn! Turn! Turn!” Las. “Positively 4th Street’’ i.aws

The Byrds Bob Dylan

“Steppin’ Out"’ iuas
Paul Revere and the Raiders

""Come Back to Me,
M}f LﬂVEHJ-u}N
Robert Goulet

”5|'l'DUId I“ 443414
Chad and Jeremy

Everything’s going for COLUMBIA RECORDS®

This One

A

Y4-970-9X63
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~ Col. Artists Blanket
" Television Season

NEW YORK—Columbia Rec-
ords artists will be stampeding
the TV circuit this season. In
weekly shows of their own, a
flock of the label's artists will
be appearing as guest stars.

Set for guest appearances
are the Byrds on “Hullabaloo”
(Oct. 20); Eydie Gorme on
various programs' of “The
Steve Lawrence Show™; Robert
Goulet on “The Dean Martin
Show"” (Oect. 21), “The Ed
Sullivan Show" (Dec. 19), “The
Red Skelton Show" (Jan. 11),
“The Danny Kaye Show"
(March 2); Mel Torme on “The
Jackie Gleason Show"” (Nov.
20); Jerry Vale on “The Ed

Sullivan Show™ (Nov. 14 and
Jan, 16) and “The Jimmy
Dean Show" (Dec. 10), and
Jimmy Dean Show (Nov. 19),

Columbia artists with TV
specials are Barbra Streisand
on CBS Oct. 20 and Robert
Goulet on CBS Nov. 25. Also

getting TV exposure are Jim
Nabors who plays the title
role in the “Gomer Pyle"
series; Jack Burns, who is on
“The Andy Griffin Show™; and
Avery Schreiber, who is in the
“My Mother, the Car" series.

Other Columbia artists in
co-starring roles include new
vocalist Linda Gayle, who ap-
pears regularly on the "Jimmy

Dean Show"; pianist Dave
Grusin, a featured guest of
Andy Williams, and Skitch

Henderson, who leads the or-
orchestra on Johnny Carson's
“Tonight" show.

In addition, conductor Leon-
ard Bernstein will again pre-
sent a series of “Young Peo-
ple’s Concerts” (Oct 30, Nov.
20, Dec. 18 and Feb. 19,
Also, Sir John Geilgud will
perform a CBS special, “Ages
of Man,” sometime later this
season.

Galaxies IV
Take ‘Rn’
Fest in N. J.

LAMBERTVILLE, N. J—
The Galaxies IV of Trenton,
N. J., won the First Annual
Rock 'n' Roll Olympics here
Labor Day (6) at St. John Ter-
rell's Music Circus. First prize
included $1,000, a TV appear-
ance, recording contract, and
agent representation by Associ-
ated Booking Corp.

The group, composed of Chris
Holmes, Charles Brody, Allan
Fowler and Len Demski, al-
ready has a record just released
on the Mohawk label—"Don't
Let Love Look Back,” plus “Till
Then You'll Cry” on Veep Rec-
ords. During the summer the
group performed 40 times at the
World's Fair, including eight
times at the New Jersey Pavil-
ion for which they received spe-
cial thanks from N.J. Gov.
Richard J. Hughes. It was inad-

vertently reported that the rock
'n’ roll contest had been won
by the Rubytones.

SELLING'S THE THING

Pope’s Visit Sparks Sales
Derby by 4 Disk Concerns

NEW YORK — The four-
company race of recordings of
Pope Paul’s visit to New York
will probably be won by the
firm with the best distribution,
the heftiest advertising budget
and the most aggressive sales
force. The selling techniques
become the foremost factor
because the four recordings
virtually cover the same ground
and each, in its own way, cap-
tures the impact of the historic
occasion.

In the stores only three days
after the Pope's visit were:
Columbia's “His Holiness Pope
Paul VI Mission to America,
October 4, 1965" (XX2);
MGM’s “An Historic Occasion
Pope Paul VI Visits New York
City October 4, 1965" (E-433-
D); Amy's “Pope Paul VI First
Visit to the Americas” (8009)
and Audio Fidelity's *Pope
Paul in America" (AFLP 2152).

Each picks up with good

audio fidelity the key speeches
made by the Pope during his
New York mission. Included
by all are the addresses made
on arrival at Kennedy Airport,
at the United Nations, at the
Mass for Peace at Yankee
Stadium, and at departure,
MGM's disk starts earlier than
the others with a pickup from
the airport at Rome before the
Pope left for the U, S. but it's
a bonus of gquestionable value.

Historic Import

Of historic import are the
speech at the U. N, and the
Mass at Yankee Stadium and
both are captured to the fullest
on the Columbia disk., Colum-
bia also has nmarration by Harry
Reasoner, who was seen by
millions on the CBS-TV cover-
age of the event and the asso-
ciation should work in the disk’s
favor, Audio Fidelity's edge in
the race is that its package is
priced lower than the others.

But no matter how the sales
tally goes, the recordings are
a  historical effort of which

the industry can be proud.
MIKE GROSS

~ Top Performers at Edison Awards

Black, Sounds Incorporated, the Caravelles, Dalida, Louis van Dyke
Trio, the Everly Brothers, Wayne Fontana and the Mindbenders,
Claude Francois, Trio Hellenigue, Grethe Ingman, Wanda Jackson,
Renate and Werner Leismann, Vera Lynn, Enrico Macias, Wencke
Myhre, Esther Ofarim, Rita Pavone, Ronny and Tio Rangers, the
Scorpions, the Supremes, Les Surfs, Lucille Starr, Unit 4 Plus 2,
ZZ and the Masks and the Frans Kok Orchestra with the dance
group of the Silhouettes.

Among the judges who decided on the winners were Willem
Duys, Ton van der Horst, Lex Karsemeyer, Jan Koopman, Leon
Nelissen and Skip Voogd.

Kapp's Jones
Going Strong

NEW YORK — Jack Jones,
Kapp Records artist currently at
the Plaza Hotel's Persian Room
here, is set for a series of night- |
club and TV dates that will 3
carry him through next June. |

On the TV end, Jones Tapes a
guest shot for “The Steve Law-
rence Show” on Oct. 28 for i
showing later, a “Dean Martin -
Show" on Nov. 27 for showing
Feb. 10, and an ABC-TV spe-
cial Dec. 11-12 for showing at |
a later date, |

On the nightclub end, Jones
is set for Harrah's, Lake Tahoe,
MNov. 4-18; Latin Casino, Phila- |
delphia, Jan. 27-Feb. 6; Caribe
Hilton, San Juan, Feb. 8-18;
Shoreham Hotel, Washington,
May 10-12, and the Twin
Coaches, Pittsburgh, June 3-11,

In addition, he's been selected
to go along with Bob Hope on
the comedian's annual Christ-
mas tour for the Armed Forces.

AMSTERDAM—The 1965 International Edison Awards were
presented Oct. 2 to Alice Babs, Svend Asmussen, Ester Ofarim,
Franck Pourcel, Oliver Nelson, the Beatles, Leo Ferre and Joan
Baez. Holland artists receiving awards were Willeke Alberti,
Louis van Dijke, ZZ and the Masks and Toon Hermans,

Presentation of the awards were made during the annual
Grand Gala Du Disque at the Congress Building here. The event,
which attracted a large number of international and Dutch artists,
‘was broadcast by radio and TV in Holland and Belgium. Among

* the artists who attended the show were Alberti, Dave Berry, Cilla

i i
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Dennon Upped

SEATTLE — Jerry Dennoon
has been promoted to direc-
tor of Independent Record Sales
for Craig Corp. in charge of
merchandising. He was formerly
sales manager of the division.
Robert D. Smith was named
as aide to Dennon and opera-
tions manager of the division.

COUNTRY MUSIC STAR Wanda Jackson, one
of the performers at the sixth annual Grand
Gala du Disque, Amsterdam, chats with
Bovema Records' artist promoter, Peter Fock.

BERRY GORDY, head of Tamla-Motown Rec-
ords, accompanied his hottest record act, the
supremes, to Amsterdam. The group were
among the performers from 12 countries who
sang at the event. At right is Pete Felleman
of Artone Gramophone Records.

OLIVER MNELSON is presented
his Edison Award above by
Dutch actor Guus Oster. The
show and the record promo-
tion campaign for October
were organized and paid for
by the Union of Record Com-
panies and the Union of Rec-
ord Dealers. It is considered
the best record promotion
show in Europe. A similar
event for classical music has
been scheduled for Oct. 29
and there is a possibility of a
special teen-age gala next

year.

GOLD DISK TO
SONNY & CHER

NEW YORK — Sonny &
Cher's Atco album “Look at Us"
was certified last week by the
Record Industry Association of
America (RIAA) for racking up
over §1,000,000 in sales. The
LP was released in' the U. S.
in August and is now being
marketed in Canada, England,
Italy, France, Germany, Hol-
land, the Scandinavian countries
and the Far East. It is expected
that the album will sell over two
million copies in the U. 8. and
overseas.

Sonny & Cher's Atco single
“I Got You Babe" was certified
by the RIAA two weeks ago for

Center in proportion to their sales of over 1 million copies.
Sales on the Dutch market. 0 O A ——
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BRIAN EPSTEIN accepted an
Edison Award on behalf of the
Beatles. Making the presenta-
tion was Guus Oster, Dutch
actor. All Dutch record com-
panies had artists in the show
at the Amsterdam Congress

PHONOGRAM RECORDS president Jack Has-
linghuys presented Lucille Starr a gold record
and a gold tulip on behailf of three records
which sold more than 100,000 copies in the
past year. At left is Phonogram publicity
manager Rolf ten Kate. Miss Starr's husband,
Bob Regan, is at right.
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WITH THEIR FIRST ALEUM AND SMASH NEW SINGLE
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ALA. JAZZ FEST IN CALL
FOR STUDENT ENTRANTS

TALKING OVER PLANS for the first annual Mobile Jazz Festival are
festival president Bob Yde, clarinetist Pete Fountain, center, and festi-
val secretary-treasurer J. C. McAleer IlI, right. Fountain is a member
of the festival's national advisory board, which has launched a drive
for top collegiate jazz talent.

MOBILE, Ala.—Invitations were mailed last week to 800 colleges
and universities seeking applicants for the first annual Mobile Jazz
Festival here Apnil 2-3, 1966. Only students will be allowed to enter,
according to festival President Bob Yde. The nonprofit civic event
is being presented by Spring Hill College and the University of South
Alabama, both in Mobile. Finals will be broadcast by ABC radio
network.

Students will compete in four categories: Bands, combos, vocal-
ists, and instrumentalists. Entrants must submit a 10-minute tape to
the Berklee School of Music, Boston, for judging. The top six acts
in each category will be then brought to Mobile. In Mobile, the per-
formers will spend three days participating in workshops and semi-
nars. Three shows will be held Saturday, with the final show Sunday.

Judges already named to date include the Rev. George Wiskir-
chen, Dan Morgenstern, and bandleader Jerry Gray. A national ad-
visory board includes Pete Fountain, Al Hirt, Henry Mancini, Jerry
Gray, Dave Brubeck, Skitch Henderson, Ward Swingle, Peter Nero,
Cal Tjader, Rev. George Wiskirchen, and Dan Morgenstern.

Yde said that budget for the event has been set for $36,000 in
1966 and, in 1967, it should be around $134,000.
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Paycheck Paydirt

NEW YORK—Country record
hits don’t necessarily have to be
recorded in Nashville. Johnny
Paycheck’s Hilltop single, “A-
11,” which moved into the 46th
slot on the country chart this
week, was recorded in New

York at the RCA Victor studios
by Aubrey Mayhew.

Paycheck was in New York
last week with Mayhew for new
sessions at the RCA Victor stu-
dios. Meantime Hilltop Records
is preparing a promotion cam-
paign for Paycheck in Nashville
during the Country Musical fes-
tival, Oct. 21-24,
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AZNAVOUR, BREL HEAD
FRENCH INVASION FORCE

HOLLYWOOD—A French invasion is being prepared by Re-
price, with Charles Aznavour and Jacques Brel leading the assault
on the “sophisticated” adult market.

Aznavour, who has had a modicum of exposure in the U. S. the
past year, is scheduled for concerts in New York, Montreal, Los
Angeles and San Francisco, with Reprise planning to record his stay
on Broadway after his Oct. 11 opening. The diminutive singer is also
planning a college concert series which will bring him in front of
concentrated mass audiences for the first time. International Talent
Association in Manhattan is mapping his personal appearances. His
limited TV work has included guesting on the “Tonight” and “Danny
Kaye” shows.

The label has to work harder for Brel, who debuts in Carnegie
Hall Dec. 4. His initial LP bears his name and is due out in
November.

Reprise's general manager Mo Ostin believes there’s no reason
why the French artists with international appeal cannot make an
impact in the American market the way other nationalities have in
recent years. He points to the number of foreign instrumentals that
have been hits on the U. S. charts and feels the next step is for
foreign vocal artists to crack the barrier.

“The language barrier can be overcome,” he says, “by having
furcign artists record in English. Our people record in their language;
what's to stop the reverse process?"

Once the language barrier has been hurdled, the next step
in the invasion—or taste development—is to get the acts exposure
through personal appearances or through international communica-
tions system such as Telstar TV broadcasts.

. Aznavour and Brel are both unique performers in their own
rights, Ostin said. They prove that the international market is be-
coming a closer cultural community,
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ANITA KERR IN
W. COAST MOVE

HOLLYWOOD — Vocalist
Anita Kerr has moved here from
Nashville to form Anita Kerr
Enterprises to work in the com-
mercial record and jingle indus-
tries. Her associates are Alex-
andre Grob, former RCA Victor
European sales administrator,
and Charlie Williams, former
songwriter and personal man-
ager,

She will still work with the
Nashville singing group which
bears her name, and hopes to
have then come to Hollywood
to record jingles, The singers
remain as an act with RCA.

Lees & Williams
To Hollis Music

NEW YORK — Gene Lees
and Floyd Williams, a new
writing team, have been signed
by Hollis Music. Lees a former
editor of Downbeat magazine,
wrote the English lyrics to
Antonio Carlos Jobim's “Quiet
Nights” and Charles Aznavour's
“Venice Blues,” among other
songs, Williams is a percus-
sionist and worked for some
time with the Lionel Hampton
band. He also has been asso-
ciated with Carmen McRae
and Della Reese.

Pye to Handle 2
H-B Pop Records

HOLLYWOOD—Hanna-Bar-
bera Records has placed its first
two pop products in the inter-
national marketplace through
one-shot deals with Pye in Eng-
land. Grrowing activity for the
Danny Hutton single, *“Roses
and Rainbows,” prompted Pye's
general manager, Louie Ben-
jamin, to request the disk, H-B's
general manager, Don Bohanan,
said. The other single picked
by Pye is the Guilloteens' *I
Don't Believe.”

H-B is currently studying
various offers for foreign rep-
resentation.

Folk-Rock Concert

SEATTLE — Some 2,700 al-
tended the folk-rock concert
staged in this country, at the
Seattle Center Arena, spon-
sored by KIR-Radio (1).

The All Cause Protest Music
Festival featured Barry McGuire
in person, singing his “Eve of
Destruction™: P. F. Sloan, Glen
Campbell (“Universal Soldier™),
the Gas House Singers, the
Grass Roots Singers and Gil
Bateman.

The arena has a capacity of

6,000,

Starday Session

MNASHVILLE — A Starday
show, featuring most of the la-
bel's recording talent, will be
recorded live at the Country
Music Association show and the
recording will be played to dele-
gates at WSM's Opry House
Friday night (22).

MAREK SET AS
LUNCH TALKER

NEW YORK — George R.
Marek, RCA Victor vice-presi-
dent and general manager, will
be guest speaker at the Friday
Pre-Symphony Luncheon Series
in Boston on Oct.15. Topic of
Marek's address will be “Re-
cording the Boston Symphony
Orchestra.”
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THE JAZZI BEAT

By ELIOT TIEGEL

Reflections After Monterey

A jazz festival may be two parts music and one part social
whirl, or, if the patron so desires, these percentages may be reversed.
After attending the eighth annual Monterey Jazz Festival recently,
we decided to jot down observations of activities in front of the
footlights and behind the silken curtains. _ )

A jazz festival is exactly what you make out of it. Monterey is
a conglomeration of beautiful girls, musicians surrounded by their
favorite beautiful girls, fans principally from the Western U. S. who
fill up all the motels and send prices skyrocketing, the local Kiwanis
selling quick-cooked hamburgers and weak coffee, and a series of
five concerts.

A festival is the place where musicians must outblast overhead
airplanes, They also draw the ire of the stage manager who tries to
keep them close to the bandstand so there won't be too much delay
in keeping the show cogently paced. It's a place where people buy
tickets to the five concerts and never set foot into the arena. For
these folks, Monterey is an outdoor social, a place to pick up gossip,
renew friendships and watch the girls outdo each other with far-out
sexy outfits featuring the California sporty look.

For the serious minded, there is enough music proffered to
send you to sleep with drums and saxes pounding in your head.
This year the dominant instrument was the trumpet. However, after
attending three straight Monterey bashes, we can unequivocally state
that the extracurricular activities remain the same each year, and
the festival is a delightful study of the rat race with a beat.

Constant Action

This year, 31,434 tickets were sold for the five concerts. That
doesn't mean that 31,434 persons attended the Festival, since many
buyers held tickets for each concert. One of the characteristics of a
festival one notices after three years is the constant “action” going
on off stage. People are constantly in flight. Hardly anyone sits
still through a show. Ofttimes the crowds around the concession
area are quite large. A special room to the rear of the bandstand
designated for musicians and members of the working press, each
of whom is allowed one guest on his admission ticket, is always
crowded. Here the cognoscenti gather. Record company executives
work their way through the smoke and chatter of people and glasses
to find someone they know, maybe even their artists. Musicians wear
identifying buttons. Reporters wear badges identifying themselves.
The photographers wear red and white haseball—tz}pe caps as their
badges of cuu:aﬁe. No identification is required for the hordes of
beautiful gals who lurk behind every pillar and crowd around the
musicians. Photographers have a field day snapping photos of the
musicians alone, with the beautiful girls and outside on the fair
grounds of the uniquely dressed audience. Monterey is a carnival
with soul, where the people are its stars.

A Mob Scene

Stand backstage for any length of time and you see the
of jazz critics passing by, peering, searching for a friendly face. In
the special r:qu for musicians and press, le blend into a small
mob. There stands Johnny Hodges, Dizzy Gillespie, Gerry Mulligan
(he's not on the bill), Harry James, Jon Hendricks, Clark Terry,
Charlie Mingus, Buster Bailey, Cal Tjader, Buddy Rich, Louis
Bellson, Armando Peraza—a million dollars’ worth of talent in one
room, surrounded by record distributors, label owners, promotion
men, New York executives and the omnipresent red and white hats
loaded down with copious cameras and lenses of all sizes. One
wonders where all their photos will appear each year and one never
sees any outside of the small circulation jazz magazines.

If you don't dig the music at Monterey, there are exhibition
booths to peruse, a miniature side show if you will. This year two
booths sold jazz albums and did quite well. The Lions Club had a
better selection of products than the booth selling the Gil Fuller-
Dizzy Gillespie Monterey Festival band LP. But we did observe
Gil's lovely teen-age daughter collecting a handful of dollar
bills from the booth one afternoon.

Even a Mitt Reader

There was sculpture and paintings on exhibit, a beatnick
artist who sold large posters, and a SNCC booth selling civil rights
buttons with an aerospace-type design. The one note of crass com-
mercialism which was way off base was a fortune-teller booth. The
two hulking ladies pitching passersby to have their palms read
didn’t lure in too many customers. Jazznicks obviously aren't too
concerned about the future, with Ellington, Basie, Brubeck and
Coltrane so prominent in the present.

The Monterey staff adds a festival touch of its own to the gay
atmosphere. Ushers wear bright red jackets and the woman wear
red capes with a Monterey Jazz Festival badge on the back.

There are two disturbing aspects to the festival, First the Fair
grounds are a literal armed camp. Police from surrounding communi-
ties send complements of men, and the military police from Fort Ord
show up in large numbers to protect whom? You can't get on the
fairgrounds without a ticket, so the ruffian element is left outside the
front gate. The Monterey chief of police sits in a special box in the
right grandstand with a battery of two-way radios, spy glasses and a
gun ready. There is a special exit for him to use in case of an emer-
gency, We don't think the chief really digs jazz, but he smiles a
lot and everybody’s happy.

Lack of Teenagers

The second annoying aspect is the lack of teenagers who ob-
viously prefer remaining home listening to their transistors pour out
similarly sounding rock groups. Monterey draws people in their
20's and on up. There was a smattering of kids, however, which
gave youth token representation at the West Coast’s major outdoor
jazzorama.

One delightful man who could hardly be contained for more
than five minutes at Monterey was John Hammond, the veteran
jazz enthusiast and key producer for Columbia Records. Hammond
said one reason he had come to Monterey was to hear altoist John
Handy. Critic Ralph Gleason had sent Hammond a tape of Handy's

(Continued on page 12)
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RED SKELTON CONDUCTS « LST-7425/LRP-3425
Summer Girl * As Time Goes By = Theme From A
Summer Place * Lovely |s The Look Of You = Tenderly
= I'll Be Seeing You » Autumn Leaves » Laugh, Clown,
Laugh = My True Love * Maria Elena = Don't Get
Around Much Anymore * Smile

[
iy

STEELE

TN

U

2% BROADWAY!

EVERYTHING'S COMING UP BROADWAY * Tommy
Steele * LST-7T426/LRP-3426 » Something's Coming »
Hey Therel = If | Were A Bell » Hey Look Me Owver »
The Girl That | Marry * Too Close For Comfort = Every-
thing's Coming Up Roses * | Talk To The Trees » |
Wish | Were In Love Again * Happy Talk * They Say
It's Wonderful » There Once Was A Man

a2

THE ORIGINAL HITS /VOL. M
THIS DIAMOND RING GARY LEWIS & The Playboys
TRAVELIN' MAN RICKY NELSON
RUNAWAY DEL SHANNDN
RHYTHM OF THE RAIN THE CASCADES
ATHOUSAMD STARS KATHY YOUNG
GREAT BALLS OF FIRE JERRY LEE LEWIS
MY TRUE LOVE JACK SCOTT
I'M WALKIN FATS DOMIND
RAUNCHY ERMNIE FREEMAN
STAY MAURICE WILLIAMS
TOPSY / PART Il COLY COLE

NO. 1 HITS (THE ORIGIMNAL HITS, VOL. 11) =
LST-7418/LRP-3418 = Runaway * This Diamend Ring
* Rhythm of the Rain = I'm Walkin' * Topsy, Part |] =
Travaelin® Man » Great Balls of Fire = My True Lowe
* Raunchy * A Thousand Stars * Stay

srmrema s uowd T TE RO

eBest of M
Si Zentner

UF A LAZY RIVER = MODRE = MODN RIVER
WALK OM THE WILD SIDE « THE JAMES BOND THEME
DESAFINADD = THE STRIPPER
WALK DON'T RUN » WATERMELDON MAN + CALCUTTA
FROM RUSSIA WITH LOVE « AFRICAN WALTZ

THE BEST OF S1 ZENTNER = LST-7427 /LRP-3427
Up A Lazy River = Moon River * Desafinado * Walk On
The Wild Side « Mare * The James Bond Theme = The
Stripper * African Waltz = Walk, Don't Run * From
Russia With Love = Watermelon Man = Calcutia

\y|

r
- » T, .

»
a J I ._'I".
1USTON -QF'“'%H‘-
%ﬂ-.‘jﬂm ER PLACE=YES, I'! oy

WHAT THE WORLD NEEBSNOW |5 LOVE « CARA MIA
[UNCHAINED MELODE= SARE YOUR HEART FOR ME
HOLD ME, THR K19 ME« BAND OF GOLD
TREME OF TH ' IVEN -

ROSES AND RAINBOWS = The Johnny Mann Singers
« LST-7422/LRP-3422 = Yes I'm Ready » Summer Wind
« Theme From A Summer Place = Hold Me, Thrill Me,
Kiss Me * Unchained Melody * Roses and Rainbows
» Heart Full of Soul » Save Your Heart For Me = Cara
Mia * Houston = What The World Meeds Now Is Love

RETURN TO PARADISE * The 50 Guitars of Tommy
Garrett = LSS-14033/LMM-13033 = Enchanted Island
* Pearly Shells * Quiet Village * Soft Sands = Bali
Ha'i = Red Sails In The Sunset = Off Shore » Return
To Paradise » Beyond The Reef = Sguth Sea Trade
Winds = Flamingo » Ebb Tide

b MORE HOT BIRTHDAY CANDLES
FOR LIBERTY’S 10" ANNIVERSARY!

.«.TO PUT THE ICING ON
OUR BIGGEST BIRTHDAY CAKE!

i = =]

A SESSION WITH

;gmm "

THE VENTURES P
wiauwim g gI]-_gD

|
:i Il "

e Tee Tl Gl RALD -m.l-ﬂh e WA aE

IAN=DEAN GOLDEN M!:@@

VIC DANAE

AMD THE PLATROYS

E’ A L

|
| B2 ey

A SESSION WITH GARY LEWIS AND
THE PLAYBOYS = LST-7419/LRP-3419

ol |

20 GOLDEN HAWAIIAN HIT
Martin Denny = LST-7415/ LRP-3415

[

HI.'II.'I-H;.IEI'IT AMD ROSES
Vic Dana = BST-B036/BLP-2036

VENTURES A G0-GD
BST-8037 /BLP-2037

JAN & DEAN GOLDEN HITS, YOL. 2
L3T-7417 /LRP-3417 '

= we— Y )

VIKI]
JAN ZDEANS e Innd CARN
POET SY VEPTEIOON Y N, i,

dan &2 Neid pewvei-vemeein bl s

PROBY
-

-

HERE BEN§ - ROBER FEERE's SEFLE W) sTH N
i i

FA% B AR seisl bl EE EIP RIS

P. J. PROBY
L5T-7Fa21 /LRP-3421

ALL MY LOVING = Matt Monro

JAN & DEAN'S POP SYMPHOMY MOD. 1
LST-7423/LRP-3423

The Bel-Alre Pops Orch.
LST-7414/LAP-3414

AMATOMY OF LOVE = Vikki Carr
LST-7420 /LRP-3420
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TAPE

CARTRIDGE
TIPS

by Larry Finley

In last week's column we
wrote of the great impact on
the automobile stereo field
brought about by the tremen-
dous national advertising cam-
paign by one of the major
automotive manufacturers. For
the first time, people in the
smaller cities, villages, and
farms were introduced to the
magic of automobile stereo.

Because of this advertising,
the stereo tape cartridge in-
dustry has advanced as much
in these past ten days as it
has in the past three years.

We are being swamped with
orders from all over the coun-
tryv, not only for the Lear
Stereo 8 cartridge, but for
the four track as well as the
Orrtronics eight track car-
tridges. This proves that the
advertising is helping all
phases of the automaobile
stereo field.

Our factory is working three
shifts a day, seven days a
week, and all orders are being
filled on a “first come, first
served'' basis.

Our prices are the same in
any of the three systems, with
single albums starting at
$2.98 and the double albums
at $5.98.

Our $2.98 cartridges fea-
ture such names as Bill Sny-
der, Woody Herman, Sy
Oliver, Bobby Hackett, Charlie
Shavers, Noro Morales, Elliot
Lawrence and others.

The %$%3.98 cartridges con-
tain such exciting albums as
“Flower Drum Song,” "Sound
of Music” and *Percussion.”

At $598 all of the top
artists from ABC Paramount, -
Audio Fidelity, Command, Dot,
Elektra, Glad Hamp, Grand
Award, Impulse, Jubilee,
Laurie, MGM, Mercury, Prima,
Roulette, Seeco, Smash, Vee-
Jay, Verve, and Westminster
can be heard. In fact, we have
34 of the big name labels in
our catalog.

If you would like to get
into this fast moving field,
why not cantact us?

INTERNATIONAL TAPE
CARTRIDGE CORPORATION

1290 Avenue of the Americas
New York, New York 10019

212: 265-4485

| Complete line of stereo tape car-
tridges priced at 3298 $3.98
$4.98, 3598 and up.

e (ontinued from page [

for the series in stand-up, wall
and counter box designs.

H-B's art director Harvard
Pennington told Billboard the
unique camera which was de-
veloped for the ad agency travels
in an arc around the photo sub-
jects. (Two 3-D pictures have
already been printed in Look
magazine, but the patent holder
is currently involved in ligita-
tion against the publication.)
“There is a ‘point of rotation’

Clinic Precedes
Music City's
Golf Tourney

NASHVILLE—A golf clinic
wiil be conducted by the 10 pro-
fessional golfers who will play in
the first annual Music City
U.S.A. Pro-Celebrity Invitational
Golf Tournament Oct. 17, chair-
man Don Pierce announced last
week.

Pro Chick Harbert will moni-
tor the clinic, which will be
staged at 10 a.m. and precede
the 18-hole tournament., Each
of nine pros will demonstrate a
club,

Taking part will be Johnny
Pott, Mason Rudolph, Billy
Maxwell, Joe Campbell, Jack
Cupit, Dutch Harrison, Ted
Kroll, Louie Graham and one

pro yet to be named.

The tournament is co-spon-
sored by the Country Music As-
sociation and the MNashville Jun-
ior Chamber of Commerce. [t
will be staged at the Bluegrass
Country Club at nearby Hender-
sonville, Tenn., as a preliminary
to the Country Music Festival
Oct. 21-23.

A number of music and rec-
ord personalities will compete,
including Lawrence Welk, Ran-
dy Wood, Al Bennett, Jimmy
Dean and these local swingers:
Bill Anderson, Chet Atkins,
Archie Campbell, Jimmy New-
man, Webb Pierce, Boots Ran-
dolph, Ernest Tubb and Billy
Walker.

Pitney Wins 2
Foreign Honors

NEW YORK—Gene Pitney,
who will soon leave for an ex-
tended overseas tour, has won
two foreign awards. The readers

of 16 Magazine, an Australian
publication, have voted him the

“Best Male Singer of the Year.”
And the British Melody Maker's
artist popularity poll had him
second to Elvis Presley. The
Musicor artist leaves Friday
(15) for dates in Germany and
England.

Thomas Marks
To Family Firm

NEW YORK — Thomas E.
Marks, grandson of the founder
of Edward B. Marks Corp.
and nephew of the firm's presi-
dent Herbert E. Marks and
vice - president Stephen S,
Marks, has joined the family's
music  publishing firm. The
young Marks will act as gen-
eral factotum with the firm.

Reeves on Special

NASHVILLE—Del Reeves
was signed last week to sing on
the special Jimmy Dean Show at
which Billboard’s 18th annual
country music awards will be
presented. The show was ta
here this week (14) for airing
next week (22).

around which the camera trav-
els,”” Pennington. said. “Every-
thing behind this point s in
depth; everything in front is in
projection. Just one exposure is
taken of the subject by the cam-
cra, which uses two lenses, one
of which 15 a piece of plastic
resting against the film. The
combination of the plastic lense
with its vertical stripe-like ap-
pearance and the regular taking
lense which focuses images on
the film's surfaces, creates the
dimensional effect. The Sayers
Printing Co. of St. Louis has
created presses which transplant
this photo onto a flat surface.

Pennington said there was no
problem in getting the 3-D photo
printed. Any problems occurred
in constructing a set and cast of
characters for the cover. The sets
use “forced perspectives” to in-
crease the depth feeling.

The label feels its 3-D series
15 primarily aimed at youngsters
because of the removable car-
toon photo, But it could create
carloon covers for packages of-
fering repertoire of a more so-
phisticated nature. One artist al-
ready recorded is Gloria Tracy
with a 10-piece instrumental

Col. Releases
‘Beverly’ Album

NASHVILLE — Columbia
Records released “The Beverly
Hillbillies™ album last week, fea-
turing songs by the TV show
cast, and with background music
and the show theme, “The Bal-
lad of Jed Clampett,” by Lester
Flatt and Earl Scruggs.

The album was arranged and
directed by Zeke Manners and
produced by Don Law and Irv-
ing Townsend.

Filmways TV Productions,
Inc., producers of the TV show,
recently exercised its option for
the 1965-1966 season with Flatt
and Scruggs for reuse of “The
Ballad of Jed Clampett.” Flatt
and Scruggs played background
on the theme.

Fox Gets ‘Mancha’
Publishing Rights

NEW YORK—Sam Fox Pub-
lishing Co. has acquired the
publishing rights to the musical,
“Man of La Mancha,” written
by Dale Wasserman with lyrics
by Joe Darion and music by
Mitch Leigh. Kapp Records has
original cast rights. Fred Fox,
president of the publishing firm,
announced the acquisition.

The play is based upon Cer-
vantes' Don Quixote and stars
Richard Kiley, Joan Diener,
Irving Jacobson, Ray Middleton,
Robert Rounseville. Director is
Albert Marre. Premier is sched-
uled for Nov. 22 at the ANTA-
Washington Square Theater.

Epic Inks Sulke

MNASHVILLE—Stephan Sulke
of Zurich, Switzerland, well-
known European singer, was
brought to MNashville recently
for recording sessions by Tree
Publishing Co. president, Jack
Stapp, and exclusive vice-pres-
dent, W, D. Killen.

Sulke was signed by Epic
Records and his first U. 5.
single, in English, will be out
next week. Killen said Sulke,
whose “Little Honda" was a
big hit in Europe, will go by
the name of Steff in the U. S.
Killen said Sulke was a tre-
mendous talent. | don't see how
he can miss,"”

VWY e rie Avabi ol dtomeicom e

A New, Lively Art: Covers in 3-D

group which Bohanan says will
be a stereo sound album.

The Dimension 70 name was
invented, Bohanan explained, be-
cause “we feel we have a prod-
uct five years ahead of the in-
dustry.”

New Home for

Greif-Garris

LOS ANGELES—The South-
ern California touch will be
evident in the new hame of the
Greif-Garris management firm,
which moves lo new diggin's
next month from its present
downtown Beverly Hills loca-
tion. A swimming pool and
sauna bath will be among the
facilities available to the con-
cern in the building bought by
the firm and its attorney Sam
Norton.

Costing $350,000, the former
Mark Stevens Building is lo-
cated at the corner of Beverly
and LaCienega boulevards. The
two-story building will continue
to rent to outside firms such as
Ampex Tapes.

Among the clients handled
by George Greif and Sid Garris
are the MNew Christy Minstrels,
Stan Kenton and the Los An-
geles Neophonic Orchestra.

New RCA Post
To Glenn Knowles

NEW YORK — Glenn R.
Knowles has been named man-
ager of labor relations and com-
pensation for RCA Victor Rec-
ords. Knowles joined the Radio
Corporation of America in 1950
and had been RCA manage-
ment development manager be-
fore his current appointment.

“Make euery
albuma
standout

overwraps albums with Cryovac Y-Film be-
cause self-service selling demands ‘‘stand-
out” packaging. Y-Film shrinks to such a
skin-tight, sparkling fit it heightens the
color and design of your album, makes it
stand out in a rack. It also gives you more
protection, too. It’s a film so tough it won't
crack, sag or tear ... even under the rough-
est self-service display demands. And best
of all — Y-Film is economical to use. The
surest way to wrap up sales for self-service
is in Cryovac Y-Film. Use it!

the impulse package for self-service sales

Variety Show
At NBC Parley

CHICAGO — A variety show
at the annual meeting of the
NBC radio network affiliates
here Oct. 21-22 will feature rec-
ord artists Bob WNewhart, the
Back Porch Majority, guitarist
Al Caiola, and Joe Williams with
the Wild Bill Davis Trio. In ad-
dition, the Art Van Damme
Quintet will also perform.

Addressing the meeting will
be Robert W. Sarnoff, NBC
chairman of the board; Robert
E. Kintner, NBC president, and
Stephen B. Labunski, NBC radio
network president. More than
200 affiliated radio stations are
expected to be represented at
the meeting.

Acuff Jr. Disk

NASHVILLE—Roy Acuff Jr.,
21-year-old son of the veteran
country singer, last week cut his
first record, a single for Hickory

Records. Sides are “Wabash
Cannonball” and “Baby Just
Said Goodbye."”

Also set for Hickory releases
are newly signed artists Clvde |
Beavers, Rube Gallagher and
Jimmy Jay.

NBC Appoints

NEW YORK—The MNational
Broadcasting Co. Monday (4)
named five new division presi-
dents—Stephen B, Lubunski, ra-
dio network; Raymond W. Wel-
pott, network-owned stations;
Walter D. Scott, TV neiwork;
William R. McAndrew, news,
and George A. Graham Ir., en-
terprises. Labunski is an ex-
general manager of WMOCA,

New York.

LIBERTY RECORDS

"\h W. R. GRACE & CO., CRYOVAC DIVISION, DUNCAN, §.C. _/
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what gives?

advances.
royalties.
cash.
guarantees.
licenses.
open reel.
cartridge.
quality.
custom dup.
“scotch” tape.
scholarships.

festival
trips.

T e

RECORD
MANUFACTURERS
WRITE:

GENERAL
RECORDED

TAPE, INC.

39 Broad St

Bloomfield, New Jersey

or

1262 Lawrence
Station Rd.

Sunnyvale, California

SIX NEW RECORDS ADDED

Epic’'s Memory Lane Series
Brings Flood of Requests

NEW YORK—In response to
requests for more singles that
could be programmed in juke
boxes, Epic Records is releasing
six new recordings as additions
to its Memory Lane Series. Mort
Hoffman, Epic's director of
sales, said that the requests
poured in at the annual sales
meetings of both the Music Op-
erators of America Association
and the New York State, New
Jersey and Westchester County
Operators Associations held in
September.

According to Hoffman, after
the top 40 and flipside records
are placed in juke boxes, ap-
proximately 120 slots are still
available for a variety of choice
selections. Epic’s Memory Lane
Series, now conlaining nearly
75 titles, helps fill part of the

juke box operators' programming
needs.

The entire Memory Lane Se-
ries 15 included in the second edi-
tion of Epic's Jukebox Total Lo-
cation Programming Guide,
which was also presented at the
operators’ conventions. The
Guide was developed as an aid
to operators for programming
recordings in bars, lounges pizza
parlors, luncheonettes, disco-
theque, and other specialized
operations. A second press run
is now under way 1o meet the
demands for the Guide,

Featured in the new Memory
Lane releases are the Dave
Clark Five, Bobby Vinton, Jane
Morgan, the Staple Singers,
Charlie Walker, and the Glenn
Miller Orchestra under the di-
rection of Ray McKinley.

Ford a Shoo-In as GMA Chief

o Continued from page 4
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treasurer, secretary, assistant sec-
retary and 18 directors.

The present GMA board,
elected during the 1964 Nation-
al Quartet Convention, will meet
Thursday (14); the new board
will be elected Friday (15) by
the membership, and the new
board will elect officers Satur-
day (16) and hold its first quar-
terly meeting. All three meetings
will be at 2 p.m. at Hotel
Claridge.

Billboard Luncheon

A feature of the convention
1S a luncheon at the Downtowner
Motel Friday (15) sponsored by
Billboard, to which more than
100 leaders in gospel music
have been invited. Hal B. Cook,
publisher of Billboard, will make
a presentation of what Billboard
is doing to foster and promote
gospel music and will invite sug-
gestions on  what Billboard
should do next to work with the
industry in furthering this goal

Another luncheon at the
Downtowner Saturday for in-
dustry leaders will be hosted by
SESAC, the leading licensing
agency for gospel songs.

A highlight of the convention
is always the worship service on
Sunday morning, which features
special music and a sermon by
Rev. Hovie Lister of the States-
men Quartet. Lister is an or-
dained minister in the Baptist

ﬁnui Troubles
Plague Musicals

o Continued from page |

was co-starring with Julie Harris,
has dropped out because his
part shrunk in the rewriting
and the Oect. 20 opening on
Broadway has now been post-
poned unitil, at least, the second
week in November. Capitol Rec-
ords has the rights to the origi-
nal cast album.

And to make matters worse,
MNew York, right now is offering
no comfort to shows that get
past the tryout troubles and
open on Broadway. So far two
shows have opened, "Pickwick™
(5) and “Drat! The Cat!"™ (10)
but the premieres were marred
by the virtual newspaper black-
out, Only two of New York's six
newspapers are publishing. The
two critics who are carrying the
reviewing burden are Walter
Kerr in the Herald Tribune and
Richard Watts in the Post.

Even so, Columbia is sel to
record “Drat! The Cat!" and
Philips will put “Pickwick™ into
the groove.

Church. He has preached at
each convention since its incep-
tion.

Another highlight of the con-
vention will be the distribution
of Billboard’s first annual “The
World of Religious Music,” a
book covering the many facets
of gospel music, leading quartets
and related areas of the indus-
try.

Light Forms
Talent Agy.

NASHVILLE — Don Light,
formerly with Billboard's Nash-
ville office, announced last week
the formation of Don Light
Talent, Inc., for exclusive book-
ing of gospel talent, first such
agency in the gospel music in-
dustry. His office is in the RCA
Victor Building, 806 17th Ave-
nue South.

Light has signed to book the
Madisonville, Ky., and the Oak
Ridge Boys of MNashville, Light
expects to take on two or three
more groups in January.

Light was one of the founders
of the Gospel Music Association
in 1964 and has served as chair-
man of its first board of direc-
tors.

Doug Moody

Joins Mercury

NEW YORK—Doug Moody,
who recently left his promotion
post at 20th Century-Fox Rec-
ords, has joined Mercury Rec-
ords as co-ordinator of western
area a&r activities. Moody, who
will also work on Mercury's af-
filhlated labels, will begin his
new assignment in the label's
Hollywood office on Oct., 18,

Moody will work with Jack
Tracy, ad&r director for Lime-
light and Emarcy, the all-jazz
Mercury affiliates and with
Mike Curb, pop a&r represen-
tative for Mercury, Smash, Fon-
tana, Philips and Blue Rock.

He'll also work with inde-
pendent producers, personal
managers and publishing firms
in seeking talent and material.

U.K. TV Shots

e Continued from page 3

with various Trusdale Music
licensees, including Sweden Mu-
sic, Ricordi, International Music
Agency, Edition Introgebt Meisel
and Dick James Music.

The contingent returns home
Oct. 27.

WWW americanradiohistorv com

THE JAZZI BEATY

e Continued from page 8

quintet which he'd found very exciting, Hammond said. Part of
this excitement was generated by violinist Michael White. (The
group’s performance was subsequently one of the festival's high-
lights). Hammond revealed he was recording avant-gardist Prince
Lasha, who plays a plastic alto and wooden flute. Lasha claims
to have taught Ornette Coleman, Hammond added.

Conducting an interview with Hammond, we found was a
frantic experience. As we chatted, musicians passed by with John
hustling over to say hello, leaving this writer with pen poised. He
did come back long enough to reveal he was going to the Prague
Jazz Festival Oct. 13. Part of his interest in attending this Iron
Curtain show was because he'd received a tape from Gustave Brown
and His Orchestra, a Czech group which played a concerto for
quarter tone trumpet. “It's more radical than anything ever recorded
in America,” he said. Shortly thereafter Charlie Mingus came on
stage.

* L L

Items for the column should be sent to Billboard, 1520 North
Gower Street, Hollywood.

THE SECOND
HOTTEST
RECORD
IN MAINE!

(WLOB, PORTLAND
BIG 30 SURVEY)

1. Eve of Destruction—Barry McGuire

2. Don't Let Him—Roger Lewis

3. Laugh At Me—Sonny
4. Hang On Sloopy—MecCoys

5. I'm Yours—Elvis Presley

This record went from

30 to13 to 2!

ON'T LET HIM

ROGER LEWIS—KARATE #45-517D
“AS MAINE GOES, SO GOES THE NATION"

A Division of Avdio Fidelity, 770 11th Ave., New York City

THE
GAMMA

bOOGHE

S COMIN
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THINK
MCRACKLIN

#66129

...AND YOU'LL THINK "HIT"!

These cities did.

NEW YORK
#19 THINK —Jimmy McCracklin, Imperial 66129

CHICAGO
#29 THINK — Jimmy McCracklin, Imperial 66129

ST. LOUIS
#26 THINK —Jimmy McCracklin, Imperial 66129

CLEVELAND
#32 THINK —Jimmy McCracklin, Imperial 66129

DETROIT
Regional Breakout

MIAMI
Regional Breakout

All the above from Billboard, October 9, 1965.

TR

IMPERIATI.

TIMPERIAIL...onthego!
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™ LW TITLE, Artist, Label & Mo, ™ LW
1 1 YESTERDAY —Beatles, Capital 5498 1 1
2 2 HUNGRY FOR LOVE—San Remo Golden Strings, 2 12
Ric-Tic 10u 5 17
1 9 A LOYER'S CONCERTO—Toys, DynoVoice 209
4 4 TEEAT HER RIGHT—Roy Head, Back Beat 544 4
5 11 LOVE (Makes Me Do Foolish Things)—Martha & the | 3 7
Vandellas, Gordy 7045 [ i
& 5 HANG ON SLOOPY—McCoys, Bang 50& 7 15
7 7 I'M 50 THANKFUL—Ikettes, Modern 1011 P B
B 3 UNCHAIMED MELODY—Righteous Brothers, Philles 129 >
? 15 LiAR, LIAR—Castaways, Soma 1433 1w 18
10 14 YOU'RE THE ONE—Vogues, Co & Ce 220 1 9
11 12 | KNEW YOU WHEM—Billy Joe Royal, Columbis 43390 it
12 13 DON'T HAVE TO SHOP AROUND—Mad Lads, Vaolt 137 . -
TOP 13 24 CLEOD'S BACK—Jr, Walker & the All Stars, Soul 35013 w -
14 16 KEEP ON DANCING—Gentrys, MOGM 13379 s 5
E LLEH s 15 19 RESPECT—Otis Redding, Volt 128
s 184 37 DO YOU BELIEVE IN MAGIC—Lovin® Spoonful, Eama 16 a
Sulra 201 17 F
17 38 RESCUE ME—Foniella Bass, Checker 1120
18 27 JUST A LITTLE BIT BETTER—Herman's Hermits, LT
MGM 13398 19 19
19 & MELP—Beatles, Capitol 5474 W 20
20 B YOU'VE GOT YOUR TROUBLES—Fortunes, Press 9773 T
21 10 THE “IN" CROWD—Ramsey Lewls Trio, Argo 5505 aa A
32 1@ MY GIRL SLOOPY—Litile Caesar & the Consuls,
Mala 512 13 4
23 20 1'M YOURS—Elvis Presley, RCA Wictor 8457 M
24 17 DAWM OF CORRECTIOM—Spokesmen, Decca 31884 25 8
3 - GET OFF OF MY CLOUD—Rolling Stones, London F092
4 = CARA-LIN—S5irangeloves, Bang 508 % 14
27 25 PAPA'S GOT A BRAND NEW BAG—lames Brown, W n
King 5579 w3
78 2& | WANT TO (Do Everything far Youl—Joe Tex, 2
Dial 4014 L
9 — MISTY—Vibrations, Okeh 7230 ;'1! 1:
30 21 BABY DONT GO—Sonny & Cher, Reprise 0392
a1 23 ILL MAKE ALL YOUR DREAMS COME TRUE—Ronnie | 32 32
Dove, Diamond 188 ) H o=
331 34 UNIVERSAL SOLDIER—Glen Campbell, Capitel 5504 | 34 239
34 35 UNIVERSAL SOLDIER—Donowan, Mickory 1338 L -
as = TAKE ME IN YOUE ARMS—Eim Weston, Gordy 7045 3% 25
36 = POSITIVELY 4TH STREET—Bob Dylan, Columbin 43389 | 37 24
r = ROAD RUMMER—Gants, Liberty S582¥
This chart is based upon ferritorial sales of the Top 40 single | 33 _ SHOT GUN WEDDING—Roy C", Black Hawk 12107 | 38 =
records as roporfed by refail stores in 15 Top markets. 39 39 AIN'T IT RUE—Andy Williams, Columbia 43338 L -
40 40 IF | DIDN'T LOVE YOU=Chuck lockson, Wand 188 | 40 22
(TW) THIS WEEK (LW) LAST WEEK
™ LW ™ LW ™ LW
1 1 CLED'S BACE=Jr. Walker & the &0l Stars, Soul 15013 1 1 YESTERDAY—Bratles, Copitol 3470 1 3
2 3 HANG ON SLOOPY—McCoys, Bang 505 2 2 HANG ON SLOOPY—McCoys, Bang 506 72 1
3 9 TYESTERDAY—Beatles, Capitol 5498 | 3 THE “IN" CROWD—Ramaey Lewis Trio, Argo 5504 a 7
4 15 RESCUE ME—Fontella Bass, Checker 1120 4 4 EVE OF DESTRUCTIOM=Barry McGuire, Dunhill 4009 PR
5 16 I'M YOURS—Elviz Presley, RCA Victor B&S7 5 14 122-Len Barry, Decca J1827 5 5
& 2 lllﬂ'l_ﬂ'i;t MIDMIGHT HOUR—Wilson Pickeli, Atlaniic & 11 A LOVER'S CONCERTO-Toy:, DynoVoice 209
7 & YOU WERE ON MY MIND—We Flve, ASM 770 & &
7. 7 TREAT HER RIGHT—Raoy Head; Back Besl Sdé 8 18 JUST A LITILE BIT BETTER—Herman's Hemnits, 7 1
8 4 AGENT 00-50UL—Edwin Starr, Ric-Tie 103 3398
¥ & YOU WERE ON MY MIND—We Five, ABM 770 § 30 GET OFF OF MY CLOUD—Ralling Stonss, London 9792 [ —
10 5 UNCHAINED MELODY—Righteous Brothers, Philles 129 | 10 13 BABY DONT GO—Sonny & Cher, Reprise 0392 ¥ 0
11 10 RESPECT—0tis Redding, Valt 128 11 B HELP—Beatles, Capitol 5474 1w 27
i2 1% LET'S 0O IT OVER—Jor Simon, Vee lay 694 12 17 POSITIVELY ATH STREET—Bob Dylan, Columbia 43369 1"mon
13 8 THE “IN" CROWD—Ramsey Lewis Trio, Argo 5508 13 10 UNCHAINED MELDDY—Righteous Brothers, Philles 129 12 10
14 13 | GOT YOU BABE—Sonny & Cher, Mlco 6359 14 5 CATCH US IF YOU CAN—Dove Clork Five, Epic 9833 [ 13 11
15 25 | E:;l:urf (B Everything for Youl—loe Tex, l: ﬂ I:::T “H::ntlnm..n;,r ng,F:Tn 5:; :4.5 ]1: ::
1 ! OM—4 Seasang, ilips 1
1 N FAE;:‘: GOT A BRAND MWEW BAG—James Brown, | 17 12 “.T'E-T.?ﬂ-":"ﬂg“m"“"“ S tha Amirscens, o g
5;';'; [all} ESPS
17 2 C C Rider—Bobby Powell, Whit 714 18 19 THIME—Jlimmy McCracklin, Imperial 66129 17 -
18 14 HELP—Beatles, Capitel 5478 19— YOU'RE THE OME—Vogues, Co & Ce 229 LI
19 34 HOME OF THE BRAVE—lody Miller, Capitol 5483 20 15 IT AIN'T ME BABE—Turties, White Whale 222 174
20— BUT YOUR MINE-Janny & Cher, Atco 6381 21 22 DO YOU BELIEVE IN MAGIC-Lovin® Spoonful, Kama | 20 15
21 24 YOU'VE GOT YOUR TROUBLES—Fortunes, Press 9773 Sutra 201
1 22 'ruln.l'u ;ﬂum MAKE ME CRY=D, V., Wright, Back n 7 YOU'VE GOT YOUR TROUBLES—Fortunes, Press 5773 | -
mat 23 325 LIAR, LIAR—Cailaways, Soma 1433 n n
21 23 MOMAIR SAM=Charlie Rich, Smash 1993 24 24 CARA-LIN-Strangeloves, Bang 504 M 13
S NS = 3 E O b i | 3,
BaBY mny Cher, Reprise 0392 a a5 —
26 17 CROSSROADS OF LOVE=Tony & Tyrone, Columbia 26 20 TWO DIFFERENT WORLDS—Lenny Welch, Kapp &89 % 19
3345 27 31 EVERYBODY LOVES A CLOWN—Gary Lewis & the 57 9
27 VB LIKE A ROLLING STOME—Bob Dylan, Columbia 43344 Playboys, Liberty 55818 2 29
28 97 CALIFORMIA GIRLS—Beach Boys, Capitol 5484 28 34 AIN'T THAT PECULIAR=—Mariin Gaye, Tamla 54122 29 30
T I8 TRACKS OF MY TEARS—Miracles, Tamla 54118 19 40 SAY SOMETHIMG FUNNY—Pafty Duke, United Arfists | o0
i T"Eﬁ:,";’f.? MRy Mipwtr-tetey Biend, 0 s | :.;f YOU BABE-—Sonny & Cher, Atco 6359 n w
31 31 HOUSTON—Dean Martin, Reprise 0393 ;; 4 :'E';f:ﬁ lﬂlél-l;iﬂ STONE—Bob Dylan, Columbia 43348
: - =Fantella Bass, Checker 1720 32 18
a2 = JUST A LITTLE B&IT BETTER—Herman's Hermits, 33 31 RESPECT—0tis Redding, Volt 128 33 25
MGM 13398 34 32 PAPA'S GOT A BRAND NEW BAG—James Brown, i M
ﬁ ﬁ ““ n'iEF‘r_cmT:w-:;:’nhw":nmn Mros. 5645 |as — n.wgnu DAMCING—Genirys, MGM 13379 s 13
ﬁ ﬁ ﬁ!‘#’" :":uu" ues, Paula zz:-' s “m | F TR :H;.??il. IN THE MOONLIGHT—Bachelors, Londaon
OHG—Four Tops, Motown a7 -
37 — CATCH US IF YOU CAN—Dave Clark Five, Fpic 9833 | 37 38 THE DRIFTER—Ray Pollard, United Artists 91& 18 24
38 3T MHOLD ME, THRILL ME, KISS ME—Mzl Carfer, 38 23 MOHAIR SAM—Charlie Rich, Smash 1993
Imperial 64113 39 21 TOSSING AMD WlHIHﬂ-ntuI League, Camen 377
39 20 SUGAR DUMPLING—Sam Cooke, RCA Victor B3 40 — SHE'S WITH HER OTHER LOVE—Lecn Hayward, i
40 — AINT THAT PECULIAR—Marvin Gays, Tamla 54112 | Irmperial 66123 0 3
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BOSTON

YESTERDAY—Beatles, Capitol 5498

KEEP ON DAMCING—Gentrys, MGM 13379
EVERYRODY hnh\‘!! la.ﬂuigml—ﬂm Lewis & the

A mbw’ mnﬁi‘m—fm, DynaVoice 209

YOU'RE THE OME—Vogues, Co & Ce 229

TREAT HER RIGHT—Roy Head, Back Beat 544

SAY SOMETHING FUMMY—fatty Duke, United Ariists

1
l-iv-a'r'—Ltn Barry, Decea 31827

MAKE ME YOUR BABY—Barbara Lewis, Aflantic 2300
POSITIVELY ATH STREET—Boh Dylan 504

HANG ON SLOOPY—McCoys, Bang 506

THE “IN" CROWD—Ramiey Lewis Trio, Argo 53508
GET OFF OF MY CLOUD—Rolling Stones, London 9792
RUN, BARY RUM—Mewbeats, Hickory 1332

DO YOU BELIEVE IN MAGIC—Lovin® Spoonful, Kama
Suira 201
YOU'VE GOT YOUR TROUBLES—Fortunes, Press 9771

SOME UNCHAMTED EVENING—Jlay & the Americans,
United Arfists 919 5
YOU WERE ON MY MIND—We Five, ARM 770

MOHAIR SAM—Charlia Rich, Smash 1993
MY TOWHN, MY GUY AND ME—Lesley Gore, Mercury

J2475
ACT MATURALLY—Beatles, Capltol 5498
EVE OF DESTRUCTION—Barry McGuire, Dunhill 4009
UNIVERSAL SOLDIER=Glen Campball, Capital 5504

HOT THE LOVIN' EIND—Dino, Desi & Billy,
Reprise 0«01

"H'l: ﬁ“:li 1’“" PEYTOH PLACE—Dickey Lee, TOF-
F

I'M YOURS—Elviz Presloy, RCA Victor B&ST

JUST A LITTLE BIT BETTER—Herman's Hermits,

MGM 13398
DAWM OF CORRECTION—Spokesmen, Decca 31684
HOME OF THE BRAVE—Jody Miller, Capitol 5483

BABRY DOM'T GO—Sanny Cher, Reprise 0352

TASTE OF HOMEY—Herbh Alpert & the Tijuana Brass,
ARM FTI

HELP—Beatles, Capital 5474

LIAR, LIAR—Castaways, Soma 1433

CATCH US IF YOU Dave Clark Five, Epic 9833

Trfgilga BUT FOR FORTUME—Joan Baez, Vanguard

JUST 'I’lﬂll—innu; & Cher, Afco 6345

ARE YOU A Of ARE YOU A GIEL=Barbarians,

Laurie J308
ROUND EVERY CORMER—Petula Clark, Warner Hros.

5661
FORGIVE ME—A| Marting, Capitel 5504
HEART FULL OF 50UL—Yardbirds, Epic 7823

o B O W l-lll-"i

S284HE BEH BEEY BYRRRE
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-

TR T

B s N

13
14
15
10
17

CHICAGO

YESTERDAY—Beatles, Capital 3478
HANG OM SLOOPY—McCoys, Bang 504
WORLD THROUGM A TEAR—Nell Sedaka, RCA Victor

BA37
YOU WERE OM MY MIND—We Five, ARM 770
THE "IH" CROWD—Ramsey Lewls Trio, Argo 5504

SOME EMCHANTED EVENING—Jay L the Americans,
United Artists 19
ACTION=Freddy Cannon, Warner Bros. 5645

JUST A LITTLE BIT BETTER—Herman's Hermits, MGM

13398
| GOT YOU BABE—Sonny & Cher, Afco 8359

HIUTI‘W BELIEVE IN MAGIC—Lovin® Spoonful, Kam
ra 201
A LOVER'S COMCERTO-Toys, DynoVoice 209

CLEQ'S BACK=Jr. Walker & the All Stars, Soul

th—mi?nllu. Capitol 5474

EVE OF DESTRUCTION=Barry McGuire, Dunhill H400%
I'M YOURS—Elvis Prestey, RCA Victor BAST

IT AINT ME BARE=Turtles, White Whale 222
RESCUE ME—Fontella Bass, Checker 1120

YOU'RE THE OWE—Vogues, Co & Ce 239

i ?1-.:111 T0 (Do Everythimg for You)—Joe Tex,
ia &
GET OFF OF MY CLOUD-Rolling Stones, London 9792

PAPA'S H'l' A BRAND NEW BAG-James Brown,

!-'.in
#lﬂ-lﬂ' LOVES A CLOWH—Cary Lewis & the
Fll Liberty 55818
TREAT HER IiFI'l'I'r =Roy Head, Back Beal 544

TROUBLE WITH & WOMAN—Eip & Ken, Crusader 119
MEART FULL OF SOUL—Yardbirds, Epic 9823

SUMMER MIGHTS—Marianne Faithfull, London B790
YOU CAMT TAKE IT AWAY—Fred Hughes, Ves Jay 703
LET'S MOVE AMD GROOYE (Tegetherl=Johnny Mash,

) 102
THINK=Jimmy McCracklin, Imperial &8129
YOU'VE GOT YOUR TROUBLES—Forfunes, Presi ¥773
FOSITIVELY 4TH STREET=Bob Dylen, Columbia 43389

'l'lmiﬂ'l"l;l GET OUT OF THIS PLACE—Animals,
TAKE ME IH YOUR ARMS=Kim Weston, Gordy 7046

CATCH US IF YOU CAN-—Dave Clark Five, Epic 9823

THESE HANDS (Small But Mighty)—Bobby Bland,
Dwke 385

CARA-LIN—Strangeloves, Bang 508

RESPECT—0tis Redding, Wolt 128

Li LIAR—Castaways, Soma 1433

BAEY DON'T GO—Sonny & Cher, Reprise 0392

LAUGH AT ME—Scnny, Afco 4369

PHILADELPHIA

PITTSBURGH

™ LW
YESTERDAY—Beatles, Capital 5498 ; ; ::’":F':;"""”'L:E::‘“ uﬂﬁm
1-2-3—Len Barry, Decca 31827 SLOOFY .
A LOVER'S CONCERTO—Toys, DynoVoice 209 : : :“'“ "'.: "“'l-"“ T’::’- :::“5;' ::
HANG ON SLOOPY—McCoys, Bang 504 LOVER'S CONCERTO—Toys,
HUNGRY EOR in'.'E—S:.u: ?;Hm"gnm" Strings 5 15 LIAR, PIAR=Cestaways, Soma 1433
Ric-Tic 104 ] & 4 BABY DON'T GO—Sonny & Cher, Reprise 0392
TREAT HER RIGHT—Roy Head, Back Beal 544 7 2 YOU WERE ON MY MIND—Wa Five, AGM 770
EVERYBODY LOVES A CLOWN—Gary Lewis & the 8 7 EVE OF DESTRUCTIOMN—Barry McGuire, Dunhill 4009
Playboys, Liberty 55818 9 9 CATCH US IF YOU CAN—Dave Clark Five, Epic 9833
KEEF OM DANCING—Genfrys, MGM 13379 10 10 YOU'RE THE OWE—Vogues, Co & Ce 229
LET'S HAMG ON—4 Seatons, Philips £0317 1111 YOU'VE GOT YOUR TROUBLES—Fariunes, Preis 9773
RESCUE ME—Fontella Bass, Choecker 1120 17 12 mﬁ:‘n l.:. 1ttm.1'!‘!.l BIT BETTER—Herman's Hermits,
TAKE ME IN YOUR ARMS—Kim Weston, Gordy T048
CATCH US IF YOU CAW—Dave Clark Five, Epic 5833 | 13 13 l"l"ll“l.'t;lhgl;:f G:::: 515-! ‘lél-m—ﬁlnr Lewis & fhe
S ot b a o M LR 14 31 CLEO'S BACK—Jr. Walker & the All Stars, Soul 35013
THE SUN AINT GONMA SHINE {Anymers)—frankie | 15 8 1T AINT TRUE—Turtles, White Whale 222
valll, Smash 1995 % 14 “ﬁl.l!llr :%lll.lﬂ'i IHN MAGIC—Lovin* Spoonful, Kama
THE “'IN" CROWD—Ramsey Lewis Trio, Argo 5504
GET OFF OF MY CLOUD—Rolling Stones, Landon g7vz | 17 28 SOME ENCANTED EVENING—iay & the Americans
HELP—Beatles, Capital 5475 YOUR
DAWN OF CORRECTION—Spokesmen, Decca 31884 :: : :‘"::HTT m;ﬂﬁ‘ﬁ?ﬁﬂm“ il 2300
N g AT ey hohe Ameiains,, | gn 30 MONAIR SAM—Charlie Rich, Smash 1993
fn
n“"‘. BARY I’m}"—-ulﬂi‘h!‘-ﬂl. I.'“Ehﬂﬂl' 1932 t‘ ]- 'I'HI "H'I" m—l_‘m'ﬂ' Lewis T"ﬂ! w EEN
I'M A HAPPY MAN—Jive Five, United Artists 853 | 33 35 RESPECT—Ofis Reddy, Volt 128
SPIDER SOMG—Kids Mex! Doaor, 4 Corners 129 25 22 HELP—Beatles, Capitol 5476
FIRST | LOOK AT THE PURSE—Contours, Gordy 7044 :: = :"" N ""';““"‘E‘”"'""‘- MGM 13379
EVE OF DESTRUCTION-Barry McGuire, Dunhill 4009 | 0 = .‘;::; :; m’:“"m‘f“”“;“ 5‘:""*]“““","“ w2
RESPECT—Otis Redding, Volt 128 Pt s verything for You)—loe Tex,
st Mo s v o4 2 17 1 GOT YOU BABE=Sonny & Cher, Atco 8359
by o TR, “H ':; 22 31 26 I'M YOURS—Eivis Prosley, RCA Victor 8457
R Ly o Jeryihing for AR Tet, 3 20 FUL MAKE ALL TOUR DREAMS COME TRUE—Rannie
1 ] &
TN VOiw. LOVE-Sdm & Rilly Josk 100 33 18 LIE A ROLLING STONE—Bob Dylan, Columbia 43346
DIJHHTT:'.? ElIEI.II"l"I IN MAGIC—Lovin® Spoonful, Kama # ﬁ :Icﬂl:n:ilmf EIT W'arnn Bron. 5545
ROAD RUMMER—Gants, Liberty 55829 38 39 WE GOTTA out nlf THIS PLACE—Animals,
R R S R B, 39 24 PAPA'S GOT A BRAND NEW BAG—james Brown,
ng ing 5999
FOSITIVELY 4TH STREET—Bob Dylan, Columbla 43369 M = lrﬁ:gnm AMD GROOVE (Together)—Johnny Nash,
JUST YOU—Sonny & Cher, Afco 4345 Joda 102
—
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™ LW ™ LW ™ LW ™ LW
1 1 YESTERDAY—Beatles, Capitol S54%8 1 1 YESTERDAY-=Beatles, Capital 5498 1 4 YESTERDAY—Beatles, Capitel 3498 1 1 YESTERDAY—Bealles, Capital 5498
2 3 YOU'RE THE ONE—Voques, Co & Ce 229 2 3 A LOVER'S CONCERTO—Toy:, DynoVoice 209 2 5 A LDVER'S CONCERTD-Toys, DynoVoice 209 2 3 TREAT HER RIGHT—Roy Head, Back Beal 348
3 2 HUNGRY FOR LOVE—San Remo Golden Strings, ) ; ﬁﬁ!“ﬂﬁ“gluﬁ"mﬂ’”?& iﬂf;:";'- S 3 3 TREAT HER RIGHT—Ray Head, Back Beat 546 3 2 MANG ON SLOOPY—McCoys, Bang 506
e = s L L el
4 & I.I.Ell.': Tll.li-lllu:ﬂﬂlwnrs Soma 1433 LI ﬂﬂi 'I;ﬂl.l EE_rEiI.IE'.I'E IN MAGIC—Lavin® Spoonful, Kama ; : :;I::& ;l:ul:::;i'l:w::!:: S-nm; .I‘Eﬁ. 4 15 ﬂﬂiuw:l ?allllﬂl IN MAGIC—Lovin' Spoanful, Kama
P ] r r T 15] E &
5 5 TREAT HER RIGHT—Roy Head, Back Beat, 544 & 14 1L ﬁﬂﬂ;m_mm Rosso, Columbia 43343 & — GET OFF OF MY i;l.ﬂljll-n-‘:ullinuqmunu, London. 8793 5 5 EVE OF DESTRUCTION—Barry McGuire, Dunhill 4009
& 4 EVE OF DESTRUCTION—Barry McGuire, Ounhill 4009 | 7 4 TREAT HER RIGHT—Roy Head, Back Beal 544 T 1 TRE-VIN® EROWOoKimas Levds T Arao 8scs | ¥ V% LIAR, LUAR-Canaweys; Sord 1433
7 23 KEEP ON DANCING—Gentres, MGM 13379 B B TAKE ME IN YOUR ARMS—Kim Weston, Gordy 7048 REmEY  Arg 7 24 KEEP ON DANCING—Genfrys, MGM 13379
r ; 9 & IF YOU'VE GOT A HEART—Bobby Galdsboro, United | 7 7 MOHAIR SAM-—Charlie Rich, Smesh 1993 MOON han  Ki
@ 13 “IEF"'EWT Lllhﬂ":! EEF&DHH—EHW Lewis & the Artists 908 ; 9 12 RESCUE ME—Fontella Bass, Checker 1120 . “E:Trﬂ E??i!:?““ ol i
ayboys, Liberty ! :
9 7 BABY DON'T BO=Sonny & Cher, Reprise 0392 30 TSR T NS MO0y B, 10— FOSITIVELY 4TH STREET—Bob Dylen, Columbia P 10 ARE YOU A BOY OR ARE YOU A GIRL-Barbarians,
N i FOVIRS S Yart; | Vi 2% 1213 T U g UAR-Marvin Cave, lam? 4122 | 41 24 KEEP ON DANCING—Gentrys, MGM 13379 10 11 DAWN OF CORRECTION~Spokesmen, Decca 31884
SRR -y 18 13 19 BESCUE ME—Fontells Bass, Checker 1120 12 18 EVERYBODY LOVES A CLOWN—Gary Llewis & the | 11 % JUST A LITTLE BIT BETTER—Herman's Hermits,
12 B CATCH US IF YOU CAM—Dave Clark Five, Epic $833 14 21 STEPPIN' OUT—Faul Revere & the Raiders, Fla'; oY, L-heﬂ' 5581R MGM 13398
13 11 RESCUE ME-=Fontella Bass, Checker 1120 Colembila 43375 13 13 1 Eﬂ I-Ilnl'lllg [D‘-ﬂ- verything for Toul=joe Tex, 12 I3 GET OFF OF MY CLOUD—=Rolling Stones, London 9792
‘ —Elvi ; 15 23 EVERYBODY LOVES A CLOWN—Gary Lewis & th a - —Fi ; i 1001
14 22 I'M TOURS—Elvis Presloy, RCA Victor B&ST 4 ks SR v Lewls B & 36 YOURE THE ONE<Veiies €56 Ce 259 13 LITTLE MISS SAD—Fiva Emprees Freepo
15— GET OFF OF MY CLOUD—Rolling Stones, London 9792 | 14 16 1 FEEL STRANGEonderettes, Ruby 5045 15 11 HELP—Beaties, Capital 5476 14 25 RESPECT-Otly Redding, Volt 128
16 12 DAWN OF CORRECTION—Spokesmen, Decca 31884 17 17 m IR0 MAN THEME—Herb Alpert & the Tiivana | 14 28 RESPECT—ONis Redding. Vol 128 15 & HELP—Beatles, Capital 5476
17 10 LET'S MOVE AND GROOVE (Tegether)—ichnny Math Brass, ABM 775 9 s 16 8 YOU'VE GOT YOUR TROUBLES—Forfunes, Press 9773
loda 102 ' 18 18 RESPECT—0Dtis Redding, Vaolt 128 17 14 AGENT 00-30UL—Edwin Starr, Ric-Tic 104 . W7 17 12a—Len Barry, Decca 31837
1% 9 MAMG OM SLOOPY—McCoys, B 20 24 RUN, BABY RUN—Mewbeats, Hickory 1332 19 15 UNIVERSAL SOLDIER—Donovan, Hickary 1338 ayboys, Liber )
0 21 I'M snnrm:m Keftis. Madem 21 22 LOOKING WITH MY EYES-Dionne Warwick, Scepter ) - 1918 THE "IN'' CROWD—Remsey Lewis Trio, Argo 5506
—=lkettes. Modem 1011 ' 20 21 EVERYOME'S GOME TO THE MOOM—Jonathan King,
21 25 DO YOU BELIEVE IN MAGIC—Lovin® Spoonful, Ka e Parrot 9774 M. 20 KANSAR CITY SYAR-—fReqer Miler,. Smash. TE00
22 - ACT NATURALLY-Beatles, Copitol 5498 United Arfists 919 "5 ‘an 1 TE 10k THE SUN_Sunrive, Tower 148 21 13 ROAD RUNNER=Gants, Liberty 5
| AT PECULIAR—Marvin Gaye, Tamla 54122 | 24 ~ GET OFF OF MY CLOUD—Rolling Stones, London $792 i s 21 7 WE GOTTA GET OUT OF THIS PLACE—Animals,
24 - ARE YOU A BOY OR ARE YOU A GIRL_Barbarizns, | 35 320 DAWN OF CORRECTIDN—Spokesmen, Decea 31884 23 & DD YOU BELIEVE IN MAGIC—Lovin® Spoonful, Kama MGM 13382
Laurie 2308 26 26 |I'M 50 THANKFUL—ikettes, modern 1011 Sutra 201 24 — POSITIVELY 4TH STREET-Bob Dylan, Columbla 43389
25 — TASTE OF HONEY—Herb Alpert & the Tijuana Brass, | 27 27 CLED'S BACK—Ir. Walker & the All Stars, Soul | 24 20 FOR YOUR LOVE-Sam & Bill, loda 100 .
! i 25 34 MOHAIR SAM=Charlie Rich, Smash 1993
ALM TTS 35013 a5 — MAKE ME YOUR BABY-—Barbara Lewis, Atlantic
26 29 LET IT ALL OUT—0'Jays, imperial 64131 28 EVERYOME'S GONE TO THE MOOM—lonathan King, 2300 26 19 SOME ENCHANTED EVENING—Jay & the Americans,
27 30 FOLLOW YOUR HEART—Manhattans, Carnival 512 Farrat 9774 26 23 BABY I'M YOURS—Barbara Lewis, Atlantic 2283 United Artigts 219 833
28— SOME ENCHANTED EVENING—lsy & fhe Americans, | 29 — MAKE ME YOUR BABY—Barbara Lewis, Atlantic 2300 | 37 & EVE OF DESTRUCTION—Barry McGuire, Dunhill 4ppy | 37 16 CATCH U5 IF YoU CAM—Dave Clark Five, Epic
United Artists 319 30 15 HUNGRY FOR LOVE—Ssn Rema Galden Strings, : 28 — YOU'RE THE OME—Vogues, Co & Ce 229
29 32 THIMKE=Jimmy McCrackiin, Imporial &&12% Ric-Tic 104 28 10 WE GOTTA GET OUT OF THIS PLACE—Animals,
. ic-Tic _ MGM F3382 2% — LET'S HANG OM—4 Seasons, Philips 40317
30 3 YOU'VE GOT YOUR TROUBLES—Fartunes, Press 9773 an = MY BABY—=Temptations, Gordy 7047 3 "
31 27 THESE HANDS (Small But Mighty)—Bobby Bland, 37 37 A TASTE OF HONEY—Herb Alperi & fhe Tijuana | 29 — DONT HAVE TO SHOF ARDUND—Mad Lads, Vot 127 | 30 23 PAPA'S GOT A BRAND MEW BAG~—James Brown,
Duke 385 Brass, ABM 775 30 — MY GIRL HAS GOME—Miracles, Temla 54123 King 599% A e s e
32 18 YOU WERE ON MY MIND—We Five, A&GM 770 33 — HONKY TOMK "65—Llonnie Mack, Fraternity 951 31 33 | KNEW YOU WHEN—Billy Joe Royal, Columbia 43390 31 11 YOU WERE ON MY MI e Five,
23 33 CLEO'S BACK—Jr. Walker & the All Stors, Soul | 34 — SAY SOMETHING FUNNY—Patty Duke, United : 1 — JUST YOU-—-Sonny & Cher, Atco 4345
35013 Ariticts 18 92— AINT THAT PECULIAR-Marvin Gaye, Tamia 54122 | 20— 0l D0 il o b el “rtin 16002
M4 — HOME D TME ORAVE-Jody Miller, Capitol $483 | 35 (38 JUST A LITILE BIT BETTER—Heman's Hermits, 33 23 YOU'VE GOT YOUR TROUBLES—Fortunes, Press 9773 | O RESCUE ME—fontells Bass, Checker 1120
- =Paul Revere e Raiders, = At ps ; g} ,
Columbia 43375 36 25 V'LL MAKE ALL YOUR DREAMS COME TRUE—Rannic | oo L IGTOW: AANY-.L ot Slion, MARCURY (A3 35 LET'S MOVE AND GROOVE (Together)—lchnny Nash,
3 14 GOT TO FIND A WAY—Harold Burrage, M-Pac 7225 Dove, Diamond 188 35. 16 HEARY PUCH- OF SOW--Yarduis, Tplc: otd s0a- 102 | 35013
b v S [ | n‘i:.'.it.ﬂ'l'm;l'ﬁ (Ba Everything foar Youl=Joe Tax, 37 29 BABY DOM'T 60—S%cony & Cher, Reprise 0352 36 19 CATCH US IF YOU CAM—=Dave Clark Five, Epic 9833 ;-; i} EHI%E :ﬁ-ﬁhhwng!rkﬂnﬂnﬂra:;r itars, Sou
a 38 31 JUST YOU—Sonny & Cher, Atco &345 37 27 YOU CAN'T TAKE IT AWAY—Fred Hughes, Vee Jay 703 - 4
- - ' 38 28 AGENT 00-50UL—Edwin Starr, na:-n: 103
O I et Ay A e T (LOF 0 T LM Uty i1, 38 40 WAY OF LOVE—Kathy Kirby, Parrat 9775 39 27 MEART FULL OF SOUL—Yardbirds, Epic 9823
3% 17 LAUGH AT ME—Sonny, Atco 4349 40 24 ARE YOU A BOY OR ARE YOU A GIRL—Barbarians, | 39 25 DAWM OF CORRECTION—Spokesmen, Docca 31884 40 37 HEARTACHES BY THE NUMBER—Johnny Tillotson,
48 1% YOU CANT TAKE IT AWAY—Fred Hughes, Veo Jay 703 Laurie 3308 40 — I'M 50 THANKFUL—|kertes, Moderm 1011 MiGA 13374
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1 1 TREAT MER RIGHT—Roy Head, Back Beal 546 1 1 YESTERDAY—Beatles, Capitocl 5498 1 1 YESTERDAY Beatles, Capitol 5498 1 1 YESTERDAY—Beatles, Capitol 5498
2 4 YESTERDAY—Beatles, capitol 5498 2 2 A LOVER'S COMCERTO—Toys, DynoVolce 209 2 17 A LOVER'S CONCERTO—Charlie Rich, Smash 1952 2 2 HANG ON SLOOPY—McCoys, Bang 506
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3 S5 RESCUE ME—Fontella Bass, Checker 1120 3 4 TREAT HER RIGHT—Roy Head, Back Beat 546 3 2 MOHAIR SAM—Charlie Rich, Smash 1993 3 3 KEEP ON DANCING—Geniry's, MGM 13379
4 29 LIAR, LIAR—Castaways, Soma 1433 4 5 KEEP ON DAMCING—Gentry's, MOM 13379 4 21 SAY SOMETHING FUNNY—Patty Duke, United Artists | 4 4 BABY DONT GO—Somny & “':53“9'“‘ e
5 2 HANG ON SLOOPY—McCoys, Bang 504 5 3 EVE OF DESTRUCTION—Barry McGuire, Dunhill 4009 913 J 5 & LIAR, LIAR—Castaways, Soma |
& 3 YOU WERE ON MY MIND—We Five, ARM 770 6 & EVERYOME'S GONE 7O THE MOOM—lomathan King, | > 0 ‘UST,5 LITTLE BIT BETTER-Herman's Hermils, MGM | & 2 DO, YO BELIEVE 1N MARIKC-Lovls’ Spventul, ara
7 & EVE DESTRUCTION— i Parrat 9774 Al Consul e
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‘ rass, HANG = Ri
9 27 KEEP ON DANCING—Gentrys, MGM 13379 8 9 MOHRIR SAM—Charfie Rich, Smash 1993 : : iy m:".:ﬁ?ﬂ::';’:;:mﬁ coy g |l 8 5 i Sl Srim
[F [ u'Jr;hr;‘hl MOVE AND GROOVE (Tagether)—iohnny Mash, | 9 15 | STILL LOVE YOU_Veitables, Autumn 15 Sutra 201 = - ? 9 11 TREAT HER RIGHT—Hoy Head, Back Beat 544
19 1 WANT TO (Do Everything for Yesl—Joe Tex, 10 10 THE "IN CROWD—Rasey Lewls Trio, Argo 5504 * N owE mwnmgmsn OUT OF THIS PLACE—Animals, | 10 10 YOU'RE THE OME—Vogues, Co & Ce 239
Dial 4016 1 1R OET OFF OF MY CLOUD—Relling Stomes, London 9792 | . o Lerpl e ies Captiol 5476 11 = GET OFF OF MY CLOUD—Rolling Stonas, London 9792
12 = EVERYBODY LOVES A CLOWMN—=Gary Lewis & fthe 12 14 HEART FULL OF SOUL—Yasrdbirds, Epic 9823 : 12 72 EVERYBODY LOVES A CLOWN—Gary Lewis & the
Playboys, Liberty 55818 13 11 HELP—Beatles, Capitol 5474 W & UAR: LIMR-Casteiemys; w03 Playbays, Liberty 55818
13— AINT THAT PECULIAR—Marvin Gaye, Tamla 54122 : . 12 12 BABY DONT GO-Seany A& Cher, Reprise 0392
: 14 17 POSITIVELY 4th STREET—Beob Dylan, Columbia 43389 13 14 RESCUE ME—Fomtells Bass, Checker 1120
14 - A LOVER'S CONCERTO—Toys, DynoVoice 209 13 2 EVE OF DESTRUCTION—Barry McGulre, Dunhill 4009
15 21 UNIVERSAL SOLDIER—Glen Camphell, Capital 5504 14 14 MAKE ME YOUR BABY—Barkars Lewis, Atlantic 2300
15 12 BABY DON'T GO—Sonny & Cher, Reprise 0392 il s s Bl SRy 14 14 UNIVERSAL SOLDIER—Glen Camphell, Capitol 5504 | .o o jice” & VITTLE BIT BETTER—Herman's Hermits
14 30 CLEQ'S BACK—Jr, Walker & the All Stars, Soul 35013 it i ] 15 12 EVERYONE'S GOME TO THE MOON—Jomathan King, MGM 13398 '
17 15 PAPA’S GOT A BRAND NEW BAG—james Brown 3 2 UAR, LMR-Cutawirs, Some 1433 Parrot 774
King 5999 ' 18 39 123—Len Barry, Decca 31827 16 15 TREAT HER RIGHT—Roy Head, Back Beat 54 16 15 RESPECT—Otis Redding, Vot 128 :
18 7 THE “IN" CROWD—Ramsey Lewls Trio, Argo 5506 19 12 MY GIRL SLOOPY—Litfle Caesar & fthe Comsuls, | 17 — YOU'VE GOT TO HIDE YOUR LOVE—Sifkie, Fontans | 17 13 UNCHAINED MELODY—Righteaus Brothers, Philles 129
19 13 I'M YOURS—Elvis Presley, RCA Viclor B&57 Mala 513 1525 18— AINT THAT PECULIAR—Marvin Gaye, Tamla 54122
! 20 20 JUST A LITTLE BIT BETTER—Herman's Hermits, MGM | 18 27 POSITIVELY #th STREET—Boh Dylam, Columbia 43389 | y9 18 LAUGH AT ME—Senny, Afco 6349
20 1& YOU CANT TAKE IT AWAY—Fred Hughes, Ver Jay 703 13398 19 20 JUST YOU—Senmy & Cher, Atco A345 P
21 26 THINK—Jimmy McCracklin, Imperial 86129 21 19 THERE BUT FOR FORTUNE—Joan Baix, Vanguard 35031 | 50— gueoveons m‘-rls Rt i e -3:3-ben Karry, Dmcce 31627
22— MOHAIR SAM—Charlie Rich, Smash 1993 22 16 | LIVE FOR THE SUM—Sunrays, Tower |48 Playboys, Liberty 55818 il 21 19 CARCH Wb BF YO CAM=diun. Eherk; Fiys; Eplc 988
23 21 UNCHAINED MELODY—Righteous Brothers, Philles 129 | 23 13 DO YOU BELIEVE IN MAGIC—Lavin’ Spoonful, Kama | 21 25 SOME ENCHANTED EVENING—Jay & the Americans, | 22 27 CLEO'S BACK—Jr, Walker & the All Stars, Soul 35013
24 = MY GIEL HAS GONE—Miracles, Tamla 54123 Sutra 201 United Artists 919 13 5 EVE OF DESTRUCTION—Barry McGuire, Dunhill 4009
25 20 DAWMN OF CORRECTION-—Spokesmen, Decca 31884 24 24 LITTLE MISS S5SAD—Five Emprees, Freeport 1001 42 23 STEPPIN' DUT—Pavl Eevers & the Raiders, Colum- 24 T4 HOT THE LOVIN' KIND—Dine, Desi & WBilly, Reprise
26 24 ACT MATURALLY—Beailes, Capitol 5498 25 26 NOT THE LOVIN' KIND—Dino, Desi & Billy, Reprise bia 43375 0407
27 325 WE GOTTA GET OUT OF THIS PLACE—Animals, 0401 ' 23 24 KEEP ON DANCING—Genmtry's, MGM 13379 25 25 I'M 50 THAMKFUL—Ikettes, Modern 1011
—m HEF-I:-'G hﬁiﬂtﬂ B 26 B CATCH US IF YOU CAM—Dave Clark Five, Epic 9833 | 24 33 HOME OF THE BRAVE—Jedy Miller, Capitol 5483 | 24 23 YOU'VE GOT YOUR TROUBLES—Fortunmes, Press 9773
29 14 CATCH US IF ,";' CAN—Dave Clark Five, Epic 9833 27 — MAKE ME YOUR BABY—Barbara Lewls, Aflantic 2300 | 25 5 CATCH US IF YOU CAM—Dave Clark Five, Epic 833 | 27 — ARE YOU A BOY OR ARE YOU A GIRL—Barvarians,
30 — JUST A LITTLE BIT BETTER—Herman's Hermils, 28 37 ROSES AND RAINBOWS—Danny Hutten, HEBR 447 | 26 16 I'M YOURS—Elvis Presley, RCA Victor 8457 Laurie 3308 _
MGM 13398 29 — RESPECT—Obs Redding, Volt 128 27 — WHERE MWAVE ALL THE FLOWERS GONE—Johnny | 28 ¥ MELP—Beatles, Captiol 3476
31— GET OFF OF MY CLOUD—Rolling Stones, London 9792 | 30 — WORLD THROUGH A TEAR—Nsil Sedaka. RCA Victor Rivers, Imperial 68133 29 — POSITIVELY 4th STREET—Boh Dylan, Columbla 43369
1 3 HEL'II;Fu ;Eﬁl.l“li IN MAGIC—Lovin® Spoonful, Kama 8437 ' 28 37 ROAD RUNNER Gants, Liberty 55829 | 30 30 RUN, BABY CUN-Newbeals, Hickory 1332
o ] 1, arfunes, Press
33 — ROUND EVERY CORNER—Fetulo Clark, Warner Bros. :; i ';‘;:;'P :f'" '1," smr AROUND—Mad Lads, Volt 127 | 5 25 |4 THE MIDNIGHT MOUR—Wilsem Pickest, Atlantic | 31 31 TAKE ME IN YOUR ARMI—Kim Weston, Gordy 7046
O L R R il P Ll L L 2289 32 31 YOU WERE ON MY MIND—We Five, ASM 770
—Sann her, Afco 6359 31 30 KA Roge 1 eryth
35 36 MERE COME THE TEARS_Cane Chandler, Constellation | 33 36 H’;mm? LLIE:'!*&E A_CLOWN—Gory Lewis & the | 33 18 T T e s Bl (g b 336 | WANT TO (Da Everrihion for Youl-dor Tax,
. : 33 19 AGENT 0O0-50UL—Edwin Starr, Ric-Tic 103 —Elvis Presl Vict 7
36 40 YOU NEVER MISS YOUR WATER—Luther Ingram, 34 23 HOUSTON—Dean Marin, Reprise 0393 34 26 THE "IN CROWD—Ramsey Lewis Trlo, Argo 5504 :; :: mwr:f.;l: ““:; :;:"'srmn IEh" Bﬁn
Decca 31794 35 25 RIDE AWAY—Rey Orbisom, MGM 13384 35 28 THE SINS OF A FAMILY—P. F. Sloam, Dunhill 4007 ; —Bdly Stewsr, Lhes
37 18 CALIFORNIA GIRLS—Beach Boys, Capital 5444 35 — DONT TALK TO STRAMGERS — Beau Brummels, | 34 31 | LIVE FOR THE SUN—Sunrays, Tower 148 36 26 THE “IN" CROWD—Ramsey Lewis Trio, Argo 5506
38 38 IN THE MIDMIGHT HOUR—Wilson Picken, Atlantic Autumn 20 37 35 THE 3rd MAN THEME—Herb Alpert & fhe Tojuama | 37 = LET'S HAMG ON—4 Seasoms, Philips 40317
2389 kv 27 YOU'VE GOT YOUR TROUBLES—~Farfunes, Press 9773 Brass, ALM T75 a8 21 HEAET FULL OF :“l.-—*‘fil"ﬂllﬂl, Emic 9873
3% 1% ACTION—Freddy Cennon, Wamer Bros, 5645 3 35 I'M YOURS=—Elvis Presley, RCA Victor 8457 38 39 LITTLE MiISS SAD—Five Empress, Frespori 1001 P
40 34 THE 3RD MAM THEME—Herb Alpert & the Tijuana | 3% — YOU'RE THE ONE—Vogues, (o & Ce 229 3% 34 HEART FULL OF SOUL—Yardbirds, Epic V823 3% 2% DAWN OF CORRECTION—Spokesmen, Decca 31884
Brags, ARM 775 40 — BUT YOU'RE MIME—Sonny & Cher. Atco &3B) 40 32 ACTIOM—Freddy Cannon, Warner Brog, 5845 40 = MY GIEL HAS GOME—Miracles, Tamla 54123
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‘Pickwick’ Too Lean
In Its Point of View

NEW YORK — The trouble
with “Pickwick,” the musical
import from London which
opened at the 46th Street Thea-
ter here last Monday (4), is that
there’s nobody to root for. Even
the engaging performance of
Harry Secombe, in the title role,
does not engage interest and
the production results in a ram-
shackle affair highlighted only
by a few lively songs, several
winning actors and the razzle-
dazzle of its movable scenic
effects.

The book, conceived by Wolf
Mankowitz from Charles Dic-
kens' “Pickwick Papers,” lacks
character development or point
of view and like the original
attempts only to sketch in some
“diverting characters."” It's not
enough to fill the demands of
the Broadway playgoer although
it does have enough innocence
and color to build as a “family
show,” the kind that parents

can take their kiddies to with-
out fear of embarrassment.

In addition to Secombe, a
funnyman from Britain who has
a bagful of music hall tricks
and a stirring tenor voice, Roy
Castle and Charlotte Rae supply
most of the acting lifts and
come off well in the song se-

quences,
The score by Cyril Ornadel
{music) and Leslie Bricusse

(lyrics) has a pleasing bouncy
quality and there are two songs
of special note. One is “If 1
Ruled the World,” which re-
ceived some pop disk play
earlier this year via Tony Ben-
nett's Columbia release, and the
other 1s “I'll Never Be Lonely
Again,” which could also step
out on its own.

Philips is scheduled to record
the original Broadway cast al-
bum. The London cast album is
on the Philips label overseas.

MIKE GROSS

Maharis Is Moving Along
A New Route—Nightclubs

NEW YORK—George Ma-
haris is adding a new facet 1o
his career. Having already
scored on disks via his Epic re-
leases, in movies, theater and
TV, he's now branching into
the nightclub circuit.

Recently returned from a two-
week tour of South America,
Maharis starts his nightclub
rounds in the U. S. with a
week's engagement at the Twin
Coaches in Pittsburgh on Oct.
22, He's slated for a three-week
date at New York's Plaza Hotel
starting Dec. 1, and in Febru-
ary, he'll return to South Amer-
ica for a more extensive tour,

Maharis also makes his re-
turn to TV Oct. 11 as host of
NBC-TV's “Hullabaloo" where
he'll preview his new Epic
single, “A World Without Sun-
shine."”

During his tour of South
America, where he's a top-selling
disk artist, Maharis performed
in Portuguese, Spanish, Italian
and French. In Argentina, he
received front-page newspaper
coverage as well as spotlight
space in magazines. All of his
Epic LP's are available in South
America with sales on a con-
tinual upbeat.
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Maharis, who starred sev-
eral seasons ago on TV's
“Route 66, has made his mark
in the theater, as well. He co-
starred with Maureen Stapleton
in the road company of "27
Wagons Full of Cotton” and
played in summer stock pro-
ductions of “The Desperate
Hours" and “A Hatful of Rain.”

His disk career took off in
1963 with his debut Epic single,
“Teach Me Tonight."

Dylan Would
Rather Switch
—And He Does

NEW YORK — Bob Dylan,
leading spokesman in the folk-
rock-protest field, first dulled,
then delighted the overflow
crowd in a two-part concert at
Carnegie Hall Friday (1). Open-
ing the program with solo per-
formances of several of his
lengthy folk-oriented songs, the
Columbia recording star was
repetitious in his style, delivery
and material, Without vocal
comment or introduction, the
singer-composer sang “Gates of
Eden,” segued to “It's All Over
Now, Baby Blue" and “Desola-
tion Row."”

After a short intermission
Dylan began the commercial
segment of the program, backed
by two electric guitars, electric
organ, pianoc and drums. His
performance was electric in con-
irast to the slow, somewhat
tedious opening. It was obvi-
ously designed to convince
Dylan's more “ethnic” fans that
his switch to the teen sound
was actually a good idea.

The big beat sound was em-
ployed on such Dylan-penned
tunes as “Just Like Tom
Thumb’s Blues,” "It Aint Me
Babe” and his hit “Like a Roll-
ing Stone.”

With his single “Positively
4th Street” rapidly climbing the
Billboard chart and with two
of his tunes by other artists also
on the charts, Dylan has a firm
hold on the commercial teen
market and any return to his
early folk style appears un-
likely. HERB WO0OD

Marilyn Maye
Breaks Up Room
And House Too

NEW YORK — Kansas City
will never again be big enough
to hold Marilyn Maye. The
KC-based singer, who recently
cut her first album for RCA
Victor, opened Monday night
(4) at the Living Room here
and broke up the house.

Miss Maye did nine numbers
from her “Meet Marvelous Mar-
ilyn Maye™ album and threw in
“Yesterday" (Beatle song), “You
Are My Sunshine,"” “Maore,"”
“River Stay Away From My
Door” and “Watermelon Man"
for good measure,

She's a jazz-oriented singer
who has the faculty to sing to
rather than for an audience.
She has a degree of showman-
ship that is all too rare today.

And she's able to take the
tired, done-to-death standards
and inject new life in them
with her sense of timing and
distinctive phrasings.

Her selections followed the
same sequence as on the LP—
“Get Me to the Church on
Time,” “Misty,” “Washington
Square,” “Happiness Is a Thing
Called Joe,” “I Love You To-
day,” “Hello, Dolly!" “Take
Five,” “Put on a Happy Face,"
and “Make Someone Happy.”

Miss Maye's treatment of the
country “You Are My Sun-
shine” was pure jazz, while
“Misty"” was handled more con-
venlional style. Her “Water-
melon Man” was a combina-
tion of jazz and a pop sound.

Victor is making an all-out
attempt to promote Miss Maye.
And most of the label's top
brass was on hand opening
night.

Other acts on the hill were
Vic Fontaine, an exciting and
versatile singer who exhibited
a high degree of showmanship,
and Freddie Cole, brother of
the late Nat King Cole and a
stylist in the same vein.

AARON STERNFIELD

PEOPLE AND PLACES

The New Christy Minstrels have branched out into the fur
peddling business in Alaska. The group became interested in this
offbeat enterprise after a recent hunting holiday in Anchorage
which resulted in the group's selling moose hides and seal furs
at @ neat prodit and they now have formed a trading company. . . .
Flip Wilson, young comedian, has been booked through this month
at the hungry i, San Francisco. Wilson, who recently signed a
personal management pact with Monte Kaye, has been headlining
in the Negro theater circuit and jazz clubs until coming to na-
tional attention through shots on Johnny Carson’s NBC-TV show.
.« .« . oSinger-actress Paula Wayne, currently on Broadway in
“Golden Boy,” secured her release from the William Morris Agency
and signed with General Artists Corp.

Herb Alpert's Tijuana Brass make their first New York appear-
ance when they open a two-week engagement at Basin Street East
Oct. 21. . . . Mrs. Adele Sandler celebrated her 20th anniversary
with the Bourne Co. last week. She heads the copyright department.
. « . Gene Pitney on his way to Australia and then England. . . .
Bryce Bond, heard nightly on WTFM, is narrator on the Folkways'
album "God's Trombones” by James Weldon Johnson. . . . Johnny
Mathis will have a new group of five girls and five boys called
Our Young Generation on tour with him this fall and next spring.
. . . The Animals, appearing on NBC-TV's “Hullabaloo" Oect. 11,
are set to appear on the ABC-TV special “Little Red Riding Hood"
to be aired Nov. 28, but due to union rules forbidding British
artists to record in the States, the group will record the sound-
track in Bermuda. . . ., The Lettermen have scheduled 18 college
performances for this month. The tour covers seven States in the
West. . . . Killer Joe Piro, who records LP's for Atlantic, has
returned to the Steak Pit, Paramus, N. J., to conduct the Friday
night dance sessions.

John Gary, RCA Victor artist, will be at San Francisco's
hungry i1 until Oect. 1. . . Ethel Ennis, also on the Victor
label, winds up her engagement at Spokane's Early Birds Club
Oct. 16. . . . Gene Krupa opens at the Holiday House, Milwaukee,
for one week beginning Oct. 18. ., . Mary Wells set for a concert
at the University of South Carolina, Columbia, 8, C., Oct. 20, . ..
Jerry Vale pencilled in at the Palmer House, Chicago, Jan. 17-
Feb. 2. . . . Dick Dale lining up a coast-to-coast personal ap-
pearance four. . . . Larry Coleman, of the Richmond Organization,
returned last week from a European business trip,

Irving Caesar and Charles Tobias, ASCAP writers, will be
the featured performers at the closing banquet of the 6lst Con-
vention of the National Assn. of Postmasters of the U. 8. in Omaha
Oct. 14, . . . Bermadette Castro, former Colpix artist now at the
University of Florida, conducting a disk jockey series on WDVH,
Gainesville, Fla, . . . Jazz pianist Bill Evans begins a two-week
stand at the Village Vanguard Oct. 12. . . . Johnny Nash ap-
pearing on TV this week in Washington and Baltimore with Joda
artists Sam & Bill. . . . The Highwaymen guest on Mery Griffin’s
TV show QOct. 25, ., . . Emilio Pericoli, Warner Bros. Records artist,
began a two-week engagement at the Caribe Hilton Oct. 16. . . .
Dick Clark’s “Caravan of Stars” will feature Donovan, Paul Revere
& the Raiders and Danny Hutton during its November concert tour.

MIKE GROS5S

Experience Pays
For Mel Carter

LOS ANGELES — Mel
Carter's past is a very obvious
part of his present. The 26-year-
old singer's affiliation with the
late Sam Cooke and his gospel
music experience come through
strongly during his current stand
at the Slate Bros. The month-
long engagement is Carter's
first major L. A. appearance.

During his 20-minute act,
Carter infuses a chorus of gospel
shouts and "“yeah yeahs” on

“It's All Right With Me,” his
fast tempo opener and invites

voice to its zenith on “Bye, Bye

the audience lo sing along on
Blackbird." WVocalist displays

“Detour.” He salutes Cooke by

offering his "When a Boy Falls
in Love,” with the Charlie Shoe-
maker quartet setting up a
gentle Latin feel, and “Dance
What You Wanna,” complete
with renditions of the jerk, duck
and horse.

Before joining Imperial,
Carter was on Cooke's Darby
label, which may explain his
being influenced to phrase like
Cooke on “When a Boy Falls in
Love."”

Carter is a hard-working per-
former, easily flexing into a soft,
gentle sound as on “The Other

Woman" and pushing his tenor

GARRY SHERMAN, right, arranger-conductor, winds up a series of

recording sessions with Kai Winding for Verve Records.
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good stage presence and a jovial
attitude toward his audience.
He likes to sing at rapid speeds
and oftimes jumps from a soft
characteristic to the more power-
ful — and effective — heavier
sound, all in the same number.
It doesnt always pay off, but
Carter leaves a general im-
pression of a song stylist who

15 within sight of stardom.
ELIOT TIEGEL

Signings

Julinvs La Rosa has been
signed to an exclusive recording
contract by Don Costa Produc-
tions. Costa will produce La
Rosa’s disk for release on MGM
. . . Jaye Kennedy, thrush who
has been appearing on Merv
Griffin’s syndicated TV show,
has been signed by United
Artists Records. . . . Humorist-
songwriter Shel Silverstein will
now record for the Cadet label.
.« » Jazz saxophonist Eric Kloss
to Prestige. . . . Hypnotist Pat
Collins will do two LP's for
Sutton records within the next
four months. . . . The New
Englanders, new vocal group,
signed to Tener Records. . . .
Hickory Records has added
James O0'Gwynn to its roster.
. « . Trumpeter Andy Dio to
Musicor Records. He's the leader
of a rock group known as the

Legends.
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I@s ®We were right.

He’s happening all over the country.

Pan i Coy

“BUTTERFLY"c/w “KEEP LOVING ME"

4-43415

ON COLUMBIA RECORDS ®

Writtan by Van McCoy for Blackwood Music Inc.
Perzonal Management: Dave Kapraiik.

Van McCoy makes
his television debut
onJohnny Carson’s
show this week.
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Number of Singles Reviewed This Week, 194—Last Week, 191

POP SPOTLIGHTS

*This record is predicted to reach the TOP 40 EASY LISTENING Chort. —~

TOP 20 Spotlights—Predicted to reach the top 20 of the HOT 100 Chart

BARRY McGUIRE—UPON A PAINTED OCEAN
(Trousdale, BMI)—Hot off the "Eve of Destruc-
tion,” composer Sloan and singer McGuire have
another winner in this mild message song backed
by driving hard-rock dance beat. Flip: “Child
of Our Times" (Trousdale, BMI).

Dunhill 4014

ROY HEAD—JUST A LITTLE BIT (Tollie, BMI)—
Currently No. 2 on the “Hot 100" chart via his
Back Beat disk, “Treat Her Right,” Head has an
equally potential wailing rocker in this Scepter
entry. Pulsating dance number. Flip: “Treat Me
Right” (Kaboo, BMI). Scepter 12116

YARDBIRDS—I'M A MAN (Avalon-Hill. & Range,
BMI)—With their “"Heart Full of Soul™ slipping
down the chart, this pulsating blues builds into
a rocking frenzy that should spiral it to the top.
Flip: “Still I'm Sad” (Feldman, ASCAP).

Epic 9857

TOP 60 Spotlights—Predicted to reach

MEL-CARTER—(ALL OF A SUDDEN) MY HEART
SINGS (Leeds-MCA, ASCAP)—Having scored in
the Top 10 with his “Hold Me, Thrill Me, Kiss
Me,” Carter revives another fine oldie with his
fresh pop market treatment, full strings and all.
Builds into an exciting production. Flip: “When
I Hold the Hand of the One I Love"” (Farrell,
BMI). Imperial 66138

EDDIE HODGES—LOYE MINUS ZERO (Witmark,
ASCAP)—More well-written Dylan material serves
as a hot follow-up to Hodges' “New Orleans” hit.
Full production and dance beat makes this a fast
chart contender. Flip: “The Water Is Over My
Head” (Sea-lark, BMI). Aurora 156

LENNY WELCH—RUN TO MY LOVIN' ARMS
(Screen Gems-Columbia, BMI)—Exciting new feel
for Welch on a pulsating, dramatic production,
“Coronet Blue” (Chappell, ASCAP). Kapp 712

FREDDIE AND THE DREAMERS—A WINDMILL
IN OLD AMSTERDAM (Devon, BMI)—Clever
novelty performed in the humorous light Freddie
fashion, has tremendous potential for fast chart
action. Well timed with their upcoming American
concert tour. Flip: “lI Don't Know™ (Dreamers,
BMI). Mercury 72847

HORST JANKOWSKI—HEIDE (MRC, BMI)—Jazz-
oriented, this catchy piece, much in the vein of
“A Walk in the Black Forest,” has as much
appeal and sales potential as the former hit.
Melody, arrangement and dance beat stick with
you! Flip: “Happy Frankfurt™ (MRC, BMI).

Mercury 72492

JOHNNY CASH—HAPPY TO BE WITH YOU (Cop-
per Creek-Gallico, BMI)—Composers June Carter,
Johnny Cash and Merle Kilgore have come up with
a winner in this rhythmic ballad which has equal
potential in both pop and country markets. Top
Cash performance and solid beat backing has hit
sound throughout. Flip: “Pickin' Time” (South-
wind, BMI). Columbia 43420

BILLY THORPE—TWILIGHT TIME (Campbell
Porgie, ASCAP)—The hit version from Australia
has equal sales possibilities for this country. The
Three Suns theme is well revived here in an
exciting, dramatic vocal performance and lush,
driving string backing. Flip: “My Girl Josephine”
(Travis, BMI). GNP Crescendo 359

EMILIO PERICOLI—MY WORLD (Elmwin, BMI)—
The "Al Di La" man is back with a powerful
entry. Sung in Nalian and English, this beauti-
ful ballad has a strong commercial arrangement
For today’s pop market. Flip: “What Must I Do?"
(Burbank, ASCAP). Warner Bros. 5664

SUE THOMPSON — JUST KISS ME (Acuff-Rose,
BMI)—Great monkey dance beat backs a strong
vocal on good John D. Loudermilk material.
Heavy discotheque appeal for juke boxes. Hol
chart item! Flip: “Sweet Hunk of Misery” (Fame,
BMI). Hickory 1340

CASUALS—PROMISE HER ANYTHING (Tuneville,

BMI)—New group with winning pop sound has °

a sirong contender in this well-performed and
produced rhythm ballad, Strong driving dance ar-
rangement by Ray Stevens. Flip: “Walk™ (Colum-
bia-Screen Gems, BMI). Monument 905
BURL IVES — FRANGIPANI (Acuff-Rose, BMI)—
Catchy novelty should spiral Ives rapidly up the

ERIK—ONE TOO MANY MORNINGS (Witmark,
ASCAP)—New |6-year-old Ithaca, N. Y. dis-
covery makes an exciting and impressive debut
with one of the best of the Dylan compositions.
Left fielder aimed at the top of the chart. Flip:
“She Belongs to Me” (Witmark, ASCAP),

General International 350

BYRDS—TURN! TURN! TURN! (Melody Trails, BMI)
—Fascinating entry with words from the Book
of Ecclesiastes and music adapted by. Pete Seeger.
Performed with respect and taste and a solid
dance beat backing. A winner! Flip: “She Don't
Care About Time" (Tickerson, BMI).

Columbia 43424

TEMPTATIONS — MY BABY (Jobete, BMI) — Hot
follow-up to “Since I Lost My Baby” is an easy,
smooth rocker with the potential of another “My

Girl.” Flip: "Don’t Look Back™ (Jobete, BMI).
Gordy 7047

the top 60 of the HOT 100 Chart
charts again. He's in top form and the

material is commercial. Flip: “Girl Sittin® Up in a
Tree” (Leeds., ASCAP). Decca 31857
KING BEES—WHAT SHE DOES TO ME (King
Bees, BMI)—Hard-driving discotheque winner with
strong vocal work that has a hot chart potential.
A rocking smash by good group sound. Flip:
“That Ain't Love” (King Bees, BMI).
RCA Victor 8688

HENRY MANCINI AND HIS ORK—PUSH THE
BUTTON, MAX! (East Hill, ASCAP)—Off-beat
instrumental from the film “The Great Race” has
an intriguing bluesy arrangement that could hit
hard and fast. Magic Mancini sounds! Flip: "He
Shouldn’t A, Hadn't A Oughtn't A Swang on Me!"
(East Hill, ASCAP). RCA Yictor 8691

DICK ROMAN—THE TRUTH HURTS (Syndicate,
ASCAP)—Now a regular on the Gleason TV
show, Roman has his best chance to date for a
commercial pop hit in this strong well-done
material. Rhythm ballad is arranged in pop mar-
ket vein by England’s Mike Leander. Flip: “What
Good Does It Do Me Now™ (Saxon, BMI).

Seville 139

BOB BRAUN — SHADOWS (Pocono, BMI) — The
popular TV star of Cincinnati offers a hot contend-
er in this country-flavored rhythm ballad. Good
vocal, narration and backing should make it a
rapid chart climber. Flip: “I'm Sittin' Here
Rememberin® * (Pocono, BMI). Audio Fidelity 111

TORNADOES — STINGRAY (Toff) — The group of
“Telstar” fame could repeat with this exciting
theme from the TV program “Stingray.” Strong
dance instrumental! Flip: “Aqua Marina"” (Toff).

Tower 171

GERRY DORSEY—BABY TURN AROUND (Leeds,
ASCAP)»—Powerful rhythm material from the pen
of Gordon Mills, composer of “It's Not Unusual”
serves as a strong debut for the good bluesy
sound of Dorsey. A definite winner! Flip: “If 1|
Could Do the Things I Want to Do" (Leeds,
ASCAP). Hickory 1337

RONNIE MILSAP—NEVYER HAD IT S0 GOOD
(Flomar, BMI)}—Smooth, easy rocker 15 a left
fielder that should go all the way! Good wvocal
and group performance and frug dance beat.
Waitch this one! Flip: "Let's Go Get Stoned”
(Flomar-Baby Monica, BMI). Scepter 12109

DEBS—SLOOPY’'S GONNA HANG ON (Picturetone-
Mellin, BMI)—Hot answer to the smash, “"Hang
On Sloopy.” has tremendous possibilities via this
exciting new group sound. Well-performed and
produced. Flip: “Under a Streetlight™ (Picturetone,
BMI). Mercrrv 72494

BLUE THINGS—I MUST BE DOING SOMETHING
WRONG (Raleigh, BMI) — With all the ingre-
dients of the English hits, this new folk-rock
group hails from Hays, Kan.! Slow, easy dance
beat backs a well-blended group sound. Flip: “La
Do Da Da™ (Arc, BMI). RCA YVictor 8692

DODIE WEST—IN THE DEEP OF NIGHT (Leeds,
ASCAP)—Fascinating vocal style, dramatic pro-
duction rhythm ballad and a hot commercial sound
throughout. Right up the teen market alley; should
prove a big one. Flip: “Rovin’ Boy™ (Scroll).

Checker 114

CHART spotiights—Predicted to reach the HOT 100 Chart

CAMMIBAL B THE HEADHUNTERS—Follow the Music [Padua, BMI})—1 Need
Your Loving (Fasi-Pete, BMI), RAMPART 644
FIVE SOUNDS—Loadin' Coal (Pacesetter, BMI). EPIC 9856

BILLY STRANGE—Trains & Beats & Plames (U. 5., ASCAP). GNP CRE-

SCENMDD 360

PETE FOUNTAIN AND “BIG" TINY LITTLE—Darktewn Strutters’ Ball
(Feist, ASCAP). CORAL 45598
18

DEAN JOMES—You'll Walk in the Sum [(Conner, BMI).

JACK LA FORGE, HIS PIAND & ORK—More Than One
ASCAP). LYRIC 1331

JAMES BROWM AT THE ORGAN—Papa's Got & Brand MNew Bag (Lo
& Try Me, BMI). SMASH 570

MOE lIﬁFFHlﬁ—Iulllu Walk [Cotillion, BMI).. ATCO &382

BiLL DAMA—Make Mice [Dama, ASCAP), A &M TT§

VALIANT 726
Way ([Harms,

COUNTRY SPOTLIGHTS

TOP llo Spotlights—Predicted to reach the
top 10 of the HOT COUNTRY
SINGLES. Chart
BUCK OWENS—IF YOU WANT A LOVE (Blue-
book, BMI)—BUCKAROO (Bluebook, BMI)—
Chalk up another No. | contender for Owens who
can’t miss with this powerful, plaintive ballad.
Top Owens performance. Flip is clever rhythm
dance instrumental with much pop appeal.
Capitol 5517
MEL TILLIS—MR. DROPOUT (Cedarwood, BMI)—
Strong follow-up to his “Wine” hit is this timely
contender. Excellent possibilities to rapidly climb
the chart. Fine Tillis performances. Flip: “Bring
on the Blues! (Cedarwood, BMI). Ric . 178
JACK GREENE—ROOM FOR ONE MORE HEART-
ACHE (Pamper, BMI)-EVER SINCE MY BABY
WENT AWAY (Noma & Mojave, BMI)—Good
Harlan Howard rhythm ballad serves a winner
for the rich, warm vocal style of Greene. Flip is
equally strong material by Marty Robbins. Top-of-
the-chart contenders. Decca 31856
CHARLIE WALKER—HE'S A JOLLY GOOD FEL-
LOW (Gallico, BMI)—A happy, spirited .rouser
has hit written all over it! Walker vocal and
catchy rhythm backing on good material should
rush up the chart. Flip: “"Memory Killer” (Com-
bine, BMI). Epic 9852
RED SOVINE — GIDDYUP GO (Starday, BMI)—
Well-written, plaintive country ballad with a
hard-to-beat Sovine reading should prove a power-
house in air play and sales. Flip: "Kiss and the
Keys™" (Starday, BMID), Starday 737

CHART o7 "€0UnTRY SINGLES Chart

JIM & JESSE—Memphis (Arc, BMI). EPIC 9851

SHER WOOLEY—Rig Land (Channel, ASCAP). MGM 13395

HAL WILLIS—When It's Springtime in Alaska (Cajun, BMI). SIM5 230

AUTRY INMAMN—Keep Her Out of Sight (Inman, BM1).. JUBILEE %010

GRANDPA JOMWES—My Darlin's Mot My Darlin® Any More (Lois, BMI).
MONUMENT 903 z

KENNY ROBERTS—If 1I'm Blue [Wel Dee-Starday, BMI), STARDAY T3&

BOBEY DURHAM—Let the 5ad. Times Rell On (Central - Songs, BMI).
CAPITOL 5511

HOMESTEADERS—One Man's Sugar (s Ancther Man's Salt) (Starday,
BMmi). STARDAY 733

COY JACKSON—The Birds and Bees (Starday, BMI), STARDAY 734

CASH MeCALL—Once in  Every Lifetime ([Canyon, SESAC) TOPIC BO1O

ROGER MILLER—limmy Brown fthe MNewsboy (Peer, BMI]. STARDAY 7032

BOBEY HELMS—I'm the Man (Starday, BMI). KAPP 708

R&B SPOTLIGHTS

TOP 'Io Spotlights—Predicted to reach the

TOP SELLING RHYTHM & BLUES
SINGLES Chart

JOHN STEELE AND THE DELMATES—THE FAT

MAN (Rhinelander, BMI)—Raucous, wild, jerk beat

introduces a new dance, “The Fat Man." Wailing

vocal and beat has equal pop possibilities. Flip:

“You're Gonna Miss Me” (Rhinelander., BMI).

Wand 194

JOE ANDERSON—I CAN'T GET ENOUGH OF

YOU (T.M., BMI)—Hard-driving, soulful blues

rocker with strong dance beat has the earmarks

of a fast hit in both r&b and pop markets. Flip:
"Don’t You Know™ (S&5-Cotillion, BMI).

Heidi 112
CHART

Spotlights—Predicted to reach the
TED TAYLOR—Stay Away From BMI). OKEH 7231

R&B SINGLES Chart
My Baby (Lois,

CLARENCE (FROGMAN) HENRY—Tore Up Over You [Lois, BMI), PARROT 45015

G. L. CROCKETT=D0%d You Ever Love Somebody (Melva, BMI). CHECKER 1121

B0 DIDDLEY—Let the Kids Dance [Arc, BMI). CHECKER 1123

BOBBY WOMACK—| Found & True Love [Prace Bob, BMI), CHECKER 1112

JACKIE BEAVERS—S5ling Shet [Chevis, BMI). CHECKER 111%

FANTAISIONS—That's Where the Achtion s (Craig-Vee & Special Agent,
BMIL. SATELLITE 2007

PHIL COLBERT—Wheo's Got the Actien [Famous, ASCAP). PHILIPS 40313

CHARLIE MESBIT—5oul Train {Sharsnock, My Son"s). SALVADOR B88

THE YDEMAMS—I'm the Guy [5&A Cotillion, BMI). ‘HEIDI 113

LITTLE TOMMY=1'm Hurt (Mr. Wiggles, BMI). SOUND OF SOUL 100

SERENDIPITY

SINGERS—When Peaches Grow on Lilac Trees (Melody
Trails, BAMIL PHILIPS 40331

AUDREY AMINS—That's the Man That's Ming [Okrs, BAMI). KARATE 513

HELSON RIDDLE—Theme from “‘Skyscraper’” (Harms, ASCAF). REPRISE 0412

DAN & THE CLEAN CUTS—Ce-Operation (Lansdowne-Wonston, ASCAP)
SCEPTER 12115

MIGIL 5—0ne HWondred Years [Lois, BAI). HICKORY 1334

PERRY & THE HARMOMICS—Deo the Monkey With James (Leatherneck
4 MRC, BMI). MERCURY T2476

I}L?i ‘Fu!'l’?—l‘h- Hill of Henri-X Chapelle (Dores, Jlohnny & Bill, BMI)
B 11

MOJO MEN—Dance With Me (Taracrest, BMI).. AUTUMN 1%

BUDDY MERRILL—Sweet Scptember (Mills, ASCAP), ACCENT 1184

PETER MATI & HI5 ORKE=What fthe World HNeeds Hew Is Love

(Jac & Bluee Seas, ASCAP), COLUMBIA 43418

ESTHER OFARIM—To the Ends of the Earth [Paxwin, BMI). PHILIPS 40330
RONNIE WILSOM—Boy in a Crowd (Dkra, BMI) KARATE 574
DELETTS—What's the Use (Smashwille, BMI). BLUE ROCK 4034

WILDER BROTHERS—Somesne fo Love (Shad 0'Shea, BMI). FOUNTAIN 21244
HED ODUM BOY5—Please, Mr. Sun (Weiss & Barry, BM1). COLUMBIA 43470
BREAKERS—AIl My Nights, All My Days (Valet, BMI). RIVERTON 102
NICK NOBLE—Girl With the Lomg Red Hair (MRC, BMI]. 20th CENTURY-

FOX &12
ROJAY & FABER—Good in this World (Specline, BMI). FOND 0024
ERNIE MARESSA—It's Their World (Syndicate, ASCAP). SEVILLE 138

MEW SALVATION SINGERS—The Path That Leads to Trouble (Wedgewood
E Vine Street, ASCAP). TOWER 185

THE GAS CO.—Blew Your Mind (Screen Gems-Columbia, BSALL, MIEWDOD 5501

RICK SHORTER—Dan't l:l"!' [Branston, BMI), CDLUMBIA 43406

VAN LENTON—GoHa Get Away (Orbif, BMI). SMASH 2007

EMANUEL LASKEY—Don't Lead Me On Baby (Thelma, BMI). THELMA 10&

HAWK AND THE RAMNDELAS—One Like Me (Valet, BMIL RIVERTONM 102
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CADET
CHESS-CHECKER-AR€Q

A NAME IS EASY TO CHANGE: A REPU-
TATION ISN'T. WE'VE BEEN KNOWN AS
ARGO RECORDS FOR TEN YEARS AND
DURING THAT TIME WE'VE BUILT AND
ENJOYED A REPUTATION FOR PRO-
DUCING PHONOGRAPH RECORDS OF
UNSURPASSED EXCELLENCE. BUT
NAMES ARE NOT UNIQUE, AND IF
AN ORGANIZATION FINDS THAT THEY
ALONE NO LONGER ANSWER TO AND
FOR THE RECORD OF THEIR NAME,
AND THAT THEIR INDIVIDUALITY IS
AT STAKE, A NEW IDENTITY MUST BE
ESTABLISHED. OUR NAME WAS ARGO —
OUR NEW NAME IS CADET. THE NAME
AND ONLY THE NAME HAS CHANGED.

There's a World of Excitement on Cadet
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The Only
And The

ORIGINAL
HIT

On_The
PURE SOUL
Label

“HOLE
IN THE
WALL"

Pure Soul Records
£1107

Produced by THE
MAGNIFICENT
MONTAGUE

BREAKING IN . ..

LOS ANGELES
SAN FRANCISCO
CHICACO
NEW YORK
MEMPHIS
NASHVILLE
NEW ORLEANS
and DETROIT

*

Distributed by

MALYNN
ENTERPRISES, INC.

2580 W. Pico Blvd.
Los Angeles, Calif.

Phone: Area Code 213
DU 5-92161

AT HI-FI SHOW

Tape Recorders Have
Arrived, Says Exec

NEW YORK — At a press
conference during the recent
High Fidelity Music Show here,
Wybo Semmelink, assistant vice-
president of WNorth American
Philips and manager of its No-
relco  High Fidelity Products
department, said that after 20
vears of maturing, “tape record-
ers have finally come of age.”

The tape recorder market,
Semmelink  observed, “Long
characterized by optimistic pre-
dictions and unrealized poten-
tials, is now reaching the cus-
tomers it needs for full growth.”

He said that “estimates of
tape tecorder sales for this year
and 1966 have ranged far and
wide, with some predictions for
1965 alone going as high as
four million units.”

Walker, Lewis
Writing Book

NASHVILLE—Country mu-
sic star Billy Walker said last
week he is writing a book with
Vie Lewis, a director and pro-
ducer for Marathon Pictures,
Inc., on the ins and outs of the

country music entertainment
field.

Walker said the book, about
one-third finished, 15 aimed at
helping aspiring young perform-
ers. Walker said a publisher is
assured. Marathon Pictures is a
local production company es-
tablished by Audrey Williams,
and has produced two films fea-
turing many country music art-
15ls.

He forecast that 1965 will be
“the greatest sales year in the
history of the tape recorder he-
cause of consumer acceptance
of the units for both work and
play.”

Declared Semmelink: “Two
factors are shaping this sales
boom. The average American
consumer has discovered tape
recorders and the tape record-
ing industry has discovered the
average consumer.”

Today, he said, the average
customer wants “a moderate
priced machine that will deliver
quality, dependability and per-
formance.”

An area in which the industry
is “catering to public need,” the
executive said, is “in the bur-
geoning field of automobile tape
recorders.”

Hollis Acquisition

NEW YORK—Hollis Music
has acquired the publishing
rights to “The Phoenix Love
Song (Senza Fine),” from the
film production “The Flight of
the Phoenix,” to be released by
20th Century-Fox.

Recordings of “Senza Fine"
have been made by Joe Harnell
and Peggy Lee prior to the re-
lease of the film.

The song will be sung by
Connie Francis in the film. Miss
Francis will also record the song
in English, French, German,
[talian, Spanish and Japanese.

English and Italian wversions

will be released here and in the
British Market.
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JILILET(IR TOP 40

EASY

LISTENING

Thesa are best salling middle-of-the-road singles complled fram
national retoll soles and radie station alr play listed in ronk order.

Al Hirt, RCA Wicter 8404

MAKE THE WORLD GO AWAY
Hddy Armold, RCA Vichor BETR

IL SILENZIO

Miai Rosss, Columbin 43343

ON A CLEAR DAY YOU CAN

SEE FOREVER .. .uviiwinsaen
Robert Gowlet, Celumbia #3394

E B2l B ;
L1 5 e, i

i i i TITLE Artist, Lobel B Mumber ’:!

@ P 2 B M- YOURSE ...ovumiismasnanainis 8
Elvie Presley, RCA Wictor 8257

@ 6 9 12 TASTE OF HONEY........... &
Herk Alpert & the Tijuana Brasa, ARM 775

@ 2 1 1 YOU WERE ON MY MIND. ... 16
We Five, A&M T70

@ 5 5 B HEARTACHES BY THE NUMBER 8
Iohmny Tillatsan, MEM 13376

@ 8 13 17 KANSAS CITY STAR. .. ...... 5
Roger Miller, Smanh 1598

@ @ 20 23 HUNGRY FOR LOVE. ........ &
San Rema Goldem Sivings, Ric:Tle 704

@ 3 4 4 WITH THESE HANDS. . ... ... 8
Tem Jones, Parrat 9707
4 3 2 I'LL MAKE ALL YOUR DREAMS

o COME TRUE: . . ... i 8
Benmle Dewe, Dismond 188

15 24 30 JUST YESTERDAY .........., 4
lagh Jones, Kapp 699

11 14 15 ROUNDABOUT ............. 8
Caanle Franchs, MGM 13389

@ 13 17 18 MILLIONS OF ROSES. . . . ... . @
ftewe Lawrence, Columbia 43342

@ 7 7 9 3rd MAN THEME. ... ... .. .. 7
Herk Algert & the Tijusns Bram, ARM T75

@ 21 30 32 HE TOUCHED ME........... 4
Bartirs Sircisamd, Columbia 43403

@ 26 36 — CHAPEL IN THE MOONLICGHT. 3
Bachelors, London 9791

@ e 2 SRERETEY s assmmsaun 5
Letterman, Capilel 3499

|6 35 — THERE BUT FOR FORTUNE... 3
Joam Baex, Vangusrd 35037

@ 18 21 25 MY LOVE FORGIVE ME. .. ... 5
Bay Charlen Simegers, Command 4073

@ 20 31 34 EARLY MORNING RAIN. .. . .. 4
Petar, Powl & Mary, Warner Bros, 3559

@ 19 23 28 COME BACK TO ME MY LOVE 5
Bebert Gouler, Columbla 43394

@ 22 29 31 FORGIVE ME . . .. .. ... ...... 4
&1 Marting, E.l].lll| 3506

@ 2139 — RUSTY BELLS [y usisass 3
Bremda Lee, Decca 37849

@ 10 & 7 TWO DIFFERENT WORLDS. ... 10
Lemry Weleh, Kepg &89

@ 12 10 11 WHEN SOMEBODY LOVES YOU 8
W Framk Simatra, Weprise 0398

l4 B 5 MOONLIGHT AND ROSES. .... 11
Vie Dana, Delies 309

75 25 32 40 DON'T THROW THE ROSES

AWRAY " inmomnmisminmasenss - o
fokn Gary, RCA Wicher B&TT

% 35 — — AUTUMN LEAVES 1965...... 2
Roger Williams, Wapp TOT

27) 34 — — SINNER MAN ... 2
Trini Lopes, Erprise 04085

) 37 — — REMEMBER WHEN ... ........ 2
Wayne Mewion, Capital 5574

29) 36 — — DEEP IN YOUR HEART..... .. 2
lerry Wale, Columbia 43413

@ 33 — — CINCINNATIKID ........... 2
Ray Charles, ABC-Faramooni, 10710

(:} 32 40 — SIDEBY SIDE. . ............. 3
Jane Morgan, Epic 9847
@ 24 11 6 SUMMER NIGHTS ... ... ...
Mariamne Faitkfull, Lendom ETR0

FEELIN' FRUGGY ........... 2

HOLD ME, THRILL ME, KIS5 ME 18

Mel Carter, imperisl &6113

TRY TO REMEMBER. . .......
Brathers Four, Columbla 43404

Dickey Lew, TCF-Hall 110

| HAVE DREAMED. ..........
Chad & Jeremy, Columbla &3414
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Y STAR performer—Sides registering greatest propartionate upward progress this week.

JUST A LITTLE BIT EETI"EH “ o
Berman's Hormits, MGM 13378

BABY DON'TGO..........,
Sewsy & Cher, Hapriss 0392

DO YOUu IELIE\\"E IN MAGIC.
Lovin’ Bpsentul, Kama Sutra 201

ﬁ 24 42 B5 E\-"ERTBI'IDT LD‘JES A CLOWN
Playbays, Libarty 55818

@ 13 15 20 suulz EH:HmTEn EVENING.
Joy & tha Amarkcans, United Aritsis 919

ﬁ 64 — — GET OFF OF MY CLOUD
Eslilng Stoner,
@ 18 20 26 LIAR, LIAR

ﬁ 22 41 72

@ 7 B 11 YOU'VE GOT YOUR TROUBLES
Fortvass, Pram 9772

ﬁ 34 66 — POSITIVELY 4TH STREET
Bk Dylen, Columbla 43309

@ 9 5 3 YOU WERE ON MY MIND. ..

Wo Fiva, ALM TTO

6 4 4 CATCH US IF YOU CAN.. ..
Dave Clark Five, Eplc 9833

@ 23 28 33 MOHAIR S5AM

1511 5
.l?lzm

ﬁE?-ﬂ?ﬁﬂ
@232‘?3?
@Iﬁ 10 10

@ 21 22 25 I'LL MAKE ALL YOUR DREAMS
COME TRUE

ﬁ 36 55 76

20 24 32 JUST YOU

ﬁ 45 74 B9 A TASTE n|= HDHET
lull-i..llhm

31 33 44 KANSAS CITY STAR
Reger Miller, Smash 1998

32 44 54 MY TOWN, MY CUY AND ME
Lesley Gore, Mercury F2473

w 43 54 73 NOT THE mem

HIHD
& Billy, Rapriss 000

® 25 26 30 RIDE A‘W‘A‘I’

& 4
@39
@4&
@44
@:?
12
@35
ﬁsz

ﬁsa
@29
@2&
ﬁsa
ﬂl’ﬂ
ﬁﬁ'

48 56

43 53
50 &7
sl 71
27 29
45 47
36 42
64 79

26 69
17 B
14 9
62 68

— —

66 B2

@51
o

ﬁﬂ
@55
@5?
@5?
@55

@au
ﬁﬁ?
ﬁ’ 71
ﬁ 73
@?2
55
ﬁ 77

54:'.i

?5
'@ 85

76

71
63

69
67

&0
B3

0

80 —
92 —

53 62
78 92

| WANT TO (Do Everything
for You)

DAWN OF CORRECTION

HUNCRY FOR LOVE
Son Mame Selden Strings, Ris-Tie 104

WHAT COLOR (Is a Man). . ..
Bebly Vietea, kpic P804

AINT IT TRUE

8
7

HHI.TM:HH BY THE NUMBER B8
Jbauy Tilletsom,

moM 12276
EVERYONE'S CONE TO THE

CARA-LIN
IT AIN'T ME BABE

ACT NATURALLY .
Beaties, Capitel 3494

SAY SUMETHING FUNNY .
Doki, United
RESCUE ME

UNIVERSAL SOLDIER .
Glem Compbell, Caphtel 5304

STEPPIN' OUT
Pavl Revers & the Rabders, Colwmbie 43373

UNIVERSAL SOLDIER ....
Dusevan, Micksry 1338

ARE YOU A BOY OR ARE
YOU A CIRL

| LIVE FOR THE SUN
Buoarwym, Twer

I MISS ‘I"'GLI SO
Anthoay & the lmperials, DCP Y149

AIN'T THAT FEEULIAR
RUN, BABY RUH

LET'S HANG ON
4 Seasom,

TAKE ME IN YOUR ARMS. . ..
Kim Weston, Sordy 7046

WHERE HAVE ALL THE
FLOWERS CONE
Johmny

THERE BUT FOR FORTUNE. ..
Joam Nasz, Vanguard 35031

IF YOU'VE GOT A HEART..

Bokby Geldsbors, United Artists 908
ROUND EVERY CORNER......
Petels Clark, Warmer Bres. 5481

30 21 22 AGENT 00-50UL

Edwrin Sherr, Riz-Tie 100
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Runly lﬂh ut-h L'll'r
Run, Baby Rum
Say :hhln'ﬂi“ Fenny (Bermross, BMLI)
Slnnar Man bgan Ll
" (5a hl-ll. h

(Five-Wast-Cotlllien, B
nﬂhﬂnllirrhmlu-mn:llim

Yestorday

Tow Wers ;-l":“'l Mind ]fml'-ul AICAF)
Tou'rs Fhe One

'I'-"‘!Ilj‘l'l i ]

@ 47 47 52 THE 3rd MAN THEME. .
I-ilhnﬂlh'l'l-nlr-.lllm

@ 76 84 — A urrnu: OF LONELINESS . .
lackls DeShonnen, Imparial HI:II
78 93 — SECRETLY

& B8 — — CHAPEL IN THE MOONLIGHT .
. Bachelers, Lumden 793

87 — —
o RING DANG DOO...........

ﬁ 89 — — DON'T TALK TD STRAHEEHS.
Beps Brommohi, Latwas

ﬁ 95 — — MY GIRL HAS ::.nns
@ 74 79 82 LITTLE MISS .un

@ 63 65 75 THESE HANDS (Small But Mighty)
Bobby Blend, Buks

@ 80 81 B1 THE WORLD THROUGH A

@ B2 86 88 FUNNY LITTLE BUTTERFLIES.
Patty Dwks, United Artists #15

94 98 ROAD RUNNER

JUST ONE KISS FROM YOU. .
Impressisn, ABC-Faramesnt 10728

| FOUND A EIRL

YOU'VE COT TO HIDE YOUR
LOVE AWAY

MAKE THE WDRLD Eﬂ' AWﬂ' -

WHERE DO YOU G'ﬂ yans

LOOKING WITH Iﬂ" EYES.. ..
Dlenas Warwleh, Beapter 12111

REMEMBER WHEH LI
HE TﬂUCH!ﬂ H[

RUSTY BELLS

CLEO’S BACK

Jr, Walker and tha All Sters, Seul 35012

JUST 'I’ETEIDA"I"

MAY THE BIRD OF PARADISE
FLY UP YOUR MNOSE...--
“Litthe" Jimmy Dlchems, Colwmbia

ROSES AND RAINBOWS
Dasay Mwitea, HEE 447

TOSSING AND TI.II.HIH’E
I'M 50 THA.HI'I:FUL

The lhatten, Medors 1011

AUTUMN LEAVES—1965 ....
FORCIVE ME
EARLY MORNING RAIN

Feter, Paul & Mary, Wamer Bres. 5459

— SINNER MAN
— — 50 LONG IllE

— — RIGHT NOW AHIJ' NOT LATER
Shamgri-Las, Rad Bird 834

— — MAKE IT EASY ON TﬂHIS[LF

Walker Brothan,

BUBBLING UNDER THE HOT 100

100 | STILL LOYE TOU

100. THE ORGAN GRINDIR'S SWING
Tod, LET ME BE

105. LIT'S MOVE 4 GROOVE (Vegether)
104, HERE COMES THE TEARS

107, B SILENTIO

14,
ns.
T,
17, CINCINMATI KiD

19, OM A CLEAR DAY YOU CAN SEE FOREVER . Rul
120. | BELIEVE I'LL LOVE ON

TREE. OMLY A FOODL DEEAXS IIII‘--H'IHHI'I' . Arthur
3 cssa s Wuler
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Just Out Of Reach b/w Remember You

(Sound Track—Otto Preminger film —"Bunny Lake Is Missing")
#9797 — PARROT

Mystic Eyes

#9796 — PARROT

Try To Understand

#9791 —PARROT

Whatcha Gonna Do About It

#9794 — PRESS

Dream Boy (Count Your Dreams)

#2212—PALOMAR

Tore Up Over You

#45015—PARROT

#16002 —MARLIN

Willie The Prince

#1904 —WATCH
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news reports

By CHRIS HUTCHINS

LONDON—Incredible is the
only word to describe the suc-
cess of EMI's new album series,
“Music for Pleasure,” which the
disk firm is running jointly with
the Paul Hamlyn book publish-
ing company. Advance orders
for the LP's reached 500,000
by the official release date of
the first batch of 78 albums (1).

The “Music for Pleasure” rec-
ords retail at $1.80—about a
third of the normal British LP
price and though the product
is not new, the quality is as
good as on EMI's regular lines
and none of the releases can be
described as outdated.

Already 11 new albums are
scheduled for release in the
series in November, and Jan-
vary’s batch is being worked
on. There will be one special
release in December—Walt Dis-
ney’'s own version of the “Mary
Poppins™ score.

Export Plans

Already there is talk in the
EMI board room of plans to

SIR JOSEPH LOCKWOOD, chair-
man of EMI, Ltd., and & director
of music for Pleasure, Ltd.

export the product. EMI is in
a position to press it in many
overseas territories and the suc-
cess in Britain has shown that

HAMBURG HUCKSTER

Beat Rhythms Aid Sale
Of Garb for Beat Fans

HAMBURG—Manfred Weiss,
leder, Hamburg's Star Club im-
presario, is developing a “total
merchandising” concept for the
beat rhythms played at his
former movie house,

Weissleder is bringing out a
complete line of haberdashery
and fashions based on the beat
music played at his club. Ad-
ditionally, there are plans for
beat food products—soft drinks,
candy, and convenience snacks
—and for certain beat appli-
ances such as transistor radios
and cordless shavers, tooth-
brushes, and hair dryers.

Weissleder maintains that the
beat rhythm is a tremendous
potential force in modern sales
promotion.

His own success speaks for
itself. He was the first to book
the Beatles for a foreign en-
gagement—at a time when they
were still unknown in England.
He has built a thriving disk
business recording the bands—
all top beat aggregations —

which play at the Star Club,

He has a well-balanced proj-
ect to operate a “Star Club”
pirate radio in the North Sea
just off the Elbe River broad-
casting music from his Star
Club.

Beat Costumes

And now there is Weiss-
leder’s booming beat garb busi-
ness. There are beat boots, beat
pants, beat jackets and even
sweatshirts lettered with “Center
of Beat—Star Club, Hamburg.”
Weissleder's slogan is, “Nothing
beats the beat.”

Thus, Weissleder, 35, has
parlayed the beat bands at his
Star Club into phonograph rec-
ords, a newspaper, and now
“beat clothing™ to go with the
music. Weissleder sees beat
music as a way of life, hence
his dedication to “total merchan-
dising" of the beat product.

In the heart of Hamburg's
St. Pauli district, Woeissleder's
Star Club enjoys enormous pat-

(Continued on page 29)
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LUXEMBOURG SURGES IN
POWER AND RECEPTION

LONDON—Radio Luxembourg has begun transmission on a new
$1 million transmitter which, the station claims, is one of the mosi
powerful in Europe and will improve reception in all parts of Britain
as soon as reception tests on the islands have been completed.

Luxembourg has announced the results of a survey conducted
by Social Surveys Gallup Poll, Ltd., which reveals a total weekly
audience for the station nearly three times as great as the combined
audiences of pirate stations (stations operating from ships at sea)

London and Caroline.

The poll states that Luxembourg's audience in Great Britain
and Ireland exceeds 37 million compared to a combined audience of
a little more than 13 million. claimed by London. and Caroline after

thmr recent survey.

Also, says the survey, several of Luxembourg’s top shows have
been attracting late night listening figures in excess of two million
compared to the figure of 500,000 the BBC says it is catching

after midnight.

Luxembourg managing director Geoffrey Everitt said "Our
revenue has rocketed in the year since the pirates came into business,
Out advertising earnings this year are estimated at $1,800,000,
which represents d@n increase of nearly 30 per cent over the 2
months prior to the advent of pirate broadcasting.

0O TR TR SRR BB O
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chairman of

PAUL HAMLYN,
Music for Pleasure, Ltd.

such broad planning would al-
most certainly pay off in a big
way.

As director Geoffrey Bridge
said at a large reception In
London (30) to launch the
series: “When we began to talk
about the project near the be-
ginning of the year we did not
have the vaguest idea what sort
of sales—if any—to expect. The
500,000 advance order is be-
}*und our wildest dreams.

In charge of the venture,
former RCA label chief in Brit-
ain Mike Hawgood, is keeping
a large staff working around the
clock mostly on supplying
dealers', book sellers' and store
chains’ demands. Little of the

(Continued on page 29)

U. . Jazzmen
To Stomp a
Prague Fest

PRAGUE — American jazz-
ologists will share the spotlight
with representatives of 11 Euro-
pean countries at the second
Prague Jazz Festival at the
Karlin Musical Theater at the
Lucerna Hall here Oct. 13-17
in a program of nine concerts.

Modern Jazz Quartet, Ted
Curson and Arnette Coleman
will be American participants in
a program which will include
France's Swingle Singers, Swil-
zerland’s Flavio Ambrosetti Sax
Quintet, West Germany's Kurt
Edelhagen Orchestra, Russia's
Neva City Stompers and Modern
Jazz Combo and Gustav Brom's
Czech Orchestra, Other countries
on the program are Rumania,
Eastern Germany, Netherlands,
Poland, Belgium, Hungary and
Y ugoslavia.

Polish and Czech ballets will
be featured in the Oct. 15
program at the Karlin Theater
for which the theme is jazz
ballet. In addition, there will be
an afternoon and an evening
program each of the three
middle days at the Hall; open-
ing and closing day will see
only an evening program. The
over-all title of the event, known
as “Prague "65," is “Jazz in Its
Scenic Forms—Ballet Tenden-
cies Toward Jazz Scoring." One
of the pieces to be featured
will be “The Black Saint and
the Sinner Lady"” by Charlie
Mingus, American bassist and
composer.

WWW americanradiohistory: com

CAPITALS

OF

BARCELONA

A couple of unknown Greek
young artists, Zoi Kuwrubli and
Niki Camba, won the Mediterra-
nean festival, topping the first time
in seven years, the two famous
Italian artists Pino Donaggio and
Tonny Dallara who sung “Si Chi-
amma Maria” (His name is Ma-
ria), written by Donaggio. The
festival ended almost at 3 a.m.
The only song which received no
votes was the “yehyeh,” “La
Verdad,” by Duo Dinamico.

Leon Cabat, head of France's
Vogue, and secretary of the same
company, Panl Claosde, have
signed a new long-term contract
with Spain’s Hispavox. . . . “La
Yenka" (letkiss or letkajenka)
was the big hit of 1965 with
Johony and Charley from Hol-
land—but the couple lived in
Spain. Charley died after an auto
accident, Johnny will get the gold
record. His Yenka has been
launched by Pye in England,

CGD in [Italy and Vogue in
France. RAUL MATAS
BRUSSELS

Primavera reports: Recent re-
leases in the Polygram single field
mnclude “Cry to Me"/“Get a
Eur.z" by The am:l
“In lhc Middle of Nowhere' J"
“Baby Dont You Know"
Dusty Springfield. . . . Music pu‘b-
lishers Primavera’s nﬂwm acqgui-
sition: the Belgian singer-composer
Freddy Zegers is one of the great-

Belgium’s New Label
RANCH RECORDS

JEAN-MARC BERTRAND
“LES ENCHAIMES"

and

BENOIT PHILIPPE
“LISETTE"

RANCH RECORDS
90, rue Gallait
Brussels

est “espoirs” in Belgium. German
TV did a program in “Cantiléne,”
club in Brussels owned by Zegers.
He was also contacted by the
Dutch TV to make a 30-minute
program. . . Just released in
Belgium: German author-com-

poser-pianist Horst Jankowski's
newest single "Simpr.] Gimpel"/
“Charming Vienne." . . . The new
group, the Flying Cnnlnn, with
“Chip Chip" and "Bei Mir Bist
Du Schoen” has been welcomed
by the radio people. . . . Johnmy
Lion’s “Sphiteje” is still in the top
10 and in a few days the French
version will be launched here. The
disk was made by Jean-Philippe
Gerard and is coupled with “Long-
temps Vingt Ans,” song writlen
h}r Roger Morres and Paul Louka.

Grmnnphﬂn: reporis: a big
EI.II'.:I.'.ESE are “economic” LP’s
($3 each) of Frank Sinatra and
Dean Martin. JAN TORFS

of Greek ancestry, has recorded
two Greek pop hits for Philips—
“Wenn die Bouzoukis singen” and
“Sirtaki-Time." The tunes are de-
signed to catch the Sirtaki surge
fueled by the film “Zorba." Ger-
man dancing teachers have named
the Sirtaki as this country's No. |
high-fashion dance step for au-
tumn. . . . Belina, the folk singing
star known as “Madame Chan-
son,” 15 touring Europe nmgmg
love songs. Words and music are

We've got ; S:m.q; in the
German Top 50 Mow.

How ‘bout YOUR Sang?

ABERBALH ZHr_'lll:'lL‘lmgl GmbH,
2 Hamburg 34, Warburgstr 22

by Thailand’'s King Bhumiphol
for Queen Sirikit. . . Heldi
Bruehl, who has had the starring
role in the German version of
“Annie, Get Your Gun!" will ap-
pear on the “Ed Sullivan Show"
MNov. 7 in connection with her
U. S, tour. . . . Metronome's sing-
ing star Siw Malmkvist has been
given the title role in Swedish
director Lars Magnus Lindgren's
new film “Dear John." Siw landed
the role the easy way: she met
Lindgren at Hamburg, where they
appeared together in a German
TV program, and Lindgren of-
fered her the role on the spol. . . .
U. S. film star Lex Barker, best
known to American movie fans
for his Tarzan films, has become
Germany's top Western star in the
Karl May stories as Old Shatter-
hand. Montana label is now bring-

(Continued on page 28)
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LUCECITA AND JULIO ANGEL, who record for Rico-Yox Records, are

pretty pleased with their latest albums.

In the background is the

broadcasting tower of WKAQ-FM, Puerto Rico, which airs a daily

noontime program—'"Canta La Juventud"
the artists. Their manager, Alfred D. Herger,

(Youth Sings)—starring
is at left. Billboard

correspondent Tony Contreas is at right.

October 16, 1965, BILLBOARD



www.americanradiohistory.com

y . N 28 B B Bl |
| | ! - R |
b _ 1"’; - L] -l.i] T RSO

| . I Y I B U A e |

THE BEST SELLING CHRISTMAS ALBUM EVER

11,267,341 SOLD TO DATE

. ORIGINAL VERSION - r h%’
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e alhe |ttle *
. . ' 1 3 .%_‘_ ":,.:‘. ¥ a
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TFM 3100 (mono)
oo TFS 4100 (stereo)

also available “'Little Drummer Boy'’ single ... Fox 429

OTHER MUST ALBUMS FOR CHRISTMAS...

20th CENTURY FOX RECORDS - 444 W. 56th ST., N.Y.C.

www americanradiohistorv com
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INTERNATIONAL NEWS REPORTS

Light Music Forum Fest Feature

By SAM'L STEINMAN

ROME — Launching of first
European Convention of Light
Music will be one of the high-
lights of the second Festival of
the Roses at the Cavalieri
Hilton Auditorium here Oct. 15-
17 with an exceptional cast of
outstanding singers.

The Festival organization,
working with the Cantagiro and
the Festival of the Unknowns,
has arranged a program in
which 40 songs will be pre-
sented by 28 singers. The first
group of 12, all top-selling
artists, will each sing two num-
bers and one of the two will be
chosen for the final evening.
Only eight of the other 16
singers, all newcomers, will be
chosen for the final from the
one song which each will pre-
sent. By assuring the name
singers of a rung in the final
the organizers have obtained
participation by previously re-
luctant singers.

The convention has been
scheduled to coincide with
presence in city of many pub-
lishers and disk firm executives.

Directors Mario Minasi, Maria

The Greek Phonograph Record House
(Greece) wishes to get in contact
with big American Labels, as well as
with Foreign Record Firms interested
in the pressing and the release of
their records in Greece, please apply
to:

GREEK PHONOGRAPH
RECORD HOUSE

RCA VICTOR

GEORGIOS ORPHANIDIS
PLATIA COLOCOTRONI 3
ATHENS—GREECE T. T. 125

Luisa Pisan and Angelo Fac-
cena hope to give a serious note
to the Rome event by making
it an annual forum where the
music industry in and. out of
Italy can exchange trade ideas
and work out plans for co-opera-
tion among the various labels.
General theme of the meeting
will be “The Creation in Rome
of a European Song Market.”

Festival of the Roses hit a
high last year when it was
backed by the Rome Provincial
Tourist Board. The winning
song, “1'm Not Worthy of You,”
sung by Gianni Morandi, topped
the best-seller lists for the four

months following the event.
Future programming calls for
European disk and publishing
prizes for top European sales
of Italian songs.

Singers assured of a place in
the final include Orietta Berti,
Phonogram; Ico Cerutti, Clan;
Dino, RCA; Sergio Endrigo,
Cetra; Peppino Gagliardi, Jolly;
Bruno Lauzi, CGD; Le Amiche,
Louiselle, RCA; Jenny
RCA; Bruno Martino,
Ariston; Sonia e Le Sorelle,
Voce del Padrone, and Ed-
oardo Vianello, RCA. The other
16 vocalists represent some
eight different recording houses.

Jolly;

Luna,

‘Shame’ Zooming in France

PARIS—Fantastic. No other
word adequately describes the
success of “Shame and Scandal
in the Family” on the Vogue
label in France. It shot like a
rocket to No. | — despite the
fact that the best selling version
of this song (Shawn Elliott’'s on
Vogue) which depends almost
entirely on the lyrics for its
impact, is in English.

Banned in the U. S. and
Britain, “Shame” is a calypso-
type number.

Now 25-year-old Shawn El-
liott 15 due in France for a
season at the Olympia Theater,
with Richard Anthony and
Sandie Shaw. Before his disk
was released here he was un-
known this side of the Atlantic.

Record companies here have
been rushing out cover ver-
sions. Maurice Teze has put
French lyrics to the Donaldson
tune and, as "“Scandale Dans
La Famille, it has been re-
corded for Pathe-Marconi by
Sacha Distel.

The version by the Surfs on
Festival is selling at the rate of
10,000 a day, and they have
now recorded it in Italian and
Spanish. Philips has released a
version in English by Juan

FRENCH

“LE CIEL LE SOLEIL ET LA MER"

Composed and recorded

Francois DEGUELT

Published by:
Faul BEUSCHER—25 to 29, Blvd Beaumarchais

HIT!

by

PARIS 4° —

LONDON

DENMARK STREET, W.C.2.

FREEHOLD PROPERTY
FOR SALE

showroom /Offices

Lift, Central Heating

Frontage: 21 feet. Depth: BO feet.
Net area: 6,375 sq. ft. approximately.

WITH VACANT POSSESSION

sole Agents: KNIGHT, FRANK & RUTLEY
20 Hanover Square, London, W.1.

Montego and the Kingston Or-
chestra; Barclay has put out
the Bull Jackson disk.

I
|

Wi,

LOUIS BENJAMIN, left, managing
director of Pye Records, Ltd.,

hosted a farewell party for
Chubby Checker in London after

singer's recent month-long tour
of Europe.

TR AT M AT

JAPANESE FIRM
ESTABLISHES
A SUBSIDIARY

TOKYO — Nippon Grammo-
phon Oct. 1 established a sub-
sidiary, Nippon Grammophon
Geino Publishing Co., to under-
take artists management and
music publishing. In line with
the mushrooming of young sing-
ers and the increasing number
of visiting artists -from abroad in
recent days, Japanese disk firms
feel it is important to form one's
own management company (o
handle exclusive singers and in-
strumentahists in the roster. Re-
cording companies enter into the
publishing business to represent
overseas publishers and to pub-

lish newly recorded Japanese
songs.
Nippon Grammophon an-

nounced the dropping of pho-
nograph manufacturing due to
general business recession pre-
vailing in Japan.

LA AT TG BGOSRV AR O

Alexander to Ariola

GUETERSLOH—Peter Alex-
ander, West Germany's pop and
operetta  singing  star, has
switched from Deutsche Gram-
mophon, where he has been
under exclusive contract for 11
years. to Ariola.

Alexander has signed a long-
term contract with Ariola, where
his producer will be Reinhard
Mohns. The switch also involves
motion picture and TV film
production of  Bertelsmann,
owner of Ariola-Eurodisc and

the Bertelsmann - Constantin-
Film GmbH.

wwWw americanradiohistorv com

Disk Firms Laud Role of
TV in Program Themes

FLORENCE — TV networks
throughout the world are find-
ing that phonograph record
companies are co-operating -in
issuing disks of program themes,
and, in some cases, recordings
of complete shows. This was
the consensus of discussions here
among the 40 national networks
represented at the 17th Premio
Italia for Radio and TV here.

Although no official an-
nouncement was made of the
discussions, individual repre-
sentatives of the various coun-
tries indicated that they were
content with the present rela-
tionship between their broad-
casting facilities and the various
commercial labels.

American representatives at
the meetings came from NBC,
CBS, ABC and both National
Educational Television and the
Broadcasting Foundation of
America. Other lands with mul-
tiple representatives were Great
Britain, Spain, Japan, Germany,

Belgium, Czechoslovakia and
Canada. Only important country
not present was U.S.5.R. which
sent observers for the first time.

Premio Italia, which is held
in a different Italian city each
year under European Broad-
casting Union auspices, made
the following awards in music
field: TV—France's “The Prince
and the Pauper,” based on Mark
Twain novel, with original music
by Henry Saguet, $2,300; Radio
—Japan's “"Fetonte,” by Makoto
Moroi on a text by Koichi
Kihara, and West Germany's
“The French Lesson,” $3.400
and $1,750 respectively. CBS
also won a prize of $1,600 in
the documentary field for its
semi-musical production, “Cas-
ala at 88" TV entries in the
musical field came from West

Germany, Austria, Denmark,
Hungary, Italy, Japan, Norway,
MNetherlands and both BBC and
ITA as well as from France.

Quartet Wins Talent Test

BERLIN — A Berlin-born
quartet styling themselves Ed-
gar and the Breathless has been
picked as winner of the Berlin
talent contest—"Stars von Mor-
gen” (Stars of Tomorrow).

The contest was conducted by
Paul Siegel, producer and pub-
lisher and former deejay for
WMCA in New York and
WMIE and WKAT of Miami
Beach. It was sponsored by the
West Berlin newspaper Nacht-
Depesche (Telegraf).

The winning group consists of
Edgar Kramm, Peter Bogatzki,
Hans Hoese and Peter Blaar.
Saba has just released their first
recording, “Wohin Gehst du,
Schoenes Maedchen?' They will
appear on Germany's biggest TV

network show, “Schaufenster
Deutschiand,” in early October,

Siegel said the group has de-
veloped a brand - new style of
singing with a melodic and
softer approach, while still
maintaining the commercial
beat. “They have a literally
‘breathless’ sound,” he said.

The jury consisted of Hans-
Juergen Klich, editor of Nacht-
Despesche; Hans Carste, Radio
Rias, Berlin; Helmut Wahl, mu-
sic editor of Quick; Paul Kuhn,
TV and disk recording star; Arno
Flor, disk arranger; Carl U.
Blecher, lyricist; Guenter Top-
pel, composer, and the Berlin
distribution chiefs for Telefun-
ken, Polydor, Ariola, Deutsche
Vogue and Metronome.

Reeves’ Magic in Norway

OSLO—The recording artist
who outsells every other star
here in Norway is the late Jim
Reeves. Now he has received
posthumously his third gold
disk, this time for his RCA Viec-
tor recording of “Adios Amigo,"”
issued here in 1960.

Previously, Jim Reeves was

Winners of
Teenbeat Poll

AMSTERDAM—Dutch music
monthly Teenbeat held a press
conference at which it an-
nounced the results of its 1965
popularity poll. Chief editor and
Dutch Billboard correspondent
Raymond Dobbe welcomed the
guests and named the winners.
Each was presented with a silver

cup.
Holland results were: female
singers: Trea Dobbs, Willeke

Alberti, Margie Ball; male sing-
ers: Rob de Nijs, Johnny Lion,
Ronnie Tober; singing group:
Cocktail Trio.

Some who won the foreign
artist poll: Sandie Shaw, CIliff
Richard, Everly Brothers, Bea-
tles and Chuck Berry,

Peak Expands

CHRISTCHURCH, New Zea-
land—Both Kent and Modern
Records product will be re-
leased here by Peak Records
Ltd., under a new arrangement
through Paradise Inc., WNor-
walk, Conn. Kent and Modern
are U, S5 West Coast labels.

awarded the Norwegian Gold
Disk for the 50,000 sales of “I
Love You Because™ and "I
Won't Fnrgnt You."

In addition, he was awarded
the only diamond disk given out
here, for the 75,000 sales of “I
Love You Because.” This record
has now been the most success-
ful and most sold platter in the
Norwegian recording history,
nearly 100,000 copies. This is a
iremendous amount considering
the population of 3.5 million
and where the average sales is
between 1,500 and 2,000 for sin-
gles.

In total, Reeves received five
silver disks. In addition to the
records mentioned, he has sold
“He'll Have to Go" and "I Guess
I'm Crazy" for the necessary
25,000 copies.

The Beatles have received
eight silver disks but no golden
disks.
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$100 A CLIP TO
SEE ANDERSON

PARIS—Tickets were cosling
$100 for the farewell concert of
Marian Anderson in Paris.

Special dispensation for the
concert to be held in the historic
Sainte-Chapelle was given by
French Minister of Culture
Andre Malraux,

The concert of spirituals in
this former shrine of the kings

of France was televised live by
the ORTF.

October 16, 1965, BILLBOARD
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Highlights of the Papal Peace Mission To The United Nations

AN HISTORIC OCCASION

POPE PAUL Vi , }i:

VISITS NEW YORK CITY OCTOBER 4.1965 Fa

Includes a four-page brochure of notes
and photographs depicting the Papal visit.

\ Cover Photo: Karsh, Ottawa MGM Recordi ix a division of Metro-Galdwyn-Mayer, Inc. /
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INTERNATIONAL NEWS REPORTS

MUSIC CAPITALS
OF THE WORLD

e Continued from page 24

ing out his first German disk
based on his film role. . . . The
Bellaphon label has released Peer
Musikverlag’s hit “Five Dollars

Because of the tremendous U5,
sales—aver 150,000 already—of

Horst Jankowshki's fTirst LP, his
follow-up LP (just completed in

Germany and air-ruzhed te Mer-
cury Chicagel has our greatest
expectations

PHILIPS RECORDS HAMBURG

and Saturday Night”™ with the
Kentuckys., . . . Bert Kaempfert
has a new hit— “Moon Over
Naples"—and possibly a second
hit on the flip side—"“The Moon
Is Making Eyes.” Kaempfert is
West Germany's biggest export
music success, More Kaempfert
hits—the current one being “Red
Roses for a Blue Lady"—are
being played in the U. S. and other
foreign countries than for all
other German pop composers
combined. . . . Elka Sommer sings
“Ich liebe Dich” for a new Poly-
dor LP. Elke, born in Erlangen,
sings in five languages.

OMER ANDERSON

LONDON

Britain's latest answer to Ed
Sullivan — Jimmy Tarbuck — new
compere of ATV's Sunday night
Palladium show, has been re-
corded by Andrew Oldham for
the producer's new Immediate
label. Tarbuck, age 23, revived
the former Rick Nelson hit “Some
Day You'll Want Me to Want
You" published here by Leeds.
. . . On behalf of Mercury, Irving

Green has acquired American re-
lease of the Walker Brothers’
smash hit "Make It Easy On
Yoursell." Green has been in for
discussions with Philips general
manager Leslie Gould. . . . Inde-
pendent producer Shel Talmy,
who records the Kinks and the
Who, is in New York tying up
details with Mercury on records
he 15 to produce here for the com-
pany. He will also have dis-

PUBLICITY & PROMOTION

VIJTA

OUR NEW OFFICES ARE AT
124 KNIGHTSBRIDGE,
LONDON

cussions with three major film
companies about a musical movie
for which he has bought the rights.
. « . Fred Bienstock, in from the
Aberbach head office in New
York, went with lawyer Michael
Simkins to Rome and Hamburg
to set up publishing deals for
music companies owned by Cliff
Richard and the Shadows in Italy
and Germany. He has also been
negotiating for new writers and
returns to London Dec. 1 to con-

clude several deals. . . . The
London production of “Hello
Dolly!" opens at Drury Lane

Theater Royal on Dec. 2 with
Mary Martin in the lead.

American artists newly fixed
for visits to Britain include Wil-
son Pickett, who arrives on Nov.
17 for three weeks of promotion
and personal appearances follow-
ing his “In the Midnight Hour"
hit; Sir Douglas Quintet is due
Nov, 5 for a similar itinerary, but

the debut of James Brown here
has been put off to December
when Rediffusion will probably
film the star in his own TV spec-
tacular. . . . British artists Amer-
ica-bound include the Moody
Blues booked for an “Ed Sullivan
Show booked by their new man-
ager Brian Epstein on Dec. 19
and the Fortunes (“You've Got
Your Troubles™} who are likely to
tour the U.S. for three weeks from
Mov. 26; both groups join Murray
the K's Christmas Show at the
Brooklyn Fox. . . . Jonathan King
(“*Everyone's Gone to the Moon™)
is making his first album specially
for American release prior o re-
turning to full time studies at
Cambridge University (13). . . .
Sixteen new John Lennon-Paul
McCartney compositions will be
recorded by the Beatles in the mext
three weeks for a new album and
single for world wide release at
the end of November. . . . Anders
Holmstedt, managing director of
EMI's Swedish company and
newly appointed supervisor - of
their interests in Finland, has been
in London inviting a key EMI
man and a representative of the
Ardmore and Beechwood publish-
ing company (which he now runs
in Sweden) to attend his Scandi-
navian repertoire meeting in Co-
penhagen at the end of the month.

CHRIS HUTCHINS

MILAN

Durium’s president Krikor Min-
tangian reports “Il Silenzio”™ has
sold over 500,0{H) copies in Italy
and over 700,000 in Germany.
High sales are also expected in
England, Holland, Austria, Swit-
zerland, Belgium, Auwustralia and
South Africa where "Il Silenzio”
15 climbing fast or has topped the
charts. Mintangian said the tune
15 now released world-wide and
he expects it will pass the 2 mil-
lion total mark. . . . “"Zorba's
Dance” by the Marcello Minerbi
Orchesira is another international
hit from Durium. The side is gel-
ting special interest from the

British market, where it was re-
leased by Pye Records, and is in
the top 10 chart. . . . Bobby Solo
will star in a movie directed by
Marcel Came, "Il Ragazzo di
Piazza di Spagna." . . . Rita
Pavone will be guest star in the
coming JZurich Festival. . . .
Giunseppe Gianninl of CGD Inter-
nazionale and Eddie Barclay of
Barclay Records will simultane-
ously launch new dances for teen-
agers during the winter in Italy
and France. . . . Carosello Rec-
ords just released three tunes from
the children’'s TV show, “Invito
Allo Sport” (Invitation to sports):
“Invito allo sport” by Robertino
and “Daniela batte il crawl” b/w
“Undici vomini ed un pallone”
by Milena.

Gino Paoli and Umberto Bindi
—both singers and composers—
did not renew their contract with
RCA Maliana and signed with
CGD. Paoli and Bindi are inter-
nationally known as composers of
“Senza Fme" and "You're My
World," hits by Dean Martin and
Cilla Black. . . . Rifi Records'
singer Giorgio Gaber will be
emcee of a six-part TV series, "Le
nostre serate” (Our evenings),
starting Oct. 25. Maestro
Claudio Scimone, conductor of
[ Solisti Veneti, has signed a con-
tract with CBS Italiana for a
series of classical music record-
ings. I Solisti Veneti will go on
a three months tour in the States,
in January, February and March
1966.

Greek singer Nana Mouskouri
just recorded “II Tamburino,”
[talian wversion of French hit,
“L'enfant au tambure™; the re-
cording will be released by the
end of the month on Fontana
label. . . . Son of famous French
comic aclor Fernandel, Frank
Fernandel, has recorded "Una
Marionetta™ and “Lasciami™ (Au-
jourd’hui); sides will soon be re-
leased on Philips. . . . King Uni-
versal singer Gloria Christian will
star in all six evenings of the TV
show “Cicerenella,” devoted 1o
Meapolitan life and music. . . .

Aurelio Filerro, also from King
Universal, will fly to New York
Oct. 20, first stop of an extensive
tour of the States and Canada. . ..
Orietta Bertl, winner of A Record
for the Summer, an imporlant
radio contest, with her song “Tu
sei guello,” has decided to par-
ticipate in the Roman Rose Fes-
tival with a new tune, “Voglio
dirti grazie." Philips reports “Tu
sei quello" passed the 200,000
sales mark. . . . After 20 years in
Passaggio degli Osii, Durium is
now moving to new offices in
Via Manzoni 40/42. . . . MRC
Records director Piero Gallotti
reports that for the coming sea-
son the company will concentrate
all promotional efforts on four
singers: Brumo Filippini, Paola
Bertoni, Piero Coftto and newly
signed Luisa Ghini,

GERMANO RUSCITTO

MUNICH

Ralph Maria Siegel wrote the
German lyrics “Allein Mit Dir"
for the U. S. hit “Only With You"
by Roy Orbison and Bill Dees,
published by Acuff-Rose. The
number is sung by Carlos Ofero
on Polydor. . . . The Golden 12
label released another wversion of
the U, 5. standard “San Antonio
Rose,” played by the Gitarros,
Sue Thompson's first German rec-
ord is “Blonder Tiger,” German
version of U, §. hit “Paper Tiger"
by John D. Loudermilk on CBS.
. . . Robert Gilbert and Gerhard
Bronner wrote the German lyrics
for the musical, “How to Suocceed
in Business Without Really Try-
ing.” . . . Ralph Siegel Jr. returned
from his one-vear visit to WNash-
ville. He is working at his father's
office in Munich now.

Former Berlin composer Henri
Rene returned to Germany after
25 years in the States. He will
conduct the Variety Orchestras of
German radio stations. . . . The
musical, “Tovarich.,” by Lee Pock-
riss, will be one of the next high-
lights of the 2nd German TV
Program. Kurt Henkels and his

FREDDIE & THE DREAMERS

A Windmill in Old Amsterdam
1 Don't Know
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g . P
. !
il h“'ﬁﬁ’ét
._h ..'

4 .
.- L I' ._-
[ L1 | '3
h: -
. . -
a1 E

| 25

October 16, 19465, BILLBOARD


www.americanradiohistory.com

INTERNATIONAL NEWS REPORTS

orchestra will play the musie. The
musical will be directed by Wolf-
gang Licbneiner, the actlors will
be Karin Huebener, Karin Jacob-
sen, Mady Rahl, Peter Weck, Ben-
no Sternzenbach, and Karl Liefen.
The arranger is Raimund Rosen-
berger. .
a new Caterina Valenie album,
“When It's MNight Time in the
Cities of the World," featuring
songs on Rome, Paris, Vienna,
New York, San Francisco Mexico
City, Lisbon, Berlin and Barce-
lona. Simgers loured West Ger-
many. . .
Festival 1965 these artists will
guest star: Ormette Coleman, Lio-
nel Hampton, Gerry Mulligan,
Roy Eldridge, Ben Webster, Stuff
Smith, Earl Hines;, Teddy Wilson,
John Lewis, Thelonlous Monk,
Bill Evans, Jaki Byard, Don Byas,
Brew Moore,
Booker Erwin, Sonny Rollins, Lee
Konitz, Art Blakey, and the Mod-
ern Jazz Quartet. The festival's
arranger 15 German jazz authority
Joachim E. Berendt.

. . The Decca label offers

. At the Berlin Jazz

Dexter Gordon,

The fest

from Oct. 29 through 30.

. « . The 2nd International Jazz
Festival at Praha, CSSR, is sched-
uled for Oct. 13
Among the guest stars will be the
Kurt Edelhagen big band from
West  Germany,
Koeroessy from Roumania; Hun-
garian
Polish Andrezej Trzaskowsi quar-
tet: French Don Cherry quintet;
Duke Ellington or the Modemn
Jazz Quartet; Benny Golson; the
Johnny Dankworth big band; the
Dutch Swing College Band, and
the Czech big bands of Gustav
Srom and Karel

through 17.

pianist Ianci

singer Martha Szirmay;

Kraptgariner,
JIMMY JUNGERMANN

OSLO

A herd of silver disks have been
awarded in WNorway during the
last week: To Finn Eriksen for
“Lappland” (Gloryland) on Phil-
ips, to Billy Vaughn for “Sail
Along Silvery Moon” on Dot, to
Millie for "My Boy Lollipop” on
Fontana and to France Gall for
“Poupee de cire poupee de son”

on Philips. This latler record 1s
identical with this vyear's Euro-
vision song Contesl winner. The
Billy Vaughn hit was issued in
Norway in 1958 and topped the
VG charts in Oclober that year,
.« . Three of the Top 10 in MNor-
way this week are instrumentals,
Three are of local origin. . ;
MNorwegian artists queueing up for
the Swedish Folkparks contest.
Among them were Dizzie Tunes,
Karin Krog, Elisabeth Granne-
man, Americans Al Bishop and
Ruth Reese, Torill Ravnaas and
the Vanguards.

Ame Bendiksen had to release
the Billy Vaoghn “Twilight Time"
as a single here on the Dot label
after popular demand. Norway is
the only country in the world
where this record has been issued
as a single. Vaughn visited Norway
for talks with his representative
here, Arne Bendiksen. . . . Al home
Vaughn will record a series of or-
chestral platters for Bendiksen to
use as accompaniment. . . . The
movie “Mary Poppins” was tri-
umphantly received here and now a
series of disk firms are producing
local versions of the best known
SONES. ESPEN ERIKSEN

ROME

Germany appears to be the
newest big market for Italian
disks. RCA's Rita Pavone, Gianni
Morandi and Michele are all wax-
ing in phonetic German for that

market. . . . Domenico Modugno,
currently on TV with his new
musical “Scaramouche”  series,

was recorded by Curcio on three
new disks. . . . Long a hit in
France, it took Dalida two years
o hit the top in her native [taly
with “Zorba's Dance.” . . . Big-
gest group of disks in the Naples
Song runoff comes from King
Universal as distributed by Phono-
gram, no less than six. First re-
ports on sales indicate that three
of the nine top-selling records are
from the unplaced group. Mario
Abbate, Vis Radio, and Sergio
Bruni, Voce del Padrone, seem lo
be early favorites. . . . Miranda

Martino has scored her greatest
hit on the musical stage in “The
Honorable Member.," currently at
the Sistina. It is one of nine mu-
sicals to debut in Italy this season.
Other recording names set include
Arturo Testa, Marisa Del Frate,
Kessler Twins, Gianni Morandi
and Walter Chiara. . . . Gigliola
Cinguetti will make her film debut
opposite France's Jacques Perrin
in a nmew movie about teen-age
love. Meanwhile, Tony Renis is
appearing in “Love in Ischia.” . . .
Rita Pavone, who had Paul Anka
as a puest at her housewarming,
has requested Sophia Lorem and
others to join with her in a TV
appeal to aid Indian war orphans.
. . . John Foster, the singing jour-
nalist who has the touch to stay
at the top with his disks, has come
along with “At the First Quarter
Moon" as his new seasonal entry.
. . . Style has bowed newcomer
Leo Sardo, while Jolly has two,
Los Morencos and Marisa Brando.
The general pace of new recording
artists has simmered down from
that of the last two years. . . .
The Sicilian trio of Pippo-Ro-
mano-Franco has recorded a folk
music tale, “The Story of Rudolph
Valentino,” on a new LP for
RCA. SAM'L STEINMAN

TOKYO

The newly established Royal
Records is set to make the debut
release of 13 stereo singles Dec. 1.
They are all Japanese pop songs.
. . . In ecommemoration of Nippon
Columbia’s 55th anniversary, it
took seven customers chosen by
lotteries to various music festivals
being held in Europe. They de-
parted Tokyo Sept. 29. . . . In
connection with the recent mush-
rooming of non-union member
dealers, National Record Dealers
Union found their number has
reached 1,790 as of Sept. 25. This
is 80 per cent of 2.240 union
members. Further increase can be
foreseen considering booming disk
business. . . . In connection with
the second visit of Pierre Fournier,
French cellist, Nippon Grammo-

EMI Budget Line Scores in U. K.

o Continued from page 24

Hawgood staff's time seems to
be devoted to promotion — or
needed for it.

But perhaps the success goes
more 10 underline the wvast
market in cheap albums which
has developed this year.

Wing Series

Philips, for example, also re-
ports “phenomenal success” for
its even cheaper Wing series
launched in February and now
with a catalog of 70 LP's. These
retail at $1.50 and the classical
content at more than 50 per
cent is somewhat higher than
in “"Music for Pleasure.”

Sales of Ember's initial budget
line “Famous Artists” are in ex-

phon announced the release of
four albums of his latest recording
during December to February 1966,
The artist is scheduled to make a
one-month tour here. . . . The
Kingston Trio arrived Sept. 30 for
a 17-day tour of Japan, Okinawa
and Taiwan. The vocal team gave
three concerts in Tokyo Oct. 3, 4
and 5 before proceeding to local
cities. . . . Andre Kostelanetz con-
ducted a subscription concert of
the Nippon Philharmony Orchestra
with Yoichi Hiroaka, xylophonist
as soloist. They performed Hovan-
ness’ fantasy based on a Japanese
woodblock print Sept. 30. . .

the three-week performance of
“Hello, Dolly!" headed by Mary
Martin closed Sept. 30, concluding
an outstanding run. The 72-mem-
ber company is leaving for Saigon,
Philippines and Korea to entertain
GI's within a few days. . . . Chet

Atkins, the Bowns and other
country singers arrived Oct. 1 to
present their pop and country

festival in key cities, Their first
concert in Tokyo was held Oct. 4.

COMING UP IN NOVEMBER

THEY'LL BE RERE! LIVE! TV! TOURS!

NOW! NEW CHART SINGLES TO WELCOME THEM

”
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cess of 150,000 units since being
launched on Sept. 1 and the
company has announced that a
second release is being pre-
pared for the end of October
in time for pre-Christmas sales.
Bill Sapsford has been ap-
pointed director in charge of
production of the series and he
will be responsible for the choice
of repertoire, David Lewis will
assist Sapsford in all facets.

Ember President Jeff Kruger
has said that quality lines and
budget lines must learn to live
together. The end result would
be a more successful industry
in terms of both sales and
profits: “Record manufacturers
are fighting against the current
trend to reduce the retail price
of records, yet in turn each one
has, in its own way, sét a
pattern in the budget field,”
he added.

Hamburg Huckster

o Continued from page 24

ronage of Germany's most fam-
ous playground. Three bands are
engaged usually for four-week
stints. Each night they play in
shifts. It is hard to distinguish
one from the other. They seem
to look alike and play alike.

Thirty couples may be on
the floor and none doing the
same thing. Couples dance with-
out partners ever looking at each
other—they go different ways
at different speeds.

All of this hypnotic reaction
to the incantations from the
temple of beat is grist for
Weissleder’'s beat enterprises.

HORST JANKOWSKI

Wwww americanradiohistorv com
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ARGENTINA
*Denotes local origin

NECIA SIN TI—Charles
Arnavour (Barclay); *Juoan
Ramon (RCA); Ely Neri
(Fermata); *Clavdia {(Ddeon)
—Fermata

HE COMPRENDIDO QUE
TE AMO—Luigi Tenco
(Fermata); Wilma Goich
(CBS); *Jose Antonio
{Microfon); *Lucico Milena
(Disc Jockey)—Fermata

HELP!—Beatles (Odeon)—
Fermata

EN CASA DE IRENE—
*Mico Fidenco (RCA); Afro
Ventura (Fermata); *Bobby
Cuatro (Music Hall)}—
Fermata

NO QUISIERA QUERERTE
—*Horacio Guarany
(Philips); *Roberto Yanes
(CBS); *Ramona Galarza
(Odeon); *Los Fronterizos
(Philips}—Lagos

LA POLLERA AMARILLA—
Enrique Tullic Leon
(Odeon); Sonia Lopez (CBS)
—Kom

MUNECA DE CERA—
*Juan Ramon (RCA);
France Gall (Philips);
Franck Pourcel (Odeon);
*Leo Dran (CBS); *Las
Ardillas (Odeon)—EKom
Dalida (Barclay); George

LA DANZA DE ZORBA—
Dalida [(Barclay); Geor
Jouvin (Odeon)—Neumann

LA NOCHE—*Juan Ramon
(RCA); Adamo (Odeon)—
Kom

FLORES NEGRAS/VEREDA
TROPICAL—Eydie Gorme/
Trio Los Panchos (CBS)

AUSTRALIA

*Denotes local origin

Lasi
eek Week

W e

10

IL SILENZIO—Nini Rosso
(Durium }—Alberts

WHAT'S NEW PUSSYCAT—
Tom Jones (Decca)
LIKE A ROLLING STONE—
Bob Dylan (CBS)—Allans
HELP!—Beatles (Parlophone)
—Leeds

SHAKIN' ALL OVER—
*Mormie Rowe (Sunshine)—
Alberis

DOWN IN THE BOON
DOCEKS—Billy Joe Royal
(CBS)

1 GOT YOU BABE—Sonny
and Cher (Festival)—Belinda

SAN FRANCISCO BAY
BLUES—Peter, Paul and
Mary (CBS)—Essex

WEDDING RING—"The
Easyvbeats (Parlophone)—
Alberts

A WALK IN THE BLACK
FOREST—Horst Jankowski
(Philips}—Alberts

BRITAIN

{Courtesy New Musical Express, London)

*Denotes local origin

This Lasi
Week Week

1
]

12

13

14

3

Bk

14

18

15

21

TEARS—"Kzn Dodd
(Columbia)—Keith Prowse

MAEE IT EASY ON
YOURSELF—Walker
Brothers (Philips)—Famous
Chappell

IF YOU GOTTA GO, GO
NOW—*Manfred Mann
(HMV)}—Blossom Music

LOOK THROUGH ANY
WINDOW—*Hollics
{Parlophone}—Feldman

SATISFACTION—*Rolling
Stones (Decca)—Mirage
Music

EVE OF DESTRUCTION—
Barry McGuire (RCA)—
Dick James Music

HANG ON SLOOPY—
MeCoys (Immediate)}—
Campbell-Connelly

ALMOST THERE—Andy
Williams (CBS)—Cinephonic

IL SILENZIO—Nini Rosso
(Durium)}—Peter Maurice/
Biem

JUST A LITTLE BIT
BETTER—*Herman's
Hermits (Columbia)—T. M.
Music

I GOT YOU BABE—Sonny
and Cher (Atlantic)}—
Aberbach

LIKE A ROLLING STONE—
Bob Dylan (CBS)—Blossom
Music

WHATCHA GONNA DO
ABOUT IT—*Small Faces
(Decca)—Fanfare Music

A WALK IN THE BLACK
FOREST—Horst Jankowski
(Mercury)}—Flamingo Music
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W

10

16

1z
11
17

BABY DON'T GO—Sonny
and Cher (Reprise}—
Kassner Music

THAT'S THE WAY—
*Honeycombs {Pye}—Lynn
Music

MESSAGE UNDERSTOOD—
*Sandie Shaw (Pye)}—
Glissando Music

UNIVERSAL SOLDIER (EP)
—*Donovan (Pye)—
Southern/Pied Piper Music

LAUGH AT ME—Sonny
(Atlantic)—17 Savile le'

FORBA'S DANCE—Marceilo
Minerhi (Durium)}—Biem

HELP!—*Beatles (Parlophone)
—Northern Songs Lid.

IN THE MIDNIGHT HOUR
—Wilson Pickett (Atlantic)
—West One Music

SHE NEEDS LOVE—*Wayne
Fontana and the
Mindbenders (Fontana)}—
Shapiro-Bernstein

SOME OF YOUR LOVIN'—
*Dusty Springfield (Philips)
—Screen Gems Columbia

RUN TO MY LOVIN' ARMS
—*Billy Fury (Decca)—
Screen Gems Columbida

THAT MEANS A LOT—

P. J. Proby (Liberty)—
MNorthern Songs Lid.

IT'S ALL OVER NOW BABY
BLUE—Joan Bacz (Fontana)
—Blossom Music

TAKE A HEART—"Sormows
(Pyel—Millwick

ITS GOOD NEWS WEEK—
*Hedgchoppers Anonymous
Mecca)—Jonfo Music

PAPA'S GOT A BRAND
NEW BAG—Jomes Brown
{(London)—Lois Music

RIDE AWAY—Roy Orbison
{London}—Acuff-Rose

CANADA

Last
eek Week

2]

& LA =] R

EVE OF DESTRUCTION—
Barry McGuire (RCA
Victor)

YESTERDAY /ACT
NATURALLY —Beatles
(Capitol)

CATCH US IF YOU CAN—
Dave Clark Five (Capitol)

I'M YOURS—Elvis Presley
(RCA Victor)

RIDE AWAY—Roy Orbison
(MGM)

LIEE A ROLLING STONE—
Bob Dylan (Columbia)

YOU'VE GOT YOUR
TROUBLES—Fortunes
{(Press)

ONLY SIXTEEN—Terry
Black [Arc)

BABY DON'T GO—Sonny
and Cher (Reprise)

DO YOU BELIEVE IN
MAGIC?—Lovin" Spoonful
(Kama-Sutra)

CANADIAN RECORDS

1
2

ONLY SIXTEEN—Terry
Black (Arc)

HEY HO, WHAT YOU DO
TO ME—Chad Allan and
The Expressions (Quality)

MUST 1 TELL YOU—
Liverpool Set (Columbia)

MOVE TO CALTFORNIA—
Staccatos (Capitol)

LOVE'S MADE A FOOL OF
YOU—Esquires (Capitol)

This Last
Week Week

1
i

10

1

2

1
4

HUCKELEBUCK SHOES—
Royal (HMV)»—Etude Music

SATISFACTION—Rolling
stones (Decca)—Mirage

I GOT YOU BABE—Sonny
and CTher (Atlantic)}—
Aberbach

HELP!—Beatles (Parlophione)
—MNornthern Songs Lid.

I NEED YOU—Regal {Decca)

MY OWN PECULIAR WAY
—Dirifters (Pye)}—Acuff-Rose

A WALK IN THE BLACK
FOREST—Horst Jankowski
{Mercury}—Flamingo

LIKE A ROLLING STONE—
Bob Dylan (CBS)—Blossom

ZORBA'S DANCE—Marcello
Minerbi (Durium}—Robbins
Music Ltd.

IL SILENZIO—Nini Rosso
{Durium)}—Peter Maurice

FLEMISH BELGIUM

*Denotes local orighn

Two
This Weeks
Week Ago

4

EARLY BIRD—*Andre
Brasseur and his multisound
organ (Paletie}—World

IL SILENZIO—Nini Rosso
(Vogue)}—Bens

L= B i b

This

Week Week
1

10

This

1
2

3
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Week Week
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ALTNE—Christophe (A 7}

THIS STRANGE EFFECT—
Dave Berry (Decca)—Alona

HELP!—Beatles (Parlophone)
—Ag, Mus. Iniern.

SATISFACTION—Rolling
Stones (Decca)—Essex

MES MAINS SUR TES
HAMCHES—"*Adamo
HMVi—Ardmore and
Beechwood

WOOLY BULLY—Sam the
Sham (MGM)—Belindamusic

CAPRI C'EST FIMI—Herve
¥ilard (Mercury)—Peter
Plum

YOU'VE GOT YOUR
TROUBLES—Foriunes
(Decca)

FRANCE

Last

2

A e

10

MES MAINS SUR TES
HANCHES—Adamo (Voix
de son Maitre}—FPathe

CAPRI C'EST FINI—Herve
Vilard (Mercury)}—Barclay

ALINE—Christophe (A. Z.)
—Jacques Plante

HELP!—Beatles (Odeon)—
Northern Music

SHAME AND SCANDAL IN
THE FAMILY—Sham
Elliot (Roulette}—Beuscher

SATISFACTION —Rolling
Stones (Decca)

I GOT YOU BABE—Sonny
and Cher (Atco)—Pigalle

SCANDALE DANS LA
FAMILLE—Sacha Distel
(Voix de son Maitre}—
Figalle

LE CIEL LE SOLEIL ET LA
MER—Francois Deguelt
(Columbia)—Beuscher

WOOLY BULLY—Sam the
Sham and the Pharachs
(MGM)—Pigalle

WEST GERMANY

Last
Week Week

z
1

3

10

SATISFACTIOMN—Rolling
Stones (Decca)—Aberbach

HELP!—Becatles (Odeon)—
Budde

WOOLY BULLY—Sam the
Sham and the Pharaohs

(MGM)—Aberbach

ME. TAMBOURINE MAN—
The Byrds (CBS)—Budde

DU BIST NICHT ALLEIMN—
Roy Black (Polydor)—Seith

ZORBA LE GREC—
Soundtrack (20th Fox-
International}—Gerig

5000 MEILEN VON ZU
HAUS—Freddy (Polydor)—
Ebony-Schaeffers

FRAEULEIN WUNDERBAR
—Peter Alexander
(Polydor)—Melodie der
Welt

NATHALIE—Gilbert Becaud
(Electrola)}—Busse

IL SILENZIO—Nini Rosso
(Hansa)—Intro

ITALY

*Denoies local origin

Last

= T C R M %

|| o W LA =l

51 FA SERA—*Gianni
Morandi (RCA)

IL MONDO—*Jimmy Fontana
(RCA)

DANZA DI ZORBA—Mikis
Theodorakis (20th Century)

CIAD CIAO—Peiula Clark
(Vogue)

TI SENTI SOLA STASERA
—*Michele (RCA)

SONO UN SIMPATICO—
*Adriano Celentano (Clan)

I TUOl OCCHI VERDI—
*Franco Tozzi (Fonit)

IL SILENZIO—*Nini Rosso
(Sprint)

LA NOTTE—Adamo (Pathe)

LA CASA DEL SOLE—
*Marcellos Ferial {Durium)

JAPAN

*Denoctes Tocal origin

This Last
Week Week

AISHITE AISHITE
AISHICHATTANOYO—
*Mahina Stars and Tashiro
Miyoko (Vicwor)—TASRAC

CARAVAN—Ventures
(Liberty)

ONNA GOKORO NO UTA—
*Bob Sstake (King)—
JASRAC

FUTARI ND SEEAI—
*Ishihara Yujiro (Teichiku)
—JASRAC

CRYING IN A STORM—
*Emy Jackson (Columbia)—
JASRAC

LA PLAYA—Claude Clari
(Odeon); Graeme Bartlett
(Philips}—Toshiba

vvvvw.americanradiohistorv.com

This
Week Week
1 1

NATSU NO HI NO OMOIDE
—*Hino Teruko (Polydor)
—JASRAC

DON'T LET ME BE
MISUNDERSTOOD —
Animals (Odeon)

SLAUGHTER ON 10TH
AVENUE—Ventures
(Liberty}—Chappell
(Folster)

PEARLY SHELLS—RBIilly
Vaughn (Dot)

MALAYSIA

EDenoles local origin

Last

=l =™ & W

SILVER THREADS AND
GOLDEN NEEDLES—
*Crescendoes (Philips)

HELP!—Beatles (Parlophone)

JUST A LITTLE BIT TOD
LATE—Cliff Richard
{(Columbia)

ITS ALL OVER—"MNaomi
And The Boys (Philips)

EASY QUESTION—Elvis
Presley (RCA)

SATISFACTION—ROolling
Stones (Decca)

TELL ME WHAT YOU SEE
—Beatles (Parlophone)
HEART FULL OF S50UL—

Yardbirds (Columbia)

THE NIGHT BEFORE—
Beatles (Parlophone)

I MUST BE SEEING
THING S5—Gens Piney
(CBS)

MEXICO

*Denotes local origin

This Last
Week Week

1
)

WOOLY BULLY—Sam the
Sham and the Pharaochs
(MGM); *The Rocking
Devils (Orfeon}—0Grever

PAYASOS—"Javier Sols
(CBS)—Mundo Musical

SOMBRAS—"*Javier Solis
{CBS)y—3adaic

CAST YOUR FATE TO THE
WIND—Sounds Orchestral
{Pye)—Pending

TRIUNFAMOS—"Los Panchos
(CBS)—Campei

COSECHA DE MUJERES—
*Mike Laure (Musart)—
Brambila

LA MENTIRA—*Pepe Jara
Alpert’s Tijuana Brass
(RCA)—Campei

WHIPFED CREAM—Herh
(Tizoc)—Pending

SIGAMOS PECANDO—*"Los
3 Diamantes (RCA); *Hnos.
Carrion (Orfeon)—Emmi

SATISFACTION (I CAN'T
GET ON)}—The Rolling
Stones (London)—Pending

NEW ZEALAND

This Lasi
Week Week

1
4

el b

12

WHAT'S NEW PUSSYCAT
—Tom Jones

DOWN IN THE
BOONDOCKS—Rilly J.
Royal

HELP!—Beatles

CARA MIA—TJay and the
Americans

HEART FULL OF SOUL—
The Yardbirds

LOOKING THROUGH THE
EYES OF LOVE—Gene
Pitney

CAN'T GET NO
SATISFACTION—Rolling
Stones

TOSSING AND TURNING—
The Ivy League

ALL T REALLY WANT TO
DM3—The Byrds

WE'VE GOT TO GET OoUT
OF THIS PLACE—The
Animals

NORWAY

*Denotes local orign

This Last
Week Week

1

2

SATISFACTION—Rolling
Stones (Decca)

HELP!—Beatles (Parlophone)
—Edition Lyche

LAPPLAND (Gloryland)—
*Finn Eriksen (Philips}—
Edition Liberty

ZORBA'S DANCE—
Soundirack, Mikis
Theodorakis ork. [20th
Century Fox}—Ame
Bendiksan

IL SILENZIO—Mini Rosso
(Sonet)

I GOT YOU BABE—Sonny
and Cher (Atlantic)=—
Belinda

THE BIRDS AND THE
BEES—Alma Cogan
(Columbia)—Cark M.
Iversen

BLUE BLUE DA"I'-—Epumlﬂ.l

(Karusell—Acufl
Scandia

9

e ————

1

10

1

T ST I T

— e e — e ———————— = m— = e -

L - T R -

' This
w

!
a
E

=1 @ W

L -]

|
|
!
2

=3 & L & LJ

WO o

10

10

Thils
Week

— NA REISER JEG HIJEM
{Detroit Ciy)—*Jan Hortun
(Troll}—Belinda

10 NA OG FOR ALLTID—
*Kirsti Sparboe (Triola)—
Stockholms Musikproduktion

[ ]

10

—_—

1
3
5

;

Mi—Julie Andrews
and the Children (RCA)—
Filipinas Record Corp.

PRELUDE AND THE
SOUND OF MUSIC—
Juliz Andrews (RCA)}—
Filipinas Record Corp.

SUCH AN EASY QUESTION
—FEivis Presley (RCA)}—
Filipinas Record Corp.

HELP ME, RHONDA—The
Beach Boys (Capitol)}—
Mareco, Ine.

WOOLY BULLY—Sam the
Sham and the Pharacha
(MGM}—Mareco, Inc.

HELLO, DOLLY—Bobby
Inc.; Louis Armstrong
(Kapp)—Mareco, Inc.

1 WILL WAIT FOR YOU—
Steve Lawrence (CBS)—
Mareco, Inc.

WHERE LOVE HAS GONE—
Jack Jones (Kapp)—Mareco,
Inc.

HAWAIIAN WEDDING
SONG—Andy Williams
(CBS)—Mareco, Inc.; Pat
Megeegan (London)—Suaper

Week Week

PAU DE ARARA—"Ary
Toledo (Fermata)

FESTA DO BOLINHA—
*Trio Esperanca (Odeon)

SE PIANGI SE RIDI—
Bobby Solo (Ricordi)

I0 CHE NO VIVO SENZA
TE—Pino Donaggio (Odeon)

A FAMILY'S SCANDAL—
Shawn Ellioit (Chantecler-
Roulsite)

TICKET TO RIDE—Bealles
{(Odeon)

AND ROSES (Das Rosas)—
*Wilson Simonal (Odeon)

WOOLY BULLY—Sam and
the Pharachs (MGM)

ZORBA THE GREEK—Dalida
(RGE), Claus Ogerman

{(RCA)
9 RED ROSES FOR A BLUE

LADY —Teresa Kury
(Polydor); Bert Kaempfert
{Polydor)

SINGAPORE

*Denotes local origin

Last
eck Week

B -

= =] A N

2

L - T - - N - R S ™ R

LS =]

HELP!—Bealles (Parlophone)

IL SILENZID—Nini Rosso
{Durium)

SUNSHINE, LOLLIPOPS
AND RAINBOWS—Leslay
Gore (Mercury)

MRER. TAMBOURINE MAN—
Byrds (CBS)

1 GOT YOU BABE—Sonny
and Cher (Atlantic)

WITH THESE HANDS—Tom
Jones (Decca)

COME ON AND SHOUT—
*Quests (Columbia)

NOTHING BUT
HEARTACHES—Supremes
(Motown)

ZORBA'S DANCE—Marcello
Minerbl (Duriom)

WALE TN THE BLACEK
FOREST—Hormst Jankowiki
{Mercury)

SOUTH AFRICA

This Last
Week Week

SATISFACTION—Rolling
Stomes (Decca)

GOODBYE MY ‘LOVE—
Murray Campbell (RCA)

I'M ALIVE—Hollies
(Parlophone)

TOSSING AND TURNING—
Ivy League (Pye)

PEARLY SHELLS—Pat
Boone (Dot}

CATCH US IF YOU CAN—
Dave Clark Five (Columbia)

YOU'VE GOT YOUR
TROUBLES—Fortunes
{(Decca)

HELP!—Beatles (Parlophone)

MRE. TAMBOURINE MAN—
Byrds (CBS)

GOODBYE MY LOVE—
Virginia Lee (RCA)
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If you play protest music,
give the other side
of the story, too.

Play

Hallelujah

a song for today.

A 1965 version of The Hallelujah Chorus sung by

"T’he Harrv Simeone Chorale.
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‘Ghanks, and Good [uck, “Dealers—

RAY CONNIFF

AND THE SINGERS

Current Smash Single Release

‘Pp;?ff.f oIS :3/3';‘2 Miss oy

M -
CURRENT TOP LP S-——Watch em Climb!

New Release

This Year
3
CL-2406/C5-9206 CL-1892/C5-B692 CL-1390/CS5-B1B5
*
ALL TIME BEST SELLING ALBUMS
RAY CONNIFF RS |

f

CL-2150/C5-8950

- —
RAY CONNIFF
CONCERT IN
RHYTHM

CL-1574/C5-8374 CL-1720/C5-8520 CL-1163/C5-9022

GOLUMBIA/«
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ING TODAY

RETAIL DISK SALES RIT NEW MARK

Old-Line Store Gains
Share of Disk Trade

TYPICAL PHOTO MOCK-UP of

F

store layout provided a prospective dealer by Fred Rice, Capitol's

merchandising aid developer. This is a small store design incorporating rear store open listening booths,

now eliminated.

Browserless Floor-to-Wall

Stocked Store Debut Near

By ELIOT TIEGEL

After having designed thou-
sands of stores for dealers over
the past 11 years, Capitol's Fred
Rice is working on his latest
innovation: a browserless, floor-
to-wall stocked store. The com-

pleted new design should be
ready about Jan, 1,

For the man who invented the
browser box, the new concept is
a result of trips around the
country which have left the im-
pression that something new and
dynamic in store design is badly
needed.

The browser has become the
catch-all item, Rice said with a
shrug. Dealers don’t know what
their inventory is and their stores
are full of “dog" items which
should be swept clean. Rice esti-
mates that 25 per-cent of a
dealer’s inventory is of a mar-
ginal sales nature. These are
items that are not really moving.

Store of Future

Rice feels his store of the
future, circa 1966, will be a
cross between a good rack opera-
tion and a well-merchandised re-
tail location.

The store will enable tighter
stock inventory and the floor-to-

October 16, 1965, BILLBOARD

ceiling modules will be movable
to either add or subtract stock.
Displays will be utilized in the
front windows and ceiling space
will carry mobiles or messages.
Displays with movable parts will
not be within reach of the cus-
tomer, something which dealers
of today should also be prac-
ticing.

The display bins will be of
either wood or wire, Each slot
will hold about 10 albums with
one divider card per LP. On
the back of this card will be
space for inventory control to
graph the life of the record.

Basic Stock Plan

Under Capitol’s current basic
stock plan, the company and
dealer agree on stocking terms
and- the label's own inventory
clerks visit the stores to main-
tain- an inventory check. After
a predetermined time when an
LP stops selling, it is replaced.

While Rice is paid to dream
of the future, he is still heavily
invelved in today's market, In
the area of sales aids, he says
that Capitol is making more at-
tention grabbing displays for
key items and eliminating the
marginal products.

Store merchandising, which,
in essence is advertising, is dif-

ferent in the record business
than in other areas. “You can't
hype a stiff,” Rice explained.
“An ad won't move a marginal
product, Displays won't create
enthusiasm for a product the
public is not interested in.” Ad-
vertising may spark curiosity for
other products, but with rec-
ords consumer tastes are geared
around an artist's name value
and their proved style.

Action Displays

Rice finds that action displays
work best, even for best-selling
artists. He firmly believes that
full-color single sleeves are an
important merchandising plus.
“People who don't take advan-
tage of displaying full-color
sleeves aren't merchandising sin-
gles properly.”

In making a comparison be-
tween a regular sleeve and a
colored one placed side-by-side
in a bin, the regular sleeve has
no eye appeal. The customer has
to peer intently at the label copv
and often the record isn’t stand-
ing perpendicular. With a color
sleeve, the artist and title are
quickly identified and artwork
can become as sophisticated or
daring as the manufacturer
wishes.

Rice adds two further sales
tins: New releases should be
displayed by themselves, with
small items like singles, needles
and transistor radios up close bv
the checkout counter to elimi-
nate theft.

Wwww americanradiohistorv com

By AARON STERNFIELD

Record retailers had their big-
gest year ever in 1964, with sales
pushing the $420,000,000 mark,
about 4.5 per cent ahead of the
previous year. The figures,
which do not include rack oper-
ations, were compiled by Bill-
board's Record Market Research
Division,

The number of record retail-
ers has remained constant for
the last three years, without
7,500 non-racked operations.

Most significant change in the
retailing pattern has been the
comeback of the traditional re-
tailer, as opposed to outlets
which sell non-music products
and carry records as a depart-
ment.

Last year, 42.7 per cent of
all retailers were primarily rec-
ord stores, as compared with
36.7 the previous year,

Much of this gain was made
at the expense of music stores
which specialize in sheet music.
In 1963 these outlets accounted
for 26.5 per cent of the non-
racked retail record stores. Last
year the figure dropped to 15.9
per cent.

Hi-Fi Stores

The number of high-fidelity
stores selling records increased
—ifrom 4 per cent of the total
to 5.6 per cent, while the num-
ber of department and discount
stores also increased—from 8
per cent to 8.7 per cent.

Fewer appliance stores han-
dled records than before, with
the figure dropping from 13.7
per cent of tﬁe total to 13.8
per cent. And the number of
book, gift and stationery stores
in the record business remained
virtually static at 3.9 per cent.

The dealer who handles rec-
ords alone is a rare species.
Nearly nine out of 10 sell rec-
ord accessories, while 83.8 per
cent sell phonographs, and about
four of five sell blank tape.
Another 62.7 per cent sell
radios and 58.8 per cent sell
tape recorders.

Instruments Gain

But the most spectacular de-
velopment has been in the
musical instrument field. Last
year, 58.8 per cent of all dealers
carried guitars, compared with
a paltry 8.8 per cent the pre-
vious year,

Harmonicas, which weren't
even listed the previous year,
were carried by 44.1 per cent
of all dealers. There is little
question that the use of har-
monicas in records by such pop
artists as Bob Dylan, Barry Mc-
Guire, Donovan and Sonny &
Cher has had a tremendous im-
pact on the harmonica market.

The same thesis holds true,
of course, for guitars, with the
instrument in constant use by
pop acts.

As both instruments can be
played with relatively little ef-
fort, and as both can be sold
for relatively modest prices, their
inclusion in a record store’s in-
ventory is now virtually a must.

Merchandising

Record stores are doing more
and more to merchandise rec-
ords. More than two-thirds of
the stores surveyed give local
charts away, and those who fall

in this category give an average
of 250 charts each week.

They're also paying more at-
tention to direct mail. Last year,
33.8 per cent of the dealers
said they operated their own
record clubs.

Some dealers—8.7 per cent
to be exact—feel that if you
can't beat them, join them.
These are the dealers who are
also rack jobbing.

Record Clubs

If there’s any one issue about
which dealers agree it's record
clubs. Nearly 80 per cent of the
dealers surveyed said that record
clubs do affect retail business,
and of this percentage, 94.3 per
cent say they hurt retail busi-
ness.

How much do dealers feel
they are hurt by the clubs? Some
28.9 per cent say the clubs don't
hurt them as much as they did
five years ago, while 39.4 per
cent feel the impact hasn't
changed much in the last five
years. The other 31.7 per cent
feel the effect of record clubs on
retail business is pretty much
the same as it was five vears
ago.

The club picture isn't all
black though. Slightly more than
a quarter of the dealers say cus-
tomers have actually come into
the store with record club ad-
vertisements in their hands and
used these advertisements to
guide them in their purchases.

Lou

Another sign of aggressive
merchandising is the use of the
loudspeaker to stimulate sales.
Some 43.9 per cent of the deal-
ers use loudspeakers, with half
of this group using the speakers
both inside the store and out.
Some 32.2 per cent of the group
using loudspeakers use them in-
side the store only, while 17.8
per cent use them outside the
store only.

Dealers do discount, but not
to excess. Only 38.7 discount
on singles, with discounters sell-
ing for an average price of 79
cents each. The figure is higher
on albums—353.5 per cent—
with the average discount 19.8
per cent off list.

Considering, however, that
the survey covers many outlets
who specialize in discounting,
the percentages of straight rec-
ord dealers discounting are con-
siderably lower.

Buying Habits

During 1964 a marked
change in the buying habits took
place, with the rack jobber pick-
ing up sales at the expense of
the distributors. In singles, for
example, distributors accounted
for only 39.7 per cent of sales,
compared with 47.4 per cent a
year earlier. However, one-stop
sales of singles jumped from
47.1 per cent to 54.9 per cent.

The same trend is taking
place in albums. In 1963, based
on dollar volume, distributors
did 75.7 per cent of the dealer
business, compared with only
20.1 per cent for one-stops. Last
vear the distributors dropped to
66.7 per cent, while the one-
stop share rose to 27.1 per cent.
During both years, rack jobbers
accounted for the balance of
record sales to retailers, about
5.5 per cent both years.
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Billboard’s Annual:-

SURVEY OF RECORD RETAILERS

1964 Calendar Year

WHERE RECORDS ARE RETAILED NON-RECORD PRODUCTS SOLD BY DEALERS|

(Rack Operations Not Included)

Record ACCESSOMES . ... ......00ieniuinnnrtnnsnnssnas 88.7%
Hm sm e e T e R e R T e e e Wl O TSR e e 42-?% Phnn,ngr.ms ____________ e s A e e e e H.I%
Music Store BRNK TREME - oo s e o6 Do 0 S e 50 e R T 79.9
IR I s o e e S e T e 15.99%, o il %
ROl &0 T B R R R R R R 62.79%,
Hi-Fi StOre . .. ...t 5.6%,
TODE RECOFUBIE . «oooiaivv e e w5 s & o e e e s e 58.89,
rfment Store
(including discount stores) . ... .................... 8.7% Guitars: ... s R s e e 45.6%
Appllance Store . . ...... .. iiieeiiieaiiiiiiieea e e 13.89%, Sheet Music ............. ..o, 45.1%
Books, Cards, Gifts & Stationery .. ...................... 3.99, Harmonieas ...........coiiiiiiianiiiiensaninainenas 44.1%
ORI - oo i 7 3 o R e R AR 9.49%, Pra-Recorded TAPE . .. ........cotcrvasnetsssssassnans 38.7%
TOIOEION BSOS . oiivv i s memamasiom b o e w5+ 35.8%
Musical Instruments . ... ... .......cc0iiiciceecnnnnns 31.99;
Tape Cartridges . .. ... .. ... ... .. @it anannan 25.09%;
PHONOGRAPH SALES BY DEALERS L ————— 2255
Greeting Cards . ....... ......... e AT A T 14.7%
With 83.8 per cent of all dealers stocking phonographs, the record Bimiion: oo s R e P e .14.7%,
buyer is the phonograph buyer in 60.6 per cent of all cases. Record Pianos and OrBans . ... .........iuieninnnnninrinnss 6.4%,
buyers who are not in charge of buying phonographs have some voice Aoofi
in the decision. PPHEIIORE oo e S e R S S R e T 4.99%,

Other (art supplies, crafts, gifts, etc) ...................20.0
79.49, Carry Phonos listed at under $100. { pp g ) %

56.49;, Carry Phonos listed for $101 to $300.
35.89, Carry Phonos listed from $300 to $500.
22.5%, Carry Phonos listed at over $500.

THE HELP SITUATION

About 84 per cent of all dealers have at least one full-time clerk. The

HOW OLD ARE RECORD BUYERS? Chct 116 ar9a H s e T e Wik Sl watinios

which phonograph lines the store will carry. Where the record buyer

AEH Emup 5]1121.;5 LP's is not the sole |IJE|EH' of which phl:ll'l-l:ll lines the store will carry, in 42.4
18 and under . .. ............. PERAE. oo el 6.9%, per cent he at least participates in the decision.
0% 3 T A ol e AT 0%, e e nnns e e 27.0%
2030 ... 19.9% . ... .o 34.6%, FULL-TIME CLERKS
Ower 3L R TR A e N R 31.59%, Oneiscaassarsrimss e 31.4%
TWO - o 37.7%
TN o d aa o i . 9.3%
Fourormore .. .................. 5.5%,
MOST EFFECTIVE SALES STIMULANTS PART-TIME CLERKS
Some 86.1 per cent of the dealers use merchandising or promotional One .........oooviimninn --.30.9%
aids to sell records. Of this group, the following use: 3L, O A PR e (o e X L g Ry 17.29;
SPCIRl BEIOE: o icoi i v i e w ) e e eme s R R 48.59%, TOOIO oovcvcvvn s oae D —— 5.99,
Bnclity Rl s S R S R R T 47.5%, Fouror more ;. ....ccicouiiiaiig 5.49;,
Newspaper Ads . ... ... ... ... inuirirrorsrnnrasssss 56.99,
3 e R e T A e A A S R 17.69;
Window Displays .......... ... 0ueimiineieiiisrnrnns 55.49%
COOPRNEE ooy T S e S R e 5.9%
oten 127% SPECIALIZATION
Consists of: Ads in Pr & FM Guide; Shopping Center tabloid; Statement i
Stuffers; Survey ;Ilﬂw:::?h blank :I'D':f fn::r ngl:hu::h'rbulillﬁm; T:;q:h-un! Soma 193 percent.of the cenlers®spacializa’;in A ‘m musical
yellow pages; School Ads; Record club; Record card discounts; Bonus car ds; category. Of these that specialize, here’s the breakdown:
Membership cards; TV advertising; “"Service™; 70 cents for “Up & Coming
Fast'; Weekly Hit Sheet; Ads in Foreign publications. IR e R e 22194,
Orig. Cast & Soundtrack .............. -14.0%
I S e e e S R .12.89%,
B T e R e e g 11.6%
e e S e e e B el O 10.5%4
WHERE DEALERS BUY RECORDS SRS e 7.0%
Rhythm & Blues .. .................... 7.0%
Source Singles LP's Foreign ....... ... .. .. . . . ¢.ioeiiiiranns 5.89%
T SRR | 1 | T 66.79, COMBEY ..o.ovooovommnvnanmmsrapmsoss 3.5%
OneStops .................. BABOE. . o oL s 27.1%, iﬂﬂ;’: :u '-':“""' -------------------- 32-_52%
Rack Jobbers .............. .. - 6.2% T S e R e %

WHAT DEALERS CONSIDER THEIR MOST PRESSING PROBLEMS

Discount Stores and Chains . ... ... ... ... ... .. @ ¢ cuurieern. 21.5% Exchange or Return Privileges . .. . ... ... ... .. ... . . . ¢ 'ceun.n. 1.59%
Record Clubs .. .. .. . ... ...t 10.8%, Defective or Technically Poor Material ... ...... ............. 1.2%,
Price Cutting . ... ... ... ........... -+ 10.794 Distributors Understocked on Hit Product ... ... ............... 1.29%,
Too Many Releases (Singles & LP's) .. _ ... ...... .. ......oov... 6.89, Excess of Oid Inventory . . ........ .. e e e e e e e 1.19;
Rack Jobbers ... ... .. ... .. . i e 6.5%
LRTEERERONT. oo inon oot st e L e T B A A A A B B T 3.6% Other S Sl ‘ll-tgh BT e SR s R S e 16.6%
5 rice of Singles Toa Hi & = Funds = Keeping up With Trend = Pleasing
Poor Dr.liuu'.ry on nrdml:fmrdm ........................... 3.39;, The Public = Lack of Availability of the Records in the Area = Too Many Lebels
Fﬂ-nr ﬂﬂllh.ﬂm m“n‘ Dlﬂﬂhmr’ .n'd DEIIH‘S e B T R (R T 3.3% Unrealistic Fﬂtil‘lu on LP's = OneStops .'!l“ll'lﬂ Retail + Refusal of Manufacturer &
PR EIRROTTINNIIIIN .. .o ooy i, o aeeaas e o 8 S o0 i 3.19%, Distributor to Pass Along Excise Rebate « Duplication of Inventory (Mono & Stereo)
Slow Delivery On New Product . . . ........................... 2.79%, * Proliferation of Mew Labels = Advance Leakage of Releases by Artists + Slow
LOBE: LOSMIOIS oo i oy s ios warmerst i ato 2.4%, Merchandisa Turnovat o Lack cf Qualifed Personnel & Arfificial Ust Pricss « Poor
Low Profit Margin . . . ... ... .. 1.9 Froduct Promaotion & Exposure = DJ's don’t give enough information about the Records
R s s Tt 9% they play * New Singles Are Released to DI's Before the Distributors have Them
H"ﬂ'l’lgﬂ ..................................... e R liﬂ% Lack of Business. *= Poor Packaging = Taxes
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RECORD RETAILING TODAY

Service, Prestige Enable List Price
Store to Compete With Discounters

By HANK FOX

Most New York record shops
would have a difficult time stay-
ing in business if they were lo-
cated within two blocks of one
of the largest discount houses in
the nation, even if they reduced
their prices. But G. Schirmer,
Inc., charging full list prices on
all recordings is not only man-
aging to survive, it is flourishing.

With its shop just minutes
from E. J. Korvette, the giant
discount department store, the
| 00-year-old store considers the
30 to 55 per cent discount prices
of Korvette no threat whatsoever
to its income. In fact, Schirmer's
manager and buyer, Jack Hig-
gins, says that a good number
of the store’s walk-in customers
were previously discount shop-
pers.

Service and prestige are the

Among the services provided by
Schirmer’s is the listening booth,
a device discarded by too many
record stores.

two major factors in the store's
successful operation. “We are
not a self-service store,” Higgins
said, “The manner in which we
treat our customers makes the
difference. Evervone of our
salesmen is knowledgeable in all
fields of music and we believe in
the old method of personal sales-
manship.”
Busy, Not Crowded

The store, with its carpeted
floors and paneled walls is al-
ways busy, but never crowded,
Its employees take the time to
answer any questions a customer
may have and give advice on
making a selection,

Schirmer’s patrons know that
they can obtain any record they
desire from the store. Its stock
ranges from the Beatles' latest
album to the most obscure re-
cording of a classical artist. The
store sells educational and train-
ing records, one-of-a-kind rec-
ords and out-of-print material.
This extensive stock is not a
bulk stock.

"We prefer to have 10 dif-
ferent hard-to-get albums than
10 copies of the Horowitz (Car-
negie Hall) record,” Higgins
said. “Very popular albums can
be bought at any of the numer-
ous record outlets in the city.”
If a customer asks for any album
that is not in stock, the store
will order it without cost.

Foreign Trade

International music plays a
prominent role in the store's
sales. Higgins points to the large
foreign trade over-the-counter,
especially in the summer. “Visi-
tors to the country are coming
to us because they know they
will be aided in making their
purchases and they will not have
to carry the records around with

A STRONG INTERNATIONAL FLAVOR is shown in the Schirmer window

display.

s
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OAK PANELING creates an atmosphere of class.
October 16, 1965, BILLBOARD

them. The records are sent im-
mediately to their hotel.”

Americans also buy a large
selection of international record-
ings at Schirmer's. This may be
because the store caters to the
type of person who poes to
Europe and South America—the
person who becomes acquainted
with the music of the foreign
land, first hand.

The store also carries and sells
a big spread of religious music,
Schirmer’s, which is also a large
publishing house, sells sheet
music to schools, churches and
choirs throughout the country.

Religious recording sales are
tied in with the sheet music sales.
Budget Lines

The budget lines have also
become one of the shop's most
important products. It carries
all labels with the exception of
the cheaper 99-cent ones. Hig-
gins reports that sales of the
budgets are tremendous.

Schirmer's mailing and deliv-
ery policy is an attractive part
of its services. It will mail rec-
ords anywhere in the world. In
the metropolitan area, a custom-
er can telephone an order in and
receive il via messenger within
the hour. The store welcomes
charge accounts. “About 40
per cent of all our sales are
charged,” Higgins said,

Spring Sale

Each spring, Schirmer's con-
ducts a storewide sale. During
the two weeks, certain items are
cut by as much as 90 per cent,
Higgins is quick to point out
that records are not sold at dis-
count prices. Only select items
are reduced. This includes out-
of-print records, dead stock and
some cream albums to attract
attention. Higgins offered the
“First Family” album for sale
at 99 cents. He sold 400 copies.
However, when he reduced the
price to 19 cents on the last
two days he had relatively few
takers.

Since the store is located in a
very prominent site (49th Street,
just east of the fashionable Fifth
Avenue), an attractive window
display can induce a sizable
amount of impulse buying. Hig-
gins decorates the large windows
with new releases and what he
calls “oddball” albums—intrigu-
ing items that are not available
in other stores.

The recent removal of the ex-
cise tax has presented Schirmer's
with problems that the discount
houses do not encounter. Being
a full-list shop, it must charge
its customers the full catalog
price. It cannot pass along any
savings unless the manufacturer
lowers his list prices.

Excise Tax

Higgins agrees with President
Johnson's complaint that the
consumer is not benefiting from
the dropping of the excise tax.
“Most record companies have re-
duced their wholesale prices, but
large ones such as Mercury and
Vanguard and many smaller out-
fits are not reducing their list
prices. According to our statis-
tics, some 60 per cent of the
manufacturers have not lowered
their catalog prices.

“Many of our customers, both
here and abroad, are confused
about the excise tax. They don't
understand why one album they
purchase is $3.79, while another
remains at $3,98.

“The withdrawal of the tax
does not effect the discount
houses,” he continued, “because
they are already selling below
the new prices. They make their
own prices and they can always
say that the savings is part of
the discount. If we lowered the

www americanradiohistorv com
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STRICT GROUND RULES
CAN STOP PILFERAGE

“No dealer should have trouble with stealing if his store is well
attended,” said Capitol's store-designing Fred Rice. Singles and small
items like tapes and radios should be located in the front of the
store. “When we hear about a pilferage problem, we usually find a
dealer has high racks and is not controlling his traffic,” Rice added.
Dealers should set up their check-out counters so customers are forced
to walk past them. There is a psychological effect to this.

Deterrents like mirrors and having Kids leave books and packages
at the counter will reduce stealing. “Once ground rules are set up,
customers will know and accept them.”

Retailer Ethan Caston, who works for the Music City chain,
said singles pilferage runs around 4'2 per cent on weekends, The
chain doesn't have much of a problem with LP's. “It's not so much
the kid taking one or two records,” he said, “but the person taking
15-20 records. Those that do are either mighty bold or profession-
als.” Caston says each of the five stores in the chain have two-way
mirrors and have accounted for spotting most of the attempts.

O O O O OO0 AT SPRORTETR SR RTRTRIOY

Worldwide Sales Result
From Direct Mail Effort

A constant campaign of direct
mail advertising adds up to
worldwide sales for New York's
G. Schirmer, Inc. With an aver-
age return of 6 per cent, the
store receives as many as 800
orders by mail each month from
all parts of the world.

“We have a considerable num-
ber of regular customers in
South Africa, Japan, Brazil and
France,” said Jack Higgins, the
store’s manager and buyer.
Schirmer's patrons live also in
London, Israel, and the Philip-
pines, among other places.

Since 40 per cent of store’s
business is done on credit, Hig-
gins sends out some advertising
with the monthly statements.
However, whether he sends the
mailer out as an encloser or as
a scparate piece depends upon
the item advertised or the physi-
cal nature of the piece. Small in-
serts may be enclosed with a
bill. The larger size, 8%2 by 11
sheets are always sent separately.

Higgins tries to mail 10-20,-
000 pieces monthly “We don't
throw in fillers,” he said. “Each
has a return order form and a
postage-free envelope enclosed.
This way the reader will not for-
get about the item. The return
envelope makes it easier for him
to act immediately.

“The mailings are much more
effective than newspaper adver-
tising,” he added. "I have never
known any mailing to get no
response at all. We have handled
records that no one else would
touch and we get a good re-
sponse.” The Jan August "Pop
Piano Course” is one such al-
bum. According to Higgins, the
store has sold hundreds,

Generally, the manufacturer
or the distributor of the adver-
tised record makes up the order
form. One feature of the piece
that Higgins always insists upon
is the return coupon with the
store's name and address printed
on, The store, however, pays
for the return postage.

Schirmer’s has its own art de-
partment to design mailers for

price without the manufacturer
doing the same, we would be
giving a discount, So far we arc
only reducing recerd prices from
companies that have officially
announced a reduction in list
price."

Besides selling records and
sheet music, Schirmer's carries
about an $8,000 stock of pre-
recorded tapes and a full line
of musical instruments. Higgins
says the store stocks all the
popular tapes, but sales are not
very strong. He cites the diffi-
culty of mass production as the
reason for their comparatively
high cost,

the smaller manufacturers and
distributors. If the mailer is made
up exclusively for the store, it
will not charge the manufacturer
or distributor. However, if he
plans to use the piece in other
stores, a nominal fee is charged.

“The main thing is to get the
mailer into the home,” Higgins
said. “You must let the custom-
ers know that you have the rec-
ords. The mailer doesn't have to
be elaborate or colorful. Very
often, distributors who cannot
afford the expense of having
mailers printed, will mimeograph
them. As long as they are pre-
sentable and have a return cou-
pon with our name and address
on them, we will use them. They
can be just as effective as any of
our other pieces."”

Direct mail advertising, just
as other forms of advertising,
must be tested from time to
time in order to judge its value,
Most of Higgins' tests are made
on a regional basis. Occasionally,
he will send mailers to homes
near the border of a State. He
then watches for replies from the
neighboring States, Here, he is
looking for word-of-mouth sales
reaction. He tries to discover
changes in taste by sending the
same mailer to widely scattered
regions. Higgins says that he has
had very good results from these
tests,

Zip code
helps
keep
postal
costs

I. Packages are shipped
by moare direct route.

2. They are handled
fewer times.

3. There is less chance
of damage.

ZIP Codes
keep postal costs
down but only if
you use them.

37


www.americanradiohistory.com

RECORD RETAILING TODAY

Educational Emphasis Aids
Sale of Children’'s Records

By HANK FOX

Parents want some education-
al value in the records they buy
for their small children. And
that’s why New York’s F.A.O.
Schwarz—the world's largest toy
store—racks up high children's
record sales in the instructional
and educational fields.

All records the store stocks
relate to some mode of formal
instruction or to a classical
theme appearing in books, ac-
cording to Eon McDermott, the
store’s record buyer. “Of course,
the parents want their children
to be entertained,” McDermott
said. “But they also want them
to gain some kind of educational
experience while being enter-
tained."”

Schwarz carried records for
several years, but only in the
past 18 months have record sales
developed to a great extent. In
March 1964 the store opened a
separate record department. Si-
multaneously, the store began to
stress records in the 800,000
catalogs it sends to its custom-
ers around the world. For the
customers' convenience, the store
provided special listening booths
in the record section.

“New Math” Popular

Many of the instructional re-
cordings are geared to school

LIFE-SIZE FRIENDS: Huckleberry
Hound and Yogi Bear meet ador-
ing fan at Hanna-Barbara Rec-
ords’ first costume promation in
Kalamazoo, Mich. The two "art-
ists" signed autographs for each
LP sold.

courses the child will encounter
in coming vyears. “The New
Math”™ 15 now one of the most
popular items.

Schwarz typifies the sharp up-
swing of language records and
tapes throughout the country.
“Parents are more concerned
about their children's studying
of foreign languages than ever
hefore,” McDermott said. “Our
sales are very strong—especially
in French.”

Music instruction records also
sell well, The “How to . . ." rec-
ords on the “Music Minus One"
label include instruction in the
guitar, drums and harmonica,
The orchestration on the record
is minus the msirument to be
learned. By following the ac-
companying booklet, the student
plays the missing part.

Fairy Tales

As with the musical instruc-
tion records, other educational
albums come with books. Fairy
takes such as Cinderella, the
Hans Christian Andersen tales,
and Mark Twain stories are ex-
amples.

In the entertainment realm,
the story carries records such as
“Peter and the Wolf," “Mother
Goose" and “Madeline” among
ofhers. “Madeline” is one of
Schwarz's best sellers. Carol
Channing narrates Ludwig Bem-
elman’s famous children's classic.
Caedmon Records dominate the

store’s supply, but Disney also is
an important source to the store.

“Game"” records contribute a
considerable part to Schwarz's
total record sales. “Gumdrop
Follies,” on the Playhouse label
(a Los Angeles firm) is a big
item. Its enclosed booklet con-
tains cardboard cutouts of the
characters. “The Glups"—a rec-
ord about a family's journey
from Maine to San Francisco—
features a map of the trip as the
jacket cover.

Sold at List

Schwarz's stock includes some
140 different titles, All records
are sold at list price. “We carry
higher priced merchandise which
we consider to be the best avail-
able in the children’s literature
and instructional categories,”
McDermott said. “We have very
little stock of records under $2."”

Known as “the class store for
toys,” Schwarz's customers in-
clude the Kennedy children,
Washington people, royalty,
movie stars, tourists and the
average parent looking for toys
and records for his child.

The store was founded in
1862, making it the oldest store
in the nation carrying juvenile
merchandise. F.A.O. Schwarz
has 10 branches coast to coast
with stores in Cleveland, Hous-
ton, Los Angeles, Scarsdale, New
York, Palm Beach, Atlanta, Bev-
erly Hills, Boston and Phoenix.

MAY CO. POLICY

You Shouldn’t Advertise
Anything That’s Unknown

The May Co., Los Angeles
department store, is a heavy
newspaper advertiser, basing its
ads upon the pulse of the com-
munity, If it's a hot Beatles LP
which is the talk of teentown or
a production of “Hello, Dolly"”
which is playing at the Music
Center, then these are the prod-
ucts which the 12-store chain ad-
vertises.

The store’s record advertising
is all based on customer interest
and demand and the money
companies have available, ex-
plained Jean Hanson of the rec-
ord department who prepares
the ads with Joe Blaustein, the

Best Selling Kiddie LP’s

A TRAFFIC BUILDER for the children’'s record section at a Sam Goody
retail store in New York is centered around three animals—plastic pels
hanging from the ceiling on strings. The department is thus instantly
recognizable. Besides, one of the best selling all-time records for
children concerns an animal—'Peter and the Wolf." Jack Frankel,
record buyer for the Sam Goody chain, said that another constant seller
for children is the "'Young People's Guide to the Orchestra” featuring

conductor Benjamin Britten.

BUDGET PRICE

1. SONGS FROM MARY POPPINS (As-
sorted  Artists)—Disneyland, DQ 1254
M}

2. CINDERELLA (Soundtrack)—Disneyland,
DQ 1207 (M)

3. MOTHER GOOSE—-MGM, CHS 304 (5],
CH 504 (M.

4 YOGI BEAR AND BOOBDO-Hanna-
Barbera, HBR 2033 (M),

5. MAGILLA GORILLA- Hanna-Barbera, HBR
2024 (M),

6. FLINTSTONES — Hanna-Barbera, HBR
2021 (M)

7. HUCKLEBERRY HOUND—Hanna-Barbera,
HBR 2022 (M)

B

MUSIC FROM MARY POPPINS (Livin
Woices)—Camden, CAS 881 (5, CA

BE1 [M).
9. WIZARD OF OZI—Happy Time, HT 1033

).
10. m!."l' POPPINS - Wyncote, W 9049 (5],
W 2049 (M),
11. SHOW WHITE-MGM, CHS 501 (3), CH

S01 (M),

12. CINDERELLA-MGM, CHS 502 (5), CH
502 (M).

13. WIZARD OF OI-MGM, CHS 510 (S),
CH 502 (M).

14. JACK AND THE BEANSTALK—MGM, CHS
509 (), CH 509 (M),

15. FLIPPER'S NEW ADVENTURES — MGM,
CHS 51& (5), CH 516 (M)

38

REGULAR PRICE

MARY POPPINS [Soundfrack] — Vista,
STER 4024 (5), BV 4026 (M),
CHIPMUNKS SING WITH ILDREN—
Liberty, LST 7388 (), LRP 3254 (M).
SLEEPING BEAUTY STORYTELLER—Dis-
neyland, 5T 39171 (M),

WIZARD OF DI [Soundirack)—MGM, E
996 (M),

CHIPMUNKS SONGBOOK—Liberty, LST
7229 (5], LRP 3229 (M).

SNOW WHITE [Soundirack)—Disneyland,
T 3904 (M),

THE BEST OF SHIRLEY TEMPLE-20th-
Fox, TF5 4172 (5}, TFM 3172 (M},
CHIPMUNKS 5IMG THE BEATLES—Lib-
erfy, LST 7388 (5), LRP 3388 (M).

IH SEARCH OF THE CASTAWAYS—Dis-
neyland, 5T 3914 (M)

10. CINDERELLA—Disneyland, 5T 35908 (M),

11. HEY THERE, IT'S YDGI BEAR—Colpix,
SCP 472 (5), CP 472 (M).

12. DD THE MOUSE (Soupy Sales)—ABC-
m{amunf, ABCS 517 (5, ABC 3517

N S A A T

13, SWORD IN THE STOME-Dizneyland, ST

4901 (M)
14. ALVIN SHOW I:El"l_‘ri'g‘r.nunh]—lihprllf, LST
7209 (5), LRP 3 (M.

15. LET'S ALL SING WITH THE CHIPMUNKS
—Liberty, LST 7159 (S), LRP 3159 (M.

chain's advertising manager.

The morning Los Angeles
Times and afternoon Herald
Examiner are the two principal
placement areas. The record de-
partment tries for four ads per
month including the Times' Sun-
day Calendar section.

“We find that classical prod-
ucts sell better for us than teen-
age items,” Miss Hanson said.
“Sometimes results from an ad
are not immediately felt. News-
paper advertising is only good
for products the public is fa-
miliar with. You cannot adver-
tise anything unknown. That's
been our experience.”

When Jean and Blaustein get
together to work out ads, she
handles the price, he develops
the wording. A May Co. ruling
does not allow the use of label-
provided mats. The chain also
buys time on six radio stations
to supplement the printed word
emphasis.

Very seldom does the record
department take a full page ad.
They're not necessary, Jean says.
A full page in the Calendar is
around $2,500 and there are
not many companies who can
co-op that kind of money.

The May Co. has no trouble,
however, in getting co-op funds,
Jean said, “because we buy
enough merchandise.” Columbia,
Capitol, Angel, RCA, Decca,
Liberty and Dot work with the
store. The company sometimes
ties in a record and equipment
manufacturer in a co-op ad.

Miss Hanson feels that teen-
agers don't read newspaper ads
to learn about new records.
When the store has a hot teen
item, it advertises on top 40
radio.

Ads are prepared three-four
weeks in advance of publication
date. “You have to try to be
timeless and timely at the same
time,” she said with a chuckle.

www americanradiohistorv com

PILFERAGE CHECK—Louis Buckley, owner of a large record retail
operation, has suffered heavy theft and pilferage losses in the past,
has operating rules now to try to prevent them. He keeps a close
check on sales and inventory (above), usually at night after the
store closes.

Nashville Retailer Alert
For Pilferage Problem

By ELTON WHISENHUNT

Buckley's Discount Records
Shop, in downtown Nashville, is
one of the largest retail and mail
order record outlets in the area
and has a pilferage problem, as
probably every retailer has or
has had.

The pilferage dilemma has
two divisions: employees and
customers, The dishonest em-
ployee takes cash and some cus-
tomers take merchandise.

Buckley, a dynamic promoter
who sells a fabulous amount of
records by radio advertising and
poster promotion in stores, mo-
tels and other such locations, re-
calls with pain the World War
Il years when an employee
bilked him of $25,000.

Some years later, another em-
ployee beat him out of $7,000,
Other employees over the years
have made off with lesser
amounts, but he has no way
of knowing exactly how much.

Special Problems

Buckley has three retail oper-
ations and each, depending on
the physical layout of the store,
presents special problems.

His main store at 1707
Church doesn’t have some prob-
lems the other two have, for
example, because it has only one
front door. But the downtown
outlet has much more space and
several doors. And the suburban

store presents a problem be-
cause it is in a large self service
department store with only two
checkout counters as the cus-
tomers leave.

In all three stores, a problem
is the customer who comes in
with a shopping bag., Some slip
albums into the bag. A more
adroit method is for a customer
to buy an album, put it in his
bag, shop around some more
and slip other albums in.

A more blatant, but less com-
mon method, usually confined
to the teen-ager, is to just grab
some albums and run. A boy
got 10 once this way and
dropped three on the sidewalk
in flight, which were recovered.

Switch Tags

The special problems in the
downtown and suburban stores
are more complicated. Here cus-
tomers shop around. Besides the
shopping bag routine, losses at
these stores come from custom-
ers who switch a $1.98 price
tag for one reading $3.98. Or
switch a $4.98 album into a
$1.98 album cover.

The only answer to this type
of problem, Buckley said, are
alert, efficient and aware em-
ployees who try to watch for
such things, especially with cus-
tomers who take overly long.
Sometimes an employee will de-
velop a sixth type sense and can

(Continued on page 47)

YOU'RE BEING WATCHED!—These customers in Buckley's Discount
Record Shop may not know it, but they're being watched. The sentinel
is Mrs. Ira Lee Birchfield, extreme left. When the store fills up, a clerk
is called away from waiting on customers to watch,

October 16, 19465, BILLBOARD
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Music Hall Design Calculated

To Arouse Customer Interest

By ELIOT TIEGEL

The Music Hall is a Los An-
geles record shop utilizing mod-
ern design concepts to arouse
the customer. The store is owned
by Jerry Prager and a silent

artner and is designed by Fred

ice, Capitol Records nation-
al merchandising development
manager.

The location is designed to
offer convenience in observing
product and accessibility in ob-
taining it. New releases are in-
tentionally displayed around two
walls, their jackets creating a
mosaic effect of swirling colors.

Since the store is located in
an area below the Sunset Strip
(on which many night spots are
located), Prager's customers are
interested in show business and
this is reflected in the large
number of play albums sold.

Marquee Listings

A large marquee over the door
attracts drivers on Santa Monica
Boulevard. This marquee lists
new promotions and a special
sales approximately every two
weeks. Both Prager and Rice be-
lieve this is the only retail store
with a marquee in Southern
California, The store’s circular
Iugﬂ, featured on the marquee,
is carried inside and appears on
several of the floor display bins.

Music Hall's windows are in-
ventively arranged to tie-in with
promotions. Prager goes to out-
side sources to obtain legitimate
props for his displays in addi-

F

tion to using select manufacturer
sales aids.

Prager, a former Angel Rec-
ords executive, calls his store
“service onented."” Over 5,000
albums are stocked with prices
usually 20 per cent off.

Singles Bin

One of Rice's design features
is a singles bin for Lﬂ Top 40
records which is regularly up-
dated. Product is inserted full
length, allowing the mult-
colored sleeves to act as adver-
tisements.

The checkout counter is in

the front, with a clear view of
the entire store. A backboard
behind the register allows Prag-
er to promote special items in
the disk, tape and accessory
fields. The singles bins begin by
the counter, which gives Him a
close watch on pilferage activi-
ties.

All the island stocking units
are seen from the counter. They
are 44 inches high with room at
the top for general classifications
with specific divider cards break-
ing down the categories.

(Continued on page 47)

Employee Flexibility Pares
Costs for NY Discounter

New York's Sam Goody's,
one of the largest discount rec-
ord operations in the nation, has
a special method of keeping
down overhead. Employees are
flexible, they're trained to be
able to work in any of the six
major outlets of the chain. This
includes clerks as well as execu-
tives, said Samuel Stolon, gen-
eral manager of all Goody
stores.

The practicality of this is that
when an employee is sick or
on vacation, a co-worker at an-
other branch that's having a
slack business period can move
in to take his place. It also
helps during peak-season holiday

selling periods when some out-
lets are rushed.

Goody's does an estimated
$8 million to $9 million gross
record sales a year. The firm
also has two franchise opera-
tions on Long Island. All records
are sold at a discount, though
the prices may vary from store
to store, according to the com-
petition in the area, said Stolon.

The chain has a loss leader
strictly for teen-agers. Not as a
means of creating sales on other
product as much as creating
future adult record buyers,
Stolon said. Each week, the
stores offer a selection of popu-

(Continued on page 47)

TOP LEFT: Front marquee of Mu-
sic Hall in Los Angeles enables
the owner to regularly spotlight
new sales and promotions and
attracts the mobile audience.

TOP RIGHT: Backboard behind
the register allows for placement
of special items, including tapes
and small accessories. Singles
are placed near the checkout
counter for close scrutiny.

BOTTOM LEFT: Interior view from
the door., with the checkout
counter on the left. New LP re-
leases are shown full face on
both walls with catalog items in
the island bins.

BOTTOM RIGHT: Top 40 bin of-
fers complete display of sleeves
which are used as advertise-
ments. Other singles are carried
below the national best sellers.
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FILLS BINS—Raymond Horton, assistant manager of the Ernest Tubb
Record Shop, has to keep a close watch on bins during the store's
special sales. He keeps them constantly stocked.

Direct Mail Stimulates
Country Record Sales

The Ernest Tubb Record Shop
in Nashville, only a couple of
blocks from the Grand Ole Opry
House does a tremendous sales
volume in country music
albums. It is manned by seven
full-time employes and five part-
time men. Manager is Joe Walk-
er and assistant manager is Ray-
mond Horton.

The shop has a large walk-in
trade but also a big mail-order

ﬂﬂl'ﬁ'

October 16, 1945,

business. It has built up a mail-
ing list of 15,000 names of cus-
tomers who have bought by
mail. These persons get a news
letter every six weeks., The
medium is one of the main ones
for promoting their sales,
Although the record shop en-
joys good business and sells a
large amount of albums, it uses
sales to increase the sales

(Continued on page 42)
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GLENN YARBROUGH

..sensational in his great new album
"IT'S GONNA BE FINE"

LPM/LSP-3472

TV, nightclubs, concert tours, hit records such
as ' Baby the Rain Must Fall,"” have become
sellouts for Glenn's fabulous style. In this new
album, he sets a lively pace by showcasing
his talent with twelve songs, including:
“Ring of Bright Water,” “'Down in the Jungle,”
“Never Let Her Go"' and "'Sometimes.” Stock up

now on this new album that fills the bill
for best-selling entertainment!

t's Gonna Be Fine
GLENN YARBROUGH

u:-”if.

RCA VICTOR
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RECORD RETAILING TODAY

Radio Promotion Boosts Sales of
Country Disks for Nashville Store

By ELTON WHISENHUNT

Several record retailers in the
Mashville area have hit the jack-
pot in selling country music
singles and albums by using
radio promotion and selling by
mail.

Retailers in other areas could
use the same method, on a lesser
scale. It entails sponsoring a
country music radio show of 15
minutes, 30 minutes or an hour,

WINDOW DISPLAY TIE-IN—Har-
vey's Record Department uses
promotion to sell. It's main me-
dium is 15 minutes on '‘Grand
Ole Opry." At the Country Music
Festival each year, the record de-
partment has 17 window dis-
Elays, like this one last year.
ach window is sold for the week
for $100.

with plugs and commercials
throughout the show. Such a
system has proved fabulously
successful here for three major
retail-mail-order houses:

Randy's Record Shop at Gal-
latin, 30 miles from MNashville,
started years ago by Randy
Wood, who later founded Dot
Records; Ernie’'s Record Mart
Inc., operated for vyears by
Ernie Young; and Harvey's
Record Department, operated
jointly by the huge Harvey's
Department Store in downtown
Nashville and Louis Buckley,
owner of Buckley's Discount
Record Shop.

All used the some format: a
radio show on a 50,000-watt
station, Tunes from a country
music album would be played
and the album promoted in a
commercial, with emphasis on
sale by mail. All three have
built up large mail-order busi-
ness with sales all over the U.S,,
Canada and in some foreign
countries.

Perhaps the most notable
example of success in this type
of operation is Harvey’s. De-
spite keen competition in what
would seem a saturated market
by the other two major, estab-
lished mail and retail sellers,
Harvey’s opened its record de-
partment in 1962 and has met
with remarkable success because
of the promotion it is given.

Perhaps the key to it is its
advertising on the “Grand Ole

LI

RADIO PROMOTION—Harvey's Record Department uses the top coun-
try music show in the world for exposure—the '‘Grand Ole Opry."
Jean Shepard, above, was an artist recently used on the "Opry'" to

promote the sale of one of her albums.

NLSHVILLES L;HEEST STORE
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RADIO PROMOTION—Harvey Record Department uses the top coun-
try music show in the world for exposure—the ""Grand Ole Opry.'" Billy
Walker, in white above, was an artist recently used on the “Opry" to
promote the sale of one of his Columbia albums.
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Opry"” for 15 minutes each Sat-
urday night. Harvey's, because it
is in MNashville, has this er-
ful advertising medium other re-
tailers do not have in other
markets, but still retailers else-
where could use the same pro-
motion formula on other sta-
tions.

For this 15 minutes, Harvey's
Record Department gets two
commercials. It sells by mail
a $3.98 album for $2.98. The
air time costs $206. Of that,
50 or 75 per cent is paid by a
major label, Columbia, RCA,
Capitol, Epic, Mercury, Decca,
depending on what album is
being promoted. The other share
is paid by Buckley.

Harvey's has a choice of one
of about a dozen "“Grand Ole
Opry" stars on its 15-minute
segment. It has had various
major performers. In recent
weeks, for example, store had
Hank Snow, the Carter Family,
Roy Acuff, Billy Walker. Here
is a sample commercial, after
a song by Billy Walker:

Announcer: “Just great, Billy!
That was Billy Walker, singing
one of the numbers from his
Columbia album, ‘Cross the
Brazos at Waco,” which also
includes such %HI songs as
‘Matamoros,’ e Blizzard,
‘Amigo's Guitar,' ‘The Lawman,’
‘Blue Moonlight,! and many
more,

“Like to add this great Co-
lumbia album to your own pri-
vate record collection—play it
whenever you wish? Then listen
closely, because you can order
by mail from Harvey's Record
Department and save a dollar.
That's right! This Billy Walker
album which sells in most record
stores for $3.98 is yours for onlv
$2.98 when you order from
Harvey's Record Department,
Nashville, Tenn.

“And there's more! If you
order this album right away,
Harvey's Record Department
will include, absolutely free, a
big Columbia country and
western record catalog that will
save you money on records by
all your favorite stars. Send your
order tonight, friends. Just write
vour name, address and the
name of the album, 'Cross the
Brazos at Waco,' on a post card
or letter and mail it to Harvey's
Record Department, Nashville,
Tenn.

“Your record will be shipped
c.0.d. anywhere in the country
with safe delivery guaranteed, or
you can save the c.o.d. charges
by sending a check or money
order and including 55 cents for
postage, packing and insurance.
But don't delay! Send your
order tonight to Harvey's.
H-A-R-V-E-Y-5. Harvey's Rec-
ord Department, Nashville,
Tenn.”

Because the “Opry"” show is
on WSM radio, a 50,000-watt
station, it is heard in many States
every Saturday night. In addi-
tion, some 400 radio stations in
the U. 8. and Canada carry de-
layed broadcasts of the “Opry”
in segments, usually one hour a
day for five days. This saturation
of the country music audience is
a bargain at $206 for 15 min-
utes. In addition to the mail-
order business, thousands of
“Opry"” fans come to Nashville
each wvear. While here, many
drop into Harvey's to buy al-
hums.

Success of the promotion can
be seen in the sales figures:

1962 $ 79,809.88
1963 172,284.12
1964 192,887.17

Through Julv 31 sales totaled
$102,372.41. Buckley said the

wwWw americanradiohistorv com

GOOFY PROMOTION—When Unimart, the Los Angeles-based discount
chain, opened its 13th outlet recently in Manhattan Beach, Mustang
and Disney Records participated in the event. Photo shows youngsters
reaching for balloons given out by Goofy and Scot Ross, Disney pro-
motion man. The Bobby Fuller Four appeared and autographed their
latest single. Cal Raks, which supplies the chain, co-ordinated the pro-

motion.

Direct Mail Stimulates
Country Record Sales

® Continued from page 40

volume, Of key interest in their

operation is: 1) when to have a

sale and 2) how to conduct it.
Fall Sale Time

The when element is much
simpler and will be taken up
first. Horton said they have
found the best time of year is
the fall.

“In the summer, people are on
vacation,” he said. “Everybody
is outdoors or on the move. Our
mail orders drop. The counter
business picks up some, but gen-
erally in summer not as many
people listen to phonograph
music as in the fall and winter,
when it is cold. Then they stay
inside and play music,”

There are several facets to the
how aspects. First, everybody
likes a bargain, so that is the key
element, Sometimes, if neces-
sary, a customer likes to feel
he is getting something for noth-
ing,

The record company and dis-

Christmas sale season will push
the 1965 figure above that of
1964, probably a great deal more
:l;;r; the 1964 increase over

Mr. Record Promotion
The man most responsible for
the success of this retail record
sales story is Louis Buckley, who
is known in Nashville as Mr.
Record Promotion. He promotes
Harvey's Record Department not
only by radio but by billboards,
posters in stores, on taxis, buses,
in motel lobbies and various
other spots. He believes promo-

tion is the only way to sell.

“You've got to advertise and
promote,” he said. "You can't sit
at home and expect it to come
to you. You've got to get out and
get it done."”

Fred Harvey Ir., president of
Harvey's, is highly pleased
about the powerful record de-
partment in his store; Harvey's
receives a small per cent on each
album sold. Of Buckley, Harvey
said: “T wish we had 50 Mr.
Buckleys.”

Even if other retailers could
not promote as successfully as
Buckley does, they could still use
this successful formula in their
cities and expect a success predi-
cated on the amount of work put
into it.

tributor is important in this, be-
cause a retailer can offer such
sales predicated on the deals he
can get from them. “We are
etting much better co-operation
rom labels and distributors
now,” said Horton, meaning
they are going in more and more
for special sales and promotions.

Here are some the store has
conducted:

They offered two $3.98 al-
bums for $4.98. A part of this
sale was two Hank Williams re-
issue albums, Another combina-
tion was a George Jones and
Buck Owens album, each priced
at $3.98—both for $4.98,

“We had real good sales on
this,” Horton said. “Especially
on the Hank Williams albums.”

Another sale was a Capitol
promotion. They issued a double
album with various artists on it.
Retail price was $3.98. The re-
tailer offered this for $1 when
the customer bought another
Capitol album at the regular
price of $3.98,

Other such packages from
other labels have also been used.
One of the biggest sales the
store ever had was on two
albums on the original Carter
Family, re-issued. The two were
offered for $4.98. Also, a $3.98
George Jones album and a $3.98
Loretta Lynn album were of-
fered at a total of $4.98. If the
customer bought either the Car-
ter Family or the Jones-Lynn
package, they received a George
Jones album free.

“We had the biggest sales
we've ever had on that sale,”
said Horton. “The Carter Family
albums were the top seller, We
sold a total of 1,500 albums in
60 days on this special and
were very pleased with it."

Coupon Gimmick

The store's current sale pro-
motion is this: a customer buys
any two albums, of a specified
selection, for $3.98. With the
sale goes a coupon, on which
the customer writes his name,
address and phone number. The
coupon is dropped in a box for
a chance on a one week expense
paid vacation in Florida for two.
The sale ends Nov. 15,

All in all, the general sale
principle is this: get the co-opera-
ation of a label or distributor on
price and offer the customer a
bargain he feels he can’t turn
down!

October 16, 19465, BILLBOARD
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...priced for turnover!

Here is the perfect answer to the mass market demand Engineered for the audiophile, the solid state system
for a packaged component system . . . Masterwork puts out 24 watts, contains 4 speakers (2-8" — 2-312"),

Model 4595! a deluxe automatic changer with studio size turntable,
Priced right for the customer and with interesting ceramic cartridge, diamond needle, auxiliary inputs

profit margins for YOU, the 4595 is a lustrous walnut and a host of quality “extras™. . $15000*
HARDWOUD 3 piECE S}FSTEFI‘! dESigﬂEd fﬂr Eny dECﬂr “Mfrs. suggestad list price slightly higher in the West

Another powerful product from The POWER HOUSE for '66

MASTERWORK =

Radios * Phonographs * Tape Recorders @"MAETEHWDRH",@ MARCAS REG.
a product of COLUMBIA RECORDS SALES CORP., 51 West 52nd St., N.Y., N.Y. 10019

www americanradiohistorv com
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RECORD RETAILING TODAY

Knowledge of Audience Essential
In Building Up Jazz Patronage

By ELIOT TIEGEL

The best way to present jazz
is to know your audience, build
your catalog around that patron-
age and provide other areas of
related repertoire. The best way
to sell jazz is to co-ordinate
stock, airplay and promotions
so the customer hears the LP,
comes into the store and it's
readily available. This is the
way the Sam’s, a Los Angeles
chain, operates and turns jazz
into a year-round business.

George Hocutt, president of
the five-store chain, is always
looking for cutout catalogs with
which to build promotions, The
jazz lover has an insatiable ap-
petite for music and will pur-
chase an LP by an artist regard-
less of the label. It's the man
or musical style which appeals
to the aficionado and not which
company releases the product,

Hocutt believes that if a jazz
buff hears about a cutout pro-
motion and doesn’t happen to
like any of the merchandise,
he’ll impulse buy some other
available album. That's why the

chain tries to have as much
merchandise on hand as possi-
ble. Hot items are displayed in
special bins. A special display
is kept for the store’s pick album
of the week which is advertised
on KBCA-FM, the store's chief
advertising means,

Sam’s is tied to the station
through an exclusive advertising
contract. On occasion, money is
placed with KNOB-FM, another
leading jazz station, but in the
main, KBCA has the stronger
Negro following which is the
chain’s principal customer.

Co-Op Ads

MNewspaper advertising is not
felt advantageous in reaching
Sam’s customers. The Los An-
geles Times is too prohibitive,
Hocutt notes. Monthly co-op
advertising deals are worked
with 12 manufacturers with the
amount fairly level this vyear.

Store personnel lay out jacket
displays. The exposure each LP
gets depends on the excitement
the product generates. “It's silly
to whip a dead horse,” Hocutt
says. "“Some albums are not
really dead; rather they're over-
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46-23 Crane St.,
L.ILC., NY., 11101

looked. But the nature of the
business doesn't allow you any
lime to keeP promoting a slow
moving item.’

Records are departmentalized
with large divider cards indicat-
ing categories. A customer may
audition a record by bringing
the empty jacket up to the front
counter where the clerk brings
out the record.

For the Compton store which
seems to draw a young audience,
r&b records are displayed more
prominently. At the Adams
Boulevard store where more
hard-core adult buyers congre-
gate, avant-garde LP's move
well. “l wouldn't say all the
people understand it (avant-
garde), but they're interested in
finding out what's going on,”
Hocutt noted. The store stays
away from Dixieland style of
jazz. “To our customers tradi-
tional jazz is Charlie Parker and
Thelonious Monk. It's what
came out of Minton's Playhouse
in Harlem.”

One great advantage the chain
has is knowledgeable sales and
managerial people. This estab-
lishes quick communication be-
tween customer and employee
and makes the customer feel he's
at home when he comes by
any of the locations to discover
what's new and argue about the
merits of one player against
another.

On a smaller level, Ray
Avery's Rare Records in Glen-
dale promotes jazz sales by try-
ing to find items for customers,
many serious collectors, Wall
space is utilized to show off new
releases with older LP's in floor
bins divided alphabetically by
artist, A separate room handles
old 78's.

After a store customer has

Reel Tape Sales Booming
For Capitol: 75% Popular

Capitol Records reel-to-reel
tape business is running ahead
about 200 per cent this year over
last year, reports special prod-
ucts manager Oris Beucler, Tape
sales in August are up two and
one half times over the corre-
sponding period in 1964. This up-
beat tape activity on the manu-
facturer level indicates a grow-
ing awareness of the part of re-
tailers to expose tape,

Capitol's tape activity is 75 per
cent popular, 25 per cent clas-
sical. Distribution has been trip-
pled, Beucler said, through the
company's own sales force, Ray-
gram-Hornstein, national photo-
graphic distributors and Stereo
Tape, national high fidelity dis-
tributor.,

Cover All Retailers

“We pretty much cover all
retailing facets that carry tape,”
the tape man noted. One reason
for Capitol's developing success
in the tape field is its ability to
manufacture reels at 334 ips
with quality comparable to the
standard 72 speed. Each 334
reel carries two albums of music

a suggested $9.98 price.

“Consumer interest in 334 is
growing all the tme,” Beucler
said. Capitol has been selling 334
ips tapes for just over one year.
The company still produces 742~

bought one item, Avery offers
a follow-up sales message to
interest the patron in other
products. Since he has a
person already committed 1o
the subject in the store, the
patron is usually receptive to
suggestions about additional
items. Avery advertises on
KNOB-FM and has a mailing
list which goes world-wide with
collector tidbits.

speed packages only when the
material is not long enough to
fill out a two-reel package. There
15 no duplication on the two
speeds. The majority of the 334
packages are four-track stereos,
but there are packets reprocessed
from mono tapes because of
consumer demand which are
not true separation items,
Backed by Strong Push

Capitol and Angel tapes are
backed by a strong push on
store displays. “Retailers in the
past were selling tapes like books
with only the spine of the pack-
age showing. We have three dis-
plays—one counter and two
floor—which show off tapes ful-
ly," said Beucler. When the dis-
plays are wused, business in-
creases, the executive claims,
The reason is that the package's
full color jacket may be used
as an eye-catching interest-grab-
bing device.

Released Monthly

Capitol and Angel release
tapes on a monthly basis, at-
tempting simultaneously to offer
tapes and LP's at the same time.
The normal release pattern is to
carefully select items the com-
pany thinks will sell to tape con-
noisseurs,

“Classical tape buyers, for ex-
ample,” Beucler offered, “are
died-in-the-wool fans and are al-
ways asking for more product.”

On the retailing end, The May
Co. through its 12 stores, reports
an upsurge in tape activity dur-
ing the past four months. A
spokesman said the market was
steadily building, adding that
classical tapes, like records, ac-
counted for approximately 35-
40 per cent of the chain’s busi-
ness. If more manufacturers built
a tape-phonograph combination,
more tapes could be sold, she
commented,

Lower Prices, Increased Use of
Pop Artists Boost Tape Yolume

By HANK FOX

The breakthrough for pre-
recorded tape will be spear-
headed by lower prices and
increased use of pop artists in
the medium, according to Max
Fine, who heads the 30-store
Gem Electronics chain, with re-
tail electronic equipment outlets
throughout the nation.

Although Gem carried pre-
recorded tape for some four
years, only during the past six
months have sales rapidly in-
creased. Up to 1965 the chain
stocked only the United Stereo
Tape (UST) line, which, until
recently, had an average price
of $7.95. Also, the tapes were
mainly classical and operatic.

“We couldn't get enough
turnover with them because we
had to carry so many different
titles,” Fine said. "A customer
would come in and ask for a
particular artist performing a
specific piece. And he wouldn’t
accept anything else.”

LUST Contribution

UST paved the way for the
upsurge in tape sales with a pop
orientation of its line, technical
advances and lower prices. The
emergence of low-priced pop
music tapes by record com-
panies, and the use of their own
disiribution systems, also helped
boost Gem’s tape sales volume.

The company, a subsidiary of
the Ampex Corporation, came
out with rock 'n’ roll and stand-

wwWw americanradiohistorv com

ard pop tapes plus a language
course series from the Cortina
Institute.

Acting on a hunch that the
language tapes could be big
sellers, Gem began to stress
them in their monthly flyers.

The chain has a mailing list of
250,000,

Language Tapes

Gem’s language tape sales
figures for August totaled
$5,000. Julie Cohen, tape spe-
cialist for UST, says that Gem
sells 50 per cent more language
tapes than any other store in
New York because of its pro-
motion. With school opening,
the chain just invested 51,000
in newspaper advertising of the
language tapes.

Russian s the largest seller
with Spanish and French follow-
ing closely. Presently, there are
six language tapes in the series—
the others being Italian, Greek
and German. UST plans to re-
lease a Spanish to English tape
in October or November. The
speed of the language tapes is
3.75. They retail for $7.98.

UST also widened its cata-
log by adding rock 'n’ roll and
standard pop tapes. The tapes,
al $5.95, feature such top-selling
artists as MGM's Herman's Her-
mits, Warner Bros.' Petula Clark,
and the Rolling Stones (London).
UST manufactures, produces
and distributes tapes for 22 rec-
ord companies.

“When fathers come by the

store to pick up some electronic
equipment, parts or tapes for
themselves, they buy these rock
'n" roll tapes for their chil-
dren,” Fine says. “The tapes
have a different image in the
father's mind than do records
since the father is actively in-
volved with the tape recorder.”
Fine says that sales are best in

the summer and at Christmas.
“Twin Pack™

The introduction of UST's
“Twin Pack" was significant in
boosting Gem’'s tape sales. Sell-
ing for $7.95, the package con-
tains twice as much music as
does the regular pre-recorded
tape. The tape runs at a slower
speed of 3.75 inches per second
instead of the conventional 7.5,

The reduction in speed, cou-
pled with the increased listening
time, puts pre-recorded tape on
a competitive basis with records
for the first time. Not only is
the customer getting twice as
much for the same price, but
he is getting it for the equiva-
lent price of two stereo records.

Sales of the “Twin Packs” are
high in the pop music category,
but not in classical music. The
lowering of the speed causes an
increase in the hum level, which
does not affect the sound of pop
music. However, the noise is
much more audible in a clas-
sical selection because of the
number of quiet passages.
Cohen says he has discovered
that the public has a “definite

(Continued on page 47)
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Lower Prices, Pop Artists Aid Sales

® Continued from page 44

resentment” to the classical
3.75-ips tapes.

Cohen predicts that very
shortly, 60 per cent of all pop
music tapes will be recorded at
3.75. “The public wants longer
tapes,” he said. “We are even
experimenting with a 17%&-ips
tape."
Other companies have also
spurred the market by issuing

Retailer Alert
For Pilferage

e Continued from page 38

spot such potential thefts, after
s0 much experience, by careful
watching and can prevent them.

Generally, to prevent pilfer-
age, Buckley and his staff has
set up these rules, which have
cut it down greatly:

1. "We try to watch anyone
with a bag large enough to put
albums in.”

2. “If the store fills up, we
pull a clerk off of waiting on
customers to stand in the middle
of the store and watch."”

3. “We don't leave singles on

the counter—they can be picked
up and concealed too easily.”

To prevent employee theft,
Buckley has two key rules which,
if closely supervised, will work,

1. An efficient accounting
system with a double check
method on all sales and inven-
tory.

2. A rule that an employee
cannot leave the store at night
with a package unless Buckley
sees the package and approves.

Buckley, who has been in the
retail record sales business since
1939, is really not as hard-
hearted as this article may seem.
He is actually a kind, generous,
warm person who would give a
friend anything he had. And if
anyone asked for an album, “I'd
give it to him,” he said. “T just
don’t like anyone stealing from
me. It makes me mad.”

Music Hall

o Continued from page 40

Budget, classical and slow-
moving items are toward the
rear.

For the past 11 years Rice
has designed thousands of stores
around the country, with no
charge to the dealer. The usual
procedure is for a dealer to
send him a blueprint and he
works out the design using mini-
ature props which are then
photographed with photos and
information mailed back to the
dealer.

N. Y. Discounter

e Continued from page 40

lar best-selling albums at $1.77
each. These specials are usually
in connection with some local
event, such as a Rolling Stones
concert in town, the Bob Dylan
show held recently at Forest
Hills Music Festival, or a Bar-
bra Streisand TV show.

“We believe that if we can
break teen-agers into buying
records in our stores now, when
they grow into good music and
classical music listeners, they'll
bq}é records here too,” Stolon
said.

BUSINESSPAPERS

MEAN BUSINESS

October 16, 1965, BILLBOARD

lower cost tapes, In the last six
months, the new Reprise line
accounted for at least 50 per
cent of Gem's tape sales. The

$3.98 tapes feature artists as
Frank Sinatra, Dean Martin,
Sammy Davis and Nelson Rid-
dle. “After the Sinatra concert
at Forest Hills (Aug. 12), we
were swamped with customers
asking for Sinatra tapes. We
sold every Sinatra tape we had."”

Dot Records and Hamilton
recently jumped on the tape
bandwagon by releasing pop art-
ist tapes at $3.98. Some of Dot’s
artists are Billy Vaughn and
Lawrence Welk. Hamilton has
the Mills Brothers, Steve Allen
and Jimmy Rodgers. “With these

pop tapes, a customer will ac-
cept another title or even an-

other artist,” Fine said. “We
may cut down on our classical

stock, but it is still too early
to tell.”

Fine says that most of Gem's
tape customers own tape record-
ers valued at more than $100.
“Previously, most of our cus-
tomers were hi-fi buffs who
were constantly working on their
equipment. But now we see the
average tape recorder owner
coming in."

Tape sales totaled $100,000
last year. However, Fine fore-
casts a dramatic rise this year
because of the lower cost and
new lines.

whils you Josun &
ol tha fature,

H

NAVY

SELLING LIKE

MUSICOR

Gene Pitney.... .o

from San Aemo to Sydney, and from London to Tokyo
as a magician of song who turns pop tunes

into top hits by the genius of his interpretive singing.
One day in April he turned his talents to a

more exacting task — recording the great “classics”
of popular music, songs that have been performed

by leading singers over the years. For the first time

in the memory of anyone at the sound studio,

after the session was over, the studio crews and

Stood and
L5 Cheered

musicians, to a man, rose and cheered the singer.
You'll feel the same way when you hear this new album “Looking Through The Eyes Of Love."”

A HOT SINGLE!

...AND HERE ARE SOME OTHERS OF GENE PITNEY'S BEST-SELLING ALBUMS

| MUST BE SEEING THINGS"
MM2056/ MS3056

“BIG SIXTEEN"
MM2008/ M33008

www americanradiohistorv com

i rE M e e ———

“GEME PITNEY SINGS
WORLDWIDE WINNERS"
MM2005 /M3530035

“IT HURTS TO BE IN LOVE"
MM2Z019/MS3019
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* STAR performer—LP's on chart 15 weeks or less registering greatest proportionate wpward progress this week.

Title, Artiit, Labal

Benifes, Capliel MAS T38& (M); SMAS T304 (5)

Sonmy & Cher, Ates 177 (M} 5B 17T (5)

THE IN CROWD.
Raminy I.-i:'l'rh.lml.!?ﬂtﬂlrl.ﬂll?m

THE S50UND OF MUSIC
Seumdivack, LA Vieter LOCD 2004 (Mj); L3OO 3005 [§)

HIGHWAY &1 REVISITED, ... ., ...
Bob Dylan, Columbis CL 2389 (M) C5 9189 (%)

MORE HITS BY THE SUPREMES. . . .

Molews 637 (M} § 437 (5

OUT OF OUR HEADS
Rulling Stones, Londen LL 3429 (M); PS 429 (5
WHIPPED CREAM & OTHER
DELIGHTS
Wark Alpert's Tijuana Bram, ARM LPF 110 (M);

MARY POPPINS
Seundirack, Vists BV 4024 (M) STER 4024 (5)

MY NAME IS BARBRA
Barbra Sireitand, Columbia CL 2238 (M) €S 9126 i5)

ELVIS FOR EVERYONE!
Elvls Prealey, BCA Yicter LPM 3450 (M); LSP 3450 (%)

BRINGING IT ALL BACK HOME. ..
Bob Dylan, Columbia CL TIT8 (M); €5 9128 (5)

THE HIT SOUNDS OF THE

Caplrel T 2358 (M); 5T 2259 (§)

HERMAN'S HERMITS ON TOUR. . .
MGEM E 4295 (M); SE 4295 (5)

HAVING A WILD WEEKEND

Bave Clark Five, Eplc LN 24162 (M) BN 241432 (5)

SUMMER DAYS (And Summer Nights)
Besch Boys, Capital T 2354 (M}; DT 2384 [5)

MY FAIR LADY

Sovndivack, Columbia KOL BODO (M) KOS ‘.Hﬂ {l-]-

SEPTEMBER OF MY YEARS
Frank Ssnatva, Heprlss F 1004 (W}

BEATLES VI

DEAR HEART
Andy Wilkiams, Columbia CL T338 (M); €5 9138 ()

I'M THE ONE WHO LOVES YOU. ..
Bean Martin, Reprise R 6170 (M); RS 4170 (5)
JUST ONCE IN MY LIFE
Righteaus Brathers, Phillen PHLP 4000 (M}; FHLF 4008 (5)
THE NEARNESS OF YOU,
Jsha Gary, m'ﬂ-“-“ﬂm I.'IF“FF
TONY BENNETT'S CREATEST HITS,

P ane i)

Columbla €L 373 (M); €3 #1737 (5]

THE BEACH BOYS TODAY!
Caplisl T 2269 (M); 5T 2269 (3)

MARIANNE FAITHFULL

Lemdon LL 3431 (M); PS5 433 (5)
HOROWITLZ AT CARNEGIE HALL—
AN HISTORIC RETURN
Viadimir Merewitz, Columbia MIL 338 [M); W13 TI8 (3)

WHAT'S NEW PUSSYCAT?. .

Souwdirack, Hulied Arifaby UL 4138 (M); UAS 5728 (3]

GENTLE IS5 MY LOVE
Mancy Wiken, Capitel ¥ 2351 (W); 5T T351 (5)

THE VENTURES ON STAGE.
Dolton BLP 2003 (M) BST 0635 (5]

FIDDLER ON THE ROOF
Oviginal Casl, RCA Vietsr LOC 1093 (M); 150 1093 (5)

THE ROLLING STONES, NOW!. .

Lomian LL 3420 (M); FE &19 (5}

ZORBA THE GREEK
Soundirach, 20tk Cemtwry-Fox TFM 3167 (M); TFS 4147 (5)

A SONG WILL RISE. 2
Futer, Paul & Mary, Worner Bros. W 1589 (M); W5 1589 (5)

SUMMER SOUNDS
Rebert Goulet, Columbia CL 3380 (M)

MR. TAMBOURINE MAN
Byrds, Columbia €L 2372 (M) €3 9172 (8)

SINATRA '65 ..
Frask Sinstrs, Repriss B 4147 (M); RS 4187 (%)
ALL | REALLY WANT TO DO
Chir, Imperlsl LP 9297 (M); LP 12292 (3)
THE MAGIC MUSIC OF FAR AWAY
PLACES

Bert Kasmpfort & Nis Ork, Drcea OL 4616 (M), DL 74616 (3)
THE PINK PANTHER. e

Hemry Mancinl & Hia Ork M'I'IIIHI'I.FH-IH'!
: L3P 1795

YOU DON'T HAVE TO BE ]EWHH e
Varisus Artists, Kapp NRL 4303 (M); (Mo $feres)

RAMELIN' ROSE
Mal Wisg Cole, Capital T 1793 (M}; ST 1793 {5)

WHY IS THERE AIR? e
Bill Casky, Warmer Bres. W 1606 (M); (e Steree)

THE 3rd TIME AROUND
Roger Miller, Smash MGS 27068 (M); SRS 47048 (%)

PEOPLE
Barbra Streisand, Columbis CL 2215 (M); €5 9015 (3)

THE RHYTHM AND BLUES ALBUM
Trinl Loper, Reprlan B &171 (M); RS #1701 (B
JUDY CARLAND & LIZA MINMNELLI
“LIVE" AT THE LONDON
PALLADIUM
Capital WEO TTS (M); SWEOD T293 (F)
CATCH THE WIND ]
Denevan, Hicksry LPM 123 (Ml (Ns Bteres)

THE RETURN OF ROGER MILLER, .
Smash MEE TVO4Y (W) SEE ATOAY (F)
A SESS5ION WITH GARY LEWIS

AND THE PLAYBOYS
Uberty LEF 3419 (M); LST 7419 (3)

€S 9180 {3)
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LP’'s

Arithsr, Lahed

BEATLES 65

BLUE MIDNICHT
Bert Kasmpfert & His Ork, Decca DL 4569 [M); DL 74349 |5}

MORE AMOR
Evdia Gorme & the Trie Les Panches, Columbia L 3378 (M)
€5 9174 (5]

GOLDFINGER
Sowndivech, Umited Arfisis UAL 4107 (M]; UAT 5107 (5)

THE GENIUS OF |JANKOWSKI!. .
Horit Jankowskl, Marcury MG 20993 (M]; N 60993 m

CHIM CHIM CHEREE.

Mrw Christy Mingtrah, Calumbia CL ﬂ“ {Hh l'-‘l ﬂlﬂ' 1|:|
WHERE DID OUR LOVE GO.
Supremes, Molown MT 431 fIlp In Hl ﬂ!

THREE O'CLOCK IN THE MORNING
Iﬂlmlmllhﬂmﬂm’ﬂim

TOO MANY RIVERS. .
h-lllll.lnul'l.ﬂllillhﬁllﬂim

THEM ........
rmn r.u. s1oas ul}; ns nm [I-}
PAPA'S COT A BRAND NEW BAG .
James Brown, Kisg ¥38 (Ml; Mo Sieres)
LOUIE LOUIE
Klmgsmen, Wand 857 (M); (Wo $ferws)
THE VENTURES A GO-CO
Dolten BLP 2037 (M]; Il'llﬂl!l]
KINDA KINKS

Kinks, Eeprise B 8173 (M); RS @173 (5)

GIRL HAPPY

Elvls Presley, RCA Wictsr LPM 3338 (M) LSF 3338 (5

THE BEACH BOYS CONCERT
Capitsl TAD T198 (M); STAD 3198 (3}

ONLY THE BEST, . ..
Farants & Toicher, United Arishs UAL 3434 (M), UAS

JOAN BAEZ/5

Vamguard VES 91460 (M); VIB Fol40 m

ORCAN GRINDER SWING
Simmy Smith, Verve ¥ BA28 (M}, Vi-8538 (5)

LOVYE AFFAIR
Cenni
Ray 1 & the Singers, Columbla %!I Hl!"‘a}

THE BEST OF AL HIRT
RCA Victor LPM 2309 (M); LSP 330% (5)

THE KING FAMILY SHOW

Warner Brea. W 1801 (M); WS 1401 (5)

JOHNNY'S GREATEST HITS 35?@
€5 Rad4 (5]

Sohwny Mathis, Columbls €L 1133 (M)
LOOKING THROUGH THE EYES OF

Gens Plimey, Mudicar MM 2068 (M); M3 3049 ()
INTRODUCING HERMAN'S

MGM I 4303 (M} SE 4282 (5)

YOU'VE LOST THAT LOVIN" FEELIN'
Righteows Brothers, Philles PHLF 4007 (M]: PHLF 4007 (5)

ANOTHER SIDE OF BOB DYLAN. ..

Celwmbia CL 1192 (M} 3 BP93 ()

AL HIRT LIVE AT CARNECIE HALL

RCA Wicter LFM 3418 (M]); LEF 3414 (5)

TRUE LOVE WAYS
Poter & Gardon, Capital T 2348 (M); ST 2348 [5)

HUSH, HUSH, SWEET CHARLOTTE.
Fatti Fage, Colembia CL 3353 (M); €5 9743 (%)

BEFORE AND AFTER

(had B Jeremy, Colwmbia CL ZITE (M}; €8 9174 [

TODAY—MY WAY
Hancy Wilien, Cepitel T 331 (M) 5T 3320 (5)

HOLD ME, THRILL ME, KISS ME .
Mel Carter, Imparial LP 9289 (M): LP 19289 (5)

Eighteaws Brothers, Mossglow MLP 1003 (M); SLP 1000 (%)

MEANWHILE BACK AT THE
WHISKEY A GO GO
Jshnmy Rivers, Imperial LF 9284 (M); LF 12284 (§)

THERE I5 ONLY ONE ROY ORBISON
MGM E 4308 (M); SE 4308 (3]

Wat King Cols, Capitel T 2198 (M) ST 2195 (5)
GETZ/CILBERTO

San Setz & Joas Gilbsrts, Verve V BSAS (M); Vé-0345 (5)

LA BAMBA
Momga Santamaris, Celumbia CEL 3373 (M) EI i'l‘.l".'li ll:

CAST YOUR FATE TO THE WIND . .
Seunds Orchestral, Parkway P 7046 (M); SF 7046 [3)

LOOKING BACK
Mat King Cale, Capital T 2361 (M); ST 2361 (5]

EVE OF DESTRUCTION
Barry MeGulrs, Dushill B 55003 (M}, B3 56063 (5)

THE WONDERFUL WORLD OF
ANTONIO CARLOS JOBIM.
Warmer Broa. W 1611 (M); WS 1611 (5)
THERE'S LOVE & THERE'S LOVE &
THERE'S LOVE
Jack Jonas, Kapp KL 1435 (M); KS 3433 (5)

HELLO, DOLLY! . ... ..
Oviginal Cait, RCA Victor LOCD 1087 (M); 1500 1087 (5}
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37
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PLAY GUITAR WITH THE VENTURES 11

Bulten BLP 14581 (Ml; (Ne Steres)
ANIMAL TRACKS .

Animals, MOM E 4305 (M); 5E 4303 (5)

THE GREAT RACE
u—-,u-.huuhmmmuumﬁuﬁ;

sSUMMER WIND . ..
mmlmnmnlmmnmm
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This Last
Wesh  Wark

Record Industry Associatlon of America

Title, drtlsd, Labesl
DOWN IN THE BOONDOCKS
Nilly Jos Royal, Cabumbis CL 2403 (M); €5 9260 (%)

DOWNTOWN
Petula Clark, Warner Bros, W 1590 [W); W5 1590 (5)

UNFORCETTABLE ..............
mhmwtmmpﬂmm

PETER, PAUL AND MARY.....
Warner Bres, W T44% [M); W3

I'M A FOOL
Dima, Dumi & Willy, Rupcise R 4176 (M); RS 4174 (%)

THE JAMES BROWN SHOW.......
King B34 (M); § 834 i5)

THE LOVE ALBUM .
Trini Lopes, Baprive X 4165 (M); R3 4145 (3)

MY CHERIE .
Al Marting, Capitel T 3343 (M); 5T 2343 (5)

MY FAIR LADY

DOrigimal Coat, Colembia OL S0P0 (M); 0% 3018 (4}
SKITCH ., , . TONIGHT
= §kitch Mendwion, Columbin CL I347 (M) CF #1467 {§)

THE IMPRESSIONS—ONE BY ONE..
'RBC-Parameunt ABC 533 (M); ABCE 533 (%)

THE FOUR TﬂPS.‘
Metwwn 623 (M); § 422 13)

THE LATIN SOUND OF
HENRY MANCINI

mmmmm.mmm

JOHNNY RIVERS ROCKS THE FOLK

Imperial LP #3923 (M}; LP 12993 W)
TOM JONES—WHAT'S NEW
PUSSYCAT?

Furrs! FAL &1004 (M) PAS TIO0& (1)

JAN & DEAN COLDEN HITS, VOL. 2
Liberty LEF 3417 (M); LST 7417 (5)

COUNTRY & WESTERN MEETS

RHYTHM & BLUES

Ray Charles, ABC-Parsmowet ABC 520 (M); ADCS 330 ()

THE GOLDEN HITS OF LESLEY GORE
Mersury MG 71034 (M); 5% 1034 (5)

DON'T JUST STAND THERE.......
Furty Duks, United Arflsts DAL 3453 (M); UAS 4453 (%)
THE ROAR OF THE GREASEPAINT—
THE SMELL OF THE CROWD
Original Cas?, BCA Vider LOC 1109 (M); LSO 1909 ()
SONGS FOR THE JET SET.
Teny Bensett, Colwmbls CL 3343 [M); (3 9743 ()

COING PLACES

unmnmm_n..,m;;rwuum

ANCEL EYES
Dave Brobeck Quarts!, Columbia €L 3348 (M); €5 ¥148 3

A WORLD OF OUR OWN
Seskers, Capltel T 2349 (M); BT 239 (%)
JUDY COLLINS' FIFTH ALBUM. ..
Niekira EXL 300 (M); IKS TF3o0 (1)
OTIS BLUE/OTIS REDDING SINGS

Walt I-F 413 (M) 50 413

MOON OVER NAPLES
Bill Voughn, Dot DLP 3454 (M); DLP 25454' (%)

THE MONSTER T
Jimmy Smith, Yerve ¥ 8410 (N); V8410 ()

BABY I'M YOURS ey
Barbars Lewh, Atlantic B110 (M); 50 B119 (3)

MAGNIFICENT MOVIE THEMES .

Enoch Light & the Light Brigade, E—iuﬂwﬂ?-ﬂJ]

THERE COES MY HEART
Jurry Vale, Columbla €L 3387 (M) €5 V187 (5)

THE WANDERING MINSTRELS. . . .
Hew Chelety Misstrati, Columbia €L 3384 (M); C3 9104 ()
GETE AL CO GO

Stan Getr, Verrs ¥V D600 (M); Vi-B0O 1]

BABY THE RAIN MUST FALL
Gleen Tarbrowgh, RCA Victer LPM 3432 (M); LSP 3422 (5)

KINKS-SIZE

Kinks, Reprise B 4158 (M); RS 4158 {5)
MOM ALWAYS LIKED YOU BEST!, .
Smathers Brethars, Mercury MG 71081 (M); SR 41851 (1)

ONE KIS5 FOR OLD TIMES' SAKE. .

Eonnle Deve, Dlamend D 3000 (W); S0 5003 (§)
YES, IM READY
Barbars Mason, Arctic ALPM 1008 (M); ALPS 1000 (5)

YOU WERE ON MY MIND_ . .....
Wa Five, ARM LP V10 (M) SP 4101 (B)

THE SOUND OF MUSIC. . ........ 273 (@

Original Cost, Columbia KOL 5450 (M); KOS 2030 (5)
THE SWEETHEART TREE
Sshasy Mathls, Mereury MG T1041 (M); SR 61041 (¥)

THE ROLLING STONES 12 X 5.....

Londss LL 3483 {M); F§ 403 (5)
MY WORLD
mwnﬂmwﬂumumlﬂm

THE MANTOVANI SOUND.
Manteveni & His Ork, Londen LL 3419 (M); PS5 419 (5)

EARLY MORNING RAIN. . ........
lan B Sybvis, Vesgesrd VES 9175 (M), VD

Sendy Melism, imperial LP VU7 (M); LP TX36F (5)

THE SHADOW OF YOUR SMILE,. ..
Astrod Gilberte, Vervs ¥ 629 (M) We-34TY (%)

SHENANDOAH
Sowndirack, Duces BL ¥125 (M) B4 79125 (5]

THE EARLY BEATLES
Capitel T 2209 (M); T 0% (5)

PASTEL BLUES .
Wins Simans, Philips (PHM 300167 [M); PHT 650-187 (%)

THE KING FAMILY ALBUM,
Waenar Bros W 1613 (M1 W3 1413 (8]

seal of certification as milllon dollar LP%s,
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1
31
18
3
2

2
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PHILIPS

~

“m the
- {2 PPIED PIPELR.
Follow me,

I'll show you
\ where the
acftion is!”

These are words from the

new Philips hit, the PIED PIPER by
the Changin’' Times.

Here are the breakout marketsl!

% LOS ANGELES % BOSTON
Y BALTIMORE-WASHINGTON
% SEATTLE v DALLAS

These are Key Stations already
wailin' PIED PIPER

WMEX BOSTON

KIMN DENVER

WLEE RICHMOND, VA.
KRLA LOS ANGELES
KEWB SAN FRANCISCO
KJR  SEATTLE

WBZ BOSTON

KHJ LOS ANGELES
WHLO AKRON

WCFL CHICAGO

WCAO BALTIMORE
KBOX DALLAS

WORC WORCESTER
WAPE JACKSONVILLE, FLA.
WHK CLEVELAND
KLIF  DALLAS

DIED 5§ 'I‘III< ,
40820 on Philips \_‘; 'I‘IA\\I‘AL\

k_

A Product of Koppelman-Rubin Associates
Produced by Art Kornfeld—Steve Duboff
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(continved)

SOUNDTRACK SPOTLIGHT

BILLIE

Original Metion Picture Score,
United Artists UAL 4131 (M);
UAS 5131 (5)

The favorably reviewed film “'Billie’" iz
right in the teen-age groove and 3o is the
soundirack, Patty Duke comes off well in
a couple of wvocals, particularly “'Funny
Little Butterflies.” "The Beat™ haz one,
Theme is of a tomboy on the edge of being
aware that she's a woman. The soundfrack
tells the story well,

- [ Jouce |l Do

LD AT TR

POP SPOTLIGHT

@ DANCE TILL DAWNM
Peter Duchin., Dececa DL 45B5
({M); DL 74585 (5)

Playing 41 ftunes im eight medleys, the
talented planist feads his fine orchestra
through such favorites &5 “"Lullaby of
Broadway,”” “‘The Birth of the Blues™ and
“Just One of Those Things,” His 3o
phisticated styling has made him the darling
of the “Jet Set,” as well a3 a favorite at
debutante balls and college dances through-
out the country. A sure sales winnerl

POP SPOTLIGHT

Fats Domino. Mercury MG
21039 (M); SR 41039 (5)

One of the strongest packages of the great
Fats Domino in years, He belts out rocking
versions of “"Jambalaya™ as well az his
hits of “Blueberry Hill" and “Ain't That a
Shame,” In a slower mood Domino handles
“I'm in the Mood for Love™ with depth and
faste. Billed as a [ive performance at a
Las Vegas nightclub, this album should be
& sales-winner,

CLASSICAL SPOTLIGHT

@ SCHOENBERG: GURRELIEDER
(2-12" LP)

Yarious Artists. Deutsiche
Grammophon 138 984/85 (5)

Schoenberg’s mammeth score gets an equally
giant reading by a gifted conductor and
orchestra, an ouistanding chorus and fine
individual wvoices. Miss Borkh, Engen,
Schachtschneider and Miss Topper are strong
and wibrant, Kubelik’s masterly conducting
it & high point. Recording sound fis ex-
traordinary in range and completensss,

CLASSICAL SPOTLIGHT

l"E-J MOZART: THE FOUR HORN
CONCERTOS

Moson Jones/Philadelphia
Orch. (Ormandy). Columbia
ML 8185 (M); M5 6785 (5)

Masan Jones, French horn soloist with the
Philadelphia Orchestra, does an outsfanding
job playing the four Mozart concertos writ-
ten for the horn., The Philadelphia Or-
chestra is in its wswval fine form.

ANTONID

VIVALDI

LOW PRICE CLASSICAL
@ SPOTLIGHT

VIVALDI: MUSIC ON THE

GRAND CANAL

Mocence Larriev Quartet.
Monesuch H 1077 (M); H 71077
(5)

The Vivaldi voguist with budget inclinations
gets a good buy here as well as delight-
ful listening. The gquartet [oboe, flute, cello
and continwe) painis a musical picture of
Venice that is completely delightful,

JAIL SPOTLIGHT

@ IN PERSON AT EL MATADOR!

Sergic Mendes and Brasil '45.
Atlantic 8112 (M)

An excallent “live’ recording and a stafe-
ment of authenticity—Brazilians playing
Brazilian music, This popular new siyle
is beautifully and delicately presented in
this  album. Wanda De 3ah’s singing,
Rosinha De VYalenca's guitar and Mendes’
piano are a haunting combination, Mendes
has a keen vnderstanding of modern jazr
and puts it fo good use.

JAZIL SPOTLIGHT
@ SING ME SOFTLY OF THE
BLUES

Art Farmer Guartet. Atlantic
1442 (M)

Farmer plays inspired fluegelhorn backed by
a driving but sensitive rhythm section.
Pianist Steve Kuhn is an culstanding player,
and the smooth, modern jarz appr:un:r; here
places him and Farmer on a firm and
compatible mesting ground. The title may
bs a bit misleading since much of this
music is decidedly up-tempo.

E— e e e L =, e e e - =

BREAKOUT sisvmas

w NATIONAL BREAKOUTS

GOING PLACES

Herb Alpert & His Tijuana Brass, ABM

SOuUL

Yolt

E B I

~ OTIS BLUE/OTIS REDDING SINGS

% NEW ACTION LP's

These new albums, not yet on Billboard's Top LP's Chart,
have been reported geHing strong sales action by dealers

in majer markets.

MANTOVANI OLE . . .

Mantovani & His Orch., Londan LL 3422 (M); PS5 422 (5}

CLASS OF ‘65 . . .

Floyd Cramer, RCA Victer LPM 3045 (M); LSP 3045 (S)

WELCOME HOME . . .

Walter Jockson, Okeh OHM 12108 (M); OKS 14108 (5)

JAZZ SPOTLIGHT

% THE STINGER
Johnny (Hommond) Smith.
Prestige 7408 (M)

One of the leading exponenis of jerz or-
gan, Johnny teams wp with Houston Person
and Earl Edwards (tenor sax), Floyd Smith
Eguuar:l and John Harris [drums) and spurs
them into & pulsing round of blues, ballads
and boffos. Even on slow ftunes Smith's
ace seems ‘‘up” and wurgent. Excellent
‘pop jazz'" music,

LOW PRICE CHILDREN'S
e’/ SPOTLIGHT

SNOW WHITE AND THE
SEVEN DWARFS

Paul Tripp. Golden LP 145 (M)

The Paul Tripp name is fast becoming the
children's password around the house, and
in this one all his F-N'lnnlltl;i and warmth
comes through in fine style. He's riding
high on TV, and coupled with songs by
Milton Delugg and muril‘:E he should sell

heavily. It's the original ftrack recording
from the film.

ALBUM REVIEW POLICY

Every album sent te Billboard for
review s heard by Billboard’s
Review Panel. and its sales poten-
tial is roted within ity category of
music. Full reviews are presented
for Spotlight Picks or Speciol
Merlt Picks, and all athear LP's are
listed under their respective cate-

gories.

www americanradiohistorv com

T

SPECIAL
MERIT

| WANT CANDY . ..
Strogeloves, Bang, BLP 211 (M); (Mo Stereo)

IT AINT ME BABE . . .
Turtles, White Whale W 111 (M); (Ne Stereo)

SUMMER WIND . ..

Wayne Mewton, Caopitel T Z38% (M); 5T 2389 (5)

IN THE MIDNIGHT HOUR . . .
Wilson Pickett, Atlantic LP B114 (M); SD 8114 (5)

SPOTLIGHT ON JACKIE . . .

Jockie Wilson, Brunswick BL 54119 (M); BL 754119 (5)

NOW HEAR THIS . . .
Moms Mabley, Mercury MG 21012 (M); SR561012 (5)

NERO GOES “POPS” . ..

Peter Mero/Boston Pops Orch. (Fiedler), RCA Vicior LM
2821 (M); LSC 2821 (5)

THE OTHER WOMAN . . .

Roy Price, Columbia CL 2382 (M); C5 9182 (5)

ONE FLIGHT UP . . .

Dexter Gordon, Blue Mote BLP 4176 (M); BST B4174 (5)

s SPECIAL MERIT PICKS

Special Merit Picks are new releases of outstanding merit which deserve exposure and which
could have commercial success within their resoective categories of musie.

@ POP SPECIAL MERIT

TOMMY LEONETTI SINGS THE
WINNERS

RCA Victor LPM 3404 (M); LSP 3404 (5)

The song “winners” here get a winning
rudingh by Tommy Leonelti, He sets them
up with an easy vocal manner that serves
each song well no matter if its an up-
tempa or slow ballad mood. The handling
and sawwy is sure in all deparfmenis and
makes for good listening.

@ POP SPECIAL MERIT

A5 TIME GOES BY

Freddy Martin. Capitel T 2347 (M);
5T 2347 (5)

The soft, dulcet sound of Freddy Martin's
clarinet against & romantic, lush siring
backdrop provides superb listening enjoy-
mant in this well-produced package of aold
favorites, Such ftunes as "Avalon,' “As
Time Goes By" and I Only Have Eyes for
You™ give the album dance appeal as well
a3 making it & must for programmers.

@ POP SPECIAL MERIT

THE BIG VALLEY

Original Music Frem the Sound Track.
ABC-Poramount ABC-527 (M); ABCS-
527 (S)

George Dunimg, who wrote the score for
"Picnic,”" has done an excellent job with
the track from the popular television series
which stars Barbara Stanwyck. The overture
has a sophisticated Western theme, and
“Harvea! Featival Dance’ is sprightly with
rural avertones,

@ COUNTRY SPECIAL MERIT
o= ]

CORN SHUCKIN' TIME

Country Cutups. Cumberlond MGC
29532 (M); SRC 49532 (5)

One side of this album Ffeatures wvery pleas-
ant instrumentals; the other side contalns
vocals of ““Satisfied Mind," “"Chug-a-lug,*
“Here Comes My Baby" and others, all
superbly done. Though not by name artists,
the material i well produced, and this low-
budget album will give country fans much
pleasure,

SEE ALBUM REVIEWS
ON BACK COVER

@ CLASSICAL SPECIAL MERIT

TCHAIKOVSKY: SYMPHONIES NOS. 1,
2 & 3 (2-12" LP)

Londen Symphony Orch. (Dorafi). Mer-
cury OL 2-115 (M)

Tchaikovsky's fame is based mainly on his
EImpI'mnin 4, 5 and &, but the first half
of his outpul has much merit, too, and
Antal Dorati serves It well with his striking
mtﬂﬁrﬂawn. The prdr.lgn: nﬁuld stand as

¢ definitive recording the composer’s
first three symphonies,

@ CLASSICAL SPECIAL MERIT

LUDWIG VAN BEETHOVEN

Wilhelm Kempff, Deutsche Gremme
phon SLPM 138 241 (S)

Wilhelm Kempfi's stirring piano styling |
put into sharp focus here. Such Beethoves
sonatas as “'Pathetigue,” “Moonlight,” ant
"Eu!nrll" come over with an unusua
glow.

@ JAZZI SPECIAL MERIT

SHADES OF GREY

Al Grey. Tongerine TRC-1504 (M);
TRCS-1504 (5)

Muost of this group are or were Count Basie
men, Formed here as a big "IHtle™ band,
the unit swings through several new funes
and & couple of old standards ["Dinah™ and
“Bewitched”). Produced by Ray Ch

this album presents the kind of sound &
jarr expression that is both familiar and
new—basic and fresh.

@ FOLK SPECIAL MERIT

SCANDINAVIAN FOLK SONGS SUNG
AND SWUNG!

Alice Babs & Svend Asmussen. Philips
PHM 200-184 (M); PHS 400-184 (S)

A doren 3Scandinavian folk songs have been
translated by actress SET: Hasso and
E" =I||:hmrr|r|.ir|.-]l-|! rendered hﬂllﬂmll‘llhl._
vend Asmussen's arrangemen [
set a gpecial zing and songs like !nfnuih
Valleys—Up Mountains” and “Loves Me—
Loves Me Mot are worthy of pull-out play.

(Continued on page 52)

October 16, 1965, BILLBOARD
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MISELF
bLEAR?

Fontella Bass

SCU
Mk,

CHECKER 1120

Etta James
Sugar-Pie De Santo

DO I
MAKE

MYSELF

CLEAR?

CADET 5519

°* ALBUM REVIEWS

® Continued from page 50

@ FOLK SPECIAL MERIT

GEORGE BRASSENS S5INGS OF THE
BIRDS AND THE BEES

Philips PCC 818 (S)

George Brassens s an original and even
though his folk singing i1 dene in French
here much of his free spirit comes through,
The album 5 handsomely packaged with
lphnm:, text and English tramslation of the
yrica.

CHILDREN'S SPECIAL MERIT

WALT DISNEY PRESENTS NATIONAL
ANTHEMS AND THEIR STORIES

Dick Whittinghill. Disneylond 5T 3931
(M)

Walt Disney's falent for combining educa-
tional and entertainment values are put
inta play here for young people’s enjoy-
ment. In a handsome and colorful package
that includes an illustrated book, the na-
tional anthems of several counfries are de-
scribed In nmarration (by Dick Whittinghill)
and music,

CHILDREN'S LOW PRICE
%=/ SPECIAL MERIT

“A" YOU'RE ADORABLE

Dieshann Carroll. Disque D'Or LP 141
(M)

A" Miss Carroll is adorable; "B" she is a
top jazz star; "C* she iz tender and in top
form. 3ome capable arranging backs her
children-oriented singing on “"We'll Build a
Bungalow,'” "Butten Up Your Overcoat™
and the fitle song frem the record. Her
small-fry chorus s big time.

W

FOUR-STAR ALBUMS

The four-star rating is awarded new
albems with sufficient commercial po-
fential in their respective categories To
merit being stocked by most deslers,
one-stops. and rack jobbers handling

that category. _J
POPULAR

BUT BEAUTIFUL
Linda Beanett. RCA Vicior LPM
M43 (M) ISP M43 (%)

FAITH OF OUR FATHERS
Earl Wrightson. Columbla CL 23%0
(M); CS 91%0 (5)

COUNTRY

DAYE DUDLEY PRESENTS THE
ROADRUNNERS

Cumberiand MGC 29528 (M); SRC
69528 (S)

WE'RE MOVIN' ON
Railnbow Ranch Gang. Cumberland
MGC 19531 (M); SRC 69531 (5)

LOW PRICE COUNTRY

TWIN FIDDLES PLAY COUNTRY'S
GREATEST WALTZES
Tommy Jackson and Pete Wade. Cum-
berland MGC 29530 (M); SRC 69530

(5)
CLASSICAL

BEETHOVEN: SERENADE IN D MA-
JOR FOR FLUTE, VIDLIN AND VIO-
LA/SERENADE IN D MAJOR FOR
STRING TRIO
Yarious Artists. Deecca DL 10116 (M)z
L TI0LLG (S)

MOZART: SYMPHONY NO. 35 and
NOD. 38
Gurzenich Symphony Orch. of Cologne
(Wand). Nonesnch H 1079 iM); H
TIOTS (%)

HAYDN: QUARTET IN E FLAT/
QUARTET IN D
Netherlands Sirimg Quartel. Decea DL
10117 (M); DL TI®1T (%)

SCHUMANN: SYMPHONIC ETUDES/
TOCCATA IN C MAJOR
Gyorgy Cziffra, Decea DL 10115 (M);
DL 710115 (8)

LOW PRICE CLASSICAL

STAMITZ: SYMPHONY IN A MAJOR

/MOZART: DIVERTIMENTO K 136
Munich Chamber Orch. (Stadlmair)/
Tibor Varga Orch. (Varga), Nonesuch
H 1076 (M) H 71076 (S)

JAZZ

SILK AND SOUL
Brother Jack McDuff. Presiige PR
404 (M)

FOLK

THE MARIMBA FROM OAXACA,
MEXICO
Folkways FW BB&S (M)

www americanradiohistorv com

AUTHENTIC COWBOYS AND THEIR
WESTERN FOLKSONGS
Various Artists, RCA Victor LPV 512
(M)

LOW PRICE CHILDREN'S

THE JACK AND JILL LITTLE

FPEOPLE'S FAVORITE SONGS
Yeaworth Family Singers. RCA Cam-
den CAL 1071 (M); CAS 1071 (5)

EO0NGS FOR THE QUIET TIME
Dorothy Olsen. Camden CAL 1069
iM); CAS 1069 (S)

GOSPEL
THE FABULOUS DAK RIDGE QUAR-
TET IN CONCERT
Cumberland MGC 19516 (M); SRC
69526 (S)

INTERNATIONAL

HAWAIIAN SERENADE
Hal Aloma. Dot DLP 3655 (M); DLP
15655 (8)

WY

THREE-STAR ALBUMS

The three-star rafing indicates moder-
ate sales potentisl within each record’s
music category.

MARIA ELEMAY™ AMND OTHER
GOLODEN TRUMPET HITS

Seymour & His Heartbeat Trumpet.

Soma SMG 1244 (5); MG 1344 (MDD
“SEPTEMBER SONGY AND OTHER
GOLDEN TRUMPFET HITS

Seymopur & His Heartbeai Trumpet

Soma MG 1243 (M); SMG 1243 (%)
FRESENTING RENE PFPAULD

Life L 1028 (M); 5L 1028 (5)

WAY OUT, VOL. IV
Alegre All-Siars. Alegre LPA-B48 (M)
SLPA-B40 (5)

LOW PRICE COUNTRY & WESTERN

SWINGIN* COUNTRY GREATS
SwinghllHes. Cumberland MGC N5
(M) BRC 80629 (5)

CLASSICAL
STILLE MACHT
Kinderchor des Volkschores Offen-
{hﬂl]ﬂ]. Columbia CL. 32400 (M); CS 8200
TELEMANN: SUITES & CONCERTO

c Soloists Enssemble -
B o T io7s a; H 078

WHO'S
[HE

bAMMA
bOOGHEE

60T

October 16, 1945, BILLBOARD
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THIRD HIT IN A ROW...
AND THEIR BIGGEST!
“I'M A MAN"....

VAebirds

WILD, WONDERFUL,

EXCITING, EXUBERANT...

DANCEABLE,

AND DIFFERENT!

ﬁ\iu%
= BHEPIC =
ON =SS
THE FASTEST GROWING NAME

IN RECORDED ENTERTAINMENT

IFIE, Maress Beg, T M PRESNTED 1M 02
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BREAKOUT

% NATIONAL BREAKOUTS

NO NATIONAL BREAKOUTS
THIS WEEK

HONKY TONK ‘65 . . .

lonnie Mack, Froternity 951 (WAK-lslip, BMI) (Detroit)

HARLEM NOCTURNE . . .

Viscounts, Amy P0 (Shopiro-Bernstein, ASCAP)

(Pittsburgh)

I STILL LOVE YOU . ..

Y REGIONAL BREAKOUTS

These new records, not yel on Billboard's Hot 100, have been

reported getting  strong sales action by dealers in major

markel(s} listed in parentheses

LOVE (MAKES ME DO FOOLISH

THINGS) . . .

Martha & the Yandellos, Gordy 7045 (Jobete, BMI)

{San Francisco, Baltimore)

FOR YOUR LOVE . ..

Righteous Brothers, Moonglow 243 (Beechwood, BMI)

(Mew Orleans, Houston)

CLOSE YOUR EYES . .

Three Degrees, Swan 4224 (Rush, BMI) (Philodelphia)

Vejtables, Autumn 15 (Tarocrest, BMI) (Seattle)

IL SILENZIO . . .

Mini Rosso, Columbia 43343 (Embossy, BMI) (Delroit)

MISTY . . .

Yibrations, Okeh 7230 (Vernon, ASCAP) (Baltimare)

HAPPY, HAPPY BIRTHDAY BABY ...

Delly Parton, Monument B97 (Donno-Arc, BMI) (Houston)

NEVER HAD IT SO GOOD . . .

Ronnie Milsop, Scepter 12107 {(Flomar & Baby Moenico,

BMml) (5t Lowis}

THINK . . .

Jimmy McCracklin, Imperial 846129 (Metric, BMI)

{Memphis}

NEW ALBUM RELEASES

This form is designed to oid dealers in erdering and broodcasters in programming.

ANGEL

HANDGEL: SUITES FOR HARPSICHORD—Wanda
Landowska; COLH 310
v

ATLANTIC

CHILES & PETTIFORD Live at Jilly's; B111
TED CURSON—The Mew Thing and The Blue
Thing; 1441
ELYIN JOMES—And Then Again; 1443
e —————
CAEDMON

BASIL RATHBOME-Edgar Allan Poe Vol. 3;
TC 1195

VARIOUS ARTISTS—The Poems of Rudyard
Kipling; TC 1193

CAMDEM
LIVING JAZI-Quiet Mights; CAL 914, CAS
P4
B ]

CAPITOL

CARMEN DRAGON—\Waltzi; P B&Z3, 5F B&Z3

DEAN MARTIN—Haliday Cheer; TT 2343,
5TT 2343

PHILHARMONIA ORCH (WELDON)—Encore!
Encorel; G 7255, 5G 7255

e e e
COLUMBEIA

TEX BENEKE, RAY EBERLE & THE MODERNM-
AIRES—Christmas Serenade; (L 2392

BERLIOZ REQUIEM—Philadelphia Orch. (Or-
mandy); MZL 330, M25 7310

LEONARD BERNSTEIN Conduclts Music of
Qur Time; ML 4133, M5 ATI3

RAY COMMIFF & THE S5INGERS—Here We
Come A-Caroling; CL 2406, C5 9204

BERNSTEIN/MNEW TORK PHILHARMOMNIC
ORCH.—Espana; ML 8186, M5 4784

PERCY FAITH-Music of Christmas Vol. 2;
CL 2405

PETE JOLLY—Too Much, Baby; CL 2397,
CS 9197

SAINTS-SAENS: PIANO CONCERTOS NOS. 2
& 4—Philippe  Entremont/Philadelphis
Oreh, (Ormandy); ML &178, M5 4778

YARIOUS ARTISTS—The Beverly Hillbillies;
CL 2402

LS e e = ]
DESTO

CHRISTOBEL WEERASINGHE—India/lts Music
and |ts People; D 500

CHRISTOBEL WEERASINGHE—Japan/its Music
and |15 People; D 501

DISNEYLAND

U, C. L. A BAND (JAMES)—March Along
With Mary Poppins; DQ 1288

EPIC

BACH: THE PASSION ACCORDING TO SAINT
MARK—Pfarzheim Chamber Orch. (Gonnen-
wein); LC 3904, BC 13046

JUDITH RASKIN Sings Mendelssohn & Mahler
Sengs; LC 3905, BLC 1305

DAYID DIAMOMD: STRING QUARTET NO, 4
—The Beaux-Arfs String Quariet; LL 3907,
BC 1307

HANDEL: THE COMPLETE FLUTE SONATAS—
Jean-Pierre Rampal, Flute; 5C &053, BSC
153

BUDDY MORROW & HIS ORCH.—Campus After
Dark; LN 24171, BN 2617

ANDY STEWART—A Wee Bit 0° The High-
lands; LF 18038, BF 19038

THE MORRISTON ORPHEUS CHOIR—The Glory
of Wales; LF 18039, BF 19039

l

FOLK FROMOTION
The Legend of CLARK KESSINGER; FP 828

HARMONY

Christmas With THE CHUCK WAGON GANG:
HL 7355

FRANK DeVOL—The Old Sweet Songs of
Christmas; HL 7356, HS 11156

DANNY DAVIS & THE MASHVILLE STRINGS—
Herman's Hermits Songbook; E 4309, SE
4309

I

MONITOR

ABDU-EL HANID & HIS ORCH.—Arabian
Delight!; MF 434, MFS 434

YARIDUS ARTISTS/SYMPHONY ORCH. Of
MADRID (OLMEDO)—Arrieta: Marina; FM
205

AVSEMIK QUINTET-Slovenian Melodies; MF
445, MF5S 445

EDINBURGH MILITARY TATTOO: ROYAL
MARINES BAND; MF 4546, MF5S 454

FERNANDO FARINHA Singing His Portuguess
Hits; MF 449

HACIG KAZARIAN EMNSEMBLE—Armenia Ar-
menia; MF 452, MFS 452

MACEDONMIA: SONGS AND DAMCES—Various
Arfists; MF 444, MF5 444

RUSSIAN ORTHODOX CATHEDRAL CHOIR oOF
PARIS—Christmas Vespers; MF 448, MF5
448

VARIDUS ARTISTS—Festa Italiana; MF 433

MONTILLA

MARIACHI MNACIONAL DeMEXICO—Fantasia
Mexicana; DM 1115

NOMESUCH
CHARPENTIER: ORATORIO DE NOEL—Roger

Blanchard Choral & Instrumental Ensem-
ble; H 1082, H 71082

CAMERATA YOCALE, BREMEN & THE LEIP-
II6 UNIVERSITY CHOIR—Choral Songs Of
the Romantic Era; H 1081, H 71081

HAYDH: SYMPHOMIES NOS. 24, 11 & B3-—
Little Orch. of London. (James); H 1083,
H 71083

ISAAC: MISSA CARMINUM DES PREI: AVE
CHRISTE DI LASS0: NOTETS—Various Arf-
ists; H 1084, H 71084

TRIO SOMATAS OF THE LATE BARODQUE—
Various Arfists; H 1085, H 710B5

BOOKER ERVIN—The Space Book; 7384
RAILROAD RECORD CLUB
ELWIN D. PURINGTON—Whistle ‘Round The
Bend; SP 3

REO TAWITI

TEAITU MARTERANGI—Paumolu; RT 419

OTUITUI-TANITI; TR 520, RTS 520

VARIOUS ARTISTS—Learn to Speak Tahitian;
6528

SEREMUS

PERE BERMARD, 0. F. M.—The Troubadour of
Joy Wol. 1; SRE 1012

SINFOMICA de ROMA—The Music of Vaclav
Nelhybel Vol 1; SRE 1008, SRS 12006

SINFONICA de ROMA—The Music of Vaclav
MNelhybel Yol. 2; SRE 1007, SRS 12007

SINFONICA de ROMA—Music of Lessard
Helhybel Flagello; SRE 1008, SRS 12008

ERICH FORSTI-Strings on His Fingers;
SEP 2011

NICHOLAS FIAGELLO—Contemplazioni Di Mi-
chelangelo-Blake Songs Mancy Tatum; SRE
1005, SRS 12005

ROBERT GURALMIK—The Music of Boris
Koutzen Vel, 1; SRE 1010, SRS 12010

DAVID MACK—Mew Directions-Essays for
Jazz Banhd; SRE 1009, SRS 12009

MONACO STRINGS—Sounds for Sentimental-
ists; SEP 2007

SOMATEERS —Music for Two Worlds; SEP
2008

VARIOUS ARTISTS—Brass Band Bavarian
Style; SEP 2009

YARIOUS ARTISTS=The Inside of the Out-
;g:irénr The OQutside of the Inside; SEP

This is the Other Side of JONN WALLO-
"WITCH; SEP 2004

Thiz i JOHN WALLOWITCH; SEP 2005

STARDAY

VARIOUS TOP COUNTRY FEMALE STARS-
Counfry Girl, Sing Me A Song; NLP 2029

VARIOUS STAR COUNTRY ARTISTS—Couniry
Music's Greatest Sters; NLP 2028

VARIOUS TOF HNAME GOSPEL STARS—
Glorious Sound of Sacred and Gospels
SLP 2-355

BILL DANA

S vosesmenes PROTEST SONG

MAKE NICE

B/W ALLYOU NEED ISYOU A&M 779

RECORDS

= =p)

3255 EI'.InsH: Blud_
Los Angeles, Calif.
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# CLASSICAL MUSIC #
RCA Red Seal in: Sales Spurt

e Continued from page 1

now Red Seal is going into jazz-
classical and country-classical.
For the former, the Boston Pops
has been paired with e

Ellington, and for the latter, the-

Boston Pops and Chet Atkins
have recorded together. The
Ellington-Boston album is sched-
uled for January release while
no release dates has been set
for the Atkins-Boston LP,

Among the new artists stimu-
lating excitement on the Red
Seal level are Peter Serkim,
Shirley Verrett, Raymond Low-
enthal, John Browning, Andre
Previn; Ozawa, a conductor;
and Caballe, a soprano.

On the repertoire end, Red
Seal is stepping more briskly
outside the area of so-called
basic classical . catalog. Exam-
ples of the new wave at Red
Seal are recordings of Montiver-
di's "“Madrigals,” Alben Berg's
“Wozzek"” and Wagner's opera
“Lohengrin." The Wagner opera
falls into the new wave category
because it marks the first opera
recorded in the U. 5. by RCA
Victor in almost 10 years. It
was recorded in Symphony Hall,
Boston, and is scheduled for
release early mext year.

The pricing angle was a con-
tributing factor to the sales in-
crease because it assured the
dealer that the price of Red
Seal records would be the same
throughout the year and not
vary with different selling pro-
grams., This became an induce-
ment to buy and the dealer be-
gan to stock up on the basic
catalog as well as the new re-
leases. Also, the RCA Victor dis-
count to dealers was larger than
that offered by any of the major
labels. To the people at Victor
this meant that the dealer was
beginning to buy merchandise
and not sales programs.

It has long been a record
business axiom that the only
record which you can't sell is
the one which isn't in the deal-
ers’ stores, By giving Red Seal
a new look, artist and repertoire
head Roger Hall and merchan-
dise manager Alfred Leonard
believe they have found the key
to getting their records into the
stores.

Another contributing factor to
the success of Red Seal has been
the success of the budget-priced
Victrola line. Leonard feels that
the Victrola line serves the pur-
pose of getting the new collec-
tor interested in the Red Seal

Computologists to Analyze
‘Whys' of Audience Tastes

SAN ANTONIO — Musical
history was made last year when
the San Antonio Symphony and
Southwest Research Instutute
joined forces in the “Instant
Music” concert. At that time,
audiences had the. opportunity
to select by IBM cards the num-
bers they wished to hear at the
beginning of the concert.

ince then, Victor Alessandro,
conductor of the San Antonio
Symphony, and Martin Goland,
SWRI president, have explored
possibilities for further research
into the psychology of music
appreciation and criticism.

For five of the first six con-
certs in the 1965-1966 season,
symphony audiences will be
given an IBM card to register
their reactions 1o numbers
played by the orchestra.

The cards will be subse-
quently processed . by scientists
at SWRI, where, by utilizing
multiple regression techniques,
they will be able to tell not
only which numbers were en-
joyed by the audience, but the
psychological reasons underly-
ing their choice.

In addition to Alessandro and
Goland, also working on the
project are Dr. Joe Ward, head
of the computer analysis branch
of the personnel research labor-
atory at Lackland Air Force
Base; Tom Jackson, manager of
the computor laboratory at
SWRI, and Louis Berger, an
electronic engineer at SWRI
who was formerly cellist with
the Boston Symphony Orches-
tra.

Goland and Alessandro, to-
gether with Berger, determined
characteristics of the music
which should be used in the
program, and assigned values
io each to use in the evaluation
of each selection.

Such factors as tempo, har-
mony, meter and other criteria
will be analyzed for each num-
ber of the symphony the sym-

. phony will play, and will be

brought into the study,

The cards will be inserted
into each program. Containers
will be available where the
cards can be left following the
concerts,
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PIANIST LEON FLEISHER, left, and maestro George Szell, conductor
of the Cleveland Orchestra, listening to a playback at the recording
session of Beethoven's Five Piano Concertos which has been released
as a four-record package by Epic Records.
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artists and that he'll soon be
ready to purchase the regular-
priced records. Victrola releases
four LP's every two months and
its primary appeal is to the
broad mass of people who like
music rather tham to those
whose - tastes run toward the
esoteric.

The Red Seal line also is veer-
ing more strongly toward the
spoken word ‘disk. As a follow-
up to its successful “Othello™ al-
bum, it has scheduled *“Much
Ado About Nothing” for late
October release. Like “Othello,”
this has' been recorded by Sir
Laurence Olivier's National
Theatre Co. And as a follow-
up to its successful “The Ken-
nedy Wit" album, a “The
Stevenson Wit" LP, also col-
lected by Bill Adler and nar-
rated by David Brinkley, will
be released this month.

As to where all this Red Seal
business is coming from, Leonard
figures on two audiences: (1)
established buyer, and (2) young
people. In an effort to catch
the latter group, RCA Victor is
devoting lots of effort in getting
serious music heard in schools
and colleges around the
country.

Callas to Do
“Tosca’ Film

ROME — Maria Callas will
take a step in a new direction
Oct. 25 when she begins work
in Rome on a film version of
“Tosca" under the direction of
Franco Zefferelli, director and
designer of many theatrical and
operatic works both in the
United States and throughout
Europe.

Often lauded for her acting
abilities, Miss Callas will be

ioneering in this form of opera
Elm because in the many cases
of such productions in Italy the
roles have been played by

actors and sung by vocalists be-
hind the scenes by means of
dubbing processes. Sophia Lo-
ren, for instance, first came to
light in a filmed wversion of
“Aida™ in which she acted the
role while another sang the
arias. This will be the first in-
stance in which a top diva will
be seen as well as heard.

In addition to studio shooting
the scenes of the opera will
take place at the actual loca-
tions of the opera scenes in the
Church of San Andrea delle
Valle, Castel Sant’Angelo and
Farnese Palace.

DT 0GR GO

VOX APPOINTS
TOM MOWREY

NEW YORK—Tom Mowrey
has been named production
manager of Vox Records, George
H. deMendelssohn-Bartholdy an-
this week.

Mowrey, who joined the label
last year, has been station man-
ager for WBBF-FM, Syracuse,
24-hour-a-day classical music
station, and worked as a disk
jockey with WBBG while an
undergraduate,
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BEST SELLING CLASSICAL LP’S

Below is a list of best selling Classical LP's in top Classical
Retail Ouotlets.

OPERA, VOCAL AND CHORUS

Thir
Week

1. WACNER—Cotterdammerung; Nilsson, Windgassen, Frick,
Fischer-Dieskau, Ludwig, Watson, Vienna Phil. (Solti) :
London (6-12") OSA 1604 (S), 4604 (M).

2. VERDI—I| Trovatore; Tucci, Simionato; Corelli, Merrill,
Rome Op. (Schippers): Angel (3-12") § 36533 (5},
3653 (M).

3., VERDI—Luisa Miller; Moffo, Bergonzi, Verrett, MacNeil,
Flagello, Tozzi, RCA Ital, Op. (Cleva): RCA Vietor (3-
12") LSC 6168 (S5), LM 6168 (M),

4. BIZET—Carmen: Callas, Gedda, Massard, Guiot, Paris
Opera Orch. (Pretre) : Angel (3-12") SCLX 3650 (5),

CLX 3650 (M),

5. PUCCIMI—Tosca; Price, Di Stefana, Taddei, Vienna Phil.
(Karajan) : RCA Victor (2-12") LDS 7022 (5), LD 7022

(M),

6. BELLINI—MNorma; Sutherland, Minton, Home, Alexander,
Cross, London Sym. Orch. & Cho. (Bonyngel : RCA Victor
{3-12") LSC 6166 (5), LM 6166 (M),

7. PUCCINI—Tosca: Callas, Bergonzi, Ercolani, Trama, Paris
Conserv, Orch., The Nat'l Op, Cho. (Pretre): Angel (3-
12') § 3655 (5), 3655 (M).

8. PRESENTINC MARILYN HORNE: London OS 25910 (5),
2910 (M).

9. PUCCINI—La Boheme; Tebaldi, Bergonzi, Bastianini, Siepi,
Corena, Serafin: London (2-12") 120B (S), 4236 (M).

10. MARIA CALLAS SINGS ARIAS BY DONIZIETTI AND
ROSSINI: Angel 5 36239 (5), 36239 (M).

SYMPHONIC AND ORCHESTRAL

1. BRUCKNER—Symphony No. 6; New Phil. (Klemperer) :
Angel 5 36271 (5), 36271 (M),

2. MNIELSEN—Symphony MNe. 3: Roval Danish Phil. (Bern-
stein) : Columbia M5 6769 (5), ML 6169 (M),

3. BEETHOVEN—Symphonies (9) {Complete) ; Berlin Phil.
(Karajan) : D.G.G. (8-12") SKL-101/8 (5), KL-1/8

(M1,

4. NIELSEN—Symphony No. 4; Halle Orch. (Barbirolli) :
Vanguard SRV-179 SD (S}, SRV-179 (M),

5. MOZART—Dances (25) and Marches (9] ; Vienna Mozart
Ens. (Boskowskyl : London 6412 (51, 9412 (M).

6. BOYCE—Symphonies (8); Solisti di Zagreb |]anigro) :
Bach Guild 70668 (S), 668 (M),

7. BRUCKNER—S5ymphony No. 4; Phil. Orch, (Klemperer) :
Angel 5 36245 (5), 36245 (M),

8. BRAHMS—Symphony MNo. 3; Phil. Orch. (Klemperer) :
Angel 5 35545 (5), 35545 (M),

9. BERLIOZ—Romeo et Juliette; Swarthout, Garris, Moscona,
NBC Sym., Cho. (Toscanini) : RCA Victer (2-12") LM
7034 (M),

10. EA?EL;Buiem; London Festival Orch. (Black): London
21003 (5).

CHAMBER MUSIC

1. SCHUBERT—Trio MNo. 1 in B flat; Stern, Rose, |stomin:
Columbia MS 6716 (51, ML 6116 (M).

2. BRAHMS—UQuintet in F for Piano and Strings; Serkin,
Budapest Quartet: Columbia MS 6631 (5), ML 6031 (M).

3. BARTOK—OQuartets (6) (Completel ; |uilliard Quartet:
3-Columbia D 35-717 (5), D3L-317 (M).

4. POULENC—Sextuor for Piano and Woodwind Quintet;
I;eMur]il!r. Paris Wind Quintet: Angel 5 36261 (5), 36261

5. BRAHMS—S5extet in B flat for Strings; Menuhin, Masters,
Woallfisch, Aronowitz, Cendron, Simpson: Angel S 36234
(5}, 36234 (M),

SOLO INSTRUMENT AND CONCERTI

1. AN HISTORIC RETURN—HOROWITZ AT CARMNEGIE
HALL: Columbia (2-12") MZ25-7Z8 (5], M2L-328 M),

2. PIANO MUSIC OF ALKAN: Lewenthal: RCA Victor LSC
2815 (5), LM 2B15 (M).

3. BEETHOVEN—Piano Concerto No. 4 in G; Serkin, NBC
Symphony (Toscanini) : RCA Victor LM 2797.

4. TCHAIKOVSKY—Piano Concerti Nos., 2 & 3: Graffman,
Philadelphia Orchestra (Ormandy) : Columbia MS 6755
(5}, ML 6155 (M),

5. THE ARTISTRY OF ARTURO BENEDETTI MICHELAN-
GELI: London C5 6446 (5), CM 9446 (M),
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Dean in Nashville
To Tape Special

HOT COUNTRY SINGLES
Billboard SPECIAL SURVEY for week Ending 10/16/65

e Continued from page 3 This  Last Weeks on This  Last Weeks on
Connie Smith. Kitty Wells: Dot . Week Week TITLE, Artist, Labkel & No. Chart Week Week TITLE, Arfist, Label & Mo Chart
e Wy o DR 1 1 BEHIND THE TEAR.. .10 27 23 THE HOME YOU'RE TEARING DOWN. . 5

Mﬂs-l'- PROMISING MALE ! gﬂ'nlny James, Capitol 5454 {Eeﬂ’rlﬂ Smgs. Loretta Lynn, Decca 31836 (Sure-Fire, BMI)
ARTIST: Merle Haggard, David PR HHL] —— ; 28 31 STOP THE WORLD (And Let Me Off).... 4
ﬁ%‘:;ﬂ“ﬁerﬁeﬂ::ﬁhdﬂﬂkr Roger Johnny Wrigh, Decca 31821 (New Keys, (4 Star, BMI)

MOST PROMISING FE- 3 4 TRUCK DRIVIN' SON-OF-A-GUN . 15 = = ﬂﬁwﬁﬂf lmﬁtf%&?ﬂi&iﬁhﬁ." J
.l;gd}r i P . pave Dudles, Mereury 73462 (Raleioh. B . S 6
v o iﬁ&i e Yt G L e A R Bt T Skeeter, Dovis, RCA' Victor 8647 (heit-

[ ' IN r ] i

GROUP: The Browns, Carl and 5 6 GREEN GREEN GRASS OF HOME. .. .. .. 12 31 33 FLOWERS ON THE WALL. ... ... .. ..... 4
Pearl Butler, Flatt and SEIUEES. :m;r Wagoner, RCA Victor 84622 (Tree, [Smli;“i:?'rhnlﬂl.l Columbia 43315
George Jones and Gene Pitney, : Ry — & o 3 ’ 6
lhemgﬁu?ggﬁ%ﬁﬁﬂ SING- Jim Reeves, RCA Victor B625 (Tuckahoe, Mel Tillis, Ric 158 (Cedarwood, BMI)
ING GROUP: Roy Drusky and 7 7 THE BELLES OF SOUTHERN BELL . 10 " » 1'?.,25“3&““:?55“:- JIB4] (New Keys, !
Priscilla Mitchell, George Jones Dei Reeves, United Artists 890 (Tree, BMI) BMI) '
and Melba Montgomery, George CURTIS LEACH is enjoying 8 8 | WOULDN'T BUY A USED 34 35 DBIGTENNESSEE ... _................ 3
Jones and Gene Pitney, Jonnie record-breaking sales on his CAR FROM HIM . 12 Tex Williams, Boone 1032 (Richwell, BMI)
::g E?;?IEME;E, Ernest Tubb E‘re-::t rfcurdh of EE:‘EGEHM E:'.rlT' lean, RCA Victor B&23 (Wilderness, 35 27 Eﬂulllﬁ wf ﬁ"ﬂ?ﬂﬁﬁ.‘ fﬂn L)

. uitar,” Longhorn # - sorge Hamilton IV, or

FAVORITE INSTRUMENT- AR 9 11 THE DJ CRIED Y (oma, SHI)
iL[SS CEetkains. Phil Baugh, : Emnt: Aahworth, Hickory 1325 {Acuff-Rose, 36 40 #\r‘rgﬁ m OF PARADISE FLY :
pood, sctarky) bloth Cramec, -Pote 10 12 THE SONS OF KATIE ELDER ... 7 “Linie” Jimmy. Dickes, Courbla 43388

FAVORITE COUNTRY  ALL-TIME FAVORITE SIN- (Famous, ASCAP) & 5 Ao T el 4
SONGWRITER: Bill Anderson, ~ GLE: “City Lights" (Ray Price); 11 15 LIVIN' IN A HOUSE FULL OF LOVE. .. . & Buddy Cagel, Mercury 72452 (Freewsy &
Elank Ehﬁiliran,BHfIEn Howard, “Crazy Arms” (Ray Price); "El David Houston, Epic 9831 (Gallico, BMI) Black Jack, BMI)

oger Miller, Buck Owens. Paso™ (Marty Robbins); “Four ; NOTHER WORLD e

FAVORITE BAND: Bill An- Walls™ (Jim Reeves); "“Your iz v I&EI:E' Bﬂﬁu. Musicor 1098 (Glad, BMI) 8 ® % rwr:ﬁm:'n arnﬂﬂin. Decca 31819 (Bronz,
derson and His Po' Boys, Buck Cheatin" Heart” (Hank Wil- 13 14 WHO DO | THINK | AM. . 10 SESAL)

Owens and His Buckeroos, Ray liams). mhb Pierce, Decca 31816 (Cedarwood, 39 47 MAKE THE WORLD GO AWAY. . 2
Price and His Cherokee Cow- FAVORITE ALBUM (1964- M) Eﬁl Arold, RCA Victor 8679 (Pamper,
boys, Hank Thompson and His '65): “Best of Jim Reeves"; 14 20 CRYSTAL CHANDELIER . . ... .. ... .. 11 2
Brazos Valley Boys, and Ernest “Connie Smith™; “I've Got a EE‘}:.,;?,'F'"‘ RLA:Victor: Baz3 (Wwhdt, 0 50 E.T.-gl:s J:;“EE.-.&Q Artists 901 (Glad,
Tulghh%fnﬁiﬂtﬁ'g *QEETE"EEEE“‘ Dger by b, TalL Shuck Owe 15 10 GONNA HAVE LOVE 12 BMI) ' '
! - ens); “The Jim Reeves Way", Buck Owens, Capifol 5465 (Central Songs, - ALK AWAY STRANGERS .. .. ... 1
ORD (1964-65): “I've Got a  “Return of Roger Miller.” Bl | o 4 ﬂ!&n"i‘lhlfltnlmhh 43381 (Cedarwood,
Tiger by the Tail" (Buck Ow- ALL-TIME FAVORITE AL- 16 9 YVAKETY XE . . .. .. .17 il
ens); “nginf the Road” (R. BUM: “Best of Jim Reeves"; Chet Atkins, RCA Victor BS90 (Tree, BMI) 42 34 THE OTHER WOMAN .24
Miller); “Let’'s Go All the Way” “Gunfighter Ballads” (M. Rob- 17 26 IF IT PLEASES YOU 30 Ray Price, Columbia 43264 (Pamper, BMI)
(Norma Jean); LThl[‘lgﬁ Have bins); “Hank Williams' Greatest Eul]*ﬁ Walker, Columbia 43327 [t:u'amwd 43 45 HURRY, MR. PETERS = . .. . ....._ .. . 3
Gone to Pieces” f':-lﬂﬂfgf-' Jones); Hits™; I Walk the Line” (John- Bl !ultin? s;r:l.l:;h; ?:alﬁ.;:mg:l -.:-:':hr::' ml?iﬂur
“Yes, Mr. Peters” (Drusky and  ny Cash); “Your Cheatin’ 18 19 MEANWHILE, DOWN AT JOE'S _ 10 ‘
Mitchell.y Heart” (Hank Williams). Kitty Wells, Decca 31817 (Wilderness, BMI) 44 48 JUST TO SATISFY YOU .. .. 3
19 23 KANSAS CITY STAR 3 Bobby Bare, RCA Victor BS54 [Inl'lﬂﬂ‘ &
Roger Miller, Smash 1998 (Tree, BMI) "';_ Yo M:LFMII :
20 32 IFITALKTO HIM % — ALTLE &
Nash Colu mbia will Host i R i s 4 kﬂ:r Frizzell, Columbia 43364 (Pamper,
4 21 22 THE FRIENDLY UNDERTAKER . .10 86  — A1l 1
G f WSM IO I Jim Neshitt, Chart 1240 (Pesch, SESAC) Johnny Paycheck, Hilllop 3007 (Pamper,
ues*s O pl"y FEl‘e 22 24 I'M LETTING YOU GO .. . 5 BAI)
E:Idr Amold, RCA Victor 8632 (Rubi-Dide, 47 49 WATCH WHERE YOU'RE €OING .. ... .. 2
e Continued from page 3 much interstate highway con- 23 13 YES, MR. PETERS 3 anﬁlhsm RCA Victer B&TB (Acuff-Rose,
. — struction work in the area. Roy Drusky & Priscilla Mitchell, Mercury —
country songs in the nation were The floor idea came from the 72416 (Screen Gems-Columbia, BMI) ue E,,,‘,EETHS:!},','TR';:E' .IE,E, ﬂiﬁmi =
recorded there. CBS TV center in New York 24 16 TIGER WOMAN 8 B

Tt ]:IES hﬂ“rth? most FDPUIEE and the f';bgfgmg,g pﬂn&l idea Claude King, Columbia ﬂm IGII"W BHII . 49 — I'M JUST A COUNTRY BOY .. e
recording studio in the U. 8."  from Columbia’s Hollywood re- 25 18 THE BRIDGE WASHED OUT . 21 dim. Eiwiea Reourl, SN IIr 006
Hitt said. 1 cording studio. Warner Mack, Decca 31774 (Peach, SESAC) (Folkways, BMI)

Columbia has a second exist- The new studio can handle up 26 28 BRIGHT LIGHTS AND COUNTRY MUSIC 7 50 — | KEEP FORGETTIN' THAT | FORGOT

ing smaller studio which will be
demolished to make room for
the office building addition.

Floating Floor

The sparkling new studio, 58
feet long, 37 feet wide and 25
feet high inside, features a
“floating floor” and 38 movable
glass fiber sound-absorbent pan-
els which make it “the most
versatile and modern recording
studio in the country,” Hitt said.
The panels are four feet wide
and 20 feet 1all,

The *“foating floor” is on
heavy springs with concrete and
hardwood floors over it. The
floor will shield off outside vi-
brations, much in the way auto
shock absorbers work., In the
next year or so there will be

to 20 mikes and is large enough
for any recording session in
Nashville, Hitt said, and versa-
tile enough for the smallest. He
said intent of the engineers was
to re-create the sound in the
original studio built by Bradley
and this had been achieved. Re-
cordings of one to four tracts
can be made, Hitt said.

Designer was Edwin A. Kee-
ble, Inc., of Nashville. Paul
Veneklasen of Los Angeles was
acoustics consultant. CBS engi-
neers assisted and Vincent J.
Liebler, Columbia Records engi-
neer, and Michael N. BSalgo,
CBS engineer, co-ordinated de-
sign and construction. General
contractor was W. B. Cambron
Co. of Nashville.

Allen Unit to Play Air Bases

RICHMOND, Va.—The Bar-
bara Allen Show, featuring
Teenie Chenault and the Coun-
try Rockers, has been set for
a four-week tour of Air Bases
in Newfoundland and Green-
land, kicking off in Thule,
Greenland, Nov. 5. Jim Gem-
mill Productions here, which
holds personal management reins
on the group, announced that

56

the show has been booked solid
for the remainder of 1965.
Other dates set for Miss Allen
include Wheeling, W. Va., Ocl.
[6; Roanoke Rapids, N. C.,
Oct. 30: Hazelton, Pa., Dec. 10;
Suffolk, Va., 11, and South Bos-
ion, Va., 18
Sandwiched in between these
dates, Miss Allen will do her
(Continued on page 58)

This

Week Week

1

Last

3
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Bill Anderson, Decca 31825
(Moss-Rose & Champion, BMI)}

ABOUT YOU i
Wynn Stewart, Capitol 5435 {'I"ﬂnah HMH

HOT COUNTRY ALBUMS

Weeks on
TITLE, Arkist, Label & Ha, Chart

UP THROUGH THE YEARS . 3

Jim Reaves, RCA Victor LPM 3427 [Ml; LsP
3427 (e) [3)

BEFORE YOU GO/NO ONE BUT YOU.
Buck Owens, Capitol T 2353 (M); 5T 2353
(3

THE 3rd TIME AROUND . 13
Itn T H?Eir;lir.. Smash MGS 27068 (M); SRS

Eﬂ“m GUITAR .
Phil Baugh, Longhorn LP WO2 (M); (Ne
Stereo)

TRUCK DRIVIN' SON-OF-A-EUN
Dave Dudley, Mercury MG 21028 (M);
SR 41028 (5)

THE FIRST THING EV'RY MORNING
Jlmogmn-lig; Columbia CL 2401 [M);

FROM THIS PEN . .

Bill Anderson, Decca DL 4546 EHJ
7dbds [5)

LONESOME SAD AND BLUE. . .
:Esl;ir Wells, Decca DL 4858 (M); DL 74458

DEL REEVES SINGS GIRL ON

THE BILLBOARD ... . .. . .. . . ... 4
United Artists UAL 3441 (M); UAS &441 (5)

CONNIE SMITH
RCA Victor LPM 3341 (M); LSP 3341 (5)

This
Week

11

12

13

14

15

16

17

18

16

Last
Week

TITLE, Artist, Label & No.

MORE OF THAT GUITAR COUNTRY
Chet Atkins, RCA Victor LPM 3429 (M);
LSP 3429 (5]

THE EASY WAY

Eddy Armold, RCA Victor LPM 3381 HI'I:IJ
LSP 3381 (5)
THE INSTRUMENTAL HITS OF
BUCK OWENS AND HIS BUCKARDOS = . .
Capitol T 2367 (M); 5T 2347 (5)

NEW COUNTRY HITS .

George Jones & the .Innn Hnr:-, Muiln:nr o
MM 2060 (M); M5 3060 (3}

THE OTHER WOMAN . :
Il;:'r Price, Columbia CL 7382 EHI, Cs 9182
i

MY WORLD

Eddy Arnold, RCA Victor LPM 3466 (M);
LSP 3486 (S)

IT'S COUNTRY TIME AGAIN. . ..
George Jones & Gene Pilney, Musicor MM
2045 [M); MS 3045 (5)

MEMORY #1

Webb Pierce, Decca DL 4504 (M); DL

74504 (3)

MR. & MRS. USED TO BE

Loretta Lynn & Ermest Tubb, Decca DL 483%
(M); DL 74839 (S)

I'VE GOT A TIGER BY THE TAIL
llﬂu:l: Owens, Capitol T 2283 (M); ST 2283

October 16, 1965, BILLBOARD
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YESTERYEAR'S COUNTRY HITS

Chonge-of-pocs proegromming from your librarion’s shelves, featuring the disks
that were the hottest in the Country field 5 years ege and 10 years ago this week,
Here's how they ronked in Billboard's chart ot that time.

COUNTRY SINGLES—
5 Years Ago
Oct. 17, 1960

1. Alabam, Cowboy Copas, Starday

2. On the Wings of a Dove,

Ferlin Husky, Capitel

(I Can't Help You) I'm Falling Too,
Skeeter Davis, RCA Victor

Excuse Me, Buck Owens, Capitol
Anymaore, Roy Drusky, Decca
Heart to Heart Talk, Bob Wills &
Tommy Duncan, Liberty

I'm Getting Better, Jim Reeves,
RCA Victor

| Don't Believe I'll Fall in Love
Today, Warren Smith, Liberty

9. Please Help Me I'm Falling,
Hank Locklin, RCA Victor

10. | Know One, Jim Reeves, RCA Victor

o R o

COUNTRY SINGLES—
10 Years Ago
Oect. 15, 1955

Cattie Call, Eddy Amold &

Hugo Winterhalter, RCA Victor

| Don't Care, Webb Pierce, Decca
. Just Call Me Lonesome,

Eddy Amold, RCA Victor

Love, Love, Love, Webb Pierce,

ll-

r

3

*i

5. Satisfied Mind, Porter Wagoner,

RCA Victor

6. All Right, Faron Young, Capitol

1. Satisfied Mind, Red & Betty Foley,
Decca

8. | Forgot to Remember to Forget,
Elvis Presley, Sun

9. Satisfied Mind, Jean Shepard,
Capitol

10. There She Goes, Carl Smith,
Columbia

CMA Membership Hits 1,473

NASHVILLE — There are
1,238 members of the Country
Music Association in 47 States
and the District of Columbia,
Jo Walker, CMA executive
director, announced last week.
Only States in which there
are no members are Maine,
Alaska and Hawaii. In addition
to the 1,238, there are 245 mem-

CMA Show
Talent Set

NASHVILLE—"It's a Big,
Wide, Wonderful World of
Country Music" is the theme of
the Country Music Association
show next week (22) during its
dinner dance at the Country
Music Festival.

Featured will be LeRoy Van
Dyke, his Auctioneers and Auc-
tionettes. Gene Nash, Van
Dyke's manager, will stage and
direct the show. Guest perform-
ers will be Chet Atkins, Floyd
Cramer and Boots Randolph.

Music for dancing will be pro-
vidled by Bob Wills and the
Texas Playboys, with Leon
Rausch, Cocktail and dinner
music will be by the Blue Boys.
Schedule is: 7, cocktails; 8,
dinner; 9, show; 10:30, dancing.
Tickets are $10 per person.

bers in Canade and in foreign
countries, Mrs. Walker said.

The State with the largest
number of members is Tennes-
see, with 296. Most are in Nash-
ville, world center of country
music. New York is second with
164, and California third with
133.

After that, membership in
various States falls sharply.
Rounding out the top 10: Tex-
as 61, Ohio 58, Illinois 50,
Pennsylvania 48, Michigan 31,
New Jersey 28 and Florida 24.

By category there are 432
artists, 177 deejays, 174 non-
affiliated, 164 record company
representatives, 156 radio offi-
cials, 131 composers, 111 pub-
lishers, 111 managers and book-
ers and 27 representatives of
trade publications. These figures
include the Canadian and over-
seas members.

Boyd Signs Stover

OKLAHOMA CITY—Bobby
Boyd, of Boyd Records, with
headquarters here, has signed
country artist Smokey Stover to
a recording pact. Stover's first
effort for the label is “I Want
the Cake, Not the Crumbs,” re-
leased last week. Stover is the
first signed by Boyd in a drive
to augment the label's country
talent roster.

Night of Miracles is the masterwork of John W. Peterson,
acknowledged dean of Cantata composers. Recorded in full
dimension by Ralph Carmichael’s 46-piece orchestra and superb
choir of 26 voices, it was described in the Billboard Christinas
Special Merit Pick for 1964 as follows:

“A most unusual and beautiful album. Ralph Carmichael
conducts the 46-piece orchestra and chorus in an inspiring per-
formance of John W. Peterson’s Christmas cantata, “Night of

Miracles.” The sound is grandiose and the work, utilizing

bert

Clark’s narratory, would readily be ﬂd&%ﬁhle to a Christmas TV

special or as a production number at

ew York’s Radio City

Music Hall. In any event, it is great holiday listening.” Billboard

Hi-Fi $3.98 Stereo $4.98

ZONDERVAN

RECORDINGS e Grand Rapids, Michigan 49506
October 16, 1965, BILLBOARD

- e T
RAY GODFREY, new addition
to Columbia Records, has a
big hit. Billboard picks it as a
chart Record. We agree;
there's always room in the
charts for a winner. This one
is “THERE'S ALWAYS ROOM
FOR ONE MORE FOOL LIKE
ME," by RAY GODFREY, writ-
ten by Joe South, and pub-
lished by Lowery Music Co.,
Inc. (Advertisement)

Roy Starkey
HeartVictim

CINCINNATI — Funeral
services were held here Tuesday
(3) for Roy Starkey, 51, veteran
c&w personality, who died of a
heart attack Saturday (2) while
emceeing a performance at the
Renfro Valley Barn Dance, Ren-
fro Valley, Ky. Burial was in
Spring Grove Cemetery here.

During his 30-year career,
Starkey had worked in radio,
television and movies. He ap-
peared for many years with the
WLS “Barn Dance,” Chicago,
later joining WLW's “Boone
County Jamboree” in Cincin-
nati. He also had appeared on
WHAS, Louisville. Starkey also
formerly appeared on the “Top
of the Morning" show on WLW
television, and at one time had
his own kiddie program, “Jelly-
bean Acres,” on WKRC here.
He was in several c&w movies
and had a featured spot in the
yet-to-be-released movie, “Ren-
fro Valley Barn Dance.”

Recently, Starkey had worked
as a salesman for WMOH-
Radio, Hamilton, Ohio, and for
the past year emceed the Ren-
fro Valley show.

Surviving are his widow, June
Marshall._ of Arlington, Va., and
a son, Richard, of this city,

NASHVILLE
SCENE

By ELTON WHISENHUNT

 SHORT STORIES—Determina-
tion can overcome failure. Years
ago, Ted Harris, of Lakeland, Fla.,
had a song recorded by Hank
Thompson, then tried to ‘make it
in Nashville as a composer. He
failed, and returned to lgﬁurida. A
friend, Joe Talbot, vice-president
of Sound of Mashville, had faith
in his talent, persuaded him to
try again. Ted finally did. He saved
enough money to live a year, re-
turned to Nashville and began
composing. He has hit with several
songs, the latest, “One Man Band,"
on Longhorn Records, which seems
headed for hitdom, and now has
his own publishing company and
15 In the money.

Similar success story: Vance
Hulln._empln}fﬂ: of the Ford glass
plant in Nashville, has been writing
songs for five years, never could
get one recorded. Then it hap-
pened. George Hamilton IV re-
corded Bulla's “Write Me a Pic-
ture” on RCA Victor. It was re-
leased last week. . . . Chucho
Avellanet is due in Nashville soon
to record an album of country
songs in Spanish! Leroy Holmes,
of United Artists, will direct the
session.

TOUR TOPICS—Sonny James
and His Southerm Gentlemen
played the Arkansas Livestock Ex-
position at Little Rock last week

(Continued on page 358)
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BLOOMING BI G!

(Star of Grand Ole Op'ry)

“LOVE
WORKED A
MIRACLE”

"I Love You Because”

Hickory 1333

Exclusive Management:

. ACUFF-ROSE ARTISTS CORP.

PHONE: 615; 297-5366
Nashville, Tennessee 37204

- RECORDS, INC.
IC*GFV 2510 Franklin Road
= Mashville, Tennessee 37204

HOME OF THE MASHVILLE S0OUND
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EMPLOYMENT SECTION

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

SITUATIONS WANTED

NOT PAYING? HERE'S YOUR AN-
mr' I ecurrenily operate aulomated
stereo, sell, write, do production, etc.
18 :rtlri:' 'I!l'ﬂlﬂ.ﬂl.lﬂ.‘!‘l‘ Hll:h:lt refar-

Deslre 'IJI'IIII‘II.'n
d.ir-u:tnr Box !.15.

I.'Ihn-lni W,
48th Bi.. New York, M. Y. l.i!ﬁ-l! :H:ﬂ

LYRICIST WITH TEN (100 GOOD ORIG-

lnnl-nna: wanis to team up with a com-

| ntact: Box 211, I]l'hnl.Hl.. 165

. #6th 5t., New York, M. Y. lﬂn:?i
oc

HELP WANTED

ENTERTAINERS

Need fill-in between
shows,

Top pay, flexible hours.
Male or female.

No experience necessary;
appearance counts.

Call:

TEMPORARY THEATRICS, LTD.

LT 1-3700, New York City

HELP WANTED

One of the lorgest cigorette and
music companies in North Central

NATIONAL RECORD
PROMOTION & PUBLICITY
CONSULTATION
Al guestions answered about Re-

cording, Disiribution, Primting, Ship-
ping, Music Publishing, etc.

PRESSING
Mo job ioo small

DISTRIBUTION ARRANGED

PROMOTIONS

1650 Broadway
N.Y.,N.Y.10015

¢l 7-2139

Mational Record Promotion

(Yau Recard It—We'll Plug It

Music Mokers Promotion Network
Mew York City
20 Years' Dependable Service
Brite Star, Cleveland, Ohic
Covering All Major Cities, Nashville,
Chicogo, Hollywood, Ete.
« DISTRIBUTION ARRANGED
* MAJOR RECORD LAREL CONTACTS
* MATIOMAL RADIO & T.V., COVERAGE

BOOKING AGENT CONTACTS
MASHVILLE NEWSPAPER PUBLICITY

Call Collect: CLEVELAND 261-J0 4-2211
DIST. OFFICE

* % & BRITE STAR % % %
14881 Overfock Drive MHewbury, Ohio

California wants experienced Cigo-
rette and Music Route Service Men,

Alse openings for competent
Mechanics.
Must be bondaoble, SOBER and

HOMEST. If quolified send back-
ground and references to:

BOX #212, Billbeaard
185 West 46th 5t
Mew York, Mew York 10036

esllent m:u'-'r“wm- Box 214, Billboard,
65 W, 46th St., New York, N. Y. 10036,

DISTRIBUTING SERVICES

RECORD DISTRIBUTORS

RECORDS

We still have maony Codence L.F.s
fram the entire stock which wae

purchased priced right. We also
have assorted major label L.P.3 in
assortments of 25 priced as fellows:
Group 1—25 to Box, $18.00
Group 2—25 to Box, $20.00
Group 3—25 to Box $24.50
We specialize in 45 rpm culouts
top hits and we alio sell giveaway
or inside pockoge records, the latter
at $4 per hundred. Me quantity
too small or too large. We also
will package for you or we can sell
you packoges os follows: 3 for 5%c,
cost 35¢, or 5 for BBc, cost 50c. We
alse have two special pockages:
5 records to sell ot 49¢, cost 3de,
and 10 records to sell at §Pc, cost
&7c. QOur pride is our creom top
hit single 45 rpm in prepriced poly
bogs, cost 15¢, prepriced to sell in
following price brockets: 25¢, 29¢
or 35—3 for $1. You have the
choice of the selling price brocket.
For informaotion write or coll

COAST TO COAST

HIT RECORD CO. .
Main Office: 55455547 Baltimore Ave.,
Philadelphia 43, Pa.
Ph. GRanite & 70485 or GRanite &-7084
Cincinnati, Ohio, Office:
1912 Central Ave, Phone 241-8242

RECORD RIOT 455 — BRAND

some late hits. 36.80 per humtmd s

p-rl‘.hnuund Send check with order for |
poaiage. No overseas orders. |

Il'.tl.llblz Record Co.., Box IEE Glen Oaks

Post Office, Glen Ouks ¥. Phone:

Arva Code 212—343- ml- ocl0
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SEND US YOUR TAPE . ..
We do the restl
All speeds, all quantities.

Masters, nickel stampers,
attractive labels, pressings.
Prompt and reliable.

SONGCRAFT

1650 Broadway
N. Y. C. 19

ATTENTION, FRODUCERS. HAVE A

TV script, new,

good nn-e-hundred pun
oripin Also that I:rll'.'l'llll with
story. Wil sell mmr outright for caah.
Song on 50/50 basls. Mrs. Agnes Brown,
1114 Lineoln Highway, Schererville, Ind.
$EITE. ocid

HEY, TALE"TT l.FTB—T.F' 1 WERE
in your business I'd be heading to Mt
Htﬂ'lll‘ll’. Ky., to hear Lyle Btone. Take

female critie’s word for it, he's got
!rhll: it takes and more. Llke wow!

NEW HILARIOUS COMEDY MATERIAL.
Send for free list, parodies, mono-
LHIEIH“‘:;] n* luﬂ]:l. ete. eru-n.
¥ whiz L.mé
I.'Il'ﬂitl:’:l'. 106 W. ch EL Y. m:ﬁll

30,000 PROFESSIONAL COMEDY LINES!
Monthly topleal gag service too! Free
catalog. Orben, 3536 Daniel
Crescent, Baldwin Harbor, N. ¥

INTERNATIONAL

EXCHANGE

ENGLAND

ALL: ENGLISH RECORDS RUSHED BY
alrmadl. Beatles "Help," "Baatles for

Sale,” U.K. versions. Manfred Mann &
E;-:Eﬂ E'I'Iew] IE..P.I all l-l-i:h;l 1::-_ atr-

" oI PR Ca y Bar-
face mailed. John Lever, GCold St
Northampton, England, ja15-66

ALL ALBUMS m—m&m N BRITAIN
but mot U. 5. airmalled by retum, 38,
We shall be happy o let you h'm'lr
what your favoriie artist hu released
in Britaln. Heecord Centre, Lid., Nunea-
ton, Engliand. g 10-84

FRANCE

RECORD COMPANIES-PUBLIEHEHRS-
Mriributors: You can find a2 world hit
in our new French nu? and nﬂll.ﬂll
mufrpnblytpl!:l $2. Omd 'l'l!'.!h ch |:k
SEn for er e
Lo Records, 7 Rue 5L Lazare,
FirI: ! ﬁtnﬂr

when answering ads . . .
Say You Saw It in Billboard

CLASSIFIED RATES

Par Insertion

L | b | a*™ Each Additienal Inch
Manufacturer
Adveriisers Lt ) 515 525 59
Distributers |.I||||rui!|
& Employment 5 b3 513 55
Adverkisers
Dictribut
{H'_"Im ‘gﬂ w 518 £328 1]
Situations
Wanfed for £2 s mw 55
Individuals

* Minimum size sold is 45"

ADVANCEI
& Advertisements 2'°

. approximately 35 words; 1
« All' rates are for EACH inserfion.

70 words.,
PAYMENT MUST BE IW

or larger are 3et in boxed siyle.

* If Box Mumbar is used, allow 10 words for number and address.
Box number service charge is 50c per inserfion.

USE THIS HANDY ORDER FORM

it} _ N & X 3 _§F § § ¥ F N & § ¥ |

Pleaz= insert the following ad for

Heading:

conseculive izsues.

Sive:

T Set regular classified style.

Amount enciczeg

1 Sst boxed classified style

Copy:

Company Name

Authorized by

Address

City

Statz & Zip Code

PLEASE ENCLOSE YOUR PAYMENT.

FOR ADDITIOMAL INFORMATION AND/OR

TISING MANAGER, Billboard, 145 West 4&th 5t.,

WE DO NOT BILL FOR CLASSIFIED ADS.

el R B L _ L8 8 2 3 _2 ¢ & X % &R _&§ X _§ R _J

ASSISTAMCE COMNTACT: CLASSIFIED ADVER-
Mew York City 10034,

ADVERTISING RATES INTERMATIONAL EXCHANGE
Classified: Per line 5. Minimum 4 line: per inseriion,

CISPLAY: Per inch 514, Minimum | inch.

Above prices are ror cne intertion in one itfue. Caah or check with order.

anrr um far II Eb 52 ins grticns _in @ one-year ntrm-_

FOR FURTHER IHFﬁI‘.H.l.‘I'IﬂH {Nt"l'.lu.t'l’

Peter Hml, Intermational Advertising Illu-:in
Billboard,

165 West 44th Street, MNew York

City tm-l- or
Andre de Wekey, European Director, 15 Hanover
Sguare, W. 1, Emgland,
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NASHVILLE SCENE

® Continued from page 57

(5-9), then headed back to Nash-
ville to tape for the Jimmy Dean
TV show. Dottie West and Flr_lh
Young were also guesis on the
Dean show. Johmny Wright
says he saw the laru::t crowds in
10 years on a recent Eastern and
Canadian tour, or since his unit
and the Roy Acuff shows toured
together from 1954-1956. . . .
Flatt and Scruggs and Johuny Cash
played a concert at Southern
Methodist University last week,
first time the school has booked
a country music show. . . . David
Houstom entertained airmen nt
Barksdale Air Force Base
Louisiana. . . . Carl Perkins w:ll
tour England and Germany Ocl.
22-31. . . . The Bilue Boys will
leave Nov. 1 for a five-week Carib-
bean tour.

CHART CHAT—Don Gibson
is at work on some new songs for
an RCA Victor album. . . . Ray
Stevems, whose “Santa Claus Is
Watching You" is still a favorite
at my house, is growing a beard.
. . . Singer Hugh X. Lewis is
fast becoming a composer. His
seventh, “If This House Could
Talk,” was recently recorded by
Stonewall Jackson. . Latest
song by top “events" songwriter,
Mel Tillis, is “Mr. Drop-Out,” due
out this week. On the other side
he imitates Hank Snow, Webb
Pierce and Stonewall Jackson in
one called “Bring on the Blues.”

Ann Munson, 3811
W}rily, Brunswick, Ga., president
of Marty Robbins Fan Club, offers
deejays Robbins' latest, “Old Red,”
and “Martinique,” by Bobby
Cavazos, on Monument. . . . John-
ny Wright's single, “Hello, Viet
Nam,” was so successful he's re-
corded an album of that name, first
album he’s done in more than two
years.

HOP-SCOTCH — That beauty

Barbara Allen

® Continued from page 56

regular filmings for the Billy
Grammer syndicated television
show, which is seen on the fol-
lowing stations: WCYB-TV,
Bristol, and WAVY-TV, Nor-
folk, Va.; WSAZ-TV, Hunting-
ton; WOAY-TV, Oak Hill, and
WHIS-TV, Bluefield, W. Va.;
WNBE-TV, New Bern; WWAY -
TV, Wilmington, and WGHP-
TV, High Point, N. C.; WUSN-
TV, Charleston, and WFBC-TV,
Greenville, S. C.; WBIR-TV,
Knoxville, and WRCB-TV, Chat-
tanooga, Tenn.; WLTX-TV, Lex-
ington, Ky.; WRDW-TV, Augus-
ta, Ga., and WCOV-TV, Mont-
gomery, Ala.

New Van Dyker

NASHVILLE—A son was
born Sept. 28 to country-pop
singer LeRoy Van Dyke and
wife. Newcomer was named Lee
Frank. The couple has another
son, age 4.

TOUR EUROPE—When Stonewall
Jackson left MNashville recently
for two weeks of show dates In
Europe, it was quickly decided it
would be a good opportunity for
a vacation for Mrs. Jackson and
son, Stonewall Jr. (Turp), 4. So
they went along with him.

October 16,

a&r director Marvin
signed recently is Nell Mec-
of Augusta, Ga. .

llmtﬁlllhrnndmhh:‘vuhmlht

the Hollywood home formerly

owned by actor Clint Walker. . . .

Singer Jerry Lee Lewils recently

Capitol

Beide, 21 of

bought his parents, formerly of
FEITEII-II;I}'. La., a $30,000 home in

Memphis nnd a Lincoln Cnnli-
nental. . . Ii.l:l. wife of
W. D. l,'l-ddﬂ vice-presi-

dent of Tree Publishing, Inc., is a
talented painter. One of her water
colors won first prize at the Ten-
nessee State Fair. However, a fire
two weeks_ago wiped out many
fair buildings, destroyed her prize
painting and other of her works,

Pfanstiehl’s

NEEDLE DESIGNS!

can and foreign

—but Planstiehl does it to serve

ﬁur phono-needle customers,

n-d the latest, order it

nstiehl. Write for a free

ﬂtllﬂi lnd ull-rn-iltr order
forms today.

Your order shi
day

same
s received.

CHEMICAL CORPORATION =
i LAKEVIEW AVE. « WALNKEBIAM, u—nn
Originaters of tha 5775 Dismond Nowdls
i |

Custom Made

 BANIOS

By Salstrom

Play the hingst Danjc Thil rhur‘n by
... yet you'll be surprised and delighted at
how little it really costs! Complete selec-
tion of Salstrom custom-crafted, beauti-
fully inlaid Five String, Long Five String,
Plectrum or Tenor Models, Also complets
saries of replacement necks including
extra long five string neck to comert to
popular “Pete Seeger™ Modal

Write for descriptive literature

SALSTROM BANJO COMPANY
Dept. E-10B * OREGON, ILLINOIS

PERSUNAL SERVICE TO
ALL JUKEBUX UPERATORS

WE SPECIALITE IN A COMPLETE
LINE OF SPIRITUAL, REE AND
CATALOG MERCHAMNDISE

COMPLETE Stock of Hits and Al Gald
Standards—Dldies Bul Geodis

Manulacturers, [nrﬂ'ul‘ th Begarding
YOUR STERED PRODUCY FOR JUREBOXES

and F-A-5-T ONE DAY SERVICE at
STAN'S RECORD SEH'I.I'IEE

FI8 Texan Steeel. Shreveporl TAr LT
Phon 318 433-71
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* RHYTHM & BL[]ES%

0P SELLING RHYTHM & BLUES SINGLES

SPECIAL SURVEY for Week Ending 10/16/65

, Labal & Na.
8.ty ...

ME
Fontella Basa, Checker 1120 (Chevis, BMI)

PAPA'S GOT A BRAND NEW BAG
James Brown, King 5999 (Lois, BMI)

{Jobete, BMI)

Miracles, Tamla 54118 (Jobete, BMI)

AGENT DO-SOUL . ... ............... 12
Edwin Starr, Ric-Tic 103 (Myto, BMI)

SINCE | LOST MY BABY
Temptations, Gordy 7043 (Jobete, BMI)

LET'S MOVE & GROOVE nﬂm
Jehnny Mash, Joda 102 :mf i)

Joe Simon, Vee Jay &94 (Fame, BMI)

YOU CAN'T TAKE IT AWAY
Fred Hughes, Ves Jay 703 (Customa, BMI)

IN THE MIDNIEHT HOUR. . ..... . ......
Wilson Pickett, Atlantic X289
{Cotillion-East, BMI)

IT'S THE SAME OLD SONG
Four Tops, Motown 1081 (Jobete, BMI)

SOUL HEAVEN .
Dixie Drifter, Roulette #541 (Unbelievable

& Mom, BAMI|
m:u Brothers, Philles 129 (Frank,

AIN'T THAY PECULIAR . ... ... ... .. ...
Marvin Gaye, Tamla 54122 (Jobete, BMI)

TAKE ME IN YOUR ARMS .. .. ... .....
Kim Weston, Gordy 7046 (Jobete, BMI)

FOR YOUR LOVE
Sam & Bill, Jods 100 (Beschwood, BMI)

27
i
i
:
£
;

R

Marvelettes, Tamls 54120 (Jobete, BMI)

Ikettes, Modern 1011 (Jobete, BMI)
FIRST | LOOK AT THE PURSE. .. ....... §
Contours, Gordy 7044 (lobete, BMI)
YOU'VE BEEN IN LOVE TOO LONG. ... . §

Martha & Vandellas, Go 7045 ([Jobete,
B andellas rdy (] [

1-2-3
Len Barry, Decca 31827 (Champion & Doubl
u?"m'":rum} i ”

SHAKE AND FINGERPOP
Jr. Walker & the All Stars, Soul 35013
(Jobete, BMI)

SAD, SAD GiIRL
Barbara Mason, Arctic 108
(Stillran-Dandefion, BMI)

YOU'RE GONNA MAKE MECRY . .. .. . ...
0. V. Wright, Back Beat 548 (Don, BMI)

ImTilhm, ABC-Paramount 10710
{Chi-Sound, BMI)

O'Jays, Imperial 85131 (Blackwood, BMI)

iF | DIDN'T LOVE YOU

Chuek Jackson, Wand 188 (Metric, BMI)
NOTHING BUT HEARTACHES . ... .. ..
Supremes, Motown 1080 (Jobete, BMI)

BABY I'M YOURS
#ﬂrﬂlrl Lewiz, Aflantic 2283 [Blackwood,

MEVER COULD YOUBE. ..............
Impressions, ABC-Paramount 10710

(Chi-Sound, BMI)

ID'GYOU BABY . . ... ... ..........
m?inu Ellison, Mercury 72472 (Merping,

SOMEONE IS WATCHING
Solomon Burke, Atlantic 2299 (Webb IV-
Falart, BMI)

MY GIRL HAS GONE . .. ... ... . ......
Miracles, Tamla 54123 (Jobete, BMI)

DON'T HAVE TO SHOP AROUND
Mad Lads, Volt 127 (Makmillion, BMI)

THINK
JimT'r MeCracklin, Imperial &58129 [Melric,
BMI

g @ 8 § & R OR
g8 8 & 8 puB

b
ey
Lak
[l

&8 8 3 8

NEW ACTION R&B SINGLES

Other records registering tolid sales in cerfain markets and appearing to be a week away from meriting »
listing on the national Hot REB Singles chart above. All records on the chart are not eligible for a listing here.

I'M NOT TIRED . . .
Wilson Pickett, Atlantic 2289

SHE'S WITH HER OTHER LOVE . ..
Leon Hayward, Imperial 66123

TOP R&B JOCKEYS' PICK-OF-THE-WEEK

RICK DARNELL, KPRS, Kansas City, Mo.
The Reason Why—Linda Burns, Ty-Tex
Seesaw—Don Covay, Atlantic 2301
Feeling Good—Jean DuShon, Cadet 5518
Stop and Get Hold of Myself—Gladys Knight & the Pips,
Maxx 334
It's All Right—Art Lassiter, Ballad 024

AL SCOTT, KGF), Los Angeles
Let Me Know When It's Over—Esther Phillips,
Atlantic 2304
No One Else Will Do—Clay Hammond, Liberty 55817
LP—Pastel Blue—Nina Simone, Philips PHM 200-187
(M); PHS 600-187

FRED HANNA, WAME, Miami
My Girl Has Gone—Miracles, Tamla 54123
Same Old Beat—Freddy Scoit, Marin
| Feel Strange—Wonderettes, Ruby 5065
I'm the Guy—Yeomen, Heidi
Just for You—1Jerry Butler, Vee Jay
I'm Grateful—Johnny Adams, Gone
The New Breed—Johnny Holliday, Diplomacy
My Baby—Temptations, Gordy 7047
| Dig You Baby—Lorraine Ellison, Mercury 72472
| Got the Right—Lester Young, Old Town

SIR WALTER, WAMO, Pittsburgh
Stay Together Young Lovers—Ben Aiken, Roulette 4649
Follow Your Heart—Manhattans, Camnival 512
Cleo's Beck—IJr. Walker & the All Stars, Soul 35013
Rufus Jr—Merced Blue Notes, Galaxie 738
Respect—DOtis Redding, Volt 128
Let's Move & Groove (Together)—IJohnny Mash, Joda 102
How Nice It Is—Billy Stewart, Chess 1941
The Organ Grinder's Swing—Jimmy Smith, Verve 10363
Ain't That Peculiar—Marvin Gaye, Tamla 54122
Your Daddy Wants His Baby—Derek Martin,
Roulette 4647
LP—Organ Grinder Swing—Jimmy Smith, Verve V 8628
(M), V6-8628 (S)

LARRY McKINLEY, WYLD, New Orleans
| Believe I'll Love On—Jackie Wilson, Brunswick 55283
Crack Up—Leon & the Burners, losie 945
Believe in Me—lerry Butler, Vee Jay
My Gil Has Gone—Miracles, Tamla 54123
Seesaw—Don Covay, Atlantic 2301

JACK WALKER, WLIB, New York
Moma's Got a Bag of Her Own—Anna King, Gone
Something | Want to Tell You—Johnny & the
Expressions, Josie
Butterfly—Van McCoy, Columbia 43415

AL JEFFERSON, WWIN, Baltimore
I'm the Guy—Yeomen, Heidi
| Really Love You—Dee Dee Sharp, Cameo 375
Something | Got to Tell You—lohnny & the
Expressions, Josie
Stay Together Young Lovers—Ben Aiken, Roulette 4649
In the Twilight Zone—Astors, Stax
Two Is a Couple—Ike & Tina Turner, Sue 135
Bench in the Park—Jive Five, United Artists 936

LP—Only Those in Love—Baby Washington, Sue

WILLIE McKINSTRY, WILD, Birmingham, Ala.
You Never Had It So Good—Ronnia Milsop, Scepter 12109
Just One Kiss From You—Impressions,
ABC-Paramount 10725
I'm Not Tired Yet—Wilson Pickett., Atlantic 2289
Soul Heaven—Dixie Drifter, Roulette 4641

THE RAJAH, KUXL, Minneapolis

| Believe I'll Love On—Jackie Wilson, Brunswick 55283

Hush—Jimmy Bailey, Columbia 43408

Have You Ever Been Disappointed—Isiey Brothers,
Atlantic 2303

Two's a Couple—Ike & Tina Tumer, Sue 135

LP—In the Midnight Hour—Wilson Pickett, Atlantic LP
8114 (M); SD Bl1l4 (S)

KELSON FISHER, WWIN, Baltimore
Lover's Concerto—Toys, DynoVoice 209
Let's Move & Groove (Together)—Johnny MNash, Joda 102
A Time to Love—A Time to Cry—Lou Johnson,
Big Top 101
LP—Try a Little Love—Sam Cooke, RCA Victor LPM 3435
(M); LSP 3435 (5)

BIG BEN TIPTON, KBYE, Oklahoma City
What's Wrong With Me Baby—Invitations, DynoVoice
Misty—Vibrations, Okeh 7230
Eu;ne%hlng | Want to Tell You—Johnny & the Expressions,
ose
Got No Excuse—James Crawford, Blue Rock

m
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0P SELLING R&B LPS

Wtk Wesk Tile, Artist, Labol & Mo. 3
1 1 THE IN CROWD, Ramsey Lewis Trio, Argo LP 757 (M):

L0 T A - 10
2 2 PAPA'S GOT A BRAND NEW BAG, James Brown, King 938 (M);

R IO . L e e e S S e 6

3 6 OTIS BLUE/OTIS REDDING SINGS SOUL, Volt LP 412 (M); SD 412 (S). 3
5 ORGAN GRINDER SWING, Jimmy Smith, Verve V 8628 (M);

VB-BBZB (S) ............ccovnrirrrirrrnni s einairans 5
5 4 MORE HITS BY THE SUPREMES, Motown 627 (M); S 627 (S)....... 9
L] 9 IMPRESSIONS—ONE BY ONE, ABC-Paramount ABC 523 (M);

PBEE B2 (B i v s S R A S N A 6
7 7 GENTLE IS MY LOVE, Nancy Wilson, Capitol T 2351 (M);

g T e S A S oo 5

10 BABY I'M YOURS, Barbara Lewis, Atiantic 8110 (M); SD 8110 (S)... 3
3 JR. WALKER E THE ALL STARS PLAY SHOTGUN, Soul 701 (M);

L T T MNP 16
10 — PASTEL BLUES, Nina Simone, Philips PHM 200-187 (M);
PP BDOARE O s e e N s s 1

NEW ACTION R&B LPs

Other albwms registering solid sales in cortain markets and lplllr:r te ba & week IIII

from m ] on the natiomal Met REB LP chart abeve. recards =n tha

are net @ for & § here.

BUMPIN® . . . IN THE MIDNIGHT HOUR . . .
Wes Montgomery, Verve ¥V B625 Wilson Pickett, Atlantic LP B114
(M); V6-8625 (S) (M), SD B114 (S)

THE STIMNGER . . .
Johnny (Hammond) Smith, Prestige
7408 (M); ST T408 (S)

DJ SPOTLIGHT
RICK DARNELL

KPRS, Kansas City, Mo.

A native of Loz Angeles, Rick Darmell s presently
a desjay with KPRS, Kansas City. He formerly
worked af KATI and KELW, 5t. Louils, and has
produced a weekly TV show over WDAM-TV, Hat-
teshburg, Miss. A sidelight to his career iz song-
writing. One of his songs was recorded by the late
Billie Holiday. He alse curreatly produces records
and mansges taleaf,

R& B!

(Radio Response Ratings, June, 1965)

Buy the Leader

WJLD (WJLN-FM)
BIRMINGHAM, ALA.

Nat. Rep./ Bob Dore . South/ C. K. Beaver
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RADIO-TV PROGRAMMING

HOST CHRIS LANE speaks to some 3,000 Navy men during a taping
for the “American Swingaround” half-hour TV country music show.
The show, which originates with WBKB-TV, Chicago, was taped at the

Great Lakes MNaval

raining Center armory near the city. On stage

behind Lane are the Statler Brothers, Ferlin Husky, Merle Haggard,
Tommy Collins, Bonnie Owens, and Johnny Cash. Lane is also program
director at country music station WJJD, Chicago.

NAB's

New Format for

‘66 Parley Wins Approval

CHICAGO — A new format
for the 44th annual convention,
March 27-30, 1966, here, of the
National Association of Broad-
casters was approved last week
by a NAB committee, Instead of
concurrent radio and TV ses-
sessions, a radio session will be
held Tuesday morning and a
TV session Wednesday morning,

Country Stereo
Proves Success

SALT LAKE CITY — Many
daytime AM radio stations use
FM to round out a complete
broadcasting day. KSOP here
does more than just go FM
after sundown, however. The
outlet, which reaches about B0
per cent of the population of
Utah, according to program di-
rector Jay C. Gardner, broad-
casts in stereo from 5 p.m. to
5 a.m.—the hours when it's not
broadcasting on AM.

The wunique factor is that
KSOP is a full-time country
music station. Gardner says it
was the first stereo country
music station in the nation,
“though a lot of country out-
lets are now thinking about
heaming in stereo.”

Partially on account of the
stereo broadcasting, the station
has proved *very successful,”

(Continued on page 63)

Ruth Lyons Opens
Yule Fund Drive

CINCINNATI—Ruth Lyons,
veteran TV hostess of Crosley
Broadcasting's popular *50-30
Club,” last week launched her
26th Annual Christmas Fund
Drive on her birthday, Oct. 4.

In the quarter century of the
fund’s existence more than $4.-
000,000 has been raised to buy
toys, games, TV sets, radios,
books, and playground equip-
ment for hospitalized children
in the three-State area of Ohio,
Indiana and Kentucky served by
Crosley’'s WLW-T, WLW-D,
WLW-C and WLW-I.

Traditionally, no dollar goal
is set but an effort is made each
year to raise more money than
the preceding year. Last year
$430,169.75 was contributed by
Crosley listeners and viewers.

60

allowing those members who
operate both types of outlets to
attend both sessions. The after-
noons will feature concurrent
sessions as before.

Registration for the conven-
tion, to be held in Conrad Hil-
ton Hotel here, will begin Satur-
day (March 26). Exhibits will
open at 10 a.m. Sunday (March
27). Sunday afternoon will be
devoted to FM radio. NAB
President Vincent T. Wasilew-
ski will deliver the traditional
president’s speech at the Monday
luncheon. The Broadcast Pio-
neers banquet will be held Tues-

day night.

Convention committee mem-
bers at the Chicago meeting last
week included Edward Allen
Jr. of WDOR, Sturgeon Bay,
Wis.; Richard D. Dudley of
WSAU, Wausau, Wis.; Julian
F. Haas of KAGH, Crossett,
Ark.; Harold R. Krelstein of
WMPS-FM, Memphis; Carl E.
Lee of WKZO-TV, Kalamazoo,
Mich.; Glenn Marshall Jr. of
WIXT, Jacksonville, Fla.; Lloyd
C. Sigmon of Golden West
Broadcasters, Los Angeles, and
Charles H. Tower of the Corin-
thian Broadcasting Corp., New
York. NAB chairman of the
board John F. Dille Jr. of the
Communicana Group of Indiana
was also at the meeting, in ad-
dition to several NAB staff
members.

Martin TV er
Has Pofential

NEW YORK — Among the
new TV shows this season, at
least one of the new record tal-
ent shows—the "“Dean Martin
Show"—looks like a potential
winner, according to the Ameri-
can Research Bureau. The show
was in the top 20 the first week
of ratings and still rates as fifth
best among the new shows al-
though not in the top 20 of the
regulars in the second week,
due probably to its late hour
(10-11 p.m.).

Shows which featured record
talent that rated in the top 20
in the second week included
the “Ed Sullivan Show,” No. 7;
“The Red Skelton Show,” No.
11; and the “Andy Williams
Show,” No. 18. “The Jackie
Gileason Show™ was tied for No.
19. A. C. Nielsen ratings are
due out this week,

Country Music Record Sales

WMAQ's Freedom
To Test WIND, WGN

CHICAGO—The exit of Mike
Joseph as NBC radio program-
ming consultant in New York,
disclosed Monday (4), will have
an immediate but not drastic
effect on record programming at
WMAQ Radio, network affiliate
here.

Program director Glenn Bell
told Billboard the departure of
J’mel:lh will mean “local auton-
omy" for the station, which had
been subject to close control
from the Big Town. Joseph's exit
has been kept rather close-to-the
chest at NBC headquarters.
“The change will be evolution-
ary — not revolutionary,” Bell
said. “We are going middle-of-
the-road and will be challenging
WIND and WGN.” The station
has been playing hard-edged
pop music a little to the left
of center.

“As of Wednesday (6) 1
adopted a 24-hour play list,”
Bell said. “We have been oper-

ating with separate lists fnr day
and night programming.”

The "1 adopted™ is significant.
It has been a matter of puzzle-
ment to the radio trade that Bell,
hired out of Denver with out-
standing credentials, was ham-
strung by New York directives,

As to personnel, “We are de-
lighted with our present staff,”
Bell said. *“We anticipate no
changes.”

WMAQ's rank in the eight-
county market currently finds it
among the pack of also-rans.
Its return to true middle-of-the
road establishes dark horses in
both the top 40 and easy-listen-
ing arenas locally. With WCFL
challenging WLS for the hard
music audience, there is some
speculation that any more equit-
able division of that segment be-
tween the two stations will boost
the ratings of the middle-of-the-
roaders in the afternoon and
evening.

WCFL Holds Talkie
On Message Music

CHICAGO — A provocative
analysis of “protest” music was
aired by WCFL Radic here late
last month in a two-part docu-
mentary called "The Angry Ex-
plosion.” Broadcast in two seg-
ments (and rebroadcast by re-
quest) the study featured com-
memts from laymen and music
industry representatives. Classic
protest songs leading up to the
controversial “"Eve of Destruc-
tion,” by Barry McGuire were
spotted in the documentary,

Win Stracke, Chicago folk
musician and educator said: "I
think protest music is absolutely
great. Parents have been deny-
ing expression to youth too long.
Are our lives so sterile that we
must exercise the type of com-
trol that would ban Beatle hair-
cuts?”

A mother: "l think these songs
are harmful. They show com-
munist influence.”

Johnny Rivers, recording art-
ist: “These songs just go along

\l:rilh the times. ere’'s revolu-
tion all over."
Nat Hentoff, musicologist:

“The kind of world Jerome Kern
and Cole Porter wrote about
was insular, and quite unlike
the world we live in today.
McGuire and Bob Dylan are
spokesmen for a new generation.
A whole range of social evils
are being protested in their
songs—and 1 think it's about
time!™

Augie Bloom, record man:
“Kids don't want to buy trite
music anymore. Protest music is
a very healthy part of the social
life of this country.”

A parent: "If these kids don't
like this country they should
move somewhere else.”

P. F. Sloan, author of “Eve™:
“The message of the song has
been misunderstood. It is a love
song: stop hating; start loving.”

NAB Urges FCC to Prohibit
CATV-Originated Program

MINNEAPOLIS — The Na-
tional Association of Broadcast-
ers has called upon the Federal
Communications Commission to
prohibit all programs originated
by community antenna TV sys-
tems and to provide “substantial
protection for the local broad-
caster.”

Sherrill Taylor, vice-president
for radio of the NAB, told a
meeting of the Minnesota Broad-
casters Association last week
that the national organization
has also asked the FCC “to re-
serve judgemerit on the possible
impact of widespread CATV-car-
riage of multiple radio signals
on local radio service" until

www americanradiohistorv com

adequate measurements are de-
vised to evaluate it.

A recent NAB preliminary

survey revealed that about 20
per cent of CATV systems pres-
ently carry radio signals, he

said. And, “to the best of our
knowledge, most, if not all
modern 12 - channel systems

carry radio signals.”

The NAB's position is that
CATYV systems should be a sup-
plement to, and not a substitute
for, free broadcasting service,
Also, CATV should only bring
in distant signals to those areas
where local service is inade-
quate.

Boosted by WJJD’s Format

e Continued from page 3

story swayed subsequent coun-
try switch decisions in Char-
lotte, N. C.; Miami; Newark,
Rochester and Buffalo, N, Y,
“And we're being taped con-
stantly by a number of influ-
ential stations,” reported WIID
program director Chris Lane,
central figure in the station's
success story. Lane also rated
40 per cent of the votes as the
leading deejay influence on
country music record sales. Don
Chapman, Stan Scott, John
Trotter, and Ray Stingley of
WIID shared the rest of the
honors. (See RRR chart.)

Country music popularity has
always been in Chicago, Lane
said. “Jim Reeves and M
Robbins, for example, have had
hits in this market. but needed
with quality country music is a
quality radio presentation.” He
defined “quality” country pres-
entation: “We are a good radio
station playing good coun
music. We dmga*l do it ‘hnke.;?'r
We have no Hammerhead H
on the station's personality staff.
We utilize only good, profes-
sional airmen. And we screen
our music like crazy, We won't
play just anything, like so many
country stations do. Imagine
what a rock 'n' roll station
would sound like if they played
everything that came in the
dmrll‘l

Perhaps the most significant
indication of the success of
WIID's country format in the
market is in the billing pace,
which has been solid. The sta-
tion just signed a 52-week con-
tract with Sears, Roebuck &
Co., Chicago's all-media adver-
tising champ.

WJIJID's audience, Lane said,
“cuts across all socio-economic
lines. Our mail response shows
that we have picked up listeners
from every station in Chicago.
There is no line as to education,
economics or cultural back-
ground.”

Lane does not decry the ap-
parent tendency toward pop-
orientation by country artists.
“I think it is good that country
music a&r philosophy is going
this dlrﬂctlﬂn," he said. “The
so-called purists must realize
that the old-timers are dying
off. We've got to draw new
people to country music. Ac-
tually the only thing that hap-
pens when a country record
goes pop is that dealers become

aware of it."

A year ago in Billboard's
survey of the market, WIID
was also-ran in influencing the
sales of pop single records. The
leader for influencing country
music sales was WWCA in
Gary, Ind. This vyear, only
WIJD and WLS, with a Sun-
day evening program, are the
major factors in the market.
WIJD has just broken ground
for new facilities at Des Plaines.

Currently simulcasting on
FM, WJID will alter its pro-
gramming on FM as required
late this wyear, but without
change in format. "Our FM
programming will retain the
quality country sound,” Lane
said. He added that it’s too
early yet to tell if the station
will launch its country music
in stereo, “but we are applying
for a 24-hour FM license.”

TV Influence
Two new developments in
local TV programming have

(Continued on page 62)
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VOX JOX

By CLAUDE R. HALL

Two Los Angeles radio per-
sonalities — Gary Owens of
KMPC and Frank Evans of
KGBS—will play a disk jockey
and sound engineer in a coming
segment of “The Munsters” TV
show. . . . Scotty Brink will fill
the wvacancy on KHIJ, Holly-
wood, created by the movement
of Sam Riddle into further TV
activity for KHI-TV. Brink was
formerly with KYW, Cleveland.
Riddle retains a four-hour Sat-
urday radio show.

KALL, Salt Lake City, has
three new air personalities—
Jack Bogut, formerly of KGHL,
Billings, Mont.; ﬁ'ﬂ“ Linton,
who came from KLUB, Salt
Lake City, and Dick Long, for-
merly with KTAE, Taylor, Tex.
. . . Jim Shaheen will be the
manager of a new 1,000-watter
in Canton, Ohio—WINW: the
station is expected to be on the
air by Jan. 1. Format has nol
been chosen yet.

Dave Diamond is back with
KBTR, Denver, after a six-
month sojourn in Los Angeles
in which he worked at the Hol-
lywood Crescendo Club,

Jack Alix is the new music
director at WYRE, Annapolis,
Md., where he also holds down
an air slot. . . . Steve Kirk of
WSAI, Cincinnati, became a
father for the second time Mon-
day (27), a daughter named
Amy Jo. . Yik Armen s
handling a 2-7 p.m. time slot
with WPRO, Providence, R. L

CBS has nepotiated to acguire
Allyn & Bacon, one of America's
oldest producers of textbooks
and educational materials, . . .
Dvick Purtan, formerly with Cin-
cinnati's WSAI, has joined
WKNR, Detroit. . . . Mike Hiott
is the new morning man at
WNOK, Columbia, 8. C., re-
placing John R. (Handy Andy)
Cook, who's now news director
of the combined WNOK-AM-
FM-TV operation.

Ned Powers is the “Milkman™
now midnight to 6 am. on
WNEW, following the resigna-
tion of Wally King, Jim Lowe
and Jim Tate have now time
slots with the good music out-
let. Powers was formerly with
WIP, Philadelphia. . . . Rhett
Evers of WGLI, Babylon, Long
Island, N, Y., stayed awake 240
hours in a department store
window for a local fund drive,
broadcasting his daily all jazz
show from the location.

Alan B. Shaw Jr. has joined
WPRT of Albany-Schenectady-
Troy, N. Y. He was formerly
with WMAQ, Chicago. . . . Roy
Cooper 15 a new staffer with
WSAIL, Cincinnati.

Best of Iuck to James
Nicholls who, with a group of
associates, purchased KAYE,
Puyallup, Wash. Nicholls was
the station manager. . . . Chff
Shilling, formerly of WENE,
Binghamton, MN.Y., now with
WDBN, Youngstown, Ohio. . . .
James D. Roosa Jr. has been
upped to general manager of
WFAS, White Plains, N.Y. . . .
John D. Yettes takes over as
WFAS program director.

James T. Marks has been
promoted to program manager
of Philadelphia’s WIBG. . . .
Jim M has joined the
WXYZ personality roster in
Detroit; he was formerly with
WIBK in the same city. . . .
WXYZ also added Danny

when answering ads

Say You Saw It in
Billboard
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Taylor, . . . David R. Klemm,
formerly with WXYZ in Detroit,
has been appointed station man-
ager of WLCY, Tampa-St.
Petersburg, Fla.

Deejay and program director
Dick Schmitz of KAKC-AM-
FM, Tulsa, Okla., has been ap-
pointed to the new post of di-
rector of operations at the
outlet and deejay George B.
(Scooter) Segraves III will as-
sume the duties of program di-
rector. . . . Out in Grand Rapids,
Mich., WIEF is preparing for a
grand live country music show
Oct. 9 that will headline Ferlin
Husky, Faron Young, Melba
Montgomery, Monty Lee and
the station's deejays.

Dale Moudy has moved from
WSAI, Cincinnati, to Toledo,

having been named vice-presi-
dent and pgeneral manager of
WOHO. . . . Joey Shaver is
the new all-night personality on
WARM, the Scranton and
Wilkes-Barre outlet. . . . Con-
gratulations to Monroe Berk-
man, who's just been named
promotion director for WRCP,
Philadelphia. . . . Bob Britt has
joined WPAR, Parkershurg,
W. Va.; he was formerly with
WRWR, Port Clinton, Ohio.

Bob Cole is now with WDGY,
Minneapolis - St. Paul, and

handles a morning slot; a Texan,
Bob formerly worked at WHB,
Kansas City.

. Scott Burton,

RESPONSE
RATING

CHICAGO, ILL.

OCTOBER 16, 1965

3d Cycle

TOP STATIONS

TOP DISK JOCKEYS

(WCFL, Bill Calder
WFMT-FM, The Midnight

lir tly on the comparative ability
of the stations and air persomalifies
to influence their listeners to pur-
chase the singles and albums played

- . e S S i e ———— —— N ——— i ——— O — ", " ———

Doremus, WAIT)

Special
WBBM, Mel Bellairs) * PROGRAM DIR., MUSIC DIR.
X FOLK OR LIBRARIAN
[Most Co-operative Exposing MNew Records)
1. :Eh':r (Jack Taylor) ﬂ& Charlie Allen, #EH ............... Music Director
WEMT-FM. Midnight Ralph Blank, WIND .............. Music Director
Special . ¥ Ellu-:"l‘::llh HM:&" s I;rﬁgrlm Dniruiur
. u ardeen, - crverrer PrOgram Director
WCFL, Sun. Night) Lenny Kaye, WEBM ........... .. . Record Librarian
* CLASSICAL
* R&B

1. WFMT-FM 57% 1. E. Rodney Jones WYON 7%

2. WEFM-FM 17% 2. Herb Kent WVON 4%

3. WBBEM 14% 3, Ed Cook WYGON 10%:
Others 12% 4. Lucky Cordell WVYON 7%
(WNIB-FM Dthers 12%
WXFM-FM {Jim (Dandy) Reese, WHEE; Lon Dyson, WBEE;
WEN) Franklin  McCarthy, WYON; Eddie Holland,

e S—. WMPP; Louis lefferson, WMPP; Pervis Spann,

WWYON)

“l"-l'l-l'Eﬂ RADID dﬂf!ﬁﬂfﬁil Ih:;ﬂl'lﬁii
stations and individual air

I-H-I“'Hl:l{ illnll h‘l‘il'l dl}umlilldl?; * JAII

survey of local and mational record

promotion personnel, distributors I: ﬁ:‘;ﬂjﬁ n‘"“l T S

and record manufacturers. Mot a " Yveuns Bamisls WCFL 3494
uluihl poll, the ratings are 3. Marty Faye WAAF 2095

Others 6%
(Morm Spaulding, WAAF; Den-Pals, WSDM-FM:
Jesse Dwens, WAAF)

‘:I :h :.Ilr Im'ﬂ"rm.'i' L] rj:u.;: e e R
point up the ortance of mus
all types in hmriing audiences and * COUNTRY
creating the framewerk conducive to 1. Chris Lane Wwliip 40%
influencing the listener to purchase 2. Don Chapman WD 17%
ather wchs ~and services adver- 3. Stan Scott (Tie) WJlip 16%5
tised on radio stations. 3. John Trotter (Tie) WiID 16%

5. Ray Stingley WilD 119
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Ccall 9. of Total Cail o of Tatal
Rank Lefters Points Rank Disk Jockey Letters Points
* :uﬂF Singles - t POP Singles
1. Ron Riley WLS 8%
% R ﬁ% . A ek wis 33%
3. Dex Card WL 19%:
(WIND, WMAQ) 4. Jim Stagg WCLF 10%
*x POP LP's BY TIME SLOT
1. WIND 36% Morning Man ................ Clark Weber, WLS
2. WGK 31% Mid-Morming ....oveneimaiieras Bernie Allen, WLS
3. WmaQ 16% Early Afternoon ... ... Bernle Allen/Dex Card, WLS
4. mﬂ:::m gg’; Tr:THr. il.l.nml ..................... Dex :lm, ms
Early Ewenimg .......c0.0 o cvioRen Riley 5
(WAIT, WBBM) Late Eveming ................. Art Roberts, WLS
T T B Rt Don Philips, WLS
* R&B e —— e —————
1. WVON 60%%
7. WBEE ; 26% % MUSIC DIR., PROGRAM DIR.,
W v S — OR LIBRARIAN
Others 395 iMpost Co-Operative in Exposing New Records)
(WOPA, Oak Park, Iil. Clark Weber, WLS ............ Program Director
WI0B, Hammond, I11,) John Willman, WCFL . ....... Operations Manager |
Ken Draper, WCFL .............. Frogram Director |
* COUNTRY e p— p— R
gy e % TOP TV BANDSTAND SHOW
2. WLS (Sun. Eve) 119 ] '
(Exposing Artists & Records) - |
American Swingaround {c&w show) with Chris Lane
* ansElvAr,vE Sat. 9:30-10:00 p.m. ,.....WBKB-TV—=Channel 7
1. WAIT 79%
Others 21%
(WGN, WRBN) * POP LP's
1. Howard Miller WIND 30%0
* COMEDY 2. Wally Philips WGN 249
1. WSDM-FM 239% 3. Eddie Hubbard (Tie} WGN 10%
2. WGH 28% 3. Mel Bellairs (Tie) WEEM 10%
[H’il!l‘ll' Phillips) 5, Den-Pals W5DM-FM L
A, WAAF (Tie} 11% &, Bill Calder WIND 7%
(Marty Faye/ Others 10%
“Daddy-0'") (Sid MecCoy & Yvonne Daniels, WCFL; Franklin
3. WIND (Tie) 1186 MacCormack, WGN; Bruce Lee, WIND; Chuck
Others 179% Benson, WMAQ; Lee Rodgers, WIND; John

formerly a program director at
Cleveland’s WHEK, has been
named program director of
WDGY, Minneapolis-St. Paul.
.« . WWTC in Minneapolis-
St. Paul also has a new pro-
gram director, Jerome B,
(Jerry) Lee, formerly with
KGIL, Los Angeles. . . . Rich-
ard S. Kersen has been named
general manager of WWTC,
Minneapolis-St. Paul.

KWIC, Salt Lake City, is an
all-new operation, new power
(10,000 watts), new freguency,
and new transmitter and stu lios
(5065 W. 21st South); the Bill-
board staff offers our best
wishes, Ron Baxley has
taken over as operations man-
ager of WAKR, Akron, Ohio;
he was formerly a program di-
rector in the McLendon and
Plough chains for about seven

wake-up program for the Pitts-
burgh area—the “Art Pallan-
Bob Trow Show." This replaces
“Cordie and Company,” because
of Rege Cordie’s move to KNX,
Hollywood. Pallan has been
on KDKA since 1956 and is
popular with the audience
there; Trow had been a mem-
ber of the Cordie group as
actor-writer for 13 vyears, the
last 11 years on KDKA. Both
gents have sung professionally,
both are experienced on-the-air
personalities, so this should be
quite a show.

CBS-TV network has chosen
an April-Blackwood tune, “Con-
fidence,” as its official TV foot-
ball march. Available on a
Columbia original cast album of
the *“Secret Life of Walter
Mitty" off Broadway musical,
yvou football fans will now hear

Urban Area: Arlington Heights, Cicero,
Elmwood Fark, Evanston, Gary, Ind.;
Hammond, Ind.; Harvey, Highland Park,
La Grange, Lansing, Dak Park, Skokle):
Country™s 2nd Radio Marker (25 AM;
22 FM.

WAAF: |, watls, Independent. Musie
format: Jazrz (90°: -Pop-Standard (109:).
Special programming:  “Weekend," in-
(erviews with Phil Lind., 10 4f.m.-poon,
Sal, & Sun, *“Crosstalk,” discussion
show with Lou House, 4:3-5:15 p.m.
Sun. “Face I interviews with  Miss
Connie  Seals, %:30-9:45 p.m. Sun. Lou
Howse i5 direcior of man news depl.
Smin. news on the hr. In-depth news-
casty on weekends, Cuoiz from Comedy
EPs  aired on the Marty Fave and
“Dhaddy-0"" shows., MNew records are
selected  for wir-play by committee  of
station personnel, Approx, 20 new rec-
ords are programmed each week, Record
promotion people are seen M-F. Gen’l
mgr., T. L. Davis, Station megr., W. W,
Crabau. Prog. dir., Ray Wheai. Send
4 coples of- 45% and 2 coples of LP
to music dir., Ralph Ebler, 221 N.

Lasalle St.,, Chicago, 1. 60601. Phone:
312}y RA 61932,
WAIT: 5000 watls, Independent, Mu-

sic formai: Pop-Standard (5077 )-Standard
(25 -Conservative (259), Editorinlizes
oceasionally. Howard M. Huntley s
director of news dept. Special eguip-
ment: 23-car fleet of radio-telephone
equipped mobile wunits  for  drive-time
traffic reporis, S-min news on the hr.
fheadlines on the half hre. New records
are selected for air-play by prog. dir.
Station publishes play-list weekly, 20-30
new records are programmed each week.
Record promotion people are scen M-F.
Gen'l mgr., Frederick G. Harm. Prog.
dir.,, Howard M. Huntley. Send 1 copy
of 455 and 2 coples of LP's fo Mr.
Huntley, 188 W. Randolph 5t., Chicago,
. 0601, Phone: (312) 3IT2-0660,

WFMF-FM: ERP 33000 watts. FM
ouflet for WAIT. Music format: Pop
Standard (505 )-Standard (25% )-Conser-
vative (252:). Gen'l megr., Maurice
Rosenfield. Semd 1 copy of 455 and
1 coples of LP's to Miss Judy Cutshall,
230 ™, Michigan Ave., Chicago, [,
dGhl. Phone: (312} I7I-TR3IH.

WEEE: 1000 watis. A Rolling Group
Station. Music format: Rhythm & Blues
(T5% Gospel (259%:), S5-min. news ot
25 and 2 to 3-min. news at 55 past
the hr. Mew records are selected for
gir-play by music dir., 'Lon Dyson &
operations mgr., Bill German. Top 30
play-list published weekly. Approx. 5
new  records  programmed each  week.
Record promotion people are seen Wed,
izen'l mgr., John K. Wilsoa. Prog. dir.
., Lawton Wilkerson. Send 3 coples
of 45% and 1 copy of LP% io Mr.
Wilson, P.O. Box 189, Harvey, TI.
Phone: {(312) T26-6842,

WEBM: 50,000 watts, CBS owned.
Music formaf: Talk (609 )-Pop-Sizndard

vears. Best of luck, Ron, the song before, during and
KDKA has launched a new after NFL broadcasts.
AM RADIO FREQUENCIES
WIND 560 WD 1160 WHNUS 13%0
WhMAG &7 WIi08 1230 WEEF 1430
WGN 720 “WCRW 1240 WVON 1450
WBEM 780 “WEDC 1240 WMPP 1470
WAIT 820 “W5BC 1240 WOPA 1450
WLS BP0 | WWCA 1270 | WBEE 1570
WAAF 950 | WTAQ 1300 | WHMP 1590
WCFL 1000 WEAW 1230 | WCGO 1600
WLTH 1370
*HOTE: Divide fime on air
FM RADIO FREQUEHCIES
WYCA-FM 923 | WSDM-FM 97.9 WOPA-FM 102.7
WHNWC-FM 92.7 WRSY-FM 98.3 WEEF-FM 103.1
WXRT-FM 93.1 WFMT-FM 98.7 WEFM-FM 103.5
WEBH-FM 8939 WEFM-FM 0.5 WIID-FM 104.3
WLS-FM 94.7 WEMF-FM 100.3 WEAW-FM 105.1
WOHF-FM 95.5 WMAQ-FM 101.1 WXFM-FM 105.%
WEEM-FM 96.3 WCLM-FM 101.9 WLNR-FM 1063
WHIB-FM 97.1 WTAS-FM 102.3 WHNUS-FM 107.3
CHICAGO, 1LL. iilncluding Chicago (205 -Standard [20EET, Editorializes

weekly, Special programming: Mid-West
Giame of the Week football and West-
ern Open golf in season. “The Jerry
Willinms  Show,"  audience call-in &
digcussions, 8-11 p.m. M-5at. ""The Bob
kelly Show," audience call-in, 5:30-
10 a.m. M-Sat. “Opening Night at Lyric
ODpera,™ (Tth vear) complete opera. aired
plus interviews at intermission, “MNews-
day," with John Harrington, 4-6:15 p.m.
M-F. "Sporisline,” inferviews with Rick
Weaver plus  audience call<in, 6:15-7
p.m. M-F. Smton features all-talk from
11 a.m=11 p.m. daily. Television outlet
is WHBM-TV, Channel 2. Ben Larsen is
director of 15-man news dept. Special
equipment: 1 mobile studio, 10-min.
CRS and local news on the hour, S-min.
news every half hr, doring drive-time.
Comedy LP's aired on the "“Bob Kelly
Show" & weekends. Folk Musie featured
on “Rhythm ‘Round the World With
Rudy Orisek,”™ 11:05-11:30 p.m. M-F.
Mew records are selected for air-play
by commitles of station personnel, 115
new 45's and 5-6 new LP's programmed
cach week, Record promotion people
are seen M-F. Gen'l mgr., E. H. Shomo.
Prog. dir., Len Schlosser. Send 3 copies
of 45% pnd 2 coples of LP's {0 record
librarian, Lenny Kaye, 630 N. MeClurg

Ct.. Chicago. I, &0611. Phone: (312)
9446000,

WHBM-FM: ERP 10,500 watis, Simuol-
cast with WHEM.

WCFL: 50,000 watts, Mutwal affiliate,
Music format: Comtemporary (1009).
Editorializes weekly., Special program-
ming: Morthwestern Univ. football in
season, “On Call,” telephone interview

show with Bob Elson, 10:15-midnight,
M-F. “British Countdown,” featuring
record hits by English artists. Hosted
by Jim Stageg & Pawl Michael, %:05-10
p.m. Sat. Bob Moore s director of
H-man news dept. Special equipment:
2 maobhile units. 5-min. news on the
hr. headlines on the half hr. Folk Music
featured on the “Runyon & Folks™
show, 9:05-10 p.m. Sun. MNew records
are selected for alr-play by commitiee
of station personnel. Station publishes
play-list weekly. Approx. 10 new rec-
ords me programmed each week., Rec-
ord promotion people are seen Mon. -

Tues., - Wed., by appointment. Gen'l
mgr., Tom Haviland, Prog. dir., Ken
Draper. Send 5 coples of 45's and 3

copies of LM™s to operations mgr., John

Wellman, Commercial Bldg., 300 N.
Siate S{., Chicago, Ill. 60610, Phone:
{312} 222-1004.

WCGOD: 1,000  waus.  Independent.
Music formai: Pop Standard (1009),
Editorializes occasionally, Special pro-
gramming: Bloom Township, Home-

wood-Flossmoor, Marion & Thornton
Township High Schools football &
basketball in season. “Viewpoint,” lis-
tener commenis, discussion on  current
events '.Il.r:'m Thom Sherwood, 10-10:55
a.m. daily. “Trading Post,” Dee Shep-
ard offers items for sale or (rade,

(Continued on page 62)
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Country Music Record Sales
Boosted by WJJD’'s Format

e Continued {from page 60

considerably brightened the Chi-
cago record talent showcasing
scene. One is WBKB-TV's lo-
cally taped “American Swinga-
round,” a half-hour country
music variety show hosted by
Lane of WIJD. The show has
featured such artists as Johnny
Cash, Bill Anderson, Warner
Mack, Margie Bowes, LeRoy
Van Dyke, Stonewall Jackson,
Ferlin Huskey, Jimmy Newman,
and countless others. Talent co-
ordinator is Frank McNulty.

At WBBM-TV, a half-hour
Sunday evening show hosted by
well-known local female person-

STATIONS

® Continued from page 61

12:20-12:35 p.m. daily. V. . P." In-
terviews with interesting local people,
hosted by Joe Palcek, 2-2:25 p.m, daily.
Joe Palcek s director of 4-man news
dept. Special equipment: Mobile radio
units and wircless microphones. 3-min.
news at I35 & 35 past the hr. In-depth
newscasis 5 tmes daily. Cuts from
Comedy LP's programmed daily. New
records are selected for air-play by
gen’l mgr. Approx. 20 new records are
programmed each week. Record pro-
motion people are seen M-F. Gen'l
mgr., Anthony Santucel. Prog. dir., Ken
Berres. Send 1 copy each of 43's and
LP's to Mr. Samiwccl, 119 Olympia
Plaza, Chicago Helghis, 1L 60411,
Phome: (312) SK 6-6100.

WDHF-FM: ERP 52,000 walts, [Inde-
pendent, Musie format: Conservaiive
(95 -Standard (10%:). Editorializes oe-
cazionally. Howard Laney is direcior of
Z-man news dept. 5-min. news on the
he. Mew records are selected for air-
play by pgen’'l mgr. & music dir., Record
promotion people are seen M-F. Gen’]
mgr., A. D. Sakelson. Prog. dir.,, Arch
Liddell. Send 1 copy of LP's to Music
Dir., 108 N. Siate 5i.. Chicago, TIL
60602, FPhone: (311) T26-8181.

WEEF: 1,000 walls. Independent. Mu-
sic format: Standerd (75%)-Conserva.
tive (10%)-Classlenl (109 -Jazz (5%:).
Editorializes occasionally. Special pro-
gramming: Highland Pk., Deecrfield &
Mew Trier high school footbal & bas-
kethall in  season. “Washington Gar-
dens,” discussion and interview show
with 5is Greenspon, 12:30-1 p.m. Tues.
& Thurs, John Troy is director of 2-
man pews dept. 5min. news on the hr.
J0-min. news costs, noon & 630 p.m.,
daily. Comedy LP's programmed. New
records are selected for air-play by gen’l
mgr., music dir. and research of local
retatlers, Approx. 10 new records are
programmed each week., Record pro-
motion people are seen by appoint-
ment, Gen'l mgr.,, Deane ). Osborne,
Prog. dir.,, Jack Heinrichs. Send 1
copy of LP's to Mr. Helnrchs, 443
Cenitral Ave., Highland Phk., Il. #0035,
Phone: (312) 432-1430.

WEEF-FM: ERP
cast with WEEF.

LM wallts, Slmal-

WEFM-FM: ERPF 44,0000 watls. Inde-
pendent.  MNon-commercial station. Mu-
sle  format: Classienl (75% )-Standard
(25%). Gen'l mgr., Jules Herbuveaux.
Prog. dir., Violei Kmety. Send 1
sleren copy of LP's o Miks EKmety,
135 5. La Salle Si,, Chicago, TI. 60603,
Phone: (312) THEX-1357.

WFMT-FM: ERP 135000 wats, Inde-
pendent, Musle formai: Classical
(1% ). Special programming: Concerts
by - Boston Symphony, Boston Pops,
M. ¥. Phitharmonic, Philadelphia Orch.
and Cleveland Orch. Concerts from 30
world music Ffestivals yearly, Concerts
from BBC, -Holland, France, Italy,
Canada and the Library of Congress.
“*Wax Museum,” featring interviews
and recordings of a -classical & folk
nature, host Studs Terkel, 10-11 a.m.
M-F. Norman Pellegrini is direcior of
d-man news depl. 10-15-min. newscasls
B times daily. Comedy LP's featured
on “The Midnight Special” & *Satur-
day Night Feature." Folk Muslc featured
on “The Midnight Special” & ‘“Wax
Museum.” New records are selected
for air-play by prog. dir. New Classical
LP's are programmed regularly. Record
prometion people are seen M-F. Gen'l
mgr., -Bermard. Jacobs, Prog. dir., Nor-
man Pellegrinl. Send 1 stereo copy of
LP'% to Mr, Pellegrinl, 221 N. La Salle
5., Chicago, Ill. 60601. FPhone: (312)
5T 1-56568.
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ality Lee Phillip has begun
stressing  interviews with and
performances by recording art-
ists. “Lee Phillip’s Chicago™ has
featured such artists as John
Gary, Judy Garland, Peter Nero,
Jane Morgan, and the Seren-
dipity Singers.

WLS Still Leader

As an influence on sales of
pop singles in the midwaest,
WIS retained solid leadership,
Billhoard's  survey  revealed.
WLS came up with 56 per cent
of the votes, WCFL had 33
per cent. Ron Riley and Art
Roberts of WLS were the lead-
ing big pun deejays, followed

BY FORMAT

WGN: 50,000 watis. A Tribune Compa-
ny Station. Music formait: Pop Standard
1505 )-Simndard (509 ). Special program-
ming: Chicago Cubs baseball, Chicago
Bears football. College football includes
Minois, Indiana, lowa, Michigan, Morth-
western and Ohio in season. “The Wally
Phillips Show." audience call-ins, &10
am. M-F & %-noon Sat. "Country Fair-
Farm Service,” featuring live musie,
host Orion Samuoels, 12:05-1 pm. M-
Sat. “Wirginin Gale Show," women's
show, 1:05-2 p.m. M-F. *“Brickhouse-
Hubbard Show,"” interviews with Jack
Brickhouse & Eddie Hubbard, 4:05-6
p.m., M-F. Television outiet s WGN-
TV, channel 9. Bruce Dennis is director
of 45-man combination radio & TV news
dept. Helicopter news for traffic. S-min.
néews on the hr. headlines on the half
hr. In-depth newscast 6-6;30 p.m. M-F.
Comedy LP's are programmed on the
“Wally Phillips Show."” Folk Musie on
Jack Tavlor's “*Travelin® On" show, New
records are selected for air-play by
Estelle Barnes & Charlie Allan, Approx,
20 new records are programmed each
week, Record promotion people are
seen M-F. Gen'l! mgr.,, Ward L. Quaal
Prog. dir., Robert L. Bradford. Send 2
coples of 45 and 1 copy of LP's to
Miss Barnes or Mr. Allan, 2501 Bradley
Pl., Chicago, Il 60618. Phone: (311)
SI18-1311.

WIND: 10,000 watts. A Group W Sta-
tion, Music format: Pop Standard
(180%:). Editorializes daily. Special pro-
gramming: “For The Record,” news-
paper-men  panel show, T7:15 p.m. Sun.
"WIND Forum,” discussion of current
local news topics with John Dreiske,
605 pm. Sun. "WIND Documentary,”
twice a month 635 p.m. Sun. "Perspec-
tive," featuring the week's news in re-
view, §:05 p.m. Sun. Various educational
shows, 11:3F p.m. M-F. Jerry Udwin is
direcior of 9-man news dept, 5-min. news
on the half hr. Comedy LP's & Folk
Musle aired in regular programming.
Mew records are selected for air-play
by commiiiee of station personnel,
Approx, & new 45's & 15 new LP's pro-
grammed each week. Record promotion
people are seen Tues., Gea'l mgr., Ed
Wallls. Prog. dir., Jack Willlams. Send
1 coples of 45's and 1 coples of LP's
io music dir., Ralph Blank, 400 N.

Michigan Ave,, Chicago, 1Ill. 60611.
Phone: (312) 527-2170.

WIID: 50,00 watts. A Plough Inc.
Station. Music formail: Country (100%).
Reese Rickarts is director of 3-man news
dept. Special equipment: | mobile umit.
J-min. news at 35 and headlines at 28
past the hr. Counfry Comedy LP's aired
in regular programming. MNew records
are selected for air-play by operations
mgr. Station publishes play-list weekly.
Approx, 10 new records are programmed
cach- week. Record promotion people
are seen M-F, Gen'l mgr, George Da-
binetz.  Operations mgr.,, Chris Lane.
Send 3 coples of 45"'s and 2 coples of
LP"s to Mr. Lane, B 8. Michigan Ave,
Chicago, 1ll. 68603, Phome: (312) 781-
5466,

WIID-FM: ERF 40,00 watis. Music
formai: Couniry (100%0). Simulcast with
WIID excepl for 5-7 am. & 510 p.m.

WLNR-FM: ERP 1.0 watis. [lliana
F. M. Broadcasters, Inc. Music formai:
Pop Standard (857 -Conservative (155,
Special programming: Thornton Town-
ship and Thornridge high schools basket-
ball in season. “The Dutch Program,™
news, views, interviews. and music of
Holland, 910 p.m. Tues. & Thurs.
“Rebel Roundiable™ and “Gadfly,” high
school topics discussion show  with
Feanine Bunnes, B:03-B:3 pm.
every other Thurs. Bill Gaines is direc-
tor of 2-man news dept. 3-min. news on
the hr. Folk Musie programmed occa-
sionally. Mew records are selected for

hy their staff comrade Dex
Card. However, the word is out
among record men that Jim
Stage, who hasn't been with
WCLF very long, is coming on
like a giant; he ranked fourth
in this survey. WLS sewed up
all time slots during the day.
Voted most cooperative in ex-
posing new pop single records
was program director Clark We-
ber of WLS, who also handles
4 morning slot on the air.

In the eight-county Chicago
market, WLS runs atop the
ratings from around 11:30 a.m.
to midnight. S0 dominant has

WLS been in teenage listeners

air-play by gen'l mgr. & prog. dir, 15-20
new records are programmed each week.
Record promotion people are seem Mon,
& Thurs, en'l mgr., Gordon D. Boss.
Prog. dir., Rita A. Vann. Send 1 copy
of LP's to Miss WVann, 2915 Bemice

Rd., Lansing, 1Il. &0438. Phone: (311)
474-T616.

WLS: 50,000 watts. ABC affiliate.
Musiec formai: Conlemporary (100%).

Editorializes occasionally. Special pro-
pramming: “Breakfast Club,”” with Don
McMeil, 10-11 am. M-F. “Farm Spe-
cial,” featuring genéral agricultural news
with Tom Fours (Capt. Stubby) and
Chuck Bill, 5-6 a.m. M-F. Television
oiitlet s WBRB-TY, channel 7. Harold
Saleman s director of J-man news
dept. 5-min, news at 55 and headlines at
25 past the hr. All ABC newscasts &
commentary carried. Comedy LP's &
Folk Muslc incloded in regular pro-
gramming. New records are selected for
air-ploy by prog. dir. Station publishes
play-list weekly., Approx. 10 new rec-
ords are programmed each week. Rec-
ord promotion people are seen  Tues.
& Wed. Gen'l mgr., Ralph BReaudin.
Prog. dir.,, Clark Weber. Send 3 copies
of 45 and 1 copy of LP'%s to Mr,
Weber, 360 N. Michigan Awve., Chlcago,
M. s601. Phone: (312) T82-2002.

WLS-FM: ERF 20.000 watts, ABC
affilinte. Music Formui: Standard
(108 ). Ediwrializes occasionally. Spe-
cial programming: Various high school,
Big Ten and semi-pro sports in season,
All programming noon to midnight is
in stereo. Mew records are selected for
air-play by prog. dir. Record promo-
tion people are seen Tues. & Wed. Sia-
tion mgr., Harvey Wittenburg. Prog.
dir., Tony Bravine. Send 1 slereo copy
of LPMs to Mr. Wittenburg, 360 N.
Michigan Awe., Chicago, IlI. 60601.
Phone: (312} TR2Z-2001.

WMAQ: 50000 waus. NBC affiliate.
Musle Fformat: Contemporary (S09)-
Fop Standard (50%). - Special program-
ming: “Jack Eigén Show," guest in-
terviews and commentary, 10:30 p.m.-
I a.m. M-F. Television outlet & WMAQ-

TV, channel 5. Bill Corley s director -

of  T0-man combination radio & TV
news depl. 5-min. news on the hr. head-
lines at 27 and 57 past the hr. In-
depth newcasts 4 times daily, Folk Mu-
sle aired in regular programming. New
records are selected for air-play by prog.
dir.. research of local retallers and trade
papers. Record promotion people are
seen M-F. Gen"l mgr., Mark Olds. Prog.
dir., Glenn Bell. Send 4 coples of 45's
and 4 coples of LP's to Mr. Bell, Mer-
chandise Mart, Chicago, I[N, 60654,
Phone: (312) &44-8300,

WMAQ-FM: ERP 24,000 watts. Simul-
cast with WMADQ.

WMPPF: 1,000 watts. Independent. Mu-
sic Formai: Rhythm & Blues (709%)-
Contemporary (M%). Editorializes B
times daily. James Frazier is director
of }-man mews dept. Special equipment:
1 ATC equipped mobile units, S5-min.
in  regular programming. MNew records
are selected for air-play by ass't. prog.
dir. Siation publishes play-list twice
a month. Approx. 30 new records are
programmed every 2 weeks. Record pro-
motion people are seen M-F. Gen'l
mgr., Allen Wheeler. Prog. dir., Eddie
Holland. Send 4 coples of 45's and 2
coples of LP' to ass’t. prog. dir., James
Frazier, Lincoln H'wy al Ellls Ave.,
E. Chicago, Ill. Phone: (312) 758-1400.

WNIB-FM: ERP 11,000 watts, Indepen-
deni. Musle format: Classical (959)-
Jazx (5% ). -Comedy LP's are featured
on the “Dick Buckley Jazz Show."
Mew records are selected for air-play
by prog. dir. Approx. 10-20 new LP%
are  programmed each week. Record
promotion people arc scen M-F. Gen'l
mgr.,, Willlam C. Florian. Prog. dir.,
Sonia Atlzeffl. Send 1 copy of LP's
to Miss Atzeff, 2 N. Riverside Plaza,
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Chicago, N

thqt WCFL in a recent format
switch could unabashedly de-
clare war on the front-runner.

“This dominance in the mar-
ket for so long,” remarked sta-
tion manager Gene Taylor,
“has given our listeners faith in
WLS. They know we are play-
ing the hottest records — not
necessarily the newest records—
but the well-established records.
In the past, WIJD and WYNC
have taken shots at our audi-
ence. NMow WCFL is giving up
competition, but we intend to
continue with our set formula.”
Taylor remarked, however, that
the WCFL move has prompted
the play of more records, “but
just a handful weekly. WCFL
seems to be laying stress on new
records.”

As for the WCFL formula,
program director Clark Weber
said, “It is a fantastic devotion
to our fans. Were very con-

G0606. Fhone: (311) AN

scious of what they want.” This
closeness to the audience, Weber
said, is achieved through sur-
veys, record hops and confer-
ences with 35 or so record pro-
motion men every week. “Lump
all this together and we get a
CONsensus,”

The country’s hottest concert
impresarioc Frank Fried and
rock 'n" roll giant WLS have
rcached an agreement under
which WLS on-the-air person-
alities will exclusively emcee all
teen shows brought to town by
Fried's Triangle Theatrical Pro-
ductions. WLS will reciprocate
with air publicity for Triangle
Productions, according to sta-
tion manager Gene Taylor. “It's
great exposure as far as we're
concerned,” he said, “It'll show
the crowd that WLS deejays
are really ‘in.""

WLS, incidentally, is even
stronger now than it was a year
ago when WIND was its chief
competition, for WLS only rated
46 per cent of the votes then.

WIND, having settled on a

‘Gen'l mgr., Louls B. Lee. Prog. dir.

3-5252,

WHMNMP: 1,000 watts. Independent. Mu-
sic format: Conservative (100%). Spe-
cizl programming: MNornhwestern Univ,
football in season, “Capitel Comment,"
politically prominent guests interviews
by Charles Cleveland, 4:05-4:30 p.m.
Sat, Bill Churchill is director of news
dept. 5-min, news on the hr, headlines
on the hall hr. during drive-time, MNew
records  are  selected for air-play by
music dir, 3-10 new records are pro-
grommed each week., Record promo-
tion people are seen M-F. Station mgr.
& prog. dir.,, Sid Roberts. Music dir.,
Henry Baskin, Send 2 coples of LP's

fo Mr. Baskin, 1710 Orrington Ave.,
Evanston, [Il. 60201. Phone: (32)
475-1590,

WNUS: 5000 watts, A McLendon Sta-
tion. Music format: News (1009 ). Edi-
torializes weekly. Larry Webb is direc-
tor of 17-man news dept. Special equip-
ment: World's first  lighted traveling
news Sign news-cruiser presenting visual
news. Gen’l mgr., Jack Fledler. Address:
I3 N. Michigan Ave., Chlcago, [H,
60601. Phone: (312) TI6-1566,

WNUS-FM: ERP 36000 watts. Simul-
cast with WNUS,

WNWC-FM: ERP 1,000 watts. Indepen-
dent.  Musle  format: Contemporary
IEI'.I‘H:-I-ll"ul: Standard (509%). Special pro-
gfamming: Local high school football &
basketball in season. “The Trading
Post,” with Jim Vincent listing #tems
for sale or erade, 9:30-10 am. &
}.05-3:30 p.m. M-Sat. Fred Barion is
director of 2-man news dept. Special
equipment: Hot-Line telephomes and
Marti-equipped mobile unit. 5-min. news
on the hr. 2 15-min. newscasts a day,
Cuts from Comedy LP's programmed
cccasionally. Folk Music alred on the
“George Carl Show,” 9 p.m.-mid, New
records are selected for air-play by gen'l
mgr.. mugic dir, and individus]l DJ, 20-
30 new records are programmed each
week. Record promotion people are
scen M-F. Gen’l mgr. and prog. dir.,
Wayne H. Smrith. Send 1 copy each of
45 and LP's to Mr. Smith, 2108 N,
Siate Si., Arlingion Helghts, Tl 60004,
Phone: (312) 159-1030.

WSBC: 1,000 watts. Independent. Mu-
sic format: Foreign Language (959%)-
N'_Ilﬂ-ﬂi'hllhd (5% ). Special program-
ming: Mexican, 6 a.m.. Polish-Interna-
tional, 7 a.m., Bohemian, B:30 a.m.,
Italian, 10 a.m. & 8 p.m. Latin Ameri-
can, 1 p.m.. Greek, 9 p.m. daily.
Jay Alvin i director of 2-man news
depl. 5-min, news on the hr. New rec-
ords are selected for air-play by prog.
dir., music dir. and individual DJ,
Approx. 25 new foreign language rec-
ords are programmed each week., Rec-
ord promotion people are seen Wed,

Roy J. Bellavia. Send 2 coples of 45
and 3 coples of LP's to Mr. Bellavia,
2400 W. Madison St., Chicago, I
60619. Phome: (312) MO 9060,

WSDM-FM: ERP 75.000 watts. Inde-
pendent. Music  format: Jazz (75%)-
Pop - Standard (25%). FM affiliate of
WVON. Cuts from Comedy LP% are
aired at 40 past every hr. daily. Folk
Musie aired throughout the day. MNew
fecords are selected for air-play by
prog. dir. 510 new records are pro-
grammed each week. Record promotion
people are seen Tues. Gen'l mgr.,
Lioyd Webb. Prog. dir., Mickey Shorr.
Send 2 coples of 45's and 2 coples of
LP's to music dir., Burt Burdeen. 3350

5. Kedrie Ave., Chicago, IN. #0623,
Phome: (312) B847-2600,

WTAS-FM: ERP 3.000 watis. Indepen-
dent. Musle format: Standard (100%).
FM affiliate of WCGO. Simulcast all

newscasts, Culs from Comedy LP's are
programmed throughoul Lhe day.

(Continued on page 63)
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format, has taken over as the
leading factor in the market for
influencing sales of albums.
WIND ranked first, followed
fairly close by WGN. Last year's
leader was WBBM, who was
among the also-rans this year,
WMAQ ranked third this year.
Last year WMAQ and WGN
had tied for second place.

Howard Miller of WIND was
the biggest deejay influence on
album sales with 30 per cent
of the votes; Wally Philips of
WGN followed with 24 per
cent.

“We like to think we're the
only middle-of-the-road pop
station around,” said WIND
program director J. F. Williams,
“We're in the pitch between
WGN (ultra-easy-listening) and
WLS, and we're happy to stay
there.” Breaking down WIND
playlist, one finds 50 per cent
album product of the easy lis-
tening variety. Three-fourths of
the singles aired, Williams said,
“are to be found on the Bill-
board Easy Listening Chart.”

Though it was easy to cate-
gorize WIND as “young adult”
in the 18-40 age group, Wil-
liams said that the station’s
emphasis is “people related to
people. It is not ;
find our talent and our music
meeting with the approval of

both teenagers an grand-
mothers.”
It should be noted that

WSIM-FM, which ranked fourth
in influencing album sales, ac-
cording to Billboard's survey, is
air staffed by girls.

With the support of E. Rod-
ney Jones and Herb Kent,
WVON again was the leader
in influencing sales of r&b rec-
ords and WBEE was again
second. WBEE has a new pro-
gram director
Wilkerson, who started Oct. 4.

The major influence of jazz
records is (Daddy-0O) Daylie of
WAAF and Sid McCoy same
station. However, Yvonne Dan-
iels of WCFL came in strong
second.

The leading station for in-
fluencing classical record sales
was WFMT-FM.

Radio Press Show
Slated for Spain

BARCELONA — The eighth
annual World Radio Press Exhi-
bition will be held here Nov. 14,
the 41st anniversary of the first
broadcasting system in Spain.
Last year, 30 countries joined
the show with 241 magazines
concerning radio and TV en-
tered, according to Secretaria
General Pedro Guinart Ferret of
the exhibition.
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RADIO-TV PROGRAMMING.

Radio Outlets Plea for Disks

NEW YORK—New programs
create new problems—the im-
mediate lack of records. When
the entire format is a new one,
the radio station’s problem is
that much greater. And there
are so many radio stations today
that record companies miss a lot
of them. To put it frankly, "I
need better record service than
I am getting,” said Jan David-
son of WCVP, Box 280,
Murphy, N. C., "and 1 think
Billboard is the best way I can
get it." The top 40 outlet will
air new records.

WCIT of Lima, Ohio, is now
programming a “strong format
of contemporary music that has
already set northwestern Ohio
on its ear with all of the big
hits of the day,” according to
program director Bob Duff.
*“This is a complete change from
out original music policy be-
cause our radio audience was
beginning to get very stale. If
you can find any way to pget
new releases for our air play,
please do so0.”

More and more radio stations
are finding it much easier to
rely on Billboard’s Record
Source International for records.
For one thing, regardless of
what type of programming a
radio station features, RSI has
a service designed especially for
it. In addition, the cost is so
nominal — virtually at cost—
that even stations with tight
budgets can afford it. The bene-
fits of RSI are many, including
the fact that selections are
based on Billboard's extensive
research staff and charts. Too,
stations are assured of always
having the leading hit records
. —both albums and singles—
directly at hand. For further in-

formation, program directors
and station managers should
contact Don Ovens, Record

Country Stereo
Proves Success

® Continued from page 60

said Gardner. “For the last two
years, we've been fourth, accord-
ing to Pulse, . . . out of 11
stations in the market,” The
stereo country music has been
accepted so well that the sta-
tion is now thinking about also
simulcasting in stereo from 10
am. until the AM operation
goes off the air.

All of the stereo program-
ming is from albums, therefore
Gardner feels his station is more
middle-of-the-road country mu-
sic in nature than Top 40. How-
ever, the station does publish a
Top 40 list every two weeks for
promotion, New country artists
get special treatment. A differ-
ent album is featured each day.

One of the strongest drives
the station has is to obtain
more teen-age listeners and
“more and more teen-agers are
listening because of our live
country music shows,” Gardner
said. The station promotes shows
once a month. An Oct. 9
show featured Hank Williams
Jr., Jean Shepard, and Claude
King. A November show will

star Don Bowman, Bonnie
Owens and Merle Haggard.
In co-operation with the

radio station, Utah Gov. Calvin
L. Rampton last week pro-

claimed October as Country -Mu-
sic Month in the State.
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Source International, Billboard,
165 West 46th Street, New
York, N. Y. 10036.

Another top 40 outlet that
needs records is KBIX, Box
1608, Muskogee, Okla., and rec-
ord librarian said, “We're having
a lot of trouble.in obtaining new
releases.” WBUG, Box 86,
Ridgeland, 8. C., needs both
singles and albums, said James
W. Synnott . . . “In dire need.”
WNDY - FM, Crawfordsville,
Ind., is a college station (Wa-
bash College) that programs to
a4 mass audience and needs top
40 singles, according to general
manager Jay Williams Jr.

In the r&b field, Emily Bar-
rett, record librarian for WTUG,
Tuscaloosa, Ala., said the sta-
tion does not receive any r&b

albums and would “like very -

much to get them.”

S0 many stations are switch-
ing to country music formats
lately that the list of stations
who need country music rec-
ords is fairly long. Bob Henseler,
who handles “Country Western
Hoedown”™ for WVHC-FM of
Hofstra University, Hempstead,
Long Island, N. Y., said. the
school outlet .has only a  small
budget and needs country rec-
ords badly. "“Appreciate any-
thing you can do. We need both
albums and singles . . . old or
new . . . anything."

Weldon Rogers, who recently
joined the air staff at Medford,
Ore.’s all-new country station,
KSHA, said, "We are in need of
all the country records we can

STORY BEHIND THE SONG

By JACK BURTON

They'll tell you in Tin Pan Alley you never know where you're
likely to find an idea for a song and Johnny Marks, for one, will
swear to its truth, He stumbled upon the idea for his biggest hit in,
of all places, a Montgomery Ward Christmas Give-away circular:
A children’s fable written by Robert L; May in 1939,

But when Marks stried to sell the 'song, there were no Sanmta
Clauses waiting for him in the music publishing offices. So he
invested $30,000 of his own money in the St. Nicholas Music Co.,
published and exploited the song himself, and found his: Christmas
stocking full of greenbacks in 1952 when a Gene Autry recording

alone sold two million records.

S0 now, when it comes time to light the giant Christmas tree
in Rockefeller Center, New York, and “Rudolph the Red-Nosed
Reindeer” travels the nation's airwaves, the publishers that turned
thumbs down on the song gather around a wailing wall near the

statue of Prometheus.

get." KFRM in Salina, Kan,,
15 a new country outlet that
needs country records desper-

to Harry
the Harry

ately, according
Peebles, head of

Peebles Agency, Wichita, Kan. .

Ll .

.
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STATIONS BY FORMAT

® Continued from page 62
Folk Musle

MNew
records are selected for air-play by
prog. dir, Approx. 20 new records are
programmed each week. Record pro-
motion people are seen M-F. Gen'l
mgr. and prog. dir.,, Anthony Santucel,
Send 1 stereo copy of LP's fo Mr.
Santucel, 119 Olympia Plaza, Chicago
g‘llni:]ﬁ. . 60411. Phome: (312) SK

aired occasionally,

WYON: 1,000 watts. Independent. Mu-
sic format: Rhythm & Blues (M%)
Gospel (10%). Editorializes 10 times
daily. Special programming: “The Hot
Line.," guest interviews and audience
call-in, hosted by Wesley South, 11
p.m.-midnight, M.-F. Roy Wood is
director of 3-man news depi. Special
equipment: 2 mobile units. 5-min. news
on the hr. headlines on the half hr.
New records are selected for air-play
by committee of station perscnnel and
research of local retailers. B-10 npew

records are programmed each week.
Record promotion people are seen Mon.
p.m., Tues, all day, Gen"l mgr., Lloyd
Webb. Prog. dir, E. Rodney Jones.
Send 3 coples of 45's and 2 coples of
LP's to Mr. Jomes, 3350 S. Kedrle
Ave,, Chicago, Nll. 60623. Phone: (311)
847-1600.

WXRT-FM: ERP 55,000 watis, Indepen-
dent. Music format: Pop Standard
(50%)-Forelgn Language (509%). FM
affiliate of WSBC. Simulcast part of
day. Jay Michaels i5 director of 2-man
nows dept. 5-min. news on the hr.
Comedy LP's featured on “The Come-
dy Corner"” show. New records are
selected for air-play by prog. dir.
Approx, 15 new records are programmed
each week, Record promotion people
are seen Wed, Gen'l mgr., Looks B.
Lee. Prog. dir.,, Roy J. Bellavia. Send
J copies of 45's and 3 coples of LP's
o Mr. Bellavia, 2400 W. Madlson St
Chicago, Ill. 60629. Phome: (312) MO
-9,

Let’s Go-Go’
Debufs in N. Y.

NEW YORK—"Let's Go-Go,"
a syndicated bandstand TV
show, premiered in this market
on WOR-TV Sunday (3). Fea-
tured record artists were Bobby
Rydell, Roy Head and the
Palace Guards. Host Sam Rid-
dle left his six-day KHIJ radio
slot in Los Angeles to concen-
trate on his TV shows, which
include “9th Street West,” a
local bandstand show, and “Hol-
lywood A Go-Go,” a syndicated
show. KHI-TV Los Angeles, is
the point of origin. One of the
first deejays hired when the sta-
tion went Top 40 last spring,
Riddle is still pencilled in for a
ISnlun:la}r radio stint on the out-
el.

A typical teen-age-aimed prod-
uct, “Let's Go-Go" not only
featured a performance by Ry-
dell, but plugged his new
“Somebody Loves You" album
heavily, Head's singing—dancing
for his hit “Treat Her Right”
was entertainment dynamite.

KOL Pact With
Vance Is Valid

SEATTLE — Tommy Vance,
disk jockey at KOL-Radio, was
restrained by Superior Judge
Donald L. Gaines Sept. 30 from
working for any western Wash-
ington radio station other than
KOL until his contract expires,

Gaines ruled that the station
had a valid contract with Vance,
whose real name is Richard
Hope-Weston. Vance had sued
his employer for $100,000, con-

All-Girl Staff
Aired at WRPL

CHARLOTTE, N. C.—Radio
Station WRPL has switched to
soft music and an all-woman
disk jockey staff. Owner R. A.
Lyon of Wadesboro announced
the change from a format that
had been mostly rock 'n' roll.

The four DI's are Diane
Fredericks, who came here from
Chicago; Ann Gamble, formerly
of Munich, Germany; Jeanie
Grant of Long Island, N. Y.,
and Marilyn Ford of Henderson-
ville, N, C. “We think there is
a need for this type of station
here,” said owner Lyon. The
station will beam 6 a.m. until
6:30 p.m. every day.

Lyon said the four deejays
were selected from 50 who were
tested and that each has passed
examination for third-class engi-
neer's licenses which gives them
authority to operate the techni-
cal equipment.

Talent Showcase

TORONTO, Ont.—"Talent in
Toronto” is a weekly showcase
for hopeful singers aired at 11
p.m. Sundays on radio Station
CHUM here. Local talent who'd
like to audition for the show
should write care of the pro-
gram, CHUM radio station,
1331 Yonge Street, Toronto 7,
Ont., Canada.

tending KOL breached its con-
tract by refusing to release him
to a Los Angeles station.

Vance has subsequently made
guest appearances with KOL's
rival rock 'n’ roll station, KJR,
The court was told that KOL is
willing to take Vance back, but
that he is not willing to return
to work there,

wesem—smaa-asieanradiohistory com

YESTERYEAR'S. HITS

Chonge-of-poce programming from your librarian’s shelves, featuring the disks
that were the hottest in the land 5 years ago and 10 yeors ogo this week. Here's
how they ranked in Billboard's chort ot that time:

POP SINGLES—5 Years Ago

POP SINGLES—10 Years Ago

Oct. 17, 1960 Oct. 15, 1955
1. Save the Last Dance for Me, 1. Yellow Rose of Texas, Mitch Miller,
Drifters, Atlantic . ﬂm:ﬂl R
2. My Heart Has a Mind of It's Own, ' ol et b g
Connie Francis, MGM 5 ::‘: MT: mlh will
3. Chain Gang, Sam Cooke, RCA Victor : I.hpn-" WO R Wl
4. | Want To Be Wanted, Brenda Lee, 4. Moments to Remember, Four Lads,
Decea Columbia
5. Twist, Chubby Checker, Parkway 5. Ain't That a Shame, Pat Boone, Dot
6. Devil or Angel, Bobby Yee, Liberty 6. Tina Marie, Perry Como, RCA Victor
7. Mr. Custer, Larry Vene, Era 7. Shiftting Whispering Sands,
8. A Million to One, Jimmy Charles, Billy Yaughn, Dot
Promo B. Bible Tells Me So, Don Camell,
9. S0 Sad, Everly Brothers, CGaral
Wamer Bros. 9. Black Denim Trousers, Cheers,
10. It's Now or Never, Elvis Presley, Capitol
RCA Victor 10. Seventeen, Fontane Sisters, Dot
R&B SINGLES—5 Years Ago POP LP's—5 Years Ago
Oct. 17, 1960 Oct. 17, 1960
1. Kiddio, Brook Benton, Mercury 1. String Along, Kingston Trio, Capitol
2. Chain Gang, 5am Cooke, RCA Victor 2. EﬂTﬁn:Hd Easy, Frank Sinatra,
3. ;::;:I in Love, lke and Tina Tumer, 3. :ultnnﬂ;n Mind of Bob Newhart,
amer Bros.
4. Georgia on My Mind, Ray Charles, 4. Johnny's M Johnny Mathi
ABC Paramount Columbia Wd’-. y 5
5. Save the Last Dance for Me, 5. Brenda Lee, Decca
The Drifters, Atlantic 6. Kick Thy Own Sell, Brother Dave
6. The Twist, Chubby Checker, Parkway Gardner, RCA Victor
7. My Dearest Darling, Etta James, Arto 7. Rejoice Dear Hearts, Brother Dave
8. Three Nights a Week, Fats Domino, Gardner, RCA Victor
Imperial 8. Paul Anka Sings His Big 15,
9, Stay, Maurice Williams, Herald ABC Paramount
10. A Million to One, Jimmy Charles, 9. Sold Out, Kingston Trio, Capitol
Promo 10. Edge of Shelley Berman, Verve
of any tune played. .

KING Bows Two
Listener Services

SEATTLE — Two new lis-
tener services launched by radio
Station KING here should boost
record sales in the area. First,
the station began a telephone
service Tuesday (5) to provide
title, artist, and record number

The outlet also has a new
contemporary album su
which lists the 50 top albums
each week and a pick album

of the week. The list, compiled *

from local sales figures and na-
tional charts, is announced each
Friday on the air. The station
bases its playlist on this weekly
Survey.

ANNOUNCERS
NEWS MEN

SALESMEN e

immediate openings nation wide for
qualified and dependable

COPYWRITERS
MANY OPENINGS—LARGE MARKETS

no fee until placed
S5end tapes and/or resumas today

NATIONWIDE BROADCAST SERVICES

645 N. Michigan Ave., Chicago, I,
925 Federal Bivd., Denver, Colo.

DISC JOCKEYS
ENGINEERS
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ULK VENDING news

Wide Selection of New ltems
Will Debut at Miami Show

By RAY BRACK

MIAMI—The industry’s in-
formal showing of bulk mer-
chandise during the semi-annual
meeting of the board of direc-
tors of the National Vendors
Association holds much prom-
ise this year.

Most major suppliers will
show up here at the Hotel
Carillon Oct. 16-19 with several
exciting new items.

Eppy Charms, for example,
will unveil new eye-catching
display cards in three day-glow
colors. They are called the “Cir-
cus Capsule Series” and, ac-
cording to George Eppy, “are
entirely new to the industry.
For five- and 10-cent capsule
vending, the cards mount 20
assorted items each, “al a new
low price that will make oper-

MANDELL GUARANTEED

USED MACHINES

MW, Madel 49, V¢ or B4, .$14.%0
MW, Deluxe. 1¢ ar § Enmh 12.0:0
N.W, 10-Col. 1¢ Tab Gum Mach. 18.00
N.W. Model # + 1¢ Pore. Con-
“F‘I‘iﬂfnl"]“ﬂ B.G. .. &.50
Atlas 1¢ & 5¢ 100 Ct. Ball Gum, 12.00
Mills ¢ Tabk Gum ”.,.,.....l:IH
Acarn ik Elllhl snnesss 1050

Fil'l'-:hlu Muts, Jumba ﬁullln..
B ot Nuts, Jumlm qunn, >
White . A

Cashew, wnnli ................ Bl

Cashaw, BUME .........cvov00ee o
Peanuis, Jumba . ......cc.c0:.:00 #i5
BeEnEER . ocnmine s i . i |
Mimed Muls ......ccc0veiuiinas T
Baby Chicks ........ccc060000.. 35
Rainboaw Peanuts ....._....... B |
Bridege Mix ....co0c0vissinnians e T 1
Boaton Baked Beans ........000 e i
Jelly Beans .. .......covevarnare I
Licorice Gams .. ......cccica0e X2
ME M, Ik ... e a8
Hershey-818 ... .....0c00ce0curs JAT
Rain-Blo Gum, T2 eb. ..........% .93
Malt-ette; 1080 ct; poer 100 ..... .35
Rain-Bla Ball ﬂum. Hall [ .

170 ct.; 210 ef. . e RPLRER . |
Rain-Bla Ball Bum, IHI H PR e |

308 Ib. minimum prepaid i
Rain-Blo Ball Gum. "

Adamis Gum, all Havors, 100 ct. .45

Wrigley's Gum, all flavors, 100 cf. .45
Besch-Mul, 100 . ............. A5
Hershey's Chocolate, 200 ct. .., 1.30
Minimum order; 35 Boxes, assorted.

CHARMSE AND CAPSULES. Wrile
far :nm late list. Complete line of
h% upplies, Stands, Globes,

Evarything for the operator.
One-third Deposit, Balance C.0.0.

NEW VICTOR 77
GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Yends 100 count
gum, ¥V, ¥-1 and
¥-1 capiules.
Availables with
1c, 5¢, 10c, 25¢
ofr 50c coin
mechanism. Re-
movable cash
box for easy
collecting. Large capacity. Helds 1800
balls (100 count), 575 V capsules, 250
¥W-1 capsules and B0 V-2 capsules.
Chrome fromt eoptional.

Write for Beautiful Nlustrated
Circular and Prices.

Stamp Folders, Lowest Prices, Write

NATIONAL VENDING
MEMBER macHine pisTRIBUTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.
MOE MANDELL

4456 W. J6th 51, New York 18, N Y
LOngoere 4-5447

ators throughout
happy.

Eppy will include four of the
cards free with each order of a
thousand nickel or dime cap-
sules.

The show here will also give
many vendors the first look at
Eppy's new fruit capsules, re-
leased officially last week.

“These capsules will make
every machine look like a bowl
of fruit,” Eppy declared. They
come in lemon, lime, orange,
plum and apple fﬂrm each with
a green stem. Four-color dis-
plays have been prepared for
the item.

Said Eppy: “This item is the
result of a £30,000 investment
which our company has made
to be the first to bring out a
new capsule in the last 10
years.'

A "big 10" mix by Eppy, also
introduced recently, will be
among the items exhibited. (See
“new products.”)

Sidney Eppy will be present
at the Carillon with George
Eppy to answer questions rele-
vant to the new merchandise.

President Henry Schore of
Henal Novelties in Brooklyn

the country

has informed Billboard that the
firm will exhibit several new
items, including a ring-mounted
shoots with
jewel

gun that really
spring action and “pop-it”

MODEL 60
BULK-PAK

The BULK-PAK will not skip
or jam because of a spe-
cially designed wheel and
housing.

: . Model 60 BULK-PAK
delivers the dependability,
high quality and low cost
that you've grown to expect
from all Northwestern ven-
dors. BULK-PAK holds one
box (1,000 pieces of in-
dividually wrapped gum.)
BULK-PAK . . priced at
$18.95 ea.

Wire, Write or Phone for
Complete Details.

llotfuvestown

| CORPORATION

2503 Armstrong St., Morris, I
Phone: WHitney 2-1300

rings with stones that are inter-
changeable.

Henal will also show the
new]}r introduced “Addams Fam-
ily" copyrighted charm-button-
ring items and adjusmhle dis-
cotheque rings. (See “new prod-
ucts™}.

“And we'll have several other
new items,” Schore said. Ac-
companying Schore to the show
will be executive assistant Alex
Friedlander.

Herb Goldstein, national sales
manager for Oak Manufactur-
ing Co., will bring the firm's
“Cab-Bak" to the show. The in-
vention permits enlargement of
machine capacity to take great-
er advantage of a hot item on
location. (See separate story.)

As reported recently, Mac-
man Enterprises will display
two licensed TV charm char-
acters in its suite here at the
Carillon.

The Penny King Co., man-

(Continued on page 73)

Oak Opening
Outlet in
Mexico City

LOS ANGELES—Final prep-
arations are being made for
the grand opening of the dis-
tributorship for Oak Manufac-
turing Co. by Arg. Alfonso.
Y de La Hoz in Mexico City.
The distributorship is expected
to be one of the most extensive
bulk vending operations ever to
be launched south of the border.

The event will be attended by
Norman Weitzman, Oak's de-
sign engineer, and Herb Gold-
stein, Oak national sales man-
ager. They will fly to Mexico
City in the company's private
plane.

The new Oak distributor, a
veterans of several years in the
bulk vending field, is setting up
modern facilities in excess of
10,000 square feet of offices
and showrooms. Plans call for
immediate exXpansion  across
Mexico with branch offices to be

located in all principal trading
centers.

OO0 OO TS

THE SPLIT:
A SECOND
REPORT

Commissions. Last week Bill-
board initiated a sweeping look
at percentages and problems
with reports from St. Louis and
Minneapolis. Correspondent
Earl Paige found 25 per cent
the going rate in the region of
the Great Arch on the Missis-
sippi. Roy Wirtzfeld turned up
some trends toward dangerously
high splits in the city where the
World Series commenced last
week., We focus on Colorado
this week. Reporter Bob Lati-
mer found no acute commission
problems in the big Denver
market: writes that 25 per cent
holds sway throughout most of
the State, And he tells how the
State's operators have been able
to hold the line.

AR EOO TR ATR AT PORLATR MR ETATRIETM RN
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Oak to Show New Cab-Bak

CAB-BAK. A machine capacity-booster to be shown b
turing Co. at the company's hospitality suite in the

Oak Manufac-
arillon Hotel in

Miami following the NMNational Vendors Association board meeting on
Oct. 17. Designed to increase the capacity of the Oak cabinet model
machine, thus enabling the operator to take advantage of a hot item
or outstanding location. Made of aluminum, in colors to match ma-
chines, Cab-Bak slides in place of glass panels. Up to three of the
boosters may be used. Each increases capacity by 100 additional
capsules; 2 pounds additional Century gum or nutmeats; 3 pounds
additional 210 or 3% gum. Unit may be ordered as part of a new
machine or as an accessory for machines on route.

Denver Operators Hit
License Fee Injustice

DENVER — Bulk operators
who have been hit by the new
Denver city license fee, imposed
last June, are complaining bit-
terly because out-of-town and
suburban bulk vendors are not
required to pay a similar fee on
machines located outside the
city limits.

Initiated by the Denver city
health department, the fee
amounts to 550 on 100 or more
bulk venders which offer gum
or charms, plus a $10 fee for
the application under which ma-
chines are given a health de-
partment clearance, plus another
$20 for each employee on the
payroll. Thus, an operator with
more than 100 machines, op-
erating in the Denvevr area, and
with one route serviceman
would pay $80.

At a recent meeting, held by
the Denver city council in an-
swer to complaints from all
types of vending firms, several
points were clanfied for city
fathers. Underlined was the fact
that bulk operators in Denver
now pay a flat 3 per cent tax
on all fill bought and then 2
per cent on sales, reported
simultaneously with income
computations. The total now
makes the Denver area one of
the most heavily taxed from the
standpoint of bulk vending.

Several Denver bulk opera-

tors have voiced approval of a
proposal whereby the tax would
be paid by the manufacturer of
the product, and incorporated
in the price, to eliminate book-
keeping.

At Jeast 11 operators in
the Denver area fall under the
$50 base tax heading, accord-
ing to a Billboard survey.

Another Exclusive .

“"GUMBY ¢
& HIS FRIENDS"

a_.n___n_i

Field tested—proving an exceptional

sellout! In glue-tite perfect vend
capsules . . . by the originators of
“Rat Fink"!
250 ta Paly bag
538'm " with display
il F.0.B. Our Faclory

MA(MAN Enferprises

2 Heil Cowrt, Oceanside, M.Y.
Be sure to visit our Suite af The Carillon

YOU COUNT MORE WITH OAK

FUTURA

Dak's handsomely designed Futura
stand brings to vending a unique
new method of operation. Providing
double-lock safety, including an Ace
top lock, it is engineered specifically
for the Cabinet Model machines.
Available in automotive chrome finish
or baked red epoxy enamel, the
Futura stand occupies only a 13x16-
inch floor area. Wheel mounted for
mobility, it stands 50 inches high.
The shipping weight is 21 Ibs.

Time payments available on OAK
Machines through all distributors.

Ooalk MANUFACTURING CO.,

INC.

ES0 SOUTH AVENUL 21, LOS ANGELLS, CALEFORMIA el
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MIAMI—A full membership
meeting of the National Vend-
ing Machine Distributors, Inc.,
will be held here during the
semi-annual meeting of the
National Vendors Association
board.

Thre group will gather at the
Carillon Hotel here at 12:30
p.m. on Oct. 18.

ACORN

The World’'s Most
Profitable Vendors!

We have the largest variety of all
types of Acorn vendors in stock,

HEADQUARTERS FOR CHARMS,
STANDS, RACKS, GUM, HNUTS,
GLOBES, PARTS AND SUPPLIES FOR
ALL VENDING MACHINES. WRITE
FOR COMPLETE CATALOG OF NEW
AND RECONDITIONED MACHINES
AND SUPPLIES.

e RAKE »
COIN MACHINE EXCHANGE

1214 W, Cirard Ave.
Philadelphia, Pa. 19123
(215) CEnter 6-4493

Pleasa rush
complate in- S
farmotion and : :
prices on :
Morthwestern
SUPER SIXTY
Ball Gum-
Charms
Vender (o
illustrated) as
wall as ather
Nerthwestern
machines,

Fill in coupon, clip and mail te:

BITTERMAN & SON

Member National Vending Machina
Distribufers: Ine.

4711 E. 27th 51, Kansas City 27, Mo,

Phone: WA 3-3%00
We handle cemplete lina of

machines, parts & supplies.

SCHOENBACH CO.

Manufacturers Representative
Acomn-Amco Distributor

GREAT TIME
SAVER!

COIN
WEIGHING s
SCALE

HOT 10c VEND ITEMSE
{all 250 par bag)
Birthstons Rings .......... § %.50
Coambat (WW 1] insignia) .. 9.50
Addams Family .......... [ |

BUmMBY ... cociiaciniraeares  PS0
Mecklaces; Brooches.

Bracelets ............... B.00
World of Games. . ......... .50 ]
All Key Chain Assmf. ..... .00

Sc VEND ITEMS
(From $4 to $5 per bag)
1e VEND ITEMS
(all price par M)

Mini Books, TM-10M . .511 par M

TMMandup ......... $10 par M
Soupy Sales & U.M.C.L.E.
Flicker Rings ...........513.00

Addams Family Buttons ... 10.50

Parts, Supplies, Sfiands &L Globes.
Everyth f,ﬁr the operator.
1/3 Dep. with Order, Bal. C.0.0,

SCHOENBACH CO.

718 Linceln PL,; Brookl 16, H.Y.
(212) PResident 2.2900

- ]

when answering ads . . .

Say You Saw It in
Billboard
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Distributors to
Meet in Miami

Presiding over the meeting
will be organization president
Irwin Nable, J. Schoenbach Co.,
Brooklyn.

Vice-president of the group
is Jack Nelson Jr., Logan Dis-
tributing Co., Chicago. Bernard
K. Bitterman, Bitterman & Son,
Kansas City, Mo., is secretary-
treasurer.

Organization direciors are
Moe Mandell, Northwestern
Sales & Service, New York:
Tom King, King & Co.,
Chicago; Earl Groutt, Vendall
Distributing Co., Minneapolis,
and Max Hurvich, Birmingham
Vending Co., Birmingham.

According to Bitterman, rec-
ognized distributors seeking in-
formation about the association
may write him at 4711 E. 27th,
Kansas City, Mo. 64111.

New Products

This form is designed for the
convenience of bulk operators

EPPY

BIG 10 MIX. Apple with Worm
(turn apple and worm crawls
out), Green Monsters (eyes pop
in and out), Pencil Puzzles (fit
standard pencils), Cyclops (one
blinking eye, painted nose, teeth
and lips), Old-Fashioned Clocks
(with blinking faces), Chianti
Wine Bottles (in baskets just
like the Italian real thing), Bas-
ketballs (brown with gold seams
and laces), Church with Praying
People (open the bottom and
see all the people), Ball & Cup
Game Charm (complete with
string and ball), Sassy Buttons
(25 clever comebacks). Items
available individually or mixed
together in one bag.

DOOZIES IN FRUITIES. Copy-
righted capsules resembling ap-
ple, orange, peach, plum, lemon
and lime for 10-cent vending,
Each has a green leaf and stem.
The “doozies” and “gimmicks"
for enclosure in the “fruities”
will be introduced at the Miami
show., Four free merchandise
displays with every thousand
filled “fruities.”

CIRCUS CAPSULE SERIES.
Three-color day-glow display
cards for 5 and 10-cent capsule
vending. Four different cards
come with 20 assorted items
mounted on each. Four cards
offered free with each order of
a lihnusand nickel or dime cap-
SLICS,

HENAL NOVELTIES

ADDAMS FAMILY RING.
Another variation on the com-
pany's copyrighted TV series.
Kids can wear the characters
{Morticia, Gomez, Lurch and
Uncle Fester) on their fingers,
lapels, in buttonholes, as cuff
links, as zipper tags—ad infini-
tum. Four display cards free
with each thousand charms.
Available in capsule or bulk.

POP-IT RINGS. Stones of all
shapes and colors that are inter-
changeable in a variety of ring
mountings. Free display with
order.

DISCOTHEQUE DANCES. In-
spired by Wurlitzer's Arthur
Murray discotheque banners.
Available as adjustable rings,
bracelets and belt decorations.
Such dances as the Ska, Monkey,
LaBostella, Hully Gully, Frug,
Mashed Potato, Swim and Bird.

Antidote for High Commissions:
Good Service, Quality Products

By BOB LATIMER

DENVER — Good, depend-
able service and obvious quali-
ty in the products vended are
the chief weapons against ex-
orbitant commission demands,
according to Frank Thorwald,
veteran Denver bulk operator.

Thorwald, who has approxi-
mately 1,100 machines operating
in Denver, Colorado Springs and
Pueblo, pays 25 per cent com-
mission on 95 per cent of his
route stops; 20 per cent to the
remainder. At no time does he
go over the 25 per cent figure,
although he is aware that 50 per
cent commissions are frequent-
ly offered by Johnny-come-late-
ly entrants into the field, or by
remotely located operators seek-
ing a few top-notch spots in
the Denver area.

I am against any increases
whatsoever in the commission
structure,” Thorwald said. "“At
50 per cent it would be prac-
tically impossible to earn a liv-
ing from my business."”

He maintains a realistic bal-
ance on commissions, for one
thing, by “creating the best pos-
sible businessman image"” with
his customers. Out on the
routes, he wears a business suit,
shirt and tie, while a service-
man accompanies him to do the
actual work of cleaning ma-
chines, installing fill, emptying
the cash box, etc. Thorwald, is
invariably a surprise to potential
location owners who find that
he is a bulk vendor!

Next, he upholds the highest
standards of machine cleanli-
ness, uses top quality in every
type of fill, pure white paper
packaging, clean cloths for ma-
chine-wiping down, etc. “I
would much rather pay a good
spot 25 per cent and make sure
that they know they are re-
cetving the best possible quality
in every aspect of the game,"
Thorwald said. “We tell the
story of quality everywhere we
g0; point out that the only way
we could pay a higher percent-
age would .be to cut the cost of
the fill vended, and in this way,
give the customer far less for
his money. I use a simple anal-
ogy which every location owner
finds easy to understand, [ point
out that the customer pays a
higher price for 100 proof lig-
uor, for example, but can get
the same item at 90 proof, 80
proof or 70 proof, if he is will-
Ing to accept a certain amount
of water in the pottage which
he eventually buys, Almost with-
out exception, customers agree
to go along with higher quality,

EPPY: NEW
ADDRESS &
PHONE NO.

LYNBROOOK, N. Y.—Eppy
Charms, Inc., which recently
completed transfer of its manu-
facturing operation from Ja-
maica, N. Y. to Leominster,
Mass., has announced a new
mailing address for orders and
a new telephone number. Orders
should be mailed to the new
Eppy warehouse here at 163
Denton Avenue. The zip code
is 11563. Two phone numbers
are available. Persons dialing
from outside the area code re-
gion 212 should call (516)
LYnbrook 3-2800. Inside the
New York area code 212 cus-
tomers may dial AXtel 7-2900
anﬁl be charged only for a local
call,

AT T BT IR ATB B

—an-americanradiohistorv com

and the 25 per cent commis-
sion,”
Satisfaction

Thorwald pointed out a clas-
sic example when he landed the
| 8-store chain of Miller Super
Markets in the Denver area a
few vyears ago. Miller's man-
agement asked him whether he
would pay a 30 per cent com-
mission in return for this plum
(formerly occupied by machines
which the stores operated them-
selves). Thorwald's reply was
that in order to give the cus-
tomers real satisfaction for their
pennies, quality would have to
be held to the same high level
which Millers maintains in all
their food lines. This was an
unalterable argument, and one
which landed one of the choicest
chains in the entire Rocky
Mountain area for Thorwald.

Where operators are face to
face with demands for higher
percentages, Thorwald feels that
his system will always work. He
agrees that it would be helpful
to form a strong association,
with tight-knit resistance toward
upped commissions.

Sat Down

There have been instances
where Thorwald has purchased
small routes, finding that the
former operator had paid a 30,
40 or even 50 per cent commis-
sion. He made appointments
with the owners, sat down and
reviewed costs, the average in-
take of the machines and
pointed out that all of his 1,100
units are kept glitteringly clean,
thoroughly polished, etc. Even
small store owners, hard-pressed
for operating funds, saw the
light.

Other Denver operators, in-
cluding Lew Malone, who op-
erates routes even larger than
Thorwald, and Don Akin of
Continental Music Co. agree.
All of these firms adher to the
25 per cent commission maxi-
mum, except for a few scattered
instances where tremendously

(Continued on page 73)

Now is the time to
upgrade every top-
notched location with

NEW VICTOR
MULTIPLE

11
STANDS AND EQUIPMENT

You'll immediately get
BIGGER COLLECTIONS.

Write for free color eircular.

LOGAN DISTRIBUTING, INC.

1850 W. Division §t., Chicage, 111. 60622
Phene: (312) HU &-4870

Contact your distributor
for immediate shipment.

MANUFACTURED EXCLUSIVELY BY
LEAF BRANDS INC.,
1155 N. CICERO AVE., CHICAGO 51, ILL.



www.americanradiohistory.com

OIN MACHINE/news

THE MNEW LOOK IN ARCADES is exemplified by this Kiddie Corral
corner in massive amusement zone at Southdale Shopping Center in
a Minneapolis suburb. Note the wall murals.

New York Ops, Proprietors
In Back-to-Back Meetings

SYRACUSE, N. Y.—Empire
State coin machine operators
will be able to talk shop with
location owners Tuesday (19)
when the New York State Coin
Machine Association holds its
annual meeting at the Syracuse
Hotel here.

The meeting, which kicks off
with a 1 am. luncheon, is
slated to end late that after-
noon. Following the coinmen
conclave, the New York State
Restaurant Liquor Association
holds its annual convention in
the same hotel.

Operators are invited to at-

tend the banquet and cocktail
party of the tavern owner
group. Many are expected to
stay over, entertain their loca-
tion owners, woo prospects, and
discuss operator-location owner
relations,

Admission Tax

Top spot on the agenda will
be a discussion of the New York
State sales and admission tax.
The status of the juke box with
regard to the admissions tax is

somewhat fuzzy,
The current law reads that an
(Continued on page 72)

Minneapolis
Lease Plan

By ROY WIRTZFELD

MINNEAPOLIS—Some 2,500
square feet in showplace South-
dale Shopping Center in subur-
ban Edina is devoted to a color-
ful, coin-operated amusement
center.

All equipment in the arcade is
leased by the shopping center
owner, Dayton Development
Co., from Amos and Dan
Heilicher’'s Advance Music Co.,

under the management of Nor-
man Pink.

As owner, Advance provides
services for the basketball, base-
ball, speedway, hockey, Criss-
Cross, Pop-Up, bowling, target
and kiddie ride machines. *This
is paramount,” insists Pink. *“The
shopping center demands top
service, and we assign a service-
man to this location for four
hours on Monday, Wednesday
and Friday."

Heavy traffic means inevitable
wear, "and we stress preventive
maintenance,” Pink says. “If we
detect wear or loosening our
man pulls the machine owt for
repair prior to breakdown, A re-
placement machine is rushed
into place to maintain our level
of 30 machines."

Ocelots

The mural-bedecked amuse-
ment area features a zoo (with
caged pguinea pigs, cockatoos,
ocelots, honeybears, etc.) and
thus attracts kids in high per-
centage.

“For little kids,” Pink ob-
serves, “‘the best rides and de-
vices are those that are animated

(Continued on page 72)

The Space-Age Arcade

Sacramento
Merch’diser

By SAM ABBOTT

SACRAMENTO, Calif—
Leon R. Joseph has turned years
of experience in merchandising
to wring success out of an ex-
clusive route of coin-operated
kiddie rides.

Joseph operates under the
name of West Coast Distributing
Co. and his routes cover the
upper end of the fertile San
Joaquin Valley. Although it is
a part-time business, he follows
through on trouble calls seven
ing agent at McClellan Air
days a week.

Formerly a civilian purchas-
Force Base near here, Joseph
started in the kiddie ride busi-

(Continued on page 67)
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WHITHER
THE OLD
ARCADE?

The neighborhood movie
house isn’t extinct—and neither
is the penny arcade. Both have
found reincarnation in subur-
ban shopping centers (sans the
penny in the case of the arcade,
of course). Tossing away the
old book on arcade operation,
merchandising-minded coinmen
have moved into the shopping
hubs with new ideas, new ma-
chines—and are reaping new
profits, We present here a three-
pronged report on the arcade
face lift.

BB OB ATRURY ARG OATOTI AT

Market St.
Fun Center

By BOB LATIMER

SAN FRANCISCO—Arcade
entertainment must be “mer-
chandised” just like any other
“product” says Bob Gordon,
owner of the big Fun Center on
downtown Market Street here.

Operating for more than 12
years on this famous San Fran-
cisco shopping thoroughfare,
Gordon has introduced many
firsts in the arcade concept and
his operation flourished so that
he has been able to pay one of
the highest rents in the nation
for his space.

The Fun Center features 30
movie machines, about 25 stand-
ard amusement machines, and a
dozen specialty varieties. It is
jammed through the day and
early evening hours, and usually
has fair play between midnight
and dawn. Market Street, of
course, is the favorite with tour-
ists, boulevardiers, sailors and
soldiers along with swing-shift
employees from a few blocks
away.

Gordon builds traffic by go-
ing out of his way to cater to
his customers’ whims. He has
leased concessions at the front,
which include a quick-service
sandwich bar, popular soft
drinks, a novelties counter, etc.,
for players who have only a
short amount of time to enjoy
Finbﬂll competition during their
unch hour. Though the con-
cession occupies a considerable
amount of space, the difference
in price from removing a few
machines is more than made up

(Continued on page 67)

NORTH TONAWANDA,
N. Y.—The Worid Series and
the new Wurlitzer were vying for
the attention of the trade early
this week, with the clean-lined
coin-operated phonograph cop-
ping a decided edge in interest.

Unveiled to Wurlitzer distrib-
utors from around the world at
a late September meet in Mont-
real, three new 3000 series mod-
els go on view before the world’s
operators beginning today (11) in
what has come to be called
“Wurlitzer Week."

To the distributor gathering
in the swank Salon Duluth of the
Queen Elizabeth Hotel in Mont-
real, Wurlitzer sales manager
Robert H, Bear declared, "We
have created a phonograph that
encompasses the most eye-catch-
ing and play-appealing design in
our history," as the new models
were wheeled on stage.

The 3000 series embraces a
200-selection (Model 3000), 100-
selection (Model 3010) and a
special discotheque unit (Model
3000-8).

Nurtured

The new series is a striking
departure in cabinet design from
the 2900 line. The new look,
highlighted by bold, horizontal
front strips of stainless steel and

66

a pastel-blue translucent name
panel, is said by company of-
ficials to have been “planned,
nurtured and brought to comple-
tion over a period of many
months,"”

Options offered with the 3000
series are the “Top Tunes” fea-
ture (incorporating a half-dollar
play selector called “The Golden
Bar") and Little LP Album play.

MUSIC TO
DANCE BY

For its Discotheque dance
promotion the Wurlitzer Co. has
engaged the Arthur Murray
Studios to select special music
for the go-go dance forms. In
collaboration with Wurlitzer two
volumes of dance tunes have
been released, the first by Co-
lumbia and the second by RCA
Victor. A third volume is in
presentation. Each release in-
cludes 10 disks (60 tunes). Half
a dozen record companies are
being considered for the prep-
aration of Vol. IIl, according
to Wurlitzer advertising and pro-
motion manager A. D. Palmer.

The discotheque model, for
which two large, exterior,
matched speakers are available
from the company, will play the
special Wurlitzer library of dis-
cothegue music, with a special
switch to convert to standard
pop single and Little LP play.

To complement this model,
Wurlitzer offers a location dance
PROMO PAK, with wall post-
ers, napkins, table tents and win-
dow signs promoting new dance
forms and the company's consul-
tation link with the Arthur Mur-
ray Dance Studios.

The 3000 series sound system
has been supplemented by two
additional tweeter speakers posi-
tioned behind matching grilles
flanking the location personal-
ization panel.

Identical cabinets house each
model, with Model 3000 weigh-
ing in at 378 pounds, 28 pounds
heavier than its 2900 counter-
part, The additional weight is
due to extra metal trim and new
overlay wood panels on the
flanks of the cabinet. These
panels of 34-inch chipboard
faced in Panelyte are in addi-
tion to the % -inch plywood pan-
el standard on the 2900 series.

(Continued on _page 72)
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Wourlitzer Introduces lts 3000 Series

=

VA JOLLY GOOD JUKE BOX, I'D SAY,"” exclaims WCFL air personality

Paul Michael (first British import to Chicago radio), u

n discovering

the new Wurlitzer 3000 in the showrooms at National Coin Machine

Exchange.

October 16, 1965, BILLBOARD
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MODEL T AND SATELLITE rides on route of Leon Joseph of West
Coast Distributing Co., Sacramento, Calif., are located—of all places—
in the garden section of a large shopping center supermarket.
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HEHEHAHBISIHE DISCIPLE LEON R. JOSEPH, owner of West Coast
Distributing Co., also advocates indoor siting of rides, such as this
Space Capsule at a Payless store in the upper San Joaquin Valley,

Watch for these Special
IMPACT LEAD STORIES *

ISSUE
DATED

OCT. 23

ADVERTISING
DEADLINE

OCT. 13

EXPERT ANALYSIS

Where the new markets are showing
up. How the traditional markets
look.

NAMA. REPORT

Coverage of the BIG Vending Con-
vention in Miami.

Equipment, seminars & trends. Spe-
cial emphasis on the "three C's'";
cigarettes, candy & coffee.

®In addition to the complete coverage of industry news you'll find
each and every week in Billboard.

Special United, Inc. h1
Showings of 155 T

WU RLUTJTER

THE
WURLITZER
3000

From 1:00 p.m. to 10:00 p.m.

Monday, Oct. 11 Wednesday, Oct. 13 Thursday, Oct. 14
BEAUMONT MOTOR INN HOLIDAY INN RAMADA INN
Green Bay, Wisconsin Wausau, Wisconsin Madison, Wisconsin

Don't miss seeing and hearing this
Wurlitser 3000 Stereo Music Center

United, Inc.

1907 North Third Street Milwaukee 2, Wisconsin

(414) 372-9272

SAY YOU SAW IT IN BILLBOARD

October 16, 1945, BILLBOARD

Minn. Lease Plan
® Continued _fl'{.i.'ﬂ'.l page 66

in some way and have sound
and pictures.”

Recently Advance added bells
to its coin-operated fire engines
per this theory and “play picked
up right away. We've also added
our own tape recordings of mu-
sic for the carousel ride and re-
corded sound effects for the
space rides. These little touches
mean profit.”

Because an Edina ordinance
prohibits five-ball pinball games
where children gather, Pink says
“we are continually looking for
new games that meet the require-
ments for stimulation and
amusement. We have the repu-
tation of having the newest and
most interesting collection of kid
attractions, and we want to
keep it."

Making Money

Teen-agers find their fun in
the center, too. Real hits with
this group are the 25-cent auto-
photo and 350-cent auto-voice
machines (the only machines Ad-
vance doesn’t lease to the shop-
ping center).

Pink asserts that the operation
is profitable, despite the great
investment in service and new
equipment.

“It works this way,"” he said.
“During the winter, when there
is less kid traffic, the shopping
center grosses just about what it
pays us in leasing fees. But dur-
ing the spring and summer, use
of the machines picks up and
they wind up the vear making
money."

From the standpoint of Ad-
vance, Pink said, "The seasons
arc just reversed. When the ma-
chines are busy during the spring
and summer, we don't do much
better than break even. But the
fall and winter more than com-
pensate.”

Sacramento Merch.

® Continued from page 66

ness 13 years ago. He has added
to his route, upgraded his loca-
tions in bowling alleys, shopping
centers and similar spots, and
today makes a fine income.

Model T's

The operation includes kiddie
rides of just about every de-
scription. He has elephants, rein-
deer, Merry-Go-Round, Whirly
Birds, single horses, Model T's,
Satellites and recently added a
number of Space Capsules.
Newer types of kiddie rides are
earning well, but Joseph still puts
his faith and confidence on the
horse. "Kids never get enough
of horses.”

Joseph observes that rides
located inside a building bring
more revenue and suffer less
abuse. ‘In the store, the Kids
can be watched by the mother
or calmed down by the store-
owner or clerk if they get too
rough,” he points out.

Joseph recalls that when he
first studied the field, he talked
with operators and location
owners and was told that the
main thing he had to offer was
service.

Merchandising, even of kiddie
rides, has always been one of
Joseph’s strong points. He has
managed several retail stores
during his long business career.

“The merchandising of kiddie
rides is little different from what
| practiced in my dry goods
career. The product still must
have appeal,” he says. Joseph
feels that ride manufacturers
are not putting as much action
into kiddie rides as they could
and should. He recalls the Buck-
aroo of some 10 years ago as
a good action ride, with trotting
and bucking movements that the
kids liked,

www americanradiohistorv com

O’Donnell to Address S. €. Convention

COLUMBIA, §S. C.—Bill
O'Donnell, president of Bally
Manufacturing Co., Chicago,
will be a featured speaker at

the 1965 convention of the
South Carolina Operators Asso-
ciation here Oct. 24.

The convention opens Oct. 23
with a gala banquet, prizes and
entertainment.

Exhibits will be located at
the Columbia Township Audi-
torium here. A number of major
equipment manufacturers and
suppliers will be on hand.

We have the new version of WURLITZER
ARTHUR MURRAY DISCOTHEQUE MUSI

L

See it
During
National
Wurlitzer
Week
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our own faults" has earned him

er believes in cross-fertilization

ZOA Planning Giant Squgarf Trade Show

By OMER ANDERSON

COLOGNE — West Ger-
many’s Central Organization of
Coin Machine Operations
(ZOA) has planning underway
for a mammoth coin machine
trade fair next spring in Stuft-
gart,

The Stuttgart exhibition will
be the biggest thing of its kind
ever attempted by the German
coin machine industry., It will
emphasize the operating side of
the industry on the theory that
“the operator is the key to in-
dustry success everywhere.”

Chief of the general staff
planning the exhibition is Hasso
Loeffler, president of the ZOA
and a leading figure in European
operator circles. Loeffler's con-
stant calm counseling of oper-
ators to “look inward—examine

6 POCKET POOL
and Exclusive
BUMPER POOL"

Complete Selection of Parts and Accessories

See Your Distributor orWrite

4 | _ . ® The Leader in Profits
o\ The Ultimate in Craftsmanship

the accolade of European oper-
ators’ senior statesman,

Start From Zero

Loeffler's staff visualizes the
stuttgart fair as a showcase for
the enormous success achieved
by the German trade and in-
dustry in the last decade. Start-
ing from zero after the war,
the Germans have built Europe's
strong industry.

A main feature of the fair
will be international participa-
tion. Special effort will be exert-
ed to get large American par-
ticipation by both manufacturers
and operators.

Invite MOA

Loeffler would like to have
major participation by ZOA's
American counterpart, the Mu-
sic Operators of America
(MOA). The German trade lead-
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Distributing Co

LowJdones

Exclugive Wurlitrer Distributor
1311 M. Capitol Ave.
Indianapolis, Ind
Tel.: MElrose 5-1593

of ideas, which will be a major
purpose of the fair.

The German trade is pressing
an international exchange of
operating information and ideas
on the theory techniques, sys-
tems and methods may be even
more important than equipment
in producing operator profits.

There is strong interest among
operators here in scheduling a
series of international operator
seminars to be held in connec-
tion with the fair. These sem-
inars would air problems of
common global operator inter-
eslt.

0ld Problems

As one of Loeffler's officials
said, “New equipment is tre-
mendously important, of course.
But the best equipment doesn’t
solve problems of taxation, of
discriminatory city ordinances,
of excessive record costs — all
of the familiar old problems
which operators everywhere
hold in common.”

For example, there is great
interest here in the growing use
of radio-controlled servicing
now being used in the U. S. On
the other hand, U. S. operators
would be interested in the ex-
perience gained in Europe with
film juke boxes, an old world
export to the new.

Most U. S. operators would
find the economics of German
coin machine operating a most
fascinating subject since the
Cierman operator must pay a
music copyright fee, a turnover
tax, and state and local fees.

Potential Markets

There are plans, too, for par-
ticipation by African and Latin
American coin machine oper-
ators on a fairly large scale.
These areas, along with Asia,
are envisioned as the largest
potential markets for German
coin machine equipment.

A promising market for Ger-
man equipment is being devel-
oped in Africa, and in Latin
America German equipment is
competing on even terms or
better with U. 8. equipment.
Strengthening of bonds between
operators in these areas and
their German counterparts will
help the sale of German equip-
ment, it is believed.

This points to the fact that, in
Germany as in the U, S., the
operator is regarded as the pillar
of the trade, and emphasis is
on selling to operators rather
than to locations.

BOB SLIFER
Executive Director

EVERY DISTRIBUTOR
AND MANUFACTURER

in this industry should be vitally interested in working together
on problems and benefits in a spirit of cooperation with un-
biased democratic principles.

MEMBERSHIP IN NCMDA

is the channel through which progress, stability and our fullest
maturity can be attained.

THE NATIONAL COIN MACHINE
DISTRIBUTORS ASSOCIATION

Our 18th

Year

a0 h'::-.r‘l'h Lo

Solle Street, Chicage, llinois G0602

Phone: STate 2-6096
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ROCK-OLA EXECUTIVE VICE-PRESIDENT E. G. DORIS (third from left)
visits with executives of Sega Enterprises, Ltd., the firm's Japanese
distributor headquarters in Tokyo. Officials include John Kano, opera-

tions manager; Ray Lemair,

director of production; Dick Stewart,

president; Irving Brumberg, a coin machine industry veteran; and Paul
Yuan, sales manager. Sega operates in 2,500 locations.

JAPANESE STUDENTS dance American style to music from a batch of
new Rock-Ola phonographs in Tokyo. E. G. Doris estimated the Japa-
nese juke box market at $10,000,000, following a visit to his distribu-

tor, Sega Enterprises, Ltd. recently.

Italian Firms Would Like
To Produce Combo Juke Box

MILAN—U. S. distributor
David Rosen has met with two
major precision manufacturing
firms here in talks regarding
manufacture of the Rosen-
innovated  Filmotheque-Disco-
theque machine.

An adaptation of the Cinebox
film projector unit, for which
Rosen holds U. §. distribution
rights, the combination machine
plays 40 musical films and up
to 200 phonograph records. Re-
cently formulated plans call for
addition of “animation™ with
the records as well.

Angelo Bottani, president of
the firm which manufactures
Cinebox, is reportedly eager
that the combination be manu-
factured in Europe. Rosen is
said to be considering proposals
for U. S. manufacture also. He
will reportedly defer a decision
on the matter until a “stream-
lined” model of the Cinebox
unit is shipped to his headquar-

October 16, 1965,
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ters in Philadelphia for exam-
ination by his engineers.

The new Cinebox, produced
by Bottani's International Phon-
ovision Society here, follows
Rosen specifications for accom-
modating a juke box mechanism
with the film projector. The
unit has been described as “re-
sembling a piece of decorative
furniture.”

The “final step” before deci-
sion on a manufacturer, Rosen
said, “will be tests by my engi-
neers to make certain that the
newly designed machine will
accommodate every type of juke
box mechanism. The new look
in Filmotheque-Discotheque
must not obsolete any juke box
mechanism, regardless of make
or age.”

The machines are leased or
sold, with or without the juke
box mechanism, with instruc-
tions for installation of a mech-
anism by the operator.

BILLBOARD
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Number Four of a series

¢ Mr>Music
¢ Master

May 29th, 1935 was a day to remember,

It hadn’t been a day for many hours when,
in the harbor at Le Havre, France, a huge
shape floated majestically past the breakwater

and headed out to sea . . . the Normandie, an
engineering miracle . . . the biggest ship ever
foated . . . was on her maiden voyage.

This day was a tribute to man’s mastery of
challenge . . . the dawn of a new era in human
achievement, and a salute to the determined
efforts of many over a long period of time,

Meanwhile, in Chicago, David C. Rockola
was launching a miracle of his own . . . a music
marvel that, too, was a long time emerging and
the result of many months
of painstaking engineer-
ing perfection,

The result was the Rock-
Ola Multi-Selector . . . a
machine so unique that it
was destined to leave an in-
delible mark in the coin ma-
chine industry.

David C. Rockola loved simplicity . . . it was
kind of a thing with him. That's the way it
had been with all Rock-Ola products, and
that’s the way it was with the new Multi-
Selector.

s

Like the mechanism that was so quiet that
yvou had to look to see if it was playing, and
so foolproof that there was nothing to go wrong
.. . nothing to jam . . . nothing to stick.

Or, take the 2-ounce pick-up. .. 50% lighter
than any ever built at that time . . . resulting
in better tone, less record damage and more
plays for more profit.

While FDR was rejuve- STy A
nating the economy with "‘-L gﬁ“
alphabetical cures like
NRA, NYA, CCC, PWA
and fireside chats, David C.
Rockola threw away the
book on phonographs and =

started coming up with startling new thinking.

He invented a new and exclusive tone dif-
fuser . . . the isolated tone chamber; a new
idea in crystal pick-ups with full wave repro-
duction; a new high fidelity amplifier; new
types of tubes and a super power speaker.

To eliminate cabinet resonance, the Multi-
Selector was equipped with two separate baffle
boards, each insulated from the other and from
the cabinet with rubber.

High fidelity reproduction was achieved by
a new idea in amplifiers which eliminated the
distortion from transformer coupling. Fre-
quency response was flat from 20 to 10,000
cycles . . . more than enough for existing
records.

A conventional 6A6 tube was used preced-
ing two revolutionary 6B5 ocutput tubes in a

www americanradiohistorv com

resistance coupled push-pull circuit that pro-
duced tremendous power with no distortion.

For the first time, a complete coin operated
phonograph was being produced under one roof
. . . thanks to the extensive woodworking fa-
cilities in the huge Rock-Ola plant.

AN

Unheard of beauty in phonograph cabinetry
was sculptured from walnut, rosewood inlays
and expensive veneers; fortified by kiln dried
lumber, mortising and crossbracing . . . then
hand rubbed to a brilliant finish.

Yes sir, David C. Rockola had made quite a
splash in the phonograph business.

So much so that his bustling, mechanized
Kedzie Avenue plant was setting unheard of
records of phonograph production in the in-
dustry.

This all happened 30 years ago . . . but it
might well have been yesterday as far as phono-
graph innovations and engineering excellence
are concerned.

This same basic thread of simplicity and
performance has needled its way through
Rock-Ola progress through the years, and to-
day has resulted in phonographs of enduring
quality and trouble-free operation . . . Grand
Prix II, Starlet and Princess Royal.

Rock-0Ola Manufacturing Corporation
800 N. Kedzie Avenue.Chicago, Illinois 60651

STARLET GRAND PRIX I
Model 429 Model 426

ROCH-DLR
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Dedicated to
superior workmanship By BAX- DEALE

| GROTON, Conn. — Some-

The Finest Name On where in the depths of the Arc-

PREG' I N tic Ocean the crew of the Po-

laris submarine U.S.S. Theodore

Roosevelt crowded around their

c“E STICKS skipper, Capt. David Sims. The

submariners watched Sims tense-

ly. All was quiet aboard the craft

save for the whine of machinery.

We manufacture accurate, How would the skipper per-
durable, quality form?
- Cue Sticks . . . Exclusively Sims, bending from the waist,

. . leaned forward slowly over a
For Information write long lane of polished wood and

SCHMELKE MFG.CO. 1 oo 2 e st e

- Shakopee, Minnesata toward its goal the mighty sub
lurched and a cheer went up

S You Saw It In from the crew. The captain’s
oy illboard puck had gone into the gutter. A

B a crew member had just defeated

Showcase for 110 '_-_-

___I'i

Years of Musical ,,- | e
Experience

SEE THE
WURLITZER

3000 STEREO

MUSIC CENTER
HERE WiRtivzen wer —

Brandt Distributing Co., Inc.

1809-11 Olive Street, St. Louis 3, Mo.
(314) GA 1-3413

The
= WURLITZER
3000

will top
them all

On Display During NATIONAL WURLITZER WEEK

THE WURLITZER
COMPANY

154 South Van MNess Ave., San Francisco 3, Calif.
415—UNderhill 3-7900

I} e, ¥

-‘r-l.

Shufﬂeboard League Under fhe Sea

CAPT. DAVID SIMS of Polaris submarine U.5.S. Theodore Roosevelt lets fly shot during the “world’'s first
underwater shuffleboard tournament."

the skipper to become champion
in the world's first underwater
shuffleboard tournament. -

27-Inch Hatch

“I'll swear the helmsman had
a bet on the game,” Sims was to
jest in a later conversation with
Sol Lipkin, sales executive with
American Shuffleboard Co. of
Union City, N. J., the firm
which placed a 22-foot shuffle-
board aboard the submarine.
American has supplied similar
equipment for many naval ves-
sels and military posts in addi-
tion to meeting the healthy de-
mand of the coin-op market in
the U. 8., Canada and elsewhere.

“It was quite a trick getting
that shuffleboard aboard the
Theodore Roosevelt,” Lipkin re-
called. “"We had to cut down
that 22-foot unit into sections
that would pass through a 27-
inch hatch,

“In the sub the shuffleboard
was mounted on a torpedo rack,
where it could be raised when
not in use and lowered for rec-
reation periods.”

Lipkin recalled having asked
skipper Sims what would happen
if the tube should be needed
during the voyage.

“We'd fire the shuffleboard
right out the tube,” Sims is said
to have answered.

Formerly on the athletics
coaching staff at Annapolis,
Sims was familiar with the
amusement potential of shuffle-
boards when he assumed his sub
command. Facing an extended
undersea voyage, he called on
American Shuffleboard to sup-
plement the conventional amuse-
ments provided aboard the sub.

Sims was aware that nearly a
million persons annually had
been participating in shuffle-
board tournaments around the
country. And perhaps even more
important (because sub space
problems precluded activity for
the entire crew simultaneously)
he knew that shuffleboard tour-
naments had been televised local-
ly with good response—attesting

(Continued on page 75)

Watch for these Special
IMPACT LEAD STORIES *

mm
EXPERT ANALYSIS

Where the new markets are showing
up. How the traditional markets
look,

NAMA. REPORT

Coverage of the BIG Vending Con-
vention in Miami.

Equipment, seminars & trends. Spe-
cial emphasis on the “three C's™:
cigarettes, candy & coffee.

ISSUE ADVERTISING
DATED DEADLINE

OCT. 23 OCT. 13

OCT. 30 OCT. 20

®In addition to the complete coverage of industry news you'll find

each and every week in Billboard.
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AMERICA'S LARGEST
SUPPLIER OF
ARCADE HA[HIIIB & PAIHS

Metal Typer ....... .5245.00
Williams Pepp¥ ....-cccvv... 212500
Keeney POPCOMM . .ovvnvennns . 245,00
AUto Test ......covcimannnnnas 295.00

rHockey ... .ciicovanrnes 195.00

of 4

E:hubil‘ l.'.'lrl:l Machines

[ 157 [T - 45.00
Midaet Movies ....... e H . 125.00
Williams Crane ............. 145.00
inge Grip, new _............, 59.50
Mutoscope Volce-o-Graph,

metal cabinet ......... vea . 495 80
Mutoscope Lord's Prayer .... 145,00
PORETIMD . eiirresnndnbmainss 125.00
Satellite Tracker ... ......... 145.00
Williams Road Racer ........ 45,00

All Guns, Kiddie Rides, Athletic
Machines, Fﬂr Shows, factery manu-
factured, in stock. We take frades.

MIKE MUNVES CORP.
557 Tenth Ave. Mew York, M. Y.
BR 9-6677

Watch It

Buster!

Mow that we have your attention,
better take o lock at the only 2-in-1
maochine that combines records and

movies in a single unif.

For Info—Write/ Wire/Fhone

DAVIDROSEN] NC

ESS N. BROAD ST, PHILA ., PA 191121
Phone: (215 CEmter 2-2900

October 16, 1965, BILLBOARD
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Recent .

for Music Operators

B SEEBURG LITTLE LP'S

Pop-Vocal
Johnny Mathis—Love Is Everything ............ Mercury
Never Let Me Go . . . Dancing in the Dark . . . An Affair to
Remember . . . People . . . This Is All I Ask
The Rolling Stones—The Rolling Stones, Nowl ... .. London
Tom Jones—Tom Jones ...................0cn.. Parrot
Pop-Instrumental
Baja Marimba Band—Baja Marimba Band Rides
IRBIPNEI: &t i i e o B A e A A&M
Brasilia . . . Dear Heart . . . Red Roses for a Blue Lady . . .
Juarez . . . More . . . Guacamole
Mantovani—The Mantovani Sound .............. London
Rhythm & Blues
James Brown—Grits and Soul .. ................ Smash
Grits . . . There . . . Tempted . . . Devil's Hideaway . . .
Wee Wee . . . Mister Hip

Country & Western

Connie Smith—Connie Smith ............... RCA Victor
Once a Day . . . The Threshold . . . Darling Are You Ever
Coming Home . . . Then and Only Then . . . Don't Forget (I
Still Love You) . . . I'm Ashamed of You

Dave Dudley—Talk of the Town ................ Mercury

DISCOTHEQUE
RECORDS

The following single records have been selected by the
Billboard Review Panel and are recommended to operators
for discotheque programming.

HOT 100

TITLE, TYPE OF DANCE, ARTIST, LABEL

TREAT HER RIGHT, Jerk, Roy Head, Back Beat 546

KEEP ON DANCING, Jerk, Gentrys, MGM 13379

JUST A LITTLE BIT BETTER, Frug, Herman's Hermits, MGM 13398
BABY DON'T &0, Frug, Sonny & Cher, Reprise 0392

DO YOU BELIEVE IN MAGIC, Jerk, Lovin' Spoonful, Kama Sutra 201
GET OFF MY CLOUD, Jerk, Rolling Stones, London 9792

LIAR, LIAR, Monkey, Castaways, Soma 1433

YOU'RE THE ONE, Jerk, Vogues, Co & Ce 229

MOHAIR SAM, Mashed Potato, Charlie Rich, Smash 1993

| KNEW YOU WHEN, Slow Dance, Billy Joe Royal, Columbia 43390
NOT THE LOVIN' KIND, Monkey, Dino, Desi & Billy, Reprise 0401
CARA-LIN, Jerk, Strangeloves, Bang 508

1-2-3, Mashed Potato, Len Barry, Decca 31828

AINT THAT PECULIAR, Jerk-Monkey, Marvin Gaye, Tamla 54122
LET'S HANG ON, Jerk, 4 Seasons, Philips 40317

SPOTLIGHTS

TITLE, TYPE OF DANCE, ARTIST, LABEL

TURN! TURN! TURN! Frug, Byrds, Columbia 43424

MY BABY, lerk, Temptations, Gordy 7047

LOVE MINUS ZERO, Frug, Eddie Hodges, Aurora 156

UPON A PAINTED OCEAN, Mashed Potato, Bamry McGuire,
Dunhill 4014

JUST KISS ME, Monkey, Sue Thompson, Hickory 1340

Showcase for 110 Years of Musical
Experience [ T

SEE THE  =m,_ w=sm)
WURLITZER
3000 STEREO

WO LK ETE N

MUSIC CENTER
HERE

During NATIONAL
WURLITZIER WEEK
October 11 through October 15
Hours: 8:30 a.m, until?

CENTRAL DISTRIBUTING CO.

1209 Douglas Street, Omaha 2, Neb.
(402) 346-5200 .
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Rowe Brings
In Barton as

Sales Mgr.

JOE BARTON, former manager
of Bush International, Rowe AMI
distributor in Jacksonville, Fla.,
has been afupninted General Sales
Manager of Rowe Manufacturing.
In announcing Barton's appoint-
ment, Rowe president Jack
Harper noted that the new execu-
tive has experience as an op-
erator, distributor and manufac-
turer. To be located at Whippany,
N.J., Barton will report to Fred
Pollak, vice-president/marketing.

Don‘t Operate
Junk Says Pink

MINNEAPOLIS — “It defi-
nitely doesn't pay to operate
with junk machines,” Norm
Pink of Advance Music Co.,
here, says, “whether it's music,

amusement devices, rides or
any other.”
“The day is definitely over

when that kind of operation can
succeed,” he added, “and the
fact is, the most success goes to
those with the best maintained
and newest equipment.”

“That's why we stress service
and maintain a staff of nine
servicemen in our own shop,”
he added.

Three of the men have been
with the firm since the 1940,
Some specialize in a single type
of machine, while others co-
operate in various areas,

To improve the service oper-
ation, Advance has just in-
stalled two-way radios in its six
service cars, serving routes in
the far-flung Twin City area.

_ Updating

Besides servicing existing ma-
chines, Advance tries to add as
much new equipment as pos-
sible.

“By updating units whenever
we can, we find the machines
take in more money, require
less service, and provide greater
depreciation.”

“In this connection, we have
certain bowling alley locations
where there are really avid pin
ball patrons. These players are
always excited about a new ma-
chine, which represents a new
challenge for them. They flock
to every new machine we put
in, and the receipts always rise.

“It is especially true of pin
ball machines that a place
which is known to have the
newest machines will draw ex-
cellent patronage. Pin ball fans
will always recognize the new
and different.”

At music locations, he con-
tinued, the results are similar..

wwWw americanradiohistorv com

We have the new version of
WURLITZER ARTHUR MURRAY

DISCOTHEQUE MUSI
EEEE

DANCE TO THE

Ahgthmic Moods
WIURIITZER

| t|..'.'_-' %

Frelic through the

See it
During
National
Wurlitzer
Week

———————
— e —_—

Cable: JUKEBOX

NORTHWEST SALES COMPANY

3150 Elliett Ave., Seattle 1, Washington ATwater 4-8030

NORTHWEST SALES COMPANY
OF OREGON

1040 5.W. Second Ave., Portland 4, Oregon

CApitol 8-6557

The
WURLITZER
3000

will top
them all
for

earnings

On Display
During
NATIONAL
WURLITZER
WEEK

Rock City Distributing Co., Inc.

615 Murfreesboro Road Nashville 10, Tenn.
(615) 242-4353
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We Have the new version of

WURLITZER
ARTHUR MURRAY

DISCOTHEQUE MUSIC
e (

DANCE TO THE

Rhythmic Moods
W(URLUNZER

et VB
=

Frolic thrmugh the

MUsIC

= = - - — L

W o KA R

See it
During
National
Wurlitzer
Week

Draco Sales Company

2005 West Alameda
Denver, Colorado 80223
(303) 744-1797

top
them

all for
earnings

WU RLIT?ZE S

On Display I.'Iurig
NATIONAL WURLITZER WEEK

THE WURLITZER CO.

832 Baronne Stireet
New Orleans, Louisiana 70113
(504) 523-4734
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Wourlitzer Shows
Its 3,000 Series

® Continued from page 66

The mar-resistant surface is of
rosewood grain finish,

Officials of the 110-year-old
maker of musical equipment are
particularly high on the appear-
ance of the four-inch ano-
dized aluminum extrusion which
frames the grille section.

The name panel, of 3/16-
inch crystal glass, is mounted in
a hinged, aluminum door for
access to the selector switch
banks, fluorescent light tube and
grille color shield.

The phonograph dome, its
frame of chrome-plated die
castings, is single lock-spring
loaded and is said to be reflec-
tion-free. Tt latches automatically
in a raised position and locks
automatically when lowered.
The program holder may be
removed completely from the
machine if desired.

Proscenium Arch

A theatrical effect is achieved
with a “Record Marguee,”
which sees each record raised
and played in view of patrons
under a proscenium arch of
gold.

Selector buttons are again re-
verse-hinged. New “make selec-
tion” lights have been added at
the right of the coin aperture,
Deposit of a dime lights the
“select any single” panel. A
quarter lights the same panel
and the “select any album" pan-
el. (On the standard model—sans
LP Play feature—a quarter
lights “make any selection.”)
Deposit of a half dollar or two
quarters lights the “Golden
Bar,” affording the patron the
choice of Ten Top Tunes or
two album series plus a single
selection or still another alter-
native of seven single selections.

Accessories available for the
new series are the Model 5220
remote speaker wall hox, a re-
mote volume control kit 169A
and a public-address microphone
kit 190 which will page through
the phonograph speaker system,

Market Street

® Continued from page 66

by the extra nickels clinking
into remaining machines, Gor-
don says.

The Fun Center is mosl com-
fortable. In front of almost
every amusement machine is an
upholstered stool permitting the
player comfort while he builds
his skill. “The average player
lingers twice as long because of
this convenience,” Gordon
claims.

This family-oriented arcade
is closed only a brief period
each week while every inch of
surface is scrubbed, polished, or
waxed. A continuous cleaning
program is handled by a super-
visor on duty and a part-time
custodian. One result of this is
a high ratio of women custom-
ers.

Extra Appeal

CGordon gives his machines
extra appeal by constantly ro-
tating them within the arcade.

A five-ball pin game which
has begun to show a drop in
revenue at the right front of the
shop, for example, will bounce
back to maximum earning when
moved to the center rear.

Bright red and white signs,
posted along the walls on each
side of the building suggest
“giving the other fellow a
chance to play,” ask for co-op-
eration in  maintaining quiet,
point out new games which
have been aded to the stock,
and proudly remind customers
that the business has been op-
erating in the same location for
|12 years.

There 15 wvery little kiddie
traffic, but numerous teen-

WWW americanradiohistory com

NEW EQUIPMENT
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DISCOTEK. New two-player flipper game—with three flippers—by
Bally Manufacturing Co. of Chicago. The added flipper is strategically
located to volley at a battery of four targets, each worth 50 points
when lighted. Player tries for 200 points with each ball by bombarding
targets using the flipper. Standard twin flippers guard the out-opening.
Right flipper will propel balls into new "bonus gun,” which in turn
shoots balls at “‘bonus target’ valued at varying times from 10 to 100
points. "“Free style' targets innervate all other targets, advance
hn:;;wuses. open either or both free ball gates and light the special
rollover.

BIG CHIEF. Four-player game introduced by Williams Electronic Manu-
facturing Corp. of Chicago. Features a new ''selector disc” which
changes values over entire playfield. Two free-ball return gates in-
corporated in product. “"Number match” feature. Has stainless steel
moulding and trim, “plastikote’” finished playfield, automatic ball life
and standard three-way muitiple coin chute.

25-cent and 50-cent play either.
This point is expected to be ex-
plored at the meeting.
Manpower Needs
John Dunn, a representative

New York Meeting

® Comtinued from page 66

admission tax of 10 per cent is

payable on all admissions of
more than 10 cents. This, of
course, does not apply to
straight dime play. And oper-
ators feel that as juke box play
does not constitute an admis-
sion, il also does not apply to

agers, too young to be admitted
to bars, comprise a good per-
centage of the total. Attendants
keep youngsters moving, and
there has been very little rowdy-
ism or vandalism.

The Fun Center boasts brighi
vellow and red signs illuminated
in the beehive-style accepted by
the fashionable stores nearby.
Gordon is proud of the fact that
none of these have registered
any complaint over the presence
of his arcade on Market Street.

of the New York State Depart-
ment of Manpower Develop-
ment, will be on hand to discuss
manpower needs with the oper-
ators. Purpose is to set up train-
ing schools for juke box and
game mechanics and routemen.

Sen. Tom LaVerne, who in-
troduced the coin machine oper-
ator licensing bill in the New
York State Legislature, will ad-
dress the convention.

The convention will close
with election of officers, The
current slate consists of Mrs.
Millie McCarthy, president;
Mac Douglas, treasurer; Ed Sol-
omon, secretary, and the fol-
lowing vice-presidents: George
Holtzman, Bucky Van Wyck,
Henry Konblauch Jr., Charles
Keppler, Joe Grillo and Fred
Cilano.

October 16, 1965, BILLBOARD
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Torrance Would
Double Tax Fee

By BRUCE WEBER
LOS ANGELES—City coun-

cilmen 1n Torrance, the third
largest city in Los Angeles
County (population of more
than 130,000), are expected to
act on a proposed ordinance to
double fees collected by the city
for coin-operated machine li-
censes.

Passage of the “increase in
city revenue" measure seems as-
sured, since the revenue ex-
pected from the increase already
has been figured into the city's
budget for this fiscal year.

Edward Ferraro, city man-
ager of Torrance, said the in-
crease will bring the city an
additional 58,500 in revenues
this year.

The tax increase measure was
approved for introduction by
members of the Torrance city
government on Sept. 14, but
was held over for 30 days' study
after complaints from machine
owners at the city council's final
reading on Sept. 21. Ferraro
said the matter again will come
before the city council either
on Oct. 19 or Oct, 26,

Sampling

Ed Schneider, managing di-
rector of the California Music
Merchants Association, south-
ern division, told city council-
men his sampling of Southern
California cities showed license
fees considerably less than called

Put Off the
N. Carolina Meet

CHARLOTTE, N. C.—The
annual convention of the North
Carolina Music Operators Asso-
ciation scheduled for this past
weekend was postponed until
the weekend of Nov. 14,

Association president Fred
Avers of Greensboro said sick-
ness of key businessmen neces-
sitated the postponement. Ayers
and other North Carolina opera-
tors plan to attend the South
Carolina convention at Colum-
bia on Oct. 23-24.

Miami Show

® Continued from puage 64

ager Margaret H. Kelly in-
formed us, will premiere new
“Super-Super Monsters,” hand-
Elaintcl:l (10 cents); *“Horror

ead Rocket Mix,” gruesomely
painted (5 cents); “mysterious,
dark, intriguing ‘Tahiti Heads,' "
(5 cents); a new S5-cent capsule
ring mix and a vacuum-plated
sertes of “I Am the Greatest”
cups with 12 different boasts
(5 cents).

A number of other manufac-
turers of equipment and supplies
of merchandise and confections
will be here next weekend. Par-
ticulars on the products they will
introduce have not been re-
ceived by Billboard to date.
However, a full report on all
new items and equipment intro-
duced here will appear in this
publication after the show.

High Commissions

® Continued from page 65

high volume, such as airports,
railroad terminals, bus stations,
etc., make a revision up to 35
per cent practical. By and large,
Colorado operators are holding
the line at 25 per cent and feel
that “this is a situation we must
waltch closely, or else it will run
way with itself.”

October 16, 1965, BILLBOARD

for in the proposed Torrance
ordinance.

However, Ferraro told city
councilmen the ordinance fee
schedule was based on those
enacted in Torrance’s neighbor-
ing cities. Councilmen requested
a delay to study the matter.

The proposed fee would raise
the present $10 tax on amuse-
ment machines to $35, the $10
tax on music machines to %20,
the $1 fee for stamp machines
to $2, and approximately dou-
hle the collection from food
vending machines according to
the price of the merchandise.

ADD 150
NEW DEANS

CHICAGO—Some 150 trade
veterans joined the CMI Deans’
Club before, during and after
the recent Music Operators of
America Convention here, ac-
cording to Bob Slifer, executive
director of the National Coin
Machine Distributors Associa-
tion and strong backer of the
Club. At the Club’s banquet dur-
ing the MOA convention, Slifer
said, 100 persons turned out for
a delightful affair. Club mem-
bership now numbers nearly
500, Slifer said, adding: “And
15-year veterans and all phases
of the coin industry may join
at any time."”

D TSRO

Juke Box Window

Trim in Peoria ...

SCHRADZKI'S DEPARTMENT STORE in Peoria, lll.,, one of two stores
in which operator Les Montooth placed six phonographs during a
“campus-a-go-go" back-to-school clothing promotion. Some 1,500 high
school ﬂf‘iﬂg college students danced at a party in the downtown store
on Aug. -
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=
.
5

!

AD MATS for Schradzki's newspaper campaign were built around

o-go girl scenes like this one, shot at Montooth Music Service in

ria.

. .. And Also in Manhattan

AL -

er' 5' I.r 'L#iil it

JUKE BOX IS EMPLOYED in show-window tie-in with go-go dancing
shows in this Kitty Kelly Shoe Corp. outlet in New York.
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THIS IS NATIONAL WURLITZER WEEK
Come in for alook and a listen at this

FABULOUS WURLITZER 3000

SOUTHERN
MUSIC DISTRIBUTING
(0., INC,

503 West Central Blvd. 2465 Harper Sireet
Orlande, Florida Jacksonville, Florida
Tel.: (305) Garden 3-2261 Tel.: (305) 356-1337

Don‘t Miss the Big Money Making

WURLITZER 3000

STEREO MUSIC CENTER

WU Lo N E R

DURING NATIONAL WURLITZER WEEK

THE WURLITZER
COMPANY

2920 W. Pico Bivd., Los Angeles 6, Calif.
213—REpublic 1-2521 + 1-2522
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We're Displaying the new Wurlitzer Portrait of Profits
During NATIONAL WURLITZER WEEK

PEACH STATE MUSIC (0.

624 New St., Macon, Ga.

PEACH STATE DISTRIBUTING (O.

1040 Boulevard, S.E., Atlanta, Georgia

PEACH STATE TRADING (O.

729 Lady St., Columbia, South Carolina

edmiuﬁ gaau:

Oct. 16-19 — National Auto-
matic Merchandising Associa-
tion convention and trade
show, Miami Beach, Fla.

Oct. 19—New York State Coin
Machine Association annual
meeting, Syracuse Hotel, Syra-
cuse, N. Y.

Oct. 22-23—Music Operators
of Virginia convention, Hotel
Roanoke, Roanoke, Va.

Oct, 22-23—South Carolina Op-
erators Association, third an-
nual convention, Township
Auditorium, Columbia. Lodg-
ing, Downtowner Motel.

Nov. l4—Amusement Machine
Association of Philadelphia,
Inc.; 36th annual association
dinner, Latin Casino, Cherry
Hill, N. J.

Nov. 14-15—Music & Vending
Association of South Dakota,
fall meeting, Huron, S. D,

Nov. 19-21—NAMA Western
Conference & Exhibit, Am-
bassador Hotel, Los Angeles.

Louis Barsotti
Heart Victim

MEMPHIS—Louis J. Barsot-
ti, well-known Memphis cigaret
vending operator and president
of the O. J. Barsotti Co., died
here of a heart attack Sept. 27.

Barsotti, 41, operated some
500 venders in Memphis and
Shelby County and also owned
a wholesale tobacco concern.

His father, who founded the
firm, died about six months ago.
Barsotti's only brother died just
| &8 months ago.

The elder Barsotti was one of
the first operators of coin-op-
crated phonographs in Mem-
phis.

Louis Barsotti is survived by
his widow and six children.

United’s

(W) Willizms E!IG3 FOR BIG PROFITS! )

SHUFFLE
ALLEY

%' AULIPD ELECTRONIC MANUFACTURING CORP.
3401 1

HORTH CAL

Cahble Address

FORMIA AVE
WILCOIM

CHICAGD, ILLIMNMOIS 60618
CHICAGO

AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR

www americanradiohistorv com
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WURLITZER MODEL 3000. Manufactured by Phonograph Division of
the Wurlitzer Co., North Tonawanda, MN.Y. Cabinetry is all-new: side
panes of Panelyte with mar-resistant melamine finish in rosewood
grain; perforated metal grille protected by horizontal stainless steel
bars; blue lighting behind “Wurlitzer'” front name panel; dual nickel
chrome-plated die-cast dome. Offered in 200 (model 3000) and 100
(model 3010) selection mechanisms, with a special Discotheque
model (3000-8) available. Two tweeter speakers have been added to
the unit's High Fidelity Stereophonic sound system. Each mechanism
contained in cabinet measuring 5314 inches high, 35 inches wide and
27 inches deep. Other specifications: Model 3000, net weight 378

pounds; crated weight 423 pounds.
pounds; crated weight 408 pounds.

Model 3010, net weight 363
Both models operate at 325

normal wattage, 430 maximum input wattage and 125 stand-by wattage.

Strike Didn’t
Hit Vendo Net

KANSAS CITY, Mo.—The
all-August strike of The Vendo
Co., by the United Steelworkers
had little or no effect on third-
quarter sales and earnings, Sen-
ior Vice-President Walter W.
Kovalick announced.

“We expect better results for
the third quarter than those of
last year's all-time high for the
same three-month period,” he
declared.

The lack of strike impact on
sales might be in part explained
by the fact that the plant-wide
two-week vacation period —
when no production is sched-
u_i;::lj—fell during the strike pe-
riod.

ADVERTISING IN
HBD BUSINESSPAPERS
MEANE BUSINESS

Yermont Vending

More Cigarets

MONTPELIER, Vit — Tax
Commissioner Gerald S. Wither-
spoon reported that despite a
2-cent increase in the cigaret
tax Vermonters bought more
cigarets from vending machines
and stores during July and Au-
gust.

Wanted

Used Scopitone,
Filmotheque or
other sound movie
machines.

Give price and condition.
Write

Billboard
Box 236
188 West Randolph
Chicago, Illinois 60601

ELECTRIC SCOREBOARDS

FIT ANY SHUFFLEBOARD!

NEW!
SIDE-MOUNT
MODEL . ..

* Scores 15-21 points only.

# Cabinet Ffinished in walnut
formica—essy to cloan.

* Light control switch built in,
turns off Ffluorescent lights
when me& I8 aver.

#= Meter in coin box.

OVERHEAD
MODEL

*169°°

FOB Chicago

= Two-taced — scores 15-21
and /or 50 phs.

* MNatural finithed hardwood
cabinet.

! FOB Chicags V@l
?

Dep. With Ovrders,
al. C.0.D, or 5.D.

EACH UNIT has these features:

L ]
-

“"Came Owver' light Hashes on af
completion of game.

Easily serviced.

:i"“ coin box holds $500.00 in

mes.
10¢ 1-player or 10¢ 2-player by
simple plug switch-over.
Com Iy equ with chrome

stan and scoring betHens fFor
each end of ﬂwlﬂlth-i.

MARVEL Mig. Company

2845 W. Fullerton, Chicage, Ill. B0GA7

Phone: Dickens 2-2424

October 16, 1965, BILLBOARD
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Sammons-Pennington
Draw 150 in Mid-South

By ROY HAMILTON

MEMPHIS—Some 150 oper-
ators, servicemen and their
wives from Tennessee, Arkan-
sas and Mississipgg got their
first look at the Seeburg Cor-
poration’s two new coin-oper-
ated phonographs at a two-day
meeting here recently.

The Sammons-Pennington
Co., Memphis distributor, host-
ed the meeting. Factory repre-

sentatives  attending  included
Joe Fitzpatrick of Savannah,
(Ga. (Southern regional vice-
president), and Norman Haas of
Atlantic (regional service engi-
neer).

Distributor George Sammons
reported that the new Electra
and Fleetwood got “a real fine
reception.”

He added “There was a tre-
mendous amount of favorable
comment about the big reduc-
tion in price this year.”

Shuffleboard Underthe Sea

® Continued from page 70

to the spectator value of the
sport.
Tourneys

The current hotbed of tour-
nament coin-op shuffleboard is
on the West Coast, where
American’s Stan Lystad organ-
ized several meets last spring.
Lystad plans to enlarge the scope
to include California, Oregon
and Washington next spring.
Preliminary elimination meets
are going on right now from
Fresno north to the Oregon bor-
der. Each location organizes,
sponsors—sometimes even uni-
forms—its own team. Regional
champs will compete in finals
in March, with equipment and
prizes to be donated by Ameri-
can Shuffleboard Co.

TV

In the past, shuffleboard series
in Portland, Seattle, Tacoma and
Wichita have been televised
locally. Other tourneys have
been held in New England, New
Jersey, New York, Pennsylvania,
Ilinois, Oklahoma, Texas and
in many parts of Canada.

The tournament rules (pro-
vided in a kit by American) call
for 16 players for doubles or
eight players for singles competi-
tion. Men and women compete
in a seven-week round robin.
From house play, the winning
team progresses to interlocation
local play, county play and then
a regional tournament,

"We hope to be ready for a
national tournament by 1966,”
Lipkin said.

A national meet, if held next
year, would not be without prec-
edent. Industry innovator David
Rock Ola of Chicago, a pioneer
manufacturer of coin-operated
shuffleboards, sponsored a week-
long national tournament at the
Chicago Coliseum in the early
1950's, embellished by movie
stars, expensive prizes and wide
publicity. American had its own
national tourney one year in
Peoria, Ill.,, and competitor Na-
tional Shuffleboard sponsored a
meet in Springfield, IIl.

Score Sheets

An ancient sport, shuffle-
board is said to have emerged in
indoor table form in a big way
after the repeal of prohibition

as an attraction for patrons in
what was formerly the “back
room,"

“Back in the late '30's,” Lip-
kin recalled, “the first shuffle-
board went on location under a
“loser-buys-a-drink” system.
The first coin-operated units
with numbered score sheets
didn't come along until 1946."

Lipkin reflected: “David Rock
Ola saw the potential of shuffle-
boards in 1947 and produced
many. He’s responsible for
opening up much of the country
to shuffleboard play.”

01O O AR AT A

NCMDA IN
ANTI-DROP-
OUT DRIVE

CHICAGO — The National
Coin Machine Distributors As-
sociation has launched a drive
to encourage members and other
interested businessmen to par-
ticipate in President Johnson's
Youth Opportunity back-to-
school campaign for high school
drop-outs. According to NCM-
DA executive director Bob Slif-
er, the association has secured
informational literature packets
on the problem from the De-
partment of Health, Education
and Welfare and has distributed
the materials to members and
key non-member distributors
throughout the country. The in-
formational materials outline the
scope of the drop-out problem
and suggest ways individual
businessmen can encourage
youth education by providing
part-time and summer jobs in
co-operation with local school
authorities. The NCMDA is en-
couraging participation by mem-
bers, Slifer said, and has con-
tacted the Chicago Board of
Education to volunteer assistance
locally.

Bilotta Previews Wurlitzer

NEWARK, N. Y.—The new
Wurlitzer 3000 series was pre-
viewed to the trade by Bilotta
Enterprises here last week in a
special show party featuring a

group known informally as the
Canadian Beatles.

Host and company president,
John Bilotta, called the recep-
tion to the egquipment “out-
standing.”

N.A.M.A. SPECIALS

COFFEE & SOFT DRINK

Rowe 1010A; crushed

D s e e e ¥75
#Apco Dusl Com-
Pressors ... cas T3

Apco Singls Com-

cap
U-Salect-it, 74 cap, .. T5
CANDY 'H'Hisﬂl“

280 cBAP. ... 45
Rowe Showcasa, 11

col. gum & minl
MNDQ

PASTRY & POTATO
CHIF VENDORS
Stoner Pastry, 4 col.,
RO EBP. . v vinncas $14s
Rowe Fastry, 5 col.; i

1S cap. .......
Mar-Vend Chip, e

cap. ,... L]
Majo Matic, 2 sel.,

4 sal, 140
132 CBP. o icvocnnciaa 135

WE ARE PROUD TO PRESENT

Bally 4610, sinale

I.IZIE:'E EﬁEﬁ,-ln.l-““ THE wa wunurlin 3000
Bally &63CH,

iiiie . % LISTEN

nowe Loits sor.cup a3 AND BUY

CIGARETTE VENDORS
All Cigarette Vendors will
operate on 30¢ & 15¢

PrERSOF ... 0o0cirens 95
Sesburp 4SCD, Maticnal # ML . ... ... £ ™
EnowWman ......... Mational 11 ML...... 145
Sesbu 45CD-2 Mational 111, slant
T 1 [ e — 1295 frant . icviniaviass TFR
Rowe Tashy 30, Mational 113 slant
............ ¥ S front ... i iess IR

Corsalir 10, 5§30 cap. .. 150
Corzeir 30, B30 cap. 150

Stoner § Col., 160 Seeburp E2, 800 cap.. 150
COP: ovvinnnninassq $TH0 Smokezshop V-1T ..... 150

Stoner T Candy, Smokeshop V-34 ..... 1935
1TGum ............ 178 Rewe Ambassador,

Stonermatic 11 Col., 14 8ok ...... 0000 125

Rowe 20-TD, TO cap. .. 143

CLEVELAND COIN
[ 1lormationak,

{049 PROSPECT AVE CLEVELEND 15 OHID

ABll Phaney Towed | RIS

60 Sign for
NAMA Western

CHICAGO—Fred W. Con-
rad, general chairman of the
National Automatic Merchan-
dising Association’s Western
Conference & Exhibit, an-
nounced last week that some 60
firms have retained space for
the Nov. 19-21 show at the Am-
bassador Hotel, Los Angeles.

Some exhibit space is vet
available, it was also announced.
The show, in its fifth year, is
aimed at vending operators in
States west of the Great Divide.

Space inquiries should be di-
rected to Sidoney J. Schapiro, ex-
hibit manager, NAMA, 7 South
Dearborn Street, Chicago, Illi-
nois 60603,

October 16, 1965, BILLBOARD
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15 beaoutifully colored numbered balls
drop inle rock in light-box,

Mcking numbers 1 through 7—
or 9 through 15— lights center Target

ta score the B8 ball and e spedal.

Dropping balls numbored 1 through &
o or 8 through 15 lights “Low" or *"High*"

X Rollover for specials.

When all 15 balls are dropped, both
o “Low’ and “High"” Rellovers are it

for apecials,

design.

2 Rollovers drop two balls each.

Attractive new cabine! colars and

I@ 3 or 5 ball play — match featurea —
avail able with twin cein chutes.

75
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sandler

Distributing Company

236 Girard Avenue North, Minneapolis 11, Minn.
(612) 377-1140

INVITES YOU
TO COME IN AND SEE A NEW PROFIT PICTURE
During NATIONAL WURLITZER WEEK

WURLITZER 3000 Stereo Muslc Center

We have the new version of

WURLITZER
ARTHUR MURRAY
DISCOTHEQUE MUSIC

Frolic throwgh the

FRUG
Disethéque

MUSIC

DANCE TO THE

 Rhwttvnic Meods
wu MMER

g -
e
1
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Commercial music CO., Inc.

1550 Edison Street, Dallas 7, Texas
(214) Rl 1-6381
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COINMEN IN THE NEWS

LOS ANGELES

The many friends of Charles A. Robinson will
be glad to know that he is recuperating at the
Santa Monica Hospital at Santa Monica, Calif,,
following surgery, . . . Clayton Ballard, manager
of the Los Angeles Wurlitzer branch, attended
the Wurlitzer International Phonograph Distribu-
mrs meeting held at the Queen Elizabeth in Mont-

. + . Frank Mencuri has joincd the Los
elcs branch of Advance Automatic Sales Co.
wu‘. Bob Portale, Jack Leonard and Sonny Lom-
berg. Advance was recently awarded the distribu-
torships for Gottlieb and Chicago Coin in South-
ern California. As the San Francisco main office
already had these distributorships, Advance now
represents these companies throughout California.
. + « Art Wright, shop foreman at R. F. Jones Co.
iIn Los Angeles, is back from his vacation spent
in Arizona, . . . R. F. Jones recently visited
Chuck Klein at the Los Angeles branch. The
Jones boys will soon be busy taking inventory to
wind up the fiscal year. Chuck Klein says the
company is offering quite a bit of equipment at
pre-inventory prices, . . . Wynn Edling, Ojai op-
erator, was in town recently. He shopped for
parts and equipment at Advance Automatic.

Expansion 15 the action at Paul A. Laymon
Co. Now that additional sales space has been ac-
quired by breaking through a wall into the next
building formerly occupied by Electronic Sales,
the project under way is to expand the warehous-
ing facilities. . . . Jimmy Wilkins Jr., son of
Jimmy Wilkins of Laymon Co., has entered Ful-
lerton Junior College to study police science. . . .
Bill Yedlin, Sherman Oaks operator, was in Utah
on a hunting trip. . . . Ed Young of E. & L.
Vending at Fontana, Calif., was in the Pacific
Morthwest on a hunting trip. . . . Catherone La-
chat, secretary at the C. A. Robinson Co., had a
swell vacation. . . . Mike Navarro, of Apparatos
Musicales, Mexicali, Baja California, and son of
the late Frank Navarro, was in town recently and
visited along Pico to see what was new. . . . Jack
Leonard, of the parts department at Advance
Automatic Sales, and his wife, Dorothy, recently
enjoyed a weekend at the Dunes in Las Vegas,
Nev. BRUCE WEBER

PHILADELPHIA

While the departure for Europe by David Rosen
recently was strictly for the business of his Filmo-
theque-Discotheque operations, the head of the
local distributing firm bearing his name combined
a bit of pleasure with his business. Instead of
going directly to London, Rosen’s first stop on
Tuesday (14) was in Dublin, Ireland. There it was
his fortunate pleasure to attend the wedding of
Michael Verrichi, veteran coin machine operator
in Erinland and for many years an overseas cus-
tomer of the Rosen firm which developed into a
close family friendship. . . . Wonder Management,
Inc., was organized here to “own, manage, op-
erate, lease any kind of coin-operated business

. and to manufacture any products required by
said enterprises,” according to its application for
a charter of incorporation filed by local attorney
Morton S. Powlen. . . . Marian Edgar and Angelo
Lista combined forces to establish the A & M
Vending Co. with offices and showrooms in the
South Philadelphia section of the city at 2102
South 19th Street. MAURIE ORODENKER

DENVER

Collections are getting back to normal, accord-
ing to Denver operators, following the long pall
brought about by the half-billion-dollar floods of
June 16, which has depressed business in all
channels.

Mike Savio of Draco Sales Co. is preparing
to send his daughter Kathy off to New York City
to continue dramatic lessons,

Bill Burbank, head of Montrose Music Co. in
Montrose, Colo., has ordered half a dozen new
phonographs to beef up his Western slope loca-
tions.

Probably no phonograph operator in the nation
is busier than Bob Rothberg, of Continental Music
Co., who is currently operating one of Denver’'s
biggest and most active bulk routes, along with
Rhunugmphs and amusement machines. Rothberg

as the contract for all bulk vendors in Denver’s
largest independent supermarket chain,

A welcome visitor to Denver's distributors last
month was Theron Demars, owner of Mel-O-
Tone Music Co., Salt Lake City, who shopped
for half a dozen new pieces of equipment to beef
up his route for the fall and winter season.

Heavy tourist volume in the Four-Corners
area through the summer has kept operator Roy
Kaiser of Kaiser Music from making his usual
visits to the Denver area.

Veteran mechanic Carl Katt, who spent many
years with Wurlitzer distributor, Draco Sales Co.
here, has resigned to become a full-time “pro-
fessor of coin machine operations,” with the

WWW-america=radiohictorv com

school currently being operated by Jack Moran of
Apollo-Stereo. Jack will attend the NAMA con-
vention in Florida, and is negotiating for govern-
ment financial assistance in expanding his coin
machine mechanic shecool.

B. L. Smith, who heads up F & 5 Amusement
Co. in Colorado Springs, has returned from a
week-long vacation in Anaheim, Calif., almost
all of which was spent at Disneyland, Vacation-
ing at the same time on the West Coast were
Chuck Morrison and his family, Denver operators.

Colorado operators are watching with interest
a quick growth which John Fleming, operator in
Casper, Wyo., has achieved. Starting out with a
single phunngraph Fleming has built one of the
largest routes in the State, in the music and games
bracket, despite the fact that he is busy with many
other operations. Fleming serves on the Wyoming
Baseball Commission, and erates an automo-
tive design center under the title of Western Auto
Motif Design. In November, Fleming will take
his family to Puerto Rico for an extended vaca-
tion.

While collections for 1965 have been under
those for 1964, Milton and Dorothy Lane, hus-
band and wife team who operate Paisano Music
Co., in Taos, N. M., are expecting a sharp pickup
during the winter, when heavy traffic, en route to
Phoenix, Ariz., begins to make its appearance.

Draco Sales Co. has recently completed its
most “remote discotheque™ installation, the Pueblo
Hi Fi Club, in Pueblo, Colo. An unexpected prob-
lem has cropped up in numerous discotheque in-
stallations in the form of theft of the black light
banners used for many such installations.

Celebrating birthdays during September were
Mrs. Mike Scadarda of Grand Junction, Pat Be-
ren of Arvada, Dorothy Hothstedler of Holly,
Sam Pacino of Trinidad, Bill Haefner of Pueblo,
Kathy Savie of Draco Sales, and Bob Paulson,
also of Draco.

Bob Paulson has been appointed service man-
ager at Draco Sales Co., Denver Wurlitzer distrib-
butor, to replace Carl Katt, BOB LATIMER

MID-SOUTH

Memphis—Mid-South coinmen will be scarcer
than hen’s teeth in their home communities Oct.
15-19.

The reason: The annual convention of the
National Automatic Merchandising Association in
Miami, Fla., on those days.

Among those getting reservations in early:

From Memphis: George Sammons, Sammons-
Pennington Co.; Leonard Robbins of American
Vending Machine Co.; Allen Smith and John
McDowell, Southern Amusement Co.; J. Tunkie
Saunders, Memphis Automatic Canteen Services;
William Forsythe, Forsythe Vending Co.; Ernest
Wessels, Bluff City Cigarette Service; R. L. Baker
of O, J. Barscotti; H. H. Hammer, Hammer
Vending Service. Also going from Tennessee is
Frank Perot of Frank's Cigarette Vending Serv-
ice, Newbern,

From Arkansas: Bob Crispel, Crispel Vending
Co., Little Rock; Pat Allen, Two-State Vending
Co., Texarkana; Page Kellom, Kellum Candy Co,,
Russellville; Fred Bellingrath, Coca-Cola, Pine
Bluff; E. R. Wilkes, Tri-State Vending Service,
Marianna; J. Earl Gill, Gill Vending Service, Hot
Springs; A. B. Cassinelli, Little Rock Amuse-
ment Co,

From Mississippi: Abe Malouf, M & F Vending,
Greenwood; Lexie Howard, Crystal Vending Co.,
Grenada; Paul Mauceli, Paul's Vending Service,
Greenville; Albert Ajax, Ajax Vending Service,
Corinth; Sam W. Jones, Jones Vending Co., Co-
lumhus, Albert Corso, Corso Distributing Co.,
Clarksdale. ROY HA TON

SAN FRANCISCO

Lester DuShane has returned to old familiar
grounds in nonhem Nevada after spending the
East 15 years in Riverside County, California. He

purchased the Rex Distributing Co. at 1440
Fralt:r Way, Sparks, and is extending operations
into Carson City, around Lake Tahoe, and all of
the northern half of the State.

Les had been owner of the Cooper Music Co.
in Riverside and sold this operation to Henry
Leyser, president of Association Coin Amusement
Co. of Oakland. Leyser likewise has been expand-
ing his operations in several areas as described
elsewhere.

Former owner of Rex was Dennis Lynch, who
has operated the com fﬂrmynnandm-
mains with the firm in the r.'apnm:w general
manager. The company handles urhtur and
Seeburg lines, and is extending both its juke box

wmgmumdnwdﬁﬂ,mdcigarﬂmd

in
%.uhndnwmdtheﬂmtmkﬁnvﬂtyﬂu of
Carson City until 1950, when he went to River-
side. Thiummeiunmwti\r: at the time.
LEHMAN
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CHICAGO Erb and partsman Bryan Reyn-  been pretty blooming good. cre
_ olds will be around, too. Maybe that's because he's a  of J¢
Some 60 wives attended the Recent W. B. visitors included  florist as well as a coinman, ..
MOA luncheon and wig fashion  Missouri operators Framk ... R. L. Smow of Collierville P
show in Chicago. Co-chair-  Thompson, Lexington; Paml has sold his three restaurants  SNOPPIng jav
women Mrs, Clint Pierce and Guthrie, Mound City; Fred Lay- and gone back to devoting full- cently.
Olive Casola deserve much credit  her, Nevada, while Stan Tem- time to his Snow Amusement A vyacht on
for the overwhelming success. nant, Topeka; John Coughlin, Co. . . . Farmers usually have River i1s H. A. Ws
Edith Hullinger aided their ef- 13 Cross, and Roy Jomes, little trouble finding things to  hangout these days. v
forts to prepare for and greet  Qjatha, were in town from the complain about, but Bob Smith erates the Ideal Amusem?

guests with beautiful pink cor-  Kapsas side. of Dyershburg is an exception. in Jackson. . . . Another 8
sages. ) _ EARL PAIGE A part-time farmer with his man-farmer is Earl McDa:
Wigs provided by the Chicago TENNESSEE brother, Pete, in addition to of McDaniel Amusement Co.,
Hair Goods Co. proved too running Smith Brothers Music  Jackson. He has a “little place
tempting for brunette Hugette J. B, Bridgewater of Browns-  Co,, Bob says they have one of  out in the country” just 1,500
Hebert, She became a striking ville reports his business has the best cotton and soybean acres BIG. . . . Pino Hankins

blond and searched for her hus- ==
band and his approval to pur-
chase it. . . . Tillie Blend choose
a gray wig but husband, Joe,
was nowhere to be found. . . .
Mrs. F. Stiel, who admitted to
being a grandmother of 15, was
mistaken for a movie starlet in
a jet black wig and sunglasses,

Maria Felcher topped off her
upsweep hairdo with a cascade

of curls which she purchased on | E 1 f ' o
the spot. . . . Maxine Silver -, P -~ %
couldn’t convince her father that | bt T A
hcrhbrunettr. wig was essential ! %, S
to her teen-age wardrobe. She o | ' E Bonar .
also tried to t:aril Pardon us for de- | -1 )

k him into buying g
a camera similar to the one used IE)’ in fi"lﬂg or-

by Billboard camera girls. . . . : Sl = [
Joan Morris of Andrews, S, C., ders. We've step-

was the personification of I

Southern womanhood in a gray FE[I up Ilrﬂljlll'..‘.tlﬂﬂ i e 0
wig. . . . Carolyn Green, also a to meet excep- \\ Qi o R
Southern beauty, reminded one \ N = :

of Veronica Lake with the bang tional demand.
wig she choose to complement
her blonde hair.

Others seen were Mrs. How-
ard Ellis, attending her first na-
tional convention. . . . Mrs. Jack
Bess made a fetching picture in
her black velvet hat with feathers
that bobbed each time she

PAR GOLF

Realistic Play and Scoring

nh'u:-vﬂd her head. . . . Present at
this vyear's festivities was Mrs. -
Mike Mulqueen. . . . Bonnie ons 3-Hele

York, the other half of the MOA
staff, kept those at her table in
gales of laughter
Elaine Zimmerman told of in-
troducing the first discotheque
to Watertown, Wis, Her husband
hired a Chicago Go-Go girl and
held a private party. Eavesdrop-
pers thought a strip show was
going on when they overheard
the girl ask whether she should
leave her skirt on or take it off.
. . . For Eva Faye Miller it was
her first view of discotheque
and Joe Piro really killed her,
. . . Mrs, J. M. Flowe and Hal
Shinn were disappointed they
missed Ray Bolger, who was to
have been part of their night
tour of Chicago. . . . Mrs. Flowe
also was very much interested in
the wigs for her beauty shop.
PAT HORNICK

PAR 35 ““COURSE"”

" 57" long,
24" wide,
72" high.
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GOLD STAR

EXCLUSIVE
EXTENDED PLAY
PUCK BOWLER

KANSAS CITY, MO. | Hi-Style
Some very lucky operators at Cabinet—
the recent branch showings of 9 Ft. long

Seeburg's Electra, with Suther-
land Distributing Co. giving
away Ford Mustangs, color TV
sets and AM-FM radios. Mus-
tang winners included Ed Wol-
let, Sweet Springs, Mo.; Pioneer
Music, Joplin, Mo., and Joe
Stevens, Wichita, Kan. A. J.
Hilbrenner, Waverly, Mo.; Don
Williams, Joplin, Mo., and Jerry
Brittan, Wichita, walked off with
color TV's, while Walter Cobb,
St. Joseph, Mo.; Robert Kerley,
Joplin, and Bill Holdern,
Wichita, held Jucky numbers for
AM-FM radios.

Sutherland branch staffers
Tom Mulvihill and Marion
Berry worked the branch exhibit
booth at the recent Midwestern
Food Service Exposition and

PREVIEW BOWLER

Exclusive Extended Play Automatic
Bowling Lane with Swivel Score Rack

13’ and 17’ lengths

Educational Convention held in
K. C's Exhibition Hall Sept See them NOW
=2, an 1 1 LEE’-EJF FIEEII-I:H‘. U_;.-ﬂ*"“'"*:u‘,ﬂ - &
“Miss Missouri,” as one of P e at your distributor
countless booth visitors. & :

W. B. Music's Je Becker of 1:5:.
and Kenny Smith “oill hold PROVEN
things down while Harry Silver- 4 CHICAGO COIN MACHINE DIV.

thi ver. |
couteution; and ' Jediee 7 CHICAGO DYNAMIC INDUSTRIES; inc.

visits operators out Nebraska
way. Vet mechanic Bill Mandina = 1725 W. DIVERSEY BLVD., CHICAGO, ILLINOIS 60614

and shop staffers Pete Erb, Leo
October 16, 1965, BILLBOARD 77
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Memory, | Al Jenking

“0s Music Co, Dvers.

tnt Co
went o Nashville recently o
on  an Cquipment VISIt hijs daughter Sherry, who i«
N1 to Memphis ra. Secretary

‘0 the Srate Commys.

Onservation, Feel-

ho Tennesgee INg fine after 4 bout wih pney-

\r's favorite Monia jn the r....:..?.r: is 8, E
aller op- Scoit of Scott AMusemen; C
it Co. Jackson

Neil

oner of ¢

b 1

Conder

of Conder
hEEEJE: Co,, _..m.::m:,_:. Wis
ddimtted ¢q the hospita| after g
slight heary att

ack, His friends
4 speedy recon ery,
ROY -.u..f...:_--_.ﬁ_.....

15h him
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NEW PROFIT PICTURE

Hear the Wurlitzer Model 3000 once and you'll
realize that no phonograph reproduces the popular
artists of our time with anywhere near this
original-performance realism.

Look at it and you're impressed by the many
styling features that contribute to its crisp, clean-
line design. The graceful dome, topped by new
twin tweelers, mounted at a convenient listening
height, identifies this instrument as The Wurlitzer
Stereo Music Center and contains all necessary
play directions in colorful, vet orderly fashion.
Side panels are Panelyte with a magnificent mar-
resistant melamine finish of deep rosewood grain.

The front of the Model 3000 features a crystal
glass panel emblazoned with the name Wurlitzer

which moves outward on a piano hinge for easy
service. A perforated metal grille screen, protected
by highly polished stainless steel bars, offers a
striking contrast which adds much to its beauty.
The London Grey kickplate of embossed vinvyl is
impervious to floor abrasives.

All in all, a cabinet designer’'s masterpiece, the
Waurlitzer 3000 is a showcase for 110 years
of musical experience. No wonder it enjoys
so lengthy a lead in striking cabinet beauty, glorious
stereophonic sound, sheer engineering excellence
. . . and, every time the cash box is emptied, it
justifies its title ... "The Big Money-Making Stereo
Music Center,”

THE WURLITZER COMPANY « N. Tonawanda, N. Y.

L.

L L A, B, SR PR ey PP R A R
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Dome of the 1(0-selection Wurlitzer Model 3010 like the 2iH-selection Model 3000, features
twin-lweeter speakers; logation personalization; play directions; album display panels and

the Record Marques, scintillating hub of the Wurlitzer Sterco Muosic Center.

The unigque Wurlitzer Golden Bar gives the palron a number ol pre-
selected tunes for a hall dollar or two goarters. With the insertion
ol the required coins: the Golden Bar lights up as do the iwo adjacent
panels reading "Select Anv Album™ and "Select Anv Singls.’



www.americanradiohistory.com

«,“; "‘ﬂ;,
iﬁSFHHIEHT H

Pop LP Spotlights are those
albums with sufficient sales
potential, in the opinion of
Billbeard’'s Review Pansl, te
achieve a listing on Bill-
board's Top LP's charts, Spat-
light winners in ‘other cote=-
gories ara selected on the
botis of their potential 1o
bacome top sellers in their

respective oreos.

- 1
w7 o 3POTLIGHT
: &
HIGHLIGHTS FROM AN
EVENING AT THE "POPS"

Boston Pops (Fiedler). RCA Vic-
tor LM 2827 (Mm); LSC 2827 (5)
The wonderful Manfovani sound goes soulh

A& brifliant concert fhat ran fhe gauntlet of the border In this albumn of familiar
from the classic '""Blue Danuvbke™ to the Spanish-flavored rhythm tfumes. “'Tico-Tico,™
Beatlez ""A Hard Day's Night™ s wividly “Mexican Hat Dance' and ""Valencia' ara
coptured In this exciting live performance freated fo the full, rich Manfovani ar-
recording. & fremendous sales itemm hitting rangements and are standouts in this well
all tastes in music. performed and produced package.

POP SPOTLIGHT

MANTOVANI OLE

Mantevanl & His Orch. London
LL 3422 (Mm); P5 422 (5)

POP SPOTLIGHT

me’  YOU'LL NEVER WALK ALONE
Lettermen. Copital T 2213 (M);
ST 2213 (5}

The popular trie offers &8 superb program
ol m:.plr.qrinn.gl music in their rich and
smoolt blend that enhances classics as
“You'll Never Walk Afone.' Backed by lush
full-string arfangaments of Hank Levine,
they tenderly belng Freshneds ta “The Three
Bells" and ™Climb Every Mountain.'™ &
pawerhiouse sales item fimed perfectly wilh
the upcoming holidays,

THE LETTERMEN = aaers,
[H 12 NAVEH HALE AL o e o

" H
T :".t.?
b i 1 1':

POP SPOTLIGHT
&
- SHANGRI-LAS—"45!
Red Bird RB 20-104 (M)

Featuring such singles succeises as "Righi
Mow and Mot Leter,' "Give Us Your Biless-
ings'" and “"Out in the Streets.'” the girls
have a winner i thit package of hot leen
material, Their bBlend and vocal excitemen!
spark’ a standout “'Dum Dum Ditty" and 4
pulsating "The Train From Kansas City,"
Well produced and performed.

."1#" L g ] i i
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POP SPOTLIGHT POP SPOTLIGHT

THE GREAT RACE
Henry Maoncini. RBCA  Victor

"H
LPM 3402 (M); LSP 3402 (5)

The creative geniut ol Henry Mancinl hay
authored anather in a long line of gread
film scores, The Tony Curtis-lack Lemmen the popular teen hits of 1945 Such best
Matalle Wood  starrer bs- further enhancéd sellers: aa “It's Mot Unusual,'” **You'we Lot
t!'r' thie gpcare which eantalng dueh Beautiful That Lewin®  Feelin' ™ and “Satiefaction™
motodies a8 “The Swesthear! Tree™ and are. given that "wild” discotheque freat-
“Pie-in-the-Face Polka.”” A sales and pro- ment which will make this a popular pack-
gramming delight. age in the fteen market,

THE ARTHUR SOUND

Wild Ones. United Artists UAL
3450 (M); UAS &450 (5)

The group with the sound 1o egual their
name has built a sureshot album around

POP SPOTLIGHT

WALT DISNEY PRESENTS
TINPANORAMA
Comarata | Various
Yista BV 3330 (M)
A brilliant and humorous conception  of
popular music Trom the Jolsan era up
through foday's. rock sounds, Compositions
might have been hits during the Crothy,
Andrewrs Sisters; Lombardo, Presley or infe
tfoday ¢+ Liverpool eras., Well performed by
gstablished wocalists and arranged by Cama-
rata.

Arfists

WALT DIBNEY
Trrrisvaatt
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CLASSICAL SPOTLIGHT

IVES: SYMPHONY NO. 4

American Symphony Orch,
(Stokowski). Celumbia ML

’1.;
6175 (M): M5 &7735 (5)

Ives Symphony Mo. 4 writlen nearly 50
years age and plaved publicly for the first
time & fow months agoa, s oneg of the
great modern classical works. Stokowski, who
performed the work with the American
Symphony at Carnegie Hall, repeats the per-
formance in its premiere recording.
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@ CHRISTMAS SPOTLIGHT CHRISTMAS SPOTLIGHT
IL"—) g THE HEART OF CHRISTMAS
; Sergio  Franchi. RCA Victer

LPM 3437 (M); LSP 3437 (5]
The rich wvoice of Franchi brings warmih
and feeling to a program of some Familiar,
some foreign  Christmas music. Mary Gold
af MWirt and his trumpel, the album makes frames nol only Franchi, but the spirit
fer ‘8 solid holidey package. Included are ol the holiday In a fipne impressive pack
such Christmas evergreens as  the classi age. Included are “Adesie Fidalis,' ""Silent
“hAwe Maria®” and Y0 Hely Hight'' T a Might'' and two mew [lalian carels, ““Heart
humorous “‘Nutty Jingle Bells.," with Hirt of of Christmas' and ""Buon Naftale.™ A wall
the vacal reins. produced  &lbum,

THE 50UND OF CHRISTMAS

Al Hirt. RCA Victor LPM 3417
(M) LSP 3417 (S)

Showecasing bath the jelly and rewerant side

CLASSICAL SPOTLIGHT
NIELSEN: SYMPHONY NO. 3

Royal Danish Orch. (Bernstein)
Columbia ML &14% (M); M5

JAZZ SPOTLIGHT

THE MODERN JAZI QUARTET
PLAYS GERSHWIN'S PORGY
AND BESS

Atlantic 1440 (M)

a&7EF (5) The kind of frae and easy [azz that's good
for soolhing ragged nerve ends or  far
This it one of the mosl exciling symphonic seripus, attentive listening. The medorn

petformances g comé alang in seme Hime jazz =kill aof this group is legend, and’ this
It's a litfing ftribute to the Mielsen Cen- albym fs  typical af thélr mare.  popllar
fennial being celebrated this year. Bern- veln, Their interpretation of Gershwin's greal
afein pults a l[ife force inta the work that score presents & fresh, 7 conlemplative

hits the listener with memorable impact saund.

POP SPOTLIGHT

IT'S GONNA BE FINE

Glenn Yarbrough. RCA Victor
LPM 3472 (M); LSP 3472 (5)

F|1|~1urir||:.| Fiss Llﬁ:'}'.kti hil ag Tthe title of the
LF and sales guaraniee, this program. of
pop-folk material s exceptiomally well per-
formed and produced, His wersion of “"What
the World Nesds MNow' i@ & standout as ja
his interpretation of Moyl Axten’s 1 Hate
te See the Sun Go Down.'

GLEN™ YARBROULMGH

1 HI[5
OF MID-AMERICA

ey
P
]

POP SPOTLIGHT

BING CROSBY S5INGS THE
GREAT COUNTRY HITS

Copitol T 23446 (M); 5T 2344
{5)

Far the First time Crosby devotes his - vast
mutical tateni |o only fop country material
demonstraling his rcrlnrll] arnd  uwrnderstand
ing of Iyric in such standowts as: the classie
“Four Walls" and “Jeslows Heart,” Croshy
mainfaing iy own greal style,

—— P e —_ =
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@ COUNTRY SPOTLIGHT

Frizzell, ene of the greal counfry stylists ol
the era, sfill sounds preal, Here he has
pome smart songs, detaillng tha fribulations
of lowe. Him performances; plus the good
arrannaments, make an outitandinag package

THE SAD SIDE OF LOVE

Letty Frizzell. Columbio CL
2386 (M) C5 9184 (5)

The Lelty
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RHYTHM AND BLUES
SPOTLIGHT

IN THE MIDNIGHT HOUR
Wilsan Pickeit, Atlaniic B114

{ M)

Based upon his smath hit single, “In the
Midnight Howr,"' the exciling blues shouler
offers: a package charged with driving
rhythm and _electricity Jthat oaly’ he can
generate.  Fealuring  materlal mostly  From
his own pen, 'the wajler has a blockbugter
LP. here

POP SPOTLIGHT

THE BIG HITS OF
MID-AMERICA, VOL TWO

Various Artists, Soma MG 1244
(M)

A smart packaging ldes with plant sale
potential  Teaturing “Liar Llar't By the
Castaways, the Ili;:r'l spirite, the Chancellars
and the lesters. Aimod strelght at the fesn

marks! far & fast chart climber

— = T - Esg s TEese e Ty

CLASSICAL SPOTLIGHT

BEETHOVEN: PIAND CON-
CERTO NO. 4 IN G

Artur Rubinstein/ Boston Sym:-
phony Orch. [Leinsderfl, RCA
Victor LM 2848 (M); LSC 2848
|5_:|
The palring of Artur Rubinitein and Erich
Leindsart with the Boston Symphony O
chestra adds wp 1o money in the bank. The
pianist and the archeifra work especially
well ftogethar on this Beethaven coRcerin,

— o —
Fama Comomtny P d i, LG A

ity Bpfemsdvas
Ibeenn Sypengeisorny (OWchwintri T b Lo

MENE  CAROL T RONTROUS  TMERF  RAQUERL
WOOKE  OWNERS  BROTHERE  CRORDE  WELOW

SOUNDTRACK SPOTLIGHT

A SWINGIN® SUMMER
Vaorious Artists, HBR HST 9500
(5]

Right up the alley af the feen market is
this well done scundirack from tha [ilm
that features the popular  Righkeous
Brothers oz guests, Their “'Justine™ hil i
included. along with  the hard  drivieg
recker “'Red Hotl Roadstar™ &8 performed by
the Rip Chords. Showld prove & big winner
i It own o market.
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