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USSR Raises Iron 
Curtain on Jukes 

Reds Buy Several American -Made Music 
Machines as Germany Drops Licenses 
By BILL MASLOWE tellite nations -Poland, Czcchoslo- 

vakia and Hungary -have made it 
generally known they, too, are will- 
ing to raise the iron curtain to per- 
mit the importation to juke boxes. 

CHICAGO- Russia, apparently 
having discovered the pleasures of 
recorded music via the juke box, 
has raised its iron curtain to premit 
their importation, and are using 
them as a source of entertainment 
to soothe the jangled nerves of 
Overworked factory hands. 

At the same time, West Germany 
has virtually lifted all import re- 
strictions on juke box imports. 

Altl)o West Germany's move may 
well open new vistas for the juke 
Ls( industry, the move by the Reds 
-,as their moves on other fronts- 
remains pretty much an unknown 
quantity. 

Free Exchange 
O. O. Mallegg, Chicago exporter; 

else has lust returned from a tour 
of four European countries and 
Scandinavia, disclosed that import 
licenses are no longer necessary to 
,hip juke boxes -into West Germany. 
The exchange is now free since the 
mtntry has a dollar surplus reliably 
reported to he well in excess of $1 
'illinn. 

\Vest Germany in 1954 imported 
more American -made juke boxes 
than any other foreign country and 
last year was one of four top juke 
box importing countries. The rapid 
growth of the domestic manufac- 
turing business in Germany -which 
boomed this year -has-slowed down 
American exports. But with import 
licenses out of the way; it is ex- 
?ècted that the country may once 
again be a key importer of Ameri- 
can ¡uke boxes. 

Along with Russia, according to 
the American exporter, other sa- 

Juke Boxes 
Warm Moscow 

CHICAGO -- And now cores 
Russia. Americanized as America 
itself, juke boxes today are -being 
used in the Red capital- Moscow. 

mat is according to O. O. Mal- 
legg, Chicago exporter, who just 
returned from a business trip to 
Europe. Mallegg disclosed that he 
met with three unexpected, unusual 
business experiences during his trip 
to the Continent. Each was in a 
different country- Vienna, Austria; 
Brussels. Belgium, and Hamburg, 
Germany. All were with Russians - 
two members of the diplomatic 
corps, the other a businessman. 

The result, Mallegg disclosed, 
Was the sale of three juke boxes 
now being used in Moscow. (See 
story elsewhere.) And from scant 
information gleaned from the con- 
versation with the Red, representa- 
tives, the juke boxes serve as ap- 
peasement measures for pacifying 
disgruntled workers in Moscow 
today. 

Soviet offièials purchased three 
brand -new juke boxes from Mallegg 
on his recent trip to Europe and 
now have them on location in a res 
taurant adjacent to a huge factory 
in Moscow for the enjoyment of 
the workers. 

"In Germany," he explained. 
"there is a big demand for new and 
late used models of American 
phonographs of 100, 104, 120 and 
200 selections using 45 r.p.m. disks 
now that imports are wide open." 

However, he predicted. the de- 
mand for American -made juke 
boxes will be filled within three 
months and then the sales will level 
off to an even keel. 

Since the lifting of restrictions 
late in July and early August, he 
said, -the pric. of phonographs have 
dropped 15 -per cent, and demand 
is so great that it is practically im- 
possible to buy a juke box using 
45 r.p.m. records. 

"The Rumian situation is some- 
what different," he continued. "The 
new. Red regime has at leng last 
recognized the true value of the 
jukebox as it appeals to the people 
and should continue to import 
them, but at a slow pace." 

According to Malleggs informa- 
tion. Russia has lust began to im- 
port machines within the last sic 
months. However, he pointed out 
from his discussions with Red of- 

(Continued or pace 93) 

WGN RADIO -TV 
TO PUT ACCENT 
ON LIVE SHOWS 

CIIICAGO -More aggres- 
sive programming by WGN 
and WGN -TV, with empha- 
sis on live variety shows, was 
promised by Ward L. Quasi, 
general manager of WGN, 
Inc., at a luncheon meeting 
last week attended by 30 
newspapermen and trade jour- 
nal representatives. 

Quaal also stipulated 'WGN 
and WCN -TV would create 
more "live" shows and engage 
established radio and TV per- 
sonalities, while also searching 
for promising newcomers. 

"I can't think of WGN, a 
powerful clear channel sta- 
tion, as a juke hox," said 
Quaal. "WGN will continue 
to have record shows, of 
course, but the shows will fea- 
ture personalities Who are ex- 
perts on records and music." 

He pointed out that the sta. 
tion also was going back to 
live dance band originations, 
and cited the success of the 
Lawrence Welk show as an 
example of public acceptance 
of such presentations. 

In his first major action 
prior to the luncheon, Quaal 
had promised elimination of 
"pitch selling' on the station 
and further expanded that 
theme at the meeting by 
pointing out the station this 
year would lose $575,000 by. 
raising its standards to con- 
form with the National Amo- 
eiation of Radio & Television 
Broadcasters. 

Quaal said the station 
would comply with the 
NARTB by November 15, 
stating the station would "live 
by the code." 

Radio Disk Jockeys 
Take High Hurdles 
In Stiff Ratings Race 

Rise of Local Shows, Top Hits, LP 
Policies Create Program Upsets 

By JUNE BUNDY 

NEW YORK -- Competition for 
listener ratings on the local disk 
jockey level has stepped up sharply 
since the first of the- year, with 
more and more key stations drop- 
ping network affiliations to enter 
the independent music and news 
radio market. Consequently -in a 
move to woo higher ratings -many 
stations ars tightening up and /or 
realigning their record program- 
ming, some hewing to a strict "top - 

sellers" format, others branching 
out into standards with emphasis 
on LP selections and a minimum 
of talk. 

Middle Man 
Meanwhile, the, "man its the 

middle" continues to be the record 
plugger, who naturally decries the 
praotice of rigid "top hits" pro- 
gramming, since it practically elim- 
inates exposure for new releases. 
He slot. takes a rather dim view of 
the "LP's and prettymusic" policy, 
particularly if his latest plug plat- 
ter happens to be a rock and roll 
single. 

The leading independent stations 
have always devoted -a consider- 
able percentage of their total rec- 
ord programming on best -selling 
chart disks, but record promotion 
men now report the trend is get- 
ting out of hand and developing 
into a "hits or nothing" situation. 

So motels controversy has been 

NEWS O F THE WEEK 
Nall Sponsors Eye More Deals 
For Movies in Prime TV Time . . . 
Interest of national advertisers in sponsoring 
movies in prime TV time continues to mount. 
Colgate, which has such a deal on M -G-M 
pictures in Los Angeles, is reported interested 
in Chicago fora ride on R'arner Bros.' pictures. 
Gallo Wine has bought a third sponsorship of 
Warner features in San Francisco. ....Page 2 

FCC Bears Brunt of Criticism 
From Kintner and Du Mont . , . 

The FCC took the brunt of shots fired by 
Robert Kintner, of American Broadcasting 
Company; Allen B. Du Mont, of Du Mont 
Labs, and other witnesses at hearings of the 
House Antitrust Subcommittee. ABC's con- 
tracts with affiliates were read openly, with 
Chairman Celler's promise that CBS and NBC 
contracts would be disclosed this week. 

Page 3 

Celler Subcommittee Quizzes 
Cleffers in Network hearings . 

The Celler Subcommittee of the Congressional 
Judiciary Committee in connection with study 
of the antitrust la>vs took on the music business 
last week in the course of its hearings pertain- 

ing to possible monopolistic pros -5ices of the 
hàjor networks. It was a field day for the 
headline hunters as Billy Rose, Frank Sinatra 
and other ASCAP protagonists got in their 
licks at BMI. Page 30 

Eastern Railroad Carnival Buys 
King Bros.' Circus Animals . . 
Animals of tine defunct King - Bros.' Circus have 
been bought by a major railroad carnival as a 
traveling menagerie. The James E: Strates 
Shows. which early this month acquired 10 
all -steel Pullman cars, added three elephants, 
a hippo, polar bear, two lions. hyena, leopard, 
black bear, and truck equipment of the King 
outfit. P 'sge 80 
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stirred up over the situation, that 
many stations hedge when asked if 
they follow a rigid "hits only" pro- 
gramming policy, while others 
claim. to expose new releases, but 
limit the number of new releases 
spun each week to five or six. 

Plugger Problem 
Nevertheless, the consensus of 

plugger reports from the. road -in- 
dicates that new releases have a 
particularly tough time breaking 
down the "top hits" programming 
barriers of the Storz station chain 
(WDGY, Minneapolis; KOWH, 
Omaha; \VTIX, New Orleans; 

Kansas City, Mo., and 
WQAM, Miami), and the McClen- 
don stations (KLIF, Dallas, and 
KELP, El Paso, Tex.) 

The Plough chain (\ \rMPS. 
Memphis; WJJD, Chicago; WCAO, 
Baltimore and a Boston outlet) also 
spotlights a weekly "Top 40" list 
surveyed separately for each sta- 
tion area). However, the Plough 
stations also spotlight from 50 to 
BO new releases a week, and copies 
of this list are circulated to local 
dealers. The new releases are given 
exposure for about four weeks, 
when they are dropped if they 
haven't hit the "Top 40" by that 
time. 

Plough president and WMPS 
General Manager Harold R. Krel- 
stein instituted his "Top 40" format 
last year at \\'MPS and reports a 
raise in the station's rating and 
"tangible - advertising results within 
four months, with WMPS now the 
top-rated station in its area. The 
format' was launched over WJJD 

(Continued on once 3I) 

WITH Sells 
Record Spins 

BALTIMORE --If a record pro- 
motion man can't get a plug for a 
new release any other way, he can 
always buy it hero and write it off 
as a legal transaction. Local sta- 
tion WITH has a regular deal 
whereby, for a normal fee, (re- 
portedly from $15 to $20) distrib- 
utors are guaranteed a minimum 
play of 15 spins a week for a 
record. 

Under terms of a WITH con- 
tract, the 15 spins are spaced out 
to cover time periods occupied by 
the station's top disk jockeys - 
Buddv Deane, Joel Chaseman, Gil 
Kridel and Tony Donald. The 
disks.. of course. may also be played 
gratis, if WITH disk jockeys so 
decree, but this way the plug is a 
sure thing. 
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MADISON EARS PICK UP 

Colgate Eyes Warner Pix on 
WGN, Besides M -G -M Buy 

NEW YORK -The latest trend 
among national sponsors -the pur- 
chase of top feature films for slot- 
ting in prime time on local stations 
-is beginning to create mounting 
interest on Madison Avenue. Col- 
gate which bought the M -C -M 
pictures for slotting 8-10 p.m. on 
KTTV, Los Angeles, for an esti- 
mated $750,000, the largest such 
buy ever to be made, is reported 
close to a similar deal. 

It is reported interested in Sun- 
day 8-10 p.m. on WGN -TV, Chi- 
cago, the indie there, on which it 
would probably sponsor Associated 
Artists Production's top Warner 
Bros. features. In Chicago the 
Metro pictures are under contract 
to WBBM, the CBS o &o station, 
which will be carrying network 
shows in prime tine. 

M -G -M is also said to be dealing 
with three agencies on behalf of 
two clients which want to sponsor 
its product in several markets. One 
of these advertisers has reportedly 
asked Metro to put together a net- 
work of stations which it would 
use for the programming of its top 
features. Still another national ad- 
vertiser bought a prime time slice 
of Warner Bros.' features last week 
in San Francisco's KRON -TV. 
Gallo Wine will sponsor the first 
half hour of the Friday 10 -11:30 
p.m. Warner movies there. 

Among the other national adver- 
tisers projecting themselves into 
the feature picture is Lever Broth- 
ers. Its plans to sponsor feature 
films over an extensive spread is 

reported to be still jelling and is 
expected to take final shape around 
the end of the year. 

With the sponsorship coin of 
national advertisers behind top fea- 
ture product, the independent sta- 
tions in a large number of markets 
may make a serious challenge to 
cut into nehvork audiences. They 
will undoubtedly be in a position 
to promote these properties more 

agressively and vvitlr larger sums 
for advertising. 

For national advertisers they 
offer vehicles which can perhaps 
be merchandised impressively in 
selected markets where they are 
trying to improve business. And to 
network programs they offer the 
challenge of $1,000,000 budgets 
and star names that may attract 
many viewers. 

ON ITS OWN 

Plymouth Sponsors 
Ray Anthony Show 

NEW YORK - The Chrysler 
Corporation finally made its most 
impressive move into network TV 
on behalf of its Plymouth division 
by getting it a show of its own - 
the Ray Anthony show -which will 
feature his orchestra and Frank 
Leahy as host. It will occupy 
Fridays, 10-11 p.m. on ABC -TV. 
Plymouth will also share Law- 
rence Welk's Monday night ABC 
stanza, his second on TV, with 
Dodge Motors, another Chrysler 
division. This show is titled "Top 
Tunes and New Faces " 

Chrysler also uses "Climax" on 
CBS -TV as a corporate venture for 
all of its divisions - Plymouth, 

FOR MORE YEARS 

AFTRA, CBS Enter 
Into Pact Negotiations 

NEW YORK -- The American 
Federation of Television and Radio 
Artists last week entered negotia- 
tions with CBS for a new two-year 
contract to cover TV and radio 
performers. The chief demand is 

to increase all basic fees by 20 
per cent. 

Demands by AFTRA encompass 
a wide variety of changes. One of 
the most important of these would 
effect soap operas where the mul- 
tiple discount structure would be 
drastically reduced. This would 
naturally mean a large increase in 

salaries on soaps for thesps. 
The union is also asking that the 

networks insert an unfair station 
clause in the act, similar to the one 
already in effect in radio. This 
would prevent the webs from feed- 
ing shows to any of their affiliates 

which are having labor trouble 
with the union. 

Among the other demands are 
fees for announcers who do station 
breaks on AM -TV, a revision of 
the fee structure upward for local 
spot transcriptions, the inclusion of 
radio and transcription performers 
in AFTRA's pension and welfare 
fund and of local TV performers 
assuming their contracts with the 
union are on a sound acturial 
basis, substantial increases for staff 
announcers in radio and TV and 
accident insurance for TV artists in 
addition to the coverage provided 
by compensation laws. 

There is no indication of the re- 
action of CBS to these demands, 
tho it may be assumed that the 
network will seek to chip them 
down to levels that would be the 
least costly. The next meeting is 
October 8. 
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Dodge, DeSoto, Chrysler and Im- 
perial. DeSoto has cut back its 
sponsorship this season and will 
use only half of "You Bet Your 
Life," the Groucho Marx vehicle 
on NBC. 

Chrysler Corporation's network 
TV expenditures represent about 
$20,000,000, a substantial increase 
over last year. The only program 
missing from its line-up of shows is 
NBC -TV's "It's a Great Life," 
which was used for the Chrysler 
division. 

Music Accent 
An analysis of the Chrysler pro- 

a predomi- 
nance of music shows, all on ABC, 
and of hour stanzas, with Groucho 
Marx the exception. Welk has 
proved himself a potent merchan- 
diser and salesman for Dodge, and 
the same is hoped for Anthony. 

His orchestra will travel exten- 
sively for telecasts in cities among 
the station line -up, and it may be 
expected that he will give con- 
certs which can be merchandised 
to the dealers and to the public as 
Welk has done. Leahy, in addition 
to hosting, will introduce special 
sports segments to attract another 
segment of the public. 

Handling Plymouth's TV bill- 
ings, estimated at $5,000,000, will 
be the Grant Agency, which 
snared it away from N. W. Ayer, 
now the agency for Plymouth's 
other media. The agency s switch 
to Grant, the Dodge agency, is 
evidently predicated on the experi- 
ence and success it has had with 
the Lawrence Welk show this past 
season. 

VASNASONG TO 
KYW PRO TEM 

CLEVELAND - Pichai 
Vasnasong, first panel moder- 
ator and disk jockey of Thai- 
land, has joined the staff of 
station KYW -TV, here, for 
three months under the aus- 
picies of the U.S. State De- 
partment and the Westing- 
house Broadcasting Company. 
Vasnasong was a pioneer in 
Thai TV, being associated 
with station HS 1 -TV, Chan- 
nel 4, Bangkok, since it 
started in June, 1955. 

Vasnasong is the producer 
and moderator of the popular 
quiz show, "What's My Pro- 
fession?" He is also chief 
announcer for Radio Thai- 
land. Thai TV programming 
also makes use of musicals - 
recorded and live - and 
dramas taken from Thai short 
stories. 

Shulton Options 

'Cinderella' 
NEW YORK -- Shulton, Inc., 

thru Wesley Associates, has taken 
an option on full sponsorship of 
"Cinderella," the Rodgers and 
Hammerstein spectacular sched- 
uled for a two-hour Sunday tele- 
cast in February over CBS -TV. 

The toiletries firm has bought 
the Victor Borge CBS spectacular 
for this fall and half of three "See 
It Now" stanzas. In addition, 
Shulton is shopping for occasional 
one -shots in regular series. 

Schick Buys 
'Dragnet' Half 

NEW YORK -- Schick electric 
razors last week bought alternate 
weeks of "Dragnet," which it will 
share with Liggett & Myers, its 
original sponsor. The program is 
on NBC -TV, Thursdays, 8:30 p.m. 

Schick also sponsors half of 
"Robert Montgomery Presents," 
Johnson Sc Johnson being the co- 
bankroller of the NBC stanza. 

52 -Week Color Pact 
PHILADELPHIA - WRCV- 

TV here has signed the first 52- 
week saturation color spot sales 
contract in this market. The spon- 
sor is the Ice Cream division of 
Abbotts Dairies. 

Toni Evening Buys 
Now 5 With Marx 

NEW YORK -Toni continues 
to expand its purchases of network 
programming. Its latest buy gives 
it five alternate week evening pro- 
grams, plus a piece of a sixth and 
several alternate daytime quarter 
hours, virtually the doubling of its 
expenditures for network TV since 

973 last season. 
The most recent purchase is al- 

ternate weeks of "You Bet Your 
Life," the Groucho Marx quiz 
stanza on NBC -TV, which it will 
share with DeSoto, its long -time 
sponsor. Other alternate week 
properties on NBC are "Stanley," 
Pcopie Are Funny,' the Walter 
. inchell variety show and a small 

piece of Gillette's "Cavalcade of :_J' Fights." On -CBS its alternate 

Name 

Occupation or Title 

Company 

Address 

City Zone- State 

Send to: The Billboard, 2160 Patterson St., Cincinno,. 

week stanza is "Arthur Godfrey'. 
Talent Scouts." 

The newest daytime purchase is 
of alternate quarter hours on "It 
Could Be You" and "Queen for a 
Day," both NBC shows. Toni is 
also using Bob Crosby on CBS 
daytime. 

Toni is obviously buying circu- 
lation with its purchase of a large 
number of shows, seeking com- 
prehensive coverage rather than 
identity. Tonï s daytime buys ,in- 
dicate that it is going after the 
housewife, in addition to the work- 
ing girl, as a potential customer for 
its cosmetic products. Only cancel- 
lation recently was of CBS' "Ar- 
thur Godfrey and His Friends." 

'BUBBLE' 

CBS Backs 
B'way Play 
By Coward. 

NEW YORK -On the heels of 
his negotiations with CBS -TV and 
NBC -TV for televising of several 
of his musicals, Noel Coward has 
secured CBS financing for the 
Broadway production of his com- 
edy, "South Sea Bubble," this win- 
ter. Currently a London legit litt 
starring Vivien Leigh, "Bubble" 
will be telecast by CBS after its 
New York run. Coward is trying to 
persuade Miss Leigh to repeat 4 -- 

performance in both media here. 
Last season CBS entered the 

"angel" field by financing "My Fair 
Lady," subsequently vppointing 
that show's producer. Herman Le- 
vin, a consultant on theater invest- 
ing and properties. 

NBC -TV broke ground for this 
new network activity by backing 
"The Great Sebastians" earlier last 
year, which- after its Broadway 
stint is to be seen on NBC's "Pro- 
ducer? Showcase" this spring. 
"Bubble" is Levbn's first choice for 
CBS, and he is now mulling a deal 
for a second Coward comedy, "Re- 
lative Values," also due on Broad- 
way this season. 

Wm_ Davidson Named 
NEW YORK -- \Villiam N. 

Davidson has been named to re- 
place Thomas B. McFadden as 
general manager of WRCA and 
WRCA -TV here. This move fol- 
lows McFadden's boost to veepee 
in charge of owned stations and 
NBC Spot Sales. 
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CBS PROMOTION GIVES 
CLIENTS' SHOWS BOOST 

SI.\s YORK - With the &e- 
mendous sums being spent for net- 
work TV sales and advertising, pro- 
motion of programs has become in- 
creasingly important, so that clients 
might derive maximum benefits 
fmrn their properties. At the CBS - 
TV network the Advertising and 
Sales 'Promotion department is 
readying the most ambitious cam- 
paign in its history to maintain and 
mpreve the service it has rendered 

to its clients over the years. 
(JIS in the main relies on net- 

work and local TV to promote the 
shows of its sponsors, but supple - 
ment, this with local newspaper 
advertising. 'Ws: feeling is that TV 
provides the greatest waste -free 
circulation for promotion. 

Its three basic plugs are One- 
- Minute, 20- second and eight -sec: 
and station breaks:. During the 
season of 1955 258, there' were 
17,000 individual promotion plugs 
used on,-the networks; The depart- 
ment expects at least as many dur- 
ing the season of 1956 -'57. 

Co-Ordination 
Work is co- ordinated by the weh 

with its stations. The outlets are 
supplied with comprehensive kits 
which include trailers, slides, mats 

and copy for advertising and pub- 
licity. Each program gets its own 
kit. The copy includes specific 
plugs aimed at both daytime and 
nighttime audiences. 

Stations are wired topical and 
timely information which can be 
used with elides, but which takes 
advantage of the news veins of as 
upcoming guest star and other 
events. Newspaper ads from 400 - 
line size to smaller ones are cre- 
ated by CBS for local use. The 
stations place malty of the ads 
themselves. CBS has, however, 
also run A. co- operative advertising 
campaign ,with 90 stations last 
year. This year more stations are 
expected to join the campaign. 
There were 300 ads placed in 
3,000 newspapers last season. - 

A major point of promotion con- 
centration is the all debut of a' 
new or -old show, but the lob con- 
tinues turnout the season. Day - 
time.is a major area for promotion. 
The best that the network can do 
for its clients io promote-the view- 
ing of their shows, CBS maintains. 
The department headed bb John 
Cowden, operations, -anti Bill 
Golden, creative director, does not 
engage in merchandising. 

10 OUT OF 3,300 

Few Have 50% of 
Time, 40 % of Bills 

\ I:\ YORK -With hints that The :report concluded with a 
monopoly is stretching its tentacles review'of "the.. role that the adver- 
teto advertising, the hearings of tising agency has assumed in the 
the Antitrust Subcommittee of the modern- business structure," listing 
]louse Judiciary Committee re- many areas in which an agency 

-- -slant last week that 10 out of the operates for its client today, some 
nation's :3,300 ad agencies have 50 "far removed from the conventional 

-per cent of all TV network time scope of the agency as it -hmc- 
and 40 per cent of all billings, tioned a few decades- ago." 
network and local. An appendix to the report broke 

Named in order of highest down the totals to state that at 
figures combining time and bill- CBS -TV, the top agencië's occu- 
inca were Young & Rubieam, pied 74.6 per cent of- all'Class A, 
J. Walter Thompson,' Batten; Bar- Class B and Class C time, while 
ton, nllrstine fr Osborn, McCann -. at NBC -TV, they occupied 48.9 
Elick.on. Leo Burnett, Benton & per cent and'.at ABC -T\ 35:6 per 
Riede,. William Esty, Ted Bates, cent. 
Ko,gon & Eckhardt and the Biow 
Company. In a report by the Sub - 
culpnlittce staff which covered 
15155 and' the first -two months of 
3050, these names and totals were 
entered into the record "as part of 
all over -all iiiveatigation of'anti- 
trnst and monopoly problems in 
the telecasting industry." 

Agencies -Asked 
Rep. Emanuel Celler, chairman 

,£,.the Subcommittee, invited all 
a. agencies to testify during the 
wrrent bearings. Citing facts pro- 
tided be the networks, the Nielsen 
pausal- index and Television .In- 

*,o:::-trade publications, a study of 
four sample weeks of programming 
and by the agencies themselves, 
the staff report uncovered the 
following data: 

Of all TV advertising time avail- 
able, the five ranking agencies had 
31.3 per cent of the total. The top 
10 had 49.54 per cent; the top 15 
bad in aggregate 57.9 per cent, 

la ó:oss billings, the top 10 
agencies accounted for 40.14 per 
cent, the top 15 having 48.64 per 
cent. Listed as 11 thru 15 by the 
Subcommittee are Compton Adver- 
tising, Dancer- Fitzgerald -Sample; 
Foote. Coite & Belding; Lennen & 
Newell.' and Sullivan, Stauffer, 
Colwell & Bayles. 

Leonard Appel, member of the 
Subcommittee staff who presented 
the report, stressed "the tendency 
iu the agency business, as in other 
forms òf business, for the larger 
agencies to become larger . 

because of their great resources in 
talent and experience, their finan- 
cial strength and great prestige" 
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FCC Prime Kintner, Du Mont 
Target at Antitrust Hearings 

NEW YORK - The Federal 
Communications Commission Isst 
become the prime target of all 
witnesses in the Antitrust Subcom- 
mittee hearings of the. House Ju- 
diciary Committee. Robert E. 
Kintner, president of American 
Broadcasting Company, and Allen 
B. Du Mont,, chairman of the 
board of Allen B. Du Mont Lab- 
oratories and the Du Mont Broad- 
casting Corporation, fired the most 
explosive shots in the strafing of 
the FCC. 

Kintner told the subcommittee 
last week that all complaints of 
monopole in telecasting would dis- 
appear if the FCC wmdd sanction 
a proper number of stations. as 
happened io the radio industry in 
1941. He blamed the FCC for not 
acting even under its own highly 
limited plan for the approval of 
more 'stations. 

By its inaction, Kintner said, the 
FCC has' limited the number of 
hours and programs available to 
viewers in more than 100 of the 

Museum Data 
For 'Odyssey' 

NEW YORK - "Odyssey," the 
new hour series being prepared by 
the CBS -TV public affairs division, 
will make use of material gathered 
by museums all over the world, 
with the emphasis being on Ameri- 
can ones. Tentatively slotted for 
Sunday afternoons. 4 -5, the show 
will be presented live. but will in- 
tegrate filet and use an occasional 
live remote. 

The most important museums in 
the world will be called on to 
showcase their most important dis- 
coveries and nrcheological,special- 
ties. Intended is the exploration 
of man's adventure than the years. 
Charles Amine will produce. An- 
other public affairs stanza, "Ad- 
venture,". is to be dropped this 
season after several years of a 

sustaining run. 

Kennedy Resigns 
NBC for WJW Job 

NEW YORK- -Loger Kennedy, 
sales specialist in the NBC -TV 
public affairs department, has re- 
signed to join WJW -TV, Cleve - 
land, as a news commentator and 
reporter. 

He will do two shows beginning 
in October, a 8:15 -6 :30 newa strip 
for the Gray Drug chain, and a 
8:40.6:45 news commentary strip 
as yet unsponsored. 

nation's 200 largest cities. "If the 
FCC won't 

"something 
;' he sin-- 

Crosley Door raised, "sometbin else must hap- 
pen" He offered as a solution the 
latest ABC -TV plan submitted to 
the FCC in June. 

Du Mont Charge 
Du Mont, testifying the day be- 

fore Kintner, charged that the 
FCC's basic allocation scheme 
"clearly indicates their thinking 
that a hvo- network set -up in the 
U. S. is all float is necessary. 

In response to the suggestion by 
Rep. Emanuel Cellar, subcommit- 
tee chairman, that the FCC exer- 
cise control over the networks di 

minimum number of network -' 
owned stations with each program 
sale represented discrimination un- 
der any legal net or in any sense 
of the word. 

Prefacing the disclosure of ABC 
contract terms with its affiliates, 
Celler assured Kintner that CBS 
and NBC affiliation contracts 
world also be read out this week. 
The agreements, of which about 
30 were quoted, showed wide var- 
iations in charges for cable lines, 
free hours granted by stations to 
the network and percentages of 
profits. 

An average of 22 free hours per 
week, plus 30 per cent of the sta- 
tion's gross. is currently paid to 
ABC by' prime affiliates. Some, 
however, pay a straight percentage 
of 50 per cent, while free hours 
for some vary from 15 to 40. 

W F I L- T V in Philadelphia, 
whose contract with ABC was re- 
corded in fullest detail, gives ABC 
20 free hours, 30 per cent of the 

rectiv instead of individual sta- 
tions, Kintner replied that the gov- 
ernment would in' that case soon 
be dictating program content. He 
denied Cellars allegation that net- 
Work practices, such as the 
quantity discount system which 
gives a financial break to large ad- 
vertisers; the long -term contracts 
which .tie up star performers and 
the forcing of sponsors to buy a 

Transfilm's. Coast 
Office Is a Runner 
From N. Y. Roots 

In Mad Whirl 
CINCINNATI- Wholesale ex- 

odus from the Crosle Broadcasting 
Corporation, which an a week 
ago Sattirday (15). w ten Walter 
Phillips, WLW radio and TV com- 
ic, quit his post to inaugurate a new 
radio and TV stanza at WCN, Chi- 
cago, got into full swing last week 
with the.resignations of two Crosley 
executives and- - two of Phillips' 
fernier co- workers. 

Bert Son-skin, executive vice - 
president of WLW' Ptomntions, 
Inc., and headof the talent division 
since May, 1954, announced Mon- 
day (17) that he is leaving Crosley 
to enter the artist personal manage- 
ment field and the. produrtiorí of 
package shoies` for TV. 

Another Crosley resignation last 
week was that of Richard.':. loves, 
director 'of the Clieiit Service De- 
partment, who is joining a local 
advertising agency. He had been 
with Crosley two and a half years. 

Also taking their departure from 
1 Crosle or : n }ztion were Bob NEW YORK -The fact that 

Transfila, Inc., recently opened a 
production office in Hollywood 
should not be interpreted as a sign 
that TV film commercial produc- 
tion is staging a mass migration to 
the West Coast, according to Bob 
Klaeger, production vice- president 
of Transfila. 
The purpose of the Hollywood 

office, he said, was to 'expedite 
shooting when weather. talent or 
location requirements dictate the 
West Coast filming. But comple- 
tion work will still be done here 
in New York. 

Ad agencies hesitate to relax 
their control over their commer- 
cials, he noted. Obviously,' if all 
their TV commercial work were to 
be done 3,000 miles way from 
their New York headquarters, it 
would become a droits on their 
personnel and finances to maintain 
supervision. 

Two -Coast Plan 
Klaeger believes that tine lest 

arrangement for a production firm 
is a two -coast set -up, with home 
base in New York. 

An example of this set -up in 
action was Transfilm's production 
of RCA's commercials for the polit- 
ical conventions. On the same day, 
Vaughn Monroe footage was shot 
in New York and Eddie Mayehoff 
footage tuas shot in Hollywood. 
Tho latter was shipped. East the 
next day, and the client -there in 
New York -sane rough cuts of all 
the film 48 hours after shooting 
was completed. 

t 
Bell, comedian and announcer, and 
Don Sandburg, producer of the 
Walter Phillips show, who are join- 
ing Phillips in the move tu \VCN, 
Chicago. 

Big 10 Tilts 
Offered to TV 

gross billings on the next 40 hours 
and 35 per cent on all hours above 
the 80. This is almost identical to 
agreements with all stations in 
large cities such as Los Angeles, 
Cleveland, Cincinnati, Dallas and 
Chicago. 

Financial Break 
Biggest discrepancies occur in 

cities far off the cable lines or iu 
stations trying to attract business 
from cities other than their own. 
The former give ABC a much bet - 
ter financial break to help defray 
extra costs, while ABC gives the 
latter the edge to reach markets 
where the web has no affiliate. 
KGEO.1'V in Enid. Okla., trying 
for the Oklahoma City market, was 
offered by the subcommittee as all 
example of the latter. 

Kintner informed the committee 
that after October 1 all contractb 
wilt affiliates would be standard- 
ized and that lie would supply 
those nnlltr`otts for the record. 

NEW YORK -Sports Programs, 
Inc., will offer as its first property 
a series of 13 Saturday afternoon 
Big 10 basketball games to be 
televised to inter -connected sta- 
tions in the Big 10 area, 

This came about as a result of 
negotiations between President 
Edgar J. Schenck, of Shorts Pro- 
grams, and Richard Bailey, presi- 
dent of Sports Network, Inc. 

Scherick recently resigned from 
CBS -TV where he was a sales spe- 
cialist on sports programming and 
was responsible for the numerous 
sales made of its professional foot- 
ball games, 

Cunningham & Walsh 
Due for Texaco Acc't 

NEW YORK - The multi- 
million- dollar Texaco account is 

expected to be shifted In its en- 
tirety to Cunningham b: Walsh 
this week. Texaco had a longtime 
affiliation with the Kudner agency. 
It's most recent TV property was 
last season's Jimmy Dorante show 
on NBC -TV. 

11th in 

manufacture 

of primary metals 

Among the television markets 

foremost in the mesnufacture of' 
primary metals, the Channel 8 

Multi -City Market ranks elev- 

enth, based on production 

figures for America's top 100 

Counties ISACES MANAGEMENT 

"Survey or trying Power" -Mur to, 

19561. 

wga l -tv 
LANCASTER, PENNA. 

NBC and CBS 

Channel I Multi -City Market 

Harrisburg Reading 
York Lebanon 
Hanover Pottsville 
Gettysburg Hazleton 
Chambersburg Shamokin 
Waynesboro Mount Carmel 
Frederick Bloomsburg 
Westminster Lewisburg 
Cabs], Lewistown 
Sunbury Lock Haven 
Martinsburg Hagerstown 

316,000 WATTS 

STEINMAN STATION 
CLAIR McCOLLOUGH, Pres. 

Representative 

thé MEEKER company, inch 
Now YaM Lea MOM 
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TOP 
BOWLERS 

26 
I one hour 

shows 

Bowling Time was first in- 

troduced in 1955 as a 13 

week one hour show in 
selected markets through- 
out the nation. It proved ro 

be an excellent attraction 
from the beginning, out- 
drawing many famous net- 
work shows consistently. 

Now with thirteen more 
shows never before seen on \t\ the air, Bowling Time is ready for fall showing, lias 

C S - already been sold in over 100 key markets, and is atrracr- 

( ing unprecedented sponsor response. 

`I "Bowling Time" is truly a family show, full of suspense, 

action and humor. Sponsors of cigarettes, cigars, soft 
drinks, beer, blades and appliances, to mention a few, 
have had gratifying response. Whatever the product, 
"Bowling Time" reaches a vast cross section of the mar- 
ket and holds the viewer from beginning to end. 

j 

*Ai 

WHAT MAKES "BOWLING TIME" 

A GREAT SHOW? 

Famous guests, all stars of the sports world, such as Bob 
Feller, Otto Graham, Jim Braddock, Shirley Fry and 
Warren Spahn try their hand at bowling and chat briefly 
with Sportscaster Bud Palmer. 

The best bowlers in the nation representing their respec- 

tively cities vie for championship honors in the National 
League of Bowling, with narration by bowling authority 
Sammy Levine. 

Lee Jouglard, famous bowler and ace instructor, demon- 
strates the fundamentals of good bowling with valuable 
tips to expert and beginner alike. 

Giant Jack Pot prizes add to the excitement as folks from 
the audience try their hand at toppling the maples set up 
in challenging fashion. RAY 

Get in on the fun and the profit of "Bowling Time." i i' 11110 

Get in touch with Sterling today for all the details. 

l 
I J 

U( AUDIENCE 
PARTICIPATION 

td, 

This One 

III I I II I IIII I II 
BKAn- Fla -08XW co. I 205 EAST 43rd. STREET 

NEW YORK 17 N.Y. 

II II II 

Copyrighted ma; 
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ROUGH ROAD AHEAD 

Program Competition to Test' 
Half -Hr. Anthologies' Power 

NEW YORK - The coming 
nighttime season will be an impor- 
tant one for half -hour anthology 
programs which will be under in- 
creasing pressure as a program 
type They will have to prove 
their staying power against the 
strongest kind of competition, 
something they did not generally 
do - with a few exceptions - last 
season. 

Ten half -hour anthology shows 
were canceled during the past 
year. Of these, five were straight 
anthologies and five were theme 
anthologies. Among the former 
are "Screen Director's Playhouse," 
"TV Reader's Digest," "Star To- 
night," "Star Stage" and "Four 
Star Playhouse." This last pro- 
gram was dropped reportedly be- 
cause the network had more ambi- 
tious plans for the half hour it 
occupied. Among the theme an- 
thologies canceled were "Appoint- 
ment With Adventure," "Damon 
Runyon Theater," "Frontier," "Jus- 
tice" and "Medic." 

Remaining in prime time periods 
this season are 14 half -hour an- 
thologies, of which three will be 
new. Of these, four can be con- 
sidered straight anthologies, with- 

out gimmicks. They are "Ford 
Theater," "General Electric Thea- 
ter," "Du Pont Cavalcade Theater" 
and "Schlitz Playhouse." "Ford 
Theater" will be tested in a new 
time period, Wednesdays 9:30 -10 
p m., where it did not have the 
benefit of the strong .inheritance 
that "Dragnet" gave it turn the 
years, the last half year being an 
exception when "People's Choice" 
was switched there. 

Schlitz Position 
" Schlitz Playhouse," now under 

the production supervision of 
MCA -TV, will have to make a 
strong comeback with audiences 
this season if it is to be renewed, if 
trade reports are correct. Barring 
unforeseen developments the other 
two, "Du Pont Cavalcade Theater" 
and General Electric Theater," 
seem to be in fairly stable 
positions. 

Unquestionably the strongest 
anthology shows during the past 
season were "Alfred Hitchcock 
Presents" and "The Millionaire." 
These gimmick anthologies, the 
first concentrating on weird stories 
and satiric commercials by Hitch- 
cock and the second on money, 

WORD TO STATIONS 

Production Quality 
Is Agencies' Key 

MINNEAPOLIS -"The quality 
of a station's program production 
is of prince importance to an ad 
agency interested in buying time, 
according to Phil Archer time 
buyer for the Campbell -Mithun, 
agency, here. 

Archer told the National Asso- 
ciation of Radio & Television 
Broadcasters here last week that 
the principal things an agency 
wants to know are a station's physi- 
cal coverage, its share of audience 
ratings at particular times, type of 
audience and program production 
quality. Archer said he expects a 
station "to be honest, bring all the 
facts on the first call and direct 
its efforts to selling the agency's 
product. He also pointed out that 
an announcer's knowledge of the 
product is more important than 
his voice or delivery. 

The wrong approach, Archer 
said, is typified by the station's 
time salesman "who says the 
agency hasn't given him any busi- 
ness lately and he surely could use 
some today" and by the salesman 
who tells the agency he ran into 

the client and interested him in 

Fetter to ABC 

Program Post 
NEW YORK --Ted Fetter will 

join ABC -TV as director of pro- 
grams October 1, filling the va- 
cancy created last season when 
Robert Lewine was upped to vice. 
president in charge of programming 
and talent. Until now a CBS -TV 
producer on such series as the Jack 
Paar show, "New Revie" and the 
"Morning Show," Fetter co-pro- 
duced "Your Hit Parade" for three 
years for Batten, Barton, Dusstine 
& Osborn, Inc. 

He wrote "Taking a Chance on 
Love" and other song hits and for- 
merly produced and directed for 
Scott- Cunningham, Inc. 

an availability and the agency 
should now follow up." Archer 
also turned thumbs down on the 
salesman "who urges the agency 
to buy what is available now with 
the promise that it will get first 
crack when better ogles open up." 

William B. Quarton, WhIT -TV, 
Cedar Rapids, Ia., who spoke 
during the first session of the 
conference, called attention to the 
implications underlying a $100,000 
authorization to the Federal Trade 
Commission to set up a monitoring 
system to uncover fraudulent ads 
in broadcasting. 'Today it is ex- 
periment," he said. "Tomorrow it 
will be glibly deemed essential." 
The only effective way to preclude 
pressure groups and government 
from running the broadcasting 
business is "to do whatever they 
can do better," according to Quar- 
ton. "And we'd better do if first," 
he warned. 

seemed to have what it takes 'to 
generate televiewer interest. 

Under heavy fire will be such 
theme anthologies as "Jane Wy- 
man's Fireside Theater on NBC - 
TV, whirls will be up against Herb 
Shriner and "Broken Arrow "; `The 
Loretta Young show, which is al- 
ready taking a pounding from The 
$04,000 Challenge" on CBS (both 
of these shows are sponsored by 
Procter & Gamble); and "Cross- 
roads," which well be facing "Zane 
Grey Theater," a Western anthol- 
ogy, and Walter \Vinchell's variety 
show. 

Theme Anthologies 
Among the new theme anthol- 

ogy programs are "On Trial," 
" \Vest Point Story" asid mane 
Grey Theater." The second show 
will be facing "Life of Riley" and 
"Adventures of Jim Bowie," which 

(Continued on page 10) 

RESTLESS 
PEOPLE 

By CHARLOTTE SUMMERS 
Jack Benny will perform as vio- 

lin soloist with the New York Phil- 
harmonic Symphony at Carnegie 
Hall on October 2. Proceeds of 
the benefit performance will be 
shared by the Committee to Save 
Carnegie Hall and the National 
Association for Retarded Children. 

Thomas Hart Benton, one of 
the country's top artists, has been 
signed to design the sets for CBS - 
TVS forthcoming musical version 
of "Tom Sawyer for the "United 
States Steel Hour" on November 
21. 

Jac Hein, executive director of 
NBC -TV's "Today," has been 
moved up to producer of that 
show, succeeding Gerry Green, 
who has been named producer of 
"Wide Wide World." ... William 
M. Whalen, formerly in charge of 
Motion Pictures for Television syn. 
dication with United Films in Kan- 
sas City, will handle Guild Films' 
branch office in St. Louis. . 

Screen Gems has moved to their 
new headquarters at 711 Fifth 
Avenue, New York.... Rith Geri 
Hagy, moderator of ABC -TV's 
"College Press Conference," will 
edit the TV department of `The 
Clubwoman" for the General Fed- 
eration of Women's Clubs. . 

Gertrude Berg is going to shelve 
her TV film series, "The Gold - 
bergs," this year to star in a stage 
tour of "Arsenic and Old Lace." 

Screen Gems Goes All 
Out on Show Plugging 

NEW YORK = -Along with its sored by Reynolds Metals. Screen 
increasing stature as a source of Gems has bought an entire circus 
network programming, Screen and plans to tour it around the 
Gems this year has let out all the country visiting State fairs. 
stops to build up its publicity and The three leads in the series are 
exploitation department, believing now on a p.a. tour which hits 
that service to its clients does not three cities and will wind up with 
stop when it sells a program. The a press party in New York timed 
firm now has eight full -time em- for the show's debut. The troupe 
ployees in that department alone, will also appear on a number of 
but has integrated publicity, ex- NBC -TV shows. Screen Gems, of 
ploitation, promotion, merchandis- course, constantly sends its pub- 
ing and advertising into one over- licíty personnel on the road visiting 
all operation under the supervision newspapers with specially pre - 
of Henry White. pared feature stories, news items 

Typical of its exploitation oper. and picture layouts. 
ation is the use of Rin Tin Tin as Upcoming is a concentration on 
the star of the rodeo coming to creating news and tying in talent 
Madison Square Garden here in Screen Gems shows for exploita- 
shortly and now on a national tour. Hon and publicity stunts. One 
But as impressive are the plans such is having an elephant meet 
that it has for "Circus Boy, the the "Circus Boy" outside the Penn - 
new NBC -TV show to be spon- sylvania station. Screen Gems also 

COMMERCIAL CUES 
WORK, WORK, WORK 

Fred Niles Productions recently tallied billings near $200,000, 
which included six half -!lour films, seven 80- second, 15 80- 
second, eight 10- second and one 20- second spots, plus three 
others. Nosy the firm is working on special animated characters 
for Swift, Colgate and Wilson.... Ray Patin Productions is hav- 
ing its biggest fall with spots for 15 different companies. . 
Guild Films has Molly Goldberg tub- thumping for Pariser s Bread 
and Sealey Mattress, plus other contracts working for four other 
accounts. . Song Ad Film -Radio Productions has added a 
new film division. , .. Reela Films has scrapped up campaigns 
for Cities Service awl Delta Airlines. , . . Playhouse Pictures is 
rushing one -minute opening animation spots for Ford's use on the 
Tennessee Ernie Ford show with an October 4 deadline. It's also 
lined up Stan Freberg and Dawes Butler for the De Soto fall 
campaign.... ATV Productions lias done three one -minute blurbs 
for Esso Standard Oil, George Bookasta directing.... Ethel and 
Albert will do the live commercials for BAB -O on the Sid Caesar 
show. Commi.TV has completed a 30- second blurb for 
General Food's Swans Dowd Cake mixes. 

NEW HANDS FOR BUSY DAYS 
Wilding Picture Productions, Inc., has added L. S. Thompson, 

EJames A. Kellock and jack A. Rheinstrom to its executive staff.... 
rnie Pintoff, Wvn Hollins and Rita Cummings have joined 
Terrvtoons, the last to direct public relations.... REO has hired 
Ilugh M. MacMnllan as production supervisor on industrial films 
for the Aerojet- General Corporation.... Peter Elgar Productions 
lias taken on Philip Frank as veepee and partner. . , . Donald 
Daigh now heads up the TV Commercial department of the 
William Esty agency.... Martin (Mickey) Rich has left Telson 
Studios to become production supervisor at Mel Gold Productions, Inc.... Fred Niles Productions has added Burt Kosuren, Betty 
Stack, Bob Shiest.. Peggy Anderson and Ruth Carlson to its staff. 

GARGLE AND SONG 
ATV Filin Productions, Inc., is wrapping up a new Les Paul- 
Mary Forci series (35 shóivs) produced by the Instructo Corpora- 
tion fuir Listerine, which is sponsoring the five- minute shows for 
the third year. The commercials are injected so that they become 
part and parcel to the entertainment. Chuck Wasserman di- 
rected; Don Trevor supervised. Eight days shooting were re- 
quired at the studio, which, by the way, will be two years old 
come November 3. 

TV Commercials in Production 
A Guide to TV Spot & Program Plans 
Of Competing Sponsors by Industries 

This weekly chart lists commercials produced during the last full 
preceding month, with all industries covered over the course of a month's 
issues. The following symbols designate the types of commercials listed: 
LA -Lire Action: FA -Full Animation: SA -Semi- Animation: SE- 
Special Effects: 3- Jingles; M- Music; S- Slides; ID- Station break: 
NA -Not available. 

(Continued from last week) 

Sponsor, Prodne( & Agency (Show, If any) No. (Seconds) 1C-Color) CPraöete 
RADIO, TV, PHONOGRAPHS (Records and deafen thereof) - 

RCA, Service. Al Paul Lefton 2 (30) LA Video 
Pinko TV. TV Sets. Hutchins Advs...,, I (60), I (20):.. LA East Coast 
RCA, RCA Victor Records. Grey 

Advg. (Political Conventions).,,. 3 (90), I (l0)... LA Tnost,lm 
RCA. Kenyon A. Eckhardt - NA Universal 

TOBACCO, CIGARETTES, CIGARS 
R. J. Reynolds, Camels, Wm. Esty... 6 (0e) LA Lou Lilly 
American Tobacco, Kenyon á Eckhardt.. - NA Universal 
Philip Morris, Leo Burnett - NA Universal 
Marlboro. Kenyon & Eckhardt - NA Universal 
General Cigars, Robert Burns 

Cigarillo, Young A Rubicam.... 2 (60 LA, SA ....Gray -O'Reilly 
TOILET REQUISITES (Soap. Cosmetics, Perfumes, Shampoos, eee,) 

Procter A Gamble, Camay, Hayhurst.... 3 (60) LA. FA-Clayton Cousons 
Revlon, Spray Mist. Emil Mogul 1 (60), 1 (20)... LA. SE ..Rob't Lawrence 
Charles Aetell, Formula 9, Joseph Kau 1 (60) LA Dynamic 

Formula 9 Spray, Joseph Rau.. 1 (60) LA Dynamic 
Helene Curtis Co., Spray Net. Earl 

Lodate.... I (30) FA Ray Patin 
5Day Laboratories. Grey Advg ' 1 (20) FA, M Transfilm 
Rkbud liudout, Kenyon A Eckhardt.. - NA Universal 
Lava Soap, Leo Burnett - NA Universal 
Prell, Lumen á Newell - NA Universal 
Colgate Palmolive. Cashmere Bouquet 

Lipstick, Bryan Houston.... I (60) 
Veto Stick Deodorant. Bryan Houston.. 2 (60) 

Grove Laboratories, Fitch Shampoo, 
H. B. Cohen.... 2 (60), 2 (25).,. LA Gray-O'Reilly 

MISCELLANEOUS AND UNIDENTIFIED SPONSORS 
Highway Patrol. Law Enforcement -4205 NA Cine -Tel. 
Milton Bradley, Games, Charles Hoyt.. 4 (60) LA Video 
KWTV. TV Station, ErwinWasey I (ID) FA (C)..Keitr A Herndon 
Boyle Midway, Inc., Black Flag 

Insecticide, Geyer.... 1 (60) 
Simplicity Pattern Co.. Patterns, Grey.... I (20) 

LSA, , S, A . 

L A ....Tnnstllm 
Du Pont. Batten, Barton, Durstios 

á Osborn.... - NA Universl 
OTHER FOODS AND MEAT PRODUCTS 

Quaker Oats, Ken- 4Ration, Needham, 
Louis á Brorby (Sid Caesar).... 7 (60) LA Lou Lilly 

General Foods, Minute Rice. Young 
a Rubicam... 2 (00) LA Gray -O'Reilly 

Sure Jell, Young a Rubicam 2 (60) LA Gray 'Reilly 
General Mills, Cheerios. Dan Fits 2 (60) LA Craven 
Kellogg, Corn Flakes, Leo Rumen 2 (60) LA Fred A. Niles 
Nestle Company, Nestles. Coektield, 

Brown (Kit Carson).... 2 (60) LA Sound Masters 
Nestles, McCann-Erickson 

(Lone Ranger).... 6 (60) LA Sound Masters 
Calif. Prune A Apricot Growers' Assn.. 

5unsweet Prunes, Long Advg..... 4 (60) FA All Scope 

LA Goy -O'Reilly 
LA Gray -O'Reilly 

(Continued next week) 

generally makes more intensive use 
of talent featured on some of its 
anthology shows, because it uses 
them on several stanzas. The film - 
producing organization, however, 

considers its publicity and exploi- 
tation as primarily a supplement 
to the job done by the network for 
sponsors who use Screen Gems' 
properties. 

Copyrighted matoria 
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your best netw ork entertainment 
through. 

the 1956-57 
telecasting season. 

Screen 
Gems inc. 

to enjoy 

-ciia invites you and your entire fi ,y 

col y 
d Theatre FOR FORD MOTOR CO. 

ON ABC -TV For CO. 

ON, ABC-TV Adventures 
of Rin Tin Tin FOR NATIONAL 

BISCUIT 

ON NBC -TV _Father Knows Best FOR SCOTT PAPER CO. 

].onse 90 (PREMIERE) 
FILMED 

PROGRAMS 

ON CBS -TV 
play 

ON 
Boy ( PREMIERE) FQR REYNOLDS 

METALS COQ 

NBC -TV Circus o y 

ON NBC -TV Ti 
(PREMIERE) 

FOR GENERAL 
FOODS CORP. 

ch $engal La ncexs 
SOON) 

Theatre (PREMIERE 

ON NBC -TV 
George sanders Mystery 

ON CBS -TV Tales of the Texas gangers FOR GENERAL 
MILLS CORP. 

ON NBC -TV 
Cowboy Theatre (PREMIERE) 

MULTI-SPONSORED 

ON CBS -TV Capt. Midnight 
FOR WANDER _CO. 

Our Neu" f äes ?II Ffh 
Ave, r h 22 j 44 Z 

u x ra 

JtY.+ri."J 9An 
C 

a . 
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NEW PRODUCT DEVELOPS 

Supply Plentiful for Season 
On First -Run Film Series 

NEW YORK -There will be a 
plentiful supply of new TV film 
series for first-run syndication this 
fall and winter. Tho the major 
distributors have by no means 
abandoned all caution, two factors 
have nevertheless tended to swell 
the total supply outlook beyond 
anything expected two months ago. 

One thing is the fact that can- 
celed network shows have not con- 
tinued to flood into syndication as 
in the past couple of years. The 
networks, having discovered that 
the old shows are not necessarily 
the worst, are rerunning six them- 
selves and have resold three of 
them for continued new produc- 
tion. Furthermore, high repay- 
ment commitments have blocked a 
few other shows out of syndica- 
tion. 

The other factor is the entry of 
a couple of scrappy and deter- 
mined outfits that, while not new 
to TV film distribution, are new to 
syndication at this stage of the 

game -outfits like RKO Television 
(formerly General Teleradio's film 
division), Gross -Krasne (formerly of 
United Television Programs) and 
Minot TV (formerly of UM &M 
TV). 

19 New Ones 
Add their properties to the regu- 

lar flow of new product from the 
established syndication houses and 
you have at least 19 new series 
likely to make their air debuts be- 
tween now and April 1, 1957. 

Ziv -TV will soon debut its "Dr. 
Christian," which is near to sell- 
out. It has already begun to show 
"Annapolis" to regional prospects 
for a possible winter start. 

Television Programs of America 
will almost definitely start pitching 
"Last of the Mohicans" for syndi- 
cation in another two months. 

MCA -TV's "State Trooper" will 
debut in January, with two big 
breweries already signed. MCA 
may follow this with "Sea Hawk" 
before the end of winter. 

BRIGHT 

NEW 

STAR IN A 
BILLION 
DOLLAR 

SKY! 

WCYB-TV 
channel 

The channel 5 torch beams your 
sales message to the heart of a 
23/4 billion dollar income group! 
WCYB -TV saturates the wealthy 
Tri- Cities market area ... Bristol, 
Virginia- Tennessee; Kingsport, 
Tennessee; Johnson City, Tennessee 

. in 5 states. WCYB -TV, "the pentagon" 
of 5 star programming, with the cream 
of NBC and ABC network shows plus 
top -drawer local shows with top 
viewing priority. Hit unprecedented 
volume sales with this brand new star 
in a 214 billion dollar sky. 

41+y ,y-' 
rY, .D - T'111- 

. Y. 

TOP POWER / TOP VIEWING / CHANNEL 
"REPRESENTATIVES: WEED TELEVISION CORPORATION 

NBC Television Films has ear- 
marked "Citizen Soldier" for syn- 
dication and will probably have it 
ready for air debut early next year. 

Guild Films is almost certain to 
syndicate "Capt. David Grief," on 
which it has virtually closed up a 
regional deal with Standard Oil of 
California to begin in January. 

National Telefilm Associates has 
its "Sheriff of Cochise" sold to 
seven regional clients and ready to 
go on the air in another week. 
Even before "Sheriff," NTA began 
selling stations the "Lilli Palmer 
Theater." 

Hollywood TV Service has its 
"Frontier Doctor" sold in over 70 
markets for late September debuts. 

CBS -TV Film Sales has 26 epi- 
sodes of "Assignment Foreign Le- 
gion" in the can. CBS Film will 
attempt to make a national sale, 
but failing that will have the 
Merle Oberon show in syndication 
before the spring. 

ABC Film Syndication will try 
to make a national deal on its new 
Overseas Press Club show (see sep- 
arate story), but it is nevertheless 
a possibility for syndication this 
winter. 

RKO -TV is putting three new 
shows into syndication: "Aggie," 
"Sailor of Fortune" and "The Big 
Idea." The newly reactivated Mi- 
not TV, along with MPA -TV and 
United Film Service, is distributing 
" Tracen, Inc." Gross -Krasne is syn- 
dicating "The O'Henry Playhouse," 
and Medallion Productions has just 
entered "High Road to Danger." 

Two outfits with major syndica- 
tion staffs are absent from this 
listing, Screen Gems and Official 
Films. These two do not seem in- 
clined toward first -mn syndication 
at this juncture, but the right kind 
of deal could undoubtedly lure 
them back in. 

50 of NBC's 
Affils Tint Up 

NEW YORK -A total .of 50 
NBC -TV affiliates will be equipped 
to originate their own live for 
filmed color shows by the end of 
the year, says NEC. Areas covered 
by these 50 stations represent 24,- 
850,000 TV homes or 60 per cent 
of all of them. 

There will be 134 affils all told 
equipped to rebroadcast network 
color by the 1957 deadline to 
36,700,000 TV homes or 95 per 
cent of all in the country. 

NBC, for itself, will step up 
evening color programming by 500 
per cent. 

UP TO 17 NOW 

Meredith Stations 
Buy M -G -M Films 

NEW YORK - The Meredith 
group of stations last week signed 
for the M -G -M library of 725 pic- 
tures, bringing to 17 the number 
of stations that have contracts for 
the Metro library so far. 

Meanwhile, M -G -M's negotia- 
tions with KteIGM (formerly 
KEYD), Minneapolis, broke down 
last week. The main reason for 
the breakdown is understood to 
have been price. It was further 
reported that the owners of the 
station, an indie, were reluctant to 
sell 25 per cent of it. M -G -M 
wanted to make the same kind of 
deal in Minneapolis as it had in 
Los Angeles (with KTTV) and 
Denver (with KTVR), where in 
simultaneous deals it sold the li- 
brary and bought a piece of the 
station. 

KMGM, which adopted those 
call letters September 1, is under- 
stood to intend to change its call 
letters again. Metro apparently 
took umbrage at the fact that the 
station assumed call letters that 
were so clearly identified with the 
movie company. It charged that 
this move prejudiced its chances 
of making a sale to any of the 
other three stations in Minneapolis. 

Important Point 
This point seems to be particu- 

larly important to Ni-G -M because 
of its sales and promotion concept 
in TV. Stations taking the li- 
brary deal get not only the films 
but the full power of prestige be- 
hind the M -G -M name. 

The Meredith -Metro deal, for a 

WABC Buys 
'Jungle Jim' 

NEW YORK-- WABC -TV has 
bought "Jungle Jim" from Screen 
Gems to complete its 6 -6:30 p.m. 
adventure strip. The property, 
which just reverted to Screen Gems 
from WRCA -TV, will be aired 
Mondays, starting late in October. 

The other nights of the strip, 
which feature 'Superman," "Sky 
King," "Wild Bill Hickock" and 
"Annie Oakley" are fully sponsored. 

Ziv Piloting New 
Underwater Series 

HOLLYWOOD -- Ziv -TV this 
week began working on the pilot 
film of a new underwater series. 
The program is as yet untitled. 

At the same time the syndicator 
is winding up shooting on "Harbor 
Patrol" (The Billboard, September 
15), which deals with exploits of 
the Coastal Service. 

reported $2,500,000, is for stations 
WHEN -TV, Syracuse; WOW -TV, 
Omaha; KPHO -TV, Phoenix, Ariz., 
and KCMO -TV, Kansas City, Mo. 

Gross sales of the Metro library 
in TV is nosy estimated at over 
$23,000,000. 

Two Regional 
Sales Added 
On 'Cochise' 

NEW YORK - Two more re- 
gional advertisers have bought 
Sheriff of Cochise," the Jorn 

Bromfield mystery- adventure dis- 
tributed by National Telefilm As- 
sociates. National Bohemian Beer 
bought it for a dozen markets down 
part of the East Coast. And Table 
Talk Pie bought it in New England 
for four markets, including Boston 
and Providence. 

National Bohemian in the past 
few months has bought "Stage 7" 
from Television Programs of Amer- 
ica for about 15 markets. It is not 
known if it plans to run "Sheriff" 
in the same markets as "Stage." 

NTA Planning 
Bond Issue 
For $10 Mil? 

NEW YORK -National Tele- 
film Associates is reported to be 
planning a $10,000,000 bond issue. 
The loan would be used to finance 
the purchase of feature filins, pri- 
marily for the new NTA Film 
Network. 

Up to last week, NTA was still 
reported to be in active negotiation 
with 20th Century-Fox for the ac- 
quisition of further top 20th pic- 
tures. One element in the negotia- 
tions, it was rumored, was the pos- 
sibility that 20th would require an 
ownership in NTA. 

NTA's negotiations with Samuel 
Goldwyn Productions for some fea- 
tures have not jelled, but a deal 
along this line is still seen as a 
possibility. 

Flying A to Shoot Pilot 
Of 'Winning the West' 

HOLLYWOOD- Flying A Pro- 
ductions last week scheduled the 
filming of a new adult-Western 
pilot, titled "Winning of the West," 
dealing with great stories of the 
pioneer days. Frank and Doris 
Hursley, of the Ashley- Steiner 
Agency, are scripting the show. 

"Mr.DIS1RIC1IZIV - - -- - SHOWS RATE GREAT! 

A1TORNEY": 

STARKINO DAVID BRIAN 

in 2- station 
Springfield, Mo. 

beating George Gobel, Phil Silvers, Climax, Godfrey & Friends, 
Robert Montgomery, U. S. Steel Hour and many others. 

AR6 -MO,. 'se 
ZIV TELEVISION PROGRAMS, Inc. Cincinnati, Chicago, No!!ywood, New York 
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the golden era of television is here 
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M G M PROUDLY ANNOUNCES A GOLDEN TREASURY OF 

HERE IS A BRIEF SELECTION OF STARS AND TITLES 

ANCHORS AWEIGH 
Gene Kelly Frank Sinatra 

Kathryn Grayson 

ANNA CHRISTIE 
Greta Garbo Marie Dressler 

BABES IN ARMS 

Judy Garland Mickey Rooney 

THE BARKLEYS OF BROADWAY 
Fred Astaire Ginger Rogers 

THE BIG HOUSE 
Wallace Beery Robert Montgomery 

BLONDE BOMBSHELL 
Jean Harlow 

BOOM TOWN 
Clark Gable Spencer Tracy 

Claudette Colbert Hedy Lamarr 

BOYS TOWN 
Spencer Tracy Mickey Rooney 

BROADWAY MELODY 
?red Astaire Eleanor Powell 

CAMILLE 
Greta Garbo Robert Taylor 

CAPTAINS COURAGEOUS 
Spencer Tracy Lionel Barrymore 
Freddie BartholomewMickey Rooney 

THE CITADEL 
Robert Donat Rosalind Russell 

DANCING LADY 
Joan Crawford Clark Gable 
Fronchot Tone Fred Astaire 

DAVID COPPERFIELD 
W. C. Fields Lionel Barrymore 

DINNER AT EIGHT 
John and Lionel Barrymore 

Wallace Beery Marie Dressler 

EASTER PARADE 
Judy Garland Fred Astaire 

FOR ME AND MY GAL 
Judy Gorláhd Gene Kelly 

A FREE SOUL 
Norma Shearer Clark Gable 

GASLIGHT 
Charles Boyer Ingrid Bergman 

GOODBYE, MR. CHIPS 
Robert Donat Greer Gorson 

THE GOOD EARTH 
Paul Muni Luise Rainer 

GRAND HOTEL 
Greta Garbo John Barrymore 

GREEN DOLPHIN STREET 
Lana Turner Von Heflin 

THE GUARDSMAN 
Alfred Lunt Lynn Fontanne 

THE HARVEY GIRLS 
Judy Garland Ray Bolger 

THE HUCKSTERS 
Clark Gable Deborah Kerr 

Ava Gardner 
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MOTION PICTURES NOW AVAILABLE FOR TV PRESENTATION 

For more than thirty years, M -G -M has 
produced the lion's share of fine screen 
entertainment. 

Now, for the first time, a golden treasury 
of hits comprising over 700 M -G -M feature 
films has been made available for television 
presentation. 

This program of unparalleled entertain- 
ment the basis of an exclu- 
sive affiliation with a single television station 
in every important market in the United 
States. 

These stations will acquire full rights to 

be known as MGM -TV affiliates, with all the 
advantages that such recognition implies. 

Special promotional co- operation will be 
extended by .MGM -TV to the management 
of these stations to further enhance this 
golden opportunity for prestige and profits. 

In cities where programming time is 
limited and this complete plan cannot there- 
fore be implemented, a limited affiliation 
arrangement may be considered. 

For the nation's stations great and small, 
and for their viewers, the golden era of tele- 
vision is here ! 

FROM MGM -TV'S GOLDEN TREASURY OF FEATURE FILMS: 

IDIOT'S DELIGHT 
Clark Gable Norma Shearer 

DR. JEKYLL & MR. HYDE 
Spencer Tracy Ingrid Bergman 

Lana Turner 

LIBELED LADY 
Jean Harlow Spencer Tracy 
Myrna Loy William Powell 

MAYTIME 
Jeanette MacDonald Nelson Eddy 

MEET ME IN ST. LOUIS 
Judy Garland 

MEN IN WHITE 
Clark Gable Myrno Loy 

MIN AND BILL 

Marie Dressler Wallace Beery 

THE MORTAL STORM 
James Stewart Margaret Sullavan 

MRS. MINIVER 
Greer Garson Walter Pidgeon 

MUTINY ON THE BOUNTY 
Clark Gable Charles Laughton 

NATIONAL VELVET 
Elizabeth Taylor Mickey Rooney 

A NIGHT AT THE OPERA 
Marx Brothers Allan Jones 

NINOTCHKA 
Greta Garbo 

NORTHWEST PASSAGE 
Spencer Tracy 

THE PIRATE 

Judy Garland Gene Kelly 

THE POSTMAN 
ALWAYS RINGS TWICE 

Lana Turner John Garfield 

PRIDE AND PREJUDICE 
Greer Garson Laurence Olivier 

RANDOM HARVEST 
Greer Garson Ronald Colman 

SAN FRANCISCO 
Clark Gable Spencer Tracy 

Jeanette MacDonald 

TEST PILOT 
Clark Gable Spencer Tracy 

Myrna Loy 

THE THIN MAN 
William Powell Myrna 'Loy 

THIRTY SECONDS OVER TOKYO 
Spencer Tracy Van Johnson 

THE THREE MUSKETEERS 
Gene Kelly Lana Turner 

June Allyson 

WEEKEND AT THE WALDORF 
Lana Turner Ginger Rogers 

Van Johnson 

THE YEARLING 
Gregory Peck Jane Wyman 

Copyrighted material 
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"STATION OF THE STARS" SHOWMANSHIP 

A golden treasury of M -G -M creative showmanship 
is available to all stations which become MGM -TV 
affiliates. 

These stations will have the right to use the most 
famous trade -mark in the entire field of entertain- 
ment -the Lion of M -G -M. 

Vast promotional potentialities will result from 
the identity which will be established between 
M -G -M's famous array of stellar personalities and 
the stations which will present them. Each affiliate 
will become known among its viewers as "the station 
of the stars," by virtue of the great names which will 
appear week after week on its film programs. 

Finally, MGM -TV offers its affiliated stations com- 
plete and continuing locally- slanted promotion cam- 
paigns, including newspaper mats, brochures, posters, 
premiums, fan photos and trailers, developed through 
the showmanship experience of Hollywood's greatest 
motion picture studio. 

For further information- write, wire or phone 
Charles C. Barry, Vice -president, 

MGM -TV, a service of Loew's Incorporated, 
1540 Broadway, New York, N. Y. 
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TV Program and Time -Buying Guide 
THE TELEVISION INDUSTRY'S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS 

. The Billboard Scoreboard NETWORK TV PROGRAMS 
ARB Audience Composition Studies 

Web Situation Comedy 'Shows 
AUGUST RATINGS 

Radi Show, sponsor & Web Ratieg 
J. PAB Silvers 

Amino' K. J. Reynolds (CBS) . 25,8 

S. Honeymooners 
Buick )(BSI 22.9 

9. Bur.. i Allen 
Goodrich, (:en'I Mills, 

C.:re:ion (CBS) 22.5 

4. Father Knows Best 
S, nett (N BC, 21.9 

/. Ruh ('arrl.a. 
( l..te. R. J. Reynolds (C.BS) 21.4 

6. Charlie Farrell 
P &G. ten 'l Funds (CBS) 20,3 

7. People's Choice 
Borden (NBC, 19.5 

8. Private Secretary 
ANC,. 1,.h.. ,, (CBS) 18.7 

9, I.Be er Rimy 
(:net (NM 18,1 

10. O. Mks Brooke 
Genf Foods (CBS) 16.4 

AMONG MEN 

Mea 
R..ti Show. Sponsor i Web Per Set 

1. PAR Sit.... 
Am.ns, It. J. Reynolds (CBS).... .87 

2. Honeviemnaers . 

Poi.: 0..86, 

S. Private Swear, 
Anie. Tobacco (CBS) .78 

4. due & Mabel 
Plu. ma, is (CBS) .73 

/. People's Choke 
B.oJen i' 8C) .72 

A. Topper 
maso'! Foods (NBC) .70 

6. Bob Cewrl.ae 
Colgate. K. J. Reynolds (CBS) .70 

/. Lire of Riley 
Ciult (NBC, '.69 

9. nee 911.. Brook. 
Gien'! Foods (CBS) .68 

9. Char. Farrell 
Pal:, civil Fonds (CBS) 

AMONG WOMEN 
Woven 

Rink Show, Sponur & Web Per Set 

1. Private SecrMary 
Amer. 'tobacco (CBS) I'6 

2. Iloeey.ee even 
Buick (( BS, 117 

3. Beres k All.. 
Goodrich, Gen') Mills, 
Care.) ion (CBS) 114 

4. Charlie Farrell 
P &G. Grill Foods CBS) 1.12 

L Our Miss Brooks 
Gail Foods ICES) 1.10 

6. Life or Riley 
Gulf (NB(', 104 

6. Joe i Mabel 
Pharmaceuticals (CBS) I 04 

6. P611 Silvers 
Amen, R. J. Reynolds (C'BS) 1.04 

9. Bob Cuamni.s 
Còlgate. R. J. Rey halals )CBS) 1.03 

It Father Knows Beat 
Scott (NBC, 100 

19. Dear Pbnebe 
Assoc. Prod,, i, (NRC) 1.00 

I/. People' Choke 
Borden (NBC, 100 

AMONG CHILDREN 

Children 
Rank Show, Spun.. i Web Per Set 

1. Life M Riley 

.86 
Gulf (NBC, .94 

2 Topper 
Gehl Foods (NBC) .90 

3. Rob Cumminea 
Colgate. R. J. Reynolds (CBS) .57 

3, Father Knows Real 
Scott (NBC, Al 

S. Joe i Mabel 
Pharmaceutical. (CBS) .83 

6. Peoples Choke 
P&G, (leni Foods (C'BS) .74 

7. Charlie Farrell 
Borden (N BC '1 .75 

S. Private Secretary 
Amer. Tobacco (CBS) .73 

9. Dear Phoebe 
Assoc. Products (NBC) .70 

9. Phil Silvers 
.68 Athena, R. J. Reynolds (CBS) . .70 

Web Winners 

THE MILLIONAIRE- CBS -TV 
Moving from 10th place in July 
to fifth in August among net- 
work dramas, "The Millionaire' 
scored a 25.6 in the latest Amer- 
ican Research Bureau ratings, 
moving past "Medic." "Alcoa 
Hour,' "U. S. Steel Your," 
"Navy Log" and Playhouse of 
Stars." Audience composition 
studies show a steady rise in 
women's and children's ratings, 
the shmv now ranking No. 3 iu 
both. Only .7 ARB points away 
from second place, this sleeper 
begins its third season as a 

strong contender for dramatic 
honors. 

Films to Watch 

WEEKEND MOVIES 
The Billboard's new listings of 
Pulse ratings of top feature filin 
programs alongside the top 
shows of other types throw into 
clear perspective the remarkable 
competitive strength of t'ertain 
weekend theaters, especially in 
the Midwest where they often 
win choice time slots. llilsau- 
kee's "Saturday Night Theater" 
is, of course, a prime example. 
Its 21.5 average in 'August (it 
has done better) was higher than 
any syndicated series and only 
a shade lower than the 10th 
placed network show, Another 
veteran movie power is Minne- 
apolis' "Masterpiece '!'heater." 
Its 16.8 average over its hour - 
and- three -quarters running time 
was better than the half -hour 
average of all but fis -e of the 
syndicated shows in that mar- 
ket. 

ARB Top Shows Among Women 
How Network Shows Rated 
Among Women in August 

This weekly audience composition analysis jtbows the relative popu- 
larity of network series regardless of prosradn lype, by number of ' viewers attracted according to sec or age. On consecutive weeks, this 
chart shows popularity among men, women and children. For additional 
information on aud,ence size or coverage, please consult ARB, National 
Press Building, Washington 4. 

I. Indicates Film) 
Avg. 

Women An .t 
Rank Show, Sponsor & Web Per Set Ill.. 

1 Eddy Arnold, Sust. (ABC) 1.37 5.2 
1 \fasquera(le Party. Lentheric, 

Emerson (ABC) 1.37 14.7 
3 it's Polka Time, Pabst (ABC) '1.32 13.4 
4 Ed Sullivan, Lincoln -Mercury (CBS) 1.31 33.5 
5..... , . l.assrence Welk, Dodge (ABC) 1.30 29.0 
6 Amateur Hour, Pharmaceuticals (ABC) ... 1.29 12.7 
7 $61.000 Challenge. Revlon, 

P. Lorillard (CBS) i 28 32.6 
Ozark Jubilee. Amer. home, Antell (ABC). ] 28 9.7 

9 'Private Secretary, Amer. Tobacco (CBS).. 1.26 15.7 
10 What's My Lille? Montcnier, 

Rem. Rand (CBS) 1.23 32.2 
11 C.E. Theater, Cen'1 Electric (CBS) 1.. °_2 19.5 
11 Steve Allen, Avco, Jergens, 

Brown & Williamson (NBC) 1..2 22.6 
11 This Is lour Life, hazel Bishop, 

P &C (NBC) 12'_' 21.6 
11 Arthur Murray Party, Toni, 

tlazel Bishop (CBS) 1.22' 20.2 
1.3 Julius La Rosa, Armour. Sunbeam, Toni, 

Noxzema, Cold Seal, lull Cellucotton 
(NBC) 1.19 20.2 

16 864,000 Question, Revlon (CBS) L18 43.6 
16 I've Cot a Secret, R. J. Reynolds (CBS)... 1.18 33.9 
16 'Best of Croucho, De Soto. Plymouth (NBC) 1.18 30.2 
16 Two for the Moues, Bulova, 

Sheaffer, P. Lorillard (CBS) 1.18 13.4 
20 Frankie Laine, Kellogg. Bristol -Myers (CBS) 1.17 19.3 
20 'Best in Mystery, Toni, 

Amer. tobacco (NBC) I.17 15.6 
20 'Honeymooners, Buick (CBS) 1.17 22.9 
20 Cordon MacRae, Lever (NBC) 1.17 7.1 
24 Name That l'une, Whitehall (CBS) 1,18 15.9 
25 'Alfred Hitchcock, Bristol -Myers (CBS) 1.15 21.3 
25 Voice of Firestone. Firestone (ABC) -. 1.15 8.8 
25 'The Millionaire, Colgate (CBS) 1.15 25.6 

The Billboard Scoreboard 
The Pulse Audience Composition Studies 

Syndicated Film Comedy Shows 
JULY RATINGS AMONG MEN 

Avg. 
Jute 

Rank bk. i Distrito. Rtg. 

1. Life of Riley (NBC) 18.6 

2. Amos 'n' Andy (CBS) 10.7 

3. Creut Gildersleeve (NBC) 10.3 

4. My Little Margie (Official) 7.8 

5. Susie OVA) 7.7 

8. Stn Ern). (Official) 6.2 

7. Lame! & (lardy (Governor) 5.6 

8. Abbott & Costello (MCA) 5.4 

9. My hero (Official) 5.0 

10. Beulah (Flamingo) 3.1 

AMONG VIEWERS 

Viewers Per 
100 Homes 

Rank Show and Distrlb. Tuned In 

I. My Little Margie (Official)...210 
2. Cr.,: Cildcrclecve (NBC) ...208 
3. Antos 'n' Andy (CBS) 199 

4. I,ife of Riley (NBC) f98 
5. Lure! & Hardy (Covernor) 197 

8. My hero (Official) 191 

7. Stn Erwin (Official) 188 

B. Susie ('l'PA) 173 

B. Beulah (Flamingo) 173 
10. Abbott & Costello (MCA), 188 

Rank Show & 01.166. 

1. Life of Riley (NBC) 77 

1. Great Gildersleeve (NBC) 77 

3. My Itero (Official) 78 

3. My Little Margie (Offici,l) 78 

5. Stu Eosin (Official) 74 

6. Amos 're Andy (CBS) 70 

7. Susie (TPA) 61 

8. Beulah ( Flamingo) 59 

9. Laurel & hardy (Governor) ...40 
10. Abbott & Costello (MCA, 18 

AMONG WOMEN 

WOW.. Per 
166 Homes 

Rank Show & 01,1rib. Tuned In 

1. My Little Margie (Official) 89 

2. My Hero (Official) 84 

3. Antos 'a Andy (CBS) 81 

3. Beulah (Flamingo) 81 

5. Great Gildersleeve (NBC) 80 

5. Stu Erin (Official) 80 

7. Susie (TPA) 79 

8. Life of Riley (NBC) 76 

9. Laurel & Hardy (C,, ernor) 51 

10. Abbott & Costello (MCA).... 33 

Mea Per 
De Hares 

tuned le 

SYNDICATED FILM PROGRAMS 

AMONG TEENS 

Trees pee 
100 Homes 

Rash Show i D1strN, Teeed I. 
I. Great Gildersleeve (NBC) 21 

1. Life of Riley (NBC) 21 

1. My Little Margie (Official) 21 

4. Abbott & Costello (MCA) 20 

5. Laurel & Hardy (Goternor) 16 

5. My Hero (Official) 16 

5. Stu Erwin (Official) 18 

8. Susie (TPA) 13 

9. Amos 'u Andy (CBS) 14 

9. Beulah (Flamingo) 14 

AMONG CHILDREN 

Kids Per 
IM Homer 

Rauh Shaw i Dlstrib. tuned le 

1. Abbott & Costello (MCA) 95 

2. Laurel & Hardy (Cm'ernor) 90 

3. Amos 'n' Andy (CBS) 34 

4. Great Gildersleeve (NBC) 30 

5. Life of Riley (NBC) 24 

5. My Little Margie (Official) ,.,21 
7. Beulah (Flamingo) 19 

8. Susie (TPA) IS 
9. Stet Erwin (Official) 18 

10. My Hero (Official) 15 

Pulse Top Pix Among Women 
How Non -Net Films Rated 

Among Women in July 
This weekly audience composition analysis shows the relative 

popularity of nun -network film serifs by number of viewers attracted 
eccordin/ to see or age. On . onsecutive weeks this char) shows popu- 
larity among men, women, teen.agen and children. For additional in- 
formation on audience size or coverage. please consult The Pulse, Ins., 
15. west 461h Street, N. Y. C. 

Wane. A... 
Rank Per ISO hole 
Order Title and Distributer Homes RIS, 

1 Douglas Fairbanks Presents (ABC) 94 11.3 
2 Liberace (Guild) 91 6.6 
2 Dmgerous Assignment (NBC) 91 5.4 
4 Celebrity Playhouse (Screen Gems) 90 16.2 
4 Foreign intrigue (Official) 90 5.6 
6 Dateline Europe (Official) 89 5.8 
6 Ellery Queen (TPA) 89 7.9 
6 I Led Three Lives (Ziv) 89 11.6 
6 Mr. and Mrs. North (Shubert) 89 5.5 
6 \My Little Margie (Official) 89 7.8 
6 Public Defender (Interstate) 89 8.7 
6 Secret File, U.S.A. (Balsam) 89 4.1 

13 Crosscurrent (Official) 88 10.6 
14...... Mr. District Attorney (Ziv) 87 14.4 
14 The Whistler (CBS) 87 5.8 
16 Flmous Playhouse (MCA) 86 0.9 
16 Stars of the Grand Ole Opry (Flamingo).... 817 4.2 
16 Cuy Lombardo (MCA) 86 7.3 
16 Man Called X (Ziv) 86 11.0 
16 Overseas Adventure (Official) 86 6.7 
16 Stage 7 (TPA) 86 7.6 
16 Star and the Story (Official) 86 11.9 
2:3 Mayor of the Town (RICA) 85 12.2 
23 City Detective (MCA) 8.5 9.0 
23 CTngbusters (Gen. Teleradio) 85 5.9 

Note: All material published in The Billboard's TV Program and Time - Buying Guide is protected by copyright. Reproduction of any portion of this 
material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from 
any rating service whose research provides the basis for such material. 
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WATV Sets Oct. 
For 'All -Star' Pix 

NEW YORK - WATV, here, 
will begin its "Famous All-Star 
Movies" programming on October 
1 with 'Centennial Summer." "All - 
Star" is the station's 16 -repeat pro- 
gratnming scheduling of its 20th 
CCeenntury-Fox pictures. "Foxes of 
Harrow" is set for the second week. 

No sales have been reporte(), tho 
several are close. 

"SHEENA" 

LEADS ALL 

SYNDICATED 

SHOWS IN 

ROANOKE 

out in front in many other markets, too. 

Les Angeles - #1 show in its 

time period for months, audience 

share over 30% in this 

seven station market 

Ma share of audience 

In competition with two popular westerns 

KempAb- First in time period, 

45.9% share; 11.9 rating 

Hitch your sates message to the 

show most bought by audiences, 

SIIEENA, QUEEN OF THE JUNGLE. 

UM: Aue 

Write, wire, phone 

ADC FILM SYNDICATION, INC. 

10 East 44th Street New York City 

OXford 7 -5880 

o top 
quality 

film show for 
Every Product, 
Every Market, 
Every Budget 

Offices in 
prhro l iles 

United uka 

PULSE LOCAL RATINGS FOR AUGUST 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX Of TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES 

ATLANTA 
3 TV STATIONS- 180,500 TV HOMES 

Population- 778,900 (23d in U. 5.) 
Buying Income -$),361,091,000 

124th) 
Retail Sates-51,093,106000 (21st) 
Food Sales $211.835.000 (23d) 
Drug Sofa -$35,608,000 123d, 
Automotive -5201,453,000 (22d1 

Above ligures include following counties: 
Cobb, De Kalb. Fulton 

TOP NETWORK SNOWS 
1. 564,111111 Question, WAGA, T. 195 
2. Best of Grouch°, WSB, Th. 25.7 
3. G..smel., WAGA, S. 24.5 
4. R. Montgomery Sommer 

Theater, WSB, M. 2u 
5. Lux Video Theater. WSB, Th. 23.7 
5. What's NQ LEx, WAGA. Su. 23.7 
7. 564.000 Challenge, WAGA. Su. 22.3 
8. Ed Sullivan. WAGA. Su. 22.2 
9. I'm Got a Secret, WAGA, 

W. "0 
10. Climax, WAGA, Th. 21.8 

TOP MULTI -WEEKLY SHOWS 

3. Susie. WSB, M, -W. 12.2 
2. CRAX Oncost, WLWA, 

11.3 
3. Search for Tomorrow, WAGA 

M..F. 111.6 

4. Guiding Light. WAGA, M.-F. , 9.9 
5. Ct.bbo.m Gang, WSB, 51..F. 9.7 
6. News Caravan, WSB, NI: F, 8.6 
7. Mickey Mouse Club, \VLW -A, 

M.F. 3.3 
R. Love of Life. WAGA, M.-F. e.2 
9. Comedy Time, WSB, M: F. 7.8 
9. L. Abernathy, WSB. M. -F. 7.11 

9. My Little Margie, WSB, M.F 7.8 

TOP FEATURE FILMS 

Once Weekly 
1. Joh. W's,.e. WSB, S.-12-1:41). 9.3 
2. Movie, WLW -A, 711,.0:16.1e:011 . as 
3. Artie. Theater, WSB, 

S..3:454:45 7 5 

4. Boots and Saddles Playhouse, 
m.AGA, S.4:N4:011 dm 7.3 

5. Moak, WLW -A, 5:3:30.4:30 -.3.9 

Multi- Weekly 
1. Armehalr Playhouse, WSB. 

11.-S.-11-1:004:311 9.4 
2. Late Show. WLW'4, 

S. e Su.-11:00-12 midalebt 9.1 
3. Movie Matinee, WAGA, 

5:066:16 6.11 

4. Moyle. N'1.11.A, 
M.-F.-4;110.5:00 t 7 

5. Moyle. WLw.A, 
31.-F.-111:15-11:30 4.6 

TOP SYNDICATED FILMS 

1. Superman (FTamingo), WSR, 
r..7:411 17.9 

2. Stan Behind the Badge (MCA) 
N'Se, Su.-2:30 17.3 

3. Racket Squad (ABC), WSB. 
Su. -10:16 16.2 

4. Waterfront (MCA), WAGA, 
Th.9:34 14.5 

5. Celebrity PH)house (Screen 
(:ems), W SI, Sn,-2:44 14.2 

6. Greet Gildersleeve (NBC), 
WSB, W.4:34 133 

7. Dr. Hudson, Seer. Journal 
(MC.4), WSB, Su. -111:36 13.11 

a. 1 Spy (Guild), WAGA, 
W.-ICtO 12.9 

P. Sale (TPA), WSB, 
M. & W. -7:16 12.2 

1. Highway Patrol (CIO, 'NACA, 
F. -11114 12.2 

Y. Cl,) Detective (MCA), WSB, 
9.-10:114 12.2 

12. Confidential File (Guild), WSB, 
S.-10:30 11.5 

12. Man Called X (Zia), WAGA, 
Su.- 10:00 11.3 

14. Mr. District Attorney ('Lis), 
WAGA, W:10:30 11.2 

15. Little Rascals (Interstate) 
WSB, M -F. -4:30 9.7 

16. Count of 515Me Cristo (TPA) 
WAGA. 50. -10:00 9.5 

M. Cisco Kid (Ziv), WAGA, 
S.-6:00 9.3 

BUFFALO 
3 N STATIONS- 341,300 N HOME 
Population -1,212.400 114th in U.S.) 
Buy( 

14ting h) 
Income -(1,978,712,000 

Retail Sales -$1,449,717,000 114th1 
Food Sals -$346.398.000 1130 1) 

Drug S41es- $40.931.000 1119h) 
Automotive -0263,038,000 (15th) 

Above figures include following counties: 
Erie, Niagara 

TOP NETWORK SHOWS 

I. 464,H4 Q.estbs, WREN, T 449 
2. 564,016 Challenge, WREN, 

So. .. 11.4 
3. Wham My Line? WREN, 5 27.5 
4. Gunsmoke, WREN, S. 27.2 
S. FA Solliran, WREN, S.. 27.1 
6. Eve Got a Secret, WREN. 

W. 25.5 
7. Climax, WIEN, Th. 24.8 
t. Four Star Playhouse, WREN, 

Th. 24.5 
R Millionaire. WREN. W. 24.5 

10.,Best of Grouch °, WGR, Th. 24.4 

TOP MULTI -WEEKLY SHOWS 

1. News. Misr. (II p.m.), 
WREN, M. -F 14.7 

2. Mkkey Mouse Club, N'GR, 
M. F. 116 

3. Golding Licht, WREN, M. -F. 11.4 
4. Sports, Mim. (11,15 p.m.), 

WREN, M. -F 11.5 
S. Search for Tomorrow, WREN, 

M. -F. 11.1 

6. News, Weather (11 Rm.), 
WGR. M.F. 10.8 

7. Love of Lite, WIEN, M: P 10.7 
8. Arthur Godfrey, WIEN, 

10.4 
9. CBS News. WREN. M.-F. 10.3 

10. Range Rider, WIEN, 
M., W., F. 10.1 

TOP FEATURE FILMS 

Once Weekly 
1. Weekend Mullsee, WCR, 

9.7 
2. M°Ivon'a Theater, WREN, 

F.-H:36-12 NI. 9.5 
3. Saturday Playhouse, WIEN, 

S.-11:341-12 M. 8.5 
4. Admithre Playhouse, NCR, 

S.-1:00-2:00 p.m. 1.3 
S. Film. WREN, Sc.- 3:30 -4:30 p.m 7.2 

Multi -Weekly 
,. I1:3e Theater, WREN, 

:1.. T., Th., 3.:11:3612 M 11.3 

2. 51id13a7 Mallote, WGR, 
9I.. T., W., F.-1:011-2:110 p.m. 6.0 

3. Eric Playhouse, WILT, M., Th. 
& Su.. 7:311.10í30 pm. 4.4 

4. 51011on & Moyle, WRCF, 
51.40. 4:30-7:641 pm. & 11:15- 
12:H p.m. 4.1 

TOP SYNDICATED FILMS 

1. Dr. Hudson'. Secret Journal 
)MCA), WGR, S.-I4:30 21.4 

2. bottles Fnhbaaks Presents 
(ABC), WREN, Tb. -Ie:3e 193 

3. Mon Called X (Zlv), WREN, 
111. -9:311 11.5 

4. San Francisco Beal (CBS), 
NCR, M..W30 17.5 

5. Public Defender )laterstate), 
WCR, M. -9:16 16.6 

6. Cisco Kid (Zlv), WREN, 
Th. 7:16 14.11 

7. Waterfront (MCA), WGS, 
5. -7:31 153 

i. I SPY Wend), WGR, M.- 111:16 55.4 
9. Greatest Sports Thrills )Whelk). 

WRUF, F. -111:45 15.4 
It. 0..íe Oakley (CBS), WREN, 

T.7 :150 14.9 
11. I Ltd Three Lives (Ziv), 

WGR, M.-10:30 14.7 
12. Wild Ells Hickok (Flamingo), 

WGR. F. -6:00 12.7 
13. Highway Patrol (Ziv), WGR, 

r.-10:30 12.5 
13. Superman (Flamingo), WIEN, 

\4.7:00 12.5 
15. Liberate (Guild), WGR, 

5u.ú:)0 11.9 

KANSAS CITY, MO. 
3 TV STATIONS- 272,200 TV HOME 
Population- 955,500 (18th iñ U.S.) 
Buying Income -$1,849,781,000 

117th) 
Retail. Sales- 51,360,225,000 (15th) 
Food Sales -5247,120.000 (18th) 
Drug Sales- 565.660.000 113th) 
Automotive- 5253,048,000 117th) 

Above figures include following counties: 
Johnson, Wyandotte, Kan.; Clay, Jack- 
ie, Mo. 

TOP NETWORK SHOWS 
1. 564,00 Queaiba, KCMO, T. 36.2 
2. FA Snolvun, KCMO, Sn. 34.9 
3. Phil Sliven, KCMG, T. 303 
4. Navy Log, KCMO. T. 34.7 
5. What's My Line? KCMO, SY 27.2 
6. 564,000 ('hallenge. WCMO, Su 26.4 
7. Lawrence Welk. KMBC, S 22.6 
a. Orark Jubilee, KMBC, S. 21.7 
9.I.ux Video theater, WDAF, 

'1 h. n1 4 

10. Disneyland, KMBC, W. 21.2 

TOP MULTI -WEEKLY SHOWS 

1. Mickey Mouse Club. KMBC, 
M. -F 12.4 

2. 18:16 News, Sports, KMBC, 
M: F. 11.7 

3. CBS News. KCMG, M.-F. 9.4 
4. Famous Pleyboum, WDAF, 

9.3 
5. Movie, Misc., KMBC, T.F 9.1 
6. ]Tree Star News -Weather 

:6 p.m.), KCMO, 51.-F. 8.9 
7. Search for Tomorrow. KCMO, 

M.F. 8.3 
I. Guiding Light. KCMO. M.-F. , 8.3 
9. Early Show. KCMO, M.-F. 8.2 

io. Lose of Life. KCMO. M.-F 7.9 
10. My Little Margie, KMBC, 

7.9 

TOP FEATURE FILMS 

Once Weekly 
I. Saturday Movie, KMBC, 

S.ú:067:03 p.m. 11.0' 
2. Friday Movie, KMBC, 

FA O:154 IJ5 p.m. 14.9 
3. Masterpiece Movie, KMBC, 

Su.- 10:30.12 Mid. 10.6 
4. Stay Home Movie, KMBC, 

S: II:16.12 Mid. 93 
5. Thursday Moyle, KNIBC, 

Eb. 10:15.11 :45 p.m 9.{ 

Multi -Weekly 
I. Million S Movie, KCMO., 

S.. Su.111:N11:45 p.m. & 2-2:45 
p.m 10.6 

2. Laxly Slow, KC/110,111.X. 
4:154:01 1.1 

3. Studio 5, KCMO, 91..F: 
II:N -12:03 Mid. 7.7 

4. "theater of Ramena, KCMO, 
M: F': 3:0W4:IS p.m. 5.4 

TOP SYNDICATED FILMS 

1. Studio 57 (MCA), KCMG, 
T.4:311 263 

2. Mr_IHStrkt Attorney (Ztv), 
KCIFIO, T:10:00 23.4 

3. Waterfront (MCA). WDAF, 
10.4:34 10.2 

4. Highway Patrol (Z),), KMBC, 
14. -7:311 17.0 

S. Steve DOneya., Wester. Mar- 
shall (NBC), KMBC, P. -7:16 163 

6. Badge 714 tNBC). KCMO, 
F. -10:00 16.0 

7. Dateline Europe (OW:),)), 
KMBC, Th.-S00 15.4 

t. Superman (Flamingo), KMBC, 
T.6:00 15.2 

9. Your TV Theater (71:), KMBC, 
5.7:30 13.0 

I0. City De(ee(ise (MCA), KCMO, 
71.4:30 14.7 

30. Annie Oakley (CBS), KMBC, 
F. -6:00 14.7 

10. 'Ihe Falcon (NBC), KSMO, 
Su: 10:6 14.7 

13. Life of Riley (NBC), KMBC, 
Su.-8:00 14.4 

14. Flamingo Theater (Flamingo), 
K \1ßC, F.9:30 14.2 

14. I Spy (Guild), KMBC, So-6:30 14.2 

MILWAUKEE 
4 TY STATIONS- 272,200 N NOMES 
Population- 965,700 117th in U.S.) 
Buying Income -51,913,081,000 

(16th) 
Retail Sales -51,241,748.000 1 17th) 
Food Sales- 5277,036,000 1171h) 
Drug Sales -535.952,000 )22d1 
Automotive-5216,440,000 120th) 

Above figures include following counties: 
Milwaukee 

TOP NETWORK SHOWS 
1. Los Vider Theater, WOND, Tit 20.7 
2. Lawrence Wella, WISN, S. 27.9 
3. 064,164 Question. 19X1X. T..., 27.4 
4. Ed 9.0),.., WXIX. Su. . 25.9 
S. Best of Gro.9o. WTMI. Th 25.7 
6. R. Montgomery Summer theater 

WHM1, M. 25.6 
7. $64,000 Challenge, WXIX, 

Su. 21 2 
8. Medic. WTMJ, M. '14 
8. l4Tat's My Line, WXIX. S. -.23.4 

10. Dragnet, WTMJ, Th. 21.7 

TOP MULTI-WEEKLY SHOWS 
1. Miekey Moose Club, WISH. 

31. -F 11.4 
2. Patti Pate, Mise., WTMJ, 

W., F. 11.5 
3. Sports Picture (6 p.m.), 

WTMJ. M. -F. 163 
4. News, Weather 16:15 

N'TMJ, M. -F, 14.6 
4. News, Mise. (10:15 p.m.), , 

WTMJ. Sf.F. 16.11 

6. CBS News. WXIX. M: F. 9.3 
7. Cartoon Morrison, Mise., WTMJ, 

M.F. 9.1 
I. Queen for Day, \\T1111, 

9. Foreman Tom, Mise., WTMJ, 

10. 6 °'Clock Report. WXIX. 
M: F. 8.6 

TOP FEATURE FILMS 

Once Weekly 
1. Saturday Night Theater, 167311, 

3.4:45.10:40 p.m. 11.5 
2. Swede, Night Cinema, N'XIX. 

S.- 1e:15.11:30 p... 163 
3. Western Mock. 16790). 
e S.-11:00-12:00 N. 7.2 
4. Widern Adventure, W3I5, 

5.- 11:6612:16 N. 6.6 
5. Plenre for a Sunday Afternoon 

W X1X, &. 1l :4..1:16 p.m. 6.3 

Multi -Weekly 
I. Late Show. WXIX. 

M.-Se.-11-15-12:00 M 5.7 
2. Early Slow, 1/711X, 

M.-F.4:30-6:00 p.m t 2 

3. Cheraw 6, WIT!, ,1. -9.- 
7:369:34 p.m. 4.9 

3. 6 Million S Movie. N'ITI, 
M.-Se.-10:00-11:311 p.m 4.9 

B. 6 Gus Playhouse. MITI, 
M.4.ú:367:30 pm. 3.5 

5. Claumd 12 Theater. N'ISN, 
M..F.- 11:0612:16 M. 3.5 

TOP SYNDICATED FILMS 

1. D,. Hodson's Secret Journal 
(MCA), WTMJ, T11.-7:00 11.9 

1. I Led Three Lives (Ztr), 
NTMJ, So. 9:16 183 

3( Douglas Fahbo.ks Prese.te 
(ABC), WTMI, W.-8:311 10.4 

4. Crunch sad Des (NRC), WTMJ, 
W.4:30 14.4 

4. City Doted.* MCA), 99X1X, 
W. -14tH u14.4 

6. Life of Riley (NBC), WXIX, 
Th. -7:00 u)4.2 

7. The Whistler (CBS), WXIX, 
7.-10:00 u14.0 

0. Your TV Theater (Ziv), 
WTMJ, F.-9:30 13.7 

9. Annie Oakley (CBS). WTMJ, 
71.ß:30 13.5 

10. Highway Patrol (Ziv), \VTM1, 
19.10:30 12.3 

11. Waterfront (h1CA), WXIX, 
M.-10:00 1111.7 

11. Mr. and .Mrs. North (Shubert), 
WXIX, W:10:30 u11.7 

13. 'tPatti Page (Oldsmobile), 
WTMJ, W. & F. -10:00 11.5 

News Yarn Pix 

For ABC Film 
NEW YORK -ABC Film Syn- 

dication starts production October 
15 on a dramatic series based on 
news stories written by foreign cor- 
respondents. The Overseas Press 
Club will have final script ap- 
proval on the half -hour episodes, 
Which will be ready for sale late 
in January on a national or re- 
gional basis. 

Bernard Luber and Derel Pro- 
ducing Associates will produce the 
show, with Edward Sutherland di- 
recting. Bob Considine, IEelen 
Zotos, Pierre Iluso, Morrill Cody 
and Tarry Blackman are among 

Landsberg Dies at 42; 
Arnold Subs Pro Tem 

HOLLYWOOD -Klaus Lands- 
berg, longtime manager of KTLA 
here and vice- president of Para- 
mount TV, died last week at 42. 
Lou Arnold has been appointed 
acting head of the station pending 
reorganization. 

the correspondents echo have con- 
tributed stories. Thirteen stanzas 
will he completed by January. 

Ilildegarde Neff stars in the first 
show as Tatiana, a sister of Ana- 
stasia, who claims to be the only 
living heir to the Czar of Russia. 
Script, by Mel Goldberg, is based 
on a news story by George Herald. 
Filming locations will include Lon- 
don and Munich. 

Meeker Rep Firm 
Adds to Personnel, 
Names 3 Veepees 

NEW YORK -- The Meeker 
Company, radio -TV station rep, 
has expanded its staff to increase 
service. It appointed three vice - 
presidents: Louis J. F. Moore for 
radio; Edgar B. Filson, TV, and 
Carl Jewett, .Midwest operations. 
Promotions also included Vic Piano 
to director of sales development 
and promotion; Chuck Standard, 
Eastern 'IV sales manager, and 
Norse Cissna, manager of Midwest 
sales development. 

Additions include Paul Murray 
and Mrs. Mimi von Zelowitz. This 
personnel expansion follows the 
firm's recent physical expansion. 

TCF to Shoot Pilot 
Of 'Perry. Mason' 

HOLLYWOOD -- TCP Tele. 
vision Productions, 20th -Fox sub - 
sid, plans a five -day shooting 
schedule next week o11 a pilot of 
"Perry,Mason," a projected hour- 
long series starring Raymond Burr. 
The pilot is being shot for CBS - 
PTV. 

Exec producer Gail Patrick 
Jackson and producer Ben Brady 
will handle the Erle Stanley 
Gardner series. 

Miss Ramsey to SG 
NEW YORK - Screen Gems 

has hired its first saleswoman for 
its syndicated sales department. 
She's Jeanne Ramsey, who comes 
to them from the J. W. Bike 
agency in Corpus Christi, Tex. 
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This weekly chart covers the latest Pulse ratings Buying statistics for each market are derived from T;le symbol t 11 for fnm series booked on a ne- 
tts key local markets. It Includes network, local lira Sales Management's annual "Survey of Buying Power.. Clonal spot basis. The symbol "ú' indicates UHP 
and locally originated film Mows. By pointing out For complete program and audience Information and outlet. The symbol " &" points out programs oriel - 
leading programs, th chart provides a ready guide analysis. consult The Pulse, Inc 15 W. 46 St., New nating In an overlap market yet securing ratings of 
to outstanding spot adjacencies In each market. York. 3.0 or better In the market under study. 

MINNEAPOLIS -ST. PAUL 
4 TV STATIONS- 362,300 TV HOMES 

Population- 1,247,600 (13th in U. S.) 

Buying Income- $2,361,663,000 
(12th) 

. Retail Sales -51,657,379.000 11311%) 

Food Sales- S337,686,000 (14th) 
Drug Sales -554,010.000 (14th) 
Automotive- ß290,446000 (13th) 

Above figures include following counties: 
Anoka, Dakota, Hennepin and Ramsey 
Cos., Minn. 

TOP NETWORK SHOWS 

1. Ed Sulliyan, WCCO, Su. 39,9 

2. 564.000 Question, WCCO. T. 32.4 

3. 564,000 Challenge, WCCO, Su 33. 

4. Lux Video Theater, KSTP, Tó 25.3. 

5. Jackie Gleason, WCCO, S. 25.2 

6. Lawrence Welk, WTCN, S. 24.2 

7. Best of Groucho, KSTP, Th. 24.0 

8. Phil Silvers. WCCO, T. 23.4 

9. Dragnet, KSTP, Th. 22.7 

10. Boxing, KSTP, F. 20.3 

TOP MULTI -WEEKLY SHOWS 

1. Tuday's Headlines (10 p.m.), 
KS7'P, 11.-F. 17.8 

2. W'eather, Sports (10:15 p.m.), 

3. Mkkey Mouse Club, WTCN, 
KSTP, 02.-F. 15.3 

11.5 N1.-F. 
1. News, Weather 10:30 p.m., 

WCCO, St: F. 10.9 

S. CBS News, WCCO M: F 10.1 

6. C. Adams. Sports (6 p.m.), 
9.7 

7. Art Linkletter, WCCO, M.-F.... 9.1 

B. News -John Daly (6:15 p.m.), 
WTCN, M.-F. 8.9 

8. Search for Tomorrow, WCCO, 
M: F. 8.9 

8. Weather. Nev., Milo, (6 p.m.), 
WTCN, 51. -E. 8.9 

TOP FEATURE FILMS 

Once Weekly 
1. Masterpiece Theater, WCCO, 

So.-10:00-11:45 p.m. 16.8 

2. SIIltion S Theater, WCCO, 
S.-10:30-12 Slid. 7.0 

3. Action Theater. WTCN, 
Su.-2:30-4:00 p.m. 5.8 

4. Double Feature, KSTP, 
S.-11:00 a.m.-2:30 pen. 5.4 

5. Rocket Theater, KEYD, 
Th:9:00 -10:30 pm 5.3 

Multi -Weekly 
1. Early Stntle, R'TCN. 

M.-Th.. S., Su :10:00 -12 Mid. 7.2 

2. Stovle Timt, KEYD, 
6:00.7:15 p.m 4.9 

3. Nhe Cap Theater, KEYD. 
M., N'., Th., S., Su.-10:30-I2 Mid. 4.3 

4. Midday Matinee, WTCN, 
31. -F'., 3:00.4:15 p.m 4.6 

TOP SYNDICATED FILMS 

1. Crosscurrent (Official), WCCO, 
S.-8:30 21.5 

2. Famous Fights (W'lnik), KSTP, 
F.8:45 20.3 

3. I Search for Adv.mtnre 
(Bagnettl, WCCO. T. -8:30 19.0 

4. Stan Behind the Badge (MCA), 
KSTP, F.9:30 18.4 

5. Life M Riley (NBC), KSTP, 
54.-8:30 17.4 

4. Highway Patrol (Zio), 
W'CCO, C-10:00 16.5 

7. Dr. Hudson's Secret Journal 
(MCA), WCCO. Th. -7:00 15 

0. Rosemary Cftoney (MCA), 
WCCO, M:9:00 14.2 

8. I Led Three Lives (Pie), 
ESTE, W. -8:30 14.9 

10. Wild Bill Hickok (Flamingo), 
WCCO, S. -6:00 13.5 

11. Mr. District Attorney (Ziv), 
ESTE, W. -10:30 12.0 

12. Hopalong Cassidy (NBC), 
WCCO, 5.6:30 11.9 

13. Badge 714 (NBC), KSTP, 
T.-10:30 11.8 

14. City Detective (MCA), 
KSTP, T0.-10:30 11.7 

15. Judge Roy Bean (Screencraft), 
WCCO, S.-2:00 11.5 

16. Studio 57 (MCA), ESTE, 
W: 9:30 11.0 

PHILADELPHIA 
4 TV STATIONS- 1,124,300 TV HOMES 
Population- 4,076,300 (4th in U. 5.) 
Buying Income -37,695,112,000 

14th) 
Retail Sales -54,628.580.000 (5th) 
Food Sales -51,032,686,000 (5th) 
Drug )ales- $130,616,000 (5th) 
Automotive -$795.007.000 (5th) 

r.'wve figures include following counties: 
Burlington, Camden and Gloucester 
Cos., N. 1.; Bucks, Chester. Delaware, 
Montgomery and Philadelphia Cos., Pa. 

TOP NETWORK SHOWS 

I. $64.000 Challenge, WCAU, 
2. 564,000 Question. WCAU. T. ...29.0 
3. Whet's My Line? WCAU, Sto...26.9 
4. Ed Sullivan, W'CAL', Su. 2e 2 

5. Boxing, WRCV, F. 241 
6. Studio One Summer Theater, 

WCAU, M. 22.3 
7. Lux Video Theater, WRCV, 

Th. 21.8 
8. Gunsmoke, WCAU. S. 21.3 
9. Jackie Gleason, WCAU. S. 21.2 

10. Vic Domorte, WCAU, M. 21.0 

TOP MULTi- WEEKLY SHOWS 

I. Mickey Mouse Club, S1F11., 

MF 12.6 

2. News, Weather 111 p.m.), 
WCAU, 90.F 12.3 

3. Guiding Light, WCAU, MF. , 11.9 

4. Search for Tomorrow, WCAU, 
01.-E. 11.6 

5. Love of Life, WCAU. N1.-F. 11.4 

6. Valiant Lady. WCAU, M: F il.1 
7. Fun Flouse, WRCV, h1: F. 10.6 

8. Arthur Godfrey, WCAU, 
M.Th. 10.1 

9. Art Linkletter, WCAU, 51. -F 9.6 

10. Sports. Misc. (11:15 p.m.), 
WCAU, M.-F. 9.5 

1 1 . Starr Theater, W IL, 5 1 - E 9 5 

TOP FEATURE FILMS 

Once Weekly 
1. Command Performance, WCAU, 

Su.- 1:00 -4:30 p.m 15.2 

2. Ford Film Playhouse, WEIL, 
S.-10:30-12:00 M. 134 

3. Reiman Theater, 55 FIL, Su -1 :00 

4:00 p.m 9.2 

4. Stage "S," WEIL, T.-10:30- 
11:45 p.m 0.9 

5. Academy Theater, WRCV, 
Su,- 1:00.2 :00 p.m 5.5 

Multi -Weekly 
1. Starr Theater, WFIL., 

M.-F.-6:00-7:00 p.m 9.5 
2. Ixte Show. %%CAL', 51:5h: 

11:15 -12:00 St 7.7 

3. Summer Feature F'estisal, 
WCAU, F. & S1:15-i2 :00 S1 7.6 

4. Asset, Theater, WRCV, 
Ot.- F.6:30 -7:30 p.m. 7.1 

S. Hollywood P)arhuuse, WRCV, 
31.-F.-1:00-2:30 p.m 6.0 

TOP SYNDICATED FILMS 

1. Waterfront (MCA), WCAU, 
S.-6:30 16.9 

2. Vktory at Sea (NBC), WCAU. 
5..10:30 14.7 

3. Superen. ( Flamingo), WCAU, 
M.-7:00 13.4 

4. Annie Oakley (CBS), WCAU, 
S: 5:30 13 0 

5. Douglas Feirhanks Presents 
(ABC), WCAU, 75.10,36 12.5 

6. tSky King (Nabisco), WCAU, 
S.-5:00 12.2 

7. San Francisco Beat (CBS), 
WRCV. W.-10:30 11.9 

8. Highway Patrol (Z1%), WCAU, 
10.4 

9. Little Rascals (Interstate), 
WRCV, M: 5.6:00 I0.3 

10. Crunch god Des (NBC), WCAU 
P.7í00 ( 10.3 

11. Looney Tunes (Guild), WCAU. 
S: 10:00 a 9.7 

12. Great Gildersleeve (NBC), 
WCAU. T:7:30 8.9 

13. Wild Bill Hickok (Flamingo), 
WCAU, T.7:00 8.7 

13. Badge 714 (NBC), WCAU, 
W.-7:00 8.7 

ST. LOUIS 
3 TV STATIONS- 535,400 TV HOMES 

Population -1,849,200 19th in U. S.) 
Buying Income -$3,353,779,000 

(Ilthl 
Retail Solos- S2.195,732,000 110th) 
Food Sales -5512,449.000 (9th) 
Drug Sales -$72,618.000 (11th) 
Automotive -5428,952,000 19th ) 

five figures include following counties: 
Madison and Clair, I0.: St. Louis City, 
St. Louis and St. Charles, Mo. 

TOP NETWORK SHOWS 

I. 564.000 Question, EWE, T. 145 
2. 564,000 Challenge, KSSE, Su... 27 0 

3. Ed Sullivan, KWK, Su 26.1 

4. What's My Line? KWK, Su. , 26.0 
5. Phil Slivers, KWK, T. 24 T 

6. Navy Log, KWK, T. 21.5 
7. AlfredHitchcock. EWE, Su. 23.0 
8. G.E. Theater. EWE. Su. 22.7 
9. Lux Video Theater. KSD, Th. 21.4 

10. I've Got a Secret, KWK, W 20.9 

TOP MULTI -WEEKLY SHOWS 

I. News Caravan, 0583, 51.-F 11.5 

2. Mickey Blouse Club, EWE, 
11.1 

3. News, Misc. (11 p.m.). KSD, 
M: F. 10.4 

3. News, Weather (11 p.m.), 
10.4 

5. Search for Tomorrow, KWK, 
31.-F. 10.3 

6. Guiding Light, EWE, ht.- F 10.0 

7. love of Life. KOOK, ht. -F. 9.8 
8. News, Weather (6 p.m.), ESTE, 

51.-F. 9.6 
9. Valiant Lady, EWE. 51. -F. 9.3 

10. Wrangler's Club, KSD, M. F. 8.9 

TOP FEATURE FILMS 

Once Weekly 
1. 1st Run Theater, KWK, 

S: 9:30 -I1 :00 p.m 15.1 

2. Double Feature Western, KWK, 
S.-2:15-4:30 p.m 9.8 

3. Million S Moyle, KTVI, 
Su.-10:00.11:15 p.m 4.1 

Multi -Weekly 
1. Feature Film, KWK, F. & Su: 

10:00 -11:30 p.m., 4 :00 -5 :00 p.m 14.1 

2. Movie, KWK, S. & S.-12:00- 
1:30 p.m., 11:30 -12 Mid. 9.6 

3. KWK Theater. EWE, 51., W., S: 
II:15.12 Ofld, 7.6 

4. Feature Film, ESC, M.-F, S: 
11:15 -12 MM., 5:004:00 pm. 6.9 

S. Movie. KTVI, S. & Su: 3:30 -7:30 
p.m., 8:00.9:30 p.m. 4.6 

TOP SYNDICATED FILMS 

1. Inspector Mark Saber (Thom, 
son), EWE, 9:30 u23.2 

2. Code Three (ABC), ESD, 
5:9:00 17.9 

3. Highway Patrol (Ziv), KWK, 
Th. -9:30 u17.7 

4. Stan Called X (ZIv), KSD, 
Th.-10:00 17.2 

5. Code Three (ABC), EST), 
F.-10:60 17.0 

6. Badge 714 (NBC), KSD, 
01. -9:30 16.9 

7. Sian Behind the Badge (MCA). 
KSD. S :10:00 16.3 

8. Mr. District Attorney (ZIT), 
KSD, M.-10:00 16.0 

9. Celebrity Playhouse (Screen 
Gems), KSD, T :9:30 14 S 

9. tOeath Valley Days (Pec81c 
Borax), KWK. W :10:30 u15.5 

11. I Married loon (Interstate), 
KSD. W. -9:30 15 0 

12. Confidential File (Guild), 
KWK, Su.-10:00 u14.7 

13. I Led Three Lives (Z)o), 
ESC, W.-10:00 14.0 

14. Racket Squad (ABC), KSD, 
T.-10:30 12.8 

15. Science Fiction Theater (Z1v), 
KSD, T.-10:00 12.4 

16. Uncovered (Thompson), KWK, 
M. -10:00 u12.2 

17. Annie Oakley (CBS), KWE. 
5.6:00 u11.9 

18.'Stodio 57 (MCA), KSD, 
W: 10:10 11.0 

M -G -M Prepping 

For TV Entry 
HOLLYWOOD -M -G M has 

begun streamlining its operation in 

conjunction with its entry into the 
TV film field. For many years the 
most elaborately staffed studio in 
operation, the company is now cut- 
ting back on its personnel and is 

reportedly concluding negotiations 
to sell off part of the let. Portion 
severed Would be used fol a sub- 
division development. 

The move is apparently aimed 
at chopping off part of the huge 
overhead cost and reducing the ex- 
tra stage space not needed for TV 
production or the relatively few 
features now being turned out. 

THiS WEEK'S FILM BUYS 
CBS-TV FILM SALES 

BRAVE EAGLE 
WMSD, Wilmington, N. C.: The younger 

Set, Inc. 
WSfAL, Washington: Adv. TBA 

SAN FRANCISCO BEAT 
WEINS, Columbus, O.: Sealy Mattress 
KHAS, Hastings, Neb.: Adv. TBA 

RANGE RIDER 
WITS, Washington: Adv. TBA 
WKNB, New Britain, Conn.: Marlin 

Rosol 
GENE AUTRY 

W1TN, Washington: Adv. IBA 
WDAY, Fargo, N. D.: Quality Baken 

INS- TELENEWS 

THIS WEEK IN SPORTS 
W'KOW, Madison, Wis.; W'TAR, Norfolk: 

Adv. TBA 
Vigule Film Productions; San Juan, P. R. 

MCA -TV 
RAY NILLAND 

KOB, Albuquerque, N. M.: Pepsi -Cola 

DR. HUDSON'S SECRET JOURNAL 
KOB, Albuquerque, N. S1.: Bowman 

Biscuit (R) 

NBC TELEVISION FILM 

HOPALONG CASSIDY 
KJEO, Fresnu,C.alif.: Producers Dairy 

NATIONAL TELEFILM ASSOCIATES 
SHERIFF OF COCHISE 

KOOL, Phoenix, Ariz.: Arizona Brewing 
and Los Angeles Soap 

SCREEN GEMS 

CELEBRITY THEATER 
KJEO, Fresno, Calif.: Falstaff 

YOUR ALL STAR THEATER 
SSTAP, Parkersburg, W. \'a.: Adv. TBA 

TELEVISION PROGRAMS OF AMERICA 
SUSI 

KOOL, Phoenix, Ariz.: Bak(ns Van & 
Storage 

ZIV TELEVISION PROGRAMS 
DR. CHRISTIAN 

KJEO, Fresno, Calif.: Sean 

SAN DIEGO, CALIF. 
3 TV STATIONS- 227,500 TV HOMES 
Population -826,200 119th in U. S.) 
Buying Income -$1551,950,000 

120th) 
Retail Sales -5882.813.000 (26th) 
Food Sales -5199,062.000 125th) 
Drug Sales -326.708,000 (29th) 
Automotive -5182,503.000 (25th) 

Above figures include following counties: 
San Diego 

TOP NETWORK SHOWS 
I. 061,000 Question. KFMB, T.. ..37.0 
2. Ed Sullivan, KFSIB, S. 36.4 
3. W hats My Line? KFSIB, Su 35.4 
4. G.F. Theater, KFSIB, Su. 32.7 
5. Alfred Hitchcock, KFSIB, Su. 30.0 
6. Boxing. KFMB, N'. 27.6 
7. 564,000 Challenge, ELMS, Su 26.7 
8. Private Secretary, KFMB, Su 226.5 
9. Jackie Gleason, KFMB, S. 25.4 

10. Climax) KFSIB, Th. 25.3 

TOP MULTI -WEEKLY SHOWS 

I. People in the News (7:30 p.m.(, 
KENO, 11.-F. 20.0 

2. Newsreel, Weather, News (7:45 
p.m.), KFS1R, M.. T., Th., F. 18.3 

3. Shekel Stuuse Club, KFMB, 
51.-F. 13.8 

4. News Caravan, KFSD, 01.-F. 11.7 
5. Queen for a Day, KFSD, 51.-F 10.7 
6. Johnny Jet. XETV, ht: F. 10.2 
7. Movie. KFSD, T., W. 9.4 
8. An Linkletter, KFMB. Ni.-P. 9.3 
9. J. Down's Express, KESD, 

M.-F. 9.0 
10. Roy Rogers, EFSD, M., W'., F 8.4 

TOP FEATURE FILMS 

Once Weekly 
I. W'ednesdes Night Moyle, 

KFSD, W.6:00.7,45 p.m 12.1 
2. Premiere Theater, KFSD, Su, 

3:80.5:00 p.m. 10.3 
3. Saturday Matinee Theater, 

KFSD. 5.1 :15.2:30 p.m C5 
4. Premiere Theater, KFSIB, 

F.- 10:30 -12 111d. 8.3 
S. John Wayne, XETV, 

5.-6:00.7:00 p.m 8.2 
5. Slasterpiece Playhouse, KFMB, 

S.-10:3012 Slid. 8.2 

Multi -Weekly 
I. Million S Movie, KFSIB, 

S. & Su. -4:00-530 p.m 8.0 

2. Pant, Playhouse, KFSD, 
,51: F: 2 :30.4 p.m. 7.2 

3. Afternoon Show, KFMB, 
M.- F. -2 :00 -3:00 p.m 3.9 

4. Cinema Chief, NETS', 
AL-E.-2:30-4:00 p.m. 2.2 

TOP SYNDICATED FILMS 

I. Superman (Flamingo), KFSi B, 
M. -7:00 18.2 

2. C eye Three (.ABC), KFSIB, 
W: 9:30 18.0 

2. Badge 714 (NBC), KFMB, 
5.4:30 18. 

4. ('nlnch and Des (NBC), KFSD, 
E48:30 17,2 

5. Wild Bill Hickok (F'lamingol, 
KFSIB, T.6:00 16.5 

6. Dr. Hudson's Secret Journal 
(SICA), ESSOR. 76:7:00 16.2 

7. i Deoth Tetley Days (Pacific 
Borax), EFMB. T:10 :00 13.8 

O. Highway Patrol (Zit), XETV, 
F. -8:00 &13.7 

9. Celebrity Playhouse (Screen 
Gems), KFSD, F.-10:00 li 

10. Times Square Playhouse (Pie), 
KFSD, S:10 :00 12.8 

11. Annie Oakley (CBS), KFSIB, 
M:6:00 12.5 

II. I led Three (.ives (Ziv), 
XETV, F:8:30 012.5 

11. Confidential File (Guild), 
KESO, 5.-10:30 12,0 

14. Science Fiction Iheater (Ziv), 
51:8:30 011.9 

15. Ray Miliand (MCA), KESD, 
F. -10:30 11.5 

16. Doug Fairbanks Presents (ABC), 
KFMB, M.-10:00 11.4 

17. Cisco Kid (Ziv), XEIV, 
M.-7:30 &I1.? 

Brewers, Liebmann, Miller, Stroh 

Coffee Roasters: Fleming, Dining Car 

Bakers: National Biscuit, 

Mrs. Smith's Pies 

Appliances t Crosley- Bendix 

Various: Lee Optical, Petri Wine, 

Gem Jewelry, Signal Oil, 

Top Value Stamps 

Hundreds of thousands of advertising 

dollars have been allocated for 

CODE 3 by some of the country's 

smartest, most successful advertisers! 

Many choice markets are already 

gone -others going fast! For 

big -time advertising results, put 

your advertising dollars on CODE 3. 

Write, wire, phone 

ABC FILM SYNDICATION, INC. 

10 East 44th Street, New York City 

Oxford 7 -5880 

The Billboard ... television's 

WEEKLY PROGRAMMING and 

TIMEBUYING GUIDE 

-from spot to SpOdENlat 

..word for 

the whole 

wonderful 
series, Old 

Boy! Going 

fastest. 

Best tell 

our friends 

to call The 

Man host 
Official, 
today!" 
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TEAMING I YOUR NEEDS AND IDEAS 

for television 
commercials and 
industrial films 
with 
the unmatched facilities 
and experience 
of the 
world's greatest studio 

* * * * * * * 4( * * * 

WARNER BROS. PICTURES, INC., BURBANK, CALIF. 

television division 
TV COMMERCIAL AND INDUSTRIAL FILM DEPARTMENT 

4000 Warner Blvd. Burbank, California 
Telephone: HOliywood 9 -1251 

WALTER BIEN, Executive in charge 

New York Office,321 West 44th Street, Telephone Circle 6 -1000 Ext. 464 

Copyrighted material 

www.americanradiohistory.com
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Some Clues to What 
Makes BBD&O Tick 

Not including account men, 
there are within the radio -TV de- 
partment of Batten, Barton, Dur- 
stine & Osborn about 100 people 
who work on commercials, as 
against a half dozen whose work 
involves programming. This is a 
clue to the importance of the 
sponsors message in an ad agency 
whose TV billings are close to the 
$70,000,000 mark. 

The department has its own 
artists (about 20 of them) and its 
own copywriters (about 45 of 
them) under the aegis of Vice- 
President Art Bellaire. 

A former newspaper and radio 
man, Bellaire joined BBD&O in 
1943, was assigned to the radio 
copy group in 1945, named head 
of TV -radio copy in 1951 and got 
his veepee stripes in 1954. 

Production is split up between 
a live and a film department. Live 
production is headed by Al Cant- 

BELLAIRE 

well He has four supervisors un- 
der him, one in charge of radio 
production, one for TV closed cir- 
cuit, one for network participating 
programs and one for local TV 
programs. The live department has 
25 producers, assigned by brand. 

Live Shows 
In addition to producing com- 

mercials, Cantwell's department 
also oversees production of the 
clients' live shows. 

Cantwell is a radio veteran of 
WDNC, Durham, N. C. In five 
years with the station he served 
as announcer, producer, writer, 
singer and news editor. He was 
also an indie packager. Prior to 
bis present assignment, he was the 
agency's supervisor for the "Gen - 

'eral Electric Theater." 
Head of the 11 -man film depart- 

ment is Bernie Haber. He has two 
assistant heads, who, in addition to 
handling accounts of their own, 
also split up supervision of the 
other producers in the department. 

Haber is personally in charge of 
all Lucky Strike commercials. He 
joined BBD &O in 1948, before 
which he was with Campus Film 
Productions. 

Last year, BBD &O was'respon- 
sible for the production of 402 TV 
film commercials. They were 
filmed by from 15 to 18 different 
production firms. 

A contract to film a commercial 
or a series of commercials is not 
necessarily given to the company 
that turns in the lowest bid. To be 
sure; cost is one of the factors, but 
BBD&O's choice is not made on 
that alone. 

Production Talent 
Perhaps the most important 

factor is the production talent the 
firm has. The agency has learned 
to rely on certain directors and 
certain cameramen and certain 
other specific people for certain 
types of commercials. - 

Often, the people the agency 
wants are free lancers. In such a 

case, BBD&O will insist that the 
outside producer hire those people 
for the 'yob it is awarding. 

Another important factor is the 
studio facilities the production firm 
has and their. availability. If the 
agency finds that a producer is too 
tied up with other work, it may 
bypass that firm -at least for the 
job then being awarded. 

The initiation of a TV commer- 
cial begins in the offices of the TV 
accound supervisor and the client 
to which he is assigned. The order 
for the commercial is turned over 
to -the TV copy and art depart- 
ments, where copy and storyboards 

CANTWELL - 

are created. These are turned over 
to either the live or film production 
departments, where they are then 
handled- by the producers assigned 
account supervisor and the client 
to those brands. Within the frame- 
work of the department, producers 
enjoy considérable autonomy in the 
handling of their brands. 

Supervision 
Thru the various stages of the 

entire process, approval is, of 
course, given by the account 
supervisors and the clients. 

The two production departments 
are serviced by a couple of smaller 
operations within the over -all 
radio -TV department. There is the 
TV -radio job control desk. There 
is a desk that keeps tabs on pay- 
ments and provisions under the tal- 
ent guild contracts. And there is a 
three -person casting department 
for commercials, altho in the final 
instance selection of on- camera tal- 
ent is made by the producer 
together with the client. 

HABER 

FALL SPOTLIGHT ON 

television 
coin mere ¡a is 

Time Is Now for Experiments 
In Hue TV, Says -Van Praag 

Much Must Be Done to Prepare 
For Day When Color Hits Peak 

By WILLIAM VAN PRAAG 
President, Van Praag Productions 

As one who was an early 
believer in color television, and 
who is yet to bear the financial 
fruits of his labor, I constantly see 
vistas of hues and do's. 

When color TV was first pre- 
sented, we decided that the time 
to experiment was now and not 
when color was at its peak. This 
we have done, but with some mis- 
givings. We found it necessary to 
force people into doing things that 
they had never done before. \Ve 
found that suppliers were not too 
interested in helping, due to the 
lucrative black and white market. 
After all, color TV was something 
of the future. 

Even today, the lack of talented 
technicians in color film creates 
quite a problem. The unwilling- 
ness of groups to develop this 
talent, to run schools and educate 
the technicians, is unforgivable. 
The unwillingness of many sup- 
pliers to invest in the future of the 
industry is a disgrace. 

Take the raw stock suppliers. in 
the early stages of black and white 
television, we asked for a quick 
stock, one that could be used in 
competition witlt live TV. Many 

years later, with the beginning of 
the color era in television in sight, 
we are blessed with a fast stock. 
This same condition is in existence 
today. We in color television film 
still need the same fast stock, but 
this time we require it in color. I 
suppose we hear the murmurings 
that they "are working on it." But 
if they follow their general pattern, 
it will be the old, old story of too 
little and too late. 

If tomorrow the indus were 
to devote 25 per cent of all future 

VAN PRAAG 

Location Shooting Lots of Trouble; 

Studio Gimmicks Are Often Better 
By BOE SPIELMAN 

Should TV advertisers use loca- 
tion production to obtain authen- 
ticity in commercials? If so, when 
and how? And what are the cost 
factors involved? 

Some sponsors, feeling that they 
want to convey to the audience a 
scene exactly as it is, will insist on 
shooting on location, no matter 
what the cost. Generally, pro- 
ducers agree, this practice leads to 
a good deal of waste. 

In many instances, according to 
Cecil Underwood, general manager 
of the commercial division at Hal 
Roach Studios, a location scene 
may be extremely difficult to ob- 
tain. When it is finally put on the 
screen, it may turn out to be less 
realistic than the same footage pro- 
duced at the studio itself. 

This isn't to say that location 
production in instances is not valid, 
or necessary. But, as Underwood 
points out, location production 
merely for the sake of location 
down t make much sense. 

As a whole, location shooting 
does not increase costs, tho this 

depends almost completely on the 
individual situation. Cost factors 
involved are these: 

WEATHER. This is the single 
most important element. Rain, 
haze, cloud cover, wind can delay 
production, or even wipe an entire 
day off the slate. Most producers, 
therefore, get enough weather re- 
ports to stage a Normandy landing 
before venturing forth. Roach, on 
a recent job in Northern California, 
had to wait four days before re- 
ceiving the "clear" signal and fly- 
ing crews up there. For a sponsor 
or agency with a deadline to meet, 
going on location is obviously a 

gamble. 
TRANSPORTATION. Where is 

the spot to be shot? Is it to be 
two blocks from the studio, or 
across the continent? Crew and 
cast must be flown or motored in. 
If this -including production -can't 
be done in one day cost will sky- 
rocket. How many actors are in- 
volved? If more than one or twó, 
cost is likely to go up. Incidentals, 
such as dressing rooms, and lava- 
tories from which the sponsor will 

receive no benefit, must be con- 
structed if no facilities are avail- 
able. 

LIGHTING. Auxiliary lighting 
often must be used, either to sup- 
plement, natural light et to elimi- 
nate shadows. In night shots, 
which are of the greatest difficulty, 
lights may cost as much as $1,000. 

LICENSES. Most communities 
require the purchase of licenses 
before permitting a film company 
to shoot. 

OTHER FACTORS. These vary. 
For instance, if the location is in a 

populated area, policemen and 
watchmen will have to be hired. 
On night production (which could 
obviously be done during the day 
on stage) crews receive premium 
pay. At times a location, such as a 

house, must even be repainted be- 
fore the cameras go into action. 
Releases must be obtained from 
every person, and the owners of 
every building, which is recorded 
on the film, either intentionally or 
accidentally. 

Certain types of commercials 
(Continued on page 29) 

production of television on filtn to 
color, it would be wholly under- 
manned and unequal to the task. 

What of the future of color TV?, 
I can get anyone in the industry to 
say that color is coming. Innumer- 
able executives are willing to 
preach its virtues and predict the 
golden era. But generally I world 
say that the motion picture indus- 

oty f iftos 

r 
huvcihseios 

n 
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r Lett 

color television is blossoming 
NOW. It has no way to go but 
up. These who refuse to recognize 
that eventually color will take over 
completely are fooling themselves. 
Those who do nothing about it 
will be left at the gate. And (hose 
who stand by and say "let it hap - 
pen, then well prepare" had 
better look for a new field of 
endeavor. 

There were many in 1950 who 
said TV would have no affect on 
the motion picture industry. Some 
six years later. the television film 
industry has become responsible 
for the majority of the film work 
being done in America. 

Three C's 
I am a member of the CCC, 

1956 version. Today these three 
C's face me at every turn. What 
are they? COLOR, COMPATIBLE 
and COST. As one of the big 
users of color footage for,television, 
the three C's in 35mm. keep nie 
busy about 15 per cent of the 
time. Next year it will be double. 

COLOR itself, the first C. There 
is nothing that has the magnitude 
of color. From his very beginning 
in the cave with his chide attempts 
at art, man has been intrigued by 
color.. And as he progressed. he 
discovered that there were three 
primary colors: red, blue and yel- 
low. He discovered that by com- 
bining these primary colors, any 
desired color effect could be at- 
tained. These are the so- called 
pigment colors. 

Later he discovered a fascinating 
thing. Theoretically, white light 
was composed of a proper balance 
of three primary colors also. But 
in light, the primary colors are red, 
blue and green. These are known 
as the primary colors of light. 
When any two are mixed, the result 
is complementary to the third. For 
example, by mixing red light and 
green light, we get yellow light. 
by mixing red light with blue 
light, we get magenta. By mixing 
green light and blue light, we get 
cyan. Thus, the blending of the 
proper amounts of these three pri- 
mary colors of light will result in 
any desired color. The removal of 
all three will result in black. 

As we progressed further, we 
(Continued on paps 29) 

www.americanradiohistory.com

www.americanradiohistory.com


20 TV COMMERCIAL QUARTERLY THE BILLBOARD September 29, 1956 

SPOOKY GIRDLE -BRA ADS 

Latex Busts Thru TV Bra Barrier 
With Biggest Client Entry So Far 

By BOB BERNSTEIN 
The heavy saturation campaign 

of International Latex is the strong- 
est entry to date of brassiere and 
girdle advertisers into television. 
But it doesn't mean that stations, 
networks and citizen groups feel 
any more comfortable about put- 
ting such products on the home 
screen. 

Previous excursions by Exquisite 
Form, Sarong, Flexes, Maiden 
form, Playtex, Question Mark and 
other brands proved short and un- 
satisfactory. The breaking of the 
bra barrier in the fall of 1950 
brought many companies into TV, 
but low ratings and continued 
head -shaking hurried them out. 

The new International Latex 
schedule, launched August 1, calls 
for 70 spot commercials a week, 
52 weeks a year for five years, in 
each of the nation's 100 major 
market areas. The company ex- 
pects to triple its business within 
two years thru these spot films, 
which have been created with 
both eyes on the taboo lists. 

Topper Method 
Playtex bras and girdles, lead- 

ing items for International Latex, 
are now displayed via a technique 
created by Don McClure, the 
firm's director of film. McClure 
has dubbed it the "Topper" 
Method, because it utilizes the 
vanish- reappear technique made 
famous by the "Topper" films. 
They used to call it ectoplasm. 

McClure avoids the danger zone 
of showing real live females wear- 
ing lingeries before vour very eyes. 
He does this by filming his girls 
fully dressed and then causing 
them to fade away while their 
undies remain floating thru the 
scenery. 

Of the three existing ways to 
accomplish this, rotoscope, rear 
projection and lens cutouts, he 
chose the second as being most 
original and least costly. 

Despite the fact that protests 
have been negligible, International 
Latex doesn't feel that the breach 
between stations and sponsors has 
decreased in the torso field. An 
executive of another bra -and- 
girdle company that tried TV 
briefly sums it up this way: 

"The networks underestimate 
the age level of the home viewers. 
Only after women's products con- 
sidered even more shocking arrive 
in force 5h TV will bras be ac- 
cepted as decent enough for Mom 
and Dad to look at together." 

Until September, 1954, bras- 
sieres were considered too intimate 
to be advertised on network radio 
or TV in Class A dine. ABC -TV 
did carry such commercials twice 
before, for Exquisite Form in 1950 
late at night and for Maidenform 
in 1951, Saturdays at noon. 

Both campaigns were on sharply 
limited networks and had numer- 
ous rejections from individual sta- 
tions, in spite of agency efforts to 
woo them with personal visits in 
42 States. And the commercials, 
which were live, covered the mod. 
els with no many veils and lavers 
of netting that the product could 
hardly be seen. 

Exquisite Form was discouraged 
by network restrictions, which pre- 
vented the girls from moving even 
one inch to demonstrate the virtues 
of the product, and by thousands 
of angry letters labeling a girl in a 
sweater as indecent. Its sponsor- 

K & S FILMS, INC. 
Specializing In animated and live T.V. 
Commercials from $800 up, Including 
Storyboard. New studios located at 
5810 Wooster Me, Cincinnati 27, Ohio. 

Phone: Rarble 1-3700 

ship of "The Robbins Nest" halted 
after 13 weeks. 

Firm Depressed 
Maidenform was equally de- 

pressed. Its one - minute dream 
sequences on "The Faith Baldwin 
Theater of Romance" were even- 
tually okayed by 51 stations, but 
the sales department found that 
women didn't want to buy bras 
worn by frozen statutes. 

Sarong tied in with Cimbel's 
department store, New York, in 
1954 for a brief series 6f TV spots 
using an early form of the ecto- 
plasm technique. "Well be back 
in TV when the networks relax 
their hidebound rules," says Bob 
Hall, vice -president in charge of 
advertising for Sarong, Inc. 

Each station, network, religious 
(Continued on page 28) 

PLAYTEX' "NOW YOU SEE 

HER .. ... NOW YOU DON'T" 

LOOKING FOR EFFECTIVE FILM COMMERCIALS ?... 

Everything Point. 

Among the advertisers whose tv success stories point to HAL ROACH filar commercials 

BULOVA 

WATCH CO. 
CHEVROLET 

HILLS BROS. 

COFFEE 

JOHNSON'S 

WAX 
MAX FACTOR 

MENNEN'S THE 

PRODUCTS NESTLE CO. 

11AL ROAUI STUDIOS 
8822 W. Washington Blvd., Culver City, Calif. TExas 0 -3361 VErmont 9 -2311 

' 729 Seventh Ave., New York City Circle 5.4135 

www.americanradiohistory.com

www.americanradiohistory.com


When you aim at sales targets through television, anything but the 

very best is wide of its mark. Be certain that your film message scores 

a sales hit every time. HAL ROACH STUDIOS' creative talents, skilled 

craftsmen, unsurpassed facilities, and years of commercial 

experience assure you those extra sales values. Let us demonstrate how 

they will add greater marksmanship to your tv campaign 
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REMINGTON'S CAR WASH SCHICKS NIMMO 

HOTTER THAN EVER 

Electric Shaver Competition 
Sparked by New TV Entries 
By LEON MORSE 

Competition for electric shaver 
sales is becoming more heated 
than ever this year. Besides the 
old and established firms such as 
Remington,' Schick and Sunbeam, 
a new comer, Norelco, subsidiary 
of North American Phillips Com- 
pany, entered the market and net - 
work TV in 1956. Now two more 

carpal ies are about to make the 

plunge. Ronson will get off the 
ground this fall and Bulova will 

follow in the near future. 
Both are expected to provide 

tough competition because their 
distribution facilities are impressive 
and they can shift their shavers 
into jewelry stores without any 

i 

fo HAL ROACH STUDIOS 

i 

PROCTER 
RICHFIELD OIL 

8 GAMBLE INTERNATIONAL 

SLENDERELLA 

Wt+jap.dìx:MO 
'I,m TTlLy£,.C,A.ST1Mo 

HAL ROACH, JR., Owner -President and Executive Producer 

S. S. VAN KEUREN, Vice- President and General Manager 

Cecil Underwood. Jla. raging Dir., Commercial Dir. lick Reyaolds, Prod. Mgr. 

difficult, And all will be on 
nchvork TV. 

One of the keys to hose well 
sales hold up for the electric 
shavers will obviously be their TV 
commercials. 

The Schick commercials, featur- 
ing their veteran salesman, Bill 
Niinmo, are now offering some- 
thing am- colors for men. Four 
distinct colors- hunter red, buck- 
skin beige, fairway green and 
snow white - are being pitched. 
This, of course, is in addition to 
Schick's "breakfast to bedtime" 
theme, which emphasizes the thoro 
shave given by the Schick 25. 

Free Razors 
Schick last season went in for a 

singing commercial featuring a 
bearded man. It also made mer- 
chandising news this spring by giv- 
ing free shavers for one week to 
those boys who had reached the 
age of 17 that week. And in late 
August, it offered the same deal 
to 21 -year -olds. Schick sponsors 
alternate weeks of "Robert Mont- 
gomery Presents" on NBC -TV. 

Remington, which is said to 
have the largest share of the mar- 
ket, stresses demonstration. It's 
newest and most successful com- 
mercial vividly demonstrates the 
speed with which the shaver can 
be used. It shows a man driving 
in for a car wash and taking a 
shave at the same time. He enters 
with a beard. The car gets a 
cleaning. He shaves. And both 
look as good as new in the space 
of a few moments. 

Remington this spring offered 
some marionette commercials fea- 
turing Gil and Cora Baird. One 
of its earlier commercials shaved 
the fuzz from a peach, another 
demonstration of fhe gentleness of 
the product. 

The agency for Remington, 
Young & Rubicam, uses a combin- 
ation of live and film. The car 
wash commercial is on film, but 
whenever possible live commercials 
arc used. Dick Stark is the an- 
nouncer. Remington is co- sponsor 
of "What's My Line?" and "Gun - 
smoke," both on CBS -TV. 

'Golden Glide' 
Sunbeam's "Golden Glide" 

Shavemaster got its most recent 
exposure 'on NBC -TV's convention 
coverage. The main point of the 
pitch was that the head design of 
this shaver (lots of little holes) 
make it possible to cut the beard 
at the level of the skin. The story 

(Confirmed on page 28) 

NORELCO'S ROTARY 
ACTION 

FILM COSTS 
sAsHEO! 

Gunntad M /IDWELD ,Rama testae, 
wed, warn si.. mints watches 
RAPIDTREAT 'weeds new fl.. 
Add hundreds al showings to any film! Cut 

costs drastically! 

Sea how Rapid's unusual low cost ,arcs 
thousands al film dollars for lopname thenit 

and precious hundreds for smaller ac- 

counts. Send for VALUABLE informative 

booklet ON FILM CARE. 

"The Film Doctors" 
apid FILM TECHNIQUE, INC. 

77-02V 17th Af., Lona mend City 1, N. Y. 
Phone: 5T HNl 
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TELEVISION 

COMMERCIALS?? 

UPA PICTURES, INC. 
BURBANK 

4440 LAKESIDE DR. 

THORNWALL 2.7171 

NEW YORK LONDON 
o E. SOH ST. 21 UPPER GROSVENOR ST. 

PLAZA S -1672 MAYFAIR 0171 

* * * * * 

There's nothing that can't 

be done...and done 

exceedingly well ... 
With a little time and 

money. 

How little lime! 

How little money! 

You'd be surprised! 

But you've got to see us 

to find out 
... for the best in TV Commercials . a 

write or call 

FIVE STAR PRODUCTIONS, INC. 
4530 Suese} Blvd., Hollywood 2E, Calif. Phage: HO 3.4007 

SNAPSHOTS 
... a quick look at some Interest- 
ing commercials that went on the 
air in the past three months 

SUPER PERMALUBE OIL 
Advertisers: American Oil Tlmr. 211. 60 Seeoa& 
Atoms,: Joseph Katc Placement: Spots and 
Producer: Sloryboard programs 

Distribution: rats Coati 

Color spruces up this series of commercials 
for Ameos Super Permalube motor oil which 
borders on the surrealistic. Backgroundcd by 
an all -star jazz combo led by Dizzie Cillrstyie, 
the animated blurbs depict the woes of an 
old- fashioned car traveling a ribboned high - 
way. Frequently the driver must stop for gas, 
while a modern, streamlined car zooms past 
him. But he discovers his problem is lack of 
the proper motor oil. With that corrected, the 
old car is magically transformed into a sleek 
modern design. All of thii:is told with big 
splashes of color and rocking jazz. 

CHESTERFIELD 
Advertisers Llnetl a aren 
Agency: SfcCannFrlckson 
Producer: ATV Productions 

Time. 26. 45. to .esonds 
Placement: "Dragnet." 

"Gauum,S.' i spots 
MslHb.dlm, Nbllenal . 

To a catchy theme with a solid heat, Ches- 
terfield extols the value of Accu -ray. These 
live- action, one -minute commercials are tabbed 
"Young Adult Appeal' with dancing :sod swim- 
ming in a country club setting. "Carnival" 
with plenty of action and lights, "Party" with 
60 extras in a living room setting and "Base- 
ball," which was shot at Fenyvay Park in Bos- 
ton. The first three have also been cut to 
45- second versions. Additionally, there are two 
20- second blurbs tagged "Venetian Blind" and 
"Masquerade," making nine in the series. Dave 
I.ippencott's music, the same thru each blurb, 
has plenty of zing, as does the series action. 

TUMS 
Adsertisen Lents -Hone Time: 65, SS, E 
Agency: J. J. Matter Thompson each 
Producer: Playhouse Pictures Fiume. Spe» 

Dlseese n: NNbeal 

The theme of this spot is "Borrowing a 
Toms." A little man with an upset stomach 
stops to ask a shopper, loaded doll, with 
packages, if lie has a Tunis. The shopper tells 
the little man to reach in his pocket, lift. as it 
turns out, they are not there. The packages 
are then exchanged, and, after an exhaustive 
search, a Tums is found. 'l'he original 60- 
second spot has also been broken lino 20- 
second and eight -second series. 

CONTADINA TOMATO PASTE 
Advertiser: Hershel California lime: 20 re .n,h 

Fruit Products Placement: Spot 
Agency: arisacher, Wheeler d Ilhtllhillil,n: \'aliwrat 

Staff 
Producer: Ray PatM Productions 

Stan Ereberg makes his first oil -camera 
appearance in this off -beat spot, which, tho 
live action, has the appearance and hninor of 
an animated cartoon because of the treatment 
it is given. In an 18th century setting, Freberg, 
'W/10 wrote the commercial, is seen at the piano 
playing a quiet minuet. Suddenly he breaks 
into his tnexitable hot rhythm, singing the 
jingle, "Who put eight great tomatoes in that 
itty -bitty can." The spot winds up real wild. 

PRUDENTIAL LIFE INSURANCE 
Advertiser: The Prudential In- Time: 2 salnurm 

auraece Company of America rilKemrnt: "Voa Are 
Agency: CAM. t Holden There" 
Producer: Sam Distrihution: \nllnnal 

Announcer Bill Shipley has a dream in 
which he shows tip at a CBS studio to deliver 
a commercial on Prudential's family insurance, 
but he can't remember his lines. He takes his 
position before the camera and starts to de- 
liver the pitch, but fluffs one key line after 
another. And every time he does, the assistant 
director pushes up another big cue card re- 
minding him of another big sales point. After 
Shipley ]spas sweat his way thru the spiel hie 
takes another good look at the cue cards to 
make sure the policy is really as good as be 
said it was. 
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.V. spot editor 
A column sponsored by one of the leading film producers in television 

SABRA 
New York: 200 East 56th Street Chicago: 16 Egst Ontario Street 

Eye -stopping live action ... smooth continuity ... a clever jingle! 
These are the elements that put sell into a series of spots for American 
Family Flakes! Product identification is very strong, with good package 
display throughout each one minute commercial. A well cast housewife 
in a realistic home setting shows soft, fluffy, immaculately clean clothes, 
as voice -over emphasizes that this is "the soap that loves your clothes." 
Produced by SARRA ,for THE PROCTER & GAMBLE COMPANY 
through H. W. KASTOR & SONS ADVERTISING CO., INC. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

Modern, stylized animation of musical notes and instruments is 

intricately woven into an original, fully orchestrated musical background 
which creates the mood for this new Folger's Coffee series. The 
elegantly gloved feminine hand, which appears in Folger's print adver- 
tising, is used to give visual evidence that Folger's Coffee is "distinctively 
different." These eight and twenty second spots by SARRA are striking 
examples of powerful advertising in compact form. Produced by SARRA 
for J. A. FOLGER & CO:, through CUNNINGHAM & WALSH, INC. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

In this arresting, two -minute spot for Prudential, the announcer, Bill 
Shipley, tells of a dream in which he has forgotten his lines. In this 
tense situation, he is rescued by the prompter's cards which indelibly 
print the Prudential message on the viewer's mind. Restraint and "soft 
sell" characterize the commercial in all respects. This spot is one of a 
series that will be seen on "You Are There" and on the new "Air Power" 
show. Produced by SARRA for THE PRUDENTIAL INSURANCE 
COMPANY OF AMERICA through CALKINS & HOLDEN, INC. 

SA RRA, INC. 
New York: 200 East 56th Street 
Chicago: I6 East Ontario Street 

Here's a brand -new group of spots with the vigor and sparkle that keeps 
audiences looking! Every second works for Wesson Oil, with good 
photography and smooth continuity. Product -in -use shots take full ad- 
vantage of the label to display the name "Wesson Oil." This commercial 
is part of a continuing series that may be seen on "Valiant Lady," the 
Bob Crosby show or the new Sid Caesar show. (If you'd like to see 
other recent SARRA commercials, drop a line to SARRA and ask for 
Reel 5.) Produced by SARRA for WESSON OIL & SNOW DRIFT 
SALES CO., through the FITZGERALD ADVERTISING AGENCY, INC. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

SARRA's creative teams bring imagination and selling know -how to 
every assignnserib That's because these groups of specialists are pri- 
márily advertising men who keep one goal foremost in mind ... sales! 
Experience in effective visual selling is what you buy when SARRA 
tackles your problem. That's why SARRA's list of clients looks like the 
Who's Who of business and industry. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 
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Spectacular Blurbs 
Plugs Generally 

CXT'1IDCLrs 

The commercials on the spec- 
taculars have had a salutary in- 
fluence upon advertisers and their 
agencies. These commercials, pro- 
duced for the Ford Motor Com- 
pany, the Radio Corporation of 
America, the various divisions of 
General Motors, including Olds- 
mobile, Pontiac, Guide Lamp and 
Delco -Remy; Sunbeam, United 
States Rubber and a number of 
other advertisers sponsoring spec- 
taculars, have resulted in more 

' AT COMPTON 

Gibson Shoots 

Spec Blurbs 

For RC Cola 
The tenu spectacular has come 

to the TV commercial, and rightly 
so, with a series of Royal Crown 
Cola blurbs done for Nehi bot- 
tiers. Nicholas Gibson, formerly of 
Walt Disney, UPA Pictures and 
Warner Bros., is the producer - 
artist at Compton Advertising who 
guided the series. 

At a cost of about $33,000, 
Compton turned out in a matter 
of 10 days two one -minute spots 
called "Mardi Gras" and "Court 
Jester." The cost for "Mardi Gras" 
alone ran to about $25,000. 

Of the two, "Mardi Gras," with { its 31 separate scenes and a mix 
involving six different sound tracks, 
is the more extensive. Set in New 
Orleans with balloons, serpen- 
tines, confetti and lavish costumes, 
"Mardi Gras" explodes to Dixie- 
land jazz. The music, written by 
Jerry Jerome, is played by a combo 
of eight musicians from Benny 
Goodman's band. 

Entertainment combined with 
hard -sell is a plus feature of this 
series. With a cast of 24 dancers 
in a Merry- making scene which 
appears to be more like a produc- 
tion number, the sales story might 
seem obscured. It is not. Use of 
Royal Crown on a table groaning 
with food, being served as refresh- 
ment or shown in huge display 
size as the center of activity keep 
the message visually alive, aided, 
rather than deterred by the bub- 
bling sparkle around it. There are 
14 product shots in the film. 

Court Jester 
.The "Court Jester" commercial, 

utilizing a cast of eight, is more 
modest but combines gay costum= 

AìJ Alp A 

QÇLIyASD 
íS 

planning, bigger budgets, more 
attention to detail and, in general, 
a higher and more refined type of 
blurb. 

Neither film nor live predomi- 
nates In spectacular commercials. 
The automotive companies, prob- 
ably the most important single 
group of spectacular clients, rely 
upon a blending of both techniques. 
Their film generally consists of 
footage of their cars on the road, 
which is one method of demon- 
strating the assets of the vehicle. 

As can be expected, spectacular 
commercials are generally more 
expensive. Many of them, of course, 
are in color. It is a rule of thumb 
that commercials are expected to 
cost about 10 per cent of the spon- 
sor's total budget, time and talent, 
for a network program. 

Spectacular commercials can nun 
between 12 and 15 per cent. Their 
cost is estimated at between $8,000. 
and $15,000 each, with a few run- 
ning as high as $20,000. In some 
unusual cases spectacular com- 
mercials have cost as much as 
$75,000. 

Most of the spectacular com- 
mercials run between two and two 
and a half minutes. The Ford spec- 
tacular commercials run from two 
and a half to five minutes. Their 

(Continued on page 27) 

ing and decorative backdrops that 
keep it in the lavish vein. Both 
commercials were cut according to 
musical phrasing to 20- second 
ID's. By the end of last month, 
these spec commercials had been 
placed in 150 markets, with more 
being set. 

Under the progressive leader- 
ship of Warren Schloat, veepee in 
charge of production, Gibson be- 
gan the writing of the commercial 
with Pearl Grayson mue Wednes- 
day night, on Thursday the script 
was okayed by the sponsor and 
casting begun. Producer Gibson 
layed out each shot in rough 
sketch, much in the Hitchcock- 
Hollywood .technique, and Don 
Oilman began construction of the 
sets on Saturday of that week. 

Construction of props and sets 
continued thnr the following 
Wednesday, simultaneously with 
the writing and recording of music, 
renting of costumes, casting, etc. 
Shooting, under Bernie Rubin's 
direction, wrapped up the films by 
Friday, making a 10 -day schedule 
in all. 

Bunny Cooper. Miss Royal 
Crown, is featured in both, with 
John Mac Kay in "Mardi Gras" 
and Bill \Veslow in "Count ,jester." 

They were filmed by Television 
Graphics in New York. 

FILM PRODUCTIONS 
CHICAGO 1058 WEST WASHINGTON BOULEVARD SEELEY 8 -4181 

HOLLYWOOD 1416 NORTH LA BREA HOLLYWOOD 3 -7141 

ROYAL CROWN'S "MARDI GRAS" 
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UNITED'S 
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tIand 
TV, INC. 

Makers of America's Finest 

TELEVISION COMMERCIALS 

We believe our successful services to 

these organizations to be based on 

these factors: 

(1) Outstanding personnel -hand- 
picked for their knowledge of the 
specialized needs of our clients. 

(2) Facilities - the most complete 
creative and technical facilities that 
money can buy, located in the heart of 
the film center. 

(3) Experience and know -how - 
built on a solid foundation of many 
years in the field of creative motion 
picture production. 

These Great Names of American Industry 

American Motors 

American Viscose Corp. 

Chevrolet 

Colgate- Palmolive 

Douglas Aircraft 

Frigidaire 

National Carbon Co. 

Proctor t, Gamble 

Regal Pale 

Sears, Roebuck & Co. 

Standard Oil Co. of Calif. 

U. S. Steel 

and others 

American Tobacco Co. 

Blue Cross 

Chrysler 

Dodge 

Ford 

The International Silver Co. 

Pontiac 

Raytheon 

Safeway 

Shell Oil Company 

Stewart -Warner Corp. 

Westinghouse 

WE INVITE 

your inquiries on any phase of TV film commercials 
or industrials. No obligation, of course. 

HOLLYWOOD -650 North Bronson Ave. 
- H011ywood 2 -7142 

MAKERS OF THE WORLD'S FINEST 

INDUSTRIAL AND PUBLIC RELATIONS FILMS 
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Creative Ingenuity and Outstanding Quality 

... the two key ingredients for successful 
motion picture production, are embodied 
in films by 

c,gwe itodactioN4, 
315 West 57th St., New York, N. Y. Plaza 7.6167 

with fully equipped studio, complete 
facilities and an experienced staff for the 
production of 

IEffective Commercials From Storyboard to Release Print 

and an unmatched record of success in 

the development and production of 

Documentary Films for Top -Rated Industrial Clients 

GIVE TO DAMON RUNYON CANCER FUND 

Who Should Order the Prints, Who 
Should Ship Spots? Debate Goes On 

Producers, ad agencies and traf- 
fic service companies agree that 
efforts toward simplification, con- 
solidation and perfection in the 
shipping of spot commercials have 
proved increasingly successful over 
the past year The big problem 
remaining is the sharp disagree- 
ment over who is to control the 
prints and who is to ship them. 

The missing commercial which 
was air -expressed weeks agb but 
never received. by the local station 
still plagues them, as do the for- 
getful receptionist, the plane de- 
layed by fog and the last-minute 
rush order from Brazil. But these 
irritations are diminishing and cer- 
tainly fade in the light of the cur- 
rent controversy over the produc- 
tion and shipping of release prints. 

The conflict began when Mod- 
em TV, a division of Modem 
Talking Picture Service, created a 

A \TINIA'l'ION 
is just one reason for producing your award -winning, soles - 

getting TV commercials at Jamieson Film Company in Dallas! 

Everything here is under one roof - sound stage, mobile 

units, lobs, recording studios - with complete facilities to 

produce the absolute tops in animation, opticals, and high- 

est quality films -color or black and white, 35 mm. or 16 mm. 

Forty years of motion picture production and a staff of 

Creative, highly skilled film technicians remove the guess 

work from film results or cost estimates in advance. 

Ask any of the hundreds of important national and 
regional advertisers we serve , or send for the illustrated 

brochure about Jamieson todoyl 

Please send me FREE brochure 
described above. 

NAME 

ADDRESS 

CITY STATE 
3825 Bryan Dallas 

Motion Picture Producers Since 1916 

ONE OF AMERICA'S LEADING 

TELEVISION COMMERCIAL PRODUCERS 

Owen 
24urphy 
Productions, Inc 

R.pnt Cli.ntr: 
Ralston Tim i 

Rohbor Co. 

Americas Mein G. 
Auertae Tobacco Co. 

WhMohall 

/hunuoatlal Co. 

Rills Bros.' Coifs' 

723 SEVENTH AVENUE NEW YORK 19, N. Y. PLAZA 7 -8144 

new service in the summer of 1955 
that offered ad agencies the chance 
to deal with only one source in the 
ordering and handling of all prints 
of a film commercial after the 
original answer print. 

Modem's Service 
This print procurement depart- 

ment was encouraged in its forma- 
tion by three ad agencies, which 
were particularly anxious to relieve 
themselves of the burden of end- 
less time and space devoted to 
spot reproduction and mailing. 
Modern TV now performs these 
services for 17 agencies and 81 
products represented by them. 

Producers of commercials pro- 
tested that the result of this cen- 
tralization would be inferior prints. 
Members of the Film Producers 
Association of New York, who pro- 
duce the bulk of TV, commercials, 
attribute this "increasing problem 
to a loss of control among produ- 
cers of finished negatives which 
are being consigned to service or- 
ganizations for mass production." 

FPA statements underscoring this 
theme have been issued since June, 
but Modem TV's business seems 
in no danger of suffering. Figures 
for this year indicate a 50 per 
cent increase over 1955, which saw 
a 100 per cent rise over 1954. 
Under the p sidance of J. R. Riten- 
our, vice- president and head of 
Modem TV, the MTPS division 
has steadily expanded its activities 
and list of clients. 

Country Doctor 
Organized in 1951 with three 

employees, Modern TV now has a 
staff of 78 occupied with "solving 
agency problems, acting as consult- 
ant and friend and providing ef- 
ficient 'traffick' services." Ritenour, 
who put the in traffick with the 
same aplomb with which he ven- 
tured into print procurement, looks 
upon his company as a country 
doctor, on call at all times and for 
all agency film handling ailments. 

The case for Modern TV's new- 
est service rests on these points: 1. 
It eliminates middle men and saves 
the agency time, money and head- 
aches. 2. It can represent all of 
the agency's productions, whereas 
each producer can represent only 
the film he himself has made. 3. 
It assumes all financial risks of 
printing and shipping. 4. It offers 
corollary services, such as storing 
and shipping props and costumes 
for live commercials, use of its vast 
film library and traffic in electrical 
transcriptions, industrial films and 
features of any length. 

Producers' Case 
The case for the film producers 

is based largely on the contention 
that no one can get subsequent 
prints of as high quality as the 
man who made the negative. FPA 
claims that optimum quality images 
and souse tracks are best attained 
when the individual produce: deals 
directly with his film processing 
lab. 

In support of this belief, Trans - 
film, Inc., a leading producer of 
film commercials, points to color, 
which demands perfect fidelity, as 
the key issue. Transfilm estimates 
that 15 per cant of its business to- 
day is color film, and predicts that 
figure will rise to 75 per cent with- 
in two years. 

Transfilm Service 
Transfilm, which often ships 500 

print orders in two days, bows to 
no one in the services it preforms. 
Everyone engaged in spot ship- 
ping, in fact, uses the same air and 
rail facilities and keeps the same 
cross- indexed files for high effi- 
ciency. When Modem TV points 
to its fixed rates and to agency 
criticism of producers' arithmetic 
on bids and bills, Transfilm replies, 
"They may be cheaper but they're 
less artistic." 

FPA is now recommending a 

"compromise plan" by which Bond- 
ed TV Film Service, a rival organi- 
aztion to Modem TV, would serve 
as a -central shipping and record - 
keeping hoùse. for agencies but 
leave the negatives and printing to 
individual producers. 

On Fence 
Agency thinking at this point in 

the debate is undecided, and 
doesn't see it in terms of art vs. 
thrift anyhow. 

Whichever way they go, they 
won't return to the chore of han- 
dling spot Shipping themselves. As 
one man from Leo Burnett Com- 
pany puts it, "The bigger the bill- 
ings get, the harder and more 
costly it would be for us to assume 
the job again." 

Meanwhile, more and more 
agencies are turning the job over 
to such firms as Modem TV and 
Bonded, in the knowledge that a 
specialist in shipping gets film 
there fastest and safest. It only 
costs an agency $1,000,000 a year, 
which happens to be a bargain. 

TOUGH LOOK 

Majors' Entry 

Stiffens Coast 

Competition 
HOLLYWOOD - Stepped -up 

competitions in the offing for West 
Coast producers of TV commer- 
cials with the entry of three more 
majors into the field during the 
summer months. Additionally, 
there has been some realignment 
of firms already in the field. 

It's to be noted that the majors 
Warner Bros., RICO Pathe anti 
TCF -TV, are launching their com- 
mercial ventures on a considerably 
different footing than when they 
entered the TV entertainment film 
business. The personnel now are 
all coming from experienced com- 
mercial ranks, and, in the case of 
the latter two majors, there are 
tie -ups with production companies 
already firmly established. 

Ad agencies, sobered and be- 
come sophisticated thin previous 
experiences, aren't battering at the 
doors of the big firms. A trickle of 
business has started, however, and 
there's no doubt but that, when 
they've proved themselves, the 
companies will become powerful 
factors in the industry. Universal 
TV, for example, which started 
production five years ago, is ex- 
pected to turn out about 1,000 
spots this season. 

Warner's commercial division, 
which in the few weeks of its oper- 
ation has done some production 
for J Walter Thompson, is said to 
be planning a volume operation. 
It's not quite clear yet as to just 
what the details of this are. But 
apparently, Walter Bien, who 
heads the operation and was pre- 
viously at Universal, is of the 
opinion that quality spots can be 
turned out at louver cost on such a 
basis. It's understood there have 
already been some production test 
runs. 

A tremendous advantage which 
Warner has is that of size and 
centralization. With 19 stages 
available, sets can be constructed 
and left up for weeks. The same 
is true for lighting. Animation, 
special effects and lab work can 
all be done on the lot. An agency 
producer, provided with an office 
there, would almost not have to 
move from his desk to supervise 
the operation from storyboard to 
answer print. 

RICO Pattie, which is just setting 
(Continued on page 28) 
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AID PLUGS SPECTACULAR BLURBS 
Continued Isom page 21 

length depends on the message to 
be conveyed. 

Practically all the filmed spec- 
tacular blurbs are reused in one 
form or another. RCA cuts them 
into 30, 50 and HO- second spots. 
Occasionally, they are also cut 
into 10 and 20- second spots. In 
this way high cost of these plugs 
Is amortized. 

The spectacular commercial 
gives an advertiser a chance to ea- sible. Eddie Fishers "Ford Star part of wisdom to spend more on 
pand the scope of his message and Jubilee" program used several Ford their blurbs, instead of indulging in 
to give more details about the prod- commercials which related to the false economy on the most impor- 
uct. It also makes it possible to show, a history of music. Ilka tant part of their TV operations - 
increase the entertainment content Chase did a spectacular commer- the sales messages. 

of the commercial and consequent- ial on the "Ford Star Jubilees" 
ly to get the attention of viewers show Together With Music." Miss 
who might not be interested in Chase has a sophisticated style of 
sales pitches that are more direct. 
For the producer of the commer- 
cial, more time makes it possible to 
be more ambitious and imagina- 
tive. 

Naturally, spectacular commer- 
cials are tied into the subject mat- 
ter of the program whenever pos- 

delivery, and Mary Martin and 
Noel Coward, the stars of the show, 
also appeal to sophisticates. 

These spectacular commercials 
have shown many sponsors and 
agencies what can be done with 
the form. Some of them have 
learned that it may be the better 

stogboard INC. 

3.5 WEST 53RD ST. NEW YORK 19, N. Y. JU 8.32SS 

ADMEN Of EVERY KIND ENDORSE THE BILLBOARD AS A 

TOP SELLING FORCE 
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BAKERS CHOCOLATE 

GULF Olt COMPANY 

JELLO INSTANT PUDDING 

Young C Rubicon, Inc. 

SPERRY DRIFTED SNOW FLOUR 

GUILD WINE 

Dancer, Fitzgerald d Sample 

BUDWEISER BEER 

D'Arcy Advertising Company 

TONI HOME PERMANENT 

DEEP MAGIC CLEANSER 

North Advertising Company 

CROCKER -ANGLO NATIONAL BANK 

CONTADINA TOMATO PASTE 

Brisachpr, Wheeler and Ste* 

KENt- RATION 

STRIDE (WAX) 

Needham, tours and Brortnr 

PABST BEER 

GREEN GIANT PEAS 

Leo Burnett Company. Inc. 

PET MILK 

RALSTON- PURINA COMPANY 

Gardner Advertising Company 

MAHATMAWATER MAID RICE 

JAX BEER 

Fitzgerald Advertising Agency 

SCOTCH TAPE 

M.J.B. COFFEE 

Batten, Barton, Derwin a (abhor..., 

HELENE CURTIS SPRAY NET 

HEILEMAN'S BEER 

Earle Ledgin d Company 

BARDAHL OIL 

RAINIER BEER 

Miller, Mackay. Hoed, and Hannah 

OLYMPIA BEER 

'Botsford, Constantine and Gardner 

DUTCH CLEANSER 

Weiss and Geller. Inc, 

HUDEPOHL BEER 

StoekionWestBurkhors, Inc. 

O'KEEFE 6 MERRITT RANGES 

RICHFIELD OIL COMPANY 

Hinan d Jorgensen, Inc. 

qs. 
1ZAYPAfi Ï 
?RoductsoYk4 

6650 SUNSET BOULEVARD 

HOLLYWOOD 28, CALIFORNIA 
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literally. The consensus among the 

Latex Cracks TV Bra Barriersibrassd 

manufacturers 
t n moreenglighteel 

attitude, television for them will 
be just a supplementary means of 
communications. 

As for station managers, as one 
undies king put it, "They are poor 
little sheep who have lost their 
way, bra, bra, bra " 

Continued from page 20 

group, fraternal organization and 
viewer has a special set of do's 
mid don'ts, making bra- and -girdle 
storyboards among the most diffi- 
cult compositions of any creative 
field. Continuity departments of 
the networks now favor a case-by- 
case coverage of all commercials, 
but the detailed lists of taboos still 
exist. 

Word Taboos 
The number of words whom use 

is forbidden, for example, has in- 
creased rather than diminished. 
Among them are pants, bust, chest, 
lift, uplift, cup, flat, round, sepa- 
rated, padded, firm concave, con- 
vex, pelvic, hippy, ride up, plunge 
down, spread and cling to. as well 
as more obvious ones. 

This makes it pretty difficult for 
a sponsor to get his message across. 

Some companies keep coming 
back for more,- however. Exquisite 
Form retreated to magazines after 

"The Robbins Nest," but returned 
to TV late in 1954 on "Stop the 
Music," using three ballerinas and 
and animated sprite at at cost of 
$25,000 per two minutes of com- 
mercial. 

After a heroic 39 -week stint, 
Exquisite Form again retired to 
the printed word, which draws no 
letters of complaint. Nov, after 
some tests in Washington, it is back 
on ABC -TV's "Afternoon Film Fes. 
tival" for 13 weeks with Janet 
Tyler (former Du Mont now ABC 
weather girl) and a dummy. The 
dummy wears the bras. 

Enlightenment 
The two solutions of Playtex and 

Exquisite Form, today's only two 
national TV advertisers in the lin- 
gerie industry, represent thou- 
sands of hours of trial and error 
approaches to the problem of over- 
coming TV's diffidence, which 
takes the word "unmentionables" 

Hotter'n Ever 
Continued from page 2I 

is told by an animated vertical line 
named Harry the IVhisker, who 
appears on a board diagram intro- 
duced by an announcer. Harry 
goes into a song and dance demon- 
strating that when a whisker is 
surrounded by one of the holes in 
the Golden Glide, the skin around 
the whisker is pressed down so 
that the blade "Sweeps Harry 
right off his feet." Sunbeam will 
use college football on NBC this 
fall. 

The Norelco shaver, said to be 
the fastest growing shaver in the 

DRAWING By 

LEONARDO 

DA VINCI' 

animation inc. 
a he's not wills als but ire hose others 

television commercials 

8564 melrose ave. hollywood 
6AN FRANCISCO CHICAGO NEW YORK DETROIT 

1 

I 

Foote, Cone E Belding, Houston 

Iir UM NM 

Kraft 

Cottage 

Cheese 

SUPER SALESMEN 
Animated by Song Ads' staff to Song Ads' 

music -now on TV sets across the U.S. 

Let's get together on your product! 

C. ó. luneaN A.ir. 

Arqotas 

Grand Prize Beer 

SONG AD 
Film -Radio Productions 

6000 Sunset Blvd. HO 5 -6181 
Hollywood 28, California 

Coast Competition Stiffens 
Conti r tell from tinge 26 

up production in the West (tho the 
New York studios have been in the 
business for years) has formed a 
working partnership with Fred 
Niles Film. Niles, who headquar- 
ters in Chicago, will handle ani- 
mated production at the Culver 
City lut, while RKO does the live 
shooting. 

At the same time, the RICO 
Pathe sales office in New York will 
become simultaneously a Niles of 
fire, anti the same is true for the 
Niles office in Chicago. This will 
give the combine both sales and 
production facilities in all three 
major commercial centers. 

In a similar deal, TCF -TV has 
become affiliated with All -Scope 

United States, works on a rotary 
action principle. Using technical 
animation, the commercial shows 
its slashing action in contrast to 
the cutting action of other shavers. 
Animation also shows that beards 
don't grown in rows like corn, but 
in scattered directions which can 
be best served by the rotary action 
of the Norelco. Also mentioned is 
the quietness of the shaver. 

All shavers arse demonstration 
commercials. But whereas Sun- 
beam and Norelco concentrate on 
showing the mechanical action of 
their products and how they work 
for the consumer, Remington and 
Schick try to demonstrate the 
effect of the products- speed, the 
length of time the shave will last. 

Pictures, with production on com- 
mercials already begun. This is not 
as embracing as the RKO -Niles 
association, and one Of the prob- 
lems the firm still has to work out 
is that of Eastern anti Midwestern 
representation. Cordon S. Mitchell 
heads the operation. 

Other realignments here are as 
follows: 

Gail Papiueanx, previous head 
of the Kling organization its Hol- 
lywood, has formed IaaBrea Pro- 
ductions, taking most of the Kling 
staff with him. 

Eddie ` Yells!, who joined his 
North American Productions with 
Kling to form Kling California, 
pulled out after a few weeks of 
the association and re- established 
North American. 

This has left the stated of Kling 
California somewhat uncertain, 
with Jack Fennimore from the 
Kling Chicago headquarters now 
on the Coast surveying the situa- 
tion. 

McGowan Productions, previ- 
ously located at Kling, is building 
its own three -stage studio, and will 
probably be more active in the 
commercial business than in the 
past. 

Quartet Films, headed by' Les 
Goldman, consists of the former 
West Coast staff of Storyboard, 
Inc., which closed its offices here. 

Filmways, Inc.. New York com- 
pany, has established a Hollywood 
branch hehned by Stanley Fraser, 
previously with McCaddén. 

in the East it's . 

FOR THOSE 

WHO CAN 

AFFORD 

THE FINEST 

Qmictf&t(f... 

ROUND -THE -CLOCK SERVICES 

NEGATIVE DEVELOPING 

FIRST PRINT DEPARTMENT 

ULTRA VIOLET AND 
FLASH PATCH PRINTING 

16MM AND 35MM 
RELEASE PRINTING 

KODACHROME PRINTING 

63 EDITING ROOMS 

SPECIAL TV SERVICES 

For Color it's 

MOVIELAB FILM LABORATORIES, INC. 
MOVIELAB BUILDING 519 W. 54th St., N. V. C. 19 JUdson e-0360 
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Time Is Now for Experiments turn bd ilomirfmsto k costs 
Continued from page 19 approxima'ely three times that of 

black and white. But we must 
developed methods of separating 
these colors of light. This was the 
birth of color film. 

Separating Hues 
There are several methods for 

separating these three primary 
colors of light. One uses three 
different black and white bases 
and a die transfer. This is known 
as the Additive System. Later there 
was developed a multi- layered film 
on a single base for recording sep- 
arate primary colors of light. This 
is referred to as the Subtractive 
System. Most color film systems 
in use today work on one of those 
two principles. 

There is nothing a"s potent in 
advertising as color television. The 
full beauty and movement of TV 
pictures can powerfully charm the 
public as no other medium can. 
In fact, color has a fir greater 
affect on our moods, tempers and 
general well -being than most of us 
realize. The moods that cannot be 
achieved in black and white can 
be achieved in color. 

Cood color rendition over the 
airways requires more skill than 
black and white. It is important 
that film producers work with the 
engineers to be certain that the 
colors sent out are correct. I have 
seen engineers on a test run show 
me a most satisfying picture, the 
only difficulty being that what 
was originally a yellow was now a 
beautiful pink. Here is where the 
film producer must work closely 
with the television stations. Color 
chips or anything than can prop- 
erly aid the shader to reach the 
required hues must be used. It is 
no longer a question of satisfactory 
pictures, but rather of satisfactory 
colors. 

Incidentally, it is interesting to 
note the variations in color that 
appear on the different receivers 
in the studios. Some standard 
should be set. 

Viewer Problem 
I have met very few individuals 

who are capable of tuning in 
a color set properly. We have all 
had trouble with people who say, 
"It did not look right on my set" 
What can we do about it? As far 

as I'm concerned, the only thing 
we can do is send the picture out 
at the correct settings so that we 
see the best effect in the studio 
and then hope that the people at 
home are good engineers. I do 
feel, however, that there is a sore 
need for a campaign on "how to 
tune your color set" A campaign 
of this nature by the advertiser 
would nore than pay for itself. 
Proper color identification of a 
product is as important as logo 
identification. 

Compatible 
This brings us to our second C- 

COMPATIBLE. In the course of 
making color commercials at the 
present time and in the past few 
years, the overwhelming predomi 
nance of cleavers with black and 
white sets necessitated our think- 
ing more in the terms of black and 
white than in color. That red will 
give the proper gray -scale reading 
with what green? Red and green 
contrast very well as colors, but it 
is possible-with certain shades of 
each -for them to scan approxi- 
mately the same on the gray scale. 
Net result: no contrast. Compati. 
ble television has been a problem 
in the past, and I am sure it will 
continue to be a problem in the 
future. 

Now for the last C -COST. Just 
Where are we on costs in color TV? 
Today we are on the high side. I 
estimate, however, that the cost of 
color TV, once the era has reached 
its peak, should not exceed 25 per 
cent more than our black -and- 
white pictures of today, assuming 
that labor costs remain the same. 
The greater majority of color com- 
mercials that we have made have 
been for the spectaculars and high. 
priced shows. The sponsor wants 
commercials in keeping with his 
show: Spectacular commercials to 
go with spectacular shows. Spec- 
taculars are expensive and so are 
the commercials. 

Cost Reduction 
The methods of printing color 

filin for TV have given us maxi- 
mum quality, but, unfortunately, 
not minimum costs. As color pro- 
gresses, these methods will become 

assmne that with the increased use 
of color stock, these prices will 
also come down. 

We can never expect, however, 
that the price of color will ever be 
as low as black and white. Com- 
plex opticals in color require the 
equivalent of three fine grains of 
black and white, one to cover each 
of the primary colors of light. That 
means that opticals and special 
effects have to be run thru the 
machines not once but three times. 
This is a cost and time factor in 
itself, and has been one of the 
great drawbacks in color: 

The quality of tite picture once 
it passes three this stage is certainly 
not comparable to a print off the 

original negative. You can notice 
this even in feature pictures. (They 
merely cut in the actual length of 
the optical and revert to the origi- 
nal negative for printing.) Bear in 
mind, there are more opticals and 
special effects in the average TV 
commercial than in most feature 
films. 

Stock Need 
There is a great need for a stock 

that would be the equivalent of 
the single fine grain that we have 
in black and white. We have 
attempted on various occasions to 
bypass the separation positive 
stage. I xm afraid that I cannot 
report the results of these experi- 
ments as coming up to the stand- 
ards that TV requires, but I have 
hopes for the future. 

There were some in 1955 who 
said that color TV will not be felt 
for many years to come. CCC- 

COLOR, COMPATIBLE, COST - 
adds up to COLOR TELEVI- 
SION. I feel it right now, don't 
you? 

Location Pains 
Continued from page 19 

must be shot on location. The 
most frequent of these are those 
of automotive products, requiring 
movement. Technical devices, or 
large scale construction projects, 
which cannot be re- created or 
dummied up in the studio, demand 
location. So do local people and 
local color. 

More often than not, however, 
a location sequence can be done 
just as well if not better in the 
studio, according to Jack Reynolds, 
who heads Roach production. 

CALDWELL'S NEW STUDIOS 

Mean foster, More Effective Film Service 

The addition of the now Gueensway studio (formerly Batton Film) to Cald- 

well's film services puts at your command one of the largest film production 

centres in Canada. 

for all your motion picture needs -from studio to lab -call Caldwell. Ask 

about rates on all Caldwell facilities, too. Either way you're sure of expert 

assistance and the best in equipment. 

For all your film needs call Sydney Banks, Gerry Keeley or Reg Cotten at 

447 Jarvis Street, Toronto Telephone WAlnut 2 -2103 

CALDWELL 

ONE -STOP 

FILM SERVICE 

Studios and Sound Stage 

/ Full 35 and 16 mm. 
Camera Facilities 

,/ Complete Lighting 
Equipment 

t/ Magnetic and Optical 
Sound Recording and 
Dubbing 

st Latest Oxberry Anima- 
tion Equipment 

5/ Large Art Department 

,/ Canada's largest 
16 mm. lab 

,/ Carpentry and Paint 
Shop 

Over 50 production ex- 
perts, technicians, artists 
and service personnel 

peod,acer 

F eta Effects. 
333 West 52 Street 

New York 19, N. Y. 

Circle 5 -5280 

ART TO FILM FINEST FASTEST 
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HEARINGS PROVOKE SOME 
CENSURE BUT MORE LAUGHS 

Congressional Antitrust Probe Adds 
Up to Headline Hunting Ball 

By BILL SIMON 
NEW YORK -The Celler Corn - 

mittee (the special subcommittee 
of the House of Representatives in 
connection with the study of 
antitrust laws), investigating pos- 
sible violations of the antitrust 
laws by the big radio and TV net- 
works, dipped into the music phase 
last week and, amidst all of the 
sinister allegations, carne up with 
a load of laughs for the trade. If, 
as it has been suggested, the com- 
mittee was hunting headlines, the 
expedition was a roaring success. 

Broadcast Music, Inc., carne in 
for a heavy clobbering at the 
hands of several stalwart members 
of the American Society of Corn - 
posers, Authors and Publishers, 
summoned by t h e allegedly 
"friendly" committee. The dailies 
had a field day with the utterances 
of veteran showman Billy Rose 
and with some sensational allega- 
tions hurled against BMI and Co- 
lumbia Records' Mitch Miller by 
Frank Sinatra. The latter's spleen, 
vented in a telegram to the Com- 
mittee, was read into the record. 
(See separate story.) 

Actually, the conduct of the 
bearings drew heavy censure from 

FRANK SENDS 
A KISS BY WIRE 

NEW YORK -An especial- 
ly vibrant note was injected 
into the Celler Committee 
hearings here last Wednesday 
(19) when Frank Sinatra 
wired the Congressional group 
from Las Vegas, blasting the 
"by -gosh" off Columbia Rec- 
ords, BMI and particular}, Co- 
lumbia's artists and repertoire 
man, Mitch Miller. The blast 
made most of the national 
wire -services. 

Sinatra, referring to his 
three -year contractual period 
at Columbia, tagged it as "a 
subsidiary of the Columbia 
Broadcasting Corporation," 
claimed that Miller took away 
his freedom of selection of ma- 
terial and "by design or coin- 
cidence began to present 
many, massy inferior songs, all 
curiously bearing the BMI 
label." He credited. Miller 
with the subsequent decline of 
his fortunés. It is now a mat- 
ter of record that since I have 
associated myself with Capitol 
Records, a company free of 

(Continued on page 36) 

M ..-G -M Preps 
Jazz Pkg. 

NEW YORK -M -G -M Records 
is moving into the jazz package 
field with the upcoming release of 
five new albums. A special insignia 
has been designed, which will ap- 
pear on each cover, thus tying all 
five together as a package. 

A special display has been set 
for dealer use. Croups include 
those of Buddy De Franco, the 
Stu Phillips Sextet, Preacher Rollo 
and the Saints, the Cass Harrison 
Trio and Leonard Feather's West 
Coast and East Coast stars. No 
EP's will be issued on any of the 
material. 

many segments of the industry, in- 
cluding some top ASCAP officials 
who decried the appearances of 
members Rose, Stanley Adams 
(writer and ex - president of 
ASCAP) and ttmesmith Jack 
Lawrence posing as representatives 
of the Society. (ASCAP's general 
counsel Herman Finkelstein also 
testified.) One high- ranking ASCAP 
board member, who asked that his 
name be withheld, told The Bill- 
board: "These men do not repre- 
sent ASCAP. None of this business 
is authorized by the Society.. They 
are speaking as individual writers. 
ASCAP is composed of publishers 
as well as writers, and you don't 
see any publishers among the wit- 
nesses." 

The same party continued: "The 
most stupid thing in the world to 

me is for Billy Rose to say that 
Oscar Hammerstein and Irving 
Berlin can't get their songs played. 
If the Committee wanted such in- 
formation, why didn't it call 
Hammerstein and Berlin. Rose has 
been over in Russia for two months 
and now he comes hack and tells 
everybody what's going on here in 
the music business. If we have a 
hit, everybody plays it." But un- 
derstand,' he said, "I'm not de- 
fending BMI. They're not running 
a legitimate business like ASCAP. 
They make deals all over the 
place, and they've got a lot of 
lousy songs." 

The same board member was 
embarrassed by the Committee's 
acceptance of the Sinatra wire as 
evidence. "It's not fair to quote 

(Continued or page 36) 

Mere. LP Vol. Up 
100% Via lc Sales 

NEW YORK - Mercury Rec- 
ords' 1 -cent LP merchandising plan 
this summer increased the label's 
album sales well over 100 per cent, 
with more than 1,000,000 12 -inch 
LP's (pop, classical and jazz) sold 
as a direct result of the promotion, 
according to veepee - treasurer, 
Irwin Steinberg. 

The promotion, marking the first 
use of the 1 -cent premium sales 
plan in the disk field, called for 
the presentation of a premium mu 
pun by dealers to every purchaser 
of a $3.98 Mercury LP during 
June and July. The coupons en- 
titled buyers to purchase two more 
LP's (any in the Mercury or Em- 
Arcy catalog) for $3.99 -$3.98 for 
one and 1 cent for the other. 

The coupons could be used any- 
time before August 31, and Mer- 
cury reports 304,000 consumers re- 
deemed them. Each redemption 
represented Ilse sale of three Mer- 
cury LP's. Iu line with this, Stein- 
berg notes that the label is also 
"achieving a constantly greater 
percentage of the industry's LP 
dollar volume." 

On the basis of the success of 
the l -cent LP merchandising plan, 

Pacific Jazz 
Sampler Sales 

HOLLYWOOD-Coast jazz in- 
die Pacific Jazz Records last week 
reported total sales to date of 
37,000 "Assorted Flavors of Pa- 
cific Jazz," introductory package 
recently released in conjunction 
with the firm's summer plan. 

Net result, access-ding to Pacific 
Jazz President Dick Bock, has beep 
a 300 per cent increase in catalog 
sales during the company's 45-day 
program, with back -orders for an 
additional 18,000 jazz introductory 
packages. Unique feature of the 
firm's sales plan was that dealers 
had to stock the company's entire 
line to enable them to purchase 
the "loss leader" package, a de- 
parture from accepted industry 
policy. 

Mercury's artist and repertoire 
chief Art Talmadge has stepped 
up the number of LP releases 
scheduled for the balance of 1958 
and thruout 1957. The label will 
release 30 albums per month for 
the rest of this year and will put 
50 new packages- on the market to 
kick off its 1957 LP release sched- 
ule next January. 

Contemporary 
Tells Dealers 
Of Fall Plans 

HOLLY WOOD- Contem- 
porary Records last week disclosed 
its fall plan to record dealers, offer- 
ing what amounts to a 10 per cent 
discount for dealers participating 
in the program then October 15. 

Called the Contemporary "five - 
plus -five" plan, dealers who pur- 
chase one each of five new pack- 
age releases, plus any five in the 
Contemporary catalog, will receive 
one 12 -inch LP free from their dis- 
tributors. Once qualified, a dealer 
may receive one free LP with every 
10 additional packages purchased. 
Latter may be new releases or cata- 
log merchandise, in any quantity or 
combination of numbers. 

The plan is not applicable to 
Good Time Jazz merchandise, and 
according to the firm's letter to 
dealers, need not be passed on to 
the consumer. The five new re- 
leases offered include two packages 
by Shelly Manne, two by Lennie 
Niehaus and a new Barney Kessel 
album. 

Gogi Grant Sets 
Own Pubbing Firm 

NEW YORK - Thrush Gogi 
Grant, top- selling artist on the 
young Era label, is now in the 
publishing business. Miss Grant's 
firms will be called Granmore Mu- 
sic, Inc., and it will be affiliated 
with the American Society of Corn- 
posers, Authors and Publishers. 

Associates of the thrush in the 
enterprise are publisher Dave 
Dreyer, veteran tunesmith Gerald 
Marks and Miss Grant's massager, 
Jack Morton. 

RCA LAUNCHES. NEW 
DEEJAY EP SERVICE 

NEW YORK --RCA Victor (as 
exclusively predicted in The Bill- 
board, August 25) last week 
launched its new EP service for 
disk jockeys, whereby spinners will 
henceforth receive singles in EP 
form (two single releases in one 
package) rather than a separate 
disk for each single release. 

The move is particularly feasible 
at this time, according to RCA 

Newton Heads 

Am -Par Sales 
NEW YORK --ABC- Paramount 

Records is extending 30 -80-90 day 
billing to its distributors on all LP 
purchases made during October. 
The distributors in turn will pass 
the same arrangement along to 
their dealers. 

At the same time, Am -Par presi- 
dent, Sam Clark, revealed that 
Larry Newton has replaced Frank 
Hobbs as national sales manager. 
Hobbs resigned from the label last 
week to join Remington Records. 
Newton, it happens, left Remington 
last month to become Eastern sales 
chief at Am -Par. 

Fred Foster, formerly Mercury's 
promotion man in the Baltimore - 
Washington area, was inked by 
Newton last week as Am -Par's dis- 
trict manager for the Eastern sea- 
board front Philadelphia to Florida. 

Victor execs, because it is no 
longer possible to diffcresstiate 
clearly between disk categories. In 
line with this, Victor is combining 
its current pop (2800) and country 
and western (1700) jockey lists into 
arse, and the new EP service will 
be' extended to a grand total of 
more than 3,500 deejays, regard- 
less of category. 

At the same time Victor is 
lowering the price on its deejay 
record kits to distributors, who 
handle the actual presentation of 
disks to jockeys for the label. Dis- 
tributors heretofore 'd V' t $1 

C. P. MacGregor 

Plans to Enter 

Pop Disk Field 
HOLLYWOOD - C. P. Mac- 

Gregor, the oldest recording and 
disk processing firm in Los An- 
geles, will enter the popular record 
business shortly, according to Gen- 
eral Manager Ed Lowery. 

Firm trap until now has restricted 
its commercial disk activity to the 
square dance and Western fields, 
and via its line -up of 35 distribu- 
tors thruout the country, plans on 
adding a full line of pop singles 
and albums. Frank Messina has 
been named to handle the firm's 
music department. 

Lowery averred that eight 12- 
inch LP's have already been re- 
corded and that he is currently lin- 
ing up talent, with first releases ex- 
pected by the end of next month. 
MacGregor at one time handled a 
sizable transcription business, own- 
ing disk rights to masters recorded 
by many name artists now on major 
labels. 

Accessories 
Division Set 
By Capitol 

HOLLYWOOD -- Capitol Rec- 
ords spotlighted disk accessory 
products here last week with the 
creation of a new accessories pro- 
motion department, earning Elbert 
(Al) Allison to head its operations. 
Allison, formerly with Capitol's 
Chicago branch, and more recently 
a special accessories sales represen- 
tative, will be responsible for es- 
tablishing and maintaining an ef- 
fective field promotion program 
covering all accessory products 

(Continued on page 36) 

Goodman Named 
Promotion Mgr. 

NEW YORK -- Stanley L. 
Goodman has been named sales 
promotion manager of Decca Rec- 
ords. A graduate of the Wharton 
School of the University of Penn- 
sylvania, Goodman joined Decca 
in 1941. He previously has served 
as branch manager, merchandise 
manager of phonographs and 
accessories and market research pan Victor 

(Continued on page 38) director. 

BIZ 20% AHEAD OF '55 

Demands Cue. Heavy Album 
Release From Granz Firms 

IIOLLY 'tVOOD - Increased 
distributor demands for new al- 
bums Itas cued the heaviest re- 
lease schedule in the history of the 
Norman Granz disk firms, Clef, 
Verve, Norgan and Down Home 
Records, with a total of 28 pack- 
ages issued the firm's distributors 
thus far this month. 

Bernie Silverman, national sales 
manager of the company, averred 
that sales thus far are running 
more than 20 per cent ahead of 
last year, and that he currently has 
approximately 75 additional new 
albums in production which it is 

hoped will be released before the 
end of the year. 

Verve last week released its first 
Bing Crosby package, "Bing Sings 
Whilst Bregman Swings," and also 
its first package pairing Louis 
Armstrong and Ella Fitzgerald. A 
strong consumer advertising cam- 
paign, in addition to special dealer 
and distributor sales aids have also 
been prepared. 

In an effort to gain further disk 
jockey exposure of its package 
product, the Granz firms will 
shortly release its " Deejay," a speci 

(Continued on page 36 

DECCAGRAM : 

CAVALLARO'S NEW "AUTUMN CONCERTO" (30076) SMASH SINGLE FOLLOW -UP TO 

"DUCHIN STORY" (DL 8289)...NEW CARMEN MCRAE "NAMELY YOU" (30075) 
MOST COMMERCIAL YET!...REGARDS...DECCA DAN 
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TALENT SHOWCASING 

Col. and Victor Pioneer- 
New Artist Promotion 

NEW YORK -A new con- 
cept in record talent promotion 
-designed to acquaint radio -TV 
and filin talent scouts, booking 
agencies and the press with a 
label's new artists, via talent 
showcase programs is shaping 
up in the industry. 

Columbia Records introduced 
its new talent to the trade in a 
special "Sounds of the Future" 
show at the Park -Sheraton Hotel 
here last Tuesday (18) night, 
and RCA Victor is readying the 
first in a series of "RCA Victor 
Slave Market" presentations, 
which will bow sometime next 
month (tentative date October 
16) at the Johnny Victor Thea- 
ter. 

The Columbia talent preview 
was the brain -child of the label's 
single -sales director Dick Linke, 
while the Victor show is under 
the supervision of artist- promo- 
tion exec, Bernie Miller. 

Altho Columbia is the first 
major L,bel to showcase its new 
artists in this manner, the idea 
was actually introduced to the 
disk business by Atlantic Rec- 
ords last winter, when the here- 
tofore rhythm and biles com- 
pany presented its new jars 
pactees, Chris Connor and the 
Modem Jazz Quartet, in a spe- 
cial performance for the trade. 
The gimmick has been utilized 
on quite an elaborate scale by 
other industries for years, and 
Is especially pr.>,valent in the 
fashion and automotive fields. 

The Victor "Slave Market" 
shows will be produced. on a 
lavish scale, with extensive re- 
hearsals and special choreog- 
raphy. New talen; for the show, 
which will be held every six 
weeks, will be culled from Vic- 
tor, Vik and Groove, with the 
latter label's new jazz canary, 
Ann Gilbert, one of those defi- 

nitely slated to appear on the 
first program. 

Columbia President Goddard 
Lieberson emseed "Sounds of 
the Future" last week in a 

gracious and witty manner. The 
new talent showcased against 
Boyd Raeburn's solid ork back- 
ing, included canary Eileen 
Rodgers, jazz trumpeter Wild 
Bill Davison, warbler Richard 
Wilson, pianist Villegas, singer 
Johnny Mathis, ork leader Ray 
Conniff, Raebum's band thrush 
tinny Powell and the Collins 
Kids, a country and western duo. 
All were received enthusiastic- 
ally by the crowd, with the Col- 
lins Kids (pretty 14-year-old fern 
and her bouncy younger brother) 
scoring particularly well. 

After the new talent per- 
formed, Columbia's older artists 
(in terms of company service),. 
Tony Bennett and Jerry Vale 
took over the floor for a couple 
of show -wise warbling sessions, 
with Bennett, utilizing most of 
his nitely act, closing the show 
in sock style. Also present, bid 
not performing, were Rex Har- 
rison, Britsh movie actress Kay 
Kendell (whose dog was finally 
carted out to the checkroom by 
Harrison), Mitch Miller, Percy 
Faith, Frankie Leine. Also 
present and performing was 
CBS -TV star Jackie Gleason, 
who records For Capitol but 
was all over the Columbia band- 
stand Tuesday night to hilarious 
effect. 

Columbia was expecting a 
turnout of 300, but almost twice 
that many showed up, including 
Walter Winchell, Earl Wilson 
and other Broadway columnists, 
local newspapermen, key disk 
jockeys, radio and TV station 
execs, network casting &rectors 
and producers, and representa- 
tives from practically every 
prominent consumer and trade 
magazine. 

Rizek Creditors 
Want Showdown 

TRENTON, N. J. -Scene of 
the latest developments in the 
mystery of the Ponzi -like dealings 
of James Rizek and his battle with 
the creditors of his crumbling fi- 
nancial empire, shifted to the 
chambers of Federal Referee in 
Bankruptcy Charles Weelans in 
this state capital city this week. 
The first hearing on petitions 
brought by a number of creditors 
of Rizek and various firms in 
which he was a principal was 
held here Wednesday (19). 

At this session only one witness, 
CPA Rudolph Merson, testified. 
Merson produced certain bank de- 
posit slips to show that Rizek had 
in a very short period deposited 
$147,000 to his personal account. 
There was no indication where the 
money came from. In another case, 
Merson showed a May bank state- 
ment for the ABC Trading Co., in 
which Rizek was a one -third 
owner, indicating deposits for the 
month of $228,000 with a balance 
at the end of the month of $987. 
Checks for $136,000, $9.000 and 
$84,000 were issued direct to 
Rizek from the account. 

As far as is now known, one of 
the few profitable operations con- 
trolled by Rizek is the Jabberwock, 
discount record store in New 
Brunswick. During the hearing, 
Referee Weelans reserved decision 
on a motion by receiver Benjamin 
Kleinberg to extend receivership to 
include , this store. Bizek's attor- 
ney, Morris Spritzer, said this 
would force the Jabbenvock to 

close, even tho ft's doing a land - 
office business. 

Attorneys for the Times- Colmo- 
(Continued on page 38) 

Rise of Local Shows Puts Deejays 
In Even Rougher Race for Ratings 

Policy Revamps on Top Hits or LP's 
Cause Upsets; Pluggers in the Middle 

Continued from page 1 

in June and in Boston and Chicago 
last July. The Baltimore station, 
WCAO, was recently disaffiliated 
from CBS. 

Top Hits Out 
Westinghouse, which recently 

pulled out of its NBC radio affilia- 
tions, also takes a more relaxed 
view of the programming picture, 
according to its national program 
chief. Bill Kaland. In reference to 
the "top hits" policy, Kaland said, 
"It's an amateur's way of program- 
ming and works only in relation to 
how poor the competition is in a 
given market. Lists are important. 
They mirror the tastes of the pub- 
lic, but they must be augmented 
with a generous supply of new re- 
leases and a memory for the old 
songs." Westinghouse stations in- 
clude WBZ, Boston; KDKA, Pitts- 
burgh, and WOWO, Fort Wayne, 
Ind. 

One of the frankest advocates of 
the "top hits" format is KLAC, Los 
Angeles, which kicked up quite a 
stir locally last month when it in- 
augurated its new policy, pledging 
the airing of only the 30 Top 
Tunes," plus a few standards. The 
programming came about as the 
result of a year's survey under- 
taken by station's prexy, Mortimer 
Hall, which determined, according 
to Hall, "That the majority of lis- 
teners want to hear only the best- 
selling records and an occasional 
standard of yesteryear. So from 
now on KLAC will present only 
these top records around the clock. 
In this manner every listener will 
know what he can expect in the 
way of programming from our sta- 
tion." 

Other L. A. stations and local 
record promotion men were openly 
critical of the KLAC policy. Vet- 
eran disk jockey Al Jarvis, for in- 
stance, told Roger Beck, local Mir-. 
ror -News Columnist, that it would 
"turn radio into a juice box" 

KLAC Critics 
George Baron, KDAY general 

manager, commented, "This de- 
stroys the deejay's individuality. 
It's censorship." Mark Haas, 
KMPC, said, "It's been tried before 
and never lasted." Bob Bacon, in- 
die disk promotion man, asked 
"What happens to the new tunes 
How will a new song ever get into 

the top 30 if the jockeys aren't 
allowed to play it?" 

Meanwhile, other stations are 
branching out into the LP and 
standards field in a big way. The 
most recent example is WORs 
"Music From Studio X," here, 
which features tminterrupted music 
Monday thru Saturday from 9:05 
p.m. to 1 a.m. (with commercials 
spotted only on the hour and half 
hour) and on Sunday from 1:30 
p.m. to 5 p.m. The show is pro- 
grammed more than 90 per cent 
from LP's, with show tunes and 
romantic mood music preferred. 
Ratings for the time period have 
practically doubled since the show 
was launched last July. (See sepa- 
rate story this issue.) 

Midwest Keys 
Kev Midwestern stations such as 

WERE, Cleveland, and WKMH, 
Detroit, are still "new -release con- 
scious," as are most Boston and 
Pittsburgh stations. Pluggers also 
report that a flexible balance is 
still struck between the "top hits," 
new releases and LP's on WNEW, 
WRCA and WCBS here. 

Meanwhile, Manhattan station 
WMGM, which has devoted a 
minimum of 50 per cent of its pro- 
gramming to the' top 40" for the 
last two years, reports that ratings 
have steadily improved during that 

period The station plays the "top 
40" records compiled from its own 
weekly survey every night in its 
late afternoon and early evening 
time period. 

In line with this, record promo- 
tion men note that the Indies are 
list- happy" these days, with either 
jockeys or their stations mailing 
out local "Hits of the Week" lists 
compiled from listener requests to 
local dealers and record bels. 

Some of the lists put out by the 
station are rather elaborate, point- 
ing up the increased competition 
in the indie radio field on even 
this promotional level. 

List Mailer. 
Stations and /or disk jockeys 

sending out weekly record lists in- 
clude: Buddy Deane, WITH, Bal- 
timore; WAÍT, Chicago; Bob An- 
cell, WCUE, Akron; Tom Edwards, 
WERE, Cleveland; WGN, Chi- 
cago; WCKY, Cincinnati; Don 
Bell, KANT, Des Moines; KOSI, 
Denver; KLIF, Dallas; KGKO, 
Dallas; KELP, El Paso, Text 
WTAC, Flint, Mich.; KXYZ, Hous- 
ton; KLBS, Houston. 

Also Paul Cowley, WKLO, 
Louisville, who also lists the num- 
ber of spins each disk received 
that week; Kenny Vincent, WEOL, 
Elyria, O.; KVOL, Lafayette, La.; 

(Continued on page 34)- 

AFM Vs. 5% Vidfilm 
Plan, Canned Music 

Local 47 Resolution Calls for Action 
By Union's International Exec Board 

HOLLYWOOD - American 
Federatión of Musicians Local 47 
renewed its fight against canned 
music and the 5 per cent television 
film formula with the disclosure 
of the unanimous passing of a 
fesolution by local musicians urg- 
ing the enactment of a tariff on 
imported recorders music. 

Max Herman, vice- president of 
Local 47, acknowledged that the 
International Executive Board cur- 
rently holds the resolution which 
to date has not been acted on. 

PRESLEY JUGGERNAUT ROLLS 

Merchandising Campaign Expected 
To Top $20 Mil Sales by Year End 

By JOEL FRIEDMAN 
-HOLLYWOOD = A merchan- 

dising campaign expected to eclipse 
sales of $20,000,000 worth of goods 
before the end of the year, and 
which it is hoped will pale by 
comparison such staunch competi- 
tors as Mickey Mouse, Hopalong 
Cassidy and Davy Crockett, is cur - 
rently. gathering steam behind the 
music industry's most controversial 
and at present its mist successful 
figure, Elvis Presley. 

Teenagers thruout the country 
will be treated to a barrage of 
merchandise the likes of which 
has never before been produced in 
connection with a music business 
personality. 

Organized under the aegis of 
H. G. Saperstein 8e Associates in 
conjunction with Presley and the 
latter's personal manager, Col. Torn 
Parker, 18 licensees are currently 
producing a variety of approxi- 
mately 30 products, all In the Elvis 

Presley motif and all bearing 
either his name or likeness. Pres- 
ley's guitar has also become some- 
what of a trademark. Merchandise 
includes such items as hats, T- 

LIP ROUGE , TO 
ROCK 'N' ROLL' 

HOLLYWOOD - The fe- 
male teenage species will soon 
have available the means with 
which they can be more 
closely identified with their 
idol Elvis Presley. 

A new lipstick, to be called 
the "Teenagers Lipstick," will 
shortly be marketed in connec- 
tion with the Presley merchan- 
dising campaign. Lipstick will 
be available in three .shades, 
"heartbreak pink," "hound dog 
orange" and " tutti frutti red. 

Anybody for tennis? 

shirts, blue jeans, kerchiefs, bobby - 
sox, canvas sneakers, skirts, blouses, 
belts, purses, billfolds, wallets, 
charm bracelets, necklaces, t aga- 
aines, gloves, mittens. a statue, 
book -ends, a guitar, lipstick, co- 
logne, s t u f fed "hound- dogs," 
stuffed dancing dolls, stationery, 
greeting cards, sweaters and most 
recently, a soft drink. A glow -in- 
the -dark picture of Elvis, whose 
image lasts for two hours after the 
lights have been turned off, is also 
available. 

Stores handling the merchandise 
include Sears, Roebuck, Mont- 
gomery Ward, W. T. Grant, Wool- - 
worth's, Kresge, AMC Stores, 
Macy's, Allied Department Stores, 
H. L. Green, Rexall, Whalen and 
others. 

Saperstein plans on restricting 
the number of licensees and also 
the number of products, latter in 
line with the plan to derive more 

(Continued on page 34) 

Introduced by board of directors 
member Warren Barker, the res- 
olution reads: "Be it resolved, that - 

Local.47 adopts and requests and 
Urges the International Executive 
Board of the AFM to adopt a 
policy favoring the enactment of a 
tariff on the importation of re- 
corded music that would protect 
the American musicians, and that 
the Federation use all efforts to 
gain favorable action on such leg- 
islation by a campaign similar in 
scope and detail to the campaign 
recently conducted to obtain the 
elimination of the b0 tier cent caba- 
ret tax." 

Vs. Foreign Canned Music 
"Be it further resolved that Lo- 

cal 47 requests and urges the In- 
ternational Executive Board of the 
AFM to modify or eliminate the 
5 per cent trust fund payments 
now required on new TV films 
with music scored by American 
musicians, and enact a new policy 
and conditions for such recording 
which would encourage and permit 
the use of American musicians in 
this work now lost to foreign 
canned music." 

Local 47 apparently is continu- 
ing its fight against canned music 
tiro its home organ, Overature. 
Current issue lists live and canned 
music TV shows, and shows only 
19 shows in the former category 
as opposed to 98 canned music 
shows. Similar efforts on the part ._ 

of Local 47 in re-canned music 
and the 5 per cent TV film formula 
were made and berten down at 
the last convention of the AFM. 

On another front, Local 47 
President John te Green joined 
other entertainment industry fac- 
tions seeking repeal of the 20 per 
cent amusement tax, in appealing 
to California congressional repro- 

(Continued on page 38) 
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the big 

WHILST 

BR,EGMAN 

swiNes 

bing sings whilst bregman swings 
The Song Is You 
Mountain Greenery 
Cheek To Cheek 
'Deed I Do 
MG V-2020 

Heat Wave 
Blue Room 
Have You Met Miss Jones? 
I've Got Five Dollars 

They All Laughed 
Nice Work If You Can Get It 
September In The Rain 
Jeepers Creepers 

www.americanradiohistory.com

www.americanradiohistory.com


feemior 29. 30S3 Till IiiLLtAAilP MUSIC -RADIO 33 

THE 3 . GREATEST ARTISTS IN THE 
HISTORY OF RECORDING BUSINESS 

ELLA and LOUIS 
Can't We Be Friends 
Isn't This A Lovely Day 
They Can't Take That Away 

From Me 

Moonlight In Vermont 
Under A Blanket Of Blue 
Tenderly 
A Foggy Day 

Stars Fell On Alabama 
Cheek To Cheek 
The Nearness Of You 
April In Paris 

MG V -4003 
OSCAR PETERSON, piano; HERB ELLIS, guitar; 

RAY BROWN, bass and BUDDY RICH, drams 

451 NO. CANON DRIVE, BEVERLY HILLS, CALIF. 
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'BEANSTALK' RECORDINGS 

No Original -Cast Diskings 
But Saturation for Sure 

HOLLYWOOD-Tho it's doubt- 
ful there will be an original -cast 
album from the soundtrack of the 
upcoming NBC -TV spectacular, 
"Jack and the Beanstalk," the origi- 
nal score thus far has already been 
guaranteed a saturation wax cam- 
paign. A total of 21 singles and 
an album have already been re- 
corded, with additional records ex- 
pected to be cut on the Helen 
Deutch -Jerry Livingston score. 

Conflicting artist contract im- 
pede an original cast deal, tho 
negotiations have been entered into 
by a number of firms in the hopes 
that clearances could he gained. 
Spectacular, set for showing on No- 
vember 12, stars Peggy King, Joel 

PODIUM JAZZ 

Sock Start 
For JAT P 

At Carnegie 
NEW YORK -Musically speak- 

ing, the latest version of Jazz at 
the Philharmonic is the best to 
date. At the box office, it got off 
to a sensational start, selling out 
two shows at Carnegie Hall (8:30 
p.m. and midnight)' last Saturday 
(15), for a gross of $24,900. 

Norman Granz, for the first time, 
said heavy stress on the modern 
Idiom, altho he had his usual 
troupe of honkers on hand to whip 
lip excitement in the gallery. Rec- 
ognizing the increasingly evident 
tanatureseence of jazz audiences, 
Granz exceeded all of his previous 
talent nuts, mainly with the addi- 
tion of the Modern Jazz Quartet, 
Modem solo stars Dizzy Gillespie, 
Sonny Stitt and Stan Getz played 
with the MJQ rhythm so that these 
virtuosi could concentrate on their 
advanced music rather than get 
caught up in a caterwauling ses- 
sion ag in past years. Gillespie 
especially was superb in the open- 
ing concert. The crowd obviously 
ate up the MJQ offerings, listening 
quietly and intensely thruout, then 
tearing the roof off with applause. 

Program began with the swing 
cats, Flip Phillips, Illinois Jacquet 
and Roy Eldridge, backed by 
Oscar Peterson, Herb Ellis, Ray 
Brown and Jo Jones (this year re- 
placing Buddy Rich). Group closed 
its set with the usual go -go -go 
forensics and obviously pleased a 
good seg of the audience, despite 
the fact that their music is getting 
mighty frayed at the edges. MJQ 
and then t h e modern stars 
followed. 

After intermission it was Gene 
Krupa Quartet. Krupa tore loose 
on his standard "Drum Boogie" 
and got the loudest reaction of the 
evening for the loudest contribu- 
tion. The crowd was also attentive 
to the quieter, but no less propul- 
sive offerings of the Oscar Peterson 
Trio. 

The incomparable Ella Fitz- 
gerald wrapped things up, and 
who could ask for anything more? 

Gram's souvenir pr:mgram, always 
a big source of added revenue to 
the impresario, carries effective 
plugs for the recordings of his 
crew, and a gracious plug for the 
Atlantic album by the MJQ. This 
year Granz included a polite, but 
firm little essay entitled "How to 
Act at a Jazz Concert." Apparently 
it had a good effect. 

Tour opened cold this year in 
Carnegie, skipping the traditional 
Thursday break -in at Hartford. 
(Hartford was scheduled to get the 
show Monday [14].) Troupe will 
cross the country, playing 35 con- 
certs in 31 days. It figures to do 
great business and hype interest 
in jazz disks en route. 

Bill Simon. 

Gray, Celeste Holm, Cyri Ritchard, 
Arnold Stang and Billy Gilbert. 
Miss King is under contract to Co- 
lumbia, Gray signed to Coral and 
Miss Holm has a deal pending with 
Verve Records. 

Eight singles and an album are 
on Unique, three on RCA Victor, 
one on Columbia, eight on Golden, 
one on Decca, and two on M G -M. 
Other records on Coral, Capitol 
and RCA Victor are expected. 

Interesting aspect of the "Bean- 
stalk" production is the organiza- 
tion of Remington Music, jointly 
owned by writers Deutch and Liv- 
ingston in co- operation with Chap- 
pell Music, to publish the score. 
Special arrangements regarding 
copyright ownership of the songs 
are reported to have been made 
by Chappell with the writers. 

Series of Biz 

Meets for Dot 
HOLLYWOOD -A series of 

business discussions to deal with 
Dot Records' domestic and foreign 
expansion, the firm's new package 
program and the speeding of re- 
leases and service will be held here 
at Dot headquarters October 15-17. 

To be hehned by Dot President 
Randy Wood, company personnel 
thruout the country are being 
called in to attend the meetings. 
Latter include Henry Onorati and 
Mickey Addy,' New York; Bob 
Smith and Sandy Harbin, Chicago; 
hforty Weisling, Detroit; Weber 
Parrish, Nashville; Jerry Johnson, 
Los Angeles; Jim Coyle, Indianap - 
olis, and Cil Brown, Gallatin, Tenn. 

Dot execs L. L. Thornton, Chris- 
tine Hamilton, Beasley Smith, Billy 
Vaughn and Milt Rogers will also 
attend. ------- 
M -G -M Disks 
Push 'Sex' Pic 

NEW YORK -M -G -M Records 
has tied in with its pie -producing 
parent company toyush the flick, 
"The Opposite Sex, and the tunes 
ht its* score. 

Starlets, armed with sample 
disks of Art Mooney's "Rock and 
Roll Tumbleweed" and the King's 
IV disk of "Now Baby, Now," both 
from the film, will make the 
rounds of disk jockeys and TV 
shows across the nation. plugging 
the record and the pic. Mooney 
himself, who is featured in the 
film, later will take to the road on 
a promotion jaunt. 

The diskery has also- made 

Cadence Puts 
Kornheiser in 
Top Sales.Slot - 

NEW YORK- -Bob Kornheiser; 
promotion chief of Cadence Rec- 
ords, has been appointed sales 
manager for the label. Concur- 
rently, Cadence prexy,, Archie 
Bleyer, has signed Jane Gibbs to 
handle the label's disk jockey pro- 
motion in the New York arca. 

Mrs. Gibbs, a free -lance deejay 
plugger, will continue to handle 
other accounts here, including 
Liberty Records. Meanwhile her 
sister, Cadence exec Bobbi Diet - 
erle, left for the West Coast Friday 
(21) to take a 10 -day suing around 
the deejay -dealer distributor cir- 
cuit. 

Cadence has operated without 
an official sales director since last 
December, when Joe Delaney re- 
signed from 4he post. Kornheiser 
will continue to supervise the 
label's national promotion, in line 
with Bleyer's policy of co- ordinat- 
ing sales and sales promotion as 
closely as possible. 

Injunct'n Halts 
'Whistler' Use 

HOLLYWOOD--A preliminary 
injunction granted to composer 
Don Robertson Last week halted 
the broadcast and other use of 
Burgermeister beer commercials al- 
legedly based on the song, "The 
Happy Whistler." 

Federal Judge William C. 
Mathes granted Robertson and 
Biechwood Music Company the in- 
junction after two days of argu- 
ment between Robertson and the 
defendants,. the San Francisco 
Brewing Company, BBD&O; Song 
Ads, Inc., 'and approximately 30 
radio stations. Judge Mathes or- 
dered the brewery and agency to 
withdraw the commercial pending 
trial, or cut out the alleged parts 
of their jingle infringing on "Happy 
Whistler." 

The original complaint, filed by 
attorney Arthur S. Katz, charged 
the defendants with the unauthor- 
ized recording and public perform- 
ance of portions of the composition, 
the latter subsequently broadcast 
as à radin commercial in behalf of 
Burgermeister beer. Exemplary 
damages of $50,000 was asked 
from each defendant. 

another tie -in with the "Rin Tin 
Tin" TV show on a new disking 
by James Brown, who plays Lt. 
Rip Masters in the series. Brown's 
version of the song "Forward Ho," 
is being rushed out by the label 
in a special sleeve showing action 
shots from the show. 

Deejays in Rougher Race 
Continued from page 31 

WTMJ, Milwaukee; WRIT, Mil - 
waukee; \VMPS, Memphis; WGH, 
Norfolk; WOLF, Syracuse; WFBL, 
Syracuse. 

And KENT, Shreveport, La.; 
Dave Dreis, KENT, Shreveport, 
La.; WHHH, Dick Drury, Warren, 
O.; WTIX, New Orleans; WHIL, 
Medford, Mass.; WOGY, Minne- 
apolis; WFBR, Baltimore; KOWH, 
Omaha; NVJEK, Detroit; WDSU, 
New Orleans; WNOE, New Or- 
leans; Larry Kane, IGVUZ, Hous- 
ton; Chuck Brinkman, WJER, Do- 
ver, O.; KVOA, Tucson, Ariz.; Ed 
Ferland, WHEC, Rochester, N. Y.; 
Jim Winters, WABI, Bangor, Me.; 
WLOL, Minneapolis. 

Best Policy 
Some stations have incorporated 

a "best new release" selection on 
these lists, thereby offering the 
somewhat discouraged pluggers a 
chance to break thru the "top hits" 
barrier once in a while. Ed Fer - 
land, at WHEC, Rochester, N. Y., 
for instance, has a teen -age panel 
vote the "record most likely to suc- 
ceed" out of each week's new re- 
leases, and the winning disk is 
spun at least once a day on every 
\VHEC record show the following 
week. 

Mary Lou O'Brien, KTBS, 
Shreveport, La., has a similar teen- 
age panel show, "Tops for Teens," 
with the winning record spot- 
lighted the next week on every 
KTBS disk show. 

The five disk jockeys at WTAO, 
Boston, each nominate a candidate 
for "best new felease" honors and 

'Saucer' Twins 

In Own Office 
NEW YORK -Bob Buchanan 

and Dick Goodman, the "Flying 
Saucer" twins, have taken an office 
and now intend to institutionalize 
their Luniverse label. Naturally 
enough, their office is upstairs of 
Hanson 's Drug Store, site of the 
phone booth where Buchanan re- 
portedly wrote most of his orders 
for the controversial "Saucer" disk. 

Luniverse, according to its 
founders, will specialize in "teen- 
ager music." New artists already 
signed are a thrush, Joanie Dann, 
and a group, the Vol- Tones. This 
week, the label will issue its sec- 
ond Goodman -Buchanan disk, a 
coupling of "Public Opinion" and 
"Buchanan and Goodman On 
Trial." The cats have used the 
same dubbing gimmick as on 
"Saucer," but this time, reportedly, 
they have used imitations and live 
music backgrounds instead of dub- 
bing from commercial disks. 

It's also reported that the team 
will have its own phone in the 
new office, altho neither partner 
expects ever to be found there. 

Presley Juggernaut Roble 
ateHansonYstevery aaftemooncbe- 
tween 4 and 5 p.m. Continued from pago 31 

commercial longevity and less com- 
petition among manufacturers of 
the Presley goods. Previously re- 
sponsible for the merchandising in 
connection with Super- Circus, Ding - 
Dong School, Lassie, Lone Ranger, 
Jim Bowi,., Wyatt Eary and others, 
Saperstein estimates that four 
million charm bracelets, 120 thou- 
sand pair of blue jeans (which are 
black), and 240 thousand T- shirts 
have been sold thus far for ex- 
ample. 

Indications are, says Saperstein, 
that Presley sales will continue to 
build thru this year with no signs 
of a let -down at all. Tie -in pro- 
motions are currently being planned 
in connection with Presley's two 
upcoming pictures, "Love Me 
Tender" at 20th -Fox and "Lone- 
some Cowboy" for Paramount. A 
close watch is constantly kept on 
Presley's record sales, since, says 

Saperstein, his disk popularity is 
the chief barometer. Saperstein is 
also handling the Elvis Presley fan 
club, with approximately 200,000 
members, a good majority of whom 
send money in addition to their 
fan letters, asking for anything 
"Presley." 

Biggest problem of the Presley 
merchandising campaign is a pro- 
duction one according to Saper- 
stein, with licensees subcontracting 
a good deal of their work in order 
to fill orders. 

A one -shot magazine titled "El- 
vis Presley Answers Back" to be 
sold at 50 cents will shortly hit the 
stands, with RCA record distribu- 
tors expected to handle the book 
also. RCA's distributors, says 
Saperstein, have asked to handle 
any item of Presley merchandise as 
long as there is no size problem to 
contend with. 

ASCAP C oast 

Meet Oct. 15 
HOLLYWOOD - The semi- 

annual \Vest Coast meeting of the 
American Society of Composers, 
Authors and Publishers (ASCAP) 
will be held at the Beverly Hills 
Hotel here October 15. Meet will 
be afternoon business session 
only. 

ASCAP executives scheduled to 
address the Coast contingent of 
writers and publishers include 
President Paul Cunningham; Jack 
Yellen, chairman of the executive 
committee; Herman Finkelstein 
and George Hoffman. L. Wolfie 
Gilbert, chairman of the Coast 
committee, will preside. 

play the disk every hour on the 
hour on their own shows for a 
week.. Then, on Saturdays, Ed 
Penney plays all five disk nominees 
and asks the public to vote the 
winner. The chosen "Hit Tune of 
the Week" then is played every 
hour on the hour over Penney s 

daily show, thus each nominated 
record gets 10 plays per week and 
the winner gets another 20 the 
next week. 

A co -op "pick" plan has been 
set up by deejays al WNRI, Woon- 
socket, R. I., and \VICE, Provi- 
dence, with jockeys at both sta- 
tions voting (from each week's new 
releases) the "Pick of the Week," 
which then receives as'many as 10 
plays a day on both stations. 

Altho it can't be confirmed, one 
record plugger insists he was in- 
formed by KLIF, Dallas, that the 
only way to get a new release 
played on the station was to give 
the outlet a one -week exclusive, 
guaranteeing the disk would not 
be made available to any other 
Dallas station during that period. 

PLYMOUTH $$ 

Ray Anthony 
To Headline 
T el e Stanza 

HOLLYWOOD - Maestro Ray 
Anthony joined the ranks of TV 
bandleaders last Week, signing a 
contract to headline a one -hour 
musical teleshow for the Plymouth 
division .of Chrysler Corporation, 

Frank Leahy, former head foot- 
ball coach at Notre Dame, will be 
featured on the show, scheduled 
for 10 p.m., E.D.T., Fridays 
on the ABC -TV network beginning 
October 12. Leahy will be seen 
in the role of host as well as in spe- 
cial sport features. The Anthony 
orchestra will be augmented for 
the weekly show, with additional 
featured talent to be announced 
shortly. 

Tagged "The Ray Anthony 
Show," the program will originate 
live from Hollywood, with plans 
to "travel the show extensively on 
behalf of Plymouth dealers," ac- 
cording to Jack M. Minor, vice - 
president in charge of sales for 
Plymouth. 

Plymouth co- sponsor. with 
Dodge the new Monday night "Top 
Tunes and New Faces" show by 
Lawrence Welk. with Dodge con- 
tinuing the weekly Saturday Welk 
teleshow. 

Capitol Holds 
Sales Confabs 

HOLLYWOOD- Capitol Rec- 
ords district sales managers met 
here last week (19 -20) in a series 
of conferences discussing sales, 
promotion and merchandising plans 
for the balance of 1956 and early 
1957. Attending the meetings were 
Iry Jerome, New York; Max Calli- 
son, Detroit; George Gerken, Chi- 
cago; Don Comstock. Atlanta, and 
Bob Camp, Los Angeles. 

Sessions were conducted by 
Capitol President Glenn Wallichs, 
Lloyd Dunn, vice -president in 
charge of sales and merchandising; 
Mike .Maitland, national director 
of sales, and Gordon Fraser, na- 
tional director of merchandising. 

HOLLYWOOD -- Los Angeles 
Superior Court last week approved 
a four -year recording contract bind- 
ing the Six Teens to Flip Records. 
The court's blessings were needed 
since the three girls and three boys 
comprising the vocal group are 
minors- The Six Teens caught the 
nation's ear with their recording 
of "A Casual Look" for the Flip 
label. 
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"YOU DON'T 

KNOW ME" 
Recorded by 

EDDY ARNOLD- RCAYktor 

KYLE KIMBRO- Camden 

CARMEN McRAE -Decca 

JERRY YALE- Columbia 

/Artist shown aiphabetically by 
name/ 

Hill and Range Songs, Inc. 
NN111111 

GUY LOMBARDO 

"LOVE ME SWEET 

AND LOVE ME LONG" 

Capitol #3540 

SNYDER MUSIC CORP. 
308 Sunset B.., Hollywood 28, Calif 

A Solid Ballad Hit! 

EV'RY DAY 

OF 
MY LIFE 

MILLER t,tUSIC. CORPORATION 

Hearings Net Mixed Reactions 
Continued from page 30 

a man's telegram and not permit 
somebody to cross -examine him." 

Rose's Accusations 
Rose, who appeared before the 

Committee on Tuesday (18), ac- 
cused BMI of "muddying up the 
airways" with `Rock and Roll 
and other musical monstrosities." 
"These," he said, "are obscene 
junk, pretty much on a level with 
dirty comic magazines." Mr. Rose, 
a prominent songwriter in the 
1920's hasn't been writing during 
the past 25 years, having made 
his lasting contribution to Ameri- 
can culture with such immortal 
works as "Barney Coogle With the 
Coo -Goo Coogley Eyes," "Does the 
Spearmint Lose Its Flavor on the 
Bedpost Over Night," "Don't 
Bring "Lulu," "More Than You 
Know, etc. One of his tunes from 
the 1920's, "Tonight You Belong 
to Me," currently is No. 6 on The 
Billboard's Honor Roll of Hits, 
having been revived on the indie 
Liberty label by Patience and 
Prudence. These young 'uns, ages 
11 and 14, sing Rose's opening 
lines, about which one publisher - 
parent commented: "They must be 
singing to their tricycle, what 
else?" Their recording this week 
is also No. 6 on the Most Played 
by Disk Jockeys chart. A second 
version of the tune, by Lawrence 
Welk and the Lennon Sisters, also 
made the Retail Best Selling Chart 
this week. 

Rose, under examination, opined 
that General David Samoff, chair- 
man of the board of RCA and 
NBC; probably wasn't aware of 
the discriminatory deeds of his 
lower echelon executives in keep- 
ing ASCAP music from being re- 
corded and played. Asked to de- 
fine "lower echelon," he said this 
would be $40,000 -a -year men. A 
number of RCA Victor- execs, who, 
it is reported, make less than that 
amount, wem upset to learn that 

TEEN AGE 

GOODNIGHT 
THE CHORDETTES 

Cadence 
THE AMERICANS 

Crest 

,- F * '!!` ?' 
AMERICAN MUSIC, INC. 
9109 SUNSET BLVD., HOLLYWOOD, CALIF. 

Biz 20% Ahead 
Continued from page 30 

ally designed 12 -inch LP featuring 
selections from Verve; Clef and 
Norgran Albums. Latter is tailored 
to the demands of a jockey, with 
appropriate informs.tion showing 
title, album, artist, publisher cred- 
its, time, etc. It will be sold to 
jockeys thru Cranz's distributors 
at $1. 

Cranz meanwhile added singer 
Charlie Fuqua and the Ink Spots 
to a term contract, and will record 
an album of songs made famous by 
the original Ink Spots. Also in prep- 
aration is a special Spike Jones 
package titled "Spike Jones Pre- 
sents a Christmas Spectacular," 
featuring the Jud Conlon singers 
and the Jones unit minus its usual 
tomfoolery. 

On another front, Gram last 
week racked up a total gross of 
$88,000 in the first five playing 
dates of the 17th Annual Jazz at 
the Philharmonic tour. Dates 
played thus far include New York, 
Boston, Montreal, Cleveland and 
Pittsburgh. 

IKE 

(THIS THEN IS TEXAS) 

M. CITMARK S SONS. NEW YORK www. 

LOVE IS A GREAT 

BIG NOTHIN` 

DICK HAYMES 

First Single Release on Capitol 

Bourne, Ire. 
136 W. 52d St. N. Y. C., N. 

Accessories Div. 
Continued from page 30 

handled by Capitol. Among his 
duties will be the responsibility for 
on- the -job training of company 
sales personnel in proper sales 
techniques. He will report to ac- 
cessories sales manager Joe Boor. 

In another announcement, Geof- 
frey Racine, vice- president of Cap- 
itol Records Distributing Corpora- 
tion and national branch opera- 
tions manager, disclosed the trans- 
fer of Vaughn Tidemand from 
branch operations manager in 
Minneapolis to a similar post in 
Detroit. Dick Clemence was also 
named branch operations manager 
in Cleveland, moving from De- 
troit. Gene Benson has been named 
to replace Tidemand. 

they were lower than "lower" in 
the hierarchy. 

Carl Haverlin, BSII president, 
appeared before the committee 
voluntarily to submit facts regard- 
ing network performances of 
ASCAP as opposed to BMI mate- 
rial. He suggested that the Com- 
mittee should select "any week or 
any month of any quarter or any 
year, and instruct BMI to select 
the logs from its files to fit that 
period, to make analysis and sub- 
mission thereof; to ask the Ameri- 
can Society to take the duplicate 
logs, which according to my un- 
derstanding they have, to make 
similar marks, similar summaries 
and similar analysis, and send them 
to,you." 

Haverlin concludhd: "It is my 
conviction that in whatever period 
you may select, you will find that 
this ratio of three to one, four to 
one, indeed five to one, will con- 
tinue, and then I think it will be 
clear to this committee, as it seems 
clear to me, that ASCAP not being 
satisfied with this dominant ratio 
of four and five to one would 
indeed like to do away with our 
performance." "When Chairman 
Celler queried: "Would you be 
willing to let our staff go over 
your records ?" Haverlin replied: 
Yes." 

Tradesters generally were miffed 
thruout the week at the manner 
in which the hearings were being 
conducted, altho they were ad- 
vised that this was standard pro- 
cedure for such committees. Wit- 
nesses get no guarantees, and there 
is no cross -examination permitted. 

Apparently some of the ques- 
tions came as no surprise to the 
ASCAP witnesses. Most of their 
replies were read from prepared 
statements. 

The _novork hearings will con- 
not 

lmown at press time Cvhether or 
not other denizens of the music 
world would be called to testify. 

AFM Vs. 5% 
Continued from page 31 

sentatives to hasten their efforts 
in this direction. 

Bowl Closing a Blow 
"Adding to the deplorable un- 

employment situation here in Los 
Angeles is the recentelosing of the 
Biltmore Bowl," to .;oen said. A 
landmark on the coast, the Hal 
Derwin orchestra was recently 
given notice when the Bowl de- 
cided to shut its doors. Speaking 
of the tax, to Croen declared: 
"this unjust measure has been im- 
posed upon the American public 
ever since World War II. It is a 
war tax which continues on the 
statute books without rhyme or 
reason." 

Ref erring to' unemployment 
caused in musicians ranks, to Croen 
said: "It has certainly taken its 
toll. It produces little revenue and 
has mused the closing of more 
than two-thirds of the hotel din- 
ing rooms in the nation." Te Croen 
appealed to California legislators 
to reaffirm their support in the 
repeal of the tax. 

Te Croen undoubtedly faces a 
fight next month when nomina- 
tions for the presidency of Local 
47 will be made. Despite an aura 
of calm in recent months, Local 
47 rank and filers remain anti - 
administration and are expected to 
put up a strong fight to elect a 
nêw president. Membership meet- 
ng here this week (24) will con- 
cern itself with an increase in dues, 
from $17 to $23 annually, and a 
resolution urging a change in the 
system of absentee balloting. 

NEW YORK - A check here 
with the office of AFM President 
James C. Petrillo brought forth the 
information that the AFM Execu- 
tive Board is "investigating" the 
matter of imported tapes, pursuant 
to the Local 47 resolution. Ac- 

FRANK SENDS, = F 

A KISS BY WIRE 
Continued from page 30 

broadcasting affiliations, my 
career is again financially, cre- 
atively and artistically healthy.' 
My career as a successful re- 
cording artist was based on 
material from the catalog of 
ASCAP ... and will always 
be based on the catalog of 
ASCAP." 

Columbia rapidly countered 
with some statistics: The disk - 
ery pointed out that under 
Miller's aegis, Sinatra recorded 
a total of 57 selections, of 
which only five were in BMI. 
These ineluded "Goodnight, 
Irene "; "I Hear a Rhapsody," 
"Poinciana," "Chattanooga 
Shoe -Shine Boy," and "That's 
How Much 'I Love You, 
Baby." His early rock 'n' roll 
hit, "The Hucklebuck," is is 
ASCAP. Eleven of the re- 
maining 52 hines were pub- 
lished by Sinatra's o w n 
ASCAP publishing house, Bar- 
ton Music. 

When Sinatra joined Capi- 
tol, on the heels of his "From 
Here to Eternity" flick success, 
his first hit disk was "Young 
at Heart," a BMI copyright. 
Ili his three years and nine 
months with Capitol, Sinatra 
has cut at least 11 BMI tunes. 
"L.arnin the Blues" also was 
BMI. 

Columbia President God- 
dard Lieberson - got into the 
fray, issuing a statement that, 
"No song is ever recorded by 
Columbia Records because of 
its performing rights society 
affiliation." Lieberson ob- 
served that SIr. Sinatra's ca- 
reer with Columbia followed 
his general career with all its 
ups and downs, and that Co- 
lumbia was fortunate enough 
to enjoy many of these ups, 
and also suffered some of the 
problems of his downs. Lieb- 
erson added: "I'm glad to say 
that Frank is once more on 
top and it is more likely that 
his performance would en- 
bailee the success of a song 
than, as his statement sug- 
gests, a song would account 
for his success." A tradester 
added, "I don't think Frank 
knows his ASCAP from his 
BMI." 

HOLLYWOOD - Queried 
as to the circumstances of 
Sinatra's statement, Hank San - 
icola, Sinatra's personal man- 
ager, declared that the singer's 
statement was meant to be di- 
rected at Mitch Miller rather 
than BMI. 

Sanicola is currently nego- 
tiating with BMI for a new 
contract for the Sinatra BMI 
publishing firms, and acknowl- 
edged that he had discussions 
with Bob Burton, vice- presi- 

.dent and general manager of 
BMI, in this connection in 
Hollywood one day last week. 
Sanicola told The Billboard 
that contract negotiations were 
not consummated. 

Reached at the Sands Hotel, 
Las Vegas, where Sinatra is 
currently appearing, Sanicola 
said in re Mitch Miller: "I 
fought him all the way. He 
wanted ús to do what he 
wanted. On the last record- 
ing date, in fact, on the last 
couple of recording dates, I 
would not allow him into the 
studio. This (the Sinatra tele- 
gram) is not actually directed 
at BMI but at Miller." 

Asked why Sinatra had sent 
the telegram, Sanicola said: 
"That's Frank's statement and 
he'll stand by it." 

cording to a spokesman, "We're 
trying to determine what percent- 
age of records released here have 
been cut abroad, etc." 

HONKY 
TONK 
Recorded by 

BILL DOGGETT ....King 
RUSTY BRYANT Dot 

Published by 

BILLACE 
MUSIC CO. 

WeN4S.VIANN 

Recorded by 

ELVIS 
PRESLEY 

RCA VICTOR 

"HOUND DOG" 
Elvis Presley Music, Inc., and 

lion Publishing Company, Inc, 

"I WANT YOU, 
I NEED YOU, 
I LOVE YOU" 

'ELVIS PRESLEY MUSIC, INC. 

Sole Selling Agent: 
Hill & Range Songs, Inc. 

The Four Voices 

AMERICAN MUSIC, INC. 

HERE. ERE'S ONE TO PLAY- 

"ALL NIGHT LONG" 

Dolores Fredericks 

DECCA 29999 

rUBIICATIONS INC, 
111 E.Srh StrrEr 
CHrisTER;PENNA. 

GUY LOMBARDO 

"LOVE ME SWEET 

AND LOVE ME LONGE 

Capitol ;3540 

SNYDER MUSIC CORP. 
6308 Sunset Blvd., Hollywood 28, Calif. 

A cute novelty with o lilting beet! 

WAIT 
LITTLE h 

DARLING 
Recorded by.' 

{} KAY CEE JONES 
on Decca 

MILLS MUSIC, INC. 
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Ampex Sues Goody 
On Fair Trade Cut 

NEW YORK -The Goody Audio 
Center and its proprietor, Sam 
Goody, have been named in a 
complaint filed in New York 

Supreme Court by the Ampex Cor- 

poration of Redwood City, Cali- 
fornia. 

The action stems from an adver- 
tisement run by Goody in the 
August 12 issue of the New York 
Times, in which, it is alleged, the 
Ampex Model 600 tape recorder 
and playback machine was offered 
at a price, according to the com- 
plaint, "Known by the defendants 
to be lower than that established 
under the plaintiff's fair trade 
agreements." According to the 
record, the unit, with a list price 
of $545, was offered for $381.50, 
or about 30 per cent off list. 

The complaint also claims that 
Die plaintiff had previously noti- 
lied the Goody organization that 
the "commodities are subject to 
the fair trade agreements and that 
advertising or offering them for 
sale at prices lower than those 
established would be actionable." 
It is further alleged that the offer- 
ings were not made on Items for 
the purpose of closing out the de- 
fendant's stock or on items that 
were damaged or on which the 
value had in any way deteriorated. 

Ampex, In the action, states that 
the continuance of the practice by 
Goody threatens "Irreparable dam- 
age" to its goodwill and its trade- 
mark. A permanent injunction re- 
straining Goody from further pro- 
moting sale of any Ampex items 
at below agreed upon fair trade 
prices will be sought. 

A motion for a temporary injunc- 
tion will be argued in the Supreme 
Court here Monday (24). 

Philip Gundy, Ampex veepee, in 
an affidavit, said that his company 
has agreements with about 500 
dealers thruout the country, of 
which 23 are in New York State 
and eight in New York County. 
Since Ampex works on a direct 
factory to dealer distribution set- 
up, and since there was never any 
agreement between Goody and 
Ampex, there was some question 
in the trade as to where Goody 
had obtained the merchandise. 

The case is not the first wherein 
Goody has been involved in 
alleged fair trade violations. In 

1948, when I.P's were making 
their bow-, and were incidentally 
fair- traded, he was brought up on 
charges by Columbia Records, but 
the case was nullified when cer- 
tain Fair Trade law provisions 
were changed. 1,a1er, in 1950, an- 
other hassle found Goody locking 
horns with Dario Soria of Cetra 
Records, which action later also 
involved Angel and Capitol. 

Commenting on the current 
action, Abe Lowenthal, Goody's 
attorney, raid that when the Mod- 
el 600 was advertised, it had been 
withdrawn from the Ampex line 
for more than four months. The 
implicit thought was that since 
the model was no longer an offi- 
cial part of the company's line of 
products, it could no longer be con- 
sidered as coming under the pro- 
visions of the fair trade law. 

Michaelis to 
Unveil Own 
Label, AMI 

NEW YORK -- Arnold Michaelis, 
who resigned from Columbia's 
Masterworks Division last week, is 
bringing out his own record label, 
AMI. His first LP Release (an in- 
terview with Aillai Stevenson, cut 
last June at the Democratic nomi- 
nee's Libertyville, III., farm) will 
be released immediately, 

The Stevenson album is first in 
a series of LP Interview's (human 
interest and non -political) which 
Michaelis plans to record with 
well -known personalities. Next in 
the series will be an informal gab- 
fest with President Eisenhower. 
Michaelis also plans to produce a 
TV version of the series, either 
live or on film. 

The recording exec, one -time 
CBS producer, originated the in- 
terview-LP concept while at Co- 
lumbia. His interview with Bruno 
Walter was utilized by the label 
in its current promotional drive 
on the conductor's packages. Deal- 
ers have been urged to present 
copies of the interview -album 
(presented gratis by Columbia) as 
a bonus -present to their favorite 
long -haired customers. 

fteeea's Model DP -204 phonograph, one of the firm's initial line of h -fi 
equipment, contains a four -speed changer, four speakers and a com- 
partment for optional installation of the firm's Model DR -100 tuner. 
Available in mahogany at 5199.95, the unit also cornes housed is blond 
mad walnut at slightly higher prices. 

Dealer Briefs 
"We use a premium to pull traf- 

fic into the dealer's store," said 
David Kutner, Motorola's director 
of merchandising, at a recent meet- 
ing of the Premium Advertising 
Association of America. Kutner 
cited his company's Christmas gift- 
wrap package, used lasl_year by 
dealers, as a successful traffic 
builder. Packet contained enough 
paper, ribbons, stickers, etc., to 
wrap 20 presents. Final tally 
showed 250,000 gift -wrap kits -a 
$2.25 value -sold at the brugain 
rate of 98 cents. Tbis year, ac- 
cording to Kutner, the company is 
offering a football, valued at 
$4.95, autographed by famous 
quarterback Otto Graham, for 
$1.95. Motorola feels that this, too, 
will prove Itself as a heavy fall 
traffic stimulator. 

Oliver Martin, Martin's Mu- 
sic Store in Franklin, N. H., 
says he has said out all his 
old 78 r.p.m. disks and will 
stock them no more. "We fig- 
ure what little we lose will 
be made up in the sale of new 
machines. We talk down the 
7S's and take the attitude they 
are as passe as the old wax 
cylinders." Martin also claims 
that picture record sleeves 
help to sell more records, "like 

Rating Up on 
'Studio X' Show 

NEW YORK _ LP program- 
ming pays off rating -wise, accord- 
ing _to a recent Pulse survey here. 
WOR's new four -hour disk show 
"Music From Studio X" has upped 
ratings in its time period 18 per 
cent since it was launched last 
July. 

The 9 p.m. to 1 a.m. show-, 
which features romantic mood mu- 
sic and show tunes programmed 
almost exclusively from LP's, 
chalked up an average Pulse rat- 
ing over its four -hour period each 
night last month of 8.3 with 23 
per cent share of the total radio 
audience. Thus WOR tied with 
CBS for No. 1 rating honors among 
non -baseball shows it that time 
period. Last June the station was 
fourth. 

A special survey conducted by 
WOR's research chief, Bob Hoff- 
man, also indicated that "Studio 
X's" audience is 94 per cent adult. 
WOR program director Bob Smith 
has obtained special permission 
from various publishers to ob' cer= 
tain original -cast Broadway show 
albums in their entirely, including 
"My Fair Lady." and this feature 
is among the highest rated legs on 
the program. "Music Front Studio 
X," also carried on the Mutual 
network, was one of the first inno- 
vations introduced ,,by Bab Letter. 
when he moved over font WINS 
to become manager of WWI 
earlier this year. 

RCA Launches 
Continued from page 30 

per jockey -kit for new pop releases 
and 65 cents for c.8w. Now, how- 
ever, pop and c. &w.. releases are 
packaged in one master kit, priced 
at $1, Thus the n'ew plan offers 
considerable saving to distributors 
as well as to the label itself. The 
storage space saving possibilities 
for stations, of course, is obvious. 

Victor's first jockey -EP release 
spotlights four new singles on two 
EP's, but the label expects tu in- 
crease the weekly output of disks 
shortly. Outstanding feature of 
Victor's Siamese- single is a broad 
middle "platform" for cueing. 

Some of the major labels (Capi- 
tol, Columbia) are considering the 
adoption of similar deejay EP 
service projects, but, at the writ- 
ing, none actually has put such a 
plan into production. 

FICA did with 'Hound Dog' 
by Presley,' he said. 

Chicago area V -M phono deal- 
ers- -150 of them -were wined and 
dined at an all- expense weekend 
by the firm September 14, 15, 16 
at the Northernaire Hotel, Three 
Lakes, Wis. The dealers were each 
winners in a sales contest spon- 
sored by V-]t and Its Chicago area 
distributor, which lasted from June 
1 to August 15. 

David and John Bach are 
the new owners of Stephen - 
con Music Company, 406 
North Main Street, Austin, 
Minn. The interesting part of 
the story is that the two are 
eighth generation descendants 
of Johann Sebastian Bach, 
with the same musical bent 
as their ancestor. The Minne- 
sota branch of the family has 
been in the music business 
since 1892. The new store 
will carry hi -fi and tape 
equipment and will have a 
complete disk section. 

Rizek Creditors 
Continued from page 31 

bin and All -State Distributors were 
present at the hearings and both 
claimed that the Jabbervock owed 
their clients money for records. in 
the rage of Times -Columbia, the 
amount involved was believed to 
be about $77,000. 

Sherman Koenig, one of the 
owners of the All -State firm, ad- 
mitted that a volume of packaged 
disks had been ordered by Jabber - 
wock, but declined comment on 
the amount involved or on other 
aspects of the case, He did say, 
however, that his company's posi- 
tion was "slightly different" from 
that of some other distrib creditors. 

It was also Iearned that Sam 
Goody, who already had made a 
voluntary appearance before Mid- 
dlesex County Prosecutor Warren 
Wilentz, in connection with the 
same case last week, had been 
slated as the first witness In the 
bankruptcy hearing. Goody, thru 
his attorney, Abe Lowenthal, 
sought and was granted a post- 
ponement until October 8. 

Eptember 29, 1934 

PROMOTION +. 

V-M's Fall 
Dealers Aids 

BENTON HARBOR, Mich. - 
Dealers of V -M phonographs and 
tape equipment will get the back- 
ing this fall of one of the com- 
pany's most ambitious promotion 
campaigns in history. 

Gene hillier, V -M sales promo- 
tion chief, said the thence of the 
promotion will be, "Have a Ball 
This Fall." Dealers trill get ape - 
rial display material with a grid 
iron motif, There are wall and win- 
dow banners, price cards, pennants 
and wrap- around carton covers 
which turn shipping cartons into 
model display stands. These are 
printed in three different color 
combinations. 

One of the angles stressed in the 
campaign is "after the game" fun, 
These and other themes will be 
put over via á magazine schedule 
including American Weekly, Pa- 
rade, Life, McCail's, Seventeen, 
Scholastic Roto, Sports Illustrated, 
The New Yorker, Holiday, Harpers 
and the National Geographic. The 
company also has earmarked addi- 
tional funds for outdoor, radio, TV, 
movie trailer and newspaper co -op 
advertising this fall, as well as for 
a trade paper campaign. 

Ampex Unveils 
De Luxe Model 

NEW YORK -Ampex Corpora- 
tion of Redwood City, Calif., un- 
veiled its new tape player and re- 
corder equipment, including the 
de luxe model A423 Console Mu- 
sic System at a special preview at 
Toots Shor's restaurant here, Tues- 
day (18). 

Described as "a completely new 
concept in home musk, systems," 
the A423 incorporates in one con- 
sole unit a stereophonic tape 
player with built -in separate am- 
plifiers and speaker systems. The 
unit also contains an AM -FM ra- 
dio, three -speed record changer, 
and a professional -type microphone 
which can be used for monaural 
tape recording of any radio pro- 
gram received on the set. Retail 
price of the de luxe unit, which 
will be exhibited at the upcoming 
New York hi -fi show, Is $1,470. 

The Music Chamber consolette (Model 1363), a member of Philco's 
(amity of six new hi -fi phonographs. The instrument is equipped with 
a four -speed changer, two speakers, bass and treble controls and a 
jack for tuner or tape recorder. Suggested retail prices ore in mahog- 
any. 5139.85, and in blond, $148.85. 
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THE BILLBOARD'S WEEKLY 

September 29, 1956 

Packaged Records Buying Guide 
Best Selling Pop Albums 

Albums are leaked to order of their national sates strength at 

the retail level according to the Billboard's weekly survey of top 
denim in all key markets. 

L CALYPSO -Harry Belafonte RCA Victor LPM 1248 

2. MY FAIR LADY -Original Cist Columbia OL 5090 

3. THE KING AND I -Sound Track Capitol W 740 

4. THE EDDY DUCHIN STORY -Sound Track....Decca DL 8289 

5. ELVIS PRESLEY RCA Victor LPM 1254 

6. HIGH SOCIETY -Sound Track Capitol W 750 

7. SONG FOR SWINGIN' LOVERS -Frank. Sinatra ..Capitol W 653 

8. BELAFONTE -Harry Belafonte RCA Victor LPM 1150 

9. THE PLATTERS Mercury MG 20146 

10. OKLAHOMA! -Sound Track Capitol SAO 595 

11. CAROUSEL -Sound Track Capitol W 894 

12. FOUR FRESHMEN AND FIVE TROMBONES..Capitol.T 883 

13. SAY IT WITH MUSIC- Lawrence Welk Coral CRL 57041 

14. SOLO MOOD -Paul Weston Columbia CL 879 

15. THE MISTY .MISS CHRISTY -June Christy Capitol T 725 

Pop Albums Coming Up Strong 
A listing of newer pop albums showrnt strong trade action, compiled 

thru survey of all maint markets. These albums figure strongly u 
potential entries on the national best selling pop album chart.' 

1. Blue Jean Bop 

2. Howdy 

3. Pat Boone 

4. On the Sunnyside 

5. Lonely Girl 

Gene Vincent 
Capitol T 764 

Pat Boone 
Dot DLP 3030 

Pat Boone 
Dot DLP 3012 

The Four Lads 
Columbia CL 912 

Julie London 
Liberty LRP 301.2 

Most Played by Jockeys. 
Minna are ranked m otdet of the greatest numb,, et playa on disk 
tockcy radio Nowt bruout the coustry Rtatrls are based on The 
Billboard' weekly survey among the nation, disk lockeys 

L HIGH SOCIETY -Sound Track Capitol W 750 

2. ON THE SUNNY SIDE -Four Lads Columbia CL 912 

3. SONGS FOR SWINGIN' LOVERS -Frank Sinatra ..Capitol W 653 

4. MY FAIR LADY- Original Cast Columbia OL 5090 

5. SOLO MOOD -P. Weston Columbia CL 879 

6. SWINGIN' FOR TWO -Don Cherry Columbia CL 893 

7. EDDY DUCHIN STORY -Sound Track Decca DL -8289 

8. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

9. COLE PORTER SONG BOOK -Ella Fitzgerald 
Verve MC- 4001 -2 

Review Spotlight on e tl . 

Classical Albums 
SCHUMANN: PIANO CONCERTO; KINDER - 

SCENEN (1 -12 ") - Walter Gieseking, Piano; 
Philharmonia Orchestra; Herbert von Karajan, 
Cond. Angel 35321 

An .outstanding new recording of the Schu- 
mann concerto under superior sound conditions 
has been desirable for some time Gieseking's 
is a satisfying combination of bravura and mu- 
sical elements- marvelously reproduced. In the 
"Kinderscenen," Gieseking approaches the ten- 
derness and sensitivity of Novaes' interpreta- 
tion. Lively traffic predicted on this. 

Rhythm & Blues Albums 
FATS DOMINO (1-12-)-Imperial LP 9009 

Rock and roll pop fans, as well as rhythm and 
blues customers should go for this LP (Dom- 
ino's second album) in a big sales -way. It spot- 
lights 12 sock vocals on as many swinging 
Ions, including his current best selling single 
"When My Dream Boat Comes Ilome," "1 m 
in Love Again," and "My Blue Heaven." 

Album Cover of the Week 

JAMES DEAN 

THE JAMES DEAN STORY -With the flick, 
"Giant," due for a posthumous showing, this 

cover should be a natural tie -in. The attrac- 
tion of Dean, large as it is today, easily could 
build to even greater proportions after the 
release of the flick in the dealer's locale. 

Reviews and Ratings of New Albums 

Popular 
AROUND THE WORLD 

IN ONE NIGHT N 
(1 -12 ") ' 

Sean SS2 (Sampler) 
A dozen samples of as many of the 
label'i LP's dedicated to inlema- 
tional rhythms and sonas. Meterlal 
Included is representative of Latin. 
American. Caribbean and European 
spots, each titled "One Night In So- 
and-So," adding up to a musical 
travelogue with a tie -in (Pan- Ameri- 
can) cover. LP can dó right weft 
sales -wise at the SIA9 sampler price 
tag, and titillate interest in the indi- 
vidual albums represented at the same 
time. 

LETS GET LOST: 
DON CORNELL SINGS SOFTLY ....79 
(I-12") 
Coral CRL 57015 

Don Cornell, noted for h' ability to 
"belt opt" a song, "sires oftly" here, 
and with coni rabic ffectiveneu. 
Backed with Iodic lushness by 
Curette's ark, and warbles with 
tender sincerity o s sure -lire ro- 
mantic standards a ' f 1 Had You," 
"Autumn Leaves" and "As Time 
Goes By. Interesting style -switch 
offer good conversation take -off 
point for jocks. 

THE JAMES DEAN STORY 711 

(1-12") 
Coral CRL 57099 

Here's the latest entry in e mosical 
wake for the late movie ctor James 
Dean wu stakes. Style Ina mau- 
dlin groove, the LP tt(ahls two 
Coral arks - Georg Cues, Dick 
Jacobs and warbler Ji my Wahbly od 
themes from Dean m leg and special 
Dean songs (several ued previously 
as singles) integrate with narration 
by Steve Allen, It Randle, and 
Gigi Perreau. H acmmpsnimeat, 
of course. Eye -catching photo of 
Dean on muer makes this a solid 
commercial bet for sales to sumps. 
ble teen -agers. 

MAKE BELIEVE I8 
Freddy Mania Ork (1.12 ") 
Camden CAL 315 

The Freddy Martin brand of music 
is always a good but for listening or 
dancing .nd this tow- priced reissue 
set should fill the bill 'nicely for 
either of Nose purposes. Pan of 
Camden's "Designed for Dancing" 
series of packages, Nis includes dance 
floor favorites me "Matte Believe," 
"An the Things You Are," "Smoke 
Gets in Your Eyes," "The Way You 
Look Tonight" and "She Didn't Say 
Yet." 

STARDUST 77 
Tex Beneke Ork (1-12') 
Camden CAL 316 

This is one _of the label's reissue 
(from Victor) "Designed for Dam. 
ins" series and it qualifies ea a 

worthwhile buy for that purpose. The 
bargain pace Is keyed to the younger 
dance enthusiasts a n d Beneke's 
smooth danceable style always wean 
well on the tumtable. This selection 

Classical 
GERSHWIN, RHAPSODY IN BLUE; 

CONCERTO IN F 11- 12 ")- -Jesu, Marla 
Saurosa, Pia.; Boston Pops Orches- 
CAL 304 84 
Here's a quality album offering in the 

low- priced field (51.98), which should each 
up impressive sales retuma. The package 
was a top money -maker over the years on 
the RCA Victor label. Performances are 
excellent, and Gershwin, of course, has a 
strong appeal for beginning collectors and 
pop fana, Nus giving LP pull in two 
markets. 

BEETHOVENt SYMPHONY NO. 3 

( "Erolea ") (1.12")- PYBkarmeela Or- 
chestra; Ono Klemperer, Coed. And 
37328 83 
Since Toscaninï s nonpareil Intemreu- 

lion of the " Eroica," none (except for 
some tastes, possibly Furtwangler) has 
come along to rival it as -much as this 
on. does The lack is to blend vigor 
with control, sad Klemperer achieves this 
on a heroic sale. Sound -wise, the Angel 
disk scores a couple of points over Vic- 
tor's Toscaoini. Its sales potential should 
not be underestimated, 

DVORAK: SYMPHONY NO. 5 IN E 
MINOR FROM THE NEW WORLD) 
1412 ") - RIAS Symphony Oeebestnt 
Forme Fdt.W, Coed. Dews DL 9845..78 
This is Decca's competition to Coham- 

bia , recently released version by Or- 
mandy and the Philadelphia orchestra. 
ne sound Is meticulously splendid, but 
the reading by Fricsay is heavier- handed 
and in consequence lacks the delicacy of 
shading of Ormandy's batoneering. How 
ever, this Deutsche Grammphon edition 
will undoubtedly have its advocates. This 
Is no recording to sett short d dealers 
should stock accordingly- 

Semi-Classical 
THE PRESIDENT'S FAVORITE MUSIC 

(1 -t2 ") -Vidor LM 2071 '75 

A very smart and timely notion on the 
part of the label. The nine selections in- 
cluded (classical, sacred and pop) were 
personally chosen by the President and 
combined for this plastering. Aside from 
the content, which is broad enough in 
scope for popular appeal, the packaging 
is a sure attention -getter. Cover is a 

photo of Ike and Mamie, and back fea- 
tures a personal tribute to music and 
musicians signed by the President. An- 
other very smart promotion is a back 
cover listing of some 25 LP's under Aa 
head of "Some Other Eisenhower Favor- 
ites," a natural spark for buyer interest 
is classical and pop fields. 

includes "Stardust," "Lazy River," 
"East of the Sun," "Blue Cham- 
pagne" and "Bye Bye Blues" among 
others. 

LN LOVE AGAIN 77 
Henri Rene ON (t -12') 

Camden CAL 312 
Rene features a reissue election of 
lush nrkings which make happy ac- 
companiment for romantic Jockey 

(Continued on page 44) 

Jazz 
JAY AND KAI PLUS 6 N 

J. 1. Johnson and Kai Winding Trom- 
bone Octet (t -12 ") 

Columbia CL 892 
Using sir orthodox trombones and 
two ban trombones land rhythm sec- 
tion) Johnson and Winding get all 
the variety of sound necessary to 
make a satisfying ensemble. The ma- 
terial consists of familiar standards 
sod three special items written by 
any or Kai. A compendium of trom- 
bone playing that is a natural exten- 
sion of what Jay and Kai have been 
doing as a successful duo. The John - 
son- Winding fans will gobble this up. 

DRUM BOOGIE 82 
Gene Krupa Trio and Sextet (1-12 ") 
Clef MO 703 

Krupa's name still commands top 
sales and this conversion, with its 
flashy title and cover, should be 
money maker for any shop. Sources 
of material are the old C -121 (trio 
with Teddy. Napoleon and Charlie 
Ventura) and C -152 !sextet with 
Charlie Staves, T. Wilson, W. Smith, 
etc.) The title tune track will sell it 
to Ne fana immediately. Plenty of 
drum soloing thruout. 

THE DRUM SUITE N 
Manny Albam - Ernie W ilkina Ork 
(1 -12') 
Victor LPM 1279 

An interesting experiment is this com- 
position for four drums and big band. 
Ode Johnson, Don I amond, Teddy 
Sommer and Gus Johnson are the 
soloists, and they give an impressive 
display of drum technique. It is, 
actually. a series of melodic, swing- 
ing sketches in which each drum's 
part is completely written out, and 
contributes solidly to the work of 
horns and reeds. This is a real tour 
de force for composers Alban and 
Wilkins -and jazz customers ought to 
respond with little prodding. 

CLIFFORD BROWN 
MEMORIAL ALBUM s.0 
(t -12') 
Blue Note BLP t526 

Two sessions cut in 1953 and issued 
originally on two 10 -inch LP's are 
coupled on this disk. The late 
Brown blew as well here as on most 
of his later, successful sets, and this 
set now should enjoy a long, healthy 
axles life. One side co- features Gill 
Gryce, Charlie Reuse. John Lewin, 
Pero) Heath and Art Blakey. Flip 
has Lou Donaldson and Phlly Joe 
Jones. An excellent outgoing mod- 
em program. 

THE HAWK IN FTFl 7$ 
Coleman Hawks., Tenor Saxophone 
(1 -12') 
RCA Victor LPM 1281 

Arranger Billy Byers. with consider- 
able versatility, sets the talents of 
the "Hawk" in three different frame- 
works in this LP: a shouting big 
band set -up, a string and brass en- 
semble, then strings atone. His light. 

(Continued on page 45) 
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Worïdethil.Sixger named. 

dran Warren hae 5usL 

released. a great Gong 

on the tJrJiQueÇQ U E Label. 
The 
Dhe record TxWnIDer is 357. 

Rease 'isten aue ire 
Sum youll i$ 
ma:beñi & l5he C1itbs 

Stan Borden, Sales Mgr. 

UNIQUE RECORDS 
A SUBSIDIARY OF 

RKO TELERADIO PICTURES, Inc. 
1697 Broadway, Now York, N. Y. 

IN CANADA -SPARTON RECORDS 

Copyrighted material 
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The 
)nly 

NEW 
recording by... 

EDDIE 
HEY WOOD 
NOW on RCA Victor Records 

LOST 

LOVE 
and 

MOZAMBIQUE 
20/47 -6674 

with 

JOE REISMAN 

and his orchestra 

Your customers will hear these "New Orthophonie" High Fidelity Recordings best on an RCA Victor "New Orthophonie" High Fidelity "Victrola" 

America's favorite speed... 45 RPM RCAVICTOR 
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NEW GLENN MILLER PROMOTION FROM RCA VICTOR 

"Moonlight Serenade, " "String of Pearls, " "Little Brown 
Jug. " 60 all-time hits like these 'are packed into Glenn 
Miller's Limited Edition No. 1. These same selections are 
part of a fabulous deal to help you sell more fabulous 45 

"Victrolas" than ever before. 

NOW YOU CAN OFFER YOUR CUSTOMERS 

60 ALL -TIME HITS FROM LIMITED EDITION No.1 

A SELL -OUT AT $24.95 -FOR ONLY $5 
WHEN THEY BUY ONE OF THESE BEAUTIFUL NEW 45 "VICTROLAS" 

Automatic 45 "Victrolo "'. Charcoal gray -and- 
coral, black -and -gray, or antique white -and- 
flame red. (7EY1) $29.95. Larger speaker, 
more powerful performance, model 7EY2. 
Two -tone gray or two -tone green. $36.95. 

r 
Look at the Selling Points you can 
talk up with the FABULOUS .45" 
-the most popular, most t.rouble - 
free record system ever! 

More music for less money 
Easiest to play 
All the music you want -when you 
want it 
Almost 2 hours of music with one 
loading 
Records last longer 
Saves space 

Portable Automatic 45 "Viclrolo''s. Plays up to 
14 records. Rich "Golden Throat" tone. 
Choice of brown- and -tan or two -tone green 
(6EY3) $39.95. 

Make your move now to step up profits and 
store traffic with this value -loaded promotion 
from RCA Victor. Just playing one of these 
great Glenn Miller selections is enough to 
start you on a sale of another "Victrola "'. 
And the best way to close that sale is by 
demonstrating the tremendous advantages of 

High Fidelity for 579.93! The Mark l'777, new 
45 "Victrola "n. With multiple speakers. Ma- 
hogany, maple or light rift oak finishes. 
Model 7HF45. 

RCA Victor's fabulous "45" record playing 
system. You'll get plenty of backing too, be- 
cause RCA Victor is driving this promotion 
home with two -fisted national advertising 
in print, radio and TV! To get in on this 
sensational new promotion -phone or wire 
your RCA Victor distributor right now! 

RCAViCTOR rms.DIO CORPORATION OF AMERICA 

ecA trademark for mere doyen. 

Manufacturait nationally advertised list prices shows, subject to change. Slightly higher in tar West and South. 
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sego. a candlelit meal or simply for 
band holding. The spotlight's on love 

end the ork weaves the proper well 
with such offerings as "You Are the 

One." "Wooderber," "Intermezzo :' 
"Song From Moulin Rouge" and 

"Moonlight Sonata." An attractive 
en0y In the label's "Mood Music" 
serin, especially M $1.98. 

WITCH HENDE.RSON PI.AYS 
LATIN- AMERICAN FAVORITES . . ..76 
(1 -12') 
Beeco CCI.P 401 

Admirers of Henderson pianislim will 

get pleasant listening out of this 

packaging of 20-odd assorted Latin - 

American tunes, projected with trio 

backing (n easy-on- theear -mood vein. 

No keyboard pyrotechnics here. Just 

ealY-going, sure -fingered technique. 

Henderson. TV popularity and likely 

Plugs on the Steve Allen show ought 

to sire the album a good send -off 

counter -wise. Dashes could um 

chunks of it to evening listening 

advantage. 

ONE NIGHT IN PARIS 76 

(I-12 ") 
Sacco SCLP 9092 

ONE NIGHT IN QUISQUF.YA 72 

(l -12 ") 
Seeco SCI.P 9091 

ONE NIGHT IN LISBON 76 

(1 -12 ") 
Smell SCI.P 9089 

Paria locale takes lop aim( of these 

three LP's. A wide variety of Gallic 

tuna on the cocktail combo beam are 

projected for good atmosphere via a 

solid accordion lead. Latter two, 

spotlighting music of Santo Dmnngo 

and Portugal respectively, are gaited 

to a more specialised audience. The 

"(Magma" is a collection of crib 
bean rhythms, vocal and instrumental, 

by varied amicts. The Lisbon album 

is on a completely romantic kick, 

featuring a fine guitar with trio back- 

ing. Over -all of the packages obvi- 

ously catches the moods and tempera- 

ments of the nationalities presented. 

DREAM WITH THE EI.I.IOT 
LAWRENCE ORCHESTRA 
(i -12 ") 
Fantasy 226 

Lawrence plays dreamy. danceable 

mood music which !Mould appeal to 

the college kids. Includes such favor - 

he. as: "I'm Always Chasing Rain- 

bows,' "Chopin'. Prelude:' "Dream." 
"Reverie," and "If You Are But 

Dream." Good Iola -hour delis. ma- 

terial, and corer is effective display 

item. 

75 

BANJO ON MY KNEE-5 74 

11.PM' Harts (Singing Banjo) Band 

(1-12") 
Kapp KL 1047 

Here's a minstrel show on was with 

group singing 25 standards (mostly 
written in the early 1900'11 with banjo 

accompaniment. A colorful and nos- 

talgic package nsing a showboat 

theme both on the cover and in the 

presentation. Should find a market 

anywhere. 

MEMORIES OF YOU 74 

Guy I.upar Ork, Riviera lance Ork 

042") 
Camden CAL 314 

Another of the label's bargain-priced 
"Mood Music" series, this package 

also qualities as dance fare. The 

l.upar ork Plays a dozen of the fine 

old tunes in pleasantly updated 
rhythmic style. Tunes include "A 
Floe 00.11.1 :' "H100aches," "Me 

and My Shadow' and "Moonglow." 
Attractive corer features a montage 

of pholys of that "special" gal in 

didfferent moods, which keys nicely in 

to the "hicmori0 of Yon' idea. 

UKULELE IKE SINGS AGAIN 73 

Wonderland Jam Band (l -12 ") 
Disneyland WDL 3003 

This package is pure nostalgic and 

not at all calculated to reach the 

kiddies despite the Disneyland label. 

Cliff Edwards had his heyday in the 

mode and legit circuit of the roaring 

twenties and every tune in this selec- 

tion reached the peak of hitdom in 

that era. Tones include "Sleepy Time 

Gal,' "Five Foot lwo Eyes of Blue :" 
"Swingin' Down the Lane." etc. 

For those who think "The 014 song. 

are the best songs' this is great stuff. 

MAGI' CARMICHAF.I.'. 
BALLADS FOR DANCING 
IN A ROMANTIC MOOD ,.7 
Bob Sharpies Ork (1.12 ") 
Coral CRL 57074 

Bob Sharpies contributes li tly ro- 

mantic instrumental apu of 12 

memorable Hoagy Car tc el com- 
positions, including "Sky "Star- 
dust," red "The Nearness of You." 
Pleasant, danceable mood music for 
sentimental decay sessions. 

THE. DELTA RHYTHM BOYS 72 

0-12") 
Camden CAL 313 

Always a well- represented group in 
vocal circle., the Della boy! bring 

out of the mothballs a group of their 
older disking.. all of a standard 
caste. "Blue Heaven," "You're Mile. 
You," "If You Are But a Dream," 
"September Song" and "St. Louis 
Bluer are samples. Decca recently 
Issued a full -price set by the boys 

but this package should grab up a 

profitable share of axles, 

SMOKE DREAMT 72 

The intimate voice of Ronnie Deauville, 
under the direction of Lloyd Shaffer 
(1.12 ") 
Era 20002 

Deauville: the one -time Ray Anthony 
vocalist, sings in a soft, intimate style 
that's bound to appeal to the distaff- 
era particularly, as well ea to re. 
manes -bound couples. Of the 13 

tunes, a dozen are solid. timclested 
Standards like "1 Kiss Your )(and 
Madame," "Love Is Here to Slay," 
"1 Concentrate on You," etc. The 
small, quiet quintet backing is smartly 
selected to spotlight the whispery 
voice to best advantage. Reclining 
lady on the cover is a lulu, 

CHA CHA CHA 72 

Pedro Garcia and his Del Prado Ork 
(1 -12') 
Audio Fidelity AFLP 1810 

A startling cover -photo of a disent. 
bodied pair of gams (fem. of course.) 
stake this LP (priced at 55.95) a sock 
display item. Pedro Garcia and his 
Del Prado orchestra paint some vivid, 
highly rhymthie tarp patterns in hip- 

swinging cha cha cha lempo. Cut 
with a claimed total frequency rage 
of 16 CPS to 25,000 CPS. the album 
carries strong appeal for hi -fi fall. 

BRAVO 71 

L.o. (Mosaics de Espana (I.12 ") 
Seeco SCI.P 9079 

The "Kids From Spain" go to town 
on a dozen favorite cafe numbers 
which showcase Iberian versatility. 
Baritone fouis Tomayo and tenor 
Pepe Lar0 get billing on solos, and 

pianist Shoota Palos is likewise lea- 
toted. This is fine sound, end album 
should rate attention from oie sel and 
from ,group's cafe, and stage IoRlow- 
ing. 

MADRID AFTER DARK 70 

Federico 1.amore Ork (I -12 ") 
M -G -M E 3356 

Here's nicely orchestrated series of 
what are described as Spanish "pop" 

standards -the tunes frequently heard 
in the gayer spots of nocturnal 
Madrid. It's not purely dance music, 
nor is it quiet enough for mood or 
background use. but as colorful and 
ellractive listening it rates well. Se- 
lections include the "Habanera:' 
"Spanish Dance No. 5 :' etc. A sert' 
attractive senorita adorns the caser. 

THE,NAUGHTY NINETIES IN HI- FI..70 
Bee and Ray Gomm and Company 
(I.12 ") 
San Francisco M 33011 

An interesting. appealing package of 
old songs and comedy routines. plus 
some powerful banjo strumming, all 
with the "Gay '90'," flavor. Re- 
corded on the premises of the artists' 
club in San Francisco. il includes 
comedy bits that border on the 
risque. The audience lends to its 
nostalgic enchantment. 11 could be a 

alandard seller, tho air use is doubt 
fut. 

DEALERS -Ask Your Distributor NOW, About 
...Which Includes These 

SL- 9001- SWIN6IN' WI111 THE STARR 

Kay Starr with Jam All Stars 

1RP- 3020 -CARNIVAL IN RIO 

Lee Arnaud and Oreheava 

Plue 

LRP- 3016 -POWERHOUSE 

Bobby Hammack Quartet 

UH-6012-VIBE-RATIONS- 
(Rea Nervo in HI -FI) 

. . . Pl ue a 

SL- 9003 -ROMANTIC PLACES 

IA. Orton Excur.I.. in HiF71 
Jahn Duffy at the Mighty Warlilaer 

LJH -6011 -THE BROTHERS NASH 
Ted and Dick Nash 

L1P- 3001 -MUCHO CHA (HA (HA 
Don Swan and his 0.111 

LRP- 3002 -BOBBY TROUP AND HIS TRIO 

LRP- 3003 -RARE -BUT WELL DONE 
The Jimmy Rewire Trio 

LRP -3004 -JOHN DUFFY AT THE MIGHTY COLUMBIA 

SQUARE WURLITZER 

LRP -3005 -NIGHTFALL 

ERP -3006 -JULIE IS HER NAME 
Julie London Featuring Barney Kessel 

1.111-6008-SMORGASBORD 
Bobby Enevoldsen featuring Howard Rob - 

ess, Den Heath, Marty Paich, Red Mitchell 
and Larry Bunker 

1119.3015- FABULOUSI II I 

Dem Frontiere 0H 3 

. Pl u,ó 
LRP- 3001 -Y. I. P. (VERY IMPORTANT PIANIST) 

The Conley Craves Trio 

LRP- 3008 -ALEXANDER THE GREAT 
Tommy Alexander and his Orchestra 

1.11P- 3009 -SPECTRA- SONIC.SOUNDS! 
Leo Arnaud and hi. 0rch 

LRP -3010 -TI AMO 
Song. of Lora by Carl Comoro. 

LRP -3012 -LONELY GIRL 
Juli. London with Al Viola, Cutter 

LRP -3014 -OUR NEW NELLIE 
Nellie Lulcher with Russ Carcia and Orchestra 

UH -6001 -JAll IN HOLLYWOOD 
lass All Stan 

UH- 6002 -DOM FRONTIERE SEXTET 

Watch LIBERTY for the Biggest Album NEWS of 1956 

And destined to become the year's Fastest Selling Package 

A4 

IBS 
1556 No. La Brea Ave., 
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fluid tone and sensitive approach 
(try "Little Girl Blue," for example), 
ate a delight that will 1107 be lost on 
pop customers. There is also a new 
working -over of Hawkins memorable 
"Body and Soul" solo that will 
occasion much interest. 

LFVTE.R'S HERE 77 
Jester young, Tenor Saxophone (1 -12 ") 
Norgran MG N 1071 

Package consist, of four sides con- 
verted from Clef C -124, plus several 
singles. Latter are with Jessie Drakes, 
trumpet; Gildo Mahones, plano, etc. 
The Clef date had John Lewis, piano; 
Gene Ramey, bass; Jo Jones, drums. 

Material rates with the best the 
"Prcz" has done in recent years and 
should sell steadily if not spectacu- 
larly. 

THF. VINCE GUARALDI TRIO 77 
-I2") 

Fan., 225 
Altho sales are unlikely to be spec- 
tacular, this is one of the pleasant 
surprises of the month. Guaraldi is a 

young Son Francisco pianist oho has 
been getting rave notices with the 
Woody Herman band. Evidence here 
Bays he's a tasteful, authoritative and 
facile modernist, and that he swings. 

Further, he has a sense of humor. 
Guitarist Eddie Duran and bassist 
Dean Reilly are worthy colleagues. 
Try thçir versNo of John Lewis' 
"Django" fora real delight. 

BONGO SESSION 76 
(1 -12 ") 
Tampa TP 21 

Fanciers of Latin polyrhythms, panto- 
ularly as applied to modern jazz, 
can have a ball with this one. 
Anchor man is ace drummer Shelly 
Alan., with bongo virtuoso Mike 
Pacheco, plus Carlos Vidal on cungos, 
etc. Bop and Latin numbers are 
nosed, and suggested demo tracks are 
Miles Das ii "Move" or Tirol'. 
"Caravan." Ili -fi bugs will like the 
display of timbres. 

INTRODUCING KENNY BL'RRP.LL....76 
H -12 ") 
Blue Note BLP 1523 

This Is another of those Blue Note 
"firsts" that should become valuable 
Inventory in time. Burrell certainly 

is one of the coming guitarists. 
Tommy Flanagan (last with Ella Fitz- 
gerald), one of the coming pianists, 
and Paul Chambers (at 20) one of 
the better. bassists. Then there are 
veterans Kenny Clarke on drums, and 
Candid' on conga drum. The latter 
two duct on one fascinating equip- 
ment.tester called "Rhythmorama." 
Jazz locks will like "Fugue 'N Blues." 

GROOVIN' HIGH 75 
Stan Getz, Tenor Saxophone (1.12 ") 
Modern LOOP 12202 

The Getz name on the cover would 
lead one to Think this is a Gctz set, 
and Mat should sell a fair amount of 
copies. Actually, there isn't enough 
Getz in the tracks to warrant the tag. 
Set is part of the 1948 "Just Jazz' 
concert. and other names here are 
Wardell Gray. Sonny Criss, Willie 
Smith. C. Shavers, H. McGhee. Red 
Norvo, Oscar bloorc. etc. Things 
aren't loo well organized. and the 
liner dale doesn't straighten out the 
soloists. 

LIBERTY RECORDS u!o u4 31" Plein .. . 

Terrific New Albums 

LRP -3011 -Songs for a 

LAZY AFTERNOON 
Rod McKun with Orchestra directed 

by Barney Kessel 

11H -6013 -BUDDY CHILDERS QUARTET 

P/u4 e 

1JH- 6010 -JAll- 
SAN FRANCISCO STYLE 

Virgil Gonsalves Quintet 

1RP -3018- SIDEWALKS OF PARIS 
Rud Wharton and the 
Musette Street Players 

51.9004 -ALONG THE DIXIELAND HI -FI WAY 
Jerry Colonna plays trombone with his Dixie Highwayman 

UH- 6003 -HERBIE HARPER -BUD SHANK -BOB GORDON 

11H6004 -MR. CLARINET 
Abe Most 

ÚH6005- HOLLYWOOD SAXOPHONE QUARTET 

LJH6006 -JAll MAD 
Steve White 

LJH6001- SHADES OF THINGS TO COME 
Jack Millman All Star. 

UH -6009 -SAM'S SONGS 
Buddy Childers Quintet 

LSX1001 -CRY ME A RIVER 
Julie London with Russ Garcia end his Orchestra 

LRP3013- AUTUMN RHAPSODY 
Ami Aloni at the Harpsichord and Piano 

RECORDS, Inc. 
Hollywood 28, Calif, HO 2 0811 

LEP -1. 3006 -JULIE IS HER NAME 
Julie London with Barney Sestet 

LEP -2. 3006 -JULIE IS HER NAME 
Julie London with Barney Kassel 

LEP -3.3006 -JULIE IS HER NAME 
Julie London with Barney Kessel 

LEP -1.3012- LONELY GIRI 
Julie London with Al Viola 

LEP -2.3012- LONELY GIRL 
Julie London with Al Viola 

LEP -3. 3012 -LONELY GIRI 
Julie London with Al Viola 

LEP 1- 3014 -OUR NEW NELLIE 
Nellie Lutcher with Russ Garcia and his Orchestra 

LEP 1. 3014 -OUR NEW NELLIE 
Nellie Lutcher with Russ Garcia and his Orchestra 

LEP -3.3014 -OUR NEW NELLIE 
Nellie Locher with Russ Garcia and his Orchestra 

Watch LIBERTY's extensive Album Release Program 

IN A JAZZ MOOD 74 
Charlie Ventura Ork (1 -12 ") 
Norgran MG N 1073 

Some of the selections are reissued 
from N -8 and Clef C -118. Some, lc. 
luring Ventura's saxes with vocal 
group, are newly issued. apparently. 
Ventura, in his restrained ballads, is 
appealing. In moss of the up -tempo 
numbers he is merely flashy and 
tasteless. Dyed-in-the -wool Ventura 
fans will find him true to form, and 
moderate sales should result there- 
from. "Yesterdays" is a good one 
for jocks. 

COSMOPOLITE 73 
Benny Caner Ork (1 -12 ") 
Norgran MG N 1070 

Material is converted from Norgran 
N -10 and Cleft C -141. Ncw 12- inciter 

aies "pretty" material by the alto 
saxophonist - arranger, mostly with 
string backgrounds. Sophistfcatcd jazz 
that can serve for mood legs. In- 
cludes such as "Street Scene," "Sym- 
phony." etc. Sales will depend on 
individual dealer conviction and 
effort. 

PRF.S AND SWEETS 72 
Lester Young, Harry Edison (1 -12 ") 
Norgran MG N 1043 

Lester (Pros) Young is less than 
ghost of hi once great self in this 
spotty set. Poor tone and feeble 
invention will scare off all but the 
fanatical followers. Edison 's trumpet 
is not enough of an attraction. Best 
part is the rhythm section, with 
(scar Peterson, Buddy Rich, Ray 
Brown and Herb Ellis. Good corer 
is a sales factor here. 

WAY OUT WARDELL 76 
Wardell Gray. Tenor Sax (0 -I2") 
Modern LMP 1204 

Set is part of the 1948 "Just Jan" 
concert which also produced the 
concurrently released Slat, Getz 
"Groovin' High" set. 'lise late tenor 
sax man is starred no more than are 
a flock of others, including Erroll 
Garner, Vido Masso, Howard Mc- 
Ghee, Ernie Royal, and an unbilled 
alto man. The notes offer little en- 
lightenment, and the jazz Is only 
occasionally worthwhile. Nothing here 
Mat anyone's likely to break down 
the doors for. 

ENGLISH JAZZ 68 
John Keating and All -Stars (1.12 ") 
Bally BAL 12001 

FRENCH JAZZ 64 
Claude Bolling and All-Stars (1 -12 ") 
Bally BAL 12003 

SWIZZ JAZZ 66 
Hazy Osterwald Sextet (1 -12 ") 
Bally BAL 12004 

'three of five sets of European jars 
issued by Bally via Zodiac Music, 
international publishing firm. The 
English set easily is the but of Mix 
trio, demonstrating the most ease and 
flexibility with the modern American 
Idiom, as practiced by.the Ted Heath 
band, with whom most of the men 
ore associated. The French crew 
burrow's Iron Ellington heavily, 
and only pianist Bolling demonstrates 
nitwit real solo flair. The Swiss 
product A related to the blandest 
Kest Coast writing, with little solo 
individuality. There are 12 originals 
on each disk, which means each 
track is short. and also the absence 
of standards keeps both players and 
listeners in relatively unfamiliar ter- 
ritory. Market for these is limited 
to a handful of curiosity seekers. 
Jazl jocks might give a whirl to 
"Gibraltar Rocks" on Otto English 
sec; has the flavor of "Castle Rock." 

Rhythm & Blues 
Pl'NS JOHNSON 72 

11 -12 ") 
Tampa TP 24 

The N'est Coast counterpart of Sam 
(The Man) Taylor turns in a good 
batch of honk tenor sax performances 
that should please the teen terp set. 
Tempos are varied, and the style is 
most familiar. Rock and roll &c- 
lays can ose any of the tracks for 
changeof -pace. 

RELIGIOUS RELIGIOUS ... 
THE WORD IN REVIEW SO 

(I -I 2") 
Word WI.PD I (Sampler) 

Tho Word label has developed a sub- 
stantial catalog of numerous types of 
religious offerings and this package is 
an effort to showcase the material 
available. Itere are selected record- 
ings of great and reverent works by 
the Bison Glee Club, the Fisk Jubi- 
lee Sings, the Augusta's Choir, the 
Calvary Chorus, the Trcbclaires Trio, 
not to mention several well- trained 
religious solo voices. The 51.98 price 
rag makes it an attractive retell Item. 

THE BISON GLEE CLUB 76 
Warren Angell, Director (1 -12 ") 
Word N' 3005 

The Bison Glcc Club is a mixed 
choir of student voices (tom the 
Oklahoma Baptist University. This 
recorded program is entirely religious 
with 13 selections ranging from an- 
thems to spirituals to hymns. The 
singing is done with spirit and vigor, 
and considering the familiarity of the 
material -"Gloria in Excelsic," "Bat- 
tle Hymn of the Republic," etc. -the 
album could be a consistent seller in 
the right circles. Group is directed by 
Warren Angell. a former member of 
the Fred Waring troupe. 
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46 The Billboard's Music Popularity Charta ... POP SONGS 

KOROR ROLL of 
TRY 
Week 

THE NATION'S TOP TUNES 

Weeks 
Last ea 
Week Chart 

1. Don't Be Cruel 
By Otis Blackwell- Published by Elsie Presley & Shalimar (EMI) 

B EST SELLING RECORD: E. Presey, Vic 20.6604. 

2. Canadian Sunset 
By Eddie Heywood & Norman Gimbel -Published by Meridian (BMI) 

B EST SELLING RECORD: H. Winterhalter -E. Heywood, Vk 204537. 

RECORD AVAILABLE, A. Williams, Cadence 1296. 

3. My Prayer 
By Boulanger á Kennedy- Published by Skidmore (ASCAP) 

BEST SELLING RECORD: Platters. Mercury 70893. 

RECORD AVAILABLE, Ink Spots, Dee 29991. 

4. Whatever Will Be Will Be 
(Que Sera Sera) 

By Llvingston, Evans- Published by Artists Music (ASCAP) 

BEST SELLING RECORD: Doris Day, Col 40704. 

RECORD AVAILABLE: E Howard, Mercury 70E81. 

5. Hound Dog 
By J. Leiber and M. Stoller -Published by El.;s Presley Music á Lion Merle WM» 

BEST SELLING RECORD: E. Presley. Vie 204604. 

RECORDA AVAILABLE: F. Bell- Bellboys, ktercury 70919; W. M. Thornton. Peacock 

1612. 

11. Fool 
By Naomi Ford- PUbilsbed by Debra Music (1011) 

BEST SELLING RECORD! S. Clark, Dot 15481. 

RECORD AVAILABLE: Gallahads. Jubilee 5252. 

2 3 

3 11 

1 12 

4 14 

5 -9 

nla 
Week 

September 29, 1956 

Hi Ts 
TRADE MARK REG. 

For survey week ending September 19 

Weeks 
Lau W 
WHO Chart 

6. Tonight You Belong to Me 7 6 
By Billy Rose á Lee David -Published by Bregman, Vocco á Conn (ASCAP) 
REST SELLING RECORDS: Patience A Prudence, liberty 55022; Lennon Sisters.L. 
Welk, Coral 61701. 
RECORDS AVAILABLE: K. Chandler-J. Wakely, Dec 30040; Tonelter, Modern 997. 

7. Allegheny Moon 
By Hoffman -Manning- Published- by Oxford (ASCAP) 
B Esr SELLING RECORD! P. Page, Mercury 70878. 

RECORDS AVAILABLE' O. Martin Five, Dec 30023; B. Regis. Vic -204551; L. 
Welk -Lennon Sisters, Coral 61679. 

8. Song for a Summer Night 
By R. Allen -Published by April (ASCAP) 
B EST SELLING RECORD: M. Millen, co 40730. 

8. Honky Tonk 
By Doggett, Sheperd, Scott A Butler -Published by Bilace (EMI) 
B EST SELLING RECORD: B. Doggett, King 4950. 

10. Soft Summer Breeze 
By Eddie Heywood á Judy Spencer- Published by Regent (EMI) 
B EST SELLING RECORDI B. Heywood, Mercury 70863. 
RECORDS AVAILABLE: R. Brown. Dee 30054; Diamonds, Mercury 70934. 

Second Ten 

12 7 

11. When the White Lilacs Bloom Again 14 4 
By Mete-Potter-Published by Harms, Inn. (ASCAP) 

B EST SELLING RECORD! H. ZacharaiaL Dec 30039. 

RECORDS AVAILABLE! L Holmes, M-GM 12317; B. Vaughn, Dot 15491; L. Welk, 

Coral 61701; F. ZaBr.ch, Mercury 70936. 

13. Just Walking in the Rain 
By Bragg á Riley- Published by Golden :Vest Melodies (BM)) 

BEST SELLING RECORD: J. Ray, Col 40729. 

RECORD AVAILABLE! J. Killen, Abbott 30:4. 

14. You Don't Know Me 
By C. Walker á E. Arnold- Published by Hill A Range (BM!) 

REST SELLING RECORD: J. Vale, Col 40710. 

RECORDS AVAILABLE: B. Arnold, Vic 206502; C. McRae, Dee 29946. 

15. I Almost Lost My Mind 
By Hunter -Published by Hill á "ante (ENO) 

REST SELLING RECORD: P. Boone, Dot 15472. 

RECORD AVAILABLE! I. I. Hunter, M.GM 10578: 

. 11 3 

17 10 

13 17 

21. After the Lights Go Down Low 
By Allen White á LeRay Lovett -Published by H (EMI) 

RECORD AVAILABLE! A. Hibbler, Dec 29982. 

6 14 

8 8 

10 5 

9 

15. Wayward Wind 
B y Stan Lebousk -Herb. Newman- Published by Warman (HMI) 

B EST SELLING RECORD: O. Gradl, Era 1013. 

RECORDS AVAILABLE: T. Ritter, Cap 3430; J. Valentine, MGM 12267. 

17. Flying Saucer 
By Buchanan á Goodman- Published by Luniverse 

REST SELLING RECORD: Buchanan A Goodman, Luniver4e 101. 

18. Happiness Street 
By Mack Wolfson a Eddie White-.Published by Planetary (ASCAP) 

BESTSELLING RECORDS: T. Bennett, Col 40726; G. Gibbs, Mercury 70920. 

19. In the Middle of the House 
By Bob Hilliard -Published by Shapiro-Bernstein (ASCAP) 

REST SELLING RECORD:' V. Monroe, Vic 206619. 

RECORDS AVAILABLE: M. Berle, Coral 61691; R. Draper, Mercury 70921. 

20. True Love 
By Cole Porter -Published by Buxton fílll (ASCAP) 

BEST SELLING RECORD: Bing Crosby-Grace Kelly, Cap. 

RECORDS AVAILABLE: J. Powell, Verve 2018; K. Killen, Dec 29959. 

Third Ten 

21 5 

22. Friendly Persuasion 28 
By Webster- nlomkin- Published by Lee Feist (ASCAP) 

RECORDS AVAILABLE: P. Boone, Dot 15490; L. Busch, Cap 3520; 0. Cates, Coral 

61702; Four Aces. Dec 30041; M. Legrand, Col 40751; A. Perkins, Epic 9181; D. Rose, 

M -G-M 12336. 

2 

23. Be- Bop -a -Lula 22 14 
By Sheriff Tea Davis -Gene Vincent -Published by Lowery Enterprises (BNB) 

RECORD AVAILABLE: O. Vincent, Cap 3450. 

23. I Want You, I Need You, I Love You 16 17 
By Mannes Mysels á Ira Kosloff- Published by Elvis Presley Music (BMI) 

RECORD AVAILABLE: E. Presley. Vie 206540. 

25. Ka Ding Dong 
By Gordon -McDermott- Published by Greta Music (BMI) 

RECORDS AVAILABLE: Diamonds. Mercury 70934; GClefs, Pilgrim 715; Hilltoppers, 
Dot 15489. 

28 2 

WAR.VLNG -The 000 'HONOR ROLL OF HITS" Is a registered trademark and the listings of the 
hits has been copyrighted by The Billboard. Use of either may not be made without The Billboard's 
eoesenL Requests for such consent should be submitted in writinn to the publishers of The Billboard 
at The Billboard, 1564 Broadway, New York 36, N. Y. 

Il 22 

15 It 

19 5 

18 3 

- 

25. St. Therese of the Roses 
By Arthur Strauss-Remus Harris -Published by Dennis IBM» 
RECORD AVAILABLE: B. Ward, Dec 29933. 

25. Green Door 
By Davis A Moore-Published by Trinity (EMI) 
RECORD AVAILABLE: J. Lowe, Dót 15486. 

28. Rip It Up 
By Blackwell ñ Marascalco- Published by Venice (BMI) 

. RECORDS AVAILABLE: Little Richard, Specialty 579; B. Haley, Dec 30021. 

29. Walk Hand in Hand 
By J. Cowell -Published by Republic (BMI) 
RECORDS AVAILABLE, T. Martin, Vic 206493; D. Vaughn, Kapp 143; A. Williams, 
Cadence 1280. 

30. That's All There Is to That 
By Clyde Otis á Kelly Owens- Published by Meridian (Eb1í) 

RECORD AVAILABLE) Nat (King) Cole, Cap 3456. 

25 2 

- 1 

30 6 

- 19 

25 9 

The Honor Ri3II of Hits comprises the nation's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 
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ANOTHER RECORD- BREAKING 

MILESTONE "for 

ELVES PRESLEY 

856,327 
ORDERS on 

"LOVE ME TENDER" 
(From the 20th Century Fox CinemaScope Production "Love Me Tender ") 

and 

"ANYWAY YOU WANT ME" 
20/47 -6643 

*A WEEK BEFORE RELEASE. 
by the time you read this, orders will be well over a 1,000,000 
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48 The Billboard's Music 

Best Sellers in Stores 
For survey week ending September 19 

MCCORD, are ranked I. order of their current national selling 
Iwportanco at the retail level, as determined by The Billboard's 
weekly whey of the top volume dealers In every important market 
rote Whea egnifkaat action b reported on both shin of a 

record. points are combined to determine 
pOW1oe a the chart. In such a case. Weeks 

TUN . both aides are listed In bold type, the L M en 
Wed Jading side on top. Week It 

1. DON'T BE CRUEL (BMI) -E. Presley. 1 9 

HOUND DOG (BMI) -Vic 20.6604 

2. MY .PRAYER (ASCAP) - Platters 2 -12 
Hann a Earth (ASCAP) -Mercury 70393 

3. CANADIAN SUNSET (BM1)- 
H. Winterhalter 4 10 
This h Real (ASCAP) -Vk 20-6537 

4. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 3 13 
I Gotta Si. Away These Blues 113341)- 

Col 40704 

5. HONEY TONIC (PARTS 1 & 11)- 
B. Doggett 6 6 
King 4950 -BMI 

6. TONIGHT YOU BELONG TO ME 
(ASCAP) - Patience & Prudence 5 6 
A Smile and a Ribbon (ASCAP) -..inert) 55022 

7. FOOL (ßh11) -S. Clark 7 
Lonesome for Letter (BMI) -Dot 15481 

8. JUST WALKING IN THE RAIN 
(0äv11) -J. Ray 10 4 
/. the Candlelight lA'SQAP) -Col 40729 

9, ALLEGHENY MOON (ASCAP) - 
P. Page 8 13 
Strangest Romance (ASCAP) -Mercury 7068 

12 CANADIAN SUNSET (BM1)- 
A. Williams 11 5 
High Upon a Mourne), (ASCAP)- Cadence 1297 

11. SOFT SUMMER BREEZE (B:vll)- 
E. Heywood 13 11 
Heywood'e Bounce (8M11- Mercury 70863 

12. SONG FOR A SUMMER NIGH1 
(PARTS I It H) (ASCAP) -M. Miller 12 8 

Col 40730 -ASCAP 

13. FLYING SAUCER - 
Buchanan & Goodman 9 8 
Lumbers, 101 

14, YOU DONT KNOW ME (BMI) - 
7. Vale 15 9 

Enchanted (ASCAP) -Col 40710 

15. CHAINS OF LOVE (BMI) -P. Boone. 22 2 

FRIENDLY PERSUASION (ASCAP) - 
Dot 15490 

16. GREEN DOOR (BM)) -J. Lowe - 
(Story on The Little Man in Chinatown (BMI) - 

Dot 15486 

17. BE-BOP- A -LULA (BMI) -G. Vincent.. 14 15 
Woman love (BMI)-Cap 3450 

18. 1 WANT YOU, I NEED YOU, I LOVE 
YOU (MO-E. Presley 16 18 
My Baby Left Me (BMI)-Vie 20-6540 

19. WHEN THE WHITE LILACS BLOOM 
AGAIN (ASCAP) -H. Zacharias 19 3 
Blue Blues (BMI) -Dee 30039 

20. ST. THERESE OF THE ROSES 
(BM)) -B. Ward 23 2 
Home Is Where You Hang Your Heart (BM))- 

Dee 29933 

21. TONIGHT YOU BELONG TO ME 
(ASCAP)-Lennon Sisters -L. Welk... 
When the White Lilacs Bloom Apia 

(ASCAP) Coral 61701 

22. BUS STOP SONG (ASCAP) -Four Lads 17 2 
HOUSE WITH LOVE IN IT 

(ASCAP) -Col 40738 

23. AFTER THE LICHTS GO DOWN 
LOW (BMI) -A. Nibbler 20 3 

1 Was Telling Her About YOU (ASCAP) - 
Dec 29982 

24. MIRACLE OF LOVE (ASCAP) - 
E. Rodgers 24 2 
Unwanted Heart (ASCAP) -Col 4070e 

95. I ALMOST LOST MY MIND (BMI) - 
P. Boone 18 16 
I'm is Lon Wild You (BMI) -Det 15472 

Popularity Charts .... POP RECORDS & SHEET MUSIC September 29, 1956 

Most Played in Juke Boxes ' Most Played by Jockeys 
For survey week ending September 19 for survey week ending September 19 

RECORDS are reeked le order of the greatest number M plays in 
juke been MAIM Me country. as determined by ihr Billboard's 
se ekly sots., of the Mp1oe'a lute boa operators. When significant 

play is reported oe both aids of record, 
pointa are combined to determine position N'aeas 

The on the chart. le such a cue, both sides are Last o. 
Wed hated in bold type, the feeding side on top. Wee. Ch. 
1. HOUND DOG (BMI) -E. Presley 1 8 r 

DONT BE CRUEL (BMI) -Vic 20.6604 

2. MY PRAYER (ASCAP) -Platters 2 11 
Hare. a Earth (ASCAP) -Mercury 70893 

3. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 3 10 

I Gotta Sine Away These Blues (BMI) - 
Col 40704 

4. CANADIAN SUNSET (MBI)- 
H. Winterhalter -E. Heywood 4 7 

This Is Real (ASCAP) -Vie 20-6537 

5. ALLEGHENY MOON (ASCAP) - 
P. Page 5 13 

Strangest Romance (ASCAP)- Mercury 70878 

.6. TONIGHT YOU BELONG TO ME 
(ASCAP) -Patience & Prudence 6 4 

A Smile and a Ribbon (ASCAP) -Liberty 55022 

7. FOOL (BMI) -S. Clark 8 6 
Lonesome For e Lena (BMl) -Dot 15481 

8. 11ONKY TONE (Parts 1 & I)) (BMI) - 
B. Doggett 12 3 

Kite 4950 

9. CANADIAN SUNSET (BMI)- - 
A. Williams 10 4 

The Mountain (ASCAP) -Cadence ,7297 

9. I ALMOST LOST MY MIND (BM)) 
-P. Boone 7 16 

rm ln Love With You (BMI) -Dot 15472 

IL SONG FOR A SUMMER NIGHT 
(Parts I & H) (ASCAP) -M. Miller....13 

Columbia 40730 
6 

12. FLYING SAUCER (Parts I & 11)- 
Buchanan & Goodman 11 6 

Lnrsiveree 101 

13. I WANT YOU, I NEED YOU, I LOVE 
YOU (BMI) -E. Presley 8 17 

My Baby Left Me (BMl) -Vie 20 -6540 

14. YOU DON'T KNOW ME (BMI) -J. Vale.18 4 
Encbanted (ASCAP) -Col 40710 

14. SOFT SUMMER BREEZE (BMI) - 
E. Heywood 15 4 

Heywood's Bounce (BMD- Mercury 70863 

14. JUST WALKING IN THE RAIN 
(BMI) -J. Ray 18 2 

In the CandleBBM (ASCAP) -Col 40729 

17. BE- BOP -A -LULA (BMI) -G. Vincent.... )3 12 
Woman Lose (BMI} -Cap 3450 

18. WHEN THE WHITE LILACS BLOOM 
AGAIN (ASCAP) -B. Vaught! 1 

Spanish Diary (ASCAP) -Dot 15491 

19. WAYWARD WIND (BMI) -G. Grant...15 18 
No More Than Forever (ASCAP) -Era 1013 

19. WHEN MY DREAMBOAT COMES 
HOME (ASCAP) -F. Domino - 4 

So Long (MO-Imperial 5316 

Best Selling Sheet Musit 
iuneS are ranted 1st antic, of Ihcir ctorcitt tvot,ttal 

gelling intror'anat at pet .cet gar tc,c1. 

Necks 
big 1. Jest on 

N leek peek Chart 

).Allegheny Mown (Orford) 2 14 

2. Whatever Sri11 Be, WIN Be (Q.e Sera Sera) 
(Artiste Music) a la 

3. Canadian Sunset (Meridian) 3 8 

4. Sub Summer Breen (Regent) S 5 

5. Song fora Summer NW, (April) 6 6 

6. Tneigbl You Belong to M. (Milt) 9 4 
7. 5t, Pre er (SharireBeonstein) 4 1) 
8. Don't Be Cruel (PresleyShalimar) g 3 
9. Wayward Wind (Warman) 7 

10. Hound Dog (Presley -Lion) _ IS 6 
11. Happiness Street (Planetary) 18 2 

11. Von Don't Know Me (Hill a Range) - I 

13. Trae Ce,e (Buxton Hill) - I 
14. Walk Head In Hand (Republic) 14 :N 
I5. When the White I.Maea Woo. Aga. (Irvine) - 1 

SIDES are ranked in order of the greatest number of plays os 
dlek joekey radio dhows therroof the country. 
Results ere Wad on The Billboard's week.) Reek. 

Mk ea..i among the nation's dirk Jockeys. Last ea 
Wed The reverse side of each record Is also listed. Week Clint 

1. DONT BE CRUEL (BMI) -E. Presley.. 1 8 
Round Dag 03M1) -Vk 20-6604 

2. MY PRAYER (ASCAP)- Platters 2 12 
H on Earth (ASCAP) -Mercury 70893 

3. CANADIAN SUNSET (BMI) - 
H. Winterhalter -E. Heywood 4 10 
This Is Real (ASCAP) -Vic 20.6537 

4. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 3 13 

Away These Blues (8MI) -Col 40704 

5. HOUND DOG (BMI) -E. Presley 5 9 
Don't Be Cruel (BMI) -Vie 20-6604 

6. TONIGHT YOU BELONG TO ME 
(ASCAP)- Patience & Prudence 7 8 

A Smile and a Ribbon (ASCAP)- Liberty 55022 

7. CANADIAN SUNSET (BMI) - 
A. Williams 9 7 

High Upon a Mountain (ASCAP)- Cadence 1297 

8. SONG FOR A SUMMER NIGHT 
(Parts 1 & II) -hl. Miller 8 8 

Col 40730 

9. HONEY TONE (Parts I Sr 11)- 
B. Doggett 13 2 

King 4950 

10. ALLEGHENY MOON (ASCAP) - 
P. Page 6 14 

Strangest Romance (ASCAP) -Mercury 70878 

11. JUST WALKING IN THE RAIN 
(BMI) -J. Ray 

le the Candlelight (ASCAP) -Col 40792 
1 

12. FRIENDLY PERSUASION (ASCAP) 
P. Boone 18 2 

Chains of Love (ASCAP)-Dot 15490 

)3. AFTER THE LIGHTS GO DOWN 
LOW (BMI) -A. Nibbler 10 5 

1 Was Telling Her About You (ASCAP) - 
Dec 29982 

14. SOFT SUMMER BREEZE (BM1)- 
E. Heywood 14 7 

Heywood) Bounce (BMI)- Mercury 76863 

15. YOU DONT KNOW ME (BMI) 
J. Vale 20 7 

Enchanted (ASCAP) -Coi 40710 

16. IN THE MIDDLE OF TIIE HOUSE 
(ASCAP) -V. Monroe 11 3 

Rollin' Hein (13M1) --Vic 20-6619 

17. WHEN THE WHITE LILACS BLOOM 
ALAIN (ASCAP) -H. Zacharias 12 3 

Blue Blots (BMI) -Der 30019 

18. FROM THE CANDY STORE OF THE 
CORNER (ASCAP) -T. Bennett 15 3 

Happiness Street (ASCAP) -Col 40726 

19. FOOL (BMI) -S. Clark 16 5 
Lonesome for a Letter (BMI) -Dot 15481 

20. HOUSE WITH LOVE IN IT (ASCAP) 
Four Lads - I 

Bus Stop Song (ASCAP) -Col 40736 

21. WHEN THE WHITE LILACS BLOOM 
AGAIN (ASCAP) -B. Vaughn - 1 

Spanish Diary (ASCAP) -Dot 15491 

22. ST. THERESE OF THE ROSES 
(BMI) -B. Ward 18 3 

Home Is Where You Hang Your Heart (BM1N- 
Der 29933 

23. GREEN DOOR (BMI) -J. Lowe - 1 
(The Story of) The Little Man in Chinatown 

(113111 -Dot 154116 

24. BUS STOP SONG (ASCAP) -Four Lads. - 1 
House With Love In It (ASCAP) -Cot 40736 

25. I ALMOST LOST MY MINI) (BMl)- 
P. Boone 17 18 

l'in In Love With You (BMI) -Dol 15472 
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A DOUBLE SIDED SMASH! TAKE YOUR PICK! 
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The Billboard's Music Popularity Charts . POP 

JONI JAMES 

GIVE US 
THI S DAY 

end 

NOW LUCKY YOU AU 
MCM 1221E K12218 

ART MOONEY 

ciAliROCK AND 

ROLL 
(rrem Ile wJrrt, trot. TUMBLEWEED 

Film) gr. the NCR TUN "The 
-..- -, Opposite Sta ") 

T''''. MCM 12320 K12320 

WS DWI 

-41.141 

Plugged ors'RIN TIN TIN' TV Show 

-a 1a011 Ita1t1 

In an attractive 
sleeve 

JAMES 

BROWN 
as It, Rip 

Masters 

r "gna 

FORWARD 

H O ' 
and 

GHOST TOWN 
u MGM 12350 K12350 

THE 

C LO VERLEAFS 

STEP WITH 

RIGHT PLENTY 

UP AND OF 

SAY MONEY 

HOWDY AND YOU 
MGM 12337 K12337 

LEROY 

FIRST and BEST! HOLMES 
a Ms Orch. 

nd 
THE MAID OF NOVGOROD 

MGM 12352 KI2352 

DICK HYMAN and 
SAM (THE MAN) TAYLOR 

CHLO 
MGM 12325 K)2325 

DAVID ROSE A Hia Orch. 

FRIENDLY 
PERSUASION 

AND 

THERE'S NEVER BEEN ANYONE ELSE BUT YOU 

MGM 12306 K12336 

CONNIE FRANCIS 

MY SAILOR I EVERYONE NEEDS 

BOY SOMEONE 

MCM 12335 K12335 

DEAN JONES 

THIS LAND 
(Trent Producers' 3(0(0. 'IV Prod. 

"The Lord Don't Play favorites") 
and YOU CAN'T RUN AWAY FROM IT 

MCM 12323 1(12323 

TONI CARROLL 

GOODNIGHT, MY I THINK 

LOVE, GOODNIGHT I TWICE 

MCM 12322 K12322 

BETTY MADIGAN 

WHERE IN THE WORLD 
and TEST OF TIME 

MCM 12310 K1231$ 

DON GIBSON 

I BRIEVED WHAT A FOOL 

IN YOU I I WAS TO FALL 

MGM 52331 K12331 

RECORDS September 29, 1956 

Territorial Best Sellers 
For survey week ending September 19 

Listings are based on Iate reports secured from top dealers k each of the markets listed. 

Atlanta 
1. Canadian Sunset 

H. Winterhalter -E. Heywood, V'Ic. 
2. My Prayer, Platters, Mer. 
3, Don't Be Crud, E. Presley, Vie. 
4. Tonight You Pelons to Me 

Patience & Prudence, Lbt, 
5. Just Walking In the Raln, J. Ray, Col. 
6. Song for a Summer Nlght 

M. hillier, Col. 
7. True Love, B. Crosby-G. Relly, Cap. 
t. Whatever Will Be, Cl)) Be 

Doris Day, CoL 
e. You Do') Know Me, J. Vale, Col. 

Baltimore 
1. Honky Took, B. Doggett, Kng. t Don't Be Cruel, E. Presley, Vic. 
3. St. Therese of the Roo, B. Ward, Dec. 
4, Sly Prayer, Platters, Mer, 
5. Canedlan Snout 

E. Heywood-H. Winterhalter, Vic. 
6. Tonight You Belong lo Me 

Patience & Prudence, Lbt. 
7. Green Door, J. Lowe, Dot 
t. In the 5)111 of. the Night, Salins, Emb. 
9. Whatever WIU Be, WM Be 

Doris Day, Col. 

Boston 
1. Don't Be Cruel, E. Presley, Vic, 
2. Canadian Sunset 

E. Heywood-II. Winterhalter, Vic. 
3. Just Walking In the Rain, J. Ray, Col. 
4. St. Therese ut the Rous, B. Ward, Dec. 
5. Honky Tonk, B. Doggett, Kng. 
6. Whatever Will Be, WM Be 

Doris Day, Col. 
7. After the Lights Go Down Low 

A. Nibbler, Dec. 
IL Hound Dog, E. Presley, Vic. 
9. My Prayo, Platters, Mo. 

10. In the Middle of the Houo 
V. Monroe, Vic. 

Buffalo 
I. My Prayer, Platters, Mer. 
2. Honky Tonk, B. Doggett. Kng, 
3. Hound Dog, E. Presley, Vic. 
4. Don't Be Crud, E. Presley, Vic. 
5, Chains of Love, P. Boone, Dot 
6. Allegheny Moon, P. Page, Mo. 
7. Whatever WM Be, Will Ee 

Doria Day, Col. 
0...B.o .a -Cula, G. Vincent, Cep. 

Chicago 
1. Hamel Dog, E. Presley, VI, 
2. Canadian Sunset, A. Williams, Cde. 
3. Don't Be Cruel, E. Presley, Vic. 
4. Honky Tonk, B. Doggett, Kng. 
,f. Tonight You Belong to Me 

Patience & Prudence, Lbt. 
6. Caw.. Sunset 

E. Heywood -11. Winterhalter, Vic. 
7. Flying Saucer 

Buchanan & Goodman, Lun. 
L Soft Summer Breeze, E. Heywood, Mer. 
9. My Prayer, Platters, Mtr, 

10. Fool, S. Clark, Dot 

Cincinnati 
1. Canadian Sunset 

E. Heywood -H. Winterhalter, Vic. 
2. Don't Be Cruel, E. Presley, Vic. 
3. Tonight You Belong to M. 

I.onnn Sisters -L, Welk, -Cor. 
4. Hooky Took, B. Doggett, Keg. 
5. Hound Dog, E. Presley, Vic. 
6. Whatever WIII Be, Will Be 

Doris Day, Col. 
7. My Prayer, Platters, Met. 
0. Soft Summer Breeze, E. Heywood, Nier. 
9. True Loo, B. Crosby-G. Kelly, Cap. 

10. Tonight You Belong to Me 
Patience & Prudence, Lbt. 

Cleveland 
1. Don't Be Cruel, E. Presley. Vic. 
2. Hooky Tonk, B. Doggett, Kng. 
3. Tn. Love, J. Powell, Vo. 
4. Whatever W'il) Be, WM Be 

Doris Day, Col, 
S. 1 Walk the Line, J. Cash, Sun 
6. Hound Doe, E. Presley, Vic. 
7. Canadian Sunset 

E. Heywood H. Winterhalter, Vic. 
t. Every Day of My Life 

McGuire Sisters, Cor. 
9. Cron Door, J. Lowe, Dot 

10. Just Mullane In the Rain, J. Ray, Col. 

Dallas -Fort Worth 
1. Don't Re Cruel, E. Presley, Vic. 
2. Canadian Sunset 

E. Heywood H. Winterhalter, Vic. 
3. Whatever W'111 Be, Will Re 

Doris Day, Col. 
4. Out of Sight, Out or Mind 

Fire Keys, Cap. 
5. Hound Dog, E. Presley, Vic. 
6. St, Prayer, Platters, Nier. 
7. Allegheny Stete, P. Page, Mer. 
I. That's All There Is to That 

N. (Kleg) Cole, C. 
9. Let the Good Times Roll 

Shirley & Lee, Ala. 

Denver 
1. Don't Be Cruel, E. Presley, Vie, 
2. Canadian Sunset 

E. Heywood -H. Winterhalter, Vie. 
3. lust W'alking la the Ralo, J. Ray, Col. 
4. Honky Tonk, B. Doggett, Kng. 
S. Fool, S. Clark, Dot 
6. Hound Dog, E. Presley, Vic. 
7. Song for Summer Night 

M. Miller, Col. 
IL Yon Don't Know Me, J. Vale, Col. 
9. Be- Bop -a -Lola, G. Vincent, Cap. 

Detroit 
L Hooky Toak, B. Doggett, Kng. 
2, Doe'(, Be Crae1, E. Presley, Vic. 
3. Jest WaIlibut la the gala, J. Ray, Col. 
4. Wren the White LUao Bloom Again 

H. 7acharaias, Dec. 

9. Hood Dog, E. Presley, Vie. 
f. Tonight You Belong to Me 

Patience & Prudence, Lb1. 
7. Tonight Yon Belong to Me 

Tracey Twins, Rsy. 
My Prayer, Platters. Mer. 

9. House With Love la It, For Lads, Col. 
10. Canadian Sunset 

E. Heywood -Il. SV'inte rh alter, Vie, 

Kansas City. 
1. Eel Walking In the Rain, J. Ray, CeE 
2. Dont Be Cruel, E. Presley, Vic, 
3, Hnund Dog, E. Presley. Vic. 
4. Miracle of Luce, E. Rodgers, Col. 
S. You Don't Know Me, J, Vale, Col. 
6. Tonight l'ose Belong to Me 

Patience & Prudence, Lbt. 
7. Whatever Will Be, W'il1 Be 

Doris Day. Cui. 
t. Heart and Soul, J. ).laddos, Dot 
9. My Prayer, Platters, hier. 

10. Soft Summer B , E. Heywood, Mer. 

Los Angeles 
1. My Prayer, Platters, Mer. 
2. Whatever Will Be, W III Be 

Doris Day. Col, 
3. Hound Dog. E. Presley, Vic. 
4. Don't Be Cruel, E. Presley, Vic. 
S. Tonight You Belong to Me 

Patience & Prudence, 1 bt. 
6. Allegheny Moon. P. Page, Mer, 
7. On the Street Where You 1.1, 

V. Damune, Col. 

Milwaukee 
1. Don't Be Cruel, E. Presley, Vie. 
2. Fool, S. Clark, Dot 
3. Hound Dog, E. Presley, Vic. 
4. Tonight You Belong to Me 

Patience & Prudence, !ht. 
9. he Stop Song. Four lads, Col. 
6. Whatever WM Be, WIII Be 

Doris Day, Col. 
7. Canadian Sunset 

- E. Heyscood -H. Winterhalter, VIc. 
t. Who the White Lilacs Bloor Apl 

IL Zacharaias, Dec. 

Minneapolis -St. Paul 
1. Just Walking In the Rain, J. Ray, Col. 
2, Honky 'rook, B. Doggett, Kng. 
3. Don't Be Cruel. E. Presley, Vic. 
4. Wrack of Loo, E. Rodgers, Col. 
S. Pool, S. Clark- Dot 
6. Hound Dng, E. -Presley. Vic. 
7. Sty Prayer, Platters. Mer. 
S. Tonight l'ose Belong to Ste 

Patience & Prudence, Lbt. 
0. Green Door, J. Lowe. Dot 

10. Rip 11 Up, B. Haley, Dec. 

New Orleans 
1. Don't Be Cruel. E. Presley, Vie. 
2. Whatever Will Be, Will Be 

Doris Day, Col. 
3. My Prayer. Platters, Mer. 
4. Fool, S. Clark, Dot 
5. Hound Dog, E. Presley, Vic. 
6. Canadlea Sunset 

E. Heywood -H. Winterhalter, Vic. 
7. Jot Walking In the Rain, J. Ray, Col. 
S. Hanky Tonk, B. Doggett, Kng. 
9. You Don't Know Me, J. Vale, Col. 

10. Rip It Up, B. Haley. Dec. 

New York 
1. My Prayer. Placers, Mer. 
T. Canadian Sunset 

E. Heywood -H. Winterhalter, Vic. 
3. Whatever Will Be, WM Be 

Doris Da)'. Col. 
4. Dont Be Cruel, E. Presley, Vic. 
5. Hound Dog. E. Presley, Vi, 
6. Allegheny Moan, P. Page. Mer. 
7. Tonight l'on Belong to Ste 

.Patience de Prudence, Lbt. 
B. Flying Saucer 

Buchanan & Goodman. Ille. 
9. Song for a Summer Night 

St. Miller, Coi. 
IC On the Street Where l'ose I.he 

V. Damone, Cul. 

Philadelphia 
1. Whatever WIII Re, Will Be 

Doris Day, Col. 
2. Don't Be Cruel, E. Presley, Vic. 
,l. My Prayer, Planers, Mer. 
4. Tonight You Belong to Me 

Patience & Prudence, Lbt. 
S. Canadian Sunset, A. William,, Cde. 
6. Canadian Sunset 

E. Heywood fi. Winterhalter, Vlc. 
7. Hound Dog, E. Presley, Vic. 
IL Honky Tonk, B. Doggett, Kng. 

Pittsburgh 
1. Hound Dog, E. Presley, Vic. 
2. Honky Tonk. B. Doggett, Kng. 
3. Dont Be Cruel, E. Presley, Vie. 
4. Tonight l'ose Belong to Me 

Patience & Prudence, Ibt. 
5. Canadian Sunset, A. Williams, Cde. 
6. Friendly Persuasion, P. Boone, Dot 
7. See Saw, Meecelows. (ht. 
S. Just Walking in the Rain. J. Ray, Col. 
9. Whatever Will Be, WM Be 

Doris Day, Col. 
10. My Prayer, Plat. s, MCI. 

St. Louis 
1. Don't Be Cruel, E. Presley. Vie. 
2. Tonieht You Belong to Me 

Patience de Prudence. Lbt. 
3. Whatever Will Be, W'111 B 

Doris Day, Col. 
4. Fool, S. Clark, Dot 
g. Honed Dog, E. Presley, Vic. 
6. Italian Theme, C. Stapleton, Lon. 
7. My Prayer, Platters, Mer. 
IL Soft Summer Broze, E. llcceeod, Mer. 
9. When the Whitt LIacs Blocs Apia 

Zacharaias, Dec. 
It. Be- Bop -a- Iola, G. Vincent, Cap. 

(Continued on page 16) 
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WEEKLY THE BILLBOARD'S WEEKLY ips on Coming Tops 
THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES 

RECENT POP RELEASES 

Coming up Strong 
The Billboard's weekly survey of top volume dealer sales Indicates 

these recent releases are gaining sales atrengtb and have the best 

chance of hitting Billboard's best seller charts. 

1. Let the Good Times Roll. . Shirley and Lee 
(BMI) Aladdin 3325 

2. I'll Remember (In the Still of the Night) 
Five Satins 

(BMI) Ember 1005 

3. True Love Bing Crosby and Grace Kelly 
Well Did You Evah 

Bing Crosby and Frank Sinatra 
(ASCAP) (ASCAP) Capitol 3507 

4. Out of Sight The Five Keys 
(BMI) Capitol 3502 

S. In the Middle of the House Vaughn Monroe 
(ASCAP) RCA Victor 6619 

6. You'll Never, Never Know 
It Isn't Right The Platters 

(BMI) (BMI) Mercury 70949 

7. Blue Moon Elvis Presley 
(ASCAP) RCA Victor 6640 

8. In the Middle of the House.... Rusty Draper 
(ASCAP) Mercury 70921 

9. The Italian Theme Cyril Stapleton 
(ASCAP) London 1672 

10. The ABC's of Love 
Frankie Lymon and the Teen -Alters 

(BMI) Cee 1022 

This Week's Best Buys 
Special telephone reports Indicate these recent releases have broken 

out,laone or more key areas. They do not yet have wide enough sales 
strength to show in Billboard's national surrey and therefore do not rate 
a "Coming Up Strong' Listing. 

THE ABC'S OF LOVE (Kahl, BMI) - Fránkie Lymon and the 

Teen -Alters -Gee 1022 -Lymon, who climbs on the charts in quick 
fashion, is following the loot -laden trend with his latest release, 

just out a couple of weeks. The 13- year -old soprano's belting 
style with this solid jump piece has racked up fast action across 

the board. All major markets reported and predicted a solid hit 

on this one. A previous Billboard "Spotlight" pick. 

TRUE LOVE (Buxton Hill, ASCAP) -Bing Crosby and Grace Kelly 

WELL DID YOU EVAN (Buxton hill, ASCAP) -Bing Crosby and 
Frank Sinatra -Capitol 3507-These two tunes, both from the 

"High Society" flick, are undoubtedly capitalizing on the flick's 

success thruout the country. The disk has been cut over a month 

and the trend has followed the release of the film in all markets. 

It has now registered very strong on all fronts and is just off the 
charts. A previous Billboard "Spotlight" pick. 

Review Spotlight on .. . 

POP RECORDS 

THE FONTAINE SISTERS ....Dot 15501 STILL 
(Progressive, BMI) 

PLEASE DON'T LEAVE ME (Commodore, BMI) 
Chicks take two sides out of the r. &b. world and project them 
with knowing phrasing and the big beat. A solid coupling for the 
teen set. "Still" was done originally by Lavern Baker while Fats 
Domino had cut "Please." A potent performance by the trio with 
real "down" rock and roll backing. 

PERCY FAITH.... Columbia 40764 BABY DOLL 
(Remick Music, ASCAP) 

The Faith ork has a strong instrumental, title song from a new 
flick, with an incessant figure in the background that sets off this 

.smooth melody. Should catch on. Smartly arranged, it builds 
with a good beat and commercializes on the catchiness of the tune. 
Flip is The Vagabond King Waltz" (Famous, ASCAP). 

FATS DO\IINO....Imperial 5407 BLUEBERRY HILL 
(Chappell, ASCAP) 

IIONEY CHILE (Reeve, BMI) 
This disk was spotlighted in last week's Rhythm & Blues section. 

-GENE VINCENT. ...Capitol 3558 BLUE JEAN BOP 
(Ardmore Music, ASCAP) 

1VIIO SLAPPED JOHN (Central Songs, B\11) 
See Spotlight in Country & Westem section 

EDDIE HEYWOOD....RCA Victor 6674 LOST LOVE 
(Meridian Music, BMI) 

Artist, with two disks riding the charts, has another strong entry 
in "Lost Love." His talented tickling on the ivories and the smart 
backing supplied by the Joe Reisman ork give this nocturne the 
proper flavoring. Flip is "Mozambique" (Meridian Music, BM!). 
Roth sides were written by Heywood. 

MARIO LANZA....RCA Victor 6664 LOVE IN A HOME 
(Commander, ASCAP) 

The tenor, in a smooth, relaxed fashion, takes the tune front the 
forthcoming legit musical, "L'il Abner," and gives it a most sincere 
warbling. Should pleasantly surprise Isis fans with this highly 
commercial piece of wax. Doris Day's version was a "Spotlight" 
last week. Flip is "Do You Wonder" (Sheriton Music, ASCAP). 

POP DISK JOCKEY PROGRAMMING 
STEVE LAWRENCE.... Coral 61708 IF YOU WOULD SAY 

YOU'RE MINE (Stratton, BMI) 
NEVER MIND (Valando, ASCAP) 
The TV baritone sings out in fine style on both sides for a disk 
that should rate plenty of play. "Never Mind" is a lyrical ballad 
which features his handsome warbling, while the flip, Lawrence's 
own tune, is a dramatic ballad with effective backing. 

JACK PLEIS ORK....Deere 30086 I'LL ALWAYS BE IN LOVE WITH YOU 
(ASCAP) 

THE WALTZ OF TEARS 
Pleis, -with his deft and tasteful piano solo work ois a dreamy 
instrumental version of the lovely oldie, "I'll Always, etc.," and 
his sensitive interpretation of the tender "Waltz; has two strong 
sides for the turntables. Artist cut the former tune several years 
ago on London but new version is powerful wax for today's market. 

JOE FINGERS CARR....Capitol 3541 LA LA COLLETTE 
(Criterion, ASCAP) 

I'M A LITTLE ECHO (Movietown, BM') 
Carr's piaìto and ork carrying the Gallic topside. Flip is a bouncy 
little tune with tntbilled fens solo and male counter chorus carrying 
the ball. It's a pleasant novelty. This disk is an obvious juke and 
deejay candidate. Should rack up substantial counter sales also. 

POP TALENT 
JOYCE HAHN....Cadence 1298 I GOTTA KNOW 

(Acuff -Rose, BMI) 
THE CRASS WAS GREENER (Republic, BMI) 
The label's new Canadian canary makes her debut with two sides 
thatshew her versatility. On "I Gotta Know" she chirps with 
suitable vivacity on a bouncy rock -a -billy ditty with a tricky beat, 
alternating effectively between a slow and fast tempo. With the 
flip she pulls a style- change and thrushes with smooth sweetness 
and purity on a moving ballad. 

Reviews and Ratings 
KITTY KALLEN Berlin ballad. However, jockeys may 

.The Lonely One 83 spin flip more at first so they can chat 
DECCA 30049 - The thrush sings a about gal's style switch. (Berlin, ASCAP) 
haunting .off -beat theme with consider- 
able dramatic effect and tasteful phras- DAVID WHITFIELD 
ing. Unusual material for the canary. My Son John 79 
(Harvard, BMI) . LONDON 1668 -A big production nuns- 

How About Me ?....SO ber gives Whitfield the opportunity to 
Wistful thrashing on the lovely old (Continued on page 62) 

'REVIEW SPOTLIGHT 
In the oolalo, of the Billboard's editorial staff, these new releases tate special attention from the entire 

music industry. They an tops, and unless qualified tot specific markets, are assigned 90 to 100 rating*. 

"REVIEWS & RATINGS -- COMMERCIAL POTENTIAL 
Each record review indrawn ale esisto. of ON nembns 
of Tue Balboard music start. to determining the commercial 
rating, the following factors are considered: Interpretation, 
material, artist's name value, distribution power, exploitation 
potential. The same considerations are applied to records 
reviewed in the wooly and western, and rhythm and bluets 
fields. 

90.100. Top. 
$0. $9. Exe u.rtt 
70. 79, Goal 

SO. 99, Satisfactory 
90, 59. Limited 

0, 49. Poor 
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September 

Release 

STEVE ALLEN 

Stardust 
and 

The Golden 

Wedding Waltz 

61707 

"In England's Top Ten" 

MEL TORME 

Mountain 

Greenery 
and 

Bernie's Tune 
61709 

DANNY WALKER 

Have Mercy on a 

Fool Like Me 
and 

How Would You 

Have Me 

61698 

DON CORNELL 

See Saw 
and 

From the Bottom of My Heart 
61721 

THE LANCERS 

Never Leave Me 

and 

I Came Back 

61712 

STEVE 
LAWRENCE 

If You Would Say 

and 

Never Mind 

61708 

"Billboard Spotlight Pick" 

ALAN DALE 

I Cry More 
and 

Test of Time j 
61699 

HOAGY 
CARMICHAEL 

I Walk the Line 
and 

Flight to 

Hong Kong 

61717 

AMES BROS. 

Tumbling 

Tumbleweeds 
and 

Hawaiian War 

Chant 

65515 

Star of "Lassie" 

TOMMY RETTIG 

What Is a Mom 
and 

What Is a Dad 

61704 

A GREAT ALBUM IN MEMORY OF A GREAT STAR 

THE JAMES DEAN STORY 
with 

STEVE ALLEN, BILL RANDLE, GIGI PERREAU, 

DICK JACOBS, GEORGE CATES, JIMMY WAKELY 

57099 

/ ) 

CORAL RECORDS 
,.:: w El Eal LS kUl America's Fastest Growing Record Company M" LI IM ay k\4 

1. 

A 

s. 

, 

QiÍ 
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BILL DOGGETT ,. 
LITTLE WILLIE JOHN 

DO SOMETHING FOR ME 
b/w MY NERVES 

STILL ON TOP RING 

4935 

OTIS WILLIAMS AND HIS CHARMS 

WHIRLWIN 
b/w 

I'D LIKE TO THANK YOU MR. D.J. 
DE LUXE 6097 

JAMES BROWN & FAMOUS FLAMES 
COMING UP FAST FEDERAL 12277 

HOLD MY BABY'S HAND 
STILL A TOP SELLER FEDERAL 12258 

PLEASE, PLEASE, PLEASE 
OTHER HOT RELEASES 

EARL (CONNELLY) KING 

THEY TELL ME 
b/w 

I CALL ON YOU 

KING 4959 

BOBBIE AND RONALD 

YOU'RE MINE OH MINE 
b/w 

WHEN OH WHEN 
KING 4961 

DON RENO - RED SMILEY 

HEN SCRATCHIN' STOMP 
b/w 

CRUEL LOVE 

KING 4962 

MAC CURTIS 

THE LOW ROAD 
b/w 

YOU AIN'T TREATIN' ME RIGHT 
KING 4965 

BILLY GAYLES 

IF I HAD NEVER KNOWN YOU 
b/w 

I'M TORE UP 
FEDERAL 12265 

BOB TEMPLE 

VIM VAM VAMOOSE 
b/w 

COME BACK COME BACK 
KING 4958 

THE MIDNIGHTERS 

TORE UP OVER YOU 
b/w 

EARLY ONE MORNING 
FEDERAL 12270 

LUTHER BOND 
AND THE EMERALDS 

I CRY 
b/w 

HE LOVES YOU BABY 
FEDERAL 12279 

KI146-FEOERAL -DE LUXE RECORDS 

THE TOP 100 
For survey week ending September 19 

A list of the Top 100 RECORD SIDES in the nation according 
to a COMBINED TABULATION Of' Dealer, Disk Jockey and 
Juke Box Operator replies to The Billboard's weekly popular 
record Best Seller and Most Played surveys. Its purpose is to 

provide Disk Jockeys with additional programming material 
and to give trade exposure to NEWER records just beginning 
to show action in the field. 

Pa.. Sonst, Artbi, Label 
Tart 

Week 
1. DON'T BE CRUEL -E. Presley. \- Tour I 
2. AIY PRAYER- Platters. Mercury 2 
3. HOUND DOG -F Presley. Vidor 3 
4. CANADIAN SUNSET -E. Ileywood11. Winterhaller, Victor 1 

O. WHATEVER WILL BE. WILL BE -Dais Day. Columbia 4 
f. TONIGHT YOU BELONG TO ME- Patience & Prudence. Liberty 6 
7. HONKY TONK -R. Doggett. King 9 
8. ALLEGHENY MOON -P. Page. Mercury r... 7 
9. CANADIAN SUNSET -A. William. Cadence 8 

10. SONG FOR A SUMMER NIGHT -M. Miller, Columbia 11 
Il. FOOL -S. Clark, Dot 9 
II. JUST WALKING IN THE RAIN -1. Ray, Columbia 17 
13. SOFT SUMMER BREEZE -E. Heywood. Mercury 13 
14. VOU DON'T KNOW 51E -1. Vale, Columbia IS 
15. FINING SAUCER- Buchanan A Goodman. Luni.erse 13 
16. WHEN THE WHITE LILACS BLOOM AGAIN -H. Zacharaias. Decca 18 
17. AFTER THE LIGHTS GO DOWN LOW -A. Nibbler, Decca 15 
18. 1 ALMOST LOST MY NIINII -P. Boone. Out 12 
I9. I WANT YOU. I NEED l'OU, 11.OVE YOU -E. Presley, Victor 22 
25. WAYWARD WIND -G, Grant. Fra 24 
21. THAT'S ALL THERE IS TO THAT -N. (King) Cole. Capitol IR 
22. WHEN THE. WHITE LILACS BLOOM AGAIN -B. Vaughn, Dot 15 
23. IN THE MIDDLE OF THE. HOUSE -V. Monroe, Victor 11 
24. IN THE. MIDDI.E OF THE HOUSE.--R. Draper, Mercury \I 
2S. HAPPINESS STREET -G. Gibbs, Mercury 32 
26. CHAINS OF LOVE.-P. Boone. Dot 49 
26. FRIENDLY PERSUASION -P. Boone Dot 44 
25. MIRACLE. OF LOVE -E. Rodgers, Columbia 11 
M. ST. THERESE OF THE ROSES -B. Ward, Decca s 18 
30. HOUSE WITH LOVE IN IT -Four I. ads, Columvla 25 
31. BEBOP- ALULA -G. Vincent, Capitol 26 
32. BORN TO BE WITH YOU- Chordeues. Cadence 35 
33. SWEET. OLD FASHIONED GIRL -T. Brewer. Coral ... ... ... ... ... 27 
34. IN THE STILL OF THE NIGHT -Satins, Ember 53 
36. KA DING DONG -Diamonds. Mercury 18 
3.4. WHEN AIT DREAMBOAT COMES HOME-F. Domino, Imperial 14 
37. GHOST TOWN -D. Cherry. Columbia 38 
37. II ONLY HURTS FOR A LITTLE W'HILF Ames Brothers. Victor 10 
39. GREEN DOOR -1, Lowe. Dot 54 
39. ITALIAN THEME --C. Stapleton, London 44 
41. RIP IT UP -R. Haley. Decca 40 
41. TONIGHT YOU BELONG TO ME.- Lennon Sisters -L. Welk, Coral 6t 
43. ON THE. STREET WHERE YOU LIVE -V. Damorte, 43 
44. MORE -P. Como. Victor 2.1 - 
4.9. BUS STOP SONG -Four Lads, Columbia 28 
45. TRUE. LOVE -Bing CrosbyGrace Kelly. Capitol s5 
47. HAPPINESS STREET -T. Bennett. Columbia 41 
48. I,F.T THE GOOD TIMES ROLL -Shirley á Lee, Aladdin 37 
49. RIP IT UP- Little Richard, Specialty 44 
S0. WHEN THE WHITE LILACS BLOOM AGAIN -F. ZaBach, Mercury 66 
SI. TRUE LOVE-J. Powell. Verve 71. 
52. OUT OF SIGHT. OUT OF MIND-Five Keys. Capitol 2 
93. KA DING DONG- GClets Pilgrim 96 
54. YOU'LL NEVER. NEVER KNOW -Platters, Mercury 
55. FORTY -NINE SHADES OF GREEN -Ames Brothers, Victor 80 
SS. FABULOUS CHARACTER -S. Vaughan, Mercury 48 
57. MARIA, TEACH 31E TO DANCE -E. Gorme, ABC -Paramount 65 
SI. SOFT SUMMER BREEZE -Diamonds, Mercury 91 
59. NOW IS THE. HOUR -(i. Storm, Dot 53 
M. TUMBLING TUMBLEWEEDS -R. Williams, Kapp 70 
M. KA DING DONG- Hilitoppcn, Dot '5 
62. I WALK THE LINE -J. Cash, Sun 81 
63. SE.E. SAW- Moonglows, Chess 57 
64. ENDLESS-McGuire Sisters, Coral e7 
65. LAY DOWN YOUR ARMS-.A. 5he1110 , Columbia - 
66. EM IN LOVE AGAIN -F. Domino, Imperial 63 
67. FROM THE CANDY STORE ON THE CORNER -T, Bennett, Columbia 35 
M. IT ISNT RIGHT -Platters. Metcury 
69. EV'RY DAY.OF MV LIFE- McGuire Sisters, Coral... ... ... ... 68 
70 GIVE. US THIS DAY -J. James, M -G -At 87 
71. HEARTACHES -S. Smith. Epic 78 
71. HEAVEN ON EARTH- Platters. Mercury RI 
71. WHEN THE WHITE LILACS 510031 AGAIN -L. Holmes, 51 -0 -51 99 
74. CASUAL 1.00K-Sis Teens. Flip 76 
75. EARTHBOUND -S. Davis Jr.. Decca 89 
76. SADIEN SHAvkL -R. Sharpies- 1 ondon 49 
77. SOMEBODY UP THERE LIKES ME. -P. Como. Victor 47 
78. TONIGHT YOU BELONG TO ME -K. ('handler -1. Wakcly, Decca 
79. FEVER -L, W. John. King 42 
M. MOONGLOW AND THEME FROM "PICNIC " -M. Staloff, Decca 62 
M. EARTHBOUND -M, Lania. Victor 95 
82. WHEN THE WHITE LILACS BLOOM AGAIN -L, Welk, Coral 73 
53. YOU'RE. SENSATIONAL -F. Sinatra. Capitol 99 
54. 1.AY DOWN YOUR ARMS- C'hordeues. Cadence - 
55. FRIENDLY PERSUASION -Four, Aces, Decca M 
M. SO- LONG -F. Domino, imperial 66 
57. BLUE MOON -E.. Presley, Victor 
57. I LOVE MICKEY -T. Brewer, ('oral 69 
89. WAR AND PEACE. V. Damone, Columbia 56 
M. ENGLISH MUFFINS AND IRISH STEW -S. Syns, Decca 63 
91. FROM A SCHOOL RING TO A WEDDING RING 

Rover Boys. ABC -Paramount 
M. TEEN- AGER'S MOTHER -B. Haley, Decca 
93. APE CALL -N. Nones, Dot 
94. LOVE, LOVE, LOVE- Diamonds, Mercury 
54. OLD PHILOSOPHER -E. Lawrence, Coral 
94. WELL, DID YOU EVAH7 -Bing Crosby -F. Sinatra, Capitol 
97. GI.E.NDORA -P. Como, Victor 
M. I ONLY KNOW I LOVE YOU -Four Aces, Decca 
93. GOOD BOOK -K. Starr, Victor 

100. YOU'RE LN LOVE -G. Grant. Era 

97 
IM 
91 
72 
92 
98 

83 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 

information for buying purposes. This function is most 

reliably served by other regular weekly features: Best 

Sellers in Stores, Most Played in Juke Boxes, Coming Up 

Strong and Best Buys. 
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"I believe that 'TWO DIFFERENT WORLDS' by ROGER 

WILLIAMS with Jane Morgan is one of the great records 

of our time, and I am sure that it will take its place along- 

side 'Autumn Leaves' as a million record seller." 

Dave Kapp 

"Two 
Different Worlds' 

ROGER WILLIAMS 
with JANE MORGAN 

coupled with 

"Nights in Verona" 
by ROGER WILLIAMS 

ORCHESTRA AND CHORUS DIRECTED BY HAL KANNER 

Kapp #161 

KAPP RECORDS, INC., 119 WEST 57th ST. NEW YORK 19, N. Y. 

Copyrighted material 
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profit 
picks 

of 
the 

month 
from 

records 

BIG NAME RECORDINGS 

AT '/2 THE BIG NAME PRICE: 
only $1.98 for each 12" Long Play; 794 for each 45 EP 

Slaílin' Throggh 

JEANETTE MACDONALD 

12 top jam selections leatur- 
lug such top name ears as: 
Dinah Shore; Lena Horne; 
Sidney Bechet and Henry 
Levine. 12" Long Play 
(CAL-321) so... 

79c TODAY'S HITS 

CONNIE HAINES 

Whatever Will (*.Will Be 

Weary Stun 
You're Sensational 

When My then lisat 
Comes Horst 

A perfect combination of 
talents. Connie Haines, with 
an all -star orch. led by Many 
Matlock, in "New Ortho- 
phonic' High Fidelity Sound. 
45 EP (CAE -334) 79e 

DANCING 
DOWNRalph an 

anal his 

Flanag 

Orch 

BROADWAY 

Jeanette MacDonald tinge 
12 of the great songs ehe 
made famous. 12" Long Play 
(CAL -325) $148; two 4 
selection 45 EP's (CAE -361, 
CAE -362) 754 each. 

xAVrt£ax 
,C AT 
AHD HIS ORCHESTRA 

THAT 

MIN 
BEAT 

12 HITS FROM 
THE *on 

HAPPY PL'LEA 13{ 

0.0764 

SW 
4;s alY 

FAIR LAITY 

PIPE 
DREAM 

Hits from 3 Broadway sue- 
ceases! In "New Ortho 
phonic" High Fidelity. 12" 
Long Play (CAL-319) 81.t 
three 4- selection 45 LP'. 
(CAE -357; 375, 307) 75e ea. 

One ofthe "Met'e "mostcele Ralph Flanagan and Hie Value galore! 12 Latin fa- Gorgeous 4 -color cover! 13 
brated baritones sings 11 fa- Orch. 12 tunes ... lI by vorites designed for dancing mood aelections in "New 
mous selections, including Rodgers and Hammerstein. by Xavier Cugat and His Orthophonie' High Fidelity! 
aria. by Verdi and Gounod. In High Fidelity. 12" Long Orde. 12" Long Play (CAL- 12" Long Play (CAL -324) 
A real collectors item! 12" Play (CAL.322) SSA 4-se- 323) 81.11kt 4-selection 45 55.5eí 4- selection 45 EP 
Long Play (CAL -320) $1.0.. lection 45 EP (CAE -358) 7.e EP (CAE -359) 790 (CAE- 360)70s 

Order through 
your RCA Victor 

Record Distributor NOW! 

Nationally Advertised Prices- Optional 

Tunes With Greatest Radio - TV Audience 
Tunes, listed alphabetically, bave the greatest audiences on network 

, station programs to New York, Chicago and La. Angeles. Lists are 
baud on John G. Peatmar'a copyrighted Audience Coverage index. 

Radio 
Allegheny Moon (R)-- Oxford -ASCAP 
Bus Stop Song (R) (F)- Miller -ASCAP 
By the Fountains of Rome (R)-- Chappell -- 

ASCAP 
Caoadtan Sunset (R)-hferidian -BMI 
Endless (R)-T. Kayo -ASCAP 
Friendly Persuasion (R) (F)- Feist -ASCAP 
Giant (R) (F)- Witmark -ASCAP 
)sappiness Street (R)- Planetary-ASCAP 
1 Could Have Danced All Night (R) (M)- 

Chappell-ASCAP 
If 1 Had My Druthers (R)- Commander- 

ASCAP 
My Prayer (R)- Shapiro-Bernstein -ASCAP 
Namely You (R)- Commander -ASCAP 
Now, Baby, Now (R)- Robbins -ASCAP 
On the Street Where You Live (R) (M)- 

Chappell -ASCAP 
One Finger Piano (R)-E. B. Marks -BMI 
Rebel in Town (R)- Saunders -ASCAP 
Sadie's Shawl (R)- Roncom -ASCAP 
Somebody Up There Likes Me (R) (F)- 

Feist -ASCAP 
Summer Sweetheart (R) -E. B. Marks -BMI 
Test of Time (R)- Paramount -ASCAP 
That's All There Is to That (R)- Meridian- 

ASCAP 
Tonight You Belong to Me (R)- Bregman, 

!Deco á Conn -ASCAP 
Tr.& Love (R) (F)- Buxton Hill -ASCAP 
War and Peace (R) (F)- Famous -ASCAP 
Whatever Will Be, Will Be (R) (F) -Anises 

-ASCAP 
When the White Lilacs Bloom Again (R)- 

Harms -ASCAP 
Where in the World (R)- Broadcast -BMI 
You Can't Ron Away From It (R) (F)- 

Columbia Pic -ASCAP 
You're Sensational (R) (F)- Buxton Hill- 

ASCAP 

Television 
Allegheny Moon (R)- Oxford -ASCAP 
Canadian Sunset (R )-Meridian -BMI 
Come One, Come All (R)- Stanton- 

ASCAP 
Cr, Ohl Sky (R)- Starstar -ASCAP 
Don't Be Cruel (R)- Presley A Shalimar- 

Earthbound (R)- Mellis -BMI 
For Better or for Worse (R)- Sterstan- 

ASCAP 
Friendly Persuasion (R) (F) -Feist -ASCAP 
Good Book (R)- Starstan -ASCAP 
Happiness Street (R)- Planetary- -ASCAP 
Hound Dog (R)- Presley á Lion-BMI 
I Could Have Danced All Night (R) (M)- 

Chappell -ASCAP 
Just Love Me (R)- Trinity -8111 
Love, Love, Lore (R)- Progressise -B111 
My Prayer (R)- ShapiroBernstein -ASCAP 
Never Saw a Better Day (10-Stanton- 

ASCAP 
On the Street Where You Live (R) (59- 

Chappell-ASCAP 
Poor People of Paris (R) - Connelly - 

ASCAP 
Rain, Rain (R)- Srantan -ASCAP 
Solitaire Man (R)- Starstar -ASCAP 
Somebody Up There Likes Me (R) '(F) -- 

Feist -ASCAP 
Things I Never Had (R)- Starstar -ASCAP 
This Land (R)- Stantan -ASCAP 
Tonight You Belong to Me (R)- Bregman, 

Vocco á Coon -ASCAP 
Whatever Will Be, Will Be (R) (F)- Artists 

-ASCAP 
When the White Lilacs Bloom Again (R)- 

Harms -ASCAP 
With a Lemonade (R)- Starsran -ASCAP 
You Don't Know Me (0) -11i11 á, Range - 

BMI 
Your Place in the Sun (R) -Pera -BMI 
You're in Lore (R)- Thunderbird -ASCAP 

Best Selling Sheet Music in Britain 
(For Week Ending September 191 

A cabled report from the Music Publishers' Association- I. td., 
London. List is baud upon their weekly survey of England's leading 
music dealers. American publishers in parenthesis. 

Whatever Will Be, Will Be- Melcher -Tofu By the Fountains of Rome -Sterling 
(Artists) 

Walk Hand in Hand- Dechen, (Republic) 
Lay Down Your Arms -Francis Day 

(Howie RiiJtalond) 
Mountain G ery -New World (Harms) 
Who Are We ?- Bourne (Thunderbird) 
A Sweet OldFashioned girt- Campbell- 

Connefly (Valyr) 
Why Do Fools Fall in Love ? -- Chappell 

(Patricia) 
The Birds and the Bees -Maddox (Famous) 
Serenade -Blossom (Harms) 

(Chappell) 
You Are My First Love- Geossenor 

(Kanner) 
Hot Diggity -Peter Maurice (Roncom) 
The Wayward Wind -Lafleur (Warman) 
My September Lore -Bron 
Born to Be With You -Morris (Mayfair) 
Believe in Me- Macmetodies (France) 
Out of Town -Kanner (Kanner) 
Autumn Concerto- Macmetodies (Symphony) 
More -Berry (Shapiro,Bernstein) 
Ivory Tosser-E H. Morris tE. H. Morris) 

Best Selling Pop Records in Britain 
!For Week Ending September 191 

TYM Printed thru the courtesy of the "New Musical Express,' Last 
Week Britain's Foremost Musical. Publication. Week 

2 

3. ROCKIN' THROUGH THE RYE -Rat Haley Comets (Brunswick) 6 

4. PING TONG /BLOODNOK'S ROCK 'N' ROLL -Goons Mecca) 9 

5. GREAT PRETENDER -The Platters (Mercury) 7 

6. WALK HAND IN ILAND -Tony Martin (HMV) 3 

6. WHY DO FOOLS FALL IN LOVE7- TeenAaera (Columbia) 5 
6. SWEET OLD -FASHIONED GIRL -Teresa Brewer (Vaaue /Corse) 4 
9. BRING A LITTLE WATER SYLVIE /DEAD OR ALIVE -Lonnie Donegan 

(Pye -Nixa) 14 

10. MOUNTAIN GREENERY -Mel Tonne (Vogue /Coral) 8 

11. SAINTS ROCK AND ROLL -Bill Haley Comets (Brunswick) 13 

12. WOMAN IN LOVE- Frankie Latee (Mille) 14 
13. HOUND DOG -Eivie Presley (HMV) - 
14. SERENADE -Slim Whitmtin (London) 11 

15. BORN TO BE WITH YOU- Cbordettes (London) IS 
16. 1 WAN) YOU, I NEED YOU. 1 LOVE YOU -flub Presley (HMV) 12 
17. FOUNTAINS' OF ROME -Edmund Hockridse (Pye -Nixa) 18 

17. ROCK AROUND THE CLOCK -Bill Haley Comets (Brunswick) - 
19. 1 ALMOST LOSI MY MOND -Pat Boone (London) 17 

20. I'LL BE HOME -Pat Boone (London) 16 

1. LAY DOWN YOUR ARMS -Anne Shelton (Philips) 
2. WHATEVER WILL BE, WILL BE -Dutte Day (Philips) 

Territorial Best Sellers 
Continued from page 50 

San Francisco a Tonight Yoe ..lw. to ate 
Patience á Prudence, Lbt. 

1. Me Prayer, Platters, Mer. 4- Hound Dog, E Presley, Vie. 
L HIJ Dae. E. Presley, Vie. J. WI.teter WI. Be, WHI Re 
3. a.dle. Sower Doris Day, Col. 

L Heywood-H. Winterhalter, Vie, a. My rrayer, Platters, Mer. 
MAI 4. .I Re Creel, E. Presley, Vie. 7, C Ma Seeeet 

a. Wkateree Will Be, Will Be E Heywood -H. Winterhalter, Vic. 
Doria Day, Col. I. Minute .f Love, E. Rodgers, Col. 

a, Allegheny Mo.., P. Page, Mer. 9. Sell Mutt leeese, E Heywood, Mer. 
7. Hoeky Task, B. Doggett, Kng. Toronto 8, Tuttle You Belem Io Me 

1. Homed Dee, E. Patience á Prudence, Lbt, Presley, Vic. 
9. Sae for a Suer Night 2. Me Prayer. Platters, Mer. 

M. Miller, Col. 3. De 'S Be Creel, E Presley, Vie. 
4. Wbatetea WM Be, Wm )se 

Seattle Doria Day, CoL 
L Snake Teak, B. Doggett, Sae. 

L Dote M creak E. Presley, Vic, 6. aadha Smut 
L Hooky Teak, B. Dorsett, Kng. E. HeywoodH. Winterhalter, Vk. 
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110 

srrnc o&'ri' 
IONI 1 ES ELVIS PRESLEY 

DOÑÎRE I E 
"UM THE 

SUN DONTSHINE» 
RCA Victor 20/47.6381 

MGM 12353 LETTERS RCA `JICTOR 

BRAND NEW RELEASE ACCLAIMED BY THE TRADE 

ALAN DALE Bill 
"I CRY MORE 

61699 9 -61699 

The Cash Boxl 

FAMOUS MUSIC CORPORATION 
1619 Broadway, New York, New York 

www.americanradiohistory.com

www.americanradiohistory.com


S6 MUSIC -RADIO THE BILLBOARD September 29, 1956 

e Ì I' 

It 
I 1 

I I / , 

i OS. , 
RCA VICTOR presses most 

independent label discs 

that hit the top ...yet costs no more. 

IVhy take chances with your 
pressings when RCA Victor 
Custom Service gives you all these 
"bonus extras" at no extra cost! 

brilliant sound engineering - 
fifty years experience! 

vast facilities -newest equipment 
to service every need! 

individual attention for all 

clients -big or small! 

3 strategically located plants - 
East, Midwest, and Nest -to 
assure fast deliveries plus 

drop -shipping and warehousing! 

Got a hit in the offing? Make it 

sure! Call RCA Victor Custom 
Record Sales -today( 

f 
1 

I 
I 

I 

I 

-I 

I 
I 

help your"hot ones "hit home 

RCA VICTOR CUSTOM RECORD SALES 
155 East 24th Street, New York 10, N. Y.- 5111nentr HILL 9 -7 200 445 N. Lake Shore Orate. 
Chicago I1. III.- WII,TENaLL 4 -3215 1016 N. Sycamore Avenue. Ilollywood 38. (.ahL- 
OLorteLO 4 -1660 1525 M,Cevock Street, Nashville 3. Tenn.- AI...,, 5 -6691 In 
Canada, call Record Department, RCA Victor Company, Ltd.. 1001 Lenoir Street, 
Montreal. Quilts,. For information concerning other foreign countries, write or phone 
RCA International Division, 30 Rockefeller Plozx, New York 20, N. Y.- Wilson 6 -3800. 

®® 

VOX J OX 
By JUNE BUNDY 

RANDLE - LOWE PALSHIP: 
Deejay Bill Randle, WERE, Cleve- 
land, who has air -hopped to Man. 
hattan every week for the past two 
years to do a four -hour Saturday 
afternoon show over \S'CBS, New 
York, has decided to get some rest, 
and \'CBs mid-morning jock Jim 
Lowe takes over the Saturday 
aircr here, effective September 29. 

At the same time, Lowe has 
a new across- the -board pro- 
gram from 11:30 to 11:45 
a.m. on the CBS Manhattan 
flagship, giving the deejay- 
recording artist three local 
shows over WCBS and a Sat- 
urday night live -jazz airer 

over the CBS network. 

When Randle signed the WCBS 
deal two years ago, plans called 
for him ultimately to take over a 

daily strip on the station. How- 
ever, the deal never jelled, since 
WCBS failed to reach an agree- 
ment with WERE on the division 
of Randle's time between here and 
Cleveland. Meanwhile Randle has 
signed his \VCBS successor to do 
a guest shot on his local Cleveland 
TV show this week. The jockey 
has also made Losses current Dot 
record, "The Creen Door" (A Bill- 
board Best Buy last week), his No. 
1 plug -platter for the past couple 
of weeks. 

YESTERYEAR'S TOPS - 
The nation's fop tunes on records 

as reported in The Iillboard 

SEPTEMBER 28, 1946 
1. To Each His Own 
2. Five Minutes More 
3. South America, Take It Assay 
4. Surrender 
5. Rumors Are Flying 
6. They Say It's Wonderful 
7. If You Were the Only Girl 
8. I Don't Know Why (I Just Do) 
9. I Cot the Sun in the Morning 

10. Doin' What Comes Natur Ily 

SEPTEMBER 29, 1931 
L Because of You 
2. Come On -a My House 
3. I Get Ideas 
4. Too ]bung 
5. Loveliest Night of the Year 
6. World is Waiting for the 

Sunrise 
7. Cold, Cold Heart 
8. Sweet Violets 
9. Shanghai 

10. In the Cool, Cool, Cool of the 
Evening 

THIS 'N' THAT Lonny 
Starr, \VNEW, New York, is 

on a culture kick, and is tip- 
ping his listeners off on the 
whereabouts of various neigh- 
borhood art exhibits. Last 
week, for instance, he plugged 
a watercolor exhibit by Bill- 
board artist Erwin (Lee( Le- 
bowitz.... The first series of 
summer dances staged by 
WLOL, Minneapolis -St. Paul 
(in co- operation with Pepsi - 
Cola), at the Excelsior Amuse- 
ment Park Ballroom was so 
successful that the station is 

already planning another se- 
ries for nest year. Special dis- 
count admission tickets were 
made available in the area's 
record shops and at Pepsi 
dealers, while deejays Leigh 
Kamman, D a n Anderson, 
Steve Cannon, Bob Bradley 
and Jerry Cunning acted as 
emsees. 

ROCK AND ROLL: Douglass 
(Jocko) Henderson, \VOV, New 
York, is helping combat juvenile 
desinquency via "five extra com- 
mandments" for numbers of his 
"1280 Rocket Fan Club." The 
"commandments" cover regular at- 
tendance at school, helping around 
the house, etc. At the same time, 
"Jocko" is running a "Go to Church 
on Sunday" campaign.... On Sep- 
tember 27 \\'AOK will honor 

(Continued out page 60) 

The Oldest 
ONE -STOP 

Record Service 

All Labels 

All Hits 
45 RPM 55c 
78 RPM 60e 
Single EP's 91c 

660 EXTRA CHARGES 

FREE 1IT1E STRIP SERVICE 

No order no large or too small. 

Save Time! Save Money! 

STORE BUSINESS WELCOME 

No C.O.D. Send check with 

order including postage. 

The Musical Sales Co. 
SEEBURG DISTRIBUTORS 

140 Weft Mount 
Royal Ave. 

Baltimore 1. Md. 

Vernon 7-5755 

The (hordettes' Latest 

"LAY DOWN YOUR ARMS" 

"TEEN AGE GOOD NIGHT" 

Cadence 
1299 

cadence 
R E C O R D S 

THE NEW ONE BY THE 

SIX TEENS 

"Afar Into the Night" 

B/w"Send Me Flowers" 
NO. 317 

FLIP RECORDS 
61 B S. Ridgeley Or., Los Angeles 36, Calif 

ATTENTION 

RACK JOBBERS! 

MICKEY MOUSE 
10" & 45 rpm Singles 

Available to wide -awake Rack Jobben. 

Contact 

MICKEY MOUSE RECORDS 

BOX 970 N. Y. C. 1, N. Y. 

CL:116I.'G F',1ST! 

ANGEL FACE 

by 

THE NEONS 
Tetra 4444 

TETRA RECORDS 
1717 Are. P Brooklyn 29, N. Y. 

SO. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
45's hoc 
78's 65e 
E.P.'s 98c 

L.P.'s 2.98 
MORTY'S MUSIC CENTER 

t7rl W. Pico Blvd., L. A.. Cet N. 
Phone: RE 1-7tSe -Willi 

OPEN > DAYS A Will. 
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7Ae /1/afiohs D/s Reko/Ne)&./ 

IFF E RE N 
InvoRILDS 

JUBILEE 5256 

o 
o 
o 
o 
o 

as sung by America's Newest Singing Star 

DON 
RONDO 

orchestra conducted by DAVID TERRY 

coupled with 

"HE MADE 
YOU MINE" 

j t>IleF` 

1650 6road-ov, Nc.v Yerk 

Copyrighted material 
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MUSIC PRINTING 
LEAD SHEETS- ; :_4V.X.' 1D0 - s'00j 

PROFESSIONAL COPIES '19_ïó,- i`'10°' 
ACTO LITRI/ 
Jensen each 1, Florid. 

VOX J OX 
Continued from page 58 

rock and roll king. Winning tags 
included "Ugh," "Sexsational,' and 
"Smoothy." 

According to a survey made 

Zenas (Daddy) Sears on his 10th and artists in the Atlanta area will b`' the NBC radio nehvthe 

anniversary as a dccjay. Musicians present a two -hour show in his 
show. "Monitor," here are the 

honor during a WAOK Day at a most local 
which aycoi er the 

local fair. Sears, who in April, most tecal aio play over NBC 

1946, started the first deejay pro- 
affiliate stations last neck in 
the Following areas: HOT OFF THE PRESS! 

/ 
£ 

"DOROTHY CARLESS' 
MIXED E1)10 IONS" 

R--102 

"THE 
CARLESS , T 

R-40.3 

1 

ax 

gram in Atlanta especially for the 
\rgro market, is now program Rochester, N. Y. 
director and part owner of the sta- "Whatever Will Be, \ \'ill Be," Doris 
ion.... Buddy Tolliver, WSVA, Day, Columbia. 

Harrisonburg, Va.. is spinning Raleigh, N. C. 
I.&b. disks on "Buddy's Beat" from A Rose ;aid a Baby Rth; 
midnight to I a.m. on Saturday. George Hamilton 1\' and the 

Country Ccntlenlcn, C:olonial. 
Phoenix, Ariz. 
"Don't Be Cruel," Elvis Presley, 

Victor. 
Hutchinson. Kan. 
"C:au:uli:w Sunset," Andy Williams, 

Codeine. 
Little Rock 
\ly Prayer." Platters, Mercury. ' 

Grand Rapids, Mich. 
"Friendly Persuasion," Pat Boone, 

Dot. 
Fort Worth 
,. Vicyn.ard Wind, Cogi Grant, Era. 

NIFIRECONO from 

HIGH FIDELITY RECORDING CO. 

8087 SUNSET BLVD. HOLLYWOOD 28.CÁ1. 

CHANCE OF THEME: 
New music librarian at 
WCUE, Akron, is Chick Wat- 
kins, who also emsees a cou- 
ple of weekend shows. . 

Frank Carroll has replaced 
Jack Murphy on the "1350 
Club" over WPCT, Danielson, 
Conn. . . . Deejay- librarian 
Art Pierce, WEAV, Platts- 
burg, N. Y., advises that his 
station (under the new man- 
agement of Al Spokes, for- 
merly with WJOY, Burling- 
ton, Vt.), is putting the ac- 
cent on music with The Bill- 
board's music charts serving 
as programming guides for 
many shows. 

Don Sherman, formerly with 
\ \'AFB, Baton Rouge. La., now has 
two nightly shows over WBOS, 
Boston. . Program director - 
deejay Norman \\'4iú, \VDOK, 
Cleveland, has signed Bonnie Bar- 
rett, formerly with \\'CAI!, same 
city. Barrett has taken over 
\\'t)OK's early -morning spot! M 
the same time, Bill Reid has moved 
into WDOK's late afternoon time 
slot. Reid also emsees at 6:10 -8 
p.m. show, which features album 
music only. Wain, olio pilots 
\\" &OK's 2 -6 p.m. seg, recently 
staged a contest, whereby 25 Elvis 
Presley records were awarded for 

Ithe 25 best descriptions of the 

CLIFTON'S LAST SHOW: Jack 
Clifton. 20 -year -old program direc- 
tor of WCUE, Akron, died Septem- 
ber 8 of cancer, following an ill- 
ness of seven months. However, 
on the day of his funeral, the late 
jockey's "Sunshine Club" was aired 
for the last time, via a special 
memorial show, made up of tapes 
from his past programs. Clifton, 
who served as \VCUE program 
director for the last four years, 
started his radio career over 
WBRE, \Vilkes Bane, Pa., when 
he was 17. At one time he was 
free -lancing for three Northwestern 
Ohio radio stations at one time 
plus emsecing a T\' shoo-. Clifton's 
Sunshine (Stil>" emanated from 

his home studios in Cuyahoga 
Falls. and some 8,000 fans were 
members at his death. 

GUY LOMBARDO 

"LOVE ME SWEET 

AND LOVE ME LONG" 

Capitol #3540 

SNYDER alt SIC CORP. 
6308 Sunset Blvd., Hollywood 28. Calif. 

IOt.STING BIG! 

GO CAT GO 
by 

BILL FLAGG 
and his ROCKABILLIES 

Tetra 4445 

TETRA RECORDS 
1117 Are. P. Brooklyn 29. N. Y. 

I PAUL ANKH 

"Blau Wile 

`Debeeste Fontaine" 
472 

when answering ads .. 
SAY YOU SAW IT IN 

THE BILLBOARD I 

wo INNOCENT' 
HEIMI'S 

is breaking! economic 

(Grammar shaky... 

GtBSO 
, t NW 

' HEARTS 
Slog 

INNOCENT 0 
' 9739 "Why doesn't 
Na 

Everybody's 
been saying on Pops' 1 y Gibson She is! 

et Ginny have --and somebody g nl l't We 

she'd be sensation 

"Two 

is already 
Innocent 

Hearts" 
(ono everywhere. 

hitting the hit fists another sock 

Another sock song 
from 

singer 
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LONDON HAS THE BIG ONES! 
CASHBOX: "Sure Shot" 

BILLBOARD: "Best Buy" 

The original 
recording with the 

harpsichord sound. 

CYRIL STAPLETON 

ITALIAN 
THEME 

CASHBOX: "Sure Shot" 

\\ Bob 
\\\A Shçirples 

sADirs 

SHAWL 
1661 

TED ATH 

THE FAIHETHFUL 

NUSSAR 

'7 
The Cush Bvx sE. ' DAVID WHITFIELD 

O2 

Sleeper of the Week ''''++ Y 
a 

The stirring voice of David Whitfield is in top form as he 

belts out a fabulous, heart rending new dramatic ballad 

that could be his biggest hit to dote. It's an emotional sòng 

about o man's admiration for his child and it goes under 

the title "My Son John' Roland Show assists the star with 

o big and beautiful backing. The song is climbing Eng 

land's best seller list by loops and bounds and should soon 

be doing the some on our lists. Bottom half, "My Un 

finished Symphony' is o big production affair powerfully 

fashioned. Top deck hos the goods. 

VERA LYNN 

EVERY DAY OF MY LIFE 

COME BACK TO ME 
1688 

1668 

RECENT 1 LEASES THAT ARE MOVING UP 

JOHNNY DOUGLAS AND HIS ORCHESTRA 

BY THE FOUNTAINS OF ROME 

BALLET OF MADIERA 
1683 

JO MOUTET AND HIS ORCHESTRA 

LOVE THEME FROM "LA STRADA" 
ZAMPANO 

1687 

RENEE MARTZ 

THE SONG THAT GOD SINGS 
THE LARGE LARGE HOUSE 1685 

THE ROLAND SHAW ORCHESTRA 

TRAILS END 
YOU'RE ONLY YOUNG ONCE 

1679 

JACK PLEIS AND HIS PIANO 

I'll ALWAYS BE IN LOVE WITH YOU 

THE SHIEK OF ARABY 

1696 

Copyrighted material 
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AND THE 

TARRIERS 

CINDY, 
OH 

CINDY 
ONLY IF YOU PRAISE 

THE LORD 

GLORY 247 

2 W. 47tí STREET 
NEW YORK CITY 36, N. Y. 

Reviews of New Pop Records 
Continued from page 52 

belt. Carries great appeal for the 
older Set. (Waroek, ASCAP) 

Sly Unfinished Srmphoay ..7g 
A pleasant melody sung by Whit- 
field In his Lanza -type attic. Good 
programming piece. (Shapiro -Rem- 
stein, ASCAP) 

THE HIGHLIGHTS 
City d Angels 79 

RALLY' IOt6 -11C1y effective side In 
the genre of "St. Therese of the 
Roses." etc. Good tenor lead and 
group could kick up a full in both 
pop and r.Ab. fields. )Va937dale, 
RNII) 

Listen, My L0,e....68 
A more routine side. in the rock 
and roll ballad vein. (World, ASCAP) 

LURI.FAN HUNTER 
Bye Bye Blackbird 78 

VIK 0231 -A very slow but highly 
sensitive treatment of the class 
standard. Miss Hunter, who also 
plays piano, sings this in mellow 
style and Sid Bass and ork back 
her nicely. Deejays will latch on 
to this. fRemkk. ASCAP) 

Story of Lo,e....76 
Miss Hunter hands this good piece 
of material a wistful, soft -lights type 
of reading with another pleasing Sid 
Bass hacking. ).fakes strong 
coupling and another good deelaY 
choice. (Peer, HMI) 

ROSEMARY CLOONEY 
Tm Are My Sunshlm 78 

COLUMBIA 40760 - Miss Clooney 
teams with Cart Smith, Gene Autry, 
Don Cherry, the Collins Klds and 
the Tunesmiths In this happy revival 
of the country classic. Worth plenty 
of juke and )ock actim. (Peer, 8111) 

Nobody's Darling Bat 
From the label's "Country Spectacu- 
lar album comes this _greet old 
country tunes. Miss Clooney gives It a 
haunting and weepy reading. Jocks 
wí11 certainly spin IL (Leeds, ASCAP) 

HENRY CORDING 
Rock and Rotl Mops 77 

COLUMBIA 40762 - This Francais 
version of rock and roll should be 
natural. for jocks who like a Chuckle. 
The cats (really Henri Salvador and 
Michel LeGrand) get on a real knock- 
out kick. A wild side. ( Blackwood, 
B!HD 

Hkco.gh Rock (Rock- Hoquet)....77 
The hiccup sound effects here will 
probably flip listeners. Otherwise It's 
more of those cra23 genic lyrics and 
a swinging band and honking tenor 
Mat keeps up the frantic pace. 
(Blackwood, EMI) 

THE DE CASYRO SISTERS 
It's Yours 76 

VICTOR 6661 -This is a nice, easy- 
going ballad that spotlights the gals 
singing the pretty chords on the first 
outing on the label. Harmonies are 
the selling point. (Souther, ASCAP) 

Don't Call Me Sweetle....15 
A bright rhythmic job with male 
vocal help to keep the ditty clicking 
along. Sales punch, however, is. 
limited. (Houston, BL11) 

EDITH ADAMS 
There May Be a Lo, 76 

UNIQUE 349 - Here's a melodic 
little confession of love, intoned for 
littenable results by Miss Adams on 
her first release for the label. (Jar., 
B3H) 

Sailor Man....71 
A bright but Innocuous bit of upbeat 
material. The mood Is happy enough 
but the nip has more to offer. 
Lamas, ASCAP) 

P1)1IIF. HF:YWOOD 
Reinfall 76 

ht-G -M 12334 -Rare A the label 
that doesn't have some Heywood in 
the can these days, and good, breezy 
piano jazz sides like this can cash In 
on his current vogue. This one Is 

especially. interesting. (Regent, HMI) 
Perdido (Lost)....76 

Fairly simple styling of the jais 
standard. (Temp, ASCAP) 

CONNIE FRANCIS 
Everyone Needs Someone 76 

ht-G -M 12335 -Philosophical waltzer 
is chirped In a style that 1639111 Joni 
James. Simple, effective material 
that merits spins. (B. F. Wood, 
ASCAP) 

My Sailor Boy.,.,68 
Teen -ager's guy is a submarine cat. 
Item is rock and roll -style waltz. 
A laborious production. (MK., 
ASCAP) 

GUY LOMBARDO ORK 
Cameos BAB 75 

CAPITOL 3540 -Old- fashioned rag- 
time with trimmings. Twin pianos 
are featured to fine advantage and 
sound it ditto. Somewhat off the 
Lombardo sweet-stuff beam, but 
good juke and deejay material. 
(Shawnee, ASCAP) 

Love hie Sweet 
and Lot. Me Loy....74 
Maestro and ork on more familiar 
kick, wills Kenny Gardner and the 
Trio featured on vocal. Good dance- 
able and listening projection. Other - 
wise. same comment II above. (5.7. 
der. ASCAPI 

STELE ALLEN ORK 
The.Gnldea Wedding Waltz 74 

CORAL. 6(707- Pretty, commercial 
waltz played by Allen with Wayne 
King -style orking plot humming so- 
prano voice. Danceable, nostalgic 
material that will benefit as the title 
gels known dint vocal use elsewhere. 
(Miller, ASCAPI 

Star Dust....74 
Serviceable side fcal/tring Allen's 
"commercial" style piano, soprano 
rind orle as on flip. Standard juke 
fare, and album material more than 

singles seller In stoles. (Mills, 
ASCAPI 

WILLIAM I,EWIS 
Burma Sera 75 

VIK 0230 -Lewis displays his sensi- 
tive, well-oiled legit at, led tenor pills 
on a bright, up -tempo Latin tuns. 
Voice is clean and true and results 
re pleasant listening. (Templeton, 
ASCAPI 

There's Never Been 
Anyone Else But You....74 

The label's new tenor sings the bal- 
lad tune from the Iasi of the James 
Dean pit, "Giant." An agreeable 
version and it may come in for 
share of play due to the solid plc 
exploitation. (MPHC. ASCAPI 

KEN ERR,AIR 
I Wan, to Love While I'm L'UUag 75 

CAPITOL 15)9- Erralr. a former 
member of the Four Freshmen. steps 
out as a soloist with a modern bal- 
lad that's enhanced by his pleasant 
styling. Hé also pips a trumpet solo. 
IT-C Pub. Corp) 

1 Ain't Goin' Nowhtre....73 
Here he takes an Arthur Hamilton - 
Frank Loeser rhythm tune and gives 
it a clear -toned swinging vocal that 
registers. Could be talent to 
watch. (Saunders P.3., ASCAPI 

DON, DICK 'N' JIMMY 
Two Volta In the Night 75 

VERVE 22020 -Trio blends pleasantly 
on a remarkably well -arranged ballad 
for solid ear appeal. Ork backing is 

particularly effective. A eery like- 
able. well-cut side, which can provoke 
buyer interest. Jocks should take 
note. (Art.., ASCAP) 

That's the Way 1 Ptel....72 
Another ballad on a heavier beat. 
Boys . not net quite as far with 
this one, nor is the ork as effective. 
However. It's good try. (Leeds, 
ASCAP) 

DENISE 1,OR 
Claim to Fame 75 

LIBERTY 75026 -lire former Mer- 
cury thrush cum her First side on the 
new label. It's an 1.kb. -type tune 
and the gal sings with plenty of 
vigor. Racking by Russ Garcia Is 

tops. Worthwhile material for jocks 
and jukes. (Pastes, ASCAP) 

W. Every emth 1 Take....72 
Miss Lor gels a lot of expression into 
her reading of this standard tune. 
Has a nice. slow, danceable beat. 
(Famous, ASCAP) 

THE KING'S IV 
Now' Baby, Nnw' 74 

M-G -M 12)39 - Quartet belts out 
rhythm item from the plc, "1111 Op- 
posite Sex.' for fina effect. Arrange- 
ment and ork backing is exceptionally 
good and should snare counter atten- 
tion. (Robbins, ASCAPI 

The World Goes On....73 
Group chants slower beat ballad on 
pleasant listening beam. Pio (Ring 
know -how has gone into this and 
jocks can get spinning values out of 
both this and the flip. (WT1te War, 
ASCAPI 

VICTOR VOL LA0 
Rebecca 

DECCA 30056 -The old Academy 
Award film is being reissued, and 
this lush instrumental theme is high- 
lighted on new sound track. Fine 
mood music for romantic jock Sep. 
(ASCAPI 

The Wonder of You.,..72 
Sweet, sentimental string -instrumental 
wrap nn on a pretty, slow -paced 
theme. (Young, ASCAPI 

74 

LEROY HOLMES ORK 
Baby Doll 74 

NI-G -M 12352 -Title tune from the 
forthcoming flick gets a sensitive 
reading from the Holmes ork, but the 
disk hag a powerful competitor in the 
Percy Faith version. Limited possibili- 
ties. (Remick, ASCAP) 

The Maid of Novgorod....72 
Instrumental is from the flick, "War 
and Peace." Slavic flavor bands this 
some programming value. (Ea , 

ASCAP) 

RUSS ARNO 
Everyday of My Life 74 

LIBERTY 57029 -A pleasant rnough 
melody but not the oldie of the same 
title. Amo gives a romantic reading 
with gal group filling in pretty choral 
spots. (Miller, BMII 

Repeat After Ste....79 
Here's three -quarter time entry 
with Arno doing a takeoff bit on 
the marriage ceremony. Fem chorus 
does the repeating- Engaging but 
light on potential. (Fairway, 8511) 

(Continued on page 64, 

THE ORDERS ARE 

POURING IN ON 

THESE BIG. ONES 

Juke Box Operators 
and Record Stores 

Order Direct From 

ABBOTT 
SALES CO. 

Box 38 Malibu, Calif. 

We ship to you for 

40` 
Cash, check or C.O.D. We pay 
postage on all orders: 1 to 5 
day delivery. (45 rpm only). 
Minimum order 5 records, can 
be assorted. No such thing as 

back orders with us-if we list 
it -we ship it. 
The Abbott and Fabor records 
can be purchased only thru the 
Abbott Sales Co. Our records 
are pressed of the best materials. 

POP 
A sure shot h)t- 
rackfag best since 

TEACH ME TONIGHT 
lee Gotch Singers' New Ono 

Watch This One Go 

YOU'LL ALWAYS 

BE MY LOVE 

A MAN-A WOMAN 
LEE COTCH SINGERS 

Fabor 4016 

POP 

THE BUS STOP SONG 
(paper of pins) 

I'LL HOLD YOU CLOSE 
LEE GOTCH SINGERS 

Fabor 4015 

POP 
A Hit oa loth Sides 

JUST WALKING 

IN THE RAIN 

A HEART WITHOUT 

A SWEETHEART 
JUDY KILEEN 

Abbott 3024 

POP 
Hitting Big in Both Fields 

HELLO, HELLO, PLEASE 

ANSWER THE- PHONE 

IF YOU SEE 

MY LOVE DANCING 
BONNIE GUITAR 

Fabor 4013 

POP 
Instrumental featuring 

the Organ 

INDIAN MOOD 

ROMELLE BOOGIE 
ROMELLE FAY 

Fabor 4014 

C &W 
BIRDS OF A FEATHER 

YOU CONDEMN 

THIS WOMAN 
BILL BRADLEY 

Fabor 140 

C & W 

DON'T YOU KNOW 
Won't you know/ 

IF YOU KNOW 

WHAT I KNOW 
TOM TALL & 

RUCKUS TYLER 
Fabor 139 

Will send catalog with order 

ABBOTT SALES CO. 
!Ox 38. MALIBU. CALIF. 
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"IT'S ABOUT TIME" 
starring 

RUTH OLAY 

from the blues shouting tradition 
and arresting "pop" style -the 
swinging interpretations of Ruth 
Olay on a collection of "time" 
songs. 

2 great, new atnum., from Z E P H Y R 

- RECORDS 

eas. 
jazz 
on a 
fish 
beat 
bass 

from Zephyr Records 

MR. BONGO HAS BRASS 
America's ranking bongoist, 
Jack Costanzo, featured with 
his own 17 -piece orchestra. 

HIGH FIDELITY 

first release: 

fi:L ï, îi TI:: i); 'C 1ST 

JAZZ FROM THE 
NORTH COAST 

Zephyr presnts the first in a 
series of rising jazz talents: 
The Bob Davis Quartet of 
Minneapolis. 

"EASY JAZZ ON A 
FISHBEAT BASS" 

arranged and conducted by 
CREIC McRITCHIE 

The big band .sound of five 
trombones, five trumpets over 
rock and roll rhythm combined 
with a free swinging jazz 
group: alto, flute, vibes and 
guitar. 
The freshest band sound in 
twenty years. 

CURRENT LIST OF DISTRIBUTORS 
Leonard Smith. Inc. Allen Distributing Co. General Distributing ,Co. 
30 N. Third St. 420 W. Broad Suce 2129 Pennsylvania Ave. 
Albany. New York Richmond, Virginia Baltimore, Maryland 

Faysan Distributing, Inc. A. -P., Dist, Co. Records, Inc. 

Mr. Sanford C. Kulick 923 Westlake N. Str, Cecil Steen 

5116 -20 Seventh St. Seattle. Washington 255 Huntington Ave, 

Buffalo, New York Boston, Massachusetts 
Morris Distributing Agency 

Alpha Distributing Co. 
1580 Queen St. W. Arc Distributing Co. 
Toronto, Canada 3747 Woodward Ave. 

457 W. 45th St. Detroit, Michigan 
New York City, New York Central Record Sales Co. 

2104 Washington Blvd. D A D Distributing Co. 
Arnold Distributing Los Angeles, California Mr. Dick Maw 
803 S. Cedar St. 1601 Lynsdale Ave., So. 
Charlotte. North Carolina Eric Distributors Minneapolis 5. Minnesota 

Mr. Ir. Pinensky 
Renart Distributing Co. 269 Sixth Street Essex Distributing 
Mr. Art Freeman San Francisco, California 114 Springfield 
327 Frankfort Ave. Newark, New Jersey' 
Cleveland, Ohio Leslie Dist., N. E., Inc. 

134 Windsor St. Gay Music 

I.esvo Distributing Hanford, Connecticut 1722 Washington 
St. Louis, Missouri 

17 S. Twenty-First St, Tru -Tone Dist. Co. Philadelphia, Pa. 
1214 S. W. 8th St. Standard Dist. Co. 

Music City Record Distx., 
Miami, Florida 1705 Fifth Me. 

Pittsburgh, Pennsylvania 
Inc. 

RO Larayctl< St. 
Garsnesa Dist., Inc. 
Mr. Lenny Garmisa M. B. Krupp Dist. Co. 

Nashville, 'I cnnessee 2011 S. Michigan Ave. Sty So. Santa Fe A. 
Chicago, III. El Paw, Texas 

Rig State Distributing Co. 
Mr. Bill Emerson A -I Record Dist., Inc. H. W. Daly 
1550 Edison SI. 640 Barone St. 314 E. Ilth St. 

Dallas, Texas New Orleans, Louisiana Houston, Texas 

scoobpy 

doo 
SCOOBY DOO 

Jerry Leiber presents a rock 
and roll dance album fash- 
ioned for the teen age daflcing 
of the day. Brilliantly exe- 
cuted, in wonderfully "clean" 
sound- Scooby Doo has the 
spirit that really moves! 

RECORDS 
8510 SUNSET BOULEVARD, HOLLYWOOD 46, CAL. 

a 

order 
ZEPHYR RECORDS 

FROM YOUR LOCAL DISTRIBUTOR 
LISTED ABOVE 

JAZZ FROM THE NORTH COAST 
(ZP 120011 

MR. BONGO HAS BRASS 
(ZP 12002) 

SCOOBY DOD 
(SP 12003) 

IT'S ABOUT TIME 
(ZP 12004) 

EASY JAZZ ON A FISH BEAT BASS 
(IP 12005) 

NAME OF STORE 

ADDRESS 

CITY STATE 
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'The Sweethearts of the Blues' 

Reviews of New Pop Records 
Continued from nags 62 

'IMP. SUNNYSIDERS 
Humdleger 73 

DECCA 30027 -Gay group warblieg 
in solid community sing-style on 1b 

jaunty rhythm- novelty with gone 
stand -nut banjo solo work. Good 
juke was by the '.Mr. Banjo" crew. 
(American Academy of himk, 
ASCAPI 

Oh Me Oh My Oh....72 
Similar fart, with similar potential. 
(1111tls, ASCAPI 

JOHNNY DOUGLAS ORK 
By tole Fountains of Rome 73 

LONDON 1683 -Strong orchestration 
surround., the group singing. Tune' 

has natural appeal -i.e. love story 
b Rome. Could be good one for 
the Douglas troupe. . 

Ballet of Madelra....72 
A highly pleasing instrumental. 
smartly arranged and beautifully 
played by the Douglas oak. For 
solid deejay programming. 

BOBBY DARIN 
The Greatest Bander 73 

DECCA 3003( -Young singer puts 
lot of heart info slow tempo ballad 
with religious overtones. Chorus is 

helpful and ore backing competent. 
This k not great material of its type, 
but superior overall direction rates 
attention to il. (Soegsmlths, ASCAPI 

Hear Them Bells....71 
Another Church -type item with singer 
on faster tempo beano. Material 
again isn't hefty on message, but can 
help carry the better side. (Herbert. 
BMD 

FRED ASTAIRE 
Just Like Taking Candy From a Baby..71 

VERVE 2019- Astaire tosses his hat 
in the planer ring again with a vocal 
on one of his own tunes. Good 
rhythm ballad material backed with 
similar ore arrangement, but coro 
aiderably dated in conception. Not 
likely to du much, except via cus- 
tomers addicted to 10)3)1gk Astair- 
ilts. )Mltlx, ASCAP) 

Sweet Sorrow....70 
Slow, sweet ballad projection here on 
another sample of singer's Gelling. 
Pleasant hearing, but commercial 
chances fain about some as nip. 
Nils, ASCAP) 

BELMONTE ORK 
The (lonely One 7) 

COLUMBIA 40763 -This new tune 
has a slow, slightly mystic quality in 
the "Gloomy Sunday" groove. Vocal- 
ist Barry Frank sings It here in. 
pleasant enough style, but the Kitty 
Kallcn cumpetish will likely steal 
plays. (Harvard, BAUD 

Macho Mereneue....fdl 
The ore' gives out with sharp bit 
of terp material. It's nicely scored 

. and should be welcome fare for the 
devotees of this beat. (Harvard, BMf) 

MIKE. HAMILTON ORK 
Sands of Gold 70 

DECCA 29983 - Romantic strings 
highlight lush instrumental wrap -up 
of a melodic theme, penned by Webb 
Pierce, the claw. star. (Cc...mood, 
BM11 

l'ar Glad....69 
Another lyrical instrumental interpre- 
tation of pretty Webb Pier. ballad. 
(Cedarwoed, BMII 

BONNIE LAKE AND HER BEAUS 
Miracle of lore 70 

DECCA 30081 -Miss Lake and Hcr 
Beaus cut this side a year ego, but it 
was shelved until Eileen Rogers' ver- 
sion of the ballad hit. Group don 
nice job, but release it a bit late to 
catch many spins. Ivatyr, ASCAPI 

As Simple As That....68 
Delicate piping by thrush and able 
choral backing by the Bears on a 

pretty ballad with a swingy tempo. 
(Hansen, ASCAP) 

COLUMBIA 

RECORDS 

everything for 
eons píele 
Listening 
Pleasure 

'RECORDS PHOMO6RDARS IffIDIES 
"Column.," Trade Mark Rod. 

U. B. Pat. Ott. stares. Registrants 

LEF.. GOTCH SINGERS 
The Bas Slop SOME 

(A Paper of Pinto 69 
FABOR 0115 -18c singers have It 
tasteful version of the film song. 
Chorus is backed by string aceom- 
paniment of simplicity and charm. 
IMIIIer, ASCAP) 

VII Hold Yon Cloy.....66 
A tender lyric, slow in tempo, prais- 
ing the domestic virtues of love and 
Mime. Comes off as fair side, but 
not exciting. (Dandelion. Bhit) 

BOB KAMFS 
Tell Me You're My True Lore 67 

BALLY 1010- Kames. on the con- 
sole, and the Baron Bros. vocal 
group deliver a pleasant nom pah 
tune. (Monitor. ASCAPI 

The Swiss Bell Waltz....67 
Vocal group, with female yodeler in 
background, merrily floats thru this 
waltz -type tune with strong console 
backing. IValleydak, RAID 

RONNY DRAPER TRIO 
^X" Mark. the Spot 65 

EMBLEM 209 -Draper sings the cule 
lyrira, and his trio registers inslrll. 
menlally, but side is only fair com- 
mercially. (Southern, BMII 

Leek. Lock. Lock Your Hean....64 
Material weak here. but trio conies 
Over. (Alameda, Bhit) 

Capitol Inks 
D. Milhaud 

HOLLY WOOD -- Capitol Rec- 
ords continued the expansion of its 
classical talent roster last week with 
the signing of composer Darius 
Milhaud to conduct the Concerts 
Arts Orchestra in his own compo- 
sitions. 

Milhaud presented the American 
premiere of his opera "David" at 
the Hollywood Bowl last week (22), 
with Capitol expected to record 
the opera .in the near future. Al- 
bum repertoire chief Francis Scott 
disclosed the acquisition of Mil-1 
hand, which followed on the heels 
of Capitol's inking of Leopold Sto- 
kowski (The Billboard, September 
15). - 

Also inked by Capitol was a 

teenage male quartet to be billed 
at the Four Preps. 

Camden Preps 
Kidisk Album 

NEW YORK- -RCA Camden is 

readying a 12 -inch children's LP, 
which will retail at $1.98. The 
album, tagged "An Hour of Fa- 
vorite Stories for Children,' fea- 
tures "Pe- Wee the Piccolo" and 
eight other children's stories by 
P:ud Wing. 

D. T. Finn, RCA. Camden mer- 
chandise manager, opines that 
since the usual 25 -cent kidisk offers 
about four minutes of entertain- 
ment, the LP is a $4.20 value. The 
package will be marketed thru 
rack jobber outlets and dealers. 

ifyou are reading 

somebody else's copy of 

Billboard 
relay not hare your own? 

iHail this coupon today 

tj The Billboard v 2160 Patterson 51. 

Cincinnati 22, Ohio 

Meow enter my subscription for o 

period of 'one year and start service 
iwuwediotely. 97. 

Name 

Addrem 

City 

Stase 

CHECK ENCLOSE) BILL ME 

Rotes: $12 a year in U. I. and Posses- 
sions and Canada. 

foreign: $24. 
L J 

ANOTHER 

SMASH HIT BY 

YOUR FAVORITES 

CHECKER #846 

"THE VOW" 
b/w 

"SHILLY DILLY" 
BY 

THE FLAMINGOS 
NN46ANNAN1N66NNA111A9 

MORE BIG HITS 

CHESS .1629 
"SEE -SAW" 

BY 

THE MOONGLOWS 
NNNIAKN.rNAA1NKANIN 

CHESS -'-1635 

"TOO MUCH 
MONKEY 
BUSINESS" 

BY 

CHUCK BERRY 

sNNNKNNtr11KKA111A1Nb 

ARGO #5257 

"THE MUSIC 
GOES 

ROUND 
AND 

ROUND" 
BY 

PAUL GAYTON 

CHESS -CHECKER -ARGO 
RECORD COMPANY 

4750 SO. COTTAGE GROVE AVE. 

CHICAGO. ILL. 

All Phones: KEnwood R -4342 

-i 

3 WAY ACTION 

Helen Stacy 
Ragtime Piano 

JOPLIN RAG 
e/w 

CALICO RAG 
305 

Juan Panalle Trio 

CARAVAN 
c/w 

IN A LITTLE 

441. 1 

DREAM05HOUSE 

i 
Franz Schermann and 

The Alpiners 

TORRY PINES POLKA 
e/w 

DER WEG ZUM 

HERZEN WALTZ 
BF 210 

govifety 
RECORDS 

P. O. BOX 713 Oat Mar, Calif.' 

RELIABILITY -- QUALITY 

RECORD PRESSING 
Originators of the 

NON -SLIP FLEX 
Pat. Pending, 

RESEARCH CRAFT CO. 
1037 N. SYCAMCFE ST. 
LOS ANGELES 39 CALIF. 
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C& W Best Sellers in Stores 
For survey week ending September 19 

RECORDS are ranked in order of their current national selling Importance at the 
retail level, as determined by The Billboard's weekly survey of dealers thruout the 
Ovation with a high volume of sales In country and western records. When significant 

action is reported on both sides of a record, points are 
combined to determine position on the chart. In such Weeks 

TY case, both sides ate listed is bold types the leading Lag on 
Week sida on top. Week Chan 

1. DON'T BE CRUEL (BM1) -E. Presley 2 9 
HOUND DOG (B\11) -Vic 20.8604 

2. CRAZY ARMS (B\II) -R. Price. .. 1 17 
You Done Me Wrong tBM1) -Col 21510 

3. I WALK THE LINE (B \I1) -J. Cash 3 17 
Get Rhythm (BMI) -Sun 241 

4. SEARCHING (BMI) -K. Wells 
rd Rather Stay Home (BMI) -Dec 29956 

4 13 

5. SWEET DREAMS (B \11) -F. Young 5 15 
Until 1 Met You (BMI) -Cap 3443 

6. DOORSTEP TO HEAVEN (BMI) -C. Smith 6 10 
YOU ARE THE ONE (BMI) -Col 21522 

7. BE- BOP -A -LULA (BM11) -G. Vincent 7 13 
Woman Love (BMr) -Cap 3450 

8. SINGING THE BLUES (B\II) -M. Robbins 
l Can't Quit (BMI) -Col 21545 

11 2 

9. l'M A ONE -WOMAN MAN (6511) -J. Horton 14 4 
I Don't Like I Did (BMI) -Col 21538 

10. CONSCIENCE, I'M GUILTY (B\II) -H. Snow 9 9 
Hula Rock (BMI) -Vic 20.6578 

11. 1 WANT YOU, I NEED YOU, I LOVE YOU 
(B \11) -E. Presley 8 18 

My Baby Left Me (BMI) -Vic 20 -6540 

12. I TAKE THE CHANCE (B\11) -J. E. & M. Brown 12 17 
Goo Goo Dada (B981) -Vic 20.6480 

13. MY LIPS ARE SEALED (BMI) -J. Reeves 13 8 
P)ckin' a Chicken (BMI) -Vic 20.6517 

14. YOU DON'T KNOW ME (BMI) -E. Arnold 10 5 
Rotkin Mackin' Bird (BMI) -Vic 20.6502 

15. ANY OLD TIME (BMI) -\V. Pierce 15 9 
Weil Find a Way (BMI) -Dec 29974 

Most Played C& W in Juke Boxes 
For survey week ending September 19 

RECORDS are ranked in order of the greatest number of plays in like boxes Mm out 
she country, as determined by The' Billboard's weekly survey of operators using 

high proportion of country and western records. When 
significant action is reported on both sides of a record, Weeks 

This paints are combined to determine position on the chart. Last on 
Week Week Chat 

I. DON'T BE CRUEL (BMI) -E. Presley 1 7 
HOUND DOG (B\II) -Vic 20-6604 

2. 1 WALK THE LINE -J. Cash 2 14 
Get Rhythm (BMI) -Sun 241 

3. CRAZY ARMS (BMI) -R. Price 3 14 
You Done Me Wrong (86111 -Col 21510 

4. SEARCHING (BMI)-X. Well 4 12 
I'd Rather Slay Home (11M1)-Dec 29956 

5. HULA ROCK (BMI) -H. Snow 9 3 
CONSCIENCE, I'M GUILTY (BMI) -Vic 20-6578 

6. BE- BOP -A -LULA (BMI) -G. Vincent 5 9 
Woman Love IBMI) -Cap 3450 

7. I WANT YOU, I NEED YOU, 1 LOVE YOU 
(BMI) -E. Presley 8 18 

My Baby Left Me I BM11 -Vis 20 -6540 

8. SWEET DREAMS (RbIl) -F. Young 6 10 
Until I Met You (BMI) -Cap 3443 

9. YOU ARE THE ONE (Bill) -C. Smith 7 4 . 

Doorstep to Heaven (BMI) -Col 21522 

10. POOR MAN'S RICHES (Bill) -B. Barnes - 1 
Those Who Know (BMH- Slarday 262 

10. SINGING TILE BLUES (BMI) -M. Robbins - 1 

I Can't Quit (BMI) -Col 21545 

Most Played C& W by Jockeys 
For survey week ending September 19 

191DES are ranked to order of the greatest number of plays on disk locket' redoo 
shows thrum' the country according to The Billboard's 
weekly survey of top disk lackey shows in all key markela. Weeks 

This Lag on 
Week Wee. Chars 

1. CRAZY ARMS -R. Price 1 19 
Col 23970 -BMI 

2. 1 WALK THE LINE -J. Cash 2 17 
Sun 241 -BMI 

3. DON'T BE CRUEL -E. Presley 3 7 
Vic 20.6604 -ßk11 

4. SWEET DREAMS -F. Young 6 14 
Cap 3443 -BMI 

5. YOU ARE THE ONE -C. Smith 4 13 
Col 21522 -BMI 

6. HOUND DOG -E. Presley 7 7 
Vk 20-6604 -BMI 

7. SEARCHING -K. Wells 5 12 
Dec 29956 -BMI 

8. SINGING THE BLUES -M. Robbins 8 2 
Col 21545 -BMI 

. 

9. I'M A ONE -WOMAN MAN -J. Horton 12 4 
Col 21538 -138.11 

10. ANY OLD TIME -\V. Pierce - 10 
Dec 29974 -13MI 

11. CONSCIENCE, I'M GUILTY -II. Snow 9 5 
Victor 20ó578, -13MI 

12. YOU GOTTA BE MY BABY -C. Jones 10 5 
Slarday 247 -BMI 

13. MY LIPS ARE SEALED -J. Reeves - 11 
Vic 20ó517 -BMI 

14. CHEATED TOO -W. Lee & S. Cooper .... - 1 

Hickory 1031 -13MI 
15. ACCORDING TO MY HEART -J. Reeves - 1 

Vk 26-6623 -13h11 

First these 2 hits - 

sings 

THE CAT 

CAME BACK 

and 

HELLO OLD 
BROKEN 

HEART 
record no. 3542 

Sonny James now appearing on Ozark Jubilee ABC -TV and Big D Jamboree CBS Radio 
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Reviews of New C& W Records 
BONNY JAMES 

Hello, Old Broken Heart 83 

CAPITOL 3542 - Gentle, plaintive, 
danceable three -beat cry -ballad is a 

fine vehicle for James. Could take 
nie warbler back in the big money. 
(Central Swgs, BMI) 

The Cal Care Back....78 
Unusual folk -style novelty tells an 
ainusing tale. Music and conception 
have -Casey Jones' quality, Some 
spinners will like it fora change -up. 
IBeechwood, B311) 

JUSTIN TI'BB 
l'm Just Fool Enough Be 

DECCA 300622 -the junior Tubb has 
a great heartbreak quality on thin 
tune of his own staffing. Perform 
ante rates well and the side merits a 

share of spins. (Tubb, 8511) 
It Takes Lot o' Htart....88 

tiara's a philosophical piece written 
in a smart upbeat waltz tempo. The 
lad has a most pleasant quality and 
this stacks up on even terms with the 
flip. 1H11 & Range, 8111) 

MAC CURTIS 
The Low Road 78 

KING 4965-This is a strong side, 
both by virtue of vocal delivery aM 
novel instrumental backing of the 
beat. Can become a counter seller of 
stalurt and is a sharp bet for deejay 
spins. (Arm.. BMI) 

Yoe Ale 't 'treat.' Me Rlght....76 
Singer is on another sharp beat here, 
practically in the rock and roll 
groove. Personality again comes thru. 
'1 ho flip has more originality, but 
this side can spark plenty of interest. 
(Armo, 6511) 

ARTHUR SMITH 
More Foolish Questions 77 

M -G -M 12330 -A sock sequel to 

e..K ...go .a 
cast your vote 

for the 
WINNING 

TICKET 

RECOTON 
Accessories 

More dealers and 

distributors vote 
for Recoton s corn. 
plete line of carded 
accessories bed 

cause they know 
Recoton is best) 
Easy to - stock, 
easy to sell 
Recoton phonee. 
dies - cutting styli 
-.45 RPM inserts - 
wipe away cloths - 
discs - tape - re. 
producers ... ell 

mean BIG BUSINESS for 
you. Stick with the winner 

-Recoton -world famous 

for quality! 

RECOTON CORPORATION 
52 -35 Borneo Avenue 

long Island City 4, N. Y. 

A GREAT COUNTRY DUET 

Wilma Lee &Stoney Cooper 

C4Eîo 
t HIC105 

"WOND'RING 

'BOUT YOU" 
and 

"ARKANSAS MOUNTAINS" 
by 

House Brothers Quartei 
STATE (ALLA RECORD CO. 

2033 Burnett Way 
Sacramento 18, Calif. 

Smith's old hit, "Foolish Questions." 
Tongue-in-cheek reading of an emus- 
Ins novelty. (Vogel, ASCAP) 

B ite Roek....70 
Infectious rhythm instrumental on a 

lislenable theme with a swingy beat. 
O.yaa, BMI) 

EDDIE BOND 
Boppla' Ronnie 77 

MERCURY 70941 -Lively rockabilly 
chant has the power to stir some 
teen -age action. Heavy beat in back 
Is big factor. (Alpine, 8111) 

B aby, Baby, Babr....70 
This slower opus is a more routine 
blurs alite. Power is in the nip, 
(Ht -Le, BIM) 

JAYCEE HILL 
A Lose Se Fine 76 

EPIC 9185 -Hill sings with appealing 
aincerlty and a catch in his Throat on 
a touching ballad with a rock- a-billy 
flavor. (Coldenbell, ASCAPI 

Romp Stomple' Booaie....75 
Excellent rock -a -billy vocalizing on an 
exuberant rhythm item. ((:oldenbelt, 
ASCAPI 

HANK WILLIAMS 
Blue Lose (I. My Heart) 76 

51-0-51 12332 -The late Hank Wil- 
liams sings tenderly (with guitar ac- 
companiment) on a gentle weeper. 
Williams' loyal following should en- 
loy, altho It's not top -notch William 
wax. (Mlleoe, ASCAP) 

Staging Waterfall... ,75 
Same comment. (Acuff-Rose, 8511) 

BILL AND SCARY REID 
Your Sweet Covina Mae 76 

COLUMBIA 21557 -Du., in country 
harmonizing style, gives top per- 
formance, with powerful strumming 
to add impetus. Tune is commercial 
and the rendition can cash in. 
(Golden West, BMI( 

1 Lose Hla, Too....73 
Thrush takes it alone with this sd 
story and warbles with sincerity. 
With tine backing and good material 
she has a side :hat can move. 
(Golden West, BMI) 

DANNY ROSS 
You're Not In Love 75 

MINOR 184 -Good material allows 
singer to tell off errant gal friend as 

to what love really means. Side has 
lot of imagination in treatment and 
can sell handily In its field. Good 
Item for stores catering to c.AM, 
trade. (TNT, BMI( 

Why Dld I Doubt Yoo- 73 
Singer on similar lament pitch. Me. 
terial la solid and gets good projec- 
tion, but nip gets the planer nod. 
(TNT, BMI) 

THE EDDIE HILL TRIO 
Unredeemed Diamonds 75 

COLUMBIA 21556 -A weeper with 
clever theme that Hill sings with 
fervor. Group, which joint him no 
the chorus, adds Impact fora strong 
waxing. (Cedarwood6 8511) 

Fm Worrfed....68 
On this upbeat tune. Hill leads th 
group thru fair piece of material. 
(Cedarwood. 85111 

COUNTRY PARDNERS 
You'll Forget 74 

VICTOR 6665 -Bill Price is the war- 
bler on this tune written by the 
Louvin Brothers. Deeply traditional 
styling, with brother harmony, tags 
this for hill- country sales. (Acuff - 
Rose, 8511) 

Pleasure K(sses....74 
Another good territorial entry. More 
harmony than solo warbling on this 
one. (Acuff -Rose, 81111 

PEE WEE KING BAND 
B allroom Baby 74 

VICTOR 6666 - A sprightly paced 
tune with vocal and smart backing 
putting it across. Should go well In 
the boxes. (Golden Wiest, 8511) 

Absolutely Positively 78 
Group harmonizes a cute ditty with 
a brisk pace and .ffective backing 
for a solid flip. (Ridgeway, BAH) 

PECK TOUCHTON 
My Baby Ain't Around 73 

SARG 146 -Lively country material 
gets a good send -off from singer. 
Should draw better than odcrat 
sales response in territorial bracket. 
Side is well cut and projected. ICHS, 
85111 

I'm Jest a Stendby....71 
Categorical lament, which is not up 
to the flip, but good material none- 
theless in its field. Commercially, 
rates same comment as above. ICHS, 
BMI, 

DON GIBSON 
What a Foot 

1 Was to Fall (for You), 72 
ht -G -M 12331- Plaintive warbling on 
a moving weeper. Gibson panned 
material on boll sides. (Acuff -Rose, 
BMI) 

I Believed In S'on....70 
Same comment. (Aeon -Rose. 8511) 

THE. MADDOX BROS. AND ROSE 
Paul Bunyan Lore 72 

COLUMBIA 21559 -One of several 
versions of the tune based on the 
prowess of the legendary folk hero. 

C& W Territorial 
Best Sellers 

For survey week ending September 19 

City -by -city listings re based on late 
reports secured from lop country and 
western dealers and juke bolt operators 
in each of the markets lined. 

Birmingham 
I. Don't Be Cruel, E. Presley, Vie. 
2. 1 Walk the Line, J. Cash, S. 
3. Hound Dog, E. Presley, Vic. 
4. Crary Arms, R. Price, Col. 
5. Searching. K. wells, Dec. 

Charlotte 
1. Crazy Arms, R. Price, Col. 
2. 1 Walk We Line, J. Cash, Sum 
3. Don't Be Cruel, E. Presley, Vic. 
4. Sweet Dreams, F. Young, (yap. 
5. Hound Dog. E. Presley. Vic. 
6. Searching, K. wells, Dec. 

Dallas -Fort Worth 
I. Crazy Arms, R. Price, Col. 
2. Don't Be Cruel, E. Presley. Vic. 
3. 1 Walk the Line, J. Cash, Sun 
4. Hound Dog. E. Presley, Vic. 
5. I'm a One -Woman Men. J. liorton, Col. 
6. I Can't Quit, M. Robbins, Col. 

Houston 
1. Poor M.'s Riches, B. Barnes, Sdy. 
2. I,, a Oue -Woman Man, J. Norton, Col. 
3. Crary Arms, R. Price, Cul. 
4. Hound Dog, E. Presley, Vic. 
5. 1 Walk the Line, J. Cash, S. 
6. Don't Re Cruel, E. Presley, Vic. 
7. Fool, S. Clark, Dot 
E. Honky Tonk Mae, J. Horton. Col. 
9. Sweet Dreams. F. Young, Cap. 

16. Without Your Lose, B. Lord, Cet 

Memphis 
1. Slaying the Metes. M. Hobbies, Col. 
2. Crary Arms, R. Price, Col. 
3. 1 Walk the Line, J. Cash, Sun 
4. Conscience, I'm Ganty, 11. Snow, Vic. 
I. Yoe Gotta Be My Baby, G. Jones, say. 
6. Don't Be Creel, E. Presley, Vic. 
7, I'm Sorry I'm Not sorry 

('. Perkins, Sun 
II. According to Your Heart 

J. Acmes, Vic. 

Nashville 
1. Crecy Arms, R. Price, Col. 
2. 1 Walk the flee, J. Cash Sun 
3. Maxie, the Blau, M. Robbins, Col. 
4. Hound Dog, E. Presley, Vic. 
5. Don't Be Cruel, E. Presley, Vic, 
6. Sweet Dreams, F. Young, Cap. 
7. According to Your Heart 

J. Reeves, Vic. 
1. Conw)ence, I'm Guilty, H. Snow, Vie. 
9. Just as Long u You Lease Me 

J. E. & M. Brown, Vic. 

New Orleans 
1. Cray Arms. R. Price, Col. 
2. Searching, K. Wells, Dec. 
3. Yon Are the One, C. Smith, Col. 
4. I Walk the Line, J. Cash, Sun 
5. Fool, S. Clark, Dot 

Richmond, Va. 
1. Cràay Arms, R. Price, Col. 

2. I Walk the Line, J. Cash, Sun 
3. Hound Dog, E. Presley, Vic. 
4. Doe'1 Be Cruel, E. Presley, Via. 
5. Be- Bop -a -Cula, G. Vincent, Cap. 

St. Louis 
1. Don r Be Cruel, E. Presley, Via. 
2. Crary Arms, R. Price, Col. 
3. Hound Dog, E. Presley, Vic. 
4. I Walk the Line, J. Cash, Sun 
5. I Want You, I Need You, I Love Yost 

F. Presley, Vic. 
6. Be- Bop -a -Lola, G. Vincent, Cap. 
7. Searching, K. Wells, Dec. 

Vair ,ales and spins farinera. (Vidor, 
BMI( 

The Death of Rock and Roll....66 
Actually, this is a thoroly silly take- 
off on Ray Charles' ertswhile smash 
"I Gut Woman." An unworthy 
effort by the good group. (Black- 
wood, BMI) 

JIMMY HEAP AND PERK WILLIAMS 
This Song Is Just for Yoe 71 

CAPITOL 3543 - Heavy heat and 
sharp acting back the western -styled 
warbler on this tender love chant, 
Best prospecta are in the Southwest. 
(Central Songs. 8111) 

Mingling. ,..67 
Instrumental is a country Jazz blues, 
with guitar and piano solo, standing 
out. (Ceechwood, 8511) 

CHARLIE CORE 
Railroaded 69 

KING 4964 -Only fair material hen 
and not too much imagination put 
into its projection. Type Is ntoroty 
c.ee. but real heart Is larking in de- 
livery. Sales outlook 1s uncertain. 
IMarKay, BMI) 

Over You....67 
Singer gives much the same treat - 
elcnt to slow ballad for similar 
results. No real spark or sound hen 
to build buyer interest. 151arKa7, 
85111 

SIeCOR51ICK BROTHERS 
Haskti's Elvis String 65 

IIIC'KORY 1054 - Extremely moder- 
ate appeal on this lnslromental, with 

This Week's C& W Best Buys 
WICKED LIES (Golden West, BMI) -Carl Smith -Columbia 21552 - 

Smith's "You Are the One" is still near the top of the c. &w. chart 
and this looks as the it might join the selected group soon. 
Baltimore, Buffalo, Cincinnati, Milwaukee, St. Louis, Durham and 
Richmond all reported fast pick -up on "Wicked Lies." Disk is out 
several weeks and is on the-move. 

Review Spotlight on .. . 

C &W RECORDS 

GENE VINCENT 
Blue Jean Bop (Ardmore Music, ASCAP) 
Who Slapped John? (Central Songs, BMI)- Capitol 3553- Vincent, 
currently riding the charts with ' Be- Bop -a- Lulu takes two sides 
from his album, 'Blue Jean Bop," which is within reach of the 
Best Selling Album Chart (see Pop Albums Coming Up Strong). 
On the title tune, lie, in his hard driving style, belts, yells and 
talks it up for a rockin' side that's a natural. On the flip, he 
warbles one which begins slowly and then explodes hill that 
now- famnus rockin' beat. 

ROY HALL 
Three Alley Cats (Copar, B \lt) 
Diggin' the Boogie (Old Charter, BNtI) -Decca 20060 -Country 
rock Warbler comes up with his strongest entry to date in this 
coupling. Disk should see some action in the pop market as well 
as the country. The material is the nippiest and the same applies 
to the backing and .warbling. 

C &W DISK JOCKEY PROGRAMMING 
LULU -BELLE AND SCOTTY 

Now We'll Waltz 
Chick- Chirka- Chiken Kahill 1013- Veteran team does a smart, 
slick job on an unusual theme, "Now We'll Waltz." Couple say 
they've outgrown the rock and roll and the waltz will last as long 
as love. Should win support in many sectors and on many shows. 

FOLK TALENT & TUNES 
By BILL SACHS 

Around the Horn 
Jim Wilson and his lovely 

family are depicted in a four - 
page feature, profusely illu- 
strated with photos, in the first 
Issue of America Illustrated, a 
monthly magazine published 
by the U. S. Information 
Agency in the Russian lan- 
guage for distribution to the 
Soviet people and now on the 
newsstands in the Soviet 
Union. Printed in West Ber- 
lin, America Illustrated is a 
class magazine of 64 pages 
which, thnt words and pic- 
tures, strives to tell the story 
of America today. The Wilson 
story concerns the recent ar- 
rival of the fourth child in 
the Wilson family and was 
originally published in Mc- 
Call's in February, 1954. 

"Big D Jamboree," Dallas, is 

contemplating a tour of South 
Texas border towns With a pack- 
age of 'Big D" artists. The unit 
will cater largely to Mexican'uudi- 
cnces and J. F. Dolan, "Big D" 
tub -thumper, has been detailed to 
prepare a Spanish pitch book. Ile 
says ire's handicapped ley the fact 
that the only word of Spanish he 
knows at the moment is cerseza 
(beer). . . . Billy Gray and His 
Western Okies ( Decca) are set on a 

string of personals in California, 
Oregon anti Washir.gt.)n thru Oc. 
tuber. On October 13 Billy appears 
on Cliffie Stone's "Hometown lam - 
boree" in Los Angeles. 

Hank Thompson (Capitol) 
and wife, Dorothy, are in 

guitar and fiddle beating out run-of- 
mill, hillbilly beat. Nothing here to 
engender general counter excitement. 
(Acuff -Rose, 85111 

Coffee, Coffee, Coffee....63 
Same type material as flip, plus 
vocal that sparks even less appeal. 
(Acuff -Rose, 8511) 

ALVIS WAYNE 
Sleep, Roek-a -Roll Rock -a -Baby 64 

WESTPORT 172 -Wayne, In Presley 
style, sings a country rockin' tuna 
with fair lyrics, backed by the 
Rhythm Wranglers. (Westport, 8511) 

Swl, Bop Boogie.... 62 
More of the same with lyrics not as 
effective ou this side. (Westport, 
BMI) 

Alaska with Merle and Betty 
Travis for a 25 -day hunting 
trip. Hank threatens to return 
to Oklahoma City October 6 
with a full beard, which he 
plans to have a lady barber 
chop off on his TV show over 
the Oklahoma network .that 
night. Hank's latest on the 
Capitol label is "It Makes No 
Difference Now," b/w "Tak- 
ing My Chances." During 
Hank's absence his Brazos 
Valley Boys are working with 
such guest stars as Tommy 
Duncan, Eddie Dean and Tee 
Ritter. 

Lefty Frizzell concluded his stay 
with "Town Hall Party," Los An- 
geles, last Saturday (22) and 
Thursday (27) begins a tour of the 
Northwest at San Jose, Calif. He's 
set on one- nighters until October 
6. On October 12, Lefty moves 
into San Diego, Calif., for the be- 
ginning of a tour that will take 
him nItr-u the East, winding up at 
the deejay convention in Nashville 
November 8 -9. Frizzell's newest 
Columbia platter is "Heart's High- 
way," b/w "Boy Left Alone." . . , 

Freddie Ilart, whose newest under 
the Columbia tag are "Blues," b/w 
"Drink Up and Co Home," begins 
an Eastern trek November 9 that 
will finish up with a meek at tete 
Flame Room, Minneapolis, begin- 
ning November 17. lIe1I put in a 
day at the deejay convention in 
Nash, iule before eMbarking on his 
tour. 

The Collins Kids (Colum- 
bia), who did the Tony Ben- 
nett TV show in New York 
September 1, return to the Big 
Town to work for the Madison 
Square Garden Rodeo Septem- 
ber 26- October 14.. . Lee 
Moore and Juanita have just 
released "When My Blue 
Moon Turns to Cold Again,' 
b/w "The Love You Planted 
in My Heart" on Cross -Coun- 
try Records. Deejays may ob- 
tain a copy by writing to Roy 
Horton, Country Music Pro- 
motion, Peer International 
Corporation, 1619 Broadway, 

(Continued on page 69) 

Copyrighted material 
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R &B Best Sellers in Stores 
For survey week ending September 19 

RECORDS are ranked h order of their current national selling Importance at the 
retail level, as determined by The Billboard's weekly surrey of dealers thruout the 
Ration with high volume of sala in rhythm and blues records. When significant 

action a reported on both sides of a record, poids are 
combined to determine position on the chart. In such a 

MN case, both sides are listed in bold type, the lading side 
N Week on top. 

Weeks 
Tau oll 
nets Chart 

1. HONKY TONK (Parts I at II) -B. Doggett 1 7 
King 4950 -(BMI) 

2. DON'T BE CRUEL (B\MI) -E. Presley 3 7 
HOUND DOG (BMI )-Vic 20 -6604 

2. LET THE GOOD TIMES ROLL (Bb1I)- 
Shirley & Lee 

Do You Mean to Hurt Me So? (BMI)- Aladdin 3325 

4. MY PRAYER (ASCAP)-Platters 
Haven on Barth (ASCAP) -Mercury 70893 

5. IN THE STILL OF THE NIGHT (B\11)- Satins 
Jones Girl (BMI) -Ember 10005 

6. SWEET LITTLE ANGEL (B\MI) -B. B. King 
BAD LUCK (BMI) -RPM 468 

6. WHEN MY DREAMBOAT COMES HOME 
(ASCAP) -F. Domino 7 9 

SO -LONG (BMI)- Imperial 5396 
S. FEVER (BMI) -Little Willie John 8 20 

Letter From My Darling (BMI) -King 4935 
9. RIP IT UP (BMI) -Little Richard 9 14 

Reedy ready (BMI) -Specialty 579 
10. STILL (BMI) -L. Baker - 1 

I CANT LOVE YOU ENOUGH (BMI)-Atlantic 1104 
ll. SEE SAW (BMI) -Moonglows 13 3 

When rm With You (BM!) --Chas 1629 

12. ITS TOO LATE (BMI) -C. Willis 12 13 
Kansas City Woman (BMI)-Atlantic 1098 

13. CANADIAN SUNSET (BMI) -E. Heywood- 
H. Winterhalter 14 

This Is Real (ASCAP) -Vic 20á537 
13. SOFT WINDS (BMI) -D. Washington 

Tears to Bum (ASCAP) -Mercury 70906 
15. THAT'S ALL THERE IS TO THAT (SNIP- 

Nat (King) Cole - I 

4 9 

2 .12 

5 5 

6 10 

2 

My Dream Sonata (ASCAP)-Cap 3456 

Most Played R &B in Juke Boxes 
For survey week ending September 19 

RECORDS are ranked to order of the greatest number of plays In juke boxes thtuou3 
the country, as determined by The Billboard's weekly survey of operators using 
high proportion of rhythm and blues records. When significant action is reported 

on both sides of record, points are combined tb de- 
termine position on the shot In roh a case, both sides Weeks 

'are listed In bold type. the leading side on top. east R. 
Week Chars 

This 
Week 

1. DON'T BE CRUEL (BMI) -E. Presley 1 5 
HOUND DOG (112,10-Vic 20 -6604 

2. MY PRAYER (ASCAP) -Platters 3 10 
Heaven on Earth (ASCAPI- Mercury 70893 

2. HONKY TONK (Parts I at II) -B. Doggett 4 4' 
King 4950 -(BMl) 

4. LET THE GOOD TIMES ROLL (BMI)- ' 

Shirley & Lee 2 6 
Do You Mean to Hun Me So? (BMI)- Aladdin 3325 

5. SO -LONG (BMI) -F. Domino 7 8 
WHEN MY DREAMBOAT COMES HOME 

(ASCAP) -Imperial 5396 
6. IN THE STILL OF THE NIGHT (B \I1)- Satins 5 4 

Jones Girl (BMI) -Ember 10005 
7. FEVER (BMI)- Little Willie John 6 17 

Letter From My Darling (BMI) -King 4935 
8. SEE SAW (BMI) -Moonglows 10 3 

When I'm With You (BMI)-Chit, 1629 
9. LIPSTICK, POWDER AND PAINT (B\II) -J. Turner 8 2 

Rock Awhile (BMI)-Atlantic 1199 
9. SWEET LITTLE ANGEL (BMI) -B. B. King 9 3 

BAD LUCK (BMI) -I;PM 468 

Most Played R &B by Jockeys 
For survey week ending September 19 

SIDES are ranked in order of the greatest number of play's on disk jockey radio 
shows thruout the country according to The Billboard's 
weekly survey of top disk Jockey shows in all key marten. Weeks 

Last O. 
Week CIA 

esta 
Neek 

1. HONKY TONK (BMI) -B. Doggett 3 5 
King 4950 

2. DONT BE CRUEL -E. Presley 2 6 
Victor 206640 -BMI 

3. MY PRAYER -Platters 4 12 
Mercury .70893 -ASCAP 

4. LET THE GOOD TIMES ROLL -Shirley & Lee I 10 
Aladdin 3325 -BMI 

5. HOUND DOG-E. Presley 5 8 
Vic 20-6604-BMI 

6. IN THE STILL OF THE NIGHT -Satins 10 3 
Ember 10005-BMI 

7. RIP IT UP- Little Richard 11 13 
Specialty 579 -BMI 

8. FEVER -Little Willie John 6 20 
King 4935 -13MI 

9. SO- LONG -F. Domino 8 8 
Imperial 5396 -BMI 

10. SEE SAW -Moonglows 1 
Chess 1629 -BMI 

11. CASUAL LOOK -Six Teens - 2 
Flip 315 -BMI 

12. 1 CANT LOVE YOU ENOUGH -L. Baker - 1 
Atlanta 1304 -BMl 

13, HEAVEN ON EARTH -Platters - 2 
Mercury 70893 -ASCAP 

14. ONE KISS LED TO ANOTHER- Coasters - 2 
Atco 6073 -BMI 

15. WHEN MY DREAMBOAT COMES HOME - 
F. Domino 9 8 

Imperial 5386 -ASCAP 

Zephyr Upbeat 

Adds Westwind 

And Gale Pubs 
NEW YORK - George Hor- 

mel's new Zephyr record company 
picked up velocity last week with 
the appointment of a European 
representative and the formation 
of two publishing firms- Westwind 
and Gale. The former is a Broad- 
cast Music, Inc. 

' 

company, while 
latter is with the American Society 
of Composers, Authors and Pub- 
lishers. 

The Beek Concert Bureau, The 
Hague, Netherlands, which han- 
dles Stokowski and also the annual 
Holland Music Festival, will repre- 
sent Zephyr abroad. At the same 
time, Hormel has signed prize- 
winning photographer and jazz 
artist David Pell (who records for 
RCA Victor) to handle all of the 
label's album cover -photo assign- 
ments. 

Zephyr Records is the first of 
five projects mapped out by Hor- 
mel, the meat packing heir, for the 
label's parent company, Zephyr 
Productions. In the near future, 
Hormel plans to branch out into 
radio station management, artist 
representation, and TV film, mo- 
tion picture and legit theater pro- 
duction. 

To date, Hormel reportedly Iras 
put $250,000 into his new label, 
which headquarters in Hollywood. 
Hormel, recording and sales chief 
Bud Freeman, musical director Bill 
Hitchcock and comptroller Spencer 
Moore work out of the \Vest 
Coast, while national promotion 
director Buddy Basch has his 
office here. 

Zephyr is readying an October 
15 release date for the first in a 
series of Veloz and Yolanda, Latin 
music LP's, spotlighting terp -wise 
music selected by the ballroom 
dance team. Also on the new 
Zephyr LP roster is a version of an 
Alex North wore, tracing the his- 
tory of the Model T Ford, recently 
aired on a TV spectacular. The 
label's initial and current release 
features singles by Hormel, Ruth 
Olay and Rosalie, two jazz LP's by 
Jack Costanza and the Bob Davis 
Quartet, and a rock and roll dance 
package, titled "Scooby Don." 

Oct. Push on 

Vik- Groove LP's 
NEW YORK - RCA Victor's 

subsidiary labels Vik and Groove 
will launch their first extensive LP 
lines next month in a move to cash 
in on the lucrative package -goods 
market. Both lines will be backed 
by extensive promotion and pub- 
licity campaigns featuring special 
bonus merchandise plans for dis- 
tributors and dealers during the 
first 60 days of sales. 

The label's key execs currently 
are introducing the new LP pro- 
grams to distributors in a cross - 
country junket, winding up Octo- 
ber5. 

The new Vik package line in- 
cludes eight LP's and six EP's fea- 
turing Gisele MacKenzie's first 
album, "Hue -Fi Moods by 
Maltby "; Marty Gold's "Wired for 
Sound," a hi -fi package; a mood 
music album by Sid Bass, "From 
Another World," and a jazz pack- 
age by Coleman Hawkins. 

The Groove line spotlights three 
LP's and three EP's, featuring "The 
Many Moods of Ann" by jazz ca- 
nary Ann Gilbert; the Jonah Jones 
Quartette, and "Cool Gabriels," 
featuring seven top jazz trumpet 
men. 

BIG MAYBELLE 
A Double -Sided 

HIT Double- Barrelled 
* * * * * * * 

"MEAN 

TO 

ME" 

and 

* 

"TELL 

ME 

WHO" 

DOES IT 

AGAIN! 

ON SAVOY 
#1500 

STILL ON TOP? STILL GOING STRONG! 

WILBERT 
HARRISON 
SAVOY #1198 

"CONFESSIN' 

MY LOVE" 

SAVO' RECORD CO.,Inc. 
NEWARK, N.1. 

IT'S BIG ONE 
VEE JAY #204 

"OH WHAT A NITE 
by 

The Dells 

VEE -JAY Records, Inc. 

' 2129 S. Michigan Ave. Chicago 

Phone: CAlumet 5.6141 

// 

SPECIAL RELEASE 
Distributors Buying in Hit Quantities Initially 

"JUKE BOX ROCK N' ROLL" 
b/w 

"IT'S YOU DARLING, IT'S YOU" 
by JOHNNY BRAGC_AND THE MARIGOLDS 

Eecelle =2091 

WRITE WIRE PHONE 

NASHBORO RECORD CO., INC. 
177 3rd Ave. N. Phone: Strap,' HashviRi, Tan. 

Shipments echo made from Plastic Products, Memphis, Tenn. 

They're Going Crazy Over 
This One l l I 

(a two -sided smash) 

PAUL PERRYMAN 
rocks and rotes with 

"JUST TO HOLD MY HAND" 
and 

"I'M CRYING NO" 
Duke ZIPS 

DUKE RECORDS 
2507 rJour Sr Houston 2, Teeas 

GOING BIG! 

SHEDDING 

TEARS 
sy 

V.RNON ORggN 
d IM 

M[DALLIONa 

DOOTONE RECORDS 

A NEW SMASH! 
FATS DOMINO 

BLUEBERRY HILL 
AND 

HONEY CHILI: 
5407 

tco erial zds 
Tremendous! 

Second Week -Over 200,000 Shipped) 
FRANKIE LYMON 
and the Teenagers 

THE ABC's OF LOVE 

SHÁRE 
Ce 1022 

220 W. 42 st.. N. Y 

ONLY THE BILLBOARD - 
eastag ow-aB nterroineteat watkli-is smtmbtr el 1M 

1,Rx ODII BUREAU Of CIRCULATIONS. 
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ATC O 
RECORDS 

New Release List 

Frankie 

Marshall 

EVERY MINUTE OF THE DAY 

b/w 

OVER AND OVER 

Atco 6076 :. 
The 

Royal 

i Jokers 

SHE'S MINE, 

ALL MINE 

b/w 

RIDE ON 

LITTLE GIRL 

Atco 6077 

The Prophets 

BABY, COME BACK 

b/w 

STORMY 

o 

p 

6 
Atco 6078 -E 

Glenn 0 

Reeves 

I'DRINKIN' WINE SPO-DEE'0-DEE1 

b/w 
A 

ROCKIN' COUNTRY STYLE 

Atco 6080 ç 

Waller Spriggs 
p 

I PAWNED EVERYTHING 

b/w 

(I'M GONNA) LOVE YOU, 

LOVE YOU, LOVE YOU a 

Atco 6078 

úl00 
RECORDS 

1S7 Wvn. sirs 5noer, New Yo,k 19, New Yotk 

This Week's R &B Best Buys 
BLUEBERRY HILL (Chappell, ASCAP) 

HONEY CHILE (Reeve, BMI) -Fats Domino -Imperial 5407- Domino, 
with his infectious beat and vocal vigor, is again hitting hard and 
fast with this latest two -sided entry. Out less than two weeks, 
reports are already pouring in with such strength that it looks 
like a natural to join "Dreamboat" on the charts. A previous 
Billboard "Spotlight" pick. 

LONELY AVENUE (Progressive, BMI) 

LEAVE MY WOMAN ALONE (Tiger, BMI)-Ray Charles -Atlantic 
1108- Here's another disk that has not been out long and has not 
reached all the markets, but nevertheless is showing very strong 
across the board. This natural coupling of Charles' inimitable 
spiritual and blues moods will pay off as predicted at time of 
release. A previous Billboard "Spotlight" pick. 

Review Spotlight on . e e 

R &B RECORDS 

BIC MAYBELLE 

Mean to Me (ASCAP) 
Tell Me Who (Crossroads, BMI) -Savoy 1500 -Maybelle sells the 
great torch standard, "Mean to Me", with sock showmanship and 
expressive phrasing. This side could be the follow -up to her 
"Candy" smash. On the flip she has another strong thrushing 
stint on a swingy rhythm -blues with interesting lyrics. 

LLOYD PRICE BAND 

Forgive Me, Clawdy {Venice, BMI) 
I'm Glad, Clad (Venice, BMI)- Specialty 582 -Price has two 
impressive readings here that figure to move out fast. "Forgive" 
is a typical plaint of the returning wanderer with an impassioned 
vocal. The flip is a wild; chanted blues sung by Prim with the 
help of a driving band which builds right to the end. 

ROY MONTRELL BAND 

Every Time I Hear That Mellow Saxophone (Venice, BMI) - 
Specialty 583 -The Montrell group give out with a powerful 
rhythm side with exuberant vocal and standout sax solo work 
which could project this one into the pop field. The flip, "Oooh- 
Wow" (Venice, BMI) features verveful vocalizing on a bright 
rhythm -novelty with a solid beat. 

R &B DISK JOCKEY PROGRAMMING 
DAKOTA STATON 

You Know I Do (Canby Music, BMI) 
I Told You So ( Danby Music, BMI)- Capitol 3546- Chick, at her 
sexiest, warbles smoothly on top -side tune With smart backing, 
and the side drips with sophistication. A powerful one for pro- 
gramming. On the flip. "I Told You So," she socks across this 
slow rhythmic tune with feeling, and a solid beat protrudes 
in the backing. 

SPIRITUAL 
EDNA CALLMON COOKE 

Up to Sweet heaven (Excellorec, BMI) 
The Lord Blessed My Soul (Excellorec, BMI)- Xashboro 585 - 
Reverent chirping by Miss Cooke on inspiring material with 
fervent choral backing is featured on both sides of this strong 
spiritual entry. Coupling should do well in the selected markets. 

Reviews of New R &B Records. 
THE GUM DROPS 

Natural Born Lover ;2 
KING 4963 -The lead belts across an 
appealing tune. backed by a steady 
beat, with style and vitality. Should 
increase Ihls group's growing popu- 
larhy. 'Jay & Cee, BMI) 

Chapel of Heerts....01 
A strong vocal treatment on this ef- 
Itchy, ballad by the group makes 
this a two -sided ,disk to watch. (lay 
& Cee, BMI) 

THE CADETS 
I Cot Loaded 80 

MODERN 1000 -Bass breezily han- 
dlee a pleasing hunk of novelly ma- 
terial that's good for some smiles. 
It's terp- worthy too. It's no "Stranded 
In the Jungle." but it should ring up 
some coin. (Aladdin, WWI) 

Dandle Dan....77 
Cat claims to be another "60 Minute 
Man." Item is a rockin' tern novelty, 
also with that bass lead. (Lois, 631I) 

JIMMY NOLEN 
It Hurts Me, Too 78 

FEDERAL 12278 -Artist makes a 
strong boy on wax on a t ne with 
tempting beat and good lyrics. Nolen, 
originally signed as a defter. wrote 
both sides. (Aree. $51I) 

How Fine Can You Be" 76 
On the upbeat, Nolen again impresses 
and material and backing are equally 
effective. (Arm, B31!) 

LUTHER BOND AND THE EMERALDS 
He Loves You, Baby 78 

FEDERAL 12279 -Bond, with a new 
group backing him belts out a strong 
number using the echo chamber to 
good effect. His sincerity sells it. 
(Armo, BMD 

1 Cry....76 
Bond and group warble sincerely on 

a slow ballad. (Armo, HMI) 

PAUL ANKA 
I Confess 78 

RPM 473 -Youthful sounding warbler 
is quite impressive on this r.ár: styli 
ballad, sounding like a alighlly older 
Frankie Lyman. Bean watching, 
(Andrews, BMI' 

Blae-W Ile- Deveess-Fooaine....70 
This, It appears, is a place "where 
love is so splendor and no one will 
surrender." Parading Afro beat 
keeps It from getting too profound, 
however. (Modem, BMn 

JOHNNY OTIS 
Let the Sunshine In My Heart 76 

DIG 119 -A slow-paced lament with 
fervid sacred flavor is accorded 
quietly appealing reading by OW. 
(DIg. BMD 

Hey: Hey! Hey: Hey' 74 
Enthusiastic warbling by Otis on 
bright. happy up -tempo rhythm tune. 
(Veljo, BAH) 

LITTLE JULIAN HERRERA 
Lonely, Lonely NIghts 75 

DIG 118- Expressive vocal interpre- 
tation by Herrera on a dirge -like 
ballad with choral backing. Interest- 
ing was. (Dig. BMI) 

In Endless. for Your ieee...,72 
Same comment. (Dig, BMI) 

JOHNNY BRAGG 
Juke Box Rock and Rob 75 

EXCELLO 2091 -There's a good bit 
happening on this side with Bragg 
and the Marigolds whooping and 
shouting it up. Noise and excitement 
could draw some juke coin. (Excel- 
(ores, BSSD 

Its Yon, Darling, It's Vos....67 
With current competition in the mat 
ket, this unimaginative side will have 

R &B Territorial 
Listings are based on late sales reports sec 
ice from top rhythm and blocs dealers and 

Atlanta 
1. Hooky Teak, B. Doggen, Kng. 
2. See Saw, tstoonglows, Chas. 
3. Let the Good Tieres Roll 

Shirley A. Lee, Ala. 
4. 1 Can't Lore Yoe Famish 

L. Baker, Atl. 
S. la the Still of the Night, Satins, Emb. 
6. Bad Leek. B. B. King. RPM 
7. I Gotta Get Myself a Woman 

Driften, Atl. 
IL Rip It Up, Little Richard, Spe. 
9. Tore Up Over Yoe, Mideighleta. Fed. 

le. 1 Asked for Water, H. Wolf, Chs. 

Charlotte 
1. la the Still of Ms Night, Satiny, Feb. 
2. My Prayer, Platters, Mer. 
3. Let the Good TINY Roll 

Shirley á Lee, Al.. 
4. Honky Teak, B. Doggett, Kng. 
5. Still, L. Baker, AO. 
4.1 Can't Love Yon Enough 

L. Baker, Al. t 

7. Don't Be Cruel. E. Presley. Vic. 
9. 1 Gotta Get Myself Woman 

Drifters. Ail. 
H. My Nerves, L. W. John, Kng. 

Chicago 
1. Hooky Teak, B. Doggett, K. 
2. Hound Dog, E. Presley, Vic. 
3. Don't Go No Further, M. Waters. Chs,. 
4. Soft Winds. D. Washington, Mer. 
5. Don't Be Cruel, E. Presley, Vic. 

Cincinnati 
1. Hooky Took, B. Doggett. Eng. 
2. Canadian Sunset, H. Winterhalter - 

E. Heywood. Vic. 
3, Let the Good `Elutes Ron 

Shirley & Les, Ala. 
4. Cassel Look, Six Teens, Flp. 
5. It'. To0 Late, C. Willis, Att. 
6. That's Ali Then Is to That 

N. (King) Cole, Cap. 
7. Spring Fever, E. Freeman, Imp. 
8. In the SR of the Night, Satins, Emb. 

Detroit 
1. Hooky Took. B. Doggett. Kng. 
2. Soft Winds, D. Washington, Mer. 
3. I Gone Gel Myself a Woma 

Drifters. Atl. 
4. That's An There Is to That 

N. (King) Cole, Cap. 
S. I'm Coln. Through 

Rev. C. L. Franklin, Chs. 
6. Don't Go No Further, M. Waters. Cher 
7. Bad Luck, B. B. King. Eng. 
8. Don't Be Cruel, E. Presley. Vic. 
9. Hound Dog, E. Pres:ey, Vic. 

tough sledding. Spoken bits don't 
help pull it up. Flip is the one to 
watch. IExcellnree, BNI) 

FATS GAINES ORK 
My Mm Is Gone 74 

AUTHENTIC 403 -Rebecca Williams 
chants these low -down blues, backed 
by the slow, pounding beats of the 
G ives ark. A sincere reading. (WO- 
Rams. BNI) 

It's Tragic....70 
Miss Williams does a parody of the 
standard tune "It's Magic" with lyrics 
that have some rather humorous 
touches. Flip has more chance for 
action however. (Williams, Bx1! 

SHAKEY HORTON 
Have a Good Time 70 

COBRA 5002- Up-tempo blues on a 
rock and roll kick. This one is 
mostly instrumental with a few short 
verses tossed in by Horton- Has 
gond swinging beat for misers. (Ar- 
mol. 8311, 

Need My Baby.,..69 
(Tartan bells out a low -down South- 
ern blues. Shrieking harmonica and 
a breathy sax abet the vocalizing. 
Good Southern programming. (Arad, 
BMI) 

TF.ENTONES 
Love Is Vow 69 

REGO 1004 -Group chants this slow - 
paced ballad with lead baritone n 
echoed by the soprano for an effect 
rive effort. 'Douglas, WWI) 

Welke' Tetkle Baby... .66 
Group takes a rockis' piece end give. 
It a novel approach, but it's only a 
fair Ode. (Douglas, BMI) 

THE. ROCKETEERS 
Hey, Rube 68 

MODERN 999 - Stop -time novelty 
narrative with chanted refrain. Theme 
is about a lion loose at the circus. 
Few laughs result. (BMI) 

Talk It Over, Baby....60 
Okay jump- boogie -blues by the Mop. 
but nothing to create much stir here. 
(Modem, BM!) 

CALV AES 
Fine Girl 68 

COBRA 5003 -This is a jamming 
blues with lots of solo tenor, clapping 
hands etc. Vocal work from the 
group lakes a back seat. Possible 
juke number. (Armen, EMI) 

Mambo Flesta....66 
A blend of typical t.áb. sounds 
mixed with a mambo beat. Lead 
man does some high-pitched wailing 
with unimportant lyrics. Emphasis Is 
again on the beat. (Armel, BMD 

Best Sellers 
For survey week ending September 19 

aced ele Western Usina messenger «ry- 
juke box operatoes ie the markets listed. 

Los Angeles 
1. Hooky Took, B. Doggett, Keg. 
2. Bad Luck, B. B. King, RPM. 
3. Honed Dog, E. Presley, Vic. 
4. My Prayer, Platters, Mer. 
5. Coefideetlal, S, Kaighl, Via. 
6. Se.Long, F. Domino Imp. 
7. Series Fever, E. Freeman, Imp. 
B. la the Still of Ne Night. Satins, Eels. 
9. Be- Bop's -Lana, O. Vincent, Cap. 

10. Flying Saucer 
Buchanan as Goodman, Lon. 

New Orleans 
1. Hooky Teak, B. Doggett. Kng. 
2. Don't Be Cruel, E. Presley, Vic. 
3. Honed Dog, E. Presley, Vic. 
4. Let the Goad Thant Roll 

Shirley á Lee, Ala. 
S. When My Dreamboat Comes Home 

F. bomino, Imp. 
6. My Prayer, Platten, Mm, 
7. So-Long, F. Domino, Imp. 
S. Everybody's Wballa', H. Smith, Say. 
5. It's Too Late, C. Willis, Ait. 

le. Rip It Up, Little Richard, Sp*. 

New York 
I. Honky Tonk, B. Doggett. Kos. , 

2. My Prayer, Platters. Mer. 
3. Soft Wleds, D. Washington, Mer. 
4. Don't B. Crud, E. Presley, Vic. 
5, le the Still of the Night, Satins, Emb. 
6. Fever, L. W. Jot., Keg. 
7. Hound Dog, B. Presley, Vic. 

Philadelphia 
0. Honky Teak, B. Doggett, Keg, 
2. CanedW Seined 

H. Winterhalter -E. Heywood, Vic. 
3. It's Too Late. C. Willis, Att. 
4. Fever, L. W. John, Kng. 
5. My Prayer, Platters, Mer. 

St. Louis 
1. Hooky Tonk, B. Doggett. Kng. 
2. Bad Luck, B. B. King, RPM. 
3. In the Still of the Night, Satins, Emb. 
4. Ke Obi Dan, G. Clefs. Pil. 
S. Media' for Lose, L. Birdsong, Esq. 
6. 1 Can't Quit Yoe Know. O. Rush, Cba, 
7. Let the Good Times Roll 

Shirley a Lee, Ala. 
S. Someday You'll Want Me 

S. Lewis, Imp. 
9. I Asked for Water. H. Wolf, Chs. 

Washington, D. C. 
1. Honky Took, B. Doggett, Kng. 
2. Honed Dog, E. Presley. Vic. 
3. Io the Still of tie Night, Salins. Emb. 
4. Let sise Good Times Roll 

Shirley á Lee, Ala. 
S. See Saw, Moonglows, CM. 
6. 1 Caret Love Yon _ ;Bough 

L. Baker, Atl. 
7. So-Long, F. Domino, Int, 
E. Please. Please, Please, J. Brown. Fed. 
9. Soldiers of Fortune, Drifters, All. 

10. Up oo the Mountain, blaoeificents, VJ 

* * * * * * * * * * * 
WATCH THESE TWO 

* ROCK AND ROLL WITH 

GRAND -MA 
'e (Hugh Lee Stevenson) 
* ROCKY POLO * 
'* and His Rhythm Masters *. 
* LOVE ME BABY * 

JOE NOTO 
* and His Diplomats * 
* with PHYLLIS RUBY 

ARCO RECORDS 
* 40 Moffat St., North End Ste, * 

WilkesBerre, Pc 
* * * * * * * * * * * 

Best 

Portable Hi -Fi! 

LINDA 
Is looking better 

than ever on 
DAWN 218 

recorded by 

THE SOPHOMORES 

,opyrighted material 
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COMING TO NEW YORK? 
Slay of this modern 25. 
story hold. Atl rooms 
outside exposure. large, 
beautifully furnished 

' rooms with kitch. 
nelle, private 
both, from 3.3.51 

daily. Two room 
suites from $9.50 

SPECIAL MONTHLY 

RATESI 

Air- rMlatimieg 
Olnirim ínilN4 

&roadway at 75Th St., New York 
Oscar WinnY, Managing Di.. 

5 
A4 

só.r 
M 5,000 left sxi ó..a i öóo. 

M. .n larlr 
4`,1g In 1,000 {dg m n, 

Ss.q Pr TOO 
noxsa l s.es uoxaot s.0 

Nfotives, aa10, 111.3 . Postcards. fOr. 

3 d 24 HOUR SERVICE AVAILABLE 

A Btatr4a el MANN J. aaaOaMMM 
PLaao7-0233 

/ 1M War M4 h. 
.0,e,, nun rri ff. N. r. 

WI OIIIVrR WHAT WI AOVrRTISI 

WHEN IN CHICAGO 
300 ROOMS 

RATH or SHOWER 

HOTEL 

WACKER 
$3.00 up 

S minutes to Loop 
SUperior 7 -1386 

111 W. Huron St. 

700 North 

- 
HOTEL 830 

830 N. Michigan Aye. WAbash 2.8411 

200 ROOMS 
]Just south of the Conrad Hilton Hotel/ 

TOUR PROFESSIONAL PUBLICITY 

PHOT 
DUPLICATED IN QUANTITY 
Fan mail glossy publicity photos, 
post cards, blow -ups. Compare 
our prices and quality before 
ordering anywhere. Price list and 
free samples sent promptly on 
request. Write today. Satisfied 
customers from coast to coast 
since 1936. We are as close to 
you as your nearest mail -box. 

MULSON STUDIO 
sox 1941 &RIDOEPORT, CONN. 

MINSTREL 

COSTUMES 

AND 

ACCESSORIES 

Circulars 

Free 

DANCE S. CLOWN 
COSTUMES 

For all other occasions 
Get In roach with 

TILE COSTUMER 
238 State St. Schenectady, N. Y 

WHEN IN BOSTON 

If's the 

HOTEL AVERY 
Avery á Washington Sts. 

Every room newly decorated. 

Air -conditioned rooms available. 

The Home of Show Folk 

All Ike cows el your Industry 

every week In The Billboard... 

FOLK TALENT AND T UNES 
Continued from page 66 

New York. . Rosemary 
Clooney does "No Letter To- 
day" ill Columbia's "Country 
Spectacìdar" album just com- 
pleted. 

Jerry Foster and Ills Drifters and 
Jesse White, dancer -impersonator, 
have been added to "Peach State 
Jamboree, Saturday night show 
which airs from WJAT, Swains- 
boro, Ca. Johnny Elgin, country 
singer of Victoria, Tex., joined the 
show as a regular lust Saturday 
(11). Cecil Campbell is penciled 
in for October 6 Skeeter Bonn 
and his group, including Daisy Mae 
and Bother Charley, were the tea. 
tures at Thurston Moore's Verona 
Lake Ranch, Verona, Kv., near Cin. 
cinnati September 56, with Carl 
Storey and the Rambling Moun- 
taineer, Sunday (23). 

Country music and politics 
teamed up September 9 at 
Shady Oaks Park, Riverbank, 
Calif., when the Democratic 
committee sponsoring John 
McFall for Congress from 
California invited Bill Carter 
and the Hometown Boys to ap- 
pear on the program. Among 
the Hometown Boys featured 
on the show were Jimmy 
Baker, Steve McMurtrie, 
Johnny McDonald and Ralph 
Keith. Carter's newest on the 
Republic label is "Makin' My 
Livio' by the Sweat of My 
Brow." 

The Wilburn Brothers, working 
under the direction of Cabe 
Tucker, are rooted for Tupelo, 
Miss., September 2..5; El -Dorado, 
Ark., 28 -29. and Covington, I.a., 
30.... Bob (Luke) Jones, eountry 
comic. after two sionlits of out- 
door elates thru the East, is cur. 
rently in Winston -Salem, N. C., 
working personals with Charlie 
Monroe and His Kentucky Pard- 
ners. Monroe, back on the Decca 
label, has as his latest release 

That's What 1 Like About You," 
b/w "Why Did You Say Good - 

Bye?" 

Joe (Cannonball) Lewis, for- 
merly on Ni -G -st Records, 
has just had his tune, "Be- 
fore I Met You," cut by Carl 
Smith on Columbia. Lewis 
had a release on the ditty 
himself abord five years ago, 
and last year Lester Flatt and 
Earl Scruggs also did it for 
Columbia. Deeiays may ob- 
tain a copy of the latter two 
versions by writing to Lewis 
at 1155 Gilbert Avenue, Cin- 
cinnati 2. 

Peewee King is hack in Louis. 
ville after a hurry -up business trip 
to Denver and lfollvwood last 
week.... Leon \McAuliffe and Plis 
Cimarron Boys have signed a lung. 
term TV contract with Big Red 
Furniture Stores of Oklahoma, saune 

firm that sponsors the Hank 
Thompson shots. The McAuliffe 
TV -er originates from Leon's own 
Cimarron Ballroom in Tulsa, Okla., 
and is aired Wednesday nights on 
.1 'tril/g. of Oklahoma stations. . . . 

Mitchell Torok, recent adclition to 
"Ozark Jubilee," began a 20 -day 
tour for A. V. Bamford Septem. 
ber 1.5. 

Lonzo and Oscar are set 
for Friday and Saturday (28- 
29) 'n Eldorado, Ark., and 
Sunday (30) in Covington, La, 
On October 4 they stop off in 
Crestview, Fla., and follow 
Amite, La., 5, and Pass Cam - 
ston, Niiss., 6. , .. George Mor- 
gan and Lew Childre play 
Beldit, Wis., Wednesday (26) 
and follow with Janesville, 
Wis., September 27; Daven- 
port, Ia., 28; London, Ont., 
October 2, and Guelph, Ont., 
5. . . . Rooting on Ferlin 
Husky and His Ifushpuppies is 

Atlanta, September 26; Brock- 
ville, Ont., October 1; Smith 
Falls, Ont., 2; Finch, Ont., 4; 
Arntpryor, Ont., 5, and Coe - 
den, Ont., 6. 

Lonnie Barron was in Nasrwillc 
last Friday and Saturday (21 -22) 
for another session for Sage & Sand 
Records,rBarrots, who's now doing 
13 radio shows a week -seven clays 
on \%DOG, Marine City-, slick., 
and six days On \VABJ, Adrian, 
Mich. -does a repeat guest shot 
with "WWVA Jamboree," Wheel- 
ing, W. Va., October 11.12. On 
October fi he:s set for "Circle 
Theater Jamboree;" Cleveland. 

happy Wilson and His Gol- 
den !liver Boys, with Marion 
\North, singer, played to 
3,000 people recently at N1116- 
new Junction, Ala,, a small 
town 40 miles east of Birming- 
ham. Occasion was Queen's 
Day, when Dorothy Brock, re- 
cent winner on NBC's "Queen 
for a Day," had her wish 
granted. She had asked for, 
and was granted, a stock of 
groceries fora store which she 
and her husband had recently 
purchased. Parts of the open- 
ing broadcast were fed direct 
to Monitor by \VAPI and por- 
tions of the show were filmed, 
L. he used later on "Queen for 
a Day." Happy and his group 
appear on WABT -TV, NBC 
Birmingham outlet, with a 

weekly show called "Alabama 
Grandstand." 

Johnny and Ann Rion, of KSTL, 
St. Louis, and operators- of H 
billy Park in the SSound City, were 
visitors at "Grand Ole Opry," Nash- 
ville, September 14 -15, suhile en 
route'to Biloxi, Miss., for some fish- 
ing and sunshine.... Jimmy Work, 
formerly of Detroit, is now resid- 
ing in Dukedom, Tenn., and ap. 
pearing as a regular on "Friday 
Night Frolic" over \VSM, Nash- 
ville. Work's new Dot release is 

"Diggin My Own Crave," b/w 
"That Cold, Cold Look in Your 
Eye." . Roy Hall has a new 
piano number on ].)coca, "Three 
Alley Cats" and "Diggin' the 
Boogie." 

Ernie Tubb and the Texas 
Troubadours stop off at 
Sioux Falls, S. D., Thursday 
(27); Sioux City, la., Friday 
(28), and \forting, 111., Satur- 
day (29) .. Jim Wilson, now 
a regular on hulls "Ozark Jubi- 
lee" and "Old Dominion Barn 
Dance, headlines the "Circle 
Theater Jamboree," Cleveland, 
Saturday (29). . . Jimmy 
Heap and the Melody Masters 
(Capitol), featuring Big Bill 
Glendenning on electric bass 
and vocals, are playing dances 
in and around Taylor, Tex.... 
Drummer Al Rego is featured 
with Blackjack \Payne and His 
Bar 10 Ranch Boys. currently 
touring Northern California. 

T---AT LITTLE AL'S 
400 LP's $2.74 
500 LP's 3.39 
600 LP's 4.07 

Singles Se over- 
3e in box lots 

ORDER NOW -GET IT FAST 
YOU DON'T MAKE ANY PROFIT 

TILL IT'S SOLD 

EITTLE AL'S ALL STOP 
3210 W. Lawrence Ave., Chicago, III. 

Phone IRving 8 -6114 

Latest Comedy Material 
for NC's, Man.., Enter 
gainers, etc Send for our 
latest price list of great 
ORIGINAL gadiiles. monologs. 
dialogs, parodies, skits, etc. . en by Shaw bfr tap gag. 
m men. Or send S10 gor $50 
worth d above. Money buk 

if not MOO . LAUGHS UNL.M1TED, 166 W. 
45 St., N. Y., N. Y. JU 2.0353. 

coming 
next 
week 

Billlbad's 

MEIICIIANIIIS,Nß 

SPEZ11 

ISSUE 

Tell 10,000 music / record 
dealers about... 

Your new releases 
Your new products 
Your new promotions 
Your ad campaigns 
Your displays, folders, poirít -of -sale aids 
and ad mats 

and help them push Fall 

and Winter Sales higher 

than ever! 

AD DEADLINE: SEPT. 27TH 
Rush Your Copy Today! 

NEW YORK 36 
1564 Broadway 
PLaza 7 -2800 

CHIACO 1 

188 W. Randolph St. 
CEntral 6 -8761 

ST. LOUIS 1 

390 Arcade Bldg. 
CHestnut 1 -0443 

HOLLYWOOD 29 
6000 Sunset Blvd. 
H011ywood 9 -5831 

CINCINNATI 22 
2160 Patterson St. 

DUnbar 1 -6450 

Copyrighted material 
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Kansas State Fair Is Up 
Sharply Despite Drought 

Royal American Shows' First Time 
In, Hopalong, TV City Are Factors 

HUTCHINSON, Kan. - The 
Kansas State Fair strong -armed 
four years of drought conditions in 
its territory to turn in one of the 
best runs in its history. 

The six -day event, which closed 
Thursday (20), ended with attend- 
ance. 18 per cent higher than last 
year, a 10 per cent increase in 
grandstand receipts and a thump- 
ing 56 per cent jump in midway 
receipts. 

Several factors, not the least of 
which was perfect weather, con- 
tributed to the strong nun. 

Other factors included: 
The initial appearance of the 

Royal American Shows -the na- 
tion's largest carnival -en the mid- 
way, replacing the previous in- 
dependent midway operation. 

Hopalong for Free 
A personal appearance (for free) 

by Hopalong Cassidy on Monday 
(24) that gave the fair the biggest 
Kidd Day in all of its many years. 

The introduction of Television 
City, from which the CBS Central 
Kansas outlet, KTCH, emanated all 
of its live shows for the duration 
of the fair. 

The Royal American Shows were 
given an enthusiastic reception by 
fair patrons inasmuch as the fair 
had been without a railroad show 
for 10 years and had never had a 
show on its midway that came 
close to approaching the appeal of 
the multi-unit Royal. 

The brilliant lighting of the 
Royal's towers and the flash car- 
ried by its rides and shows added 
greatly to the appeal of the fair: 
The Royal's Kiddieland, set apart 
from the main midway, drew 
heavy patronage, with patrons and 
press alike joining in praise for 
the old German band organ fea- 
tured in the kill fun zone. 

Utah Headed 
For Big Gate 
Gross Marks 

I , 

SALT LAKE CITY -Coing into 
Saturday (22), ninth day- of Utah 
State Fair's 10 -day nm, the annual 
appeared a sure bet to eclipse last 
year's attendance mark, the fair's 
new manager, Don Wyatt, report- 
ing gate attendance 19,000 above 
the figure for the corresponding 
days last year and strong attractions 
grasses. 

Holiday on Ice," a feature here 
for the eighth successive time, was 
looking for a record gross of $128,- 
000 after the Sunday (23) wind -up. 
The show is giving 20 perform- 
ances, one more than last year, oc- 
casioned by a double matinee Sat- 
urday. The double -header was in- 
serted to substitute for an off day 
for the show Monday. Children s 

Day, when the attraction was the 
Cisco Kid (Duncan Renaldo), who 
was credited with playing a large 
part in giving the fair a record kids' 
day attendance of 56,000. 

The Monte Young Shows re- 
ported doing strong ride and show 
business thru Friday. 

The grandstand, which seats 
4,000, had capacity crowds almost 
every night and hvo -thirds capacity 
in the afternoons. A horse show was 
in for eight nights and harness races 
were featured on four afternoons. 
Other grandstand attractions in- 
cluded Oroal's stunt show. 

Hopalong Cassidy was brought . to the fair and to the fact that the 
in at no cost to the fair by a: station would have a full -time set - 
Wichita dairy company, which up of the fair for live telecasts. 
sponsors his TV film show. Hop - 

] 

Combined afternoon and night 
along, accompanied by his horse grandstand attractions produced 
Topper, arrived at the fairgrounds ] 10 per cent better patronage than 
early Monday morning to be I last year. The Barnes- Carruthers 
greeted by a record number of kids I revue, presented nightly, accounted 
as he paraded thru the grounds. for better business than in '55. 
The turnout of small fry for the Afternoon attractions consisted 
Monday forenoon show in front of of two programs of big car auto 
the grandstand at which Hopalong races and as many of stock car 
was the big lure pulled five times 1. races, ell staged by Frank Winkley; 
as many youngsters as the same ;bile afternoon of jalopy auto races, 
show last year. I presented by Verne Hamilton, local 

TV City Clicks !promoter, and the Tommy and 
The TV City -the idea for which !Larry Holden Thrill Show for one 

he obtained from The Billboartl'i :afternoon. 
1956 Publicity- Promotion- Advertis- I The fair's livestock departments 
ing Clinic -was credited by Virgil ; were exceptionally strong, with 
Miller, fair secretary, with greatly overflows in some departments and 
strengthening the fair's advance normal to above normal entries in 
campaign as well as providing a others. All available indoor ex- 
strong, added attraction and con- Itibit space was sold out. 
tinned strong publicity during the Only a fatality in a big car auto 
fair. In advance of the fair, Sta- race marred an otherwise perfect 
tion KTVH gave countless plugs nm. 

Nashville in Strong 
un; Gate Up 10 % 
Midway Ride, Show Receipts Also Gain; 
Ruhl's Helicopter- Trapeze Act Scores 

NASHVILLE- Tennessee State 
Fair made hay in six days of clear: 
weather and ended its run Satur- 
day (22) with attendance more than 
10 per cent higher than last year. 

All segments of the fair enjoyed 
good business. Rides and shows 
of Gooding Amusement Com tarn 
turned in a gross that matcled the. 
fairs attendance increase. 

Record Kids' Day 
Three big days highligh ed the 

fair's run. KidsrDay Monday (17) 
was the biggest in the fairs his-I 
tory, with a turnout of some 37.001). 
Friday (21) was the biggest Friday 
on record, with some 35,000 of 
hand, and the closing day pro -; 
duced a gate estimated at 6C.000. 

Grandstand business, afternoon 
and night, was strong. The night 
show, a revue with circus acts, 
booked in bY GAC- Hamid, Inc., 
New York, played to capacity 
crowds on four nights and to turn- 
outs up to par the other two nights. 

Biggest matinee crowd -pullers 
were big car races staged the final 
two afternoons by National Speed- 
ways (Al Sweeney). A thrill show, 
Trans World Daredevils, in tite 
first two afternoons, drew what 
were rated good tummtts for such 
an attraction here. Stock car races. 
staged by a local promoter. were 
presented two afternoons. and were 
marred by the death of a driver 
Wednesday (19). 

Hold Act Over 
A trapeze act working from a 

helicopter proved the big sensa- 
tion of the run. The act, Larry 
Ruhl's, was booked by the Jams 
T. Hetzer Agency, Huntington, 
W. V., and originally was con- 
tracted for two performance- each 
of the first three days. It went 
over so big that the fair held it 
over for the final three days. 

Entries in many of the livestock 
classifications hit an all -time high. 
A total of 2,500 head was on hand, 
L. E. Griffin, fair secretary, pointed 
out. A tent, roughly 400 by 40 

feet. was pressed into use to han- 
dle the overflow.' 

The fair currently is working on 
a plant improvement' program 

hick would cost about $2,500,- 
000. Officials are hopeful that the 

(Continued on page 72) 

LAGOON PARK 
FEATURED ON 
NBC 'WORLD' 

SALT LAKE CITY -La- 
goon Park was "visited ;by an 
estimated 30 million television 
viewers Sunday (16), when 
the amusement spot served as 
the background for one of the 
sequences in the National 
Broadcasting Company's 
"Wide, Wide World." 

A ballet was staged in the 
park's Cooseland area, with 
rides, including the Roller 
Coaster, Roadway Ride and 
Sky Fighter, as the backdrop. 

Winkley Sets 

Still Date at 

St. Paul Fair 
ST. PA11L -The first still date 

auto race to be held at the Minne- 
sota State Fair race track in nine 
years is scheduled for September 
29 with Frank Winkley and Mid- 
west Sports Promotions, Inc., han - 
dling the event. 

The race, 'a 500 -lap stock car 
event to be called the "Gopher 
500" will have a starting field of 
33 late model stock cars. Time trials 
will be held Saturday (28). Total 
purse will be $10,000 with $2,000 
going to the winner. 

The big grandstand will be 
scaled at $4 for box seats, $3 for 
reserved grandstand, $2.50 for gen. 
eral admission and children at $1. 
Time trials trill be priced at 90 
cents. 

Winkley's nine programs of races 
at the State Fair this year, were 
seen by a total of close to 170,000 
fans. 

WEATHER WITH IT 

Chattanooga Gate, 
Midway Up 20% 

CHATTANOOGA - For the 
first time in years the .Chattanooga - 
Hamilton County Interstate Fair 
was given good weather, and the 
six -day event wound up its run 
w ith 20 per cent higher attendance 
than last year.. 

Skies were clear except for a 
half -hour Monday night (17), but 
a shower at 6 p.m. then did not 
cut into the crowd but served to 
law the dust. 

Midway business for the Olson 
`Shows was up sharply. Rides and 
shows turned in a gross roughly 

.20 per cent higher than last year. 
The show and fair also benefitted 
from large -scale sale of space to 
concessionaires. 

The fair, which operated behind 
a 50 -cent gate, again offered a free 
outdoor show, both afternoon and 
night. This show again was 
booked in by GAC -Hamid, Inc., 
successor to the George A. Hamid 
Agency, which had supplied the 
feature for 'many previous years. 

All exhibit space was sold out 
well in advance of the fair. A 
new feature was demonstrations 
staged daily by a different county 
4 -H Club girls group each day of 
the fair. In the demonstrations, the 
girls showed how to make brooms, 

weave rugs and make mats. Maude 
Atwood, 'fair secretary, expressed 
keen - satisfaction over the demon- 
strations. which drew large crowds 
thruout the run. 

Estes Rodeo 

Cuts Short 

Europe Tour 
NEW YORK -The Bob Estes 

rodeo unit, which departed in 
April for a summer of work in 
France, Spain and Germany, has 
been back in the States since July, 
playing Southwestern dates. 

Late April opener in the Palais 
des Sports, Paris, was well at- 
tended for two weeks. Turnouts 
reportedly dropped sharply there- 
after with the advent of a severe 
hot weather spell. Strong advance 
sales campaign is said to have pro- 
duced the good opening crowds. 

Observers felt overlong compe- 
titive events failed to produce the. 
desired reception among press and 
public, and that more emphasis on 
show -type features would have cor- 
rected this. 

Several one -week stands were 
played elsewhere in France to fair 
business, but guarantees had to be 
renegotiated and the appearances 
in Spain and Germany were can- 
celed out in the process. The show, 
however, made some money while 
it was on the Continent. 

Bankroller for the tour was 
Charles Marohellis, Paris booker, 

(Continued on page 72) 

Three Marks 
Tumble at 
Lodi, Calif. 

LODI, Calif. -Three attend- 
ance records, including an all-time 
total of 44,173 persons for three 
days, were chalked up by the Lodi 
Grape Festival and National Wine 
Show, which closed here Sunday 
(16). The three -day high last year, 
which broke previous ones, was 
35,375. 

Other records included an all - 
time high for opening day with 
11,257, beating the '55 mark of 
11,104. A new second -day high of 
18,522 was recorded as compared 
to 5,066 a year ago, when a two - 
hour rainstorm almost wrecked the 
show. 

Last year's third -day mark of 
19,205 weathered the storm, being 
far ahead of the 14,394 this year. 

Drawing spectators Sunday af- 
ternoon was a street parade with 
more than 150 units competing for 
cash and trophy awards. 

The event marked the 50th 
anniversary of the city's incorpora- 
tion and the 75th anniversary of 
the wine industry in the area. 

AIMS AT 500,000 

St. Louis Jubilee Tabs 
200,000 at Half Mark 

ST. LOUIS -The Mid- America 
Jubilee, monthlong riverfront ex- 
position Itere ended the first half 
of its nun here Saturday (15) with 
over 200,000 paid admissions. Tar- 
get attendance, set before the run, 
was 500,000 and officials looked 
to hit this figure weather permit- 
ting. Gate is 75 and 50 cents. 

The expo, located on a 38-acre 
site, features its historical pageant, 
"Heartland, U.S.A." with several 
hundred participants lead by John 
Beal, Marlys ¡Natters. Camila Ash- 
land, Oliver Cliff and Wayrte Erck. 
The spec is presented nightly on a 
multi -level stage constructed in 
front of historic Old Cathedral 
and seats 4,200, Ducats are priced 

at $1.50 for adults, 75 cents for 
children under 12. 

A Kiddieland fun zone, called 
World's Fair Kiddieland, with all 
rides themed to the jubilee scheme, 
is operated by Harry Blue and 
Morris Schachter. A total of 17 
devices are operated and business 
has been exceptional on the week- 
ends, generally good during the 
week, Schachter reported. 

Concessions are limited to eat - 
and -drink stands, dairy bars, pop- 
corn, peanuts, photos and a major 
restaurant -beer garden. The latter 
is operated by St. Louis restau- 
ranteers, including baseball's Stan 
Musial, Biggie Bignani and Henry 
Ruggeri. 
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TURN TO THESE RIDES 
FOR 1956 

ADULT FERRIS WHEEL 

ADULT CHAIRPLANE 

KIDDIE SPACE PLANE 

TRAILER -MOUNTED AUTO RIDE 

ATOMIC JET FIGHTER 

SPEED BOAT RIDE 

KIDDIE CHAIRPLANE 

rya, tOx înrglCG o 
SMITH AND SMITH, INC. 
SPRINGVILLE, ERIE CO., NEW YORK 

MERRY -GO- ROUNDS, 
TRAINS, KIDDIE RIDES 
Complete line. Write for catalog and 

terms. 

II- E. Ewart Company 
707 East Greenleaf Street 

Compton, California 

The Most Beautiful 

MINIATURE GOLF 
Courses 

Built In America aro constructed by 

ARLAND 
444 Brooklyn Ave. 

N,* Hyde Park, N. Y. 
In 43 States, th Caribbean and 

Overseas. 

GIVE TO DAMON RUNYON 

CANCER FUND 

CISCO KID GIVES TWO 
FAIRS RECORD OPENERS 

MEMPHIS-The Nlid -South Fair Friday (21) opened its 
10-day run with a record first -day crowd estimated at 68,000, 
with fair manager Bill Wynne giving the lion's share of the 
credit for the record turnout to Duncan (Cisco Kid) Renaldo. 

Wynne estimated that between 20,000 and 30,000 of the 
opening day turnout was pulled by Cisco Kid, who was in for 
the first two days of the fair. Opening day also was city chidren's 
day. A second kids' day (for country school children) is 

scheduled for Friday (28). 
58,000 at Salt Lake City Tee -Off 

SALT LAKE CITY -- Duncan (Cisco Kid) Renaldo was 
credited with drawing a record attendance crowd of 56,000 to 
the Utah State Fair here on the opening day of its 10 -day run 
which ended Sunday (23). 

Renaldo was introduced by Governor J. Bracken Lee. 
Renaldo's act consisted of a talk on safety and loyalty, trick 
riding by Rex and Jimmy Rossi, and a scene from his TV show 
in which the Cisco Kid routs the villains who are robbing an old 
prospector. Show concluded with an autograph party during 
which Renaldo spent eight hours personally greeting children - 

and distributing autographed photos. When not making fair 
appearances, Renatdo visited children' and veterans' hospitals. 

"The Cisco Kid" series, produced by Ziv Productions, has 
been sponsored in the area for five years by Meadow Cold 
Dairies and has retained a consistent top rating. 

Advance Perks Up 
For Gotham Rodeo 

NEW YORK - Chances seem 
good for the World's Championship 
Rodeo to check the receipts slid 

it has been experiencing in recent 
seasons. Advance sale for the 
event, which opens a 17 -day run 
on Wednesday (26), is running a 
few points ahead of last year to the 
surprise of close observers. 

The increase is all the more sur- 
prising because of this year's fly in 
the ointment: another apparent all - 
New York World Series. Rodeo 
dates overlap the baseball classic 
and if all games are played in New 
York it couldn't be worse for the 
Madison Square Garden box office. 

Show this year will run for 17 
night performances and 11 days, a 
standard of recent years, in con- 
trast with 1953, when it numbered 
42 performances. Prize money will 
again approximate $100,000 and 
the entry list of 192 names is favor- 

AROXII 
NEW SCOOTER OR DODGEM BUILDING 

Either 12 or 16-car capacity. Built out of Ih best material. 

Portable -easy to assemble end dismantle and made for durability. 
This building has been recommended by the Dodgem Company. 

Write for full particulars and estimate. 

We are now taking orders for Spring delivery for Dodgem and Scooter Buildings. 

WILLIAM T. COLLINS 
801 East 78th St. (Phone, Rockwell 95097) Minneapolis, Minn. 

WORLD'S FASTEST THRILL RIDE 

SPI NAROO 

ADVERTISING IN THE BILLBOARD SINCE 1904 

ROLL or FOLDED IwCKETS D C NLTR 
SPECIALLLYY PRINTED 

CASH 

aove emcee 
cnenge or co 

lntR PRICES - - ,10M ItSJ10 ADDITIONAL IOM's SAME ORDER 0 
o ny word.,5. acv change o or R Lalo dd 8600"o, r 

aiv add 52.00. Must be even multiples of 10.000 tickets of a hind and color, 

WELDON, WILLIAMS & LICK 
FORT SMITH, ARKANSAS 

... se,n. »..,.. a... "....a.mw 

STOC K TICMCrs 
R ROLL $3.75 
TRH 

ADDITIONAL ROIL SAKE 
ORO[R al ac PER ROLL 

able in comparison with previous 
years. 

Talent changes this year find 
Roy Rogers replaced with names 
of a decidedly different hue; name - 

(Continued on page 75) 

$2 Mil Netted 

Thru Raffles 

In New Jersey 
NEW YORK -Legalized raf- 

fles held in New Jersey thus far 
in 1956 have earned their sponsors 
$2,177,358, according; te the State's 
Legalized Games of Chance Com- 
mission which was set up two 
years ago to police raffles and 
bingo. 

Most profitable way for running 
an event under the 30- month -old 
law is an off -premises merchandise 
raffle, according to William E. 
Lehman Jr., commission chairman. 
He said charitable and religious 
organizations netted a 63.5 per 
cent profit on raffles the first eight 
months of this year. 

Lehman cited o n e religious 
group which raffled off a Mercury 
in July for a net of $47,229 and a 
Fort Dix Fund which realized a 
$41,430 profit from a raffle. 

Hendersonville 
Breaks Gate Record 

HENDERSONVILLE, N. C.- 
The Western North Carolina Fair 
racked up a new all -time attendance 
mark of 30,121, according to offi- 
cial figures just released by Dave 
W. Cooley, manager. Record turn- 
out was attributed by Cooley to the 
new dates,. August 13 -18, approx- 
imately a month earlier than the 
old ones. 

Attractions include Jack Kelly's 
ice show in the grandstand, a 
Grand Ole Opry unit and stock car 
racing. A thrill show canceled out 
three days before its allotted date. 
Ross Manning Shows were on the 
midway. 

ILLINOIS FIREWORKS 
World's Largest 

Manufacturers and Exhibitors 

"Known Everywhere" 
Catalogue mailed upon request. 

Write or C,u 
Box 792, Danville, 111. Phone 1716 

REVIEW 

'Ice Follies' 

Holds to Pace 

Of Past Peaks 
LOS ANGELES -"Ice Follies" 

this year comes close to an ideal 
balance. There's something for 
everyone in the family, ranging 
from plentiful comedy for the lids 
to a fashion show for the clothes - 
conscious ladies. 

Skating standouts are Frances 
Dorsey, Florence Rae, A n d r à 
McLaughlin, Richard Dwyer, Mr. 

(Continued on page 75) 

N. H. Annuals 

Do Okay, Altho 

Skies Scowl 
ROCHESTER, N. H.- Despite 

weather that scowled more often 
than it shined, New Hampshire 
fairs have done well this season 
and in some cases have set records. 

Rochester Fair, largest in the 
State, was hampered by rain the 
first few days but clocked good 
crowds to see Pat Boone and Jill 
Corey on the middle two days, 
in a GAC -Hamid show. 

"Family Day" at Hopkintdn Fair 
brought in an all -time high of 17,- 
347 and also witnessed setting or 
a harness race speed record. The 
first three days, however, suffered 
from disagreeable weather. 

Lancaster Fair fell below last 
year in attendance, blaming it on 
2.66 inches of rain that poured 
onto the grounds during the four 
days. Total paid admissions were 
15,244, with the final day, when 
weather was good, responsible for 
6,482 of this figure. Dana Lee, 

(Continued at page 75) 

Publicist Ora Parks and wife 
have returned to New York and 
are staying at the Belvedere Hotel. 

71 

The 
biggest 
profits 

Come 
tom 

the 
best 

rides 

MERRY -GO -ROUND BOAT AUTO 
PORTABLE ROLLER COASTER SKY 

FIGHTER TANK HORSE AND BUGGY 
JOLLY CATERPILLAR HELICOPTER 

ROADWAY RIDE RODEO GASOLINE 
SPORTS CARS TWISTER 18 -CAR CAT 

RECORD PLAYER RECORDS TAPES 
RIDE TIMERS CANVAS. 

ALLAN HERSCHELL 
CO., INC. EST.'IBAO 

NORTH TONAWANDA, N.Y. 
"THE WORLD'S LARGEST MANUFACTURER 

OF AMUSEMENT RIDES" 

FUN FOR THE KIDDIES -PROFITS FOR YOU 
Rides built be National over 40 years ago are still in operation and considered No 

good to replace. 

National Is Famous for ... 
* Complete Kiddielands * Kiddie Fenis Wheel * Century Flyer tFOr Safety and Profits, 

Miniature Train) 
* Trackless Train 

No Rails Needed, 
* Comet Jr. 

¡Roller Coaster, 
* Kiddie Buggy Ride 

110 -Hose De Luxe) 

* Streamlined Coast*, Can 
!Custom Built for Your Coasters 

* Funhauses 
¡Designed for Big Profits, 

* Mirror Maser 
An Old Favorite) 

* Laughing Mirrors * The rio 
orT20 Ponies) * Old M Ils ires LitChutesce) 

Write for Descriptive Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
BOX 488. YAP Phone MElrose 2646 DAYTON 7, OHIO 

capacities from 
14 children 

to 240 adults Gttts` 
a ,,1 f '-- - -_..: saR Write !or FREE derails 

MINIATURE TRAIN CO. 
Rensselaer 1, Indiana 

The f,LTA WH(RC Ride 
Standard Equipment Features for 1956 

FLUORESCENT LIGHTING 
* Fiberglas Car Tops 
* Enclosed Reduction Gears 
* Steel Fence Rails 

SELLNER MFG. CO. Minnesota 
P. O. Box 306 
Phone: 4.6362 

www.americanradiohistory.com

www.americanradiohistory.com


72 GENERAL OUTDOOR THE BILLBOARD September 29, 1956 

APPLE STICKS 

CANDY APPLE SUPPLIES 
STAR POPCORN MACHINES - 

SEASONING - COPPER KETTLES 

111 
SNOWBALL FLAVORS -TIN SPOONS 

ROASTED PEANUTS -NOT DRINK CUPS 

ECHOLS ICE SHAVERS -PAPER CUPS 

CUP DISPENSERS -SNOWBALL SUPPLIES 

CANDY FLOSS MACHINES 
wire for Prices 

- 

KIRBY's'Ad...ta- 
I5 FIKE AVE. UNION. S.0 

Start Canadian 
Bldg. at Brussels 

BRUSSELS, Belgium - Con- 
struction has been started on Can - 
ada's gleaming 50 -foot tower of 
aluminum and glass at the site 
of the 1958 world's fair here. The 
Canadians are the first participat- 
ing country to start work on their 
pavilion. 

The exhibit will express the 
theme, "Man and the Open 
Spaces," and will occupy about 
10,000 square yards. 

There's something new for you 
in money- making Equipment and Supplies 

POPPERS SUPPLY CO. of Phila. r' 1211 N. 2nd ST., PHItA. 22, PA., G' r" i' " 
,g - POPCORN FLOSS 

SNOWBALL DRINKS 
CANDY APPLE PEANUTS 

Q DISTRIBUTORS FOR GOLD MEDAL PRODUCTS 

COTTON CANDY SNO KONES POPCORN 
Our 1956 catalogue has been mailed to everyone on our moiling list. 

If you have not received your copy, please ask for it. 
Th new catalogue offers for the first time many new Items that you have 
wanted, all at money -wring prices. You always get top qualify, lowest price, and 
the fastest service In the business when you deal with Gold Medal. 

GOLD MEDAL PRODUCTS CO. 
31e E. Third Street Cincinnati 2. Ohio 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 

Over 85 Years of Specialized Experience. 
"SID" 1. JESSOP 6f0. W. JOHNSON 

Chairman President 
Circus -Any Size- Concession 

Carnival -Any Type- Exposition 
Phone Brunswick 8 -4340 

2315 -21 W. Huron St. Chicago 12, III. 

AMERICA'S FINEST SNOW TENTS 

CONCESSION TOPS SHOW TENTS 
RIDE CANVAS 

BERNIE MENDELSON 
4662 N. CLARK IT. Pb..., ARdwoee 1 -1300 CHICAGO 40, ILL. 

CIVE TO DAMON RUNYON CANCER FUND 

AUDITORIUMS & ARENAS 

Industry Sees Expo Value, 
Concentrates Time, Effort 

By TOM PARKINSON 

A N insight into how business executives are looking at Ilse trade 
show and exposition field is given by a set of articles in the issue 

of a trade paper, Industrial Marketing. 
The point driven home the hardest is that industry and business 

now have come to look upon space shows as another media to be 
listed with newspapers, broadcasting and equivalent ad methods. 

And the best illustration of this is not merely that major corn- 
panics are enthusiastic users of space shows but also that such a 

tremendous amount of advance work and planning goes into the 
trade show and exhibition efforts of these participants. 

TILE ADVERTISING-PUBLICITY executive of General Elec- 
tric's atomic power equipment department writes about their pre - 
show action in connection with the Atomic Exposition at Cleveland 
Public Auditorium in December. Nine months prior to the show GE 
began its atomic exhibit program and subsequently these exhibits 
were seen by 55,000,000 persons at 20 shows, with Cleveland as 

the key event. 
In October a Task Force Cleveland seas set up for planning. 

Its program got under way in November, when 20,000 invitations 
to the show and the GE display were mailed to customers and 
prospects. Then staffers who would operate the display met to 
receive information about what would be shown and how CE would 
operate at the those. There were numerous newsletters to task force 
members. Publicity material and photos were distributed on national 
and local levels. 

A MAJOR PART OF the booth seas set up at Gardner Displays. 
Pittsburgh, for photographing so pictures could be available before 
the display was shipped to Cleveland. Key officials were made 
available for interviews by press and broadcasters before the show. 
On the day before opening, a meeting was held at the Cleveland 
booth to familiarize operating personnel with the set -up. A sales 
information kit was given them In anticipation of inquiries they 
would have at the booth. Late in the run, GE sales representatives 
from other cities were brought in to see the display. As follow -up a 

company newsreel informed many employees in all CE installations 
of the Cleveland show. A measure of the success is that one out of 
eight persons at the show completed a prospect card, which CE 
figures is well above average. 

Other industry people told of using special literature for shows, 
of distributing tickets early, of rising labels and show symbols on 
company mail, of novel lighting or animation for displays, of gim- 
micks like snapping a photo of each booth visitor and then mailing 
it to him after he returns home. 

ALL THAT EFFORT is apart from the basic operation of 
designing and setting up the booth. This phase is covered by the 
exhibits manager of Eastman Kodak Company in a companion article. 
He tells that Eastman has 12 specialists with the full -time job of 
planning and designing exhibits. Other departments help decide 
which shows to buy in and what space to buy. 

During the two to three months' planning stage, Eastman builds 
a model of each major exhibit. This aids in study of traffic flow, 
color, display areas, storage areas and many other factors. The 
model also helps to sell the idea to superiors and other departments. 

While the points made are of importance themselves, the greater 
result is they demonstrate, as Industrial Management says, that 
"probably no medium has gained stature so quickly in the past 
decade" as trade shows and exhibitions. 

TAREE TWO AUDITORIUMS IN ALBERTA 

ONE EACH IN EDMONTON AND CALGARY 
*The Auditoriums will be ready for the 1957 season. 

*Both are theatre -type, with sloping floor and balconies. 
*Main Auditorium In each are fan -shaped, measuring 80 

feet wide at stage to 160 feet wide at the back wall. 
*Each has four lower -level auxiliary rooms, one capable of 

accommodating 500 persons, three seating 250 persons. 
* Each has kitchens capable of easily serving 2,000 people. 

*Rash Is equipped with closed circuit TV lines transmitting 
to other parts of the building. 

*Each has the most modern lighting control panels. 

*Each has stags 120 feat wide and 48 feet deep. 
*Each serves a wide area, Edmonton with a population of 

223,549 sod Calgary with population of 179,711, 

FOR RESERVATIONS AND INFORMATION CONTACT 

J. E. PLEWES, Department of Economic Affairs, Legislative Buildings, Edmonton, Alberta 

Estes Rodeo 
Continued from page 70 

who offered a guaranteed 12 weeks 
with an additional 12 on option. 
He guaranteed transportation, rent- 
al of stock and gate percentage. 
Estes took over 70 bucking horses, 
36 saddle horses, 25 Brahma bulls, 
16 Meuiran bulldogging steers, 6 
longhorn steers, 1 clown mule, and 
a stagecoach. 

Show personnel totaled 54, in- 
cluding eight Indians for the stage- 
coach race, and eight girls for 
quadrille, trick riding and barrel 
racing, also two clowns and singer 
Eddie Smith. The show was the 
biggest thing ever tried bj' Estes, 
who fielded it under the banner 
Lone Star Rancis Rodeo. A former 
circuit competitor, he ties been 
active in recent years booking 
events in Texas and Oklahoma. 

Nashville Strong 
Continued from page 70 

WO' 
ootoe' 

necessary financing will be made 
available for completion of part of 
the program before the 1957 fair. 

The midway operation differed 
from past years in that no games 
concessions operated. A record 
number of rides and shows, how- 
ever, were operated under the 
Gooding banner. 

* Merry -Co- Rounds 

*. Chao Choo Ridc 

* Speed Boat Ride 

* Kiddie Auto Ride 

* Rocket Ride 

* Pony Cart Ride 

* Army Tank Ride 

* Miniature Trains 

* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Clemens, Mich. 

Our New "Perfection" 

Chia la the Candy Fluss machine that 
HAS EVERYTHING. Preclelon built 
epinnorhead, volt meter, heater rhea. 
atat, llhlwelght, aü aluminum. No 

'traUon, rubber mounted motor. 
You wül De stall you decided on the 

Write 
Byte parts with each 

formation. 
Write today for full to 

ELECTRIC CANDY FLOSS MACHINE CO. 
726 Benton Ave, Nshvllle 4, Tenn. 

with SOFT 

ICE CREAM 

BISECT DRAW 

M N DAIRY 1REEZER 

1JR ;RlE INI0d, , JN 

GENERAL EQUIPMENT SALES, INC. 
1118 STADIUM DRIVEINDIANAPOIIS.INO 

ANCHOR SUPPLY CO. 
EVANSVILLE. INDIANA 

SHOW TENTS 
CB?IL! tL 

516 -518 East 15th St. 
Kaman City 6, Missouri 
Phone: Harrison 3026 

HARRY SOMMERPILLE 
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Rain Cuts Reading 
Turnout Over 20 % 

READING, Pa. -The Reading 
Fair, which was blessed with good 
weather during the first six days 
from Sunday (9) to Friday (14), 
was rained out Saturday night and 
closing Sunday (15 -16). Until then 
attendance was fair but trailed 
1955 on every day but one. 

The Miss Reading Fair beauty 
contest, which offers $2,300 in 
cash prizes and annually attracts 
a big gate on Saturday night, was 
postponed until closing Sunday to 
be run as a night program fol- 
lowing the USAC big car auto 
races. However, the weather 
Sunday forced postponement of 
the races and beauty pageant until 
this Sunday (23). This is the first 
time the beauty contest was rained 
out sigce its inception in 1946. 

Attendance during the eight -day 
fair was estimated at 186,452, 
which was 54,387 or more than 
20 per cent below the figure for 
1955. Comparison of attendance 
figures with last year is as follows: 

1955 1956 

S6nday (9) 40,476 ' 
43,512 

3ttreday 15,139 13,451 

Wednesday 15,513 14,7703 
Thersday 13,733 11,542 
Friday. 53,407 54,106 
Satnday 19,871 7,123 
Sanday 51,024 2,163 

TOTAL 240,919 106,452 

A combination of GAC- Hamid's 
"Stairway to the Stars" revue and 
Bill McCaw's Olympics auto thrill 

Newf. .- Immedlots sbipmed os 
floe braid -sew . 

1956 WHIRLWIND 
New streamlined design with the 
w,,, wIND'e well -known to pro 
outgun and dependaefa, trouhl'edree 

they 
Act any opera'r- 

they are our beet nleanea. Salle 
raMlnn Naranited 

Prke $275.00 Complete 
Wylie foe elrculat and OOmDlete 
ntaloi fus Pion, fillzi- a, Pop 
corn end aU other Coxaafoa 

GOLD MEDAL PRODUCTS CO. 
311 11. Thlyd It Cencennatl 2, Ohm 

Get Business 
You Never Got Before? 

Ma BIG H°1-1Y 

on a Small Investment 
with 

FRENAI WAFFLE MOLDS! 
Pay for Memsele. the Or hour! 
Enthusiastic Operators Everywhh ere! l" 
cast aluminum molar for elan use 
In rou+M, dx -elaed ei' eallopM shapes. 
Add ' your prenrit opamr. Barb 
mold complete wltb wooden haodl 
and formulae. 

Write 
fer 

PRIM 
1956 

COW. 

Mso a compte' Ifni or Ptose 14chlne 
Poparorn PquiDment and bnppllta 

Concession Supply Co. 
Me per e ad. Toledo 12, O. 

Shooting Galleries 
And supplies ea Eastern and Western 
type CA lleries Write fee new testae 

R. W. TERPENING 
137 -139 Marine Sr.. Ocean Park. Celt 

show filled the grandstand and 
paddock area Friday night. Tues- 
day night's grandstand was filled 
with a rock n' roll show featuring 
Lillian Briggs, Carl Perkins and 
Gene Vincent being added to the 
'regular revue. 

The stand was well filled Sat- 
urday afternoon with the audience 
holding their seats despite a down- 
pour to witness an antique car 
parade, show by \VCAU -TV per- 
sonalities, Joie Clsitwood's Original 
Hell Drivers and the crowning of 
the "Farm Maid of 1958." Marian 
J. Hoffeditz, 17, of Chambersburg, 
R. D. 4, won the $100 first prize 
in the "Farm Maid" event in which 
farm girls were judged on .ability 
in needlework, apple pie baking 
and hand -milking a cow. 

Good crowds were reported on 
Tuesday to Friday afternoon for 
the Grand Circuit hamesa race 
meet which saw two world's rec- 
ords, three Reading Fair futurity 
marks and a season record broken 
by the pacers and trotters. 

The rescheduled program on 
Sunday (23) calls for the auto race 
time trials to start at 1:30 p.m., 
and the beauty pageant at 
7:30 p.m. 

The TV Discoveries unit on 
opening Sunday night, featuring 
Russell Arms, Jill Corey, Zippy the 
television chimp and others acts, 
drew poorly. 

Hoosier Tarp 

Opens Office 

In New York 
NEW YORK -A New York 

sales office is being opened by 
Hoosier Tarpaulin and Canvas 
Goods Company, Inc., and will be 
operated by II. NI. Oberman, vice - 
president in charge of marketing. 

A major supplier of show can- 
vas, the firm is headed by V. M. 
Goldberg, who also announces the 
appointment as supervisor of John 
Auldrige, former chief tent ore - 
man for the Ringling circus. The 
company has five factories in In- 
diana and was established in 1925. 

Local office will be at 205 West 
34th Street. Headquarters remain 
in Indianapolis. - 

Allegan, Mich., 

Pulls 92,000 
ALLEGAN, Mich. -The Alle- 

gan County Fair wound up its 
seven -day run here Saturday (15) 
with a6 official attendance of close 
to 92,000, Clair McOmber, direc- 
tor, announced. This was the top 
count for the fair surpassed only by 
is centennial run in '52. 

Attractions generally fared well. 
The Barnes- Carruthers night show, 
produced by Gertrude and Ran- 
dolph Avery, was ahead of last 
year. The Trans World Auto Dare- 
devil: fought rain but came up 
with one full and one half -full 
grandstand. Four days of horse rac- 
ing, with $21,000 as purse, proved 
popular, and Jerry Lippiat's racing 
mules, used daily with the races. 
were well received. 

John Reid's Happyland Shows 
brought the strongest lineup ever 
seen at the fair bere and produced 
a gross 20 per cent ahead of '55. 

Plant improvements this year in- 
cluded the construction of a new 
$8,000 4 41 riding club barn, a 
new steel judges' stand that is mov- 
able. 

THE FINAL CURTAIN 
BOYER -Jean, 

88, former clown and acrobat, 
September 20 in Kalamazoo, 
Mich. He claimed to be the 
oldest living clown. Survived 
by his daughter, Mrs. Jean Boy- 
er Klobnack, Detroit and a sis- 
ter, Ida. Burial in Bangor, Mich. 

BUFFKIN -Emmett F., 
53, former concessionaire and 
legal adjuster, recently in Dallas 
following a stroke. He had been 
with Smith's Greater and the 
Tidwell shows and was a mem- 
ber of the Lone Star Showmen's 
Club of Texas. Survivors in- 
cluded his widow, three children 
and a sister. Burial in Showmen's 
Rest, Grove Hill Memorial Park, 
Dallas. 

DODSON -C. Guy, 
72, former co -owner of the Dod- 
son's World's Fair Shows, Sep- 
tember 22 at his home in Sa- 
vannah, Ga. (Details in Carni- 
val section.) 

MORTON- Robert, 
62, partner in the Hamid- Morton 
Circus and a founder of the in- 
door Shrine circuses, September 
16 in Miami. (Details in Circus 
section.) 

TRUESDALE -Lyman Pedrick, 
veteran Miami showman, Sep- 
tember 13 in Columbia, S. C. 
For the past 30 years she had 
worked the South Carolina State 
Fair at Columbia. Survived by 
his w i d o w, Beatrice; three 

Kelly- Miller 
Hits Football 

SIKESTON, Mo. -Al G. Kelly 
& Miller Bros.' Circus had a near - 
full night house but a half house in 
the afternoon here Friday (14). The 
show was affected by a local foot- 
ball game. ' 

Earlier at Carmi, Ill. (8), the 
show had two half houses. 

brothers and a sister. 

WOODS -Jack, 
63, veteran concessionaire, who 
for many years operated at Ohio 
fairs, September 17 in Russells 
Point, O. Survived by his widow, 
Ida, and two sons, Jack R. and 
Orville C. 

MARRIAGES 

SILVERLAKE- CROOKS- 
Marcus Silverlake and Garnett 
Crooks September 19 in Medora, 
Ind. Both are members of Sil- 
verlake Troupe, circus and fair 
performers. 

BIRTHS 

PEACOCK - 
A son, \Villard Harold, Septem- 
ber 15 in Regina, Sask., to Mr. 
and Mrs. Bruce Peacock. Father 
is publicity director of the Re- 
gina (Sask.) Exhibition. 

September 26, 1954 

CHARLES T. HUNT d FAMILY 

CHARLOTTE LANE d FAMILY 

In Memory 
Of our Brother 

MICHAEL "THE GREAT" TELESCO 
Who vested away October 1, 1955. 
Sadly misud by BroMer end glsten. 

VICTOR TELESCO 

IN MEMORY OF 

EDWARD HUNT 

In Fond Memory of 

EARLE REYNOLDS 
Who passed away Sept. 30, 1954 

REYNOLDS 
SKATING GIRLS 

73 

IN LOVING MEMORY 

Of My Dear Husband 

J. C. MdAFFERY 
Who Passed Away 2 

Years Ago, 

Sept. 28, 1954 
Seyond the sunset he has gene, 

Still memories linger on, 
No one knows the silent 

heartaches, 
Only thune who hava lost 

con tell 
Of the grief that Is borne in 

silence 
For the one I loved so well. 

Oh. Meek, How I .Mist 
Yon. 

Forever In My Heart. 
Your Loving Wife, 

SARA MAE 

In Loving Memory 
of Our Sitter 

JAQUELINE 
TEETER 
Who Passed Away. 
September 29, 1952 

JEAN AND VIRGIL TEETER 

IN MEMORY 
Of our very, very 

dear friend 

Je C. McCAFFERY 
Who passed away 

Sept. 20, 1954. 

LOU and ADA 
DUFOUR 

In Memoriam 

J. C. McCAFFERY 
September 28, 1954 

. 
The traditions you set have been 

the inspiration for us to forever 

strive to be the best. 

Paul Olson 

and the entire staff of the 

OLSON SHOWS 
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NAAPPB Disneyland 
Meeting Draws 200 

Knott's Berry Farm, Nu -Pike Zone, 
Whitneys' Also Host Summer Session 

ANAHEIM, Calif. -Walt Dis- 
ney, Walter Knott and Dr. Frank 
E. Stanton Jr. were hosts to ap- 
proximately 200 park men and 
their wives at the first West Coast 
summer meeting of the National 
Association of Amusement Parks, 
Pools and Beaches. 

The members toured the realms 
of their hosts -Disneyland, Knott's 
Berry Farm and Ghost Town, and 
the Long Beach Nu- Pike -during 
the three -day session which ended 
Thursday (20). A large number of 
them went to San Francisco, where 
they were guests of the George 
Whitney's Playland -at - the - Beach 
Saturday (22). 

Registration occupied Tuesday's 
(18) calendar with headquarters in 
the Disneyland Hotel here. 
Wednesdays forenoon registrations 
were in the Disneyland "City 
Hall." 

The social functions of the meet- 
ing were launched Tuesday eve- 
ning when Paul E. Huedepohl, ex- 
ecutive secretary, entertained at a 
cocktail party in the Disneyland 
Hotel. 

See Disney Funspot 
On Wednesday a welcome 

luncheon was given for the visi- 
tors at the Plantation in Disney- 
land's Frontier. After an inspec 
tion tour of the Disney kingdom, 
the members were guests at the 
Golden Horseshow Revue in Fron- 
tierland. The show there featured 
Donald Novis, Wally Boag and 
the Gay Nineties Can -Can Girls 
revue. The day ended with a cock- 
tail party at the Disneyland hotel 
and a banquet in the Gourmet Res- 
taurant with Disney in attendance 
and officially greeting the visitors. 

Visit Knott's, Nu -Piles 
Thursday's program included an- 

other look at Disneyland, a special 
showing at the Mickey Mouse The- 
ater in Fantasyland of a film on 
the construction and story of Dis- 
neyland, and lunch at Knott's Berry 

Farm. Walter Knott, who created 
the fabulous restaurants and ghost 
towns, greeted the NAAPPB group 
prior to the serving of lunch in the 
Indian Room of the Steak House. 

Dr. Stanton, president of the 
Long Beach Amusement Company, 
and G. W. Worthington, the Nu- 
Pike's general manager, were the 
hosts to the group for the tour of 
the amusement zone and cocktail 
period which was held in the patio 
of the pool. A buffet was served 
and featured colored breads as 
well as the Hawaiian music of 
Ron Maury and his trio. 

With Friday listed as 'free 
time," a number of the association 
members visited in Los Angeles 
while others went directly to San 
Francisco for the wind -up festivi- 
ties. 

Jerseyites 

Pepped Upon 

Swim Contest 
\'ENTNOR, N. J. -Ocean swim 

contests are a big thing, publicity- 
wise, the local Lions Club was told 
this week about this community's 
own version. 

The annual "Round the Island 
Swim" has benefitted this resort 
spot with priceless publicity, the 
meeting was told by James Too- 
mey-, director of the event He mid 
that next to the Miss America Pa- 
geant, the swim is the best public- 
ity -feature to emanate from the 
South Jersey shore strip. 

Toomey cited increasing num- 
bers of visitors, especially from 
Canada, as a result of the wide 
promotion given to the swimming 
contest. "The value received," he 
added, "is worth the expense and 
effort many times over," 

AUTRY SHOW PACKS 
BUCK LAKE RANCH 

Smythe Tells of Six -Year High Mark, 
Pulling Funspot Out of Hole for Year 

ANGOLA, Ind. - Gene Autry 
set a six -year record here Sunday 
(16) when he pulled about 20,000 
people to Harry Smythe's Buck 
Lake Ranch for three perform- 
ances. 

This score came on the heels of 
Autry's strong draw at the Cana- 
dian National Exhibition, Toronto, 
and at the Kentucky State Fair, 
Louisville, where he pulled 75,000 
for an $80,000 gross. 

Coming up now for the Autry 
troupe is an appearance Septem- 
ber 21 -30 at the Ak -Sar -Ben Rodeo 
in Omaha, where Gail (Annie 
Oakley) Davis also is with the 
show. This date will be followed 
by their stand at the International 

DANISH PARK UNIQUE 

113 Years for Tivoli and 
Records Continue to Fall 

COPENHAGEN --One of the 
best answers to George Jean Na- 
than's blast against amusement 
parks (in Esquire) is Copenhagen's 
Summer Tivoli. This commercially 
operated amusement park opened 
on August 15, 1843, and is still 
operating on its original site by the 
same stock company which created 
it. Two of the park's original es- 
tablishments, the Divan I and the 
Divan II restaurants, are also still 
in operation and doing good busi- 
ness. Its oldest building is the 
Pantomime Theater, built in 1874, 
which still presents fine pantomime 
and ballet productions free to park 
patrons 

Tivoli's prime attraction is its 
very adherence to old "traditions." 
Even when it is obliged to adopt 
modern ideas it endeavors to make 
them appear ancient. Its modern 
new Concert Hall, which was in- 
augurated on May 1, cost about 
$145,000, but its huge facade ad- 
heres to traditional architectural 
forms of the park and has been 
studded with hundreds of special 
electric light bulbs, which "flicker" 
in the same manner as did the 
small gas jets with which former 
buildings in Tivoli were outlined. 

Tivoli's big drawing cards are 
the abundance of good music it 

provides, its gardens, its restau- 
rants, rides, games and amusement 
features. Its many features have 
been lauded by American show- 
man Billy Rose, and park men 
Harry Batt, of Lake Pontchartrain, 
and George Whitney, of Whitney's 
Playland - at - the - Beach, both of 
whom visited recently. 

The "antique" Tivoli, as one of 
the top tourist attractions of Eu- 
rope, is rated as one of Denmark's 
most valuable items of "invisible 
export" due to the foreign cur- 
rency it brings in. In 1955it hit 
a total pay gate of 4,071,887 and 
registered its highest gross income. 
Tivoli's attendance includes only 
paid turnstile admissions. At clos- 
ing time on Sunday (16) the man- 
agement stated the season attend- 
ance record had again been broken, 
with a total above 4,260,000. 
Daily average attendance for 1956 
was about 30,647, and 20,791 sea- 
son tickets were sold. 

Proof that music is a drawing 
card is the fact that a large num- 
ber of people were in line for at 
least 15 hours on September 12 to 
purchase tickets for the three final 
concerts in the park's Concert Hall. 
There were more than 6,000 tick- 
ets, at from 15 to 30 cents, and 

(Continued on page 75) 

Amphitheater's rodeo in Chicago in 
October. 

Nears Park Record 
Smythe, enthused over the suc- 

cess, said the Autry data at Buck 
Lake Ranch pulled the best busi- 
ness the spot has had since 1950 
and was within $3,000 of the 
spot's all -time high, a day six years 
ago that climaxed a 19 -week pro- 
motion. The park uses many name 
attractions. 

Smythe said that thru the sea- 
son the spot was well below last 
year's business, but that the Autry 
show, which finalized the years 
attraction list, put the park over 
the hump and to within "a few 
thousand dollars of a year ago. 
A six -man escort was needed to 
wedge a way thru the crowd for 
Autry, he said. Weather broke 
right for the show. 

In addition to Autry, the bill 
included the Cass County Boys, 
Johnny Western, and the horses, 
Champ and Little Champ. The 
show- flew in from Louisville and 
then on to Omaha. 

Galveston Pier 

Up for Sale 
GAL\'ESTON, Tex. -The Isle 

Pleasure Pier in the Gulf here has 
been put on the market. The huge 
steel recreation pier is complete 
with fishing facilities, air- condi- 
tioned ballroom, exhibit- hall and 
outdoor theater. 

\'alued at $2,000,000, it can be 
had for $400,000. Nobody has 
been able to make it pay since it 
was opened in 1944, according to 
Mayor George Roy Clough. 

Started a few months before the 
attack on Pearl Harbor, the giant 
struc'ure was built with an eye to- 
ward duplicating Atlantic City's 
Steel 9ier. The city entered into 
an agreement with the govern- 
ment's now-defunct Reconstruction 
Finance Corporation to finance the 
pier. Galveston put up $300,000, 
then issued $1,100,000 in 4 per 
cent revenue bonds all of which 

(Continued on page 75) 

Jersey Decision 
Put Off 4 Months 

November Ballot Ruled Impossible; 
January Amendment Only Hope for '57 

NEW YORK -- Ifopes disap- 
peared this week that the Ness' Jer- 
sey Legislature will place a gaming 
referendum on the November bal- 
lot, but new hopes replaced the 
old, when a committee head prom- 
ised publicly to take action during 
the session to begin in January. 
Meanwhile hundreds of operators, 
landlords and merchandisers must 
wait in anxiety. 

Games operators, who lost the 
richest part of their season when a 
Supreme Court ruling was followed 
by a mass shuttering of games 
prior to July 4, now must wait an- 
other four months for their desired 
peace of mind. 

The special Senate committee 
studying the legislation of games 
is headed by Sen. Charles W. 
Sandman Jr. of Cape May. He re- 
ported this week that in order to 
get the measure on the ballot, "the 
requirement for public advertising 
not less than three months prior to 
submission of an amendment ques- 
tion to the voters renders futile any 
attempt at constitutional approach 
in 1956." 

Sandman said, however, that his 
committee is framing a statute that 
would legalize gaming by amend - 
ing the Constitution. 

In June the Supreme Court 
ruled that concession games are il- 
legal, whether or not skill is an 
element. So long as money was 
paid by the players and prizes 
awarded by the operator, that was 
gambling, it was held. 

The Legislature immediately 
tried to reopen games by amend- 
ing the State's anti -gambling law. 
Governon Meymer vetoed the bill. 
tho, saying it was unconstitutional 
and that the only way to legalize 
the games is by public referen- 
dum or constitutional amendment. 
Since time will not permit putting 
the measure on the November bal- 
lot because of the advertising re- 
quirement, the second' method 
must be employed. 

The pressures on game operators 

have become unbearable, first, be- 
cause they were overstocked with 
pre -July 4 merchandise, and now 
because they must wait until Jan- 
uary, at least, for further news on 
their livelihoods. This will take 
them past the time when they nor- 
mally must have their deposits 
down and contracts signed for con- 
cession stores. 

On the committee with Sand- 
man are Sen. Richard R. Stout of 
Monmouth and Sen. John A. Lynch 
of Midlesex. 

Wet Weekends 

Spoil Season 

At Walled Lake 
DETROIT -- Walled Like Park 

closed for the season Sunday (16) 
after what Manager Fred W. 
Pearce Jr. called "the worst sea- 
son raimvise" in his 22 years in the 
business. 

Only three weekends all season 
escaped rain on Saturday, Sunday 
or both. - 

As a result total season business 
rras down considerably from last 
year. Pearce ascribed this primarily 
to the weather rather than to eco- 
nomic conditions. 

Improvements for 1957 are still 
in the talking stage. Definite plans 
will be made after the show con- 
ventions, Pearce said, and mean- 
while a general program of park 
refurbishing is in progress. 

DETROIT - James S. Holden 
was reappointed to the Detroit 
Zoological Park Commission by 
Mayor Albert E. Cobo. He has 
served continuously on the com- 
mission for the 32 years since in- 
ception of the zoo at Royal Oak, 

DREAM SEQUENCE 

25 Mil View Lagoon 
On 'Wide World' TV 

NEW YORK -- A 25,000.000 - 
viewer audience was exposed to 
Near Lagoon Park at Salt Lake 
City last Sunday (16) when the 
NBC show, "Wide, Wide World" 
used the spot as setting for a ballet 
sequence. Previous showings were 
from Palisades Amusement Park 
early this year, and from the Dallas 
State Fair, from where "Wide, 
Wide World" held its premiere 
last year. 

In contrast to the Dallas show, 
which required 16 cameras and 
operated with handicaps of a rec- 
ord one -day crowd, the Lagoon se- 
quence was shot in a deserted 
amusement park, as seen flint the 
eyes of a sleeping girl. Benefit to 
the park industry in general, and 
to Lagoon in particular, was in- 
calculable. 

Ranch Kimball, president of the 
park firm, was in New York during 
the program, and manager Bob 
Freed was at the location. Idea 
for the ballet -type presentation was 
born some time ago, and a survey 
trip to the park was made five 
weeks back by choreographer Vir- 
ginia Tanner, director Danny Rain. 

ger of Salt Lake, and others. Herb 
Sussan, producer of the sequence, 
said the park had been thought of 
as a means for expression by Miss 
Tanner's dance school kids at Brig- 
ham Young University. 

The troupe, consisting of chil- 
dren ranging from four to 11 years 
in age, went thru their routines 
after rehearsing to taped piano mu- 
sic. During the actual show or- 
chestral music originated from New 
York. Score was by show musical 
director Dave Broeckman. 

Taking advantage of the park's 
Mother Goose theme, the sequence 
showed a girl, Marco Polo Jones, 
wandering into the deserted park, 
and gazing into distortion mirrors 
thru Ilse reflection of which the 
park comes to life. Children 
danced, and rides moved to 
musical cues. 

Thruout the nation, 143 sta- 
tions of the NBC network carried 
the show. Producing staff, increas- 
inly conscious of the outdoor show 
world, commended Lagoon Park 
management and personnel for 
their co- operation and indicated 
continuing use of the industry for 
television showings. 
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ers Rex Rossi and Buff Brady, best 
of their class, have been signed, 
and one of 1955's trick riding 
ferns, Virginia Hadley, is a re- 
turnee. Not returning, however, is 
announcer Pete Logan, who re- 
putedly is being replaced in New 
York, Boston and a couple of other 
dates, by Glenn Wood, of Ardmore, 
Okla. A' new comedy act will be 
presented by Ken Bowen, and there 
will be the usual Eastern dude 
ranch barrel race to determine a re- 
gional rodeo queen. This will be 
the 31st edition of the cowboy 
event here. 

Carden people have reportedly 
been watching the fair appearances 
of Tex Ritter, who is enjoying a 
resurgence of popularity, as a pos- 
sible New York rodeo feature for 
the future. 

'Ice Follies' 
Continued from page 71 

Frick, and Janet Champion. The 
Ice Folliettes perform notably in 
the precision skating routines. es- 
pecially the "Bonnie Highlanders" 
number. . 

The comedy routines are, with- 
out exception, diverting and enter- 
taining. Ole Ericsen and Dick Mer- 
shon appear as a somewhat famed 
lion. The Beattys do a pratfall 
Dream Waltz." The Scarecrows 

as a trio of rag -tag pirates. get e11- 

core calls from the audience. Mr. 
Frick keeps up with the times in 
a "Geiger Counter Caper." The 
Sad Sacks come on as Armoured 
Knights," and wind up skating on 
all parts of their anatomies, includ- 
ing their heads. . 

Costumes Gleam 
The production numbers are 

beautifully costumed, well co-ordi- 
nated, and feature the show's 
famous unusual special effects, 
such as snow, rain, and steam. 
Standout are "Candy Stick Lands," 
during which some of the kids in 
the audience are chauffeured 
around the ice; "Snowflake Fan- 
tasy;" and "Picturesque New Or -, 
leans," in which Florence Rae 
shines brightly. 

Andra McLaughlin as the Syneo- 
patient -ist has an unusual rock 'n' 
roll routine. Young Janet Cham- 
pion handles herself remarkably in 
some difficult stunts. The Henrys, 
Sr. and Jr., go thru an acrobatic 
act that would be difficult even 
off the ice, and winds up with a 
finger -to- finger stand. 

Over -all it's a fast, well -paced 
show that does full justice to the 
efforts of past years. 

Bob Spielman. 

WANTED 
Manager, Operator for Popcorn Units 
for 1957 season. Most know all phases 
of operation. Contact 

iDLEWILD PARR 
Ligonier. Pennsylvania 
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ROLLER RUMBLINGS 

100 From 21 States 
At Greeley Institute 

CREELEY, Colo:-Twenty-one 
States were represented by 100 
students at the Warnoco Rink 
American Skating Institute held 
here recently. 

This year the Institute featured 
two sections, elementary and ad- 
vanced. Mornings were devoted to 
lectures and afternoons to skating 
practice and instruction. There 
were no seminars on rink operation, 
promotion or class development, 
but those ih attendance found the 
entire program patterned to in- 
dividual needs. 

Included in the faculty were 
Clifford (Sateb) Wilkins, New York; 
Thomas A. Lane, Sacramento; J. 

WE BUY AND SELL 
USED ROLLER SKATES 

1000 pr. Used Clamp Skates. $3.50 pr. 

Brownie Precision Wheels 1.50 set 

Economy Precision Kit, 

Cottrell Wheels 9.50 net 

Bonny's Hug -Me Tights.. 510.50 d2. 

Sonny's New "Princess' 
Une Skating Skiris... 24.00 cit. up 

Aulhorls ed Dletrlbulor for W.I for 
pelt. list. 

c. 
dewn 

o.ó aoI sRwArCo. 

723 MORRIS PARK AVENUE. 
BRONX' 62, NEW ,YOgK 
SYcomore 2 -1110, 7111 

WANT TO RENT 

ROLLER RINK 
Yars of experience as Owner and 
Manager. (Formerly Manager 'and 
Owner of Melody Roller Rink.) 
Write giving MI details to 

WM. T. GUSEMAN 
430 Coenellsvilk St.. Uniontown, Pa. 

PORTABLES ARE THE ANSWER 

Porto gilt 
TENT COVERED SKATING RINKS 

Write 
W. T. SHACKELFORD 

as. ari, Smyrna, Oa, Mane 0017e 
Phone: 43183, Marietta, Oa. 

CURVECREST RINK -COTE 
The skating surface for wood and 
masonite floors. The ultimate in clean- 
liness and traction. 

PERRY B. CILES, Pres. 
CarvK,mt. lee. Muskegon. Michigan 
We invite you to bring your skates to 

Curveerest and see for yourself! 

We BUY 
AND 

SELL Lewlt P.Its 
,e loi quo/01 ions -I , 

b 

M .0a . 

NEW 

USED RINK 

ROLLER SKATES 

-' CHICAGO R91lfR SMITE CC 

Cwr.rM;.M , .1,11S6URGH I,. VA. 

FOR SALE 
REX ROLLER RINK, LOWED, NASS. 

Operating for 20 sears, Floor, 00x280. 
Red hot skating town - 42.500 cash takes 
as ¢ulPelira '200 ghee Skate., laeq 
number ChlYp tiNplee, f;OUnd Sybllm, 
Tape Recorder. Low rents 1. 

II's 

W. Norcross Jr. and John Mont- 
gomery, Greeley; Jerry Nista, 
Bridgeport, Conn., and Norma Lee 
Johnston, St. Joseph, Mo. 

Attending the school were the 
following: 

Arizona: D. C. Adair, Phoenix. California: 
John Hower, Ban Gabriel; Frank J. und 
Bernadette Reif, Temple City: Lucille 
Kunstmau, Richmond; Barbara Guinn. 
Whittler; Thomas A. Lane. Baeramebto. 
Colorado: Clarence, Donald and Cheryl 
Brown, Gall Gibson. Scottie Condreay. 
Janet Kay Hoke, Ketlty Miller, Larry end 
Sandy Mueller. Kathy Tigges. J. W. Nor - 
"ow Jr.. John Montgomery, Gary Wallace. 
Margaret White, Mrs. Jessie Miller. Henry 
Werner and Marilyn LaPorte, all of Gree- 
ley; Alice, Lyle and Cheryl Carpenter and 
suera Craig, all of Yuma. Connecticut: 
Jerry Nata. Bridgeport. minois: Mr. and 
Mrs. Joe Bhevelson, Chicago Skate Com- 
pany. Indiana: Dewey and Richard Mesa - 
lam, Alexandria. Iowa: E. P. Bunnell and 
Earl Randall, both of Cedar Palls; Robert 
Grant, Dennis Lowder and Darrel Hein. 
all of Cherokee; Melly Spicer. Patterson; 
Joan and Mrs. Cecll N. Spoor. Port Madi- 
son. Kansas: Maureen Bustes. Indepen- 
dence; R. G. Dodge. Burkea; Marilyn 
Helms, Brenda Bennett. Billie Sur Wilson. 
Mr. and Mrs. W. E. Mitten. Mr. and Mrs. 
D. Bennett. ail of Topeka. Louisiana: Mr. 
and Mrs. Golman La Fleur. John. Anthony 
and Eloise, all of Elton. 

Minnesota: Kenneth and Mrs. Loren RSROA Issues Monthly 
Zeller, Peggy Harman, all of Truman. Mis- 
souri: Mr. and Mrs. Arnold Blodgett. Klrks- 
ville; Norman L.0 Johnston. st. Joseph. DETROIT -A monthly promo- New Mexico; Albee Jo Fitzpatrick. Ws 
Crum.. New York: Gordon Bennett. Corn- tinte -slanted bulletin is being pub- 
Mg; Mrs. M. Nlsta and Mrs. L. Aquilano, )islred for operator -members by the Brooklyn: Clifford Wilkins, New York. 
Ohio: Frank O. and Tom Wright. Colum- Roller Skating Rink Operators' As- 
bus. Oklahoma: Blanche, Leslie and Linda sociation of America, with former Gayle Fouge, all of Bartlesville: Ann. Kit, 
Bue and Twylah Fitzpatrick, all of chi.. Secretary Fred A. Martin, Fort 
ries; Oleada Lawrence. Shawnee. Oregon: Lauderdale, Fla., as editor. Format 
Eugene. South 

Coos Bay. 
Karen Collins. of the bulletin, Our Business Is 

Spearfish. Texas: Bob caste. Betty England. Roller Skating, is unusual, with Betty and Mary Helen Kent, Barbara catit issue laced in a standard Beckley, u Putter. Dhoyd Robert- 
8 by 11 -inch file folder and sep - son, Lois Kent, Mr. and Mrs. fiord RoOert- 

son, Mr. and Mrs. Raymond Cagle. Mr. and arated color coded. Mrs. H. J. England. Mr. and Mrs. Howard 
Rawlings, all of Borger; Warren Friday. A topical issue contains 13 l Marsha Mn wo : gPliin: n 

and 
e.Plaiie. onus: pages -about 6,000 words of busi- 

Carol Ann Grose, Judy Jay. Barbara and tress -wise helpful reading. Contents 
Christi f Jean end ̀ tá ̀s. tearal,,el Toi3O 

Ogden; 
. of' an issue include: Anniversary 

teston. Washington; Joy Baldwin. Ceo. announcements, five articles by tralla; Irene Menatmmer. Yakima: Joe 
Motomatau, Olympia. Wyoming: Jackie end Martin on operator -professional re- 
Bentley Gott, Casper. )atioos, bringing young mothers 

back to the rink, skate rental busi- 
ness, a review of annual roller skat- 
ing trends, two promotional events, 
an article on a forthcoming group 
insurance plan by past president 
Victor J. Brown, a page of an- 
nouncements, a regular feature on 
promotion by George P. Russell, 
St. 'Petersburg, Fla., director of 
publicity for the RSROA; an article 
on clearance sales, ideas on skating 
queen contests by Dorothy Lane, 
tips on direct mail by Secretary- 
Treasurer R. D. Martin, and an 
inspirational piece. 

test was in progress over a period 
of a number of weeks it doubled 
business in comparison with that 
for the corresponding period of the 
previous year, said Sefferino. 
Standard procedure for the rink is 
a hustling campaign for the book- 
ing of skating parties. 

Local newspapers are used ex- 
elusively to advertise, the rink us- 
ing three insertions weekly. Copy 
is keyed to a "keep that lovely fig- 
ure" theme, designed to draw adult 
trade. 

Let Contract for 
Savannah Ieery ... 

SAVANNAH, Ga. -Award of a 
contract for installation of an ice 
rink at the Savannah Sports Arena 
was announced recently by Aaron 
Newman, president of the arena. 
Contract was left to Erickson's, 
Inc., and work on the project be- 
guns immediately. Newman said 
Use installation will cost more than 
$40,000. He expects to be operat- 
ing by December 1. The rink will 
contain about 5,120 feet of skating 
surface, smple for 200 skaters. 
Newman emphasized that he will 
continue to use the arena for all 
events, just as at present. The icery 
will be covered when other events 
are booked. 

Birthday Party Kicks 
Off Bowl- O-Rink Season .. 

NEW BRITAIN, Conn.- -The 
Bowl- O-Rink conducted its first 
anniversary patty Sunday after- 
noon (9), with prizes and special 
events on the schedule. The rink, 
now on regular fall policy, is open 
Wednesday, Friday, Saturday and 
Sunday nights, with afternoon ses- 
sions on Saturdays and Sundays. 
The rink is available for private 
parties on Tuesdays and Tlmrs- 
days. Junior dance classes started 
September 15, wills adult sessions 
on Saturdays and Sundays. The 
rink is available for private parties 
on Tuesdays and Thursdays. Jun- 
ior dance classes started September 
15, with adult sessions getting un- 
der way October 5. The Bow'1.O- 
Rink Figure Skating Club held its 
first meeting September 9. 

Meyer's Cincy Spot 
Off to Flying Start...-. 

CINCINNATI - T h e Lou 
Meyer- operated Price Hill Roller 
Rink kicked off the new season Au- 
gust 31 to the biggest opening 
night in its history, Manager C. V. 
(Cap) Sefferino reported last week. 
Since then, he said, business has 
remained gratifying. 

The management plains to follow 
the same promotional campaign it 
found successful last year. Biggest 
guns in the campaign, promotions 
which give the suburban skatery 
tremendous advertising results, will 
be a repetition of the polio show 
which is sponsored by The Cincin- 
nati Post, and a skating queen con- 
test. While last year's queen con- 

a PLEASURE to ROLLER SKATE on 

-0IICAGpr. . . 

RINK SKATES 
Theÿ n true and easy with a wide 
rang, of action. TRY THEM! 

N,. 4054 _q CHICAGO ROLLER SKATE CO. 
4427 W. Lake St., CHICAGO, ILL. 

Manufacturers of All Kinds of Roller Skates 

Toppï s Imperial 
Reopened in Philly . 

PHILADELPHIA - Jimmy 
Toppi reopened his Imperial Roll- 
er Rink here Thursday (6). The 
rink will be open every Tuesday, 
\Vednesday, Thursday, Friday and 
Sunday evening for skating, wills 
admission at 55 cents. Children's 
matinees, with a 40-cent gate, are 
scheduled for Sunday afternoons. 
The rink is available for private 
parties on other nights. 

Danish Park 
Continued from page 74 

all were sold within four hours. 
On that day there were the usual 
number of free, open -air concerts 
by the park's two additional con- 
cert bands, a concert and three pa- 
rades by the Tivoli Guards boys' 
band. and concerts on the terrace 
of "Wives" restaurant. 

SKATING RINK TENTS 

42 s 102 HI STOCK 

53 x 122 Al All 11NES 

NEW SHOW TENTS 
MADE TO ORDER 

stow MCI a Awimlo Co. 

100 Central Aft AMI. Ill 

Advance Perks for N. Y. Rodeo 
Continued front page 71 

ly, Rin Tin Tin and the Collins 
Kids, Larry and Lorrie. Rogers 
and Gene Autry had varying de- 
grees of success since World War li 
but their steady popularity had not 
been enough to stem the gate de- 
cline, which has likewise been 
steady. 

Veteran Manager Frank Moore 
notes the following numbers of 
hands signed for competitive 
events: bareback, 50; calf roping, 
48; saddle broom, 46; steer wres- 
tling, 73, and bull riding, 65. Re- 
gardless of the public's attitude, the 
cowhands will tom up if the prize 
money is right, and it remains right 
enough this year. 

Rin Tin Tin will appear with the 
supporting crew which has made 
the animal's national video show a 
hit. Concern is whether the dog 
will appeal as much to night 
crowds, usually heavily adult, as to 
the matinee kiddie audiences. The 
Collins Kids are untried as a feature 
act hereabouts, having been ex- 
posed only on TV shots from the 
West Coast. They are richly tal- 
ented in voice and musical ability, 
being masters of guitar -playing 
skills far ahead of their years. 

In addition, trick riders and rop- 

N. H. Annuals 
Continued from page 7I 

president of Lancaster Fair Asso- 
ciation. said there were 802 fewer 
adults this year, 2,826 fewer chil- 
dren, but 302 more ears -a statistic 
for which he had no explanation. 

The two -day Canaan Fair t- 
tmcted approximately 5.000: Che- 
shire Fair in Keene load 6,000 on 
its first day,-a clouds ose. Plym- 
outh State Fair came out best 
weather -wise, having only a brief 
shower. Kenneth Bartlett, treas- 
urer of the fair. said attendance 
was up 25 per cent from last year, 
with more than 7,000 paying to 
get in on Covernor's Day. Only 
bad luck came when 13 were 
slightly injured as Buzz 'Carter, of 
Miami, driver with the Buddy 
Wagner thrill show, lost control 
of his car when an A- frame broke 
while costing off a ramp. The 
car went then a wooden guard 
fence behind which spectators were 
standing. Carter was unhurt, and 
the spectators were released soon 
after being admitted to the hos- 
pital. 

Galveston Pier 
Continued from page 74 

the RFC bought, securing á lien 
on tine pier's net revenue. 

Beginning in 1944 Galveston 
was supposed to make annual pay- 
ments ranging from 530,000 the 
first year to $68 in 1965. The pier 
was not making enough money to 
cover overhead and bond pay- 
ments. So the city leased the pier 
to Al T. \Vhayne, who formed and 
now heads the Galveston Pier Cor- 
poration. 

The corporation spent about 
$300,000 on air conditioning. It 
brought in concessionaires, con- 
ventions and name orchestras. Still 
there wasn't enough to pay the 
city's obligations. 

Vhayne offered to buy the pier 
for a reported $150,000. The gov- 
ernment wasn't interested. The cor- 
poration's lease expires next May, 
and \Vhayne has 

ps 

no intention of 
renewing it." Moody enterprises 
are building a new convention hall 
and civic center three blocks away. 

KIDDIE CAR RAILROADS 
Bought and ,old. we ere also... In the 
market for Iho above and would be 
pheated to know what r "au have Twit; trade azure. Alp have 
Prom, Switches for Kiddie Car Raft 
roatls m mock. 117711 ouch affihallona wa 
can bu0d Arnlrlcah finebt Rolle r 
Coaatera M. K. FRANK, age Lexinflan 
Ave., New Yerk 17, N. Y., 101 Lake 

ve, PHttbueah, Pa. 
street, R,.ne, Ner.l Nl Park aida., ith 

FOR SALE 
16 La'e 1.1000I Doc!gem Cars reedy !or 

m.'yd.ute shipment. S300.00 each. 
f. W. PEARCE CORPORATION 

15324 rast Jefferson Ar.. 
Detroit 30, Mich. 

Phone: VA 2 -8613 

High Quality 
KIDDIE RIDES 

R0T0 WHIP- KIDDIE WHIP -SPEED BOATS -PONY CARTS - 
GALLOPING HORSE CARROUSEL 

Itbgtrafed Circulars Free 
W. P. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 

ISTABLISNED snag 
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Beatty Draws More Hunts Return; 'Continuation Plan 
Texas -Sized Crowds ;Vow Several Set for H -M Circus 
On Winning Route ;Innovations 

BURLINGTON, N. J. -- With 

Dallas Stand Turns Out Well; equipment in the barn following 

Capacities at Three Other Cities 
AUSTIN, Tex.- -Clyde Beatty 

Circus rolled up more big scores on 
its winning tour of Texas last 
week. There was good attendance 
in Dallas, plus capacity and bonus 
business in subsequent Texas 
cities. 

The four -day Dallas stand was 
one of the show's first tests in top 
drawer metropolitan stands. It 
opened Thursday (13) to light 
houses and Friday (14) afternoon 
also was light. But Friday night 
brought out a near -capacity house, 
with only an estimated 250 reserves 
untaken. 

Saturday (15) was a big day. The 
afternoon show was jam-packed 
and Dallas residents turned out a 
three-quarter house at night. The 
stand continued with a three -quar- 
ter house on Sunday afternoon, 
and a surprisingly strong Sunday 
night, with between half and two- 
thirds of capacity in the seats. 

Corsicanna, Bryan, Austin 
Monday (17) at Corsicanna had 

a light afternoon. Then the crowds 
turned out at night for a near -hill 
house. Manager Frank McClosky 
said general admission ticket sales 
had to be halted early when the 
blues were strawed, but some re- 
serves remained. Show used a new 
lot at New City Park there and had 
Kiesanis auspices. 

Bryan counted the Beatty show 
as the first major to play there in 
10 years. Shrine Club sponsored it. 
There was a big crowd for the 
train's unloading. Then both the 
afternoon and the night houses 
pulled capacity houses estimated 
at more than 5,000 persons each, 
with more turned away. 

Austin climaxed the seven -day 
stretch with a three -show sched- 
ule. Jaycee's sale was a big $10,000 
and an extra show was announced 
prior to show day. The afternoon 
house on Wednesday (19) had a 

full house, altho it was delayed 
two hours by a late arrival. 

At night in Austin, the circus 
had a' capacity first house and 
played to a half house at the extra 
performance. 

New Dallas Lot 
In Dallas the show was in ahead 

of the State fair. It used a lot at 
North Central Expressway and 
Yale Boulevard, which is of an 

Polack Waits 

Cristiani Bros. 
SAVANNAH, Ca. - Cristiani 

Bros.' Circus has experienced a sag 
in business since turning south- 
ward. But Manager Lucio Cris - 
tiani has stated that the change 
was not enough to have much af- 
feet on tine show's winning posi- 
tion this season. Show played to 
strong business thru the summer. 

In Savannah the show was 
smacked on circus day by the in- 
itial announcement that Polack 
Eastern is coming in for October 
1 -2. Si Rubens, former owner of 
Rogers Bros.' Circus, is promotion 
man for the Polack date. Wait ads 
appeared on the Cristiani date, and 
the show had a light business with 
Optimist auspices. 

adequate size and accessible to 
auto traffic. For unloading, the runs 
were about two miles away, but a 

round -about haul of four miles was 
required. The four sleepers were 
spotted about six miles from the 
lot and part of the personnel took 
rooms at motels near the show - 
grounds. For loading nut, the two 
stock cars and nine flat cars were 
brought to a single track right 
alongside the lot. 

Ora Parks joined the press staff 
of the show and began work at 
Houston. Visitors at Dallas in- 
cluded Harry Thomas, who subbed 
on candy pitch and announcing at 
some performances; Bill Moore, 
former agent for the Beatty show, 
and Lee Bradley, who joined as 
ticket seller. 

the final date of the season on 
Tuesday (18) in Middletown, Del., 
the Hunt Bros.' Circus leadership 
turned matters over to their audi- 
tors and started procuring food - 
stuffs for the winter. 

The family reiterated that the 
1957 edition will be completely 
new and different, with the dis- 
closure that it would consist almost 
completely of animals, with a 
minimum of performing personnel 
outside the family. There will also 
be another notable change which 
they are keeping under their hats, 
but this will be a performing 
change rather than pertaining to 
equipment. 

Return was made without inci- 
dent, and prospects for 1957 book- 
ings are reportedly very favorable. 
The new ring barn, it is expected, 
will again be used for some week- 
end shows and possibly for tele- 
vised circus segments. 

INDOOR PIONEER 

Bob Morton Dies 
At Miami Home 

MIAMI- Robert H. (Bob) Jlor- 
tou, 61, of the Hamisu- Morton Cir- 
cus, died at his home here early 
Sunday (16). He had been in fail- 
ing health for some time, but death 
was unexpected. Burial was Tues- 
day (19). 

Morton had been active in re- 
cent days in planning the new 
season of the circus he operated. 

He is survived by his widow, 
Mrs. Vernette Morton, and their 

BOB MORTON 

adopted child, Robert II, of Miami. 
Several show people made trips to 
Miami to attend the rites, and.many 
sent condolences. 

Morton's greatest accomplish- 
menu in the show world was the 
part he played in developing in- 
door circus business from its early 
pioneer dates as an offshoot of 
tented shows to its present position 
as a major portion of the business. 
His participation in indoor circus 
lousiness began in 1916. About 
20 years later he formed the part- 
nership with George A. Hamid. 

Trained as Accountant 
Morton was born June 1, 1894, 

in the Philadelphia suburb of Fox 
Chase, where his family had re- 
sided for 150 years. His entry into 
circus life was a turnabout in his 
life's pattern, for he was a 1916 

graduate of the Wharton School of 
the University of Pennsylvania. 
which prepared him for life as a 

certified public accountant. 
Summer work as a carnival con- 

cessionaire drew him into show 
business, and at one time he had 
one of the largest strings of con- 
cessions on the road, touring with 
such shows as. World at Home, 
Hort Campbell and. C. A. Wortham. 

His circus operation, which was 
to start soon after, was to grow 
steadily and successfully to one of 
the best in its field, and yielded 
him working capital which he ap- 
plied judiciously in the real estate 
field. Four apartment hotels which 
the started in Miami were leased in 

(Continued on page 77) 

Hamid Names Chas. Basile, Henry Robinson 
To Handle Road Affairs, Alerts Staff 

NEW YORK -Plans were set in 
motion this week fur continuance 
of the Hamid- Morton Circus with- 
out interruption or change of any 
kind following the burial of the 
co- owner, Col. Robert H. Morton, 
Tuesday (18) in Miami Beach: 

On his return here following the 
rites, George A. Hamid Sr., a part- 
ner in the operation, said he had 
gone over all of the business 
aspects with Mrs. Vernette Morton, 
who had always been fully in- 
formed on the management and 
operation of the circus. 

Hamid said a staff meeting 
would be held here Tuesday (25). 
The show will open on schedule 
in Toronto, October 1, and con- 
tinue with its bookings as in the 
past. Ilamid said he would devote 
more time than ever to the circus 
to insure its smooth operation. This 
will include his personal appear- 
ance at virtually all of the dates. 

Appointments Made 
Charles Basile will be in charge 

of the program on the road, Hamid 
said. continuing a job he has han- 
dled sunder Morton for the past 
several years. Henry Robinson, 
finaucial-secretary, will continue in 
this capacity but will make more 
slates with the show, according to 
present plans. 

The representative and promo- 
tional staff is intact. Incluuded are 

Carson Okay 
In Nebraska 

HOOKER, Okla. -Tex Carson 
Circus ran up against football and 
stock car races here, but drew 
near -full business at Aught. The 
afternoon was light. Shop O -Rama 
Cirrus had played here about three 
weeks earlier. This was Carson's 
onto Oklahoma stand. 

Rushville, Neb., qualified as the 
banner stand of the season, and 
several other Nebraska stands were 
good. Two Colorado stops had 
three -quarter houses. A week in 
Kansas gave weak afternoon and 
strong night business. Show has a 
new Side Show top. 

CIRCUS REVIEW 

Mills Appearance Good 
As Season Nears End 
By TOM PARKINSON 

WHEATON, 111. -Mills Bros.' 
Circus is winding up the season 
with a performance that pleases 
and with plans for a busy winter's 
work. 

The show has been shorthanded 
in working departments most of 
the season. In a meeting with 
personnel between shows Wednes- 
day (19) at Valparaiso, Ind., Man- 
ager Jack Mills -called on per- 
formers to help move it, and this 
help was in much evidence at the 
teardown in Wheaton on Thurs- 
day (20). 

Business in Wheaton was strong. 
Both houses were near full. 

The show's season ends October 
13 at Wellington, O., and the cir- 
cus goes to quarters at Jeffer- 
son, O. 

This year's edition is seven 
trucks lighter than last year's, and 
the savings was accomplished thru 

such economies as using two trucks 
instead of three to haul the same 
number of horses and in paring the 
bull herd (4). Top is a 130 with 
three 40s. 

Co- owners Jack and Jake Mills 
agree that the winter is to bring 
more cuts in the number of trucks, 
but many aspects of the 1957 Mills 
show are yet to be determined. 
Whichever plan predominates, the 
show is to have much building and 
rebuilding to do in quarters in or- 
der to fill 1957 plans. 

Performance Looks Good 
This year's Mills performance, 

even at season's end, is flashy and 
good. It reflects Jake Mills pro- 
duction work and Mayme Ward's 
wardrobe creations continually. 
The spec is strong. Carlos Carreon 
makes several concert announce- 
ments and held a good number in 

(Continued on page 77) 

Howard McReavey, Carl Sonitz, 
Omar Kenyon, A. C. McBeth, 
Howard Y. Barry and Lee Barton 
Evans, all of whom handle two or 
more towns. 

The show program was set with 
Morton some time ago, Hamid 
said. A number of new features 
were agreed upon and engaged at 
that time. 

Strates Buys 

King Animals 
MACON, Ca. -- J a m es E. 

Strates, owner of Strates Shows, has 
bought most of the animals of the 
bankrupt King Bros.' Circus, W. J. 
Bailey, Macon business man who 
was a backer of the ill -fated cir- 
cus, has revealed. 

Strates bought three elephants at 
Stroudsburg, Pa., Mona, Alice and 
Margie, and the elephant trailer. 
Also Strates has bought the large 
hippo at Perms Grove, N. J.; the 
polar bear, the tank trailer and 
miscellaneous cage animals, includ- 
ing two lions and two hyenas as 
well as the cage truck. 

Durward B. Mercer, bankruptcy 
trustee for the assets of the former 
partnership of Floyd King and 
Arnold Maley, last week released 
these assets to Bailey, holder of 
mortgages and other preferred 
claims in excess of $20,000. 

it was shortly afterwards that 
Bailey completed the sale to 
Strates. The consideration was not 
revealed, but Bailey said it was 
"less than one -third the book 
value of the animals." 

Mercer still has legal control of 
some of the other King Circus ani- 
mals not covered by Bailey's 
mortgages. These include two ele- 
phants at the Miller animal farm, 
Pigeon Forge, Tenn., and an ele- 
phant and other animals in the 
zoo in Atlanta. 

Bailey still owns the ponies and 
spotted Liberty horses and palo- 
mina stallion at Stroudsburg, but a 
deal for their sale is pending. lie 
said. Other equipment released to 
him included the office wagon, re- 
served seat ticket wagon, the two 
light plants, shop wagon and 28 
miscellaneous tractors and trailers, 
and nine straight job trucki. 

Garden Shows 
Quit for Year. 

TORONTO --Bad weather 114 
to the closing of Royal Bros.' Cir- 
cus several weeks earlier than had 
been anticipated, Bill Garden, op- 
erator, said here last week. Final 
five weeks were troublesome, he 
said, and the show therefore didn't 
com in as the winner it might have 
been. 

He said the indoor Carden Bros.' 
Circus would not be operated this 
winter, but that plans to enlarge 
Royal Bros. for next season and 
put it under a tent were under way. 

Syracuse Sets Dates 
SYRACUSE, N. Y. -Dates for 

tine Syracuse Shrine Circus, to be 
produced by Joe Antalek, are Aprii 
29 -Max 5, it was announced last 
week. Earlier, erroneous dates were 
mentioned. 
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CIRCIISIANA MART 

A Market Place for COLLECTORS' 
ITEMS :.. Rare books. lithographs, 
photos, posters, route cards, old 
and antique material and equipment. 

CIRCUS CALLIOPE MUSIC 
Different - Entirely New - Authentic 

Fourteen full -length selections, 43 RPM 
extra extended play (30 minutes' playing 
time. Two ultra high fidelity records In an 
'attractive album, i5.00 postale ,prepaid. 
Single copy, 7 selectors, $3.00. 

DEMO RECORDS 
1421 N. 21st Street Milwaukee S, Wls. 
CIRCUS PHOTOS -SET OF B SF-LLSFLOTO, 

Parade, al: all post card size, lists In eluded, Bill Van Winkle, Club ISO, Morton, Illinois. 
CIRCUS PHOTOS -ALL SHOW'S 1865 TO 

1935. Catalog ana sample phot. 25t. Robert Good, 1809 Turner SL, Allentown, 
Pennsylvania. 
CIRCUS WAGON HITS IN O AND HO 

[auge: Acts. Acceseorlcs. Tenta, Menag ;! le 
circus wagons,Áidmal. Big Tbp,Tent. Litenlure, 101, SYallers (lobby Shop. Dept 8l. 207 French Road, Utica {, 

DELUXE CIRCUS PHOTOS, OLD, NEW - Sparka, Cotlman. Sella-Floto, Forepaugh, fornul & Baney, Lay Hroe. SUmps for July. list. Jay Beardsley. 451 W. Mifflin SL. Madison, Wla 
FABULOUS PHOTOS COLORED - COURI- r0. Heralds, -"Tre; fancy Letter Papa Enralopea, CitdM Tlekets, unllmlted epecl. Id Gentry Color Folder, down Parade Plx. 37 r... Buy. xIL trade. MKllntcek Galles, lien, Frankl{n. Pa. Send dollar for Ilsts, samples. 
FIFTEEN RINGLING S BY 7 QUALITY Photos. Check or money order lo: Eel 41 West Eighth St., New York Clty. 
FOR THE COLLECTOR- CIRCUS PRO- grams, Route Books, Couriers, Heralds, Hooka, Photoe. etc. TIN, rap for Wl. Morton Smith. Gaurorvllle, Tex. 
ORIGINAL BEATTY LITHOS, PROGRAMS, Routes, Photos, thousands American and European elm. Items; 3t gets Het. Taber, 3668 Comer, Riverside, Call/, 
LARGE COLLECTION or ORIGINAL CIR- eua Negatives, 8508 cash, Come look them over. Robert Sams, 2745 Bush Boulevard, Birmingham 8, Ala. 
PHOTOGRAPHIC CONTEST FOR BEST 1958 elxua picture. Send &cent slamy for mtnnee blank. 'Call of the Calliope." George Brenton Bea), Box 6, Newburyport, Musachuxotta. 
1958 CIRCUS PICTURES -20 CRISTIANI, 32.50; 20 Geo. Cole, 32.50; 15 Mills Bros.', $2: 15 Ring Bros.', 22; IS Leonard Bros.', $2: 15 Hagen Bros.', 32. These sets you really III enlny. Johnny Vogelsang, 713 Oak, Niter. Mich. 

RATES 
Regular Classified ads . . , 

set in usual want -ad style, one 
paragraph, no display. 
20e a word -Minimum $4.00 

Cash with copy 

Display Classified ads . . , 

larger type permitted and displayed 
to best ad ge. No illustrations 
or cuts permitted. 
1 inch (14 agate lines) $14.00 

Cash with copy 

4-44-et44.44+444,444-4. 
10 BILLPOSTERS 

Wanted, also Lithographen and A -1 
Card Man. Union, Best of working 
conditions and long season, closing 
in Florida. Address: 

FLOYD KING, Gen'I Agt. 
Clyde Beatty Circus, Rice Hotel, 

Houston, Texea 

i 

PHONEMEN WANTED 
Strong Sponsor, repeat Deal. Work hero until Christmas. Book -Banner: - TTx. 
Collected and paid daily. Phone: ready 
September 2J 

HERB LEHMAN 
Ludlow 9513/ evenings or ask operator 

ACME PRODfor UCTIONS 
112f Vermonf Aw., N. W. 

w,amnslon, D. c. 

B. B. SIEGRIST 
WANTS 

TWO PHONEMEN 
GOOD DEAL 
Phone 46525 

Office: 400 Evans, Bloomineton, 111. 

WANTED 
Elephant Slats to take chatee of Inter - 
quarters, alt Stenaxerie NeID H. Y.. 
otease .n ,. r. 

BUCKEYE CIRCUS CORP. 
TONY DIANO, Agent 

IOW Warner Rd, S.g, canton, Ohio 

1-PHONEMEN-1 
2 Sheriffs' Deals ready to go. Salem and 
Corvallis, Oregon. No collects -pay delay. 

ED HAVERSTICK 
Plaza 5736/ 

203 S. 2nd come.., Oregon P.B. Wm. cooper, Al Miner, Tom 
English., contact 

UNDER THE MARQUEE 
Col. H. G. Coffey, Martinsville, 

Va., caught Cristiani and reports 
the show looks well... , Dusty 
Rhodes, Oshkosh, Wis., one -time 
John Robinson trouper, entertained 
the Hari Kari Troupe and the Great 
Baska when the acts played the 
Winnebago Fair.. , . H. J. Wills, of 
Lafayette, Ind., visited Billy Todd, 
and Frenchy LeBoeuf on the Mills 
band in Peru. 

Bill Kourmpates reports he now 
has titled his high act the Korm- 
pates Aerial High Act and that he 
played Clementon Lake Park in 
New Jersey on Labor Day, . 
Ray Scheetz, passenger agent for 
Bob -Lo Park, Detroit, during the 
season, is taking his magic act out 
for three weeks of Emily Stanley's 
Michigan School Assembly circuit 
dates.... CFAs Ralph Stevenson 
and Norm Senhauser caught Mills 
Bros. and Kelly -Miller the same 
day. . Patel Bowers, Wilbert 
Bender, Dave Thomas and Bob and 
Norm Senhauser caught Benson 
Bros. at Canton, O.... The Sen - 
hausers, Ed Jones and Thomas saw 
Miller Bros.' Circus at Zanes- 
ville, O. 

Clown Jim Snell has settled in 
Tennessee and has bought property 
in Lovington, Ill. He is playing fairs 
and will be at the Fort Worth 

Bob Morton 
Continued front page 76 

1950 to the Drier Hotel cliiin for a 
gross rental of $3,564,000 over a 
99 -year period. He retained own- 
ership of the Morton Apartments 
among other holdings. 

Conceived Shrine Shows 
While holding a spot in the 

wagon of Gentry Bros, Dog and 
Pony Circus, 'Morton conceived the 
idea of interesting Shrine organiza- 
tions in sponsorship of circuses. I 

The Gentry owners, Jake Newman 
and Ben Austin, were not inter- 
ested in the project, altho they lent 
equipment to Morton for a date in 
Dallas, where the sponsors got 
$32.000 on a 50 -50 cut. 

That got the indoor Shrine - 
backed show going, and the Bob 
Morton Circus operated successful- 
ly for 15 years until being hit badly 
by the Wall Street crash and ensu- 
ing depression. In 1935 he joined 
forces with Hamid its the National 
Producing Company, Inc., which 
was to field the Hamill -Morton Cir- 
cus. With Morton handling the 
show and Hamid assuring a plenti- 
ful supply of topflight talent, the 
association prospered for more than 
20 years. 

Morton's military title was de- 
rived from his being invested as 
such when being appointed to the 
staffs of at least three governors: 
Kentucky, Texas and Georgia. 

Morton was a member of leading 
showmen's organizations and had 
attained high status in Shrinedom 
thru his long inte?est in fraternal 
sponsorship of circus shows. 

Shrine Circus. Fairs include Mis. 
souri State Fair at Sedalia. 

Shirley Carroll was recently on 
the Croucho Marx radio-TV show. 
One of the few fera circus press 
agents, she was formerly with the 
Beatty show... , Norman Carroll, 
former circus announcer and press 
agent, is writing a circus book 
which Ife hopes to have published 
in spring of 1957. , . Walter Fox 
reports the Beatty show is booked 
for an early November date in 
Mobile. Fox and Mrs. Fox were 
guests of the Polack Show at its 
opening. Earl A. Chapman, 
former legal adjuster on the Dailey 

Circus, is working his safety stamp 
campaign in Mississippi and Ala- 
bama. 

Talent with the "Big Top Circus" 
trait at the Kentucky State Fair, 
Louisville, included Jack Sterling, 
Joe Basile, Dan the Strong Man, 
Noble Trio, Jo ant' Slivers Madison, 
Suesz ponies, Liberty horses and 
elephants, Eddy Kuhn's cats and 
bears, Ullaine Malloy, Theron 
Troupe, Al and Lou Ross, Fortseitz- 
Mendez Troupe, Linare's tight wire, 
Flying Deislers, Flying Malkos, 
Arden Beecher and Company and 
Larry Ruhl aul Sandy Winters. 

Mills Season Nears Wind -Up 
Continued from page 76 

Wheaton at 25 cents. Big show 
general admission is 90 cents. 

The Bakers and Drougetts work I 

juggling and hat routines well. The 
Beketows take two pony drills thru 
their paces in side rings. Twelve 
girls work web while two per- 
former loop -the -loops and while 
the Rudi Duo works a high trapeze 
and then a break -away l.apeze act 
in the center. 

Beketows work dog Acts. Good 
flash comes with the Four Dttbskis 
and the Four Lindermaans efforts 
in acrobatics and head balancing. 
Clowns include Buck Leahy, JoJo 
Lewis, Harry Baker, Pippo' and 
Jeff and June Dewsberry, who do 
the clown band at this point in the 
show. 

There are two good cloudstving 
numbers, with the Reynosas, and 
then the Beketow dressage horse 
number is on. Clowns (cork the 
wedding gag, Mills' current impor- 
tation of English ballet girls works 
an acrobatic number, while the 
Seven Hungarians perform sharply 
in the center and Rudi works an 
old -fashioned cannonball juggling 
routine. The Hungarians' Risley 
and foot perch work is superior 
and wardrobe is excellent. 

Paul Nelson has eight sorrel 
Liberty horses in the center ring 
while the Beketows have six blacks 
and six buckskins at the sides. A 
Namedil trio does acrobatics while 
Buck Leahy works contortion and 
handstand on bricks. 

Visitors at \Vheaton 
The Reynosas (3), who always 

make a good impression, appear 
for teeth suspension work that fin- 
ishes with one holding the other 
two by his teeth. An aerial ballet 
works and the clowns follow with 
boxing. After, a foot juggling act 
that's okay, Reynosa is back in a 
high trap act that clicks. 

Another standard Mills strong 
point is the line -up of nine girls on 
nine menage horses, followed by 
high jumping. Namedils (3) come 
thru with their strong perch num- 
ber, feahlring a duo headstand atop 
a perch pole. The Mills quartet of 
elephants doesn't equal the su- 
perior Mills elephant act of the past 

WHERE ARE YOU WINTERING? 
Kindly fill out this blank and mail to The Billboard, 

2160 Patterson Street, Cincinnati (22), 0., for our records 
of circus, carnival and tent shows in winter quarters: 

978 
Title of Show 

Kind of Show 

Owner 

Manager 

Winter Quarters Address 

Office Address 

several years, but it is adequate 
and well peopled. 

Mark Jones handles the announc- 
ing and Frenchy LeBoeuf is the 
bandmaster, Paul Nelson is eques- 
trials director. 

Visitors at Wheaton included 
Hans Lederer, Mrs. Edna Dee Cur- 
tis, Dr. Otto Schlack, the Phil 
Pressons and a large number of 
CFA members fronce Chicago, stub. 
tubs and Elgin. 

1 PHONEMEN 
BANNERS AND TICKETS 

JAYCEE SPONSORED 
CLYDE BEATTY CIRCUS links Buckley. Gardner, Bill Stone,. 

Frank Kelly, call me.. 
MR,, G. 

Andrew Jackson Hotel, Nashville, Tenn, 

WANT 
1 Phonemen 

TICKETS - UPC'S 
BANNERS & PROGRAMS 

Six months' work 
2S% Pay Daily 

All cities with populations 
of over 100,000 

Optimist Club sponsor 
(Buys' work fund) 

FRANK MATHEWS 
Cedar 5 -1247 Flint, Mich, 

No drunks, please. 

TELEPHONE MEN 
Book- UPC's- Banners. 

CRISTIANI BROS.' SHRINE CIRCUS. 
Usual Shrine dealcom. of 20%. 

Wire or phone, but pay your own. 

CLIFF DARLING 
Hotel Floridan Tampa, Florida 

SELLO BROS.' CIRCUS 
Wants Man to run show -owned Conces- 
sions. Our season ends December 15 
and opens January 3. Write or wire: 

SELLO BROS.' CIRCUS 
General Delivery 

Lumberton, North Carolina 

r.'. WAMT TO BUY OR LEASEy 
/ S Ft. -sia Ft, 

0 
ELEPHANTS j 
Atli Writs or Phone / / AUT SWENSOV / / Swsnson Thrillude 

PHONEMEN 
Radio-TV Programs 

A. H. FISII 
Phones open In Detroit and 

HS Bromic,. Road, Charlotte, N. C. 
Winter spots In Florida to follow. 

P. O. Box 1553, South.. SM. '/ Springfield, Mo. (Phone: 467641 I 

WANTED 
TWO Phone Sales Persona, ladies or 
:call 121,2, pail daily onkU.P.C. book 
and general adml:slon. Wire or call. 
No colleeN. TERRY NEW[lL, M<Minn WIN, Oregon. Phone 1(932. C Fig". NIA ALL WINTER NO LAV -OFFS. 

BENSON BROS.' CIRCUS 
WANTS 

2 PROMOTIONAL DIRECTORS. CAN 
USE 1 MORE CONTRACTING AGENT. 
L. O. Willows, Kitty G Gabby, wire 
where 1 can reach you. 

BILL MORRIS 
c/o Western Union Anderson, S. C. 

WANTED 
Youna Men to work with animals. Some 
. xperience ,,,referred but not necessary. 

Apply: 

MR. WALDRON or MR. MENNELIA 
at RAMSEY 9-1659 (between 1 and 6 p.m./ 

Ramsey, New trser 

PROMOTERS 
To lead and supervise Phone Crew. Bring 
year boys with you, or we can supply a 
Crew for proven Promoter. Will help 
finance road expenses and means of travel 
for you to get with it. We need 4 capable 
Prometere-.3 Men and 1 Woman. We 
have comracfs renewed every year In over 
50 key cities. We have derOoped the 
best In the business. We want the best 
Promoters In the business; come look us 
over, 1 think eó11 like what Yon see. Y Y 
Keen Newcomb, Tommy Briggs and lady, 
get in touch. 

Phone or write.: if I knew you phone 

JOHNNY 
Ottawa, K , Long 

PHONEMAN 
fear 'round deal, good percentage, good 
treatment, pay every day, no blank spots 
or delays. Tap lists and reloads In every 
town. This deal especially adaptable to 
Man and Wife team: can oho use Phone 
Man or Woman experienced on long dh- 
lance milt to work perm lY out of 
our main office. Can furnish living quar- 
fen or t o. io space If d NIEED 

OTHER 
Winter 

NEEDED 
dandy Man for Winter Quarters (must 
drive farm tractor and l. 

portable for portable st Train. Woman Typist 
to travel with advance. 

collect -if not, pay your own, please. 

GAYNOIt 
distance Phone 289 

WANTED OUTSTANDING CIRCUS ACTS 
For Seventh Annual Macon Moose Halloween- Free Children's Circus, Municipal 
Auditorium, Macon, Ga., night of Oct. 31, 1956, Write with photo and all details to 

A. MACK DODD, Gen. Chairman 
Masan Moose Lodge x1455 533 Third St., Macon, W. 

Are You a . . . 

TELEPHONE SALESMAN OR SALESWOMAN? 
Don't call mile. qualified. Plea.. working conditions- Air conditioned offices. immediate draw can be >nged IF you are producing. Need S Salesmen or Sclera. romen to sell Notional Radio and 

make 
Show Nao°t5u0 . limo offered In St. Louis. U you are a Producer, you can make SI19.50 to g208.7S Per week. 

Apply B. J. McGUIRE Suite col, 705 Oliva St. iPhone: CHestnut 1.36461 St. Louis, Mo. 

ACTS WANTED 
Fast and outstanding Grandstand Acts for Oct, 23.28 and Nov. 3 -12, Tucson and 

Phoenix, Avis. Wire, write or phone, stating ati. 

SIEBRAND BROS.' CIRCUS 
Albuquerque, New Mexico, Sept. 25.0cí. T; FI. Bliss, Texas, Oct. 9 -14. 
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FAIRS -EXPOSITIONS 
Communications to I SS W. Randolph St., Chicago 1, III. September 29, 1956 

Weather Cuts Gate 
At Eastern States 

Crowds Come Altho Rain, Cold Chisel 
Attendance, Wash Out Show Features 

SPRINGFIELD, Mass. -- At- 
tendance marks were out of sight 
and out of mind during the run of 
Eastern States Exposition as rainy, 
cold weather attacked several clays. 
Bad as the weather was, it couldn't 
compare with last year's hurricane, 
and Jack Renolds, general man- 
ager, was not overly optimistic in 
anticipating at least the average for 
the nine -day event -428,000. 

A good start was made on open. 
ing Saturday (15) with 48,826 as 
against last year's 37,000. Sunday's 
rain and cold chopped the gate 
from 52,508 last year to 47,407. 
Monday's weather was the same 
but a surprising 59,241, a thousand 

All Segments 

Do Favorably 

At Greenfield 
CREENFIELD, ,Mass.- Addi- 

tions to the 9,598 paid admissions - 
kids and other free -gaters- brought 
estimated attendance for the four - 
day Franklin County Fair to around 
30,000, officials state. 

The new Gay '90's Day firemen's 
muster and parade drew 4,000 per- 
sons to the grandstand on opening 
day, Sunday (9), with the single - 
day turnout figured at 15,000 for a 
record. Four -day attendance was 
second best in the annual's 108 - 
year history. 

Weather held good until closing 
day when it rained, but the Buddy 
Wagner auto thrill show still played 
to some 1,100 persons with a cur - 
tailed program. Acts were booked 
in thru the Al Martin Agency, of 
Boston, and showed on the fair's 
new $4,600 stage, a modernistic 
platform set on cement posts. Cole- 
man Bros.' Shows reported opening 
day their best in 25 years here. 

Fair officials under new Presi- 
dent Richard E. Campbell rasi a 
front -page ad in the local paper, 
day after closing, thanking every- 
one who helped and "patrons, for 
forgiving this new administration 
for its first -year mistakes." Pub- 
licity was broadened to cover two 
rad o stations, one TV rtation and 
10 newspapers. 

Orland, Calif., 
Beats Records 

ORLAND, Calif. -The Glenn 
County Fair set a new attendance 
record of 25,544 during its five. 
day run which ended here Sun- 
day (16), Walt Kittridge, fair man. 
ager, disclosed. The figure repre- 
sented an increase of 1,664 over 
the previous high mark. 

The weekend program included 
horse racing Saturday (15) followed 
by an all -star vaudeville revue and 
a free dance that night. 

Manning, ,S. C., 
Switches Run 

MANNING, S. C. -The Clar- 
endon County Fair here switched 
its dates from originally scheduled 
September 17 -22, to October 29- 
November 5, J. C. Altman, chair- 
man, announced. The event is 
sponsored by four American Legion 
posts in the county. 

or so more than last year, and most- 
ly kids, turned out. Tuesday dipped 
to 34,128. Wednesday climbed to 
54,237, a couple of thousand more 
than last year, and Thursday rain 
and cold again caught up and held 
the gate to 39,166, about 6,000 
under '55. 

Prices Changed 

The all -time gate record of 
456,370 was set in 1953 when 
President Eisenhower attended. 
Cate admission prices were revised 
this year and, with weather, would 
probably have boosted attendance. 
A price of 75 cents was set for teen- 
agers: Adults pay $1.25 and kids 
are admitted free daily when ac- 
companied by adults. Moppets, 
under 12 and by themselves, pay 
25 cents. The grandstand admis- 

(Continued on page 79) 

Albany, Ga., New Marks Likely 
Develops Three At Allentown Event 
K 

Attendance Runs Ahead Each Day as 

iddie Days - Weather Continues Clear and Crisp 

ALBANY, Ca. - A'banv Ex- 
change Club Fair has arranged 
with school boards in the 17- county 
area to permit the closing of schools 
on the children's days of the an- 
nual. Negro children will be hosted 
on opening day, October 15, and 
white children Wednesday (17). 
Closing day (20) is designated as a 

mixed school day. 
James Pierce, secretary-treasurer, 

lists attractions which will include 

ALL.ENTOW'N, Pa. - Allen- 
town Fair got off to a great start on 
a full -time basis on Tuesday (18) 
after two days of partial, free -gate 
operation, and as it neared its close 
on Saturday (22) the fair seemed 
to have a record or two 
scrapped up. 

Attendance on Tuesday. was an- 
nounced at 28,442, up from the 
12,523 counted a year ago. The 
night grandstand crowd was near 

a beauty contest, new car give- capacity with about one -fifth of the 
away, antique auto exhibit and 7,400 seats vacant. Tuesday was 
enlarged facilities in every depart- 
ment. An appearance by former 
Governor Herman Talmadge is ex- 
pected to boost attendance on 
Wednesday (17). This is the sec- 
ond year in which the Exchange 
Club has operated the fair. Gem 
City Shows are returning as the 
midway attraction. 

York Dollar Count 
$35,000 Under '55 

Weather, Show Cancellations Hamper: 
Success Marks Event in Many Ways 

YORK, Pa. -The weather got 
in some licks at the York Interstate 
Fair this year and the dollar count 
at the conclusion of the five -day 
event Saturday (15) was some 
$35,000 under 'last year. 

The dip, as noted by Samuel S. 
Lewis. president, was composed of 
$15,000 less on admissions and 
$20,000 less on the grandstand. 
But in other ways the fair was up 
over last year. The sale of space, 
for instance, brought at least 
$10,000 more this year and Harry 
Immel, concession manager, had 
accepted deposits from 61 conces- 
sionaires before the conclusion of 
this years event, an indication, it 
was pointed out, that business for 
the operators was generally good. 

'Apart from the weather, which 
was unseasonably cool thmout the 
run, and included, rain on Friday 
and Saturday, the fair was handi- 
capped by the cancellation of all 
planned principal attractions with- 
in a few weeks of opening. In one 
instance it was necessary to sub- 
stitute on the day before. As a 
result, the fair's selling effort was 
hampered. 

Many Cancellations 
Spike Iones seas replaced by 

Olsen b. Johnson and Bob Hope 
was replaced by Ted Lewis. Pro- 
ducer Frank Wirth had only a day 
to arrange for the substitution of 
pianist Roger Williams and the 
Platters for the Vagabonds. The 
Irish Horan Lucky Hell Drivers 

Smethport, Pa., 
Overcomes Rain 

SMETHPORT, Pa. Despite 
rain on two days of the run, the 
McKean County Fair closed here 
Saturday (8) with an attendance of 
60.000, sharply ahead of last year. 

Attractions during the week in- 
cluded harness races, an Al Martin 
stageshow, Joie Chihvood thrill 
show, stock car races, horse pulling, 
Gene Halter animal show and one 
performance of Bill Haley and His 
Comets. Latter show was hurt by 
rain. Thompson Bros.' Rides, the 
midway attraction, net a new rec- 
ord for the fair. 

had to be replaced by Bill Mc- 
Caw's thrill tint. 

With the rain, which broke into 
the Friday night show and hit 
again on Saturday, the grandstand 
revenue dip would have been con- 
siderably more if the fair did not 
have its model, all- weather stage. 
The covered stage and comfortable 
stand make possible the presenta- 
tion of any stage presentation in 
any weather short of a hurricane. 

The James E. Strates Sisases did 
well aitho the weather held its 
gross under that of last year. Chil- 
dren's day gave tite show its best 
single day take ever at this event. 

kids' day and was obviously su- 
perior to any in the past with the 
grounds packed for hours. 

The Wednesday (19) Sate to- 
taled 21,652, up 12,588 from last 
year. The grandstand at night was 
up 10 per cent with 7,253 reported. 

41,402 Thursday 
A record seas entered Thursday 

(20) with the attendance at 41,402, 
almost double that of a year ago. 
The attendance was surprising in 
view of the fact that the tempera- 
ture dipped to 44 degrees during 
the evening hours. 

The weather has been favorable 
and much better than a year ago 
when several days were badly hurt 
by rain. Showers predicted thru- 
out Wednesday held off until mid- 
night. The rains came then in tor- 
rents but the morning of Big 
Thursday dawned clear and crisp. 

Several changes were introduced 
here as a result of decisions by the 
executive committee. One was the 
abandonment of the half -dollar 
turnstiles used for years and the 
substitution of automatic ticket ma- 
chines installed by Globe. The new 
operation, involving some 11 auto- 
matic units and' 19 different types 
of tickets, resulted in delays on 
opening day and the abandonment 
of ticket selling and counting after 
8 p.m. avisen the gates were thrown 
open. 

Other units were later added 
and the count is likely to be more 

Brockton Up 2% With 
Rain on Closing Days 

BROCKTON, Mass. -The 83d 
amoral Brockton Fair ran up a 
winning streak with records for at- 
tendance and mutual handles. Close 
to 195,000 jammed the grounds 
for the seven -day event, making it 
the largest total crowd in many 
years. Most observers held the 
event's return to a paid grand- 
stand show was a success after 
years of free offerings. 

Mutual handle of the six -day 
thorobred horse racing meet also 
went over the top with a final fig- 
ure of $507,885. Saturday set a 
one -day record with 60,600 at- 
tendance and $143,445 being 
poured into the mutuels. These fig- 
ures compared with a 1955 total 
attendance of 174,000 and handle 
of $378,682. Attendance hike was 
nearly 20 per cent under new Man- 
ager Carlton Larsen. 

Other departments also were up- 
graded. The grandstand with three 
GAC -Hamid shows, as well as sus- 
taining acts, did good business. De- 
spite heavy rain Friday (14) night, 
seats were filled and nearly 1,000 
stood in the rain to hear Lillian 
Briggs and Carl Perkins perform. 
On Saturday one grandstand show 
seas washed out, but the other was 
a turnaway despite bad weather. 

Fair weather prevailed except 
for the weekend. Semi finals of 
the Class A horse show were 
marred Friday by wet grounds, but 
the show went on until nearly mid- 
night. 

The World of Mirth Shows re- 
ported business up quite a bit over 
last year, most of it in the evening. 
A second children's day Friday 
helped boost grosses. 

In the horse -pulling contest a 
local record was broken, a team 
pulling a load of 9,500 pounds for 

(Continued on page 79) 

.accurate than ever in the past. 
Ticket revenues run from about 
$11,000 to $13,000 per day but 
the dollar count does not repre- 
sent anything like the total attend- 
ance since thousands of passes are 
involved. 

A second change was in the 
booking of the grandstand- enter- 
tainment, with the contract this 
year going to the Music Corpo- 
ration of America after hoeing been 
awarded to Hamid interests for 
some 30 years. 

Attendance seemed to be run- 
ning a little ahead of last year but 
daily comparisons had little mean - 

(Continued on page 79) 

Weather Cuts 

Gate, Spending 

At Huron, S. D. 
HURON, S. D. - The 1956 

South Dakota State Fair, which 
closed Saturday (8), will show its 
first operating deficit in several 
years, but this will not deter the 
management's long -range grounds 
and construction improvement pro- 
gram. 

Plans for the 1957 phase of the 
program, time- tabled for 1964 
completion and price- tagged at 
about $1,200,000, were discussed 
by the board at a meeting follow- 
ing the close of the 1956 fair. Top 
on the plans is a new women s 
building, to cost approximately 
$200,000. 

Foul weather, which plagued the - 
1956 fair, particularly tlsnr the 
opening -week stages, was the ma- 
jor factor in this year's attendance 
and receipts slump. Another im- 
portant factor was a 50 per cent 

(Continued on page 92) 

Chowchilla, Calif., 
Names Green Mgr. 

CHOWCHILLA, Calif. -- John 
L. Green, president of the Chow - 
chilla Junior Fair Board and act- 
ing manager since July 1, has been 
named secretary -manager of the 
exposition. He succeeds Edward 
Clendennen, who is now managing 
the Kern County Fair in Bakers- 
field, Calif. 

Green, a resident here for 11 
years and a member of the fair 
board for five during which he 
was especially interested in the 
development of the annual junior 
fat stock "sale, plans to encourage 
community participation during the 
Chowchilla Junior Fair and Spring 
Festival. 

BARRINGTON 115TH OK 
IN EVERY DEPARTMENT 

GREAT BARRINGTON, Mass. -- Barrington Fair's 115th annual 
edition closed Saturday night (15) 
in a driving rain, but after all the 
figures were in, the Berkshire event 
toted up a new high in total at- 
tendance, a new weekly high for 
mutuel handle in the racing de- 
partment, a new daily high in the 
same department and new one -day 
daily -double handle. Attendance 
reportedly varied between 10,000- 
20,000 each day. 

All other departments, including 
the midway area, commercial ex- 
hibitors, food and beverage units 
reported high grosses. Total num- 
ber of entries in the premium book 
classes topped all previous fairs 
here. 

The running horse race meet of 
six afternoons, Monday thru Sat- 
urday, toted up a high figure of 
$2,547,172 for the week. Satutr- 
day (15) saw a record breaker for 

(Continued on page 79)' 
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Record Seen for Allentown 
Continued from page 78 

ing because of weather factors. The 
top price this year was $2.25 as 

against $2.50 last year. 
Name Talent 

The night show featured Guy 
Lombardo and his orchestra, Lu 
Ann Simms, the Crew Cuts and 
Professor Backwards. The intent 
was to present names and this was 
accomplished. Production, scenery 
and lighting were at bare mini- 
mums and the obvious, hasty as- 

sembling of the company was ap- 
parent in that the vocalist accom- 
panying the several appearances of 
the Hal Sands Rockets had to pick 
the words from sheet music held in 
his hands. The Sands group was 
at a disadvantage, working on a 

one -level stage in front of the Lom- 
bardo group and without any 
scenic embellishments or prop aids. 

The ingredients were there and 
the public on Wednesday night 
seemed to like the show but there 
was no display of enthusiasm and 
no encores were asked. 

Right in the middle of the per- 
formance a 12- minute intermission 
was announced. Since there was 
no continuity involved, the break 
had little effect on the show pres- 
entation. The time was used to 
pitch. chocolate bars with the 
promise of World Series tickets go- 
ing to some lucky buyer. 

The afternoon show involved 
Tex Ritter, cowboy, and acts and 
fair officials expressed pleasure 
with this presentation. Horse rac- 
ing was included and, on Friday 

FAIR 
Celebration, 
Centennial 
Committees 

JIMMIE DOWNEY 
7733 ARTHUR AYE. 

ST. LOUIS 17, MISSOURI 
Phone: Mission 5 -3690 
ACTS - VARIETY SHOWS - 
THRILL SHOWS -HICH ACTS - 
PLUS ENTERTAINMENT FOR 
INDOOR- OUTDOOR EVENTS. 

Capt. Eddie Kuhn's Lion Act available. 

ßa0 No's 
AYPOZ , 414, 

Two Separate Units 
Never Televised 

Now booking 1957 dates. Som open 
time ln October and November. 

Unit R1 Unit #2 

toss Bronaugh George Bronaugh 

Box 513, Packers Station, 

Kansas City, Kans. 

Phone: Mayfair 1 -1991 

Unique 

THE MILODEES 
Hand balancing by the Heavyweights 
available for Fain. Circuses, Parks. 
Celebrations, Night Clubs. 

Southern b Midwest Committees, 
contact: 

CHARLES ZEMATER AGENCY 

32 W Randolph St. Chicago. III. 

New England Committees. contact 
AL MARTIN AGENCY 

Bradford Hole1 Boston. Mass. 

THE THREE MILOS 
America's Outstanding Aerial Act also 

available wch above act. 

For Your 
Fair.. . Park... Celebration 

Hook 

THE MALKO TROUPE 
Flying Trapeo 

~ö.' éex asa 
MIKE MALKO afoominmen, nl. 

WANTED 
CARNIVAL FOR COUNTY FAIR, 

October 1S or October Si 
station's most densely populated rural 

area, Sand Mountain- Contact 

SAND MOUNTAIN POST 94 
Rex H Albertville, Alabama 

and Saturday, automobile races. 
Lombardo worked the grand- 

stand Sunday night with grounds 
open to the public. The regular 
performance began on Monday 
when the grounds were still free. 

There has been some internal 
friction which may be dissolved 
with the upcoming elections. Pres- 
ident Howard Singmaster, reported 
on his way out, has resisted the 
executive committee's actions. He 
did not want to interrupt the 
grandstand format, except for the 
inclusion of names, and he is cur- 
rently against the talk of erecting 
two major buildings instead of his 
proposed year- around Coliseum 
which, he says, would be of 
multiple use to the fair and 
the community. 

Barrington 11th 
Continued from page 78 

attendance with more than 20,000 
tint the gates and a new daily high 
in the mutuels of $583,091. The 
daily -double figure hit $71,912. 

Weather Holds Okay 
Weathcrwise, the seven - day 

period stood up fairly hell. Good 
weather prevailed until late Sat- 
urday afternoon when rains cut 
into the last three races of the 
day and washed out the night 
grandstand show and fireworks 
finale. 

Opening Sunday feature was the 
Jack Kochman Hell Drivers with 
two shows, both strong. An Al 
Martin- booked "Night of Stars" 
opened Monday night for the week. 
Acts included Kay Gorham Revue, 
Roland Tiebor Seals, Lott and An- 
ders, Jodie Gray, Montes de Oca, 
Johnny Laddie Company, the 
Adamsons, Three Renown, and 
Billy Kelly, who doubled as emsee. 
Karl Rohde's band played and 
Louie Galanis did the scenery. Fair 
programmed one show nightly and 
a special morning show on Friday, 
kiddies' day. 

Friday was also Governors Day 
and a flock of politicos turned out 
for the festivities. Lt. Coy. Sumner 
G. Whittier carried the official 
greetings of the Commonwealth to 
the crowd from the racing stew- 
ard's stand in the infield. Whittier 
also commented on improvements 
to the grounds. On hand for the 
week were the Rheingold models. 

Manager Ed Carroll hosted all 
4 -H winners and their parents 
Tuesday night as a highlight of the 
"Achievement Day" exercises. Chief 
speaker at the banquet for 150 
guests was Basilla Neilan, of Bos- 
ton, child guidance specialist. 

'The midway was again under 
the direction of Jeff Harris. Al 
Lombard headed up the agricul- 

Brockton Up 2% Weather Hurts Eastern States 
Continued from page 78 

72 inches. Outstanding this year 
was the big Ayrshire cattle exhibit. 

Stimulating interest in the fair 
was the Macy -type parade thru 
downtown streets with giant bal- 
loons attracting much attention. A 

cranberry festival and beauty con- 
test, together with a twice -daily 
fashion show sponsored by local 
department stores, drew the biggest 
crowds in years. 

President Dr. George A. Buckley 
was enthusiastic with the fair's 
policy of name attractions and said 
Brockton would slick to this sys- 
tem in the future. Rumors had 
been flying about this being the 
last year for the Brockton Fair, but 
Buckley discounted talk that the 
grounds would be cut up into house 
lots. 

Among the eating places was 
Rock's Corner, named after Rocky 
Marciano, which drew well with 
the fighter in attendance at times. 
He also crowned the beauty queen. 

Directors plan to start with more 
and bigger displays from national 
advertisers for next year. They say 
the fair makes a profit on the horse 
races if the handle goes over 
$400,000. 

tural and livestock ends, and Bob 
Hall the 4 -H work. Harry Storin 
handled. all publicity and adver- 
tising. Newspaper coverage was 
extensive and solid with feature 
writers on (land from all dailies in 

area and special writers from New 
York papers and magazines on 
hand. 

Continued from page 78 

sion for children for all shows was Noted widely was the arrival of the 
set at 50 cents. Teen -age and 10,000,000th patron. The event is 
adult prices drop to 50. cents at in its 35th year of operation. 
5 p.o,, The improvement and expansion 

The weather forced the cancella- that was inaugurated by Reynolds 
Lion of one presentation of the Jack continues at a notable pace. Won - 
Kochman Hell Drivers. A per- derfully clean and inviting food 
formance by Gene Holters Wild stands flank the entrance to the 
Animal Show was saved when cat - grandstand. They replace numer- 
tle judging was postponed and the our rickety wooden structures. 
track feature was moved into the Across from them, and also replac- 
Coliseum. ing old eating units this year. are 

The night coliseum show did well concession games behind uniform 
thrsolt the run with sellouts antici- fronts. 
patent for the final nights. Feu. Also on the entertainment side 
tared at various times in the GAC- is the addition this year of Story - 
Hamid show were Dorothy La- ville, a combination fairyland -fron- 
mour, Pat Boone, Dorothy Collins, tier town, kid attraction built per - 
Denise Loe, Russel Arms and the manently adjacent to the ride mid - 
Eddie Grady orchestra. An added way. It is large enough and con - 
feature was the Canadian Mounted tains sufficient units of interest to 
Police Musical 'tide. fit into any fair plant. It will be 

Publicity Strong expanded and embellished, accord - 

The stage seas set for a possible ing to plan. 
top attendance with excellent pro- A chief activity nn, opening day 
motion -publicity resulting under was ground- breaking for the eom- 
the direction of Amico Barone. ing »30,000 Rhode' island Build - 
Coverage was extensive and edi- ing, for which $111,000 has been 
tonal comment was excellent. already raised. 

Fairfield County Fair, lancaster, Ohio 
DAY and NIGHT -OCTOBER 9- 10- 11 -12 -13 

LARGEST' COUNTY FAIR IN OHIO 

WANT small Concessions 

Write T. B. COR Concessionist 

GRANDSTAND and MIDWAY ATTRACTIONS 

Your Best "CONTACT" with ALL Outdoor Show Business is 

The Billboard's Big Annual . 

CAVALCADE Of FAIRS 
THE RIGHT TIME THE RIGHT WAY THE RIGHT PLACE 

to Advertise 

No other Form of Advertising or Promotion offers you the same IMPORTANT 

Advantages at such low cost. 

WRITE TODAY FOR COMPLETE INFORMATION ON RATES AND FREE LAYOUT 

SERVICES. 

CINCINNATI 22, OHiO CHICAGO 1, ILLINOIS NEW YORK 36, N. Y. ST. LOUIS 1, MO. HOLLYWOOD 28, (AUL. 

2160 Patterson St. 188 West Randolph St. 1564 Broadway 390 Arcade Bldg. 6000 Sunset Blvd. 

Dunbar 1.6450 CEntral 6.8761 Plaza 7.2800 CHestnut 1.0443 Hollywood 95931 

BIG FAIR EXECUTIVES 
You Are Invited Right Now (This Week) 

to the MID -SOUTH FAIR, Memphis, Tenn., until Sept. 29 

To see an array of BIG SHOWS and NOVEL RIDES comparable to any organized Carnival To- 

day. We also furnish the State Fair of Texas. See us at either Fair. 

WHY NOT YOUR FAIR WITH OR WITHOUT GAMES? 

CLIF WILSON 
Permanent Address: 190 N.W. 93rd St., Phone Plaza 9 -6536, Miami, Fla. 
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ROYAL AMERICAN HIKES 
ÑUTCHINSON GROSS 56% 

Scores Big Biz in First Showing; 
Moves in, Sets Up in Record Time 

. HUTCIIINSON, Kan. - The 
Royal American Shows made his - 
tory at the Kansas State Fair, 
which ended its six -day run Thurs- 
day (20). 

In its first appearance at the 
fair, the Royal American Shows 
piled up a ride and show gross that 
surpassed midway receipts of last 
year by a thumping 58 per cent. 

In its move in from Topeka and 
In setting up here, the show -also 
wrote another glowing chapter, 
making the jump in remarkably 
fast time and setting up with 
equally remarkabe speed. 

Helps Fair Gate 
The Royal American's appear- 

ance marked the first for á rail- 
road show at the fair in 10 years, 
and the size and brilliance of the 
Carl Sedlmayr organization amazed 
fair patrons and was credited as 
being a factor in the fair's attend- 
ance which was 18 per cent higher 
than last year. 

Fairgoers marveled at the many 
rides and shows in the Royal's line- 
up, at the color of the show fronts, 
the brilliancy of its lighting -par- 
ticularly that thrown out by the 
show's huge light towers. 

Fair patrons also wem struck 
by the Royal's Kiddieland, set 
apart from the main midway and 
and featuring the restored Ger- 
man band organ, benches for par- 

' cuts and special lighting. 
The early -morning appearance 

of Hopalong Cassidy on the 
grounds Monday (17) brought 
moppets out in droves and earlier 
than usual and gave the Royal a 
whopping kids' day patronage. The 
Kiddieland was the biggest bene- 

Quebec Show 

Nets $1,100 

For League 
QUEBEC - The Showmen's 

League of America will receive 
close to 51.200 as the result of a 
benefit held at the Provincial Ex- 
hibition here under the joint di- 
rection of Frank Conklin and J. P. 
(Jimmy) Sullivan. 

The addition of this sum raised 
the total amount of money raised 
this season by the Sullivan and 
Conklin organizations for the 
League to upward of $25,000. In- 
cluded in the total are Cadillac 
tickets and debentures for the new 
clubhouse. 

The benefit was opened by 
(Continued on page 82) 

vat Greater 

Adds Two Fairs 
HERTFORD, N. C. -A late 

business tip by general agent Bill 
Murray last week rounded out the 
Virginia Greater Shows fair route. 

Murray brought in contracts for 
two dates, the Madison (N. C.) 
Agricultural Fair, October 1 .8, and 
Pembroke (N. C.) Fair, October 
8-13. Other North Carolina dates 
for the show include Edenton, this 
week, and Williamston, October 
29 thru November 3. 

ficiary, but all segments of the 
Royal American shared in the 
bumper business that day and thru- 
out the remainder of the week. 

Dick Best's Side Show snared 
top money among the back -end 
units: The Watercade placed sec- 
ond, Leon. Claxton's Harlem in 
Havana third and Bill Kemp's Mo- 
tordrome and Johnny Branson's 
Goliath finished close together for 
the fourth spot. 

Veteran showmen were im- 
pressed by the speed with which 
the Royal moved in from Topeka 
and set up here. The show began 
to tear down at 10 p.m. Thursday 
night (13) at Topeka. The 184- 

mile run in here was made by 
8:30 a.m. the following morning, 
with the first wagon unloaded 15 
minutes later. 

Under terms of the fair contract 
here, all units, except the Water - 
cade and the Harlem in Havana 
Show, were to be up by 8 p.m., 
but most were up by noon and all 
but one -Watercade -was ready to 
work by 5 p.m., well in aduance of 
the, opening time for prevue night. 

Youngsters on the show were 
hosted Wednesday (19) at a birth- 
day party for Ronald Wunder, five - 
year -old son of Paul Wunder, as- 
sistant manager of the Best Side 
Show, and Mrs. Wunder. 

Pomona Fun Zone 
Overcomes Gate Lag 

Ride, Show Gross Holds Own Despite 
Patronage Decline First Five Days 

POMONA, Calif. -- Business on 
the World's Fair Midway at the 
Los Angeles County Fair here was 
reported holding its own despite 
the fact that the front gate attend- 
ance was lagging 15,000 behind 
1955 on the fifth day of the 17- 
day event. 

The midway, installed and di- 
rected for the fifth consecutive 
year by Harry A. Illions, includes 
14 permanently installed rides, and 
two Kiddielands. Portable rides on 
the midway, were supplied by Pan 
American Amusemeit Corporation. 
This show also supplied the rides 
for the Kiddieland near the Mexi- 
can Village. All together, Pan Am, 
managed by Jimmy Wood, brought 
in six major and 10 kid' rides. 

Illions for the first time supplied 
all of the rides in the No. 1 Kiddie- 
land, near the World's Fair Mid- 
way. Here he had 13 rides, in- 
cluding a new train and the Flying 
Saucer, which was used on the 
main gaysvay. 

In decorating the No. 1 Kiddie- 
land, Illions brought out an en- 
trance 80 feet wide and 40 feet 
high from his park in Buffalo. In 
this area, rides are available at the 
rate of six for $1, marking the 
first time a coupon deal has been 
offered here. 

Carpet, Wheels Up 
Among the rides on the midway 

that showed increases were the 
Magic Carpet and the Giant Sky 
Wheel. 

Illions said that the ñùmber of 
game concessions had been re- 
duced from last year to make space 
for additional rides installed. Of 
the line -up, biggest space buyer 
here were Louis Cecchini and John 
Levaggi, who operate Cecchini & 
Levaggi in Sun Valley, Calif. They 
have all of the concessions in the 
permanent buildings, the three -way 
stands were converted into counter 
games, where it was advantageous. 

Cecchini & Levaggi also operate 
eating concessions in the zone. 
They purchased three permanent 
and three stands from Ruth Camer- 
on. This marks the first time C. 
& L. have entered this field. 

Other concessionaires on the lot 
included Steve Vaughn and Joe 
(Red) Dauer, and Jimmy Smith. 

League Skeds 
Oct. 4 Meet 

CHICAGO - The Showmen's 
League of America holds its first 
meeting of the fall season Thurs- 
day, October 4, in the regular Ran- 
dolph Street clubrooms. 

The new clubhouse is scheduled 
for completion by mid -November. 

PRESLEY FANS 
ROLL OUT BUCKS 
FOR PHOTOS 

ALLENTOWN, Pa:--The 
current craze for Elvis Presley 
is paying off a handsome buck 
on the midways. 

Addicts of the rock 'n' roller 
are shelling out as much as a 
buck for a handful of "auto- 
graphed" photos of theit idol, 
ranging up from wallet size. 

Apart from a supply of pho- 
tos, all that seems to he 
needed is a record player with 
a supply of ',Hound Dog" rec- 
ords. (For further details on 
Presley merchandising possi- 
bilities, see story in Music Sec- 
tion this week.) 

London Gate Off 

But Conklin Biz 

Tops '55 by 14% 
LONDON, Ont. -The Western 

Fair, whirls closed its six -day run 
Saturday (15), was down 60,000 
in attendance due to crup condi- 
tions, but ride and show receipts 
for the Conklin Shows nevertheless 
were up 14 per cent. Daytime 
business was light, as the rural 
folks stayed at home, working the 
fields because of crops which were 
two or three weeks behind normal 
harvesting time. Brisk nighttime 
spending on the midway more than 
offset the fair's lower attendance. 

C. Guy Dodson, 

Ex -Show Owner, 

Dies in Georgia 
SAVANNAH, Ga. - C. Cuy 

Dodson, 72, former co -owner of 
Dodson's World's Fair Simses, died 
early Saturday (22) at his home at 
2609 Atlantic Avenue here after an 
illness of several weeks. 

With his surviving brother, Mel- 
vin G., Dodson operated the 
World's Fair show from 1911 to 
1946. One of the largest shows in 
the country, it traveled on 40 rail- 
road cars. Dodson retired from 
active show business in 1939 and 
entered business here, leaving op- 
eration of the show to his brother. 
The brothers later built the Blue 
Top Tourist Court here and were 
still operating it at the time Of 

death of the Delphos, O.,. born 
showman. 

Widely known in fraternal circles. 
Dodson was a member of St. John's 
Lodge 20, F &AM, Columbus, Ind.; 
Karetn Shrine Temple, Waco, Tea., 
and an honorary life member of 
Alzafor Temple, San Antonio. He 
also was an honorary colonel on the 
Texas governor's staff. 

Besides his brother, Dodson is 
survived by his widow, Catherine 
Hoffman Dodson; two daughters, 
Mrs. R. M. Simpson, Savannah, 
and Mrs. Robert Yavarone, Miami; 
three grandchildren and one great 
grandchild. Services were sched- 
uled to be held Monday (24) at the 
Henderson Bros. Fonenl Home, 
Savannah. 

WOM Allentown 
Earnings Hold fast 

ALLENTOWN, Pa.- Midway 
earnings held up for the World of 
Mirth Shows at the Allentown Fair 
despite some unseasonably cold 
weather. The temperature dipped 
to 44 degrees on Thursday night 
(20) causing a record attendance 
for the day to huddle for warmth 
and to exit the grounds early. 

An added feature here was the 
spectacular Dowis Sky' Wheels. 
The unit will be with the show 
again at the South Carolina State 
Fair, Columbia. 

If possible, there were more con- 
cession units Itere than ever be- 
fore. Literally dozens of stands 
were on the grounds. Side by side 
there was no room left over. The 
choice space was occupied by the 

Strates Buys King Bros.' Circus 
Animals for Permanent Menagerie 

Attraction Will Be Presented as Pay Unit 
At Fairs and Free -Act at Still Dates 

SHELBY, N. C.-Announce- 
ment is made here of the acquisi- 
tion of the defunct King Bros.' 
Circus 'animals by the James E. 
Strates Shows. The animals and 
the transportation and showing 
equipment which were included 
in the deal will be used to con- 
struct a traveling menagerie fea- 
ture for the show. 

This is the second major perma- 
nent addition to the Strates Shows 
completed within' a three -week 
period. The first was the purchase 
of 10 all-steel Pullman cars. 

Included in the purchase were 
three elephants, Mona, Alice and 
Marge; a hippopotamus, polar 
bear, two lions, hyena, leopard 
and black bear. Equipment in- 
cludes the elephant trailer, a tank 
semi trailer for the hippo and polar 
bear, one other semi and one 
straight fob. 

Pay Attraction 

Strates said that the animals, 
which were delivered here where 
the show is playing the Cleveland 
County Fair, would be used to 
form a menagerie as a pay atttie- 

tien. A 60 by 100 -foot tent, last 
used for housing a Dancing Waters 
unit, will be used. 

The plan is to add animals as 
the season progresses and thruout 
the winter months. At. still dates 
next season -the beasts will be 
housed in a special menagerie tent 
directly behind the marquee, thru 
which all patrons will pass and 
view the animals without extra 
charge. 

Representing the seller were W. 
J. Bailey, of Macon, Ca.. and Paul 
Conaway, an attorney, also of that 

(Continued on page 82) 

show units under the supervision 
of Bernard (Becky) Allen. 

Show Looks Good 
Altpo the narrow street -like ar- 

teries that form the midways here 
are not conducive to showing off 
midway units, the appearance of 
the show units won many fav- 
orable comments, especially from 
those who had not seen it since 
spring when it was without many 
features as a result of the sale of 
equipment to the Dominican Re- 
public. 

Faced with a Saturday night 
closing here and a Sunday ( 0) 
opening at the New Jersey State 
Fair, Trenton, owner Frank Ber- 
gen will again send numerous units 
overland. Fifteen trucks, including 
seven lowboys for the heavier 
equipment, will insure considerable 
midway equipment ready for the 
crowds by noon on Sunday. 

The show scored its best busi- 
ness in several years at the Brock- 
ton (Mass.) Fair last week. A siz- 
able percentage of the potential 
earnings were lost on closing Sat- 
urday (15), however, when rain in- 
terrupted the proceedings late in 
the day. At the time the midways 
were jammed and new crowds 
were arriving. 

Dallas Clubhouse 
Nears Completion 

DALLAS - Final steps in the 
construction of the new Lone Star 
Showmen's Club are under way 
here and plans are to hold meetings 
in the building in October. Also 
on the schedule is a house -warm- 
ing party to take place after the 
structure is occupied. 

www.americanradiohistory.com

www.americanradiohistory.com


September 29, 1956 THE BILLBOARD CARNIVALS 81 

MIDWAY CONFAB 
It snowed in Toronto, the ear- 

liest in 116 years, as the Lindsay 
(Ont.) Exhibition opened the week 
of September 17, 81 miles away, 
J. W. (Patty) Conklin infos. The 
Lindsay Exhibition was hit by the 
cold weather, Patty advises. A 
Conklin Scrambler has been booked 
on the O.C. Buck Shows far three 
weeks in the Southeast. 

Sissie Schaffer, four -year -old 
daughter of Mr. and Mrs- Bill 
Schaffer, of Tivoli Exposition 
Shows, celebrated her birthday 
Tuesday (18) with a party. at- 
tended by many on the show. 
Guests included H. V. Petersen, 
show's owner; Mr. and Mrs. Frank 
Spina, Mr. and Mrs. Elden Legan, 
Nello, Mr. and Mrs. Bill Handler, 
Mr. and Mrs. Mac Hodges, Mr. 
and Mrs. John Boling, Duke Birely, 
Sam Spade, Sarge and H. G. Ste- 
vens- The party was held in Coffee 
"Dan's cookhouse. 

A large tumout of friends at- 
tended the funeral last week of 
Lyman Truesdale, 62, who was 
stricken in Columbia, S. C., while 
preparing to make several fairs. 
Attending were Richard Erdlitz, 
Sara Mae McCaffery, Mrs. William 
J. Tucker, Elizabeth Erdlitz, Mr. 
'and Mrs. Ray Korhn, Olen Todd, 
Cmdr. and Mrs, E. F. Billon 
(USN), Mr. and Mrs. Ernest Buz - 
zella, Mr. and Mrs. Earl Weiner, 
Mr. and bars. James Weaver, Mr. 
and Mrs. C. O, Hutton, Mr. and 
Mrs. P. Jeffery, Mr. and Mrs. 
jack Truesdale, T. M. Fisher, 
Mr. and Mrs. Lee F. Emerson, 
Mrs. C. Tracy Tyan, Blanche A. 
McCullough, Mrs. Florine Blood, 
Harry L. Weber, Mr. and Mrs. 
Raymond Tanner, Mr. and Mrs. 
James F. Killoran, Mr. and Mrs. 
James A. Fitzgerald, Fred W. 
Holtzman, Chet Dunn, Hilda Fa- 
vello, Victoria Robbins, C. H. Rob- 
ins, Mr. and Mrs. Charles D. Hut - 
toe Jr., Mr. and Mrs. O. F. Mack, 
Mrs. Ann Ten Eyck, Mr. and Mrs. 
Sam Puleo, C. J Buzzella Jr., 
Charles Kahler, Eulalia Kohler Mc- 
Hugh, Mr. and Mrs. Ralph Endy, 
Mr and Mrs. George Merklein, 
Kay Spencer Prell, Rhehe K. Kane, 
Mary (Ginger Ray) Magid, Mar- 
garet Dass, Antonio Buzzella, Duke 
Dougherty, Bea Gerson, Madge 
Harris, Mr. and Mrs. Michael Ro- 
man, William Dick Dass, Margaret 
Fen-is, Mary Crowell, Mrs. Eva 
Gettman, Beatrice Tarbes, Shirley 
F. Lyons, Gaynell Markelf, Rose 
Bennett, George and Anna Priest, 
Hazel Zabriskie, Judith Solomon, 
Mrs. Kenneth Slaughter, Mr. and 
Mrs. D. Norman, Sam Salomon, 
Joe Lieberwitz, James Finn, Menlo 
O. Baker, Mr. and Mrs. E. H. 
Hawkins, Mr. and Mrs. S. L. Car- 
son, Mr. and Mrs. John Keeler, 
Mr. and Mrs. Al C. Beck, J. W. 

Biddle, Jack Fenton, J. L. Spain - 
hour, C. Frichlmecht, Tom Seid- 
man W. G. Watson, J. G. Hart- 
man, Mr. and Mrs. Kochenour, 
Mrs. Fred W. DeLaney, Mrs. F. E. 
Walker, Mrs. Grace Marion, Mi- 
chael Schneider, Harry E. Steche, 
Lucille Leonardson, Mr. and Mrs. 
Harry Katz, Barbara Matisoff, Le- 
ottie Odum, Evelyn Booth, Joseph 
Creen, Ann Mason, W. A. Dickin- 
son, Claude Camber, William and 
Ada Benner, Carl B. Hennenfent, 
Mr. and Mrs. H. L. Heiser, May 
and Mrs. William A. Kite, Sara 
Peddrick, Ruth Phillips, Ruth Fraz- 
ier, Charles Schwache, Penny Ben- 
nis, Ralph Corey, Edward Hart- 
man, Mr. and Mrs. Bob Spencer, 
J. R. Ridley, Mrs. V. Landers, Sig 
Eisenberg, Arthur E. Huttoe, Fred 
Barrett, Regina L. McClinden and 
William J. Bryant. 

Mary Ruth Bass, formerly on 
shows, is marketing pedal exten- 
sions enabling small people to 
reach auto and boat foot pedals. 
Her firm is Mary Bass Enterprises, 
Washington.... Secretary at the 
Rutland (Vt.) Fair for the Harry 
Eddels Enterprises was Phil Cook, 
on leave from the World of Mirth 
Shows. 

Visiting the F. C. Bogle Shows 
over the Labor Day weekend were 
R. L. Bishop, formerly with Bogle 
and now operating a tavern at Par- 
sons, Kan.; Tex Beeson, former 
carnival owner and now assistant 
chief of police at Webb City, Mo.; 
Chuck Rothermel, coil pitchman, 
and Sam Griggs, reports George 
Owens. - 

Personnel with the Jean Porter 
revue on the Collins' midway, in- 
cludes Chloe Carter, featured; 
Diamond and Kramer, comedy; 
Suzette, character numbers; Nan- 
ette Fabry, exotic. In the line are 
Dottie Wenzel, Flo Gilbert, Margie 
Hunt, Ruth Swenk and Bobby 
Meyers. Top is handled by Virg 
Webb assisted by Paul Menus 
with Bud Peri on the front. 

Mr. and Mrs. Henry Klein, 
owners of Klein Amusement Com- 
pany, recently hosted their ride 
men at a banquet in the Sible 
Hotel, Sioux Falls, S. D. A total 
of 45 people attended including 
Judge Einar Rogstad, who emseed 
the proceedings. Bill McAllister, 
Ferris Wheel foreman, was pre- 
sented with an Eli pin: Follownig 
supper, Klein passed out $1,800 in 
bonus money to the employees. 
Rides are already in suinter quarters 
at Caylord, S. D. 

Bill Green, past piesident of the 
Michigan Showmen s Association, 
has entered New Grace Hospital, 
Detroit, for treatment of a stomach 
ailment. 

There are Good Reasons Why 
MORE and MORE 

CARNIVALS 
Large & Small 

Advertise in The Billboard's Big Annual 

CAVALCADE of FAIRS 
No other form of Advertising or Promotion offers you the 
same IMPORTANT advantages at such low cost. WRITE 
TODAY FOR COMPLETE INFORMATION ON RATES AND 
FREE LAYOUT SERVICES. 

CINCINNATI 22, OHIO CHICAGO 1, ILLINOIS ST. LOUIS 1, MO. 

2160 Patterson St. 188 West Randolph St. 390 Arcade Bldg. 

Dunbar 16450 CEntral 68761 CHestnut 1 -0443 

NEW YORK 36, N. Y. HOLLYWOOD 28, CALIF. 

1564 Broadway 6000 Sunset Blvd. 

Plaza 72800 H011ywcod 95831 

GREENWOOD FAIR 
OCTOBER 1 THRU 6, GREENWOOD, S. C. 

PIEDMONT INTERSTATE FAIR 
OCTOBER 8 THRU 13, SPARTANBURG, S. C. 

GEORGIA STATE FAIR 
OCTOBER 15 THRU 20, MACON, GA. 

CAN PLACE: One large Show of merit to feature. All legitimate Merchandise Concessions. All 
Eating and Drinking Stands open. 

ALL ADDRESS 

CETLIN & WILSON SHOWS 
This week, Virginia State Fair, Richmond, Va. 

//////////////// iii /////// //////////////////////iui iii / / //////////////////// i /i/ iii /////// ///////// zizi////////////////////// / / /// ////////////iiii/// /////// iii /, 

50 CAR RAILROAD SHOW MOTORIZED 
BROADWAY AT YOUR DOOR 

WANT FOR GREAT FREDERICK FAIR, FREDERICK, MD. 
OCTOBER 1-6--Wilson, N. C., Fair to follow. 

CONCESSIONS: I 
Age and Scales, Novelties, Photos and, oll kinds of Concessions- Gloss Pitch, Bear Pitch, 
Lamp Pitch, Derby Racer, Cat Rack, Buckets, Swingers, 

RIDES: I 
Want Fun House, Dark Ride, Glass House. 

SHOWS: Wont high class Girl Show, Minstrel Show 
Can use 3 more Kiddie Rides. with own equipment. Charlie Taylor, get 

in touch. Wont Geek Show. 

OPEN MIDWAY FOR SHELBY, N. C., COLORED FAIR, OCT. 1-6 
All kinds of Concessions. What have you? Will book ana more Colored Girl Show. 

Can use Ride Help on all Rides. Semi driven preferred. All answer: 

PRELL'S BROADWAY SHOWS 
Fairgrounds, Bennettsville, S. C. Joe Prell will be in Frederick, Thursday, Sept. 27. 

CAPITAL 
WANT FOR THOMASTON, GA., 

TO FOLLOW -LIVE OAK, FLA., 

CITY SHOWS 
FAIR, OCT. 1.6; FOLLOWED BY AMERICUS, OCT. 8.13, WITH THREE MORE BIG FAIRS 

THOMASVILLE, GA., AND SOUTH GEORGIA FAIR, VALDOSTA, GA. 
Bingo, Custard, Bear, Parakeet Pitches, Novelties, American Camp, long and Short Ponge, 
Balloon Dart and Pre -Every -Time Gomes èf all knds. C. E. Ross wants Agents for 6 Cats 
and Buckets. 

Scooter, Scrambler, Ro<k-o-Plane, Spinaroo, Rollo- Plane, Twister, Fly -o- Plane, Dark Ride, 

1 

Train, Carts, Pony o any Ride not <onfli<ting with what we hove. 

Wildlife, Mechanical, Drame, Glass House, Sida Show; Bill Cholkus, contact. 

CONCESSIONS 

I RIDES 

SHOWS 

George W. Johnson wont, Musicians and Performers who would like all winter's work. Confect Grorge W. 

Johnson's Minstrel Show, core Capital City Shows, Manchester, Ga., this week; Thomaston, Go., next week. 

HELP 
Foreman for Smith 8 Smith Choirplana, and Second Men on all Rides who drive snma. All 
replies. 

J. L. KEEF 
FAIRGROUNDS, MANCHESTER, CA. t 

AMUSEMENT CO. 
AMERICAN LEGION FAIR, CARUTHERSVILLE, MO., OCT. 2 -7 

THE LAST BIG FAIR 

Can place Arar. Clara. IAraD and 
ICONCESSIONS' 

tihosYeAanaefChHanky Parke Hal 
(:amen. Cake Pilch, fee Cream. 
Crab. 4(:ata. Bueke ta, A!< and 
Weight and High Striker. `loaelDes 
open. 

'SHOWS' Ne<hanlcal. Unborn o thin! nnf a Ding 
Show J 7 Hutebene wants Slde Shuw Arta. 

HELP 
aide Men, onl > tho e who heat rhanfbur'e 
lieenee. No cu or hotel, 

HARRISBURG, ARK., FAIR, this week; CARUTHERSVILLE, MO., next week. 

FOR SALE 
Canadian Motordrome, 26' silo; com- 
plete, ready to go, $2,500. Con be 
seen in operation as per route Wallace 
Brothers World's Finest Shows. Reliable 
operator can book on this ,how next 
year. Send oll replies to: 

GOLDY RESTALL 
os par route or 

Boa 442 ToroMo, Ont., Canada 

LAST CALL! LAST CALL! 
FOR LINE CONCESSIONS AND HANKY PANKS FOR 

HEART O' TEXAS FAIR 
Waco, Tex. -Sept. 29 -Oct. 5. Independent Midway. Contact: 

JACK L1 71; DSEV 
Fairgrounds, Waco, Tex., this week 

or Phone DAVIS 7 -1637, Dallas, Texas 

Cópyrighted máterial 
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III71L1LNLNLNINIOLNINMMMNIMy, 
44 CRAFTS 10 BIG SHOWS d 

5 Now Booking Shows and Concessions 
5 FOR THE FRESNO DISTRICT FAIR g 

0 OCTOBER 5 -14 INCLUSIVE 
g Last Map, Fair in California 5 

5 
GET A WINTER'S BANKROLL HERE 

g CRAFTS 20 BIG SHOWS E 
7253 Bellaire A North Hollywood, California. 

Phone: Poplar 50909 or Poplar 50320 I _______11 IV% 

RIDES BOB HAMMOND SHOWS SHOWS 

Want cor batenp of paten. Claire Mlyd wNK In DKmWr, i,xludlne Canror, Te %., 

Pact dryer, TeX., Faln (both a }Mn. Ma SOJIOo Nfndent1. Then sur 
day Iht. al Te%., too with TV and Lee daDay on F.Irorounds eey and 

n{ahf. Also Houston Shrine Circus f13 days, S bN Kid Days). 

Want Ride Yelp for all Ride. Want outstanding and unusual Shona for Houston 
Shrine Circus. 

Address: SOS HAMMOND, Crockett, Tax., this week, then Mr roua. 

E. J. MCDanlel will place Agents for thane terrific datte Can .lao place Pitches and 
Slum Store. of aR kinds. Thon. 1otnIng aDw get pref.renee al.early Stock Shores In 
1úS7. 

See MRS. McDANIEL, Crockett, Tex., this weak or 
E. J. MCDANIEL, Auditorium Hotel, Houston, Tex., this week. 

B. & H. AMUSEMENT CO. 
Can place far Williamsburg County Whit* Fair, October 14; Kingstree, S. C., 

and others te fallow. 

Binge, Fan Game, all Hanky Parks epee, luelmta, Sla Cat.. Open Midway 
except Nixon', Faunuls, Apples. Can place Octopus nod fallopian.. Want 

Snake Show, White Girl Show. 

W. E. HOBBS 
B. L H. AMUSEMENT CO., ELLOREE, S. C. 

GREATER DIXIELAND EXPOSITION 
WANT FOR MARKSYILLE, LA., FAIL, OCT. 3.7: FOLLOWED BY 

JANESYILLE AND TALLULAH, LA., FAIRS 
CONCESSIONS: Place Ice Cream. High Striker, Watch-Le, Balloons. Hoop -l... Basket- 
ball. Darts. Over 12 and Hate. Want Demonstrators, also any worth.. Ile Stork Con. 
erasion. working for stock only. (NO FLATS OR GYPSIES.) 
RIDE HELP: PLee sober Bide Help. must drive. Can always make room for efficient 
$NF. 
SHOWS: Can plee any worth -what Shows with Own equipment. Especially need 
10ín1. All replies: 

JIMMIE HENSON 
Jonesboro, La. (Fair), nowt Markwillo, La, next week. 

SEVEN -GEORGIA FAIRS -SEVEN 
Jenkins County Falr, Millen, Ca., Ott. 14; Metter, Ca follows. 

WANT Bingo, all Hanky Prinks, any worth -while Concessions or Shows except 
Girl and Snake. Want Agents. Free Act foi Meter, Ca., Oct. 8 -13. Ride 
Help -Must drive. 

ROY TIBBS 
a/o WESTERN UNION OR GENERAL DELIVERY. , GA. 

WANTED AGENTS WANTED 
For Count Store, Blower. Pin Stare, Buckets, Six Cala, Ball Games, Coke Bottle, 

Balloons, General Conceetlon Help. 
Far Eastern New .xice fiait Fair, Raswll N. M., Oct, 9 then 13r and five more 

spas te Nohow. 

Answers fee: GEORGE JONES or JACK LI MD 
V. bill Mama shows, Lubbock, Texas, this week, Palestine, Taxas, next week. 

A -1 AMUSEMENT 
Want Ier OItlOn, Mo., f.pl, 14111 Nollowed by Nw AMdrld, tit Meel., Mo.l 
La Nnte, Ark., a,M CoHon Plant, Ark and IOne rosa a Fairs and Ulebrafien. 
Can Place Scale. PitcATln- YOUWin, Bear Pitch, ParRkeete, Long flange. Giap Plteh, 
Flap lace Roman 

office-own. 
and y other non -e SI ree w for 

Can place Agents on 
Second 

Men HELP: Can place Foremen on 
Wheel and klerry- Co-found Second who delve and hava licenses on all Rltlea. 
Good wage., long season mouth. Contact 

J. HANSEN, MANAGER, PER ROUTE. 
P.S.: Son, better come home. 

WANTED - - - - WANTED 
CONCESSIONS - PRE. ACTS 

UTICA ANNUAL HOMECOMING, Utica, Ohio 
Sonfer d, bur Law Llgifner Post 92, Amerlean Legion 

OOODI O RIO[5, O TOBEq 451 ON CONTACT IMM[DIAT[LY. 
Stewart Anderson If EAST FIFTH ST., LONDON, OHIO MON[ ant 

GRIGGS -BROS.' SHOWS 
Sklllo and one Grind Show and book on Mow. Out until Christmas. Must Join U. 
week. Want Colored Ciels for Cl,) Show. Come to Trenton. HELP: Foreman for 
new Merry -CO- Round. All winter's work. 

Wire Western Union, Trenton, Tenn., or come on. 
P.S.: Friday Patrick, call Kirk Decker. 

SOUTHLAND AMUSEMENTS 
Want for the best. Four more Florida Dates, Including Port Saint Joe Fair. 

Ferns Wheel Man, small Cookhouse, Glass Pitch, Jewelry, etc. We only carry one 
of a kind. No grist or gypsies. All replies to 

E..1. (ED) GORDON, Gen. Mgr., Graceville, Fla. 

CIVE TO DAMON RUNYON CANCER FUND 

New Midway Units 
Dot Eastern States 

Permanent Children's Village, Food and 
Game Concession Buildings Are Added 

SPRINGFIELD, Mass.- Spark- 
ling new and permanent midway 
units have been added to the East- 
ern States Exposition. 

Fair manager Jack Reynolds re- 
placed several dozen unsigl. by 
food stands with two lengthy brick 
structures flanking the grandstand 
entrance. One is divided into nu- 
merous sections and occupied by 
various concessionaires, including 
church groups. The other, of equal 
size, handles beer, as well as food. 

The stands are facsimilies of 
those constructed a year ago at 
the Canadian National Exhibition, 
Toronto. Altho offering uniform- 
ity, the individuality of the various 
food operations is not lost. The 
over -all appearance is inviting, and 
acceptance and appreciation on the 
part of the public ought to show 
in the cash drawers. 

First Cames Work 
Facing the new food stands 

across a wide- midway are conces- 
sion units -an innovation at this 
event. The uniform front, consist- 
ing of pilasters and cross pieces 
and providing for individual stalls, 
were installed by and are operated 
by King Reid, holder of the mid- 
way contract which heretofore al- 
lowed only riding devices, and 
Frank McTeague, Reid's partner 
in concession operations elsewhere, 
including the Bloomsburg (Pi) 
Fair two years ago. 

The games are limited to bal- 
loon darts, basketball and the like. 
They should serve to provide for 
more participation and patron in- 
terest and. perhaps, a greater meas- 
ure of night activity at this event._ 

Altilo in operation only a few 
days and with the results incon- 
clusive as a result, the games, Rey- 
nolds said, were at the event to 
stay. It was indicated that success- 
ful operation could lead to some 
expansion. 

A third new and major enter- 
tainment feature this year is Story- 

Strates Buys 
Continued from page 80 

city. Estimated worth of the ani- 
mals included in the transaction 
was placed at $17,000. 

Handlers Remain 
The elephants were brought in 

from Stroudsburg, Pa., by Frank 
Pettus Who will continue in charge 
of the herd. The other animals ar- 
rived from Pennsgrove, N. J. They 
were also accompanied by handlers 
who will remain with the new unit. 

Starr Deltelle, circus publicity 
director, hailed the acquisition for 
its likely value as a ballyhoo aid. 
The hippo and polar bear in par- 
ticular will be entirely new to a 
big part of the population in the 
territory played by the show and 
as such should rate considerable 
newspaper coverage. 

Strates, who owns his own Win- 
ter quarters at Orlando, Fla., may 
use the animals as a nucleus for 
the establishment of a, winter op- 
eration there: 

The long jump here from York, 
Pa., resulted in a late arrival. The 
show was complete for Tuesday's 
operation, however. 

Business thru Thursday (20) was 
reported good with receipts several 
hundred dollars ahead of the same 
operating period a year ago. 

Earl Walsh reports that his 
Matchstick City of Religions ex: 
hibit is in its 101st week of opera- 
tion. Walsh has covered 32 States 
this year. His itinerary has included 
four State fairs, with three more 
tV gP DCIGI'e relu lrnillg m ate main 
streets. 

ville, a combination fairyland -fron- 
tier town kidde attraction. A 
fenced -in spacious area adjacent to 
the Reid rides, but independent of 
that operation, it has a storybook 
front. 

Animated Figures 
Inside are located several Mess - 

more and Damon animated figures 
including Humpty Dumpte, Moby 
Dick the Whale, the Old Lady in 
the Shoe, and Hickory Dickdry 
Dock. 

Across the back end a western 
main street has been constructed 
with the usual saloon. sheriffs of- 
fice and jail, general store, etc. 
Virtually all of the units contain 
straight sales as does a most at- 
tractive Sugar 'n' Spice House. An 
added feature is a barnyard with 
various domestic animals. Adja- 
cent to that is a pony ride. 

Admission is 50 cents for chil- 
dren, with one adult admitted free 
with each child. A special coloring 
book is also sold. 

The investment is a hefty one 
for a nine -day event. On chil- 
dren's day, with the weather 
against attendance and interest, 
some 4,000 paid admissions were 
counted, but the estimated $25,000 
investment would need better 
weather than it has had, to be 
paid off quickly. 

Big, extra earnings are ill the 
offing, however, if the talked -of 
plan to build a Christmas activity 
around the enterprise is accom- 
plished. 

To keep interest alive from year 
to year it is planned to add slew 
features for each fair. There is 
ground room for expansion. 

The public's reaction was favor- 
able and there is no doubt that 
the feature will build its audience 
as it goes along with the aid of 
word of mouth advertising. 

The only other show units on 
the grounds included Dancing 
Waters, in for its third year; the 
redwood tree trailer, the car from 
Mars, small arms exhibit, and Pot - 
vin's wood carving exhibit. Only 
shows of this type, and independ- 
ent of the midway operation, se- 

cure space here. 

$1,200 for League 
Continued from page 80 

Mayor M. Hamel of Quebec City 
and Emery Boucher, secretary of 
the fair. Dorothy Lamour, head- 
liner in the fair's Coliseum show, 
headed up the entertainment which 
was held in the girl show top. She 
also raffled off two autographed 
books of matches. with Sullivan and 
Harold Retch being the successful 
bidders. 

Others participating in the show 
included Smarty, magician with 
Malott's Side Show; Vickie Lester, 
Jack \Veiner, Chick Schloss, Iron 
Jaw Memphis and Lil Davenport, 
burlesque skit; Vocalovelies, Honey 
Sisters and Jay Seiler, from L. N. 
Fleckles' "Ice Varieties," also play- 
ing the Coliseum. The show lasted 
close to two hours. 

In a gesture of appreciation for 
George Hamids bringing Dorothy 
Lamons and other acts to the bene- 
fit, a portion of the proceedings 
was to be sent the National Show- 
men's Association. 

Elmer Reid, owner of Reid's Gold 
Star Shows, is currently in Memo- 
rial Hospital, Johnson City, Tenn., 
recuperating from a throat opera- 
tion. Latest reports are that he 
scent thru the surgery okay.. . 

C. P. Henry, billposter, wound up 
his season with the W. C. \Vade 

WANTED 
Will pay premium for 

SCRAMBLER 
New or used. 

State model and when I 
can get delivery. 

CHAS. STANLEY 

CONEY ISLAND AMUSEMENT PARR 

Cincinnati, Ohio 

PARAKEETS 
CHROME CAGES, 50e ea. 

Shipped Dally. F.O.R. Lea Awl's. 
Minimum Order. 45 Birds. 

-Cell or Wire - 
24 -HOUR SERVICE 

Barkee's Bird Farm 
8967 E. Gallatin Rd., Nee, Califernla 

Phone: OXford 9 -5210 

WANTED 
Fer Atocesa Ce. Centennial, Ott. S -f, 

...diatom, Taxas. 

Shows and good legitimate Concassions. 
No flats, gypsies, Girl Show or Athletics. 
Rides-Will book Rolloplane, Flyoplane, 
Roundup or Dark Ride. Call 

William G. Catlett 
s/e Catlett C Sheen 

par route 

AGENTS WANTED 
For Scale, Age and Newhiea for 
Greensboro, Winston- Salam, Anderson, 

Columbia and Augusta. GARE, ABIi 
and BOSTON, GO in tench. 

CLYDE WARBRITTON 

WORLD OF MIRTH SHOWS 
TRENTON, N. J. 

Stacey- Trenton Hotel this week. 

DIXIE AMUSEMENTS 
Want for Foreman, Ark., Fair, this wn.k, 
and five weeks et the bast cotton INN. 
M follow. 
Balloon Darts. Bumper, String Game. 
Pbotol. Flap Pond, Buckets, Grab, Giese 
Pitch and other Hanky Parks. Address: 

CLIFFORD DAVIS 
Foreman, Ark., er come on In. 

FOR SALE 
32 -FT. SPILLMAN MERRYCOROUND, 
x2.30).00. In errad 7,3111lon. can IT 
seen et klldAmerlca Jubilee. St. Louts, 
lato., until SeDL 30. lmmedLte poseselon 
for balance of lhla dMe. 

CAL ZIMMERLI 
41S2 Junias. ft. Louis, Me. 

FOR SALE 
1936 Sanremo Ride, in good condition, 

price x10.500.00. 

C. S. PECK 
P. O. box S3 Kankakee, 111. 

Plane: Kankakee 24215 

$ 100.00 REWARD 
Fer Address or 
Whereabouts of 

ALBERT "RED" SPROULL 
PNOHi: Malleser, cell.ct- 

EVeroren 5.9x50 Sf. Louis, Mispun 
All rop1ln. conflden}LI. 

DYER'S GREATER SHOWS 
Grenada, Miss., this week, Tunica, M.., 

M %t week. 

Want legitimate Concessions of all kind., 
Concession Agents. Ride Men, Foremen, 

snows and has headed South for 
Second Men an. Helper. 
Contact by wire or tome on as per routa I the teinter. 

Copyrighted material 
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West Coast Units Win 
As San Jose Gate Jumps 

SAN JOSE, Calif.- Businress for 
the \Vest Coast Shows Corpora- 
tion, which played the seven -day 
Santa Clara County Fair here for 
seven days ending Sunday (16), 
was up to expectations, and the 
event's attendance increase re- 
flected in the gross, Harry Myers, 
the shows' general manager, said. 

The fair set a new attendance- 
record of 243,247, more than 6,000 
over '55. 

\Vest Coast Shows Corporation 
moved its two units, \Vest Coast 
Shows and \Vest Coast Exposition 
Shows, here over night almost 
from the 12 -day run at the Cali- 
fornia State Fair and Exposition 

in Sacramento. Shows closed there 
Sunday (9) and opened here the 
following evening. 

Myers praised the show's man- 
agers, Edward Helbvig, of \Vest 
Coast Shows, the No. 1 unit, and 
Edward J. Harris, the exposition 
unit, for getting the show over 
the nearly 150 miles in record time. 

For this slate, the show- had 16 
major and 14 kid rides, 6 shows 
and 103 concessions. 

The show units combined again 
Monday (25) for the Kern County 
Fair in Bakersfield after the first 
and second units played the Ma. 
dera County Fair and a celebra- 
tion in \Valnut Creek respectively. 

CLUB ACTIVITIES 
Arizona Showmen's 

Association 
PHOENIX - First meeting of 

the season will be held the first 
week of November. Meanwhile the 
clubrooms are being repainted. 

The Don Hanna family is vaca- 
tioning with P. W. Siebrand. Hiko 
Siebrand is at home here recuperat- 
ing from an illness. Others on the 
sick list include Marguerite Stone 
and her husband, J. M. Stone. 
Harry L. Gordon is out of the hos- 
pital.. George Slagel is confined 
to Veterans' Hospital. 

P. W. Siebrand has been in and 
out of town making arrangements 
for the Arizona State Fair midway. 
Mickey Loyd Wilson, owner of 
Wilson Greater Shows, stayed close 
to Phoenix this year playing towns 
in the general area. 

National Showmen's 
Association 

NEW YORK - The eligibility 
cwmmnittee has approved the fol- 
lowing applications for member- 
ship: Julius Brown, 'harles Sil- 
veri, Howard Finkelstein, Norton 
Brown, John T. Schuman, all spon- 
sored by Charles Davenport, and 
Harry Altman, sponsored by Mor- 
ris Batalsky. Sealed bids are now 
being accepted for the lunch room 
for the 1956 -'57 season. At the 
first meeting of the season, on 
\Vednesday evening, October 10, 
the hoard of governors will act on 
the bids. 

On the sick list are John De- 
Noia Duke, at St. Lukes Hospital, 
112th Street and Amsterdam Ave- 
nue, New Yoric; Joseph (Yosh) 
Agule, Kingsbridge Veterans' Hos- 
pital, 130 Kingsbridge Road, 
Bronx, N. Y., and Joseph, Bellinger, 
Veterans' Administration Hospital, 
408 First Avenue, New York. As 

the fiscal year began July 15, the 
1957 dues are payable. President 
Gerald Snellens has been securing 
Year Book advertisements for one 
1956 edition. 

The 19th annual banquet will 
be held on Thanksgiving Eve, No- 
vember 21, at the Commodore Ho- 
tel. Tickets $11 each (including tax 
and gratuity), a table of 10 for 
$110. Testimonial dinner honoring 
President Gerald Snellens, Past 
President John S. Weisman and 
Club Physician Dr. Jacob Cohen, 
will be held on Monday evening, 
November 18, at the Park Shera- 
ton Hotel, New York. Tickets 
$7.50 each. A wonderful time is 

scheduled for that evening. . . . 

On Tuesday, November 20, we 
will have memorial services, fol- 
lowed by awarding of prizes, and 
then open house. 

Miami Showmen's 
Association 

MIAMI -- Cemetery plaque fund 
money is coming 'n slow, and the 
executive secretary is boosting this 
activity as well as others on his 
swing of the showgrounds. Visits 
are scheduled for York, Allentown, 
Richmond, Petersburg, Fayette- 
ville and other spots. 

Business has been off at some 
spots, it has been learned, but a 
good wind -up is expected for the 
season. Membership cards and ban - 

quet tickets are being carried on 
the trip. 

The women's kitchen should be 
completed shortly, as only the floor 
tile and painting remained to be 
done. The lounge will be ready 
for use when the shows come off 
the road. 

Pud Hartman has been getting 
ads for the 1957 yearbook and re- 
ports the prospects are very good. 
Committee head is John Vivona. 

WHERE ARE YOU WINTERING? 
Kindly fill out this blank and mail to The Billboard, 

2160 Patterson Street, Cincinnati (22), 0., for our records 
of circus, carnival and tent shows In winter quarters: 

Title of Show 

Kind of Show 

Owner 

Manager 

Winter Quarters Address 

Office Address 

Of all the trade publications covering all of `i 
Showbusiness ... THE BILLBOARD is the only { 
paper with an AUDITED PAID CIRCULATION. 

ABC 

Frog Jubilee 
Inks Freedman, 
West Coast 

ANGELS CAMP, Calif.--West 
Coast Shows and Freedman Con- 
cessions have been signed to again 
play the Calaveras County Fair and 
Jumping Frog Jubilee here next 
May, Carl T. Mills, secretary-man. 
ager, announced. 

The concessior firm, headed by 
Alex Freedman and ' managed by 
Morry Levy, will handle the nov- 
elties on the independent midway 
for the ninth straight year. West 
Coast Shows played the fair in 1935 
after a layoff in 1954. Last year the 
Exposition unit, managed by 
Edward Harris, was on the midway. 

Lancaster, Calif., 
Chalks Up 56,000 
For New Gate Mark 

LANCASTER, Calif. - Ideal 
weather, strong publicity and an 
increase in area population helped 
the Antelope Valley Fair and Al- 
falfa Festival, which closed its four- 
day run here Sunday (9), pull a 
récord attendance of 56,000 with 
an increase of 40 per cent in paid 
admissions, A. C. (Mark) Mar- 
quardt, secretary- manager, said 
Isere. 

Tice paid attendance was up 
primarily became the fair charged 
for children between the ages of 6 
and 12 years old. In previous years 
children under 12 were admitted 
free. 

During the fair two parades were 
featued in the downtown area. Tice 
first was held Thursday evening 
(6), the opening day, when the 
floats carried out the fair's theme of 
"Desert Day Dreams." A pet pa- 
rade was featured Saturday morn. 
ing, 

Detroit Home Show 
For Fairgrounds 

DETROIT --The third Home 
Improvement Show of Detroit, 
sponsored by local trades, manu- 
facturers and reailers, will be held 
November 2 -11 at Michigan State 
Fairgrounds, according to the 
show's managing director. R. 
George Wood. 

Home owners' needs for improve- 
ment, repairing and modernizing 
will be the theme of the show. 
Its major sponsors will be the De- 
troit Lumbermen 's Association and 
the Detroit Hoo -Hoo Club, lumber 
dealers' fraternal association. 

will be exhibits by archi- 
tects, builders, household product 
distributors, financial institutions, 
realtors, industry contractors and 
national manufacturers. A feature 
of the show will be a continuous 
do- it- yourself clinic. 

SOUTHERN FAIRS SHOWS 
Want for American Legion Fall Feslirali Chatsworth, 6a., Sept. 24-29, then 

big bona fide Turner (aunty American Legion Fair, Ashburn, Ga., Oct. 1-6, 

with fire (5) more Fairs In Georgia and Alabama. Out all winter In Florida. 
Hanky Panks of all kinds, open midway; Cookhouse or Sit Down Cub; 
three (3) major Rides not conflicting, such as Tilt -a- Whirl, Octopus, 
Chairplane, Organised Minstrel Show, Snake, Fun House, Ceek and Girl 
Show, Need three Acts, starting in Ashburn. jimmy Schaffer, contact, Need 
Agents on Hanky Panks, Count Store, Skill° Help, Pin Store, Buckets, Six 
Cats, Swinger. All replies to 

JIMMY ACKLEY, Manager 
P.S., -Tbe McSpaddees are not connected with this show, 

RALEY BROS.' EXPO. 
CLEANEST' SHOW ON EARTH 

Stokes County Fair, King, N. C., this week, with the 20th 
Annual Peanut Fair at Scotland Neck, N. C,, to follow. 
Good opening for Custard and Long Range, Stock Conces- 
sions, Girl Shows and Family -Type Shows not conflicting. 
No grift tolerated, 

HAROLD RALEY, Mgr.; ETHEL RALEY, Seg.; FRANK DICKERSON, Gen. Agt. 

WANTED -WANTED- WANTED 

CONCESSIONS & SIDE SHOWS 
Want legitimate Concessions of all kinds, no flats, for 5 weeks of Fain. Playing 

one of the biggest in the South next week at Picayune, Miss - 
The. Fain ne all near the Cent where there is plenty of money. [Mari Friday 

is Kids' Day. 

Side Shows should clean up -good proposition ter Side Shows. All replies to: 

JACOB PRYOR OR KEN DAVIS 
LUCEDALE, MISS. 

ENFIELD, N. C., FAIR 
WEEK OCT. 1 TO 6 

Wanted -Ball Games, Custard, Glass Pitch. Bear Pitch, Hoop -La, Six Cats, Buckets, 
Photos, Penny Pitch, Pitch Till You Win, Fish and Duck Pond, Cork Gallery, Balloon 
Darts, Snow Cones, Candy Floss, High Striker, Basket Ball, Slum Spindle. Agents for 
office Hanky Panks, Girl Show, Monkey Show, Wildlife, General Ride Help, Truk and 
Tractor Drivers. All replies: 

GEORGE CLYDE SMITH SHOWS 
Farmvilla, Va., Falr, this week; Enfield, N. C., next week. 

J. A. GENTSCH SHOWS 
WANT FOR FOUR MORE BIG FAIRS 

Netche., Mias., next week; Ferriday, L+.: Meadville, Miss., and Liberty, huts. Tolu 
eitfire rem noon ode Faire-. 

Want CO ana Grab Foremen and Second Men; also Ferris yyheel 
Second Men. want Bingo d Grab and 1 {ankr Panks f 11 kinds. No X." Mrs. 
Genlseh want AYenlx fur Pan, Bla k, Penny i'ltrh and Glass Pitch. Wonky don't 

Jack 4 Rollin+, M Alllla wants Axcnts !or Hanky Panke. 
Ño tùne [o write. wire. 11 on In All an Mers: 

J. A. GENTSCH SHOWS, grookhaven,sMist., fh(a week. 

GLADES AMUSEMENT CO. 
Rich Square, N. C., this week. Went ror Saaboed, N. C week Oct. Lei Jackson, N. C., 

Ocf. L17; Lewiston, N, C., Ott. 15-]e. 
RInF.S: Will book n y Flat R {de. F.specla llY ,ant Ottopue Eor Dal;,nce of aeneon 
.na au winter m Plorlda. SHOw'S: Cann any s'elLrramed spew. want ConceWOnn 
of oll kinds, Ball Carnes, Photos, American Camp, etc. All eonUCt: 

JERRY SADDLE5IIRE 
RICH SQUARE, N. C., THIS WEEK. 

PAY DAY PAY DAY PAY DAY 
LeeMed In front of Prt Cm,ball sate, Clarksville, Tenn., Oct. 14. This Is the aped 

Then Iwo more to follow. 
WANT HANKY PANK OPERATORS, ALSO COUNT AND PIN STORE AGENTS. 
SNAKE OR GEEX SHOW (Sandy West. ...went Wrestlers to strengthen Athletic 
Show. 

4E2 
for. Girl Show fsalan' and Perc.nireli Dark Rida and CMi olr5e 

ODeraton, aso abler 
What 

Help that drive. F. tslneklt) Marrine -1 sent Yov E62.50 
to DuY freak pony. What happened'. All address: 

C. A. VERNON, UNITED EXPOSITION SNOWS, Union city, Tenn., this week, 
then Clarksville. 

WANTED -ALL FAIRS UNTIL NOVEMBER 15 

SHOWS 
Minstrel. Will book or buy Glass 

CONCESSIONS 
Good opening for Glass 

and Fu_ n House. and Bear Pitches. (Murr, 
answer - "EX" this and 
next season.) 

RIDES 
Especially want well flashed 

Kiddie Rides. Any others not 

conflicting. 
HELP 

Tilt and Wheel Foremen. Top 

salaries for top men. 

AU replies JOHNNY J. DENTON, Mgr. Fairgrounds, Henderson, N. 

._aaTrï:2:, 
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Heat, Traffic Woes 
Cut Pomona Crowds 

Attendance Down 14,531 First Five Days; 

Midway Spending Runs Ahead of 1955 

POMONA, Calif. -Hot weather 
and reports that traffic was snarled 
for several miles at a freeway con- 
struction point were blamed for 
cutting down on the attendance at 
the Los Angeles County Fair here. 
Theo Tuesday (18), fifth day of the 
17-day event, total attendance was 
261,838, lagging 14,531 patrons 
behind the same period a year ago. 

During the intervening time be- 
tween the 1955 fair and this one, 
a sizable section of the San Ber- 
nardino Freeway from Los Angeles 
was put into use. One section, 
about four miles from here in the 
direction of Los Angeles, is still 
under construction. It was this 
area that brought reports Saturday 
(15) that automobiles were bump - 
er-to-bumper for several miles. 

The report evidently was widely 
received. On Friday (14) the fair 
pulled 43,681 people as against 
42,255 a year ago. On the second 
day, the turnstiles hit 85,113 to 
beat the 1955's second day of 79,- 
147. For the other three days of 
the five, losses ranged from 2,855 
to 15,792, the latter on Sunday. 

Midway $$ Up 
Altho attendance was down, 

there were indications, conflicting 
in some instances, that independent 

' midway spending was up. The 

grosses of some concessionaires did 
not drop too much under last year. 
Most of the concessionaires, like 
Edwin Lang with his Mom's Aid 
strollers, and William Carter, pea- 
nuts, declared that "loss of attend- 
ance was reflected in receipts." 
Lang added that Sunday's business 
held up well for him. 

Again this year the fair went 
strong on its displays in the Fine 
Arts Building. The theme for the 
exhibits was 'The Arts in the 
United States." 

For the first two days of the run, 
the night grandstand show featured 
Louis Armstrong and the Dave 
Brubeck Quartet in "Jazz at the 
Fair." Opening Sunday night (16) 
for seven nights, "Horse Caval- 
cade" was headlined. "The Stam- 
pede," billed as the wildest of 
Western rodeo, was scheduled as 
the nightly feature starting Sunday 
(23) with matinees that afternoon 
as well as the closing Sunday. 

In addition to the Mexican Vil- 
lage, a proven attraction, a West- 
ern Village was introduced this 
year. Entertainment is continuum 
by the Frontiersmen and Indian 
and square dancing are featured. 

Horse racing with pari -mutuels 
each weekday afternoon showed 
increased wagering. 

Davidson County Fair, Lexington, N. C., starting Monday, 
Oct. 1 -6; followed by Scotland County Fair, Laurinburg, N. C. 
CONCESSIONS: Can place Hats, Age, Scale and all other types of Hanky Panlu. 
Joe Sant, call me. 
AGENTS: Murray Levitt and HI Westbrook enl place Agents for Count Store. Doc 
fisher or Joe Semte, call Buster. 

RIDE HELP: Can place immediately Ferris Wheel Foreman and Second Men 
who drive semis, Good pay to right party who can handle two wheels. 

All wires and phone calls: LLOYD D. SERFASS, General Manager, or 

HARRY (BUSTER) WESTBROOK, Business Manager, Mt. Airy, N. C. 

Phone calls, ask for PENN PREMIER SHOWS 

PAGE COMBINED SHOWS 
WANT FOR LEWISBURG AND DUNN, N. C., FAIRS; WE PLAY BOTH DATES WEEK 

OCT. 1.5; FOLLOWED BY JACKSONVILLE, N. C., FAIR -80,000 MARINES AT 

CAMP LEJEUNE. 

CONCESSIONS: Bingo, Custard, French Fries, Foot -Long, Grabs and all Stock 
Concessions. Custard open at both dates. Wont independent Rides and Shows 
not conflicting for these dotes and balance of season. Want Ride Foredten for 
Little Dipper, Wheel, Merry-Go -Round and Kiddie Rides; Second Men who have 
license and drive, on oll Rides. 011ie Hawkins, can place both of your Rides for 
balance of season. Frank Caravelle, call me at Reidsville, N. C., Fairgrounds. 

All replies to 

BILL PAGE, Reidsville, N. C. 

JOHNNY'S UNITED SHOWS 
LAST (All FOR JACKSON COUNTY FAIR, SCOTTSBORO, ALA.; CALHOUN COUNTY 

FAIR, ANNISTON; MAMMOTH DOTHAN, ALA., NATIONAL PEANUT FESTIVAL AND 

HOUSTON COUNTY FAIR COMBINED. 

CONCESSIONS WANTED: Novelties, Hat Concessions. Pitchmen, French Fries, Con- 
cessions of ail kinds. Wire what you have. Frank Aschey wants Agents for Coke 
Ring, Set Concessions and Couple for Color Came. Joe Saladino wants Bucket Agents. 

SHOWS WANTED: Snake, Monkey, Wildlife, Side Show, Minstrel. Illusion or any 
nencenflicting Grind Show. Want Operator with girls for office -owned Girl Show. 

All replies: 

JOHN PORTEMONT, Fairgrounds, Cullman, Ala. 

PAN AMERICAN SHOWS 
Want for De Redder, Ls., Fair, Ocf. 1 -a, cembined ith Camp Polk payday, 130,000 
soltlien. Dreaf Houston County Fair, Dothan, Ala., followed by Mariana, Fla. Five 
mart confinueua Fairi, out all winter. 
All Concessions open. Can use Grind Store Agents. Wanted Immediately- Cookhouse; 
Buddy Stein, contact at once. SHOWS: Will book Side Show and all Grind Shows. 
Will book Girl Shows, must have S or more girls. RIDES: Will book non -conflicting 
Rides. RIDE HELP: Foremen and Second Men on all Rides. Phone or wire 
Natchitoches, La., all this week. 

John R. Ward, Gen. Mgr. John Reed, Bus. Mgr. 

Boston Garden 

Renames Brown 
BOSTON - Walter A. Brown 

was re- elected president andgen- 
eral manager of the Boston Car- 
den -Arena Corporation by the 
board of directors this week. 

Other officers elected were Ed- 
ward J. Powers, vice- president; 
Charles G. Keene Jr., secretary, 
and Leslie J. Stout, director of 
public relations: The corporation 
operates the Boston Carden, New 
England's biggest auditorium with 
14,000 seats, and the Boston 
Arena, an 8,000- seater. 

Council Rents 
Saskatoon Arena 

SASKATOON, Sask. - City 
council has acepted an ' offer 
from the directors of Saskatoon 
Arena, Ltd., to lease tide Arena 
Rink to the city for three years, 
starting September 1, at a rental 
of $15,000 a year. Repairs and 
operations will be paid by the city 
as lessee. 

The city will also assume the 
company responsibility for pro- 
viding free skating time for col- 
legiate and public school students. 

Rose Gold in Sarasota 
SARASOTA, Fla. -Rose Cold, 

aerial performer who was severely 
injured in a fall while with Polack 
Bros.' Circus on the West Coast 
this summer, has begun rehearsals 
for her return to performing. She 
is readying again for action, altho 
it has been believed that tlle.mul- 
tiple injuries would keep her side- 
lined for much longer. 

Calif. State Fair 
Midway Pays 158G 

SACRAMENTO - - West Coast 
Shows Corporation paid a record 
$158,118 to play the California 
State Fair and Exposition here 
during its first 12 -day run which 
ended September 9. 

The show organization, which 
brought in its two units, West 
Coast Shows and West Coast Ex- 
position Shows, along with rides 
and concessions from Foley & Burk 
Combined Slows, paid the fair 
72.26 per cent of all lot revenue, 
including that from rides, shows 
and concessions. 

Can. Theater Sets 
Dancing Waters 

NEW YORK - A Dancing 
Waters unit has been booked on 
a long -term deal at the renovated 
Radio City Music Hall Theater, 
Montreal. 

Sam Shayon, of Dancing Waters, 
and Mrs. Marie Des Marais an- 
nounced the water spectacle will 
be presented in conjunction with 
arty French films beginning the 
last week of September. Mrs. Des 
Marais is following the policy 
established at the Rex Theater, 
Paris, where the water spec -film 
policy was operated for a year. 

MAPLETON, Ia.- George W. 
Cole Circus. managed by Herb 
\Valters, bucked poor crop condi- 
tions hereabouts en Saturday (15) 
and drew two half houses under 
Legion auspices. Drought has hit 
this area. 

Weekend Rains Trim 
Turnouts at Mineola 

NEW YORK -The rejuvenated 
Mineola Fair and Industrial. Expo- 
sition wound up Sunday (16) fairly 
well, considering poor weather 
which set in on closing weekend. 
It rained Friday (14), which is 
usually the biggest day of the 
event, rained on and, off during 
Saturday and was also nippy and 
unfavorable on closing day. 

Nevertheless, it was claimed, 
there were 160;000 paid admissions 
and a total attendance close to 
300,000. The total is below that 
of previous years but the fair was 
bucking the handicap of returning 
after a layoff in 1955. 

The fair opened big on Saturday 
(8) for one of its best weekends on 
record. Sunday found the Roose- 
velt Raceway grounds in NVestbury 
jam- packed to the satisfaction of 
everyone. Things took a turn for 
the worst on the first three days of 
the ensuing week, finally producing 
another good day on Thursday (13). 

School Day Lost 
A major blow on Friday was that 

a dispute over State aid, manager 
Charles Bocllcrt noted, resulted in 
schools nos dismissing their classes 
for the fair as they had been doing 
for 18 years. Scarcely a score of 
school -age kids turned up all day. 
I. T. Shows on the midway, how- 
ever, had a very fine week with 
its ride equipment. There were 
Ilamid acts offered free in front 
of the grandstand daily. 

Rural exhibits were surprisingly 
good in view of Long Island's fast 
diminishing agricultural emphasis 
All commercial sales space in the 
grandstand arca was sold old, but 
industrial space was down sharply. 
There were 240 available spaces in 
four tents and only some 40 per 
cent was occupied. 

Bovisert said it was impossible 
to determine whether the Jewish 

solemn holy day on Saturday (15) 
Would have been harmful at the 
gate, since it rained steadily to 

noontime and sporadically there- 
after,' costing an estimated 50,000 
admissions. 

The multi - million - dollar new 
race track and grandstand will be 
in operation next year, it is be- 
lieved, and facilities in the grand- 
stand will provide for 300 booths, 
nearly double that of the present 
structure. Roosevelt Raceway is a 
major pari -mutuel harness race 
plant for the metropolitan area and 
appearances are, it was stated,. that 
the fair dates would have to be 
worked into the race meet period in 
1957. 

The show sold $91,650 in con- 
cession space, with rides and shows 
grossing $126,084. Cross net to 
the carnival was $62,578. 

West Coast's payment to the fair 
was up 72 per cent over 1955 
when the State Fair received $92,- 
157 from Crafts Shows for the then 
11-day run. The bid was on the 
per capita basis of .1225 cents. 

Weather for the run was good, 
with the average temperature be- 
ing 88 degrees. 

Clewistón, Fla., Sets 
Dates for Fifth Run 

CLEW I S T O N, Fla. -The 
Sugarland Exposition and Live- 
stock Show will be held here Jan- 
uary 29- February 2, Douglas C. 
Pearcy, secretary, announced. The 
upcoming fair will be the fifth 
annual. 

New Cuneo Act 
CHICAGO -- John Cuneo Jr. 

announced here this week he has 
completed breaking a new cage 
act that includes eight leopards, 
eight white wolves and a zebra. 
He said it will make its first ap- 
pearances this fall. 

GIRLS 
Girls for Girl Show. Ticket 
Seller who can drive semi. 
Can also use Candy Man. 

Wire answer: 

F. W. MILLER 

c/o JOHNNY TINSLEY Shows 
Newnan, Ga., this week; 
Waynesboro, Ga., next week. 

WANTED 
Bingo Help. 

Need Semi Driver. 

BILL STACY 
c/o Western Union, Somerset, 
Ohio; next week, Oak Harbor, 
Ohio. 

ALL VALLEY SHOWS 
Want for VHerans of Ferelgn Win 
lxPOSlfion, Oct. 0.7, st Adtonlo, Tex.: Florins, Tex., Peanut Festival, 
Oct. Mte. 
Will book Octopus. Till- aWhirl. Rollo- 
Plane. Conceealons or all klntls. Want 
Ride 

Inter. 
LANd. 

Smith- 
ville, 

a 

Tet., 
un 

til Sept. SO, en 

ll 

Sen 
AnfOnlb, Tex. 

WANT FOR WEST LOUISIANA FOREST FESTIVAL 

AND PARISH FAIR, LEESVILLE, LA., WEEK Oa. 1-6 
INEXT DOOR TO FORT POPE -50,000 SOLDIERS' PAY DAYI 

- with Southwest Louisiana Fair, Eunice, La., to follow 
CONCESSIONS: Short Ranee Gallery, Parakeet Pitch. Six -Cate, Buckets, Swingers, 
Basket Ball, Ball Games, High Striker, Pitch-Till-You-Win. String Game. Jewelry. 
Balloon Darla, Ilats, Coke Bottles, Hanky Panka of all kinds that work !or stock. 
SHOWS: a you7e. nide. n1, Slde SHO Snake. Illusion, a[nkey Show. or 
what hack yon' HELP: Aide Help on all Rides. hurt drive times, 

TIVOLI EXPOSITION SHOWS 
H. V. Petersen, Mgr. (Fair Grounds or e/o Louisiana Motel, Bastrop, La., this week: 

then Leesville, La Fair. 

MOULTON, ALABAMA, FAIR 
October Ter followed by Chlldenburg, Alabama, October E -13, and all winter's 

work In Georgia and Florida., 
WANT RIDES: Scooter, N.t31Ts, Roundup, Chairplane, it a or any not conflianat 
CONCESSIONS: Photos, Novelties. Balloon Dart. Lon[ 

Licensed 
Short Range, only, 

Buckets and Hankies of all kinds. RIDE HELP: Licensed Truck Driven only. 
SHOWS: Side. Monkey or any Grind Shows with own equipment. All replies: 

SAM GOLDSTEIN, Majestic Greatsr Shows, Jasper, Alabama, Fair, this week. 

Week of October 1 

RED SPRINGS, N. C., TOBACCO FESTIVAL 
- Come get your winter bank roll here. Don't IN fire of tewns foot you. 

leant atrlclly le[Itlmate Cauesslona o[ all kinds. Only cane of a khtd on mldseay. 
Shosss of merit and rides not confllctln[. 

.5.: Can nisei Ferris tN,o el Foreman and Fíclp W all tleyartmen U. Can 
ace So und Truck. 

This tek, Volans, Viryinta. Wire c/e Western Union, Brookneal, Vlralnle. 
BARNiy TASSiLL SNOWS 
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PETERSBURG, VA., FAIR 
3 -BIG CHILDREN MATINEES 

OCTOBER 1 -6 

LAST YEAR OVER 100,000 PEOPLE PAID 

NEWBERRY, S,' C. 

OCT. 8 13 

ATHENS, GA. 

OCT. 15.20 

CARTHAGE, N. C. 

OCT. 22 -21 

CONCESSIONS: Legitimate, Merchandise Concessions Photos. AR Eating Stands 

open, Penny Arcade, 

SHOWS: Any Grind Shows. 

Contact ROSS MANNING 
Statesville, N. C., Fair. Phone: Troutman, N. C., 9451 Fairgrounds or 

BILL HOLT, Petersburg Hord, Petersburg, Va., From drmsday, Sept. 26. 

Will b on lot Saturday, Sept. 29. 

WANT FOR 

FAYETTEVILLE, N. C., FAIR, 

WEEK OCT. 1st to 6th 

UNION COUNTY FAIR, MONROE, N. C., 

WEEK O(T. 8Ib to 13th 

awsitalWI 
MILE 

LONG 

PLEASURE 

TRADE 

ORANGEBURG, S. C., WHITE FAIR, 

WEEK OCT. 15th to 20th 

WINSTON- SALEM, N. C., COLORED FAIR, 

WEEK OCT. 22nd to 27th 
CONCESSIONS: Legitimate Merchandise Concessions of all kinds; no exclusives, 
SHOWS: Any money-getting Grind Show of merit, 
RIDES: Dipper Foreman and Help on all Rides: top salaries. 
Can place two more Free Acts, High or Casting, for week of October 1 to 6 and 

October 8 to 13. All replies lo: 

JOHN H. MARKS 
THIS WEEK HICKORY, N. C,: FAYETTEVILLE, N. C., FOLLOWS 

NOW BOOKING 

FOR OIL SHOW -ODESSA, TEXAS 

October 17 through 21 

Any late model rides -Scrambler- Twister -Giant Coaster. 

Have some choice space left for legitimate Concessions and 

Bingo. Will book outstanding Shows of merit. Can use 

reliable Ride and Concession Help. Contact 

FRANK O. SWARTZ 
3519 Newton St., Denver 11, Colo., or Hobbs, New Mexico 

VANCE COUNTY COLORED FAIR 
HENDERSON, N. C., NEXT WEEK -OCT. 1 -6 

Booking all types of Concessions for the larges) Colored Fair in the South. 
Can place Side Show, Minstrel Show, Girl Shows, other Shows of any type. 
Have tops if needed. 

HELP -Can u experienced Men on Fly -o- Plane, Cot, Wheels, Merry -Go- Round, 
Concession Agents and other capable Carnival Help can be placed. Contact 

STEVE DECKER -BEAM'S ATTRACTIONS 
2EBULON, N. C. 

Nothing but Fairs until mid -November, 

THE 
GREAT LOUISBURG FAIR 

6 BIG DAYS -6 OCT. 1 THRU 6 
Beauty Contests - Fireworks Nightly, On of the Few Outstanding Dates In 

North Carolina. 

WANT CONCESSIONS OF ALL KINDS 
Use good Bingo for this spot, Paul Bofwin. contact. Why not playa real fair this week, 

ACT NOW -WIRE OR CALL WACO, N. C., FAIR, 

EIRNIE SYl,VESTER SHOW'S 
ALL OUTSTANDING FAIRS TILL NOV. 3. 

A.W.I. I,KNN. 4ANN1N1N1 7.K4NN1. K,N.NNNNSYVVV. 
WOLFE A)IUSEMIE \T ('1311' NA' WA NTS 

For Chester, S, C., While Fair, Oct. 14. One of the outstanding County Fairs in 
the South; 73,000 attendance last year. 3 Mammoth Kid Days. Automobile, given 
ÿt way. Followed by York, S. C Colored Fair, and you know whet York Is, 

S CONCESSIONS -Sell Es. on Custard- -,pen :Kidney all others. Want Photo, AMC, 
yz$ can Palmistry, Rail Canses, IfoopI.a, Durk Pond. PilrlsTill- \\'in, Jewelry, Fat sad 

Drink Mande, E. g1 and Short Range. C.,* Pitch, lfanky Punks of all kinds, Ti Ili 
h k and Pin S r 

jS 

SNON'ti -Sido Show, llulurdrnme, any food Crind Ot öall)' Shows. Reasonable 
percentage. 

sRILLES- \\'ills Honk Tilt, Rolloplane m any Rldrs nest rnnflirllnR. 
sy - People are s orking 'n Chr . Trop: ar eond. n 'l )' plenHNl. Bonk nd 

S Rai. your woolen 1"" '"h ' Che.ier and S'urk -wiih Grete, C.owe,iiie and nhnr r- j ano to fallnss. 
$ All replies: BEN WOLFE, Owner.Mer Easley, S. C., all this week; then Chester, 

N11144-115-111ee1111 i4,1,1KK1N1N1N1K11NNN1K11N 

\'(ITICE 
VIRGINIA GREATER SHOWS 

Playing 

31ADJSO\ AGRICULTURAL FAIR 
Madison, N. C October 1 -6 

CARNIVALS 65 

PARAKEETS 
CAGES 

Minimum order, forty birds. 
Shipped F.O.B. Los Angeles. 
Cash or Money Order with 
order. 

24 -HOUR SERVICE 
Phone Elliott 9 -4591 

WELLS BIRD FARM 
2143 South Myrtle Avenue 

Monrovia, Californie 

WANTED I 
GIRLS 
Dancers Show Girls 

Waitresses Novelty 

Exotics Musicians 

Good pay -winter's work 

TOMMY THOMAS 
Club Mardi Or", 11 Duyal If. 

Kay West, Florida 
Phone 4 1147 attar 1 P.M. 

WANTED * WANTED * WANTED 

Now that the carnival °triton is over 

-experienced Show and Chorus Girls. 
All year round work, Good pay -easy 
hours from 9 p.m. to 2 a.m. You 

don't hove to mQo around like, a 

gypsy -liv the life of a bunion being. 

Send photos with your inquiry. 

MIKE GOLDSTEIN 
408 CLUB 

408 E. Baltimore St, 

Baltimore 2, Md. 

DANBURY FAIR 
Be sur to stop or 

Kenosia Lodge & Motel 
near Fairgrounds, where oll she 

"Fair" folk meet. Fine accommoda 

lions and excellent meals as 

moderate prices, 

Call Pioneer 3 -6570 

HELEN GOLDEN'S 

SIDE SHOW FOR SALE 
1948 G.M.C. 11 J Ton Truck, Springfield 
Semi: 105 -toot Steel Banner Line, 
Double Deck Banners, 85,30 Top, 3 
Middles, Center Poles, Side Poles, Stakes, 
Sledges, Platforms, Blade Box, Electric 
Chair, Two -Headed Baby, Abbott's Head- 
less Illusion, Amplifiers, Mikes. Every- 
thing complete, n operation with 
Lloyd Kite's Show; good condition, r - 

sonable for 53.000 cash. Permanent ad- 
dress: PORT RICHEY. FLORIDA. 

FOR SALE OR TRADE 
Allan fter.t nrli Kiddie : \cela Ride. 
Ps7c¢d rise., sl a will teacte for 
RuISy Nide. .41en sel right Rotary Her 
c na nolix rx. mlele ton. trame, rte.. 
51:150. Rnl hrnnl'fe rings e rrlle,rf ronds 
Uot Inspect T'ules Fah'g roman <Is duetto' 
(Per, Aflei II,Yt smile 

JOHNNYJ.JONES ox 119, Sf. Pete rtbu rq, Fla. 

CATERPILLAR RIDE 
I'On SALE 

Very 'nod condition. Can be ogees 
r 

In 
operation at Caulherss'111e, 31o.. F'xir. 
Ootolwr 3 Ice 

SUNS1 s' ,A)IOSE)Is -:vh' ('It. 
Harrisburg, Ark., lois week. 

FRENCHIE MOORE 
W.1 \TS 

Dancing Cirre, T:,Ikm for Front. Jerrie 
Howard, Sue Webber, Doc Ford, contact: 
oleo Outside Han for hie Concession, 

Redsville, N. C Sept, 24 fo 11, 

'9Z1ACXSO ä uE 
AGRICIIITURAL 

and 

INDUSTRIAL 

401 II 
Wirviirccfp . %gr, 

IVA A . rs 
OCi, 25 -NOV, 3 

ON THE MIDWAY 

CETLIN & WILSON 
SHOWS c, 

DUVAL COUNTY'S ONLY ANNUAL 

AGRICULTURAL FAIR AND 

LIVESTOCK EXPOSITION 

Can place Eating and Drinking Stands, Kitchen Gadgets 
and Direct Sales. Write or wire: 

GREATER JACKSONVILLE FAIR ASSOCIATION 
Room 24, Buckman Bldg. Jacksonville. Fla. 

ELgin 3 -0535 

1 
MIGHTY INTERSTATE SHOWS 

Went Ior Laurens County Fair, Dublin. Georgia, O<t. 16: Caf /<e County Fair, Douglas, 
G eor9 ie, Oct. l -17; Pike County Fair, Troy, Alabama, O<t. 1520. All Fairs through 
November 17, 

SHOWS -Any not Grind Shots'.: good opening for Penny Arcade, Eon House, 
Glove House. \)111 book Girl Shone with o equipment. RIDES -Will hook a 

Flat Rides or Kiddie Rides not conflicting. os (rood opening for Live Po, RWe. 
RIDE: 11El.P Fo, omen for \)err). Go.ROUnd, Tí1). Chalrplaoe; Second Hen on all 

Drivers. Top °sages, CONCESSIONS -.411 
legitimate \lerchandise Comesslmt. ripest. Also Short Range Caller, Lone Ranee 
Gallery. Pilrhra of all kimle Photos. oycities, Hat:,, Age A Weight. Will book 
Cook flouse and Bingo for bola ore of season HELP -Want Help for Crab Cmsceesiun 
Want Alec haolr selle tools lo into on schT Replies to 

H. B. ROSEN, Mitchell County Fairgrounds, Camilla, Georgia, 

D. S. DUDLEY SHOWS 
WANT FOR THE FOLLOWING FAIRS: PORTALES, NEW MEXICO, SEPT. 24-29; 

PLAINVIEW, TEXAS, OCT. 1.6; LAMESA, TEX., OCT. 8.13 
Will hook Cookhouse or Crab. hors. Fry. contact again Hanks. Punks that do net 

conflict. 
RIDE HELP -Foreman Oct T:2, Foreman for Ottopus and Foreman for laoper. Sala,, 
no Rides, like new. Can also place othrow orking, sober R,de horn. \ \ives 
on tickets. 

Contact D. S. DUDLEY, Portales, New Mexico, this week, 

!CONCESSIONS WANTED I 
St. John's High School Booster Club Festival, Ashtabula, Ohio, October 2 to 7. 

on High School grounds -confer of city, I 
0 Legll,rnate Corcessic:s of ali :nps- EXCEPT Bingo and E, g I 

Address inquiries / 
O GOODL \G :1TIUSETIENT CO. e 

1300 NORTON AVE, COLUMBUS S, OH 10 

MOTOR STATE SHOWS 
Want for Aberdeen, Miss., Fair this week; West Point, Miss., Fair next week, 

October 1.6 -and others following. 
Cotton crops ore best in years. Con ploc. Monkey Show and Snake Show. Also 
a few more Hanky Punks. We will keep a Unit out lot-need Mon for Kid Rides 
and Second Men who drive. 

Copyrighted material' 
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FOLLOW THE LEADER! 
If you want personal serv- 
ice - HOP ON THE LENZ 
BANDWAGON - join the 
thousands of Showmen 
who insure with an Agency 
that offers only the best. 

CHARLES 

A. LENZ 
"The 

Shewwaa's 
fatal.... 

Mai" 
1492 Fourth St., North 

St. Petersburg, Fla. 
Phones: 5- 1121 -7.5914 

OPEN A DRIVE -IN THEATRE 

AT LOW COST 
New and guaranteed rebuiit equipment from 
$1,595. Time payment available to respon- 
sible parties. Write, giving location and 
number of cam. SPECIAL OFFER! Tempered 
Menonite Marquee Letters. 4 ", 35[: 8 ", SOt: 
10 ". 60g. S. O. S. CINEMA SUPPLY CORP. 
Wet. L, 602 W. 52 St., New York 19. 

Elephant Man Wanted 
For dalle Elephant. Year -round work. 

Good home for single man. App1Y: 

AUi SWENSON THRILLCADE 
Fair, Okla 

ept. 22.hom21. 

a CItY, Okla., 
ó 

(Rungey, Little Junior, contact me. 

ROCK CITY SHOWS 
Need fer enynOia. Ark., Fair. 

Sapt.Mb.e 24 to 29. 

CONCESSIONS -Fish Pond Bail Cames 
or what have you. 

George Ise, hewer, Mgr. 

WANTED 
Rises, SHOWS, CONCESSIONS 

AUT ÑMN FlSTIVAL 
OM. Sil dihr Tn:ir LarN crowds on wNkenaf. 
BOWLER HATCHERY 

Sewler, Wisconsin Phone: 164 

THANK l'OU 
PAUL KELLY 

Animal Owner and Eah;blter, for 
your ChevrolN Tractor Purchase. 

"Sore Money With JeMaey" 
JOHNNY CANOLE 

EEN Third Ave. Altoona, Pa. 
PMMS eat/ or 2d32 

WANTED 
Hanky Pank Agents, Ball Game. Snow,' 
Photos, Bingo Operator, Wheel Operator. 
Will book eny Hanky Pank Mat does not 
eonGlet. Lugest colored celebration M 
Twos- Keene, October 2.7. Contact 

JOE SEABOALT 
UNCLE JOE'S AMUSEMENTS 

Phone. OR 4-4N6 Abilene, 

-COTTON SPOTS - 
WILT Toros, Oetober Ií12.7). 

SPOTS- 
WI Fasllwl on Me Sfnen. 

Want arty Conceadon not eonnletin[. 
Kiowa, Rodeo, etc. A[enle pad Help. 
All cotton town until mow For 
Sale - LI[ht Plant, Tit" er and 
Ground Wire, Truck with A" frame; 
cue LTI 5 Wheel, adult M1xup. 

DICKSON SNOWS, Tipton, Okla. 

FOR SALE 
30x50 Tent with aldewall. E175.00; one 
70 -foot Pipe Front, 175.00; 1975 Ford 
Tractor, lath 'heel. saddle tasks, 
SIOO.O CMC school gus; 51 

Awn. 4x4 Center Clike 
new. 

Awn 
Inge; Canvas, like new, 550.00: 30.30 
Teal (toe onW), 5100.00: 30-Watt f%".(r 
Sound con 'th Pone 

set Snake very [cod condition: one 1 or gnaka 
Show Bannon, 5571.00: one set of Athletic 
Show Banners, f3U.P BILL HARRIS, 
Van Soren, Ohio. Pham 1117. 

SHAMROCK SHOWS 
Wont Bingo, Penny Pitch and other 
Hanky Panics. Need Second Mon for 
Spitfire. Can also use useful Show 
People in oil departments. New Braun- 
fels, Tea., Fair, Sept. 26.30; ta Grange, 
Tex., Fair, Od. 4-6. 

INSURANCE 
SAM SOLOMON 

"The Showfolts Insurance Man" 
000 Argyle St. Chicago 40. Mae°, 

Phone: lOngbeach 1.5576 
Write fer new low 'ales 

Carnival Routes 
Send to 

2160 Patterson St. 

Cincinnati 22, O. 

A -1 Amusements: (Fair) Gideon. Mo.; New 
Madrid t -6. 

Alamo Expo.: Oorsleena, Tex.; Baytown 
1 -8. 

All Valley: Smltholll., Tex.; Ban Antonio 
2 -T. 

American Beauty: Malt) Forest City. Ark. 
Amusements of America: trail, Sanford, 

N. C. 
Badger State: Montgomery, Minn.. 28.30. 
Baker United: Veedersburg, Ind., 26-29. 
Barker, AI: °Mon, Tenn, 
Bayou State: Jena, La., 24 -Oct. 1. 
Beam's Attrs.: (Pair, Lebuton, N. C.; 

train Henderson 1 -6. 
Bee's. Old Reliable: trail) Stanton, Ky. 

(season ends) 
Belle City: IN. 57 A W. Vllet Sts.) Milwau- 

kee, 28 -30. 
Bernard A Barry: Owen Sound, Ont., 24- 

26; Caledonia 27 -29. 
B. A H. Am.: (Fair; Elloree, S. C.; Kings- 

tree 1 -6. 
Blue Grass: (Fair) Laurel. Miss.; (Fair) 

Vicksburg 1.8. 
Bogle, F. C.: (Pair) Parsons, Kan., 25 -29. 
Broom s Al Tri- State: Mitchell S. D. 
Buck O. C.: Rocky Mount N. C.; Cherokee 

l -6. 
Burke Harry: (Pair) New Iberia La., 24 -30. 
Burkhart: Jena, La. 
Capital City: IFalrl Manchester, Ga.; 

Thomaston 1.6. 
Carpenter Bron.: Pagne, O. 
Catlett Creates: Claremore, Okla.; Jour - 

danton, Tex., 3.6. 
Cetlln A Wilson: IFalrl Richmond, Va.; 

Weir) Greenwood, S. C., 1 -6. 
Cherokee Am. Co.: Girard. Kao., 26 -29; 

Moran 2 -3: Chanute 4 -6. 
Coleman Bros.: Stafford Springs. Conn. 
Collins, Wm. T.: Tulsa, Okla.. 29.0eí. 5. 
County Fair: Glenwood. Ark. 
Crafts Expo.: Seaside. Calif.. 25.30. 
Crafts 20 Blg: Vlxalla. Can[. 
Cumberland Valley: IF., Dalton, Oa.; 

(Fain Summenllle 1 -8. 
Davis Am. Co.: Camas, Wash., 55 -29, 
Dickson United: Tipton. Okla. 
Dixie Amusements: Foreman, Ark. 
Drago, No. 1: Medamvilte, Ind. 
Drago, No. 2: Edinburg. Ind. 
Drew. James If.: IPalrl Won,. Ga.: Mc- 

Cormick, S. C.. t6. 
Dudley, D. S.: Porlates, N. M.: Plainview. 

Tex., 1.6. 
Dyer's Greeter: Grenada, Miss.: Tunica 

1 -6. 
Empire State: (Fair) Bridgeport. Tex., 

McGregor 1.6. . 

Fels Time: (Fa1r1 Douglas, Arlo.. 26.30; 
Nogales. 3 -7. 

Foley d. Bark: Hayward. Calif. 
Pra Don: Whereon, Tex.; (Fair( 

Rosenberg 3 -6. 
Gem City: IPnlr, Tuscaloosa. Al,. 
Gents k. J. A.: Brookhaven, Was.: Natehe2 

1 -8. 
Georgia Am. Co.: (Fair) Cleveland. Ga.; 

IFair) Jeffersonville 1 -6. 
Glades Am. Co.: Rich Square. N. C.: Sea- 

board 1 -6. 
Gladstone Expo.: (Fail Jackson, Tenn.; 

I Fafri Clarksdale. Miss.. 1 -6. 
Gold Coast: (Fain Lucedale. Miss. 
Gold Medal: Henderson. N. C. 
Gooding Am. Co., No. 1: Wan, Hamilton, 

o. 
Gooding Am. Co.. No. 2: IFair, Hillsdale, 

Mich. 
Gooding Am. Co., No. 3: IFalrl Atlanta, 

Ga. 
Gooding Am. Co.. No. 4: Somerset. O. 
Ooodiug Am. Co., No. 5: (Fair) Kenton. O. 
Gooding Am. Co.. No. 6: IFair Auburn, 

Ind. 
Gooding Am. Co., No. 7: (Frill, Mtlehell. 

Ind. 
Gooding Am. Co.. No. 8: (Pair) Carrollton, 

O. 
Gooding Am. Co., No, 9: (Fain Paints... 

Ky. 
Grand American: Clarence, Mo.; Winterset. 

Ia., 3 -6. 
Greater Dixieland Expo.: Wain Jones- 

boro. La.: (Fair; Marksrllie 2 -7. 
Griggs Bros.: (Pahl Trenton, Tenn.; Mil- 

lington 1.6. 
Haines, Bill: (Fair, Lubbock, Tex.; ,Fair) 

Palestine 1.6. 
Hanuum, Morris: Ephrata, Pa. 
Happy Antn.: (Fair; Ashland. O. 
Happyland: °nekama. Milli.. 24-Ott. 1. 
Hartsock, ROY: Bane...lie. 540, He.. L. J.: (Pairs Cartersville- Oa.: Cos - 

ington 1.6. 
Hoard A Mullis Am (Pair) Jefferson, Ga.; 

(Fair) Jackson 1.6. 
Holly Bras.: IPalrl McDonough. Ga.; 

(Fat, Vienna N6. 
Houle, Buff, No. 1: ;Pali Huntsville. Ala.; 

(FAIN Donaldsonville. La 1.8. 
Houle, Buff, No. 2: Covington, La., 24- 

Oct. 1: Wall) Oberlin 2-5. 
Howard Bros.: Old Washington. O. 
Ideal Rides: Indianapolis. 28 -30. 
Jack's United: (Pal, Cairo, Ill. 
Johnny's United: (Fair) Cu llman. Ala. 
Ken -Penn: 15'5151 Pageland, 6. C.; (Fair) 

Burge , N. C. 5 -6. 

Kole, Floyd O.: (Fair) Clarks. La.; (Fair; 
Farmersille 1-8. 

King Bros.: Elkhart, Kan. 
Lague° Am. Co.: No. 1: Hooksett, N. N. 
Lawrence Am. Co.: (Fair) Jasper. Ala., 24- 

Oct. 1. 
Lee Am. Co.: (Foie) Griffin, Ga.; (Fair) 

Atmore, Ala., NIL 
McKenna's Rides as Am.: Lodi, WM., 26- 

20; Baraboo 1 -7. 
Majestic Greater: (Fair) Jasper, Ala.: 

(Fair) Moulton 1 -0. 
Manning, Rom: (Fain Statesville, N. C.; 

IFalrl Petersburg, Va., 1 -6. 
Marko, John H.: (Pair) Hickory. N. C.; 

(Fair) Fayetteville 1.6. 
Meeker's: (Pair) Yakima, Wash., 25.20. 
Midway of Mirth: McCrory, Ark. 
Mighty Hoosier State: (Fair) Versailles. 

Ind.; (Pair) Aurora 1 -8. (season ends) 
Mighty Interstate: (Fair) Camille, Ga.; 

(Fair) Dublin 1 -6. 
Miller. Ralph R.: (Pair) Prairleville, La.; 

Melville 1 -6. 
Monarch Expo.: Trumann. Ark, 
Moore's Modern: (Fair) Searcy, Ark. 
Motor State: (Fall) Aberdeen, Miss:; sFalr) 

West Point 1 -6. 
Mound City: Eisen Prairie, Mo.; Lilbourn 

NS 
Mullin'. Royal Pine: (Fair) Cherryfield, 

Me. 
Myers, 8011139: Holden, Mo., 26 -28; Waverly 

4.6. (season ends) 
Nolan Am. Co.: (Fair) Vanceburg. Ky., 20- 

29. 
Norton's Rides: Gallup, N. M., 29-Oct. 5. 
Olson: Tupelo, )(Ms., 23.29. 
Page Bros., No. 2: (Fair) Athens. Al,. 
Page Combined: Reidsville, N. C.; (Fain 

Lout0berg A Dunn 1 -6. 
Pan American: Natchitoches, La.; (Fan) 

De Rudder 1 -5. 
Penn Premier: (Fair) Mount Airy. N. C. 
Prell's Broadway, No. 1: Bennettsville. 

8. C.: Frederick. Md., 1 -6. 
Prell, Broadway. No. 2: Shelby. N. C.. 1.5. 
Rains. Amusements: (Fair; Danville, Ark.; 

(Pair) Ringgold, La.. 1 -8. 
Raley Bros. Expo.: (Faire King, N. C.: 

(Fair) Scotland Neck 1.6. 
Rock City: Perryville. Ark. 
Rohr's Modern Midway: Cerro Gordo. In.. 

26 -29. 
Rose City Rides: Sikeston, Mo.. 20 -29.' 
Royal American: (Fair) Oklahoma City. 

Okla.; Little Rock. Ark., 1.6. 
Royal Holiday: Louisville, Miss. 
Royal. Jut: Ltneolnton, Oa.; Allendale. 

8. C., 1.8, 
Rumble's Rides: 11.2151 Hardinsburg, Ky.. 

27 -29. (season ends) 
Schafer's Just for Fun: (Pair) Fort Smith, 

Ark.; (Fairi Longview, Tex., 1.8. 
Shamrock; (Pan) New Braunfels. Tax.; 

(Fair) La Orange 4 -6. 
Shan Bros.: Sweetwater. Tenn.; OWN 

Sandersville, Oa.. 1 -6. 
Shop-O -Rama: (Fan) Spearman. Tex. 
Shugart a Sons: (Fair) Ally, Tex. 
Siebrand: Albuquerque. N. M., , 24.Oet. 9. 
Silk City Combined: Warrenton, N. C.: 

Madison 1.6. 
Bitten, Curtis: 8tephenuIlle, Tex., 27.29. 
Smith. Geo. Clyde: (Fair) Ferm7'Ilte, Va.: 

(Fall Enfield. N. C., 1 -6. 
Snapp Greater: Magnolia, Ark. 
Southern Fairs: Chatsworth, Ga.; (Pan) 

Ashburn 1.8. 
Southern States: Greenville, Fla. 
Southland Am.: Oracevllte. Cl,. 
Star Ant. Co., No. 2: (Fats; McGee. Ark.; 

Earl 1.6. 
Stephens. C. A.: Conyers, Ga. 
Bastes, James E.: (Fair) Greenville, 8. C.: 

(Fair) Charlotte, N .C., 1 -6. 
Strong's Amusements: Wakefield, Kan.. 25- 

28. 
Sunset Am. Co.: (Fair) Harrisburg. Ark.: 

I FaI, CEssi,;ravnte, Ata., t -7. 
Byh'eater, Ernk: W2CO3 N. C.; Louisburg 

1.6, 
Tassell, Barney: Voilens, Va.; Red Springs. 

N. C., 1.6. 
Tennessee Valley: (Fair) Leighton. Ala. 
Thomas, Art B., No. t: (Fair; Hope, Ark.: 

(Pair) Stamps 1 -8. 
Thomas, Art B., No. 2: Mitchell, S. D. 
Thomas Joyland: Kingwood. W. Va. 
Tidwell, T. J.: (Fair; Bottle, Tex.; H0)110, 

Okla., 1.8. 
Tinsley, Johnny T.: (Fair) Newnan, Oa.: 

(Fain Waynesboro 1 -6. 
Tibbs, Roy: Sparta, Ga.: Millen I.6. 
Tivoli Expo.: (Fair) Bastrop. Le.; (Fair) 

Leesville 1 -6. 
20th Century: Okmulgee. Okla., 24.21: 

!Pahl Waco, Tex., 29 -Oct. 5. 
United States: (Fair) Pulaski, Va.; (Fain 

East Bend, N. C., 1 -6. 
United Expo.: Union City. Tenn.: Clarks- 

ville 7 -6. 
Victory Expo.: (Fair; Iowa Park. Tex. 
Virginia GreaMrl Madison, N. C. 
Wallace Bros.: El Dorado. Ark. 
West Coast, No. 2: Bakersfield, Calif., 24 

20. 
Williams Am. Co.: (Fair) Stuart, Va. 
Wolfe Am. Co.: (Fair) Easley, 9. C.; (Fair) 

Cheater 1 -8. 
World's Finest: (Pair) Kitchener, Ont.; 

;Fain Simeoe 1 -6. 
World 

Pulaski 
Pleasure: Lawrenceburg, Tenn.: 

Pulastl 1.8. 

Circus Routes 
Beatty. Clyde: Bay City. Tex.. 25: Freepor 

2g; Oalveaton 27; Houdon 28 -30. 

WHERE ARE YOU WINTERING? 
Kindly fill out this blank and mail to The Billboard, 

2160 Patterson Street, Cincinnati (22), 0., for our records 
of circus, carnival and tent shows In winter quarters: 

Title of Show 

Kind of Show 

Owner 

Manager 

Winter Quarters Address 

Office Address 

San Jose, Calif., Tabs 
243,247 for New High 

SAN JOSE. Calif. -The 12th 
anneal Santa Clara County Fair set 
a new attendance record of 243,247 
people during its seven -day run 
which ended here Sunday (16), 
William A. Straub, serving his first 
year as secretary- manager here, 
said. The new mark showed a 

healthy' increase of 6,321 visitors 
over 1955. 

Straub, formerly assistant man. 
ager here, was appointed by A. L. 
Christopher, fair president, and his 
board earlier this year to succeed 
Russell E. Pettit. At the time of 
his appointment he was secretary- 
manager of the Kern County Fair 
in Bakersfield. 

The fair debuted Monday eve- 
ning (10) when a quantity of bal- 
loons were released as "Pandora's 
Box," theme of the non, was 
opened. Officiating at the event 
were State Sen. John Thomp- 
son, Congressman S. Gubser and 
Frank C. Mitchell, a past 'board 
president. Tribute was paid to the 
late Joseph F. McKinnon, who as 
a member of the Board of Super- 
visors gave the exposition strong 
support. 

One of the features of the event 
was Family Night on Tuesday 
when small children were admitted 
free with their parents, who paid 
75 cents each. Straub said the 
move was made to combat impres- 
sions that sloe fair was expensive. 

The entertainment program in- 
cluded facilities for square dancing 
as well as the rock and roll Teen - 
Time with live music for the latter 
by Joe Jaros, Los Angeles TV per- 
sonality, and Bob Custer, of Station 
KLOK, supplying bop tunes for 
the youngsters. Strolling enter- 
tainers were the Sauer Krauts, a 
four -piece Lerman -type organiza- 
tion. 

Stage Moved 
The stageshow was presented 

again on the 90-ton rolling stage 
that is pulled into position with a 

tractor. There was one important 
change, however. Usually spotted 

Beers- Burnes: Candor, N. C., 27. 
Polack Bros. Eastern: Savannah, Ga., 1-1. 
Carson. Tex: Clarendon, Tex., 25; Turkey 

26; Ploydada 27; Petersburg 28: Lockoey 
29; Hale Center 30. 

Clyde Bros.: Monroe, La., 25; Lake Charles 
38 -21; Alexandria 29; Dodge City, Kan., 
Oct. 8.9; Salina 10 -13; Omaha, .Neb., 16- 
18. 

Crust Bros.: Columbus, eland Green- 
wood 28; Clarksdale 27; Cleveland 16: 
Greenville 39; Brookhaven, Oct. 1. 

Gray. Olt: Ban Angelo, Tex.. 26 -37. 
Hagen Bros.: Merlon, III., 26; Herrin 26: 

Jonesboro 29. 
Kelly -Miller: Malvern, Ark., 25; Arkadel- 

Plea 36: Camden 27; Warren 28; Crossett 
29. 

Mans Bros : Hillside. Ill., 25; Brookfield 
26: Aurora ;7; Ottawa 28; Peoria 29; 
Springfield. Oct. 1; Clinton 9; Danville 
3; Paris 4; Terre Haute, Ind., 6; Bloom- 
ington 6. 

Polack Bros. Western: San Jose, Calif.. 96- 
Oct. 2: Denver. Colo., 8.14. 

Strong. John A.: Lemure, Calif., 17: Len- 
nox 28; Ban Oobel,l abr)el 30; (schools) Los 
Angeles Ott. 1-Nov. 20. 

V. Bros.: Bnyboro, N. C., 25; Havelock 
26: Beaufort 27; Morehead City 28; 
Soansboe, 29; Jacksonville Oct. 1 -2. 

Ice Shows 

tfolldsy on Ice of 1956: Lubbock, Tex., 25- 
2e; Tulsa, Okla.; 29-Oct. 6; Shreveport. 
La.. 6 -10; Corpus Christi, Tex., 12 -14; 
Phoenix, Arlr,., 10 -21. 

Holiday on Ice of 1957: Butte. Mont.. 55- 
30; Troy, O.. Oct. 3 -8; Fort Wayne, Ind., 
9-14; Columbus, O., 15 -23. 

Ice Capadas, 16th Edition: Houston, Tex., 
27 -Oct. 4; Dallas 6.21. 

Ice Capodes, 17th Edition: Raleight, N. C., 
25.38: Charlotte 20.0ct. 7; Philadelphia. 
Pa., 9.24. 

Shiest:Ms A Johnson's Ice Follies of 1957: 
Los Anodic.. Calif., 75 -30; Denver. Colo., 
Oct. 2 -7: St. Louts, Mo., 8.14: Chicago, 
III, 16 -28. 

Miscellaneous 
Burke, Wild Cargo: (Fats) Atlanta, Ga., 

27 -Oct. 8. 
Matchstick City of Religions: (Fair) Okla- 

homa City, Okla., 25 -39. 
Hitler's Personal Armored Cor, Jack W. 

Burke, Mgr.: (Fair; 27-Oct. S. 

Babbitt Foot Minstrel Show: Shaw, Misa., 
25; Marls 28; Crenshaw 27; Bardis 28; 
Hernando 2D; Osceola, Ark., Oct. 1; 
Blytheville 2. 

Schaffner Players: Oreen cot7,.Mo., 15 -29. 

on the race track, this year Straub 
brought it between the race track 
fence and the grandstand. The 
eight feet between the stage and 
the grandstand was filled in with 
a wooden platform, which put the 
show, booked tlml Ken Daly, of 
the Bert Levey Office in San Fran- 
cisco by Helene Hughes and Earle 
Caldwell, practically in the boxes. 

The show line -up included Bob 
Williams and his dogs, Red Dust 
and Spunky; Ken Card, comedy 
banjoist; Mason - Kahn Dancers 
(12); LeBrac and Bernice, unicycle, 
and Johnny Matson, crosee. The 
Marccllis brothers, trampolinists, 
performed in front of the grand- 
stand with a number of the fair- 
goers p;uticipatiug. 

A free display that was well re- 
ceived was that of the "Colorful 
Fowl Frolics," which had eight 
geese, six ducks, 10 chickens and 
four pigeons dyed- pastel colors. 

Raymond Verray, who at one 
time worked with Roberts' dogs 
and ponies, debuted his Croat An- 
tics and Moe. \'crray used four Nu- 
bian, one Angora goat and a large 
black French poodle. The goats 
do Liberty drills with the dogs 
leaping over the group and the 
horn builds to a goat walking on a 

high slat. 
West Coast Slloto's. which com- 

bined its West Coast Shows and 
West Coast Expoistion Shows for 
the date, were on the midway for 
the 12th consecutive rear. Three 
teen -agers were slightly injured 
Friday night (14) when the gover- 
nor on one of the Ferris Wheels 
dropped a cotter key and permit- 
ted the wheel to non out of control, 

Jacksonville, Fla., 
Ads Boat Show, 
Brahmans to Sked 

JACKSONVILLE, Fla.--Great- 
er Jacksonville A. & I. Fair, which 
holds its second annual run here 
October 25- November 3, has added 
several new features designed to 
build gate attendance, Ted Cha- 
peau, fair president, announces. 

One of the major additions is 
the Southeastern Boat Show, which 
is looked upon as a natural lure 
in this area of boat -minded people. 
Another important addition to the 
program will be the appearance 
of the famous Brahnrati show herd 
from the Heart Bar Ranch, Kissim- 
mee, Fla. 

Chapeau, along with other fair 
officials, returned here last week 
after visiting the Indiana State Fair 
and the Cello & Wilson Shows 
in Indianapolis. 'Making the trip, 
in addition to the president, were 
James E. Gorman, vice- president; 
S. E. Lorimier, secretary; J. L. 
Whittle, treasurer, and James N. 
Watson, Duval County agricultural 
agent. 

Chapeau said that an expanded 
advertising and promotion cam- 
paign has been designed to push 
attendance over the 100,000 mark. 
Last year's initial run pulled more 
than 75.000. 

Hagen to Iowa 
MONMOUTH, Ill. -- Hagen 

Bros.' Circus played to 1.500 per- 
sons under Jaycee auspices here 
Friday (14). Showy jumped into 
Iowa after this elate. 

INSURANCE 
- - 

IDA E. COHEN 
175 W. JACKSON BLVD. 

CHICAGO. ILLINOIS 
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WAIT TILL YOU 

SEE THIS BABY 
AT YOUR JOBBERS 

OAK'S 
NEW ,ARID 

BAS HAS 

REALLY GOT IT- 

it's OAK'S famous 

nobby all dolled up 

as the most dramatic 

balloon ever to hit 

the street - 
EACH NOB IS 

A DIFFERENT 

SOLID COLOR 

PLUS 
Alt NE 

FEATURES FIASN 
PRE -STRETCHED 

TOUGHER- BRIGHTER 
Order No. 548CB -. 

Packed 1 Gross and 
a worker to the carton. 

Too Can't Beat 

BRODY 
her Merchandise 

We Carry Complete Line et 
ELECTRICAL APPLIANCES- Household 
Goods -GLASSWARE -Clocks -LAMPS - Assorted Novelties -BABY DOLLS - 
Boudoir Dolls -PLUSH ANIDIALS -Pus 

Goals - CARNIVAL GOODS - Pre 
mO GSm.NPECIAL AUCTION 
ß00D5 -Small NavelUes for ClveAways 
e4PAOE CATALOG AVAILARL FREE 

SEND for Your Copy Today. 

M. K. BRODY; 
1116 S. Halsted St., Chicago 7,- III. 

L. D. Phone:MOnroe 6 -9520 
In nosiness in Chicago for 37 Years ' 

SENSATIONAL PROFITS 
!!EVERY DAY!! 

No SOS 

AN EYE 

CATCHER!! 

51.15 

oar 

530.00 
Gre 
cole 

ss 

finish 
White Brilliant Center, Red Sides 
or Three Sparkling Rhinestones. 

PROVIDENCE RING COMPANY 
N Westminster St., Providence, R. i. 

P D 0-World's Greatest 

PHOTO BOOTH CAMERAS 
Dependable set lefenL 
Nakee DIRECT 
POSITIVE pic- 
tures Ina min- 
ute. Cameras 
1e 21 Apt. for 
any Ate photo. 
Boothe ara at- 
tractive, easy 
ta t[aaeD o 
and 
rambled, 

r a 
ogle 

a 
Instruc- 

tions. 
Naraute,11teed. 

Alm portable cameras. Write for details. 

P D Q CAMERA CO. 
iota W. Carter Chicago 22, III. 

CIVE TO DAMON RUNYON 
CANCER FUND 

MERCHANDISE TOPICS 
Harris Novelty Company, 1102 

Arch Street, Philadelphia 7, has 
campaign buttons for all political 
factions. Both Eisenhower and Ste- 
venson buttons are available in 
red, white and blue. The Eisen- 
hower button has the statement, 
"I Like Ike," while the Stevenson 
button shows a picture of the can- 
didate and contains the words, 
"Adlai Stevenson for President." 
The jumbo size, three and a half 
inches in diameter, is $10 per hun- 
dred. The one and one -four -inch 
size is $2 per hundred and $17.50 
per 1,000. Harris also features two 
additional items, a fully automatic 
Ronson -type pocket lighter at $5.50 
per dozen or $60 per gross, and 
a three -piece pen set with metal 
caps and clips consisting of ball 
point pen, fountain pen and pen- 
cil. These are boxed in a gold em- 
bossed package with a $7.50 price 
tag. Priced at $4.50 per dozen or 
$48 per gross, they should move 
out with good profit to workers. 

Sterling Jewelers, Inc., 1975 East 
Main Street, Columbus, O., has a 
new birthstone ring with heart - 
shaped stones. Calling it a sensa- 
tion in birthstones, the ring is un- 
usual in design and available in all 
colors for all months. The heart 
shaped, simulated stones are set in 
a heart- shaped mounting surround- 
ed by seven embossed hearts which 
the firm says are tarnish- proof. 
Bulk price is $9 per gross plus post- 
age. Sterling also offers them on 
six display easels, each holding two 
dozen assorted rings, $10 per gross. 
Minimum order is six dozen as- 
sorted rings shipped postpaid 
for $6. Sterling Jewelers has a new 
catalog that includes such specials 
as boys' imported cameo rings and 

snake, skull, belt and birthstone 
rings, all at $9 per gross in mini- 
mum gross lots of a style, plus 
postage. A postcard gets you a cat- 
alog free by return mail. 

If you order an assortment of 
10 men's and women's late -style 
watches in brands like Benrus, El- 
gin, Waltham, Gruen and Bulova, 
which are guaranteed to be like 
new, Weinman's, 182 South Main 
Street, Memphis, will include a 
free gift, a four -piece pearl set, 
which consists of a three -strand 
necklace, bracelet and earrings 
with every order of $25 or more. 
An assortment of 10 watches is 

$69.50. An assortment of six 
watches is $49. The firm also has 
a special lot of men's Elgin and 
Waltham watches which are re- 
conditioned, guaranteed and in- 

clude expansion bands. They are 
offered at $6.45 each. Weinman's 
offers a five -day money -back guar- 
antee. 

Al DeZure, who has spent 25 
years in the foot aids business, has 
joined with Frank and Bob Twitty 
in the formation of Spencer Foot 
Care Corporation, 200 East Third 
Street, Mount Vernon, N. Y. The 
Twittys were formerly associated 
with Robert Curley and are well 
known for their work over depart- 
ment store cosmetic counters. The 
new firm will promote Lock's foot 
aids in department stores and via 
TV nationally, said DeZure, who is 

president and general maanger of 
the finn. DeZure says he has the 
stores available and urges all work- 
ers, male and female, to contact 
him for permanent, well- paying 
work, 

PIPES FOR PI TCHMEN 
By BILL BAKER 

LETTERING FROM . . . 

somewhere in the vicinity of Ma- 
con, Ga., old Bob Smith has this 
to report, "Just a few lines from 
the old `Globe Trotter' and after 
57 years in the pitch biz, I am 
still doing a little mountebanking. 
Chief Little Fox and I racked up 
some pretty solid takes at Georgia 
tobacco markets. I didn't see any 
of the pitch boys or gals down 
around these regions -not even a 

sheetie -sun was too hot I guess. I 

had the X on all the shade trees so 
I was okay." 

OUR OLD FRIEND 
Melvin Sproat finally breaks down 
and writes at length about his com- 
ings and goings during the past 
year as a summertime commercial 
fisherman in the waters around the 
Florida Keys and as a wintertime 
pitcheroo of razor planes at various 
fairs thruout Ohio and Michigan. 
From what brother Sproat reveals, 
the big business of hooking the 
kingfish and mackerel entails a load 
of long hours and hard work. How- 
ever, the big daily catches seem to 
be worthy compensation for all the 
strenuous effort. A trouper for more 
than 32 years, Sproat found it nec- 
essary to work razor planes during 
the past summer instead of his usual 
lawnmower sharpeners, because the 
power mowers seem to have put 
the skids under the sharpeners as 
a going item. We were mighty glad 
to hear from our friend and we 
hope that the does in the splint 
factory did a good valve and carbon 
cleaning job for him. 

SOME FEW WEEKS AGO .. . 

we published here a letter written 
by Tom Kennedy and addressed to 
Madaline Ragan in which he sug- 

gested that something be done 
about setting up some sort of lodge 
or fraternal organization for the 
benefit of those pitch folk residing 
in the vicinity of Reading, Pa. Now 
comes a letter of application for 
membership from those two tried 
and true members of the tripes 
trade, Fred Chase and Muddy 
Waters. The boys write in this 
manner: "Dear Tom: We read your 
recent pipe and we think that you 
have a staggering idea there but we 
are not sure that we are eligible to 
enter the contest even tho we 
are not fakers (we never were 
clever enough), but we sure would 
love to have a go at that wonderful 
list of prizes which you suggest. 
However, we only work glass cut- 
ters, kitchen gadgets, coils, saw 
blades, planers and a few other 
small items and we know that if 
we entered a deal of this kind, we 
would be up against such major 
league performers as Larry Freed- 
man, Hutchcraft, Bud Cholue, 
Tommy Martin, Manny Wolfe, 
Blackie Beard, jack Anthony, Art 
Novotony, Sam Coe, Jack Murphy, 
Red Kelso and many other class 
A players. So may we respectfully 
request that if you accept our ap- 
plication, you have about 15 prizes 
and then we might be able to fin- 
ish in the lower brackets. Futher- 
more, we would like to see ; prize 
like Pepo Kane's old four -cylinder 
Dodge or one of those Rube Gold- 
berg tables that Hutchcraft builds. 
He must have 10 or 12 of them in 
his garage. I believe that these last 
two things would be in keeping 
with the class of prizes that you 
have suggested. But above all -keep 
it clean -NO FAKERS. May we 
wish you success and we offer you 
the best wishes of a couple of 

Two of the Hottest Items 

New Made by 

FRY PAN -SKILLET 

GRIDDLE 

combination 

SENSATIONAL 
ITIS A COMPLETE 

'COOKERY' IN ITSELF! 

f1l`f PAILTy a t GRt111 

tltks 4sts iú tn 

Manufacturers of the Famous 

INCA/HT/CI 
Une of Products! 

Completely 

Immersible! 
p ry T s 

h'LCP //A/ /4 opper ring 
Amazing New 

Large Square JumboSize 

Deluxe COOKER & FRYER 

tarp 12 lack 
square size. 

Imbedded, 
cast- a I-ROD 
L heating 
dement 

Extra -high dame 
aver ... also 
available with 
capper Cent. 

Retsll ;4995 

Serviceable round Interior. 

Extra large family size ... 6 quart capacity. 

Imbedded, castle I-RID L.. beating elenmot 

Folly aetematic, single knob temperature 
astray FULLY GUARANTEED bwi x4995 

Contact your Distributor of ALCAMATIC Products " 
aaufutered by 

EASTERN METAL rgNO PRODUCTS_ CORP. 
Plants: TuteNa, N. Y. Ft. Smith, At 

,?.s CATALOG 
GIANT BOOK PACKED WITH NATIONALLY 
ADVERTISED MERCHANDISE AT LOWEST 

WHOLESALE PRICES! 

Big, colorful Catalog shows thousands of wholesale 
bargains in housewares, jewelry, electrical goods, 
leather goods, wotckn, and toys. Gem's low prises 

omen' some -day sh:pptog polls son bugger, faster 
profits for yowl Write today for your 1957 Gam 
Catalog. State Your business. 

Have Just Opened Our New and Larger Quaders 

Complete far Deals for Carnivals and Bazaars 

6000 Ticket Deals -Your Cod $200.00 

YOUR PROFIT $400.00 
'One et Cbkaho's Best "Promotional Coo.sehrN. aft us year problem. we 

will solve them toe wake eneney for you. 
2S% deposit. balance C.O.D., F.O.B. Chrome. 

PETER P. KINKUSt INC. Chicaÿ 29.Illlefls 
Wholesale Oily-We Carry a Complete Line of 

Naflooally Advertised Merchandise 

SNAP-BEADS!! 
$1.50 Doz. 

All Colors -Immediate Delivery. 

NEW ITEMS- SAMPLES ON REQUEST. 

BELL NOVELTY COMPANY N. 
1540 

ore, 
Broad Street 

Y. 
CAstle 14122 

IA 

\ \NO 1.1M \ \ \ \ \ \ \ \ \ \ \\ \ \ \ \ \ \\ 
when answering ads . . . 

Say You Saw It in The Billboard 
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NEW SHIPMENT JUST ARRIVED 
ALL NEW LARGE HOOKS 

No. 3/100 Child Aluminum Id.. 
.1.75 tiro" 

FILL6s4% - k°è{ 
No, 3,101A Ladles' Aluminum !dents 

.7.60 gross 

20" NECKLACES 
NO. 3/110 DISC 6R. $9.00 

NO. 3/111 HEART GR. $9.00 
140. 3/112 (LOVER GR. $9.00 

14" CHILD'S NECKLACES 
NO. 3/120 DISC 6R. $4.50 
NO. 3/121 HEART GR. $4.50 
NO, 3/122 CLOVER 6R. $4.50 

24" CHROME 
NECKLACES 

NO. 3/114 DISC 6R. $21.00 

No. 3.'103 Double Heart !dents 
$6.95 gross 

NO. 3/115 HEART GR. 21.00 No. 3/177 Chrome Men's Photo I.D 
N.7S Doren -554.00 lr0ff 

NO. 3/116 CLOVER 6R. 21.00 N. 2/11$ Chrome Ladies' Photo I.D. 
.4.75 Dozen-W.00 OraN 

NO. 3/117 OCTAGON ...,GR. 21.00 N. 7'175 Chrome soya' Photo D. 
Lest than Grogs Each Dam 11.00 Per Dos, (4.73 Doren -354.00 Gross 

CATALOG NOW READY -WRITE FOR COPY 

Oriental Trading Co. 
1115 Farnam St. Omaha, Nebr. 

Telephone Jackson 6115 

.//////AY//// // WAVY / H/ ////// //d / / / / / //// //// / /// / / / Hd H H / N/H A / 7 /// / / / / / / // / // / / 

, Pitchmen, Concessionaires, Dealers, 

Anyone Interested in Extra Profits! 

ST TIME 
FERED! 

motions. Each Item tested and proven 
he be "hot" sellers. Our repeat orders 
prove each number is winner. 

If you are mot satisfied with our selection, 
we will refund your money. 

DIVISION SALES 
3341 W. Roosevelt Rd., Chicago 24, Illinois 

Phone: LAwndate 2 -7377 

Send $15 for sample 

package of 10 items 

You may -order any of 

the individual numbers you 

desire. 

Merchandise You Have Been Looking for 
Lampe. CIKks, lnamelwe n, HouNware. AlVminum Were, Decorated Tinware, Teyr. {wry k{M of Oleaswan, Blankets, Hamper; Hanecks, Plaster ftum, Rlytn. atrds, Whip; altaan; Hal; Gene; {all Oam fpeelal, {Into Mer<hantlise. 

Catalog Now Ready -Write for Copy Today 
UIpORTANT! 

To ararl the Prp tr Lnttnfs Be Sure and (fate in Detail YCU, 
{RSIneN rend Type o1 a0oae you Ara Inaara,fatl' in, 

PREMIUM SUPPLY COIRIPa 

_ 
A[E 1 1 11 South i Lth. Si. Lc.l:. a.t 

Now bagged in 
polyethylene... 

KEEP LONGER, SELL FASTER! 
Sprout in bag. No spoilage. (;et 
your stock when you need it. Wo 
ship day order received. Choice of 
red or green. Excellent growing 
flash. Free promotional 
aides. Write for details. LOWEST 

PRICES ^ ANYWHERc 

2126 Boyer St. Seattle, Wn. 

S WE ARE MANUFACTURERS 8 
1' MI Kinds -PULL TICKET GAMES A 

TIP BOOKS 
K evv Direct From Manufacturers et 
A Very, .Very Reasonable Prices. A 
K - olanebin sales Co.- 

SOS MAIN 6T., WHEILINa, W. VA. 
Phone: WhHling 310 L 

KIPP BROTHERS' 
COMPLETE 

CARNIVAL CATALOG 
For the latest In Carelvei and 
Novelty Items write for our 75th 
Anniversary edition. 

Please state peer booing., 

KIPP BROTHERS 
2l' !. /reale rwtCI AteIJ Sewrr IS-EG 

240.42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 

The Best Sales Boards 
and 

Jar Games 
Write for Informa - 

Hon and prices 
6ALENTINE COMPANY 
Dept. B, Ste E. Jefferson Blvd. 

South Bend 17, Indi -a 

WATCH!SIPECIALISTS 

Ad In LIFE, 9 Piece Watch Sefs, $5.95 
catalog Available of Smallest Lew Ce11 

Women's and Man's 171, T1 

Watches and Watch Sets 
"1.ra Thin Model Men's Machos 

RESULT SALES o.pt Sl 

FIFTH 

COMING EVENTS 
Arizona 

Buckeye -Halloween Carnival, Oct. fl. 
Florence -Junior Parada, Nov. 24 -25. 
Tombstone- Helldorado Celebration, Ont. 

26 -28, 
Winslow -Air Fair, Nov. 11. 

Alabama 
DeWitt -Ark. Co. Livestock Show, Oct. 10- 

13. Harold Kendall. 
England -Festival, Oct. 15 -20. 
Fort Smith- Ark. -Okla. Livestock Show, 

Sept. 23 -29. H. B. Correll. 
Hope -Third Dist. Livestock Show, Sept. 

24 -29. R. C. Dentale. 
Little Rock -Ark. Livestock Expo., Oct. 1 -6. 

California 
Los Angeles -Great Western Livestock 

Show, Nov. 24 -29. A. M. Mathews, 2120 
S. Eastern Ave. 

Los Alamitos -Blue Ribbon Horse Show. 
Oct. 11 -14. Ray Stone, 5501 Hazel Ave., 
Fair Ooka. 

Oakland -California Garden Show, Sept. 
20 -30. E. E. Schreiber, 920 Fallon St. 

Pittsburg -National Home Show, Nov, 6 -11. 
Patrick J. ceTOOIe, 

San Francisco -Grand National Livestock 
Expo., Nov. 2 -11. Nye Wilson, 

Connecticut 
Bridgeport- Falrfleld Co. Home Show A 

Industriel Fair, Oct. 9 -14. John W. Daly. 
Waterbury -National Home Show, Sept. 32- 

29. John W. Daly. 

Florida 
Bartow -Polk Co. Youth Show, Nov. 29- 

Dec. 1. W. P. Hayman. 
Dclend- Nntlonal Home Show, Nov. d -tl. 

Dorothy Godfrey. 
Bonlfay- Holmes Co. Livestock Show, Oct. 

13. D. P. Orant. 
Ocala -Jr. Livestock A Poultry Show, Oct. 

15 -16. Louts Gilbreath. 
Palatka -All Fla. Breeder Show, Nov. 7- 

10. H. E. Maltby. 
Wauchula- Tri -00. Fat Stock Show, NOT. 

9.10. J. F. Bosse. 
Wauohule- Hardee Co. Cucumber Expo. A 

Fat Stock Show, Nov. 12 -17. Addison 
Whitman. 

HOUSE TO HOUSE 
MEN 
PREMIUM BUYERS 
WAGON JOBBERS 
CARNIVAL MEN 

Make Thst ^ a,T Buck" 
with the,e "n,aflgnal valves 

Westinghouse Equipped 

Cooker Fryer 

HAND NEW SQUARE MODEL 
COPHr Clad. 

Lan. 7 avert c.peclty. 

$49.95 saes. es. In Sple, 
INt 

am 
lote of e 11.73 

$20.95 
Large 12" Seeare u er herd Electric 

SKILLET with Westinghouse Tbarlatal 
$T,5 ea, In sample 

Lots e4 SE.2f 
All MdN. Gi rpprowd d 

ouarantaed by teed House keep Ina -All Olden CO.D.- 

DANAL SUPPLY 
122e Vlnr Ba, ClnclnnaaL OAIe 

phone MAIn 1-.214 

FOR ENGRAVERS 

vAit 
Necklaces and Bracelets 

Boy Alone - Girl Afone 
Or Combination 

Madre ei Aluminum and Oold or 
NicNtl Plated. 

MILLER CREATIONS 
Winn If Since 1907 

77]9 So. Avalon Ava. Chit ago 19, 111. 
gnome: WAlerlall 5.6533 

DAY AND NIGHT SIIRVICI 

FOR SALE 
1,000 Blackhawk 

Salesboards, 5c, 10c 
and 25c. 

Make me an offer. 

General Sales Company 
1416 6 Calhoun St. Ft. Wayne, Ind. 

Phone: Eastbrook 3006 

ALL- WEATHER 

Plastic Pennants 

YVll'V/VVIIVI 
Du rabIo- Tough -Brl I I Is n t 

46 assorted color- 18 -inch Plastic 
Pennants sewed on a tough, heavy tape 
100 ft. long ONLY 54.00 ee. Dozen 
lots $3.00 ea. Write for quantity prices. 
Money refunded If not satisfied. 
A & A NOVELTY CO. 

111.4. 

Georgia 
Gainesville -VFW Celebration, Oct. e -I8. 

Dr. F. D. McCoy. 
Illinois 

Cerro Gordo - Buffalo Barbecue, Sept. 
27 -29, 

Peoria- National Home Show, Oct. 3.7. E. 
J. Smith. 

Peoria- National Home Show, Oct. 3 -7. 
E. J. Smith. 

Indiana 
Iodlanapolts- FOUntaln Square Woodland 

Festival, Sept. 28 -30. 
Indianapolis -Irvington Plaza Festival. Oct. 

5 -14. 
Veedersburg -Fall Festival, Sept. 26-29. 

Iowa 
Oreenfield- Cenlennle!. Sept. 22.24, 
Waterloo -Dairy Cattle Congress, Sept. 29- 

Oct. 6. E. S. £stet. 
Kansas 

Wichita- Sedgwlek Co. -Kan. Nat'l Jr. Live- 
stock Show, Oct. 3 -5. Conte° Smith. 

Louisiana 
Baton Rouge- L.S.U. Fall Livestock Show & 

Horse Show .Nov. 1 -4. Mrs. Helen F. 
Cobb, Box 8837. University Station. 

Crowley -Intl. Rice Festival, Oct. 17 -38. 
A. L. ell. 

Marksvllin -La. Livestock Festival, Oct. 
5 -7. Kermit Ducote. 

New Orleans- Mid -Winter Fair. Oct. 12 -14. 
J. A. Smith, 6449 Vicksburg St. 

OpelOUSas -La. Yanlbllee Festival, Oct. 2 -4. 
Billy M. Smith. 

Ville Platte -La. Cotton Festiva'., Sept. 28- 
30. Dallas Devine. 

Maryland 
Princess Anne -Princess Anne Livestock 

Show, Sept. 28 -29. Howard H. Anderson. 
Timonium- Eastern Nat'.. Livestock Show, 

Nov. 10 -16. Dr. John E. Foster, University 
of Maryland, College Park. Md. 

Massachusetts 
Boston- Naltonal Home Show ,Oct. 14 -21. 

John D. Daly. 
Michigan 

Charlotte -Mich. Swine Breeder Show, Oct. 
8. H. O. Mosley. 

Detroit -home Improvement Show. Nov. 2- 
11. R. Georg% Wood. 

Goodells-Thumb Dist. Plowing Match, Oct. 
4. Irving R. Wyeth. 

Ionia -Ionia Fat Stock Falr, Nov- 5.7. 
Abram P. Snyder. 

Jackson -Southern Mich. Fat Stock Show, 
Not, 5 -6. Fred Savage, 

Mississippi 
Cleveland -Solway Co. Rodeo. Oct. 11 -13. 

Leroy Finley. 
Missouri 

St. Louts -Mid- America Jubilee, Sept. 1 -30. 
City- County Cavalcade, Inc., 1501 Locust 
St. 

New York 
New York -International Antiques Sxh1b1- 

time and Sale, Oct. 17 -23. 
North Carolina 

Scotland Neck -Firemen's Peanut Fair, Oct. 
1 -6. 

Ohio 
Bradford -Pumpkin Show, Oct. 1 -13. P. C. 

Meek, Box 88. 
Toledo -Gift, Music A Home Festival, Nov. 

3 -11. Success Enterprises, 5115 Lewis Ave. 
Utica- Homecoming, Oct. 4 -6. 

Oklahoma 
Oklahoma City- Antique Show. Oct. 3 -7. 

Mrs, L. Verne Stout, Vermonlvllle, Mich, 
Oklahoma City- Modern Living Home Fur- 

nishing k Sports Car Show, Oct, 4 -11. 
Jack Wright. 

Oregon 
Portland -Pacific Int. Ivestock Expo. Oct. 

20 -27. Walter A. Holt. 
Pennsylvania 

Pittsburgh -Jr. Beeb A Lamb Show, Nov. 6- 
.. N. L. Claiborne. 

South Carolina 
Greer -- Centennial, Oct. 15 -20. 

South Dakota 
Huron -Pow Wow Day, Sept. 29. 
Miller -Central S. D. Calf Show, Oct. 6. 
M1Cehell -Corn Palace Festival, Sept. 23 -29. 
Sioux Palls -Tepee Days, Oct. 5 -7. 
Sioux Falls -Auto Show, Nov. 20 -22. 
Yankton- Pancake Days, Oct. 12 -13. 

Tennessee 
macenzee - Carroll- Weakley Fat Cattle 

Show, Oct. 23 -24. Bob Powell. 
Memphis -Mid -South Sports, Boat, Travel 

A Vacation Show are Mid -South Fair, 
Sept. 21 -29. Glenn Plnkston. 

NaahvlllrFlower Show, Oct. 24 -27. 
Nashville -Davidson Co. FFA Rally, No 

17. John T. Tucker. 
Texas 

Alice- Coastal Bend Livestock Show, Oct. 
25 -27. Mrs. Mary Herbert. 

Corsicana - Corsicana Livestock Show, 
Sept. 24 -29. R. W. Knight. 

SI Paso-Tex. Mobile Home Show, Oct. II- 
2e. J. E. Snnth. 

Jourdanton- Centennial, Oct. 3 -6. 
San Antonio- Exposition Americas, Oct. 

2 -7. Ralph W. Stevens. 
Tyler - Tex Rose Festival, Oct. 19 -21. 

Freak Bronugh, Chamber of Commerce. 
Utah 

Ogden -National !Home Show, Sept. 22 -29 
Ogden -Ogden Livestock Show, Nov, 10-71. 

Washington 
Seattle -Wash. Jr. Poultry Ohow, Oct. 2 4 

John G. Wilson, 614 Ave. Bidg. 
West Virginia 

Elkins -Mountain State Forest Festival, 
Oot. 4 -6. James A. Hartman, U. S. 
Forestry Bldg. 

Kingwood- Preston Co. Buckwheat Festi- 
val, Sept. 27 -29. Mary Stemple. 

Wisconsin 
Baraboo -Harvest Festival, Oct. 3 -7. 

CANADA 
Alberta 

Edmonton -Fa:: L:vestock Show and Sale, 
Oct. 22 -26. 

British Columbia 
Vlctorta- National Home Show, Sept. 32- 

29. Arthur Gilbert. . 
Ontario 

Brooklin -Intl. Plowing Match- Oct. 9 -12. 
St. Catharines- Niagara GI0PC Sr Vintage 

Festival, Sept. 29. 

SaskatCllesn an 
Saskatoon -Dally Cattle and Swine Show 

II 

\\\\\\\\\\\\' 
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Sherman 
MOITES tl TEIS 

V 
1ORMULA WITS 
TITANIIIM.Inelde, 
ou t Ode, r ady 
mlxesd peint In I 
Droll. hlte, not e 

1'!móÓ prod. / 
ct. O Ballon 

guaranteed. 
measure. 

every ounce 0 

1 
carton, sold In carton lots only. $1.30 I 
per gallon. 

/RICHARD'S CHROME FINISH. Reedy 
mixed all.purpose aluminum palot I 

Ext<ti0t, Interior. heat teslning. 
Uacr. brin, .noel, xalvanlutl roofs 

od, brlak, radlatora, furnaces antl /other tala. Chemically pu one 
I¢ellon U. S. e su Every ounce 
¢uarantecd. Packaa 6 Ballon cans to 

/inn SI r gallon. 
ISHERMAN MASTER PAINTERS PRODUCTS $ 
aubberhod, c7erete. porch ana floor 

me 

I. Bat Utehlp grey only. Nol' 
e<lalmed vroduet. Una gallon U. 8. 

use Every ounce guaranteed 
Paaketl 4 ¢'ion can. lo carton, sold 

ton Inc only F4 30 Der gallop 
3PIKE PAINT BRUSH ET. Pare byte 

/ilea, vulcanized In rubber. Self. 
tllspiae window front box, conelsta of 
t ". 2^ a d Sty' alose. A brush tore / 
ever' "1;' g purpose, lnalvi /r% 
/bused. Peeked 12 boxed agir to 

master corton. 51.00 o r set I 5'ee 
k. 

d aSpal 
. 

money 
F 

do t 
Cr h l 

beok 

COOK BROS. 
9.t6 

a 

SSH. alaed 
. / 

Chiao, II. 
41 

LITTLE MOM 
COMPLETE WIT" RAMROD AYOYOUR 
Cmact Of LEATHER NOttlER OR CAPS 

ACTUAL 

SUE 

ref 

CM1... $120 Ó 

Lift ... $1.95 eL 
Actually shoots coos 
with twilit report... sells 
on sight with banal 

DISPLAY CARD 
MOVES 'EM FAST 
lobbers,D't'b ton. Y; 
wire ere phee. for quantity pricer. Alva write for 
'56 Cslalm 

9- 
Dept. B. 

NASHVILLE, TENNESSEE 

Make a FORTUNE 
Selling TOWELS 
We've sold MILLIONS of 
Towels: Our Agents, Salesmen 
and Saleswomen are cleaning 
up: Now you can, tool Our - E 
prlcee lowest In the court- rA 
err. Look et them: 

lea Towels { 4.3e 
sae Towels 23.00 

2330 Towels 33.00 
2000 Towels .3.00 
5000 Towels 150.00 

Sample pkg. 20 Towels, only $1.00 plus 
10/ postage. 

Others charge $1.00 for FIVE tower, but 
when YOU buy unwov¢n cotton and TAYOn tower from a you can VI TEN Eor 
. 1.00 a d eke 3001' PROFIT: Order 
today! Send money with order. 
sent u Ittance a ompa 41,1 
order. TOW.Lref HO, Depf, ef0, e10 
Bf. Cherin, ff. Louis, MO. 

FREE ° 
WHOLESALE CATALOG 
NATIONALLY ADVERTISED BRANDS 

for Gifts and Premiums 
Appliances Jewelry 

- 
Luggage Cutlery 

Housewares 

LEHIGH 
SPECIALTY Co. 

826 Y. aR0.0 ST. 11'LaDfLPNIe 10 e 

o o 

FRESO STOCK SHIPPED DAILY BY RAIL 
LOGS AND FLASH TO YOU OVERNIGHT. 

Telephone ORegon 5-6500 

ORCHIDS OF HAWAII, INC. 
NATIONAL SALES OFFICE 

305 SEVENTH AVENUE. N. Y. 1, N Y. 

Copyrighted mate' at 

www.americanradiohistory.com

www.americanradiohistory.com
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illlao . 
,goa Esnsea 

°W il.. Css1 Toç\tM;060 
ein the Snseh Ring AO" 

At Circus Po 

pS 
CNRISjM 

lSE 
MERUAHU 

tSSUE 
13, 1956 

SPE(1Al 
REPRINT 

R 

AND MANY OTHERS 

cr f,.a E:l i L. \ -'9r 
u-..a- 

84,000 Distribution At NO Extra Cost 

FROM THE PAGES 

OF THIS 

BIG SPECIAL ISSUE AND 

REPRINT WILL COME MANY 

NEW CASH -WITH -ORDER BUYERS. 

59,000 
Regular Billboard Distribution 

Rich with the thousands of established buyers 
of all kinds of Merchandise items ... Demon -. 
strators, Pitchmen, Novelty Stores, Auction- 
eers, Wagon jobbers, Gift and Souvenir Stores, 
etc. 

25,000 
Bonus Reprint Distribution 

All advertising and editorial In the Merchandise Section 
al the Oct. 10 issue will appear in o Special Reprint that 
will b. mailed to a list of 25,000 prospective buyers, 
including Variety Stores, Gift and Novelty Shops, Jewelry 
Slows and Independent Drug Stores in towns your sates. 
to de not ordinarily reach. 

Published Early for the Large Initial 

Christmas Orden and in Plenty of 

lime for the Big Important Repeat 

Business. 

Dated October 13 

Distributed October 8 
(Alms* Mr*. full Abmhs W.* thrive,...) 

RESERVE SPACE NOW! 

CINUNNATI 22, OHO NEW YORII 36, N. Y. CHICAGO 1, ILL. ST. LOUIS 1, HO. HOLLYWOOD 28, CALIF. 

2160 Patterson St. 1564 Broadway 188 W. Randolph St.. 390 Arcade Bldg. 6000 Sunset Blvd. 

Dunbar 1-6450 Plaza 7 -2800 (Enka' 6-8761 Cikstnut 1.0443 H011ywood 9-5831 

www.americanradiohistory.com

www.americanradiohistory.com
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Another CEL -MAX Smash! 

Boxed Jewelry Sets 
3 and 4 pc. Pearl Sets Spar- 

kling Pendants and Earrings Q u 
Hand -set brilliant Stones in Brace- 

f 
let, Necklace and Earrings Sots] DOZEN 
Assorted styles and colors. 5illlpb 
THIS IS III An amazing moneTmatlat ssorement at a 

Yosallonal bombs Drlce! HL. style sets for every taste. 
Retail priced for phenomenal profits! Mtnlmam order 1 

dozes eels ,sorrel. Wholesale only, 26% with order. Dal 
areas C.O.D. Order Sample Set todAY. 

Col -Max SPOTLIGHT Value, 

5-Pc. WATCH Ensemble 
Jeweled Watch 

Cuff links 
Tie Bor 

Key Chain 

Expansion 
Bond 

$4.[89 
SET 

Sample, $6.45 

fhe vest yowertw iller of all! A alunnlat r;; 
ifkully Dozed ..HIGH sWla at a LOW prtc. for 

brrifle tlrontol Order sample todaYt 

/t [xPOr Wholesalors Monvlacfvrer, 

C E L- M A X, ' n c e Sa2 So. Moln S,. M[MPHIS, 71NNFSSII 

MEXICAN REVERSIBLE PURSES 
They Corn. In Two Sites 

6" 18" S 8.9D ea, 

T' 110" 10.90 ea. 

II ono only $1.00 Ora 

MEXICAN RINGS 

MILADY 

Milady actually gets two different color purses In 

one. lust turning fhe clap .round, she will have 
for 

combinations. 
All uric, P.O.B. El Paw, 2S% deosit, balan. 

C.O.D. Pn. uteloge. 
PEARL SALES CO. 

P. O. BOX 673 EL PA30, TEXAS 

S Different 
Designs 

At last w 
have them 
Nickeled 
Color, T.r- 

fh roof. 
N.3a loa 

down with side o7o 
ám4 

t 
a 

Both Prices if in .reas iota. 
11 less then a stabs, S3.S0 d 

f..7m a doren. 

1956 
6Wi>!RS' 
GUIDI O 

SEND TODAY FOR YOUR FREE COPY 

OF OUR 1956 GENERAL CATALOG 

is NOW Atr'AFLAHLE 
Illuserarine rh. arearett Llne a Imported ana Domesrle 

Merchandise, 
end Nationally Advertised Name Brand 

Jewelry, 
including Housewares. Electric 

Carnival Jewelry, Watches, 
other 

Toys, Blankets, Carniv1 
Goods ana Omens o( orner F.sr sllinv Lines. 

A GENUINE MONEY SAVING GUIDE FOR 

Premium Users, Auctioneers, Wagon Jobbers, 
Agents, Salesmen, Distributors, etc. 

Our 3S -year record of Honest and Deem' 
Abia Service Is Your guars "tae of Owl,ly 
March andlse at ,owes wholetala Prit,. 

GROSe119N.F OÒRTHST.MINNEAPOLIS,MINN. 

//iiiiiiiiiiiiiiiiiii///i/iiiiii/iiiiiiiiiii/ /i/iiiiii/iii/iiiii 

PARAKEET CAGES 
No. 7162 -Completely 

female/. 

Packed 
4í "x5!'a" 

Packed 60 te trt.". 
1 Carton (60 cages). $ .50 ea. 

In quantity lots of 5 

cartons (300 cages). .48 ea 

W. carry complete lin of 

chaCo 

ITson 6 Premium M" 
ndia. 

Write for Catalog. 
State Business in 7$ú,,aä0 First Letter. 

WISCONSIN DE LUXE CO. 
1wauke N. 3d 

Wisconsin Milwaukee 12, Wisconsin 
in y //.// / / / / / / / / / / / / / /i /i / /i /i /i/ iii///////////////////////////////////////// / / / / / / / / / / / / / / / / /ii / / / / / / / / 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 

REGULAR CLASSIFIED ADS 
so In usual want -ad sty!.. one paragraph, no /helm.. Flot 
line set in regular 5 pl. cap., batann In ,. ., S pt. Wpar 
and lower a.N. 

IMPORTANT 
In determining cost, be bure to limine your nani. and /drab.. 
Whin wing Sex Number In cere of Th. Billboard, alkw 
six words For the addWW. 
Alm Include 250 per Inrertlon additional te ewer east of 
handling replies. 

RATE: 20c a word -Minimum $4. 

CASH WiTH COPY 

DISPLAY -CLASSIFIED ADS 
attract more attention and produce quick.. and greater 
results thrr the use of larger type and whit. spate. 

Type up to 14 point permitted. No Illustrations, worms 
Pietas, logos or ether d.toroti material. 

1 -petrel rut. border prmiltad n ads of 2 Inch. .r morve 

RATE: $1 per agate line -$14 per inch. 
Minimum $10. 

CASH WITH COPY 
(amass creak has boon M}abli.h.d) 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 

Tend all Order. and Corrtpondenc to 2160 PATTERSON ST., CINCINNATI 22, OHIO 

ACTS, SONGS 8 PARODIES 

"71111, NE's GOING ALONG' BOOST - 
sr eaerpaltn Yng Wordemusic Dyy $ill 

Suluvan; lw Doatpald. Englewood Music, 
Sle Englewood Are., Chlcaxo. 
MAMMOTH COMEDY COLLECTION! AMA.. 

Ing low O "r LOBO rbbwly "nn7 ^Cher. Remarksa avec 1I. BdOrrin. 
B ox 1306_ San Francisco L Calif. H. off 
NIGHT CLUB COMEDY "STAG LINES." 

A collection of smart patter: Nos. 1 and 
$ 32. Show -Ela Comedy S.rvlce r t. Bß3). 
í8s3 E,at 29th se» Btnotlm 29, N. DY. 

23,000 PROFESSIONAL GAGS. ROUTINES. 
ad lib., doubles! 1.800 pales! For free 

comedy catalog write: Robert Orb. 7111 
Bell Boulevard, Flushing 64, N. Y. 1.317 

limple 86.95 -Larve. 
t r., wem,. osomme a a.e..n Ness an. 

11.1, í9.9S 
egw 4ekracoo 

NATIONAL DISTRIBUTING CO 1731 W5, 

83.6473 
FLAGILR 

MIAMI; FLORIDA 

AGENTS & DISTRIBUTORS 

A 9T BUY G ENVN 
umWO 

RD 
C hFKFreea b 

muLwicre d7141- makH 

more. Chicago 0, 
0Da". Yea 

ATTN.! SALESMEN 11 WESTERN STATES 
'only, Save heavy freight charge! 

Sell famous name brand Appliances, House- 
wares, Furniture, Jewelry, Tools, Auto Ac. ...ties. Sporting Goods from Western 
Catalog 064 and 350 pages). No invest- 
ment, no Inventory. We drop ship! General 
Wholesalers, Box 4058CR, S. French.. 

°[Sens 

JAPAN DIRECTORY, Al ANUF' $ 
exporters, plus opportunity mail; Just t e1 l 

today. NIDDOa Annal, fr. 3rd Ave., Box 
73íB, Seattle 6, Waf1l. x20 

Ot F 
l aS 

PS-nUe L L JDT o to 
tame terms to d<alare Eagle Speclalb Co. 
Akron 14, Ohio. x8 
RUN SPARETIML GREETING CARD AND 

Gilt Shop at home. Show friend samples 
of our new 1958 ChrlmtmaM and 

411 

l Ocea- 
rton Greeting Cards and Guts. their 
..dare ,d earn 300% Dro[it. 

try.* versus Mce necessary. Costs nOthln l0 W 
today for rIV on apV 7Vi Retal Greeb 
IniM, Debt. 32, Ferndaße, Mlch. chx18 

SPECIAL CLOSEOUT 
Men's Leather Billfolds. regular price, 

$3.50 each, $7.20 dozen. Sample $1. 

W & J WHOLESALE CORP. 

222 East Third St., Dayton 2, Ohio 

i beauÚlleE (ñót 1E410 o EP »uç),NsAeW 
Itk. wüd! To 130r. Drot11. rcpeats Uo". 
Wnre Mxba Maptlfactwing Co., 6ptlro 7, 
Oklahoma. otKn 

ANIMALS, BIRDS, PETS 

BABY CHIMPANZEES, BABY PUMAS, 
mother and baby Rhesus Monkey coin. 

BIGGEST CHRISTMAS CARD PROFITS- bin... baby C,IL. Chase Wild Animal 
Sensational "Super." assortment pay. Farm, Halifax, Mass. Cypress 19387. 

1k: 

Droflt on every ox; U. w 40 boxes PARAKEETS 51.10 EACH. MINIMUM 
e earni 
ber[aln 

CoMl 

Dent. 4076, life tom. 1, Mo. owes, St. Lowa 3, Mo. x29 
PLJY. SNAKES -BOAS. TERRAPINS 

Al. /eon all slues Coallmundls, Rs toy( 
Cats, eeoadgers Skunks, Tralrle DoSsPea 
fowl, ead[t", Raccoons. Armaelles, 
Ground SvulrreU, Rmelall Monkeys, PI[- 
tall Monkeys, Coyote. Eantams, Pheawnts, 
Rangara, Rata. Otto MRtln Late, Phone 
141, Yaw Sraun[ele, Tex. x20 

BRAND -NEW IDEA. NO COMPETITION. 
Exclwlve, imported watch Compact, x39.50 

"tall rata. -g 1. tost Ere. Iltentu". All 
clear, Merrick Rd, Rxkviu. Cenln, N. Y. 

Did This Ad 

ATTRACT YOUR ATTENTION! 

Use DISPLAY CLASSIFIED 

A sure way attract more 

attention and secure greater results 

RATE: SU PER INCH 

Blue border permitted when using 

two inches or more. 

EARRINGS ASSORTED STONED AND 
tailored, i8 pee trou olw ortaLe, [Noel. 

Grow lots only. New En/lind Jewel 
DeDL B, 124 Fuaplr. Bt.. Provldehte. 1 « 

FABULOUS CLOSEOUTS 

2.:NA 
a Eanln[s, Asst. STYLES..i 1.50 m. 

Charm BraC. Apt. 5.30 tli. 
Plencl Earrinjj on bleplay 1.73 2: 
Tla Sled. @ C /1. Set Reg et 50.. 6.40 da. 
Enamel n Copper P10ó 

Cuff nInks 2.30 are 
Rhlnealons Earrings, Asst 2.30 da. 

EXTRA SPECIAL IIII 
BOXED SETS. A.. STYLES 11 4.50 ds. 
Ornamental Stay Com, 1.00 2: 
Lan. Cultured Pearl g.o A Neck 2.30 de. 
Large Stone Earrings 490 m. 

1 jc'l' ;iltsBoned... 1á:S0 
Pearl Ern :Ti;: ' Asst. ST1'I.C: E .. 1.30 ds 

24 'WHIR SERVICE 
20% Deposit with Ober Balance C.O.D. 

DESCRIPTIVE LITERATURE 
KAREN ORIGINALS 

43 No, twin 6t. iris., Cenneetkut 
IRRESISTIBLE DOOR OPENERS - BLIND 

made Items- Maocrammed door mats. 
throw rugs. March proof Irmning board 
covers and other Items. [1.95430 retail. 
Sell at 100% markup or 21% commission. 
All lerrlbr lI open, Write C1Velernla Blind 

hos 
Angeles 

4300 Beverly Boul. 
vard. Les Anxeln 4. 

FAMOUS MFR. CLOSEOUTS 
Assorted Stoned Brooches $1.75 d.. 
Stoned or tailored Earrings Lyles. 
Pierced Earring. on Display 1.26 di. 
Stoned Neck. k Earrhtgs, boxed 5.50 dl. 
Charm Bracelets, 

Necklet,. 
1.s0 de. 

LOM's Prayyer lry.. e, owned 2.60 de. 
hidren's Jewelry, 

carded 
a.A 1.00 da. 

Shorty Ile Slides, carded 1.00 dL 
RoraN,, Imported 
Cufflinks, carded .23 de. 
Stoned Bracelets. nosed 4.00 d[. 
Cameo Seta, boxed 7.20 ds. 
Ile 6110. Sats, awL, bond 4.00 df. 
Summer Earrings, asst. 7.00 gr. 
Pearl Necklaces (domestic., 
Pin d, Earrings, boxed 4.50 de. 
3 Pc. Rhinestone Sets, boxed .00 ds. 
Send far descriptive literature on other tor- 
!fie slue on lewelry of all derer,pCuonf. 

20% depodt with ostler, Dalance e.o.d. 

SAMUEL SILVERMAN & CO., INC. 
Itte Westminst.r $t. Providence, R. I. 

SPECIAL - ELEPHANTS 
Immediately awl.. Indian Assam female 
Babies, tares choice. All below 3'. 
We compete , usual on price and vuantity. 

Phone WNitehall 34072 

NORTH ATLANTIC FERTILIZER b 
CHEMICAL CO., INC. 

39 Broadway New York 

SURPLUS ANIMALS. BIRDS: RSPTILTS 
for Yla Write. Vldt Itou Allen's ß9P 

sale Institute at Plorlda'A Sllrer Springs. oc8 

TAME BABY BEAá CUBS, i75: THREE- 
Puma Retten, 5125: Rhesaa 

.tonkas, other -baby co °111Ona, 
Bop C. W, Lo[atoa'., Box 1024, Bart er 
vile. Okla. 

2141117490. PL ew hu3k5 CEaAnoCrHa, , 

YOUR 
ADVERTISEMENT 

Ditplayd in a Spate This Size 
Will Cost Only 

$14 an insertion 

BUSINESS OPPORTUNITIES 

FREE TOY CATALOG AND WHOLESALE 

Plt 
p 
tabur 

a. 
Ch 2, 

Arra Salsa Co.. 1261P Minton Rd., 
Pa. 

HOW TO mARE MONEY WITH CARNIVAL 
Games 144-ppage book, 38 Illuetrationb 

L2 DostDr Jere' Fox PubllMhlng. 1,97 
Yosemite, San Jose 48, Calif. no17 

RETIRED LADY PERFORMER, SHARE 
ome, couple Yma cat![ory or penalba 

Help Day expenses. Labelle. 1424 
Detroit 3. Mich. 
STAY HOME, SELL a1F:RCHANDISE BY 

nisi to women. ndismgs plane 
but real needed erehsadlse.) Plant? re 
peat Duslnesa We furo1 everythfnL. W rIG 

ewe Products. 111B Sanfo St., 
tam 3, b, N.Y. 

A LORDS LAST SUPPER EXHIBIT - 
Welk -Th. Semi Trailer with Tractor, 

seund rIZ 'Ot. Ready to operate, for 
Cato or trade. No DroDOdllo, Vlease. Box 
CÁ93, fro BlUboa", ClnelnnaU 22, Ohlo. 
BEACON RAY -REVOLVING LIGHT. A 

gnat attraction; eommar le allantbn. 13. 

XodAve.. 
revues!. M.R. Levy, 816 MaF 

wood a. P1ttsDarLh, Pa, 
EARN MONEY AT HOME 'MONEYGET 

ter's Bulletin" tolls how; Your cop? 26r 
corn. Joseph Donovan, 71B Greenbelt 
l,erlttown, N. Y ocó 

COSTUMES, UNIFORMS, 
WARDROBES 

PANEL SETS, SEQUINED, e7.50í 
Gestoresj., 33 sw self reto Oown., 

Derbies. 
N5: PasElea, Clown vets, w1 14 

Derblee. ToDD Hats, White Tun Coa s, 
Plumee, Rhlneebnes. Chest Free lita. 
Leroy Ca oler, .818 Park W'ee- 
hswken, N Phone UNlon 15609. 

MR. MUSIC OPERATOR 

We'll buy your used 45 r.p.m. 

records every month, at the highest 

prices. Write and tell me approxi- 

mately how many you can ship us. 

NATIONAL RECORD . 

DISTRIBUTORS 

1356 Dorchester Ave. 

Boston, 22, Man. 

FORMULAS & PLANS 

MANUFACTURE YOUR OWN PRODUCTS! 
]5 Formulas one or two IIl. 

Dayton. only il. Marco Products, Bo: H. Dayton, 
ODIO. 

FOR SALE 

SECONDHAND GOODS 

ABOUT ALL 
COlOMAKES 

OF.POPPEEN -CARA 
learaifó ll 'Oeppenl 2I I 

S orn, 120 S. BMAd, Chicago. III. x2 

FOR SALE - SECONDHAND 
SHOW PROPERTY 

A LORD'S LAST SUPPER EXFI1BiT- 
Walk Soml Trauer with trac 

mound esogrret. Ready to operate for 
aale or t "de. No provo 

Gunstre d 2, Box C-498, uo Bu1DOa 
Ohl*. 
BRILLS CONCESSION PLANS -37 NEWER 

Games, f10í Shauoa Jofnt (23 same,), e5í 
4-way Jelat (1D, i3í Bau Bast (13) i5. Free 
cataloó. HrIII, Box 87s. Peoria, lit. 
FOR SALE -- CONCESSION TRAILER, ALL 

meMI, tandem axle, insulated, 24'x8' in- 
side with five bit doors opening uD, SIAS. 
Windy, Trailer Service Center, Ploe end 
Hlth Sts., Middletown, Pa. Phone: WHltney 
4.4437. 

ELI S5 WHEEL, BRAND NEW, GAS EN. 
[Ine or electric motor, used Dart only. 

33.850, or 14,150 wIN M fL Froehauf trailer. 
Can also boot same fa Dart for T17. Allen. 
1.00 Brewerton Road, Syracuse 

JEWELRY CLOSEOUTS 

E-1- Tailored earrings, asst, gr. $11.00 / 
&2 -Stone caerlo[., .YI. ec... 21.00 
B-1- Brr.te. e..i Lr, 24.10 Tt- Talland Tie Sets, Dxl., d:. 3.30 
T.2 -Stone 1'feallde Seta, Ddn 4.31 R1- EODCS, all -Dead, esst. e: 300 
R -3 -Menee Kona rin[., ant. da. 2.75 
2180 -Stone neck & can, bxd.,ds. 7.30 
2184 -Stone neck at ears, dr. .00 0 
225B-1Dlece p,rl set, bxd:, ds. 18.30 

-1pie Rh eren'te Set, ds. 15.011 
W(tldl, lese Watch Set, each SAS (Lall, 309 more) 3.03 
C-3-C s, c. "e dz. , 1.23 T4- Teesudes, carded, dr. 1.23 
P -9 -Pearl necks, Am. mad., gr. 13.00 
Try tamDlee of any flew I1stod 

I Dow 
c.o.d. 

. Artces, to% deDOalL 
balance F42e Catalog. 

NEW ENGLAND JEWELRY BUYERS 

ad Empite St., Dud. B Nov i. I. 

BUY DIRECT FROM MFR. 

32" PLUSH BEAR 

COTTON FILL 

i 

30" ALL PLUSH si g.75 
BEAR5tandi 

Conon Till d2a 

s2 

N.Y.C. 25% Dep., Bal. C.O :sat 

FREE CATALOG ON REQUEST 

TEE JAY TOYS, C. 
4E Wet 20th St.. NYC 11 WA9 -6! 

tiw 67,000 ACTIVE BUYERS ved 

Oa Billboard classified teletest each week 

www.americanradiohistory.com

www.americanradiohistory.com
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FREE GIFT Offer! 
= 4-Pc. Pearl Set included 

Lim "tad Time Only. 
! _ tSlrand Necklac. 

Bncdel and gamines 
F R F E ill ayry odor of $25.50 fr 
mont 
IIY eur rlfl le You, b.ufilully Ooxtl, te 
PROVE ysu I 

N batter ran .t 
W.inman'al 

MEN'S 
WOMEN'S 

New 
Styles /r) 

LIKE 
NEW 

$69.5° a. +s. 
Cemples! with 

expansion 
bantl. 

6 Ise 

CHOICE LOT $49.00 
Famous Watches 

Complete with Exp.- 
sien Band. Rend} 
tienta L =an.. 

litro newt 

$6,45 

SPECIAL LOT -Mm's (Eh 
Elgin, Waltham Watches 

Reconditioned end 
suers Mtd, lxPan 

Dien Bends Inctutlfd. 5 -Day 
Money 

Rack 
guar 
enne. 

!3!6 w,nn oroer, bal. C.O.D. Send m.nay Nas « c deIIN (heck f. wId O.üy 
In sh,pmenf. 

bleu rftway4 
GET A REITER DEAL AT 

WESTINGHOUSE 

THEN. AUTOMATIC 

SKILLET 

1.arp 12.1 ecM glu cernes eomplte 
Ilh Wnteshouu Thermostat 

Automatic Signal LIlht and Corer. 
In lets 
Semple eaH ]S t.ch $7.2 5 
WRIT[ fOR FR![ 1+31 CATALOG. 
23!a tll., bal. C.O.O., C.O.B. Chico,. 

FOR SALE - ROLLAPLANE, FACTORY 
rebuilt, $3,000 Mon Rocket, 1947 model. 

$3,000; Rocket Ships, S stainless steel s, 
tower 66 IL, $2.300: Kiddie Trolley Ride, 
permanent or portable. 5500. J. E. Gooding, 
19500 Pudtas Ave., Cleveland .11, Ohlo. 
CL 1 -1909. .29 
LONG RANGE GALLERY -18 FT. KING 

send.traller type, 10 automatic rifle. with 
or without tractor. All In AI condition. 
Hub Luehrs, c; o Ideal Rides, Indianapolis, 
Indiana. 
OTT'AWAY STEAM TRAIN WITH TEEPEE 

Ch 0o 
w 
S L 

tlHeon, 
a, 

R 
an. 
oc0 

PHOTO GALLERY -COMPLETELY PORT 
able, new this season; corrected 255x3/5 

lens, with or without 8'x10' top a. frame. 
A food flesh and well des"fned. Hub Luehra. 
2314 N. 101 St., Milwaukee 10, Wis. 

RIDES FOR SALE 
1 Moon Rocket, ears rework., 53.500: 1 

Parker SO fl. MerryC.oROYnd, v n lop. 
horse. Lood, electric or famllne af3.oW: 
1 Loop- oPlane, $730. Casti, no deal. Witte 
or phone: 

I S I AMUSEMENT PARK 
Danville, Illinels Phen. 6400$ 

SHOOTING GALT,ERY- MANGELS, 20 FT. 
wide with 2 Duck Ponds. excellent contl"- 

Clon. SlOewall panela included; Priced Plant. Host 33. Lone Reach, N. V. 

THIS IS A 14 -LINE AD 

FOR ONLY $14 

You can buy this space to profitably 

buy or sell Used Show Equipment 

TRAINS -ALL SIZES, GAGES. TYPES: 
new, used, tratlelna. VVhotofraVVha, detallz, bill !refundable. Miniature 7ialns. 33B 

Winthrop. Rehoboth. Mew. 
20x80 TOP. THREE PIECES, GOOD -AS 

new¡ three kw. Ade LIWa Plant. vll 
rhea.. John Wlllander, Wallace Bros.' 
Show, El Dorado, Ark. 
2 MOVIE, SCREENS, 10 /,,'x14'. ONE HAS 

,mall hole near Liri f2í1 each, f.o.b. 
Columbus Donald Unfer, 921 Chestnut 
Columbus, Intl. 

INSTRUCTIONS 
BOOKS & CARTOONS 

PLAY THE GUITAR:' WORT.D'S 

nÌl, 
simy leaf Complete [altar method, 

r t3 Bfily Huminser Mwlc Co., î29/S 
Mau, St.. Law, Kan. 

MAGICAL APPARATUS 

NEW 152 -PAGE ILLUSTRATED CATALOG. 
M"ndr, gioir. MNall"m, Spook$. H)PM 

1 ism, Su.. Crystal, 
radiophone' 

for 
wl,oteule. óubminfatun adlopROnf for 
meaUlht, easily concealed. Brochre, pdees 

n rag Nelson enlryrise. 536 Seuth 
High, Columbus, ONO. oca 

MISCELLANEOUS 

'OUR NAME IN HEADLINES ON STAND. 
a d nearaD +per past. Make apv your oun 

bteM IfYel1 hadÌe ëntBlalrik.ollTÓ o r3.lbau 
rad Andrew Quirk, Box 1331, Dept. 14, 

Hartford 1, COOK «6 

M. P. FILMS & ACCESSORIES 

JOIN 166181. HOMY MOVIE CLUB. VERY 
low enta) calms. Catalog and fv11 detail 

free, Leon Douelt. 9îM Snow, Fitchburg. 
Massschu N te, .29 
1681M. SOUND FILMS. FY. A'TlJAES AND 

Short!. Hundred. of tilles In all price 
ranRee. Sale r <zeh YnR. C'rawfortl Fllm 
Service, 412 Page Sl., F. Forth 10, Tex. 

MUSICAL INSTRUMENTS, 
ACCESSORIES 

ACCORDION -PRICED TO SELL! DAY. 
la s OfRantone. 3 year" old. elect rl 

Gibs .flGA. CeulDped for blarkle AI! 

ARCADE SALES CO 
Gibmn GA _o amp., and Serobllle ,' Data 11`"ens, Ardmor 
more Okla. 

ta10 Ns, Cicero Ave., Ciskei., 44, 111. ____________` 

OFFERS 

ÌREGULAR 
MERCHANDISE 

at CLOSEOUT PRICES! 

Path"ona01 lar rina. 

Istyle 
dr.( <ardtl Nlux. 

dz.; arre ref. a7.1 

0 
Pair; suffer Pins, boxea, 
Pairs, per doz.; /lnNeckla e ads, per 

Irims per boxed iracre 
/rea tal. $7 20 QboJ boxes Miracle 
Prays boxed, $4.15 dei./ 
atlluflabl tr.triast Neklacse, 

N CKLACIa,ALBRAClLa1TLLl UR 
/RING SITS. All In beautiful 'IN ex. 

I. ALL Rhinestone Chain 
Sete. f r $24.1 

L Oele plcf.d with Rhlns 
er.o. ser Nx. 12.1 

sda Pln.d m MHnr./ «kf 
seek box. er dei. 11.1 

11 ether enselln<I Jewelry Item. 
:. fIMD /OR CATALOOUII / 

N W.st 

saw tl./oeef .n .II e.o.o. ara,. 
pACIARD MAY CO. 

"P Nelua 2e N, 

FREE :7! 
7r CATALOG 

CnntIdg t.adeea' Wag' WVlon- 
ally Advertüed WatBand Wate. 
Rand,. Matton Bands. Braes 
lots, U Rlbp. Gruen and 
Bennis M'ar. he. 

90 6s feTt12West 46th ,New e36. N.Y. 

PERSONAL 

'HYPNOTIY.E- WITH ONE WORD -ONE. 
finger -asap: (Details: stamp. 141,110. 

master, 846117 Sunnyslde. Chicago 40. oc.. 
POOH -WRITE OR CALL .TODAY. NOT 

mad, but very worried. Mom and Dad. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

COMIC FOREGROUNDS AND -.BACK - 
grounds, Direct Posllt.. Cameras, Papers, 

CM1emtcaü. 6lounü. p0lesa Framn. Photo 
Novelties Miler SuDpllta, 1536 Franklin, 
SL [NVIa 6, 810. oc6 
ENLARßKALENTS. HEAVYR'EICHT. SIGHT 

Sx7h or five ix10'e. ft. No 
711'01.1 

th' 2Ñ 
Koons. 

Huntington Koons. Mills, Pt. oc13 
PHOTO e'en! 9 CAMERAS D.P. PAPER, 

Developer. Ilmm, every for 
dlrect }otlly botograpnY Write for 

cor low yydeea. IPDQ Camera C 1546 W 
Cortes. Cn1Ngo 21. DL chtfo 

PRINTING 
ATTRACTIVE BUSINESS CARDS, 82m5 

Per 1,000; 11 letterheads, $I: 100 84k 
envelope, al 1;rttrtd, Taylor, 5103 Forty - 

T41zd Ave.. 1{yalüvlll., Md, ar29 

l$149e00 VALUE!' 
Only 

$47.so 
Asserted Mena 

Watches with Expansion 6 for Bands. Wd1Mm, 
Remus, oued, Elgin. $47.50 Recd 

like 
/Wren 

lead like new. 
Cehe 

oLo 
of 1111r de 

Pleas with Band. 
R<cendifienetl and OWr .meat Llk Newt 

3 for $21.50 
Three New Style Rhine. 
stone Lades' Watches. 
Rscondiliemd end OWr antted L;kf Newl 

3 for $27.50 
FREE aISim mere. A If12.00 

4 ra<e sima vnue PRESI 
13.11 Pearl ef 
J rand Ntfak- 

. 

Sample WatCMs lac male/ f with Bande, lasrin +t w i / 1.N cry ,,,SR OIH 
N fil.se or Boxas, SOl «h. 
Wh I.. only -25% woo order. oat. 

ce C.0.0. 5 -Day Money -Back GUita *tee. fend money sr certified 

Write fer FREE 1956 Catalog 'M' 

MIDWEST WATCH CO. 
5 5 WABASH AVt CHICAGO 3, tat 

DIRECT 'FROM MFR. 
SPIRE 

RETRACTABLE SET 

IN POCKET SAYER 

Writes Rod, 

8196 lad irle 

S51." gr. 
10 á «s len 

$48 par Or. 

$5.00 sample 
doz. 

RETRACTABLE 

BALL PENS 84 

1st GRADE Sper 
10 GROSS LOTS ONLY gets 
fisple bat Oed.t SIT 21 Phu pelota 

Refills -41 Long 
$1.20 

$40 theúea'.nfe 

MODERN PEN MFG. CO., INC. 
3E4 nre.dway New York 13, N. Y. 

SALESMEN WANTED 

AD 81ÁT711 SRLL AMAZING OESIGNS- 
10, 10, 30, ca and rmnislo book 

every Bigger spot ugh comrnlsslona; very busl- nr a pr -fats Low prices for Etch quant Y. Repeats. Sort Unit: experience: men, omen; full, part time; buy nothing: sales kit furnished. hatch Corp., Dept Da, Chlcas0 32. 01. «29 
ANYONE CAN SELL FAMOUS HOOVER- Uniforms for beauty shops. waitresses, nurses, doctors, other'.. All popular miracle fabrics. nylon, dacron, orlon. Exclusive MYle. top ouallty: big cash Income now, 
7tÓNtun quepmmnl fn.. Hoser, Dept. J109, New ork ll. N. Y. se29 
GOLDMINE OF SOU MONEY etAKERtS- Free opY Specialty Sdesman Hasazfnl. 
desk Y2-B, 307 North Mlchltan, Chic eu 

ch tfn 

TATTOOING SUPPLIES 

A -1 TATTOOING MACIIINES, WORLD'S finest: beat designs, color. and supplies. 
Froc tao. Ouen Jensen, 120 West 63rd 
St., las An[eles, Cali[. oc20 
NEW TYPE TATTOOING MACHINES - Mone) makis[ dart'4 outfit, molar., concentrated Pesley. I2 harp,. tarife 
Milt Eels, 728 Lesley. Rockford. 111. aí28 

WANTED TO BUY 
BAND ORGAN AND AIR CALLIOPE wanted. any eandillun. Price low for 
quick cash. Box C493, e. o Billboard. Cho Clonal{ 22. Ohio. 
OLD MERRYGO -POUND WOOD HORSES, Kiddie Merry- GO-Rounds. wood Indiana. 
We pick up. National, 4241 San,om, Phila. delpMa. Pa. 
MERRYGOROUND, 3 ABREAST: LAUGH. 

1 [ pfrrora, Kld and Adult Rides. Caab 
U cheap. Allen. 1400 Br<werton Ruad, Syra- 
cuse 11. N. Y. 

STEAJI CALLIOPE -- INSTRUMENT ONLY, 
a :::,Rion: lll c/sIU<r l'OmplCe OUL 

Of I[ CRCaP. \t'llde, 819 Rate, CinrinnaU 2, 
Ohio. 
WANTED -MECHANICAL PIANOS, BAND 

Organ., Street or Barrel Organ. Hurd, 
Gordy, Phonographs. anlique musical In. 
Mrumenla. Kugler elude Co., 7 So. ólh 

Allnneepolla 2, Minn. 
WANTED TO BUY -ONE: OR TWO USED 

016 Miniature Train Coaches 416 gauge/. must b. In fop condli no. rare or were Bob Heath, afterrl 'Loo, Jukbom'ille. 
or phone after 8:00 p.n. ExbroOk 6.4908. 

se29 
WANTED 6 OCTOPUS TUBS. STATE Dttr, cOndlllon and type In letter, Elmer 
Vetter, 1137 s. '15th 51.. ManitowortVia. 
WAX SHOW AND MAGIC CARPET, TOP Ilse. Nrlte full padlaular. Zarulla, 923. 
SherlUan Aa'e., Ellxabeth. N. J. oa 

7 and 10 color specials 
4 -5 -d and 7 ups 
Midgets, 3,000 scories- 7colers 
Paper and Plastic Marker. 
Win and Rubberized Cages 
Pencils -Crayons -Clips 
3x7 Heavyweight Cards 
Electric Blowers L Flashboards 

Lopboards Made to Order 
Free Catalog Available 

J AHN 
ROBERTS Ñ °, 

817 Broadway. Ncwor It. N J 

BUY DIRECT 
'FROM MANUFACTURER 

AND SAVE 

100% 
NYLON JACKET 

Washable 

COLORS: Navy i Tan 
SIZES: 36, 38, 40, 42, 44 
PRICE: $6.95 Each 

Address: 
SHERWOOD MFG. CO. 

73 Eagle St. Providence. R. I. 

YEARS OF VALUES 
N SSTS. .Piece. Three dIF 
t caler, rdr«ebl* pens, writes 
sen and blW In TIT X: 1 y1W le rill eN /erdolereel. 

mplete, H.SO. Griffith 
fhoufand.) 

S SETS, COMPLETE. . . $48.00 
d payment P.O.B. Now York, 

HELP WANTED 
REGULAR CLASSIFIED ADS Set 
in usual want -ad style. one paragraph. 
ne display. First line regular 5 pt. caps. 
RATE: 20c word- Minimum ' 54. 
CASH WITH COPY. 

Forms Close Thursdays for 
the Following Week's Issue 

BASS DOUBLING GUITAR FOR TRIO. 
Plano, organlrl onac,:ecr n, ,'rite: Sid 

Shaw', eo General Oeliv<fa. Dubuque. Iowa. 
LOMSIERCIAL PIANIST, ALSO SOLO TONE 

tenor sax, with double of violin preferred. 
Chairs open October. MD minimum: onion 
taxes paid. Orchestra Leader, 4331 Parallel 
Road, Kansas City, Kan. 
DRUMMER FOR WELL.KNOWN TRIO, 

preferably vocalist. Read. Rood habits, 
Play ans xtyl. Box C -494, e o Billboard, 
Clnrinnatl 22, ORIo. 

__,._ 

GIRLS WANTED 
!KPIRIENCED OR INEXPERIE,CID 

To become Exotic Danvers. Stead' work, 
a00 week, in beautiful (:lira RO nI6h1 
club. Write. wb'a -or phone: 

ALLEN S. HOLZMAN 
Tames 2+e28 

101 Slate sr. Calumet City, III. 
LEAD TRUMPET AND SECTION TENOR 

TeMs 
e n 

Goyr 
ldw6n12 t Ira rrtins ban U. 

rtnt 
'ET. ACCORDION. PIANO OR 

Saxophone Man a leA Immrdialely. 
Estee 

roost 
ceery band. ,veer job: 

Drat moat fa'ery night: write Or all Tore. 
ores. Joh 

Y49nny 

Hider Orchestra, Mandan, 
_ D. Tel.:_4_ 

31ANAGER FOR COCNTRY 00,11 F.DY Show... Combo. Prefer Musician. 
Permanent, good commission, contract op tloml, Tabb, 3219 Whitten. Jackson, 
&2797. 

TATTOOER WANTED - HANDLE LARG_ E volume. remain sober. Chleaeo's 1 

arcade. Stacie! Arcade, 300 Snulh State St , 
Chicago E, 111. Phone: Harrison 7.2413. 9 

WARRIOR BOYS' RINGS 
IM. DOUBLE HEAD CAMEO 

SIM Dea. 
/mira. J dtz.l 
Plus peala/.. 

Or N Or. In 

Orcas Lot. 

Aviation Metal; terne Eyre 
fC 

et 
h 

ent ailed 
ianmh 

a. 
witSeh.«ld coer . 

ed 
Imf. 

traies. ALSO SKULL, SHAM I 
AVON AND BELT BlUC KLI 
AVAILABLE, N.1 /!R GROSS. 

Sterling Jewelers, Inc. 
1975 !. Moen St. Columbus, orna 

SEND FOR NEW CATALOG 

ILLS SALES CO 
Cut Rote WHOLESALERS Sync 14)0 

26 West 23rd St.. New York 10, N. Y. 

G R EATEST 
DEAL ON! 
THE LOT!, 

0 ASSORTED NOVELTIES, ! 'S i 
i 1,000 PIECES 

ETC. 6e Lon / 
KLONDIKE New: 3, at' Y, 

ROCK & ROLL 
Gabardine Hats 

LATEST CrthYri N 
Selling Ilke ire i hou$ the enfin country. 

Asserted colon a leur. aman, medium ür$. 
$4.50 per dozen 

$51.00 per gross 

ROCK & ROLL 
GIRLS' COLLARS 
AND HEAD -PIECE 

awi.R 
1, 

Med. N White Twill and Colored Reck 
A Ren Des "em 

$2.50 per Dozen 
Immediate delivery en alt Mats L Cellars. 
23!' tlepesl/ n.ulnd -mener order er teal Wt shl0 come tlaY w (ewe 

We ship all oyen fh. world. 

HARRIS NOVELTY CO. 
1101 ARCH ST., PMILADRL NIA 7, PA. 

This Is our only store. 
Phones: 7+64$ -WA 24,70 
Send for Lees. Cate.. 

FAIR SPECIALS 
N;f C.mara w /Pifakln Gu. D7...f12.1 Nif Camera Fllm, f Rolla te Nx. 

Dg. x, 
aIC. teen f Pencil Tats, Gold Cu 

4.7a 

DL ft t,21 Remen -Type Automatic LION, Jas. nl{ 
. 

Kd Whits 
4.a 

Nantl1. w RO0 rl /., /4nkn hea. 5.7f Mena 
thPhone w 

ItltM racdffa, 
Chrome, l{7. 4 7$ tenoo Nnntl /earls, Or. +m0 

Itlenl Bracelet, Impeded. small fin. Or. LN Dite iR r Da, 4.75 Moule 
Embossed 

l{7. 3.1 Emb«u0 Crcifix. l{7. , 2,5 $-Inch Embossed Crucifix. Oz 
Lucky Mat 

Matching 
Crucifix. l{ 2.00 Lucky LaOY of.Slu tir Calas. Per 100 4.N 

1,000 Pieces of .Slum-SPECIAL. 
Pas 1,000 ..1 15Inch Comic Sutton' Mer 100 .1 liiInch Comic B fur-: /er 100 1.35 Llnch Cdluleitl Nula Dens. G , 7.50 $Inch Fur Monkey, Celluloid 

Mixed Character Dolls. D. S.2e 
14Inch Plush Bess l{7. 10.10 le-IMh /lush Bean. l{7. 11.50 361nch Plush Beers. l{7. 16.60 Mambo MenkayP, Sl.M 1.1nch Strain Poodle Dz N.ea 17In<h EIIIine Poodle. l{7. 17.N 
Wnife fer rvi N "",wi te prke lis, 
23Ye tltpesil wHh ,balance C.O.D 

EXCEL Mdse, t Novelly Company too,. f, 24th st., omeha, N 

Take tit* linos of lust reo$stanny with 
NAME BRANDS 

32 Page Carnival 

Catalog Now Ready 
8 PT. PINWHEELS -GROSS.. S 9.30 

BIRD'S NEST HATS, FULL 

SIZE -GROSS 18,00 

FRICTION AUTOS -3 DOZ... 2.40 

10 GROSS GOOD NEW SLUM 

(NO LARRYS) FOR 8.50 
I.O.B. Tarr Neore - Portes f.or 
tend 2sr Deo. w, /n e.o.o. o.d... 

LEVIN BROTHERS 
t,tablisl.ed 1886 

TERRE HAUTE, INDIANA 

www.americanradiohistory.com

www.americanradiohistory.com
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TDACRON COMFORTER ; 
/Fronh Crepe. Dacron F1UCd. Alwsya 
/fluffy and o :matt,%[ Lane Yva. 
72 ^x61'. 10075 wanhsblt. Decorator 0, 

/Colon. 
Packed fn plastie ator¢s 

bag Preticket<d f2/.9J. 

$6.30 each 

/ 25^.'0 de it, Man <e C.O D.. 
InO.B. Chit 40. / Write for FREE / Merchandise Listing / 

AT LIBERTY 
ADVERTISEMENTS 

Sc a Word Minimum $1 

Remittance in full must accompany all 

ads for publication in this column. 

No charge accounts. 

Forms Close Thursdays for 
the Following Week's Issue 

C & G SALES /i MISCELLANEOUS 
$11 1080 Milwaukee Ave. $=A 

SOM. 
material. Have photos, age 33. single. In- 

terested In contract, Maurine Jennings, 
527 York, Quincy, Ili. 
AFTER 

lSEPT. 
30-M.C. i"PAN 1M ACT.. Have 

wood Court, Yourradown. Ohio. 
NOW 

IN GROSS 

LOTS ONLY 

s 

lo" PLUSH SCOTTY DOG só.00 
24" TAFFETA CLOWN /DOLL da 

Assorted cetera. P Ief lm b N 

3) 

Minimum a dozen. 

l 
30" wOWIrpl.nS16'1°. I 

F.O.s. N. Y. C. SSSi, deP, Nencs 

Pe. FRER CatatW aMnc eaaeut Ils CL( 

TOY MFG. COMPANY 

ACE SJS arse drives 

AUTOMATIC ELECTRIC 
(I 

l 

SKILLET 

CNper Cover. Silicone Vested. Food. 
won't stick. Westinghouse Thermestet. 

utomatic control'. Mat. Rig caved.. 

{t f ruNhtvswR hep 000 PPIIO nwlM 
many uses: 

GT11 Dutch Ow ° Ci.NroN 

Retail Price $39.95. 

$7.T I les lofs AMPLE 
e1 7 

Send Today for Our PRIER 10LPe. 

2LPNe Xmas pToyNand GM Sonalemeont 
to 

e. 
NN Two Separate CNentlsl Price 

Terms: tax deP. MI. 5.0.0.. 
F.O. t. Chlcseo. 

STANDARD INDUSTRIES 
1112 S. Wabash Ave., Dept, -O 

Chlceee S, 111. 

Free Wholesale Catalog 
CONTAINING 

ERpansion Cr Photo Idents 

Heart G Disc Pendants 

Aluminum Chain Idcnts 

Rings Pins Pca,ls 

Closeouts. Etc. 

SEND FOR YOUR COPY TODAY 
Please slate your business. 

FRISCO PETE' 216;:;ó6h11;' 
All Phones: Franklin 2 -2567 

WATCHES $3.35 

Jewelry Sets, Rings, 
at N. Y. prices. FREE 
Price List. Tobacco 
money now! 

C. TAFF CO. 
218 Hay Street 

Fayetteville, N. C. 

HYPNOTIST 
uaÌe emóñeiPRIVA. 

fD Boxn0d 2Mle4ertrsdWaN1eDalorlh3s 

MUSICIANS 

A7,T,rt 
TON PLAYER WANTS JOR fyr 

Western band. will travel: 10 yeses' ei 
perienee Phone 629 White 

sett Greenville. Ill Phone 324.0. 

ACWCMRern ON PAY 
R awd. 

A T : 
yeah' experience: }ravel: 

Jno 

ylYear. 

h: elA Joh n Perrington. R24 

While Ave.. Greenville. 111. Phone -T. 

ALTO%Ax.cr.t,nro T MAN DOUBLING 
cocktail drum+ and rrondlon. have all 

thew. Inde tenu. F +se... I ginger. Profer 
small o bh, will tnr;T Write. win or. 

ail: lameaen. /3W W. ]ackmn SL, 
Pensaroa. Fla. 
AVAILABLE 

alto. clarinet and flute. Prefer l Lillo . 

No pana.. Dlraw, ¡.es Dickson, 1961 Grand 
Ave., Dayton. OhM. 

BANJOIST - DOUBLING STRING BASS. 
elan electric tenor guitar: read. fake. IS 

yeah ...wt..: anb. An offer, Min. - 
ered. Write: S. A. Mallon, 27 Merrimac St., 

Bangor. Me. 

BARITONS' CLARINET. DOIBl.w 1L77D OR 

tenor. E<nerleneed: Single. WM travel. 
Box C -407. e'o Billboard. Cincinnati 22, Ohlo. 

BASS. 
ComeA7OM.C. F vneri n l CA 

ce. Iln 
nwfll 

travel, name experience. rood ...trance 

prick St . Anartmen'f 933a1 Arlington. Va 
Phone: J.Aekmn 5.7339. - 

COMMERCIAL DRUaIMER AVAILABLE. 
Would like position in °rem.. band or 

combo. Play two or four beat: Latin. Jump. 
aorfetr. Dixie re. and tut ahnwa Good 
references. Will 

. wlivo .al Jack Rounick. Aberdeen. MW 
Phono 277. 

DRUMMER - coon R.ACKGROUND. FOR 
combo nr ranter unit. Play any show. WIII 

travel. Write or wire: Musician. 201St, Gen 

Taylor St.. New Orleanv 1S. TA. 0có 

lRL'M]IER - SHOW AND JAZZ. ALSO 
tympani If desired: all new earapment. 

Youne. completely t're"Z eel: ureter a show 
t this time:. IWauk Senl 24. Larry 

Henry. R. ras iwaukazonP Holland, Mich. 

F.[.F'ron. 
oun[, T experienced. an. eye. 

Small <nmbnd. will trac I Consider dny- 
coing. Rnh SPd Glen 5.2'0. Are.. Plow 
cola. Florida Glendale 5.2695. 

EXPF,RTENCF.D BASS. EXCELLENT READ 
er. concert. OM rang. trio. ter, go any 

when. Tarn Baker. Jack Resnick, 
Aberdeen, Miss. Phone 277. 

EXPERIENCED DRUMMER. AGE, 2S. FOR 
merls with Henry Bowe and Wayne 

Will contlAer snv tyre of engagement. 
Cnntael Jelf YouSIM Schnee 
R'hltlnR. Ind. hone 

ng. 
Whflln[ í369W. w29 

JOAN EMERY, ORGANISTP/ANIST -VO 
eatlst. Will transport organ le nice loco 

trans Union Write. c,o Caron. Ito Chulrch. 
N Adams. Maur. se99 

O Rood appearance. T - UNION: 

urlos combo rar band. Opal raider, Wes` 
Street Rd.. Goa, Ran. 

Letter List 
Letters and packages addressed to persona In csre of The Billboard will be 

advertised 1n this list two times only. If you are having mefl addressed to you in 

out care. look for your name EACH WE0F. Mall to Holed according to the office of 

The HIIAoard where It Is held, Clnetnnatt. New York. Chicago or St., Lout,..To M 

Wednesday morning or Cincinnati office by Thursday morning. 

MAIL ON HAND AT 

CINCINNATI OFFICE 
2160 Patterson St. 

Cincinnati 22, 0. 

Albert Donna clineau. R'ìltred 
Aker, Benny á Kay Gentry, Rye 
Alle, Mn. Audrey Gibson. Odle 
Al'tbi ProDhot Glass. Thto T. 

mDrow, Al Goldfarb, Paul J. 
Ames, Fddle Coedrleh, H. A. 
Anden Jr.. W. Gene Gordon. Buster & A 
Andenon, Jones E. otlwckre, Hun 
Arman%, Roy LlonaA 

fSmokeYl Gray. Curti. fErnle 
Ashton, 3t. á Made Field? Baptl 
Arthu, Talla% Y. Greta, Laua 
Raker, E. O. Gunn. Runt. (Red) 
BarnhDl. Sn DL Grotto, John 
Barr, Mrs. Lucille Grosso. Jn.. 
Barra Harth & vthrle. Cray 
Barte`, Carl tMar) Helen. BoD f Whley 
Barha, James ITafl. R'm lame. 
Does, Chas, K. á 

Mn ' annah, C. 1. 

=at, DOYISA RNwn. Leonard 
Retisses, n Alan 1 M falls, Frank 
Itemm, Ra a: 9en. Whitey 

Bergman. too H 
Wdt rawklns. O. T..1 

Rerrf Arthur Raytlen. Donald 
Bertram, S. R. Russes, Harold 
Rager, MI<ANI Mra. 
Fiddles WRfoe L. Harth. Ken flot on 
Rllflrrano Wm, tyelt Stunt Manz 
Rlmho. Frank Ilelma Mra. lune 
Reek. Martin Tentl 1: G. 
Rlsrkman. Elv {n L Nendsraen. Grabhn 
Blom. Wm. 
Alumenmel. Al 
Alunno, Adelhle 
Eondl. 7nhe 
Rouchi.,, Paul Boudntu. Pets 
Royce, Lm11s 
BOnnton, Cornelius AnAitr. Rees rr 
ßndlea. T.et 
Antcher, Chan. Ron Evtlyn 
Broad. 

an. 
Naury 

AroA, 
Brod. Mi 

PIANIST AVAILABLE IMMEDIATELY. EX 
aerie.. all line: Cal Nowa, read, fake, 

union, rober. reliable. Max Brown, General 
Delivery, Columbia, S. C. 

RáÍliBli,, 
LD ñU",tówéNOrthernRREasern 

Ixa te lun nre frrred: ne one nlRhtera. Call 
writ Bob Goe:..:, 7 Ven Meuse° St.[ 
Cortland. N. Y. Tel. Skyline 67 406. sen 
2 Sf.. TRUMPET MAN, Vt. MAN. 

doubllnS flddla. Join or[anls5d ocal 
tnsiromental RropD or atdctly vocal [tuna 
70 Yeah' expedence, dn[Ing pare, lord 

rad vocal arrangln[. Both men a i ro 
Ilablr Nnwmen, exepttonel 1oDearanea, 
axe 3n. Well onanlxed mbitlow grenD 

rÌsÚuri'uPa'Cd- 86R96nI"Rton 
6t., Hay 

PARKS & FAIRS 

Phinney, Mrs. Sparton. Erma L. 
alarRant N S arlo% Family 

Poll. John G. Stack. G. Porter 
Porrter, 

Florence 
Stanley. poney J. 
Slelnber[. JN 

Pre+ %ell AI Stephen; A.L. 
RandelPl, . C. R. Stevens. J. 

Randolph, Cecil Stevens. Lucille r. 
Reatly. Pglxv Stevenson. L " F. 
flees. Ierold Stewart. W. T. 
Reeve, David O. Stien. Jack 
Reese. John Rtoek, ales. Bta 
Renner, BIII stoor,11. A. E. 
Reyneldn, Joe L. StoPhel. 
Rexnolen L. C. Mn. 
RIMer. Luther Strand. Charles 
Rlrkartl. Glenn Strtleckl, N'm. 

% lines, Master .1 tare stormak. Art 
Rlnaltlo. Jeer fRaY7 Sullivan, .n. Artie 

Sulllran, Mua. F.dlth 
Sommera. 
Wilton. E. L. 
Swain, Ctell V. 
Swain, Harle 
Swan. Waller t,. 
cvhester. 
TaaaNt. . 

Taylor, R'll 

Techan. JohntLank7) 
TIII. Joho G. 
7Hvete. Clyde EAw 
Toupies. Tobv á Mra. 
Trier. Johniia 
Vernie huer, Geor[t 
Vaunter. Ru 
Vernon. Dallas Vk. W. 
Vintorcent. Frank á 

ylmm. Jack 
Jsea 

VWn[are autos 
wain, CRi Lawrcnca 

Wills, Mra. Erihowq 
WaN, I. Peter 

Walsh. Toby á 
Rabbit 

Oiayrlde) 

R'arWaltrcon, 
F. 

n, Frad P. 
Warren, Mn. Sylvia 
R'aerman, Nathan 
Weaver, Robt. 
Wnler Dnn 
wealomM. J. á Famtla 
R'heelock, Aetvety ry L. 
Wlfltaker... B 

BALLOON ASCENSIONS PARACHUTE 
Jumping tut Dadu, fain efebrallona 

Claude L Shafer, 1091 S. DenniW Indy 
spolia 41, ltd 
RINKS CIRCUS DOGS -ONE OF THE BEST 

on the rad d a goad clown Jug[tivg 
art. BIM South PNkprd, CvdaM. Wfa a5í0 

Etor1oneE mf AND 
SUSPENSE 

m UN MGR 
PISA high overhead, tens..gun send: 

America's :0011%[ 010 of dan 

Donald the High Diving ...nationalist, und 
far below the gnat crowd and the blaring 
tank, n rroun0ed Dy Narp, ugly gDeon. 

For patronage Inmranet contait: 466 

Lam hier Place. N.E. warren, Ohio. Te«1,6. 

/s33. 

ood, 

rd, Hen, (Star Fad eno 
Rowell, -Sohn W. 

HroÌIÌ!rVlneent E. 
vet's Jamna a1', 

.Tackmn. 7>ollar 
q,rtll tsetse. AI 
W, Jamna. Albert R. 

ßroökd, ?t. 8. lenkln" Chaulelar 
n 

N. 
HroOkt, rira. aevde Johanamn. Ro 

(Brooks Show) Johmm. CMIa 
Brown. Edna C. Jnhmm, Nn. Fre 
(t /o Helen Goodman óhnnri.t.:. Brown, Robt. Mn. Jnhnnlon, R. £.. Brown, Wheeler 

BrarlC, Waller Jellev. ;;: C. 
Bnehanan. T. A. aD Joxnh, Frank 
BWlock R. T. Joseph. Pott 
Bunts. tVelar .ipllann. Jos. A Nil. 
Burns, Eunice N. Kalhaurh. R'nllam D. 
sound. C. N. Kane, alaxwel 
Buena Jim á Hrs. Aee[an. Al[r 
BuMd[e. Jena Katlama. Aappv 
Houssas .n. los R. Keller. A'nt C. 
Burton, Inhn R Kelly. Reten 
Butler, Rads Kennels Sr.. Thnmaa 
ByDes, James .. Prancl+ 
Cady, Lona 
CNnen. Rarry 
Canter, K. C. 

Dot 
Carlin, Nell 

rr.' Hill 
Carder, tae 
Caner, Llla 
C.aWAy, ]des. Kav 
Challender, Burton 
ChamMra, Chas. 
Chapman, F. W. (Ike) 
Chew, Frank H. 
LTNefn. Won. Cha.,J James N. 
Christ* Jos. I. 
Christ*, i.eo 
Church, owDOy 
.Ceytoa. Ye 
Cole, Mn. Marion 
Collas. Rarve7 L. 
unfit. JamN 
olorttt. John á 

Conner. AarrY (Rid', 
Coot. Henn ¡Van, JadA Cook, Mr. Jere M. \IMth Nr. Pat Cooper, Mrs. Eon/ \ ¡¡;11, Waller Cooper. Nelann NMUIro. Jerry 1. orey, Joa fi alct,ane. F. J. Counter. W. 
Counter. ViIn1a McT.aughlln. Wm. 
Crawford. L. P. ararUrA, R w. 
Craven, Donald NCNease. Heron N. 
Cnwn, D. V. á McSnado <n. sn. 

H, A, Vinita 
Cundlff. Carrie \nce, Ailly 
Cmningham. Airs. Hark, i.ewle 

Aanna6 MM Blllle 
DalteY. Jack MaAdt ii Rubr 
M11 :7 Mrs. Mata Naddlnh. FranY 

teary Dale. _3slckey Mahone, Dlrk 
Haler. Arnold 
Nallkova. \and 
\andy. Albert 
Manier, A. .A. van[Ila. F. á .1nw 

RI 

udy 

THE RAYS CIRCUS HEVUE HAVE SORE 
oppeen time In 1957 with in/ monkeys 

"ernont 
wn and Dont' Bog l6l. Fairtw 

A iog fko formation of 

SPENCER FOOT CARE CORPORATION 
by 

AI DeZure and the Twitty Brothers 
fo act as sole distributors of Locks Foot Care Preparations 

Oemonstnton, male, female, for Immediate emplovmeM leaches 

department Nere*, Pie esrnineel Wrae, wire, oho. AL DogURg et 

spencer Foot Caro Corp., 200 East In , Mt. V , N. Y. 

MOUnt Vomit. 4-1WIL 

King. Mr F1oyA 
Kona, Richard C. 
XingNe R,r, T.uke 
Krug. Joan J. 

Xnlnnenherg. larkle 
Knl.k. 1110 +. Man 
Krld<Iln. Sita. LIMI 

KW ñ 
a Rahn á Mrs. 

Iamb, t 
Lane.. Tod á Mary 

Tane, 
ebe,h si'''res Er 

Tane. Th nm Rd at Mn. 
ande. Trl 

Langfn M. 
(Pen Store Agi 0 

LeDsa Rendete 
" 

T,evlVn 

C 
Jlm roe Sc. 

r. Mes. Gens 

Shuein.. Tillun A. 
Clitman, Jnxph 
SllveY. SaMAv 
Gammons. Millie 
,1ImñwOn'' 

Thomad 
, Rennl" 

Cimnn, C T 
CirgoN, R. R. (Dak7 
larron. Rerrr, E. 

ma0smith, H+vrr Claude 
cmuh. Shinny 
Cmlih, T.. P. 
Cnesllntq, Wm. L. 
cnlff<n. Chsrler 
G Inmon. F. S. 
Soret. Joa 

al" 

David. Letter J. 
7eWintea, Budt 
IbWlnter. Bue 
Dacksr. 

1111.4°"` 
Joace 

Decken 
Delroase. Daniel 
DelGroam, Louis Del. Nova va G 
IMlay. ap. tobt. P. 

D patro'rArcó e á 
Bett 

Miriele.'R. A. 
Nadln. Fail 
alrrtln. JlOdy T.. 
Nanitlle. Anthony 
N+Nn. 
Nem 

kmwtr F.nf fryer. 
Denby. ß55k nklol( 

Denby. Molded Mltee, 
Herrin - 

Dennis, Me. $ttrY 
dean 

Dennis. 
n Frnk 

T7etleT Ann 
Dlckarmn. Mrs. Mary 

Dion. gore. Anna fore 
)M. Jos. Gold 

Dolecal altovulmaM 
=f;itI! Theo 
Downing st'llllar 

Ed' 
Drewry. Sarah 
Dv /tie. Dear - 
Dnfov Rog 
Duncanr, , C. 
Duncan. Myrtle Mae 
Dunn, Geo. K, 
Dunn. Orville 
Edmund, .ar Ñirlon 
Edwards, ss, 
FAwarea W 
F.lehhola, Darts A. 

Dialer Érry 
tt 

Reca 

:Ve 
Ere. VIIIa[e 

ante, Phil 
F.zler, log. 
Farris. ]. C. 
FerenxL Jarrea rAr li'mA D. 
Elxhr. Roo fPano7 
El k, J. 
Flaks. Jame 8 .ra. 
Flake. J. G. fJlmmyl 
Flower, Mildred 
Foley. John J. 
Fontana, JN Fx, A. J. 
Frank, Jaek 
Frank. "'tole 
£vanr RG nk tá Mra. 

Furillo, FAde 
aelab. Peter 
sallag[pper 

Jahn 
Am. Co. 

Gdmlno, 
Gall urn ir.. E. E. 
celtne.w a. á W. 

sllt____. 
[enchantl 

F.. 

WR'ilkln. 
r 

Lmaloe uns,:., . 1.. 
Rebecca 

Wflmn. Alta 
W urdun Preklel 
R'Inlen. AuA D. 
Wrrht Jr Ernat 1:=iv. 
Yocam011e 
7.omn. 

. 

Paul 

MAIL ON HAND AT 

NEW YORK OFFICE 
1564 Broadway 

Now York 36, N. Y. 

American Composer's Morgan. Bernard E. 
wuianee 

Beck. Mn. Jea 
Lun Dten 

8orc111, Jamna 
Arowne. RTrltneJ 
Bush, Phfl 
Cannon. Harrj E. 

CrpAfnoy. . tint' 
Cam. Harr) 
Dower 

'Roy 
Peler 

FórnÌer. nees 
goules. M ea; 
Herbert. Betty 
He rrt7t. Nary E. 
enny. HatroY 

(l'COnnell. . 

Reader. Mr. á Mra. 
Cllberi 

Salomon. In I. 
Sllrey. Sandy 
UZT'1en. WalleCC 
Simmons. S. 
Sooner. Prime 
Stanley, Lim 

ITallsno) 
Rmey. Frank iLako) 
Stnaley. EII fßoyo) 
Sutton. `17;1. Van R. 
Weber Mr. á TRS. 

Whittaker. Casey 
Wo1Olt'? Johnny 

Javas. Farr) Wright. Will 
Kaiher. V. IWllbarD 
I.aNer. Buddy 

MAIL ON HAND AT 
CHICAGO OFFICE 

188 W. Randolph St. 

Chicago 1. III. 

Berry, Walare Rosa ti= Tri="" 
Buchanan, J>mea J. K app, JImmY 
Buchanan. Thomas K. Moran. Jame, E. 

Gales. 
lobes E. glee. Mn, Ruth 

Caire. M. á Mrs. Smith. Joseph 
liana Tegno, Hugo 

Colombo. Flnworkt Tetreno. P. 
Dlrvlay Co.. Inc. Wood, Frank 

Dlu, Ted ?.lets. Mra. G. 51. 

Fe r,f,. Tom Elmmer, Flonne 
Hannigan. Mn. I.on 

MAIL ON HAND AT 
ST. LOUIS OFFICE 

390 Arcade Bldg. 
St. Louis 1, Mo. 

Parcel Peat 
Reese, DaId S., N PARCEL. POST 

nr. C . \ler Donna Ackley. Mn. J. W. Bo- udreau, Mr. Mrs. 
Mullaney Parte A Adklmon, Gordan 

Frank (DeadYD7 
Mont? Akins. AnlñoaY a7Nre, Frankie Tutor 

atNrc. James i Stn. lmêd ]0.. Lark \lodre, i.Mnnle Arnold, Woodrow 
Norio%, T. 

. 

Bacon, Mm. W. atolls. Mmlhr Tnr Baker, CIln Wllsen slorrls. E. C. á R. gennett, air. á Mn. Nnrt: GlOYR.- 
Rennett Jsck 
Raroalni. Vaciar 
Bl+kely eentoc H. 
Boltwr`et R. E. 
Bostwick, Lee 

Cm Kenny L. l``;" Verttelu600, TurmCl, 
Pal S. 

, i oemer, I L 
Curtly Mr, 6 Mn. bolN. JoPtsen. 

H. NJosepph 

leaL O. C 
Darven Dlcklo O'Iles. Jlmme 
Davie, banlel ORleky. . J. 

Decker, Joxph Oateen, Henry 
Kirkwood PAelps, Fnd 

Demelro, ArcAN l.O.'. Hardant M. 
DoDmn, 1. Arthur Plant, Carl E._ á 
Fisk. . W. 
Foriner. . C. Prudent. MI 
FrI1h, Gene Rains, Mr. á a,ra. s,co 
Fry, Mn. }ervay Wayne 
Frryy HarvlY RarHings, lack A. Fulier. Pe¢gr Remllnr <r. Robert p. 
GRCrII, 

Janerel AmuxmenG Renaelle, lo- Ann 
Areth. Hu {h Stiles Rhoden, plmer C. GIck Rhode +, Mrs. Nary 

Good. AuYrl' Setferd 
Greenlee. C.Iniee Rhonda. Mn, Carl f7rntel. Alfred Rflev Tex. 
Hall, Fdward t!g l`!Vr 
Harbin. Frank Robertson, FreA P. Haroolt. Rolrrtmn, ä0g0 Harris Frank Rebmann. Robed anle, Tamar D. Ron, Jark 
Rareb, ai. J. Boater, Roy 

EFRaMwn. James R. Royal Exposition t John Shows 

HUIfOn, Rebecca C. Ryder, CNr[1 
H.rmn. rt A. Saga, Charles 
Arman Harry 1. ccott. Jahn 
Joyce. Jack Scott. Tnnl 
Karlana. Hn. Peler senior. R'. 

Kesler. Jnantla J çrrin elv 

Koch tLaÁrylxri 
M.' 

' 
vrmn. 

hadtl. I Korman. Carroll cheohaM 
f.an[ferd i 

Le 

Sam 

.ans Sheppard. Paul 
Jeanette chnons. J. L. 

nl smith. John H 

f,inle. Grase 
I t ,Ilia oha e 

. H rmrn 
IA Cason, Icdw r 
Lon[. Knnnellsp Eddlr 
Long, Aodney "'. 
iAltlher Wm. Sr. 
T.ucaa Mnnlcnce 
Lucas. Rarold I. I.uc. Wllttam 
McAllen. Geore b 

Skeeter 

¡Wart... 
Rennt' 11armY. faOSrlts 

<Cnry. R'. A. 
HcG 05[00. (Artinns 
McMahan. \ors. Terry Mevflan. R. 7. 
Maintenance. Walkir 
M+eschek, pl Melba, Edward 
Nartln. L. A. Mathews. kort \felpds 
w',v1 B. 

nayfeH 
Bohn 

. 

lir beet E. 
Mllnr. W. M. \ntrhtll, Geor[a L. ¡a11/rhNl. Len 
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Huron, S. D. 
Continued from pace 78 

reduction in the grounds admission 
rate for rtedestrians, and a substan- 
tial cut for vehicles and concession 
buttons. 

Cross receipts for the 1956 fair 
will appmximate $100.000 com- 
pared with 4133,983.33 last year. 
Attendance this year drooped to 

107.600 from last years 162,000. 
The Barnes - Carruthers night 

grandstand revue. which was given 
good reviews and plaudits, was 
hurt by the weather. As a result, 
grandstand receipts totaled $37; 
172, compared with last year's 
$56.255. Trans -World Auto Dare- 
devils put their show on after the 
previous night attraction had been 
washed out. They drew about 
2,000. 

Frank Winkley staged motorcycle 
races on opening day, speedway 
races on Friday and stocks on Sat - 
urday s closing day. Attendance at 

the latter was strong, and a double 
feature on Saturday night -with the 
Barnes show and Swenson's Thrill - 
cade offered - dreg' the heaviest 
turnout on the week. 

Despite the weather, Art B. 
Thomas Shows were slightly ahead 
of last year. And the show left 
here with the '57 contract in its 
files. 

PITCHMEN DEMONSTRATORS 
Now Action Tay. Fine ChrislmN item. 
Good demonstrator. Send 500 for sample 
and complete Information, 01.00 retail 
Item. 

R. M. SHOFF 
Box Ilse Clearwater, Prangs 

CIVE TO DAMON RUNYON 
CANCER FUND 

FULL SIZE 3 -D VIEWER 
PLUS 8 FULL COLOR STEREO SLIDES 

GET IN ON THE HOTTEST ITEM OF THE YEAR! 

Hollywood lovelies come 10 life before your very Wes. 

erillianlÌ eNUtHUII reach Taking! 

56.98 film I. Mill WOW; 
la 52.91 CophI. //% 

Semple $2.00 
MonW6ack Guarantee. 

N"ndrd Discounts. 

IIOUYWOOD PROJECTOR CO. 

46651 HOLLYWOOD BLVD., HOLLYWOOD 27, CALIF. 
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Dime Play Set in 
Utah, Grosses Up 

By STAN BOWMAN 

SALT LAKE CITY -Dime play 
has been firmly established here 
and has gained a strong foothold 
thruout the State this past summer. 

The momentum from nickel to 
dime play spread rapidly following 
the changeover in the State capital 
which began early in the summer. 
Prior to the transition here, there 
was a strong resistance to dime -a- 
tune play. 

Thruout the State today opera- 
tors report a steady increase in 
grosses and are optimistic about 
the future. Ten -cent play has en- 
abled them to meet rising costs and 
retain a fair profit on their invest- 
ment. 

Meetings 

The transition actually began 
last year in Provo, Utah's third 
largest city. However, the big 
push was made this spring when a 
group of Northern Utah operators 
held a series of informal meetings 
at which dime play was discussed. 

Commenting on the changeover, 

Mau. Juke 

Ops Consider 

Unionization 

Van Wagoner, Heber City opera- 
tor, stated that the income from 
one 200 -play juke box on dime 
play doubled in the first two weeks. 

Bob Holt, Rainbow Music Com- 
pany, estimated he has realized a 

25 to 30 per cent increase in 
grosses due to dime play , 

Reporting that "results from the 
changeover are good," Andy Stev- 
enson, Consolidated Amusement 
and Phonograph Company, dis- 
closed that he and other operators 
are rapidly setting their juke boxes 
on dime play. 

The most optimistic report was 
given by Heber Rutter, Wurlitzer 
distributor, who stated he has heard 
operators quoto increases due to 
the switch from 22 to 58 per cent. 

BOSTON -While there is no 
immediate plan to sign a contract 
with any union, most members of 
the Music Operators of Massa- 
chusetts, Inc., want unionization 
of the music industry in the Bay 
State. 

Last month representatives of 
the National Union of Automatic 
Equipment & Coin Machine Op- 
erators' Service and Repairmen had 
been calling operators in the Met- 
ropolitan area and in parts of New 
Hampshire. Some progress had 
been reported at the time, but no 
definite plans for organization have 
been completed as yet. 

President David J. Baker, of 
MMO, reported this week that he 
had been in touch with the head 
of the AFL Teamsters Union in 
Boston who was drawing up an 
agreement which could be pre- 
sented to the MMO members. 
Meanwhile Baker said he had ar- 
ranged to have the union chief 
present his views at an early meet - 
mg of the group, possibly at the 
next meeting on October 8. 

Matter of Time 
Baker said that while there was 

no immediate plan for signing up 
with any union, he felt that a pres- 
entation of the facts would be of 
interest to the members since it 
was probably only a matter of 
time until the industry would make 
some move in the way of unioniza- 
tion of the industry. 

He said the membership would 
await a presentation of the facts 
and figures on what the union 
would do and how much it would 
cost. Baker said there were some 
definite advantages to unioniza- 
tion, inasmuch as it would very 
likely offer a measure of security 
on locations and discourage the 
use of juke boxes from non -union 
operators by the locations. 

Baker pointed out that the union 
seemed to have worked out well 
in the New York area and that 
if some similar agreement could be 
reached for this area it was not 
ry/yáply, that it would be accept- 
able to Massachusetts operators. 

HANS & GRETA 
DIG AMERICAN 
TUNES THE MOST 

CHICAGO -German tastes 
in music are very similar to 
those of Americans. In fact, 
their favorite selections on 
juke boxes today are American it tunes. 

"The records most played in 
Germany today are the Amer- 
ican hits of three months ago," 
O. O. Mallegg, Chicago ex- 
porter, reported upon his 
return from a recent trip to 
that country. 

Close on the heels as to 
favorites are the French and 
Argentine tangos. However, 
what most Germans look for- 
ward to are the latest releases 
from the United States, he 
said. 

Rock and roll tunes also get 
a big play, Mallegg added. 

Hub Operators Map 
Juke Tax Strategy 

Proposed $50 -Per- Machine Levy Poses 
Problem; $20 Compromise Is Suggested 

BOSTON -A new, incorporated 
name for the Massachusetts Music 
Operators' Association, a strong 
strategy stand to meet the City of 
Boston s proposed $50 annual tax 
on every juke box, and a new in- 
surance plan highlighted the first 
fall session meeting of the music 
operators' group at the Hotel 
Beaconsfield in Brookline this 
week. 

The association will be known 
from here in as the Music Opera- 
tors of Massachusetts, Inc., with 
Jacob Levy, Hub lawyer, as legal 
counsel. Levy will guide the 
group in place of Lucius F. Foster, 

MUSIC FOR THE PROLETARIATS 

Russia Raises Curtain on Juke 
Boxes; ' Germany Ends Licenses 

Continued from page 1 

ficials they have been making a 
special study of the value of juke 
boxes in free countries, and have 
recognized their entertainment 
value, or potential. 

Russians are not usually talka- 
tive, he asserted, but with his con- 
versation with three Red officials 
in three different countries and re- 
ports from behind the iron curtain, 
juke boxes are being operated by 
the government under the direction 
of the Party, one and the same 
thing. 

The three he sold to the Russians 
are being used in a large restaurant 
near a huge factory in Moscow, 
where according to Mallegg's 
sources, the workers have been dis. 
gruntled of late with conditions. 

"One," he said, "is spotted in a 
large room on the second floor 
where the workers can dance. The 
other two are on the first floor 
where the laborers can sit and sip 
drinks, or eat, and just listen to the 
music." 

Questioned as to Russian credit, 
Malleg was quick to point up that 
he and other exporters have let it 
be plainly known that all dealings 
with the Soviets will be on a cash - 
and -carry basis in established ex- 
change, and not in rubles or kopeks. 

"Germany," Mallegg explained, 

Dime Juke 
Play Solid 
In Memphis 

MEMPHIS -Dime play is now 
routine among Memphis operators 
and little discussed or heard of here 
anymore. It's solidly accepted by 
the public, after being in effect 
about a year and a half. 

Operators credit officers of the 
Memphis Music Association for the 
fine job they did in getting the 
program across. 

Officers Allen Dixon, S & M 
Sales Company, president, Robert 
Harbin, Harbin Amusement Com- 
pany, vice -president, and Edward 
H. Newell, Or -Matt Company, sec- 
retary-treasurer were rewarded for 
their dime play efforts by election 
to second terms in the organization. 

The current project of the group 
is to find some way of selling loca- 
tion owners on the idea of installing 
air -conditioning. 

"today is one of the most prosper- 
ous nations in Europe and her 
people are beginning once more to 
enjoy a high standard of living and 
are experiencing the best business 
in history." 

The majority of German juke box 
operators are diversified, he ex- 
plained, and operate games in con- 
junction with phonographs. 

Most popular locations are the 
spielhollers (Arcades), which are 
crowded daily with the younger 
people. The spielhollers are super- 
ior to U. S. Arcades and have at 
least one juke box and 20 or more 
coin- operated amusement games. 

"Operating from 6 p.m. to mid- 
night, the juke boxes are played 
continuously, and the games usually 
have a line of patrons waiting t' 
play," he added. 

The most popular games are the 
lower -priced American -made pin - 
balls, Mallegg stated. The others, 
he reported, are of prewar vintage, 
and include hand -operated football 
units and pool games. 

Juke boxes have replaced the 
small orchestra in beerstubes, and 

are much in demand in restaurants 
as well as small ballrooms. 

Currently the Verbund Der 
Grosshandler (an association of 
wholesalers for coin- operated ma- 
chines) is conducting a drive to 
prevent the sale of juke boxes and 
games directly to owners of loca- 
tions, Mallegg reported. 

By -laws of the organization pro- 
hibit members from selling coin - 
operated machines to location 
owners, he said. 

Operators pay only a 10 per cent 
commission to locations, according 
to the American exporter, and most 
juke boxes are on 10 pfenning (21/2 

cents) one play, or 50 pfenning for 
five -record play. 

Belgium and Sweden too have 
lifted all restrictions, according to 
Mallegg. Switzerland regulations 
are about the same as those in Ger- 
many, but the Swiss buy only from 
representatives of U. S. firms, he 
said. 

Norway and Finland's high tariff 
and import license fees make it 
almost ' impossible to import juke 
boxes and games; he said. 

Golumbo Sets Plans for 
Background Music Unit 

BOSTON -J. J. Columbia, head 
of the J. J. Colombo Company 
here, formerly distributor for Rock - 
Ola and now operator of a coin 
machine counseling service, mid 
the new firm of which he is vice - 
president will go into production 
of hi -fi background music systems 
as the Imperial Manufacturing 
Corporation. 

The new machine, known as the 
IMCO Background Music System 
was demonstrated at the fall meet- 
ing of the Music Operators of 
Massachusetts, Inc., this week. The 
machine had been shown at the 
recent National Music Manufac- 
turing Association meet in New 
York. 

The IMCO will be produced 
for homes, restaurants, stores, in- 
dustry, hotels and institutions. It 
will list for $269.50. 

Continuous Play 
It plays 120 records at 45- r.p.m. 

automatically, and can be adjusted 

of Guild Associates, who was ex- 
ecutive director. 

The move to incorporate was 
voted unanimously after Levy out- 
lined the situation and explained 
the benefits of such a step. In 
the event of unionization, a move 
which seems inevitable in this area, 
it would, he said, be necessary 
to incorporate in order to deal with 
any union. Levy also felt it would 
not be possible to count dues as a 

(Continued on page 95) 

to play continuously tvithout pause. 
The machine is fitted with two 
eight -inch high -fidelity speakers 
and a 10 -watt push -pull amplifier 
with microphone. There is also a 

microphone input to make store - 
casts or public announcements pos- 
sible. 

Golumbo said the firm would 
train operators in how to appre..ch 
prospective customers. 

A plant with an area of 50,000 
square feet is gearing for produc- 
tion, and deliveries are scheduled 
to start by the latter part of 
October. 

The official world premiere 
showing is being planned within 
a few weeks in Boston, after which 
the machine will be taken on the 
road for showings thruout the 
country. With only a mail cam- 
paign, orders already have been 
received in large quantities from 
South America, Europe and many 
parts of the United States, said 
Colombo. 

550 Attend 

Chi Music Op 

Annual Outing 
CHICAGO -A crowd of 550 

Chicago music men, their wives 
and guests, jammed the clubhouse 
and greens of the Southmoor 
Country Club here Thursday (20) 
at the annual Golf Tournament 
and Banquet sponsored by the 
Recorded Music Service Associa- 
tion. 

Phil Levin, president of the 
operator organization, called the 
lively, get -together "the best we've 
had." In a short talk at the ban- 
quet, Levin credited committeemen 
Joe Filitti, Carl Green and Earl 
Kies for "a job well done "in staging 
the annual affair. 

Some 115 golfers registered for 
a workout on the links, and these 
and many more took part in the 
day -long- activities which were top - 
ped off by entertainment and 
dancing to the music of Dan Bellos. 
A buffet luncheon w.,s served early 
in the afternoon, and the dinner 
banquet followed in the evening. 

40 Ops Attend 

Chi AMI School 
CHICAGO -An operator serv- 

ice school on the AMI G -200, at- 
tended by 40 operators, was held 
by Automatic Phonograph Distrib- 
uting Company September 6, Mike 
Spagnola, manager of the AMI dis- 
tributing firm, announced last 
week. 

Two sessions -one in the morning 
and one in the evening -were con- 
ducted by Henry J. Hoevenaar, 
AMI service engineer. Cash prizes 
to holders of winning registration 
cards were awarded by Spagnola 
at the close of each session. 

Among those attending were: 
Jack Burke, Harry Trujillo, Wil- 
liam Wing, Peter V. Langbehn, 
Tony McKinzie, E. Buck, Frank 
Shank, Ed Chesney, Don R. Mc- 
Donald, Elmer Tysel, Larry Mon - 
heim, A. J. Strongin, Leon Mobil!, 
Edward Ogrodnik, Sam Florio, 
Lester Martin, Morry Banks, Rob- 
ert Raywood, Irwin S. Sands, Jo- 
seph Freeman, Eugene R. Lee, 
Frank Tomasso, Mario Grattant. 

Also L. B. Smith, Norbert Go- 
recki, Jack Markey, Norman Gold- 
stein, Norman J. Dompke, Les 
Richards, Sam Gray, Victor J. 
Lucas, Ed Bukala, Kenneth W. 
Massey, Thomas A. Hughes, Rene 
E. Picard, William Perez, Michael 
Galgano, Joseph Petritsch, Donald 
Amato and Joseph Kohler. 

Copyrighted material 
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Midwest Music Expands, 

Moves to New Building 
DENVER- Midwest Music Com- 

pany, one of Colorado's largest op- 
erating firms of juke boxes, games 
and sending machines, has moved 
into new, modern headquarters 
here. 

The new building, a shell when 
acquired by Midwest Music, was 
remodeled to suit the specifications 
of the company. It includes in ad- 
dition to office space separate de- 
partments for each phase of the 
firm's business, indoor loading 
space and complete garage facil- 
ities, according to Doyle Wyscaver, 
head of the company. 

Originally one of the largest juke 
box operating firms in the West 
in the 1930's, the firm under Wys- 
caver's direction expanded its op- 
eration thru diversification and 
simultaneously restricted its terri- 
tory to Denver and immediate ter- 
ritory. 

Midwest Music expanded its op- 
eration in accordance with the 
booming population growth of 
Denser and surrounding area in 
recent years, Wyscaver stated. 

Its new headquarters also in- 
cludes a special 20 by 20 -foot 

shciwroom for display of equipment 
to prospective location owners and 
for demonstrating the latest models 
of coin -operated machines. 

The separate departments of 
Midwest JIusic all branch off a 

hallway that leads down the center 
of theb wilding, but yet are com- 
pletely shut off from other opera- 
tions. 

There is a special room for route 
servicemen that includes a 20 -foot- 
long bench for making out reports, 
counting money and relaxation. 

A special vault has been incor- 
porated in the vending quarters 
where cigarettes are stored. Im- 
mediately adjacent is the stamp ap- 
plication machine for cigarette 
packages. 

Because of the building's height 
and arching roof, a special loft seas 
built where the firm currently 
stores additional equipment and 
spare parts, formerly housed in the 
shop. 

The garage, 80 by 45 feet at the 
rear of the building, is large 
enough to house the firm's entire 
truck fleet, including a repair shop, 
paint room and gas tanks. 

JuifWaîfa..: 

you goo the 

Roek-OÑ 

"200" 
at all Rock0la 

distributors soon) 
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MUSIC OPERA TOR FORUM 

Number of Tunes 
Affect lOc Play? 

(Editor's Note: This is the final article in 
a series of four Music Operator Forums on 
multi -selection equipment as it affects weekly 
record buying, programming and dime play. 
Last week's article was concealed primarily 
with operator views on the variety of selec- 
tions available in machines today. This week's 
discussion is concerned with the affect of 
larger multi- selection equipment on dime 
Play) 

The overwhelming majority of music oper- 
ators with 200 -selection juke boxes operate them 
on dime play. 

According to operators participating in this 
week's Forum, just slightly more than 7 per cent 
of the 200's operating today are set at a nickel, 
with 92.9 per cent of them operating at a dime - 
a -tune. 

These figures are even more impressive com- 
pared with the percentage of equipment with 
fewer selections which ÁIOF operators now are 
operating on 10 -cent play (see chart). 

However, significant as these figures appear, 
Forum participants stressed that care must be 
taken in properly interpreting them. The figures 
do not mean that the war to successfully convert 
to dime play is to use 200- selection equipment 
despite the fact that some operators have used 
200's to do just that. ' 

Here's why: On many locations where 200 - 
selection machines are now operating, dime play 
has long been in effect. On still other locations 
now using 200's, the very reason they are means 
that they are the best ( "A ") locations which 
should experience no difficulty whatsoever in 
supporting dime play. 

In converting a route to clime play, an oper- 
ator begins with his best locations, gradually 
moving the dime into average stops and finally 
marginal stops. This is confirmed in Forum series 
on dime play published earlier this year. 

In that series, it was disclosed that the con- 
version to a dime in especially rural areas moves 
very slowly in the pattern outlined above. At Ilse 
same time, city operators appeared to convert 
more evenly, i.e., they convert their "best" and 
"average" locations at almost the same pace. The 
Forum on rural dime play stated: 

"It is interesting to note the pattern set by 
rural and small -tosen operators when converting 
to dime play. The first spots to get dime play 
are always the best spots. It is usually safe to say 
that a route with less than one out of four ma- 
chines converted lids .only changed to clime play 
in the best stops. 

"By the time the route approaches the 50 per 
cent mark, average stops are also beginning to be 
converted. However, marginal stops are still on 
nickel play only." 

however, the Forum on urban dime play re- 
ported: "Unlike rural route conversions, which 

tend to blanket 'best' locations with dime play 
before moving to average and marginal locations, 
city changeovers seem to move at a more even 
pace . , . even the smallest dime play percentage 
routes have 'average' locations on dime play." 

According to operators polled, in order for a 
location to warrant a 200 -selection machine, it 
must fall in the "best" classification. Therefore, 
with the progress of dime play as it has been, the 
stop is either already on dime play or it will be 
the first to be converted to dime play when the 
move is made and selectivity does not affect this. 

For the majority of MOF operators reporting, 
then, number of selections is related to dime play 
in this way: "Best" locations may today have both 
dime play and 200's, but these two facts operate 
independently of each other. The 200 -selection 
unit may be one of several factors in successfully 
converting to dime play in a particular location, 
but in almost all cases is not the determining 
factor. 

A small number of operators reporting took 
exception to that, however. Some stated that 
offering a location a 200- selection juke box was 
a vital part of their campaign in converting some 
particularly difficult locations to a dime. 

An important part in switching to a dime is, 
however, providing a new machine for the loca- 
tion. According to most operators, most dime play 
locations have machines with 80 or more selec- 
tions. 

Altho at present the 200 -selection juke box 
does not appear to be responsible for helping 
operators convert to a dime. a number of oper- 
ators mentioned *that it may well become a factor 
in a year or so with increasing sales of 200's. 
Their argument: That an operator buying and 
programming the larger, more expensive 200 - 
selection model will mom vigorously sell clime 
play to the location since he will require the 
higher denomination coin even more than at 
present. 

How They Voted 
I. How away juke bosh do You operale! 

Average number 72.4 

2. what percentage of your bike boxer are of the following 
typer' 

N, 140, 104 or 120 seleeiloas 71.9 "5 
49 or S0 .election. 10.5, 
20e selections 9.6% 

3. Wiwi percentage of each of these types of juke boxes tat 
Yon *Penh are set for dime play' 

00. IN. 104 no 120 selection. 54.0, 
40. oe SO selections 20.2, 
204 selection. 92.9% 

175.055 

*Totals more than 100 per cent since most operators operate 
all three kinds of equipment. 

Quote & Unquote . 

OHIO OPERATOR (who asked not to use his name): 
"I do not think a juke box should have more than 
100 or 120 selections. That should take care of most 
any location. I don't think Ft''s are worth the trouble 
and the extra cost.' 

M. F. BENANDES, C. A. Music Store, Fal- 
hurrias, Tex.: "One hundred selections are 
enough for almost any location. Fifty selections 
will take care of about 60 per cent and 100 
selections 40 per cent." 

clAURICE A. ROSENSTEIN, Marshalltown, Ia.: 
One hundred selections are ample. Two hundred 

selections will gain some extra revenue for awhile 
with EP's, but I don't think the extra cost of the 

. machines will compensate for it." 

STEPHEN PATRICK, West Grove, Pa.: "I still 
think that 100 (or thereabouts) selections fill my 
requirements. Records require a change once a 
week. I have checked and I know that once -a- 
week record change is worthwhile." 

WISCONSIN OPERATOR (who asked not to use 
Isis name): "One hundred selections are Ilse ideal 
number. Poorer locations should get the older ma- 
chines which are about five years or more old." 

DUANE KNUTSON, Fertile, 'Minn.: "Forty or 
50 selections are plenty. There are only eight to 
10 numbers on a juke box that get the plays - 
the rest just go along for the ride. I never noticed 
any big increase in grosses when switching from 
24 to 100 selections.' 

ARKANSAS OPERATOR (who asked not to use hie 
name): "I think that the 100 -selection machine L 
ideal for any location" 

IOWA OPERATOR (who asked not to use his 
name): "Different sizes in the number of selec- 
tions are essential. For adult customers smaller 
machines can be used because they don't keep 
up with the hit tunes as well as younger cus- 
tomers." 

PEARSON .Sc WIMPLER MUSIC COMPANY, Har- 
risonburg, Va., "We think 50 selections are the ideal 
mmnber of selections for any and all locations. The 
manufacturers forced 100 to 120 selections and are 
now trying to force 200 selections on operators which 
In most cases they cannot purchase without a hard- 
ship." 

FRANK HECK, C. W. Novelty Company, 
Quincy, Ill.: "Every location has a different type 
of customers. So one location may need only a 
40 or 50- selection juke box; some locations are 
small, some large. Whereas one location may 
require only 40 selections, others may be able 
to use 200.;" 

ERNEST MAY, May Music Company, Jacksonville, 
III.: "Fifty selections should be suitable for any 
location." 

TED SALVESON JR., \Ves, Music Company, 
Detroit: "We believe there must necessarily be 
different sizes to suit the needs of the location. 
We happen to operate in a number of locations 
that do not want the larger juke boxes." 

MYSELS MUSIC COMPANY, Pittsburgh: "\Ve feel 
that 100 selections is a good number, providing 
manufacturers would not force new equipment to 
create a desire for location owners for a machine 
like the one next door.'" 

DELMAR SANT, Driggs, Idaho: "The number 
of selections depends entirely on the individual 
location. In my own operation, I prefer 100 
selections for most of my locations." 
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THIS, 

TOO, 

ISA 

COIN 

MACHINE \ .... 

It is to ring more cash registers for more 
manufacturers, distributors, jobbers and 
suppliers that The Billboard will again 
sponsor its annual 

CONVENTION -IN -PRINT 
Issue. 

This important edition will be complete with all of 
the constructive convention attractions . , . a well - 
rounded technical, practical program . . . a wide 
range of "exhibit- advertisements.' It's a combination 
that encourages the entire Coin Machine Field 

...TOSEE 
. TO COMPARE 

...TOBUY 
Remember, this is a "once -in -a -year" opportunity to" 
become an integral part of this industry sales pro- 
moting project , .. designed throughout to ring the 
convention soles bell for more new and used equip- 
ment orders ... in circulation at the start of the fall 
buying season 

S 

1 

A 6 -month record of Coin Machine Distrib- 
utor lineage in The Billboard, compared to 
the total of all other publications in this 
field, establishes a conclusive advertising 
preference .. . 

163,080 Tines The Billboard 
23,978 lines All Other Publications 

LAST REMINDER 
HERE'S THE LAST CALL FOR YOU TO GET YOUR AD- 
VERTISING -SALES MESSAGE IN THE "CONVENTION - 
IN- PRINT" ISSUE. YOU'LL REACH MORE BONA FIDE 
PROSPECTS AND CUSTOMERS THAN IN ANY SINGLE 
ISSUE DURING THE ENTIRE YEAR ... AND AT NO 
INCREASE IN REGULAR RATES. ACT NOW . 

ADVERTISING DEADLINE .. . 

Thursday, September 11 
THE BILLBOARD PUBLISHING COMPANY 

CHICAGO 1, Ill 
188 W. Randolph St. 

CEntrol 6.8761 

Jock Sloan 
Dick Wilson 

Dick Ford 

HOLLYWOOD 28, 

CALIF. 

6000 Sunset Blvd. 

H011ywood 9 -5831 

George Kelley 

CINCINNATI 22, OHIO 

2160 Porranon St. 

DUnbar 1-6450 

Lou Sche,het 

DATE OF 

"CONVENTION -IN- PRINT" 
ISSUE 

OCTOBER 6th 
ADVERTISING DEADLINE 

SEPT. 27th 

NEW YORK 36, M. Y. 

1564 Broadway 
Plaza 7.2800 

Martin Tooh.y 

ST. LOUIS 1, MO. 

390 Aresde Building 

CMeslnet 1-0443 

Frank 'ceding 

COINMEN YOU KNOW 
Chicago 

By KEN KNAUF 

The annual Golf Tournament 
and Banquet staged by the Re- 
corded Music Service Association 
at the Southmoor Country Club 
Thursday (20) was a big success, 
with over 550 local operators, dis- 
tributors and manufacturers of 
juke boxes, record dealers and 
others attending. (See separate 
story in Music Machines section.) 
Credit goes to Phil Levin, Joe Fi- 
litti, Carl Green and Earl Kies for 
putting on a fille show... - H. J. 
(Pete) Foster resigned as assistant 
to the president at the Bert Mills 
Corporation September 21. While 
future plans are not definite, he 
will remain in the vending field. 

Hub Operators 
Continued from page 93 

tax deductible item unless the 
group was incorporated. 

Several weeks ago, Mayor Jobn 
B. Hynes announced a plan to 
raise more than $1,000,000 in new 
tax revenue, fees and licenses. This 
presents a serious threat to music 
operators, since a fee of $50 was 
proposed For each machine. This 
would mean that a machine run- 
ning on a seven -day -a -week basis 
would be charged $160. The city 
and State each levy $50 each, and 
the federal tax of $10 added to 
the new amount would come to 
$18s). 

Visiting at D. Gottlieb & 
Company recently were Dave Bond 
and Irwin Margold, Trimount 
Sales, Boston, and Mac Perlman 
and Meyer Parkoff, Seaboard N. Y. 
Corporation, Hartford, Conn. 

Mrs. Estelle Bye, Marvel 
Manufacturing Company re- 
ceptionist, off on a pleasure 
trip to Puerto Rico, Cuba, Ja- 
maica, Dominican Republic 
and Haiti. Ted Rubenstein, 

-Marvel owner, reports Estelle 
forgot to take along Marvel 
sales circulars. "So the trip's 
a total loss," quips Ted... . 

Herb Perkins, Puryevor 
tributing Company, planning 
a jaunt to New York. Marie 
Hopp, Purveyor secretary, cut- 
ting a fine figure at the South - 
moor Country Club. 

Milwaukee 
By BENN OLLMAN 

Sam Hastings had a lot to 
celebrate tisis week. He and his 
wife marked their 34th wedding 
anniversary, and it also was the 
birthday of his son, Jack, nosy 
handling the front office and book- 
keeping chores for the firm. 
According to Sam, there is a 

tcrrific demand for used juke boxes 
that is difficult to fill these days. 

Gene Geier, counter man at 
Radio Doctors, one -stopper, is 

back on the job following a 

three -week absence. Out -of- 
town operators stopping by 

Members of the music industry 
met with city councilmen and were 
told, after stating their case, to 
come back with a compromise 
offer. It was decided to go back 
with an offer of $20 per year per 
machine, provided it covers a full 
seven -day license. or if this was 
not legal under the ordinance, to 
have a nominal fee net for Sunday 
use. 

It was pointed out that because 
of the poor condition of the city's 
finances, that the city council was 
certain to pass the bill and that 
immediate action was necessary 
to get the amount reduced. The 
operators also will ask that radio 
and television sets, which were in- 
chided in the proposal along with 
juke boxes. be divorced from the 
music machine in any new fee. 

Radio and TV 
Several operators complained 

that many locations played radio 
and television most of Supday, 
than cutting down on the revenue 
from their machines. It was fig- 
ured that with a $20 fee for week- 
day use of the juke boxes, the city 
or the State might be persuaded 
to drop the $50 Sunday license fee. 
A move was made last year to 
have the State fee rescinded. It 
came close to being enacted and it 
was felt that it might be success- 
fully contested this year. 

Several other proposals to take 
care of the added fee were sug- 
gested. Most acceptable among 
them was the plan to reduce the 
split with the locations. 

The $50 proposal is still in com- 
mittee, but is expected to be pre- 
sented to the full body of the 
council within a short time. 

A new floater insurance policy 
plan, which w -uld reduce the pre- 
mium,ovas accepted by the opera- 
tors. The Firemen's Insurance 
Company will write policies for 
music machines and games at an 
annual rate of 36 cents per $100. 
The policy formerly in force cost 
48 cents per $100. 

The first annual banquet of the 
group was announced for Novem- 
ber 13 at the Hotel Bradford, 
here. President David J. Baker 
will go to New York to make plans 
for entertainers and other details 
for the affair. The next meeting 
of the association will be held at 
the Hotel Beaconsfield Monday, 
October 8. 

Monday morning at the Radio 
Doctors headquarters for new 
wax included Ray Subrod, 
Burlington; Mince Young, Sol- 
diers Grove and Harry Kos - 
koski, Niagara. 

Reporting business picking up 
nicely after a slight summer dip, 
Clarence Smith, of Milwaukee 
Amusement Company, says dime 
play is proving a big help. New 
employee bn the Milwaukee 
Amusement Company payroll is 
Myron Silsby, who formerly was 
on the roster at the S. L. London 
Music Company. 

Frank Bartnik, the flying 
coinman, has been grounded 
for a short period while the 
authorities put his flying ma- 
chine thru the compulsory 
100 -hour check. Several weeks 
ago, according to Bartnik, he 
flew down to St. Louis to try 
to locate some scarce juke box 
models. He found them just as 
tough to locate down there as 
here in Milwaukee. 

(Continued on page 107) 

104 SELECTIONS 

there is a 

WURLITZER 
PHONOGRAPH 
for every location 

200 SELECTIONS 

COIN MARKET PLACE The National Exchange for Coin 

Machine Personnel, Products, 

CLASSIFIED ADVERTISING Sercices and Opportunities. 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS DISPLAY CLASSIFIED SSIFl4 

and ai,_ 
EDADS 

Sot in usual want -ad style, one paragraph, '1 set In larger typo 
o display. Fin1 linet in regular 5 pt. i3, played fe best advantage. No illustrations e 

or cuts permitted. 

RATE: 20c a word- Minimum 54.00. 
RATES: $1.00 aura- 514.00 per ([sets. 

CASH WITH ORDER 
CASH WITH ORDER Unless credit has been established. 

In determineng cost of regular Classified Ads be sure to count yau,' name and address 
when computing cost of ad. When using a Bo. Number In Care of The Billboard allow 
for 6 additional words. On Box Number Ad. a special service charge et 250 per insertion 
Is made for handling replies. 

ADDRESS ALL ORDERS AND INQUIRIES TO: 

THE BILLBOARD PUBLISHING CO., 2160 PATTERSON ST., CINCINNATI 22 

..... . CIGAREm-dANDYCOFFEE---C16AROMAT 

Business Opportunities -MN N N 4-e4 
EXCELLFNT MONr.Y91AKING OPPOR- 

taNtles in coin adios ana coin televt nne 

for ePIn o and d 
motels. 

cu ire 
made In hotels and molNc. Write or wire 
ror 'stalls a d proses. Coratllo, Ina.. 196 
Albion Ave.. Paleraon 7, N, J. cbnD 

Parts, Supplies & Services 
H ( FNM 

STAMP FOLDERS DIRECT PROM NANU 
raeturer, unlimited ptuntlllea. Immediate 

delWern Watte for DrrnL Veedco Salsa 'i 
5124 harket St.. Phllatlelphla 3. Pa. Losten 
7.34440. chse79 

Positions Wanted 
JUxE BOX AND GAME MECHANIC, 6 

Years' experience, 6 month GI approved 
schooling, write J. S Schaeffer. Box 669, 
RIDe, Calo Se. 

Routes for Sole 

EXCLUSIVE WIRED MUSIC SERVICE 

onlocation. .acide Ipotential.Twenty- five $ 00 
Stapleton's. 360 E. Walnut, Springfield, Mo. 

ose 

Used Coin -Operated 
Equipment 

A1 ICARETTT. AND CANDY MACHINES 
976 and u Other aending machines. ad 

P ttmsa OOOlámkeetAVéä Chte,gn i 

BA 
MA TS 

V 

IaCn 

OR CA B 

IN: 

S i 
e 

V aKa lzg 
Northwestern, 

Rf6; 
other ll -known 

tmakees[ 
, 

N 
A Sd ale, for a° 

pp. 
H 
4022 

400 Fors 
tune, 96: 1 ]Ulna Dia, 

B. 
American, Munn 

Low Bos, 4036: Scoop. late mode, as: 
Stands, 11 Corona Portable Typewriter 910. w.. t. 597 White Plaine Rd., 14tesse 
bull, Conn. 

-FACTORY DISTRIBUTORS - 
U-Selrenp Cully 4 Coffee Roya/ "77" 
and Mertvey Claarcttt Machines, tVal- 
Iln[ Searee Laten and Comb t'en'or, 
formafOrrnar 

b1 Cum MacDlnee. Write for in- 
llon and DrlceL 

TEXAS ASSOCIATED ENTERPRISES 
P. O. Sox IeN Amarilla, Tones 

TOR SALE -SMALL ARCADE. ALL OR 
spy part ot; 

10the 

Doce V matt. Electronka 
2 , nose, OAb. Phone R 

pudic 67e86. 

176 PINNY VICTOR VENDORS FOR NUTS. 
ball Nm, can's or charm mix. 96.95 each: 

SO vendtn[ maehlne stands, E2.50 pen- 
t Dlntfo couvter game, 916 AI tun /f. 1970 

Roan, Baltlmae 13, Md. 

SANITARY VENDING 
MACHINE HEADQUARTERS 

"span- sanitary napkin vendes DAV 
or blade venden, Advmce Y3C'a Satlonal 
. National alb and other pat pucka a eenitsry V'S Alm merchsntlln reEllla 

roa ene dove at lowest onces. Nanufaetun 
ere & Dfetrlbuton. 

AW ',lid [ivory dlnrmi es 
4D VANCE VENDING MACHINES 

NATIONAL SANITARY SALES .0. eJ, 4640 N. W Ave., chien° as 

Wanted to Buy 

CIGAR CANDY A\D OTT: ER s:Ai 
1nE mach ; run aAlbDtfon nd 

lowest prleeL fox 873. The BUIboaM. Ñ 
DI. 

'MTVENDING 
frtIgg NE, WIni.D --4 OA b 

Northwertern 49'c. SOver KIn[a. 
Acorns P Coppter t:amta. gd a 

vYoter diet Axle; P. 
SDr1nE Cerd<n sr.! 

Pbaadelpdsla 39, Pa. ehtAs 
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Emphasis Heavy on Vending 
At Theater Concession Meet 

Machines Seen Replacing Stands; 
Rapp, Brinkmann, Burlington Speak 

By AARON STERNFIELD 
NEW YORK - In what ap- 

peared to be a junior NAMA con - 
vention, thousands of vending op. 
erators and theater concessionaires 
flocked to New York's Coliseum 
Thursday thru Monday (20 -24) for 
the annual convention of the Pop- 
corn & Concessions Association, 
held in conjunction with three other 
trade groups allied with the theater 
industry. 

Nearly half of the PCA exhibits 
were either vending manufacture - 
ers' or suppliers', and the interest 
in automatic merchandising thruout 
the five - day session was pro- 
nounced. 

Equipment manufacturers and 
suppliers reported that both sales 
and inquiries were considerably 
higher than expected. Most of them 
concluded that the concession op- 

erator, eager to pare rising labor 
costs, is looking more and more to 
vending for the solution. 

Stand Hazards 
The thinking is that often a girl 

stand attendant will take off early 
for a date -or show up late -that 
the pilferage loss must be con- 
sidered, and that vending, in any 
event, will supplement stand instal- 
lations. 

Vending played a major role in 
the business deliberations. Featured 
on the program were talks by Mel 
Rapp, of Apro; Charles Brinkmann, 
of Rowe, and Jack Burlington, of 
Vendo. 

Rapp predicted that in the next 
year or two concessionaires will be 
experimenting with portable self - 
contained flat car trailers carrying 
eight or 10 different type vending 
machines. He explained that these 

Du Grenier Bows New 
Spacemaster Cig Unit 

NEW YORK -The new 10- 
column Spacemaker cigarette ma- 
chine was bowed here this week 
by Arthur H. Du Grenier, Inc., at 
the 
atre Equipment and Supply Man- 
ufacturers at the New York Coli- 
seum. 

According to Richard E. Gibbs, 
sales manager, the machine was 
designed specifically for smaller lo- 
catións, or for locations where 
space is at a premium. 

Capacity is 200 packs, with di- 

Apeo Unveils 

Popcorn Unii 

At PCA Show 
NEW YORK- -Apco, Inc., took 

the wraps off its new Popcorn - 
shoppe at the Popcorn & Conces. 
sinus Association show at the New 
York Coliseum Thursday thru 
Monday (20.24). 

The machine, which will list for 
between $595 and $895, holds 3.50 
24 -ounce cups and enough corn 
to fill the cups. The corn is placed, 
pre -popped, in the machine and 
the heat is regulated by the op- 
erator. 

The 24 -ounce cup and dispens- 
ing mechanism was developed by 
the 'Lily -Tulip Cup Corporation. 
The cup is made of a special grease - 
resistant material which results in 
a leak- proof, stain -resistant cup, ac- 
cording to Bill Seldy, of Lily Tulip. 
The cup, which will handle either 
dry or buttered po m, sells for 
$18.95 a thousand on orders of 
15,000 or more. 

Vending price on the machine is 
adjustable, but 15 cents is the sug- 
gested vend. Dimensions of the unit 
are 24.5 inches by 27.5 inches by 
68 inches. An illuminated embel- 
lishment, showing a giant cup of 
popcorn, adorns the outside of the 
cabinet. 

Sales emphasis to theater con- 
cession -operators is that the pop- 
corn machine can replace a stand 
attendant, or it can be used to 
supplement the stand. 

mensions of 20.5 inches in width, 
13.75 inches in depth and 55 
inches in height. The machines 
come in red, coral or Hammertone 
green. Price 
nounced. 

Change in Pennies 
Gibbs explained that each col- 

umn may be set to vend at an in- 
dividual price, and each column is 
set to give change in pennies. The 
machine will take any combination 
of nickels, dimes or .quarters. An- 
other model, taking quarters only, 
is also available. 

A pilot run has been completed 
and has been placed on test loca- 
tions. Gibbs added that production 
will get under way soon. 

Meanwhile, showings of the new 
venders will be held Wednesday 
(26) in Dallas at the meeting of 
the Texas Association of Tobacco 
Distributors, and in Pittsburgh at 
the meeting of the Pennsylvania 
Association of Tobacco Distribu- 
tors. 

Texas Showing 
At the Texas showing will be 

Joseph Martin, Midwestern district 
manager; Coe Stone, Southern dis- 
trict manager, and W. C. McDon- 
ald, Texas representative. 

At the Pittsburgh showing will 
be Bob Kline, Midwest district 
manager, and Ham' Weiner, Penn- 
sylvania representative. 

units would be located in far cor- 
ners of drive -in theaters to eliminate 
the long walk to the concession 
stand. 

Plus Business 
He pointed out that venders per- 

form best when the concession 
counter is closed, delivering mostly 
plus business for that concession- 
aire. 

Rapp told the concessionaires 
(Continued on page 102) 

Exhibit Record 

Seen for 1956 

NAMA Conclave 
CHICAGO -With 139 exhibi- 

tors already having reserved space, 
indications are that a record num- 
ber will participate in this year's 
National Automatic Merchandising 
Association's convention and ex- 
hibit December 2-5 at the Conrad 
Hilton Hotel. 

The highest number of firms dis- 
playing products at an NAMA con- 
clave was 147 last year, according 
to officials, but with the 1956 meet 
still two months away, it is ex- 
pected that more than 150 com- 
panies will participate. 

Since July (The Billboard, July 
(Continued on page 104) 

Tobacco Sales 

$3.1 Billion; Up 

19% Over '48 
WASHINGTON -To b a c co 

wholesalers recorded $3.2 billion 
in sales during 1954, up 29 per 
cent over 1948 and almost three 
times the corresponding dollar vol- 
ume in prewar 1939, according to 
preliminary results of the 1954 
Census of Business conducted by 
the Commerce Department. 

While no specific breakdown 
was given on the amount of tobac- 
co products sold to vending ma- 
chine operators, a report issued 
earlier by Commerce listed retail 

(Continued on page 104) 

L&M Preems Box 
Pack in 5 Markets 

Trade Sources Predict Move to Boxes at 
Expense of Pouches; Machinery Available 

NEW YORK - The move to- 
ward crush -proof, flip -tcp cigarette 
packs may be on the way. Lig- 
gett & Myers Tobacco Company 
has announced that the filter -tip 
L &M's will be packed in boxes in 
addition to the current line of kings 
and regulars in pouch Containers. 

Philip Morris was the first com- 
pany to use flip -top boxes, first in 
Marlboro and later in its Philip 
Morris, and Parliament brands. 

Machinery used to box the 
L &M's is made by the British firm 
of Molins, which also made the 
Philip Morris machinery. The ex- 
clusivity which Philip Morris had 
on this machinery ran out earlier 
this year. 

Five Markets 
Initial production of the boxed 

L &M will be limited, with dis- 

tribution beginning in Baltimore 
Buffalo, Rochester, Syracuse anti 
Washington. Dates for additional 
distribution have not been an- 
nounced. 

L &M filters in the crush -proof 
box will be packed the same way 
and sell at the same price as regu- 
lars and kings -$9 a thousand. 

Newspaper, radio and television 
advertising will be used to intro- 
duce the new product in the five 
markets. Point -of- purchase dis- 
play material is 'also planned. 

Trend to Boxes 
The L&M move confirms indus- 

try talk that the pouch cigarette 
pack may be on the way out. The 
American Machine & Foundry 
Company has developed equip- 
ment for the manufacture of box - 

(Continued on page 108) 

CAVA Eyes Finance, 
Mfrs.' Obligations 

By SAM ABBOTT 

LOS ANGELES -- Advantages 
of vending machine manufacturers 
having parts supply depots on the 
West Coast, methods of financing, 

threat of discriminatory 
per- machine taxes were discussed 
at the third bi- monthly meeting 
of the California Automatic 
Vendors' Association here Friday 
night (14). 

The dinner -meeting conducted 
by B. J. (Bob) Grenier, CAVA presi- 
dent, was held in the Colonial 
Room of the Ambassador Hotel. 
A record crowd of more than 100 
operators, supply and manufactur- 
ers' representatives attended. 

The discussion of the depots with 
factory- trained personnel to direct 
operators during the break -in pe- 
riod of vending machines was not 
scheduled, but kicked off when 
Jack Powell, Automatic Equipment 
Company, talked on "Problems of 
Vending Equipment." 

Powell suggested the association 
work out a plan thru which every 
member would contribute a report 
on his field experience of equip- 
ment he is now operating. In this 
way, Powell added, operators 
would learn that some machines 
were profitable to operate while 
others required costly repairs In 
addition to the initial cost. 

Mfrs.' Responsibility 
"When purchasing new equip- 

ment, the operator has a right to 
expect it to be reasonably trouble - 
free," Powell advised. "He has a 
right to expect his cost of service 
and maintenance to be held at a 
minimum. It is these things that 
create for the operator customer 
good will and confidence upon 
which he has built his business. 

"As any new type of vender is 
designed and manufactured, let the 
burden of proof of performance 
rest upon the manufacturer before 

(Continued on page 98) 

Apco in Production on 
Pre -Mix Drink Venders 

NEW YORK -Apco, Inc., has 
begun production on a line of pre- 
mix cup drunk machines, with initial 
deliveries scheduled in 30 days. 

Vending Manufacturers, Suppliers 
Display Wares at Concession Show 

NEW YORK - Vending ma- 
chine manufacturers, suppliers and 
one operator were among the ex- 
hibitors at the annual convention 
of the Popcorn & Concessions As- 
sociation which ended its five -day 
run at the New York Coliseum, 
Monday (24). 

Apeo, Inc., bowed its Popcorn - 
shoppe (see separate story), showed 
its new six -drink Soda Shoppe Jr. 
(800 -cup capacity, $1,060 list), its 
Snak Shoppe display front for 
sandwich, milk, hot drink, cold 
drink, ice cream and candy, as 
well as its line of Smokeshop dg- 
arette venders and Soclashoppes. 

At the Apco booth were Sam 
Kresberg, Mel Rapp, Walter Sher- 

man, Irving Edelson, Lou Strauss, 
George Holzman, Ray Barnes, Bob 
Olsen, Merwin Adams, Marvin 
Altman and Dick Fritz. 

Cole Display 
The Cole Products Corporation 

displayed its line of cup drink 
equipment. Manning the booth 
were Al Cole, Dick Cole, Stan 
Gaines, D. W. Donohue, Noble 
Zook, Harry Purdom, H. Mortara, 
Jerry Miller and J. Sudak. 

Arthur H. DuGrenier bowed its 
new 10- column Spacemaster cig- 
arette machine (see separate story) 
and its pastry, candy and cigarette 
line. Company representatives at 
the show were Francis C. DuGren- 
ier, B. E. Bouchard, Richard E. 

Gibbs, Julius Levy, E. J. Klein, 
Sam Shaun, Helen Cohen, Olivia 
McFadden, Sherman Henderson 
and Arthur Lippman. 

Lovitt Enterprises showed its 
Shake -O -Mat milkshake vender. 
The unit is currently on test loca- 
tions in Chicago and Washington, 
mostly in theaters. Production is 
scheduled to get under. way by 
mid -October. At the Lovitt booth 
were Sid Lovitt, Bob Ferguson and 
Ken Progin. 

Rowe Package 
The Rowe Manufacturing Com- 

pany exhibited its theater vending 
package, consisting of a 14- column 
cigarette machine with showcase 

(Continued on page 99) 

Sam Kresberg, Apco president, 
said the line will consist of single - 
flavor, two -flavor and three -flavor 
machines, each with a capacity of 
800 cups, and a single- flavor unit 
with a 200 -cup capacity. The ma- 
chines are being manufactured in 
Texas by a subsidiary of the United 
States Hoffman Machinery Corpor- 
ation, parent company of Apeo. 

In the 600 -cup line, the single - 
flavor will sell for $737; the two - 
flavor will sell for $837, and the 
three-flax-or will sell for $897. The 
200 -cup machine lists for $497. 

Pepsi Caravan 
Kresberg said the first production 

run of 3,010 is in process. Apoo 
pm -mix units form part the 
Pepsi -Cola caravan, currently visit- 
ing Pepsi bottlers thruout the na- 
tion. However, he emphasized that 
the machines are not being made 
specifically for any one sirup com- 
pany and are available to. all -bot- 
tlers and operators. `ùi 

All machine prices, he siiïiro 
for c omp 1 e t e equipment with 
changemakers. Only extras are the 
tanks and CO2 regulators. 
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Hebe Rutter just got back from 
North Tonawanda, N. Y., where he 
attended Wurlitzer's centennial. He 
took his time coming home, as did 
Walt and Mary Royer. _. Bob 
Ilolt and wife, of Rainbow ASusic, 
just got back from the West Coast. 
He had business in Las Vegas 
(that's a new one), and then took 
a pleasure trip to Los Angeles and 
San F''rascisc0. 

N.W. sa.eel 4+, It or Sr 

MERCHANDISE & SUPPLIES 

Pistachio Nuts, limbo Queen 
Pistachio Nuts, Large Tulip 
Pistachio Nuts, vendor. Mix 

.1141 

.» 
Pigecnie Nur, {henk 17 
easnew whole .{E 
C.maw aims 
Peanuts lum M t{ 1000 .32 

TM,xeeLN!W, 
S 

30 N 
J7 
.ga 

Tinnw Peanuts .32 
e aston Raked Moans {t 
Jell e.n. .ta 
Licorice Gem. .ta 
LMlets mslmilar ro M. a M.1,110 N .40 
Assorted Fruit charms, U{ N. M 
Nrshey-eM .43 

Rein BIO .n Gum. 40 cf. s .24 
Taln BIG gall Gum, lee N., VII 

{a 
R.i Bf eau Gum, loo. .{E 

20o b. minimum, Gm n .n 
Rain es Tan Gum. 

Adms Gum, H flavors, 100 c! .45 
Wrigley's Gum, all flavors, 100 cf .42 
B eech-Nut, 100 at. .43 
Hershey's Chocolate, 200 <t. 1.40 

Minimum Order, 25 Boxes Assorted. 

Corn 1t! line o1 Parr, Si ,'": Snds, 
Brackets, Charms, Everything 

IOr fh operator. 
1.2 Deposit, .lne C.O.D. 

IMP POLOEIS, Lewnt blas Write 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
:tb w. 36mh 5r, V 18, t; Y 

lorgucre :-6d67 

SUCCESSFUL VENDING 
REQUIRES: 

The availability of quality merchandise 
which most people buy or frequent 
intrvots; inexpnsiv, trouble-fr MO- 

chines which con be conomically and 
quickly serviced, and a fair margin 
o f profit. 

vendere 
r inexpnsiYa, 

troubla -fr.e ma- 
chins which con 
b acenomically 
and quickly Br, 
iced. On exam - 
pl is th 

NORTHWESTERN 

5c 
PAGUMGE 

VENDER 

Fer full information on .Rr 
cemplefe line of profit -making 
vender* write to- 

THf NORTHWESTERN CORP. 
29296 Armstrong St. Morris, III. 

Bottler Pre -Mix Activity May Boost 
Sale of Post -Mix Cup Drink Units 

Cole Explains Pre -Mix Machines Blunt 
Bottler Opposition to Cup Drink Vending 

NEW YORK -The introduction 
of the pre-mix unit may be one of 
the best things that ever happened 
to the post -mix drink industry, ac- 
cording to Albert Cole, president 
of the Cole Products Corporation. 

Cole was in New York this week 
visiting Arnold Cortell, president 
of the Ameropa Trading and Ship- 
ping Corporation, Cole's export 
agent. 

It is Cole's contention that the 
pre-mix machine will be instrumen- 
tal in breaking down bottler preju- 
dice against cup machines, and 
that the next stop will be a post - 
mix unit 

Quality Control 
Cole pointed out that the bottler 

has generally eschewed cup ma- 
chines in favor of bottle venders. 
With his tremendous. investment 
in bottling equipment, his sales 
campaign was based on quality 
control in bottles. 

But this policy often got the 
bottler in trouble, particularly 
when he had to compete with the 
vending operator. On industrial lo- 
cations, the bottle had drawbacks 

Marcus Named 

Goodwill Rep 
NEW YORK --Hyman Marcus, 

president of the U. S. Hoffman 
Machinery Corporation, parent 
company of Apco, will represent 
New York City as goodwill ambass- 
ador when he leaves for Europe 
Sunday (23). 

But Marcus didn't get the title 
without having a fesv anxious mo- 
ments. It all started when Hoff - 
man's publicity man, announcing 
a press reception for Marcia at the 
Hotel Plaza Wednesday (19), no- 
tified New York newspapers that 
Marcus would leave "on a Euro- 
pean mission of international busi- 
ness significance and goodwill and 
will present the mayor's greetings 
to major officials abroad." Head- 
line of the press release was "May- 
or Wagner names industrial leader 
as goodwill ambassador for New 
York." 

City Hall Denies 
However, the hitch came when a 

reporter called the mayor's office 
to check and was informed that 
the mayor would sign no papers 
to have Marcus presented to Euro- 
pean officials. 

Later on, the mayor said that 
Marcus would get his goodwill 
papers after all. "1 understand," 
Mayor Wagner said, "he is a New 
Yorker of repute and would like to 
go over to Europe to say a few 
kind words about New York." 

Marcus' trip will be to complete 
the organization of seven Hoffman 
subsidiaries and to acquire new 
companies. One of the Hoffman 
subsidiaries is a German plant 
which is currently manufacturing 
Apeo cup drink machines. 

VICTOR'S 

TRADING CARD VENDOR 
Vends o e ball of gum and o e trading card for If. 

Vendors, $21.50 each 
Packed ro c 

4 Vendors <ompsle wish ban gum .ne urd...tu+.» 
Gros.es aperoximarly 1200. ». 

.,ccanal 
Carda o/ 4,{On n{.4 

Ball Gum icase a/ 5,000) {7.ge 
1 case o1 each will gross ProximtelY {4..00. 

Tim.- P.Ymenf Prn. 
C ampler stack Victor Mach inaf, lint/ sum, harm 

and all necessary fue Plica for. vintlin9 ape relerf. 

I FREE: 
er 

BERNARD K. BITTERMAN 
vitrer wending salt. a:TX 

470+ a. s7rh sr. menu, cur, Mlnparl 

which caused the bottler to lose 
stops to cup machines. 

Factory management doesn't 
particularly care for bottles in 
work areas for safety reasons. Serv- 
ice costs are high on bottle ma- 
chines, for the routeman is lugging 
water. And, on busy stops, a bottle 
machine won't deliver drinks as 
fast as a cup machine. Capacity - 
wise, the cup machine has a wide 
edge. 

Pre -Mix Vender 
Along came the pre-mix ma- 

chine, which seemed to be the 
answer to the bottler's dilemna. 
With the pre -mix machine, he 
could still maintain quality Con- 
trol; and the objection to bottles 
was removed. 

Cole said that in locations where 
pre-mix machines have replaced 
bottle venders, sales have general- 
ly gone up: But, he continued, the 
pre -mix unit still is not the even- 
tual answer for bottlers. 

Biggest drawback, he said, is 
lack of selectivity. Many of the 
parent sirup companies are pro- 
moting pre -mix programs for their 

J. SCHOENBACH 
Distributor for 

oak Manufacturing Co , Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

FRcsident 2 -2900 

PHONE or WRITE FOR PRICES 

SCHOENBACH 

STAMP VENDORS 
Folder Type 

ATTRACTIVE 

1 OUTSTANDING 

POS1AGt 

gi(LY4GJ 
SltiI1AFy IOitFES 

Built to 
last for 

years, Per. 
feet stag 

detection. 
Mechanism 

Closes 
when 

EASY 

nwpYY. 

loedigd. 
Reliable 

performer. 
Guaran- 

teed. 
2 Col. WNN 

las illul- 
tratLdl 

$24.50 a. 
3 Cet. Ylnda 

532.50 a. 

STAMP FOLDERS 
ve 

Pry 
Low 

ries. 
1,7 With Order, Blanc C.O.D. 

J. SCHOENBACH 
Distributors of Advance Von.. 

Machines. 
1647 Bdfoitl Ave., Brooklyn 77, N. Y. 

PRetident 2.2100 

bottlers based on single -selection 
venders. 

Hauling Water 
And, continued Cole, when the 

pre-mix machine becomes multi - 
selection, it is a cumbersome piece 
of equipment' As far as service is 
concerned, he added, the routeman 
is still Wiling water. 

Cole feels, that the pre -mix ma- 
chine will be useful in introducing 
the bottler to cup drink vending. 
He maintains that bottlers, once 
they have tried cup drink vending, 
have discovered that it yields high- 
er profits and more economical 
servicing than does bottle vending. 

Educating the consumer to ac- 
cept a drink from a cup as well as 
a bottle is another accomplish- 
ment of the pre-mix machine, he 
continued. 

But, concluded Cole, when the 
bottler has discovered cup drink 
equipment thru pre -mix, the next 
logical step is to experiment with 
post -mix equipment in an effort to 
increase selectivity and cut down 
on service costs. 

Balance 
$10 

Monthly 

400 DELUXE 

PENNY 

FORTUNE 

SCALE 

NO SPRINGS 

large (ich 

Box Hold: 

$85.00 in i 
Pennies '--7,y -sorer 

WEIGHT 1oS LBS. 

Invented and made only by 

WATLING 
Manufacturing Company 

4650 W. Fulton St. Chicago 44, 111. 

Est. 1E89. Telephore: Columbus 1 -2772 
Cab'. Address: WATL INCITE, Chicago 

the O 

Sali Gum 
and Picture Card 

both for la 
Perfectly legal in every city in 

the U.S.A. the "Premiere" 
holds 800 cards and 1000 ball 

gum, fNlures a separately 
locked cash box to permit 

location owner to refill 
cards and bill gum in 
your absence. and the 

same fad -proof coin 
tneatlatli,nl proved 
best on the ran,..,, 

Acorn Vend,na. 

oak's "400" ,.pail wander 
Holds 400 capsules, for larger profits 
on each M., without crushing capsules 
or jamming because of halt easing). 
The "400" is tamper -proof with a pick -proof 
lock and has wide globe opening to permit 
taw filling. Shipped with 14 coin carrier 
and insert to changeover to vending 
jawbreaken or large l' gum. `400-' 
Conversion Head fits your present 
standard Aeons Vendor! 

westCoasl_Factory Sales Office East & Midwest Factory Sales Office 

OPERATORS VENDING MACHINE SUPPLY, M. 1. ABELSON, Phonef'AT 16478 
1023 So. Brand Allende. Los Angeles, Cahfo,nia 2033 Fifth Ave., Pittsburgh. Pa 

OAK MANUFACTURING CO., INC. I I41t No,ghtsbridbe Ave . Culver City. California 

contaci lour 

DISTRIBUTOR oc 

when answering ads . . . 

Say'You Saw It in The Billboard 

V I C T O R 
EXCLUSIVE DISTRIBUTOR OF ALL VICTOR PRODUCTS 

SUPER 

MART 

VENDORAMA 
,Teed Mark, 

"Symbol of 

Progress in 

the Bulk 

Vending 

Field" 

$24.95 

$21.50 
EACH v 

I 

:91',:a C 

TRADING 

CARD 

VENDOR 
ball 

sum :tee 
e n ce ab 

for lc. 

Venden 

$21.50 each 
packed 4 to case. 

ti'ta cam - 

plate with b,tl 
sum ene carea 

5169 99. 
Grace; a g.W. 
manly s7oo.o0. 

AdeitienI Ceres rc of 4,100+ .... 117.40 
uu Gum ICA':. "'C. s7.s0 
7 uf of ea ill paro %imat <IY 641.00 

VICTOR 
Standard 

TOPPER 
Te 

BALL GUM 
VENDOR 
$13.25 

Each 

$12.75 Each 
100 or more 

30 day money. 

back guarantee 

it net satisfied 

PARKWAY 

Write for Our FREE 32 -Page Illustrated Coin 

c/2 DEPOSIT ON ALL ORDERS 

MACHINE CORPORATION 

Machine Catalog 

70, -733 ENSOR STREET 
BALTIMORE 2, MARYLAND 
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VICTOR'S 

SUPER 

MART . 

VENDORAMA 

(Tralfo Mark) 

"Symbol of 
Progress in 

the leIb 
Vendiag 
Field" 

u. s. Pat.nf 
Pendlne. 

Correction 
CHICAGO -- Earnings of Vend - 

orlator Manufacturing Company 
for the Fiscal year ended June 30 
were 5310.000. In a typographical 
error in the September 1 issue it 
was erroneously reported that the 
earnings were $10,000. 

IVICTOR'S TOPPER 

each 

1c BALL GUM 
MACHINE 

$13.25 

e- ': d ya Z 

S12.75 100 or 
more 

AMERICA'S 

FINEST 

BALL GUM 

VENDOR 

VICTOR'S 

FIVE STAR 

BABY GRAND 

$13.25 each 

';i Deposit on All Orden 

Write for Our Specials ea 

CANDIES -BALL GUM-NUTS-CHARMS 

VICTOR 
Originates et Capsule Vending. New 
Ming you sur NEWEST CAPSULE. The 
female is made of bill- impact material 
which eliminates breaking and coming 
apes of Ie M machine. 

Wrife tax FREE Semple. 

5 -STAR 

BABY GRAND 

PiC 

CURE 

CARD 

YEN - 

NR 

Hi. Hutchinson Jr. 
860 North Ave.. N.E. Atlanta, Ga. 

Phone: TRmlty 5 430(1 

VICTOR'S 

SUPER MART 
VENDORAMA 

(Trade Markt 

Vending Mautiful,. IMere.$og Cards 
Simultaneously with i.e of Cum, 

Large Cepatty- 
1200 Cards 1200 Balls of Cum 

VICTOR VENDING CORP. 
5701.13 W. GRAND AVENUE 

CHICAGO 39, ILLINOIS 

Every nm.lrahf. Mid if 
EQUIPMENT 
SUPPLIES AND 
SERVICES 
kas Am sehl le 

irks lilibad 

"Symbol et- 

Progress In 

the Balk 

Vending 

Field" 

U. .. ratent 
rending 

Write for 
complete 

details 

and prices 

BIRMINGHAM VENDING CO. 
540 Second Avenge N. 
B,,,,,ham 4 Aleboma 

GIVE TO DAMON RUNYON CANCER FUND 

CIGARETTE MACHINE CONVERSIONS 

j IMMEDIATE DELIVERY 0 
on 25e aid 30e Coln Mechanism Conversions for 

ROWEPRESIDIENTS, CRUSADERS I NATIONAL 750, 9A0 

UNEEDA ALL MODELS 

Also ROWE PRICE DIFFERENTIAL BARS I Available: NEW CIGARETTE MAGAZINES (Containers) 
For all DISC4.1n and National Machinn. Will vend King 
Sice C Reg. in all Cob. We can also "King Si." your old 
Rowe machines. 

TERMS ARRANGED -WRITE FOR INFORMATION. 

I 
0.1 

National Model 9A 9 Cob. 370 C. 
CIGARETTE VENDORS 

National Model 750, 7 Cola., 270 Cap 
5125.00 

110.00 I Lehigh PX, 10 Cob., 300 Cap. 125.00 I 
en 

Lehigh PX, e Cob., 240 Cap. 115.00 
Du Grier Champion, 11 Cola., 420 Cap. 115.00 
National 950, 9 Cob., 370 Cap., 250 6 30e 115.00 

IRowe Crusade. I Cob.. 340 Cap.. 25e b 30e 135.00 
INatienat 930, 9 Cols., 270 Cap., 250 e 300, 

King en Reg. 
Rowe Padd.M, i Cob 340 Cop., 250 & 300. King & Reg. 130.00 

0 All Equipment Unconditionally Guaranteed 
COMPLETELY RECONDITIONED AND REFINISHED 

illli Trade Prices, 1/3 deposit, balance C.O.D. 

Ut1?eda VENDING SERVICE, INC. 
ti :r.ln', tending Di,Niburo. ul .'rndin, Ma,hi,v" 

750 ol.. 81.e41yn 6 N r Nfgtnnn t.6795 

DIPLOMAT 
0 

CIGARETTE 

VENDOR 

it Cols 340 Cap. 
Vends at 0 

25e 0 30e. 

ONLY $13130 / 

CAVA' Eyes Coin Financing 
Co:Wetted from page 96 

his product is iotrodnced into your 
field where performance failure is 
a costly matter. This unmerited 
cost has been assumed by the oper- 
ator too long. By sufficient field 
testing. location problems conld be 
greatly minimized, and it is the 
tnanuÉaeturers resist sus ihulils' to 
recognize the operational defi- 
ciencies that so greatly affect the 
operator. 

It is the operators' responsibil- 
ity to bring about this stabilization 
within the industry by demanding 
proof of perl outlaw e before pm- 
chasing in order that sire niac all 

ere bun pith cntlidence 
and vend with cmdidcnce." 

Larry Lehman, Bert Mills Cor- 
poration's Western representative, 
explained lie was not authorized 
to speak for his concern, outlined 
briefly some of the problems con- 
fronting the manutachu-ers. Anumg 
these were labor, emgineerimg'and 
necessity of changing to new types 
of equipment to meet competition. 

Costly Move 
The fact that a depot should be 

installed in this area was accepted 
as being a costly project. Lawry 
Cranfield Jr.. (Minty Beverage 
Service, San Diego. explained that 
service organizations are now being 
formed, which, he declaed. had 

!helped his sister -firm, ( Monty Sales 
Company of California, solve its 
problems to a great extent fn 

Northern California. '[lie company 
'has a service connection in Oak- 
land and frequently calls upon its 
personnel in solving problems. 

Joseph Mandell. Bosse Corpora- 
Hon, declared his company iv BOW 
in the process of establishing such 
a service here. 

The problem of financing was 
discussed by Donald McLarnan, 

!regional director of the Small 
Business Administration. 

McLarnan stated it was luis duty 
to assist the small businessman in 
the fields of procurement, manage- 
ment and technical direction. offer 
financial advise sole,, hanks will 
not make loans. p:u'tii iii iiiy where 
the borrower does not have suffi- 
cient collateral to interest bankers. 

The government agency. NIeLar- 
nan stressed, offers firsoueiai assist- 
ance in three ss :acs: Deferred 
participation, immediate participa- 
tion, and direct. 

A deferred participation loan is 
one in which the bank or credit 
company advances the capital 
needed and SBA agrees to pur- 
chase, upon notice by the lending 
institution, an agreed percentage of 
the unpaid balance of the loan. 

For the immediate participation 
loans, agreements are executed 
under si'hich either SBA or the 
private lending instinit ion agrees to 
purchase from the other i ou rdi- 

GOING STRONG!! 

OA 

I 

I 

/ 
COMPLETE 
EARRINGS 

Guaranteed to sweep 1ho country 
will outsell the poppin..snub 

fully designed in pearlised plastics 
available In a brilliant array 

of colon. Also available ',nos- / ambled. 
For All Types Of Vending 

I $16.00 P.r M 

Stickers available ... contact your 
local distributor or: 

Rely upon disbursement an agreed 
percentage of each disbursement 
made on account of loan approved 
Icy- both. SBA participation is 
limited to 90 per cent. 

Direct loans are made wholly 
and directly by SBA to the borrow- 
er with no private participation. 

SBA loans are limited to a maxi- 
mum of 5130.000. In this arca, 
Mcl,arnan reported, the average is 
4.54.000. 

flush McNl:a 
" 

s. an attorney, 
discussed "T es. Ile urged that A GIVEAWAY! !with the incorporation of many 
municipalities in this area that I 4 VICTOR 

TOPPERS PLUS 
pr, 10,000 

Tobacco Production 
Agric'ultur'e Department's latest 

estimate of 1956 production of all 
types of tobacco is 2,029 million 
pounds, au increase of Ph per cent 
over the forecast of August 1. Ito. 
proved prospects for burley fore- 
cast a crop of 485 million pounds, 
3 per cent above last year's 470 
million. Flue -cured is estimated at 
1,207 million pounds, 13 per cent 
below last year's record crop. Ci- 
gar tohacen forecast is for 56 mil- 
lion pounds of fillers, 31 million 
pounds of binders and 16 millioa 
pounds of scrappers. 

operators alert themselves for dis- 
!criminatory' per- machine assess- 

ments. Phil Sreclen, Western Vend- 
ing Machine Operators' Association, 
advised that his group had been 
successful in reducing the machine 

(levies in one incorporated area. 

Tax Problems 
McManus estimated that appros- 

iutately 20 areas are seeking iuror- 
poratioí and that some have set 
up discriminatory tax schedules. Ile 

.added souse are clue to the lack of 
knowledge of the industry. while 

l others were "protective tariff taxes" 
to keep outsiders from operating 
within the corporate bounds. 

The attorney recommended a 

"diplomatic" approach to the prob- 
lem. He urged that operators 
report what they consider discrim- 
inatory assessment for "we intend 
to give it attention." 

Curry Armstrong. Apeo represen- 
tative, advised the group that 
service organizations were working 
with and for operators in Chicago. 
This followed the pattern outlined 
previously by Granfield. 

William Tracy, Tracy Automatic 
Sales, who was scheduled to speak 
on "Public Relations," was unable 
to attend because of illness. 

The meeting featured a cocktail 
time from 5 to 6:30 p.m., with 
dinner from 6:30 to 7:30 p.m., 
and the circling at 8. 

The CAVA charter members 
meet in alternate months. The next 
dinner meeting, open to all oper- 
ators and suppliers, will be in mid - 
Niivember_ 

Sunroc Eies 

Vending Marl 
GLEN RIDDLE, Pa, - The 

Sunroc Corporation is currently 
eyeing the vending industry as a 

market for its new filter -pack scaler 
filter -purifier. 

J. G. Crost, Sunroc executive 
vice- president, said that sales ef- 
forts have got under way to op- 
erators in the Los Angeles, San 
Francisco, Cleveland and Chicago 
areas, 

The unit may be used in hot or 
cold vending machines, Weight is 
three pounds, with dimensions 10.5 
inches long and 2.25 inclues in dia- 

1 meter. Complete with mounting I bracket, it lists for $19.50. Car- 
1 fridge replacements, which list for 
I$4.95, are recommended every I three to six months. 

Quality Improved 
Crost maintains that the quality I of hot vending drinks, and post -mix I cold drinks, can be substantially I improved by the use of filtered 

seater. He added that in metropol- 
itan areas, chlorinated seater may 
give vended beverages an objee- 
tionable taste. 

I Cross pointed out that the filter I unit may be installed on the inside 
of drink machines. IIe added that 
the cartridge may be replaced with. 
out the use of tools. 

Meanwhile, Crost said that Sun- 
roc is not yet ready to go into pro- 
duction on its bulk milk vending 
machine. The firm is currently 
running field tests on the unit. 

SNAP -ON 

BEADS 
0 / 

25 L21 S.. OF 

BALL GUM 0 

$14 50 

TOTAL COST 

/TIME- PAYMENT'PLAN A ARRANGED g 

PLUS 

PIONEER 
VENDING SERVICE 

590 Albany 4c B,00a+.n N Y 

eRes.denl a.535 

THE HOTTEST 

MACHINE IN 

15 YEARS I 

Oaks Premiere 
Card Machine 

Machines and Carda 

on hand for 

IMMEDIATE DELIVERY. 

N'rite or Phono Todayl 

Rake Coin Machine Exchange 
609 A Spring Carden Si, . 

Philadelphia 23. Pa. l0mhard 3 -2676 

VICTOR 
Standard 

TOPPER 

BALL GUM 
VENDOR 
$13.25 

Each 

$12.76 pack 
100 er mer..'. 

30 day money- 

back guarantee 
It not satisfied 

'h dopas,' an all orders 
W,il. for lowest prit. en filled 

capsules. Immediate delivery. 

SPECIAL 
TRADE -IN OFFER 

As Nigh As $6.00 
Pet Machine On 

VICTOR TOPPERS 

Send Us Your List. 

VEEDCO SALES CO-a - 
2124 Market St., PhRNeyhle a, Pa. 

Plane: LOcwt 7 -1448 
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THE IMPACT 

OF GIMMICKS 
A GIMMICK Is a UNIQUE NOVELTY. 

It's SOMETHING youngsters can't' 
buy over the counter. They ten only 

get them In your machines. 

Multiply ONE GIMMICK IMPACT 

with DOZENS of GIMMICK IM- 

PACTS -and your MACHINES must 

and will do well. Therefore order 

and use . . . 

ALL STAR GIMMICK MIX 

Just about EVERYTHING in GIM- 

MICKS in the wonderful EPPY LINE 

of GIMMICKS. 

5,000 G UP $10.00 
1,000 to 4,000 12.50 

All prices par 1,000 

f.o.b. Jamaica, N. Y. 

ALL STAR GIMMICK MIX comprises 

the Most and But of GIMMICKS 

accumulated over 19 years of 
thoughtful and painstaking work. 

SAMUEL EPPY 
& CO, INC. 

1'1$ 14Nh Place l Ici lam ,ca 35. L. I., N. Y. 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Iab,trlke a T 611Iteerd TGDATI 

Display at Concession Show 
Continued from page 96 

display front, the, Rowe-Lennox 
1,000-cup four -flavor drink vender, 
and the eight -column Candy Mer- 
chant. The three machines are as- 
sembled as a single unit under a 
canopy. 

Manning the Rowe booth wire 
R. S. Greene, C. H: Brinkmann, 
Arthur Gluck, Bern Bernard, Jacob 
Hopson, Dick Gluck, Ike Houston 
R. K. Deutsch, Pat Mahoney, Bud 
Kleppel, Ed Wachter, 'Ed Chaplin, 
Al Panuzzo and Jimmy Meehan. 

Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

Bubble Ball Gum, 110-170 s. 
]10 ct. 17c rh 

Chicle Ball Gum, 176 cf. 77e Ik. 
Clo,- a -Ventl Bali aa a0r lb. 
Cllr- . -ventl .nicks, 7m 10 a 34f 16. 
Chide Chicks, W L a20 tl. 7ef tk. 
eubm. cnitk,, 220 a see st ne W. 
Tab Ik V,I'D', tea g..... Tat 1M 
s -Stick Gum. 1pa ucka al.te 
F.O.B. Factory. ISO Lb. Lets 

AMERICAN CHEWING PRODUCTS 
Ith a Mt. Pleasant Newark e, N. J. 

OAK'S 

'PREMIERE" 
T. T. VENDING SALES CO. 

2659 N. Racine Ave. 
Chicago 14, Illinois 

DON'T BUY BEADS 
UNTIL YOU GET OUR PRICES! 

SAMPLES -FREE ON REQUEST 
NEW -Alphabet 312 SNAP BEADS SNAP EARRINGS 

-MIX 12MM ROUND SNAP BEADS 
Alphabet SNAP BEADS -FEATURE 
15MM -Fancy SNAP BEADS 10MM ROUND SNAP BEADS 

Get MORE for Your Money! 

BELL NOVELTY COMPANY 
1540 Broad St., North Bellmore, L. I., N. Y. CAstle 1 -0122 

MODEL E -7 DU GRENIER 
7 COLUMN ELECTRIC CIGARETTE VENDOR 

231/2" wide. 68" high. Capacity -332 packs. 5f, 102 b 250. New lin original grates). 

$99.50 

Mayflower Distributing Co. 
2218 University Ave. St. Paul 4, Minn. Midway 6 780t 

IIIIiIIIII IIIINItIIIIIIIININIIDII IIIIIIIIIDt. 

VICTOR'S 5-STAR 

B 

BABY GRAND 
PICTURE CARD VENDOR 

BRINGS BIGGER PROFITS 
Vends beautiful, Interesting corda simultaneously with 

= 
ball of gum. large capacity -1,200 cords, 1,100 bolls 
of gum. 
Write for our prices on Victor. vendors, candies, bol 
gum and charms. 

CLEVELAND COIN MACHINE EXCHANGE, INC. 

;á 2029 Prospect Ave. Cleveland 19, Ohio 
g Phone: TOwer 1-6715 
URninee RNsenenieeisenteve0mentisinse11t eiveHIIIilllllusii11NItistraImualtINR CMGWUILW. 

The Vendo Company displayed 
its ice cream, milk and soup ma- 
chines. At the Vendo booth were 
Alex hoard, C. J. Lambour, Jack 
Burlbgton, -P. F. Selzer and L. E. 
Snyder. 

Perfume Vender 
Priscilla Alden Cosmetics 

showed its new six.column per- 
fume vender. Each column holds 
37 one -dram vials. List. price is 
$75. The firm also showed its lip- 
stick vender. At the booth were 
Steele Hutton, Kevin Connolly, 
Ed Thaete and Austin Schussler. 

The Stoner Manufacturing Cor- 
poration showed the Univendor 
candy machine for the first time in 
New York. With the gum and mint 
unit, the machine has 12 selections 
with a total capacity of 338 items. 

The machine will be shown at 
Pittsburgh Thursday (27) at the 
meeting of the Pennsylvania As- 
sociation of Tobacco Distributors 
by Furst & Schwartz, New York 
Stoner distributors. Stoner also dis- 
played its coffee, candy and ciga- 
rette venders. At the Stoner booth 
were Burnhart Glassgold, Bill 
Furst, Bill Schwartz and Pete 
Maloy. 

Sweet 18 
The Northwestern Corporation 

showed its Sweet 16 candy ma- 
chine for the first time in New 
York. The 16- column unit holds 
between 500 and 600 items and 
lists for $475. 

At the booth were Moe Mandel 
and Ed Flanagan, Northwestern 
$ales and Service, and W. E. Bolen 
and W. R. Grenier from the plant. 

.Confectionery Sales 
Manufacturers' sales of confec- 

tionery and competitive chocolate 
products in July showed substan- 
tial gains over July, 1955, altho 
sales were below those of the pre. 
ceding month. Commerce Depart. 
ment estimates sales of these prod. 
ucts at $55,168 thousand in July, 
1956. Total is 17 per cent above 
July, 1955, but 8 per cent below 
June, 1956. Sales of manufacturer - 
wholesalers at $43,695 thousand 
were 9 per cent below June, 1958, 
but 15 per cent above July, 1955. 
Among manufacturer- retailers, July 
estimated sales (which include 
penny goods) were 21 per cent 
above July, 1955, altho they were 
4 per cent below June. 1958. Sales 
by chocolate manufacturers in July 
were 29 per cent higher than in 
July, 1955, and only 1 per cent 
below the preceding month. In- 
dustry reports show poundage sales 
up 7 per cent for the first seven 
months of 1958, over last year, and 
dollar sales up 3 per cent above 
1955 level up that period. Pound 
age sales of bar goods were up 12 
per cent. 

THE HOTTEST ITEM IN YEARS 

GUGGENHEIM'S 

610-LANTERN 
Really glows 
in the dark 

Plastic 11.50 per thousand 
Vacuum Plated .15.00 per thousand 

itat your distributor or ... 

uggenljeum 
33 UNION SQUARE 

N. Y. C. 3, N. Y. AL. 5 -8393 

ADMEN airy land ENDORSE 

THE BILLBOARD 
asa top 
telling force 

At the booth of the ABC Vend- 
ing Corporation were J. I(eroeli, 
Sam Rubin, P. Fliasnick, Ralph 
Pries and J. Sloss. 

National Rejectors, Inc., was 
represented by Claude Treman, 
Ed Gaetz, Ray Gottfried, Joe 
Sheehab and Boley Andrews. 

Vending suppliers exhibiting at 
the show included Canada Dry, 
Ginger Ale, Coca -Cola, Chunky 
Chocolate, D, L. Clark, Curtiss 
Candy, Cold Medal Candy, Henry 
Heide, Hershey Chocolate, Holly- 
wood Brands, Walter H. Johnson 
Candy, Lily -Tulip, Mars, Maryland 
Cup, Nehi, Nestle, Peter Paul, 
Planters Nuts, Pepsi -Cola, Reese's 
Peanut Butter Cups, Rockwood, 
Schutter, Dixie Cup and American 
Home Foods. 

CIGARETTE . AND 

CANDY MACHINES 
Fully reconditioned, complete with 
base. ready for location. Machines 
are factory sprayed and look like 
new. Lowest prices anywhere - 
00mpare l 
STONER BdtLUMN uoot, 

160 capacity, prima/ model ... $110.00 
STONER 6-(OLUMN (ANDY, 

102 madly, grown model ... 80.00 
STOVER 0 0055KN CANDY, 

160 waifs, postwar model 165.00 
BOWE SCOLUNO (ANDY, 

120 capacity 60.00 
Oa6RENIER (HAMPTON (16ARETTE, 

11 column, king sire 65,00 
661611ENIER MODEL S 

I Column, king tile 45.00 
MEIN 6(0(000 (16011E1TE, 

Woo Ills 45.00 
All equipment unconditionally 
gearanteed. Fast delivery. One- 
third deposit, balance C.O.D. All 
30c conversions available at 
$20.00 extra. 

NATIONAL 
VENDING SERVICE CO. 

361 Furman Sf. Brooklyn. N. Y. 
TRIaagle 5.1857 

VICTOR 
Standard 

TOPPER 

1c 
Sall Gum 

VENDOR 
$13.25 Each 

$12.75 Each 

100 or More 

Seid ea Time Payment in lots ,t 8 or 

mere -25 weck, to pay. Write for de- 

tails. 

ROY TORR 
Lan ,dawn e Pa . 

GIvl.g friendly uryke 6 liberal 
thank, Haut 1910 

BRING 3 -WAY PROFITS I 

=LA. roa a,,, clIC01Aar ToOATI 

J. N. tB/Y.l¡ S CO. INC. 

2600 W. FIFTIETH 1T. CHICAGO 32, ILL 

PENNIES - 

PAY OFF 

with 
greatest 

money 
making 

scale 
on the 

market 

$20 deposit 
puts it to work 

for you 

Good indoors 
or out 

Pkoduçes up to 
200% profit 

Wins Customers 
for Locations 

Two machines 
In one -weighs, 

tells fortunes 

YOUR 
f; It1 fitlE 

"VdE1Gti:, 
-. YOUR 

Foolproof - guarantee! 5 years. No 
knobs or handles to turn. 100¡0 auto- 
matic; vault holds 10,000 pennies; dif- 
ferent fortune with each weight; one 
slot for each month. 14 "24 "; 4' tall 
(5' with plate glass mirror). Double - 
coat porcelain and baked enamel finish; 
stainless steel mouldings; choice of col- 
ors. $20 deposit, $8 per month. Ship- 
ping weight, 150 lb.. 

AMERICAN SCALE MFG. CO. 

Dept. B 

3206 Grace St. H.W., Washington 7, D. C. 

Send more details Send scale 

$20 deposit enclosed 

NAMF 

ADDRFn 

LItY_ZONE--STATE__ 

PLUG -IN BEADS 
audit. Cetera 

NEW 210 COUNT GUM SIZE 
BETTER? They vend 1 

for a penny. 
DIFFENENTI Many bane en Baba bete on the batons 

se Oat figures. animals. eta.. can be 
termed. 

In 25 M bb, $3.50 pet M. 
Lass than 25 M. $4.00 par M. 

r Semi 351 for Regular 
i "11 

'kW- 

it.,,,ki. 
G 

Sampl e KH of Charms 

SURE LOCA -the vertect ..mule. 
Outstanding items. Send 82.50 and 

elve sao nigh auaHV rued ap. 

ILI 

fr1 ales. Cantan, one eomplet Ì1n. 
7 

gam o 
World's Largest Selection of Miniature Charnu 

PENNY KING COMPANY 
2538 MISSION STREET PITTSBURGH 3. PA. 

EXCLUSIVE NAIL 
SALES AGENT 

FOR 

NEW IMPROVED 

PENNI- NICKEL 

ATLAS MASTER 
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THE BILLBOARD INDEX 

Advertised Used Coin Machine Prices 
How to Use the Index 

PRICES given in the Index are in no 

way intended to be "standard," "na- 

tional," "set," or offer an authoritative 

reflection of what prices should be on 

used equipment. Prices in the Index are 

designed, howcyer, to be a handy guide 

for price, ranges. Any price obviously 

depends on the condition of the equip- 

ment, age, time on location, the terri- 

tory and other related factors. 

HIGHS AND LOWS. Equipment and 

prices listed above are taken from ad- 

vertisements in The Billboard for the 

period shown. Listings are the highest 

and lowest prices advertised on music 
machines which have been advertised 
to times or more for the four -week 

period, and on all other equipment 
which has been advertised five times 

or more. "Highs" and "lows" are most 

meaningful when used with mean aver- 

age listing. 

MOST ACTIVE EQUIPMENT 

For Four-week period ending with issue 

September IS. í9S6 

ARCADE EQUIPMENT HIGH LOW 
I. WILLIAMS- Sidewalk Engineer 5195.00 S150.00 
2. TELECOIN- Tetequiz 99.50 95.00 
3. BALLY -Moon Rides 275.00 235.00 

MUSIC MACHINES 
I. WURLITZER -1500 $275.00 $199.50 
I. WURLITZER -1800 795.00 650.00 
3. AMI -Modal A 99.50 59.50 

MEAN 
ADV. 
$185.00 

95.00 
275.00 

5249.50 
650.00 
95.00 

SHUFFLE GAMES 
I. UNITED -Chief $145.00 S 95.00 $105.00 
2. BALLY -Magic 275.00 195.00 275.00 

Tenth Frame Bower 65.00 50.00 60.00 
2. CHICAGO COIN - 
VENDING MACHINES 
L Northwestern 49, I S 19.50 
2. Acörn, 5r or Ic 10.00 

2. Stoner Candy 18 Vol.) 165.00 

PINBALL MACHINES 

BALLY HIGH LOW 
.I. Gayety $150.00 S 75.00 
2. Gaytlme 275.00 165.00 
3. Ire Frolics 115.00 45.00 
3. Variety 165.00 100.00 

GOTTLIEB 
I. Duet* $235.00 $225.03 
I. 'Gold Star 150.00 150.00 
I. Stage Coach 195.00 160.00 

UNITED 
1. Pixie $295.00 $225.00 
2.'Starlet 295.00 235.00 
3. Cabana 75.00 45.00 
3. Triple Play 225.00 150.00 

WILLIAMS 
I. Army & Navy $ 95.00 $ 50.00 
2. Nine Sisters 125.00 100.00 
3. Sky Way 145.00 125.00 

S 12.00 

8.50 
110.00 

$ 12.50 
8.50 

110.0.0 

ARCADE EQUIPMENT 

Code: AP --Auto Photo. a- Bally; CC- .CbIcago Coin: Ee- Evans: 
Ex- Exhibit: G- Ornco; Gb- Ganleb; K- Keeney; M -tet'1 

Mutoscol.e; R- Rooyers; J-Seebura; Se-- Scientific; 55- 
Shipman: r- Telecoin: IJ -- Smiled: W- Williams: Ws- 

Mean 
o. MO Low Asp 

ABT Cha ienger (5/46) 30.00 25.00 S 30.00 
Al; Star Baleba!I (W) 175.00 100.00 175.00 
Basketball (G) 235.00 185.00 195.00 
Bat -A -Score {EVI (8/48) 145.00 100.00 145.00 
Big Inning (8) (47) 100.00 65.00 85.00 
Coon Hurt (S) (2/54) 150.00 125.00 150.00 
Dale Gun (Ex) 95.00 29.50 50.00 
Defby (Ex) 240.00 125.00 175.00 
Drivemobi'e (M) (7/541 165.00 150.03 165.00 
Football (M) 275.00 75.00 275.00 
Goa!oe (CC) 11/46) 95.00 95.00 95.00 
Lite League IW) (2/54) 75.00 75.00 S 75.00 
Midget Movies (CC) 135.00 125.00 125.00 
Moon Rides {B) (5 /54) 275.00 235.00 275.00 
Photometic (M) (I /50) 350.00 295.00 295.00 
Pistol Pete (CC) 75.00 50.00 75.00 
Pop Up 25.00 14.50 20.00 

MEAN AVERAGE. The mean average 
is a computation based on all prices of 
which a machine has been advertised 
at for the four -week period indicated 
and reflects the dominant advertised 
price. It is not a simple average be- 
tween the "high" and the "low." High 
and low indicate price range; mean 
average indicates the price level at 
which most of the machines are adver- 
tised for. Therefore, when the mean 
average is nearer the "high," it indi- 
cates the "low" is a unique price prob- 
ably for "as is" or "distressed" equip- 
ment. 

Mean 
HIgo Low Ma. 

r 

Ronger (K) 295.00 275.00 295.00 
Rapid Fire It) 125.00 110.00 110.00 

Rifle Gel'ery (G) (6/54) 200.00 165.00 185.00 

Royal Mustang Horse 95.00. 80.00 90.00 
Shoe Brush Up 150.00 95.00 95.00 
Sidewalk Engineer (W) (5/55) 195.00 150.00 185.00 

Silver Bullets (Ex) (11/4 ?) 125.00 525.00 125.00 

S:bmerine (K) (1/42) 125.00 95.00 125.00 

Telegr,iz (I/49) (T) 99.50 95.00 95.00 
Undesea Rader (2/46) 125.00 125.00 125.00 

MUSIC MACHINES 
AMI 

Mode'. A (46) 40 se'. 78 RPM S 99.50 S 59.50 $ 95.00 
Modo' E -120 (53) 120 se'. 45 RPM 465.00 365.00 425.00 

SEEBURG 

M 100 -A (49) 100 se'. 45 RPM $225.00 $195.00 $225.00 
M 100.1 (51) 100 se'. 45 RPM 425.00 395.00 425.00 
M -100.0 (53) 100 se .45 RPM 545.00 495.00 545.00 

WURLITZER 

5250 (50) 48 se'. 45 or 78 RPM.... $175.00 $129.50 $175.00 
1500 (521 104 se!. 45 or 78 RPM Mix 275.00 J99.50 249.50 
1650 (53) 48 se!. 45 RPM .......... 465.00 325.00 365.00 
1800 (5S) 104 se!. 45 RPM .... ... 795.00 650.00 650.00 

PINBALL CAMES 

B ALLY 

Atlantic Cty (5/52) S 75.00 S 49.50 S 70.00 

Beach Beauty (1/55) 385.00 300.00 360.00 
Beach Club (2/53) 75.00 45.00 '55.00 
Beauty (11/521 65.00 50.00 65.00 
Big Time (1155) 27500 65.00 240.00 
Bright Lights (5/51) 75.00 50.00 60.00 
Bright Spot (II /51) 75.00 50.00 65.00 
Broadway (12/55) 450.00 350.00 395.00 
Coney Island (9/52) 65.00 24.50 50.00 

Dude Ranch (9151) 100.00 45.00 65.09 
Frolic (10/52) 85.00 40.00 50.00 
Gayety (3/55) 150.00 75.00 125.00 
Gaytime (6155) 275.00 165.00 225.00 
Hi -53 (6/54) 120.00 60.00 90.00 
Ice Frolics (1 /54) 115.00 45.00 50.00 
Miami Beach (9 /SS) 295.00 200.00 250.00 
Nile Club (3/56) 525.00 425.00 525.00 
Palm Beach (7/52) 75.00 49.50 65.00 
Palm Springs 110.00 50.00 75.00 
Surf Club (3/54) 115.00 50.00 70.00 
Variety (9/54) 165.00 100.00 135.03 
Yacht Club ,(6/53) 75.00 45.00 50.00 

GOTTLIEB 

Chióatown (10/52) S 85.00 $ 60.00 5 85.00 
Crossroads 15/52) 75.00 50.00 75.00 
Daisy Mae (7/54) 175.00 145.00 175.00 
Duette {4/551 235.00 225.00 225.00 
Gold Star (3/54) 50.00 150.00 150.00 
Gypsy Queen (2/55) 89.50 165.00 185.00 
Hawaiian Beauty (4/54) 60.00 125.00 160.00 
Marble queen (8 /50) 25.00 75.00 94.50 
Mystic Marvel (3/54) 75.00 125.00 175.00 
P in Wheel (II/53) 15.00 75.00 115.00 
Poker Face (9/53) 10.00 75.00 110.00 
Queen of Hearts (12/52) 10.00 75.00 1 10.00 
Shindig (10/53) 25.00 95.00 110.00 
Southern Belles (6/55) 205.00 175.00 185.00 
Slags Coach (11/54) 195.00 160.00 175.00 
Wishing We!' (9/55) 195.00 185.00 195.00 

UNITED 
Cabana (3/531 75.00 45.00 5 45.00 
Havana (2/54) ..y. 95.00 75.00 75.00 
Hawaii (6/54) 75.00 59.50 75.09 
Leader (10/51) 115.00 50.00 50.00 
Manhattan, (4/55) 175.00 125.00 150.00 
Nevada (8/54) 75.00 50.00 50.00 
Pixie (9 /55) 295.00 225.00 250.00 
Starlet (II /55) 295.00 235.00 265.00 
Triple Play (8/55) 225.00 150.00 =195.00 
Tropics_ (7155) 49.50 45.00 45.00 

WILLIAMS 

MOST ACTIVE LIST. The Most Active 

Equipment list shows which machines 
in major categories have been adver- 
tised the greatest number of times for 
the four -week period indicated. In tine 

case of pinball games only most adver- 
tised games are listed of each manu- 
facturer who has eight games or more 
listed below. Machines in all cate- 
gories appear in order of frequency 
advertised. Numbers indicate position. 

HIrb 
Meas 

Low Avg. 

Army & Navy (10'55) 
Big Bsn (9/54) 
Deluxe Baseball 
Grand Champion, (8/53) 
Nine Sisters (I/54) 
Peter Pan (4/55) 
51/ WeY (9/54) 
Star Poo: (i0 /54) 

95.00 
45.00 
45.00 
95.00 
25.00 
75.00 
45.00 
35.00 

50.00 
100.00 
50.00 
95.00 

100.00 
155.00 
125.00 
100.00 

5 59.50 
145.00 
50.00 

125.00 
100.00 
175.00 
145.00 
100.00 

SHIIFFLE CAaIES 
Ace ta.is (CC) (4/50) $195.00 $175.00 $195.00 
Advance Bowler (CC) (5 /531 150.00 95.00 135.00 
Bikini (K) (6/54) 150.00 125.00 150.00 
Bonus Bower (K( (3/54) 125.00 75.00 95.00 
Cascade (U) (2/53) 90.00 59.00 5 70.00 
Century (K) (6/54) 145.00 175.00 17500 
Chief (5) (11/53) 145.00 95.00 105.00 
C:assic (U) (6/53) 85.00 80.00 85.00 
Cover Shuffle (U) {1/53) 90.00 65.00 65.00 
Cornet Tprgette (U) (11/54) 175.00 545.00 165.00 
Criss -Cross (CC) (I /531 15000 125.00 135.00 
Criss-cross Targette Deluxe (CC) 

(I /55) 150.00 110.00 125.00 
Diamond (K) (5/53) 175.00 160.00 175.00 
Double Score (CC) (7153) 75.00 75.00 75.00 
Feature (CC) (7-54) 175.00 125.00 175.00 
Flesh (CC) (9/54) 195.00 99.50 195.00 
8 Payer (Ge) ¡9/511 295.00 50.00 80.00 
Gold Cup (CC) (7/53) 115.00 110.00 115.00 
Gold Moda! (e) (3/55) 300.00 300.00 300.00 
Hollywood (CC) (5155) 295.00 275.00 275.00 
Imperial (U) (9/531 175.00 75.00 95.00 
King (CC) 120.00 95.00' 120.00 
Leader Shufí'e Alley (U) (11/53) 175.00 110.00 125.00 
League Bowler (U) (1/54) 145.00 95.00 115.00 
Meag (B) ((1154) 275.00 195.00 275.00 
Mre 

ic 
Deluxe l2l) 225.00 185.00 215.00 

Olympic (U1 (8154) 75.00 70.00 70.00 
Pacemaker (K) (9/53) ....... 95.00 50.00 50.00 
Playtime Bowler (CC) (10/54) 225.00 175.00 195.00 
Rainbów Shs.ff!e Alley (U) 48 /54) 175.00 99.50 100.00 
Rocket (B) (8/54) 175.00 150.00 175.00 
Royal (U) 18/54) 95.00 75.00 85.00 
Speedy (U) (8/54) 175.00 165.00 165.00 
Super Frame (CC) (5/54) 155.00 100.00' 155.00 
Team Bowler (K) (10/52) 125.00 75.00 120,00 
Tenth Frame (K) 70.00 55.00 55.00 
Tenth Frame Bowler (CC) 65.00 50.00 60.00 
Thunderbolt (CC) 275.00 265.00 275.00 
Triple Score Bowler.(CC) (6/53) 85.00 75.00 75.00 
Ve,,,» Del;;xe (U1 13/55) 275.00 225.00 275.00 

VENDING MA ̂ "I *'ES 
Acoso, Sc or lc , $ 10.00 5 8.50 $ 8.50 
DuGrenior ( II Col.( 1 15.00 45.00 65.00 
National M -9A (9 Col.) 125.00 110.00 125.00 
Northwestern 49, Is 19.50 12.00 12.50 
Rowe Crusader (8 Col.) 145.00 60.00 130.00 
Stoner Candy 18 Col.] 165.00 110.00 1 10.00 

COINMEN YOU KNOW 
Detroit 

By IIAL REVES 

CITE SMALL FOR ASSOCIA- 
TION. The United Vendors Asso. 
ciation has passed a resolution 
commending Roy Small, conciliator 
of the United Music Operators, 
for action taken by him and the 
latter organization in connection 
with licensing regulations in focal 
area suburb. 

Martin (Marty-) Rice, who, 
with his brothers, runs the 
Rice Music Box Company, is 
the proud father of a baby 
girl, born September 8.. . 

Richard Lofton is establishing 
the new Lofton Music Com- 
pany on the near East Side. 

Lou Fisher, of Fisher Music 
Company, has returned from a 
vacation in New. York. Tony Sira- 

case, of Circle Music Company, 
has returned from a vacation from 
his family -owned island in North- 
ern Michigan. 

The Canada Dry Ginger 
Ale Company made an active 
pitch to secure new locations 
thrlt a regular exhibit booth at 
the Michigan State Fair, dis- 
playing their new selective 
Kelvinator upright unit. The 
booth was in charge of Merral 
Knutson, vending supervisor. 

Murray Greenblatt is organizing 

the Quality Vending Company, 
with a downtown office location, 
to do a general vending business. 

Joseph Milazzo, who has been a 

mechanic for the TD ?Music Com. 
pany for several years, is establish- 
ing his own route as the J. B. Music 
Company. He is a brother of Tony 
Milazzo, partner in the TD Music 
Company. 

Art Rosenberg is heading 
the newly incorporated Qual- 
ity Vending Company as part 

owner and general manager. 
Rosenberg is establishing a 

highly diversified route open- 
ation which includes candy, 
cigar, cigarette, ice cream, and 
beverage venders. 

Cearge E. Edgecombe Jr., has 
bought an established candy vend- 
ing route and is running it in the 
north end of the city as the 
Imperial Vending Company,. The 
owner's brother..John Edgeóombe, 
is in active charge of mute oper- 
ations. 

Copyrighted mater 
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Gottlieb Ships 

Auto Race, New 

Five -Ball Game 
CHICAGO - Auto Race, a 

new five -ball pin with a racing 
theme, was shipped to distrihu- 
tors last week by D. Gottlieb 
Company. 

Players shoot balls representing 
auto racers, attempting to get three 
of the balls "across the finish line" 
for high scores. Roll -over switches 
and buttons representing cars num- 
bered 1, 2 and 3 advance colored 
lights m the playfield indicating 
progress of the "racers." 

Ball targets, also numbered 
from 1 to 3, further advance the 
"racers" when hit. Players press 
flipper buttons on the sides of 
the cabinet to shoot balls at targets. 

"Racers" finishing the race light 
sip ball holes for special scores. 
Ball bumpers also light up for high 
scores when cars are "lined up" 
.after the race has started. Auito 

Race is a single player model. 

Jersey Game 
Ban to Get 
.Senate Review 

TRENTON, N. J. -A State Su- 
preme Court decision that report- 
edly antedates last June's court 
ban of skill games at resort areas 

-is under study by a Special Senate 
...committee. 

The committee is attempting to 
'framé a statute that will stand the 
'test of the Supreme Court's earlier 
opinion. Committee is headed by 
Sea. Charles W. Sandman Jr. (R., 
Cape May) and includes Sen. Rich- 
ard R. Stout (R., Monmouth) and 
John A. Lynch (D., Middlesex). 

The high court in June held that 
the gaines were illegal even if 
skill were the dominant factor, so 
long as money was paid by the 
players and prizes awarded. 

Following the decision the Leg. 
islature attempted to reopen the 
games by amending the State's NEW YORK- -What to do with 
anti -gambling law. Governor Mey 

uke boxes and games on summer 
ner vetoed the bill. To permit the locations during fall, svisiter and 
games, he said, the matter must spring has long been a problem to be submitted to the public in a 

referendum or by amendment of co1O machine operators. 
But the Suffolk -Nassau Amuse - 

ment Company, operating 2,000 
pieces of equipment on Long Is- 
land, seems to have the problem 
pretty well solved. 

According to Gabe Foreman, 
S -N executive, the operating firm 
is able to keep most of its equip- 
ment in use on a year -round basis 

county fairs and charitable fairs, and still service the lucrative sum - 
bazaars and carnivals. lino stops. 

YOUR FORTUNE 
ON A PHONE 
IN ENGLAND 

LONDON --A new type of 
fortune -telling machine has 
successfully undergone !soli. 
day season tests on the pier at 
Worthington, one of Britain's 
south coast resorts. 

The old formula of having a 
printed card delivered to the 
customer when a coin is in- 
serted is dropped. Instead, the 
customer turns a pointer to 
his or her planet according to 
the birth period. When the 
coin is inserted a recorded 
voice delivers its message thru 
an ordinary telephone re- 
ceiver, which can only be 
heard by the customer. 

The machine has done good 
business during the test period 
and is expected to come on 
the market shortly. 

Portland, Ore., 

Puts Nix on 

Op Pin Exhibit 
PORTI.AND, Ore. - The con- 

stant effort of pinball operators 
here to put their games on legal 
footing received another set -back. 
Ass operator bid to display ma- 
chines at a downtown campaign 
headquarters was stifled by the 
city council. The display idea was 
part of the operator drive to le. 
galize the games Isere. 

said the pinball ban voted by the 
people in Ilse May primaries makes 
mere possession of the games il- 
legal. 

(Continued on page 103) 

90 New '56 Game Models Out; 
Pinballs Pace Fall Production 

CHICAGO -- The number of 
new coin game models bolstered 
by a flock of 43 pool units intro 
duced earlieu tl»s year, may set a 

record in 1956. However, unless 
game production takes a sharp up- 
swing this fall, total output should 
fall below that of a year ago. 

New models currently number 
90. With fall output expected to 
add considerably to this number, 
manufacturers are bidding fair to 
catch up to and pass the record 
130 models introduced in 1955. 

Pool game production has all 
but faded from view on the current 
market, but pinball output has 

been filling Ilse gap, with a dozen 
new models introduced since the 
end of June, and more to come. 
Eight of the new pins were of the 
five -ball variety, four pins were in- 
line types. 

New Types Due 
More pins, guns, shuffle bowl- 

ers, and a number of brand new 
types of games are in Ilse works 
at the manufacturing plants. It is 
hoped that at least one of the new 
types of games may enjoy the 
popularity accorded the pool game 
during its one -year reign of the 
market. 

The 1956 crop, to date, includes 

Bowling Alley Gross 
Up 42 %; Boosts Ops 

Nation's 5,000 Bowling Spots Choice .. 

Locations for Coin -Operated Games 

WASHINGTON -- Reflecting 
the sharp rise in bowling popular- 
ity in this country is a 42 per cent 
gain in bowling alley receipts since 
1948. Sharing in the gain were 
the many coin gaine operators tulio 
place equipment at these establish- 
ments. 

According to the U.S. Comu.ierce 
Department's 1954 census of busi- 
ness, the number of howling alley 
establishments climbed from 4,505 
to 5,069 over the past six years. 
In Ilse saine period bowling alley 
receipts climbed from $137,000,- 
000 to $195,000,000. 

Bowling spots, especially the 
large number of new establish. 

L. I. Operator Solves 
Summer Stop Problem 

the Constitution. 
Time study committee said that 

time slid not permit the inclusion 
of such a question on the Novem- 
ber ballot, and thus it was seeking 
a statutory method to permit the 
gaines. The committee reported 
that Ilse ganses ban had "gravely 
affected" business at resort areas, 

Minneapolis Votes New 
Pinball Licensing Code 

MINNEAPOLIS -The Minne- 
apolis City Council has approved 
machine ordinance which keeps the 
changes in the existing pinball 
license fee at $67.50 per year but 
tightens up operation of the de- 
vices: . 

The, action came at a council 
meeting September 14, two days 
after a joint council committee 
recommended passage of the 
changed regulation. 

At the same council meeting no- 
tice was given that a new me- 

' ebanical coin machine device ordi- 
'-'uianee'.lketising such equipment 
'S{4'bou4ers, pool tables and the 

like at a $25 per unit annual fee 

will be introduced at a later ses- 
sion. That's expected to come in 
September 28. 

The beefed -up pinball machine 
ordinance bans gambling with the 
machines in any fashion, multiple - 
coin units, awarding of cash or 
merchandise awards for free gapes 
and outlaws "tripping" devices to 
cancel free games from the ma- 
chines. 

The proposed new ordinance for 
other type amusement games 
would bar payoffs of any kind, 
forbid anyone under 18 years of 
age from playing them in a public 
place and require that all license 

(Continued on page. 10.3) 

Cornerstone' of the policy is to 
balance summer locations as much 
as possible with stops which are 
closed during the Trot weather and 
shift equipment so that it is seldom 
idle. 

For example, cabana clubs on 
Long Island's South Shore are gen- 
erally open from June thru August. 
Many bowling alleys close down 
during that period. Suffolk -Nassau 
will keep equipment on the bowl- 
ing alleys nine months of the year, 
and shift to the cabana clubs for 
the other three months. 

New equipment is generally 
bought for year -round and nine - 
month locations. When summer 
rolls around, Suffolk- Nassau will 
generally shift its top equipment 
to its top summer stops. 

For example, luncheonettes near 
schools may be extremely profit- 
able locations from September thru 
May. During the summer their 
earnings are reduced drastically. 

So Suffolk -Nassau will get top 
equipment for the luncheonette, 
keep it there for nine months of the 
year, and switch to older equipment 
during the summer. The new games 
and juke boxes go to summer loca- 
tions. 

On marginal summer locations, 
old equipment is taken off year. 
round stops and games and juke 
boxes are upgraded all down the 
line. 

If the equipment has really seen 
its best days, it will be broken down 
at the en of the season and used 
for parts. 

meats opening yearly, are regarded 
as first -class locations by game 
operators. Operators generally 
place their newest and best equip- 
ment at these spots, where crowds, 
in a spending mood, gather in large 
numbers every night of the week. 

Where are the best places to 
find bowling alley locations? 
According to the Bowling Pro- 
prietors' Association of America, 
Chicago and Detroit lead the field 
in number of bowling establish- 
ments, with Cleveland and Los 
Angeles running close behind. 

On a Statewide basis, New York 
leads, with 993 establishments, 
followed by Illinois with 680, 
Pennsylvania with 676, and Michi- 
gan with 556. The Bowling Pro- 
prietors' Association of Greater 
Chicago estimated that Chicago 
and suburbs have dosa to 200 such 
spots. 

Pool ganses, shuffle bowlers, 
pinballs and novelty games all do 
a fine business at bowling locations, 
altho city restrictions often limit 
the types of games permitted. 

Regionally, according to the 
Commerce Department, Illinois 
accounted for 14.5 per cent of 
bowling alley receipts, while New 
York was second with 12.4 per 
cent. Michigan, Ohio and Cali- 
fornia were next, each pulling 
between 9 and 10 per cent of total 
receipts. 

Idaho Judge 
Rules Pins OK 
Cites Statutes 

IDAHO FALLS, Idaho -Pro- 
bate _Judge Ira Corey ruled in 
Booneville County Probate Court, 
September 11, that the State had 
failed to say that pinballs seized 
at Idaho Falls recently are any- 
thing save amusement devices. 

Corey ruled that the games in 
question were designed to deliver 
only amusement to the player, and 
that testimony by State witnesses 
showed indeed that players oper- 
ating said machines received noth- 
ing but amusement. He denied a 
motion that the machines be de- 
stroyed as requested by State li- 
quor law enforcement officials. 

In the action, Bonneville County 
prosecuting attorney, Edward W. 
Pike, contended that the machines 
were "adapted, designed and de. 

(Continued on page 102) 

43 pool models, 16 five -ball pins 
9 in -line pins, 7 kiddie rides, and 
surprisingly, only 3 new shuffle 
bowlers. Rounding out the years 
output are I gun game, 3 baseball 
units, 7 kiddie rides, 2 baseball 
pitching machines, 1 fortune teller 
and 5 novelty gaines of different 
types. 

Both shuffle bowler and gum 
game output is expected to be 
augmented before year's end. 
Bowlers, suffering from competi- 
tion of the pool game boom earlier 
this year, are now staging a come- 
back, altho majority of sales are 
currently in the late -used game 
category. Gun games too have 
picked up in past month, and more 
are due to be introduced very 
shortly. 

Pool Run Out 
Pool game output in 1955, altho 

beginning late in the year (August), 
reached 30, compared to the 43 
units introduced in 1958. Pool out- 
put per month last year greatly 
outstripped 1956's per -month pro- 
duction, and while additional new 
pool units may yet be introduced 
before year's end, few are expected. 

Ranked second to pool in 1955, 
19 five -ball pins were introduced; 
compared with 18 to date in 1958. 
This year's five -ball output is al- 
most sure to come out well ahead 
of 1955. 

Just eight new in -line pins hit 
the market in 1955, compared to 
nine already brought out in 1956. 
Here too, new numbers are run- 
ning ahead of last year. 

The biggest change from last 
(Continued on page 102) 

United Bows 

Brazil, New 

In -Line Play. 
CHICAGO -- Brazil, United 

Manufacturing Company pinball 
with a new type of in -line scoring 
system, was shipped to distributors 
last week. 

The game has a single, large 
25 -number card on the backglass 
with the player able to select up' 
to two separated numbers in any 
vertical, horizontal or diagonal line 
to build up better in -line scores. 

Arrows light up to point the 
way to line selections. Before 
shooting fourth or fifth ball, as 
indicated on the backglass panels, 
player can select any lighted line 
on the card to shoot for. He does 
this by turning a knob on the 
cabinet molding. Two numbers on 
the selected line are then spotted, 
and light up for scores. 

Brazil has the standard United 
features of light -a -name, light pen- 
nant, 4 corners score 5 -in -line, and 
up to three extra balls. When the 
title, Brazil, is lighted up on the 
backglass, the player receives top 
score position and top selection 
features on the next game played. 

Nyack Slate Has 3 

New Table Tops 
NYACK, N. Y. -- The Nyack 

Slate Company, manufacturer of 
pool table tops for the coin ma- 
chine industry, has expanded its 
line from two to five models. 

The Nyack line will be shown In 
Omaha, Saturday and Sunday (22 
and 23) at a five -State coin machine 
show. 
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RACK POOL PLAYFIELDS 
Immediate Delivery 

NO. 1- REGULAR SIRE -32"x46 ", 2 hole, bumpers besldas helas. 
Nolan away from cushion or close to cushion. Includes ball rack SIC. 

NO. 2- SUM PERLE SS PLAYFIELDS, 2 hole, eway from cushion or close 
te rail. IncWdn ban rack and IVs" cue bau 25.55 

NO. 1 STYLE OR NO. I STYLE IN KINO SI2E -32 "x44' SS.56 

REGULAR BUMPER POOL LINED REPLACEMENT PLAYFIELDS AVAILABLE 

IN EITHER 2 OR 3 HOLE 
SPECIAL PRICE - 522.15. 

Be Sure to Specify Style When Ordering 
Playfields consist of NOYOPLY bases. C d with top-polity 

billiard cloth. 

ROTATION POOL BALL SETS 
When you order from Marvel. you get GENUINE ROTATION BALLS 

REGULAR ROTATION POOL BAIL SETS. Nos. 1.10. Incl., 21/4". Par sal 5111.50 

ARANITN ROTATION POOL BALL SETS; Nos. 1.10. Ind., 2' /s. "..Per sel 519.75 
Each 52.50 
Each $1.95 
Each $1.50 
Each S1.50 

TALLY BAIL SETS (Peas). Nos. 1.10. Incl. Per set .65 

IMMEDIATE DELIVERY 
INCLUDED WITH EACH SET OF ROTATION POOL BALLS ARE A HANG -UP 

RULE CARD AND AN INSTRUCTION SHEET FOR THE OPERATOR. REMEMBER 

ONLY MARVEL BILLIARD SUPPLY CO. FURNISHES RULES AND INSTRUCTIONS 
FREE WITH EACH SET OF ROTATION POOL BALLS. 

For Top Qeality temper Pool Supplies -Every Item You Need 

... Write for Orr Special Frice List for Bumper Pool Supplies. 

Pick op your phone -for fast service. ash for Charlie 
TERMS: 254. Deposit on C D Ordrsl Pnesid Orders 1 , Cash Discount. 

DELUXE CUE BALLS, 2' /A" 
REGULAR CUE BALLS, 21/4" 
21/4" 10 BALI RACKS 

KELLY POOL BOMB 

MARVEL BiLLiARD SUPPLY CO. 
1604.06 W. LAKE ST.. CHICAGO 12, ILL. YhOne: Monroe 6.8855 

Rosen Sale 
We ONLY Advertise 

What We Have In Stock 
ALL MACHINES 100% CLEAN AND CHECKED 

Refund in 10 Days If Not Satisfied 
. PIN GAMES MUSIC 

WILLIAMS AMI 
5130.00 Model "F" 120 0700.00 

59.00 Nodes 'F" 80 645.00 
59.00 Model "E" 120 499.00 
{9.00 atodel 'E" 80 455.00 
39.00 Model "D' 80 525.00 
89.00 Model D' 40 (convened, 245.00 
69.00 Model "C' 40 (converted, 175.00 
39.00 Model 'B" 40 (converted, 145.00 
69.011 Model "A" (converted, 123.00 
79.90 .Record Wall Boxes 19.50 

iii:geo WURLITZER 
48.00 1500 0293.00 

195.90 1250 175Aí1 

4+ñ.OMO 
ROCK -OLA 

lit'1428. 
i 93.00 

153.09 

SEEBURG 
!00Re .gti Wall Boxes i S3Á0 
Cellar Jobs -Hal -l00Á íü.00 

FILBEN 
Maestro $125.00 

MISCELLANEOUS 
$25 up 

Wurlilzer 1015 Rock.013 1422 
Seeburg 146 

Colors 
Twenty Grand 

!TIM.* Nine Slaters , 
Sky Pan 
Lu WRY 

Dealer 
Cue Tee 
Thunder Bird 
Paratrooper 
ArmasNavy 
Dior Jockey 
Red, White and Blue 
Spit Fire 
Can Can 

GOTTLIEB 
HOPP, Go Lock, i 39.00 
Skill Pool 39.00 
Niagara 29.00 
ISowlong Champ 29.00 
Rose Bowl 13.00 
Lovely Lucy 69.00 

215.00 
Score Board 323.00 

- POOL TABLES -- 
Williams Bank Pool 9 99.50 
Williams Score Pool 125.00 
Williams Diamond Pool 175.00 
Williams KIM 175.00 
Williams Star Pool 145.00 
Wllllams Imperial 175.00 
Williams Olympic 195.00 
Chicaro Cofn Champion Pool 99.30 
Chicago Coln Clover Pool 145.00 
Chicago Coin Advance Pool 195.00 
Chicago Coln Hoolf ;an Pool. 145.00 
Chicago Coin Rotation 195.00 
Gone° Standard 99.50 

Genets Baseball Pool 153.00 
Gen. Deluxe 1qM 
Genets KIn[ She Tables 145.10 
Bally Booster Pool 175.00 
Slate T9Pa 89.50 
Markl{te Pool Table 245.00 

ARCADE and GUNS 
Genco HiFL 0455.00 
?In.? ophampion: 
Sky Rocket 215 
BUIe Gallery 150.00 
Bxhlblt Shootlnr Gallery 445.00 
saw runner 95.00 
Chicago Coln Home Run 1750.30 

0 Gen., Super Basketball 175 
Sidewalk Engineer 145..00 

50 .00 
SD.00 

Cue Ball 
Pokerino 

Golden 
45.00 

Golden Cigar tt 45.00 
Keeney Cigarette Machine 
Horosco 
Pitchem 

pe 
BaUCm 

Crack Shot Pistol 50.00 
K0900latic Movie Pletol 59.00 
Keen<y Aummatir Aircraft (5.99 
Autoscope 1.600.00 
M pe Phatomatic, 

war 350.00 
Mutoscope Vol.. .Graph . - 396.00 
Exhibit vacuumalle Card 

Vendors 145.99 

BINGOS 
Nnited Tropics 559.W 
Bally Ice Frolics 80.90 
Gayety 99.00 

DuPalm 
SPrS g. 69.00 

de Ranen 69.00 
49.00 

Tahllia 69.09 

IMP o R T A N T: Inventory 
changes every day. II you 
don't see what yea want. 
write. wire or hone today. 

ACT QUICKLY -ORDER TODAY! 
1 %3 with order, balance C.O.D. 

54.110 
45.00 
73.00 

RIDES 
Bert Wne Fire Engine 7'.e. :5595.00 
Bert Lane Bear Cat Ride .... 595.09 
Hornes 175.00 
TaNLV 125.00 

tgcr75.10 

Rocket shops 50.00 
Chirale Col the 

itorld Trainer 295.00 
Chleago Coln Super Jet 395.00 
Mutoscap< Drlvemoblle 395.00 

SHUFFLE ALLEYS - 
Chicago Coln Criss Cross Target 
Chicago Coln Criss Cross Bowler 
Chicago Coln Hollywood 
Chicago Coln Klni Howler 
Chicago Coin Advance Howler 
Chicago Coln Crown Bowler 
Chicago Coln Super Frame Bowie. 
Chleagago Coin Star tile Chleo Coin Triple Score 
ChlceRO Coln Super Match 
Chicaro Colcen 
United Imrlal Ikluxe 
VNt<d Super 
United Su Tat 
Genco Shaun: Pool 

re 
Genco Shu[fle Target 
Keeney 

ee 

Diamond Bowler 
Keeney 
Kney Liner 

Ballyy Champion 

LATEST MACHINES - 
FOR IMMEDIATE DELIVERY 

W1111ams Hot 1,11% 
Williams Super Score 
Williams Piccadilly 
WIIUams Sur! Rider 
Williams 4 (Saeger BaxDall 
Williams Crane 
Chicaro Coin Blondie 
CNcaso Coln Capri 
Chleago Coln Hockey 
Chleago COW Steam Shores 
Genco Stale Falr 
Genco State Pafr with Malc4 

Features 
Sea Belles 

International Mutexope Lords 
Prayer 

DAVID ROSEN 
.Exilusivg A M 1-Oist. Ea. Pa. 

e55- N<BROAO STREET, PHILA. 23, PA.- 
PHONE:STEVENSON 22903 

when answering ads . . . 

Say You Saw It in The Billboard 

Idaho Judge 
Continued from page 101 

wised for gambling," and that pin- 
ball units are constructed with a 

calculator and a device to clear 
the machines for just one purpose, 
gambling, and an -element of risk 
is present earls time a player "gam- 
bles" with extra coins, and gets an 
extra ball in hopes of improving 
Isis score. 

Conforms to Law 
Judge Corey mentioned in his 

ruling that Roger B. Hougen had 
made efforts to make his games 
conform with State law whirls al- 
lows the operation of amusement 
devices; that Hougen had the ma- 
chines "rewired or redesigned so 
that no player could obtain any- 
thing of value from then, includ- 
ing any free games." 

Corey ruled that at the time of 
seizure the machines were all in 
this redesigned condition, with 
signs either near or on the ma- 
chines stating: "For amusement 
only." Corey also criticized the 
manner of seizing the machines, 
stating that liquor law officials of 
enforcement "had no warrant of 
seizure and no evidence of any 
gambling nor did they make any 
effort to ascertain how the ma- 
chines were constructed and de- 
signed. It is obvious that the State 
officers did not comply with the 
law in seizing these machines." 

New Game Models 
Continl.ied from page 101 

year is in the shuffle bowler field, 
where 23 new models were intro- 
duced in 1955. Only 3 new models 
have appeared in 1956, but a few 
of the models introduced in 1955 
were put into production for new 
runs again this year. Despite re- 
newed output in this field expected 
in the next few months, it lags 
far behind last year's level. Shut 
fie bowler production hit its peak 
in 1954, when 30 models hit the 
market. 

Guns Still Come 
Gun game output has dropped 

off from 15 in 1954's peak year, 
to 10 in 195.5, to 1 thus far in 1956. 
The .22 rifle units first introduced 
in 1954 still remain popular how- 
ever, and more are planned. 

Kiddie ride production has re- 
mained steady over the past sev- 
eral years, with seven introduced 
in 1954, seven in 1955, and five 
trills far in 1956. 

A greater variety of new games 
were brought out in 1955, with 
more of the novelty type intro- 
duced, and more baseball, fortune 
tellers, and shuffles other than 
bowlers. This year's crop has con- 
sisted of standard -hype amusement 
games, with only a few exceptions. 

Emphasis Heavy 
Continued from page 96 

how to make a capital gain on 
the trade -in of old cup -drink equip- 
ment. "You have no doubt amor- 
tized these machines and have writ- 
ten them off your books," he ex- 
plained. "Why not trade in this 
equipment toward the purchase of' 
new machines? Ask the manufac- 
turer to invoicfi you for the full 
price of your new equipment, and 
you, in turn, invoice the manufac- 
turer for the traded -in old ma- 
chines." 

According to Rapp, the pre -mix 
machine -because of its relatively 
small capacity and limited selec- 
tivity -hill only be used in small 
houses. 

Brinkmann Talk 
Brinkmann told the concession- 

aires that drive -in theaters are "per- 
fect locations for cigarette venders." 
In indoor houses, he added, smok- 
ing is often permitted in the theater 
and thè rest rooms and that ciga- 
rettes should be available. 

Burlington spoke on the future of 
milk and ice cream vending. 

Uniform Cig Tax Laws. 

Would Hinder Smuggling 
ATLANTIC CITY- -The Com- 

mittee of Tax Evasion of the Na- 
tional Tobacco Tax Association has 
called for more uniformity in State 
cigarette tax statutes, "particularly 
in the area of requirements in terms 
of licenses, permits, invoices and 
related documents of those persons 
who transport cigarettes into or 
within taxing States." 

Speaking at the annual NTTA 
convention here last week, Roy G. 
Struble, director of Cigarette and 
Miscellaneous Taxes, Department 
of Revenue, Michigan, pointed out 
that as long as there are States 
without cigarette taxes and States 
with rate differentials, cigarette 
smuggling will exist. 

He added that "States which use 
no outward evidence of tax pay- 
ment are less equipped to do battle 
with the smuggling syndicate than 
those States where stamps or meter 
impressions are used." 

20 Billion Cigs 
Struble said that more than 20 

billion cigarettes a year move from 
noes -tax to tax States illegally. He 
charged that "the same thorn or- 
ganization which has caused so 
much concern to administrators in 
the Midwest and the South in the 
past" is now operating in the East. 

He paid tribute to the National 
Association of Tobacco Distributors 
for their co- operation in combating 
tax evasion. 

ont.. \ \ \ \ \\\\\ \ \ \ \ \\ \ \ \ \ \\ \ \./ 
WANTED 

GOOD BINGO MECHANIC 1 
This is a real opportunity with excellent salary and fine 0 

0 working conditions for a good man. Christmas bonus, sick 
pay, vacation, etc. Write 

BOX #858 
d 

c/o The Billboard Chicago, Illinois 5 
0.w\ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ \ 

CLEAN GAMES READY FOR LOCATION 

GAYETY $15.00 BALLY BEAUTY $5O.0Ó 

HIFI 60.00 ICE FROLICS 50.00 

SURF CLUB 50.00 BEACH CLUB 45.00 

PALM SPRINGS 50.00 FROLIC 40.00 

CONEY ISLAND $35.00 

Immediate delivery 
V, DEPOSIT 

FRANK MILLS, Mgr., Dept. R -6 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago BAypott 1 -1616 

f:Fr ..... 

4 

YÍ 

0 

BINGOS 
reconditioned, ready for location 

YOUR 
CHOICE 

BEACH CLUB 

PALM SPRINGS 

DUDE RANCH 

MEXICO 

X50 
BEAUTY 

HAWAII 

TAHITI 

TROPICS 

J.ROSENFELD eo'. 
in our 25th' 

YEAR! 
Authorised 
ROCK -OLA 

4701 WASHINGTON ST. LOUIS a, MO./ CHICAGO 
COIN 

Distributors FOrgst 7-6730 

á9 

N 

every conceivable kind oI 

EQUIPMENT, SUPPLIES AND SERVICES 
has been sold .in Thy i 

NUT DO TOO RAVE TO SAIT em. M Nob. 2050 Pattmel se: tr 
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l Anchors 
Aweigh! 

1.,:rt off toarAlM 
web* future . . . a 

Navy carter! Become 
seagoing apeoaliaL _am 

Am. Shuffleboard Survey 
Shows Replacement Need 

UNION CITY, N. J. - Paul 
Cusano, general manager of the 
American Shuffleboard Company 
here, said that any slump which the 
industry is experiencing is due pri- 
marily to the failure of operators to 

replace old equipment. 
He cited a survey recently cant- 

Selected USED BINGOS 
MANHATTAN ......$135 PIXIE $235 

STARDUST ......... 325 STARLET 250 

TRIPLE PLAY ....... 150, GAYETY 115 

'h Deposit, Balance Sight Draft 

Write for New List of Thousands of All Type Machines 

SOUTHERN AUTOMATIC 
MUSIC COMPANY, INC. 

BSTAIIISHED 1923 
1735 Delaware Ara., Leaingtre. Ky, 
735 S. areok 3t.. l.unrille 1, e 

1000 Bre.Iray. Cleainnati, 011ie 
12e W. Narri St., Indienserdis. Ind. 

SALESMAN 
With coin machine experience to work in 

your own State on the hottest' ítem the 

industry has had in years. Earnings of 
$100.00 a day for the next several years 

would be easy. Exclusive territory. 

LOUIS E. WOLCHER 
1350 Howard Street 

San Francisco, California 

ATLAS AS e e e ALL SIUS1t) t. lL1SITEED 1 

SEEBURG 3W -1 WALL -O- MATIC, 
100 Sel.- Chrome- 

$65 Latest Features 
WURLITZER 1650 $345 
WURLITZER 1400 225 
WURLITZER 1250 175 
WURLITZER 1500 245 

RECONDITIONED - REFINISHED LIKE NEW! 
a1 

Terms: h t De Bal- C.O.D. , 

.4 Quarter century 
el service, 

2120 N. WESTERN AVE., CHICAGO 47. ILL.. U. S. A. ARmitage 5-5005 

Place Your Order Today 
INSURE EARLIEST POSSIBLE DELIVERY 

BALLY BIG SHOW 
A Sensation! G.Iting the Biggest Ploy in Pinball History! 

BALLY DELUXE ABC BOWLER 
The Most Outstanding Shuffle Alley Ever Produced. A Top Money Maker, 

ROCK -OLA 1454 
Hi Fi -120 Selections. 

IMMEDIATE DELIVERY' 
INTERNATIONAL SCOTT CROSSE COMPANY 

SCOTT CROSSE_ COMPANY 
` 1.113 SPRING CARDEN STREET. PHILADELPHIA 10. PA 

Rlllenhause t 7111 

pleted by Nick Melone, American 
sales manager. The procedure was 
to replace old tables with new ones 
and check the take in the locations 
before and after. 

Thruout the nation, 148 replace- 
ments were made in the test. Ac- 
cording to Melone, with just one 
exception, the gross jumped any - 
where from 100 to 900 per cent. 

Little Rock 
In the Little Rock área, he said, 

new boards have been averaging 
from $90 to $110 a week over the 
last nine months, compared with an 
average of $30 before replacement. 

In New York, he said, old boards 
were receiving little action, even 
'then left on a free -play basis. 
After replacement, Melone'clailned 
the the weekly c'ciage is about 
$50. 

In Northern California, he còn- 
tinned, the weekly average jumped 
from $10 -$25 to $35 -$75. In South- 
ern California, the increase was 
Irons $S -810 to $45 -$50. 

Melone said that the increase in 
Reading, Pa. -with 5 -cent play - 
has been slight, from $25 to $35. 
In Buffalo, the average during 
Judy and August dropped to '$60- 
$ 0 a week as a result of the steel 
strike, but the September average 
ttas $98. 

A jump from $15 á week to $90 
a week was reported in Arlington 
Va., while New Jersey, a 5 -cent. 
play area, averages about $3.5 a 
week. Most old boards are on a 
free -play basis. 

Melone said that the names and 
addresses of participating operators, 
distributors and locations are avail- 
able to the trade. 

rat._t`__`....._______... __.0 
$ You' l Get a Real Deal on these l 

Famed Games at WORLD WIDE! 

NEW BINGO 
GAMES GAMES 

/ BALLY BIG SHOW ÓAli M! ACH 

Ili / 
$ UNITED BRAZIL GAYETY 110 

GA TIM! 743 
GENCO STATE FAIR VARIETY ls! 

PALM SPRINGS 73 
WILLIAMS CRANE DUDE RANCH 73 

STARDUST 75 
GOTTLIEB SEA BELLES STARLET 735 

TRIPLE I TRIPLE PLAY 173 / 

POOL 
0 

GAMES WANT TO BUY 
ALL TYPES 

C.C. AUTOMATIC POOL 
[X. SKILL SCORE 5 -BALL GAMES $ 
[X. .DANK STAR 
OLX. DANK POOL 

BOWLERS -GUNS 0 
/ SENIOR POOL BINGO GAMES 

ALL IN A -1 SHAPE! WILL PAY 

0 
From $69.50 

TOP DOLLAR! 

CALL NOW! 

/ 1 
Terms: 

Si 

t.', ?t=. 
ght Drafrit 

e_!..., 

0 

Portland Nix 
Continued from page 101 

-Taking the other side of the ar- 
gument, Stan Terry, operator 
spokesman, said, " \Ve fail to see 
how a' limited display of games 

is in any way contrary to the 
public interests." He termed the 
request "fair and 'reasonable." 

A new and more representative 
vote will be made on the pinball 
question in the November elec- 
tions. Operators gained the re- 
quired number of petition signa- 
tures to make such a vote possible. 

Terry said the language of the 
present ordinance pertaining to 

pinballs is "vague 
" 

and is "being 
interpreted to censor everything 
and anything relating to pinballs 
and the coining ballot question.' 

"Such interpretation," he said, 
"deities its the necessary freedom 
of speech and action to present 
our case dearly and completely to 
the voters. " 

New, Mpls. Code 
Continued from stage 101 

applicants be screened by police. 
Originally, the plan was to com- 

bine all amusement games into ohe 
city ordinance at an annual license 
fee of $40. However, this pro- 
posal was dropped which opposition 
to it cropped up among some city 
aldermen on the council. 

The lower fee was advocated, 
especially for pinball machines, be- 
cause the city license bureau re- 
ported that the number of permits 
issued for such devices has nose - 
dived since last December when 
games giving free replays were de- 
clared illegal by a ruling of State 
Attorney General Miles Lord. That 
ruling subsequently was upset in 
District Court here and now is 
under appeal in the State Supreme 
Court. 

SPECIALS * 
on USED EQUIPMENT 

from SUMMER LOCATIONS 

15 Williams 4 BAGGERS ...$350 ea. 
Like New 

5 Genco HI FLY $315 ea. 
Very Clean 

3 Genco CHAMPIONS e e .. $115 ea. 

1 Williams CRANES $145 ea. 

8 JOLLY JOKERS $ 95 ea. 

1 Late Model Muloscope 

DRIVE MOBILE $450 

1 SIDEWALK ENGINEERS $145 ea. 

WANTED FOR EXPORT 
Music, Pin Games and Guns. 

Send in complete lists. 

Exclusive Gottlieb, WIIIiaRLS, Seeberg, Gence and 
i.e 'tonal Mutoscope Distributors 

Remember 
IN NEW ENGLAND 

IT'S TRIMOUNT 

40 WIILTII/SM STIlECT 
BOSTON 18, MISS 

ONLY THE BILLBOARD - a ..er-o1 a.eaweitras w.diw-r is a1 fie 

AIM Mil IF MUM& 
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Joe Ash says ... 
WE WILL PAY CASH 

OxCLUSIyR DISTRIBUTORS 
FOR WURLITZER 
D. GOTTLIEB a. CO. 
In S. Jrsev, Del. R. Penne. 
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PHONOGRAPH PLASTICS 
STRONG AND DURABLE -EASY TO INSTALL 

/ A. M. I. SEEBURG WURLITZER OA 

MODEL 1500 
Center Dome ....511.40 / 

IA Tops, I. or r.....5 0.15 Mlaheel chrome tubes rn 

C 
Comore, 1 or r. 15.aí places glass tubes. MODEL 1015 
Bottoms, 1. or r 11.75 Set of 12 "a." Top tenter, I. or r. 7.50 / 

E Dome 17.15 Model 1x4-147.140 Lower Sides, es.. 3.50 I 
ICenters, I. or r 8.95 Domes 13.13 
Bottoms, I. er r.. 0.93 ":::::es;'g glass bubbler 

C Cenrers 8.95 Model oT Chrome fusses with Pl+s, lc 
BeOms, I. or r 0.9E Pil,s., n, pr. 1).30 Twisfee Roe sees, a I 

E -40.e0 -120 Imet,l Straight clNr -4 / grille for lower WURLITZER curved colored ...s7.75 
Para of machine- MODEL 1750 41x0 a v a i l a b l a to fir / 

Lim inafaf cla+nln/ Confer Dome ..515.13 

I ]IIetN}lauven). 10,00 
Dome Ends, ea... 6.10 Modele 13., ISO. 750, 700, $ 

soo, sae. 
MODEL 1400 

ROCK -OLA Center Dome .... 13.45 TERMS: 1'3 deposit, bl. 0 
/Available to fit Models Dome Ends. .,a... 10.50 +n<e C.O.D. or S.D. 6afif 

1423-1436, 1470, 1422, 1431 Boflom Sides, faction gua;:Ved, All 

1436 and 1138. tat of 2 16.50 prices F.O.B. Chic... 

MIDSTATE COMPANY 
2369 Milwaukee Avenue, Chicago 41, Illinois / 

T41.: Dickens 2.3444 

NEW POOL TABLES 

Lighted Bumpers 

Three Hole 
Non -Warp Adjuster 

SHUFFLE GAMES 

KERMIT - fw.,elen {17S.M 
American .215.00 

Century 115.00 

Diamonds 160.00 

Crnivat 35.00 

Ten Player 70.00 

UNcem.t 
16ITED 

Target * 115.00 
5.00 

Man 105.00 

Team 115.00 

Leader 115.00 

ImO.,ria1 100.00 

League 110.00 

Chief 100.00 

Royal 110.00 

OlvmPle 70.00 

Classic 10.00 

GINCO Match Peel 80.00 

$150.00 
c.c. trill crpf. BINGOS Tamer 

.... 
...f 90.50! 

Geld cup lie 00 Broadway ...$350.00 
Triple Scan . 

BALLY Magic 95 1.06 
Beach Beauty. 360.00 

SUPPLIES (Miami Beach. 225.00 
Cue Sticks, RA f 1.50' 

Chalk, Gr. 130, 
to.miin c.menl, (Big Time ... 225.00 

Cue Clamps.... 35IGay Time ... 190.00 
Plastic Cues, red or 

white, E,. 
-S0 Coln variety 135.00 

l: 

C Ea. .. 
Plwield 

hutes. 
clan .... 

IOJp 
3o 

USED POOL saeflo:r..POe' 
e.ut .oa 

Saf o/ a Pucks 11.[10. 

shp +n. Gam. loot sse TABLES 
Shuflla Board Scan 

7.fe Paa :, 1,000 Write for List 

CHICAGO, ILLINOIS 

JUNIPER 8 -1814 

SHAFFER 

RECONDITIONED 

PHONOGRAPHS 

1 

SEEBURG 

M100 -C $545.00 

M100B 

M100A 

3W1 WALLBOX 

(Chrome).. 

3W1 WALLBOX 

(Painted) 59.50 

425.00 

225.00 

69.50 

WURLITZER 

15504 $249.50 

5201 WALLBOX 62.50 

5204 WALLBOX 25.00 

AMI 

6 80 Write E120 $425.00 

F.80 5550.00 1 0.60 299.50 

Send for Illustrated Catalog 

mu. 
Shaffer OMPIINY 

In the Coln Machine Business Over 25 Years 

Columbus, Ohio Cincinnati, Ohio Indianapolis, Ind. 

849 N. Nigh St. 1200 Walnut St, 1327 Capitol Are, 
AXminster 4 -4614 MAin 1 -6310 MElrose 4 -3571 

Exhibit Record 
Continued from page 96 

28) 14 more exhibitors have re- 

served space for the coming con- 
vention, Herb Geiger, Geiger Au- 
tomatic Sales Company, Milwau- 
kee, exhibit chairman, announced 
Friday. 

The 14 additional exhibitors are: 

Vending Machines, Components 

Bally Manufacturing Company, 
Dee -Lee Sales Company. Jennings 
& Company and the Silex Com- 
pany, all of Chicago: llalkirk Coln - 

pany, Manhattan Beach, Cuit 
Northwest Automatic Products 
Corporation, Minneapolis; \\'itten- 
borg, Inc.. Portland. Ore., and 

U. S. Vending Machine Corpora- 
tion, Philadelphia. 

Candy, Corn, Nuts 

Cadbury -Pry, Ltd., New York: 
Walter H. Johnson Candy Com- 

pany, Chicago, and Switzer's Lic- 
orice Company, St. Louis. Others 
are: Hot Foods- Armour & Com- 
pany, Chicago. Coffee- Continen- 
tal Coffee Company, Chicago. Hot 
Chocolate - Van testa Company, 
Inc., Brooklyn. Tobacco -The Har- 
rough Corporation, New York, 

Tobacco Sales 
Continued from page 96 

sales of tobacco products by vend- 
ing operators at $299,865,000. This 
amount covers only those estab- 
lishments which have employees on 
the payroll, and excludes sales fig- 
ures for one -nian and family -type 
Operations. 

Covered ih the wholesale re- 
port were 2,838 firms primarily en- 
gaged in buying and selling man. 
factored tobacco products, includ- 
ing cigars, cigarettes. chewing and 
smoking tobacco and snuff. Each 
firm averaged 81,123,000 in yearly 
sales. 

States recording largest sales 
were New York, Illlinois, Pennsyl- 
vania, Ohio, California, Michigan, 
Texas, New Jersey and Massa- 
chusetts, in that order, each with 
sales of $130 millions or more. To- 
gether, these nine States contrib- 
uted over one -half of the total sales 
volume for the U. S. 

SPECIAL! 

E 110's 
$410.00 

WANTED 
WE NEED 200 

.WURL. 1800's 
FOR EXPORT! 

plus 

QUANTITIES OF 

MODEL B Seeburgs 

WRITE WIRE PHONE 

YOUNG 
DISTRIBUTING CORP. 

575 Eleventh Ave. New York, N.Y. 

CAREER AHEAD... 

tast.., - 011 

de.eslletiower Itila 

erlbRe 
OwNr s1sR4 

bita 

\ 
Aluminum 
De- Creased 

DISCS 

METAL TYPERS 
Are in Demand 

BECAUSE THEY 

1. Are Practically Service Free 

2. Bring in DIMES 

3. Require No Electrical Outlet 
ORDER i1'OW i 

ITANDARD ARVARD 

METAL TYPER, inc 

1310 N. Western Avenue 
cnica00 21, Illinois 

Phone: Everylatl., 41120 

for 

WURLITZER 1700's and 1800's 

State quantity and price 

In first letter 
or call as TODAY! 

ACTIVE 
AMUSEMENT MACHINES CO. 

666 N. Broad Sr. 

FRemonr 7-4455 P6,1, 30 

Writ., or wire for prices 

'-YOIi CAN ALWAYS DEPEND ON ACTIVE -ALL WAYS'. 

Albert Pick Hotels 
NOW IN 21 MAJOR CITIES 

Moderate Rates AU-Conditioned Rooms 

Convenient Parking Radio and Television 

Downtown Locations No Charge for Children c+.ewa c«P. Eli 
C.,rwel O own.: Sew, 315 

Cet 3m 
Glww, 0 r: 3.30 

3.50 M S.,.rfY 4.03 
G..e.e oo I 

4, 4 a ...144.0óe 
reMwM erowcM 3.00 

I.,.6. Aw....,..rl Tr M. 4.50 
hmy..w 30 

I*ht 33ra,n 430 
5.ró R.M, Ne.....Olkr 530 
T.INe, O M M.ler 330 

+0e 

Clfy Kant Ian.. 
saroeRaewte.,..R.:4HVe 53.50 

Kre... I.N 
6..,...eMti Na...saAaw4 I.00 
c.Ma, o era., 4.» 

Free Teletype Reservötions- 
Contact your morass Pick Hotel for 
immediate teletype reservations at any 
other total in the Pick group. 

IN NEW YORK call 
WAtklna 9.904e 

IN CHICAGO call 
HArrlson 7 -1732 

W.a..,e.Ren Reew. 
MPew O.C lw Rwr 

aso 

WRITE EOR YOUR CREDIT CARD 

Pick Hotels Corporation 
111111111 IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIn11111111111111170 

N. WACXR onva CIRCAGO e 

-NEW MODEL- 

Price 

$11.95 

PBleSted 

PeaNaR 

PENNY DISPENSERS 
* Free long plastic refill tube 

available with each penny dis- 
penser. 

* All die -cast parts in mecha- 
nism. 

* Chrome -plated mechanism. 

* Detachable units (1c, 5c, 10c, 
25c) as many tubes as you 
want (1, 2, 3, 4, 5 -hole 
bases). 

* All "wearing" parts of old 
model eliminated. 

* Single 10c tube available in 
quantity, and single 5c tube 
with base attached also avail- 
able in quantity. 

* Guaranteed accurate. 

* Wall or Counter mount. 

Exclusive Factory Representative 

For Kwik -Koin Dispensers (Manufactured 
by McPherson Manufacturing Co.1 

Tacoma, Washington. 

DUNIS DISTRIBUTING CO. 
100 Elliott Ave., W., Seattle 99, Wash., Ph.: Alder 0414 

(Inquiries Accepted Now for Local Distributors) 
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I. LOWEST RATES 

FINANCE 
QUICK SERVICE 

ALL TYPES OF VENDING MACHINES 

CONDITIONAL SALES CONTRACTS 
Strict Confidence 

JARIS TRADING COMPANY 
26 COURT ST., BROOKLYN 1, N. Y. TR 55798 

EXCLUSIVE FACTORY DISTRIBUTORS 

AMI -CHICAGO COINGENCO- EXHIBIT 

1111111MEW 

BOWLERS 
Bowling Teams 
Bonus Score 
Triple Strike 
Fireball 
Playtime 
F Frame 
Super Frame 
Criss Cross Bowler 
Advance 
Flash Bowles 
King Bowler 
Criss Cross Target . 

Triple Score age. Pins) 
Mystic Bowler 
Rocket Bowler 
Royal 

MUSIC 
5275.00 AMI D-40 

275.00 AMI A 

235.00 
. bur. M100Á 
Wurlitser 1500 

195.00 Wurlitur 1450 
175.00 
125.00 
100.00 
135.00 

95.00 
145.00 

95.00 
150.00 
75.00 

245.00 
150.00 

75.00 

5 -BALLS 

$2,1,41.21,1 

275.00 
225.00 
710.00 

Got+neb Tournament 5765.00 
Quanitffe 73.ou Pwn 10.00 
Pin Wheel 75.00 9oach 175.00 
Foufar 

e 
BCIles 16+.00 

Last' Aces 275.00 
Willlama Three Deuces 210.00 

725.00 
75.00 

TimBUC -Tu 
Cu Tee 
Dealer 

n Club 

Vs deposit with order, balance C.O.D. or sight draft 

15,00 
75.00 

Am. Home Foods 
Names Rheeling 

NEW YORK- Stanley Rheeling 
Jr. has been appointed special 
vending products representative by 
American Home Foods, manufac- 
turer of C. Washington coffee for 
the vending industry. 

The firm said that the appoint- 
ment is part of the plan to develop 
new products for the vending trade 
and increase coffee sales. 

Also, R. L. Cokely replaced E. 
J. Stoltenberg as field sales man- 
ager for institutional products. 
Cokely had been with General 
Foods for 18 years, eight of them 
in institution products sales. 

* ** 
D/STR/BUT/NG. /NC. 

BEACH CLUB $ 45.00 

MIAMI BEACH 200.00 

VARIETY......[ 100.00 
CLEANEST GAMES YOU'VE EVER SEEN! 
1/3 DOWN, THE REST "SIGHT DRAFT" 

Ask For Ben Mackie or Harold Hoffman 
3726 KESSEN AVE. CINCINNATI. O. MOntona 1 -5004 

GIVE TO DAMON RUNYON CANCER FUND 

, 2423. Pane Ave. Cleveland H, Ohio SOperior 1 1500 

NATIONAL -The Best in Games! 
ATTENTION, N. ILLINOIS and IOWA OPERATORS! 

YOU'RE A WINNER WITH GOTTLIEB'S HEW SPEEDY ACTION THRILLER 

AUTO RACE 
IMMEDIATE DELIVERY -ORDER NOW/ 

LATE 5 -BALLS 
DERBY OA r 3240 
EASY ACES 715 

SOOT ERN BELLE iá5 
SLUGGIN' CHAMP 175 
SWEET ADD-A -LINE 175 
4- BELLES 160 
DAISY MAY 145 
JOCKEY CLUB 115 
LOVELY LUCY 115 
PINWHEEL 110 

QUEEN OF HEARTS 
110 
90 

GUYS -DOLLS 7S 
SKILL POOL 73 
FLYING HIGH 65 
CHINATOWN CO 
4- PLAYER SCOREBOARD 413 
i-PLAYEI GLADIATOR 335 
7- PLAYER MARATHON 375 
7- PLAYER TOURNAMENT PI 
2- PLAYER DUETTE Y13 

WANTED 
CASH OR TRADE 

Gottlieb 

4- Player SUPER JUMBO 

4-Player er JUBILEE y 

SEEBURG 100 R -100 G- 
100 W -100 C. 

CALL COLLECT! 

a 
I ('1 IN :MACHINE EXCHANGE 

1411 -13 DIVERSEM BLVD. Phone. BUckinghom 1 -64661 CHICAGO 14 

SHUFFLE ALLEYS PINB.ALLS 
welly OeIO Model 5300.00 Beach Beauty 
'ally Jt+ aowler 173.00 aa<h club 
Kelly Bowler 60.00 Variety 
Keeney Pacemakr 50.00 Tropics 

KKee 
Bonus 73.00 Bahnire ht' 

Club eenMy Biklnl 150.00 sally Nleh} 
Bikini 141.00 
Bonus owir 7S.oe 

en+ury 173.00 G=nr 
Gold Me }al 700.00 Dutle Ranch 
Imperlel 175.00 GWefy 
Ma91c 77500 Yacht Club 

50.00 

any Broadway 
lieml Beach 

Pacemaker 
Rainbow Sut+lt Alley 100.00 
Arrow 251.00 
Bono, Bowler 75.00 
Hollywood 63.00 DuHfe 
Playtime Bowler 193.00 Fold seer 
Thunoerbol/ 175.00 Frolic 

Sabena 
Sure Club HCSI(. Baosfer Pool. New 

RockFla 1444 HI-FI, 120 Select... Write Havana 
Rock -Fla 1116 HI-FI, 170 3elecf. ..1643.00 
Rock.0la 11]4 Comet. 120 Select 173.00 P'xe 

Tahiti 
Nife Club 
Beauty 
BIg Tim. 

WAIL BONES POOL, 
HAVE 

TH,S? 
sebure W Hammer O t s7.s1 

W E RAVE THEM 
7Hbur9 ]Wl Chrome 15.00 

ARCADE 
aallY gull's -Eye Kiddy Fun Write 
Belly Hof Rod Wrlf 

Belly Boosters Chi.. Coin Advance 
Center Hole Pluss use as a 2 -Hal or 

3-H Ol Game 

Site 
Bumpers er r aympe re 

E. oie or ß 
End 

Size 
End Holes or Entl Holes Out 

Used 
Play or 4 -510.1 Play wd Poor Tables 5100.00 e UP 

* * * * * * * * * * * * 

só4.0ó 
CHROME COVERS 

100 SELECTIONS 

*SPECIAL 

VOLUME 

PRICES 

SEEBURG ` - 

Reconditioned - Davis Guaranteed 

New Selection Buttons - New Instruction Plates 

Income can be doubled in many locations by adding 

100 selection wallboxes. 

The $64 Answer for Greater Income 

Pre -set for 10c play if requested 

*CANADIAN AND AMERICAN OPERATORS 
PHONE -Collect- Syracuse 75 -1631 

WIRE- Private Western Union Wire 
WRITE -738 Erie Boulevard, East 

Syracuse 3, New York 

For Davis Guaranteed Phonographs 
our only address 1n Europe is: 

HOLLAND- BELGIE- EUROPE 
403 Ave. Louise, Brussels, Belgium 

Phone 47.66.63 
Cable Address: "Hobeleurop- Brussels." 

All currencies accepted: 
Francs, pound sterling, lire, guilders, marks, etc. 

Cable Address: "DAVDI5." 1/3 deposit required. 

Distributing, Inc.. 
450 Massachusetts Ave. 

Indianapolis, Indiana 
MElrose 48468 

when answering ads . . 

Say You Saw It in The Billboard 

Davis 
WESTERN EXPORT 

. . 

V15 ..J15 

DISTRIBUTING 
Exclusive Seeburg Factory Distributor 

738 Erie Boulevard East 

Syracuse 3, N. Y., U.S.A., Ph. 75 -1631 

* * * * * * * * * * * * * * * * * * * * * * * * * * * * 
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fi FOR READY PROFITS -REDD HOT BUYS! 

MUSIC 
10 SEEBURG V -200 
Like New -WRITE -WIRE -CALL 

Also in Stock: 

SEEBURG 100 A- B- C -G -W -R 

WURLITZER 1400- 1500A- 1650 -1800 
and ROCK -OLAS and AMI's 

ROUTE WANTED in NEW ENGLAND! 

We have a customer who wants to pay 

CASH fer a large route of Music and 

Cames in N.E. Write or call Si Redd. 

SPECIALS 

10 UNITED LEAGUE BOWLERS $ 95 

5 UNITED IMPERIAL 95 

5 UNITED ROYAL 80 

5 EXHIBIT SPANISH POOL ... 100 

(NEW) 

WANTED -Will pay CASH $$$ for all 

models of used MUSIC MACHINES, 
KIDDIE RIDES and LATE BALLY BINGO 

MACHINES! MIDGET MOVIES. 

WRITE -WIRE -PHONE 

edd 298 Lincoln St., Allston 34, Mass 
St1I P 

c 6 
gyp N, Algonquin 4-4040 

DSÌR1 / 3 m 

Exclusive distributors for 

t WURLITZER- BALLY- EXHIBIT -CHICAGO COIN 

QUICK FACTS THAT CINCH 

BIG MONEY for Operators! 
!RS 
$-BALL 

National 
S !ug RejenA 

ncerd 

tor Coin Merftanism 
s 

Equipmet! 

smooth 

ball soot ter 
fiechODlsm, 

More PLAYER APPEAL Than Ever Before... 

Spelling "S- U- P -E-R" lites center hole for Special! 

Spelling "S- C- O -R -E" .liter center hole for Special! 

Spelling "S- u -P -ER S- C- O -R -E" scores I replay 
and lites center hole for "Super Special." 

Moking numbers 1 to 6 lites center hole 
for Special! 

4 Thumper Bumpers 

2 Cyclonic Kickers 

2 Flippers 

Kt, 1 e/ 

Twin Chutes at slight extra cost. 

PROVED' 
It captured the crowds 
in all test locations! 

HIGH SCORES I 

Bottom Center Kicker 
Puts Boll Back in Play! 

Plated Cigarette Holders 
on Siderails! 

Chrome Cabinet Guards 
Around Flipper Buttons) 

/ r (:¡r.¡A///VJ 
MaNUraCTUeING 

CaMPaNr 

CREATORS OF DEPENDABLE PLAY APPEAL 
4242 W. FILLMORE ST. CHICAGO 24, ILL. 

Your American Red Cross Is Always There After Disaster Strikes 

New L &M Box 
Continued from page 96 

type cigarette packs, and it is ex- 

pected that this equipment will 
be used by cigarette manufacturers. 

Any widespread move toward 
boxed packs might present some 
problems to the vending industry, 
but none of them appear to be too 
serious, 

The pennying of packs is diffi- 
cult with present boxes -pennies 
tend to pup tllru the tight cello- 
phane. But looser cellophane wrap- 
pings or the use of pliofilm ma- 
terial could overcome that problem. 

Also, if the anticipated higher 
prices materialize, a 30 -cent vend 
might be standard in most States. 
That would solve the pennying 
problem. 

PRECISION PUCKS 

Manufactured 
for Shuffleboard 

and All 

BOWLING GAMES 

YES 
We Do Make 

KING SIZE PUCKS 

PRECISION PUCK & 
NOVELTY CO., INC. 

7934 South Chicago Art. 
Chicago 17, 111. 

hon: REgent 4 -6101 

Top Quality! Best Price! 

SHUFFLE ALLEYS 
"300" Shuffle Alley..$295.00 
uettaneer -300 Scare 169.00 

Comet 149.00 

Fireball 175.00 

League (Team Bowler) 125.00 

Mars 195.00 

Mystic 195.00 

Venus 179.00 

ARCADE 
Polar Hunt "Gun "....$325.00 
Safari "Gun" 295.00 

Star Super Slugger 375.00 

United Super Slugger 325.00 

Williams "Crane" 275.00 

* * 
FREE 

with each Shuffle Alley 

1 Complete HANDICAP TOURNAMENT KIT, value $5.00 

POOL TABLES 
SLATE TOP POOL TABLES -with fibre cues -NEW $250.00 each 

RATE TOP POOL TABLES -with fibre cues -LIKE NEW 175.00 each 

SLATE TOPS for ALL POOL GAMES- INCREASES INCOME 

PRICE $89.50 ea.; 3 or more, $79.50 ea. 

West Side Dist. Corp. 
612 Teeth Avenue, New York, N. Y. Circle 6 -8464 

QUALITY IS REMEMBERED s 
LONG AFTER PRICE IS FORGOTTEN 

SHUFFLE ALLEYS 

C.C. FPI. DrbY .3175.00 
[x. Tw;n Rofalion. t]s.00 
C.C. Advanc 15.00 

c.c, Criss Cross 130.00 
C.C. Ni-Speed [3.00 
C.C. 101h Fr. Tri11 65.00 
KeneY Tm 75.00 
uild ur aee.ee 

Cccd 39.00 
CIvr 63.00 
Clash l< 13.00 .Lx 00.10 
DrbY Ren 175.10 
L1ue eowlar 120.00 
OIYm Pic 70.00 
Rmbew 41.51 
Rey1 5.00 
Speedy 163.00 

Team Sew., 
IO/h Frame 60.00 
{ II. Orr I few 
Stilly vista, 130.10 

ea.C. Y 

1 

Ra 
Fr} . Db 

75.0 

Score 10.10 
ance 1 II. 

Round 50.00 

anc. snufn: iei 
CIGARETTE MACHINES 

IEHIGH 12 Col., MEW 
All Coin Com- 

bin,r;on 

Mrlcnry, 1 
e 

17310 
NHienI 950 110.00 

Cel. t5,00 
[lecere 1 Col. 
KnY 1 Col. [Ic 155.00 
All used sl u l a m n t 
Shop Pd d rennlshtl 
with Ist and kine flie. 

BINGOS Ell Saddle 

AC 
Ell 
Beach Club 
Brite Lnf 
Brite seer till 
Cbne 65.00 
Leader 50.00 
Nevatl 50.00 
1Im s 45.00 
IIm L1<h 65.00 

lt:,,Stet 
LI. a5.a ,.. 

60.01 
Sinnt POr 

iii 
Surf Club +5.00 
T Iisi n 50.00 

ìtie 150.00 crayn 
'll.::: Circus 50,00 

Frolic 50.00 
ipef Lile 50.00 

S145.00 
30.00 
63.00 
60.00 

ANDI(O COFFEE VENDOR 
wilh n1 mkers 

3 rnchd Nw 
7 Slihlly Word 7+5.00 

Uses powdered 
inlreines. 

E1O0 COIN (HANGERS 
7 modIS. HI denomi- 
nations, new, 51330. 

RIDES 

Mrry.Go- nd R eu ..5750.00 
T -V Rid 775.00 

eln: Ily Moonritle 713.00 
st ..r c.r 000.6 

COUNTER GAMES 

Kicker COO 320.00 

215d 'T 
Shocker, new 17.50 

Throe 
..k9er ,. ;Ng 

Three o} Kind ... ]0.00 pm': 
Basketball 

70..0 

Ship. Wirrd 70.00 
Whit 70.00 

WURLITZER DISTRIBUTORS 

ARCADE EOUIPMENT 
eIlv al1 lmml ..t 1s.00 Ilv Dfenar 1]s.10 
e.11eonom.t. n 

ealloenemat, I,S. NS.00 
Caen Hunt 150.00 

.C. Hockey 75.00 

Chromer HOCk" 1]5.00 o.l sun Se.eo 
[vans e.e -A -seer 140.11 
K.O Flfar, F.3 150.00 
LIH A Leafue 75.00 
Mldef MVlee 115.0 
Mule. Caetl Vend 50.00 
Mule. of 550.00 
M ufo LerO'f rYr 395.00 
anora mf 275.00 
Silver eullf 171.0 
Saw Brush 03.00 
!hw Shine Mcnìn 130.00 
Twln HeckeY, n w Wrlt 
Sldwalk [nfiner f1iS.00 T1eull 13.00 
auiuer 15.00 
Harvrtl Metal 

Typer 113.00 
eoomranl 65.00 
Vlbrafor, 

F.3. 

If0.00 
ZOtliac, now 713.00 
2in10 
Chenr Iollard 

Fw1b11 71.00 
[k, Lev MIer 73.00 
Keany Air Rdr 175.00 KnY fubmarin 175.00 
uwrefer 7s.ee 

Rapid Fire 111.00 
Skill lump 45.00 
Moto Voice 

Recorder 375.00 
Wms. Crane Write 
ance auarrrbck 205.00 
Photon... 350.00 
Auto Photo 4+3.00 
zodiac vendor... 1 +.so 
FPIYr rbY .... 1]5.00 

Ifh 10.00 
Atomic Bomber 175.00 
Genco Chem Pion 

sebII 279.00 

GEN[0 UPRITES 
35 lumn Stka, 

400 cola 
N u9e1f .HS.00 . 

Silver Chfh 05.00. 

eisvelefte 
sale,' 2025 PROf1[CT AV[., CL[V[LANS 15, outs 

All 1. {7/f 
Termer 1/7 tlresit with 11 ertlr, lane C.O.D. 
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COINMEN YOU KNOW 
Continued from pale 95 

Reid Whipple and Woody John- 
son, of United, Inc., have sched- 
uled a number of sales and train- 
ing sessions for Wurlitzer users in 
the northern territory this week. 
Schedule calls for classes to 
be held in Sault Ste. Marie, 

.SI'E('I;1I,! 

1 PHOTO -MATS $375 
POSTWAR, 

each 

ODCO, Inc. 
1100 -02 BROADWAY, ALBANY 1, N. Y. 

Telephone: ] -022e 

WANT -FOR CASH 
Horses. Bally and Exhibit; Around the 
World Trainer; Drive Yourself Drive. 
mobile; late Guns and Arcade Games. 
Price and details in rirai letter. 

ECONOMY SUPPLY CO. 
129 TENTH AVE. NEW YORK, 

Ttl.: Chickerinq 1862e) 

WANTED 
Mechanic on lot, bingos and phono- 
graphs. Must be experienced. Excel. 
lent opportunity and good starting 
salary for dependable, sober, experi- 
enced, honest man. Give references 
and experience. 

CALL, WRITE OR WIRE 

J. G. Smith Marvin Mathiser 

OWENSBORO AMUSEMENT COMPANY 

601 Center St. Owensboro, Ky. 

Day Phone: Murray 3 -8761 

Night Phone: Murray 3 -4730 

Ishpeming and flurlev- Ironwood 
Mich., and Green Bay, Vis. 

Red jacomet, of Red Nov- 
elty, reports that he is expo.- 

fencing wonderful returns with 
his recently installed 50 -cent 
chute juke boxes. In each 
instance, r e c e i p t s have 
climbed, he claims. 

Memphis 
By ELTON WHISENHUNT 

Edward H. Newell is having a 
successful season handling his Or- 
Matt Company's phonographs and 

rm lill rr''lllt Ulu ralf'1!V rrrr NP 'lü' r 'liu r ,üV rr 

CHICAGO COIN 
*HOLLY.w00D 7s27S 

*FLASHIME 195 
*STARLIGHT 165 

SUPER FRAME 1SS 
CROSS CROSS TROT 125 

*COLD CUP 115 
TRIPLE SCORE ES 
DOUBLE 75 

*NAME a5 

*DeL. VENUS 
UNITED 

9225 
*D.L. MARS 215 
*ACE 175 

LEAGUE 115 

D CHIEF 
ROYAL .. a5 D CASCADE 70 

*STAR 10TH FRAME 60 
SUPER 10TH FRAME 60 

KEENEY 
*DIAMOND ..... 
*BONUS 125 

150 

PACEMAKER 95 
CHALLENGER 95 

. *DOMINO PS 
CARNIVAL ..... 65 
10 PLAYER SS 
e PLAYER I5 

CALLE 
*MAGIC 9250 

GENCO 

BALLY 
NIGHT CLUB Write 
B ROADWAY BISS 

EACH BEAUTY MSS 
MIAMI BEACH !IS 
GAYTIME 195 

áIá TIME " " " "' Ì4S 
VARIETY 115 
PALM SPRINGS 
B EAUTY se 
PALM BEACH PS 
YACHTCLUB Ps 
ATLANTIC CITY 7S 
SroTL10NT 
CONEY ISLAND 

UNITED 

TAHITI 
s 

GOTTLIEB 
LIGHTS SEW 

EASY ACES 27S 
SOUTHERN SELL[ 205 
DEL. SLUOOIN' CHAMP 1+S 
GYPSY QUEEN 175 
GUYS-DOLLS 

e+ FLYING HIGH 
SPKLL 

59 

WILLIAMS 
c o S +5 
GRAND CHAMPION ,. 95 

-*MATCH POOL S 75 FOUR CORNERS 
SEA JOCKEY *Indicates Match Play NA VBU RNER 

EXPORT BUYERS: Depend on our experience for 
First- Quality Equipment end fast, reliable service. 
write for literatare and r e ist. 

CABLE ADDRESS: "FIRSTOI N,' Chi<e9o. 

(( ERKNINI 
VU'' +11íI Ull' i 1U r UW 'IW nt 

gaines. He formerly was general 
manager for a Wurlitzer distributor. 
Newell recently made a trip to 
Shreveport, La., to attend the 
wedding of his niece, Miss Patsy 
Freeman, to Allen Shaffer. 

Drew Canale, owner of 
Canale Amusement Company; 
Joe Cuogi, partner of Poplar 
Tunes Record Shop, and Allen 
Dixon, general manager of 

BRAND NEW 

POOL 
GAMES 
LATEST MODELS! 

1 -Jumbo She Light -Up Bumpers 
2- Three -Hole Play 
3- Levelmatie Adjusters 
b- Finest Quality Materials and 

Workmanship 
5 -Made by Leading Manufacturer 

Now Only $125 
United Quantify 

ti 

S & M Sales Company, report 
brisk fall business. They see 

(Continued on page 108) 

Panoram Operators! 
FOR SALE 

we curv a wu nna a9 sanulrw 
Pnoram PrelKtar Par9r-Pela with 
a moneybKk smarms.. 

Phil Gould 
DU Market St- Nawark t, N. J. 

MArkat !1f75 

NEW 

Chicago Coin 
STEAM SHOVEL 

Chicago Coin 
TWIN HOCKEY 

FIRST -Conditioned 
Belly SPAC[ 5111P..SM 
Bally RIDE ... 225 
Un. DERBY BOLL ... 273 
Genco BASKETBALL 195 

SIDEWALK ENGINE. 155 
Cul. E F. 113 
C.C. BASKET CHAMP 115 
C.. 

OL 
IDO, fKEf- 

R 116 
wma. DEL, suas!. 

BALL 1!S 
Cap. MIDBET MOVIES 125 
Chi Coln OOALEE 93 
TELEQUIZ Iw'lll m) 95 
Evans TEN STRIK! SS 

BATTING PRACTICE 75 
Amuse. BOOMERANG /! 

--POOL-6AMES 

FIRST-Conditioned 
All Mede'e 

Refìnifhed LIZ' 

From S75 _ r-) Requlnr Models and 
E lecrr;c SCO(ina Models. 

B COIN MACHINE 1'i EXCHANGE, INC. 
Joe Kline & Wally Finke 

1750 W. NORTH AVE. CHICAGO 22, ILLINOIS - Dickens. 2 -0500 

Q 
Joe and ally say: 

Need It Quick7 
Don't Get Nervous, 

Call Us "FIRST" 
For "First " -Class 

Service! 

4 
ánaow'LDwesr..E]2s 
Ex. BEL GALLERY. 250 
Un, DEL. CARNIVAL Ts' 4 

51 4 
Ex. SPORTLAND 195 
6.O RIFLE 

Seen BEAR GUN 115 
M=1IPER 

BOMBER 115 
Muloe. SKY FIGHTER 135 
Wins. JET FIGHTER. 135 
UNDERSEA RAIDER. 125 
C. C. PISTOL PETE )3 
Ez. 'HOOTTHEBULL 70 
Ez. DALE GUN SS 4 

SPECIALS! 

TEveRFns 
sA.DDI.e L U, Club Model 

$195 

Universal S.STAR 

$15 

-- r 
( 

( 

GOTTL t DPRES ÑTS1:'. - { 
...., 

THE SPEED OF THE IIIDIRIIRPOLIS "50g" 
THE RCTIOIn RnD THRILLS OF THE FREIICH "LE MN" 

Up to Six Complete Races Per Game 

IIIII 3 Cars Compete for Winning Honors 

I 
Cars Finishing Race Light Holes for Specials 

Pop Bumpers Light for Super High Score 

When Cars Line -up After Race has Started 

See AUTO RACE at Your Distributor NOW! 

,,CLrBUm,a11 
eFT.t PulArdbk 

adAtrru'cak aa dzeecire adral War Gly! ! 
Produces 

ey. 
,,40.s. N. KOSTNER AVE.,CHiCAGO S1, III. 

of Consistent Dependability 

BUY THE BEST...WE DO.. 
i 
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-ATTENTIO\' -ALL OPERATORS! - 
Here's the surprise of your life! You can restore your pool fable 

operating to original big ploy and takes with 

NEW RACK POOL TOPS 
FOR ALL TABLES 

BRAND -NEW PANELS BRAND -NEW CLOTH 
(highest grade rubber backed, hand screened) 

BRAND -NEW CUPS (2) BALL RACK AND OVER. 

SIZE CUE BALL. 

Like New Tables, Balls and Sticks 
with RACK POOL Tops. ist 

$95 

comp.. 
L. $35 

Lets of $30 
Ea. Ser More 

si 
Ja:. mbe $145 

BALLY BRIGHT SPOTS Only $55 

CHARLEY PIERI 

Monarch Coin Machine, Inc. 

Get Our List, New -Used 
Games, All Types 

2257 N. Lincoln, Chicago 14. III. 
Llneole 9- 3996.7 

COINMEN YOU KNOW 
Continued from page 107 

a general pick -up of business 
over last year. 

Frank Smith, president of S & M 

Sales Company, lost the recent 
election but made a lot of friends. 

He was an independent candidate 
for the Legislature. Smith made lots 
of speeches, shook many hands, 
attended many rallies and lunch- 
eons and made a good appearance. 

Clarence A. Camp, co- 
owner of Memphis- Arkansas 

Speedway at nearby Lehi, 
Ark., staged another stock 
car race recently. It's a favor- 
ite hobby for Camp, president 
of Southern Amusement Com- 
pany, and other enterprises. 

Bill Fitzgerald, manager of Mu- 
sic Sales Company, hopping these 
days trying to fill the needs of 
hundreds of ops in several States. 
He handles dozens of record labels, 
ships them out by the thousands. 

1, $ * 

- - $ 

p 

#'(e 0/ 

, --,- -. 

00 1,1KE 11110141,' w _, , ® 
gz7 ` , J e 

9 $ ? _ rr>- ̀  v /af y Z _ r 
YOU'LL LOVE 

GENCO'S Sensational 

STATE :. 
SH0jS 20 

FAIR 
MOVING TARGET 

RIFLE GALLERY 

KEEP YOUR 
EYE ON 

THE 

EXHIBIT 
SUPPLY 

CO. 

BEST IN THE 
MIDDLE WEST 

PINS 
DUETTE 5225.00 
HARBOR LITES 250.00 

WISHING WELL 195.00 

STAGE COACH 165.00 

GUNS 
Genco SUPER BIG TOP 5350.00 

Genco SKY ROCKET 295.00 

Genco RIFLE GALLERY 200.00 

United JUNGLE 150.00 

Exhibit SPORTLAND 115.00 

Exhibit SHOOTING GALLERY 125.00 

Seeburg SHOOT THE BEAR 75.00 

NYACK SLATE TOPS 
Complete Selection of 

BINGOS, BOWLERS and POOL TABLES 

t/3 deposit, balance C.O.D. 
or 5/D 

Si[.L10 Coin 
UNIVERSITY Exchange 
858 No. High St. Columbus 8, OHIO 

Tel: AXminster 4-3529 

Featuring an 

ENTIRELY NEW IDEA 
Never before seen 

on a Rifle Game 

LL1 
Roll down 2 Lanes-Just Like 

a Real Rifle Gallery . . . the 
player tries to shoot them off. 

3000 
GAMES 6 MUSIC IN STOCK! 

* BINGOS 

* NOVELTIES 

* SHUFFLE ALLEYS 

* SEEBURG & 
WURLITZERS 

FOR COMPLETE SATISFACTION 

DEAL WITH THE WEST 

COAST'S OLDEST AND 

LARGEST DISTRIBUTOR 

OF 

GAMES B MUSIC 

FOR EXPORT 

CABLE OR WRITE TODAY! 

ADVANCE 
AUTOMATIC SALES COMPANY 

CABLE ..PIUGAn f 

1550 Howard St., San Francisco 

PLUS ALL THESE 
GENCO ATTRACTIONS: 

Flip Over Targets 

2 LIGHTED CANDLES snuff out when hill 
Adjustable Replay - Optional Match 

Easy Back -Door Servicing 
Playfield Designed to Look Like a Real 

Rifle Gallery (with an unusual degree of depth) 

Beautiful, Bright "EVER LAST" Cork Finish 

Compact, Modem Cabinet - only 50" x 29" x 70" high 

WATCH 
FOR 

DAVY 

CROCKETT 

SEE YOUR DISTRIBUTOR TODAY! 

=MO MFG. & SALES C 

DON'T JUST 

SIT THERE... 
BUY NOW 
and SAVE! 

UNITED 
CLIPPERS 
YANKEES 
LEAGUE BOWLERS 

CHIEFS 

$175 
100 
95 

65 

CHICAGO COIN 
FIREBALLS $145 
SUPER FRAME 95 
CRISS -CROSS 75 

IWURL. 1250'1, 45 rpm SITS I 

REGULATION 5 -BALLS 
Write for Prices. 

I POOL GAMES éi «frie' Name prl : I 

REX 
COIN MACHINE DISTRIBUTING CORP. 

821 So. Salina St. Syracuse 3, N 5 

Phone: 28255 

www.americanradiohistory.com

www.americanradiohistory.com


September 29, 1956 THE BILLBOARD COIN MACHINES 109 

Robert Eblin, 
Ark. Op, Dies 

PARAGOULD, Ark. - Robert 
L. Eblin, 51, owner of Paragould, 
Ark., Music Company and secre- 
tary- treasurer of the Arkansas - 
Missouri Music Asociation, died 
of cancer at Community Methodist 
Hospital, Paragould. 

Well known thrucut East Ar- 
kansas, Missouri and Tennessee, 
Eblin operated a large route of 
phonographs and amusement games 
in several counties. 

Ile because ill almost a year ago 
and had been failing in health 
since then. He is survived by his 
widow, a daughter, a SOn and two 
iirothffs. 

AMAZING MONEY MAKER 

LORD'S PRAYER -NEW $390.00 

A FULL ASSORTMENT OF GAMES WITH 

NO SCORING DEVICES WRITE 

Games Rebuilt the Munves Way 

Work and Look Like New 

NOVELTY RIDES: 
nnr.ea. ness. all mechanlam Inslde 

body'. SDecial Prlce E350.M 

f-nnr s:esv Nusenr aldea. 
The Tnp Al nosey Afakers of All 

tYrite fot Detalla. 

nary Crwkett florae 5295.00 
. der florae 3o0.od 

Whip Rlde 295.00 

Atomic Jrt 293.00 
rahlblt 
8.07 Rocket 
Bally ?loon Ride 

1ÁS.00 
nx5 on 
3_ß.W 

Four Floors ChockFull f Equipment. 
Largest Amortment In the Country. 

TELL US YOUR NEEDS - 
WRETE TODAY! 

CRAPHOSROP- World's Finest Coh, 
Operated Telescope, Deluxe Construe. 

n Throuxhoul. fn steed 7'aniper 
P toot Cath Box -WHITE. 

FREE: 1956 Catalog -325 illustrations. 

r xvy v. r!; 
577 Tench Av.. lot 42nd $1.1 

New York 36. N.Y. BRyont 9.6677 

1%TANTEB! 
5 BALLS 

SEEBURG B- C -G -R -V AMI D -E -F -G 

GOTTLIEB 1 and 4 Player Pinbalis 
CASH OR TRADE 

GOTTLIEB GOTTLIEB 
Wishing Well 5215.00 Twin Bill 5195.00 
Hit 'n' Run 75.00 labile 375.00 
Poker Face 110.00 WILLIAMS Queen of Hearts 110.00 

SUPER SCORE Grand Sinn 100.00 
Chinatown 85.00 Big Ben 5145.00 
Shindig 25.00 Grand .00 g Champion ... 125 
HaDDY Days 95.00' Times Square 85.00 
Marble Queen 125.00 lolly Joker 95.00 
Creen Pastures 135.00 Race the Clock . 275.00 
4 Stan 75.00 9 Sisters 125.00 
Cold Star 150.00 Peter Pan 175.00 
Pinwheel ... 115.00 Spitfire 135.00 
Mystic Marvel 175.00 Skyway 145.00 
Hawaiian Beauty . 160.00 ArmyNavy 95.00 
Stage Coach 195.00 Can Can 275.00 
Daisy Mae 175.00 /alone 95.00 
Cypsy Queen 185.00 Ti,rsbuctu 195.00 

POOL GAMES 
Priced Way Below Cost! 

Magic Top De Luxe Tournament 
Genco Baseball Pool Keeney Flicker Pool 
Williams Star Pool Exhibit Spanish Pool 
Chicoin Clover Pool Valley Pro Pool 

A Complete Stock of Used Pool Games of Every Make 

TARE YOUR CHOICE $75.00 

GRAPHOSKOP World's 

Finest Coin-Operated Telescope 
Made in Germany. 

Deluxe construction throughout. 
Guaranteed tamper proof cash box. 

GEM STATE FAIR 

WMS. CRANE WRITE 

GEN(0 QUARTERBACK, NEW $289.50 

Coln Recardio 
Mufofeop Phnfmatie IPrewarl 
Heavy Hitter 
Bally Moon Ride 
Sidewalk Engineer 
Grandma Horoscope. New 
2- Player Basketball 
rekquis 
AA Gun 
Spec. Ranger 
Mufo Foof ball 
4Plover Derby 
Flash Hockey 
Undersea Raider 
Set Shot Basketball 
flying Saucer 
Deluxe Baseball 
Super Home Run 
All Star Baseball 
Champion Baseball 
Deluxe Ranger Gun 
Sportsman 
Sky Rocket 

$175.00 
295.00 

49.50 
275.00 
195.00 
495.00 
195.00 
99.50 
99.50 

295.00 
275.00 
125.00 
99.50 

125.00 
275.00 

99.50 
145.00 
175.00 
175.00 
295.00 
295.00 
17500 
295.00 

UNITED BRAZIL Manhattan $125 
Surf Club 95 

BALLY BIG SHOW Palm 5pdngs 75 
Dodo Bench 75 

Miami Beach ....5245. Beach Club 75 
Big Time 225 Atlantic City 75 
Pixies 225 Yacht Club 75 
Gay Time 195 Palm Beach 75 
Gamey 110 Bright Spot 75 
Variety 145 Bright Light 75 . d Deposit. Balance Sight Draft or C.O.D 

United VOGUE 

United HANDICAP 
Lightning $275.00 
Clipper, High Scor. 275.00 
Capitol, Match Score 275.00 
Venus, High Score 225.00 
Camel, High Score 145.00 
Banner, Match Score 175.00 
Ace. Match Score 175.00 
Speedy, High Scor. 175.00 
leader, Match Score 125.00 
Chief, High Score 125.00 
Rainbow, High Score 175.00 
League, High Scor. 125.00 
Man, High Score 195.00 
Bally Magic 195.00 
Criss Cross 125.00 
Team, Match Score 125.00 
Royal, High kern 95.00 
Olympic High Scor. 75.00 
Cascade. High Score 75.00 
Hollywood 275.00 

PORTABLE COIN COUNTERS 
EIOPP Model 172--Extremely Light 

STARDARD.RAPID -Made le k.many 
Try either one on a 30 -day 

money -back guarantee 

Klopp Coin Changers 
2 MODELS 

Dnoenses 5 nickehl Dispemea 2 dimes 
for quarter and 1 n)<kel for 

quarter 
5Nirk M NK1Kt 

&v. 
1012-14 MILWAUKEE AVE., CHICAGO 22, ILL. Phone: EVERGLADE 4.2600 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

chicago coin's NEW SENSATION!! 

New 
Modern 
DE -LUXE 

CABINET! 

New Novelty 5 Ball Pin Ball Game! 
Can Be Operated as 5 or 3 Boll Play! 

2 Super Sensitive Action Kickers! 

2 "Lively" Thumper Bumpers! 

2 Dyna Powered Flippers! 

FOR MATCH PLAY 

TERRITORIES ... chicago coins' a, 

43'1 

MACHINE COMPANY 

chicago coins' 
2 BIG MONEY EARNERS! 

T W I N H O C K E Y 

STEAM SHOVEL 

Featuring Multiple Match Play! 

Single Match Feature in Each Game! 
Multiple Match Feature Can Be Played With Replays 
up to 5 Times per Game! 

1725 West Diversey Blvd., Chicago 14, III. 
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wi th record topping 
earn' 

e. 

r 

It01 IktIONG 
SCORES 

Separate Advancing- scores lot each of 3 different 

color- lines -red, yellow, green -building up, up, up 

to really exciting man -size scores!! AND PLAYER 

SCORES SEPARATELY IN EACH OF 3 COLORS! 

No wonder BIG SHOW is getting biggest cash -box 

applause in pinball history! Get your share! Gct Bally 

BIG SHOW on location today! 

NOW AT YOUR 

DignouroR 
DE LUXE ABC BOWLER 

DE LUXE CONGRESS. BOWLER (Match) PIN-POOL 

BALLY MANUFACTURING COMPANY 
2610 IttuONT AVfNU r, CHICAGO 11, ILLINOIS' 

D 

D 

PROFIT- PROVED IN -LINE PLAY. e .plus new Triple -Deck Scores 

for best deals on biggest money-pmakers $ $ $ $ 

$$ $$ $ 
SEE YOUR / /suey DISTRIBUTOR 
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UNITED'S 

SHUFFLE ALLEY 
FEATURES 

NEW EaU4117ER 
MONO MYERS 

Selection Buttons Permit 
HANDICAPPING ALL BOWLERS 

to insure 

HIGHLY COMPETITIVE PLAY 

Regulation Bowling Rules 

TOP SCORE 300 

1 to 6 
CAN MY 
EQUIPPED WITH 

UNITED'S 
FAMOUS 

SLUG- 
REJECTOR 

UNITED 
OPERATORS 

ARE 
SUCCESSFUL 
OPERATORS 'tk\N'tet WAVA.C.WM% 

lb 40\ NV t..,\NNOMXV 
VAVtalt, c.%\coSP, ve, \w.,\\ 

6-Mayer Shuffle-Alley Bowlers In-Line Games Pool Games Novelty Games 

Copyrighted material 
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Program Singles 
(HIT TUNES) 

at one price 

Program E. P.'s 
(STANDARDS AND SHOW TUNES) 

at a proportionately 

higher price 

You can do it with the 

SEEBI1RG Y200 
4 

THE MUSIC SYSTEM WITH THE 

Dual Credit System 

74,/e?teradimgeofiyiegftradie ,yogni DVENDASIE MIMIC SYSTEMS SING. 1 102 

2 I. StERURG CORIORATiON 

C.v., 22, 
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