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Giant Halls Sprout 
Across the Country 

Arenas, Auditoriums Draw Big Backing 
Far Building Boom, All Out to Get Shows 

By TOM PARKINSON 

CHICAGO --Arena and audi- 
toriums constitute a two -headed 
giant with double -barrelled power. 

-They are lunging along a two -way 
street with two -tone backing and 
a two -fold purpose. 

Purpose is to win shows and in- 
fluence expositions. Their backing 
comes from expansion plans of mu- 
nicipalities and fairs. The route to 
the goal is thru building either all - 
new facilities or expanding the old. 

Building of the big -scale seat - 
and -space emporiums continues at 
a terrific pace. New buildings cost- 
ing $10 million, $30 ,million and 
even $50 million are debated, de- 
signed and detailed. Halls seating 
from 6,000 to 10,000 are now 
available in numerous moderate 
sized cities. 

Add to Older Places 
In addition, there is a parallel 

movement to construct new annexes 
or additions to existing bulidings. 
Virtually all of these jobs are to 
add more. exhibit space to that al- 
ready provided by the auditorium 
Of arena. 

Behind both movements for new 
buildings and added space is the 
push by cities, Chambers of Com- 
merce and convention bureaus to 
bring large crowds into the city. 

Crowds for amusement enter- 
prises are a major part of the goal. 
But the end result is the throngs 
that converge on a town with a 
strong schedule of conventions, 
trade shows and expositions. There 
are more and more such conclaves. 
and there are more locations seek - 

them. To compete in the mar 
..ei, a city must have a big arena 
or auditorium to offer. 

Leisure Time Helps 
While cities and fairs hustle to 

wall up as much booth space as 
possible, the number of booth buy- 
ers multiplies. Some see the in- 
crease in the number of shows and 
expositions as expression of our 

Rock 'n' Roll 
In Disfavor 

CI1WACO -- Arenas and au- 
ditoriums want shows, unless- that 
is, you're- talking about rock 
roll affairs. Then the building men 
think twice before taking the of- 
fer. Some accept; some refuse. 

%Vitll new experiences to their 
. c. :,1t1 such as calling riot squads, 

and with sears. such as damaged 
seats, for their buildings, some op- 
erators have turned thumbs down 
on any more rock 'n' roll. Some nix 
the whole idea. Some prohibit 
chancing but allow concerts. Some 
just hire the extra cops and tel 'em 
go. 

having more leisure time. That is, 
people have more time to play, so 
they have time for more shows, 
and they have time for expositions 
about travel, sports, vacations, hob- 
bies, crafts and other ways to use 
more time. 

Competition among the major 
cities has reached a white heat in 
the exhibition and trade show cate- 
gory. New York, Chicago and De- 
troit buildings are among those 
most deeply involved. More big 
league contestant- are warming up. 

Meanwhile, enough auditoriums 
and arenas have been opened in 
some regions that peppy competi- 
tion has sprung up. Among these 
locations are the Carolinas and 
Texas. Buildings are competing 
with each other for trade shows and 
expositions plus amusement attrac- 
tions. 

While there are hundreds of 
space shows of various kinds to 
deal in, arenas and auditoriums still 
find themselves short on arena and 
stageshows. 

Stress Show Need 
Basic items are the circuses, ice 

shows, rodeos, country and western 
music groups, long -hair concerts 
and ballets and such public exposi- 
tions as sport, home, travel, boat 
and auto shows. 

There is adequate base on which 
to build a basic annual program 
of shows. But virtually every build. 
ing manager declares he needs 
more shows. 

Their problems are complicated 
and schedules are sometimes af- 
fected by cancellations of the rel- 
atively few projected shows. A 
couple of such deals recently have 
cut swathes thru arena bookings. 

But countering these losses have 
(Continued on page SI) 

CELLER HEARING 
PROVIDES PROS 

WITH YOCKS! 
\\'ASHlNCTON --TV net- 

work executives attending the 
Cellet Subcommittee hearings 
last week liad themselves a 
couple of big laughs midst the 
gravity of the subject under 
investigation. The chairman, 
Rep. Emanuel Celler and Rep. 
Kenneth Keating, in their 
frank naivete about the intri- 
cacies of TV business, asked 
questions and made remarks 
that to the pros represented 
the broadest type of humor. 

During a discussion of net- 
work talent contracts, it was 
brought out that altho NBC 
has him under a long -term 
contf:.et, Milton Berle now 
has no permanent show of his 
own. One of the congressmen 
then asked, "Now what do 
they do with Milton Berle 
(NBC)? Do they put him on 
spot shows like Ed Sullivan 
(CBS) ?" The audience yoekéd. 

Earlier, Celler read a state- 
ment attributed to former 
NBC President Sylvester (Pat). 
Weaver to the effect that the 
big advertisers' dominance of 
the best network time could 
literally drive smaller adver- 
tisers out of business. To this, 
Keating quipped, "Yeah, now 
he's out of business." Big 
roar. 

The biggest shock wave 
took place 11:45 a.m. Thurs- 
day during testimony by 
Ralph Cohn, vice- president of 
Screen Gems. A man sud- 
denly rose from the audience, 
identified himself as Harry 
Les-in, a layman, and de- 
manded to be heard. He cried, 
'l'here is conspiracy and col- 
lusion here." The audience 
buzzed. Celler quieted Les-in 
and told him he'd have to 
give his name to the secretary 
and be heard in turn. No- 
body could figure out whose 
side Levin seas on. 

NTA Film Network 
Gives U. S. Unique 
4th Television Web 

Huge Promotion to Awaken Public 
To New Type of 'Wireless' System 
By CENE PLOTNIK 

NEW YORK - The nation's 
fourth TV network, which was of- 
ficially born on Monday (17) when 
the NTA Film Network's affiliation 
agreements with over 100 stations 
went into effect, is a different kind 
of network frnm any that has ever 
existed in the broadcasting indus- 
try before. But it is in fact a net- 
work, and it has allocated a huge 
promotion budget for the coming 
season to impress the fact of its 
existence on the minds of the pub- 
lic and sponsors. 

It has already amused the in- 
terest of a flock of advertisers and 
ad agencies. According to NTA 
executives, the announcement last 
week that it had so many affiliates 
signed drew a stack of inquiries 
from potential sponsors, large and 
small. 

Fits Conditions 
The NTA Network was con- 

ceived from and adjusted to the 
specific conditions of the industry 
that exist at this moment. 

It will be the first all -film net- 
work. Hence, there twill be no line 
charges involved. NTA is not bas- 
ing its sales pitch on simultaneous 
airing, as the sir" networks usually 
do. 

It will be the first network to 
pay a commission to its affiliates' 
spot representatives. Further, any 
piece of the network program that 
is not sold by the network may be 
sold by the station locally. Hence, 
the sales effort for the NTA Net- 
work's shows may be carried out 
on three levels. 

The NTA affiliation agreements 

NEWS OF THE WEEK 
41 Shows Flop or Fade Away 
During Past Season on TV . . 

A total of 41 nighttime network TV shows 
were canceled over the past season, and one 
carryover from last season will definitely get 
the axe at the end of this year. Of these, 16 
were on the air more than the one season and 
consequently cannot be considered to have 
flopped but rather to leave faded awas..page 2 

Film Distributors Won't Blame 
Networks, Despite Probings . . . 
Making its public debut, the Association of TV 
Film Distributors stubbornly refused to throw 
darts at the networks, despite incisive ques- 
tioning by the House Antitrust Subcommittee. 

page 6 

Billy rinse, Harbach, Hammerstein 
Attack BMl as "Conspiracy" 
Billy Rose, Stanley Adams, Jack Lawrence 
summoned to Emanuel Geller probe of music 
licensing. Rose, Otto Harbach and Oscar 
Hammerstein I1 issue statements attacking 

Broadcast Music, Inc., as a "conspiracy" 
detrimental to music. page 41 

Abcles, I-larry Fox Will Not 
Condone Future "Saucer" Disks . . , 

Attorney Julian Abeles and Harry Fox, 
publishers' agent and trustee, ask record labels 
to recall latest disk of the "Flying Saucer" 
type. Publishers claim they will not issue 
reduced -rate licenses, and that the copyrights 
assist be protected. page 41 

DEPARTMENTS AND FEATURES 

Amusement Games ....132 Music 41 
And -Arena Review .... 81 Music Charts co 

Carnival 111 Music Machines 128 
Circus 109 Nat'l TV week Se.. . 17 

Coming Evrmts 102 Parks R Puna .. ......107 
Classified Ads 120 Pipes 118 
foin Machine Market...130 Radio 41 

Fairs Se Expositions 104 Rinks 108 

Final Curtain 79 Roules 80 
Cener.,l Outdoor 76 Television 
)loner Roll of Hits .... 50 TV Film 6 

I errer List 117 TV. TV Film Reviews.. 36 

órerchaniise 118 Vending Machines l'3 

do not provide for network option 
time. a subject of intensive inves- 
tigation in Washington at this mo- 
ment. Instead, it contains a defi- 
nite commitment for an hour and 
a half block weekly for 39 weeks, 
referred to in the agreements as 
"Program Time." 

Starts Oct. 15 
The NTA Film Network, a 

wholely opened subsidiary of Na- 
tional Telefilm Associates, a dis- 
tributor of TV film, is on its part 
definitely committed to start run- 
ning its first program in that "Pro- 
gram Time" the week of October 
15, whether or not it has made a 
sale by that time. The affiliation 
agreement is for two years, can- 
celable with 45 days notice after 
thy first rear. 

The "Program Time' varies sta- 
tion by stations. In general, ac- 
cording to Ray Nelson, vice- presi- 
dent and general manager of the 
network, it tends to be in the latter 
p -irt of the evening, on Fridays or 
weekends. In those markets In 
which the NTA affiliate is the 
fourth station in the market, the 
"Program Time" may be earlier in 
tie evening. The specific time des- 
ignations were still being worked 
out at this writing for many of the 
major niarl:et affiliates. 

Other Ties 
Most of the NTA affiliates are, 

of course, also affiliates of one or 
more of the three existing wire 
networks. A rough breakdown 
shaves 10 that are also affiliates of 
NBC-TN', 22 also affiliated with 
ABC-TV, 2S affiliated with CBS - 
TV and 14 that are independent 
stations not affiliated with any 
other network. The rest are affli- 
ated with more than one of the 
existing networks. 

There will be no "must.buy" 
(Continued on page 6) 

First an Idea, 
Then Reality 

NE\t- YORK --The new NTA 
Film Network has been sold to 
stations, and now to advertisers, 
purely as a concept, since up to 
this week NTA liad made no defi- 
nite program offer other than that 
it would have a series of top fea- 
ture (ills. 

NTA began pitching the concept 
of a fourth network to stations - 
first in an exploratory manner - 
back in February. The main load 
of rounding up affiliates has been 
carried by three men -Ray Nelson, 
general manager of the network, 
Vic Bikel and Tony Azoato. 
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ALL IN A SEASON 

Show Deaths Total 41; Some 
Flop, Others Just Fade Out 

NEW YORK -During the past 
season 41 nighttime shows have 
been canceled, plus one, The Cru- 
sader," already set for the axe late 
this year. Sixteen of the total of 
42, however, have gotten fairly 
long exposure and have lost their 
audiences thru the years. They are 
not flops, but faded shows. 

Why do the majority of shows 
flop? Mainly because of the pres- 
sure of their competition whose 
audience attractiveness is greater. 
Both the "Colgate Variety Hour" 
and the "NBC Comedy Hour" are 
examples In point. It was their 
fate to tackle Ed Sullivan head -on 
and lose. And many other similar 
examples can be cited. 

The CBS-TV network pro- 
grammed the greatest number of 
flops, 11, but NBC-TV was not 
far behind with 10, and ABC -TV 
had only five. Among the faded 
shows NBC had six, CBS five and 
ABC five. ABC, of course, did not 
program as many shows last sea- 
son as did the other two webs. 

No Crushers 
Many of the programs which 

flopped were specifically designed 
to crush the competition and did 
not quite make it. "Medic" was 
NBC's answer to its Monday night 
"I Love Lucy" problem. While 
"Medic" received respectable rat- 
ings, "Lucy" remained as strong as 
ever. "Frontier" was to perform a 
similar job for the same network 

combination of Jack 
Benny and Ann Sothern, but it, 
too, wasn't quite strong enough. 
And the shoe was on CBS' foot 
with both "Brave Eagle" and 
"Champion," which failed to dent 
ABC's hold on the kiddies who 
watched "Disneyland" and "Rin 
Tin Tin" on Wednesday and Fri- 
days, 7:30 -8, respectively. 

There were also a number of 
programs which had time periods 
to give them strong audience in- 
heritances. "M - G - M Parade," 
which followed 'Disneyland" on 
ABC, Is a case in point, as is "It's 
a Great Life." This last show, 
however, evidently had no great 
Impact on kid viewers, the largest 
group watching the Roy Rogers 
show, which preceded it. 

Good Chance 
It cannot be said that the large 

majority of these programs did not 
get a chance to prove themselves. 

Ed Gardner Joins 
JWT Prod. Staff 

NEW YORK - Ed Gardner, 
commonly known as Archie, the 
waiter, in " Duffy's Tavern," has 
joined the creative production staff 
at J. Walter Thompson. 

Gardner was a well- established 
program creator- producer before 
he came up with "Duffy's Tavern." 

In only about five cases did pro- 
grams run less than a full season. 
Sponsors seemed disposed to give 
their properties every chance pos- 
sible unless the immediate reaction 
of the audience was a bad one. 

Among the list of flops, dramatic 
shows seem to predominate. They 
include 'Playwrights '56," "Star 
Stage," "Wanted, Stage Show" 
and many others. 'Playwrights 
'58" is an interesting example of a 
fr.ilure, for the "Armstrong Circle 
Theater" which shared its time 
period, bas been renewed. A factor 
in "Playwrights" failure may have 
been the cost, which ran about 
$30,000 a week more than its more 
successful counterpart. 

Many Switches 
Among the shows which faded, 

the evident pattern was frequent 
switching of time periods by the 
networks. Eleven of the 16 shows 
not only were switched from other 
time periods, but many were also 
switched from other networks. 
"Truth or Consequences" got its 
start on CBS. "My Favorite Hus- 
band" began its career Saturdays, 
9:30, but closed it out Tuesdays, 
10:30, a strong time period since 
it followed "The $64,000 Ques- 
tion." 

Frigidaire Cut 
Of Bills Cause 
Of 'Wife' Axe 

NEW YORK- Frigidaire's cut 
in its network TV advertising 
budget is reported to be the reason 
for its expected cancellation of 1)o 
You Trust Your Wife?" CBS -TV 
Tuesdays 10:30-11, late in Decem- 
ber. The axing has nothing to do 
with weakness of the property as a 
program vehicle as formerly re- 
ported (The Billboard, September 
15. 

An unusual aspect of the show's 
success is that in spite of being in 
station option time across the coun- 
try it has still shown up consist- 
ently in the top 10 ratin. 

Trade observers feel it is fruit- 
less, in most cases, to try to pin- 
point specific reactions for pro- 
gram failure, since so many factors 
are involved. But it is pretty obvi- 
ous from the large list of flops and 
faded programs that the entertain- 
ment demands of the medium are 
heavy. Equally obvious is the fact 
they will become even stiffer as 
the audience continues to become 
more sophisticated. 

ABC 'Circus' 

Sels 3 Clients 
NEW YORK -Three sponsors 

are now set for the ABC -TV "Cir- 
cus" series, Thursdays, 8-9 p.m., 
leaving one quarter -hour to sell. 
Joining American Specialties Cor- 
poration, first to sign, are Remco 
Industries and lfartz Mountain 
Products. American Character Doll 
is no longer a possibility for the 
last quarter. 

Among the programming wrink- 
les to be ironed out are some 
claims of infringement surrounding 
the show's title. ABC -TV looks 
upon "Circus" as a generic word 
which cannot be held exclusive. 
Among the variety acts will be 
many performers of the recently 
folded King Bros.' Circus. 

Mennen Sad 
Re 'Finance' 

NEW YORK - The Mennen 
Company is reportedly unhappy 
with its sponsorship of "High Fi- 
nance" over CBS-TV Saturdays, 
10:30 -11 p.m. Slimmer ratings 
have not been too impressive, with 
the quiz scoring an 11.1 in the 
American Research Bureau figures 
for August. 

"Damon Runyon Theater," 
immediately preceding "High Fi- 
nance" on the summer schedule, 
had a 15.8 for the same rating 
period. 

Top Level Exec Staff 
Begins to Jell at NBC 

NEW YORK - NBC-TV last 
week continued to tighten up the 
shape and substance of its top level 
executive reorganization. Named 
veepee in charge of the network's 
owned and operated stations was 
Thomas B. McFadden. With NBC 
for the past 22 years, McFadden 
formerly was veepee in charge of 

L 
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WRCA and WRCA -TV. He will 
report to Executive Vice- President 
Charles R. Denny. 

The sales department shape -up 
now sees Billy R. Goodheart Jr., 
in charge of sales for the NBC -TV 
network. He is to be proposed for 
election as a veepee at NBC's next 
board of directors meeting. Report- 
ing to Goodheart will be Mike 
Dann, newly named veepee in 
charge of TV program sales and 
Walter D. Scott, veepee and TV 
sales director. Carl M. Stanton 
has been appointed vice- president 
of 1'V programs and sales and 
business affairs, but will report to 
executive veepee Tom McAvity. 

Still to be announced is the 
revamping of the NBC-TV pro- 
gram department. Reports are cur- 
rent that Nat Wolff will not be 
moved to the West Coast to take 
over Fred Wile's post, but will 
remain here in a top level pro- 
gramming slot. Also to be de- 
cided is the spot to be occupied 
by DIck Pinkham, with speculation 
that be may go to the West Coast. 

SEPTEMBER 22, 1954- 

SHOWS THAT FAILED OR 
FADED DURING 1955-'56 '1 

The following is a virtually complete list of nighttime pro- - 
granas which have failed during the season of 1955 -'58. They 
are divided into two classes -flops being those whose careers 
have not lasted two years, and faded programs, those whose 
careers have run more than two years but which have not been ' 
renewed. The list does not include summer replacement shows . 

or those obviously designed as stopgap programming such as 
"Quiz Kids." Asterisks denote film shows. 

FLOPPED 
Appointment with Adventure: 43.53 Johnny Carson: ñ -10.35 -CBS 

CBS Justice: 411-54 -NBC 
Brave Eagle: 9.20.55 -CBS Marsha Rayr: 9.20.45 -NBC 
Champion: 9.30.55 -CBS *Medic: 9 -13.54 -NBC 

Colgate Variety Hour: 612.55 -NBC M-G -M Parade: 9.14.55 -ABC 
Comedy Hour: 1.0-56 -NBC Penny to a Million: 5.4.55 -ABC 
Crussder: 10-7-55-CBS Playwrights '56: 10.4-55 -NBC 
Damon Runyon Theater: 4-1655 -CBS *Screen Director's Playhouse, 10.5-55 
.Frontier: 9-25-55-NBC ABC 
Gordon MacRae Show: 3.5- 56-NBC Stage ,Show: 10-1.55 -CBS 
Guy Lombardo Show: 3.20- 56-CBS .Star Stage: 9.9.55 -NBC 

It's Always Jan: 9.10.55 -CBS Star Tonight: 2 -3.55 -ABC 
It's a Great Lite: 9.7.54 -NBC . TV Reader's Digest: 1.17.55 -ABC 
*Joe and Mabel: 626-56 -CBS *Wanted: 10.20.53 -CBS 

FADED 
t 

*Amos 'n' Andy: 10-50 -CBS Jimmy Durant': 17 2 -.5 .Nbt . 

Milton Berle: 5- 27- 48-NBC Meer si nie: 10 -25 -52 -CBS 
Big Town: 10.50 -NBC Midwestern Hayridc: 5 -15.51 -NBC 

Chance of a Lifetime: 9-50-ABC 'My Favorite Husband: 9 -12.53 -CBS 
Dollar a Second: 9 -20.53 -ABC 'Our Miss Brooks: 10.3- 52-CBS 
Down You Go: 4-30.51-ABC Stop the Music: 5.5.19 -ABC 
Ethel and Albert: 4- 25- 53-ABC Truth or Consequences: 9- 7- 50-NBC 
*Four Star Playhouse: 9.11.52 -ABC Two for the Money: 9 -30.52 -NBC 

NBC -TV CLOSER 

Nets Talk TV Right 
To Coward Works 

NEW YORK -Noel Coward is 
reportedly negotiating with CBS - 
TV and NBC -TV for the television 

sical comedies. Indications are 
NBC may close the deal with 
Coward. Included in the list are 
"Ace of Clubs," "After the Ball" 
(adaptation of "Lady Windermere's 
Fan"), "Pacific 1881," "Conversa- 
tion Piece" and ' Operette," the 
first three ?lever having been seen 
in any form in the U. S. 

Chances are that the versa- 
tile author -composer -actor- director 
will confine his participation to the 
role of supervising producer, tho 
he's mulling a co -star stint with 
opera diva Lily Pons for "Conver- 
sation Piece." They teamed on the 
LP record of it several years ago. 

Dates and times for the color - 
casts are undecided, tho it's sure 
that NBC -TV will schedule them 

NBC Opens Up 
Sunday 5 Time 

NEW YORK - NBCTV has 
opened its Sunday 5 -5:30 p.m. 
time period for alternate week ad- 
vertisers with their oven properties. 
It is willing to take clients who 
want to use reruns of vidfilm series 
or have other low- budgeted prop- 
erties of their own. 

The time period will follow the 
Ray Bolger show, which goes 4-5 
on Sundays and will alternate with 
"Wide, Wide World," seen 4 -5:30. 

Lewine to Be 
ABC Exec VP 

NEW YORK -It is reliably 
reported that Robert Lewine, 
ABC -TV vice -president in charge 
of programming and talent, will 
soon be made executive veepee of 
American Broadcasting Company. 

Lewine was upped to his present 
position last season from the post 
of director of television programs. 
Apart from his being second in 
command to President Robert 
Kinter, Lewine's new duties have 
not be defined. 

as late in the evening as possible 
to make sure the kids are sal 
asleep before the naughty Coward 
dialog lyrics 
ard's resistance to the blue pencil 
was well publicized in his CBS 
appearances last season. 

Outspokenly delighted by tele- 
vision exposure, Coward has made 
what one friend describes as the 
first move toward televising of all 
his plays. To date, only excerpts 
from "Tonight at 8:30" and scat- 
tered songs have reached viewers. 

Rubber Buys 
% 'Navy Log 

NEW YORK - The United 
States Rubber Company, tarn 
Fletcher D. Richards, Inc.,- hag 
bought alternate week sponsorship 
of "Navy Log" on ABC -TV 
Wednesdays, 8:30 -9 p.m. It will 
share the series with Pall Mall. 

A decision on "U. S. M 
Almanac," which Was kitiescopea 
by ABC -TV for U. S. Rubber a 
few weeks ago, has been postponed 
until after January 1. U. S. Rubber 
had an option on the Friday 10 -11 
p.m. time period, which reportedly 
has now gone to the Plymouth 
Motor Corporation. 

Miss Booth Near 
Set for Ford Spec 

NEW YORK -Shirley Booth is 
virtually set to appear on the "Ford 
Star Jubilee," the CBS -TV Satur- 
day night spectacular, late this 
year or early next year in "A Tree 
Grows in Brooklyn," the musical 
version of the Betty Smith novel. 

She appeared in the musical on 
Broadway several seasons ago. 
Miss Booth is also set for an 
appearance on "Playhouse Ps?' 

NEW NOLAND TOP TV KID SNOW 

MR. SWEEP 
Mutt Whiskbroom 105 Clown and 

Judy the chlmai 
Available -can or write 

HARRY FIIENMAN 
,arc deacon St. reokllM N. Mass. 

Phone: Kb :1371 
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OMBSHELL 

Justice Dept. 

Compares TV 

With Movies 
I: \V YORK -The Justice De- 

i artment dropped a bombshell at 
the Geller Committee hearing on 
Friday (14) when Victor Hansen, 
head of the antitrust division, in a 

17 -page statement, said that he 
saw a "striking similarity" between 
the networks' position in TV and 
the movie majors position in exhi- 
bition before the famous Consent 
Decree. He stated, "the networks' 
control over the nation's TV sta- 
tions dwarfs the majors' powers 
over theaters" as condemned in 
that industry's antitrust case. 

It is an old open industry secret 
that the Justice Department was 
investigating the networks. Hansen 
brought this out in the open, add- 
ing that altho its study is not com- 
pleted, findings so far indicate that 
the principal networks beyond 

doubt have power to dominate, if 

not control, major aspects of TV." 
He continued, "This power, it 
seems clear, spills over simple dis- 
tribution of entertainment to engulf 
production of programs, building 
of scenery and tie -ups of talent." 

NEW YORK -Off the inereas- 
lu g list of ABC -TV shows going 
co-op is 'The Lone Ranger," which 
has been bought on alternate 
weeks by Swift & Company. Swift 
will share the Thursday 7:30-8 
p.m. series with General Mills. 

Among the ABC -TV stanzas 
newly announced for co-op sales 
are Bishop Sheen, "Mickey Mouse 
Club.' 'It's Polka Time" and 
"Ozark Jubilee." 
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Philco Hunts 
New Agency, 
Quits Hutchins 

NEW YORK --The Philco ac- 
count, estimated at between 
$2,500,000 and $4,000,000 for TV 
alone in 1958, is now on the loose. 

The advertiser has discontinued its 
relationship with the Hutchins Ad- 

vertising Company and is now on 

the prowl for a new advertising 
agency. Hutchins will close its lo- 

cal office on September 28 but 
maintain its Rochester, N. Y., 

headquarters where it services a 

large number of smaller accounts. 
Philco's primary TV expendi- 

ture this year has been for the 
conventions and election coverage 
on ABC -TV. It also sponsors the 
Miss America contest annually on 

ABC. Previously its most import- 
ant shots had been the "Philco TV 

Playhouse" which it sponsored for 
many years on NBC -TV. 

The account will probably go to 

an agency other than those which 
rank as the top four -J. Walter 
Thompson, Young & Rubicam, 
McCann -Erickson and Batten, Bar- 

ton Duratine & Osborn-since they 
all have conflicting accounts. 

CBS Offers 
'Friends' Slot 

NEW YORK -- An alternate 
half hour of "Arthur Godfrey and 
His Friends" is now being offered 
by the CBS -TV network. It is the 
8 -8:30 portion of the show can- 
celed by Toni, the other half being 
owned by Bristol-Myers. 

The network first submitted 
Godfrey to clients already using 

him with no takers. 
Godfrey then refused to accept 

sponsorship from a cosmetics firm. 

9 Out of 12 Key -Item Sales 

Due to TV, ABC Survey Shows 
HOLLYWOOD - Purchases of 

nine out of 12 key items are influ- 
enced primarily by television adver- 
tising, according to a survey just 
concluded here by ABC -TV. This 
appears to be the most significant 
item out of the second annual study 
conducted by the TV network of 

1,381 families in the Los Angeles 
area. 

ABC -TV \Teepee Earl Hudson, in 

releasing the results of the survey 
in a speech before the Hollywood 
Ad Club on Monday (17), listed 
purchases of these items as pre- 
dominantly influenced by televi 
sinn: Automobiles, cosmetics, hard 
goods, beer (by 20 to 1), cigarettes 
(by a 15 to 1 ratio), gasoline, tooth- 
paste and coffee. 

The question as to "who controls 
the TV set in your Rome" provided 
some interesting responses. This is 

the breakdown, according to time 
periods: 

Before 12 a.m. -(1) Women; 
(2) children. 

12 -3 p.m.- Women. 
3 -6 p.m. -(1) Children; (2) 

women. 
6 -8 p.m. -(1) Aten; (2) women. 
8- midnight -(1) M e n; (2) 

women. 
According to the survey the child 

dominance drops sharply after 6 
p.10., with men the predominating 
factor in controlling the se: there- 
after (the fact that women filled 
out most of the questionnaires may 
have something to do with this.) 

Seventy per cent of the peoph 
said that they prepicked more than 
50 per cent of their television pro- 
grams, with about 15 per cent re- 
plying that they prepickei all 
shows. This seems to indicate that 

Brown -Williamson 
Daytime Use Pays 

NEW YORK -The sole ciga. 
rette advertiser to use network day- 
time TV, the Brown & \Villiamson 
company, is said to be getting ex- 

cellent results. The major Brown 
& Williamson push is on behalf 
of its Raleigh brand. It now fuses 

an alternate quarter hour on three 
NBC -TV daytime stanzas - "It 
Could Be You," "Queen for a Day' 
and Tennessee Ernie -and is re- 

portedly buying another alternate 
quarter hour on the same wet. 

The first was made 
in January when it purchased an 

NIGHTS NEAR SRO 

NBC Pinpoints Sales 

Push on Daytime TV 
NEW YORK -- NBC -TV intends 

to apply masinuun concentration to 
the sales of daytime TV. The net- 
work's new sides head, Billy Good- 
heart Jr., after taking a look at 

some of the web's sales problems, 
has decided that daytime 1'V is the 
area which needs the greatest sales 
push, because the network is sold 
out at night except for small odd 
pieces of time and programming. 

This is not to say that NBC 
hasn't done well ois sales during 
the day since the beginning of 
1956. in January it had 42 quarter 
hours available between 2:30 and 
5:30. At present there the only 
13 such quarter hours for sale. 
This indicates that more than two 
thirds of its afternoon program- 
ming has been bought up by 
sponsors. 

Among the advertisers who have 
bought late afternoon time at NBC 
since the beginning of the year are 
Sterling Drugs, two quarter hours; 
Standard Brands the same amount; 
Brillo, Armour, Breck, Kentile and 
Sylvania, which have bought posi- 
tions in "Matinee Theater"; Ameri- 
can Home Products, Sunkist, San - 
dran, Van Camp and Corn Prod- 
ucts, which have bought pieces of 
the successful "Queen for a Day." 

NBC has also excited sponsor 
interest in moving "It Could Be 
You," its new daytime quiz show. 

Gillespie Midwest Mgr. 
NEW YORK -Henry Gillespie 

was mistakenly listed as Screen 
Gems' new Southeastern area man- 
ager in a recent issue of The 
Billboard. His correct title is Mid- 
western area netnnger. 

Six new advertisers including Cen- 
eral Foods, Pharmaco, Welch 
grape juice, Lehn & Fink and 
American Home Products have 
bought into that stanza. 

The network will undoubtedly 
begin to concentrate its sales power 
on "Tic Tac Dough." "Bandstand" 
and "Comedy Time," which are 
entirely unsponsored. 

Pathe Rooster 
To Crow for 
Studio Films 

NEW YORK -The Pattie News 
rooster has been given a new flock 
of enterprises, belonging to Studio 
Films, Inc., to watch over. His 
former owner, Warner News, Inc., 
sold him for $500,000 to Studio 
Finns, so he won't be seen around 
in movie newsreels where he's been 
since 1910. 

Studio Films hatched a new 
company known as Pattie Pictures, 
Inc., to supervise the bird. He'll 
be the trade -mark of the News 
Magazine of the Screen, which is 

distributed to 30,000,000 school 
kids, on TV shows, industrial films, 
commercial iflms and theatrical 
features. 

Field offices for Pattie Pictures 
have been set up in San Fran- 
cisco and Birmingham. Chairman 
of the board will be Samuel A. 

Costello; president, Ben Frye, and 
vice- presidents Robert C. Young - 
son, Andrew L. Cold, John D. 
Le Vieni and Dr. Laurence B. Tip- 
wth 

alternate quarter hour of Ernie. 
At that time the brand was said to 
be in a sales decline. Reports are 
that the use of daytime TV. has 
arrested that decline, an indication 
being the expansion of its NBC 
purchases. 

Raleigh, of course, uses a coupon 
premium offer which lends itself to 

advertising directed at the house- 
wife, inerested as she is in getting 
something out of her tobacco. 
money. The coupon promotion has 
been exceptionally successful, ac- 
cording to trade reports. Russell 
\i Seeds is the agency. 

For its Viceroy brand, Brown & 
Williamson fuses an alternate quar- 
ter hour of CBS -TV's the Bob 
Crosby show, in addition to half of 

"l'he Line -Up," Friday nights on 
the same network, and one -third of 

NBC's Sunday night Steve Allen 
show. Ted Bates is the Viceroy 
agency. v - 
RE- EVALUATION 

Lorillard 
Takes New 
Look at TV 

NE \V YORK -The P. Lorillard 
Company has begun a re- evalua- 
tion of its network TV properties 
and general use of the medium. 
The company has recently installed 
Emanuel Yellen as its director of 
advertising, merchandising and 
marketing, replacing Alden James, 
and it is he who is conducting the 
survey of the advertiser's TV oper- 
ations. 

Among the programs that will 
be re- evaluated are "The $64,000 
Challenge," co- sponsored by the 
Kent division of the company, and 
the co- sponsorship of the Walter 
\Vinchell show and Jackie Gleason 
by Old Cold. There is little likeli- 
hood that any immediate decisions 
will be forthcoming since the last 
two properties are new and "Chal- 
lenge' is now in the top 10. 

NEW YORK -Robert B. Hoag, 
president of the Hoag -Blair Com- 
pany, rep for TV stations, resigned 
Wednesday (14). John Blair, presi- 
dent of John Blair & Company, 
national radio rep firm which holds 
controlling interest in Hoag -Blair, 
will assume the presidency of the 
latter firm. 

a series which gets off the ground 
quickly early in the season has a 
strong advantage over others. 

Most of the other replies more 
or less confirm the results of last 
year's survey, which seas less ex- 
tensive. For instaece, cartoon com- 
mercials were picked by a 5 to 1 

majority over other types, with 
Ford, Rheingold, Hamm's Beer, 
Bank of America, and Lucky Strike 
heading the list. 

A total of 2,455 TV sets were 
reported in the 1,381 families, or 
nearly two per home, with some 
households having as many as four 
sets. Summer viewing on the 
average was reported down 10 per 
cent from that in winter. 

Asked as to wh't type of shows 
people would like to see more of, 
drama rated first, followed by on- 
the -spot news, and then travel pro- 
grams and musicals. 

TV Reviews Appear 
On Page 36 This Week 

out in front in many other markets, too. 

Cos Angeles. -- #1 show in its 

time period for months, audience 

share over 30% in this 

seven station market 

Tulsa- 60.7% share of audience 

in competition with two popular westerns 

Memphis - First in time period, 

45.9% share; 11.9 rating 

Hitch your sales message to the 

shiny most bought by audiences, 

SHEENA, QUEEN OF THE JUNGLE. 

Source: ARV 

Write, wire, phone 

ABC FILM SYNDICATION, INC. 

10 East 44th Street New York City 

OXford 7 -5880 
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C. Schmidt 

bought it 

39 all new half -hour action -packed motion pictures filmed on location with the full 

cooperation of Nevada's law enforcement agencies. Vivid scenes of Mojave desert, 

Virginia City, Lake Tahoe, Reno, Las Vegas offer backdrop for thrilling adventures. 
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for a total How about 
of 71 markets you? 

Investigate... and 
Act Now for 

the Big '57 ahead LTV 
FILM SYNDICATION 

flIÌIWiYIpuIIImIY 
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CONCEPTION TO INCEPTION 

NTA Film Web Gives U. S. 

Unique 'Wireless' 4th Net 
Continued from page I 

stations in the NTA line -up, ac- 
cording to Nelson. There will, 
however, be a minimum dollar 
buy, which is yet to be deter- 
mined. 

The rates will be based on the 
stations' current published national 
spot caret rates. After deduction 
of the ad agency's and spot rep's 
commissions, the split between the 
station and NTA will, on the aver- 
age, be 40.80, according to Ely 
Landau, president of NTA. 

This will give the average affil - 
ate about 30 cents on the gross 
dollar, Nelson noted. He estimated 
that the average affiliate of one of 
the three wire networks gets no 
more than 22 cents on the gross 
dollar spent for time by the net - 
work sponsor. The time charge 
will, of course, be in addition to 
the charge for the "first -run fea- 
ture motion picture film program" 
that NTA will place in the des- 
ignated time. 

Some stations will not be com- 
pensated in money but rather in 
film programming from the catalog 
of NTA, the distributor. This kind 
of deal has been made primarily 
in the smaller markets that net- 
work sponsors have not been buy- 
ing too often, markets in which 
stations primarily were in need of 
programming to prop up their spot 
sales efforts. Nelson could not es- 
timate how many affiliates were 
being compensated in this way. 

Critical Moment 
The birth of the NTA Film Net - 

work, the fourth operating TV net - 
work in the U. S., comes at a most 
critical moment in the history of 
networks in general, a moment 
when the three existing networks 
are being investigated by no less 
than four organs of the federal 
government for possible excessive 
control of the medium. The actual 
start of NTA's first network show 
next month is likely to open new 
perspectives in these investigations. 

In the face of relentless poo- 
pooing by many in the trade, and 
in the face of the failure of many 
previous attempts to form a film 
network, NTA executives appear 
confident that the start of their 
network program next month will 
make a marked impression on the 
public and the industry. It will 
be, they feel, the beginning of a 

Reypermanent and growing business. 
(They plan 10 half -hour film series 

1957 -'58 season, and antici- 
pate 10 or more hours of network 
programming per week by the 
1959 -'80 season.) The time for the 
start of such a venture is most 
propitious, say NTA execs. 

According to the NTA com- 
mand, the new network will im- 
mediately fill the following urgent 
industry needs: It will provide in- 
dependent stations (which in the 
biggest markets have been at a 
disadvantage to the extent that 
some of their major program time 
ratet are less than some station - 
break rates of competing network 
stations) with top -notch prestige 
programming that will enable 
them to draw greater spot revenue. 
It will give stations an additional 
central market place for their basic 
commodity, time. It will put each 
affiliated station in a stronger bar- 
gaining position in its day -to -day 
dealings with the wire network 
with which it is affilated. It will 
make stations less dependent for 

their programming blood on any 
one of the existing networks, since 
there will now be greater competi- 
tion among networks themselves. 

NTA execs believe their risk is 
not excessive. On the basis of the 
fact that they are offering national 
sponsors a fully pre -cleared line -up 
of stations, they feel confident of 
making a sale. Should they fail to 
do so, they can still recoup from 
sales made by the stations locally 
and the spot reps nationally. They 
feel their timing is right, since the 
imminent de- intermixture proceed- 
ings are likely to open additional 
outlets for them. And whenever the 
allocations problem eases - and 
they are sure it must eventually - 
they will be organized and ready 
to grow to full network stature. 

TAILORED FOR TV 

Screen Gem Bows 
2 Columbia Skeins 

HOLLYWOOD-Two specially 
tailored- for -TV series of Columbia 
pie are being released this week by 
Screen Gems. The distributor al- 
ready has begun talks with stations 
here. 

One of the -shows consists of 52 
mystery features made by Colum- 
bia from 1940 to 1948, and is titled 
"Hollywood Mystery Parade." The 
other, a kid program tentatively 
labeled "Surprise Package," has 75 
one -hour programs. These have 
special openings and closings. The 
body of each is made up of a two- 
reel comedy, a cartoon, and a cliff- 
hanger serial. 

The packages are unusual in the 
respect that both are beint, edited 
to one -hour formats, and thus can 
be easily fitted into a station's sked. 
The last program so tailored was 
the Autry- Rogers package pit on 
the market by MCA -TV about 18 HOLLYWOOD -A half dozen months ago, and this pro ed highly new pilots are scheduled to go be- successful With TV outlets. fore the cameras within the next The mysteries consist of five dif- co 1ple of months in the scramble ferent series of pie produced by to come up with a possible Janu- Columbia. These are "Boston acv replacement. NBC heads the Blackie," "Bulldog Drummond," parade. with CBS a close second. "Ellery Queen," "Lone Wolf" and Al Simon and McCadden Pro - "Crime Doctor." Intended as sec- ductions will shoot two pilots in and features, most of them ran 60 co- operation with the former web. 

One is a situation comedy, "The 
Delightful Imposter," in which the 
leading character will take on a 

and Smith and Dale. Some of the 
serials included are "Brenda Starr," 
"Deadwook Dick," "Kit Carson," 
"Secret of Treasure Island," "The 
Shadow" and "Son of the Guards 
men." 

The thinking by Screen Gems is 
apparently that the market for 
Class A features is saturated now, 
but that there's still room for the- 
atrical motion picture product 
xchich fills a specific station need. 

104 TV STATIONS AFFILIATED 
WITH NTA FILM NETWORK 

Following is a complete list of the 104 stations which had 
affiliated with the new NTA Film Network as of last Week, 
Asterisk denotes final contract pending: 

Ada. Okla. 
Albany, N. Y. 
Ames -Des Moines WOI -TV 
Anchorage, Alaska KTVA 
Atlanta 
Asheville. N. C. wi os-iv 
Austin. Minn. KMMT 
Bakersfield. Calif. KERO 
Baltimore svx1AR -TV 
Bangor, Me. WABI -TV 
Bay City -Saginaw, Mich... WNEM -TV 
Birmingham \VBRC -TV 
Bismarck, N. D. KBMB -TV 
Carlsbad, N. M KAVTV 
Charleston, S. C. WUSN TV 
Charleston. W. Va. WCes -TV 
Chattanooga \VDEF -TV 
Chicago WON 
Cincinnati WKRCTV 
Cleveland 
Columbus. (ia. WDAK-TVi 
Columbus, Miss. WCBI -TV 
Columbus, O. WTVN TV 
Dallas -Fort Worth KFJ.TV 
Decatur, Al a. WMSL -TV 
Decatur, Ill. WTVP 
Denver KT V R 
Detroit CKt.W -7V 
Dothan, Ala. WTVY 
Duluth, Minn.- 

Superior, Wir KDAL -TV 
Durham -Raleigh, N. C. WTVR 
Easton, Pa. WGLV 
Eau Claire, Wis. sF..AU -7 V 
El Paso, Tes. KROD -TV 
Elkhart, Ind. WSJV 
Enid -Oklahoma City KGEO -TV 
Fairbanks. Alaska K7 VF 
Fargo- Valley City. N. D. ...K5IB -TV 
Green Bay-Marinette, Wis...WBAY -TV 
Ilanisburg, Pa. -.. .WCMBTV 
Hattiesburg. Miss WDAwt -TV 
Henderson -Las Vegas. Stn...KLRJ -TV 
Houston . KTRK -TV 
Indianapolis WFBM -TV 
Jackson. Miss. WI.BT 
Jefferson City. Mo. KRCG 
Johnstown. Pa. WARD-TV 
Juneau, Alaska KINY -TV 
Kansas City. Mo. KMBC -TV 
Kearney, Ncb. KHOL -TV 
Knoxville WBIR.TV 
I.a Fayette. Intl. WFAM -TV 
Lafayette. La. KLFY -TV 

KIEN Little Rock -Pine Bluff KATV -TV 
Lou Angela KTTV 
Lubbock, Tea. KDUB -TV 
Madison, Wis. WISC -TV 
Miami 
Milwaukee Will -TV 
Minneapolis- WTCN -TV 
Minot, N. D. KCJB -TV 
Mobile, Ala. WALA -TV 
Monroe. La. KNOE -TV 
Montgomery, Ala. WCOV -TV 
Nashville WSIX -T V 

Conn. New Haven, Con 
New York City WPIX 
Norfolk W V EC -1 V 
Oak HilI- Huntington, W. Va 

WOAY -TV 
Peoria, Ill. WIVH 
Philadelphia 
Phoenix, Ariz. KPHO.7V 
Portland, Ore. ICOR 
Providence WJAR -TV 
Richmond, Va. WTVR 
Roanoke, Va. WOW-TV 
Rockford, Ill. WREX -TV 
Rock Island, Ill. WHBF -TV 
Salt tike City KSL -T V 
San Angelo, Tex. KTXL -TV 
San Antonio KENS -TV 
San Diego, Calif. XET V 
San Francisco 

Savannah, Ga. WSAV -TV 
Seattle- Tacoma KTNT -TV 
Sioux City, h. KTIV 
Springfield, Mass. WHYN -7 V 
St. Joseph, Mo. KFEQ -TV 
St. Louis 
st. Petersburg -Tampa 
Steubenville, O. WSTV -TV 
Sweetwater, Tex. KPAR -TV 
Tucson, Ariz. KVOA -TV 
Tulsa, Okla. KO7V -TV 
Washington WMAI-TV 
'Waterbury, Conn. WA7 R 
Waterloo-Cedar Rapide, la 

KWWL -TV 
Waterloo-Fort Wayne, Ind. WIN -T 
Watertown, N. Y. WCNY -TV 
Wichita -Hutchinson, Kan. KTVH 
Wichita Falls, Tex. KSYD -TV 
Wilkes- Barre, Pa. WILK -TV 
York, Pa. WNOW -TV 
Youngstown, O. WFM1 -7 V 

FORT WORTH -- \VBAP -TV, 
here, has bought RKO's entire 
library of 740 feature films for 
showcasing on "Movietime Fort 
Worth" seven clays a week. Live 
opening and closing segments will 
bracket the movies. 

PILOT POT PERKING 

Scramble on Seeking 
Possible Replacement 

to 70 minutes before being edited 
down. 

Two -reefers in "Surprise Pack- 
age" include such all -time comics new role each week. The second as Buster Keaton, I-larry Langdon, is "Experiment," scheduled to roll 

r 

L 

ZIV SHOWS RATE GREAT! Mr.DISRlC1; 

ATTORNEY" 
MAcgiNO DAVID 6RIAN 

In 3- station 
NORFOLK 

beating Groucho Marx, Disneyland, Perry Como, Jackie Glea- 
son, Person to Person, Lux Video Theatre and many others. 

ARB -Mo,. '54 
ZIV TELEVISION PROGRAMS, Inc. Cincinnati, Chicago, Hollywood, New York 

in October, an anthology dramatiz- 
ing various experiments. First epi- 
sode will reportedly deal with a 
secret project conducted in the Los 
Angeles area several months ago. 

Third pilot for NBC is "Naval 
Air Cadet," which Paul Harrison 
will produce for California National 
Productions, probably at Pensacola, 
Fla. 

Sam Gallo, producer of "Navy 
Log," is scheduled to shoot two 
new series for CBS filar division. 
"Border Patrol" deals with the U. S. 
Customs and Immigration Service. 
"Attorney" is a semi- documentary 
on the laity practice, to which the 
L. A. Bar Association have given 
its nod of approval. 

Pilot of the hour -long "Perry 
Mason" series will be filmed by 
1'CF 1V the first week of October. 

Bakers Sign 
For 'Donovan' 

NEW YORK-- iangendorf bak- 
eries last week renewed its spon- 
sorship of "Steve Donovan, \Vest - 
em Marshal," for the third year. 
The porc-lisse was made from 
NBC -TV Films. the California Na- 
tional Productions subsidiary, and 
is for 13 markets in the Pacific 
Northwest and California. 

There had been reports that 
Langendorf would buy "Johnny 
Moccasin," but the deal never 
eventuated. 

Syndication for 

'Millionaire' 
NEW YORK -- "The Million- 

aire," which was reported in these 
columns several months ago as 
verging on syndication, will finally 
be released thru MCA -TV in Oc- 
tober. The new over -all title for 
the 39 half -hour drainas will be 
"If You Had a Million." 

MCA -TV has high hopes for 
local and regional sales on this 
series, since the second July Niel- 
sen report ranked "Millionaire" as 
the No. 2 dramatic series among 
all network shows and the Nielsen 
Average Audience rated it ninth 
among all shows. A 19-month 
American Research Bureau na- 
tional report shows its audience 
composition to be 32 per cent men, 
48 per cent women and 22 per 
cent children. 

"Millionaire" just started its 
third season on CBS -TV for Col- 
gate- Palmolive. 

Four Star in 
Suit Against 
Former Execs 

HOLLYWOOD - Four Star 
Films, Inc., last week filed suit in 
Superior Court here charging its 
former vice -president, Don Sharpe, 
and chief production exec, Warren 
Lewis, with "secretly conspiring to 
seize for themselves a corporate 
business opportunity belonging to 
Four Star Films." 

Suit stems from the fact that 
Sharpe and Lewis, who several 
months ago formed their own pro- 
duction organization, recently were 
signed to film 18 Du Pont "Caval- 
cade Theater" shows for the com- 
ing season. Four Star filmed the 
program last year. 

The suit asks for an injunction 
against the Sharpe -Lewis produc- 
tion of the shows, and for 500,010 
damages. 
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Bo R N -a dynamic flew TV network -NTA 

The above picture, taken shortly after 
the actual birth of a baby, announces a 
mighty exciting and important event. 

It's the birth of a healthy, sound, spir- 
ited new television network -the NTA 
Film Network. 

As with most parents, it represents the 
fulfillment of a long- cherished dream. 
But unlike most new arrivals, this one 
already has an objective in life. In fact, 
it has two: 

To provide better entertainment 
for the public... 
and to offer a significant new 
marketplace for the advertiser. 

Actually, its whole reason for being is a 
happy marriage between the two ! You'll 
be hearing a good deal more about the 
NTA Film Network from now on. But 
meanwhile, wouldn't you agree that... 

When the public gains ...and the ad- 
vertiser gains...and the station gains... 
the birth of the NTA Film Network is a 
decidedly blessed event for everyone? 

4 good reasons for the 4 dimension network 

0 102 Stations Covering 82% of U. S. TV Homes. 
They offer access to the nation's top markets 

...where 38,173,100 families live...in 28,143,500 
TV homes...with about 214 billion dollars in buy- 
ing power. To say the least, it's a vast market, with 
vast opportunities for the national advertiser. 

©With 
the Greatest Flexibility In TV Network 

History. No costly "must -buys "...buy what you 
want... when you want ...where you want it. One 
contract for everything -time and program...no 
worry about time differentials. You get the prestige 
of network pus the flexibility of spot purchase. 

OAt 
a Fantastically Low Cost Per Thousand. If ap- 

palled by the high cost of TV advertising, the 
NTA Film Network is the answer.It offers enormous 
audiences at an amazing low cost per thousand. 
Thanks to top talent far below the cost of the aver- 
age TV show and no staggering coaxial cable costs. 

OAnd 
Guaranteed Clearance of Time and Pro- 

gramming. No waits or debates about station 
clearances. Y o,i can get the availabilitles you want 
and need now ...without standing in line. Whatever 
your present TV situation, look to the NTA Film 
Network-The Four Dimension TV Network! 

For the full story, call, wire or write: 

FILM 
NETWORK 

a subsidiary of National Telefilm Associates, Inc. 
60 West 55th Street, New York. N. Y. Phone: PLaza 7 -2100 

www.americanradiohistory.com

www.americanradiohistory.com


 TV PROGRAM RATINGS THE BILLBOARD SEPTEMBER 22, 1956 

TV Program and Time -Buying Guide 1 
THE TELEVISION INDUSTRY'S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS 
THE TELEVISION INDUSTRY'S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS 

The Billboard Scoreboard NETWORK TV PROGRAMS 
ARB Audience Composition Studies 

Network Drama Shows 
AUGUST RATINGS 

Raok Skew, Sponsor Web 
1. lax Video Theater 

lever (NBC) 
2. Robe. Moatgoaters Prase. 

Johnson's Wax, Schick (NBC) 
1. Climax 

Chrysler (CBS) 
2. Ford Theater 

Ford (NBC) 
The MBBomakt 
Colgate (CBS) 

f. U. S. Steel Hoar 
U. S. Steel (CBS) 

7. Medk 
Orel Electric, PRO (NBC) 
Navy Lot 
Sheaffer, Maytag (CBS) 

0. Plarhoase of San 
&blitz (CBS) 

10. Aka Hoar 
Alcoa (NBC) 

Rating 

32.2 

26.3 

26.3 

26.3 

23.6 

24.7 

24.3 

'18 

22.4 

22.0 

AMONG MEN 
Men 

Rank Show, Sponsor Web Per Set 

1. D. Part Cavalcade Theater 
Du Pont (ABC) 

3. Alfred Hitchcock 
Bristol Myers (CBS) 88 

87 

87 

87 

3. Alta Roar 
Akoa (NBC) 

3. Va Are There 
Prudential (CBS) 

3. Navy Log 
Sheafftr. Maytag (CBS) 

6. G. E Theater 
Geri! Electric (CBS) 

7. Adventure Theater 
Amer. Tobacco, Hudnot (NBC) 

II. L. Video Theater 
Lever (NBC) 

9. Sommer Originals 
C,eni Electric (ABC) 

10. U.derc.rreet 
Brown Williamson, P&G 
(CBS) 

10. Tdepho.e TIm6 
Bell (CBS) 

10. Keaft Theater 
Kraft NBC) 

.86 

.85 

.81 

.79 

.78 

.7a 

.78 

AMONG WOMEN 

Rank Show, Spomor Wtb 
1. G. E. Theater 

Gto'1 Electric (CBS) 
3. Climax 

Chrysler (CBS) 119 
3. The Monoalte 

Colgate (CBS) 1 

3. Alfred HBtheuek 
Bristol -Myers (CBS) 1.15 

5. Sleelk 
P&G, Gen 'l EJetlrie (NBC) 1.14 

6. Croutoade 
Chevrolet (ABC) 1 

6. Rollywood Summer Theater 
Gen'I Foods (CBS, 1.13 

6. Spotlight Piayho.se 
Pet, Johnson's Wax (CBS) 1 13 

6. Robs. Montgomery Prestnh 
Johnson's Wax. Schick (NBC) 1.13 

10. Star ToolghI 
Brill° (ABC) 

AMONG CHILDREN 
Rank Show, Sponsor web Children 

Per Set 
°, ox 

Alcoa (NBC) .75 

FEATURE FILM 
RATINGS START 
IN THIS ISSUE 

women The Billboard, in association rn se with The Pulse, inaugurates a 

122 new service in this issue on 
Pages 12 and 13 that will be 
a valuable addition to the 
city -by -city ratings of top 

15 programs that have been pro- 
vided by this paper over the 
past several years. 

The ratings of the top fea- 
ture film programs iii each 

13 market now take their place 
besides the ratings of top net- 
work shows, top multi- weekly 
shows and top syndicated 
shows that have heretofore 
appeared in The Billboard - 
Pulse charts. 

At a time when stations are 
beginning to program motion 
pictures produced by RKO, 
Columbia, Warner Bros., 20th 
Century - Fox, M -G -M and 
other top movie makers, the 
interest in the audience appeal 
of feature film: on TV is at an 

74I all -tithe peak. 
The Billboard -Pulse charts 

.72 show the average rating ac- 
quired by the top once -weekly 

69 movie programs and the top 
multi -weekly movie programs 
in each market. These aver - 

64 ages will not embrace pro- 
grams that play after mid- 

.63 night, since the Pulse survey 
does not cover those hours. 

.61 Programs of which this is tnie 
61 Will be apparent in most cases, 

silice their running time will 
usually be less than an hour 
III) to midnight. 

11, 

1. Alcoa H 

2. Uedercnrtenl 
Brown Williamson, PAG 
(CBS, 

3. The Millionaire 
Colgate (CBS) 

4. Nary Lot 
Sheatier. Maytag (CBS) 

S. Playlwnse of Stara 
Schlitz (CBS) 

6. Festival of Stars 
Purer, Whitehall (NBC) 

7. D. Pont Cavalcade Theater 
Du Pont (ABC) 

11. Hollywood Summer Theater 
General Foods, (CBS) 
Medic 
PG, Gehl Electric (NBC) 

10. Telephone Time 
Bell (CBS) 

10. Encore Theater 
Pet, Armour (NBC) 

.56 

'6 

ARB lop Shows Among Men 

The Billboard Scoreboard 

How Network Shows Rated 
Among Men in August 

This weekly audience composition analysis shows the relative popu- larity of network series regardless of program type, by number of viewers attracted according to sex or age. On onnstOUtive weeks. this chart shows popularity among men, women and children. For additional information on audience size or coverage, please consult ARB, National Press Building, Washington 4. 

(e Wiest. Film) 

Rank 

1 

2 

Show, Sponsor Web 
\Vednesday Night Fights, Pabst, 

Mennen (ABC) 
Cavalcade of Sports, Gillette (NBC) 

M. 
Per Set 

123 
122 

Art. 
Aug. 
Ris. 

18.1 
21.9 

3 Ozark Jubilee, Antell, Amer. Home (ABC)..1.12 9.7 
4 Amateur Your. Serutan (ABC) 1 07 12.7 
5 Ed Sullivan, Lincoln- Mercury (CBS) 101 33.5 
6 National Bowling, Gen? Cigar (NBC) 1 00 11.3 
7 Frontier, Reynolds Metals (NBC) 98 12.2 
8 Cunsmoke, L &M (CBS) 97 23.8 
9 Man Against Crime, P &C, Lilt (NBC) 9.6 15.3 
9 You Asked for It, Skippy, Best Foods (ABC). 9.6 10.1 

I1 Lawrence \Velk, Dodge (ABC) 95 29.0 
11 $64,00 Challenege, Revlon, 

P. Lorillard (CBS) 95 32.8 
13 Steve Allen, Avco, jergens, Brown & 

1Villiamson (NBC) 93 22.8 
14 Amazing Dmininger, Pearson, 

Amer. Tobacco (ABC) 92 7.3 
15 Du Pont Cavalcade, Du Pont (ABC) 91 10.0 
16 Two for the Money, Buloya. 

Schaeffer, P. Lorrillard (CBS) 89 13.4 
17 Alfred Hitchcock, Bristol -Myers (CBS) 88 21.3 
17 Wyatt Earp, Parker Pen, Gen? Mills (ABC) .88 20.0 
19 l'on Are There, Prudential (CBS) 87 11.8 
19. Aloca (lour, Alcoa (NBC) 87 22.0 
19 Phil Silvers, Amana, R. J. Reynolds (CBS).. .87 25.8 
19 Navy Log, flatag, Schaeffer (CBS) 87 23.8 19 564,00( Question, Revlon (CBS) 87 43.6 19 . Best of Croucho. Plymouth -De Soto (NBC) .87 30.2 25 C. E. Theater, Ceni Electric (CBS) .88 19.5 25 Honeymooners, Buick (CBS) .86 22.9 

SYNDICATED FILM PROGRAMS 
The Pulse Audience Composition Studies 

Syndicated film Drama Shows 
JULY RATINGS 

Art. 
July 

Path Show DWr h. Ais. 
1. Celebrity Playhouse (Screen 

Gems) 18.2 
2. Dr. Hudson's Secret Journal 

(SICA) 14.6 
3. Mayor of the Town (SICA) 12.2 
4. Star and the Story (Official) 11.9 
5. Science Fiction Theater (Ziv) 11.5 
6. Doug. Fairbanks Presents 

(ABC) . 11.3 
7. Turning Point (General 

Electric) 9.5 
8. Studio 57 (FICA) 8.1 
9. Stage 7 (TPA) 7.6 

10. Famous Playhouse (MCA) 8.9 

AMONG VIEWERS 
Vkwen Pee 
IM Hornes 

Rook Show i Dtrtrl. Tuned la 
1. Celebrity Playhouse (Screen 

Gems) 207 
1. Mayor of the Town (MCA) 207 
3. Doug. Fairbanks Presents 

(ABC) 208 
4. Studio 57 (MCA) 197 
5. Star and the Story (Official) 195 
0. The Playhouse (ABC) 188 
7. Dr. Hudson's Secret Journal 

(MCA) 187 
8. Stage 7 (TPA) 188 
9. Headline (MCA) 185 

10. Famous Playhouse (l(ICA) 183 

AMONG MEN AMONG TEENS M. Per Teeas Per 
100 Noma IM Homes Reek Show Giarik. Tuned in Rank Show Distills. Tuned In 

1. Science Fiction Theater (Zia) 79 1. Science Fiction Theater (Zia)..26 
2. Dr. Hudson's Secret Journal 2. Doug. Fairbanks Presents 

(MCA) 78 (ABC) 24 
3. Mayor of the Town (MCA)... 77 3. Star and the Story (Official) 21 
4. }lean of the City (MCA) 76 4. Mayor of the Town (SICA)...19 
4. Stage 7 (TPA) 78 4. Studio 57 (MCA) 19 
4. Studio 57 (MCA) 76 8. Heart of the City (MCA) 16 
4. Turning Paint (General 6. Stage 7 (TPA) 16 

Electric) 76 8. Your All Star Theater 
8. Doug. Fairbanks Presents (Screen Gems) 16 

(ABC) 75 9. The Playhouse (ABC) 15 
9. Celebrity Playhouse (Screen 10. Dr. Hudson's Secret Journal Gems) 74 (MCA) 
9. Headline (SICA) 74 10. Famous Playhouse (MCA) 

AMONG WOMEN 
Won. Per 

1110 Homes 
Rank Show Mirth. Toned In Rank Show Distrito. 

14 

14 

AMONG CHILDREN 

1. Doug. Fairbanks Presents 
(ABC) 94 

2. Celebrity Playhouse (Screen 
Gems) 90 

3. Famous Playhouse (SICA) 86 
3. Stage 7 (TPA) 86 
3. Star and the Story (Official) 86 
8. Mayor of the Town (SICA) 85 
7. The Playhouse (ABC) 84 
8. Turning Point (General 

Electric) 81 
8. Your All Star Theater 

(Screen Gems) 81 
8. Studio 57 (MCA) 81 
8. Headline (SICA) 81 

Alls Per 
IM Hofaa 
Toned In 

1, Your All Star Theater 
(Screen Gems) 33 

2. Celebrity Playhouse (Screen 
Gems) 30 

3. Mayor of the Town (MCA) 26 
4. Science Fiction Theater (Ziv) 22 
5. Studio 57 (MCA) 21 
6. Star and the Story (Official) 19 
6. The Playhouse (ABC) 19 
8. Headline (IICA) 17 
8. Heart of the City (FICA) 17 

10. Dr. Hudson's Secret journal 
(MCA) 15 

Pulse Top Piz Among Men 
How Non -Net Films Rated 

Among Men in July 
This weekly audience composition analysis shows the selatie popularity of non -network film series by number of viewers attracted according to sex or age. On consecutive weeks this chart shows popu- larity among men, .omen, teen -agers and children. For additional in- formation on audience size or coverage. please consult The Pulse, loc., 15 West 46th Street, N. Y. C. 

Men Avg. Rank 
Per 1011 &sly Order Titre Distributor Homes Ris. 

1 Highway Patrol (Ziv) 88 15.6 2 Confidential File (Guild) 86 10.6 3' Man Called N (Ziv) 85 ]1.0 4 San Francisco Beat (CBS) 84 9.1 4 Baseball Hall of Fame (Flamingo) 84 3.2 4 Dateline Europe (Official) 84 .5.8 4 Ellery Queen (TPA) 84 , 7.9 8 Foreign Intrigue (Official) 83 5.8 8 Gangbusters (General Teleradio) 83 5.9 8 Secret File U.S.A. (Official) 83 4.1 8 Waterfront (MCA) 83 ]0.3 12 The Whistler (CBS) 82 5.8 12 Tile Falcon (NBC) 82 5.5 12 1 Led Three Lives (Ziv) 82 11.6 15 Death Valley Days (Pacific Borax) 81 8.3 15 Inspector Mark Saber (Thompson) 81 6.0 I5 Lone Wolf (MCA) 81 5.7 15 Mr. & Mrs. North (Schubert) 81 5.5 15 Overseas Adventure (Official) 81 6.7 15 Public Defender (Interstate) 81 8.7 15 Racket Squad (ABC) 81 8.6 22 Boston Blackie (Ziv) 80 3.6 22 Crosscurrent (Official) 80 10.6 22 Dangerous Assignment (NBC) 80 5.4 22 The hunter (Tafon) 80 4.1 22 Inner Sanctum (NBC) 80 4.0 22 Man Behind the Badge (MCA) 80 10.6 22. . \(r. District Attorney (Ziv) 80 14.4 22 Sherlock Holmes (NTA) 80 5.7 
Note: All material published in The Billboard's TV Program and Time- Buying Guide is protected by copyright. Reproduction of any portion of this material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from 

any rating service whose research provides the basis for such material. 

Copyrighted material 
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ATFD Won't Blame Networks 
Tho Celler Group Digs Deep 

NEW YORK -The members of 
the Association of TV Film Dis- 
tributors steadfastly refused to call 
the networks naughty boys in face 
of relentless leading questions by 
the Antitrust Subcommittee of the 

;House Judiciary Committee at the 
;opening of its hearings here last 
week. 

Ralph Colin, vice- president of 
Screen Gems and principal witness 
for ATFD, stuck hard by the posi- 
tion taken in the ATFD pro- 
nouncement of last May, when it 
attributed the industry's difficulties 
to the shortage of outlets and pro - 
posed as a purely interim remedy 
the mandatory reduction in net - 
work option time. 

But the committee, which based 
most of its questions on the pre- 
tentation ATFD made to the Net - 
work Study Committee of the 
Federal Communications Commis- 
sion in May, strongly intimated 

. that the ATFD was backing down 
on strong criticisms of the networks 
contained in its FCC presentation. 
The committee's chairman, Rep. 
Emanuel Geller, insisted that the 
presentation went far beyond the 
problem of station shortage. He 

I suggested that something might 
have happened since List May to 
soften ATFD's attitude toward the 
networks. 

Two Specifics 
Committee counsel did succeed 

in drawing from Cohn and other 
ATFD people at the witness table 
the specifics of a couple of inci- 
dents in which the networks might 
have exercised greater control over 

. programming than their responsi- 
i bilities required, and could possi- 

bly have shown preference to 
shows in which they had profit 
participations. 

The first one brought up 
occurred in the spring of 1955 
when Carter Products, asked by 
(:BS to drop "Meet Millie," was 
interested in picking up Screen 
Gems' "You Can't "Take It With 
You." Despite efforts at the high- 
est level. according to the testi- 
mony, CBS insisted that the SG 
show was unacceptable for slotting 
on the network in the Tuesday, 
9 -9:30 p.m. period Carter had. At 
the same time CBS was asking 
Carter to take its etwti "Joe and 
Mabel." But someone connected 
with Carter described that shoiv 
as "unfit for human mnsumption." 
Carter finally decided to stick with 
"Millie" for a while longer. 

Second Instance 
The second incident occurred in 

July, 1955, when, according to the 
testimony, \Vhitehall Pharmacal 
was interested in buying "The 
Count of Monte Cristo" from Tele- 
vision Programs of America to 
place on CBS -TV, Tuesdays, 
10:30 -11 p.m. But CBS wanted 
Whitehall to take its own 
"Wanted." The network allegedly 
told the sponsor that if it insisted 
on "Monte it would have to yank 
"Name That Tune" from Tuesday, 
7:30 -8 p.m. and put the new show 
there. But Whitehall refused to 
make such a switch. 

Another incident, this one in 
syndication, happened in the fall 
of 1955, when Drewervs Beer 
bought. "Susie" from TPA for a 
Midwest spread. In Chicago it 
picked a time period on \VNBQ, 
the NBC o. &o. But the station in- 
formed the brewery that for that 
slot it would have to take "The 
Great Gildersleeve," which is dis- 
tributed by NBC Television Films. 

In the spring of 1956, ABC -TV 
asked Screen Gems if it would pro- 

TV Reviews Appear 
On Page 36 This Week 

duce an hour -long film show to be 
slotted after "Disneyland." ABC 
wanted to finance production of 
the pilot (estimated by Cohn as 
21/2 per cent of the total cost of 
the series) in return for whieh it 
wanted 50 per cent of the profits 
and control of the show. But 
Screen Gems insisted on financing 
and controlling the show itself. It 
offered ABC a subsequent -year op- 
tion on the show and a token 
participation, but the network 
refused and the deal fell thru. 

Details Asked 
Celler ordered the ATFD mem- 

bers to supply the committee for 
the record details of all such cases 
they know of. 

Earlier the ATFD people were 
told to go back to their offices 
during luncheon recesses and 
search their files for documentation 
of such cases. This was totupport 
a statement in their FCC presenta- 
tion, which, as read by counsel, 
said, "These would be idle state- 
ments if there were not many in- 
stances in our files to back this 
up." This seemed to cause the 
ATFD some trouble. The com- 
mittee wanted it to produce the 
"many instances in its files," but 
Cohn indicated it was taking the 
word "files" too literally. 

After luncheon, ATFD did not 
produce any additional papers on 
such instances. 

ABC Works 
On Plymouth 
Hour Show 

NEW YORK - ABC -TV is 

working out the details of an hour- 
long shoiv for the Plymouth Motor 
Corporation, to be slotted as soon 
as possible in the Friday 10 -11 
p.m. time period. Robert Lewine, 
vice -president in charge of pro- 
gramming for ABC -TV had devel- 
oped the format. 

Until it jells, Plymouth will be 
represented on the web thnu co- 
sponsorship of the Lawrence Welk 
teen show Mondays. Co- sponsor is 
Dodge Motors, which also has 
\Velk's entire Saturday night hour 
stanza. 

Rainbow Piz 

Go to NTA? 
NEW. YORK - The Rainbow 

Productions package of six feature 
films, including "The Bells of St. 
Mary's," was last week reported to 
have gone to National Telefilm 
Associates for airing on the new 
NTA Film Network. The week be- 
fore an unconfirmed rumor had it 
going to Associated Artists Produc- 
tions. The package also includes 
"Good Sam, "Trio' and "Encore." 

It was also speculated last week 
that the NTA Film Network would 
have a few David O. Selznick pro- 
ductions on its first show. These 
would be in addition to the 11 
Selznick pictures NTA acquired 
last December for distribution in 
its TNT package. 

Guild Films Now Öffers 
PrimeTime Programming 
for Every Station deed 

Guild Films has lined up the most 
powerful combination of prime -time 

programming -including color -to 
round out and fill all station 

programming needs. 

For the first time, Guild Films makes 
avoiloble to you this A -time programming 

for any slot you may wish -morning, 
afternoon or evening. 

Here's your opportunity -with top stars, 
top production values, top audience appeal, 

top participation sales response -to make 
your station tops in showmanship. 

We suggest you lose no time. Write, wire 
or phone us now for full facts -and for 

our realistic, down -to -earth prices. 

PLUS 

134 CHILDREN'S 
SHOWS 

Flash Gordon 
Col. Tim McCoy 

Joe Polooka .. Junior - Science (color)_ 

100 ALL-STAR 
WESTERNS 

Starring: 
JOHN WAYNE lash lard 
Johnny Mack Brown 

Tex Ritter . 
' 

Jimmy 

.'ak sy 

Dean 
Hoot Gibson . 

BUSTER CRABBE - 

65 WOMEN'S 
FEATURES 

It's Fun to Reduce 

250 TOP HOLLYWOOD 

MOTION PICTURES 

LIBERACE 

FRANKIE 'LAINE 

FLORIAN ZABACH 

I SPY 

SHERLOCK HOLMES 

CONFIDENTIAL FILE !is 

PARIS PRECINCT 
and 

GUILD 

208 

COMEDIES 

DRAMAS 

MOLLY (The Goldbergs 

DUFFY'S TAVERN 
(26 in color) 

LIFE WITH ELIZABETH 

JANET DEAN 

CONRAD NAGEL 
THEATER 

;»Nettentetteral:i;s,: 

370 

w CARTOONS 

FILMS 
Cenlpar,w, Inc. 

400 PARK AVENUE. NEW YORK 22. N.Y. 
M U R R A Y HILL 8. 5 3 6 5. 

WALTER LANTZ 
CARTOONS 
with 
Oswald the Rabbit 
Poochie the Pup 
Meanly, Miny and Moe 

and the 

LOONEY TUNES 
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Thru SCREEN GEMS port 

FOR ALL STATIONS 
m:. 

al .1 

FOR EVERT 

1v i¡ 

and rnere 
Come! The finest mop of full lcrl>. cltic erl tl, C;,lttln,it1 

l'ac ale,x1 
la.<tiircti 

flrt- 
with 

51 

Ring g 
CIZ,hy, Rita 11>it. 

. 

Cl,t, 

l,t 1iE''14.111 
iT(1nan:; (J} 

MINIX t 

FOR DETAILS CALL 

i't THE EAST IN THE MIDWEST IN THE SOUTH IN THE FAR WEST 
Ben Coleman'. Henry Gillespie Frank Browne Richard Dinsmore 

PI. 1.4432 Franklyn 2 -3696 National 3 -6566 Hollywood 2 -3111 

:New. York, N. Y Chicago, ITL Hot Springs, Ark, Hollywood, Cal., 

Copyrighted material 
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ass TV's BEST SHOWS! 
PONSOR ...FOR ANY AUDIENCE! 

rea t action 

t adventure... gle J starring 
Johnny 

eis miller, « 
Tales of the Texas 

ngers" starring 
'Willard 

P arker, Jackson" starring 
Ricnard 

bb, 

Superb quality programs from top rated big 

star series such as "Ford Theatre" `Celebrity 

and "Fireside Theatre. 

- 4 HRS. 
,7 18 

oW 
?Kill PO. sH 

"'DIE P 
singE'15 

stars with the "Page 5 

c orchestra. Patti sta 
ck Baas P 

and J a 
* 

111 

SCREEN :. GEMS, INC. 
TELEVISION SUBSIDIARY OF COLUMBIA. PICTURED CORe. 

111 FIFTH AVENUE, NEW YORK, N. Y. 
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KMGM Nears 

M -G -M Deal 
MINNEAPOLIS -M -G-M TV 

is expected to close its deal this 
week with KMGM, here, (for- 
merly KEYD -TV) for the 725 fea- 
tiires in its library. Simultaneously 
M -G -M TV if expected to pur- 
chase a 25 per cent equity in the 
local station. 

This will give M -G -M TV its 
third stake in a major market -25 
per cent of KTTV, Los Angeles, 
and KTVR, Denver, having al- 
ready been purchased. Other deals 
have already been racked up 
which were straight sales for cash. 
They include one with the CBS 
owned and operated stations, ex- 
clusive of KNXT, Los Angeles; the 
Triangle stations and KING -TV, 
Seattle, and for a sister Station the 
King Broadcasting Company is 

building nearby. 

CQ`D E 3 
#1 SYNDICATED 

SHOW IN 

LOS ANGELES 

16.9 RATING, 

25.1% AUDIENCE 

SHARE 

and in San Diego: 27.4 rating, 

47.8% audience share 

Highest rated In Its time segment: 

Sacramento: 16.5 

Portland: 17.8 

Seattle- Tacoma: 22.7 

San Francisco: 12.3 

Several east coast and mid -west 

markets sold for fall start. 

Many good markets from coast to coast 

already bought. Yours still available? 

Rating source on request 

Write, wire, phone 

ABC FILM SYNDICATION, INC, 

10 East 44th Street 
New York City 

OXford 7 -5880 

PULSE LOCAL RATINGS FOR AUGUST 
THE TELEVISION 1NDUSTRY'S MOST COMPLETE INDEX OP TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES 

NEW ORLEANS 
2 TV STATIONS- 204,100 TY HOMES 
Population- 797,000 (20th In U. St 
Buying Income -$1,211,480.300 

130th) 
Retell Sales -$805.253,000 (28th) 
Food Sales-5155.853,000 136th) 
Drug Sales- 532320.000 (25th) 
Automotive -3129,261,000 (40th) 

Above figures include following counties: 
Jefferson, Orleans and St. Bernard 
Parishes 

TOP NETWORK SHOWS 
1. Krall TV Theater, WDSU, 

W 475 
2. l.s= Video Theater, WDSU, 

Th. 463 
3. Best of Groucho, WDSU, Tb. 45.5 
4. This k Your Lae. WDSV, W 44.8 
5. Boxing, WDSU, F. 44.5 
6. R. Montgomery Summer Thea- 

ter. WDSU, M. 43.6 
7. Circle Theater, WDSU. T. 42.5 
7. Ernie Kovacs, WDSU, M. 42.5 
9. Ford Theater, WDSU. Th. 41.3 

10. Star Stage, WDSU, F. 40.5 

TOP MULTI-WEEKLY SHOWS 
I. Esso Reporter (6:45 p.m.l, 

WDSU, M: F. 27.9 
2. World. Spirts. Weather 

16:36 p.m.). WDSU. M: F. 27.5 
' 3. News Caravan. WDSU. M.411. I7.1 

4. Mrs. %tumn's Party, WDSU, T 
Th. 19.0 

S. Susie, WDSU, 81.41. 175 
6. Starr Theater. WDSU. M: F 17.1 
7. Queen for a Day, WDSU, 

M.-F. 17.0 
B. Comedy 'Time. WDSU. M: F. 16.7 
B. Modern Romances, WDSU, 

M: F 16.7 
10. Matinee Theater, WDSU, 

M: F. 13.0 

TOP ONCE- WEEKLY FEATURES 
1. Sunday Matinee, N DS( , 

So.2:00 -2:30 217 
2. Cap, Sam, MDS1., 

Su. 9:30 -11:00 skor 11.5 
3. Hollynnnd Focus. 11111R, 

S.- 6:00.7:00 1.1 

TOP MULTI -WEEKLY FEATURES 

Raune 
1. Midday 3losi, MDSI', M., T., 

T'h., F.-10:45- 12:00 noon 10.7 
2. Late Show, vmsu. 

1t: Su: 11:15.12:00 noon 9.5 
3. Million S Mote. WIMR, 

11: So: 10:00-11:15 3.5 
4. Afternoon Preview, WJMR, M.,- 

N'., 11,., F: 3:00 -4:13 1.1 

TOP SYNDICATED SHOWS 
1. San Irancisen Brat ICorradine), 

N DSI'. W.4:30 43.3 
2. Man Called X 1 /.hl, WDSU, 

1t -0:30 41.0 
3. Count of Monte Cristo (TPA), 

W0551, 1.4:38 495 
4. Man Behind th. Badge (MCA), 

WDSU. 5:9:00 39.5 
5. Amos 'n' Andy (CBS(, WDSU, 

Su.- 6:38 35.3 
5. 1 Led' Three Lisp (Zlr), 

WW1). Sa.- 0:30 35.3 
7. Llbence (Gulldl, WDSU, 

0.3:30 363 
I. Your Star Shoes.. (OPA), 

WDS). 5.0:00 30.0 
9. Blff Baker, U.S.A. (MCA), 

WOW, Su:9:00 34.3 
It. Great Gildersleeve (NBC), 

WDSU. Su:9:30 32.0 
II. Highway Patrol (Ziv), WDSU, 

F: 10:00 29.5 
12. Celebrity Playhouse (Screen 

Gems), WDSU. T.-10:00 27.8 
13. little Rascals (Interstate), 

WDSU, P:á:00 27.3 
14. Range Rider (CBS); WDSU, 

Th. 3:00 26.3 
13. Crunch and Des (NBC), WDSU, 

S.10:00 25.0 
16. Cisco Kid IZie), WDSU. 1.-6:00 24.8 
17. Stage 7 (TPA). WDSU, 

10.10:00 24.3 
18. Jungle Jim (Screen Geins), 

WDSU, 3:10:30 a.m. 23.8 
19. Superman (Flamingo(, WDSU, 

W: 3:00 23.0 
20. tDeath Valley Days (Pacific 

Borax), WDSU, S:10:30 22.8 

DETROIT.._ 
4 TV STATISTS-957,600-MT HOME 
Population- 3.518,600 (5th in U. S.) 

- Buying Income -$7,386.946,000 
(5th( 

Retail Salie- 54.841,614,000 (4th) 
food Saler- 31,086,050.000 14th) 
Drug Saks- 5193.768,000. (4th) 
Automotive -31,115,412,000 (4th) 

Above figures Include following counties: 
'Macomb, Oakland, Wayne 

TOP NETWORK SHOWS 

1. 364,.160 Quesnoa, WJBK. T. ,.35.9 
2. 364300 CLBenge, WJBK, Sn. -19.7 
3. Ed Sullivan, WJBK. Se. 27.6 
4. What's My Lbw? WJBK. Sn.. -25.8 
5. lameenee Welk, WXYZ. S 22.7 
6. I've Got a Secret, WJBK, W 22.á 
7. Lux Video Theater, WWJ. Th 22.3 
6. Jackie' Gleason, WJBK. S. 22.0 
9. Dragnet. WWJ; Th. 21.2 

10. Alfred Hitchcock, WJBK; Su. -20.4 

TOP MULTI- WEEKLY SHOWS 

1. 'Hickey Mouse Club, WXYZ, 
M: F. 13.6 

2. Neese (II p.m.), WJBK, M: F. , -10.7 
3. Goldin. light, WIPE, M.-F. 9.0 
4. Search for Tomorrow, WJBK, 

81.-F 8.9 
I. Arthur Godfrey, WJBK, 

111.-Th. 8.6 
6. 11 e Clock News, WWJ. M.-F. 11.7 

7. Love of Life, WJBK. M.-F. 6.6 
8. Valiant Lady. WJBK. M.-F. 8.3 
9. Strike It Rich, WJBK. M.-F. 6.2 

10. An Lin letter, WJBK, M. -F. 7.8 

TOP ONCE-WEEKLY FEATURES 

1. Black Spider. MATZ. 
't. -10:00 -0:00 10.4 

2. Sunday Showhore, WJBK, 
Su.- 2:00.2:30 0.1 

3. 'kiosk Dale. CKLW, 
5:11:00 -12 (.. 7.2 

4. Notion Picture Academy, 
CKI.W. Su.-1t:M -IO:M 6.6 

5. G. M. Theater. CKLW, 
1.430.8:04 63 

TOP MULTI -WEEKLY FEATURES 

I. Million I Meek, CKLW, 
w., Se. -6:36 8.4 

2. Mystery Theater. CKLW, T., 
11.. F..9:08-10:09 6.1 

3. Niehtwatch Theater, WJBK, 
11.-Sa.-Ii :3842 midnleht BS 

3. Justice Colt, CKLW, 
11: F'.- 1:09.5:00 5.5 

I. Earl, Show. MIRK, 
3f. -F': 5;00.6:00 5.0 

ne EaaAval. 

TOP SYNDICATED FILMS 
1. Hlehway Patrol air), WJBK, 

1.-9:30 29.0 
2. Studio 37 (MCA), WW1, 

W..9:34 17.5 
3. Susie (TPA), WJBK. Th.-18:811_15.9 
4. I Led Three lives (ZIT), 

WJBK, F, -9:30 15.7 
5. Dr. Hudson's Secret Joureal 

(MCAT. WWJ, M:18:88 155 
6. Annie Oakley (C851, WXYZ, 

Su. -S 30 15.5 
7. Fifer( Queen (TFA), WICK, 

W..10:1111 14 2 
B. Waterfront (MCA), WW1, 

51:9:39 14.9 
9. Celebriy Pleyhouse (.Screen 

Gems), WWJ, T.-111:00 14.0 It Amos 'a' Andy (CBS), W Wl, 
W . N:.. 13.7 

11. Badge 714 (NBC). WWJ, 
Su.-10:00 13.5 

12. Man Called X (Zia), WJBK. 
T.-10:00 k 13.2 

12. Pauses to Danger (ABC). 
WJBK; M.-10:00 13.2' 

14. Crunch and Des (NBC), WJBK, 
5.9:30 13.0 

15. Mr. District Attorney (Ziv), 
WJBK, W :10:30 12.9 

16. Racket Squad (ABC), WJBK, 
F.-10:00 12.7 

17. Confidential File (Guild), 
WW.t, W:10:30 11.4 

18. Top Plays of 1956 (Scree. 
Gems), WJBK, Th.9:30' 11.3 

19, Long John Silver (CBS), WWJ 
M :10:30 11.2 

20. San Francisco Beat (CBS), 
WJBK. M:10:30 10.9 

DAYTON 
2 TY STATIONS -- 125,000 TV HOMES 
Population- 526.000 144th in U. 5.) 
Buying 

h 
income- 51,072.359,000 

Retail Salas- 5674,145.000 (391h) 
Food Sales- 5151343.000 (38th) 
Drug Sales -$21540,000 13610) 
Automotive- 5138,6t9,000 (35th) 

Above figures inclure following counties: 
Greene. Montgomery 

TOP NETWORK SHOWS 
1. Ed Snlllrat, M010. Su. 39.5 
2. $64,M0 Question. M HIO. T. 35.3 
3. Godfrey's 'Calent Senulr, WHIO, 

M. 32.5 
4. Climax. WHIG. Th. 32.3 
0. Lux Video Theater, WLW-D, 

Th. 31.3 
5. 044.000 Challenge. WHIG, Sn. 3t.3 
7. Alfred Hitchcock, WHIO. Su. -30.5 
8. Jackie Gleason. WHIO. S. .29.0 
8. Robert Cummins.. WHIG, Th 29.8 

10. G.E. Theater, W1110. Su. 29.5 

TOP MULTI- WEEKIY SHOWS 
I. Front Page News 110 p.m.(, 

WHIO. N: F. 26.1 
1. Theater, Tonlaht, WHIO, M., 

Th. 20.5 
3. little Rascals. W110. M. -Th. ,.28.3 
4. Promise Playhouse, WHIG, 

M.-F. 19.1 
5. Mickey Mouse Club. WLWD, 

M.F. 14 4 
6. Guiding Light, WHIO, M.-F. 14.2 
7. Search for Tomorrow, WHIG, 

M: F 14.0 
0. Reposer. Sports Desk 

(11 p.m.). WHIO. M.-F. 11 8 
9. Love of Life, WHIO. M.-F. 13.3 

10. Valiant Lady, WHIO, M.-F. 13.0 

TOP ONCE- WEEKLY FEATURES ' 

1. Stork of the Week. WHIO, 
F:11:15 -12,0 midnlaht 13.7 

2. Saturday Night Theater. WHIO 
0.11:45 115 

3. Family Playhouse, WLWD, 
11-15:38 9.5 

4. Saturday Night Theater, 
WI.W.n, 9:11:43 0.0 

5. Ratout Flou, WLWD, 
Sa.-12:00.2:30 7.7 

TOP MULTI -WEEKLY FEATURES 

1. Ermine Theater, WHIG, 
M.Th.u:ls -12 midatght 16.1 

2. Mork Meath, WHIO, 
111.-F,3:11115438 8.4 

TOP SYNDICATED FILMS 
1. Highway Patrol (Zit), WH10, 

T :8:00 25.3 
1. Stan Called X air), WHIG, 

F..9:30 24.5 
3. Stories of the Century (HoOy- 

needt, WHIO, 9:9:90 240 
4. The Whistler (CBS), WHIO, 

11..10:04 24.8 
5. Badge 714 (NBC(, WHIO, 

9-50:38 22.8 
6. Passport to Danger (ABC(. 

WLW -D, Se:9:3e 21.5 
7. Amos 'n' Andy (CBS(, WHIG, 

T.10.14 20.0 
5. Waterfro.t (MCA), WHIG, 

W.-11:30 295 
9. (.Mlle Rascals IInlerslate), 

WHIG. M.- 6:00 29.3 It I Led Three Lives (Sir >, 

WLW -D. F,3,30 19.9 
11. Jimmy Dement (Award), 

- WHIO, F.-10:15 183 
12. Gene Autry (CBS), WHIO, 

W. -6:30 17.B 
13. Life of Riley (NBC), WLW -D. 

F.-10:30 16.5 
14. Annie Oakley (CBS), WLW -D, 

T. -7:30 14.3 
13. Annie Oakley (CBS), WLW -D, 

3..5:30 12.8 
16. Wild Bill Hickok (flamingo), 

WLW -D. 3:5:00 12.3 
17. Science Fiction Theater (Ziv), 

WLW -D, Su: 10:30 11.0 
Ia. I Am the Law (Sterling), 

WHIO, Th.-11:15 10.3 
19. Counterpoint (Interstate), 

W1410, 3. -4:30 93 
20. Superman (Flamingo), WLWD, 

W.-7:00 93 
21. Celebrity Playhouse (Screen 

Gems), WLW -D, S.-11:15 8.8 

g. 
RAvallad 

HOUSTON- CALVESTON 
3 TV STATIONS- 323,300 TY HMIS 
Population- 1,076,200 515th in U.S.) 
Buying Income -51,937,585,000 

(15th( 
Retail Sales -51.340,018.000 (16th) 
Food Sales- 5308.506.000 115th) 
Drug Sales- 540.807.000 (171h) 
Automotive -5281,344.000 114th) 

Above market statistics are for Houston 
only and include following counties: 

. Harris 

TOP NETWORK SHOWS 
1. Lux Video Theater, KPRC, m 345 
1. 564.000 Question, KGUL. T. 395 
3. Godfrey% Talent Soo., KGUL, 

u 21.9 
4. Ed Wilson. KCUL, S. 21.7 
5. Lawrence Welk, KTRK. 5. 213 
5. $64,000 Challenge, KGUL S0 21á 
7. Best of (iroucho, KPRC, Th. -21.3 
7. Burns and Allen, KGUL, M. 2I.3 
9. R. Montgomery Summer Thee - 

ter. KPRC, M. 20.9 
10. Boxing. KPRC, F. 20.4 
10. Studio One Summer Theater, 

KGUL, M. 20.4 

TOP MULTI -WEEKLY SHOWS . 

1. My Little Marck, KGUL, 
M: F. 14.0' 

2. Mickey %louse Club, KTRK, 
11.6 

3. Roy Rogers. KPRC, M: F. 11.0 
4. Newsreel. Weather (6:15 p.m.( 

KPRC, M.-F. 18.2 
5. World Sports (6 p.m.), KPRC, 

6. Queen for Day. KPRC, 
M: F 9.5 

7. late Show. KGUL, M: Th 8.5 
B. Modem Romances, KPRC, 

ht-F. B.I 
9. News. Weather (10:30 p.m.). 

KPRC, M.-F. ,, 79 
10. Loorìey Tunes, KPC. 

7.6 

TOP ONCE- WEEKLY FEATURES 
1. Weekend 'I(,rater, K(:( 1., 

F.-10:30.12 midnight 9.0 
2. Saturday Shootlme, KPRC, 

5.-2:30-4,311 0.3 
3. Saturday Special, KPRC, 

.S.I:044:30 7.0 
4. Late Matinee, ((GUI., 

0.- 4:00.9:30 6.9 
5. aleck Cat Theater. KTRK,' 

S:10:15.12 midnight 4.5 

TOP MULTI-WEEKLY FEATURES 

twine 
1. Late Show. KGUL, 

S., Su.-111:38-12 midnight 0.1 
2. late Leanne. KGUL, 

11: F: 3 :90.4 :30 e 6 

3. Movie Date, KPRC, r 

M: F: 11:00.12:30 4 4 
4. Hollywood Theater, KTRK, 

11: F:9 ;10.11 a.m 42 
0. Midday Moyle, KIRK, 

p.m. 3.5 

TOP SYNDICATED FILMS 
1. Dr. Hudson's Secret Journal 

t11CA(, KPRC. 11:8:30 1t.3 
2. 1 Led Three Lives Ilk), 

KPRC. T.-11:30 16.0 
2. Cisco Kid (Si,), KPRC, 

Th.-7:041 16.8 
4. D. Fairbanks Presents IABCI, 

KGU1., T:9 :30 16.7 
S. Highway Patrol air), KPRC 

Su.-9:311 16.2 
6. Badge 714 (NBC), KPRC, 

T..)0:09 16.1 
7..An.le Oakley (CBS), KPRC, 

S. -1:36 13.8 
L. Stan Called X- ale). KPRC, 

F.9:30 Is 6 
0. Amos 'n' Andy (CBS). KPRC, 

Su.9:011 I0 
la. Susie (TPA),' KPRC. Su :8:30 15.5 
11. My Little Mamie (Official), 

KGUL, M.-F.-6:00 11.8 
12. Waterfront (MCA). KPRC, 

W..7:00 
54.6 12. Rosemary Chose, (MCA). 

KPRC. W:8:30 14.6 
14. Wild 810 Hickok (Flamingo), 

KTRK, 1.$:30 14.4 
15. Great Gildersleeve (NBC), 

KPRC. 0.7:30 ....14.3 
16. (Sky KinB (Nabisco), KPRC, 

S.-11:30 a.m 14.1 

Guild Acquires 
179 Cartoons 

NEW YORK -Guild Films has 
conipleted its deal to acquire 179 
Walter Lantz cartoons for national 
distribution. The package, which 
will be offered as a library to sta- 
tions for unlimited nuns, features 
Oswald the Rabbit, Poochie the 
Pup, Meant', Miny and Moe and 
other comic characters. 

The week previous Guild had 
acquired seven top -rated program 
series, and this, together with the 
Lantz deal, brings Guild's film 
catalog to nearly 1,500 films. Sales 
will follow the Looney Tunes pat- 
tern. The firm will also provide 
suggested program formats for. the 
Lantz films. 

Colonial Chain 

Buys 'Christian' 
NEW YORK -"Dr. Christian" 

has been sold to Colonial Storm, 
a chain of 432 supermarkets, for 
15 Southeastern TV markets, be- 
ginning in October. Cities are 
Atlanta, Albany, N. Y.; Macan, 
Savannah and Augusta in Georgia; 
Columbia and Greenville in South 
Carolina; Norfolk, Roanoke and 

'Richmond in Virginia; Birming- 
ham, and Greensboro, Ashville, 
Raleigh and Greenville in North 
Carolina. 

Other new clients for the Ziv 
Television series include Simmons 
Mattress in Springfield, Mo.; Royal 

Cinema -Vue 
Has 52 Pix 

NEW YORK- Cinema -Vue has 
put 52 Westerns of the 1930's into 
TV distribution for the first time. 
It is calling.them the "Old Round - 
Up" package. All . indie produc- 
tions, they star Buck Jones, Ken 
Maynard and Tim McCoy, among 
others. 

This is Cinema -Vue's second 
Western package. It is also the 
distributor of the Vitapix package, 
which consists of 27 films, 21 of 
them with Johnny Mack Brown. 

Bedding in Pittsburgh and Johns- 
town, Pa.; Sears Roebuck (Sr Com- 
pany in Fresno, Calif., and Top 
Value Stamps and Heckman BLS- 

cuits in Cleveland. 

Japan TV Activity 
Spurts; Atlantic in 
Pact, Falk Named 

NEW YORK -Japanese TV is 
stepping up activity, as reflected 
in two more contracts this week. 
The first American deal for feature 
films n'as made this week between 
Atlantic Television Corporation 
and Nippon lioso, government sta- 
tion in Tokyo. The pact includes 
15 films of Atlantic's "Million 
Dollar Package." 

In another development there, 
Raymond Falk, ABC-TV news 
correspondent in Tokyo, has been 
named Far East sales representa- 
tive for ABC Film Syndication. 
This is the fifth extra -U.S. appoint- 
ment under ABC Filln's plan for a 
world -wide sales organization. 

Copyrighted material 
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SEPTEMBER 22, 1956 THE BILLBOARD TV PROGRAM RATINGS 13 

1 his weekly Mart ;Avers the latest Pulse ratings 
to key local markets. It includes network, local live 
and locally originated film shows. By pointing out 
leading 'r'gtams, the chart provides a ready guide 
to outslandiAg spot adjacencies to each market. 

Buying statistics for each market .ire derived from 
Sales lattage rent', annual "Survey of Buying Power.. 
For complete program and audience information and 
analysis. consult the Pulse, Inc., 13 W. 46 St., New 
York 

The symbol t is for film series booked o. a na. 
Clonal spot basis. The symbol "u" Indicates UHF 
outlet. The symbol d. points our programs origi- 
nating In an overlap market yet securing ratings of 
3.0 or better in the market under Rudy 

COLUMBUS, O. 
3 TV STATIONS- 161400 1V HOMES 
Population- 585.000 (35th in U. S.) 
Buying Income -5349,253,000 

29th. 
Retail Saks -5161,591,000 (33d) 
Food Sales -5164.157.000 (33dr 
Drug Sales- 525,718.000 (30t51 
Automotive -S 140.831.000 133d) 

Above figures include following counties: 
Franklin 

TOP NETWORK SHOWS ' 

1. 564,1100 Question, WENS, T. ..363 
2. SWAN Ctmfenge. WRNS, Sn. ,.303 
3. I've CM a Secret. WENS, W. ..213 
4..Fd Sullnaa, WINS, Su. 27.5 
4. (:unamoke. WRNS S 273 
6. What's My Line? WINS, Su. 26.0 
7 High Finance. WRNS. S. 25.4 
V. Millionaire. WINS. W. 25.0 
9. Lassie. WRNS, Su. 24.9 

10. Godfrey's Talent Scouts, WRNS, 
11 24.7 

TOP MULTI -WEEKLY SHOWS 
1. Chet Low 110 p..), WRNS, 

A1: F. 17.0 
2. CBS News, WINS. 111.A. .., 13.4 
3. Western Roanano, WONS, 

M: F 12.9 
4. Little Rascals. WRNS. M.-P. 12.6 
S. Aunt En.,, WRNS. M: F 11.9 
6. Mickey Mouse Club, WTVN, 

51..E. 11.6 
7. Early Home Theater, WTVN, 

01.F. 11.1 
8. Armchair Theater, WRNS, 

M. -F. 10.5 
9. Arthur Godfrey, WRNS. 

M.-11i. 10.3 
10. Guiding Light, WRNS, M: F. 10.1 

TOP ONCE -WEEKLY FEATURES 

1. Sumer Playhouse, WTA'N, 
S:10:00-12 .Idntebt 10.1 

2. Sunday Showboat, WT'N. 
Su.-111:30.12 noue & 12:304:00 . 9.0 

3. 9 o'Clock Theater. WT'N. 
Sa:9:N t8:10 0.6 

4. Million S Theater, WTV N. 
Sa:10:30-12 :N 7.6 

5. Saturday Showboat, WTVN, 
S: 1 ;30.3:00 6.1 

TOP MULTI- WÉEKLY FEATURES 

Wag 
I. F:aAy Home Theater, NTT'N, 

11.-1,-111:00-110/0 11.1 
2. Armchair Theater, WENS, 

01.A.-10:45-12 mldol.ht U0! 
3. 4lldday Movie, WTVN, 

Al: F': 12:.W -2:00 6.4 
4. Ladles' Home Theater, WTVN, 

11.-F.-111:0111-11315 a.m. 5.1 
S. Floe Theater, WT'N, 

St.-F.-11:15-12 midnight 4.6 

TOP SYNDICATED FILMS 
I. Hlnhway Patrol 'Zit). WRNS, 

T.-9:34 203 
2. ,Death Valley Dolt 1Pae1(k 

Rarest. WINS, Sa. -0:36 263 
3. Mao Called X (ZIr). WINS, 

F.4(30 10.5 
4. Superman 1F1a.l,RO), WINS, 

W.-6:N 14! 
4. Alen', Oakley ICRSI, WINS, - 

S.4:N 14.5 
6. WWI RIO Hickok IFIOmIWn), 

WRNS. T.-6:00 13.2 
7. 1.101e Rau, (Interstate), 

WRNS, 51.-F.-4:15 12.6 
X. Celebrity Playhouse (Sereea 

Gems), WINS, Sr:10:15 12.4 
O. Jude Roy Bean ISereenmOl, 

WTVN. Su.-5:00 12.2 
I6. Ilopa'oan Caas:dy (NBC), 

WTVN. 51.4:0 12.1 
II. Victors et Sea (NBC), WTVN, 

7. -V:IMI 11.5 
12. I I cd Three Lives (Zit), 

00'1.9' -C. F:8:30 11.2 
I?. Rocky Jones. Space Ranger 

(MCA). %VTVN, W.ú:00 10.7 
14. Public Defender (lnitrslalr). 

WRNS. 51.-10:15 10.3 
15. Jungle Jim (Screen Gems), 

\VEINS, M.ú:00 10.2 
IS. laurel and Hardy (Governor), 

WRNS. Th.-6:00 10.2 
17. Ile. Hudson's Secret Journal 

(MCA). WRNS, F:10 :15 10.0 

WASHINGTON, D. C. 
4 TV STATIONS- 483,400 1V HOMES 
Population -1.802.100 I 10th in U. S.1 
Buying Income -53.979.860.000 

IBth 
Retail Sales- 52,246.024.000 r9th) 
Food Sales -- 5499.346.000 I I I /hi 
Drug Sales -598.952,000 (8th) 
Automotive- 5420.335.000 11205) 

Above figures include following counties: 
District of Columbia: Montgomery and 
Ponce Georges. Md.: Arlington and 
Fairfas. Va. 

TOP NETWORK SHOWS 
1. 564,000 Ouestloe. WTOP, T. ..29.7 
2. Ed Sunken, WTOP. Su. ..293 
3. 564.000 Challenge, WTOP, Su. .25.4 
4. Alfred Hllehs»ek. WTOP, So...54.7 
S. Itm Videá Theater, SSRC. Th: .24.3 
6. Burns and Allen. S) If))'. M. ..24.2 
6. G. F.. Theater. W LOP. Su. ..24.2 
6. Godfrey's Talent Scouts, 

WTOP, M. 24.2 
6. Medic. WRC, M 24.2 

10. R. Montgomery Summer Thea- 
ter. WRC. SI 23.7 

10. What's My I ink' W LOP. Su. 223.7 

TOP MULTI -WEEKLY SHOWS 
1. 11:01 p.m. Report. WTOP, 

11.9 
2. Chio Kid. WTOP, 
3. CBS Netts. NTOP. 911..F. 10.2 
4. Mickey Mouse Clnb, N'MAI., 

M: F. 10.1 
5. News ill p.m.), WRC, AI. -F. 10.0 
6. 6:30 Spotlight. 1VTOP, M.-E. 9.5 
7.- Search for 'Tomorrow. WTOP, LOF, 

B. Guiding light. WTOP. 51. -F. 9.1 
9. Lost of Lite. WTOP. M.A $.9 

10. Valiant l.adv, WTOP. 51..F. 1.5 

TOP ONCE -WEEKLY FEATURES 
I. Safewa, Theater. 'MC. 

S.-I0:30-12 midniehl 11.3 
2. Saturday 1taRnee, N'TOP, 

S: 1 :30J:N 7.7 
3. Sandal Theater. WTOP, 

4. 111111nn t Murk, N 11V1., 
F: 11:15.12 mldnl,hl 6.0 

S. Masterpler, Theater. NT'T(., 
T:9;.b1I:Iw ,. 6.5 

TOP MULTI -WEEKLY FEATURES 
Arg. 

Rating 
I. late Show. VS 10P. 

N1.-S,11:15-12 midnight 7,4 
2. Peap!e's Payhow.e. NRC, T., 

16: 500.2:0 5.0 
3. Erman, More, W11G, 

51.- Sa.4:1161 :30 4.9 
4. Featuring Playhouse. N'RC, 

SI., 5., I'.1:011d,00 4.7 
S. Night Show. 5M AL, 

So.-111:15-12 midnight 23 

TOP SYNDICATED FILMS 
1. Celebrity Playhouse (Seneca 

Gomm. *STOP. T.-111:39 ...... 15.4 
2. Range Older ICRSI, WTOP, 

Mr7 :N 12.9 
3 Ramer of the Jangle 11PM, 

W'TOP, 00':7,00 12.4 
4. Chen Ku Illrt, WTOP, 

5.4:60 11.4 
S. Baseball Hau of Fame 

IFlamissol, WING. M:10:49 11.3 
S. Baseball Hall W Fame 

(Flamingos, WMAl., 19.10:49 11,3 
7. Cisco Kid lilt), N'TOP, 

M, F.-6:1/41 10.9 
L Wild 1111 Hickok (Flamlogol, 

WRC, 16 .7:00 10.0 
IL Science Fletb. Theater filet, 

W5101., Sn,4t00 10.0 
10. Superman IFlaminenl, NRC, 

T.7 :N 9.9 
10. 101ekway Pat. IZlo), WTOP, 

F. -7,30 9.9 
12. Banton Mae(sie IJirl WLOP, 

Th.-7:00 9.3 
12. Stories of the Century Hlolly 

wood), 9'101', S. -6:30 9.5 
14. Public Defender (Interstate), 

STOP. 111. -10:35 8.9 
15. Man Called X (7.ivl, 1YStAL, 

8.5 
16. New Orions Police tent. 

INTAI, w'TTG, W:9:30 1.0 
17. My Little Margie (Official), 

WTOP, 61.-F..5:00 7.9 
I8. Badge 714 (NBC), WTTG, 

F.-7:00 7.5 

PROVIDENCE 
2 1V STATIONS--20,200 TV HOMES 

Population- 706.900 (27th in U. Si 
Buying Income- 51,204,268.000 

131st( 
Retail Sale5- 5809.372,000 127101 
Food Sales- 5176,887,000 (28th, 
Drug Sales -$29,233.000 127th) 
Automotive -5150,484.000 128)5) 

Above market statistics are for Provi- 
dence- Pawtucket and Include follow- 
ing counties: Bristol, Kent, Providence 

TOP NETWORK SHOWS 

1. 564,000 (Nestle , WPRO, T....35.0 
2. Ed Sullivan. WPRO, Sb. 33.4 
3. Nary Los, WPRO. T. 20.8 
4. Best of Grouch*, WJAR, Th. MS 
5. Phil Silvers, WPRO, T. 28.3 
6. Climax, WPRO, Th. 28.0 
7. 564.000 Challenge. WPRO. Su. 27.3 
8. Four Star Playhouse, WPRO, 

Th. ^6.8 
9. 1've Got a Secret, WPRO, W 26.5 
9. Millionaire, WPRO, W. 76 5 

TOP MULTI -WEEKLY SHOWS 

1. Etso Reporter. Weather 
111 p.m.), WJAR, 51.4 17.2 

2. Newt Caravan. WJAR, M.-F. , 15.4 
3. News, Weather. Sports 

16:45 p.m), WJAR, M.-F. 13,4 
4. CBS News, WPRO, M: P. 133 
5. Super Cartoon. WJAR, M: F 12! 
6. Million $ Movie, Misc., WJAR, 

T. -r 12.7 
7. Guiding Light, WPRO, M.-F. -12.3 
7. Looney Tunes, Misc., WJAR, 

M.A. l'.3 
9. News. Sports. Weather 

(6:30 p.m.), WPRO. M.F. -.12.2 
10 Search for Tomorrow, WPRO, 

NI. F 11 9 

TOP ONCE -WEEKLY FEATURES 

I. Rest of Million S Molk, W.1 50. 
Sts.-12 noon -1:15 10.3 

2. Wild, Wild West, WIRR. 
5:1:364:30 0.1 

TOP MULTI -WEEKLY FEATURES 

ova. 
flalhm 

I. Million S Mork, %JAR, 
T.-F:11:15-12 midst/hi Iv 1 

2. Matinee, WJAR. 
M: E: 1:062 :30 7.0 

TOP SYNDICATED FILMS 

1. liberate (Guild). WJAR, 
11.9:00 193 

2. Waterfront (VICAI, WPRO. 
5 :7 :30 10.1 

3. Star sad The Story (Ofrltlal). 
%J:1R, F.41:141 10.5 

4. Hkhnar Patrol IZlsl, WJAR, 
T.-110:311 10.0 

S. Bade. 714 (NBC), WJAR, 
6;.10)3 17.0 

6. Mas Called X ale), WJAR, 
W.-10:30 16.0 

7. Wad BUJ Hickok (FTulsgo) 
WEIR, W.-6100 14.3 

7. Selene. Fled. Theater IZlr), 
WPRO, W:7tH 193 

9. Steve Dr.on., Western Mar 
a1W (NBC), WPRO. T :7 :00 IS. 

9. Great Gildersleeve INOCI, 
WPRO, W.7 :3e 154 

11. Superman (Flamingo), WJAR, 
M. -6.00 14.3 

12. Sherlock Holmes (NSA), 
WPRO, S :11:00 13.8 

13. Amos 'r' Andy (CBS), WPRO, 
Th. -7:00 13.5 

14. Stage 7 (TPA), %PRO, 
M.-7:00 13.0 

15. tSky King (Nabisco), WJAR, 
F.ú:00 13.0 

16. lottes Tunes (Guild), WJAR, 
M: P. -sait/ 12.8 

17. Annie Oakley (CBS). WJAR, 
T.ú:181 12.5 

I8. Looney Tunes (Guild), WJAR, 
M.-F.-6:30 17 3 

19. Heath Valley Days (Pacific 
Borax), WJAR, 5.4:30 11.5 

20. My Little Margie (Official), 
WJAR, M: F: 5:30 10.6 

21. Dateline Europe (Official), 
WJAR, M:11:45 10.0 

22. Col. March of Scotland Yard 
(Official), WJAR, M.-11:15 . 9.8 

22. Little Rascals (Interstate), 
WPRO, S:9,OOa.m. 9.8 

Best Foods in 
Carson Buy 

NEW YORK -Best Foods, Inc., 
which now has an alternate quar- 
ter hour of the Johnny Carson 
shots. is expected to buy an alter- 
nate half hour in that show's re- 
plac(finent, the rento of "Our Miss 
Brooks" over CBS -TV Monday 
thru Friday, 2:30 p.m. 

t3est Foods was set to buy a 
number of Western markets for 
"Miss Brooks" and when the show 
meld network, Best Foods decided 
to go along. 

TV Reviews Appear 
On Page 36 This Week 

Gross -Krasne Adds 
Two to Sales Force 

HOLLYWOOD -- Gross- Krasne 
last week rounded out its sales staff 
With the addition of two new execs 
to give the company representa- 
tion io all areas of the country for 
its syndication of the "O. Henry 
Playhouse" series. 

Added were Ed Simmel to cover 
the Southeast States,. and Robert 
Hill in charge of the Western area. 
Mel Schlank heads the sales opera- 
tion. Previous appointees were 
Robert Braham in New York and 
Irving Feld in Chicago. 

Roach Names 
Frank J. Shea 

SAN FRANCISCO 
5 TV STATIONS- 188,400 TV HOMES 
Population- 2,613.100 17th in U. S.) 

Buyóto I 

Income-55.696.328,000 

Retail Silas- 13,334.262.000 17th) 
Food Salei- 5815,868.000 170h) 
Drug Sales- 5102.169.000 (7th) 
Automotive-5580,360.000 17th 1 

Alive figures include following counties: 
Alameda,Contra Costa, Marin. San 
Francisco, San Mateo and Solano 

TOP NETWORK SHOWS 

I. 564.000 Question, KPIX, T.....19 
2. &mina. KRON. F. s.4 0 
3. Ed Sullivan. KVIN, Su Al 2 
4. Best of Gm.eho, OROS. '1h. ..26.0 
3. Do 'sou Trust Your Wife? 

K PIX. T. 247 
6. I've Got Secret, KPIX, W. ..25.2 
7. Bovine. (GO. W 24.2 
7. 564.000 Challenge. KPIX, Sa 24.2 
9. Phil Silvers, KPIX. T. 24.0 

10. Disneyland, 100, W. 23.5 

TOP MULTI -WEEKLY SHOWS 

1. News Caravan, Misc., EROS, 
at -F 14.1 

2. Queen for a Day, KR0N, 
01.-F. 14.0 

3. Alfekey sliest Club, KGO. 
hl: F 12.1 

4. Modern Romances, KRON, 
M: F. 11.7 

S. lilt Molle, KPIX, SI., Th. , 11.6 
6. CBS New s. KPIX, M.-F. 10.4 
7 Shell News 16 p.m.), FOX, 

9.4 
R. Kit Carsn. KRON. M.-Th. 9.2 
9. An l.inkletter. KPIX. 51:1. 8.7 

10. Golden Gate Playhouse. KRON, 
51.I'. 8.1 

TOP ONCE -WEEKLY FEATURES 

I. Movie Time. KRON. 
S a.4 :00.7 :30 14.1 

2. Fabulons Fester , KPIX, 
Sx: 5 ;30.7:00 11.5 

3. 'two na the Able, KRON. 
So.-4.14149111 11.3 

3. Home Theater. KR0N, 
5.4:067:00 11.3 

S. Movie Hits. KRON. 
S.-11:1111-12:011 .Idalghl 0.0 

TOP MULTI -WEEKLY FEATURES 
A rR. 
oar s 

I. Bhr Mork. KPIX, 
ht: Th: IF.N-12:00 .14a1eh1 ..11.6 

2. (:olden (:ate Playhoase, KRON, 
S1.4'..300.3,50 0.1 

3. Jubilee Alovk, K1X, M., T.. 
n., F.. Su: 1t :N-12:00 mldakhl 6.1 

4. D. Cosrtaey Movie, KIM, 
AI: Y: 1:45-1:00 4.2 

S. Westen Theater, EGO. 
M: F.4:NS:00 3.0 

TOP SYNDICATED FILMS 

1. I Setareh for Adre.tar, 10 
22111. KPIX. Th..7:30 ...21.7 

2. Madge 714 tNBCI, KPIX, 

2" 3. Rosemary Clooney 1S1CA), 
KPIX, S:9:34 10.7 

4. Chevron Hall of Stars ITPAI, 
KRON. F.4130 Is 

5. Seltan Fled. Theater 121x), 
K RON. S.-7:110 14.9 

6. 1 l.td Three lives 17.1.1, 

7. Seleace la Argos ITPAI. 
11.5 

KRON. '.4:011 112 
O. Waterfront (MCA), KPIX, 

S.-714) 12.9 
9. Steve Doorman, Western Mar- 

stol (NBCI, KPIX, 123 
II. Mr. District Attorney 17.1v); 

EROS. T.10 :30 113 
11. Code 3 (ABC), KRON, 

W.-10:10 LIA 
II. Stories of the Century 1,Ioll)- 

wood). KPIX. 1 :10:30 11.4 
13. Highway Patrol (Ziv), KRON, 

5.4:30 10.7 
14. Mayor of the Town (MCA), 

KGO, M. -11:00 10.2 
14. Confidential File (Guild), KGO, 

T. -1 

16. Crunch 
036) 

and Des (NBC), KRON. 
10.2 

Tb..7:00 9.9 
17. Jungle Jim (Screen Gems), 

KOO, F.ú:30 9.7 

' HOLLYWOOD-Hal Roach Jr. 
last week named Frank J. Shea to 
the post of director of Eastern 
operations for the commercial di- 
vision of the studio. Move was 
necessitated by the 67 per cent in- 
crease in commercial billings this 
year (Billboard, September 15), 
most of which is being placed out 
of the East and Midwest. 

Shea was previously a director 
of sales for the March of Time di- 
vision of Time, Inc., director of TV 
and commercial film sales for John 
Sutherland Productions, and a v.-p. 
of Pelican Films. 

DOUGLAS 

FAIRBAN KS 

1R. PRESENTS 

59.5% 

SHANE OF 

AUDIENCE 

SHREVEPÚRT 

First also in Cleveland with an 

18.1 rating, 48.8% audience share, 

"Douglas Fairbanks, Jr. Presents" tops 

its competition in Los Angeles, 

Mobile and in many other markets, too. 

Rating histories available on request. 

Rating burn on request 

Write, wire, phone' 

ABC FTLM SYNDICATION, INC. 

10 East 44th Street 
New York City 

OXford 7 -5880 

The BNßur1, .. lelevlbisars 

WEEKLY PROGRANMIN6 aid 
TIME- BUYING GUIDE 

-heat spot M *admix 

"Slenderella 

International 

you say, 

Pip l" 

JOANNE 
DRU 

"Right, 

bought the 

award 

winning 

series for 

35 markets 

coast-te 

coast! Solid 

sale. eh. 

Old Boyi" 

OFFICIAL FILMS, toc 
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WHEN a. p.' 
CARTOON 

V1 

Du MONT BR 
°aDçAS 203 

E4sr 67,. 
STREET, 
á 

N.y 

Assoc. 
r. Elliot 

Nyman 
Artists' 

Prod., 
Inc. 1 New 

Madison 
Avenue 

Dear Elliot: 

o u can't 
do better 

than 

And *Looney 

Tunea 
M i at __ 

th eading Monday 
children's 

show. I average 
ratings 

b h 
released 

h om October 
'55 

'56 (Just 

oNielsen, 

that 
it's not 8 flash 

the pan) in 
0 

.5 wi ha certain 
1021 

g at 10.8. 

It 

e°neymaker atally, 
when 

you 

the 337 new 
Brothers' 

cartoons, 

able 
to dress 

the 
up 

and 

wee$. 
this has resulted 

in current 
billing o 

;,p00a 
But more 

th an that 
, we have 

taken 
¡he Bugs 

Bffn 
y cartoons 

from 
the Warner 

Broer 

topackage 

giving t Eb 
t Rabbit 

a lf 

ur Progr fm 

on Fridays 
7; 3p 

Tsotu 
after 

we 
annoimCe 

epB 
s drink, 

7-10p, 
bought 

it for vryk 
ap0n- 

or 
hi 

. 

:. 

August 27, 1956 

TCkm 
( 

d 
Starting 

ve ry a o 
°n , we get 

d bo 
ps 

ve 

i Pr eident 
-- 

nnoom i n lor 
what's 

more 
are 

color 
real 

at by 

kids 

s n Id trips, i thejr 
te 

co/or 
w 
cb8 

etc., 

in our studios. 

And 

GET THE TOP MONEY- MAKING 

337 NEW WARNER BROS. CARTOONS THAT GET 

THE FABULOUS AUDIENCES AND THE BIG SPONSORS! 

www.americanradiohistory.com

www.americanradiohistory.com


SEPTEMBER 22, 1956 THE BILLBOARD TV FILM PROGRAMMING 15 

37 NEW.WARNER BROS. 

OW AY N.Y3 WABD! 

PRE -SOLD BY PAST PERFORMANCE OF 

WARNER BROS. CARTOONS! 

First in average ratings by Nielsen 
Looney Tunes 12.5 
Mickey Mouse Club 10.8 
Clubhouse Gang 8.8 

... and sold -out all year to major 
sponsors: Peter Paul, Coca Cola 

National Biscuit Co., etc. 

NEW CARTOONS SCOOPED UP, BILLINGS 

SOAR TO $12,000 PER WEEK! 

BUGS BUNNY SO HOT, SPECIAL HALF - 

HOUR SOLD TO 7-UP 24 HOURS 

AFTER ANNOUNCED! 

beekome, RUN IN COLOR AT NO EXTRA COST! 

1 

CALL... 
WRITE... 

WIRE e.* Associated Artists 

®Copyright 1956 P.R,M.Inc. 
All Rights Reserved 

Productions, Inc. 
NEW YORK 345 Madison Avenue MUrray Hill 6 -2323 DALLAS 151 Bryan Street RAndolph 6043 

CHICAGO 203 N. Wabash Avenue DEarborn 2.4040 LOS ANGELES 9110 Sunset Boulevard CRestview 6-5886 
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when i Tubes...ifsRCA 

Silverama 

Super -Aluminized 

for Black and White TV 

at its sparkling best! 

Colora ma 

the color tube 
that made Color TV 

a brilliant reality Today l 

L 
PICTURE TUBES 

RADIO CORPORATION Of AMLpICA, HARRISON. N.J.. 
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* 
A SALUTE TO 

= THE TELEVISION INDUSTRY 

PUBLISHED COINCIDENTAL WITH 

National TV Week 
SEPTEMBER 23 -29, 1956 

BillbTóar 
A Special Section of the 

September 22, 1956 Issue 

* 
HIGHLIGHTING THE 

PAST, PRESENT AND FUTURE OF 

Color Television 
AS AN ENTERTAINMENT 

AND ADVERTISING MEDIUM 

EDITORIAL 

SALUTE TO ALL 
Television's many -faceted impact on American life 

is truly one of the marvels of the 20th Century.. 
Not only has the medium provided a multi -billion 

dollar stimulus to the nation's economy, but it also has 
had -and continues to have -immeasurable influence 
on the culture and education of millions of people. The 
hours of entertainment telecast each day bring to the 
population, without charge, an almost constant flow of 
Joy. 

Scientists and engineers have been stimulated by 
the constant challenge presented by television develop- 
ments. 

Latest Census Bureau figures place at 37,277,000 
the number of sets now in use. More than 13,000,000 
homes are still without TV, a fact which gives graphic 
indication that a growth period still lies ahead, not only 
for color television, but black and white as well. 

But it is the rainbow -hued promise of color that 
presents the entire industry with its greatest and 
golden opportunity. With the impetus of vastly ex- 
panding color programming -both from networks and 
kcal stations -and with the availability of budget - 
priced receivers beginning at $495, it is obvious that the 
medium of television is entering an entire new era 
with vast promise of service to viewers and prosperity 
and satisfaction to the countless persons associated 
with the industry. 

We deem it an honor and a privilege to salute the 
men and women -the writers, producers, artists, tech- 
nicians, scientists, manufacturers, retailers and all 
others -who comprise the television industry on this, 
the occasion of the first observance of National TV 
Week. 

Baby Video Has Come Long 
Way; It Began Back in 1884 

Many milestones have been passed since 1928 when 
NBC got permit for W2XBS; CBS for W2XAB 

Programming goes from sports and Berle to drama, 
variety, comedies, quiz, specs and color 

By LEON MORSE 
TV, the youngest of the mass 

entertainment media, is still rather 
a new phenomenon to the Ameri- 
can scene. But it has been a long 
time in coming to fruition, much 
longer than most people realize. 

Work actually originated back 
in 1884 when Germany's Paul Nip - 
kose invented the scanning disk. 
A much more important develop. 
ment, however, took place in 1923 
when Vladimir Zworykin, an RCA 
Victor research scientist, patented 
the Iconoscope tube, which made 
the TV camera possible. 

On April 16, 1928, NBC received 
its first station conshtion permit 
for the experimental W2XBS, later 
changed to WNBT and finally 
WRCA -TV here. The CBS experi- 
mental station, W2XAB, got under 
way July 31, 1931. Experimenta- 
tion mainly along technical lines 
proceeded all during the 1930's. 

The commercial history of the 
medium dates from February 27, 
1939. It was then the Campbell 
Soup Company presented TV's first 
commercial during the transmission 
of the "Amos 'n' Andy" show over 
W2XBS. It consisted of announcer 

Bill Hays opening a can of beans 
and showing their appetizing look, 
a far cry from Piel's "Bert and 
Harry" commercials. 

1939 Milestone 
Scheduled telecasting began on 

April 30, 1939, with a televised 
address from the New York World's 
Fair by Gen. David Samoff, RCA 
chief, in which he announced the 
birth of "a new art form so impor- 
tant in its implications that it is 
bound to affect all society." Other 
key TV pick -ups that year included 
the Max Baer -Lou Nova fight, a 
Brooklyn- Cincinnati baseball game, 
and a speech by President Roose- 
velt- 

Another milestone took place on 
June 17, 1941, when the Federal 
Communications Commission 
granted the fint commercial license 
for a video station to NBC's 
W2XBS. The declaration of war 
then drastically curtailed all prog- 
ress in the medium. 

But when V -E Day came on May 
9, 1946, TV was ready and pre- 
sented a five -hour show of the cele- 
bration that took place here. 

During the next three years TV 
offered a great variety of drama, 

quiz, panel and service shows, all 
the while perfecting its program- 
ming techniques both in the pres- 
entation and selection of material. 

Mass Production 
Mass production of TV sets was 

inaugurated in 1948. It was then 
that the medium found a program- 
ming vehicle to sell TV sets to the 
country -Mil ten Berle's "Texaco 
Star Theater," which debuted over 
NBC -TV June 8. Pride to that on 
September 30, 1947, the first World 
Series was televised, another sports 
event which helped accelerate the 
demand for TV sets. Fight fans 
who had TV sets had been seeing 
their favorites since 1944 when 
"Gillette's Cavalcade of Fights" got 
under way. 

The nation's reaction to. TV can 
be measured by the phenomenal 
growth of set output from 975,000 
in 1948 to 7,500,000 by 1951 when 
TV had emerged as a mass medium. 
And it was in late 1951 that the 
New York -to- Hollywood microwave 
relay linked the country,.permitting 
the appearance on TV from the 
West Coast of the big movie names 
and throwing into the medium the 
few programming weapons that it 
had lacked. 

Freeze Lifted 
Shortly afterward, when the 

FCC lifted the freeze, April 14, 
(Continued on ease 19) 

TV's 10 -Years 
agatiMI MM 

The dramatic growth of the TV In- 
dustry over the past decade hardly needs 
documentation. But .it nevertheless 
should be thrilling for anyone engaged 
in this industry to lay out the facts and 
figures, however familiar they are. and 
compare them. 

Herewitb is a comparative listing of 
some vital statistics at the opening of the 
current year, five years Igo ani. 10 years 
ago. The figures were gathered front 
various sources and are the best esti- 
mates 'hat could be made at this tt.ee. 

The facts of the industry as It stood 
to 1946 are really so paltry as to make 
comparisons fantastic. The fact that set 
circulation, for instance as grown 3tí0,- 
000 per cent since then staggers the 
imagination. The fact that the industry's 
gross annual revenue has grown 130,000 
per cent is also beyond truly under- / standable hounds. 

But ecen a cnmpn.ison with 1V's 
status five years ago should be a source 
of pride to industryites. In the past five 
years, set circulation and saturation 
more thantripled. The number of sta- 
tions quadrupled. Total gross annual 
revenue quadrupled. 

Today, TV broadcasting is a billion 
dollar industry, with a circulation of 
37,000,000 sets, reaching close to 75 per 
cent of the nation's homes it. a total of 

'!s almost 270 communities, where the aver- 
age family .gives it sis hours of its time 
per day. And it is still growing. 

of Progress 
1946 1951 1956 

TV SETS IN USE 10,000 10,500,000 31,000,000 

PERSONS REACHED BY TV 29,000 35,600,000 119,000,000 

PERCENTAGE U. S. HOMES- 

REACHED BY TV 
14% 13% 

COMMERCIAL OPERATING 

TV STATIONS 

4 101 417 

MARKETS 

REACHED BY TV 
1 63 269 

AVERAGE DAILY 
PER 

RADIO HOME 

VIEWING HOURS PER PI HOME 

1.31 

5.49 

4.33 

6.02 

GROSS TV ADVERTISING 

EXPENDITURES 
$1,000,000 $332,000,000 $1,300,000,000 
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Public Has Best Chance Yet 
To Put Color TV Into Homes 

Manufacturers offer more models at lowest prices 
ever, hewing close to $495- competitive line 

BB's listing shows 41 models from 14 firms with 
prices ranging upward to $945 by Du Mont 

The big push for color is on, and America's families 
now have the best opportunity ever to get color TV 
into their homes. During the current season more manu- 
facturers are offering more models of color TV sets than 
ever before and at the lowest prices. 

Herewith is a listing -as comprehensive as possible- - 
of the Industry's 1957 line of color receivers. Most of 
these models have made their debuts in trade shows over 
the past three months. Some of them had yet to make 
their debut at press time, in which cases the suggested 
prices and some other details were not available. But 
it was clear that almost all of them are trying to hew 
as close as possible to the $495 competitive line drawn 
by RCA Victor this summer. 

Actually the lowest price given was $389 for table 
model put out by Muntz. Three manufacturers are sug- 
gesting $495 for their cheapest color sets. One is suggest- 
ing $450. Three are suggesting $595 for their cheapest 

ADMIRAL CORPORATION 
3800 Cortland St., Chicago 47 

MODEL: Regent 21 
Screen: 21 -inch 
Cabinet: Consolctte 
Finishes: Mahogany, Blonde Oak 
Probable Prices: $499.95- $519.95 

MODEL: Ambassador 21 
Screen: 21 -inch 
Cabinet: Consolctte 
Finishes: Mahogany, Blonde Oak 
Probable Prices: $595 -$615 

MODEL: President 21 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Blonde Oak 
Probable Prices: $699.95 -9719.95 

models. The highest price listed In this survey was $945 
by Du Mont. 

The following fist comprises the line of 14 manufactur- 
ers and a total of 41 different models. RCA Victor will 
have the most extensive line, 10 models, graduated up 
from $495 to $850. 

This is certainly a far cry from RCA's first commer- 
cial color net of two years ago, the C -100, which had 

14 -inch tube giving an effective 121/2-inch picture, 
and it sold for around $1,000. 

The 1957 line is mostly in the 21 -inch picture class, 
the size which has proven so popular in black and 
white. Most of them feature easier tuning. Some of 
them include high fidelity sound. 

Color TV Is now within the reach of the same 
families that burgeoned black- and -white set ownership 
five years ago. 

MODEL: 21C701 
Screen: 2I -inch 
Cabinet: Console 
Finish: Walnut 
Probable Price: Not Available 

HOFFMAN ELECTRONICS 
7200 S. Avalon Blvd., Los Angeles 

MODEL: The Commodore -512021 
Screen: 21 -inch 
Cabinet: Table Model 
Finishes: Mahogany, Blond e, 

Salent Staple 
Probable Prices: $595 -$615 

Admiral's Regent 

MODEL: Patrician 21 
Screen: 21 -inch 
Cabinet: Credenza 
Finishes: Sierra, Blonde Oak, 

Mahogany 
Probable Prices: $799.95- $819.95 

ALLEN B. DU MONT LABS., INC. 
35 Market St., E. Paterson, N. J. 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Table Model 
Finish: Mahogany 
Probable Price: $695 

Du Mont's Consols 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Console 
Finish: Fruitwood 
Probable Price: $945 

EMERSON RADIO & PHONO- 
GRAPH CORP. 

14th & Cole, Jersey City, N. J. 

MODEL: C508 
Screen: 21 -inch 
Cabinet: Consolette 
Finishes: Mahogany, W a 1 n u t, 

Blonde 
Probable Price: $878 

GENERAL ELECTRIC PRODUCTS, 
INC. 

TV Receivers Department 
Electronics Park, Syracuse 

MODEL: 21T500 
Screen: 21 -inch 
Cabinet: Table Model 
Finish: Mahogany 
Probable Price: $495 

MODEL: 21C700 
Screen: 21 -inch 
Cabinet: Console 
Finish: Mahogany 

Probable Price: $740 

Sales of Color Sets: 

Hoffman's Cemmodero 

MODEL: 514041 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Blonde, 

Salem Maple 
Probable Prices: $895 -$715 

MODEL: The Ambassador -514081 
Screen: 21 -inch 
Cabinet: Lowboy Credenza 
Finishes: Mahogany, Limed Oak, 

Salem Maple 
Probable Prices: $775 -$795 

PROMOTION ANGLE 

TV Week to Stress 
Import to Families 

Portables, color seta 
to highlight push 

RETMA, NARTB, others 
prepare material 

Industry promotion of National 
Television - Week will highlight 
portable TV sets, color telecasting 
and the importance of television 
to the American family. 

Promotional material sent by the 
Radio Electronics Television lfan- 
ufacturers' Association to member 
companies plays up the advantages 
of portable TV, calling it "the 
fastest selling set in the history of 
an always turbulent industry." 
Portable TV is the "consumer's an- 
swer to physically over -sized re- 
ceivers," according to RETMA, be- 
cause it "introduces a wholly new 
concept of TV viewing," making it 

MODEL: 514021 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Limed Oak, 

Salem Maple 
Probably Prices: $795 -$815 

MAGNAVOX COMPANY 
Fort Wayne, Ind. 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Table Model 
Finishes: Not Available 
Probable Prices: Not Available 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Cherry 
Probable Prices: Not Available 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Console 
Finish: Oak 
Probable Prices: Not Available 

MOTOROLA, INC. 
4545 W. Augusta Blvd., Chicago 41 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Tabel Model 
Finishes: Not Available 
Probable Prices: Not Available 

StODEL: 19CT1 -1B 
Screen: 19 -inch 
Cabinet: Table ttodel 
Finishes: Mahogany, Blonde 
Probable Price: $695 

MODEL: 19CK1 -1B 
Screen: 19 -inch 
Cabinet: Console 
Finish: Mahogany 
Probable Price: $795 

(Continued on page 19) 

for color television may very well 
mean that color receivers could be 
in short supply before Christmas." 

Dual Progress 
Color television's long -time dual 

$150 Mil in 4 Mos. roblenl -more color programs and 
budget priced color sets -may now 
be a t}ling of the past. 

Installation, service coin 
to bring tally to $500 mil. 

$495 price tag to enable 
1,000,000 to buy sets 

At least $150,000,000! 
This is the volume of color tele- 

vision business most experts agree 
tl at retailers will ring up on cash 
registers during the next four 
worths 

Another hefty bundle of dollars 
can be expected from the installa- 
tion anal maintenance of color sets. 

Based on nation -wide reaction to 
recently introduced big color re- 
ceivers selling for as low as $495, 
the figure represents merely a start 
of what. according to be available 
estimates, will zoom to a whopping 
$500,000,000 by the end of 1957. 

There now is every likelihood 
that consumers will find color sets 
in short supply by Christmas. 

RCA, which spearheaded the de- 
velopment of compatible color re- 
ceivers, plans to manufacture and 
market a large percentage of the 
estimated total number of color 
sets he industry will produce in 
1958. 

Robert Seidel, executive vice - 

president of RCA Consumer Prod- 
ucts, secs it this way: 

"Our market surveys show that 
there are nearly 1,000,000 people 
who are ready and able to buy a 
color television set for their homes 
at the $495 price level now. A 
few months ago, we announced 
our manufacturing and merchan- 
dising plans for color television sets 
this year. Because of the enthusi- 
asm and optimism of our distribu- 
tors and dealers, plus the known 
public interest, we are convinced 
that we were overly conservative. 
The tremendous pent -alp demand 
that our surveys show now exists 

With NBC -TV's announced plans 
of presenting at least one major 
color showy each night of the week 
-plus spectaculars, special events 
and sports -network colorcasts will 
reach a new high this fall and 
winter. Other webs also have an- 
nounced augmented color sched- 
ules and, at present, at least 200 
stations are equipped to carry 
either network shows or originate 
local tint programs. And a number 
of distributors of syndicated TV 
films are heavily committed to 
color shows. 

Downward trends it set prices 
by all manufacturers -small screen 
color receivers were selling for 
$ ,000 hardly two years ago -has 
been marked by vast increases in 
performance and reliability. 

RCA Victor's new complete line 
of 10 different color set models, for 
instance, underwent the most ex- 
tensive field tests and in -home 
checks before being placed on the 

market. Consumer reaction to op- 
eration of the receivers shows them 
to be relative's as service -free and 
reliable as comparable black and 
white sets. 

Best available sources confidently 
predict that at least 12,000,000 
color sets will be in homes by 1961. 

Golden Opportunity 
Color TV's promising picture all 

adds up to golden opportunity for 
every segment of the industry-set 
manufacturers, retailers, networks, 
local stations producers, film 
makers and distributors, advertisers 
and agencies. 

However, the continues optimis- 
tic outlook for television is not re- 
stricted to color alone. Far-flung 
acceptance by the public of small, 
rugged and well -styles] personal 
and portable receivers, which can 
easily be carried from room to 
room, apparently has opened up an 
entirely new market for black and 
white sets. The so- called 'second 
set" market for table models and 
consoles also is showing expanding 
activity . 

It all points to the industry's 
second greatest year -no small ac- 
complishment measured by last 
year s record -breaking high in unit 
sales. 

possible to enjoy TV at any spot 
in the home, ore vacation or just 
about anywhere. Industry spokes- 
men predict that portable sets may 
soon account for as much as 50 
per cent of TV sales. 

The National Association of Ra- 
dio & TV Broadcasters observance 
of National Television Week will 
be slanted more toward family en- 
joyment of the medium, with a 
booklet outlining hose a hypotheti- 
cal family can "create new inter- 
ests and promote family unity" 
then TV. 

Color Year 
"The fabulous color TV year 

ahead" via get its share of atten- 
tion from RETMA, with particular 
emphasis on fall network program- 
ming. Television style trends, engi- 
neering and the move toward more 
automatic devices will also be fee:- 
lured. The group predicts that 
the "homes of tomorrow will pro- 
vide communication centers as a 
vital part of the American's living 
habits and that more architects 
and interior designers will see the 
need for "sound conditioning" 
homes. 

The NARTB will supply stations 
with promotional kits containing 
slides, announcements, feature ma- 
terial, promotion and program 
ideas, and will join the industry 
in calling on civic and fraternal 
organizations to join the celebra- 
tion. 

One plan that fell by the way- 
side was NARTB's hope for a 
startler - possibly a trans -atlantic 
show or some other big "first," 

Other sponsors of the celebra- 
tion, in addition to RETMA and 
NARTB, are the National Appli- 
ance and Radio-IV Dealers' As- 
sociation and the Television Bu- 
reau of Advertising, Inc. 

Color Tuning 
Easy as Pie 

RCA sets hue and color 
dials added to B &W 

Two steps to proper tones 
bring clear quality 

Owners of color television sets - 
and their ranks are increasing daily 
-will tell you that it is as easy as 
pie to tune a color receiver, 

RCA Victor color sets, for in- 
stance, have only two additional 
controls not found on black and 
white receivers - hue and color. 
Both are located on the panel con- 
taining the general adjustment con- 
trols. 

With the receiver properly ad- 
justed for the best black and white 
reception, tuning in color is a mat- 
ter of two simple steps: 

(1) Turn tuning control (on the 
outside of the channel selector) to 
the right, until harsh interference 
occurs and the picture starts to dis- 
appear. Then slowly turn back, 
stopping as soon as a.} interference 
disappears and color is in the pic- 
ture 

(2) Adjust hue control (flesh 
tones or color of some familiar ob- 
ject) in conjunction with :olor con- 
trol, to obtain desired color quality. 

If hue control is turned too far 
left, flesh tones will be too purple. 
If hate control is turned too far 
right, flesh tones will be too green. 

If color control is turned too far 
left, colors will appear "pale" and 
weak. If color control is turned 
too far right, colors will appear 
"flushed" and too brilliant, 
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Global Coverage on 
Wide Wide Screens 

By ROBERT W. SARNOFF 
President of the National 

Broadcasting Company 
Ten years from now you will 

have the world within push -button 
reach. Sitting in your living room 
and watching a color screen cover- 
ing most of the wall, you will be 
able to visit the Moulin Rouge in 
Paris, join skin- divers below the 
waters of the Riviera, or take a 
tour of the Kremlin. 

This glimpse of tomorrow's tele- 
vision is based on electronic 

ROBERT W. SARNOFF 

achievements in today's laborato- 
ries. Live television between this 
country and Europe is already 
technically feasible. Mural tele- 
vision, with a flat thin screen that 
hangs on the wall like a picture, 

will soon be perfected thru the use 
of transistors and improvements in 
light amplification. And the tele- 
vision camera and transmitting 
equipment already reduced to the 
point where it can be carried by 
one man, can be made even more 
mobile and more effective. 

These and other improvements 
will mean that television can go 
everywhere and do everything. To 
keep up with the wide- ranging 
cameras, we will have to make our 
programming even more flexible, 
more all- embracing than it is today. 

In the past few years we have 
broken out of the strait- jacket im- 
posed by the old half -hour patterns 
of broadcasting. In the next few 
years we will develop program- 
ming ideas that will take advan- 
tage of the growing scope, power 
and convenience of TV. We might, 
for example, develop an "electronic 
cover story," which would get a big 
news story by traveling live to see 
all the people and places that have 
a part in it. In another Suez crisis, 
for instance, we might go directly 
to the streets of Cairo to talk to the 
people there, we might board a ship 
sailing tint the canal, or we might 
fly over the British positions on 
Malta and Cyprus. 

With titis kind of television we 
will see events as they are hap- 
pening and eve will see them with 
our ovum eves. And we will he in 
direct touch with the 'personalities 
who make the news. In all, we 
will have a far clearer picture of 
the world and all that is going 
on in it than has ever before been 
possible. 

Infant Video Has 
Come a Long Way 

Continued from page 17 

1952, TV stations began to appear 
in markets which had previously 
been without service, filling the 
last major TV need of the country. 
The freeze, imposed in September, 
1948, because of expected signal 
interference, had locked TV sta- 
tions ont of such important markets 
as Denver, and had restricted cities 
such as Pittsburgh to one station. 

It was about 1948 that the pro- 
grams began appearing -in addition 
to Berle -that began to make Amer- 

- ica a nation of living -room inhabi- 
tants. The "Kraft TV Theater" 
went on May, 1947, and has been 
on uninterruptedly since. It was 
followed on TV by the "Philco TV 
Playhouse," which began in Octo- 
ber, 1948. In its more than six 
years under Fred Coe's production 
banner, the dramatic hour pre- 
sented such major writing talents 
as Paddy Chayevsky, Horton Foote 
and J. P. Miller and se' the pattern 
for a maturity in TV drama. 

Ed Sullivan 
CBS and Ed Sullivan teamed up 

in 1918 to present his "Toast of the 
Town,° whicl gave new depth and 
dimension to the vaudeville format. 
Still going strong, the program is a 

catch -all variety show which takes 
its material from every other en- 
tertainment n edia, including the 
theater and films. 

The same network's Arthur Cod- 
hey brought his radio show "Talent 
Scouts" to TV in September, 1949, 
and along with it his tremendous 
following. His "Friends" moved 
into the medium about a year later. 
Codfrey set the standard for the 
TV use of a nighttime personality. 

Three of the more important 
NBC contributions teed -off in Sep- 
tember, 1931. They were the 
Saturday "All- Star" Revue," 8 -9 
a.m.; Max Liebman's "Your Show 

of Shows,' which brought to video 
the fresh comedy of Imogene Coca 
and Sid Caesar, and Sunday night's 
"Colgate Comedy Hour." Both 
"Comedy Hour" and "All -Star Re- 
vue" used a big time, rotating come- 
dian policy. Such stars as Eddie 
Cantor, Jimmy Durante, Martha 
Raye, Abbott and Costello, Jack 
Carson, and Dean Martin and Jerry 
Lewis kept TV viewers laughing 
for years. 

"Lucy" Bows 
October, 1951, also saw the de- 

but of "1 Love Lucy," a TV pace- 
maker among situation comedies 
based on a differently titled radio 
show. The creation of Producer 
Jess Oppenheimer, the show fea. 
hiring antics of Lucille Ball and 
Desi Arnaz gave the nation a good 
reason to stay home on Monday 
nights. It was the first show filmed 
before an audience. Another film 
stanza still on TV which set stand- 
ards still to be equaled among 
shows of its kind is "Dragnet," a 
low -keyed, realistic, quasi -docu- 
mentary treatment of mystery. It 
has been on TV since January, 
1952. 

October of the same year saw 
the debut of Ralph Edward's "This 
Is Your Life," scarcely a favorite 
among critics, but a shove which 
has been a viewer's favorite thru 
the years. The program's impor- 
tance lies in its intense handling of 
human interest material, never pre- 
viously presented in this manner. 

Film Shows 
The year 1951 was significant 

for the amount of filmed shows 
put out by the Hollywood TV 
makers. They moved into the me- 
dium, knocked off many of the live 
shoves and substituted anthology 
f i l ms and situation- comedies, 
which, while not always of top 

COLOR TELEVISION . SETS 

Mfrs. Offer More Models 
At Lowest Price -Tag Ever 

Continued from page 18 

MUNTZ TELEVISION 
1000 Cray St., Evanston, Ill. 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Table Model 
Finishes: Mahogany, Limed Oak 
Probable Price: $389 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Limed Oak 
Probable Price: $499 

PACKARD -BELL 
12333 W. Olympic Blvd., Los Angeles 

MODEL: 21CT -1 
Screen: 21 -inch 
Cabinet: Table Model 
Finish: Mahogany 
Probable Price: $495 

MODEL: 21CC -1 
Screen: 21 -inch 
Finish: Mahogany 
Probable Price: $595 

RCA VICTOR TV DIVISION, RADIO 
CORPORATION OF AMERICA 

Camden, N. J. 

MODEL: Aldrich- 21CS7815 -7 
Screen: 21 -inch 
Cabinet: Table Model 
Finishes: Mahogany, Limed Oak 
Price: $495 

RCA Victor'. Aldrich 

MODEL: Stamvyck 2lCT7835.7 
Screen: 21 -inch 
Cabinet: Consolette 
Finishes: Mahogany, Limed Oak 

-Price: $550 
MODEL: Wescott- 21CT7855 -7 

Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahog.my, Limed Oak 
Price: $595 

quality, have provided program -. 
ming sustenance to local stations 
after their network use. 

The year 1954 brought the vital 
entertainment force of Sylvester 
(Pat) Weaver's dynamic program- 
ming concept to TV -the spectacu- 
lar. 

Previously offered on a one time 
basis by Ford and General Foods 
when they presented Mary Martin 
and Ethel Merman and the Rodg. 
ers and Hammerstein spectaculars, 
respectively, Weaver's regular se- 
ries of such shows made TV his- 
tory. The same year brought to 
TV the genius of Walt Disney, who 
projected ABC back into the net- 
work sweepstakes. 

Quiz Age 
TV is now in the age of the re- 

vamped quiz show as exemplified 
by "The $64,000 Question,' which 
is only a little more than a year 
old. The program is remarkable 
not only for the amount of money 
which it offers, but also for its 
deft handling of suspense and hu- 
man interest. 

TV at the moment is at the 
brink of the age of color. Color 
set production has been acceler- 
ated, color programming has been 
increased tremendously and all the 
wheels have been set in motion to 
bring this new and exciting vision 

,into the American home. 

RCA Victor'. We.tcott 

MODEL: Dartmouth- 21CT7865 -6-7 
Screen: 21 -inch 
Cabinet: Lowboy Console 
Finishes: Mahogany, Walnut, 

Limed Oak 
Price: $650 

MODEL: Whitby -21CD 7895 -7 

Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany. Blonde, 

Tropical Hardwood 
Price: $695 

MODEL: Asbury- 21CD7915 -6 -7 
Screen: 21 -inch 
Cabinet: Lowboy Console 

ON MARKS 

Color Boom 
In the Works 

All facets of the industry 
move toward big day 

Great push needed to sell 
public on advances 

By ROBERT A. SEIDEL, 
executive vice -president, 

Consumer Products, 
Radio Corporation of America 

Everything is in readiness for the 
television industry to reap fabulous 
rewards from color television. 

Set manufacturers have succeed- 
ed in solving the technical and pro. 
duction problems required to mar- 
ket big color receivers for under 
$500. Dealers across the country 
are enthusiastic about the outlook. 
They have learned, or are learning, 
ho profitably to sell color. Net- 
works and local stations are step- 
ping uptheir schedules of color - 
casts. The public wants to buy 
color sets and has the money to do 
it. Advertisers are learning that the 
added impact of color shows means 
more effectiveness and an added 
return on advertising dollars in- 
vested. The television service in- 
dustry is set to install and maintain 
color sets to provide consumers 
with a maximum of viewing pleas- 
ure. 

Effort Needed 

However, for the industry to at- 
tain the promise that is evident in 
color television, it requires that 
every segment of the industry work 
to the fullest to continue to sell 
the public on the fact that color has 
arrived, that it represents an out- 
standing value, that it provides 
something entirely new, that color 
programs are available. 

If these things are done in the 
spirit of competition and free en- 
terprise, color will point the way to 
the greatest, most profitable and 
rewarding years television ever has 
known, 

Finishes: Mahogany, Natural 
Walnut. Blonde Tropi- 
cal Hardwood 

Price: $750 

MODEL: Strathmore- 21CD7956.8 
Screen: 21 -itch 
Cabinet: Console 
Finishes: French Walnut, Bleach- 

ed Birch 
Price: $795 

MODEL: Chandler- 21CD793 -5 -6 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Natural 

Walnut 
Price: $795 

11IODEL: Wingate- 21CD7996 -9 
Screen: 21 -inch 
Cabinet: Console 
Finishes: French Walnut, Maple 
Price: $850 

MODEL: Arliss- 21CD7975 
Screen: 21 -inch 
Cabinet: Console 
Finish: Mahogany 
Price: $850 

ROKAVILLE COMPANY 
1099 S. Logan St., Denver 

MODEL: Unnamed 
Screen. 21 -inch 
Cabinet: Table Model 
Finishes: Not Available 
Probable Price: Not Available 

MODEL: Unnamed 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Cherry, Mahogany 
Probable Price: Not Available 

SEARS, ROEBUCK & COMPANY - 
SILVERTONE 

Chicago 7 
MODEL: Unnamed 

Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Limed Oak 
Probable Prices: $595 -$615 (Chi- 

cago and Los Angeles only) 

SYLVANIA ELECTRIC PRODUCTS, 
INC, 

254 Rano St., Buffalo 
MODEL: Granada- 31T304 

. Screen: 21 -inch 
Cabinet: Table Model 
Finishes: Mahogany, Blonde 
Probable Prices: $595 -$605 

MODEL: Saratoga- 310606 
Screen: 21 -inch 
Cabinet: Console 
Finishes: Mahogany, Blonde Kor- 

ina 
Probable Prices: $695 -$715 

WESTINGHOUSE ELECTRIC 
CORP., 

Television -Radio Division, 
Metuchen, N. J. 

MODEL: 22T157 
Screen: 21 -inch 
Cabinet: Table Model 
Finishes: Not Available 
Probable Price: $495 

MODEL: Unnamed 
Screen: 22 -inch 
Cabinet: Console 
Finishes: Mahogany, Limed Oak 
Probable Price: Not Available 

MODEL: Unnamed 
Screen: Not Available 

. Cabinet: Table Model 
Finishes: Not Available 
Probable Price: Higher than 

221 157 
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RCA Victor celebrates 
SEPTEMBER 23 -29 

celebrating the finest 
home entertainment in sight 

with Bîq Color TIP 
See it at your RCA Victor dealer's -See 

(A) Aldrich. Mahogany -, limed oak- grained finishes. 121CS7811 S495. Stand, opt., ex. l8) Stanwyck. timed oak -, mohoganygroined finishes. 121CT7831 5550. ICI Westeen. Mahogany., limed oak- grained fin- 
ishes. 121CT785) $59$. 1DI Dartmouth. Walnut., mahogany.. limed oak- grained finishes. 121CT7861 $650. Deluxe models: 1E) Whitby. Blond tropical hordwood, mahogany veneers and solids. 121CD7891 5695. 
IF) Asbury. Natural walnut., mahogany., blond tropical hardwood finishes. 121C0791) $750. (G) Strathmore. French walnut or bleached birch veneers and solids. 21CD799 $795. IHI Chandler. Natural walnut 

BIG COLOR IS HERE! Now RCA Victor brings you Big Color , 

TV -at the lowest price in RCA Victor history. And just in time to 
see Color every night starting this fall! NBC -TV has planned a schedule 
of Spectaculars, comedies, dramas. See them all in "Living Color"... 
the most natural tones you've ever seen -on a big-as-life screen. With 

"Color-Quick" tuning ... cabinetry that rivals fine furniture . . . 

3- speaker Panoramic Sound in Deluxe models, Balanced Fidelity Sound 

in all others -finest sound to go with the finest picture in Color TV. 

Make it your business to see show business on RCA Victor Big Color TV 

-at this new low price. 
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ational TV WeekC..232 
, 

-as low as $495! 
N 

black- and -white TV Originals as low as $125, too! 

or mahogany veneers and solids. 121CD7931 ±79S Arliss. Mahogany veneers and solids. (21C0797) $850. fil Winged.. Maple or French walnut veneers and solids. 121CD7991 $850. Each Big Color 

u1 has 21 -inch tub. (coverall diameter), 254 sq. in. viewable picture. Special 90day Big Color RCA Victor Factory Service Controct available in most areas to RCA Victor owners, only $39.95. 

LIKE HAVING 2 SETS IN 11 RC \ \ i. f ar Big Color TV brings 

iuu (;,,fur shut.. in "Lising Color -all regular programs in 

crisp, clear blacl-and- white -and at a price once paid for 

black-and-white alone! 

Manufociiimes notionally advertised VHF list prices shown. Prices and 

specifications subject to change. Some models slightly higher in for West 

nod South. Most models available In Canada. UHF optiOcs, extra. 

rmr. :81 T RADIO CORPORATION OF AMERICA 

RCA PIONEERED AND DEVELOPED COMPATIBLE COLOR TELEVISION 
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NOW... 
S 

DA Y F Y 
DA`;. MONI)A 
DNESI)AY , 
Y SAT ...BIG 
SPONSOR NBC 
EVERY NIGHT 

SUNDAY: Goodyear Tire & Rubber - Goodyear Playhouse. 
Aluminum Company of America - The Alcoa 
Hour. Hall Bros. - Hallmark Hall of Fame. 
Chevrolet - The Chevy Show. 

MONDAY: RCA, Whirlpool, Buick, John Hancock - Pro- 
ducers' Showcase. Johnson's Wax, Schick - Robert 
Montgomery Presents. 

TUESDAY: Speidel, Purex - The Big Surprise. Liggett & 

Myers- Noah's Ark. 

pyrighted rliciiai 
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Y 
'' SDAY 

R 

E 

JR 
ES 

A 

F I A 
A 1 VERTISERS 
BIG COLOR TV 
OF THE WEEK', 

WEDNESDAY: Kraft Foods - Kraft Television Theatre. 
THURSDAY: Chevrolet -The Dinah Shore Show. Lever 

Brothers - Lux Video Theatre. 
FRIDAY: Toni, P Lorillard - The Walter Winchell Show. 

Chevrolet - The Chevy Show. 

SATURDAY. Gold Seal, RCA, Sunbeam, Kleenex, Noxema, 
S & H Green Stamps - The Perry Como Show. 
RCA, Whirlpool, Oldsmobile - The Saturday 
Spectaculars. 

Last year NBC's great Spectaculars paved the way for color's 
commercial maturity. Now the 1956 -57 season provides the pay- 
off with big name sponsors, big name shows night after night. 
This is the year when exciting things are happening, in color, 
on the... 

TELEVISION NETWORK 
a servit. of 

Copyrighted matefial 
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OPPORTUNITY KNOCKS 

Stations' Local Color Offers 
Chance to Test Effectiveness 

Most show's are daytime, aimed at the housewives with 
homemaking hints, general information 
Kiddie audiences get colorful morsels, with `Romper 
Room' getting special attention 

The many stations now equipped There are numerous homemaking 
for the third stage of color (local 
live originations) offer spot adver- 
tisers an excellent opportunity to 
test right now the effectiveness 
of their TV messages in color. The 
local color shows now playing 
around the country, and those that In the evening periods, many 
are planned for this season, are stations are colorcasting their local 
largely daytime and mainly di- news and weather shows. 
meted at the housewife audience. Herewith is an extensive listing 

shows and a number of intimate 
variety shows. 

A kiddie audience gets a few 
colorful morsels, especially the syn- 
dicated educational f o r m a t, 
"Romper Room." 

of the local color shows and plans 
for same of 28 of the nation's sta- 
tions that are equipped for the 
third stage of colorcasting. 

CALIFORNIA 

KJEO, Fresno 

"Coffee Club ": This program be- 
gan as an "on- the -air" coffee break 
in 1954 and is now an hour -long 
color cast with fun and features 
for every woman's taste. It also has 
news and other public service fea- 
tures, and twice weekly a musical 
group, the Tom Fools, provide 

music. Ray Jacobs hosts in an Inn - 

formal manner. Success stories 
range from real estate to home 
freezers. One spot from a local 
realtor resulted in 12 houses sold 
at $120,000. A relatively unknown 
freezer plan has now expanded to 
four stores in the area. Cost: Class 
D time, one -minute participation, 
$25 less frequency discounts. No 
extra charge for color. 

Del Gore Show: There's no set 
format on this informal show. Host 
Del Core began the show as a disk 
jockey type of program. It nosy runs 
an hour across the board at 2 p.m. 
It features name guests and some 
contests, with prizes up to $500. 
Regular on the show is the Bruce 
Davis Quartet. Success stories fol- 
low the pattern of one steak knife 
manufacturer who bought 12 spots 
on the show, only to have to cancel 
after the first five because all 
5,000 sets he had were sold. 

"The Forty- Niner": Slim An- 
drews is the real, live Western idol 

WBRE -TV 
presents all 
NBC color shows 
now 

Local and 
film color 
available 
approximately 
November 1 

.'... NOT SEVENTEEN? 
YES ... WBRE =TV does have 

a 17 County Coverage 
WBRE -TV'S ... N B C Fall and Winter show schedule is the greatest TV buy 

in "Hill Country ", USA. That's the 17 county area covered by Channel 28 ... 
America's First Million Watt TV Station. With a projected audience potential 

of 2,000,000 busy people having an estimated buying power of $1,650,000- 

000 you cut down your advertising costs per capita when you lodge your 

message on the WBRE -TV log. 

AN ' ° "'" BASIC BUY : National Representative s The Headley -Reed Co. 

Counties Covered: LUZERNE LACKAWANNA LYCOMING COLUMBIA 
SCHULYKILL NORTHUMBERLAND MONROE PIKE WAYNE 
WYOMING SULLIVAN SUSQUEHANNA BRADFORD UNION 

SNYDER MONTOUR CARBON 

Without question, the best engineer in the cnimel kingdom, the 
Busy Beaver, with his ability to cut down trees or more than 
17 )aches In diameter, transport them up or down stream by a 
well trained staff of co-workers, build communication lodges, and 
Filllions of acres of posture lands, hos on intelligence akin to 
WBRE -TV's unique community airy ice to the people of 'Hill 
Country', U.S.A. 

of thousands of kids in the area. 
He plays host to a studio full Mon- 
day thru Friday, spinning yarns, 
playing 87 musical instruments, 
many of his own concoction, and 
staging games for prizes. Featured 
on the show are cartoons and serial 
Westerns. One soft drink bottler 
reports a 60 per cent increase in 
business from using this show for 
nearly three years. Cost: One - 
minute participation, $50 less fre- 
quency discounts. No extra cost 
for color. 

"TV News Round -Up ": Follows 
the "Wednesday Night Fights" and 
has earned up to 26.2 American 
Research Bureau ratings. A car 
dealer reports 10 direct inquiries 
on an auto pitched on this news 
show. Cost: $125, less frequency 
discounts. No extra charge for 
color. 

KRCA -TV, Hollywood 
The station has received an allot- 

ment to purchase two color camera 
chains and one color film chain. 
These will be installed around De- 
cember 1. Then they will do as 
many live and local programs in 
color as is feasible. 

KTLA 

This outlet has extensive plans 
for live color shows for the 1936- 
'57 season which are not yet avail- 
able for publication. 

KRON -TV, San Francisco 

"Green Thumb ": In co- operation 
with the California Nursers men's 
Association, this garden program is 

offered from 11:30 -12 noon. It 
gives gardening advise to urbanites. 

"Santils Workshop ": To go on 
about November 27, this show will 
be seen 5:15 to 5:30 p.m., Tues- 
days and Thursdays. It is the oldest 
Christmas program in the area, 
having been on since 1949. Thru a. 
simulated electronic gadget, oper- 
ated by Happy Holly, a puppet 
symbol of Christmas, kiddies visit 
Santa's workshop. Santa displays 
the usual gifts and pitches advice. 

"Science in Action ": Basically a 
science program designed to make 
science more intelligible and inter- 
esting to the average individual, 
host Dr. Earl Harold, of the Cali- 
fornia Academy of Sciences, ap- 
pears Mondays, 7 -7:30 p.m., to 
present the academy's productions 
for the American Trust Company 
in San Francisco and its branches 
thruout Northern California. The 
show has won many local and na- 
tional awards. 

"Sunday - Supplement ": Public 
service in nature, this package is 
presented by the station Sundays 
3:30 -4:30 p.m. It carries all types 
of material found in the Sunday 
supplement of a newspaper -fash- 
ion, news, sports, theater, music, 
etc. Marjorie Trumbull is the host - 
CsS. 

DISTRICT OF COLUMBIA 

WRC -TV, Washington 
NBC -TV will build a new color 

station plant, the first to be clor- 
constructed from the ground up. 
It will be completed in the fall of 
1957. 

FLORIDA 

WTVJ, Miami 
Began color March 21, 19.36, on 

its seventh anniversary. 
"At Jackie's House': This is a 

variety women's show with inter- 
views and fashions, presided over 
by Jackie Pierce, across the hoard 
at 3 p.m. It has a maximum of one - 
minute film or live commercials at 
$75. Miss Pierce does the com- 
mercial at no extra charge. There's 
also no extra charge for color. 

The Alec Gibson Show: Alec 
Gibson presides over this general 
variety show across the board at 
4 p.m. This likewise has a maxi- 
mum of one- minute film or live 
commercials at $75 base rate, sub- 
ject to discount. Gibson does the 

(Continued on page 25) 
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NOW AVAILABLE 

Over 550 Hours 
Of Color TV Film 

List shows 183 features, 
21 syndicated series 

líuclt color among latest 
cartoons and shorts 

Approximately 60 TV stations 
in the U. S. are now equipped 
for the second stage of color, 
which means that they can tele- 
cast color film. But so far color - 
film airings have been sporadic. 
Only a few distributors have put 
any kind of determined promotion 
behind their color prodùct. Most 
distributors have stili not set a 

long -range color policy. 

Nevertheless, the station that 
digs can certainly get itself a heavy 
schedule of color film. For there 
is now plenty of color product in 

the vaults of the distributors. 

A survey of distributors turns 
up 16 with at least some color 
film on hand. The following list 
mentions 183 feature films in color 
and 21 syndicated series with at 
least one episode available in color. 
These features and series among 
them make possible about 450 
hours of color film. 

Possibly the mast promising 
source of color material for color - 
minded stations right now is the 
vast supply of shorts and cartoons 
that has descended on TV this year. 
Altogether there are over 800 sub- 
jects of various sorts in color. 

Add this to the features and 
series, and there are over 550 
hours of color film available to 
stations. 

ABC FILM SYNDICATION 
10 East 44 St., New York 

FEATURES: 
part of "Anniversary" package-- 
JASSY 
CHRISTOPHER COLUMBUS 
BLACK NARCISSUS 

ASSOCIATED ARTISTS 
PRODUCTIONS 

345 Madison Ave., New York 

FEATURES: 
MY DREAM IS YOURS 
THE STORY OF SEABISCUIr 
YOUNGER BROTHERS 
ADVENTURES OF DON JUAN 
ITS A GREAT FEELING 
THE INSPECTOR GENERAL 
LOOK FOR A SILVER LINING 
UNDER CAPRICORN 
ONE SUNDAY AFTERNOON 
ROMANCE ON THE HIGH SEAS 
TWO GUYS FROM TF,XAS 
MY WILD RISH ROSE 
NIGHT AND DAY 
THE TIME, THE PLACE AND THE GIRL 
BAN ANTONIO 
DESERT SONG 
DIVE BOMBER 
DODGE. CITY 
PRIVATE LIVES OF ELIZABETH AND 

ESSEX 
GOLD IS WHERE YOU FIND IT 
VALLEY OF THE GIANTS 
ADVENTURES OF ROBIN HOOD 
HEART OF THE NORTH 
GOD'S COUNTRY AND THE WOMAN 
FIGHTER SQUADRON 
CAPTAINS OF THE CLOUDS 

' ackga - 
RABIN IN AGDAD 
TREY WHO DARE 
ANNAPURNA 
CONFLICT OF WINGS 
EMPEROR'S NIGHTINGALE 
OVER THE RAINBOW 
YELLOW SQUADRON 

SHORTS: 
154 POPEYE CARTOONS 
311 WARNER CARTOONS 

ATLANTIC TELEVISION 
130 West 46 St., New York 

FEATURES: 
STALLION CANYON 
SUNSET CARSON RIDES AGAIN 
BORN TO THE SADDLE 
JOVE ISLAND 
JEEP HERDERS 
BATTLING MARSHAL 
JOHNNY THE GIANT KILLER 

IF -Iens/A animated carte.) 
CAVALLERIA RUSTICANA 
LA 1R.AVIATA 

(Opera) 

C &C TELEVISION 
'.270 Park Ave., New York 

FEATURES: 

AT SWORD'S POINT 
BEST OF THE BADMEN 
FANNY FOLEY HERSELF 
THE HALFBREED 
SAVAGE SPLENDOR 
TWO TICKETS TO BrO/ DWAY 
THE WHITE TOWER 
BELOW THE SAHARA 
BLACKBEARD THE PIRSTE 
THE BOY WITH THE GREEN HAIR 
DANGEROUS MISSION 
DEVIL'S CANYON 
FLYING LEATHERNECKS 
FRENCH UNE 
SEA AROUND US 
SECOND CHANCE 
SHE WORE A YELLOW RIBBON 
SDNBAD THE SAILOR 
SPANISH MAIN 
UNDERWATER 
SLAUGHTER TRAIL. 
AFRICAN ADVENTURE 
LOUISIANA TERRITORY 
MONTANA BELLE 
TYCOON 
SHORTS: 
BOY AND THE EAGLE 
HOLIDAY ISLAND 

CBS TELEVISION FILM SALES 
'545 Madison Ave., New York 

SERIES: 
LONG JOHN SILVER -26 episodes 
GENE AUTRY -13 episodes 

FLAMINGO FILMS 
509 Madison Ave., New York 

SERIES: 
COWBOY GMEN -39 episode. 
STARS OF THE GRAND OLE OPRY- 

39 episodes 
THE COUNTRY SHOW -26 episodes 

GUILD FILMS 
460 Park Ave., New York 

SERIES: 
DUFFY'S TAVERN -26 episodes 
JUNIOR SCIENCE -39 Sauter -Anne epi- 

sodes 
KINGDOM OF THE SEA -39 Aalt -hour 

doruerstark. 

HYGO TELEVISION FILMS 
1501 Broadway, New York 

FEATURES: 
TULSA 
B IG CAT 
SALOME, WHERE. SHE DANCED 
MICKEY 
NIGHT IN PARADISE 
ISLE OF DESTINY 

M & A ALEXANDER 
6040 Sunset Blvd., Hollywood 

FEATURES: 
*are N vares Packages - 
MAN ON THß EIFFEL TOWER 
SWORD OF MONTE CRISTO 
LAUGHING LADY 
CAPTAIN SCARLET 

NATIONAL TELEFILM 
ASSOCIATES 

60 West 55 St., New York 

FEATURES: 
Fart of 20fh Century Pok Packaee- 
S LACK SWAN 
CENTENNIAL SUMMER 
HOMESTRETCH 
DRUMS ALONG THE MOHAWK 
THUNDER IN THE VALLEY 
Part ot "Fabulous Forte" 

GREAT GREAT GILBERT AND 
- 

SULLIVAN SUL 
THE MAGIC BOX 
BLANCHE FURY 
SARABRAND 

GARDEN OF FALLAH 
CONQUEST OF EVEREST 
KEY TO MURDER 
SHORTS: 
COLOR CRUISES -1S ' 

CARTOON CARNIVAL -145 
LITTLE LULU -26 
UNUSUAL' OCCUPATIONS -71 
SPECTACULAR REVIEWS -30 

RCA RECORDED 
PROGRAM SERVICES 

155 East 24 St., New York 

SERIES: 
JUNIOR SPORTS LEAGUE -ASE hots 
WORLD AROUND US-26 quarter hoses 
TOWN AND COUNTRY T1ME -51 

Quarter Sour. 
SAM SNEAD -S9 flee missies 
FOY WILLING -1H musical ohmti 

Opportunity Knocks With Color 
Continued from ,'age 24 

commercials at no extra tab, and 
there's no extra charge for color. 

"Menu Magic ": Cooking is home 
economist Helen Ruth's specialty 
here at 1 p.m. across the board. 
Base rate is $75, subject to dis- 
count. Nothing extra for color or 
Miss Ruth's pitches. 

ILLINOIS 

WGN -TV, Chicago 
The station is just now installing 

color equipment. The commence- 
ment date for originations or regu- 
larly scheduled color shows has not 
been set. 

INDIANA 

WFBM -TV, Indianapolis 
`The Romper Room "t Miss Julie, 

the teacher, educates six youngsters 
in a kindergarten setting every 
Monday thru Friday from 9:30.10 
a.m. Games and activities, tested 
and okayed by national educators, 
occupy the half hour. The show 
debuted in color on April 9. -The 
present cost schedule ranges for 
participations from $100 for one 
time to $75 each for 260 times. 

"Thou the Kitchen Window ": 
Irene Lindgren, home economist, 
gives homemaking help, recipes, 
menus, kitchen shortcuts, etc., 
weekdays from 9.9:30 a,m. For the 
personal touch, guests are wel- 
comed. The program started col. 
orcastiing November 16, 1955. 
Participations range from $100 for 
one time to $75 each for 260. 

LOUISIANA 

WDSU -TV, New Orleans 
Altho plans are not yet jelled 

for the fall, the station intends one 
station -owned program per day, 
plus whatever commercial shows 
are purchased. Color rates are the 
same as regular rates, with 10 per 
cent added for both film and live. 
Lack of engineers has postponed 
telecasts of "Midday," an across - 
the -board service show with \'era 
Massey. 

MARYLAND 

WBAL -TV, Baltimore 
The outlet now has two color 

cameras and plans local color shows 

SCREENCRAFT PICTURES 
15 W. 44 5t., New York 

SERIES. 
ADVENTURES,OF JUDGE ROY BEAN - 

S1 episodes 
FEATURES: 
RIDERS OF THE PONY EXPRESS 

SCREEN GEMS 
233 W. 49 St., New York 

SERIES: 
ALL STAR THEATER -Id sobades 

STERLING TELEVISION 
205 E. 43 St., New York 

ANIMAL CRACKERS-aboat 45 
PLAYLAND -Shoat 4S 

MISCELLANEOUS JUNGLE SHORTS 
AND OTHERS 

JULES WEILL'S 
COLORAMA FEATURES 

1501 Broadway, Now York 

FEATURES: 
39 ITALIAN FEATURES, DUBBED IN 

ENGLISH 

ZIV TELEVISION PROGRAMS 
488 Madison Ave., New York 

SERIES: 
Os. to Wes episodes ta color per series- 
BOSTON BLACK'S 
CISCO KID 
HIGHWAY PATROL 
FAVORITE STORY 
EDDIE CANTOR SHOW 
I I.F.D THREE LIVES 
CORI.ISS ARCHER 
MR. DISTRICT ATTORNEY 
MAN CALLED X 

on a rotating basis inthe fall. Be- 
sides the following, WBAL plans 
to experiment with color on "To- 
night's Newsreel." The line -up by 
next December will be: 

"Country Camera ": Conway 
Robinson, farm editor, across the 
board 7:2.5 -7:30 a.m. on a par- 
ticipating basis. 

"Today's Forecast ": Maggie 
Lynn, 7:55.8 a.m., Monday thm 
Friday, on a participating basis. 

"Today in Baltimore ": Dick Mc- 
Cauley, weekdays 8:55.9 a.m., with 

"The Romper Room "; Miss 
participating sponsors. 
Nancy for Read's Drugstores, across 
the board, 9 -10 a.m. 

"In the Money ": Bob Jones, for 
Acme Super Markets, Monday thru 
Friday, 10:30.10:45 a.m. 

"The Homemakers": Mollie Mar- 
tin, 10:45 -11 a.m., across the board 
on a participating basis. 

"Quiz Club ": Brent Glints and 
Jay Grayson, weekdays 1 -2 p.m., 
with participating sponsors. 

"Today's Castle": Arnold Wilkes' 
public service show, Mondays 5:30- 
6 p.m. 

"Teen Canteen": John Bowman, 
with participating sponsors, Tues- 
days 5:30 -6 p.m. 

"Smokey tiv Bear ": Arnold 
Wilkes, Wednesdays, 5:30 -6 p.m., 
in a public service show. 

"Look at It This Way ": Arnold 
Wilkes' public service, 5:45-6 p.m., 
on Fridays. 

"Officer Happy" ( "Little Ras- 
cals"): Richard Dix, with partici- 
pations, 6-6:45 p.m., Monday and 
Wednesday; 6:15 -6:43, Tuesday 
and Thursday, and 6.6:30 p.m. 
Friday. 

Paul's Puppets ": Edith and Ber- 
nard Paul, 6 -6:15, Tuesdays and 
Thursdays for llutzlers Department 
Store. 

"American Dateline": Galen 
Fromm. and Nick Campofreda, 
across the board, 6:45.6:50, for 
American Brewery. 

"Weather Report ": Keith 'McBee, 
for Shell Oil, weekdays 6:50 -6:55 
n.m. 

"Sports Page ": Joe Croghan on a 

..:rticipating basis, across the 
board, 6:55 -7 p.m. 

"11th flour Finals ": Larry Clark 
for Gunther Brewing, 11 -11:05 
p.m. Monday tiro Saturday. 

"Weather ' Report": Al Ilerndon 
for Atlantic Refining, weekdays 
11:05.11:10 p.m. 

"Sports Final ": Joe` Croghan, 
11:10 -11:15 p.m., Monday thru 
Saturday, for El Producto Cigars, 
Felton Sibley Paints and Car City 
Auto Company. 

MICHIGAN 

WJBK -TV, Detroit 
The station has not set its be- 

ginning date for regular color pro- 
gramming since the installation of 
its equipment is not yet complete. 
Plans will be announced when the 
station is closer to the completion 
date on the)nstallation. 

MINNESOTA 

WCCO -TV, Minneapolis 
Color facilities will be active in 

1957 . . . they'll be more active' 
than ever before. As for a regular 
schedule,-however, right at the mo- 
ment tltere,is none, since the station 
is in the midst of a major remodel- 
ing, which will add two- and -a -half 
stories to the present studio facili- 
ties. 

NEBRASKA 

KMTV, Omaha 
The outlet is the first in the area 

with network, live and film color 
productions, first with live cameras 
(two) and first in the nation to 
present live opera and boxing in 
color. Plans for the fall may see 
weather, news and sportscasts and 

a variety show added to the follow- 
ing regular schedule. 

"A World of Color ": On the air - 

since Slav, this program has no set 
format but is intended merely as a 
plug for color TV. It airs on Mon- 
days, 6 -6:30 p.m., and presents 
fashions, paintings and anything 
else enhanced by color. Mr. Skeptic 
appears frequently to have his 
doubts dispelled by demonstrations. 

"Better Living ": Ethel Dough- 
erty, Marianne Peters and Marian 
MacDonald present exercises, in- 
terviews and homemaking in 10- 
minute segments from 4.4:30 p.m. 
weekdays. Debuting in November, 
1955, there is no color rate card 
as yet, but response to color by 
clients "has been excellent." 

"Over the Carden Fence": Spon- 
sored by the May Seed Company, 
this Monday, Wednesday and Fri- 
day show from 11:45-12 noon of- 
fers helpful gardening hints and 
answers viewers' questions. Frank 
Field is featured on the show. 

"Your TV Home": In its fourth 
year, this show turned to color in 
December and offers at 11- 11:30, 
across the board, aids to women. 
Bettie Tolson gives practical ideas 
and suggestions about food. The 
program is participating. 

NEW YORK 

WBEN -TV, Buffalo 
Color rates are the same as black 

and white. Both the following 
shows are participating and sold 
out. - 

Marion Roberts Presents ": This 
show is a cook -talk variety pres- 
entation offering helpful household 
hints, with Marion Roberts presid- 
ing weekdays, 9:30.10 a.m, 

"Meet the Millers": Again the 
station offers household fare with 
cooking demonstrations, interviews 
and guests each afternoon, 2:30-3. 

WRCA -TV 
Color rates will be the same as 

for black and white. The station is 
installing a second color camera 
and color film chain. The fall line- 
up, beginning September 10, will 
be: 

"Window ": A shopping news 
program with Ostrid Lind for B. 
Altman & Company, department 
store, weekdays, 11:25.11:30 a.m. 

"Tex and jinx": The program will 
include Josephine McCarthy and 
offer women s features, entertain- 
ment, etc., on a participating basis, 
1 -2A3 p.m. 

"11th Hour News ": John K. M. 
McCaffery, for First National City 
Bank, weekdays, 11 -11:10 p.m. 

"Uncle Wethbee "t Tex Antoine, 
for Con Edison, Monday thru Fri- 
day, 11:10.11:15 p.m. 

"Jimmy Powers Sports "t Jimmy 
Powers, for Block Drug, Wednes- 
days and Fridays, 11:15 -11:20 p.m. 

"Hy Gardner Calling ": A Mon- 
day thru Friday show, 11:20 -11:30 
p.m, 

NORTH CAROLINA 
WBTV, Charlotte 

Last New Year's Eve this station 
became the 18th in the country to 
colorcast a local live program. May 
1 it started its first regular local 
color show, "Spectrum. The sta- 
tion's manager, Charles Crutchfield 
says, "We will be doing more o 
our local shows in color in the next 
few months. Altho there are only 
some 300 color setts in our coverage 
area as compared to more than 
500,000 regular receivers, we feel 
an obligation to our viewers to, 
offer them local live colorcasts asl 
well as color network and film pro, 
gramming. WBTV's current local 
color show: 

"Spectrum": Aired Tuesday anti 
Thursday, 1 p.m., it offers 30 min- 
utes of music, travel tips, gardening 
tips and a variety of other topics, 
The show features petite, brown) 

(Continued on page 32, 
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NBC 
Television 

has 
a new 

address 
in 

Buffalo 

Wf"; 
' ̀

 
c"(',=a`. 

On August 14, WBUF became the basic affi- 

liate of the NBC Television Network in the 
nation's 14th market. Now, with all the 
big NBC -TV shows coming to Buffalo exclu- 
sively on WBUF, local and national spot 
advertisers are staking out prime availabili- 
ties next to top -rated stars like Perry Como, 
Bob Hope, George Gobel, Groucho Marx, 
Dinah Shore, Jack Webb, Steve Allen, Sid 
Caesar ... next to top -drawer special events 
like the World Series, NCAA Football, NBC 
Spectaculars! 

What's more, \VBUF is upping its coverage 
area -increasing power to 500,000 watts and 
shifting transmission to a new 740 -foot tower 
(1349 feet above sea level) -to bring addi- 
tional Greater Buffalo counties within reach 
of the WBUF signal. 

In the first seven months of this year, only a 

limited number Of NBC -TV programs were 
aired by WBUF. Yet so strong was the appeal 
of those few network shows, coupled with 
WBUF's superior film programs, that UHF 

conversion in Buffalo's metropolitan area 
rose an impressive 52.5% -from 105,000 to 

1 60,100! 

Now is the time to join national spot ad- 
vertisers like Bulova, Coca Cola, Lever 
Brothers, Liggett & Myers, P. Lorillard, 
Philip Morris, Simmons Mattress and Bell 
Telephone in discovering the selling power 
of NBC's newest basic affiliate. 

With WBUF, Buffalo -as with each of the 
NBC Spot Sales Stations -it's the happy mar- 

riage between -NBC quality programming 
and outstanding local shows that makes it 
the choicest buy in its market! 

There's always something extra on the 
stations represented by NBC Spot Sales. 

REPRESENTING THESE LEADERSHIP STATIONS: 

NEW YORK WRCA, WRCA -TV 

SCH EN ECTADY- 

ALBAN Y-TROY WRGB 
CHICAGO WMAQ, WNBQ 

PHILADELPHIA WRCV, WRCV -TV 

WASHINGTON WRC, WRC -TV ST. LOUIS KSD, KSO -TV 

MIAMI WCKT DENVER KOA, KOA -TV 

BUFFALO WBUF SEATTLE -TACOMAKOMO, KOMO -TV 

LOUISVILLE WAVE, WAVE -TV LOS ANGELES KRCA 

PORTLAND KPTV 

SAN FRANCISCO KNBC 

HONOLULU KGB, KONA -TV 

Copyri:, d 
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New sensations in sound by 
complete line of New Orthophonie High 

with more new features -more new styles 

"7°. 
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RCA Victor -now selling more High fidelity instruments than any other manufacturer - 
brings you 8 new models- priced from $79.95 to $1600. And every step -up inprice adds 

extra features you can demonstrate-extra value you can prove! 

Now- whatever ciòur prospects want -the finest in 
sound, the most beautiful cabinets, the most reliable. 
name -they get them all in an RCA Victor New 
Orthophonie lügh'Fidelity "Victrola." 

H. they're looking for fine furniture -show your 
prospects the rich new cabinet designs- Tradition- 
als, Moderns, a luxurious Provincial. They've never 
seen such exciting finishes, either. They can choose 
from cherry, walnut, light rift oak, maple, mahog- 
any, new black plink! ' 

If they're feature-conscious-demonstrate the All these features -all these shies and finishes 
features shown at the right, and the many others and the name RCA Victor add up to just one thing 
included with every model. But most important of -your biggest sales year ever, in High Fidelitl 
all, let them hear -let them feel- the rich realistic 
sound that pours out of every model! Every set 

shown in the photograph above has the great 
Panoramic Speaker System that no other High 
Fidelity phonographs offer! ;.fhe Mark 1711 has a 

new, balanced multiple speaker system which also 

gives a response through 20,000 cycles per second. as Tr.ds .,4 for reccr, pia yr,, CAMDEN s, NEW 1HSar 

MenaFect.r.rAt rottordy edverMd gy oIcer .howh .ur+en 
to eMrow 15pnr,y cqr+r k t.r ::ne ecd Sorn. . 

RC:TDC.ATorÓR. 
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RCA Victor! Announcing the most 
Fidelity "Victrolas" in history- 
and 

v 
and finishes -more sell -up than ever before. 

or ',ph/ fFt oak fnlshet OHfSI! i59S. IEI Th. M.rk IV. ..,aaei eFO-.a.taah. Veal, Lho::A. A!a I,hho9a+v or 

:. r..w cáf 1.st]..- 
ht rlI oak tin:aM, Tk. Mark VI. a ,¡ vonorlro'h aro'we. 6u-' r: 1'.>.: 

oa. ar IP.ptA 5ntlhw, Complot. WWI rtrìlee brass lega VHral SI:N.95. WITM M.ak VII. Portaale -:paeAphoaoyraph.Taa ,iTYíalea leom.r gnrrll anaa. alptlCe:qua:aaare lar nwho7eay lini>1MIy,Other IiMfhelsAyht'v hiySereaCep :a . 
Never before features like these in a ready-to-plug-in-and-play High Fidelity line! 

Panoramic Speaker System has New "Victrola'* High Fidelity Stereophonic Sound.Plugmaster New High Fidelity Tape Re- High Fidelity For $79.95. The 
a minimum of 3 speakers to record changer. Plays all speeds. unit of a "Victrola"® Stereotape corder in Mark 111D. Push- button Mark VIII. New Automatic "451 
diffuse lifelike sound through- Slip-On"4,57 spindle. Tone arm Player into stereo -jack of the controls. "Magic Eye" visual "Victrola " ®. Mahogany finish 
out the room. Full tone range has finger lift to permit easy Mark IV, Mark VI or the Mark tuning for selection of proper (maple or light rift oak finishes 

slightly higher). Model 7I is heard wherever you sit. manipulation for manual play. I'M It's an RCA Victor first! tape recording level. 71-1F45: ` 
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Color. Programs Every Day 
On Two Television Networks 

The greatest boon to the advance- 
ment of color television in the 1956- 
1957 season will be the programming 
of NBC and CBS. Between them they 
will present about 20 hours of color 
programming per week. There will 
be color shows every day and every 
night. There will be a varied and 

interesting assortment of program 
types in color. 

The two networks will really be 
staging a gigantic color drive this 
fall. CBS will have increased pro- 
gramming by 300 per cent. NBC will 
have increased its color program- 
ming by 500 per cent. 

The selection of color programs 
on NBC and CBS will of itself con- 
stitute a large and tasteful program 
diet for those TV viewers fortunate 
enough to be able to see them. 

On the rest of this page is the day - 
by-day color schedule planned by the 
two networks. In addition to the 

shows listed here there will be a 
number of special attractions and 
special events, such as the World 
Series and football. 

During National TV Week (Sep- 
tember 23 -29) set dealers running 
special color promotions will find it 
useful to post this schedule on coun- 
ters and windows. 

SUNDAY 

WASHINGTON SQUARE 

A new comedy -variety program with a continuing story 

line set in New York's Greenwich Village. It stars 
dancer- comedian Ray Bolger and features Elaine Stritch 
and dancers Mata and Hari. 

THE CHEVY SHOW 

Dinah Shore and Bob Hope will again take turns in the 
top spot of this music - comedy -variety program, which 
last season was seen Tuesday evening, 8-9. 

THE ALCOA HOUR 

The second year of this dramatic program. It will have 

an increased budget this season, and will again run 

plays by some of the brightest writers in TV. 

THE GOODYEAR PLAYHOUSE 

A continuation of the hour -long dramatic program, 
which will also have a bigger budget to spend for the 
best original TV plays available. 

THE HALLMARK HALL OF FAME 

Seen Sunday afternoon's last season, in its new time 
the Hallmark show will continue to present TV adapta- 
tions of great masterpieces. 

PRODUCERS' SHOWCASE 

In the 1956-1957 season this spectacular will present 
original musicals, long hair music, ballet, dramatic 
masterpieces and dramatic hits. The properties include 
"Jack and the Beanstalk," an original musical by the 
authors of 'Lily "; "Mayerling" with Audrey Hepburn 
and Mel Ferrer; "Romeo and Juliet" done by the Old 
Vic; "Cinderella" by the Sadler's Wells Ballet, and 
"The Great Sebastians" with Alfret Lunt and Lynn 
Fontanne. 

THE ADVENTURES OF SIR LANCELOT 

This new costume -adventure program will make its 
start in black and white and then burst into color in 

January. Filmed in England, it tells tales of knights in 

shiny armor, founts and battles in Medieval times. 

ROBERT MONTGOMERY PRESENTS 

This long running program will continue to present 
slick and interesting plays. 

STUDIO ONE 
Another well- established dramatic hour. It has over 
the years explored new techniques in presenting TV 
plays and is expected to continue to do so when it starts 
broadcasting in color on September 24. 

THE BIG SURPRISE 

The big giveaway quiz show in a new time period. 

NOAH'S ARK 
A new filmed situation comedy about a veterinarian. 
It is produced by Jack Webb, the creator of "Dragnet." 

9:30 -10 CBS 

WEDNESDAY 

THE RED SKELTON SHOW 
The zany comic will continue his antics in sketches and 
gags. 

ARTHUR GODFREY AND HIS FRIENDS 

The old redhead will continue to host his own special 
brand of variety program. But now the public will be 
able to see the color of his hair. 

KRAFT TELEVISION THEATER 

The longest running dramatic program on TV, it will 
also have an increased budget to work with this season. 

THE DINAH SHORE SHOW 
The popular songtress will continue to conduct her 
intimate musical program. 

CLIMAX and SHOWER OF STARS 

"Shower of Stars," the big music -variety show, still con- 
tinue to be in color once a month. "Climax," the award 
winning dramatic program, will be in tolor about once 
a month. 

LUX VIDEO THEATER 

Another full -hour drama, presenting Holly wood scripts, 
adaptations of movies. 

THE WALTER WINCHELL SHOW 
A variety program hosted by the syndicated columnist, 
who will also give some of his dots and dashes. 

THE CHEVY SHOW 
Sanie as the Sunday night show of this title. 

THE PERRY COMO SHOW 
The popular crooner will again emcee this parade of 
production number, comedy bits and guest stars. 

COLOR CARNIVAL 
Lavish musicals. 

THE FORD STAR JUBILEE 

Top dramatic and musical hits will again be presented 
on this spectacular. 

YOUR HIT PARADE 
The top tunes of the week in original production 
numbers. 

4-5 NBC 

Every other waek 

9 -10 NBC 

Rotating 

MONDAY 

8 -9 CBS 

9 -10 NBC 

THURSDAY 

7:30 -7:45 NBC 

8:30 -9:30 CBS 

10 -11 NBC 

FRIDAY 8 -9:30 NBC 

Once a month 

8 -8:30 NBC 

9:30 -10:30 NBC 

10-11 CBS 

TUESDAY 

8:30 -9 NBC 

9 -10 NBC 

Once a month 

SATURDAY 

8 -9 NBC 

8 -9:30 NBC 
Once a month 

9:30-11 CBS 

Once a month 

10:30 -11 NBC 

MONDAY -FRIDAY 
8 -8:30 NBC 

8:30 -9 NBC 

3 -4 NBC 

3:30 -4 CBS 

Occassionally 

NBC MATINEE THEATER 

A full -hour drama every day. 

THE BOB CROSBY SHOW 
Music and guest artists. 
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Whenever you turn on your television set, chances are good that you'll see 

an RCA Victor Records artist performing for you. 

With the largest family of recording stars anywhere, it's only natural 

that RCA Victor should have the largest family of recording stars 

appearing on television. 

Tune in a musical, variety or dramatic show and you'll see them -on their own programs, 

or as guest stars ! 

That's the reason we feel so close to television, and why- 

RCA VICTOR 
SALUTES 
NATIONAL 
TELEVISION 

RECORDS 

WEEK 

THE 
WORLD'S 

GREATEST 
ARTISTS 

ARE 
ON 

RCAVICTOR 

Copyrighted material 
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Opportunity Knocks With Color 
Continued from page 25 

eyed Barbara Bender as the sing- 
ing hostess, Jim Patterson as the 
emsee, and Ziggy Hurwitz at the 
piano. "Spectrum" has had four 
sponsors to date: Dr. Caldwell's, 
Spin 'n' Span, Haley's Boostered 
Aspirin and Maybeiline. One -min- 
ute spots sell for $125, including 
the color premium. 

OKLAHOMA 

WKY -TV, Oklahoma City 

"Window ": Inserted into NBC. 
TV's home," 9:25 -9:30 a.m. week- 
days. This five -minute shopping 

e is femseed by DeLois. It is 
sponsored by Kerr's Depart- 

ment Store. 
Torn Paxton Show: A daily va- 

riety show, 11:30 am.-noon. Emsee 

Paxton is supported by Prissy 
Thomas, pianist Al Tell and vocal- 
ists Pat Cotter and Joe Webster. 
One -time rate for participations is 
$60. It is currently carrying nine 
sponsors, including Merchants Bis- 
cuit, Hexol, Knox Oil, Hereford 
Heaven Steaks and Wonder Bread. 

PENNSYLVANIA 

WJAC -TV, Johnstown 
"Heaven Speaks ": A non -com- 

mercial religious show, Sundays, 
1:15 -1:30 p.m. Rev. E. Lowell Mar- 
tin, dressed as the prophet in robe 
and whiskers, narrates Bible stories, 
using colored slides. 

"Romper Room ": The kindergar- 
ten of the air, which here is sched- 
uled 10:30 -11 a.m. Monday- Friday. 

Miss Sally (Sara \IcCrae of John - 
town) is the cacher. Price of par- 
ticipation is $60. It now has four 
sponsors, including 7 -Up and Sani- 
tary Dairy. 

WFIL -TV, Philadelphia 

The station suddenly began orig- 
inating local color on Monday, 
July 23, when it tinted its "Band- 
stand," 2:30-5 p.m. This was the 
first local colorcast in Philadelphia, 
altho network and film programs 
have appeared there in color. Ac- 
cording to present plans, WFIL -TV 
will telecast at least one of its live 
local programs in color each week. 
It installed color film and slide 
and color transmitting equipment 

(Continued on page 37) 

All Network Basics 
Beam Color Shows 

Following is a list of the CBS -TV 
and NBC-TV basic affiliates, all of 
which were equipped to rebroad- 
cast their networks color programs 
as of the middle of 1950. 

CBS -TV 
City Station 
Atlanta WAGA -TV 
Baltimore WMAR -TV 
Birmingham, Ala WBRC -TV 
Boston WNAC -TV 
Buffalo WBEN -TV 
Charleston, W. Va WCHS -TV 
Charlotte, N. C. WBTV 
Chicago WBBM -TV 
Cincinnati WKRC -TV 
Cleveland WJW -TV 

E-x-p-A---s 
TO PROVIDE EVEN GREATER COLOR FACILITIES 

ENABLING US TO PRESENT HALF OF OUR 
LIVE LOCAL PROGRAMS IN COLOR 

WBAL -TV Color Facilities Include: 
2 live color cameras 1 color slide pröjector 
1 color film chain 1 color effects unit 

1 "Color -Telop" 

Over 600 individual colorcasts on WBAL -TV in the past 
18 months. Soon -over 20 hours of color will be seen each 

week in Maryland through WBAL -TV 

An exciting season coming up... on Maryland's COLOR -FULL channel 

WBAL -TV channel 11 BALTIMORE. 
Cet all the latest facts your nearest Petry office, or write to us in Baltimore 

NATIONALLY REPRESENTED BY EDWARD PETRY A. CO.. INC. 

Columbus, O. WBNS -TV 
Dallas KRLD -TV 
Dayton, O. \VHIO -TV 
Denver KLZ -TV 
Des Moines KENT -TV 
Detroit WJBK -TV 
Fresno, Calif. KFRE -TV 
Galveston- Houston KGUL -TV 
Greensboro, N. C WFMY -TV 
Hutchinson - 

Wichita, Kan. KTVH 
Indianapolis \VISH -TV 
Jacksonville, Fla. \V\IBR -TV 
Kalamazoo, Mich WKZO -TV 
Kansas City, Mo. KCMO -TV 
Los Angeles KNXT 
Louisville WHAS -TV 
Memphis WREC -TV 
Miami WTVJ 
Milwaukee WXIX 
Minneapolis WCCO -TV 
Nashville \VLAC -TV 
New York WCBS -TV 
Norfolk, Va. WTAR -TV 
Oklahoma City K \VTV 
Omaha- \VOW -TV 
Philadelphia WCAU -TV 
Pittsburgh WIIC 
Portland, Ore. KOIN -TV 
Providence \VPRO -TV 
Richmond, Va. \VRVA -TV 
Rochester, N. Y WHEC -TV 

WVET -TV 
Rock Island, Ill WHBF -TV 
St. Louis KWK -TV 
Sacramento, Cal. KBET -TV 
Salt Lake City KSL-TV 
San Antonio KENS -TV 
San Diego, Cal. KFMB -TV 
San Francisco KPIX 
Shreveport, La. KSLA -TV 
Syracuse WHEN-TV 
Tacoma -Seattle KTNT -TV 
Tampa WTVT 
Toledo WSPD -TV 
Tulsa, Okla. KOTV 
Washington \VTOP -TV 

NBC -TV 
Atlanta \VSB -TV 
Baltimore \VBAL -TV 
Birmingham, Ala WABT 
Boston \VBZ -TV 
Buffalo \VBUF -TV 
Chicago \VNBQ 
Cincinnati \VLWT 
Cleveland KY\V -TV 
Columbus, O. 1VLWC 
Dallas - WFAA -TV 
Davenport, la. \VOC.TV 
Dayton, O. 1VLWD 
Denver KOA -TV 
Des Moines I, \VHO -TV 
Detroit W \VJ -TV 
Fort Worth WBAP -TV 
Fresno, Calif. KW-TV 
Grand Rapids. Mich. . WOOD -TV 
Hartford -New 

Britain, Conn. \VKNB -TV 
Houstor KPRC -TV 
Huntington, W. Va. WSAZ -TV 
Indianapolis \VFBM -TV 
Johnstown, Pa. WJAC -TV 
Kansas City, Mo. WDAF -TV 
Lancaster. Pa. \VGAL -TV 
Lansing, Mich. \VJIM -TV 
Los Angeles KRCA 
Louisville WAVE -TV 
Memphis WMCT 
Milwaukee WTMJ -TV 
Minneapolis -St. Paul KSTP -TV 
Nashville WSM -TV 
New Orleans WDSU -TV 
New York WRCA -TV 
Norfolk, Va. WVEC -TV 
Oklahoma City WKY -TV 
Omaha ...KMTV 
Philadelphia WRCV -TV 
Portland, Ore. KPTV 
Providence WJAR -TV 
Richmond- Petersburg, 

Va. WXEX -TV 
Rochester, N. Y. WHAM -TV 
Sacramento, Calif KCRA -TV 
Salt Lake City KTVT 
San Antonio WOAI -TV 
San Diego, Calif KFSD -TV 

(Continued on page 37) 
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tion has experienced fewer prob- 
lems than anticipated. 

Some of the specific lessons 
learned in the trail- blazing project 
were: Pre -testing of fabrics, furni- 
ture and painted sets to achieve 
proper contracts that are equally 
adaptable to black and white; tight - 
ening-up of production techniques 
and using two cameras instead of 
three and scaling down of the 
amount of light formerly thought 
necessary for top picture quality. 

Education ,Pays 
Herbuveaux praises the educa- 

tional campaign being elaborately 
conducted by WNBQ as the key 
to more advertising dollars, zoom- 

local color programming for the 
public. 

He says the station is paying 
particular attention to reactions 
from both monochrome and color 
set viewers. During the inaugural 
Week of all -color last April, 30 
complaints were received from 
black and white viewers, concerned 
largely with lighting problems. The 
lighting troubles were corrected, 
and there have been no complaints 
since. 

Sponsors viewpoint is summed 
up by A. S. Gantner, advertising 
director of Peter Hand Brewing 
Company: "Beer never looked more 
appetizing and delicious as on 

ing color set circulation and more WNBQ color." - 

SO FAR 

16.5 MIL VIEWERS 
19.2 per cent of all family 
heads have seen color 

Mostly among men in big 
cities, upper brackets 

With cheaper color sets and 
more color programs, more U. S. 

citizens are expected to see color 
TV in the 1956-1957 season than 
in the past two color seasons 
combined. But even up until now, 
the color initiated audience has 

been growing quietly but steadily. 
NBC has had the phj-schologi- 

cal Corporation make a periodic 
check on the growth of the color 
audience. As of May, 1956, it 
found that 19.2 per cent of all 

urban household heads had seen 
at least one color TV program. 
This was a 50 per cent increase 
over the total of six months earlier. 
November, 1955, when the com- 
parable figure stood at 12.3 per 
cent. 

Projecting the latest figure to 
the total number of adults in the 
U. S. indicates that 16,500,000 
adults have seen color TV. 

The greatest amount of color 
TV viewing was among men, 
among those in the upper socio- 
economic categories, and among 
persons living in the Northeast 
and in the big cities and the 
suburbs of those cities. Two thirds 
of the color audience saw its Ig,t 
color show during the 1955 -1950 
season. 

.\.\ X` '` :` 
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WNBQ Fast on Progress 
36 sponsors present 74 
blurbs weekly 

Station telecasts 38 hours 
per week 

In its first four months of op- 
eration as the first all -color tele- 
vision station, WNBQ, Chicago, re- 
ports "remarkable progress" in 

sales, programming, client -agency 
acceptance and public interest. 

In a report by Jules Herbuveaux, 
NBC vice- president and general 
manager of the Chicago station, 
WNBQ lists 36 local and national 
spot advertisers who are currently 
presenting a total of 74 live, film 
and slide commercials in an aver- 
age week. Spot sales for May, 
June and July show a 25 per cent 
increase over the same period of 
1955. 

As of July 31, some 29 agencies 
and 40 of their clients have used 
WNBQ's lab facilities to color -test 
products. and hundreds have at- 
tended the station's color orienta. 
tion sessions. In addition, some 
30,000 visitors have toured the 
WNBQ Hall of Color, with traffic 
now averaging 2,000 persons a day. 

38 Hours a Week 
WNBQ is now telecasting 38 

hours of color each week, 30 of 
local live and film shows and eight 
of NBC -TV. network. Fifteen more 
hours will be added to the sched- 
ule this fall, when network color 
Increases from 40 to 80 hours a 
month. 

Three color studios are in opera- 
tion and a fourth will soon be con- 
verted. From a production point 
of view, says Herbuveaux, the sta- 

216 Stations 
On Tint Nets 

CBS has 116, NBC 112; 
12 color Ails shared 

Net color soon to reach 95 
per cent of TV homes 

As of mid -1956 there were an 
estimated 216 TV stations in the 
U. S. equipped for the first -stage 
of color, that is the transmission 
of network color shows. CBS had 
116 of these stations, NBC has 
112. Twelve of these stations were 
affiliated with both CBS and NBC. 
ABC has been doing no colorcast- 
ing, and has no immediate plans 
to do any. 

As color networks, then, CBS 
and NBC were running neck and 
neck. All of the basic affiliates 
of each network were color 
equipped. Most of the important 
optional affiliates of each were 
likewise color equipped. 

Each, however, was able to 
colorcast in a few markets that the 
other was not. CBS but not NBC 
was tintable in Madison, Wis.; 
Terre Haute, Ind., and Saginaw, 
Mich. NBC -but not CBS -was 
tintable in Springfield, Mass.; 
Duluth, Minn.; Knoxville, Tenn.; 
Augusta, Ca., and Wheeling, 
W. Va. 

NBC estimates that its color 
affiliates as of July 1, 1956, were 
in the aggregate, capable of reach- 
ing 93.6 per cent of all the '1V 
homes in the U. S. and 90.6 per 
cent of all homes. 

NBC further expects that its 
color affiliates will total 120 by 
October 1, 1956, and possibly 134 
by January 1, 1957. At the latter 
date it will thus be capable of 
getting color programs into 95.5 
of the nations TV homes. 

4.:.::iMa\ . 

IN THE NATION...»; 

T 
WSAZ-TV maintains its leadership! 

FIRST IN THE REGION EVERY WEEKDAY 

11:30 for 'fil 

1:30 p.m. 

with . . . 

LOCAL LIVE COLOR 

BOB and JAN CARR 
present 

CURRENT 
in 

COLOR 
An exciting ... adaptable, freshly imagina- 
tive Color Program, appealing to our vast 
regional audience ... participations available. 

\\\\.\\\\OY\; : ; a :\\`\\ 

NBC NETWORK COLOR 
COLOR FILM PROGRAMS 

Heetlegtoa- 
Charlestee. 

West Virglelo 
Channel It 

Maximum Power 
NBC BASIC 

NETWORK 

T E L E V I S I O N 
also affiliated with Radio Station 

WSAZ, Huntington, A WCKV. 
Charleston 

Lawrence H. Rogers, 
Vice President and 

General Manager, WSAZ. Ins. 
represented nationally 6y 

The Kot. Agentr 
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program for profit with these RCA syndicated 

JUNIOR SPORTS LEAGUE is an exciting new departure in TV entertainment 
for sports- minded Young America, now available in color and black and 
white for local sponsorship. These weekly half -hour television "club -meet- 
ings" with baseball star Phil Rizzuto as National Sportsmaster offer these 
action -packed attractions: 

Sports lessons by such champions as Bob Cousy, Frankie Frisch, Tom 
Gola, Jesse Owens. 

Biographies of America's sports idols - for instance, Babe Ruth . . . 

Knute Rockne ... Connie Mack. 

Quiz games - viewers match wits with the experts. 
Youth sees itself in action in a Weekly Newsreel of Sports Events. 
A complete package of fun and weekly surprises! 

Once they see JUNIOR SPORTS LEAGUE, boys and girls will return to it week 
after week, to follow every type of sport and game. And if they're enrolled 
in a recognized national or local club, they can become JSL members - 
complete with valuable membership card. 

JUNIOR SPORTS LEAGUE puts sponsors in direct touch with the juvenile 
market. And JSL sponsorship provides unique merchandising and public 
relations opportunities. 

JUNIOR SF'®RTS LEAGUE 

ìíuIiIÍÍ 
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show with Cliff Carl as emsee, once 
monthly in Class A time- Premiere Color Opportunity Knocks and sates policy not set. Was pro 

Continued from page 32 duccd in color, sustaining, m May, 
June and July. 

ill December, 1954, carrying the 
city's earliest local color coynmer. 
sials. 

WRCV 
Beginning September:23,.\VRCV 

will telecast 15 hours ..of live local- 
color each week, having lust pur - 
chased two color cameras and a 
color film chain. 

"Lét Scott Do It ": Alan Scott 
emsees a kid's show, Monday thru 
Friday, 9 -10 a.m. 

"Newsroom ": Pat Iandon gives 
late news Monday thru Friday, 
2:15 -2:20 p.m. 

"Fun House ": Pete Boyle hosts 
this variety show, Monday thru 
Friday, 6 -6:25 p.m. 

"News, Sports and Weather ": A 
public service show with an open 
ten- minute segment at the close 
to be announced. Taylor Grant 
gives the news, Monday thru Fri- 
day, 11.11:10 p.m. Herb Carneal 
gives sports roundup, 11:10.11:13 
p.m. Judy. Lee gives the weather, 
11:15.11:20 p.m. 

"Midnight Jazz Festival ": Be. 
ginning October 6, Saturday night, 
12 -12:30 a.m.; featuring Henry 
Levine's Dixieland band. 

"Color TV Digest ": General va- 
riety show, Sundays, 1212:15 p.m. 

V. Norman Brooks is heist. Show 
has been on for three months in 
black and white. 

TEXAS 

WBAP -TV, Fort Worth 
The second independent station 

in the country to begin local color 
transmission, WBAP has main- 
tained a continuous schedule of live 
local color shows since May, 1954. 

"Texas Living ": A woman's 
show, Monday thru Friday, 11- 
11:45 a.m. Margaret McDonald 
presents foods, fashions and fur- 
nishing. Jimmy Livingston plays 
piano and demonstrates do- it- your. 

_ self handyman features. One -min. 
ute participation $50, commission - 

able. Five minutes allowed on items 
of "unusual news appeal." No extra 
charge for color. 

"Beauty School of the Air ": Hai: 
styling and its endless variations, 
as demonstrated by students and 
teachers of Isbell's University of 
Beauty Culture (sponsor), Tues- 
days, 11:45 -12 noon. Show made 
the change from black and white 
in November, 1954. 

"Vernon's Hair Styles ": ,Another 
hair styling show, Wednesdays, 
11:45.12 noon, sponsored by Ver- 

non Salons of Fort Worth- Dallas. 
Debuted in December, 1934. 

"High Noón News ": Tom Whalen 
presents on- camera news summaries 
and nationale and international 
newsfilm, Monday- Friday, 12.12:30 
p.m. Gene Reynolds gives complete 
weather picture. Both emphasize 
the Texas picture. Participating 
sponsors. 

WASHINGTON 
KOMO -TV, Seattle 

Present plans call for special 
color 'shows as public service, such 
as local election coverage, in addi. 
tion to 11 regular series, totaling 15 
color hours. 

"Man About Town ": Music and 
interviews with emsee Dean Bu. 
chanan, 2 -2:30 p.m., Monday -Fri. 
day. Participating sponsors. 

Cliff Carl Show: A children's 
Western show with live music and 
guests. Cliff Carl is host, Monday. 
Friday, 4.4:30 p.m. 

"Secret Tow e r ": Children's 
stories narrated by Alberta Beesson 
of Seattle Universtiy, Monday-Fri- 
day, 4:30 -5 p.m. Public service 
program. 

"Weather Break ": -Anita Busik 
gives weather round -up, Monday. 
Friday, 6:25 -6:30 p.m. Sold out- 
right or for participations. Present 
sponsor is Armstrong Rubber Corn. 
pany. 

"Deadline ": News analysis by 
Herb Robinson and Keith Jackson, 
Monday -Friday, 6-6:25 p.m. Color 
on Mondays, black and white rest 
of week, but will switch to all -color 
in mid -fall. Participating sponsors. 

"Cookbook Quiz ": Cooking show 
with audience participation, Mon. 
day- Friday, 1:30 -2 p.m. Katherine 
Wise is recipe judge. Participating 
sponsors. 

"Whatsup ? ": Public service inter- 
views by Dean Buchanan, Monday - 
Friday, 4:45 -5 p.m. Debut Octo- 
bgr 1. 

"Quizdown ": Public service edu- 
cational quiz with schools emceed 
by Millard Ireland, once weekly at 
5 p.m. Day of week rotates, as do 
color and black and white transmis- 
sions. 

"Viewpoint ": Round -table panel 
emseed by Herb Robinson, Mon- 
days, 10-10:30 p.m. Sales policy 
not set. October premiere. 

"Garden Digest ": Live and film 
farm garden show emseed by Bill 
rfoshier, once weekly at 4 p.m. 
Color debut mid -fall. For sale out- 
right or participation. 

"Color Fair': Musical variety 

KHQ -TV, Spokane 

"Front Page": Local and regional 
news by John Fahey, Monday -Fri. 
day, 6:30 -6:40 p.m. 

"Atka- Seltzer Newspaper of the 
Air ": 'National and international 
news by Dick Dailey, Monday -Fri. 
day, 6:406:45 p.m. 

WEST VIRGINIA 

WSAZ -TV, Huntington, 
"Current ": A magazine of the air, 

starring Bob and Jan Carr, Mon. 
day -Friday, 12:30 -1:30. p.m. News, 
art, music, books, fashions, farm, 
flowers and guest interviews. Par- 
ticipating sponsors. 

"Parson's Study ": Public service 
program, Tuesdays and Thursdays, 
12-12:30 p.m. Rev. Arthur Beckett 
answers personal and religious 
questions. 

"Camera COes to School ": Public 
service pro gr a m, Mondays, 
Wednesdays, Fridays, 12 - 12:30 
p.m. Lectures and demonstrations 
by professors from Marshall and 
Morris Harvey colleges and teach- 
ers from the county school system. 

WISCONSIN 

WTMJ, Milwaukee 
Since December, 1953, this sta- 

tion has carried live and film color 
programs from NBC -TV, as well 
as 10 or more hours per week of 
local live color programming. 

"What's New in the Kitchen ? ": 
Recipes and meal planning by 
Breaa Criem, Monday- Saturday, 
11.11:45 a.m. Participating spon- 
som. 

"Woman's World ": A magazine 
of the air with Beulah Donahue, 
Monday- Friday, 3:30 -4 p.m. Poet - 

(Continued on page 40) 

Color Shows 
Continued from page 32 

San Francisco KRON -TV 
Schenectady. N. Y WRGB 
Seattle KOMO -TV 
St. Louis KSD -TV 
Syracuse WSYR -TV 
Tampa WFLA -TV 
Tulsa, Okla. KVOO -TV 
Washington .... WRC-TV 
Wilkes- Barre, a. WB11E -TV 
Youngstown, O. WFMJ -TV 

POWERFUL to 
Brings NBC Color TV 
to Southeastern New England 

Plus colorful local programming including: 

"First Night " -Presenting the best 
of the Selznick and 20th Century-Fox features - 
Sundays at 11:00 P.M., beginning October 71 

"Super Cartoon Show" - 
Highest rating 5 -5:30 P.M., Monday thru Friday) 

Contact your WEED Television man 
or WJAR -TV, Providence. 

NBC Bask 
ABC Supplementary 

PROVIDENCE 
RHODE ISLAND 

Cowboy G-Men' 

TAILORED and PRODUCED 

SPECIALLY FOR 

COLOUR TELEVISION 

in TELECOLOUR 

Half -Hour Show 

COMPLETE MERCHANDISING 

PROGRAM AVAILABLE 

Distributed by 

FLAMINGO FILMS, INC. 
509 Madison Avenue, N. Y. 

Call Collect 
SY WEINTRAUB 

MUrray Hill 8 -4800 

KMTV 
is the 

only station 

in NEBRASKA 

and IOWA 

COMPLETELY 

EQUIPPED 

for 

COLOR TELEVISION 

KMTV COLOR FIRSTS! 
1 

KMTV is the 1st station in the nation to 
present LIVE BOXING in COLOR. 

1. KMTV is the 1st station in the nation to 
present LIVE OPERA in COLOR. 

COLOR 

TELEVISION 

CENTER 

KmTV. NBC-TV 

ABC-TV 

CHANNEL3 OMAHA 

MAY BROADCASTING CO. 

Rep rès..fed by 

EDWARD PETRY 

s CO., lea. 
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:9- x#9 i...zs.r9.'. 

The "call to colors" is sounding loud and clear these days.:. 

In Chicago, for example, 36 enthusiastic local and national 

advertisers are using WNBQ's color facilities every week! \ And at every one of the television stations represented 

by NBC Spot Sales, COLOR is making news! 

Copyr'i,jfi,cd niaterial 
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CHICAGO 1WNBQ, the world's first all -color television 
station, now transmits all live studio programs and com- 
mercials in full color. Including firm, it now broadcasts 30 

hours of local color weekly. 

WAS H I N G T O'N iW RC -TV is now breaking ground for im- 
mediate construction of a $4,000,000 plant, the first TV sta- 
tion in the nation designed from the ground up for color. 

PHI/ADM-PM AAVRCV-TV starts broadcasting locally- 
originated color shows, complete with commercials, on a 
regular basis on Sept. 24th. 

E W Y O re WRCA-TV, is tripling its local color pro- 
gramming this month, increasing it to 65% of its local 
live schedule. 

LOS ANC&E4. '$1KRCA, with its new color studios in 
Burbank, will double its local color schedule in December. 

$ ATTLSsKOMOTV is now the only completely color - 
equipped television station in the Pacific Northwest. 

And in Schenectady, Miami, Buffalo, Louisville, St. Louis, 
Denver and Portland (Oregon), the NBC Spot Sales rep- 
resented television stations are transmitting an increased 
network color schedule every night . .. and are moving 
closer daily to full local color operation. 

There's always something extra on the 
stations represented by NBC Spot Sales! 

SPOT SALES 

REPRESENTS THESE LF.ADERSHIF STATIONS: 

NEW YORK WRCA. WRCA -TV 

SCHENÈCTADYALBANYTROY WROB 

PHILADELPHIA WRCV, WRCV -TV 

WASHINGTON WRC, WRC -TV 

MIAMI WCKT 

BUFFALO WBUF 

LOUISVILLE WAVE, WAVE-TV 

CHICAGO WMAQ, WNBQ 

ST. LOUIB.KSD. KSD -TV 

DENVER KOA, KOATV 

BEATTLETACOMA KOMO, KOMO -TV 

LOS ANGELES KRCA 

PORTLAND KPTV 

SAN FRANCISCO KNBO 

HONOLULU KOU. KONO -TV 

Copyrighted mate. 
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SEPTEMBER 23 -29' 

celèbrating the-firiést 
home entertainment (n sight 

For... 
RCA VICTOR 
COLOR TELEVISION 

SETS 

In . . . NORTH CAROLINA 
It's ... SOUTHERN RADIO 

CORPORATION 

1625 W.-Morehead St., Charlotte, N. C. 

Also Distributors of . . 

RCA VICTOR TELEVISION .. . 

RADIOS ... \'ICTROLAS . . . 

RECORDS 

RCA WHIRLPOOL 
HOME APPLIANCES 

NBC COLOR 

500 Stanzas 
Since Jan.'54 

Twelve continuous series 
tinted, 'Matinee' the biggest 

Highlights of long record 
of one -shot coloreaste 

In the past two and three quar- 
ter years NBC -TV has colorcast 
well over 500 program stanzas. 
Tweleve program series have been 
given continuous color runs of 
various durations. The most am- 
bitious such effort to date is prob- 
ably the "NBC Matinee Theater," 
which has colorcast a full hour 
play every weekday since October 
31, 1955. The spectaculars bowed 
in color in the fall of 1954. The 
Milton Berle show, playing every 
third Tuesday last season, was 
completely in color. 

Some of the one -shot highlights 
of NBC's color operations .since 
January 1, 1954: The NBC Opera 
1954. The Gillette Friday night 
boxing stanza of March 26, 1954, 
was in color. The Easter Parade 
was colorcast by NBC on April 
18, 1954. A special Christmas 
film in "Dragnet" was aired in 
color on December 23, 1954. 

The World Series, running from 
September 28 thnu October 24, 
1955, a total of 21 hours of TV, 
was aired in color. The great 
documentary film, "Assignment: 
India," was colorcast November 
24, 1955; The Tournament of 
Roses Parade was seen in color on 

January 2, 1956. And on February 
19 NBC -TV scored a scoop on 
Operation Deepfreeze when it aired 
the first part of its color film, 

Service Men 
Stand Ready, 

Most of the nation's 115.000 
television service technicians are 
a luipped -or rapidly becoming no 

-to install and maintain color sets 
expertly and efficieu.tly. 

"Service technicians everywhere 
have been quick to grasp the key 
role they Must play in expanding 
color TV," said D. R. Creato, RCA 
Service Company vice -pre ident. 

"They have invested of their 
time and money to learn the tech- 
niques of color," he continued. 

Mr. Creato pointed out that the 
RCA Service Company, as part of 
a long- standing RCA policy to 
share its know -how with all seg- 
ments of the industry, has held 
and continues to hold color TV 
service clinics In every part of the 
country 

Opportunity 
Continued from page 37 

ry, medicine, careers, guest inter- 
views. Participating sponsors. 

"Sports Picture ": Sports, news 
and interviews, Monday -Saturday, 
6 -6:15 p.m. Lloyd Pettit interviews 
local and national athletes and 
introduces color films. Participating 
sponsors. 

"Let's Look at the News ": News 
and interviews by John Drury, 
Monday Friday, 6:15 - 8:25 p.m. 
Sponsored by Standard Oil of In- 
diana. 

"Weatherman ": A meteorologist 
looks at the weather. Featuring Bill 
Carlsen, Monday- Friday, 6:25 -6:30 
p.m. Participating sponsors. 

"Weatherman ": Bill Carlsen in 
a nightly round -up, Monday -Sat- 
urday, 10-10:05 p.m. Sponsored 
by Butternut Coffee. 

"Let's Look at the News ": News- 
cast by Mike Walden, Monday- 
Saturday, 10:20 -10:25 p.m. Partic- 
ipating sponsors. 

SEPTEMBER 22, 1956 

For... 
RCA VICTOR 

COLOR 

TELEVISION SETS 
In... 
WESTERN 
NEW YORK- - 
ERIE, PA. 
It's... 
RCA VICTOR 
DISTRIBUTING CORP. 

1680 Walden Avenue 
Buffalo 25, N. Y. 
2001 West 12th Street 
Erie, Pa. 

Also distributors of ... 
RCA WHIRLPOOL 

LAUNDRY EQUIPMENT 
RCA ESTATE RANGES 
RCA WHIRLPOOL 

FREEZERS 
RCA WHIRLPOOL. 

AIR CONDITIONERS 

Plus 
Other Leading Nationally 
Advertised Appliances 

For... 

RCA VICTOR 

COLOR TELEVISION SETS 

In . n HARRISBURG 
BALTIMORE 
ALTOONA 

It's ... D & H DISTRIBUTING CO., INC. 
2535 North 7th Street, Harrisburg. 

Box 1190, Canon Station, Altoona, Pa. 

2025 Worcester Street, Baltimore, Md. 

Also Distributors of .. . 

RCA WHIRLPOOL WASHERS, DRYERS, RANGES, FREEZERS 
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Vik & Groove 
Prep Fall LP 
Sales Pitch 

NEW YORK -With RCA Vic- 
tor's Best Buy album push success- 
fully launched. the diskery's two 
subsidiary labels, Vik and Groove, 
will get into the fall sales tourney 
this week. 

Starting Moirdey (17), execs and 
field men took off to conduct dis- 
tributor meetings in 42 cities with 
special emphasis on Vik and 
Groove album lines. Meetings 
are scheduled to wind up on 
October 5. 

Uniquely enough. \'ik and 
.Groove album sales fall under the 
direction of the Victor Singles Rec- 
ord department, headed by Bill 
Bullock. Joining Bullock in the 
push are Harry Jenkins, singles 
sales manager; Ben Rosner, Vik 
sales manager; Ray Clark, Groove 
sales chief, and field men Bill 
Baker, Brad McCuon, Dick Max- 
well, Tom Moseley, Sal Peruggi, 
Lee Schapiro and Bob Krueger. 
Jack Burgess, who recently was 
appointed manager of Custom 
Records Administration, will make 
this final expedition with his old 
team. - 

Liberty Set 
For Debut in 
Classics Field 

HOLLYWOOD -Liberty Rec- 
ords will make its bow in the 
classical field shortly, with the 
signing of the Paganini String 
Quartet to an exclusive contract. 
Firm heretofore has restricted its 
repertoire to popular and jazz ma- 
terial only. 

Additional classical artists are ex- 
pected to join Liberty, with nego- 
tiations for a number of European 
names currently being handled by 
Conductor LeoAmaud in Madrid. 
Arnaud is also a Liberty pactee. 

According to General Manager 
Jack Ames, the firm expects to have 
a total of approximately 60 12- 
inch LP's in its catalog at year's 
end, with a new schedule of five 
LP's per month begining this Oc- 
tober. Company will also start a 
new de luxe album series, to be 
restricted to packages of unusual 
and experimental content, which 
will list at $4.98. 

New talent continues to swell 
the Liberty roster, with Hank Man- 
cini, Maya Angelou, Robie Lester, 
Eddie Cochran, Benny Carter and 
the Johnny Mann Singers joining 
the label. Finn also made a number 
of distributor changes recently, 
adding M. S. Distributing Com- 
pany, Chicago; Easter Distributors, 
Hartford, Conn.; Schwartz Bros.; 
Washington; C 6r C, Seattle; 
United, Houston, and Hit Records 
in Cincinnati. 

BUCK- PASSING 
SPOTS ARTISTS IN 
'SAUCER' ISSUE 

NEW YORK - Apparent 
reluctance to test the nebulous 
legalities regarding use of an- 
other party's disk performance, 
arrangement and material, has 
resulted in several monumental 
instances of buck -passing. In 
fact, in at least one instance, 
this has led to eventual de- 
terioration of any organized 
opposition to what some tradc- 
sters have termed as "piracy." 

When the initial hulabaloo 
about "Flying Saucer" began, 
the record companies decided 
to sit it out and let the pub- 
lishers carry the ball against 
the alleged infringer. Now, in 
the instance of the new Plus 
record, "Dear Elvis," in which 
a flock of top pop artists have 
dubbed, the companies ap- 
parently are endeavoring to 
goad their artists into taking 
the action. One top. artist ad- 
mitted to The Billboard that 
he had received a wire from 
his company advising him to 
have his lawyer look into the 
matter. Meanwhile, apppar- 
ently, the companies them- 
selves have Instituted no pro- 
ceedings against the so- called 
"pirates." 

There are, however, indica- 
tions that the publishers, rep- 
resented by Harry Fox, are 
finally getting net for some 
militant opposition (see sepa- 
rate story). 

Fox Office Moves to Halt 
Future 'Saucer' Hassles 

Pubbers' Agents Tell Three Indie Labels. 
To Take Disks Off Market -Or Else 

NEW YORK- Altlio the hassle 
centering around the first Flying 
Saucer record put out on the Ltmi- 
'verse label has been virtually set- 
tled, publishers are determined to 
prevent occurrences of similar situ- 
ations and are taking strong action 
to protect their copyrights. Altor- 
ney Julian Abeles and the office of 
Harry Fox, publishers' agent and 
trustee, have notified three indie 
labels to take their flying saucers 
disks off the market. In the event 
they refuse, legal action will be 
taken immediately and followed 
tint "to the hilt," according to 
Abeles. 

The records in question, Abe les 

said, are "The Answer to the Fly- 
ing Saucer," released on Cosmic; 
"Marty of Planet Mars," on Nov- 
elty, and "Dear Elvis," on Plus. 

Abeles stated that each of the 
labels, upon receipt of the letter, 
applied for licenses, but the pub- 
lishers refused. "Under no circum- 
stances will we grant a license at 
a reduced rate," Abeles said. He 
added that he has also asked for 
an accounting of sales up to the 
present. In the event the disks are 
not removed from the market, he 
said infringement actions would be 
initiated in U. S. District Court in 
New York, California and Cleve- 

Morris Pacts Weiss 
As European Rep 

LONDON -Edwin H. Morris, 
in a major expansion of his music 
publishing operations, has ap- 
pointed Robert B. Weiss as the 
managing director of the newly 
created international division of the 
various Morris publishing enter- 

BMI Charged With 
B'dcast Monopoly 

NEW YORK-Broadcast Music, 
Inc., was attacked this week as a 
conspiracy set up by broadcasters 
to control the songs of the nation. 
The charges were made in state- 
ments by showman Billy Rose, 
Stanley Adams; songwriter and ex- 
president of the American Society 
of Composers, Authors and Pub- 
lishers, and songwriter Jack Law- 
rence, all of whom were sub- 
poenaed to testify before the 
Emanuel Celler Congressional 
Subcommittee hearing on alleged 
broadcasting monopoly. R o s e, 
Adams and Lawrence called a press 
conference and were expected to 
be joined by Oscar Hammerstein 
II, 

joined 
Fields, Otto Harbach 

and other noted ahowbusiness 
figures. 

Carl Haverlin, BMI president, at 
press time stated he would make 
a voluntary appearance before the 
committee. A spokesman for the 
American Society of Composers, 
Authors and Publishers prior to 

August Sales Tops for 
Both Decca and Coral 

NEW YORK -- Decca Records 
racked up its biggest single month 
of sales in August since January, 
1948, while the diskery's subsidiary 
Coral Records, during the same 
period, had the biggest month in 
its eight -year history. 

Much of Decca's record- shatter- 
ing August can be chalked up to 
the success of its album merchan- 
dise, which at the time included 
sound trackers from "The Eddy 
Duchin Story," "Picnic," "The 
Benny Goodman Story" and "The 
Man With the Golden Arm." Top 

selling singles of "I Only Know I 
Love You," by the Four Aces; 
"Rip It -Up," by Bill Haley; "After 
the Lights Go Down Low," by Al 
Hibbler; "When the White Lilacs 
Grow Again," by Helmut Zacharais, 
and "Moonglow and Theme From 
Picnic" by Morris Stoloff, helped 
push up the ante even further. 

Meanwhile, downstairs on the 
sixth floor of the air -conditioned, 
palatial 57th Street headquarters, 
Coral execs chalked up their own 
successes in no little measure to 

(Continued on page 69) 

the sessions stated nobody from 
ASCAPwouid appear unless sum- 
moned. 

Rose in his statement said he 
had heard music of ASC4P writers 
perfonned behind the Iron Curtain, 
but that these songs were not get- 
ting thru the "electronic curtain." 
He said a songwriter has little 
chance of having his music heard 
today unless the song is published 
by BMt. He accused BMI of con - 
trolling the music of the nation, 
and added bis hope that Congress- 
man Celler would smash this "un- 
American conspiracy to harness 
and control the creative talents of 
the American songwriter." 

Oscar Hammerstein II said that 
broadcasting interests have the 
power to determine whose music 
shall be heard, that this power 
carries responsibility, and that 
"There is strong and alarming evi- 
dence that this responsibility is be- 

(Continued on page 69) 

BANNER SUMMER 
FOR ALL LABELS 

NEW YORK- Business is 
"the greatest" this summer, 
with all labels ppr-spering, and 
the majors chalking up record 
sales grosses for the period. 

Decca, Coral, Columbia, 
Capitol, RCA Victor, Decca, 
Mercury, Epic, M -G-M, and 
others report lucrative sales 
returns for the last couple of 
months (see stories elsewhere 
in this issue). 

The future looks even 
brighter, since, the industry 
soon will enter the peak disk 
sales season, so it seems rea- 
sonable to assume that the 
only way the current sales 
curve can go is tip. 

prises. Weiss has just resigned as 
European representative of Capitol 
Records, concluding a four-year 
contract with the label on October 
15. 

As Morris' foreign exec, Weiss 
will headquarter in Paris. He will 
be responsible for all Continental 
operations covering France, Bel- 
gium, Holland, Germany. Switzer- 
land, Italy, Spain, Sweden, Nor- 
way, etc. It is stated that Morris 
thus becomes the first American 
publisher to have a full -time exec 
operating exlusively from Europe. 

Weiss will acquire song material 
for American adaptation; he will 
direct the exploitation of Morris 
copyrights in the European mar- 
ket and establish liaison with for- 
eign film producers on the use of 
Morris tunes. 

He will also contact Continental 
rraord labels on waxing Morris' 
material for release. in Europe and 
America and will act as liaison 
with Morris, Ltd., in London. 

Morris also expects to be more 
active in arranging for the exploita- 
tion in America of the works of 
European publishers, composers 
and film companies. 

Deal with Weiss was negotiated 
by Morris and his attorney, Lee 
Eastman, both of whom flew to 
London. Attorney Leonard Zissu 
in New York acted for Weiss and 
agreed to the terms with trans- 
atlantic phone. Weiss officially 
begins his new post October 16 
and will return to the Morris home 
offices in New York in November 
for conferences. 

Top Month for 
Camden Sales 

NEW YORK - Camden Rec- 
ords, utilizing for the first time a 
full line of top name album artists, 
has at mid -month, already de- 
clared September the biggest 
month in its three -year history. At 
press time, the RCA Victor sub- 
sidiary label had hit 192 per cent 
of its quota. 

Reason for the rocketing sales 
is the issuance for the first time of 
leader albums at $1.98, one -time 
Victor best sellers, by Toscanini 
and the New York Philharmonic. 
Paderewski, Freddy Martin, and 
the Boston "Pops" "Rhapsody in 
Blue." 

land, the headquarters of the three 
labels in question. 

The office of Harry Fox stated 
that in the ease of the Luniverse 
disk there was some indication 
that the manufacturers had been 
ill advised, and the publishers de- 
cided to make a settlement out of 
court. But the Fox office states 
that it has no intention of con - 
doning similar practices. "Many 
publishers feel the full statutory 
rate of 2 cents is not high enough, 
and we will not 

" 
aid these rate - 

cutting tendencies,' it was stated: 
Record manufacturers, who 

stood on the sidelines during the 
Luniverse disk hassle, are under- 
stood to be co- operating with 
Julian Abeles and Harry Fox in 
their attempt to stop the release 
of disks using excerpts of hit rec- 
ords. Legal department of a major 
diskery said that "catalog is our 
life blood. These disks are really 
instances of pirating." 

The dickers, however, feel the 
publishers have a strong ease and 
are still loath to go to court on 
the matter (see separate story). It 
is no secret that two publishers 

(Continued on page 69) 

Nine -City Cap 
Campaign for 
'Persuasion' 

HOLLYWOOD - A sise -city 
promotion tour aimed at plugging 
the song "Friendly Persuasion, 
from the Allied Artists film of the 
same name, has been worked out 
by Capitol Records, the filer studio 
and Leo Feist, Inc., publishers of 
the score from the picture penned 
by Dimitri Tiomkin and Paul Fran- 
cis Webster. 

Cap recording artist Lou Busch, 
who etched the tune, left here last 
week (11) for television and disk 
jockey appearances in St. Louis, 
Pittsburgh, Chicago, Detroit, Cleve- 
land, Philadelphia, Boston and New 
York. Busch is one-of several per- 
sonalities who will tour the country 
during the next few weeks as part 
of the extensive promotion and ad- 
vertising for the film. 

Composer Dim i t ri Tiomkin 
leaves on a similar junket October 
I, and will be joined by Dot Rec- 
ords' Pat Boone for appearances on 
a number of Eastern shows. 

Welk Registers 

Record Grosses 
HOLLYWOOD- Maestro Law- 

rence Welk, who closed a string of 
nine concerts in Memphis last week 
(12), 'grossed more money during 
the tour than do 90 per cent of the 
currently active batid leaders its a 
year. Welk added $149,424 to the 
till in four dates last week to bring 
the total gross for the tour to $344; 
587 and a total of 90,801 admis- 
sions. 

Based on the success of the tour, 
additional plans for similar short- 
ntn concerts are being made by 
Welk's personal managers, Cabbe, 
Lutz 6c Heller. With two hour -long 
weekly television shows via ABC - 
TV, Welk recently cut his schedule 
at the Aragon Ballroom from five 
nights to three nights per week. 
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DEALER HIGH FINANCE 

Who's Holding Bag 
And for How Much? 

-NE\V BRUNSWICK, N. J. -A 
re' touch of Broadway came to this 

once quiet New Jersey town last 
week when cut -rater Sam Goody 
made an appearance Friday (14) 
before Middlesex Counts, Prosecu- 
tor Warren Wilentz, who is at- 
tempting to unravel the financial 
manipulations of James Rizek, for- 
mer theological student who, it is 

Alleged, has the abilities of a 
yonzi. Rizek, the head of Mag- 
nebcs Corporation of America, has 
also headed up the Hampshire 
Corporation, which latter controls 
a majority interest in The Jabber- 
week, cut -rate recording and hi -fi 
outlet here. Rizek is out on $10,- 
000 bail, and is charged with con- 
verting to his own use $139,000 of 
the Hampshire Corporation's funds. 

The full extent of Rizek's manip- 
ulations is not yet known. The 
Newark Star Leger here estimated 
That the embezzling charge may 
involve as much as two million 
dollars, in view of Rizek's manifold 
enterprises which include -in addi- 
tion to records and the corporations 

Melcher's 25G 
Fund to Plug 
'Julie' Tune 

HOLLYWOOD - Marty Mel - 
eher, head of Artists Music Corpor- 
atwp and Armin Productions, last 
week set a $25,000 promotiòn cam- 
paign aimed at plugging the song 

ulie," title song from the new 
Doris Day picture for M -G -M. 

Meetings with the firm's contact 
men and field staff were held here 
last week, with recorded open -end 
interviews by Miss Day to be dis - 
tributed to approximately 1,700 
disk jockeys thruout the nation. 
Special deejay screenings of the 
filai, phone interviews and tie -ins 
with cosmetic and lingerie firms 
bave been scheduled. 

"Julie," penned by Leith Stevens 
and Tom Adair and aired by Miss 
Day in the film's main titles, will he 
the main exploitation peg of the 
film. Campaign, according to Mel- 

will be an expanded projec- 
tion of similar work done on the 
firm's "Whatever Will Be" hit, lat- 
ter tune introduced by Miss Day in 
"The Man Who Knew Too Much." 

Wood, Lewis in 

London Talks 
HOLLYWOOD -Dot Records' 

President Randy Wood will leave 
for London early next month for 
a series of conferences with Ted 
Lewis, president of British Decca 
and London Records. Discussions 
will be held regarding foreign and 
domestic distribution of the Dot 
line, according to Wood. 

London and Dot recently entered 
into a joint distribution agreement 
covering key areas in the United 
States, and also extended an exist- 
ing contract for Dot's distribution 
abroad. 

Wood also declared that he 
hopes to make a deal with Euro- 
pean sources for the acquisition of 
a large catalog of classical music. 
Stich a deal would mark the entry 
of Dot into the classical field. 

Dot, meanwhile, revamped the 
artwork of its label, debuting with 
a new four -color process and the 
signature, "Ultra High Fidelity," 
on its releases. 

already named -an Outfit known as 
Colonial Electronics. 

On Wednesday (12), business 
associates of Rizek attempted to 
force him into bankruptcy in an 
effort to salvage some of their 
money. Petitions for involuntary 
bankruptcy were filed in Federal 
District Court, Trenton, against 
Rizek and Colonial Electronics. 
Morris Spritzer, Rizek's attorney, 
said this action was regrettable, 
that his client's operations are "ex- 
aggerated," and that the action 
would reduce the money which 
could be recovered. it was stated 
the petitioners would ask that a 
receiver be appointed to seize all 
assets of Rizek. 

At press time, details of Rizek's 
operations in the record business 
were not divulged, altho rumors 
were being bruited about. Prosecu- 
tor Wilentz, when queried, stated 
that Goody had come to New 
Brunswick and had made a volun- 
tary statement. The investigation is 

proceeding, Wilentz stated, and 
added that Goody had been very 
co- operative in attempting to un- 
ravel the ease. Wilentz said Goody 
stated that he bad had business 
dealings with Birch but that cer- 

(Continued on page 70) 

'Home,' 'Opry' 
Team Sept. 25 

NASHVILLE - Arlene Francis 
teams up with talent from "Grand 
Ole Opry" for the second half of 
her NBC -TV "Home" show next 
Tuesday morning (25), direct from 
the stage of Ryman Auditorium 
here. 

Among the "Opry" talent who 
will appear with Miss Francis are 
Carl Smith, Martha Carson, Marty 
Robbins, the Jordanaires, Chet At- 
kins, June Carter and a group of 
square dancers. 

Noel Digby, \VSM's chief writer, 
is teaming with "Home" scribes 
on the script which will be woven 
around the idea to acquaint the 
general public with the various 
aspects of country music. 

TITLE CHANGE 
FOR HALEY PIC 

PHILADELPHIA- Co- 
lumbia Pictures' producer 
originally planned to call his 
new musical flicker which goes 
into Hollywood production 
Monday (17) "Hi Fi." But after 
clearing with Jolly Joyce, who 
booked Bill Haley and the 
Comets to star in the flicker 
and do the six tune titles that 
will go on the sound track, 
Katzman figured it's better to 
change the title of the movie. 
As a result, it will be titled 
"Rhythm and Blues." 

The six Haley tunes, all of 
which have been recorded 
earlier for Victor, include 
"Teen- Ager's i\fother," "Rip It 
Up "; "Hook, Line and Sinker "; 
"The Comets Are Calling," 
'Hot Dog, Buddy, Buddy" and 
"Rockin' Thru the Rye." 

Columbia Preps 

Musical 'Carol' 
NEW YORK ----Columbia Rec- 

ords is preparing an original cast 
album titled "The Happy Scrooge," 
based on Charles Dickens "Christ- 
mas Carol," with original music by 
Fred Spielman and book and lyrics 
by Janice Torre. NBC -TV will 
present "The Happy Scrooge" over 
the network December 12, 9 -10:30 
p.m. The stars, who are also doing 
the album, are Vic Damoue, 
Johnny Desmond, Patrice Munsell, 
Basil Rathbone, Four Lads and 
Robert Weede. Martyn Green will 
be featured, along with others. 

The Scrooge story, of course, is 
staple for the Christmas 

season, but heretofore it has never 
been done in a musical version. 
Columbia exec Iry Townsend is 
already well into production on the 
album, and is co- operating with 
Alcoa, sponsor of the TV show, in 
setting heavy fall promotion lead- 
ing to the Christmas season. The 
package is expected to be in 
dealers stores in Nifeember. 

"The Happy Scrooge" is a 
Theatrical Enterprises Production. 
Camerata is arranging and con- 
ducting. 

Nat'l Trend to Disk 
Coverage by Press 

NE\V YORK -The New York 
Journal- American newspaper start- 
ing this Saturday (15) is running a 
weekly record page, thereby giv- 
ing Manhattan its first regular full - 
page disk feature and pointing sip 
the current national trend toward 
more and more coverage of the 
record industry by the consumer 
press. 

Patterned after similar record 
pages, which have been carried by 
newspapers in other cities for some 
time now, the Journal- American 
feature will spotlight reviews of 
pop and rock and roll disks by 
Atm Baer (columunist Bugs Baer's 
daughter), jazz reviews by Eddie 
Condon, byline articles by disk 
artists and a round -up of "top 10" 
platter lists by a leading jockey 
from each local station. Miss Baer 
will also write a column of news 
and chatter aimed at the teen -age 
set. 

Manhattan newspapers have 
carried more stories on the pop 
record industry in recent months 
(e.g. The New York Daily News' 
controversial series on rock and 
roll, etc.), but this is the first time 
the local press has devoted exten- 
sive space to the industry on a 
weekly basis, with the exception, 
of course, of long- standing Sun- 
day supplement music sections for 
long- hairs. 

The move is significant in that 
local jocks and the record industry, 
it is believed, will.now be accorded 
a more constructive treatment by 
the local press, in contrast to the 
past, when deejays and platters 
were all too often attacked- by 
newspaper stories in general indict- 
ments of juvenile delinquency. The 

Long -Term Renewal 
Pact for Jodimars 

NE\V YORK - The Jodimars, 
group which formed a year ago 
from original members of the Bill 
Haley crew, have been signed to a 
long -term renewal pact by Capitol 
Records. The crew are currently 
on the market with "Eat Your 
Heart Out, Annie," fifth -ranking 
disk on the label's beat selling 
chart. 

TIN PAN ALLEY CAN DRY THOSE TEARS 

Rock & Rollers on Standard Kick 
Reap Fat Loot for Pubbers 
By REN GREVATT 

NEW YORK- -Time was, not 
so long ago, when a number of 
keen observers of the Tin Pan 
Alley scene, including some scions 
of the trade press, were deploring 
the fate of the great standard cata- 
logs at the hands of rock and roll. 

But now, by an ironical twist of 
fate, the rock and rollers have gone 
on a standard kick and, in the case 
of some songs cut by leading art- 
ists, are bringing in a windfall of 
performance benefits. In fact, 
some rock and roll versions of 
standards, now on The Billboard 
pop charts figure to bring in a lot 
more performance loot on the oldies 
than the pubbers could have ever 
expected from most other sources. 

Top current example is New 
Orleans' high priest of r.tab., Fats 
Domino. Domino started his own 
personal parade of standards with 
"My Blue Heaven," which was 
later followed by "When My 
Dreamboat Comes Home," the lat- 
tes of which is currently on loth 
r.&b. and (top best selling charts. 
The singers latest disk, just re- 

leased, is another standard, "Blue- 
berry Hill." 

Big Maybelle, traditional blues 
singer, now on the Savoy label, has 
two recent entries in the standard 
field. Her slicing of "Candy" edged 
into the best selling charts several 
weeks ago. She has followed that 
side up with "Mean to Me," also 
released this week. Significantly, 
following a period of lukewarm 
activity on another label, the gal's 
first slicing on Savoy ("Candy") 
was a hit. 

Presley's Standard Kick 
Another and possibly the hottest 

current artist of them all, who 
started his disk career on largely 
his own material and has lately 
gotten on the standard kick, is 
Elvis Presley. Among the seven 
recent Presley singles issued by 
Victor, all of which are now re- 
ported over the 100,900 marks, are 
"Blue Moon" and "I Love You Be- 
cause," both old favorites of the 
first magnitude. 

Also, one of the most played 
tunes on Presley's biggest EP is 
"I Don't Care Íf the Sun Don't 
Shine," another time -honored tune. 

Another old standby, "Linda," is 
now showing considerable action 
on a disking by the Sophomores, 
while the Platters' version of "My 
Prayer," the old tune originally a 
disk hit by Bob Eberle with Jimmy 
Dorsey's band, is a smash in both 
r. &b. and pop fields. 

The Sensations, on the Ateo 
label, have come thru with three 
recent standard waxings, "My 
Heart Cries for You"; "Yes, Sir, 
That's My Baby," and "Ain't She 
Sweet." On the parent label, At- 
lantic, Ruth Brown cut "1 Wanna 
Be Loved," and the Drifters bave 
a version of one of the classic 
standard copyrights, W hit e 
Christmas," which gets its share of 
attention each year along with 
other pop versions. The label has 
also just cut Ivory Joe Hunter on a 

standard tue, to be released later. 
And it was only a few months 

ago that Chappell forced the Rob- 
bins' version of the Cole Porter 
tune, "I Love You" off the market. 
It was alleged that the side ridi- 
culed the tune and tended to 
destroy the value of the copyright. 

feature also gives local radio a 
better press break than it has had 
since TV first became big news. 

Newspapers featuring one and 
two -page pop record sections on a 
regular basis, include The Los 
Angeles Mirror News, The Pitts- 
burgh Post, The Pittsburgh Sun - 
Telegraph, The Milwaukee Senti- 
nel, The Detroit Times, The Chi- 
cago Sun- Times, The San Francisco 
Chronicle and several others. Most 
of the pages feature record re- 
views, a news and chatter column 
about jockeys, artists and new re- 
leases, and record lists submitted 
by local jocks. At the same time, 
United Press and International 
News Service both offeu at least 
two regular wire columns On 
records. 

Victor to Disk 

Shaw's 'Joan' 
NEW YORK- -RCA Victor last 

week landed the original cast re- 
cording rights to the cprreut edi- 
tion of George Bernard Shaw's 
"St. Joan." 

This version of the Shaw classic, 
starring the Irish actress, Siobhan 
McKenna, is playing locally at the 
Phoenix Theater, off Broadway, 
after opening to unqualified rave 
notices. Similar notices have at- 
tended the production in Dublin, 
London and this past summer at 
the Cambridge, Mass., Drama Fes- 
tival. Miss McKenna last week 
made the covers of both Life 
magazine and the Saturday Re- 

Recording was set to take place 
Monday (17) from 10 a.m. to 10 
p.m. at Webster Hall. Featured 
with Miss McKenna will be Mi- 
chael Wager and Kent Smith. Di- 
rector is Albert Marre. 

Victor expects the entire produc- 
tion to occupy three 12 -inch LP's. 
Lt's likely that the package will be 
issued in the "Original Cast" se- 
ries, which would mean a list price 
of $4.98 per disk. 

More Disk to 

Book Tie -Ins 
NEW YORK -Book and record 

tie -ins are cropping up in the mar- 
ket at an increasingly brisk pace. 
Two such deals were set by RCA 
Victor this week. 

First mutual set -up is with 
Duell, Sloan & Pierce, publisher 
of the forthcoming Eartha Kitt 
autobiography, titled "Thursday's 
Child." At the end of this month 
Victor will ship Miss Kitt's latest 
album, with the same title. Book 
and disk will be promoted 
mutually. 

.Second tome is "Guide to Jazz" 
(Continued on page 70) 

August Boom 
On Epic LP's 

NEW YORK -- Epic Records 
pop album sales in August repre- 
sented An increase of 500 per cent 
over August of last year, according 
to the label's execs. Sales of Epic's 
classical albums in the same period 
represented an increase of 80 per 
cent, and pop singles in August 
were 100 per cent ahead of last 
year. 

41hnm leaders were "Theater 
Organ in Hi -Fi" and "Somethin' 
Smith and the Redheads Come 
to Broadway." 
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Seven Diskeries Exhibit 
In Nat'l Supermarket Show 

NEW YORK -- The National 
Supermarket Non -Food Exhibit 
held here this week at the Coli- 
seum drew displays from seven dif- 
fe-ent diskeries. The show, which 
wound up Thursday (13) occupied 
almost the entire third floor area 
of the giant Columbus Circle 
building. 

Altho most major record corn- 
panics have become active in one 

" form or another of developing rack 
jobber outlets (The Billboard, Sep- 
tember 15) only three of major 
status, RCA Victor, Mercury and 
ABC- Paramount, were represented 
at the show with exhibits. Other 
disk exhibitors included Reming- 
ton, Waldorf Music Hall and EP -4 
among the lew -priced disk manu- 
facturers and Cricket, in the kiddie 
line set. 

Disk, reps contacted at the show 
Indicated that little writing of 
orders was being done but that 
there were many inquiries from 
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supermarket managers and jobbers 
about the handling of disk racks 
in the stores, One record man was 
especially impressed with the num- 
ber of food brokers (independent 
sales agents who sell different food 
lines to stores) who indicated in- 

(Continued on page 44) 

Pacific's Fall 
Jazz Issues 
Set '56 High 

HOLLYWOOD - PacificJlzz 
Records released its heaviest sched- 
ule of jazz packages of the year 
here last week, with 10 12 -inch 
LP's included in the firm's Sep- 
tember- October program. 

Label, which recently completed 
its most successful summer sales 
plan, will offer album material by 
Gerry Mulligan. Chet Baker, Chico 
Hamilton, Bill Perkins, John Lewis 
and others. Also scheduled for 
early release is the first Hoagy 
Carmichael vocal album. Latter is 
currently in production, with ar- 
rangements and orchestra con- 
ducted by Johnny Mandel, and 
will feature Carmichael singing his 
own songs. Special dealer-distribu- 
tor promotions will highlight the 
firm s fall releases. 

Nasatir Named 
To New Post 

NEW YORK -Mort L. Nasatir 
has been named to the post of Di- 
rector of Advertising and Merchan- 
dising for Decca Records. 

Formerly Director of Advertis- 
ing, Nasatir takes over the initia- 
tion and co-ordination of merchan- 
dising plans on the label's album 
releases in addition to his regular 
promotion duties. In his new post. 
which was created as a result of 
Decca's recent merchandising earn - 

paign on its "Holiday' album pack. 
age, Nasatir will work closely with 
the label's recording staff on all 
projects. 

A graduate of Northwestern and 
Columbia universities, Nasatir is a 
member of the Sales Executive 
Club and the American Institute of 
Management. 

HOLLYWOOD -- Milt Weiss, 
branch manager for King Records 
here, has resigned his post with 
the company to form an independ- 
ent distributorship of his own. New 
firm will be known as Independent 
Records, Inc., with headquarters 
in the heart of coin row. Weiss 
will continue with King thru Oc- 
tober 1, when his new company 
will officially open its doors. 

PRE -CHRISTMAS 
TRAFFIC TIP 

KINGSTON, N. C. -In a 
unique traffic safety measure, 
local disk jockey Nick Reyes, 
\VFTC, played Christmas rec- 
ords tluruout the Labor Day 
weekend. 

The gimmick, as explained 
by Reyes on the air, was that 
he was playing the out -of- 
season platters for "those of 
you who will not be with us 
next Christmas. 1 want you 
to enjoy some Christmas mu- 
sic in case you're one of those 
people who think accidents 
can't happen to you." Reye is 
also the station's promotion 
director. 

Abbott Asks 
That Indies 
Sell at 40c 

HOLLYWOOD -- Fabor Robi- 
son, president of Abbott -Fabor 
Records, Inc., last week expanded 
his direct sales program, welcom- 
ing other independent record 
manufacturers to join with him in 
selling to opérators, dealers, one - 
stops and rack jobbers at 40 cents 
per disk. 

To handle other diskery output, 
Robison has organized Abbott Sales 
Company, with the latter firm ask- 
ing for a fee of 7 cents per record 
in return for sales, servicing and 
promotion. indie diskeries will also 
allocate a prorated sum of money 
to be used for advertising and spe. 
rial exploitation projects of all par- 
ticipating firms. All manufacturers 
will also appoint salesmen who will 
work territories assigned by Robi- 
son, with the expectation that 
enough firms will join in the plan 
to blanket the country. Robison 
averred that he will also handle 
disk jockey service, shipping and, 
wherever possible, plan for joint 
pressing and plating to further ef- 
fect a savings. 

According to Robison, a number 
of independent diskeries are con- 
sidering the plait. 

Hefty Disk Coverage 
Of TV Specs in Fall 

NEW YORK -Aitho TV spec- 
taculars have failed to pay off 
"spectacularly" in the record field 
to date, the Brill Building still has 
hopes, and the fall TV season will 
be marked by execuive platter 
coverage both 'albums and singles 
of TV Spec -scores. 

The most recent deal involves 
the Leeds Music score of Cordon 
J]enl ins' NBC -TV version of "Man - 
hattan Tower," which will be pre- 
sented October 27 (9 -10:30 p.m.) 
with Helen O'Connell, Phil Harris, 
Ethel Waters and Cesar Romero 
in the cast. Capitol has recorded 
a new expanded (48 minutes) LP 
version of the score by Jenkins 
with virtually the same artists lea- 

Nominations in 

For CLG Board 
HOLLYWOOD - Nominations 

for election to membership on the 
executive board of the Composers 
6r Lyricists' Guild of America, 
Western section, were announced 
here last week by President Leith 
Stevens. 

Recommended to represent 
screen composers are Lou Maury, 
Lyn Murray, David Raksin and 
Walter Scharf; for radio and tele- 
vision composers, Jack Meakin, 
Mahlon Merrick, Irving Miller, Na- 
than G. Scott, Stanley Wilson and 
Al Woodbury; for song composers, 
Johnny Burke, Ray Evans, Ralph 
Freed and Jerry Livingston, and 
for specialized composition, Ivan 
Ditmars, Russell Garcia, Louis 
Palange and Ruby Raksitt. 

Continuing to serve on the board 
are Basil Adlam, Jeff Alexander, 
Alexander Courage, Mack David, 
Frank DeVol, Hugo Firedhofer, 
Harschel Burke Gilbert, Wilbur 
Hatch, Rex Koury, Walter Schu- 
mann, Marlin Skihes, Fred Steiner 
and Leith Stevens. 

Presley Snags Pubbing Rights 
To His Pic 'Love Me Tender' 

NEW YORK -- Elvis Presley's 
latest coup is the acquisition of 
the publishing rights to the score 
of bis first movie, 20th Century- 
Fox's "Love Me Tender." 

Presley with Vera Matson also 
penned the four movie tunes, 
which are published by his Hill 
6r Range Broadcast Music, Inc., 
firm, Presley Music. RCA Victor is 
rushing out the warblers waxing 

of the film's title tune (backed by 
"Anyway You Want Me "), as a 
result of the furor kicked up when 
he sung the song on Ed Sullivan's 
CBS -TV show last Sunday (9) 
night. Dealers were swamped with 
calls for the disk the next day. 

RCA Victor isn't entirely happy 
about the whole thing, since 
Presley currently has eight singles 

(Continued on page 44) 
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tured on the original Decca ver- 
sion 11 years ago. :., 

At the same time, Decca is 
re- issuing Jenkins' original ." Alan - 
hattan Tower" LP, and Mercury is 
making plans to bring out a Patti 
Page LP, tagged "Songs From 
Manhattan Tower." Jenkins' new 
"Manhattan Tower" spotlights morn 
than seven new songs. The Origi- 
nal Decca package sold more 
than 500,000 copies, altho Jenkins 
wouldn't allow it to be played oft 

(Continued on yoga 44) 
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MUSIC BOX 

From Cellar to 100G Take 
Is Dealer's 3 -Year Record 

we' Imagination the keynote of New Bedford store's 
sales strategy for solid pay -off 

Lifetime phono guarantees and free repaira is 
sock defense against cut -rate buying 

By CAMERON DEWAR 

NEW BEDFORD, Mass, -Pro- 
motion, personality and push are 
the three attributes that have liter- 
ally raised Emanuel (Manny) Ger- 
maine's Music Box Store here from 
the cellar to a $100,000 annual 
business in phonographs and rec- 
ords in the short space of three 
years. 

Germaine, with his step -son 
partner, Frank Priess, originally 
opened in a small walk -down shop 
that cost him 80 cents a day in 
rent. Little more than a year later 
he moved to his present quarters, 
where after six months he tripled 
his business. 
. About one -third of the 30 by 60 
floor space is given over to hi -fi 
phonos and radios. The self -service 
disk department occupies the main 
section from the door in. Sound- 
proof record booths are conven- 
iently located along one side of 
the store. 

Germaine uses the walls of his 

window space cleverly for record 
displays, sprinkled with autograph- 
ed pictures of recording artists who 
have paid visits. And in full view 
of the prospective customer are 
printed lists of the popular tunes. 

Patrons are never allowed to 
forget phonographs, for the main 
window space is devoted to phonos 
and radios in a wide price range. 
When the customer works his way 
thru the record section he is con- 
fronted with the main display of 
record players. 

Germaine thinks records and 
phonos go hand in hand and that 
any dealer who misses up on them 
is passing up a sure -fire profit. 
"When a customer is interested in 
good records," says Geroaine, 
is only a short step to interest him 
in a good machine to play them 
on." 

A few players and radios are also 
strategically placed among the rec- 
ord racks on overhead shelves. The 
staff is also urged to remind cus- 
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tomers about needles and cleaners. 
Once in a while, to spark interest/ 
a sale is run on diamond points. 

Phono Guarantees 
One of the top gimmicks that 

help the Music Box ganter a big 
share of the city's business is the 
unconßitional guarantee on all 
phonographs sold. Repairs are free 
for the life of the player and any 
record customer can have Isis ma- 
chine fixed free even tho it wasn't 
purchased at the Music Box. There 
is, of course, a charge for parts. 

Along with lively and enterpris- 
ing dealership, Germaine keeps one 
full -time and one spare -time me- 
chanic going in the repair depart- 
ment in a sizeable room in the reaì; 
of the store. He figures the good 
will and satisfaction pay off in 
added business. If the machine 
isn't playing, they can't buy rec- 
ords," is his slogan. But there is 
more titan good will to the gesture. 
It has proved the best means of 
defense against the cut -rate houses. 

Germaine is frank -to say that he'd 
rather go out of business than cut 
prices. Everything is sold at regular 
list prices. Ile feels that standing 
behind his merchandise draws the 
steady trade that spells .profit. 

A man of expansive personality, 
he has earned for himself the name 
of "Mr. Music" here. Scarcely a 
local event is put on without Ger- 
maine either contributing records 
or helping in some way. He is well 
aware that the teen -agers purchase 
the bulk to today's records and he 
is quick to take advantage of this 
situation by sponsoring frequent 
record hops. 

Keeping the name of the Music 
Box before the public is a passion 
with Germaine. An annual local 
tennis tournament trophy bears the 
store's name. He has made friends 
with local deejays who stop in 
often, and once ran a club for them 
in the store until the project got 
so big it practically forced him into 
the street. 

Frequent radio advertising spots 
are high on Isis budget and Isis in- 
terest in charities and record hops 
keeps his name on the lips of dee- 
jays and radio personalities. The 
use of his store as a free ticket of- 
fice for summer theaters in the 
vicinity attracts many. While he 
charges no fee, his name appears 
on theater programs and advertis- 
ing, and patrons rarely come for 
tickets without being attracted to 
his merchandise. 

Promotion Gimmicks 
A gimmick that pays off well in 

pulling patrons is his sise of name 
artists who are playing in nearby 
spots. Such stars as Fifi D'Orsay, 
Kitty Kallen, the Four Lads, Rus- 
sell Arms, Les Elgart and others 
have visited the store to promote 
their records. Germaine even suc- 
ceeds in bringing record artists 
from- the Boston night spots, a 
round trip of nearly 60 miles. 

Germaine offsets slack seasons 
with his favorite hobby- promo- 
tions. He has eagerly gone along 
with dealers in other fields in their 
drives and matches them dollar for 
dollar to put over any advertising 
campaign. He also. went along 
with the starious record clubs, 
which he Feels stimulated interest 
and brought new patrons to the 
store. 

Quick to sense the pulse of 
events, he air -expressed a package 
of records to President Eisenhower 
when he first was stricken in Den- 
ver. Germaine not only had the 
satisfaction of helping the President 
but also gained good publicity with 
a letter sent him from Mrs. Eisen- 
hower. 

He believes in a continually 

Set Caravan Tour 
To Plug Hi -Fi Units 

BUCHANAN, Mich. - Electro- 
Voice, Inc., long known as a top 
name in the speaker field, and now 
introducing a complete line of hi -fi 
component parts, will promote 
its entire line via an eight -month 
nation -wide tour of its Caravan on 
Wheels. 

Five tons and $20,000 worth of 
equipment will be transported by 
a Wells Cargo carrier and two 
panel trucks. The "road show" 
will display speaker enclosures, 
"do it yourself" speaker enclosure 
kits, speakers, amplifiers, tuners, 
complete systems and components. 

The caravan will take part in 23 
high fidelity shows between now 
and tsext May, most of them spon- 

sored by Rigo Enterprises of Chi- 
cago. The 'caravan has already 
visited Cincinnati and Columbus, 
O., and Atlanta. Other stops in- 
clude Portland and Salem, Ore.; 
Indianapolis, New York, Miami, 
New Orleans, Chicago, Dallas, St. 
Louis, Milwaukee, Minneapolis, 
Seattle; Kansas City, Mn.; Omaha, 
Denver, Salt Lake City, Pittsburgh 
and Detroit. 

Howard Souther, the firm's mar- 
keting director, said that in each 
location, eight or nine complete 
performances will be put on each 
day, each show playing to as many 
as 150 people, for a total audience 
of as many as 1,000 a day. 

Disk Coverage of TV Specs 
Continued from page 43 

the air for the first three or four 
years. 

Other TV- scores, with heavy 
disk coverage, include the Kay 
Starr, Dick Haynes, Louis Arm- 
strong "Producers' Showcase" pro- 
gram `The Lord Don't Play Favor- 
ites" (aired this Monday, 17, over 
NBC -TV), published by Stan -Star, 
which has lined up 14 singles on 
the score. Music Publishers Hold- 
ing Company is publishing the 
score of the forthcoming NBC-TV 
musical version of "Scrooge" (star- 
ring Vic Damone, Patrice Monsel, 
and Basil Rathbone) and Columbia 

SCHOOL PITCH 

Motorola's 
Campus Ads 
CHICAGO- Phonographs and 

radios figure heavily in Motorola's 
"Back to School" fall promotion 
campaign. Ad spreads, depicting a 
Pullman porter helping college men 
and women board a train to return 
to the campus, appear in the Sep- 
tember Esquire and the September 
15 Collier's. Each student is shown 
carrying a different Motorola prod- 
uct, including a portable three - 
speed phono, a clock radsb, two 
portable radios and a portable TV 
set. 

The consumer ads appear in is- 
sues of both magazines dealing 
with football forecasts and 1956 - 
styled campus attire. Esquire has 
prepared a college "Sketchbook" 
depicting campus dress, which it 
will mail to 100,000 college men 
this fall and this booklet also car- 
ries a Motorola ad. 

A trade press campaign pre- 
ceded the consumer ads in Au- 
gust, calling dealers' attention to 
the giant promotion. As a follow - 
up at the local level, distributors 
are getting window banner enlarge- 
ments of the artwork of the con- 
sumer ads, which will be used by 
dealers to tie in with the national 
ad schedule. 

changing display to attract a con- 
stant flow of customers, and the 
two regular fen clerks and the 
extra weekend help don't remember 
a time when there wasn't somebody 
in the store. 

Germains activity in civic af- 
fairs has also been reflected in 
added business. He is vice- presi- 
dent of the local merchants' as- 
sociation and he is well aware that 
other businesses draw potential pa- 
trons to his store. Thru his efforts, 
trading hours have been reshuffled, 
off -street parking has been in- 
stituted and other endeavors have 
increased business in the area with 
the Music Box getting a good share. 

has the original -east album rights. 
Chappell is publishing the score 

fo- NBC -TV's forthcoming musical 
adaptation of "Jack and the Bean- 
stalk," and RCA Victor will prob- 
ably bring out an original -cast LP 
on the show. The plum TV score, 
of course, is Rodgers and Hammer - 
stein's original 90- minute musical 
version of "Cinderella" which will 
be aired over CBS -TV next Febru- 
ary. The original -cast album rights 
are still unassigned but chances 
are Columbia will land the pack- 
age. 

Presley Snags 
Continued front page 43 

on the market, including his best 
selling "Hound Dog," six sides 
from his best selling LP (including 
"Blue Moon" a Billboard "Best 
Buy" this week) and a side from 
his best selling EP. 

Victor last week gifted its new 
gold mine with his second gold 
disk for the same record. The first 
was for "Hound Dog." while the 
second is for the flip -side "Don't 
Be Cruel," The disk has gone 
over 2,000,000 in sales to date, 
while all of the six LP sides - 
released two weeks ago -have al- 
ready gone over 100,000, with 
".Blue Moon," "Money Honey," and 
"One -Sided Love Affair," the most 
potent entries so far. 

In addition to tile title tune, 
"Love Me Tender," Presley's new 
movie spotlights three other songs; 
"Poor Boy," "You're Gonna Move 
and "Let Me." The rock and roll 
idol, who recently branched out 
into the merchandising field with 
a line of Presley- endorsed products, 
starts his second movie, "Lonesome 
Cowboy," in December. 

Seven Diskeries 
Continued from page 43 

terest in taking on a disk line to 
sell to their regular contacts. 

Both the cut pricers (who mar- 
ket their own imitation versions of 
current hit disks) and the major 
labels showed an optimistic turn 
of mind as far as their own futures 
in the rack business were con - 
concerned. The former believe 
that they have the perfect impulse 
buying product, ideal for rack ex- 
posure, while the latter maintain 
that the public wants only what 
they hear on the air and in the 
juke boxes -the genuine article. 

Meanwhile, a spokesman for 
another of the majors, and one not 
taking part in the show, admitted 
that altho bis company has as- 
signed personnel to the project of 
opening the rack market for Its 
products, he still felt that the racks 
could not sell a catalog. Catalog 
material, according to the spokes- 
man, was responsible for the great 
bulk of major diskery's sales. 
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1 SENSATIONAL SIDES 

NOW BREAKING 

IN ALL MARKETS 

1 

1 

DECCA 30024 9 -30024 
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Packaged Records Buying Guide 
Best Selling Pop Albums 

Albums are ranked in order of their national sales strength at 
the retail level according to the Billboard's weekly survey of top 
deafen in all key markets. 

1. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

2. THE ICING AND I -Sound Track Capitol W 740 

3. MY FAIR LADY -Original Cast Columbia OL 5090 

EDDY DUCHIN STORY -Sound Track....Decca DL 8289 

5. ELVIS PRESLEY RCA Victor LPM 1254 

6. SONGS FOR SWINGIN' LOVERS -Frank Sinatra ..Capitol \V 653 

7. HIGH SOCIETY -Sound Track Capitol W 750 

S. BELAFONTE -Harry Belafonte RCA Victor LPM 1150 

9. THE PLATTERS Mercury MG 20146 

10. OKLAHOMA! -Sound Track Capitol SAO 595 

11. CAROUSEL -Sound Track Capitol W 694 

12. . SOLO MOOD -Paul Weston Columbia CL 879 

13. FOUR FRESHMEN AND FIVE TROMBONES....Capitol T 683 

14. SAY IT WITH MUSIC- Lawrence \Velk Coral CRL 57041 

15. BUBBLES IN THE WINE -Lawrence Welk Coral CRL 57038 

Pop Albums Coming Up Strong 
A Bating of newer pop albums showing strong trade action, compiled 

ern a survey of all major markets. These albums figure strongly as 
potential entries on the national best selling pop albums chart. 

1. The Misty Miss Christy June Christy 
Capitol T 725 

2. Lonely Girl Julie London 
Liberty LRP 3012 

3. Pat Boone Pat Boone 
Dot DLP 3012 

4. Dream Dancing Ray Anthony Ork 
Capitol T 723 

5. In London, in Love Norrie Parantor Ork 
Capitol T 10025 

Most Played by Jockeys 
Albums are ranked to order of the greatest number of plays on disk 
jockey radio Wow. .hsWl the country. Results ere based on The 
Billboard). weekly surrey among the nation'. disk lackeys. 

1. HIGH SOCIETY -Sound Track Capitol \V 750 

2. SONGS FOR SWINGIN' LOVERS -Frank Sinatra .. Capitol W 653 

3. EDDY DUCHIN STORY -Sound Track Decca DL 8289 

4. ON THE SUNNY SIDE -Four Lads Columbia CL 912 

5. MY FAIR LADY -Original Cast Columbia OL 5090 

6. SOLO MOOD -P. Weston Columbia CL 879 

7. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

8. KING AND I -Sound Track Capitol W 740 

9. SWINGIN' FOR TWO -Don Cherry Columbia CL 893 

10. PLATTERS Mercury MG 20146 

Review Spotlight on .. . 

Popular Albums 
MOMENTS TO REMEMBER (1 -12 ")- Lawrence 

Welk Ork, Coral CRL 57068 
Welk, with two albums currently riding the 
charts and two top -rated TV network shows, 
packages 12 tunes for another sore -fire LP 
entry. This is a follow -up to his "Sparkling 
Strings" LP wherein he deviates from his 
Champagne Music and uses 20 strings. It's 
mood music for both dancing and listening in 
a highly compatible manner. Sides include: 
the title tune, "The Very Thought of You," 
"Stay As Sweet As You Are," "The Anniversary 
Waltz" and "You're My Everything." 

Classical Albums 
LALO: SYMPHONIE ESPAGNOL; BRUCIT: 

VIOLIN CONCERTO IN G MINOR -Isaac 
Stern and Philadelphia Orchestra; Eugene Or- 
mandy, Cond. Columbia ML 5097' 

OFFENBACH IN AMERICA- Boston Pops Or- 
chestra; Arthur Fielder, Cond. RCA Victor 
L111 1990 

VERDI: LA TRAVIATA (Complete) -Rome Opera 
Orchestra and Chorus; Pierre Monteux, Cond. 
RCA Victor LM 6040 

THE CONCERTO -Artur Rubinstein with Chicago 
and RCA Victor Symphony Orchestras; Fritz 
Reiner and Alfred Wallenstein, Conds. RCA 
Victor LM 6039 

OFFENBACH: LAITE PARISIENNE (Complete) - Philadelphia Orchestra, Eugene Ormandy, 
Cond. Columbia ML 5069 

PUCCINI: LA BOHEME (Complete)- Jttssi Bjoer- 
ling, Victoria De Los Angeles, Robert Merrill; 
RCA Victor Symphony and Chorus; Sir Thomas 
Beecham, Cond. RCA Victor LM 6042 

THE VIRTUOSO ORCHESTRA .- Boston Sym- 
phony Orchestra, Charles Munch, Cond. RCA 
Victor LM 1984 

THE TONE POEM -Various orchestras and con- 
ductors. RCA Victor LM 6129 

BEETHOVEN: SYMPHONY NO. 7-Chicago Sym- 
phony; Fritz Reiner, Cond. RCA Victor LM 
1991 

TOSCANINI AND THE PHILHARMONIC SYM- 
PHONY ORCHESTRA OF NEW YORK - 
Camden CAL 309 

DVORAK: SYMPHONY NO. 5 ( "New World") - 
Philadelphia Orchestra; Eugene Ormandy, 
Cond. Columbia ML 5115 

RICHARD STRAUSS: SCENES FROM ELEK- 
TRA AND SALOME - Inge Borkh, Paul 
Schoeffler, Frances Yeend, Chicago Symphony; 
Fritz Reiner, Cond. RCA Victor LM 6047 
(For reviews of the above, see regular review 
section.) 

Album Cover of the Week 

THE VIRTUOSO ORCHESTRA -BOSTON 
SYMPHONY ORCHESTRA - CIIARLES 
MUNCH -RCA Victor LM 1984. A few 
musical instruments, either actual or toys, 
and this week's cover selection gives any 
dealer a display that will stop 'em. The 
collection of instruments placed in a "take 
five" fashion, clearly photographed in color, 
should prove too tempting to pass by. 

Reviews and Ratings of New Albums 

Popular Classical 
JUNGLE DRUMS 56 

Mono, Gould Ork (1 -12") 
Victor LM 1994 

High fidelity fans should welcome 
Morton Gould's new LP, spotlighting 
some effective hi -fi instrumental in- 
terpretations of such highly rhylhmic 
selections as "Ritual Fire Dante," 
"Hawaiian War Chant," and "Cara- 
van." Percussion instruments are fea- 
tured thmout, and Gould's impres- 
sive arrangements consistently stress 
the beat. Interesting cover art should 
be a display Plus. 

MY TRUE LOVE SINGS 56 
Robert Shaw Chorale; Robert Shaw, 
Coud. (t -12 ") 
Victor LM 1998 

A delightful collection of traditional 
love songs from England, Ireland, 
Scotland, Germany, France, Spain, 
Italy and America, all of which have 
the strong appeal of simplicity, attrac- 
tive Melody and t happy poetic 
quality. The well -known mixed choral 
group is In top form on such offer - 
ing. as "He's Gone Away," "A Red, 
Red Rose," "Gently Johnny, My 
Jingalo," "Flow Gently, Sweet Afton" 
and "I Know My Love." 

THOUGH NOT A 
WORD WAS SPOKEN SS 
Voices of Walter Schumann (1.12 ") 
Victor LPM 1266 

Another amati packlog job of the 
Schumann group, this time on a 
brace of songs employing no lyrics. 
Rather, merely the sound of the 
voices is spotlighted, used in many 
cases like a battery of various insts. 
meats. In each case, the melody is 
carded by a specific instrument 
(trombone, tenor sax, piano, etc.), 
around which the voices weave fast- 

. eating patterns of souhd. A most 
imaginative, attractive set. 

THE BIG SOUND S2 
Ray Roho, Pipe Organ (1 -12 ") 
Victor LPM 1306 

Bohr, associate organist at New 
York's Radio City Music Hall and 
demonstrator for Wurlitzer, pipe. out 

(Continued on page 48) 

OFFENBACH IN AMERICA (1.12»)-- - 
Boston Pops Orchestra; Arthur Fiedler, 
Cond. RCA Victor LM 1y96 (Spotlight) 
This handsomely packaged LP should 

move out briskly. A follow -up to the 
Pops' successful "Mr. Strauss Comes to 
Boston," the album was compiled by 
Fiedler from the actual programs _ and 
encores performed by Offenback in this 
country during the 1880's, and as such is 
a fauinatina collector's item. A 16 -page 
booklet (bound into the album book) is 
big sales plus for the package. Material 
includes selections from "La Belle He- 
lene," "The Tales of Hoffman,' "Or- 
pheus In }lades," "Musette" and other 
Offenbach works. 

THE TONE POEM (3 -12 ") - Chicago 
Symphony Orchestra: Fritz Reiner, 
Cond.; Boston Symphony Orehestnt 
atarles Munch, Cond.; Boato. Pope 
Orchestral Arthur Fiedler, Coed.; Leo- 
pold Stokowski and his Symphony Or. 
chests. RCA Victor LM 6129 (Spot. 
light) 
This interesting and delightful package 

of three disks is virtually an anthology, 
presenting notable examples of the tone 
poem from the period of Liszt to the 
present day. The contrasting moods rep- 
mesh Me works of so many different 
composers. Included are Reiner's per. 
formance of the " Mephisto Waltz" and 
"Don Juan "; Munch, with "Romeo and 
Juliet" and "Francesca Da Rimini"; Ra- 
vel's "La Valse "; Fiedler's versions of 
Casella's 'Italia" and Copland's "Et Sa- 
lon Mexico "; Monteux's Liszt's "Les Pre- 
ludes" and Stokowski's "Debussy's "Nu- 
ages" and Iben's "Escales." The per- 
formances and engineering are of high 
order. A.dr: wise, the set Is a very 
fetching concept with strong merchandis- 
ing aspects. The packaging contains an 
informative booklet describing the differ- 
ent selection sud illustrated with beauti- ful artwork. 

LALO: SYMPHONIE ESPAGNOLE IN 
D MINOR; BRUCH: VIOLIN CON. 
CERTO IN G MINOR (I.12 ") -4asse Ste, Violins Philadelphia Orchestral 

(Continued on page 48) 

Jazz 
LUCKY THOMPSON IFEATURLNG 

(OSCAR PETTIFORD) 55 
Lucky Thompson, tenor sax; Jim 
Whatsmyname, trombone; Hank Jones, 
piano; Oscar Pettiford, bass; Osie John- 
son, drums; Skeeter Best, guitar (1.12 ") 
(1.12 ") 
ABC Paramount Ill 

Shops who push this set should 
realize plenty of sales. Thompson, 
the world's most underrated tenor- 
man, get his best disk showcasing to 
date, with superb support from Petti- 
ford, Jim Cleveland, Jones, etc. 
There's version of "Body and 
Soul," here called "A Lady's Vanity," 

- that rates next to Hawkins' classic. 
The robust tone reminds one of Hawk 
and Byas, but the style is more 
flexible. 

VELVET MOOD gl 
Billie Holiday (1.12 ") 
Clet MO C 713 

SOLITUDE 713 

Billie Holiday (1 -12 ") 
Clef MO C 690 

The pair of packages represents good 
news for dealers and for Miss Holi- 
day's fans. Both include classy inter- 
pretation, of the kind of sophisticated 
blues material that shows her off 
best. The first listed package con - 
tains eight all -new skein's ( "What's 
New." "Prelude to a Kiss," etc.) of 
five to six minutes each. That's be- 
cause the fellows backing up (includ- 
ing "Sweets" Edison, Benny Caner, 
Jimmy Rowles, Barney Kessel, John 
Simmons and Larry Bunker) get their 
stylish, easy -going jazz licks in too. 
The "Solitude" disk is a conversion 
of earlier material ( "East of the Sun," 
"Solitude," "Blue Moon," etc.), but 
the styling' are similar and the back- 
ing bas Oscar Peterson, Alvin Stoller, 
Ray Brown, Flip Phillips, Charlie 
Shaven and again Barney Kessel. 
The mood, approach and quality of 
these two are very close. Both em 
be good counter items. 

DIZZY GILLESPIE JAZZ RECITAL .,.ill 
(112 ") 
Norman MO N 1083 

Except for couple of tunes issued 
(Continued on page 68) 
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the dj's love Kee1yti 
RUSS COGLIN, San Francisco "Keely makes so many other 

singers sound like amateurs -predict a great future." 

BILL RANDLE, Cleveland "A great entertainer." 

AL JARVIS, Los Angeles "Next year will be my 25th anniver- 

sary as a disc jockey. It was worth waiting 25 years for 

C: Keely Smith's record." 

PAUL BRENNER, Newark "Keely is the MOST!" 

DON McLEOD, Detroit "Sings the greatest." 

HOWARD MILLER, Chicago "A bright new sound that can fill 
a needed place in the industry." 

BOB LARSEN, Milwaukee "Bound to win national acclaim." 

show people love Keely 
DONALD O'CONNOR "Every performance is a musical comedy. 

Keely Smith is the surprise find of the year." 

DANNY THOMAS "First natural comedienne I've seen in many 

a year, and I hope Keely never finds out how she does it." 

JIMMY DURANTE "Louis and KEELY are real show business. 

Love them." 

TONY MARTIN "They're great. Keely is wonderful ... a most 

outstanding girl stylist." 

JOE E. LEWIS "Keely has an uncanny sense of timing. A natu- 
ral entry ...a winner every time." 

DORIS DAY "The freshest personality I've seen in many years." 

you'll love Keely, too!` 

HURT ME 

HIGH SCHOOL AFFAIR 
record no. 3545 
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cast your vota 
for the 

WINNING 
TICKET 

Reviews and Ratings of 
New Classical Albums 

Continued, from page 46 

Eugene Orntaatly, Cond. Columbia ML 
5097 ISPotligh0 

RECOTON 
Columbia's latest $2.95 Buy -of -the- 

Accessories 
More dealers and 

distributors vote 
for Recoton's corn 
plete line of carded 

accessories be 

cause they know 
Recoton is best! 
Easy to stock, 
easy to sell 
Recoton phonee 
dies- cutting styli 
-45 RPM inserts - 
wipe away cloths- 
discs - tape - re. 

producers ... all. 

mean BIG BUSINESS for 

you. Stick with the winner 
-Recoton -world famous 

for quality! 

RECOTON CORPORATION 
52 -35 Barnett Avenue 

Long Island City 4, N. Y. 

-CIVE TO DAMON RUNYON 
CANCER FUND 

Month is another dealer boon. While 
there is no shortage of competition on 
either item, Sterns flawless fiddling and 
the excellent sourd of the recording, 
plus the bargain prick, insure sales ac- 
tion. The music itself is easily acceptable 
to a mass audience: romantic and me- 
lodious. Stock up while the price is 
right! 

THE CONCERTO (2 -12 ") -Artrar Rubin- 
stein. Piano: Chicago Symphony Or- 
chestn. Fritz Reiner, Cond; RCA Vic- 
tor Symphony Orchestre, Alfred Wal- 
leraslrin, Cond. RCA Victor LM 6039 
(Spotlikhtl 
Year -round, and especially he gift sea- 

sons, this has to be smash. Rubinstein 
has cut new versions of the Craig, Liszt 
First and Raehmaninoff Second Coronai, 
plue the Rachnraninoff- Paganini Veda- 
lien, all top sellers for him In previous 
versions. His Interpretations, if possible, 
surpass his earlier efforts; the recording 
la vastly up-dated, and the works have a 

bigger audience than ever. No problem 
here, even for a two-disk set at $7.96. 

VERDI: LA TRAVIATA (3.12'1 -Rome 
Opera House Orchestra and Chorus; 
Pierre Monteux. Cond. RCA Victor 
LM 6040 (Sponlahty 
About as rewarding and handsome an 

operatic package as has come along. Its 
six sides. are about all that meticulous 
recording of a top -flight cast (Rosanna 
Caler'. Cesare Valletti, Leonard Warren, 
backed by the Ronne Opera House Or- 
chestra end Chords) can make them. In- 
cluded with the sel. along with a complete 
Italian -English libretto, is a handsomely 

Reviews and 
Ratings of New 
Popular Albums 

bound copy of Dtimas' "Lady of the 
Camillias" with a background introduc- 
tion by George Marck. It adds up to as Confiiiíred from page 46 
complete a "Traviola" memorabilia as 
any mania lover will want to cherish. 
This is a must for dealers in the long- 
hair division. 

OFFENBACH: GAtTE PARISIF.NNF. 
(THE PLEASURES OF PARISI t1 -12 "i 
-Phlledelphla Orchestra: 'Warne Or- 
mandy, Cnnd. Columbia vrl. 5069 
ISpotllghtt 
Here's a potent sales entry, with par- 

ticular appeal to beginning collectors and 
ballet music enthusiasts. Ormandy has 
one best- selling " Gaite Parisienne" LP 
out already, but this package contains the 
entire score and -as' an added sates plus - 
an eye- catching cover and a truly beau- 
tiful 24 -page booklet, compiled by Fred 
Grunfeld, featuring fascinating picture 
coverage of "The Pleasures of Paris." 
Performance is top -flight, and the pro- 
vocative photo -art should give the LP a 

wider market appeal. 

PUCCINI: LA BOHEME (2.12 ") -1oss' 
Bjoerliog, Tenor; Victoria de Los An- 
geles, Soprano; Robert Merrill, Bari- 
tone; RCA Victor Symphony Orchestra 
and Chorus; Sir Thomas Beecham, 
Bart., Cond. 'RCA Victor LM 6042 
(Spotlight) - 
This should be one of the highest 

powered items in the label's big toms for 
this fall. On name value alone, it's a top 
draw and with every artist turning in an 
exceptional performance, it seems des- 
tined for best selling potential. The de 
luxe complete operi, package is .the first 
by Beecham of a Puccini work. Other 

(Continued on page 71) 

12 melodies Deluding "Ide Can't Be 
Love," "As Time Goes By" and other 
standards. Instrument is capable of 
many sounds which should. prove in. 
leresiing to hi-fi tans, particularly on 
"March of the Maelooetfes" and 
"Parade of the Wooden Soldiers." 

TAE STEVE ALLEN SHOW 77 
(1-12 ") 
Coral CRL 57070 

This package is bound to grab off 
exploitation over Steve Alien's NBC - 
TV 'how 'Tonight," featuring it 
does that program's entire cast. Se- 
leations -many culled from past Coral 
tingles- include melodic piping by the 
show's vocalists Pat Kirby, F.ydir 
Gorme and Steve Lawrence; instru- 
mentals by Skiich Henderson, Steve 
Allen and his orchestra; Allen as 

piano-soloist (with George Cates' or- 
chestra), narrator and warbler, and 
amusing liner notes by 'Tonight" 
announcer Gene Rayburn. 

TIME TO LISTEN - 75 
Richard Heyman Ork (I -t2 ") 
Mercury hill 20103 

Harmonica virtuoso and ark in a 
surprising variety of rhythms, with 
unique arrangements. Hayman has 
woven some standards and Some 
tunes not no standard into a pattern 
for extremely pleasant listening. 
Plenty of stuff bete worth'decjay 
urminn, and platter should Attract 

interest from anyone familiar o. Jib 
)layman's musicianship. 

ALLEN PLAYS ALLEN 74 
(1.12 ") 
Cora) CRL 57047 

NBC -TV's versatile comedian Steve 
Allen displays his talent ar a pianist 
on this LP, playing his own com- 
positions backed by celeste. guitar, 
bass and drums. Altho Allen bas 
written some commercial song sac- 
resser (e.g., "Picnic ") the selection 
here are mostly unknown works. 
Simple, straightforward brand of 
piano makes for pleasant llsteñrng. 

PARIS C'EST UNE BLONDE p 
Patachou (1.12 ") 
Audio Fidelity AFLP 1014 

Parisian thrush packs plenty of pet- 
tonality and charm into a variety of 
moods from her cafe rep. Chanteuse 
projects equally in English and in her 
native French, whether its a piquant 
"1-e Beare" .or a Cole Porter ballad. 
Album should win her new friends 
over her merry following, but most 
of material and the $5.95 price put 
it in the sophisticated buyer bracket. 

12" LP CATALOGUE 

the First 
label 
ira jazz 

PRESTIGE 
RECORDS, INC. 

447 West 50th St., N.Y, 19, N.Y. 

no matter how you look at it... 
IT'S GREAT!!! 

and his Royal Canadians 

CANNON BALL 

LOVE ME SWEET AND LOVE ME LONG 

record no. 3540 
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-THE AMES BROTHERS ' ""'' "_'J. "® 
'THE MAGIC MELTING POT Or MELODY 

Long Play (LPM -1157) $3.98; 45 EP ver. 
sions: 2- record (EPB- 1157); I- record 
CEPA-819, 820) $1.49 ea. record 

rDr3tSt 

FRIEDRICH 
GULDA AT 

BIRDLAND 

Long Play (LPM -13551 $3.98; 45 EP 

version: 1- record (EPA -933) $1.49 

NIGHTERS 
RALPH FLANAGAN 
AND HIS ORCHESTRA 

long Play (LPM -1274) $3.98; 45 EP 

versions: 2-record (EPB -1274); 1- record 
(EPA -7751 $1.49 ea. record 

MARIO LANZA 
FOUR 
FAVORITE 
CHRISTMAS 
CAROLS 

Long Piay (1 M2029) $3.98; 45 EP ver 
sions 1- record (ERA -115) $1.49 

THE GREAT 

1L6 
AtU66S1' SPANIER'S 

RAGTIME BAND 

Long Play (IPM1310)S3.98; 45 EP ver- Long Play (IPM -1295) $3.98. 
sions: I- record (EPA -858, 859, 860) $1.49 
ea. record 

HEIFETZ TJ! 

Long Play 0.14-2027) $3.98 

kV1f1.01121 

GARY GRAFFMAN 
Schubert Prokotiett 

DEBUSSY 

THE MARTYRDOM OF 

SAINT SEBASTIAN 

Iì MUNCH 

r . BOSTON SYMPHONY 

'437 
y, 

Long Play 8.M20301$3.98 

DON QUIXOTE. 
ARTURO TOSCANINI 

TO 
YOU FROM 

TEDDI 
KING 

.` 

Long Play ILPM13131 $3.98; 45 EP ver- 
sion: 1- record (EPA 863) $1.49 

\ 
SUNNYand 

SLUE 

Long Play (lPt.1.1277) $3.98; 45 EP 

versions: 2- record (EPB- 1277;) 1- record 
(EPA -8861 $1.49 ea. record 

<VICTOA 

THE 

VAGABOND 

KING 

ORESTE AND 

JEAN [INN 

Long Play (10.20041 $3.98; 45 EP ver 
Sion: 2- record IERB -2004) $2.98 

we just =® 
couldn't say 

goodbye.. 
BARBARA CARROLL 

Long Play (LPM -1296) $3.98; 45 EP ver- 

sion: 1- record (EPA -839) $1.49 

rc+Vlfi ,. Es3 

ULTIMO SYMPHONY HO. 8 FURTIYßNûIIR 

Long Play 1PM -13201 $3.98; 45 EP. 

versions: 2- record (EPB- 1320); 1- record 
IEPA -880) $1.49 ea. record 

Tony 
Sultgs Cabot 

gm-- " . ) _ G>. 
,,... ... 

Ell 

long Play (LPM -1308) $3.98: 45 EP ver. 
sions: 1- record (EPA -852, 853, 854) $1.49 
ea. record 

LISZT 15 8gN6AR1AtQ #9AP891 

Two Long Play Records (LM.6038) 57.98 

40OUjJ, 

Ó .( 
02 If 

t 

BOSTON POPS ORCH. 

ARTHUR FIEDLER 

Long Play (LM -1906) 53.98 

ld i LJ COI,ORS I 

Lou 
Levy 
Quartet 7,7".. 

Long Play (LPM -1319) $3.98. 

Long Play 0PM -1309) S3.98, 45 EP var. 
MOOS: 1-record (EPA-855, 856, 857) $1.49 
ea. record 

®': 

W ?E.* ç>L 

Long Play (LM -2008) $3.98; 45 EP 3- 
records (ERC -2008) $3.98 

THE PRESIDENT'S 
FAVORITE MUSIC 

. 

Long Play 8M-20711 $3.98 45 EP ver- 
sions: 1- record (ERA -286, 2x7) $1.49 ea. 

Long Play (lM2012) $3.98 Long Play (LM -2026) $3.98 

BAYREUTH FESTIVAL CHORUS AND ORCHESTRA 

SCHWARZKOPF MONDEN HOPE EDELMANN 

Two Long Play Records (LM -6043) $7.98 Two Long Play Records 0.M -60451 $7.98 

ikolneó 
/nib`.: 

Juliet 
óto, VIC 

BLOÓM:. 
BIt13EL`' 

Long Play (LM 2064) $3.98 

October's big sales story has 25 exciting chapters -all from 

order today from your RCA VICTOR record distributor 
Nationally Advertised Prices Optional. Your customers hear these recordings best on an RCA VICTOR "New Orthophonic" High Fidelity I lfictrolu ". 

Copyrighted máterial 
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}IOROR ROLL of f1115 
The 
Week 

THE NATION'S TOP TUNES 

Week. 
test en 
Week Chart 

1. My Prayer 
By Boulanger & Kennedy- Published by Skidmore (ASCAP) 

REST SELLING RECORD: Platters, Mercury 70893. 

RECORD AVAILABLE: Ink Spots, Dee 29991. 

2. Don't Be Cruel 
By Otis Blackwell- Published by Elvis Presley á Shalimar (BMI) 
REST SELLLNG RECORD: E. Presley, Vic 20.6604. 

3. Canadian Sunset 
By Eddie Heywood A Norman Gimbel - Published by Meridian (BMI) 
REST SELLING RECORD: H. Winterhalter -E. Heywood, Vie 20.6537. 

RECORD AVAILABLE: A. Williams. Cadence 1296. 

4. Whatever Will Be Will Be 
(Que Sera Sera) 

By Livingston. Evans -Published by Artists Music (ASCAP) 
REST SELLING RECORD: Doris Day, Col 40704. 

RECORD AVAILABLE: E. Howard, Mercury 70881. 

5. Hodnd Dog 
By J. Le(ber and M. Stoller -Published by Elvis Presley Music & Lion Music (BM)) 
BEST SELLING RECORD: E. Presley, Vic 29.6604. 

RECORDS AVAILABLE: F. Bell- Bellboys, Mercury 70919; W. M. Mormon, Peacock 
1612. 

Wayward Wind 
By Stan Lebousk -Herb Newman -Published by Warman IBM1) 

BEST SELLING RECORD: G. Grant. Era 1013. 

RECORDS AVAILABLE: T. Ritter, Cap 3430; .1. Valentine, M -G -M 12267. 

Fool 

1 11 

2 7 

4 10 

3 12 

5 8 

Week 

TRADE MARK REG. 

For survey week ending September 12 

Week. 
Last on 
Week Chart 

6. Allegheny Moon 
By Hoffman -Manning- Published by Oxford (ASCAP) 

BEST SELLING RECORD; P. Page, Mercury 70878. 

RECORDS AVAILABLE; G. Martin Five, Dec 30022; B. Regis, Vic 20.6551; L. 
Welk -Lennon Sisters, Coral 61679. 

7. Tonight You Belong to Me 
By Billy Rose á Lee David -Published by Mills (ASCAP) 

REST SELLING RECORD: Patience á Prudence, Liberty 55022. 

RECORDS AVAILABLE; K. Chandler -J. Wakely, Dee 30040; Lennon Sisters -L. Welk, 
Coral 6170; Toucher, Modern 997. 

8. Song for a Summer Night 
By R. Allen -Published by April (ASCAP) 

BEST SELLING RECORD: M. Miller, Col 40730. 

9. Soft Summer Breeze 
By Eddie Heywood á Judy Spencer -Published by Regent (BMI) 

BEST SELLING RECORD: E. Heywood, Mercury 70863. 

RECORDS AVAILABLE: R. Brown, Dec 30054; Diamonds, Mercury 70934. 

10. Ilonkÿ Tonk 
By Doggett, Sheperd, Scott A Butler -Published by Bilate (BM1) 

BEST SELLING RECORD: B. Doggett, King 4950. 

Second Ten 

9 21 

14 6 
By Naomi Ford -Published by Debra Music (BMI) 

BEST SELLING RECORD: S. Clark, Dot 15481. 

RECORD AVAILABLE: Gallahads, Jubilee 5252. 

I Almost Lost My Mind 12 16 
By Hunter- Published by Hill & range (BMI) 

BEST SELLING RECORD* P. Boone, Dot 15472. 

RECORD AVAILABLE: I. J. Hunter, M -G -M 10578. 

When the White Lilacs Bloom Again 23 3 
By Doele- Potter -Published by Harms, Inc. (ASCAP) 

BEST SELLING RECORD: H. 2achara)8E Dec 30039. r 

RECORDS AVAILABLE.: I.. Holmes, M -G.81 12317; B. Vaughn, Dot 15491; L. Welk, 
Coral 61701; F. ZaB:.ch, Mercury 70936. 

15. Flying Saucer 10 
By Buchanan A Goodman -Published by Luniverse 

BEST SELLING RECORD: Buchanan A Goodman, Luniverse 101. 

7 

6 13 

7 5 

8 7 

11 7 

13 4 

16. I Want You, I Need You, I Love You 
By Maurice Mysels á Ira Kosloff -Published by Elvis Presley Music IPSI)) 

REST SELLING RECORD: E. Presley, Vic 20.6540. 

15 16 

17.. You Don't Know Me 16 9 
By C. Walker á E. Arnold - Published by Hill A Range (BMI) 

REST SELLING RECORD: J. Vale, Col 40710. 

RECORDS AVAILABLE: E. Arnold, Vic 20.6502: C. McRae. Dec 29949. 

18. In the Middle of the House 19 2 
Ry Bob Hilliard- Published by Shapiro-Bernstein (ASCAP) 

REST SELLING RECORD: V. Monroe, Vic 206619. 

RECORDS AVAILABLE: M. Berle, Coral 61691: R. Draper. Mercury 70921. 

19. Happiness Street 23 4 
By Mack Wolson A Eddie White -Published by Planetary (ASCAP) 

REST SELLING RECORDS: T. Bennett, Col 40726; G. Gibbs, Mercury 70920. 

19. Just Walking in the Rain 30. 2 

Third Ten 

21. After the Lights Go Down Low 22 4 
By Allen While A LeRoy Lovett -Published by Harvard (BMI) 

RECORD AVAILABLE: A. nibbler, Dcc 29982. 

22. Be- Bop- a -tula 18 13 
By Sheriff Tex Davis -Gene Vincent- Published by Lowery Enterprises (BMI) 

RECORD AVAILABLE: G. Vincent, Cap 3450. 

23. On the Street Where You Live 19 20 
By Lerner A F. Lowe -Published by Chappell (ASCAP) 

RECORDS AVAILABLE: V. Damon, Col 40654; A. Fielder, Vic 206569; E. Fisher, 
Vie 206529; L. Welk, Coral 61644; F. Wayne, Epic 9153. 

24. Sweet Old- Fashioned Girl 16 14 
By Bob Merrill- Published by Valor (ASCAP) 

RECORD AVAILABLE, T. Brewer, Coral 61636. 

27 8 25. That's All There Is to That 
By Clyde Otis A Kelly Owens -Published by Meridian (BMI) 

RECORD AVAILABLE: Nat (King) Cole, Cap 3456. 

WARNING -The title "HONOR ROLL OF HITS" is a registered trade -mark and the listings of the 
hits bas been copyrighted by The Billboard.. Use of either may not be made without The Billboard's 
consent. Requests for such consent should be submitted an writing to the publishers of The Billboard 
Y The Billboard, 1564 Broadway, New York 36, N. Y. 

By Bragg & Riley -Published by Golden Nest Melodies (BMI) 

RECORDS AVAILABLE: J. Killen, Abbott 3024; J. Ray, Col 40729. 

26. It Only Hurts for a Little While 
By Mack David á Red Spielman- Published by Advanced Music (ASCAP) 
RECORD AVAILABLE: Ames Brothers, Vie 20.6481, 

27. St. Therese of the Roses 
By Arthur Strauss -Remus Harris -Published by Dennis 113Á11) 

RECORD AVAILABLE: B. Ward, Dec 29933. . 

21 17 

28. Friendly Persuasion 
By Webster- Thiomkin- Published by Lee Feist (ASCAP) 
RECORDS AVAILABLE.* P. Boone, Dot 15490; L. Busch. Cap 3520: G. Cates, Coral 
61702; Four Aces, Dec 30041; M. Legrand, Col 40751; A. PetkiM, Epic 9181; D. Rose, 
M -G -M 12336. 

28. Ka Ding Dong 
By Gordon- McDermott -Published by Greta Music IBM() 
RECORDS AVAILABLE: Diamonds, Mercury 70934; G- Clefs, Pilgrim 715; Whoppers, 
Dot 15489. 

30. Rip It Up 
By Blackwell A Marascalco- Published by Venice (BMI) 
RECORDS AVAILABLE: Little Richard, Specialty 579; B. Haley, Dee 30028, 

- 1 

- 1 

26 5 

The Honor Roll of Hits comprises the nation's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 
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boar 
JOE "FINGERS" 

LA LA COLLETTE 

I'M A LITTLE 

ECHO 

record no. 3541 

THE FOUR 

FRESHMEN 

YOU'RE SO FAR 

ABOVE ME 

HE WHO LOVES 

- AND RUNS AWAY 

record no. 3532 

I'LL SEE YOU IN CUBA 

_ CANOODLIN' 

RAG 

record no. 3534 

KEN ERRAIR 

I LOVE WHILE 

I'M YOUNG 

I AIN'T GOIN' 

NOWHERE 

record no. 3539 

TABBY with THE 

CALVIN-ROUNDERS 

MAKE ME YOURS 

YOU TURNED 

THE TABLES 

ON ME 

LUCHO GATICA 

SINCERIDAD (Sincerity) - 

AMOR 

SECRETO 
(SECRET LOVE( 

record no. 3535 

SPEEDY WEST 

with JIMMY BRYANT - WATER BABY 

T- BLUES 

SAND CANYON - 
SWING 

record no. 3537 

SONNY JAMES 

THE CAT CAME BACK 

HELLO OLD 

BROKEN HEART 

record no. 3542 

it's easy 
when you have 

hits! 

new rock's roller! 
GENE VINCENT 

RACE WITH THE DEVIL 

GONNA BACK UP BABY 
record no. 3530 

hilarious political satire 
JOHNNY STANDLEY 
GET OUT AND VOTE! 

Part 1 & 2 
record no. 3544 

JIMMY HEAP 
and THE MELODY MASTERS 

with PERK WILLIAMS 

THIS SONG IS 

JUST FOR YOU 

MINGLING 

record no. 3543 

another sure -shot 

LOU BUSCH 

FRIENDLY 

PERSUASION 

(rr °Tr terSi; P 
nsu.,IO 

c1"`' 

PORTOFINO 
record no. 3520 

soundtrack release from "High Society" 

BING CROSBY -GRACE KELLY 

TRUE LOVE 
record no. 3507 

sensational! 
DEAN MARTIN 

MISSISSIPPI DREAMBOAT 
record no.3521 
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Best Sellers in Stores Most Played in Juke Boxes 
For survey week ending September 12 

RECORDS ara ranked in order of .neir current national selling 
imped nce at the retail level, as determined by The Billboard's 
weedy surrey of the top volume deafen in every Important market 
area. When dgelficant action is reported on both aides of 

record, points points are combined to determine 
position On the chart. In web a ease, Weeks 

MY both aides are listed in bold type, the Lost no 
^eta: Ieadbrg aide ca. top. Week Chad 

For survey week ending September 12 
RECORDS are ranked in order of the greatest number of plays In 
Juke boxes throat the country, as determined by The BBlbùard's 
weekly survey of the nation's lute bon operator. When algnlüosat .. 

play la reported on both sides of a record, 
points are combined to detera600 position Weeks 

mil on the chart. In such a case, both aides are Lad no 
Week lived in bold ty0e, the leading side on top. Week Chad 

1. DON'T BE CRUEL,(4b1I)-E. Presley., 1 7 
1: DONT BE CRUEL (BMI) -E. Presley.. 1 8 HOUND DOG (BMI) -Vic 20 -6604 

Hound Dog (BMI) -Vie 20.6604 

2. MY PRAYER (ASCAP) - Platters....... 2 10 
2. MY PRAYER (ASCAP)- Platters 2 11 Heaven on Earth (ASCAP)- Mercury 70893 

Heaven on Earth (ASCAP)- Mercury 70893 
3. WHATEVER WILL BE, WILL BE 

3. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 3 12 

(ASCAP) -Doris Day' 3 
): Gòtta Sing Away These Blues (BM()- 

.+ 

Col 40704 

9 

I Gotta Sing Away These Blues (BM1)- 
Col 40704 4. CANADIAN SUNSET (BMI) - 

H. Winterhalter -E, Heywood 5 6 
4. CANADIAN SUNSET (BMI) - This is Real (ASCAP) -Vic 20 -6537- 

H. Winterhalter 4 
nit I, Real (ASCAP) -Vic 20 -6537 

9 

5. ALLEGHENY MOON (ASCAP) - 
P. Page 4 12 

5. TONIGHT YOU BELONG TO ME Strangest Romance (ASCAP)- Mercury 70878 
(ASCAP)- Patience Sr Prudence 5 5 
A Smile and a Ribbon (ASCAP)-Liberty 55022 6. TONIGHT YOU BELONG TO ME 

(ASCAP) -Patience Sr Prudence 10 3 
8 HONKY TONK (PARTS 1 & H)- A Smile and a Ribbon (ASCAP)- Lberty 55022 

B. Doggett 7 5 
Ring 4950 -BMI 7. I ALMOST LOST MY MIND (BMI) - 

P. Boone 6 15 

:.00L (BMI) -S. Clark 9 
fi Lonesome for a Letter (BMI) -Dot 15481 

7 I'm he Love W'th You (BMI) -Dot 15472 

8. I WANT YOU, I NEED YOU, I LOVE 

0. ALLEGHENY MOON (ASCAP)- 
P. Page 8 12 

YOU (BMI) -E. Presley 7 
My Baby Left Me (BMI) -Vic 20 -6540 

16 

Strangest Romance (ASCAP) -Mercury 70878 8. FOOL (BMI) -S. Clark 15 5 

9,, FLYING SAUCER- 
Lonesome for a Letter 16581) -Dot 15481 

" Buchanan & Goodman 6 7 10. CANADIAN SUNSET (BMI) - 
Luniverse 101 A. Williams 12 3 

High Upon the Mountain (ASCAP) -Cadence 1297 

10. JUST WALKING IN THE RAIN 
(BMI) -j. Ray 15 3 11. FLYING SAUCER (PARTS 1 Sr 11)- 
In the Candlelight (ASCAP) -Co) 40729 Buchanan & Goodman 9 5 

Universe 101 

11. CANADIAN SUNSET (BMI) - 
A. Williams 10 4 12. HONKY TONK (PARTS 1 & II) 
High Upon a Mountain (ASCAP) -- Cadence 1297 (BMI) -B. Doggett 17 2 

King 4950 
- 

12. SONG FOR A SUMMER NIGHT 
& Miller.. 12 13. SONG FOR A SUMMER NIGHT 

Col 40730 -ASCAP 
(PARTS I & II) (ASCAP)-M. Miller 119 5 
Columbia 40730 

19. SOFT SUMMER BREEZE (BMI) - 13. BE- BOP -A -LULA (B\II) -G. Vincent 14 11 
E. Heywood 13 10 Woman Love (RMI) -Cap 3450 
Heywood's Bounce (HMO- Mercury 70863 

15. WAYWARD WIND (BMI) -G. Grant.. 8 17 
14. BE- BOP -A -LULA (BMI) -G. Vincent. , 11 14 No More Than Porrar, (ASCAP) -Era 1013 

Woman Love (BMI) -Cap 3450 

15. SOFT SUMMER BREEZE (BMI) - 
15.- YOU DON'T KNOW ME (BMI)- E. Heywood 20 3 

J. Vale 16 8 Heywood's Bounce (13N11)-Mercury 70863 

Enchanted (ASCAP) -Col 40710 
17. IT ONLY HURTS FOR A LITTLE 

It I WANT YOU, I NEED YOU, I WHILE (ASCAP) -Ames Brothers... 11 14 

LOVE YOU (BMI) -E. Presley 18 17 11 You Want to See Mamie Tonight 
(ASCAP) -Vic 20.6481 

¡ 

My Baby Left Me (BM1) -Vic 20 -6540 

18. YOU DON'T KNOW ME (Ban) - 
17r HOUSE WITH LOVE IN IT- J. Vale 20 
' " Four Lads - 1 Enchanted (ASCAP( -COI 40710 

BUS STOP SONG (ASCAP)- Col 40736 
18. JUST WALKING IN THE RAIN 

18. I ALMOST LOST MY MIND (BMI) - (BMI) -J. Ray 
P. Boone 14 
l'm in Love With You (ßh11) -Dot 15472 

15 In the Candlelight (ASCAP) -Col 40729 

20. SWEET, OLD -FASHIONED GIRL 
19. WHEN THE WHITE LILACS .(ASCAP) -T. Brewer 13 11 

BLOOM AGAIN (ASCAP) - Goodbye, John (13M1)-Coral 61636 

H. Zacharaias 21 2 20. AFTER THE LIGHTS GO DOWN 
Blue Blues (BMI) -Dec 30039 LOW (BMI) -A. Hibbler - 1 

20. AFTER THE LIGHTS GO DOWN 
1 Was Telling lier About You(ASCAP)- 

Dec 29982 
LOW (BMI) -A. Hibbler 21 
1 Was Telling Her About You (ASCAP) - 2 

Dee 29982 

21. THAT'S ALL THERE IS TO THAT 
Best Selling Sheet Musk 

runes are ranked in order of theft current national 
(BMI) -Nat (King) Cole 20 10 Belling importance al the sheet music label IeveL 

My Dream Sonata (ASCAP) -Cap 3456 Weeks 
lids Last on 

22. FRIENDLY PERSUASION (ASCAP) - Week Week Chart 

P. Boone 1. Whatever Will Be, Will Be (One Sara Sent 
CHAINS OF LOVE (BMI) -Dot 15490 (Artists Music) 1 11 

2. Allegheny Moon (Oxford) 2 13 

23. ST. THERESE OF THE ROSES 3. Caeadlw Sunset (Meridian) 3 7 

(BMI) -B. Ward - 1 4. My Prayer (Shapiro -Bernstein) 4 10 

Home Is Where You Hang Vow Heart (BMI) - 5. Soft Sommer Breeze (Regent) S 4 
Dec 29933 6. Song for Sommer Night tApril) ,. S 5 

7. Wayward Wind tWarman) 7 7 

24. MIRACLE OF LOVE (ASCAP) - L Don't Be Cruel (Presley- Shalimar) 11 2 

E. Rodgers - 1 9. Tonight You Belong to Me (Mills) 9 3 

Unwanted Heart (ASCAP) -Col 40708 10. Hound Dog (Presley -(.ion, B 5 

11. "0e the Street Where You Else (Chappell) Ia 

25. IT ONLY HURTS FOR A LITTLE 12. 1 Almost Lost My Mind (Hill á Range) 15 13 

WHILE (ASCAP) -Ames Brothers 19 17 13. I Want You, 1 Need l'oe, I Love Yon (Presley) - 
If You Wart to See blutoir Tonight (ASCAP) - 14. Walk Hand In Hgnd IRrpuhlic) 12 19 

Vic 20.6481 15. Happiness Street (Planetary) - 1 

Most Played by Jockeys 
For survey week ending September 12 

HIDE& are ranked in order of the greatest cumber of plays on 
disk jockey radio-shown thruout the country" 

l -Rmnits are based' on The Billboard's weekly Weeks 
Y1b ' survey among the nation's disk fockeye Lad en 
Week The revenu side at each record is also listed. Week Chart 

1. DON'T BE CRUEL (BMI) -E. Presley. 1 7 
Hound Dog (BMI) -Vic 20 -6604. 

2. MY PRAYER (ASCAP) -Platters 2 11 
Heaven on Earth (ASCAP)- Mercury 70893 

3. WHATEVER WILL BE, WILL BE 
(ASCAP) -Doris Day 3 12 
I Gotta Sing Away These Blues (BMi)- 

Col 40704 

4. CANADIAN SUNSET (BMI) - 
E. Heywood -H. Winterhalter 5 9 
This Is Real (ASCAP) -Vie 20-6537 

5. HOUND DOG (BMI) -E, Presley 4 8 
Don't Be Cruel (BMI) -Vie 20 -6604 

6. ALLEGHENY MOON (ASCAP) - 
P. Page 6 13 
Strangest Romance (ASCAP)- Mercury 70878 

7. TONIGHT YOU BELONG TO ME 
(ASCAP)- Patience Sr Prudence 7 5 
A Smile and a Ribbon (ASCAP) -Liberty 55022 

8. SONG FOR A SUMMER NIGHT 
(PARTS I & II) (ASCAP) -M. Miller.. 9 7 
Col 40730 

9. CANADIAN SUNSET (BMI) - 
A. Williams 
High Upon a Mountain (ASCAP) -Cadence 1297 

8 6 

10. AFTER THE LIGHTS GO DOWN 
LOW (BMI) -A. Hibbler 12 4 
I Was Telling Her About You (ASCAP) 

Decca 29982 

11. IN THE MIDDLE OF THE 
HOUSE (ASCAP) -V. Monroe 17 2 
Rollin' Heart (BMI) -Vie 20.6619 

12. WHEN THE WHITE LILACS BLOOM 
AGAIN (ASCAP) -H. Zacharias - 2 
Blue Blues -Dec 30039 

13. HONEY TONE (PARTS 1 & II) (BMI) - 
B. Doggett 
King 4950 

14. SOFT SUMMER BREEZE 
E. Heywood 14 6 
Heywood's Bounce (HMO-Mercury 70863 

15. FROM THE CANDY STORE ON 
THE CORNER (ASCAP) -T. Bennett 11 2 
Happiness Street (ASCAP)-Col 40726 

16. FOOL (BMI) -S. Clark 19 4 
Lonesome for a Letter (8581) -Dol 15481 

17. I ALMOST LOST MY MIND (BMI) - 
P. Boone 18 15 
I'm In Love With You (8581) -Dot 15472 

18. ST. THERESE OF TIIE ROSES 
(BMI) -B. Ward 13 2 
Home Is Where You Hang Your Heart (BSi1)- 

Dec 29933 

18. FRIENDLY PERSUASION (ASCAP) - 
P. Boone 
Chains of Lore (ASCAP) -Dui 15490 

20. YOU DON'T KNOW ME (BMI) - 
J. Vale 15 
Enchanted (ASCAP) -Col 40710 

21. HAPPINESS STREET (ASCAP) - 
G. Gibbs 20 4 
Happiness Is a Thing Called Joe (ASCAP) - 

Mercury 70920 

22. FLYING SAUCER (PARTS 1 & II)- 
Buchanan & Goodman 10 7 
Luniverse 101 

23. THAT'S ALL THERE IS TO THAT 
(BMI) -Nat (King) Cole 24 7 
My Dream Sonata (ASCAP) -Cap 3456 

24. ENGLISH MUFFINS AND IRISH 
STEW -S. Syms 21 3 
Walk Sweet -Decca 29969 

25. MORE (ASCAP) -P. Como 23 13 
Glendora (BMI) -Vic 20-6554 
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04"itor- 
THE FONTANE SISTERS' 

94eettav 

?VASE 

DOHS T 
11-N4 E L 

tAti 

Orchestra and Chorus Conducted b 

BILLY VAUGHN 

#15501 

RECORDS, Inc. Sunset and Vine Hollywood, Calif. Phone HO 3 -4181 
THE NATION'S BEST SELLING RECORDS 

l:upyliy'nteci rna, I 
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$inglesfhat ell! 
BETTY MADIGAN 

WHERE IN THE WORLD 
sod TEST OF TIME 

MCM 123111 K12318 

LEROY HOLMES & His Orch. 

WHEN THE WHITE LILACS 

BLOOM AGAIN LAST WAGON 
MCM 12317 K12317 r:.- 

DICK HYMAN & SAM Mone 

(Th) 
TAYLOR 

rev* L.ft, 
BLUES IN MY HEART Wish th 

and CHLO -E 

MCM 12325 K12325 

711. 
DEAN JONES 

A s 

THIS LAND 
(From P`0,.17::,;,".`,Z;1.1,70,::::!; 
"TM L 

and YOU CAN'T RUN AWAY FROM IT 

MGM 12323 K12323 

INTRODUCING TONI CARROLL 

THINK 

TWICE 

GOODNIGHT, MY 

LOVE, GOODNIGHT 

MGM 12322 K12322 

JUST KISS 

ME 

J NEED 

YOU SO 

OCIE SMITH 

I AT LAST MY BABY'S 

COMIN' HOME 

MCM 12321 K12321 

R a 

JOHNNY OLIVER 

THE THINGS I 

I MIGHT HAVE BEEN 

MCM 12319 K12319 

CONNIE FRANCIS 

MY SAILOR EVERYONE NEEDS 

BOY I SOMEONE 

MCM 12335 K12335 

MARVIN RAINWATER 

WHY DID YOU 
WHAT AM I 

HAVE TO GO AND 
SUPPOSED TO DO LEAVE ME 

MGM 12313 K12313 
a...... 

SHEB WOOLEY 

FIRST DAY OF SCHOOL 
and THE LONELY MAN 

MCM 12328 K12328 

a 
THE OSBORNE BROS. & RED ALLENZ 

RUBY, ARE YOU MAD! 
and MY ACHING HEART 

MCM 12308 ' K12308 

7 

JONI JAMES 

GIVE US 

THIS DAY 
and 

HOW LUCKY YOU ARE 

MCM 12288 K12288 

TRIBUTE TO 
JAMES DEAN 

Theme From 

"Rebel Without a 

Cause" 
Theme From 

"East of Eden" 

featuring 
Packaged ie attraolire sleiri: ART MOON EY Featuring photo of James Dean 

and scenes from his films. and His Orcl,, 

MGM 12312 K12312 

ART MOONEY 

fIANT 
ROCK AND 

ROLL 
(From the 1'larrer Bros, TUMBLEWEED Filin) Mon the MGM Filet "The 

OpposIte Sex") 

MCM 12320 K12320 
-4 Jai JAMES WI 

EP EXTRA? 
SPECIAL SINGLE POCKET 0n, EXTENDED PLAY SET OF 

Music from "GIANT'x1342 

s 
DAVID ROSE 

FRIENDL Y(From All,.d A.15f1 
Film, 

PERSUASION 
end 

THERE'S NEVER BEEN ANYONE ELSE BUT YOU 
MCM 12336 K12336 

THE CLOVERLEAFS 

WITH PLENTY 

OF MONEY 

AND YOU 

STEP RIGHT 

UP AND 

SAY HOWDY 
MGM 12337 K12337 

Territorial Best Sellers 
Listings are based on late reports secured fro 

Atlanta 
1. CaoadUn Sunset 

E. Heywood -H. Winterhalter, Vlo 
2. My Prayer, Platters, Mer. 
3. Don't Be Cruel, E. Presley, Vic. 
4. lest Walking lo the Rain, J. Ray, Col. 
S. Whatever W W Be, W111 Be 

Doris Day, Col. 
6. Son, for Summer Night 

M. Miller, COL 

Baltimore 
1. Don't Be Cruel, E. Presley, Vie. 
2. Honky Took, B, Doggett, Kng. 
3. To.Mht You Belong to Me 

Patience A Prudence, Lbt. 
4. C.nadlao Sunset 

E. Heywood -H. Winterhalter, Vic. 
L My Prayer, Platters Mer. 
6. St. Theme of the Rosa, B. Ward, Dec. 
7. Hoaad Dog, E. Presley, Vie. 
O . Soft Summa Breeze, E. Heywood, Mer. 
Y. WH.fever Will Be, Will Be 

Doris Day, Col. 
10. From the Candy Store, on the Cone, 

Rover Boys, Pmt. 

Boston 
1. Canadian Sunset 

E. Heywood -H. Winterhalter, Vic. 
2. Dont Be Cad, E. Presley, Vic. 
3. Whatever WIR Be, W'W Re 

Doris Day, CoL 
4. My Praya, Platters, Mer, 
s. Hound Dog, E. Presley, Vie. 
6. Just Walking In the Raln. J. Ray, Col. 
7. After the Lights Go Down Low 

A. Hibbler, Dec. 
S . St. Therese of the Roses, B. Wad, Dec. 
9. Hooky Took, B. Doggett, Kng. 

10. Canadian Sousa, A. Williams, Cdc. 

Buffalo 
1. My Prayer, Platters, Mer. 
2. Hound Dog, E. Presley, Vic. 
3. Canadian Sunset, A. Williams. Cdc. 
4. Don't Be Crud, E. Presley, Vie. 
5. Allegheny Moors, P. Page; Met. 
6. Chalet of Love, P. Boone, Dot 
7. Hooky Tonk, B. Doggett, Kng. 
I. Whatever WW Be, Will Be 

Doris Day, Col. 
9. Just Walking le the Raln, J. Ray, Col. 

Chicago 
1. Hound Dog, E. Presley, Vic. 
7. Tonight You Belong to Me 

Patience and Prudence, Lb, 
3. Canadian Sunset 

E. Heywood-H. Winterhalter, Vic. 
4. Canadian Sunset, A. Williams, Cdc. 
5. Flying Saucer 

Buchanan and Goodman, Lun. 
6. Don't Be Cruel, E. Presley, Vie. 
7. Whatever W W Be, W W Be 

Doris Day, Col. 
S. My Prayer, Platters, Mer. 
9. Soft Sommer Breeze, E. Heywood, Met. 

10. Hooky Took, B. Doggett, Kng. 

Cincinnati 
1. Canadian Sunset 

- E. Heywood -H. Winterhalter, Vic, 
2. Don't Be Cruel, E. Presley, Vic. 
3. Hound Dog, E. Presley, Vic. 
4. Honky Took, B. Doggett, Kng. 
3. My Prayer, Platters, Mer. 
6. Whatever WW Be, W111 Bo 

Doris Day, Col. 
7. Tonight You Belons to Me 

Patience and Prudence, Lbt. 
I. Tonight You Belong to Me 

Lennon Sisters-L. Welk, Cor. 
9. True Love, B. Crosby -O. Kelly, Cap. 

10. Solt Summer Breeze, E. Heywood, Mer. 

Cleveland 
1. Dont Be Crary E. Purley, Vic. 
2. Hooky Tonk, B. Doggett, Kog. 
3. True Love, J. Powell, Vrv, 
4. Whatever WU) Be, WBI Be 

Doris Day, Col. 
S. Yoo Don't Know Me, J. Vale, Col. 
6. Canadian Sunset 

E. Heywood.. Winterhalter, Vic. 
7. My Prayer, Platters, Mer. 
S . See Saw, Moonglows, Chs. 
9. I Walk the Line, J. Cash, Sue 

Dallas -Fort Worth 
I. Don't Be Cruel, E. Presley, Vic. 
2. Hound Dog, E. Praley, Vic. 
3. Whatever WW Be, WW Be 

Doris Day, Col. 
4. Canadian Suret 

E. Heywood -H. Winterhalter, Vk. 
S. Oat of Slght. Out of MUId 

Five Keys, Cop. 
6. Tbat's AB There h to That 

N. (King) Cole, Cap. 
7. Agegbeay Moos, P. Page. Mer. 
S. Let the Good Tines Ron 

Shirley A Lee, Ala. 
9. My Prayer, Planers, Mer. 

10. Bon to Be With Yon, Cbordetta, Cdc. 

Denver 
1. Canadian Sunset 

E. Heywood -H. Winterhalter, Vic. 
2. Don't Be Cruel, B. Presley, Vic. 
3. Re- Bop -a -Lola, O. Vincent, Cap. 
4. Fool, S. Clark, Dot 
U. Song for Sommer Night 

M. Miller, Col. 
6. Hooky Took, B. Doggett, Kng. 
7. Jost Wandng ln the Rule, J. Ray, Col. 
S . Hound Dog, E. Presley, Vic, 

Detroit 
1. Hooky Took, B. Doggett, Keg. 
2. Don't Be Cruel, E. Presley, Vic. 
3. Toolght Yoo Belong to Me 

Patience A Prudence, Lbt. 
4. When the White Lilacs Bloom Again 

H. Zoeboeaias, Dec. 
S. House With Lois In 15, Fous Lads, Col. 

For survey week ending September 12 

to top dealers in each of the markets listed. 

6. Honed Dog, E. Presley, Vle. 
7. Whatever WIB Be, WRI Be 

Doris Day, Col. 
I. Jest Walking lo the Rob, J. Ray, Col. 
9. Solt Summer Breeze, E. Heywood, Mer. 

11. My Prayer, Platters, Mer. 

Kansas City 
1. Just Wanda. lo the Rain, J. Ray, Col. 
3. Hound Dog, E. Presley, Vic. 
3. Doet Be Cruel, E. Presley, Vic. 
d. You Don't Know Me, J. Vale, Col. 
I. Toolgbt You Belong to M. 

Patience A Prudence, Lbt. ,( Whatever Will Pe, WBM Be 
Doris Day, Col. 

7. My Prayer, Platters, Mer. 
S. Song for a Summer Night 

M. Miller, Col. 
9. Miracle of Love, E. Rodgers, Col. 

10. Wino the White LBaa Bloom Aged 
H. Zacharaias, Dee. 

Los 'Angeles 
1. Whatever WIR. Be, Will Be 

Doris Day, Col. 
2. Nouad Dog, E. Presley, Vic. 
3. My Prayer, Platters, Mer. 
4. Canadian Sestet 

E. Heywood -H, Winterhalter, VI,. 
S. Dont Be Cast, E. Presley, Vic. 
6. Allegheny Moon, P. Page, Mer. 
7. TeolgV You Belong to Me 

Patience A Prudence, Lbt. 
I. Wayward Mod, G. Grass, Era 
9. I Almo.5 Lost My 3flad, P. Boone, Dot 

Milwaukee 
I. Don't Be Cruel, E. Presley, Vie. 
2. Tonight Yore Belong to Me 

Patience A Prudence, Lbt. 
3. Hound Dog, E. Presley, Vic. 
4. Fool, S. Clark, Dot 
U. Bus Stop Song, Four Tads, Col. 
6. Whatever Will Be, WIB Be 

Doris Day, Col. 
7. C.eadtan,Suoset, A. Williams, Cdc. 

Minneapolis -St. Paul 
1. Don't Re Cruel, E. Presley, Vic. 
2. Tonight Yoo Belong to Me 

Patience A Prudence, Lbt. 
3. Casual Look, Six Teens, Pip. 
4. Honky Took, B. Doggett, Kog. 
5. Hound Dog, E. Presley, Vic. 
6. Fool,'S. Clark, Dot 
7. Rip It Up, B. Haley. Dec. 
I. House With Love in It, Four Lads, Col, 
9. When My Dreamboat Coma Home 

P, Domino, Imp. 
10. Miracle of Lose, E. Rodgers, Col. 

New Orleans 
1. Don't Be Cruel, E. Presley, Vic. 
2. Whatever Will Be, WIB Be 

Doris Day, Col, 
3. Hound Dog, E. Presley, Vic. 
4. My Prayer, Plasters, Mer. 
S. Fool, S. Clark, Dot 
6. Caaadla Sunset 

E. Heywood -H. Winterhalter, Vic. 
7. Just Walking In the Rain, J. Ray, Col. 
B. I Want You, I Nad Yon, I Love Yoe 

E, Presley, Vie. 
9. Hooky Took, B. Doggett, Kea, 

10. Tonight You Belong to Me 
Patience et Prudence, Lbt. 

New York 
L My Prayer, Platters, Mer. 
2. whatever Will Be, Will Be 

Doris Day, Col. 
3. Hound Dog, E. Presley, Vic, 
4, Canadian Sunset 

E. Heywood -H. Winterhalter, Vie. 
0. Allegheny Moon, P. Page, Mer, 
6. Flying Saucer 

Buchanan A Goodman, Lus. 
7. Don't Be Cruel, E. Purley, Vic. 
S. Tonight Von Belong to Me 

Patience A Prudence, Lbt. 

Philadelphia 
1. Whatever Will Be, W W Be 

Doris Day, Col. 
2. Dont Be Cruel, E. Presley, Vic. 
3. My Prayer, Platters, Mer. 
4. Tonight You Belong to Me 

Patience A Prudence, Lbt. 
S. Canadian Sunset, A. Williams, Cdc. 
6. Canadian Sunset 

E. Heywood -H. Winterhalter, Vie. 
7. Hound Dog, E. Presley, Vic. 
S. Soft Summer Breeze, E. Heywood, Mer. 

Pittsburgh 
L Hound Dog, E. Presley, Vic. 
2. Hooky Took, B. Doggett, Kng. 
3. Don't Be Cn el, E. Presley, Vic. 
4. Tonight You Belong to Me 

Patience A Prudence, Lbt. 
S. See Saw, Moonalows, Cbs. 
6. Canadian Sunset, A. Williams, Cdc. 
7. Just Walking Is the Rale, J. Ray, Col. 
8. From the Candy More on the Corner 

T. Bennett, Col. 
9. Friendly Peauaslon, P. Boone, Dot 

lo. Sty Prayer, Platters, Mer. 

St. Louis 
1. Hound Dog, E. Presley, Vic. 
2. Whatever W W Be, W W Bo 

Doris Day, Col. 
3. Fool, S. Clark, Dot 
4. Dont Be Crud, E. Presley, Vie. 
5. Italian Theme, C. Stapleton, Lon. 
6. Be- Bop -,.Luta, G. Vincent, Cap. 
7. Tonight You Belong to Me 

Patience A Prudence, Lbt. 
8. Song for a Sommer Night 

M. Miller, Col. 
9. Allegheny Moon, P. Page, Mer. 

10. Caandlo. Sunset 
E. Heywood -H. Winterhalter, Via 

(Continued on page 60) 
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New Release By 

LOLA 
EE 

"WANDERING 
LOVER" 

AND 

"YOU WERE MINE FOR -AWHILE" 
MERCURY 70961 

, Bor Vo, o(ist 

FRED MacKENZ1E 
"TALK TO ME" 

AND 

"FROM THE BOTTOM OF MY HEART" 

MERCURY 70962 

OSCAR McLOLLWE 

"THE PENALTY" 
AND 

"BLUE VELVET" 

MERCURY 70964 

;\*ew Singing Star 

LILY ANN 
With The Jan Raye Qumtel 

"EVERYBODY" 
AND 

"000- POPPA-D00" 
MERCURY 70958 

Rockini and Swingle' 

SIL AUSTIN 
"SLOW WALK" 

AND 

"WILDWOOD" 
(Instrumentai) 

MERCURY 70963 

Beautiful Ip, 
mental Showing Action 

SUGAR 61. SPICE And His Orchestra 

"THERE WERE NO ANGELS" "IN THE BLUE OF EVENING" 
AND 

AND 

BUNNY" "WEDDING 
OF THE VIOLINS" 

BE A BU 
DON T MERCURY 70953 

MERCURY 70960 TOP HONORS 

DAVID CARROLL 
A 

SARAH VAUGHAN 

nd Ins Orchestra HAPPENED AGAIN" 
AND 

FOUNTAINS OF ROME" 
"I WANNA PLAY HOUSE" 

AND 
" MERCURY 70947 

STRONG CONTE 

THE PLATTERS 

"IT ISN'T RIGHT" 
AND 

"YOU'LL NEVER NEVER KNOW" 

MERCURY 70948 

"THE 

Love Theme From "GIANT" 
70952 

EDDIE HEYWOOD 

"LET'S FALL IN LOVE" 

AND 

"SECRET LOVE" 

MERCURY 70950 

- LONNIE DONEGAN 

"BRING A LITTLE WATER, SYLVIE" 

35 EAST WACKER DRIVE CH:CJ,GC 1, iLtl NOIS 

RECORDS 

Copyrighted mVriaf 
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ON NATION'S TOP JUKE BOX TUNES 

DEALER'S BEST SELLER Lt .. r 162*-1 

¢.. s;rg.rg Cole poer's top o..ner 

f rorts MGM s'"H1 h Scc.et .'' ... 

"TRUE LOVE" 
Bi W 

"M /ND IF/ 
MAKELOI'II TO YOU" 

CRCtESTRAL ACCOMPAA'WEt,T E, BOOR RENO 
V-201 8 V20 EX45 

451 NORTH CANON DRIVE, 

BEVERLY HILLS, CALIF. 

COMING UP STRONG 

A listing of newer pop records which have shown solid trade 
response during the past week. Compiled thru a survey of all 
major markets, these records figure strongly as potential entries 

on the National Best Seller Chart. 

1. its the Middle of the House Vaughn Monroe 
(ASCAP) RCA Victor 6619 

2. Rip It Up 

3: The Green Door 

Little Richard 
(BMi) Specialty 579 

Jinn Lowe 
(Mil) Dot 15486 

4. Blue Moon Elvis Presley 
(ASCAP) RCA Victor 6640 

5. In the Middle of the House Rusty Draper 
(ASCAP) Mercury 70921 

6. You'll Never, Nev er know The Platters 
(BMI) Mercury 70949 

7. I'll Remember (in the Still of the Night) 
Five Satins 

(BMI).Ember 1005 

8. Let the Good Times Roll.. Shirley and Lee 
(13511) Aladdin 3:325 

9. The Italian Theme Cyril Stapleton 
(ASCAP) London 1672 

10. Out of Sight The Five Keys 
(BMl) Capitol 33t)2 

THIS WEEK'S BEST BUYS 
According to take reports in ley markets, the following recent 

relcaaes are recommended for extra profits: 

YOU'LL NEVER, NEVER KNOW (Personality, BMl) 
IT ISN'T RIGHT (Menin, BM1) -The Platters- Mercury 70949 -This 

disk, with both sides pulling sales, has only been out a week but 
already is showing very strongly in such markets as Boston, 
Providence, Philadelphia, Pittsburgh, Cincinnati, Milwaukee and 
Durham. The boys hit hard and fast and if the pace continues for 
any length of time, they'll really have a big one. A previous Bill- 
board "Spotlight" pick (last week's issue). 

BLUE MOON (Robbins, ASCAP) 

JUST BECAUSE (Leeds, ASCAP) -Elvis Presley -RCA Victor 6640 - 
Of the seven singles released by Victor two weeks ago, all from 
artist's album, this disk, with emphasis on "Blue Moon," is stepping 
out and starting to move. All seven have been reported as good 
sellers and the strength is well distributed thruout the country. 
"Money Honey" and "I'll Never Let You Go" are two other sides 
reported as strong sellers. A previous Billboard "Spotlight" pick. 

THE GREEN DOOR (Trinity, BMI) -Jim Lowe -Dot 1:3486 -Lowe, 
with a bouncy tone and rock and roll vocal, has a side here that 
has taken a little time to catch on but is now rapidly moving toward 
the charts. Ont over a month, reports have been fair to good its past 
weeks but have now changed to very strong. Philadelphia, Pitts- 
burgh, Cincinnati, Cleveland, Milwaukee and Durham all reported 
glowing sales figures. It has not reached its full potential yet. Flip 
is "(The Story of) the Little Man in Chinatown' (Trinity, 13%). 

OUT OF SIGHT, OUT OF MIND (Kahl, BM[) 
THAT'S RIGHT (Rossevelt, BMI) -The Five Keys -Capitol 3302 - 

Croup, with two smart commercial sides, are making it in a hurry 
and show equal strength in all major markets. Out only a few 
weeks, the compctish from the Mills Brothers on "That's Right," 
seemingly the stronger side when released, has undoutbedly made 
its mark, with the flip now drawing the majority of calls. However, 
the coin seems to be plentiful and the "Keys" are just the ones to 
lock it up. 
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THEIR FIRST FOR RCA ICTC?R 

THE DE CASTRO SISTERS SINGING 

IT'S YOURS ON DON'T CALL ME SWEETIE 
20/47.6661 

AND TWO NEW ONES BY 

MOON KIM 
EAST OF MAKE BELIEVE 

(TONG CHOCK NA RA1 

c/w 
KANDA KANDA 
(THE SLNGY SANGY SONG)- 

20/47-6667 

THE MELACHRINO 
ORCHESTRA AND STRINGS 

AUTUMN CONCERTO 
caw 

IT COULD HAPPEN TO YOU 
(FROM THE PARAMOUNT FILM. "AND THE ANGELS SING ") 

20/47.6671 

Your customers will hear these "New Orthophonie" High Fidelity Recordings best on an RCA Victor "New Orthophonic" High Fidelity "Victrola" 

Copyrighted material 
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'YStri 
Trudy Williams 

You'll love ... 

"Send Me Flowers" 

"Afar Into The Nig 
FL P 317 

618 South Ridgeley Drive 

Los Angeles 36, California 

THE TOP 100 
For survey week ending September 12 

A list of the Top 100 RECORD SIDES in the nation according 

to a COMBINED TABULATION of Dealer, Disk Jockey and, 

Juke Box Operator replies to The Billboard's weekly popular 

record Best Seller and Most Played surveys. Its purpose is to 

provide Disk Jockeys with additional programming material 

and to give trade exposure to NEWER records just beginning 

to show action in the field. 
Last 

Pos. Sont; Artist, Label . 
Week 

1. DONT BE CRUEL. E. Presley. Victor 1 

2. MY PRAYER -Plasters, Mercury I 
3. HOUND DOGE. Presley. Victor 3 

4. WHATEVER WILL BE. WILL BE -Doris Day. Columbia 4 

a. CANADIAN SUNSET -11. Wimerhaiter -E. Heywood. Victor S 

ë. TONIGHT YOU BELONG TO ME- Patience & Prudence, Liberty 7 

7. ALLEGHENY MOON -P. Page. Mercury 6 

B. CANADIAN SUNSET -A. Williams, Cadence 9 

9. FOOL -S. Clint, Dot 13 

9. HONKY TONK -B. Dogget, King 16 

IL SONG FOR A SUMMER NIGHT -M. Miller. Columbia Il 
12. I ALMOST LOST SlY MIND -P. Boone, Dot IS 

II FLYING SAUCER -Buchanan R Goodman, Luniverse 8 

13. SOFT SUMMER BREEZE -E.. Heywood. Mercury 14 

MASTER THE LIGHTS CO DOWN LOW -A. Hibbler, Decca 17 

W. YOU DONT KNOW MK-J. Vale. Columbia 15 

- 17. JUST WALKING IN .11E RAIN -I. Ray, Columbia 27 

18. WHEN THE WHITE LILACS BLOOM AGAIN -H. Zacharias, Deans 28 

19. THAT'S ALL THERE. IS TO THAT -N. (King) Cole. Capitol 23 

29. IT ONLY HURTS FOR A LITTLE WHILE -Ames Brothers. Victor 72 

21. IN THE MIDDLE OF THE HOUSE -V; Monroe. Victor 25 

22. I WANT YOU. I NEED YOV, I LOVE YOU -E, Presley, Victor 25 

23. MORE--P. Como. Victor 21 

24. WAYWARD WIND -O. Grant. Era 12 

25. HOUSE WITH LOVE IN IT -Four Lads, Columbia 26 

26. BE- BOP- A- LULA -G. Vincent. Capitol 19 

27. SWEET, OLD -FASHIONED GIRL -T. Brewer, Corsi 18 

28. BUS STOP SONG -Four Lads, Columbia 29 

28. WAYWARD WIND -T. Ritter, Capitol 
W. BORN TO BE WITH YOU- Chordettes, Cadence 24 

31. IN THE MIDDLE OF THE HOUSE -R. Draper. Mercury 43 

32. HAPPINESS STREET -G. Gibbs, Memory 35 

33. MIRACLE OF LOVE -E.. Rodgers. Columbia 35 

34. WHEN MY DREAMBOAT COMES HOME -F. Domino. Imperial 49 

35. FROM THE. CANDY STORE ON THE CORNER -T. Bennett, Columbia 113 

35. WHEN THE. WHITE. LILACS BL0051 AGAIN -B. Vaughn, Dot 75 

37. LET THE GOOD TIMES ROLL- Shirley A Lee, Aladdin 78 

38. GHOST TOWN -D. Cherry. Columbia 44 

38. ST. THERESE OF THE ROSES -B. Ward, Decca 42 

4e. RIP IT UP -B. H:.ley, Decca 34 

41. HAPPINESS STREET -T. Bennett, Columbia ` e2 

42. FEVER 45 

43. ON THE STRF.ET WHERE. YOU LIVE -V. Damons, Columbia 54 

44. FRIENDLY PERSUASION -P. Boone, Dot K 
44. ITALIAN THEMY -(. Stapleton. London t el 
44. RIP IT UP- Little Richard. Specially 41 

47. SOMEBODY UP THERE. LIKES 111E P. Como, Victor e8 

W. FABULOUS CHARACTER -S. Vaughan, Mercury 38 

49. CHANGE OP LOVE -P. Bonne. lot 56 

M. KA DING DONG -Diamonds, Mercury 67 

31. HEAVEN ON. EARTH-Mauer, Mercury 44 

51. OUT OF SIGHT. OUT OF MIND -Five Keys. Capitol 57 

53. IN THE STILL OF THE. NIGHT -Salins, Ember MI 

54. GREEN DOOR -J. lave. Dot 
55. TRUE LOVE -Bing Crosby-Grace Kelly. Capitol 4 
56. KA DING DONG -G- Clefs, Pilgrim e7 

57. SEE SAW- Moonglows. Chess 61 

58. KA DING DONG- Hitltoppers, Dot - 71 

59. WHEN THE WHITE 1.11.ACS BLOOM AGAIN -I.. Holmes, 51 -6-51 13 

64. FRIENDLY PERSI vSIILN -Four Aces. Decca - 
61. TONIGHT YOU BELONG TO ME- Lennon Sisters -L. Welk. Coral - 
62. MOONGI.OW AND 'THEME FROM 'PICNIC" -M. Sioloff,,Decca so 

63. ENGLISH MUFFINS AND IRISH STEW -S. Syms, Decca 79 

63. I'M IN I.OVF. AGAIN -F. Domina. Imperial 73 

65. MAMA. TEACH ME TO D.ANCE-E. Gorme, ARC -Paramount 17 

66. SO.I.ONG -F. Domino. Imperial 17 

66. WHEN THE WHITE LILACS BLOOM AGAIN -F. Zaaach, Mercury a7 

48. EVERY DAY OF MY LIFE- McGuire Sisters. Coral - 
69. SADIE'S SHAWL -B. Sharpies, London 
78. TUMBLING TUMBLEWEED -R. Williams. Kapp 65 

71. TRUE LOVE. -J. Powell. Verve `2 
72. OI.D PHILOSOPHER -P.. Lawrence. Coral 41 

73. STRANDED IN THE. JUNGLE-Cadets. Modern 't 
73. WHEN THE WHITE 1.11.ACS B1.00M AGAIN -L. Welk, Coral 93 

73. ONE KISS I.ED TO ANO'IHF.R- Coasters,. Mao - 
76. CASUAL. 1.00K -Six 'Teens, Hip i 'u 
77. WHERE THERE'S LIFE G Cates, Coral 79 

78. HEARTACHES -S. Smith. Epic 7S 

79. FROM THE CANDY STORE ON THE CORNER -Rorer Boys. ABC- Paramount - 
IO. FORTY -NINE SHADES OF OREE.N -Amts Brothers, Victor 66 

81. FOOT .-Gallahads. r hllee 62 

81. I WALK THE LINE-J. ('ash. Sun 64 

13.DONT CRY -F. Laine. Columbia - 
83. I ONLY KNOW I LOVE. YOU -Four Aces, Decca va 

83. NOW IS THE HOUR -G. Storm, Dot 61 

86. WARAND PEACE -V. Damons Columbia - 
87. GIVE US THIS DAY' -J. James, M-G -M 49 

87. DEAR ELVIS -Audrey Pins 
W. EARTHBOUND -S. Davis Jr., Decca 6I 
Be. I LOVE MICKEY -T. Brewer. Coral - 
91. LOVE:, LOVE. LOVE-Diamonds. Mercury lue 
92. W'F.LI., DID YOU F.VAH' -Bing Crosby -F. Sinatra, Capitol - 
92. SOFT SUMMER BREEZE- Diamonds. Mercury 
94. I DONT WANT NOBODY-W. Herman, Capitol 79 
95. EARTHBOUND -M. 1.5174. Victor 93 
96. ENDLESS-McGuire Sisters. Coral 
97. TEEN -AGER'S MOTHER -B. Haley. Decca 97 
98. GLENDORA -P. Como. Victor 69 

W. YOU'RE SENSATIONAL -F. Sinatra, Capitol 77 

WO. APE. CALL -N. Nonus, Dot 65 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 

Information for buying purposes. This function is most 

reliably served by other regular weekly features: Best 

Sellers in Stores, Most Played in Juke Boxes, Coming Up 

Strong and Best Buys. 
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15481 -THE FOOL - SANFORD CLARK 

15486 -THE GREEN DOOR -JIM LOWE 

15490- FRIENDLY PERSUASION -PAT BOONE 

CHAINS OF LOVE 

15492 -NOW IS THE HOUR -GALE STORM 

A HEART WITHOUT A SWEETHEART 

15489 -KA- DING -DONG- THE HILITOPPERS 

INTO EACH LIFE 

15488 -HEART AND SOUL - JOHNNY MADDOX 

DIXIELAND BAND 

15491 -WHEN THE WHITE LILACS BLOOM AGAIN 
BILLY VAUGHN 

15485 -APE CALL- NERVOUS NORVUS 

MAC WISEMAN 

15497 -ONE MINT JULEP- 
I'M WAITING FOR SHIPS THAT NEVER COME IN 

ALBUMS 
DLP- 3030 -"HOWDY " - PAT BOONE DLP- 3016 -"GOLDEN INSTRUMENTALS " - Blur VAUGHN 

DIP-3012-PAT BOONE DEP- 1053 -"PAT ON MIKE" -PAT BOODt 

15495 -I'M LOOKING THROUGH YOUR WINDOW -BIG ROCK INN -Dour cow 

15496 -COOL IT BABY -BALLROOM BABY -DICK WRY 

15498 -SPIN THE WHEEL -ROCKY ROAD -THE SCHOLARS 

15499 -YOU ARE THE LIGHT OF MY LIFE -CRAZY DREAMS -rocAL BY DENA 

4, .1 4:31 RECORDS, Ia<. Sunset and Vine Hollywood, Calif. Phone HO 3.4 I a t 

THE NATION'S UST SELLING RECORDS 

www.americanradiohistory.com

www.americanradiohistory.com


60 The Billboard's Music Popularity Charts ... POP RECORDS SEPTEMBER 22, 1956 an ouR8166EST NiT! 

Bill Doggelt's 

LITTLE WILLIE JOHN 

FEVER 
KING 4935 

DO SOMETHING FOR ME 
b/w 

MY NERVES 
KING 4960 

EARL BOSTIC -BILL DOGGETT 

BUBBINS 
KING 4954 

ROCK 
OTIS WILLIAMS and his CHARMS 

WHIRLWIND 
b/w 

I'D LIKE TO THANK YOU MR. D.J. 
DE LUXE 6097 

JAMES BROWN and the FAMOUS FLAMES 

NOLD MY BABY'S HAND 

PLEASE, PLEASE, PLEASE 

OTHER HOT RELEASES 
THE "5" ROYALES 

COME ON AND SAVE ME 
b/w 

GET SOMETHING OUT OF IT 

KING 4952 . 

BILLY GAYLES 

FM TORE UP 
b/w 

IF I NEVER HAD KNOWN YOU 

FEDERAL 12265 

THE MIDNIGHTERS 

TORE UP OVER YOU 

FEDERAL 12270 

CURTIS 

HALF HEMAC ARTED LOVE 
b/w 

GRANDADDY'S ROCKIN' 
KING 4949 

BOB TEMPLE 

VIM VAM VAMOOSE 
b/w 

COME BACK, COME BACK 
KING 4958 

JERRY DORN 

WISHING WELL 

KING 4932 

RUDY MOORE 

STEP IT UP AND GO 
b/w 

LET ME COME HOME 

FEDERAL 12276 

LATTIE MOORE 

100,000 WOMEN CAN'T 

BE WRONG 
b/w 

LONESOME MAN BLUES 
KING 4955 

015TRIßuTED BY 

KING 
KING- FEDERAL -DE LUG E RECORDS 

Tunes With Greatest Radio - TV Audience 
Tunes, listed alphabetically, hava the greatest audiences on network 
station program. In New York, Chicago and Los Angeles. Lins are 
baud on John G. Postman's copyrighted Audience Coverage Index. 

Radio 
Allegheny Moon (R)-Oxford-ASCAP 
Big D (R) (M)- Frank -ASCAP 
Born -to Be With You (R) - Mayfair - 

ASCAP 
Bus Stop Song (R) (F)- Miller -ASCAP 
Canadian Sunset (R)- Meridian -BMI 
Cool Tango (R)- Ardmore -ASCAP 
Don't Get Caught (R)- Porgi, -BMI 
Friendly Persuasion (R) -Feist -ASCAP 
Giant (R) (F)- Wiunark -ASCAP 
Happiness Street (R)- Planetary -ASCAP 
I Cony Have Danced All Night (R), (M)- 

Chappell-ASCAP 
I've Grown Accustomed to Your Face (R) 

(M)- Chappell -ASCAP 
Lay Down Your As (R)- Ludlow -BMI 
Maria Elena (R)- Peer -BMI 
Moonglow (R) (F) -Mills -ASCAP 
My Prayer (R)- Shapiro-Bernstein -ASCAP 
On the Street Where You Live (R) (M)- 

Chappell-ASCAP 
Sadie's Shawl (R)- Roncom -ASCAP 
Silent Treatment (R)- Kahn -ASCAP 
Song for a Summer Night (R)- Cromwell- 

ASCAP 
Tall Boy (R)-- Saunders -ASCAP 
Teat of Tune (R)- Paramount -ASCAP 
That's All There Is to That (R)-Meridian- 

HMI 
Tonight. You Belong to Me (R)- Bregman, 

Vocu & Con -ASCAP 
True Love (R) (F)- Buxton Hill-ASCAP 
War and Pea. (R) (F)- Famous -ASCAP 
Whatever Will Be, Will Be (R) (F)-Artists 

-ASCAP 
Where in the World (R)- Broadcast -BMI 
You Can't Run Away From It (R) (F)- 

Columbia Pie -ASCAP 
You Don't Know Me (R) -Hill & Range - 

Bh11 
You're Sensational (R) (F)- Buxton Hill - 

ASCAP 

Television 
A Beautiful Friendship (R)- Kahn -ASCAP 
A House With Love In It (R)-Evans- 

ASCAP 
Allegheny Moon (R)- Oxford -ASCAP 
Big D (R) (M)- Frank -ASCAP 
Born to Be With You (R) -%)u) )r- 

ASCAP 
Bus Stop Song (R) (F)- Miller -ASCAP 
Canadian Sunset (R)- Meridian -BMI 
Don't Be Cruel (R)- Sheldon -BMI 
From the Candy Store on the Comer (R)- 

Sh a pi ro- Bemslein -ASCA P 

Heart Hideaway (R)- George -BMI 
Hound Dog (R)- Presley & Lion -BMI 
1 Almost Lost My Mind (R) -St. Louis - 

BM) 
I Could Have Danced All Night (R) (M)- 

Chappell -ASCAP 
It Only Huns for a Little While (R)- 

Advanced -ASCAP 
l'oP Grown Accustomed to Your Face (R) 

(M)- Chappell -ASCAP 
Joey, Joey, Joey (R) (M)- Frank -ASCAP 
Ka -Ding -Doug (R) -Greta -BMI 
Love Me Tender (R)- Beacon -BMI 
Mama, Teach Me to Dance (R)- Roncom- 

ASCAP 
My Prayer (R)- Shapiro-Bernstein-ASCAP 
On the Street Where You Live (R) (M)- 

Chappell-ASCAP 
Sadie's Shawl (R)- Roocom -ASCAP 
Silent Treatment (R) -Kahn -ASCAP 
Somebody Up There Likes Me (R) (F)- 

Feist -ASCAP 
men) Be the Day (R) - Thunderbird - 

ASCAP 
That's All There Is to That (R)- Meridian --- 

ASCAP 
Wait. Little Darling (R) -Mills -ASCAP 
Whatever Will Be, Will Be (R)- Amato - 

ASCAP 
Who Wants to Be a Millionaire (R) (F)- 

Buxton Hill -ASCAP 
You're in Love (R)- Thunderbird -ASCAP 

Best Selling Sheet Music in Britain 
(For Week Ending September 121 - 

A cabled repon from the Music Publishers' Association, Ltd., 
London. List is based upon their weekly survey of England's leading 
music dealers. America. publishers in parenthesis. 

Whatever Will Be. Will Be- Melchor -Toff )Serenade-Blossom (Harms) 
(Artists) 

Walk hand in Hand -Duchess (Republic) 
Mountain Greenery -New World (Harms) 
Who Are We ?- Bourne (Thunderbird) 
Lay Down Your Arms -Francis Day 

(Howie Richmond) 
The Birds and the Bees- Maddox (Famous) 
Why Do Fools Fall in Love ? -Chappell 

(Patricia) 
A Sweet Old -Fashioned Girl- Campbell- 

Conoelly (Valyr) 
Hot Diggity -Peter Maurice (Roncom) 

By the Fountains of Rome -Sterling 
(Chappell) 

The Wayward Wind -Lafleur ?Warman) 
You Are My First Love -Grosvenor 

My September Love -Bran 
Out of Towm- Kassner (Kanner) 
Believe in Me- Macmelodies (France) 
Born to Be With You -Morrie (Mayfair) 
Ivory Tower -E. H. Morris (E. H. Morris) 
No Other Love -Chappell (Williams) 
The Gal With the Yeller Shoes -Robbins 

(Feist) 

Best Selling Pop Records in Britain 
IFor Weak Ending September 121 

Ills Printed thru the enuttesy of the "New !Musical Express." Y0 
Peek Britain's Foremost Musical Publication. Week 

1. WHATEVER WILL BE, WILL BE -Doris Day (Philips) 1 

2. LAY DOWN YOUR ARMS -Anne Shelton (Philips) S 
3. WALK HAND IN HAND -Tony Martin (HMV) 6 
4. SWEET OLD -FASHIONED GIRL- Teresa Brewer (Vogue /Coral) 3 
5. WHY DO FOOLS FALL IN LOVE ? -Teen -Agora (Columbia) 2 
6. ROCKIN' THROUGH THE RYE -Bill Haley Comets (Brunswick) 4 
7. GREAT PRETENDER /ONLY YOU -The Platters (Mercury) 13 
I. MOUNTAIN GREENERY -Mel Tome (Vogue /Coral) 7 
9. BLOODNOK'S ROCK 'N' ROLLYING SONG-The Goons ( Decca) - 

10. WOMAN IN LOVE- Frankie Leine (Philips) 
II. SERENADE-Slim Whitman (London) II 
12. I WANT YOU. I NEED YOU, I LOVE YOU -Elvis Presley (HMV) 14 
13. SAINTS ROCK AND ROLL -Bill Haley Comets (Brunswick). 10 
14. BRING A LITTLE WATER SYLVIE /DEAD OR ALIVE- Lonnie Donegan 

(Eye -Nita) 
IS. BORN TO BE WITH YOU- Chordettea (London) 6 
16. ILL BE HOME-Pat Boone (Loadtm) 17 It I ALMOST LOST MY MIND -Pat Boone (London) 13 
II. FOUNTAINS OP ROME -Edmund Hockridge (PyaNixa) 20 
19. HEARTBREAK HOTEL -Elvis Presley (HMV) 
20. I'M IN LOVE AGAIN -Fat, Domino (London) 12 

Territorial Best Sellers 
Continued from page 54 

San Francisco 
L Barad Dot, B. Presley, V),. 
K My Prayer, Plauen, Mer. 
3. Canaan has« 

B. Heywood-H. Winterhalter, Vie. 
4 DWI Be Cruel, B. Presley, Vie. 
g. Wbat.tu wm B.. win Re 

Doria Day, Col. 
6. Allegheny Moon, P. Page, Mer. 
7. Flying Saucer 

Buchanan & Goodman, Lun. 

Seattle 
1. Hoaky Took, B. Doggett, Eng. 
2. Ta.Iiht Yon Belong to Me 

Patience & Prudence, Lbt. 
1. Deal le Creel, E. Presley, Vio. 

4. Boom! Dog, E. Presley, Vic. 
S. Whatever WIR Be, Will le 

Doris Day, CoL 
6. My Prayer, Platte., Mer. 
7. Canal. Sanaet 

E. Heywood -H. Winterhalter, Vic. 
4 Soft Soma Breezy B. Heywood, Mer, 
0. Flying Saucer 

Buchanan & Goodman, Lu.. 

Toronto 
1. My Prayer, Platters, Mer. 
2. Hewitt Dot, E. Presley. Vie. 
a Don't Be Cruel, E. Presley, Vic. 
4. Canadian Sunset 

E. Heywood -H. Winterhalter, Vie. 
S. Fool, S. auk, Dot 
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A BULLSEYE EVERY TIME 

NOW 

Their 4th 
smash 

in a row! 

FRANKIE 

LVMON aid 

TEENAGERS 

A. 

;. 

Otes 

%.0 
RECORDS New DYo 

W. 
36.dN 

Copyrighted material 
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...and still the sales 

Ge 
continue 

to 

tilla /itzorald sings the 

cole porter song look 

32 of his greatest 
compositions 

orchestral accompaniment by 
buddy bregman 

Verve MGV -4001 
Package of Two Twelve -Inch Long- Playing Records 

451 NORTH CANON DRIVE, 

BEVERLY HILLS, CALIF. 

VOX JOX 
By JUNE BUNDY 

THIS 'N' THAT: Jockeys are 
active in the talent management 
field these days, Lee Hazlewood, 
early morning jock at KTYL, Mesa, 
Ariz., is managing Sanford Clark, 
who is stationed at Williams Air 
Force Base, about ]2 miles from 
the KTYL studios. Hazlewood is 

also co -owner of Debra Music, 
which published Clark's wax 
click "The Fool."... Larry Kane, 
KNUZ, Houston, is managing 
Jimmy Duncan, who records for 
RKO- Unique. . Jack Owens, 
owner of \VEIC, Charleston, Ill., 
is backing up his hobby - jazz - 
with a regular jazz jockey show 
on his station, which he emcees 
himself. 

CHANGE OF THEME: 
Earl Weakley, has returned to 
WSVA, Harrisonburg, Va., as 
record librarian and deejay, 
following a stint as music 
teacher in a public school.... 
John Dixon, WALA -TV, Mo- 
bile, Ala., has been upped to 
assistant program director at 
WALA and WALA -TV... , 

Sid Dickler, pioneer Pitts- 
burgh deejay, is now free- 
lancing in radio and has re- 
vived his record exploitation 
activities in the western Penn- 
sylvania, eastern Ohio and 
West Virginia territories.-. 
Jack Pyle, has joined WIP, 
Philadelphia, in the 12:30-4 
p.m. time slot across the 
board. 

Cene Condon, who has been 
doing a public service show for 
San Mateo College over KVSM, 
San Mateio, Calif., is now the sta- 
tion's program engineer on Sunday 
afternoons from 1 p.m. to 7 p.m. 
In his spare time, Condon sells 
records at Sherman & Clay Com- 
pany in San Francisco. Condon, 

MONITOR MUSICAL SURVEY 
According to a survey made 

by the NBC radio network 
show, "Monitor," here are the 
records which received the 
most local air play over NBC 
affiliate stations last week in 
the following areas: 

Elmira, N. Y. 
My Prayer," Platters, Mercury. 

Pensacola, Fla. 
"Canadian Sunset," Andy Wil- 
liams, Cadence. 

Chattanooga, Tenn. 
Tonight You Belong to Me," 

Patience and Prudence, Liberty. 
Wakima, Wash. 

"Whatever Will Be; Will Be," 
Doris Day, Columbia. 

Baltimore 
"Song for a Slimmer Night," 
Mitch Miller, Columbia. 

San Diego 
"Hound Dog," Elvis Presley, 
Victor. 

Flint, Mich. 
"Hooky Tonk," Bill Doggett, 
King. 

Roanoke, Va. 
"Love Theme From La Strada," 
Paul Weston, Columbia. 

Philad 1phia 
"Alleghney Moon," Patti Page, 
Mercury. 

North Platte, Neb. 
"Don't Be Cruel," Elvis Presley, 
Victor. 

incidentally, can use more pop 
platters.... Dick Gilbert is leaving 
KTYL, Mesa, Ariz., to open tip a 
new station KPOK, Scottsdale, 
Ariz., at the end of this month. 
Saxie Dowell, WGN, Chicago, is a 

partner in KPOK and will join 
Gilbert in the operation of the 
station. 

Eddie Newman, WIP, Phil- 
adelphia, disk jockey long 
identified with jazz, tries his 
hand as a jazz spot nitery host 
and producer at nearby De- 
lair, N. J., in taking over the 
New Town Tavern. Newman 
opened this week with Illinois 
Jacquet, Coleman 'Hawkins 

and Lester Young and their 
groups for a battle of saxes. 
Ile is currently heard on 29 
separate programs on WIP, 
all sponsored by Muntz TV. 
He plays nothing but jazz on 
his shows and has given that 
type of music a terrific im- 
petus in Philly since he began 
it several years ago on 
WDAS. Newman is now the 
second disk jockey in the area 
to front a jam room. Harvey 
Hasten, on WKDN, across the 
river at Camden, N. J., oper- 
ates the Red Hill Inn in the 
vicinity of the New Town 
Tavern. Started as a week- 
end operation, Husten, with a 

big jazz following, put the 
Red Hill on a full week basis 
last week. Oddity has been 
the co- operation bet wee n 
Husten and Newman. They 
have been plugging each 
other's operation on their re- 
spective shows and even plan 
to guest on each other's pro- 
grams as well. 

YESTERYEAR'S TOPS- 
The nation's fop frees en records 

as reported to The Billboard 

SEPTEMBER 21, 1946 
1. To Each His Own 
2. Five Minutes More 
3. South America, Take It Away 
4. Surrender 
5. The Gypsy 
6. They Say It's Wonderful 
7. Doh) What Comes Naturily 
8. If You Were the Only Girl 
9. I'd Be Lost Without You 

10. I Don't Know Why (I Just Do) 

SEPTEMBER 22, 1951 
1. Because of You 

On -a My 
3. Loveliest Night of the Year 
4. Too Young 
5. I Get Ideas 
6. Shanghai 
7. Sweet Violets 
8. Cold, Cold Heart 
9. The World Is Waiting for the 

Sunrise 
10. My 'Truly, Truly Fair 

Ray Perkins was hospitalized 
last week at St. Luke's Hospital 
in Denver. Perkins has been on 
the staff at Denver radio station 
KEEL, (now KIMN), the Mutual 
affiliate, since 1946. He also writes 
a weekly record column for The 
Denver Post, does music reviews 
and record rating surveys in the 
Denver area. His daily radio stint 
has been taken over by KIMN 
staffers and his weekly column by 
disk jockeys from other stations in 
the metropolitan area. 

Bob Davies has anklet his 
midnight to yawn post at 
KIMN, Denver. to move up 
the street to KVOD, the ABC 
radio outlet, where he shares 
the mike and disks with Dal- 
las Boyd on the evening disk 
parade. 

Preps 4 New 
'Mouse' Disks 

NEW YORK -- ABC -Paramount 
is readying four new Mickey Mouse 
Club disks for release within the 
next 30 days. At the same time, 
the label is set to sponsor another 
26 -week series of spots on Walt 
Disney's ABC -TV "Mickey Mouse 
Club" show, starting next month. 

The four new "Mouse" platters, 
which will be performed live on 
the video show this season, in- 
clude " \leuseke Thoughts," "More 
Mouscke Dances," "Mo:seke Mu- 
sicals," and "Safety First." Am -Par 
is also making plans to bring out a 
new Mickey Mouse Club LP later 
this fall. 
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Check with the man from 

rr - LUMINA 
in9$ f Parts Ce., Chorlette, N, C, ....sr 

BEST SELLING POP SINGLES 
JUST WALKING IN THE RAIN 

IN THE CANDLELIGHT 

Johnnie Roy 40729..4 -40729 

1. Whatever Will Be, Will Be (Que Sera, Sera)- rve Gotta 

Sing Away These Blues..Doris Day 40704..4 -40104 

2. "Studio One Theme: Song for a Summer Night 

(Instrumental)-Song for a Summer Night (Vocal) 

Mitch Miller 40730 4-40730 

3. You Don't Know Me- Enchanted.. Jerry Vale 40110..4-40110 

4. The Bus Stop Song (A Paper of PMs) -A House With 
Love In It. .The Four Lads 40736..4.40736 

5. From the Candy Store on the Corner to the Chapel on 

the Hill- Happiness Street 40726..440126 

6. Miracle of Love -Unwanted Heart .. Eileen Rodgers 40108..4.40108 

BEST SELLING POP ALBUMS 
CONCERT BY THE SEA 

Erroll Garner 
CL -883 

1. My Fair lady..Rex Harrison, Julie Andrews, Original Cast ...01. 5090..0.5090 

2. On the Sunny Side. .The Four Lads with 
Claude Thornhill's Orchestra CL -912 

Q 3. Solo Mood.. Paul Weston CL -879 

4. Swingkl' for Two..Don Cherry C1.893..B- 8931..6- 8932..8 -8933 

S. My Fair Lady.. Percy Faith and 

His Orchestra CL- 895..B- 8951..6.8952..6.8953 
6. Organ Moods In Hi- Fi..Buddy Cole (1-814..11.8141..B.8742..11-8143 

BEST SELLING MASTERWORKS 
LALO: SYMPHONIE ESPAGNOLE 

BRUCH: VIOLIN CONCERTO 
Isaac Storrs, Ormandy- Philodelphia 
Orchestra ML -5097 

1. The Most Happy Folla..Original Cast 031.240..0E- 5118..0.5118 

2. Puccini: Madame Butterfly..Andre Kostelanetz and His Orchestra 0.169 

3. Rachmaninoff: Concerto No. 2..Istomin, 
Ormandy- Philadelphia Orchestra 14L5013 

4. Beethoven: Symphony No. S/MoLark Symphony No. 40 
Ormandy- Philadelphia Orchestra Ml-5098 

5. Mendelssohn: Violin Concerto /Mozart: Violin Concerto No. 4 
Oistrakh- Philadelphla Orchestra MLó085 

6. Brahms: Double Concerto.. Walter, Stern and Rose ML -5016 

BEST SELLING FOLK RECORDS 
CRAZY ARMS 

YOU DONE ME WRONG 

Roy Price 21510 .4.21510 

1. Singing the Blues -1 Can't Gull..Marty Robbins 21545 4-21545 

2. I'm a One-Woman Man -1 Don't like I Did 

Johnny Horton 21538 .4.21538 

q 3. You Are the One Doorstep to Heaven..Carl Smith 21522 4-21522 

NEW POP 

RELEASES 

JULIE 
From the sound track of the Arwin 

Productions Pocture "Julie" 
LOVE IN A HOME 

From tho Broadway Production "Li'1 Abner" 
40758 4 -40758 

1. lay Down Your Arms -The Madonna In Blue 
Anne Shelton 40759..4.40759 

2. Don't forget to Say Your Prayers-little Dog. .Jimmy Boyd 4.40756 

3. You Are My Sunshine.. Carl Smith, Rosemary (looney, 
Gene Autry, Don Cherry, The Collins Kids 

Nobody's Darling But Mino..Rosemary (looney 4-40760 
4. There's Never Been Anyone Else But You- Giant..From 

George Stevens Production 'Giant'..Ray Ileindorl and 
the Warner Bros.' Orchestra 4 -40761 

5. My Prayer -When My Dream Boat Comes Home..Porter Heaps 4 -40751 
6. Rock and Roll Mops -Hiccough Rock..Henry Cording 4.40762 
7. The Lonely One -Mucho Merengue..Belmonte and His Orchestra 4.40763 

NEW FOLK 

RELEASES 

I'M A SOY LEFT ALONE 

HEART'S HIGHWAY 
Lefty Frissell 21554. _4.24554 

1. The Death of Rock and Bill -Paid Bunyan Love 

The Maddox Brother and hose 4.21559 
2. Your Sweet Loving Mana Love Him Too..Bill 6 Mary Reid 4 -21557 

Ill 3. I'm Worded- Unredeemed Diamondt..The Eddie Hill Telo 4.21556 
[] 4. I Never Thought It Would Happen lo Mo-- Cornbread and 

Buttermilk.."LltOn" Timmy Dickens 4-21555 

4. Oníé s Bop -I Wanna Hold My Baby..Onie Wheeler 21523..4.21523 
5. They're Still in love -I'm in My Teens..The Collins Kids 21543..4-21543 
6. Everybody's Rockin' But Me- Without Your Love 

Bobby Lord 21539..4.21539 
7. Before I Met You- Wicked Lies..Cart Smith 21552..4.21552 

SPECIAL RECORDINGS 

OF UNUSUAL INTEREST 

A TRIBUTE TO JAMES DEAN 
Music from Giant, East of Eden, 

Rebel Without a Cause 
C1-940 

JAMES DEAN 
GIANT 
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A SMASH IN CHICAGO 

and SPREADING FAST 

FOIL 
ME 

the 

FOUR 
ESQUIRES 

Pilgrim #717 

THE - ORIGINAL - 
NOW ON ALL CHARTS 

AND CLIMBING 

Vtp'O 
000 

tti. GCLEFS 
Pilgrim #715 

SUSAN 
CAPONE 

MAYBE 

SOMEDA 
b/w 

THE 3 D's 

TELL ME 

THAT YOU 

LOVE ME 

(LICK -I- DEE -CLICK -I -DEE Pilgrim #719 

Pilgrim #718 

i.pl1GHIi 
RECORDS 

1619 Broadway 
N. Y. C., N. Y. 

Review Spotlight on 
The Platters' Spotlight disk last week, It Isn't Right" (Mellin, BMI) and "You'll Never 
Never Know" (Personality, BMI), was Incorrectly listed. The correct number for this 
disk is Mercury 70948. 

POP RECORDS 

EDDIE FISIIER....RCA Victor 6677 CINDY, OIL! CINDY 
(E. B. Marks -Bryden, BMI) 

Fisher, with a big push by the label, should coast to the charts 
with this smartly arranged ballad. Tune was kicked off on Glory 
label by Vince Martin with Fisher just cutting it last Thursday. 
However, Coast jockeys had it Friday and N. Y. stores on Monday. 
Flip is "Around the World," from the flick of the same name 
(Victor Young, ASCAP). 

DORIS DAY.... Columbia 40758 - JULIF. 
(Artists, ASCAP) 

LOVE IN A HOME (Commander, ASCAP) 
Miss Day, with two show tunes; "Julie" from the sound track 
of the flick of the same name, and flip from the forthcoming legit 
production "Li'1 Abner." Artists has had great success in the past 
with this type of material and figures to continue. 

CARMEN CAVALLARO....Decca 30076 AUTUMN CONCERTO 
(Symphony house, ASCAP) 

In his familiar and successful concerto fashion, Cavallaro takes' 
this rich, rhapsodic Italian melody and gives it a stirring presenta- 
tion. Artist, just off his success with the Duchin flick and the 
lucrative LP sound track, is in a position to capitalize via this disk. 
Flip is "La Gondola" (Leeds Music, ASCAP). 

ROGER WILLIAMS AND JANE MORGAN....Kapp 
TWO DIFFERENT WORLDS 

(Princess, ASCAP) 
NVilliams, with his distinctive legit playing, forms a perfect back- 
drop for Miss Morgan's strong vocal of this formidable tune. The 
blending should foster sales and aid both jocks and operators in 
programming. Both artists are given ample opportunity to project 
and hit the top performance -wise. Flip is 'Nights of Verona' 

BMI). 
DON CORNELL....Coral 61721 SEE SAW 

(Arc Music, BMI) 
FROM THE BOTTOM OF MY HEART (Rush Music, BMI) 
A two -sided possibility that seems destined for quick action.on all 
fronts (dealers, jockeys and ops). Cornell covers the Moonglows' 
r. &b. version of "See Saw" and zestfully maintains the fast pace 
necessary to put it over. On the flip he has another exciting tune 
which is very similar to the Clovers' r. &b. version (see r. &b. Spot- 
light). 

POP DISK JOCKEY PROGRAMMING 
JULIE LONDON.... Liberty 55032 NOW, BABY, NOW 

(Robbins, ASCAP) 
TALL BOY (Saunders, ASCAP) 
The sultry thrush sings an infectious rhythm tune "Now, Baby, 
Now," from the forthcoming movie "The Opposite Sex," in her 
usual provocative style. There is more sexy piping on the flip, an 
appealing ballad waxed by several others, for a two -sided best bet 
for jocks. 

)TARRY BELAFONTE....RCA Victor 6683 JAMAICA FAREWELL 
(Shari, ASCAP) 

Tune, a tender love story from Jamaica, is from Belafonte's best 
selling album "Calypso" and is now made available yia this single 
release. Artist, at his best, sincerely warbles this very pretty melody 
and this waxing should focus more jockey attentitm than it did in 
the I.P. Another slow intimate ballad is on the flip: "Once Was" 
(Shari, ASCAP). 

POP TALENT 
JOE VALINO....Vik 0226 GARDEN OF EDEN 

(Republic, BMI) 
CARAVAN (Mills, ASCAP) 
Artist, with a terrific backing and arrangement, belts out a dynainie 
version of "Garden." The vocal, beat and ork build thntout for a 
powerful ending. On flip Valitto takes the Ellington -Tizol tune 
and gives it strong vocalizing for a side with potential, but "Car- 
den" is the side to watch along with this talent. 

LITTLE BRENDA LEE....Doce. 30050 BIGELOW 0 -200 
(Copar Music, BMI) 

JAMBALAYA (Acuff -Rose, BMI) 
Phis nine -year -old country chick has the projection, voice and 
sincerity that can skyrocket her to great heights, not only in the 
country field but in the pop field as well. On this strong two -sided 
disk she also has the material for a most impressive debut on wax. 
"Bigelow," with her bright -eyed rendition, is a tune that could 
catch, while on the flip she takes the Hank Williams oldie for a 
real ride. 

Reviews of New Pop Records 
RATINGS-- CODOIEBCIAL POTENTIAL 

Serb reed review manque M mildew et 
IM memeen .0 71. /ibo.rd male aiM. 
in determining the sommerd.0 reline. the fol. 
Iowine factors ere soniideredt Interpretation. 
material, arena's name valu., dtettibotioa power, 
exploitation potential. The une cowidaatione 
en spoiled to recorde reviewed In the lam,,, 
end ..tern, and rhythm and blues &Id.. 

VINCE MARTIN 
Cindy, Oh! Cindy 84 

GLORY 247 -This is the original record- 
ing of the tune spotlighted this week in 
the Eddie Fisher version. The competi- 
tion of the big name and label cannot be 
minimized, but this version should do 
right well on its own. It's great. 
(Bryden -E. B. Marks, BMI) 

Only If You Praise the Lord... .78 
Another excellent side. Tune has the 

so -100. Top 
00- D. raawtl.at 
70- IL Goal 
.0 IL Satleladory 
IS It Lldi.d 
F 45. P.., 

potential of an enduring standard, and the 
new warbler handles it with warmth and 
conviction. Merits attention. (Bryden, 
BMI) 

TERRI STEVENS 
That's How I Cried Over You 84 

VICTOR 6633 -Here's a solidly commer- 
cial offering with a simple, but catchy 
melody. Couples a waltz rhythm with 

(Continued on page 88) 
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In/roIueÑìg 

A Distinguished Song 

" 
JOHN" 

is 

COPYRIGHT BY JOHN L, LINDA L., LAURA L., AND LOUISE L. EASTMAN, JR. 

Composed by Sammy Fain 

Lyrics by Carolyn Leigh 
N. 

Rendered Beautifully by 

I DAVID WHITFIfLD 
on London Records #1668 

is 

RevivL'ìg 

A Great Standard 

"LINDA" 
COPYRIGHT BY LINDA L, JOHN L, LAURA L., AND LOUISE L. EASTMAN. JR. 

words and music by Jack Lawrence 

THE SOPHOMORES 
Sung 

by 

ou Dawn #218 

u 
Published by 

- 

1780 BROADWAY, NEW YORK 19, N. Y. 
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Here's the place 

to show dealers 

bow to boost sales 

with your fall 
Merchandise Plans 

land Sales Aids! 

The 

ward's 

FAff 
MFBCNNOIIN6 

SPEC/Al 
OCTOBER 
6TH 

Tell 10,000 music /record 
dealers about... 

Your new releases 
Your new products 
Your new promotions 
Your ad campaigns 
Your displays, folders, point -of -sole aids 
and ad mats 

and help them push Fall 

and Winter Sales higher 

than ever! 

AD DEADLINE: SEPT. 17TH 
Rush Your Copy Today( 

NEW YORK 36 
1564 Broadway 
PLaza 7 -2800 

CHICAGO 1 

188 W. Randolph St. 
CEntral 6 -8761 

ST. LOUIS 1 

390 Arcade Bldg. 
CHestnut 1 -0443 

HOLLYWOOD 29 
6000 Sunset Blvd. 
H011ywood 9 -5831 

CINCINNATI 22 
2160 Patterson St. 

DUnbar 1 -6450 
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Reviews of New Pop Records 
Continued front page 64 

somewhat r.&b. type backing. A 
strong entry for jocks, boxes and 
counters. (Charles K. Harris, ASCAP) 

Sweet World....77 
Here's a sweetly romantic hit of opti- 
mism which the gal handles In pro- 
fessional style. Tune is from NBC's 
upcoming "Jack and the Beanualk" 
score, which should focus attention 
on it. Classy material. (Chappell, 
ASCAP) 

STEVE CLAYTON 
Two Different Worlds $0 

CORAL 61710 -Clayton turns in ex- 
tremely tasteful, tender reading on two 
very promising ballads. On this side 
he will have to overcome formid- 
able compxtition from the Roger \ \il- 
liams -Jane Morgan slicing. (Princess, 
ASCAP) 

It Happened Again....79 
Ilse tune coupling will help the 
quality warbler, but on this fade 
he has Sarah Vaughan to contend 
with. Many jocks will prefer this one, 
(Princess, ASCAP) 

THE FOUR FRESHMEN 
You're So Far Above Me 80 

CAPITOL 15573- Group, with Inch 
arrangement and stylish backing Rives 
this smart ballad a tender reading. 
Should whet jocks palates and coun- 

ter sales may reflect their promo- 
tion. (Movletown, HMI) 

He Who Loves and Runs Away. ...77 
Boys have a fair coupling with this 
upbeat tune that will set feet a- trpping 
and cats a- listening. (United. ASCAP) 

LOLA DEE 
You Wem Mine for While 79 

MERCURY 70961-The melody of 
this tune has strung appeal and the 
thrush gives it a mighty sincere 
reading. Song was waxed by Eddy 
Arnold, but this version has pntential 
of its own. Multi -tracked harmony 
is especially pretty. (Trinity, BMI) 

Wandering Loser -. -.75 s 
Lyrics here have a country flavor and 
Miss Dce gives them a solid ride. 
It's an attractive effort on its own, 
but the flip may have more staying 
posses. (Pure, BMI) 

THE MELACHRINO ORK 
Autumn Concerto 78 

VICTOR 667) -This British slicing of 
the big European hit gets a stunning 
orking, but the sound of the recording 
isn't what it should be. The Cavell ro 
version could grab the big play. 
(Symphony, ASCAP) 

It Could Happen to Yes....75 
Luth, tasteful orking of the standard 
is fine for jock svgs. (Famous, 
ASCAP) 

THE CLOVERLEAFS 
IWIth Plenty of Money and You 

(Gold Diggers I.ullabs) 7$ 
M -O -S! 12337- Attractive community 
sing type vocal job on the bouncy 
depression -era oldie- Fine juke item. 
(Harms, ASACP) 

Step Right Up and Say Howdy....76 
Happy group vocalizing in spontan, 
eons- sounding mood on a relaxed 
rhythm novelty with old fashioned 
banjo, up -tempo backing. Good juke 
box material. (Village, $511) 

BOBBY SCOTT 
White Line 77 

ABC -PARAMOUNT 9737 -Exuberant 
chanting by Scott on a hard driving 
folkballad. styled ditty, with a safe 
driving theme, a la "Black Denim 
Trousers." Fine backing by Sid Fel 
Ter s ork and chorus. (Pop Enter- 
prises, ASCAP) 

MY Me Pam, Poor Man....76 
Scott wails a folksy blues in a mov- 
ing manner. Effective backing by 
Don Costa's ork- (Songfest, ASCAP) 

LUCHO CATICA 
Amor Secreto 76 

CAPITOL 40022 -There, charm 
here and to spars in the lush vocal 
and ork backing. Singer has style 
and great ear -appeal. Language and 
rhythm are Spanish, but appeal is 
general and not just for ole set. Jocks 
should certainly put it on spinning 
agendas. (Peer Intl, BMD 

Sleterldad....76 

Singer and ork continue in same 
strain, underplaying vocally and in- 
strumentally for delightful listening. 
This aide keeps pace with its flip. 
(Duchess, SMI) 

JIMMY WAKELY 
Giant 76 

CORAL 61706- There's no shortage 
of diskings of this tune from the 
forthcoming James Dean (lick. 
Wakely's western tone can make (his 
the big one in the southwest legion. 
( Wutmark, ASCAP) 

His Name Was Dsan....76 
Cover of the Dean dirge originally 
kicked off on Forest label. Both sides 
AM from Coral's Dean Memorial I.P. 
This warble is loaded with gentle, 
warm feeling- Jocks who go along 
with the cult will Like this one. 
(Scope, BMI) 

DANNY WALKER 
Hare Mercy OO Fool L)k. Vl 76 

CORAL 61698 -Walker sings 
pretty ballad with warmth, style and 
tasteful phrasing. (Moos Sitte. IMO 

How Would You Have Me' 
Suss eommeaL (Moon Mitt, HMI) 

TEDDI KING 
Traveling Down Lonely Road 76 

VICTOR 6665 -This is the "Love 
Theme" from "La Strada" set to an 
(tractive lyric and Miss King gives 
it a warm and creamy thrashing 
job. Tune itself is a strong entry 
and jockeys will find this vocal effort 
a Rood programming item. (Leeds, 
ASCAP) 

Married I Can .Always Get..,.74 
A saucy little opus about the ad 
vantages of staying single. Lyrics are 
above par and were written by Gor- 
don Jenkins for the upcoming "Man- 
hattan Tower" TV version. The gal 
dos, a commercial job. (Leeds, 
ASCAP) 

SONS OF THE PIONEERS 
Tlmms's Tune 76 

VICTOR 6655 - A bright novelty, 
chanted by the Pioneer's with a fetch- 
ing lilt accented by nice guitar and 
piano rhythm. Fine for the jocks. 
(Gasinta, HMI) 

For the Lose of V'ou....74 
A pretty ballad, sung by the Sons of 
Es Pioneers with smoothness and 
taste. "rlue performance is completely 
pop. (Bob Nolan, HMI) 

CARMEN McRAE 
Namely l'Os 76 

DECCA 1005.58- Another version of 
the show lune from the forthcoming 
musiéal, "L'I Abner." Thrush war- 
bles it pleasantly, if without particu- 
lar impact. (Commander, ASCAP) 

I'm Putting All My 
Eggs in One Basket....76 
Ilefhier beat on the Berlin oldie with 
similar results. Good ork backing. 
and dceiay fans of the thrush will 
spin it. (Berlin. ASCAP) 

JUNE VALLI 
Beauty lest Everything 75 

ABC -PARAMOUNT 6662- Appealing 
vocal on pretty ballad with a 
philosophical lyric line. (Famous, 
ASCAP) 

Now... ,74 
Intense thrashing Eh on moving 
ballad. (Porg!,, BMI) 

PF.F: WEE HUNT 
Cuba 75 

('APil01. 21112-The Irsing Berlin 
song makes a fine instrumental as 
done by hunt- The horns play the 
medley with great heart. Real nice 
side, (Berlin, ASCAP) 

Canoodlin' Rag....73 
For Dixieland fans. This standard Is 
belted out in the familiar two -beat 
rí)15, with plenty of beat, and a 

vocal by Pee \Vee himself. (Lieds, 
ASCAP) 

DICK K.ALLMAN 
Two Different Worlds 75 

DFCCA 30036- Strong vocal stint by 
Kaltman" on the lovely plug ballad 
with good lyrics. (Princess, ASCAP) 

Lose It a Dangerous Game. -..71 
A fast -moving rhythm -ballad is handed 
en okay reading by Kaltman. (Marlin, 
ASCA P) 

RUSS ARNO 
Repeat After Me 75 

-LIBERTY 55029 - Singer delivers 
waltz-tempt-met' ballad with highly 
pleasant results. OE backing is solid 
and solo fern echo treatment adds 
novel touch. Good deejay candidate 
for quieter programming moments. 
(Fairway, BMI) 

Even Day of My 1.1íe....72 
/Cm chorus is used on this side for 
less satisfying projection. Arno, how- 
ever, puts the ,Deal across in nice 
form. lim carries the over -all appeal. 
(Miller, ASCAP) 

BETTE ANNE STEELE 
A Penny's Worth of Music 73 

ABC -PARAMOUNT 9744 - Smart 
novelty, wherein the youngster -asks 
mama to buy him a penny's worth 
of music. It's done with old- fashioned 
hand -style styled rhythm. (Shapiro- 
Bernstein, ASCAP) 

Is This the Way' 65 
Backed by a Latin rhythm, the chick 
asks "Is this the way to hold you 
tight?" Not effective- (Pincus, 
ASCAP) 

POPPA JOHN GORDY 
Salty Dog Rag 74 

VICfOR 6656 - Oid- school- tie -typ$ 
ragtime pianistica. Gordy gets plenty 
of zest into an oldie with exemplary 
backing from ¡Ito sax and banjo in 
similar mood. This is a natural for 
the jukes and jocks should hop it for 
spins dedicated to squares with round 
corners. (Poorest, SMI) 

There'll Be No 
Teardrops Toalaht....72 
Slowed down tempo gets similar 
treatment dedicated to same kind of 
audience. Not quite as sharp as the 
flip. (Acuff -Rose, BMI) 

LH.VANN CAROL AND 
THE JAN RAYE QUARTET 
Eeee,body 74 

MERCURY 13591 - Winsome inter- 
pretation of a wistful theme with 
an interesting backing job. (Steinway, 
ASCAP) 

Ooo- Popps -Do e....72 
Tasteful vocal stint by the canary on 

amanly paced rhythm item show- 
cased aminst swingy backing, (langs. 
way, ASCAP) 

(Continued on page 75) 
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A Remarkable Change of Pace on 

the Pop Folk Song Hit of the Year 

EDDIE FISHER 

"CINDY 
OH, CINDY" 

Listen to Eddie in- 

troduce this Hit on 

his NBC -TV Show 

Wed., Sept. 19. 

RCA VICTOR 20/41-6611 

EDWARD 13. II,IIikS I11SIC CORPORITIDN, 
R.C.A. BUILDING RID1O C1T1 MI ' 1'011k 

IS4 :\rrailR'me1 all lilill)I ti1(:. I\(', 
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I2th & Walnut Street. Building, Kansas Cite. MG. 

Telephone -'V h for 2.3313 

/-,,,,, 
REMOST 

RE(ORDS INC 

It t 

12 IN. ALBUMS 331/3 

"FLOOR SI-IOW" 
JON AND SONDRA STEELE 

FML 1000 

FOREMOST 

BETTY MILLER 
-- A SURPRISE PACKAGE- . 

"A JAZZ PIANO IIF,ATWAVE" 

FML 1001 

ADOMONO - 

GUITARRA ESTUPENDO 

FML 1002 

EDDIE DUNSTEDTER , 
--The MASTER MAKES MELODY -- 

Pipe Organ, Electric Organ, Piano, Celesta 

FMI 1003 

12 IN. ALBUMS 331/3 

CASEY ADAMS 
Plays and Sings 

MAX SHOWALTER SONGS 

F31L 1004 

FOREMOST EXTREME SOUND 

CALL, WRITE OR WIRE 
Your Distributor or Ask 1 -our Salesman 

M M M M M M M M t 

Reviews and Ratings of 
New Jazz Albums 

Continued from page 46 

on a single, these are fresh cuttings which can be classified ax "material;' 
by big band ad small unit. Two such as Bobby Troup's "There She 
vocals ('Taking a Chance on Love" GMs." This is Cavanaugh's first 
and "Play Me the Blues ") are by album. 
Toni Harper. Two are by Gillespie. 
The other musicians are not identi- 
fied, but it dowel t matter much, be- 
cause Dia is the whole show instru- 
mentally, and he's in great form, 
musically and commercially. This une 
can be sold. 

NOSTALGIC MEMORIES 79 
Oscar Peterson, Piano (I -12") 
Clef MG C 695 

Five of the 12 tunes are re- issued 
from C-155, and two were on a 
single. Five are new, Including "Body 
and Soul," "Waterfront," and similar 
ultra -familiar standards, mostly slow, 
with one vocal. This is not one of 
Peterson's most inspired or distinctive 
Programs, but the tunes, each of 
short duration, make fdr good deejay 
ad cocktail fare. 

LES JAZZ MODES 7$ 
Julius Watkins, Charlie Rouse, Gildo 

Mahones, Oscar Petl(ford, Ron Jef- 
ferson, Paul Chambers (l.12 ") 

Dawn DLP -1108 
Distinctive jazz package features 
Watkins' French horn and Rouse s 
brilliant Parker -inspired tenor sal. 
Most of the numbers swing, and 
several are "serious" experimental 
Items for which harp and soprano 
voice are added. An absorbing pro- 
gram by an organized group that 
should go places. The cover is pro- 

' vocative. 

ELLIS IN WONDERLAND 75 
. Herb Ellis, Guitar (1 -12.7 .. 

Norgran MG N -1081 
Ellis' fans have been waiting for an 
album that gives him the outand- 
out spotlight treatment. On the peri- 
phery here are Oscar Peterson. Jimmy 
Giuffre, Charlie Mariano and Harry 
Edison, but this is Ellis' show -and 
he gives a satisfying display. His 
approach is lyric and expressive. with 
a lot of appeal for the middle- of -the- 
road jarzophile. The title- piece. "Ellis 
in Wonderland," is swing rooted 
jump number that could serve as a 
good demo band. 

PACE CAVANAUGH 
CARRIES THE TORCH 74 
Page Cavanaugh, piano Smalley, 
bass; Rod Leftwich, púlsar; Bob Stara, 
drums; Mel Pell, oboe ,and baritone 
(1 -12 ") 
Era 20007 

Lest the title mislead she dealer, this 
is not just another album of sticky 
pop love songs. Cavanaugh's vocals 
have a distinctive quality and a good 
into feel to them. This is abetted by 
the' backing, which is played by 
musicians well- schooled in modern 
jazz. The material - includes noted 
standards, such as -That Old Pectin 
"Mood Indigo," etc., piad a group 

Spoken Word &Dramatic 
THE GOLDEN TRE.ASURl' OF 

GREEK AND PROSE 76 
A Reading in Greek by Pearl C 
Wilson (1 -12 ") 
Caedmon TC 1034 

The first recitation in ancient Greek 
to appear in the LP catalog presents 
selections from Homer, three lyric 
poets and Plato. Absolutely superla- 
tive job, read beautifully by _a dis- 
tinguished and well- beloved classical 
scholar. The 48 -page accompanying 
booklet contains both Greek text and 
English translations in large, clear 
type. For dealers in college and 
university towns. 

Religious 
WELCOMING THE SABBATH 78 

Richard Tucker, Tenor (1.12") 
Columbia ML 5119 

Beautiful singing by the Metopes 
tenor, who also is a Jewish cantor. 
Settings of the prayers, leaning heav, 
fly on the traditional, are by Sholom 
Seconds. Tucker's operatic refine- 
ments may not please adherents of 
the older wailing, gut- busting school 
but to contemporary ears, he has 
sufficient pious feeling and a glorious 
sound. Should sell well in Me cam- 
gory. 

.March 
BAND MARCHES OF EUROPE 75 

(1 -12') 
Decca DL 83(7 

A good colleci'Os of European band 
numbers by a variety of European 
bands. the urnes range from the 
spirited French -Sambre et Meuse" 
to the nostalgic Viennese ':March of 
the Regioient Deutschmeisur" -from 
England's "Wellington March" to 
"The March of the Dutch Cadets." 
riss bands are well -known measles 
from England. France. Belgium, Hol- 
land, Germany and Austria. An en- 
joyable, well -chosen anthology that 
deserves special attention from band 
enthusiasts. 

CAf. TJADER QUARTET 72 
t1 -Ir') 
Fantasy 227 

riadnr depans from his more familiar 
mambo routines to blow straightfor- 
ward modern jazz. Program is taste- 
ful and swinging, but not especially 
distinctive. Vibes addicts and Tjader's 
West Coast following will respond, 
but otherwise, sales figure to be 
moderate. "It Never Entered My 
Mind" is a good demo track. 

CONCEPTIONS 69 
John La Porta Septet, poetic and Duo 
(1.12") 
Fantasy 228 

The modernist- clarinet -alto sas man 
playa mainly his own compositions. 
As a writer or as soloist, he's 
interesting in small dosas, but inter - 
eu wanes with over exposure as he 
never catches fire. Avant -garde fol- 
lowers will support this favorite of 
the clique, but the market is limited 
to the cognoscenti. 

BLOWING UP A STORM 67 
Jack Millman Quarret (1.12"), 
Era EL 200113 

Millman is a clean, competent trum- 
peter in a fairly modern groove, 
but he has very little to say in this 
package. Men get maximum latitude 
and jam all the way, but nothing 
happens. Eastern sales prospecta are 
slight. Cho he may do better on 
home ground in California. 

THE SWINCIN' ST. VIDO MUSSO ....66 
t112 "1 
Modern LMP 1207 

(slusse, onelime tenor sax star with 
several big bands in the Suing Era, 
plays here like an Minting rhythm 
and blues honker. Customers attracted 
by nostalgia will be disappointed by 
the cocoe, nnin entive blowing. may 
will be intrigued by some amazing 
double -talk In the liner notes, how - 

SOR Bonus Is 
'Nutcracker' 

NEW YORK - RCA Victor's 
next free bonus album, to holders 
of its Save -On- Records coupon 
books, will be available in the 
retail shops during October. The 
giveaway, designed as. a traffic 

/builder in a traditionally -slow 
month, will be the two Nut- 
cracker Suites" by Tschaikowsky, 
performed -by the Boston Pops 
orchestra under Arthur Fiedler. As 
with the July bonus, about 250,000 
LP's ói11 be distributed thru the 
dealers. 

The regulaí' Save -On- Records 
teleases for October, available to 
coupim holders at $2.98, will be, 
in the Red Seal category, a light 
concert program by the Chicago 
Symphony, Fritz Reiner conduct- 
ing. Selections will include Tschai- 
kowsky's "1812" Overture, Lisit's 
"Melyhisto Waltz," Smetana's "Bar- 
tered Bride" overture and Wein- 
bergger's "Polka and Fugue" from 
"Sclnvanda." 

In the pop category, the special 
will Be "Bouquet of Blues" with 
thrush Dinah Shore. 

The SOR disks are ordered in 
the retail shops via coupon, and 
are shipped directly to the cus- 
tomers from the Victor factory. 

Victor Recaps 
Vintage Grant 

NEW 1Ol(K- -Now that Cogi 
Crane lies become a hit disk prop- 
erty via Era Records, RCA Victor 
figures it has a chance to recoup 
some of the coin it blew on the 
then unknown thrush iu '52 and 

During the artists and repertoire 
regime of Dave Kapp, Victor cut 
four sides with the thrush, and 
these have been put together in an 
EP, which will be in the stores 
this week. Tunes are "Secret 
Love," "Everyone Knows I Love 
You," "Forget Me Not" and 
"Where There's Smoke There's 
Fire." 

SEPTEMBER 22, 1956 

THE ORDERS ARE 

POURING IN ON 

THESE BIG ONES 

juke Box Operators 
,,and Record Stores 

Order Direct From 

ABBOTT 
SALES CO. 

Box 38 Malibu, Calif. 
We ship to you for 

40` 
Cash, check or C.O.D. We 
pay postage on all orders. 
1 to 5 day delivery. (45 
rpm only). Minimum order 
5 records, can be assorted. 
The Abbott and Fabor rec- 
ords can be purchased only 
thru the Abbott Sales Co. 
Our records are pressed of 
the best materials. 

POP 

THE BUS STOP SONG 
(pope, of pins) 

I'LL HOLD YOU CLOSE 
LEE GOTCH SINGERS 

Fobor 4015 

POP 
A Hit Both Sides 

JUST ING 

IN THE RAIN 
A HEART WITHOUT 

A SWEETHEART 
JUDY KILEEN 

POP 
Hitting Big in Both Fields 

HELLO, HELLO, PLEASE 

ANSWER THE PHONE 

IF YOU SEE 

MY LOVE DANCING 
BONNIE GUITAR 

Fobor 4013 

lee Gotsh Singers' New Ons 
Watch This One Go 

A MAN -A WOMAN 
YOU'LL ALWAYS 

BE MY LOVE 
LEE GOTCH SINGERS 

Fobor 4016 

POP 
Instrumental featuring 

the Organ 

INDIAN MOOD 

ROMELLE BOOGIE 
ROMELLE FAY 

Faber 4014 

C &W 
BIRDS OF A FEATHER 

YOU CONDEMN 

THIS WOMAN 
BILL BRADLEY 

Fobor 140 

C &W 
DON'T YOU KNOW 

(don't you know) 

IF YOU KNOW 

WHAT I KNOW 
TOM TALL & 

RUCKUS TYLER 
Fobor 139 

Will tend catalog with order 

ABBOTT SALES M. 
BOX 30. MALIBU. CALIF. 

Copyrighted material 
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ORDER DIRECT 
FOR DOWNBEAT'S 

BIG HITS!! 
Pop 

DIANE RICHARDS 
With The Three Dons 

"A Wonderful Night 

For Love" 
b/w 

"The Robin Sings 

There Still" 
DB-201-45 

"Never let A Dream 

Get Away" 
b/w "This Is My 

Last Romance" 
DB 202-45 

Pop 

JERRY RUSH 

The Three Dons & Deena 

"Don't Wonder, 

Don't Worry" 
b/w 

"There's Something 

About You" 
DB-200-45 

Destined to Become a 

Standard 

BOB STANLEY 

"The Yodel Waltz" 
b,w "In Old Wyoming" 

DB-203-45 

Hitting Both Pop & C &W 

BOB STANLEY 
"Your In timn' Ways" 

"Heartaches 

And Tears" 
b/w 

DB-204-45 

C &W Religious 

JIMMIE WIDENER 
and 

The voices Of The West 

"Are You Ready" 
IT. live for Your Lord 

b/w "He Is Calling" 
DB- 205.45 

C &W Religious 

JIMMIE WIDENER 
and 

The Voices Of The West 

"Whose Side Are 

You On" 
b,w "Rollin' Tide" 

DB-206-45 

NATIONAL D. I. COVERAGE 

Attention! Radio Stations, 
Disc jockeys: A 2c Post- 
card Will Bring Free Rec- 
ords If You Program This 
Type Material. 
Order Direct for 55c. Check. M. O. 
or C.O.D. - Wa Pay Pestaga - 
Send For Free Catalog. Minimum 
Order 5 Records. Can Be Assorted 
145 RPM Only). 

We Deliver Anywhere In U. S. A. 
DOWNBEAT RECORDS Can 
Be Purchased Only Through 

DOWNBEAT 
SALES COMPANY 

15323 Broadmead, El Manta, Calif. 

Five Staffers 
Dropped by 
E. H. Morris 

NEW YORK --'E. H. Morris 
this week dropped five staffers in- 
cluding contact men Moe Schul- 
man here, Milton Stein in Holly- 
wood, and educational department 
exec and arranger Phil Lang. 

The move, according, to the 
firm's general professions) manager, 
Sidney Kornheiser, is part of a 

general streamlining operation ' in 
line with a forthcoming expansion 
by Morris into a new "global" set- 
up. Buddy 'Morris' who left for 
Europe last week with Attorney 
Lee Eastman will elaborate on 
these plans (see story elsewhere in 
this issue) when he returns to the 
U..S. in early October. 

Meanwhile, "The Shoe String 
Revue," an off- broadway produc- 
tion angeled by Morris, opens here 
November 5. The revue features 
more than 35 sketches and tunes, 
and Kornheiser reports several 
labels are interested in original - 
cast album rights. 

BMI Charged 
Continued from page 41 

ing ignored ... " He added that 
Broadcast-owned songs were being 
given preference. "Three thousand 
songwriters of works now owned 
by BAH want and are entitled to 
an equal chance to have their 
works heard .... There must be 
freedom for music in America, not 
arbitrary control by a group which 
can dictate what the public is to 
hear. Hammerstein also welcomed 
the inquiry by the Committee. 

Otto Harbach, noted librettist 
and one -time president of ASCAP, 
commented upon what he con 

COOL MAN? 

He's Hot as 
A Dollar 
Pistol 

NEW YORK --The hottest. ar- 
ranger in town these days is Ray 
Ellis, also known as the "East Coast 
Buddy Bregman." 

Young Ellis, practically unknown 
in the business a couple of years 
ago, apparently has a deft hand 
with pop as well as rhythm and 
blues, or rock and roll material. He 
has laid down the patterns for 
smash sides in all of these idioms. 

A cursory look at the charts, 
Picks and Best Buys shows Ellis 
all over the place. His biggest. 
smash, of course, has been the Four 
Lads' "Standing on the Corner" on 
Columbia. He cleffed Clyde Mc- 
Phatter's backing on "Treasure of 
Love," on Atlantic, which hit in 
both the pup and r. &b. charts. 
Among the recent Billboard Spot- 
lights is the new McPhatter 
coupling, "I'm Lonely Tonight" and 
"Thirty Days" (in the current issue). 
Last week; Spotlights included Va- 
retta Dillard's "I Miss You, Jimmy," 
on Groove, and the Sophomores' 
"Linda" and "I Get a Thrill" (DJ 
Programming Pick) on Dawn. In 
the same issue, Lavern Baker's "1 
Can't Love You Enough" and 
"Still" on Allae.tic was picked as a 

Best Buy. All were arranged and 
conducted by Ellis. 

Back to the pop category, Chris 
Connor's "I Miss You So," an At- a 
(antic single picked as a DJ Pro- 
gramming Spotlight several weeks a 
ago, is showing strength in several a 
territories. It's another Ellis effort. 

a I 
O 

a 
1211t & Walnut Street Building, Kansas City, Mo. 

0/\ F 
RFMOST¡ 

RECORDS INC J 

Teleplwne-VIetor 2-3343 

STARS OF "OZARK JUBILEE" ABC -TV 

FOGGY RIVER BOYS 

With a Brand New Style. 

Watch for It! 

ARDEN SISTERS 
Two Singing Lovelies. 

Just You Wait! 

8 Diskeries 
sidered 

launched 
eed 

against 
of the. mu- 

Repped in Show 
Con- 

spiracy launched against good mte- 

the broadcasters has been Used to 
debase popular music, he said, "I 
fervently hope that this investiga- 
tion .. , will bring to light the 
great injury sustained not only by 
the writers of good songs, but by 
the public which is not allowed 
to hear them." 

sic." 'Claiming that the power of 

August Sales 
Continued from page 4I 

the fabulous salability of maestro 
Lawrence Welk. With nine fast 
selling LP's now on the market, not 
to mention numerous EP's Welk 
has brought plenty of moola to the 
Coral fold. Albums by Steve 
Allen, Don Cornell, the McGuire 
Sisters, Teresa Brewer, Steve Law- 
rence, Bob Crosby, Alan Freed 
and Dick Jacobs and George Cates 
have also helped swell the kitty. 

Miss Brewer's "Sweet Old - 
Fashioned Girl," the McGuire Sis- 

ters' "Picnic" and Eddie Lawrence's 
"The Oid Philosopher" are the 
leading singles contributin' to the 
top -ranking month since the disk -, 
ery's formation in 1948. 

Fox Moves 
Continued fron page 41 

have not accepted the general 
settlement of the Luniverse royalty 
situation as applicable to their ma- 
terial. These would be Cene 
Goodman, of Arc Music (affiliated 
with Chess and Checker Records), 
and Lew .Chudd, of Commodore 
Music (affiliated with Imperial 
Records). 

The most vocal of the itedie 
dickers is Herman Lrebinsky, of 
Savoy and Regent, who also is a 

publisher and who still has not 
settled with Luniverse foe the lat- 
ter's use of his copyright, "Open 
the Door." The Newark disk 
mahoff stated that "the sanctity of 
the, disk business is in danger." 

NEW YORK - Eight phono- 
graph record and accessory firms, 
and Tie Billboard, are among the 
companies exhibiting this week at 

the National Super Market Non - 
Food Exhibit in the Coliseum. The 
show opened Monday and closes 
Thursday (13). 

The eight exhibitors are Am -Par 
Reeòrd Corporation, Carl Cordover 
and Company, E. P. Records, Mer- 
cury Records Corporation, Para- 
mount Enterprises, inc., RCA Vic- 
tor Recor3 Division, Remington 
Records, Inc., and Waldorf Music 
Hall, Inc. 

The sale of non -food items in 
supermarkets last year reached 4.5 
billion dollars. It was also a year 
in which rack jobbers made con- 
siderable headway in placing 

lMonograph 
records in such out- 

ets. , Similar activity has height- 
ened this year and the presence of 
record and accessory manufac- 
turers at the Coliseum indicates 
their interest in such outlets. 

Greeks Had 
A Word for It 

NEW YORK -- Songwriter Mitzi 
Dallas Stefanitlis, who returns here 
from a trip abroad this week, has 
acquired American rights to several 
Greek tunes, including several cur- 
rent European hits. 

Miss Stefanidis, a member of the 
American Society of Composers, 
Authors and Publishers, will pub- 
lish the material here herself. The 
imports include several cha cha 
cha by Nini Zaha and symphonic 
jazz concertos by Kostas Kapinissis, 
two leading Creek composers. She 
is also bringing in several tapes 
recorded from Greek radio broad- 
casts. 

The fern opines the U. S. is vir- 
tually an untapped market for 
Creek material; since 'Misirlou" is 

the only such hit tune- import of 
that country ever published here. 

JULIA LEE 

"She's Shontiu' Those Blues Again" 

Her Newest Cumin' Sown= 

IN, THE MAKING 

BARRY MASTERS 

Hi -Fi's SEX SIGH 

FAIL 1006 

COMING SOON 

"THIS IS HOLLYWOOD'' 
a 

10 of the Alost Dazzling Stars of the Flint World 

with Arrangements and Orchestra Conducted by a 

Pete Rugolo 
F\II. 1009 a 

..WE INVITE 

MISI: JOCKEYS, JUKE OPS AND RETAIL 

STORI-S, WRITE US. WE NEED YOU FOR OUR 

MAILING AND SAMPLE LISTS. 
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ITS A RIG 
POP 111'l' 

Chess ;1629 

"SEE- 
SAW" 

by 

THE MOONGLOWS 

( 111..5S ItF:(Y)1t1) ( O. 

Ch,,o 

The Chordettes' latest 

"FLAY DOWN YOUR ARMS" 

Who Holds Bag for How Much? 
Continued from page 42 

tainly no charge of criminality was 
indicated. Wilentz said that he 
could not tell at this point whether 
Goody would be questioned again; 
that this would depend upon the 
course of the investigation. Ques- 
tioned as to whether he ( Wilentz) 
had any knowledge to the effect 
that large stocks of albums had 
been purchased by Rizek for Jab- 
berwock' and subsequently sold at 
very cheap rates to Goody, Wilentz 
replied that he had no such infor- 
mation. 

Goody, contacted late Friday 
night, said that he had done busi- 
ness with Rizek, but he had no 
knowledge of the financial tangle 
Rizek found himself in. 

At other sources, it was learned 
that "another New York man" 
would likely be questioned; and 
that Wilentz wanted to give thoro 
study to transcripts of material he 
and his investigators had acquired 
thus far. 

Unpaid Invoices Mulled 
It was rumo,ed that major rec- 

ord companies and distributors 
were worried about the possibility 
of losing a considerable sum of 
money as a result of unpaid in- 
voices. Heavy album sellers at 
Jabberwock are reported to have 

SINGER ONE -STOP 
1112 WEST CHICAGO AYE., CHICAGO 22. ILLINOIS 

(ALL PHONES: Humboldt 6.5204) 
MIDWEST'S LARGEST ONE -STOP 

50 ABOVE COST FREE TITLE STRIPS TO OPERATORS) 

THE MUSIC BOX "'' °°:i; °; .. 

America's Most Complete 
ONE -STOP RECORD SERVICE 

so Above Cost. 30% Off List on LP's and FP's. 
FREE TITLE STRIPS TO OPERATORS. 

been Columbia's "My Fair Lady," 
Capitol's "Songs for Singing 
Lovers," Victor's Belafonte albums, 
various Decca Packages, etc. Jab- 
berwock did so much business, it 
was stated, that one record sales- 
man at Times -Columbia of New 
Jersey won a Thunderbird. Stan 
Morris, the lucky man, finally left 
the distributor to go with Jabber- 
wock, in which operation he is re- 
ported to have invested some 
money which he subsequently lost. 
"At least he could take off in the 
Thunderbird," one source said 
sympathetically. O t hers said 
Morris, however, has sold the car 
to obtain funds to invest in Jabber- 
work. As for the major distribu- 
tors, it was estimated that in one 
or two cases unpaid invoices might 
total $100,000. 

Times -Columbia, it is under- 
stood, had no idea that Rizek was 
selling album merchandise to 
others at below regular prices. The 
distributor sold merchandise to him 
for over a year, at the same price 
as its packages were sold to others. 
As for the salesman who won a 
Thunderbird, the merchandise for 
which this award was made had 
been paid for, it was learned. 

Meanwhile, Jabberwock at press 
time reported it was doing great 
business. Dick Stewart, the man- 
ager, said the shop, which recently 
moved to a new location, was op. 
erating "full blast." It had opened 
Wednesday to big crowds, and 
Thursday was "fabulous" and also 
Friday. He said he thought the 
publicity attendant on the Rizek 
investigation might even be help- 
ing business. Rizek,' he said, was 
a majority owner in the shop, but 
would likely be required to "trans- 
fer his holdings." He, added that 
there is no sales tax in Jersey, and 
this, together with the cut -rate 
merchandise and the specials they 

ADVANCE REPORTS SHOW 
THIS ONE BREAKING BIG IN 
POP ACROSS THE COUNTRY 

ARGO #5257 

"THE MUSIC 
GOES 

ROUND 
AND 

ROUND" 
BY 

PAUL GAYTON 

ARGO RECORD CO. 
"WHERE YOU EXPECT BIG HITS -AND YOU GET THEM" 

4750 SOUTH COTTAGE GROVE AVE. CHICAGO, ILL. 
ALL PHONES: KENWOOD 8 -4342 

MUSIC AS WRITTEN 
Road Treks Keep 
Welker on the Go 

Ed Welker, artists and reper- 
toire director of RCA Victor's pop 
album department, is spending 
most of his time on the road these 
weeks. Last week he was in Chi- 
cago cutting a new Harry Bela - 
fonte LP. Next week, he flies to 
the Coast to see distributors and 
do some more recording as well as 
hold confabs with Dennis Farnon 
and Shorty Rogers of his West 
Coast staff. On his return, hell 
take off for Europe. 

Sultan on Cross -Country 
Distributor Check -Up 

Harry Sultan,' national sales 
manager for Montilla Records, 
takes off this week on a flying trip 
to visit distributors. He plans to 
be out for about two weeks, mak- 
ing stops in Cleveland, Detroit, 
Chicago, St. Louis, San Francisco, 
Los Angeles, Dallas, Houston and 
Atlanta. 

New Diskery Set -Up, 
In Bridgeport, Conn. 

Arrow Records Company has 
been formed in Bridgeport, Conn. 
Joe Sherman is musical director 
and Irene Carroll s the first artist 
signed. Herman Pollock, president, 
has lined up distribs in Boston, 
Hartford, Los Angeles and San 
Francisco and is now setting 
others. Singles and LP releases 
are planned. 

have been running, have really 
kept things humming. He added 
that it would be to the advantage 
of Rizek's creditors to keep the 
store in operation. The audio de- 
partment, with its wall -to-wall car - 
peting,' was also racking up tre- 
mendous business, he added. 

Meanwhile, newscasters and the 
dailies have been keeping this sec- 
tion of New Jersey in a tizzy. More 
developments will follow. 

Magnetics Corporation of Amer- 
ica, incidentally, includes many 
types of operations in the fields of 
tape, closed circuit TV, records, 
etc. Charles Rynd, of Audio Video 
Products, said that the recording 
end of Audio -Vido had been sold 
some months ago to the Audio 
Video Recording, now a part of 
the holdings of Magnetics Corpora- 
tion of America. Another segment 
of Magnetics Corporation is Mid- 
dlesex Trading Corporation, which 
recently issued hvo LP's, "Grand 
Old Party Songs" and "Ballads for 
Democrats." 

Disk, Book Tie -Ins 
Continued from page 42 

by the French critic Hugues 
Panassie, to be published before 
the end of the year by Houghton - 
Mifflin. Victor's jazz department 
chief, Fred Reynolds, is preparing 
an album with the same title for 
release around the same time. It 
will consist of historic jazz sides 
culled from the archives, and 
which demonstrates the critic's 
traditionalist bias. 

Last week Decca made a similar 
tie with Horizon Press, publisher 
of Leonard Feather's "Encyclope- 
dia of Jazz" and `Encyclopedia 
Year Book," coming in October 
(The Billboard September 15), and 
Columbia will have a disk and 
promotion to parallel "Eddie Con- 
don's Treasury of Jazz" from Dial 
Press, due this month (see same 
issue). 

Recently, both Deem and Clef 
have issued new and converted 
Billie Holiday disks to tie in with 
Doubleday's publication of the 
thrush's bio, "Lady Sings the 
Blues," altho so far there has been 
no official joint promotion of the 
last -named work. 

New York 
Sonny Lester, formerly personal 

manager of AI (Jazzbo) Collins and 
bandleader Larry Sonn, has joined 
the recording department of Coral 
Records under Bob Thiele. 
London Records' star, David Whit- 
field, is huddling with the Theater 
Guild on a role In an upcoming 
Broadway legiter.... Ted Heath, 
British batoneer, who has never 
worked under a contract with Lon- 
don Records, has inked a seven - 
year pact with the label. 

Guy Mitchell opened a 10-day 
slotting at the Henry Grady Hate!, 
Atlanta, on September 13. . 
Onyx Records, a subsid of Mardi 
Gras Records, has just cut several 
sides with the Pearls, formerly on 
Atlantic Records.... Atore Sani, 
Indian thrush who is making her 
legit debut in "New Faces, has 
been patted by RCA Victor Rec- 
ords. 

Ike's Faves a 
Victor Coup 

WASHINGTON -- RCA Victor 
scored a big publicity coup last 
week with its new disk album, 
"The President's Favorite Music." 
President Eisenhower, in accepting 
the first copy of the set, gave the 
diskery a good wedge into several 
major consumer publications. 

The set, made up of nine of 
Ike's favorite selections, also fea- 
tures liner notes penned by the 
chief executive. Idea was worked 
out by Victor execs in conjunction 
with the 'Committee of Arts and 
Sciences for Eisenhower. Selec- 
tions range from Betthoven's Corío- 
Ian Overture thru "High Noon." 

The presentation, made by con- 
ductor Arthur Fiedler, was noted 
in Time, Newsweek and all of the 
Washington papers, along with 
many other lesser journals. 

S0. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
45's 60c 

78's 65c 
E.P.'s 98e 
L.P.'s 2.98 

MORTS MUSIC (ENTER 

lill / r t/.1 

Console s_ 

fi -- - 

Voice of Music 

SEMI -FLEX ICI" or 45 RECORDS 

PRESSED - 15.3c - Including 
labels carton sleeves, etc. 

Write lot full particulars 

BEST PRESSING DEAL 

ANYWHERE 

ROYAL PLASTICS CORP. 
1540 Brewster Ave., Cincinnati 1, Ohio 

RECORD PRESSINGS 
Shllac -V mysl ile -Flex 

19 RPM -at] 1 7 

Test Pressings Free 
Smell or Lare9 OuantitY 

L aDel,- Pr oc.SS in9 -Mast e rt 

SONGCRAFT, INC. 
1650 Broadway Now York 19, N. Y. 
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Reviews and Ratings of 
New Classical Albums 

Continued from page 48 

fine portrayals are given by Lucine Amara 
M Musette, Georgia Toni as Collins and 
Fernando Corona as Benoit Set is a 

definite must for fall display and promo- 
tion. 

THE VIRTUOSO ORCHESTRA (1.12 ") 
-Boston Symphony Orchestra; Charles 
Munch, Coed. RCA Victor LM 1984 
(Spotlight) 
The great demands upon the musician- 

ship and technical perfection of the 
modern symphony orchestra are illus- 
trated by the four performances on this 
disk. The :dections are Debussy's "Pre- 
lude to the Afternoon of a Faun." and 
Ravel's "Rapsodie Espagnole," "Bolero" 
and "la Valse," ell of them selections 
written for the virtuoso orchestra. The 
performances conducted by Munch are 
technically superb. The cover is an eye - 
catcher, hi e genteel way. 

BEETHOVEN: SYMPHONY NO. 7 
(1- 12 ")- Chlamo Symphony Orchestra; 
Fritz Relaer, Cond. RCA Victor LM 
1991 (Spotlight) 
This magnificent performance of this 

great symphony is a credit to the record- 
ing art The sound has such a quality of 
elation and grandeur that it scarcely 
seems to derive from the human hand of 
mind. Competition, of course, is Intense, 
and catalogs list some 20 versions i0clud- 
(0g several on Victor; Ormandy and 
Walter on Columbia etc. Yet, new 
recording of such outstanding quality win 
undoubtedly lake its place as 'must" 
inventory and will do very well. This 
particular package is done up beautifully, 
with a picture of Botticelli'n "La Prima- 
vera." There is an additional folding flap 
w that the entire masterpiece may be 
pictured. Liner notes on both the music 
and the art -with pertinent comments as 
to the relation between music and paint- 
ing in this particular case -are engagingly 
written by George ('book. 

TOSCANINI AND THE PHILHAR- 
MONIC SYMPHONY ORCHESTRA 
OF NEW YORK (l- I2 ")- Camden CAL 
309 (Spotlight) 
This re -issue package should prove a 

very profitable item for dealers, and at 
the price it can be recommended to rec- 
ord buyers without reservation. The great 
maestro leads tee orchestra thou such 
popular standard repertoire as "The 
Sorcerer's Apprentice," " Semiramide Ov- 
erture," Preludes to Acts 1 and 3 of 
"La Traviata" and Wagner's "Siegried 
Idyll." The surfaces are surprisingly good, 
and the performances by the Philharmonic 
are full of color and sensitivity. Out- 
standing Inventory. 

DVORAK: SYMPHONY NO, S IN E 
MINOR (FROM THE NEW WORLD) 
(1- 12 ")- ltadelphla Orchestra; Eugene 
Ormandy, Cond, Columbia ML 5115 
(Spotlight) 
This is superb new rutting of the 

work by Ormandy and the orchestra. It Is 
decidedly a must inventory Bern for 
dealers, since practically flawless record - 
log pf a performance of virtuoso bril- 
liance will give it an odds -on lead over 
most current competition. Artful cover, 
showing Manhattan skyline,_ also will offer 
a distinctive display assist. 

RICHARD STRAUSS( SCENES PROM 
ELEKTRA AND SALOME (2-12"1 - 
loge Borkh, Soprano; Paul Scboeffkr, 

.Bass; Frances Tetrad, Soprano; Chicago 
Symphony Orchestra; Fritz Reiner, 
Cond. RCA Victor LM 6047 (500(00ht) 
This set of two disks, which marks 

the debut of Inge Borkb on Victor, is an 
outstanding achievement of the recording 
art. Under Reiner's direction, the orches- 
tra and vocalists project magnificently the 
drama, emotion and tragedy of scenes 
from these Strauss operas. This is must 
inventory for quality stores. The per- 
formances will be relished by lovers of 
German opera. 

MASSENET: MANON (4- 12 "(- Vlctorta 
De Los Angela, Soprano: Henri Legar, 
Tenor; Chords and Orchestra of the 
Theatre Na0onal de L'Opera- Comique; 
Pierre Monteux, Cond. RCA Victor 
LM 6402 84 
Lobel comes up with another brilliant 

complete opera recording. Cast Is excel- 
lera and Monteux reads the Massenet 
acoro to give the voices top projection. 
This production of the work is consider- 
ably more elaborate in detail (eight full 
aida) than either of its two competitive 
versions and could score accordingly 
sales -wise. 

BE Tp OY E N: PASTORAL SYM- 
PHONY NO. 6 11.12 "0- -Boston Sym- 
phony Orebentra: Charles Munch, Cond 
RCA Victor LM 1997 83 
One of the top diskings of the popular 

symphony, a cornerstone of the average 
collection. Competition is unusually keen, 
with connoisseurs having their special 
favorites, including Waller, Scherchen and 
Parry, and others preferring the populist 
name of Toscanini. Nevertheless, nobody 
is going to get stuck with Boston Sym- 
phony repertoire, and the texture of this 
ork Is at its refined best in this version. 
Oood standard stock item. 

THE ART OF P.ADEREWSKI (1-12 ")- 
Camdea CAL 316 a 
This is the first LP of recordings by 

the late great Polish pianist and stater 

man. The quality of sound varies with 
different selections, but the average level 
of engineering is good, and the package 
must be considered bargain at the 
price. Included are selections by Beetho- 
ven, Chopin, Couperin, Debussy, Liszt, 
Schubert, Schumann, Stojowaki and Pa- 
derewski. A good sale is assured. 

THE ART OF HAROLD BAVER VOL. 
t (1.12 ") -Camden CAL 311 86 
This re-issue is the first Harold Bauer 

disk io years, and it is an altogether bril- 
liant example of the eI of the great 
pianist. Granting the fact that the engi- 
neering is not quite up to modem stand- 
ards, it is nevertheless good enough to 
make this a disk which will be sought 
after by lovers of piano music In the 
great tradition. The performances In this 
package put to shame much of the piano 
music now selling at higher prices. Se- 
lections are Beethoven's "Apassionata" 
and "Moonlight" Sonatas; Lisu'a "Etude 
in D Flat" and "o-aldesrauschen." A 
great buy at the price. 

CARLOS SURINACH: MADRID, 1890, 
TALES FROM THE FLAMENCO 
KINGDOM, Rfl'MO JONDO -FLA- 
MENCO, HOLLYWOOD CARNIVAL, 
THREE SPANISH SONGS AND 
DANCES, D A N Z A ANDALUZA; 
MG-51 Chamber Orchestra, 111-G-31 
E 3411 77 
This collection is an extremely pleasant 

surprise, and one that dealers can, U they 
try, turn into a brisk seller. The music 
of the modem Spanish composer is hu- 
morous, accessible and delightful, with 
)hut enough piquant modernism. Orches- 
tration is skilled and colorful in a hi- 
figenic manner. Radio spinners with 
longhair end even middle -brow shows 
will find several short pieces here that 
they can put to good use. 

BIZET: CARMEN (342 ") -Chorus o fth 
Opera- Cordque, Parts; Pero Coppola, 
Cond. Camden CCL 100 76 
Sound, either vocal or instrumental, is 

not comparable in quality to current hi fi 
grooving advances, but in its class the 
album stands up exceedingly well via 
generally strong cast and good ork back- 
ing. This is not a package for hi -fi 
afficionados, but its bargain tag (55.98 
for the complete set) can be s potent 
sales weapon foc buyers with cars attuned 
to price sound. 

SCRIAB8Nt SONATA NO, 3 IN P 
SHARP MINOR; 16 PRELUDES 
(1 -12 ") - Vladimir Horowitz, Plano 
RCA Victor LM 2005 75 
Previously unrecorded piano repertoire, 

masterfully played, naturally, by Horo- 
witz. The sometimes strange, interestina 
music is inlikely to hit the mass market, 
but should sell to pianists and other fol- 
lowers of Horowitz' art, 

BRAHMS: CONCERTO NO. 2 iN B 
FLAT MAJOR FOR PIANO AND OR- 
CHESTRA (1-12"E-Rudolf Saida, Pi- 
ano; Philadelphia Orchetro; Eugene 
Ormandy, Cond. Columbia ML 5017...75 
Altho well recorded, this version is un- 

likely to outstrip W of the eompetilioo. 
It's an often nervous performance that 
tugs and pulls when the music should 
soar. ft's a new recording, auperceding 
the earlier Serkin -Ormandy collaboration, 
which also fell short of being an un- 
qualified artistic success. 

BRAHMS: CONCERTO IN D MAJOR 
FOR VIOLIN AND ORCHESTRA 
(l -12 "1 -'Lino Francesultl, Moil.; PNi- 
adelphia Orchestra; Eogene Ormsody, 
Cond. Columbia ML 5114 73 
Despite excellent up- to-date sound, 

Francescasti (alb short as an exponent of 
this demanding work. With well- recorded 
Heifet2 (Victor) and Oistrakh (Dacca) 
versions to contend with, this entry faces 
rough sledding. Most dealers will find 
that they can skip it. 

RESPIGHIt THE BIRDS; BOTTICEL 
LIAN TRIPTYCH (I.12") - Scarfat6 
Orchestra; Franco Camelot*, Coud, 
Angel 35310 71 
"The Birds," a suite of modern orches- 

trators (small ork) based on 17th end 
early 18th century airs, is lively, (rah, 
graceful fare in the manner of the com- 
poser's "Ancient Airs for Lute." The 
Triptych, original impressionistic work, is 
skilled; but hollow writing that benefits 
from masterful orchestration and record- 
ing. Best results will come from pushing 
"Birds,' but potential is limited. 

BARTOKS FOR CHILDREN VOL. 2 
(1.12 ") - Gera Ands, Plano. Angel 
35244 71 
These 39 short piano pieces, 27 of them 

of less than one minute's duration, are 
simply styled miniature masterpieces of 
Bartoles early period. All are based on 
Slovakian folk tunes and have a rich 
variety of rhythms and moods. Piano 
students should be especially interested, 
for many of these pieces are being used 
pedagogically. A genuine treat for Bartok 
fans. 

BRUCKNER1 SYMPHONY NO. 4 (RO- 
MANTIC': SCHERZO FROM SYM- 
PHONY NO. et OVERTURE IN G 
MINOR )2.12M-POBaaraoala Orches- 
tra; Lorne V. Mataek, Cond. Angel 
3545 70 
It's likely that this will become the pre- 

ferred version of this heavily romaatc, 

FOLK TALENT & TUNES 
By BILL SACHS ' 

Around the Horn 
Pee Wee King returned to 

his Louisville headquarters 
last Wednesday (12) from a 
trip to New York, where he 
ironed out details for his fall 
TV and personals season 
slated to get under way soon. 

. The Ernest Tubb and 
Hank Snow show at Whites - 
burg, Ky., Sunday, September 
9, attracted an estimated 
10,000 people, with several 
hundred turned away. It was 
the largest crowd ever to at- 
tend a single event in the 
town's history. Jimmie Rodgers 
Snow appeared with group, 
which also included the Rain- 
bow Ranch Boys and the 
Texas Troubadours, 

Larry Lee Memorial Night will 
be held at the Newton, N. J., High 
School, October 2, in memory of 
c. &w, entertainer Larry Lee, who 
lost his life last May while rescu. 
ing two small boys from a sluicing 
rowboat. Bands and entertainers 
from the Pennsylvania, New York, 
Maryland and New Jersey Sector 
will donate their services for the 
occasion. Money derived from the 
benefit will go toward educating 
Larry's twins, now a year old. The 
event is being sponsored by mem- 
bers of Larry's band, the Echo 
Valley Kinfolk. 

Edythe B. Stringer, who has 
been handling publicity on 
"Cowtown Hoedown," Fort 
Worth, resigned that post ef- 
fective September 10.... Mrs. 
Hank (Min) Snow is mending 
nicely at her Madison, Tenn, 
home from an- ailment that put 
her in a Nashville hospital 
for three days recently... , 
Charlie Walker, Decca artist 
and disk jockey at KMAC- 
KISS, San Antonio, and Mrs. 
%Volker ^re Iullahying a new 
daughter, Carrie Lucinda, 
named after Mrs, Jimmie 
Rodgers and Cindy Walker. 
Charlie's latest release on the 
Decca label in "Stand Still" 
and "Remembering." 

George L. Featherstone, who for- 
merly served as an entertainer un- 
der the billing of Uncle George, 
the Crazy Hillbilly, has quit his 
post as division manager of Station 
CHVC, Niagara Falls, Ont., to take 
on the personal management of 
Rusty and Doug, of the "World's 
Original Jamboree," Wheeling, 
W. Va. The lads record under the 
Hickory label in the U. S. and on 
Sparton in Canada. Featherstone 
will continue with the operation of 

Wagnerian symphony, as well as of the 
shorter pieces that round out the set. The 
interpretations are affectionate and the 
sound of the wonderful PhUharmooia Is 
captured in all of its glory. Not an item 
for the average store. but longhair spe- 
cialists should be able to move a few. 

BACH: COMPLETE WORKS FOR OR- 
GAN, VOL. 2 (1.12"( -Aeloe He0Ba, 
Organ, Elite LC 3261 60 
On this LP, rho Passacaglia to C Minor, 

the Prelude and Fugue in C Major and 
the Variations on the chorale "Sal gre- 
gmesset Jesu guet(g." The tatter, aotd- 
pating the resourcefulness of the "Gold- 
berg Variations," is of special intersi. All 
are brilliant concert vehicles. He5lees 
scholarship and technical compotence.will 
assure him a hearing, even rho this 
repertory is available already le other Ilse 
readings. 

PEGGY GLANVILLE- HICKS: ETRUS- 
CAN CONCERTO; VAGN HOLBOEt_ 
CONCERTO NO. II (1-12 "1 -Carlo 
Bassani, Piano; Robert Nagel, Trum- 
pet; M-G -C1 Chamber Orchestra; Carlos 
Soloach, Cond. MG -!t1 E 3357 66 
Two contemporary works that skillfully 

place a solo instrument in a smart 
chamber ensemble setting. to Miss Hicks' 
concerto, it is the piano In a brightly 
colored, vigorously rhythmic composition. 
Holboe, a leading Scandinavia. com- 
poser, utilizes the trumpet in more 
somber, harmonically complex work. The 
soloists expertly acgollate their difficult 
parts. For those with a taste for molt 
advanced contemporary styles, there is 
much of Interest Isere. 

his Wonderland Ranch Ballroom, 
Runnville, Ont, 

When "Ozark Jubilee" 
makes its shift from Saturdays 
to Thursdays on ABC -TV, Oc- 
tober 4, Decca execs are slated 
to be on deck to present Red 
Foley with a gold record on 
the basis of his recording of 
"Peace in the Valley." Tex Rit- 
ter will be special guest on the 
same night. October 4 will also 
mark the beginning of a new 
52 -week sponsorship of "Ozark 
Jubilee" by the American 
Chicle Company, 
The Western Spotlighters, cod- 

prised of Chuck Secrest, Dave Linn 
and Rusty Stanley, of Canton- O.. 
furnished the melodies for Uncle 
Denny's (Denny Dever) WCMW 
Fan Club outing in Canton Sep- 
tember 1. The trio has a new re- 
lease on Canton Records, "An Old. 
Fashioned Waltz," vocaled by Se- 
crest, and "Dixieland Western 
Swing," by Linn, with the Spot - 
lighters making the music. . . , 
Janis Martin, of "Old Dominion 
Barn Dance," Richmond, Va., took 
off on a 20-day tour Monday (17) 
with one of the A. V. Bamford 
units.,. - . Gene Autry, the Cass 
County Boys and Joe Taylor and 
His Indiana Redbirds closed the 
entertainment season Sunday (16) 
at Buck Lake Ranch, Angola, Ind, 

"Big D Jamboree," Dallas, 
has added Jerry Reed to its 
anniversary performance slated 
for September 22, when 
Johnny Cash heads up the 
show. Carl Perkins is set for 
"Big D" September 29, and 
Lefty Mizzen comes in the last 
Saturday in October, his first 
"Big D" date in years. Hank 
Thompson and his lads are set 
for a shot or "Big D" early in 
October during their engage- 
ment at the - State Fair of 
Texas, Dallas. . Sonny 
James' newest on the Capitol 
label is "Cat Came Back.' 
Gene Vincent and the Blue Caps, 

Carl Perkins and Johnny Barnette 
were stranded atop Eagle noun. 
tain in New York State recently 
for four hours, due to dense fog. 
However, Sheriff Tex Davis, Vin. 
cent's personal manager, came to 
the rescue by arming himself with 
a flashlight and walking down the 
mountainside ahead of the cars to 
point the way. Upon their arrival 
at Contoocock, N. H., they found 
more than 1,000 teen -agers on de,..k 
despite a pouring rain. 

Kenny Roberts, on WHIO- 
TV, Dayton, O., the last five 
years with a daily kiddie show, 
left there recently when the 
station dropped all its live tal- 
ent to adopt an all -film policy. 
He's shopping for a new TV 
connection. Kenny's initial 
Decca release is due out 
around September 20. Mr. and 
Mrs. Roberts, accompanied by 
their four sons, returned to 
Dayton early last week from 
Brattleboro, Vt., where they 
buried their five -month -old 
daughter, Regina Marie. who 
died August 21 following a 
sudden brain hemorrhage, 

"The Grand Ole Opre'" unit 
comprising Loom and Oscar, Judy 
Lynn, the Wilburn Brothers, 
Suga -foot Collins and Ida Red and 
the Winston County Peapicleers. 
who kept busy thru August on 27 
engagements in Illinois, Pennsyl 
vania, Minnesota, Indiana, Michi 
gan and Missouri, are working a 
repeat thru the Same territory, Unit 
will also invade Virginia, West Vir- 
ginia, Arkansas, Louisiana and 
Florida before heading back to 
Nashville headquarters. Troupe has 
played numerous fair dates, includ- 
ing the Indiana State Fair, Indian- 
apolis. 

CLIMBING 
FAST 

Chess #1635 

"TOO MUCH 

MONKEY 

BUSINESS'( 
by 

CHUCK BERRY 

CHESS it1;CORD ('O. 
425o S. Cottage Crowe Av. 

Chicago 15, III. 

Phone: Kcnwood A4342 

"IF i WERE A 

COUNTRYSIDE" 
Recorded by 

LINCOLN CHASE 
With 

THE 4 MOST 
end 

MAT MATHEW'S QUINTET 
Dawn 217 

TUMBLING 

TUMBLEWEEDS 
by 

ROGER WILLIAMS 
With Orch. and Chorus 

(t 156 

WANTED 
for nahanal record company 

RECORD SALESMANAGER 
experlen<ed svpermarkat se".- 
great op POrtunity far qualified person. 

Wrae BOX NO. 71 
The Bi 136, eroatlwey 

New York 36, N. V. 

DISK JOCKEYS 
SEND YOUR REQUEST TO 

DIAR'S'EI, RECORDS 
60x gel, HAMMOND. IND. 

For the Big Novelty Hlt 
"Turkeys in the ...Patch" 

written by 6111 Keuneke 

A TOP SALESMAN AVAILABLE 
Warren (Billy, Wilson, contracting agent 

atex auaples, praos. ad1oTV). enter 
producer, Dand leader- afar. 

poasesd.a strong 'silo -Ty baekarovnd 
and Inlernatlonal coMae4 ContraNeO 
5 top railroad rad truck Orr... Nov 
eontraetlne red...TV- recording western 
Jamboree Show. e. 1. Kirby a J. Me- 
Hush, a111Mard Office, N. T. C., N. Y. 
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!! HOT ARTIST!! 

GEORGE JONES 
'ÇmnAOle Op,'ye 

Clem Stn 

"THANKS TO DJ'S" 

GEORGE JONES 

VOTED #1 

"UP AND COMING 
COUNTRY VOCALIST" 
By The DISC JOCKEYS 
OF AMERICA 

FIVE NITS IN A ROW! 

(1) "WHY, BABY, WHY" 

(2) "SEASONS OF MY HEART' 

(3) "WHAT AM I WORTH" 

(4) "RAGGED BUT RIGHT' 

(5) "YOU GOTTA BE MY BABY" 

JUST OUT! 

GEORGE JONES' 
GREATEST RELEASE -A SURE SMASH 

"GONNA COME GET YOU" 

"JUST ONE MORE" 
Starday 264 

ON SPARTAN RECORDS IN CANADA 

GOING STRONG: 

"YOU GOTTA BE MY BABY" 
IT'S O.K. 

Starday 247 

"TAGGIN' ALONG" 
"BOAT OF LIFE" 

Starday 256 

FOR PERSONAL APPEARANCES BY AMERICA'S 
NEW COUNTRY SINGING SENSATION, CONTACT 

HAL SMITH 
CURTIS ARTISTS PRODUCTIONS 

4705 Gallatin Road, Nashville, Tennessee 
Phone: CAnal 8 -5540 

STARDAY RECORDS 
DON F. PIERCE, Sales HAROLD W. DAILY, A &R 

... COUNTRY & WESTERN RECORDS SEPTEMBER 22, 1956 

Reviews of New 
(SW Records 

HANK THOMPSON 
Takla. My Chances 

CAPITOL 14573 -Smart lyrics effec- 
tively turn Love into a poker game In 
this song. Thompson could corn, up 
a winner. (Tommie, BMn 

It Makes No Difference Now....79 
Thompson takes this oldie and gives 
it a smooth, sincere warbling that 
Impresses. (Peer, BMI) 

83 

DON RENO AND RED SMILEY 
Hen Sustckin' Stomp 79 

KING 4962 - Fancy, brisk banjo- 
bu,tin' by the boys and their band. 
Instrumental can be used for squire 
dancing. Jocks can use it. (Lois, 
BM!) 

Cree! Loue....79 
Back -country harmony and banjo- 
picking on a subject of disappoint- 
ment and disillusionment. Good 
chances in the territory. (Loi,, *911) 

(LITTLE) 319191V DICKENS 
1 Never Though( 

It Would Happen to Me 78 
COLUMBIA 21555 - Another slow 
beat, country lament with singer get- 
ting plenty of heart into Its delivery. 
Waxing packs a solid potential in its 
field. Sound and projection equally 
on beam. (Hank Snow, BMn 

Cornbread and BulternBk....7S 
Singer In lighter vein and on sharper 
beat. There's good sound and canny 
delivery in this side, too. (Ernest 
Tubb, BMn 

SPEEDY WEST WITH JIMMY BRYANI 
Water Baby Blues 75 

CAPITOL 15740-This instrumental, 
with full ork and some poignant 
strumming on the electric guitar, ban 
popish appeal and is a strong pro- 
gramming piece. (Four Star, BMI) 

Sand Canyon Swing....74 
Another instrumental, more country- 
's)), with equivalent jockey appeal 
and polish. (Opal, BMI) 

MARTHA LYNN 
I Can't Live Without Love 75 

VICTOR 6654 -An effective weeper 
Is accorded a moving reading by the 
plaintive -voiced thrush. (Valley, BMn 

I'm Willing to Try....74 
Miss Lynn wraps up an attractive 
weeper with sincerity and heart. (Red 
River, BMn 

BILL WOODS 
Crazy Over Yon' 

BAKERSFIELD 104 - "Her name 
ought to be in the Hall of Fame, 
great big star of the kissing game" 
BS Woods tells her how heb crazy 
over her in this ditty that moves. 
(Chris, BMn 

A Million Miles Between U,....75 
If he knew then what he knows 
MOW, he'd put "a million miles be- 
tween her and his mate." Woods 
effectively warbles this catchy tune 
that should also bring loot.- (Chris, 
BM» 

73 

AL PARSONS 
Wait for Me, Baby 73 

SARG 140r- "There'll be no parting 
ever, if she'll wait for him," warbles 
Parsons with feeling. Should stir 
some action. (Acuff -Rose, BMI) 

Memories of Yesterday....71 
"Remember, you were once just 
mine." Parsons reminds her in this 
weeper sincerely vocalized. Can help 
flip. (Acuff -Rose, EMI) 

THE NETTLES SISTERS 
Heald Uns-Bum 70 

RODEO 116 - Girls harmonize a 
rockin' tune, . "the rhythm of the 
congo drum," with good backing. 
A Southern market item. (Aram, 
HMI) 

Why Should 1....6E 
"Why should I believe your Iles," 
ask the Nettles with traditional tune 
that could help flip. (Arnett, BMI) 

HAL (LONE PINE) 
Down by the Railroad Tracks 68 

EVENT 4257- Artist, formerly with 
RCA Victor, has a lot of fun singing 
this novelty where everything hap- 
pens "down by the railroad tracks." 
A strong bow on his new Zabel. 
( Southere, *511) 

Prince Edward Island 
Is Haven to Me ..68 
"Lone Pine" moites his first hit (on 
Canadian Bluebird) of this tune re- 
vering "Spud Island," the smallest 
pdvince in Canada. Should still be a 
big seller "down east." (Hill A Range, 
BMI) 

JIMMY ALLAN 
Prison of Heartaches 64 

PIV 1002 -A woeful fix he's In and 
the reading is complete with the 
sound of chains and clinking cell 
dome. Idea is okay but the result 
doesn't lien up to expectations. 
(VIP, BMI) 

It's AB Over and l' , Cfed....63 
A typical traditional country theme 
gets an okay reading by Allan. Fid- 
dlm help give it the old-time feeling. 
(VIP, BMI) 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Wail* to Ike Il$bwd lODAII 

This Week's C8 W Best Buys 
MI SORRY I'M NOT SORRY (Hi -Lo, BMI) 
DIXIE FRIED (Hi -Lo, BMI) -Carl Perkins -Sun 249 -With this disk 

his first release since his all-market mash "Blue Suede Shoes, 
Perkins' strength immediately comes into view in both the pop and 
the country markets. Strong reports from Boston, Philadelphia, 
Baltimore, Pittsburgh, Chicago, Milwaukee, Detroit, Durham, 
Gallatin, Atlanta and Richmond support his rapid climb to the 
charts. Disk has been out only several weeks. A previous Billboard 
"Spotlight" pick. 

I'M REALLY GLAD YOU HURT ME ( Cedarwood, BMI) -Webb 
Pierce -Decca 30045 -Pierce packs his usual quick market wallop 

. with this side, out only two weeks, and makes his reservation for 
the charts now. Strong reports flowed in from both country and 
pop markets. The flip, "Teen -age Boogie" (Cedarwood, BMI), is 
helping a little. A previous Billboard "Spotlight" pick. 

Review Spotlight on .. . 

C &W RECORDS 
RED FOLEY 

Don't Blame It on the Girl (Earl Barton Music, BMI) 
Rock 'n' Reelin (Republic Music, BMl) -Decca 30067 -Two con- 
trasting faces here offer broad programming possibilities. Foley 
warbles a waltz -type tune with poignant lyrics informing all not to 
"Blame It on the Girl," while on flip he has a combination of square 
dance and country rock with rapid -fire lyrics. Exciting performance 
by artist on both will boost sales, 

C& W Territorial Best Sellers 
For survey week ending September 12 

City-by -city listings are based on late reports secured from top country and 
western dealers and juke box operators in each of the markets listed. 

Birmingham 
1. I Walk the Line, 1. Cash. Sun 
2. Don't Be Cruel, E. Presley, Vic. 
3. Monad Dog, E. Presley, Vic. 
4. Crazy Anms, R. Price, Col. 
S. Searching, K. Wells, Dec. 
6. You Were Mine for a While 

E. Arnold, Vic. 
7. My Lips Are Sealed, J. Reeves, Vic: 

Charlotte 
1. Cran Arms, R. Price, Col. 
2. Don't Be Cruel, E. Presley, Vic. 
3. I Walk the Line, J. Cash, Sun 
4. Sweet Dreams, P. Young, Cap. 
5. Searching, K.Wells, Dec. 
6. I Want Yon, I Need You, I Lose Yon 

E Presley, Vic. 
7. Hound Dog, E. Presley, Vic. 
S. How Far Is Heaven, K. Wells, Dec. 

Dallas -Fort Worth 
1. Csar Arms, R. Price, Col. 
2. Don't Be Cruel, E. Presley, Vic. 
3. I Walk the Line, J. Cash, Seo 
4. Hound Dog, E. Presley, Mc. 
5. I Want You, I Need You, I Love Yon 

E. Presley, Vic. 
6. Honky Took Man, J. Horton, Co). 
7. Sweet Dreams, F. Young, Cap. 

Houston 
1. Poor Man's Riches, B. Barnes, Sdy. 
2. I'm a One -Woman Mao, J. Horton, Col. 
3. I Walk the Line, J. Cash, Sun 
4. Without Yom. Love, B. Lord, Col. 
5. Don't Be Creil, E. Presley, Vic. 
6. Hound Dog, E. Presley, Vic. 
7. Crazy Aras, R. Price, Col. 
L Be -Dopa -Lab, O. Vincent, Csp. 
9. Best Years of Year Life, R. Sovine, Dee. 

10. Shaun the Blues, M. Robbins, Col. 

Number of Releases 
This Week 

Label Pap CAW RA 
ABC -PARAMOUNT .. 3 .... - .... 
ALADDIN - .... - ... 
APOLLO 
ATLANTIC 
BEECH 
BAKERSFIELD 
CAPITOL 
COLUMBIA 
CORAL 
DECCA 
DUKE 
EMBER 
EVENT 
FABOR 
FLIP 
IMPERIAL 
KINO 
LIBERTY 
MECCA 
MERCURY 
M -G -M 
MODERN 
MONEY 
MOTIF 
PILGRIM 
Ply 
REAL 
RODEO 
RRC 
RPM 
SARG 
STATES 
VEE -JAY 
VICTOR 
VIK 
VITA 

TOTAL 

Memphis 
1. My Lips Are Sealed, 3. Reeves, Vic. 
2. Crazy Arms, R. Price, Col. 
3. Conscience, I'm Guilty, H. Snow, VII. 
4. 1 Walk He Line, 1. Cash, Sun 
S. Steens the Blues, M. Robbins, Col. 
6. You Gotta Be My Baby, G. Jones, Sdy. 
7. Red Headed Woman, S. Burgess, Sue 

Nashville 
I. Cmzy Arms, R. Price, Col. 
2. I Walk the Line. J. Cash. Sue 
3. Hound Dug, E. Presley, Vic. 
4. Don't Be Cruel, E. Presley, Vic. 
5. Just As Long As Yon Love Ma 

J. E. A M. Brown, Vic. 
6. According to Your Heart, J. Reeves, Vic. 
7. Conscience, I'm Guilty, H. Snow, Via 
g. Sweet Dreams, F. Young, Cap. 

New Orleans 
1. Can Arms. R. Price, Col. 
2. 1 Walk the Line, J. Cash, Sun 
3. I'd Radler St. Home, K. Wells, Der. 
4. Searching, K. Wells, Dec. 
S. Sweet Dreams, F. Young, Cap. 

Richmond, Va. 
1. Crazy Arms, R. Price, Col. 
2. Hound Dog, E. Presley, Vic. 
3. I Walk the Line, J. Cash, Sun 
4. Be -Bop-a -Lais, G. Vincent, Cap. 
S. Don't Be Cruel, E. Presley, Vic. 

St. Louis 
I. Hound Dog, E. Presley, Vic. 
2. Don't Be Cruel,. E. Presley, Vic. 
3. Crazy Arms, f.. Price, Col. 
4. I Walk the Line, J. Cash, Sun 
S. I Want You, I Need Yoe, 1 Love Yoe 

E. Presley, Vic. 
4. Yoe Gotta Be My Baby, G. Jones, Sdy. 

A GREAT COUNTRY DUET 

Wilma lee & Stoney Cooper 

"WOND'RING 
'BOUT YOU" 

and 

"ARKANSAS MOUNTAINS" 
by 

House Brothers Quartet 
STATE CALLA RECORD (0. 

2033 Bur Way 
Sacramento 18, Calif. 

GIVE TO DAMON RUNYON 
CANCER -FUND 
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C& W Best Sellers in Stores 
For survey week ending September 12 

RECORDS are ranked In order of their current national eelling importance at the 
Mall level, u determined by The Billboard's weekly survey of dealers thruont the 
nation with high volume of sales in country and western records. When significant 

action is reported on both sides of record, points are 
combined to determine position on the chart. In such a Weeks 

The use, both sides are listed in bold type, the Leading Last an 
Week aide on top. Week Chart 

1. CRAZY ARMS (BMI) -R. Price 1 16 
You Done Me Wrong (BMI)-Col 21510 

2. HOUND DOG (BMI) -E. Presley 2 8 

DONT BE CRUEL (BMI) -Vic 20 -6604 
3. I WALK THE LINE (BMI) -J. Cash 3 16 

Get Rhythm (BMI) -Suo 241 

4. SEARCHING (BMI) -K. Wells 4 12 
ID RATHER STAY HOME (BMI) -Dec 29956 

5. SWEET DREAMS (BMII) -F. Young 7 14 
Until I Met You (BMI) -Cap 3443 

6. YOU ARE THE ONE (BMI) -C. Smith 8 9 
DOORSTEP TO HEAVEN (B\II) -Col 21522, 

7. BE- BOP -A -LULA (BMI) -C. Vincent 5 12 
Woman Love (BMI) -Cap 3450 

8. I WANT YOU, I NEED YOU, I LOVE YOU 
(BMI) -E. Presley 6 17 
My Baby Left Me (BMI) -Vtc 20 -6540 

9. CONSCIENCE, I'M GUILTY (BMI) -11. Snow 10 8 
Hula Rock (BMI) -Vic: 20.6578 

10. YOU DON'T KNOW ME (3111) -E. Arnold 12 4 
Reckin' Mockin' Bird (BMI)-Vic 20-6502 

11. SINGING THE BLUES (3111) -M. Robbins - 1 
I Can't Quite (BMI) -Col 21545 

12. I TAKE THE CHANCE (B\II) -J. E. & M. Brown 9 16 
Goo Goo Dada (BMI) -Vic 20.6480 

13. MY LIPS ARE SEALED (B\II) -7. Reeves 11 7 
Pickin' a Chicken (HMI)- rc 20-6517 

14. I'M A ONE -WOMAN MAN (B \ll) -J. Horton 15 3 
1 Don't Like I Did (BMI)-Col 21538 

15. ANY OLD TIME (BMI) -W. Pierce 14 8 
We'll Find a Way (BMt) -Dec 29974, 

Most Played C& W in Juke Boxes 
For survey week ending September 12 

RECORDS are ranked in order et the greatest number of plays in lake boxes thereat 
the country, as determined by The Billbnatd's weekly survey of operators using a 

high proportion of country and western records. When 
aignificant action is reported on both sides of a record, Weeks 

Tote points are combined to determine position on the chart. Last on 
Week Week Chart 

1. HOUND DOG (BMI) -E. Presley 1 6 
DONT BE CRUEL (BMI) -Vic 20 -6604 

2. I WALK THE LINE (BMI) -J. Cash 2 13 
Get Rhythm (BMI)-Sun 241 

3. CRAZY ARMS (BMI) -R. Price 3 13 
You Done Me Wrong (BMt) -Col 21510 

4. SEARCHING (BMI) -K. Wells 4 11 
I'd Rather Stay Home (B).1I) -Dec 29956 

5. BE- BOP -A -LULA (BMI) -C. Vincent 7 8 
Woman Love (BMI)-Cap 3450 

6. SWEET DREAMS (ß\1í)-F. Young 5 9 
Until I Met You (EMI) -Cap 3443 

7. YOU ARE THE ONE (BMI) -C. Smith 8 3 
Doorstep to Heaven (13M1) -Col 21522 

8. I WANT YOU, I NEED YOU, 1 LOVE YOU 
(BMI) =E. Presley 5 17 

My Baby Left Me (BMI) -Vic 20-6540 

9. CONSCIENCE, I'M GUILTY (BMI) -H. Snow - 2 
HULA ROCK (BMI) -Vic 20 -6578 

10. MY LIPS ARE SEALED (BMI) -J. Reeves - 2 
Pkkin' Chicken (BMI) -Vic 20-6517 

Most Played C& Why Jockeys 
For survey week ending September 12 

SIDES are ranked in order of the greatest number of plays on disk jockey radio 
shows (hruouf the country according to The Billboard's 
weekly survey of top disk iockey shows in all key markets. Weeks 

re6 last o0 
Wyk Week Chart t 

1. CRAZY ARMS -R. Price 1 18 
Col 21510 -BMI 

2. 1 WALK THE LINE -J. Cash 2 16 
Sun 241 -BMI 

3. DON'T BE CRUEL -E. Presley 5 6 
Vic 20- 6604 -13MI 

4. YOU ARE THE ONE -C. Smith 6 12 
Col 21522 -BMl 

5. SEARCHING -K. Wells 4 11 
Dec 29956 -BMI 

6. SWEET DREAMS -F. Young 3 13 
Cap 3443 -BMI 

7. HOUND DOG-E. Presley 7 6 
Vic 26604 -13M1 

8. SINGING THE BLUES -M. Robbins - 1 
Col 21545 -BMJ 

9. CONSCIENCE, I'M GUILTY -II. Snow 13 4 
Vic 20ó578 -BM! 

10. YOU GOTTA BE MY BABY -C. Jones 14 4 
Starday 247 -BMI 

11. I'M SO IN LOVE WITH YOU- Wilburn Brothers 10 7 
Dec 29887 -BMI 

12. I'M A ONE -WOMAN MAN -J. Horton 11 3 
Col 21538 -BhU 

13. ID RATHER STAY HOME -K. Wells - 1 
Dec 29956 -BMI 

13. JUST AS LONG AS YOU LOVE ME- 
J. E. 8r M. Brown - '1 
Vic 20-6631 -BMI 

15. WITHOUT YOUR LOVE -B. Lord 2 
Col 21539 -BMI 

73 

appearing regularly 

on 

THE GRAND OLE OPRY 

and His Hush Puppies 
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This Week's R &B Best Buys 
BROWN -EYED HANDSOME MAN (Arc, BMI) 
TOO MUCH MONKEY BUSINESS (Arc, BMI)-Chuck Berry -Chess 

1635 -Berry, with this potent two -sided disk, is off to a fast get- 
away. With a novelty blues, "Brown- Eyed," on one side and a more 
traditional blues on the flip with novelty lyrics, Berry has brought 
in heavy sales reports with food distribution across the board. A 

previous Billboard "Spotlight' pick. 

Re die ws of New R &B Records 

EARL (CONNELLY) KING 
' I Call on You IS 

KING 4959 -King could have a big 
one in this gospel- inspired love opus. 
With only om or two word switches, 
this could be a religious song. Quality 
chanting. (Jay & Cee, BMI) 

They Tea Mc..,. 77 
This one rocks at a brisker pace. 
Another effective side by the chanter, 
with robust orking in back. (Jay & 
Cee, SMI) 

SHIRLEY GUNTER AND THE FLAIRS 
I Just Cot Rld of a Heartache 82 

MODERN 1001 - The Gunter gal 
pairs with the Hairs In a very strong 
effort. Its full of emotional tragedy 
and the wailing chick sells It all the 
way. Plenty of plays here. (Antler, 
8511) 

Fortune In Love. ...79 
-This side swings. Interesting material 
plus solid reading, should mean plenty 
of Jockey attention. A strong cou- 
pRng. (Modern, HMI) 

THE CRESCENDOS 
Sweet Dreams S0 

ATLANTIC 1109 -New group also 
has a good bass. Tricky, rhythmic 
conception of this tune makes It 
stand out. Good try for something 
different, and it could make noise. 
(Tiger, WOO 

Finders Keepers... MI 
New group benefits from production 
know -how in this "message" ballad, 
Tenor lead has a strong Bill Kenny 
quality, and there's an Intriguing 
mandolin effect in back. Could click. 
(Tiger, 6911) 

JOHN LE.E. HOOKER 
Dimples 80 

VEE -JAY 205 -Jaunty, swingy chant 
is a natural for Hooker. Figures to 
be a good Southern trade item. Good 
guitar and bass in back. (Tonle, 6911) 

Baby Len....77 
An okay blues chant, done In fine 
Southern style by Hooker, and aided 
considerably by the repetitious rhythm 
figure in back. (Tonle, 8511) 

THE SPIDERS 
That's Ne Way to Win My Heart 79 

IMPERIAL 5405 -Lead man Chuck 
Carbo paces this classy effort and the 
Spiders keep things moving In color- 
ful style. It's a smart Job and jockeys 
and fats wiU give it good action. 
(Reeve, BMI) 

Goodbye... .7S 
Here's a rhythm side with the same 
line -up belting out a top performance. 
Flip, however, has a little more 
schmaltz which should account (or 
the action. (Commodore, 6911) 

YOUNG JESSIE 
Don't Happen No More 77 

MODERN 1002 -Young Jessie sings 
with sock conviction on an up -tempo 
blues with amusing lyrics about has 
great it was before women got the 
vote. (Personality, BMI) 

Hit, Cit and Spilt....78 
Magnetic vocal rendition of a jaunts 
rhythm item with a bouncy beat, and 
funny lyrics. (Personality, B511) 

EDDIE TAYLOR 
Yount Always Hate a Home 77 

VEE -JAY 206 - Romping, brightly- 

THEY'RE GOING CRAZY OVER THIS ONE!! 
(A TWO -SIDED SMASH) 

PAUL PERRYMAN ROCKS AND ROLLS WITH 

"JUST TO HOLD MY HAND" 
AND 

"I'M CRYING NO" 
Duke Records, Inc. 

Ne. 158 

TWO INSPIRING SPIRITUAL RELEASES: 

Rev. Cleophus Robinson 
and His Sister 

Josephine James 
Sing 

"PRAY FOR ME" 
AND 

"WHEN I CROSS OVER" 
Peacock Records. Inc. 

No. 1762 

The Southern Wonders 
Offer Their Testimonial 

In 

"MY JESUS IS ALL" 
AND 

"I WAS A SINNER" 

Peacock Records. Inc. 
No. 1750 

PEACOCK AND DUKE RECORDS, INC. H09 TE0R ST26, EXAS. 

THE SKY IS THE LIMIT ON THIS ONE - 
Vee -Jay #203 

"I LOVE YOU BABY" 
by 

JIMMY REED 

VEE -JAY Records, Inc. 

2129 S. Michigan Ave. Chicago 

Phone: CAlumet 5 -6141 

BREAKING BIG ACROSS THE COUNTRY 
NEW -2I YEAR OLD SENSATION -NEW 

OTIS RUSH 
"I C `I'T QUIT YOU, BABY" 

b/w 

"SIT DOWN, BABY" 
Cobra x5000 

2554 W. ROOSEVELT RD. CHICAGO 12, ILL. 
All 'bestes: NErada 42130 

paced blues, sung with Southern 
flavor by Taylor, with strong, wailing 
Instrumcntlt support. Good one for 
the right regions. (Conrad. EMU 

Don't Knock at My Door....70 
Primitive, wailing instrumental blues 
at medium tempo. Metallic guitar 
and harmonica featured. Fine for 
fanciers of the Deep South sound, 
and It's danceable, too. (Conrad, 5911) 

THE YIBRAHARPS 
Cosy With Rosy 76 

BEECH 713- Enthusiastic warbling 
on a bouncy rhythm ditty with a 
catchy beat. (Debtone, BMI) 

Walk Beside M,....15 
Deep- voiced lead (Charles Hargro) 
sings moving ballad with effective 
lyrics. (Maggie, 11511) 

ARTIE WILKINS 
Darling Patricia 76 

STATES 157 -Artist, with the Palms 
and strong instrumentation, shouts 
and mugs a rocklo blues that should 
rake in coin. (Frederick, 09111 

Please Come Baek....73 
Wilkins effectively begs her "to coma 
on home" on a side that rocks with 
a solid beat. (Parolee, MUD 

HARMONICA SLIM 
My Girl Won't Quit Ma 75 

VITA 138 -Slim walls on the har- 
monica and vocally on, this blues job 
with a unique flavor. "Down South 
type lyrics are better than average 
and the side has a plenty persistent 
beat. Should reap some coin' in the 
right territories. (High Society, BMI) 

You Better Stilt,, Ií....73 
blot, Deep South blues with a beat. 
Good territorial entry but the flip has 
en edge. (High Society, BMD 

LEE ALLEN 
Shimmy 7S 

ALADDIN 3334 - Here's a fine 
moderate -paced swingin' instrumental. 
Great for the "Lindy" kids who play 
the boxes and jockeys should go for 
the side as well. (Aladdin, 5511) 

Rankle' at Cosmos....72 
This side moves at a faster pace. 
Good instrumental Muff with plenty 
of honking tenor work but the flip 
gets the first nod. (Aladdin, 8911) 

THE. JEWELS 
She's a Flirt 74 

RPM 474 -Exuberance and plenty of 
bounce is exhibited by tho group on a 

catchy rhythm item. (Modern, 851I) 
B. Bomb Baby....74 

Verveful warbling on a fast -paced 
rhythm ditty with an interesting lyric 
idea. (Modern, 8918) 

PAUL PERRY IAN 
Tat Crying No 74 

DUKE 3004 -Emotion- packed vocal- 
izing on a moving weeper -blues with 
an insistent beat. (Lion, IMO 

Intl to Hold My Head....73 
Same comment. (Lion, BMD 

PAT CUPP 
Lung Gone Daddy 74 

RPM 473 -This is an up -tempo blues 
Job. Backing is strictly r. &b. but 
Cupp has a distinct country sound on 
the vocal. Side has the excitement to 
rate iuke plays, (Modern, BMI) 

To Be the 0e,....69 
Cupp quakes with emotion on this 
heartfelt plea. Backing group moans 
its support in okay styIn. Could be 
some limited air exposure for this. 
(Modern, BMD 

THE FLAIRS 
Aladdin's lamp 73 

ABC -PARAMOUNT 9740-He holds 
Aladdin's lamp when he's blue. This 
is an interesting switch, and it's sung 
in a high -flown style which is effec- 
tive. (Panther, ASCAP) 

Steppin' Oat....70 
He's stepping out with a brand new 
sweetie tonight. Has the big beat, 
but lacks excitement nevertheless. 
(Personality. BMII 

THE F.SONAIRES 
(I Wish You) the Very 

Best Luck In the World 72 
MONEY 220AA -A ¡shiny ballad, 
done with a slow beat. Effective vo- 
cals by members of the Ebonaires. 
Unlike the flip. this side is com- 
pletely pun. (Hallmark, ASCAP) 

Hey, Baby, Slap....71 
Up-tempo blues. Plenty of beat and 
a good lead singer. material is rou- 
tine. (Cash, 85111 

THE CONCORDS 
Satisfied Nit's Rook 'a' Rol 72 

EMBER 1007 -Paean to rock and 
top gets a good beat and a hearty 
warble, btu side isn't outstanding. 
(:kneel, BMI, 

in Always Say Please....70 
Material doesn't appeal, altho the 
sentiment is commendable. Perform. 
ancc is adequate. (Angel, BMI) 

MARVIN AND JOHNNY 
Hey, Chicken 72 

ALADDIN 3335-Seems the big red 
hen didn't show uD for the dale with 
the bantam rooster. A swinging blues- 
styled Job with Marvin end Johnny 
indulging in the harmonics. Idea has 
some appeal as a novelty. (Aladdin, 
BMIr 

My Dear, My Dartta'....60 
The guy lays himself on the attar of 
hopeless hove. Whole lob is borne 
of despair sung is that mood. Flip 
has considerable more punch. (Alad- 
din, 6511) 

R &B Best Sellers in Stores 
For survey week ending September 12 

RECORDS are ranked In order of theft current national selling importance at the 
retail level, as determined by The Billboard's weekly survey of dealers thruout the 
nation with a high volume of sales in rhythm and blues records. When significant 

action is reported on both sides of a record, points are 
combined to determine position on the charL In such a 

mis case, both sides aro listed in bold type, the leading sIde 
Reek on top. 

1. HONKY TONE (PARTS I & 11) -B. Doggett 1 6 
King 4950 -BMI 

2. MY PRAYER (ASCAP)- Platters 2 11 
Heaven on Earth (ASCAP) -Mercury 70893 

3. HOUND DOG (BMI) -E. Presley 3 6 
DON'T BE CRUEL (BMI) -Vic 20 -6604 

4. LET THE GOOD TIMES ROLL (BMI) - 
Shirley & Lee 4 8 
Do You Mcan to Hurt Me So? (BM-Aladdin 3323 

5. IN THE STILL OF THE NIGHT (BMI)- Satins 10 4 
Jones Girl (133,11)-Ember 10005 

6. BAD LUCK (BMI) -B. B. King 9 9 
SWEET LITTLE ANGEL (BMI) -RPM 463 

7. SO -LONG (BMJ) -F. Domino 6 8 
WHEN MY DREAMBOAT COMES HOME 

(ASCAP)- Imperial 5396 
8. FEVER (BMI)- Little Willie John 5 19 

Letter From My Darling (13h111 -King 4935 

9. RIP IT UP (BMI)- Little Richard 7 13 
Ready Teddy (BMI)- Specialty 579 

10. FLYING SAUCER (PARTS I & H)- 
Buchanan & Goodman 8 7 
Luniverse 101 

11. I GOTTA GET MYSELF A WOMAN (BMI) - 
Drifters 14 2 

SOLDIER OF FORTUNE (BMI)- Atlantic 1101 
12. IT'S TOO LATE (B11í) -C. Willis 11 12 

Kansas City Woman (BMD -Atlantic 1098 

13. SEE SAW (BMI)- Moonglotvs r 15 2 
When Fs With You (BMI) -Chess 1629 

14. CANADIAN SUNSET (BMI)- 
E. Heywood -H. Winterhalter - 1 
This Is Real (ASCAP) -Vic 20 -6537 

15. DON'T GO NO FARTHER (BMII) -M. Waters - 2 
Diamonds at Your Feet (BMD -Chess 1630 

Last 
Reek 

Weeks 
on 

Chart 

Most Played R &B in Luke Boxes 
For survey week ending September 12 

RECORDS are ranked in order of the greatest number of plays in juke boxes thruout 
the country, as determined by The Billboard's weekly survey of operator. using a 

high proportion of rhythm and blues records. When significant action is reported 
on both sides of a record, points are combined to de- 
termine position on the chart. In such case, both sides Weeks 

This are listed in bold type, the leading side on top. fast oe 
Week Week Chart 

1. HOUND DOG (BMII) -E. Presley 1 4 
Don't Be Cruel (13511) -Vic 20-6604 

2. LET THE GOOD TIMES ROLL (BMI)- 
Shirley & Lee 3 5 
Do You Mean to Hurt hie So? (BMD -Aladdin 3325 

3. MY PRAYER (ASCAP) -Platters 2 9 
Heaven on Earth ( ASCAP)- Mercury 70893 

4. HONKY TONE (PARTS I & 11) -B. Doggett 4 3 
King 4950 -BMI 

5. IN THE STILL OF THE NIGHT (BMI)- Satins 9 3 
Jones Girl (LIMO-Ember 10005 

6. FEVER (BMII)- Little Willie John 6 16 
Letter From Sly Darling (BAH) -King 4035 

7. WHEN MY DREAMBOAT COMES HOME (ASCAP)- 
F. Domino 7 7 

SO -LONG (BMII) -Imperial 5396 
8. LIPSTICK, POWDER AND PAINT (BMI) -J. Turner - 1 

Rock Awhile (BMII- Atlantic 1100 

9. BAD LUCK (BMI)-B. B. King 8 2 
Sweet Little Angel (11M111-RPM 468 

10. SEE SAW (BMI)- Moonglows 10 2 
When l'm With You (EMI) -Chess 1629 

Most Played R &B by Jockeys 
For survey week ending September 12 

SIDES are anked in order of the greatest number of plays on disk locket' radio 
shows thruout the country according to the Billboard's 
weckis ;miser of top disk Jockey shows in all key markets 

This 
Reek 

Weeks 
Last on 
Week Chart 

1. LET THE GOOD TIMIES ROLL- Shirley & Lee 1 9 
Aladdin 3325 -15511 

2. DONT BE CRUEL -E. Presley 2 5 
Vic 20- 6604 -RMI 

3. HONEY TONE -B. Doggett 4 4 
King 4950-BMI 

4, MY PRAYER- Platters 3 11 
Mercury 70893- ASCAP 

5. HOUND DOG -E. Presley 11 7 
Vic 20-6603 -6011 

6. FEVER -Little Willie John 6 19 
King 4935 -BMI 

7. ITS TOO LATE. -C. Willis 12 11 
Atlantic 1008 -BNil 

8. SO- LONG -F. Domino 5 7 
Imperial 5396- BMI 

9. WHEN Mil' DREAMBOAT COMES HOME - 
F. Domino 10 7 
Imperial 5786 -ASCAP 

10. IN THE STILL OF THE NIGIIT- Satins 7 2 
Ember 10005 -BMI 

11. RIP IT UP- Little Richard 9 12 
Specialty 579 -BMI 

12. FLYING SAUCER -Buchanan & Goodman 13 6 
Luniverse 101 

13. I LOVE YOU, BABY -J. Reed 14 2 
V. Jay 203 -BMI 

14. TIME WILL TELL -B. Charles - 3 
Chess 1621 -BMI 

15. FOOL -S. Clark - 1 
Dol 15481 -BMI 

Copyrighted material 
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R &B Territorial. Best Sellers 
For survey week ending September 12 

Listings are based on Tate sales reports secured via Western Union messenger serv- 
ice from top rhythm and blues dealers and lake bos operators In the markets Listed. 

Atlanta 
1. I. i the Good Times Rol/ 

Shirley & Lee, Ala. 
2. Hooky Tonk, B. Doggett, Rog. 
3. Tore Up Over You, Midnighters, Fed. 
4. Rip It Up, Little Richard, Spe. 
S. My Prayer, Platters, Mer. 
6. la the Still of eke Night, Satins, Emb. 
7. Bad Luck. B. B. King, RPM 
B. I Asked for Water, H. Wolf, Chs. 
9. See Saw, Moonglows, Chs. 

Charlotte 
1. Let the Good Times Roll 

Shirley & Lee, Ala. 
2. la the Still of the Night, Satins, Emb. 
3. My Prayer, Platters, Mer. 
4. Hooky Tonk, B. Doggett, Keg. 
S. 1 Gotta Get Myself Women 

Drifters, All. 
6. Il', Teo Late, C. Willis, Atl. 
7. Don't Be Cruel, E. Presley, Vic. 

Chicago 
I. Hanky Teak, B. Doggett, Keg. 
2. Flying Saucer 

Buchanan & Goodman, Lun. 
1 Stranded in the Jungle, Jay Hawks, Fah, 
4. Don't Go No Further, M. Waters, Chs. 
5. My Proyer, Platters, Mer. 

A SOLID HIV 

THE TEEN QUEENS 

RED TOP 
#470 

971`5.5rs[atlsn gl,a foci.tilt,fáÍiÌ{_.... 

The Rook -Billy Hit 

"CONFESSI'' 
MY LOVE" 

WILBERT 
HARRISON 

Savoy .1198 

AV Y 

GOING BIG! 

SHEDDING 

TEARS 
by 

visit'. GREEN 
a the 

MEDALLIONS 
.400 

DOOTONE RECORDS 

Two Big Ones on Jubilee 

TWO DIFFERENT 

WORLDS 
DON RONDO 

JUBILEE #5256 

THE FOOL 

THE GALLAHADS 
JUBILEE #5552 

JUBILEE RECORDS 
1650 Broadway New York City 

A Smash fur Surer' 
The Clovers 

FROM THE BOTTOM 

OF MY HEART 
bow 

BRING ME LOVE 

ATLANTIC #1107 

ÁTLANTI( RECORDING CORP. 
157 West S7 St., N.Y.C. 

Cincinnati 
L Hooky Took, B. Doggett, Kng. 
L Canadian Sunset 

H. Wioterhaitee.E. Heywood, Vic. 
3. In the Still of the Night. Satins, Emb. 
4. That's AU There Is to That 

N. (King) Cole, Cap. 
5. Casual Look, Six Teens. Flp. 
6. Let the Good Than Roll 

Shirley & Lee, Ala. 
7. My Prayer, Platters, Mer. 
t. Don't Be Cruel, E. Presley, Vic. 
9. Spring Fever, E. Freeman, Imp. 

II. It's Too Late, C. Willis. Atl. 

Detroit 
I. Hooky Tonk, B. Doggett. Kng. 
2. Bad Lock, B. B. King, RPM 
3. Don't Co No Further, M. Waters, Che. 
4. I Gotta Cet Myself a Weans. 

Drifters, Atl. 
S. Soft Winds, D. Washington, Mer. 
6. Hound Dog, E. Presley. Vie. 
7. I'm Gaine Through 

Rev. C. L. Franklin, Chs. 
IL Don't Let 11 End This Way 

E. Morris, Pea. 
9. That's All There Is to That 

N. (King) Cole, Cap. 
30. Flying Saucer 

Buchanan & Goodman, Lun. 

Los Angeles 
1. Honky Took, B. Doggett. Kng. 
2. My Prayer, Platters, Mer. 
3. Hound Dog, E. Presley, Vic. 
4. Bad Lock, B. B. King, RPM 
5. Flying Saucer' 

Buchanan & Goodman, Len. 
6. In the Still of the Night, Salins, Emb. 
7. Spring Fever, E. Freeman, Imp. 
8. Be- BOp-aLela, G. Vincent, Cap. 
9. Don't Be Cruel, F.. Presley, Vic. 

New Orleans 
1. Honk, Tonk, B. Doggett, Kng. 
2. Let the Good Times Roll 

Shirley & Lee, Ala. 
3. Don't Be Cruel, E. Presley, Vic. 
4. Hound Dog, E. Presley. Vic. 
S. SoLong, F. Domino, Imp. 
6. Bad Lack, B. B. King, RPM 
7. My Prayer, Platters. Mer. 
8. Fool, S. Clark, Dot 
9. It's Too Late, C. Willis. All 

10. When My Dreamboat Comes Home 
F. Domino. Imp. 

New York 
1. My Prayer. Platters. Mer. 
2. Honky Tonk, B. Doggett. Keg. 
3. Don't Be Ceeel, E. Presley, Vic. 
4. Fever, L. W. John, Kng 
S. So-Long, F. Domino, Imp. 
6. In the SilO of the Night. Satins, Emb. 

Philadelphia 
L Hanky Tank, B. .Doggett, Kng. 
2. Fever, L. W. John, Kng. 
3. Let the Good Times Roll 

Shirley & Lce, Ala. 
4. Canadian Sunset 

H. Winterhalter-E. Heywood, Vic. 
e. It's Too Late, C. Willis, Atl. 
6. My Prayer, Platters, blet. 

St. Louis 
1. Hooky Tonk, B. Doggett. Kng. 
2. In the Still of the Night. Satins. Emb. 
3. Bad Luck, B. B. King, RPM 
4. Pleedln' for Love, L. Birdsong, Exc. 
S. 1 Asked for Water, H. Wolf, Cha. 
6. Lot the Good Times Roll 

Shirley & Lee, Ala. 
7. Casual Look, Six Teens, Flp. 

Review Spotlight on .. . 
R &B RECORDS 

FATS DOMINO 
Blueberry Hill (Chappell, ASCAP) 
Honey Chile (Reeve, BMI)- Imperial 5407 -Domino, an artist who 
hits both the pop and r. &b. charts and holds his position there 
for a long run, should hit again with this hvo -sided entry. He 
warbles the attractive standard, "Blueberry," with his usual vitality 
while the flip is an upbeat blues shout. Both sides have the 
familar infectious beat. 

FRANKIE LYMON AND THE TEENAGERS 
The ABC's of Love (Kahl, BMI) -Gee 1022 -Lymon, the 13- 
year-old soprano lead singer, has another tune that can repeat his 
former successes on both the pop and r. &b. charts. In his now 
familiar style, he belts across this solid piece of jump material 
with strong backing by the group and band. Flip is "Share" 
(Kahl, BMI). 

TlliE . CLOVERS 
From the Bottom of My Heart (Rush, BMI) 
Bring Me Love (Progressive, BMI)- Atlantic 1107 -Croup has both 
sides to work for them with "Bottom of My Heart," penned by 
Chuck Willis, a strong up -tempo church -inspired tune, with excit- 
ing vocal effects in back of the lead. "Bring Me Love" features 
echoes by high fern group in the backing with the ace group 
easily lilting its way thru an above -average rock -ballad. Vocal 
quality and arrangements, as usual for the Clovers, are tops. 
Should be another big one. 

R &B DISK JOCKEY PROGRAMMING 
SOLOMON BURKE 

Walkin in a Dream (Bess, BMI) 
No Man Walks Alone (Bess, BMI)- Apollo :500- Burke, backed 
by vocal group on both sides, does a fine job here. "Walking," 
a good piece of song writing, is given strong production, with 
Burke's stylized vocal backed by chorus and uncommonly tasteful 
instrumental works, directed by Howard Biggs. On the flip, a re 
ligious song, Biggs again gives it outstanding production. 

R &B TALENT 
BOBBIE AND RONALD 

You're Mine, Ohl Mine -(Jay & Cee, BMI) 
When, Oh! When (Jay & Cee, Bill) -King 4961 -A fine young girl - 
boy duo gets all that can be gotten out of a (routine r. &b. rock - 
ballad, with good clean beat in the background on "You're Mine." 
On flip they give another good performance on a pleasing ballad 
along very conventional r, &b. lines. The talent of the duo is the 
outstanding quality on the disk and should put them in the thick 
of this diversified field. 

SPIRITUALS 
PARAMOUNT SINGERS 

Mother (Lion, BMI) 
Shall We Meet? (Lion, BMI -Puke 4000 -This fine group, in 
"Mother," tells the story of n other's passing in fervent religious 
phrases with great lead singit g. On the flip the lead singer, A. 

Reynolds, is featured in a striding chant that manages to combine 
three -four and four -four rhythms. Both effective sides. 

Washington, D. C. 
1. Honky Tuck, B. Doggett, Kog. 
2. Don't Be Cruel, E. Presley, Vic. 
3. My Pra)er, Platters, Mer. 
4. Hound Dog, E. Presley, Vic. 
S. Let the Good Times Roll 

Shirley & Lee. Ala. 
6. So-Long. F. Domino, Imp. 
7. In the Still of the Night, Satins, Emb. 
8. Ka Ding Deng, G. Clefs, Pil. 
9. Rip It Up, Little Richard, Spe. 

lt. Soft Summer Breeze, E. Heywood, hier. 

Reviews of New Pop Records 
Ccretiluled from Hoge 66 

TABBY CALVIN 
Flake Me Yours 73 

CAPITOL 15479 - The gal handles 
this romantic plea attractively with 
the Rounders offering some pleasing 
close harmony. Piano and dooms are 
the sole instrumental backing. lloy, 
ASCAP) 

You Turned the Table on Me....72 
Miss Calvin makes a nice impression 
with her reading of this oldie. Plenty 
of expression with a nice beat and 
the rounders offers a smart rhythmic 
vocal backing. (Mecletime, ASCAP) 

LALA GUERRERO 
Heyl Mabel 73 

REAL 1314 -A bouncy ballad with 
an oldtimey flavor and pleasant nos 
talgie appeal. Guerrero sings this 
with a lot of style. backed by a 
chorus. Nice for jocks. 'Real-Ameri- 
can, BMI) 

Rock 'e Rob Rita... .70 
This is rock and roll presumably 
from Mexico, pronounced ' ,chic, 
ha the lyric. Maybe okay on the 
border. (RealAmerlcaa, BMI) 

BILLY ALBERT 
Black Jack 72 

CORAL 61696- Expressive reading by 
Albert on a dramatic theme about a 
guy who meets his true love al a 
black Jack game. (E. B. Marks, BMI) 

The Golden Touch. ...72 
Effective warbling on a dramatic, 
fast-moving theme ,th an interesting 
lyric based on the Midas legend. 
(Vim, ASCAP) 

BEE JEE AND THE LIVING DOLLS 
Too Young Blues 72 

VIIA 139 -The the accompaniment 

of that "back- shack" sound pro- 
duced by guitar and bass, the chicks 
voice their sadness at being too 
young. Nobody really understands 
them, they say. Lively side. (Prestige, 
ASCAP) 

Teen -Agee Waltz....72 
Another one in the teen-age groove. 
Unlike the nip, this is a three-beat 
item, and the fresh voices have an 
altra.tive sound. (Guild BMI) . 

ANDRE BRUMMER 
Tomba 71 

MOTIF 001- Unusual material, with 
a bolero -like tempo. Arrangement, for 
orb and chorus, has color and will 
be of interest to Jocks. (Saatb,loy, 
ASCAP) 

Black Lace Faa....71 
Instrumental, with a Latin flavor. 
Sleeping strings are effective. Mandy. 
Joy, ASCAP) 

SUSAN CAPONE 
Maybe Someday 71 

PILGRIM 718 -There's considerable 
promise in this slow rhythm ballad. 
Thrush has been well directed and 
comes off accordingly. Quartet back. 
log Is a help, too. Good lock mate. 
rial. (Pilgrim, BMI) 

Click -1.000. Clkk1Dee....Ob 
Not in class with flip. Seems out of 
line of thrush's latent. Strictly run-of- 
mill rhythm. item with little imagina- 
lion in projection of vocal or backing. 
(Pilgrim, BMI) 

FRED MagKENZIE 
From the Bottom of My Heart 71 

MERCURY 70962 - MacKenzie's 
vocalizing sounds fair enough on this 
bouncy tune with a modified rhythm 
and blues beat. There's little, bow 

ever. to make the side .stand out. 
(Rush, Chill 

Talk to Me....6e 
A romantic plea is voiced in agree- 
able style by the singer. /Cromwell, 
ASCAP) 

EILEEN BARTON 
Then l'll Be Tired of Yon 7e 

CORAL 61695- Thrush is more re- 
trained than usual, but this wonder- 
ful old Schwartz -Barbing special re. 
quires more mature styling. Many 
Jocks will go for the material. 
(Harms, ASCAP) 

Dumayerry 
(A Bahama love Sang) -..70 
Chirp, who has left the label, essays 
an elaborate. exotV wail. It's differ- 
ent, anyway. 1 Sherwin, ASCAP) 

DON SARGENT 
His Name Was Dean 70 

MECCA 101 -This latest offering to 
this odd cull achieves a ghoulish 
effect by use of echo and ghostly 
instrumental effects. Sargent's vocal 
is okay. IScope, Chili 

The Rotkin' Chair RoO....63 
Good vocal, poor material, (Scope, 
BMI) 

JE5 IL DEANE 
Ron Darlin', Don't Walk 70 

. RRC 103 -Miss Deane makes this 
entreaty to her love in a lighthearted 
waltz beat. Group known as the 
Choraleers lends bubbly backing to 
the new thrush on her initial disk, 
(TC, BMI) 

Sllppls' Away....57 
This is an easy -going, slow -paced 
rhythm tune by the thrush that makes 
pleasant enough listening. (TC, BMD 

JAN WINTERS 
SO Halve 55 

PIV 1003 --This entire effort, from 
the singing to the five trombone 
back -up. smacks of an amateur effort. 
(VIP, BMI) 

When Yoa're With 
the One Yea Leee....55 
Same comment. (VIP, BMI) 

SCENERY 
Dye Drops, Flat Sets, Cyclorama Draw 

Curtains, Operating Equipment. 

Schell Scenic Studio 
501 S. High Clumbus, O. 
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for SURE I rof its 

For repeat sales and 
higher profits - sell 
RECOTON DIAMOND 
NEIS4iS. Recoton has 
100% consumer accept- 
ance, insuring your fast 
turnoverl Stick with the 
winner -RECOTON 
famous for quality! 

' RECOTON 'CORPORATION- 
..... .- 52 -35 Barnett .Avenue 

Long- Island City 4, N. Y. 

Un-.arpassed in Ouahry nt any 
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CLOWN 

COSTUMES 

ACCESSORIES 

Cirwlars 

Free 

DANCE & CLOWN 
COSTUMES 

For all other occasion 
Get' la teach with 

THE COSTUMER 
238 State St. Schenectady. N. Y. 

HOTOS 
for PUBLICITY 
QUALITY PHOTOS IN ORANTI!V 

100 8x10....$ 1.99 

1.000 Postcards 19.00 

BLOWUPS 
All ether aus, wrih rot 
FREE remple L Ilse Li; 

MOSS PHOTO SERVICE 

350 W. SO St., New,YOrit 15, N. Y. PL 7-1320 

WHEN IN BOSTON 
IVs the 

HOTEL AVERY 
Avery i Washlegtoe Sta. 

Rad( In [very Ream 

The Homo of Show folk 

WANTED 
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KY. STATE FAIR MARKS 
TUMBLE AT NEW PLANT 

New Highs in Attendance, Midway 
Receipts Set; Rodeo Bags $81,000 

LOUISVILLE -Records galore 
were smashed by Kentucky State 
Fair in its initial nun at the new 
(and fabulous) multi-million-dollar 
Kentucky State Fair and Exposi- 
tion Center. Even before the nine- 
day fair drew to a close Saturday 
night (15) new records had been 
stowed away. 

Chief among theme were a new 
all -time attendance record for the 
full run (close to 485.000 as against 
the old 380.274 mark); a new one - 
day gate high (105,280 compared 
with the previous 65,794), and a 
record midway gross, up 22 per 
cent-from the old record. 

leer Grosses 57G 
These are just some of the rtc- 

ords. Others include: The biggest 
football crowd in louisville history 
(22.000 for a pro football game); 
an $81,000 gross for four perform- 
ances of Gene Autry with the 
Cremer Redeo, and a $57.000 gross 
for six performances of "Ice Ca- 
pades." 

Many other new highs also were 
Set. The horse show, traditionally 
a highlight of the fair, had its best 
attendance ever, and Louisville 
Sunday (9) had the biggest one- 

The -Friday night crush io the 
rain stunned officials more perhaps 
than the Sunday jam because it 
came in the rain and at night. More 
than 22,000 tried to get into the 
stadium. many were turned away 
and Autry and the rodeo went on 
in rain. 

Friday's gate, hypoecl by strong 
turnouts for the rodeo, both in the 
afternoon and night, hit 72,467. 
Autry a.td the rodeo also were re- 
sponsible for the nest best day, 
Thursday (13), when the gate hit 
64,440. In four performances the 
Autry- headed cowpoke show 
played to some 65,000 people. 

13G for Big Top' 
Other attractions presented in 

the stadium were "Big Top," on a 
two -a -day basis the first two days 
of the Lair, and the Barnes -Car- 
ruthers No. 1 revile, in three nights. 
Monday then Wednesday. "Big 
Top" grossed about $13,000 in four 
performances. The Barnes -Car 
ruthers revue in three shows played 
to less than 2,000 people. 

In prior years at the old fair- 
grounds, the grandstand show was 

offered free to all and the old Coli- 
seum was used chiefly for the horse 
show. The old front gate price 
was 60 cents, as against 50 cents 
this rear. 

The rain that hit between 7 and 
9:30. p.m. Friday (14), followed 
by rain the following morning. 
mired the stadium infield to such 
an extent that the scheduled Sat- 
urday (15) matinee and night ap- 
pearances of the Trans World Dare- 
devils were canceled. 

The skies cleared after the thrill 
show performances were called off 
and a good sized crowd was ex- 
pected to throng out thru the re- 
mainder of the day, a strong possi- 
bility because of the many acres 
of hard -top available for parking. 

Fair Execs Visit 
The Olson Shows, spotted on 

black -top, expected t o continue 
their record -breaking ride and allow 
business. They were running 22 
per cent ahead of the previous rec- 
ord set last year going into the final 
day. 

The opening of the plant drew 
many fair officials and others con - 

(Continued on page 80) 

tint crowd in its history, one that Weather Favors Good paled those dilute for the Ken- 
tucky derbies. 

The new multi -purpose plant 
lived up to its expectations, but it 
exerted a strength that surprised 
many, chiefly police officers who 
never expected that a crowd as big 
as 105,280 would beipulled in one 
day. 

That many and more thronged 
out Sunday (9). Many who started 
out never made it. Still others 
heeded .the plea aired over radio 
at the .height of the traffic jam, 
to delay their visit, Even H. Clyde 
Reeves, in charge of the over -all 
operation of the new facility, took 
a hand in directing the traffic. 

The pro football game, the. Bald, 
more Colts vs. the Philadelphia 
Eagles, which jammed the new 
stadium, caused- the peak of the 
Sunday traffic jam. The fair found 
Itself enwrapped in another jam -up 
Friday night (14) when throngs 
poured out to see Autry and the 
rodeo in the stadium. 

Gate at Reading Event - 

READING, Pa.-Conti weather 
and a flood of publicity in all 
media promised a banner wind -up 
for the Redding Fair Saturday (13), 
the final day of full operation, and 
Sunday (16) when big car automo- 
bile races will be staged. 

Attendance was reported down 
slightly on the opening days. There 
was no apparent reason for the de- 
cline and Fair officials were hope- 
ful that the pace would quicken as 
the week progressed. 

Interest was the greatest ever 
from the exhibitor and concession- 
aire viewpoint. Space was at a 

premium even tin the Roller Rink 
and adjacent structures were added 
to the commercial footage this year. 

Quebec Tops Record 
With 390,303 Count 

QUEBEC -The Provincial Ex- 
hibition wound up a record- break- 
ing 10-day mn here Sunday (9) af- 
ter.390,303 patrons had come thru 
the big outside gates. This was an 
Increase of 32,058 over '55 and 
solidly above the all -time 363,765 
attendance chalked up in '52. 

The big expo started off at a fast 
clip, was slowed down during the 
middle, of the run by showers and 
then mapped back fast to end up 
with one of the biggest Sundays 
on record. 

Weather was ideal the first two 
days of the run and the first Sunday 
started big but was slapped by rain 
late in the afternoon which washed 
out the race program. Another race 
program was lost to rain Thursday 
evening (6). 

Fair executives had set the 400,- 
000-mark as their 56 goal but 
ended slightly short of this figure 
with 390,303. included were 182,- 
568 strip tickets. 

Featured CAC -Hamid attraction 
in the Coliseum, "Fantasies of '56," 
and "Ice Varieties," augmented by 
motion picture actress Dorothy La- 
mom, failed to live up to the ex- 
pected minimum. The 11 harness 
race programs drew 29,283 fans 
and pari- mutuel wagering was un- 
usually high, especially on Labor 
Day and the final Sunday . 

Midway attractions, operated by 
Frank Conklin, just matched last 
year the first five days but picked 
up sharply on 'the home stretch. 

The R. A. Hodges $25,000 
dream house was attributed with 
drawing some 20,000 people to 
the fair on the final day to par- 
ticipate in the giveaway of $3,500 
in merchandise. The photo contest, 
operated on a national basis this 
year, also proved popular. The 
fair's new Industrial Building, with 
55 exhibits, was another spot that 
was well visited. 

As usual the event was loaded 
with show and entertainment fea- 
tures. There were two fair contests, 
including the annual and popular 
Miss Reading Fair competition. 
Three thrill shows, the Jack Koch - 
man, Joie Chitwood and Bill Mc- 
Caw units, Grand Circuit racing 
and auto races were track features. 

The CAC -Hamid Stairway to the 
Stars revue was the night feature 
with Rock 'n' Roll added on Tues- 
day night. Attendance was gen- 
erally light during the first part 
of the week. 

Veteran Manager Charles W. 
Swoyer was unable to take an ac- 
tive part in the fair operation for 
the first time in his career. He suf- 
fered a slight stroke several weeks 
ago. Note convalescent, his activity 
was limited to brief visits to the 
grounds. Stanley Giles, president. 
absorbed many of the managerial 
duties and responsibilities. 

Under the direction of Russ 
Moyer, the fair continues to score 
heavy publicity in all media cover- 
ing a tvicle area. The service of- 
fered by Moyer and his assistants is 

excellent and constant, and the re- 
sults are apparent in the excellent 
coverage. 

2,832,000 GATE 
Is CNE RECORD 

TORONTO - Canadian 
National Exhibition finished 
its 14 -day run here Saturday 
(8) with an all-time record at- 
tendance of 2,832,000. Peak 
gate was registered despite 
considerable off -weather in the 
early days of the run. Previous 
high was 2,820,000 set in '54. 
Cate last year was ,2,809,500. 

New high in midway re- 
ceipts was set by the Conklin 
operation, which turned in a 

ride and show gross of $589,- 
884. The previous record, set 
last year, was $501,334. 

$16 MILLION KY. CENTER 
GUNS FOR HOTEL ROOMS 

By HERB DOTTEN 

LOUISVILLE -H. Clyde Reeves, director of the new. 
$16.000,000 Kentucky State Fair and Exposition Center, is going 
g ' g for increased hotel facilities in Louisville and for trade 
shows and conventions for the center. 

Plugged as "the largest multi -purpose, públic affairs facility 
in the world," the center has 22 acres under roof, a Coliseum 
which for arena -type shows seats 14,660, a,stadium with 21,000 
permanent seats, and parking facilities for up to 27,000 cars. 

To obtain the full potential of the center, Reeves said, the 
prime necessity is increased hotel facilities in Louisville. 

"We can handle the biggest conventions, and the largest of 
trade shows at the center, but we can not do this until a new 
hotel with at least 1,500 rooms is built no that we will have 
sufficient hotel rooms to accommodate all who would need 
rooms," Reeves declared here this week during the first State 
Fair at the new plant. 

Plan Motor Hotel on Grounds 
A Motor Hotel, with some 250 rooms, is planned for con- 

struction on the center grounds itself but this; Reeves observed 
would be "but a drop in the bucket." 

While he works to bring about the construction of a 1,500- 
room hotel here, he will also try to book in such trade shows and 
conventions that can be handled with existing hotel facilities. 

In the process, he will spread the word that the center will 
be available for the large confabs and shows schien sufficient 
hotel space becomes available. 

Initially, he will head up the drive for such conventions and 
shows but later will turn this phase of the operation over to 
someone else: 

Reeves has built up part of his staff for the year- around 
operation of the plant but will complete the organizational 
structure within the next month. 

J. Dan Baldwin, manager of the fair, is one of the-key staffers. 
He held donor that spot for five years on the old fairgrounds 
and is credited with having developed many departments of 
the fair on that site. For the first fair on the new grounds he came 
thou with a huge farm machinery show -huge by past standards 
here and good by any .standards -a noteworthy feat in a year 
when some of the major fairs suffered a loss in the number and 
AYR of farm machinery exhibits. 

Basketball Games, Shows Are Set 
L. (Doc) Cassidy, publicity chief of the fair. is another key 

staffer and an old hand at the fair. Nationally know for his 
effectiveness as a stager of publicity- getting, attendance -building 
special events; Doc again contributed a succession of special 
events to the fair's first program on its new grounds. 

Bill Henry is the newly appointed sports director for the 
center, and he already has carded some -shows, Victor Borge 
September 28, Fred Waring and his Pennsylvanians December 
3. and a number of sporting events, including a basketball 
game between the San Francisco Dom and Western Kentucky 
December 19, a Blue Crass Holiday Basketball Festival Decem- 
ber 28 and 29, and the Olympic Boxing Trials September 17 -20. 

Billy Craham is scheduled to go into the Coliseum the first of 
October for a full month. 

Besides a Motor Hotel, peeves envisions a roller skating rink, 
dance pavilion. permanent kiddieland, and a swimming pool as 
among other elements to be added to existing facilities to give 
the plant the_greatest possibility. 

The center carries debt charges (interest on some $8,000,000 
in bonds) of about $1,000 a day. 

Tomake the center á success, it will take time, Reeves noted. 
with ultimate success contingent in a large measure upon the 
development of the Louisville area. There are, he added, about 
600.000 people now living in the Louisville area and about 
1,200,000 living within a five -mile radius of the city. 

Spencer Pulls 165,000 
Despite Tight Dollars 

SPENCER, ia. -- The Clay 
County Fair demonstrated its in- 
herent strength by overcoming poor 
crop and economic conditions in 
this area to wind up its six -day run 
here Saturday (15) with only a 
slight deficit in attendance. Total 
outside gate count was close to the 
165,000 mark, a mere 5,000 below 
last year's figure. 

Altho agricultural conditions. 
were far from good for the fair, 
weather was ideal. Another bright 
spot was the big Kids' Day Monday 
(10), when thousands of youngsters 
swarmed over the grounds and 
bought 23.000 ride tickets from the 
Art B. Thomas Shores. A second 
moppet day Saturday was good, 
but not up to Monday's standards. 

Featured night show, a Barnes- 
Carruthers revue, felt the tighter 
spending and was off about 10 per 

cent. Auto racing, with three pro- 
grams brought in by Frank \ \tink- 
ley, produced receipts even with 
'55, and one performance of the 
Aut Swenson Thrillcade matched 
last year's business. Two programs 
of horse racing did good business. 

The Thomas midway also felt 
the lack of spending.and was down 
somewhat from last year's ride and 
show gross. Independent conces- 
sions were also off but not as much 
as they had anticipated. "Dancing 
Waters" had difficulty getting un- 
der way and did just fair business 
thruout the run. 

The fairs machinery exhibits and 
livestock entries were up. Attend- 
ance again came from a wide area, 
with 42 States represented by auto- 
mobiles, according to the fair's 
annual survey of its parking lots. 

Copyrighted -material 
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-1956 WINNERS - 
44th ANNUAL - BIG ELI 

FOURTH OF JULY- CONTESTS 
,Contests No, 1 for BIO Ell WHEELS) 

Rank Owner Sfate W 726.25 
1 A. E. Forcir 'Minn. s3 (716.15 
S Browning Brqs. On. 

=5 
=5 6g0.go 

3 Pul Mattl N, Y 600,25 
4 O. Stephen Mo. =5 606.50 
S P, Daniello N. Y, =5 S0B.00 
6 Gootling A., Co. Intl. =12 l06.70 

No. S BIG ELI CONTINUES TO LEAD 
ALL WHEELS AS A PROFIT EARNER. 
THREE BIG ELI SCRAMBLERS PLACED 
IN CONTEST NO. 2 ,FOR OTHEp 
RIDES,. 
Reed the lull report F BIG 
ELI NEWS. A Copy Frey pan request. 
Ask Ior Price Lisf nd information on 
BIG ELI WHEELS. 

ELI BRIDGE COMPANY 
too Case Avenue, Jacksonville, ,titrais 

tire 
0°11/15'1° 

* Merry -Go- Rounds 

* Choo Choo Ride 

* Speed Boat Ride 

* Kiddie Auto Ride 

* Rocket Ride 

* Pony Cart Ride 

* Army Tank Ride 

* Miniature Trains 
* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt, Clemens. Mich. 

TURN TO THESE RIDES 
FOR 1956 

rADULT FERRIS WHEEL 

ADULT CHAIRPLANE 

KIDDIE SPACE PLANE 

TRAILER- MOUNTED AUTO RIDE 

ATOMIC JET FIGHTER 

SPEED BOAT RIDE 

KIDDIE CHAIRPLANE 
/. 

Werrt FOR CASAl00 O. 

SMITH AND SMITH, INC. 
SPRINGVILLE, ERIE CO NEW YORK 

t GARBRICK 

it RIDES 
For 

satisfaction 

and 

dependable 

service. 

42.foot 12.set Wheel; 36.foot, 10-seat 

Wheel; Flying Saucer, Chair grin. 
'miler mounted Kiddie Rides, 

GARBRICK MFG. 
riginally Garbrick arm., 

LEWIS H. t LEWIS A. GARBRICK 
Centre Hall, Pa, 

Phons: EMpir 4 -1403 

MERRY -GO- ROUNDS, 
TRAINS, KIDDIE RIDES 
Complet line, Write for catalog and 

terms, 
H. F. F.wart Company 

707 East Greenleaf Street 
Compton, California 

Herb Dotten 
Major-League Club for CNE? 

THE ever- growing, Canadian National Exhibition, Toronto, m'ay 
became the-home of a major league baseball club. 

Toronto, the fastest growing city on the North American continent. 
is a red hot baseball gown. its Maple-Leaf Stadium, long the hove of 
its International League team, is virtually obsolete with parking facilities 
that are woefully inadequate. 

The city fathers figure that Toronto and its mushrooming suburbs 
could well support a major league club. And, they believe that the CNE 
plant, with its easy access, parking facilities, and huge grandstand would 
serve nicely as the site for a big league club. To be sure, seating 
capacity would have to be added but the necessary space is available. 

Toronto's civic dads are keeping their eyes and ears cocked, await- 
ing developments which might free a major league franchise. One of 
them, Hiram E. McCallum, the CNE's general manager and former 
Toronto mayor, has mapped out what would have to be done to ready 
the plant for baseball. 

The effect on the exhibition's 14 -day run actually would be small. 
Mainly, it would mean shifting of the grandstand stage and some 
reduction in the size of the king -size stage of the past, A major league 
club would, however, bring in added revenue and would focus increased 
attention upon the CNE itself. 

Work on Big Plans for '59 
McCallum is given to thinking big -and in the future. With this 

year's record gate of 2,832,000 behind him, already he is at work 
considering ways and means to scale the '59 CNE to greater proportions 
than ever before. The reason: The St. Lawrence Waterway will be 
completed that year, Toronto will be one of th biggest beneficiaries, 
and McCallum plans to pull out all of the possible stops -to give the 
CNE a vastly broader international appeal than ever before. 

This year, the CNE, in its night grandstand' spectacular, did not 
use a top name, thus departing from the practice since the huge 
grandstand was built following World War II. Financially, the show 
clicked. Its expense because of the absence of a headliner was down, 
more than offsetting a decline in the gross, caused in part by weather. 

But McCallum does not see a no -name policy as permanent for 
the CNE. Quite the contrary, he says the probability is that the big 
show will use big names in most years. Such headliners are responsible 
for greater advance ticket sales, particularly from the States, and make 
selling the night show considerably more effective on both . sides of the 
border. 

There is little chance that the CNEwill move up its dates to close 
Labor Day rather than the Saturday following Labor Day. The shift has 
been proposed from time to time, because the Labor Day week coincides 
with the opensing of schools and thus cuts into the attendance possibil- 
ities. 

A study has revealed closely woven to 
on Ontario life that a shift of its dates would work considerable hard 
ship on events of various kinds which over the years have set their 
dates so as not to conflict with the big expo. Too, Ontario resorts would 
suffer because early CNE dates would prune their season's potential by 
a week. 

There is little likelihood that the CNE -at least, in the foreseeable 
future -will go to Sunday operation. As a result, it will continue with its 
14 -day run broken by two Sundays of inactivity. 

New Women's Building Goes Up. _ 

The CNE, plant has been undergoing vast changes since World 
War II. First major improvement was the erection of the huge grand 
stand, which, with scats added, accommodates up to 25,000 persons l 

for the night show. 
Another major improvement was the razing of the old food building 

and the erection -of a new structure, which is outstanding on many 
counts, most notably the waterfalls over glass areas at two ends of 
the building. 

Currently, a new $3,500,000 women's building, which will have a 

1,500 capacity legitimate theater, is being erected and will be ready 
for 1957. 

While the CNE modernizes and adds to its facilities, Toronto, 
which had beers under- hoteled, is racing to greatly increase hotel 
accommodations. Several new hotels and additions to existing hotels are 
going up, and these should prove a boots to the CNE -and to other 
events on the grounds. 

The CNE 's biggest problem is parking on days when attendance 
soars to over 300,000 as it did several times this year, hitting as high 
as 310,000 on its peak day, which also was the biggest day in the 
exhibition's 57 -year history. 

Officials are giving muds thought to the vexating problem. And, 
they are experimenting. One of the experiments tried this year was to 
have parking lots of supermarkets in downtown Toronto and in outlying 
areas made available for free park- 
ing on Labor Day and to haven 
buses carry exhibition -goers to and 
from the parking lots to the 
grounds. 

On the basis of past performance 
McCallum and his associates will 
find a way to lick this problem 
and the CNE will continue to 
surge ahead. 

BUY NOW AND SAVE 
10 1852 Lusse Auto Scooters, 2,400 sci 

Steel Plate Bumper Boards, Sprints, 
Magnetic Snitch and Timer- Jolly Cater 
pillar, new Allan Herschel) Sky Fighter, 
Army Tank, Pony and Cart. This equip- 

ant is still on location, need ter, 
little. Buy now and Nive, 

FRANK L. PARKIf%O 
512 W. Northern Pueblo, Colo, 

Li, 44216 

THE PROVEN ROAD 
TO HIGH PROFITS... 

ALLAN NERSCNELL S 

ROADWAY RInt 

A sporty new ride that appeals to kiddies of alleges. 
High capacity, big profits. 32 -volt system is safe and per- 
mits simple trouble -free electric pick -up.The ride leaves 
the factory completely built to fit your layout Nothing 
for you to build. All wheels turn for 100% realism. In- 
stallations: Barr & Sturken, Michigan City, Ind.; En- 
chanted Forest, Chesterton, Ind.; Mission Kiddieland, 
Mission, Kan., and Lagoon 
Park, Salt Lake City. 

.MERRY -GO- ROUNDS BOAT AUTO PORTABLE ROLLER COASTER. 
SKY FIGHTER TANK HORSE AND BUGGY JOLLY CATERPILLAR HELI- 
COPTER ROADWAY RIDE RODEO GASOLINE SPORTS CARS TWISTER 

7e -CAR CAT RECORD PLAYER RECORDS TAPES RIDE TIMERS 
CANVAS 

ALLAN HERSCHELL 
COMPANY, INC. 

- "World's largest manufacturer of amusement rides" 
104 OLIVER ST PHONE: LUDLOW 4300 

NORTH T O N A W A N D A, NEW YORK 

"NATIONAL" RIDES ACCLAIMED FOR REPEAT BUSINESS 
Rides built by National over 40 years ago are still in operation and considered too 

good to replace, 

National Is Famous for... 
* Complete Kiddielands * Kiddie Ferris Wheel 
* Century Flyer For Safety and Profits, 

!Miniature rra,n) * Streamlined Coaster Can 
* Trackless Train 'Custom 0uil1 fcr Your Coasle,r 

'No Rails Needed) * Funhousee 
* Carnet Jr. ,Cesigrea for Big Profits, 

,Rolle, Coaster, * Mirror Manns 
* Kiddie Buggy Ride An Old Favorite) 

i 10. Horse De Luxe) * Laughing Mirrors 
* The Pony That ,Requires Little Space, 

110 or 20 Ponies) * Old Mills Cr Mill Chutes 

write for Descriptive Circular. 

NATIONAL AMUSEMENT DEVICE CO. 
Phone MElrose 2646 DAYTON 7, OHIO 807t 488. YAP 

ONLY THE BILLBOARD- 
Y ntertainmeM re.kliee-i wetbar of TM 

AUDIT QUREAtl Of (IRCNLA11lllli 

5 POPULAR. ,PROFITABLE - .PREFERRED 

MINIATURE TRAINS 
For Parks and Kiddielunds - Capacities 14 Children to 240 Adults! 

4., t?tÁe` d1 

t ü -1 b ;= 
I.l ^-, Wella loe FREE decants ~-- 

MINIATURE TRAIN CO. Rensselaer 1, Indiana 
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NEW SCOOTER OR DODGEM BUILDING 

--.a---'! 

Either 12 or 16car capacity- Built out of the best material. 

Portabl-asy to assemble and dismantle and mad for durability. 

This building hos been recommended by the Dodgem Company" 

Write for full particuldrf and estimas" 

We are now taking orders for Spring delivery for Dodgem and Scooter Buildings. 

WILLIAM T. COLLINS 
801 East 78th St. (Phone: Rockwell 9 -5097) Minneapolis, Minn. 

The rum-coffin Ride 
Standard Equipment Features for 1956 " 

tow.usikb* FLUORESCENT LIGHTING 
4 * Fiberglas Car Tops 

` ' * Enclosed Reduction Gears 
hl7;.l ''`. _ : "r+ -.;* 

Steel Fence Rails 

P. O. Bon 306 
Nunes 4-6362 SELLNER MFG. CO. 

Faritdt 
Mi N 

.M1lulriplex Faucet Co. Seraing this Trade Over 50 Yeara 

SELF -CONTAINED DISPENSER 

Draws two different 
mixed drinks- - 

COKE or PEPSI and ROOT BEER 

Draft arm draws PLAIN CARBONATED WATER 
Ilncludes siestas carbonator and mechanical 
refrigeration). 

COMPLETE, READY TO USEI 

WRITE FOR INFORMATION 

MULTIPLEX FAUCET CO. 
1400 Ferguson Ave.. Dept. BB, St. Louts 14. Mo. 

There's something new for you 

in money- making Equipment and Supplies 

POPPERS SUPPLY CO. of Phila. 
1211 N. 2nd ST., PHILA. 27. PA, G:;i,eid 6 L'r; 

POPCORN FLOSS 

SNOWBALL DRINKS 
CANDY APPLE PEANUTS 

at DISTRIBUTORS FOR GOLD MEDAL PRODUCTS 

COTTON CANDY SNO KONES POPCORN 
Our 1956 catalogue has been mailed to everyone on our mailing list. 

If you )tave not received your copy, please ask for It. 

Th new catalogue offers for the first time many new (terns shot you how 
anted, all at money. saving prices. You always get top quality, lowest prices and 

the fastest seívice in the business when you deal with' Gold Medal. 

GOLD MEDAL PRODUCTS CO. 
3111 E. Third Street Cincinnati 2, Ohio 

ADVERTISING IN THE BILLBOARD SINCE 

ROLL or FOLDED 

CASH 

TwCKETS 
WITH ORDER PRICES - - teee IBM 515.50. ADDITIONAL 10M's SAME ORDER. 02 60 

bee. prtces en any cot mR ac e ans. o wordms an rotor Add 4600. For 
keno. el teint only. add $700. Must W Oren nWa.tes of 10 "000 tickets of a kmd and color, 

WELDON, WILLIAMS & LICK 
FORT SMITH, ARKANSAS 

.M teal W NLW.,' -, aM. w.n,..rPw..,,e..w . w.a ,w.. r« 
rW w.+.M.e wow 1 N , u.., y..la.rwe..a... 

DAY 8 NIGHT SERVICE 

SPECIALLY PRINTED 

STOCK TICKETS 
ROLL .S1"75 

LACK A00IIIONAL !VAT' ORDER AI fOC PER ROIL 

FIFTH GASTONIA FAIR 
BUILDS BANNER WEEK 

GASTONIA. N. C.- Unseason -t 
.able cold cut sharply into turnouts 
an Monday (10) as the fifth Spindle - 
Center Fair got under Way. The 
48- degree temperature.. was the 
coldest on record for that date. 
Nevertheless, attendance was re- 
portedly good, up several percent- 
age points over last year's opening. 

The Jack Kochmari thrill show 
drew a half house, but had a near- 
full grandstand on the second day 
when weather turned more favor- 
able. On that day, Tuesday (11), 
a one -day attendance mark was 
claimed by manager Howard Rob- 
bins, and this in turn was exceeded 
on Wednesday. It tapered off on 
the fourth day of the fair. 

John Marks Shows on the mid- 
way were having a good week, 
topping last year s grosses as the 
days rolled by. Three kiddie days, 
with 60,000 tickets spread over 
the surrounding aea, were pulling 
nicely. Expectations were that the 
event had a chance to hit 90.000 
patrons if conditions remained 
Favorable thru the rest of the week. 

The fair drew nationwide pub- 
licity last year when one of the 
three Cole Bros: elephants "es- 
caped" from the Marks show while 
en route to the fair. ' 

A three -day appearance of the 
Bill Haley rock and roll Drew high- 
lighted-the grandstand thru Friday 
night, with results reportedly very 
good. The CAC -Hamid slow was 
rounded out by a variety of acts, 
including the Honey Girls, tum- 
bling; Billy Outen, high diver, and 
Ken Patrick,-organist. 'Final day's 
grandstand event is AMA-sanc- 
tioned motorcycle racing, which has 
gone big here on Saturdays. Grand- 
stand, with 6,000 capacity, goes 
for $1.50 for adults, 75 cents for 
children. Fair gate prices' are 65 
cents and 30 cents for children 
under 12. 

Features this year include a large 
flower show sponsored by the gar- 
den club, which Robbins claimed 
was attracting a r"ew class of pa- 
trons to the grounds; a Nike missile 
exhibit, and an 8,000 -square -foo 

There's a 

World of Difference in 
FLOSS MACHINES 

CONCESSION 
SUPPLY CO. 

391{ Serer Rd. 
Toletlo 13. Ohio 

Pre Nealh 

Vibralian 
less 

Llohl 
Weigh) 

All Alum!. 
sum 

Porlabls 

buaranlesd 

11) 

l'rlh- I 
(*;in4) 

Food Concessionaires . . 

Sell PRONTO PUPS 
America's original 

"Hof Dog on a Stich" 
Big Profits -Big Volume 

"Pronto Pups" and 'PUaa ara 
rari, }area tradem erk3. ,aro 

PRONTO PUP CO. 
Room tea 

fola N.C. Sandy, Portland 13, Oregon 

t8 

Atomic Energy Commission dis- 
play. One of the East's largest 
under - camas dates, the fair's tents 
are rented from Norfolk Tent & 
Awning Company. Wadell Sound 
Company has equipment in use, 
and American Decorating Com- 
pany, of Atlanta, has decked out 
much of the indoor space. 

Bethany, Mo., 

Wins Despite 

Shorter Run 
BETHANY, Mo. -'rhe North. 

west Missouri State Fair, altho 
pared to three days from the usual 
six due to drought conditions, 
wound up its abbreviated run on 
the okay side, T. R. (Nick) Nicker- 
son, secretary, reported last week. 

Trans-World Auto Daredevils 
played to an estimated 10,000 
people at its one show; Frank 
Vinkley pulled a strong 15,000 

to his stock car races on Labor 
Day, and "Grand Ole Opry," fea- 
turing Minnie Pearl, clocked 6,000 
ht one show. 

IC. H. Carman's Sunset Amuse- 
ment Company was up sharply 
over the same number of days 
played in '54, last year the show 
was here for the fair. 

Register 43% 

Show Hike 

At Carlisle 
CARLISLE, Pa. - Grandstand 

attendance increased 43 per cent 

over any previous year at the Car- 
lisle Fair which concluded here 

August 17. The show, Hat's Off, a 

musical, was produced and staged 

by Ward Beam Associates. 
Officials attributed the increase 

to a good show that earned word 
of mouth advertising plus a strong 
newspaper, radio and outdoor ad- 

vertising campaign conducted by 

the Beans group. 

.Marshfield OK 

p Des ite Rain 
MARSHFIELD, Wis. - De- 

spite rain that hurt several .night 
attractions, the Central Wisconsin 
State )'air should wind up on the 
black side of the ledger, Bill (Tiny) 
Uthmeier, secretary- manager, am 
nouuced last week. 

Leading Money-maker this year 
was 20th Century Shows, which 
took in a reported $21,000. Among 
the other attractions, stock car 
races drew better than a half stand; 
WLS Show played to 2,000 in 
severe cold weather; Jonny Rivers 
Rodeo was viewed by two-thirds 
of a grandstand whilo motorcycle 
races drew capacity. Chitwood 
thrill shlisv chalked up close to a 

full stand. 
The Ernie Young revue, sched 

stied for two shows nightly, played 
to capacity the first three shows 
with good turnouts for all the sec- 

ond performances. 

ILLINOIS FIREWORKS 
World's Largest 

Manufacturers and Exhibitors 

"Known Everywhere" 
Cat.dogue mailed upon request. 

Writs or C' 
Du. 792, Danville, III. Phone 1716 

Now/ Immediate shipment es 
Cho brand-new 

1956 WHIRLWIND 
Sew strew hill nod deslen clth We 
WNIRLW dO'S rdabl'eow'n Loa DIP 
dnctmn ntl A «urntlahlt. trouble -Ir.. 
nncti >a i'rn 

r'Ar 

k 

h 
an 

a 

;liefu 
r aeu S.f 

(action euranteeetl. 

Price $275.00 Complete 
Write Enr Ireular rrA enm Plt. 
Cala loi Cur tlu.a, bien. FCunea, Pay 
corn erra .n oumr heme >vione. 

GOLD MEDAL PRODUCTS CO. 
311111. Third sr. tintinnati s, Ohio 

Bani 8fV 
DIRECT DRAW 
DAIRY FREEZER 

W c l E , O e 1 e F 

GENERAI EQUIPMENT SALES, INC. 
11 f1ADIUu DRIVEIVDIANAF0111.IN0. 

IT'S "SNOW MAGD" 
THE REVOLUTIONARY NEW 

SNOW CONE MACHINE 

Only $285.00 F.O.B. Dallas 

SAMUEL BERT MANUFACTURING CO. 
e0 7103 F1r Park Sntien 

DALLAS, TCXAS 

APPLE STICKS 

CANDY AM( SUrPLIES- 
STAR POPCORN MACHINES - 

SEASONING - COPPER KETTLES 

55OVIRALL FLAVORSTIN SPOONS 

ROASTED PEANUTS -NOT DRINK CUPS 

ECHOLS ICE SHAVERS -PAPER CUPS 

CUP DISPENSERS -SNOWBALL SUPPLIES 

CANDY e1055 MACHINES 
Wr.le for P.-toes- 

15 FIKE AVE. UNION. S.0 

NKIIK11111111117. 
POPCORN 

SNO -CONES 
COTTON CANDY 
CANDY APPLES 

and other 
Equipment d Supplies 

SEND FOR FREE CATALOG 

Distributor for 
Gold Medal Products 

VICTOR POPCORN SUPPLY CO. 

211 W. 7th St., Richmond. Va. 
Phone 83.4806 

Copyrightlid material 
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THE FINAL CURTAIN 
CRAWFORD -Mark L., 

79, dean of the Michigan State 
Fair Commission, September 8, 
presumably from cerebral hem- 
orrhage. He was stricken on the 
grounds during the fair, dying 
en route to the hospital. He was 
first appointed to the old State 
Fair Board of Managers in 1939. 
Burial September 11 in Cold- 
water, Mich. 

HARD -Elmer S., 
64, concession superintendent 
and vice- president of Tri -State 
Fair Association, Superior, Wis., 
August 7 of cancer. Survived by 
his widow, Agnes, and two sons. 

VARNISH- Arthur R., 
60, veteran banner man and 
show front painter, recently in 
Salt Lake City. For several years 
he had worked on various shows 
including Siebrand Bros., Front- 
ier and Monte Young. Survived 
by his widow and three sisters. 

JOHNSON -Samuel T., 
67, Chicago member of. Circus 

In Loving Memory of 

BILLIE 

(MOM) WASSERMAN 

Who paned owoy 
September 18, 1953. 

You will be forgotten. 

SOLVE (POP) WASSERMAN 

EARL AND HAZEL MADDOX 

JOHNNY AND JACKIE MANIAT 

HENRY AND HELEN RUNGE 

and all the ones who loved you. 

In Memory of 

EDWARD HUNT 
who deported September 25, 1954. 

He will be forgotten. 
THE HUNT FAMILY 

IN LOVING MEMORY 
Of our beloved Husband a Father, 

JOE PONTICO 
who died ines.mber 11, )113. 

MLOUOE ;UTA 

Charlie B. Kidder 
Passed away Sept. 23, 1953, 

In Tampa, Florida. 
Can Myer be replaced. 

sadly missed by Ills wife, Mabelle, 
and children, elanche, Oilman a 

Jean. 

Fans of America and former 
president of the John T. Daven- 
port Tent, Chicago, September 
8 in a Chicago hospital. He re- 
cently retired as Cook County 
manager of American Home As- 
surance Company, Chicago. His 
widow, Marie, and a brother 
survive. 

KUSSHAUER -Wilhelm, 
71, editor for 45 years of the 
German show publication, Das 
Programm, hs Berlin September 
10. Burial in that city Septem- 
ber 14. 

NELSON -Jack, 
61, former manager of the Chi- 
cago office of The Billboard, a 
veteran in the coin machine in- 
dustry and es- president of the 
Showmen's League of America, 
September 12. following a heart 
attack in Boston. (Details in 
Amusement Machines section.) 

OSBORN- William M., 
78, retired circus and vaude 
performer known as Billy Dut- 
ton, September 9 in a Dayton, 
O., hospital. For many years he 
was with the Dutton All -Star 
Society Circus, on vaudeville 
circuits and was manager of a 
diving horse act at the Steel 
Pier, Atlantic City. He retired 
from show business 10 years ago 
and has since made his home in 
Dayton with his sister, Mrs. 
ham Kircher, and a nephew, 
Ralp Kircher. 

RAINS -John 13., 

24, ride foreman with Ted Lewis 
Shows, September 13 in a car - 
truck collision near Franklin, Va. 
He was formerly with Harry 
Kahn Amusements. His mother, 
Mrs. J. Rains, Boston, survives. 
Burial in Cambridge, Mass. 

REID -Fred W., 
41, manager of the Carolina The- 
ater, Hendersonville, N. C., Sep- 
tember 6 in Hendersonville of a 
heart attack. Long active in civic 
affairs, he was a director of the 
Western North Carolina Fair As- 
sociation, past president and di- 
rector of the North Carolina 
Apple Festival and for many 
years director and business man- 
ager of the Hendersonville Horse 
Show Association. Survived by 
his widow, a son, two brothers 
and a sister. Burial in Oakdale 
Cemetery, Hcnclersonville. 

STAHL -A. C., 
72, owner of Commercial Arts 
Products and Visual Specialties 
Company, Detroit, August 28 in 
Detroit. For many years, he was 
a supplier of pennants to outdoor 
concessionaires. Survived by his 
widow, a son and two daughters. 
Burial in Michigan Memorial 
Park, Flat Rock, Mich. 

STIRE -Mabel Lorena, 
former secretary- treasurer of the 
Mississippi State Fair for 30 
years, at Jackson, Miss., Septem- 
ber 11. She had been retired a 
number of years. Burial at Can- 
ton, Miss., September 19. 

In Memory 
of a Great Man 

TOM HASSON 
DIED SEPTEMBER 19, 1955 

His Son Bob and Family 

Barrington Gate, Mutuels 
Roll Along at High Level 

GREAT BARRINGTON, Mass. 
-General fair conditions helped 
the Barrington Fair's 115th edition 
nicely last week, with a reported 
76,610 attendees turning out during 
the first five days. The seven -day 
event, which includes pari -mutuel 
racing, got started on Sunday (9). 

Daily figures were Sunday, 15,- 
428; Monday, 16,134; Tuesday, 
14,621; Wednesday, 15,326, and 
Thursday, 15,103. Indications were 
that last year's attendance of some 
130,000 was not out of reach, with 
three big days yet to come. 

High hopes for Saturday (15), 
when the best one -day turnout is 
usual, rested on the weather and 
the lure of fireworks and the Al 
lartin "Night of Stars" show. Fri- 
day, Governor's Day, featured a 
free Buick giveaway and free gate 
to everyone all day long. Lieu- 
tenant Governor Whittier had a 
visit scheduled. 

Manager Ed Carroll's luck held 

New Racing, 

Stage Groups 

For Allentown 
ALLENTOWN, Pa. -The new 

look at the 103d edition of the 
Great Allentown Fair will extend 
to the auto races which will be pre- 
sented Saturday (22), the closing 
of the week -long exposition. 

For the first time in all the years 
that auto racing has been a feature 
attraction at the fair, the races will 
be promoted by native Allenton- 
ians. The promoters are George 
(Dutch) Culp and Harry Brown, 
who promoted races on the fair- 
grounds July 4 and at Scranton 
and Lehighton, Pa. They will op- 
erate under USAC sanction. 

Also new to the fair this year 
will be the "Show of the Year" re- 
vue to be presented by Music Cor- 
poration of America, marking the 
first time that the talent agency 
will have a part in o the fair. Fea- 
tures will include Guy Lombardo 
and His Royal Canadians, Lu Ann 
Simms and the Crew Cuts. The 
afternoon show will feature Tex 
Ritter plus other acts. 

The Saturday races will be inter- 
spersed with variety acts plus a spe- 
cial program to be presented by 
personalities from Philadelphia's 
WCAU television and radio sta- 
tions. A trophy award to the win. 
ning driver will be made by John 
Facenda, WCAU -TV newscaster. 

Bethany, Mo., 
Wins Despite 
Pruned Run 

BETHANY, Mo. -The North- 
west Missouri State Fair, altho 
pared from six to three days this 
year due to drought conditions, 
wound up its run here Tuesday (4) 
on the okay side. 

T. R. (Nick) Nickerson, secre- 
tary reported Trans -World Auto 
Daredevils played to an estimated 
10,000 people on Sunday; Frank 
Winkley racked up a crowd of 
close to 15,000 with stock car races 
on Labor Day, and Grand Ole 
Opry, with Minnie Pearl, register- 
ed with almost 8,000 on Tuesday. 

K. H. Garman's Sunset Amuse- 
ment Company was up sharply over 
the same number of days in '54, 
last year the Garman midway show 
was here. 

nicely, with good weather thruout 
the week. Crowds were encourag- 
ing and the mutuel handles were 
favorable in comparison with 
1955's. Total wagered for the four 
days was $1,557,959, which topped 
last year by 20 per cent. Daily in- 
creases ranged from $61,000 to 
$78,000. 

Business on the midway, pre- 
sided over by Jeff Harris, was re- 
portedly good. 

Vancouver Ex' 

Pulls 131,145 

For 13,000 Dip 
VANCOUVER, B. C.- -The Pa- 

cific National Exhibition shuttered 
its big front gates here Monday 
(3) after a total of 737,745 paying 
customers had gone thru them, a 
dip of 13,000 from last year's 750 
792. Heat during the early days of 
the run along with no advance tick- 
et sale were given as the reasons 
for the decline. 

Final day's turnout was 101,000, 
while the largest single day was 
August 25 when 105,923 came onto 
the grounds. 

Major attraction during the week, 
the Polack Bros.' Circus in the 
Forum, pulled its usual big crowds 
and ended up with a gross figure 
on a par with last year. 

The midway as a whole was re- 
ported to be sharply ahead of last 
year and income from auto park- 
ing, with additional space made 
available, was 7 per cent -over '55 

The Hobby Show in the Garden 
Building ,again preyed one of the 
strongest lures on the grounds. A 
ceramics demonstration, a ventrilo- 
quist who carved dummies, a stamp 
exhibit, movies and other free at- 
tractions pulled.cogntless thousands 
into the structure. Also popular was 
a nightly gymnastic show put on by 
the Canadian Navy. The daily 
horse racing, a continuation of the 
summer-long meet, drew its usual 
good crowds. 

Other attendance builders in- 
cluded a house -and -lot giveaway on 
Labor Day and daily car giveaways, 
long traditional at the PNE. 

Specializing In the creation of 
unigw teat. Including the world'. 
first multi -colored Nylon Sip Top. 

New She Nylon Twee SEND 
TODAY for Hensler Eras 16 
Paso Teat Catalog. 

"HOOSIER TARPAULIN 
ND CANVAS' 00000 CO.,. INC :e 

--1302 WEST WASHINEITOW.STREES 
" INDIANAPOLIS a: INDIANA_ 

ANCHOR 

'95:.a0 
i" Superior Show Canvas for 

over ye. ars. AnY MM. or H. made 
to order. Flameloll and New Nylon 
Fabrics. Red- alums- Yellow- areen- 
White. TN. SNOWMAN'S CNOICS. 
Write for low prices, 

All Aluminum Tent Frames. 

ANCHOR SUPPLY CO. 
EVANSVILLE, INDIANA 

SHOW TENTS 
Cs 

516.518 East 180 Sf. 
Kansas City 6. Missouri 
Phone: Harrison 3026 

HARRY SOMMERPILLE 

AMERICA'S FINEST SNOW 

CONCESSION TOPS SHOW TENTS 
RIDE CANVAS 

BERNIE HENDELSON 
4862 N. CLARK ST. Phone: ARdmore 1.1300 CHICAGO 40, ILL. 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 

.Over 85 Years of Specialized Experience. 
"SID" T. JESSOP 6E0. W. JOHNSON 

Chairmen President 
Circus -Any Size -Concession 

Carnival -Any Type -Exposition 
Phone Brunswick 8 -4340 

2315 -21 W. Huron St. Chicago 12, Ill. 

CONCESSION TRAILERS 

OF ALL TYPES 
STATE YOUR NEEDS 

CALUMET COACH CO. 
11575 S. Wabash Chicago 28, III. 

newt WAterfall S -2212 

Catalogs evelleble ee regeesf 

«. 67,000 ACTIVE BOYERS .4+ 
The Billboard Classified columns each week 

www.americanradiohistory.com

www.americanradiohistory.com
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RIDE OPERATORS 

0 
PARKS- SHOWMEN 

o CONCESSIONAIRES 
0 0 

INSURANCE i 
0 

FOR YOUR REOUIREMEKiS 

o 6 or 12 MONTHS $ 

FAIR RATES- NATION- 
WIDE CLAIM SERVICE 

AUTO -TRUCKS 
TRAILERS -RIDES 

WRITE OR PHONE 

M. J. "MIKE" LAW 
135 S. LaSalle St. Chicago, III. 

Phone: Financial 6-1210 

MINEOLA OPENER 
FOR 115TH EDITION 

NEW YORK- Better weather' and it remained to be seen whether 
for the 113th Mineola Fair and the Jewish solemn holy day period, 
Industrial Exposition could hardly from Friday night (14) until Satur- 
have been ordered, and the event day night (15) would affect the at- 
was 'rolling along in fine fashion tendance. 
toward the end of the week, until 
the a :rival of rain on Friday (14). 

Announced figures notwithstand- 
ing, the annual was having a strong 
run from the time it opened on 
Saturday (8) for nine clays. This 
year's event followed a one -year / break in continuity since various 
reasons prevented it from being I staged in 1953 at the Roosevelt 

F4 Raceway harness race track, its 
g home for the past few years. 

Strong crowds attending opening 
r day were followed on Sunday (9) 
FA with another big day. The indoor 

exhibit space alultented areas were 
g jammed, to the delight of officials, 

exhibitors and I. T. Shows per - 
sonnet 

3 REGIONAL OFFICES 

UNDER 1 OWNERSHIP 
providing EXCLUSIVE NATIONAL 
CRASS ROOTS COVERAGE of 
newspaper, daily and weekly; 
national censura, and buslnese 
Publication and literally ver y 

periodical on your schedule. 

Write or phone for 
complete details 

UCE ePp1NO 
RESg BURFAD 

157 Cballlbors Street 
Rea York 7, N. Y. 

IArclay 7.2096 

406 Wost 34th Prot 
Naosas City 11, No. 

715 Manisa! Street 
Topeka, Sommai 

FOLLOW THE LEIDER! 
If you wont personal serv- 
ice - HOP ON THE LENZ 
BANDWAGON join the 
thousands of Showmen 
who insure with an Agency 
that offers only the best, 

CHARLES 

A. LENZ 
"The 

Showman's 

Man" 
1492 Fourth St., North 

St. Patenburg, Fla. 
Phones: 54121 -7 -5914 

MAKE 

$200 

A DAY 

r On Candy V 
Floss 

Our NEW PERFECTION has !VERT- 
THING; write for liaaaaa n. 

ELECTRIC CANDY ROSS MACHINE CO. 
724 Benton Ave. Nashville 4, Tenn. 

THE SUCCESSORS TO 

H. C. EVANS b CO. 
An Now Is FOE 

PRODUCTION 
WHEELS 
HIGH STRIKERS 
SPINDLES 
BIC TOM 
INDICATORS 

EVANS PARK 6 

CARNIVAL 

DEVICE CORP. 
1309 No. 

St. 
Halsted 

Chlteso 77, III. 

Coy Lombardo and his orchestra 
played before the grandstand on 
Sunday. as one of the week -long 
series of free attractions which in- 
cludes a CAC -Hamid list of circus 
acts, ox pulling, Scout competitiocs, 
sheep dog herding and square 
dancing. 

Agricultural-- exhibits are at a 

minimum, with Long Island's 
changing scene accurately reflected 
in the multitude of industrial and 
commercial booths of virtually 
every kind. There is no rein on di- 
rect sales, and the under- canvas 
and indoor space has taken the 
Complexion of a vast discount store. 

All varieties of barnyard animals 
are represented in the livestock 
tent and in the numerous race horse 
stalls converted for swine and poul- 
try . xhibits. 

Attendance fell during mid -week 

Gridley, Calif., 
Clocks 22,990 
To Surpass `55 

GRIDLEY, Calif. -The Butte 
County Golden Feather Fair, 
which closed its four -day run here 
Monday (3) pullet) a total paid 
attendance of 22,990, which tuas 
2,500 over 1955, J. E. \Vhitaker, 
secretary- manager, announced. 

Whitaker offered a strong en- 
tertainment program which on 
opening day featured a parade and 
a free variety show staged by Isa- 
belle \\'hall of Fun Unlimited, San 
Francisco. 

Saturday night and Sunday after- 
noon amateur rodeo performances 
were given. Sunday night's grand- 
stand show fias headlined by Cot- 
tonseed Clark and his California 
Hayride group. 'l'he Monday night 
wind-up yeas a fireworks display 
presented by Atlas Fireworks Corn - 

pane, Los Angeles. 
A unit of Frank W. Babcock 

United Shows played the midway 
on 17 -cent per capita basis of paid 
attendance. Under the manage- 
ment of Bob Schoonover with Sam 
Hinson as secretary, the show 
offered fi,'e major and two kid 
rides, and 2:3 concessions. Schoon- 
Oser said that business tuas up to 
expectations. 

Kentucky State 
Continued /corn page 76 

nected with fairs. Among those 
on hand were \Villard 'Masterson, 
manager of Wisconsin State Fair, 
Milwaukee; Sam Cashman, man- 
ager of Ohio State Fair, Colum- 
bus; Kenneth Blackwell and Don 
Davis, manager and publicity di- 
rector respectively, Indiana State 
Fair; Frank Kingman, secretary of 
the International Association of 
Fairs and Expositions, and Bill Kit- 
tle, secretary- manager of Colorado 
State Fair, Pueblo. Kittle, on a 
busman's holiday, assisted in the 
advance arrangements and in pre- 
senting the Autry- Cremer rodeo. - 

Carnival Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, O. 

A -1 Amusements: (Fart) Parma, Mo.: 
Gideon 24 -29. 

Alamo Expo.: Denton, Tex. 
Alsobrook Am.: Hayti, Mo., 18-23. 
Amusements of America: (Fair, Clinton, 

N. C.; (Pahl Sanford 24 -20. 
Badger Stale: Montgomery, Mlnn., 78 -30. 
Baker Unt28ied: Terre Haute, Ind.; Veeders- 
burg 9. 

Barker. A1: Canalou, Mo. 
Bayou State: Prescott, Ark.; Jena, La., 

24-Oct. 1. 
Beam's Attis.: (Felt) Roanoke Rapids, 

N. C.: (Fair) Zabulon 24 -29. 
Bets Old gettable: IFalr) Beatty... Ky.: 

(Fair) Stanton 24 -28. 
Belle City: (Fair) Milwaukee, Wis., 20-23: 

IFalrr Racine 27 -30. 
Bernard Be Barry: Stratford, Ont., 17.10: 

Galt 20 -22. 
B. A H. Am.: Bowman, 8. C. 
Blue Grass: (Farr) Columbus, Miss.; (Palo 

Laurel 24 -29. 
Bogle, F. C.: (Fair) Bristow, Okla., 17 -20; 

(Fair) Clamors. 22 -24; (Fair) Parsons, 
Kan., 25.29. 

Briggs, A. R.: Ansonia, O. 
Brown's, Al, TO- State: Mitchell, S. D., 

24 -29. 
Buck. O. C.: Washington, N. C.; Only 

Mount 24 -29. 
Burke, Harry: (Fair) Port Allen, La., 22 -26. 
Burkhart: (Fair) Clarksville, Ark.. 18 -22; 

(Fair) Perryville 28 -29. 
Byers Bros.: (Fair) Ville Platte, La. 
Capital City: IFalrl Oneonta, Al.; (F'arr1 

Manchester, Ky., 14 -29. 
Carpenter Bros.: Bt. Parts, O., 20 -22. 
Catlett Greater: Bristow, Okla.; Claremore 

24 -29, 
Centrai States: IFalrl Ada, Okla., 17.10. 
Cetlls At Wilson: (Fair) Richmond, Va., 

20.29, 
Chaves, Annie: Muncie, Ind. 
Cherokee Am. Co.: Novato, Okla., 20 -22; 

Girard, Kan., 26 -29. 
Coleman Bros.: Rochester, N. H. 
Collins, Wm. T.: Muskogee. Okla., 17.23. 
County Fair: Aaark, Ark 18 -22, 
Crafts Expo.: Watsonville, Calif., 20.23. 
Crafts 20 Big: Tulare, Calif., 18 -23. 
Crafts 20 Big: (Fair) Watsonville, Celli., 

18 -23. 
Cumberland Valley: (Pair) Manchester, 

Tenn.: (Fair) Dalton, Ga., 24 -29. 
Davis Am. Co.: John Day, Ore., 19 -22: 

Camas, Wash., 25 -29. 
Douglas Greater: Puyallup, Wash., 17 -23. 
Drago, No. 1: Rearm, Ind. 
Otago. No. 1: Gas City, Ind.; Edinburg 

24 -29. 
Drew, James H.: (Foirl Murphy, N. C.; 

(Faro Lavonfa Oa., 24-29. 
Dudley, D. 8.: (Fair) Clovis, N. M.: 

(Fair) Portales 24 -19. 
Dumont: Jasper, Ala. 
Dyers Greater: Savannas, Tenn. 
Eastern Am. Co.: Farmington, Me. 
Evans United: (Fair) Concordia. Mo., I0 -22. 
Empire State: (Fate Dublin, Tex., 17 -24; 

(Fol,; Bridgeport 25 -31, 
Pair Time: Tempe, Arlx., 19.23: Douglas 

28 -30. 
Fidler United: Morrilton, Ark. 
Fitzsimmons: Ville Plate, La., 20 -23. 
Foley A Burk: Hayward, Calif., 19 -23. 
Frame's Greater: North East, Pa., 18 -22. 
Franklin, Don: (Pair) Texarkana, Tex.; 

Wharton 25 -29. 
Frontier: Salt Lake City, Utah. 
Fontanel: (Pahl Forsyth, Mo., 19 -22. 
Onu Clty: (Fain) Oreenville, Mio,.; (Pott) 

Tuacaloose, Ala., 21 -29. 
Oentsch, J. A.: McComb, alise.; Brook - 

Gold Coast: (Fair) Newton, Miss.; (Fah) 
Lucedale 24 -29. 

Gold Medal: Concord, N. C. 
Gooding Am. Co., No. I: (Fair) Dela- 

ware, O. 
Gooding 0:n. Co., No. 1: (Fair) Ardlan, 

Mich. 
Gooding Am. Co., No. 3: (Fair) Nashville, 

Tenn. 
Gooding Am. Co., No. 4: Jackson. O. 
Gooding Am. Co., No. 5:'(Paio Centre- 

ville, Mich. 
flooding Am. Co., No. 6: (Fair) Bluffton, 

Ind. 
Gooding Am. Co..; No. 7: Columbus, Ind. 
Gooding Am. Co., No. 8: Westenllle. O. 
Gooding 

burKA. Co., No. 9: (Fair) Preston- 

Grant Grand 
g, 

Arney..a: Monroe Clty, Mo.: Clar- 
ence 24 -29. 

Greater Dixieland: Jonesboro, La. 
Griggs Bros.: Dyersburg, Tenn.; (Fairy 

Trenton 14.. 
Halts Shows 

79 
of Tomorrow: Plattsmouth, 

Neb., 19 -22 (season ends). 
Homes, Bill: (Falr) Amarillo, Tex.: (Fain 

Lubbock 24 -29. 
Hammond, Bob: Temple, Tex. 
Hannum, Morris: (Fair) Oratz, Pa.; 

Ephrata 24 -29. 
Happy Attis.: (Fair) Dover, O.; (Fair) 

Ashland 24 -29. 
Heppylond: (Fair) Big Rapids, Mich.; 

Onekama 24 -Oct, 1. 
Harts... Roy: Harleysville, Mo., 14 -29. 
Heth, L. J.: (Fair) Marietta, Oa.; (Farr) 

Cartersville 24 -29. 
Hoard Ad atulltns Am.: (Fair) Stortateli, 
Ga.; (Fair) Jefferson 24 -24. 

haven 24 -29. 
Georgia Ain. Co.: (Fair) Cumming. Ge.; 

(Fair, Cleveland 24 -29. 
Glades Am. Co.: (Fair) Powhatan, Va.; 

Rieh Square, N. C., 24 -29. 
Gladstone Expo.: (Fair) New Albany, Miss.; 

(Fair) Jackson, Tenn., 14 -29. 

Holiday Am. Co.: (Fair) Neosho, hto., 
19 -23. 

Holly Bros.: Fayetteville, Ga.; McDonough 
24.29. 

Bottle, Buff. No. 1: (Pair) Florence, Ala.; 
(Fold Huntsville 24 -29. 

Bottle. Buff, No. 2: IF., Yazoo City, 
Miss.; Covington, La., 24 -Oct. 1. 

Howard Bros.: (Fair, Ottawa, O. 
Ideal Rides: lFalr) Nashville, Ind., 19 -22; 

Indianapolis 28 -30. - 

Imperlal: Rockford, Ill.. I13-21. 
Inland Empire: tF'air) Orofino, Idaho, 

21 -23. 
Jack's United: IFalr) Piggott, Ark., 19.22: 

WW1 Cairo, Ill., 24 -29. 
Johnny's United: !Fair) Decatur, Ala. 
Ken -Penn: (Fair) Dillon, S. C.; (Fair) 

Pagcland 24 -29. 
Klle, Floyd O.: Russellville, Ark.: Clarks, 

La., 24 -29. 
King Bros.: Clayton. N. M., 17 -19: Boise, 

Okla., 20 -22; Milan. Kan., 24 -29. 
Legasse Am. Co., No. I: Hartland, Vt.: 

Hooksett, N. H., 24 .9. 
Lawrence Am. Co.: !Fair) Parsons, Tenn.; 

(Foul Jasper. Ala., 24-Oct. 1. 
Lee Am. Co.: (Fair, Decatur, Ga.; (Fair) 

Griffin 24-29. 
McKenna's Rides 64 Am.: Montano, Wis., 

18 -24: Lodi 25 -30. 
Majestic Greater: Parsons. Tenn.; Jasper. 

Ala., 24 -29. 
Manning .Ross: ,(Fai) Rock H1(1, S. C.; 

(Fair, Statesville, N. C., 24 -29. 
Marks. Jelin H.: (Farr, Albemarble, N. C.: 

(Fair) Hickory 24 -29. 
Marvel: Rushville, III., 19: !Gaya 21 -22. 
Merriam. Midway: Gothenburg, Neb., 

18.20; Greenfield, Ia., 22 -24. 
Midway of Mirth: Marvell, Ark. 
Midwest: Moab. Utah. 
Mighty Hoosier Slate: Kokomo, Ind.; IFalrl 

Versailles 24 -29. 
Mighty Interstate: )Pair, Covington, 

Tenn.: !Fair) Camilla, Ga., 24 -29. 
Miller- Ralph R.: (Palo Kentwood, La.; 

(Fair) Palres We 24 -29. 
Mo -Ark: Risco, Mo. 
Monarch Expo.: Full Blythville, Ark., 

17.23. 
Moores Modern: (Farr) Wynne, Ark.: 

(Fair) Searcy 24 -29. 
Motor State: !Fair) Pontotoc. Miss.: (Fair) 

Aberdeen 24 -29. 
Mullin's Royal Pine: (Fair) Eastbroke, 

Me., 19. 
Myers, Sonny: )Fair) Watonga, Okla., 17- 

20: Holden, Mo., 26 -28. 
Nolan Am. Co.: (Fair) Lauretville, O., 18- 

22: (Fail, Vanceburg, Ky., 26 -29. 
Norton's Rides: Miss. , Mont., 19.22. 
Oil Capitol of the World: (Fair) De Queen, 

Ark., 17 -19. 
Olson: Chattanooga. Tenn. 
Page Bros., No. 1: 1Falrr Linden. Tenn. 
Page Bros., No. 2: (Pale, Fulton, Miss.; 

(Fair, Athens, Ala., 24 -29. 
Page Combined: (Fair) Asheboro, N. C.; 

(Fair) Reidsville, 24 -29. 
Pan American: Coushatta, La.: Notch- 

noshes 24 -29. 
Penn Premier: (Fair) High Point. N. C.; 

(Fair, Mount Airy 24.29. 
Peppers All State: Centerville, Ala. 
Pohelson Greater: Smithfield, O. 
Prep's Broadway: (Palo Salisbury, N. C.: 

Bennettsville, S. C., 24-29. 
Raines Amusements: !Fair) Paris, Ark.; 

(Palo Danville 24.29. 
Raley Bros. Expo.: ¡Farr) Taylorsvilte, 

N. C.; (Fair) King 24 -29. 
Reid, King: Springfield, Mess. 
Rock City: Leachville, Ark. 
Rohr's Modern Midway: Rantoul, fit., 17- 

21: Cerro Gordo 26.29. 
Rose City Rides: Wardell, hfo. 
Royal American: (Fair, Hutchinson, Kan., 

17.20; (Fair) Oklahoma City, Okla., 22- 
29 

Royal Holiday: Bruce, Miss.; Louisville 24- 
Oct. 1. 

Royal, Jack: Agitate. Oa.; LlncolBton 24 ='9. 
Royal United: Worthington, Minn., 18.19: 

Kenyon 21 -23. 
Rumble's Rides: Mount Vernon, Ind.: 

(Fain Hardinsburg, Ky., 27 -29. 
Schafer's Just for Fun: (Fall, Fort Smith, 

Ark., 24-29. 
Shamrock: Stillwater, Okla.; Chickasha 

20 -22. 
Shan Bros.. No. 1: (Fair) Gainesville, fla. 
Shan Bros., No. 2: Canon, Ga.; Sweetwater, 

Tenn., 24 -28. 
Siebrand: Farmington, N. hf. 
Silk City Combined: Manning, S. C.; 

Warrenton, N. C., 24 -29. 
Sitten, Curtis: Hillsboro, Tex., 20.22; 

Stephensville e7 -29, 
Smith, Geo. Clyde: (Fain Tarboro, N. O.; 

(Fair) Farmvale, Va., 24 -29. 
Snapp Greater: Fayetteville, Ar, 
Southern Fair: Loudon. Tenn. 
Southern States: Monticello, Fla. 
Star Am. Co.: Eudora. Ark. 
Star Am. Co., No. 2: Marlon, Ark.: (Fall) 

McGee 24.29. 
Stephens, C. A.: (Pair) Gainesville, Ga. 
Strafes, James E.: (Fair, Shelby, N. C., 

18 -22; (Fair) Greenville, S. C., 24 -29. 
Strong's Amusements: Cordell, Okla., 17 -12; 

Wakefield, Kan., 26-28. 
Sunset Am. Co.: (Fair) Dexter, Mo.; 

(Fair) Harrisburg, Ark-., 24 -29. 
Sylvester, Ernie: Warr) Ashboro, N. C. 
Tassel), Barney: Birchland Park, Va. 
Tennessee Valley: (Fair) Sparta, Ted..; 

(Fair) Leighton, Ala., 24-29. 
Thomas. Art B., No. l: (Palo Hot Springs, 

Ark., 18 -22: )Fair! Hope 24 -29. 
Thomas, Art B.. No. 2: hfenno, S. D., 19.20: 

Mitchell 24 -29. 
Thompson Bros.: )Fair) Hagerstown, Md, 
Tibbs, Roy: Wadley. Ga.; Sparta 24 -29. 
Tinsley. Johnny T.: (Falrl Lawrenceville, 

Ga.: IFalo Newman 
Tlvoll Expo.: Paragould, 

24.29. 
Ark.; (Fair) 

Bastrop, La., 24 -29. 
20th Century: Pondcreek, Okla.; Okmulgee 

24 -29. 
United Slates: (Pal,) Dungannon, Va.: 

(Fair) Pulaski 24 -29. 
Victor Am. Service: Farmington. Me. 
Victory Expo.: (Palo Ardmore, Okla., 18- 

22; (Fair) Iowa Park, Tex., 24-29. 
Virginia Greater: Hertford, N. C.; Eden- 

ton 24-29. 
Wallace Bros.: Pine Bluff, Ark.: El Dorado 

24 -30. 
West Coast: Walnut Creek, Calif., 20 -23; 

Bekersfleld 24.30. 
Wilber's Wolverine: (Fair) Lawton, Mich., 

19-22. 
Williams Am. Co.: (Fair) Hillsvllle, Va.: 

!Fair, Stuart 24-29. 
Wolfe Am. Co.: inn, Bishopvllle, 8. C.; 

(Fair) Easeley 24 -29. 
World's Finest: )Fair) Lindsay, Ont.; 

)Fair) Sudbury 24 -29. 
World of Mirth: Allentown, Pa. 
World of Pleasure: Corinth, Miss.: Law- 

renceburg. Tenn.. 24 -29. 
Young, Monte: Salt Lake City, Mall, 17 -24 

(season ends). 

Circus Routes 

Beatty, Clyde: Bryan, Tex, 18: Austin 19: 
San Antonio 20 -21; Corpus Christ) 22 -23: 
Victoria 24; Bay City 25; Freeport 26: 
Galveston 27; Houston 28 -30. 

Carson, Tex: Hooker, Okla., 18: Perryton, 
Tex.. 19; Booker 20; Canadian 20: 
Wheeler 22: Miami 23. 

Clyde Bros.: Natchitoches, La., 18; Shreve- 
port 19.23: htonroe 24 -25: Lake Charles 
26 -27: Alexandria 29; Dodge City, Kn., 
8 -9. 

Cole, Geo. W.: Schuyler, Neb., 18: Wilber 
19: Frankfort, Kan., 20; Onega 21; Valley 
Falls 22. 

Cristlant Bros.: Valdosta, Oa., 18: Albany 
19: Columbus 20; Opelika 21: Mont- 
gomery 22 -23: Meridian. Miss., 24. 

Hagen Bros.: Jersey... Ill., 19; East Al- 
ton 20: Highland 21; Salem 22. 

Kelly- Miller: Newport. Ark., 18: Batesville 
19: Searcy 20: Brinkley 21; Stuttgart 22, 

Mills Bros.: Rochester. Ind.. 18; Valparaiso 
19; Wheaton, Ill., 20; Elgin 21: Loves 
Park 22; Waukegan 24; Hillside 25: 
Brookfield 26; Aurora 27: Ottawa 18; 
Peoria 29. 

Polac18 
-1k 9. 

Bros. Eastern: Jacksonville, Pia., 

Polack Bros. Western: Salem, Ore.. 19 -20; 
Roseburg 22 -23; San Jose, Calif.. 26- 
Oct. 2: Denver. Colo.. 8 -14. 

Strong, John A.: (Fair) Auburn, Calif., 
20 -23: Lemoore 27; Lennox 29; San Oan 
riel 30: (schools) Los Angeles Oct. 
Nov. 30. 

Von Bros.: Bobersonvllle. N. C., 18: Ply- 
mouth 19: Columbia 20; Swanivarter 21; 
Bell Haven 22: Vanceboro 24, 

Miscellaneous 
Bisbee Comedians: Martin, Tenn., 18-22. 
Burke's Wild Cargo: (Fair, Nashville, 

Tenn., 18.25; (Fair) Atlanta, Oa., 
27 -Oct. 6. 

Hitler's Personal Armored Car. Jack W. 
Burke, Mgr.: (Fair) Nashville, Te. 
18 -22; (Fair) Atlanta, Ga., 27 -Oct. 6. 

O'Day, Marie, Palace Car: Carrollton, Ala., 
17; Reform 18; Vernon 19; Guin and Win- 
field 20; Fayette 21.22. 

Rabbit Foot Minstrels: Bastrop, fa., 18; 
Monroe 19: Tallulah 20; Ferriday 21; 
Newellton 22: Hollandale, a11aL- 23. 

Schaffner Players: 8helbina, bio., 1847: 
Green City 24-29. 

INSURANCE 
- - 

IDA E. COHEN 
175 W. JACKSON RLeD. 

CHICAGO. ILLINOIS 

ï 

JOHN BUNDY 
President & General Manager 

YOUNG -BUNDY MOTORS, INC. 

CHRYSLERPLYMOUTH AGENCY 

8015 St. Louis Ave., East St. Louis. Ill. 
Phone: Bride. 5313 

ED MURPHY 
Showmen's Rap Catin. 

Several Makes and Models of 

NEW AND USED 

TRUCKS AND TRAILERS 
"Speer, Finance Plan for Showmen" 

See Us for a Good Deal on 

NEW OR USED CAR 

41'x1511 COLORFUL EIIIORESCENT 

1frEa M 8 E. In 0001ots 
loh of 2M a lora al I.00u S55.00 

SUPER -AD SERVICE 
124 N. 35th St. Camden, N. J. 

Shooting Galleries 
And supplies for Eastern and Western 
Type Galleries. Write for new catalog 

II. W. TERPFNiNG 
137 -139 Marine St.. Otean Park. Cello 

NEW 
ALUMINUM 

, MILK BOTTLES 
Last Years Lone $4.50 et beisass 1 

RInlorced In 
stele ibs. a, lehtd to your needs 

or Emory. 
CONCESSION SUPPLY CO. 

5914 Gecor Rd. 
Toledo 1], O. 

INSURANCE 
SAM SOLOMON 

"The Showfolks' insurance Man" 
1000 Argyle M. Chicago 40. (Bine), 

Phone: LOngbcach 15576 
Write for new low rates 

www.americanradiohistory.com
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BUILDING SURVEY 

New Construction 
Keeps Boom Pace 

Baltimore, Las Vegas, 
Phoenix in process 

Los Angeles, Philadelphia 
plane reported in works 

CHICAGO -New construction 
in the auditorium and arena field 
continues at a great pace. Munici- 
palities are voting bond issues, 
architects are drawing plans and 
contractors are pouring concrete in 
cities thruout the nation. 

An examination of the field re- 
veals these new buildings and 
plans: 

Baltimore -Citizens will vote No- 
vember 6 on a proposed bond issue 
for a Civic Center building which 
would seat 10,000 to 13,000. 

Las Vegas, Nev. -Final plans are 
being drafted for a new Arena and 
Convention Hall, seating 8,000. 

Phoenix, Ariz. - Phoenix Coli. 
seum, $750,000 building, nears 
completion. 

Twins in Alberta 
Edmonton and Calgary, Alta.- 

Identical buildings, each with 
2,700 seats, will open about April 
1. They are Jubilee Year gifts from 
the provincial government and are 
built with royalty money from oil 
wells on provincial property. 

Detroit -Henry and Edsel Ford 
Auditorium, part of the new civic 
center, is scheduled to open Oc- 
tober 14. Construction of the new 
Convention Hall was started re- 
cently. 

Santa Monica, Calif. -Construe- 

tion of a 3,500 -seat civic audi- 
torium is under way. 

Dallas - City's new Municipal 
Auditorium is scheduled for com- 
pletion early in 1957. The major 
$7,000,000 building will seat 
10,000. 

Los Angeles -Work has begun 
on an $8,000,000 sports arena and 
it is scheduled to be completed by 
late 1957. It is to be a 34-000 -seat 
structure and will be directed by 
the commission which also operates 
the nearby Los Angeles Coliseum. 

Los Angeles- Construction of a 
$50,000,000 Civic Auditorium and 

(Continued on page 94) 

Major Changes Mark Routes, 
Line -Up of Ice Productions 

`Follies' playing three `Hollywood' stands, 
`Holiday' show makes fairs, arenas, Europe 

Harrie plans third show as survey reveals 
pent -up demand, many new buildings, outdoors 

CHICAGO -Major changes are 
both completed at d contemplated 
for the big league ice shows. They 
are making some of the most sig- 
nificant realignments in routes of 
recent years. Add to that some 
important new tie -ups for talent 
and throw in the fact that new em- 
phasis is being put on portable 
rinks and outdoor dates. 

The line -up of shows themselves 
is different this time. Much of 
the change is traceable to' the fact 
that "Hollywood Ice Revue" has 

been pulled out of the field. This 
major unit is out of business pri- 
marily because of disinterest on 
the part of its owner, according to 
most trade sources 

That means the line -up now 
counts Shipstads and Johnson "Ice 
Follies," John H. Harris' "Ice Ca- 
pades" and Morris Chalfen's "Holi- 
day on Ice" organizations. "Ca- 
pades" and "Holiday" have more 
than one company. 

Key stands on the "Hollywood" 
route were at Wirtz -controlled 

Trade Shows, Expositions 
Count $3 Billion Yearly 

Exhibitors' Council lists 2,300 shows in U. S. 
with 100 newcomers spreading wings each season 
Arenas, auditoriums, producers, display »rakers 
share in building big square -foot show business 

NEW YORK --A $3 billion -dol- 
lar industry with nearly 2,300 an- 
nual events and about 100 new- 
comers a year. That's the way they 
measure today's trade show and 
exposition field -show business by 
the square foot. 

Astronomical numbers of square 
feet are measured off and rented 

Managers Move 
Among Buildings 

CHICAGO -Past months have 
brought numerous changes in man- 
agement of aduitoriums and arenas 
in many cities. Among the changes, 
most of them recent, are: 

Buffalo, N. Y- Thomas A. Tim - 
lin succeeds Edward P. Hartnett 
Jr., at Memorial Auditorium. 

Johnston, Pa,- Russell C. Bartle 
succeeds W. Zane Schneider at 
Cambria County War Memorial. 

Dodge City, Kan. -Ray H. Smith 
succeeds Gray Graham at Munici- 
pal Auditorium, 

Pittsburgh -A successor has not 
yet been named for the late J. 
Leonard Cook as manager of Syria 
Mosque. Mr. Cook died August 30. 

Allentown, Pa, -The Rev. Fran- 
cis Zavodny succeeds the Rev. 
Richard J. Loeper at Rockne Hall. 

Draper, Smillie, Rothgeb 
Nashville - Harry Draper suc- 

ceeds Mrs. L. C. Neff at Ryman 
Auditorium. 

Sarnia, Ont. -J. Walter Smillie 
succeeds M. M. Philpott at Sarnia 
Arena. 

Washington - Paul B. Bothgeb 
succeeds Jack T. Riley at Uline 
Auditorium. 

Butte, Mont. -Rene O. Rouleau 
succeeds Richard C. Shaw at the 
Civic Center. 

Fort Lauderdale, Fla. -W. J. 
(Bill) Eastman succeeds D. F. 
Stevenson at War Memorial Audi- 
torium. 

East St. Louis, Ill. -Robert F. 
Miller succeeds T. G. Potts at the 
Shrine Temple. 

Des Moines -Henry J. Wiemann 
succeeds Russell C. Fraser at 
KRNT Theater. 

Hoffman, Stenersen, Mabee 
Huntington, W. Va, -Sam A. 

Hoffman succeeds Marvin A. Lewis 
at Memorial Field Home. 

Minot, N. D.- Charles Stenersen 
succeeds Walter P. Mabee at 
Municipal Auditorium. 

La Crosse, Wis.- Walter P. Ma- 
bee succeeds Joe Givens at Mary 
E. Sawyer Auditorium. 

Houston -Francis Deering re- 
turns as manager of Sam Houston 
Coliseum, succeeding J. W. Goyen. 

New Orleans -Ray Scheuering 
succeeds the late William Coker 
at Municipal Auditorium. 

Sudbury, Ont. -Guy J. Lemieux 
succeeds George Panter at Sud- 
bury Arena. 

Madison, Wis. -Roy H. Gumtow 
has been named new manager of 
the Dane County Fairgrounds 
Arena. 

for displays of virtually everything 
under the sun -from road building 
machinery to surgical supplies, 
from yacths to potato peelers. 

Housing these shows are the na- 
tion's auditoriums, arenas, exhibit 
halls and hotels. A demonstration 
of the importance placed on this 
phase of show business is the em- 
phasis put on exhibit space its new 
construction and new plans for 
municipal arenas, and in the addi- 
tions and annexes which established 
buildings are adding in order to 
keep pace with the demand for 
square footage. 

The urge to meet the demand 
comes from business sources and is 

expressed tint chambers of cots - 
merce, convention bureaus and 
municipal governments. And illu- 
strating how the demand is being 
met are the many new facilities. 
Among these are the New York 
Coliseum, with 300,000 square feet 
of display space; the Miami Beach 
Exhibition Hall, where 195,000 
square feet are under construction; 
the new Detroit building and Chi- 
cago's International Amphitheater, 
which is enlarging to 585,000 
square feet. Similar construction is 
under way in a score of cities, and 
it's planned in more. 

Production Comes of Age 
Renting the space and then sell- 

ing it to exhibitors are the trade 
show and exposition producers. 
There are many in the field, some 
producing a single show yearly, 
some putting on a certain kind of 
exposition in several cities and 
some framing a variety of shows in 
several locations. 

It used to be that many show 
promoters worked one location 
now, another later, and seldom 
looked to the future or built any 
continuity to their efforts. All that 
has changed, with today's show 
producers as business men well 
established in the advertising field. 

William S. Orkin, president of 

the Exposition Management Asso- 
ciation, and himself producer of 
many shows, including the Do It 
Yourself s e r i e s, describes the 
change. He points out that the lone. 
wolf promoter has been replaced by 
professionals of a caliber compara- 
ble to those "in other phases of 
marketing and advertising. 

Association Expands 
The association, started a year 

ago with 28 producers of New 
York shows, now is ready to launch 
a membership campaign which 
would make it a national organiza- 
tion. Already it has members in 
Canada and in several U. S. loca- 
tions. Orkin tells of plans to double 
or triple the membership within a 
year. 

The business now is "at its high- 
est level," according to Orkin, and 
he believes the maturity of the 
field is demonstrated by the pro 
ducers' group. They consider them. 
selves not competitors but contem- 
poraries, he states, and they share 
problems and standardize proced- 
ures thru the association. More, the 
group gives the producers a united 
front which they had not had be- 
fore. Orkin recalls that when dif- 

(Co.ttinued on page 95) 

buildings -Madison' Square Gar- 
dens, New York; Chicago Stadium, 
Detroit Olympia and St. Louis 
Arena. Other regulars included 
Milwaukee Arena. 

This year, "Ice Fillies" will re- 
turn to New York after a lapse of 
several years in the "Hollywood's" 
stead. It also will go to the St. 
Louis and Detroit buildings. In 
other route changes. it will add 
the new Community War Memorial 
Building, Rochester, N. Y but it 
will by -pass this season such stands 
as Des Moines, Providence, Mil- 
waukee, Winnipeg and Spokane. 
Pittsburgh is out because of the 
elimination of Duquesne Gardens 
there. 

Harris Makes Survey 
John Harris reports notch ex- 

pansion and realignment with his 
organization. About a year ago he 
conducted a survey to determine 
whether more ice shows were 
needed -and whether his group 
would put. another one on the 
road. 

If the results were unclear at 
the first glance, they crystalized 
when "Ilollywoncl" disappeared. 
Harris reports three conclusions 
from the study: 

One was that the rapid addition 
of new major buildings tiro the 
country meant that there was more 
demand from more arenas. 

More big arenas meant that the 
shows had to be upgraded. This 
meant they outgrew some of their 
heretofore profitable dates its more 
moderate sized arenas, and those 
arenas pressured for ice attractions. 

Third, the increase its popularity 
of outdoor rinks further increased' 
the possible dates. This meant not 
only that more locations were 
railing for ice show contracts but 
also that the ieers now could offer 
skaters more weeks of work. 

Adds ace Cycles' 
The result is ttt,:t "Ice Capades" 

will field three productions this 
season. They are designated with 
numbers like the kings of France. 
Where last year they had "lee Ca- 
pades" and "Ice Capacles Interna- 
tional," nosy the line -up looks like 
this: 

"Ice Capades, 17th Edition," 
which opened Wednesday (12) at 
Madison Square Garden, after pm- 

(Continued on page 94) 

Giant Halls Sprout 
Across the Nation 

Continued from page 1 

been the phenomenally successful 
arena -auditorium tours by Law- 
rence Welk, Liberace, Gene Autry 
and others. Building managers feel 
that the auditorium -arena field has 
come of age, that it warrants and 
would support its own shows, pro- 
ductions especially designed for 
presentation in auditoriums or 
arenas. They look to the time that 
some show suppliers will rely on 
the building field entirely for their 
business rather than consider the 

arenas as something like an after- 
thought. 

Many of them are like the arena 
manager in a Southern State who 
aims at having a single major at- 
traction every months. These would 
be in addition to routine events at 
the building. He's thinking of a 
circus, ice show, rodeo, home show 
-but he soon has more months than, 
big attractions. He is convinced' 
that his arca, like those of many of 
his fellow massagers, would give 
strong support to more major 
events. 

Copyçiyhted material 
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CARABINII,'RF,I 

Agencies Send Italian Band, 
Indoor Baseball to Arenas 

Morris brings European march -and -music outfit; 
St. Louis to try four -man softball competition 

Orchestras, ballets for auditorium bookings, 
while arenas rely on ice, circus, rodeo dates 

By IRWIN KIRBY 
NEW YORK -- Attraction pick- 

ings are apt to be slim for the 
nation's arenas this year, with very 

little in sight in the way of in- 
novations. A stir was created with 
the rumored booking of the Esther 
Williams water show, but the ten- 

leave schedule of 20 weeks was 
canceled out at a late and awk- 
ward period. 

Managers of the huge build- 
ings will be relying, for the most 
part, on traditional offerings. The 
theatriçal atmosphere will not be 
much in evidence during the corn- 
ing months, altho at least one or- 
ganization is importing a large - 
cast attraction suitable for arena 

floors, something which proved a 
bonanza with the presentation by 
the Sol Hurok office of the Soots 
Guards last year. 

Italian Army Band 
In the format of that attraction, 

the William Morris Agency is of- 
fering the 102 -man Carabinierei 
Band, the official Italian army 
band and one of the most color- 
ful groups of this type in Europe. 

The Carabiniereis begin a six 
weeks' tour at the New Haven 
Arena on October 4 and wind up 
in the Brooklyn Academy of Music 
on November 21. Music and 
marches will be presented in sev- 
eral armas, the largest of which 
will be the Chicago Stadium. 

A return of the Scots Guards 
is prevented this season by a policy 
of the British War Office, and the 

Largest Convention and Exposition Building Under One Roof 

the 
INTERNATIONAL AMPHITHEATRE 

in the United States . . . 

CHICAGO 

MOST DIVERSIFIED STRUCTURE OF ITS KIND IN THE NATION 

AIR- CONDITIONED ARENA 
Seating 12.000 persons 

Completely serviced with elec- 
tric, gas, water and steam liner. 

Tv coaxial cables. 

Public address system, radio 

studios and 3,700 pairs of 

phone lines. 

Protected parking for 4,000 cars. 

Individual halls seating 2,000 to 
Dinner seating capacity 6,000. 15,000 pi, rsoes. 

A $4,000,000 expansion program has lust been 
completed ... floor space has been increased from 
260,000 square feet to 587,000 square feet. 
In January the Road Builders Show will occupy the 
,entire building using 375,000 square feet of net 
exhibit space. 
Largest Industrial Exposition. Held on one floor. 

For the complete story of the Amphitheatre . . , a city within a city, contact 

M. E. THAYER Manager INTERNATIONAL AMPHITHEATRE Chicago, Illinois 

Phone: YArds 7 -5580 

Hurok office will not offer as 
arena attraction In their place. 
Skepticism was expressed over the 
potential of the Guards prior to 
the initial appearance last season, 
but the outcome showed the prow- 
ess of such an attraction at the 
box office. The Carabiniereis are a 
group on the same order. 

Indoor Baseball 
An 'experiment to be watched 

closely will take place on Septem- 
ber 28 in the St. Louis Arena. On 
that date "The King and His 
Court," four -man softball troupe, 
will play an Indianapolis Clowns 
trait recruited especially for the 
event. Tickets will be scaled from 
$1 to $2. 

The softball gimmick has been 
exploited for years by Eddie Feig- 
ner, star pitcher and producer of 
the show. He lias played ballparks 
and lots around the nation, with 
a catcher, first baseman and fielder. 
Feigner is sensational enough to 
compete with fewer teammates, 
but without a total of Four, his 
team would not complete a turn 
at bat. Managers, it is reliably 
noted, would be happy to bbok 
such a unit if the St. Louis ven- 
ture goes off well. 

For the most part, theatrical or- 
ganizations which frame or book 
attractions are active this year in 
the auditorium field, with not much 
effort being given to arenas. The 
Morris Agency is booking Fred 
Waring and His Pennsylvanians, 
Jose Greco and Company, and the 
National Ballet of Canada. 

Hurok is bringing over the Yugo- 
slav State Company, "Koto," from 
Belgrade, for appearances in ma- 
jor auditoriums, but there will be 
no arena. dates. It is hoped that 
repeat success in arenas, on the 
line of the Scots Guards, will be 
in the making if . a return tour 
can be lined Prit for 1957 -'58. Also 
an arena potential is Use _Sadleí s 
Wells Ballet. 

CAC Offers Revue 
General Artists' Corporation, 

flint its affiliate GAC- Hamid, is 
making use of its access to circus- 
type attractions by combining them 
with chorus lines and name per- 
formers. The Rochester Auditorium 
on September 22 will offer a show 
topped by Lassie, and the Mari- 
ners, including the 20 -girl Inter- 
national Revue, George Wong 
Troupe; Hibbert, Bird and Larne, 
and Phil Lawrence and Mitzi. 
Lansing Civic Center Auditorium 
and a Cincinnati date_ ere also on 
tap. No arena presentations are 
planned for this .winter at .present, 
but expansion into that field may 
be in the works for 1957: 

Williams Off; Sports `Up 
The Esther Williams troupe was 

to open October 2 in Montreal's 
Forum and was anxiously awaited 
in arena circles. In its absence, 
managers will be juggling and re- 
shuffling other dates to fill the 
> ce shows had one of their best 
years in 1955, and sports in gen- 
eral hockey primarily, enjoyed a 
box-office resurginèe which was 
encouraging. 

AGENCY OFFERS 
RINGLING BAND 

CHICAGO -While arena 
and circus operators have been 
watching for Ringling Bros. 
and Barnum & Bailey to make 
its first public move te be- 
come an indoor arena show, 
John Ringling North has 
fielded a "Side Show.' 

The Ringling Bros. and Bar- 
ium & Bailey Concert Band, 
under the direction of Iazy 
Cervone and presented by 
John Ringling North, is being 
offered for bookings. 

Band, with 30 musicians, 
apparently would make a win- 
ter tour independent of the 
circus and somewhat reminis- 
cent to the featured concert 
bands of the past. R -B band 
is being handled by the As- 
sociated Booking Corporation. 
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THE LARGEST MULTI- PURPOSE 

ATTRACTION CENTER 
IN THE WORLD! 

-,r+.,.n.rnrm---°,e 

(4) 

FACILITIES FOR: 

CONVENTIONS 
TRADE ASSOCIATION SHOWS 
COMMERCIAL EXHIBITS 
INDUSTRIAL EXHIBITS 
LECTURES 

ORATORIOS 
PAGEANTS 
SPECTACLES 
CONCERTS 
OPERAS 
CIRCUSES 

HOBBY SHOWS 
BALLETS 

DRAMAS 
RELIGIOUS MEETINGS 
NAME BANDS 
ICE SHOWS 
HORSE SHOWS 
SPORTS SHOWS, INCLUDING, 

B aketlall 
H.k.y 
Football 
6.146.11 
Track M..N 
B oxing 
Wre111iry 

Ms. eon serV. 
n.w ptomotlo. 
nd ide.rl 

11) Coliseum has maximum seating 
capacity of 20,220. 

12) Stadium has theatre-type chair 
seats and permanent seating ca 
parity of 31,000. 

(3) Fast Exposition Wing has space 
for 1,000 10' x 10' display booths, 
equipped with all utilities. 

4) West Exposition Wing has space 
for 800 exhibit booths end, like 
the East Wing above, can be di- 
vided and leased by areas re- 
quired. 

Aerial view of the 
Kentucky Fair and 
Exposition Center. 

LOCATED in the heart of Mid America ... and in one 

of the nation's fastest growing metropolitan areas . . . 

is the new Kentucky Fair and Exposition Center. It offers . 

unparalleled facilities and services for the widest variety of 

meetings, shows, exhibitions and sporting events! 

357 acres of grounds! 22 acres under roof! 408,100 sq. ft. 

of exhibit space on ground floor! Meeting rooms with 

seating capacity up to 1,840! Dining room for 500! Cafeteria 

for 1,000! Catering service for banquets up to 6,000 . . . 

and more! 

Coliseum seats up to 20,220! Stadium seats up to 31,000! 

Barns for 750 horses! Parking for 27,000 ears! 

In addition there's every modern facility and equipment for 

every type of event, including complete utility service, plus 

the largest single loudspeaker system in the world! 

Neu, 32 -page, 9" X12" book about the 
Kentucky Center is nous in preparation. 
II you send your name and address, 
we'!l mad you a ropy the moment it's 
off rile press. 

BOOKING 
AGENT 

Lou Walters Enterprises, Inc. 
Cass Franklin, Director 
Latin Quarter Bldg., 1576 Broadway 
New York 36, New York 
Phone: JUdson 6 -8300 

FOR COMPLOTE DETAILS WRITE, WIRE OR PHONE 

$4 
Os. ; KENTUCKY 

Fair A Exposition 

'vV^, CENTER 

Louisville 17 . Kentucky Phone EAtersuu 9592 
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MÉMORIAL COLISEUM & EXPOSITION HALL 

Corpus Christi, Texas 

Serving over 1/4 million South Texans 
Over 70,000 sq. feet of exhibit space 

Seating Capacity: 
Coliseum -5,500 
Exposition Hall -2,000 

Conventions Banquets Trade 
Shows Sports Events Ice 
Shows Circuses Stage Shows 
(Permanent Stage) 

For complete booking informa- 
tion contact: 

Thomas C. Davis, Manager 
Margery Brown, Booking & Promotion 
Memorial Coliseum & Exposition Hall 

All- weather arcades connect the Telephone: Tulip 4 -8227 
two buildings. Corpus Christi, Texas 

A multi -purpose building, located downtown -The entertainment center for the Texas 
Coastal Bend. 

SKATERS' WALTZ 

"Hollywood" Cast 
Joins Other Icers 

Andra McLaughlin skates for 'Follies ; 
Trenkler, Grogan join ` Capad& units 

Rosemary Henderson upped to star spot 
as Donna Atwood takes part -time place 

NEW YORK -- Signing of head- 
liner skaters from the inactive 
"Hollywood Ice Revue" for ap- 
pearances this season with "Ice 

Capades" and "Ice Follies" marks 
the opening of the ice show season. 

Comedian Freddie Trenkler has 
joined "Ice Capades," and another 
ex- "Hollywood' name, Jimmy Gro- 
gan, also is with "Ice Capades." 

In the cast of "Ice Capades" is 
Andra McLaughlin, formerly a 
"Hollywood" star. Cundi Busch 
has returned to Europe and is not 

CHICAGO'S CHOICE -- CHICAGO'S CHOICE LOCATION . 

90.000 Square Feet of Choice 

Exhibit Space Ideal for Every 

Use. 

Chicago's 
Roller Derby 
American Bowling Congress 
and All -Star Bowling Tourna- 
ment 

Showings 

CHICAGO'S COLISEUM 
8,000 Permanent Seats. Arena 

Area 480x170. Permanent ICE 

RINK. 

Home for: 
Retail Appliance Bargain Sales 

Conventions, Expositions, Trade 

Shows, Banquets, or any other 

event 

WITHIN QUICK, EASY REACH OF EVERY MAJOR 
HOTEL, THEATER AND RESTAURANT IN CHICAGO'S 
CONVENTION- MINDED LOOP. 

FRED MORELLI 
President 

CHICAGO COLISEUM 
1513 South Wabash Av.. 

Chicago, Illinois 
Phone: Wabash 2 -5862 

KENNETH WATSON 
Manager 6 Booking Director 

EADIDLà,.ä":.,1`:â....x.:.:£är::s'.á i,;::...........a..,,:...aà\.\.. \V:.:::: ..,..... .. ... .. . ..:a..... ..., .; 
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(Over a quarter -million people, that is) 

LANSING'S NEW 
MULTI- PURPOSE 

skating this year, it is understood. 
Margie Lee is reported to be 
booked for a skating show at a 

Paris chub. "Hollywood" ejaonas 
people have scattered, it is re- 
ported in Chicago, with some join- 
ing hotel skating shows and others 
working at rinks and skating 
schools. 

Lead-Changes Bands 
Meanwhile Donna Atwood will 

be on a "semi -retired" status with 
"Ice Capades" this year. The wife 
of producer John Harris hams over 
the leading spot there to Rosemary 
Henderson, who has been featured 
previously. She will skate with 
Bobby Specht. 

"Ice Capades" reports that it has 
been negotiating with the Three 
Bruises and Skippy Baxter, more 
"Hollywood" graduates, but that 
nothing final has been determined. 
The Bruises have been playing 
fairs as a roller skating act. 

New Peter Pan 
On "Ice Capades," 18th edition, 

Hazel Franklin skates the "Peter 
Pan" role this year. Also on that 
show is Aya Zarova, a skater who 
escaped from Eastern Europe some 
time ago. 

"Ice Cycles" will have Field and 
Lawrence, Terry. Hall and Ro- 
mayne and Cathy, among others. 

"Ice Follies" stable of stars also 
numbers Frick, Richard Dwyer, 
Frances Domey, Florence Rae, 
Three Scarecrows, Sad Sacks, Ole 
Erickson and Dick Mershon, the 
Henrys and others. 

egmleiv 
IN THE CAPITOL OF MICHIGAN 

Write Today for Open Dates 

Charles Ziegas, Manager, CIVIC CENTER, Lansing, Michigan 

»..,., ........ ................ .....,.,. ...... .......<.. ..... ...,,.....,..._.,._...... ...., .,,... . .. _,..,. 
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$5,000,000 setting for Conventions, Exhibitions, Sales 
Meetings, Sport and Stage Shows, Banquets. 

Auditorium has 6,000 capacity fully equipped stage 
risèr system available with perfect acoustics. 

Exhibition Hall is 50,000 sq. ft. with adequate storage, 
new booth equipment and ramp drive. 

Small Auditorium, 850 capacity with separate lounge. 
Food Service, $100,000 kitchen equipment, banquet 
tables, complete serving rooms. 

One of the tops In the country in modern facilities 

Committe Rooms Parking Area With Fluorescent 
Lighting All Modern Lighting Thruout Newest 
Sound System Press, Radio and Television Accom- 
modations Just Two Blocks From Downtown Area. 
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Cad Smith 

Cowboy Copas 

Johnny and Jack 

Faron Young 

The Jordanaires 

Goldie Hill 

Minnie Pearl 

Red Sovine 

Marty Robbins lonzo and Oscar 

Jimmy Dickens Bill Monroe 

Grandpa Jones Fedin Huskey 

Roy Acuff The Laurin Brothers 

Carter Sisters and Justin Tubb 

Mother Maybelle Flatt and Scruggs 

Kitty Wells Cousin Jody E Odie 

Ray Price Jim Reeves 

Rod Brasfield Benny Martin 

George Morgan Moon Mullican 

Johnny Cash Hawkshaw Hawkins 

Eddie Hill Jean Shepard 

Ernest Tubb Del Wood 

Lew Childre June Carter 

Martha Carson Stringbean 

Hank Snow Webb Pierce 

Jimmy Newmans T. Tommy Cutrer 

FLYING HIGH.1. 
Because They're Pre-Sold! 
You don't have to build -up, identify, or otherwise publicize WSM's 
Grand Ole Opry Stars. 

Just tell the people when they'll be in town...and prepare for a flood 
of fans at the ticket window! 

That's because these Grand Ole Opry talent teams are already pre -sold- 
On a regular network television show! 

On an independent television film series! 

On a regular network radio show! 

On special package shows on multi -station miniature networks! 
On a majority of the nation's best -selling country music records! 

For further facts about these consistent crowd -pullers 
contact: 

WS M Artists' Service Bureau 
Jim Denny, Manager 

NASHVILLE, TENNESSEE 

The Nation's Country Music Disc Jockeys will attend WSM's 5th Annual National Disc Jockey Festival November 9 and 10 
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$20,000,000 

Canadians Spend 
To Build, Update 

Most money to arenas, 
recreation halls 

' Municipal governments 
come up with $4 million 

TORONTO-An estimated 
$20,630,000 will be spent this year 
for arenas, theaters and recreation- 
al buildings in Canada, both for 
new construction and repairs to 
existing structures. 

Most of the construction will be 

for the erection of arenas, stadiums, 
community centers and private au- 
ditoriums by gove -nment and in- 
dustry, according to the Dominican 
Bureau of Statistics. 

Breaking it down, primary in- 
dustries will spend $790,000 of it, 
manufacturing $54,000, utilities 
trade finance and commercial serv- 
ices $11,008,000, the federal gov- 
ernment $1,012,000, provincial 
governments $15,000 municipal 
governments $4,106,000 and bous- 

B. C. Arena 
Assn. Meets 

VERNON, B. C.- Semi -annual 
meeting of the British Columbia 
Arena Association was conducted 
here Saturday and Sunday (17 -18). 
President in 1956 has been Jack 
Morgan, manager of the Civic 
Arena at Nelson, B. C. 

J. W. Elliot, Kerrisdale Arena, 
Vancouver, is secretary -treasurer. 
The association represents about 
15 arenas in British Columbia. 

ing and institutional services $3,- 
639,000. 

The greatest amount of activity 
will be in Ontario, followed by 
Quebec and British Columbia 
third. 

RICHMOND -VIRGINIA 
256x256 Feet -65,500 Square Feet 

Seats 5,500 for Basketball -8,000 for Boxing 

Parking Space for 4,000 Cars 

Four blocks from Broad Street Station, Hotels, Shopping 

Center. Lost year's bookings included Holiday an Ice, 

Harlem Globe Trottera, Harlem Magicians, Gardon and 

Fewer Show, Sportsmen Show, Motor loaf Show, Scot's 

Guard, Sammis Grotto Circus, R.S.R.O.A. American Roller 

Skating Championships, twenty College and three he 

Basketball Games and othm. 

FLAT RENTAL OR PERCENTAGE 

RICHMOND ARENA RICHMOND, VIRGINIA 

AUDITORIUMS & ARENAS 

Auditoriums, Hotels Find 
Co- Ordination Essential 

By TOM PARKINSON . 
TILE necessity of co- ordinating auditorium and arena bookings 

with local hotel room reservations is being pointed up in many 
instances. In not a few cases, auditorium -arena managers are finding 
that dates can be lost because hotel rooms are not available at the 
time a convention or trade show would use the building. 

Since one of the prime reasons many cities seek convention 
business is for the added income they bring, not only to the arena, 
but also to the hotels, restaurants and merchants, it is plain to see 
that having only part of the requirements is not good enough for 
either the city or the convention management. 

HARRY SCHREIBER, manager of the Memorial Auditorium, 
Columbus, O., cites examples. A hospital association with about 3,000 
members wanted to contract his building for annual conventions 
over the next five years. Their request came.after they successfully 
staged a meeting there this year. Schreiber could clear the required 
time at the building, but Columbus hotels were not able to come up 
with rooms for the next two years. They were able to co- ordinate 
with hotel requirements for 1959, 1960 and 1961, but the two 
intervening years were lost. 

Similarly, Schreiber had an inquiry from Ilse Ohio School Board 
Association, another 3,000 -person meeting. They wanted a mid - 
October elate hilt couldn't get hotels and auditorium at the same 
time until November. A further complication in Columbus, the 
State capital, is that the Legislature, when in session, blocks out 
about 500 of the approximate 1,300 best hotel rooms. 

Telling a similar story is Charles' Ziogas, manager of the. 
Lansing, Miels., Civic Center. He cites the loss of a Ford Motor 
Company event and the Michigan Hardware Show because they 
came at times when the city's hotels could not provide enough extra 
rooms. 

BOTH OF THESE managers and others are quick to say that 
there would seem to be no ready solution to the problem. Apart 
from co- ordination, sometimes thru convention bureaus or Cham- 
bers of Commerce, sometimes directly by building managers and 
hotel managers, there appears to be no answer. 

They state, too, that in many cases -as much as 80 per cent of 
the time -the local hotels have been able to set aside blocks of 
rooms when needed by events at the auditorium. Undoubtdly, there 
are times when space is available at the hotels but not at the 
auditorium. 

In Chicago the relationship between hotels and arenas took a 
new turn recently. In speaking out against plans for a municipal 
exposition hall, the International Amphitheater management de- 
clared that what the city needed was not more exhibit space but 
more hotel rooms. And it proposed that if something is to be subsi- 
dized by government, the new building should be a hotel rather 
than an exhibit hall. 

The Country's Most Modern Coliseum. Brand New Building Capable of Accommodating Every Type of Event and Exhibit 

SPOKANE, WASHINGTON 

Reaching more than 3/; million responsive -proven population. 

SEATING 

STACE 

EXHIBITS 

6,500 seats. Elevation 95-%. Theatre style offering complete visibility 
and comfort. 

One of the nation's largest, handling any typa of stage attraction, 
including operas and musicals. 

Complete facilities. SS,000 sq. ft. of exhibition ana and small rooms. 
Water and electricity available to all parts of arena. Inexpensive 
rates for booth equipment. 

SHOWS 

SPORTS 

PARKING 4.500 can can 
o 

be parked within 1,000 feet of building, few blocks 
from heart f city center. 

ICE FOLLIES, ICE CAPADES, INT., HOME SHOW, OPERA 
SERIES, SPORTS SHOW, SHRINE CIRCUS 

.OPEN FOR BOOKING 

Designed te handle all type trade shows and conventions. Spokane 
Is focal point drawing from population of one million. 

Complete facilities for hockey, basketball, boxing and rodeo. Fully 
equipped for radio and TV broadcasting. 

For Information, Rates and Literature BEN MOORE, Manager SPOKANE COLISEUM, SPOKANE, WASH. 
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NOW 
Unprecedented demand for the spectacularly successful 

John H. Harris ice extravaganzas has prompted the for- 

mation of a third great show. Each distinctively different 

edition will tour for three full years 

JOHN H. HARRIS' 

.c ADE 
GREATEST SHOWS ON ICE 

1 
THE FABULOUS 

' 11th EDITION 
Booked solid in 

24 cities in the 

United States and 

Canada. 

2 THE FABULOUS 

16th EDITION 
Booked solid in 

29 cities in the 

United States, 

Canada and 

Mexico. 

FOR BOOKINGS CONTACT: 

John H. Harris, President 
c/o Ice Capades 
6121 Santa Monica Blvd. 
Hollywood 38, Calif. 

15th EDITION 

STARTING A 20 CITY TOUR IN DECEMBER 

The some thrilling production cheered by A few dotes still available for the winter 
3,000,000 patrons from coast to coast. season of 1957 prior to Moy. Summer 
Headed by the world's outstanding figure bookings completely available for Fairs, 
skating artists. Color. Comedy. Novelty. 
Thrills. 

ballparks and other outdoor stadiums. 

NOTE: WORLD'S LARGEST PORTABLE ICE RINK AVAILABLE FOR AUDITORIUMS WITHOUT ICE 

PRESENTED BY ARENA MEN: 
Walter A. Brown, Vice Pres. & Treas. Louis A. R. Pieri, Secretory 

James G. Balmer Donna Atwood Harris Edward W. Shore 
BIRL{IORS: Victor Bizer Benjamin D. Resiman Nathan Podoloff 

George W. Eby John B. Sollenberger Peter A. Tyrrell 
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Las Vegas Plans 
Arena, Expo Hall 

Spend $4.5 million for 
- 8,000 seats, 40,000 feet 

Seek more conventions 
at Nevada resort center 

LAS VEGAS, Nev. -A pitch by 

the Las Vegas resort and hotel 
industry for big -scale convention 
business is revealed by the county's 
program for a $4,500,000 arena 
and exhibition all 

The bond issue has been passed 
and the preliminary plans have 
been sketched. Final plans are to 
be started in about two weeks. 
Construction is expected to start 
about February, 1957. It is ex- 

vjed 
to be in operation by July 

958. 
Preliminary drawings call for a 

circular arena seating 8,000 per- 

sons; all facing a central stage 
that is hydraulically operated,: 

Initial Co strüction w'ì11 pióvide 
for about 40,000 square feet of 
exhibit space, plus '24 "meeting 
rooms of various size's. A second- 
ary step provides that mere exhibit 
space would., be added". in future 
years. Space for the initial' and sec- 
ondary phases of construction is 
available bn a 40-acre, tract pur- 
chased by the county from á race 
track. . 

This site is a half mile off of 
Las Vegas' "Strip" and is within 
walking distance of 75 per cent of 
the city's hotels. 

The project is under the juris- 
diction of a newly organized county 
fair and tecreation board. Adrian 
Wilson, of Los Angeles, is the ar- 
chitect. Elmo Ellsworth,, head of. 
the Chamber of Commerce eon= 
vention bureau, is active. 

CHARLOTTE 

Park Center 
Pulls Shows 

4: New auditorium replàces. 
burned -out armory+ 

First weeks bring shows to 
3,500-seat ' 

CHARLOTTE, N. É: 
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COMPLETION NEARS 

Ice Cycles' First 
Into L. I. Arena 

NEW YORK - Some operat- 
ing details remain to be worked 
out but construction of the new 
Long. Island Arena is proceeding 
rapidly, with the opening on Christ- 
mas day set to go off as scheduled. 

John Harris' Ice Cycles" unit 
will be first in and is slated to run 
from December 25 to January 1. 
Tickets. are expected to be scaled 
from $1.65 to $3.85. 

A 32 -game home schedule of 
the New York Rovers ice hockey 
team will begin January 3, with the 
team playing road dates until after 
the Harris unit leaves. Hockey 
schedule is flexible enough to al- 
low for a change of a few days 
if need be. 

Only other definite attraction 
signed thus far is the Long Island 
Nurserymen's Flower Show from 
March 7.11. 

Roofing Finished 
The large quonset structure is 

roofed over and pouring of the 
sides begins this week. The Frick 
Company, Waynesboro, Pa., is in 
stalling equipment for the 100 by 
85 ice floor, including wrought 
iron pipe and two 10 by 10 com- 
pressors. Seats, of which there will 
be 4,500 permanent and 2,000 -odd 
portables for the floor, are being 
installed by American Seating 
Company. 

The arena will have 17,000 
square feet of floor space, and 
parking outside for better than 
3,000 cars, for which a 25-50 - 
cent parking fee is contemplated. 
Food concessions have been 
awarded to Bill Link, operator of 
Link's Log Cabin, Centerport, 

N. Y., and the Turf Drive -In, 
Commack, N. Y. 

Arenamanager Tom Lockhart, 
head of the Eastern Hockey 
League, will be in Charlotte, N. C., 
soon to make preparations for 
opening of the Charlotte Clippers 
in the new Coliseum there. The 
move is a transfer of the Clippers 
necessitated by the burning of the 
io, rink in Baltimore last winter. 
Other league teams are in New 
Haven, Conn.; Clinton, N. Y., and 
Johnstown, Pa. 

Some $500,000 has been .spent 
on the new arena. with ultimate 
cost seen as $700,000 plus outside 
work like grading and landscap- 
ing. Money was raised by public 
subscription, with 4.000 persons 
participating in the bond purchases. 
With this guaranteed audience, the 
Arena corporation anticipates no 
trouble in offering its stockholders 
discount admission tickets to get 
the operation rolling. 

Auto Shows 
Continued frone page 88 

reports, but these locations are not 
yet available. 

Willvs also plans to take part, 
not only in auto shows for con- 
sumers, but also in various trade 
and industrial shows serving major 
markets in which their product is 

sold. These include petroleum, con- 
struction, mining, agriculture and 
similar shows. The Willes displays ; 

are built by Bronnnel Associates, 
Inc., Detroit. 

smf:immtmmutti.1= 
GET SET .FOR 
NEW GAINS IN ONE OF 

FLORIDA'S FINEST 

TOURIST CENTERS 

BLAZING NEW TRAILS! 
SMASHING nee RECORDS! 

Spectacular 

CAVALCADE 
of 

ADVENTURE 
ACTION 

THRILLS! 

adteEtee 
DAYTONA BEACH, FLORIDA 

(Contpletely Air Conditioned) 

This Beautiful, Modern Indoor Auditorium 
Is Fully Equipped for: 

* ICE SHOWS * PACKAGE SHOWS * CONVENTIONS * FLOWER SHOWS * TRADE SHOWS 
* SPECIAL EVENTS * EXPOSITIONS * PRODUCTIONS 

Contact 
HENRY DE VERNER 

Managing Director 
PEABODY AUDITORIUM 

AUDITORIUM BOULEVARD 

DAYTONA BEACH, FLORIDA 

OUTSTANDING 
FEATURES: 

Permanent 7radnig 
Population of 75.000 
Large Stage, 40 Ft. 
Deep, 45 Ft. Arch 
1560 Seating Capacity 

Sloped Floors 
Latest Soond & Light- 
ing Equipment 
Completely Alr Con- 

ditioned. - 

A SHOW THAT APPEALS 

TO EVERY AMERICAN FAMILY 

5005 Gloria Ave., Encino, Calif. 
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MARY E. SAWYER 

AUDITORIUM 
LA CROSSE, WISCONSIN 

kieaepit klisanuin 6 4to4t Modem: ¡fade/ion 

4,000 Seats-In the Heart of Downtown La Crosse-Excellent Parking- 
Fireproof. 

Member IAAM, Inc. Direct Transportation to Door-300,000 drawing 

within a 50-mile trade area. 

Suitable for Ice Shows, Conventions, Sport Shows, Basketball, Boxing, 

Water Shows, State Shows, Revues and any indoor attraction. 

Attractions that have played: Holiday on Ice, Gene Autry, Horace Heidt, 

Harlem Globetrotters, Minneapolis Lakers and many, many others. 

Contact TODAY for more Information 

WALTER P. MABEE, Manager MARY E. SAWYER AUDITORIUM LA CROSSE, WISCONSIN 

Pilo.: 45662 

Ringling Invasion 
Of Arenas Mulled 

Problems foreseen if show 
carries out indoor ideas 

Observers feel that control 
control, plans may change 

CHICAGO-When John Bing. 
hag North announced he was then 
with tents and would move his 
circus into buildings, he was talk- 
ing straight to arena managers. 

Bosses of the big buildings 
everywhere took notice and won- 
dered whether Ringling Bros. and 
Barnum ac Bailey Circus could or 
would come their way. 

That is where the matter, still 
stands. There is little indication 
yet that the circus has done any 
more about its plans, altho North 
has repeated his indoor Intentions 
several times. 

Speculation rides on the future of 
the show and most observers see 
two possibilities at this time. . 

Either way, the circus is ex- 
pected to reopen April 5 at -Madi- 
son Square Carden, New York, for 
about five weeks, and follow up 
with á week at Boston Garden. 
That is the routine that has been 
followed for years. But what hap- 
pens after Boston in May is where 
the guesswork and alternatives 
turn up. 

If North)retains control of -the 
circus, it is anticipated that it 
will make an indoor route, as an- 
nounced. So far as can be deter- 
mined, no definite move has been 
made to book dates in bnildings be- 
yond Boston. But the circus has in- 
formation about the facilities and 
is mapping plans. North was look- 
ing to possible indoor business for 
several years before his dramatic 
announcement at Pittsburgh in 
July. 

The other possibility, however, 
is that between now and spring 
the control of the circus will pass 
to others. This is largely specula- 
tion on the part of observers. They 
say they detect a turn in North s 

outlook and that he may sell the 

show. They also believe it is pos- 
sible that the group which . owns 
49 per cent of the stria in Ring- 
ling Bros. and Barnum 6c Bailey 
Combined Shows, Inc., will object 
to North's plani and try to force 
a change. Several efforts of vari- 
ous kinds to operate the show are 
known to be in the works. 

The educated guesses are that 
if North, who has 51 per cent of 
the stock, decides he has had 
enough of the circus business and 
steps out, the new operators-who- 
ever they might turn out to be-, 
would.put it out as an under-cam 
vas. circus. 

Assuming that the status is un- 
changed and Ringling Barnum-A 
moves on the big buildings, arena 
managers in many cases can look 
for a scrap over their real estate. 
For today s well-established indoor 
circuses are not expected to let 
Singling move in unchallenged. 
Part of the resistance will come 
from the shows themselves, but 
more will come from the local or- 
ganizations which sponsor the pres- 
ent circuses. 

Such operations as Polack Bros:. 
Circus, Hamid-Morton Circus, Torn 
Packs Circus And Clyde Bros? Cir- 
cus could be expected to keep 
their routes generally intact. Most 
ef their present sponsors are con- 
tented and would stick by them, it 
is anticipated. And their combined 
Mutes cover a large proportion of 
key cities in the nation. 

Whether Ring,ling-Barnum would 
find it abnormally difficult to sign 
time in arenas located in these 
same cities is problematical. Some 
observers, who have noted that 
Ringling found it difficult to locate 
adequate showgrounds, believe the 
show would find it even more 
troublesome in some cases to book 
the time it wants in the building 
it wants. 

Besides the conflict of other 
events contracted earlier by the 
Arenas, Ringling also could he ex- 
pected to run up against various 
types of set-ups by which the city 
or the buildlog is Molted to a 

MINNEAPOLIS AUDITORIUM 

SEATING CAPACITY 

Concert Bowl .. 5475 

Main Arena . . . 9501 

West Hall . . . . 1700 

CITY POPULATION 

600,000 
METROPOLITAN AREA 

1,000,000 

MULTI-PURPOSE BUILDING 

Six Blocks From Down- 
town Business Center. 

Good Public Transporta- 
tion & Parking. 

TOTAL EXHIBITION SPACE 

80,000 Sq. Tt. 
Main Arena, 120x210 
Stage Arena, 50x90 

DINING FACILITIES 

Cafeteria 

OUTSIDE CATERING 

3,000 

Record Shows, Sport 

Show, Home Show, 

Circus Cr Conventions 

Address Co-Managers: Atwood Olson Grant St. & 3rd Ave., S. 'deis in Dahl Minneapolis 3, Minnesota 
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Trotters Set 
Four Teams 

Three unite tour U. S. 
as 4th goes to Asia 

Meadowlark Lemon gets 
comedy billing spot 

CHICAGO - Abe Saperstein's 
Harlem Globetrotters are swinging 
into their 30th season this fall. 
Three units are playing basketball 
peppered with comedy thruout the 
U. S. this winter. A fourth unit is 
opening in October for a world 
tour. 

A new comedian has been de- 
velopéd in the Saperstein organi- 
zation. He is Meadowlark Lemon, 
gangling North Carolinian. The 
Globetrotter organization stresses 
that it distributes talent among its 
various units equally so that all 
units are on a par as near as is 
possible. 

Again this season the Globetrot- 
ters surrender the basketball court 
at half -time to a program of nov- 
elty acts. 

Operation of the fourth unit is 
an effort to meet the demand for 
'Trotter appearances, it was re- 
ported. Last year there were three 
units, with two of them spending 
some time in Europe or South 
America. 

Spots scheduled for the foreign 
include Western Canada, Alaska, 
Japan, Formosa, Hong Kong, Thai- 
land, Philippines, Indo- China, Ma- 
laya, Indonesia, Australia, New 
Zealand and Hawaii. The unit re- 
turns to the United States January 
30. Two other units already have 
toured Europe and the Middle 
East and South and Central Amer- 
ica this summer. 

single indoor or sponsored date per 
season. 

There also is the very pertinent 
question of just how many build- 
ings exist which could accommo- 
date the show that North would 
have. The answer would seem to 

shape up this way. If the circus 
could book all of the buildings 
that are big enough and if it could 
get in them at the time it wanted, 
there are enough. 

Guesswork extends to what kind 
of a performance he has in mind. 
One possibility is that it would be 

the same kind of three -hour show 

that he insisted upon under canvas. 
The alternative is a shorter, tho 
equally elaborate, production. 

Next question has to do with 
how seriously North is counting on 
runs of three to six days in most 
cities of moderate size. In the 
past his show has played only a 
single day in such centers as Pitts- 
burgh, Cleveland and Milwaukee. 
His big top seated 9,800, and he 
gave two shows daily, for capacity 
of approximately 20,000. A six - 
day stand in such cities would call 
for as much as 100,000 more at- 
tendance if the building also seated 
about 10,000. 

From that point on, questions 
well up about whether it would be 
a more elaborate show than other 
indoor units have, whether it would 
carry a menagerie, whether it 
would move on show -owned flat 
cars or with system -owned baggage 
cars, whether it would come in 
cold or work with sponsors and 
promoters. 

Most persons close to the situa- 
tion discount labor unions as a 
critical factor in Ringling activi- 
ties. 

For the present there is no in- 
dication that the show has done 
anything concrete about either 
booking buildings or rebuilding its 
equipment yet. But perhaps more 
important, there is still no positive 
indication as to how the wind will 
be blowing in the spring. 

Birmingham 
Adds Space 

Air conditioning, lights, 
seats in $1 million plan 
New exhibit space added, 
exterior stonework set 

BIRMINGHAM Remodeling 
and expanding of the Birmingham 
Municipal Auditorium is under 
way. Manager Fred McCallum 
said the building will be enlarged 
by about 15,000 square feet of 
exhibit space, air conditioned and 
modernized in the $1,000,000 
project. 

Under the program, the lobby 
will be extended forward from the 
original front of the building. New 
space will include box offices, rest 
room and committee meeting 
rooms. 

Over that will be the new ex- 
hibit space. The addition is being 
reinforced for the building of a 
third floor some time in the future. 

The main auditorium room will 
be refurbished thru the installation 
of new floors, new seating and 
new lighting. The air -conditioning 
system will extend to the entire 
building. Outside a new marquee 
will be installed and the exterior 
of the building will be done in 
limestone and marble to conform 
with the pattern set for other civic 
buildings in the area. 
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PROFESS /OVAL IEAJJJII?SJJIP. ... 
that is what the INTERNATIONAL ASSOCIATION 

OF AUDITORIUM MANAGERS strives for 

Thru interchange of technical information among its 146 member -man- 
agers representing auditoriums and arenas of all sizes and varieties 
thruout the United States, Canada and Mexico. 

Thru dissemination of information to those planning new structures, so 
that these may be of maximum value to their communities. 

Thru co- operation with producers of amusement attractions, other users 
and potential users of Auditoriums and Arenas. 

Thru the consideration of standards, procedures, and ethics for operation 
of Auditoriums and Arenas -for guidance of management and recom- 
mendation to operating authorities and those who use the facilities as 
tenants or patrons. 

INTERNATIONAL ASSOCIATION OF AUDITORIUM MANAGERS, INC. 
MEMBERS IN UNITED STATES, CANADA AND MEXICO 

Emmett M. Race, President 
Will Rogers Memorial Auditorium 
Fort Worth, Texas 

Charles L McElravy, Secretary 
Municipal Auditorium 
Memphis, Tennessee 

RIGHT IN THE CENTER OF NORTH AMERICA! 

The New, Modern 

MINOT MUNICIPAL AUDITORIUM 

CAPACITY: 
For Basketball -6500 
For Stage Shows -4300 -6500 
For Concerts -4300 -6500 

Conference Rooms holding 50 to 500 

NEWLY COMPLETED MILITARY 

INSTALLATION 

is bringing in thousands of military 
personnel and their families, all of which 
will be entertainment hungry -Minot's 
attendance bonus for your event. 

ADAPTABILITY: 
Any Type Show 

Complete Stage Equipment 

Stage Size -56 ft. x 32 ft. 

TRANSPORTATION: 
Four Bus Lines in 

Major Air Line 
East -West Cross -Country Highway 
North -South Cross -Country Highway 
Two Major Railroads 

RECORD OF SUCCESSES: 
Grand Ole Opry- Indoor Rodeo 
Wrestling and Boxing -Ice Shows 
Convention Center of North Dakota -Trade Shows 
Auto Show- Exposition 

Soolrinp Taken net., . jo 1956-1957 ea,son! 

Contact CHARLES STENERSEN, Mgr., Minot, North Dakota. Phone 52 -141 
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Crowd at Polack Bros.' Circus In Memorial Coliseum et Fort Wayne, Ind. 

Shrine organizations and building management 
alike know what with Polack Bros.' Circus comes 
the assurance of dependability, unexcelled quality, 
maximum profits and considerate treatment of the 
public . . . the assurance that year after year 
Polack Bros. will remain in business. 
Pioneers in the highly specialized indoor or spon- 
sored circus field, we pass on to our sponsors the 
advantage of a quarter of a century of sound 
experience -today more than ever a requisite to 
success. 

Winter and summer . . . eleven months of the 
year . in auditoriums and arenas, fairgrounds 
and athletic stadiums . . . our companies produce 
more shows for Shrine Temples and. Clubs than 
any other circus on earth. 

YOU CAN RELY ON POLACK BROS.' CIRCUS ... THIS YEAR 

AND ALWAYS 

POLACK BROS.' CIRCUS 
LOUIS STERN Managing Directors BESSIE E. POLACK 
203 N. Wabash Avenue, Suits 1901 Chicago 1, Illinois 

Here are some of the 
highspots of our far - 
flung itinerary: 

Chicago . . . Indianapolis 
... Fort Wayne ... Louis- 

ville ... Peoria ... Toledo 

... Philadelphia ... Balti- 

more ... all the leading 

cities of California, includ- 

ing Los Angeles, San Fran- 

cisco, Oa k l a n d, Sacra- 

mento, San Jose, Fresno 

and San Diego ... Van- 

couver, B. C. , . . Seattle 

. .. Tacoma ... Spokane 

. . . Reno . . . Salt Lake 

City ... Denver .. , Okla- 

homa City ...San Antonio. 

CINCINNATI GARDEN 
Where Over 1,250,000 Patrons Click The Turnstiles Yearly 

ICE FOLLIES 

CONVENTIONS 
BASKETBALL 
HOCKEY 
SPORTS SHOW 
BOXING 

WRESTLING 

CIRCUS 
ICE SKATING 
INDUSTRIAL 
EXHIBITIONS 
STAGE ATTRACTIONS 

Seating 11,750 to 15,000 Ample Parking Good Acoustics 

ALEX SINCLAIR, Gen. Mgr. 
2250 Seymour Ave. Phone: RE 1 -8300 Cincinnati 12, Ohio 

LOUISIANA STATE FAIR 

HIRSCH YOUTH CENTER 
State Fair Grounds -Shreveport, La. 

Ideally suited for sports shows, athletic events, rodeos, exhibits, trade shows, 
circuses, conventions, etc. 

In the Heart of the Rich Ark. -La. -Tex. Area 

Opened April, 1956 -Regularly Used Since Completion. 

Seating Capacity: Minimum 9,000, Maximum 14,500 

JOE T. MONSOUR, Secy. -Mgr. 
For Particulars Write: Louisiana State Fair 

P. 0. Box 1100, Shreveport, La. 

'REVIEW Miami Beach 
Ice Caparles Builds Hall 
Sparkles 

Ronnie Robertson stars; 
Rosemary Henderson wins 

Miracle fountain marks 
high spot in production 

By BOB FRANCIS 
NEW YORK -John It. Barris 

has brought his 17th edition of 
"Ice Capades" to Madison Square 
Garden, and it may be recorded 
that this latest blade extravaganza 
racks up to the top -flight standard 
set by previous versions. Arena 
people need have no concern over 
this one, for it is a solid flit. 

In fact, male -starwise, it is su- 
perior, since it unveils profes- 
sionally the amazing talents of 
young Ronnie Robertson, 1956 
Olympic free skating champion. 
Robertson does just about every- 
thing that anyone has ever done 
on ice -and does it better. In addi- 
tion, he is ingenious salesman, 
which is a combination to set him 
up as the greatest skating .find to 
come along in years. 

On the distaff side, with star 
Donna Atwood taking a domestic 
sabbatical leave; little Rosemary 
Henderson has been upped to the 
fens lead spot and more than justi- 
fies all her previous promise. Co- 
starred with her is Bobby Specht, 
a prime favorite with Ice Ca- 
pades" fans, and the duo acquit 
themselves admirably in the show's 
major production number. 

Other favorites are on hand, 
Helen Davidson, Bobby Maxon, 
Irma Thomas, Orrin Markhus, 
Hugh Forgie and Stig Larson. 
Freddie Trenkler and Jimmy Gro- 

have the now de- 
funct Wirtz ice spectacles, the for- 
mer heading up the current com- 
edy contingent. Trenkler's ice- 
clowning is so standard it needs 
no comment except to say it is as 

effective as ever. Likewise con- 
tributing on the fun side are Eric 
Waite, the team of Johnny La- 
breque and Johnny Grey. Still an- 
other newcomer to the fold is 
Cathie Machado, a lass who ob- 
viously knows her leaps and spins. 

Elsewise, the show runs true 
to form. The boys and girls are 
magnificently costumed, and per- 
form to match. As usual, there is a 

tabloid musical comedy on ice to 
round out the first stanza. This 
year it's "Hans Brinker and the 
Silver Skates," which adapts itself 
well enough to the pattern, via 

Paired with auditorium; 
expect opening in 1958 

Add 788 booth spaces to 
present 195 areas 

MIAMI BEACH, Fla. -The 
new Miami Beach Exhibition Hall 
is scheduled to be opened in mid - 
1958. It is to be located next to 
the present Municipal Auditorium, 
and it will be possible to use the 
two structures together. 

Manager Claude Ritter, of the 
Auditorium, said tl.e new hall will 
have 195,000 spuare feet, of which 
108,000 is to be in the main ex- 
hibition hall. The main hall will 
handle 622 booths of regular 10 by 
10 dimensions. Use of the second- 
ary rooms in the same building 
will add 166 booths for a total of 
788, while incorporation of the 
present space with the new will 
give another 195 booths, -for a total 
of 983 booths available to ex- 
hibitors. 

During the winter months the 
new building will be used for ice 
shoes, when it will seat 4,700; bas- 
ketball, 5,900, and boxing, 12,000. 

Eleven committee rooms will 
seat a total of 2,375 in groups of 
form 50 to 850. This area will 
have a 35 -foot ceiling. The new 
building will require an estimated 
1,800 tons on air conditioning. 

some pleasant tunes and solo skat- 
ing spots. However, it is chiefly 
remarkable for the skill with which 
its participants match their expres- 
sions to the sound track. The top 
production spot is a "Rhapsody in 
Blue" number, featuring a lead 
grand piano on ice and backed by 
Harris' Rhythmic Waters gimmick. 
Roberson, Specht and Miss Ma- 
chado are featured with the en- 
semble in a masterpiece of blade 
showmanship. 

As always, there is something 
for everybody. The kids will go 
for a Disneyl.utd number, and, 
naturally, for the clowns. Skating 
afficionados are in for an eye - 
opener via young Robertson's pyro- 
technics. Harris has put together 
another great ice show. 

Considering the intricate piping 
and tank equipment, and stagger- 
ing wardrobe and properties, Har- 
ris has created a difficult produc- 
tion to tour the road. That he has 
been able to make it from Atlantic 
City to Rochester to New York 
without mishap, indicates the 
tough situation is, however, well 
in hand. 

ARCHITECT'S PLANS for a 4,500- capacity $400,000 amphithea- 
ter on the Moose Jaw (Sask.) Exhibition' grounds call for an elliptical -style 
structure. Building is to be a free- standing fireproof structure with two 
parabolic arches supporting the roof. There will be no interior columns to 
obstruct the view of the 85 by 200 -foot floor, designed to accommodate 
a regulation size hockey rink. Ramps, instead of stairs, will be used thru- 
out. High tension cables embedded in concrete vertical fins will separate 

curtain side -wall system and also support the roof. 
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Arena Recap 
Parents' Rock -Roll 
Planned at Kitchener 

KITCHENER, Ont.---Kitchener 
Auditorium, managed by H. M. 
(Bob) Crosby, had a rock 'n' roll 
rally September 15 at which par- 
ents were admitted free if accom- 
panied by a teen -ager. Show was 

promoted by Howard Pyle, of De- 

troit. The building has the Harlem 

Magicians booked for September 
21. 

Holmes Rodeos Click 
In Minn., Wisconsin 

MILWAUKEE - George 
Holmes agency drew 88,000 per- 
sons to its rodeos in Minneapolis, 
Madison, Wis., and Milwaukee this 
season, it was announced last week. 
The Minneapolis date was good 

* * * * * * * * * * * * * * * * * * * * 

* It's Astronomical! 
* Just arrived on this planet 

* Atiet I * 
* "The Time and Space Car From MARS" - - - - * 
4, After many thousands of man hours 

and at a cost approaching $45,000, 
* this masterpiece, this car of the 

next century, is finally ready to be 

shown to Mr. and Mrs. United 
States -ond Junior. Was star of the 
show of its unveiling (In partially 

* finished state) at New York's new 
35 million dollar Colinum. . c 

* TIMED TO COINCIDE WITH TODAY'S THINKING "SPACE TRAVEL" 

# Advanced thinking of designer group (de- * 
signers to largest car manufacturers in U. S.) 

has captured and brought the intangible look * 
of the future and borrowed from jet aircraft, 
rocket propulsion, flying saucer, Space ship 
forms and shapes found throughout the wide, * 
wide world. It is rightly the true futuristic car 
that steps to the forefront of every known * # 

- so.colled "dream" car ever dreamed up here 
or abroad. In fantasy -the dream of ,the 
Martians) 

* Passengers enter standing up when automatically 
# operated Bubble Dome is raised * Retractable running 

boards * All- around bumper * Full Hemispherical 
# Vision in every direction * Swivel seats * Hi Fi record 

playing system * Radio, Television * Celestial Time 
Zone Clock Shows 400 stars, larger being Genuine 

* Diamonds * Air conditioned and scores of other out - 
of -this- universe features. 

# Exhibited in new fantastic 50' Geodesic Silver Dome under color changing gi 9 
lights beneath illuminating sky of moving clouds and 3 Dimension Stars and * 
Planeta. FOR AUTO, SPORTS, TRAVEL, SPECIAL EVENTS, FAIRS 

# WORLD PREMIER: Eastern States Exposition -NOWI- * 
# Write: RANDALL PRODUCTIONS -Hampton, N. H. Tel. Waverly 6-2726 * 
* * * * * * * * * * * * * * * * * * * * * 

* 

WORLD CHAMPIONSHIP CONTEST 

ODEO 
Outstanding Stock 

Champion Cowboys 

Colorful Acts 
Top Personnel 

Guaranteed Committees a PROFIT!!! 

Some cities worked 1955-'56 Chicago, 
Minneapolis, Madison, Milwaukee, etc. 

GEORGE E. HOLMES AGENCY 
No -Oaks Ranch, Syene Rd., Box 186, Madison, Wisc. 

Phone: Alpine 6 -4937 

HIP 

011 

IQI 

despite rain and the Madison date 
equalled last year. At Milwaukee, 
using the State Fair Coliseum, the 
show played to capacities. 

El Paso Coliseum 
Wins With Fair 

EL PASO, Tex. -First annual 
Fair and Exposition, held at the 
El Paso Coliseum and promoted 
by Coliseum Manager C. W. Swan, 
drew 51,000 persons. Feature was 
the appearance of the WAF Band. 
Many entries in various display 
classes were made. Fireworks con. 
cluded the nightly shows. Swan 
said the idea of using an arena for 
the hub of a new fair had worked 
out very well. Sonic attractions 
were in the parking area and cattle 
barns near the Coliseum. 

Officials Break Ground 
For New Austin Arena 

AUSTIN, Tex.- Groundbreak- 
ing ceremonies for the new $2,900,- 
000 Municipal Auditorium here 
were conducted last week. The 
event was attended by city officials, 
chamber of commerce officers, 
past mayors and the architects and 
contractors. 

Court Gives Ruling 
For Concessionaire 

EL PASO, Tes. --A court here 
has ruled that the county's Col- 
iseum may restrict the supplying 
of food and drinks at the Coliseum 
to its concessionaire, Leon Gilles- 
pie. Rental of the Coliseum for 
events where food or drinks would 
be served free was prohibited. Rea- 
son for the ruling seas to protect 
the Coliseum and its concessionaire 
from any charges schick might bave 
resulted against it as a result of 
others serving alchoholic beverages 
while in the building. 

Magic Unit 
Plans Tour 

Five -people production de- 
signed for auditoriums 

Features Dean, Elephant Il- 
lusions; from Europe 

HOLLYWOOD -- Kara -Kum, 
producer of the "International Mys- 
tery Show and Magical Revue," 
has moved his headquarters to 
the West Coast aid is preparing,' 
a show designed especially for au -; 
ditoriums. The production will run' 
55 minutes to two and one half 
hours. Bobby Earle, booker, has 
been named manager of the re- 
vamped presentation. 

Among the illusions will be The 
Materialization of James Dran, 'n 
and "The Lady on the Flying 
White Elephant." 

The mystery show was started 
in Europe and recently brought 
to this country. It carries portable 
stage, scenery, special lighting and 
sound track. For exploitation it 

has TV trailers, mats, street bally, 
window cards, six to 24 sheets 
with fluorescent lettering. Show 
carries five people. 

HAMID- 
MORTON 
ciRcus 

Contact: 

Oldest Organized 

Indoor Circus 

In North America 

REAL CIRCUS 

FEATURES 

That Are New 

NOW BOOKING 
Our New 1957 Show 

GAC- HAMID, INC. 

640 Fifth Avenue, New York City 

_or- 

BOB MORTON 

736 Lakeview Drive, Miami Beach, Florida 

HARLEM GLOBETROTTERS 
"Magicians of Basketball" 

Now Celebrating 30th Jubilee Season 

TO Aud -Arena Manager all over the world . . Thanks for '11 
your fine co- operation. It has been our privilege and pleasure to 
have performed in every major arena and auditorium in the 
world to your appreciative audiences. 

"WHEREVER YOU ARE ... WE'LL SOON 
BE SEEING YOU" 

ABE SAPERSTEIN, Owner -Coach IT0 
Chicago: 127 N. Dearborn St. Cable Address -SAPSPORT, Chicago. 

New York: 7614 Empire State Bldg. Cable Address- SAPSPORT, New York 

NOVELTY MODERN 
CHIMPANZEE ACT from Europe closing 6 months 

in Canada on Nov. 1 

ALL OPEN FOR THE WINTER SEASON 

Chimp works without leash and is very friendly 

Act worked in motion pictures, and also the main 
TV shows in the U. S. 

Available for: PARKS, FAIRS, ZOOS, AUDITORIUMS, AMUSE- 

MENT CENTERS, NIGHT CLUBS or TV in the SOUTH. 

For dates wire or call: 

"CHIMP ACT" 
c/o FRED NORMAN AGENCY 

1010 St. Catherine St., E. Montreal, P.O., Canada 
Tel. AV 8. 0068 -UN 1 -3058 

ANIMAL ACTS OF ALL DESCRIPTIONS 
Jules -loco/ end his mixed group of Male Lions and Tigers 

Al Dena' and his 10 female Lions 

Elephants -single acts, 3 acts or 5 acts, 1 to 15 Elephants 

James Reynolds performing Seals 

Liberty Acts and Pony Drills 

Kayo Green and his Dogs, Monkeys and Panics 

AVAILABLE FOR ALL OCCASIONS 

CIRCUS WINTER QUARTERS 
Pipe Creek Wild Animal Form, Rural Route 5, Peru, Indiana. 

Phone: Bunker MI 99 

Copyrighted material 
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CALGARY W,jr4t 
R, 

THE BEAUTIFUL STAMPEDE CORRAL 

ADAPTABILITY 

EHEtK THESE SHOWS MAT NAVE 

PROTIUM 
PLAYED 

THE CORRAL: 

Cf)' iteth(RoY Wetd Dl r) 
fyn fuodeM1Cettos 
cdebrltsauet 

Artes Ilob.mtn 

thy Aran, and .Me.. 

Water Wits 
Dyke LtlMtton 

Setter Heme Skew 

General Moto. Sfi.w 

Hippodrome G.. Wei fww9fS 
,h... Skew 

Mlooesootlo USN. Y 

VVt., Stitt Shaw .10 
kNndor .n Ic. lfo.lo Ne 

Atado Get Yma 

54 H.oe 

:OW 
oclnf k{ocktY. 

WCs fkatlnf.SkeMi 

HERE IS A MUST FOR 
YOUR WESTERN TOUR 

The Calgary Stampede Corral, lo- 
cated in one of Canada's highest 
income markets, offers the most 
modern facilities for a diversified 
range of attractions. It serves a 
wealthy agricultural, ranching, oil 
and industrial a r ea of 359,876 
population. The Corral is only 6 
years old, seats 6,519 and is central- 
ly located on the grounds of the 
World- famous Calgary Stampede. 

Addr.. your inquiri.t for booking trod 
¡moored Information to 

.1. LLOYD TURNER 
Manager of Stamped. Corral, of: 

CALGARY EXHIBITION & STAMPEDE LTD. 
M. E. HARTNETT 

GENERAL MANAGER 
J. LLOYD TURNER 

MANAGER. STAMPEDE CORRAL 

At%LìTf'raCM- CGtttii'C!t 
!' 
,.. 
cr 

, f l7 I.t.'rfccr; 
1[AYe[f e,.IAGy 

LUBBOCK MUNICIPAL AUDITORIUM -COLISEUM 
Auditorium -3,023 Seats 

14 Dressing Rooms 
Stage -50' x 100' 

Coliseum -7,506 Permanent 
Extra Chairs -2,000 
Arena -104' x 209' 

2,000 Car Parking Lot 

All new two and a half million dollar buildings! 

For Molls writ.: DAVID T. BLACKBURN, Manager 
LUBBOCK MUNICIPAL AUDITORIUM- COLISEUM 

c/o City Hall, Lubbock, Texas 

Major Changes in Ieers 
Continued from page 81 

views at Atlantic City and Roch- 
ester. 

"Ice Ca ades, 16th Edition," 
which has played stands at the new 
Kentucky State Fair Coliseum, 
Louisville, and Forbes Field, Pitts- 
burgh, with its feature production, 
"Peter Pan." 

Ice Cycles, 15th Edition," which 
will open in December for a route 
of about 20 weeks yet to be de- 
tailed. "Cycles" is to follow its 
projected indoor arena route with 
outdoor dates. Harris reports that 
his organization has $500,000 in 
portable rink equipment. Many 
Df the outdoor dates will be at 
fairs, it is contemplated. 

"Holiday" Hopping 
"Holiday on Ice" also is open 

for business and plenty busy. It 
has two companies in the U. S. 
'Holiday on Ice of 1956" has a 
series of indoor and outdoor sum- 
mer dates behind it. It now is 
',laying such fairs as the Nebraska 
Rate Fair at Lincoln, Kansas Free 
air at Topeka, and those in Amar- 

llo, Lubbock and Tulsa. Ahead 
if it is a set of dates in the South- 
vest and then jumps to La Crosse, 
Nis., and Bangor, Me., where it 
loses in December. 

Meanwhile, the "Holiday on Ice 
lE 1957" is booked and playing at 
major arenas thruout the nation. 
its route into December is exactly 
he same as last year's. It also will 
:..ontinue after the holidays, play - 
Mg much time in major Southern 
,ities again. But Al Grant, "Holi- 

day" business manager, reports that 
drop -out of the Hollywood Ice 
Revue" has made it advisable for 
"Holiday on Ice" to revise the sec- 
ond half of its season considerably. 

From other sources, also, it was 
learned that "Holiday" may play 
several spot heretofore played by 
"Hollywood." 

New stops on the "Holiday" 
route already set include Phoenix, 
Ariz., where the icer will be the 
first attraction when the new 
Phoenix Coliseum opens October 
1; the State Fair Hirsch Youth 
Center, Shreveport, where Munici- 
pal Auditorium has been used be- 
fore; University of Wichita Field - 
house, Wichita, where the Forum 
has been used, and Albuquerque 
Ice Arena, a new town for the 
show. 

It was reported in Milwaukee 
that "Holiday on Ice" will be the 
only ice show playing the Milwau- 
kee Arena this year. The stand 
comes in January. What makes 
that notable is that in the past Mil- 
waukee has had three or more ice 
shows per year. 

The change points up the fact 
that "Hollywood Ice Revue's" ab- 
sence and some subsequent changes 
in other routes means virtually no 
city will be "overplayed" by Icers. 
Some spots formerly had two or 
three shows; none now will have, 
more than two and they are the 
exception. Ice show men expect 
this to prove generally more satis- 
factory. 

New Construction Boom 
Continued from page 81 

music center has been recom- 
mended by a professional survey 
firm. 

Philadelphia Seeks Plans 
Philadelphia -A fund has been 

set aside for planning a proposed 
all- weather stadium. Four firms of 
architects will bid for the prelimi- 
nary plans assignment. 

Estevan, Sask. - A 2,500 -seat 
Coliseum is contemplated. 

Moose Jaw, Sask. -The exhibi- 
tion is building a 4,500 -seat arena 
for $400,000. Structure is of ad- 
vanced design. 

St. Thomas, Ont. - New 
St, Thomas -Elgin Arena is com- 
pleted. 

Louisville -Huge Kentucky Fair 
and Exposition Center, a $16,800,- 
000 project, was completed early in 
September. It includes the 14,532 - 
seat Coliseum, two exhibition build- 
ings and a 21 -000 -seat ball park 
stadium. 

Albuquerque, N. M. - The 
$1,00,000 Coliseum of the New 
Mexico State Fair is virtually com- 
plete. It will seat 14,000. 

Greenville, 0.-Darke County 
Coliseum, 3,300 seats, has been 
completed by the fair board, using 
other funds after a bond issue was 
rejected. 

Texas Booms On 
Tyler, Tex. -Oil man Bobby 

Manziel is building a sports arena 
to be called the Oil Palace, sched- 
uled to seat 15,000. 

Kirksville, Mo.- Northeast Mis- 
souri State Teachers' College plans 
an addition which would include 
an auditorium. 

Austin, Tex -Ground was broken 
early in September for a $2,900,000 
Municipal Auditorium. 

Bangor, Me. - New Bangor Au- 
ditorium has been in operation 
nearly a year. 

Shreveport, La. - State Fair 
Hirsch Youth Center is completed 
and in use. 

New York -New York Coliseum, 
a major exposition hall, was opened 
this summer. 

New Yórk -Two arenas are being 
built in Long Island suburban 
areas. One the Long Island Arena 
at Commack, will be in operation 
by this winter. The other, Island 

Garden, a privately financed build- 
ing, is just getting started. 

Marquette, Mich.-A 7,500 -seat 
Arena is under construction. 

Madison, Wis. - Frank Lloyd 
Wright has been contracted to de- 
sign the Monona Terrace Audi- 
torium and Civic Center. 

Miami, Okla. -A $500,000 audi- 
torium -gym is planned by the board 
of education. 

San Francisco, Indianapolis 
Butler, Pa. -A new fairgrounds 

at Butler will include a coliseum 
to seat from 6,000 to 8,000 persons. 

San Francisco -A San Francisco 
Exhibit Hall is to be part of the 
civic center and will be built under- 
ground. 

Columbus, Neb. -City is consid- 
ering a new building. 

Indianapolis -A civic auditorium 
of major proportions is in the plan- 
ning stage. 

Hatfield, Pa, -A 4,000 -seater is 
planned. 

Fredericton, N. B. -A new Arena 
is planned as part of the Frederic- 
ton Exhibitions expansion program. 

Chicago -A $34,000,000 Con- 
vention Hall is being considered 
for possible construction on a lake- 
front site. 

Pittsburgh -New major municipal 
building is planned, with possible 
completion in 1958. 

Cheyenne. Wyo. -A $200,000 
Convention Hall is being completed 
this fall. 

MANAGER AVAILABLE 
Broad experience burines: as well 

/as show management. Intercated 
Ioutstanding opportunitT fn Saler. 

Merehondlaing or Management to ex 
position or trade show field. Re 
Donribllttles have Deen to Home, 

ICarden, Sports, C611dren's Showa, 

Be': 
1Yade Shows. Now mployed. 

Ist of references. Prefer Western 
Stater area. nddreax: eox o-242, 
e/o The Billboard, I1f0 Patlerton 

Lei 

SHOWS 
reenetion, Publicity Management. 

BEN COWAI.L PROMOTIONS, INC. 
am. t tog, lc S. amad St., Colombia., Ohio 

CA -sang 

www.americanradiohistory.com

www.americanradiohistory.com


SEPTEMBER 22, 1956 THE BILLBOARD SPECIAL AUDITORIUM -ARENA SECTION 95 

Shows Hit $3 Billion Yearly 
Continued from page 81 

Ticulties developed at the opening 
of the New York Coliseum, a com- 
mittee representing labor and man- 
agement was formed; three show 
producers were included on the 
committee, giving the field a voice. 

Big Three -Year Increase 
Keeping close watch on the trade 

show and exposition development 
has been the Exhibitors' Advisory 
Council, with Mrs. O'Enone Neg- 
ley as executive secretary. 

It is Mrs. Negley who estimates 
that the business amounts to $3 
billion yearly now. She points out 
that the past three years have 
brought an increase of about $750,- 
000,000. The amount represents 
money used for rental of buildings, 
rental of booths, advertising ma- 
terial, production, 'displays and 
similar expenditures. This is ex- 
clusive, however, of salaries paid 
to those who operate the booths 
and it is exclusive of the vast allied 
field of commercial exhibits at 
fairs. 

To estimate the number of trade 
shows and .exhibitions is difficult, 
since some are produced infre- 
quently or irregular rather than 
annually. The Exhibitors', Advisory 
Council, however, lists 4,300 shows 
thrumrt the world. Of that number, 
about 2,300 are in the United 
States, according to the council's 
1950 tabulation. A new count 
initially will list nearly 2,000, with 
more to be added in supplementary 
lists during 1957. 

New shows come on the scene 
rapidly, and some disappear as 
quickly. Roughly.100 new ones are 
launched each year, Mrs. Negley 
estimates. Some succeed and be- 
come annuals with long runs. Some 
fill a passing need and disappear 
after several seasons. Some are one- 
time affairs. But all demonstrate 
great interest and potential in the 
field. 

One of the new types is that 
devoted to automation. One of the 
shows with the longest history is 
the International Flower Show, for- 
merly the National Flower Show, 
which has 40 years or more to Its 
credit. 

New Fields, New Shows 
Orkin cites the new Outdoor Liv. 

ing Shows and points out that as 
soon as an industry or a market 
warrants a show there are pro- 
ducers at hand ready to build that 
event. As Americans gain more 
leisure time and spend more of it 
outdoors, the potential increases to 
and beyond the point where ex- 
hibitors in that field will support 
an Outdoor Living Show, per ex- 
ample. 

Sometimes, too, need for a par- 
ticular show is temporary. Thus a 
motel show has been going two 
years, but the long -established hotel 
show may absorb it 

The huge number of square 
footage shows divides quickly in to 
two types. One -the exposition -is 
open to the .general public. In that 
class are familiar Home Shows, 
Sports Shows, Vacation Shows and 
a host of others in which people 
are invited fa inspect consumer 
goods and place orders. 

Another type is the trade show, 
that to which attendance is limited 
to persons in a particular business 
or industry. These are the furniture 
shows, electronics shows, paint in- 
dustry shows, railroad suppliers 
shows and more. 

Trade shows break down into 
two parts also. One is an industry 
show, with the prime purpose of 
educating people in the business 
about certain products or brands. 
The other is a merchandise show, 
where manufacturers and distribu- 
tors display avares and seek orders 
from retailers. 

The biggest trade shows are the 
National Machine Tool Builders' 
Show, which is held - every five 
years, and the road builders' show, 
which is scheduled for 1957 and 
last was produced in 1948. Each 
of these inquires all of the exhibit 
space at the International Amphi- 
theater, Chicago. 

Apart from these and many 
other large ones are the hundreds 
of moderate and small shows. Some 
serve smaller fields, some represent 
districts or regions. This means 
there are trade shows and exposi- 
tions on .the schedule books or 
within the grasp of arenas and 
auditoriums of all styles and sizes, 
and in all locations. The building 
manager who isn't involved in the 
trade show field is the exception; 
the manager who is not seeking 
more such shows is nearly non - 
existant. - 

Working with them and the 
producers are the suppliers of show 
booth equipment; furniture and 
displays. The building of displays 
in particular has become a big busi 
ness. 

It all adds up to a tremendous 
business in itself with additional 
benefits for hotels, restaurants and i 

stores in the cities or neighborhoods 
where the exhibit halls are located. 

As more million's of people pass 
thru turnstiles at trade shows and 
expositions, more millions of dol. 
Lars will be put alongside those al- 
ready invested and the business will 
continue to grow. Keeping up with 
it or leading the way will be the 
buildings, producers and exhibitors 
who are pitching for trade shows 
and expositions. 

The business has come a long 
way since its origins in market 
places of Biblical times, and the 
prospects are for even greater de- 
velopment in coming years. 

KLEINHANS MUSIC HALL, BUFFALO, N. Y. 
For your Musical event, Packa'e Show. Stare Attraction, Celebrity Concert, draw 
from nearly million population alone the whole Niagara Frontier. Lre number 
et local music, business and social 'routes nthusioticIly 'spoon both cancer 
and show attractions. 

THREE HALLS: 

MAIN AUDITORIUM 

Seating 2,839 
MARY SEATON ROOM 

Seating 800 

LIVINGSTON HALL 

Seating 200 

MRS. WINIFRED EATON COREY, Director 
The Circle at 14th Street, Ifuualo 1, New York Phone No. GArfield S560 

IN THE HEART OF INDIANA'S 
PRIME MARKEI 

THE FORT WAYNE-NW,EN COUNTY M1ffMOBW. 

COLIEU M 
Fort Wayne, 

Indiana 

_ ijy'illjj i//// / BBI/B/ 

Home- of the Zoitner Pistons 
and the Ffari, Wayne iConnets 

550ze You 
will 

show 1O °fie per iamilY 
top une in the courre 

Driens ver 

fted States 

$7.ROO eftective 
a nu 1 

fa 
interne Per 

mily 

every 
The Coliseum 

is adaptable 
for Expositions of Sporting Event. Located ri Rand Convention. the 

tColiseugm CanFbe Wayne, 
easily and reached modern 

convenience 
n 

and cry 
fa- 

cility at disposal. 

Every imaginable feature conducive to BIG SUCCESS and TOP GROSSES 

For full information write Don Myers, Manager, MEMORIAL COLISEUM, Fort Wayne, Indiana 

HERE'S THE PLACE TO BE IN WASHINGTON, D. C. 

The 

NATIONAL. 
GUARD 
ARMORY 

Show Place of the 
MAT 'S CAPEYAS 

80,000 SQUARE FEET OF EXHIBIT SPACE - ADDITIONAL MEETING ROOMS - 
OUTSIDE RAMP ENTRANCE -CRATE STORAGE - EXCELLENT SERVICE FACILI- 

TIES- PARKING FOR 2,000 CARS -15 MINUTES FROM DOWNTOWN HOTELS 

SUCCESSFUL, MAJOR CONVENTIONS 
American Medical Association -American Legion -American Trucking Association -National 
Truck Roden- Trailer Coast, Manufacturers- American Bottlers of Carbonated Beverages - 
National Institute of Dry Cleaning -National Association of Plumbing Contractors- National 
Association of Retail Grocers -General Grand Chapter, Order of the Eastern Star -National 
Automatic Merchandising Association- Second World Congress of Cardiology -American 
Dental Association -American Dietetic Association -Boy Scouts of America Exposition. 

THE D. C. NATIONAL GUARD ARMORY IS THE HOME OF the National Capital Flower and 
Garden Show -Washington Automobile Show -Home Builders Exposition -National Capital 
Kennel Club Show -Washington Evening Star Track and Field Meet. 

SCENE OF MANY OUTSTANDING EVENTS OF NATIONAL IMPORTANCE, INCLUDING 
the Presidential Inaugural Gala and Ball- Variety Club Rodeo and Name Band Dances - 
Billy Graham Evangelistic Crusade. 

for 
Information 

write 

ARMORY BOARD MANAGER 

DISTRICT OF COLUMBIA NATIONAL GUARD ARMORY 

2001 East Capitol Street, Washington 3, D. C. 

Copyrighted material 
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Alabama 
Ma delad Auditorium, BicmaIham 

MANAGER: Fred McCallum. PERMA- 
NENT SEATS: 2,920, plus 2.180 portable 
*eats: ARENA FLOOR: 100 by 150 feet. 
PERMANENT. THEATER -TYPE STAGE. 
EXHIBIT SPACE: 20,000 M. ft. CONCES- 
SIONS LESSEE: J. H. Dickson. ICE 
SHOW: "Holiday on Ice." MEMBER: 
IAAM. Remodeling under way M add ex- 

hibit hall and to air-condition both audito- 
Plum and hall. 

City Auditorium, Gadsden 
MANAGER: H. Lee Smith PERMA- 

NENT SEATS: 700, plus 1.200 portable 
seau. ARENA FLOOR: 100 by 80 feet. 
EXHIBIT SPACE: 8,000 sq. ft. CONCES- 
SIONS LESSEE and LOCAL PROMOTER: 
H. Lu Smith. 

Fort Wham; Aiwitaim. Mobile 
MANAGER: Lt. Col. C. H. Jones. PORT- 

ABLE SEATS: 2,800. ARENA FLOOR: 
100 by 125 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 12.500 

sq. ft. CONCESSIONS LESSEE: Alabama 
National Guard. 

Slats Colfseom, Montgomery 
MANAGER: Tom C. Reid. PERMA- 

NENT SEATS: 8,528 plus 4,300 portable 
seas, ARENA FLOOR: 130 by 260 feet. 
CONCESSIONS LEASED. ICE SHOW: 
"Holiday on Ice." MEMBER: IAAM. 

Arkansas 
War MemorW Bonin& Blytbsvll 

MANAGER: James Nierstheimer. PER- 
MANENT SEATS: 2,000. plus 500 portable 
scats. ARENA FLOOR: 60 by 60 feet. 
EXHIBIT SPACE: 3,600 sq. ft CONCES- 
SIONS I E.G..: American Lee... LO. 
CAL PROMOTER: Jantes Nieratbeimer. 
Air -conditioned, 

tslsmfib Field Houe, Fayetteville 
PERMANENT SEATS: 2,000. 

Momklpat Auditorium. Teaarkoa 
PERMANENT SEATS: 600, plus 300 

portable .seats. 
Boy's Club, Bot Salsa 

MANAGER: In Lollis. PERMANENT 
SEATS: 2.000, plus 1,200 portable seats. 
ARENA FLOOR: 70 by 112 feet PERMA- 
NENT THEATER -TYPE STAGE. EXHIB- 
IT SPACE: 3,000 as. ft 

Barton Coliseum, Little Reek 
MANAGER: Clyde Byrd. PERMANENT 

SEATS: 6.500, plus 3,000 portable seats. 
ARENA FLOOR: 120 by 240 feet. EXHIB- 
IT SPACE: 26,000 sq. (t EXPOSITIONS: 
Home, Furniture, Rodeo, etc. 
niobium Memorial Auditorium. Little Rock 

MANAGER: A. W. Harville. PERMA- 
NENT SEATS: 2.986. ARENA FLOOR: 

Arena -Auditorium Directory 
123 by 106 feet. PERMANENT THEATER- 
TYPE STAGE. EXHIBIT SPACE: 12.500 
sq. ft. MEMBER: IAAM. 

California 
Veteran's Memorial Auditorium, Culver City 

MANAGER: Arthur J. Lund. PERMA- 
NENT SEATS: 1.800. ARENA FLOOR: 
100 by 75 feet. PERMANENT THEATER - 
TYPE STAGE. MEMBER: IAAM. Air-con. 
ditioned. 

Municipal Auditorium, Eureka 
MANAGER: C. M. Coon. PERMANENT 

SEATS: 1.700. ARENA FLOOR: 10 by 
100 feet PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 10.000 sq. ft. 
CONCESSIONS LEASED. EXPOSITIONS: 
Appliance Show. 

Memorial Aodhorfmm, Press 
MANAGER: Gordon L. Howson. PER- 

MANENT SEATS: 3.000. ARENA FLOOR: 
100 by 140 feet. PERMANENT THEATER - 
TYPE STAGE. EXIIIBIT SPACE: 14,000 
sq. ft. CONCESSIONS LEASED. LOCAL 
PROMOTERS: Van Tonkins. Letha Marsh 
CIRCUS: Polack- Shrine. MEMBER: IAAM 

Civic Auditoria., Glendale 
MANAGER: Donald Bourret. PERSIA' 

NENT SEATS: 2,000. ARENA FLOOR: 
90 by ISO feet. PERMANENT THEATER. 
TYPE STAGE. EXIIIBIT SPACE: 26,800 
sq. ft. CONCESSIONS: By building. 

Msskipal Asdloriam. Lon nab 
MANAGER: Win F. Ilansse0. PERMA. 

NEN7 SEATS: 2.006, plus 2,102 portable 
seats in Convention Has. ARENA FLOOR: 
250 by 100 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 25,000 
sq. ft.. Eshibit Hall. plus 15.000 sq. h. in 
Convention Hall. CONCESSIONS LESSEE: 
Dort Brothers. CIRCUS: Polack Bros.' 
Shrine. ' MEMBER: IAAM. REMARKS: 
Operate I2,500-seat Municipal Stadium in 
conjunction. 

Past Partite Auditorium, La Anode 
MANAGER: Charles E. Cord. PERMA- 

NENT SEATS: 6.500. ARENA FLOOR: 
250 by 400 leet. ICE RINK. CONCES- 
SIONS: By building. ICE SHOW: "Ice 
Capados." "Ice Follies." EXPOSITIONS: 
Auto. Home. Sports. MEMBER: IAAM. 
AMA. 

S`ria Civic Annetta.. La Andes 
MANAGER: W. L. McMeekin. FERMA. 

NEST SEATS: 6.700. ARENA FLOOR: 
150 by 250 feet. PERMANENT THEATER - 
TYPE STAGE. EXIIIBIT SPACE: 96.000 
sq. ft LOCAL PROMOTER: lobo Moss. 

CIRCUS: Polack Bros. MEMBER: IAAM. 
Pasadena Civic Auditorium, readmit 

MANAGER: Edward J. Allen. PERSIA - 
NENT SEATS: 2.972. ARENA FLOOR: 
109 by 156 feet. PERMANENT THEATER - 
TYPE STAGE: EXHIBIT SPACE: 15.000 
sq. ft. CONCESSIONS LESSEE: City. EX- 
POSITIONS: home, Auto. Commet, An- 
tique. MEMBER: IAAM. 

Memorial Auditoria& Sacramento 
MANAGER: Elmer Congdon. PERSIA. 

NENT SEATS: 4.444. MEMBER: IAAM. 
Swlil Auditorium. Be ansardloo 

PERMANENT SEATS: 10.000. ARENA 
FLOOR: 180 by 80 feet. PERMANENT 
THEATER -TYPE STAGE. ICE RINK. 
CONCESSIONS: By building. ICE SHOW: 
"Ice Cycles." MEMBER: ASIA. 

Cow Palace, Sam Fraoelaro 
MANAGER: Nye Wilson PERMANENT 

SEATS: 10,960, plus 5.874 portable, seau. 
ARENA FLOOR: 142 by' 229 tent. PORT- 
ABLE THEATER -TYPE STAGE. EXHIBIT 
SPACE: 298.006 sq. ft. CONCESSIONS 
LESSEE: Duchess, Inc. LOCAL PRO - 
MOTER: Nye Wilson. ICE SHOW: 
None regularly. CIRCUS: angling Bros. 
and 511001.110 A Batley. EXPOSITIONS: 
Various. MEMBER: (MM. 

Civic Auditorium, Sae Frauelsro 
MANAGER: James T. Graham. PER. 

MANENT SEATS: 4.500. plus 4,400 port- 
able seats. ARENA FLOOR: 187 by 200 
feet. EXHIBIT SPACE: 90,000 sq. TI. 
CONCESSIONS L EASE D. MEMBER: 
IAAM.. 

Clot AWRorlmm. San Jose 
MANAGER: Francis F. tlency. PER- 

MANENT SEATS: 2,000, plus 1.330 putt - 
able seats. ARENA FLOOR: 80 by 116 
feet. PERMANENT TIIEATER :I YPE 
STAGE. CONCESSIONS LEASED. CIR 
CIiS: Polack-Shrine. EXPOSITION: Home. 
MEMBER: IAAM. 
Sainte Cros Cabe Aaditeriam, Enna Crus 

MANAGER: H. R. Judah. PERMA- 
NENT SEATS: L160. plus 900 portable 
seats. ARENA FLOOR: 64 by 100 feet. 
PERMANENT TIIEATER -TiPE STAGE. 
EXHIBIT SPACE: 825 sq. ft. CONCES- 
SIONS I.EASEE: Mn. Lois Petersen. LO- 
CAL PROMOTER: Larry Finto. CIRCUS: 
Shrine. 

Memorial Audltorlum. Sloekloa 
PERMANENT SEATS: 2.016, plus 1.614 

portable seau. ARENA FLOOR: 114 by 
100. PERMANENT TIIEATER -TYPE 

Kansas City Municipal Stadium 
* Newest, most modern major league stadium in existence. 

* Seating: 30,611 chairs 
upper deck: 12,994, including 3,021 box seats 
lower deck: 17,617, including 6,803 box seats 

* Parking: off street for more than 6,000 cars and buses in the immediate vicin- 
ity; stadium bounded by 4 -lane thoroughfares. 

* LigFiting: the best lighting of any major league field for your night event. 

* Kansas City: offers in addition the Municipal Auditorium, Auditorium Plaza, 
Garage, etc. 

Contact: Director of Public Works 
City Hall, Kansas City, Mo. 

STAGE: 48 by 30. EXHIBIT SPACE: 
15.300 sq. ft. CIRCUS: Polack. 
Oakland Marten l Amdltoriam, Oakland 

MANAGER: L. C. Lueddete. PERMA- 
NENT SEATS: 3.800, plus 2,830 portable 
seats. ARENA FLOOR: 84 by 213 feet. 
MOVABLE THEATER -TYPE ST AG E. 
EXHIBIT SPACE: 25,000 sq. ft. CONCES- 
SIONS LESSEE: California Sportservice, 
Inc. VARIOUS LOCAL PROMOTERS. 
CIRCUS: Polack-Shrine. EXPOSITIONS: 
Oakland Spring Garden Show, Calif. Home 
Show. Do-It- Yourself Show. Inter. Sports 
Car Show. MEMBER: IAAM. REMARKS: 
The Auditorium also has L931 -seat Theater, 
4003eat Ballroom, 47,000 sq. ft. Exposition 
Building. 
Edmond Memorial Audltorimm, Rkhsaood 

MANAGER: B. W. Richardson. PERMA- 
NENT SEATS: 2.224, plus 1544 portable 
seats. ARENA FLOOR: 07 by 122 feel 
PERMANENT THEATER -TYPE STAGE. 
EXIIIBIT SPACE: 16,614 sq. ft. CONCES- 
SIONS LESSEE: Dyer Enterprise. LOCAL 
PROMOTERS: John Munro. Chas. Joseph. 
EXPOSITIONS: Home. Auto. MEMBER: 
IAAM. REMARKS: Tilt!.g floor. remov- 
able section of stage floor. 

Colorado 
Clh Aeditorium. Colored* Sprlags 

MANAGER: Ted Conklin. PERMA- 
NENT SEALS: 3.000. ARENA FLOOR: 
III by 70 feel. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 0.000 
sq. ft. CONCESSIONS: By building. CIR- 
CUS: Oil GfayShriue. 

Dearer Coliseum. Dever 
MANAGER: Michael Llvota. PERMA 

SENT SEATS: 10.000. ARENA FLOOR: 
232 by 112 feet. PERMANENT THEATER - 
TYPE STAGE. ICE RINK. CONCES- 
SIONS LEASED. ICE SHOW: "Ito Fol- 
lies." "Ice Capados." CIRCUS: Polack. 
.EXPOSITION: Home. MEMBER: IAAM, 
AMA. 

Connecticut 
Bushnell Memorial AmdBerl.m, Hartlord 
MANAGER: W. H. Mortensen. FERMA - 

NEN I SPATS: 1.277. PERMANENT THE - 
AT'ER -1 YPE STAGE.. CONCESSIONS: By 
building. ICE SHOW: "Ice Vogues." MM. 
BER: National Association of Concert 
Managers. 

l'be New Haves Areas, New Have 
MANAGER: Nathan Podoloff. PERMA- 

NENT SEATS: 4.000. plus 1400 portable 
seas. ARENA FLOOR: 80 by 200 feet. 
ICE RINK. EXIIIBIT SPACE: 24,000 aq. 
ft. CONCESSIONS LESSEE.: Sponservice. 
LOCAL PROMOTER: The Arena Co. ICE 
SHOW: "Ice Follies;' "Ice Capados." EX- 
POSITIONS: dome, Antique. Boat, Trailer, 
Do.il.Yoursel , Business. MEMBER: IAAM, 
ASIA. 

District. of Columbia 
(sillet Audllorlom, Wandagton 

MANAGER: Paul B. Rothgeb. PERMA- 
NENT SF.A'TS: 5.500. plus 3.008 portable 
seats. ARENA FLOOR: 195 by 87 feet. 
ICE RINK. EXHIBIT SPACE: 17.000 sq. 
ft. CONCESSIONS I. EASED. ICE SHOW: 
" Capados." CIRCUS: Humid- Morton- EX- 
POSITIONS: Food. etc. Air -conditioned. 
MEMBER: IAAM, AMA. 

National Cord Armory, Washiatos 
MANAGER: A. J. Bergman. PERh1A- 

SE.NT SEATS: 3.234. plus 2.076 portable 
seats. EXHIBIT SPACE: 140.000 sq. ft. 
EXPOSITIONS: Home. Auto. Flower. Dog. 
Sports. MEMBER: IAAM. 

Florida 
Peabody Auditorium. Daylo.a Beach 

MANAGER: henry DeVerner. PERMA- 
NENT SEATS: 2.500. PERMANENT THE- 
ATER-TYPE STAGE EXHIBIT SPACE: 
12,000 sq. ft. LOCAL PROMOTER: Henry 
DeVerner. ICE SHOW: "Ice Vogues." EX- 
POSITIONS: dome. Auto. etc. MEMBER: 
IAASI. National Concert Managers Asso- 
ciation. 
Woo Memorial Auditorium, Fort Lauderdale 

MANAGER: W. J. Eastman. PERMA- 
NENT SEATS: 2.472. PERMANENT THE- 
ATER -TYPE ST AG E. EXPOSITION: 
Hose Show. 

National Guard Armory, Jacksonville 
MANAGER: G. H. Poppell. PERMA- 

NENT SEATS: 2.700. ARENA FLOOR: 

81 

by 130 leer. PERMANENT THEATEK- 
T1'PE STAGE. CONCESSIONS: By build 

, ire. EXPOSITIONS: Home. Builders 
Miami Back Auditorium, Miami Beach 

MANAGER: Claude D. Ritter. PERMA- 
NENT SEATS: 3,534. ARENA FLOOR: 
100 by 132 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 25.000 
sq. ft. CONCESSIONS LEASED. EXPO- 
SITIONS: Home. Alr-cooditiodet MEW 
BER: IAAM. 

Dade County AedBoram, Miami 
MANAGER:. Ralph Gilman. PERMA- 

NENT SEATS: 2.500. PERMANENT 
THEATER -TYPE STAGE. MEMBER: 
IAAM. 

DIseer Key Exposition Building 
MANAGER: Walter Clewis. PORTABLE 

SEATING: 12.000. EXHIBIT SPACE: 
96.000 sq. ft. MEMBER: IAAM. 

Municipal Auditorium, easel. 
MANAGER: Waller E. Witte. PERSIA. 

SENT SEATS: 3.000. LOCAL PRO. 
MOTERS: J. G. Whitfield. Dr. N. S. Rubio. 
Gene Trader. MEMBER: IAASI. 

Municipal Auditorium, Sarasota 
MANAGER: T. F. Wilson. Mason Bald- 

win. PERMANENT SEATS: 400. plus 1.300 
portable seats. ARENA FLOOR: 93 by 
96 feet. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 93 by 96 sq. 
ft. CONCESSIONS: Open. EXPOSI- 
TIONS: Home Builders. Merchants Horne 
Show. Auto Show. Flower Shoo, Boat and 
Sport Show. MEMBER: IAAM. Alt-con- 
ditioned. 

Pod Reslerfy Armory, Tama 
MANAGER: Edward V. Chams. PEE 

SIANENT SEATS: 1,800, plus 3.200 port- 
able seats. ARENA FLOOR: 120 by 220 
teet. EXHIBIT SPACE: 32.500 sq. ft. CON- 

CESSIONS LESSEE: Edgar E. Liviae. 
LOCAL PROMOTER: E. V. Charism. ICE 
SHOW: "Holiday on Ice." EXPOSITIONS: 
Home Show. MEMBER: IAAM. 

Georgia 
Coy Aaditorlam -Mills Stadium, Alba? 
MANAGER: C. C. Burnett. AUDI- 

TORIUM SEATS: 1,450, plus 6.500 stadium 
seats. PERMANENT THEATER=TYPE 
STAGE. CONCESSIONS LEASED. 

Mosinee! Auditoram, Allegro 
MANAGER: H. H. Nicbruegge. PERMA- 

NENT SEATS: 5.000. ARENA FLOOR: 
95 by 140 feet. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 37.500 
sq. ft CONCESSIONS LESSEE: T. H. 
Read. LOCAL PROMOTERS: Numerous. 
ICE SHOW: "Holiday on Ice." CIRCUS: 
Hamid- Morton, Shrine. EXPOSITIONS: 
Sports O. Vacation Show, Home Show, IS 
Trade Shows annually. MEMBER: IAAM. 
Wrestling is tops. All Night Gospel Sings 
monthly. Department Store Warehouse Sala 

Bell Memorial Aodtlorlam, Artists 
MANAGER: J. D. Bedingfield. MEM- 

BER: IAAM. 
Munklpal Audltortom, diatom 

MANAGER: Harry Willis Sr. PERMA- 
NENT SEATS: 1,080, plus 2.000 portable 
seats. ARENA FLOOR: 65 by 100 feet. 
PERMANENT THEATER-TYPE STAGE. 
EXHIBIT SPACE: 7,500 sq. ft. LOCAL 
PROMOTER: V. E. King. ICE SHOW: 
"Ice Vogue." CIRCUS: Shrine EXPOSI- 
TIONS: Horne Shows. 

Municipal Aditoria , Savannah 
MANAGER: Sol Passink. MEMBER: 

IAAM. 
Idaho 

Junior Calm. Audltorlum, Comm d'Alene 
PERMANENT SEATS: 1,800, plus 2.200 

portable seats. ARENA FLOOR: 114 by 
70 feet. PERMANENT THEATER-TYPE 
STAGE. EXHIBIT SPACE: 8,000 sq. ft. 
CONCESSIONS: By building. 

Illinois 
a.k.a. Badlum. Cbleage 

MANAGER: Arthur Wirt, SEATS: 20,- 
000. PERMANENT THEATER -TYPE' 
STAGE. ICE R I N K. CONCESSIONS 
LESSEE: Sponservice. Inc. ICE SHOWS: 
" Capades," Follies." 

IsleefttoaaI Ampabenter. Chksae 
MANAGER: M. E. Thayer. SEATS: 

12,000. ARENA FLOOR: 123 by 238 tut. 
EXHIBIT SPACE: 528.000 q. fl. CON- 
CESSIONS: By building. EXPOSITIONS: 
Industrial Expositions, Rodeo. International 
Livestock Exposition, Ice Shows. Retail 
Sales. etc. MEMBER: IAAM. Air -condi - 
tioned. TV Coaxial Cable, 

Coliseum. Mesa 
MANAGER: Kenneth Watson. PERSIA. 

NEST SEATS: 8.000. ARENA F101110: 
480 by 170. ICE RINK. EXHIBIT SPACE: 
90.000 sq. It. CONCESSIONS: Spurt.err- 
Ice. Sports. 

Masonic Temple, Decalar 
PERMANENTr SEATS: 1.224. PERMA- 

NENT THEATER -TYPE STAGE.. 
W'hooton Field Hase. Molles 

PERMANENT SEATS: 6.000. 
Salan Maque. Peoria 

MANAGER: Leonard B. Poster. PERMA- 
NENT SEATS: 1.828. STAGE. FLOOR: 
75 by 45 feet. PERMANENT TIIEATER - 
TYPE STAGE. EXHIBIT SPACE: 2,200 
sq. ft. LOCAL PROMOTERS: Bert Potter. 
Edelstein, III.: I.. C. Worley and All. E. 
Cannon. EXPOSITIONS: Appliances and 
Auto Supplies Unusually large stage for 
any type of show, Concerts. Artist's series, 
Symphonies and Stogehows. 

Shtne Temple, Fast St. Lola 
MANAGER: Robert F. Miller. PERMA- 

NENT SEATS: 1,600 plus 1.400 portable 
seau. ARENA FLOOR: 90 by 95 feet. 

Indiana 
Indiana University Auditorium, Bloomlmglsm 

MANAGER: D. H. Horton. SEATS: 
5,788. PERMANENT THEATER -TYPE 
STAGE. CONCESSIONS: By building. LO- 
CAL PROMOTER: I1. W. Jordan. MEM- 
BER: National Association Concert Mana- 
gers. Air - conditioned. 

Coliseum. Evaavllle 
PERMANENT SEATS: 1.200, plus 1.100 

portable seats. PERMANENT THEATER - 
TYPE STAGE. CIRCUS: Shrine. Firemen 

Aile County Memorial Consens, 
Fort Wayne 

MANAGER: Otan Myers. PERMANENT 
SEATS: 7,200, prou 2.800 portable Scala 
ARENA FLOOR: 223 by 108 feet. FAME- 
IT SPACE: 50,000 sq. f. CONCESSIONS 
LESSEE: Kinney Koocessioa Co. LOCAL 
PROMOTER: Zoliner Promotions, Fort 
Wayne Enterprises. etc. ICE SHOW: "11.1 - 
day on Ice." CIRCUS: Shrine- Polack Bros. 
EXPOSITIONS: Home Show, Sport Show, 
Auto Show. MEMBER: IAAM. 

Civic Center, Hammond 
PERMANENT SEATS: 4,000, plus 3,000 

portable seau. ARENA FLOOR: 140 by 
62 feet. EXHIBIT SPACE: 14,600 sq. U. 
CIRCUS: Polack. 
Backe Udlvérdb Fled House, Imtlanapsla 

PERMANENT SEATS: 9.000. plus 6.000 
portable seats. ARENA FLOOR: 250 by 
175 feet. CONCESSIONS: By building. 

Indlawa Coliseum. IdI.apolls 
MANAGER: Melvin T. Ross. PERMA- 

NENT SEATS: 8,839 plus 3.000 portable 
scats. ARENA FLOOR: 120 by 300 fed. 
CONCESSIONS: By building. ICE SHOW: 
"Holiday on Ice." CIRCUS: Polack- Shrine. 
EXPOSITIONS: Sports. etc. MEMBER: 
IAAM. Retained by Indiana State Fair, 
May to 'October. 

Adams H. S. Auditorium, South and 
MANAGER: Russell Rolhermel. PER- 

MANENT SEATS: 2.000. plus 1.000 port- 
able seats. ARENA FLOOR: 88 by 00 
feet. CIRCUS: Shrine. 

Iowa 
Municipal Auditorium, Budl.to 

MANAGER: Harold Confier. PERSIA - 
NENT SEATS: 2,600. MEMBER: TAAM. 

Memorial Coliseum, Csdar Rapid. 
MANAGER: Barney McPartland. PER- 

MANENT SEATS: 1.200 plus 1,900 portable 
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rears. ARENA FLOOR: 143 by 77 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 2,200 sq. ft. ICE SHOW: 
"Vogues -" CIRCUS: AFL EXPOSITIONS: 
lime, Sport, Auto. 

New Masonic Temple, Davenport 
MANAGER: A. D. Pierce. SEATS: 

2,700. PERMANENT THEATER - TYPE 
STAGE. EXHIBIT SPACE: 20,000 sq. ft. 
EXPOSITIONS: lime. 

KENT Theater, Des Moines 
MANAGER: Henry J. W'iemann. SEATS: 

4,139. PERMANENT THEATER TYPE 
STAGE. CONCESSIONS LEASED. MEM 
BER: IAAM. 
Veterans Memorial Auditorium, Des Moines 

MANAGER: Horace S. Strong. SEATS: 
14,000. ICE RINK. EXHIBIT SPACE: 
46.000 sq. ft. ICE SHOW: "Follies." MEM- 
BER: IAAM. Air.cunditioned, 

Ottumeo Coliseum, Ottumwa 
MANAGER: K. M. Pennington. PERMA- 

NENT SEATS: 688. plus 1,284 portable 
scats, ARENA FLOOR: BO by 120 feet. 

r)u e 

ICE RINKS 
MONEY- 

MAKERS 

PUBLIC INTEREST IS TREMENDOUS 
Burge lee Rinks now operating have proved 

to be good. profit.produeing tout sees. 
We have facts and Spur. on cost of instal- 

lation. receipts front admi..aiouu, eoneel..ionY, 
checking, etc. 

Let its tell you hose you, loo, BOB make a 

r,und 
and income producing investment in tto 

Barge Ice Rink - Write Dept. IL 

BURGE ICE MACHINE CO. 
GJt w Wnthin9,on nl..d. Chi,ano 6. III 

PERMANENT THEATER-TYPE STAGE. 
EXHIBIT SPACE: 18,000 sq. It. 

Municipal Auditorium, Sioux City 
MANAGER: Robert D. Hinchman. PER- 

MANENT SEATS: 2,600, plus 1.900 port- 
able seats. ARENA FLOOR: 84 by 1E0 
fat. PERMANENT THEATER -TYPE 
STAGE. ICE RINK. EXHIBIT SPACE: 
17,000 sq. ft. CONCESSIONS LEASED. 
ICE SHOW: "Holiday on Ice." CIRCUS: 
Shrine. EXPOSITIONS: home, Gladiola. 
Air -conditioned. Rail Sidetrack. SIESIBER: 
IAAM. 

Hippodrome, Waterloo 
MANAGER: Nicholas George. PERMA 

NENT SEATS: 7,469, plus 500 portable 
seats. ARENA FLOOR: 100 by 200 feet. 
EXHIBIT SPACE: 20,000 sq. ft. CON- 
CESSIONS: By building. ICE SHOW: 
"Vogues." CIRCUS: Hagen. EXPOSI- 
TIONS: Home, Sport. MEMBER: IAAM. 

Kansas 
Coffeyville Memorial Auditorium, 

Coffeyville 
MANAGER: George A. Hayden. PER- 

MANENT SEATS: 1.992, plus 150 portable 
seats, ARENA FLOOR: 75 by 50 feet. 
PERMANENT THEATER.IYPE STAGE. 
EXHIBIT SPACE: Approx. 400 sq. ft. 
CONCESSIONS: By Memorial Auditorium. 
LOCAL PROMOTER: Cliff Perkins. EX- 
POSITIONS: Boy Scout, Groceries. 

Municipal Auditorium, Dodge City 
MANAGER: Ray H. Smith. FERMA 

NENT SEATS: 3,342. ARENA FLOOR: 
75 by 150 feet. PERMANENT l HEATER- 
TYPE STAGE. CONCESSIONS LEASED. 

Sports Arena & Convention Hall 
Hutchinson 

MANAGER: Paul W. Neff. PERMA- 
NENT SEATS: 3.972, plus 1,150 portable 
seats. ARENA FLOOR: 178 by 160 feet. 
EXHIBIT SPACE: 138 by 160 sq. ft. CON- 
CESSIONS LESSEE: Hooper Concessions. 
LOCAL PROMOTER: Ilamilion Attrac- 
tions. EXPOSITIONS: Hume, Auto. MEM- 
BER IAAM. 

Municipal Auditorium, Topeka 
MANAGER: W. R. S'crkes. PERMA- 

NENT SEATS: 4.200. ARENA FLOOR: 
100 by 300 feet. PERMANENT THEATER. 
TYPE STAGE. EXHIBIT SPACE: 13,000 
sq. ft. CONCESSIONS LEASED. CIRCUS: 
Clyde Bros. MEMBER: IAAM. 

Forum, Wichita 
MANAGER: C. A. Johnson. PERSIA- 

SEATS FOR SHOWBUSINESS! 

See Ed 'testy 
* PORTABLE BASKETBALL FLOORS 

New type - cosy to handle - fast assembly and 
disassembly 

*TELESCOPIC MECHANICAL RISERS -PORTABLE 

RISERS -CHAIR STANDS -STAGES 

* STADIUM CHAIRS AND PORTABLE FOLDING CHAIRS 

* FOLDING LEG TABLES 

UUS SEATING 
70 7th Ave., New Sort 18, N. Y. LOngaue 4.3514 

. S. CO. 108 N. State St., Chicago 2, III. ANdover 3.4945 

IN DETROIT IT'S . . . . 

R. GEORGE WOOD 
to effectively organise- stage -promote and publicise TRADE SHOWS 

and EXPOSITIONS 

Now Staging Detroit's 3rd Annual 

HOME IMPROVEMENT SHOW 
NOV. 2 -11 at MICHIGAN STATE FAIRGROUNDS 

Sponsored by: DETROIT LUMBERMENS ASSN. 
and DETROIT HOO HOO CLUB 

for Show Headquarters 
space R. C. Wood, Manager 
write 830 W. Vernor, Detroit 1, Mich. 

Call Graybar first for... 

Graybar. located in over 130 principal cities, 
is geared to provide you with everything 
you need in lighting. ventilating, public address systems. wiring. and 

closed circuit TV systems. And in every one of these 
categories, Graybar Specialists are prepared to work 
with you, your architect or contractor in the plan- 
ning and selection of the equipment which will best 
serve your needs. Meantime, don't fail to ask for 
our latest, complete catalog on audio equipment. It 
will be sent to you promptly, no charge or obligation. 

CRAMS ELECTRIC COMPANY, 420 Lexington Are New York 17, N.Y. 

NEXT SEATS: 3,940. ARENA FLOOR: 
80 by 135 feet. PERMANENT THEATER- 
TYPE STAGE. EXHIBIT SPACE: 112.915 
sq. ft. CONCESSIONS: By building. LO- 
CAL PROMOTERS: Mary Soto. Harry- 
Peebles. ICE SHOW: "Holiday." CIRCUS: 
Police, Shrine. EXPOSITIONS: Home, Dog, 
Auto. MEMBER: IAAM. 

Kentucky 
:Memorial Gymnasium, Hazard 

MANAGER: James Caudill. PERMA- 
NENT SEATS: 2,700. ARENA FLOOR: 
100 by 60 feet. EXHIBIT SPACE: 10,000 
so. ft. 

The Armoey, Louisville 
MANAGER: Charles P. Gratis. ICE 

5110W: "Holiday." CIRCUS: Polak. 
EXPOSITIONS: Home, Sport. 
Kentucky Coliseum and Exposition Center, 

Louisville 
MANAGER: Clyde Reese,, PERMA- 

NENT SEATING: 14.532, plus 2,040 port- 
able scats in Coliseum; 21,209 scats in 
stadium. ARENA FLOOR: 116 by 290. 
EXHIBIT SPACE: 407,900 sq. ft. ICE 
RINK. Meeting rooms and dining rooms. 
MEMBER: IAAM. 

Louisiana 
Blaelham Coliseum, Lafayette 

MANAGER: Burl C. Logan. PERMA- 
NENT SEATS: 2,600, plus 2,600 portable 
seats. ARENA FLOOR: 220 by 110 feet. 
ICE RINK. 

Municipal Auditorium, Neer Orleans 
MANAGER: Ray Scheuerina. PER- 

MANENT SEATS, 3,000, small hall; 5,000, 
large hall. ARENA FLOOR: 130 by 261 
feet. PERMANENT THEATER -TYPE 
STAGE. ARENA: 32,250 sq. ft. ANNEX: 
26,408 sq. ft. CONCESSIONS LESSEE: 
Emory Watkins. Now advertising for bids 
on concessions. LOCAL PROMOTERS: 
Gar Moore, Mancuso Bros., Carl Liller, 
etc. ICE SITOSV: "Holiday on Ice." CIR- 
CUS: Tom Packs. EXPOSITIONS: Home, 
Do-lt. Yourself, Automobile Prevuc,. MEM- 
BER: IAAM. 

Municipal Auditorium, Shreveport 
MANAGER: E. P. Alison. PERMA- 

NENT SEATS: 3,740, plus portable seats. 
ARENA FLOOR: 76 by 90 ft. PERMA- 
NENT THFATER -TYPE STAGE. CON - 
CESSIONS LESSEE: American Legion. 
LOCAL PROMOTER: A. C. Goldberg. ICE 
SHOW: "Holiday oo Tee." CIRCUS: 
Shrine Circus. EXPOSITIONS: Home. 
MEMBER: IAAM. 

State Fate Hirsch Youth Center, 
Shreveport 

MANAGER: Joseph Monsour. PERMA- 
NENT SEATING: 9.000, plus portable seats. 
ARENA FLOOR: 240 by 120. ICE SHOW: 
"Holiday." CIRCUS: Clyde Bros. RODEO. 
MEMBER: IAAM. 

Maine 
Municipal Auditorium, Bangor 

MANAGER: Paul V. Rrntsn. PERMA- 
NENT SEATS: 7,000. ICE RINK. EX- 
HIBIT SPACE: 15,000 sq. ft. ICE SHOWS: 
"Holiday," " Capados." MEMBER: 14AM. 

Massachusetts 
Boston Carden, Bost°. 

MANAGER: Walter Brown- SEATS: 
13.750. ARENA FLOOR: 100 by 225 ft. 
ICE RINK. CONCESSIONS: By building. 
ICE SHOW: "Capader," "Follies." CIR- 
CUS: Ringling- Barnum, 'iambi-Morton. 
MEMBER: IAAM, AMA. 

North Shore Sport, Center, Lyn. 
MANAGERS: Prank Anderson, lohn 

Knight. PERMANENT SEATS: 2,500, plus 
1.500 portable seats. ARENA FLOOR: 
82 by 190 ft. ICE RINK. EXHIBIT 
SPACE: 34,400 sq. ft. 

Coliseum, Springfield 
PERMANENT SEATS: 6,000. plus port- 

able scats. ARENA ..FLOOR: 115 by 200 
ft. ICE RINK. CONCESSIONS LEASED. 

Memorial Auditorium, Worcester 
MANAGER: F. G. Kronoff. PERMA- 

NENT SEATS, 3,446, plus portable teats. 
ARENA FLOOR: 157 by 116 ft. PER - 

StANENT THEATER -TYPE STAGE. EX- 
HIBIT SPACE: 28,000 sq. ft. EXPOSI- 
TIONS: Home. 

Michigan 
Masonic Temple Auditorium, Detroit 

MANAGER: C. W. Van Lopik. SEATS: 
5.000 plus 1,600. PERMANENT THEA- 
TER -TYPE STAGE. EXHIBIT SPACE: 
50.000 eq. ft. CONCESSIONS: By building 
S1ESIBER: IAAM. 

ISIA Auditorium, Flint 
MANAGER: Paul Rewey. PERMA- 

NENT SEATS: 3.700, plu, 2,300 portable 
scats. ARENA FLOOR: 90 by 165 ft. 
PERMANENT TREATER -TYPE STAGE. 
EXHIBIT SPACE: 30,000 sq. ft. CONCES- 
SIONS: By building. CIRCUS: Polack. 
EXPOSITIONS: Home, Sports. MEMBER: 
IAAM. 

Civic Auditorium, Grand Rapids 
MANAGER: Fred J. Barr Jr. SEATS: 

5,000. ARENA FLOOR: ISO by 110 ft. 
PERSIASENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 66,500 aq. ft. CON- 
CESSIONS LEASED. LOCAL PROMOT- 
ERS: David Nederlander, Harry Zelzer. 
CIRCUS: Shrine. EXPOSITIONS: Ilene, 
Sports, Auto, AITconditioned. MEMBER: 
IAAM. 

Civic Center, Holland 
MANAGER: Earl F. Price. SEATS: 

2.2244, plus portable seats. ARENA FLOOR: 
104 by 90 ft. PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 11,000 
sq. ft. CONCESSIONS: By building. 

Civic Auditorium, Lansing 
MANAGER: Charles Ziegas. PERSIA. 

SENT SEATS: 6,100. MEMBER: IAAM. 
Lansing Chic Center, Lansing 

MANAGER: Charles A. Zieme. PER- 
MANENT SEATS: 6,100. EXIIIBIT 
SPACE: 50.000 sq. er. ARENA FLOOR: 
200 by 100. PERMANENT THEATER - 
TYPE STAGE. CIRCUS: Polack. 
NORTH DAKOTA- 

Municipal Auditorium, Minot 
MANAGER: Charles Stenerscn. SEATS: 

6,500. EXIIIBIT SPACE: 22,560 tq, It. 

The favorites of indoor and 
outdoor attractions everywhere -at fairs, 

arenas, auditoriums, stadiums, theatres, cir- 
cuses. The choice of practically all ice shows 
and leading travelling attractions. 

One nationally known attraction says: We have been more than satisfied 
with the performance of these spotlights. They have suited the purpose 
very well, particularly in a lot of buildings that do not have heavy wiring to 

accommodate the old type spotlights." 

A really bright, quiet, 
flickerless light. 

A sharp edge from 

head spot to flood. 

Requires no heavy 
rotating equipment. 
Simply plug into con- 
venience outlet- 

True portability. 
Mounted on casters. 

SUPER- TROUPER 
ARC SPOTLIGHT 

A high powered direct cur - 
tent high intensity automatic 
arc spotlight with built-in 
power conversion unit. 
Available in 210 or 110 -volt 
A. C. model. 

TROUPER 
HIGH INTENSITY 
ARC SPOTLIGHT 
e djuslable self -regulating 
l:ot,lormer in boss. Auto- 
matic etc control. A trim 
el carbons burns Ro eOn- 
stes. Plugs into coy 110 - 

solt outlet- 

Too- element variable 
focal length objective 
lens system. 

Silvered glass reflector. 

Horisontal masking 
control can be angled 
45° in each direction. 

T R O U P E R E T E E 

INCANDESCENT 
S P O T L I G H T 

Utilizes oll the light through 
most of the spot sixes as 

contrasted to spotlights 
which vary spot sire soli 

ly by irising, thus los- 
'g substantial light. Fast operating 6 -slide 

color boomerang. 
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Or GENERAL PRECISION EQUIPMENT CORPORAT,ON 

ICE SKATING 
RIMES 

Especially Designed for Auditoriums 
and Arenas 

If you ore planning the construction of an ice skating rink 
in the near future contact: 

PETE CARVER 
Specializing in the design, engineering and sales of ortificial 

ice skating rinks and equipment. 

Indoor- Outdoor Permanent -Portable 

Write for complete details 
70 East 45th Street Phone: 
New York 17, N. Y, LExington 2 -1520 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


98 SPECIAL AUDITORIUM -ARENA SECTION THE BILLBOARD SEPTEMBER 22, 1956 

ARENA FLOOR: 175 by V. MEMBER: 
IAAM. " 

Saginaw Auditorium, BMmw 
PERMANENT SEATS: 2,730. ARENA 

FLOOR: $5 by 75 ft. CONCESSIONS: 
By building. CIRCUS: Davenport-Shrine. 
EXPOSITIONS: Home, Outdoor. 

Minnesota 
Hippodrome, Bede* 

MANAGER: Frank Urbiba. PERMA- 
NENT SEATS: 3,080, plus 2,500 portable 
seats. ICE RINK. EXHIBIT SPACE: 

"1E000 .q. ft CONCESSIONS LEASED 
Four annual wrestling shows. CIRCUS: 
Davenport- Shrine. EXPOSITIONS: Sports, 
Travel, Home. 

-Mayo Elsie Auditorium, Rochester 
MANAGER: Alberta C: once. ARENA 

SEATS: 3.700. THEATER SEATS: 1,480. 
ARENA FLOOR: 101 by 155. ICE RINK. 

CONCESSIONS: By building. ICE SHOW: 
" Capados." MEMBER: IAAM. 

Memorial Arena, Nibbly 
MANAGER: John G. Saylor. PERMA. 

NEST SEATS: 5,000, plus 500 portable 
seats. ARENA FLOOR: 100 by 200 feet. 
EXHIBIT SPACE: 20,000 aq. ft CONCES. 
SIONS LESSEE: Veteran. CIRCUS: 
Shriner*. EXPOSITIONS: Sport, Home, 
Auto. 

Municipal Adltorlom, Minneapolis 
CO-MANAGERS: Atwood Olson and 

Melvin Dahl. PERMANENT SEATS: 5,677, 
plus 3,824 portable seats, ARENA FLOOR: 
120 by 210 feet PERMANENT THEATER - 
TYPE STAGE. EXHIBIT SPACE: 80,000 
sq. It CONCESSIONS LESSEE: Joseph 
Kelber. LOCAL PROMOTERS: H. H. 
Cory. P. W. "Neck" Kohler, Max Winte, 
ICE SHOW: None. CIRCUS: Shrine. EX- 
POSITIONS: Spores A Travel, Builders 
Show, Do -]t- Yourself Show. MEMBER: 
IAAM. 

DODGE CITY'S NEW MILLION-DOLLAR 
AUDITORIUM 

Capacity: 3,262 for Stage Events, 2,751 for Arena Events 

Equipped for stage shows (Stage 60x40), trade Shows, Conven- 
tions, Sports Events. Parking area for 1,000 cars. Served by 
main line Santa Fe R. R., Rock Island R. R., three Transconti- 
nental Highways and Continental Air Lines. 

Drawing from area population of 145,000 
RAY H. SMITH. Sec.-Mgr. 

Dodge City Municipal Auditorium 
Dodge City, Kansas 

Auditorium, St. Past 
MANAGER: Edward A. Furni. SEATS. 

15,000. ARENA FLOOR: 100 by 200 ft 
ICE RINK. CONCESSIONS: Bush -Laube 

Co. ICE SHOW: "Ice Capadee." CIRCUS: 
Davenport- Shtlne. 

Mississippi 
City AmlUorbrm, Columbus 

PERMANENT SEATS: 2.500. ARENA 
FLOOR: 60 by 90 R. CONCESSIONS: 
By building. LOCAL PROMOTER: Earl) 
Maxwell. 

City Auditorium, Jacksos 
MANAGER: Georgs T. Kurts. PERMA 

NENT SEATS: 3,500. MEMBER: IAAM 
Vicksburg Auditorium, Vkksbaru 

MANAGER: A. C. Strickland. PERMA- 
NENT SEATS: 2,288. PERMANENT 
THEATER -TYPE STAGE. CONCES- 
SIONS: By building. EXPOSITIONS: 
Home. 

Missouri 
Area, Cape Girardeau 

PFRMANENT FEATS: 2.2151. plus 1.000 

portable seats. ARENA FLOOR: 60 by 

120 feet. CONCESSIONS LESSEE: City 
Park Commissloner, 

Memorial Hall, Joplla 
PERMANENT SEATS: 3,000, plus port- 

able seats. ARENA FLOOR: 84 by 96 ft. 
PERMANENT THEATER -TYPE STAGE. 
CONCESSIONS LEASED. EXPOSITIONS: 
Home, Cattle, Dog. 

Municipal Auditorlam, Kansas City 
MANAGER: C. B. Hoff. PERMANENT 

SEATS: 8,00, plus 2.500 portable seats. 

ARENA. FLOOR: 110 by 220 ft. EXHIBIT 
SPACE: 90,000 sq. fl. CONCESSIONS 
LEASED. ICE SHOWS: "Holiday." "Ca- 

ssades.1° CIRCUS: DavenportShrino. Mor- 
ton- Police. EXPOSITIONS: Air- condi- 

tioned. MEMBER: IAAM. 
Kansas City Stadium. Rieses CIle 

MANAGER: Reed McKinley, director. 
SEATING CAPACITY: 30,898. 

Municipal Auditorium. Moberly 
MANAGER: R. W. Daly. PERMA- 

NENT SEATS: 518. plu 752 portable seats. 

ARENA FLOOR: 70 by 70 It EXHIBIT 
SPACE: 9,698 sq. ft. EXPOSITIONS: All. 

Shrine hlosgae, SpeingfIsId 
PERMANENT SEATS: 1.200, plus 2,800 

portable seau. ARENA FLOOR: 60 by 100 

feet. CONCESSIONS LESSEE: Shrine 

Units. ICE SHOW: "Voguer CIRCUS: Gil 
Grey. Polack. 

Arens, St. Coals 

MANAGER: Emery D. Jones. SEATS: 
16.500. ARENA FLOOR: 254 by 100 It. 

ICE SHOW: "Hollywood." "Ice Cepades." 

.3 

OHIO. 
you can' reach more people 
with your event when you play 
THE MODERN, BEAUTIFUL 

HOBART ARENA 
T R O Y, O H I O 

Here, in Troy, you will find a highly industrialized area concen- 
trated in a small geographical location , . . assuring complete and 
economical coverage for any event that plays the Hobart Arena. 
The Arena's drawing area includes Dayton, Springfield and Lima, 
Ohio. Troy is the shipping center for the surrounding farm dis- 
tricts, making it a big trading area. 

* IT'S A FACT .ee 
Your Event can be a 

Winner here just as 

these shows have been ... 
FACILITIES 

Sooting -S,000 Perrttansel Seats 

Ion Rink -190 ft. e 85 ft. 

6500 for Basketball R Stage Shows 

5000 for Recipg.& Wrestling 

1 

Where Holiday On Ice plays. Also the lending Stage 
Shows, Concerts, Circuses, College and Professional 
Basketball. 

Site of Class A and B Regional High School Basket - 
boll tournaments, Conventions, Expositions, Publie 
Skating. Coverage by 55 newspapers, 9 radio and 
4 TV stations. 

Troy Bruins, members of International Hockey League, 
Hockey evory Sundoy -3 p.m. 

contact KEN WILSON, Mgr. 
Phone (Troy) FEderal 24294 

HOBART ARENA, Troy, Obie 

-K aa.aaa . . "áá.s,..wli:.C.áai.`a,` 

CIRCUS: Police, Tom Packs, MEMBER: 
IAAM. 

Kiel Munklpat Auditorium, SI. Leek 
MANAGER: Louis J. Gualdont: PER- 

MANENT SEATS: 7,707, plug 2,832 port- 
able seats. ARENA FLOOR: 114 by 169 
ft. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE, 100,000 sq. ft. 
CONCESSIONS LESSEE: Berle Vending 
Co. LOCAL PROMOTER: Entertainment 
Enterprises. EXPOSITIONS: Sports, Travel 
A Boat Show, St. Louis House 5110e, Auto 
Show. MEMBER: IAAM. 

hlunklpal Auditorium, St. Joseph 
PERMANENT SEATS: 7,210, pins 1200 

portable seats. ARENA FLOOR: 200 by 
100 ft. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 40.000 es. ft. 
CONCESSIONS LEASED. CIRCUS: Oli 
Gray. E,XPOSITJONS: tlome, Farro Ma- 
chinery. 

Montana 
Shrine Temple, BOltags 

StANAC,ER: Don Jewell. PERMANENT 
SEATS: 1,700, phis 1,500 portable seats. 
ARENA FLOOR: 70 by 120 ft. PERMA- 
NENT THEATER -TYPE STAGE. EXHIB- 
IT SPACE: 31.200 sq. ft. CONCESSIONS: 
R. A. Russ. CIRCUS: Tom Packs. Din- 
ing room. catering. EXPOSITIONS: lions. 
MEMBER: IAAM. 

Civic Center. Butte 
MAN.AGFR: Rene O. Rouleau. PERMA- 

NENT SEATS: 4.200. plus 3.000 portable 
seats. ARENA FLOOR: 210 by 94 feet. 
ICE RINK. EXHIBIT SPACE: 25.000 sq. 
ft. Air -conditioned. MEMBER: IAAM. 

Civic Center. Helena 
SEATS: 2.100. 

Menlo. Stale University Field Masse, 
Missoula 

MANAGER: F. H. Pottle. PERMA- 
NENT SEAT'S: 1500. plus 5.125 portable 
seats. ARENA FLOOR: 140 by 200. 
PORTABLE STAGE. OUTDOOR ICE 
RINK. CIRCUS: Sistine. EXPOSITIONS: 

-Horse Slow, Auto Slow. 

Nebraska 
Municipal Gym. Grand Island 

PERMANENT SEATS: 3.500. CON - 

CESSIONS: By building. CIRCUS: Shrine. 
Coliseum, Llneofrt 

MANAGER: Edwin Schultz PERMA- 
NENT SEATS: 6.000. plus 3,000 portable 
seats. ARENA FLOOR: 85 by 200 ft. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 28,000 sq. ft. CON- 
CESSIONS: By building. CIRCUS: Shrine. 

Memorial Audierlam, McCook 
PERMANENT SEATS: 900 plus 900 

portable seats. ARENA FLOOR: 92 by 
54 E. CONCESSIONS LEASED. CIR- 
CUS: Gil Gray. 

Ak -Sae -Ern Coliseum, Omaba 
MANAGER: J. J. Isaacson. SEATS: 

10.000. plus portable seats. ARENA 
FLUOR: 100 by 240 ft. PERMANENT 
THEATER -TYPE STAGE. ICE RINK. 
CONCESSIONS LEASED. ICE SHOW: 
" Cupdes." SIEMBRE: IAAM. 

Omaha Cielo Auditorium, Omaha 
MANAGER: John R. Balme, PERMA - 

NENT SEATS: 6,300, pew 4,000 penable 
seats. EXHIBIT SPACE: 45,000 54. ft 
CIRCUS: Shrine. MEMBER: IAASL 

New jersey 
Carentlon Hs6, Asbury Park 

MANAGER: City of Asbury Park; leased 
summers to Walter Reade Jr. PERMA- 
NENT SEATS: 1.850. plus 1.600 portable 
seats. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 22,000 sq. fl. 
CONCESSIONS LESSEE: Walter Reade 
Jr.. Oakhurst, N. J.: Sports: Roland J. 
Ilion : Trade Shows: terry Gasque, 77 
R:daecrest Ave., Staten Island, N. 1. EX- 
POSITIONS: Boats, Ceramic. Do-It-Your. 
sell. Stamp. 'Flower. Food Merchants. 
Atlantic City Auditorium C Cuaeeettoa Ball 

Atlantic City 
MANAGER: P. E. M. Thompson. PER- 

MANENT SEATS: 5.000. plus 30,000 port- 
able seats. ARENA FLOOR: 488 by 288 ft. 
PERMANENT THEATER -TYPE STAGE. 
ICE RINK. EXHIBIT SPACE: 250.000 
os. ft. CONCESSIONS LESSEE: Bemis 
loch. ICE SHOW:, "Ice Copecks." MEM 
BEE: IAAM 

New Mexico 
Stale Fair Coliseum, Albuquerque 

MANAGER: Leon Ilarm, PERMANENT 
SFA11NS: 14.010. 

New York 
Memorial Anditorlum, Buffalo 

MANAGER: Thomas A. Timlin. PER - 
SIANF.N'F SEATS: 8,424, plus' 1,500 
portable seats. ARENA FLOOR: 137 by 
248 ft ICE RINK. EXHIBIT SPACE: 
10:.336 sq. ft. CONCESSIONS LESSEE: 
Low Herschel: LOCAL PROMOTERS: 
Various ICE S110WS: "lee Cepedos" 
and "ice Follies." CIRCUS: timid- 
Morton. EXPOSITIONS: Spors Home, 
Do-h. Flower and Al.. MEMBER: 
IAAM. 

Klein.. Music Hall. Buffalo 
MANAGER: Winifred E. Corey. SEAT- 

ING CAPACITY: 2.839. PERMANENT 
T IIFATI:R -T YI'E STAGE. 

Lone Island Arena, Commack 
MANAGER: Thomas Lockhart. PERMA - 

NENT SEATS: 4.200. piss 2.000 temporary 
seas. Arena floor, 85 by 200. ICE RINK. 

New York Coliseum, New York 
MANAGER: James Walsh. TEMPO - 

RARY SEATING: 10.00. EXHIBIT 
SPACE: 31e,111E sq. ft. Many trade shows, 
conventions, expositions. Parking in Wild- 
ing for 8511 cars. Office building attached. 

War Memorial Auditorium, Rochester 
h1ANAC,FR: Harold S. Rand. PERMA 

NEN I SEATS: 8.500. ICE SHOW: "Ice 
Capados." 

Onondaga star Memorial, Syraense 
MANAGER: Wm. B. Stark. PERMA- 

NENT SEATS: 6,500. plus 2,500 portable 
seas. ARENA FLOOR: 250 by 138 ft. 
PFR\IANENT THEATER -TYPE STAGE. 
ICE RINK. EXHIBIT SPACE: 488.000 
sq. ft. CONCESSIONS LEASED. ICE 

SHOWS:, "Capados." "Follies." CIRCUS: 
Shrine. EXPOSITIONS: Sports, DoS, 
MEMBER: IAAM.' 

RP1 Field House, Troy 
PERMANENT SEATS: 4.000. plus 5.000 

Portable seats. ARENA FL(A,R: 100 by 
217 fl. ICE RINK. 

Troy Areas, Troy 
MANAGER: Ted Bayly. PERMANENT 

SEATS: 2.000. plue 2.000 portable seats. 
ARENA FLOOR: 125 by 200 ft. PERMA- 
NENT THEATER -TYPE STAGE. EX- 
HIBIT SPACE: 25.000 sq. ft. CONCES- 
SIONS: By Troy Arena. LOCAL PRO- 
MOTER: Ted. Bayly. EXPOSITIONS: 
Auto and Sports shows. 

Westchester County Center, White Maim 
PERMANENT SEATS: 4.129. ARENA 

FLOOR: 90 by 146 Il. CONCESSIONS: 
By building. ICE SHOWS: "Holiday," 
"Vogues." CIRCUS: Polack, Wirth. 

North Carolina 
Municipal Audited., Asheville 

MANAGER: Ralph E. Jame, PERSIA - 
NENT SEATS: 2.100. plus 900 portable 
seats. PERMANENT THEATER-TYPE 
STAGE. EXHIBIT SPACE: 22.761 sq. ft. 
CONCESSIONS: City operated. ICS 
SHOW: "Ice Vogues." EXPOSITIONS: 
Crafts, Antique. dome. Manufacturers. 
Auto, Doll. MEMBER: IAAM. UNIQUE 
EVENTS: Mountain Music Festival, Folk 
Songs, Dances. etc. 

Park Center Auditorium, Charlotte 
MANAGER: Charles L. Jordan. PER- 

MANENT SEATS: 3.5051. ARENA FLOOR: 
100 by 200 ft. CONCESSIONS: By build- 
ing. Air conditioned. MEMBER: IAAM. 
Ovens Auditorium A Charlotte Coliseum 

Charlotte 
MANAGER: Paul Buck. COLISEUM 

SEATS: 13,500. plus 2.500 auditorium seau, 
MEMBER: IAAM. 

Reynolds Coliseum, Ralelith 
MANAGER: W. Z. Betts. PERSIA - 

NENT SEATS, 12.700. ARENA FLOOR: 
312 by 108 ft. ICE RINK. CONCES- 
SIONS: By building. ICE. SHOW: "Ca- 
padre." EXPOSITIONS: Earn, Honte, 4-íL 
MEMBER: AMA. 

Wlaston -Salem Fair Colima, 
Winston -Salem 

MANAGER: Frank IL Kingman. MEM- 
BER: IAAM. 
WlastonSaka ColLeum. WlnstonSakm 
MANAGER: Winston -Salem Fair. PER- 

MANENT SEATS: 6,501. PROMOTION: 
Felb Brothers` Super Attractinsn, Washing- 
ton. ICE SHOW: ' Capados." 

North Dakota 
Memorial Bnlldlne. Devils lake 

MANAGER: F. J. Burckhard. PERMA- 
NENT SEATS: 1,200. ARENA FLOOR: 
76 by 80 ft. PERMANENC THEATER- 
TYPE STAGE. 

Municipal Auditorium. Minot 
MANAGER: Charles Steverson. MEM- 

BER: (AMC 
Muaklpal Auditoriums, Valley City 

PERMANENT SEATS: 2.400. ARENA 
FLOOR: 83 by 90 ft. PERMANENT 
THEATER-TYPE STAGE. CONCES- 
51055. 

Ohio 
Armory. Akron 

PERMANENT SEATS: 2.510. plus port- 
able seas. ARENA FLOOR: 75 by 150 ft. 
PERMANENT THEATER-TYPE - STAGE. 
CONCESSIONS: By building. CIRCUS: 
Polack-Shrine.. EXPOSIT ION: Auto. 

Canton ;Amorist Auditorium, Cantee 
MANAGER: Ralph D. 5mí15. PERMA- 

NENT SEATS: 3.600. plus 2.400 portable 
seats. ARENA FLOOR: 90 by 185 Cl. 

PERMANENT THEATER-TYPE STAGE. 
EXHIBIT SPACE: 20,000 sq. ft. CONCES- 
SIONS LESSEE: Sportservice. Inc. LOCAL 
PROMOTER: L. 'C. L. Presentations. ICE 
SHOW: "Holiday on Ice." CIRCUS: 
Polack- Shrine Circus. EXPOSITIONS: 
Sportsmen's. dome, Food. Ftowe:. Auto. 
MEMBER: IAAM. REMARKS: Building' 
has a ramp with gradual rise from 6 inches 
to 6 feet to elevate all main flet seau toc 
stage productions. 

Cincinnati Garden. Cluckati 
'GENERAL MANAGER: Alex. Sinclair. 

PERMANENT SEATS: 10.700. plu 2,510 
portable seats. 'ARENA FLOOR: 105 by 
220 feet. ICE RINK. EXHIBIT SPACE: 
38.000 sq. R. CONCESSIONS LESSEE: 
Midwest Sportservice, Inc. ICE SHOWS: 
"Ice Follies," "Hollywood Ice Revue." CIR- 
CUS: Shrine. EXPOSITIONS: Sport, 
Home, Food. 

Emery Auditorium, Cincinnati 
MANAGER: W. Norman Drewry. PER- 

MANENT SEATS: 2.210. STAGE: 54 by 
36 ft. PERMANENT :IIEATER.IYPH 
STAGE. 

Dartre County Fair Coltsrem, Greenville 
MANAGER: Gilbert I. ease. PERMA- 

NENT -SEATS: 3,300. ARENA FLUOR: 
90 by 200 

' Music Hall, Cincinnati 
MANAGER: Charles D. Bauer St. PER- 

MANENT SEATS: 11500. ARENA 
FLOOR: 91 by 20 It, PERMANENT 
THEATER -TYPE STAGE. E X tl I IS I T 
SPACE: 70.000 sq. It. CONCESSIONS 
LEASED. MEMBER: IAAM. 

Taft AudllorlumaCleNnnatl 
PERMANENT SEATS: 2510. PERMA- 

NENT TREATER -TYPE STAGE. CON- 
CESSIONS: By building. 

Arena, Cleveland 
MANAGER: Jamec C. Ilend, PERSIA. 

NEST SEATS: 12.500. AMENA FLOOR: 
85 by 190 ft. ICE RINK. CONCESSIONS 
LEASED, ICE SHOW: "Copudes: "Fol - 
lien" 

Public Auditorium, Cleveland 
MANAGEA: Paul J. Hurd. PERMA- 

NENT SEATS: 10.000. Air -conditioned. 
Veterans. Memorial Auditorium, Columbus 

MANAGER: Harry Schreiber. PERSIA- 
NENT SEATS: 4.001. plus 750 in second 
hall. COMPLETE PERMANENT THE- 
ATER -TYPE STAGE. EXHIBIT SPACE: 
37,000 sq. ft. CONCESSIONS LESSEE: 
Bello. LOCAL PROMOTE °.S: Bea Cowan 

Copyrighted mate 
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and Herman Amend Meeting rooms. 
MEMBER: IAAM. 
Okk Midget's. & Exhibit Ball, Toledo 

MANAGER: Charles A. Weber. PER- 
MANENT SEATS: 2,700. PERMANENT 
THEATER -TYPE STAGE. CONCESSIONS 
LEASED. LOCAL PROMOTERS: Milt 
Tarloft, Paul Spor. EXPOSITIONS: 
Home, Travel, Sports. 

Sports Arena, Tokde 
MANAGER: Andy Mulligan: PERMA- 

NENT SEATS: 5,500, plus 1,500 portable 
seau. ARENA FLOOR: 100 by 200 ft. 
ICE RINK. EXHIBIT SPACE: 20.000 
so ft. CONCESSIONS LESSEE: Sponserv- 
ice. ICE SHOW: "Holiday." CIRCUS: 
Polack- Shrine. EXPOSITION: Food Show. 
MEMBER: IAAM, AMA. REMARKS: 
Good aceoustics. 
Chic Auditorium and EARS Han, Toledo 

MANAGER: Charles A. Weber. PORT- 
ABLE SEATS: 2,600. PERMANENT 
THEATER -TYPE STAGE. CONCESSIONS: 
Available to lessee. EXPOSITIONS: Home, 
Travel, Sports. 

Hobert Anna, Troy 
MANAGER: Ken Wilson. PERMANENT 

SEATS: 5,000, plus 4.000 portable seats. 
ARENA FLOOR: 190 by 85 ft. ICE 
RINK. ICE SHOW: "Holiday." EXPO- 
SITIONS: Home, Sports. MEMBER: 
IAAM. . 

The Arena, Youngstown 
MANAGER: Lou haft. PERMANENT 

SEATS: 2,500, plus 2,500 portable seats 
ARENA FLOOR: 60 by 90 ft. PERMA- 
NENT THEATER -TYPE STAGE. EX. 
HIBIT SPACE: In by 166 sq. fe. EXPO- 
SITIONS: Auto, Dog, Rodeos. 

Oklahoma 
Chie Auditorium, Ardmore 

PERMANENT SEATS: 1,101, plus 1.000 
portable seats. ARENA FLOOR: 75 by 
200 ft. PERMANENT THEATER -TYPE 
STAGE. CONCESSIONS: By building. 

Conned. HaN, Enid 
MANAGER: F. A. Burdick. PERMA- 

NENT SEATS: 2,000. plus 640 portable 
seats. ARENA FLOOR: 50 by 90 ft. PER- 
MANENT THEATER -TYPE STAGE. EX- 
HIBIT SPACE: 23,000 eq. ft. CANCER. 
SIONS: To renters. CIRCUS: Polack. 
Shrine. Air -conditioned. 

Munk'pal Auditorium, Oktahoma City 
MANAGER: Dee Fuller. PERMANENT 

SEATS:, 6,000. PERMANENT THEATER. 
TYPE STAGE. EXHIBIT SPACE: 57.000 
eq. ft. CONCESSIONS LEASED. ICE 
SHOW: "Holiday." CIRCUS: Polack. 
EXPOSITIONS: Home, Furniture, Lum- 
ber, Poultry. MEMBER: IAAM. RE. 
MARKS: Air -conditioned. 

Municipal 00000 iem, Shawnee 
MANAGER: W. G. Becker. PERMA. 

NENT SEATS: 1.632, plus 849 portable 
seats. ARENA FLOOR: 100 by 54 ft. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 10,092 sq. ft. CON- 
CESSIONS: New deal In the making, old 
lease L out. ICE SHOW: None for three 
years. CIRCUS: Clyde Bros. MEMBER: 
IAAM. 
State Fair Auditor lam A PawWoe, Tulsa 

MANAGER: Clarence C. Lester. PA- 
VILION SEATS: 7,500, plus 3,500 audi- 
torium seats. 

Oregon 
Public Auditorium, Portland 

MANAGER: S. W. Isaacs. PERMA- 
NENT SEATS: 3,000, plus 1,500 portable 
seats. PERMANENT THEATER -TYPE 
STAGE. CONCESSIONS LEASED. 

Pennsylvania 
Rocket Hall, Allentown 

MANAGER: Rev. Francis J. Zavodny. 
SEATS: 3,930. ARENA FLOOR: 50 by 90 
fl. 

Yaffe Mosque, Altoona 
PERMANENT SEATS: 4,010. ARENA 

FLOOR: 75 by 82 ft. PERMANENT 

THEATER -TYPE STAG E. CONCES- 
SIONS: By building. ICE SHOW: "HoII- 
day-' CIRCUS: Hamid-Morton. 

Heads., Sports Areas-- Hadrey 
MANAGER: O. W. Bartel.. PERMA. 

NENT SEATS: 7,200, plua 1,800 portable 
seats. ARENA FLOOR: 200 by 85 ft. 
ICE RINK. EXHIBIT SPACE: 20,000 sq. 
ft. CONCESSIONS: By arena. LOCAL 
PROMOTER: Manager. ICE SHOW: "Ice 
Follies" and "Ice Capades." MEMBER: 
Arena Managers' Association. 

Cambria emits War Memorial, Johnstown 
MANAGER: Russell C. Bartle. PER- 

MANENT SEATS: 4.048, plus 2,000 port. 
able seats. ARENA FLOOR: 200 by 85 
feet. ICE RINK. EXHIBIT SPACE: 17,000 
sq. ft. CONCESSIONS LESSEE. Penn 
Sportservice, Inc, BUILDING PROMOTES 
SHOWS. ICE SHOW: "Ice Capados." CIR- 
CUS: Not regularly scheduled. EXPOSI. 
TIONS: Builders -Home, Auto, Cooking 
School. MEMBER: AMA. 

Contention Han, Philadelphia 
MANAGER: Santo S. Panetta. PERMA- 

NENT SEATS: 6,700, plus 6,300 portable 
seats. ARENA FLOOR: 146 by 271' ft. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 265,000 sq. ft. CON- 
CESSIONS: By building. EXPOSITIONS: 
Home, Flower, Sports, Dog. MEMBER: 
IAAM, AMA. REMARKS: Air-conditioned 

Syria Mosque, Pittsburgh 
MANAGER: To be appointed. PER- 

MANENT SEATS: 3,750. PERMANENT 
THEATER -TYPE STAGE. EXHIBIT 
SPACE: 15,000 sq. ft. REMARKS: Air - 
conditioning. 

State Armory, Wilkes -Bane 
MANAGER: To be appointed. PER- 

MANENT SEATS: 923. ARENA FLOOR: 
110 by 260 ft. EXHIBIT SPACE: 28,000 
sq. R. CONCESSIONS LESSEE: Veterans' 
organization. ICE SHOW: Periodically 
"Vogue... CIRCUS: Polack Bros. EXPO. 
SITIONS: Industrial, Auto and private ex. 
hibillobs and demonstrations. 

Interstate Fair Colfseam, Yolk 
MANAGER: Samuel S. Lewis. PERMA. 

NENT SEATS: 3,000, plus 2,000 portable 
seats. ARENA FLOOR: 250 by 120 1t. 

Rhode Island 
Veterans Memorial Auditorium, Providence 

MANAGER: Raymond Baker. MEMBER: 
IAAM. 

South Carolina 
it. Pavilion, Myrtle Beach 

MANAGER: Earl E. Hosted. PERMA- 
NENT SEATS: 600, plus 1,200 portable 
seats. ARENA FLOOR: 85 by 85 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 10,000 sq. ft. CONCES- 
SIONS LESSEE and LOCAL PROMOTER: 
Earl E. Hosted 

Spartanburg Memorial Auditorium and 
Arena, Spartanburg 

MANAGER: Van C. Ivey. PERMANENT 
AUDITORIUM SEATS: 3,406, plus 3,000 
portable Arena seats. ARENA FLOOR: 
85 by 165 ft. PERMANENT THEATER - 
TYPE STAGQ. EXHIBIT SPACE: 85 by 
165 sq. ft. CONCESSIONS: Operated by 
auditorium. ICE -SHOWN "Ice Vogues" 
CIRCUS: None to date. EXPOSITIONS: 
Better Living, Industrial. Auto Manufaa 
Were, ,..Auto Dealers, etc. MEMBER: 
IAAM. 

South Dakota 
Huron Arena. Huron 

MANAGER: Merle W. Marshall. MEM- 
BER: IAAM. 

Core Palace, hlltebell 
PERMANENT SEATS: 3,500. ARENA 

FLOOR: 130 by 70 ft. . PERMANENT 
THEATER -TYPE STAGE. CO.NCES- 
SIGNS: By building. EXPOSITIONS: Aa- 
nual corn show. 

Heart of West Texas 

Fair Park 
Coliseum 
Lubbock, Texas 

New, modern, air- conditioned 
5,300 seat Fair Park Coliseum. 

ENTERTAINMENT CENTER of an aven os big as New York State, of on audience 

of a half million Texans rated high in par -family income. Home of the Panhandle 

South Plains Fair (1955 an.: 170,000). Sell -outs every night for "Holiday on 

Ice" in 1955. 

your attraction, exhibit, home show, etc., will enjoy your biggest grosses here. 

AVAILAELE FOR: 

Stage Shows Conventions 

Ice Shows Meetings 

Circuses Dances 

Home Shows 

Sports Shows 

Exhibits 

For complete Information eenfaet: 

A. B. DAVIS, Manager, FAIR PARK COLISEUM, Lubbock, Texas 

TO BIGGER AND 

BETTER GROSSES 

AT THE 

MILWAUKEE 
AUDITORIUM -ARENA 

Milwaukee, Wisconsin 

The top entertainment spot fer ever a million 
people who rote among the nation's highest 
income- per -family bracket. 

Equipped and available for every conceivable 
type of Convention, Exhibit, Stage Show, 
Home Show, Ice Show, Sport Show, Meeting, 
Banquet, etc. 

Arena -Seating Capacity... 12,500 
Arena Floor...105 x 226 
Auditorium -Ice Rink, Seating Capacity... 6,300 
Permanent Theatre -Type Stage 

Located within the easy "reach" of every family within a 25 -mile radius. 

'91111111111111111111111111111i11ft "IUll11II!IIIIIIIIIII!IIIIIIIIIIIIIIIIIIIIII1111111118111111!IIIII,. 

Elmer A. Krohn, 

Manager 

",III'I!IIIIIIIIIIIIIIIIIIIIIIIIIIIIIBIIIIIIIIIIU;;' 'S,IIIIIIIIIIIIIIIIIIIItllllllllllllllllllnl'= 

MILWAUKEE 

AUDITORIUM -ARENA 
Il mommowimmiluoumumluouunuou mmiun mua mouuumomnuuuunuummumlxnuunu mimilimummu mllmni omomm im uammmu momilimmom mull mummuummak 

Milwaukee, 

W lsconslsl 

Operated by the Agricultural Center 
Board. A. W. Todd, Commis- 
sioner of Agriculture and 
Industries, Chairman 

THE MOST MODERN and unique building in the 
nation -radio and television cables available in 

building, public- address and sound system with per- 
fect acoustics, modern dressing rooms. 

ARENA -260' x 130' -large enough for any show. 
portable dance floor, 33,000 square feet. Portable 
basketball floor. 

HEATED in winter by forced air 

SEATING -8,528 comfortable permanent seats, 11,500 
for basketball. 90e,ó of all seats on sides with no 

obstructions. 
PARKING AREA for over 4,000 can, police protected. 
Bus and taxi service. 

COOLED in summer by 14 giant fans, with complete 
sir change every three minutes. 

heaters of 9,000,000 B. T. U. output. 

TRADE AREA -MONTGOMERY.... 150,000 SURROUNDING TERRITORY. ... 400,000 

For bookings contact T. C. REID, Director, Agricultural Center Board 

P. O. Box 7026 Montgomery, Alabama 
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AT THE TOP OF THE ENTERTAINMENT 

LIST FOR OVER 155,000 FAMILIES 
From the Rich, Industrial Tri -State Area of 

Ohio, West Virginia and Kentucky 

MEMORIAL F 
HUNTINGTON, WEST VIRGINIA 

Perfectly adaptable for every 
conceivable type of: 

Home Show Style Show 
Trade Show Concert 
Convention Stage Show 
Sport Show Meetings 
Exhibition Banquets 
Food Show Ice Show 

Ice Hockey 

SEATING CAPACITY: 

Basketball 6 700 

Boxing 1 S00 

Stage Presen- 

talion 7 500 

Dances 2 500 

Convention 8 000 
Ice Hockey 5 000 

Some of the successful events 

that have been held here are: 

"Holiday On Ice" "The Harlem Globe- 

trotters" "Liberace " The Annual 

Home Show Dog Show Style Show 

Horse Show 

r Located in downtown Huntington ea,ily accessible to over a 
WEST VIRGINIAS LARGEST CITY quòrtermillion people with porting facilities for over 4,000 curs. 

Write today for more information 

SAM A. HOFFMAN, Mgr., MEMORIAL FIELD HOUSE, Huntington, West Virginia, Phone 44124 -5 

Located in the heart of Metropolitan New York's 
fastest growing population center! 

LONG ISLAND ARENA 

Corn 

ICE HOCKEY 

BASKETBALL 

ICE SHOWS 

BOXING 

CIRCUSES 

RODEOS 

HORSE SHOWS 

COMMACK, N. Y. 

let`lit 
and 

many 

more 

attractions 

Permanent seating for 4,500, plus 

room for an extra 2,500 portable 

seats. 

The LONG ISLAND ARENA is 

ideally located with ample room 

for parking. ti- For complete information write 

LONG ISLAND ARENA, INC. 
COMMACK, 

NEW YORK 

Coliseum, Sinus Falls 
MANAGER: Allan P. Akers. PERMA- 

NENT SEATS: 2,300; 4,200. CIRCUS: 
Davenport -Shrine. MEMBER: IAAML 

Tennessee 
Memnrlal Auditorium, Chattanooga 

MANAGER: Tommy Thompson. PER- 
MANENT SEATS: 5,500. MEMBER: 
IAAM. 

Ellis Auditorium, Memphis 
MANAGER: Chauncey Barbour. PER- 

MANENT SEATS: 5,883. ARENA 
FLOOR: 15.000 sq. IL PERMANENT 
THEATER -TYPE STAGE. EXHIBIT 
SPACE: 30.000 sq. ft. LOCAL PRO- 
MOTERS: Several. ICE SHOW: "Holiday 
on Ice." CIRCUS: Shrine Circus. EX- 
POSITIONS: Golden Gloves, Wrestling, 
Auto Shows. Appliance Shows. MEMBER: 
IAAM. 

Ryen, Auditorium, Nashville 
MANAGER: Harry Draper. PERMA- 

NENT SEATS: 3200, plus portable seats. 

PERMANENT THEATER -TYPE STAGE. 
CONCESSIONS LEASED. LOCAL PRO- 
MOTER: Harry Draper. REMARKS: Home 
of "Grand Ole Opry" and all -nIght sings. 

Texas 
Municipal Auditorium, Amarillo 

MANAGER: David O. DeWald. PER- 
MANENT SEATS: 2.553. PERMANENT 
THEATER -TYPE STAGE. EXHIBIT 
SPACE: 7,000 sq. ft. MEMBER: IAAM. 

City Coliseum, Austis 
PERMANENT SEATS: 4,0W. ARENA 

FLOOR: 108 by 140 ft. CONCESSIONS: 
By building. 
Ft. Brown Memorial Center, Brownsville 
MANAGER: Thomas P. Benson PER - 

MANENT SEATS: 600, plus 1,900 portable 
seats. Air conditioned. MEMBER: IAAM. 

War Memorial Auditorium, Dallas 
MANAGER: W. W. Vanderslice. PER - 

MANENT SEATS: 10,000. MEMBER: 
IAAM. REMARKS: To be completed In 
1957. 

Memorial Coliseum and Exposition Hall, 
Corpus Christi 

MANAGER: Thomas G. Davis. PER- 
MANENT SEATS: 5,500, plus portable 
seats. PERMANENT THEATER -TYPE 
STAGE. EXHIBIT SPACE: 71,000 sq. -ft. 

BOOKING AND PROMOTIONAL SUPER- 
VISOR: Margery H. Brown. MEMBER: 
IAAM. 

State Falr Auditorium, Dallas 
MANAGER: C. R. Meeker Jr. PERMA- 

NENT SEATS: 4.06. PERSIANENT THE - 
ATER -TYPE STAGE. LOCAL PRO- 
MOTER: C. R. Meeker Jr. for State Fair 
of Texas. 

Coliseum R Elbert, Hall, El Paso 
MANAGER: C. W. Swan. PERMANENT 

SEATS: 6.300, plus 1,800 portable seats. 
ARENA FLOOR: 88 by 210 feet. PERMA- 
NENT THEATER -TYPE STAGE. EXHIB- 
IT SPACE: 24000 sq. ft. CONCESSIONS 
LESSEE: Leon Gillespie Catering. County 
fair and exposition. ICE SHOWS: "Ice 
Capades." "Holiday." CIRCUS: Polack. 
EXPOSITIONS: Home- Furniture, Flower, 
Auto, etc. MEMBER: IAAM. 
WEI Rogers Memorial Auditorium sad 

Coliseum, Ft. Worth 
MANAGER: Emmett M. Race. COLI- 

SEUM SEATS: 10,147, plus 2,993 audito- 
rium seats. ARENA FLOOR: 250 by 125 

ft PERMANENT THEATER -TYPE 
STAGE. ICE RINK. CONCESSIONS 
LEASED. ICE SHOW: " Capadas." CIR- 
CUS: Shrine. EXPOSITIONS: Stock, 
Farm -Ranch. MEMBER: IAAM. 

City Auditorium, Calmeatos 
MANAGER: City Commission. PERMA- 
NENT SEATS: 3,600, plus 4,000 portable 
seats. ARENA FLOOR: 68 by 71 It 

Sam Houston Coliseum, Hoasten 
MANAGER: Francis Deering: PERMA- 

NENT SEATS- 9,010, dus 4,000 portable 
seats. ARENA FLOOR: 92 by 190 ft. ICE 
RINK. EXHIBIT SPACE: 130,000 sq. ft. 
CONCESSIONS LEASED. ICE SHOW: 
" Capadas International." CIRCUS: Shrine. 
EXPOSITIONS: Home, Do- It- Yoursell, 
Flower. Scouts. Auto, Sports. MEMBER: 
IAAM. REMARKS: Air -conditioning, esca- 
lators. 

Fair Park Coliseum, Lubbock 
MANAGER: A. B. Ossi,. PERMANENT 

SEATS: 4.400, plus 1,100 portable seats. 
ARENA FLOOR: 75 by 147 ft. EXHIBIT 
SPACE: 4,000 sq. ft. 

Eclor County Coliseum, Odessa 
MANAGER: Jerry Webb. PERSIANENT 

SEATS: 5,143. 
Manklpal Auditorium-Coliseum, Lubbock 
MANAGER: David T. Blackburn. PER- 

MANENT SEATS: 3,023 in auditorium, 
7,506 in Coliseum; arena floor 104 by 209. 
PERMANENT THEATER -TYPE STAGE, 
50 by 100. 2.000 -car parking arena. Home 
Show. Sports Show. Rodeo, etc. 

Municipal Auditorium, Sam Angelo 
MANAGER: C. E. Sterkie. PERMA- 

NENT SEATS: 1,860. CONCESSIONS 
LESSEE: Luke Wilson. 

Mrmklpat Auditorium, Sam Amtoalo 
MANAGER: Solomon Wolt. PERMA- 

NENT SEATS: 4,800, plus 1,200 portable 
seats. ARENA FLOOR: 79 by 89 ft. 
PERMANENT THEATER TYPE STAGE. 
EXIIIBIT SPACE: 20.000 sq. ft CONCES- 
SIONS LESSEE: Await A Await. LOCAL 
PROMOTERS: Several. CIRCUS Polack 
Bros. EXHIBITIONS: Do-It- Yourself, Ap- 
pliance, Antique, Auto, log, Etc. I/EM 
BER: IAAM. REMARKS: Water, Gas, 
220 A 110 Electric Ourlets. Storage Space, 
Downtown location. Free parking. 

Bestir County Coliseum, San Antonio 
PERSIANENT SEATS: 8.000. ARENA 

FLOOR: 125 by 250. EXHIBIT SPACE: 
Adjacent livestock barns. Parking area. 

Fast Texas Jil Palace, Tyler 
PRFSIDF.NT: Bobby Manuel. PERMA- 

NENT SEATS: 15,000. Air conditioned. 
Under construction. 

Heart n'axas Coliseum, Waco 
'MANAGER: 015,1 M. Neely. PERMA- 

NENT SEATS: 7,600, plus 4,400 portable 
accts. ARENA FLOOR: 125 by 270 ft. 
ICE SHOW: "Holiday,' "Vogues." CIR- 
CUS: Gil Gray, Shrine. EXPOSITIONS: 

Mower, Home, Rodeo A Pair. MEMBER, 
IAAM. 

Memorial Auditorium, Wichita Palls 
MANAGER: O. A. Mobley. PERMA- 

NENT SEATS: 3,148. CONCESSIONS: By 
building. 

Virginia 
Municipal Auditorium, Norfolk 

MANAGER: B. M. French. PERMA- 
NENT SEATS: 3,400. ARENA FLOOR: 
90 by 90 ft. CONCESSIONS LEASED. 
ICE SHOW: "Holiday." CIRCUS: Po- 
lack-Shrine. MEMBER: IAAM. 

Rkbmosd Arms, Rkhmosd 
MANAGER: John E. Rain,. PERSIA- 

NENT SEATS: 7,000. EXHIBIT SPACE: 
60,000 sq. ft. Roller skating champion- 
ships; "Holiday on Ice "; circus; Globe- 
trotters; Garden, Boat and Sports shows. 
MEMBER: IAAM. 

Mosque, Richmond 
SEATS: 4,676. PERMANENT THEATER- 

TYYPE STAGE. ICE 5110W: "Vogues." 
CIRCUS: Polack. 

Washington 
Civic Auditorium and Civic Ice Aress, 

Seattle 
MANAGER: Lawrence D. Wickland. 

PERMANENT AUDITORIUM SEATS: 
2,551, plus 3,500 portable seats. PERMA- 
NENT ARENA SEATS: 4,501. plus 2.501 
portable seats. EXHIBIT SPACE: Audi- 
torium, 70.000 sq. ft; arena. 20.000 sq. fl. 
PERMANENT THEATER -TYPE STAGE. 
ICE RINK. ICE SHOWS: " Capadas," 
"Follies." CIRCUS: Polack.' MESIBER: 
IAAM. 

Spokane Coliseum, Spokane 
MANAGER: Benjamin C. Moore. SEATS: 

8,500. ARENA FLOOR: 130 by 225 It 
ICR RINK. EXHIBIT SPACE: 44,000 sq. 
ft. CONCESSIONS: By building, LOCAL 
PROMOTION: mostly by building. ICE 
SHOW: "Cycles," "Follies." CIRCUS: 
Shone. EXPOSITIONS: Home, Sports In- 
dustry, Air conditioning. MEMBER: IAAM, 
AMA. 
Memorial Fieldhouse, College or Padget 

Sound, Tacoma 
MANAGER: Ted Droettboom. PERMA- 

NENT SEATS: 3,2 -00, plus -,500 porta- 
ble seats. ARENA FLOOR: 200 by 80 ft. 
EXHIBIT SPACE: 20,000 aq. ft. CON- 
CESSIONS: By manager. LOCAL PRO- 
MOTER: Thru manager. CIRCUS: Shrine. 
EXPOSITIONS: Home Show, Art Show, 
Auto Show. Fashion, Show, Science Fair, 
Boy Scout Exposition. MEMBER: IAAM 

Sumner Coliseum, Sumner 
PERMANENT SEATS: 3.000. EXPO- 

SITIONS: Trade Shows, Spores Show. 
THEATER-TYPE STAGE. 

West Virginia 
Municipal Auditorium, Charleston 

MANAGER: Frank R. Wilson. PERSIA- 
SENT SEATS: 3,517. ARENA FLOOR: 
65 by 80 ft. PERMANENT THEATER - 
TYPE STAGE. CONCESSIONS LESSEE: 
Usher Service, Inc. LOCAL PROMOTER: 
ICE SHOW: "Holiday on Ice." CIRCUS: 
Shrine Circus EXPOSITIONS: Cooking 
Schools, etc. 

!Memorial Asditorium, Fayetteville 
MANAGER: Robert H. Kent PERSI- 

ANENT SEATS: 3,106. ARENA FLOOR: 
80 by 103 ft. LOCAL PROMOTER: Mao - 
ager. ICE SHOW: "Vogues." EXPOSI- 
TIONS: Home, Auto. MEMBER: IAAM. 

Memorial Field House, Huntington 
MANAGER: Sam A. Hoffman. PERSIA- 

NEST SEATS: 6.200, plus 1,500 portable 
seats. ARENA FLOOR: I00 by 200 It. 
ICE RINK. EXHIBIT SPACE: 20.000 so. 
ft CONCESSIONS LESSEE: Jacobs Bros.' - 
Sportservlce. LOCAL PROMOTER: Sam A. 
Hoffman. ICE SHOW: "Holiday on Ice 
CIRCUS: Polack Bros.' EXPOSITIONS: 
Home, Horse Dog, Food and Style. MEM- 
BER: IAAM. 

Wisconsin 
Mary E. Sawyer Audltorlum, La Crosse 

MANAGER: Walter P. Statue. MEM- 
BER: IAAM. 
Dose County Pakgronnds Arena, Madison 

MANAGER: Roy H. Gumtow. CIRCUS: 
Polack. BALLET. EXPOS:TI(`NS: Sports, 
Travel, Home, Food. 

Mary E. Sawyer Auditorium, LaCrosse 
MANAGER: Walter P. Mabee. PERMA- 

NENT SEATS: 4,000. EXHIBIT SPACE. 
ICE SHOW: "Holiday on Ice." CIRCUS: 
Clyde Bros. EXHIBITIONS AND TRADE 
SHOWS. MEMBER: IAAM. 
Mllwaukea Auditorium -Arena, Milwaukee 
MANAGER: Elmer A. Krohn. SEATS, 

12,500. ARENA FLOOR: 105 by 226 ft 
Auditorium Floor, 105 by 215; auditorium 
seats, 6,300. PERMANENT THEATER - 
TYPE STAGE. ICE RINK. CONCESSIONS 
LEASED. ICE SHOWS: "Holiday." "Fol- 
lies." CIRCUS: Humid- Morton. EXPO- 
SITIONS: Home, Sports, MEMBER: IAAM, 

Memorial Hall, Racine 
MANAGER: William L. Peterson. PER - 

MANENT SEATS: 1.700. ARENA FLOOR: 
70 by 120 ft. PERMANENT THEATER - 
TYPE STAGE. CONCESSIONS LEASED. 
CIRCUS: Clyde Bros.' MEMBER: IAA!. 

Municipal' Auditorium R Armory, 
Sheboypo 

SEATS: 4,000. ARENA FLOOR: 89 by 
97 ft. PERMANENT THEATER -TYPE 
STAGE. CONCESSIONS LEASED. LO- 
CAL PROMOTER: August Stubl,,. EX- 
POSITIONS: Home, Sports. 

Turner Hall, Watertown 
MANAGER: Harley Lehmann. PERMA- 

NENT SEATS 1,000. ARENA FLOOR: 
75 by 125 ft EXHIBIT SPACE. LOCAL 
PROMOTER: Howard Weihert. EXPOSI- 
TIONS: Home, Sports. 

CANADA 
Alberta 

Arena, BeasModae 
PERMANENT SEATS: 3,000. ICE RINK, 

85 by 190. 

Copyrighted material 
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Calgary Coliseum, Calgary 
MANAGER: M. E. Harnett. 

Edmonton Gardens, Edmonton 
MANAGER: James Paul. PERMANENT 

SEATS: 6,700. 
Edmonton Jubilee Auditorium, Edmonton 
MANAGER: J. E. Plow is, PERMANENT 

SEATS: 2,700. EXHIBIT SPACE: 7,000 
sq. ft. THEATER STAGE. Meeting rooms 
for 250 and 500. Opening Aril 1. 

Calgary Jubilee Auditorium, Calgary 
PERMANENT SEATS: 2.700. EXHIBIT 

SPACE: 7,000 sq. ft.. THEATER STAGE. 
Meeting rooms for 250 and 500. Opening 
April I. 

Calgary Stampede Corral, Calgary 
MANAGER: M. E. Hartnett. SEATING 

CAPACITY: 9,100. ARENA FLOOR: T081 

by 85. ICE RINK. 

British Columbia 
Memorial Centre Arena, Cranhrook 

MANAGER: R. L. DeArmond. PERMA- 
NENT SEATS: 1,200 plus 375 portable 
scats. ICE RINK. EXHIBIT SPACE: 15; 
200 sq. ft. CONCESSIONS LESSEE: Mrs. 
Proctor. ICE SHOW: Cranbrook Figure 
Skating Carnival. MEMBER: B. C. Arena 
Association. 
Kelowna District Memorial Arena, Kelowna 

MANAGER: Percy Downton. PERMA- 
NENT SEATS: 2.400, plus 1,000 portable 
seats. ARENA FLOOR: 80 by 190 ft. ICE 
RINK. EXHIBIT SPACE: 16,000 sq. ft. 
CONCESSIONS: By Arena. ICE SHOW: 
Local. EXPOSITIONS: Home Shows, Fall 
Fair, Car Show. MEMBER: B. C. Arena 
Association. 

Kimberley Arena, Kimberley 
MANAGER: William Beaton. PERMA- 

NENT SEATS: 2,200. ARENA FLOOR: 
80 by 186 ft. ICE RINK. EXHIBIT SPACE: 
14,880 sq. ft. CONCESSIONS LESSEE: 
None. LOCAL PROMOTER: None. EXPO- 
SITIONS: Kinsmen Fall Fair & Exhibi- 
tion. Agricultural & Trade. MEMBER: 
B. C. Arena Association. 

Nanalmo Civic Arena, Nanalmo 
MANAGER: Wm. S. Oliver. PERMA- 

NENT SEATS: 2,000, plus 1,600 portable 
scats. ARENA FLOOR: 80 by 180 feet. 
ICE RINK. EXHIBIT SPACE: 29.000 sq, 
ft. CONCESSIONE LESSEE: J. Warwick. 
LOCAL PROMOTER: W. S. Oliver. MEM- 
BER: B. C. Arena Association. 

Civic Center, Nelson 
MANAGER: Jack Margan. PERMA- 

NENT SEATS: 625, plus 1000 portable 
seats. ARENA FLOOR: 80 by 40 feet. ICE 
RINK. EXHIBIT SPACE: 33.525 sq. ft. 
CONCESSIONS LEASED. ICE SHOW: 
"Fantasy." EXPOSITIONS: home, Indus- 
try. MEMBER: BCAA. 

Queen's Park Arena, New Westminster 
MANAGER: W. J. Phillips. PERMA- 

NENT SEATS: 4,460. plus 1,200 portable 
scats. ARENA FLOOR: 180 by 80 feel 

Memorial Arena, Penticton 
MANAGER: F. G. Madden. PERMA 

SENT SEATS: 2612. ARENA FLOOR: 
80 by 180 feet. CONCESSIONS: By build- 
ing. EXPOSITIONS: Home. MEMBER: 
B.C.A.A. 

Memorial Center, Trail 
MANAGER: Reg. Stone. PERMANENT 

SEATS: 2,661, plus 1,000 portable seats. 
Floor on ice: 200 by 85; gym floor, 115 
by 60 and 900 seats. EXPOSI'I ION: Home. 
MEMBER: BCAA, 

Exhibition Forum. Vancouver 
MANAGER: David Dauphince. PERMA- 

NENT SEATS, 5,000, plus 2,000 portable 
seats. ARENA FLOORS: 115 by 125 and 
80 by 195 feel. ICE RINK. EXHIBIT 
SPACE: 29,000 sq. ft. CONCESSIONS 
LEASED. ICE SHOW: "Cycles." CIRCUS: 
Polack- Shrine. EXPOSITIONS: Sports, 
Gift. MEMBER: BCAA, WCAA, IAAM. 

Georgia Auditorium, Vancouver 
MANAGER: Derek A. Ionian. SEATS: 

2.318. ARENA FLOOR: 150 by 170 feet. 
PERMANENT THEATER -TYPE STAGE. 
EXHIBIT SPACE: 10,000 sq. IL LOCAL 
PROMOTER: Famous Artists, Georgia Rec- 
reation. EXPOSITIONS: Motor, Fashion, 
etc, Air -conditioned. 

Chic Arena, Vernon 
MANAGER: H. W. Phillips. SEATS: 

3.100. ARENA FLOOR: 80 by 180 feet. 
ICE RINK. EXHIBIT SPACE: 7.200 sq. ft. 
CONCESSIONS LEASED. 

Memorial Arena, Victoria 
MANAGER: J. Dukosysk:. PERMA. 

NEST SEATS: 5.427, plus 2,000 portable 
seats. ARENA FLOOR: 85 by 200 ft. ICE 
RINK. EXHIBIT SPACE: 17,000 sq. ft. 
CONCESSIONS: By Arena. LOCAL PRO- 
MOTER: J. Dukowski. ICE SHOW: "Ice 
Capades." Sportsmcns Show. Home Show, 
Products, Fair, Auto. MEMBER: B. C. 
Arena Association, Western Canada Arena 
Association, IAAM. 

Manitoba 
Wheat City Arena, Brandon 

PERMANENT SEATS: 4.507, plus 1,000 
portable. ARENA FLOOR: 180 by 85. 
ICE RINK. EXHIBIT AREA: 40,000 sq. 
ft. ICE SHOW: " Capados.' CIRCUS: 
Orrin Davenport. SPORTS SIIOW: Roy 
Lisogzr. 

Red River Exhibition Arena. Winnipeg 
MANAGER: John Peterson. Opens Oct. 

22 -29. 

Red River Exhibition Arena, 1Vinnipea 
MANAGER: John Peterson. SEAL ISG: 

4,900. ICE RINK. 
Winnipeg Auditorium, Winnipeg 

MANAGER: J. W. McNeill. PERMA- 
NENT SEATS: 4.100. ARENA FLOOR: 
100 by 150 ft. PERMANENT THEATER. 
TYPE STAGE. EXHIBIT SPACE: 15,000 
sq. ft. LOCAL PROMOTERS: Various. 
EXPOSITIONS: Sports, Home. Auto, etc. 
MEMBER: IAAM. Also Playhouse Thea- 
ter, 1,475 seats. 

Ontario 
Municipal Arena, Barrie 

MANAGER: W. H. Allsopp. SEATS: 
4.000. ICE RINK. EXHIBIT SPACE: 14.- 
000 sq, II. CONCESSIONS LEASED. ICE 
SHOW: "Fantasy." EXPOSITIONS: Home. 
Motor, Rodeo. MEMBER: OAA. 

Brampton Memorial Arena, Brampton 
MANAGER: J. C. Sutton. PERMANENT 

SEATS: 1,546, plus 200 portable seats. 
ARENA FLOOR: 195 by 85 fut, ICE 
RINK. EXHIBIT SPACE: 16,500 sq. ft. 
CONCESSIONS LESSEE: T. Wilson and 
J. Clevely. ICE SHOW: Brampton Club. 
EXPOSITIONS: Gladiola, Fall Fair, etc. 
MEMBER: Ontario Arenas Association. 

Recreation Center, Burlington 
MANAGER: I. V. Lambert. PERMA- 

NENT SEATS: 1,200, plus 2,000 portable 
seats. ARENA FLOOR: 80 by 40 feet. 
EXIIIBIT SPACE: 10.000 sq. ft. CONCES- 
SIONS LEASED. LOCAL PROMOTER: 
Murray Anderson. MEMBER: OAA. 

BrockBle Memorial Chie Cintre, 
Brockville 

MANAGER: Arch Stiller. PERMANENT 
SEATS: 2.033, plus 1,000 portable seats. 
ARENA FLOOR: 190 by 90 feet. PERMA- 
NENT THEATER -TYPE STAGE. ICE 
RINK. CONCESSIONS LESSEE: Dominion 
Sportservice. LOCAL PROMOTER: Brock- 
ville Memorial Civic Centre. EXPOSI- 
TIONS: Trade Fair, Motor Show. Sports 
Show, Arts & Crafts Show. etc. MEMBER: 
Ontario Arenas Managers' Association. 
Manager's residence connected to Centre. 

Cornwall Community Arena, Cornwall 
MANAGER: R. Ray Miron. PERMA- 

NENT SEATS: 1.809, plus 500 portable 
seals. ARENA FLOOR: 180 by 80 ft. 
ICE RINK. EXHIBIT SPACE: 15,000 sq. 
n. CONCESSIONS: Now up for bids. 
LOCAL PROMOTER: Manager. CIRCUS: 
Optimist Club. MEMBER: Ontario Arenas 
Association. 

Dundas Arena, Hondas 
MANAGER: Frank SVc.stoby. PERMA- 

NENT SEATS: 1,500, plus 1,500. ARENA 
FLOOR: 190 by 85 feet. PERMANENT 
THEATER-TYPE STAGE. ICE RINK. 
EXH1?IT SPACE: 8,000 sq. ft. CONCES- 
SIONS: By building. ICE SHOW: "Fan- 
tasy." EXPOSITIONS: Motor, Trade. 
MEMBER: OAA. 

Call Arena Gard .s, Gall 
MANAGER: A. E. Lamond. PERMA- 

NEST SEATS: 2614. plus 600 portable 
seats. ARENA FLOOR: 185 by 85 ft. 
ICE RINK. EXHIBIT SPACE: 15,725 sq. 

ft. CONCESSIONS LESSEE: James Quinn. 
LOCAL PROMOTER: A. E. Lomond. ICE 
SHOW: Galt Skating Club. CIRCUS: 
Garden Bros.' MEMBER: Ontario Arenas 
Association, 

Kingston Community Memorial Cents, 
Kingston 

MANAGER: Jas. B. McCormick. PER- 
MANENT SEATS: 3,343. ARENA FLOOR :. 
200 by 90 ft. ICE RINK. EXHIBIT SPACE: 
25.840 sq. ft. CONCESSIONS: Owned by 
Centre. LOCAL PROMOTION: By Man- 
agement. ICE SHOW: Varies. CIRCUS: 
Clyde Bros. (Shrine). EXPOSITIONS: Fall 
Agricultural Show, Springtime Exhibition, 
Sports Show, Home Show. MEMBER: On- 
tario Arenax Association. 
Kitchener Memorial Auditorium, Kitchener 

MANAGER: H. M. (Bob) Crosby. PER- 
MANENT SEATS: 6.269, plus 1,250 por- 
table seats. ARENA FLOOR: 190 by 85 ft. 
ICE RINK. EXHIBIT SPACE: 29.000 sq 
ft CONCESSIONS: Auditorium Owned R 
Operated. LOCAL PROMOTER: Building 
Manager. ICE SHOW: "Ice Capados." CIR- 
CUS: Clyde Bros.' EXPOSITIONS: K. W. 
Exhibition. MEMBER: Ontario Arenas 
Association. REMARKS: Acoustically Per- 
fect-Presented Operas. Broadway Musi- 
cals. Ballets, Symphonies. 

Ontario Arena, Loudon 
MANAGER: W. D. Jackson. ICE RINK. 

CONCESSIONS LESSER: Owner. ICE 
SHOW: London Skating Club Carnival. 
SIESIBER: Ontario Arenas Association. 

Recreation Center, Naranda 
MANAGER: E. M. Orlick. PERMA- 

NENT SEATS: 2.500, plus 2.500 portable 
scats. ICE RINK. EXHIBIT SPACE: 50,- 
000 sq. ft. CONCESSIONS LEASED. LO- 
CAL PROMOTER: Manager. 

Memorial Arena, Niagara Fana 
MANAGER: N. R. Tustin. PERMANENT 

SEATS: 3,052. ARENA FLOOR: 190 by 
80 ft. ICE RINK. CONCESSIONS LEASED. 
ICE SHOW: "Fantasy." CIRCUS: Shrine. 

New Memorial Gardens, North Ray 
MANAGER: M. G. Snider. SEATING 

CAPACITY: 6.000. ICE RINK. 
Chit Audltorlom, Owen Sound 

SIANAGER: Ted Steadman. PERMA- 
NENT SEATS: 2,200, plus 300 portable 
seats. ARENA FLOOR: 80 by III ft. ICE 
RINK. EXHIBIT SPACE: 15,500 aq. a. 
CONCESSIONS: By building. 

Port Arthur Arena, Port Arthur 
MANAGER: Edgar Laprade. PERMA- 

NENT SEA ..: 2,000, plus 1,500 portable 
scats. ARENA FLOOR: 85 by 185 ft. ICE 
RINK. CONCESSIONS LEASED. LOCAL 
PROMOTERS: Jay Curve. Guy Perdante. 

Sarnia Arena, Sarnia 
MANAGER: J. Walter Soil::,. SEATS: 

2.400. ARENA FLOOR: 190 by 80 ft. ICE 
RINK. EXHIBIT SPACE: 15.000 sq. ft. 
CONCESSIONS: By building. 

Memorial Community Building, 
,null Ste. Marie 

MANAGER: H. W J. Barnett. PERMA- 
NENT SEATS: 3.800, plus 2,000 portable 
seats. ARENA FLOOR: 200 by 85 ft. 
ICE RINK. EXHIBIT SPACE, 12.000 sq. 
ft. CONCESSIONS: By building. LOCAL 
PROMOTER: Manager. ICE SHOW: 
"Cycles." "Fantasy." 

St. Thomas -Elgin Arena, St. Thomas 
MANAGER: H. W. Mcleod. PERMA- 

NENT SEATS: 2.500, plus 2,000 portable. 
ICE RINK. PERMANENT THEATER - 
TYPE STAGE. ARENA FLOOR: 80 by 185. 

Community Center Auditorium, Orlllla 
MANAGER: James Webb. PERMA- 

NENT SEATS: 2,000. ICE RINK. Sports 
show, circus, trade show, 

Memorial Community Centre, Smiths Fa113 

MANAGER: G. W. Garbutt. PERMA- 
NENT SEATS: 2,000, plus 600 portable 
seals. ARENA FI.001: 180 by 80 ft. ICE 
RINK. CONCESSIONS: By Building. LO- 
CAL PROMOTER: :danager. EXPOS'. 
TIONS: Trade Fair. SIEMBER: Ontario 
Arenas Association. REMARKS: Christ. 
mas Party. Sings, Bingo, Wrestling. 

SAN ANTONIO, TEXAS 
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BEXAR COUNTY COLISEUM 

A BEAUTIFUL MODERN BUILDING, ONE OF THE FINEST AND 
MOST VERSATILE OF ITS KIND IN THE COUNTRY 

Draw on More Than 1/2 Million Population Trading Area 

FACILITIES 

Seating Capacity -8,000 with 244 
boxes having about 1,500 seats 

Balcony Section -6,500 
permanent seats 

Arena -125' x 250'. Exit ramp 
accommodates large size truck 
Arena Floor- Asphalt Base 

Parking -35 acres of paved park- 
ing area surrounding Coliseum 
building 

Building is heated 
SUITABLE FOR: 

Home Shows Ice Shows 
Circuses Rodeos 
Auto Shows Expositions 

Food, Beverage and Exhibit spaces on each 
side of concourse 
Each Exhibit space equipped with: 

Hot and cold water 
Compressed Air 
110 -220 Electric current 
Sewage waste connections 

Ample facilities for rest rooms and first aid 
located on concourse 
Exceptionally fine lighting 
Excellent Public Address System 
Also o modern Livestock Barn which can 
accommodate 6,000 head of Livestock 

Trade Shows Sport Shows 
Livestock Shows Conventions 
Package Shows Celebrity Concerts 

FOR FURTHER INFORMATION CONTACT 

Bexar County Coliseum, Post Office Box 1151, San Antonio 6, Texas 

OVENS AUDITORIUM 
AND 

CHARLOTTE COLISEUM 
CHARLOTTE, NORTH CAROLINA 

"THE SHOW PLACE OF THE SOUTH" 
TWO completely separate buildings, each equipped, built and designed 
specifically for its own type of events ... with a 2,000 -car parking area. 

* OVENS AUDITORIUM 
Seats 2,500, air conditioned, acoustically perfect. 
Stage 100 ft. wide by 50 h. deep, 60 ft. prosce- 
nium. re sing roorns for stars, performers and 
charus large areas for equipment and scenery. 
Perfect for: Dramas, Cancers,, Operas, Ballets, 
Radio and TV Shows and virtually every type of 
Indoor Attraction. 

* CHARLOTTE COLISEUM 
Permonnt seating for 10,000, additional seating 

for 3,500. Complete Ice Rink facilities. Corefully 
designed and planned to handle wide variety 
of attroctions such as: Basketball, Circuses, Ice 

Shows, Sport Events, Horse Shows, Rodeos, Con- 

ventions, Exhibitions, etc. 

LOCATED IN AN AREA OF 2,500,000 PEOPLE WITHIN A 60 -MILE RADIUS 

For information contact 
PAUL BUCK, Manager 

AUDITORIUM -COLISEUM 
Charlotte. N. C. 
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YOUR KEY TO INCREASED CROWDS 

BIRMINGHAM . 

MUNICIPAL 
AUDITORIUM 

Birmingham, Alabama 

Bring your promotion to Birming- 
ham's Municipal Auditorium 
where its success is assured by 
the most prosperous economy in 
our history ... where the enter- 
tainment needs of the potential 
audience are constant and appre- 
ciative ... where you can appeal 
to 969,139 population. 

COMPLETE MODERNIZATION 

Now Under Way 
AIR CONDITIONING 
NEW SEATING 
NEW, MODERN LIGHTING 
On Stage and in House 

NEW EXHIBIT HALL 
and /or Small Theatre 

NEW COMMITTEE ROOMS 
Seating 50 -150 -300 

For Complete Details Contact 

Fred McCallum, Mgr., Municipal Auditorium 
1930 N. 8th Ave., Birmingham, Alabama 

SEATING 

Maio Auditorium 5,100 

Exhibit Hall 1,500 

EXHIBIT AREA 

Total 31,000 sq. ft. 

Main Audilorirm 

20,000 sq. ft. 

Exhibit Hall 11,000 sq. ft. 

.rartexxy 

new miami beach 
exhibition hall Scheduled opening jGR1958 

Designed to accommodate wide variety of functions, 
exhibits and convention needs 

Overall area 195,000 sq. ft. 108,000 sq. ft. in main arena; addi- 
tional exhibit space possible to total 155,000 sq. ft. 15,000 seating 
capacity in main arena; smaller meeting rooms seat from 150 to 
800 Completely air conditioned Storage and catering faciiitiee 

Press, radio and TV accommodations. 

Por detailed information 
on both structures write: 

Claude Ritter. Mgr. 
1700 Washington Ate. 

Miami Reach, Fla. 
ph. dB 1-0438 

Present Miami Beach Auditorium 
will connect with new exhibit hall 3500 seating 

capacity Completely equipped for theater and 
arena events Parking for 3500 can Both 
buildings located within minutes of hotels, stores 
and resort activities. 

Sudbury Arm, Sadism 
MANAGER: George Ponter. PERMA- 

NENT SEATS: 5500, plus 1.000 portable 
seats. ARENA FLOOR: 196 by 85 R. ICE 
RINK. EXHIBIT SPACE: S0,000 sq. ft. 
CONCESSIONS: By the Arena. LOCAL 
PROMOTER: George Punter. ICE SHOW: 
"Ice Canedes... CIRCUS: Clyde Bros. 
(Shrine Circus). EXPOSITIONS: The Legion 
Sparts Show and the Sudbury Exhibition. 
MEMBER: Ontario Arena Association. 
fillumb.rg Memorial Arma, TIllsonbmg 

MANAGER: Over H. Lee. PERMA- 
NENT SEATS: 1,600. phis 1,000 portable 
vats. ARENA FLOOR: 187 by 80 ft. PER- 
MANENT THEATER -TYPE STAGE. ICB 
RINK. EXHIBIT SPACE: 15,000 eq. ft. 
CONCESSIONS LESSEE: John Gilliland. 
LOCAL PROMOTER: Oscar H. Lee. ICE 
SHOW: Local Club. CIRCUS: Nat Lewis. 
EXPOSITIONS: Annual Fall Pair. MEM- 
BER: Ontario Arena's Association. 

Maple Leaf Gardens. Toronto 
MANAGER: H. F. Bolton. PERMA- 

NENT SEAS: 12.586. plus 1,200 portable 
seats. ARENA FLOOR: 200 by 85 ft. PER- 
MANENT THEATER -TYPE STAGE. ICE 
RINK. EXHIBIT SPACE: 35,000 sq. ft. 
ICE SHOW: "Ice Capadn "Ice Follies?' 
CIRCUS: Hamid- Morton. MEMBER: Arena 
Managers Association. 
Conseeelty Memorial Arena, Wallaceberg 

MANAGER: F. A. Morey. PERMA- 
NENT SEATS: 1.200. plus 800 portable 
seats. ARENA FLOOR: 180 by 80 ft. 
PERAMANENT THEATER -TYPE STAGE. 
ICE RINK. EXHIBIT SPACE: 14500 sq. 
ft. CONCESSIONS: By building. LOCAL 
PROMOTER: Manager. 

WeBaed- Crowtaed Attua, Wetland 
MANAGER: W. J. Dahmer. PERMA- 

NENT SEATS: 2,400. plus 500 portable 
seats. ARENA FLOOR: BR by 190 3t 
ICE RINK. CONCESSIONS LEASED. 

Coesneuy Asses, Woodstock 
MANAGER: J. J. leanerellL PERMA- 

NENT SEATS: 1,532. plus IMO portable 
scats. ARENA FLOOR: 179 by 79 ft. Ka 
RINK. CONCESSIONS LEASED; 

Quebec 
The Roma, MOalreat 

PERMANENT SEATS: 1,300. ARENA 
FLOOR: 200 by 85 ft. ICE RINK. CON - 
CESSIONS: By building. ICE SHOW: 
"Follies" and "Capades." CIRCUS: Haetd- 
Moran. MEMBER: AMA. 

Causer- Colbeo, Quebec Ces 
MANAGER: Emery Boucher. PERMA- 

NENT SEATS: 10.000. plus 2,000 portable 
seats. ARENA FLOOR: 200 by 85 ft. ICE 
RINK. EXHIBIT SPACE: 17,000 sq. ft. 
CIRCUS: HamidMortoe. M B M BR 41.: 
IAAM. 

atois MoatcNe, Quebec City 
MANAGER: Theo. Geeist. PERMA- 

NENT SEATS: 1,389. PERMANENT THE- 
ATER- TYPE STAGE. CONCESSIONS: By 
building. MEMBER: IAAM. 

Saskatchewan 
Moose Jaw Exblbltioe Cells.., Maine Jew 

SEATING CAPACITY: 4,500. ARENA 
FLOOR: 8S by 200. 

Hawaii 
City AWROrIua, Honolele 

MANAGER: Al Ksrasick. PERMANENT 
SEATS: 9,500, plus 1.500 portable seats. 
EXHIBIT SPACE: 10.000 eq. ft LOCAL 
PROMOTER: Manager. 

Road's Toll 
Trims Legit 

Few plays tour as costs 
and apathy increase 

'Lady,' `Cat,' `Sergeants' 
may launch national tours 

NEW YORK --If the old adage 
in theatrical circles. "the road goes 
as New York goes," holds true, then 
this winters touring legit shows 
ought to run up good scores 
wherever they play. Despite the 
cold fact that fewer and fewer 
productions are sent out annually, 
those due to tour this winter are 
anticipating good results at the box 
office. 

A basis for this belief is that 
business experienced by Cotham's 
legit houses has been generally 
good. Holdover shows have been 
numerous enough to create a late 
season for Broadway productions 
whose original companies will go 
on the road. 

Relative prosperity in the nation 
becomes a boon to managers of 
auditoriums and arenas suitable for 
legit shows. 

"The Pajama Came." for two 
years on the road, has been rolling 
up steady and strong grosses, and 
pulled into the Royal Alexander 
Theater in Toronto during the final 
week in August. This show fielded 
a unit coinciding with its Broad- 
way run in New York, as is now the 
case with "Damn Yankees," newly 
opened at the Curran in San Fran - 
cisCO. 

Rest of the list of road troupes 
currently out is: "The Lark," "Tile 
Boy Friend," Inherit the Wind," 
"The Teahouse of the August 
Moon" and "Witness for the Prose- 
cution." Likely additions for the 
road are "Hatful of Rain." "Janus," 
Cat on a Hot Tin Roof" and "No 
Time for Sergeants." The last will 
be a No. 2 unit while the Broad- 
way run continues. 

A virtual certainty for success 
will he a road unit of "My Fair 
Lady," _being prepared for a tour 
to begin next spring. Among pos- 
sibilities for the male lead is Brian 
Altern. The Lunts are also good po- 
tential road material In "The Creat 
Sebastians." 

Many more shows toured in the 
past, but the number has been 
dwindling steadily with the rising 
of costs and the public's seeming 
desire to be entertained by Licht 
and musical productions rather 
than heavy, serious plays. The over- 
whelming grosses racked up on the 
road by "Oklahoma(" and "South 
Pacific forecast good business for 
musical shows now en the read or 
in the works, providing they are 

headed by name performers. A sur- 
prise hit in recent seasons has been 
"The Bad Seed," which staved out 
much longer than expected. But 
exceptions to public patronage of 
spectacular shows are few. 

TV Salaries Compete 
Costs have been among the 

leading drawbacks for road shows. 
A $10,000 gross years ago was big 
.enough' to yield the produoer a 
couple of thousand at any date, but 
today $15,000 for the same period 
is scarcely at a break -even point. 
The apathy toward serious drama 
has compelled the continuance of 
this type of entertainment in some 
cities only thru philanthropic at- 
titudes on the part of certain thea- 
ter owners. Still another drawback 
has been the public's desire to sea 
big name talent combined with the 
big fees name actors get from TV. 
Titis combination, unless the per- 
former is more strongly motivated 
toward the stage than toward the 
dollar, results in the performer raclr- 
ing up a good income in compara- 
tive leisure, while the public gets 
little chance to see name talent in 
the flesh. 

ARMORY 
LOUISVILLE, KENTUCKY 

"Onan R.hrr.d to .a th. Madison 
saue* Gardon N Ih. South" 

Serving a Two -State area 12 months 
e yew ... Bringing to the people 
of Kentucky and Indiana such out -' 
standing events and attractions n: 

Boner Derby 
College Basketball 
Circus 
lee Show 
Boxing 
Wrestling 
Hockey 
Dances 

Stage Shows 
Howe Show 
Sport Show 
Conventions 

For Your Share of Thls Area's 
Entertainment Money 

CONTACT 

ARMORY 
PIsnau Juntas MTN 
LookrRN, K.Mcky 

OaarM.d by LN A. Bleirar n==eon, 
Ire. Lb retaar, eins Oscar Nimr, K,NeryTe*esum. 
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OPERATED BY THE CITY OF WATERLOO, IOWA 

1PPODROME...s, 
AUDITORE; M , _.t WA2ER-R- 

IOWA'S 
BIG ARENA! 

AGRICULTURAL AND INDUSTRIAL CENTER 
Trade Shows Sports Events Circuses 
Meetings Stage Attractions Home Shows 

Package Shows Ice Shows Expositions 

7,969 ARENA -TYPE EVENTS 
6,691 STAGE EVENTS Seating 

I 

ARENA I 

100x200 Ft. 

Home of National Cattle Dairy Congress 
Waterloo Sports Show and Home Show 

Waterloo Meat Animal Show 

NORTHEAST IOWA'S 
SPORTS AND ENTERTAINMENT CENTER 

STAGE 
75x35 Ft. 

ACRES OF 
PARKING 

WATERLOO 
HIPPODROME- AUDITORIUM 

For Details and Dotes Contact 
N. George, Mgr., Box 622, Waterloo, Iowa 

Phone: Adams 2 -7608 

SCORE A 

DIRECT 

HIT ON 

MAYO CIVIC AUDITORIUM 
ROCHESTER, MINN. 

220,000 

MARKETING 

AREA 

Promoters - Sponsors - Monufactun 
Include Rochester fer your Special Ents. 

Ice Shows Legilimate Shows Stage Shows 

Conventions Sports Shows Home Shows 

Banquets Trade Shows Exhibitions 

ARENA SEATS 4,300 WITH 15000 SO. FT. OF EXHIBITION AREA 

THEATRE SEATS 1,400 

Contact 30 Second Ave. S. I. 

MISS ALBERTA CHANCE, Business Manager 
Rochester, Minnesota 

Phone 3963 

ROBINSON MEMORiAL AUDITORIUM 
LITTLE ROCK. ARKANSAS 

COMPLETELY AIR -CONDITIONED 
MODERN THEATRE 

Seats 2.970 persons 
Silage, 100 1t. by 40 ft. 
Prestenium arch, SS ft. high, 
40 ft. wid. 
Gridiron 74 ft. above 
stage floor 
Plenty of dressing room 
Opx 
Hammond rgan In pit 

A. W. HARVILLE 

SPACIOUS EXHIBIT HALL 

12,000 sq. ft. f Hoot space 

Balcny seating 1,000 people 

Small meeting room seating 
350 

SUITABLE FOR * Indoor Circuses* Ice 
Shows * Musical and Dramatic Plays 
*Athletic Events* Dances * Commer- 
c1e1 Exhibits * Banquets * SPclal 
Meetings, etc. 

ROBINSON MEMORIAL AUDITORIUM 
MARKHAM AND BROADWAY LITTLE ROCK, ARKANSAS 

FORT BROWN 
MEMORIAL CENTER 

BROWNSVILLE, TEXAS 
A DOWNTOWN AIR-CONDITIONED PRiZE WiNNING 6 -IN -1 CIVIC CENTER 

Auditorium seats 2500 Women's Center seats 100 

Town Hall seats 300 Library 
Swimming Pool & Tennis 

Youth Center seats 350 Courts 

Invites inquiries in regard to 
Rentals- Promotions -New Attractions. 

Write 

THOS. P. BENSON, General Manager 
600 International Blvd. 

Henie Helps 
`Holiday' 

Skater's name helps sell 
Scandinavians 

Sonja, Chalfen attend jeer 
opening at Oslo 

OSLO, Sweden- -Sonja Henie 
is being used as box -office bait 
for the "Holiday on Ice" company, 
headed by Hayes Alan Jenkens, 
during its stands here and in Stock- 
holm. While Sonja does not work 
in the show, she is listed as its 
producer and display ads carry 
a black -type line: "Introduced by 
Sonja Heine." The same company 
did okay in its recent stand at 
Gothenburg, Sweden. Ieer opened 
here, in the 12,000- capacity Jordal 
Amfi Stadium for a run of i1 clays, 
after which it jumps to Stockholm 
to open at the Johanneshots Ice 
Stadium. 

In addition to Sonja Henie, the 
opening night audience also was 
favored by the presence of Morris 
Chalfen, president of the "Holiday 
on Ice" firm; Richard Stangerup, 
the jeer's Eu'opean representative, 
and Frecb'ik Dietrichson, local im- 
presario. 

Show is presented in the open 
air but the weather has been mild 
and both the audiences and the 
critics seem highly satisfied with 
it.. Special mention went to Hayes 
Alan Jenkins, Hamm & Riggs, 
Rose -Marie & Bob Unger, the liar- 
wards, Frank Sewer, lean Cheadle, 
Jinx Clark, Peter Firstbrook, Mar- 
shall Garret, Ken lingers, John 
Leech, Fred Hageman and Ted 
Deely. Ben Schwartz fronts the 
band. 

Louisville 
Signs Bands 

Lou Walters office hooks 
Martin, Beneke, Waring 

National Barn Dance due 
for January appearance 

NEW YORK--The Lou Walters 
office, special events bookers for 
the new Kentucky Exposition Cen- 
ter, Louisville, announced signing 
five attractions this week. Frank 
Greenfield, of the Walters office, 
handled the details. 

Signed are Ton ' Martin, with 
Tex Beneke and orchestra, No- 
vember 2; Fred Waring, December 
3; Ralph Martien orchestra, De- 
cember 28 -29; \VLS "National Barn 
Dance," January 18, and Harlem 
Globetrotters versus College All - 
Stars, April 8. 

Ont. Arena 
Group Meets 

Hipel hosts aesof'iation 
for annual fall outing 

Bob Crosby heads Canadian 
organization for 1956 

GALT, Ont.--.Members of the 
Ontario Arena Association were 
meeting Sunday (16) at the honte 
of George Ilipel, near here. The 
association represents nearly 100 
arenas in the province. Ilipel heads 
a construction company which has 
built many of the ice arenas in On- 
tario, and the September meeting 
at his summer honte is an annual 
affair. Other monthly meetings dur- 
ing the year are held at various 
member arenas. President for 1956 
is II. M. (Bob) Crosby, manager 
of the Kitchener Memorial Audi- 
torium, Kitchener.. 
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COLUMBUS, OHI 

DRAWING POWER1 r ion 0 
;mm4edìncomea 

mo 
over 

I 
/ 

FACILITIES 
uxetlibol 

CAPACITY 
Sentine capacity of 1,000, modern 
sien to ive maximum ,n v,ewin, 
audibility and comfort. 

- TRANSPORTATION - 
Within five minutes' welkin 

tance of downtown Columbus. 

n b0 

PAST SUCCESSES DID YOU KNOW??? 
P'rst Au /o Phew In 17 yeah drew That Colu mDUS la situatM 

]5,000. Made ìn Columbus shin 500 miles of TWOTMIRDS K 
Show tlnw over 700,000. the entire Unìled SfNea population. 

e 

Contact 

HARRY SCHREIBER, Manager 

Phone Capitol 1 -4341 

Á \ \ \ \ \ \ \\ \ \ \ \ \\ \ \ \ \ \ \\ \ \ \ \ \ \ \ \ 4 
Mk? 

-EMERY AUDITORIUM 
AVAILABLE FOR 

SHOWS, CONCERTS, LECTURES, BROADCASTS. 

WONDERFUL ACOUSTIC PROPERTIES. 2,200 SEATS. 
STAGE 54 FT. WIDE AT PROSCENIUM ARCH. 

36 FT. DEEP. 

EXCELLENT PARKING FACILITIES ABOUT THE AUDI- 
TORIUM. NUMEROUS BUS LINES TO THE DOOR. 

For Information write 

W. NORMAN DREWRY, MANAGER 
EMERY AUDITORIUM 

Central Parkway at Walnut CHrry 1.4919 Cincinnati 10, Ohio 

4001100 \\\\\\\\\\\\\\\\\\\\\\\\\v 

KIEL MUNICIPAL AUDITORIUM 
ST. LOUIS, MISSOURI 

Offering complete facilities fer every, conceivable type of Convention. Industrial 
Exhibit, Home Show, Ice Shows, Circuses, Expositions, Concerts, etc., etc. 
COMPLETELY AIR- CONDITIONED: Capacity- Auditorium, 11,000 mating; Opera 
House, 3,557 seating; Arens Floor, 114,169 ft.; Exhibit Space. 100.000 sq. ft.; 
Parking Area for 3,1300 Automobiles. Permanent theatre-type stage. Completely 
equipped, and with 52 sets of lines en stage. troll stage can be used in 
Convention Hall or Open House., 
For open dares and further Information write, mentioning 'inboard, to 

LOUIS J. GUALDONI, Mgr. 
KIEL MUNICIPAL AUDITORIUM ST. LOUIS, MISSOURI 

far 

ICE REVIEWS 
CIRCUSES 
EXHIBITIONS 

All types of Stage Attractions! 
Capacity 6,000 Drawing Power 45,000 

Contact: M. C. SNIDER, Mgr. 

NORTH BAY NEW MEMORIAL GARDENS 
North Bay, Ontario, Canada 

iN 
Augusta, Georgia 

IT'S 

BELL MEMORIAL AUDITORIUM 
300,000 Trading Area 100 -Booth Capacity -Basement 
132'x90' Exhibit Area -Main Arena 3560 Seating Capacity 
50 -Booth Capacity -Main Arena City Owned 
130'x150' Exhibit Area -Basement Centrally Located 

Easily Accessible 
Past Successes: 

Trade Shows -Home Shows -Antique Shows -Expositions -Sports Events 

Contact 3. F'. Redingfield 
BELT, tIEM0101AL AUDITORIUM 

712 TE LFAIR STREET Phone: 2 -7070 AUGUSTA, GEORGIA 

. -- . r++-r..+.+ ...+.+..-.. 
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Icer Gives Topeka 
Peak Grandstand Biz 

'Holiday' Clicks in Six Shows; Fair 
Nets More in Six Days Than in '55 

TOPEKA, Kan. - "Holiday on 
Ice" gave the six -day Kansas Free 

' State Fair the biggest night grand- 
stand business in the fair's history, 
Maurice Fager, fair secretary, an- 
nounced at the fair's wind -up 
Thursday night (13). The icer was 
in for all six nights Last year it 
was in for three nights. 

Daytime grandstand business, on 
a day -by -day comparison, was off 
from last year, with horse races, 
in two afternoons, drawing about 
20 per cent fewer people, and Aut 
Swenson's Thrillcade, in for one 
chow, sustaining a like drop. 

Auto races, staged by Al Swee- 
ney on three afternoons, accounted 
for a total gross comparable to last 
year, tho the Sunday (9) program, 
consisting of big car sprints, 
yielded a record $13,000 single 
day gross record. This record 
stemmed from higher seat prices; 
up 25 and 50 cents from last year. 
Stock car races Saturday (8) held 
to last year's level, but a 100 -mile 
stock ear race Thursday accounted 

Golden Run 

Pulls 110,000 

At Blackfoot 
BLACKFOOT, Idaho - T h e 

Eastern Idaho State Fair brought 
its golden anniversary run to a 
close here Saturday (15) after draw- 
ing an estimated 110,000 people 
thru its gates, a 5 per cent increase 
over 1955. Weather, generally, 
was good, altho rain hit the fair- 
grounds Tuesday night but did no 
damage. 

Featured grandstand attraction 
this year was a Barnes- Carruthers 
revue for all five nights of the run. 
The final production number of 
the program was they. ed to the 
fair's anniversary and received good 
comments. Business thruout the 
five nights matched that of last 
year, Ruth Hartkopf, secretary, dis- 
closed. 

( Conti.wed on page 108) 

for a smaller turnout than last 
year. 

The Royal American Shows 
turned in an average 17 per cent 
higher gross for the six days than 
it did on the comparable days last 
year. 

In '55 the fair ran eight days. 
Fager estimated that the fair's net 
surplus would be higher than last 
year. 

Horse pulling, which drew 26 
teams, proved a popular forenoon 
feature four days, with a total of 
3,000 persons paying 25 cents to 
see the competition. 

Fair was completely sold out on 
inside exhibit space. Farm ma- 
chinery exhibits were off, with 
some of the major manufacturers 
missing. 

LITTLE RHODY 
BAGS $110,000 
FOR ESE BLDG. 

EAST GREENWICH, R. L 
-The building fund for a 
$130,000 Rhode Island struc- 
ture at the Eastern States Ex- 
pósition, West Springfield, 
Mass., got boosted by another 
couple of thousand dollars on 
Sunday (9)- when 2,500 per- 
sons attended a huge chicken 
barbeque. Even' was held at 
the Rocky Hill Fairgrounds 
with John Rego, State director 
of agriculture, heading the 
committee. Governor Dennis 
Roberts presided at the Satur- 
day (15) ground -breaking for 
the building, for -which more 
than $110,000 has been raised. 
Little Rhode Island is the only 
State not having its own ESE 
structure. Of the total, $50,000 
is a State appropriation, $25,- 
000 lias been donated by the 
fair, and the rest has been 
the result of public fund- 
raising. 

LEWIS RETAINED 

Allentown Given 
25 -Year Program 

ALLENTOWN, Pa. -A vast re- 
development plan calling for raz- 
ing part of the Allentown Fair and 
replacing it with a modernized lay- 
out, has been presented to the fair 
board by consultant Gaylord R. 
Lewis, of Findlay, O. Lewis has 
been retained by the executive 
committee and charged with pro- 
ducing a long -range improvement 
project. 

The board took much of his of- 
fering under consideration while 
noting objections to certain details. 
General attitude of the board was 
one of satisfaction with the idea 
put forth, which would take 25 
years to complete and result in ul- 
timate demolition of all buildings 
now standing on the Chew Street 
side of the fairgrounds. 

Lewis' concept would result in 
more exhibit and concession space, 
two buildings suitable for year- 
around operation, and a convenient 
layout. There were no costs brought 
out and it is anticipated that finan- 
cial estimates would be in the 

Saginaw, Mich., Gate, 
Receipts Up Sharply 

SAGINAW Mich.-111e Sagi- 
naw Fair, aided by good weathher 
for the major portion of its seven - 
day run, was racing well ahead 
of 1955, in most departments as 
of Saturday afternoon (15), the final 
day. Clearance Harnden, secre- 
tary- manager, reported attendance 
than Friday night was 287,100. He 
expected the count to rise to 335,- 
000 by the end of the fair. Last 
year's gate was 325,000. 

The' receipt picture was even 
rosier. Income from gate, grand- 
stand and parking was sharply 
ahead of last year and Harnden 
figured the fair might top the rec- 
ord income racked up in 1951. 

The night' grandstand show, a 
Barnes- Carnuthers revue, started 
slow but built up during the week 
and ended the 8 per cent ahead 
of last year. Afternoon program 

-was macle up of variety acts, with 
pulling the program Tuesday. Mid- 
way ride and show grosses were 
well ahead of last year, Gooding 

Amusement Company reported 
takes were ahead of 1955 each day 
during the run. "Dancing Waters," 
brought in by Gooding, was also 
racking up big receipts. 

Hamden attributed some of the 
success of this year's run to a hy- 
poed advertising and publicity pro- 
gram. The fair used four TV sta- 
tions, 71 newspapers and 11 radio 
stations to tell its story. In addi- 
tion, four local reporters were put 
on the publicity staff, covering 
agriculture, commercial exhibits, 
women and youth and attractions. 
The various stories were brought 
into the publicity center where 
they were angled for the various 
media. 

The fair opened its new Admin- 
istration. Building this year, an air - 
conditioned, $50,000 structure that 
proved its worth during the run. 
Other construction included the re- 
building of a new Exhibit§ Hall to 
replace the one destroyed by fire 
during last year's fair. 

offing after Lewis' program is of- 
fered to stockholders. 

Split -Level Bldgs. 
The two proposed buildings 

would be a split -level "Palace of 
Industry and Trade" measuring 120 
feet by 240 near St. Cloud and 
Chew streets. and a similar one 
nearby for "agriculture, horticul- 
ture, and verticulture7 Lewis sug- 
gested heavy, fireproof construc- 
tion, weather conditioning for all 
seasons, and accessibility to the 
exhibit floors for heavy trucks. The 

(Continued on page 108) 

Calif. State Pulls 
Record 823,887 Gate 

Extra Day Adds 85,441 to Count; 
Grocery Ride Ticket Tie -In Clicks 

SACRAMENTO -The Califor- 
nia State Fair and Exposition, 
which ended its first 12-day run 
here Sunday (9), pulled a record 
attendance of 823,887, thus sur- 
passing its '55 count of 725,203 and 
the '54 record of 812,204, both set 
when the event ran 11-day spans. 

The fair, which opened August 
29, tacked its extra day op the 
front end with an observance of the 
first kids' day in its 102 -year his- 
tory. Pinky Lee, television personal- 
ity, was featured as a free attraction 
in the outdoor theater and Jack 
Carson started his four -day book- 
ing as the headliner of the evening 
grandstand show. 

The opener gave the fair an ad- 
ditional 85,441 with approximately 
43,000 being kids, admitted free 
under a new policy that extended 
the no- charge gate to" all 16 and 
under. Until this year the maximum 
age for free entrance was 12 years 
old. 

Tie -In Clicks 
Also featured on the first day 

was a tie -in with Cardinal Markets, 
which operates 34 stores in the 
region. For each $1 purchase a 
coupon good for five cents was 
given. The fair printed 1,000,000 
of these. Those presented were 

Vinton, la., Nets 
$3,376 on '56 Run 

VINTON, Ia.- Benton County 
Fair 'racked up a net profit of 
$3,376.57, Dr. David Hibbs, presi- 
dent, announced. Receipts were 
$18,971.09 and expenses, $15,- 
594.52. This year's profit was the 
second highest on record, falling 
below the '55 record of $3,909. 
Total attendance was 19,228. 

90,000 for 4 Days 
Okay Brockton Pace 

BROCKTON, Mass. -The 83d 
Brockton Fair, with Rocky Marci- 
ano as one of its prime attractions, 
pulled a reported 90,000 admis- 
sions for the first four days this 
week. Starting on Sunday (9) the 
figures were 35,000, 15,000, 25,- 
000, 15,000. 

It was the second year under 
managership of Carlton Larsen, 
successor to Frank Kingman. At- 
tendances were not affected by 
fears of polio and weather was gen- 
erally favorable. Pari- mutuel han- 
dles showed increases- over last 
year, to reflect the increased at 
tendance. 

Marciano toured the grounds on 
Tuesday and garnered laughs and 
publicity when he refereed a 
midget show boxing bout on the 
World of Mirth midway. 

Very good business was won by 
the Pat Belone -Joan Weber grand- 
stand unit, backed by Tony Pas- 
tor's band, on Monday, Tuesday 
and VS'ednesday (10.12). Also set 
by GAC -Hamid were rock. 'n' 
rollers Lillian Briggs, Carl Perkins 
and the Johnny Burnette Trio, 
backed by the Simrus,.Peyton and 
Raye's dogs, A. Robots, Wazzan 
Troupe and the Roxbys. This unit 
was booked in for Frida% and Sat- 
urday. Opening night's grandstand 
show was headed by the Mariners. 
Tickets were 75 cents, with box 
seats at $1.25. 

Increased farm and home ex- 
hibits helped swell attendance, with 
Leo Doherty, State director of 
fairs, lauding the quality of live- 
stock shown at all fairs in Massa- 
chusetts this season. There were 
more than 1,000 poultry entries. 

Theme of the fair was "Cran- 
berry Jubilee," honoring the area's 
leading product. Attractions in- 
cluded Marciano crowning the win- 
ner of the "Miss Cranberryland" 
contest, a twice-daily fashion show, 
the Budweiser horses and an Inter- 
national Village. 

accepted as money on the West 
Coast Shows and West Coast Ex- 
position Shows midway and at con- 
cessions. The shows cut their ride 
charges to a dime and handled over 
250,000 of the coupons. Ride 
charges were not returned to the 
regular price until 8 p.m., two 
hours after the agreed 6 p.m. end- 
ing. 

The fair's agreement with the 
Cardinal chain called for the firm 
to guarantee $5,000 and the fair 
guaranteeing the first 200,000 tick- 
ets. The exposition office accepted 
the coupons from the concession- 
aires ¡it'd carnival at the five -cent 
value. Some concessionaires re- 
ported doing as much as 15 per - 

cent of the day's business in the 
tabs. 

The fair's attendance dipped the 
first Thursday and Friday (30 -31), 
but came back with a strong 96,017 
as against 88,513 on Saturday (1). 
This was designated by Dudley T. 
Fortin, secretary -manager, as Inter- 
national Day with official repre- 
sentatives of 34 countries and Gov - 

(Continued on page 108) 

Top -Notch Run 

On the Books 

For Lehighton 
LEHIGHTON, Pa. -An over - 

100,000 week was claimed for the 
82d Carbon County Fair, which put 
the lid Saturday (8) on a six -day 
run termed one of its best ever.. 

Fair directors, officials in all 
capacities, and Fred Getz, presi- 
dent of the fair association, ex- 
pressed thanks for co-operation to 
patrons and all participating ele- 
ments. 

Indian summer :weather on Sat- 
urday enabled big crowds to turn 
out. Mild temperatures thruout 
most of the week created ideal con- 
ditions for the fair. One of the 
big days was Wednesday's (5) Chil- 
dren's Day, which proved espe- 
cially productive for the midway, 
occupied by Amusements of 
America. Featured were popular 
pig scrambles and a rural pageant, 
"This Is Our Life," both before 
the grandstand. 

Getz said thrill shows were bene- 
ficial for the grandstand this year, 
as were the Gene Molter racing 
and performing animals. Closing 
day produced overflow crowds for 
stock car racing and the Buddy 
Wagner Tournament of Thrills. 

Rùtland Counts 118,000 
For Best Gate in Years 

RUTLAND, Vt. - The most 
successful Rutland Fair in several 
years concluded here Saturday (8) 
with attendance for the week an- 
nounced at 118,000. Almost half of 
the total was scored on the opening 
day, Monday, Labor Day, when 
more than 30,000 jammed the 
grounds and on Saturday when the 
gate topped 21,000. 

The weather was generally fair 
thruout the engagement. The nights 
were cold and rain did its best to 
interfere on Saturday with an early 
evening squall, but no interruptions 

resulted and the gate was not hurt. 
Attendance last year was listed 

at 103,000. Weather held the gate 
to 86,500 in 1954. Arthur B. Por- 
ter, secretary -manager, said that 
the fair was successful in every 
tray. 

Grandstand Up 
Grandstand attendance was up 

considerably over last year with 
the Mariners, heading the GAG. 
Hamid International Revue. The 
name attraction proved strong here. 

(Continued on page 108) 
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F 

the PREMIERE 
ATTRACTION 
in entertainment 
history..... 
is now available for a limited number of rodeo 

. . . fair . . . convention . . . industrial out- 
ings . . . and outdoor exposition bookings. 

WRITE...WIRE... PHONE...NOW 
for Your Date! 

Add up the FAMILY audience of THE LONE 

RANGER via radio, TV, newspaper syndication, 

comic books, fiction, records and other media 

and you get an audience impact of 

237,750,000 PEOPLE! 
just look at this power -packed lineup: 

* 23 consecutive years on radio ... and still TOPS with 20 million 
families weekly on NBC 280 -station hookup! 

* 8 consecutive years on TV . , and still tops with 45 million 
families weekly over CBS -TV and ABC -TV 280 -station hookup! 

* Over SO million General Mills cereal boxes feature THE LONE 
RANGER! 

* King Features' comic strip appearing in over 200 newspapers with 
a circulation of over 45 million! 

* Whitman Publishing Co. sells over 50 million LONE RANGER 
specialty books! 

* Add to that Decca Records, Warner Bros.' movie version of (THE 
LONE RANGER, 34 licensees manufacturing 76 products ... and 
you have multi -millions more impact! 

L. R. MERCHANDISING COMPANY 
410 So. Beverly Drive, Beverly Hills, Calif.,: 

Phone CRestview 6 -1146 

or contact: 
MR. H. C. SAPERSTEIN 
at the Annual Outdoor Convention 

Nov. 26 -28 
Sherman Hotel, Chicago 
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Strong Pace Marks 
Early Days at York 

YORK, Pa. -The usual big 
crowds and good business graced 
the York Interstate Fair and suc- 
cess for all departments was seen 
as the event headed into its final 
sessions Saturday (15). 

Better attendance was foreseen 
for the event as crowds on the 
opening days sprinted ahead of 
last year The earnings picture was 
bright with more exhibit and con- 
cession space sold. On the midway 
the James E. Strates Shows racked 

Entry Changes 
Bring Fonda 
Record Crowd 

FONDA, N. Y.- Removal of 
admission charges for children un- 
der 13 years of age, and also for 
all grandstand admissions, resulted 
in a record attendance of 28,000 
for the Fonda Fair. Secretary Fred 
L. Lowe said the 115th edition's 
changes were definitely successful. 

The five -day event closed on 
Wednesday (5), after day -by-day 
attendances as follows: Saturday 
(1), 4,700; Sunday, 5,250; Mon- 
day, 8,543; Tuesda y, 1,617; 
Wednesday, 4,077. The total of 
24,000 was enlarged by an esti- 
mated 4,000 children, based on 
ticket sales of former years. 

Considerable interest was shown 
in the new $20,000 Cow Palace at 
the eastern end of the grounds. It 
provided barb space for an addi- 
tional 111 head, easing a perpetual 
problem of overcrowding in live- 
stock divisions. Also added this 
year was concrete paving of the 
Floral Hall floor. 

One of the week's highlights was 
the visit on Tuesday of Governor 
Harriman, a stop -off en route to 
the State Fair in Syracuse. John 
King of Berryville arranged the 
tour on behalf of the fair associa- 
tion. The midway was provided 
by Coleman Bros. Shows. 

up its best kid's day here Tuesday 
(11), opening day. . 

Grandstand attendance was good 
on the opening days but somewhat 
under that of last year. One -day 
notice on cancellation by the Vaga- 
bonds because of illness necessi- 
toted the hasty substitution of the 
Crew Cuts and Roger \Villiams for 
the Thursday (13) show. Olsen and 
Johnson were featured on Tuesday 
and Ted Lewis on Friday. 

The name talent again was 
backed by a Frank Wirth produc- 
tion, High and Mighty. Perfect 
stage and seating arrangements pro- 
vide for shows in all kinds of 
weather. However, the weather be- 
haved nicely. 

Samuel S. Lewis, president and 
manager, got back into harness af- 
ter a spell in the hospital in time 
to handle all of the final details in 
the staging of the big and model 
exposition. Ile put in Isis usual full 
days on the grounds but moved 
around a little less than in the past. 

The reputation the fair has with 
its public was undoubtedly en- 
hanced by the announcement from 
Lewis that refunds would he made 
to those disappointed by the can- 
cellation of the Vagabonds. The 
offer was made with the report of 
the necessary change in star attrac- 
tions. The fair has a big advance 
grandstand sale, and its policy of 
presenting a different name at- 
traction on each of three nights has 
often resulted in overflow crowds, 
even tho the grandstand seats 
nearly 10,000. 

Create More Space 
The sparkling arena, completed 

jest in time for last year's fair, 
created new avenues bordered by 
valuable commercial and conces- 
sion space, as predicted by Lewis. 
The area, partially occupied last 
year, was sold out this year. The 
new roadways were blacktopped. 

With continuing good weather 
the Strates organization seemed 
certain to approach, if not set, a 
new earnings record. 

Fairfield County Fair, Lancaster, Ohio 
DAY and NIGHT- OCTOBER 9- 10- 11 -12 -13 

LARGEST COUNTY FAIR IN OHIO 

WANT small Concessions 
Write T. B. COX C.oncessionist 

ATTENTION 

Louisiana -Mississippi- Arkansas Committees 
A good, clean Show with 12 top Rides available. 

Hn. some open time after October 13. 

BERNARD THOMAS 'I. ART e. THOMAS SHOWS AS PER ROUTE. 

WESTERN CANADA FAIRS ASSOCIATION 
FALL MEETING 

Hotel Saskatchewan. Regina, Saskatchewan, November 3 to 7, 1956. 
T. award contracts fm 1957. Grandstand submissions will be heard Saturday, 

Nov. 3. Midway submissions on Tuesday, November 6. 
GEORGE K. ROSS, Se Prince Albert, Sask. 

MERIDIAN'S ONLY FAIR 
Nota Change In Oates 

OCTOBER 15 THRIJ 20 
Now Booking Catering Conresslon en Independent Midway. 

MISSISSIPPI FAIR & DAIRY SHOW 
P. O. BOX 185 MERIDIAN. MISS. 

CITRUS COUNTY FAIR 
INVERNESS, FLORIDA, NOV. 13 -17, 1856 

Quentin Medlin, Fair Manager. We desire to contact Carnival 
(ride show) and Rodeo Producer immediately. Rodeo on Nov. 
15 -16 and 17. 

NEW GENERAL mariager and 
secretary of the Central Canada Ex- 
hibition, Ottawa, is 1. K. (Jack( 
Clarke, who has been associated 
with the fair since 1937. He suc- 
ceeds H. H. McElroy, veteran man- 
ager, who recently resigned because 
of illness. Clarke is a native of Ot- 
tawa and held down the CCE's top 
spot for this year's edition. 

Good Week in 

Fredericton 

Tops 60,000 
FREDERICTON, N. B. - 

Fredericton Exhibition neared a 

new attendance record Saturday 
(8) as clear skies and summer tem- 
peratures blessed the annual for 
six consecutive days. 

Manager Ray Crewdson said La- 
bor Day (3) ran aròund 17,000 
paid admissions. Tuesday (4) 
sagged as expected to 5,200; 
Wednesday climbed back to 7,000 
and Thursday to 8,000. Friday (7) 
was children's day with total at- 
tendance of 14,000. Saturday bid 
well to turn in 10,000 or more for 
a week's total well above 60,000. 

Harness racing was held on La- 
bor Day and on Thursday. The 
Thursday card included a $2,000 
international free -for -all. 

The grandstand show was a 
CAC -Hamid offering. Included 
were the Two Bruxellos, comedy 
acre; Ira and Buddy Watkins, 

(Continued on page 107) 

New Records 

Scored by 

Topsfield 
TOPSFIELD, Mass. -The 132d 

Essex Agricultural Society's Tops - 
field Fair proved a record- breaker 
its all departments as a reported 
142,000 patrons flocked to the 
event, easily outdistancing last 
year's 120,000. The opening day 
Sunday (2), when c crowd of more 
than 30,000 attended, and the 
windup day Saturday (8) set one - 
day records. 

Paul Corson, general manager, 
(Continued ott page 107) 

Calgary Bows 
New Building 

CALGARY, Alta. -The Calgary' 
Exposition and Stampede will of- 
ficially open its new Agriculture 
Arena September 27 with an open - 
house celebration, Maurice Hart- 
nett, manager, announced last 
week. 

The governor of the province 
and other Canadian officials and 
celebrities will be on hand for the 
unveiling. 

Detroit Tops '55 
After Slow Start 

DETROIT -- Despite serious 
employment conditions in the area, 
the Michigan State Fair recorded a 
total attendance of 821,656 during 
the 10.day run ending Sunday (9) 
-an increase of 41h per cent over 
last year's 786,758. 

The final day's turnout -102,613 
-was slightly ahead of last year's 
1()1,805 and required closing the 
gates to automobiles during the af- 
ternoon. Weather was generally 
good, with moderate temperatures 

Hoosier State 

Clocks Record 

855,111 Gate 
INDIANAPOLIS --The Indiana 

State Fair clocked a record 855,117 
patrons during its 10 -day run, far 
surpassing last year's 596,509 and 
topping the previous all -time rec- 
ord of 659,450 racked tep in 1952. 
Part of the increased attendance 
was due to the inclusion -for the 
first time -of passes and other free 
admissions in the total count. 

The night grandstand show, an 
Ernie Young revue with acts, 
grossed $22,765 in six perform- 
ances. This compared with $42,592 
taken in by a Music Corporation 
of America revue in seven nights 
in '55. 

The re- titled English Horse Show 
was, sharply ahead of a year ago, 
grossing $50,823. Biggest crowds 
came out the first four nights when 
Arthur Godfrey -in for free -was 
featured. And the TV performer's 
appearance at the horse show was 
also credited with cutting into the 
Young revue turnouts. 

Harness race receipts and the 
ride and show gross of the Cetlin 
& Wilson Shows was reported to 
be about on a par with '55 figures. 

Advance sale of tickets for the 
Hoosier 100, annual USAC -spon- 
sored auto race here Saturday (15) 
was reported to be substantially 
ahead of last year. 

Schaghticoke 

Does 77,786; 

1d Best Year 
SCHACHTICOKE, N. Y. -An 

attendance decline of 6,000 below 
last year's all -time record was 
viewed this week as highly satis- 
factory by officials of the Schaght- 
(coke .Fair. 

Philip B. (laird, president, noted 
that the total turnout of 77,786 for 
the six clays ending September 5 
was. still the second best figure 
yet attained. There was rain on 
two days which deprived the fair 
of a new record. 

Best single day was Labor Day, 
Monday (3), when 36,387 turned 
out. Rain had fallen on Friday 
(31) and Sunday (2). 

Continuance of attendance to- 
tals exceeding 70,000 will make 
physical expansion a necessity, 
Caird said. 

A closing day children's day 
drew many hundreds of youngsters 
from the area. Tuesday's entertain- 
ment found harness racing supple- 
mented by an appearance of Gab- 
by Hayes, kiddie western favorite.. 
Free admission for kids won a 
turnout of 5,000 younsters, it was 
announced. The Chordettes, re- 
cording group, appeared the fol- 
lowing day and night. 

until the last three clots when the 
mercury dipped into the chilly 
zones. The only rain came on the 
first Saturday. 

Paid attendance figures were 
445,265, a drop of less than 4 per 
cent from last year's 462,802: Ad- 
missions on passes totaled 376,391 
against last year's 323,956. 

The fair showed a significant re- 
versal of form halfway thru the 
rem. Attendance was down the first 
five days but strengthened notably 
in the home stretch. Fair Manager 
Donald L. Swanson credited this 
pick -up to a policy of bolstering the 
usually weak days with special at- 
tractions. 

Amusements held up well . with 
the W. G. Wade Shows setting a 
new all -time high midway gross of 
$321,719.60. And S6'anson esti- 
mated the fair would rack up a 

(Continued on page .107) 

Marshall, Tex, 
Ends Okay Run - 

MARSHALL, Tex. -The Cen- 
tral East Texas Fair and Livestock 
Exposition closed Isere last week 
after an estimated 10,000 had come 
thru the outside gates. President 
R. O. Bartlett termed the run the 
best on record. Bill Hames Shotvs 
provided the midway attractions. 

*U 

00 /Muir 44, 
swAYPOices 
Two Separate Units 

Never Televised 
Now booking 1957 dates. Same open 

time in October and November. 

Unit #1 Unit f2 
Lesi Bronaugh George Bronaugh 

Ben 113, Packen Station, 
Kansas City, Kans. 

Phone: Mayfair 1 -1991 

FAIR CONCESSIONS 
Available fora few clean indoor selling 
Concessions such as Jewelry, Hawaiian 
Ti Plants, etc. No food. Must act 
promptly. Call or wire 

WILLIAM R. LYNN 
SECRETARY 

SOUTH ALABAMA FAIR 
5 -3546, Montgomery, Alabama 
Fair Is week of October 8.13. 

Spaces available are 12 by 15 feet. Also 
United space left on outside independent 

Midway. 

FLYING RETURN 
ACT WANTED 
}or S.PIemGr 76.77SaI9 

In Ner/Mart Arkansaa. 
Wire or phone 

J. C. MICHAELS ATTRACTIONS 
Reliance Bldg. Kansas City, Mo. 

WANTED 
An oldtashloned Balloon Ascension for 
CORN DAY, Carol, Illinois, October 20. 
Write: 

RALPH AMMON 
R.F.D. el Carol, M. 

For Your 
Fair... Park ... Celebratloa 

Book 

THE MALKO TROUPE 
Flying Trapere Artiste 

MIKE MALKÖ aioom °inóreéeui 1. 

DISPLAY FIREWORKS Of DISTINCTION 
Whether your Fair, Celebration or Event 
oalle rot F30 display or e {3,000.00 
equally e. you will tl 

giving 
CONTINENTAL 

andIb efor..t o r Tou the mort 
and beet for- your money We carra 
ede9 tete Inruranee. Send for our ee. 
catlot NOW Wrlt., wire or Ohene 
Centlne.tal Fireworks Co. 
R. R. ea Jacksonville, 111 

Phone R4917 et 1351 
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Stevenson Talk Gives 
Palisades Big Windup 

PALISADE, N.,J.- Irving Ro- 
senthal will sign next week, he 
says, with a producer for a three - 
week circus presentation with 
which to focus attention and dol- 
lars on the opening of his '1957 
Palisades Amusement Park season. 

The news was second in impor- 
tance only to the terrific windup 

Good Finish 

Saves Season 

For Rockaway 
NEW .YORK --An upswing in 

business, concurrent with favorable 
weather, enabled rides and games 
in the Rockaway area to recoup 
early season losses this year. 

Daily operations closed :Sunday 
(9) and. Playland begun another 
winter of weekend schedules. High- 
light of the closing days was the 
annual Nlardi 'Gras on Saturday (8) 
featuring participation by volunteer 
fire companies from Queens County 
and Long Island. 

Weather was cold and windy, 
and the good turnout was kept from 
spending a great ' deal of time at 
the ainusements. A good couple of 
hours was gartered, however. 

Bulk of Playland's improvement 
dollars this winter will go, toward 
new electric service, fireproofing, 
additional midway paving in place 
of the former boardwalk flooring, 
and various utility work. While far 
from the best year the park has 
known, 1956 was still profitable, 
Dick Ceist noted.. - 

Chamber of Commerce and Park 
Department attendance surveys 
showed a decline this year of 30 
per cent behind 1955. 

July was the worst month, ac- 
cording to George Wolpert, execu- 
tive secretary of the C. of C. of the 
Rockaways, with a 50 per cent 
drop. When it wasn't raining, he 
said; there were forecasts of rain, 
all of which kept people from the 
beaches, and likewise discouraged 
them from taking the new subway 
line to the beach. 

the park had last weekend, topped 
by the appearance of Adlai Steven- 
son, Democratic candidate for the 
presidency, on Sunday (9). On the 
previous day George Reeves, the 
TV Superman, appeared to speak 
and distribute signed photographs. 

Thousands of people of all ages 
took advantage of the two-day 
weekend, and the park drew its 
heaviest crowds in a long while. 
In a major - Political ,Appearance; 
Stevenson spoke from the amphi- 
theater and was photographed on 
the Ferris Wheel. The park name 
was prominent in newspaper'stor- 
ies in`hmndreds of papers. 

Six Weeks in Works 
Rosenthal said the Sunday event, 

which .. had been built 
. 

to imnpor.- 
tance by Democratic circles; pro- 
vided the best food day of the sea- 
son, and credited much of the suc- 
cess to publicist Bert Nevins' of- 
fice.Reeves is reportedly booked 
for a. return in 1957. The political 
event had been in the works for 
some six weeks, it was mentioned, 
and Rosenthal was doubly . satis- 
fied because of snaring the appear- 
ance of Stevenson when there were 
countless other places for the can- 
didate to speak. 

The circus scheme is for an un- 
der- canvas show with 4,000 -seat 
capacity. Three shows a day are 
planned, at 1:30, 3:30 and 8:30, 
priced at 50 cents for generalad- 
mission and $1 for reserves, includ- 
ing park admission and parking. 

Ocean Beach 

Claims 1d 

Best Season 
NEW LONDON, Conn.- -De- 

spite uneven weather conditions, 
Ocean Beach Park,--New London 
city -owned -and- operated shoreline 
park, had its second best season 
in 1958. 

Beach superintendent Augustus 
Menghi reports total revenue sur- 
passed $235,000. which compares 
favorably with the 1953 record of 
$241,000. 

Winter months will see two con - 
struction projects under w-av, an 
addition to the recreation hail and 
the erection of a shade shelter at 
the west end of the park. 

Detroit Goes Over 1955 Top 
Continued from page 106 

total net profit in the neighborhood 
of $10,000. 

Best attended single event was 
The 250 -mile stock car races on 
Sunday, which drew 18,139 people 
for a gross of $44,805.09 with seats 
scaled at 50 cents to $5.50. This 
compared with 15,625 admissions 
and a gross of $40,478.98 last year 
when the stand was scaled at $1.50 
to $5.50. Race was cut to 227. miles 
when infield crowds swarmed onto 
the track after several hours in at- 
tempts to get back to the' main fair- 
grounds. 

Joie Chitwodd thrill show drew 
1,182 for a gross of $552.23 on 
Sunday evening. Last year the 
Canadian Daredevils played to 
1.376 who paid $1,735.48. The 
Texas Rodeo, featuring Buffalo Bill 
Jr., booked tin, - Val Campbell, 
drew 26,657 and grossed $28; 
261.54 in 15 shows. Last year's 
rodeo, which gave 18 shows apd 
featured Annie Oakley, Cisco Kid 

POPCORN PREZ 
POLL PREPPED. 

- NASHVILLE -- Popcorn 
eaters again, this year will be 

-asked_ to' twine their prefer- 
ence in thy presidential 'race. 
The .Blevins Popcorn Company 
here will again conduct its 
popcorn box poll, Jim Illevinn, 
president,. announced. 

The poll, using popcorn 
boxes or, bags as sample bal- 
lots, pulled over 20 million 
votes four years ago and, ac- 
cording to Blevins, proved 
more accurate than any other 
source in predicting the out -' 
come of the race. In 1952 the 
'boxes and bags carried a pie- 
-turn of both candidates; this 
-year, reflecting the increased 
interest in vice - presidential 
nominees, patrons will be able 
to vote for both members of 
each ticket. Over 50 million 
"ballots" are ready, Blevins 
said. 

and the Cass County Boys, grossed 
$37,230:92 from 38,624 patrons. 

Cross Dips 
Total attendance at the grand- 

stand shows was 43,978, who paid 
$73,61 &86. Last year it was 55; 
62.5 and the gross was $78,445.38. 

The Coliseum show ran behind á 
year ago drawing 85,288 and rack- 
ing up $84,502.74. This compared 
with 72,922 and $89,170.34 in '55. 

Independent concessions grossed 
an amount on a par with last year, 
Gerard C: Lacey, director of space 
sales, reported. While flat rate 
operators were off 10 to 15 per 
cent, this was averaged out by in- 
creases on the percentage opera- 
lions, he said. 

The dairy bar -with all the milk 
you can drink for a dime -reported 
157,000 sales. The Junior Farm 
Bureau's grape juice and apple 
cider booth chalked up 58,000 
sales. 

Mull Plans 

For Pier 

In Florida 
JACKSONVILLE BEACH, .Fla. 
Plans for the construction of a 

multi- milliondollar .privately 

VOTERS TO DECIDE 

Civic Center May 
Replace Carlin's 

BALTIMORE- Carlin's Amuse- discussion for more . than a year; 
nient Park appears destined to be Carlin's had not been in the picture 
replaced by a $6,000,000 civic cen- 
ter, 

until early this year. He cited the 
city's need fora major indoor 

ter, ending an operation which be- location which the center 
sports 
would 

gar in 1919 when John J. Carlin provide. The park and its former 
Sr. opened a dance hall in a heavily rink were identified for decades 
tgoóded suburban area. with basketball, ice hockey, boxing, 

Proposal of the park location was wrestling, roller skating, swimming 
made by a Civic Center Commis- and other attractions. 
sion to 'Mayor D'Alesanclro this .Fischer added that the park's 
week as the "best available site" management had every intention of 
of. the dozen or so which were con- remaining in the outdoor amuse- - 
sidered. Backing for the project is ment business and outlined Several 
strong and indications are the pub - possibilities for which suburban 
lic will approve it. property is being studied. One 

Carlin's has gone thru a de- would be adrive -in movie and Kid - 
emphasis in recent seasons, and its dieland combination, another would 
last year approximating full opera- be a roller rink. 
tions was 1955. Since then, execu- The civic center would have 
five manager William J. Fischer 10,000 permanent seats, plus 3,000 
notes, virtually all of the ride equip- portable seats, all with 'unoe 
ment has been disposed of. This structed view of the center of the 
year only the pool and roller rink main structure, which presumably 
remained open, the ice rink having would be a coliseum. It would he 
been destroyed by fire last winter. an all- purpose facility for sports, 

Benefits Cited conventions and exhibitions. The 

The mayor gave his "complete HiIÌ Parkt contains 3n9 ae 
and Druid 

approval" to the commission report 
and called on the public to support Ultimate completion of the civic 
the $8,000,000 civic center loan center project would leave kalif- 
which will be offered on election more with one amusement park, - 

fi- day, Novete er 6. The commission 

minced amusement pier here are " 
still being studied by a Maryland 
firm, Mayor I. D. Sains announced. 

"I have received a letter from 
J. A. Crazier, president of the 
Ocean City (Md.) Pier Corpora - 
tion, who says the plans are un- 
der consideration," Sams said. "Of- 
ficials visited the beach recently 
to go over the idea with city .offi- 
cials; he added, 

City councilmen promised com- 
plete co- operation on the city's 
part toward helping the company 
locate the pier here in Jacksonville 
Beach. 

Topsfield Big 
Continued from page 106 

said lie believed the greyhound 
racing :mutuel handle of $900,000 
topped that of any fair in the na- 
tion offering such racing The 
handle was $820.000 last year and 
$532,000 in 1954. John T. Tutko, 
president, said a total of 12,207 
separateentries also was an all -time 
high. 

Grandstand business was good 
when weather allowed. A heavy 
shower on opening night washed 
out the show and on Thursday more 
than two inches ct rain at -night 
also put a crimp in the GAC -Hamid 
show featuring Ei-die Gorme and 

oted that the location is served 
directly by four bus lines, is crossed 
by the ,Western Maryland railroad 
line, would afford ample parking 
space. for car patrons, and has an 
ideal scenic location because of its 
elevation. 

Fischer, president of the operat- 
ing corporation, said that while the 
civic center project has been under 

Edaville R.R. 

Adds Old Unit 
SOUTH CARVER, Mass. - 

Steam locomotive No. 1455, a 
doughty relic of pre -diesel travel, 
made its last trip this week on the 
back of heavy -duty trailer. The 
locomotive and three cars were 
donated by the Boston & Maine 
Railroad to the Edaville Railroad 
here, to become part of the display 
called "Railroads on Parade." 

Resides the Edaville Railroad 
which attracts more than 200,000 
persons yearly, F. Nelson Blount, 
of Warren, R. I., who purchased 
the line last year, is building up a 
railroad museum which was started 
by the late Ellis D. Atbvood. No, 

"Fair Time Frolics of 1956." Ex- 1455 will take its place among the 
cent for the two downpours the other nv sentoes of railroading. 
weather was perfect and the 
grosses on the midway handled 
by Gene Dean and jack Flynn held 
up to about 15 per cent better than 
last year Rides were provided 
by Playtime Amusements. 

Corson said interest in such 
events as horse and oxen -pulling 
was at its highest with ,erowds of 
more than 5,000 watching the con- 
tests, held tinder floodlights this 
time. Corson said interest had 
grown so much that the contests 
had been shifted from afternoon 
sessions, a move that was justified 
by the attendance. 

Press coverage under the direc- 
tion of Warren Rockwell was ex- 
cellent with pictures and stories 
running almost every dry, even in. 
the Boston papers. Last two pre - 
vious years had been plagued by 
hurricanes and polio epidemics. 

Gwynn Oak. . 

Krasner Spot 

Extends Run, 

Garners Biz 
DENVER -Ben Krasner s Lake- 

side Park extended its run a week 
beyond the traditional Labor Day 
closing date and. despite cooler 
weather, did good business during 
the period. 

Stan Kenton and his band closed 
the El Patio-Ballroom a week ear- 
lier than the rest of the park closed 
but stock car races on Sunday eve - 
ning and midget races on Fridays 
will continue to run until mid - 
October if the weather holds. 

Big crowds jammed Lakeside 
during the three -day Labor Day 

which was topped off 
with a "nickel day." On this day 
a 5 -cent coin was accepted for 
rides on nearly all adult as well as 
kid devices, 

Opening of a multi- million -dol- 
lar shopping center on the opposite 
side of Lakeside's Lake Rhoda 
brought the park more transient 
traffic and scored good advertis- 
ing and publicity for the amuse- 
ment zone. 

Fredericton, N. B., Tops 60,000 
Continued from page I06 

chimps; Florida Trio, contortion; 
Will Mahoney, comedian; War, 
rims, pyramids and tumbling; Two 
Mazurs, aerial, and Cordon Sin- 
clair, radio and night club anttowne- 
gr of Montreal and Toronto as 
master of ceremonies. Music was 
by a six -piece local combination 
with Velma Goodwin on the Ham- 
mond organ. Performances were 
given each night, a children's mat- 
inee on Friday (7) and a double- 
header on Saturday night (8). 
Grandstand attendance ranged 
from a minimum of 1,600 to a high 
óf 3,300. 

General admission was 50 'cents, 
grandstand admissions were $1 for 

adults and 50 cents for children. 
Publicity was copious, both local 

and regional. The Daily Gleaner 
tuned the fair into a photographic 
field day. The Telegraph -Journal 
of Saint John gave the event 
streamer heads thruout the week, 
Station CFNB at Federickton car- 
ried comprehensive news coverage 
and a number of recorded inter- 
views, CHSJ -TV, Saint John, ran 
plenty of visual footage. Television 
section of the Canadian Broadcast- 
ing Corporation also took fair foot- 
age for its Farm Forum, Featured 
were Ray Crewdson, fair manager, 
and Bill Lynch, operator of the 
shows bearitig his name: . 

www.americanradiohistory.com

www.americanradiohistory.com


108 PARKS -KIDDIELANDS -RINKS THE BILLBOARD SEPTEMBER 22, 1956 

ROLLER RUMBLINGS 

Bayridge 9th Gotham 
Skatery to Shutter. 

BROOKLYN - Announcement 
recently of the closing of Bay Ridge 
Rollerdrome here brought to nine 
the number of privately owned 
rinks in the five boroughs of New 
York that have been converted to 
other enterprises -for financial rea- 
sons or otherwise -since the end of 
World War II. After operating as 
a rink for more than 16 years, the 
building is to become a textile 
plant. Bay Ridge was operated for 
the entire time by .former Roller 
Skating Rink Operators' Associa. 
tion of America official Joseph P. 
Seifert and Carl Carlson, with 
former world speed titlist Árt 
Launay ;as manager. Launay cap- 
tured the world half -mile title in 
1921 and retired as undefeated 
Eastern champ, a crown he first 
won in 1911. Brooklyn rolleries in 
operation and ready to absorb Bay 
Ridge biz are Park Circle, Eastern 
Parkway and Empire. All stand to 

WE BUY AND SELL 
USED ROLLER SKATES 

1000 pr. Used Clamp Skates .$3.S0pr. 

Brownie Precision Wheels 1.50 set 

Economy Precision Kit, 

Cottrell Wheels 9.50 set 

Boeep's Hug.MeTighh.. $10.50 dz. 

Benny's New "Princess" 
Line Skating Skids... 24.00 dz. up 

Arthertsed DisfMuter far WNle Ier e eht. N/e{a.aery. 
ROLLEN SKATE CO. 

JACK ADAMS & SON, INC. 
723 MORRIS PARK AVENUE 

BRONX 62, NEW YORK 
-SYcpmore 2.1110, 1111 

SKATING RINK TENTS 

42 E 102 IN STOCK 

S3 s 122 AT ALL TIMES 

NEW SHOW TENTS 
MADE TO ORDER 

CAMPBELL TENT d AWNI116 CO. 

100 Central Ave- Alton, 111. 

PORTABLES ARE THE ANSWER 

POP to -/iít 
TENT COVERED SKATING RINKS 

Write 
W. T. SHACKELFORD. 

Rea 42S, Smyrna, Da. Phone 1-597S 
Phone: L21SA Marietta, Oa, 

CURVECREST RINK -COTE 
The skating surface for wood and 
masonite floors. The ultimate in clean- 
liness and traction. 

PERRY B. GILES, Pres. 
Curnsereit, Inc. Muskegon, Michigan 
We invite you to bring your skates to 

Curvecrest and see for yourself!' 

gain box office by the recent clos- 
ing of Gay Blades, Manhattan's 
only rollerdrome. 

Caille Named Prexy of 
World Skating Congress ... 

WILMINGTON, Del. -- Victor 
Caille, operator of the Printz 
Roller Way here, was elected 
executive secretary of the World 
Roller Skating Congress during the 
recent convention in Richmond, 
Va., of the Roller Skating Rink 
Operators' Association of America. 
Caille also was re- elected to an- 
other three -year term as a member 
of the RSROA board of control. 
Plans are under way to hold the 
next meeting of the WRSC in 
Auckland, New Zealand, in Jan- 
uary, 1958. Champions from senior 
divisions in dance, figures, free 
style and speed in meets to be held 
thruout the world in 1957 will be 
eligible to compete. Auckland has 
an outdoor arena with seating ca- 
pacity of 20,000 spectators. Presi- 
dent of the World Congress is \Vil- 
liam T. Brown, Portland, Ore. 
George Bright, Auckland, is vice. 
president, and Fred A. Martin, Fort 
Lauderdale, Fla., is secretary. 
Board representatives are: Harry G. 
Law, London, Ont.; Ethel Flana- 
gan Burns. Brisbane, Australia, and 
Harek D. Darákhanawals, Bombay, 
India. 
163G Air Base Skatery 
Started at San Antonio ... 

SAN ANTONIO -Ground was 
broken here recently for construc- 
tion of one of the largest roller - 
skating arenas in the Southwest at 
Lackland Air Force Base. The 
rollerdrome is being constructed by 
Jaffe and Martin and will he oper- 
ated on a long -term concession 
basis. The building will he 281 feet 
long and 100 feet wide and cost 
about $163,000. Spectators' gallery 
will have appròximately 500 thea- 
ter -type seats and the floor will 
accommodate about 650 skaters. A 
large air- conditioned snack bar and 
an Arcade will be adjacent to the 
arena floor. 

Detroit Bob -Lo Closes 
Successful Season . . . 

DETROIT-Bob Lo Rink on 
Bois P1kna Island at the mouth of 
the Detroit River closed on Labor 
Day after a satisfactory season's 
business. June - proved an especially 
strong month with patronage by 
school children, while during the 
next two months transient business 
was encouraging for the rink which 
has completed its eighth season. 
Bob Lo occupies one of the few 
fieldstone rink buildings in the 
country. Design is such that large 
movable steel shutters between the 
great piers may be opened, making 
it, in effect, an outdoor rink when 
the weather is fair. Skating is con- 
ducted on an hourly fee basis, plus 
overtime. Tape -recorded music is 
used. A highlight of the operation 
is the large amount of skate shoe 
rental business done, since rela- 

Maple and Fibre Wheels 
Rock Hard Maple 87S Standard 87F Figure 

No. 87DDL - No. 87SL 
Laminated Maple two -piece Bushing. 
Keep all Maple Wheels in a dry place 

No. 78 Narrow -No. 785 Wide 
New Long Wearing Fibre Wheels. 

No. 78R Regular - No. 89 Pre- 
cision Bearing 

"DURYTE" PLASTIC 
Long Wearing -No Dust. 

Rink Repairs -Order Novel 
No. BUS "Hold Fait" and White Shoe Soap. 

CHICAGO ROLLER SKATE CO. 
Knew* for Qeality Products 

4.417 W. LAKE STREET Estebreok 9 -3800 CHICAGO 24, ILL; 

Calif. State Pulls 
Continued from page 104 

ernor Goodwin Knight attending 
the functions, including a luncheon 
in Governors Hall. 

Sunday Pulls 117,970 
Attendance on Sunday (2) was 

117 ,970, the highest of the run and 
topped the same 1955 clay's 101,- 
394. Eddie Fisher played the 
grandstand that evening, pulling 
approximately 12,000, the largest 
show attendance of the run. 

Dennis Day headlined the stage - 
shows Monday (3) thru Wednesday 
with Bob Crosby, his daughter, 
Cathy, and the Modemaires taking 
over Thursday (6) for the remain- 
ing four days of the fair. 

-Tite added slay in the run also 
gave one for horse racing, a total 
of 10. There were also 12 races 
daily instead of 11. The pari- inutuel 
handle also net a new record of 
$4,737,561. The Labor Day' han- 
dle remained the kind with a rec- 
ord of $812,583. The previous 
single day high w -as $717,836. 

"Dancing Waters" returned this 
year for the first time since 1954, 
when it was a free attraction in 
one of the exhibit buildings. This 
year the charge was 50 cents for 
adults and 20 cents for children. 

Nightly fireworks displays were 
presented under the direction of 
Pat Lizza, whose Golden State 
Fireworks Manufacturing Company 
has held the contract for the past 
20 years. 

Publicity was directed by John Z. 
Ickes and concessions by Lee Perry- 
man, both for the first time. Fred 
Heitfeld directed special events. 

Under the direction of Ted 
Rosequist, assistant manager, all 
soft drinks on the grounds were sold 
for ten cents, five cents less than in 
1955. 

Lively few skaters bring their skates 
to the park. The rink is under the 
personal management of Mrs. Elsie 
Zimmerman, who has just cons - 
pleted her fifth season tinder the 
supervision of Harold Corry, park 
manager. Prospects for the 1957 
season are good, with a significant 
number of inquiries for special 
dates already in, including a defi- 
nite booking by an old- timers' skat- 
ing club. 
Editorial Lauds RSROA 
For Conduct of Meet ... 

DETROIT -- "The AAU, cur- 
rently drenched with charges of 
professiolhalism in its domain, 
would do well to examine the 
skater's code," is the conclusion of 
a signed editorial by Gordon Rad- 
due, sports columnist of the Inde- 
pendent of Richmond, Calif., in 
commenting upon the regional 
championships conducted at Roller 
City there under Roller Skating 
Rink Operators' Association aus- 
pices. 

Noting the meet as evidence that 
"such a thing as a pure amateur 
sport exists," Raddue, in an edi- 
torial typical of others gathered 
from the press across the country 
at RSROA headquarters here re- 
cently, paid tribute to the caliber 
of operations of skating competition. 
He said that the skater functions 
under a net of restrictions that 
make the "AAU code look like a 

(free loader's paradise," citing, for 
instance, that the winners may not 
even give away a medal and may 
not advertise a rink by represent - 
ng it in competition. 

WANTED 
Manager, Operator for Popcorn Units 
for 1957 season. Most know all phases 
of operation. contact 

IDLEWILD PARK 
Ligonier. Pennsylvania 

- SAVE MORE MONEY - 
MAKI MORE MONEY - 

Mobs I. lb IliLwrd 101AYI rit 

Allentown Given 
Continued from page 104 

Palace of Industry and Trade would 
house the fair offices, the current 
office building being ,moved else- 
where on the grounds for use of a 
caretaker's home. 

Other elements of the develop- 
ment plan include: 

A new main entrance for the fair. 
A "Stall of Arts and Sciences." 
A poultry, pigeon and pet stock 

building. 
Special barns for FFA and 4 -H. 
Two new livestock barns. 
Five new race horse stables. 
Draft (torse and pent' barn. 
Widening all gates and road- 

ways, except the midway. 
Series of 5 -Yr. Plans 

Lewis noted the plan calls for 
the fair to gaits 163,200 square feet 
of exhibit space. He suggested a 
series of five -year plans, the first 
of which includes the Palace of In- 
dustry and Trade, 4 -H livestock 
bans, race horse barn, new fair 
entrance and relocation of two 
livestock barns. He said he would 
make no changes in the grandstand, 

Building, five livestock build- 
ings and two -story race stable. 

Board members made certain 
modifications, considering the feel- 
ings of residents of Chew and Lib- 
erty streets who do not want animal 
barres too close to their property. 
The development scheme would 
not make much of a dent in the 
traditional parking problem faced 
by the annual, which always has a 
large overflow of cars onto the 
track infield and elsewhere. 

Rutland Counts 
Continued from page 101 

* Stars of "Grand Ole Opry" 

HAWKSHAW HAWKINS 
and His Night Hawks 

* RCA -Victor Records Stars * 

Ce-Featuring 

JEAN SHEPARD 
* gapitel Records Star * 

AVAILABLE FOR 

THEATERS- ARENAS 

AUDITORIUMS 
NOVEMBER 11 f0 29 

Prefer Eastern U. 3., New England' 
States and Canada. 

WRITE WIRE PHONE 

JOLLY JOYCE 
Theatrical Agency 

Philadelphia: 1001 Chestnut Street 
Phone: WAenut 2.1677 

New York: Hotel President and PI.1 
PLau 7.17114 A Circle e -5500 

It was the first time the fair, had 
used name personalities in its show, 

Cene Holtet's Wild Animal Show 
on Friday and B. Ward Beam's 
auto thrill presentation on Saturday 
accounted for big crowds. Porter 
said the Beam unit drew the best 
afternoon crowd in many years. 
An added Saturday feature was a 
State baton twirling contest. Har- 
nets racing was also featured. 

The only dip in gross earnings 
was on the midway where the King 
Reid Shows replaced the World of 
Mirth Shows. This was acknowl- 
edged to have resulted because of 
the difference in earning power be- 
tween the two shows. Fair officials, 
however, expressed neither surprise 
or concern. 

An improvement was the pav- 
ing of a portion of the midway 
area by Reid. 

Golden Run 
Continued from page 104 

The Jimmy Lynch Thrill Show 
pulled a strong crowd to its Friday 
afternoon (14) show and an equally 
good turnout Saturday afternoon. 
A combination of running races 
and a Horse Show proved popular 
the first three afternoons of the 
fair. 

Siebrand Bros.' Carnival and Cir- 
cus, the midway feature, ran ahead 
of 1955 for the five days. Each 
day was a little ahead of the same 
day a year ago. IrvingGoldstem, 
veteran humatone pitchman, was 
an added attraction on the inde- 
pendent midway and created much 
comment among patrons. 

Livestock entries this year hit 
record numbers and space w -as at 
a premium Himont the fairgrounds. 

WANTED 
Will pay premium for 

SCRAMBLER 
New or used. 

State model and when I 

can get delivery. 

CHAS. STANLEY 

CONEY ISLAND AMUSEMENT PARK 

Cincinnati, Ohio 

INTEREST IN 

KIDDIELAND WANTED 
Owner of CAPTAIN KANGA- 

leading na- 
tional network children's 
show, interested in purchase 
of substantial equity in Kid - 
dieland where name of show's 
major personality will be of 
value. 
Will also consider investment 
with experienced operator in 
new venture. Inquiries also 
invited from shopping centers 
with large parking facilities. 

Reply to: 
KEESHAN- MILLER ENTERPRISES CORP. 

113 West 57th Street, 
New York 19, N. Y. 

FOR SALE 

Kiddie Electric Train 
36 foot diameter: capacity, 18 children. 
Can be seen on location. Price 51.000.00. 
Perfect condition, new motor, 

BEACH AMUSEMENT 
Million Dollar Pier 

Atlantic City. New Jersey 

FASCINATION 
WANTED 

es 
Faen n 

best 
aTnad 

b lepsr. 

iceMd 

u hrl 

i gbhat . 

to 
1 .prelfe 

n 

to 
BOX D.2-t3 

c/o The gnlboard Cincinnati 22, O. 

PRESTI. AND PROFITS 

A HOLMES MINIATURE GOLF COURSE 

Adds prestiae to your location end 
makes more money vor you. Each 

=ea Cook Custoro Built Course cao 
handle up to 200 persons per hour. 

HOLMES COOK MINIATURE GOLF CO. 
529 10th Avenue New York, N. Y. 

High Quality 
KIDDIE RIDES 

ROTO WHIP -KIDDIE WHIP -SPEED BOATS -PONY CARTS - 
GALLOPING HORSE CARROUSEL 

Illustrated Circulars Free 

W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 
ESTABLISHED lest 
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MILLER BUSINESS 
STRONG AT NIGHT 

Schools Cut Into Afternoon Houses; 
Show Quits Indiana, Crosses Illinois 

HARRISBURG, 111. - Al G. 
Kelly & Miller Bros.' Circus busi- 
ness gave sharp reflection of the 
start of school terms in the past 
ds-ys. Afternoon houses, which 
have been running very strong thru 
most of the summer, tapered off 

Cristiani Bros. 

Light on Dais, 

Okay al Night 
WILMINGTON, N. C. -Cris- 

tiani Bros.' Circus is playing to 
lighter afternoon business on school 
days and to both good and fair 
business at night. 

In Kinston, N. C., Friday (7) rain 
and high school football held the 
circus to half houses. Jaycees were 
the auspices. At New Bern, S. C., 
on Saturday (8), the show had .a 
three -quarter afternoon and half 
house at night. Again, rain and 
football interferred, and again, the 
Jaycees were the sponsor. 

At Wilmington on Monday (10) 
the afternoon was a light one- 
quarter, but the night house was 
near -capacity. Moose sponsored 
the show. The newspaper pub- 
lisher declined to carry any news 
of (Ise show, it was reported, but 
his sheet did carry the Mills Bros. 
AP feature the day before, and that 
helped. 

Promotion Starts 
For Hamid- Morton 

BOSTON-- Itamid- Morton Cir- 
cus this week will open the ad- 
vance promotion for' its Shrine date 
that opens at Boston Garden No- 
vember 16. 

Vernon McReavv, formerly with 
Hamid- Morton, will return to the 
organization to handle the Boston 
date. 

Von Houses Good 
WEST POINT, Va. -A pair of 

three -quarter houses was the score 
here for Von Bros.' Circus on Sat- 
urday (8). Show was under aus- 
pices of the American Legion. 

to a near -steady level of half of 
capacity. 

But while the kids were in class 
for the afternoon, many of them 
and adults went to the circus at 
night. Evening performances were 
being given to a near- constant 
sized crowd of near -full. 

Bedford, Ind., Tuesday (4) had 
half and near -full houses. The lot 
crowd was very large in the mans, 
ing, and -by 9 a.m. the concessions 
and pit shows were 'doing a brisk 
business. - 

hr Petersburg, Ind., Wednesday 
(5), there were quarter and near - 
full houses. Mount Cannel, 
Thursday (6), climbed to half of 
capacity In the afternoon but held 
the near -full pace at night altho 
weather turned cool. - 

Mount Vernon, Ind., Friday (7), 
had half and near -full houses. 

McLeansboro, III., was the after- 
noon only Sunday stand, and it 
proved to be worth a three-quarter 
house. 

At Harrisburg, Ill., on Monday 
(10), the business dropped to 30 
per cent and 50 per cent houses, 
altho weather continued good. 

AGENCY OFFERS 
RINGLING BAND 

NEW YORK -The Ring- 
ling Bros. and Barnum & 
Bailey Bard, presented by 
John Ringling North and di- 
rected by Izzy 'Cervone, is 

being offered as an attraction 
this winter thru the Associated 
Booking Corporation, it was 
learned this week. Billing 
specifies that the band opera- 
tion is to be owned and op- 
erated by the Ringling cor- 
poration. 

First Grotto 

Date Success 

M Pawtucket 
PA \VTUCKET, R. I.- Despite 

rain and cold weather the first 
annual Moslem Grotto show Sep- 
tember 7, 8' and 10 at Narragansett 
race track drew better than 18,000 
patrons. The Masonic event was 
staged by veteran showman J. C. 
ifarlacker, activein the Shrine Cir- 
cus held here for the past 32 years. 

Shows were presented Friday, 
4Saturday and Monday nights, with 

(Continued on page 110) 

Brownwood Packs 
Beatty's Big Top 

BROWNWOOD, Tex. - Open- 
ing of schools slowed afternoon 
business for the Clyde Beatty Cir- 
cus. somewhat. But night business 
has held good. And Saturday (8) 
brought out a pair of capacity 
houses. Show was in Dallas for four 
days including the weekend (15- 
16). 

Plainview, Wednesday (5), was 
sponsored by the Optimist Club. It 
gave a one -quarter afternoon and 
three -quarter night. There was a 

dust storm between shows, which 
local sources said probably tritmnecl 
attendance. 

At Lubbock on.Thursday (6), the 
auspices was Lions Club. Afternoon 
was another one- quarter house. The 
night show started late and had 
a three - quarter house in cool 
weather. 

Jump. to Sweetwater (8) was 11 

miles. After that calve San Angelo; 

Till Bulging, South 
Crowded, Hunts -Close 

MIDDLETOWN, Del. -Memo- 
ries of congested conditions in 
Southern territory prompted a de- 
cision five weeks ago to return 
the Hunt Bros.' Circus to winter 
quarters in Burlington, N. J., next 
week. 

The Bunts closed in the South 
in 1955, after slugging it out with 
as many as five other shows in the 
same State. With this year's busi- 
ness having been excellent, it was 
deemed wiser to come off the road 
rather than undergo the saine ex- 
perience again. 

It had been indicated that a 
similar onslaught of circuses was 
in store for this fall, and that was 
enough for the Hunt family. Final 
date will be Tuesday (25) in this 
community. 

A good start has bee,_ made on 

securing services of staff personnel 
for 1957, several of whom have 
been signed to return next year. 
Much effort will be spent over 
the off- season in expanding the 
show's own acts, such as animal 
numbers, so as not to be very de- 
pendent on outside acts, -it was 
stated. 

Harry Hunt reported a heavy 
influx of mail over his plan to estab- 
lish a foundation supported by pub- 
lic subscription, with the purpose 
of perpetuating the circus in 
America. Funds would be admin- 
istered by auspices and would go 
toward aiding needy shows and 
toward a pension plan. Hunt said 
he was not interested in participat- 
ing personally in handling funds, 
which would be one of the many 
details to be worked out. 

Saturday (8), where the Lions Club 
sponsored the show. It was in San 
Angelo that the Beatty aggregation 
registered two capacity houses: 

Next cane a matinee -only sched- 
ule for Sunday (9) at Brownwood. 
This followed a 127 -mile jump and 
brought a three- quarter house 
under Jaycee auspices. 

MILLS HITS AP; 
SETS SEASON END 

Tour Closes October 13 in Ohio; 
Show Returning to Jefferson, O. 

GRAND RAPIDS, Mich. -Mills 
Bros.' Circus and co -owners Jake 
and Jack Mills last week figured 
in one of the most widespread press 
hits made in circus business since 
closing of Ringling- Barnum. The 
story was a feature yarn carried by 
the Associated Press over a wide 
area and used by many papers. 

The article quoted Jack Mills 
as saying Isis business was good 
and that numerous tent shows were 
its operation.. It also recounted 
the history of his show and family. 
Many of the papers using the 
article also used a photograph of 
Jack Mills inside the big top with 
acts as a background. 

Meanwhile, when the show was 
in Grand Rapids, Jack Mills an- 
nounced that the shoe's season 
would end on Saturday, October 
13, at Wellington, O. 

General Agent Neil Berk, who 
joined at mid- season, lias completed 
the booking of the tour and is to 
be agent again in 1957. The 1956 

season will total 25 weeks and one 
day. 

Mills also disclosed that Isis show 
will winter again at the Ashtabula 
County Fairgrounds, Jefferson, O: 
This marks a change from plans 
announced earlier tocloso Isis sea- 
son at Louisville,'Ky. The assump- 
tion at that time among most ob- 
servers was that the Mills show 
then would win :er near Lstsisville. 
But the later announcement nulli- 
fied that guesswork. 

At Ionia, Mich., Saturday (8), 

Near -Full for Hagen 
KE \VANEE. Ill. - Hagen 

Bros.' Circus attracted a near -ca- 
pacity house at night here Friday 
(7) under VFW auspices. School 
sessions held afternoon business 
down to one -quarter of capacity. 

MINIATURE SHOWS 

Circus Model Builders 
Meet at Hershey, Pa. 

IIERSIIEY, Pa.- -One hundred - 
twenty-six members of the Circus 
Model Builders' Association met 
here Labor Day weekend for a 

convention and . display of their 
minatore circus trains, wagons and 
tents. Total attendance was 346 
people from 18 States. It was the 
CMBOA's 20th anniversary. 

Show was at the Hershey Sports 
Arena, where 92 exhibits of circus 
models and circusiana were set up. 

Sides of the arena were decorated 
with old circus lithos. 

Performers at a special program 
in the Sports Arena were Ring- 
master Dick Kline; Indiana (Pa.) 
Municipal Band; Tip Top Tum- 
blers; Chuck Sajeta and Donna Mae 
Heist, trampoline; Sheron Myers, 
juggling; Will Hill's Sons, tum- 
bling, and clowns Edward (Pop) 
Melcher, Joe Myers, Art McCall, 
Ernie Burnett, Ray Friesel, Steve 
LePage, Bill Watson and Gerry 
Barbour. A second performance was 

given and attendance totaled 7,000, 
it was reported. Theme of the meet 
was that the circus institution is 

not dead. 
At a Sunday banquet, partici. 

pants were the Rev. H. C. Hoyt, of 
Sullivan's Hall of Fame, Sarasota; 
Gaylord Hartman; 'CMBOA presi- 

dent; and others. Walter Heist and 
Sam Shearer were in charge of the 
arrangements and programs. 

the show had an overflow after 
noon house and a near -full night. 
Jaycees were the auspices. Circus 
worker George Davis- was injured 
when the semi -trailer in -which he 
was riding was overturned. The 
truck carried the Side Show top and' 
other equipment. Other persons,in- 
eluding the driver, were not hurt. 

Dates Secured 

For Returnees 

From Ringling 
COPENHAGEN -Bookings for 

returning acts off the Ringling 
rus were reported here this week 
by Umberto Schichtholz- Bedini, 
European representative of John 
Ringling North. 

Dschapur and Ruth were in 
Tivoli for the first half of Sep, 
tember, then were set for Cirque 
Medrano, Paris; Oliveras open Sep- 
tember 26 at Cirque d'Hiver, Paris; 
Five Verdun open in Medrano Oc- 
toiser 26; Adanos have a three - 
month contract touring Finland, 
and the Della Chieras had net ar- 
rived in Europe at the time of the 
interview. 

Redini said attempts have been 
successful 'to secure work for re- 
turning acts left stranded when the 
show folded this summer. lie 'said 
he was not acquainted with North's 
plans for next year, but expected 
the Ringling show would again he 
in the market for European talent. 

Ruben on Polack; 
Promotes Savannah 

SAVANNAH; Ca. - Polack 
Bros.' Circus wil put its Eastern 
unit in here this fall for its first lo- 
cal appearance under the Shrine. 
The local date will be promoted by 
Si Ruben, who just joined Polack. 

Ruben formerly was owner of 
Rogers Bros:. Circus and other 
shows and has beets ih the real 
estate business in Florida since 
closing his show. 

Clyde Bros.' Prograim 
Told for Fall Season 

WINNFIELD, La. - Clyde 
Bros.' Circus, owned and managed 
by Howard Sues., springs its fall 
season Itere Monday .(17) for a 

Shrine club. The date is one of 
several stands booked wills and 
thn t the Shrine temple at Shreve- 
port. Show will be in Shreveport's 
new State Fair Hirsch Youth Center 
Wednesday (19) slim Sunday (23). 

Performance is to include the 
Wallendas, St. Leans, Smahas and 
LaVals, as well as others. Pro- 
gram run -down shows: 

Faucher Pierce and Tex May- 
nard, music; spec; the Royal Rock - 
ets,.roller skating trio; Smiths' Mili- 
tary Ponies; Nelson's Dogs; Les 
Sylphides, aerialists. 

Also the Wilfred Mae Trio, 
aerial; Bouncing Buddies and the 
Zanys, trampoline; crowns; aerial 

ballet; Eris, one -finger stand, and 
Miquelito, comedy pantomime. 

Toni and Inge Smaha, dressage 
horse; Whiz Kids, cycling young- 
sters; clowns, atad the Great Wal- 
(enda high wire troupe with a 

seven- person pyramid. 
After the intermission will come 

a comedy acrobatic troupe; Flying 
LaVals, tlying.return; How.,rd Ele- 
phants (3); clowns; the Karrells, 
Wards and Durum, Roman ladder 
acts; clowns: Liberty horses worked 
by Capt.. Albert Burwell, and the 
St. Leons (9), teeterboard troupe. 

Clowns are to include Jack Har- 
ris, Shorty Adkisson, Mike Gasea, 
Karl Nelson, Jack Carson and Tito 
Marsh. 

Clyde Bros.' present tour will ex- 
tend to November 2-4, when it 
will be at the Sawyer Auditorium, 
La Crosse, Wis. 

Copyrighted material 
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WANTED 

ADVERTISING 

PHONE PROPOSITION 
For New York State, not Metro- 

politan area, 

Financially responsible. 

Write 

Box NY -152 
c/e The Billboard, 1564 Broadway, 

New York 36, N. Y. 

CAN PLACE 

CIRCUS ACTS 
for 1957 

At all time for Indoor Circus, Fain, 
Parks, Sports Shows and TV. Also 
enclose photos. 

6 10 12 WEEKS IN CENTRAL AND 

SOWN AMERICA 

TOBY WELLS AGENCY 
643 No. Clark St. Chicago 10, III. 

Phone: Michigan 2 -1035 

LAST CALL 
PHONEMEN 

For Philadelphia Po l a c k 
Bros.' Shrine Circus, Lots of 
big calls left. Contact 

BIXIE HEBERT 
Shrine Circus Office 

313 South Broad 
Philadelphia, Pa. 

Phone Pennypacker5 -9150 

SAM BLUESTEIN 
WANTS 

AGENTS FOR FOOTBALL GAMES 
22, Florida vs. Miss... State at .. ,Sept.. 

Starkville, Miss.; Sept. 22, Ole Miss. vs. 
North Texas .State at Oxford, Miss. 
(High School Oavb Oct, 13, Vanderbilt'. 

s. Olo Miss. at Oxford, Miss.; Oct. 13, 
Trfnily vs. MHS. Sfate el Snrkvflle, 
Miss.; Oct, 20, Ark. Sfafc vk Miss. Sfate 
High schooi 

Miss. 
Dava, at s. Starkville, Missy 

Dec. t, in. Sfate vs. Ole Miss. at 
Oxford. Miff. 

WANTED 
3 Promoters with or without crews for 
Shrines and Sheriffs' county deals. 
clear ou UPC's, Book and General Ad. 

l/salon 
Sales. California all inter, no 

ayoffs. Bud Snyder, Jim McGee, Den: 
er Goldle and Joe Hayworth. gnawer. 

52511.00 week Plues to contracting_ agent 
ho can cut it. Doc Hall. Herb night, 

John" Elmore, Bob Crosby. Floyd King, 
pUtee answer. WNte General Dellvery 
wire Weatern Unton tao collecta) where 
1 can t you. Chen T, 

Tacoma 
toril 

W11M., until SapL 20; Zhen Tacoma unlit 
sept. 29. 
P.S.: Weatern promoters preferred. 

PHONEMEN 
1 need one good PHONESIAN, this 1s a 
steady Job. Banner, TN, Program. the 
works. You must live In the best 
plana end be used to ependl{ money 

n thlnp ocher than drink. ey. Thla 1. 
a highclasa Dodtlon, I have one other 
Oran and that In all there wLLl De warkln {. 

STAN WILLIAMS 
1021 Ise Ave Silvis, 111, Phone: 3 -7110 

Phonemen 6 Women 
Ads and Tickets. Crew of two men. 
two women or man and wife. Show 
and dance under sponsorship. High 
petter. ay tf you Duality, state all ln first 
l 

Sunderland's Fund Raising Shows 
721 M. Hartford, Conn. 

UNDER THE MARQUEE 
Kitty Kelly Ronstrom reports 

from Polack Eastern that Gene 
Randow and Henry Kyes visited 
the Gil Gray.show at Temple, Tex., 
and were weekend guests of the 
Durwood Bakers in Dallas. . . . 

Dick Slayton took his wife, Carmen 
and their son. Dickie, to Sarasota. 

Bob Baudy flew to New York 
on business and reports his cats 
will be in an up- coming M -G -M 
movie. . Great Arturo troupe 
caught the show in Mobile. . 

Pfc. Norbert Kreisch and.Pfc. Kent 
Baker visited Arden Kreiseh at Mo- 
bile.... Andre, Norma and Gilbert 
Fox spent two days visiting the 
Bones Brown family in Clermont 
Harbour, Miss.... Norma Fox in- 
fos that her sister, Ruth Andersen, 
will appear with the Danish Royal 
Ballet which opened September 17 
in New York... , Paul Kaye cele- 
brated his birthday. . Hattie 
Wagner visited at Mobile, 

Harry Shell, steam calliope im- 
presario, was the subject of Thomas 
Morrow's column in the September 
11 Chicago Tribune. Written from 
Pontiac, Iil., where Shell was ap- 
pearing at the annual steam 
thresher reunion, the column 
traced the history, development 
and disappearance of the Earned 
calliopes.... Acts playing the Hills- 
boro. O., fair included Elmer 
Hinkle, musical; Squire Sisters, 
dance; Leo Francis, blackface; Ace 
Willard, magic, and Rusty Borden, 
clown, 

Arthur Konyot, long -time horse 
trainer, was the subject of a feature 
in The Indianapolis Times while 
he was there showing the Arthur 
Godfrey hots horses in the Indiana 

¡State Fair's English Horse Slloty, 
Mr. and Mrs. Ed Freeman 

caught Kn ie - Miller twice and 
Hagen three times in recent weeks. 
The Frcemans entertained Mr. and 
Mrs. Jack LaPearl along with Orlo 
and Johnny Rahn and Bob Parkin- 
son. 

F. Day Gardner, Maywood, 
was a recent visitor on the Hagen 
lot. , , Buster hlelzora, retired 
member of the Flying Meizoras, 
has turned author and is penning 
a book on the life of Walter (Watt) 
Long, of the Flying Roberts 
Larry (Bozo the Clown) Valli, will 
play the Bakersfield, Calif., fair 

and 24 supermarkets in the Luis 
Angeles area.... Hardy O'Neal 
and Hank Fraser recently spent 
a couple of days in Memphis with 
the Ralph Millers. Hank plans to 
catch Clyde at Winnfield, La. 

Miss Pinito Del Oro was honored 
guest at the Sunday (9) conclave 
of Northern Michigan and \Viscon- 
sin CFA members held at the Light 
Lake, Mich., home of M. G. Cor - 
row. Miss Del Oro was en route 
from Vancouver, B. C., to the Texas 
State Fair at Dallas. Attending the 
confab were Mr. and Mrs. M. Got.- 
row, Tom Lawless, Dave Jacobson, day from 6 to 7 p.m. 
A. Younger, Leo LeFebvre, Charles During the run the show had 
Midlin, Lawrence T. Larsons; the good ratings. High cost of the show 
Walter Krajeskies and daughters, and its limited 'coverage are be- 
Atka and Clarissa; Paul Chalaneo» unveil to have caused the cancella., 
and Jimmy, Sharon Hafeman, Earl non, While admission was free, hot 
Nyholm, Ray Ronquist and Lynne dogs. soft drinks and popcorn were 
Johnson. said near the entrance. Bell Brand 

Tommy Sales, acrobatic clown, 
Products makes a food Liao. 

was a recent guest artist at Sulli- 
van's Hall of Fame in Sarasota, , , - Beers Plays Tenn.; 
Gene Holler, of animal show note, 
visited the Rare Bird and Animal Miller Bros. Due 
Farm, Fennec, Vt., where he ex- 

Sponsors Quit 
KTLA TV Show 

iIOLI.YWOOD- -The television 
show, "Circus," sponsored locally 
by Swift & Company and Bell 
Products over KTLA, lias been can- - 

celed after 19 weeks during which 
it gave employment to approxi- 
mately 200 arts and performers. 

The show was originally an- 
nounced as scheduled for 52 weeks 
with the acts to be booked and the 
actual big top presentations di- 
rected by Jimmie Wood, of Pan 
American Amusement Company. 
The big top teas set up on the 
KTLA parking lot on Sunset Boule- 
vard for the telecasts each Thurs- 

changed some water buffalo and MOUNTAIN CITY,- 

llamas with with owner Bill Green... , Beers -Barnes Circus appeared here 

Pete Birkerd, formerly of Cole and Thursday. (6) under auspices of the 

the corporation shows, and Joe Rotary Club and it pulled one - 

Ducheteau, played the Largo. Incl., gtarter and three- quarter houses. 

homecoming where they recalled R'eather ryas bad.. 

old times with Bob Printy, ex -rir- Miller Bros. Circus is to play 

cus wrestler who makes his home Mountain City on Monday (17). 

there. 

Dr. and Mrs. William Mann, and Carson 
the Jimmie Keegans caught Von 
Bros. Circus and after the show 
were guests of Tanit Akao and her 
husband, Bobo Zonpe. Henry Von - 
derheid and the Phil"Arnolds also 
were present. 

Denny and Dottie (The Great) 
Rends celebrated their 55th wed- 
ding anniversary September 2 at 
St. Joseph, Mo. They Write that 
they no longer work as acrobats 
butt that they are still active with 
a magic and comedy act for schools 
and clubs. 

R. M. Harvey, veteran agent, 
was a reedit Chicago visitor... . 

¡CFA Keith Fay, Scottsbluff, Neb., 
recently caught the Tex Carson 
show. , . Princess White Cloud 
played the organ at the \Vatlsburg. 
Pa., fair, 

Leonard Show Wildcatting 
After Tangle in Missouri. 

PERRYSVILLE, Mo. -- Leonard 
Bros.' Circus was understood to be 
wildcatting across Missouri last 
week, with the plan for picking up 
its paper in Arkansas and Texas. 

This followed the show's blowing 
this town recently when papers 
were to hare been served on it. The 
request for legal action later was 
withdrawn, it was understood, but 
by then the show was behind its 
paper. 

At Marisca, Ill. (30), the show 
played to light business in the after- 
noon and 115 persons at night. 

WANTED FOR ENGLAND 
THRILL or UNUSUAL SHOWS 

(Not Auto) 
Also Rodeo and Sensational Acts for 

60 LEADING STADIUMS (Capacity: 10,000 to 12,000) 
FULL DETAILS TO 

WALLABY AGENCY 
"Old House," 13, Alexandra Gardens, 

Hounslow, London, England, or to 
"DIGGER" PUGH, Managing Director 

c/o Schuyler Hotel, 57 West 45th St., New York, N. Y. 
During the Rodeo Season at Madison Square Gardens. 

Among the towns blown later were 
Frederickton, Mo. (8), and Poplar 
Bluff, Mo. (11). It was in Perrys- 
ville on September 6. 

Several performers were known 
to have left the show, among them 
the Curly Millers, Spartons, Syl- 
sestees and Shcmitts. It _teas not 
known at once whether these acts 
had been replaced. 

Another complication affecting 
the show was loss of a truck carry- 
ing part of the seats and the ring 
curbs. 

Circus Man Handles 
St. Louis Tickets 

ST. LOUIS -Ray Coldschmidt, 
operator of Goldie's Ticket Office 
and traveling treasurer -auditor of 
Torn Packs Circus, will be in 
charge of box offices, gate person- 
nel and concession accounting at 
the Mid- America Jubilee. held on 
the St. Louis riverfront dust Sep- 
tember. 

Cole in Minnesota 
KASSON, Minn.--George W. 

Cole Circus played to two half 
houses here Saturday (8). The show 
was right behind the county fair. 

Bull Herd 
Up to 7 Briefly 

HOLYOKE, Colo.-- One -quar- 
ter and three -quarter houses were 
played lucre Friday (7) by the Tex 
Carson Circus. Show flashed seven 
elephants here, with three D. R., 
Millers elephants appearing with 
the show for a short time. 

County fair board was the spon- 
sor. 

First Grotto 
Continued from doge 109 

a matinee Saturday afternoon. Top- 
ping the bill was Lawrence Spivak; 
and his "Meet the Press" show.! 
Local newsmen fac -cul the Cover -I 
nor of Rhode Island, Dennis J.1 
Roberts, and other candidates in 1 

quiz, Prices were 50 cents and Sl 
with proceeds going to charities. 

Other acts were booked by Bos- 
ton booker Al Martin and included 
the Seven Lucky Girls, acrobats; 
Kimiris, Kavo Family. Ticbor's 
Seals, Three lienowns, Royal Rock-1 
its, Original Aclamsons, Atterbury's' 
Sky Kings and Miss liomc.v B 

Also on hand Was Paul Jung, down! 
from the Ringling circus and Rickie 
Lavue, TV ventriloquist. 

Á big giveaway show featuring' 
Dick Sullivan and Johnny King, 
disposed of seven automobiles and 
seven travel trips. A midway with 
rides furnished by Ferra Brothers,' 
of Providence; Kelley the Candy 
Man, Sailor \Vest Reptile Show and 
a Motordrome. drew well. Chair- 
man for the show was Frank F. 
Swartz and treasurer tuas Carl R. 
Afitrhsell, 

WANTED 
For five College Football Cames. 10 
cleancul, fast- aleppin. seat Bu«herr. 
20: "; :. TWO Novelty Sana Agents. Pose 
tivelY n tlrinkin., hyp. No V`; 

sober, 
ehno pears. If you are 

workr 
>, egiti neat appearance and can 

Isity Safely report ro m. 
Ohio, 

urdus, 
:Se Stadium, Oxford, Sat. 

day, Sept second game Sept, 
13.1100 seating. 1958 Sugar Bowl candi 
date.. 

GEORGE HURLER, CONCESSIONS 

6-PHONEMEN-6 
Programs, Tickets, Sheriff Deal. 

AL LA DIEU 
co. Western Union, Portland, Oregon 

SEPTEMBER 22, 1956 

PHONEMEN 
OR WOMEN 

Need six Solicitors - B.P.O. t:LKS' 
ALL -STAR REVUE. Six months' 
work- Collectors, 550,000.00 in 
renewals, plus new business. 

CHARLES S. STONE 
WHITE PLAINS, N. Y. 

Phone: ROckwelt 1 -0735 
INo collect calls accepted, 

* PHONEMAN * 
Orly on. good man required. 
$10,000.00 of renewals, plot row 
business: you will be the only man 
working on this deal, Five 'month/ 
work. We use collectors. Must be 
experienced. Other deals to follow. 
Phone me. (NO collect calls 
accepted., 

CHARLES S. STONE 
White plain., N. Y. WH 6.3823 

4 PHONEMEN 4 
Best Deale in the East. You don't work 
wtlh sour hat on or eye nn the door. 
1. BOYS HAVEN 1ng far delinquent 

boss, with backing o[ local and State 
offtt.fr s,. 

4. Church Deals. 3. Labor Paper. 
52 weeks a Leer, clean Producers only. 

Phone, Write er win 
STATE ENTERPRISES, INC. 

Mr. Francis, 31 North Willow St., 
Trenton, N. J. Phone: Owen 5.1202. 

CIRCUS PHOTOS 
WiLL BUY, SELL. TRADE 
Will buy Negatives or Photos. Have 
hundreds postcard si. Photos, Lists 
and Samples 251. 

BILL VAN 14 INKLE 
CLUB 150 MORTON, ILL. 

(1, C. Folghum, please write./ 

2 PHONEMEN 
Only expert lone distance men on police 
book wanted. Dally draw against com. 
mfaalon. Dennla F. Power or L. Cs 
O'Connell, Jr nod connected with Thi 
organfzatfon. 

., 

Phone 45973, Chattanoofa, Tenn, 

CAN ESE 

Two Reliable Phonemen 
At once. Only Olen desiring steady .work 
and are sober need appis, No collects. 
25,. excellent sponsors, repeals. 

Call La Porn, Ind., 3005. 

TELEPHONE SALESMAN 
West Virginia Sheriffs' State -Wide Con- 
vention. Charleston and Huntington 
ready. Book and Show. Phone 

KELLER 
Beckley, W. Va., 5251. 

PHONEMEN 
Office opened slonday. Tickets, adult 
ana fiery. strong aufpfcea. Can 
guarantee continuoçts work untLL spring. 
Contact 

J. W. COLLINS 
Capital 43712 Columbus, Ohio 

CIRCUS MUSICIANS 
Avafnble November 1. 

Organ- Drums -Trumpet. Have loser: 
mints and transportation. Just closed 
Tom Peck's Western -nosy Rudl or e 
Cf cue and K. C. American Royal Horse 
Show. 

DON REV 
RWfield lakes, I,Mepentlen<e, Me. 

Clllfon 2- sts2- Intlependan<e 1-ata 

5- PHONEMEN -5 
Need rober, steers Workers; good Pro 
rayea. Good sponsor, book and U.P.C. 
Pay deity, las -offs. plenty of towns 
to follow. Ready to go. Call 

J. C. ANDREWS 
Lancaster, Pa, Phone: 211930 

mosWANT TO BUY OR IEASE17, 

0 
ELEPHANTS 

Win, Wrin or Phone 
AUT SFI'ENSON 0 

SwsNTA rsh.`Nude , O. sox o. so(Phone Eta. I 6orin9tHld, Mo. (Phone: a -a7aa) 1 `______________V 

S Ft,-S% FI, 
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$1,300 FOR CLUBS 

Good Earnings Seen 
For C &W at. Reading 

READING, Pa.- Business was 
good for the Cetlin & Wilson 
Shows at the Reading Fair. Fair 
weather and sizable crowds gave 
the show, as well as other fair 
units, a better break than in recent 
years. 

Kids' day on Tuesday (11) and 
again on Friday (14) brought out 
a horde of moppets, first from the 
city and then from the county, and 
all units counted nice grosses. 

The show trained in here from 
Indianapolis where earnings were 
reported on a par with last year. 
The long move resulted in a late 
arrival. Units were set up over- 
night on Monday and were ready 
for the rush on Tuesday. 

All of the show's fairs have been 
winners so far. Ionia, Mich., was 
well ahead of last year and Se- 
dalia, Mo., was reported up. Both 
are reported contracted for next 
year. 

Many Concessions 
The set -up here, as usual, in- 

cludes dozens of concessions. At 
least 100 units were operating with 
only a small percentage of the 
games space allotted directly to the 
show. All, however, were working 
under the supervision of show con- 
cession manager, William B. 
Moore, for the first time. 

Additional games, as well as a 
number of rides, were located on 
the other side of the grandstand. 
The concession midway ' is the 
principal fair artery and the big- 
gest part of any day's attendance 
can always be found there. 

The rides and shows are located 
at the extreme end of the conces- 
sion midway, in a huge pocket re- 
quiring patrons to hunt out the 
area. The midway was sizable, 
colorful and well populated with 
devices, including a Scrambler and 
Roundup. 

Outlook Good 
Owners Issy Cetlin Sr Jack Wil- 

son are pleased wIth business at 
fairs, especially after a rocky still 
date season that had the show 
bucking rain and strikes. The out- 
look now is excellent with the re- 
maining dates, all in the South, 
leading off with the big one at 
Richmond, Va. 

A jamboree was staged in the 
Raynell tent Wednesday night (12) 
with talent from that show and the 
CAC -Hamill grandstand show par- 
ticipating. Moore, Hamid, Cetlin 
and Wilson drummed up consider- 
able enthusiasm and $I,300 was 
raised. The amount will be split 
between the Miami Showmen's 
Association and the National Show- 
men's Association. 

Al (Whitey) Hunt writes that 
he'll join Billy Logsdon's Freak-0- 
Rama at the Mid -South Fair, 
Memphis Mrs. Al G. Hatch 
Sr., is still confined to Room 319, 
Good Samaritan Hospital, Zanes- 
ville, O., schere she's laid up with 
a fractured back Mrs Eileen 
(Wheeler) Brown is also still con- 
fined. She's in Room 252, Waverly 
Hill Hospital, Waverly Hills, Ky. 

WOM Gross Soars 
At Brockton Event 

First Five Days Equals Entire '55 Run; 
Lewiston, Me., Date Is Reported Okay 

BROCKTON, Mass. - At the 
completion of business on Thurs- 
day (13) the World of Mirth 
Shows had already topped its earn- 
ings for the entire week's run of a 
year ago at the Brockton Fair. 

With two days to go and a 

crowd of kids promised for the 
finale, Saturday (15), the show is 
sure to wind up with earnings well 
ahead of 1955 and for several 
years prior to that. 

Frank Bergen, show owner, said 
the show got off to a fine start on 
Sunday (9), opening day. About 
20 cars of equipment were ready 
for the opening. The remainder 
had been shipped in to the Lewis- 
ton (Me.) Fair and arrived here in 
time for Monday's business. Tues- 
day, children's day, was big and 
more of the same is expected Sat- 
urday (15). 

All Segments Benefit 
The brisk interest in the fair was 

apparent all around. The pari- 
mutuel running race handle was 
way up and grandstand sellouts 
were reported after Tuesday. The 
latter is notable since a charge 
was made for the show this year 
after several years of operating a 
free grandstand. In addition, the 
gate charge is high, $1 for adults. 

Bernard (Bucky) Allen's conces- 
sion line -up was ready in ample 
time and reported doing well. 

The Lewiston date, with only 
15 cars of equipment in use, was 
reported okay by Bergen. The 
train was split at Essex junction, 
Vt., with sections going to Lewis- 
ton and Brockton. The early ar- 
rival of equipment in Brockton 

made it possible for the show to 
have more units operating on open- 
ing day than in the past. 

Extra equipment will be trucked 
out of here in time to make the 
preview of the Allentown (Pa.) 
Fair ois Monday (17). 

N. C. Annuals 

Holding Good 

For Marks 
GASTONIA, N. C.- Coming on 

the heels of a good week in Bur- 
lington, N. C., the John Marks 
Shows looked for a banner stand at 
the Spindle Center Fair. It is the 
show's second appearance here and 
the opening on Monday (10) seas 
very big. 

Marks continues to be featured 
in newspapers along the route as 
editors turn receptive ears to pub- 
licist Walter Nealand's efforts. 

The ride line -up surpassed 20 
for this date, with addition of a 
Scrambler, Roundup and Spinaroo. 

Rain hit on five days during the 
Burlington date, but business re- 
portedly held up well. Saturday (8) 
wound up the week with a strong 
finish A kiddie party in the after- 
noon, sponsored by the local Coca - 
Cola distributor, went over very 
well. 
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OLSON PILES UP RECORD 
KY. STATE FAIR RECEIPTS 

Ride -Show Takes Soar 22% in First 
Stand at New Louisville Grounds 

LOUISVILLE - T e Olson 
Shows, which last year set a record 
midway gross at th. Kentucky State 
Fair here, booted that record into 
the discard as it assisted in launch- 
ing the new multi -million dollar 
Kentucky State Fair and Exposi- 
tion Center. 

Going into Saturday (15), closing 
day of he nine-day event, the Ol- 
son aggregation held a lead of 22 
per cent over the ride and show re- 
ceipts to the same point last year. 

Best Day of Season 
The big increase was paced by 

the biggest single day's business 
registered by the Paul Olson -man- 

aged show this year. The big one - 
day total was racked up Sunday 
(9), when the fair's attendance 
soared to 105,280 for the day. 

The fair's gate thru the first 
eight days was 448,555, a gain of 
more than 110,000 over last year. 
This year, unlike last, the midway 
had to contend with vastly greater 
competition from more and stronger 
attractions on the grounds. On the 
big Sunday, for instance, it had to 
contend with a football crowd of 
more than 22,000 and two good 
turnouts for an ice show. 

Besides the record ride and show 
business, the Olson Shows also 

Wade Takes 321G 
To Rack All -Time 
Record at Detroit 

Surpasses '55 Mark by 12 Per Cent; 
Rides, Shows Gross $58,168 in One Day 

DETROIT --The W. G. \Vade last year's $23,308.50. Dosis re- 
Shows for the third straight year set I ported it was the biggest gross he 
a new ride and show gross at the has taken since he bought the 
Michigan State Fair, taking in wheels some years ago. 
$321,719.60, a whopping 12 per 
cent increase over last year's $286; 
542. Included in this year's total 
was a new one -day mark of $58,- 
168.21 set on the first Sunday of 
the 10 -clay run which ended here 
Sunday (9). 

The performance of the \Vade 
midway was considered outstand- 
ing considering the fair's slow start. 
Generally, show execs had ex- 
pressed little hope of'topping last 
year's record, which had been ex- 
pected to stand for some years. And 
the business was considered even 
mare phenomenal in view of the $15,006.70; Arnold Raybuck, two- 

headed bull, $12,157.67; J o e 

Sciortino, Club Holiday, $11, 
551.75; Col. Lew Alter, Can It Be 
Possible ?, $10,128.85; Lash LaRue, 
Western Movie Stars, $9,198.25; 
Roland Poster, French Casino, 
$8,796.50; Chuck Renton, Eeka, 

the money- making units was also $8,791; C. N. Burns, Torture, 
credited with the bigger takes. $7,593.30. 

Top money for the 10 -day run 
was taken in by the Don Dowvis 
Sky Wheels, which grossed a whop- 
ping $25,796.90, sharply ahead of 

All figures on midway attrac- 
tions were reported by the auditors 
of Ilse State of Michigan. 

Top grossers among the other 
rides were: Velare Bros., Rotor, 
$15,885.95; W. O. King and W. 
G. \Vade Shows, Twin Dodgems, 
$12,420; Roger Haney, Scrambler, 
$10,262.25; John Reid, Round -Up, 
$8,654.60; Jerry Rupp, Octopus, 
$7,339.80; Eddie Ingalls, Twister, 
$6,843.15; Harry Stahl, German 
Hot Rods, $8,515.70. 

Topping the show line -up were: 
Archie McAskill, Hell's Belles, 

unemployment situation in the 
automobile industry. 

Big Earning Power 
The main reason for the increase 

sas the large earning power, 47 
rides -including several new ones 
-and 26 shows. And the layout of 

Conklins Up 

Tho Gate Off 

At London, Ont. 
LONDON, Ont. -The Conklin 

Shows countered slightly lower at- 
tendance at the Western Fair here 
thru Thursday (13), fourth day of 
its six -day run, turning in ride 
and show receipts more than 15 
per cent higher than for the cor- 
responding period last year. 

Visitors included Emery Bouch- 
er, Exposition Provinciale, Quebec; 
Jack Stewart, Petersboro (Ont.) Ex- 
hibition, and Roy McCannell, Re- 
gina, Sask. 

benefited from its concession oper- 
ations. It had some 25 concessions, 
which worked along with the usual 
concession operated by Louisville 
area service clubs, veterans' organi- 
zations and the like on the inde- 
pendent midway. 

Show personnel was pleased with 
the black- topped area provided for 
the midway and joined in the gen- 
eral enthusiasm for the new fair 
plant. 

The show co- operated whole- 
heartedly with Dave Garroway and 
his "Today" staff in staging a three - 
hour TV show from the midway 
Monday morning (9). Show equip- 
ment, personnel and power was 
made available, and the Olson show 
itself came in for much advertising. 

Seats of one of the Ferris Wheels 
was pressed into use to carry cards 
giving the temperature of cities 
thruout the country. A ticket box 
was made available for Garroway 
to do most of his commentary. 

Lou Baber, Olson lot superin- 
tendent; Clint Shuford, concession 
operator; Staple Williams, Vail 
game operator, and Frank Flana- 
gan, diesel electrician, remained 
up most of the night to assist. 

Shuford set up his candy floss 
(Continued on' page 117) 

Reith®ffers 

Prepare f©r 

lionm5Eurg 
BLOOMSBURG, Pa. - With 

their best season under their belts 
thus far, the Reithoffer ride clan 
this week prepared things for the 
Great Bloomsburg Fair, major East- 
ern date which they are playing for 
the first time. Pat Reitkoffer Jr. 
has been shuttling between Dallas, 
Pa., winter quarters and the fair- 
grounds. 

Dates at fairs in Schaghticoke 
and Rhinebeck, N. Y., were very 
satisfactory, it is claimed. 

\Villiam Goodman's unit will 
play the fair at Lititz, Pa., and the 
three ride groupings will combine 
for the Bloomsburg event, which 
gets started September 24. 

Gooding Grosses Up 
17% at Knoxville 

KNOXVILLE -Ride and show 
grosses of the Gooding Amusement 
Company were up 17 per cent here 
at the Tennessee Agricultural and 
Industrial Exposition up to Satur- 
day morning (15) as the six -day 
event went into its final day. 
Weather thru the first five days 
was ideal and the closing clay 
opened wills like weather. The 
shows enjoyed especially good 
grosses, with the Joy Purvis -man- 
aged, Gooding -owned' "Follies of 
'56" running up healthy daily takes 
to pace the backend units. Duke 
Pilgrim's "Rock 'n' Roll Revue" 
was running second and Mickey 
:Mansion's Side Shaw third, going 
into the final clay of the stand. 

The Scrambler, operating at 30 
cents, was the top ride. The Hurri- 

cane, working at 25 cents, experi- 
enced surprisingly heavy patronage 
and was running in second spot, 
with the Dodgem, priced at 25 
cents, in third place. 

Games concessions, directed by 
John Gallagan, avere given a heavy 
play. 

Hal Effort, Gooding unit man- 
ager, disclosed that the unit which 
moves next to the Tennessee State 
Fair, Nashville, will have 57 rides 
and shows in operation there. This 
will be a sharp increase over last 
year. Operation of time added rides 
and shows is made possible by 
space which in the past had been 
devoted to games concessions, none 
of which are to operate this year 
at Nashville. 

Copyrighted material, 
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\___ GEM CITY SHOWS 
WANT FOR WESTERN ALABAMA STATE FAIR, TUSCALOOSA, ALA., SEPT. 14 -14 2 

Mrs. Warren (Jean' elk' of the 
Baller Coaster deparrtment on I Royal American Shows, was guest 

p4 ONE OF THE SOUTH'S BIGGEST GROSSES -140,000 PAID ATTENDANCE LAST YEAR / of honor at a surprise baby shower 

pl FOLLOWED BY ETOWAH COUNTY FAIR, CADSDEN, ALA.; COOSA VALLEY FAIR, ROME, GA.; SOUTHWEST / at the Topeka fair. Hostesses were 

GEORGIA STATE FAIR, ALBANY, GA.; GULF STATE FAIR, MOBILE, ALA.; OTHER FAIRS UNTIL NOVEMBER 
Blanche Scruggs, Thelma Evans / and Zelda Hercha and some 65 E 15; THEN TOP FLORIDA FAIRS TO FOLLOW. gifts were presented Mrs. Volk. 

5 RIDES / The guest list included Ella Buck - 
SCRAMBLER RIDE HELP wtz, Jean Blackwell, Joyce Black- /Octopus, Twister, Roll -o- Plane, Flying Scooter, well, Tommie Jean Blackwell, Al- 

d 
Want to book Scrambler for Tuscaloosa. This Have opening for two good Foremen, also re- Rock -o- Plane, Round -Up and any attractive / lyne Adams, Vona Arger, Madge 
Ride grossed 7Cs here last year. Carl Byers, liable Second Men. Must drive. Top salaries High Rides. Will book for 10% above Com- / McDougal, Hazel Maddox, Evelyn 
Lucas and others interested, get in touch. and all winter's work. misse. Money. (Cooper and Scott, get in 

touch.) Clain, Asie Ball, Ann Skie, Ede 

/ / Bclew, Irene Morin, Blanche Zie- 
4 SHOWS CONCESSIONS g man, Mary Delaney, Rosie Hunter, 

IWant Minstrel Show with own transportation. Can also place Fat, Want legitimate Concessions of all kinds, such as High Striker, Scales, I Sheltie Whitman, Luis Aren, Mar - 
IMechanical, Snake, Motordrome, Class House, Fun House, Illusion, 

Dart, Photos, Ball Games, Pitch -Till- You -Win, Short Range Gallery, / garet Cobb, Clarice Wilson, Janet 

/ Monkey, Monkey Speedway or any Grind Shows. Also Walk -Ins or / Mood, Sue Walter, Emma Brodes, 
well -framed Ding Shows. All on very liberal percentage -1O4ó over Shuffle Alleys, Coke Bottles, Hats, jewelry, Roman Targets, Hanky / Golds Kelly, Elizabeth Mahrs, Dee 
Committee Money. Panks, Grabs and Center Pitches of all types. / Avery, Edna Adams, Marie Feath- 
CENERAL HELP -Want Agents for Hanky Panks, Scales and Ago, Buckets and Six Cats, Bingo Help and general Cookhouse Help. Want Girls ers, Lois Morgan, Marge Clover, 

I For Ciel Show, top salaries paid. Peggy Johnson, Rosie Danielson, / Peggy Forrest, Ruby Gaze, Gypp- 
ALL DON or SAM GRECO 01 see G Gamer, (laze, Mary Gaer, Marges 

y Fairgrounds or Western Union 
Greenville, Miss. 

MIDWAY CONFAB 

THOMAS D. HICKEY 
Greenville Hotel (Phone: 8181) ! Dixon, Gwendolyn Claxton, Mar- 

CONTACT or Western Union, Greenville, Miss. / garet Milton, Diarosa Herman, Bil- 

41\ \ \ \ \ \ \ \ \ \__ \ \ \_ \ \ \ \ \___ \ \_ \ \ \ \\ \ \_ \ \_ \__\ \\\ \ \\\ \ \ \\\ \ \ \ \_ \4 
k 

JACK'S UNITED SHOWS 
CAN PLACE FOR TRI -STATE FAIR, CAIRO, ILL., SEPT. 24 -29. THE SAME 
SHOW AND FAIR THAT PETER LIND HAYES PLUGGED SO LONG ON HIS 

LAST WEEK'S TELEVISION SHOW. 
Over a quarter of a million people expected. 

No EX. Can place the following: Custard, French Fries, Photo, Novelties, Mug, Basket- 
ball, Bumper, Pitch -Till- You -Win, Hi- Striker, Eating & Drinking Stands, Jewelry, Scale 
& Age, Cotton Sno Cone, Ice Cream, Foot Long, Ball Games, Roman Targets, Arcade, 
Chocolate Dip, Lemonade Shakes, Pitches, Gadgets, Auctions. SHOWS: Any Grind Show - Mickey Mouse, Monkey Speedway, Ten -in -One, Mechanical, Wildlife, Motordrome, 
Glass House, Minstrel, Snake or any well- framed Show. RIDES - Will book Wheel to 
dual with ours, Round -Up, Scrambler, Rock- o-Plane, Roll -o- Plane, Spinaroo, Fly -o- Plane, 
or what have you? Lucas or Dyer, this should be another big one for Scrambler. 
HELP -Can use good general Ride Help without cars who can drive. Call RUSSELL 
COOPER. Our Louisiana and Florida Fairs to follow this one. 

Call or wire Fairgrounds, Piggott, Ark., this week. 

JACK SETTLE and JACK O'HAVER 

WORLD'S CLEANEST MIDWAY 

CAN PLACE FOR WASHINGTON COUNTY FAIR, SANDERSVILLE, GA., OCT. 
1-6; FOLLOWED BY HOUSTON COUNTY FAIR, DOTHAN, ALA., OCT. 8 -13; 
THEN JACKSON COUNTY FAIR, MARIANNA, FLA. 

SHOWS: Minstrel Show and one A -1 Girl Show. Also want Side Show, Fat Show, Monkey 
Drome or Speedway any any Shows of Merit. 

RIDES: Will book Scrambler, Spinaroo or Round -Up for Dothan. 

CONCESSIONS: For Dothan want Cookhouse, Grab, Popcorn, Photos, Novelties, Long Range, 
Hi- Striker, Hats, Gadgets, Basketball, Glass and Bird Pitches. 

All replies to 

SHAN WILCOX 
Canton, Ga., this week; Sweetwater, Tenn., next week 

\_\_ ___ \ \ \ \ _ \ \ \ \ \ \\ _ \_\ \_\\ _ _ \_ _ _ _ \ \\ _\_\ \ _\ 

/ 

0 

0 

% 

0 

1, 

GREATER DIXIELAND EXPOSITION 
WANT FOR 4 OF LOUISIANA'S BEST FAIRS 

JONESBORO, SEPT. 24 -29 JONESVILLE, OCT. 8 -13 
MARKSVILLE, OCT. 2 -7 TALLULAH, OCT. 15 -19 

FOLLOWED BY SOME OF THE BEST SPOTS IN THE CANE AND RICE COUNTRY. 

CONCESSIONS RIDES 
Place Custard, Ice Cream, Novelties, Penny Pitch, 
legitimate Stock Concessions of all types. No flats or 
gypsies. 

HELP 

Place any Ride not conflicting, such as Roll -o- Plane, 
Spitfire, etc. Can use another Wheel for Marksville. 

SHOWS 
Place capable Foremen on Merry -Co- Round, Tilt, Oc- Place Mechanical, Snake, 10 -in -1, Wildlife, Motor - 
topus. Second Men who drive on all Rides. drome or any worth -while Attraction. 

NO KIDDING, THESE ARE 4 OF THE BEST -ASK ANYONE WHO HAS PLAYED THEM. 

All reply JIMMIE HENSON, Mgr. 
Jonesboro, La., Sept. 19 -29; then per route above. 

Your American Red Cross Is Always There After Disaster Strikes 

DROME RIDERS 
Trick Rider. Rider to do race. 

Boy and Girl. 

GEO. MURRAY. 
c/o World of Mirth Shows 

Allentown, Po. 

MAINTENANCE MAN 
Year 'round. A -1 Mechanic. must know 
welding, repairing machines and rider 
and boa good carpenter. Sober. Salary 
65,000 00 per year and cottage. New 
England Beach, (write 

BOX D -241 
cro Th Billboard Cincinnati 22, O. 

BINGO WANTED 
Polnsett County Fair, Harrisburg. Ark., 

September 25 f! 29. 

Sunset Amusement Co. 
Dexter, Me., this week. 

BRADFORD PUMPKIN 
SHOW, INC. 

Bradford, Ohio, October 9 -17, lyse. 
Will book Ief11Z:st ConelMi. ,7 No 
eamblln4 or L7'Sies Dcrntilled. Contact 

P. C. MEEK, SEC. 
Box ee or Phone 7186 -1 

Carnival Cookhouse 
For Sale 

Fully :eut tied with bottled Las and 
electric eookig unite. Kitchen In Ford 
bus, new motor, IOx20 lop for dlnlnL 
apace. Load! completely In bue. Ides) 
for Southern Faire. BulldinL new 
eoulpment reawn for selling. Can be 
seen Der route. Marrlam Mitlway Showr. 

BILL PORTER 
WANTS AGENTS 
Gainesville, Ga., Fairgrounds, 

September 17 to 22. 

SEARCHLIGHTS 
Brand-new Sperry and G.E. 60-inch 
Searchlights, still crated, located Albany. 
Chicago or St. Louis, with lires and com- 
plete spare parts box, 6400. B and -new 
Generators, eí lei crated, 16.3 tt.. SAM 
Complete Burner 7[eadx. 6100 cet. Also 
very 

t. 
good buys In slightly used eaulp, 

men 
.1. PILE 

eta Backer Raatl Glenview, I. 
Glanvlsw 412ao or Mulberry 5 -7510 

FOR SALE 
:HERBY -GO- ROUND, Parker BaRy -4. 
Factory reconditioned, like new. LATE 
MODEL ELI FERRIS WHEEL. NEW 
TOP, NEVER USED, for Allan Herschel. 
38 ft., 12 Sweep Merry-0a- Round. SET 
OF 20 PARKER WOOD HORSES, good. 

Wire, write iT cell: 
C.A. 

Axle (Pte ne: 1671, Taxes 

BIG RAY and 
(FADER JOE PARDO 

eau 

PEGGY L 
et Yerlington, Nev.-118-M 

lie Norwood, Jean Jackson, Thelma 
Erickson. 

Also Clover Fogle, Lolita Kemp, 
Cecelia Abie, Ruby Hall, Dottie 
Goss, Jean Wunder, Mary Cain, 
Mona Asenbaugh, Peggy Heiman, 
Frances Deemer, Blanche LeMesh, 
Mickey Wenzik, Helen Julius, Egle 
Sedlmayr, Patsy Hoyt, Isabelle 
Tolliver, Ann Gross, Dorothy De- 
May, Esther Halliday, Nancy Mur- 
rey, Betty Noriga, Ida Mae Ken- 
nedy, Ruth Salome, Jennie Wicks, 
Helen Fields, Myldred Gordon, El- 
sie Johnson, Anna Tara, Mary Ann 
Fisher, Anna Kahn, Gearldine Pea - 
ney, Jean Bronson, Diane Coy, 
Evelyn McClousky and Carol Abitz. 

Chuck Rothermel, former Kan- 
sas City concessionaire, played sev- 
eral fairs with F. C. Bogle Shows 
pitching coils.... Thomas and Al 
Zellers, concession ops and pub- 

Shows, will close at North East, 
Pa., and head for southern spots. 
Zeller agents include Paul Mentzel, 
Eli Miller, Pat Dirk and Red Simp- 
son.. Homer R. Sharar closed 
with 20111 Century at Marshfield, 
Wis., and is now night manager at 
the Greyhound Bus Station Cafe 
in Dubuque, Ia. 

Dorothy Wolf, Josephine Hay- 
wood and Pauline Clark, all of 
Gooding No. 3, were hostesses at 
a baby shower September 6 for 
Mrs. Charles Reed and Mrs. Don- 
ald Roberts. The party, held at 
Kingsport, Tenn., was attended by 
30 of the show's feminine mem- 
bers. . . . J. Lee (Buck) Smiles, 
longtime midwayite, spent a couple 
of days in Mobile before heading 
for Jacksonville, Fla. 

L. Harvey (Doc) Cann, Strates 
show staffer, and George Bush, of 
Bush & Laube, food purveyors, 
shuttled between the York, Pa. 
and Brockton, Mass., fairs to care 
for their interests. Doc, besides 
managing the Strates units at York, 
had his exclusive popcorn- peanut 
operation going at Brockton. 
George had big food and grand- 
stand operations running simul- 
taneously. 

Mr. and Mrs. William B. Moore 
are traveling deluxe style in a new 
air -conditioned Oldsmobile conver- 
tible. . . . H. William Jones, the 
bingo impresario, almost shocked 
the midway into total inactivity 
one day at Rutland, Vt., when he 
hurdled a counter to spell a wheel 
agent... , Bill Shumway, a Bucky 
Allen assistant, cracked that his 
boss had the only merchandise in 
the country that had been exhib- 
ited in three countries -the United 
States, Dominican Republic and 
Canada. It all came about when 
the first two weeks at the Domini- 
can Republic World's Fair in Ciu- 
dad Trujillo looked like the biggest 
thing on earth and Allen ordered 
up a boatload of merchandise. 

Homer Briant, executive secre- 
tary of the Showmen's League of 
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America, made the rounds of a 
number of shows during the past 
couple of weeks. Llcluded were 
the Royal American at St. Paul; 
Thomas Joyland, Crown Point, 
Ind.; Blue Grass, Waukegan, Ill., 
and La Porte, Ind., and midways at 
Sandwich, Ill., and Milwaukee.... 
Elmer (Frenchy) Rirheimer, ice 
cream, chocolate dip and nut bar 
concessionaire, was injured when 
his truck crashed following the 
Newton, Ill., fair. Rixheimer's in- 
juries kept him in the hospital for 
a couple ofdays, but his truck was 
washed out. 

Frank Murray, operator of a 
tropical and unusual fish unit on 
the West Coast, will add an octo- 
pus to his mobile agnariunl. Addi- 
tion of the tentacled animal will 
mean the addition of refrigeration 
equipment. , , Personnel with 
Clarence Thames' Moulin Rouge 
unit include Sheri Lane Thames, 
Skippy LaRue, Jeri Lee, Audio 
Simpson, Louise Swartz, Rose 
Young, Zonia Burgess, David 
Thames, Bob Gamble, Don John- 
son and Bob Potter. Audia Simp- 
son and David Gilmore were mar- 
ried in Huron, S. D. 

Mr, and Mrs. J. C. Weer, retired 
outdoor showfolk, were last seen 
heading back to their Miami home 
after a month -long vacation trip. 
During the jaunt they visited the 
Velare brothers in Long Beach, 
Calif.; Eddie Roth in Los Angeles; 
Harry filions at Pomona, Calif.; 
Mr. and Mrs. Jack Kinyon; Mr. 
and Mrs. Roy Weer, Las Vegas; 
relatives of Mrs. Weer in Mlaquo 
keta, Ia.; \Veer's mother in Adrian, 
Mich.; Mr. and Mrs. Pat Duffy in 
Youngstown, O., and Mr. and Mrs. 
John Canote in New York. 

Virginia Gallagher, of the Olsen 
Show's, who suffered a coronary 
hrombosis August 13 on Illinois 
State Fairgrounds, Springfield, and 
later contracted pneumonia, was 
discharged from St. Johns Hospital 
there September 11 and flew to 
Louisville, then to her some in 
Cibsonton, Fla. 

ECK51 

C, C GUR GO pro.'" 

CONCESSIONS I 

RIDES 

WANT for SOUTH MISSISSIPPI FAIR, Laurel, Miss., Sept. 24-29; then 

MISSISSIPPI -LOUISIANA FAIR, Vicksburg, Miss., week of Oct. 1-6. 

Hanky Punks and Prize -Every -Time 
Cames of all kinds, Basketball, Hi- 
Striker, African Dip, Custard, Ice 
Cream -On -A- Stick, Auction Sales, etc. 

Will book for Laurel, Miss., one or 
two non -conflicting Major Rides. Lib- 
eral percentage. 

SHOWS 
Due to disappointment will book 
Colored Revue for committee money 
for Laurel, Miss. Must have com- 

plete outfit. Can also use any good Grind or Bally Shows 
with own equipment. 

HELP 
Foremen and Second Men in all de- 
partments. Best of pay and treatment. 

Alf wires to C. C. GROSCURTH, BLUE GRASS SHOWS 
COLUMBUS, MISS., ALL THIS WEEK; THEN VICKSBURG, MISS. 

WANT 
Ferris Wheel Foreman, also Second 

Man for Merry-Go -Round and 

Scooter. Also want Truck Drivers. 

All answers 

DAVID B. ENDY 
West Point, Va. 

WANTED 
For Danville. .Ark., followed by Loulsi. 

a Fairs. Out until December. Shows 
of all kinds. Train or Pony Ride. Can 
*me good Ride help. 

RAINES AMUSEMENTS 
Paris, Arkansas, this week, 

BAYOU STATE SHOWS 

La Sollt Parlfh Fair, Jena, La., Se Pf. 2x.79; Winn Parish Fair antl Louisiana Stall 
Fonr} Festival, Winnfieltl, La., O<t. 7{; Narlh Louista na Slate Fair, Rushton, Lt., 
Oc }. 417. 

CONCESSIONS: Rant Cookhouse. Snow Cont., Floss, Popcorn, Pronto Pupe, all Eate 
oben, Blneo, Lang antl Sport Range, Glatt Pilch. Pholoa and Percentage, any Conets 
áona working for stock. AGENTS For Count, Fetk and hanky Punka o( all klntla, 

SHOWS: Rant Sidc Shaw'. Bie Snake, Perk, \folordrome. AthletJC, any Show not 
coMlcting. RIDÉ5: Pony Ritic, tomplttC set o[ K,dtli< Rldea. EVERYBODY WITH 
AIE LAST' YEAH, CONTACT'. Atltlrest: 

PAUL H. MILLER, c/o Fairgrounds, Prescott, Ark., this weak, 

,m,di 
BEATER SNOWS 

The Show With The Proud Reputation 
Htrtfortl, North Carolina, this weak; Chowan Palr, Edenton, North Carolina, gepl, 

t° 
Pembroke, 

Mad Hen Agrl. Fair, 
Oct. 

to North Carellna, O<t. 1 to fl Pe mDroke Falr, 
Pembroke, NCust Caron t, to I3. 

Custard. American Stitt Camp Popcorn, Candy Apples, Photon. 
Punk 

Raee, 
h the ea, Bingo. Lana and Short Range, Bumper, Pitch Till Win, Punk 

and San a Ball Ganses. Cigarette ratte Gallery. }loop W, Griddle Alan for Cookhouse 
and Man and Wife 

and 
for Hanky Parana. Ruant Show Manager with help 

and Half and frai[ and Acta: Girl Show with two or more title; Pony Ride, 

Coaster, 
Unborn and Monkey Show. Ride Help, come on In. R'lll book Roller 

Coaster, T71t.9lVhlrl or F'ly.o. plane. All mall and wires to 

WM. (BILL) MURRAY 

WANTED 
For Shrine Carnival, Thomasville, Georgia, next week; followed by Crestview and 

Mounts-town, Floíida, Fain; also Hahl,,, Arlington and Donalsonville, Georgia, 

A few Hanky Punks, Fun House, Wildlife, Ride Help who drive truck and have 
license. No P.C. or Mitt Camp. All answers to 

JOHN B. DAVIS, SOUTHERN STATES SHOWS 
MONTICELLO, FLORIDA, THIS WEEK. 

POINSETT COUNTY FAIR 
HARRISBU RO, ARK., SE T. 7! TO 71 

Can plate all Pltchea, Photos, Aee and Weight, Hall Games. I.Ona and Short Range 
and Hanky Punka. Jain her< and have apace nre(crence at Carutheravllle, Sfo., Falr. 
Can also place Shows, Rlde Help with chauffcuc'a ]teepee. Get set for next aeaaon. 

SUNSET AMUSEMENT CO. 
Dexn Mo., fhia weekl Har tiC!, Ark., next, 

P.S.: Can place Bingo at Harrisburg, Ark., next week. 

ART Be THOMAS SHOWS 
Want for Hope, Stamps and De Wat, Arkansas, Fairs. 

Concessions of all kinds. Especially want Ringo. Contact 

RERNARH THOMAS. Moor__ near roots 

JOHNNY Ta 
s "m la I'm ® 

WANT FOR THE FOLLOWING FAIRS: . 

LAWRENCEVILLE, GA SEPT. 17 -22 VIDALIA, GA., OCT. 8.13 BLAKELY, GA OCT. 22-27 
NEWNAN, GA., SEPT. 24 -29 MOULTRIE, GA., OCT. 15-20 HABSINSVILLE, GA., OCT. 29 NOV. 3 
WAYNESBORO, 6f., OR 1.6 WITH THREE GEORGIA AND FLORIDA FAIRS TO FOLLOW -ALL RED ONES 

-ROWS I Mechanical City, Monkey Shoo, Side Show, Illusion, Life. Fun or Glass House. 

I CONCESSIONS 
I 

Pitches -Rear, Parakeet, Penny, etc, Are and Scales, Novelties, Hats, Palmistry, Rarketball. HoopLe. 
Auction Pilch, Gadgets, High Striker, Penny Arcade. 

HELP-1Fncman 
Inr Twin Nhttla and General nelp all Rides. Relief Caller and ('euntermen for 

Bingo. Agcnta for Photos, Short Rang¢ and FlehnFOnd. A7 Talker for Globe of Death s'l'op F<n 
captage). 

WILL BOOK ORGANIZED MINSTREL REVUE -TALKER, MUSICIANS, GIRLS. COMEDIANS, CANVASMAN, ETC., FOR ,I=T1F7,1. NF.W ORLEA\S SHOW COMPLETE, READY TO GO. SALARY' AND PERCENTAGE GUARANTEED OUT OF 
OFFICE. SONNY' SHARP, pAG E, ANSWER. 

'MIS SHOW WORKS ALL WINTER IN CUBA. 
Contact by Phone or Wire immediately: JOHNNY T. TINSLEY or TED WOODWARD, Lawrenceville, Oa, lFlrerounds), now, 

Newnan, Oa. (Fair), next. 

'RDA 
DROGAD 

SNOW 

ON IAtlglS lavwz1/4. 
WANT FOR HEART O' TEXAS FAIR, WACO, SEPT. 29 -OCT. 5 

"THE FASTEST GROWING FAIR IN TEXAS" 
WANT 

Scrambler, rS Ferris Wheal, Spitfire, Co»rpiltor, Loop, Flying Scooter or any Rides not con - 

flicring. 

SHOWS ¡ Grind Shows of all kinds with own outfits. 

I CONCESSIONS I 
Concessions of all kinds (na xclusives). Good proposition for Gloss Pitch, Bird Pitch sad Duck 

Pitch. 
Cori Pierson, contact Jock Lindsay_ 

Contact: E. D. McCRARY, Mgr. 
Pond Creak, Okla., Sept. 17 -20; Okmulgee, Okla., Sept. 21 -27; then Waco, Tex. 

''11 

pr' 
I;¡¡ The Aristócrat, of `o.io : Buscü>Less -;; 

REITHOFFER 
In Business -Over '50 Yéars.- : 

A 

LAST CALL fOR GREAT BLOOMSBURG FAIR 
WANT WANT 

LEGITIMATE CONCESSIONS, SHOWS OF MERIT 

All people who plan on participating in the fair please contact me immediately as to your space 

requirements, etc. Contact: 

P. E. REITHOFFER, JR. 
37 luzerne Avenue, Dallas, Pennsylvania, or Bloomsburg Fairgrounds 

Your American Red Cross Is Always There After Disaster Strikes 
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WANT FOR 

HICKORY, N. C., FAIR, WEEK OF SEPT. 24, and 

FAYETTEVILLE, N. C., FAIR, WEEK OF OCTOBER 1 

and all Fairs to November I 
CONCESSIONS: Legitimate Merchandise Concessions of all kinds, no exclusives. 
SHOWS: Any money getting Grind Show of merit with or without equipment. 
RIDES: Dipper Fotieman and Ride Help on all Rides, top salaries. All replies to 

JOHN H. MARKS 
This week Albemarle, N. C.; Hickory, N. C., follows 

ATTENTION, SHOWMEN! WHY PLAY BLANKS. BUMPER CROP OF TOBACCO 
AND HIGHEST PRICES IN YEARS. BONA FIDE PROVEN FAIRS. GET WITH A 

WINNER. 
Sorry County Agri. Fair, Sept. 24 thru 29, Mount Holly, N. C.( followed by tit. Groot Davidson Ce. Agri. Fair, Od. 1.6, 

LexMgt., N. C., with four more top fairs to follow. 

CONCESSIONS: Can place Novelties, Grab, Hats and Hanky Panks of all descriptions. SHOWS, Can place Mechanical 
City, Minger Car, Animal Circus or any other outstanding attraction In keeping with our show. RIDES: We carry 24 of 
our own. Sorry, have all we need. HELP: CAN PLACE FOREMAN WHO CAN HANDLE TWO WHEELS. GOOD SALARY, 
BONUS AND WORKING CONDITIONS. ALSO FOREMAN FOR ROLLOPLANE; Second Men on Tilt, Octopus, Rollopiane 
and all other Rides. Must drive semis. Address all meil, wires and phone calls to 

LLOYD D. SERFASS, Gen. Mgr., or HARRY (BUSTER) WESTBROOK, Bus. Mgr. 
HIGH POINT, N. C., CARE OF FAIRGROUNDS, THIS WEEK. 

1 

et 

CAN PLACE one targe Show of merit te feature. 
F1 

II 
It 

VIRGINIA STATE FAIR 
RICHMOND, VA., SEPT. 20 THRU 29 

GREENWOOD FAIR 
OCT. 1 THRU 6, GREENWOOD, S. C. 

PIEDMONT INTERSTATE FAIR 
SPARTANBURC, S. C. OCT. it THRU 13 

WANT -All legitimate Merchandise Concession,. AN Eating and Drinking Stands epic. 

All Address: 

CETLIN Cr WILSON SHOWS 
This week, Virginia State Fair, Richmond, Va. 

.CUMBERIAND VALLEY SHOW 
GROWING SHOW ON EARTH 

WANT for the remaining bona fide Fairs: North Georgia Fair at Dalton, Ca.; Sum- 
merville, Ca., and Fort Payne, Ala. This show holds contracts for the ONLY Dalton, Ga. 
and Fort Payne, Ala., Fairs, so do not be misled. 

All MgIH,ete Conce,sl.ns open. fich Pond,, D :,II. Bawling AIIey, P,.W. Pups Bear Pitch, 
I CONCESSIONS Hoof -Lo, pffch- T{II- UWin, Balloon Dart, Basketball, Hi- Striker, etc., or any Mralght uln. 

Good opening for Penny Arcade. 

SHOWSSHOWSI 
Any seed CrInd Show except Snake or Funheuse. Can pier 10 -M -1 shat will belly. Good 

.7 opening for Mechanical City. Low percentage. Fathead Williams wants Performers, Chorus art end Me,Iclana for Minstrel Show. All people who worked for bins War. contact him 
immediately. Have good proposition. 

I ( Cu, place Scrambler, Rock- oPlana, Round -Up, Loop. Dark Ride or any Ride not conflicting 
w per RI DES 

RIDE HELP I 
can always place go. Rid. Men who do not drink. Gypsies, Flats, Girl Show,, de net 
newer, please. 

'wares. ail malt and wfres te LAVOY WINTON, Manchester, Tennessee 

FLOYD O. KILE SHOWS 
CONCESSIONS: Want Cookhouse at once, Custard, and Water 
Games, Stock Concessions of all kind. 
Louisiana Fairs and Celebrations. Ride Men, can place Second 
Men who drive, also Kiddie Ride Man. All replies 

FLOYD O. EILE, Mgr. 
Russellville, Ark., this week; Clarks, La., 

Caldwell Parish Fair next. 

HAVE CASH 
For Eli Wheel with or without trans- 
portation. Wont Double Loop with 
good motor. 

MERLE NELSON 
1460 Eppinger Blvd. Thornton, Celo. 

Phone: Atlas 7-4893 

DUE TO DISAPPOINTMENT 
Will Book for Laurel, Miss., Fair Week of Sept. 24 -29 

COLORED REVUE 
Must hare outfit complete with transportation for committee money. 

Or we will furnish top end front for organized outfit. Not interested 

In financing or sending money . , . must come en your own. 

All replies to 

C. C. Groseenrth, BLUE GRASS SHOWS 
Columbus, Miss., all this week. 

.i,. i iI, r ' 
I 

a:t : . ee .. 

101-&-"" t .w- ";;:e9 '^a i.e:: : ' . 7 tlr Ti í1:..1r : 
G;Z I GGS 'ROT HERS SNOWS 

WANT FOR GIBSON COUNTY COLORED FAIR, TRENTON, TENN., SEPT. 24.29; OLDEST 

FAIR IN TENNESSEE, BOTH YEAR. ADVERTISED FOR MILES. SPKIAL EVENTS. 

DAY AND NiENT. 
Want organized Minstrel Show with own equipment. Want Colored Girls for Girl 
Show. Salary every day. Want all types of Concessions, no exclusives at this Fair. 
Wire what you have. Mr. Bowers, from Memphis. wire. Bozo, Pee Wee, Railhead 
and all Colored Agents I know, come on in, will place you. We work. 

SPECIAL NOTICE -Millington, Tenn., will b. played OCT. 1 -6. 
Rides -Will book Spitfire, Octopus or Tilt for Trenton and rest of season. Close 
Christmas week. 

All wires c/e Western Union, Dyersburg, Tenn. 
P.S.: I em Interested In booking one Skillo and one Grind Store for one side of my 

Midway, but you must have Hankies. 

RALEY BROS.' EXPOSITION 
"CLEANEST SHOW ON EARTH" 

WANT FOR STOKES COUNTY FAIR, KING, N. C., 
SEPTEMBER 24 -29 

Hanky Panks of all kinds. 
Any Rides or Shows that do not conflict. 

HAROLD HALEY, Mgr. ETHEL HALEY, Secy. 
FRANK DICKERSON, Gen. Agt. 

Taylorsville, N. C., this week; then King, N. C. 

TIVOLI EXPOSITION SHOWS 
WANT POR BASTROP, LaeSVILLB, UNICE AND WINNSBORO, LOUISIANA, FAIRS. 
CONCESSIONS; Penny Arcade, Short Range, Bear Pitch, Basket Ball, ice Cream, Ball 
Games, Custard. Hiels Striker, Pitch -Till- You -Win, String Game, Hats, Jewelry. Balloon 
Darts. SHOWS: AN worth -while Show except Fun House and Gtrl Show. RIDES: Want 
to book Scrambler Ride. HELP: Capable Merry-Go -Round Foreman, other Rey on 
all Rides; must drive. Address. 

H. fir. PETERSEN, Mgr. 
Cfe Felreraunds, Paragould, Ark., er Peraeeuld Meth (Phone: Cedar 2-77214, Para- 

gould, Ark., this weak, then astres, La., PIr te follow. 

MIGHTY INTERSTATE SHOWS 
Went for M.A. County Palr, Camille, Oa., Sept. 24 thru 21; Lurans County Falr, 
D eblln, Oa., Oct. 1 Arts 4; Coffee County fair, Dotales, G., Oct. a thru tat Pike 
County Pair, Troy, Ale., Oct, 15 thru 20, end Fain thru Nor. 17. 
SHOWS: Any worth-while Grind Shown. Good opening for Penny Arcade and Furth... Will book Chi Shows with own equipment. CONCESSIONS: Ail Hanky 
Panks open. Also Short Range Gallery. Long Range Gallery, Photo Novelties, Age 
6, Weight, Pitches of all kinds, Ball Games. Froeen Custard. Ire Cream. Want to 
book nice flashy Bingo for balance of mason. Want to book neat Cookhouse for 
balance of muon. RIDE HELP: Foremen for Merry- G.Round, Ttit, Cheirplane. 
Second Men on all Rides. Top wages. Licensed tractor and trailer driven preferred 
REEP: Irani Men to take charte of Grab Also Help for two Crab ConceaHOna. Want 
Mechanic MUS isole to soin on wire. All repues to 

N. B. ROSEN, Tipton County Fairgrounds, Covington, Tenn. 

WANT 
Per Veil. , Va., few miles out of Brookntal, week of Sept. 21 (no show In Brookneal this .esonn Ree springs, N. C., week Oct. 1. can't let sire of town, fool you, Netter Men some fairs. 
WANT Rides not conflicting. Legit... Concedons a only one of kind. Show. 
of merit. Can use taus, Wagon. A. Bingo Caller, can break young man in. 

BARNEY TASSELL SHOWS 
IRCHLAND PARK, VA. PHONE: HALIFAX, VA., 3744 

Joe Seiortino Wants 

GIRL SHOW TALKER 
Mutt Join Immediately, no time for wines or letters. 

CANDY PITCHEIF.N, mutt be experienced. Contact: 

JOE SCIORTINO 
Ha.rstown, Md., this week; Bloomsburg, Pe., and Frederick, Md., follow. 

D. S. DUDLEY SHOWS 
WANT FOR THE FOLLOWING FAIRS: (LOTIS, NEW MEXICO, SEPT. 17.12; PORTALES, 

NEW MEXICO, SEPT. 24.29; PLAINYIEW, TEXAS, OCT. 1.6; LAMESA, TEX., OCT. 813 
Will book Cookhouse or Grab. Mrs. Fry, contact again. Hanky Panks that do not 

conflict. 
RIDE HELP -- Foreman for Tilt, Foreman for Octopus and Foreman for Looper. Salary 
no object. Rides like new. Can also place other working, sober Ride Men. Wives 
on tickets. 

Contact D. S. DUDLEY, Clovis, New Mexico, this week. 

ROYAL HOLIDAY SHOWS 
Can place for balance of season Cookhouse or Sit -Down Grab, Photo Gallery, Glass 
Pitch. Six Cats, Buckets, Pitch Till You Win, Color Came, Ball Game., Balloon Darts 
and other Merchandise Conre Mauna. Address: 

OSCAR BLOOM 
Bruce, MIN., this week, Louisville, Miss., next week. 

Copyrighted material 
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ZEBULON FIVE 
Zebulon, North Carolina, 

VANCE COUNTY 
Henderson, North 

COUNTY FAIR 
next week, Sept. 24 -29 

COLORED FAIR 
Carolina, Oct. 1 -6 

Now booking Concessions for these fairs. Want Girl Shows and Minstrel 

Side Show and Grind Shows. Ahoskie and Suffolk colored fairs follow. 

Will add additional Rides. Especially want Wheel and Chairplane. Ride 

, Help Foreman and Second Men for Caterpillar, also Merry -Go -Round 

and Kiddie Ride Men. Work until middle November. All replies to 

STEVE DECKER, BEAM ATTRACTIONS 
Fairgrounds, Roanoke Rapids, N. C. 

* * * * * * * * * * * * * * * * * * * * 

A STAR SPANGL D MIDWAY 
SANFORD, N. C., SEPT. 24 -29 

Can Place 
CONCESSIONS: Hots, Popcorn and Apples. High Striker. Photos, Short Runge, 
Jewelry, Snow Cones, Basketball, Parakeet Pitch, Derby. Eats and Drink. Hankies 

r all kinds- Dealers for PIII Pool antl Beat the Dealer. 
Scooter, Scrambler, Rountlup antl SDhlaroo. Nr. Lucas, with Scrambler 

and RS: 
Performers 

contact. 
SHOWS: Performer and Musicians for 

Side 
M Jig Show on the road, Grind 

Shows, Girls for Dancing Show) and Side Show Acts. 
HELP: Second Hen on all Rides, Ticket Sellers. 

Address: JOHN VIVON.t. Clinton. N.('.. this week 

ROSS MANNING SHOWS 
STATESVILLE, N. C., FAIR I PETERSBURG, VA., FAIR 

SEPT. 24 -29 OCT. 1 -6 
NEWBERRY, S. C.; ATHENS, GA.; 
CARTHAGE, N. C., TO FOLLOW 

CONCESSIONS -Eats, Drinks, High Striker, Mug, Popcorn, Candy Apples, Glass, 
Hankies, French Fry. 

RIDES -Wont Scooter, any Flat Rides, Kid Rides that don't conflict. 
SHOWS- Le-Ola wants Fire Eater, Tahoe, Walking Acts. Joe Scartino, confirm. 

Any Grind Show. 
FREE ACTS: Contact F. T. WILLIAMS, Athens Fair, Athens, Ga., week of Oct. 15.20. 

Write or wire 

ROSS MANNING 
FAIRGROUNDS, ROCK HILL, S. C. 

HANCOCK COUNTY FAIR 
SPARTA, GA., SEPT- 24 -29: MILLEN, GA., FOLLOWS. 

WANT BINGO 
All Hanky Pan.. Cookhouse. Sit -Down Grab, Age te weight, Slug. Short & Long 
Range. American Palmistry, Custard. Arcade, Six Cat, Buckets. Any Show except 
Girl end Snake- Alan for Snake Show, must drive. Hide Help -Must drive. 

All answer: 

ROY TIBBS 
c/o Western Union or General Delivery, Wadley, Ga. 

A -1 AMUSEMENTS 
WANT FOR PARMA, MO., TNIS WEEK; 01DEON, MO., FREE FAIR NEXT WEEK; 
FOLLOWED sr NEW MADRID, MO.; STEELA O, ARK., AND 

A LONG ROUTE OF FAIRS AND CELEBRATIONS. 
C.,, place Fish, Duck Pond, Pilch -Till -U -Win. Long Range, Short Range. Bear Pitch, 
Coke Bottles, Cigarette, Jewelry or any non -conflicting Store working for Stock. 
RIDES -want Ferris Wheel and Merry- Go-Round Foremen, also Second Men on Rides 
who drive and have licenses. Good wages and long season South. No grift or miss. . 

JOHN HANSEN, per roule. 

MAJESTIC SHOWS 
WANT -WANT - WANT for 

JASPER, ALA., FAIR 
September 21 -29; Moulton, Ala., Fair, Oct. 1e; CIrenbure, Al., Fair, O <I. h12, 

and ell winter's k. 
Concedes, -Photo, Long antl Shoal Ranee Gallery, Pronto Pup, Rn 

who 
Dart. 

send,Spitfire 
Cat, 

Rollo 
Buckets and Hankies kinds. 

Grind 
Shen who 

Contact send, Spitfire or Rollo Foreman. Side Show, Sfinstrel and Grind Shows. Contact 
SAM GOLDSTEIN, PARSONS, TENN., THIS WEEK. - 

COMPLETE CARNIVAL FOR SALE 
Till.aWhirl, MerrGo- Round, =S Ferris Wheel. Octopus. Spitfire, Kid AuIO. Airplanes, 
GMC Diesel Light Plant, Transformers. lots of new Cable, Fun house. two Show 
Fronts, 10 Trucks and Trailers. Plenty of Miscellaneous Equipment. 510,000.00 cacti 
will handle, easy terms on balance to reliable people. This equipment Is going to 
be sold. It Interested In all or any part. please contact at once. Can be seen In operation. 
Address: BOX 052, e/e Billboard Publishing Co., StO Arcade Bldg., St. Louis I. Mo. 

BAKER UNITED SHOWS 
WANT FOR VEEDERSBURG STREET 

FAIR 
26.21 

Can Place BIIlKO. Photos, Floss, Sno. Rasketball, Long and Shmt Ranee. Ball Cames, 
Pilch, Nlgh Stalker or any clean "i"ii -e Concession that works [or stock. 

Can Place Concesalons for CE \TER POINT CENTENNIAL, opening Sept. 11 on Streets. 
Silting but Eala. AR replies 

ERNIE ALLEN 
Can Western Union, Tern Haute, Ind. 

RAS Chalks Up 

17% Daily Gains 

At Topeka Fair 
Makes Fast Move 
To Hutchinson, Kan., 
For New Fair Date 

TOPEKA, Kan. - Cut back 
'win eight days last year, the six - 
clay Kansas Free Fair, which closed 
Thursday night (13), gave the 
3oyal American Shows excellent 
business. Daily grosses for the six 
days averaged 17 per cent higher 
than for the corresponding days 
last year. 

1Vatercade was the top grosser 
among the shows, with Leon Clax- 
ton's Harlem in Havana second, 
followed by Dick Best's Side Show 
and Johnny Branson's, Goliath 
Show. 

Visitors included a delegation 
from the Kansas State Fair, Hutch- 
inson, that included Mr. and Mrs. 
Virgil Miller, Mrs. Helen William, 
Everett Erhart and Harry Lain - 
bcrt. 

Make Fast Run 
IIUTCHINSON, Kan. -- The 

Royal American Shows made a fast 
]lui in here from Topeka to be up 
and ready for the Friday night (14) 
prevue at the Kansas State Fair, 
a new one to the Royal's route. 

The show started to tear down 
at Topeka at 10 p.m. Thursday 
night. The first section of the 
show train completed the 184 -mile 
move in here by 8:30 a.m. Friday 
and the first unit on the train was 
unloaded 15 minutes later. 

Road Spots OK 

For Southland 
PANAMA CITY, Fla.-- South- 

land Amusements, a newemner to 
the ranks of traveling shows, has 
launched its route of fall Florida 
dates, E. I. (Ed) Gordon is general 
manager, is assisted by Charles 
Stannko. Irene Stannko is secretary 
and Maude Cordon is treasurer. 

The show carries 8 rides; 4 ma- 
jor and 4 kiddie, 6 of which are 
office- owned. H. Hanson has three 
concessions with the balance of 
15 carried being mostly office. 
owned. The show opened at Pan. 
ama City Beach Resort in Mardi 
and continued there until mid -Au- 
gust. 

Cordon rates Isis park season as 
just fair, but since taking to the 
road business has been very good, 
he says. 

Young Heads 

Canadian Club 
MONTREAL --S. J. Young was 

elected president of the newly 
formed Canadian Showmen's Asso. 
elation, which was recently orgaln 
ized here with close to 100 mem 
bers. Membership included show- 
men playing with Canadian carni- 
vals and at permanent amusement 
spots. 

Other officers include. Pat Mar 
kel, vice -president; R. Genest, sec- 
retary, and B. D. Harovitz, chair 
man of the board. 

One of the first benefits for the 
new club was held on Bernard & 
Barry Shows and netted $1,500. 

100.000....S32.00 

20.000 
$12.5ó 

50.000 20.00 
200.000 55.00 

Price Chg. $3.00 
(der (hg. 51.00 

ROLL 
TICKETS 
Printed te Order 

DALY TICKET M. 
Collinsville, 111. 

Union Made 

PRICES F.O.B. 
COLLISIL, ILL. 

Cement Double PM' 

Stull IhAEts, toi Who 
1 Re1l 

s 90 s Cobb. .25 
10 Rolls 8.00 
50 Rolls 23.00 

Will Give 

EXCELLENT PROPOSITION 
te M with Riders for Motordrome. 

Box D -245 
Billboard, Cincinnati 22, Oh. 

ttYACKfONVlllf 

401W AMA Pill 
WIP^ .. ,, Oraw III .I 

*0 ;._ am' 

OCT, Z5 -NOV, 3 
ON THE MIDWAY 

CETLIN & WILSON 
SHOWS 

DUVAL COUNTY'S ONLY ANNUAL 

AGRICULTURAL FAIR AND 

LIVESTOCK EXPOSITION 

Can place Eating and Drinking Stands, Kitchen Gadgets 
and Direct Sales. Write or wire: 

GREATER JACKSONVILLE FAIR ASSOCIATION 
Room 24, Buckman Bldg. Jacksonville, Fla. 

ELgin 3 -0535 

WANT WANT WANT 
SHWAS: Place Monkey, Fun HFast e, 

o 
M otnoy roe , 

S1uasn, 
Mechanical, 10.111.1, Unborn, 

RIDES: Place Rork -o-Plane. RoundUp, Roll -o-Plane, Boats or Ponies. 
CONCESSIONS: Place Six Cats, Custrd, Bingo, Glass Pitch, Cookhouse or any Stock 

ConcesWone. 

All replies by Western Union: 

E. E. FARROW, MGR. 
Pine Bluff, Ark., this week; El Dorado, Ark., next. 

WANT FOR 

OKLAHOMA STATE FAIR 
OKLAHOMA CITY, OKLA., SEPT. 22 -29 

AGENTS FOR CAT RACK, SLOT ROLL -DOWN. GENERAL HELP 
FOR HANKIES. 
ALSO EXPERIENCED AGENTS TO OPERATE BALLOON DARTS. 
ALL AGENTS WHO HAVE CONTACTED ME BEFORE, DO SO 
AGAIN AT BILTMORE HOTEL, OKLAHOMA CITY, OKLA. 

AL WILLIAMSON or HAROLD IIESCH 
Biltmore Hotel, Oklahoma City, Okla. 

CATLETT GREATER SHOWS 
Want for Atoscom County Centennial at Jourdanton, Texas, October 24. 

All kinds legitimate Concession.. No gypsies or flats. RIDES: Rolloplane, Flyoplene, 
Hound -Up or any Dark Ride, Fun House or any legitimate Show. Call 

WM. CATLETT 
Bristow, Okla., Sept. 111-21; Claremore, Okla., Sept. 12ße. 
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PARAIEETS 
CHRÓME CAGES, bille ea. 

mows Daily FOI Les Arvin. 
Minimum Order, 48 Oink. 

-Can or Wire - 
24 -HOUR SERVICE 

Durkee's Bird Farm 
-8147 C. Gallatin Rd,, Pico. CsAlfernla 

Phone: OXford 9 -5210 

BINGO HELP 

WANTED 
Callers and Counter Fen. Need 

Semi Drivers. Wire 

BILL STACY 
NRppyknd Shows, Big Rapids, 
Mich., this week; Onekoma, Mkh., 
next week. 

LOU PEASE 
Wants Girls for my two Girl Shows. 
Ales Man and Wife to operate my 
Maiden Show. All Farro from hen on 
out. Contact care of 

Majestic Greater Shows 
Parse., Tenni 

. a +r tMn Jasper. , Ala., 
sere 

Big Kid's Day Perks 
Strates at York, Pa. 

YORK, Pa. -- Opening Tuesday 
(11) gave the James E. Strates 
Shows the biggest Kids' Day ever 
at the York Interstate Fair. As a. 
result, prospects were considered 
excellent for a hefty gross with the 
ending of the five -day event Sat- 
urday (15). 

Weather has favored operations 
thruout the week and clear skies 
are likely to continue thin the clos. 
ing sessions. The favorable cir- 
cumstances are especially welcome 
after a run at the New York State 
Fair, Syracuse, where the show 
got drenched and :he midway was 
inundated. 

Strates has the power to handle 
virtually any midway crowd. Add- 
ing to the show's strength here.was 
the Don Dowis Sky \Vied. 

Letting ready for Kids' Day was 
a particularly tough job because of 
the late arrival of the train. The 
set -up could not begin until late 
Monday but even so all units were 
ready for the rush of kids on Tues- 
day. 

Even more concession units than 

(RAFTS 20 BIG SHOWS 
Nom Booking Shows and Concessions 

FOR THE FRESNO DISTRICT FAIR 
OCTOBER 5 -14 INCLUSIVE 

Last Malo, Fair in California 

GET A WINTER'S BANKROLL HERE 

CRAFTS 20 BIG SHOWS 
7283 Bellaire Avenue, North Hollywood, California, 

Phone: Poplar 50909 or Poplar 50320 0 \\\\\\\\\\\\\\\\\\\\\\\\\\\\\! 
WANT 

FOR WARREN COUNTY FAIR, WARRENTON, N. C. 

SEPTEMBER 24 -29 
Open midway. Ail types of concessions open 

Will book any Rides and Shows of all kind, especially want 
Grind Show, Side Show, Monkey Show, etc. 

Contact 
H. LANIER, Warren Hotel. Warrenton. N. C. 

lo-t 

FIVE COUNTY FAIR 
FARMVILLE, VA., WEEK OF SEPT. 24 

WANTED -Cookhouse, Ball Games. Six Cats. 5wirger, Buckets, Balloon Darts, F,sh 
Pond, Duck Pond. Basketball, Hobp-t.a, Pitch -Till -U -Win. Cork Gallery, Grab, Sno 
Cones, Slum Spindle. Spot- the -Spot, String Games. Photos. 
SHOWS-Snake Show, Monkey Show. Wildlife. Girl Show. Penny Arcade. 
WANTED -Tilt and Pony Ride. Wheel Foreman General Ride Help. Truck and 

Tractor Drivers. Agents for orrice Hanky Punks. An replies to 

GEORGE CLYDE SMITH SHOW 
Tarboro. N. C.. this week; then Farmvilk, Va. 

HOLLY BROS.' -SHOWS 
w HENRY COUNTY FAIR, MI DONOUGH, GEORGA, SEPT. 24 10 29 

113,310 Gate A (CONCESSIONS I 
Iona Ranee. Short Ranee, Balloon Dann, Coke Rot. EL. Bear Pitch. Basketball, Cork Gallery, tyaler 
Gama. wLL HANKY PANKS OPEN HERE. 

in the past populated the grounds. 
Added space was available this 
year with the creation of arteries 
leading to the new arena com- 
pleted in time for last year's event. 
Jake ',Ickes reported the demand 
greater than ever and fair presi- 
dent Samuel S. Lewis reported 
revenues from space well ahead 
of last year. The new roadways 
were blrektopped. 

A slight dip in concession earn- 
ings was reported by a number of 
operators after the first two days. 
No less than nine bingo units were 
in operation, including those of 
Ben Weiss, Bill Jones, Jack Horn - 
feld and Al Boxall. \Veils had a 
second unit, operated by his wife, 
Martha, operating at the Beading 
(Pa.) Fair. 

1 

'TWO- LEGGED MAN' 

Gag Advertising Aids Gate & 
Lynch Gross in Fredericton 

FREDERICTON,N.B.--- 
Tongue -in- cheek publicity andper- 
fect weather soared the Fredericton 
Exhibition admissions over 60,000 
last week. and business done by the 
Bill Lynch Shows reflected the 
healthy attenclance. 

Lynch's big display ad, encour- 
aged by Fred Phillips of the ex 
hibition, called on one and all to 
attend the midway and view "The 
Two- Legged sian." ( "As an extra 
added attraction the Bill Lynch 
Shows offer you a cinse-up view of 
that strangest of all living crea. 
tores, The Two- Legged Man.") 

Reaction of the public and press 
was instant and frivolous. It was 
all a gag, everyone conceded,. but 
who cared? The Daily Cleaner 
printed an eclitorial harkening back 

MINEOLA SHAPING BIG 
FOR I. T. OPERATION 

NEW YORK -- The nine -day' what during midweek, by which 
time grosses were already better 
than satisfactory. Friday night and 
Saturday (14 -15) were Jewish sol- 
emn hole days, and anxiety was 
expressed over the effect this 
would have on attenilante. 

The midway was divided on 
both ends of the grandstand. with 
the bulk of equipment in prince po- 
sition inside the entrance gates. 
The far end held a Ferris Wheel, 
kiddie rides and a couple of show 
units. The shows included Sincleil's 
mambo and Side Show. Monica 
Dave's (:inch, Lard's Last Supper, 
Snake Show, 

Mineola Fair in Westbury, with 
seven days of consequence to game 
operators, shaped up as a big one 
for the I. T. Shows this, week. 

Saturday night (8) seas good for 
most, with several operations re- 
portedly off the nut on o;,eniug 
day. On Sunday, with games 
closed, the fair had a tremendous 
day and long lines appeared at 
many midway rides. The date was 
a long time coming to the I. T. 
organization which has had its 
distinct up and downs thruout the 
Season. 

Crowds and business slid some- 

Reid Reports Okay Takes 
In Bow Showing at Rutland 

RUTLAND, Vt. -- Favored' by 
good weather and the best attend- 
ance in recent Years, the King Reid 
Shows did all eight on the midway 
of the Rutland Fair, according to 
the show owner and fair officials. 

The gross was under that of the 
World of Mirth Shows, midway 
occupant for many years prior to 
Reid s appearance this year. The 
obvious reason was the difference 
in earning poseer between the two 
organizations. Reid was light in 
the hack end with a girl unit, a 
wrestling show and a monkey 
show, as principal features. 

The area occupied by Reid was 
considerably less than that needed 
by the railroader. The deep end 
mud the area across the bridge 
were unoccupied. 

Concessions Do Well 
The best space, the entire area 

facing the grandstand, continues to 

N HELP WANTED ON ALL RIDES. SIX MORE FAIRS IN GEORGIA, THEN 1 ALL WINTER LN SUNNY FLORIDA. 
Phone or Wire F. NOLLINOSWORTN, Mgr., c,e Fairgrounds, T Fayetteville, Georgia 

a 
PAN -AMERICAN SHOWS 

Wan for NatchitocMS, Le fellowad by W Raider, l., Fair and six more 
continuous Fain te /*now: 

CONCESSIONS: Will book !leste Biogo, Six Cats, Short Range. All Eating and 
Merchandise Stands open. RIDES: Foremen and Second Men on +11 Rides. Tilt and 
Octopus open. Ride Superintendent. also Lot Man- SHOWS: Talker, Candy Pitchman 
for Mg Show, also fast -stepping Chorus Girls. will look all Grind Shows. Want 
Side Show Manager with Aete. Weil book fame- Roy and Lefty. gel in touch at once. 

JONN WARD, Oen. Mgr.; JOHN REED, it Mfr., Coushatta, La. 

JOHNNY'S UNITED SHOWS 
Cullman County Pair, Cullman, Ala., next week; Seettsb*n, Anniston and Dothan 

Nllow lt wMNndiM Alabama Fairf. 

FO 
ent Cookhouse weft Conceaslons of all kind. SHONS -Clon Grind Shows. 

R 
WSALE - Motordrome, contact Ste,He Palmer. Can be seen in operation on .how. 

All replies: 
JOHN PORTEMONT, Decatur, Ala. 

or Ebensburg 
EBENSBURG, Pa. -- A final 

day crowd of 13,792 Saturday (8) 
sent paid attendance to 113,310, 
association president James A. 
Wilkinson reported last week. The 
week's total closely approximated 
last Years attendance. 

Crowds trailed the previous Year 
Thursday, which drew rain: Good 
weather enabled the gate figures 
to catch up nicely. 

The new grandstand, which im- 
proved crowd accommodations this 
year, will be roofed over for 1957, 
Winkinson said. Morris Hannum 
Shows was a repeat attraction on 
the midway. 

be occupied be Uncle harry Ed- 
del's games with Harry and Ber- 
nard (Wacky) Allen on the super- 
vising end. The stock wheels got 
an excellent play thruout the week 
with big crowds on labor Day 
closing Saturday (8) j:unming the 
area. A Jones bingo unit was in 
this line -up. 

The show- had a bingo on the 
end of the line operated by Marry 
Ague. Other show emicession space 
was below that. 

Reid blacktopped the midway 
area bordered by his ride and 
show units. He also bordered the 
newly created avenue with flags. 
The surfacing of the artery is ms 

important. improvement since even 
light showers in the past resulted 
in considerable mud. 

Several riche units were hooked 
in to supplement tire Reid units, 
including those of Roland Chaln- 

Ipagne. 

hie Increase 

!li Greenfield 
CREENFIELD, Mass.- -For the 

four -clay Franklin County Fair 
there were 9,598 paid a Jult ad- 
missions. less than the 1948 record 
of 11,597 but still substantially 
ahead of last season, Fair President 
Richard Campbell said. 

Weather held perfect for the 
event but rain fell on the closing 
clay, Wednesday (12), curtailing the 
Buddy Wagner thrill show which 
put on a perfomrmce before full 
stands. Other entertainment dur- 
ing the nn included harness rac- 
ing, and the Coleman Bros.' Shows 
midway, which provided bicycles 
for the closing day's drawing. 

to the hoax clays of Barnum and 
applauded Lynch for the amuse- 
ment he created. 

On the midway were the Merry - 
Co- Round, twin Ferris Wheels, 
C:hairpLme, Octopus, Round -Up, 
Tilt, Roll -o- Plane, nine kiddie rides 
and a pony ride. Shows were freak 
animals, monkey drome, Side Shore 
featpring Consuela Flores and the 
untamable lion, Posing Show, Mir- 
ror Maze and Motordrome man- 
aged by Shorty Clark. 

Greater part of the midway was 
slated to go to the Fisheries Fai 
at Lunenburg, Nova Scotia, an 
lesser units to the fair in Stanley 
New Brunswick. 

Allegan, Mich., 

Up at Gate, 

Grandstand 
ALLEGAN, Mich. -The Alle- 

gan County Fair went into the next 
to its last clay of its six -day run 
here Friday (14) with a slight at- 
tendance bulge but an increased 
gross at its grandstand. Clair ltic- 
Omber, board member in charge 
of the grandstand, reported the 
front gate count was up slightly 
over '55 but the night grandstand, 
with a Barnes- Carruthers revue and 
acts. seas 5 per cent ahead of Ltst 
year. 

Trans-World Auto Daredevils 
pulled a full grandstauxl on Monday 
tt itb second 
performance. Tuesday, was Kid's 
Day and set a new record with 
riche and shore grosses a whopping 
25 per cent ahead of last year. 

Harness racing. ever popular 
here, drew strong turnouts to four 
programs. A record number of 
trotters -246 in all -were on land 
for the crowded program. The 
Olympian Racing Mules proved a 
popular attraction, 

WANTED 

GIRLS 
Dancers Show Girls 
Waitresses Novelty 
hikes Musicians 

Good pay -winter's work 

TOMMY THOMAS 
Club Mardi aras, rl Duval M. 

kaY woo, Florida 
Phone 44147 after r P.M. 

RIDE MEN WANTED 
We have permanent opening for two 
Ride Men capable of operating and 
maintaining Kiddie Rides. Need sober 
Men for portable Roller Coaster. Also 
capable Couple or Men for Popcorn and 
Candy Floss. These are Permanent joys 
-- -good salary. Call 
Cherry 9.9331, Jaeksenvine Beach, Fla. 

Write or wire 
Ber 72. Jacksonville Beach. Fe. 

Attention: MORT MESSIAS 

FITZSIMMONS SHOWS 
Ville Platte, La., Cotten Festival, 

Want one more 
Sept. 

Ride not eon. 

211" 
Ala. Shown of all kinds, no 

Girl Stowe. Want Ferris 
Foreman. Sr5.00 week. Roll- o-Plane Foreman. 

come at .ace. Can Plan fese non 
Ifanky Punks. 

JOE SHARP 
Per Route Above 

AGENTS 
WANTED 

For Skillo, Peek and Count Stone. AI. 
Balloon Darts. Cork Gallery, Milk Bot- 
tles. Address: BOOTS CUTLER, Cotton 
Festival end Pair, Ville Platte, La., 
this week. 
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Campbell 
Canter. 

lode 
Carr 

er, 
aLe! klivid Frann 

Ca 
Faaft , fa .t. Robt. 
(:aryen Ella 
Cballmdsr. Burton 

áe 
Lhahean. Fred 
Christo. Wo 
Church. Cowbo 
Clawsop, Hra. Ìtot! 
Clawson, Row H. 
Claavvón, Duke 
Coll. Dale 
Cole. Hra. Marlon. 
Colortte. John ! Mra 
COOYer. Harry flied) 
Coot Albert Henry 
Cooyér. Mary 
Cooper, Mr. Epps 
Crawford. Hrr. Rdr 

Ciatofo 
d.OSh.wn 

Cunnln[ham. )Ire. 
Aannab 

Cunlso. John 
Da { {, Mra. Bernlre 

Juk 
Nn. Slabó 
irkeY 

De 
DeNlnór. Bud 
Decker, Sla, Jo,C B. 
Decker, 1`. 
DelGroao. T)anlN 

Dlckersenr H`0. Nary 7JU. Hilly 

Dondeneau, Jerry 
. , Frank 

Átar> 
Dourer. Art Staley. Arnold 
Downing, Wllllam Halko. Helen 

Edward Stanley._ H. A. 
Drewry. Sarah 
Dro {well, yauMce 
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PARANEEiS 
CAGES 

Minimum order, forty birds. 
Shipped F.O.B. Los Angeles. 
Cash or Money Order with 
order. 

24 -HOUR SERVICE 
Phone Elliott 9 -4591 

WELLS BIRD FARM 
2143 South Myrtle Avenue 

Monrovia, California 

44äe lot TROUPERS 
...by TROUPERS 

wh knave 
YOUR PROCLIMSI 

Leiter List 
Letters and packages addressed t0 parsons In pare of The Billboard will be 

advertised In this Rat two times only. If you are bestial mall addressed to you In 
our °era. look for your name BACH HUNK. Mall Is /bled according to the office of 
The Billboard where It la held, Cincinnati, New York, *MINN* or Bt. Louts. To be 
Wednesday morning or Cincinnati office by Thursday morning. 

MAIL ON HAND AT 
CINCINNATI OFFICE 

2160 Patterson St. 

Cincinnati 22, O. 

Parcel Post 

Adam., Máe J. Flx alrlck, J. 
Aker, Henry A Kay Flae. J. G. (J1Mmy) 
Allan. Hn. Audrey Fontana, ioa 
Alien, Hn. H» Fox. N. J. 
Alton, Will Fnnk, Jaek 
Armann, RoY Fran:, Frank i M 

al 

/SmOkey) rases. Clarence 
Baker, W aller Blmer Prazer Sr., Itar01 

rBuddYl 
Fu ahrldiMr0. Do Ha1a9ee, 8hber 

Barr, Hra. Lucille url*w.. Bridle 
Bartel, Carl lHgr./ Furrow, ]oho 11 
Bates, Chas. K. A_ 

CFI.; 

G11rry 
W, 

Gayken, Mn, Carry 
Gennuasa e'''. 
Gentry, 
Gerber, Joe 
Gibson, Odla 
Clrouard, Anthony 

GOrdon. cr °y, CU 

Baeb,e Raymond W. 
Bender, Greta Mae 
Benson, Merry 

Loulae 
Bernstein, HarryY 
eerosuk, Mn. a11ke 
Berry. Arthur 
B1rxe0. Geo. 
BlJacano tVm. 
Bloom, tVm. 
Bondi, John 
eortlman. Ernó 

rRUWant 

Äouchi'rc Paul 
Boudreau, Pete 6 G11 

- - -- Buynlon Cornelius F. 

Bradley. N0ra b 
eratcher. Chas. 
Broad, Meursy 
Brooks, M. 6. 
Brown Edna G. a r a t h o n te /o Iteren GOadnlall/ 

Brown. Wheeler 

Buchanan T. K. ( ° 
SryIM h S,eM Our 

MOBILE HOMES Bullock. i1n. 
Burns. Jlm [, 
Burton, Joh 
Butte Wade s 

v...,.. ,,..rH. w, .. ... .. ...... 
ti CamDtiell, !Ir 

-haI mac Ikf 
Stratford, Wisconsin 

GIRLS 
For large Dancing and Posing Shows, 
with or without experience and ward- 
robe: salary no obiter if young and at- 
tractive. AIR CONDITIONED dressing 
rooms. Can also place Men Ticket Sellers, 
Candy Helpers, Canvas Men. Call or 
wire Ino collects,. 

MIKE MILLER 
c/o Bill Names Shows 

Amarillo. Texas, Sept. 17 to 22 

Mitchell. Frank 
calao 2 pM 

slltchell, Michael 
HllcheU, Pat 

/Blanch 
Hehr. C, B. 
Hohr, D ana 
Mohr, 5 Ed R 
Honlersoq, G 
Monnnex, Pa 
Honlfomery, 
Harlan, f.et Horrlr. Doro 
Mort, Geort 
Murphy, 
HurphY. )Ir..., 
Nabor. Daisy 
Near Sands k I 

Nlcholae. Ephre.. 
Noaes, Hank 
Norman. Chsrin 
Norman. lire. 
NoNOn. Wi11Am B. 
Numev, S. 
O íonnor, Szm. 

OWorn. Kenneth 
Ohnskf. Anthony 
Owen. Robert O. 
Owens. Pe[ 
Owep( Wrcnl D. 

(Haudlne k 
Pattte, Betty 
Pallesen. CYnthó 
Palmalier. 
Paull. F. W. 
Pearman. Nike 

WANT FOR TRI-STATE FAIR AND JUNIOR DAIRY SHOW, CORINTH, MISS., SEPT. 17 

TO 22; FOLLOWED BY MIDDLE TENNESSEE DISTRICT FAIR, LAWRENCEBUR6, TENN., 

SEPT. 24 TO 29; GILES COUNTY FAIR, PULASKI, TENN., OCT. 1 TO 6; BOAZ, ALA., 

OCT. 813; MISSISSIPPI FAIR d DAIRY SHOW, MERIDIAN, MISS., OCT. 15.20 

SHOWS 

CONCESSIONS 

Monkey, Motordrome, Glass House, Arcade or any Show 
not conflicting, 

Hanky Parks, Buckets, Custard, African Dip, Jewelry, 
Glass Pitch, P. C. Camas with' Hanky Parks. 

REPLIES TO 

FP. (.LOSSER 
Fairgrounds, Fayetteville, Tenn., this week; then per route. 

FOR SALE 
I Smith Smith Chalroplane, excellent condition. 51,000,00; t Custard Truck, 

cel:ent ronditlon. with new [lneralo4 
s, auo.W. Pleaw da not wait: can be 

in operation at 

PI.AVI.AND P.1RK 
Route 77, Pennsauken, N. J. 

HaliRl- COREY 
Jm man, get in touch immediately. 

MARIE SHARP 
Prell's Broadway Shows 

Yadkin Hotel, Salisbury, N. C. 

MO -ARK SHOWS 
WANT Hanky Punks of all kinds: wirier 
Brislleae. 

We have Fishpond. Corks. 
alloon, Ball Game, D1 mad Spindle. 

All others open including PODCOrn and 
Floss. On the s-RI e. Ni. MUrI, 
Sept, 17.22, 
P.R.: Steve, who aven me at Eminence. contact. 

FOR SALE 
Allan HerachHl Little Dipper, 56.000.00. 
Allan lórtchell 00.0` Aute Rlde (new 

lop/, since Both rider used 
In Park only since new. 

T. .1. FLZ7.E1LL 
5700 adeewood Rd. Little Rock, Ark, 

Phone: Mohawk 7.72110 

FOR SALE 
Ne, 12 E11 Ferri. Whs., truck and ball- 
er, In good condition. Also Jones Mixon 
end Kiddie Airplane RIA.. writ.: 

K. 6. CLAPP Ill N. 1SIh al. Ft. Smith, Ark. 
Or phone Sunset 7 -6717 

TH.I %K l'OI' 
P111, N. M.iCOLLY P`ll's Broadway Shows, 

fer your n w Buick Super Rivier s 
purchase. 

"Soue Money With Johnny" 
JOHNNY CANDLE 

7000 Th,rd Ave. Alloon , Pa. 
PM1enas 1747 er 7000s 

Jenkins. Tom fS 
¡000000, Jobnnl 
Johnson, Mn. 8 
Johnson. O. D. 
Johnston. R. B. 
Jolley, Alfred C. 
aoYner, Leroy 
JulianolIee ]oa. & Hro. 

Kaneau7aázwelÏ 
am D. 

Kaplan. Sam 
Kennedy. Mrs. Jack 
Kennedy Sr.. Thomas 

Francis 
KI {hl. Flerenc 
Ktna. tirs. FIOYd 
Kln {. Richard C. 
Klnesberry Luke 
Klxr. G. . IJeID 
Kleban. Ilarry 

le 

Pentz, Grace Petnntl. Mrs. Sfike Tlah 
ettus. Bert Wed Thon P01mey. Mrs 

Harsaret N Toppt Cedr[ 
' PInv e, Norma J '" TYivefó. Clyde 

Plneol, Dan TilO. Toby Q Mis. 
Plnkelton, Tex Tyler, Johnny 
PODe Dna[las V[nbelllnter. GeorLe 
Potier. Bill Vernon. D° 
Porter, Teddy V1ct0r. W. 
Rare. Gtnter VWCent. Frank sr 

eatly Palsey Jane 
Reese. John Ylnron, Jack 
Re ter.' Burk ! Mn. Wain, C¢1 Wwrcnca 
Aefd. Kenneth Carl ( Showes 
Rernoltls t,. C. W°Id, Frank nlumlyl 
Rlchardaon, Dlck Walla, Hn. Era 
RIOInRS Marier Jeaae Walsh, J. Peter 
Arnaldo, Joer /Ray/ Rabbit 
Rlnten. Peler J. W °IM. Toby & Sb 
Riauto, Edward R. (teisete) 
Robblm. Glerla Warrro: Stro. 5,91vó 
Robeerta, Del Weaver. Robe. L. 

;Om.q, 
Shellao tye:,'i, Lloyd 

Rose. Nam, A. Nsntx, O. t Hra. Aou Clarence Wearer. Don 
Rout. Edward Wealoskr k Fam11y 
Russell. C. Warren, Fred P. 
Russell. Robert A. W1141ó. M 
Ryder, Georse WHO`, Alta Salisses. R1ó Wllaon, T. C. k Klee 
St. GeorRa. John Nlndon RaeRIN 
Sanders. Affiles Wriger Hud D. 

Sounder. Jean 3arrtl árlood[M Jr:. Érñeit 
Savano, Joe 

Larry 
Youñtl' 1Bárlk" Ln Schlaso, Jos 

Runa, capp[. 
La Rco, Ba 
Lamb. Bemb 
Lepre. Tod J 

F.IlzabetA 
Lan[[ortl. Na 

fPea.St 
Lawrcnee, 
Levin. Ben 
Iwvine, Harry 
Levitt, Staurlre i tin 
Laws. Sammy 
Llddle. Leonard M. 
í.111Y. Mrs. N. J. 
Lumbudl, R. 
SlcCarthr. Nn P 

rG 
Dem[ro. Arehle d Mrtntlre. Reilly A. 

Betft' S1cMurdo. Str.. W. W. 
D<metr, Joy n HeSDadden. Hrs. 
Demo r ask Vlnlla 

Edwarri H. N. 
&ehholx. David A. 

;Evans. Ted rTInY) 
Pairle. J. C 
Pe 4.001 Str.. Rohl. 
Pletcher. H. J. 

Fbher. Bob tPlano) 

Mutin. 

raw. Aortal 
Rar H. 

Metcalf. Blny 
HIPl1n[. JowPCI 

MAIL ON HAND AT 
NEW YORK OFFICE 

1564 Broadway 
New York 36. N. Y. 

Arh, Ralph Bonllr James Brtou. Reymon0 
BBab, Phu 
Carlyle. Hike 
Crcsso. Harry 

rawford. 
Dourer. Roy 
Plelachman. Hr. 
Pointer. Frances 
OOUIde. Jlnrny 
Herbert, Betty 
Howard, Hr. 
Kahler, V. 

Kln Story Jane 
I.aRffa. filrlro A. 
Marvel, David 
Millar. Lou Oonnell T. k I. 
Poadri click 
Aeedar, Hr. i Strs. 

Gllberl 
Roto. C.eors! 
Drteibin, `Valser 
Rmtth. AeY 
Slroncer. Prince 
WooAruf Jnhnn7 
Wr1[ht, firm 

(NllberU 

MAIL ON HAND AT 
CHICAGO OFFICE 

188 W. Randolph St. 
Chicago 1, III. 

Bulow, will lam F. Knaop. Jimmy Cbbholm. John F -. Yarsh. )tr. i Mr.. 

W Wayne, 

Columbus Fireaorke J 91 

Dal.? Co.. Inc. Powers. Tom 
Jerry Payne. TOmmy DIas. Ted gles, Hra Auth 

Hakes. Hnb Chuck Walter. Erwin F. 
eYSS. Marlene glmmer. Florenes 

(Contint ed on page I I9' 

WANTED * WANTED * WANTED 
Olson's Big Gross 

Continued from page 111 

machine so that Mnggsy, the chimp 
on the Carroway show. would have 
some floss to tear into. Williams' 
put up a ball game in camera range. 
and Flanagan supervised the oper- 
ation of the diesel's power plants, 
and Barber set up ticket boxes and 
other necessary equipment. 

Of the shows in the Olson line- 
up, Charlie Teichener's "Rock 'n' 
Roll Revue" enjoyed exceptionally 
strong business. Cene Vaughan s 

"Paris Nights" took second money, 
and Del Crouch's Motordrome 
snared third money. 

WANT RIDE HELP 
Manager, Wheel Foreman and Second 

Men. Grabs and Billie, coma on. Out 
all winter. 

MIDWEST SHOWS 
Moab, Utah, Sept. 21 -29; Cartan, 

Colo., Oct. 2 -7. 

Now that the carnival season is eve, 
-experienced Shaw and Chorus Girls. 
All- year.rourìd work. Good pay-easy 
hours from 9 p.m. to 2 a.m. Ydu 

don't hove to move around like a 

gypsy -live the life of a human being. 
Send photos with your inquiry. 

MIKE GOLDSTEIN 
408 CLUB 

408 E. Baltimore St. 

Baltimore 2, Md. 

DANBURY FAIR 
Bs sure to stop of 

Kenosia Lodge & Motel 
near Fairgrounds, where all the 

"Fair" folk meet. Fin accommoda- 

tions and xcallent mals at 

modest pricer. 

Call Pioneer 3 -6570 

WANT FOR FAIRS -FORT SMITH, ARK., SEPT. 24 -29: LONGVIEW, TEX., 
OCT. 1 -6. AND FOUR MORE TO FOLLOW, 

RIDES- Will book Fly -o- Plane- Round -Up, Roll -o- Plane, Scooter. LOoper, Twister. 
SHOWS -Jig Show, Monkey, Wildlife. Big Dog- LIttle Horse. Athletic Show, Ding 

Shows, Arcade 
CONCESSIONS- Custard, Foot Longs, Crab, Ice Cream, Floss, Popcorn, French 

Fries, Corn Dogs. Candy Apples. Hats, all Hanky Ranks will operate. 
CONTACT 

W. :1. SCIItFER 
FT. SMITH, ARK.- SEPT. 19 -29: THEN PER ROUTE 

JAMES H. DREW SHOWS 
FRANKLIN COUNTY FAIR, LAVONIA, GA., SEPT. 24 TO 29; 

WITH ALL FAIRS TO FOLLOW UNTIL MID.NOVEMBER. 

wanted- Cookhouse to loin on wire for balance of season. Shows -Need Snake, 
Illusion, Mechanical or any Grind Show. Concesslons -Will plue all kinds of 
Merchandise and Outright Sala Stands. Good opening for Photos. Bobo, Jewelry and 
others. Help -Need Second Man on Wheel and experienced Rida Help on other 
Rides who are licensed drivers. All replies via Western Union. 

JAMES R. DREW SHOW'S 
Murphy. N. C. all this week. 

WANTED- FEMALE IMPERSONATORS 
Novelty acts and dancers. Send photos. Description of act 

and self. 

JEW El. RON REVU 

To Oct. 15, Luigi's, Ontario & 18th St., Niagara Falls, N. Y. 

After Oct. 15, Cafe Provincial, St. Hubert & Dorchester, 

Montreal, Que., Canada 

WANT FOR ROCKY MOUNT, N. C., SEPT. 11.22; ALSO CHEROKEE 

AND GREENVILLE, N. C. 

Hanky Punks and Merchandise Concessions. Can place Grind 

Shows or any worthwhile attractions. Also want Funhouse. 

Address 

O. C. RECK, \1asl5iut;lon. N. ('., this neck 

07'icIT 
VIRGINIA GREATER SHOWS 

Playing 

NI tl)lSON :1(.RI('CI,Tt R1L FAIR 
Madison, N. C.. October 1 -6 

/CONCESSIONS WANTED/ 
St. John's High School I Club Festival, Ashtabula, Ohio. on High School / 

grounds - tenter of city. / / Legitimate Concessions of all kinds- EXCEPT Bingo and Eating Stards. / Address inquiries / / 000DING AMUSEMENT CO. / 
1300 NORTON AUF. COLUMBUS 8. OHIO 

MOTOR STATE SHOWS 
12- Rides -1], Want for bona Fide Missiuip Pi Fairs- Aberdeen, Sept. 24.21; West 

Olaf, N.w Albany bllOwt. 
Hnky Banks, Scales, etc. Shown that caler to children, etc, Fun House or any 
esVe Fmlly Shows. Ride 1,1: Octopus, NerryGo- Round, Second Men who 
rich'. Ne drunks o ehaxera wanted. 

Reply FIrereunds, Panletec, Miss., this week; Aberdn fellows. 

JOE FREDERICK, Mgr. 

www.americanradiohistory.com
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MERCHANDISE 
Communications to 2160 Patterson St., Cincinnati 22, 0. SEPTEMBER 22, 1956 

IYs Easy to Sall 
these famous Brands. 

Men Ocean City 
Cameras fishing cot 

Arria Oster 
Heaters Appliances 

Bissell Parker 
Sweepers Pens 

Colefnbi$ Pepperell 
Bicycles Sheets 

Detects 'rest. 
Scales Cookers 

Demmer Proctor 
Appliances Irons 

Ektunt Sessions 
Housewares Clocks 

Elgin American Sites 
Jewelry Appliances 

YOUR OWN NAME 

BRAND BUSINESS 

WITH NO INVESTMENT! 
and no inventory) 

YOUR OWN Giant Name Brand Catalog...FREE! 

igname 
but yours appears anywher? on Ili+ cover,or in the 

catalog. Your catalog is be3ulilully illustrated and contains 
over 1,500 items! 

Eureka Swínga -way S Reasons Why the N. B. Oasis Corp., is the 1st Choice 01 
Vac Cleaners Can Openers Oireet Selling Salesmeal 
Eyeready Regina 
flashlights Polishers 
a. C. Gilbert Remington 
Appliances Shavers 
Green 
Watches 
*Neste 
Toys 
Nearer 
Cleaners 

LOWEST PRICEY -Items are consistently lower priced - 
not Ìust a few "specials" from time to time. You can de 
pend on getting the lowest prices throughout the year. All 
merchandise is sold a or below established wholesale 

Althelle prices. 
Pearls 

Wm. A. Rogers 
Silverware 
Royal 
Typewriters 

Rayweedie Thayer 
Pipes Juvenile rum. 
Martel U. S. Time 
Towels Watches 
Medice 
Pipes 

Waring 
Blenders 

Met -1 -top West Band 
Ironing Bds. Cookware 
Many other famous brands of 
E.g. and lawn equipment, 
pew. toots, diamond rings, 
gawp, sewing machines, etc. 

MOST SALES -PRODUCING CATALOG - 3 independent 
studies have proven, beyond doubt, that the famous H. B. 
Davis NAME BRANDS Catalog produces more sales than 
any other comparable catalog. 

LARGEST INVENTORY -The H. B. Davis Cup. maintains 
the largest inventory (over 01,000,000 at It times) of any 
distributor specializing in sales to direct selling sales- 
men. This is your assurance that your orders will be filled 
promptly and completely. 

FASTEST DELIVERY -2 independent surveys conclw 
lively prove that the H. 8. Davis organisation co0slst- 
ently gives the fastest delivery. All orders are shipped 
within 24 hours of receipt. 

LARGEST SELECTION -No other distributor offers as 
large a variety of name brand products as the H. B. 
Davis Corp. 

TIE HOUSE OF NAME BRANDS 
Years of Merchandising Km,e -hoe. 

All lieu. stocked tot oho.. pickup. 
.all orders ahloped same day ....hi 
C.1100033 PUPA,. 

H. B. DAVIS 
CORP. 

Davis Bldg., Depth 
145 W.15 St.. Hew York, N. Y. 

Order your FREE Catalog 4.4 Pale Lot ... Now' 

H. B. DAVIS CORP., Duis Bldg., Dept .6 
145 West 15th Street, New York il, N. Y. 

Rend my FREE. ropy nt yna new Illort,1 
NASD: BRAND CATAI.00 30.1 wM :eisl, prise hit 

aale 

&DORM. 

ITY _7.ONG- MATO -.._.. J 

Attention, Pitchmen, Concessionaires, Dealers, 

Agents, Anyone Interested in Extra Profits! 

FIRST TIME 
OFFERED! 

Sample package of our 10 Best -Setting 
Horns. Body Hem totted and proven to 
b. "hot" seller, in our local markets. W. 
unconditionally guarantee each item to 
be a winner. 

Send $5 for sample 

package of 10 items 

You may ra -order any of 
the individual number. you 
desire. 

If you are not satisfied with our selection, 
we will refund your money. 

DIVISION SALES 
3341 W. R It Rd., Chicago 24, Illinois 

Phone: LAwedale 2 -7377 
/////i/////p//d//////////////////////////////,dY//N/////di//,(r .J // /ry/////H//N///N/////////////// 

Genuine Thornehill 
MEN'S 7 -PIECE MATCHEDJEWELRY SET 

eM NI see Nane. dhs. 
wiz a I,.akr usi" Its. pm. 
swwusssu w. M ref civet 
NM ts e prua Iter WAUBTI 

$575 
D or more 

( Semple 56.95) 

olluyt ilfE SEE IMCWOEs: 
f 

ADVERTISED IN 

LIFE W?ry hu.r,s rw 
p pM Gn lm 

Waq to so 

AMP 3,1r"'3.^' rrws naae.r wPr.,s InelvnH,.-e t, a rncua ma a xa In` tuPw 'r m w 

P. 3 

HAWTHORNE WATCH CO. SATI LOTH IAO5.arA,Ir. 

Have Just Opened Our New and larger Ouarters 

Complete far Deals for Carnivals and Bazaars 
6000 Ticket Deals -Your Cost 5200.00 

YOUR PROFIT $400.00 
One of Chicago's Best "Promotional Counselors." Gi u, your problems, we 

will solve them and make money for you. 
25% deposit, balance C.O.D., F.O.B. Chicago. 

PETER P. R I N K U S, INC Chicago 29 Illinois 
Street 

Wholesale Only -We Carry a Complete Line of 
Nationally Advertised Merchandise 

MODERN PEN Mfg. Co., Inc. 
384 B'way, N.Y. 13, N.Y. 

MERCHANDISE TOPICS WAIT TILL YOU 
SEE THIS BABY 
AT YOUR JOBBERS 

A new product which can be 
readily pitched has been intro- 
duced by the R. C: S. Tool Cor- 
poration, 220 North Broadway, 
Joliet, III. Kwik Outs are a window 
attachment made of steel and 
heavily plated. It consists of two 
angled metal pieces joined 'by a 
screw and coiled spring. This at- 
tachment is quickly and easily in- 
stalled to old or new windows, and 
does away with sash cords and 
weights. It permits removal of win- 
dows for Washing, elimintes rattle 
and facilitates ease in raising or 
lowering windows. Each Kwik Outs 
kit includes four units with al 
necessary screws; two zinc strips 
for covering pulley openings and a 
metal sash plug. Retail price is 
81,98. Write the firm for prices to 
the trade. 

Kampanile is a tower,of musical 
bells that tolls music at the touch 
of a piano -type keyboard located 
at its base. Each tuned bell swings 
and rings one note in the scale. 
This miniature belfry is sturdily 

constructed and designed to re- 
semble missions of the Old West. 
It measures 14 inches in width 
and over a foot from the top spire 
to foundation. Each bell is painted 
a different color to match the 
brightly colored keyboard. In- 
cluded with each Kampanile are 
site children's Hit Parade songs col- 
or -keyed to bells and the keyboard. 
This is an educational instrument 
for every member of the family. 
Write Kusan, Inc., 2718 Franklin 
Road, Nashville, for prices on this 
Christmas toy. 

Dana! Supply, 1228 Vine Street, 
Cincinnati, is bringing out a new 
Westinghouse- equipped cook e r- 
fryer. This is a square model, cop- 
per clad, which loas. a seven -quart 
capacity. The list price is $49.95, 
but it is offered to tile trade at 
$8.50 each in lots of six or $8.75 
for a sample. This is a big flashy 
unit which will draw comment and 
attention from everyone who 
sees it. 

PIPES FOR PI T CHMEN 
By BILL BAKER 

WE WANT TO THANK .. . 

Louis H. Weitz of 219 W. 80th 
St., New York, for the fine informa- 
tive biographical sketch which he 
sent us on that great pitcherso, 
Tisha Bhutia, who was better 
known to some of the oldtimers as 
Cunga Din. Several ofthe boys 
wrote in about Bhutia's career in 
the pitch business and we can 
gather that he was really quite a 
u n i q u e character. Incidentally, 
Weitz himself is a former purveyor 
of herbs. He has been out of the 
pitch game for the past eight years 
and is now a stenographic -secretary 
for the City of New York. 

THE COURTOTS . 

Charlie and Mildred, after winding 
up on a string of major Midwestern 
fairs with their cake -decorator lay- 
out, have hopped to the West Coast 
for more- fair dates, with the first 
one Pomona, Calif. They are set 
for the State Fair of Texas. Dallas, 

in early October, and then hit out 
for Florida to spend most of the 
winter with their ' friends, the 
Hesses. 

JACK HINCHCLIFF .. . 

breaks down after a long silence to 
pencil that lies been harvesting 
plenty of that old negotiable hay 
working sheet at the horse show 
during the recent Kentucky State 
Fair at Louisville. Jack says that 
he saw Frenchy Herbert working 
chicken papers in the poultry build- 
ing and there were a few other 
boys, whom he didn't know, work- 
ing sport papers. "Fairs in the Mid- 
dle West seem to be getting 
tougher," observes Hincheliff. "It 
looked like I was Else only one 
getting money with the paper." 
Concluding, Hincheliff says that 
he would like to read a Pipe from 
Lefty Swift. of St. Louis, and Old 
Man Pfeiffer, of Little Rork. 

FANCY EMBOSSED BILLFOLDS ($7.50 SELLER) 
Complete wìlh r mpvable 
pasa coree wins elaht tnna- 
rvtriV D,rture ".171 1X EIICh 
wallet res a men cod 

lit pocket. Each doren rones In 
embossed dnl[n.. 

hosed. o 
s 

eA. 

64( 

In gross lot, 

$8.40 S.mPle 
not. 

PROVEN MONEY 
MAKERS 

Min. Order One Dozen 
PROMOTIONAL GENUINE LEATHER WALLETS 

($5.00 SELLER) 
1-ach n tH d ?wed kt 

25 °o deposit, balance C.O.O., F.O.B. ChI<ago. In i, gros, lot, 

Send for FREE 108 -Pogo Name Brand Color Catalog sample 
$6.75 o¢r. 

ones as remove a eau cane an a per. oar e 

52 
1 

l'Ile a+v rase has ei[ht transparent 'In owe. As9orlmrns 
r un si.,le of ,tyly snown shove In fa9t- srllÌna colora. Cift osco. 

and 24 -Page Christmas Toy and Gift Supplement 

STANDARD INDUSTRIES 
1 CHICAGO 5,8 ILLINOIS 

NATIONAL DISTRIBUTING (O 
PHONE 82.6471 

4751 W. SLAGLE'S 
MIAMI. FLORIDA 

OAK'S n 
NEW k _ 

eP 
HAS 

READY GOT /T- 

it's OAK'S famous 

nobby all dolled up 

as the most dramatic 

balloon ever to hit 

the street - 
EACH NOB IS 

A DIFFERENT 

SOLID COLOR 

PLUS AFEATURES 
ftila 

PRE -STRETCHED 

TOUGHER- BRIGHTER 
Ord N. 548CB- 

Per eoOod 
e 

1 Gross and 
o worker to the carton. 

HOUSE TO HOUSE 
MEN 
PREMIUM BUYERS 
WAGON JOBBERS 
CARNIVAL MEN 

Make Thef "Eeay Buck" 
wHn these s nsatl¢nel valve 

Westinghouse Equipped 
Cooker Fryer 

BRAND NEW SQUARE MODEL 
Co PDe/ Clad. 

LarN 1 Quart CePeCIf Y. 

195 {LSO ea. In Sample. 
9'lls, lots of r il.73 

$39.95 Largo 12" SQaue 
up or Round Eleltric 

SKILLET with Westinghouse Thermostat 
$7.50 ... In Smol 

it Lots of r U.23 
All Mdse. W. approved red 

guaranteed by Good Housekeeping - All Orders C O.D. - 
DANAL SUPPLY 

1221 vine 5O 
ne MAin 

Cincinnati, Ohio 
Pho 1 -911. 

FREE 
WHOLESALE CATALOG 
NATIONALLY ADVERTISED BRANDS 

for Gifts and Premiums 
Appliances Jewelry 
Luggage Cutlery 

Housewares 

LEHIGH 
SPECIALTY- Co. 

n26 P. BROAD .ST..'PRILAOELPRIA 30. PA. 

POPIae_ a.l]99 O 

KIPP'S HAVE OAK'S NEW 

Colored Ball Balloons 

$7.50 per gross 
This price includes worker. 

Write for new catalog. 
Includa postage with ord¢r. 

as'p deposit with C.O.D. order. 

KIPP BROTHERS 
74/Arde44le Vta!eJwtasd Soiree 0óáo 

240 -42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 

Copyrighted material 

www.americanradiohistory.com
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Sherman / 
MASTER PAINTERS 

O PRODUCTS 

FORMULA WITH 
TITANIUM. Inside, 

tItle, ready 
oil, paint n 

reclaimed 
white, not 

ectafined prod - 
ct. One ¢anon 

U. S. measure, 
every ounce `it>" Bed, Packed 
e Ballon can to veer ld In 
carton Iota only, $1.30 per 'gallon. 

ORICHARD'S CHROME FINISH. Ready 
'Bed all-purpose aluminum palot. haters., Interior, heat resisting. 

Uses. Iron, steel, galvanized roofs, 

'c'.;71%. 
brick, radfatora, furnace: and 

/other tale. Casure. tE 
Every 

ounce 
Balton U. S. "measure. Every o n e 
Saranteed. Packed S Ballon cana to 
crton. 53.40 Dar ellon. / SHERMAN MASTER PAINTERS PRODUCTS 
Rlubberlrech concrete, porch and floor 
;e 

m f. Baltlexfit". grey Only. Nol 
reclaimed product. one gallon U. 
measure. Eery ounce Suaranteed. /Packed 4 gallon ana to fart m,, old 
In carton lots only. 92.30 per gallon. 
3 PIECE PAINT BRUSH SET. Pure brie - 

/ 

tdleRpla 
y 

uw ned 
f 

nIon lz 
b. xbA , 

b 
cDcorrnu si sS 

f 
[ 

l "' 
Deng 

for 
57x7 

d. Packg 1 box071 et t0 / 
master Carton. }1.00 per art. ./ 

/255 dCp., oney order r bank 
check. Bal. C.O.D F.O.B, Chicago. / 

COOK BROS. 
816 B. "a'ated 

st. 
Chicago, 

111. _______`____ 

'/ I 

/ 
/ 

Lefler List 

Continued from page 117 

MAIL ON HAND AT 
ST. LOUIS OFFICE 

390 Arcade Bldg. 
St. Louis 1, Mo. 

32 Page Carnival 

Catalog Now Ready 
8 PT. PINWHEELS -GROSS S 9.30 

BIRD'S NEST HATS, FULL 

SIZE -GROSS 18.00 

FRICTION AUTOS -3 DOZ... 2.40 
10 GROSS GOOD NEW SLUM 

(NO LARRYS) FOR 8.50 
P.O.B. Terra Haufe -Postage Extra. 
Send IS °o Oep. With C.O.D. Ortlers. 

LEVIN BROTHERS 
Established 1886 

TERRE HAUTE, INDIANA 

WIN, PLACE AND SHOW 

That's your combination ticket far 
greater profit when you feature the 
Crialold line. You WIN customers who 
PLACE orders and You SHOW a big 
profit with Crislold dice, dominoes and 

plastic novelties. 

Crlslold products are attractively pack- 
aged and conveniently carded to cateó 
N impulse buyer. 

Your BEST BET for volume sales. Order 
now. Write for Free catalog. 

plastics Inc. 

- 65 Porter Street 
Providence 5, R. I. 

Successor to The Sllverloid and 
Ideal Dice Companies. 

Quick Photo 
Invention ! 
PDQ CAMERA 
Afakea flnl shed 
photon In 2 mla 

tes. Ts n 
es 

ake30 
to 

a 
W 
d 

everlasting black 
antl whlto or sept 
photos an hour. No 
dark room. Guar. 
steed not to fad. 
Photos takPEen o0 

SUPER SED 
direct Doae lye 

Photos Finished Defier. Picture sin 
In 2 Minutes 2' -5x365 In. coro- 

Do. easy to open to portable photo studio. 700 °,é PROFIT. 
Write vulrk. get neaolee about the great 
PHOTOMASTER Camera. 

PDQ CAMERA CO. 
1546 W. Cortez Chicago 22, Ill. 

Free Wholesale Catalog 
CONTAINING 

Expansion Cr Photo (dents 

Heart Cr Disc Pendants 

Aluminum Chain (dents 

Rings Pins Pearls 

Closeouts. Etc. 

SEND FOR YOUR COPY TODAY 
Please slate your ...C. 

FRISCO PETE 2C6hi:,SOC1in8f 
All Phones Franklin 2.2567 

Irst 
a. Albert 

Bosluck. Lee 
Brown. Joseph 
Brumblow, Dotty 
Buchanan. A P. 
Bullock, A. T. 
Burton, icon H. 
Buttcrbau¢h, K'IIII 

Bybfe, 

Can Halter 
Calk, Tom 
Crr, Frank \. 
Charlotte, Anlonlo 

Jarl Ctlntn. 
CónÌey 

vn 
r' eeFloyd niy Á. 

ua 

Cooper, t'loyd E. C, Rae 
CussonSROII, JOSE 

DDarreouBln, 
DI° 

ss, Rc 

Ed'ar 
Elliott 
Fedor 
Fortnc 

C nl tel, Alfred 
Hamm.. Ed 
Igarn,on, \Y lliam 
ISarrls. 5I. 1. 

ilarvey, John 
IlenUarson. Nr. 

a1rs. Gayler 
Hm, Wllllam 
t1olslol 
Ilunlx. 
Horn. Lan're 
Hornfleltl, N 

,Linton, Rebe 
Heenan. 

Joncs, 
Joyce, Jack 
Kerner, Dorothy 
Kernc Jim 
Kcaler, 

a, 
]uanita 

o Kch , LIndY 
rt 

Knder 
Kryder Hcnc 
La rles 
L 

nther. 
William 

. Cha O 

Lee, Nies Toni 

i:üli «Inñ;Oiffrman 
.ogwl 

Louthn c 

Jack 

rry 
J. 

ne 
Y L. 

uir, Orell F. & 
xilldr 

Gallo. George 
General Amu 
Gibson, 31 r. d 

Gilbreth, Hug 
Gill, Jack 
Glower, Ben 
Good, Bavrl 
Goodale, Mrs. 

Calker 
Goodald. Frank 
Greenlee Glneer 
Grlges, t.eonard 

arca 
Pedro 

Mervon 

mml 

O'ßln1Y. J. J. 
Patterson, J. C. 

Phé vsui'réä v L., 

Phlnney, Marsare( 
Popr. Ernest H. 
Prudent, 3l icheal A. 
Rains, Mr. 

Leo Wa3'ne 
Rawlngs lack A. 
Remliinge, r, Hobert 

Allre Tex. P 
Rohl In Mlrlam 
Robertson. Fred F. 
Robertson, Lucille 
Rober[mn. A. I,. 
Robinsnn, Aobert 
ßcehman, AI 
RoSencr, Bln 
Ros Roy 
Royal Expo'. Shows 
Rudolf. Lavern 
Sagte. Charles E. 
Sandusky, p. D. 
Sehn Harry ecklFre 
Sclfres. Fred 

penn. nalPPn 
Sertano, Flamen° 
Se arson, Art 
Shanley, Jack 

hadel. Dick Sam 
Shepherd, Luther 
Sheppard, PaW 

n Geo 
C. L. 

rge 

c. Jack 
Joseph 

FAIR SPECIALS 
Hit Camara w. Pigskin Case. Dz. ..S12.00 
Hit Camera Film, 4 Rolls to Box. 

Dz. B. 4.73 
3-PC, Pen i Pencil Set. Gold Caps 

Dz. St. 4,23 
Ronson Type Automatic 

Chrome. Da. 4.53 
Jp Hunting Knife, While Plastic 

Handle witted Stripe, Pigskin 
Sheath. Dc, 2.73 

Men's Photo Idnt Bracelets, 
Chrome, Dr. 4.75 

Single Strand Prls, Gr. 1.50 
Went Br.elet, Import., Small 

Siva, Gr. 2,40 
01. Ear... D. 4.73 
Mouse Earrings. Dr. 3,00 
12 -Inch Embossed Cruci fix, Dz 5.95 
alnch Embossed Crucifix, Dr, , 2.95 
6 -Inch Embossed rucifix. Dr. 1.00 
Lucky Lady }Slum- Coins. per 100 4.00 
1,000 Pieces of Slum- SPECIAL. 

Per 1,000 4.30 

1,4 
-Inch Comic Bullona. Per 100 .10 

<h Comic Buttons. Per 100 1.35 
5-Inch Celluloid Hula Dells. Gr. ! -Inch Fur Monkey, Celluloid 

Boxed Character Dolls. Dr. 5.20 
10 -Inch Plush Bears. Or. 10.20 
1F1nch Plush Bears. Dr. 13.50 
30 -Inch Plush Bean. Oa. 26.00 
Mamba Menkevs. Di. 33.00 
14 -Inch sitting Poodle. Da, 17.60 
17 -Inch Silting Poodle. Dr. 77.60 Writ for copy of complete price list. 
25o.ó deposit with order, balance C.O.D. 

EXCEL Mdse. d Novelly Company 
1001 -11 s. 24th St., Omaha, Nebrask 

MONEY MAKING 

VOLUME! 
Two Tono Plastic Retractable 

BALL PEN 
With Chrome Ring 

In mnv color combinations with 
SILVER TIP 

REFILLS 
SII.50 Gr. 

3 PC. POCKET PROTECTOR SETS 
writes 3 colors 
$54.00 Gr. 

MANY OTHER STYLES 
Including Chroma or Cold Metal 
ans, Pl of tic Barrels Ball Pens 
with Gold Cepf. 

SILVER TIP $8.64 
Gr, 

REFILLS 
Writ for ire price list and 

afalooef 
fend cher', m Y order or 
deposit on all C.O.D. orders. 

COASTLINE PEN CO. 
23 West 31th Street, New York 1111, N. Y. 

BRyani Ái S7 

cfermarlrcoame Pn C e.1 

lion Can't Beat 

BRODY 
for Merchandise 

We Carry a Complete Lln 
ELECTRICAL APPLIANCES- Household 
Goods-GLASSWARE-Clocks-LAMPS - Assorted Novelties -BABY DOLLS - 
Boudoir Dolls -PLUSH ANIMALS -Pia 
tic Goods - CARNIVAL GOODS -Pre 
mlum G°odr5PEC7AL A U T I O N 
GOODS mall Novelties for GleAways. 
$4 -PAOI CATALOG AVAILABLE FRII. 

BIND for Your Copy Today, 

M. K. BRODY 
1116 S. Halsted St. Chicago 7. III. 

L. D. Phone: MOnroe 6.9520 
In arsines$ in Chicago for 37 Years 

iSAS ' trel 

Oft CUDDLY 

BEAR 
Taffeta L Rayon Cloth j 

e CIHOa cal:" 
Plasilc Face 
Wull 

b.p 
god Y, 

3,3 
n 

$ 54 Trots 
lots .... 

SPECIALS! 
Minimum Order 

3 Doren, 

24" CLOWN /DOLL 

10" PLUSH SCOTTY 5. /3 
Coton 

gross 
bags. di 

fó.00 dos. In pros, lois. 

bal. 
If not redetl, ienÁ for NEW FRlf Cafalef antl closaouf Ilsfs. 

ACE 
Y8 

w ]N.PYN WA 3 

C. 

40 YEARS OF VALUES 
P!N f ,Piece. Three dlf brenl colors retractable Pent., wrlfaf 

nd, green antl blue 'n pocket 
A 5,.00 value lo sell }est Ior dollsr. 
Goren sels holed., 14.50. (R.flll. 
{35.00 per. Ihousentl.) 

TROSS SETS, COMPLETE... $48.00 
Send payment P.O.B. Nw York. 

Brand New Money Maker 
Profifahl Home Business! 

Make Unbreakable Recording Discs d 
Phonograph Rerorde for TtrO CENTS 
EACH from acre. materiel edfie ?su- 
able everywhere. Uncrowded field. 
lions sold. TREMENDOUS PROFITS, 
Sell for 2Se to $1.00 each. Light, 
pleasant work. No g"Te',enae or dttel 
required. Send 53.00 for Illustrated 
I °slrucllon a. 
1858 Election Gadget. Lim as a mailing 
piece -give -away item - converaatlo° 
piece to dramatke your sales sage. A.., sic 

simply 
k, features Ike and 

Ad1a1 D by 
still 

or 
sales 

lns 
lever. Be neutral end still De 
loner. Room a ouch for 7 lines Of 

adverllRing apeclalty copy. 
1,0 of ólht aa, 500 at ea. 
1,000 at 4,he . Sample 100. 

Sorry. No C.O.D.'S. 
HOUSE OF LORD 

11N W, Lawrence Ave., Chicago, Illinois 

ALL-WEATHER 

Plastic Pennants 

1V1/o11V1/N 
Durable -Tough -Brilliant 

48 assorted color- 18 -inch Plastic 
Pennants sewed on a tough, heavy tape 
100 ft. long ONLY $4.00 ea. Dozen 
lots 03.00 ea. Write for quantity prices. 
Money refunded if not satisfied. 

A & A NOVELTY CO. 
Cincinnati 36, Ohio 

MILLS SALES CO 
Cut Rote WHOLESALERS Smce 1916 

26 West 23rd St., New York 10, N. Y. 

GREATEST0 
DEAL ONO 
THE LOT!, 

CTS, 
0 /ASSORTED NOVELTIES, 

$1151.71 
/ 

GI TOYS, 
1,000 PIECES 

ETC. 

KLONDIKE N;w lerti ], M:Y,' 

Two of the Hottest Items 

New 
FRY PAN - SKILLET 

GRIDDLE 
combination 

SENSATIONAL 
ITS A COMPLETE 

'COOKERY' IN ITSELF! 

lebli ;4995 

Mad. by 

Nimir 

Manufacturers of the Famous 

ALCÑmÑT /C= 
tine cf Products! 

Large 12 inch 
square size. 

Imbedded. 
cast -in X -ROD 
10. heating 
element. 

Extra -high dome 
Cover... also 
available with 
copper cover. 

Cemplehly 
WalhahN ... 
can Be Fully For hen value 

Immersed! .Aie 
Stare, Ei¢clric Store, 

Diswash 

hes LIM a [ride le 
HOt lata! 

ana 

Dial Fer 
Accurate Heat! 

opper jug 
Amazing New 

Large Jumbo Size 
` 

Deluxe COOKER & FRYER K! 

Extra large family size ... 6 quart capacity. 
Imbedded, cast -in X -R00 r.w. heating element. 
New type, perforated colander ... easy to 
clean. 

Fully automatic, single knob temperature 
control. 

FULLY GUARANTEED 
!elan $4995 

Contact your Distributor of ALCAMATIC Products 
aoilactorU by 

EASTERN METAL IfeR0 PRODUCTS CORP. 
Plants: Tuckahoe, N. Y. Ft. Smith, AIM. 

CAMPAIGN BUTTONS 
ATTENTION -ALL POLITICAL FACTIONS 

EISENHOWER and STEVENSON 

I LIKE 

IKE' 

Jumbo Buttons -Metal Back L Pin 31/2" In 
diameter -per 100 -$10.00. 

50 ligne 11/4" Stevenson Buttons. Red, White 
and Blue Coter - 

p., 100 -$2.00; per 1,000- $17.50. 
50 ligne "I Like Ike" Buttons, 11 /a "- 

per 100 -52.00; per 1,000 -$17.50 
70 ligne Ike and Stevenson Buttons, 
$4.00 per 100; $37.50 per 1,000 

Immediate delivery on all buttons. 
Six Inch ',ours of Stevenson and Eisenhower - 

$7.20 per Dozen 
Democrat and Republican Sun Glasses - 

$5.00 per Dozen 
25% deposit required -money order or cash. Ws ship fame day we receive order. 

We ship all over the world. 

HARRIS NOVELTY CO. 
1102 ARCH ST. THIS IS OUR ONLY STORE PHILADELPHIA 7, PA. 
Phones: 7-9848-WA 2-6970 Send for Latest. Catalog 

1956 
BUYERS' 
GUIDE 

.RAI ;R, 

SEND TODkY FOR YOUR FREE COPY 
OF OUR 1956 GENERAL CATALOG 

IS NOW AVAILABLE 
Illu Sl nfìng the Greedest Lln of Imparted and "V tie Novelties end Nationally Adv, setl Brand 
Merchandise, Including 

Stuffed 
Electric Appliances, Jewelry, Watches, Clocks, Wiwi Toys, Blankets, Carnival 

Goads and Dozens of other Fast Selling Lines. 

A GENUINE MONEY SAVING GUIDE FOR 
Premium Users, Auctioneers, Wagon Jobbers, 

Agents, Salesmen, Distributors, etc. 
Our 35 -year record of Honest and Depend- 

able S =:' Is your guarantee os Quality 
Martha ntlise N lewast wholesale prices. 

C[L L 111 A 11 BROS.119N.FDURTHST.MINNEAPOLIS,MINN. 

Merchandise You Have Been Looking for 
Lamps, Clac ka, Enamelware, Housewara, Aluminum Ware, Deco relatl Tinware, Teya. [vary klne oI Glattware, eta nkatf, Hamper., HassoS k., Plaster Slum, Flying alrea, Whips, Balloons, Hatt., Canes, Ball Gum Special, Binpa Mezcha ntlise. 

Catalog Now Ready -Write for Copy Today 
IMPORTANTI 

Obtain ih Proper LI {fingf 8e Sur and ffafe Dataìl Your Ewinas antl Type of Gootls You Are Interested In. 

PREMIUM SUPPLY CORP. 

e every concoivable kind of 

EQUIPMENT, SUPPLIES AND SERVICES 
has boon sold in The Billboard 

Sta. km 61, 2160 Paw.. $4.. Dairott NIP !OAT BO TOY IuYE 10 SEW 

www.americanradiohistory.com
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TPOUNDS OF 
RUBBER FREE! 

This beautifully colored 
sample personalized door 

neat puts you in business. 
4 You send just $1 for 

postage and handling! 
Everyone with a name to a potes 
customer) We mold In personal names, 
nick -dames, pet names, hours names. 
store names -any names up to 13 

letter. Choice of four colors. 
Nationally advertised In Amerlean 
Home, House Beautiful, Living, Red - 
book -over 115.000.000 readers every 
year. 

MITCHELL CUSTOM MADE 
RUBBER MATS 

You pocket all the cash 
Tou get the orders, put the commis- 
sion to your pocket. We ship direct 
from our factory. Th1s 1s the fastest, 

THE BILLBOARD SEPTEMBER 22, 1956 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Set In Weal want -ed style, es. pen ece h, me display. First 
Her set In reeelen S pf. cope, Wu. M rogtd. 3 Pt repo, 
led Now tae*. 

IMPORTANT 
In doterrieleg sent, M sun te tenet yew eau and Wren. 
When whig a Sex Nub. lo dan of The LNIM.d, allow 
nie words he the addrese. 
Al Include 250 per hurt., eddflmol h sou test et 
handges replier. 

RATE: 20c a word- Minimum $4. 
CASH WITH COPY 

DISPLAY -CLASSIFIED .ADS 
sorest. Mere eneatioa end pende. richer std greet. 
,welts au the Fee of larger type nod white ips.. 
Type op h 14 point perarilfed. H. Mleanatisas, reveres 
plat., logos er other dm..Uv r.hriel. 
1 -peint rule herder perrsiROd on ode .f 3 4Nhu or onora, 

RATE: $1 per agate lino-$14 per inch. 
Minimum $10. 

CASH WITH COPY 
NU. credit h.e bers eetahaehd) 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 
Send all Orders end CerreepeRdeece te 2160 PATTERSON ST., CINCINNATI 22, OHIO , 

ACTS, SONGS & PARODIES 

CHALK TALK SUPPLIES 
IIlaek 

RAG PICTURES, 
acts m enterlaloly`. Light Nave4 

Ilea. send toe for natalo : Balda Art Sern 
Ius, Oshkosh. Wis. set! 

EMCEE'S MAGAZINE, HILARIOUSLY FUN. 

tog. Sevdp lYsialni, axserted Issues, no 
two allée, plue r 

Chicago, 
y, f4. 

Emeeeb. P. O. Box 681, Chlra[o, q, 
INTRODUCTORY OFFER: THREE CON- 

e.leat, most lucrative-but write to plete [a[fllaa valuetl at f8: "COmlcollec- 
tloteb ok. "$3. oO,v %ice Comedy 

us NOW for more details and be your Notebook; i1. order au tnrce. as. snow - 
own bo. on a full or part time bawls. bá sé Comedy tr Y90 N. v l' B'f2), 1613 E. 

A tip from salesman Joe Novotny: "I. 

started telling housewives what a' MAMMOTH COMEDY COLLECTION! AMA. 
wonderful gift a Mitchell personalized Ina 

l 
price 

.000 Edmunr Orr{n door mat made for weddings. birth - Box 1so8. saes Fnnclsco 1, ce1H. ocó 
days, shower. and parties It Increased 
my sales by 20%." This is a 
Coupon brioga simple, clear Inatruc- 
hone that show you how to get started DISPLAY CLASSIFIED AD 
right away-PLUS the actual full- 

Your Advertisement displayed in a alto sample. 
space this size 

will cost only 

$14 per insertion 

P Ieayou RUbre uset otter making foot. 

CAI, send em FREE SAMPLE full-al, AGENTS & DISTRIBUTORS 
Information. 

oader 
=awry 

d omptete 
posts. n, a, dm enclosing 91 to fever 
wears arm handllnt. IA BEST BUY GENUINE WORLD'S 

Ch lri FF., 
moos French U Perfumer (or 

MONEY-BACK GUARANTE! If NOT Inds. Lox et F is S Hlghent MarkoP.Fred 
COMPLETELY SATISFIED. Metalla Husl[r Ó'ilare. 6711 Nor1ñ Ken- 

more, Cltlea[o 10, ell. seS9 

ASSORTED F11,1GREE PEARL. Tft1LORED 
and nasal Earringe. it=1 sla, 1 dorm 

d t .1715 f6 
Mercer. 

Jacobi ash. 
ufssturers, 1715 E. Mercer, Seater 1, Wash. 

14I101fl1 RUBBER PRODUCTS, Uli. 
Alt, Mr. Raymond Mitchell 
5120 San Fernando Rd.. Dept 47 
L. Angela 65 Califonaa 

Nema 
Addrer 
City Zone....State..... se23 

r am asa asa assr saw ese asa 

__I _NI_y 
0 

WESTIH6HOUSE 

THER. AUTOMATIC 

OA SKILLET 

I Large 12Inch alza come completa 

I Au 

ltom 

nlo1 S lgn n Liz 

In 

5er 
hth antl CO er 

/ 

0 2%se bal. i.o.a. Chime. 

ARCADE SALES fog ,,ARCADE 
C{nro Ave., CDlcue , 111. 

0_____________4 

-.1 

JEWELRY CLOSEOUTS 

ÌE- 1- Ta0orcd earrl0is, art- t<. T.00 /E 
Ed-Bracelets. 

s 
asst. 

tr... 11,00 TI- Haarorts, aut. ari- 14.00 
/T- 2- d Seta, Dkd.. dl. 4.70 
T -1 --sane Ttll-bea Brass Dad da. 4.50 

IR -1- Ropes, all -bead, art, deer ,. 1.00 
/RJ0 neck ,Irae, aut. da. 1.50 

2100 -Stone neck A ears, hod-As. 2.50 
/1184 --Ston Hack ear, , 3,50 
1431- -3-pc. 

Rhinestone 
Dears r Sect.. L3.50 

O 
11ír1 --YPq Set, 10.00 

/usa - w Set, urn. 5.90 
tLadfes' see more) 0,95 

/ 
C-t-CU added, da... , 1.20 
T-S-P. gilde carded, da. . 1.00 

/P- f-Purl necks, Am trade, ir. IiJ10 r Try ample of y (terne Ilsted 
aeldo es r.0 rotea, a0°h °42e. 
balaaee e.sA. Fese Catalo4 

AT LAST. SOMETHING NEW AND SENSA 
clonal In lateri Tall Chrtstmas Cartls. Stake 

extra money fssl! Show inx, velour. me 
tallfit. Get easy oMes. Pays up to I0foó 
profit. 30 free tamales. With name. 30 for 
[150; DI[ Ilne. Amaxing r =.1ble Pen 
Pencil. Non app Gifts. Stro 

Greetings. 
r Several 

bete* 
Dept. 

approval. Lo 2801 
I.Onurt. Dept. 6í11L, St. Louis I2, Mo, 

CHRISTMAS HIT - RIVA ITALIAN PER 
fume lr 1'e atlracUvely boxed, marked 

wholeele Flee fl. Yost ii.SU; ample and p 
Enterprises. 4803 Toland Way, Los Angeles 
12, Calif. ae22 

J od P0 LoberTfelwe o items turn. Jobbers 
rime terme to dealer, Earle Specialty Co. wtron 14. Ohfo. .Yt 
PITCH/UN, AGENTS, SALESMEN. FAIR 

Workers. part time, full time. 150 TO peofit 
sellini Arlin, (foam peones) carpet and 
upholstery cleaner. SenseUoval demonstrs. 
Uo0 torna every UY, Repeat seller. Send tl 
for full 01e 

N. Third 
pSt.. 

Phi la. Arlin, 5001 N. T'hlyd 6t., Phfla. 70, Pa. 
REAL DIAMOND RINGS -SELL DIRECT. 

Make big middleman's profit. No Invest- 
ment tall. ex Free at. 
aloi, 

Vernon, 
Yliht, Ille N. Columbur, 

Mount Vernon, N. Y. 

RUN SPARE -TIME GREETING CARD AND 
Gift Shop at home. Show [,lend umplrr 

di our new 1958 as and All don Greellnf Cartls ads GHte. Take their 
orders and earn to í0890 profit No ezoerl- eoce necessary. Costa nothln[ to try Write 
today [or rmplea on a ,oval. Rual Grcet- 
onga. Deft. 1Y, FeruaÌe. Mich. choc1] 
SHIMMIE SHADOW DANCER Sí,1.6 FAST 

everywhere you show It Put 
Como 

before 11[ht 
ehe Moll wiSgle as Y70 ledre. So dancers. Coo service, 370 Beach West Horen, 
Connecticut. 
SOLID STAINLESS STEe. TABLEWARE. 

Finest quality: American made: unlimited 
earnings. Catalot rI rcQUCat. aL 

R. 
Levy. 

118 Melwooa Ave.. Pittsburgh. Pa. 
YOUR OWN BUSINESS - SUITS. 71.00; Overcoat,, 65x; awe, í3e; 
Enox: Ladies' Coats, í0r; Dresses, far, Portnoy s profits 05-AF freer Nathan; 
Chicago Associates, 605-AF West 121b Plane. Chicago. ch -np 
25 DAY EASY SELLING RELONG NAIL beautlfler toot Oo1üh er pleads), sells wild; To I50e proflL rinyeats alorc. Write Meehe Manufaeturini Le., Spiro 7, 05lahoma. ch -ties 

10,000 GOOD USED 17 J WATCHES, NAME brand., year guarantee, Banded 10 for .9.50 while they Ian. 25, with order. Kelley Watches, Herten.. Mo, 

ANIMALS, BIRDS, PETS 

ALLEN HAS SPRING BLACK BEAR CUBS. 
9100 each. two to[ 9175; Gray F'oU fí3; tame Re0 Fox, 920: glent Oxark alountaln 

Bay Lynx or BoD Car, fí0: tleodorlred 
Skunk, fí3; your[ acillmated Ringtall, or Solder alonkeys, fí5; Mlasourl Wolve +. t30 
CIr. 

R'lll buv r trade for fBtu, ale BIe* ut Alleu, FrcOerlcklown, Mo. 
CHIMP A:SZEBDS. FEaI.4LE. 25 POUD female 

IPpér[é éaéltht :ñYFdidú i OM riches, itlal for nelne. ele.. .00 now, 7800 next sDring: 
year 

(baby Kane. Des), 7725 ach: Y year male 7,<bre. tame. CLIP COMBS-ASSORTED COLORS, 21 1950. Aare Blrtl Farm_, Kendall,Yla. Cabs, I2s, f4.80. Free price Ilan. Combx, PERK ETS. f8: GR-EY RACCOONS, s7 EACH, novelties. undrle+, tc. Carleton House 
IBBI, La Maroue, Tex. x21 712 911X: White Foz, fí5 pair. All youni stock. Exprer collect L. C. Ruby, Yew DECALCDSIA'BIA TftA'BSt'ERS 'BOW OF- Sharon. Iowa. .22 fercd in small aualil ins: quick delivery: 

PAdRer A K48 E EDTIrS 
1 1 

$ 1C EACH. MINI/41131 OR- an 
tae 

rbeit vadrrm lsemSidur nprols 14.80 dozer Canarlea, 
men wonted: also make money with our Ftaah Cases. Rats, Mlce. Immediate ship 
IMe of automobile Initials and Sign Letters ment. Term+ Part cash, 
Free amples. "Kelso,' XL, Berton 10, 
Massachusetts. chnp 
EARRINGS ASSORTED STONED AND 

tailored, f6 per gross plus ¡postage. e. .d. 
Gross Iola only. New E,Itsnd J<welr 
Debt. B. 124 Emp1n 5t., Providence, I 

FABULOUS CLOSEOUTS 
Tallortd Farron[e. Aue STYLES... 1.50 ds, 
Charm Bri At. 3.30 da. a 
Pierced rr. )n 

xn 
DI la 1.75 deer 

Tie Slld i C /Ì. Set ï. fí.50.., fA0 d. 

FA 

Enamel on Copper Plna, 
Cott ks 

RhlnatoaLie 
n 

Farrin ». An[. í.S0 ds. 

E EXTRA SPECIAL I III 
BDXED SETS. Asst STYLFS..,.91.SO dr. 
Ornamental Stay Combs . 
Cev. Cultured Pearl Pins d Neck 
Large Stone Farrina 
Roves. Aut. 
4 peer Pearl Set. Boxed íJ.30 deer earl Earrings. Aari. STYLES 1.50 d[. 

74 HoGR srftvlcE 
to% Depostt with rder. Balance C.O.D. 

I 

FREE ROOKERY 
DESCRIPTIVE LITERATURE 

KAREN ORIGINALS ü No._MU St_ _ ,Neel,- CMMCtlret 
GADGETS. GIPTB, GIMMICK.. GAGS, NOV- 

elUes whole.M. alaloi í0e, with r,n 
Ned, tie wood. ni. , 5í9t BP South 9th 
Aw.. Maywood. DI eh -op 

FAMOUS MFR. CLOSEOUTS 
!A Ss,:5S7 ;lY,llíll :. 

De0! t J,c. 
Assort. Stoned Brooches 
Stoned or tailored Revel, 
Pierced Sortie's* on DI IaY 
Stoned 'Beck, it F,arrinis *oxed,.. 
Charm BraceleU, dart. 
Lord's Prayer Neekage, boxed 
Children's J<w'dig? boxed » +1 , 

Shorty Tle Solder. carded 
=VA. imported 

Stoned Bracelet,, boxed 
Cameo Seta, boxed 
Tie Slide Sets. at.. boxed 
Summer F,arrlles airier Peul Necklaces ldomeMles) 
Pln A Sorrina, boxed 
3 Pe. Rhlneslone S<u, boxed 

Slue for da 
descriptive literature .ot 

ns FRESH STOCK SHIPPED DAILY BY RAIL so a áepoxlt won order. bal;nee i.o.tl. 
LOGS AND FLASH TO YOU OVERNIGHT. SAMUEL SILVERMAN & CO., INC. Telephone ORegon 5.6500 taie wsatmiceler sr. Providence, R. I. 

71.75 

,20 dz. 
00 dr. 
.m {{_, 
.4Stl. 

ORCHIDS OF HAWAII, INC. 
NATIONAL SALES OFFICE 

305 SFVFNTH AVENUE, N. Y. 1, N. Y. 

oval Pet Supply, ifini 
o, 29 - BOAS. TERRAPINS 

a Coatimuntlls. R1nl1tttali 
inks. Prairie Doles, Pea- 
- .coons, Armadillos, 

retail afa,keya. PIg- 
Bantam+, Pheile: 

afartln Locke. Phone 

SPECIAL - ELEPHANTS 
ImmediMelY sv Ita r Indian Awm "mele leda chance. All We tmene as odor en prig and wallfy. 

Phone WHilehall 3.41171 

NORTH ATLANTIC FERTILIZER lk 

CHEMICAL CO.. INC. 
39 Broadway, New York 

SURPLUS ANIMALS, BIRDS, REPTILES 
for sei. Write. Vldt Ror Alleni ReD- nr InLLltute at Florlde'a saver Spreta. oc8 

TIGERS, LEOPARDS, TAME LION CUBS' 
Monkeys, Birds, ker..aa, Deer 

B arre. SI. 
Halifax, Maim 

Che. W /Id Anl. 
mal Farm, Nalna4 Mar. Cyprcr 34387. 

np 
TRAINED MONKEY a ORGAN POR SALA. 
Rettatly punrlla.d to hst showman Dort In accident. TNs tine. Ce11:7 Syr. old 
Iáclúd fC Cómo Ìi 1tpo Hafer Sm Ri P,PPé AND PICK UP MONEY AND PUT INTO 
POCKET, and VERY FINE HAND ORGAN. 

COM UTFIT -ONLY f45e Cash 
P.S.: Can arrange FREE Delivery wahla 
750 tulle Iron Denver. 

VICK A. NELSON 
S21 15 /h St. Room 3. Waver t, Cole. 
WANT TO BUY LARGE ALASKAN HUSKY 

Doe nd one or two Penguin.. D. W. 
Cantrell, Box. 86, Orange, Tex, 

ARTISTS' SUPPLIES 

ARTISTS' SUPPLIES 
If interested in artist frames, canvas, 
cameos boards, Red Sable brushes, etc., 
be sure to get our money -saving price lists 
before buying. 

International Sales Co. 
414-B E. 'chimers St. Bahimore 2, Md. 

BUSINESS OPPORTUNITIES 
ATTRACT CROWDS AND COIN MONEY 

wlm portable el i.'1 machine Dakin[ raw 
[recule» 

S. 
15th,u reap x. Norbert 

Ray, 3BOS S. ISth, Minneapolis 7, Minn. np 
EARN MONEY AT HOME "MONEYGET- ter't Bulletin" fella how: your nnpY 

Lane. coin. Jo.ph Donovan. 7913 Greenbelt Lane, 
t.evlltown. N. Y, ocó 

HOW TO 7fAKE MONEY lV]TH (:ARNIVAL 
Cams. 114 -pa[e book, 15 Illuxtratlona. 

st Doatnald. Theron t'oz PuDllahing, 1196 
Yo.mlte, san loss 28. Calif, no17 
PHOTO CHRISTMAS GREETINGS BRING bit profits In your .pare Ilene. Show 
W erydalle faxt Per Chrlised Greenery. 
Everyday Cards, Perronallxed Stationery, 

feature 
Gifts. Slak o approval: to 

price [alluro offer. Slake big fart. 

York. 
Studios. 7% Cleveland, ®mlra. 

New York. ch 

Tell Your Selling Story 

to 

BETTER ADVANTAGE 

Use Display Type and 
White Space 

RATE: Only $14 per inch 

This 1'/a -inch space 
costs only $21 

COSTUMES, UNIFORMS, 
WARDROBES 

FLASHY NEW CLOWN SUITS, f15: GIRL 
Show, Strip, Bally: MinArel Costumes, 

wigs, accessories. Derbies, Tbp Hala, Tux- 
edos, Tais, Plumes, Rhinestones, Free lista. 
Leroy arpenter, 48ía Park Ave., Wee 
hawker; N. J. Phone: l' \Ion 5.9509. 

FOR SALE 
SECONDHAND GOODS 

""T. ALéazES P,e Fi Oes Mách e: Rrt, 
placement Kettle fors ell Popper. Krieg 2 Korn, 120 S. Halried. Chlca[o. Ill. oc 

FOR SALE - SECONDHAND 
SHOW PROPERTY 

AUCTION - SATURDAY, SEPTEMBER 22 
at 10:00 a.m. S Ponies, 2 Pony ',arks,' 

Wheel, new Top )x20. TTaller wí11 haul 
B Donlea, Ou[[r. d<Ilh, brtdlee, uddler. 
harneu, axle stake. iunellon boxes, colt 
tickets. oth<r canvas and lops R. L. Staf- 
form, 7800 W. Morris St.. Indlanapolle, Ind. 
HftILL'S NEWEST PLANS -KIDDIE CAGE, 

Ferris 
'Free. 

Ra bead Engines tí0; 
Pony Cart, .. Fre eatalos. Brill, Box 675, 
Peoria. III. _ 
CUSTARD TRAILER- SACRIFICE DUE TO 

e d of .aeon: a'xla'. 11 steel. screened, 
flood and tluorescdal Ilghtlni, baler, oink 
ands w elln cooler. Slues move by October 
1. Excellent cendl/lon. Wlle. Ire er 
phone: John Havens, 22 Beech St., Hudson 
Falls, N. Y. 
FOR SALE -WELL FRAMED PENNY AR- 

cede. Can be seen at the Watermelon 
Cu11val, Rocky Ford, Colo.: followed Dy Ky 
County Falr. Blackwell, Okta. Contact L. W. 
Wood, Brod: ehrader Shows, 
neat addrcu: Box 179, Itazellon, Ran. 
POR WINE 3ALrr -TH7 TWOYRAB- 

old Rode.. Ferri Wh.4 Rocket Tank 
Ride. A. J. Puk_ar_d, Somenllle, N_..f. seal 
FOR SALE -AFRICAN DIP ON WHÉ704 

with amplifie, 11323 or beat offer. .1 Ne. 
20íD Ave., Melrose Park, Hl, Call Fillmore 
4.1253 or Iawadale 14320. 
FOR SALE - ROLLOPLANE, FACTORY rebuilt ..000; Moon Rocket, 1147 model, .,000; , Reek. Ship 3 stainless Mel can, . tower It, 112,500; Kiddie Trolley Ride, 
%006 g= 5o .,'.CltevdlandLlI, Ohle 
CL 1.1909, Rie 
FORD AXLES, TWIT STAKES, 1500 STOCK 

al caca. T.O.9. Dallas O. A. W'Ulerdt 
1311 m Are., ball., l'ex. e*ax 
FUNHOUSE BUILT ON SEW, TRACTOR, Ilavr, 91.000. Show ses n Truck 
1í°a0. 77m AYOtta, 7íf ]C, Raankles, Stint, 

, 

Mlthl[an. 
RUBBFJt BUMPERS! i6.50 EACH CASH; 

I 

Ber extra for P.P. or sent expnr cohwt. 
Good qualify, J. M. Moor, 64f TurrilL 
Lapeer, NU.. 
ROCK AND ROLL, 8 -TUB ADULT RIDE 

MIN lransportatlon, .,500; ] Hot Rods, 
with fence 300 flet! box, tLOUO. 40 Arcade 
Machine, [330. Hank Brumm, ÌS910 Riven 
doe, Detroit Mich. 

THIS IS A 14 -LINE AD 

FOR ONLY $14 

You can buy this spate to profitably 

buy or sell Used Show Equipment 

FREE GIFT Offer! 
4-Pc. Pearl Set included 

uriöd Time Only. 
3.5fssnd Necklace, 
a let and arrinfa 
F A with ry 
order of 925.. er 
morel 

Ws sur ein te eu, 
esu/{Wlly exact, te 
PROV! you elwere 

aera otter seal e1 
Weiman'nl 

MEN'S 
WOMEN'S 

New 
Styles 

' i 

t 

LIKE 
NEW! 

6 fer 

CHOICE LOT $49.00 
Famous Watches 

liemrre 
a 

w ih 
R e 

Guaranteed 

$6.45 

SPECIAL LOT -Men's Each 
Elgin, Waltham Watches 

Reconditioned and 
Our ranleetl. lxpan- 

aio ianda included. 5-oey 
MMr- 
sack 

er 
1... 

75°° wdh oroer, Oal. C.O.D. send ey 
ra.r er c nili.d cn.cx le .veid d.iay 

In ahlPmenf. 

RING 
DEMONSTRATORS 

ATTENTION! 
DO YOU HAVE 

MERCHANDISE PROBLEMS! 

Cheek with es abort 

Same Day Shipments! 
Air Mail Prepaid) 
Orders Shipped Coma 
pletel 
Adv. Mats Frees 
Largest Assortment! 
Newest Styles! 
Prices That Are Rights 
Valuable Leads) 
100% Co- Operationl 

Wo carry the largest r.k et 
whit.hne and Unreal p el 
rings -wo an strictly ring here.. 

WRITS US TODAY! 

IMO OF CALIFORNIA CO. 

1101 San Vicente Blvd. 
Les Angel. 0, Calif. 

BIRD CAGES 
Carry bol. 
cage complete 
with handles 
Assorted color 
wire construe - 

Uon. Knocked 
down to sae t 
freight. /I ism 
61/2" b1 015' 
by 0yá " 

!il 

SPECIAL PRICE 
BALANCE OF SEASON 

and lets 45 
Be PALMER SALES M. 
1433 Second Ave. Dallas, Texas 

www.americanradiohistory.com

www.americanradiohistory.com
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CHINESE PAGODA 

TV LAMP 
Natural rock effect with figurine.. In 
five beautiful colors. 11" high, 14'x19" 
M d4meter, Leaves supplied free to 
highlight each Item- Packed m individual 
carton complete with bulb, 

329.95 retail (pre- i)cketed) 
Ye 
Coar st SAO each 
Only 

25eá dap bal. C.O.D F.O.a. cri!.*, 
Write for FREE Merchsntlfu Llsllnf. 

C & G SALES 
1040 Milwaukee Ave, Chicago, Illinois 

Now bagged in 
polyethylene... 

KEEP LONGER, SELL FASTER! 
Sprout In bog. No spoilage. Get 
your stock when you need it. We 
ship day order received. Choice of 
red or green. Excellent growing 
flash. Free promotional 
aids. Write for details. 

WATERPROOF 
$8.75 

WHh stretch 
band 

Luminauf Dlet 
a Hands 

YELLOW TOP 
unbreakable 

d uav ryf/al 
JEWELS 

Your 
ulovAcheap 

of, 
, 

surlaus, 
FLOIN. 

auarantwd 
and 

recotMlHOMd 
LIKE NEW, 

Write Ter Fns Clelof 
SPECIAL) 

N 
Men's ehea tova, nrufr El 

WatO 
m wen 

wire drePoh banes 

$6.50 
w604.61. rele. 25% with -- - -bgl- 

C,OD. 5-day moneyMCk euSra. 

cheek 

awry 
leel Send money ner or nrti/ifd 
beck with oner t0 !veld dole In 

shipment, 

AL ZEIGER AND SON 
106 SANSOM ST., PHILA. 6, PA. 

Watest 2.6055 

HEART DISC CLOVER 
NECKLACES 

119' 451' I 
$16:50 Grossand up 

Miller Creations 
,+1) so. sins 11,1 !.1(00 

+ 
urtai 

P:a WA,erlai18.8835 - 

DAY ANO NIGHT, SERVICE 

SENSATIONAL PROFITS 
! ! EVERY DAY ! ! 

No 509 

AN EYE 

CATCHER II 

$t15 
Dot 

530.00 
?res 
aoje 
finish 

white Brimant Cnter, Red Sid. 
or Then Spark.. Rhinestones, 

PROVIDENCE RING COMPANY 
N Westminster Sr Providence, R. I. 

WINCHESTER HODRL 62 GALLJRY GUN& 
used but In sio. opera.. condition. 

9óá~304u ai rCiemen s j ei 
meet Co, 'A 

1930 MODEL. 38 FT. PARKER MERRYGO 
Round: metal herpes, fluorescent lishling, 

electric motor. Loo. and runs like new, 
Arrowhead Shone., 5805 Ramsey St -, Duluth, Minnesota, 
1 UNICYCLES. 1 COMEDY 120 STAGE, 

140. Waxer Nilsson, 8016 Beverly Blvd.. Los An[<les 4f. Clu. 

MAGICAL APPARATUS 
BE A MAGICIAN, LARGE. PROFESSIONAL catalog of latest trecke. 351, rce! Show pedreas book ealaloi !retar, B]09 N. Dearborn, Chicago 2. rep 

NEW 1521PAGE ILLUSTRATED CATALOG. 
Mlndreading, Mentalism, Spooks, Hypno- 

keM Horoscopes, Crystals, Graphology 801 wholesele. 
concealed. 

a rrochure, 
prices 

for reque easily 
Nelson 

Brochure, 
request. Nelson Enterprtxs, 336 South High, Columbus, Ohlo. ocó 

SAVE MONEY! MAGIC TRICKS AT RE- duced prices while they last. Send stamped reply envelope. John Levy, 135í:N Carroll ton, New Orleans 19, La. 
THUMB TIP CIGARETTE VANISHER, WIII fool even your w'fe: fl. guaranteed. Scheeta, Box 1w2. Mlamt 6, 

MISCELLANEOUS 
YOUR NAME M HEADI-INES ON STAND - an newspaper pate. .Like up your co, teadlfae 3 

headline. 
1: not orer 13 let. ten a Ì1 headline, Bl aocs, 5 thou. sand. Andrew Quirk, Roc 1351, Dept. 14 Hartford 1, Conn. pg 

M. P. FILMS G ACCESSORIES 
JOIN 16MM, HOME .MOVIE CLUB- VERY low tat rates. Catalog and full delal4 free, Leon Duquetu. 9.M Snow, Fllchbse2i Maaaachutelts w. 

PERSONAL 

NEW WESTERN SONGS. COPYRIGHTED 
1951. split oyal. Nena anent to plug Will split royalties. Charles H..4dams, 

5984 CsxtaM, Lakewootl, Calif. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

COMIC FOREGROIJNDS AND BACK ground:, Dirent Posit 'e Cameras, Papen, Chemicals. Mount", Glass Frames, Photo Novelties Miller 50eplte -., 1536 Franklin, St. Louts Mo, oc8 
ENLARGEMENTS. 11EAVY \\'EIGlIT. FIGHT or w......- SL No n xathe 25r addltlonal ah tllf[erent photo. Jack Koons, Huntinston Mitla, Pa ocl3 

fr:r.BOOTIE 
COMPLETE, PORTABLE, 

excellent condiUm+. Plenty [olden. 
frames, Buddy Bernnel. R. D- 1, e.g.. 

PHOTO BOOTHS, l'AHERA 
dirDev 

eloprs. 
P A 

r 
, 

Cr r ow CÌ 
e F ninPhy. 

Caso 111. 
es Co -, 1"e 

chlfn 

PRINTING 

ATTRACTIVE BUSINESS ARDS, 17.93 
rent 1.. Lett. 

Taylor, 
ll: 100 6s 

envelope, Natsvill Taylor, 5103 Forty. 
Third Ave.. Hyattsville, kid. íe29 

200 8+4XA' LETTERHEADS AND 200 6% 
Envelop . 53.75: blank or blu! Ink, Mallo 

Presi, 7678 L<ith 51.. Flint 5, belch. ocó 

SALESMEN WANTED 

AD MATCHES SELL AMAZING DESIGNS - 
10, 20, 30, 50 and 240.11ght Mok matches, 

B 
u 

er 
peil. pe t, 

. 
L w 

mm ce 
e 

ry 

Repeats. Start without ...riser.; 
u mbuan 

wmen; perl boy nothing; ges 
furnished. Molch Cory., Dept. D126, 

Chicago ll, se29 

ANYONE CAN SELL FAMOUS HOOVER 
UnUorm for beauty shops, waltres.s. 

nurses, doctors, others. All popular miracle 
fabrics, nylon, dacron, orlon. Exclusive 
elyles, lop querns: big 1.0.1) Income now, 
real futur! 4;irr nl heu, Hoover, Debt. ] -109, New York ll. N. l' u29 

FRAN[HISE 

SALESMEN'S DREAM 

$4,000.MONTHLY POSSIBLE 
We art interested in men with the 
following qualifications: 

franchise selling experience 

able lo travel freely 

able to finance self for 2 

weeks while aetfina started 
W re 2lyear old manufacturer with 

tremendously successful line new be. Ire old In I,o00 Vs:" sons around 

to 

1M country. Wf have the hlfhftt et 
yynhnnces. 

Jus/ lance t eu V d 
Ir u'l 

trite crttVcmrYeY Ä ow:11"1 . f:cñ hncheee ee.ler v1ú sell .- plYtf n áír lut ferr r7 t,0 works 
On 1142; 2?é markup On tin InBlal 

Ts:4=dise and n-oni, Plana et 
wcceNful franchised dlalars ro e t for rotonnp. Preducl a0rlHIHO In Lilt, 
TlxlflÌ ailiaanG % éñS:ON osr0r aú mwf t tat te par fol :A own ads. 
which It retr:sdst Fer penenal infer 
view send photo net into exNrNnp fo: 

ROX C.4R9 
c/o Billboard. Cincinnati 22, O. 

G(ILDMINR OF 6s10 MONEY MAAERS- Pnf cow SPrcialty Saleamao Mgguln, 
deW 728. 907 North kUCdUan, Cplc Clhoún 

NEW EXCLUSIVE DEAL. 50% FRONT r,. ReNata ,Lyre aecprilY. Sell 
memooreMnu all Stales. Sm1th Sella Co., Fort 
GaBnw eel, 

TATTOOING SUPPLIES 

A -1 TATTOOING MACHINES, WORLD'S 
finest; best a, eol,re and umpire, 

Free catalog Owen tP1'1', 120 Weal 93d 
51.. Loa Angell, Ca1H. oc10 

NEW TYPE TATTOOING MACHINES - 
Money making designs, outfits, colon, loncsnlnled Pelican 111 sharps. Wrlta 

MDl Zele, 721 Ledey. Rockford. DI. seZ9 

WANTED TO BUY 

FASCINATION - WANT 40 FASCINATION 
Tables, Must be In perfect 71411on d 

friend right. Write beat offer to Box C9a7, 
c;o Billboard, Cincinnati 22, Ohio. 
TANGLEY PLAYER CALLIOPE WANTED, 

1t, orking condlt{on or not, R- J, Howt. 
8800 Knollwood Dr., Dayton, Ohio. 
WAN.D - CONCESSION OUTFITS 

wanted. Stale lowest possible price, size 

Myv, y 
oW, Reply to Paler Rotcoe, 227 

W'AN.° -LARGE BAND ORGANS AND 
automatic Calliopes, any condition. Give 

price and condlUOn m first letter, Johnnie 
Sims, Spencer, Ind, 
WANTED TO BUY -ONE OR TWO USED 

CIS Miniature Try. Coaches tí6 saute), 
mwt he m fore condition, Wrlto or wire Bob 
Heath, Jacksonville Zoo, ]aE.breelle, la 
or phone after 8:00 Dm- EYprNk 8 -4909 

Kea 

HELP WANTED 
REGULAR CLASSIFIED ADS Set 
in usual want -ad style, one paragraph, 
no display. First line regular 5 pt. caps. 
RATE: 20e a word -Minimum $4, 
CASH WITH COPY. 

Forms Close Thursdays for 
the Following Week's Issue 

AGENT WANTED TO OBTAIN BOOKINGS for lntned Sinter. Interoded fn profer sional and semi r desdonal enRagementa. 
Photo: TA 2-036 8-9 Dm. Bronx. NYC. 
BASS, TENOR SAX. CUT OR NO NOTICE guaranteed aaldry 4 bebe modern sonn. Ronnie Hartley 1811 Clty Pilis al Bank Bldg., OmaM, {Neb. 

FEMALE IMPERSONATORS. NO DRAG 
pantomime. Singen, comedy All year 

round employment. Circus Bar, 401 Ocean 
Dr., Miami Beach. Fla. 

SAVE $35 who :r»t:1. 

rH.'. 

Mmple 1 
Walsh, Asst Watches N -/S. with yellow exs. banes 
Smple 
sane, fer $69eá° 
gpd. only 

Recondl lined one fuannteed 
Ilkf Mw. Most style fer men 
and women. 

QUANTITY USERS -COME 
IN FOR SPECIAL PRICES 

WATCH MAHERS' SPECIAL 
Used Men's i Ladles' Wrist 
Watches, also Packet Waddle, 

All In running comm.- u it-. 

5 for $10 
Display Rift Sexes, M. Tel, 

S-DAY MONEY -RACK 
GUARANTEE -WE WILL 

NOT BE UNDERSOLD 
New Big 1956 Catalog Ire- 
funded on your first order) ZSc`+ 

Wholesale only. 25% with order, 
ix,"; MInp C.O.D. Imm.iate delivery. 

JOSEPH BROSe5Chilege'3 
All . 

WARRIOR BOYS' RINGS 
IM. DOUBLE HEAD CAMEO 

x1.50 Dot 
!min. a deg,) 
Plus pena.. 
Or 111 Or. In 
Oreo Lets. 

AYlafton Mef1, fir^.. rOef, aMeltN 
Ilnlsh wllh faltl eelel Double -Me í1n11. 

emN. fNdiel dlwtmenl tilt all 
llnna. ALSO tKULL, fNAKE, alaTH 

!TON AND eRLT aUCKIe RINOa 
wvAlLAau, a.ao na oaofs. 

Sterling Jewelers, lee. 
1975 E. Main St. Coumbus, Ohle 

SEND FOR NEW CATALOG 

WATCH SPECIALISTS 
t.+, viaHG 

Ad In LIFE, 9 Pius Walei Sett, 55.95 
CNeloe Available of smallest Lew cwt 

Womoa's lad Moa's 171, 71 
Watther and Sikh Ws 

Ultra Tn. Monet Mena Watches 

RESULT SALES ''Dept 9i 

580 FIFTH AVE., NEW YORK 36. N. Y. 

LA DY FARTNHII ('GROUPER)) ASSIST+ 
magie and pktures laehocW Nd ttaeb- menu. o bNxe: must double. Tell W that alth photo. Show gets the money. Clean 
Ufe Won Litlb, 1. with,turo, 

Address: AI Littlebear, M. R, 1, Hllltr Road, Columbus, Ga. 
LEAD TRUMPET AND SECTION TENOR 

Men for Mldsve2 traveling Mnd, Contact 
Je.ve Garer, 1612 N. Broadwell, Grand Island. Neb. 
LEAU TEVORCLARY -tuf READ, CUT 

shows. Alartln tone pilau. Steady lofa 
clona only. Commercial omDO. Confect Chuck Ceorae, Sleep Oft Nlghnay Motel, 
Vancouver. Wash. 
MAINTENANCE MAN -YEAR ROUND, A -1 

mechanic, muet know welding, repalrt ! machlnee and rl 
Salary 

and 0e a good and ponter. Sober. Salary [3,000 per year and 
COIUR! New Entland beach. \Vrlte BOY 
4186, e o Billboard, Clnclnnatl 2s', DWO. i 

MIDGET GIRLS WANTED; AGES BETWEEN 
17 and 28. Co. salary year round: must 

be able l0 travel- Send a photo to J. Plnhal, 
3737 While Plains Ave Bronx 87, New York, 
TALENT. DRAMATIC, COMIC TAP, ACRD - batle: free In travel. Send photo and his. tory. 

tawa. 
Play 
OII. 

ful Players. 652 Bridge SL 
Ot 

TATTOOER WANTED - HANDLE LARGE! 
volume, remelt, sober. ChlcatoI lar[eat 

arcade. 
k.11111. 

Arcade, 500 South Stale St Chka[o Phone: Harrison 7.4413. se49 
WANTED - MALE DEMONSTRATOR FOR 

Pu 
nihnm to. w eFre 

e e 
r utto s 

tWravel 
mn: Me Lela Leighton. 3408 

vNewton 
SL, Mt. Ranter, Maryland 

WANT PIANO MAN FOR TOP COMBO work ins hest locations. Booked solid. )lust be n.round musician. Good appear- ance. Read, fake, know tune., Latina, shy 
:mwmfÌ3. xlaÌary.l 4Ìnre ref >óo'r 

a 

orthft, 'Contact Immediately C -192, ro Billboard, 2160 Patterson St Melnoeü 22, Ohio. 
WANTED - í'R1: ]IPFT FOR SIIDWEST Polka Band. ready, must gnallfr 

,lead. Contact I.. Á. Berg. , \Ibirt Lea. 
y fo 
Minn. 

AT LIBERTY 
ADVERTISEMENTS 

5c a Word Minimum $1 
Remittance in full must accompany all 
ads for publication in this column. 

No charge accounts. 

Forms Close Thursdays for 
the Following Week's Issue 

MISCELLANEOUS 

ACTRESS - DANCE SOME, WRITE SO11E material Hare p1:Vcr see 33, single. In- Yotl te centtact. Maurine Jennings, 
327 York. Quincy, III. 
HYPNOTIST - FOR STAGE, PRIVATE Parlief and lecture demonstratlone. For 
liceBox rlt< Volge E Diehl Poet M [Ice Box ZOÓ2. Seattle, wash mh30'57 
HANA(:F,R- VERSATILE, CREATIVE CO. medlar, funny, orl[Inal. fresh, daring, clean. colorful. 

jai'. 
Doll. 534 Park Ave Omaha. Neb Ja. 5562. se24 

MAGICIAN SOLO 30 MINUTE ACT, AVA74 
able for bookln[e F= Southeari MId 
eat. Atld resa 2110 Seventh Ave Altoona Pennmlvanla se23 

MUSICIANS 

ACCORDION PI..AYF.R WANTS JOB IN 
Western band, will travel: 10 years' ex. 

perlence John Herrington, 824 White Ave,. 
Greenville. 111 Phone 324-5, se29 

ALTO SAX.CLARINET MAN DOUBLING 
corktall drums 

11 

d accordion, hove aL 
meal I 

combo. will 
Featured street. Prefer 

small combo. sow IravH. Writ, wire or 
colts Print Jamcaen, 4393 N. Jackson SL, 
Penwcota. Fla 
ARRANGEA FOR BANDS, SINGERS AND 

Shows. All typos f rransemenle. Herd 
Ne 

143 W. 45 Sl.. Room 707, JU L91 
New Vork. V. Y. 
CLARINEIl TENOR. EXPERIENCED JAZZ. 

shows, Ile. Box 4991, c, o Billboard. Cm- 
elnnati 22. Ohlo- 
EXPERIRNCEn DRUHSIER, AGE 28. FOR - "''Y with Henry Bass! and Wayne Klntt. 
Will eoneldrr env Woe o[ 
Contact Jed[ Young, 21M 52363. Ave, 
WhItInR. Ind. Phone WTltln[ 2383W. seYf 
JOAN EMERY, ORGANTST.PIANISTV0- taud. WIH tranmoH Ocean to relu loca- 

Adams Stoss. se?! 
ORGANIST - ALI. NEW EQUIPMENT, 

orlon, allable for Fairs, etc, Helen 
Wilson. 420 Slh SL, Bloomsburg. Pa. 
Phone: St 4.0961, se2Y 

GUITARIST -33, MALE, WHITE. WHISPER 
vocals, large repertoire, modern chord, cons. experience. favor Johnny Smith style, 

excellent tone. Serious, sober, tellable, 
neat, young a n starer. Join Immedlelely, 
Prefer 

Ave. West. 
E'e Glen Sworn. nJ 

2.t . Newt. Kcnnewlck. Nash. Jostles 
2.8974. 

RELIABLE DRUMMER. EXPERIENCED 
all :Isles, lath, d+owe. Nnrihern. Eadern Tili.on referred: no one 

el Ur 
Ce11, rite rob Gardiner. 7 Van lUr BL 

Cortland. N. V. Tcl Skyline 6.7408. seed 
VIOLINIST - EXPERIENCED. READ OR 

take, [rend 7,7" once, tellable and sober- 
WIII consider alt ffers. CÁ90, c: o BBC 
board, Cincinnati 22, Ohio. 

PARKS Cs FAIRS 

B ALLOON ASCENSIONS. PARACHUTE 
lumping fur parks, fain, rtelehnnona 

Claude 1, SMtor, tat S. Dennison. Indln 
NIL 71, Ind Ole 

BINKS CIRCUS DOGS -ONE OF THE BEST 
00 the road and a rood clown t."2 n 

act 8103 South Packan. Cudahy. WLL oc20 
EXCITEMENT AND SUSPENSE RUN HIGH 

for one mistake. Just one, may mean? 
Polsed high overhead tense agars stands Amlrlca's neZi1g exponent f dare- 

none other Chan sapL Earl 
the High Diving Se 

blazing 
and 

far below the great crowd and the blazing 
tank, surrounded by sharp, enta spears. 
For Pise, Ins., contact: 438 ; phter Place, N.E., Warren, Ohlo, Tej..,i 

FLASHY PLAT'F'ORM TRAPEZE ACT - 
Available for ail rives of Outdoor Celt - 

Drraetfon, Ic. For lllcrturo, paHl io.a 
address Charles la Croix. )Tel Sont: 
Anthony. Fort Waive, Ind. Telephone: 
EAStbrook 3314. 
THL RAYS CIRCUS REVUE HAVE SOME 

opyen time In 195, wlfh dos monkeys 
e trde town and POny Bog SSs1, Falrlee vroil Bald 

ROCK & ROLL 
Gabardine Hats 

LATEST CREATION 
Selling like wildfire throughout the 

entire country. 
Assorted coloni srsss: 11, medium 

a larve, 

$4.50 per dozen 
$51.00 per gross 

ROCK & ROLL 
GIRLS' COLLARS 
AND HEAD -PIECE 

Matie of Wha iff Twig and Colored Rock 
Roll DefifnL 

$2.50 per Dozen 
Immediato delivery on ail Hats i Cellars, 
2S% Gpedf rpulnd -money erdar or 
e Wt ship stmt day wt nef ive order. Wt ship all over IM worltl. 

HARRIS NOVELTY CO. 
1101 ARCH ST., PHILADELPHIA 7, PA, 

This is our only store. 
Phones: 7.984E -WA 2-41711 
Send for Latest Catalog. 

Smell enough to 
fit in e pocket - 
cooks for an hour 
on one filling 
Ody - M led 3 :" in 6enwter .. . 

It rene[ end tnyen it sag lit into 
yp dw now Bende Inn en 

hew a ere sky el knew. a ero 
earyeela ors tee ev seise ne 
prielegl ieaepNN .act e- 
In,rtMn Stint eMaMtYi 
kk, lebermer, Neat 7 out 

riP 
A4ninarm erMr w rla;parW: eer, 
N wean. M.N. Mee 1 72 
Nm, F,igst pnpe,d. 

deer ,Lppd as hot, l,nrev, 
bees 

FOR SALE 
1,000 Blackhawk 

Satesboards, 5c, 10c 
and 25c. 

Make me an offer. 

General Sales Company 
1416 S. Calheon St. Ft. Wayne, Ind. 

Phone: Eastbreek 3006 

The Best Sales Beards 
and 

Jar Games 
Write for Informa- 

tion nid prkes 
6ALE1MNE COMPANY 
Dept, B. 519 R. Jefferson Blvd. 

South Bend 57, Indiana 
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Another CEL -MAX Smash! 

Boxed Jewelry Sets 
3 and 4 pc. Pearl Set. Spar. OO 

kling Pendants and Earrings O Handset brilliant Stones in Brace- 

let, Necklace and Earrings Sels! DOZEN 
Assorted styles and colon. 

Sa SSet, R0Ò 
TRIS IS Ill An .mating money -making assortment at a 

Reutlonal 
baraaln l,T High style sets for every aste, tal p 1 for phenomenal profit! a witho order 1 

anee. Order 
Wholesale 

Set 
23ó with order, bal- 

ance C.( .H O,eler a Sample Sett toda >. 

Cel -Max SPOTLIGHT Value! 

5 -Pc. WATCH Ensemble 
Jweld Watch 

Cuff Links 

Tie Bar 

Key Chain 

Expansion 

$4.89 
sEy 

Band Sample, $6.45 
l'ho most powerfW e Iter of all! A tuonino eet- 
beautifullY boxed .HIGH aryl. er LO Drlce for 
tercl/ic Dcolltsl Ordrr e sample today; 

CEL-NIAX, Inc. l5x8wSo n 
M 

a 

iWor le PMO 
nWNNt 

SSE 

.01101. %%i_: , 

PARAKEET CAGES 
Ne, 7167 -Completely 

mnlea. L "xety "x51 /t" high. 
Packtl LO fo tartan. 

I Carton (60 cages). S .50 ea. 

in quantity lots of S 

cartons (300 cages). .48 ea. 
we carry a compkfa lin o 
Concession 4 Premium Mer k 
chandisa 

Write for Catalog. 
State Business In 

First Letter. 

1900 -12 N. 3d Street 
WISCONSIN DE LUXE CO. Milwaukee 12, Wffca.ffe 

OFFERS / RE6U1-AR MERCHANDISE 

II CLOSEOUT PRICES 

ashonb1c rrin /4 
{1.f0 dz.) carded deluxe 
stYrstl arrinf s, {7.00 
Idel) urtled r PIn1, boxed, 
/prrs, E3.0 per tloz.l In- rRng Set, 
{f A0 par dos.) boxatl Nvcklece -!an 

1.74 t+bt:rosMp -avaxrt 
Ñx{1.15 c¿ 

::w 
30 tleL) 9-1 Lming=, 42.30 do. 

lCKLACl AL6RA dlftTl4 4AR 
NG 3E2s. All In bauliful Off 

1. 

xeL 
L AL Rhinestone Chain 

t h ar tlOL 
Rhine- 

{40 

7 Gold plated In Mlrrer Pocke} 
stones. Per doz. 17.00 

NEW RHINE TONE SETS, COMPLETE 

WITH NECKLACE, EARRINGS AND 

3 ROW EXPANSION BRACELET, 

FLASH BOX, $24.00 DOZ. SETS. 

Sample $2.50 

NEW COLOR STONE JEWELRY 

SETS IN METAL FRAMED MIRROR 

BOIS, NECKLACE, BRACELET AND 

EARRINGS, $24.00 DOZ. SETS. 

Sample $2.50 
Write for Rrochure Just Out. 

Prompt delivery 
25% dep. with order, bal. C.O.D. 

Kip Novelly Co. 

Special Prices 
LAVENDER SACHET BASKETS 
Made of tightly woven bleached rattan. 
holds dried lavender flowers without 
spilling. Each with colorful plastic 
stopper, 

R1 $110.00 per 1,000 
Special 79.00 per 1,000 

$45.00 per 500, Imported dried raven- 
' der flowers, 10 lbs., $7.50. 

SHERFY'S, LTD. 
2126 Boyar Seattle, Washington 

IT'S BIG! IT'S FREE! 

325 CATALOG 
GIANT ROOK PACKED WITH NATIONALLY 
ADVERTISED MERCHANDISE AT LOWEST 

WHOLESALE PRICESI 
Co, colorful Catalog shows thousands of wholesale 
bargains in housewares, jewelry, lectricol goods, 
leather goods, watches, end toys. G. tow prices 
and a day shipping polity can bigger, faster 
profits for you! Write today for your 1937 Gem 
Catalog. Stale your business. 

GEM Sales 533 Woowrt 
Detroit 

d 
2ó 

aMicd 

h. 

OcpA 

12 -PC. WATERLESS HEAVY BUCKEYE ALUMINUM COOKWARE SET 

'__ List $49.95 
''t as Lots of 6. . $ 8.96 

t e Samples .. 10.30 

Write for free Housewares end 
Electrical APPlianc Catlo /. 

Wholesale Only. 

23% with order, Relent. C.O.D. 
frond Money Order or Certified 
Chock with rtler to avoid delay 
In shipment, 

COLUMBIA DISTRIBUTORS 
12s =,13th 

Phfla. 7, Pa. 

ENGRAVERS AND DEMONSTRATORS: ATTENTION! 

WRITE 
FOR 

M.n. .xp.n,lanI CATALOG 
Idenn from kluge,} ssarrmenr 1 

$4.77 dot Plarad, Gold Filled 
and Sterling Rings. 

R e y a'. O r e, 23sé dep osir with all 
Lethes' Expansion C.O.D. ordere Include 

:Ira from MOE poste/ with repeld 
tlot. ordere. 

Hroert or Round Nrock- 
lac en ]4" chain. 
Nickel or fold lafrod. Or. 

McBRIDE JEWELRY CO., 1261 BROADWAY at 31st SL, N. Y. 1, N. Y. 

IF YOU SELL DIRECT 
To the consumer and want to make bis money with new "Do- ltYourself' item, 
send us your name and address and we will send you full particulars without any 
obligation to you. 

MODERN PRODUCTS MFG. CORP. 
100 south King Stew Wilmington 1, Delaware 

Published 
in Plenty 

Early for the Large Initial Christmas Orders and 
of Time for the Big Important Repeat Business! 

Bill1;16a.rcl 
eues, n aq r., ..,,s t,et.r mous *evs ,seau.[, ntwswrt.,y n.<t ,.. 

Background Music iCUrs MOWN 1D 0OwN 
New Income Studies 

Comes to the Front rv; T: Face Publishers os 
.,.^'Shanl ÀAnci n..1pS Fah HA. D,r', tees N Wee uPkr: 

CHRISTMAS 

MERCHANDISE 

SPECIAL 
Dated Oct. 13 

. _: ...__...._..... 

Sphr 

Egf 

59,000 
Regular Billboard Distribution 

Rich with eh thousands of established buyers of all 

kinds f Mrthandis items . Demonstrators, Pitch- 

man, Novelty Stores, Auctioneers, Wagon Jobben, Gift 

and Souvenir Stores, etc. 

25,000 
Bonus Reprint Distributon 

All advertising and editorial in the Merchandise Section 

of the Oct. 13 Issue will appear in a Special Reprint 

that will be mailed to a list of 23,000 prospective buyers, 

Including Variety Stores, Gift and Novelty Shops, Jewelry 

Stores and Independent Drug Stores In towns your soles - 

mn d not ordinarily reach. 

Deadline - -- -Oct. 3 

CINCINNATI 22, OHIO 
2160 Patterson St. 

DUnbar 1 -6450 

.... 

,., :_... ......._ . _._. 

NEW YORK 36, N. Y. 
1564 Broadway 
PLaza 7 -2800 

CHICAGO 1, ILL. 
188 W. Randolph St. 

CEntral 6 -8761 

ST. LOUIS 1, MO. 
390 Arcade Bldg. 
CHestnut 1 -0443 

RESERVE 

SPACE 

NOW 

HOLLYWOOD 28, CALIF. 
6000 Sunset Blvd. 
H011ywood 9 -5831 
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Moss. Vending Ops 
Form State Council 

McConnell, Sharanow, Littlefield Named 
Directors; Foster to Head Association 

BOSTON -A new group, en- 
compassing all segments of the 
vending machine industry, was 
formed here Tuesday (11) at a 
meeting held in the Hotel Ken- 
more. Known as the Massachusetts 
Automatic. Merchandising Council. 
it has started out with a roster of 
55. There are nearly 150 firms and 
individuals doing business in this 
field in the Bay State. 

Elected as provisional directors 
and to form tl e. bylaws of the 
group were William C. McConnell, 
Automatic Merchandising Corpor- 
ation, Medford; Alfred Sharanow 
Cigarette Service, Cambridge, and 
Ralph Littlefield representative in 

the State for Stoner Manufacturing 
Corporation, Aurora, 111. 

The trio, representing general 
vending, cigarette and manufac- 
turers' representatives, will draw up 
a "simplified set of bylaws' which 
will be presented at the next meet -. 
ing, to be announced shortly. 

Guild Associates 
The firm of Guild Associates, 

managment counsellors, which has 
guided the affairs of the Massachu- 
setts Cigarette Operators' Associa. 
tion for 20 years, was retained on 
a one -year agreement to manage 
the council. Lucius F. Foster will 
be in charge of the operation. A 

(Continued on page 134) 

Tobacco Tax Group 
Holds Annual .Meet 

Elimination of Federal Stamp Considered; 
Tax -Return System, Inspection Favored 

ATLANTIC CITY - Some 75 
tax administrators from 41 States 
gathered at the Hotel Claridge 
here Sunday then Wednesday 
(9-12) for the 30th annual meet- 
ing of the National Tobacco Tax 

From a vending standpoint, the 
highlight was the report of the 
Vending Machine Construction 
Committee (see separate story). 
Presiding at the meeting was Harry 
M. O'Reilly; chief, Tax Division, 
Commission of Revenue and Taxa- 
tion, Kansas, and president of 
N'I'TA. 

At the opening business session, 
Stephen S. Higgins, associate com- 
missioner, Department of Corpora- 
tions and Taxation, Massachusetts, 
spoke on "A Fresh Look at Ciga- 
rette Tax Laws " 

Special Records 
Norman T. Morsel], chief of the 

Tobacco Tax Brands, Alcohol and 
Tobacco Tax Division, U. S. Treas- 
ury Department, told the delegates 
that his department is considering 
the elimination of special govern- 
ment records by manufacturers 
where good commercial records 
are kept. 

He also said that the federal 
stamp may eventually disappear in 
favor of a tax return system with 
inspection at all levels. He added 
that based on tax collections, the 

ON SPOT REPAIR- 
BY SERVICEMEN 
CUTS SHOP WORK 

ST. LOUIS -A little learn- 
ing, especially where "ruts -of- 
the- mill" repairs are required, 
goes a long way toward slash- 
ing maintenance and repair 
work for shop mechanics, 
Herschel Price, of Al Price 
Vending Company, reports. 

Price 'unto servicemen were 
taught how to handle the most 
common out -of -order com- 
plaints at special clinics de- 
signed to help them in servic- 
ing coffee, cigarette, candy 
and gum venders. 

"Today our men will do 
everything short of taking a 
machine apart before adnsit- 
'ting defeat and call for an of- 
fice mechanic. Our shop work 
has been cut about 50 per 

;cent," Price stated. 

outlook for the cigarette industry 
is bright. . 

Edward F. Ragland, executive 
secretary of the Associated To- 
bacco Manufacturers, called for the 
elimination of the federal stamp. 
lie pointed out that the present 
system ties up hundreds of millions a dollars on the part of manufac- 
turers. 

System Authorized 
Ragland added that in 1954 the 

Congress had authorized a tax re- 
turn system, but the Secretary of 

(Continued on page 13.) 

Vending Firms to 
Exhibit at DIE 

ATLANTIC CITY -- \lannfac. 
turres of milk, ice cream and drink 
vending machines will be among 
the exhibitors at the 20th annual 
Dairy Industries Exposition to be 
held here October 29- November 3. 

\'ending exhibitors include Dari- 
omatic, Ideal Dispenser, Meyer. 
Blanke, Norris Dispensers, Rowe, 
S&S and Vendo. Vending suppliers 
include Walter Baker, Blumenthal 
Bros., Dixie Cup, Lily -Tulip and 
Nestle. 

1956. Cigarette Consumption 
Should Approach '52 Record 

But Gains in Next Decade Will. Be 

Only Moderate, Ag. Dept. Predicts 
By AARON STERNFIELD 

ATLANTIC CITY -While ciga- 
rette consuntptiot this year will 
probably be close to the record 
high established iri 1952, prospects 
for increased consumption in the 
next decade are only moderate. 

These conclusions were reached 
by Stephen E. Wrather, director-of 
the Tobacco Division, Agricultural 
Marketing Service, United States 
Department of Agriculture, at the 
National Tobacco Tax Association 
convention here (see separate 
stories. 

On the bright side, Wrather said 
that most indications point to a con- 
tinuing high level of economic ac- 
tivity. He pointed out that con- 
sumers spend $5.4 billion on to- 
bacco products (85 per cent of this 
figure on cigarettes) in 1955, or 
$150 million in excess of 1954. 

Also consumers paid about .5 

New DuGrenier 

Og Unit Ready 

For N. Y. Show 
NEV YORK- Arthur H. Du- 

Crenier, Inc., will display a new 
cigarette vending machine for the 
first time at the annual convention 
of the Theater Equipment and Sup- 
ply Manufacturers' Association to 
be held September 20 -24 at the 
New York Coliseum. 

While no details of the new ma- 
chine are available, a company 
spokesman said that the unit will 
differ in dimensions from other Du- 
Grenier cigarette machines. 

The company will also display 
two other cigarette venders and 
candy, guns, sandwich and pastry 
machines. 

Representing DuGrenier at the 
show will be Francis C. DuGrenier, 
president; Blanche E. Bouchard. 
secretary - treasurer; Richard E. 
Gibbs, sales manager; Julius A. 
Levy, New York district sales man- 
ager, and Mrs. Olivia McFadden 
and Helen Cohen, of the New York 
general sales offices. 

cents more per pack in 1955 than 
in 1954, demonstrating a market 
strength or ability to adjust to 
higher prices. 

This increase, lie explained, was 
the' result of higher State and local 
taxes, increased prices for king. 
size brands, and consumer shifts to 
higher -priced filter -tip brands. 

He said that filter tips accounted 
for 26 per cent of the market during 
the first quarter of this year and 
said that if the trend continues, 
about a third of all cigarettes con- 

sumed will be filters by the end of ,- 

the year. 
Birth Rate 

The primary factor which will 
hold consumption down, said 
Wrather, is that the birth rate in 
the 1930's was extremely lòw. He 
pointed out that the 20-39 age 
group constitutes the heaviest users 
of cigarettes, with about two- thirds 
of that group smoking. 

"Because of the low birth rate 
in the 1940's," Wrather continued, 

(Continued out page 124) 

Vender and Bottler 
o- Operation Seen 
Wisler Cites Need of Bottler for Trained 
Vending Servicmen on Pre -Mix Machines 

COLUMBIA, Pa. --A pattern of 
co- operation between the bottler 
and the vending specialist in the 
operation on pre -mix equipment 
was predicted by J. J. Wisler, 
president of the United Sound & 
Signal Company here. 

USS has recently gone into pro- 
duction on a two-selection pre -mix 
drink vender which it is currently 
selling to bottlers. The 600 -drink 
unit lists for $850. 

Wisler pointed out that many 
bottlers are going into cup drink 
vending without trained servicemen 
and with little conception of oper- 

ating problems in cup drink opera- 
tions. 

Two Choices 
He said that eventual ?, the bot- 

tler will be forced to choose be- a 

tween hiring trained vending serv- 
icemen and setting up a separate 
automatic merchandising depart- 
ment, or working with established 
vending operators. 

The pattern on the bottle drink 
operation will not do for a cup 
drink route, Wisler said. The prac- 
tice on bottle machines has been 
for the regular deliveryman to serv- 

(Continued on page 125) 

Heavy Vending Stress 

Seen at Theater Show 
NEV YORK- -Souse 10 vending 

firms will exhibit in the Popcorn 
and Concessions Association sec - 
lion of the Theater Equipment and 
Supply Manufacturers' Association 
convention, to be held at the Col- 
iseum here, Thursday thru Mon- 
day (20.24). 

They are Apeo, Cole Products, 
DuCrenier, L o v i t t Enterprises, 
Priscilla Alden Cosmetics, Rowe, 

Tobacco Taxmen Call for Easing 
Of Vending Display Requirements 

Burden on Cigarette Machine Mfgrs. Cited; 
Posting of Bonds by Operators Suggested 

ATLANTIC CITY -- Easing of the resulting multiple pricing which 
State requirements in the display of ' is required in the manufacture of 
cigarettes in vending machines for 
tax stamp inspection was recoin. 
mended at the National Tobacco 
Tax Association convention here 
(see separate stories). 

Reporting for the Vending Ma- 
chine Construction Committee, J. 
J. Purcell, Miscellaneous Tax Bu- 
reau director of New York State, 
called for the elimination of the 
requirement which requires that-at 
least one pack per column be visi- 
ble from the outside of the vending 
machine. 

Purcell cited the trend toward 
filter and king -size cigarettes with 

cigarette machines. He pointed out 

that in Necv York City, regulars may 
vend for 25 cents, king -size brands 
for 30 cents and filters for 35 cents. 

Visibility Requirement 
"The major cigarette vending ma. 

chine manufacturers," he added, 
"are all trying to outdo one another 
in an attempt to have a machine 
that meets the needs of a cigarette 
industry at the present time. If they 
didn't have to worry about our re- 
quirement of the visibility of a 
package in each row, they could at 
least plan their new type of ma- 

chines without regard to our re- 
quirement. 

If the visibility requirement were 
dropped, Purcell suggested that op- 
erators be required to post bonds 
which would guarantee payment 
of the''State tax. 

Ife pointed out that the federal 
government is considering dispens- 
ing with the requirement of having 
a federal stamp on a cigarette pack. 

Complicate Problem 
"If this is done," said Purcell, 

no doubt the cigarette manufac- 
turers will come out with many 
new types- of packages which will 
further complicate this problem in 

(Continued on page 127) 

Stoner, Vendo, ABC Vending and 
Northwestern. 

Equipment shown will include 
hot and cold drinks, cigarettes, 
candy, pastry, sandwiches, gum, 
bulk items, milk, milkshakes and 
cosmetics. 

Vending Suppliers 
In addition, scores of suppliers to 

the vending industry will display 
their wares at the show. The list 
includes: 

Blumenthal Bros.. Canada Dry, 
Castelberry Food, Chunky Choco- 
late, D. L. Clark, Coca -Cola, Con- 
tinental Can, Curtiss Candy, Dixie 
Cup, Henry Heide, Hershey Choco- 
late, Hollywood Brands, Walter H. 

(Continued on page 141) 

Tony Parina 
Dies on Coast 

HAVERHILL, Mass. - A. F. 
(Tony) Parina, West Coast district 
sales manager for Arthur H. Du- 
Grenier, Inc., here, died recently 
at his San Francisco home. t 

Parina had been in vending for 
20 years, representing DuGrenier 
in the 11 Western States since 
1940. He leaves a widow; two sons, 
John and Robert, and a brother, 
Richard Parina, head of the Auto- 
matic Merchandising Company, 
San Francisco. 

John Parina, son of A. F. Parina, 
and Lowell Crundmeier will be In 
charge of DuGrenier's West Coast 
office. 

Copyrighted material 
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Sc 
HOROSCOPE SCALE 

TOP OP SCALE PAYS BIC 
DIVIDENDS . NOW YOU 
CAN REALLY MAKI MORI 
MONEY operating scales be- 
cause you get Se as well as 1e. 

$25.00 
DOWN 

BALANCE $10.00 
PER MONTH 

WATLING MFG. CO. 
1650 W. FultoSftn t.h, Chicago 44, 111. 

. 

Tela/h era: Columum bus 1 -]778 
Cable Address: 

W ATLINOIT F, Chicago 

CHRISTMAS SELLING 

Charms Ideal Kid 
Gift; Up Sales 

DENVER -In two months the 
Christmas season will be here. And 
while it may seem a bit early, 
Frank Thorvald, veteran bulk op- 
erator here, is preparing now for 
plus yuletide sales. 

Charms have a natural tie -in with 

Crest Time -Saving 

PENNY WEIGHING 
SCALE 

CAPACITY $10.00 
S RINGS ARE PRE - 

CISIONED CALI- 
BRATED. 

HEAVY SH!!T 
L 

TIMEN SCTAOOP" 
DIAL IS GLASS 
COVERED WHICH 
ROTFCTS POINT. 
SR WHEN IN use. 
Skilled nand 

itN41NS1NN41%1^NYNN 

J. SCHOENBACH 
Disfribulors ot Advance Vendine 

Machinef 
1647 edforPd Afiveen e o31l0y0 n 23, N. Y. 

PLUG -IN BEADS 
Pearllte Colore 

NEW 210 COUNT GUM SIZE 
BETTER? They vend 1 

for a penny. 
DIFFERENT? Many have en extra hole on the bottom 

so that figuras, animals, te., can be 
formed. 

In 25 M lots, $3.50 por M. 
Loss than 25 M, $4.00 per M. 

` iv i& d L., ` 
0 °..._._ -- o v 

r1 _ Send 35t for Regular 

Sample Kul .1 (harms 
SURR LOCK -Ih perfael capsule. 
Outsl,,duns item Bend S2.S0 and 

-- receive 100 hlSh0uallty fulled cap 
,ahoi COnta uns OGr COMDICIe Ilne. 

EXCLUSIVE NAT'L 
SALES AGENT 

FOR 

NEW IMPROVED 

PENNY -NICKEL 

ATLAS MASTER 

World's Largest Selection of Iliaiatrrre f harms 

PENNY KING COMP: \Y 
2530 MISSION STREET PITTSBURGH 3, PA. 

1YVAN% 

CIGARETTE MACHINE CONVERSIONS 

IMMEDIATE DELIVERY 
OH 25c and 30c Coin Mechanism Conversions for / 

NATIONAL ROWEPRESIDENTS, RCRUSADERS 
930, 950 1 
750, 9A r 

0 

1 

UNEEDA ALL MODELS 

Also ROWE PRICE DIFFERENTIAL BARS 

0 Available: NEW CIGARETTE MAGAZINES (Containers) 

1 fSos 

e 
al& EG. es ier 

l 

aC 

a. 
N 

Wo 
naa 

n 
Mco 

K Sae 
v ionld 

Rowe machines. 
TERMS ARRANGED -WRITE FOR INFORMATION. 

0 CIGARETTE VENDORS 
1 

National Model 9A, 9 Cols., 370 Cap. $125.00 

1 
National Model 750, 7 Cola., 270 Cap. 110.00 
Lehigh Px, 10 Cols., 300 Cap 125.00 

1 
Lehigh Px, 8 Cols., 240 Cap. 115.00 

1 
Du Crnier Champion, 11 Cols., 420 Cap. 115.00 
National 950, 9 Col., 370 Cap., 250 0, 300 115.00 

1 
Rowa Crusader, 8 Cols., 340 Capa 25e N 300 135.00 
National 930. 9 Cols., 270 Cap., 25f 4 30f, 

King or Reg. 110.00 
Row President, 8 Cols., 340 Cap., 25e G So{, 

King Cr Reg. 130.00 

All Equipment Unconditionally Guaranteed 
COMPLETELY RECONDITIONED AND REFINISHED 
Trade Prices, 1/3 deposit, balance C.O.D. 

urIP,eda VENDING SERVICE, INC. 
The Notion's Leading D' 'tutor of Vending Machines 

2'0 Me..irole Sweet e Brooklyn 6. N. Y. HEemon 3.6295 

w --,- 
ROWE 

DIPLOMAT 

CIGARETTE 

VENDOR 

8 Cols.. 340 cap. 
verres ,t 

25c 4 Soc. 

ONLY $131.50 

W10101:10 

the Christmas season, Thorwald has 
found, and properly merchandised 
also boost the sale of gum to chil- 
dren and adults alike. 

Realizing the problems parents 
encounter in seeking inexpensive 
gifts for Christmas stockings for 
youngsters, Thorwald several years 
ago developed an unusual merchan- 
dising program to promote sales. 

His entire Aales promotional 
campaign is built around the theme: 
"Charms Will Glitter in the Christ- 
mas Stocking." 

With the arrival of the yuletide 
season, Thorwald features special 
Christmas charms - Santa Claus, 
tin le bells, gold crosses, ornaments 
and buttons -in his machines. 

The Denver operator also has 
special venders in which he features 
nothing but colorful charms in clean 
plastic capsules which appeal to 
youngsters. 

Displayed prominently on each 
vender is his small sign which 
reminds mothers and fathers that 
"Charms Will Cutter in the Christ- 
mas Stocking." 

Pointing out the University Hard- 
ware Company in University Hills, 
Colo., as a typical location ss'lsere 
he first tried out his Christmas pro- 
motion, Thonvald reported: 

"Sales hit a quick high here as 
parents shopping in store's toy de- 
partment became interested in the 
items with many buying as many 
as a dozen charms at once." 

Thorwald revealed that lie used a 
triple vender unit in the location, 
and it was 
trance of the store where it could 
be seen by every customer entering. 

To further attract customers to 
his already bright red finished 
venders, the Denver operator ties 
green and white ribbons on the 
stands to carry out a Cltristlnas col- 
or theme. 

In virtually every location, he 
stated, the promotional plan has 
met with the approval of the loca- 
tion owner, and in many instances 
the owner moves the venders out 
where they can be more readily 
seen. 

Thorwald Is convinced that the 
plan can be used in almost any 
location, and that Christmas sales 
can be substantially boosted at a 
time when sales tend to fall off. 

Approve Vendo 

Purchase of 

Vendorlator 
KANSAS CITY, ìto. Acquisi- 

tion of the Vendorlator Manufae- 
hiring Company, Fresno, Calif., 
by the Vendo Company thru an 
exchange of stock was approved 
last week by stockholders of both 
companies. (See The Billboard, 
September 1 for first announce- 
ment.) 

Vendo acquired the California 
firm tlin, the issuance of 300,242 
shares of common stock for the 
common stock of Vendorlator. 
Each share of Vendorlator will re- 
ceive .909 of a share of Vendo 
common. 

Stockholders also voted to in- 
crease the total number of author- 
ized common stock from one to 
two million shares; approved an 
increase in the number of directors 
from nine to 13, and authorized 
the organization of a wholly owned 
subsidiary to own and operate the 
business purchased from Vendor- 
lator. 

Currently Vendo has 847,800 
outstanding shares and with the 
additional common stock to be is- 
sued for Vendorlator, the outstand- 
ing will be 1,148,042 shares. 

Dixie to Exhibit 
New Cups at NPCA 

EASTON, Pa. -The Dixie Cup 
Company will exhibit its newly 
designed cups for theaters at the 
National Popcorn and Concessions 
Association convention at the New 
York Coliseum September 20 -23. 

The specially designed cups 
come in two-tone lavender, green, 
red, blue and brown colors and 
bear such messages as: "Come 
Often'; "Movies Are Your Best 
Entertainment," and "Bring the 
\1-hole Family." 

Also to be shown will be the 
company's entire line of Fending 
machine cups, including the Ven- 
dolite Cup made of heavier weight 
paper, which the firm claims pro- 
tects the flavor of hot drinks and 
keep them. hot longer. 

Greeting visitors at the Dixie 
exhibit will be Charles Sullivan, 
William Perlman, Harry ]ones; 
Arch Ostrom, Ralph Isaac and Don 
Creek. 

1956 Cigarette Consumption 
Continued from page 12.3 

the actual number of persons in the 
20.39 age bracket between now and 
1965 will remain almost constant, 
dropping a little by 1960 and then 
increasing slightly in the next five 
years." 

"Since this is one of tlse most 
important age brackets from the 
standpoint of cigarette consump- 
tion, it is obvious that the lack of 
increase in the number of persons 
in this bracket during Else next 
seven to 10 years will adversely 
effect cigarétte consumption. 

Over 40 Group 
"In the meantime the number of 

persons composing the 40 -59 age 
group will increase about 13 per 
cent. We believe that people over 
40, in relation particularly to the 
20-39 age group, tend to cut down 
somewhat on the number of ciga- 
rettes consumed per day. and that 
the number of persons discontinu- 
ing smoking in this age bracket is 
perhaps relatively high." 

According to Agriculture Depart- 
ment estimates, about 55 per cent 
of the 40.59 age group currently 
uses cigarettes. Wrather pointed 
out tho that during the next 10 
years the number of persons in the 
15-19 and over 60 age brackets will 

increase at the expense of the mid- 
dle brackets. In the 15-19 group, 
30 per cent smoke, while only 25 
per cent of, the over -60 group 
smoke. 

"Colnpoiition of population," 
said Wrather, "is in many respects 
as important as total population 
in determining the number of 
smokers. 

Recovery 
He pointed out that cigarette 

production increased from 189 bil- 
lion in 19.10 to a record 435.5 bit. 
lion in 1932, representing an aver- 
age annual increase of 7 per cent: 
In 1933 production declined 3 per 
cent, and the following year it was 
8 per cent behind the 1952 record. 
Last year production recovered to 
412.5 billion from 402 billion. 

Wrather sail the decline in ciga- 
rette smoking could not be ex- 
plained by economic factors. He 
added that the health factor was 
important in the decline, and he 
termed this "a sad commentary 
since many well- informed observers 
are convinced that the so- called 
health hazard has been emphasized 
and publicized in the absence of 
generally accepted clinical find- 
ings." 

"YOU MAKE MORE 

MONEY WITH ... Weft 
VENDING EQUIPMENT 

PROVE 

IT TO 

YOUR- 

SELF 
Just try Model 
49 all - product 

LT?on your 
route and sae 
for yourself how 
you can a k 

.moro money. 

It's mailable in 141. St or l0e play. 

Write tot complete details of this and 
ether Northwestern money maker s 

today. 

THE NORTHWESTERN CORP. 
29226 Armstrong St. Morris, 111. 

MANDER GUARANTEED 

USED MACHINES 

N.W. Model 44, 1e et St 81].00 
NW. Deluxe le A 50 Comb. 11.W 
N.W. ;]91r Porc. 7.92 

a 6.30 
CoWu, mb]u] s 

lSr Pourlck L 
6.50 

Silver King 1t L.O. or WM.. 7AS 
Aco auras so.eo 
Acorn, le er St e.SO 

MERCHANDISE & SUPPLIES 
Pistmh. Nuts, Jumbo Owe SAO 
Pistachio Nuts, Large Tulip .77 
Pistachio Nuts, Vendor's .70 
istach,o Nuts, Sheik .37 
Cashew Whole .63 

41 
Peanuts jambe AS 
Spe,sh S] 
Mixed NWa 37 
Tabby.loh, {N et. e 
Rainoew r2 
Beaton Baked Loan* .a5 
Jelly Beans .L 
Licorice Gems 
Leaflets Ipracf ra i S30et. .4e 
Aaso rued Ftulf Carene, 100 at , .2 
Nershay -NS .41 

Rain BIO Ball Gum, 60 BI. 
Rain ehe BII Gum, 140 et., 170 

RV'' 
ct. .{e 

Raìn e310 ll Bell Gum, 100 et. ' 
100 lb. minimum, prepaid, on all 

Rain Blo Ball Gum. 
Ada/11$ Gum, all flavors, 100 et .43 
Wrigley's Gum, all flavors, 100 et .45 
Beech -Nut, 100 ct. .43 
Hershey's chocolate, 200 M. 1.+0 

Minimum Order. 25 Boxes Assorted. 

Complete line of Parrs, Su Polie +. elands, 
Globsa Bracken, Charma, Eve ryrhin9 

STAMP FOLDERS, Lowest Prices ... Weile 

THERE ARE BIG PROFITS IN 

arid 
GET YOUR SHARE WITH 

PACKAGE 
GUM VENDER 

This omoeing 
ender is a ur 

bet for big gu,n 
profits. A ro- 

tating merchan- 
dise drum with 

five columns 
vends o total of 

95 stondard 
nickel pocks. 

"Visidome" dis. 
ploy top attracts 

*ales. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
446 W. 36th Sr., New York 18 N t 

tOngacre 4.6467 

GIVE TO DAMON RUNYON 
CANCER FUND 
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THE HOTTEST ITEM IN YEARS 

GUGGENHEIM'S 

GLO LANTERN 
Really glows 
in the dark 

Plastic 11.50 per thousand 
Vacuum Plated 15.00 per thousand 

at your distributor or ... 

uggenheim 
33 UNION SQUARE 

N. Y. C. 3, N. Y. AL, 5..8393 

VICTOR'S 

SUPER MART 
VENDORAMA 

ITrade Mark, 

"Symbol of 

Progress In 

the Bulk 

Vending 

Field" 

u. S. Patient 
Penden 

Write for 
complete 

details 

and prices 

'BIRMINGHAM VENDING CO. 
540 Second Avenue, N. 
Birmingham o, Aloharra 

ieäR0371214s0f,.~33BBIRDIá x~ViR 

1 

Are Your Machines 

STARVED LOOKING! 

Ball- Gum -Bead Machines, 
lacking sufficiently bright 
and colorful CHARMS & 

GIMMICKS, look impover- 
ished -lose sales. 

To vitalize your ma- 
chines with brilliant 
colors, use CHARMS, 
Series #10, VACUUM - 
METALIZED, at $3.00 
per 1,000. 

To GIMMICK your Ma- 
chine, use the hottest, 
most enticing GIM- 
MICKS that ever hit the 
machines - FALSE FIN- 
GERTIPS at $15.25 per 
1,000, f.o.b. Jamaica, 
or at our Distributors. 

SAMUEL Eft- 
,-'& co., INC I 

ml 
iS 

73. LñliN. Y. 

Turbo to Dispose 
Of Tools & Dies 

LANSDALE, Pa - -The Turbo 
Machine Company, which formerly 
made the Kenro ice cream vender, 
has discontinued the manufacture 
of the unit and plans no re -entry 
into the vending field, according 
to Kirk Wyatt, company executive. 

Wyatt said the company' will at- 
tempt to dispose of its vending 
tools and dies. 

Almonds and Filberts 
The 1956 California almond 

crop is forecast by Agriculture at 
48,000 tons, one -fourth larger than 
last year's and 22 per cent above 
average. California and Oregon 
walnuts are expected to total 73,- 
000 tons, 6 per cent below last 
year, but equal to the 10 -year aver- 
age. The 1956 filbert crop in Ore- 
gon and Washington is estimated 
at 2,800 tons, only a third as large 
as either the 1955 crop or average. 

NEW! SENSATIONAL! 

COMPLETE 
EARRINGS 

Guaronted to sweep the country 
v,ill outsell th. poppits. Beauti- 

fully designed in pearlized plastics 
and avoiloble in a brilliant array 
of color,. Also available unas- 
sembled. 

Fo, AB Types Of Vending 

$16.00 Per M 

Stickers available ... contact your 
local distributor ers 

VICTOR 
Standard 

TOPPER 

1c 
Ball Gum 

VENDOR 

$13.25 Each 

$12.15 Each 

100 or More 

Sold on Time payment in lots of S or 

more -25 weeks to Pay Write ter de 

tails. 

ROY TORR 
Lansdowne,Pa, 

Giving friendly service ú liberal 
financing since 1910 

VENDING MACHINE & SUPPLY HEADQUARTERS I 

There', always o complete selection of the following new machines in stock. 
Satisfaction guaranteed 

Victor Acorn Northwestern 

Watling Scales Shipman Stamp Machines 

* Used equipment * Filled or empty capsules 

* Full line of charms, ball gum, stands, parts and merchandise 

WRITE FOR SPECIAL GUM AND CHARM PRICES 

H.B. Hutchinson Jr. 
860 North 'Ave E. Atlanta, Ga. 

.. - Phone: TRin ty 5 4300 

Kent Drops Price in 
Vending Market Bid 

NEW YORK --In a move to 
gaits placement in the nation's cig- 
arette vending machines, the price 
of both Kent regular and king -size 
cigarettes has been reduced from 
$10.80 to $9 a thousand at whole- 
sale, equivalent to about 4 cents a 
pack at retail. 

Lewis Gruber, P. Lorillard presi- 
dent, said the price reduction "will 
open up for Knts many thousands 
of new retail outlets." A company 
announcement added that these 
outlets include the nation's 500,000 
cigarette vending machines. 

A saturation newspaper-radio- 
television advertising campaign is 
planned to publicize the price re- 
duction in the filter -tip brand, and 

Mass. Cig Ops 

May Get Tax 

Rebate of 1 

BOSTON -A large percentage 
of Bay State cigarette operators 
ss ill be in for a bonanza if House 
Bill 790 passes after the Legislature 
resumes after recess September 25. 
The bill, which would rebate ret- 
roactively for at least. the last tino 
gars I per cent of tases pajel on 
cigarette purchases, has been 
passed by the Senate, but ran hitoi 

a log jam in the House. 
It is nosy hs the hands of a House 

committee, 
son to believe that it will be given 
a favorable report and sent back 
for consideration by the House. 
Originally sponsored by the whole- 
salers, it was broadened to include 
all direct buyers. 

The Massachusetts Cigarette Op- 
erators' Association, disbanded 
earlier tisis year, was instrumental 
in pointing 'out that operators were 
being passed up its the rebate plan. 
It would have given the rebate to 

holesalers only. Quick action by 
the \ICOA thru Guild Associates, 
management counsellors, resulted 
in Use operators being included. 
operators are being urged to con- 
tact their local salons in the matter, 

Vender & Bottler 
Continued front pese 123 

ice vending stops on his route. 
Normally, these men have not been 
trained as vending specialists. 

On cup drink machines, Wisler 
painted out, a higher degree of 
training+ is required. 

Sell to Operators 
One slay out of the difficulty for 

the bottler. explained Wisler, is 
selling filled pre -mix tanks to the 
vending operator and taking a lesser 
profit per tank. 

In the long run, explained \ Visier, 
the bottler may be ,better off by 
ridding I self of service problems 
and -making up in volume what he 
loses in profit margin. 

\ Visier feels that the pre -:nix 
Imit will cut into, but never elimi- 
nate, bottle machine sales. On lo- 
cations where no water lines are 
;ivailable -or in sections of factories 
away from water lines -the pre -mix 
unit cats deliver drinks at a lower 
cost than the bottle machines. 

Advantage of the pre -mio over 
the I.Ost- mis.machiue, said Wisler, 
is that the quality of the drink is 
controlled at the bottling plant. 
He added that while servicing on 
the pre -mix is more difficult than 
on the post -mix, the lower cost 
of the pre -mix tends to offset that 
factor. 

large -scale production of Keuts has 
just -begun at the new Greensboro. 
N. C., plant. 

Test Markets 
According to Gruber, market 

tests at the lower price in West 
Virginia and Wisconsin "indicated 
that Kess1's sales volume could be 
lifted sufficiently on a nationwide 
basis by a price reduction to offset 
the reduced profit." 

The Kent advertising program, 
which gets under way Monday (17), 
will use 118 newspapers in 78 mar - 
kets and thousands of radio and 
television spot commercials. 

The advertising pitch will no 
longer be aimed at the heavy 
smoker -it will be directed to the 
entire filter market. Point -of -sale 
material will be distributed to vend - 
i Ig machines. 

4.01kVICTOR 

) Standard 

TOPPER 
lc 

BALL GUM 
VENDOR 
$13.25 

Each 

512.75 Each 
len or -mare 

30 dab money 
back guarantee 

a if not satisfied 

!ra deposit on all arders 
Write for lowest prices on filled 

capsules. Immediate delivery. 

SPECIAL 
TRADE -IN OFF(R 

As High As $6.00 
Per Machine On 

VICTOR TOPPERS 

Send Us Yeas List. 

VEEDCO SALES CO. 
2124 Market st.. Philadelphia 3. Pa. 

Phone: LOcust 7 -1448 

J. SEH`OENBACH 
Distributor.For 

oak Manufacturing Co,, Inc.. 

1645 BEDFORD AVE.. BROOKLYN 25, N. Ys 

PResidiñt 2.2900 
PHONE or WRITE FOR PRICES`' 

VICTOR'S 

SUPER 

MART 
VENDORAMA 

ITrade `.lark, 

"Symbol of 
Progress in 

the Balk 
Vending 
FLId" 
.. 
rsemari.nns. 

r 

VICTOR 
Originatan of Capsula Vending. Now 
brings yola our NEWEST CAPSULE. Tho 
lemalo is made of high- impact material 
which eliminates breaking and coming 
apart et capsula In machine. 

Write for FREE Samples 

5 -STAR 

BABY GRAND 

PIE. 

TUPE 

CARD 

VEN. 

DOR 

Vending Beautiful, Interesting Cards 
Simultaneously with Ball f Gum. 

Large Capacity- 
1200 Cards 1200 Ball, of Gum 

VICTOR VENDING CORP. 
5701.13 W. GRAND AVENUE 

CHICAGO 39, ILLINOIS 

All the news of your IRduslry 
every week in The Billboard 

the neu OAKS "PREMIERE" 

Ball Guns 
and Platuea Care 

both-for to 
Perfectly legal in every city its 

the V -S.A., the "Premier,,' 
holds 800 Innis and 1000 ball 

gon,, features a ael»ralely 
locked euh boon to permit 

location owner to ,,fill 
cards and ball gum in. 
your ahsenoe. and the 

anale fool -proof sain 
mechanism proved 
Lest on the famous 

Acorn Vendors. 

aaaa, tAy" o un ACORN 
all pupoa vendase 
The all -tient favorite of the vending business. 
Vends all OR and OR balk memisandise. 
Tamper -proof with a Dick -proof lock, fills 
from top through wide globo opening - 
dispenses frotabanom. guaranteed 
mrebanically perfect -the one machine with 
virtually no depreelation- today's Acons 
looks the terne as the original! 

contact ruer 
DISTRIBUTOR of 

Weal Coast Factory sales Office Fast'& MldweitFaclorySales Ottice' 
OPERATORS VENDING MACHINE SUPPLY 111 ).; A8EL51)N. Phone -'AT 1 6478 
1013 Se Grand Avenue,'9: Ageie: ',lama 2033 Píf1h Ave.. Pittsbúrgh. Pa 

OAK 'MANUFACTURING CO., "INC. I SÌ;541 n1ehtsbrpdre Ave Culver Clts'. Caldérni.l 
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Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

`CHLOROPHYLL and TAB 

Bubble non aura, 110-170 i 
210 cf. 276 lb 

Chicle BII cum, 130 cf. lb 
Cloe -o -Vó ll cum 4011b 
Cloro- Ve Ch l2kt, 1S2 ccf 40r Ib 

Bubble 
Chicks, J2 B S20 ct 16r lb 

Bubble chicks. 120 i Cf 27r lb 
Tab c click 100 cl. SM bea 
f -Sfi <k Gum, sum, 100 packs í1.f0 

F.O.B. Factory. 150 Lb. Lofs 

AMERICAN CHEWING PRODUCTS 
Hh Mt. PIesent Nwrk /, N. J. 

CIVE TO DAMON RUNYON 

CANCER FUND 

W. Coast Fall Bulk 
Sales Record Seen 

LOS ANGELES -- Route slips 
of bulk vending machine operators 
are showing that fall business will 
be better than the record summer 
just concluded, a survey of mem- 
bers of the Western Vending Ma-1 
chine Operators' Association here 
disclosed. 

The question: "What is your 
outlook for bulk Tending business 
this fall ?" was asked of the associ- 
ation members who vend ball gum, 
nuts and candy. Of those inter- 
viewed, each has from 2230 to 
3,000 bulk units. 

The operators are in accord as 
to methods of making a success of 

the business. All interviewed co- 
operate with locations by installing 
either new or refinished machines 
when the merchant redecorates or 
spruces up his place. They also 

MODEL E -7 DU GRENIER 
1 COLUMN ELECTRIC CIGARETTE VENDOR 

211y" wide. 61" high. Capacity -332 parka 56, 10e b 2Sc. N.Y, lin original crates,. 

$99.50 

Mayflower Distributing: Co. 
2218 University Ave. St. Paul 4. Mmes. Midway 6 79111 

$21.50 

EACH ' 

atinna 

VICTOR'S 

TRADING CARD VENDOR 
Vends e ball of um ando trdin card for I,. 

Vendors, $21.50 each 
pecked 1 to cace 

Vendan complete w11h ball Sum end cards.. 8169.99 
G.,d. a,. o[imesesy fI00.00. 

AddnVOna1 carda (ca, r 14 817.ía 
,n nom lose or s,000i f7.se 

1 cH Of etch will 9rOff ppreaimafIY 31/ 00. 
Tim.- PaYmnf Plan. 

Complete stock Victor Machine., Ball Gum, Charms 
and II necessary supplies for vnd.. ode nfors, 

I 

FREE: yours iopr 1ioá:v. 
Write for 1 

BERNARD K. BITTERMA IN 

Victor Vndin/ self, L Srvic. 
1709 e. 271h 51. Kansas ity. Missouri_ 

RARE OPPORTUNITY 
for 

VENDING MACHINE 

SALESMEN!!! 
* Experienced manufacturer of highest quality 
vending machines is ready to release the finest 
line of vending equipment through territorial 
salesmen. This is a real opportunity to become 
permanently established with a reputable com- 
pany and earn a substantial and steady income. 
Write fully, stating experience, age and territory 
you cover. Liberal commission arrangement. Act 
today. 

ADDRESS BOX #866 
BILLBOARD, 188 W. Randolph St., Chicago 1, III. 

work for better locations within the 
store. 

"Best its years" was the summa- 
tion of the answer To the question: 
"How is business ?" 

There were several reasons for 
the top takes thru the penny and 
nickel machines. 

Answers Vary 
"1 think my business has topped 

all previous periods because of 
better equipment and better mer- 
chandise, said Jack Beasley, of 
Eagle Rock. . 

Phil Sreden added: "Business in 
this area is generally good. The' 
parents are giving their children 
more pennies and this helps a 
great deal." 

"With me, I believe the new 
premium and food items that are 
offered account for in creased 
sales," declared Leo Weiner, asso- 
ciation president. "There is also 
less competition for the penny. 
About the only thing for whirls a 
penny can be used is a vending 
machine. Even postal cards are 
2 cents." 

"There are more children to 
patronize machines," said Daniel 
Lally. `There are more people 
moving into the area and each 
year there is a new group of kids 
who become of age to which the 
penny venders appeal." 

"We have much more to sell and 
the items fre tops in quality," put 
in Seymour Elias. 

Better Relations 
Harry McKinney, a new opera- 

tor in Laguna Beach, is confident 
of still another factor. He summed 
up his increases with: "Vending 
machine operators have better re- 
lations with both the location and 
public today. We are doing a bet- 
ter merchandising job with better 
machines and better items." 

The local group of operators, 
individually, are not doing too 
much with stickers to call atten- 
tion to merchandise within the 
machine. Joe Arguelles is using 
decals to exploit items and Beasley 
makes up a card of charms that is 
placed in the machine. 

The operators unanimously 
agreed that those who are not do- 
ing top business may trace their 
slack revenues to the lack of serv- 
ice or the lack of merchandising. 

Arguelles and Beasley, respec- 
tively, proclaimed the sour grape 
ball Fun.' as "best item in the busi- 
ness' and "there has never been 
anything like it." Altho the grape 
balls are a top seller, there is a 
shortage of them in this area. 

The operator- members have a 
variety of spots with each having 
spots that sell a preponderance of 
different items. Elias has factories 
where peanuts are his top seller. 
\Weiner supplies a number of bowl- 
ing alleys where peanuts outsell 
other items and finds ball gum the 
main item in markets. Beasley's 
top revenue -getter in bars is pea- 
nuts. Candies lead in markets for 
most of the operators with kid 
locations, such as playgrounds, 
second. 

Milk Venders Installed 
In Westinghouse Plant 

SHARON, Pa.- Instapation of 
bulk cup milk venders in the huge 
Transformer Division plant of 
Westinghouse Electric Corporation 
Isere was announced last week. 

The machines were placed on 
location by the Pringle Vending 
Company, of Farrell, and are Cup - 
O- Maties, manufactured by Food 
Engineering Corporation, of Man- 
chester, N. H. 

According to Bill Pringle, the 
venders have met with the ap- 
proval of the employees and are 
averaging about 17 gallons of milk 
per day. 

Milk Production High 
August milk production of 10,- 

794 million pounds was highest 
for the month since 1945 and 3 
per cent above the 1945-54 aver- 
age for the month, according to 
Agriculture Department. Its the 
first eight months of the year, milk 
production totaled nearly 90 billion 
pounds, 3 per cent above last year's 
record high of 87 billion pounds 
for the same period. 

BRING 3-WAY PROFITSI 

W/Gfafi Un C1tCelA2S TODAY! 

J. H. -c_- J, CO. INC. 

]Ne M. FIFTIETH IT.. CHICAGO 32, ILL 

0 A GIVEAWAY! 0 

4 VICTOR 

STOPPERS PLUS 
0 

SNAP -ON O' 

BEADS 

PLUS 
25 21S.. OF 

BALL GUM 

$74.x011 
TOTAL COST 

4 
Cash with order or 1 dap., bal. c.o.d. / 
TIME -PAYMENT PLAN ARRANGED 

PIONEER 
VENDING SERVICE 

S,c1 Rl.bs' sto., 
590 Albany Ave. Brooklyn 3 N. Y. 

PRcsidenl 4.5355 

J. SCHOENBACH 
Distributor For 

Harmon Machine Co., Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

PResident 22900 
PHONE or. WRITE FOR PRICES 

SUMMER SPECIALS! 

Silver King, Sc S 830 
N. W. 10 Col., it Tab 

Gum Mach. 19.50 

Acorn, Sc 10.00 

N. W. 49.1c 12.50 

Master le d 5c tomb 8,S0 

3 Col. Not Nul Sc d 10( 
Comb I5.00 

3 Col. Shipman Stamp Mach. 17.50 

2 Col. Shipman Stamp Mach. 12.50 

STONER CANDY 

MACHINE 
6 col. 

102 Bar Cap. 

Hindi Sr 6 10t 
Candy 

ONLY $125 

LATE MODEL 

ROWE CANDY 

MACHINE 

160 Bar Cap. 

with changer 

ONLY $150 

All machines completely checked and 
ready for location -Order with cow. 
plate confidence. 

V. Deposit, balance C.O.D. 

Rake Coin Machine Exchange 
609 A Spring Garden St.. 

Philadelphia 23. Pa. LOmhard 32676 

OPERATORS! MAKE MONEY! 

with Route of "FUN SHOPS" 
Tarn STEADY PROFITS ,nnnIn1na dore. 
with our FAST -SELLING Joke+. lrlckf 
end roan!' on *ell- display racks. 
Popular "S!' °V* all -year-round nritt 
MSO Investment redWred to etart. Write 

2or 

Ire TODAY for naele drtall.. ' ROBBINS i COMPANY, Dpt, 
127 -R Wyat 171h ftraN, N. Y. C. 11 

CIGARETTE AND 

CANDY MACHINES 
Fully reconditioned, complete with 
base, ready for location. Machines 
ano factory sprayed and look like 
new. Lowest prices anywhere - 
compare! 
STONER 8 COLUMN CANDY, 

160 capacity, prewar modal ...Sí10.00 
STONER 6.CEUMN (ANDY, 

102 tawny, prima, modal.... 10.00 
STONER 8 (OLU00 (ANDY, 

160 opacity, postwar model .. 165.00 
ROWE 8.(OLUMN CANDY, 

120 capacity 60.00 
DIMMER CHAMPION CIGARETTE, 

1t column, king sloe 65.00 
DuGRENIER MODEL S 

7 Column, king sire 45.00 
UNEEDI 6dOLUMN CIGARETTE, 

king site 45.00 
All egelpmenf ncesdiflenally 
learanteed. Fast delivery. One - 
third deposit, balance C.O.D. All 
30c conversions en a I l e b l of 
$20.00 extra. 

NATIONAL 
VENDING SERVICE CO. 

308 Ferman St. Iroeklye, N. Y. 
TRleegte 5.1157 

VICTOR'S 
STANDARD 

TOPPER 
1c 

Ball Gum 

Vendor 

$11,75 each 

100 or more 

$13.25 earn 

AMERICA'S 
FINEST 

BALL GUM 
VENDOR 

1'3 Deposit an all orders. 

Wrlf for our spacial: on Candiea- 
lall Gum -Charm, 

CLEVELAND COIN MACHINE 

EXCHANGE, INC. 
2029 Prospect Ave.. Cleveland 15, 0. 

Phone: TOwer 1 -6115 

amco° 
N SICE 1900 

37=J 
SANITARY 

NAPKIN 
VENDOR 
Gray nni,h pr 
hyaenically neat 
appearance. 

Easily filled hopper 
holds up to 2e napkin 
packages. 

This lorgecapocafy 
achine is ideal for 

factories, cheats, 
public buildings, 
rutouronU, es ol. 

BOX'1 
WICHITA. 

47 
KANSAS 

DESIGNERS: MANUFACTURER5 
(ll ,VENDIN 

MACHINEG S 

WRITE FOR CIRCULAR 
AND NAME OF 

NEAREST DISTRIBUTOR 

GIVE TO DAMON RUNYON CANCER FUND 

Copyrighted material 
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THE BILLBOARD INDEX 

Advertised Used Coin Machine Prices 
How to Use the Index 

PRICES given in the Index are in no 

way intended to be "standard," "na- 

tional," "set,' or offer an authoritative 

reflection of what prices should be on 

used equipment. Prices in the Index are 

designed, however, to be a handy guide 

foi price ranges. Any price obviously 

depends on the condition of the equip- 

ment, age, time on location, the terri- 

tory and other related factors 

HIGHS AND LOWS. Equipment and 

prices listed above are taken from ad- 

vertisements in The Billboard for tiro 

period shown. Listings are the highest 

and lowest prices advertised on music 
machines which have been advertised 
10 times or more for the four -week 
period, and on all other equipment 
which has been advertised five times 
or more. "Highs" and "lover' are most 

meaningful when used with mean aver- 
age listing. 

MOST ACTIVE EQUIPMENT 

For Four-week period ending with Issue 

September 15, 1956 

ARCADE EQUIPMENT 
1. WILLIAMS- 

Sidewalk Engineer.... $195.00 
2. BALLY -Moon Rides 275.00 
2. TELECOIN- Telequiz . 99.50 

MEAN 
HIGH LOW ADV. 

MUSIC MACHINES 
1. WURLITZER -1500 ... $275.00 
2. SEEBURG -M -100 -C . 545.00 
2. WURLITZER-1800 . 815.00 

$150.00 $185.00 
235.00 275.00 

95.00 95.00 

$199.50 $249.50 
485.00 525.00 
650.00 695.00 

SHUFFLE GAMES 
1. KEENEY -Bonus Bowler .$125.00 $ 75.00 $ 75.00 
2. BALLY -Magic 275.00 195.00 275.00 
3. UNITED -Royal 95.00 75.00 90.00 
3. UNITED -Chief 145.00 95.00 100.00 

VENDING MACHINES 
1. Northwestern 49, lc....$ 19.50 $ 12.00 
2. Acorn, 5c or lc 10.00 8.50 
3. Stoner Candy (8 Col.) 165.00 110.00 

PINBALL MACHINES 

BALLY HIGH LOW 

1. Variety $165.00 $100.00 
2. Gayety 150.00 75.00 
2. Gaytime 275.00 165.00 

GOTTLIEB 
1. Duette $235.00 $225.00 
2. Gold Star 150.00 145.00 
3. Gypsy Queen 189.50 165.00 

UNITED 
1. Starlet $295.00 $235.00 
2. Triple Play 210.00 175.00 
2. Nevada 75.00 50.00 

$ 12.50 
8.50 

110.00 

ARCADE EQUIPMENT 

Code: AP -Auto Photo; B- Bally; CC- Chicago Coln; Er -Eras; 
Ex- Exhibit; G- Genco; Gb- Gottlieb; K- .Keencyt M -Intl 

Mutoscope; a- Roorers; S- Seeburg; Sc- Scientific; Sh- 
Shipman; T- Tciccoin; U- United; W- Waliams; Wa- 
W atling. 

Mean 
High Law Mg. 

ABT Challenger (5/46) ...$ 30.00 
Basketball (G) 195.00 
Big Inning IB) 147) 85.00 
Coon Hunt (S) (2/54) 150.00 
Dale Gun IEx) 95.00 
Football IM) 275.00 
Lite League (W) (2/54) 75.00 

$ 25.00 
185.00 
65.00 

125.00 
29.50 
75.00 
75.00 

$ 30.00 
195.00 
85.00 

150.00 
50.00 

275.00 
75.00 

MEAN AVERAGE. The mean average 
is a computation based on all prices at 
which a machine has been advertised 
at for the four -week period indicated 
and reflects the dominant advertised 
price. It is not a simple average be- 
tween the "high" and th "low." High 
and low indicate price range; mean 
average indicates the price level at 
which most of the machines are adver- 
tised for. Therefore, rvlren the mean 
average is nearer the "high," it indi- 
cates the low" is a unique price prob- 
ably for "as is" or "distressed" equip- 
ment. 

Mean 
High Low Arg. 

Midget Movies (CC) $135.00 
Moon Rides (B) (5/54) 275.00 
Photomatic I M) (1/50) ... 35.00 
Rapid Fire (B) 125.00 
Sidewalk Engineer (W) 

15/56) 195.00 
Silver Bullets (Ex) 111/49) 125.00 
Submarine (K) (1/42) 125.00 
Telequiz IT) 11/49) 99.50 
Undersea Raider (2/46) 125.00 

$125.00 
235.00 
295.00 
110.00 

150.00 
125.00 
95.00 
95.00 

125.00 

MUSIC MACHINES 
SEEBURG 
M -100 -C (53) 100 sel., 

45 RPM $545.00 $485.00 
1500 (53) 104 sel., 

45 -78 RPM Mix 275.00 199.50 
1800 (W) 12/55) 815.00 650.00 

PINBALL GAMES 
BALLY 
Atlantic City 15/52) $ 75.00 $ 49.50 
Beach Beauty 11/55) 385.00 300.00 
Beach Club (2/53) 85.00 45.00 
Beauty 111/52) 65.00 60.00 
Big Time 11/55) 275.00 200.00 
Bright Lights (5/511 60.00 50.00 
Bright Spot (1 1 /51) 65.00 50.00 
Broadway 112/55) 450.00 350.00 
Coney Island (9/52) 65.00 39.00 
Dude Ranch (9/51) 100.00 45.00 
Frolic (10/52) 85.00 50.00 
Gayety (3/55) 150.00 75.00 
Gaytime (6/55) 275.00 165.00 
Hi -Fi (6/54) 120.00 90.00 
Ice Frolics (1/54) 115.00 45.00 
Miami Beach 19/551 295.00 200.00 
Nite Club 13/56) 525.00 425.00 
Palm Beach (7/52) 75.00 49.50 
Palm Springs 111/52) 110.00 50.00 
Surf Club (3/54) 115.00 50.00 
Variety (9/54) 165.00 100.00 
Yacht Club 16/53) 75.00 45.00 
GOTTLIEB 
Crossroads (5/52) $ 75.00 $ 50.00 
Daisy Mae 17/54) 175.00 145.00 
Duette (4/55) 235.00 225.00 
Gold Star (3/54) 150.00 145.00 
Gypsy Queen 12/551 189.50 165.00 
Hawaiian Beauty (4/54) 160.00 125.00 
Marble Queen 18/531 125.00 75.00 
Mystic Marvel 13/54) 175.00 125.00 
Poker Face (9/53) 110.00 75.00 
Queen of Hearts (12/52) 110.00 75.00 
Shindig (10/53) 125.00 95.00 
Southern Belle (6/55) 195.00 175.00 
Stage Coach (11/54) 195.00 160.00 
UNITED 
Cabana (3/53) $ 45.00 $ 45.00 
Hawaii (6/54) 75.00 59.50 

$125.00 
275.00 
350.00 
110.00 

185.00 
125.00 
125.00 
95.00 

125.00 

$525.00 

$249.50 
695.00 

$ 50.00 
355.00 

60.00 
65.00 

255.00 
60.00 
65.00 

395.00 
50.00 
65.00 
85.00 

125.00 
200.00 

90.00 
65.00 

250.00 
525.00 

65.00 
75.00 
35.00 

135.00 
50.00 

5 75.00 
175.00 
225.00 
150.00 
185.00 
160.00 
94.50 

139.00 
110.00 
90.00 

1 10.00 
185.00 
175.00 

$ 45.00 
75.00 

MOST ACTIVE LIST. The Most Active 
Equipment list shows which machines 

in major categories have been adver- 

tisec the greatest number of times for 
the four -week period indicated. In the 

case of pinball games only most adver- 

tised games are listed of each manu- 
facturer who has eight games or more 

listed below. Machines in all cate- 

gories appear in order of frequency 
advertised. Numbers indicate position. 

High 
Leader (10/511 $319.00 
Manhattan 14/55) 175.00 
Nevada 18 /541 75.00 
Pixie 19/55) 295.00 
Starlet (1 1 /55) 295.00 
Triple Play (8/55) 210.00 
Tropics 17/531 49.50 

glean 
Low Arg 

$ 50.00 $ 50.00 
150.00 175.00 
50.00 60.00 

225.00 250.00 
235.00 265.00 
175.00 195.00 
45.00 . 45.00 

WILLIAMS 
Army Cr Navy (10 /55)...$ 95.00 $ 50.00 $ 50.00 
Big Ben 19/54) 145.00 100.00 145.00 
Nine Sisters (1/54) 125.00 100.00 100.00 
Peter Pan 17/53) 175.00 155.00 175.00 
Sky Way (9/54) 145.00 125.00 125.00 
Star Pool (10/541 135.00 100.00 125.00 

SHUFFLE GAMES 
Advance Bowler ICC) 

15/531 $150.00 $ 95.00 $100.00 
Bikini (K) 16/54) 150.00 125.00 150.00 
Bonus Bowler I K ) 13/541 125.00 75.00 75.00 
Cascade (U) 12/531 75.00 59.00 59.00 a 

Century (K) 16/54) 195.00 175.00 175.00 
Chief (U) (11/53) 145.00 95.00 100.00 
Classic (U) (6/53) 85.00 69.00 85.00 
Clover Shuffle (U) 11/53) 70.00 65.00 65.00 
Criss -Cross (CC) (11/53) . 150.00 125.00 135.00 
Diamond (Kl (5/531 175.00 160.00 175.00 
Flash ICC) 19/54) 195.00 99.50 195.00 
8 Player (Gel (9/511 85.00 50.00 50.00 
Gold Cup (CC) (7/531 115.00 110.00 115.00 
Gold Medal ( B) 13/551 300.00 300.00 300.00 
Hollywood ICC) (5/55) 295.00 275.00 275.00 
Imperial IU) 19/53) 175.00 75.00 100.00 
Leader Shuffle Alley (U) 

111/53) 175.00 110.00 125.00 
League Bowler (U) 11/54) 145.00 110.00 120.00 
Magic (BI (12/54) 275.00 195.00 275.00 
Mars Deluxe (U) 225.00 185.00 215.00 
Olympic (U) (8/54) 75.00 70.00 70.00 
Pacemaker 1K 19/53) 50.00 50.00 50.00 
Playtime Bowler (CC) 

110/54) 225.00 175.00 195.00 
Rainbow Shuffle Alley (U) 

(8/541 175.00 99.50 100.00 
Rocket (B1 18/54) 175.00 150.00 175.00 
Royal (U) (8/54) 95.00 75.00 90.00 
Speedy (U) (8/541 175.00 165.00 165.00 
Team Bowler (K) 110/52) 120.00 75.00 115.00 
Tenth Frame tK) 70.00 55.00 55.00 
Tenth Frame Bowler ICC) 65.00 50.00 60.00 
Thunderbolt (CC) 275.00 265.00 275.00 
Triple Score Bowler ICC) 

(6/53) 85.00 75.00 75.00 

VENDING " ACHINES 
Acom 5c or lc $ 10.00 $ 8.50 $ 8.50 
DuGrenier 111 Coll 115.00 45.00 65.00 
Northwestern 49, lc 19.50 12.00 12.50 
Northwestern Deluxe 

lc & 5c 12.00 9.95 12.00 
P X 18 Col.) 115.00 85.00 115.00 
Stoner Candy (8 Col.) 165.00 110.00 110.00 

Vending Display Requirements 
Continued from luge 12.3 

the event the States still require 
the visibility of at least one package 
in each row." 

Ile quoted a recent statement 
by Matthew Forbes, president of 
the Harrough Corporation, con- 
sultant to the Cigarette Merchan. 
disers' Association of New York, 
and one of the major stockholders 
of Continental Industries, manu- 
facturer of the Corsair. 

Forbes said, "It is becoming a 
hardship on the vending industry 
to comply with the States' require- 
ment of the visibility of one pack- 
age in each row because the ciga- 
rette vending machines are getting 
bigger and bulkier, and we now 

find the manufacturers have to 
come in with greater size cabinets, 
and because of this situation it is 

necessary to stock the cigarettes in 
some rows with the side of the 
package only in order to save 
space. 

Bonding Operators 
According to Purcell, Forbes ovas 

in favor of bonding cigarette oper- 
ators and suggested that the oper- 
ators would supply men to work 
with State inspectors to make sure 
that the cigarette packs are prop- 
erly stamped. 

Purcell reported on the activities 
of various cigarette machine manu- 
facturers in regard to meeting the 

visibility requirements of the vari- 

ous States. 

Speaking of the Continental 
Vending Machine Corporation (now 
Continental Industries), Purcell said 
that "during the past year they 
have made two separate changes at 

my request with reference to the 
visibility on both the front and 
back row of their machines because 
their last change did not meet the 
objections of some States." 

Rear Window 
He added that a window will be 

added in the rear of the machine to 
facilitate further inspection. Pur- 
cell said that he inspected a hand 
model of the new machine and that 
it makes visible at least two packs 
in the back row. Production on the 
new model, Purcell said, Is ex- 
pected to get under way next 
month. 

Arthur H. Du Grenier, Inc., had 
informed the committee that it 
would be provided, with full date 
and would seek approval before it 
went into production on a new 
model. 

The committee recommended 
that approval be given to the ciga- 
rette machine made by Lehigh, 
Inc. Previous objection was that 
the protective glass in front of the 
machine made inspection difficult. 

Clear Glass 
However, Lehigh has since sub- 

stituted clear glass, and, according 
to the committee report, this sub- 
stitution overcomes the objection 

All machines made by National 
Vendors have at least three packs 
visible in each row, said Purcell, 
and have always met with the ap- 
proval of the committee. 

Referring to three new National 
Vendor models, Purcell said that 
there are no visibility questions on 
two. On the third, he added, the 
first two and last two rotes show 
the cigarette packs on their side. 
But, said Purcell, two packages in 
each row are still visible, so there 
is no question of approval. 

Smokeshop 

Commenting on the Smokeshop. 
Lo -Boy V -18, the committee ob- 
jected to the visibility in the back 
row of the unit, even rho a window 
ovas provided. The objection ovas 

based on the lack of a light to 
illuminate the cigarette packs thru 
the window. 

However approval of the V -I8 
has been recommended because the 
newer models give a clear view of 
cigarette stamps and meter impres- 
sions. 

Copyrighted material 
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Operator Loans to Locations 
Are Not Increasing: Survey 

Opinion Mixed on Whether Loans Are 

'Serious Problem' for the Industry 
By BOB DIETMEIER 

_.y 
CHICAGO -Operator loans to 

locations, a subject of bitter con- 
troversy in the operating business, 
are not increasing in numbers. 

A majority of music operators do 
not consider location loans a serious 
problem. But a substantial num- 
ber believe they constitute a serious 
threat to the business. 

These facts were disclosed in 

preliminary results of a nation -wide 
survey of operators. A total of 82 
music operators representing all 
areas of the country have so far 
participated in the poll. 

(Editor's Note: A complete 
study of operator loans to lo- 
cations will appear in a series 
in the Music Operator Forum 
beginning in the October 6 

issue. It will be based on a 

survey -now being tabulated 
-from which facts in this 
article were taken.) 

Of great interest is the fact that 
the requirements most operators in- 
sist upon before advancing a loca- 
tion a loan are solidly based on 
business principles applicable to 
such a transaction in any business. 

The major difference in loans 
made by operators to locations and 
other business loans, as revealed 
by the survey, is that interest rates 
are abnormally loin- usually 
around 4 per cent. For very short- 
term loans, or for very small 'loans, 
no interest is charged at all in 
many cases. 

A major problem in operator 
loans often is simply that an opera- 

NMG 5-State: 

Confab Opens 

Saturday, 22 
OMAHA- -Plans for the five- 

. State convention organized by the 
Nebraska Music Guild were final- 

, Ind this week, 
The two -day meet, which will 

be held at the Blackstone Hotel 
here September 22 and 23, will 
feature business sessions, exhibits 
and a banquet Sunday (23) night. 
Entertainment - including record 
artists -will highlight the banquet,. 
Phonograph and record distribu- 
tors will exhibit. 

George Miller, president of the 
Music Operators of America, an- 
nounced last week that he would 
attend the meeting, accompanied 
by his wife (see separate story). 
Other special guests expected to 
attend are Al Schlesinger, manag- 
ing director of the National Coin 
Machine Distributors' Association, 
and Bob Dietmeier, coin machine 
editor of The Billboard. 

Operators from Iowa, Missouri, 
Kansas, South Dakota and Nebras- 
ka will take past in the meet. 
According to Howard Ellis, secre- 
tary- treasurer of the NMG, it is the 
first time in four years the Nebras- 
ka group has held such a conven- 
tion. - 

Ed Zorinsky, of H. Z. Vending 
& Sales Company, O m a h a, an- 
nounced last week that his firm 
will hold its first showing of the 
Rock -Ola 200 in conjunction with 
the convention. 

tor does not have enough capital to 
advance a location a loan of any 
size, 

Credit Risk 
A significant point brought up 

by a sizeable number of operators 
polled is this: If a location cannot 
negotiate a loan thru a bank, he is 

immediately suspect as a credit 
risk. Therefore, why should the 
operator "stick his neck out ?" 

What marks loans to locations a 

bad practice which many feel 
poses a serious threat to the oper- 
ating business is this: Large opera- 
tors are almost always in a much 
better financial position to loan 
money than are small operators. 

The net result of operator loca- 
tion loans in areas where a loan 
becomes a prerequisite to landing a 
location: Bigger operators expand- 
ing at the expense of smaller 
operators. 

Some operators pointed out still 
further that when one location 
learns of another location getting a 
loan he wants one, too - Eventually, 
a flood of requests for loans -pour 
in on operators in the area. 

Several operators even explained 
that bitterness often results be- 
tween the operator and the loca- 
tion to which he has-loaned money 
because "the location must pay 
the money back." 

Ops' Takes Down: 
NCMDA Dist. Poll 

Assn. Survey of 51 Members Points Up 

Reasons for Lag, Lower Prices Need 

CHICAGO - Operators' col- 

lections from juke boxes and 
amusement games have been run- 
ning below what they were a year 
ago. There area number of rea- 
sons why this is so, and there 
are a number of things which can 
be done about it. 

That is the general consensus of 
51 distributors surveyed by the 
National Coin Machine Distribu- 
tors' Association. Al Schlesinger, 
NCMDA managing director, dis- 
closed the results of the survey 
of the group's membership last 
week. The survey was completed 
early this month. 

(Editors Note: See chart of 
complete survey results in the 
amusement machines section). 
Principal factors contributing to 

lower taxes, according to the ma- 
jority of surveyed distributors, are: 

1. In amusement games the lack 
of new equipment, 

2. In summer, people seeking 
types of entertainment other than 
coin -operated equipment. 

3. Increasing automobile travel 
which takes people away from 
neighborhood taverns and restau- 
rants. 

Interestingly, a factor whirls was 
not credited by the majority with 
slowing sales were "exorbitant li- 
cense fees or taxes," altho 58 per 
'cent of those reporting felt that 
"detrimental laws were responsi- 
ble for curtailing sales. 

DETROIT OPS 
TO ENTERTAIN 
BOY SCOUTS 

DETROIT - The Boys 
Scouts of America will be 
feted by the United Music 
Operators of Michigan Octo- 
ber 28. Roy Small, UMO 
conciliator, a member of the 
executive board of the Boy 
Scouts here, and entertain- 
ment chairman, announced 
last week that his group 
would supply the entertain- 
ment for the Scout "Bring a 
Buddy" membership drive. 
Small said record artists 
would be lined up to parti- 
cipate. 

More distributors reported a cur- 
tailed credit picture currently than 
those who reported the outlook 
unchanged. Slightly over 20 per 
cent reported an 'expanded" credit 
situation. 

Significantly, an overwhelming 
majority of 94 per cent focused 
sharp attention on the game manu- 
facturers' quest for new ideas by 
answering "yes" to this question: 
Would a national campaign for 
new ideas on amusement games 
help the industry? 

Not surprisingly,.the bulk of dis- 
tributors polled answered that 
"lower priced" equipment would 

(Continued on page 132) 

GEORGE A. MILLER 

Miller Calls 

Special MOA 

Advisory Meet 
OAKLAND, Calif. -A special 

two -day session of the ¡advisory 
committee of Music Operators of 
America will be held in Omaha 
September 24 and 25. It follows 
the ,five -State convention upon - 
sorel by the Nebraska Music Guild 
there (see separate story), 

George Miller,' MOA president, 
announced last week that he called 
the meeting to discuss "emergency 
matters," 1957 convention plans 
and congressional activity on the 
Copyright Act of 1909. He did not 
disclose what "emergency matters" 
would be discussed. 

An important part of the agenda 
will be in adding an executive as- 
sistant to the MOA staff, he said. 

A final decision will be made at 
the meeting on the dates and site 
of the 1957 convention. 

Sidney Levine, MOA counselor, 
is also slated to attend the session, 
Miller said. 

KICKBACK ROUTINE 

Juke Exports to 
France Sad Saga 

(Editor's Note: This report 
is based on confidential 
French sources. The Billboard 
presents it as an information 
service to the coin machine in- 
dustry around the world in 
the hope that such practices, 
where they exist as here re- 
ported, may be corrected.) 

PARIS -You are in France and 
want to import a juke box from 
America. You go to the "Office des 
Changes," which is the import li- 
cense issuing ministry here, and 
they tell you to wait for a libera- 
tion or a quota. You wait and ,you 
find out that such a quota is lib- 
erated." Yes, but they tell you 
juke boxes coming from America 
are subjec' to the per equation." 
What is that? you ask. Very sim- 
ple: 

Suppose that a juke box is worth 
$1,000 f.o.b. Chicago plus $100 
shipping and handling charges to 
Le Havre, France. Converting to 
French francs at 350 francs to the 
dollar, we come to the sum of 
385,000 francs. And in addition to 
this price, we are asking you as 
"per equation" (or "kickback ") 80 
per cent of this value which you 
are to give us in an envelope, 

namely 308,000 francs per ma- 
chine. 

And over and above tisis you 
must pay the sum of 60 per cent 
in custom duties and internal taxes 
in the sum of $1,100. Namely, they 
make you pay custom duties even 
on the freight -which places dis 
tant America at a tremendous dis 

(Continued on page 132) 

6 Wurlitzer 

Distrib Sales 

Meetings Set 
CHICAGO - A series of six 

regional sales meetings with dis- 
tributors was kicked off last week 
by the Rudolph Wurlitzer Com- 
pany. 

A three -man team of Wurlitzer 
executives is conducting the meet - 
ings the first of which was 
held in Chicago for the Midwest 
region September 9 thru 12. 

The team is composed of .Bob 
Bear, phonograph sales manager; 
A. D. Palmer, advertising and 
sales promotion manager, and Al 
Dietrich, credit manager. 

"The purpose of the meetings is 

to discuss with our distributors 
plans for fall selling and advertis- 
ing, promotion and sales tech- 
niques," Palmer said. 

The schedule of the meetings 
calls for the team to be in New 
York September 12 to 16, Atlanta 
16 to 18, Dallas 18 to 20, San 
Francisco 20 to 24, and finally in 
Los Angeles September 24. 

Bert Davidson, Wurlitzer region- 
al sales manager, and Carl J. 
Karle, special sales representative 
in the Southwest, attended the Chi- 
cago meeting. 

Those distributors attending the 
Chicago meet were: Ben Coven, 
Coven Music Corporation, Chica- 
go; Irving R. Sandler, Sandler 
Distributing Company, of Minne- 
apolis and Des hloines; Harry Ja- 
cobs Jr., United, Inc., Milwaukee; 
M. S. Lisser, Cleveland Coin Ma- 
chine Exchange, Inc., Cleveland; 

.(Continued on page 134) 

Expect 500 

t Music 0p 

Golf Banquet 
CIIICAGO --A lively crowd of 

500 coin machine operators, dis- 
tributors and manufacturers, their 
wives and guests, is expected 
Thursday (20) `at the Southmoor 
Country Club, 131st Street & 
Southwest Highway. The event: 
the annual Golf Tournament and 
Banquet sponsored by the Record- 
ed Music Service Association. 

Joe Filitti, who, with Phil Levin, 
stages the annual tourney, predicted 
This will be the biggest and finest 

meet we've ever had. 
The all -day affair will feature 

golf outings, dancing to the music 
of Dan Beboe and entertainment 
by radio and TV celebrities. A 
buffet luncheon is slated from 12 to 
2:30 p.m. and a dinner at 7:30 p.m. 

UMO Votes to Keep 
Battling Licenses 

DETROIT -The United Music 
Operators of Michigan, in line wills 
its aggressive program of fighting 
for fair juke box licenses, last week 
voted unanimously to give Roy 
Small, UMO conciliator, full pow- 
er to take any legal action neces- 
sary in continuing its fight. Joseph 
Cassese, partner in the Detroit lass- 

firm of Cassese, Small (no relation) 
& Ackerman, as UMO counsel will 
work thru Small in undertaking 
any such future action. 

The vote was in effect a vote of 

confidence in Small's two-fisted 
policy of fighting unfair licenses in 
the Detroit area. 

Significantly, at the same time, 
the United Vendors' Association, 
Inc., an independent association of 
cigarette vending machine opera- 
tom in Michigan, unanimously 
passed a resolution commending 
UMO's license policies, singling out 
Small. 

UMO's vote, taken at the group's 
September 10 meeting, followed a 

( Continued on page 131) 
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ONLY PHONOGRAPH TO OFFER SflC PLAY 

The magnetic crowd -pulling power And the earning power of this fabu- 

of the Wurlitzer Centennial Model tous 200- selection instrument, with 

2000 continues to land new loca- its 50 -cent play, has made it the 

fions every day. most profitable as well as popular 

phonograph of the year. 

HIGHLIGHTING 100 YEARS OF 
MUSICAL ACHIEVEMENT 

THE 200- SELECTION 

'\/\/ URLITzER 
CENTENNIAL MODEL 2000 

SEE IT, HEAR IT, BUY IT AT 
YOUR WURLITZER DISTRIBUTOR 

THE RUDOLPH WURLITZER COMPANY, NORTH TONAWANDA, N.Y. 

Copyrighted máterial 
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Mass. Ops Pick 

Boston Lawyer 

Exec Director 
BOSTON -The appointment of 

Jacob Levy, Hub attorney, as ex- 
ecutive director of the Massachus- 
etts Music Operators' Association, 
has been announced by David J. 
Baker, president. He will also be 
legal adviser. 

He replaces Lucius Foster, who 
was executive director almost since 
the inception of the association. 

Baker pointed out that Foster 
had done an excellent job for the 
association and said the reason for 
the replacement the growing need 
of legal advice in the operation of 
music machines. 

The association met Thursday 
(13) at the Beaconsfield Hotel, 
Brookline, to discuss a proposal by 
the City of Boston to impose a 

$50 license fee on music machines. 

'Whatever' Retains 
Lead on MOA Seg 

NEW YORK --The Doris Day 
version of "Whatever Will Be, Will 
Be" on Columbia, again was named 
the nation's top juke box disk Sat- 
urday (15) on "National Juke Box," 
the ABC radio program prepared 
by the Music Operators of Amer- 
ica. 

Other disks named on the pro- 
gram were "More; with Perry 
Como on RCA -Victor; "That's All 
There Is to That," with Nat (King) 
Cole on Capitol, and "Jet -Zoom," 
with Stepin Fetchit on Ferris. 

Selected as promising records 

11 French 
Juke Mfrs. 
Form Assn. 

PARIS - Eleven French juke 
box manufacturers have formed 
their own organization -the Nation- 
al Association of Automatic Ma- 
chine Producers -in a nationwide 
fight to reduce taxes. 

Headed by M. Jacques Mar- 
chant, president, the manufactur- 
ers' primary objective will be a 
public relations campaign to con- 
vince government officials that the 
juke box industry is an important 
factor in French economy. 

Juke boxes have become an 
important means of increasing 
French interest in recorded music, 
the association stated, and are it 

social utility. However, the indus- 
try's growth has been stymied be- 
cause of high taxes and govern- 
ment restrictions. 

Operators and distributors in 
1955 formed the Syndicate Nation - 
nal des Professionels de L'Auto- 
matique to fight the high taxes 
placed on the industry then 
changes in the "Taxe sur Spec- 
tacles' law. 

Thai a co- operative move sup- 
ported by location owners and the 
public (The Billboard, February 
4), the syndicate was successful in 
securing a 50 per cent reduction 
in the annual $225 fee on each 
machine. 

Members of the manufacturers 
organization include the makers of 
the French Bal -Ami, Selectrophone 
Chantal, Flash 555 and Baby 
Flash, Matebois Efod, Jupiter, 
Sovoda 30 and Futurity. 

were "Give Us This Day," with 
Joni James on M -G -M, and "Two 
Innocent Hearts," with Ginny Gib- 
son on Ampar. 

CNN MARKET PLACE the NNienal Exchange tot Col 
Machine Personnel, Predarti. 

CLASSIFIED ADVERTISING' Sy" and OpaslusitilL 

NEW ADVERTISING RATES 
REGULAR (OSSIFIED ADS 

Sot In usual want -ad style, ens parsgraph. 
see dkpur. first Ilne sat In mental E et. 
capo. 

RATE: E. word-Minimum 54.00. 

CASH WITH ORDER 

DISPLAY CLASSIFIED ADS 
Set In urger ty. (up to 14 pt.1 end din /lay. to bast advantage. Ns Illustrations 
or eats permitted. 

RATES: $1.00 doe-S14.00 per Inch. 

CASH WITH ORDER 
Unless credit has Men established. 

-In determinin0 most of ,asalat Classified Ads be ten to count rear name and address 
when computing cost et ad. Whoa mini Rea Number in Caro of The Billboard allow 
for i additional wad. On Ma Number Ada special woke char. at 250 per insertion 
is mad fat handling replies. 

ADDRESS AU. ORDERS AND INQUIRIES TO: 
THE BILLBOARD PUBLISHING CO" 2160 PATTERSON ST., CINCINNATI 22 

Help Wanted 

MECHANIC - EXPERIENCED GAMES, 
meals. Good salary and working mend, 

Roes. Newark. N. J. Weite details. Boa 
M-177, cue Billboard, clncinnau 211, ohto. 

Kuslf PIN. VENDER MECHANIC FOE 
nt."11g yarn{ roañ. ?gireüns tend, 
tleea. Wertz Munk co., sots E. can. Rklr- 
mead. Va. 
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aT tl 
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de11Ven. write for prices voodoo Sales Co. 
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Positions Wanted 

JUKE BOX AND GAME MECHANIC. 6 
years experience, 6 month GI approved 

lim 
whe, eelinColo. g. Write J. S. Schaeffer, Box 669. 

seY9 

THIS IS A 10 -LINE AD 
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thh spate te profitably buy or MD 
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et Softiea 

.+-e-e-e-a+.-.aar+Ha-n 
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MUSiC OPERATOR FORUM 

Ideal Number of 
Juke Selections? 

(Editor's Note: This is the third in a 
series of four Music Operator Forums 
covering multi -selection equipment as it 
affects weekly record buying, program- 
ming and dime play. Last week's article 
concemed itself primarily with trends in 
weekly record buying and its relationship 
to the number of selections on machines. 
This week's discussion centers primarily 
around views of operators on the variety 
of selections available. The fourth and 
final Forum in this series will be on dime 
play via increased selectivity.) 
A jnajority of music operators believe there 

is an ideal number of selections for a juke box. 
The most frequently mentioned number is 100 
selections, altho a surprising number of MOF 
operators believe 50 selections and 200 selections 
seem to be "ideal." However, the average of all 
those who gave an ideal number turns out to be 
over 100 or exactly 104.9 selection's. 

Slightly more than one -third of participating 
MOF operators this week believe that, far from 
there being an ideal number of selections, the 
point isn't worth discussing. To this group, there 
is a definite need for a range of models with 
different numbers of selections. They argue 
that the number and type of persons frequenting 
a location decides what size juke box -in point of 
the number. of selections -is most ideally suited 
to it. 

Those who subscribe to this viewpoint say 
further that it is no more possible from a prac- 
tical business standpoint to place a 200 -selection 
machine in a marginal location than it is to place 
a 40 or a 50- selection machine in a top "A" stop. 
Further, they contend that the type of commis- 
sion arrangement which is possible to give a loca- 
tion depends in good measure on sshat type of 
machine and kind of service is possible. Since 
this is true, the operator who can place a 50- 
selection machine, say, in a marginal stop, can 
make a more favorable commission arrangement 
for both himself and the location than if lie were 
required to place a larger machine. 

With equally convincing arguments, the group 
of AiOF operators who hold that there is an ideal 
number of selections -which centers around 100 
selections -hold that all the music necessary for 
any location can be accommodated on a 100 - 
selection- category machine, that commission ar- 
rangements must be made by the operator to 
provide satisfactory returns for both he and the 
location regardless of what kind of machine he 
uses. Tisis group contends that the selling job 
required to operate a machine in a location to 
best advantage for all concerned is that which 
is done pretty much independently of the number 
of selections involved or the type of equipment. 
At least, they hold that's true -or should be true - 
in most cases. Besides, they add, in the cases 

where it's not true -where a location owner de- 
mands a more expensive machine -it will still be 
up to the operator to decide whether the location 
(and the commission arrangement -he has) is 

going to be satisfactory to be able to offer a bigger 
machine. 

An Iowa operator who operates 60 machines 
(43 of which are in the 80, 100, 104 or 120 - 
selection category, six 200's) believes that 100 - 
selection equipment is ideal for nearly all loca- 
tions. I le does agree that 200 -selection machines 
do increase revenue with EP's "for awhile," but 
he isn't convinced that they are worth the extra 
cost of the machines. All who believe an ideal 
number is around 100 selections argue for this 
number mainly on grounds that it suits well 
almost any location, running a happy medium 
between one which does not have enough pro- 
gramming variety and one which has far more 
than necessary. 

Operators arguing for different numbers of 
selections have the obvious advantage of one 
well -understood fact: That each location is dif- 
ferent-at least in some way -from all others. And 
that, moreover. this difference is often more im- 
portant than ways in which it is similar -or identi- 
cal -to all other locations of the same type. One 
operator stated that "there seems to be no ideal 
number of selections for different locations. The 
location's earning power in relation to the cost of 
equipment determines how new a machine to 
buy and the number of selections." 

A Detsoit operator declared that "there must 
necessarily be different sizes to suit the needs 
of the location because we operate in a number 
of locations that don't want the larger number 
of selections." A Florida operator pointed to 
the differences in customers as one reason for 
different number of selections: "Certainly differ- 
ent locations require different sizes. Number 
of selections needed depends on the age groups 
served by the location. Class of trade is another 
factor." Another operator, arguing the same point, 
stated that "different sizes are necessary, for older 
customers don't follow as many hit tunes as 
younger ones." e 

How They Voted 
1. How many lake boxes do roc opts' 

Average camber 72.4 
2. What perceatate of year take Mxet are of the foUew!t 

(16 164, 160 or 126 select... 71.1% 
M oe S4 selections 11.3% 
266 selectlaas 11.69í 

100,6% 
3. Do yac peed Juke boxes wW difent cambers of seise. 

Was or I. there as "Ideal" number of micetleae to fit d 
your loeatloas' 

Different cumbers of selections 34.3% 
"ideal" ember of selections 63.7% 

106.6% 

'Ideal' Number Selections . 
GEORGE R. "MODES, Uniontown, Pa.: "200- selec- 
tion equipment satisfies all locations -a matter of 
floor space would be the only reason for buying a 
smaller machine. Half of the records on my 200's 
are EP's. This is an effective operator answer to the 
usual dime ('get- rich -quick') howl." 

OHIO OPERATOR (who asked not to use his 
name): 'The 100 or 104 or 120 -selection juke 
box is Ilse ideal. But in small locations you don't 
need 100 selections. Just 40 or 50 selections 
is all you need. You don't need the 200- selec- 
tion machine at all. The amount of increase 
(with the 200) is just not worth it. I will not 
buy one artless competition forces me to." 

H. KEN EBMEIER, Select Music Company, St. 
Louis: "100 selections allows room for various types 
of music and requests. Any amount over 100 is 
highly superfluous and is a handicap to the operator." 

CALIFORNIA OPERATOR (who asked not to 
use his name): "8 selections for small locations, 
120 selections plenty for all others. Diminishing 
returns net in after that." 

A. G. TRUCANO, Black hills Novelty Company. 
Deadwood, S. D.: "100 selections are plenty. Our 
experience has been that if one location gets a 200 - 
selection machine other locations demand the same 
regardless of the income from them. In fact, poor 
locations are the ones that are hardest to deal with. 
Too many operators are allowing the locations to dic- 
tate the kind of equipment they get." 

W. C. BRENNER JR., Evansville, Ind.: "100 
selections are about right but since the 200 is 
available, it must be used to meet competition. 
Machines with fewer than 100 selections must 
be used on lowest -grade locations." 

N. R. BOETCIER7 Badger Sales Company, Green 
Bay, %Pis.: "I don t believe a phonograph should 

ever have more than 100 selections. Let's not luid 
ourselves. Money is made from 'hit tunes.' Show 
me a juke tom that plays principally oid favorite 
tunes and that juke box will not pay for its keep." 

ELSTER GREDEN, Winona, Minn.: "100- selec- 
tion equipment is good. But a cheap 50 to 80- 
selection machine will fill the bill in many loca- 
tions." 

Need Different Numbers ... - 

JACK GUTSHALL, Corona, Calif.: "Food locations 
do better with 200 -selection machines properly pro- 
grammed. Smaller locations do all right with 100 
selections. In any case, dime play is a 'must' -we 
are 95 per cent on dime." 

CARL W. FISHER, Los Angeles: 'Top locations 
use 200's, and the other locations are graded 
down according to the size of collections." 

D. H. GARSfAN, Garman Music Company, Republic, 
Kan.: "There must necessarily be different numbers 
of selections in order to provide adequately for 
small income locations." 

A. C. EVANS, Evans Sales & Service, South 
Bend, Ind.: "It is my opinion that an operator 
must have different sizes (selection machines) to 
take care of all kinds of locations. One would 
be foolish to place 200 -selection machine in a 
location that would only need a 40- selection 
unit." 

DON R. McDONALD, McDonald Merchandising, 
Ottawa, ill.: "We've put 200- selection machines on 
top locations. We're using 100 -selection equipment 
for most locations. And we hope to eliminate all 
equipment with fewer than 100 selections. 

LEROY J. LAMBERT, Lambert Music Company, 
Stockton, Calif.: "You can't buy for the marginal 
locations. You must buy for the best. Then 
you step down to your next best in about a year, 
and so on." 

Next Week: Dime Play & Selectivity 
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LET'S 

FOCUS 

ON 

FALL COIN MACHINE BUSINESS 

The Billboard's 
Big Annual Coin Machine 

"CONVENTION-IN-PRINT" 
Issue Dated October 6th 

Can Help You! 
The October 6th "CONVENTION -IN- PRINT ". Issue 
offers manufacturers, distributors, jobbers and 
suppliers a unique sales opportunity, timed to the 
seasonal trend of marketing activities in the Coin 
Machine Field. 

All of the subtle stimulation of an industry -spon- 
sored convention has been cultivated in a tech- 
nique that projects the constructive sales -producing 
features of a "live" convention into the editorial 
columns of this internationally consulted publica- 
tion. 

"CON - 
VENTION-IN- PRINT" Issue, The Billboard will 
again spark fall sales in the Coin Machine Indus- 
try in 1956. Full coverage of the field means dis- 
playing your products for the benefit of 25,000 
operator readers when they are seeking new sales 
ideas. 

Make sure your company is in focus for fall sell- 
ing through being a part of the "CONVENTION - 
IN- PRINT" Issue. 

ADVERTISING DEADLINE ... SEPTEMBER 11 

A 6 -month record of Coin Machine Distrib- 
utor lineage in The Billboard, compared to 
the total of all other publications in this 
field, establishes a conclusive advertising 
preference .. . 

163,080 lines The Billboard 
23,978 lines All Other Publications 

Write, wire or phone your advertising 
reservation to any of The Billboard 
Offices listed below. Do it today! 

THE BILLBOARD PUBLISHING COMPANY 

CHICAGO 1, ILL 
Ise W. Randolph St. 

CEntral 6-$761 

Jack Sloan 

Dick Wilson 

Dick Ford 

HOLLYWOOD 28, 
CALIF. 

6000 Sunset Blvd. 

H011ywood 9-5831 

George Kílley 

CINCINNATI 22, OHIO 

2160 Patterson St. 

DUnbar 1.6450 
. Lou Schechet 

DATE OF 

"CONVENTION-IN-PRINT" 
ISSUE . 

OCTOBER 6th 
ADVERTISING DEADLINE 

SEPT. 27th 

NEW YORK 36, N. Y. 

1564 Broadway 
FLara 7 -2E00 
Martin -Toehey 

ST. LOUIS 1, MO. 

390 Arcade Building 
CHastnut 1 -0443 

Frank Jailing 

COINMEN YOU KNOW 
Chicago 

By KEN KNAUF 
TRADE SHOCKED BY NELSON'S DEATH. The coin machine trade 
here and thruout the country was shocked to hear last week of the 
death in Boston of Jack Nelson; Bally Manufacturing Company general 
sales manager. Jack was a veteran of more than 40 years in the 
business. (See separate story in Amusement Machine section.) 

Frank Mencuri, Exhibit Supply vice -president and director of sales, 
is off the sales hook this week, with all his efforts currently being 
devoted to production. Sam Lewis, president, reported a flock of new 
products in the works.... Art Weinand, Williams Manufacturing Com 
papy sales manager, looking forward to attending the five -State meeting 
of operators at the Nebraska Juke Box Show in Omaha this weekend. 

First Coin Machine Exchange phones we7e in a continual buzz 
last week with the installation of a new switchboard set -up. It was 
too much for Fred Klein, who took off for the Wisconsin -Minnesota 
Northwoods for a vacation. Receptionist Analee Perlik back from a 
summer hiatus, and everyone happy to see her. First visitors were 
Leon Groves, Cassopolis, Mich.; George Brennan, Hot Springs, Ark.; 
Dick Ddtz, Mishawaka, Ind.; Paul Paden, South Bend, lnd.; Matt 
Pohl, Hammond, Ind., and John Bush, Peoria, fil. 

Ralph Lobel!, vice- president in charge of sales, Leaf Brands, is on 
the program of the October 15 meeting of the Chicagp Candy Club. 
Hell show an hour-long color movie record of Isis and Mrs. Lobe ll's 
recent round- the -world trip. ... Joe Filitti and Phil Levin, Recorded 
Music Service Association, expect a record crowd of Chicago area 
coinmen at their annual golf outing and banquet at Southmoor 
Country Club Thursday (20). 

Two new Chicago salesmen will be greeting operators around the 
country: Morton Secore has joined Chicago Coin Machine Company as 
a sales representative, and Empire Coin Machine. Exchange has 

(Conti usesi un page 133) 

The Oldest 
ONE -STOP 

Record Service 

All Labels 

o 
All Hits 

45 RPM 55c 
78 RPM 60c 
Single EP's 91c 

NO EXTRA CHARGES 

FREE TITLE STRIP SERVICE 

No order too large or too moll. 
Sava Time1 Save Money! 

STORE BUSINESS WELCOME 

No C.O.D. Send check with 
order including postage. 

The Musical Sales Co. 
SEEBURG DISTRIBUTORS 

140 West Mount 
Royal Ave. 

Baltimore I, Md. 
Vernon 7-5755 

THE BILLBOARD is 
the only trade 
paper covering the 
general showbusi- 
ness field with an audited 
paid circulation. 

UMO License Vote 
Continued from page 128 

move in which the association 
went on record that the current 
rash of new Detroit suburban juke 
box licenses were actually "hidden 
taxes." 

Elaborating other UMO action, 
Small declared: "Detroit taxes as- 

sessed against individual juke box 
operator from time to time have 
been grossly unfair. UMO's posi- 
tion is that we should ask the 
Detroit Board of Assessors for 
hearings to try to effect equal 
valuation for all kinds of equip- 
ment owned and operated by oper- 
ator." 

Currently, UMO is awaiting the 
Melvindale City Council's reply to 
UMO's show -cause order instruct- 
ing the town to show why a $25 
fee is necessary for regulatory 
measures and why operators must 
secure licenses before soliciting 
locations. 

Assn. Stand 
The basis of the group's action 

against Melvindale is bawd largely 
on three principal arguments: 

1. That the licensing ordinance 
now in effect virtually creates a 

monopoly for existing operators of 
machines and discourages new in- 
vestment in the business. This point 
is based on that part of the new 
ordinance which calls for opera- 
tors to secure licenses before solicit- 
ing locations. 

2. That the ordinance is dis- 
criminatory in that it makes no 
provision for regulation of ma- 
chines owned by location owners. 

3. That all municipal licenses 
in Michigan are to be for regulato- 
ry purposes ottly, not for the pur- 
pose of deriving income. The new 
ordinance does not indicate what 
it is supposed to be regulating. 

Commenting on the abuse of 
police power by some municipali- 
ties in licensing various businesses, 
Small said: "Ordinary legislation 
by municipal police power has 
been allowed to such an extent as 
to be alarming and dangerous. 
Some communities, for example, 
have gone to the extreme by having 
adopted ordinances which license 
door -to -door salesmen. By the 
same line of reasoning, newsboys 
might be licensed, which shows 
how silly city licensing can get." 

where answering erns ... 
SAY YOU SAW IT IN 

THE BILLBOARD! 
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NCMDA Distributors Vote 
Drive for New Game Ideas 

Continued front page 128 

create greater sales and that 
'higher priced" equipment would 
be detrimental to sales. 

Almost as'many distributors re- 
ported that operators' collections 
were down on juke boxes as on 
games (74 per cent on the former, 
82 per cent the latter). 

The survey furnishes impressive 
evidence of what distributors if 
these polled provide an accurate 
cross- section believe will improve 
their sales and operator collections: 
New types of equipment with price 
tags which are lower than those on 
equipment selling today. 

Schlesinger in summarizing re- 
sults of the poll declared: 

'The large vote on the lack of 
new equipment contributing to our 
summer slump is an impressive one. 
This is tied up with our definite 
need for new ideas. Whether the 
price of equipment is high or low, 
the urgent need for new merchan- 
dise is very apparent" 

Despite the fact that results 
show distributors voting for "lower 
priced" equipment, Schlesinger 
lays less emphasis on price than 
on the need for new equipment. 
In interpreting the results, he 
stated that it is crystal clear to 
see what is needed to give us a 
'shot in the arm' at this time: 
lower priced equipment for quan- 
tity locations, higher priced equip- 
ment for quality locations." 

Ideas for new equipment, then, 
is the most pressing. need that 
Schlesinger secs in the amusement 
game industry in analyzing survey 
findings. Said Schlesinger: 

"Looking toward the future 
(NCMDA.), members feel that un- 
less we can create new ideas, our 
picture (in games) will indeed be 
a bleak one. This therefore be- 
comes our number one problem. 
If we can, thr a the trade maga- 
zines. operator associations and dis. 
tributors, bring this important mes- 

BB to Hold Annual 
Games Ideas Contest 

(Editor's Note: See editorial 
in titis section) 

CHICAGO -The Billboard will 
conduct an annual industry prize 
contest for ideas for new amuse- 
ment games. 

The publication will name a 

panel of prominent tradesters to 
judge ideas submitted. Tentative 
plans call for three major prizes to 
ba awarded. 

Complete contest rules will be 
announced at a later date. 

The date for the opening of the 
first annual contest will be set 
sometime next month. 

Exhibit Maps Big Fall 
Output -New Items Due 

CHICAGO --If plans turn to 
realities, Exhibit Supply Company 
may -well set a new production rec- 
ord during the fall season. 

"\Ve have enough new ideas to 
keep us busy for a %ear, " said Sam 
Lewis, president. We expect to 
break with 10 to 15 new pieces of 
equipment this fall." Lewis said 
some of these new models may be 
in the vending machine line. 
firm has produced and said apost- 
card vender for several years. 

The first of the new Exhibit 
amusement games, a coin -operated 
gun game, is already in production 
and shipments are expected to start 
this week. Lewis said that in addi- 
tion to the new gun, an entirely 
new type of game model is sched- 
uled to be presented to the indus- 

Morton Secore 

Joins Chi Coin 

As Sales Rep. 
CHICAGO -- Chicago Coin Ma- 

chine Company last week an- 
nounced the appointment of Mor- 
ton Secore as road sales represen- 
tative of the firm. 

Secore, who has worked in the 
coin machine field and related 
fields for over 20 years, will travel 

- the cotmtry handling Chicago Coin 
amusement game sales. 

A native Chicagoan, Secore for- 
-. (Continued on page 136) 

tee in the near future. "In time 
for the fall season," Lewis assured. 

20 New Ideas 
Upon consideration are as many 

as 20 different ideas for coin ma- 
chine models. Some of these are 
already prepared for testing, Lewis 
said. About half of the new items 
are considered "location -type 
r: wes." The planned models fall 
into many different categories, 
Lewis stated. 

Exhibit is adding to its factory 
staff in preparation for the antici- 
pated production surge. 

sage to the entire trade, perhaps 
we ¢:m stimulate the search for 
new ideo." 

In summarizing other poll re- 
sults, Schlesinger centers attention 
on an age -old question in the rnin 
operated equipment business: Mas- 
cot the traditional summer slump 
be licked? He also calls for "some 
combined effort" to fight legisla- 
tion that has slowed down sales 
as reported by distributors is the 
survey. 

The NCMDA head stated: 
"The large use of automobiles 

during the summer and vacation 
periods has changed the picture for 
many during the summer months. 

EDITORIAL 

Ideas Wanted 
Ideas are the bread and butter of the amusement game 

business. The business lives on new ideas. It has thrived and 
will continue to thrive on new ideas. The game business is a 
novelty business. It needs a constant floss- of ideas to keep it 
vigorous. 

Manufacturers are deeply aware of this. It is became of it 
that they spend hundreds of thousands of dollars on engineering 
and development annually. Their engineering staffs work on 
hundreds of new ideas for games. But for every hundred new 
ideas. perhaps only one proves,practicable and profitable. 

So hundreds more are always needed. 
It is for this reason that The Billboard will conduct an 

annual contest to find more new ideas for the manufacturers' 
hopper. We think it can do much to focus the attention and 
thinking of everyone in the business on new ideas. 

It is significant that the National Coin Machine Distributors' 
Assocation survey of its membership revealed 94 per cent in 
favor of a "national campaign" for new ideas. (See story and 
u-liart elsewhere in this section.) 

'We're 100 per cent in favor of such a campaign. 
There are 'never too many profitable games. 

Holy are we to balance this sum- 
mer business? Is it lost entirely or 
can we hypo every type of stummer i Jack Nelson, Bally resort to bring this du balance? 
This question requires a carefully 
studied method of catching up with 
the customer during his travels. 

"Detrimental laws that slow 
down sales are taking their toll 
among operators and distributors. 
Some combined effort should be 
trade to at least open up territory 
that is now closed to legal equip- ass of over 4t1 years du the coin 

meet. If the creahion of new ideas machine industry, died of a heart 

is to flourish certainly it should attack its Boston Wednesday (12). 

ales Chief, Dies 
CHICAGO -Jack Nelson, 61, gan his career in the coin machine 

Bally Manufacturing Company business with The Billboard's acl- 
general sales manager and a veter- vertising staff in 1915 and re- 

mained with the company for 21 

be our co- operative effort to open The bah' was to be at rest 
up markets new closed -to us." 

Survey results and Schlesinger's 
summary were contained in a bul- 
letin mailed to NCMDA members 
Friday (1.1). (Editor's Note: A chart 
showing complete results of the 
poll appear elsewhere in this sec- 
tion.) - 

Empire Names 

LeRoy Rohbein 

To Sales Staff 
CHICAGO -- LeRoy Rohbein 

has been appointed to the road 
sales staff of Empire Coin Machine 
Exchange, Cil Kitt, Empire presi- 
dent, announced last week. 

Ilohbein has been with the firm 
for three years, acting as head of 
the shipping department. 

The new salesman joins Jack 
Burns as a traveling representative, 
giving Empire a two -man road 
team. foe Robbins is sales mana- 
ger for the firm. 

Saturday and Sunday (15 -16) at 
John E. Maloney Company Funeral 
Home, 1359 Devon Avenue, Chi- 
cago. Services were scheduled at 
1 p.m. Monday from the funeral 
chapel. Interment at \Voodlawn 
Cemetery, Forest Park, Ill. 

Nelson served as Bally sales 
chief since October, 1949. He be- 

FED. TAX DEPT. 
RULES- ON POOL 

1í'ASH1NC:TON - Skill 
Pool and Cue -Eut, coin- opera- 
ted ganses resembling billiard 
and pool tables, but with 
posts or Isoles in the playing 
surface to deter standard use 
as a pool or billiard table, 
are subject to the federal coin - 
operated amusement tau, but 
not to the annual $20 federal 
tax on operation of regular 
pool or billiard tables. 

The nuing was made by 
the Internal Revenue Bureau 
last week in answer to queries 
from operators of the games. 
The Bureau decided that no 
gaming aspects are involved 
in the play. 

UNFAIR DUTIES 
. 

U. S. Awake? Germany Woos French 
Coin Market Thru Customs Office 

Continued front page 128 

advantage to next -door neighbor, 
Germany. The total cost of a U. S: 
made juke box: close to a million 
francs. 

American coin machine in- 
terests are in danger of being 
ousted from the French coin 
market within a few short 
years, and finding their place 
taken over by German equip- 
ment. The American industry 
apparently doesn't know or 
chooses to ignore that it is be- 
ing discriminated against by 
the French government. 
But regarding German equip- 

ment: Just apply for an import li- 
cense. And when You get it you 
have no "kickback' to pay. You 

argue with the various authorities 
here that it is unfair. Americans 
pay their workers approximately 
three times what the German work- 
er makes, and the product of his 
efforts is being discriminated 
against by this unfair "per equa- 
tion." Yes, they answer, but we 
buy more from America than what 
she buys from us, and almost all 
our dollars are utilized to purchase 
raw materials from the States. 

This response looks good on the 
surface. But a check with the 
American Chamber of Commerce 
in Paris reveals that while France 
is buying raw materials from the 
U. S., almost all of these rasa ma- 
terials are not surplus products. 

Actually, America is increasingly 
in need of raw materials and is 
currently the world's greatest im- 
porter of raw materials. 

Thun America is complacently 
exchanging raw materials with 
France with little or no profit, and 
America is letting herself be 
knocked out by Germany on auto- 
mobiles, fruit juices and coin -oper- 
ated equipment because of this 
"kickback ". which is directed 
against the U. S. . 

Little by little, German jukes and 
other equipment are infiltrating the 
market, and unless the American 
industry takes a vigorous action, it 
may expect to step out of the pic- 
ture within a short time. 

JACK NELSON 

years, acting as manager of the 
Chicago office for four years. 

Rock -Ola V.-P. 
IIe joined Rock -Ola Manufactur- 

ing Corporation, Chicago, in June, 
1936, as general sales manager, 
later becoming vice-president in 
charge of sales for. the juke box 
manufacturing firm. 

Nelson joined Superior Products 
Compassy, Chicago, in February, 
1944, as general sales manager, 
and in 1946 entered into business 
for himself as a coin machine dis- 
tributor under name of jack Nelson 
Company. The firm was later 
taken ovet by his son, Jack Nelson 
Jr., as Logan Distributing Compa- 
ny, bulk vending machine distrib- 
utors and suppliers. 

Active in the coin machine its- 

(Continued on Tage. 135) 

Williams Ships 

Super Score, 

New Five -Ball 
CHICAGO -Super Score, new 

Williams Manufacturing Company 
five -ball pin game, features light- 
ing up letters for replays. 

Players light up the letters of 
the game title, Super Score, by hit- 
ting ball bumpers and roll-over 

(Continued on page 1 "5) 
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New Licensing 

Plan Drafted 

In Minneapolis 
\IINNEAPOLIS -After weeks 

of indecision, a joint Minneapolis 
City Council committee Wednes- 
day (12) arrived at a formula for 
licensing pinballs on the one hand, 
and other amusement -type coin - 
operated games on the other. 

Under the plan, drafted by the 
ordinances and legislation and by 
the license committees of the coun- 
cil, pinball permits will be $67.30 
annually for each machine. 
Mechanical pool tables, bowling 
and shuffle games and similar de- 
vices will hive a $25 per unit 
yearly fee. 

Originally, the two committees 
bad proposed to lower the now - 
existing $67.30 fee for pinball 
games to $40 per unit after it /vas 
pointed out that the recent govern; 
mental activity aimed at the de- 
vices had caused a sharp decline in 
the number now licensed and on 
location. The other devices were 
included. However, when opposi- 
tion developed among other coun- 
cil members to the plan of cutting 
pinball permits. Alderman Frank 
`Volinski, license committee chair- 
man and orime author, held up the 
proposal. 

The new plan calls for letting 
the present t -pinball ordinance and 
its $87.50 :fee stand, with tire ex- 

(Continued on page 139) 

IDAHO FALLS, Idaho - Pro - 
13ate_Judge Ira Corey has taken 
under advisement: the question of 
whether or not pinballs are "gam - 
bling- devices." 

A hearing had been held in the 
Bonneville County probate court 
in which' the State of Idaho con- 
tended thát the machines are 
"gambling devices" even tho they 
do not pay off in cash, merchan- 
dise or extra fames. Edward W. 

argued that when a player can de- 
posit an extra coin in hopes of 
getting another ball to increase his 
score, this is "gambling." 

Pike and Assistant Attorney 
General Ed Aschenbrenner, repre- 
sented the State in seeking to 
prove that seven pinballs seized 
at Idaho Falls August 21 were 
"gambling devices." 

Defense Arguments 
Arthur Smith, defense attorney 

for Roger Honges. owner of the 
machines, said, The courts have 
never held that it is illegal to take 
a chance. These machines are not 
adapted or designed for gambling. 

Idaho Probes 
Question of 
Pin Legality 

Pike, Bonnevil e county attorney, 

Minn. Ops Get 
Dim View of 
Political Slate 

ST. PAUL -Minnesota's State- 
wide. primary election last week 
put coin machine operators on the 
spot politically and may result in 
many of them "going hunting" 
come election day in November. 

The reason is the outcome of the 
primary races for attorney general. 
Miles Lord, present attorney gener- 
al, won renomination on the Demo- 
cratic- Farmer -Labor ticket. Keith 
Kennedy was nominated for the 
post on the Republican ticket. 

Lord last December termed free 
games won on pinballs as illegal 
under Minnesota law, with the re- 
sult that almost all such devices 
have disappeared from locations 
here. Subsequently. his ruling was 
upset by District Judge John A. 
Weeks in 'Minneapolis and that de- 
cision is on appeal to the State 
Supreme Court. 

Kennedy in Race 
Kennedy, however. resigned his 

job as assistant U.S. district attor- 
ney under George MacKinnon to 
make the race for the' GOP nomi- 
nation. MacKinnon, in February, 
obtained federal grand jury indict- 
ments. against nearly hvci -scare lo- 
cation owners in the Twin Cities 
who subsequently paid fines total- 
ing 540,000 on charges they vio- 
lated the U.S. gambling laws as it 
pertains to pinball devices. 

Kennedy had a hand in the in- 
vestigation by MacKinnon s office 
and the nominee is said' to have 
clone a great deal, of the initial 
spadework in advance of the 
wholesale indictments. 

In addition, Kennedy, during the 
primary pre - election campaign, 
used the pinball machine as a 
"football" in his attack on Attorney 
General Lord. The latter declined 
to pick up the ball. however, dur- 
ing the electioneering. However, 
coalmen now are concerned that 
during the upcoming general elec- 
Hon campaign the fur really will 
fly from both sides en the issue: 

Meanwhile, a federal grand spry 
here Thursday (14) returned indict- 
ments against 13 location metiers 
and one operator charging failure 
to pnrchase gambling tax stamps 
for pinball games. 

indictment of Gopher Sales 
Company. Faribaalt, Minn., as a 
co- defendant with two location 
owners marks the first time that an 
operator or operating firm has been 
named by the federal government 
in these 'charges. 

The placer cant get anything out 
of them.' 

The case iniolved a ten nest 
from Robert \\'. Millsap, Boise, 
chief investigator of the Idaho 

I Liquor Law Enforcement depart- 
ment, that the machines seized be 

I destroyed as "gambling machines." 
Pike asked the attorney general's 
office to participate in the trial, a 

; test case. There is also the question 
as to whether the machines must 
he in operation to warrant destrue- 
lion. 

SALESMAN 
With coin machine experience to work in 

your own State on the hottest item the 

industry has had in years. Earnings of 
$100.00 a day for the next several years 

would be easy. Exclusive territory. 

LOUIS E. WOLCHER 
1350 Howard Street 

San Francisco, California 

COINMEN YOU KNOW 
Continued front page 131 

appointed LeRoy Hohbein as roadmatl... , Gertude Herron, Exhibit 
Supply receptionist, husband James and son William off to Miami 
for a tit o- weeker. 

New York 
By AARON STERNFIELD 

Out -of -town distributors were much in evidence along 10th 
Avenue last week. Visiting Joe Young, Abe Lipsky and Iry Holzman 
at Young Distributing were Johnny 1)ilotta, Newark, N. J., Wurlitzer ., 

and Rusty. Smith and Jerry White, Pittsburgh Wurlitzer 
distributors, 

Ed Ravreby, Associated Amusements, Boston Rock -Oil distributor, 
was also in town, and Jules Olshein, Odco, Albany, N. Y., visited with 
Dave Lowy and Milke Munves. 

Mr. and Mrs. Toby Halpern, game operators, are recent parents of 
their first child, Michael.... Al Miniaci, Paramount Music, and John 
Sullivan, game operator, are both hospitalized. 

Moe k,ltlow, Pahlmo Corporation, recently Lost his father, as did 
Sylvia Goldberg, secretary at RCIA Local 433, Bernie Sterler, Deer 
Park, L. I., operator, was in town buying equipment. 

Joe Hahnen, Gordon Automatic Music, died recently. .. Joe 
Connors, Connors Automatic Music, has returned from a Quebec trip. 

. Bill Suesen, Broadway Music, is taking the wife along on a Canadian 
trip. 

Dave Robbins, former Stoner distributor and a veteran of 20 years 
in the coin machine business, is currently manufacturing jokes and 
novelties Murray Kaye, Atlantic -New York, reports that business 
has picked up sharply since Labor Day. 

Young Distributing Company played host to eight Wurlitzer dis- 
tributors last week at the company's showrooms. The distributors held 
a regional sales meeting at the Hotel Statler. From the factory were 
A. D. Palmer, director of advertising and sales promotion; Bob Baer, 
sales manager, and Al Dietrich, credit manager. 

Milwaukee 
By BENN OLLMAN- 

WANTED 
Skee Ball 

Alleys 
9 FOOT OR LESS 

Slate Quantity 
Your Prie 

Condition 

KINGS AMUSEMENT CO. 
1505 Coney Island Ave. 

Brooklyn 30, N. Y. Esplanade 7 -0787 

GAMES REBUILT THE MUNVES WAY 

WORK AND LOOK LIKE NEW 

BARGAIN PRICES -BASEBALLS 

BalA.Ball Sr., Upright Goofed..., sass 
Rockola and All American 15.00 
Texas Leaguer an.on 
Scientific Upright 65.10 
Lite.A League TS.W 

16.5 Western DeLuxe 
Western Stator League 85.50 
Scientific Batting PraMk AS.nn 
Scientific Pitch'emBat'em 1YS0u 
Bally Big Inning 100.1x1 
AllStars. e, ens ,00.00 
All Stara. nnlna 100.00 
Genco Chemplon 195.00 
Williams World Seiler 85.05 
United loth Inning T5.0a 

COUNTER GAMES 
Line -A- Basket, Bally E 45.on 

FE"' 
Grlp 

Pep UP 
KI k d C 

25.oa 
2.S.0o 

e er an atc h er 25.uu ivnlrlABa n 22.sn 
ART Glattender 30.as 
Advance CsLrlo -New 72.Sn 
ABT Skill o 

With 
25.1x7 

Skill Genco Wlth Stand 
Skill lump Wlth Stand 48.5n 

Scientific Upright Basketball ....f 65Á0 
Scientific Upright Field Goal 65.W 
Williams Quarterback Football 7510 
Genco Quarterback Foothill 21ì5.W 

raer: issu Catalog -3 25 Illustrations. 

577 Tenth An-. N. 42nd SI.l 
New York 36. N.Y. 13Ryònt,9 =607 

PRESLEY DISKS IN DEMAND. Stu Glassman, of Radio Doctors, the 
Beer City's major one -stop diskery, labels the current volume of 'nisi- , ness his shop is getting from the operator trade "Unbelievable." What's / lowest Prices in the U. S. A.! 

01 

causing it? According to Sin a good deal of the current juke box sr- 0 
PIN GAMES! Lion stems from the Elvis Presley craze. "Operators can't get enough I 

Presley disks," he claims... , Elmer anisch Beaver Dam coinmán, Wins. STRUGGLE BUGGIES-3 89.50 
J / Wms. Gun Club 59.50 

shopping for his disk needs at Radio Doctors, reports that most of his / wo... Army -Navy 59.50 
juke boxes are featuring two or three Elvis Presley sides. Wm :. Carer Skates 74.50 

iá / Bally Coney Islands 24.50 
Bally Spotlit.... 24.50 

ARCADE EQUIPMENT! 

NCMDA Member Survey / CXICO STEAM SHOVEL 5294.50 
Chien Four -Player Derby 65.00 

IWms. Deluxe Baseball í9.G0 

(Editor's Note: See article 
elsewhere in this section oil 
the results of this survey of 
51 distributors. The survey 
Was conducted by the Na- 
tional Coin Machine Distribu- 
tors' Association and was com- 
pleted early this month.) 

1. Are operators' collections on 
phonographs up, down or the 
same? 

Down 74% 
Same 16% 
Up 10% 

2. Are operatörs' collections on 
amusement games up, 110íín or the 
seine? - 

Down 82% ' 

Same 10% 
Up 8% 

3. Did the unseasonable sneather 
contribute to the above? 

Yes 48%o 

No 36% 
Don't -Know 16% 

4. Does the large use of automo- 
biles take. people away from their 
1151151 taverns, bars, restaurants, 
variety and cigar stores? 

Yes '72% 
No 20% 
Don't Know 8% 

5. Do more people seek other types 
of entertainment during summer 
and vacation periods? 

Yes 76% 
No 14% 
Don't Know 10% 

6. Has exorbitant license fees or 
taxes slowed up sales? 

Yes 28% 
No ' 72% 

7. Has detrimental laws, city, 
county or State curtailed sales? 

Yes 58% 
No 42% 

What branch of government? 
City 22% 
County 5 %a 

State 14% 

Beverage 0% AO 

8. Has the lack of new equipment 
contributed to our summer slump? 

Yes 74% / 
No 18% / 
Don't Know 8% I 

9. What is the credit situation? I 
Same 36% 0 
Expanded 22% 10 

Curtailed 42`"0 

10. Would lower priced equipment p1 

create greater. sales?. FA 

Yes 86% 
No 14% 

IL W'ould higher priced equip- 
ment be detrimental to sales? 

Yes 76% 
No 22Ae 

12. 1Vould t. national campaign for Every Conceivable kind of 
new ideas on amusement games EQUIPMENT, SUPPLIES AND SERVICES 
help the industry? 

Yes 94% 
No 4% 
Don't Know 

Exhibit Shooting Galleries .. 109.50 
Exhibit Space Cun 69.50 
Mutoscopo Rock 'N' Roll 94.50 
Mercury Athletic Scale 44.50 
Marvel Pop -Up with Stand 14.50 

ALLEYS! 
United Clover Cr Cascade, 

both 5 90.00 
Chico Criss Cross Target 110.00 

EXTRA SPECIAL! 
WURLIT2ER 1015's, 

good order S 44.50 
Selo. 100 Sel. Will Box 50.00 
Brand -New SPANISH POOL 125.00 
Exhibit Treasure Cove Rifle 349.50 
Rocket Ship 110.00 

1 j deposit. Phone ex wire. 

/ 

/ 
ODCO, Inc . 

110001 Broadwly, Albany 4. K. v. 

Icleolrone 50118 

LOWEST RATES 

FINANCE 
QUICK S ERY1Ç 

has been sold in The Billboard. 
Fr hat Do ton Hare io Sell? 

Wille Box 666 
1160 PalNrson SL Clnclenatl, Okla 

Strict Confidence 

JARIS TRADING COMPANY 
26 COURT ST, BROOKLYN I, N. T. TR 55798 

: 

FIRST -(LASS MECHANIC 
WANTED 

Must be obi. lo recondition Shuffle and Pool Gomes and servie on location. 

Must be experienced, reliable, steady and competent. Top salary. Must hove 

transportation. Write or phony 

STREAMLINER COIN MACHINE 
333 NORTH MICHIGAN AVE. Phone: RAndolph 6.0879 CHICAGO 1, KL. 

5HIN11111111114111HII IIIINIIIIIIH 111i11KN1181111N111NNININ 1411111Wi111 N1111111U111111111NHIIIIIIHIIIIIH11111111d 11111HNINNINNfN INAItNPINHINIIMMNM 
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C. L Ewing Sells. 

Automatic Firm 

To Fred Baker . 

EVANSVILLE, lid. -- C. L. 
Ewing, former owner of Automatic 
Amusement Company here, has 
sold the coin machine jobbing firm 
to a group headed by Fred O. 
Baker as principal stockholder. 

Baker will operate the company 
as Automatic Amusement Com - 
pany, Inc. He had been manager 
of the Evansville branch office of 
the S. L. Steibel Company, Louis- 
ville, which firm has temporarily 
closed its Evansville office. 

Ewing had been in business in 
the name of Automatic Amusement 
Company for over 35 years. Both 
he and Baker are natives of Evans- 
ville. Baker said the firm will 
probably augment its amusement 
game lines, and possibly -add a 
juke box line. It had carried Bally, 
Chicago Coin, Cenco, Keeney and 
other lines. 

The new firm will be staffed 
with most of the personnel formerly 
associated with the Steibel branch 
office. Paul Wilson is secretary of 
the firm and will act as traveling 
sales representative. Chuck Ewing, 
son of C. L. Ewing, will handle 
office sales and bookkeeping. Ray- 
mond Dickinson and Bill Bremmer 
are in charge of the service depart- 
ment. 

Baker plans to hold a grand 
opening for the coin machine trade 
in the near future. 

WANT -FOR CASH 
HOrsea. 
World T9aiv e 

d bl Ar lh 
mobile: Ceno 2-Player M1; late 
Gun tl Arcade Games. Price and 
dota ll4 In [fiel lrlrr. 

ECONOMY SUPPLY CO. 
//9 TENTH AVE. NEW YORK, N, T 

tTI.: Chi<krinr 4 -F {11, 

FOR SALE 
Good used Plnballs: DWc iocàey, t2û,00: 
Paratrel Man, 000; , S25.00: 
Paratrooper, 0 

Navy, 
Sweetheart, fY -, -00: 

Army & 0.0.00: 
Tropics, 

040,00: 
Palm Spt1RU, (10.00: Tropfer, 540.00: 
H50.00; enea; Spot Bell QO60er, 
Bell,00; Super Bea,, 1110 i1; Super 
Bell, double heed, Spei Wur O 
9020 Boxer, 55.00; 219 B co, erteil 
2A8 Stepper, $13.00: 9020 Boxet convertit. 
to 48 Selection, 010.00. Send Sí deposit. 

FRANK GUERRINI 
1111 West 4th St- Lewistown, Pe, 

COIN MACHINE 

SERVICE, INC. 
ROCK -OLA DISTRIBUTORS FOR 

NORTHERN CALIFORNIA 

422 Wilson St., Santa Rosa 

CALIFORNIA 
Phone Paul Speer 
Santa Rosa 1498 

or write for prices 

Mig2=213n. 

040à: AND - ra 

YOU WON'T ,L$ 
FIND LOWER 

p PRICES ANYWHERE 
ON 

ELECTRIC SCORING / 
/, POOL GAMES! 

REX 
COIN MACHINE DISTRIBUTING CORP. 

821 So. Salina St Syracuse 3. N Y 

Phone: 2.8255 

ir NAME 

YOUR 

0 PRICE! 

ALL BRAND NEW 
IN ORIGINAL CARTONS 

Call SYracase 2 -8255 I 
TAKE 

'EM 0 
AWAY! 

$ 

PHONOGRAPH PLASTICS 
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ATTENTION -ALL OPERATORS! 
Her. s the surprise of your life! You can restore your pool fable 

operating to original big play and takes with 

NEW RACK POOL TOPS 
FOR ALL. TABLES 

BRAND -NEW PANELS BRAND -NEW CLOTH 
(highest grade rubber backed, hand screened: 
BRAND -NEW CUPS (2) BALL RACK ANO OVER- 
SIZE CUE BALL. 

Complete 

Ea. $35 
Ler, or 

$3D Ea. 5 or Mero 

Like New Tables, Balls and Stick. 
with RACK POOL Tops, 

Ree. $95 Sus 
,umbe $145 sf 

BALLY BRIGHT SPOTS Only $55 I 

CHARLEY PIERI Get Our List. New -Used 

Monarch Coin Machine, Inc. 
Games, All Types 

2257 N. Lincoln. Chicago 14, III. 
Lincoln 9- 3996 -7 

* * * * * * * * * * * * * * * * 

TOP LOCATION ON N. Y. C. 
"COIN MACHINE ROW" 

,tIR CONDITIONED 
Store and Bnnit. 

25x100 ft. 
FOR RENT 

Fully Equipped with 
Fluorescent Fixtures, 

Tile Flooring, 
Offices, Counters, etc. 

Location: 583 10th Av. (44th SI.) 
Ideal for sales and service of all coin 
and rending machines. 

OMA.. R. 

NOYES 
CO.. 1N0. 

Brokers 
Protected 

42 Bway. 
HA 2 -7000 

* * * * * * * * * * * * * 

* ,k * * 

n 

BUY SHAFFER- 
BUY BETTER 
- RECONDITIONED 

PHONOGRAPHS 

SEEBURG 

M1001 5545.00 

M100-11 425.00 

4;ç M100A 225.00 

3Wl WAUBOX 

(Chrome) 69.50 

WURLITZER 

1300 5650.00 

1500A 249.50 

5204 WAll801 2540 

5207 WAll00X 62.50 

AMI 
F ä0 $550,00 

Send for Illustrated Catalog 

Shaffer COMPANY 
In the Coin Machine Business Over 25 Years 

Columbus, Ohio Cincinnati, Ohio Indianapolis, Ind, 
849 N. High St, 1200 Walnut St, 1327 Capitol Ave 

AXminstcr 4 -4614 MAin 1 -6310 NEI.... 4.3571 
i 

Every Conceivable kind of 
EQUIPMENT, 
SUPPLIES AND 
SERVICES 
Has Been Sold in The Billboard 

WHAT DO YOU 
HAVE TO SELL? 

Write Box 666 
2160 Patterson Street 

Clnclnnatl, Ohio 

Tobacco Tax 
Continued from_page I23 

the Treasury has not yet put such 
a system into effect. 

L D. Meredith, chief Beverage 
and Tobacco Tax Division, De- 
partment of Revenue, Louisiana, 
discussed the Read Plan for col- 
lecting cigarette tares. 

This system eliminates State tax 
stamps in favor of perforated pack- 
ages which are made by the ciga- 
rette manufacturer. The markings 
identify the maker, the. State and 
the tax. 

Plan Theory 
Theory behind the plan is that 

special machinery is required for 
the perforating, and the cellophane 
wrapper goes over the perforations, 
thus making counterfeiting unprof- 
itable. 

Meredith said the plan is im- 
dractical because it would remove 
control from the State and it would 
'3e difficult to get cigarette manu - 
acturers to set up special facilities. 

A. J. Costigan, assistant State su- 
ervisor, Cigarette- Tax. Bureau, 
Department of the Treasury, New 
'ersey, discussed an ."Administra - 
.ive Plan for Change in Tax Rate." 

Evers Talk 
"Statutes Restricting Out-of- 

State Distributors" was discussed 
by Henry E. Evers, State Tax 
Commission, Iowa, and E. M. Pet- 
tibone, Department of, Taxation, 
Minnesota, spoke on an "Audit of 
Out-of-State Distributors." 

"Distributors and Tax Adminis- 
trators in Partnership" was the 
subject of a talk by George Frank, 
M and R Confectioners, hie., Toms 
River, N. J. 

At tine final business session, a 
round -table discussion on "Cost of 
Affixing Indicia of Tar Payment" 
was held with .Gene Tosca, chief, 
Division of Excise Taxes, Depart- 
ment of Taxation, Ohio, presiding. 

Katz Talk 
Final address was by Ira Katz, 

vice- president of the National As- 
sociation of Tobacco Distributors 
and president of the New Jersey 
Tobacco Company. 

The vending industry was well 
represented at the meet. Present 
were Tiny Weintraub, Cigarette 
Merchandisers' Association; Max 
Weiss, M and W Vending; Sid 
Bruck, Long Island Tobacco Com- 
pany; Ed Murach, New Jersey Au- 
tomatic Merchandising Association; 
Clint Darling, National Aufomatic 
Merchandising Association, and 
Charles Brinkman, the Rowe 
Manufacturing Company. 

Delegates were entertained Sun- 
day evening at a buffet given by 
the National Association of To- 
bacco Distributors, with Joseph 
Kolodny acting as host. 

Wurlitzer Meets 
Continued from page 123 

Leonard J. Goldstein, T be L 
tributing Company, Cincinnati. 

Also Carl J. Angott, Angott Dis- 
tributing Company, Detroit; P. O. 
Brandt, Brandt Distributing Com - 
pany, St. Louis; John Fitzgerald, 
Co- Operative Distributing Compa- 
ny, Louisville; Lew Jones, Lew 
Jones Distributing Company, Indi- 
anapolis; William J. Nashek, Cen- 
tral Music Distributing Company, 
Inc., Omaha; John W. Balk, Mid - 
West Distributors, Kansas City; 
and Mr. Sandow, Franklin Sales 
Corporation, Buffalo. 

Those who were to attend the 
New York City meet are: John 
Bilotta, Bilotta Distributing Com- 
pany of Newark and Albany; 
Charles W. Winters, Winters Dis - 
tributing Company, Baltimore; Jo- 
seph Ash, Active Amusement Ma- 
chines Company, Philadelphia; Si 
Redd, Redd Distributing Company, 
Inc., Allston, Mass.; Kenneth A. 
O'Connor, O'Connor Distributors, 
Inc., Richmond; Gerald A. Whit, 
Music Distributing Company, Pitts- 
burgh. 

STRONG AND DURABLE -EASY TO INSTALL 
A. M. I. MEL 

A 
ODTP,,1-err,.,.-50.9/ 
Cnters, I. er r. , 15.1/ 
eoeeoms, I. or r. ,e/ 

s Dom 17.9s Cnnn,l.err, 0.q 
eorlems, I. or r. 0.9/ nf.rf a.a 
eorroms, ,. ar r. 0.9/ 

111-40.46120 (me}1 grill for lower rt of mchine 
I,minats clnin0 

plsNC louvent, lien, 10 -M 

ROCK -OLA 
Ava.tbl te /il Modele 
142] 14Te, 14)2, 14]4, 
14]6 ana 14]e. 

SEERURO 

mr4IOOC 
- Ni9nlY role 

ishetl ch om. faba. (r- 
rlcf eles' tubes. 
ser ee u 314 fa 

Model 1444167.140 
Demos 13.91 

Model C- Chrom dann, pr. 17.30 

WURLITZER 
MODEL 1250 

Center Dome 411.15 
Dome Ends, 6.10 

MODEL 1400 

Daon mf 
r Dom . 1]O 

lottery, Sid., 
r 2 í6.S0 

WURLITZER 
MODFL 1500 

Cenfr Dom ....L14.H 
MODEL 1013 

Tap Center, I. or r, 7.30 
Lower sides, , . Fese 

Rel.cs old ela bubbler 
rubes wlfn P 

n 
I . / i f 

wiseht d Sn, 
curved colored colored 

clRoroe 

c ...41.7( 
Alto a v a l l b l /e Iii 
Models 9so, sso, 7so, 700, 

TERMS: 1'4 `posil, 6.I- 
C.O.D, or S.D, 3li.- 

faction euarnfed. All 
prlcf F.O.e. Chic9o. 

MIDSTATE COMPANY 2369 Milwaukee Aram, Chicago 41, Illinois 

Tel.: Dickani 23444 

/ 
/ 

,C.,..1.___M_____` 
NATIONAL-The Best in Games! 

LATE 5 -BALLS 
DE 

LA 
ReV DAY 3340 

BINGOS 
TRIPLE PLAY 
GA V TIME 
GAYETY 
ME %1C0 
HAVANA 
BEACH CLUB 
CABANA 

6123 
200 
140 
95 

93 
7s 

YACH 
HT 

CLSPOT UB 7S 
BRIGT 

WANTED ! Cash or Trade! 

GOTTLIEB 4- Player SUPER JUMBO. 
4- Player JUBILEE: SEEBURG 100 R 

-100 G -100 W -100 C. 

CALL COLLECT: 

i 

RASP ACES 313 
WISHING WILL 1SS 

SOUTHERN BILL lai 
SLUGOIN CHAMP 173 
SWEET ADDA -LINS 170 
4-SELLES 14$ 

JJOCIKEYMCLUB 115 
LOVELY LUCY 115 
PINWHEEL lia 

110 SHINDIG 
GVEEN OP HEARTS 
GUYS -DOLLS 75 
SKILL POOL M 
FLYING NIGH W 
CHINATOWN 
4-PLAYER 

GLADIATOR 
223 

2PLAYER GLADIATOR 32S 
2-PLAYER ON .225 2-PLAYER TOURNAMENT 177 
2-PLAYER 115 

ATTENTION, N. ILLINOIS and IOWA OPERATORS! 
RIDE THE CREST -DOUBLE THE PLAY with GOTTLIEB'S NEW 

2- PLAYER SEA BELLES 
IMMEDIATE DELIVERY- ORDER -NOW I 

NATIONAL (IIIN IACHINE EXCHANGE 
1411 -13 DIVERS E BLVD. Phon, BUckineham 1 -6466: CHICAGC' 14 

'Copyrighted material 
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KANSAS DISTRIBUTOR -WURLITZER 

Wurlitter 1800 Phonograph .$725.00 

Wurlifter 1700 Phonograph 

converted to dual title 

strips 550.00 

WudItzer 1650, 45 rpm HI -Ff 325.00 

Worthier 1400 $195.00 

Seeburg Model "(" 525.00 

AMI D -80 295.00 

AMI D -40, 45 rpm 245.00 

UNITED DISTRIBUTORS, INC. 
902 W. SECOND WICHITA 12, KANSAS HO 4-,Gill 

HO 4-3504 \\\\\\\\\\\\\\/ 
WANTED 

GOOD BINGO MECHANIC 
This is a real opportunity with excellent salary and fine r 

0 working conditions for a good man. Christmas bonus, sick 

$ pay, vacation, etc. Write / 
BOX =858 10 

c/o The Billboard Chicago, Illinois $ 

DISTRIBUTORS -ROCK -OLA, BALLY, GENCO 
Wms. All Star Baseball $150.00 Williams Major league $150.00 

United Carnival Gun 150.00 Mutoscope Punching Bag 150.00 

Muloscope Drop Yldc Football ... 150.00 Exhibit Silver Bullets 75.00 

Exhibit 500 Shooting Gallery ... 250.00 (hgo. Coln Super Home Run 115.00 

WANTED 
Williams Sidewalk Engineer Williams Crane 

Chicago Coln Steam Shovel Chicago Coin Twin Hockey 

Mututtopo Drive Yourself 

WALBOX DISTRIBUTING CO. :, 
3909 MAIN STREET DALLAS 26 TEXAS Victor 1671 

Aluminum 
De- Creased 

DISCS 

METAL TYPERS 
Are in Demand 

BECAUSE THEY 

1. Are Practically Service Free 

2. Bring in DIMES 

3. Require No Electrical Outlet 
ORDER NOW 

115)TANDAI___17_1111A ARVARD 

METAL TVPER. inc. 

131E N. wftern Avnu 
hiea90 2x, nhnots 

Phene: Everelad -31]e 

* * * 
dsrR/BUT /Ne. INC 

BEACH CLUB S 45.00 

MIAMI BEACH . . 200.00 

VARIETY 100.00 
CLEANEST GAMES YOU'VE EVER SEEN! 
1/3 DOWN, THE REST "SIGHT DRAFT" 

Ask For Ben Mackie Or Harold Hoffman 
3726 KESSEN AVE. . CINCINNATI, O. MOntana 1- 50Ó4 

MUSIC SPECIALS 
Model A $ 75.00 

AMI Model C 125.00 
SEEBURG Model M100A 195.00 
SEEBURG Model M100B 395.00 
WURLITZER Model 1500 245.00 
WURLITZER Model 1800 795.00 

Many other medals. Stete year requirements 
COMCO Wall Speakers -$11.95 

GUARANTEED 700% SATISFACTION 
All EQUIPMENT RECONDITIONED -READY FOR LOCATION 

TERMS: 50% DEPOSIT, BALANCE SIGHT DRAFT 

EXPORT INQUIRIES INVITED 

COVEN MUSIC CORPORATION 
fh Eisfon Avenue Chicago, III. Phone: IN 3.2210 

Cable Address: COVENMUSIK -I, Deposit. Balance C.O.D. -\\ \\\\\\\.\\\\ \ \\ \ tF. \\\\\ 

Mass. Vending 
Continued from page 123 

dues scale was agreed upon which 
calls for $15 per year for a one - 
man operation. Each full -time em- 
ployee, including office personnel, 
will add $5 per year to the dues. 
Part -time employees will be $2.50, 
with a maximum of $250 for large 
firms. 

The council will represent all 
Segments of the industry on matters 
pertaining to legislation, taxes, li- 
censes and sanitary codes. Foster 
read a letter from headquarters of 
the National Automatic Merchan- 
dising Association praising the 
formation of such groups and of- 
fering all necessary help. 

It seas pointed out that by call- 
ing the group a council, it removes 
the stigma which it is believed is 
attached to groups seeking to in- 
fluence legislators. The need for 
such an organization was stressed, 
Foster said, since there were thou- 
sands of bills going thru the Legis- 
lature each year and unless these 
were carefully read it seas likely 
that one of them could affect op- 
erators adversely. 

Foster also said it was significant 
that at a recent session with the 
Boston City Council on the matters 
of levying fees and licenses on 
vending machines, that one council- 
man had pointedly wished to know 
just how many vending machines 
were in the city of Boston. This. 
he said, along with the growing 
trend to impose codes and other 
restrictions on the vending industry, 
made it imperative that someone 
look out for the interests of the 
ÖUSiness. 

Particularly in the city of Boston, 
Foster continued, there were om- 
inous signs that milk and other! 
forms'of vending would be subject 
to some restrictions. Walter R.; 
Guild, head of Guild Associates,' 
also spoke on the need for organ- 
ization and pointed out that in 
several parts of the nation there 
was a move on to organize all seg- 
ments of the vending business. 

Jack Nelson Dies 
Continued from page 132 

dustry's national defense program 
during World War II, Nelson' 
served as president of the War 
Activities Committee of the Nation- 
al Coin Machine Association. He 
seas president of the Showmen's 
League of America, outdoor show 
business fraternal organization, in 
194:3. 

Widely known thruout the coin j 

machine industry, Nelson wit- 
nessed the growth of the industry 
from the days when there were 
only a few manufacturers and a 
small number of operators in the 
business, to its present status as an 
industry of wide scope and poten- 
tial. 

Nelson was active in Masonic 
circles and was a member of Corn- 
posit Lodge 879, A.F. A A.M., 
Wiley N. Egan 126 R.A.M., Co- 
lumbia Commandry 63, lvledinah 
Temple A.A.O.N.M.S. 

Ile is survived by his widow, 
Elsie; a son, Jack Jr.; a daughter, 
Elaine Jacobson; two sisters and 
three grandchildren. 

Williams Ships 
Continued from page 132 

switches. Button -operated flippers 
shoot balls back up the playfield. 

The high -scoring center hole can 
be lighted for specials by lighting 
up the letters S- U- P -E -R, lighting 
up S- C- O -R -E, or making num- 
bers I to 6. Player spelling out the 
full title, Super Score, earns a 
replay. 

The game has a National Slug 
Rejector coin mechanism as stand- 
ard equipment. Twin coin chutes 
are available. Ball shooter mech- 
anism has been improved. The 
game has plated cigarette holders 
on siderails and chrome cabinet 
guards around flipper buttons. 

\\\\\ \\\\\\\\\\\\\\\\\\\\\\\\7a 
% BE SURE ...With a Nyack Ì 

SLATE T..... F 0 
g GUARANTEED 10 BE THE FINEST TOP MADE ... OR YOUR MONEY BA(KI 0 

Only pure 7/s" solid slat used. No deterioration or warping. e 
IPrecision ground. No plywood backing, glue or staples. 
IChang cloth in minutes. Easy to Install. 

t/ 
0, 
4 

E MAKE JUMBO AND REGULAR TOPS -ALL SIZES g 
CO Cay for Your Nearest Distributor: 

`g` 
p4 

alf 
NYack 7 -2464 

1 NYACK SLATE CO., INC. 

80 SO. FRANKLIN STREET NYACK, NEW YORK 
g / Specializing In all kinds of Slate Pool Table Tops 

Joe Ash says .. . 
HERE'S YOUR CHANCE to fill 
in on good Williams pieces 
at ROCK -BOTTOM PRICES 

Army L Navy C.O.D. Deluxe Baseball 
Dealer Four Corners Fairway Gun 

Club Grand Champion Hay Burner Jalopy 
Lasy Q Palisades Paratrooper Regatta 

Race the Clock Spitfire Scrcemo Silver 
Skates Super Pennant Baseball Snafu Struggle 
B uggy Skyway Twenty Grand. 

txcLascve DISTRIBUTORS Can be urchased "as is" or reconditioned POR WURLIT2ER P 

D. OOTTLIEB a CO. CALL OR WRITE TODAY! In f. Jrsey, Del. a E. Penna. 

ACTIVE 666 N. Brood St. 
FPeinont 7 -4495 Philo. 30 

AMUSEMENT MACHINES CO. Wriie or wire for price, 

"YOU CAN ALWAYS DEPEND ON ACTIVE -ALL WAYS" 

We all pdy CASH 
for the following equipment: 

SEEBURG M100A's, B's, BL's, 

C's, G's, & W's. 

GOTTLIEB AND WILLIAMS PIN GAMES 

GENCO, UNITED, WILLIAMS GUNS 

ALSO WANTED: 100 BALLY 
OR UNITED BINGO GAMES 

WE NEED OVER 1000 PIECES TO COMPLETE 

EXPORT ORDERS. SEND IN COMPLETE LISTS 

DISTRIBUTORS: 
WE ARE INTERESTED IN BUYING 

COMPLETE STOCKS 

Exclusive Gottlieb, Williams, Seeburg, Genco and 

International Mutoscope Distributors 

Remember 
IN NEW ENGLAND 

IT'S TRIMOUNT 

90 WALTRAM STREET 
BOSTON 18, MASS 

T.1. IJErY 1-ì7.- 

SAYE MORE MONEY 
MAKE MORE MONEY 

Súbscribe to The Billboard TODAY! . 
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i 

LOWEST PRICES IN THE INDUSTRY! 

3/4" REPLACEMENT 

SLATE TOPS 
FOR REGULATION SIZE POOL TABLES 

GIANT SIZE BUMPERS LIVE RUBBER BUMPERS 

BEST QUALITY RUBBER -BACKED BILLIARD CLOTH 

DISTRIBUTORSHIPS STILL AVAILABLE 

Write, Wire or Phon. GEORGE PONSER, Sales Manager 

EASTERN NOVELTY DISTRIBUTORS, INC. 

123 -8 Runyon Strut Bigelow 3.7422 Newark 5, New Jersey 

SHUFFLE ALLEYS I PINBALLS 
Belly aeltl Metlel 5100.00 
sally Jet Bowler 177.00 
Bally Melc Bowler 275.00 
Keeney Pacemaker 70.00 
Keeney 

:7.,`.',1 
71.50 

Keeney 

'an 
17!.00 
]73.00 

ITe7;1.l 275.00 
Meflc I75.03 
Pacemaker 
RInbow ihuNl Alley 

ekn inu l 

e ewlr 
aerne 

uMef.t 

se.eo 
100.00 

Arrow 250.00 
Tereus Bewley 75ÁO 

275.00 Hollywood 
Playtime ewler 
Thunderbolt ]75.01 

15.7,1 
0 

MUSIC 
Reck -OI. 1M{ NI -FI, 770 felecf... WrH. 
Rockaale IM{ HLFI, 110 feltf...fN3.00 
ReckOla lei{ Comet, 110 Selcf. 71.00 

WALL BOXES 
S.bure 7W7 Hammerle itl 1 41.10 
feebur9 SWl Chrom. ál.00 

ARCADE 
sally Bull's-E . KM, Oun 
belly Hof Rae 

r. 
W rii 
Writ 

Be.xh Beufv tn5.ea ech CIUb 50.00 
Variety 100.00 
Tropics 40.00 
Atlantic 41.50 

Nlpht Club Writ 
Belly Breadwav 550.00 
MImr Reach 265.00 
g Urer e "AZ 
Dude Ranch "AZ sch 

153.00 
Ychf Club 50.00 
Tahifl 50.0 
Nife Club 52510 

0 

BeaufY 65.00 
R19 Tim 01 
Duelle 130.00 
cold slay 

275. 

Is70o 
FrotlC 05.0 
euren 4s.se 
Surf Club 60.00 
13ooster Pool, New 175.00 

Naweil 5.0 
Pixie 2570.00 

0 

POOL TABLES? 
WE HAVE THEM 

Bally seestier. 
Chic9e Coin Ativant 
Confer Hole Plugs Ufa . 2Mal 01 

3-Hole Gams, 
Light UP Durres or Regular Bumpers 
Kin, Site or Reular Sire 
End Holet In er End Holm Out 
3.31,d Play er 4 -Sided Play 
Used Pool Tables $100.00 Si Up 

Distributing, Inc. 
450 Massachusetts Ave. 

Indianapolis, Indiana 
MElrose 48468 

3/4" REPLACEMENT 

Slate 
Tops 

* In the 

entire 

industry 

We deliver the 

only cushion -backed, 

resilient; double- ground 

slate top! 

Morton Secore 
Continued from page 132 

merly operated his own coin ma- 
chine Arcade in Spokane, Wash., 
for four years, leaving in 19.43 to 
return to Chicago and join his 
brother in their own firm, Secore 
and Secore, punchboard sales com- 
pany. He had similar sales experi- 
ence with Blackhawk & Gardner, 
Chicago. 

Secore resides in Chicago With 
his !wife and one child. 

Jtult1111111111liltlilt11111IlttIllllllllllll 

5 SEEBURGS 
Ilk. R.w 

DE LUXE HIGH -FIDELITY 

MODE{ 100 -R 

Welt. or wire for prie 

WURLITZER 
MODEL 1700 

104 Sel. -45 rpm 

BINGO -GAMES 
5 BALLY BROADWAYS 

2 EXHIBIT 
SPANISH POOL GAMES 

New $125.00 each 

BEFORE YOU BUY 

CALL Alpine 4 -8571 

FRANK SWARTZ 
SALES CO. 

515 -A Fourth Ave., S. 

Nashville 10, Tenn. 

SENSATIONAL! 

NEW I 5 

DIFFERENT 1 r t:i Shuffle 
?:1"à.ß:.: I 
Alley 

F.O.B. 

Authentic Scoring 

Writ. for Pictures g 
1 3 Deposit, Bolanc C.O.D. 

West Side Dist. Corp. $ 
612 TENTH AVENUE, NEW YORK Il 

Circle 6 -8464 #' 

SHIPPING WEIGHT 70 LBS. 
Immediately Delivery 

Give Lifetime Service 
FOR ALL MANUFACTURERS' REGULATION SIZE TABLES 

Now Jumbo Bumpers 

First Quality All Wool 
Billiard Cloth 

Center Hole Optional 

5 Minute Installation 

Easy Cloth Replacement 

Makes Old Tables New 
Again 

Level & Accurate: 
Improves playing skill 
and reduces playing time 

Slate on Plywood Bed of game. 

Write or call for quantity prices 

West Side Dist. Corp, 
612 TENTH AVENUE, NEW YORK, CIRCLE 6 -8464 

Selected USED BINGOS 
MANHATTAN ......$135 PIXIE $235 

STARDUST ......... 325 STARLET 250 
TRIPLE PLAY ....... 150 GAYETY 115 

1/2 Deposit, Balance Sight Draft 

Write for New List of Thousands of All Type Machines 

SOUTHERN AUTOMATIC 

iatABLISNI 1113 
ISIS Delaware An., Lexington. Ky. 
715 S. Brek St.. Leei..ill. 3. Ky. 

1000 Broadway, Ci.tl..iH, MN 
129 W. North St., Indlasapsli., Ind. 

ATLAS ... ALL MUSIC GUARANTEED! 
ISEEBURG 3W -1 WALL -O- MATIC, I 

100 Sel.- Chrome -Latest Features, $69 
A.M.I. E -80 . . .$400 
WURLITZER 165.0 (4.5 RPM) . . 345 
WURLITZER 1400 225 
WURLITZER 1250 175 
WURLITZER 1500 275 

RECONDITIONED - REFINISHED LIKE NEW 
Terms: 1/5 Dep., Bal. C.O.D. 

A Quarter Century 
of Sere,c. 

2120 N. WESTERN AVE.. CHICAGO 47. ILL.. U. S. A. ARmltaq 6.5005 

Imommin 
EXCLUSIVE FACTORY DISTRIBUTORS 

I AMI CHICAGO COIN- GENCOEXHIBR 

BOWLERS 
B owling Team. 5275.00 
B onus Score 275.00 
Triple Strike 235.00 
Fireball 195.00 
Playtime 175.00 
Feature Frame 125.00 
Super Frame 100.00 
Criss C,.,, Bowler 135.00 
Advance 95.00 
Flash Bowler 145.00 
King Bowler 95.00 
Cris. Cross Target 150.00 
Triple Score ILge. Pins! 75.00 
Mystic Bowler 245.00 
Rocket Bowler 150.00 
Royal 75.00 

MUSIC 
AMI F -120 $025.00 
AMI D -40 210.00 

99.50 A 
SeeMIbu.A rg M100A 225.00 
Wurlitxer 1500 225.00 
Wurlitxer 1450 210.00 

POOL TABLES 
AUTOMATICS from 5125.00. 

USED POOL TABLES from $75.00. 
National 950 Clg. Vendors King Six, - 

S95.00. 

GENCO STATE FAIR 
Greatest Money Maker Outside 

U. S. Mint 

i/s deposit with order, balance C.O.D. or sight draft 

OtN MACHINE EXCHANGE INC 
2123 Payne Ave. Cleveland 14,0hig- SUperiot 11600 

RACK POOL PLAYFIELDS 
Immediate Delivery 

NO. 1- REGULAR SI2E- 12 "x4{ ", 1 hole, bumpers besides holds. 
Neles away rrom Cushion or close le cut hion. Include* ball rack 525.11 

NO. 2-U 4RLeSS L..... LOS, 2 hale, way Irons cushion er close 
to il. Includes ball rack and 2ri" e boll 27.15 

NO. 1 STYL OR NO. 1 STYLE IN KING SIZE- 71 "xff" 11.50 

REGULAR BUMPER POOL LINED REPLACEMENT PLAYFIELDS AVAILABLE 

IN EITHER 2 OR 3 HOLE 
SPECIAL PRICE- s22./á. 

Be sore to Spegffy Style Wham Ordering 
Pleyfleldo cnsist of NOYOPLY bases. C d with tep-quality 

billiard cloth. 
ROTATION POOL BALL SETS 

Whom you order from Marvel. you get GENUINE ROTATION BALLS 

REGULAR ROTATION POOL BALL SETS, Nos. 1.10. Incl., I /s'..Par sat SI6.50 
ARAMITH ROTATION POOL BALI SETS, Nos. 1.10, Incl., 2'/f "..Por set 519.75 
DELUXE CUE BALLS, 2 %" Each $2.50 
REGULAR CUE BALLS, 2!4" Each $1.95 

10 BALL RACKS Each $1.50 
KELLY POOL BORES Each $1.50 
TALLY BALL SETS (Peas), Nos. 1.10, Incl. Per set .65 

IMMEDIATE DELIVERY 
INCLUDED WITH EACH SET OF ROTATION POOL BALLS ARE A HANG -UP 
RULE CARD AND AN INSTRUCTION SHEET FOR THE OPERATOR. REMEMBER 
ONLY MARVEL BILLIARD SUPPLY CO. FURNISHES RULES AND INSTRUCTIONS 
FREE WITH EACH SET OF ROTATION POOL BALLS. 

For Top Quality Bumper Pool Supplies -Every Item You Need 
... Write for Our Special Price List for Bumper Pool Supplies. 

Pick up your phone -for fast servies, ask for Charlie 
TERMS: 23!y Deposit on C.O.D. Orders, Prepaid Orders 2% Cash Discount. 

31ARVE11. R1LL1s.RD SUPPLY CO. 
160406 W. LAKE ST.. CHICAGO 12. ILL. Phone: Monroe 6.6855 

Copyrighted mate 
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Game Exhibits 

At Omaha Show 
OMAHA - H. Z. Vending & 

Sales Company here will display 
the latest new coin- operated 
amusement games of D. Gottlieb & 
Company, Genco Manufacturing & 
Sales Company, and Williams 
Manufacturing Company, and the 
phonograph line of Rock -Ola Man- 
ufacturing Corporation at the Neb- 
raska Juke Box Show here Septem- 
ber 22 -23. 

The -show, to be held at the 
Blackstone Hotel, is presented by 
the Music Guild of Nebraska, and 
will bring together operators from 
five States -Nebraska, Iowa, Kan- 
sas, Missouri and South Dakota. 

Some of the manufacturers are 
donating new coin games as door 
prizes for the operators in attend- 
ance. Business sessions, exhibits, 
entertainment and a banquet are 
scheduled at the five -State conven- 
tion. (See separate story in Music 
Machines section.) 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Sáiate Is Us Mud TOSATI 

Valley Aims at Steady 
Pool Sales to Homes 

BAY CITY, Mich. - Valley 
Manufacturing Company, here, 
first to kick off the trend to coin - 
operated pool game play in May, 
1955, now plans a national sales 
campaign to bring the gaine to 
America's home owners. 

The home play model, of course, 
is a non -coin -operated table. Val- 
ley continues to produce and mar- 
ket its coin- operated Rack Pool 
unit, and the previous bumper 
play models has produced. Earl 
Feddick, president, said coin pool 
sales have slowed ,down, but con- 
tinue steady. from Detroit and 
other areas. 

Believing strongly that the bum- 
per pool game has great possibili- 
ties as an entertainment device for 
home rec rooms and clubrooms, 
Feddick plans to introduce the 
game to home owners thus adver- 
tisements in Life, Better Homes 
and Gardens, Opportunity Maga- * 
zinc, Retail Daily, and a number 
of other consumer and sporting * 
goods publications. Both bumper * 
Pool and regular pool models o ill 

be offered. *- 
Long -Term Prospects 

Feddick sees the pool game field * 
as one which promises steady, if 

not heavy orders. In line with this 
outlook, the Bay City plant is un- 
dergoing expansion, with machin- 
ery, supply room and loading space 
being added. 

Valley, established in 1944, was 
a pioneer in the shuffleboard man- 
ufacturing field, continuing its pro- 
duction of the Valley Shuffleboard 
unit until recent years. The firm 
has been a builder of television 
cabinets and domestic furniture, 
as well as 'a manufacturer of pool 
games. 

* 

1 Seeburg, Model G $695.00 
10 Seeburgs, M -100 199.00 each 

2 Rock -Olas, #1432 119.00 each 
1 Wurlitzer, #1250 99.00 
5 A.M.I., Model A 59.50 each 

10 Rock -Olas, #1422 69.50 each 
2 Exhibit Jet Guns 69.50 each 
3 Exhibit Skill Score 75.00 each 
5 Cenci) Rifle Gallery 249.00 each 

1/3 cash 

BIRMINGHAM VENDING CO. 
540 Second Avenu, N. 
Birmingham 4- Alabama 

r. 
REMEMBER for 
EXPORT it's 

INTERNATIONAL SCOTT CROSSE 

It's smart to do business 
with THE firm 
that does the most for YOU. 

INTERNATIONAL SCOTT CROSSE COMPANY 
SCOTT CROSSE COMPANY 

IJ'Ì 1423 SPRING GARDEN STREET. PHILADELPHIA 30. PA. 

Rittenhouse 6.7112 

Branch; 819.821 loctawanno A,,., Scranton, Po. 

* 
* 
* 
* 

* 

* 

* 

* * * * * * * * * 

WE HAVE IT 
For the Best Buys 

On Anything Coin Operated 

CALL ON US FIRST 
MUSIC PIN GAMES BINGOS GUNS ARCADE SHUFFLES 

Write, Wire, Phone 

* * * * * * 

* 

DAVID ROSEN 
Exclusive A M I Dist. Eá. Pa. 

855 N. BROAD STREET, PHILA. 23. PA. 

PHONE: STEVENSON 2 -2903 

* * * * * * * * * * * * * 

$64" 
CHROME COVERS 

100 SELECTIONS 

*SPECIAL 

VOLUME 

PRICES 

SEEBURG 14,38aux 
Reconditioned - Davis Guaranteed 

New Selection Buttons - New Instruction Plates 

Income can be doubled in many locations by adding 

100 selection wallboxes. 

The $64 Answer for Greater Income 

Pre -set for 10c play if requested 

*CANADIAN AND AMERICAN OPERATORS 
PHONE -Collect- Syracuse 75 -1631 

WIRE- Private Western Union Wire 
WRITE -738 Erie Boulevard, East 

Syracuse 3, New York 

CLEAN GAMES READY FOR LOCATION 

GAYETY $75.00 BALLY BEAUTY $50.00 

HI -FI 60.00 ICE FROLICS 50.00 

SURF CLUB 50.00 BEACH CLUB . 45.00 

PALM SPRINGS 50.00 FROLIC 40.00 

CONEY ISLAND $35.00 

Immediate delivery 
th DEPOSIT 

FRANK MILLS, Mgr., Dept. R -6 

For Davis G feed Phonographs 
er only address In Errepe Is: 

403 Ave. Louis Brussels 
Phone 47.66.63 

HOLLAND- 
BELGIE- 
EUROPE- 

Coble Address: "Hab.l.orep- Brussek" 
AH currencies etcepted: Francs, pound sterling, lire, guilders, marks, etc. 

Coble Address: "' AVDIS." 
1/3 deposit required. 

WESTERN EXPORT. 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago BAyport 1 -1616 

* 
* 
* 

DISTRIBUTING 
Erclesin *berg Factory Disklóutor 

738 Erie Boulevard East 
Syracuse 3, N. Y., U.S.A., Ph. 75 -1631 

* * * * * * * * * * * * * * * * * * * * * * * * * * ** 
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r FOR READY PROFIii -RfDD HOT BUYS! 

MUSIC 
-10 SEEBURG V -200 
Like New -WRITE -WIRE -CALL 
Abo in Stock: 

SEEBURG 100 A- B- C -C -W -R 
WURLITZER 1400- 1500A- 1650 -1800 
and ROCK -OLAS and AMI's 

ROUTE WANTED in NEW ENGLAND! 
We have a customer who wants to pay 
CASH for a large route of Music and 
Cames in N.E. Write or call Si Redd. 

SPECIALS 

10 UNITED LEAGUE BOWLERS $ 95 

5 UNITED IMPERIAL 95 

5 UNITED ROYAL ..... 80 

5 EXHIBIT SPANISH POOL ... 100 

WANTED -Will pay CASH $$$ for all 
models of used MUSIC MACHINES, 
KIDDIE RIDES and LATE BALLY BINGO 
MACHINES! 

WRITE -WIRE -PHONE 

298 Lincoln St., Allston 34, Mass. 

Algonquin 4-4040 SNI' 
AHi 

W 

Exclusive distributors for 

WURLITZER -BALLY- EXHIBIT 

BIG MONEY for Operators! 

*FIRs 
5-BALL 

Nat¡onol 
S lug Rejector 

Coin hiechanRoj 
As Standard 

Equ ¡pmentf 

smooth 

as ba 
k 
oter 

fiechQnisrt,l 

More PLAYER APPEAL Than Ever Before... 

Spelling "S- U- P -E -R" lites center hole for Special! 
Spelling "S- C- O -R -E" lites center hole for Special! 
Spelling "S- U -P -E -R S- C- O -R -E" scores 1 replay 
and lites center hole for "Super Special." 

Making numbers 1 to 6 lites center hole 
for Special! 

4 Thumper Bumpers 

2 Cyclonic Kickers 

t 2 Flippers 

HIGH SCORES L 

Bottom Center Kicker 
- Puts Ball Back in Play! 

Plated Cigarette Holders 
on Siderails! 

Chrome Cabinet Guards 
Around Flipper Buttons! 

Twin Chutes at slight extra cost. 

PROVED! 
It captured the crowds 
in all test locations! CREATORS OF DEPENDABLE PLAY APPEAL 

4242 W. FILLMORE ST. CHICAGO 24, ILL. 

Your American Red Cross Is Always There After Disaster Strikes 

No Coins Too Good 
For 5 -Ball Play 

Nickel Still Popular Fare, But Dime, 
Quarter Chutes Show Steady Gains 

CIIICAGO -The nickel is still 
king in the five -ball pin game field, 
but dime play, and in some areas, 
three -for- quarter and five- for -quar- 
ter play, is making slow but steady 
headway. 

There seems to be no available 
"map" of where tl.e nickel terri- 
tories and where the dime and 
quarter territorit:s are located. Dis- 
tributors seem to oilier on a "try 
and see" basis. 

The larger cities, however, have 
in general been the pivot points 
of the gradual move to dimes and 
quarters. In tossa and countryside, 
the nickel is more solidly en- 
trenched. 

No Risk Involved 
The distributors' trial and error 

method is not as risky as may seem. 
In case the dime or quarter play 
deal doesn't work out in the par- 
ticular area, the coin chute can al- 
ways be switched to the nickel de- 
nomination without much loss in 
time or money. From the manu- 
facturers' viewpoint, this argues 
well for the distributor and opera- 
tor to give the higher value coin 
system a try where it seems feas- 
ible. 

Manufacturers and .distributors 
seem most inclined to let the ques- 
tion of nickel or dime five -ball play 
seek its.otvn level, without pushing 
the idea too hard. Thus the ulti- 
mate decision is the individual 
operator's. Ile most decide whether, 
in his territory, he will make the 
most money on nickels, dimes, 
quarters, or combinations of the 
three. 

Art Weinand, Williams Manufac- 
toeing Company sales manager, 
said preliminary tests with quarter 
coin chutes used in combination 
with dime or nickel chutes on the 
firm's five -ball models show op- 
erators receiving "a healthy propor- 
tion of quarters." Said Weinand, 
"If the quarter chete is the answer, 
it will be used." In most cases 
Williams' games are set at five 
games for a quarter when the qulr 
ter chute is supplied. 

Await Results 
Williams has made available a 

twin coin chute on its latest single 
player game, Super Score, and will 
be awaiting results from the field. 
"Dime play is picking up," said 
Weinand, and an increasing num- 

ber of distributors are placing a 

percentage of their orders for dime 
chute models. 

D. Gottlieb & Company, while 
having no precise breakdown on 
the number of games shipped in 
the several categories, estimated 
that orders were pretty well split 
between nickel and dimes. "Dime 
and three- for -quarter play is on the 
increase, but picking up slowly," 
said Alvin Gottlieb. He said most 
of the multiple player games go out 
on dime play, the single players 
via the nickel fare. 

Chicago Coin Machine Com- 
pany, just recently under way in 
the five -ball field, has received a 
good reception, according to Ed 
Levin, director of sales. "We are 
making a fresh start in this field, 
and it must be gradually devel- 
oped," he stated. Levin estimated 
that, in general, two- thirds of the 
orders in the five -ball category are 
for nickel chute models. 

The firm's initial five -ball intro- 
duction, Blondie, a match and re- 
play model, drew two- thirds orders 
in the dime play category, Levin 
said. The latest Chicago Coin 
pin, Capri, a regular model, drew 
a majority of nickel play orders. 
Often a distributor will change 
the coin chute to conform with 
the demands of the particular area, 
Ise said. 

KEEP YOUR 
EYE ON 

THE 

EXHIBIT 
SUPPLY 

CO. 

ADMEN .r .Nr, kid ENDORSE 

THE BILLBOARD 

ea a Sop 
tdrliog !orce L 

PURVEYOR SPECIALS 

NEW POOL TABLES 
Lighted Bumpers 
Three Hole 
Non -Warp Adjuster $150.00 
USED POOL TABLES -WRITE FOR LIST 

SHUFFLE GAMES 

KEENEY 
fpeadlenes 0275.00 
American 2..00 
Century 195.00 
Diamonds 160.00 
Carnival u.00 
Ton Player 70.00 

UNITED Targette 145.00 
Comet 165.00 

UNITED Men ....0105.00 
Team 115.00 
Leader 115.00 
ImPerìal 100.00 
League 110.00 
chlor 100.00 
Royal 90.00 
Olympic 70.00 

GENCO Match Pool 110.00 

C.C. Crfss.Cross 
Taroer .........11 99.50 
Advente 100.00 
Geld Cup 110.00 
Triple scarp 75.00 

ALLY Magic .5.00 
UNITED Classic 00.00 

SUPPLIES 
Cue Sticks. Ea. ....5 2.50 
Chalk. Gr. 030 
10,Minute Cement. 

Tube .20 
Cue Clamps. Ea .25 
Plastic Cups, red or 

white. Es. .50 
Coin Chutes. Ea. 10.110 

Plyfield Cloth 9.50 
fat ell of 

e 
10 2," Pool 

t2.00 
Set of S Pucks 12.00 
Shuffle Game Wax 7.50 
Shuffle Board Score 

Pads, 1.000 7.50 

BINGOS 
Night Club , .. Write 

Broadway ...$395.00 

Beach Beauty 360.00 

Miami Beach. 250.00 

Big Time ... 240.00 

Gay Time ... 230.00 

Variety 135.00 

Pixies 295.00 

Phonographs 
Wurlitser är ....{095.00 
Seaburo l00ß 795.00 

.4322 -24 N. WESTERN AVE. 

CHICAGO, ILLINOIS 

JUNIPER 8 -1814 
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QUALITY IS REMEMBERED 
LONG AFTER PRICE IS FORGOTTEN 

SHUFFLE ALLEYS 

C.C.. -PI. D.rbY 5175.00 
[x, Twin Roraion 11!.00 
C.C. Advance 15.00 
C.C. Crl.f Cross 130.00 
C,C. NI -SPi. 03.00 
C.C. Iah Fr. Trlpl 65.00 
Keeney Team 73.00 
wild ur 400.00 
Chlor 15.00 
La 61.00 
Clavier 65.00 
Classic 53.00 
DL Ux 50.00 
Derby R 175.00 
Liftre lowlier 70.00 
Olymp!. 10.00 

21.50 
1 

Speedy 
5.00 

Speedy 165.00 
ieem Bewley , , 120.00 
10th frame 50.00 
4 PI. Orctory 50.00 elly victory 150.00 c ly 

IR 
kfert 

. on, 
17.0 

Danc{core 
00.00 

e 1 PI. ebntl 50.00 
DenRco ieuh ulll Pool 03.00 

CIGARETTE MACHINES 

LEHIEH 12 -Lee., MEW 
All Cain om- 

binNlen ..:.6565.00 
Mrcu ry, 1 c1. {165.00 Nalnel 410. und 13.00 
Natln al 110.00 
P.X. Cot. 65.00 =r=r 15.00 

e; 1 Cel. 
All und nt u I P m n 1 
ahepPed . d rMlnlsd 
witn 23e na ken" .IS. 

BINGOS 
Evens Ldtlle 
ABC 

Tu 
N.....,, 

Be.cn club 65.00 
Brlb Litt. 4o.N 
erne suor 55.00 
Cebano 15.00 
Leader 50,00 
NeYad 50.00 

;VIM ou.n1s 
65.00 
ss.N 

toot Lit 45.00 
{tars 4I.N 

In Ppen 75.00 
{urr Club 15.00 
Tropic*. 45.00 
rlxie 230.00 

575.00 
Circus 50.00 
F lie 50.00 trot Lltes 50.00 

ANDICO COFFEE VENDOR 

5 

wnh 
ncd 
hw 

1k.00 ] Slightly Und . 115.0 0 ace Powdered 
Ins r.tlienta. 

CIRCUS 
f Brend New .3217.00 
f fllOhtly Und. 245.00 

RIDES 

MorrGo -Round 11750.00 
T -V RI. 173W 
Eatn y Minrttle. 17!.00 
fro 

COUNTER GAMES 
Kicker P. Cascn...410.00 
Adv hoCS . 17.30 

hale 
cker. new 

.. ISAO 
Three K. ... 20.00 
Pop Up . .. W.00 
Chame- adrbal 20,00 
Sher. Wizard 20.00 
Whb 2.... 

ARCADE EQUIPMENT 

a.uy Bls Innlot ..{ 65.00 
BIIY De /antler ... 125.00 

t.Ileone mal. w. el M 
Mallee nomoL F.3.. 74IN 
Coon Hunt 150.00 
C.C. Hockey 71.00 
Cham Flan Hockey 113.00 
Dole Gun {0.00 
[van. "alA -Score ía5.00 

130.00 
Ille A Leasuo 73.00 
rTi Mev la. .. 15.00 
Muto. Cord .. 50.00 
Mule. at .. 750.00 
Mule Lord's 

Ireyer »5.00 
e ne ram 775.00 

{11ver "allot 123.00 
Ehoe Brush U 15.00 
Shoe Shin Mchen 
Twin Hockey, now 
Sidwalk [nfimer 5165.00 
Teleuis 15.00 
Quint. 15.00 

N a MOW TyPr 115.00 
Moan, 65.00 
Vito .ar., P.f 150.00 
3edi.., new 116.00 
linse 65.00 
Cheater ollard 

Footbol 
Ex. Love Meter -, 25.00 
Ke.n.y Air Raider 125.00 
Kny Submno 125.00 
Liberator 75.00 
Rgld Pi.e 111.00 
5.11 Jump 45.00 
Multi Vlc 

Recorder 115.00 

GENCOGENCE 
UPRITES 

e Jeck., 
too a Gele Nufft. 515.00 oil. 
vor Ghe,1s 15.00... 

WURLITZER DISTRIBUTORS 

OWE" 't'G , 

2011 PROSPECT AV [., CLEVELAND 13. OHIO 
All Phoney: Tewr 1.4115 

Terms: 1.2 deposit with all orders, balms C.O.D. 

Licensing Plan 
Continued from page 133 

ception of tightening it up so that 
multiple -coin units are outlawed 
and cash or merchandise awards 
for free games banned, as well as 
"tripping" devices to cancel free 
games from the machines. 

In addition, a new mechanical 
amusement devices ordinance to 
license pool tables, bowlers, shuffle 
games and the like is being pre- 
pared for city council introduction 
calling for the $25 fee, barring 
pay -offs of any kind, forbidding 
persons Lender 18 years of age to 
play them and requiring that all lie 

cense applicants be subject to 
screening by the police department. 
The two ordinances now go to the 
full council. 

Shuffle 

$295m i Alley 
F.O.B. N. Y. 

Authentic Scoring 
Write for Pictures 

t 3 Deposit, Balance C.O.D. 

West Side Disl. Corp. / 
612 TENTH AVENUE, NEW YORK It 

Circle 6 -8464 5 

SENSATIONAL! 

NEW I 

DIFFERENT I 

300 
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rL.W___I .N I t_11._______`_`__` 
Buying? Selling? You'll Always 

I Do Better at WORLD WIDE! 
so !Do 

CEble Addr1{f: 

n Cblcy ,: - {' 

WANT TO BUY 
ALL. TYPES 

5 -BALL GAMES 
WILL PAY HIGHEST 

CASH DOLLAR! 

CALL NOW! 

BINGO 
GAMES 

MIAMI REACH {755 
DAYTIME ITS 
GAYETY III 
SIG TIME 005 
VARIETY 145 
PALM SPRINGS 73 
DUDE RANCH 75 
STARDUST 375 
STARLET 235 
PIXIES ]25 
TRIPLE PLAY 175 

POOL 
GAMES 

C.C. AUTOMATIC POOL 

EX. SKILL SCORE 

EX. SUP. STAR 

DLX. BANK POOL 

SENIOR POOL 

ALL IN A -1 SHAPE! 

UNBELIEVABLY 

LOW PRICES! 

NEW 
GAMES 
BALLY WO SHOW 

UNITED BRAZIL 
CENCO STATE FAIR 
WILLIAMS CRAN 

GENCO BAf NETBALL 
GOTTLIEB SEA BELLES 

DOUBLE THE PLAY WITH .. . 
6-;_(;) GOTTLIEB'S 

2 PLAYER 

.'mow 

Beautiful 
Deluxe 
"New Look" 
Cabinet 

To Chutes 
1 0 c - 3 far 25c 

Chrome Plated 
flipper Button 
Cabinet Guards 

e Plated Cigarette 
Holders 

3)- New Twin Double Bonus " 

4), Super High Scoring - Over 1000 

4 4 Mystery Light -up Pop Bumpers 

0, 3 Bonus Advancing Targets 

.4 2 Light -up Cyclonic Kickers 

"N.,o- .4g 2 Super- Powered Flippers 

4, 3 or 5 Ball Play 

i¡ n_ pp_t 
tl 

il'à übenl.etriL I.iLpiLCCOá= 
ao 74rtPhi,caa aa &rdeóa!' ard lfot,Gbya! 

AVAILABLE AT YOUR 

DISTRIBUTOR NOW! 
1140 -SON. KOSTNER AVE. 

CHICAGO S1,1111NOIS 

BUYTHEBEST.... WE DO . .. 
www.americanradiohistory.com
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m Inl',11, 
,1j1 vormorm HP" , v,Ill'ro lo'Dáfd Ilo vgill,to !6ámofiáomr7Q(ofiRlarto 

BE A WINNER! 

See "FIRST 
In the FIRST Place 

for All Your 

Equipment Needs! 

2 GREAT 
NEW GAMES 
by Chicago Coin! 

STEAM SHOVEL 

TWIN HOCKEY 

FIRST- Conditioned 
Belly MOONRIOE ...5775 
Oanco BASKETBALL 195 
SIDEWALK ENGIN'R 185 

rut. 
DRIVEMOBILE. 165 

.C, BASKET CHAMP 145 
Mut - SUPER BOMBER 115 
Mut. SKY FIGHTER 135 
Cap. MIET MOVIES 135 
Wmi. JET FIGHTER. 135 
UNDERSEA RAIDER 125 

OO AIEE ... 95 Coln 
TEL EQUIZ Iw: /ilml.. 93 
EVans TEN STRIKE e3 

C.C. PISTOL PETE... 75 
EX. SHOOT THE BULL 70 
Amuit. BOOMERANG iS 

latest NEW Models 

only $115 
FIRST- Condlfiionn.d 

AlF Made, $. Available 

NEW GAMES! 
We've Got 'Em AU! 

BALLY 
NIGHT CLUB WHO 
BROADWAY .... $38 

CHICAGO COIN BEACH BEAUTY 35: 
MIAMI BEACH 39: 

BLOND. TWIN HOCKEY DAYTIME 19: 

CAPRI ROTATION POOL 1%11'8 1Z: 

STEAM SHOVEL CLOVER POOL BIG TIME ] <' 

EXHIBIT 
VARIETY 
PALM SPRINGS H 

SLATE POOL Latest SKILL POOL 
9r 

SPANISH POOL 
PALM BEACH 7: 
YACHT clue 75 

INTERNATIONAL MUTOSCOPE SPOLT L "GHTC 'T 71 

LORD'S PRAYER MYSTIC SWAMI CONEY ISLAND 65 

K.O. CHAMP ZELDA 
TUNGO 3.0 ART PARADE UNITED 
DROP KICK MUTOSCOPE MOVIES STARLET 529! 

BALLY 
TAHITI 9r 

BIG SHOW DOUBLE HEADER 
OELUX[ ABC BOWLER l' 

DELUXt CONGRESS BOWLER ' 

UNITED , GOTTLIEB 
HANDICAP ALLAY MONACO HARBOR LIGHTS 5259 
POOL ALLEY STAR SLUGGER EASY ACES 225 

SOUTHERN BELL[ 205 

GENCO STATE FAIR DEL.SL000IN' CHAMP 195 
GUYSDOLLS 

GOTTLIEB SEA BELLES FLYING HIGH 
95 
ES SI POL 

WILLIAMS CRANE HOT DIGGITY spKoLL T BOOWLER s9 
75 

FRANTZ KICKER & CATCHER RIFLE WILLIAMS 

SPORT 
COLORS TS $Ìós 

TERMfht 

t rlft or C.O.D. 
SFHOOCORKNRENQY 

R 

RS 

... 

75 

5 

COIN MACHINE I 

EXCHANGE, INC. 
Joe Kline 6 Wollin:e 

CHICAGO 22, ILLINOIS Dickens 2- 0500. 

a great big 

4 
CHICAGO COIN 

4 
0NOLLYWOOD $2754 

5PLAYTIME 225 
FLASH 95 
FEATURE 

1 1754 
STARLIGHT 165 4 
SUPER FRAME 155 3 
CRISS CROSS TRCT 125 4 ADVANCE 135 a 

¡ KING 1120 

COLD CUP 15 

TRIPLE SCORE 85 4 DOUBLE T$ 
6NAME 65 

UNITED 
* De L. VENUS 5225 4 .01\\\\719 Del. MARS I15 

SPEEDY 165 4¡ 
*ACE 175 

LEAGUE 171 

CHIEF 105 
ROYAL ... ES 

CASCADE V. 
*CLOVER .... 70 
*STAR 10TH FRAME 60 

SUPER 10TH FRAME 60 
KEENEY , 

*BIKINOND S11504' 
*BONUS 125 li 

PACEMAKER 95 
CHALLENGER 95 q 

*DOMINO 75 

CARNIVAL 65 4 
10 PLAYER 55 
6 PLAYER :5 Itl 

*Indicates Match Play 

COIN MACHINE 

SERVICE, INC. 
VALLEY MFG. CO. DISTRIBUTORS 

422 Wilson St., Santa Rosa 

CALIFORNIA 

Phone Paul Speer 
Santa Rosa 1498 

or write for prices 

EXPORT BUYERS: DOPnd en our e.Prl 
/or PInf.Gu a l itY ERalPment end fasts, 

ble to rv,ce! Wrìfe for lile ref vre and rìtt. 
CABce LE 

li 
ADER E51: "FIRSTCOIN," Chicago. 

111111InflorrrIllInTrirftftrIrtr 

® 

!I 

SENSATIONAL f 
NEW ! 

DIFFERENT 1 

300 Shuffle 

Alley F$29500Ye 
.O.B. N. 

Authntic Scoring 

Write for Pictures 

1 '3 Deposit, Balance C.O.D. 

West Side Dist. Corp. 
612 TENTH AVENUE, NEW YORK 

Circle 6 -8464 
.1 LI \\\\\\\\\\\\ 

/ 

TO DISTRIBUTORS AND OPERATORS EVERYWHERE 

For Your 
-.'z."'RECORD-BREAKING ACCEPTANCE 

of =was 
STAtE F 

RIFLE GALLERY 
FEATURING 

SENSATIONAL NEW 

"FREE -ROLLING 
BALLS" 

WE'RE IN FULL 
PRODUCTION 

.. bending every effort to fill the 
overwhelming demand! 

PAT. PEND. 

NOW SHIPPING BOTH 
REGULAR AND 

MATCH MODELS 

SEE YOUR GENCO DISTRIBUTOR TODAY! 

MFG. & SALES 
C0.2621 N. Ashland Avenue 

Chicago 14, Illinois 
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Vending Stress 
Continued from page 123 

Johnsen Candy, Leaf Brands, Lily - 
Tulip, Mars, Maryland Cup, Nehi, 
Nestle, Orange Crush, Peter Paul, 
Pepsi -Cola, Planters Nut, Reese s 

Peanut Butter Cups, Schutter 
Candy, Slvitzer's Licorice, Cold 
Medal Candies and Rockwood. 

The 225 exhibit booths at the 
show' tops the previous record of 
204. The number of vending firms 
and suppliers exhibiting is the 
largest ever, and interest of the part 
of concessionaires in automatic mer- 
chandising is expected to read, a 
lies peak. 

BEST IN THE 
f MIDDLE WEST 

PINS 
HARBOR LITES $250.00 
EASY ACES 250.00 
WISHING WELL 195.00 
STAGE COACH 165.00 
HAWAIIAN BEAUTY 125.00 

GUNS 
Genco SUPER BIG TOP $350.00 
Genco SKY ROCKET 295.00 
Genco RIFLE GALLERY 200.00 
United JUNGLE 150.00 
Exhibit PORTLAND 175.00 
Exhibit SHOOTING GALLERY 125.00 

NYACK SLATE TOPS 
Complete Selection of 

BINGOS, BOWLERS and POOL TABLES 

"h deposit, balance C.O.D. 
or S/D 

" Sane'° Coin 

UNIVERSITY Exchange 
858 No. High St. Columbus 8, OHIO 

Tel: AXminster 43529. 

GIVE TO DAMON RUNYON 
CANCER FUND 

GENCO 

State Fair 
Greater than Big Top 

Poker Face 
Queen of Hearts 
Grand Slam 
Chinatown 
Shindig 
Happy Day Marble Queen 
Creen Pastua 
4 Stan 
Cold Star 
Pinwheel 
Mystic Marvel 
Hawaiian Beauty 
Sta. Coach 
Daisy Mae 
Gypsy Queen 

5 BALLS 

110.00 
110.00 
100.00 
85.oD 

125.00 
95.00 

125.00 
135.00 
75.00 

150.00 
115.00 
175.00 
160.00 
195.00 
175.00 
185.00 

GOTTLIEB 
Twin Bill 5195.00 
Jubilee 375.00 

WILLIAMS 
SUPER SCORE 
PICCADILLY 

Big e» 5145.00 
Grand Champion 125.00 
Times Seuare 85.00 
Jolly Joker 95.00 
Race the Clock 275.00 
9 Sisters 125.00 
Peter Ian 175.00 
Soittire 135.00 
Skywav 145.00 
Army -Navy 95.00 
Can Can 275.00 
Jalopy 95.00 

POOL GA.MFS 
Priced Way Below Cost! 

De Luxe Tournament 
Cenco Baseball Pool Keeney Flicker Pool 
Williams Star Pool Exhibit Spanish Pool 
Chicoin Clover Pool Valley Pro Pool 

A Complete Stock of Used Pool Games of Every Make 

TAKE YOUR CHOICE........ $75.00 

SLATE POOL TOPS, $89.50 ea. 

GRAPHOSKOP World's 
Finest Coin- Operated Telescope 

Made in Germany. 
Deluxe construction throughout. 

Guaranteed tamper -proof cash box. 

// /pY/////d/ WNW -// / 

WANTED 
SEEBURG B-C-GR -V 

AMI ... D -E -F 

Alentoew 

/////7//////// 

WMS. CRANE WRITE 

GENCG QUARTERBACK, NEW $289.50 

Corn Recordro 
Mutoscep Phnlomatie iP,o. 511 
Heavy Hitter 
Bally Moon Ride 
Sidewalk Engineer 
Grandma Horoscope. New 
2 -lavo Basketball 
Telegram 
AA Co,, 
Space Ranger 
Muta football 
4.Plaver Derby 
Flash Hockey 

. Undersea Raider. 
Set Shot Basketball 
Flying Saucer ' 

Deluxe Baseball 
Super Home Run 
All Star Baseball 
Champion Baseball 
Deluxe Ranger Gun 
Sp0,1, man 
Sky Racket 

$175.00 
'295.00 

49.50 
255.00 
195.00 
495.00 
19500 
99.50 
99.50 

295.00 
275.00 
125.00 
99.50 

125.00 
275 00 
9750 

145.00 
175.00 
175.00 
295.00 
295.00 
17500 
295.00 

UNITED BRAZIL Manhattan $125 
Surf Club 95 

BALLY BIG SHOW Palm spring 75 
Dude Ranch 75 

Miami Beach ....$245 Beach Club 75 
Big Time 225 Atlantic City .... 75 

225 Yacht Grub 75 
195 Palm Beach 75 
110 Bright Spot 75 
145 Bright Light 75 

I2 Deposit. Balance Sight Draft or C.O.O 

UNITED 

Handicap 
Greot New 

Regulotion Alley 

United VOGUE 

United HANDICAP 

Clipper High Scare $275.00 
Capitol, Match Score 275.00 
Venus, High Score 225.00 
Comet, High Soon 145.00 
Banner, Match Seere 175.00 
Ace, Match Score 175.00 
Speedy. High Score 175 00 
Leader, Match Score 125.00 
Chief, High Score 125.00 Rein.. High Score 175.00 
League, High Seere 125.00 \ Man. High Score 195.00 
Bally Magic 195.00 
Criss Cross 125.00 
Team, Match Score 125.00 k 
Royal. High Seen 95.00 k 
Olymprs Nigh Score 75.00 
Cascade. High Seere 75.00 
Hollywood 275.00 

pnottRFp COIN COUNTERS 
EIOH H,NI DI -Extremely Llghl 

STAIDARD IAPID -Nate In 6e7mae7 

Try either one on a 30 -day 
money -back guarantee 

14144444444444441444.441444N' 

Klopp Coin (hangers 
2 MODELS 

$ Oisoenses 5 nickels)Dispenses 2 dimes 
for euaner Viand 1 nickel fer 

quarter 
44N441N4144414444474K. 

e 
1012.14 MILWAUKEE AVE., CHICAGO 22., ILL. Phone: EVERGLADE -4: 2600: 

NC!o 

YOUR AMERICAN RED CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

c !ca$o coin's NEW SENSATION!! I ¡- 

New 
Modern 
DE -LUXE 
CABINET! 

e New Novelty 5 Ball Pin Ball Game! 
e 2 "lively" Thumper Bumpers! Can Be Operated as 5 or 3 Ball Play! / 2 Oyna Powered Flippers! 2 Super Sensitive Action Kickers! o Top Score ... 9 Million 200,000 

Available with Sc or 10c Chutes! 

FOR MATCH PLAY 

TERRITORIES ... chicago coins' d 

2(°l/ 1 

MACHINE COMPANY 

chicago coins' ' 

2 BIG MONEY EARNERS! 
T W I N HOCKEY 
STEAM SHOVEL 

Featuring Multiple Match Play! 

Single Match Feature in Each Garnet 

Multiple Match Feature Can Be Played With Replays 

up to 5 Times per Gomel 

1725 West Diversey Blvd., Chicago 14, HI. 
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with topping earning-power 

,w,... ,. is ..<. 

Separate advancing- scores lot each of 3 different 

color -lines -red, yellow, green -building up, up. up 

to really exciting man -size. scores! AND PLAYER 

SCORES SEPARATELY IN EACH OF 3 COLORS! 

No wonder BIG SHOW is getting biggest cash-box 

applause in pinball history! Get your share! Get Bally 

BIG 5110W on location today! 

NOW AT YOUR 
DaTRIDUTOR 

DE LUXE ABC BOWLER 

DE LUXE (ONGRESS BOWLER (Match) PIN -POOL 

BALLY MANUFACTURING COMPANY 
.2.340 ,''U.'ONT AVENUE, CHICAGO 18, 1,15015 

PROFIT -PROVED IN -LINE PLAY... plus new Triple -Deck Scores 

for best deals on biggest money-makers $ s- 

$$ $$ $SEE YOUR 'DISTRIBUTOR 
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