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It's a toss -up Whether Guy Lombardo enjoys waving a baton or riding the waves in his championship Temp 
VI more. Having dome just about everything a top man band crew can do, in the course of one of the longest 
success stretches ever compiled in orkdom, Guy is now setting about running up new records on the waterways. 
This shot shows him in a test run in Preparation for the 1947 Cold Cup Races to be heM August 10. By his 
victory in the Gold Cop Races hr Detrek. fast year Cho also won the International Races at Red Bank, N. J., in 
'46) Guy has the honor of choosing the locale in this year's race. Guy's choice, Rockaway Inlet brought the 
Cold Cup Races to New York for the first time in its history. Musically, Guy's Waldorf -Astoria and Hotel Roose- 
velt engagements (he's played 17 consecutive years at the latter spot), his Decca disks of which "The Echo Said 
No" and "Don't Tell Me" are the latest, and his radiïo work for the U. S. Army via Mutual coast to coast, keep 
him right up there among the all -time, all -band eaves. 



4 GENERAL NEWS 

Hollyw'd Labor 
Probe To Touch 
Stage, Air, Pix 

HOLLYWOOD, Aug. 2.- Hearings 
on Hollywood's labor headaches, 
skedded to start in Los Angeles Mon- 
day (4), will last at least two weeks, 
during which time more than 75 wit- 

, nesses will testify before a subcom- 
mittee of the House Labor Commit- 
tee. Chairman Fred A. Hartley will 
arrive on the Coast Monday (4) in 
time to open the investigation. Rep. 
Carroll Kearns, chairman of the sub- 
committee, and Counsel Irving Mc- 
Cann will be in direct charge of the 
hearings. 

Hearings are expected to encom- 
(See Hoityw'd Labor on page 22) 
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Year's Showbiz Taxes 
Up 221G in Australia 

SYDNEY, Aug. 2. -Taxes on show- 
biz in Australia for the year ended 
June 30 jumped $221,000, to $16,700,- 
000. The taxes, levied on all ,forms 
of amusement for which admission is 
charged, includes sports, races, pix 
and legit. Break -up of the figures 
will be unavailable until the treas- 
urer makes his report to Parliament 
several months hence. 

The tax increase makes it appbar 
showbiz is holding its own instead of 
experiencing the big slump predicted 
by pessimists when the war ended 
and American troops departed. 

AGVA Stops Celeb Nights 
At Chelsea Hotel, A. C. 

NEW YORK, Aug. 2. -The Ameri- 
can Guild of Variety Artists (AGVA) 
has clamped down on the Chelsea Ho- 
tel, Atantic City, for the old celebrity 
night gimmick. On July 13 AGVA 
stopped Marion Colby, Jerry Cooper 
and Dean Martin and several others 
from going on. On July 20 AGVA 
reps again were at the spot to see 
that the celebs, who were there, 
didn't go on. 

In This Issue 
American Folk Tunes 
Broadway Showlog 
Burlesque 
Carnival 
Circus 
Classified Ads 
Club Activities 

116 
46 
48 

55 -78 
79 -83 
90 -96 
68 -69 

Coin Machines 104 -156 
Continuing Program Studies 12 -16 
Fairs and Expositions 51 -54 
Fair List 54 
Final Curtain, Births, Marriages 49 
General Outdoor 60 
Honor Roll of Hits 26 
Legitimate 46 -47 
Letter List 97 -98 
Magic 48 
Merchandise 90-96 
Music 18 -41 

Music as Written - 
41 

Music Machines 112 -121 
Music Popularity Charts 26 -36 
Night Clubs 42 -45 
Parks and Pools 84 -86 

Pipes for Pitchmen 99 

Radio 5-17 
Repertoire 87 
Reviews: Legit 46 -47 

Night Club 44 -4:5 
Records 33 
Legitimate 46-47 
On the Stand 37 
Vaudeville 43 

Rinks and Skaters 88-89 
Roadshow Films 87 
Routes: Carnival 

60 Circus 
Legitimate 47 
Miscellaneous 60 

Saleaboards 100 -103 
Sponsored Events 78 
Television 16 
Vaudeville 42 -45 
Vending Machines - 

106 -111 

Creed -Color Co-Op 
OKLAHOMA CITY, Aug. 2.- 

A new series of programs em- 
phasizing practical steps taken 
to improve racial relations in 
the South was bowed over 
WKY here. Shows, stressing 
"creed -color co- operation," are 
handled by Kenneth Johnson, 
Negro student -veteran from 
Langston University. Johnson 
broadcasts factual material on 
positive steps taken to improve 
race relations, based on items in 
Southern and Southwestern 
newspapers. 
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Opera Moguls 
Wait Union's 

Reply to Bid 
NEW YORK, Aug. 2. - Further 

negotiations between the League of 
Grand Opera Producers and the 
American Guild of Musical Artists 
(AGMA), await the decision of 
AGMA's board. The League, in a 
three -hour meeting July 23, pre- 
sented its ideas on a new agreement, 
and the AGMA negotiating commit- 
tee took them under consideration. 
The League is awaiting AGMA's 
reply. 

Among the revisions in the old 
agreement which the League is ask- 
ing are the following: (1) That the 
impresario be permitted to decide the 
number of people in his chorus and 
select them himself (in the last 
agreement, which ended June 30, 
AGMA provided the chorus and 
decided on the number of people in 
it); (2) that the limitation on use of 
foreign artists be eased. In the new 
agreement proposed by AGMA, the 
union wanted to limit the use of 
foreign artists to one a performance; 
(3) that the system of payment thru 
the union be altered (the League 
doesn't object to the union's handling 
the payment, but complains that inci- 
dents have arisen over deductions of 
back dues, etc.); (4) that wages in 
certain categories be reduced -the 
union asked a 10 -20 per cent in- 
crease. 

The League's negotiating commit- 
tee is composed of Edward Snowden, 
Fortune Gallo and Felix Salmaggi. 
AGMA is represented by Hyman 
Fain, exec -secretary; his assistant, 
Belmont Kindler, and the union's 
lawyer. 

Saratoga Top Spots 
Post 28G With AGVA 

NEW YORK, Aug. 2.- Practically 
all the top Saratoga spots have put 
up cash bonds with American Guild 
of Variety Artists, the total amount- 
ing to about $28,000. 

Arrowhead Inn deposited $11,000, 
Delmonico's put up $7,500 and Piping 
Rock came thru with $9,000. The only 
beef came from Piping Rock, which at 
first refused to put up any dough. 
Later the spot agreed to advance a 
week's salary, but finally came thru 
on AGVA's terms. 

S. F. Bal Tabarin To Reopen 
SAN FRANCISCO, Aug. 2. -Bal 

Tabarin, one of the town's top night 
spots, will reopen September 4 with 
Cross and Dunn headlining. Sophie 
Tucker has been booked for a mid - 
November opener and Ted Lewis will 
come in early in January. Club has 
been closed since February. 

Rank Licensed 
To Put Tele in 

Eng. Theaters 
LONDON, Aug. 2.-Film tycoon J. 

Arthur Rank, reported by The Bill- 
board several weeks ago to be seek- 
ing a permit for video broadcasting, 
apparently has won his demands. The 
postmaster general's office here has 
issued an experimental tele broad- 
cast license to Rank. The permit al- 
lows Rank to beam his experimental 
videocasts to his Dominion Theater 
and five other theaters in London's 
West End. 

The license also permits Rank to 
pick up sports events and news pro- 
grams for large screen projection in 
the theaters. Studio shows will 
emanate from the Baird Video Re- 
search Laboratory. 

Year's Delay in N. J. 
Gaming Laws Urged 

TRENTON, N. J., Aug. 2. -Gov. 
Alfred E. Driscoll has asked the State 
Constitutional Convention, now draft- 
ing a new constitution, to sidetrack 
the proposed changes on gambling 
for at least a year because a bitter 
fight on the floor of the Legislature 
over the issue is considered inevit- 
able and might endanger the main 
part of the new charter if carried to 
a referendum next November. The 
governor asked that the issue be iso- 
lated, "so that it may be considered 
on its merits in another election." 

The legislative committee, Wednes- 
day (30), announced that it would 
recommend that the public vote on 
two alternatives: (1) To authorize 
betting at race tracks, as the present 
law permits, or (2) to authorize the 
regulation of gambling or games of 
chance by bona fide religious, educa- 
tional, charitable, veterans' or fra- 
ternal organizations. If the latter 
won, municipalities would be able to 
approve or disapprove by local op- 
tion, but full -scale gambling would 
still be possible, depending upon how 
the Legislature regulated games of 
chance. 

Failure of the committee to provide 
for a third alternative in the vote, no 
gambling at all, is expected to pro- 
duce the battle. 

The Federation of New Jersey 
Theaters, in a statement issued this 
week by George Gold, chairman, 
voiced its opposition to alternative B 
"because it would permit almost any 
group of people to conduct games of 
chance and would set up unfair com- 
petition against theaters. If the com- 
mittee should decide to keep alterna- 
tive B, we ask for the inclusion of 
theaters so that they may, when nec- 
essary, run bingo games to meet the 
unfair competition that would re- 
sult." 

New Fire Hazard Laws 
Are Urged in Louisiana 

NEW ORLEANS, Aug. 2. -Some 
of the gravest fire hazards in the 
country are presented by night clubs 
on the outskirts of municipalities, 
State Fire Marshal Campbell Palfrey 
told a meeting of the Louisiana Con- 
ference on Life, Safety and Fire Pre- 
vention here. Adoption of a model 
ordinance previously recommended 
by the group, which would empower 
sheriffs to enforce safety regulations 
at all amusement places, was urged 
on parish (county) police juries. 

Seymour Weiss, managing director 
of the Roosevelt Hotel in New Or- 
leans, declared that there was no 
such thing as a fireproof hotel or any 
sort of fireproof building. "That is 
an insurance term," he said. 

55th St. Switch 
NEW YORK, Aug. 2.-Leon 

Enken, ex -Leon and Eddie's, 
was coming out of Billy Reed's 
Little Club when he was tapped 
by a panhandler. "Mister," 
asked the guy, "can you gimme 
a dime to sober up on ?" 

Showbiz Equipment 
In War Surplus Sales 

NEW YORK, Aug. 2. -The War As- 
sets Administration has announced 
new listings of government surplus 
sales, active between mid -August 
and September 2 in the New York - 
New Jersey region, including such 
equipment of interest to showbiz ops 
as refrigeration and air -conditioning 
units, boat davits, water purification 
units, Diesel generators, carbon steel 
and cast iron pipe, fabricated struc- 
tural steel, wool, cotton twill and air- 
plane cloth, lithographic offset ink, 
storage batteries, electric meters, rec- 
tifiers, wire and cable. 

Details are available from WAA 
customer service centers in Long Is- 
land City, Newark, Albany (Water- 
vliet) and Buffalo. 

Heffron Heads Media 
For Interfaith Group 

NEW YORK, Aug. 2.- Edward J. 
Heffron, long active in the religious 
radio field and formerly in charge 
of public relations for the National 
Association of Broadcasters, has been 
appointed director of media relations 
for the National Conference of Chris- 
tians and Jews. He will be in charge 
of press, radio, motion pictures and 
advertising activities. 

Heffron managed The Catholic 
Hour for 11 years and The Hour of 
Faith, which he helped establish, for 
three years. He also helped formu- 
late the Recommendations on Re- 
ligious Radio which the Conference 
issued several years ago. 
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ABC Wooing 

CBS' Old Gold 
And Texaco Segs 

NEW YORK, Aug. 2. -In a de- 
termined drive to buttress its 
Wednesday night Bing Crosby -Henry 
Morgan parlay, American Broadcast- 
ing Company (ABC), this week was 
pitching for two Columbia Broad- 
casting System (CBS) sponsors, Tex- 
as Company (Texaco) and P. Loril- 
lard Tobacco (Old Golds). Texaco's 
Tony Martin show has been casting 
about for a spot better than its cur- 
rent 9:30 -10 p.m. Sunday slot on CBS. 
Old Gold, assembling a Don Ameche- 
Frank Morgan- Frances Langford 
variety package for the fall, also is 
reported receptive to making up part 
of a block with Crosby as the founda- 
tion. 

Question in the trade this week is, 
which show will follow Crosby. The 
Eversharp's contract reportedly calls 
for Henry Morgan to be back -to -back 
with Bing; the other prospective 
sponsors also want to air as close to 
the Crosby stanza as possible. CBS 
eportedly was resigned this week to 

losing Texaco's Martin show. 
ABC's sales force has assembled up 

to 15 different Wednesday night 
schedules, which it is using as a mas- 
ter plan in pitching at several other 
prospective bankrollers. 

Fidler's Sponsor 
Buys Him 2d 
Sunday Network 

NEW YORK, Aug. 2. - Carter 
Products this week signed to spon- 
sor Hollywood gabber Jimmie Fidler 
in a new 15- minute show over Mutual 
Broadcasting System (MBS), begin- 
ning September 7. The show; which 
will be heard at 8:30 -8:45 p.m. Sun- 
days over 200 MBS outlets, will be 
separate from and in addition to 
Fidler's show for the same sponsor 
over American Broadcasting Com- 
pany (ABC). Latter will be heard 
at 10:30 -10:45 p.m. on Sunday nights. 

In addition to carrying Fidler on 
the two webs, Carter now is signing 
for time on 12 top stations which are 
affiliates of neither ABC nor MBS. 
First of these is WLW, Cincinnati. 
The sponsor has not decided which of 
the two Fidler shows will go over the 
additional dozen outlets. 

Interesting angle to the Fidler ex- 
pansion is that he now will "sur- 
round" his fellow showbiz reporters, 
Walter Winchell and Louella Par- 
sons, who air from 9 to 9:30 p.m.'Sun- 
days over ABC. Fidler's later broad- 
cast, over ABC, reportedly will cor- 
rect any Winchell or Parsons items 
which Fidler thinks inaccurate, or 
will amplify others which he thinks 
need expansion. 

Karloff May Blow 
"Lights" Because 
It's "Too Bloody" 
NEW YORK, Aug. 2. -Boris Kar- 

loff this week reportedly notified the 
Biow Agency that he intends to bow 
out of his starring role in Lights 
Out as soon as a suitable replace- 
ment can be obtained for him. 

Reason for Karloff's departure is 
said to be his dissatisfaction with the 
scripting, which he claims is too 
much on the gruesome and frighten- 
ing side. - 

Lights Out is Eversharp's summer 
replacement for the Henry Morgan 
show, aired Wednesdays over Amer- 
ican Broadcasting Company (ABC). 

Billy Rose Program 
Again Being Talked 

NEW YORK, Aug. 2. -Billy Rose 
again reportedly is being considered 
for a radio show. The story is that 
he may do a three -a -week five - 
minute show, akin to his newspaper 
column. 

Columnist recently denied he 
planned a half hour once -a -week 
show. 

NBC Cuts Cue Pubsery his 
Menser Out; 
Dyke Heads 
Appointments 

Tele To Get Hypo 

NEW YORK, Aug. 2. - In the 
widest personnel realignment in 
years, the National Broadcasting 
Company (NBC) at the conclusion of 
its regular board meeting Friday (1) 
announced changes which were in- 
terpreted as tightening up the web's 
programing and public service opera- 
tion and clearing the way for a big 
push in television. Parting company 
with the web are Clarence L. Men - 
ser, heretofore vice -president in 
charge of programs, and A. L. Ashby, 
vice -president and general counsel. 
Ashby will continue to serve as an 
adviser. 

Reshuffle calls for three new ad- 
ministrative vice -presidencies, Ken 
Dyke being appointed to head up 
program, continuity acceptance and 
public service; Harry C. Kopf being 
named head of network sales, na- 
tional spot sales, owned- and -operated 
stations and station relations, and 
John H. MacDonald in charge of 
finance and budget. Additionally, 
James J. Gaines becomes director of 
network -owned stations and con- 
tinues to head WNBC, New York 
outlet. George Frey takes over as 
director of network sales. 

NBC Reshuffle 
NEW YORK, Aug. 2. -Here are the 

brief details as to NBC's administra- 
tive shake -up: 

Clarence Menser replaced by Ken 
R. Dyke as program veepee. 

A. L. Ashby, general counsel, re- 
fired. Henry Ladner named acting 
general counsel. 

I. E. (Chick) Showerman, upped to 
administrative veepee in charge of 
central division. 

John H. MacDonald, formerly vee- 
pee in charge of finance, named ad- 
ministrative veepee heading treas- 
urer, comptroller, general service and 
guest relations departments. 

Jim Gaines upped to owned -and- 
operated stations, in addition to man- 
aging WNBC, New York. 

Harry Kopf given additional sales 
responsibilities as an administrative 
veepee, heading national network, 
national spot sales and station rela- 
tions departments. 

George Frey, formerly Eastern 
sales manager, now director of net- 
work sales. 

More Pubsery 
With Dykes taking over program- 

ing, execs within the web expect far 
more concentration on public service, 
one network spokesman admitting 
that NBC had lagged behind the Co- 
lumbia Broadcasting System in this 
respect. 

NBC believes its new set -up paves 
the way for better network -agency 
relations, the belief being that Dykes 
will prove handier than his predeces- 
sor in working out problems with 
advertisers and agencies. Menser's 
tangle with Fred Allen is known to 

Heidt Program 
Is Still Pending 

NEW YORK, Aug. 2. -Deal where- 
by band leader Horace Heidt would 
return to network radio via a talent 
search program is still definitely "un- 
der consideration" by Philip Morris, 
according to Milton Biow, agency 
exec. At this point, however, it ap- 
pears that no deal can be consum- 
mated quickly, inasmuch as Heidt has 
been asked to cut an audition record. 

Show was first mentioned as being 
slated for a time slot over the Na- 
tional Broadcasting Company (NBC), 
but this prospect faded with NBC 
deciding to give the Milton Berle 
show a reprieve. If and when deal 
is concluded, show is likely to go to 
the Columbia Broadcasting System, 
replacing the cigarette sponsor's It 
Pays To Be Ignorant. 

have made not only Allen unhappy, 
but also J. Walter Thompson -not 
to mention NBC's embarrassment. 

The NBC realignment also augurs 
an intensive drive to push television, 
with the reported possibility that 
John F. Royal, top tele exec, would 
retire in the near future. Noran 
Kersta, manager of WNBT, web's 
New York tele outfit, is believed 
in line to go up. 

Tele Green -Light 
Frank Mullen, web's executive 

vice -president, in answer to a query 
yesterday, said: "It is the intention 
of NBC to go full steam ahead on the 
development of television, from the 
station and network standpoint. Sets 

(See NBC Cuts Cue on page 17) 

ments 
Code Offered 
Urges Toning 
Juvenile Segs 
Crime Taboos Emphasized 
WASHINGTON, Aug. 2. - U. S. 

radio for the first time in its history 
soon will be asked to apply a "10 
commandments" for children's pro- 
grams. The precepts will be one of 
the foremost new features of the pro- 
posed standards and practices to be 
submitted to the National Association 
of Broadcasters' (NAB) Convention 
by the association's code committee, 
which as already reported in The 
Billboard, has drafted a code calling 
for the most rigid toning -down of 
commercials in NAB's existence. 

The 10 commandments on chil- 
dren's programs will be prefaced by 
a general declaration that the new 
code itself is being offered to broad- 
casters on an "advisory" and "sug- 
gestive" basis as a means of main- 
taining general high standards in 
American radio. The "thou shalt 
nots" will propose taboos on refer- 
ence to kidnapers and will frown on 
objectionable horror programs. One 
of the major commandments will pro- 
pose that "criminals" are not "news," 
and broadcasters will be asked to re- 
frain from referring to criminals as 
celebrities or in any way suggesting 
that criminals are heroic. The new 
canons will follow a general code 
pattern which also will propose to 
outlaw "hitchhike" and "cowcatcher" 
announcements. 

Broadcasters also will be urged to 
guard more alertly than ever before 
against "suggestive" bits in romantic 
programs that reach young audiences. 

NAB's standards and practice com- 
mittee has decided to abandon any 
further pre- convention discussion of 
the problem of how to enforce the 
new code. A proposal will be made 
that a new committee will be created 
at the convention to study the "en- 
forcement" issue in the future, but 
the proposed new code will be sub- 
mitted without any provisions for 
"sanctions" and without touching 
upon methods of enforcement other 
than suggesting a sense of responsi- 
bility by the individual broadcasters. 

Committee members are convinced 
that, by thus sidetracking the enforce- 
ment angle, the new standards and 
practices will have a clearer track 
at the convention. 

KXXL, Never on Air, 
Selling at 1OG Profit 

WASHINGTON, Aug. 2. -A $10,000 
profit for an eight -month investment 
will be realized by a Reno, Nev., 
broadcaster if the Federal Communi- 
cations Commission (FCC) approves 
the application for sale of KXXL sub- 
mitted this week. 

Chet L. Gonce received a construc- 
tion permit for the Reno outlet last 
December, and now proposes to sell 
KXXL, which has yet to go on the 
air, for $30,000 to a partnership. In 
the transfer bid, Gonce lists the con- 
struction costs at $20,597. The reason 
for selling, Gonce told FCC, is the 
illness of his son, requiring his full - 
time attention. 


