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Fires “Old Stuff”

“Hellzapoppin” Poppin as “Hellzafire”

in Answer to Suit

NEW YORK, Feb. 3.—Hearing on the
injunction suit instituted by Olsen
and Johnson of Hellzapoppin against
producer and members of a vaudeville
unit, Hellzafire, before Supreme Court
Justice Aaron J. Levy Thursday had
defendants’ attorney, 1. Robert Broder,
proclaiming to the court that the title
in question was an ancient handle used
freely years back by carnival and mid-
way folk in the annual Mardi Gras
held .at Buckeye, Ariz.

Plaintiffs are seeking not only an
injunction to halt the vaude unit, but
an accounting of profits. Charge is
that the Hellzafire unit lifted material
from the Broadway legit production and
that the touring nature of the vaude-
ville troupe jeopardized the profits
which Olsen and Johnson anticipated
from road company they were planning
to put out.

In original papers submitted to the
court, Cutler and Males, representing
the plaintiffs (Milton Weinberger upheld
the interests of the Shuberts, who are
parties to the legit production) seemed to
be relying upon protection of copyright.
Broder argued, however, that the show
had been running for six months before
the producers sought a copyright, and
that therefore their materials are public
domain. Plaintiff attorneys bullt up

Cold Deals Blow to

Dixie Amusements

NEW ORLEANS, Feb. 3.—~With sub-
freezing tc sub-zero temperatures break-
ing records of 40 to 56 years duration in
the Deep South, heavy damage to Dixie’s
truck crops added to the paralyzing of
general business during the past two
weeks. New Orleans suffered from a gen=-
eral freeze for 11 days but conditions
were even more severe in the interior of
the Gulf States. Government officlals
place damage to winter truck crops at
over $60,000,000.

Carnivals and circuses in winter quar=-
ters in this arca were forced to keep
canvas protections heated and little loss
of animal life was reported. Shows suf-
fered severely, attendance 25 to 50 per
cent, and many amusement spots were
forced to close down completely owing
to lack of facilities for warming under
such conditions.

At the local zoo small animals felt the
havoc of the bitter cold but Superin-
tendent Frank Neelis reports no loss
of important inmates. Modern Audu-
bon Park Zoo brought good heating sys-
tem into proper use.

Particularly great damage to crops was
reported from the Rio Grande Valley
section where temperatures of 23 to 25
degrees, unheard of in the annals of
weather bureau, continued for several
days. The important fruit crops of the
valley were damaged as high as 40 per
cent.

Doubling—Modern Style

NEW YORK, Feb. 3.—The Inkspots
have found a sure way of making
fast time in doubling between the
local Faramount and the Apollo The-
ater this week. They make the trip
between 43d street and 125th street
by ambulance,.

As if that didn’t keep them busy,
they are playing the Famous Door
after theater.

their case, further, upon premise of un-
fair competition.

Hellzafire unit had been served with
papers while in Buffalo. If no injunc-
tion interferes, they will appear at
the State Theater, Hartford, Conn., un-
til February 8 and then go to Easton,
Pa. Defendants were given to February
8 to file replying briefs. It is likely
that the unit will ask a $100,000 bond
be posted by the Shubert-Olsen and
Johnson interests if the courts grant a
temporary injunction, for the defend-
ants claim they intend to carry the
case into the higher courts if necessary.

The 33-piece unit comprising Hellza-
fire includes Benny Meroff and his
band, Rex Weber, the Wynn Twins, Roy
and Ken Paige. Al Borde, of Chicago,
is producer.

But Field Is Limited Because
Not Enough Talent Is Available

By JOE

NEW YORK, Feb. 3.—Despite the fact
that ice shows are cracking box-office
records and returning a terrific amount
of coin to their producers, there seems
little likelihood that any new companies
will be formed for quite a while. At least
a dozen promoters were Jlured into the
field at the beginning of the season, but
nearly all have given up, being stymied
by the scarcity of top flight talent and
the shortage of sultable arenas. Accord-
ing to the Arena Managers’ Association,
only two were successful in rounding out
a complete big show this season. Bill
O'Brien, tennis promoter, succeeded in
forming a troupe tabbed Ice Vanities,
and Arthur M. Wirtz, producer of the

AGVA Again Without Direction
As Jean Muir Resigns Suddenly;

Critics Rap

NEW YORK, Feb. 3—For the third
time in its six months’ existence, the
American Guild of Variety Artists is
without an executive secretary. Jean
Mulr, who temporarily held that posi-
tion, resigned Wednesday (31) o accept
an offer from MGM. She flew to the
Coast the following day.

Prior to her departure Miss Muir cate-
gorically denied that there was any in-
ternal dissension within the organiza-
tion that prompted her stepping out of
AGVA.

Miss Muir is the third executive secre-
tary pro tem. to suddenly resign from
that position. Maida Reade, who as-
sumed that post when AGVA was formed,
left suddenly and was replaced by Dor-
othy Bryant. Miss Muir stepped up when

Lack of Leadership

her predecessor had a nervous breakdown
and left suddenly for a trip to Mexico.
AGVA headquarters are currently in
charge of Mildred Roth, former assistant
to Miss Muir.

Miss Roth claimed that upward of
$1,300 had been collected for the third-
week salaries for members in the Inter-
national Casino. Further attempts will
be made to enforce AGVA’s contract with
the Casino, which provided for four
weeks’ salaries and a week’s notice if the
cast was not to be used for the next
four-week period. AGVA claims no such
notice was given and says it may submit
the claim to arbitration.

Miss Roth also said that negotiations
with 23 cafe owners In Brooklyn have
(See Jean Muir Quits AGVA on page 19)

A Busy Vaude Operator — Runs
Nitery, Agency in Spare Time

KANSAS CITY, Mo., Feb. 3.—"Make
It Pay” is the motto of S. Bernard
(Barney) Joffee, who is rapidly proving
to be the most successful theater op-
erator in this area. Joffee, whose myriad
activities include managing the swank
Terrace Grill of the Hotel Muehlebach
and operating a booking agency, is the
manager of the Tower Theater here, only
house in this area consistently playing
flesh. By “Make It Pay,” Joffee means
Keeping within the theater’s budget and
offering the public something new.

Last spring when the Tower was under
a different management (Foz Theater),
when pics alone were played, receipts
dropped off considerably. Bands such
as Orrin Tucker and Ted Lewis always
brought in a flood of cash, but such
moneymakers seemed to be few and far
between.

As a result the theater was closed in
June. The house ork, Judy Conrad's
Band, revamped itself and invaded the
dance spots. The chorus line disbanded.

In September Joffee leased the thea-
ter, making L. Simpson house manager.
A smaller chorus of eight girls, organ-
ized and trained by Mary Graham Minor,
was hired, and a new orchestra, con-
ducted by Herbie Six, put on the stage.

Frank Tracy, who produced the Stroud
Twins’ revue last spring, was hired to
work each week’s set of acts into a
plausible revue.

Greatest innovation was the 25 cents
admission charge at all times and for
all seats. This proved to be the greatest
crowd-getter of all. No other house in
town offered even first-run pictures,
much less first-run pictures and a com-
plete stage show for a quarter.

Joffee established a “Discovery Night,”
Monday nights, the winner of each con-
test getting a week's engagement at
the theater. Soon Monday nights began
to top all other nights for consistently
high grosses.

During one week’s show the chorus
girls and the members of the ork were
introduced one by one by name to the
audience.

Business at the Tower started off last
September rather slow, averaging about
$5,000 per week. Even this meant a
profit. But soon added customers, espe-
clally out-of-towners, began to flock to
the theater. As a result average grosses
have climbed to 87,000 a week and are
still mounting. Today bigger acts such
as Donald Novis, The O’Connors and
the Kidoodlers are heading the bills.

COHEN

Sonja Henie unit, put the European Ice
Revue on the road. Wirtz, however, had
to import a show intact from England
at an initial cost estimated to be $75,000.
Ice Follies, also highly successful show,
is owned mostly by its own principal per-
formers.

The most serious aspect of the biz is
the lack of enough names to go around.
Nearly every prize-winning skater men-
tioned in the sports pages has been gob-
bled up by the existing companies, and
little new talent is available, since 90
per cent of the skaters come from
Europe and Canada. The war has cut
off the supply of foreign champs, with
every able-bodied male either in the
front lines or in reserve. There is little
likelihood that the situation will be re-
lieved for some time, since even the
neutral countries are holding on to their
citizens, just in case. The Wirtz whole-
sale importation was the last batch of

(See ICE COST on page 17)

Ticket Bill Nears Vote

ALBANY, N. Y., Feb. 3—The Assembly
this week passed to the order of third
reading and final passage of the pro-
posed new law that would transfer
from the secretary of state to the
local licensing authorities the regulation
and licensing of those engaged in the
business of reselling of tickets of ad-
mission to theaters and other places of
amusement and exhibition. The bill
also provides for a bond as indemnity
against damages caused by misstate-
ments and requires printing on tickets
of maximum premium at which they
may be resold, not to exceed 75 cents
over the orlginal price.

Legislation is being sponsored by
Assemblyman MacNeil Mitchell, Republi-
can, of New York City.
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Paris Expects Banner Year
For Amusements; Girl Shows

Clean Up; 24 Legits Open

PARIS, Jan. 20.—As a soothsayer in
the crystal-ball-gazing business would
say, “A continued and growing activity
is to be predicted for the 1940 season.”

With declaration of war September 2
all amusement centers ceased to func-
tion thru the mobilization of all French-
men of military age. Following the seed-
ing of those designated for active service
and the ones who could be released as
reserves, efforts began in all categories
of the industry to assure the function-
ing of what for a country at war can
be considered a moral Maginot Line. In

DON AND BETTE LYNNE
(This Week’s Cover Subject)

ON AND BETTE LYNNE, “the story tellers

of the dance,” worked individually for
several years before joining forces in 1935. Don
featured neck-breaking routines, while Bette
had ambitions to become a strong acrobatic
single.

Once paired, they decided to develop some-
thing unique in dancing and, above alf, some-
thing contrasting to the popular dancers of
the day. They hit upon the idea of telling
a story in dance form, giving cach of their
numbers a definite reason for cach interwoven
step and bit. They emphasize pantomimic
and flirtatious moods, to popular tuncs of the
day.

Both studied dancing under the supervision
of the Eddiec Mack Studios in Hollywood. They
have played in many prominent cafes and
theaters and were featured with such bands
as Ozzie Nelson, Bob Crosby, Herbie Kay
and Tommy Tucker. The tcam recently com-
pleted a lengthy cngagement at the Somerset
House, Beverly Hills, Calif.

the movie branch special government
aid was granted producers that a repe-
tition of 1914 would not occur, when
France dropped from No. 1 producer to
last. Tt was just getting back into
international competition at the declar-
atlon of this conflict. At present all
major studios are turning.

In the legit field managers, producers
and authors established a co-operative
casting office, centralized their efforts
in securing appropriate talent, sending
out calls to all artists exempt from
milltary service by age, physical alil-
ments or placed on the reserve, and
slowly recruited talent to replace the
original members who had been mobil-
1zed.

Vaude scouts were able to recruit from
Homes for Aged Artists, also inducing
those who had retired to farm or village
to return, and by this means got to-
gether about 75 acts. It meant a huge
payoff for the houses, and the veterans
performed from one Paris stage to an-
other until the novelty wore off, causing
the houses, one by one, to switch to
revue or girl shows. But the experi-
ment was profitable for all while it
lasted.

Cabarets, musical revues and girl
shows are the best paying venture in the
Paris entertainment market now., Tal-
ent easy to secure, usually femmes, &
large military clientele to draw from,
plenty of money in Paris—all going to
make a perfect set-up to swap enter-
tainment for cash.

The two Indoor circuses which Paris
boasts have had easier going and have
been able to book good circus numbers
among the many small wagon enter-
prises which in normal times work the
year round under canvas. Menageries
can be had for the asking and feed, but
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it ain't just a name!”

“Coarnfidentially. I got the idea from a swing band,”
admits my friend and amusement park competitor,
Louis Gross. “This outfit moves into my Jiveland

1 Concession and steals the trade. Now it ain’t the

account there is only a few shaggers on

the floor, but everybody and his brother is jammin’
that door. So I figure, “‘Why not? If it's a sound system

draws ‘em, I'll wire the whole Park!l’ Brother. in two
weeks I grossed more than I had all season.”
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watt amplifier has regular “Broadcast” control

Hadio Wire Television Inc.
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control five mikes and a phono at the

panel. It's versatile, portable and mighty
economioal! Check that low price against
any sound system with ALL the features
of Lafayette Model 765-T, then mail the
coupon for FREE catalog.

All Lofayette amplifiers are 100% Union

Made. Lafayette Sound Systems come fo you
complete, ready fo operate,

What Other Belongings?

REGINA, Sask., Feb. 3.—Something
new in the giveaway llne was a taxl
ride provided by a local theater the
other day.

One of the young customers left his
coat and other belongings on a seat
while he went to the men’s room, and
when he returned he couldn't find
the seat he had vacated. Attendants
wrapped the lad up in odds and ends
they were able to rummage and sent
him home in a taxi,

After the last show the coat, some
unfinished lunch and other belong-
ings were found and returned.

to secure equestrian acts is more diffi-
cult, the army having requisitioned
practically all healthy dogs, horses and
mules,

Operating in the Paris district at this
time are 150 movie houses, 24 legit the-
aters, 3 vaude nabe spots, 2 circuses, 22
music halls and revues and an estimated
100 cabarets and night spots, with as
many more speakeasies also furnishing
entertainment. The Parisian theatrical
moguls are going to cut heavy dividends
this season, and many new names would
be put in lights if there were any
lights. The same situation noted in the
capital is being felt thruout France, and
citles and towns far from military in-
fluence report large and enthusiastic
audiences for any kind of entertainment.

“Three” Needs Work
After Loop Start

CHICAGO, Feb. 3.—If the book, musical
score and dance ensembles of Three After
Three, which opened here at the Erlanger,
were as strong and imposlng as the cast
of principals, Ruth Selwyn and the
Messrs. Shubert would have a hit on their
hands. Unfortunately, the familiar story
of three New Hampshire farm girls who
invade Florida in the hunt of three hus-
bands is expected to shoulder more than
its share of the proceedings, the score
has only one or maybe two tunes that
linger on after the final curtain, and the
routines by the mixed chorus are poorly
staged and exceedingly weak in design.

Mitzi Green is the most talented of the
trio, and whenever she is given a fair op-
portunity she is more than amusing.
She sings, dances, impersonates and han-
dles lines like a veteran. Simone Simon
is a decorative fixture and tho she has
neither singing nor dancing assignments,
her vocal cooing is rather receptive. Mary
Brian is only a decoration. Her voice is
too harsh and her delivery too forced to
make a pleasing showing.

Stepin Fetchit is his lazy self, while
Frances Willlams again proves herself an
entertaining comedienne, particularly in
a drunk bit which is a high spot in the
second act. Art Jarrett should have more
sougs to sing and Marty May should be
given more important work to do.

Before it can hope to click in New York
it must speed up its pace, replace several
musical numbers, and sprinkle its entire
book with additional bright lines. Dance
honors go to Dudley and Bostock, who
have a show-stopping number in their
minuet in swing time. Honigberg.

Boston Ticket
Case Postponed

BOSTON, Feb, 3. —Illness of one of the
Shubert lawyers again put off hearings in
connection with the bill in equity filed
by five indie ticket agencies in Boston.

The indie brokers charged Shubert’s
Select Theaters Corp. with controlling the
other defendants, Herrick’s Agency and
the Plymouth and Wilbur Theaters. Ac-
cording to the complaint, the practices of
the defendants constitute a monopoly in
the business of ticket resales, in violation
of the laws of the commonwealth.

Chief squawk is the alleged policy of
glving Herrick’s first choice of seats and
of assessing other brokers a 25-cent pre-
mium and stipulating that the agency

SPECIAL
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m $20.00

ICKET

RESERVED SEAT — PAD — STRIP

COUPON BOOKS —RESTAURANT

CHECKS —~ SALES BOOKS AND.
ALL ALLIED. FORMS

409 LAFAYETTE ST, N. Y. C

ELLIOTT TICKET G0, { e yissiniciois sy’ Gicss

Thetu, Sisgass Domind

THE AGVA was born in hate, chaos and
violence. So it will die, it seems. Al-
ready it has produced three casualties in
the ranks of executive secretaries, the
last being Jean Muir. And, we might
add, by no means the least. Because of
all professional theatrical union workers
Miss Muir sacrificed the most to fight in
the ranks of unionism. Now Miss Muir
is on her way back to the dazzling bril-
liance of the Kiieg lights and the AGVA
rolls grimly on to destruction.

Something too terrible to discuss with-
out passion, disgust and other base emo-
tions is happening in the theatrical labor
movement. The stink and the clamor is
everywhere but now it seems concen-
trated in the vaudeville and night club
jurisdictions. The big shots are clawing
at each other; night and day do they
scheme and connive to cut off each
other’s heads. There isn’t a wholesome
bone in the whole structure. We are
freer to say that than ever before—now
that both Dorothy Bryant and Jean Muir
are gone.

It is indeed too bad. Too bad for the
industry that a real union could serve;
even worse for the actor who has always
been a football for managers and who is
today a doormat as well for the clod-
hopping feet of professional unionists
who are so busy waging internecine war
that they rarely remember, if even for ap-
pearance’s sake, that the ideal of union-
ism according to the books is to attain
economic security and improve working
conditions of the employed.

There is much that we could say about
the present outrageous state of affairs
that would constitute a waste of valuable
space here. A waste because the actor
who doesn’t already know what is going
on; what has been going on all these
months, is a hopeless proposition anyway.
Ahout the only way he will ever learn is
to be on the receiving end of a bang on
the conk. In most cases even such treat-
ment would represent a waste of time and
energy.

The hopelessness of the present situa-
tion is truly appalling. There ts nobody
to whom to appeal, unless one’s imagina-
tion is fertile enough to get a kick out
of haranguing vague, undefilned masses of
actors who have proven almost beyond
the shadow of a doubt that they are
incapable of governing themselves. As
much as we were repelled by the railroad-
ing given the AFA during the past sum-
mer we honestly tried to work up some
enthuslasm for AGVA—or at least for the
ideal of bringing order out of chaos in
the variety and cafe field thru the me-
dium of AGVA and for want of another
and better instrument to achieve the ob-
Jective, We tried and tried but the
miracle failed to happen. Why sum-
marize the rise and decline of our hopes?
It is written in black and white in the
coldly tmpersonal files of back issues of
The Billboard.

AGVA has turned out to be an awful
fizzle; a monstrosity of inactivity and dis-
sension because those who fostered its
being failed, perhaps for reasons that they
know far better than we do ,to kick the
sycophants, the politiclans, the gabby-

(Seec SUGAR’S DOMINOQ on page 27)

get 75 cents more than the regular prices.
The complaint also alleges “restraining
free rivalry of the plaintiffs and restrain-
ing the supply and the price.”

Graham’s Fourth X-Country

NEW YORK, Feb. 3.—Martha Graham
will begin her fourth transcontinental
tour in Philadelphia February 12. The
stops in her itinerary include Atlantic
City, Richmond, Charleston, Baton
Rouge, Austin, Fort Worth, Dallas, Phoe-
nix, Los Angeles, Long Beach, Santa
Barbara, San Francisco, Seattle, Chicago,
Ann Arbor, Hartford and Plattsburg,
N, Y.

Besides Miss Graham, the company
will consist of 3 men and 10 women.

: STOCK
ROLL TICKETS
TEN ROLLS ~ 3.50

ONEROLL $ .50
FIFTY ROLLS '15.00
ROLLS 2,000 EACH

Double Coupons,
Double Price

No C. O. D. Qrders
Accepted
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Andrews Sisters

Almost Break Up

NEW YORK, Feb. 3.—The Andrews
Sisters were on the verge of a break-up
early this week, their family troubles
reaching the front pages; but the girls
continued on their Chesterfield com-
mercial, except for Tuesday night when
only Patty sang. The girls reunited for
the Wednesday and Thursday broadcasts
12:,ncl apparently are set to continue as a
Tio.

Their contract with Chesterfield, set
with General Amusement Corp., calls
for another 13 weeks this summer fol-
lowing the current 13-week serles with
Glenn Miller’'s band.

HOTEL

CHICRGO
ANNOUNCES

THE NEW
COLLEGE INN

MALAYA ROOM

DINNERS $'| .25

FROM

PANTHER ROOM
DINNERS $2.00

FROM
The Season’s Lineup

KINGS OF SWING

Playing in Both Rooms
JIMMY DORSEY
WOoODY HERMAN
LARRY CLINTOMN
ARTIE SHAW
GLENN MILLER

5 Other Popular Priced
Restaurants

"DRIVE. RIGHT INTO HOTEL SHERMAN

* TOP BILLING . . .

“Tops” for your dollar in New York is the
Empire—modern 700 room hotel overiook-
ing Lincoln Square. Many rooms at $2.50
single, $3.50 for two, with private bath.
Served by 11 transit lines, only 5 minutes
from Times Square. Restaurant, laundry and
valet prices to fit your budget,

And if you're here for four weeks or
fonger, you’ll want to take advantage of the
Empire Residential Plan—$9 per week for
room with private tiled lavatory and toilet;
generoms rooms with private bath from
$10.50 single, $12 per week for two. Send
for booklet “H.”

HOTEL EMPIRE

BROADWAY at 63d 5f., — NEW YORK

“At the Gateway to Times Square”
EDW. B. BELL, General Manager

No Request To Refuse

PITTSBURGH, Feb. 3.—The blue-
coated cop entered the backstage
dressing room at the Stanley Theater
here with an ominous-looking book
in his hand. He saw three reporters,
Eddy Duchin and Duchin’s valet-
secretary-aide. He said, ‘“Which one
of you is Duchin?”

The planist-maestro signed the
policeman's daughter’s autograph
book with alacrity.

Canadian Legit-Vaude Chain?

CALGARY, Alta., Feb. 3.—J. B. Barron,
manager of the Grand Theater here, has
announced that he and his asscciates in
National Theaters, Ltd., have bought the
Walker Theater in Winnipeg, Man.,, on a
lease-purchase plan, and will reopen the
house September 1. The Walker, he said,
would form a link with the Grand in
Calgary in a proposed chain for legitimate
productions, musical shows and possibly
a vaudeville circuit. When not other-
wise engaged it will be used as a motion
picture house.

About €35,000 will be spent in renovat-
ing and modernizing.

Producers Claim 40 Will See

Increase in Touring of Shows
@®

NEW YORK, Feb. 3.—Program pro-
ducers in ad agency circles predict a
considerable increase during 1940 in the
touring of radlo programs, exchanging
between the two Coasts and playing
smaller cities as well. Feelers in this
direction, with Young & Rubilcam
moving a number of their programs
around the country, have shown that
the touring pays off in & number of
directlons. Most important is that
taking a show to a city, such as Des
Moines, where few big-league network
programs ever show up on personal
appearances pays off handsomely in
publicity. Newspapers usually go to
town on the visit from the standpoint
of recognition of the locale, bringing
visitors from near-by communities and
so on.

Another payoff is the increase in local
good will, an important factor in the
make-up of a large commercial organiza-
tion. This, for instance, 1s one of the
reasons Westinghouse is producing its

Bebe Daniels, Ben Lyon in New
London Holborn Show‘Haw-Haw’;

George Black’s 3d Wartime Show

LONDON, Jan. 20.—Tho American acts
in England are few, they play prominent
parts in each of George Black’s current
productions, third of which put-on since
war began, Haw-Haw, had its first show-
ing here December 22. Departing from
usual procedure, Black dispensed with
provincial tryout.

Sold to the public as a “laughter
show,” not a great deal of time is taken
up with production numbers. The open-
ing, with its Keep Fit theme and serving
to introduce most of the company, comes
in this category; llkewise an Havana
scene with Bebe Danlels vocalizlng 7
Went to Havana, with the eight Haw-
Haw girls and Darmora Ballet providing
a llving background of color. Finale,
Knees Up, Mother Brown, with an Eng-
lish fairground setting, gives the stage
its most complete filling, bringing on
the entire company joined by the
audience.

The Darmora Ballet Is a group of
vivaclous young ladies whose iively can-
can just about topped their second spot-
ting in Dances of Yesteryear.

In the matter of sketches and black-
outs the material is patchy. Strongest
for laughs is the scene depicting the
leader of Germany surrounded by his
satellites, the surprise flnish appealing
strongly to Britons just now. The tal-
ents of Bebe Daniels and Ben Lyon
receive but scant opportunity in a brief
blackout which, admittedly, gives a new
twist to the triangle theme. An army
front-line comedy sketch is not too
strong, but may warm up when Max
Miller gets more deeply into the skin of
his part. Somcthing better might have
becn found for the collective efforts of
Miller, Lyon, Franklyn Bennett and
Edna Powell than the oft-seen gag about
three men marrying the same girl and
agreeing to share her, each being re-
sponsible for one part of her body.

It is in the vaude offerings that Haw-
Haw is strong, which leads one to antici-
pate the show having a successful run.
Miller is the star; his very presence at
the Holborn must mean music to the box
office. His biggest success is when on the
stage all by himself to put across a
stream of typical near-the-knuckle con-
fidences.

Bebe Daniels and Ben Lyon have one
joint appearance. Bebe has a feature
spot for a couple of vocals, she and her
planist being introduced on a white
rostrum which moves down stage to the
lights. Ben, too, has his own placing for
that “encourage-the-singer” bit, with
Edna Powell stripping.

Len and Bill Loew, personable hoys,
register well with impressions and step-
ping. This applies, too, to another young
couple, Dave and Maureen, acrobatic

funsters.

That the Three Musketeers (Hank,
Jack and Leo) are permitted to put on
their normal vaude offering is to the
show’s advantage. Their “almost straight*
singing has just that right blend of
comedy with good pipes.

If anyone except Miller goes near a
show-stop ’'tis Gaston Palmer, whose
dexterous Juggling 1is served with a
friendly wittiness., His catching a num-
ber of spoons in a llke total of glasses
puts the seal on a terrific act.

Last of the vaude offerings is Syd
Seymour and his Mad Hatters Band. As
a musical combination, they may not be
so hot. but as their idea is to fool more
than fiddle, they prove acceptable. Con-
stance Evans puts in a fan dance ap-
pearance, relylng more on her talents
than a display of flesh.

Production is by Charles Henry, un-
der supervision of Black.

Edward Graves.

show out in Pittsburgh, instead of New
York, and applies also to Ford’s show out
of Detroit. A final reason for touring
the programs is that it acts as a hypo
to the cast.

Programs moving around lately in-
clude the Alec Templeton show, now
in New York from Chicago and due on
the Coast soon; Joe Penner, in New
York from Hollywood; Edward G.
Robinson, in Big Town, in the big city,
also from the Coast. Kate Smith re-
cently went to Hollywood, while We,
the People has been set for a tle-up
with 20th Century Fox Pictures. Show
will come from the Fox lot April 24,
using people from that studio as the
guests, Darryl Zanuck included. An-
other show which might be traveled -
extensively during 1940 is Dave Elman’s
Hobby Lobby. Hobby contests thruout
the Midwest have already been estab-
lished by Young & Rubicam, and show
might move in connection with these.

Chase & Sanborn likewise may risk
another visit to New York. Bob Hope
is set to air from New York during May.

Progenitor of the touring idea |is
Major Bowes, with his *“honor city.”
Sponsor, Chrysler, keeps an advance man
on the road to drumbeat for the program,
and the “honor city” gimmick has paid
off with enormous publicity dividends.

Hub Grosses Still High

BOSTON, Feb. 3.—Legit biz remained
good this week at both houses open. Two
for the Show scored a definite hit during
its extended run. Next attraction due is
Clifford Odets’ Night Music, which opens
at the Shubert February 8 for 12 days.

Shubert (seats 1,590; tickets 85 cents,
$3.30): Two for the Show, slightly modi-
fied, continued to pull 'em in. Swell
$21,000,

Colonial (seats 1,642; tickets, $1.10-
$3.30): So-so reviews failed to dampen
ardor of Hayes fans for Ladies and Gentle-
men., Pulled neat $23,000 for last week.

LEADING MODEL HOUSE

Disposing of Sample Imports From $10.
Call MIS§ SEYMOUR, BR-yant 9-8834.

SHEFFIELD’S

580 FIFTH AVE., NEW YORK CITY

CLam or Sace
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$10 OR LESS.

VALENTINE’S DAY IS FEBRUARY 14. REACH THE
HEART WITH A TELEGRAM BY CUPID. ONLY 20c
LOCALLY—25¢c TO ANY WESTERN UNION POINT
IN THE UNITED STATES.
UNION GIFT ORDER FOR AS LITTLE AS 50c FOR

OR SEND A WESTERN

o

1270 SIXTH AVENUE
RADIO CITY NEW YORK

STOCK TICKETS

ONE ROLL ....$ .50
FIVE ROLLS....2.00

Double Coupons,
Double Price.
No €. 0. D. Orders
8ize: Single Tlck., 1x2”

ICKET

Ty Rotis. 1300 YOUR OWN SPECIAL PRINTING 10,000.5 6.95
100 ROLLS .. 29.00 Can be had in a hurry and at 30,000, 9.85
ROLLS 2,000 EACH satlstactory prices from 50,000. 12.75

THE TOLEDO TICKET COMPANY,

TOLEDO, OHIO

SPECIAL
PRINTED

Roll or Machine

100,000. 20.00
1,000,000, 150.50
Double Coupons,

Double Price.







