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Getting Out
The Vote

Musicians Finding New Ways
To Take Part In Political Process
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- BY BILL HOLLAND
7 Global Web
International artists like Ana
Johnnson are featured on
multiple versions of Sony’s
soundtrack te “Spider-Man 2.”

WASHINGTON, D.C.—Thanks to big-name
events and Internet-fueled grassroots efforts,
musicians are playing & greater role than
ever in the U.S. political process during this
election year.
Organizers and musicians say

concerns over the war in :

Irag.and the economic and

environmental policies

of the Bush adminis-

tration are responsible

for the music com-

munity’s increased

involvement.
(Continued on page 68)

ROGK’S
UN A ROLL

'Deep, Loud, Nasty' Is Back, None Too Soon
For An Audience Recently Disenfranchised

BY CHRISTOP-ER WALSH
and BRAM TEHELMAN

NEW YCREK—*You can't kill rock-
n’roll.” Ozzv Osbourne sang more
than 20 years ago. History contin-

13 The Oz Connection

Keith Urban is among the
artists from Australia who are
making an impact on the U.S.
country charts.

faded is eventually followed by
ancther resurrection.
Five of the top 10 albums were

by rock acts in Tke Billboard 200
last week, far morz than in recent

45 Soul Survivor

With a hit debut album in
France, Rwandan singer
Corneille looks to conquer
other territories.

‘For breaking news,
analysis, jobs and
newsletters visit:

www.billbomd.biz

6 99US $8. ‘?QC

{1

ues to prove him right.

Rock’s obituary has been written
countless zimes. But each pro-
nouncemen: that rock has finally

years. The onslaught was led by
“Centraband” (RCA), the debut

from supergroup Velvet Revolver,
(Continued on pzge 69)

Velvet Revolver. above, kicks off a rock surge with a No. 1 debut on The Eillboard 200.

BMG, Hot In 04,
Rebuilding Arista

BY BRIAN GARRITY

Jon Bon Jovi

is performing

and fund-raising :
for John Kerry. s \

NEW YORK—Reports of the demise of Arista Records have

been premature.

The label—which has lost many of its superstar acts to other
BMG labels in recent months as part of its integration into the
RCA Music Group—is re-emerging with a familiar collection of

core artists and fresh A&R leadership, Billboard has learned.
The current Arista roster comprises Dido, Sarah Mcl.achlan
(Continued on page 68)
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Control freaks, rejoice.

The first seamless integration of iPod and automobile. Connect with your music like
never before. With the optional installation of an integrated adapter developed by BMW and Apple-now

available for the BMW 3 Series, X3, X5 and Z4-you can control your iPod through the existing audio system and

multi-function steering wheel. Which means no loss of power. No loss of sound quality. And no loss of control.

www americanradiohistorv com

BEMW iPod Adapter
BMW 3 Series
X3,X5, T4

ipodyourbmw,.com
T=B{H}- 3-8 MW

The Uktimate
Drriving Machine
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Top of the News

7 Anemic advance sales cause
Lollapalooza tour to shut down
before it opens.

10 Clear Channel’s Instant Live
concert CD program gets a Jewel
in its crown.

Music

13 The Beat: Sisters Ann and
Nancy Wilson finally release a
new album, “Jupiters Darling,” for
Heart fans.

14 In The Spirit: Fred Ham-
mond’s “Somethin’ ’Bout Love”
bows at No. 1 on the Top Gospel
Albums and Top Christian
Albums charts.

16 Movies & Music: Billboard
gets exclusive details about
assembling the music to
Universal Pictures’ Ray Charles
film biography.

17 C(lassical Score: Cellist
David Finckel and pianist Wu Han
keep busy with the Chamber
Music Society of Lincoln Center

Billbeare!

KEVIN LYTTLE

18 Touring: The Dead wakes to
a new sense of dedication as it
hits the road for a 34-date
summer trek.

20 R&B: A growing number of
reggae artists, including Kevin
Lyttle and Cham, are crossing
over to mainstream success.

22 Beats & Rhymes: The

LLOYD BANKS

projects with such acts as Sham
Rock and the B-52’s.

38 Songwriters & Publishers:

The Songwriters Hall of Fame
dinner in New York was just one
major celebration in a week of
publishing events.

38 Studio Monitor: State-of-
the-art studios that would seem
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benefits from releasing made-
for-TV films on DVD.

Global

45 Rwandan Corneille’s album,
“Parce Qu’on Vient de Loin,”
becomes a hit in France.

47 Global Pulse: U.K. sensation
Badly Drawn Boy keeps it low-
key on his fourth album, “One
Plus One Is One.”

Programming

44 Tuned In: Radio: Procter &
Gamble will sponsor promotions,
features and live remotes for the

nationally syndicated “Tom Joyner
Morning Show.”
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34 Billboard Picks
36 The Billboard BackBeat
36 Executive Turntable
46 Hits of the World
55 C(lassifieds

7)) USHER i and Music@Menlo. tables have yet to turn for more at home in the big city are 57 Charts
@ R —tn female DJs, who have a low mix-  popping up in remote locales. 57 Chart Beat
a MAROONS This Love - show profile. n 57 Market Watch
NTEMPORARY N 25 Latin Notas: Such Latin Retail
- P ) . - . 70 The Last Word
M3 MARTINA McBRIDE _ This One's For The Girls acts as Akwid and Lila Downs 39 Retail Track: The release
(Vs e . debut on theTop Latin Albums  of a limited-edition Digipak
MONTGOMERY GENTRY _H You Ever Stop LovingMe chart with little or no radio version of Lloyd Banks’ “The
o B - support. Hunger for More” stirs. cries of
.2 - Jne b You 28 Beat Box: Philip Larsen’s unfair allocations.
BEYONCE Naughty Girl Grammy Award win catapults 42 Home Video: Studios
ST AN LES him into juggling a series of count on reaping healthy
GEORGE MICHAEL Amazing
HOOBASTANK The Reasan QUOTE OF THE WEEK

6 We don’t even know who Clear Channel is.

I’ve never seen Mr. Clear Channel.’

MICKEY HART
Page 18

JENNIFER PENA Vive Y Muero En Tu Pie!

HOOBASTANK

The Reason

VELVET REVOLVER __Slither

FRED HAMMOND BADLY DRAWN BOY

If | Ain't Got You

£ . = =

ALICIA KEYS
JUVENILE FEATURING SOULJA SLIM _Slow Motion

Confessions Part 1]

ANY INDEX

ARTIST & COMEF

(SIGNIFICANT MENTIONS IN THE NEWS)

Artist Page(s) Company Page(s)

T LORD OF TE BNGS: THERETLRN OFTHE KNS UL SCREEN 2TAPE EDTTIO) Atreyu ....... Do o0 SN Qe GEES Ba 4 5a sp 39 Allaire Studios .......................... 38

ALONG CAME POLLY WIDES(ER?EN) Badly DrawnBoy .. .............. ... ....... 47 Bank{ONQLCOTDE = o v wis o1 v i & el sion s b ez - 8

s, : Beastl.e BOYS ¢ it v sroee T A 57 Black EntertainmentTelevisionInc. ........... e 20

3 7 ' S | Corneille ...........ccooiiiiiiiinianvnann. 45 BMG Entertainment ...................... wenra VU,

DORA THE EXPLORER: SILLY FIESTA B |/ Dad FncRel s s e < oo @ vmiys pu wi 24 wp bs an cgu 17 Cablevision Systems Corp. . .................... 19

PHISH: UNDERMIND Rl [Fantasia ..o 57 Clear Channel Entertainmentinc. .............. 8,18

. 5 ; ! |FredHammond ... .......................... 14 Cornerstone PromotioniInc. ... ................. 22

WWE: WRESTLEMANIA XX (3 DISC SET)

O RENTALS Heart ........... N vt mam e e min = - 13 Dualtone Records .. ... Ch 61 G T B0 0 ah oA P eor 31

MYSTIC RIVER IveteSangalo .. .................. in nf o V0 28 IslandRecordsGroup ........................ 45

PS2 - RED DEAD REVOLVER Jewell s e o s i dra WA dl (a0a 34 sldis B 6(5 af e wfdbae 8 LOUdeye Corp. .............................. 8

N John Arthur Martinez ............... R 31 ReachMedialnc. ........................... 44

¢ I REIDTER S o o o e S R .....37 SGZEntertainment .......................... 25

BB vovoma Vivaldi's Cello KeithUrban ................ ... W Ee s B ba. 13 Sony Music EntertainmentInc. ................ 7,8

.g o cronan o Kevin Lyttle . ................ Fra oy s SR 20 Studio.Metronome LLC ....................... 38

R oo g LIy BANKS. - it 04« 2 s 9 55, 85008 600 5 ors wiat 3 60 39 The Procter & Gamble Co. .. ................... 44

E—Jll  DIANA KRALL ___ The GirlIn The Other Room Montgomery Gentry ............. ... ... ...... 64 TrueNorthRecords .......................... 18

"g § E e - e RAYIChAMES" 5 v FesrsemlvRo s ¥5 ok 24 54 7 16,60 Universal Pictures .. ................cc.uo. ... 16

Qi SN Sy el R i et S SIS vl sl el 18 Ventura DistributionInc. . .................. ... 42

Ly VARIOUS ARTIRTS LR fhelDeadl wuw. enay ssere or e e Ea0E 574 5 by B e 18 \VictoryRecordsInc. ......................... 39

o BN ERiCKMAN E cearor i WuHan ... 17 Wagram Music ...........oouuienneeannnn... 45
4 www.billboard.com ¢ www.billboard.biz BILLBOARD JULY 3, 2004

www americanradiohictorv com


www.americanradiohistory.com

THANKS TO BEASTIE BOYS, D12 AND YEAH YEAH YEAHS.
YOU NEARLY ROCKED THEM TO DEATH.

ONLY ON ﬁrMTV.C(’M
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Jewel will offer
fans live
recordings
through CCE’.
Instant Live
program

TOP OF THE NEWS

A Billboard staff report

ent versions of the soundtrack interna-
tionally. One of the chief goals is to
break select Sony artists on the album
in multiple markets.

In the United States, Columbia Records/
Sony Music Soundtrax released the 15-
song “Spider-Man 2” compilation sound-
track June 22. Dashboard Confessional’s
“Vindicated” and Train's “Ordinary” are
the co-lead singles from the U.S. and
Canadian versions of the album (Bill-
board, June 19); both arz also being
worked in select internztional markets.

Additional songs from Sony Music

worked as singles in mast markets.

Sony Entertainment wants the “Spider-Man 27
compilation soundtracx to take over the world.

' In what the company is calling the most ambi-

tious global marketing plan ever for a soundtrack

Sony is releasing as many as 11 differ-

Weaving ‘Spider-Man’ Music

‘Inspired-By’ Soundtrack Is Customized For Different Countries

Brunman says.
Instead of opening the movie on different dates in

artists appear on the soundtrack’s international ver-
sions (see listing, page 69). In Europe, tracks by U.S.
act Switchfoot and Sweden’s Ana Johnnson are being

| “From day one, we had worldwide ambitions for
this project,” Sony Music Soundtrax president Glen

different countries, Columbia/Sony Pictures set a
worldwide release date of June 30 for “Spider-Man 2.”
That fueled the idea for a massive global campaign for
the soundtrack.

Sony Pictures Entertainmznt president
of worldwide music Lia Vallack elabo-
rates: “We wanted a way to reach people
internationally that we didn’t with the

Lt first movie.”

SWITCFFOd - SOUNDTRACK
SINGLE WORXED WORLDWIDE

Brunman says Sony executives world-
wide submitted demos from local artists.
Bonus tracks and lzad singles were cho-
sen according to specific territories.

“It’s a very modern-rock-leaning
soundtrack,” Brunman explains. “We

™ decided that the soundtrack is not about
having the biggest-selling artists but to

have music that’s right for the sound-
track. These songs were specifically

written for the spirit of the movie and the Spider-
Man character.”
Among the previously unreleased songs on the

album are Maroon5’s “Woman,” Yellowcard’s “Gifts

and Curses” and Hoobastank’s “Did You.”

(Continued on page 69)
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French official
| Patrick
Devedjian’s
comments

! trouble music
| industry execs

Lollapalooza
Cancelled

BY RAY WADDELL

Whether because of a gross miscal-
culation, a ruthless summer for tour-
ing or a combination of both, Lolla-
palooza has pulled the plug.

After an uneven return in 2003 fol-
lowing a five-year hiatus, the pioneer-
ing festival was geared up to go out in
a two-day format with a more diverse
lineup (Billboard, April 10). The tour
had been slated to run July 14-Aug. 25.

But fans apparently found a lineup
that included Morrissey, the Flaming
Lips, Modest Mouse, the Pixies, Sonic
Youth, String Cheese Incident and the
Polyphonic Spree less than compelling.

The Lollapalooza Web site an-
nounced June 22 that the tour was can-
celled because of poor ticket sales.

Early on, some in the industry ques-
tioned the judgment of returning with
a two-day event after last year was less
than a home run.

“This year has nothing to do with
last year,” Marc Geiger, agent for
William Morris Agency, told Billboard
in an earlier interview. WMA co-
founded Lollapalooza with Jane’s
Addiction frontman Perry Farrell in
1991; Farrell was also involved in the
fest this year and last.

Some fans apparently were put off
by a lineup that seemed to lack cohe-
sion and was presented by a brand
name that may have lost cachet. Addi-

(Continued on page 67)

e |
Morrissey, top, and PJ Harvey were
to participate in this year’s
Lollapalooza lineup, but poor ticket
sales helped kill the tour.

Merger's Next Step

Sony-BMG Could Face Legal Challenge

BY LEO CENDROWICZ
and EMMANUEL LEGRAND

BRUSSELS—Sony Music and BMG’s
proposed merger will likely face a legal
challenge if the European Commission
confirms it next month.

However, sources say this should not
affect the final outcome of the case.

Several groups opposing the merger
have reacted to the June 17 news that
European Union competition com-
missioner Mario Monti planned to rec-
ommend letting the proposed merger
continue unopposed.

The strongest and boldest reply
came from independent labels body
Impala. In a letter sent to Monti June
22, Impala said its members “protest
fiercely” at reports that he was going to
allow the proposed merger to proceed
“completely unchecked.”

Impala believes that authorizing the
merger “without any conditions” would
be a quadruple error—economic, cul-
tural, political and legal.

“To accept this merger without con-
ditions and without remedies would be
to accept and encourage the destruc-

(Continued on page 67)
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BY LARS BRANDLE

LONDON—A new Anglo-American
power player is set to emerge in the
digital music marketplace.

Seattle-based Loudeye is in the
final stages of acquiring On Digital
Distribution, the pioneering Euro-
pean music download service co-
founded by veteran British rock
artist Peter Gabriel.

According to a joint statement
issued June 22, publicly listed
Loudeye will make an initial guar-
anteed payment in cash and stock
of $20.7 million for Bristol, Eng-
land-based OD2. Loudeye has also
agreed to pay an additional $17.5
million over the next 30 months,
bringing the total value of the deal
to roughly $38.2 million.

“That these types of {deals] are
happening just shows how entities
are recognizing the value in the dig-
ital media market,” says Wes Himes,
director of Brussels-based European
Digital Media Assn., the Pan-Euro-
pean trade body that counts OD2
among its members.

The buyout comes as OD2 faces

Loudeye Acquiring OD2

Seattle Company Will Pay About $38M

GRIMSDALE: GLOBALIZING OD2

escalating competition in the legit-
imate European digital download
market. Napster and Apple’s iTunes
Music Store have recently opened
for business, and Sony’s Connect
music service is expected to arrive
in a matter of weeks.

Since launching in 2000, privately
held OD2 has developed into
Europe’s leading provider of back-
end infrastructure and services to
those companies that lack either the
inclination or the ability to dedicate
those resources themselves. How-
ever, the firm hinted at a change in
ownership earlier this year when it
hired investment bank Broadview
International to explore funding
options, including a potential sale.

“The identity of the [OD2] partner
is a surprise, but the fact that they’ve
been bought isn’t. I think that’s
always looked relatively likely,” com-
ments Mark Mulligan, an analyst at
Jupiter Research.

“What’s important to bear in
mind is that this isn't a desperate
move. | think that the OD2 busi-
ness model is as relevant now as
it ever was, with or without Nap-
ster or iTunes in the market,
Mulligan adds.

The combined Loudeye/OD2 says
it will supply more than 200
customers in Europe and North
America, including blue-chip digital

(Continued on page 40)

BY DEBORAH EVANS PRICE

NASHVILLE—Sony and Bank One
are launching a marketing campaign
for the Sony Card, a credit card offer-
ing reward points that consumers
can use to purchase Sony products.

The Sony Visa card has been avail-
able since February. Now Sony and
Bank One are promoting it through
print ads in US Weekly, Rolling Stone
and Men’s Health. The ads feature
Sony artists Gretchen Wilson,
Switchfoot, Los Lonely Boys, Dido
and Five for Fighting.

“The Bank One promotion
through Sony is a perfect example
of Sony using their muscle to cre-
ate significant opportunities for an
emerging artist such as Gretchen,”
says Marc Oswald, Wilson’s co-
manager at Nashville-based Dale
Morris & Associates, regarding
Wilson’s added exposure in the
print campaign.

Reward points are redeemable
toward the purchase of such Sony
products as music, movies, games,
computers and electronics. Card-
holders earn triple points for every

Sony Card Gives
Music Lovers Credit

Campaign Features Gretchen Wilson, Dido

dollar in card purchases of Sony
products at sonystyle.com, at Sony
Style retail outlets and from
authorized retailers. They earn
one point for every dollar in other
card purchases.

“We pride ourselves on working
with the world’s leading brands,”
Bank One spokesman David Cham-
berlin says. He cites the company’s
involvement with Disney, Amazon,
United, Southwest and Starbucks.

“We want to provide cards that
people want to use, that fit their
lifestyle and reward them for their
spending in a way that is applicable
to their lifestyle.”

As part of the new campaign,
Bank One and Sony Card presented
the recent Sony Card Entertainment
and Technology Experience Like No
Other. The two-day event included a
June 17 concert in New York’s
Bryant Park featuring Dido, Ari Hest,
Five for Fighting, Butch Walker and
John Mayer and the multimedia
exhibit Sony TechPit.

Plans are in the works for the
event to tour. Participating artists
have not yet been determined.

e

WILSON: INCLUDED IN SONY CARD ADS

Atlantic artist Jewel

is the first major-label
act to sign with
Instant Live.
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Is Popping For
Instant Live

BY RAY WADDELL

Instant Live, Clear Channel Enter-
tainment’s live concert CD program,
has signed its first major-label artist.

Billboard has learned that Atlantic
Records artist Jewel will sell live CDs
at select dates on her summer tour.

The company also has nailed down
aseries of dates to record and sell CDs
on the summer tours of Kiss, Peter
Frampton, the Allman Brothers Band
and the Cowboy Junkies.

And on June 28 Instant Live will
announce expanded retail availability
of a series of concert CDs through an
agreement with Newbury Comics’
Toothface Distribution unit.

Participating retail chains include
Virgin and FYE. Internet sales sites
include newburycomics.com, ama-
zon.com and cdbaby.com.

The company says it is close to
announcing a new agreement with a
leading online music distributor
whereby Instant Live recordings will
be available as MP3 files, with a share
of the profits from digital downloads
passed on to the artists.

“We're trying to create a new rev-
enue stream for artists and a new way
for them to connect with their fan
base,” Instant Live director Steve
Simon says.

Instant Live creates master stereo
recordings of concert performances,
burns them at the venue and delivers
them on-site minutes after the show
ends. Prices range from $10 for a
recorded club performance to $20 to
$25 for multi-CD Digipaks.

In basic terms, Instant Live is a new

concept in concert merchandise that
can add $6 to $8 per unit to an artist’s
revenue each night. “Some artists will
only want to participate in that aspect
of the program,” Simon says.

“But others may want to take
advantage of a fully fleshed-out menu
that includes after-market, retail, dig-
ital download and sponsorship oppor-
tunities,” he continues. “This is a full-
service proposition with a lot of
add-ons, but at its core it’s a new mer-
chandise revenue stream.”

Participation from a major-label act
is a milestone for the program. Previ-
ous participants either run their own
labels or are signed to small indies.

“For the labels, it’s a way to create
revenue, with no additional invest-
ment, from concert merchandise,”
Simon says. “If the label went to Jewel
and said, ‘Give me a piece of your T-
shirt sales,” she would say no.”

So how is the pie sliced? “In a gen-
eral sense, the artist and label com-
bined will make more than we do, and
that’s fine,” Simon says.

The Allman Brothers Band partic-
ipated in a “handful” of shows last
year, Simon says, and will increase
that number in 2004. He adds that
about 19% of ticket buyers purchased
concert CDs, and overall merchandise
per caps increased by “a factor of two
or three.”

“Basically, we more than dou-
bled the overail merch per caps,”
Simon says.

Taking Aliman Brother concert
CDs to retail was a logical extension
after seeing Allman Brothers Instant

(Continued on page 67}
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VELVET REVOLVER

THE #1 ALBUM IN AMERICA!

BILLBOARD 6/16/04

"CONTRABAND IS A RARE, FINE THING, TIGHTER AND HOTTER IN CONSTRUCTION
THAN WE HAD ANY RIGHT TO EXPECT WITH SLASH'S HIGH, STRANGLED FILLS,
THE TUMBLING GROWL OF MCKAGAN'S BASS AND SORUM'S HAMMERING
PULSE. AND THEN THERE'S WEILAND'S GRAINY YOWL, A PRECISION INSTRUMENT
THAT CUTS THROUGH SLASH AND KUSHNER'S DENSE CROSSFIRE WITH A STEELY
MELODIC PURPOSE. *xxx FOUR STARS."

""CONTRABAND RESURRECTS THE DIRTY-SWEET SOUND OF TRASHY TRANSCENDENCE.
THE SONGS CHARGE FORWARD WITH DIZZYING URGENCY, INSISTENT RHYTHMS,
JACKHAMMERING RIFFS, SEARING GUITAR SOLOS AND SNAKING VOCALS.”

"THIS UNLIKELY COMBINATION OF TWO ROCK SUPERPOWERS
IS TRULY EXPLOSIVE! A HARD-DRIVING ALBUM THAT
SOUNDS NOTHING LIKE EITHER OF THE ORIGINAL BANDS OR
ANYTHING ELSE ON THE RADIO THESE DAYS."

HE RCA RECORDS L#BEL IS A UNIT OF BMG / TMK(S) ® REGISTERED /6 MARCA(S) REGISTRADA(S) RCA TRADEMARK MANAGEMENT S.A. / BMG LOGO IS A TRADEMARK OF BMG MUSIC / © 2004 BMG

ECORDS.COM /T
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Senate Focuses On P2P

Legislation, Hearing Target File-Sharing ‘Inducers’

BY BILL HOLLAND
and SCOTT BANERIJEE

Sen. Orrin G. Hatch, R-Utah, intro-
duced a bill June 22 into the U.S. Sen-
ate Judiciary Committee that would
allow artists and labels to sue peer-to-
peer companies that profit from
encouraging minors and others to
commit copyright infringement.

The next day, the Senate also held a
hearing on the ramifications of P2P
technology for consumers and suppliers
of digital media content.

Hatch’s bill, known as the Induce
Act (S. 2560), states that whoever
“intentionally induces” or “intention-
ally aids, abets, counsels or procures”
any violation of copyright “shall be
liable as an infringer.”

Hatch removed draft language from
the single-page document that would
allow copyright-holders to sue lawyers
who take on P2P services as clients.

The bill could sidestep the defense
against contributory infringement in

HATCH: INTRODUCED THE INDUCE ACT

the Kazaa and Grokster court rulings
that says employment of a technology
with an infringing use is legal if it also
has a non-infringing use.

Co-sponsors include Senate majority
leader Bill Frist, R-Tenn.; Senate minor-
ity leader Tom Daschle, D-S.D.; and Sens.
Patrick Leahy, D-Vt.; Lindsey Graham,
R-S.C.; and Barbara Boxer, D-Calif.

“Tragically, some corporations now

seem to think that they can legally
profit by inducing children to steal,”
Hatch says. “Some think they can
legally lure children into breaking the
law with false promises of ‘free music.””

“This bill places the spotlight
squarely on the bad actors who have
hijacked a promising technology for
illicit means and ignoble profits,” says
Mitch Bainwol, chairman/CEO of the
Recording Industry Assn. of America.

Under the bill, he says, “legitimate
uses of peer-to-peer are upheld, while
those who intentionally lure con-
sumers into breaking the law are held
to account.”

Artists’ groups support the legisla-
tion. “The law permits civil enforce-
ment only against parties who would
already face criminal liability for
intentional inducement, and [it] is
technology-neutral,” says Ann
Chaitowitz, director of the sound
recording division of the American
Federation of Television and Radio

(Continued on page 67)

SEA Struggles To Stay Afloat

BY PHYLLIS STARK

NASHVILLE—Less than two months after its launch,
SEA Records has suspended day-to-day operations

and fired key staffers.

leave rather than wait out any restructuring. He had
already begun recording his first album for SEA, with

Matt Rollings producing.
The label had inked a distribution deal with RED
but had not vet released any product.

NEVWSLINE

THE WEEK IN BRIEF

®

Viacom is acquiring German broadcaster Viva Media for about 309 million
euros ($374 million). Once finalized, the deal will combine Viacom’s Ger-
man channels of MTV and MTV2 Pop with competing channels Viva and
Viva Plus. The U.S. media group has signed an agreement to purchase the
shares of the 14 shareholders who hold a combined 75.8% stake in
Cologne-based Viva. The two largest shareholders are Time Warner (30.6%)
and Universal Music (15.3%). Viacom will also buy the 25% of Viva shares
floated on the German stock market.

MTV Networks Central Europe managing director Catherine Miihle-
mann and Viva CEO Dieter Gorny are expected to run the combined com-
panies. Both will report to MTV Networks Europe president/CEO Brent
Hansen. The transaction is subject to regulatory approval.  LARS BRANDLE

The U.S. Senate passed an amendment June 22 that would raise the fines for
indecent broadcasting tenfold to $275,000 per incident. The amendment,
latched on to a massive Pentagon funding bill, passed 99-1.

The Senate also unanimously approved a separate amendment that
would put on hold the Federal Communications Commission’s media-own-
ership deregulation until a study about the effects of media consolidation is
completed next year.

Senate lawmakers also approved amendments that would extend the
FCC’s indecency prohibitions to violent TV programming and require the
agency to consider the size of a station when levying indecency fines.

Not included in the revised anti-indecency measure introduced by
Sen. Sam Brownback, R-Kan., was a provision that would fine perform-
ers up to $500,000 for indecent broadcasts. BILL HOLLAND

Wamer Home Video is fighting film piracy by banning the distribution of
DVD screeners to retailers. WHV’s new policy-—announced June 22—fol-
lows the implementation of a similar ban by Universal Studios Home Video
in November (Billboard, Nov. 22, 2003).

The potential illegal copying of discs at a retail level is being addressed by
other studios in different ways. Some only send screeners in the VHS for-
mat, others encrypt their DVD screeners and still others encourage retailers
to see films in theaters. JILL KIPNIS

Los Angeles city attorney Rocky Delgadillo announced June 22 that he has

filed 15 criminal cases following a Los Angeles Police Department sweep
targeting sales of counterfeit CDs.

A spokesperson for the Nashville-based

independent label describes the move as
“temporary” and calls it an attempt to
“restructure and redirect the company.”
After one false start last fall, SEA Records
relaunched in May under owner/CEO Tina

Corry and former Warner Bros. veteran Bob
Saporiti, who served as the new label’s consult-

ant and “admiral.” Saporiti has now left the label along
with head of A&R Renee White and head of promotion

Skip Stevens.

The label’s only artist, Neal McCoy, has also elected to

-

A

SEA Records had troubles from the
beginning. It launched last fall under
then-president Lisa Wysocky with first act
Wild Horses, both of whom left the label
before the end of last year.

In March and again in May, Wysocky filed

suit against the company and several of its

executives alleging they slandered her reputation

in the industry with false charges of embezzlement

(Billboard, May 29). In April, SEA filed a counterclaim

against Wysocky. All of those lawsuits are still pending.
For further details on this story, see billboard.biz.

and/or a $1,000 fine.

In an L.A. press conference that also included members of the Recording
Industry Assn. of America, Los Angeles Mayor James Hahn and council-
woman Jan Perry, it was revealed that the LAPD has conducted a series of
raids since January resulting in the seizure of close to 4,000 pirated CDs.

The charges in the criminal cases include illegal sidewalk sales and
failure to disclose the origin of recording. The latter charge carries a
maximum penalty of one year in jail and/or a $25,000 fine. The illegal
sidewalk sales charge carries a maximum penalty of six months in jail

For the lafest breaking news, go to billboard.biz.

MELINDA NEWMAN

Minister’s VAT Stance Outrages French Industry

BY JAMES MARTIN
and EMMANUEL LEGRAND

PARIS—As the French music industry prepared
to celebrate Music Day June 21, France’s min-
ister for industry Patrick Devedjian suggested
that the music industry’s ongoing struggle to
reduce value-added tax on CDs was a “rear-
guard fight.”

“The CD is an outdated format. Defending it is
tantamount to fighting an already lost battle,”
Devedjian said in an interview with daily newspa-
per Le Parisien.

Devedjian also told the paper he was moni-
toring CD prices and urged labels to invest in
new technologies to distribute their music
more cheaply.

Devedjian’s comments struck a blow to the
French music industry, which has made reduc-

tion of the VAT rate on recorded music
a priority. Executives wondered if the
comments signaled a change in gov-
ernment policy on the issue.

For several years the French gov-

ernment has led calls for the European |
Union to reduce the VAT rate on CDs. |

VAT on sound recordings is set at 15%
to 25% in Europe, while other cultural
goods carry rates as low as 5%.
However, such a reduction could only
occur with unanimous EU approval.
Devedjian’s comments were even
more surprising given that his col-

league, minister of culture Renaud Donnedieu

UEVEDJIAN: “THE CD 15
AN QUTDATED FORMAT'

de Vabres, visited Brussels a few weeks ago to
meet with Frits Bolkestein, the European com-

missioner in charge of the internal
market, to discuss the fiscal status of
recorded music.

The industry reacted immediately
to Devedjian’s comments. Executives
at trade organization SNEP are under-

# stood to have been on the phone with

officials at the prime minister’s office,
asking for a clarification of the gov-
ernment position on VAT.

In a statement, SNEP said it was
“surprised” at the minister’s declara-
tion, given that French president
Jacques Chirac, prime minister Jean-

Pierre Raffarin and hoth the former and current

culture ministers—Jean-Jacques Aillagon and
Donnedieu de Vabres—have backed the industry's
battle to lower the VAT.

In a statement, independents’ body UPFI
expressed dismay at Devedjian’s comments.

“They negate the cultural specificity of music
and ignore the fact that a VAT drop would help the
fight against piracy by making music available to
the greatest possible number,” UPFI said.

Later in the day, while taking part in an Inter-
net chat, Devedjian backtracked and announced
that “it was not in the intentions of the govern-
ment to stop campaigning in Brussels for a low
VAT rate.”

Sources explain that Devedjian was ill-informed
when he made the comments but later under-
stood the extent of the issue.
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Toothface.com Distribution presents:

Clear Channel Entertainment’s Instant Live Recordings
-Now Available to Retailers!

The Allman Brothers Band
Live 3CD Set

A must have for all fans.
Street Date - July 6, 2004

Alltel Pavilion at Walnut Creek Includes clessic Allman Brothers songs “Whipping Post,” “Dreams,” “Soulshine,” and
Raleigh, NC 8/10/03 o

Wasted Words.” This recording also features very special guest appearances from
AT 75 Ve Rk %% 75 TR R TR A TANAT IS A TASATIA DD I da i G 1s e :--—,"'-..'-. o .
R g 2Tt TR TR g Ty s - Coma Branford Marsalis and Susan Tedeschi.

PIUS these NSIAINY - Michael
. e it Dickey Betts & %, ﬁﬁ ranti
tltleS & m O re Great Southern éT Aﬂ] b ;peatrhiad

Diskey Botte eas

e Cleveland, OH Boston, MA

available now! S e | 3-09-2004 P e s, | 3-02-2004

“pp? -
George Clinton & It S abOUt tlme

Parliament m moe. m moe. somebody made live
Funkadeli Cleveland, OH Philadelphia, PA .
Pg:‘U:n(i Il\(/:IE 12-04-2003 12-30-2003 albums cool again. Best

2 o ‘ Rlectric Pacto =
3-19-2004 BT on a1 T o 7 idea I've heard all day.”
-Tony Landa, AEC One Stop Group

“Stores are lovin’ every
minute of ‘em.”

-Home Grown Music Network

All titles

ol d&o/toothface.com

now from

A division of Newbury Comics, Inc. Neow distributing instant Live CD releases and high margin
alternative trend and lifestyle products. Go to www.toothface.com or contact Director of
Sales Emmy Lucia at 617-254-1666 ext. 244 to place an order.

LEEWAY'S | m— / ELL CT I]Q]j[(]%
_Also H““Eﬂ"!’@_ﬁ.‘"“ BAKER & TAYLOR i m
Ava I Ia ble M“slc“ ET“ K Information and Knfertainment Services \ e us

) 1-800-6-LEEWAY 1-800-775-1800 1-800-328-5034 1-800-635-9082

. “For years we have been urging artists to release t mely and interesting material to energize their core fan base. With Instant Live, fans are
getting a supe -ior quality sound rezording that puts bootlegs and MP3’s to shame. We hope that progressive retailers will join us in pioneering

this new artist friendly delivery model to consumers. _Mike Dreese, CEO Newbury Comics, Inc.
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Music’'s Small

here was a time when the music
T industry could operate in an isolation-
ist mode.

There were global hits, certainly, but
when it came to legal and financial mat-
ters, most issues were local. That was just
fine, as long as business was good.

It's all over now.

Call it “globalization.” Call it what
you like. But what affects the music
marketplace in one location can have
repercussions on the livelihoods of
artists and industry professionals in
seemingly unrelated markets.

Just take a look at some recent Billboard
stories.

Item: The 10 countries that joined the
European Union at the beginning of May
had to adapt to a new set of rules that raised

the levels of intellectual-property protection.

Those new standards were in essence set
by the Digital Millennium Copyright Act, a
U.S. law passed in 1998 that inspired the
EU’s legislation.

Without this obligation, some of the
new EU members might have continued
indefinitely to have few tools to repel
music piracy.

In fact, the U.S. government can put

pressure on any nation with its Priority
Watch List, which “shames” countries into
offering sufficient copyright protection.

Item: A court in Sydney later this year
will hear the local music industry’s copy-
right-infringement case against Sharman
Networks, the Australian-based parent of
Kazaa, the service of choice for many file
sharers around the world.

What affects the music
business in one location
can have repercussions

in unrelated markets.

Sharman’s lawyers already have invoked
court decisions in Los Angeles and the
Netherlands in their defense. Industry
executives on every continent are anxiously
awaiting the outcome of the case.

Item: A Brussels appeals court ruled in
favor of record companies releasing copy-
protected CDs after a Belgian consumer
group took action against them.

The development was welcomed in
music circles not only in Belgium but also
in France, Germany and other countries

where similar cases are taking place. The
case was also closely watched in the United
States, where CD copy protection remains
a sticky issue.

Item: A recent report by the International
Federation of the Phonographic Industry
documents increased consumer awareness
of the risks of illegal downloads. This
followed the European music industry’s
implementation of a strategy involving legal
action against file sharers.

The report seemed to validate the indus-
try’s strategy, which was first deployed in
the United States by the Recording Indus-
try Assn. of America.

Item: European Union competition
commissioner Mario Monti cleared the
plan for the merger of Sony Music and
BMG (see story, page 7). Despite Monti’s
decision, opponents of the deal are still
pushing for the EU to withhold approval.

So, let’s get this straight: The merger of
two New York-based music operations with
parent companies in Japan and Germany is
awaiting approval from a Brussels-based
body comprising representatives from all
over Europe.

It certainly is a small world.

—Emmanuel Legrand

The New U.K. Invasion

unthinkable happened. For the first time

in almost 40 years—since the Beatles
spawned the first British invasion—The Bill-
board Hot 100 singles chart did not contain
one artist from the United Kingdom.

This was further evidence of a trend that
saw a decline in British music on The Bill-
board 200 album chart from a high of 32%
in 1986 to only 1.7% 15 years later.

This lack of chart success created conster-
nation in Britain, even sparking discussion
of whether the government should establish
a “British music office” in the United States
to promote British music.

Although there was much debate about
this subject at the time, the explanation for
this sea change was really very simple.

First of all, America has such a diverse and
robust music scene that it’s very difficult for
even our new bands to get noticed and heard.

Second, the country’s mainstream pop
music is dominated by hip-hop, which is
almost an entirely American art form. That
leaves less room for imports, no matter what
their quality.

Third, some programmers have an issue
with the production style of many U.K. acts.

But what a difference two years makes.
In a dramatic turnaround, we in America

I t was only two years ago when the

are seeing and hearing some great music
from across the Atlantic.

Coldplay’s major success in America as a
multiformat/sales story was the biggest
breakthrough since Oasis a decade ago. And
at a time when many are decrying the lack of
great U.S. bands (I guess people are forget-
ting the Killers and Modest Mouse), the

Tuning
In

By Jeff Pollack

excitement and quality of rock, pop and even
hip-hop from the United Kingdom are worth
noting. That being said, it is surprising how
much of the strong new U.K. music is from
rock bands.

12 RISING STARS
Here are a dozen reasons why you should
pay attention to the new U.K. music. Signifi-

cantly, most of the acts that have gotten air-
play are selling through:

LostProphets—The second U.S. album
from this Welsh band has just gone gold.
And their new single is even stronger than
“Last Train Home.”

The Darkness—Somewhere beneath the
parody videos and Queen comparisons,
there is a real band with good songs. So far,
more than 500,000 believers in the States

| have bought the CD.

Mis-Teeq—This London trio has its first
U.S. hit with “Scandalous,” currently No. 11
on the Top 40 Mainstream and No. 9 on the
Hot 100 Singles Sales charts.

Joss Stone—A great young singer in the
neo-soul tradition who knocked them dead
on this year’'s VH1 “Divas” show. Without a
major hit single or support from a specific
format, her first CD has gone gold.

Franz Ferdinand—The Scottish group’s
first single, “Take Me Out,” includes as good
a guitar riff as I've heard in years.

Muse—An excellent rock band. “Time Is
Running Out,” from its third album, is No.
10 on this issue’s Modern Rock Tracks chart.

Snow Patrol—"Spitting Games” is the
first single from this Scottish/Irish group’s
American debut, “Final Straw.”

(Continued on page 67)
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David Finckel
and Wu Han’s
Music@Menlo
festival returns

to Silicon Valley
for a second run

28

Ivete Sangalo’s
recent CD and
DVD releases
rake in strong
sales in her
native Brazil

/ COUNTRY / R&B / HIP-HOP / LATIN / DANCE / TOURING

BY PHYLLIS STARK

NASHVILLE—Could Australia
be Nashville’'s next lucrative
A&R source?

With his back-ta-back platinum
albums in the United States, Keith
Urban may have opened the door for
country artists fror Australia. Other
successes in recent years include
Sherrié Austin and Jamie O’Neal.
Now, Jedd Hughes is making
his bow on MCA Nashville. RCA
will introduce Catherine Britt
later this summer. And a hand-
ful of other artists, including
singer/songwriter Kylie Sack-
ley, are waiting in the wings
(see story, page 31).

Not since Olivia Newton-
John had a string of country
hits in the 1970s has the Land

Down Under been as well-

represented on the U.S.

country charts.

Capitcl Records’ Urban
hits the charts again this
week with his latest single,

“Days Go By,” which enters

Hot Country Singles &

Tracks at No. 37.

Broken Bow recording

d /4

Nashville; Lately It's
Australian For ‘Country’

arzist Austin stands at No. 48 with her
renake of “Son of a Preacher Man.”
And Hughes' debut single, “High
Lcnesome,” is No. 55.
While Australia has a thriving coun-

try scene of its own, most of these
artists felt the need to come to Nash-
ville to pursue their careers. Urban,
Austin, O'Neal, Hughes and Sackley
live in Nashville. Only the 19-year-old
Britt continues to live in Australia but
comes to America often.

In Australia, Britt says, “there is def-

Jedd Hughes says of America, ‘For me, | felt like it was absolutely necessary to come here.

initely a following, a great fan base that
helps us travel and do shows as a coun-
try singer. But you're never going to
make the amount of money that is
going to get vou by.”

Hughes also says making a living as
a country artist in Australia can be
tough because it is such a long dis-
tance between towns and venues. “It’s
hard to tour there, and there is just not
that many people. A lot of the country
artists have day jobs. Pop music is still
the big thing down there.”

Prior to her move to Nashville 15
months ago, Sackley spent more than
five years touring at home. She
describes touring as “a lot more expen- |
sive” and for an audience of fewer peo-
ple than an artist could typically draw
in the States. “It’s not like here where
you can do a show in Knoxville [Tenn.]
and drive 212 hours to Nashville [for
another show]. There you have to drive
nine or 10 hours to the next town.”

Nashville entrepreneur Jeff Walker
cites lifestyle and geography in his
native Australia as two key reasons it
has a thriving country music scene.
But that same geography, combined
with the country’s relatively small pop- |
ulation of about 20 million, makes it |

(Continued on page 16)

Wilson Sisters Record New Heart Album For The Fans

how unfair the music business can be
for the artist.”
“We made the album out of our

of Heart, from the hardest rock to the
softest ballads.

Atter completing the album,
Heart—which last

For Ann and Nancy Wilson there
was only one reason to record a new
studio album after more than a
decade’s absence—the hardcore

Heart fans.

“We had been doing other kinds
of projects like the Lovemongers
and soundtracks, so it was time to
make one for the fans,” Nancy Wil-
SO says.

The pair entered the studio with a
fresh slate of ideas and unfetiered by
any label pressures.

“We thought, ‘We can do whatever
we want,” " Nancy Wilson says. “So we
thought we should make what an

recorded for Capitol—
began fielding label
offers hefore ultimately
deciding to sign with
upstart Sovereign
Artists (Billboard, April
10). The Santa Monica,
Calif.-based imprint is
helmed by a number of ‘
industry vets, including By Melinda Newman
musician Tommy Fun- mnewman@billboard.com
derburk and former

Warner Bros. Records

VP of national sales Charlie Springer.
Funderburk gave the label an

advantage, Nancy Wilson says,

because “he was a musician and knew

iconic Heart album would be for the
Heart fan today.”

Indeed, “Jupiters Darling” will
have Heart fans old and new reveling
in the 16 tracks that cover all matters

own pockets,” Ann Wilson says,
adding that the sisters own the mas-
ters to this album as well as to all
their previous works. “We wanted

someone who understood it
belonged to us and understood what
it could be and that if all best things
could happen, it could he the third
evolution of Heart.”

The label is working two singles to
radio, “The Perfect Goodbye” and
“Oldest Story in the World.”

The Wilsons, who have been mak-
ing music for nearly 30 years, admit
they sometimes look at today’s young
fernale singers and shake their heads.

“They all have to be pole dancers
and have to be sex symbols,” Nancy
Wilson says. “But there are girls like
Joss Stone or even Avril Lavigne who
have a little more to give to us.
They're getting beyond surface sex
messages out there.”

However, Nancy Wilson admits she
is surprised by the scarcity of female

rockers. “It wasn’t that surprising in
the '80s, but when the Seattle scene
exploded in the '90s, I was ready for
more girls to show up. T think every-
one was reacting against the "80s so
hard [and] they were so angry that
they didn’t learn to play.

GOOD EATS: Carlos Santana has
linked with Baja Fresh Mexican Grill
to release “l'ood for Thought,” a lim-
ited-edition CD that will be available
in the restaurant’s 300 locations
nationwide starting July 13.

Net sales from the 10-song, $8 CD
benefit Santana’s Milagro Foundation.
The foundation supports children’s
health, education and arts charities.

This marks the first time Baja
Fresh has sold a CD in its stores.

(Continued on puge 16)
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Music s

For more than two decades,
Fred Hammond has been one of
the creative forces shaping con-
temporary gospel music. Each new
album is always a highly anticipat-
ed event, and he doesn’t disappoint
with his new effort, “Somethin’
‘Bout Love.”

Released June 8 on Verity
Records, the 19-song collection
bowed at No. 1 on the Biilboard Top
Gospel Albums chart and Top Christ-
ian Albums chart, scanning more
than 28,000 units the first week,
according to Nielsen SoundScan.

The album’s theme is one that has
inspired artists for centuries, but
Hammond offers his own unique
insights on the subject.

“I felt an urge or inspiration to
talk about love. That’s what the
world is missing,” he says. “Watching
the news, that’s what it’s missing.
When I look at the war. it’s what’s
missing. When 1 think about mar-
riages failing, that’s what’s missing.”

“Somethin’ ‘Bout Love” includes a
cover of Stevie Wonder's “Love’s in
Need of Love Today” that features
Musiq and Hezekiah Walker’s Love
Fellowship Choir.

“He’s a nice guy,” Hammond says
of Musig. “We met officially at a con-
cert in Atlanta, but then we hooked
up again at Lou Rawls’ Parade of
Stars when we were doing an O’Jays
song, ‘Love Train.” We were talking
and singing, and I asked him to be a
part of my project.”

The current single, “Celebrate (He
Lives),” is a vibrant track that is get-
ting airplay on gospel and main-
stream R&B stations. Another album
highlight is “Lord, We Need Your
Love” with guests Marvin Winans Sr.
and Brian McKnight.

“T'd always wanted to work with
Pastor Winans on a record,” Ham-
mond says. “IHe’s a mentor of mine,
and he has had a lot of influence over
my singing. Brian McKnight is a
good friend, and I really wanted him
to be a part of this. I was a part of one
of his CDs, and I just wanted him to
be a part [of mine].”

Hammond admits events in his
personal life greatly shaped “Some-
thin’ 'Bout Love.” After 17 years, he
and his wife, Kim, divorced. He says
even in the midst of his personal
pain, he could feel God's love.

“There was a lot broken, but even
with the broken there was still time
for faith and celebration,” Hammond
says. “ ‘I Will Find a Way’ was written
out of one of [my] most broken davs.
I went through a season where |
cried every day, it seemed, for four or
five months. Then, on one of my
worst days, where I didn’t want to
even get out of bed, I had this track
and those words came out—how
much I love God even in the midst

of the worst time in my life, How
much I really love him for walking
through with me.

“A lot of people blame God. ‘Why
did you do this or that? Why, why?’
But I thank him for being there.

Hammond is hoping this album
will minister to

Hammond Feels The Love
As Album Shoots To No. 1

“It’s just a lot different on the
gospel side,” he continues. “I've
watched both sides, and it [would be]
scary if I thought that the CCM side
was my bread and butter.”

Although he spent 12 vears as part
of Commissioned and has enjoyed

others who are
going down the
same road.

“I just want-
ed to sing the
songs and [say],
‘Through the
most hurting
times, God is
there,’ " he says.
“It’s got to be
enough. So

nThe §
Splgt

By Deborah Evans Price
dprice@billboard.com

many people in

the audience are going through it,
but they need to hear from some-
hody that God is right there with
them.”

Although some artists in the
contemporary Christian industry
have seen their careers suffer as a
result of divorce, Hammond doesn’t
think the gospel community will

HAMMOND: WHATTHE‘WORLD NEEDS

judge him harshly.

“I did notice that on the CCM
[contemporary Christian music]
side, they are extremely critical. I've
seen that side, and it’s very scary,” he
says of the criticism aimed at Amy
Grant, Sandi Patty and other Christ-
ian artists who have divorced.

Hammond says that some people
think “you can’t be human and make
amistake. But on the gospel side, it’s
a culture. It’s like urban and black
people are a family and will under-
stand. Some of them will have opin-
ions, but mostly people just kind of
understand and walk you through.
They forgive and move on.

success as a solo artist, the Detroit
native feels like the best is et to
come in his career.

“From the time [ was young, 17 or
18 years old, I started hearing some-
thing on the inside [saving] that I
was going to do something great for
God,” he says. “There was just this
knowing that God was going to have
me do something. To this day I still
fight for it like I haven't done the
great thing yet. I hear it in my heart:
‘You haven't done the great thing
vet,” not in a condemning way, but to
look forward to that, because there is
something greater still coming vet. |
don’t want to die with this thing
inside me. [ want to leave it right
here on Earth.”

NEWS NOTES: Central South Distrib-
ution is postponing this vear's Retail
Conference, originally slated for Oct.
6-9. It will be rescheduled for the
first week of October 2005.

The decision to postpone the
event followed director of distribu-
tion Roderick Jemison’s recent
departure from the company after
four years to take the director of
urban marketing post at Word
Records. Jemison created the annu-
al Retail Conference to further edu-
cate retailers and label executives in
retail, radio and marketing.

Central South president Chuck
Adams says the company will still
work closely with Jemison to coordi-
nate the 2005 conlference.

In other news, Integrity Gospel
will release “Joe Pace Presents—
Sunday Morning Service” Aug. 24.
Co-produced by Pace and Terry
Baker, it is the third installment in
the “Joe Pace Presents” series of CDs
Pace and Integrity Gospel created to
serve as a worship resource for indi-
viduals and churches.

The new set follows the critically
acclaimed “Joe Pace Presents—Let
There Be Praise” and “Joe Pace Pre-
sents—Shake the Foundation.”
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Behind-The-Scenes Look At Charles Biopic ‘Ray’

When Ray Charles passed away
June 10, he left more than his
music behind in memory of his tal-
ent and influence.

The Universal Pictures movie
“Ray” (formerly titled “Unchain My
Heart: The Ray Charles Story”) will
also serve as testament to Charles’
legacy. Jamie Foxx portrays Charles,
and there is already buzz that he may
earn an Academy Award nomination
for his role. “Ray” opens Oct. 29 in
U.S. theaters.

Curt Sobel, music supervisor and
music editor for “Ray,” gives Bill-
board an exclusive insider’s story
about the film.

“Ray Charles OK’ed the script, and
he was 100% supportive of what we

were doing in telling his life story,”
Sobel says.

Although Foxx did much of his
own singing, Charles’ vocals are a
huge part of the movie. Sobel worked
with the singer to rerecord many of
his classic songs.

“If there were [original recordings|
that were unavailable, or if they didn’t
match the script, we had Ray come in
and do the songs,” says Sobel. “Jamie
only sang on the set, not in the stu-
dio. We felt that many of the older
songs needed to have Ray’s vocals.”

Rhino/Atlantic’/Warner Strategic
Marketing will release the soundtrack
Aug. 24.

Taylor Hackford directed “Ray,”
which covers Charles’ life from 1935

FROM LEFT, SOBEL, CHARLES AND H#.CHI;(]'RI'J:

RERECORDING THE ARTIST'S CLASSIC SONGS

to 1979. James L. White and Hack-
ford wrote the screenplay.

“The way the script was written,
they told Ray'’s life

Prior to that, the movie had been in
development for 16 years.
“We had budgetary constraints,”

through the
songs,” Sobel
says. “You'll hear
a song like ‘Hit
the Road Jack’ in
a scene when Ray
has a fight with
his wife Margie.”
Sobel elabo-
rates on his musi-
cal responsibili-
ties for the film.

Movies & @I
MUS.IC,

By Carla Hay

chay@billboard.com

“I'was more like a

musical director than anything else.
Taylor decided that nothing on the
film would happen musically unless it
went through me first.

“So that meant everything from
choosing the pianos to coordinating
the dance routines with the Raelettes
to working with Jamie Foxx on the
musical numbers.”

As for Foxx's portrayal of Charles,
Sobel says, “Every scene Jamie is in,
he nails the Ray Charles persona and
soul. It's a magnificent performance.”

Making the film was a labor of love,
Sobel adds. The picture was an inde-
pendent production until Universal
signed on in March for distribution,
long after filming wrapped last year.

Sobel says. “Everyone took a pay-
check cut for this picture.”

Sobel says his favorite memories of
working on the film include his initial
meetings with Charles.

“I'was there the first time Jamie
met Ray. Jamie was tongue-tied at
first, but Ray was so warm and giving
of himself. They ended up sitting at
pianos side by side and playing music
and telling stories.

“I happened to bring a digital video
camera with me to record those
meetings. We made a ‘making of
documentary, which will probably
end up on the ‘Ray’ DVD. I deeply
regret Ray’s passing; it’s an incredible
loss to the world.”

As a music editor, Sobel’s credits
include “X-Men,” “I Am Sam,” “La
Bamba” and “Risky Business.” He has
previously worked with Hackford on
the films “Proof of Life,” “Dolores
Claiborne,” “Bound by Honor,”
“Chuck Berry: Hail, Hail, Rock'n’roll,”
“White Nights,” “Against All Odds”
and “An Officer and a Gentleman.”

Sobel says, “Everything Taylor and
I worked on before was like practice
for ‘Ray.’ This movie is definitely a
highlight of my film career. I feel
incredibly fortunate to have worked
on this movie.”

SCORING FELLOWSHIP: Associated
Production Music and the Young
Musicians Foundation awarded
their first APM/YMF Film and TV
Music Business Fellowship to com-
poser Chanda Dancy, who received
the award during a June 16 cere-
mony at the CBS/Radford studio
lot in Los Angeles.

APM president Adam Taylor cre-
ated the fellowship, which gives
aspiring composers real-world
experience in the business of film
and TV music.

Dancy has a graduate degree in
music scoring for film and TV from
the University of Southern Califor-
nia. APM and YMF plan to make
the fellowship an annual prize.

Australian

Continued from page 13

hard for country acts to tour and to
make a living in that territory alone.

“The Australian market is limited
as to what you can get in terms of
international success,” says Walker,
noting that “it does provide a great
training ground.”

As a country artist, “you can appeal
to 5% of the market in the U.S. and
make a terrific living,” says Walker,
who owns AristoMedia and Marco
Promotions on Music Row. “If you
appeal to 5% of the population in Aus-
tralia you are limited as to where you
can go.”

A gold-certified album in Australia
sells 35,000 copies.

Many Australian country artists get
their start playing the festival circuit,
including the huge Tamworth Festival
in New South Wales in January, which
culminates in a nationally televised
awards show. Country music is also
promoted through trade organizations
the Country Music Assn. of Australia
and the Contemporary Country Music
Coalition, radio, CMT Australia and
what Walker describes as “a very
aggressive booking infrastructure.”

Musically speaking, Austin describes
Australia as “a big suburb of Texas.” She
likens the Australian country music
scene to the Nashville institution for-

merly known as Fan Fair.

“When I went back for the Tamworth
Country Awards the first time it was
held in a tin shed,” she recalls. “There
was a sign that said, ‘Artist entrance to
the right. Livestock to the left.” In a lot
of ways it’s even more country than it
is here. My God, we still have the hay
bales [in Australia].”

THE LURE OF NASHVILLE

For most of these artists, a move to
Nashville seemed like the next logical
step in a country music career, even if it
wasn't always a easy one.

Austin notes that “Nashville is the
capital of country music. It’s like
Hollywood—if you want to be an
actor you go there.”

Hughes came to America in 2000
because he felt it was the best place to
hone his singing, songwriting and
guitar playing skills and to learn

.

URBAN: BOTH SOLD ALBUMS ARE PLATINUM

about engineering.

He was “terrified and in shock”
when he arrived. “In my first car [ride|
I held the door the whole time,
because the car was on the other side
of the road.”

Still, he says, “for me [ felt like it
was absolutely necessary to come
here. I spent a year touring in Aus-
tralia with a country singer and played
most of the major venues and covered
the bulk of Australia. The musicians
at home do that every year. That’s
what touring is over there. I didn’t
want to get locked into it.”

Walker says Australian artists are
coming to Nashville because they are
“very ambitious and see opportunities
over here. They come prepared to pay
their dues.”

Sackley says, “My intention wasn’t
necessarily to move to Nashville, but I
came to visit for a few months and dis-
covered how vibrant Music Row is and
how you could make a living as a
writer.” She is now a staff songwriter
for Big Tractor Music.

Austin notes that attitudes have
changed in Nashville since she first
arrived 10 years ago.

“When I was knocking on doors for
writing appointments it was ‘God
save us from Australian country
music singers,” ” she recalls. “But
that changed. It was like the borders
opened up a little bit, and it wasn’t so
taboo to not be from this country and
sing country music.”

But there are still too few Australian

artists in Nashville for any kind of com-
munity to have sprung up.

Austin laughs at the idea. “People
always say to me, ‘You and Keith
[Urban] must hang out all the time and
put shrimp on the barbie.’ I say, ‘Yeah,
and we throw boomerangs too.””

A NEW INFUSION

While the styles of the Australian
country artists are diverse, they do tend
to bring both an edginess and a more
traditional bent to the music.

WFMS Indianapolis PD Bob Rich-
ards cites “a bit of a positive [side] in
someone from Australia embracing this
music and having such reverence for
this music, more so than some artists
from America.”

Most of these artists say they grew
up listening to the classic American
country artists in their parents’ record
collections. It is not surprising then
that they are often better-versed in the
format’s history and legends than many
of the young American artists being
signed on Music Row.

Britt and Hughes are among the
most traditional. Hughes is a student
of bluegrass music. Britt has a tattoo
on her hip featuring the name of her
favorite artist, Hank Williams. Her
other heroes include Dolly Parton
and Loretta Lynn. At the same time,
her forthcoming album features a
duet with the decidedly non-country
Elton John.

(Continued on page 31)

The Beat

Continued from page 13

CH-CH-CHANGES: Laura Swanson
has joined Island Def Jam as senior
VP of media and artist relations in
New York. Meanwhile, Sheila Rich-
man, VP of media and publicity for
Island Def Jam, has left the label.

LONG TIME GONE: Two rock vets are
returning after long absences.
Helmet will release its first album in
seven years Sept. 14. Band leader

Page Hamilton has reactivated the
group he disbanded six years ago.
The new lineup includes Helmet gui-
tarist Chris Traynor, drummer John
Tempesta (formerly with Rob Zom-
bie and Testament) and bassist Frank
Bello (Anthrax).

Hamilton is producing “Size Mat-
ters,” out on Interscope, with Jay
Baumgardner and Charlie Clouser.

Camper Van Beethoven will release
its first album in 14 years Oct. 12 on
Pitch-a-Tent/Vanguard Records. The
project, “New Roman Times,” was
recorded at David Lowery’s studio in
Virginia. The band played the recent
Bonnaroo Festival.
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Chamber Program, Music Fest
Crowd This Couple’s Calendar

Cellist David Finckel of the Emer-
son String Quartet and pianist Wu
Han maintain jam-packed schedules
that would make less-energetic artists
run for cover.

Now, the husband-and-wife team
has added two more platforms to
their portfolio: the Chamber Music
Society of Lincoln Center, where they
have been named joint artistic direc-
tors, and Music@Menlo, a festival the
New York-based duo founded last
summer in the Silicon Valley town of
Menlo Park, Calif.

While the two are just starting to
shape their vision for CMSLC,
which they will begin program-
ming in 2006, the California festi-
val—which takes place July 29-
Aug. 15—has already established a
unique identity that is tied to the
community it serves.

“Silicon Valley is a fascinating
place, with a real leadership culture,”
Finckel says. “We thought that since
some of the brightest, most creative
minds in the world live there, why
not bring this art form to them?”

The hunch has paid off, Finckel
says. “Already our audience is telling
us, ‘We want to learn something.’
They're very intellectually curious,
and they're open to new things.”

With its savvy and adventurous
audience in mind, Wu Han and
Finckel create cohesive, thematic
programs within the larger festival.
This year’s program zeroes in on five
European musical capitals, including
Vienna and Russia.

Alongside the concerts (to be
broadcast on Minnesota Public
Radio in August and September)
will be “Encounters,” full-length
evening lectures and discussions
designed to create deeper context
for the concerts.

The couple has also introduced
two innovations at Music@Menlo.
One is Audio Notes: When audience
members purchase tickets, they are
automatically mailed a CD of narrat-
ed program notes, musical excerpts
and musician interviews.

Through Audio Notes, Finckel

FINCKEL, LEFT, AND HAN BUSY I\-F.I.HE[]LILE

says, concertgoers can become
familiar with the music well in
advance of the performances.

The other breakthrough is the
Music@Menlo Live CDs sold at the
concerts and on the festival’'s Web
site (musicat-

COMING TOGETHER: The first National
Performing Arts Convention was
held June 8-13 in Pittsburgh. The
groundbreaking event brought
together for the first time four major
arts conferences: those of the Ameri-

menlo.org). Last
year, the festi-
val’s five concert
programs were
spun off into 35
thematic compi-
lations ranging
from a disc of
music for young
people to an
album of cello
works.

Clossical
Score

By Anastasia Tsmulcas

atsioulcas@billboard.com

Finckel and
Wu Han, who also helm the Artist-
Led label, created their
Music@Menlo Live business model
with artists in mind.

“While we're free to couple the
performances any way we want, all
of the recordings are subject to
artist approval, and we have a gen-
erous royalty structure,” Finckel
says. “We also have a proviso that if
the festival ever stops issuing these
performances, the rights revert
directly to the artists.”

The renowned cellist talks about
Music@Menlo with the delight of a
new father. “T've rarely done anything
in my whole life that I'm as proud of
as this little festival,” Finckel says.

can Symphony Orchestral League,
Chorus America, OPERA America
and Dance/USA. Organizers hope
that the convention can be a vehicle
to discuss ideas, successes and chal-
lenges across disciplines.

During NPAC, the ASOL launched
its American Conducting Fellows pro-
gram, awarding four promising young
conductors two- to three-year fellow-
ships with major orchestras begin-
ning with the 2004-05 year.

This year's winners are Joana
Carneiro (Los Angeles Philharmonic),
Andrew Grams (Cleveland Orchestra),
Damon Gupton (Houston
Symphony) and Laura Jackson
{Atlanta Symphony Orchestra).

—

hea
music

Clarence 'Skip" Scarborough
November 26, 1944 - July 3, 2003

Your life was a "Love Ballad'’
We miss you everyday, with love from your

Heavy Harmony Music Family
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Ralph Johnson of Earth, Wind and Fire
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The Dead Still Live For The Road

BY RAY WADDELL

MANCHESTER, Tenn.—Though there
is more than a touch of gray evident
these days, the members of the Dead
are continuing their long, strange trip
on a 34-date tour this summer.

Interviewed on its bus prior to a June
12 Bonnaroo festival appearance that
began its tour, the Dead—which com-
prise the remaining members of the
Grateful Dead— appeared healthy, happy
and enthusiastic about yet another trek.

Bassist Phil Lesh says the band
worked up 162 songs for the tour and
rehearsed more than they ever did in
the early days of the Grateful Dead.

“In the old days we didn't rehearse,
and now we rehearse like crazy, man”
drummer Bill Kreutzmann says.

“We rehearse because it’s as much
funas it is. The other reason is, we want
to keep a certain level of professional-
ism,” Lesh says, adding that his sepa-
rate band (Phil Lesh & Friends) and
guitarist Bob Weir’s band (Ratdog)
“don’t do the songs the same way we do
inthe Dead. . . We just redefine them.”

Founding fathers of a scene for which
they take little credit—a vast, loosely
organized community that brought
more than 90,000 fans to Bonnaroo—
the Dead is still a force on the road.

Booked by Jonathan Levine at Mon-
terey Peninsula Artists, the band
grossed $23 million and drew 500,000
to 33 shows in 2003, according to
Billboard Boxscore.

With that kind of payout, rehearsing
is almost their duty, Kreutzmann
believes. “If a person is paying that
much money, we owe it to them to do
the best we possibly can,” he says.

In a tough summer rife with hard
sells and soft dates, the Dead are one of
many acts finding ticket sales a strug-
gle in some markets, though they did
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notch five big nights at Denver’s Red
Rocks Amphitheatre directly after the
key booking at Bonnaroo.

But the band historically picks up
steam on multiple dates, and it is
heading toward a run of multiples,
including two nights at Tweeter Cen-
ter near Boston July 30 and 31.

“The Tweeter shows are on track to
do the great business we forecasted . . .
well over half sold and selling steadily,”
says Dave Marsden, senior VP for Clear
Channel Entertainment in Boston.

“The band evidently was magnificent

Much of their lineup reunited for
turn-of-the-millennium tours as the
Other Ones under the Furthur banner,
then took up the name the Dead for the
blockbuster 2002 Terrapin Station
shows, followed by the 2003 run.

The core Dead lineup of original
members Mickey Hart, Lesh, Weir and
Kreutzmann this year boasts the addi-
tion of jam-band iron man Warren
Haynes, who is also a member of Gov't
Mule and the Allman Brothers Band.

Though the Grateful Dead played
stadiums in the '80s and '90s, these

neering promoter Bill Graham are
inextricably linked: Both developed in
San Francisco’s exploding 1960s music
scene. Graham died in a 1991 helicop-
ter crash, long before the current con-
cert industry consolidation.

But his death doesn't stop the Dead
members from speculating about what
the impresario would think of today’s
concert business.

“He would hate it. He would so hate
it,” Lesh says.

Kreutzmann, Lesh and Hart unani-
mously—and vociferously—agree that

THE DEAD: REHEARSED 162 SONGS FOR THIS SUMMER'S 34 DATES

at Bonaroo in front of 90,000 fans, most
of whom had probably never seen the
Grateful Dead,” Marsden says. “So I
think we will be seeing many new faces
in the crowd this summer.”

MOVING FURTHUR

The Grateful Dead were second only
to the Rolling Stones in touring rev-
enue for the 1990s, at $285 million,
according to Billboard Boxscore. That
is even though they ceased touring after
1995 following the death of beloved gui-
tarist and spiritual center Jerry Garcia.

days the Dead prefer the more serene
surroundings of festivals and sheds.
The band ended up in stadiums
because they were the only places big
enough to accommodate the crowds.
“We had a meeting where we said
these guys just keep coming, and it
became problematic,” Hart recalls.
“Grateful Dead became way, way, way
over the top as far as people trying to
get in, way beyond our expectations.”

WHAT WOULD BILL DO?
Stories of the Grateful Dead and pio-

Graham would not have sold his com-
pany to SFX (which morphed into
Clear Channel Entertainment) as oth-
ers did in the late 1990s.

“He would be in a corner with his
knives out, foaming at the mouth, say-
ing, You'll never take me alive,” ” Hart
says. “He would go down fighting.”

Now, though, CCE promotes the
majority of dates on this year’s Dead
tour. “I frankly don't care who pays for
it,” Lesh says. “It's a business, and we've
got to play by some rules.”

Hart adds, “We don’t even know who

Clear Channel is. I've never seen Mr.
Clear Channel.”

Lesh says, “You have to transcend
the corporate mentality. Good music
can do that.”

Many of the practices of the band’s
earlier era, such as allowing fans to tape
shows, have not disappeared. Indeed,
many of today’s jam bands have picked
up much of the Dead’s touring form-
ula, which is ironic considering the way
the Dead arrived at that formula.

“We didn’t do it actually on pur-
pose,” Hart says. “We backed into it, all
those good things like taping.”

That’s not to say the band members
didn’t have reasons for what they did.
“It was all for a reason,” Hart says. “The
taping, for instance—we could either
let them come in and tape and take it
with them, or we could become cops
and take away their machines. So we
had a meeting and said, ‘We don’t want
to be cops!” So we let them do it.”

Likewise, the way fans, dubbed
Deadheads, follow the band from gig to
gig is now common practice among
jam band fans.

“The fans did it,” Hart says. “We
didn’t say, ‘Come with machines.” We
didn’t say, ‘Let there be Deadheads.’
They created their own community.”

The Dead remains enamored with
performing. “What else can you do in
your life that brings you this much pleas-
ure? Name me one thing,” Lesh says.

“Food, sex and music,” an obviously
hungry Hart interjects. “Food, the
necessity of life. Let’s eat.”

Hours after the Dead were fed, they
ruled the Bonnaroo stage until after 2
a.m., treating the throng to such stan-
dards as “Tennessee Jed” and unex-
pected covers like Pink Floyd’s “Shine
On You Crazy Diamond.”

It seems a touch of gray does kind of
suit them anyway.

In Canada, CD Sales At Concerts Making Noise

BY LARRY LeBLANC

TORONTO—Support from music
retailers remains paramount in driv-
ing CD sales in Canada.

But for many Canadian acts on the
country’s sizable tour circuit, CD sales
at concerts have grown increasingly
important in the past few years.

“What goes on in the sales tents at
the folk festival is unbelievable,” says
Jack Schuller, president of Vancouver-
based Festival Distribution and
manager of James Keelaghan and the
Wailin’ Jennys. “Selling 200 to 300
CD:s for an artist [at a show] is com-
mon, and selling 700 to 1,000 is not
out of the norm.”

“The amount of sales being done at
venues is gigantic today,” says Bernie
Finkelstein, president of True North
Records and manager of Bruce Cock-

burn and Blackie & the Rodeo Kings.
“Even at the smallest club somebody
is selling.”

Key to CD sales at concerts is the
performance. “If people like the show,
they look at buying the current record
or back catalog,” says Richard Mills,
director of performing arts touring at
S.L. Feldman & Associates here.

And price does not seem to be a fac-
tor. “If someone loves a show, it doesn't
matter if the CD is $15 or $25. They
will buy it,” says manager Sandy
Pandya, who handles Hawksley Work-
man and Serena Ryder.

Industry executives say the personal
touch can make a tremendous differ-
ence when it comes to moving units
after shows. Vancouver-based manag-
er Paul Whitteker, who oversees the
career of Canadian rock veteran Randy
Bachman, agrees. “Randy signing CDs

make an incredible difference in our
offstage sales.”

The growth of offstage sales comes
while many Canadian retailers are
tightly controlling their inventories,
and music CDs have lost considerable
space at retail to DVDs.

“Retail stock on many records isn't
great,” notes Vancouver-based man-
ager Bruce Allen, who handles Bryan

SHAYE: 500D 542 ALBUMS AT TWO-NIGHT GIG|

Adams, Michael Bublé and Anne Mur-
ray. “If an artist isn’t on the radio,
retailers don't know them.”

OLD, NEW AND NICHE

Artists generally pay between $7
and $9 Canadian per copy when pur-
chasing albums from labels, and
$2.50 Canadian if they manufacture
their own discs. Albums sell for $15
to $20 Canadian, with venues taking
a 15% to 20% cut. For many acts,
such sales provide cash flow and
defray touring costs.

Offstage sales are a superb way for
new artists to develop an audience
base. For example, EMI Music Canada
pop trio Shaye sold 542 copies of its
“Bridge” album when it opened two
nights for Dido at the 3,000-seat
Hummingbird Theatre here, accord-
ing to Mills.

Concert sales are also beneficial to
veteran artists whose catalogs are too
deep for most retailers to stock. Allen
says he has seen strong sales for Anne
Murray. “What sells are a new album,
a hits collection, a great record not
available at retail and DVD,” he says.

For niche artists, offstage sales are a
lifeline, says Doug Kirby, an Oakville,
Ontario-based manager who handles
blues singer/guitarist Rita Chiarelli
and jazz pianist Michael Kasehammer.
“Their sales run about half off the stage
and half from traditional distribution.”

This spurt in CD sales at concerts
comes after decades of major label
executives discouraging artists from
selling on tour. “We try to respect our
retail partners,” Finkelstein says. “If we
have special promotions with a retailer
in a marketplace, we will discourage a
record being sold at shows there.”
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June 10

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
JIMMY BUFFETT, ALAN JACKSON & Texas Stadium, $4.2 48,987 The Messina Group,
GEORGE STRAIT Irving, Texas $125/$85/$65/$39 50 sellout AEG Live
May 29
CELINE DION The Colosseum at Caesars ~ $2.7 20151 Concerts West/AEG Live
Palace, Las Vegas $225/$175/$127 50/$87.50 five sellouts
June 16-20
|
VAN HALEN Wachovia Center, $1,552,971 21,385 Clear Channel
Philadelphia $97/$67/$35 26,684 two shows Entertainment
June 16-17 one sellout
SIMON & GARFUNKEL, Wachovia Center, $1.332,584 11,167 Clear Channel
THE EVERLY BROTHERS Philadelphia $227/$127/387/$52 12,500 Entertainment
June 12
KENNY CHESNEY, RASCAL FLATTS, Tacoma Dome, $1.0 20,752 The Messina Group
UNCLE KRACKER Tacoma, Wash. $59. 50/$49 50/$39.50 seliout
June 17
PRINCE American Airlines Center, $1,043,408 18.093 Concerts West/AEG Live
Dallas $75/$49.50 sellout
June 11
JIMMY BUFFETT HiFi Buys Amphitheatre, $1,018,538 18.833 House of Blues Concerts
Atlanta $86/$36 sellout
May 26
PRINCE The Pyramid, $942,981 17,202 Concerts West/AEG Live
Memphis $77.25/$50.50 sellout
June 14
L —
SHANIA TWAIN, EMERSON DRIVE KeyArena, $920,535 13,946 House of Blues Concerts
Seattle $80/865/$45 sellout
June 18
SHANIA TWAIN, EMERSON DRIVE Spokane Arena, $803.655 11,755 House of Blues Concerts
Spokane, Wash. S80/365/$45 sellout
June 19
ERIC CLAPTON, JIMMIE VAUGHAN  Philips Arena, $801,989 10800 Beaver Productions
Atlanta $83/$59.50 13,500
June 18
ERIC CLAPTON, ROBERT Veterans Memorial Arena, $798,765 11.819 Fantasma Productions
RANDOLPH & THE FAMILY BAND Jacksonville, Fla. $75/$45 12,013
June 16
BLINK-182, NO DOUBT, Tweeter Center for the Performing  $793.682 17.794 Clear Channel
THE LIVING END Arts, Mansfield. Mass. $49.50/$39.50 19,900 Entertainment
June 8
PRINCE SBC Center, $774,980 12,607 Concerts West/AEG Live
San Antonio $76.35/$49.50 sellout
June 9
KENNY CHESNEY, RASCAL FLATTS,  Rose Garden, "~ $756,005 15100 The Messina Group
UNCLE KRACKER Portland, Ore. $55/839.50 sellout
June 19
FLEETWOOD MAC Tommy Hilfiger at Jones $750,173 10,141 Clear Channel
Beach Theater, Wantagh, N.Y.  $137/$10 13,899 Entertainment
June 6
'BLINK-182, NO DOUET, Tuweeter Center at the sM30 17,107 Clear Channel
THE LIVING END Waterfront, Camden, N.J. $51.50/$39.50 24,855 Entertainment
June 6
BLINK-182, NO DOUBT, Nissan Pavilion at Stone $693.721 17.830 Clear Channel
THE LIVING END Ridge, Bristow, Va. $49.50/$34.50 23,389 Entertainment
June 11
PRINCE CenturyTel Center, $670.239 12,552 Concerts WesUAEG Live
Bassier City, La $76.50/$49.50 sellout
June 12
KENNY CHESNEY, RASCAL FLATTS, Save Mart Center, $647, 069 12,568 The Messina Group
UNCLE KRACKER Fresno, Calif. $56.50/$41 sellout
June 15
| FLEETWOOD MAC " ctnow.com Meadows Music  $641.122 T 16758 Clear Channel
Centre, Hartford, Conn. $147.50/36.09 24,190 Entertainment
June 8
TiM McGRAW, BIG & RICH, Verizon Wireless Amphitheater,  $626,122 16.769 Clear Channel
WARREN BROTHERS Virginia Beach, Va. $61.75/$20 20,020 Entertainment
June 11
HARRY CONNICK JR. " Chastain Park Amphitheatre, $624,067 o 10798 " Clear Channel
Atlanta $64.50/836.50 13,400 two shows Entertainment
June 8-10
_ BRITNEY SPEARS Hallenstadion, $586,174 13000 Glear Channel
Zurich (773,750 francs) sellout Entertainment-U.K.
May 20 $45.08
BRITNEY SPEARS Flanders Expo, $577.982 12,515 Clear Channet |
Ghent, Belgium (€481,650) sellout Entertainment-U.K.
May 29 $46.18
FLEETWOOD MAC Ford Pavilion at Montage $565,427 10.377 Clear Channel
Mountain, Scranten, Pa. $77/835 17,521 Entertainment
June 10
EAGLES Bismarck Civic Center, 546,600 5,889 Jack Utsick Presents,
Bismarck, N.D. $99/S74/$44 7,023 Rose Presents
May 18
BLINK-182, NO DOUBT, Tommy Hilfiger at Jones $530.678 10,905 Clear Channel
THE LIVING END Beach Theater, Wantagh, N.Y. $54.50/325 13,899 Entertainment
June 9
BRITNEY SPEARS Stadthalle, $521,016 9512 Clear Channel
Vienna, Austria {€434,423) 10,000 Entertainment-U.K.
May 22 $54.77
BRITNEY SPEARS Ddyssey Arena, $499,476 9,523 Clear Channel
Belfast, Northern Ireland (£272,774) 10,000 Entertainment-U.K.
June 1 $52.45
PETER GABRIEL, SIZER BARKER, National indoor Arena, $483,494 7.753 3 A Entertainment, Jack
DABY TOURE Birmingham, England (£263,988) 8,000 Utsick Presents
June 1 $65.93
KENNY CHESNEY, RASCAL FLATTS, Spokane Arena, $476,179 8.628 The Messina Group
UNCLE KRACKER Spokane, Wash. $59.50/$49.50 sellout
June 18
o - _ = — i
BRITNEY SPEARS Konig-Pilsener Arena, $470,806 9,284 Clear Channel
DOberhausen, Germany (€382,549) 10,000 Entertainment-U K.
May 28 $50.71
BRITNEY SPEARS Dlympiahalle, $456,443 8.832 Clear Channel
Munich (€374,804) 9,500 Entertainment-U K.
May 25 $51.68
AEROSMITH, CHEAP TRICK Darien Lake Performing Arts  $442,508 9,709 Clear Channel
Center, Darien Center, N.Y. $85/$10 19,648 Entertainment

Copyright 2004, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen. Nashville
Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171
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MADISON SQUARE GARDEN: RENOVATIONS COULD COST AS MUCH AS $370 MILLION i

The Garden Gets
Another Facelift

The world’s top-grossing arena
could be headed for an extreme
makeover.

According to a statement issued by
Madison Square Garden spokesman
Barry Watkins, the venerable arena
“has started the process of a major
renovation to create a state-of-the art
facility and will do it without taxpayer
money.” Cablevision, which owns the
Garden, has sent out formal Requests
for Proposals (RFP) in

than $18 million from 120 shows.

But the competitive dynamic of
the market could change consider-
ably down the road if proposed new
arena projects in Brooklyn, N.Y,, and
Newark, N.J., come to fruition.

Some tour producers may appreci-
ate an option. MSG, with its pricey
stagehand bills and facility fee of
more than $4 per ticket, is probably
the most expensive arena in the

its search for a design
firm to spearhead the
renovation of the
20,697- Lapaaty arena.
The project is estimated
in some published
reports to cost as much
as $370 million.

A source who has
seen the RFP tells On
the Road that the plan
calls for work on the

OnThe
Road.

By Ray Waddell

rwaddeli@billboard.com

project to begin in

October 2006 and conclude in time
for the 2008-2009 basketball and
hockey seasons. The plan also stipu-
lates that the building be open for the
2006-2007 and 2007-2008 seasons of
primary Garden tenants, basketball’s
New York Knicks and hockey’s New
York Rangers. That means most of
the heavy lifting will take place in the
summer months.

Most agents feel tours would be
routed to Nassau Veterans Memorial
Coliseum in Uniondale, N.Y., or Con-
tinental Airlines Arena in East
Rutherford, N.J., if the Garden was
not available. Historically, superstar
acts have sometimes played all three
venues on a tour.

The project would include new
seating and luxury suites, as well as a
new box office and a new entrance.

The Garden opened at its current
location in 1968 and was last remod-
eled in 1989, when suites and the
5,610-seat Theater at Madison Square
Garden were added.

The Garden is the No. 1 arena in the
world, at least in terms of generating
box-office revenue. MSG has topped
the Billboard Boxscore list of top-
grossing arenas for four years run-
ning, last year reporting $57.8 million
from 106 events. The Theater was the
fourth-ranked venue of its size at more

country for producing shows, accord-
ing to one agent. However, the Gar-
den remains a prestigious arena and
is a milestone booking for any act.

KRALL ON THE ROAD: Diana Krall has
booked a 34-date tour of theaters and
performing arts centers in support of
her Verve set “The Girl in the Other
Room.” The tour began June 19 at
the Mann Center in Philadelphia and
will wrap Aug. 24 at Radio City Music
Hall in New York. Krall is booked by
Rob Heller at the William Morris
Agency and managed by Macklam
Feldman Management.

BOOKING THE BOB: Scottsville, Ariz.-
based Select Artists has been
awarded a contract to continue exclu-
sively booking the Bank One Ballpark
in Phoenix, home to the Arizona Dia-
mondbacks. The Maricopa County
Stadium District extended the Select
Artists booking contract until 2018.
The contract began when the stadi-
um opened in 1998 and has included
more than 45 non-baseball events.

MME: Sponsorship/marketing firm
Momentum Worldwide launches a
new event production division,
Momentum Music and Entertain-
ment, based in New York.

BILLBOARD JULY 3, 2004

www.billboard.com -«

www americanradiohistorvy com

www.billboard.biz

19


www.americanradiohistory.com

Music

Lyttle Turns Public On To Soca

BY GAIL MITCHELL

In the wake of Sean Paul’s multiple-
single dancehall success with “Dutty
Rock,” another Caribbean import is
claiming mainstream love on The Bill-
board Hot 100.

This time the object of fans’ affec-
tion is “Turn Me On.” The soca-
flavored single by Atlantic newcomer
Kevin Lyttle features reggae veteran
Spragga Benz.

The tune is nestled in the top 20 at
No. 16. “Turn Me On” is also No. 34 on
the Hot R&B/Hip-Hop Singles &
Tracks chart.

“Turn Me On” appears on Lyttle’s
self-titled albumn, which arrives July 27.
Collaborating with him on the set were
such producers as Scott Storch, Troy
Taylor and Salaam Remi.

The 26-year-old Lyttle is a native of
the island of St. Vincent. Signed to
Atlantic in fall 2003, Lyttle was already
earning overseas notoriety with “Turn
Me On,” penned in late 2000. Charting
in the top five across Europe, the sin-
gle has since been certified platinum
in Australia (70,000 units), gold in Bel-
gium (25,000) and Denmark (5,000)
and silver in the United Kingdom

TITLE IMPRINT/PROMOTION LABEL

(200,000) and France (125,000).

The biggest international soca hit was
1983’s “Hot, Hot, Hot” by Arrow (aka
Alphonsus Cassell), later covered in the
United States by Buster Poindexter.

“The atmosphere is right now for
Caribbean music,” Lyttle says.

“Soca has been around forever but
hadn’t been done in a crossover man-
ner,” he adds. “I'm trying to do it like
dancehall so people can access it.”

Lyttle describes soca’s general foun-
dation as soul and calypso. In the
Caribbean, soca practitioners also add
African rhythms, drums and East Indi-
an instruments.

THE REGGAE REVOLUTION

“Last year was the year of dancehall.
This year looks like the year of reggae/
soca,” Atlantic co-chairman Craig Kall-
man says. “Kevin’s single was coming
out of the clubs and building a tremen-
dous following at carnival. It’s an
entirely new amalgamation of refresh-
ing sounds.”

Atlantic positioned itself early at the
forefront of the current reggae revolu-
tion, thanks to its association with VP
Records. That label’s roster includes
Paul, Wayne Wonder and Elephant

elsen
Broadcast Data
Systems

Artist

SLOW MOTION
CASH MONEY/UMRG

1 1 Week At Number 1
Juvenile Featuring Soulja Slim %
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SRC/UNIVERSAL/UMRG

ON FIRE Lloyd Banks %
G-UNHT/INTERSCOPE - -

JESUS WALKS Kanye West <
ROC-A-FELLAIDEF JAM/DJMG

ROSES OutKast %
LAFACE/ZOMBA . - . -

LEAN BACK Terror Squad %
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| LIKE THAT
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| YOU DON'T WANT DRAMA
BAD BOY/UMRG
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Play-N-Skillz Featuring Krayzie Bone & Adina Howard

8Ball & MJG Featuring P. Diddy

GET NO BETTER
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The rap tracks audience is compiled from 95 R&B/Hip-Hop and
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ness Media, Inc. All rights reserved.

Man. Atlantic has since signed Cham
(aka Baby Cham).

Cham is among several veteran reg-
gae acts reaping benefits from the
mainstream/reggae love affair. His

=
INTTLE, LEFT, AND MR.VEGAS: HITMAKERS

“Vitamin S” was recently among sev-
eral songs by genre stalwarts appear-
ing on the Hot R&B/Hip-Hop Singles
& Tracks chart. Rounding out that

select group were T.O.K. (“Gal Yuh Ah
Lead”), Beenie Man (“Dude” featuring
Ms. Thing) and Mr. Vegas (“Pull Up”).

Mr. Vegas is promoting second sin-
gle “Tarnale” and the July 18 release
of his latest album, “Pull Up,” on
Delicious Vinyl/Geffen.

“There are so many talented artists
doing this,” Mr. Vegas says. “That’s
why the genre is so strong now. And
that’s helping to spread the word
about the music.”

The key to growing the genre, Deli-
cious Vinyl owner Mike Ross adds, is
taking an old-school, gradual ap-
proach that integrates mix-show DJs
and touring. That communal support,
coupled with reggae’s innovative bent,
reminds him of hip-hop’s fertile era
of the mid- to late '80s.

“For the last five to seven years there
hasn'’t been a lot going on in hip-hop
that’s really inspiring to me. The

hottest beats and innovative produc-
tion are coming out of Jamaica. But
dancehall reminds me of hip-hop in
the '80s. There was a core market
then nurturing records and breaking
them out of the street.”

Ross performed A&R duties for
the Vegas album, working with
Jamaican producers like Cordel
“Skatta” Burrell. He predicts Bur-
rell's Cooley Dance rhythm, heard on
Vegas' “Pull Up,” will be the hottest
rhythm this year.

“It’s like Dwali was last year,” he
says. “Now with Cooley, you've got all
these American A&R guys trying to
concoct fast hits off the rhythms.
There was Lumidee; now Nina Sky
has a hit.”

Ross and Kallman have other
Caribbean acts ready to make a splash.
Kallman is championing Rupee.
Meanwhile, Ross has signed Cecile.

BET Preps Awards CD Comp

BET jumps into the
music compilation game
with “BET Awards '04
Nominees.” The June 29
release coincides with the
live broadcast of the cable
channel’s fourth annual
awards show.

* Released by Hip-O/UTV/
Universal Music Enterprises,
it sports No. 1 crossover
hits “The Way You Move”

[Rh
& Iu?‘s.u

nm

By Gail Mitchell

gmitchell@billboard.com

The label is Minneapolis-
based startup 306 Entertain-
ment. Paul Jones is founder/
president of Navarre-
distributed 306, which will
focus on R&B and gospel.
Upcoming projects include
sets by R&B singer J. Isaac
and Jamecia Bennett,
daughter of acclaimed singer
Ann Nesby.

Nesby graces Knowledge’s

(OutKast), “Crazy in Love”
(Beyoncé Featuring Jay-Z) and
“Stand Up” (Ludacris). Other tracks
include Kanye West’s “Through the
Wire,” R. Kelly’s “Ignition (Remix)”
and “Get Low” by Lil Jon & the
East Side Boyz Featuring Ying
Yang Twins.

Lifetime achievement honorees
the Isley Brothers are represented
with 1975’s “Fight the Power.” BET
executives Stephen Hill and Erika
Irish produced with Ron Weisner of
Ron Weisner Entertainment.

The three-hour program will air
from Hollywood's Kodak Theatre at 8
p.m. ET. Mo’Nique hosts and will
introduce performances by Jay-Z,
Janet Jackson and others.

COMING HOME: Bad Boy singer/
songwriter Carl Thomas is lead
vocalist on a celebrity-studded cover
of the 1971 Freda Payne hit “Bring
the Boys Home.” Joining Thomas are
Morris Day, Juvenile, Wyclef Jean,
Payne and a children’s chorus.

Payne originally took the song to
No. 3 on the Billboard R&B chart
and No. 12 on the pop singles chart.
The remake benefits children and
families affected by the Iraq war.

Recording began at Capitol
Records in Hollywood June 17; a sec-
ond session is set for June 28. Coordi-
nated by Eclipse Entertainment, the
project will also spin off a public serv-
ice announcement. Proceeds go to
the charity Children Uniting Nations.

A HIGHER CALLING: Inspirational/
positive hip-hop is getting a boost
thanks to Kanye West (“Jesus Walks”).
And let’s not forget Mason Betha
(“Welcome Back”), the rapper formerly
known as Mase. Now add another
name to the list: Knowledge MC.

The Minneapolis-St. Paul freestyle
MC (aka Alfonzo Marcello Greene)
opted to craft his street raps to a
higher calling four years ago. His
debut effort, “The Book of Knowl-
edge,” bows in August.

album track “Mother’s
Love”; Isaac and Bennett also make
guest appearances.

Knowledge describes his message
as “hip-hop colliding with God.” His
piercing raps take listeners from “liv-
ing in the last days of fake Christians”
to “tryin’ not to respond to the call of
the grave.” The MC says he'll keep his
street edge by not being “too preachy.”

INDUSTRY BRIEFS: While we're on the
subject, R&B/gospel crossover artist
Smokie Norful is recording his sopho-
more set. George Duke is among the
producers . . . Midas Records inks a
distribution deal with Alternative Dis-
tribution Alliance. The Los Angeles-
based label is home to Jackson family
nephew Auggie and pop singer Angel.

KUDOS . .. To Dawn Hill, senior direc-
tor of corporate marketing at Ameri-
can Urban Radio Networks. She
becomes the first African-American
elected president of the New York
chapter of American Women in Radio
& Television . . . To Violator Manage-
ment’s Chris Lighty and Mona Scott,
recipients of Vibe magazine’s fourth
annual Quincy Jones Achievement
Award. Past honorees are Russell
Simmons, Mary J. Blige and Motown
chief Kedar Massenburg.
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So Sexy ATLANTIC
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Female Mix DJs:
A Rarity At Radio

Women play a pivotal role in R&B
radio, from programming to on-air
talent. One area, however, lacks
female representation—the mix-
show format.

Female mix-show DJs exist, but
they are few and far between com-
pared with their male counterparts.

“You have at least 1,000 mix-
show DJs, and if you can come up
with 20 female mix-show DJs—
that’s a lot.” says Chris Atlas, VP of
urban marketing

show “Ladies on the Turntables.”

“There are so many more female
mixers now in clubs, but back in the
day there were only a handful,”
Gustines says. “Why haven’t female
mixers made it big on the radio yet?
I don’t know.”

Atlas also knows that getting a
mix-show post is difficult for DJs
in general.

“A lot of times, to get a slot, you
really have to be in the market [and]

and promotion
at Cornerstone
Promotion. He
works with mix-
show DJs on
Cornerstone’s
mix-tape series.

“I don’t think
it’s a prejudice,”
Atlas adds. “I'm
curious to know
how many

Beatse
Rhyr.ngsm

By Rashaun Hall

rhall@billboard.com

females are inter-

ested in DJ culture. There’s an audi-
ence out there for the female mix-
show DJ, and those that are really
serious about it pay their dues, just
like the guys, and they eventually
get their shine.”

He points to female mixers like
KKBT (the Beat) Los Angeles’ JiJi
Sweet; WIWZ (97.9 Jamz) Mont-
gomery, Ala.'s DJ Kaye Dunaway;
and WQHT (Hot 97) New York’s
Jazzy Joyce as prime examples.

Joyce, a 20-year veteran, co-hosts
WQHT’s “Ladies’ Night” with La La
and fellow mixer Cocoa Chanelle.

“There are very few female mixers
at mix shows because for some time
there were very few female mixers,
period,” Joyce says. “Over time, the

JOYCE: WOMEN FACE MORE OBSTACLES

number will increase as people be-
come more accustomed to the idea
of female DJs.

“Tam actually happy at the progress
of all DJs,” she adds, “whether it is via
radio, clubs, TV, commercials, produc-
tion or mix tapes.”

WRKS (98.7 Kiss) New York music
director Julie Gustines used to be a
mixer under the name DJ Jags at
dance WKTU New York. Gustines and
three other female mixers hosted the

have some sort of reputation,” Atlas
says. “And even then you're going to
have to wait your turn until a slot
opens up or you're just so hot in your
market |[that] it makes sense for
them to have you on their station.”

Joyce agrees that all DJs struggle
with limited mix-show opportunities,
but she believes females meet obsta-
cles their male counterparts do not.

“The hardships I face are far less
than they have been in the past, but
there are still a lot |of difficulties] I
have to deal with,” she says, although
she declines to provide specifics.

“It would be hard for me to pick
which hardship is the |worst], be-
cause I have faced so many
throughout my career,” Joyce adds.
“The fact that I truly enjoy what I
do and the response I get from peo-
ple when I play helps to dull the
pain of the hardships.”

Atlas believes that a strong female
DJ breaking through the ranks would
help move all female DJs forward.

“It is a matter of time, but it’s also
a matter of pressure,” Atlas says. “If
female DJs are serious about contin-
uing to promote their craft, more of
them have to step up and be visible
in the clubs, on the mix tapes and in
the streets. Before you can go to
radio, you have to be popping within
the culture, and within the culture
are the streets and the clubs.

“It's not even a question of skills or
talent—a lot of these DJs have that,”
he adds. “It’s about visibility.”

Gustines would welcome a female-
mixer trend at radio but says, “I just
don’t see that happening.”

Joyce understands Atlas’ and
Gustines’ opinions.

“With so many female mixers in
the clubs,” she says, “the move for
them to radio will be slow but steady.”
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Music Men Hope Success Is Easy As SGZ

BY LEILA COBO

MIAMI—The newest addition to the
Latin indie-label scene is SGZ Enter-
tainment, a venture between producer
Sergio George and former Warner
Music Latina president George Zamora.

SGZ, which stands for Sergio George
Zamora, launched last week and will
lean toward “urban music and all its
ramifications,” according to Zamora.

Zamora is president; George is
VP/A&R director.

The Miami-based label will handle
its own marketing and promotion.
Sony Music will distribute.

“We have known George Zamora
and Sergio George for a long time—
both are realistic and talented. This
venture will bring in interesting new
talent as well as industry icons,” says
Frank Welzer, chairman/CEO for Latin
America at Sony Music International.

“In many ways it is a dream pairing
of talents,” adds Kevin Lawrie, president
of Sony Norte. “[We're] very proud to
be associated with SGZ going forward.”

Veteran tropical artist Tito Nieves is
SGZ’s first signing; he'll have a new
studio album out in August. Nieves
was an artist at Warner, where Zamo-

ra was president from 1997 to early
this year.

The launch of SGZ, which will
include produc-
tion, management
and publishing
arms, comes at a
time when several
Latin indies have
entered the mar-
ket alongside such
established
imprints as RPE
and Alfanno.

Alfanno Music
—a joint venture
between producer
Omar Alfanno and
Universal Music
Latino—contin-
ues to function,
but Alfanno has
moved to Panama.
Although three
albums were slated
for release during the label’s first
year, only one, by Jorge Correa, came
out. An album by a second artist,
Eddie Thomas, is expected in the
coming months.

SGZ, Zamora says, differs from the

other indies in the marketplace
because it brings together a producer
and a label veteran.

ZAMORA, LEFT, AND GEORGE: MEW LABEL WILL FOCUS ON URBAN MLUSIC

“The combination is the right com-
bination,” he says. “Here you have a
record man and a producer.”

George has moved his production
company from New York to South
Florida and will continue to work as an

independent producer.

Arecent George production was the
salsa version of “Amar Sin Mentiras,”
Marc Anthony’s
new pop album
(Billboard, June
19). Yet he says
his focus will be
on SGZ, a ven-
ture that he and
Zamora had dis-
cussed for two
years.

George already
made a stab at
running his own
label with Sir
George, a Warner-
distributed ven-
ture whose acts
o included Velas and

o Charlie Cruz.

ifi “It didn’t work
because I was by
myself and [ could
not do everything,” George says. “It
was way too much hassle and stress,
and it wasn’t going to work. So, what
better person to do [a new project]
with than [Zamora], who has experi-
ence running a label.”

The label’s office staff consists of
Zamora and George, who are investors,
and Ileana Oroza, Zamora’s former
assistant at Warner.

There are also two street-level A&R
staffers, including New York-based
James de Jesus, a former member of
urban band DLG.

Having De Jests on board, George
says, is essential.

“While I'm in the studio, someone
has to be out there in the clubs every
day picking out the next rapper or pro-
ducer,” George says. “My focus is
young talent.”

Zamora predicts SGZ will release
five albums by November, including
three studio albums by new and estab-
lished acts.

But SGZ isn't about size.

“I sign artists that I think have a lot
of potential, as musicians and song-
writers, and that I think have a lot of
talent,” Zamora says. His signings
through the years include Bacilos, Jerry
Rivera and La Mafia.

“I think the days of manufacturing
artists are over,” Zamora says. “['ve
been a music man all my life, and I
want to make sure we keep our focus
and create new artists.”

Acts Defy Radio Trends

[ admit it.

[ just love it when artists with
limited or no radio airplay do well
on the Billboard Top Latin
Albums chart.

This week, it’s celebration time
for several debuts—including
those by Akwid, Lila Downs and
Spanish Harlem Orchestra—that
defy radio trends.

Leading the three acts

Awards for her contribution to the
“Frida” soundtrack.

The Spanish Harlem Orchestra
has not had any comparable
exposure.

The act—13 middle-aged men
who play traditional salsa and
receive virtually no commercial
airplay—defies the standards of
popularity.

is Akwid, which comes in
at No. 2 with “KOMP
104.9 Radio Compa.”

The Univision Records
duo has spearheaded the
urban regional move-
ment, and it was the top-
selling new Latin act of
2003, according to
Nielsen SoundScan.

Far more surprising,
then, are the less spectac-

Latin 4

By Leila Cobo

lcobo@billboard.com

ular showings, compara-

tively speaking, of two acts that are
marketed largely outside the Latin
mainstream.

Downs bows at No. 28 with “One
Blood (Una Sangre)” on Narada, and
the Spanish Harlem Orchestra is
No. 43 with “Across 110th Street,”
on indie Libertad Records.

Both acts stand out because
they’re on non-Latin labels and
they’re not marketed to a traditional
Latin audience. The more well-
known of the two is Downs, who
last year performed at the Academy

“I think there’s a completely
underserved, corollary market-
place,” says Aaron Levinson, who
produced “Across 110th Street”
along with pianist/bandleader Oscar
Hernindez. The two launched the
band in 2001 as “New York’s answer
to the Buena Vista Social Club.”

The Spanish Harlem Orchestra’s
2002 debut, “Un Gran Dia en el Bar-
rio,” won a Billboard Latin Music
Award in 2003 for tropical/salsa
album of the year by a new artist.

That album was released on

Ropeadope Records.

But two years ago, Levinson part-
nered with John Rebertson and cre-
ated Libertad Records. Based in
Wynnewood, Penn., the label has
only one other signing, Truco &
Zaperoko. They are another
traditional-sounding act whose
“Msica Universal” was nominated
for a Grammy Award this year.

One of Libertad’s advantages,
Levinson says, is its distribution
through Red Ink, which has pushed
its albums heavily at such chains as
Specs, Tower and Virgin.

“We're getting [in-store| pro-
grams that are traditionally reserved
for major acts,” Levinson says.
“IThings] like light boxes, listening
programs—things the occasional
indie record gets, but we’'re getting
it from almost everybody.”

“Across 110th Street” has aiso
benefited from the participation of
Rubén Blades, who sings on sev-
eral tracks. This has given the
band some recognition, but as for
radio airplay, the act receives spins
only on college radio and NPR and
PRI stations.

Levinson says the band is mar-
keted toward a world-music audience
as wel] as “fans of tropical music.”

As for working the band to com-
mercial Spanish-language tropical
stations, “T would love it if it suc-
ceeded, but I think it's too much of
a heritage sound,” Levinson says.

SPANISH HARLEM ORCHESTRA:; DEBUTED AT NO. 43 WITHOUT COMMERCIAL AIRPLAY

“This band embodies another
time—when arrangements mat-
tered, when the key a song was sung
in mattered.

“I like to think that Libertad is
offering an alternative to the com-
mercial side of tropical music,” he
adds. “And we're going back to
building it around orchestras.”

Spanish Harlem Orchestra is
managed by Marc Silag and booked
by IMN and David Maldonado
Entertainment.

IN BRIEF: Regional Mexican band

Intocable performed four sold-out
concerts for more than 40,000 fans
at Mexico City's Auditorio National.
The shows took place June 11-13
... Aterciopelados singer Andrea
Echeverri released her self-titled
solo debut June 20 in Colombia.
Echeverri's solo efforts were first
heard at the Putumayo Song Fes-
tival, which took place in
Putumayo, Colombia. The album
was produced by Echeverri’s
Aterciopelados partner, Hector
Buitrago, and released on the
band’s own label, Entrecasa.
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4 12|14 |:80 QUE DE RARO TIENE Los Temerarios 4 6 | YTOOOQUEDAEN NAOA RICKY MARTIN [lF2: 27 | ANDAR CONMIGOD JULIETA VENEGAS
AA ALBA {M.URIETA} FONOVISA SONY DISCOS ARIOLA /BMG LATIN
= " 7 | SENTADA AQUIEN MI ALMA B 25 [ CRUZDEOLVIOO PEPE AGUILAR
5[5 MAS QUE TU AMIGO Marco Antonio Solis ® | 1 SoubiLos CHAYANRE NSO =
M.A.SOLIS H PATRON.R PEREZ [M.A.SOLIS) FONOVISA Bl 10 | AUNQUE NO TE PUEOA VER aexuaco WEVEM 28 | TENGO GANAS VICTOR MANUELLE
619 (29 DESNUDATE MUJER David Bishal % | 6 WARNER LATINA SONVDIS(08
E K.SANTANDER.M.SALCEOO (D.BISBAL.J.M VELASQUEZ) VALE /UNIVERSAL LATIND " 16 &iﬁ‘i’%‘&?&'ﬁ RICARDD MONTANER 23 ésﬁ Cmu 0BIE BERMUDEZ
6|4 | TE QUISE TANTO Paulina Rubio = | 1 2 18 | DESNUDATE MUJER 0AVIO BISBAL 31 | TUFOTOGRAFIA GLORIA ESTEFAN
EESTEFAN JR. A PENA [C.SOROKIN.ANDAHI} UNIVERSAL LATINO VALE /UNIVERSAL LATIND EPIC /SONY DISCOS
= 11 | LUCHARE PORTU AMOR ALEJANDRO FERNANDEZ § 33 § 37 | ALGOTIENES PAULINA RUBID
B 413 TU DE QUE VAS Franco De Vita % | 3 SONY DISCOS UNIVERSAL LATING
F.DE VITA.L ROMERQ [F.DE VITA) SONY DISCOS 1Y z géwglgg‘;?o ENAMORAR xaumea [ 3a lePOT - PEPE AGUILAR
[ A A 4l -
27 |° &ﬁgﬂc%}is TANSIE'COMPRO Lupillo Rivera 2 i 12| CUIDARTE EL ALMA chavanne || 35 § 3 | YQUEVAASERDEMI VICTORIA
| " - ] | sowypiscos MEGAMUSIC JUNIVERSAL LATING
i ; 15 | TARDES NEGRAS iziano Ferra 36 COMO FUI A ENAMDRARME DETI LOSTRI-O
10420125 3%&51%0L,S|ow§gnsmu.cmcw Smsggr:)tllsec{g =3 EMILATIN PRISMA /SONY DISCOS
17§ 19 | FERAINQUIETA ANGELAMARIAFORERO § 37 ] 36 | BULERIA DAVID BISBAL
11317132 |- EDO Palomo = | 11 TELEMUNDO/LAGUNA /SONY DISCOS VALE /UNIVERSAL LATINO
PALOMO [FATO) DISA g 17 | MAS QUE TUAMIGO marco antonio Sous SEKGE 32 | ELZA ZAZA (MESA DUE MAS APLAUDA) GRUPO CLIMAX
- - FONOVISA MUSART /BALBOA
8 |27 DUELE EL AMOR Aleks Syntek With Ana Torroja == | 8 19 Y 30 | MASMALAGUETU eonmanazanio QRSN 33 | HEY CORAZON (A SECTA ALLSTAR
A BAQUEIRO,A SYNTEK (A SYNTEK) EMI LATIN SONY DISCOS NO UTTLE FISH
0 8 | CANTARHASTA MORIR DIEGD TORRES 4 | DEJA ANA BARBARA
1|7 ]'LEngAlZJ:sS“EGg:.I:/UIDAR Grupo Montez De Uurarllj?stz 7 ARIOLA/BMG LATIN 40 FONDVISA
14 1 30|43 DAME TU AIRE Alex Ubago 14
J N.GOMEZ (A UBAGO) WARNER LATINA
14 {13 |L* § A DONDE ESTABAS? Intocable 9 = o = =
RMUNOZ,R MARTINEZ (R MARTINEZ) EMILATIN @ A A 4
3 10 |12 |#4:8] Y TODO QUEDA EN NADA Ricky Martin = | 1
ESTEFANO (ESTEFAND.J. REYES) SONY DISCOS Airplay monitored by \®
v J I\ Nielsen
16| 36 SENTADA AQUI EN MI ALMA Chayanne = | 16 Broadcast Data
ESTEFANO (ESTEFANO,J.REYES) SONY DISCOS K Systems )
17 8 CREO EN EL AMOR RevRuiz = | 2 (’Zﬁ TITLE ARTIST 7 i) TITLE ARTIST
t ey huiz IMPRINT/PROMOTION LABEL
JLPILDTO (1L PILOTO.R.DEL SOL) SONY DISCOS 33 | IMPRINT/PROMOTION LABEL 3=
A 21|19 ¢--4 AUNQUE NO TE PUEDA VER Alex Ubago = | 4 1| AHORAQUIEN maRC ANTHONY 21 23 | AMANECER (BOMBA) UMIT 21
J.N.GOMEZ (A UBAGO) WARNER LATINA SONY DISCOS EMI LATIN
PR 2 | LLORELLORE VICTOR MANUELLE [, 22 | VOY ADEJARTE DE AMAR FRANK REYES
20 ] 3338 SOY TU MUJER Alicia Villarreal 20 SONY 0ISCOS LN
CCK" MARTINEZ (A VILLARREALC.CK” MARTINEZ| UNIVERSALLATING R Y MUERQ EN TU PIEL JENNIFER PENA 28 TUFOTOGRAFIA GLORIA ESTEFAN
21])34(28 DESESPERADO Ricardo Montaner | 21 RSO EFAL SONY [ISCOS |
J.C.CALDERON (RMONTANER} WARNER LATINA AR 0 TV ERAS tostorossano {24 § S TELEFONO CAURDTMANIY
19120 -l LUCHARE POR TU AMOR Alejandre Fernandez 19 6 CULEBRA GARUPO NICHE 17 SITUAMOR NO VUELVE EDDY HERRERA
A BAQUEIRO R FOLGUERA.F MONTY.M ENTRAIGUES} SONY DISCOS SONY DISCOS | _J&N
& 11| HAY AMORES JOSEALBERTOELCANARID" | 26 J] % = HAZMELO OTRAVEZ TIT0 ROJAS
18|18 NO TIENE LA CULPA EL INDIO Los Tigres Del Norte = | 17 PINA /UNIVERSAL LATING B M.
LOS TIGRES OEL NORTE [FQUINTERO) FONOVISA 3 CREO EN EL AMOR REY RUIZ 2% PEGATE FULANITO
1522 CANTAR HASTA MORIR Diego Torres = | 15 SowY D Sco8 j-CTING
AVERDE 0. TORRES {0.TORRES A BATISTA CANA.O A CUMBA SANCHEZ) ARIOLA /BMG LATIN | A R o DavoBiSsAl L 28 3, CUDARTEELALMA CHAVANGE
23|35 |34 EL ZA ZA ZA (MESA QUE MAS APLAUDA) Grupo Climax 23 9 1 RLME NkaBE £ 20 § — DOCTOR PUERTO RICAN POWER
0.FUENTES ATILANG {0.LOBO" MR, GRILLO} MUSART /BALBOA - J&N
E 0 5 | HORAENAMORADA ELVISCRESPO f 30 § — | SIPERONG PUERTO RICAN POWER
26 141 |41 NO ME QUIERO ENAMORAR Kalimba 26 OLE J&N
M.DOMM (M.DOMM,E OCERANSKY, M. BERNAL] SONY 0ISCOS 7 Conns DIABLA oonomad f 31 | — | SIESD FUERA MIO JOSE PENA SUAZO Y LA BANDA GOROA
- = | L_MP
22|16 HAZME OLVIDARLA Conjunto Primavera 8 12 NADA DE NADA FRANK REYES 74 | UNOSITGDORMILON  EL GRINGO DE LA BACHATA FEAT SERGIO VARGAS
J.GUILLEN [A TORRES) FONOVISA JEN | SONYDISCOS |
W 29 | 23 MI PEOR ENEMIGO Bronco: El Gigante De America 23 8 ggﬁsgg(c)ousu AMOR ANOY ANOY 3] ESIELL:TIEL.AMOR 'ALEKS SYNTEK WITH ANA TORROJA
R.MARTINEZ) Fi 4
L BRONEQ] J ONOVISA 16 | TENGOGANAS VICTOR MANUELLE 7| NO QUEOANADA GISSELLE
A 24 (10 COMO PUDE ENAMORARME DE TI Patrulla81 = | 8 SONYDISCOS __UNIVERSAL LATING
ARAMIREZ CORRAL (R LUGO} 0ISA 15 :)I\g&gkgs 12 DISCIPULOS EDDIE OEE 35 — DILEMA PAPI SANCHEZ
J&N
1V 05 | 26 NADIE ES ETERNO Adan Chalino Sanchez 15 16 20 | PA'LARUMBAVOY ZAFRA NEGRA K 2% | FLORDORMIDA EDDIE SANTIAGO
AA DE LUNA (D GOMEZ) MOON/COSTAROLA /SONY 0ISCOS J&N SONY DISCOS
- 19 | CANTAR HASTA MORIR DIEGO TORRES = ALAME UNA NOCHE
26| 31 AMAR COMO TE AME Joan Sebastian 26 ) ARIOLA /BMG LATIN = | 5‘;3 ¢ - S
ASEBASTIAN[VISEBASTIAN) MUSART/BALE0S 18 Y 2| | AMORDELEIOS POCHY FAMILIAY SUCOCOBAND (3Nl 35 TE GUSTA VERME SUFRIR MICHAEL STUART
1139 TARDE Tiziano Ferro = | 14 EVER UNIVERSAL LATINO ;
3113 ASALERNO,S.A;}‘ Jﬁﬁ,’ﬁﬁfém, AT 13 Uu; mfgrscm soNoECAl N 39 ] — ;nllAr,;wAInnmuuuu ME QUEDD JOE ARROYO
. +
33 ) 36|42 FIERA INQUIETA Angela Maria Forero 33 20 14 | MEACORDARE, umiTz [N 40 | OLVIDAME Y PEGA LA VUELTA NUEVAERA
N URIBE IN URIBE} TELEMUNDO/LAGUNA /SONY DISCOS i ALLATIN OLE
3445 Brs
33 HOT SHOT DEBUT a3
34 MAS MALA QUE TU Ednita Nazario = | 34
LLEVIN.D WARNER (C BRANT.G FLORES) SONY DISCOS » . A A A DD
32|24 74 LLORE LLORE Victor Manuelle 21
E ESTEFAN JR A GAITAN.R GAITAN (V.M RUIZA GAITAN,R GAITAN) SONY DISCOS
Airplay monitored by a®
W 28 | 33 SABANAS FRIAS Mana & Ruben Blades 18 N neisen
FHER,A GDNZALEZ (FHER) WARNER LATINA Broaccasiioata [
= R yStens x
27117 CRUZ DE OLVIDO Pepe Aguilar 7 Hu | TITLE ARTIST S| TITLE ARTIST
PAGUILAR {4 ZAIZAR) UNIVISION <= | IMPRINT/PROMOTION LABEL <Z | IMPRINT/PROMOTION LABEL
3 37 |37 DESEOS DE COSAS IMPOSIBLES La Oreja De Van Gogh = | 21
NWALKER LA OREJA DE VAN GOGH {X.SAN MARTIN} SONY DISCOS R L0S HOROSCOPOS DE DURANGO 2] [BARAJADEDHD PALOMO)
Al 35 | 30 |I-.~f| TENGO GANAS Victor Manuelle 2 | 1 2 | PERO QUE TAL §I TE COMPRD LpiLLoRivira f 22 W 25 | IMPOSIBLE OLVIDARTE K-PAZ DE LA SIERRA
E ESTEFAN JR.A GAITAN,R GAITAN {V.M RUIZ.E.ESTEFAN.JR } SONY DISCOS UNIVISION PROCAN /DISA
B 5 | MIEDO PALOMO 21 | YauE LOS ANGELES DE CHARLY
40 ] 44 |50 TE PERDONE UNA VEZ Los Huracanes Del Norte = | 40 i DISA A
LOS HURACANES DEL NORTE (G GARCIA} UNIVISION 4 3 | TEQUISE DLVIDAR GRUPO MONTEZ OE OURANGO [IPL 22 | LAMESA QUE MAS APLAUDA ZA, ZA, ZA LIBERACION
A A DISA 0ISA
4 38|21 ABRAZAR LA VIDA Luis Fonsi = | 1
RPEREZ (0. AICH I MARRJ C PEREZ SOTO UNIVERSAL LATING 4 é hmv}?ﬁ ESTABAS? INTOCABLE 23 St‘xsamms Y LLUVIA BRAZERDS MUSICAL OF DURANGO
4 43| — -0 SABES A CHOCOLATE Kumbia Kings Featuring Pee Wee Gonzalez 42 ; 5 | NOTIENE LA CULPA ELINDIO LOSTIGRESOELNORTE § 26 § 27 | LAMILPA 10S ASTROS OE OURANGO
A B OUINTANILLA 111,C "CK” MARTINEZ (C.VILLA DE LA TORREA.MONROY FERNANDEZ) EM LATIN FONQVISA RCA BMG LATIN -
- 7 12 | SOYTUMUJER AUCIAVILLARREAL R 27 § 29 | CUANDO NADIE TE QUIERA LOS TRAILEROS OEL NORTE
4 42 | 46 ANTES DE QUE TE VAYAS Conjunto Atardecer 42 UNIVERSAL LATIND EMILATIN
R SAENZ OUIROZ,CONJUNTO ATAROECER (M A SOLIS) MUSIMEX /UNIVERSAL LATINO ; 7 | HAZME OLVIDARLA CONJUNTO PRIMAVERA | 28 1 35 | LABOTELLA LOS MORROS DEL NORTE
. FONOVISA LA SIERRA
44 147 | — ESTA LLORANDO MI CORAZON Beto Y Sus Canarios 44 B 0 | MIPEORENEMIGO BRONCO-£L GIGANTE OF AMERICA X 26 | AMAR COMO TE AME JOAN SEBASTIAN
G GARCIA [C.BONZALEZ} 0ISA FONOVISA MUSART JBALBOA
A 45140 171! TU FOTOGRAFIA Gloria Estefan = | 1 10 ] glosnlgo PUDE ENAMORARME DE TI Tyl €) EE ggr:ﬂso YO APRENDI A OLVIOAR PATRULLA 81
G.ESTEFAN E.ESTEFAN JR S.KRYS {G. MARCO.E ESTEFAN,JR) EPIC/SONY DISCOS
n 11| QUE DE RARO TIENE LOS TEMERARIOS 31 [ AUN PASO OE OLVIDARTE JUAN TAVARES
T3 40 | 34 PARA TODA LA VIDA Banda El Recodo 20 FONOVISA FONQVISA
A LIZARRAGA.J LIZARRAGA (J.J.LEYVA) FONOVISA 9 | NADIEES ETERNO ADAN CHALND SANCHEZ f 32 § 33 | ELQUINTO TRAGO GRUPD BRYNDIS
_ MOON/COSTAROLA /SONY 0iSCOS | _Disa
47 ESEE Y QUE Los Angeles De Charly 28 15 | MAS QUETU AMIGO MARCO ANTONIOSOL'S [ 33 § 40 | LABANOAOOMINGUERA CONTROL
L ROORIGUEZF EHRLICH (A VEZZANI) FONOVISA FONQVISA EMILATIN
14 Y 16 | TEPERDONE UNAVEZ LOSHURACANESDELNORTE | 34 § 36 | MIAMOR INSEPARABLE LOS TUCANES DE TIJUANA
48 } 4l BARAJA DE ORO Pa'“’“sﬂ 7 UNIVISION UNIVERSAL LATING
FALOMOIRAVACH) s 14 | ANTES DE QUE TEVAYAS CONJUNTO ATAROECER % | YDICEN 'ADAN CHALINO SANCHEZ
RTE K-Paz De la Sie"a 49 MUSIMEX /UNIVERSAL LATING, UNIVISION
Y L’!‘AZP ncE> 3‘5%%5 (% }.’sl%f\ PROCAN /0ISA 1%y 2 E-UZSA‘\\ ér“/éﬁ L(EI;I(I’E\SA QUE MAS APLAUDA) cAupocumax [ 36 sgm%u&mm JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO
50 ENT S1 TU ESTUVIERAS Los Toros Band 38 19 | ESTALLORANDO MI CORAZON BETOY SUS CANARIOS [ 37 — | BUENOBYE YOLANDA PEREZ Y ADAN CHALIND SANCHEZ
J PDIAZ,G.DIAZ (A TMERCADD) UNIVERSAL LATINO DiSA FONQVISA
i V7| VIVO Y MUERO EN TU PIEL JENNIFERPENA KGN 39 | CRUZ DE OLVIDO PEPE AGUILAR
y . . . . . - . i UNIVISION UNIVISION
Compiled from a national sample of airplay supplied by Nieisen Broadcast Data Systems’ Radio Track service. A panel of 39 stations (40 Latin Pop, 16 Tropical, 5 o
flegional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @B Records showing an mbcrease in audience 8 ?Q:BLEAS“ANCHOCOIATE KUMBIA KINGS FEATURING PEE WEE GONZALEZ [ 39 S'BIESXADE LA BARRANCA KAMPESIND
over the previous weet, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even it it reg- A SIERR
isters anplncrease in audience. Greatest Gainer indicates song with largest audience growth, If two records are tied in audience size, the record being played on o 13 ‘F"SSAVB:)AUV'DA BANDAELRECODD [V 3 ;E:/;\BL“OAEAg%N JULIO PRECIAQD Y SU BANDA PERLA DEL PACIFICO
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. < Videoclip avaliability. ©2004, VNU Business Med:a, Inc. All OviS! MG
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004
x |2 Sales data campiled by I\O g ==
] Nielsen z g B 2
2y SoundScan 2 2y =
% |z ARTIST Title | £ 5 % |3 ARTIST Title | £ 3
S IMPRINT & NUMBER/DISTRIBUTING LABEL =22 = T IMPRINT & NUMBER/DISTRIBUTING LABEL a2z
W NUMBER 1 W 2 Weeks At Number 1 0 37 | 27 THALIA Greatest Hits | 2
\ EMI SPECIAL MARKETS 93043/EM! LATIN {16.98 €D}
MARC ANTHONY Amar Sin Mentiras = 1 W 41|32 SIN BANDERA De Viaje | 6
| SONY DISCOS 95134 (18.98 FQ CO) i SONY DISCO3 10633 116.98 £Q COI (] ) o
3¢ 3JJe 32| — LOS REHENES EnVive | 32
28 HOT SHOT DEBUT 2035 DISA 726976 111.98 CO/OVD)
AKWID KOMP 104.9 Radio Compa | 2§52 ] 46|39 GRUPO MONTEZ DE DURANGO De Durango A Chicago | 2
ARIES/UNIVISION 310201/UG (13.98 CO) [W] DISA 724088 {12.98 CD}
2113 DON OMAR The Last Don: Live, Vol.1 | 2 43|33 Bl LOS TEMERARIOS Tributo Al Amor | 1
V1450618 (17.98 CO) [H] FONDVISA 351005/UG (9 98/13.98}
GRUPO BRYNDIS El Quinto Trago | 4 54 ] 54| — DIEGO TORRES MTV Unplugged | 45
0ISA 720369412 98 CD) [M] ARIOLA 50783/BMG LATIN (1598 CD}
> N2 42|34 K-PAZ DE LA SIERRA 20 Exitos Con La Fuerza Duranguense | 15
;$ GREATEST GAINER =:$$ PROCAN 720348/DISA (1298 CO} [W] d
13| 6 LOS HURACANES DEL NORTE Con Experiencia Y Juventud | 5 M 48 | 43 IVY QUEEN Diva Platinum Edition | 24
UNIVISION 310275/UG 14.98 CD)_[W] REAL 070! 31AUNIVERSAL LATINO (15,98 €D) =
3 |— VARIOUS ARTISTS Agarron Duranguense | 3 50|40 MANA Eclipse | 2
DISA 726970 {14.98 CO/OVD) WARNER LATINA 61046 {18,983 CD}
411 LUPILLO RIVERA Con Mis Propias Manos | 1 ‘49 |52 PANCHO BARRAZA Las Romanticas De Pancho Barraza | 12
UNIVISION 310248/UG {14.98 CD) [M] MUSART 2713/BALBOA {6 98 CD) [H]
512 CONJUNTO PRIMAVERA Dejando Huella | 1 ‘Al 51|42 LOS TEMERARIOS 15 Super Exitos En Vivo Vol.1 | 20
FONOVISA 351248/U6G (12,98 CDJ [M] - DISA 726980 {14 98 CO/DVD)
15111 LOS TIGRES DEL NORTE Pacto De Sangre | 1 VN 45 | 45 BABY RASTA & GRINGO Sentenciados | 10
L FONDVISA 351245/UG {14.98 €D) NEW RECDADS 132030/UNIVERS AL LATIND (15.98 CD} [H]
8|3 LOS HOROSCOPOS DE DURANGO Locos De Amor | 3 6 58| — VARIOUS ARTISTS Putumayo Presents: Nuevo Latino | 58
PROCAN 720363/DiSA (1198 CD) [H] PUTUMAYD 224 15.98 CD)
119 VARIOUS ARTISTS El Carnalillo Mix Presenta: El Pasito Duranguense Mix | 6 6 47 | 49 UM BETO QUINTANILLA Mi Historia Musical: 20 Exitos | 21
DISA 720365 {12.98 CD) UNIVISION 310258/UG (14 98 CD}
6|4 GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago | 1 63 ] 70 | 61 f=LB VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez | 4
DISA 720358 (12,98 CD) SONY DISCOS 91088 (17.98 0 CD) [M]
GRUPO CLIMAX ElZaZaZa | 13 |- 5337 ADAN CHALINO SANCHEZ Un Sonador | 5
MUSART 20539/BALBOA (5.98 CD) [H] UNIVISIDN 310148/UG {13.98 CD)
718 ADAN CHALINO SANCHEZ Amor Y Lagrimas | 1 6 61|48 Ml EZEQUIEL PENA 20 Herraduras De Oro | 25
MDON/COSTAROLA $3403/SONY DISCOS (13 98 EQ CO) FONOVISA 351296/UG {14.98 CD}
10|12 LA OREJA DE VAN GOGH A Lo Que Te Conte Mientras Te Hacias La Dormida | 9 -3 59 | 51 JULIETA VENEGAS Si | 51
SONY DISCDS 70451 {1598 £ cO} [W] ARIDLA 57447/BMG LATIN (14.98 CO}
CARDENALES DE NUEVO LEON En Concierto | 16 K67 TEGO CALDERON El Enemy De Los Guasibiri | 5
DISA 720367 (1198 CO) [H] WHITE LION 56625/BMG LATIN (15.98 D) [M]
1217 BANDA EL RECODO Exitos Con Tradicion Sinaloense | 7 AN 52 | 46 A VARIOUS ARTISTS Arcoiris Musical Mexicano 2004 | 2
FONOVISA 351320/UG {14.98 CO) [M] UNIVISION 310233/UG (14,98 CO)
L [l JENNIFER PENA Seduccion | 1 il 71|73 [R‘H PEPE AGUILAR Coleccion De Oro Vol. 2 | 51
UNIVISION 310129/UG (17.98 CD} [M] MUSART 28912/BALBOA (3.98 CO)
191(18 GIPSY KINGS Roots | 3 ) 57 (53 CARDENALES DE NUEVO LEON Historia Musical | 27
NONESUCH 73841/AG (18.98 CO} - - - DISA 724100{12.98 CO)
14 (14 PALOMO Yo Te Propongo | 6 60|58 TIZIANO FERRO 111 Ciento Once | 32
DISA 720372 1298 CD) [H] EMI LATIN 95526 (14 98 CD)
LIBERACION Las Mas Bailables De Liberacion | 21 55| 47 A.B. QUINTANILLA IIl & KUMBIA KINGS La Historia | 1
DISA 720375{1198 CD} EMI LATIN 93480 (21 98 CD/DVD}
18|10 VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos | 5 69 | 66 -8 MANA @ Revolucion De Amor | 1
DISA 726977 {14.98 CO/OVD) WARNER LATINA 4566 (10.98/18.98)
16|15 A.B. QUINTANILLA I PRESENTS KUMBIA KINGS Los Remixes 2.0 | 11 62 | 67 O The LastDon | 2
EMI LATIN 77055 (13.98 CD) V1450587 (14.98 CO) [H]
LA OREJA DE VAN GOGH La Oreja De Van Gogh | 24 [75 BUNBURY El Viaje A Ninguna Parte | 75
SONY DISCOS 95202 (19 98 EQ DVD/CO) EMI LATIN 71657 {16.98 CD)
21117 TSEEZ)h%lNNODTRACK Pasion Oe Gavilanes | 9
il == D““G”“;‘“'WS”””"SC“S””“ =G LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
4|29 FRANCO DE VITA St 7
SDNY DISCOS 93286 (17 98 EQ £D) [H] op
MARC ANTHONY DON OMAR AKWIO
ge’s PACE s ETrE R E‘e’s AMAR SIN MENTIRAS {SONY DISCOS} THE LAST DON: LIVE, VOL. 1 (Vi) KOMP 1049 RA0IQ COMPA {ARIES/UNIVISION/UG)
44 | — VARIOUS ARTISTS Diamantes Oe Coleccion | 27 LA OREJA OF VAN GOGH ELVIS CRESPO GRUPO BRYNOIS
FONOVISA 351303/UG (14,98 CD) L0 QUE TE CONTE MIENTRAS TE HACIAS LA CORMIDA (SONY DISCOS! SABOREALO (OLE} ELOUINTO TRAGO (DISA}
LILA DOWNS Una Sangre: One Bloed | 28 JENNIFER PENA VICTOR MANUELLE LOS HURACANES DEL NORTE
NARADA 76757 (18.98 CDI SEOUCCION (UMIVISION/UG) TRAVESIA {SONY 0ISCOS) CON EXPERIENCIAY JUVENTUD (UNtVISION/UG)
20| — RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia Oe Un Rey | 20 GIPSY KINGS THE SPANISH HARLEM ORCHESTRA VARIOUS ARTISTS
FREDDIE 1890 {16 98 CO) ROOTS INONESUCH/AG) ACROSS 110TH STREET (LIBERTAD/RED INK) AGARRON DURANGUENSE (DISA)
2526 INTOCABLE ~ La Historia | 3 A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS IVY QUEEN LUPILLO RIVERA
EMI LATIN 80818 14 98 CD) LOS REMIXES 2.0 (EMJ LATIN] OIvA PLATINUM EOITION (REAUUNIVERSAL LATIND} CON MIS PROPIAS MANDS (UNIVISION/UG)
ANA BARBARA Una Mujer, Un Suene | 31 LA OREJA DE VAN GOGH BABY RASTA & GRINGO CONJUNTO PRIMAVERA
FONOVISA' 351396/U 614,98 CD) LAOREJA DEVAN GOGH (SONY DISCOS) SENTENCIADOS (NEW RECOROS/UNIVERSAL LATIND! OEJANDO HUELLA {FONOVISAIUGH
35(24 JOSE ALFREDO JIMENEZ Tesoros Musicales | 24 FRANCO DE VITA OON OMAR LOS TIGRES OEL NORTE
SONYDISCOS 9020519 35 EQ COY STOP (SONY 0ISCOS) THE LAST DON_ (V1! PACTO DE SANGRE [FONOVISAUG)
3123 VICENTEIKERAN I[J"E]Z Se Me Hizo Tarde La Vida | 5 OAVID BISBAL VARIOUS ARTISTS LOS HOROSCOPOS OE OURANGO
BULERIA (VALE/UNIVERSAL LATIND) JAMZ TV HITS VOL 2 (REAUUNIVERSAL LATIND) LOCOS OE AMOR {PROCAN/QISA)
231120 Sgﬁi}éﬁﬂﬁ’,@;‘;ﬁﬁ%&fﬁoﬁu, Los Numero Uno Del Pasito Duranguense | 8 MARCO ANTONIO SOLIS LUNYTUNES & NORIEGA VARIOUS ARTISTS
" LA HISTORIA CONTINUA... (FONOVISA/UG) MAS FLOW (vI} EL CARNALILLO MIX PRESENTA EL PASITO DURANGUENSE MIX {DISAI
28|38 \Eé\ogzlola)wgc!vss?sﬁlfamu {1598 COJ [H] Buleria | 3 PAULINA RUBIO CELIA CRUZ GRUPO MONTEZ OE OURANGO
26 25 MARCO ANTON[O SOL|S L Hi N = c t 1 PAU-LATINA {UNIVERSAL LATINO} HITS MIX {SONY DISCOS} EN VIVO DESDE CHICAGO (DISA)
a Histo (]
FONOVISA 350850/U6 (16 98 CD/DVO) storia Lontinua ALEX UBAGO VARIOUS ARTISTS GRUPO CLIMAX
22119 ELVlS CRESPO Saburealu 3 FANTASIA O REALIOAD (WARNER LATINA) BACHATAMANIAVOL 2 (MP} ELZAZAZA (MUSART/BALBOA)
OLE 001971 (15,98 CD) THALIA REY RUIZ ADAN CHALINO SANCHEZ
1716 VARIOUS ARTISTS Adios Compita: Un Tributo A Adan Chalina Sanchez | 16 CREATESTNS) B ST CAMARKETSIEMILATIN SRR SR ORI  N COS A OO
MOON/COSTAROLA 95217/SONY DISCOS {1398 EO CD} ’ SIN BANOERA AVENTURA CAROENALES OE NUEVO LEON
27| 21 VARIOUS ARTISTS 100% Duranguense | 7 DEVIAJE (SONY DISCOS) LOVE & HATE (PREMIUM LATIN} EN CONCIERTO (DISA}
0154 720345(128 CO) OIEGO TORRES JERRY RIVERA BANDA EL RECO0O
36| 36 JOAN SEBASTIAN Coleccion De Oro 9 MTV UNPLUGGED (ARIOLA/BMG LATIN) MI HISTORIA MUSICAL (SONY DISCOS} EXITOS CON TRADICION SINALOENSE {FONOVISA/UG)
MUSART 12887/BALBOA {8.98/13.98) [H] MANA VARIOUS ARTISTS PALOMO
39 | 41 VICTOR MANUELLE Travesia | 1 ECLIPSE (WARNER LATINA) MAJESTIC Il SEGUNDO IMPERIO {DIAMONO} YO TE PROPONGO (01SA)
s VARIOUS ARTISTS CELIA CRUZ LIBERACION
26|22 PAULINA RUBIO A Pau-Latina 1 PUTUMAYO PRESENTS: NUEVO LATIND (PUTUMAYD| EXITOS ETERNOS (UNIVERSAL LATIND} LAS MAS BAILABLES OE LIBERACION (DISAI
A W T e T JULIETA VENEGAS FULANITO VARIOUS ARTISTS
THE SGPANISH HARLEM ORCHESTRA Across 110th Street | 43 Si {ARIOUAVBMG LATN) LA VERDAD (CUTTING) LOS 20 SENCILLOS DEL AND Y SUS VIOEOS (DISA)
LIBERTAD 615/RED INK {14 98 CD)
TEGO CALOERON VARIOUS ARTISTS SOUNDTRACK
38|28 h)%as'}!sEzISsEAﬁﬁ)zssE)E[h]NORTE 20 Anos De Fuerza Nortena | S5 EL ENEMY DE LOS GUASIBIRI (WHITE LION/BMG LATIN) REGGAETONHITS 2004 (J&N/SONY DISCOS) PASION DE GAVILANES {TELEMUNDO/LAGUNA/SONY 0ISCOSH
I 98 €D
X . ik niziano Ferro VARIOUS ARTISTS VARIOUS ARTISTS
40 | 44 !ma%%&ﬁ!ﬁs o Intimamente: En Vivo Live | 1 111 CIENTO NCE {EN LATIN) BEGGETONEN LA PARADA esecT LN DIAMANTES OF COLECCION (FONOVISA/UGH
- YA} A.B. QUINTANILLA Il & KUMBIA KINGS FLOR DE TABACO LILA COWNS
33N gﬁﬁygg&g?ssﬁfuﬂﬁ Cronica De Dos Grandes | 1 LAHISTORIA (EMI LATIN] LE NACEN ALAS (V1) UNA SANGRE: ONE BLOOD {NARADA)
30135 ALEX UBAGO Fantasia 0 Realidad | 14 @ fubums with the greatest sales gains this week. ® Recording Industry Assn. O America (RIAA] certification for net shipment of 500,000 aibum units (Gold). A RIAA certification for net shipment of 1 mil-
WARNER LATINA 61342 (17.98 CD} [H) lian unfts (Platinum). @ RIAA certification fer net shipment of 10 milion units (Diamond), Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double
alhums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards © Certification for net shipment of 100,006 units {Dral. /1 Certifice-
34|30 PATRULLA 81 Como Pude Enamorarme De Ti | 18 fion af 200,000 units (Platino}. /A” Certfication of 400.000 units {Muli-Platinol. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices

DISA 720355 (9.98 CO} [H]

marked EQ, and all other CO prices. are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates higgest percentage growth

Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. ® 2004, VNU Business Media, Inc.. and Nieisen SoundScan, Inc. Al ights reserved.
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In Mexico: Mexican singer Lucero signed a three-
album deal with EMI Music Mexico. Her first
recording with the label will be a ranchera album,
due in September. The release date coincides with
the 25th year of Lucero’s career; she began as a
child actress. Lucero was previously with Sony.

For the ninth consecutive year, Banda el
Recodo commemorated the death of founder Cruz
Lizarraga with a free festival in his hometown,
Mazatlan, Mexico. Approximately 15,000 people
attended the concert June 11 at Teodoro Mariscal
baseball stadium. Performing acts included
Akwid, El General, Alicia Villarreal, Pablo Mon-
tero, Banda Machos, Valentin Elizalde and former
Recodo singer Julio Preciado. Preciado and Banda
el Recodo plan to tour together in Mexico and the

Ameéricalatina

NEWS FROM SOUTH OF THE BORDER

United States from October to December. El
Recodo’s current album, greatest-hits collection
“Exitos con Tradicion Sinaloense,” is No. 17 on
the Billboard Top Latin Albums chart.

In Dominican Republic: Nearly a dozen Puerto Rican
and Dominican artists performed a benefit concert
to raise money for victims of the recent floods in
Puerto Rico and the Dominican Republic. The con-
cert, titled Canto a la Esperanza, took place June 20
at Fortaleza Ozama in Santo Domingo. Artists
included Luis Fonsi, Chichi Peralta, Danny Rivera,
Shalim and Fernandito Villalona. About 2,000 peo-
ple attended the concert. Organizers had projected
a far bigger audience.

TERESA AGUILERA

LEILA COBO

Sangalo: Brazil's Queen Of Song

BY TOM GOMES

SAO PAULO—Brazilian singer Ivete
Sangalo has scored a triple whammy.
Her album “MTV Ao Vivo” (Uni-
versal), tops Brazil’s best-selling
albums list. The current single from
the album, “Flor do Reggae,” is the
most-played track on Brazilian radio.
And the DVD “MTV Ao Vivo” is No. 1
on the country’s DVD chart.

Simply put, Sangalo is, at
this moment, Brazil’s most
successful artist.

“I've never seen something
like that before,” Universal
Music GM José Eboli says of the
success of Sangalo’s DVD,
which he believes will become
Brazil’s top-selling DVD of all
time. Released May 25, it
shipped 100,000 copies in its
first week. It has sold 125,000
units, according to the label.

“We {showed] the DVD in
Salvador [Brazil] simultane-
ously in 10 movie theatres,”
Eboli says. “Just like the release
of a blockbuster film. It was a
great explosion in sales. We will
repeat that same experience in
other Brazilian cities. The DVD
may even overcome sales of the
CD, which would contradict all
the characteristics of our market.”

ARTIST’S ATTRACTION

Sangalo doesn’t sing the sophis-
ticated, understated bossa nova or
musica popular Brazileira that is
associated with such acts as Cae-
tano Veloso, Bebel Gilberto or
Gilberto Gil.

Instead, she sings axe, a dance-
able, colorful style from her native
Bahia, a state in northern Brazil.
Bahia is also home to Daniela Mer-
cury, who performs similar music.

“I don't remember exactly when 1
started singing, but I've always seen
myself doing it,” says Sangalo, who
was born into a family of musicians
and began playing in small clubs in

Salvador as a teen.

Sangalo’s career took a huge leap
when she was asked to be lead singer
of axe group Banda Eva. She
recorded six albums with Banda Eva
that sold a total of more than 4 mil-
lion copies. Although Sangalo was a
teenager then, her contagious per-
formances and exotic beauty became
known nationwide thanks to several

kev TV appearances.

“I guess some people may not
enjoy the kind of music 1 sing, but
they like my image and behavior,”
Sangalo says.

According to sales figures from
Brazil's Assn. of Record Producers,
Sangalo’s 1999 self-titled solo debut
sold 400,000 copies, while 2000’s
“Beat Beleza” sold 200,000 and
2001’s “Festa” sold 350.000.

Sangalo’s sales dipped slightly
after that. In 2002, “Eu Nao Te
Amass,” a compilation of roman-
tic tracks, sold 120,000 copies
while 2003’s “Clube Carnavalesco
Inocentes Em Progresso” sold
150,000 units.

But “MTV Ao Vivo™ has lifted her

sales. The album has sold 250,000
copies, according to the label.

The set was recorded live in
December 2003 during a concert at
Fonte Nova stadium in Salvador that
was attended by more than 80,000
people. Featured guests on the
album include Gil, Mercury, Sandy
& Junior and Margareth Menezes.

As is often the case with Brazil’s
most successful artists who
maintain a frequent local tour
schedule, Sangalo has had lit-
tle time to explore options
abroad. She averages 13
domestic concerts per month.

But on June 6, Sangalo per-
formed for more than 100,000
people at Rock in Rio in Lis-
bon, along with Sting, Alicia
Keys and Alejandro Sanz. She’s
slated to play three more
shows in Portugal July 15-17
and also has concerts hooked
in August in Japan and the
United States.

Sangalo’s current concert
repertoire includes the song
“Chica Chica Boom Chic,”
which is included on the “MTV
Ao Vivo” CD and DVD releases.
The track was made famous by
Brazilian artist Carmen Miran-
da, who lived in the United
States during the first half of the
20th century. Miranda epitomized
Latin sensuality through her numer-
ous Hollywood films.

Asked if she intends to repeat
Miranda’s success, Sangalo replies,
“It would be too pretentious for me
to even dream about that parallel.

“But I would like to follow [in] the
steps of Tom Jobim and Caetano
Veloso. They are Brazilian artists
who are respected all around the
world. For me, that will be more dif-
ficult to achieve, because I want to
be known for the kind of music I
sing—(which] doesn’t fit the Brazil-
ian standards foreign audiences are
used to. I want people to [respect]
my musical style.”

Larsen More Than
Sir Remix-A-Lot

Mary J. Blige’s “Give Me You.”
Erasure’s “Solsbury Hill.” Human
League’s “(Keep Feeling) Fascina-
tion.” Soft Cell's “The Night.”
Lighthouse Family’s “Happy.”

These, as well as many other
tracks, have one thing in com-
mon: They all spotlight the
remixing skills of London-based
Philip Larsen.

Earlier this year,

them,” Larsen says. “Sixteen
songs later, we have an album’s
worth of material.”

According to Larsen, the
album—produced by Larsen and
Smith—will arrive early next
year, following Erasure’s new
album, “Nightbird.”

Larsen says Bell’s album, which
features a “duet or two” with Clau-

Larsen and one of his
production partners,
Bruce Elliott-Smith—
along with Rob Davis
and Cathy Dennis—
snagged a Grammy
Award (best dance
recording) for Kylie
Minogue’s “Come Into
My World.”

“With a bit of indi-
rect—and not-so-sub-

Beat |
’Bo.xm

By Michael Paoletta

mpaoletta@billboard.com

tle—PR, the Grammy
1s now starting to weave its
magic,” Larsen says.

Indeed.

Larsen and Elliott-Smith co-
penned three songs (“Marrakech,”
“Ecstasy,” “Here With Me") for
ATB’s forthcoming new album
“No Silence.”

Additionally, the duo, which
operates under the E-S/L banner,

dia Briicken of Propaganda, is an
eclectic mix of songs. “They
encompass styles that people may
not have heard Andy sing before.”
As for the B-52’s, Smith is the
executive producer of a remix col-
lection from the band. Larsen and
Smith—in their Manhattan Clique
guise—are giving fave B-52’s track
“Mesopotamia” a major re-rub.

FROM LEFT, SMITH, BELL AND LARSEN: NEW SLATE FOR ERASURE SINGER

penned and produced “Back in
Time,” a track on the upcoming
Angel City album.

Larsen says the Grammy gave
him and Chris Smith, his “regu-
lar studio and production part-
ner,” an introduction to Martine
McCutcheon. The duo recently
hegan writing and producing
tracks for the actress-turned-
singer’s new album.

Also with Smith, Larsen is
working on Erasure singer Andy
Bell’s solo album and a B-52’s
remix project.

Larsen and Smith’s association
with Bell began after the pair
remixed Erasure’s “Solsbury Hill”
and “Make Me Smile (Come Up
and See Me).”

“Off the back of that—and post-
Grammy—-Chris and I gave Andy
some tracks in the hope that he
would write over one or two of

Right now, Larsen is devoting
quite a bit of his time and energy
to his own trio, Sham Reck. Com-
prising Larsen, Anne Barrett and
John Hamilton, Sham Rock rein-
terprets traditional Irish and
Celtic songs in a dance-pop vein.

The group scored a hit single in
1998 with “Tell Me Ma,” which has
remained “one of those bubbling
under tracks,” Larsen notes.

Sham Rock’s debut album,
“The Album,” was released last
month in the United States by
Square Biz/Malaco. A U.K. release
date is forthcoming.

Sure, Larsen keeps a busy
schedule. But he says it’s simply a
matter of juggling: “While there
can be a lot of overlap, I keep the
projects separate so that each one
gets my undivided attention. At
the end of the day, it’s about main-
taining quality control.’
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UNITING THE DANCE MUSIC GUMMUNITY FUR 11 fEl\HS [l[]N T MISS THEMOST IMPORTANT EVENT OF THE YEAR!

Join Billboard and our dance & electronic music expert,
| ’l I IS ( 2.‘/14 Michael Paoletta, as we examine the industry’s most timely,
relevant and controversial topics in dance music today.

DANCE MUSIC SummiTt

Get face to face with an international assembly of who's
whe in dance & electronic music, including . . .

DJS RECORD LABEL EXECS PUBLISHERS

» REMIXERS DISTRIBUTORS - PRODUCTION COMPANIES
ARTISTS MANUFACTURERS PRESS

< PRODUCERS PROGRAM DIRECTORS CLUB & VENUZ BWNERS
PROMOTERS INTERNET PIONEERS » FESTIVAL PRODUCERS
MANAGERS BOOKING AGENTS ATTORNEYS

LEARN FROM INDUSTRY EXPERTS
UNION SQUARE BALLROOM °* NYC

The Billboard Dan32 Music Summit is a valuable networking . '
opportunity, with the Big Apple as the backdrop. Michael Paoleta n
and company have credted an intimate “orum to discuss the pressing ' !
issues facing dance music today. I's more constructive than e

Winter Music Confarence—people are there to do business
t's about the state of the dance music industry.

PARTICIPATE IN PROVOCATIVE PANELS

W B

INDULGE IN NIGHTLY PARTIES
NETWORK WITH INDUSTRY LEADERS
VIP AGCESS TO THE HOTTEST NYC CLUBS

JASON BENTLEY HEAR THE LATEST DANCE MUSIC LIVE

KCRW/KROQ, LOS ANGELES

VISIT WWW.BILLBOARDEVENTS.COM OR CALL 646.654.4660
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Broadcast Data

Artist TITLE Systems

IMPRINT & PROMOTION LABEL

Artist

THIS WEEK
LAST WEEK

| AMAZING (FULL INTENTION & JACK 'N' RORY MIXES)
AEGEAN/EPIC 76818/SONY MUSIC G

sz NUMBER 1 sz 5 Weeks At Number 1

George Michael % 1 1

2% NUMBER 1 3¢

3 Weeks At Number 1

{ LEFT OUTSIDE ALONE (J. NEVINS REMIX)
| DAYLIGHT/EPIC 76705/SONY MUSIC @ @

NAUGHTY GIRL Beyonce
COLUMBIA

Anastacia %@ AMAZING George Michael
AEGEAN/EPIC

{ HOLE IN THE HEAD (A. VAN HELDEN REMIX)
INTERSCAPE 002701 G

Sugababes =

DEJA VU (IT'S HARD TO BELIEVE)

The Roc Project Featuring Tina Novak
TOMMY BOY SILVER LABELUTOMMY BOY

of®
3 1\9

| SCANDALOUS (REMIXES)
458/REPRISE 42723/WARNER BROS. (O

Mis-Teeq = 4

. 29 QTSMTHE RUSH COMES Motorcycle

ME AGAINST THE MUSIC
JIVES7757/20MBA @) @

Britney Spears Featuring Madonna w

(s Y ¢ 3] iLLusion

| Benassi Bros. Featuring Sandy
BENZ STREET/ZYX/WAAKQ

8TH WORLD WONDER (THE REMIXES)
CURB 77103 G

PUSH THE FEELING ON (ROSABEL & JCA MIXES)
| TOMMY BOY SILVER LABEL 2145TOMMY B0Y @ (D

| LOVE PROFUSION
il MAVERICK 42703/\WWARNER BROS. (@ @

Kimberley Locke 2 | "6 ) | IF | CLOSE MY EYES Reina
Nightcrawlers 7 W16 g\ETEgLBLOODED WOMAN Kylie Minogue
Madomna= | B8 Y s [iF] TAKE ME TO THE CLOUDS ABOVE LMC Vs. U2

STRICT MACHINE (REMIXES)
MUTE 9215 D @

Goldfrapp % 9

STRAIGHT AHEAD

Tube & Berger Featuring Chrissie Hynde
KING BRAIN/ARTEMIS

u

DIP IT LOW (DANCE REMIXES)
| 1SLAND 00244710MG @

Christina Milian %

(10) 13 [<}| LET'S GET IT RIGHT Krystal K
ROBBINS,

CHA CHA HEELS
TOMMY BOY SILVER LABEL 2443TOMMY BOY (D @

Rosabel With Jeanie Tracy

DIP IT LOW
ISLAND/IDJMG

Christina Milian

(117 10 (50N

{ LOVE COMES AGAIN
BLACK HOLE 33227 NETTWERK @ @

Tiesto Featuring BT

15 |

EX EX GIRLFRIEND

DND Featuring Angie irons
DND/RDBBINS

i| NOTHING FAILS/NOBODY KNOWS ME

:0:8:5°-°-0-000~0

M ‘ "
NOTHING FAILS/NOB( adonna (13) 11 [ THE FORCE OF GRAVITY BT Featuring JC Chasez
| SHE WANTS TO MOVE (J. NEVINS REMIX) N*E*R*D = EASY AS LIFE Deborah Cox
| STAR TRAK 48334VIRGIN €@ WALT DISNEY
THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service % EVERYTIME Britney Spears
| suBPOP Tl @ @ JIVE/ZOMBA
" | I'M READY (D. AUDE, . NICK, M. RIZZO, & DUMMIES MIXES) Cherie | BURNED WITH DESIRE Armtin Van Buuren Featuring Justine Suissa
LAVA BBI33/AG (D @ ) ULTRA
|| SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones % | LOVE'S DIVINE Seal
ABKCO 719856 G WARNER BROS.
LOVE'S DIVINE (DEEPSKY, MURK, & PASSENGERZ MIXES) Seal = DON'T LOOK BACK Thalia
B WARNER BROS 42685 (@ @ EMI LATINVIRGIN
AND GO! DJ Icey BEAUTIFUL THINGS Andain
§ SYSTEM 1033 @ @ ROBBINS
CRUSH Paul Van Dyk Featuring Second Sun SANCTUARY Origene
MUTE 9240 (D) @ TOMMY BOY SILVER LABEUTDMMY BOY
WHERE ARE YOU NOW? lan Van Dahi | LUCKY STAR Karma Club
AOBBINS 72107 D @ | ROBBINS
BREATHE (REMIXES) Michelle Branch = Hi! Usher Featuring Lil Jon & Ludacris

MAVERICK 42683/ WARNER BROS. G

YEAH!
LAFACE/ZZOMBA

| LOVE ME RIGHT
| STAR 631265 €

Stacy Burket

bL?R\‘(E ME RIGHT (OH SHEILA) Angel City Featuring Lara McAllen

PUSH (J. NEVINS/A. ACID/J. HARRIS/P. BAILEY MIXES)
DEF JAM (02822/DMG @

Ghostface Feat. Missy Elliott <

| DON'T WANNA KNOW
BAD BOY/UMRG

@)"2'

Mario Winans Featuring Enya & P. Diddy

(THERE'S GOTTA BE) MORE TO LIFE
FOREFRONT 52025VIRGIN @

Stacie Orrico %

LOVE COMES AGAIN

Tiesto Featuring BT
BLACK HOLE/NETTWERK

25 RE }-6"

THIS WEEK
WEEKS'ON

TOP ELECTRONIC

Bilboard - ALBUMS.

Sales data compiled by .
Nielsen
SoundScan
ARTIST Title

IMPRINT & NUMBER/DISTRIBUTING LABEL

s¥: NUMBER 1 s¥%¢ 5 Weeks At Number 1

THE STREETS A Grand Don't Come For Free
VICE 61534*/ATLANTIC
THE POSTAL SERVICE Give Up
SUB POP 535 [M]

Just Be

TIESTO
BLACK HOLE 30364/NETTWERK [M]

VIC LATINO & DAVID WAXMAN
ULTRA 1130 [H]

Ultra.Dance 05

| RAZOR & TIE 83077

VARIOUS ARTISTS Fired Up!

nR o w S w

| TOUCH ANO GO 20934* [M]

111 (CHK CHK CHK} Louden Up Now

NOUI&NNO

<w| »l o .u1 .w .m - LAST WEEK

A.B. QUINTANILLA [Il PRESENTS KUMBIA KINGS
EMI LATIN 77055

Los Remixes 2.0

| MEGAMIX 2004/MUSICRAMA

BAD BOY JOE Best of NYC AfterHours: Feel the Drums

| DIESELBOY

The Dungeonmaster's Guide
HUMAN B00B*/SYSTEM [M]

VARIOUS ARTISTS Best Of Hits [Dance) Votume One

ROBBINS 75045

ERO 7 When It Falls
ULTIMATE OLEMMA/ELEKTRA 61558*/AG [M]

12

'21" AIR

| Talkie Watkie
SOURCE 96532 /ASTRALWERKS

(13 X500 BOoND

MBO/DECCA 001117/UNIVERSAL CLASSICS GROUP

| SPARROW 94175

Bond: Remixed

Mix It Up: Remixed

2| THE CRYSTAL METHOD
| v227176°

Legion Of Boom

16 Wl 4

FELIX DA HOUSECAT
EMPEROR NDRTON 7072°

Devin Dazzle & The Neon Fever

@ Eilio

VARIOUS ARTISTS
HiP-0 001778/UME

Pure 80's Dance

(18 1Y

19

‘2/7v sA

Alegria
TOMMY BOY 1586

RAH MCLACHLAN
NETTWERK/ARISTA 56763/RMG

Remixed

(20] 21 [

DJ GEOFFE
UBL 0912

Best Of Club Hits Volume 2

JOHNNY VICIOUS
ULTRA 1180 [M]

Ultra.Trance:3

VARIOUS ARTISTS

Pink Panther's Penthouse Party
VIRGIN 97306

23

THE STREETS

Original Pirate Material
VICE 93181~/ATLANTIC [M]

(241 22 |75

MARIAH CAREY
CALUMBIA 87154/SONY MUSIC

The Remixes

25 pEN'5S

VARIOUS ARTISTS

30th Anniversary Collection: Ultimate Disco
MADACY 4381

W Dance Airplay titles showving an increase in detections over the previous week, regardiess of chart movernent. Compited from a national sample of airpiay supplied by Nielsen Broadcast Data Systems’ radso track service. 9 dance stations are electronicalty monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. A utle which has been on the chart tor more than 20 weeks will generally not
recerve a bullet, even if it resisters an increase in detections. Titles below the top 15 are removed from the chart after 26 weeks. ©2004, YNU Business Metia, inc. and Nielsen SoundScan, Inc. All rights reserved. @ Electronic Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net ship-
Ter of 1 million units {Platinum]. 4 RIAA certification for net shipment of 10 milion units {Diamond). Numeral following Platinum or Diamond symbol indicates album's mult-platinum level. For boxed sets, and doubie albums with running time of 100 minutes or more, the RIAA muhiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices. and CO prices for BMG and
WER lanels, are suggested sts. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. [M]ndicates past or present Heatseeker tite © 2004, VNU Business Media, inc. and Nielsen SoundScan, Inc. All rights reserved.
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g E TITLE IMPRINT & NUMBER/PROMOTIDN LABEL Artist %_ % 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
s NUMBER 1 ¢ 1 Week At Number 1 24| 9 DON'T LOOK BACK (N. COTTO & J. NEVINS MIXES) EuiLaTIN PROMOMIAGIN Thalia
A, 135 ONE WITH YOU (LORIMER/C. COX/RIZZO/KUPPER MIXES) v promo Sun 27 } 33| 38 RED BLOODED WOMAN crpitoL PROMO Kylie Minogue =
z214|7 DA HYPE  nertwerk PROMO Junior Jack Featuring Robert Smith &% POWERPICK #®
2] 6|10 I BAC N DA DAY oernimy 022 Frankie Knuckles Featuring Jamie Principle 28 ] 40| — STOLEN CAR (TAKE ME DANCING) [D. AUDE & R.H. VISSION MIXES] Aam PROMO/NTERSCOPE Sting ®
811 HELL IN PARADISE (PT. 1) miNOTRAIN 50038/ TWISTED Ono 29 ) 34|39 I LIKE IT vOSHITOSHI 113/0EEP OISH Narcotic Thrust
114 CHA CHA HEELS ToMMY BOY SILVER LABEL 2843/ TOMMY BOY Rosabel With Jeanie Tracy vl 31| 27 EASY AS LIFE (T. MORAN & W. RIGG REMIX) wal10ISNEY PROMO Dehorah Cox
o 2|3 S8 SANCTUARY T0MRY BOY SILVER LABEL 2441/TOMMY BOY ) Origene 31 ) 36|45 TAKE MY BREATH AWAY (E. BAEZ & THE PASSENGERZ MIXES) coiumsia 6% Jessica Simpson ®
512 STRICT MACHINE (REMIXES) muteszis Goldfrapp % 35| 37 LOVE COMES AGAIN BLACK HOLE 33227/NETTWERK Tiesto Featuring BT
11122 TOOK MY LIFE s eromo Vernessa Mitchell 21114 ILLUSION  BENZ STREET/ZYX 0138 WAAKD Benassi Bros. Featuring Sandy
S HEAR MY NAME  10MMY BOY SILVER LABEL 2442/TOMMY BOY Armand Van Helden Featuring Spalding Rockwell % 27| 24 A DAY IN THE LIFE (2004 REMIX) vinyL sout 127/MUsIC PLANT Friscia & Lamhoy Vs. Todd Terry
10] 16 FEELS GOOD AT 28005/MUSIC PLANT Dolce 35 ) 39| 46 SWAY (JUNKIE XL, THE PASSENGERZ & R. ROSARIO MIXES) 123 prROMO/REPRISE Michael Buble
111 17| 36 ALL NITE (DON'T STOP) [S. KLEINENBERG & LOW END MIXES] virei 432 Janet Jackson % M 25| 20 COME INTO MY LIFE (REMIXES) EUNK LA PLANET PROMO - Joyce Sims
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24 1 30| 31 LUV 2 LUV snaesizm Suzanne Palmer 2 47| 44 PUEL IF YOU WANNA  uBiouiTy 1114 Roy Davis Jr. Featuring Terry Dexter
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@ “itles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the [
tivels, based upon availadility. On Dance Singles Sales chart: @ CD Single available. ) CD Maxi-Single

Vinyl M

i-Si
q

argest point increase among singles below the top 20. The Club Piay chart is compiled from a national sample of reports from club DJs. <@ Videoclip availability. Cataiog aumber is for vinyl maxi-single, or CD maxi-single. or CD single respec-
(bl g ingl ilable. €9 Cassette Maxi-Single available. ©2004, VNU Business Media, Inc. and Niefsen SoundScan, Inc. All rights reserved
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He's Tex-Mex And Pure Country

While you won't find many His-
panic surnames among the perform-
ers of country music, there are
plenty among its fans.

John Arthur Martinez aims to
appeal to those fans and many more
with his Dualtone Records album,
“Lone Starry Night,” which was
released May 4.

“There are many Hispanics who are
third-, fourth- and fifth-generation
Americans and love country music,
but haven’t found somebody they can
relate to on the labels,” Martinez says.
He is hoping to be that person.

“In |places like] my hometown
[Marble Falls, Texas], there are people
like my sister and my friends who
have as many country albums as they
have tejano albums. I've received fan
mail from those areas.”

One note came from a man also
named Martinez, who told the artist
he was “excited to hear a guy named
Martinez on country radio.”

Dualtone co-president Scott Robin-
son says part of the label’s focus for
this project is Mexican-Americans.
And while he believes Martinez’s her-
itage affords him substantial opportu-
nities, Robinson says, “The country
format is so conservative. It’s harder
for gatekeepers in the Midwest and
Northeast to accept an artist like John

Arthur [than] it would be a program-
mer in the South and Southwest.

“It seems the country format is
one of the slowest to have change or
accept something different,” he adds.

Still, Robinson says, “If we can
break down some of those barriers,
there are some real opportunities

MARTINEZ: BREAKING DOWN BARRIER

for a Mexican-American artist like
John Arthur.”

Martinez is best-known as the first
runner-up in last year's “Nashville Star”
competition on USA Networks. But
while first- and third-place finishers
Buddy Jewell and Miranda Lambert
quickly signed with Sony, Martinez
took nearly a year to find a label.

“I had significant [label] interest

during the show,” he says. “That gave
me at least some confidence to know
that the industry had taken notice.”

Martinez chose Dualtone because
he says, “I love to do business with
people who seem genuinely excited
about what I do.

“I found a label that was genuinely
about the music. That was a huge
deciding factor.”

Another factor was a comment
Dualtone artist Radney Foster made
to Martinez. “He said it’s his first label
where he’s seen a royalty check
beyond the advance,” Martinez recalls.

Initial focus will be on working
Martinez in Texas. “People like Pat
Green can sell over 90% of their
product in the state,” Martinez says.

“I don’t want to just focus on the
state of Texas,” he adds. “But it’s a foun-
dation from which I can build a career.”

Martinez admits that the year
between his weekly media exposure
on “Nashville Star” and the release of
the album may have cost him some
momentum. Both the album and
first single “Home Made of Stone”
have struggled.

“We do have a daunting task to
recapture some of the passion these
people had for me,” he says. “You
have to put yourself back in the pub-
lic eye. If I could capture all those

people who voted for me [on “Nash-
ville Star"], T think it could propel me
into a significant role in the country
music industry.”

Capitalizing on his affiliation with
the show, Martinez became a special
“Nashville Star” correspondent for
radio stations for 12 weeks during the
show’s second season. He called in
reports about the

ON THE ROW: Norbert Nix has exited
Refugee Management, where he was
a VP, to launch his own manage-
ment firm, N* Entertainment. His
first client is Johnny Reid, who is
signed to Open Road/Universal
Records in Canada.

Music industry veterans Steve
Keller and Mandy West have formed

show to more
than 30 stations
nationwide.
Martinez co-
wrote all of the
songs on “Lone
Starry Night,”
except a bilingual
remake of
“Amarillo By
Morning.” He is
proud of his writ-

Nashvile
Scer;ie,

By Phyllis Stark

pstark@billboard.com

ing, but more

modest about his performing talent.
“If you remove the songwriting side
of me, you would just have an average
performer,” he says.

Martinez says he has written more
than 400 songs, about 100 of which
he has been playing regularly for years
in his Texas club gigs. He released
four previous albums by himself,
which he says he sold on his Web site
and “off the back of the truck.”

Transparent Creative Management.
The company specializes in entertain-
ment management, image develop-
ment, brand strategy and design, con-
sultation, training and research.
Among their first clients is Capitol
Records artist Roy D. Mercer, or
more precisely, the radio air person-
alities who have played the Mercer
character on a series of comedy
albums for Capitol.

Australian

Continued from page 16

Hughes, who grew up listening to
Buck Owens and Merle Haggard rec-
ords, thinks Australian country artists
“have a slightly different take on coun-
try music, and that’s what makes us
stand out a little more and makes us
more appealing. At a younger age we
may have more of an appreciation for
the roots |of country music], and we
may stick to that a little more.”

Richards doesn’t think the current
crop of Aussie artists has any one uni-
fying style. Rather, he calls their sounds
“diverse.” But that diversity “blends in
so well with everything else in country
music right now,” he says.

The emergence of Australian
country acts, he adds, “is part of the
world becoming a much smaller
place . .. We're open to finding artists
and music anywhere, [even] outside
of the borders.”

Sackley thinks the infusion of coun-
try artists from Australia is “good for
everyone involved because [we're]
bringing a different cultural element to
the table.”

Hughes predicts a new wave of Aus-
tralian country artists arriving in
Nashville. “T have some friends who are
quite uniquely Australian and have a
hipper view of country music,” he says.
“I think they’ll be coming over in the
next few years.”

The Veterans

Sherrié Austin

Label: Broken Bow Records

Aussie roots: Began traveling to
country festivals in her native
Australia at 13. Before she was 15
she had opened a series of con-
certs for Johnny Cash. Moved to
Los Angeles as a teenager and
later moved to Nashville, where
she currently resides.

Stats: Recorded two albums for
Arista Nashville and one for indie
WE Records. Her current album is
“Streets of Heaven.”

Jamie O’Neal

Label: Capitol Recaords

Aussie roots: Born in Sydney but
moved to the Uniteid States with her
family when she was 2. Returned Lo
Australia as a teenager and toured
internationally as a backup vocalist
for Aussie pop pringess Kyle Min-
ogue for two years. Seltled in
Nashville in 1994,

Stats: Mercury released her
debut album in 204k}, That album,
which has been certified gold,
spawned the No. 1 singles “There
Is No Arizona” and “When [ Think
About Angels.”

Keith Urban

Label: Capitol Records

Aussie roots: Born in Caboolture,
Queensland (a town outside Brisbane),
in 1967. Began playing guitar at 6 and
says he knew by 7 he would come to
Nashville and play country music. By
8 he was winning country talent
shows. Led a hit-making country band
in Australia and formed another band,
the Ranch, after moving to Nashville
in 1992. Recorded one album for Capi-
tol with the Ranch in 1997 before dis-
banding that group and signing with
the label as a solo act.

Stats: His two solo albums are
both certified platinum. Has scored
seven Lop 10 singles on the Hol
Country Singles & Tracks chart
including four No. 1 hits,

The Newcomers

Catherine Britt

Label: RCA Records

Aussie roots: Grew up in Newcas-
tle, New South Wales, Signed in
2002 wath ABC Records in Australia.
Eltom John heard her album and
became a fan. He duets with the 19-
vear-old on a track from her upcom-
ing KCA album. RCA Label Group
chairman Joe Galante flew her to

Australia’s Twang Gang

Nashville for
an audition and
signed her to the
label promptly.
1 She still lives in
{ Australia.

Stats: Nash-
ville’s Keith Ste-
gall and Australia’s
Bill Chambers of
the Dead Ringer
Band produced
her RCA album. Her first U.S. single
is due this summer.

Jedd Hughes

Label: MCA Nashville

Aussie roots: The 22-year-old
grew up in the South Australian
Lewwn of Quorn. At 8 he won first
place at the Port Pirie Country
Music Festival. At 12 he represented
Australia on a three-week tour of
Europe, performing at the Interna-
tional Music for Youth Festivals.
Through his teens he traveled in
Australia as a sideman for various
country entertainers.

Moved to the United States to
attend South Plains College in Level-
land, Texas, known for its bluegrass
music program. Producer Terry Mc-
Rride discovered him there, and
Hughes moved to Nashville soon after.

Six weeks later, he landed a spot as a
guitarist in Patty Loveless’ band for the
Down From the Mountain tour.

Stats: Recently performed at the
Eric Clapton Crossroads Guitar Fes-
tival in Dallas. His debut album,
“Transcontinental,” is due Aug. 31.
Loveless and Alison Krauss make
guest appearances on the album.
Debut single “High Lonesome” is
No. 55 on the Hot Country Singles
& Tracks chart.

Kylie Sackley r

Publisher: Big
Tractor Music

Aussie roots:
Grew up in Port
Douglas,
Queensland.
Won Australia’s
“Star Maker”
competition, §
which resulted
in an album for ABC/Universal
Music. The 21-year old appeared in
an advertising campaign for Toyota
in Australia. Was the 2002 winner
of the Country Music Assn. of Aus-
tralia’s best new talent award, beat-
ing out Catherine Britt. Currently
lives in Nashville.

Stats: Sackley has a cut on the
upcoming LeAnn Rimes album.

SACKLEY
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RIAA certification far net shipment of 10 million units {Diamond}. Numeral following Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies skipments by the number of discs and/or tapes. *Asterisl

s. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected irqm wholesale prices. [M}indicates past Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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st NUMBER 1 :34: 1. Week At Number 1 31132(38 YOU ARE Jimmy Wayne | 31
C.LINDSEY,J.STROUD {J. WAYNE,C.LINDSEY,A MAYO,M GREEN} DREAMWORKS ALBUM CUT
t 33 |3 IF YOU EVER STOP LOVING ME Montgomery Gentry == | 1 3213139 THE GIRL'S GONE WILD Travis Tritt 2| 31
R RUTHERFORD (8 DIPIERD, T SHAPIRO.R RUTHERFOROD) COLUMBIA ALBUM CUT B.J WALKER.JR. TTRITT (B.0IPIERO,R.RUTHERFORD) COLUMBIA ALBUM CUT
212 |4 WHISKEY GIRL Toby Keith | 2 33 )44 58 HERE FOR THE PARTY Gretchen Wilson 33
J.STROUD,TKEITH {TKEITH.S.EMERICK) & DREAMWORKS 002546 MWRIGHT.J SCAIFE {G.WILSON.J RICH,B.KENNY)  EPIC 76851/EMN
111 REDNECK WOMAN Gretchen Wilson=2| 1 34 13540 LOOK AT US Craig Morgan 34
MWRIGHT,J SCAIFE (G.WILSON,J RICH) €D FPIC 76851/EMN C.MORGAN,PO'DONNELL (C.MORGAN.P.O'DONNELL} BROKEN BOW ALBUM CUT
4145 LET'S BE US AGAIN Lonestar 4 35147 | — FEELS LIKE TODAY Rascal Flatts 35
[.HUFF (R MCOONALDLM.OERRY.T LJAMES} BNAALBUM CUT M.BRIGHT.M.WILLIAMS.RASCAL FLATTS (W HECTOR.S.ROBSON) LYRIC STREET ALBUM CUT
51810 LIVE LIKE YOU WERE DYING Tim McGraw % BEER MAN Trent Willmon | 30
B.GALLIMORE, TMCGRAW,D.SMITH (T.NICHOLS.C.WISEMAN] CURB ALBUM CUT FROGERS {T.WILLMDN,C BEATHARO} COLUMBIA ALBUM CUT
617 |7 LOCO David Lee Murphy 259 HOT SHOT DEBUT :J3¢
D.L. MURPHY,K.TRIBBLE (O L MURPHY,K.TRIBBLE} AUDIUM ALBUM CUT/KOCH
66 THAT'S WHAT SHE GETS FOR LOVING ME Brooks & Dunn DAYS GO BY Keith Urban | 37
K BROOKS, A OUNN,M WRIGHT (R DUNN, TMCBRIDE) ARISTA NASHVILLE ALBUM CUT K.URBAN,O HUFF Ik URBAN.M POWELL) CAPITDLALBUM CUT
8198 | GO BACK Kenny Chesney = WHAT IT AIN'T Josh Turner 2| 36
B.CANNON K CHESNEY (K CHESNEY) BNA ALBUM CUT M.WRIGHT.F ROGERS (T MENSY.M.CRISWELL) MCA NASHVILLE ALBUM CUT
9 Siili2 LETTERS FROM HOME John Michael Montgomery HOW AM | DOIN' Dierks Bentley 39
B.GALLIMORE (T.LANE,O.LEE} WARNER BROS. ALBUM CUT/WRN B.BEAVERS (WRITER X.0.BENTLEY} CAPITOL ALBUM CUT
1041115 WHISKEY LULLABY Brad Paisley Featuring Alison Krauss BLAME IT ON MAMA The Jenkins ®| 34
FROGERS (B ANDERSON.J RANDALL} ARISTA NASHVILLE ALBUM CUT R CROWELL {N.JENKINS,C.WALKER.D.HYSOM) @ CAPITOL 48622
1711013 SOMEBODY Reba McEntire % I MEANT TO Brad Cotter 38
R MCENTIRE,B.CANNON.N WILSON (D.BERG, S, TATE.A TATE) € MCA NASHVILLE 001981 $.B0GARD.A.GILES (B.COTTER,S.BOGARD,R.GILES) ® EPIC 76885/EMN
1211316 | GOT A FEELIN' Billy Currington 2 DANCE WITH MY FATHER Kellie Coffey 42
C.CHAMBERLAIN {(B.CURRINGTON,C.CHAMBERLAIN,C BEATHARD) € MERCURY 001983 D HUFF iL VANDRDSS,R.MARX) BNA ALBUM CUT
1311417 HEY GOOD LOOKIN'  Jimmy Buffett With Clint Black, Kenny Chesney, Alan Jackson, Toby Keith & George Strait PUT YOUR BEST DRESS ON Steve Holy | 41
M UTLEY,M.MCANALLY (H.WILLIAMS} RCA ALBUM CUT D.JOHNSON (B AUSTIN.D.VWILLIAMS D DIXON,0.PFRIMMER) CURB ALBUM CUT
14116|18 | WANT TO LIVE Josh Gracin % SWEET SUMMER RAIN Rushlow 43
M.WILLIAMS (R RUTHERFORD,B.JAMES) @ LYRIC STREET 164083 JBALOING.C.OINAPOLI,T.RUSHLOW {0.0RTON,J.COLLINS) LYRIC STREET ALBUM CUT
15(14 WHEN THE SUN GOES DOWN Kenny Chesney & Uncle Kracker % THAT'S COOL Blue County ?| 45
B.CANNON,K CHESNEY (B JAMES) BNA ALBUM CUT D HUFF.0.JOHNSON (A BENWARO.S.REEVES,LTMILLER) ASYLUM-CURB ALBUM CUT
16 18|20 GIRLS LIE TOO Terri Clark THE WRONG GIRL Lee Ann Womack 24
B.GALLIMORE {C HARRING | ON,K.LOVELACE, T.NICHOLS) MERCURY ALBUM CUT B GALLIMORE {. ROSE,P.MCLAUGHLIN} € MCA NASHVILLE 002259
1711921 HOW FAR Martina McBride < IT ONLY HURTS WHEN I'M BREATHING Shania Twain | 18
M.MCBRIDE,PWORLEY {J.0'NEAL,S.SMITH,E HILL) ACA ALBUM CUT R JLANGE (8. TWAIN.R J LANGE} & MERCURY 002357
18] 17 (19 SHE THINKS SHE NEEDS ME Andy Griggs SON OF A PREACHER MAN Sherrie Austin 48
R.SCRUGGS {S.LEMAIRE,CMILLS.S MINOR) ACA ALBUM CUT W.AAMBEAUX (JHURLEY.A.WILKINS) BROKEN BOW ALBUM CUT
19 ] 20|22 TOUGHER THAN NAILS - AIRPOWER b Joe Diffie ONE STEP AT A TIME Buddy Jewell | 49
LWILSON,J.DIFFIE (P.O'DONNELL K MARVELLM.TBARNES} BROKEN BOW ALBUM CuT C BLACK {S.WIDELITZ,8 COLLINS) COLUMBIA ALBUM CUT
20]21{23 ME AND EMILY - AIRPOWER B> Rachel Proctor = NOTHING ON BUT THE RADIO Gary Allan | 50
C.LINDSEY {R.PROCTOR,C.TDMPKINS} BNA ALBUM CUT MWRIGHT.G ALLAN (B.HILL,0.BLACKMAN,B.LONG) MCA NASHVILLE ALBUM CUT
21)22|26 SAVE A HORSE (RIDE A COWBOY) Big & Rich = IT'S ALL HOW YOU LOOK AT IT Tracy Lawrence w| 51
B KENNY,J.RICH.PWORALEY (B KENNY.JRICH) WARNER BROS. ALBUM CUTAVRN J STROUO (R RUTHERFORD,G. MIOOLEMAN.D.BERG) DREAMWDRKS ALBUM CUT
22123(25 IF NOBODY BELIEVED IN YOU Joe Nichols % THE WATCH Scotty Emerick 7| 52
BROWAN {HALLEN) UNIVERSAL SOUTH ALBUM CUT J STROUD.T.KEITH {S.EMERICK,D.DILLON,L SATCHER) DREAMWORKS ALBUM CUT
2312427 | WANNA MAKE YOU CRY Jeff Bates = THE LAST THING SHE SAID Ryan Tyler 53
K BEARD,D MALLOY {K.BEARD.J BATES) RCA ALBUM CUT S HENDRICKS {R.TYLER, M J CONES.S.SMITH) ARISTA NASHVILLE ALBUM CUT
2412834 SUDS IN THE BUCKET Sara Evans % SINGLE FATHER Kid Rock 54
S.EVANS,PWORLEY {B.MONTANA,JENAL} RCA ALBUM CUT K0 ROCK {0.A.COER.J.RITCHIE) TOP DOG/WARNER BROS. ALBUM CUT/WRN
2512530 ROUGH & READY Trace Adkins < HIGH LONESOME Jedd Hughes ®| 54
S HENDRICKS, T.BRUCE (C.WISENAN,BMACKICHAN, BWHITE) CAPITOL ALBUM CUT TMCBRIDE {J.HUGHES, T MCBRIOE,B.BURNETTE) @ MCA NASHVILLE 002329
2513036 IN A REAL LOVE Phil Vassar BACK OF THE BOTTOM DRAWER Chely Wright%| 40
FROGERS.PYASSAR (PVASSAR,C WISEMAN) ARISTA NASHVILLE ALBUM CUT J HUSKINS.C WRIGHT (L ROSE,C WRIGHT} VIVATON! ALBUM CUT
27}]29|35 BREAK DOWN HERE Julie Roberts = JUST LIKE A REDNECK Shannon Lawson 56
BADWAN [J.BROWN P MATTHEWS) @ @ MERCURY 002162 S LAWSON,S.DECKER (S.LAWSON,D.GRAY) EQUITY ALBUM CUT
23)26|33 MEN DON'T CHANGE Amy Dalley DIE OF A BROKEN HEART Carolyn Dawn Johnson 52
L. MILLER (A.DALLEY,LTMILLER} CURB ALBUM CUT 0.HUFF.C.D.JOHNSON {C.0.JOHNSON.S.SMITHI ARISTA NASHVILLE ALBUM CUT
29127|3 THANK GOD I'M A COUNTRY BOY Billy Dean % THE BRIDE Trick Pony | 59
LWHITEB.DEAN (J M.SOMMERS) VIEW 2 ALBUM CUT/CURB CHOWARD (L HENGBER,D BURGESS.L A BURGESS) ASYLUM-CURB ALBUM CUT
3D} 49| — TOO MUCH OF A GOOD THING Alan Jackson WHY CAN'T WE ALL JUST GET A LONG NECK? Hank Williams Jr. ?| 36
K.STEGALL {A JACKSON} ARISTA NASHVILLE ALBUM CUT D JOHNSON, H.WILLIAMS JR. (R FAGAN,C CLARK,M.SMOTHERMAN) ASYLUM-CURB ALBUM CUT

@ Rerords showing an inrease in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 123 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
Jawer awarded to soncs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 15 are removed from the chart after 20 weeks. < Videaclip avaitability. Cataiog number is for €D Single, or Vinyl Single if CD Single is unavailable. (& CD Single avaiiable. €& DVD Sin-
gle avaiiable. G CO Maxi-Single available. € Cassette Single available. € Vinyl Maxi-Single available. € Vinyl Singte avaitable. € Cassette Maxi-Single available. © 2004, VNU Business Media, Inc. Al rights reserved.
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ALBUMS

Edited by Michael Paoletta
POP

p OZOMATLI

Street Signs

PRODUCERS: various

Concord CCD 2200

RELEASE DATE: June 22

Latin-infused multiculturalism may be
in vogue now, but the band that jump-
started the trend continues to be ahead
of the curve. “Street Signs,” the first
Ozomatli full-length since 2001—and
its first set for Concord—mixes Latin
rhythms with Middle Eastern influ-
ences, classical music and hip-hop,
with lyrics delivered in English and
Spanish. It’s fine stuff, the kind that
opens minds and ears. While the title
track features rap over a Colombian
salsa beat (sampling Joe Arroyo), “Love
and Hope” is anthemic, rhythmic pop,
with strings provided by the Prague
Symphony. Ever political, Ozomatli
inserts social commentary, most
notably in “Who’s to Blame,” a criti-
cism of American culture rapped
alongside a Middle Eastern wind line.
There are too many elements to men-
tion here, but it all comes together in a
vibrant mix.—LC

P SOUNDTRACK

De-Lovely: Music From the Motion Picture
PRODUCERS: Peter Asher, Stephen Endelman
Columbia/Sony Music Soundtrax CK 90640
RELEASE DATE: June 15

The personification of pop’s sophistica-
tion and theater’s wit and vigor, the
Cole Porter repertoire is the measure
against which today’s show tunes fall
so dismally short. Porter’s songs do
not demand a multioctave range or
perfect pitch, but they do require
musical intelligence—as well as an
abundance of personality. Theater peo-
ple like Kevin Kline understand this,
which is why his performances here
(“Be a Clown,” “Experiment”) cast
such a shadow over the recordings
from the pop contingent. Of course,
Kline does play the role of Porter in
“De-Lovely.” Missing the mark are
Sheryl Crow (“Begin the Beguine”),
Robbie Williams (“It’s De-Lovely”) and
Elvis Costello (“Let’s Misbehave”). Yet
Alanis Morissette is eccentric and
uninhibited enough to pull off “Let’s
Do It (Let’s Fall in Love),” and Mick
Hucknall croons pleasantly on a “sim-
ply read” rendition of “I Love You.”
But when Kline and Jonathan Pryce
vamp it up on “Blow, Gabriel, Blow,”
well, that’s entertainment.— WR

* LIT

Lit

PRODUCER: Lit

DRT/Nitrus/Dirty Martini 00413
RELEASE DATE: June 22

The rockers from Orange County,
Calif., are at it again, this time light-
ing up the music scene with a
stronger rock'n’roll presence. Three
years in the making—and after part-
ing ways with a major (RCA) for an
indie—Lit’s self-titled, fourth release
showcases a band that has found its

[Uncle Kr'anl:__ar

UNCLE KRACKER

Seventy Two & Sunny

PRODUCERS: Mike Bradford, Uncle Kracker
Lava 7567-93195

RELEASE DATE: June 29

With each release, Uncle Kracker
distances himself from his former
gig as Kid Rock’s hype man, and his
latest is far more '70s-style easy
rock than rap/rock bombast. What
Kracker owns is an impressive com-
mand of melody, a knack for hooks
and no small sense of humor. These
elements are displayed on such
highly listenable fare as “This
Time,” the bluesy “Rescue” and
funky “What Do We Want.” Such
tracks are tailor-made for radio, as
is the instantly memorable
midtempo “Further Down the
Road.” Very cool is the rousing “A
Place at My Table,” which may be
the only song to name-check Berry
Gordy and George Jones. Also fine
are the well-written “Some Things
You Can't Take Back” and hard-
charging “Songs About Me, Songs
About You.” His collaboration with
Kenny Chesney, the buzzed and
breezy “Last Night Again,” is a fine
cap to this sunny set.—RW

ESSENTIAL

SLUM VILLAGE

Detroit Deli (A Taste of Detroit)
PRODUCERS: various

Capitol 7243 5 77626

RELEASE DATE: June 29

Slum Village’s lineup may have
changed for the second time in as
many albums with the departure of
member Baatin, but the now
Detroit-based duo remains steadfast
to its goal of providing quality hip-
hop. The evidence is in this, the act’s
third set. R&B-inflected lead single
“Selfish” serves as an open letter to
the ladies with Slum Village's T3
and Elzhi trading verses with the

track’s producer, Kanye West. John
Legend provides the song's melodi-
cally lackadaisical hook, which com-
plements the track’s piano-looped
vibe. OI' Dirty Bastard turns up on
the ethereally sexy “Dirty.” Other
highlights include the moving
“Keep Holding On” (featuring
Melanie), “Hood Hoes" and “The
Hours.” Sure, Slum Village has a
distinct eye for the ladies. But the
duo proves that even when things
change they remain the same.—RH

REVIEWS

BRANDY

. Afrodisiac

PRODUCERS: various

Atlantic 83633

RELEASE DATE: June 29

Brandy’s fourth album, “Afrodisiac,”
is off to a promising start. The Kanye
West-produced lead single “Talk
About Qur Love” is a top 20 hit on
the Billboard Hot R&B/Hip-Hop Sin-
gles & Tracks chart. In last week’s
issue, the glorious soul jam inched
its way into the top 40 of The Bill-
board Hot 100. “Talk About Qur
Love” is a fine introduction to “Afro-
disiac,” but taken as a whole, the
album does not always rise to the sin-
gle’s winning ways. Paint-by-number
grooves, coupled with nonexistent
hooks and forgettable melodies, do
not result in an album that requires
repeated plays; that is unfortunate,
since a few Timbaland-produced
tracks demand just that. They
include the cinematic “Finally” and
the gorgeous “Should I Go,” which is
infused with a musical snippet from
Coldplay’s “Clocks.” Coldplay also fig-
ures into the love-gone-wrong emo-
tions of “I Tried,” with Brandy deftly
delivering the goods.—MP

own identity. Lead single “It Looks
Like They Were Right,” with its Sim-
ple Plan vibe, is well-poised to gain
popularity just as the band's 1999 Bill-
board Music Award-winning hit, “My
Own Worst Enemy,” did. “Lit” intro-
duces not only a balance of vocals and
guitars but lyrics that deliver. (The
group's fans voted on all 13 tracks.)
With this full-length, Lit proves it
deserves rock star status.—J$

SWEETBACK

Stage (2]

PRODUCER: Sweetback

Epic EK 69938

RELEASE DATE: June 22

Sweetback’s core members—Stuart
Matthewman, Andrew Hale and Paul
Denman—make up the bulk of Sade’s
band. In 1996, following Sade’s Love
Deluxe tour, Sweetback stepped into
the spotlight with its critically ac-
claimed, mood-inducing, self-titled
debut. With this, its sophomore set,
Sweetback continues to mine a musi-
cal field that knows no boundaries,
preconceptions or labels. And while
this can be a good thing, on “Stage
[2]," it often results in a recording that
lacks cohesion. That said, when Sweet-
back—and the featured vocalists—hit

it right, the results are stunning: Wit-
ness the sultry “Mountain” (featuring
Aya and Byron Stingily), the melodic
“Circles” (with Chocolate Genius) and
the soulful “Love Is the Word” (featur-
ing Ivana Santilli, Ladybug Mecca and
Aya). More moments like these should
set the stage for album No. 3.—MP

R&B/HIP-HOP

CARL HANCOCK RUX

Apothecary RX

PRODUCERS: Stewart Lerman, Carl
Hancock Rux

Giant Step GSP 7040

RELEASE DATE: June 1

Carl Hancock Rux is a man of many
talents, The New York-based multime-
dia artist (playwright, actor, novelist)
showcases his musical abilities on
“Apothecary RX.” Produced by Rux and
Stewart Lerman, the album is a seam-
less set that blends elements of jazz,
gospel, rock and hip-hop. The moody
“Me” grooves with a melodically bass-
heavy backdrop, giving Rux ample
room to take a look at himself by way
of introspective lyrics. Similarly, the
funk and jazzy vocal stylings of
Stephanie McKay add a bluesy grit to

“Ground,” which also spotlights Rux’s
deep narrative speak. While it is not
for everyone, “Apothecary RX" is a
musical prescription for those who
might be seeking something a little
out of the ordinary.—RH

DANCE/ELECTRONIC

* ARMAND VAN HELDEN

New York: A Mix Odyssey

PRODUCERS: various

Tommy Boy 1581

RELEASE DATE: June 8
Producer/remixer/DJ Armand Van
Helden’s compilation “New York: A
Mix Odyssey” blends together the
sounds and beats of an idealized
downtown New York rock and dance
scene. The continuous-mix set
weaves old and new tunes into an
inspired blend—Blondie’s “Call Me”
is meshed with Van Helden’s own
“Hear My Name,” and later Company
B’s “Fascinated” coalesces with Yes'
“Owner of a Lonely Heart.” While
some of the tracks are classics, there
are many new gems to be found,
including “Hear My Name” and Klon-
hertz's cover of the Wire's “Three
Girl Rhumba.” If only there were

more clubs that played a musical mix
like this.—KC

COUNTRY

> JOSH GRACIN

Josh Gracin

PRODUCER: Marty Williams

Lyric Street 65045

RELEASE DATE: June 15

On paper, hooking up U.S. Marine and
“American Idol” also-ran Josh Gracin
with top-shelf Nashville session pick-
ers and tunesmiths appears to be a
safe bet. The results are professional
and well-executed; they’re also pre-
dictable and occasionally bland.
Gracin is a good singer, particularly
on such broad anthems as “I Want to
Live” and the nicely rendered “The
Long One.” He insistently chugs along
but doesn’t really get anywhere on the
pulsing “Wheels.” On cuts like “Peace
of Mind,” the Appalachia instrumenta-
tion and affected country twang seem
a bit contrived for this Michigan boy.
“Endless Helpless Hoping” is pop
vapor, and such faux rock posturing as
“Turn It Up” are tired. Gracin does a
good job with the patriotic “The Other
Little Soldier,” singing with a sense of
purpose and self-assuredness that
much of the album lacks. Still, it’s
easy to pull for Gracin. We hope
future efforts will bear more of his
own stamp.—RW

WORLD

* MIRIAM MAKEBA

Reflections

PRODUCERS: Ringo Madlingozi, Nelson
Lumumba

Heads Up International HUCD 3087
RELEASE DATE: June 22

This record was issued in time to
coincide with the 10-year anniversary
of the end of apartheid in South
Africa. And if there ever was an out-
spoken enemy of apartheid, it’s Miri-
am Makeba. “Reflections” is a spirited
collection, sung with the power and
grace that fans the world over have
come to associate with the artist dur-
ing her 50-year career. The CD opens
with a Makeba original, “Iyaguduza,”
that is as distinctively South African
as Makeba herself. She also takes on
samba in the classic “Mas Que Nada”
and swings most elegantly, then
revisits the Brazilian groove on Jorge
Ben’s “Xica Da Silva.” Note her killer
cover of Van Morrison's “I Shall
Sing,” as well as her joyous version of
Hugh Masekela’s “African Conven-
tion.” In a jazzier vein, Makeba deliv-
ers a lovely rendition of Masekela's
ballad “Where Are You Going?” Her
performance here is nothing less
than wondrous.—PVV

BLUES

p DUKE ROBILLARD

Blue Mood

PRODUCER: Duke Robillard

Stony Plain 1300

RELEASE DATE: June 1

This is a blues record with an

extremely high “Wow” factor. Robil-
(Continued on next page)

l:n“'I'HIB“"]ns. Keith Caulfield, Leila Cobo, Gordon Ely, Deborah Evans Price, Rashaun Hall, Jackie McCarthy, Gail Mitchell, Dan Ouellette, Michael Paoletta, Wayne Robins, Jana Schiowitz, Chuck Taylor, Philip van Vleck,
= Ray Waddell. ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of
works by one or more artists. PICKS (B»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (r): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the United States are eligible.
Send album review copies and singles review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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(Continued from preceding page)

lard is a four-time winner of the W.C.
Handy Award for best blues guitarist.
(His fourth win came this year.) He is
as fluent and versatile a guitarist as
anyone who has ever played the
blues. On this album Robillard pays
tribute to a blues guitar legend—T-
Bone Walker, a genius picker who
introduced the electric guitar to the
genre. Robillard has chosen a dozen
tunes long-associated with Walker,
including “Love Is a Gamble,” “T-
Bone Boogie,” the title track and
“Pony Tail.” Working with a core
quartet, adding horns when needed,
Robillard’s lead guitar work is
superlative. Although Robillard calls
“Blue Mood” a tribute, it sounds
more like a love letter.—PVV

JAZZ

p FOURPLAY

Journey

PRODUCER: Fourplay

Bluebird/RCA Victor 61358

RELEASE DATE: June 22

There aren’t any surprises on con-
temporary jazz supergroup Four-
play’s eighth CD, which is its second
for Bluebird. “Journey” is a sweet
tour of the serene byways of the
band featuring estimable soloists
Bob James (piano) and Larry Carlton
(guitar). No jagged edges, no turbu-
lence, no bumps in the road—just
synth sheens, muted colors, sooth-
ing wordless vocals and mood wall-
paper that, combined, work well as
an urban-fringed dinner jazz record-
ing. “Cool” is the operative word on
two tracks: the grooved “Cool Train”
fueled by Carlton’s fine blues-
infused lead and the funk-inflected
“The Firehouse Chill,” a smooth-
operator piece inspired by the
Pasadena, Calif., studio where the
album was tracked. Fourplay opens
with a lyrical, catchy yet safe cover
of Sting’s “Fields of Gold,” then set-
tles into originals for the rest of the
trip. The ballad “Rozil,” highlighted
by James’ tastiest piano explo-
rations, is one of the few high-water
marks here.—DO

GOSPEL

% JOHN GRAY

Journey

PRODUCERS: various

MannaGod 1819

RELEASE DATE: June 15

Newcomer John Gray, alumnus of
Kirk Franklin’s Family, bows with a
startlingly original, totally engross-
ing effort that stretches the bound-
aries of gospel music. Gray sports
diverse and surprising musical influ-
ences, and rather than hard-sell
evangelism, he leans more on songs
of life experience. The techno-urban
“Mannagod” slides without hesita-
tion into the pedal-steel-and-all
country of “Trucker’s Anthem,”
while “Church Boy” is a disarmingly
honest, steeped-in-the-blues
confessional. “I'm Sorry Lord” has
an R&B/ folksy feel. “Your Newest
Son” and “Resurrection Place” are
piano/ orchestra ballads pretty
enough to make Elton John smile.
“Hymns Medley” lets Gray show a
set of traditional gospel pipes. For
info, contact 347-581-9453.—GE

VITAL REISSUES

DONNY HATHAWAY

These Songs for You, Live!

REISSUE PRODUCERS: David Nathan,
Barry Benson

ORIGINAL PRODUCERS: Jerry Wexler,

Arif Mardin

Rhino/Atlantic R2 78075

RELEASE DATE: June 8

When contemporary R&B artists
list their influences, they invariably
name-check Donny Hathaway. At a
time when style frequently trumps
substance, Hathaway’s powerful
melding of both still enthralls 25
years after his death. The indis-
putable proof lies in two engaging
albums, “Donny Hathaway Live”
(1972) and “In Performance”
(1980). Once slated for reissue in
the United States, the sets remain
available only as German imports.
“These Songs for You, Live!” fills
that breach by culling choice cuts
from both collections. Fans will
surely revel in the bonus material:
a handful of unissued tracks and a
rare radio interview. The quality of
the first two unissued selections,
“Flying Easy” and “Valdez in the
Country,” is wanting. But “Someday
We'll All Be Free” is a gem. Covered
most recently by Alicia Keys, the
song movingly showcases Hath-
away’s soaring choir boy tenor, his
keyboard prowess and diverse musi-
cal influences from gospel to classi-
cal. Liner notes writer Scott Gal-
loway nails Hathaway’s vibe in three
words, “Church: after hours.” Lis-
ten and be converted.—GM

DVD

SONIC YOUTH

Corporate Ghost—The Videos: 1990-2002
Universal BO000754

RELEASE DATE: June 8

Dedicated noise-rock eccentrics who
survived the "90s alt-rock explosion,
Sonic Youth has always surrounded
itself with talented fellow travelers.
But its pretensions sometimes trump
its best intentions, as Le Tigre’s
Kathleen Hanna says during her
commentary on the band’s first DVD,
“No one’s too cool to be in a Sonic
Youth video.” No one’s too cool to
make one, either; acclaimed film
directors Tamra Davis, Spike Jonze,
Mark Romanek and Todd Haynes
have all translated the band’s spiky
jams into images. The more com-
pelling videos here, like Davis’ “Bull
in the Heather” (in which Hanna
appears) and Haynes’ “Disappearer,”
weave together several stylishly
abstract vignettes. Commentaries
and bonus short films add depth to
this portrait of stubborn avant-
gardists with blessed timing; in last
week’s issue, the band’s 19th album,
“Sonic Nurse,” debuted at No. 64 on
The Billboard 200.—JM

 Billboard.com

* Low, “A Lifetime of Temporary
Relief” (Chairkickers Music)

* Patti Scialfa, “23rd Street Lullaby”
(Columbia)

¢ Brazil, “A Hostage and the Meaning
of Life” (Fearless)

SINGLES

Edited by Michael Paoletta
POP

P> FANTASIA | Believe (4:07)
PRODUCER: Louis Biancaniello
WRITERS: T. Gray, S. Watters, L. Biancaniello
PUBLISHERS: various

1 82876 62644 (CD single)

Fantasia is America’s newest sweet-
heart, according to the 30 million-plus
votes she received on the season finale
of the third installment of “American
Idol.” With such an unprecedented
voter response, the North Carolina
native gives new meaning to the word
“winner.” While “I Believe” is poised to
reach the summit of the Billboard Hot
100 Singles Sales chart, there is no
guarantee that radio will follow suit.
Simply put, radio airwaves may be
experiencing “ldol” overload, in the
wake of singles from Kimberley Locke,
Clay Aiken, Kelly Clarkson, Josh
Gracin, Ruben Studdard, Tamyra Gray,
Diana DeGarmo and Justin Guarini.
Still, Fantasia ably delivers on this
over-the-top power ballad, complete
with soaring strings and a backing
choir. Like R. Kelly's “1 Believe 1 Can
Fly,” “I Believe”—co-penned by
Gray—offers syrupy-sweet inspiration
for the masses. Also included are two
covers: “Chain of Fools" and “Sum-
mertime,” which, depending on one’s
predilection, will either delight

or bewilder.—MP

R&B/HIP-HOP

% VAN HUNT Down Here in Hell (With
You) (3:13)

PRODUCER: Van Hunt

WRITER: V. Hunt

PUBLISHER: not listed

Capitol 7087 6 18669 2 6 (CD promo)
R&B radio turned a deaf ear to Van
Hunt's ultra-lush lead single, “Sec-
onds of Pleasure,” from his self-titled
full-length. Let’s hope it won't make
the same mistake this time. Unlike
its predecessor, “Down Here in Hell
(With You)” takes on a midtempo
feel. The song, which the artist wrote
and produced, has a vintage vibe
with a storyline—about a man will-
ing to work through his relationship
strife—that is worthy of either a red-
light basement party or candle-lit
dinner. With an adventurous pro-
grammer or two, “Down Here in
Hell” could very well become that hit
that “Seconds of Pleasure” should
have been.—RH

AC

P> LARA FABIAN The Last Goodbye
(4:18)

PRODUCERS: Desmond Child, True North
WRITERS: W, Hector, S. Robson
PUBLISHERS: Rondor London/Universal-
PolyGram (PRS), Almo Music (ASCAP)
Columbia 58480 (CD promo)

Lara Fabian wowed the United States
with her remarkable pipes and poise
with the hit “1 Will Love Again” in
1999. Since then she has recorded a
number of albums in her native
French and appeared on the occa-
sional soundtrack (including the new
“De-Lovely,” in a duet with Mario

HOOBASTANK Same Direction (3:19)
PRODUCER: Howard Benson

WRITERS: D. Estrin, D. Robb
PUBLISHER: not listed

Island 16080 (CD promo)
Hoobastank's across-the-board No.
1 “The Reason” may become
regarded as a parallel to No
Doubt’s hallowed “Don’t Speak”—a
beautiful, highly melodic and cred-
ible ballad, but a sidestep to what
the band is really about. New sin-
gle “Same Direction” returns
vocalist Doug Robb and his three
comrades to more familiar testos-
terone-fueled active rock—dash-
board bangers unite—though it is
still as polished and singable as
any good summer arena anthem.
The track also continues to define
Hoobastank in a class apart from
so many soundalikes of the Blink-
182 and Yellowcard variety. With a
base at top 40 now established,
there's no reason that this latest
track from sophomore album “The
Reason” couldn’t again make the
grade at pop, while adding to
Hoob’s base at rock. The sky’s the
limit now; “Direction™ has
nowhere to go but up.—CT

ESSENTIAL REVIEWS

1

ALICIA KEYS FEATURING TONY!
TONI! TONE! Diary (4:28)
PRODUCER: Alicia Keys

WRITERS: A. Keys, K. Brothers Jr.
PUBLISHERS: Lellow Productions, EMI-
April Music/Book of Daniel Music, EMI-
April Music (ASCAP)

1 82876-62690 (CD promo)

Like Usher, Alicia Keys is spinning
off a third single from a top-selling
album. Also like Usher, the singer/
songwriter will find herself claiming
top 10 status on the Billboard R&B
and pop singles charts. That’s
because Keys does not tamper with
her winning. less-is-more musical
philosophy. She has crafted another
deceptively simple love song, this
time about undying loyalty. The
tune’s melodic flow is rooted in R&B
but punctuated with a subtle con-
temporary edge. Adding spice to the
understated production is a spirited
call-and-response with Tony! Toni!
Toné! Fans may feel guilty for eaves-
dropping on the couple’s intimate
whisperings while pining for such a
fervent relationship themselves.
When Keys sings, “1 feel such a con-
nection,” it’s as if she's crooning
directly to listeners.—GM '

Frangoulis). Fabian makes her offi-
cial, enterprising return with an
anthem that will rip the roof off any
unsuspecting structure. While Fabi-
an is more apt for the adult market,
“The Last Goodbye” is the sort of
over-the-top, arm-throwing love
song that always finds its place
among an audience that craves tal-
ent—minus the gimmicks or cheap
samples. Fabian demonstrates her
prowess for quality showmanship,
which will make fans of Celine Dion
and Josh Groban swoon to the last
electrifying note. A most welcome
second act.—CT

COUNTRY

P> RYAN TYLER The Last Thing She
Said (3:56)

PRODUCER: Scott Hendricks

WRITERS: R.Tyler, M.). Cones, S. Smith
PUBLISHERS: Fat Cactus Music, EMI April
Music (ASCAP); EMI Blackwood Music,
Shaye Smith Music (BMI)

Arista 82876-61590 (CD promo)
Newcomer Ryan Tyler delivers an
emotional punch with this poignant
story-song. The first verse paints the
picture of a terrible accident, fol-
lowed by a chorus that reveals a
spousal argument that did not end in
“I love you.” Tyler has a strong, tex-
tured voice, and she delivers the lyric
convincingly—infusing the song with
the right amount of drama. it’s a sen-

sitive, evocative performance that
signals the arrival of a major new tal-
ent. Scott Hendricks' restrained pro-
duction lets the story and Tyler’s
vocals take center stage. Add her
name to the list of talent destined to
return female artists to the upper
echelons of the country chart.—DEP

DANCE

 DEBBY HOLIDAY Dive (3:55)
PRODUCERS: Debby Holiday, Bryan Corbett
WRITER: not listed

PUBLISHERS: Joshman Music, Ice Cream
Headache Music (ASCAP)

Nebula 9 Records 25346 20542 (CD single)
In need of a powerful dance jam for
the summer months and beyond?
How about one that holds its own
alongside recent offerings from Deb-
orah Cox and Suzanne Palmer? Well,
do yourself a favor and snag a copy of
the positively uplifting “Dive.”
Culled from the artist’s self-released
album (“Half a Mile Away”), “Dive”
features remixes by Chris Cox, Scotty
K and Scott Anderson (aka Solar
City). Cox’s rugged Club Anthem
mix—also included as a tight radio
edit—provides the just-right founda-
tion for Holiday to work her fiery
voice, which saddles the rock/soul
fence. Also included is the song’s
original version, which is equal parts
funk and hip-hop. For more info, log
on to debbyholiday.com.—MP
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People/Places/Events

Van Halen Reunited van Haten kicked off its reunion tour
with lead singer Sammy Hagar June 11 at the Greensboro (N.C.) Coliseum. Hagar was a
member of Van Halen from 1985 to 1996. Warner Bros. Records will release Van
Halen’s 36-song compilation “The Best of Both Worlds” July 20.The set will feature three
new songs. Pictured, from left, are bassist Michael Anthony, Hagar, drummer Alex Van
Halen and quitarist Eddie Van Halen. (Photo: Kevin Mazur/Wirelmage.com)

Crouching Star, Hollywood Boulevard
Grammy Award-winning singer Andraé Crouch, right, poses with Hollywood Walk of
Fame Committee chairman Johnny Grant (the honorary mayor of Hollywood) as
Crouch receives his Hollywood Walk of Fame Star June 4. Crouch is the third gospel
artist to receive this honor, following Mahalia Jackson and Rev. James Cleveland.

L - -

Adventures In Musicland the children’s Music
Society held its inaugural event, Adventures in Musicland, May 25 at the club
Downtime in New York. CMS aims to educate children about the music business.
Participants in the program included 50 sixth graders from the Asher Levy Cultural
& Linguistics Arts School. Pictured at the event, from left, are MTVVJ Quddus,
Lava/Atlantic artist Cherie and CMS founder/chairman Andrew Justin.

Mot Faghion .
SEAN ‘P DIDDY’ GOMBS

Sean “P. Diddy” Combs arrives at
the 2004 Council of Fashion Design-
ers of America Awards show, where he
won the prize for top menswear
designer of the year for his Sean
John collection. The awards show,
held June 7 at the New York Public
Library in Manhattan, also attracted
such music celebrities as “American
Idol” third-season winner Fantasia
Barrino (who performed at the
event), Beyoncé, Jay-Z, Mandy
Moore and Eve. In other music-
meets-fashion news, Britney
Spears’ fragrance with Elizabeth
Arden will be called Curious, while
Beyoncé’s new fragrance with Tommy
Hilfiger Toiletries is called True Star.
Both product lines will have a retail
launch later this year. (Photo: Dim-
itrios Kambouris/Wirelmage.com)

EXECUTIVE.
TURNTABLE. -

PEOPLE ON THE MOVE

RECORD COMPANIES: Columbia
Records Group in New York pro-
motes Charlie Walk to executive
VP of creative marketing and pro-
motion. He was executive VP of
promotion.

EMI Music in New York ups
Victoria Bassetti to senior VP of
worldwide industry and
government affairs. She
was VP of North America
legal and public policy.

Virgin Records in New
York elevates Dominic
Pandiscia to VP of sales.
He was senior national
sales director.

Mercury/MCA/Dream-
Works Records in
Nashville appoints Regina

Stephens Stuve director of ﬁ ;

media and artist relations
and Amber Williams man-
ager of media and artist
relations. Stuve was direc-
tor of media and public
relations at Capitol
Records Nashville.
Williams was a senior pub-
licist at Hallmark Channel.

RADIO: Univision Radio
promotes Dallas-based
Timothy Ward to VP/CFO
and appoints Chicago-based Rex
Conklin corporate media direc-
tor. Ward was VP/treasurer. Con-
klin was TV and radio manager at
Sears Roebuck.

Cumulus Media in Kansas
City, Mo., appoints Mike Payne
market manager. He was VP/GM
at Waitt Radio.

Clear Channel Radio in Detroit
names Til Levesque director of
sales. She was general sales man-

ager for mainstream R&B WILB

and adult R&B WMXD
Detroit.

Country WUSN Chica-
go taps Mike Peterson
PD. He was PD at coun-
try KSKS Fresno, Calif.

Triple-A WXRV Boston
promotes Dana Marshall
to PD. She was music
director/nighttime host.

Country WMZQ Wash-
ington, D.C., names
George King PD. He was
PD at country KCYY and
classic country KKYX
San Antonio.

Simulcast adult con-
temporaries WCDG and
WICD, both Hampton
Roads, Va., appoint
Travis Dylan PD. He was
assistant PD at main-
stream top 40 WRVQ
Richmond, Va.

CONCERT PROMOTION:
Jazz at Lincoln Center in New
York appoints Derek Gordon
executive director. He was senior
VP of the John F. Kennedy Center
for the Performing Arts.
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Now, Hear This ... B
KALIBA

Artists to Watch

Kalimba is by no means your
typical Latin act.Yes, he’s a for-
mer member of Mexican teen pop
group Onda Vaselina, later
known as OV7. And yes, since he
is an OV7 spinoff, one cannot
- help but picture him singing and
dancing in teen group gear. But
as a solo artist, Kalimba is
another story. His solo album,
“Aerosoul,” is largely a mix of
funk and Motown, radically dif-
ferent from anything else in Latin
pop. Will it work? In Kalimba’s
native Mexico, where OV7 was
hugely successful, “Aerosoul” has
sold about 60,000 copies since
its March 30 release, according to  §
label Sony Norte. In the United
States, progress has been pre-
dictably slower, given that OV7
was stronger in Mexico. Sony Norte, which says Kalimba is a priority, is easing
the artist into the mainstream with a traditional ba lad. “No Me Quiero Enam-
orar” has fluctuated on the Billboard Hot LatinTracks chart for the past seven
weeks, peaking at No. 37.“l would be lost if | took such a drastic turn {and
abandoned pop completely],” Kalimba says, explaining why he included tradi-
tional pop in the mix. “In fact, | think I'd lose my credibility as an artist.”

LEILA COBO

s Y, A @ e =2 1B " Y .

<UU4 congwriiers Hall Ot1 rame
Stevie Wonder, Neil Sedaka and Matchbox Twenty’s Rob Thomas were among
those honored at the 35th annual Songwriters Hall of Famme ceremony, which took
place June 10 at New York’s Marriott Marquis Hotel. Pictured above, from left, are
award-show performers Jonny Lang, India.Arie, Wonder (winner of the Johnny
Mercer Award) and Michael McDonald. Pictured at right, producer/songwriter
Jimmy Jam, left, greets Warner/Chappell Music Publishing chairman/CEO Les
Bider, recipient of the Abe Olman Publisher Award. This year’s Songwriters Hall of Fame
inductees were Charles Fox, Al Green, Daryl Hall & John Oates, Don McLean,
Barrett Strong and Norman Whitfield. (Photos: Theo Wargo/Wirelmage.com)

JOIN A WINNING TEAM

#1 INDEPENDENT LABEL GOING THROUGH MAJOR EXPANSION

VP BUSINESS & LEGAL AFFAIRS DIRECTOR IT
VP BUSINESS DEVELOPMENT/NEW MEDIA DIRECTOR SPONSORSHIP
VP PUBLISHING, TVT MUSIC S ARBHDWAEKETING
e ANALYST, BUSINESS DEVELOPMENT
| — MANAGER PUBLISHING ADMINISTRATION

INTERNATIONAL MARKETING SENIOR EXECUTIVE ASSISTANT
DIRECTOR LICENSING ACCOUNTS PAYABLE MANAGER

DIRECTOR DISTRIBUTED LABELS RECORDS URBAN A&R DIRECTOR

To join our dynamic label interested parties should send their resumes with salary requirements to angelo@tvtrecords.com
Please no phone calls or faxes. TVT is an equal opportunity employer.

L] W

RECORDS
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Celebrations
Won't Stop

The June 10 Songwriters Hall of
Fame dinner in New York wasn't
the only major publisher event
held in the city that week.

Two nights earlier, SHOF cele-
brated the release of the second CD
volume in its New Writers Show-
case series. The event took place at
the Cutting Room, also the site of a
fete for the year’s Abe Olman schol-
arship winners. The next day, BMI
president/CEO Frances Preston
and SHOF chairman/CEO Hal
David were among the honorees at
the National Music Council’s 2004
American Eagle Awards lunch at
the Players Club.

Clearly, Preston’s impending
retirement hadn’t yet sunk in.
Composer Maury Yeston pro-
claimed that the industry superstar
was only “pretending to retire,”
then chose to “humor her” by sere-
nading her with “More and More”
from his forthcoming musical,
“Death Takes a Holiday.” The
show's libretto is the last Peter

Nevertheless, Churgin said
Harry Fox was “forced to make
some tough decisions last fall,”
including increasing its commis-
sion rate April 1 to 6.75%, trim-
ming its head count by 11% and
instituting a poorly received
annual affiliation fee. But thanks
to the “great performance” of the
agency's royalty audits and its col-
lections efforts so far this year, the
affiliate fee program has ended.

“With a brighter financial pic-
ture for 2004, our challenge con-
tinues to be the transition of an
over-75-year-old organization to a
digital model, without missing a
beat on our regular licensing,
collections and distribution activi-
ties,” Churgin said.

In his address, Murphy invoked
late NMPA chairman Sal Chiantia’s
remarks from the 1984 NMPA
annual meeting.

“These are perilous times for
music publishers,” Murphy quoted
Chiantia, drawing parallels with

Stone completed
before his death
last year.
National
Music Publish-
ers’ Assn. presi-
dent/CEO
Edward Murphy
presented the
American Eagle
Award to David.
Freda Payne

Wordsc
Muslc,u

By Jim Bessman

jbessman@billboard.com

performed sev-
eral Burt Bacharach-David hits,
followed by David's own rendition
of the ever-timely “What the World
Needs Now is Love.” He and
Bacharach shared the SHOF Tow-
ering Song Award the following
night for that tune.

Hall of Fame dinner day brought
the Assn. of Independent Music
Publishers’ spring luncheon at the
Princeton Club, which featured
music business attorney and Loeb
& Loeb co-chairman John
Frankenheimer's thoughts con-
cerning “Current Growth Opportu-
nities in the Music Industry.”

At the NMPA’s annual meeting
June 14 at the Helmsley Hotel,
Harry Fox Agency president/CEQ
Gary Churgin recapped 2003 as “a
watershed year”—and a most
painful one for the NMPA's licens-
ing arm.

Harry Fox's royalty collections
for 2003 mirrored the overall
industry trend, Churgin noted,
reporting a decline of more than
12% from those of 2002, On the
bright side, he said 2003 was “one
of the biggest years ever” for settle-
ments from royalty audits.

today’s publishing conditions. “At
the time, Sal was speaking of new
and advancing analog recording
technologies—remember those?—
but his words foreshadowed a 20-
year period in which the song-
writer and music publisher
community has repeatedly had to
confront revolutionary advances in
distribution and broadcasting tech-
nologies not even dreamed of two
decades ago.”

Murphy cited key issues facing
the NMPA, including pending leg-
islation it views as “anti-copy-
right” and some (like the CARP
Reform Bill) it supports, new digi-
tal broadcasting technologies,
piracy potential in the growing
ringtone market and the proposed
devaluation of German mechanical
royalty rates.

“As Sal Chiantia predicted,
there will never be an end to the
issues that NMPA must address on
your behalf,” Murphy concluded.
He then heralded his favorite part
of the program: the presentation
of the President’s Award to his
friend and fellow copyright cru-
sader Paul Williams.

WILLIAMS, LEFT, AND MURPHY:
CELEBRATING WILLIAMS' NMPA HONOR

Williams got a big laugh when
he compared the decrease in “value
of copyright this year” with the
significant height difference
between Murphy and himself.

New SHOF inductee Charles
Fox paid tribute to Williams by
singing the classic “Killing Me
Softly (With His Song),” which
Fox wrote with Norman Gimbel.
Fox followed with “My Fair
Share”—which he and Williams
wrote for the soundtrack to “One
on One,” the 1980 Robby Benson
movie—and their immortal “Love
Boat Theme.”

Kvelling that Tony Bennett just
cut his song “Close Enough for
Love,” Williams finished with “You
and Me Against the World” and
“Rainbow Connection.” He wrote
both of these hits with Kenny
Ascher, who accompanied
Williams on piano.

Williams’ kvelling continued at
the cocktail party. He noted with
pride that he and Carole King
wrote the title song to Kate Hud-
son’s new movie, “Raising Helen,”
and that Joan Osborne sings it.

He is now writing songs for
Garry Marshall’s musical version of
“Happy Days” and will appear as
Lord Harmony in Marshall’s
upcoming movie, “The Princess
Diaries 2.” A Williams performance
DVD is due soon from AIX Records,
and his 1974 cult film “Phantom of
the Paradise” is being considered
for a Las Vegas stage production.

Also over post-NMPA cocktails,
Shapiro Bernstein & Co. president
Michael Brettler pointed out that
the standout performance at the
Hall of Fame dinner was Garth
Brooks’ right-on rendition of
inductee Don McLean’s “Vincent.”

“Garth was also the standout
entertainer off the stage,” Brettler
observed. “He was one of the last
people to leave the room at the end
of the dinner and stayed late sign-
ing autographs, posing for photos
and mingling.”

Shades of Country Music Fan
Fairs past—and hopes for Brooks’
country music future.

For pictures from the event, see
BackBeat, page 37.

Big Facilities
In Remote Locales

The consistent sales of digital
audio workstations illustrate the
changing dynamics of the com-
mercial recording business.

These DAWSs are the centerpieces
of an ever-growing number of pri-
vate, producer- or artist-owned
studios across the United States.
But another indication of change is
the popularity of “destination” stu-
dios, far from longtime meccas like
New York.

The owner of one such studio, the
recently opened Studio.Metronome,
is banking on artists and producers’
desire to work in the tranquil set-
ting of Brookline, N.H.

Studio.Metronome, like Allaire

“People recording at home or
working in project studios—indie
artists and lower-level label artists
who are producing records that
way—know that in the end, you
can do all this work at home, but
you're not going to get that big-
record mix in your bedroom.

“There are a lot of self-produced
people saying, ‘We've got it all put
together, but we want to do the
final overdubs and mixing here,””
Chandler adds, “and they put aside
budget for that.”

In an uncertain climate, one in
which several commercial studios
and related businesses have
closed or are significantly down-
sizing, opening

Studio
Monligr,

By Christopher Walsh

cwalsh@billboard.com

a new facility is
not for the faint
of heart.

Even Allaire,
housed in a
1924 mansion
offering
panoramic
views of the
Ashokan
Reservoir and
surrounding

Studios in Shokan, N.Y., is situated
in a secluded, woodsy hilltop set-
ting. The John Storyk-designed
facility features a Solid State Logic
4048 G+ console, Pro Tools HD
system and Studer A827 analog
tape machine.

Though DAW-based personal

L7 i .
v
FROM LEFT, STUMD.METRONOME'S LED

MONEA, WENDY GIROUARD AND CHANDLER:
PART OF A POPULAR DESTINATION

studios can deliver high quality,
smart recordists still appreciate
the value of a professional environ-
ment, Studio.Metronome’s Ben
Chandler says.

“Our focus on the marketplace
was really mixing,” says Chan-
dler, who formerly owned the
Reel Time Productions remote
truck, used to record and broad-
cast “BBC Rock Hour” and other
radio shows.

Catskill Moun-
tains, as well as the amenities
found at other high-end facili-
ties, is a challenging business
proposition, studio manager
Mark McKenna says.

Allaire’s impressive client list—
which includes Norah Jones,
David Bowie and Tim McGraw—
demonstrates its cachet among top
artists, though not to the exclusion
of others.

“I'm trying to be pragmatic,”
McKenna says. “My approach is,
you never know who the next Dave
Matthews Band is going to be, and
it only benefits the studio to bring
in a band, even if they’re on their
first or second record.

“Also, we have two rooms, and
there’s a lot of days on the calendar,”
McKenna adds. “Certainly, we're not
giving it away. It’s not inexpensive.
But it’s not prohibitive.”

In that spirit, Allaire will host
some lesser-known artists than the
above-mentioned stars.

Studio.Metronome, Chandler
says, offers similar seclusion and
privacy, albeit on a smaller scale.
But equally important, he adds, is
what Studio.Metronome brings
to the region: an environment on
a par with the traditional record-
ing centers.

“When we looked at the New
England market,” he says, “we real-
ized what is absent in this corner of
North America is a real mixing
room, something you would find in
New York, Nashville or L.A.”
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Studios find
made-for-TV
titles
increasingly
profitable on
DVD

Relail

MERCHANTS / MARKETING / HOME VIDEO / E-COMMERCE

S

In the music industry, sometimes you just can’t win
for losing.

G-Unit/Interscope will deliver Lloyd Banks’ highly
anticipated album “The Hunger for More” June 29.
Observers expect Banks to give D-12 a run for its
money in the rap-album-of-the-year sales sweep-
stakes. Interscope may have already passed the
planned initial shipment of 750,000, so the album
could be tipping the scales at 1 million units when it

Banks’ Special Set
Hones Indies’ Hunger

After a retail outcry a couple of years ago at the
National Assn. of Recording Merchandisers’ annual
convention, Interscope—previously a proponent of
giving big-box accounts extra-special versions of
albums—rewrote the limited-edition marketing game
plan. In June 2002, the label gave away a bonus DVD
with every copy of “The Eminem Show” in initial ship-
ment orders.

The tactic proved highly successful, and other

labels soon followed.

hits the street.
Needless to say, “The
Retall
® O

Hunger for More” has plenty of
momentum. But stoking the
By Ed Christman
echristmari@billboard.com

excitement is a limited-edition
Digipak version of the album.
In addition to special packag-
ing with completely different
artwork, the special edition
will contain one extra song and
a 25-minute DVD.

Interscope plans to ship
about 100,000 units of the lim-

Of course, the first thing
label executives learned when
they tried to please every
retailer is that, well, you
just can’t please every
retailer. Making limited
editions available to all
was an expensive propo-
sition. So labels began
to allocate their “limit-
ed” supply among all
merchants. All of a

ited edition. But before I talk
about this effort, a little background.

Once upon a time, there was an outcry against lim-
ited editions, because the “limited” component tended
to have a double connotation.

Labels created limited editions as collectibles that
would drive first-week traffic to stores and boost chart
position. They were a win for everybody.

But some labels decided to get extra mileage out of
the word “limited” by providing such editions to only
one big-box retailer per superstar album. This practice
tended to give other retailers agita.

merchants previously left out in the

cold developed short-term memory

loss about their former predica-

ment and took to complaining

loudly about unfair allotments of

limited editions. In fact, this was a

big issue at the recent Urban Retail

Network summit in Los Angeles.
Now, fast forward to Interscope and

its planning for the Lloyd Banks album.

sudden, the

{Continued on page 40)

ATREYU: NEW ALBUM SETS LABEL RECORD FOR EARGEST INITIAL ORDER

57

| Fantasia posts
B a top 20 singles

sales chart
debut despite
)| street-date

ISTRIBUTION

Lloyd Banks wanted to create
excitement about his debut
album by releasing a

) limited-edition version.

Atreyu Gets Victory Plan

Label Pushing For Breakthrough Of Ozzfest Band

BY ED CHRISTMAN

NEW YORK—YVictory Records, get-
ting into the spirit of this summer’s
Olympics, is going for the gold.
The first album the label hopes to
grab a medal with is “The Curse”
from Atreyu, which streets June 29.
Victory expects to ship 150,000 to
175,000 units of the album, making
Atreyu the largest initial order in the
label’s history. But that record is
only likely to last until July 27, when
the next Taking Back Sunday record,
“Where You Want to Be,” is released.
Tony Brummel, leader of the

Chicago-based label, says he antic-
ipates shipping 350,000 to 400,000
units of “Where You Want to Be.”
He not only wants to go gold with
that record, he also hopes the
band’s previous album, “Tell All
Your Friends,” reaches the same
plateau in its wake. “Tell All Your
Friends,” released in March 2002,
has scanned 375,000 units, accord-
ing to Nielsen SoundScan.

Other albums that have a long
shot at hitting gold are the debut set
from Straylight Run, which was
started by two former members of
Taking Back Sunday; the Reunion

Show’s “Don’t Cut Your Fabric to
This”; and Hawthorne Heights’ “The
Silence in Black and White,” which
bowed June 1.

But first things first.

“The buzz on Atreyu continues to
build,” Brummel says. “The last
album [“Suicide Notes & Butterfly
Kisses”] came out two years ago,
and with the exception of Christ-
mas, we are now seeing the biggest
weekly sales on the album since it
came out. It’s back up to over 2,000
units a week.

“The Curse” has a suggested list

(Continued on page 41)
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Continued from page 39

Interscope printed only 100,000
units of the limited edition. The
label knew that if it wanted every
merchant to get a taste, it would
have to allocate. Its sales staff and
senior management at its distribu-
tor, Universal Music & Video Distri-
bution, would look at each account’s
market share on the four previous
rap albums and base its allocation
on those representative numbers.

While all retailers may feel
shortchanged by the allocation
system, the ones really getting the
short end of the stick are inde-
pendents that don't buy directly
from the majors.

In addition to being the easiest
accounts to shortchange—
because labels don't fear indies’
retribution as much as they do
that of larger accounts—
independents’ own product-
sourcing habits work against
them in allocation equations.

Many indie retailers buy stock
from big boxes that sell new
superstar albums at loss-leader
prices. These purchases inadver-
tently inflate big-box market
share at the expense of independ-

ents. So, ironically, indies’ alloca-
tions suffer.

Independent merchants have
many fine qualities, but biting
their tongues when they feel
shortchanged isn’t one of them.

After listening to indies’ com-
plaints at the R&B retail summit,
Interscope and UMVD came up
with a plan to satiate indie retail’s
“Hunger for More.”

The plan initially called for
independent merchants to pre-
order the album from their one-
stops, which would then deliver a
list of the ordering merchants to
UMVD. This procedure was meant
to keep stores from double- or
triple-dipping.

What did Interscope and UMVD
get for their efforts to go the extra
mile for indies? More complaints.

A number of one-stops—
apparently those that didn't attend
the conference—were indignant
about giving up a list of their cus-
tomers. Providing such lists goes
against the grain of one-stop own-
ers, for one thing. But I suspect
another unvoiced concern: UMVD
could use such a list to discover
and punish one-stops that ship
product early, enabling streetdate
violations.

PROBLEMS WITH THE PLAN
Independent retailers have their

T

i Call Z

distribution

& 50,000 sq. ft. state-of-the-art
fullfillment facility

< Full Service distribution

LAY

& No hidden charges or surprises
' & Coast-to-Coast sales

& Passionate, dedicated &
reputable industry professionals

& User-Friendly systems

Looking for an uncomplicated
way into Ganadian retail?

call ZINJ now!

distr buten

yd

distribution

Are you an AUDIO or DVD label
looking for a new or better home

in Canada?

. N g now!

Contact us today...
ter: 1.905.475.1555

e-mail: info@zingdist.com

own issues with the UMVD plan.

“My problem is threefold,” one
merchant says. “One, rap suffers
from being the most heavily
counterfeited genre, and the
bonus DVDs should be widespread
to lure customers into buying

BERMAN: TRYING TD BE FAIR

legitimate copies of the album.

“Two, make [the limited edition]
available to everyone, and don’t
play games with it. You know this
record is going to sell. Titles like
this only come out so many times
a year, and now, when retailers
have a chance to make money on a
big title, by limiting the special
edition you are going to feed us a
few crumbs when you can feed us
a buffet.

“Three, don’t make it so expen-
sive. The extra CD only costs 50
cents more, and the limited edi-
tion is [priced] $3 to $4 higher. It
should only be $1 or $2 higher.”

The special edition will carry a
$13.95 boxlot price, sources say,

while the regular version will go
for the everyday JumpStart price
of $10.35.

The merchant notes that 90% of
shoppers are going to want the
bonus version, but only 10% will
score it, leaving customers con-
fused when their friends get the
limited edition and they don't.
“Then you have to sit there and
explain what happened,” he says.
“And even with the explanation,
you usually end up losing the sale
because the customer returns it
and heads out to other stores to
look for the limited edition.”

Steve Berman, head of sales and
marketing at Interscope, says the
label is releasing a special edition
because it’s “important to the
artist, who wanted to help create
demand and excitement for the
album.”

Putting together such a project
is an “art with a million moving
pieces,” Berman adds. “Our inten-
tion is to be fair to everybody, and
if anybody has criticism about how
this is rolling out, we will take
that into consideration toward the
next time.”

The gracious Berman leaves
unsaid some things that I believe
need saying.

UNDERSTANDING LABELS’ BUSINESS
At the risk of raising the ire of
indie retailers, I would point out
that I have often heard store own-
ers complain, and rightly so, that
labels don't understand the retail
business and that their policies
often undermine retailers. In this
instance, it is retailers that don’t
understand labels’ business.
First, it's just not true that it
costs a label only 50 cents more
per disc to create the special
package. That statement is about
as uninformed as those stories in

the mainstream press wondering
why album prices are so high
when it costs 65 cents to manu-
facture a CD.

It costs money to film the DVD
material, as well as to record the
extra song for the special edition.
And the artwork is completely dif-
ferent—and more elaborate—than
that of the regular version.

Another thing 1 would point
out is that complaints about the
almost $4 price difference
between the regular and special
versions are misplaced. Such
complaints give Interscope and
UMVD no credit for having the
lowest frontline pricing ($10.35)
of the majors. If retail would
remember that a typical frontline
album costs $12.02 to $12.07,
then the $13.95 cost of the
Banks special edition is only
about $2 higher.

So, now that retailers, one-
stops, UMVD, Interscope and even
Retail Track have finished spin-
ning their wheels every which way
on the issue, what happened with
the Llovd Banks allocation?

In the end, it turned out to be a
nonevent. First, UMVD abandoned
its plan of asking one-stops to list
the merchants buying the album.
And when UMVD got done solicit-
ing the account base, its orders
added up to the planned 100,000
manufacturing run on the limited
edition, according to sources with-
in the company.

Meanwhile, indie merchants
and one-stops say they are expect-
ing to get their fair share.

Of course, the issue could ignite
all over again after Banks’ album
arrives next Tuesday. And the
industry will no doubt run
through some kind of fire drill on
the next big release with a limited-
edition or premium package.

Loudeye
Acquiring
0D2

Continued from page 8

media retail partners Coca-Cola,
MSN and MTV. According to Loud-
eye CEO Jeff Cavins, the combined
entity would be the global leader in
providing digital music download
technology.

“The synergies between the two

companies are very obvious and very

logical,” Cavins tells Billboard.
“Essentially, the OD2 brand and
platform will become globalized.
Loudeye's services and our anti-
piracy protection services wiil
become globalized. Effectively the

| two most successful 328 digital

media companies in the world have

come together to form now the sin-
gle largest and most successful B2B
company in the world.”

According to both firms, the
newly merged library will contain
1.3 million tracks—Ilicensed from
the five majors and many independ-
ents—as integration takes place in
the coming months.

The Loudeye/OD2 venture will
also seek to branch into mobile
phone download services. OD2
co-founder/CEO Charles Grims-
dale says the deal will “enable us
to offer a much broader range of
new services to our current cus-
tomers and extend our capabilities
into such fast-growing areas as the
wireless arena.”

As a result of the deal, Gabriel has
resigned from the OD2 board and
will no longer have any direct
involvement with the company.

“He may well continue to provide
some advice and background,”
Grimsdale says. Gabriei held a stake
of about 18% in OD2. Grimsdale
held 15%.

Grimsdale will become president/
managing director of the combined
companies’ international business
operations, reporting to Cavins.

Cavins says no jobs will be lost
through the merger.

“What you will find is that the
combined company will be on an
expansion path for some time to
come,” he says. He notes that OD2’s
senior executives have entered into
employment agreements. Loudeye
has about 75 full-time staffers; OD2
about 80.

0OD2 has offices in London; Paris;
Cologne, Germany; Milan and Ams-
terdam. It generated revenue of $2.5
million in the quarter ended March
31, representing an 80% increase
from the previous quarter and a 250%
boost from the same period last year.

TO OUR READERS

| The Indies column is on hiatus.
It will return next issue.

L J

40

www.billboard.com

www americanradiohistorv com

www.biilboard.biz

BILLBOARD JULY 3, 2004


www.americanradiohistory.com

-~ Retaqil

Atreyu

Continued from page 39

price of $14.98, but initial buy-in
orders carry a 10% discount on the
$9.77 boxlot cost to retailers. “We
have been building on this for two
years,” Brummel says.

Carl Groeger Jr., who helps run
indie store Looney Tunes in the West
Babylon neighborhood of Long
Island, N.Y., says he expects the new
Atreyu album to blow the band up.

“It is one of the most important
releases of the summer for our
store,” he says.

NO ESCAPING THE CURSE

Brummel says the Victory
staff has set up a multimedia,
multi-impression campaign to
launch “The Curse.”

“Nobody is going to be able to
escape this thing,” he says.

In setting up the new album,
the Victory street team is lead-
ing the way. It has already put
out some 50,000 samplers with
a couple of tracks from the new
disc. 1t is also distributing 50,000
stickers and posters.

To heighten fan awareness,
Victory is running a number of
contests in support of “The
Curse,” giving away signed gui-
tars and flyaway trips.

Also, on the back end of handing
out a two-sided sticker, the street
team is trolling parking lots at the
Vans Warped and Ozzfest tours.

“If you have the Atreyu sticker on
your car, we will leave a note on your
car telling you if you are a winner
and where to call to collect your
prize. and we will take down the
license plate number to validate
your claim,” Brummel says.

Since May, Victory has invested
in a TV campaign, airing three
commercials that include a toll-free
number. The Gary Group in Los
Angeles is doing the media buy, and
the label-created commercials—a
15-second teaser and two 30-second
spots—air mainly on MTV2 and
Fuse, Brummel reports. Mean-
while, the label has been getting
help from the last album. Fuse has
aired the video for “Lip Gloss and
Black” until recently.

In print, “we have had an over-
lapping consumer ad campaign
that started last February running
through the summer in the appro-
priate music magazines and the
alternative press,” touting the last
album and new one, Brummel says.
Also, the label will service “Right
Side of the Bed” to radio, and a
video for that song will air on Fuse
and MTV2.

At retail, “The Curse” will come
with different value-adds.

“We have catered all our pro-
motions to each account,” Brum-
mel says. At the chain level, Hot
Topic is distributing 300.000 stick-
ers in its 650 stores. It is also run-

ning a contest in conjunction with
guitar maker ESP that will give
away a guitar.

Victory’s No. 1 account, the Best
Buy chain, will have an album ver-
sion with a honus track and a video,
and it will be numbered.

Brummel adds that the label has
signed up the album for all the
standard price-and-positioning
programs.

VIRAL MARKETING
Online, targeted and viral mar-
keting are key components of the
Victory game plan for the album.
“We are doing targeted mass e-mails
through Amazon,” Brummel says.
“We have set up a special Web site
for the album [at] atreyucurse.com.”
The latter site has heen designed

to project a mysterious ambiance to
instill a sense of discovery in fans
that visit the site, in an attempt to
ramp up Internet viral marketing for
the album, Brummel says.

Dean Tabaac, VP of sales at RED,
says the viral marketing story is the
hardest one to quantify or explain
to retail.

“The Internet and viral market-
ing have now become the word-of-
mouth. Its impact is hard to meas-
ure; it’s hard to explain. You can't
touch it or smell it,” Tabaac says.

But it is having an impact on
sales, and Tabaac adds that some-
times, like Tug McGraw, “you just
got to believe” the label when they

AOL Music: Total

Top Audio
1 USHER FT. LUDACRIS % LIL JOHN

Yeah! La-acE/ZomBA 1,416,609
2 USHER *
Bum Larace/zomsa 1,365,526
3 BRITNEY SPEARS
|7 Everytime e 805,715
4 ASHLEE SIMPSON
Pieces of Me GeFFEN 772,505
5 D12 FT. EMINEM
My Band iNTERSCOPE 517,860
6 AVRIL LAVIGNE *t
Don’tTell Me rca 512,562
| Z JESSICA SIMPSON
Take My Breath Away cOLUMBIA 463,321
8 FANTASIA *
Summertime s ReCorRDS 453,310
9 MARIO WINANS FT. ENYA & P. DIDDY
| Don’t Wanna Know B0 BoY 364,383

10 BEYONCE

Naughty Girl coLumsia 323,134

come with that type of story.

Thanks to that development, there
has been a whole new breakthrough
in the last year or two in helping
bands get out of the box quicker. 1

“Look at all the bands-——Modest
Mouse, Thursday, Dashboard Con-
fessional, Killswitch Engage to name
a few—that have sold more than
anybody expected,” he says. He puts
Atreyu on the list.

In fact, RED senior VP of product
development Alan Becker points to
the recent debut of Killswitch
Engage to tell Atreyu's story. ‘

Both bands released albums in
May 2002. Killswitch Engage’s “Alive
or Just Breathing” has scanned
114,000 copies, and Atreyu’s “Suicide
Notes & Butterfly Kisses” has moved
107,000 units, according to Nielsen
SoundScan. Momentum-wise,
however, the former album has
sold 23,000 units this year, while
Atreyu’s set has nearly doubled
that with 45,000 scans.

That’s why Victory and RED
think Atreyu has a shot of at least
matching Killswitch Engage’s
debut-week sales of 38,000 for
“The End of eartache,” Becker
says, which bowed May 11.

But even with all that “The
Curse” has going for it, Brum-
mel expects the Ozzfest tour to
be the real sales driver. The band
is on the second stage.

“Every year one band takes off
from this tour, and Atreyu has
what it takes to be the one this year,”
Brummel says. “They rock, absolute-
ly. Atreyu will be that band this year,
mark my words.’

Tabaac says the Atreyu album also
has an additional ingredient work-
ing on its behalf: Victory has suc-
cessfully branded itself. “The kids
trust [Victory],” he says.

Leaving no stone unturned, Vic-
tory Records is also working its dis-
tributor to ensure the success of the
label’s summer releases. In an e- |
mail to the RED staff, Victory prom-
ised that if four of its albums hit gold
by the end of the vear, the label will
pay for a RED convention on an
island in the Caribbean.

Monthly Streams

* First Lister/FirstView * Artist of the Month * Breaker Artist ** Sessions@AOL |
Source: AOL Music for four weeks ending June 17, 2004

Top Video
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SONY MUSIC ENTERTAINMENT 57002 19.98
FOXVIDEQ 01286 | 19,98

VENTURA DISTRIBUTION 95202 19.98

—_— e,

B addotdREdow usnbwi =
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é ] Sales data compiled by N Nielsen
= VideoScan w
2 =]
) TITLE PROGRAM SUPPLIER & NUMBER &

¥t NUMBER 1 S
THE METHOD PILATES: TARGET SPECIFICS

CRUNCH - FAT BURNING PILATES
PILATES FOR DUMMIES

17 Weeks At Number 1
CURRENT WELLNESS 30840 12.98

ANCHOR BAY ENTERTAINMENT 12585
ANCHOR BAY ENTERTAINMENT 10948
BILLY BLANKS' TAE-BO CARDIO GOODTIMES HOME VIDED 02945 | 18.98
LESLIE SANSONE. WALK AWAY THE POUNDS GOODTIMES HOME VIDED 02642
CRUNCH: PICK YOUR SPOT PILATES ANCHDR BAY ENTERTAINMENT 12273 | 9.98 |
LESLIF SANSONE: GET UP & GET STARTED GOODTIMES HDME VIDED 330210
BASIC YOGA FOR DUMMIES ANCHOR BAY ENTERTAINMENT 11586 998
THE FIRM_ - COMPLETE AEROBICS & WEIGHT TRAINING (2003) GOODTIMES HDME VIDED 02903 | 19,98
| FAT BLASTING YOGA-21 DAYS TO A HEALTHY BODY ARTISAN HOME ENTERTAINMENT 13166 | 14.98
“ 1 LEISA HART'S FIT MAMA - PRENATAL WORKOUT GOLOHILL HOME VIDED 00756 | 14.98
PILATES - BEGINNING MAT WORKOUT GAIAM VIDEQ 63134
PILATES FOR ABS GAJAM VIDED 369193 998
BARON BAPTISTE: POWER YOGA LEVEL 1 GOODTIMES HOME VIDED 76878 | 14.98
CRUNCH - CARDOSALSA ANCHOR BAY ENTERTAINMENT 12583 | 14,98 |
| PILATES YOGA TWO-PACK ARTISAN HOME ENTERTAINMENT 61294 | 19.98
| 10 MINUTE SOLUTION ANCHOR BAY ENTERTAINMENT 10975 | 9.98
1 LIVING YOGA 5-PACK GAIAM VIDEO 369080 | 2998 |

| BALANCE BALL FITNESS FOR BEGINNERS GAIAM VIDEO 69013 | 14.98
20 | LESLIE SANSONE: HIGH CALORIE BURN GOODTIMES HOME VIDED 430210 | 9.98
B e—— e e — S

Top Kid Video and Heatth & Fitness video refers to VHS sales. Recreational Sports refers to DVD sales. 4 IRMA goid certification for sale of 125000
untts o a dollar volume of $9 million at retail for theatrically released programs, 25,000 units and $1 million at suggested retail for nontheatrical
tisias. ©IRMA platinum certfication for sale of 250,000 units or a doliar volume of $18 million at retail for theatrically released programs, or 50,000
units or $2 million at suggested retail for nontheatrical tides. ©2004, VNU Business Media, Inc. and Nielsen VideoScan Inc. All nghts reserved.
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DVD Mines
Made-For-TV

BY JILL KIPNIS

1.OS ANGELES—Major and inde-
pendent studios are increasingly
releasing made-for-TV movies on
DVD. And they are counting on
healthy sales in the process.

“There could be a TV movie that is
as big saleswise as a theatrical
release,” says Mary Lou Bono, director
of marketing for Ventura Distribu-
tion’s StudioWorks arm. “DVD has
broken all of the rules. Look at the
success of “The Simpsons.” We are
now interested in looking for more
TV-movie acquisitions.”

Studios say top sales for DVDs of
such series as “The Simpsons”
(Twentieth Century Fox Home
Entertainment) demonstrate con-
sumers’ interest in all kinds of TV
programming.

Studios released
443 TV-series DVD
projects in 2003,
75% more than
in the previous
year, according to
the DVD Release
Report.

“We know that
fans like the pro-
grams on DVD because they want
more than just the experience of what
they saw on TV,” says Christine Mar-
tinez, VP of nontheatrical franchise
marketing for Warner Home Video.

The increasing number of female
DVD buyers (Billboard, June 19) also
bodes well for TV films on DVD. “A lot
of TV movies are geared toward
women to begin with,” Bono notes.

Studios say brand recognition is
key to marketing TV films on DVD.
WHV is distributing Lifetime’s origi-
nal TV films (Billboard, May 15).
Upcoming titles include “Homeless to
Harvard” (Sept. 7, $19.98).

“Their movies get such high
ratings,”
Martinez
says, “which
will translate
well for sales

CAMRBLTHE SO RPN MGTERRR

on DVD.”
Another
Ventura

Distribution label, UrbanWorks, is
finding that its line of BET original
movies benefits from brand recogni-
tion as well.

“The BET line is one of [the] top-
selling product lines in our catalog,”
UrbanWorks VP of sales and mar-
keting Quincy Newell says.

The BET line, which debuted in
2002, includes romance, mystery and
drama titles like “After All.”

Some TV films on DVD are get-
ting the attention of promotional
partners. StudioWorks will market
its Aug. 3 release of Showtime orig-
inal film “A Time for Dancing”
($19.99, DVD only) through a part-
nership with Capezio dancewear.

004 : 0000 ' - . .
> Sales data compiled by N Nielsen =
s SoundScan 2y
5 TITLE Principal ag
< LABEL / DISTRIBUTING LABEL & NUMBER Performers e
He NUMBER 1 582 1 week AtNumber 1
UNDERMIND ELEKTRA RECOROS/MWARNER MUSIC VIDED 62969 Phish [19.98 CD/DVD
DISCLAIMER Il wing-UP VIOED/BMG vIOEQ 13100 Seether | 1833CO/OVD
LIVE IN BOSTON RepriSE MUSIC VIDEDWARNER REPRISEViDED 28726 Fleetwood Mac | 3038 CD/OVD
PUNK-0-RAMA 9 Epiraph VIDED/KDCH VISION VIOEQ 86716 Various Artists | 7.38C0/OVD
KOMP 104.9 RADIO COMPA UnveRsAL LATINDUNIVERSAL MUSICE viDED DIsT 310255 Akwid | 17.98 CO/OVD
1 LIVE AT WEMBLEY 4 7 coluMBIA MUSIC VIDED/SONY MUSIC ENTERTAINMENT 58625 Beyonce | 1$38EQDVDICD
2 LIVE_ IN TEXAS WARNER MUSIC VIDED 48563 Linkin Park | 21.98C0/0VD
26 EL QUINTO TRAGO 0isa viDEOUNIVERSAL MUSIC & viDEO DisT. 726973 Grupo Bryndis | 1498 CO/OVD
9 Ml BILL GAITHER'S ALL TIME FAVORITE HOMECOMING SONGS AND PERFORMANCES VOLUME! meswuscwrowss BifGather | 14.98 DVD
0 BILL GAITHER'S AL TIME FAVORITE KOMECOMING SONGSAND PERFORMANCES VOLUME et BilGather | 14.98 DVD
1" LED ZEPPELIN & ' aTuanTic vioED 970138 Led Zeppelin | 29.98 DVD
18 CON EXPERIENCIA Y JUVENTUD unwasowunnersamuscaviocoost oo Los Huracanes DelNode | 17.98 CD/OVD
4 CON MIS PROPIAS MANOS univisionuniversatmusicaviosoDist sz Lupillo Rivera | 17,98 CO/DVD
6 PAST, PRESENT & FUTURE  cerren HomE viDEDUNVERSAL MUSIC& vIDEQDISTost Rob Zombie | 1898 CO/OVD
BLUEWILD ANGEL LIVE AT THE ISLE OF WIGHT o oxpemmcesoromxsemenuheRsaL s s v0E0 DT o0 Jmiterd | 19.98 DVD
5 SHOW: ANIGHT IN THE LIFE OF MATCHBOX TWENTY Rouncerunnersa muscavoeonsT sos— maichboxwerty | 29.98 DVD
7 PART Il w7 RECORDS/TVT 02378 Lil Jon & The East Side Boyz | 1198 CD/DVD
24 THE FAREWELL TOUR  iMAGE ENTERTAINMENT 00759 Cher |24.98DVD
A 30 THE BEST OF JEFF FOXWORTHY: DOUBLE WIDE, SINGLE MINDED wnosowe v JeffForwortty | 18.98CO/DVD
0 LIVE! IN TUNE & ON TIME ceren Homevmm;mvmm MUS(C & YIDEO DIST 002713 DJShadow | 24.98DVD/CD
13 LIVE AT DONINGTON a ® ericmusic vioEo/Sony MusIC ENTERTANMENT sss6s  AC/DC | 14.98 DVD
12 THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS VULGARHITS eermamommemsorse Patem | 1898 CD/OVD
8 DEJANDO HUELLA roNovisAUNIVERSALMUSIC & VIOED DIsT 351229 Conjunto Primavera | 17.98 CD/DVD
©) LIVE & OFF THE RECORD e epic HoME vIDED/SONY MUSIC ENTERTAINMENT 91109 Shakira | 18.98 DVD
EN CONCIERTQ nisa vioeo 726972 Cardenales De Nuevo Leon | 1698 CD/DVD
23 COME FLY WITH ME repmis music vieonwarNer REPRISE vioEo 4663 Michael Buble | 2398 DVD/CD
: GREATEST HITS: THE VIDEQ COLLECTION wasnesmusicvioen o ZZ Top | 19.98 DVD
22 WHEN THE SUN GOES DOWN 4 BnawmG viDED 57200 Kenny Chesney | 6.98 DVD
16 IN THE ZONE a JVE/Z0MBA VIDED/BMG VIDED 59387 Britney Spears | 1998 DVD/CD
0 RUSH IN RID 4 * ANTHEM/ZOE VISION VIDED/UNIVERSAL MUSIC & VIDEO DIST 431040 Rush |29.98 DVD
15 WELCOME TO SUNNY FLORIDA Epic Mus(CVIDEQ/SONY MUSIC ENTERTAINMENT 55323 ToriAmos | 1838 DVD/CD
g CORPORATE GHOST VIDEOS 1980-2002 6eres woue vioeaunversa MUSC svioeoDisT s SonicYouth | 16.98 DVD
CONCERT FOR GEORGE a 7 RHINO HOME VIDEO 70241 Various Artists | 29.98 DVD
10 YOU ARE THE QUARRY  sanCTUARY/BMG VIDED 85001 Morrissey | 2238 CO/DVD
14 SEDUCCION UNWERSAL LATINO/UNIVERSAL MUSIC & VIDEO DIST. 310263 Jennifer Pena | 17.98C0/OVD
6 LIVE AND SWINGIN': seerise mustc vossmsaermuscvoeome.  Frank Sinatra, Dean Martin & Sammy Davis Jr | 2598 CD/DVD
I 1 97 NO DOUBT THE VIDEOS: 19822003 INTERSCOPE VIDEQ/UNIVERSAL MUSIC & VIDEQ DIST. 002171 NoDoubt | 14.98DVD
17 EXITOS CON TRADICION SINALOENSE ronovisauNVERSAL MUSIC &VIDEO DIST 551341 Banda £l Recode | 17.98 CD/DVD
A 25 THE REEL ME e Epic musIC VIDED/SONY MUSIC ENTERTAINMENT 90767 Jennifer Lopez | 1398 0VD/CD
Ul 33 UP! LIVE IN CHICAGO a MERCURY NASHVILLE VIDEOIUNIVERSALMUSIC B VIDECDIST wises. Shania Twain | 19.98 DVD

RIAA gold cert. for sales of 25,000 units for video singles; ® RIAA gold cert. far sates of 50,000 units for SF or LF videos, A RIAA platinum cert. for
sales af 50,000 units for video singles: A RIAA platinum cert for sales of 100,000 units for SF er LF videos; < RIAA gold cert. for 25,000 units for SF or LF
wvideos certified prior to April 1, 1991, @ RIAA platinum cert. for 50,000 units tor SF or LF videos certified prior to April 1, 1931. © 2004, VNU Business
Media, Inc. and Nielsen SoundScan Inc. All rights reserved.
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= I Sales data compiled by R® . .
Y £ N Nielsen 54| o |
3 ‘5:? = | TITLE VideoScan Principal E a0 £ S
= I % : VideoScan ey = LABEL/DISTRIBUTING LABEE & NUMBER . - :e’\:for;ne;s > o o
= s TITLE Princioal | € B NUMBER 1% eeks At Number
- s rincipal | 2 | 4 LORD OF THE RINGS: RETURN OF THE KING {FULL SCREEN 2 TAPE EDITION) Eliiah Wood i
= Ex g LABEL/DISTRIBUTING LABEL & NUMBER Performers | & | & ! NEW LINE HOME ENTERTAINMENTAWARNER HOME VIDEQ 06927 |anI ac%ﬂgn o | (i
" —— . ALONG CAME POLLY Ben Stiller B
SEE NUMBER 1 e 1 Week At Number 1 3 UNIVERSAL STUDIOS HOME VIDEO 62198 Jennifer Aniston A e
DORA THE EXPLORER: SILLY FIESTA 004 0.8
. ALONG CAME POLLY (WIDESCREEN) Ben Stiller |13 2.0 i ° PARAMOUNT HOME ENTERTAINMENT 19583 Dora The Explorer| 2004 | NR | 9.
UNIVERSAL STUDIOS HOME VIOED 23843 Jennifer Aniston ’ 4 POKEMON: JIRACHI WISH MAKER 2004 | NR |19.98
'4 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36331 POkemOn [
ALONG CAME POLLY (PAN & SCAN) Ben Stiller . MIRACLE
3 5 NIVERSACSTUQCS HOMEWVIDED:24428 Jennifer Aniston |7 6713/ 2698 5 B WALT DISNEY HOME ENTERTAINMENT/BUENA ViSTA HOME ENTERTAINMENT 23164 Kurt Russell| 2004 | PG [24.98
SHREK Mike Myers
3 MYSTIC RIVER (WIDESCREEN) SeanPenn | g |70 s B L T Eie gy | 2001 | PG 1498
+|  WARNER HOME VIDED 27721 Tim Robbins
7 I PETER PAN Jeremy Sumpter| 5003 | PG |24.98
4 L A NG SEAR) et | R 2788 Z"p':vé".s\fgéﬁgsé’?gﬁféﬁ;\ms SPONGEGUARD ON DUTY i
WARNER HOME VIDEQ 27720 Tim Robbins ) :
= 8 n PARAMOUNT HOME E% TERTAINMENT 79823 SpongebOb Squarepants 1 840 N R 998
‘| LORD OF THE RINGS: RETURN OF THE KING (WIDESCREEN 2-DISC EDITION) Elijah Wood ) BROTHER BEAR f
. ' | NEW LINE HOME ENTERTAINMENTAWARNER HOME VIOEO 06329 fan McKellen |P6-13}29.%8 L © WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMIENT 52242 Animated| 2003 | G |24.98
B X - HAUNTED MANSION Eddie Murphy
6 i 2 P hE\ONRLRE?;MI:LETEgﬁmﬁa&ﬂgg%ggﬂ;gﬁﬁg”G (PAN & SCAN 2 DISC EDITION) |aﬂ'ﬁrclr¥gﬂgg PG-13| 29.98 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32091 Jennjfer‘ﬂlly 2003)f RG| [j2+98
— FINDING NEMO . Animated| 2003 G |24.98
3 5| | monsTer Charlize Theron o WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30081
: i COLUMBIA TRISTAR HOME ENTERTAINMENT 05552 Christina Ricci i gx%;g';'z:;HAT KID Kristen Stewart | 2004 | PG [19.98
| SHREK Mike Myers CHEAPER BY THE DOZEN (2003) Steve Martin
LA 22 UNIVERSAL STUDIOS HOME VIOEQ 30699 Cameron Diaz | PG {1998 AR Bonnie Hunt 2003 | PG |22.98
, SOMETHING'S GOTTA GIVE Jack Nicholson =
B Guoreissaow sason one e cragete | [0 S e o s S| 2003713/ 145
=FaS HARRY POTTER AND THE CHAMBER OF SECRETS Daniel Radcliffe 2002 PG |24.98
10 B EUROTRIP (WIDESCREEN UNRATED VERSION) Scott Mechlowicz | yp | 9695 AARNER OVE VORC 2! Emma Watson
| | DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 91634 : SCARY MOVIE 3 Charlie Sheen | 2003 | R |24.98
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 34553 Anna Faris i
1 6 e CHRONICLES OF RIDDICK: PITCH BLACK (WIDESCREEN UNRATED VERSION) Vin Diesel NR | 26.98 HARRY POTTER AND THE SORCERER'S STONE Daniel Radcliffe 2001 | PG |14.98
y S | OREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEQ 24772 Cole Hauser WARNER HOME vIDEQ 21331 Emma Watson )
{ . MONA LISA SMILE .
‘P2 7 | | SHREK/SHREK 3.D (2 PACK) Mike Myers | pi | 56 gg COLUMBIA TRISTAR HOME ENTERTAINMENT 10072 Julia Roberts | 2003 |PG-1314.98
i D S HOME ENTERTA RSAL STUQIOS HOME VIDEO 91712 Cameron laz -
- SEABISCUIT Jeff Bridges 2003 |PG-13[14.98
. UNIVERSAL STUDIOS HOME VIDEQ 061427 Tobey McGuire )
13 | CITY OF GOD Alexandre Rodrigues R |2998
| WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31545 : THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING Elijah Wood | 2001 |pG-13]22.98
- NEW LINE HOME ENTERTAINMENT/WARNER HOME VIOEQ 5415 lan McKellen 2
] ‘| OUT OF TIME Denzel Washington | POWER RANGERS: DINOTHUNDER - DAY OF THE DINO VOL. 1
14 &y MBM HOME ENTERTAINMENT 05349 Dean Cain |C13| 1498 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 14545 Power Rangers| 2004 | NR /14.98
. THE LORD OF THE RINGS: THE TWO TOWERS Elijah Wood 5
15 i r\%ﬁnﬁ%ﬁ”&&ﬁnﬁmms %gtﬁg{]ay ggmgy PG-13[14.98 NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEQ 06234 lan McKellen 2002 |PG-1322.98
9 DORA THE EXPLORER-DORA'S PIRATE ADVENTURE . 8
PARAMOUNT HOME ENTERTAINMENT 79583 Animated| 2004 | NR | 9.9
16 T A o 0 Moo o |PG-13/29.88 BLUE'S CLUES: BLUE TALKS
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 35963 ethod Man : ! : .
e PARAMOUNT HOME ENTERTAINMENT 79733 Blue's Clues | 2004 | NR | 9.98
[ BRAVEHEART Mel Gibson ! ?
17 PARAMOUNT HOME ENTERTAINMENT 155884 " B 058 anNQqu-{'t‘\tEEmJImSnCOOBY DOGFSAFARISOIGDOH Scooby-Doo| 2004 | NR | 14.98
o @ RIAA gold . les of 50,000 units or $1 million in sales at d retail. A RIAA plati . fi les of 100,000 units or $2 million in sales at suggested retail.
18 8 MIRACLE (PAN & SCAN) Kurt Russell PG |29.98 4 IRMA gggld g:rrttiﬁgz;tisoaneéfa minimﬂr?\| ;foerS,Og‘Ol J?\Rsmo:g%Zﬁaf:gl?ﬁéemrszﬂﬂllion at retgi?fg‘rutwegfricetll\;sr:;z:ed progra‘r’nsl. O?Lf aﬂéalgtnzlagt?ﬂeusn;s aungngls r?\illlrgna;t
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 33151 ! suggested retail for nontheatrical titles. IRMA platinum centification for a minimum safe of 250,000 units or a dotlar volume of $18 million at retail for theatrically released pro-

grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 2004, VNU Business Media, Inc. and Nielsen VideoScan. Al rights reserved

19 ¥ : | RESERVOIR DOGS: SPECIAL EDITION Harvey Keitel R |1498
| ARTISAN HOME ENTERTAINMENT 12050 Tim Roth - g 7 - * :
ﬂ;"ﬂvﬂl | N\
. £ . 3 r
20 ) gﬁﬁg%gﬁ%&%ﬁgéﬁzﬁ%#& EDITION) Eddie Murphy PG |19.98 Provided by Home Video Essentials, © 2004, Rentrak Corporation. All rightiiis:‘r:/fd. Principal | 2
= e e = " LABEL/DISTRIBUTING LABEL & NUMBER RnTRAK @ueumu Performers | =
YOU PECIAL ED| N Margues Houston
21 W | COLUMBIATRISTAR HOME ENTERT&INMENTUAIH teve Harvey PG-13 28.98 % NUMBER 1 &Y 1 Week At Number 1
| SPIDER-MAN (PAN & SCAN Tobey Maguire MYSTIC RIVER Sean Penn | g
22 COLUMBIA TRISTAR ok ENYERTAlNMENTOG]Sg Kindon Dungt | PG-13] 19.98 WARNER HOME VIDEQ 27721 Tim Robbins
g ALONG CAME POLLY _Ben Stiller | 15
23 | EVER AFTER: A CINDERELLA STORY (REPACKAGED EDITION) Drew Barrymore PG | 1498 UNIVERSAL'STUDIOS HOMEVIOED 23643 Jennifer Aniston
FOXVIOEQ 05761 Anjelica Huston ) MONSTER Charlize Theron R
% . — Heath Led COLUMBIA TRISTAR HOME ENTERTAINMENT 05552 Christina Ricci
2 § eath Ledger | pg.13] 14,98 EUROTRIP Scott Mechlowicz
COLUMBIA TRISTAR HOME ENTERTAINMENT 06143 DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIOED 81773 R
MIRACLE (WIDESCREEN Kurt Russell PAYCHECK Ben Affleck |pp
25 Wy WALT msmsvuongs ENTERTA]NMENT[BUEN)AVISTA HOME ENTERTAINMENT 33152 PG 12998 PARAMOUNT HOME ENTERTAINMENT 38034 Uma Thurman PG-13
. WELCOME TO MOOSEPORT Gene Hackman
26 FIELD OF DREAMS (WIDESCREEN ANNIVERSARY EDITION) Kevin Costrer | pg | 96.98 FOXVIDEQ 22111 Ray Romano PG-13
| UNIVERSAL STUOIOS HOME VIOEO 20120 A
] LORD OF THE RINGS: RETURN OF THE KING Elifah Wood |pee 44
] { SWEET HOME ALABAMA Reese Witherspoon b 1965 NEW LINE HOME ENTERTAINMENTWARNER HOME vIDE 06929 fan : cKellen
| TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 29126 Josh Lucas - SCARY MOVIE 3 Charlie Sheen PG-13
-+ DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 34626 Anna Faris
| LEGENDS OF THE FALL Brad Pitt i
28 - COLUMBIA TRISTAR HOME ENTERTAINMENT 78727 Anthony Hopkins R |1498 xgninﬁiﬁv\nsg\'/lr?s@zmeRAl Tom Cruise R
j i ; MIRACLE Kurt Russell
29 i a{@mﬂg&ms;ﬁggﬁ?ﬂfgGESEP‘ SPECIAL EDITION) RWﬁrvmgth; R [1998 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 33151 PG
= @ A qoid certification for a minimum of 125,000 units or a dollar volume of $9 millicn at retail for theatrically released programs, or of at least 25,000 units and $1 million at suggested retall for nantheatntai tites. <> IRMA platinum cersfication for
30 ONCE UPON A TIME IN MEXICO Antonio Banderas R 19.98 a miimum sale of 250,000 unnts or  dollar volume of $18 millon at retail for theatrically released programs, and of atleast, 50,000 units and $2 million at suggested retailfor ngntheatncal tities. © 2004, YNU Business Media, Inc. All rights reserved
COLUMBIA TRISTAR HOME ENTERTAINMENT 08717 Johnny Depp ’
: M.A.S.H. (COMPLETE SEASON 6 Alan Alda 4
31 Foxwozomsa( ) n NR 3998 -
32 THE COUNT OF MONTE CRISTO Jim Caviezel |56 1l 1998 3% Rewrrax (FS3ENTIALS _ Manufacturer
i s TOUCHSTONE HOME VIOEO/BUENA VISTA HOME ENTERTAINMENT 24019 Guy Pearce o =
e NUMBER 1 s 4 Weeks At Number 1
33 R RWIDESGREENISEECIAISEDITIONY ocenfen | g (3998 ] PS$2: RED DEAD REVOLVER Rocksfar Games | i
21 RO SAVING PRIVATE RYAN: D-DAY 60TH ANNIVERSARY EDITION Tom Hanks | g 9698 2 PS2-NBA BALLERS Midway Entertainment | NR
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDED 91700 Matt Damon "
- 3 PS2-HITMAN: CONTRACTS Eidos | M
35 I STARSHIP TROOPERS 2: HERO OF THE FEDERATI Lawrence Monoson R |2498
R C0LMEI TRISTAR HOME ENTERTAINMENT 01648 ‘ 8 XBOX- CHRONICLES OF RIDDICK: BUTCHER BAY Vivendi Universal | M
MY BEST FRIEND'S WEDDING (SPECIAL EDITION Julia Roberts
36 M e ST RRIEND;SIWEDDING]] ) Dermot Maroaey |PG-13] 1998 5 XBOX: RED DEAD REVOLVER Rockstar Games | M
CHRONICLES OF RIDDICK: PITCH BLACK (PAN & SCAN UNRATED VERSION) vin Diesel B 4 PS2-NEED FOR SPEED: UNDERGROUND Electronic Arts | E
7 & 5 o HOME EN 7 STUOIOS HOME VIDED 25423 Cole Hauser | NR | 2698
AW | oI oh - 6 PS2-SYPHON FILTER: OMEGA STRAIN Sony Computer Entertainment | v
a | JAWS ANNIVERSA| 'S EDITION Roy Scheider 1
38 7 UNIVERSAL STUDIOS HOME VIDED 20912 Richard Dreyfuss PG | 1498 ; | NGC: SHREK 2 Activision E
39 " dl) BIC LEBOWSKI =~ Joﬁj:ggé%ggg R |14.98 9 | PS2: MLB 2005 Sony Computer Entertainment | g
40 X THE LAST Sé\MURAI (2 DISC PAN & SCAN EDITION) Tom Cruise R |2998 10 | PS2-JAMES BOND 007: EVERYTHING OR NOTHING ElectronicArts | T
WARNER HOME VIDEQ 28382 -
- © 2004, VNU Business Media, Inc. Al rights reserved.
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w3 Billboad” VIDEO MONITOR

THE MOST-PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS For week ending
“New Ons" are those clips with six or more plays for the first time in the chart week. JUNE 20, 2004

{

— B CMT

330 Commerce Street, Nashville, TN 37201

NUSIC TELEVISION®

1234 W, Street. NE, Washington, 0.C. 20018 1515 Broadway, New York. NY 10036 1515 Broadway, New York, NY 10038

NEW FOUND GLORY, ALL DOWNHILL FROM HERE
USHER, BURN

BRITNEY SPEARS, EVERYTIME

LLOYD BANKS, WARRIOR

LLOYO BANKS, ON FIRE

MODEST MOUSE, FLOAT ON

ASHLEE SIMPSON, PIECES OF ME
BEASTIE BOYS, CH-CHECK IT OUT
HOOBASTANK, THE REASON

LINKIN PARK, BREAKING THE HABIT

012, HOW COME

JOJO, LEAVE (GET OUT)

LENNY KRAVITZ, WHERE ARE WE RUNNIN
KEVIN LYTTLE, TURN ME ON

FRANZ FERDINAND, TAKE ME OUT
MURPHY LEE, HOLO UP

i BLINK-182, DOWN

& CHRISTINA MILIAN, DIP IT LOW
INCUBUS, TALK SHOWS DN MUTE

BRANDY, TALKk ABOUT OUR LOVE
YING YANG TWINS, WHAT'S HAPPENIN
USHER, BURN

SLUM VILLAGE. SELFISH

4 LLOYD POLITE, SOUTHSIDE
LLOYD BANKS, WARRIOR
LLOYD BANKS, ON FIRE

JAY-Z, 99 PROBLEMS

NINA SKY, MOVE YA BODY

LIL FLIP, GAME OVER

JUVENILE, SLOW MOTION

BIG & RICH, SAVE A HDRSE (RIDE A COWBOY!
JOSH GRACIN, | WANT TO LIVE

KENNY CHESNEY. LIVE THOSE SONGS
GRETCHEN WILSON, REDNECK WOMAN

TOBY KEITH, WHISKEY GIRL

JULIE ROBERTS, BREAK DOWN HERE

REBA MCENTIRE, SOMEBODY

SHEDAISY, PASSENGER SEAT

BILLY CURRINGTON, | GOT A FEELIN'

JOHN MICHAEL MONTGOMERY, LETTERS FROM HOME
TERR! CLARK, GIRLS LIE TOO

LIL SCRAPPY, NO PROBLEM § MARTINA MCBRIOE. HOW FAR

MURPHY LEE. HOLD UP MONTGOMERY GENTRY, IF YOU EVER STOP LOVING ME
JANET JACKSDN, ALL NITE (OON'T STOP) '8 RACHEL PROCTOR, ME AND EMILY

T\ LET'S GET AWAY JEOD HUGHES, HIGH LONESOME

BEENIE MAN, DUDE LDRETTA LYNN, MiSS BEING MRS

TERROR SQUAD. LEAN BACK i JOE NICHOLS, IF NOBODY BELIEVED IN YOU
MDNICA. U SHOULD'VE KNDWN BETTER TRACE ADKINS, ROUGH & READY

MARIO WINANS, { OON'T WANNA KNOW CROSS CANADIAN RAGWEED, SICK ANO TIREQ
8BALL & MJG, YOU DON T WANT DRAMA KEITH URBAN, YOU LL THINK OF ME LUDACRIS, DIAMDND N THE BACK

YUNG WUN, TEAR IT UP SARA EVANS, SUDS IN THE BUCKET HILARY & HAYLIE DUFF, DUR LIPS ARE SEALED
BEYONCE, NAUGHTY GIRL EMERSDN DRIVE. LAST ONE STANDING TRAPT, ECHO

YOUNG ROME. AFTER PARTY CLAY WALKER, | CAN'T SLEEP NINA SKY, MOVE YA BODY

MDBB DEEP, GOT IT TWISTED TIM MCGRAW, LIVE LIKE YOU WERE DYING MARIA MENA, YOU'RE THE ONLY ONE
HOUSTON,, | LKE THAT SARA EVANS, PERFECT SUGARCULT, MEMORY

JADAKISS, TIMES UP/THE CHAMP IS HERE ALAN JACKSON & JIMMY BUFFETT , 17 S FIVE 0 CLOCK SOMEWHERE DASHBDARD CONFESSIONAL, VINDICATED
USHER, CONFESSIONS PART 11 MINDY SMITH, COME TO JESUS TWISTA, OVERNIGHT CELEBRITY

ALICIA KEYS, IF | AIN'TGOT YOU KENNY ROGERS. MY WORLO 1S OVER SWITCHFDOT. DARE YOU TO MOVE

QUTKAST, ROSES JENKINS, BLAME IT ON MAMA MIS-TEEQ, SCANDALOUS

ELEPHANT MAN, JOOK GAL [WINE WINE} KENNY CHESNEY & UNCLE KRACKER. WHEN THE SUN GOES DOWN SNOW PATRDL, SPITTING GAMES

R. KELLY. HAPPY PEDPLE TRAVIS TRITT, THE GIRL'S GONE WILD JUVENILE, SLOW MOTION

DIERKS BENTLEY. WHAT WAS | THINKIN'
TRACE ADKINS, HOT MAMA

LDS LONELY BOYS, HEAVEN
TDBY KEITH, AMERICAN SOLDIER

BEASTIE BOYS, CH-CHECK IT OUT
USHER, BURN
HDDBASTANK. THE REASON
BEYDNCE, NAUGHTY GIRL
VELVET REVOLVER, SLITHER
# OUTKAST, ROSES

ALICIA KEYS, IF{ AIN T GOT YOU

SWITCHFOOT, MEANT TO LIVE

BRITNEY SPEARS, EVERYTIME

LOS LONELY BOYS, HEAVEN

TRAIN, OROINARY
JAMIE CULLUM, ALL AT SEA
JOSS STONE. SUPER DUPER LOVE
MOOEST MOUSE, FLOAT ON
COUNTING CROWS, ACCIDENTALLY IN LOVE
USHER. YEAH
ALANIS MDRISSETTE, EVERYTHING
¥ JET,COLD HARD BITCH
§ MARDONS, THIS LOVE
FINGER ELEVEN. ONE THING
FLEETWODD MAC. LANDSLIOE
GAVIN DEGRAW, ) DON'T WANT TO BE
MARIO WINANS, { DON T WANNA KNOW
GEDRGE MICHAEL, AMAZING
JANET JACKSDN, ALL NITE {DON'T STOP)
LENNY KRAVITZ, WHERE ARE WE RUNNIN
MADONNA, BEAUTIFUL STRANGER
STING, STOLEN CAR {TAKE ME DANCING}
NICKELBACK, SOMEQAY
NO DDUBT, {T'S MY LIFE
3 DOORS DOWN. HERE WITHOUT YOU
EVANESCENCE, MY IMMORTAL
MADONNA, RAY DF LIGHT
4 THE CALLING, QUR LIVES
FRANZ FERDINAND, TAXE ME QUT
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VAN HUNT, 0UST

BLACK EYED PEAS, LET'S GET IT STARTED
LINKIN PARK, LYING FROM YOU

COHEED & CAMBRIA, A FAVOR HOUSE ATLANTIC

JAY-Z, DIRT OFF YOUR SHOULDER
USHER, YEAH

LUDACRIS, 01aMONO IN THE BACK
JADAKISS, WHY

PRORBUBWHREURERLS

TWISTA, OVERNIGHT CELEBRITY TRENT WILLMON, BEER MAN AVRIL LAVIGNE, DON'T TELL ME  TRAPT, HEAOSTRONG
J-KWON, TIPSY CAROLYN DAWN JOHNSON, SIMPLE LIFE BRANDY, TALK ABOUT OUR LOVE 4 UNCLE KRACKER, RESCUE
PETEY PABLD. FREEK-A-LEEK JOSH TURNER, LONG BLACK TRAIN STORY OF THE YEAR. ANTHENM OF OUR DYING OAY 4 OUTKAST, HEY YA

KANYE WEST, ALLFALLS DOWN AMY DALLEY, MEN DON T CHANGE R, KELLY, HAPPY PEOPLE 1 BLACK EYED PEAS, HEY MAMA
LIL WAYNE, BRING IT BACK HANK WILLIAMS, JR. WHY CANT WE ALL ST GET & LONG NECKAMBALA PETEY PABLO, FREEK-A-LEEK GRETCHEN WILSDN, REONECK WOMAN
1 NEW ONS NEW ONS NEW ONS NEW ONS

§ LUDACRIS, DiAMOND IN THE BACK S JOE NICHOLS, IF NOBODY BELIEVEO IN YOU B INKIN PARK, BREAKING THE HABIT i
: TIM MCGRAW, LIVE LIKE YOU WERE DYING D12, HOW COME RS T SN SIS EEN
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012, HOW COME
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BEASTIE BOYS, CH-CHECK 1T OUT B EVANESCENCE, EVERYBODY'S FOOL
JAY-Z, 99 PROBLEMS BEASTIE BOYS, CH-CHECK IT DUT

PETEY PABLO, FREEK-A-LEEK BILLY TALENT, RIVER BELOW

KEVIN LYTTLE, TURN ME ON KANYE WEST, THRDUGH THE WIRE
INCUBUS, TALK SHOWS ON MUTE HOOBASTANK, THE REASON

FRANZ FERDINAND, TAKE ME OUT % BILLY TALENT, TRY HONESTY

LLOYO BANKS, ON FIRE I8 K-0S,B-BOY STANCE

JUVENILE, SLOW MOTION 1 HILARY & HAYLIE DUFF . OUR LIPS ARE SEALED
LLOYD BANKS, WARRIOR SAM ROBERTS, HARD ROAD
YELLOWCARD. OCEAN AVENUE i SHANIA TWAIN, WHEN YOU KISS ME BEENIE MAN, DUDE AVRIL LAVIGNE, DON'T TELL ME
LOSTPROPHETS, MAKE A MOVE JOSH GRACIN, | WANT TO LIVE LINKIN PARK, BREAKING THE HABIT CHRISTINA MILIAN, 01p IT LOW
HODBASTANK, THE REASON TRACE AOKINS, ROUGH & READY /3 TWISTA, OVERNIGHT CELEBRITY KESHIA CHANTE, BAD BOY

012, HOW COME TIM MCGRAW, LIVE LIKE YOU WERE DYING B3 CASSIDY, GET NO BETTER FEFE DOBSON, TAKE ME AWAY

FRANZ FEROINAND, TAKE ME OUT E7% JOSH TURNER, WHAT ITAINT VELVET REVOLVER, SLITHER &1 § FINGER ELEVEN, ONE THING

MODEST MOUSE. FLOAT ON BIG & RICH, SAVE A HORSE (RIDE A COWBOY! S0 YING YANG TWINS. WHAT'S HAPPENIN HILARY OUFF, COME CLEAN

STORY OF THE YEAR, ANTHEM OF OUR DYING DAY AMY DALLEY, MEN DON'T CHANGE NINA SKY, MOVE YA BOOY LINKIN PARK. BREAKING THE HABIT
SWITCHFOOT, DARE YOU TO MOVE SARA EVANS, SUOS IN THE BUCKET 71 HODBASTANK, THE REASON USHER, BURN

RASMUS, IN THE SHADOWS § (3 JULIE ROBERTS, BREAK OOWN HERE D12, How COmE & [ OUT OF YOUR MOUTH, MUSIC
MIDTOWN, GIvE IT UP £ T8 KENNY CHESNEY & UNCLE KRACKER, WHEN THE SUN GOES DOWN ELEPHANT MAN, JOOK GAL (WINE WINE) % THE DARKNESS, GROWING ON ME

THE KILLERS, SOMEBODY TOLD ME HANKWILLIAMS JR. K G2 TWE ALLJUST GET A LONG NECK JAMBALA SEETHER, BROKEN £ 8 JET, COLD HARD BITCH

THE OFFSPRING, (CAN'T GET MY) HEAD AROUND YOU BILLY DEAN, THANK GOD I'M A COUNTRY 80Y 28 STORY OF THE YEAR, ANTHEM OF OUR DYING DAY KANYE WEST, ALLFALLS DOWN

THE HIVES, WALK IDIOT WALK TRENT WILLMON. BEER MAN =-d NEW FOUND GLORY, ALL OOWNHILL FROM HERE | THREE DAYS GRACE, JUST LIKE YOU
BLINK-182. | MISS YOU } MARTINA MCBRIOE, HOW FAR &<} YELLOWCARD, DCEAN AVENUE B3 OEFAULT, THROW IT ALL AWAY

OUTKAST, ROSES LONESTAR, | M ALREADY THERE =% SWITCHFOOT, MEANT T0 LIVE % BRITNEY SPEARS, EVERYTIME

JET, COLD HARD BITCH JENKINS, BLAME T ON MAMA 3 MODEST MOUSE, FLOAT ON % BEASTIE BOYS, SABOTAGE

AUTOPILOT OFF, WHAT | WANT TRAVIS TRITT, THE GIRL'S GONE WILD USHER. BURN BLACK EYED PEAS, LET § GET IT STARTED
SNOW PATROL. SPITTING GAMES LEE GREENWOOD, GOD BLESS THEU S .A F4f CHRISTINA MILIAN, OIP IT LOW | NINA SKY. MOVE YA 80OY

JAY-2, 93 PROBLEMS AARDN TIPPIN, WHERE THE STARS AND STR PES AND THE EaGLE LY 2.8 THE CURE, THE ENO OF THE WORLD | THE KILLERS. SOMESQDY TOLD ME
SUGARCULT, MEMORY | JEFF BATES, | WANNA MAKE YOU CRY il BLINK-182, DOWN 3 SEETHER, BROKEN
KORN, EVERYTHING | VE KNOWN LORETTA LYNN, MISS BEING MRS COHEED & CAMBRIA, A FAVOR HOUSE ATLANTIC § PILATE. MELT INTO THE WALLS

- NEW ONS NEW ONS NEW ONS - NEWONS
12, HOW COME TIM MCGRAW, LiVE LIKE YOU WERE DYING 2 KEVIN LYTTLE, TURN ME ON i K-0S, B-BOY STANCE
MIDTOWN, GIVE IT UP BILLY DEAN, THANK GOD |'M A COUNTRY BOY B8 NINA SKY, MOVE YA BODY BLACK EYED PEAS, LET'S GET IT STARTEQ
BN LIT, LOOKS LIKE THEY WERE RIGHT MARTINA MCBRIDE, HOW FAR D12, HOW COME - NINA SKY, MOVE YA BODY
8 AUTHORITY ZERD, REVOLUTION § TRACY LAWRENCE, IT'S ALL HOW YOU LODK AT § CHRISTINA MILIAN, QIP IT LOW HOUSTON, | LIKE THAT
& BONE CRUSHER. TAKE YA CLOTHES OFF JOE NiCHOLS, IF NOBODY BELIEVEQ IN YOU THE CURE, THE END OF THE WORLD 012, HOW COME
N*E*R*D, MAYBE 3 MATTHEW GOOOD, ALERT STATUS REO
AMBULANCE LTD, PRIMITIVE [THE WAY | TREAT YOU}

BLINK-182, DOWN L JOHN MICHAEL MONTGOMERY, LETTERS FROM HOME
(8 MUSE, TIME IS RUNNING OUT MONTGOMERY GENTRY, IF YOU EVER STOP LOVING ME
% DASHBOARD CONFESSIONA. VINDICATED TOBY KEITH, WHISKEY GIRL
¥ THREE DAYS GRACE, JUST LIKE YOU GRETCHEN WILSON, REDNECK WOMAN
LINKIN PARK, BREAKING THE HABIT BILLY CURRINGTON, | GDT A FEELIN'
| VELVET REVOLVER, SUTHER SHEDAISY, PASSENGER SEAT
MAROONS, THIS LOVE REBA MCENTIRE. SOMEBODY
BEASTIE BOYS, CH-CHECK IT OUT CLAY WALKER, | CAN T SLEEP
INCUBUS, TALK SHOWS ON MUTE TERRI CLARK. GIRLS LIE TOO
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THE KILLERS. SOMEBOOY TOLO ME
J : . A SAMPLING OF PLAYLISTS SUBMITTED BY
' H E ‘ L I P L I S I NATIONAL VIDEO OUTLETS FOR THE WEEK
; : ENDING JULY 23,2004
N I3] 9 '/
i I

MUSIC TELEVISION®

LATIN AMERICA

Continuous programming
1111 Lincoln Rd, M'am) Beach, FL 33139

Continuous programming
Hawlay Crescent, London NW18TT

VIVA Continuous programming
Im Media Park 2, 50670 Koln, Germany

Continuous progamming
1550 Biscayne Blvd.. Miami Beach, FL 33132

FRANCO DE VITA, TU DE QUE VAS AVRIL LAVIGNE, DON'T TELL ME ! HILARY DUFF, SO YESTERDAY
PAULINA RUBID, TE QUISE TANTO MAROONS, THiS LOVE g AVRIL LAVIGNE, DON'T TELL ME
ANDY & LUCAS, TANTO LA QUERIA NELLY FURTADO, FORCA THE RASMUS, IN THE SHADOWS
JULIETA VENEGAS, ANOAR CONMIGD KELIS, TRICK ME BRITNEY SPEARS, EVERYTIME
ALEKS SYNTEK, TE SONE MARID WINANS, | OON'T WANNA KNOW BELINDA, ANGEL

CAFE TACUBA, ERES USHER, YEAHI MAROONS, THiS LOVE FRANKIE, F U RIGHT BACK

SIN BANDERA, QUE LLORC EVANESCENCE, EVERYS0DY'S FOOL EVANESCENCE, EVERYBOOY'S FOOL | NIGHTWISH, NEMO

OREJA DE VAN GOGH, 20 O ENERD THE STREETS, DRY YOUR EYES KALIMBA, NO ME QUIERD ENAMORAR OVERGROUND, AUS UNO VORBEI

DIEGO TORRES, CANTAR HASTA MORIR LENNY KRAVITZ, WHERE ARE WE RUNNIN'? ALEX UBAGO, DAME TU AIRE BEYONCE, MISSY ELLIOTT, MC LYTE & FREE. FIGHTING TEMPTATION
DAVID BISBAL, DESNUOATE MUJER &5 BEASTIE BOYS, CH-CHECK IT OUT S NELLY FURTADO, TRY PAUL VAN DYK + PETER HEPPNER, WIR SIND WIR
RICKY MARTIN. Y TODO QUEDA EN NAOA LINKIN PARK, SREAKING THE HABIT JULIETA VENEGAS, LENTO

LUIS FONSI, ABRAZAR LA VIOA § EAMON, F**K IT (1 0ON'T WANT YOU BACK! USHER, YEAH!

BELINDA, LO SIENTD | FRANZ FERDINAND, MATINEE BEASTIE BOYS, CH-CHECK IT OUT

ROBI ROSA, MAS Y MAS i DUTKAST, ROSES ZOE, LOVE |

LA DREJA DE VAN GOGK, DESEOS DE COSAS IMPOSIBLES @ DIE FANTASTISCHEN VIER, TROY 8 SIMPLE PLAN, DON'T WANNA THINK ABOUT YOU

SIN BANDERA, MIENTES TAN BIEN GISLI, HOW ABOUT THAT BLINK-182, 00OWN

JENNIFER PENA, VIVO Y MUERO EN TU PIEL BLACK EYED PEAS, LET S GET IT STARTEQ STERIOGRAM, WALKIE TALKIE MAN

JUANES, LA PAGA PHOENIX, AUN, RUN, RUN JC CHASEZ, ALL DAY LONG | DREAM ABOUT SEX |

NELLY FURTADQ, TRY i N*E*R*0, MAYBE BLACK EYED PEAS, HEY MAMA |
CHAYANNE, SENTADA AQUI EN M ALMA d BRITNEY SPEARS, EVERYTIME AFI, SILVER ANO COLD

TIZIANO FERRO, TARDES NEGRAS

EAMDN. F**K IT (1| DON'T WANT YOU BACK}
ROSENSTOLZ, ICH WILL MICH VERLIEBEN
MARIO WINANS, | DON'T WANNA KNOW
ALEXANDER, SUNSHINE AFTER THE RAIN
BRITNEY SPEARS, EVERYTIME

P&G Deal
Extends ‘Reach’

Tom Joyner’s Reach Media has
reached an agreement with Procter
& Gamble that is unprecedented in
R&B radio.

A number of P&G brands will spon-
sor promotions and segments on the
nationally syndicated “Tom Joyner
Morning Show.”

ucts (Tide), digestive products (Pepto
Bismol) and hair products (Pantene).
“Each product is taking a different
direction with the show,” Kantor
says. “The hair products are more
involved with Fantastic Voyage. The
digestive products will be involved

The sponsorship

includes regular 1
features like “It’s U n n
Your World” and 1
“Thursday Morn- =

ing Mom,” as well q Io
as annual special e

events like the

Fantastic Voyage

Cruise and Tom By Marc Schiffman
Jovner’s Family mschiffman@billboard.com
Reunion, among

others.

For the next 18 months, P&G will
also sponsor Joyner’s Sky Shows—Ilive
broadcasts of the radio program from
locations throughout the country.

Rashaun Hall, R&B editor of Bill-
board sister publication Airplay Moni-
tor, spoke to the primary players in
the deal.

Reach Media CEO

with Joyner’s Take a Loved One to the
Doctor Day promotion. Some of the
traditional consumer products will be
more involved with sponsorships and
features on the show.”

The ability to partner on so many
different levels appealed to Reach
Media president Oscar Joyner, Tom

David Kantor says the
partnership was born
out of P&G’s desire to
better target African-
American consumers.
P&G invited a num-
ber of content providers
to pitch their services to
the company. “We went
up to Cincinnati with

Tom, and we did a full <M
JOYNER: P&G SPONSORS R&8B

-

Joyner’s son.

The younger Joyner
hopes other advertisers
look to this deal as a
model for customized
marketing.

“We're taking not
only a specialized ad to
... black radio,” he says,
“we’re creating a spe-

. cialized program that
i3 allows the consumer to

overview of Reach,” not just hear ad after ad
Kantor says. ... [We're] taking the
“They didn’t just want

to buy commercials for

overall goal of reaching
CH African-Americans and

Tide,” he adds. “What NEDIA tying it into the heart of

they really wanted was

the consumer.”

to be integrated with
the program and be viewed as a part-
ner as far as the social aspects.”

P&G’s Berrece Andrews says his
company launched a multicultural
business development organization
four years ago specifically to reach
African-American and Hispanic con-
sumers. Andrews is the company’s
associate director of multicultural
external relations.

“We know that radio targeting
African-Americans is an important
part of that mix,” Andrews says. “This
is about a lot of the other assets that
Tom has as a part of Reach Media. We
can buy radio spots. [But] this agree-
ment is really about a lot of the spon-
sorship opportunities in areas that are
consistent [with] what matters to us.”

Although P&G is not an exclusive
sponsor of Joyner’s show, the com-
pany has limited exclusivity in certain
product categories. Divisions involved
in the campaign include home prod-

“When you hear
Procter & Gamble associated with the
cruise, you're hearing Procter &
Gamble associating with black col-
leges. When you hear Procter &
Gamble associated with Take a Loved
One to the Doctor Day, you're hear-
ing Procter & Gamble associating
with African-American health con-
cerns,” Joyner says.

Kantor and Joyner hope their part-
nership with P&G will lead to further
advertising/marketing alliances for
R&B radio as a whole.

“We're really looking to use this to
facilitate a dynamic shift in the way
marketers perceive the African-
American community,” Joyner says.
“We want to be able to show tangible
results . . . So when it comes time for
the next advertiser and the next com-
pany outside of Reach to be able to do
a partnership, they don’t have to con-
vince the advertiser not to discount
our audience or take us for granted.”
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Australian Alex
Lloyd hits
Europe with
third album
‘Distant Light’

CORNEILLE: ‘1 WILL ONLY GOTOTHE U.S. IF | AM INVITED’

Rwandan Corneille
Reveals French Soul

BY JAMES MARTIN

PARIS—R&B singer/songwriter
Corneille’s sales success in France is
the latest chapter in a remarkable stcry
that ranges across three continer.ts
and includes a bloody civi. war.

The Montreal-based 26-vear-old was
born Nyungura Corneil:e in Germany
to Rwandan parents. He has becomz
one of the year’s biggest-sell'ng artists
in France with his debut aloum, “Parce
Qu'on Vient de _cin” (Wagram). Now
an international audience beckons.

If personal strength is zny indicator,
Cormneille’s further success is imevitable.
At the age of 7, he returred with his
family to their homeland, where, in
1994, he witnessed the murder of his
parents, brothess and sisters during

on2 of the massacres that characzer-
ized the Rwandan civil war. Small wor:-
der he describes his songwriting as “a
healirg process.”

“Tdon’t find anger in me,” Comeille
says. “I've survived the massacre of a
mitlion people, and I have a promising

career in a business where iz's getting -

harder and harder even to start.”
Corneille began his music career
singing with an R&B group in Rwan-
da. He left the country after kis family
was killed and lived in Germany untl
1997, when he moved to Canada to
attenc a university in Montreal.
Corneille formed R&B group O.NLE.
in Montreal. The group scored an ir:de-
pendently released regional radio hit
in 2001 with Corneille's composition
(Continued on page 54)
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Canadian Scoft
Macmillan takes
his ‘Celtic Mass’
to Scotland and
Ireland

o Island UK. Rebounds
Under Gatfield

BY NIGEL WILLIAMSON

LONDON-—Island Records, once the most
revered of UK. record labels, is re-emerging
as a major player after a lengthy period of
underachievement.

“All the signs are that we're set

toire,” he says. “The mandate when I came in
was to turn Island back into an A&R power-
house for U.K. acts.

“First, we needed revenue,” he continues.
“Pop acts break quickly and deliver a fast
turnover, so we knew we had to do that. But
secondly, we wanted to use that

to enjoy the most successful year
in the U.K. label’s history,” Island
Records Group managing director
Nick Gatfield says.

Given that Universal-owned
Island has harbored Bob Marley,
Cat Stevens, Traffic, Grace Jones,
U2 and countless other heavy hit-
ters, that’s a bold claim. But it
reflects the remarkable turn-
around in the label’s fortunes since
Gatfield took his current role in
December 2001.

A one-time member of 1980s
U.K. hitmakers Dexy’s Midnight
Runners, Gatfield had been consultant and
head of A&R at Universal/Island in the United
Kingdom. Before that, he was president of
PolyGram Publishing and Polydor Records U.S.

Gatfield now reports to Universal Music UK.
chairman Lucian Grainge.

Of the established Island roster, U2 is due to
deliver what will likely be the biggest rock album
of 2004 this fall. But Gatfield has principally built
the label’s rejuvenation on new acts.

With Busted, the Sugababes and
McFly, Island has three of the past
year’s best-selling pop acts in the
United Kingdom.

But its recent signings are not
all pop-oriented. “Hopes and
Fears,” the debut album by piano-
led alternative rock band Keane,
entered the Official UK. Chart Co.
listings at No. 1 in May. And Island
has shipped more than 200,000
copies of singer/songwriter Amy
Winehouse’s “Frank,” a debut ini-
tially viewed as a long-term devel-
opment project.

London-based Steve Gallant is
product director at HMV, which worked
closely with Island on marketing acts like
Keane and Winehouse.

“Island has a fabulous history,” Gallant says,
“but the label went into the doldrums a bit
after it was taken over by PolyGram [in 1989].
Nick took some tough decisions when he
came in and slimmed down the old roster so
he could start building again from scratch.
Now it’s paying dividends.”

The success of his U.K.-based acts gives Gat-
field particular satisfaction. “Island was get-
ting by as a clearinghouse for American reper-

GATFIELD: TRYINGTO LIVE UP
TO ISLAND’S HERITAGE

GALLANT GATFIELD’S
STRATEGY IS PAYING OFF

pop success to sign iconic artists
of the kind Island has always been
associated with—longer-term
development projects.”

TAKING THE LONG VIEW

The Sugababes and Busted
provided the pop. The signings
of Keane, Winehouse, Irish band
Bell X1 and electrobeat act Chi-
kinki followed.

Although Keane and Winehouse
scored heavily with their debut
albums, Gatfield says he was not
expecting instant payback.

“At the time, there was nothing you could
say was going to fit into any mold with either
of them,” he recalls. “You don’t know where
such acts are going to go. You just know they're
amazing, and you hope that the record-buying
public will get it, too.’

Other signings have not broken on their
debuts, but Gatfield is prepared for the long
haul. “You need patience,” he says. “You have
to be prepared to develop bands like Bell X1
and Chikinki and not necessarily
expect them to break on the first
album. We've got the luxury to do
that, because of the quick-fix side
of what we do with Busted and
the Sugababes.”

At the core of Island’s revival is
the talent-spotting ability of a new
A&R team that Gatfield assembled;
its members report directly to him.

“The marketing and promo-
tions capability were always excel-
lent at Island,” he says. “But there
had been no investment in A&R.
To me, that should be the heart of
any record label.’

As part of his strategy to restore the Island
brand to its former prominence, Gatfield even
changed the company’s name. He felt the pre-
vious Universal/Island moniker downplayed a
rich legacy. The name is now simply Island
Records Group.

“When you step into the Island building, you
are aware of being part of an amazing heritage
built up by [label founder] Chris Blackwell,” Gat-
field says. “I'm acutely conscious of that, and the
artists are too. Without getting too precious
about it, we're trying to live up to that—and 1
think we're having a pretty good shot at it.”
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ilboard  HITS OF THE WORLD.

JAPAN UNITED KINGDOM FRANCE GERMANY .
] {SOUNDSCAN JAPAN) 06/23/04 ] (THE DFFICIAL UK CHARTS CO ) 06/21/04 < (SNEP/IFOP/TITE-LIVE) 06/23/04 2 {MEDIA CONTROL) 06/23/04
1 LOCOLOTION EVERYTIME 1 DRAGOSTEA DIN TEI 1 DRAGOSTEA DIN TEI
ORANGE RANGE  SONY BRITNEY SPEARS  JIVE 0-ZONE  MEDIA SERVICES/TIME 0-20NE  MEDIA SERVICES/TIME
3 SIGN ; 1 ’ | DON'T WANNA KNOW 3 FEMME LIKE U 2 DRAGOSTEA DIN TEI
MR. CHILDREN TOY'S FACTORY MARID WINANS FT. ENYA & P.DIDDY  BAD BOY K-MARD EAST WEST HAIDUCHI  UNIVERSD
4 HITOMI WO TOJITE 2 COME ON ENGLAND 2 LE POULAILLER 3 F**K IT (| DON'T WANT YOU BACK)
KEN HIRAI DEFSTAR I 242 GUT LE6-9 ULM EAMON JIV
7' KOKORO ODORU (FIRST LIMITED VERSION) 8 DRAGOSTEA DIN TEI 4 SOBRI NOTRE DESTIN : 6 EVERYTIME
NOBDDY KNOWS+ SONY MUSIC ASSOCIATED RECORDS 0-ZONE  MEDIA SERVICES/TIME LESLIE M6 INT. BRITNEY SPEARS  JIVE
KEKKON TOUKON KOUSHINKYOKU "MABUDACHI" 4 ] TRICK ME 6 F**K IT (| DON'T WANT YOU BACK) 4 | DON'T WANNA KNOW
KISHIDAN  TOSHIBA/EMI KELIS VIRGIN EAMON JIV MARID WINANS FT. ENYA & P. DIDDY  BAD BOY/UNIVERSAL
NIGHT DELUXE (FIRST LIMITED EDITION) TALK ABOUT OUR LOVE o S GARDE-MOI 7 CHOCOLATEKSSHOCO CHOCO)
LEAD PONY CANYON BRANDY FT. KANYE WEST  ATLANTIC STEEVE ESTATOF RCA SODULCONTROL NA KLAR/BMG
2 | WAVER (FIRST LIMITED VERSION) WITH YOU FACE A LA MER 16 | THIS LOVE
TSUYOSHI DOUMOTO  JOHNNY'S ENTERTAINMENT JESSICA SIMPSON COLUMBIA CALOGERD & PASSI  MERCURY MARDONS  ARIDLA
OLA! VITORIA! 7 HOTEL v/ CALIFORNIA DREAMIN’ ICH WILL MICH VERLIEBEN
DREAMS COME TRUE UNIVERSAL CASSIOY FT. R KELLY J ROYAL GIGOLDS  SCORPID nosmsmLz UNIVERSAL
KAZE/OKURU KOTOBA GOLDEN TOUCH 13 | MA CE KI? MASSIMO 8 F U RIGHT BACK
AYAUEDD PONY CANYON RAZORLIGHT VERTIGD MASSIMO GARGIA  SONY MUSIC MEDIA FRANKEE AL AROUND THE WORLO/MARRD
6 JIYUU ENO SHOTAI 6 F.U.R.B. &F U RIGHT BACK 0 8 CAN YOU FEEL IT 1 LEBT DENN DR ALTE HOLZMICH
L'ARC EN CIEL KI/DON FRANKEE ALL ARDUND THE WORLO/MARRD JEAN-ROCH WARNER BROS. OE RANDFICHTEN  CAPITOL
MISIA 2 KEANE 1 FRANCIS CABREL SOHNE MANNHEIMS
MISIA LOVE & BALLADS-THE BEST BALLADS C  BMG FUNHDUSE] HDPES AND FEARS ISLAND LES BEAUX DEGATS COLUMBIA NDIZ SDHNE MANNHEIMS/UNIVERSAL
Al BEASTIE BOYS 2 SOUNDTRACK 1 | NIGHTWISH
2004 A1. UNIVERSAL TO THE5 BOROUGHS CAPITOL LES CHORISTES MARC MUSIC/WEA | ONCE NUCLEAR BLAST/EAST WEST
2 -FLOW 13 | THIN LIZZY 4 MICHEL SARDOU BEASTIE BOYS
ASTROMANTIC  AVEX TRAX GREATEST HITS  UMTV DUPLAISIR  AZ/UNIVERSAL TO THE5 BOROUGHS GRAND ROYAL/CAPITOL
1 NAOTARO MORIYAMA 19 | PHIL COLLINS 3 JENIFER 2 AVRIL LAVIGNE
ARATANARU KOUSHINRYOU WD MO UNIVERSAL THE PLATINUM COLLECTION VIRGIN LEPASSAGE MERCURY UNDER MY SKIN ~ ARISTA
5 SOUNDTRACK—FUYU NO SONATA 12 | SCISSOR SISTERS 7 YANNICK NOAH 4 ZUCCHERO FORNACIARI
FUYU NO SDNATA  UNITED ASIA ENTERTAINMENT SCISSOR SISTERS  POLYDOR POKHARA SAINT GEORGE/COLUMBIA ZUCCHERO & CO.  POLYOOR
4 AVRIL LAVIGNE L) JOSS STONE 6 NORAH JONES 5 THE CORRS
UNDER MY SKIN  ARISTA THE SOUL SESSIONS RELENTLESS/VIRGIN FEELS LIKE HOME BLUE NOTE BDRROWED HEAVEN  143/LAVA/ATLANTIC
MIKI IMAI 1 FAITHLESS 10 | CALOGERO 6 SLIPKNOT
IVORY lll TOSHIBA/EMI NORODTS CHEEKY/ARISTA 3 MERCURY VOL. 3{THE SUBLIMINAL VERSES} ROADRUNNER
6 VARIOUS ARTISTS 7 THE STREETS 5 THE CORRS 8 ANASTACIA
DANCE HALL LOVERS  TOSHIBA/EMI A GRAND DON'T COME FOR FREE LOCKED ON BORRDWED HEAVEN  143/LAVA/ATLANTIC ANASTACIA EPIC
3 BEASTIE BOYS ¢ 8 USHER CELINE DION 10 | ALANIS MORISSETTE
TO THE 5 BOROUGHS  TOSHIBA/EMI CDNFESSIONS  ARISTA ANEW DAY -LIVE IN LAS VEGAS  COLUMBIA SD-CALLED CHAOS MAVERICK/WARNER BROS.
9 MR. CHILDREN 17 ' ROSES o8 20 | DIANA KRALL 3 VANILLA NINJA

SHIFUKU NO 0TO  TOY'S FACTORY

GU
GREATEST HITS GEFFEN

THE GIRL IN THE OTHER ROOM__ VERVE

TRACES OF SADNESS _SONY

CANADA ITALY SPAIN AUSTRALIA .
{SDUNDSCAN) 07/03/04 {FIMI/NIELSEN) 06/21/04 E {AFYVE/MEDIA CONTROL) 06/23/04 2 {ARIA} 06/21/04
SINGLES SINGLES SINGLES SINGLES
YEAH! TO WHO IT SAYS TO ME DRAGOSTEA DIN TEI ' EU.R.B. (F U RIGHT BACK
USHER FT. LIL JON & LUDACR!S LaFACE/BMG BLUE VIRGIN D-ZONE MEDIA SERVICES/TIME FRANKEE ALL ARDLND THE WORLD/MAKRD
EVERYTIME 2 | ExKIT (| DON'T WANT YOU BACK) 1 | MUSICA PARA UNA BODA | DON'T WANNA KNOW
BRITNEY SPEARS JIVE/BMG EAMON NACHO CANO Y LA DSM  RCA MARIO WINANS FT.ENYA & P. DIDDY BAD BOY/UNIVERSAL
1 | CH-CHECK IT OUT 3 | LEFT OUTSIDE ALONE 14 | PAELA MAMA BURN
BEASTIE BOYS BROOKLYN DUST/CAPITOLEMI ANASTACIA EPIC YULIA BLANCO Y NEGRO USHER ARISTA
4 | AMAZING 6 ! 4 | OBSESION HSP 3 | BLACK BETTY
GEDRGE MICHAEL AEGEAN/EPIC/SONY MUSIC USHER FT. LUDACRIS & LILJON  ARISTA AVENTURA BIG MDON SPIDERBAIT POLYDOR
7 | MY IMMORTAL 5 | THIS LOVE MALO 6 | TRICK ME
EVANESCENCE WIND-UP/EPIC/SONY MUSIC MARODNS J BEBE VIRGIN KELIS  VIRGIN
6 | NAUGHTY GIRL 14 | LO STRANO PERCORSO DEJATE NOTAR 4 | LEFT OUTSIDE ALONE
BEYONCE COLUMBIA/SONY MUSIC PEZZALI MAX/883 CGD 30VDZ VIRGIN ANASTACIA EPIC
5 | SOLITAIRE/THE WAY 8 | DON'T TELL ME QUE TENGAS SUERTECITA 7 | ROSES
CLAY AIKEN RCA/BMG AVRIL LAVIGNE ARISTA BUNBURY CAPITDL QUTKAST ARISTA
MY BAND 17 | | DON'T WANNA KNOW 5 | WHERE ARE WE RUNNIN'? 9 | ONE CALL AWAY
D12 FT.EMINEM SHADY/INTERSCOPE/UNIVERSAL MARID WINANS FT.ENYA & P.DIDDY BAD BOY/UNIVERSAL LENNY KRAVITZ VIRGIN CHINGY FT. J. WEAV CAPITOL
COME CLEAN 4 | FINGENDO LA POESIA 18 | DRAGOSTEA DIN TEI 8 | THE REASON
HILARY DUFF BUENA VISTA/HOLLYWOOD/UNIVERSAL MARLENE KUNTZ VIRGIN HAIDUCII UNIVERSO HODBASTANK ISLAND
TAKE ME OUT 19 | IL GRANDE BABOOMBA THE UNNAMED FEELING EP 5 | TIPSY
FRANZ FERDINAND DDMINO/EPIC/SONY MUSIC ZUCCHERD FORNACIARI POLYDOR METALLICA MERCURY J-KWON BMG

ALBUMS
BEASTIE BOYS
TO THE 5 BOROUGHS  BROOKLYN DUST/CAPITOL/EMI

CELINE DION
ANEW 0AY . LIVE INLAS VEGAS  EPIC/SONY MUSIC

ALBUMS

ZUCCHERO & CD. PDLYDDR

PEZZALI MAX/883
IL MONDO INSIEME A TE  CGD

ZUCCHERO FORNACIARI

ALBUMS
LOS LUNNIS

MARC ANTHONY
AMAR SIN METIRAS SDNY

VACACIONES CON LOS LUNNIS  SONY

ALBUMS
KASEY CHAMBERS
WAYWARD ANGEL CAPITOL

BEASTIE BOYS
TO THE 5 BOROUGHS CAPITOL

AVRIL LAVIGNE VASCO ROSSI ANTONIO OROZCO 3 | JET

UNDER MY SKIN = ARISTA/RCA/BMG BUONI G CATTIVI CAPITOL EL PRINCIPO DEL COMIENZO  UNIVERSAL GETBORN CAPITOL

MATTHEW GOOD POOH 342 4 PETE MURRAY

WHITE LIGHT ROCK & ROLL REVIEW DARKTOWN/UNIVERSAL ASCOLTA CGD GIRANDO SIN PRIVADO  VALE MUSIC FEELER COLUMBIA

VELVET REVOLVER MANGO 2 | THE CORRS 6 | THE CORRS

| CONTRABAND RCA/BMG Ti PORTO INAFRICA WEA BORROWED HEAVEN 143/LAVA/ATLANTIC BDRROWED HEAVEN  143/LAVA/ATLANTIC

4 | DIANA KRALL BIAGIO ANTONACCI KETAMA 4 HER

THEGIRL [N THE OTHER ROOM  VERVE/UNIVERSAL CONVIVENDO PARTE 1 IRIS 20 PAKETAMA  UNIVERSAL CONFESSIONS ARISTA
3 | USHER 6 | AVRIL LAVIGNE ANASTACIA 7 | ANASTACIA

CONFESSIONS LaFACE/BMG UNDER MY SKIN ~ ARISTA_ ANASTACIA EPIC ANASTACIA EPIC .
5 | GUNS N’ ROSES 8 | MICHAEL BUBLE 14 | AVENTURA 5 | MICHAEL BUBLE

GREATEST HITS  GEFFEN/UNIVERSAL MICHAEL BUBLE REPRISE WE BROKE THE RULES  BIG MODN MICHAEL BUBLE REPRISEAVARNER BROS.
7 | BLACK EYED PEAS 10 | ANASTACIA 5 | FRAN PEREA 10 | THE JOHN BUTLER TRIO

ELEPHUNK A&M/INTERSCOPE/UNIVERSAL ANASTACIA EPIC LA CHICA DE LA HABITACION DE ALLADO  DRO SUNRISE OVER SEA” JARRAH RECORDS
8 D12 BLUE ESTOPA 11 | GUNS N’ ROSES

D12 WORLD _SHADY/INTERSCOPE/UNIVERS AL GUILTY * VIRGIN LA CALLE ES TUYA? ARIOLA GREATEST HITS_GEFFEN

THE NETHERLANDS

SWEDEN

NORWAY

SWITZERLAND

(MEGA CHARTS BV) 06/18/04

SINGLES

HOLIDAY IN SPAIN
COUNTING CROWS & BLOF  UNIVERSAL

| DON'T WANNA KNOW
MARID WINANS FTENYA & P. DIDDY  BAD BDY

BORIS BM

ALBUMS

TIESTO
JUSTBE BLACK HDLE RECORDS

COUNTING CROWS
FILMS ABOUT GHOSTS - THE BEST OF GEFFEN

NDROOTS CHEEKY/BMG

{GLF) 06/18/04

SINGLES

HEJ HEJ MONIKA
NIC & THE FAMILY  METRONOME

INGEN VILL VETA VAR DU
RAYMOND & MARIA  WARNER Bl

ALCAZAR RCA

ALBUMS

GYLLENE TIDER
FINN S FEL  CAPITDL

VIKINGARNA
BASTA KRAMGOA LATARNA  FRITUNA

STANDING TALL
KJARTAN RCA

DRAGOSTEA DIN TEI
0-ZONE  BONNIER

KOPT DIN TROJA

ALBUMS

2 | ODD NORDSTOGA
LURING  SDNET

NIGHTWISH
DNCE  NUCLEAR BLAST

{VERDENS GANG NORWAY} 06/21/04

FRANKEE ALL AROUND THE WORLD/MAKRO

{MEDIA CONTROL } 06/22/04

SINGLES

DRAGOSTEA DIN TEI
O-ZONE  MEDIA SERVICES/TIME

EAMON  JIV]

W & 0N =

13 | UNBELIEVABLE 1 | TUFFA TIDER/EN STEN VID EN SJO | EN SKOG 4 | EVERYTIME CHOCOLATE (CHOCO CHOCO)
BASTIAAN RAGAS UNIVERSAL GYLLENE TIDER  CAPITOL BRITNEY SPEARS  JIVE SDUL CONTRDL  BMG

4 | TRICK ME 4 | IN MED BOLLEN 18 | DRAGOSTEA DIN TEI DRAGOSTEA DIN TEI
KELIS ™ VIRGIN MARKDOLIO BONNIER HAIDUCII UNIVERSO HAIDUCIT UNIVERSO
WHEN YOU THINK OF ME 3 | THIS IS THE WORLD WE LIVE IN 2 | FU.R.B. (F U RIGHT BACK TIER TE|/BY YOUR SIDE

MARIO PACCHIOLI  UNIVERSAL

ALBUMS

ZURI WEST
ALOHA FROM ZURI WEST  SDU

ZUCCHERO & CD.  PDLYDD!

TW AR Tl 1 CARMEN FENK
ol | e Al N e UL — FENKADELIC UNIVERSAL
LTSKOG KATIE MELUA 3 | AVRIL LAVIGNE
el e B o CALL DFF THE SEARCH DRAMATICD UNDER MY SKIN - ARISTA
THE CORR
3 | FAITHLESS X,%hxg&.?%};’,\OLVER ) RS v s D ol s o e oS Rrre

F**K IT (| DON'T WANT YOU BACK)

ZUCCHERO FOR!‘\lACIARI

NEW = New Entry RE = Re-Entry
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AUSTRIA

(AUSTRIAN IFPI/AUSTRIA TOP 40) 06/21/04

DRAGOSTEA DIN TEI
0-ZONE  ISLANO

DRAGOSTEA DIN TEI

HAIOUCIT UNIVERSO

F*iCIT gl DONT WANT YOU BACK)
EAMON  JIVE

2

3

4 | EVERYTIME
BRITNEY SPEARS  JIVE

8

CHOCOLATE éCHOCO CHOCO)
SOUL CONTROL NA

CHRISTINA
SOLLOAS WIRKLICH ALLESSEIN  UNIVERSAL

SOHNE MANNHEIMS
NOIZ SGHNE MANNHEIMS/UNIVERSAL
ZUCCHERO FORNACIARI
ZUCCHERO & CO. POLYDOR

AVRIL LAVIGNE
UNDER MY SKIN  ARISTA

SLIPKNOT
VOL 3. (THE SUBLIMINAL VERSES) ROADRUNNER

BELGIUM/FLANDERS i}

(PROMUVI} 06/23/04

WILD DANCES
RUSLANA EM!

| DON'T WANNA KNOW
MARIO WINANS FT. ENYA & P.DIODY BAD BOY/UNIVERSAL

3
6 |1 WANT YOU BACK
2
5

NATALIA ~ ARIOLA
CHA CHA SLIDE
0J CASPER ~ ALL'AROUND THE WORLD

DRAGOSTEA DIN TEI
HAIOUCI' UNIVERSO

FAITHLESS
NO ROOTS  CHEEKY/BMG

FRENCH BAZAAR OELABEL

JASPER STEVERLINCK
SONGS OF INNOCENCE  PIAS

TIESTO
JUSTBE "BLACK HOLE RECORDS

GUNS N’ ROSES
GREATEST HITS  GEFFEN

v W s

DENMARK

(IFPUNIELSEN MARKETING RESEARCH} 06/22/04

ORENGENE FRA'ANGORA PLAYGROUND
HVOR VI FRA

VARIOUS ARTISTS  UNIVERSAL

| DON'T WANNA KNOW

MARIO WINANS FT.ENYA & P.DIDDY  BAD BOY/UNIVERSAL

MAN BINDER OS5 PAS MUND OG HAND
OUTLANDISH BMG

EVERYTIME
BRITNEY SPEARS  JIVE

VIKINGARNA
VIKINGARNA BASTA KRAMGOA LATAR  CMC

ANNE GADEGAARD
INIMINGMINY MY WAY MUSIC

THOMAS HELMIG
ELCAMIND  BMG

NIK & JAY
2 CAPITOL

SWAN LEE
SWAN LEEPLAYGROUNO

PORTUGAL

{RIM) 06/23/04

XUTOS & PONTAPES
0 MUNDO AO CONTRARID  MERCURY

MADREDEUS
UM AMOR INFINITO  CAPITOL

AVRIL LAVIGNE
UNDER MY SKIN ~ ARISTA
DA WEASEL
RE-OEFINICOES ~ CAPITOL
BLACK EYED PEAS
ELEPHUNK  INTERSCOPE
TORANJA
ESQUISSOS  POLYDOR
EVANESCENCE
FALLEN WINO-UP/EPIC
ANASTACIA
ANASTACIA EPIC
NORAH JONES
FEELS LIKEHOME  EMI

DIANA KRALL
THE GIRL IN THE OTHER ROOM _ VERVE

{IRMA/CHART TRACK) 06/18/04

EVERYTIME
BRITNEY SPEARS  JIVE

| DON'T WANNA KNOwW

MARIO WINANS FT. ENYA& P.DIDDY BAD BOY/UNIVERSAL
1 | THE LANGER

TIM O'RIORDAN  HIGHFORT

3 | LEFT OUTSIDE ALONE
ANASTACIA EPIC

TRICK ME
KELIS VIRGIN

UVE 2004 COLUMBIA
THE STREETS
A GRAND DON'T COME FOR FREE  LOCKED ON

3

5 |THIN LIZZY
GREATEST HITS  UMTV

2

THE CORRS
BOHROWED HEAVEN  ATLANTIC

1 ED HOT CHILI PEPPERS
GHEATEST HITS WEA

iReLano I

FINLAND

(YLE) 06/18/04
SINGLES

PUDOTA—!
APULANTA LEVY-YHTIO

KEEP OUR FIRE BURNING
HANOI ROCKS MAJOR LEIDEN PRODUCTIONS

HUKUN
JANIWICKHOLM  RCA
THE LOST BOYS
69 EYES VIRGIN

| KNOW
HERB JOHNSON #1 SOUL PICK

ALBUMS
W

| 1
ONCE '-LUCLEAH BLAST/SPINEFARM
HANNA PAKARINEN
WHEN | BECOME ME  RCA
ANTTI TUISKU
ENSIMMAINEN RCA
j SIMO SILMU
SIMO SILMU ~ WEA

UNIKLUBI
RAKKAUTTA JA PIIKILANKAA  LUMBAGO

(MAHASZ) 06/18/04

HUNGARY IR

{ZW1ZEK PRODUCENTOW AUDIO VIDEQ) 06/21/04

Bilboard” EUROCHARTS

Eurocharts are compiled by Biltboard from the
national singles and album sales charts of 18
European countries

06/23/04

SINGLES SALES

THIS WEEY

1 1 | DRAGOSTEA DIN TEI
0-ZONE MEDIA SERVICES/TIMENVALE
PR 2 | | DON'T WANNA KNOW
MARIO WINANS FT. ENYA & P.DIDDY ~ BAD BOY/UNIVERSAL
E3N 12 | EVERYTIME
BRITNEY SPEARS _ JIVE
[ 3 | FK IT}I DON'T WANT YOU BACK)
EAMON  JIVE
& 4 | DRAGOSTEA DIN TEI
HAIDUCII UNIVERSO
3 S5 | TRICK ME
KELIS ~ VIRGIN
7 6 | LEFT OUTSIDE ALONE
ANASTACIA  EPIC
38 7 | YEAH!
USHER FT.LUOACRIS & LIL JON  ARISTA
EAN 11 | FEMME LIKE U
K-MARD  EAST WEST
10 LE POULAILLER
17 FU F U RIGHT BACK
FRANKEE AL AROUND THE WORLD/MARRO
(P 16 | THIS LOVE
MAROONS
IEM 10 | COME ON ENGLAND
4/4/02 GUT
L3l 14 | SOBRI NOTRE DESTIN
LESLIE M6 INT.
Il 13 | MY BAND
012 FT_EMINEM  INTERSCOPE
(A 15 | HOTEL
CASSIDY FT.R_KELLY J
17 DIP IT LOW
CHRISTINAMILIAN  DEF JAM ]
18 TALK ABOUT OUR LOVE
BRANDY FT.KANYE WEST  ATLANTIC
12 CHOCOLATE (CHOCO CHOCO)
SOULCONTROL  NA KLAR/BMG
20 GARDE-MOI
STEEVE ESTATOF _ RCA

ALBUM SALES
BEASTIE BOYS
TOTHE S BORDUGHS _ CAPITOL/GRAND ROYAL/CAPITOL

AVRIL LAVIGNE
UNDER MY SKIN ~ ARISTA

1
2 | THE CORRS
BORROWED HEAVEN  ATLANTIC/143/LAVA/ATLANTIC
4 | NIGHTWISH
ONCE ' NUCLEAR BLAST
5 | ANASTACIA
ANASTACIA EPIC
6 | ZUCCHERO
ZUCCHERO & CO. POLYDOR
7

NORAH JONES
FEELS LIKE HOME  BLUE NOTE

KEANE
HOPES AND FEARS  ISLAND

SOHNE MANNHEIMS
NOIZ SGHNE MANNHEIMS/UNIVERSAL

QPN U B oW N -

10 FAITHLESS
NOROOTS CHEEKY/ARISTA
I % | SLIPKNOT
VOL 3. {THE SUBLIMINAL VERSES}) ROADRUNNER
42 | THIN LIZZY
GREATEST HITS UMTV
15 | GUNS N’ ROSES
GREATESTHITS GEFFEN
14 | USHER
CONFESSIONS  ARISTA
17 | MAROONS

SONGS ABOUT JANE
ALANIS MORISSETTE

$0-CALLED CHAOS  MAVERICK/WARNER BROS.
VELVET REVOLVER

CONTRABAND RCA

CELINE DION

ANEW DAY —LIVEIN LAS VEGAS COLUMBIA
FRANCIS CABREL

LES BEAUX DEGATS  COLUMBIA
PHIL COLLINS

THE PLATINUM COLLECTION VIRGIN

RADIO AIRPLAY

68

_ s Global

Badly Drawn Boy
Returns To Roots

Opening his fourth album with the
line “Back to being who [ was before,”
Damon Gough—alias Badly Drawn
Boy—might seem

the country has its first weekly top
40 chart. Kabul radio station Arman
FM launched the chart in February,

to have had enough
of fame. Since his
Mercury Music
Prize-winning lo-fi
debut, “The Hour of
Bewilderbeast”
(2000), the Twisted
Nerve/XL artist has
sold out London’s

Albert Hall, scored a
hit movie (“About a

Global
Pulse,m

5,000-capacity Royal Nigel W|II|amson Edltor

nwﬂhumson@blllbourd com

Boy,” 2002) and

recorded an album in Los Angeles
(“Have You Fed the Fish?”, 2002).
The June 21 U.K. release of “One Plus
One [s One” sees Gough scaling
things down. Recorded near his home

BADLY DRAWN BOY: BACK TO BASICS

in Manchester, England. with long-
time producer Andy Votel, it's typical-
ly idiosyncratic, a move away from
the expanded sound of “Have You I'ed
the Iish?” Keeping with the album’s
low-key style, its U.K. launch incor-
porated several secret pub gigs.
Gough returns to larger stages at

two months before its first birthday.
Afghanistan has no recognizahle
music industry, so Arman compiles
its list from listener requests. The
commercial broadcaster, one of a
handful of stations in Kabul, plays
imported CDs and demo recordings
by domestic artists, plus internation-
al and Asian/Arabic repertoire. Many
Afghan stars on the Arman chart
remain in exile, including Wahid
Qasemi (Canada), Tahir Shabab
(Germany) and Ehsan Aman (United
States). Afghanistan’s biggest star,
Farhad Darya, recently returned
home from the States; his “Salaam
Afghanistan” duly topped the Arman
chart for seven weeks.

NIGEL WILLIAMSON

FRENCH ELECTRO: With debut
album “Redemption.” DJ/producer
Crusz proves France’s stream of
innovative electronic music hasn’t
dried. “It’s a response to the view
that electronic music is at the end of
its cycle and rock is making its
comeback,” Crusz says. “I love house
music too much to let it be mal-
treated and ignored.” Paris-based
20000ST released the album in

x d Radio Airpl. f f 17 Euro- " . . o N 5
NEMO—PART 2 SISTARS B | dencoun s oo g2 | British festivals this summer. April through Virgin/EMI. Indies
NIGHTWISH NUCLEAR BLAST SILA SIOSTR  WIELKIE JOL = tabulaled by Music Control. ’ . . . . —
MARRAKESH, RO AR e o | [ | B SIENANEL - T Sy S P el
; and Japan in July. No North Ameri-
EVERYTIME KRZYSZTOF KRAWCZYK L 2 | | DON'T WANNA KNOW » N o - ‘? y
AT TD CO W ZYCIU WAZNE  BMG , B LAE F¥"g‘uf;|vf>s D)\DLVOBSEDWNMRSM LLOYD LIGHTS UP: “Songwise, it's the  can deal vet. JAMES MARTIN
TANKCSAPDA  SONY VARIOUS ARTISTS ANASTACIA  EPIC best record I've made so far,” singer/
TOPKIDS MAGIC ! . .
LEFT QUTSIDE ALONE BUDKA SUFLERA El 3 | TRICK ME songwriter Alex Lloyd says of his POLISH FLOW: Hip-hop crew Jeden
VA RI"(T)”U“S e Gl ¢ | THIS LOVE third album, “Distant Light.” EMI Osiem L has shipped more than
[t S— ESKA SQUAD ~IZABELIN B 5 | YEAH! released the set in his native Aus- 50,000 copies of debut album
TSA USHER FT. LUDACRIS ANO LILJOHN  ARISTA I L n y “YATS »” y 2 u
MEGASZTAR S ETANWORLD METALWING 2 5 | DoNTTELL ME tnaha.lrl Septembgr 2003. 1 }Jeled by Wideoteka” in Poland. That repre
HOOLIGANS TSA Ry SNEJ AR STA the hit “Beautiful,” the disc’s sales sents a remarkable turnaround,
SZENZACIO EMI TSA METAL MIND 7 7 | SUGA SUGA . ) d e e e, I
T i BABY BASH UNIVERSAL have approached 70,000 copies, according to Warsaw-based distribu-
EDESANYAM UMIVERSAL DITY DANCING 2 BMG Gl 10 | DIPITLOW according to the label. Capitol will tor Sony Music Poland. In the few
M
NIGHTWISH KABARET TEY g wlLLg . . . b d / b d
ONCE ~ HAMMER MUSIK | KABARET TEY VOL 2 CIAG DALSZY POLSKI RAOIO Gl 5 | FKIT(DONTWANTYOUBACK) | issue “Beautiful” in the United King- weeks following its December 2003
9 | SUMMER SUNSHINE dom in mid-July. “Distant Light” fol- release on indie UMC, “Wideoteka”
/LAVA/WARNER BROS. a . .
Q U RR o | WP LS lows Aug. 2, with subsequent roll- sold only 300 copies. Things started
1 | NAUGHTY GIRL : 3 ) c
A weekly scorecard of albums simultancously attaining top 10 chart status 1 | EPEEr e outs in six European territories. A to change in FFebruary, when
; ) Bm ;’I\lﬂrgeEoE':An'o:e lzadmg worsldsmarkueta. BRITNEY SPEARS _ JIVE USS. release is under discussion. national Top 40 ESKA picked up the
ertoire 1 B: L E: L dent, S: vy, U: [, W2 . b ; . o .
o RO EIGWIGT I ndepandentiS:SonviU:Uiiversal, Wiwainer 12 | SUPERSTAR Interest in Lloyd’s other EMI albums,  single “Jak Zapomniec.” By mid-
ARTIST USA | JPN | UK | GER |FRA | CAN [SPN | AUS | ITA | NTH 13 | HEY MAMA et ‘Black the Sun” (1999) and “Watch- March, the album topped the weekly
8 717 | 9 5 | HERE WITHOUT YOU ing Angels Mend” (2002), has led Zwi Zek Producentow chart. The
g L 3000RS DOWN REPUBLIC/UNIVERSAL } o k t} 0 E . t |»\ - f f Pl ‘k P l d,
BEASTIE EOYS T ; 2 ] 14 | EVERYTHING, i him to make three European treks in - foursome come rom Plock, Poland’s
To the 5 Boroughs (E) ' e 1 - g‘g‘;’f;’“isé‘;vg‘;’_'g&wé"" 8R0S ) the past five years.  CHRISTIEELIEZER  oil center. “Their antics sometimes
6 | 8 5|5 9 48 f;fj’RCHEEKWAmSTA seem a bit odd,” Sonv Music Poland
CELINE DION Yo Bl | ] SURN, ista AFGHANISTAN HITS BACK: Music was  head of A&R Kris Krysiak says, “but
Another ['ay...Live in Las Vegas (S) [ 1% | i 24 | CALIFORNIA DREAMIN' banned in Afghanistan until the 2002 they know what thev're doing.
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Reviving The Market

Overseas Acts, New Products Boost Japan's Music Industry

BY STEVE McCLURE

TOKYO—Is the Japanese music market
bottoming out?

Industry observers are cautiously optimistic
that the steady decline in album sales in the
world’s second-biggest music market may finally
be slowing.

In the first three months of this year, the vol-
ume of audio product shipped was unchanged
from the same period last year, at 80.9 million
units. The wholesale value of those shipments
dropped 4%, to 101.1 billion yen ($894.3 mil-
lion). These figures are compiled from the 24
companies that constitute the Recording Indus-
try Assn. of Japan.

After five years of steadily declining sales, that
flat number doesn’t look so discouraging. The
grim reality, though, is Japanese music sales
have shrunk to 1989 levels.

STRONG FIRST QUARTER

“It may be too early to say that 2003 was the
year we hit bottom, but we can say that the signs
are definitely there,” states the 2003 market
report from SoundScan Japan.

One encouraging sign: Non-Japanese music
has recently been doing well. In first-quarter
2004, RIAJ labels shipped 18.8 million units of
foreign product, an increase of 6% year over
year. This represents a wholesale value of 25.9
billion yen ($229.1 million), a 4% increase.

In comparison, the labels shipped 62.1 mil-
lion units of domestic product in the same
period, down 1%, with a wholesale value of 75.2
billion yen ($665.2 million), down 6%.

“International acts in Japan have become vis-
ible again, and of course this trend was led by
acts like Avril Lavigne—basically the acts who
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were successful everywhere,” says Haji
Taniguchi, head of international at Avex, Japan's
leading independent record company.

“There’s a new market for international prod-
uct,” Warner Music Japan senior executive VP
Toshikazu Kikuno says. “Until recently, the aver-
age age of people who bought international
product was 22 to 24, but now there's a new
teenage market for foreign music.”

Kikuno cites the recent Japanese success of
such acts as Lavigne, Ta.t.u., Eminem and Lil-

lix. “Young people may be bored with domestic
music,” he says.

That analysis is borne out by SeundScan
Japan, which notes that the 20 top-selling local
acts in 2003 sold only half as many units as
1999’s top 20 acts did.

“The failure of big artists to do well has
been a major factor in creating the bleak sit-
uation in Japanese music today,” SoundScan
Japan says.

One big local act that bucked that trend last
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Among Japan’s top domestic acts are, from left, Naotaro Moriyama, SMAP and Masaharu Fukuyama.

year was male idol group SMAP, whose single
“Sekai ni Hitotsu Dake no Hana,” released by
Victor Entertainment, sold 2 million copies after
it was adopted as the theme song of the Japan-
ese movement against the Iraq War.

“Sekai ni Hitotsu Dake no Hana” was the
only single—domestic or foreign—to sell
more than 1 million copies in 2003. The No. 2
single was “Niji/Himawari/Sore ga Subetesa”
by veteran singer/songwriter Masaharu
Fukuyama (BMG Funhouse). “Sakura,” by
vocalist Naotaro Moriyama (Universal), was the
No. 3 single. According to SoundScan Japan,
those two singles sold 943,310 and 921,310
copies, respectively.

DVDs OFFER HOPE

The strong sales of music DVDs in Japan is
one trend offering hope to the country’s belea-
guered record industry.

In 2003, the 24 member companies of the
RIAJ shipped 29.7 million music DVDs, up 166%
from 2002, for a wholesale value of 50.5 billion
yen ($472.3 million), a rise of 77%.

Last fall the RIAJ launched a campaign titled
“Kiite Miyou! (Let’s See What It Sounds Like!)
Music DVD,” aimed at popularizing music DVDs
as a new product.

For music companies seeking to license
rights to Japan, master ringtones (or ringtunes)
present another key opportunity, Tokyo-based
music business consultant Sebastian Mair says.

“There are 100 to 200 companies operating
in the Japanese ringtunes market,” he notes.
“And there’s a lot of potential for the use of mas-
ters as ringtunes outside of traditional contracts
—there’s a lot of stuff out there that’s recogniz-
able that could be exploited in the Japanese ring-

(Continued on page 50)
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tunes market.”

Label Mobile, a Tokyo-based ring-
tone provider, estimates that sales of
master ringtones totaled 7 billion yen
($900 million) in 2003, while sales of
ringtones earned some 95 billion yen
($66.4 million).

Many Japanese ringtone providers
are expected to start offering master
ringtones in the coming months.

Toshihiro Konno, head of Sony
Music Online at Sony Music Enter-
tainment Japan’s Digital Network
Group, sees master ringtones as a
potentially important revenue stream
for labels. “We also think that we can
expect ringtunes to help promotions of
packaged CDs,” he says.

Meanwhile, industry players aren’t
ready to give up on the conventional
CD market just yet.

“In Japan, 50% of the labels are inde-
pendent, and they are clamoring for
foreign product,” Mair says.

He also says would-be licensors to

KIKUNO: NEW MARKET FOR INTERNATIONAL ARTISTS

Japan should make more active use
of Japanese publishers in getting
deals here.

“Artists must be committed in order
to break in Japan,” Avex’s Taniguchi
says. “They need to bhe ready to spend
time and effort for Japan. The chance of
succeeding in Japan only by virtue of
the influence and buzz from their orig-
inal territories has become very small.”

Mair also notes that a lot of major-
label-controlled repertoire “falls
through the cracks” and isn’t released
in Japan by the majors’ local affiliates.

He says the majors should think about

releasing product through independ-
ent Japanese labels.

In terms of popular genres, there’s
now less demand from Japanese
licensees for dance music than in the
past, while rap and metal remain
popular.

SoundScan Japan says a major trend
in Japan’s foreign-music market is the
move away from compilations of cata-
log material, which were big sellers a
couple of years ago, toward new albums
by contemporary acts.

Keith Cahoon, president/CEO of
Hotwire, a Tokyo-based music pub-
lishing/promotion company, says
there’s no shortage of recent licensing
success stories in Japan. He cites
power-pop/punk band Sugarcult, from
Santa Barbara, Calif., whose records are

(Continued on page 52)

Artists To Watch

BY STEVE McCLURE

Japanese hip-hop fans like their music with a sweet pop coating
over the hard center. Case in point: three-man rap act Soul’d Out.
Since its debut on Sony in January 2003, the trio has become one of
Japan’s hottest new acts. Soul’d Out’s first single, “Wek-a-pepo,”
peaked at No. 7 on the Japanese pop chart. And Soul’d Out’s self-titled
debut album h<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>