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1
2 ROSE: ‘THERE 1S A BIG RACE |

FOR EUROPE’

Apple To Enter Europe,
But Faces Tough ‘Slog’

BY JULIANA KORANTENG

LONDON—Apple Computer’s success with its
digital download store in the U.S. is irrefutably
sweet, but the European market could prove
to be bitter fruit.

Apple’s plans to take a bite out of the still nas-
cent European sector will strongly depend on
its capacity to deal with the region’s complex

(Continued on page 50)

Digital Biz Reaches Two Frontiers

Digital Singles Nearing
Eclipse Of Hard Copies

BY BRIAN GARRITY and GEOFF MAYFIELD

NEW YORK—Digital tracks are outselling phys-
ical singles by a growing margin, a sign that con-
sumers are increasingly embracing the brave
new world of Internet downloading.

Digital download sales outpaced physical sin-
gles 857,000 to 170,000, according to Nielsen
SoundScan figures for the week ending Oct. 26.

(Continued on page 50)
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QUARTARARQ: HAPPY THAT
CONSUMERS SEE MUSICS VALUE

board charts with a new set
of American standards.

Industry

Ad $$$$
Still Ebb

BY ED CHRISTMAN

McLachlan:
A Reflection
Of Her Life

- S After Hiatus, Artist
15 Clef Notes . ;
Wyclef Jean is a rebel with a ’ BaSkS In AﬂergIOW

cause on his Clef/) Records |
debut, “The Preacher’s Son.” l BY JILL KIPNIS

NEW YORK—While label execu-
tives say they are beginning to spend
more onconsumer advertising, they
have yet to match spending with
expectations, according to new data.
In 2002, consumer advertising
by the music industry dropped by
25%, far outpacing the 10.7%
decline in album sales. This year,
the 6.7% ad-spend decline
through July is more in line with
the 8.4% drop in album sales.
The industry spent $266.5 mil-
lion from January through July this
year and spent $288.2 million dur-
ing the same period last vear, ac-
cording to Nielsen Monitor-Plus.
But those numbers may climb,
(Continued on page 48)

LOS ANGELES—Six years is a long
time between studio albums—but
| sometimes life gets in the way.
Canadian pop powerhouse Sarah
McLachian actually spent about 21/2
years working on her latest disc, “After-
glow,” the follow-up to her 1997 break-
through album, “Surfacing.” But its
release—it arrives Nov. 4 on Arista—
| was sidetracked while the artist dealt
| with the death of her mother and gave
| birth to her first child.
[ (Continued on page 61)

35 Merchant’s Marketing
The success of Natalie Merchant’s
“The House Carpenter’s Daughter”
is credited to a clever one-way
sales approach.
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Top of the News

5 The Recording Industry Assn.
of America urges online music
companies to implement
parental filters.

6 Retailers remove Stones prod-
ucts from shelves to protest Best
Buy exclusive deal.

Music

15 The Beat: Jessica Simpson
is swimming in endorsement and
merchandising offers, thanks to
her MTV show, “Newlyweds.”

18 The Classical Score:
From Beethoven to Tchaikovsky,
RCA Red Seal releases a slate of
classical sets.

19 Movies & Music: RZA
scores music and contributes
tracks to Quentin Tarantino’s “Kill
Bill Vol. 1” movie.

20 Touring: Walter Latham
pairs music and comedy on the
Crown Royal Comedy Soul Festival.
22 R&B: Glory Records’ Natal-
ie Esposito promotes up-and-
coming soul artists her own way.

JESSICA SIMPSON

24 Beats & Rhymes: Baby D
discusses the way of the South
backstage at the Source Awards.
26 Latin Notas: Three DVDs
pay homage to vibrant Latin icon
Celia Cruz.

28 Beat Box: Frankie Knuckles
puts a fresh spin on Armani
Exchange’s second album, “A|X
Music Series Volume 2: Bring On
the Night.”

30 Country: Tracy Byrd intro-
duces his Tiny Town Products line
of spices, rubs and marinades.
42 Songwriters & Publishers:
Paul Anka has a lucrative enter-
prise in licensing his music—
even with tunes from the 1950s.
42 Studio Monitor: John
Alagia and Hank Neuberger

? D)

4
} LS

record the 2003 Bonnaroo
Music Festival for the “270
Miles From Graceland” DVD.

Retail

35 Nelly, Russell Simmons and
Ice-T launch their own energy
drinks.

36 The Indies: Courtney Proffitt
is leaving the Assn. for Indepen-
dent Music.

37 Retail Track: Newbury
Comics’ Toothface Distribution
will handle Clear Channel’s
“Instant Live” CDs online.

38 Home Video: Pearl Jam
offers more live footage and rari-
ties with the double-disc DVD
“Live at the Garden” and the
“Lost Dogs” set.

QUOTE OF THE WEEK

Y| certainly don’t meet with local clients
or listeners that say, “Wow, what’s wrong with

radio these days?”’

WES McSHAY, CLEAR CHANNEL RADIO
Page 49

Global

43 Music stores in Japan fear
that if the country’s government
bans recorded-music imports, it
would give Japanese labels too
much power.

45 Global Pulse: Hummingbird
Records has Sinéad 0’Connor’s
final album.

Programming

49 Tuned In: Radio: Despite
the bad press, radio programmers
say listeners are happy with local
stations.

Features
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33 Billboard Picks
40 The Billboard BackBeat
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44 Hits of the World
47 Classifieds
48 Update
51 Charts
51 Chart Beat
51 Market Watch
64 Last Word
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Hybrid Recordings
JEFF BRABEC

Memorable scores and successful soundiracks The Chrysalis Music Group

are hallmarks of Clint Eastwood's films as a direc-

tor, actor and producer. The directorproducer-
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his lifelong interest in music and how he
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approaches the use of music in his films.

JACKSON

VANGUARD SESSION

Rebel with a Score:
ROBERT RODRIGUEZ

The filmmaker discusses how he made the creative leap

KNUTSEN

from writer-director-editor to composer on films like
"Once Upon A Time in Mexico" and
"Spy Kids 3-D: Game Over."

MCKEAN

ANATOMY OF A FILM

Hear from the creative team behind the music of

““The Matrix Reloaded”
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DON DAVIS, COMPOSER

ZACH STAENBERG, EDITOR
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THE BILLBOARD Q&A

A one-on-one interview with
Emmy winner and multiple
Oscar and Grammy nominee
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Graden says
intuition

can trump
research when
marketing

to teens

TOP OF THE NEWS

Hooters Music OnTap

Restaurant Chain Signs Deal With Trio UC3

BY GAIL MITCHELL

Restaurant chain Hooters is prepar-
ing its entrée into the music industry.

Hooters will produce and promote
the R&B/hip-hop female trio UC3 in
partnership with Billboard Star Pro-
ductions (not affiliated
with Billboard magazine
or its sister companies). i

The UC3 venture will ;;‘
include merchandising,

retail distribution and {

performances around
the country. .

Hooters will intro- %’
duce UC3—Dbilled as
the “original Hooters fr
girl group™—duringa - ,
Nov. 18 showcase at its i "
Manhattan venue on -
56th and Broadway. '

The group will per-
form several songs—in-
cluding first single “It’s a
Party”—and premiere the
single’s video. ’

“Twenty-eight per-
cent of our customers .
are female,” says Mike
McNeil, VP of mar-
keting for Hoot-
ers of America.

“We think this

will be a great way
to reach the female
audience and make
Hooters cool.’

McNeil notes that |
specific details re-
garding promotion-
al tie-ins with UC3
are“‘aworkin " u
progress.” &

But fashion merchandising is one
area being explored.

Also being discussed is a national/
international, Hooters-sponsored
tour that would commence next
spring or summer.

Rob Faw, who manages UC3 and is

a co-owner of 2-year-old, Tampa Bay,
Fla.-based Billhoard Star P’roductions,
says U.K. promoters have already
approached the group about doing a
tour of schools and malls.
McNeil adds, "11ooters does a lot
of sports events, so having the girls
perform at those makes a lot

- of sense.”

UC3 (a play on the phrase
“you see three”) is a songwrit-
ing trio comprising Tracy
i Williams, Cristal Bermudez
: and Kristy Scott. The
three range in age from
17'/2 to 21 and are
from Tampa Bay.
Williams is a
former member
of the group PYT,
signed to Epic
in the late '90s.
Faw worked as a
consultant to Wil-
liams during her
PYT tenure.
Before its formal
affiliation with
Hooters, UC3 per-
formed in July at the
chain’s annual swim-
suit competition in
Las Vegas and again
in October at its
20th anniversary
reunion in Clear-
water BBeach.

“We introduced
ourselves to the
Itooters [execu-

e, Lives],” Faw says.
“One thing led to
(Continued on

page 61)
gr ‘:’ﬂ
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Cher’s long
goodbye tour
yields TV
shows, record
{ deal and
$145 million
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Latin Producers
Launch Labels

BY LEILA COBO

To exercise greater artistic con-
trol over acts they sign and develop,
a growing number of prominent
Latin producers have launched
their own record labels.

The new companies often are
linked with major record compa-
nies looking to diversify their
A&R efforts.

The trend reflects the main-
stream music industry, where joint
ventures are par for the course.

It is also the result of an increas-
ingly segmented U.S. Latin mar-
ket, where expertise is needed in
specific subgenres.

Although observers say major

Tz a4
£ P L4 .’
, .

labels may be less willing to pony
up big cash for such ventures in
this economy, the trend continues.

The most recent big-name pro-
ducer to jump on the bandwagon
is veteran Roberto Livi (Billboard,
Oct. 11), who has written and pro-
duced for dozens of acts, including
Julio Iglesias, Rafael, Rocio Durcal
and Cristian.

In forming Megamusic Records,
Livi joins the ranks of fellow pro-
ducers Rudy Pérez, who last year
launched RPE as a joint-venture
project with Univision Music
Group; Omar Alfanno, whose
label, Alfanno Music, is a joint ven-
ture with Universal Music Latino;

(Continued on page 62)

RIAA Urges Parental Filters For Online Content

BY BILL HOLLAND

WASHINGTON, D.C.—In an effort to
update its “Parental Advisory” labeling
program, the Recording Industry Assn.
of America is asking online music com-
panies to implement “effective parental-
control filters to provide parents more
information and control over what their
children can download.’

The trade group is providing com-
panies with guidelines for how to best
label digital-music product in the same

vein as the Parental Advisory stickers
on physical CDs. RIAA chairman/CEO
Mitch Bainwol announced the move at
a public I'ederal Trade Commission
workshop on media violence and chil-
dren Oct. 29 here.

Bainwol said the RIAA’s guidelines
“will reinforce the importance of con-
sistent descriptors across all services”
and should “help parents draw a dis-
tinction between the pirate peer-to-
peer networks and legitimate online
music services.”

Jonathan Potter, executive director
of the Digital Media Assn.—which rep-
resents such companies as amazon
.com, Apple and Microsoft—supports
the move. Potter suggested per-track
advisory designations.

A recent FTC survey showed that
kids can acquire inappropriate materi-
al easier at record stores than at movie
theaters or game outlets.

In fact, the survey found that 83% of
13- to 16-year-olds were able to pur-
chase stickered recordings.

National Assn. of Recording Mer-
chandisers executive director Jim Donio
explained that the high number reflects
the vanving policies of member stores for
handling the parental-advisory program.
He also said NARM has not received
complaints from parents about how
stores handle sales of stickered product.

At the conference, Rep. Joe Baca, D-
Calif., announced that he is creating a
congressional caucus focusing on pro-
tecting children from media violence and
sexual content.
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