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Bette... 
Intimately 
Rosemary Clooney 
Tribute Provides New 
Showcase For Midler 
BY CHUCK TAYLOR 

NEW YORK -Barry Manilow recalls wak- 
ing from a dream earlier this year with 
Bette Midler on his mind. 

"It was the 1950s in my dream, and 
Bette wa: singing Rosemary Clooney 
songs," Manilow says with a smile. 
"Bette and I hadn't spoken in years, but I 

picked u- the phone and told her I had an 
idea for a tribute album. I knew there was 
absolutely no one else who could do this." 

Midle- says, "The concept was ab- 
solutely billiant. I loved Rosemary. I had 
a lot of respect for her, and I missed 
Barry. And those songs are magical." 

Napster's 
New Tune 

Legit Service Must Overcome 
Its File -Sharing Progeny 
BY BRIAN GARRITY and JULIANA KORANTENG 

CULTIVATED VOCALS 
The resulting "Bette Midler Sings 

the Rosemary Clooney Songbook," 
released Sept. 30 under a one -album 
deal with Columbia, is a loving trib- 
ute to the cherished singer, who died 
June 29, 2002. 

It alsc showcases some of the most 
intimate and cultivated vocals of Micler's 

(Continued on page 61) 

Bow WowApplies Lessons 

To His 2004 Clothing Line 
BY CARLA HAY 

NEW YORK -When the spring and sum- 
mer 2004 collections of Bow Wow's Shago 
clothing line hit retail stores next year, 
they will reflect some business lessons 
learned from Shago's first collection, 
which launched this year. 

Lesson No. 1: Simplify the fashions if 
you have relatively uncomplicated target 
consumers. 

For Shago's spring 2004 collection, "We 

cleaned the line up," says Bow Wow's man- 
ager /mother Teresa Caldwell, who is directly 
involved in Shago's business decisions. 

"We have more matching outfits, more 
denim, and we cut out sweaters. Colors are 
very important, and we emphasized that more 
and had less print patterns," she says. 

Shago is one of an increasing number of 
fashion ventures that music artists have 
launched (Billboard, Oct. 4). 

Bow Wow, who is 16 years old, tells Billboard 
(Continued on page 61) 

On the verge of resurfacing as a commercial 
service, the once -notorious Napster must face 
its own double -edged legacy. 

The legitimate digital music market that Nap - 
ster helped force into 
existence is poised 
to go mainstream in 
North America and 
Europe. Yet the maj- 
ority of digital music 
consumers in those 
territories continue to 
get their music for free 

from Napster -like peer - 
to -peer (P2P) networks. 
In Europe, legal and 

illegal downloads are on the 
rise as the number of CD burners, portable devices and 
broadband -connected computers per household grows, 
according to an unpublished report from U.K. -based 
Jupiter Research. 

Consumption of digital music in the U.S. is on a sim- 
ilar trajectory. 

Napster's current own- 
er, Roxio, hopes the ap- 
peal of the Napster 
brand will make com- 
mercial digital music 
a mass -market experi- 
ence for Windows - 
based PC users. 
(Continued on page 62) 

GOROG: GIVING CONSUMERS 
WHATTHEY WANT 

Bow Wow: "I'm still a rookie at this whole fashion business.' 
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Top of the News 
5 Best Buy follows its exclusive 
Eagles deal with similar offerings 
from the Rolling Stones and John 

Mellencamp. 

6 Sony hopes to jump -start 
Super Audio CD sales with 
samplers offered in magazines 
and retail. 

Music 
11 The Beat: Neil Diamond 
still sparkles as he prepares for a 

new album and tour in 2004. 

16 In the Spirit: The second 

annual Central South Gospel 

Retail and Distribution Confer- 
ence is hitting its stride. 

16 Higher Ground: Darlene 
Zschech makes her soulful INO 

debut, "Kiss of Heaven." 

17 Jazz Notes: John McLaugh- 
lin takes a symphonic turn with 
the release of the three -part suite 
"Thieves and Poets." 

18 Touring: Matchbox Twenty's 
2003 tour sales improve after 

ustra I i á 
SPECIAL REPORT BEGINS ON PAGE 40 

radio provides support for its hit 
single "Unwell." 

20 R &B: Universal Music Video 
& Distribution is still the market - 
share leader in R &B and rap. 

20 Rhythm & Blues: The Bill- 
board Hot 100 marked a mo- 
ment in history when black 
artists dominated all top 10 slots 
last issue. 

24 Latin Notas: Universal 
MusicVideo & Distribution stays 

ahead of Sony as the top distrib- 
utor of Latin music in the U.S. 

27 Beat Box: MTV2 provides a 

daily dose of Promo Only's "Mon - 
ster Mix." 

29 Country: Billy Ray Cyrus 

goes to "The Other Side "for his 

first Christian album. 
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46A Songwriters & Publishers: 
Innovative songwriting computer 
program MasterWriter provides 
valuable tools. 

47 Studio Monitor: The 115th 
Audio Engineering Society Con- 
vention will preview a range of 
hardware and software products. 

Retail 
35 Universal Music &Video Dis- 
tribution looks set to retain its 
No. 1 ranking in album market 
share for a fifth consecutive year. 

36 Retail Track: Super D 

acquires Phantom Sound &Vision 
as part of a plan to grow inde- 
pendent distribution. 

37 Home Video: Under a new 

deal, NASCAR- produced home 

QUOTE OF THE WEEK 

`Almost every business takes care of their own 

with regards to addiction, medical and 

psychological help. Our business is way behind., 
BONNIE RAITT 
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the first time. 
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6 
Springsteen 
still king 
of the road 
as tour 
wraps at 
Shea Stadium liplotront 

8 
Stuart 
Watson 
resurrects 
his Swat 
team 

TOP OF THE NEWS 

'Lion King' Rules At Retail 
BY JILL KIPNIS and STEVE TRAIMAN 

Retailers are roaring with praise for the Oct. 7 DVD debut 
of Walt Disney Home Video's "The Lion King." 

'We sold more than half of what we thought wö would 
do for the [first] week in the first day," says Laurie Baler, rep- 
resentative for Minnetonka, Minn.-based Musiclard. 

"I have a lot of customers calling it a must -have," says 
Rachel Flaherty, sales manager for the Tower Records 
store in downtown New York, who reports se =ling 50 
copies of the two -disc set on release date. "That -lumber 
is much higher than most new release titles." 

Walmart.com spokeswoman Cynthia Lin says, 'We did 
80% better in pre- orders than wee did on `Beauty and the 
Beast,' which was released at the same time last year. `The 

Lion King' will be a top seller through the holidays." 
Paul Gastelum, associate manager for downtown San 

Diego's Sam Goody store, says. "It is on a new -release 
endcap that keeps emptying. It is doing better than 
anticipated." 

Buena Vista Home Entertainmen_, under whose 
umbrella Walt Disney Viceo fails, reports that the title 
sold 3 million units in its first days on sale. Buena Vista 

(Continued on page 62) 

Best Buy's Stones 
Deal Irks Retail 

BY CARLA HAY 

NEW YORK -It may be controversial 
and annoy the competition, but Best 
Buy's exclusive dealmaking with artists 
is here to stay and it's getting bigger. 

Such privileged arrangements, how- 
ever, may ignite an industry war if other 
retailers try to outdo each other to se- 
cure exclusive deals. Artists, mean- 
while, risk losing potential sales when 
availability is limited to one retail chain. 

The Minneapolis -based chain's most 
recent deal with the Rolling Stones will 

allow Best Buy to exclusively sell the 

band's new "Four Flicks" four -disc DVD 

set (to be released Nov. 11). 

The arrangement extends at least 
through the end of the year (Billboard 
Bulletin, Oct. 3). 

'We anticipate that ̀ Four Flicks' will 
be the best -selling music DVD in Best 
Buy history," says the chain's senior VP 

of entertainment, Gary Arnold. 

BIGGER THAN BIG? 

The Rolling Stones' "Four Flicks" 
has more than five hours of content, 
including previously unreleased 

(Continued on page 63) 

Agency Pairing 
Breaks Ground 

BY RAY WADDELL 

The partnership be- 
tween a New York -based 
booking agency and a 
Los Angeles -based talent 
and literary agency is a 
groundbreaking deal 
geared toward bringing 
more clout to both firms. 

The deal between AGI 
(Metallica, Billy Joel, 
Shakira, Rod Stewart) 
and Writers and Artists Agency (Vivi- 

ca A. Fox, Darryl Hannah, Denis 

ARFA: DEAL WILL OPEN NEW 

DOORS FOR CLIENTS 

Leary) creates a new 
entity, to be known as 
Writers and Artists 
Group International. 

The partnership was 
created to give clients 
at both firms crossover 
platform opportuni- 
ties, meaning personal 
appearances for WAA 
clients and literary, 
film and TV opportuni- 
ties for AGI clients. 

WAA is run by chairman/CEO Norm 
(Continued on page 63) 

Sanctuary Expands Beyond Hard Rock Roots 
BY WES ORSHOSKI 

Don't talk to Sanctuary Records about downsizing. 
In a period of industry contraction, the U.S. label has 

been expanding through label deals and artist signings that 
have taken the 3- year -old operation far beyond its original 
metal and hard rock base. 

Recently, the BMG- distributed label enjoyed its 
biggest week ever on The Billboard 200, landing titles 
by Queensr9che, Superjoint Ritual, Kiss and Lynyrd 
Skynyrd on the chart. 

Revenues are booming, too. Sanctuary Group CEO 
Merck Mercuriadis reports the U.S. label "is getting 
very close to $80 million worth of billing." That's up SUPERJOINT RITUAL: ONE OF SANCTUARY'S CHARTING BANDS 

from $30 million in Sanctuary Records' first year. 
Sanctuary's U.S. record operation is one of the latest 

offspring of the U.K.-based Sanctuary Group, a company 
launched some 20 years ago by Iron Maiden's original 
management team of Andy Taylor and Rod Smallwood. 

Today, the Sanctuary Group includes international 
record groups and management companies, as well as pub- 
lishing, merchandising and other activities. 

"We didn't want to come [to America] as an English 
company beating our chests and telling people what 
we were going to do and hyping ourselves to get atten- 
tion," Mercuriadis says. 

'We wanted to come in here, set up a solid company and 
(Continued on page 12) 
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Upfront 

As Tour Ends, Boss Remains King Of Road 
BY RAY WADDELL 

In a remarkable display of staying 
power, Bruce Springsteen wrapped 
his career -reaffirming Rising tour 
with the E Street Band Oct. 4 at Shea 
Stadium in New York. 

The tour grossed $172.7 million in 
2003, playing North American and 
Australian arenas in the spring and 
European and U.S. stadiums during 
the summer. 

With last year's barnstorming 
arena tour added to the mix, the total 
gross comes to $221.5 million from 
121 shows on the Rising tour, 
enough to make this Springsteen's 
top -grossing trek in his 30 years of 
national touring. 

Those are heady numbers for an 
artist whose most successful days at 

radio and retail were years ago. "There 
are only a handful of people who have 
been around as long as Bruce has who 
can still tour and be at the top of their 
game," observes Jon Landau, Spring - 
steen's longtime manager. 

"What we like, and what I think 
keeps Bruce going, is that these 
shows, even though they included 
lots of classic Bruce songs, revolved 
around his current creativity," Lan- 
dau adds. "The sets included nine or 
10 songs from [recent album] `The 
Rising,' and the audience knew 
them and reacted just as intensely 
to them as the classics. This was not 
a look back." 

RECORD ENGAGEMENT 

Following Springsteen's tri- 
umphant trek through Europe, the 

54- year -old New Jersey native began 
his U.S. run with an unprecedented 
10 sellouts at Giants Stadium in East 
Rutherford, N.J. That stand grossed 
$38.8 million and drew 566,560 fans, 
a world record for one engagement. 

"I don't know if [setting a world 
record] means that much to him, but 
I like it," Landau tells Billboard. "I 
think Bruce is very proud of this tour, 
as he should be. But as far as statis- 
tics, management gets to fuss over 
that a little more. What he did at 
Giants Stadium is a fabulous thing." 

The Giants Stadium shows were 
promoted in -house by the New Jersey 
Sports and Exposition Authority 
(NJSEA). "It was incredible," says Ron 
VanDeVeen, VP of event booking for 
the Meadowlands complex, site of 
Giants Stadium and the Continental 

Sony Broadens 
Push For SACD 

BY ED CHRISTMAN 

NEW YORK -After spending almost four years building 
an infrastructure to support a rollout of Super Audio CD 
to the masses, Sony Corp. is now taking its message to the 
people with an SACD sampler. 

Sony will give the product away with 1.3 million copies 
of Rolling Stone magazine. The issue, which will arrive in 
November, will feature what the magazine calls the top 500 
albums of all time. 

The nine -track sampler, which is a hybrid disc contain- 
ing both SACD and CD versions of songs, will feature cuts 
from albums on the list and is tied into retail through a 
contest that encourages sampler owners to access an SACD 
player at their local Circuit City. 

In addition to sampling sound quality, consumers can 
see if they won one of 45,000 prizes through an encoded 
message in the SACD layer. Among the prizes are three 
SACD titles and a home theater in a box. 

In an effort to drive awareness, Clear Channel Enter- 

COLUMBIA HAS SHIPPED 700,000 COPIES OFTHE HYBRID 
SACD FORTHE REMASTERED BOB DYLAN SERIES 

tainment's Radio Networks stations will promote the 
Rolling Stone issue, sampler and contest. 

"This is the biggest promotion we've ever done for 
SACD," says David Kawakami, director of the Super 

(Continued on page 63) 

MAP Seeks More Contributions 
BY CHRIS MORRIS 

LOS ANGELES- Witnessing a short- 
fall in funding from a reeling industry, 
the L.A. -based nonprofit Musicians' 
Assistance Program is asking the music 
business to dig deeper into its pockets. 

MAP was founded in 1992 by jazz 
saxophonist and recovering addict 
Buddy Arnold and his wife, Carole 
Fields. It has supplied treatment for 
drug and alcohol addiction to 1,536 
industry clients. Fields says 60% 
remain clean and sober today. 

The organization will hold its main 
fundraising event, the MAP Awards, 
Nov. 5 at the Beverly Hills Hotel here. 

Steven Tyler of Aerosmith, guitarist 

Jimmie Vaughan and attorney John 
Branca will be honored for their servic- 
es to MAP. 

Arnold says of the event, "If we net 
$300,000, that would be almost one - 
third of our operating budget. We've 
still got to try to get more." 

MAP's annual operating budget is $1.3 

million. Approximately 82% of that 
money is consumed by non- administra- 
tive expenses -most of them tied to the 
cost of treating uninsured musicians. 

Bonnie Raitt, a MAP advisory board 
member, says the industry must get 
more deeply involved. 

"Almost every other industry takes 
care of their own with regards to addic- 
tion, medical and psychological help," 
Raitt says. "Our business is way behind 
. .. especially in today's endangered 
music business, with so many jobs and 
opportunities falling through, it's even 
more crucial to step up to the plate." 

Arnold says MAP picks up the entire 
cost of treatment "in 96% of the cases. 

(Continued on page 49) 

SPRINGSTEEN, LEFT, AND THE E STREET 
BAND'S VAN ZANDT: MAKING HISTORY 

Airlines Arena. "Seeing Bruce in New 
Jersey is the ultimate experience. We 
sold tickets in every state, and we had 
visitors from all over the world." 

The Meadowlands rose to the occa- 
sion by building a 270 -foot board- 
walk, complete with a Ferris Wheel, 
carnival games, concessions and per- 
formances by local Jersey Shore 
bands. The NJSEA invested $300,000 
in creating the area, and just about 
broke even from its share of conces- 
sions sales. 

"This was a history- making event, 
and we wanted to make it bigger and 
better," VanDeVeen says. 

The Jersey concerts grossed about 
$1 million per night in merchandise 
and concessions sales; tour merch 
was by Signatures Network and fea- 
tured individual event- specific T- 
shirts for each night of the run. The 
Giants Stadium stand took Spring - 
steen's Meadowlands complex total to 

(Continued on page 15) 

Target: Pirates 
Feds Step Up Busts, Prosecutions 

BY BILL HOLLAND 

WASHINGTON, D.C. -The Depart- 
ment of Justice and other federal law 
enforcement agencies have respond- 
ed to lawmakers and the Recording 
Industry Assn. of America by ratch- 
eting up enforcement efforts. 

In late August, the DOJ's U.S. 
Attorney for the eastern district of 
Virginia announced a guilty plea in a 
criminal case against the former 
leader of an Internet music piracy 
group known as Apocalypse Crew. 

The group collected prerelease 
CDs from reviewers and DJs, con- 
verted them into MP3 files and dis- 
tributed them online. The leader 
faces a maximum of five years in 
prison and a $250,000 fine. He will 
be sentenced next month. 

On Sept. 29, a District of Columbia 
judge sentenced an individual found 
guilty of criminal copyright infringe- 
ment to a six-month jail sentence, the 
first -ever jail term handed down for 
copyright infringement in D.C. 

The DOJ reported that the man 
operated a Web site (empirerecords 
.com) that illegally offered music 
compilations of rap and RózB artists 
for sale on CD and cassette. 

On Oct. 2, four individuals plead- 
ed guilty to criminal copyright 
infringement charges brought by 
the DOJ's U.S. Attorney's office in 
Connecticut. Evidence showed they 
are members of a "warez scene" - 
a name given to underground 
communities nationwide whose 
members organize to engage in 
large -scale illegal distribution of 
copyrighted works. 

The pirates in that case have not 
yet been sentenced. 

Warez scene operations are or- 
ganized into three parts, according 
to DOJ officials. There are suppli- 
ers, who are able to obtain access to 
MP3 music files, as well as software 
and DVD movies; crackers, who cir- 
cumvent or "crack" digital copy- 
right protection codes; and couri- 
ers, who distribute the illegal 
material on the Internet. 

The defendants were prosecuted 
as part of Operation Safehaven, a 15- 
month investigation conducted by 
the DOJ and the U.S. Immigration 
and Custom Enforcement, which has 
shut down other warez operations 
and seized pirated product. 

Meanwhile, on the hard -goods 
piracy front, on Oct. 8, the RIM sued 
the owners of a Columbus, N.J., flea 
market who repeatedly ignored 
numerous demands to curtail the 
sale of pirated CDs and cassettes. 

RIAA officials say these cases of 
piracy are as damaging to the indus- 
try as the "dorm downloaders" now 
being sued for civil damages by the 
trade group. 

"[All] these cases should put music 
pirates everywhere on notice -traf- 
ficking in pirated CDs and other 
forms of copyrighted music is illegal 
and can come with stiff penalties," 
RIM president Cary Sherman says. 

The evidence presented in some of 
these cases shows that pirates can 
even enter private chat rooms and 
grab new, unreleased tracks. 

A pending bill by Rep. Lamar S. 
Smith, R- Texas, would extend the 
DOJ's anti -piracy efforts. 
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