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Spot and network radio keep climbing in '64. p25 
TV homes: county -by- county breakdown from Nielsen. p76 

Rigid utility controls face New York City CATV's. p44 
Complaints about newswires brings FCC running. p56 
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The final touch 
that makes 
the difference 

your product moves off the shelf, you've made the 
mpression of all. No matter how many impressions 
take in other media, count on Spot Radio to remind 
mers right up to the door of the store. The final touch 
eally sells! 

Albuquerque WTAR ... Norfolk -Newport News 

Atlanta KFAB Omaha 
Buffalo KPOJ Portland 

Chicago WRNL Richmond 

Cincinnati WROC Rochester 

Dallas -Ft. Worth KCRA Sacramento 
Denver KALL ....Salt Lake City 

Duluth- Superior WOAI San Antonio 
Houston KFMB San Diego 

Kansas City KYA .. ..San Francisco 
Little Rock KMA Shenandoah 

Miami WGTO. Tampa -Lakeland -Orlando 

.... Minneapolis -St. Paul KVOO Tulsa 

Duntain Network Radio New York Worldwide 

.. 51 Coast only 

RADIO DIVISION 

THE ORIGINAL STATION REPRESENTATIVE 

NEW YORK . CHICAGO . ATLANTA BOSTON 

PHILADELPHIA . SAN FRANCISCO . ST. LOUIS 

DALLAS . DETROIT LOS ANGELES 
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SIOUX CITY 
12 YEARS OF PUBLIC SERVICE 

SIOUXLAND FARMER 
Agricultural extension specialists 
from a three -state area present time- 
ly assistance and suggestions to 
modern farmers each week day. 

COLLEGE ON CAMERA 
Colleges and Universities within the 
KVTV coverage area demonstrate 
the newest educational techniques of 
teaching and learning. 

SIOUXLAND SPEAKS 
Issues of major importance to the 
three -state area served by KVTV 
are discussed and analyzed in a live- 
ly forum each week. 

These three important programs have been providing information and continuing serv- 
ice to the Siouxland audience constantly since KVTV signed on the air in March, 1953. 

IK KATZ AGENCY, ¡me. 
Yn-Ywv11n4+n 

HYTY 
CHANNEL 9 SIOUX CITY, IOWA 

CBS ABC 

PEOPLES 
BROADCASTING CORPORATION 
KVTV . Sioux City, Iowa 
WNAX . Yankton, South Dakota 
WGAR Cleveland, Ohio 
WRFD Columbus, Ohio 



"...and fo think they'd rather 
u watch JCim d'Yovak in 

`Strangers When 
We gilled' 

-ern JC2! " 

KPIX IN SAN FRANCISCO IS ANOTHER SHARP BUYING STATION WHO LOCKED UP THE 60 NEWLY RELEASED COLUMBIA 
POST -'50 GROUP II FEATURES IN THEIR MARKET. VINTAGE FILMS HAVE HAD THEIR PLAY. TODAY YOU NEED THE 

BIG 
AND 

NAMES IN 
NOVAK 

THE 
PAL JOEY, PICNIC, WHO WAS ATE LADY? GET 

WE 
HE IDEA? ET INITOUCH UWITH SCREEN GEMS 



4 

...r= J^ ̀ UII. 4``.J J% N -..id.i, % _ ... - vii® tei irram ((' 
ca®.amur `U -11 .1<i/m 
1111'i7//riO ®1U1'%/i, I' ® %////.0y/.,l 

,%i .%/0 lr////,.Ol i I i--- //// ,rsm® vO. _ - ciiiilm m 

` : U ,, 
yI¡ 

?;hêT; , alni, 
`-® , 83) A 

,I 111 _ 
%/ _'110: 

e 
,J `\ I4q 

Ú + 

STILL THE LEADER... 
Delivering 75,900 homes per average quarter - 

hour, 9 am to Midnight, Monday thru Sunday, KRLD- 
TV retains its longtime domination of the 4- station 
Dallas -Fort Worth television market. 

And from 9 am until 4 pm, Monday thru Friday, 
52% of the total sets in use per average quarter -hour 
are tuned to Channel 4. 

See your ADVERTISING TIME SALES repre- 
sentative for a schedule on the dominant station in the 
nation's number 12 market. 

ARB Oct. '64 

represented nationally by 
Advertising Time Sales, Inc 

THE DALLAS TIMES HERALD STATIONS 
ettaffize4r0 -- -1tk 
MAXIMUM POWER TV -TWIN to KRLD radio 1080, CBS outlet with 50,000 watts 

Clyde W, Rembert, President 
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Saturday baseball 

If any TV network wants major 
league baseball on Saturdays in 1965, 
it will have to negotiate with baseball 
committee headed by John E. Fetzer, 
veteran broadcaster and president of 
Detroit Tigers. At meetings in Hous- 
ton last week, ball clubs began signing 
over rights for Saturday network 
games in 1965 -66 to committee. Group 
expects to deliver 17 teams in 1965 
package; Yankees are out because of 
CBS -TV contract and two unidentified 
clubs may be unable to take part. In 
past NBC and CBS negotiated individ- 
ually with teams to broadcast home 
games. With committee holding rights, 
only way network will get games is to 
take all teams on equal -share basis, 
with no apparent limit to number of 
times any one team could show up on 
26 -week schedule. Presumably pen- 
nant contenders would prevail in late - 
season games. 

There are no special rules for Satur- 
day when all teams are scheduled 
nearly every week. New Saturday 
plan for network showings is wholly 
unrelated to local television contracts 
teams may have. Only network black- 
outs would be in home cities of the 
two teams on national feed. Baseball 
feels rights gained from sharing pro- 
ceeds will offset any losses at Saturday 
gate, and if they didn't, losses would 
be absorbed by higher price for rights 
in future. Current feeling is that Sat- 
urday package could bring about $4 
million in first year. 

Those tempting residuals 

Directors Guild of America, seek- 
ing to follow patterns set by talent 
unions, is reported to be demanding 
residual formula in contract currently 
in negotiation with producers of 
taped commercials. DGA's proposals 
on residuals could double directorial 
costs of taped commercials, it's un- 
derstood, and conceivably could set 
precedent for field of film commer- 
cials, which are dominant form. 

Municipal grab 

Public- utility aspects of New York 
City's proposed CATV regulations are 
giving industry pause (see page 9), 
but precedent -setting potential of Ashe- 
ville, N. C., move could be worse. 
Asheville city manager, Weldon Weir, 
finds 10,000- subscriber system could 
net $500,000 annually after five years 
operation and sees boon to taxpayers, 
city revenues. Despite howls of six 
private applicants, including broad- 
casters, Mr. Weir is leaning toward 
city -owned operation. More than dozen 

CLOSED CIRCUIT® 
other city managers are holding up 
pending applications in their communi- 
ties to see what happens. Bell Tele- 
phone's tie -up with one applicant there 
and state utility commission complica- 
tion are behind go -slow attitude of Mr. 
Weir, but decision is expected right 
after first of year. 

The boat sailed 

Ironic hindsight: Sources close to 
Curtis Publishing Co.'s financial tor- 
ment say there's evidence it might 
have been avoided some time ago. 
They report there are indications Cur- 
tis could have got in on television's 
ground floor but turned down chance 
to buy ABC -TV network -in late 
1940's -for $3.5 million. Turndown 
presumably did not permanently dis- 
may late Edward J. Noble, then prin- 
cipal ABC owner. Few years later he 
merged entire ABC operation with 
United Paramount Theaters to form 
American Broadcasting- Paramount 
Theaters, present owner -and that 
was $25 million deal. 

Basic research 

Testing of extent of viewer irrita- 
tion that different commercial treat- 
ments arouse has long been discussed 
by National Association of Broadcast- 
ers, but idea now has gained fresh im- 
petus from Howard Mandel, NAB 
vice president for research. He is 
scheduled to present concrete pro- 
posals at meeting of TV code review 
board Dec. 9 -10 (see page 52). 

It's understood Mr. Mandel will 
make pitch for using syndicated one- 
hour show in prime time, preferably 
in two or three - station market, as 
guinea pig for measuring audience re- 
action to various types of commercials. 
Plan would keep amount of commer- 
cial time consistent, but vary number 
of commercial segments and number 
and placement of actual commercials. 
Audience reactions would be checked 
by telephone interviews on random - 
sample basis. 

Job seekers 

"Senior citizen" representation on 
FCC is being pitched by supporters of 
retired Safety and Special Services 
chief, Colonel Edwin L. White, who 
has announced his candidacy for corn- 
missionership to be vacated by Fred 
Ford to accept presidency of National 
Community Television Association. 
Colonel White, 68, now residing in St. 
Petersburg, Fla., is registered Repub- 

lican and was FCC's first SSS chief, 
having retired five years ago, after 
having been in government service 
with Federal Radio Commission and 
FCC since 1930. 

Timing of Mr. Ford's departure was 
still fuzzy last Friday but was ex- 
pected possible by mid- December to 
become affective Jan. 1. Meanwhile 
active though unspectacular campaigns 
were being conducted by or in behalf 
of other aspirants, including former 
Commissioner Charles King, dean of 
Detroit College of Law; Mary Jane 
Morris, former FCC secretary, also of 
Michigan, and Curtis Plummer, execu- 
tive director of FCC. 

Missing seal 

Some radio network authorities are 
privately concerned over failure of 
Sindlinger & Co., to whose national 
radio audience measurement service 
all four networks subscribe, to apply 
for accreditation by Broadcast Rating 
Council. Sindlinger's answer is that it 
has been plagued by computer prob- 
lems that had to be solved before 
there could be any point in applying; 
that these have just now been resolved 
and that firm is already taking steps 
to get application in order. Reason 
for network concern is obvious: 
House subcommittee that opened up 
ratings scandal in first place -and is 
still keeping eye on clean -up efforts - 
might take dim view of their con- 
tinuing indefinitely with service that 
fails to enroll in policing movement 
represented by BRC. 

New York amigos 
Believed imminent is agreement set- 

tling three -way contest for Paterson, 
N. J.-New York UHF ch. 66 grant for 
Spanish -language station. Understand- 
ing reportedly has been reached 
whereby Macfadden -Bartell Corp. 
(wADo New York) would drop its ap- 
plication for remaining UHF in metro- 
politan area, leaving way open for 
other applicants -Spanish Internation- 
al Television and Trans -Tel -to enter 
joint venture for immediate processing. 
Spanish International, which now op- 
erates KMEX-TV Los Angeles and 
KWEK -TV San Antonio, both Spanish - 
language UHF's, is partnership of 
Emilio Azcarraga, Reynold V. Ansel- 
mo, Julian M. Kaufman and Frank L. 
Fouce. Trans -Tel's principals are 
Herbert Scheftel, James Jacobson, 
Emanuel Dannett, New York attorney, 
and Edward DeGray, broadcast con- 
sultant. 

Published every Monday, 53rd issue (Yearbook Number) published in January, by BROADCASTING PUBLICATIONS Inc., 
1735 DeSales Street, N. W., Washington, D. C., 20036. Second -class postage paid at Washington, D. C., and additional offices. 



CLEVELAND 
the "one -buy" market w 

one to buy! 
Another adventure in local programming, WJW-TV's twice award winning "ADVENTURE ROAD" brings the far corners 
of the earth to arm -chair adventures...holds general acclaim for wide -appeal intellectual and educational program- 
ming. Cleveland with no fringe stations taking a bite of the viewers is the one buy market. WJW -TV is the one to buy. 

LIS ANUSES PNILAIELPIM IETIIIT MIAMI TILLAI CLLTELAND 4 

S 
NESS TM 11111111 MMO ATLANTA TOLEDO STORER 
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WEEK IN BRIEF 

Network radio billings up 5% in first six months of 1964, 

Radio Advertising Bureau says. RAB also estimates spot 
billings up for same period. Nine advertisers put $2 mil- 
lion or more into radio. See ... 

NETWORK, SPOT RADIO UP ... 25 

Newswire services come under FCC scrutiny. Sources 
say "over 100" stations have complained about five - 
year contracts and carry -over provisions with Associated 
Press and United Press International. See ... 

FCC AND THE NEWSWIRES ... 56 

Third quarter national and regional spot television bill- 
ings exceed $226 million, up 22.5% from last year, Tele- 
vision Bureau of Advertising reports. Confections and soft 
drinks biggest gainer. See 

SPOT TV RISES IN 3D QUARTER ... 28 

Community antenna TV's in New York have status of 
quasi -utilities. Board of estimate plans to try to hold 
CATV profits to about 6 %, ban introduction of outside 
signals and guard against degradation. See ... 

WILL NEW YORK SET PATTERN? ... 44 

Houston Astros draw astronomical three -year contract 
for radio -TV rights. Schlitz Brewing pays baseball club 
reported $5 million plus, giving team new record for 
broadcast rights. See ... 
BIG MONEY FOR HOUSTON RIGHTS ... 34 

All- Industry Radio Music License Committee sends 
questionnaires to radio stations asking about relations 
with SESAC. Detailed questionnaires reportedly will be 

sent to Federal Trade Commission. See ... 
RADIO AND 'THE SESAC PROBLEM' ... 65 

Both broadcasters and community antenna representa- 
tives criticize FCC's proposal to govern microwaves used 

by CATV's. National Association of Broadcasters wants 
FCC to form over -all policy first. See ... 

CATV MICROWAVE PROPOSAL HIT ... 42 

Where the sets are: A. C. Nielsen Co. county -by- county 
estimates list number of television homes and percent of 
penetration. Total household penetration rises from 92% 

to 93 %, figures show. See ... 
TV PENETRATION CLIMBS TO 93% ... 76 

Representative Oren Harris envisions examinations of 
ratings, cigarette advertising and community antenna TV 

during new Congress. Payola and action on Sec. 315, how- 

ever, aren't on his schedule. See ... 
OREN HARRIS PLANS AHEAD ... 52 

Controversial Rev. McIntire applies to buy radio station 
in Media, Pa., and those opposing sale file strong com- 
ments at FCC. Church groups and others question his 
"public responsibility." See ... 

COMPLAINTS ON McINTIFE ... 38 

DEPARTMENTS 

AT DEADLINE 9 

BROADCAST ADVERTISING 25 

BUSINESS BRIEFLY 30 

CHANGING HANDS 50 

CLOSED CIRCUIT 5 

COMMERCIALS IN PRODUCTION 34 

DATEBOOK 14 
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Bröádcastinq 
Published every Monday, 53d issue 
(Yearbook Number) published in 
January by BROADCASTING PUBLICATIONS 
INc. Second -class postage paid at 
Washington, D. C., and additional 
offices. 

Subscription prices: Annual sub- 
scription for 52 weekly issues $8.50. 
Annual subscription including Year- 
book Number $13.50. Add $2.00 per 
year for Canada and $1.00 for all 
other countries. Subscriber's occu- 
pation required. Regular issues 50 
cents per copy. Yearbook Number 
$5.00 per copy. 

Subscription orders and address 
changes: Send to BROADCASTING Cir- 
culation Dept., 1735 DeSales Street, 
N.W., Washington. D. C., 20036. On 
changes, please include both old and 
new addresses plus address label from 
front cover of magazine. 
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Late news breaks on this page and on page 10 AT DEADLINE Complete coverage of week begins on page 25 

Metromedia buys 

Packer Advertising 

Metromedia Inc. has agreed to pur- 
chase Packer outdoor advertising com- 
panies, with properties in Cleveland, 
Cincinnati, and Toledo, all Ohio, and 
Salt Lake City, for over $10 million in 
cash. Packer properties will be operated 
as central division of Metromedia's 
present outdoor subsidiary, Foster & 
Kleiser. 

Holdings of Metromedia include six 
AM, six FM and six TV stations, ice 
capades, land atop Mount Wilson, 
Calif., to be developed for tourists, and 
transit advertising franchises in Los An- 
geles, San Francisco, Oakland, San Jose 
and Sacramento, all California. 

NBC -TV reports daytime 

sales of $4.5 million 

NBC -TV reported week ending Nov. 
27 was second week in row daytime 
sales topped $4.5 million. Participating 
advertisers in week's sales include: 
Kimberly -Clark Corp., Neenah, Wis., 
through Foote, Cone & Belding, New 
York; Shulton Inc., through Wesley As- 
sociates, both New York; Dow Chem- 
ical Co., Midland, Mich., through Mac - 
Manus, John & Adams, Bloomfield 
Hills, Mich.; Bristol -Myers, through 
Doherty, Clifford Steers & Shenfield, 
both New York; Abbott Labs, North 
Chicago, Ill., through Tatham -Laird, 
Chicago; Lehn & Fink, through Geyer, 
Morey, Ballard, both New York; Na- 
tional Biscuit Co., through McCann - 
Erickson, both New York; Foster -Mil- 
burn Co., Buffalo, N. Y., through Street 
& Finney, New York; Nestle Co., 
White Plains, N. Y., through Leo Bur- 
nett, Chicago, and S. C. Johnson & 

Sons, Racine, Wis. and Mars Inc., Chi- 
cago, both through Needham, Louis & 

Brorby, Chicago. 

CATV equipment demand 

brings Entron dividend 

Entron Inc., Silver Spring, Md., com- 
munity antenna equipment manufac- 
turer and system owner, has declared 
5% stock dividend and cash dividend 
of 5 cents per share, payable Jan. 15, 
1965, to stockholders of record Dec. 
15. Cash dividend will be paid on new 
shares. Entron plans to buy fractional 

shares created by stock dividend at clos- 
ing market price Jan. 14, 1965. 

Dividend, first since firm went public 
in 1959, was made possible, firm said, 
by new demand for CATV equipment. 
Entron recently received more than $1 
million in CATV contracts from sys- 
tems in Utica, N. Y., Lawrenceville 
and Bridgeport, both Indiana, Jackson- 
ville, N. C., Andalusia, Ala., and Na- 
poleon, Ohio. 

Entron's net sales for six months 
ended Aug. 31 were $985,339, up 50% 
from $603,191 registered during same 
period year ago. Pre -tax earnings were 
reported at $66,472, up from loss of 
$66,912. 

N. Y. authority over 

CATV questioned 

Natonal Community Television As- 
sociation wrote New York City Mayor 
Robert Wagner over weekend outlining 
why, in its view, city hasn't authority 
for public -utility oriented regulations 
proposed for community antenna tele- 
vision (see page 44). 

Using line of reasoning similar to ap- 
proach taken in his filing with Connec- 
ticut Public Utilities Commission last 
week, NCTA general counsel Robert 
D. L'Heureux also sent Mayor Wag- 
ner exhibits offered Connecticut: history 
and scope of CATV industry, how Con- 
gress has pre-empted all broadcasting 
regulation to federal government and 
brief on public utility regulatory con- 
cept showing states are prohibited from 
applying it to CATV. 

Mr. L'Heureux acted Friday (Dec. 4), 
day after nature of proposed New York 
regulations became known and includ- 
ed brief based on New York State law. 

Hack station? 

Plans were reported Friday 
(Dec. 4) for formation and oper- 
ation of closed -circuit radio sta- 
tion by New York cab drivers to 
feed music, news, weather reports, 
etc. -and commercie!s -into New 
York City cabs. Connie Des- 
mond, veteran sports announcer, 
was identified as executive vice 
president and program director. 
Details are expected to be made 
public shortly. 

Rollins gets OK 

for Wilmington CATV 

Rollins Broadcasting Corp., Wilming- 
ton, Del., has won city council ap- 
proval for installation of community 
antenna television system in area, cost- 
ing about $4 million overall, spokes- 
man said Friday (Dec. 4). 

Already at work on $2.5 million proj- 
ect in New Castle county (suburban 
Wilmington), Rollins will start on $1.4 
million installation in city by Jan. 1, 
1965, said G. Russell Chambers, direc- 
tor of engineering. 

Service, offering Wilmington, Phila- 
delphia, New York and Baltimore TV 
stations plus time -weather channel, will 
use microwave and is expected to be 
ready for first of 21,000 potential sub- 
scribers in Wilmington proper by June, 
Mr. Chambers said. 

Rollins is CATV applicant in Con- 
necticut proceeding, Plattsburgh, N. Y., 
and Huntington and Charleston, both 
West Virginia. It is licensee of WAMS 
Wilmington; WNJR Newark, N. J.: 
WBEE Harvey, Ill.; WRAP Norfolk, Va.; 
WGEE Indianapolis; WCHS - AM - TV 
Charleston, S. C.; WEAR -TV Pensacola, 
Fla.; KDAY Santa Monica, Calif., and 
wPTZ (TV ) Plattsburgh. 

NAEB gets Ford grant 
to study ETV 

National Association of Educational 
Broadcasters received $600,000, three - 
year grant from Ford Foundation to 
improve quality of instructional TV, 
William Harley, NAEB president, an- 
nounced Friday (Dec. 4). NAEB con- 
ference on long -range financing opens 
in Washington today (Dec. 7) (see 
page 51). 

Project will center on regional pro- 
gram of seminars to improve effective- 
ness of personnel working in instruc- 
tional TV, according to Dr. Charles 
McIntyre, chairman of NAEB's instruc- 
tional division. Program of consulting 
services for institutions using TV for 
instruction is also planned. 

Staff appointments and details are 
to be announced at first of year. 

Thursday Arbitrons 

ABC -TV and NBC -TV tied in rating 
averages at 17.8 on Thursday (Dec. 2) 
7:30 -11 p.m., and CBS -TV had 16.0 in 
national Arbitrons. For seven -day pe- 

more AT DEADLINE page 10 
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Mr. Madigan 

WEEK'S HEADLINERS 

John T. Madi- 
gan, ABC direc- 
tor of basic news 
coverage, named 
director of newly - 
organized Daily 
Electronic Feed 
(ABCDEF) serv- 
ice for ABC affili- 
ates (see page 
61). As director 
of basic news cov- 
erage, he directed 

ABC correspondents, cameramen and 
soundmen throughout world. Mr. Mad- 
igan started with ABC and predecessor, 
Blue Network, in August 1943. He 
became director of basic news coverage 
in November 1963. 

Newton N. Minow, former FCC chair- 
man, elected to board of directors and 
named special council of Curtis Pub- 
lishing Co. Now on leave of absence 
from his post of executive VP and gen- 

eral counsel of Encyclopaedia Britannica 
Inc., Mr. Minow has been devoting full 
time to Curtis (CLOSED CIRCUIT, Nov. 
23, BROADCASTING, Nov. 16). Mr. 
Minow was appointed FCC chairman 
in January, 1961, and left commission 
in June, 1963, to accept Britannica post. 

H. Peter Las - 
ker, VP in charge 
of sales of Cros- 
ley Broadcasting 
Corp., elected to 
board of direc- 
tors. Mr. Lasker, 
who joined Cros- 
ley as sales man- 
ager of WLWD 
Dayton, Ohio, re- 
cently became 
president of new- 

ly formed Broadcast Communications 
Group (BROADCASTING, Oct. 5), Cros- 
ley organization's station representa- 
tion subsidiary. 

Mr. Lasker 

For other personnel changes of the week see FATES & FORTUNES 

nod ending Dec. 2, averages were 17.7 
for CBS, 16.9 for NBC, 16.5 for ABC 
(see page 59). NBC and ABC also tied 
on Thursday in half -hour wins, each 
scoring with three, while CBS had one. 

L &N buys Cole, adds 

$5.5 million billing 

Acquisition by Lennen & Newell, 
New York, of L. C. Cole Co., San 
Francisco agency, was announced Fri- 
day (Dec. 4) by Adolph J. Toigo, presi- 
dent of IAN and William E. Haber- 
man, president of Cole. Move is effec- 
tive Jan. 1, 1965, at which time Cole 
will be integrated into L &N's San Fran- 
cisco office, adding $5.5 million to 
L&N's West Coast division billing. 

Mr. Haberman will become senior 
vice president and manager of L &N's 
San Francisco office. All key personnel 
of Cole will move to L&N. Agency's 
four -office western division now bills 
approximately $14 million and L&N's 
overall billing will be estimated $121 
million. 

Winchell, ABC, AB -PT sued 

$5 million slander suit was filed Fri- 
day (Dec. 4) against Walter Winchell 
-with ABC and its parent firm, Amer- 
ican Broadcasting- Paramount Theaters, 

10 

as co- defendants -by Dr. Sam Shep- 
pard, convicted of slaying his wife. 
Sheppard claims while on trial in 1954, 
he was falsely accused by Mr. Winchell 
of fathering illigitimate child by woman 
then under arrest in New York for rob- 
bery. Mr. Winchell had a 15- minute 
Sunday program on ABC -TV in 1954. 

NCTA nominating 

committee formed 

Formation of nominating committee 
to propose slate of candidates for of- 
ficers and directors of National Corn - 
munity Television Association was an- 
nounced Friday (Dec. 4) by Bruce 
Merrill, national chairman. 

Committee plans to meet in January 
and to announce slate prior to month 
before annual convention in Denver July 
18 -22. Fred Stevenson is chairman and 
members are Al Malin, Al Stern, Lee 
Stoner and Frank Valentine, all on as- 
sociation board. 

DDB drops brewery 

Doyle Dane Bernbach, New York, 
announced Friday (Dec. 4) that it has 
resigned West End Brewing Co., Utica, 
N. Y., after six -year relationship. DDB 
will continue to service $1.5 million ac- 
count (approximately $1.1 million in 
TV) until new agency is appointed by 
West End Brewing. 

ABC -TV leads in 

weekly Nielsens 

ABC -TV was first in 30- market Niel - 
sens for week ending Nov. 29. ABC 
had 20.0 average rating, CBS-TV and 
NBC -TV tied at 17.5. ABC led Mon- 
day, Tuesday, Thursday and Friday 
nights; CBS on Sunday, and NBC on 
Wednesday, while CBS and NBC tied 
on Saturday. In half -hour wins, ABC 
had 19, NBC 16, and CBS 14. Top 35 
shows in ranking order (NBC's Bonanza 
was pre -empted that week by special) : 

Rank 

1 Fugitive (ABC) 

2 Addams Family (ABC) 

3 Walt Disney (NBC) 

4 Gomer Pyle USMC (CBS) 

5 Bewitched (ABC) 

5 Peyton Place I (ABC) 

7 Ben Casey (ABC) 
8 Peyton Place II (ABC) 

9 Dick Van Dyke (CBS) 
10 Combat (ABC) 

11 Candid Camera (CBS) 

12 Andy Griffith (CBS) 

13 NBC Follies of 1965 (S) (NBC) 
13 Jackie Gleason (CBS) 

13 Gilligan's Island (CBS) 

13 What's My Line (CBS) 
17 Voyage to Bottom of Sea (ABC) 
17 Wednesday Night Movie (NBC) 
17 Saturday Night Movie (NBC) 
20 Ed Sullivan (CBS) 

20 Red Skelton (CBS) 
22 Lucy Show (CBS) 
23 My Living Doll (CBS) 

24 Patty Duke (ABC) 
25 Farmer's Daughter (ABC) 
26 Virginian (NBC) 
27 I've Got a Secret (CBS) 
28 Sunday Night Movie (ABC) 
28 Joey Bishop (CBS) 

30 Gunsmoke (CBS) 

30 World's Greatest Showman (S) (NBC) 
32 Valentine's Day (ABC) 
33 Shindig (ABC) 
34 No Time for Sergeants (ABC) 
35 My Three Sons (ABC) 
35 My Favorite Martian (CBS) 

Revenues and earnings 
drop for Warner Bros. 

Warner Bros. Pictures Inc. reports 
drop of $19.2 million in gross revenues 
and net loss of 3.8 million for fiscal 
1964. Income from television fell from 
$32,184,000 last year to $21,105,000. 

Year ended Aug. 31: 
1964 1963 

Earned per share - $1.17 
Film rentals $73,261,000 $87,129,000 
Net earnings (3,861,000) 5,699,000 
() Equals loss. 

Appointment for Engstrom 

Dr. Elmer W. Engstrom, president of 
RCA, is being appointed today (Dec. 7) 
chairman of U. S. industrial payroll sav- 
ings .committee for 1965 by Treasury 
Secretary Douglas Dillon. 
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Science comes alive! 

These Explorer Scouts get their science where it happens - 
at the. Humble Research Center in Houston. This year 61 

boys are attending after -school classes at the Center, taught 
by a group of dedicated volunteers from Humble's staff of 
chemists, geophysicists, mathematicians and engineers. 

To Humble, participation in this facet of the Boy Scout 
program - which opens new and exciting vistas to 
tomorrow's scientists and engineers - is just another 
opportunity to fulfill the responsibility of leadership. 

HU NI B LE OIL & REFINING COMPANY . . . AMERICA'S LEADING ENERGY COMPANY 



The Embassy of Israel 

His Excellency Avraham Harman, 
Ambassador from Israel, and Mrs. Harman 
in the Embassy living room .. . 

another in the WTOP -TV series on the 
Washington diplomatic scene. 

WASHINGTON, D. C. 

Represented by TvAR 

POST -NEWSWEEK 
STATIONS A DIVISION OF 

THE WASHINGTON POST COMPANY 

Photograph by Fred Maroon 





A guide to WAVE watchers - 
native"birds"of the Louisville area 

cXed-k041c, off 
Thirty- fourth place! That's where Red -beaked Pillgulpers 
pushed the Louisville Metro Area in Drug Store Sales last year 
-five places higher than Louisville's 39th place in metro area 
population! (Figures from SRDS.) WAVE -TV is the perfect 
prescription when it comes to reaching this market. Here's why 
you can reach more Red -beaked Pillgulpers on WAVE -TV: 

WAVE -TV leads in total market coverage -reaching 
more Louisville -area TV homes than any other station 
( 567,400 TV homes vs. 445,700 for its nearest competitor 
-a WAVE bonus of more than 120,000 homes!* ), 

WAVE -TV means TV leadership in the Louisville 
market -first on the air, first to carry network color, and 
only station that transmits local, live color -altogether 
an average of 40 hours a week of local and network 
color viewing. 

Source: ARB Market Coverage Information. 

WAVE-TV 
Channel 3 NBC Louisville 

Represented by The Katz Agency 

DATEBOOK 
A calendar of important meetings and 
events in the field of communications. 

Indicates first or revised listing. 

DECEMBER 

Dec. 7 -Du Mont TV Network Alumni an- 
nual reunion. Hotel Elysee, New York. 
Dec. 7- Hollywood Advertising Club lunch- 
eon. Selig Seligman, president of Selmur 
Productions, Los Angeles, will speak. Holly- 
wood Roosevelt hotel. 

Dec. 7 -8- Conference on long -range financ- 
ing of educational television stations, spon- 
sored by the Educational Television Stations 
Division of the National Association of Edu- 
cational Broadcasters. Featured speakers 
will be E. William Henry, chairman, FCC, 
and Francis R. Keppel, U. S. Commissioner 
of Education. Statler Hilton, Washington. 

Dec. 7- 9- Organizational meeting for state 
association of broadcasters in Alaska. An- 
chorage- Westward hotel, Anchorage. 
Dec. 8 - Los Angeles Advertising Club 
luncheon. Mayor Samuel Yorty will pay 
tribute to city's broadcasters. Statler- Hilton. 
Dec. 9- Fourth Annual Recognition and 
Awards luncheon of the American College 
of Radio Arts, Crafts and Sciences. Conrad 
Hilton, Chicago. 
Dec. 9 -10 - Meeting of TV code review 
board of National Association of Broadcast- 
ers. Washington. 
Dec. 10- Advertising and marketing course 
of the Advertising Club of New York. Jack 
Bernstein, manager of sales promotion, NBC 
Radio, will address the seminar on "Net- 
work Radio's Value as an Advertising and 
Selling Medium." Ad Club, Park Avenue at 
35th St., New York. 
Dec. 10 - Awards luncheon of the Art Di- 
rectors Club of Los Angeles, announcing 
winners of the 1964 competition of western 
advertising and editorial art. Statler- Hilton, 
Los Angeles. 
Dec. 10 -11- Meeting of board of directors of 

Association of Maximum Service Telecast- 
ers, Phoenix. 

Dec. 18- Annual meeting of stockholders of 
Filmways Inc. Hotel Biltmore, New York. 
Dec. 18-FCC deadline for reply comments 
regarding common carrier eligibility and 
the transfer of noncommon carrier stations 
from the Business Radio Service to a new 
Community Antenna Relay Service. 
Dec. 28 -29- Conference of the marketing 
education division of the American Market- 
ing Association. Chicago. 

JANUARY 

Jan. 15 -17 -Board of directors meeting of 
American Women In Radio & Television, 
Hilton hotel, New York. 
Jan. 16 - Retail Advertising Conference. 
Reed Pasternak, head of his own agency in 
Flint, Mich., will discuss "How to produce 
effective TV commercials at a sensible cost." 
Walter Tower inn, Chicago. 
lan. 18- 19- Oklahoma Broadcasters Asso- 

ciation mid -winter convention will hear 
Robert J. Burton, president of Broadcast 
Music Inc., Robert J. Rawson, chief of FCC 
Renewal and Transfer Division, and Thomas 
Wall, attorney with Dow, Lohnes & Albert- 
son, Washington. Sheraton Oklahoma hotel, 
Oklahoma City. 
Jan. 22- Annual banquet, Federal Commun- 
ications Bar Association. Sheraton -Park, 
Washington. 
Jan. 22 - Comments are due on FCC's 
notice of inquiry and proposed rulemaking 
regarding mutual funds and other invest- 
ment houses that are in technical violation 
of multiple ownership rules. 
Jan. 22- 23- Meeting of radio code board of 
National Association of Broadcasters. Los 



Are you 
like 

one of 
Solomon's wives? 

Does the "boss man" get 
around to see you frequently. 
Does he show great interest? 
Are you really important to 
him. Are you important to 
his salesmen who are trying 
to sell your station. 

Think of it. How could you 
possibly be important if you 
are just one more of a long 
list of T.V. stations. Imagine 
trying to actually sell 50 T.V. 
stations to busy time buyers. 

Our T.V. stations are impor- 
tant to us because we will 
never represent more than 
fifteen. We believe in the 

PAUL H. 
N E\V }OR K CHICAGO 

compact list so that we can 
give each of our stations the 
maximum of personal inter- 
est, effort, time and attention. 
We think these are the basic 
essentials of good representa- 
tion. 
The large group owners 
think this way too. That is 
why so many of them have 
demanded the compact list. 
Today more than one third 
of all national spot T.V. busi- 
ness is represented in com- 
pact lists of fifteen or less sta- 
tions. Should you have these 
advantages too? We could 
give them to you. 

*.RA 
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TELEVISION 

RAYMER COMPANY, INC. 
Station Representatives Since 1932 

DETROIT ATLANTA DALLAS SAN FRANCISCO HOLLYWOOD 

BROADCASTING, December 7, 1964 15 



You're only 

HALF - COVERED 
IN NEBRASKA 

if you don't use 
KOLN -TV /KGIN -TV! 

AVERAGE HOMES DELIVERED 

PER QUARTER HOUR 

(March 1964 ARB - 6:30 to 10:00 p.m.) 

OMAHA "A" 
LINCOLN -LAND* "A" 

62,500 

KOLN -TV /KGIN -TV 56,300 
OMAHA "B" 56,000 
OMAHA "C" 55,300 
LINCOLN -LAND "B" 28,700 
LINCOLN -LAND "C" 16,500 

Lin co In- Hastings- Keamey 

*March, 1964 ARD Ranking. Raring projections are 
estimates only, subject to any defects and limitations 
of source material and methods, and may or may not 
be accurate measurements of true audience. 

63 

62 

X denotes a tntico where circulation is estab- 
lished but where n enough diaries were 
placed for penetration figures. 

Lincoln -Land map shows 
KOLN -TV /KGIN -TV penetration 
This map of Lincoln -Land points to an 
average of Total Net Weekly Circulation 
(combined ARB 1960 and 1964) of 
KOLN -TV /KGIN -TV. It's further proof 
that you can't cover Nebraska without 
Lincoln -Land ...and you can't cover Lin- 
coln- Land without KOLN -TV /KGIN -TV. 

Lincoln -Land is the 78th* largest market 
in the U.S., based on the average number 
of homes per quarter hour prime time 
delivered by all stations in the market. 
Weekdays, our 10 p.m. News delivers 
70,700 homes - up to 20,000 more 
than ANY Omaha station (March, 1964 
ARB). 

Ask Avery -Knodel for complete facts 
on KOLN -TV /KGIN -TV - the Official 
Basic CBS Outlet for most of Nebraska 
and Northern Kansas. 

Noe Jwlgpi .(IInlion.l 

IIA010 
LNKIO 11ALAE4:00.asrrLL aaLK -u GRANO aulos 
RIM GRANO RA>IOS-KALANA70O 
eI11115EY CADILLAC 

TELEVISION 
woe.w GRANO RAKIOS KALAYAI00 

rely/cILUC,NAnoso Orr 
IRny SAULT nE. NARIE 

KINIL-TV/ NOOLN, NE-ASKA 
KauI4TN OSANO 

ISLAND. 

NEB. 

KOLN-TV /KGIN-TV 
CNANNEI 10 316,000 WATTS 

1000 ET. TOWER 

CHANNEL 11 316,000 WATTS 

1069 R. TOWER 

COVERS LINCOLN-LAND- NEBRASKA'S OTHER BIG MARKET 

Avery -Knodel, Inc., Exclusive National Representative 

I've got 52 all new half hour shows. 
Call NBC Films / Circle 7.8300 

New York City 

16 (DATEBOOK) 

Angeles. 

Jan. 22 -24 - Advertising Association of the 
West Convention. World Trade Center, San 
Francisco. 
Jan. 25- 29- Winter meeting of radio and TV 
boards of National Association of Broad- 
casters. Palm Springs Riviera, Palm Springs, 
Calif. 
Jan. 26 -28- Twentieth annual Georgia Ra- 
dio-TV Institute of the Georgia Association 
of Broadcasters. Featured speakers include 
FCC Commissioner Robert E. Lee; Broad- 
cast Music Inc. President Robert Burton, 
and John Chancellor of NBC News. Univer- 
sity of Georgia, Athens. 
Jan. 28 -30- Winter convention of South 
Carolina Broadcasters Association. Columbia. 
Jan. 29-31--Regional and board of directors 
meeting of National Advertising Agency 
Network. Guest House motor inn, Birming- 
ham, Ala. 

FEBRUARY 

Feb. 1- Deadline for entries for Sigma Del- 
ta Chi Distinguished Service awards. 
Feb. 2 -3- Advertising Federation of Ameri- 
ca /Advertising Association of the West con- 
vention. Statler- Hilton, Washington. 

Feb. 4 -5- Annual conference of presidents 
of state broadcasting associations under 
auspices of National Association of Broad- 
casters. Shoreham hotel, Washington. 

Feb. 10 -11- Michigan Broadcasters Associa- 
tion mid -winter convention and ninth an- 
nual Legislative Dinner, Jack Tar hotel, 
Lansing. 
Feb. 21 - Reply comments are due on 
FCC's notice of inquiry and proposed rule - 
making regarding mutual funds and other 
investment houses that are in technical 
violation of multiple ownership rules. 

Feb. 26 -27- Spring meeting of the Arkansas 
Broadcasters Association. Jonesboro. 

MARCH 

March 15- American TV Commercials Fes- 
tival. Waldorf- Astoria, New York. 

March 21 -24 - National Association of 
Broadcasters annual convention. Shoreham 
and Sheraton Park hotels, Washington. 
oligarch 29- 30- Pacific Northwest Commun- 
ity Television Association Inc., 10th anni- 
versary spring convention. Davenport hotel, 
Spokane, Wash. 
March 31 -April 1 -New Business Forum to 

be co- sponsored by the National Electronic 
Distributors Association and the Electronic 
Industry Show Corp. during National Elec- 
tronics Week. Community antenna televi- 
sion will be among items discussed. Hilton 
hotel, New York. 

APRIL 

April 1 -FCC deadline for comments re- 
garding frequency allocations and technical 
standards of its proposed rules governing 
the licensing of microwave radio stations 
used to relay TV signals to community 
antenna television systems. 
u April 8- 9- Fourth annual Collegiate Broad- 
casters conference and the second annual 
College Majors conference combined into 
one meeting under sponsorship of Inter- 
national Radio & Television Foundation of 
international Radio & Television Society. 
John C. McArdle, vice president and general 
manager WNEW -TV New York, is chairman. 
Hotel Roosevelt, New York. 

MAY 

May 3 -FCC deadline for reply comments 
regarding frequency allocations and tech- 
nical standards of its proposed rules gov- 
erning the licensing of microwave radio 
stations used to relay TV signals to com- 
munity antenna television systems. 
May 17-19--First convention of Advertising 
and Marketing International Network. Pont- 
chartrain hotel, Detroit. 
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"Our four new TK-6O Cameras 

prove we always buy the best" 
...says Alvin D. Schrott, General Manager, WJAC -TV 

Sales, program and production departments agree on TK -60 quality 

When a veteran broadcaster like WJAC -TV, Johns- 
town, Pa., erects and equips a plush new station, 
everything about it must contribute to its image. 
But let Mr. Schrott tell it. 

"We had reached a point in our expansion where 
only a completely new facility would meet our 
needs. We set our sights high. We were aiming at 
distinction -in building, in equipment. Our four 
new deluxe TK -60 Cameras prove we always buy 

Ìßi 

the best. With their brilliant performance and 
distinctive design they not only assure a new 
standard of excellence -they look the part. We use 
them for everything -local programs, commercials 
-tape or live. Their versatility, their built -in 
production features, their fine pictures all add up 
to a highly effective image." 

Want to add distinction to your station's image? 
See the TK -60 salesman. 

RCA Broadcast and Television Equipment, Bldg. 15 -5, Camden, N.J. 

THE MOST TRUSTED NAME IN TELEVISION 



MONDAYMEMO from HENRY GELLERMANN, Bache & Co., New York 

Radio: the flexible answer to a brokerage house's needs 

Radio dead? Not on your life! 
In the post -war television years the 

prophets of gloom frequently have tried 
to lay radio to rest. Bache & Co., hap- 
pily, has paid scant attention. 

Radio expenditures constitute a sig- 
nificant part of our advertising budget. 
And we have no reason to regret spend- 
ing a single dollar in the medium. 

Bache & Co. is no newcomer to radio. 
In fact we were the first investment 
firm of any size to use radio as an ad 
medium. One of the world's largest 
investment firms, with more than 100 
offices here and abroad, Bache & Co. 
today employs a radically different com- 
mercial approach than it did in the 
pioneering days of 1948. 

Staid Street Radio for brokerage 
firms in the 1930's and early middle 
1940's was unheard of. In fact it is 
doubtful if anyone in finance ever 
thought of radio as an ad medium. For 
the most part Wall Street in those years 
was the epitome of conservative sales- 
manship, or nonsalesmanship. Govern- 
ment restrictions, coupled with the apa- 
thy of most investment firms, restricted 
advertising to that of the newspaper 
"tombstone" variety. 

With this investment and sales cli- 
mate, the first Bache commercials back 
in 1948 were considerably different 
than today's. We started out cautiously 
with public service programing on 
WNYC New York. Then we tried min- 
ute announcements on WQXR New York 
with convincing success, and a few per- 
sonality -type shows with something less 
than favorable results. Our initial suc- 
cess, however, indicated to us that radio 
had the potential to sell the services of 
a brokerage firm. We set out to devise 
a format to prove it. 

After extensive research, we hit upon 
the idea of setting up and sponsoring a 
five -minute business news program on 
WOR New York. Radio veteran Henry 
Gladstone was selected to be the Bache 
air voice. 

Why Mr. Gladstone? Why woR? Why 
a business news show? Why radio? 

No Cold Fish We believed Mr. 
Gladstone would be an ideal "Mr. 
Bache on the air." His air personality 
is authoritative (essential to dispel the 
cold -fish image Wall Streeters and bank- 
ers had presented over the years). Mr. 
Gladstone knows the business and fi- 
nancial world. In conjunction with the 
WOR news team, headed by George 
Brown, he writes the show. Bache, I 
hasten to add, adopts a hands -off atti- 
tude toward the program's news con- 

tents. Our 12 -year relationship attests to 
our satisfaction. 

Wort is the perfect vehicle for our 
weeknight show because it is basically 
a "talk" station. Our show is contained 
within a solid news block of some 11/2 

hours. It reaches investors and poten- 
tial investors. Ratings in our 7:15 time 
slot are the highest with the exception 
of two rock -and -roll stations. Listener- 
ship is consistently higher than any 
other business news program sponsored 
by a brokerage firm at any time. Our 
success prompted five or six other bro- 
kers to follow our lead in using radio. 

A business news show is a natural 
for Bache & Co. and a perfect comple- 
ment to our newspaper ads. Our audi- 
ence, naturally, consists of people in- 
terested in a Ford strike, General 
Motor's earnings, a Chrysler stock split 
or the impact on the market of a cut by 
the Federal Reserve Board in the bank 
discount rate. And our opening and 
closing commercials, prepared by Albert 
Frank -Guenther Law Inc., stress a va- 
riety of Bache messages. 

More Cities With the success of the 
WOR show, Bache expanded its schedule 
substantially. Boston (wNAc), Chicago 
(wort), Cleveland (WEAR), Dallas 
(WFAA), Denver (tram), Elkhart -South 
Bend, Ind. (write), Minneapolis (wcco), 
Phoenix ([cool.), Charleston, W. Va. 
(wTIP), and Syracuse, N. Y. (wtiEN), 
receive a duplicate copy of the WOR 
program (generally prepared by Mr. 
Gladstone in late afternoon) over 
Bache's direct private wire network. 
Still other stations in Houston, Colum- 
bus, Ohio, Charlotte, N. C., Palm 
Beach, Fla., Vineland, N. J., and Mor- 
gantown, W. Va., receive the program 
only for use on local radio shows. 

Bache initially tried radio for several 

reasons. For one thing, the firm likes 
to pioneer new concepts and our his- 
tory is studded with "financial firsts." 
Secondly, and very frankly, we were 
and are always looking for more cus- 
tomers at a cost- per -lead comparable to 
our newspaper advertising or better. 
Thirdly, we wanted people to know how 
to pronounce Bache. We've been called 
everything from "Bocci" to "Bach." 
For the record, the correct pronuncia- 
tion is "Bay ch." 

Flexible Advertising Finally, we 
wanted to add a new dimension to our 
advertising, the dimension of flexibility. 
Fast -breaking news developments can 
be covered best by instantaneous com- 
munications media such as radio and 
TV. Gladstone has the flexibility to 
change his copy right up to air -time. 
And our commercials can readily be 
changed to highlight any new develop- 
ment that crops up. Newspaper ads 
simply can't match this flexibility. 

And while as a rule we change our 
commercials several times a week, on 
occasion we have emphasized repeated- 
ly a particularly important research 
publication, our semi -annual Selected 
List. Our free lecture courses are also 
highlighted on our commercials. 

Flexibility extends into other areas. 
In times of crises we have stepped up 
the number of newscasts. The 1963 New 
York newspaper strike is an example. 
During that period we added a couple of 
newscasts to fill the news void and in- 
crease service to the public and elimi- 
nated or reduced the number of com- 
mercials. Never previously a radio ad- 
vertiser in Detroit, we entered that mar- 
ket recently to keep our many investors 
there posted during the news vacuum 
created by the just -settled Detroit news- 
paper strike. 

Henry Gellermann is a general partner of 
Bache & Co., New York, one of the world's 
largest investment firms, and is director 
of the Wall Street firm's advertising and 
public relations. His talents are in busi- 
ness, finance and journalism. He was edu- 
cated in Munich and in New York. Arriving 
in this country in 1929, he wrote in the 
field of business and finance. During 
World War Il he served in military intelli- 
gence and during the Korean conflict 
served in psychological warfare. 
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This is our 
House of 
Representatives 

This is the ABC Television Spot Sales office in New York. There 

are others in Chicago, Los Angeles, San Francisco and St. Louis. 

The thing that sets ABC Television Spot Sales apart is the fact 

that the men really represent the markets they sell. 

Six of our salesmen came to the New York office after serving in our 

other markets. And they keep going back to keep up to date. 

They know our stations. They know our markets. That's one of the 

rules of the house. It makes for total service to advertisers. 

It's no wonder that the best way to reach the people in 

New York, Chicago, Detroit, Los Angeles 

and San Francisco is through the 

five stations represented by ABC 

Television Spot Sales. 

ABC Owned Television Stations 
WABC -TV New York WXYZ -TV Detroit 
WBKB Chicago KABC -TV Los Angeles KGO -TV San Francisco 



ANOTHER WINNER! 

`FIDELITBRAVERY 

F.B.I. 
IEGRITY' 

Produced By 
l 1 l w g n -TV 

Chicago, Illinois 

The story of the F.B.I. 

and J. Edgar Hoover 

AVAILABLE EXCLUSIVELY 
Write, wire or phone 

TELEVISION AFFILIATES CORP. 
625 Madison Ave., New York 

N. Y. 10022, PLaza 1 -3110 
C 

You get a tasty, 
rich mixture in the 

Golden Triangle 

The WSJS Television Market 
No. 1 in North Carolina 

TELEVISION el 
WINSTON -SALEM 
GREENSBORO 
HIGH POINT 

Represented by Peters, Griffin, Woodward 

22 

OPEN MIKE® 

Filling ETV voids 

EDITOR: With regard to your Nov. 9 
editorial comments on the advertise- 
ment of educational TV programs by 
commercial businesses, are you not 
overlooking the fact that many of the 
really worthwhile educational and pub- 
lic interest programs do not come to 
the attention of the public, simply be- 
cause most ETV stations operate virtu- 
ally without funds that can be used for 
this purpose? 

I believe the firms that underwrite 
ETV promotion deserve a round of ap- 
plause. Certainly the commercial broad- 
casters who "have contributed money, 
equipment and programs to educational 
stations" did it for the benefit of the 
ETV station -and their own public rela- 
tions image -as much as do the firms 
that underwrite ETV advertising and 
production. -Lyman W. Hintz, public 
relations, Miller Brewing Co., Milwau- 
kee. 

EDITOR: [Re Nov. 9 editorial] It seems 
to me there are two points which should 
be considered when we criticize pro- 
gram underwriting by commercial in- 
terests on educational television. 

First, we do not believe that a firm 
such as S &W Fine Foods is underwriting 
programs on ETV for the purpose of 
supporting ETV. Rather, the company 
is doing something for the community 
in which it does business. Thus the con- 
tribution is to the community, not to 
KQED(TV) San Francisco... . 

The other major point concerns ETV 
financing. While I cannot speak for any 
other than our own station, I am sure 
that most, if not all ETV stations, would 
happily disengage themselves from such 
underwriting if a constant and steady 
source of programing funds were other- 
wise available. . . C. W. Brookins, 
program director, KFME(TV), North 
Central Educational Television Associa- 
don Inc., Fargo, N. D. 

Miami color sets: 5% 

EDITOR: My attention has been called 
to your Nov. 16 issue (page 78) dealing 
with color set penetration in various 
markets. You show Miami as having 
1.5% penetration. 

We herewith enclose a photostat of 
an American Research Bureau report 
prepared for us at our expense for the 
Miami market. This shows 5% of all 
sets in the market as being color sets.... 

From actual knowledge of the mar- 
ket, I personally feel that the 5% figure 
is undoubtedly correct. S. D. Astin, 
president, wcKr(TV) Mianni Beach, Fla. 

(The enclosed documentation from Mr. 
Astin shows the 5% color figure in the spe- 
cial ARB report should supersede the 1.5% 
figure provided earlier by ARB.) 
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Who is Nash? 
Nash is reliability. 
In Lafitte, near New Orleans, a 
shrimper gets up at three, sees 
the moon through a troubled sky, 
then decides to go out anyway; 
Nash said, on WDSU -TV, the 
weather would be O. K. 

In Goodbee, a farmer looks out 
at this thirsty fields and stops 
worrying about them; Nash said 
the rains would start before 
morning. 

In New Orleans, thousands of 
sleepy fishermen set out for the 
Chef; Nash said the winds and 
the tides were perfect. 

When he broadcast his first 
weather show on WDSU -TV, 
Nash Roberts -a qualified mete- 

orologist -had a drawing board 
and map, a felt pen, and the serv- 
ices of primitive radar. He also 
had the feeling his show wouldn't 
last ten days. 

That was more than twelve years 
ago. The drawing board and the 
map and the felt pen are the same 
ones he used on that first pro- 
gram, but the instruments Nash 
uses to predict New Orleans 
weather now include a radar net- 
work covering over two hundred 
miles, heavy- weather Navy recon- 
naissance flights, the Tyros satel- 
lite, and floating weather stations. 

The weather stations are some- 
thing Nash urged the Navy and 

Government to get five years ago; 
he has been told they are "in- 
valuable." 

Nash is the only weathercaster 
in Louisiana to hold the American 
Meteorological Society's "Seal of 
Approval in Recognition of Com- 
petence in Weathercasting." 

Nash C. Roberts, Jr. is the Weath- 
erman for New Orleans. Every- 
body quotes him, always using his 
first name. He is another living 
reason why "People look to 
WDSU -TV." They know that the 
Channel Six personalities are the 
most vital, interesting people in 
their fields ... and have earned 
the right to a viewer's time. 

WDSU -TV NEW ORLEANS CHANNEL 6 N. B. C. REPRESENTED BY BLAIR -TV 



Imagine! Two important publications 
like these leaving out essential in- 
formation. 

They know that media buyers depend 
on them for market facts when they're 
placing advertising. 

Yet both of these publications leave 
out the retail spending of military 
personnel at on -base post exchanges 
and commissaries. 

And now, 40 lashes for Standard Rate and Data 

Now three large military installations 
-Fort Bragg, Pope Air Force Base, and 
Seymour Johnson Air Force Base -are 
right in the heart of our coverage area. 

The combined income of the military 
personnel at these bases is more than 
$127,000,000 annually. 

According to conservative estimates, 
about half of this money is spent at 
PXs and commissaries. Yet it's not 

shown in any data reporting source. 
So you can understand why we feel 

like lashing someone. 
We asked the guys at Sales Manage- 

ment and Standard Rate and Data why 
they didn't include these vital figures. 

"Impossible," they said. "The figures 
just aren't available. "WRAL 

-TV Excuses, excuses. 

WRALTV, Raleigh, N.C. ABC Television. Represented nationally by HR. 
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Network, spot radio growing 
RAB shows network billings up 5% in first six 

months, predicts spot will show similar increase; 

top 10 spent $40 million for radio commercials 

National and regional advertising dol- 
lars are flowing into radio at a modest- 
ly increased pace this year, with cur- 
rent signs pointing to advances in both 
network and spot radio billings. 

This forecast was offered by the Ra- 
dio Advertising Bureau last week on 
the basis of detailed compilations of ra- 
dio expenditures during tht first half 
of 1964 and an examination of key in- 
dices for the second half. 

The appraisal accompanied RAB's 
release of its list of top 75 network ra- 
dio advertisers for the first six months 
of 1964, along with preliminary esti- 
mates on the first half's top 10 radio 
users -spot as well as network. 

RAB officials reported that network 
radio business "is making substantial 
progress," with first -half billings "a 
solid 5% ahead of 1963, which was 
also an excellent year." 

Spot Up Too They estimated that 
spot radio business for the same peri- 
od, though probably not up 5 %, never- 
theless appeared to have advanced be- 
yond its levels for the first half of 
1963. 

Although their data on the months 
since June is still being assembled, 
they said the evidence thus far is mixed 
but seems to indicate that politics and 
television's preoccupation with conven- 
tions, campaigns and elections had 
slowed radio's customary summer surge. 
Even so, they expected 1964 to wind 
up ahead of 1963 in both spot and net- 
work volume. 

The extent of these gains appeared 
to depend to a great extent on Novem- 
ber and December business. 

Authorities emphasized that, as al- 
ways, the pattern of gains and losses 
in 1964 billings, compared to 1963's, 
varied widely from market to market 
and from station to station within mar- 
kets. Thus one station may be enjoying 
substantially higher billings this year 
while the broadcaster across the street 
-or in a seemingly comparable mar- 
ket -may find his business unaccount- 
ably trailing last year's performance. 

BROADCASTING, December 7, 1964 

$2 Million Each A special RAB 
compilation for BROADCASTING, incor- 
porating preliminary estimates of spot 
radio spending in the first half of 1964, 
indicated that nine advertisers put $2 
million or more into spot and network 
advertising in those six months, while 
a tenth put almost $2 million. Together, 
their six -month investments exceeded 
$40 million. 

The tentative top 10 in national radio 
advertising for the six -month period are 
led by General Motors, Ford Motor 
Co. and Reynolds Tobacco (for com- 
plete top 10, see separate story). 

While RAB's first -half figures on top 
spot radio spenders are still being cross- 
checked, comparable data on top net- 
work advertisers has already gone 
through that process and RAB's esti- 

mates for the top 75 network radio 
users, January through June, are be- 
ing made public today (Dec. 7). 

General Motors heads the network 
list with $2.842 million, followed by 
the Mennen Co., Bristol- Myers, Sterling 
Drug and William Wrigley Jr. in that 
order. 

Campbell Soup, Reynolds Tobacco, 
Mars Candy, Accent and Metropolitan 
Life round out the top 10 (for com- 
plete top 75, see page 26). 

Top 75 Total The first -half network 
total for the top 75 was $29,355,000. 
The figures are gross before discounts 
or agency commission and thus are 
comparable to data on other media. 

Edmund C. Bunker, RAB president, 
noted that release of the network data 
"continues radio solidly within the 

GM, Ford and Reynolds radio's biggest buyers 

General Motors, Ford Motors and 
Reynolds Tobacco were radio's big- 
gest users in the first half of 1964, 
according to preliminary estimates 
by the Radio Advertising Bureau. 

GM's investments in network and 
spot radio during the six months 
were put tentatively at more than $8 
million, Ford's at more than $7.6 
million, Reynold's at almost $5 mil- 
lion. 

These three headed a tentative all - 
radio top 10 compiled for BROAD- 

CASTING by RAB. The special corn - 
pilation was intended to complement 
the list of leading spenders that RAB 
is releasing today for network radio 
only (see story this page). 

The all -radio top 10 is tentative 
and therefore subject to change be- 
cause the spot radio figures involved 
are still preliminary estimates whose 
cross -checking has not yet been com- 
pleted. The network radio figures 
have been through the complete dou- 

ble checking process. 
The tentative top 10 in combined 

spot and network radio expenditures 
are listed below. Although further 
checking of the spot outlays could 
result in adjustments in some of the 
totals, RAB officials appeared confi- 
dent that the rank order of the 10 
would remain unchanged. (The 
checking is expected to be completed 
within a few weeks, at which time 
RAB plans to issue a spot radio top 
75 comparable to the network list 
being made public today). 

Tentative top 10 network and spot 
for the first six months of 1964: 

1. General Motors $8,112,000 
2. Ford Motor Co. 7,641,000 
3. R. 1. Reynolds Tobacco 4,933,000 
4. Chrysler 4,326,000 
5. American Tobacco 3,941,000 
6. Anheuser -Busch 2,438,000 
7. Coca-Cola 2,431,000 
8. American Tel. & Tel. 2,358,000 
9. Nestle Co. 2,066,000 

10. P. Lorillard 1,953,000 
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Top network radio advertisers first six months 1964 

Rank 

1 

2 

3 
4 
5 

6 

7 

8 
9 

10 
11 

12 
13 

14 

15 

16 

17 

18 

19 

20 
21 

22 
23 

Estimated 
Expenditure 

Company (000) 

General Motors $2,842 
The Mennen Co. 1,610 
Bristol -Myers 1,265 
Sterling Drug 1,085 
William Wrigley Jr. 1,058 
Campbell Soup Co. 979 
R. J. Reynolds 941 
Mars Inc. 873 
International Minerals & 

Chemical, Accent Intnl. Div. 864 
Metropolitan Life Ins. 808 
Wynn Oil Co. 777 
Ford Motor Co. 752 
The Nestle Co. 722 
National Dairy Prod., 
Kraft Foods Div. 718 
Chrysler Corp. 636 
American Motors Corp. 635 
The Borden Co. 519 
Standard Brands 477 
Eversharp, Schick Safety 
Razor Co. Div. 466 
A.F.L. /C.1.0. 437 
Kellogg Co. 432 
General Cigar Co. 422 
General Telephone & Elec. Corp., 
Sylvania Electric Prods. Div. 392 

24 
25 
26 
27 
28 
29 
30 
31 

32 
32 
34 
35 
36 
37 
37 
39 
39 
41 

42 
43 
43 

45 
46 
47 
48 
49 
50 
50 
50 
53 

American Dairy Assn. 
American Express Co. 

Foster -Milburn Co. 

General Mills 
Miller Brewing 
Florists Tel. Del. Assn. 
Cities Service Oil 
Bankers Life & Casualty 
J. M. Smucker Co. 

Sun Oil Co. 
B. T. Babbitt 
The Wander Co. 
Time Inc. 
Hastings Mfg. Co. 
MacFadden -Bartell 
Church & Dwight Inc. 
Cowles Magazine & Bcstg. Inc. 
Aetna Life Ins. 
Billy Graham Assn. 
Coca -Cola Co. (Minute Maid Div.) 
Smith, Kline & French Labs., 
Menley & James Labs. Div. 
Morton House Kitchens 
The Mentholatum Co. 
Jeffrey Martin Labs. 
Sinclair Refining 
Ocean Spray Cranberries 
P. Lorillard Co. 
Mutual of Omaha Ins. Co. 
Pennzoil Co. 
Westgate Calif. Prod. 

349 
336 
325 
317 
308 
305 
275 
260 
256 
256 
245 
234 
224 
211 
211 
209 
209 
203 
199 
196 

196 
194 
184 
181 
176 
171 
164 
164 
164 
163 

54 American Tel. & Tel. Co. 

54 Purex Corp. 
( Campana- Cuticura Div.) 

56 Armstrong Cork Co. 

57 Pet Milk Co. 

(Whitman Candy Div.) 
58 General Electric 
59 Rexall Drug Co. 

60 Minnesota Mining & Mfg. 
61 Tupperware Home Parties, Inc. 
62 Singer Sewing Machine Co. 

63 CBS Inc., Columbia Records Div. 
64 Mogen David Wine 
64 Pillsbury Co. 

66 Merle Norman Cosmetics 
67 Mail Pouch Tobacco 
67 Stewart -Warner Co. (Alemite Div.) 
69 Meredith Pub. Co. (Better Homes 

& Gardens) 
70 Bank of America 
71 Holiday Inns of America Inc. 
72 Pharmaco Inc. 
73 Cambridge Tile Co. 

74 W. F. Young Inc. 
75 Tyrex Inc. 

Top 75 Total 

158 

158 
156 

151 
150 
149 
147 
142 
140 
135 
130 
130 
119 
118 
118 

102 
99 
98 
96 
93 
89 
82 

$29,355 

Figures shown are gross before any 
discounts or agency commission as re- 
ported by ABC, CBS, MBS and NBC Ra- 
dio Networks. This makes them corn- 
parable to data for other media including 
Spot Radio, Spot TV and Network TV. 

ranks of the measured media, a move 
begun earlier this year when RAB first 
issued a quarterly spot and network 
breakdown and broke the logjam that 
had existed in this area for years." 

He saluted the ABC, CBS, Mutual 
and NBC Radio networks "for their 
continued cooperation in making these 
[figures] available to RAB." 

Mr. Bunker noted that comparable 
first -half figures on top spot radio users 
would be ready for publication within 
a few weeks. 

He pledged that both spot and net- 
work figures would be available at regu- 
lar intervals "from now on." Estimates 
of first -quarter spending by the top 
50 in each category were released last 
summer (BROADCASTING, Aug. 17, 31). 

Diverse Categories Reviewing the 
first -half network list, Miles David, 
RAB administrative vice president, 
called attention to the diverse adver- 
tiser categories represented. 

The top spenders, he noted, ranged 
from "the automotive firms who sell 
directly to the motorist via the car ra- 
dio to the drug and food advertisers 
whose prime target is the housewife." 

This diversity, he said, is proof of 
radio's ability to adapt to the needs of 
virtually any advertiser. 

Both spot and network figures are 
compiled for RAB by the independent 
accounting firm of Peat, Marwick, 
Mitchell & Co. 

The ranking of top 75 network users 
in the first half of 1964, together with 
their estimated gross expenditures, ap- 
pears above. 
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No complaints 
on liquor ads 
Campaign, started with no 

fanfare, sends listeners 

to stores to buy Antiquary 

For three months, straight -sell com- 
mercials for hard liquor have been 
broadcast in New York three times a 
night, five nights a week -and not one 
listener has made a complaint. 

The commercials are for Antiquary 
Scotch whisky. They have been spon- 
sored on WQXR New York by Carillon 
Importers Ltd., which last week renewed 
the schedule for another three months, 
Dec. 9 to March 8. The agency for 
Carillon is Saul Krieg Associates, New 
York. 

Typical commercials during the first 
three months told listeners that "you'll 
be enchanted with the Antiquary's 
smooth and gentle flavor, its unique 
character," advised them not to miss 
"the slow savoring of this grand Scotch 
whisky," stressed its "special qualities 
[that] supply the magic touch to Scotch 
drinking," and urged listeners to "head 
for the neighborhood store and ask for 
the Antiquary by name -if your dealer 
doesn't have it, keep hunting, it's worth 
the trip ..." 

Where to Buy it The general ap- 
proach of the commercials is expected 
to continue, but with an addition telling 
listeners where to call for information 
if they can't find Antiquary in their 
stores. A Christmas- season commercial 
promotes Antiquary as the solution to 
gift -selection problems, "so perfectly 
lovely to give and get." 

The commercials appear at the open- 
ing, middle and closing of WQXR's 
10:30 -11 p.m. period five nights a week 
-on Monday, Friday and Saturday in 
the Pops Concert, on Wednesday and 
Thursday in the second half of World 
of Jazz and Broadway Theater, respec- 
tively. 

WQXR, owned by The New York 
Times, touched off a controversy sev- 
eral months ago when it announced 
that it would accept hard -liquor adver- 
tising in late evening hours (on a 
program- sponsorship but not spot -an- 
nouncement basis). Schenley Industries 
bought time and planned to use straight - 
sell commercials, but switched at the 
last moment to public information ma- 
terial. 

When the Carillon- Antiquary cam- 
paign was set, it was decided to make 
no announcement and see whether pro- 
tests would develop spontaneously, ac- 
cording to WQXR authorities. Last week 
they reported evidence that the com- 
mercials were sending people into stores 
looking for Antiquary -but not to their 
phones or writing tables to complain 
about liquor advertising on the air. Not 
one protest had come in, they asserted. 

BROADCASTING, December 7, 1964 
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3d quarter spot TV billings rise 
22.5% increase over same period last year 

reflected in responses from 41 more stations; 

confections and soft drinks jump $7 million 

Spot television expenditures by na- 
tional and regional advertisers for the 
third quarter of 1964 were $226,990,- 
000 as compared with $185,330,000 for 
the comparable 1963 quarter, according 
to information being released today 
(Dec. 7) by the Television Bureau of 
Advertising. 

The 1964 third -quarter expenditures 
represent a 22.5% increase over the 
1963 period. TVB's figures for the 
1964 period reflected reports from 382 
stations and the comparable 1963 ex- 
penditures were based on 341 stations. 
An analysis made by TVB based on 341 
stations for each period showed an in- 
crease of 21% in TV spot spending in 
the third quarter of 1964 over 1963. 

TVB listed these product classes as 
making substantial gains in the 1964 
third quarter over 1963: confections 

and soft drinks, from $17,611,000 to 
$24,609,000; drugs, from $3,510,000 to 
$5,269,000; sporting goods, bicycles 
and toys, from $1,073,000 to $2,890,- 
000; tobacco products and supplies, 
from $8,644,000 to $14,318,000 and 
transportation and travel, from $1,996,- 
000 to $4,215,000. 

Advertisers showing third quarter 
spot TV increases over last year were: 

From To 

American Can $ 262,200 $ 1,025,700 
American Tobacco 2,025,800 3,640,000 
Hazel Bishop 151,200 1,319,400 
Bristol -Myers 4,254,300 5,750,900 
Colgate -Palmolive 7,450,500 10,343,400 
Eastern Air Lines 103,400 1,288,400 
Gulf Oil 57,700 1,073,400 
H. J. Heinz 238,300 1,388,400 
Lever Bros. 5,007,200 6,501,900 
P. Lorillard 533,100 1,684,800 
Miles Laboratories 643,600 2,114,200 

Network TV billings for September 

ABC -TV 

CBS -N 
NBC -N 

Total 

Network TV gross time billings 
($000) 

September 
% 

1963 1964 chg 

January- September 
% 

1963 1964 chg 

Procter & Gamble 
Revlon 
R. J. Reynolds 
Warner- Lambert 
William Wrigley Jr. 

17, 045, 900 18, 066, 700 
246,400 1,459,000 
657,100 5,673,100 

1,790,200 3,313,900 
4,002,500 5,673,000 

TOP 100 SPOT TV ADVERTISERS 3d QTR 1964 

(Source: TVB -Rorabaugh) 

1. Procter & Gamble $18,066,700 
2. Colgate -Palmolive 10,343,400 
3. General Foods 7,814,400 
4. Coca -Cola Co. /bottlers 6,722,900 
5. Lever Bros. 6,501,900 
6. Bristol -Myers 5,750,900 
7. R. J. Reynolds 5,673,100 
8. William Wrigley Jr. 5,673,000 
9. General Mills 4,040,000 

10. American Home Products 3,982,000 
11. American Tobacco 3,640,000 
12. Warner- Lambert 3,313,900 
13. Kellogg 3,087,500 
14. Alberto -Culver 3,078,900 
15. Ford Motor Co. /dealers 2,271,100 
16. Pepsi -Cola Co. /bottlers 2,267,500 
17. Jos. Schlitz Brewing 2,198,600 
18. Beech -Nut Life Savers 2,191,000 
19. Miles Laboratories 2,114,200 
20. Ralston- Purina 1,913,700 
21. Shell Oil 1,871,700 
22. Mars 1,829,100 
23. General Motors Corp. /dealers 1,744,300 
24. Pet Milk 1,731,700 
25. P. Lorillard 1,684,800 
26. Standard Brands 1,679,800 
27. Chrysler Corp. /dealers 1,556,400 
28. Royal Crown Cola Co. /bottlers 1,527,800 
29. Pabst Brewing 1,509,900 

$17,289.4 $18,074.1 +4.5 $158,513.8 $162,703.1 30. Revlon 1,459,000 
27,440.0 28,647.5 +4.4 239,634.7 262,093.7 31. H. J. Heinz 1,388,400 

23,268.0 28,590.8 +22.8 213,817.6 245,133.5 32. Brown & Williamson 1,379,600 
$67,997.4 $75,312.4 +10.7 $611,967.1 $669,930.3 33. Hazel Bishop 1,319,400 

Network television net time and program billings by day parts 

+2.7 
+9.4 

+14.6 
+9.5 

1963 
September 

1964 % chg 
January- September 

1963 1964 % chg 

Daytime $24,733.0 $27,425.4 +10.9 $201,367.8 $211,482.2 +5.0 
Mon.-Fri. 15,396.2 16,868.1 +9.8 151,705.0 158,102.3 +4.2 
Sat: Sun. 9,336.8 10,557.3 +13.1 49,662.8 53,379.9 +7.5 

Nighttime 58,163.0 59,894.8 +3.0 540,816.2 582,270.2 +7.7 
Total $82,896.0 $87,320.2 +5.3 $742,184.0 $793,752.4 +6.9 

Network television gross time billings by network month -by -month 1964 

ABC -TV CBS -TV NBC -TV Total 

January $18,474.6 $29,134.7 $26,801.0 $74,410.3 
February 18,330.4 27,716.2 25,822.4 71,869.0 
March 18,980.2 30,051.9 28,966.4 77,998.5 
April 18,159.0 28.852.3 27,467.4 74,478.7 
May 17,859.4 30,189.9 27,290.4 75,339.7 
June 18,153A 28,199.3 25,793.3 72,146.0 
July 17,633.9 29,838.9 27,541.5 75,014.3 
August 17,038.1 29,463.0 26,833.2 73,334.3 
September 18,074.1 28,647.5 28,590.8 75,312.4 
Source: TvB /LNA -BAR 

34. Avon Products 1,315,900 
35. Eastern Air Lines 1,288,400 
36. Sears, Roebuck 1,254,500 
37. Continental Baking 1,231,200 
38. Liggett & Myers 1,228,300 
39. Gillette 1,225,700 
40. United Vintners 1,187,10p 
41. Anheuser -Busch 1,174,600 
42. Pillsbury 1,164,900 
43. Canadian Breweries 1,098,400 
44. Scott Paper 1,076,800 
45. Gulf Oil 1,073,400 
46. Falstaff Brewing 1,048,200 
47. Richardson -Merrell 1,041,300 
48. American Can 1,025,700 
49. Borden 924,400 
50. Welch Grape Juice 883,100 
51. National Biscuit 879,800 
52. Carter Products 869,900 
53. Frito -Lay 852,100 
54. Quaker Oats 845,300 
55. Liebmann Breweries 843,100 
56. Chesebrough- Pond's 828,600 
57. Johnson & Johnson 814,500 
58. Corn Products 754,800 
59. Sterling Drug 749,200 
60. American Motors Corp. /dealers 732,300 
61. Theo. Hamm Brewing 730,900 
62. Helene Curtis 702,700 
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63. Seven -Up Co. /bottlers 675,200 
64. American Oil 673,300 
65. Associated Products 666,900 
66. National Dairy Products 636,300 
67. American Airlines 629,900 
68. DeLuxe Reading 627,300 
69. U. S. Borax & Chemical 612,600 
70. Pearl Brewing 605,800 
71. Phillips Petroleum 589,100 
72. Arnold Bakers 589,000 
73. C. Schmidt & Sons 583,700 
74. Stroh Brewery 575,600 
75. Ideal Toy 574,500 
76. Pacific Hawaiian Products 567,400 
77. Lestoil Products 567,300 
78. Foremost Dairies 562,900 
79. Murine 561,200 
80. Standard Oil (Ohio) 549,000 
81. P. Ballantine & Sons 508,100 
82, Chrysler Corp. 477,500 
83. Mattel 475,900 
84. F. & M. Schaefer Brewing 469,800 
85. Menley & James 469,500 
86. Greyhound 450,400 
87. Olin Mathieson 446,700 
88. Kimberly -Clark 428,800 
89. Safeway Stores 425,900 
90. B.C. Remedy 425,800 
91. M.J.B. 422,200 
92. Piel Bros. 418,800 
93. General Motors 416,400 
94. Salada Foods 414,400 
95. Pacific Tel. & Tel. 411,000 
96. Beatrice Foods 407,000 
97. Hills Bros. Coffee 400,800 
98. Atlantic Refining 395,700 
99. Sinclair Refining 394,900 

100. Noxzema Chemical 391,300 

Now it's simply 

Erwin Wasey Inc. 

The lnterpublic Group of Companies 
Inc., New York, announced last week 
that the name of one of its organiza- 
tions, Erwin Wasey, Ruthrauff & Ryan, 
has been changed to Erwin Wasey Inc. 
and at the same time disclosed several 
top -level executive changes. 

David B. Williams, who has been 
chairman -president of Erwin Wasey, has 
been elected a senior vice president and 
group officer of Interpublic. He will 
continue to have responsibility for the 
development of the Wasey agency and 
will add corporate duties at Interpublic. 

Marvin Corwin, who resigned last 
week as a senior vice president and 
plans director in charge of media, re- 
search and marketing at Doyle Dane 
Bernbach Inc., becomes president and 
chief operating officer at Erwin Wasey. 
Fred M. Mitchell, executive vice presi- 
dent of Erwin Wasey, becomes chair- 
man of the company. 

Erwin Wasey, Ruthrauff & Ryan was 
formed in 1957 by the merger of Erwin 
Wasey and Ruthrauff & Ryan. In Oc- 
tober 1963 the agency became part of 
the Interpublic Group, which includes 
McCann -Erickson Inc.; McCann -Mar- 
schalk Co.; Pritchard, Wood & Co.; Mc- 
Cann- Erickson International; Fletcher 
Richards, Calkins & Holden; Johnstone 
Inc., and various sales promotion, re- 
search and public- relations subsidiaries. 

What brands do 
people buy? 
TVAR's annual study 

shows consumers change 

their purchase patterns 

Consumption of a particular product 
and preference for a brand within that 
product line may vary significantly from 
one year to the next and from one mar- 
ket to the next. 

That's the finding of Television Ad- 
vertising Representatives' annual brand - 
preference study, researched for the 
representation firm by The Pulse, Inc. 

The 1964 TVAR brand comparison 
report, released today (Dec. 7), is 
based on material gathered in 10,100 
interviews; 5,100 families were surveyed 
in March and 5,000 families in May. 
The study covered the eight markets 
where TVAR- represented stations are 
located. 

Product consumption was measured 
for 590 brands in 12 product categories, 
and the results are shown along with 

comparative figures for 1963. 
Products covered were beer and ale, 

cigarettes, coffee, cold cereal, cold rem- 
edies, dog food, gasoline, hair spray, 
headache remedies, margarine, men's 
hair dressing and carbonated soft drinks. 

Among the consumption patterns un- 
covered in the TVAR analysis the rep 
firm points to these as major findings: 

A trend to buying of regular or 
instant coffee brands exclusively rather 
than combination buying. 

A decline in the use of proprietary 
cold remedies. Decreases were found 
from 1963 to 1964 in seven out of 
eight markets for nose drops, sprays, 
inhalants, salves and cough and sore 
throat remedies. 

Dry dog foods gaining on canned 
dog food brands. In six of the markets 
surveyed dry dog -food purchases were 
found to have gained while canned 
products showed losses in this category. 
Variation in this case is exemplified by 
the Boston market, where 70.4% of 
dog- owning families buy canned dog 
foods, and Cleveland, where 64.4% 
purchase dry brands. 

High consumption of sugar -free, 
low -calorie soft drinks. These low - 
calorie drinks were found to be taking 
a bigger share of the soft -drink mar- 
ket; families purchasing the low- calorie 
drinks exclusively ranged from a low of 

NBC Radio fourth quarter at six -year high 
A total of $5.4 million in new and 

renewal business has been signed by 
NBC Radio for the fourth quarter 
of 1964, already exceeding the total 
fourth quarter of 1963 by 24% , Wil- 
liam K. McDaniel, executive vice 
president of the network, reports. 

Sales to date have achieved a "six - 
year peak" in fourth -quarter busi- 
ness, according to Mr. McDaniel. He 
added that sales already on the books 
for the first quarter of 1965 are 16% 
higher than last year at this time. 

New business came from Schick 
(Compton Advertising), Whitman 
Candy (Gardner Advertising), Penn- 
sylvania Crude Oil (Meldrum & 

Fewsmith), General Mills Inc. 
(Dancer-Fitzgerald-Sample), Shulton 
(Wesley Associates), Chrysler Corp. 
(Young & Rubicam), Retail Clerks 
International Association (Robert M. 
Gamble Jr.), Borden Co.'s Aunt 
Jane's Pickles (Zimmer, Keller, Cal- 
vert), Rexall (BBDO), Florist's Tel- 
egraph Delivery (Campbell -Ewald). 

The renewal business clients and 
their agencies are: Christian Re- 
formed Church (Griswold- Eshel- 
man), Wm. Wrigley Jr. (Arthur 
Meyerhoff), Mennen (Warwick & 

Mr. McDaniel 

Legler), Sun Oil Co. (Wm. Esty 
Co.), American Motors (Geyer 
Morey Ballard) and Standard Brands 
(J. Walter Thompson Co.). 
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6.2% in Jacksonville, Fla. to 12.1% 
in Baltimore. But exclusive purchasing 
of regular soft drinks still accounted 
for the major share of the business, 
with the lowest figure in this category 
being 46.5% registered in San Fran- 
cisco and the highest 67.1% in Jack- 
sonville. 

Margarine purchases fell in all 
eight measured markets. The sharpest 
decline was found in Pittsburgh where 
74.4% of the sample reported them- 
selves users in 1964, compared to 
87.8% in 1963 -a decline of about 
15 %. 

Robert M. McGredy, managing di- 
rector of TVAR, called attention to "an 
increasing use and reliance on spot tele- 
vision" to iron out the market -to- market 
variations in brand success. 

Very few brands enjoy top ranking 
in their categories in all markets meas- 
ured, it was noted. In the 1964 report 
the brands at the head of their lists in 
all eight markets were Pall Mall (among 
women smokers of nonfilter cigarettes), 
Kellogg's Corn Flakes, Vicks nose 
drops, Vaporub and cough drops, Bayer 
aspirin and Instant Maxwell House 
Coffee. 

TVAR- represented stations are wsz- 
TV Boston; wJZ -TV Baltimore; KDKA -TV 

Pittsburgh; KYW -TV Cleveland and KPIX 

(TV) San Francisco, all owned by West- 
inghouse Broadcasting, which also owns 
TVAR, and three non -WBC stations, 
wroP -TV Washington, weTV(TV) Char- 
lotte, N. C., and wJxT(TV) Jackson- 
ville, Fla. 

USAGE OF SOFT DRINKS 

IN THE8 ) MARKETS 
May 364 

NM KOWA ® IOWCHail 

Robert McGredy, managing director of 
Television Advertising Representa- 
tives, discusses the soft drink market 
and TVAR's 1964 brand comparison 
report with representatives of J. M. 

Mathes, New York agency which 
handles Canada Dry billings. They 
are Patricia Hartnett (1), associate 
time buyer and Edna Cathoart, media 
director. 

Business briefly.., 
The Institute of Life Insurance, through 
J. Walter Thompson, both New York, 
and The Mennen Co., Morristown, N.J., 
through Grey Advertising, New York, 
will sponsor an NBC -TV news color 
special The Stately Ghosts of England 
with Margaret Rutherford, Monday, 
Jan. 25 (10 -11 p.m. EST). 

American Cyanamid Co., Wayne, N. J., 
through Dancer -Fitzgerald -Sample, New 
York, will sponsor Alumni Fun for 10 
consecutive Sundays on CBS -TV begin- 
ning Jan. 10 (4 -5 p.m. EST). Alumni 
Fun is an interim program between the 
baseball and football seasons. 

The Colgate- Palmolive Co., through 
D'Arcy Advertising, both New York, 
will participate in nine NBC -TV prime - 
time programs during the first quarter 
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of 1965: The Andy Williams Show 
and Jonathan Winters Specials, The 
Man from U.N.C.L.E., Wednesday 
Night at the Movies, Daniel Boone, The 
Jack Paar Program, Flipper, Kentucky 
Jones and Saturday Night at the Movies. 
Colgate -Palmolive is also participating 
in NBC -TV's special The Battle of 
the Bulge (Dec. 15, 10 -11 p.m. EST). 

Union Oil Co. of California through 
Smock, Debnam and Waddell, both 
Los Angeles, will sponsor an 11 -week 
series of broadcast of the Santa Anita 
feature races, Saturday 4 -4:30 p.m., 
starting Dec. 26, on the CBS -TV net- 
work. It is the 10th consecutive year 
of Union .Oit broadcasts of the winter 
races on Columbia Television Pacific 
Network. 

Plymouth Division of Chrysler Corp., 
Detroit, through N. W. Ayer & Son, 

Philadelphia; Liggett & Myers Tobacco 
Co., through J. Walter Thompson, both 
New York; Humble Oil & Refining Co., 
through McCann -Erickson, both Hous- 
ton; the Sherwin -Williams Co., through 
Griswold -Eshleman, both Cleveland, 
and American Photocopy Equipment 
Co., Evanston, Ill., through Rosen - 
bloom/Elias & Associates, Chicago 
will participate in NBC -TV's NBC 
Sports in Action, during the first quar- 
ter of 1965. The series, Sundays, 4-5 
p.m. EST, begins Jan. 17, 1965. 

Advertisers purchasing sponsorship in 
11 NBC -TV daytime programs, said by 
NBC to represent $4.5 million in bill- 
ings, include: Colgate -Palmolive Co. 
and Thomas Leeming Co., through Wil- 
liam Esty, all New York; Scott Paper 
Co., Philadelphia, through J. Walter 
Thompson, New York; Block Drug Co., 
Jersey City, N. J., P. Lorillard CO. and 
American Home Products, both New 
York, all through Grey Advertising, 
that city; Armour Grocery Products 
Co., and Kraft Foods Division of Na- 
tional Dairy Products, both Chicago, 
through Foote, Cone & Belding, New 
York; Alberto -Culver, Melrose Park, 
Ill., through Compton Advertising, New 
York; S. C. Johnson & Sons Inc., 
Racine, Wis., through Needham, Louis 
& Brorby, Chicago; The Simoniz Co., 
Chicago, through Dancer- Fitzgerald- 
Sample, New York; Pharmaco Co., 
Kenilworth, N. J., through N. W. Ayer 
& Son, Philadelphia; Adolph's Ltd., 
Burbank, Calif., U. S. Borax & Chemi- 
cal Co., Los Angeles, and National Bis- 
cuit Co., New York, all through Mc- 
Cann- Erickson, New York, 

Participating sponsors in NBC -TV 
prime -time programs during the first 
and second quarter of 1965 include; 
American Home Products, through 
Grey Advertising, both New York, on 
Mr. Novak, The Virginian, International 
Showtime, and Saturday Night at the 
Movies; Plymouth Division of Chrysler 
Corp., Detroit, through N. W. Ayer & 

Son, Philadelphia, on The Virginian, 
Saturday Night at the Movies and The 
Alfred Hitchcock Hour; Humble Oil & 
Refining Co., through McCann- Erick- 
son, both Houston, on Wednesday Night 
at the Movies, The Virginian and Sat- 
urday Night at the Movies and National 
Biscuit Co., through McCann -Erickson, 
both New York, in The Virginian. 

The Colgate- Palmolive Co., through 
Norman, Craig & Kummel, both New 
York, running a test spot TV campaign 
in Phoenix and Tucson, Ariz., for its 
Cold Power cold -water laundry de- 
tergent. 

RCA Victor Records, through Grey Ad- 
vertising, both New York, has begun 
a Christmas advertising, promotion and 
merchandising campaign for its best- 
selling records and new and standard 
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flgigf COX BROADCASTING CORPORATION stations: WSN AM- FM -TV, Atlanta; WHIG AM- FM -TV, Dayton; WSOC AM- FM -TV, Charlotte; MOO AM -FM, Miami; ETVU, San Francisco -Oakland. 

Bringing home the bacon 
And bread and shoes and toys and you name it. Retail sales sparkle 
in Atlanta. One reason is its high employment -over half a million 
non -farm workers and one of America's lowest jobless rates. Let 
your product enjoy Atlanta's prosperity by advertising on WSB Radio. 
It's the pioneer in Dixie, most decorated in the country and proven 
Atlanta leader for moving goods and services. 

lVS'RRÁÖ/ÁrLANTÁ 
NBC affiliate. Represented by Edward Petry & Co., Inc. 
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record packages. The campaign in- 
cludes radio and television advertising. 

Rexall Drug Co., Los Angeles, will use 
nearly 2,000 radio stations and 400 TV 
stations for a "Cut the Cost of Living" 
campaign to run Jan. 6 -16, 1965. Drive, 
placed through BBDO Los Angeles, 
will utilize the full ABC, CBS, NBC 
and Keystone radio networks for 80 
commercials to boost post- holiday sales 
at Rexall drug stores, with the TV 
schedules ranging from six to 40 spots. 

Bunlap Corp. through Grant Advertis- 
ing, both Los Angeles, is using TV and 
radio in four -week and 40- market cam- 
paign for Touch 'n' Cleen cleaner. 

Chevy is re- introduced 

after strike is ended 

The 1965 Chevrolets are rolling again 
-that is the "re- introduction" theme 
the automobile manufacturer is stress- 
ing in advertising campaigns on radio- 
TV and in other media after a strike 
crippled production for six weeks. 

Chevrolet said "We are re- announc- 
ing our 1965 models to the public be- 
cause the strike began one day after 
the new models appeared in dealer 
showrooms on Sept. 24." The firm said 
the new advertising push is "largely in 
addition" to the advertising plans drawn 
up before the strike. 

Special Sunday night spots were 
placed by Chevrolet opposite its Bo- 
nanza (NBC -TV, 9 -10 p.m.) and was 
thus assured of reaching every set tuned 
to Sunday night television in the top 
50 markets. In radio, the auto firm said 
special spots from Nov. 12 through 
Nov. 27 added 6.75 million listeners 
per broadcast for 45 spots on 450 sta- 
tions. 

DCSS, NL &B tie -up 

under discussion 

A new advertising ageny, Needham, 
Harper & Steers with main offices in 
Chicago and New York, appeared to 
be forming last week as a result of 
negotiations among principals of Need- 
ham, Louis & Brorby, Chicago, and 
Doherty, Clifford, Steers & Shenfield, 
New York. 

It was reported that talks of a merger 
or acquisition of DCSS by NL &B had 
been slowed somewhat by the neces- 
sary paper work and a snowstorm in 
Chicago that grounded a group of 
NL&B executives who were to fly again 
to New York late in the week. There 
was the possibility that a move would 
be made before the end of the year. 
Observers said there were no product 
conflicts among the agencies' separate 
client lists. 

As a combined agency, NH &S would 
bill an estimated $84.5 million a year. 
In broadcast billing, NL&B reported an 
estimated $36.2 million for 1964, and 
DCSS placed its total at $19.6 million, 
or a combined total of $55.8 million. 
On this basis, the agency would have 
ranked as the 15th largest radio -TV 
billing agency in the country. 

Manoff adds Tussy, 

Ronrico to client list 

Richard K. Manoff Inc., New York, 
last week picked up $1.1 million in 
billing with Lehn and Fink Products 
Corp.'s Tussy Cosmetics division, ef- 
fective Feb. 28, 1965. Manoff has been 
serving L & F for other products. 

Bates Christmas greeting: no gifts please 

Station representatives and other 
media executives have received a 
pre- Christmas note from Ted Bates 
& Co., New York, calling attention 
to the agency's policy on gifts from 
media. 

"Gifts and favors," the policy 
states, "should not be accepted by 
our employes from any media source 
or representative doing business with 
our department." 

The note, sent by Donald W. 
Severn, vice president and manager 
of media relations, explained that 
"we are bringing this matter to your 
attention now to avoid placing you 
or anyone in an awkward or em- 

barrassing position by having to de- 
cline or return any such gifts. 

"Our associations and dealings 
throughout the year are based, I am 
sure you will agree, solely on the 
business efforts of each of us to ef- 
fect the greatest benefit to both your 
clients and ours. We do and will 
continue to appreciate these day -by- 
day associations and your continuing 
cooperation, for which we want to 
express our warm thanks. 

"We will be most grateful not 
only for your understanding and co- 
operation in this matter but also if 
you would so inform your clients 
of the purpose of this letter." 

Kudner Agency has been handling 
Tussy, an account active in broadcast. 

Earlier in the week Manoff picked 
up Ronrico Rums, products of General 
Wine and Spirits Co., from Papert, 
Koenig, Lois, an account worth $500,- 
000 in billing. 

Lehn & Fink (Stri -dex) is a sponsor 
of Shindig on ABC -TV, through Manoff. 
The agency also has renewed Milton 
Bradley Co.'s (games and toys) spon- 
sorship for 1965 in a Saturday day- 
time show, Shenanigans, on ABC -TV. 

Agency appointments ... 
Lapinal Inc. names Stahl, Lewis & 

Patton Advertising, Los Angeles as 
agency for Lapinal Life -Lite hair color 
products. TV, radio and print media 
will be used. George Patton will be 
account supervisor. 

Teleflora, telegraphic floral delivery 
service, appoints Forbath Advertising, 
West Los Angeles, Calif., to handle ad- 
vertising and public relations. Richard 
Forbath, agency president, and Paul 
Davis, vice president, will handle the 
account. 

Mister Donut of America, Westwood, 
Mass. coffee and doughnut shop fran- 
chiser, names Chirug & Cairns, Boston, 
to handle advertising. Spot radio and 
TV will continue to be used by the ac- 
count. Account supervisor is Peter 
Geisler. 

The Lockheed Aircraft Corp., Bur- 
bank, Calif., has appointed McCann - 
Erickson, Los Angeles, to handle its 
advertising, effective March 1, 1965. 
Account, uses a limited amount of radio 
in the Los Angeles area. 

Food Fairs Stores Inc., Philadelphia, 
has appointed Fletcher Richards Co., 
New York, to handle corporate adver- 
tising. Bryan Houston was named to 
head food chain's agency staff. 

Midwest Footwear Inc., Sullivan, 
Mo., has appointed Storm Advertising 
Inc., St. Louis. 

The Chap Stick Co., Lynchburg, Va., 
appoints Cargill, Wilson & Acree, Rich - 
mon, Va., to handle advertising for 
Chap Stick, Chap -ans and new prod- 
ucts. 

Rep appointments ... 
WSVA -AM -TV Harrisonburg, Va: Se- 

lect Stations Representatives, New York. 

WSNY Schenectady, N. Y.: Grant 
Webb & Co., New York. 

KNDO(TV) Yakima and KNDU(TV) 
Kennewick- Pasco -Richland, both Wash- 
ington: William L. Simpson & Asso- 
ciates, Seattle, and Jacobson- Simpson 
& Associates, Portland, Ore. 
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To our fellow broadcasters and friends in the advertising fraternity, a warm invitation 
is extended to visit Constitution Plaza's Christmas Festival of Light. 

Being a part of an area of incomparable beauty is something wonderful for a broadcaster 
to share with viewers and listeners. So for Christmas, we added a skyful of tiny white 
lights, heroic angels and reindeer of exquisite wire sculpture, animated woodland ani- 
mals, lofty starbursts, and a cascading fountain of light. 
Soft music fills the air and choraleers perform in various areas of the Plaza virtually 
every day and evening. 
If you're within harking distance of Hartford, come to Constitution Plaza's Christmas 
Festival of Light any evening through January 1. 

The children will enjoy it too. 

f)7(4* 
President 

BROADCAST -PLAZA, INC. 

WTIC T`T3 -AM -FM 
HARTFORD, CONN. 

BROADCASTING, December 7, 1964 33 



Big money for Houston rights 
Schlitz digs down for over $5 million for three -year 

radio -TV contract on Astros baseball team 

The Houston baseball club last week 
became the Houston Astros and turned 
up an astronomical three -year contract 
with the Jos. Schlitz Brewing Co., Mil- 
waukee, for the team's radio -TV rights. 

Schlitz paid a reported $5,310,000 
for the rights; a figure that Schlitz said 
equals what "previous Colt sponsors 
have paid for the broadcast rights." 
Pearl Brewing Co., San Antonio, had 
been the Astros' major sponsor, picking 
up one -third of the package in 1964. 

The Astros, by virtue of the Schlitz 
purchase, would appear to be the new 
record holder for baseball rights. The 
New York Yankees had been first, re- 
ceiving an estimated $1.2 million in 
1964. The New York Mets, Los An- 
geles Dodgers and San Francisco 
Giants each received an estimated $1 

Commercials in 

production ... 
Listings include new commercials be- 

ing made for national or large regional 
radio or television campaigns. Appear- 
ing in sequence are names of advertiser, 
product, number, length and type of 
commercials, production manager, di- 
rector, agency with its account executive 
and production manager. 

Heller- Ferguson Inc., 1606 North Highland Ave- 
nue, Hollywood. 

Champlain Oil and Refining Co., Forth Worth, 
Tex. (service stations): four 60's for TV, live. 
Hugh Heller, production manager. Agency: Tracy - 
Locke, Dallas. Larry Dupont, agency producer. 

Jos. Schlitz Brewing Co., San Francisco (Bur - 
germeister beer): eight 60's for radio, musical. 
Hugh Heller, production manager. Agency; Post - 
Keyes- Gardner, Chicago. Jim Deasy, agency pro- 
ducer. 
Jefferson Productions, One Julian Price Place, 
Charlotte, N. C. 

Bost Bakery, Shelby, N. C. (bread): seven 20's 
for TV, live on tape. Jim Rogers, production 
manager. Norman Prevatte, producer. Agency: 
Cleveland Advertising. Max Butler, account ex- 
ecutive. 

Procter & Gamble Co., Cincinnati (Crisco oil): 
two 60's for TV, live on tape. Jim Rogers, pro- 
duction manager. Norman Prevatte, director. 
Agency: Compton, New York. Peggy Gannon, 
agency producer. 

Ruth's Salads, Charlotte, N. C. (salads): six 
10's for TV, live on tape. Jim Rogers, produc- 
tion manager. Norman Prevatte, director. Agen- 
cy: Sonny Smith, Charlotte. 

Delta Air Lines, Atlanta (air service): two 60's 
for TV, live on tape. Jim Rogers, production 
manager. Don McDaniel, director. Agency: Burke 
Dowling Adams, Atlanta. Heyward Siddons, agen- 
cy producer. 

million in 1964. 
In 1964, the Astros -then the Colt 

.45's- telecast 14 weekend road games 
on eight stations in Texas, Louisiana, 
Oklahoma, Arkansas and New Mexico. 
A 25- station radio network carried all 
the team's games last season. 

A Schlitz spokesman said last week 
that he expected the radio network 
would be about 30 stations and the 
TV network would have about a dozen 
stations for 1965. It is also expected 
that the team will telecast more games 
this year. 

Schlitz, which made the purchase 
shortly after breaking ground for a 
new brewery in Longview, Tex., has an 
eye to "the virgin territory" the Astros 
network would cover, the spokesman 
said. He added that Schlitz would sell 
off part of the package, probably no 
more than 50 %. 

In 1964 Schlitz was one -third spon- 
sor and held rights to the Milwaukee 
Braves at a reported $525,000. Earlier 
this year when the Braves announced 
intention of moving to Atlanta where 
an estimated $7.5 million, five -year ra- 
dio-TV contract was waiting for them 
(CLOSED CIRCUIT, Oct. 19), Schlitz 
was said to have offered the Braves $1.5 
million for 1965 rights to keep them in 
Milwaukee. 

However, the Braves agreed to move, 
although not until the 1966 season. 
The Schlitz spokesman said there had 
been no decision on sponsoring the 
Braves in 1965, and hinted that the 
brewery wasn't really interested in the 
Braves any more. 

Goodyear, Chrysler 
buy golf package 

Goodyear Tire & Rubber Co., through 
Young & Rubicam, has picked up half 
sponsorship, and Plymouth Division of 
Chrysler, through N. W. Ayer, has one - 
quarter, of a new golf package an- 
nounced last week by the Professional 
Golfers Association which sold the TV 
rights to Sports Network Inc. 

SNI, under the agreement, will pay 
up to $750,000 to the players for the 
rights to the 13 tournaments in the 
package. A third advertiser was ex- 
pected to announce momentarily it will 
underwrite the remaining one -quarter 
sponsorship. 

An estimate by PGA officials was 

that the sponsors -once a third adver- 
tiser was added -would provide an out- 
lay of more than $2.5 million for the 
telecasts. 

Martin Carmichael, PGA TV negoti- 
ator, and Dave Marr, tournament chair- 
man for PGA, said the player package 
plan should provide at least five times 
the TV rights value of the standard 
agreement. In the standard agreement, 
the promoter sells the sponsorship rights 
individually to each tournament. They 
said the total purse for the tour will 
be sweetened by about $500,000, or 
a 20% increase over 1964. 

About one -fourth of the TV income 
from rights will be divided among more 
than 30 local tournament sponsors co- 
operating in the PGA TV plan. The 
balance, after deduction for insurance 
and promotion costs (there is a $100,- 
000 expense reserve), will be allocated 
to the 13 cities where tournaments are 
appearing on the TV series in 1965 
(and, under the plan, a- number of sites 
would be rotated from year to year). 

PGA said 140 stations would telecast 
the golf tournament alive. 

Under the plan, $50,000 would go 
directly to PGA, up to $200,000 spread 
among local tournament sponsors who 
may set up regional or local TV cov- 
erage, for which officials said SNI 
would provide facilities, and about 
$400,000 would be shared by the 13 
nationally televised tournaments. De- 
tails were worked out on Nov. 30 in 
Chicago by tournament sponsors. 

Alcoa set for 
ABC -TV specials 

The Aluminum Co. of America, 
Pittsburgh, will present a series of spe- 
cials on ABC -TV, starting with its first 
Alcoa Preview this season on Feb. 4, 
1965, the network announced Friday 
(Dec. 4) . 

Alcoa's new series -four one hour 
special entertainment shows -will offer 
viewers an advance, behind -the -scenes 
preview of new major motion pictures, 
broadway production and other enter- 
tainment vehicles. The series will show 
scenes from films and plays and go on 
location for its story. Douglas Fair- 
banks Jr. is the host -narrator. Alcoa 
Preview will be telecast also in March, 
April and June. The first program in 
the series, produced by Productions In- 
ternational Corp. (Joel Spector is ex- 
ecutive producer and Arthur Cantor is 
asssociate producer), will concentrate 
on "The Adventures of Moll Flanders," 
a coming motion picture filmed in Lon- 
don and starring Kim Novak and Vit- 
torio De Sica, and on a major new 
broadway musical. Fuller & Smith & 
Ross, New York, is Alcoa's agency. 
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Today's biggest money - making stars 
are in Volume 9- 
Bloekbusting T V entertainment 
from Sevenyirts! 
ROCK HUDSON 

BACK TO GOD'S COUNTRY 

NEVER SAY GOODBYE 

BENGAL BRIGADE SCARLET ANGEL 

HAS ANYBODY SEEN MY GAL 

(CENT OBSESSION 

UNDERTOW AIR CADET ALL THAT HEAVEN ALLOWS 

ROCK HUDSON ... today's big box office star .. . 

in 21 Volume 9 Prime Time TV Blockbusters ... also 

including: "The Desert Hawk ", "Captain Lightfoot ", 

"Taza, Son Of Cochise ", "Winchester '73 ", "Peggy ", 

"The Fat Man ", "Tomahawk ", "Iron Man ", "The Lawless 

Breed ", "Bend of the River ", and "Bright Victory" 

For market availabilities and a complete listing of the 215 

Universal/ Seven Arts' "Films of the 50's" in Volume 9, 

please contact your nearest Seven Arts' office. 

SEMINOLE 

Seven Arts 
ASSOCIATED CORP. 

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD. 

NEW YORK: 200 Park Avenue, YUkon 6 -1717 
CHICAGO: 4630 Estes, Lincolnwood, III., ORchard 4 -5105 
DALLAS: 5511 Royal Crest Drive, EMerson 3 -7331 
LOS ANGELES: 3562 Royal Woods Drive, Sherman Oaks, Calif., STate 841276: 
TORONTO, ONTARIO: 11 Adelaide St. West, EMpire 4.7193 
For list of TV stations programming Seven Arts' "Films. of the 50's" 
see Third Cover SRDS (Spot TV Rates and Data)' 



TV toy ads 
come under fire 
Survey says retailers 

think medium costs 

send prices upward 

Toy store operators don't like televi- 
sion, despite the fact that the national 
TV advertising of toys by manufactur- 
ers has increased the retailer's business, 
according to a survey conducted by 
Pepperdine College of Los Angeles and 
directed by Consultants to Management 
Inc., marketing counsellors. 

The reason for the toy retailers' dis- 
like of TV is said to be a suspicion that 
the cost of TV advertising is so high 
that manufacturers are forced to put 
exhorbitant prices on toys, counting on 
the appeal of TV to children to force 
the sale, to ultimate disappointment of 
child and parent and the resentment of 
the latter against the retail store which 
sold him the overrated merchandise. 

The toy store management also re- 
sents the fact that discount houses take 
advantage of the heavy TV advertising 
of some toys to cut prices "far below 
a reasonable retail profit (i.e., from 35- 
45% down to 1 -5% ) and /or to use the 
items as loss leaders," the survey re- 
ports. 

The strong feelings of local toy sell- 
ers concerning television were reveal- 
ed by a pilot study a year ago, so the 
Pepperdine- Western Model study delved 
into the matter. "The result," as re- 
ported in The American Toy and Hob- 
by Retailer, a 162 -page abstract of the 
national study published by the Pepper - 
dine press as a paper -back book (priced 
at $15 a copy), is "one of the most 
equivocal condemnations of an advertis- 
ing medium ever observed by the CMI- 
Pepperdine College team." 

Answers to specific questions reveal: 
84.85% of the toys and hobby shop 
operators believe that national TV ad- 
vertising raises the cost of toys and 
78.53% that manufacturers are forced 
to increase list prices in order to finance 
their TV advertising. The report com- 
ments: "In spite of their widespread 
conviction that television raises prices, 
retailers are not certain whether manu- 
facturers raise their prices in order to 
show greater profit on TV- advertised 
products, or whether they are actually 
forced to do so in order to pay the high 
advertising cost." 

Among toy retailers alone, 77.48% 
felt that products advertised on TV are 
higher -priced than they otherwise would 
be, compared to 14.49% that felt news- 
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paper advertising evokes higher toy 
prices and to 18.09% who ascribed the 
same price- raising effect to magazine 
advertising. The big majority of toy 
dealers expressed the belief that neither 
newspaper (77.69% ) nor magazine 
(78.69% ) advertising made any differ- 
ence in the price of toys. Asked, "Does 
heavy TV advertising make it easier for 
the discount house to cut prices?" 
81.41% of the toy dealers said "yes." 

However, the value of TV advertis- 
ing to the toy retailer was recognized, 
when more than half of the dealers 
(56.54% ) said they would stock a TV- 
advertised toy against a similar one 
which is not advertised on TV, but 
"offers superb packaging." But when 
the TV- advertised article sold for 10% 
more than the well -packaged toy, only 
slightly over half of the retailers 
(52.87 %) chose it, despite the higher 
dollar profit it offered. 

The discount department store and 
chain drug -store managers joined the 
other retailers in their anti -TV opin- 
ions, in "one of the totally unexpected 
products of the study." Of this group, 
81.11% felt TV raises prices; 39.92% 
said it hadn't helped business; 94.31% 
felt TV raises prices more than news- 
papers and 96.72% that TV raises 
prices more than magazines. 

Radio was omitted from the media 
comparison because it is used so sel- 
dom in national toy advertising, the re- 
port stated. 

CBS -TV group gets 

good business report 

An optimistic outlook for television 
business as a whole and for CBS -TV 
network business in particular was re- 
ported last week to have been presented 
by CBS network authorities to mem- 
bers of the CBS -TV Affiliates Associa- 
tion's board of directors at a meeting 
in Maui, Hawaii. 

Participants in the session, held Nov. 
18 -20, said network officials indicated 
CBS-TV gains would exceed the tele- 
vision average. They cautioned, how- 
ever, that the trend of the past several 
years' toward more TV network sales 
in minute participations and fewer in 
program sponsorships would almost cer- 
tainly continue, despite all network ef- 
forts to halt and reverse it. 

The session, a regular fall meeting 
of the affiliates board and network of- 
ficials, also reviewed programing and 
other areas of mutual interest in what 
was described as an "entirely harmoni- 
ous" atmosphere. Carl Lee, WKZO -TV 

Kalamazoo, Mich., was elected chair- 
man of the affiliates board (see page 
73). 

Radio code groups 

discuss changes 

Two subcommittees of the radio code 
board of the National Association of 
Broadcasters met in Denver last week, 

one to consider 
the advisability of 
lifting product -ac- 
ceptability bans 
and the other to 
review the sim- 
plicity and clarity 
of radio -code lan- 
guage. 

Lifting the 
product bans - 
specifically t h e 
one on hemor- 

rhoid remedy commercials -has long 
been a pet project of Howard H. Bell, 
director of the code authority, and at 
a radio code board meeting (BROAD- 
CASTING, Oct. 5) the proposal report- 
edly met with general acceptance. The 
subcommittee was established at that 
time to study the idea further, and the 
subcommittee on code language was set 
up at the same time. 

The only products still automatically 
banned from the air by the code would 
be hard liquor, but hemorrhoid remedy 
spots would still be judged on taste - 
a requirement that some think would 
severely limit the products' advertising 
possibilities on the medium. 

The subcommittee on language was 
understood to have made a number of 
recommendations, many borrowing TV 
code language as simpler and clearer. 
The panel reportedly voted to shore 
up and strengthen some of the code's 
stipulations, mainly in the advertising - 
standards category. 

Memebers of both subcommittees de- 
cided to maintain silence on their ac- 
tions last week, pending submission of 
their findings to the full radio code 
board, which meets Jan. 22 -23 in Los 
Angeles. 

Mr. Bell 

Also in advertising ... 
Ratings reference American Research 
Bureau, Beltsville, Md., has published 
a book on media audience estimates, 
Television Audience Research Basics. 
It is described "as a refresher for those 
who are daily involved with audience 
data, a primer for those who are new- 
ly concerned and a standard reference." 

New figures WSB -FM Atlanta has pre- 
pared a 16 -page booklet on the FM 
market in that city. Information in the 
guidebook is listed under medium, mar- 
ket, facilities and audience character- 
istics. The Atlanta FM guide is avail- 
able to advertisers and agencies. 
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FROM 9 a.m. to 12 midnight, Sun. through Sat., 
WDAY -TV is the nation's top -rated NBC out- 

let in three or more VHF station markets- actually 
50%! 

If this seems incredible to you, ask your com- 

puter to gallop through the March, 1964 ARB! 

And speaking of ARB -their "Channel One" 
publication for August, 1964 rates Fargo in the 
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top 100 U.S. markets. In fact, it rates us 99th! 
No, we ain't got the tallest tower around here. 

All we got is the Red River Valley's most popular 
personalities, the best engineering, the smartest 
local promotion, and by far the greatest audience. 
Plus tremendous "espree dee core," as a visiting 
agency guy said recently. We believe that's French 
for "We get a lot of FUN out of our work." Ask 
your Colonel at PGW! 

WDAY -TV 
AFFILIATED WITH NBC CHANNEL 6 

FARGO, N. D. 

111 'lip- PETERS, GRIFFIN, WOODWARD, INC., 
Exclusive National Representatives 
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THE MEDIA 

Complaints on 

Mclntire's buy 
Controversial minister 

wants to purchase 

stations in Pennsylvania 

The proposed purchase of radio 
stations in Media, Pa., by a religious 
group headed by the fundamentalist 
preacher, the Rev. Dr. Carl McIntire, 
has aroused strong protests before the 
FCC from spokesmen for established 
Protestant sects and Catholic and Jew- 
ish organizations. 

Dr. McIntire's The 20th Century 
Reformation Hour, which is broadcast 
by some 500 radio stations, has been 
the subject of numerous complaints to 
the FCC. Dr. McIntire has been said 
to have criticized Protestant denomi- 
nations, the Catholic church, the Unit- 
ed Nations, U. S. foreign policy and 
civil rights movements, among other 
targets. 

The controversial cleric is president 
of the Faith Theological Seminary of 
Philadelphia, which has petitioned the 
FCC for approval of its purchase of 
WXUR-AM -FM Media. The seminary has 
contracted to pay a total of $191,650 
for the stations, $67,500 for the out- 
standing stock and the rest for notes 
and mortgages. Since the petition was 
filed, the FCC has received more than 
40 letters of protest, including one from 
the Episcopal bishop of Pennsylvania, 
one from the Anti- Defamation League 
of B'nai B'rith, one from the Catholic 
Interracial Council of New York, and 
one from the National Association for 
the Advancement of Colored People. 

Dr. McIntire, once a dissident mem- 
ber of the United Presbyterian Church 
in the U.S.A., has been feuding with 
established Protestant groups for years. 
In 1936 he formed his own sect and is 

now president of the International 
Council of Christian Churches. He is 
pastor of the Bible Presbyterian church 
in Collingswood, N. J. 

Promise In the transfer application 
filed with the FCC, Dr. McIntire's sem- 
inary said its purpose in acquiring the 
Media, Pa., stations was to broadcast 
the Gospel. It proposes to operate com- 
mercially, but with 25.2% of the pro- 
graming devoted to religious broadcasts 
on the AM station and 13.8% on the 
FM. The seminary also promised to 
provide opportunities for opposing views 
on controversial subjects. 

Many of those who have protested 
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the transfer assert that Dr. McIntire, if 
allowed to operate a station, would 
have "a divisive" influence on the pub- 
lic. 

The Anti -Defamation League said he 
"lacks the degree of social and public 
responsibility demanded of a broadcast 
licensee." And the NAACP, in a tile- 
gram sent by executive secretary Roy 
Wilkins, said Dr. McIntire has built 
his career on "hate mongering." 

Freedom of Speech Issue Many of 
those expressing these views said that 
the question of freedom of speech is not 
involved, since Dr. McIntire already 
has ample access to the airwaves -a 
reference to the more than 500 stations 
that carry his views. The freedom of 
speech issue has been raised a number 
of times by Dr. McIntire himself on his 
Reformation Hour program, when 
questions about his fairness have been 
raised. 

In the media transfer case questions 
of religious freedom as well as free 
speech are involved. One commissioner, 
Lee Loevinger, has already expressed 
the view that the commission has no 
business, under the Constitution, in ask- 
ing any questions about religious pro- 
graming. 

Complicating the matter even fur- 
ther for the commission is the fact that 
the stations' current licensee, Brandy- 
wine -Main Line Radio Inc., has op- 
erated the stations only since July 1962, 
when they went on the air. Thus, the 
commission, if it were to approve the 
transfer, would have found that it is in 
the public interest to waive the rule 
prohibiting the sale of stations held for 
less than three years. 

International Issue Among other 
sources of protest about Dr. McIntire's 
Reformation Hour has been the Voice 
of America, the official U. S. overseas 
information agency. Dr. McIntire's 
broadcasts are carried not only in this 
country but also to Europe, Africa, the 
Middle East and South America, by 
the short -wave station, WINS Red Lion, 
Pa. 

The Voice of America was concerned 
that Dr. McIntire, whose views ran al- 
most completely opposite to those of 
the State Department, would confuse 
foreign listeners as to the true aims of 
U. S. foreign policy (BROADCASTING, 
April 22, 1963). 

The commission began looking into 
the matter, and soon heard itself ac- 
cused by Dr. McIntire of "attempting to 
put an iron curtain around America." 
The commission said it wasn't con- 
cerned with Dr. McIntire but whether 
the Red Lion station was carrying the 
diversified religious programing it had 
promised to deliver. So far the com- 
mission has taken no action on that 
matter. 

FCC hiring of 
lawyer hit 
He quit State Department 

after being accused of 

lying in Senate hearing 

On Sept. 1, John F. Reilly began 
working for the FCC as a trial attorney. 
He had held that position before, from 
May 1961 to April 1962, and his em- 
ployment went practically unnoticed. 

In recent weeks, however, it has been 
receiving critical attention in some news 
reports that note he is the John F. 
Reilly who in November 1963 quit an 
important State Department post after 
being accused of lying to the Senate 
Internal Security Subcommittee. 

Mr. Reilly, who had been deputy 
assistant secretary of state for security, 
was a key figure in the case of Otto 
F. Otepka. Mr. Otepka, another State 
Department security employe, was fired 
for insubordination for passing privi- 
leged material on the department's 
security procedures to the Senate In- 
ternal Security Subcommittee. How- 
ever, his appeal to the secretary of 
state is pending. 

Mr. Reilly, in testifying before the 
subcommittee, at first denied "bugging 
or tapping or otherwise compromising" 
Mr. Otepka's office telephone. Subse- 
quently, however, he and two of his 
aides submitted statements saying they 
had made a survey of the feasibility 
of intercepting conversations in Mr. 
Otepka's office by connecting wires 
from the telephone to a laboratory 
listening post. They said the device 
proved unsatisfactory and that the wires 
were disconnected within 48 hours with- 
out any conversations having been inter- 
cepted. 

Senator Thomas J. Dodd (D- Conn.), 
subcommittee vice chairman, said the 
three men had "lied under oath" and 
called for action by the department 
against them. 

The FCC's hiring of Mr. Reilly 
against this background was cited last 
week in a syndicated newspaper column 
that was critical of current "attitudes" 
in government employment. 

Columnist Richard Wilson quoted an 
unnamed FCC commissioner as com- 
menting, "just another Washington 
fuss" when asked to explain why Mr. 
Reilly was hired. 

But, Mr. Wilson added, "what hap- 
pened was that a man who had fronted 
for the State Department in a very 
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Lemoore Naval Air Station, near Fresno, has 6,600 workers and a payroll of $20 million. 

You are covering a $2 billion California 
market when you advertise on KMJ - 
Fresno. This important market - which in- 
cludes Lemoore Naval Air Station - is 

part of California's rich Inland Valley. 

KMJ covers the Fresno area. Combine 
KMJ with the other three Beeline stations 
and you cover all of this rich inland mar- 
ket, including Western Nevada. And you 
do it economically. Get on the Beeline. 

McCLATCHY BROADCASTING COMPANY 
PAUL H. RAYMER CO. NATIONAL REPRESENTATIVE 

KBEE Modesto KFBK Sacramento 
BROADCASTING, December 7, 1964 

KMJ Fresno KOH Reno 
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Reproduction machine lightens WJPF's work 

WJPF Herrin, III., solved an old 
copy problem with its new copier. 

The station said it had been using 
70 to 80 secretary-hours a week 
preparing its two daily program logs; 
found less than a third of that time 
is required with the help of a 
Thermo -Fax copying machine. 

Stable features of the log, such as 
long -term shows and advertisers, are 
now typed on special master logs, 
one set for each day of the week. 
As the need arises, last- minute 
changes are pencilled onto the 
master, which is copied on bond - 
weight paper to produce a working 
log. The master is then erased and 
saved for the same day the next 
week. 

The copies are made at the rate 
of one every four seconds and dis- 
tributed to the persons concerned. 

Robert Cook, station manager, 
says the system not only saves time, 
but increases accuracy as well. He 
plans to extend it to a set of special 
occasion "master" logs for sports 
broadcasts and other scheduled spe- 
cial events. 

Mrs. Shirley C. Bauman, office sec- 
retary at the station, runs the mas- 
ter log through the infrared copying 
machine. 

sticky situation in Congress landed on 
his feet in another department, a de- 
partment holding life and death powers 
over the multi -million dollar commu- 
nications industry. 

"This is the kind of bureaucratic 
solidarity which tends to perpetuate 
bad practices in government...." 

One broadcaster also expressed criti- 
cism. Frank B. Best of wDix Orange- 
burg, S. C., in a letter to the National 
Association of Broadcasters, said broad- 
casters should protest Mr. Reilly's ap- 
pointment. He sent copies of the letter 
to the South Carolina Broadcasters As- 
sociation and the Senate Internal Securi- 
ty Subcommittee. 

FCC Chairman E. William Henry, 
in commenting on the matter last week, 
said it was "a question of judgment as 
to whether Reilly was full and fair and 
candid with the committee. This is a 
matter of debate." 

Furthermore, he said it wasn't "a 
matter of keeping anybody alive." He 
noted that Mr. Reilly, at State, had 
been a Grade 18 employe (which paid 
$20,000 at the time, $24,500 now) but 
had been hired by the commission as a 
Grade 15, with a base pay of $17,000. 

"It was a matter of whether we 
would have a competent lawyer or take 
the position he was forever unem- 
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ployable," the chairman said. 
Mr. Reilly, before leaving the com- 

mission for the State Department in 
April 1962, had built a reputation as 
an able trial lawyer. Thomas Fitzpat- 
rick, head of the FCC hearing division, 
and Delbert Flint, the commission's per- 
sonnel chief, spoke highly of his quali- 
fications in discussing his possible em- 
ployment with the commission last 
summer. The seven commissioners, who 
have ultimate responsibility for the ap- 
pointment, were aware of the circum- 
stances under which he left the State 
Department, according to Chairman 
Henry. He said there was no opposition 
to Mr. Reilly's employment. 

Mr. Reilly is currently representing 
the Broadcast Bureau in comparative 
hearings involving channel 5 Boston, 
channel 38 Chicago and channel 20 
Fort Worth, Tex. 

Metromedia waiting for 
return of 3M Co.'s boss 

Fate of Metromedia's offer to buy 
the Mutual Broadcasting System from 
3M Co. (BROADCASTING, Nov. 23) re- 
mained uncertain last week. 

Bert Cross, 3M president, whose ab- 

sence from the country had deferred 
earlier consideration of the offer, was 
delayed in his return. He had been ex- 
pected back early last week, but com- 
pany officials said last Thursday (Dec. 
3) that he would not return until Fri- 
day or perhaps this week. 

Some sources interpreted the delay as 
meaning Metromedia's offer had been 
or would be rejected, but 3M officials 
said the offer had not yet been consid- 
ered. 

Metromedia's offering price was un- 
derstood to be "in the millions," but 
there were indications last week that 
first reports, which put it at about $5 
million, may have been high. Although 
there was still no official word, reports 
last week indicated that the offer was 
probably nearer $3 million. The 3M 
Co. acquired Mutual in 1960 for a re- 
ported $1.3 million. 

Mutual owns no stations but has 491 
affiliates. Metromedia owns six AM, 
six FM and six TV stations. 

Bureau okays amended 

dismissal contract 

The FCC's Broadcast Bureau has 
recommended that the hearing exami- 
ner approve the revised version of an 
agreement between Tvue Associates 
Inc. and United Artists Broadcasting, 
applicants for channel 23 in Houston 
(BROADCASTING, Nov. 30). 

The agreement calls for the with- 
drawal by Tvue from the channel 23 
proceeding upon reimbursement by 
United of $27,500 in expenses incurred 
by Tvue in processing its application. 

In approving the agreement, the bu- 
reau said, however, that Tvue's appli- 
cation should not be dismissed with- 
out prejudice. 

The bureau, which declined to ap- 
prove the initial agreement for reason 
of the amount of reimbursement in- 
volved (BROADCASTING, Nov. 2), said 
that it was now satisfied that the amount 
is "reasonable and represents expendi- 
tures legitimately and prudently ex- 
pended" by Tvue. 

The bureau also said that the amended 
agreement now specifically indicates 
what Tvue's future television plans are 
-that the company would, upon dis- 
missal of its channel 23 application, 
apply for channel 17 Rosenberg, Tex. 

This new application, when filed, will 
be scrutinized by the commission and 
its staff to determine whether it is de- 
signed to serve Houston, the bureau 
said. 

If the examiner dismisses Tvue's ap- 
plication for channel 23 with prejudice, 
the company would not be permitted 
to apply for a similar service in the 
Houston area for one year. Rosenberg 
is 40 miles outside of Houston. 
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In any season 
STEVE GILMARTIN 

is hard to beat on sports 
Steve Gilmartin has the inside track on Washington sports 
stories. He covers the NFL Redskins, baseball Senators and is 
personally acquainted with many of the best -known sports per- 
sonalities. His probing interviews are revealing and informa- 
tive. His exclusive coverage of area college and high school 
teams has built an enthusiastic and large audience for WMAL. 

A key member of WMAL's 25 -man staff of news and public 
affairs specialists, Steve Gilmartin's expert, twice -daily sports 
reports on radio and TV help make WMAL Radio and WMAL -TV 
the news and sports authority in the Nation's Capital. 

.:i,.>*!<ör ¡ae , . 
`?aHKacaáee¡. 

News and Sports Authority in the Nation's Capital 

wmal radio and television 
Daren F. McGavren Co. Harrington, Righter & Parsons, Inc. 

Evening Star Broadcasting Company, Washington, D. C. 
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CATV microwave proposal hit 
Commenters criticize FCC's 'piecemeal' approach; 

NAB says this does not solve basic questions 

The FCC was told last week by rep- 
resentatives of both the broadcasting 
and community antenna television in- 
terests that its proposed rules dealing 
with the licensing of microwave facili- 
ties used to relay TV signals to CATV 
systems are "premature," "unlawful," 
and "discriminative." 

The National Association of Broad- 
casters, in comments filed last Monday 
(Nov. 30) on parts I and Ill of the rule - 
making said the proposals are "prema- 
ture" and a continuation of the commis- 
sion's "inadequate and dangerous "at- 
tempt to resolve piecemeal the prob- 
lems raised by the burgeoning growth 
of CATV systems. 

The National Community Television 
Association, in comments jointly filed 
with the National Association of Micro- 
wave Common Carriers, said the com- 
mission's proposals, if adopted, could 
have a far reaching and adverse impact 
on the development of CATV service 
in the public interest and upon the de- 
velopment and operation of independent 
point -to -point common carriers serving 
CATV's. The two associations urged 
that the rulemaking be dismissed. 

The rulemaking in question, pro- 
posed last August, is divided into four 
parts with the ultimate purpose of 
transferring all microwave licensees that 
serve CATV systems and do not qual- 
ify as common carriers, to a new "Com- 
munity Antenna Relay Service" (CAR) 
administered by the Broadcast Bureau. 

Part I would amend commission rules 
to require that all common -carrier ap- 
plications include a factual showing 
that at least 50% of the customers sub- 
scribing for the applicant's service are 
"unrelated" and "unaffiliated" with the 
applicant. Also, that the proposed usage 
by such customers, in terms of hours 
of use and channels delivered, must 
constitute at least 50% of the usage of 
the applicant's microwave service. 

The Basic Problem The NAB 
pointed out that four notices of proposed 
CATV rulemaking are now outstand- 
ing with the commission, yet none goes 
to "the basic question of an evaluation 
and determination of the role CATV is 
to play in the overall scheme of broad- 
casting." NAB suggested that the com- 
mission withdraw the rulemaking until 
an overall CATV policy is established. 

In referring to the extreme backlog 
problem in processing point -to -point mi- 
crowave applications, NCTA said that 
it is inappropriate for the commission 
to devote the time it does to a legal de- 
termination of whether an applicant is 
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a bona fide common carrier. 
The "holding out" theory, NCTA as- 

serted, is the sole test of status as a 
common carrier and eligibility for com- 
mon carrier frequencies. The associa- 
tion added that the appropriate solution 
to any "inordinate delays" would be for 
the commission to accept an applicant's 
"holding out," per se, as determinative 
of its status and eligiblity as a common 
carrier, as a matter of law. 

Meredith -Avco Inc., a CATV owner 
and operator, said that while it shares 
the objectives the commission is pur- 
suing in the proceeding, it believes the 
proposals in part I are unnecessary and 
unfairly discriminate against common - 
carrier microwave service to CATV sys- 
tems. The company added that signifi- 
cant improvements would have to be 
made in the proposals for the CAR 
service before it can be said to be an 
adequate instrument for meeting the 
present and future demands for micro- 
wave facilities to serve CATV systems. 

Favoring the proposals for common - 
carrier eligibility was AT &T, a micro- 
wave user through its Bell Telephone 
subsidiary. AT &T said that it is in 
the public interest that the limited num- 
ber of common -carrier frequencies 
available be assigned only to bona fide 
common carriers which serve the pub- 
lic to a substantial degree, and not 
merely themselves. 

Increasing Backlog AT &T, dis- 
turbed over the "mounting backlog of 
applications in the domestic public 
point -to -point microwave radio service, 
pointed out that in 1960 the average 
processing time for routine applications 
by landline telephone companies in that 
service was about one month to one- 
and -a -half months. By 1964 the aver- 
age time had doubled, the company said. 

Others opposing the commission's 
rulemaking for much the same reasons 
included Jerrold Electronics Corp., Mid - 
continent Broadcasting Co., Western TV 
Relay Inc., Golden West Communica- 
tions, and Video Service Co. The com- 
panies said that the proposals in part I 
of the rulemaking "would constitute an 
unwarranted reversal of basic common - 
carrier legal precendent, a departure 
from long- standing commission policy, 
and an unfair and unnecessary singling 
out of the CATV industry in a manner 
that would stifle new investment and 
perpetuate monopoly." The test of 
common carrier "has always been" will- 
ingness to "hold himself out" as ready 
to provide services, the companies said. 

It may well be one thing to adopt a 

"fish -or- cut -bait" policy, Jerrold said, 
but it is another entirely to foreclose 
otherwise qualified parties from an en- 
tire field of endeavor. Midcontinent add- 
ed that apart from the legal reasons 
militating against the adoption of the 
new rules, there is no compelling need 
which warrants such a radical reversal 
of long- standing precedent. 

A joint petition by 40 CATV oper- 
ators and microwave licensees was also 
filed last week requesting the commis- 
sion to terminate its proceeding without 
adopting any of the proposed rules. 

ABC, which had asked the FCC to 
institute rulemaking to limit the area 
within which a CATV could carry a sta- 
tion's signal (BROADCASTING, Oct. 19), 
said the agency should act on that pro- 
posal before acting on the rulemaking. 

However, in the event the FCC does 
adopt the current rule proposals, the 
network said, provision should be made 
so that microwave authorizations will 
be granted for carriage of TV signals to 
CATV systems only with the permission 
of originating TV station. 

Deadline for reply comments on parts 
I and III of the rulemaking is Dec. 12; 
Comments for parts I and V dealing 
with frequency allocations and tech- 
nical standards are due April 1, 1965. 

Two WDKD applicants 

seek dismissal of one 
Two applicants who filed early last 

month for the facilities of WDKD (1310 
kc) Kingstree, S. C., the license of 
which was revoked two years ago, have 
asked the FCC to approve an agree- 
ment whereby one party would drop 
out upon payment by the other of ex- 
penses incurred in the proceeding. 

WDKD, owned by E. G. Robinson 
Jr., was denied license renewal in July 
1962 for broadcasts by the station's 
disk jockey, Charlie Walker, that were, 
according to the FCC, "coarse, vulgar, 
suggestive and of indecent double mean- 
ing" (BROADCASTING, July 30, 1962). 

The two applicants for the WDKD facil- 
ity -Collins Corp. of Georgia and San- 
tee Broadcasting Co. -in a joint peti- 
tion filed last week, asked the commis- 
sion to approve an agreement enabling 
Santee to reimburse Collins $3,500 for 
expenses incurred (engineering, legal, 
travel, etc.) in processing its applica- 
tion. At the same time the parties re- 
quested that the commission dismiss 
the Collins application, which would 
leave Santee unopposed. 

Collins, headed by Frank K. Graham, 
83.6% stockholder, was the first of the 
two applicants to file for the 1 kw day- 
time facility on Oct. 20 (BROADCAST- 

ING, Nov. 2). Santee filed its applica- 
tion on Oct. 27 and is owned by nine 
Kingstree residents, with Basil Ward as 
president. 
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Please don't call the Governor between 7:00 and 7:30 tonight. 

Please try not to disturb Governor Edmund G. 

(Pat) Brown, at the California mansion, during 
the vital half hour when he is probably watch- 
ing the news on KXTV, Sacramento. 

The Governor watches KXTV news because it 
includes all three elements of journalistic re- 
sponsibility. Hard news collected, summarized 
and presented by an experienced news team. 
News opinion in daily station editorials geared 
to the problems that deeply concern the Gov- 
ernor and his constituents in the Valley. News 
analysis by the leading columnists in the na- 
tion such as Roscoe Drummond, Stewart Alsop, 

SACRAMENTO, KXTV $ HOUSTON, KHOU -TV 

Marquis Childs, Evans and Novak, and eight 
others who give perspective to the complexi- 
ties of national and international affairs. 

KXTV is the only station in Sacramento that 
offers this total concept of news programming. 
The other Corinthian stations in Houston, Tulsa, 
Indianapolis and Fort Wayne are the only sta- 
tions in their cities which offer the same news 
concept. 

Unquestionably, the high regard Corinthian 
stations reflect for the medium, and their 
viewers, is a prime reason advertisers select 
Corinthian stations. Represented by H -R 

CORINTHIAN 

RESPONSIBILITY IN 

BROADCASTING 

S INDIANAPOLIS, WISH -TV S FORT WAYNE, WANE AM -TV TULSA, KOTV 



Will New York CATV set pattern? 
City proposes utility -type regulation 

with profits limited to 6 %, outside signals barred 

and built -in guarantees of quality and service 

Limited profit margins and closely 
controlled operation are in prospect for 
companies seeking community antenna 
television franchises in New York City. 

New York's board of estimate let it 
be known last week that CATV com- 
panies there would operate with the 
status of quasi- utilities, with controlled 
rates designed to prevent profits from 
"greatly exceeding" 6 %. 

In addition, the scope of CATV op- 
eration, under present proposals, will 
be closely circumscribed, excluding 
transmission of signals from outside the 
city and barring delivery of signals 
"from any pay -television source." 

Six Seek Franchises New York fran- 
chises are being sought by six different 
concerns, and developments there are 
being watched closely by other CATV 
entrepreneurs and other city govern- 
ments and may have precedential in- 
fluence. 

Though the 6% provision is not con- 
tained in tentative resolutions drawn up 
for Sterling Information Services or 
Teleprompter Corp. -the first two peti- 
tioners for franchises in the city-James 
Thornton, director of the city's bureau 
of franchises, said this figure would be 
the guideline in determining rates for a 
CATV service. 

The resolutions for Sterling and Tele- 

prompter were to have been considered 
at last week's board of estimate meeting, 
but their hearing was once again de- 
layed, this time until Jan. 14. 

These resolutions, similar except for 
service and installation charges and 
bond and insurance requirements, cover 
only an "interim" period, not to extend 
beyond April 1, 1967. The city explains 
this is an experimental period during 
which appropriate rates for the com- 
panies could be determined. 

Installation Charges Sterling has 
suggested an installation charge of 
$37.50 and a monthly fee of $5.50 and 
Teleprompter would charge $19.95 for 
installation and $5 monthly. Each of 
these proposals has been adopted in the 
respective pending resolutions. 

Mr. Thornton said the city would 
maintain the right to alter rates as it 
saw fit to insure reasonable, but not ex- 
cessive, profit. 

A provision in the resolutions which 
observers consider crucial would pre- 
vent tampering with existing signals or 
originating signals: 

The authority granted is "for the sole 
purpose of permitting the delivery of 
all signals broadcast regularly by all 
television stations to viewers in Man- 
hattan. 

"The company must operate its an- 

tenna system in such manner as to in- 
sure no degradation of any of the signals 
delivered by it." 

Who Owns Programs? A further 
provision which had not appeared in 
earlier resolutions prepared for board 
of estimate review (BROADCASTING, Oct. 
26) deals with program ownership. Both 
CBS and NBC had informed the city 
that their network programs are not to 
be considered free property for CATV 
operators to pick up without network 
approval (CLOSED CIRCUIT, Nov. 23). 

The latest resolutions prepared by the 
city authorities say the franchises would 
be "without prejudice to the rights of 
the owners or licensees of the programs, 
the signals of which shall be delivered 
by the company." 

The question of proprietary control of 
programs was brought to the fore in the 
New York proceedings last week before 
further discussion was continued to the 
Jan. 14 hearing date. 

Louis Nizer, appearing as counsel for 
United Artists, told the board of esti- 
mate that any contracts entered into by 
the city with CATV operators ought to 
contain a provision requiring operators 
to obtain licenses from program owners 
whose shows they will carry over their 
wires. 

He advised the city to explore the 
problem further. United Artists is cur- 
rently in a court battle with NWL Corp. 
(Clarksburg and Fairmont, W. Va., 
CATV systems) claiming improper use 
of its films by the systems' operators, 
who are said to pick them up from 
regular TV broadcasts without permis- 
sion or payment. 

Stipulations One proviso in the pro- 

CATV is not a public utility, NCTA states 
The National Community Televi- 

sion Association urged the Connecti- 
cut Public Utilities Commission last 
week not to treat community antenna 
television as a public utility. 

"There is no more reason for con- 
sidering a CATV system a public 
utility than there is to declare an- 
tenna salesmen or a TV broadcast 
station a public utility or a common 
carrier," the association said in a 
statement filed with the PUC. 

"In no states are CATV systems 
held to be a public utility, because 
they are not, in fact, of a public 
utility nature," the association said. 

The Connecticut commission is in 
the midst of an extended hearing on 
more than 20 applications by firms 
seeking to establish CATV's in vari- 

ous Connecticut communities. It is 
expected to resume in Hartford Dec. 
21. The NCTA outlined various 
changes it believes appropriate in the 
CATV regulations already adopted 
by the PUC. 

The statement advised the PUC 
that it should adhere to its original 
determination not to deal with pro- 
tection of local TV stations because 
the federal government has "wholly 
preempted" the broadcasting field. 

The PUC has assumed CATV is 
a public utility although, the NCTA 
said, there is nothing in the state's 
CATV legislation to indicate "that 
utility regulation was ever intended." 
No state regulates CATV this way, 
NCTA continued, and only Nevada 
is considering the concept. If Ne- 

vada concludes that CATV is a pub- 
lic utility under its own laws, the 
NCTA warned, "the matter will be 
taken to the courts." 

The PUC should avoid setting 
rates and requiring accounting re- 
ports of CATV's, the NCTA said. 
At most the commission should "re- 
strict itself to the area of rate super- 
vision." CATV is a high -risk business 
and limiting return on investment to 
6 %, as the PUC has considered, 
would limit entry to `only the most 
daring and foolhardy." 

Although one view expressed to 
the commission is that any program 
origination by a cable system would 
be "broadcasting," this is clearly not 
the case, as defined by the Communi- 
cations Act, the NCTA said. 
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Industry fight against New York plan expected 
"It seems likely that the commu- 

nity antenna television industry will 
fight New York City's proposed 
CATV regulations," Robert D. 
L'Heureux, general counsel for the 
National Community Television As- 
sociation said last Thursday (Dec. 
3). 

The proposal smacks of a public - 
utility concept of regulation, Mr. 
L'Heureux said, and "it would be a 
bad precedent" for CATV regula- 
tion in other large cities. 

In addition, he said, the proposal 
(see page 44) would prohibit 
CATV's from carrying signals of sta- 
tions outside the New York City 
area, and that is clearly "outside 
its [the city's] realm." Congress, 
he explained, has pre -empted the 
broadcasting field. "We could go to 
court and prove that the whole of 
the field of television is in the hands 
of the Congress," he said. 

Connecticut Situation Mr. L'Heu- 
reux said it was likely that the New 

Mr. L'Heureux 

York plan would be opposed in the 
same manner, and for the same rea- 
sons, as set out in the NCTA's filing 
with the Connecticut Public Utilities 
Commission. The association told 

the state commission last week that 
Connecticut's CATV law does not 
encompass a public utility concept 
for CATV regulation and that it 
should avoid affording protection for 
local television stations because the 
Congress has pre -empted that area 
(see page 44). 

Of the New York proposal, he 
added, "It would be a bad precedent 
for a city to regulate rates in effect 
as a public utility when it is not" a 
public utility. 

Supervising rates, taxing a CATV's 
profits and setting safety standards 
are up to the city, Mr. L'Heureux 
went on. "We maintain that setting 
rates [as contrasted with supervising 
them] is not within the power of a 
municipality." Guaranteeing a per- 
centage of profit, as is proposed, is 
clearly public utility regulation, Mr. 
L'Heureux said. 

The NCTA has been successful 
so far in preventing states from reg- 
ulating CATV's as public utilities. 

posed New York contracts holds that 
all liabilities deriving from the contract, 
whether to persons or property, which 
might involve damage payments by the 
city would be repaid by the operating 
company. 

Additional requirements: 
All account books of the system 

operators would be open for city inspec- 
tion. Contracts for multiple installa- 
tions, which could be made with sub- 
scribers for lower initial fees and lower 
monthly charges would have to be filed 
with the board of estimate 20 days 
before their effective date. 

Installation contracts could not in- 
terfere with present master antenna sys- 
tems to the detriment of service now 
available to master -antenna subscribers. 

The company would be authorized 
to install and maintain its own equip- 
ment, but would be prohibited from 
servicing TV sets. 

All signals in the area, UHF, VHF, 
commercial and noncommercial would 
have to be carried without prejudice. 

The system operators would be 
obliged to service cable grid and con- 
nections to subscribing set owners on 
a 24 -hour basis. 

Subscribers would be guaranteed 
"quality reception" or refund of in- 
stallation charges, contested quality to 
be determined by the board or its rep- 
resentative. 

The company would pay New York 
5% of its gross receipts for the right to 
operate the system, payments to be 
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made monthly and to be considered 
additional to city or state taxes. In ad- 
dition the city's departments or schools 
would be allowed a 25% discount on 
the service. 

The city will ask $10,000 to $15,- 
000 as bond for faithful performance. 

The board of estimate proposals 
set up a construction schedule for op- 
erators which would require 20 miles 
of coaxial cable to be installed within 
one year of the resolution's effective 
date. The CATV company would pre- 
sent the board with an outline of its 
proposed cable installations within one 
month of the grant of the interim fran- 
chise. 

Connections from cables to build- 
ings would be required on a "nondis- 
criminatory basis." 

News of the city's CATV control 
policies did not appear to dampen the 
enthusiasm of applicants for New York 
franchises. 

Sterling and Teleprompter both indi- 
cated that they would in no way be 
deterred by the board of estimate pro- 
posals. Other applicants informed 
BROADCASTING of similar positions. 

Charles Dolan, Sterling president, 
said no one expects a 6% return on the 
first two years of operation anyway, 
considering the tremendous initial capi- 
tal outlays required to establish a sys- 
tem. 

He suggested that when utility status 
is imposed on a company, "generally 
other things go along with it, one of 

them being exclusivity for an operation 
within a given area." 

Contracts proposed by the board of 
estimate are nonexclusive, but there 
have been intimations that exclusive 
areas of operation might eventually de- 
velop. 

Franchise bureau director Thornton 
had this to say: 

"When one company is granted a 
franchise for a particular area it would 
be up to a second applicant for the 
same district to demonstrate public con- 
venience and necessity to warrant a 
second franchise. The city probably 
wouldn't see much convenience in two 
guys fighting for the business in the 
same street." 

Ross Taber, vice president, responsi- 
ble for RKO General's CATV activities, 
said the revelation that the city would 
consider community antenna operations 
as utilities would not cause RKO to 
back away from its franchise applica- 
tion. 

He said the rate structure quoted in 
the Sterling resolution is "perfectly 
practical." He suggested that the New 
York proceeding and the tight regula- 
tory concept might have been influenced 
by the current CATV hearings in Con- 
necticut. 

Teleglobe Cosmotronics said the city 
provisions would not change its inten- 
tion to press for the franchise, but that 
the 6% profit limitation might later be 
considered unrealistic. 

Telcom, a company formed by five 
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master antenna companies, noted that 
its petition had called for regulation of 
CATV in the city by a seven -man board 
of directors, two of whose members 
would be appointed by the mayor. 

CATV Enterprises had said in its 
petition that it would consider the fran- 
chise to have the connotation of a pub- 
lic utility and expected its rates to be 
set to bring a 6% return on investment 
(BROADCASTING, Nov. 16). 

All CATV franchise applications are 
expected to be considered at the Jan. 
14 board of estimate hearing. 

They'd rather 
quit than switch 

The sale of WSUN -AM -TV St. Peters- 
burg, Fla., was authorized by the city 
council last week after Lynn Andrews, 
city manager, submitted a series of al- 
ternatives which apparently left the 
councilmen cool. 

The city council ordered Mr. An- 
drews to draw up a list of specifications 
which would call for sealed bids for the 
stations. Mr. Andrews said he would 
have the specifications ready for sub- 
mission to the council by mid- January. 

Last month, Mr. Andrews recom- 
mended that the St. Petersburg city - 
owned radio and TV stations be sold. 
He expressed his belief that the city 
had no business operating commercial 
broadcast stations, and warned that a 
capital expenditure of over $1 million 
would be necessary in moving the sta- 
tion from the city's waterfront, which is 
due for renewal (BROADCASTING, Nov. 
16). He also pointed out that WSUN -TV, 
now on channel 38, had lost its bid for 
channel 10 in that city and probably 
would lose its ABC affiliation when the 
new channel 10 station commenced op- 
erating. 

At that time the council asked Mr. 
Andrews to submit a written report dis- 
cussing alternatives. This he did last 
week. 

Affirming his previous recommenda- 
tion that the stations be sold, Mr. An- 
drews presented these other possible 
moves: (1) increase power of WSUN -TV 

to 1,000 kw in an effort to retain its 
ABC affiliation. This would cost from 
$250,000- $300,000; (2) continue WSUN- 
TV at its present power and hope to 
duplicate ABC programs; (3) continue 
WSUN -TV on a minimum schedule with- 
out network affiliation with the hope 
that UHF telecasting will take hold re- 
sulting in a possible reaffiliation with 
ABC or a fourth network; (4) continue 
as an independent operation, with local 
live public service, news, sports, films 
and specialized services (stock market 
quotations, film documentaries, cultural 
programs). 

NAB opposes threat 
to TV auxiliary band 

The National Association of Broad- 
casters has objected to an FCC pro- 
posal that would permit government 
space -research earth stations to share 
frequencies now exclusively allocated 
to the television auxiliary broadcast 
service. 

The association said the proposal 
would cause extensive interference 
which could result in serious disrup- 
tion to television broadcasting and 
greatly restrict the broadcaster "in his 
goal of service to the public." 

The NAB's views were submitted last 
Monday (Nov. 30) in comments on 
the proposed rulemaking looking to- 
ward providing limited access to the 
1990 -2110 me bands by government 
earth -to -space stations at four locations 
in connection with the Apollo project. 
The stations are at Cape Kennedy, Fla.; 
Kauai, Hawaii; Corpus Christi, Tex., 
and Goldstone, Calif. 

At present, these frequencies are as- 
signed for television pickup, studio -to- 
transmitter link (STL), and intercity 
relay purposes. The commission's Oct. 
23 notice of proposed rule- making in- 
dicated that the government would use 
high -power transmitters (10 kw) and 
interference may be expected to TV 
auxiliary stations operating within 175 
miles of the space transmitters. 

If the commission adopts its pro- 
posal, NAB pointed out, interference 
to TV auxiliary service by the earth -to- 
space transmitters would result in dis- 
rupted service to 45% of the state of 
California, including the Los Angeles, 
San Diego and Bakersfield metropolitan 
complex; approximately 30% of Flori- 
da, including such areas as Daytona 
Beach and Orlando, and a large por- 
tion of Texas, including San Antonio, 
Houston and Austin. 

Also commenting on the FCC pro- 
posal was Midwest Television Inc., li- 
censee of KFMB -TV San Diego and KNG- 
32, a TV intercity relay station operat- 
ing between Los Angeles and San 
Diego. 

Midwest said that although it doesn't 
oppose the rulemaking, it does believe 
the Apollo proposal is contrary to 
sound frequency allocations policy and 
procedure. And in the event the Apollo 
project interferes with its intercity sta- 
tion, Midwest said that it assumes the 
commission would cooperate with it 
in obtaining authority to operate on 
another frequency, even one outside 
the 1990 -2110 me band. 

Comments in the rulemaking pro- 
posal were due Dec. 1; replies are due 
Thursday (Dec. 10). 
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MINUIE 
The WWJ Stations are highly regarded in their 
community. For many reasons: Special emphasis on 
local affairs and news. A knowledgeable approach to 
total programming. A sincere devotion to community 
service. An affiliation with NBC dating back 38 years. 
And home ownership by The Detroit News. 

Because they are so highly regarded, the WWJ 
Stations provide advertisers with a more receptive 
atmosphere for sales messages. Consistent results 
through the years have proved that the way to squeeze 
the most out of a Detroit minute is to spend it on the 
WWJ Stations. Whether you sell watches or wax. 

WWJ and WWJ -TV 
Owned and Operated by The Detroit News Affiliated with NBC National Representatives: Peters, Griffin, Woodward, Inc. 
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New York, N. Y. 10022 
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More companies apply for CATV franchises 
BUT ATTENTION SHIFTS FROM SMALL COMMUNITIES 

Observers of rapid- moving develop- 
ments in the community antenna tele- 
vision industry shifted their attention 
last week from America's smaller com- 
munities to two of the nation's largest 
cities: New York and Philadelphia. 

New York officials seemed inclined 
toward a quasi -public -utility concept in 
establishing rules for CATV; Philadel- 
phians, however, were still very much 
in the exploratory stage. 

It was evident, however, that CATV 
had become very "big time" and that 
systems established in either city were 
certain to be multi- million -dollar enter- 
prises. 

CATV developments reported around 
the country: 
Rockford, III. - Application received 
from National Trans -Video Inc., Dallas. 
Kokomo, Ind. -Request for CATV per- 
mit submitted by Booth Broadcasting 
Co. Others are pending from Kokomo 
TV Cable Co. Inc., Hoosier Telecable 
Co. and Multi- Channel Cable Co. 
Colonie, N. Y.- General Electric Broad- 
casting Co. has outlined plans for a 
CATV at an estimated cost of $500,000 
that would pay the town 2% monthly 
on gross service fees and provide free 
connections for schools and fire stations. 
Capital District Better TV Inc. applied 
earlier. 
Herkimer, N. Y.- Applications received 
from UniCable Inc., Oswego Valley 
Electronics Enterprises Inc. and wsYR- 
TV Syracuse, N. Y. (Newhouse Broad- 
casting Corp.). 
Jamestown, N. Y. -Board of Public 
Utilities has recommended that city 
council extend Jamestown Cablevision 
Inc.'s 15 -year franchise by 10 years. 
The firm is headed by Simon Goldman, 
president and general manager, WJTN- 
AM-FM Jamestown. 
Newburgh, N. Y.- Application filed by 
Community Antenna TV Corp. 
New York City -City officials indicat- 
ed CATV would be considered as a 
quasi- utility and profit, rates and sta- 
tions to be offered would be determined 
by a city body. A spokesman for the 
National Community Television Asso- 
ciation indicated the industry would op- 
pose this (see page 44). 
Canton, Ohio- Applications from Nep- 
tune Broadcasting Corp., Steubenville, 
and Multi- Channel Cable Co., Ports- 
mouth, both Ohio. 
Girard, Ohio -City council has rejected 
legislation to permit establishment of 
CATV by Tex -Video Inc., Pittsburgh. 
Mingo Junction, Ohio -Terms of pro- 
posed CATV permit to Neptune Broad- 
casting Corp., Steubenville, Ohio, would 
pay city $300 after second year of op- 
eration, $500 annually for next four 
years and $750 annually thereafter. Six 

TV signals would be furnished. 
Clark's Summit, Pa.- Borough council 
defeated 4 -3 an amendment to CATV 
ordinance that would have permitted 
cable systems to duplicate local area 
TV stations with signals from TV's in 
Binghamton and Elmira, both New 
York. 
Philadelphia - Telesystem Corp., 
Glenside, Pa., and the Bulletin Co. 
( Philadelphia Evening Bulletin) out- 
lined proposals for CATV's amidst op- 
position from television servicemen (see 
below) . 

Huron, S. D. -City ordinance that would 
have given Midcontinent Broadcasting 
Co. (KELO-AM -TV Sioux Falls, S. D.), 
license to establish a CATV was de- 
feated in a referendum. 
Sioux Falls, S. D. -CATV ordinance 
proposed by Midcontinent Broadcast- 
ing Co. (KELO -AM -TV Sioux Falls) op- 
posed by representative of KSOO -AM -TV 
Sioux Falls. 
Huntington, W. Va.- Application filed 
by Video Engineering Inc., Washington. 
Fond du Lac, Wis.- Petition pending 
for CATV by Mid -Wisconsin TV Ca- 
ble Inc. 

Others enter CATV 

act in Philadelphia 

Requests for permission to operate 
community antenna television systems 
were heard by a Philadelphia city coun- 
cil committee last week from the Bul- 
letin Co., publisher of the Philadelphia 
Evening Bulletin, and Telesystems 
Corp., community antenna television 
system builder and a major system own- 
er. 

The proposals were revealed during 
a hearing last Tuesday (Dec. 1) at 
which television repairmen opposed the 
idea of any CATV in Philadelphia. The 
proceeding began a week earlier when 
spokesmen for Triangle Publications 
Inc. (WAIL- AM -FM -TV Philadelphia and 
owner of other stations, newspapers 
and magazines) explained its proposal 
for a Philadelphia CATV (BROADCAST- 
ING, Nov. 30.) 

The hearing was continued until to- 
day (Dec. 7) when it is expected 
still other proposals might be offered, 
among them one from Jerrold Corp., 
Philadelphia, also a large CATV equip- 
ment manufacturer and system owner. 

Benjamin Quigg, attorney for the 
Bulletin Co., told the committee that it 
had been working with Philadelphia 
Bell Telephone Co. on plans for a 

CATV system to serve the city. He pre - 
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Telescoping steeple, you say? 

"Folks around Providence think it's pretty ingenious - the 
steeple on our famous Meeting House, built here by the 
first Baptist congregation in America. "They designed it in 

sections, made on the ground. And each section was hollow, 
so's the sections goin' above it could be hauled right up 
through the middle. Story goes that ships carpenters set up 
all 185 féet of her in just 3 days. Sort of a 'pre-fab' of 1775. 

"Is it solid? The Meeting House has been through more 

gales and hurricanes than the weatherman evenknew about. 

Interested people have kept it in shape so's it 
should still be standin' in 2065. Some spirit, 

I'd say!" 

And speaking of spirit ... We at WJAR -TV 

would like to pause in this holiday season to 

thank you who have helped us become 
something of a landmark in Southern New 
England. Christmas Greetings to you, and 
Happy New Year - from WJAR -TV. 
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Yours for 

WJAR -TV 

the asking: a personal print, suitable for framing. ©OUTLET 1064 

WJAR ( PROVIDENCE 

o WJAR-TV 

BROADCAST DIVISION OF THE OUTLET COMPANY I PROVIDENCE R.I. WDBO AM-FM ( ORLANDO 

OUTLET 
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ferred one company be given a fran- 
chise rather than divide the city into 
sections granted several franchises. 

Fred Lieberman, Telesystems presi- 
dent, and Philip Kalodner, an attorney 
representing the firm, outlined a plan 
for CATV that would pay the city 
of an estimated $250,000 annual profit 
after installation had been completed. 

Other provisions of the Telesystems 
proposal: a ban on using the system for 
pay TV (Triangle's application would 
permit it but spokesmen denied such 
an intention); all local stations, UHF 
and VHF alike, would be carried; si- 
multaneous duplication of local stations 
would be prohibited; television black- 
outs of sports events originating in a 
new Philadelphia stadium would be 
respected, and payment to the city of 
sums above normal taxes so as to assure 
about 2% of gross profit, estimated at 
$250,000 yearly. 

Spokesmen for the TV Service Asso- 
ciation of Delaware Valley, saying the 
organization represented 84 of the 463 
service firms in the Philadelphia area, 
said nothing in the pending city ordi- 
nance would prevent Triangle from mo- 
nopolizing sales and service of TV sets 
in the area. Councilman Isadore Bellis, 
committee chairman, said if this were 
Triangle's intention, legislation was un- 
necessary. 

NAB cites drawbacks 

to 3 -year licenses 

Paul B. Comstock, vice president for 
government affairs of the National As- 
sociation of Broadcasters, last week out- 
lined the NAB's analysis of the difficul- 
ties of the present broadcast license 
terms and said the NAB intends to 
urge Congress to lengthen the three - 
year periods. 

Mr. Comstock told a meeting of the 
Arizona Broadcasters Association in 
Phoenix that the license term logically 
could be extended to seven years. 

The three -year term is an arbitrary 
limit, Mr. Comstock said, decided on 
in the early days of radio, and there is 
"surprisingly little evidence to indicate 
why the license was fixed at three years 
rather than five years, as proposed by 
the House and recommended by the in- 
dustry, or two years, as proposed by the 
Senate." He said "fear of broadcasters' 
claims to a proprietary interest in spe- 
cific wavelengths appears to have been 
the rationale behind the fixing of a finite 
term for broadcasting licenses." 

Mr. Comstock said "broadcasters 
have earned a longer license period" be- 
cause they have developed "the forest 
system of radio and television in the 

"...it sounds good but 
let's see what they say 
at Blackburn" 
The element of risk as well as opportunity 
is present in every transaction. Our reputation 

for reliability, knowledge of markets and 

past sales and insight that comes from years of 

experience will serve you well when you want 

the facts you need to do business. Consult Blackburn. 

BLACKBURN & Company, Inc. 
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William B. Ryan lohn G. Williams 
Hub Jackson Mony Building 
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world ... and the enactment of such a 
statute would be a demonstration of 
public confidence." A longer term, he 
said, "would cut down on red tape and 
paperwork for reliable broadcasters 
while preserving all necessary measures 
which the government may lawfully take 
against those very few licensees who do 
not serve the public." 

One Per Customer Increasing the 
license term to seven years, Mr. Com- 
stock said, would permit each FCC 
commissioner, appointed for seven -year 
terms, "to pass upon each license one 
time. It would also reduce the potential 
danger of direct executive control of 
the licensing process...." 

Lifting the three -year license burden, 
he said, would allow the FCC to clean 
up its backlog and "turn greater atten- 
tion to the few miscreants on the fringes 
of broadcasting and ... to the outside 
instigators of corruption over whom 
broadcasters have no control." 

He said the NAB will present its po- 
sition to Congress and try to enlist the 
aid of individual senators and congress- 
men. "It is possible that the FCC itself 
may recommend a longer term of li- 
cense," Mr. Comstock said, and he sug- 
gested that certain ideas of Commis- 
sioners Robert E. Lee and Lee Loevinger 
indicated compatibility with the philos- 
ophy of longer licenses. 

Changing hands 

APPROVED The following transfer 
of station interests was among those 
approved by the FCC last week (FOR 
THE RECORD, page 83). 

WIVY -AM -FM Jacksonville, Fla.: Sold 
by Edward J. and Constance Oberle 
to Vida Goldgar, public relations con- 
sultant, for $209,000. WIVY, founded 
in 1946, is a 1 kw daytimer on 1050 
kc. Wm -FM, not yet on the air, holds 
a permit for 102.9 me with 28.9 kw. 

Community Antenna Television 
American Cablevision Co., division of 
Jack Kent Cooke Inc., Beverly Hills, 
has bought for $2.5 million Winona 
(Minn.) TV Signal Co. and La Crosse 
(Wis.) TV Signal Co. Inc., CATV sys- 
tems serving 7,674 subscribers. Brokers: 
Daniels & Associates Inc. (see page 
52). 

New TV stations 
As of Dec. 3 there were 98 televi- 

sion construction permits outstanding 
for stations not yet on the air. Of these 
16 were commercial VHF's, 59 were 
commercial UHF's, five were educa- 
tional VHF's and 18 were educational 
UHF's. New station going on the air 
last week: 
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KTVR(TV) (ch. 13), 1605 Adams, 
La Grande, Ore. On the air Dec. 6, 
with program test granted Nov. 27. 
KTVB Inc., licensee, owned by Georgia 
M. Davidson (92.73% ), Bette L. Krue- 
ger (3.73 %) and Sherli A. Kelsey 
(3.54 %). Permittee is licensee of 
KTVB(Tv) Boise. La Grande station is 
to be a satellite of Boise facility. 
KTVR is on the air with 13 kw visual 
and 6.5 kw aural using RCA transmit- 
ters and antenna which is located on 
Mt. Fanny, 17.5 miles east of La 
Grande and is 2,603 feet above average 
terrain. 

Executives of the station include Cy 
Smith, station manager; Gene Tuttle, 
chief engineer, and Jerry Crandall, op- 
erations director. As a satellite of KTVB 
the station will carry NBC -ABC pro- 
grams off the air. It will be sold in 
combination with the mother station. 
Robert E. Krueger is general manager 
of KTVB. 

Information received regarding plans 
of other holders of construction per- 
mits includes: 

WXXW(TV) (ch. 20), 1761 East 
Museum Drive, Chicago, noncommer- 
cial station. Chicago Educational Tele- 
vision Association permittee expects to 
begin programing Sept. 1, 1965. About 
the same time plans to move into new 
studio building at 5400 North St. Louis 
Avenue. Transmitters for both wxxw 
and wTrw(TV) will be located at 1000 
Lake Shore Plaza. Wxxw will use Gen- 
eral Electric helical antenna and Gen- 
eral Electric 25 kw UHF transmitter. 
Effective radiated power will be 430 
kw visual. Station will be operated and 
programed by the staff of WTTw. 

KTCI -TV (ch. 17), 1640 Como Ave., 
St. Paul, Mimi., noncommercial station. 
Twin City Area Educational Television 
Corp. permittee expects to go on air 
Feb. 15, 1965. The station will use 
an RCA transmitter operating at 47.6 
kw ERP. Executives will be the same as 
for KTCA -TV St. Paul, also a noncom- 
mercial station. 

KVSF -TV (ch. 2), Santa Fe c/o New 
Mexico Broadcasting Co., P. O. Box 
1294, Albuquerque, N. M. New Mexico 
Broadcasting Co. permittee will begin 
construction May 1965. No date has 
been set for going on the air. 

AMST board to convene 

The Association of Maximum Serv- 
ice Telecasters board will meet Dec. 10- 
11 in Phoenix and some 30 members 
are expected to attend. 

Principal topics are expected to be 
the threat of channel- sharing from land - 
mobile units and the problem of anten- 
na farms for tall towers now before the 
FCC. 
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ETV broadcasters meet in D.C. 
Henry, Keppel to speak at two -day session 

organized by NAEB; 7 -month finance study begins 

Representatives of more than 90 ed- 
ucational, noncommercial television sta- 
tions will meet in Washington today 
(Dec. 7) in a nationwide confer- 
ence on long -range financing. They 
represent an investment of $50 million 
and need $25 million a year in operat- 
ing funds, according to C. Scott Fletch- 
er, president of the National Association 
of Educational Broadcasters' Education- 
al Television Stations division, which 
organized the conference. 

The two -day gathering will be ad- 
dressed by FCC Chairman E. William 
Henry and Francis R. Keppel, U. S. 
commissioner of education. 

Most of the FCC commissioners will 
be present for a question and answer 
period following Mr. Henry's luncheon 
speech. 

In addition to NAEB personnel, mem- 
bers of the FCC, the Department of 
Health, Education and Welfare, the 
U. S. Office of Education, the Joint 
Council on Educational Broadcasting 
and the American Council on Educa- 

tion will be on hand in seminar groups 
to answer delegates' questions. 

The conference also will begin a 
seven -month study of ETV financing 
under the direction of Dr. Frederick 
Breitenfeld Jr., using funds provided by 
the U. S. Office of Education. 

William G. Harley, NAEB president, 
Richard B. Hull, chairman of the NAEB 
board of directors and Robert F. 
Schenkkan, chairman of the ETS board 
of directors will preside at the three gen- 
eral sessions. 

Many educational stations are sup- 
ported in part or in entirety by private 
contributions, with commercial stations 
among the largest contributors (BROAD- 
CASTING, Nov. 30, 9). In May 1962, 
Congress authorized federal grants for 
the activation of new stations and the 
expansion of existing ETV stations, to 
be made through the Department of 
Health, Education and Welfare on a 
matching basis. Of the $32 million 
authorized, $8 million has been issued 
in grants, and applications have been ac- 
cepted for another $8 million. 
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EXCLUSIVE BROADCAST PROPERTIES! 

GULF COAST -High powered, well equipped, fulltime radio sta- 
tion serving marketing area of over 150,000. Tre- 
mendous potential for owner -operator. Priced at 
$240,000 with $100,000 down. Contact -Richard 
A. Shaheen in our Chicago office. 

SOUTHWEST -Fulltimer serving single station market with county 
population of 20,000. Some real estate included. 
Grossing $75,000 and priced at $125,000 on terms. 
Contact - DeWitt "Judge" Landis in our 
Dallas office. j"ice. 
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Oren Harris 
plans ahead 
Payola not on his probable 

agenda, though ratings, 

cigarettes and CATV are 

Representative Oren Harris (D- 
Ark.), chairman of the House Com- 
merce Committee, sees little on the leg- 
islative horizon affecting broadcasting 
in the new Congress, he revealed in an 
interview last week. 

But in the next and succeeding 
breaths, Representative Harris figured 
that his committee was sure to return to 
deliberation on broadcast ratings, ciga- 
rette advertising and probably commun- 
ity antenna television. 

Payola isn't on his list, he said, and 
he indicated he had no idea why some 
people were speculating that the FCC 
has opened its own inquiry because of 
purported worry that Congress might 
beat the commission to it (see page 63). 

As for political broadcasting, Repre- 
sentative Harris had his hands full with 
the abortive effort to suspend Section 
315 for the presidential and vice presi- 
dential campaigns this year and voiced 
no inclination to become involved with 
amending the measure any time soon. 
If action is to come on Section 315, it 
appears it will have to start on the Sen- 
ate side of Capitol Hill, and there was 
evidence last week that Senator Vance 
Hartke (D -Ind.) would start things off 
(see page 61). 

(Representative Walter Rogers [D- 
Tex.], chairman of the House Commu- 
nications Subcommittee, has promised 
to resume his probe of the fairness doc- 
trine early next year [BROADCASTING, 

Nov. 30].) 
Up to Broadcasters Back in Wash- 

ington for the first time since his re- 

election, Representative Harris said last 
week that if broadcasters "do what they 
can" to improve ratings, there should be 
no need for legislation. This has been 
his view almost from the outset of the 
rating hearing in February 1963, and he 
has held to it throughout the probings 
by his Special Subcommittee on Investi- 
gations and the subsequent remedial ac- 
tivity undertaken by broadcasters. 

Asked about a report the subcommit- 
tee is expected to make on the results 
of its ratings inquiry, Representative 
Harris said it would be out after the 
first of the year. No legislation is 
anticipated in this area, but, he indi- 
cated, this depends on how well the 
Broadcast Rating Council performs. 

The chairman also anticipates some 
work with the smoking and health prob- 
lem, one that falls directly in the com- 
mittee's lap both for its health and in- 
terstate commerce aspects. 

Mr. Harris, at the urging of the to- 
bacco industry, won a delay from the 
Federal Trade Commission last August 
when Chairman Paul Rand Dixon ac- 
ceeded to the committee's request that 
it postpone for six months the effective 
date, then Jan. 1, 1965, for its rule re- 
quiring health warnings in cigarette ad- 
vertising. The committee is on record 
as intending to return to the issue soon, 
and it was apparent from Mr. Harris's 
remarks that he has given it a high 
priority. 

As for CATV, Representative Harris 
repeated the advice he said he has given 
cable system operators: They should 
try to get together with broadcasters and 
the FCC and on terms of legislation 
that might be proposed for the regula- 
tion of the new industry. (This is what 
the National Community Television As- 
sociation, the National Association of 
Broadcasters and the FCC have been 
attempting for some time. Representa- 
tives of both trade associations are 
scheduled to meet in New York this 
week.) 

CATV is Changing The nature of 
the CATV industry seems to be chang- 
ing, Representative Harris noted. Fran- 
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chises are being sought in larger and 
larger communities that already have 
their own TV services. He said the 
CATV in his home town, El Dorado 
(Ark.) Television Inc., furnishes at least 
three stations with NBC programs, in- 
cluding KTvE(Tv) El Dorado, and two 
with CBS programs. 

"I don't know what this is doing to 
the stations' service area," Mr. Harris 
said, "but sooner or later those fellows 
in New York [time buyers] are going to 
notice what's going on." 

American Cablevision 

buys two CATV's 

American Cablevision Co., which 
jumped into the community antenna 
television business in a large way when 
it paid $4.6 million for five systems 
two months ago (BROADCASTING, Oct. 
26), last week announced the purchase 
of two more for another $2.5 million. 

American Cablevision, a division of 
Jack Kent Cooke Inc., Beverly Hills, 
Calif., now owns CATV's serving more 
than 23,500 subscribers, placing it 
among the larger multiple owners. 

The systems just acquired are Wino- 
na (Minn.) TV Signal Co. and La 
Crosse (Wis.) TV Signal Inc., formerly 
owned by S. J. Kryzsko, president. They 
serve 7,674 subscribers. 

Mr. Cooke said "announcement is 
imminent of the purchase of several 
more CATV systems." American Cable - 
vision's other CATV's are in Laguna 
Beach and Barstow, both California, 
Palestine and Graham, both Texas, and 
Keene, N. H. 

The sale was through Daniels & As- 
sociates Inc., CATV brokers. 

Week of decisions 

for TV code board 

The television code review board of 
the National Association of Broadcast- 
ers will meet in Washington Wednesday 
and Thursday (Dec. 9 -10) to grapple 
with a number of problems, among 
them the decision on attempting to set 
up a central commercial clearing house 
for certain types of products. 

In originally proposing the commer- 
cial watchdog group, Howard H. Bell, 
code authority director, suggested the 
clearing house pass on commercials for 
over -the -counter drugs, proprietaries, 
cold and cough remedies, cosmetics and 
analgesics (BROADCASTING, Oct. 12). He 
justified the choice of those particular 
fields by explaining that they are highly 
competitive and most urgently in need 
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Created by the hand of experience 

RCA -7293A FIELD -MESH IMAGE ORTHICON 

Clean... Precise ... Ghost -Free 

The RCA -7293A maintains the same flexibility and latitude 
of exposure and lighting that you experienced with the 
RCA 3" image orthicons while providing all of the benefits 
of field mesh construction. An additional feature of the 
RCA -7293A is the anti -ghost design which minimizes the 
highlight flare encountered in over -the -knee operation, pro- 
viding a clean, precise picture. 

Other design advantages of the 7293A include: anti -port- 
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45:1; high resolution and contrast- field -mesh construction 
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of scrutiny because "the sell [is] so hard 
that the temptation to cross that fine 
line of propriety is considerable." Mr. 
Bell in that speech also touched on most 
of the other topics that will be con- 
sidered by the board this week. 

Lines are expected to be drawn at 
the board meeting on the question of 
whether the code should apply to politi- 
cal advertising. Although Mr. Bell has 
frequently stated his position that a 
hands -off policy should be adopted, 
some broadcasters think political spots 
should be subject to code standards. 

The political -commercial issue will 
be discussed in the form of a proposed 
amendment, as will be proposals to 
adopt code language specifying that 
commercial testimonials must be honest 
and reflect genuine appraisal -a ruling 
previously made by the radio code 
board (BROADCASTING, Oct. 5) -and 
spelling out the understood code ban 
against drinking beer or wine on TV 
ads. 

A review of the TV code's stand on 
product acceptability "could be one of 
the hottest items on the agenda," ac- 
cording to one source. At issue is the 
outright code ban on commercials for 
certain products, among them treat- 
ments for hemorrhoids. The radio code 
board may lift its similar ban (see page 
52), but many members of the TV code 
review board have been less receptive 
to such an idea. 

The board also will hear a report by 
Howard Mandel, NAB vice president 
for research, on plans to test various 
commercial formats on selected stations. 

Discussion is planned on feature film 
clearance, a concept prompted by the 
recent influx of foreign films, some of 
which are considered less than ideal for 
family viewing. The board also will 
be filled in on the goals of the NAB's 
scientific advisory panel, which will pass 
on the scientific claims made in com- 
mercials. The names of the scientists 
have not been made public. 

NAB postpones listing 

of code drop -outs 

Legal considerations have led the 
code authority of the National Associa- 
tion of Broadcasters to postpone for a 
month its listings of the subscribers 
added to and deleted from its radio and 
television codes. 

The deletions, which will amount to 
a public slap in the face of errant 
code subscribers, were to have been 
published in the December issues of 
the NAB's radio and television code 
publications. The code authority, how- 
ever, considered that it had given notice 
of intention too near to publication date 
for subscribers who wanted to leave the 
codes to get out before the listings be- 

came effective, so the publication dates 
of deleted code members was moved 
back to January, when the Dec. 1 -15 
changes will be made public. A regular 
listing encompassing a full month will 
be started with the February publica- 
tions, which will cover the Dec. 15 to 
Jan. 15 period. 

A code authority source last week 
said that virtually no opposition to the 
listings has been encountered, and so 
far no stations have withdrawn from 
the code because of such opposition. 

Court awards $210,000 
to WORL stockholders 

The Massachusetts Supreme Judicial 
Court last week upheld a lower state 
court decision awarding 12 former 
stockholders of WORL Boston $210,000 
in a breach of contract suit. 

The court affirmed a suit by the 
former stockholders against WORL Inc., 
which was formed in 1958 to buy the 
5 kw daytimer on 950 kc. Negotiations 
were carried on for WORL Inc. by Paul 
F. Harron, Philadelphia (and also prin- 
cipal owner of wx'rv[Tv] Utica, N. Y., 
and IcAuz -Tv Wichita Falls, Tex.). 

The stockholders, who together 
owned 1,000 shares of woRL said they 
agreed to sell their stock at $22 a 
share. WORL Inc. later refused to buy 
the stock, the plaintiffs said, and they 
were forced to sell it subsequently at 
a lower price. The defendants con- 
tended that personnel and other changes 
made at the station before the contem- 
plated sale was completed caused a drop 
in revenues. This, they claimed, 
breached the contract. 

WORL was sold in 1959 to a group 
including Edward M. Gallagher, Sidney 
Dunn and Francis and James E. Mutui 
for $469,000. 

The awards were originally made to 
the complaining stockholders by a court - 
appointed auditor. They were upheld 
by a state superior court last year. 

Both the superior court ruling and 
the supreme court decision involved 
one of the complaining stockholders. 
It had been agreed that the decision 
in the one case would apply to the 
other 11 stockholders. The awards 
from $463 to $39,852, went to: 

Frederick W. Roche, attorney, $39,- 
852; estate of the late G. Lindley Gate- 
ly, $27,916; Joseph Dunn, $27,916; 
Richard Maguire (treasurer of the Dem- 
ocratic National Committee), $16,682; 
Chester Dolan Jr. (former state sena- 
tor and former clerk of the state su- 
preme court), $12,916; and Arthur E. 
Haley, J. Joseph Mahoney, estate of 
the late Thomas L. Regan, Hazel V. 
Rabbitt, Jonathan G. Butler, and H. 
John Adzigian, $11,585 each, and John 
L. Grady, $463. 
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NAB nears end of presidential hunt 
What may be the last meeting of 

the selection committee of the Na- 
tional Association of Broadcasters - 
established last summer to find a 
president of the association -before 
reporting to the January meeting of 
the organization's joint board has 
been scheduled for Washington this 
week. 

At the meeting to be held the eve- 
ning of Dec. 8 and all day Dec. 9, 
the committee is understood to be 
prepared to grapple with two main 
problems: 

To decide which of several 
names should be recommended to 
the joint board as a permanent paid 
president, and 

To arrive at an alternative, fail- 
ing the choice of a top figure, on 
how to fill the NAB presidency 
through a rotating leadership to be 
filled by prominent broadcasters on 
a temporary basis. 

The second activity may well be 
the more significant, it's believed, 
because the committee has failed to 
find a candidate who incorporates 
all the characteristics that the corn - 
mittee itself established shortly after 
it was formed. 

A third alternative has been dis- 
cussed as a backup to the first two. 

This would be an interim measure 
pending the resolution of the hier- 
archal structure of the NAB to up- 
grade its joint chairmanship to a full - 
time job, with the incumbent on 
leave from his company for the ten- 
ure of his term. 

Members Tapped This interim 
step received major emphasis at the 
committee's meeting last month in 
New York (BROADCASTING, Nov. 
30), with several members of the 
group asked whether they would 
serve on that basis. 

No commitments were made or 
received but in at least one case, it 
is learned, one of the committeemen 
sought and received his company's 
approval to serve NAB fulltime on a 
leave of absence basis for a desig- 
nated period. 

This week's meeting officially is 
scheduled to continue discussion of 
potential candidates for the perma- 
nent presidency, to receive reports 
from committee members who were 
delegated to check on the availability 
of several new names suggested last 
month, and to discuss what avenues 
to explore if no candidates can be 
presented to the joint board -or if 
the joint board fails to accept the 
committee's nominee. 

Alaskans to form 

state radio -TV group 

A group of Alaskan broadcasters is 
meeting Dec. 7 and 9 in Anchorage to 
organize a state association. This will 
give each of the 50 states its own broad- 
casters' group. 

The initial action on forming the 
Alaska group was taken by a meeting 
of Anchorage broadcasters, who de- 
cided the state organization should be 
formed. At that time, A. G. Hiebert, 
president and general manager of KNIIC- 

FM and KTvA(Tv) Anchorage, was 
named temporary chairman. Mr. Hie - 
bert has written the state's broadcast- 
ers, asking them to come to the organ- 
izational meetings. 

James A. Murphy, president of the 
Washington State Association of Broad- 
casters, will speak at the Dec. 7 meet- 
ing. Dec. 8 will be left free for an 
Emergency Broadcast System meeting 
scheduled then, but the next day the 
incipient state association will convene 
again. 

FCC Commissioner Kenneth A. Cox 
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cut a tape recording in Washington 
last week that will be played to the 
broadcasters in Anchorage. 

Evans wants free time, 

space, for politicians 

Mark Evans, vice president in charge 
of public affairs for Metromedia Inc., 
last week told the Kansas City, Mo., 
Rotary Club that "I believe all media 
should work out formulas to give time 
and space equitably" to candidates dur- 
ing political campaigns. 

"All forms of advertising," Mr. Evans 
said, "should be appealed to for simple 
cost expenditures for space and time, 
as their insurance for a continued dem- 
ocratic way of life. Let us remind our- 
selves advertising is synonomous with 
democracy." He also contended that 
"all industry should make cost -price 
concessions to candidates and major 
parties" to help candidates hold down 
crippling costs. "Why can't campaigns 
be limited to four weeks ?" he asked. 

He also warned broadcasters to be- 

people 
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ware of slanting political news as, he 
said, many newspapers do. "In many 
small stations," Mr. Evans commented, 
"the man who writes or rewrites the 
newscasts frequently writes the edi- 
torials. In such a situation, it is hard, if 
not impossible, to be unbiased." 

NCTA hits interim 

FCC action, policies 

The National Community Television 
Association said last week that the FCC 
has adopted interim conditions and pol- 
icies which "have virtually halted ex- 
pansion" of community antenna televi- 
sion systems that use microwave service. 

NCTA made the comment in oppos- 
ing a proposal that the commission sus- 
pend all action regarding applications 
in proceedings involving CATV sys- 
tems. 

The proposal was made by the Tele- 

vision Accessory Manufacturers Insti- 
tute (TAME) in a pleading supporting 
ABC's petition for rulemaking that 
would put all CATV's under commis- 
sion regulation (BROADCASTING, Oct. 
19). TAME maintained that uniform 
federal regulation of CATV could not 
be achieved if the industry is allowed 
to expand "subject only to . . . local 
inadequate regulation." 

But NCTA said, the commission has 
adopted interim policies and conditions 
in connection with four pending pro- 
ceedings that make "the action request- 
ed by TAME unnecessary." 

It noted that in two proposed rule - 
makings, designed to provide protection 
for television stations, the commission 
has adopted interim policies requiring 
microwave -fed CATV's to carry the 
local station's signal and to refrain 
from transmitting programs for 15 days 
before and after the station broadcasts 
them. 

The commission, in connection with 
the inquiry into whether it should per- 
mit combined ownership of broadcast 
stations and CATV's, has said that ap- 

plications involving combined owner- 
ship "will be carefully scrutinized and, 
where appropriate, deferred" until long - 
range policy is developed. 

The fourth proceeding involves the 
proposed rulemaking to establish a new 
home, in the 12700 -12950 me band, for 
noncommon -carrier microwave service. 
NCTA noted that if that rule were 
adopted, existing licensees would be re- 
quired to convert their facilities to the 
specified frequency spectrum. 

Thus, NCTA said, the commission, 
"where it has deemed itself to have 
authority to regulate" -that is, in cases 
involving microwave service -"has set 
forth certain restrictions clearly de- 
signed to accomplish what TAME in 
essence is requesting it to do." 

NCTA said "a full -scale halt of 
CATV expansion" -which would in- 
volve all -cable microwave systems - 
"cannot be accomplished by the com- 
mission under its present statutory au- 
thority." As in its opposition to ABC's 
proposal, NCTA asserted that the com- 
mission does not have authority to 
regulate CATV's 
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FCC aims at newswire contracts 
Commission shows concern about basic 5 -year 

agreements AP and UPI have with broadcasters 

and affect contracts have on `freedom of action' 

Broadcasters' complaints about their 
contracts with the AP and UPI news- 
wire services led the FCC last week to 
launch an inquiry that could result in 
the commission requiring the rewriting 
of those contracts for the future. 

At issue are two contractual aspects. 

One is the length most of them run - 
five years, two years longer than a 
broadcaster's license. 

The other is a provision requiring a 
broadcaster, in the event he sells his 
station, to obtain an agreement from 
the buyer to pick up the remainder of 

l'ue got 52 all new half hour shows. 
Call NBC Films / Circle 7.8300 
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the contract. 
Commission sources say in the past 

year "over 100" broadcasters, most of 
them licensees of radio stations, have 
complained about these provisions. 
And a combined notice of inquiry and 
proposed rulemaking adopted by the 
commission looks to the possibility of 
outlawing both the long -term contract 
and its carryover provision. 

The commission, which has no reg- 
ulatory authority over the wire services, 
would act through its jurisdiction over 
broadcast licensees. But the FCC 
made clear it is concerned with the 
effect of long -term contracts not only 
on a station's "freedom of action in 
news programing" but competition in 
the newswire field, as well. 

Four Commissioners Present The 
proceeding was adopted with only four 
commissioners present. Chairman E. 
William Henry and Commissioners 
Robert E. Lee, Frederick W. Ford and 
Kenneth A. Cox voted to issue the no- 
tice. Commissioners Rosel H. Hyde, 
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If you're going to drop our name, 

please do it carefully. 

We are delighted to hear our name mentioned. 
Or see it in print. But not when it's applied to 
our competitor's products or when it's used in- 
correctly. 

BAND -AID isn't a synonym for "adhesive 
bandage." It's the family name of a group of 
Johnson & Johnson products. 

So if you have occasion to mention us, please 
say "BAND -AID Brand Adhesive Bandages." 
Or "BAND -AID Brand Spray Antiseptic." 

Use the BAND -AID Brand followed by the 
particular product description. 

And if that's too cumbersome, we'd honestly 
prefer you to leave our name out altogether. 

+64vn 
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Lee Loevinger and Robert T. Bartley 
were absent. 

UPI has told the commission it needs 
the stability provided by a long -term 
contract to plan future operations. Both 
services note that contracts for less 
than five years are available, although 
in exchange for higher rates or, as 
UPI told BROADCASTING last week, "be- 
cause of individual considerations." 

AP indicates about 1,300 of its 
2,400 broadcast members have five - 
year contracts and that another 1,000 
have contracts continuing until termi- 
nation by the member on two -years' 
notice. A spokesman for the AP in 
New York said the association would 
be glad to cooperate with the com- 
mission in the inquiry. 

The commission notice doesn't make 
any specific proposals. But it does in- 
vite comment on the advisability of 
adopting rules prohibiting stations from 
contracting with newswire services for 
more than, "for example," two years. 
This would be similar to existing rules 
which limit a station's network affilia- 
tion contract to two years. The com- 
mission said rules permitting wire -serv- 
ice contracts longer than three years 
are not contemplated. 

Comments Requested The commis- 
sion doesn't invite comments on the 
desirability of rules dealing with con- 
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tracts requiring the buyer of a station 
to assume the terms of a wire service 
contract. But one question on which 
it asks comments is "the extent to 
which long -term newswire contracts 
may limit the broadcast licensees' ex- 
ercise of their programing responsibil- 
ities in the news field (including the 
appropriateness under the Communica- 
tions Act of such long -term contract 
provisions requiring any assignee of the 
license to fulfill the contract during its 
term)." 

The commission noted that the con- 
tracts containing the latter provision 
may deprive purchasers of stations of 
an initial choice of news sources. "Thus, 
the long -term contracts may prevent 
full compliance with nondelegable li- 
censee responsibilities under the Com- 
munications Act," the commission said. 

(Station brokers, who act as inter- 
mediaries in the buying and selling of 
radio and TV stations, acknowledged 
that long -term contracts with news 
services create some difficulties some- 
times, as do other long -term contracts, 
such as those for rentals, leases, talent. 
None, however could recall any sale 
transaction that ever fell through be- 
cause of this clause.) 

Main Concern The notice said the 
commission's main concern is the im- 
pact of the long -term contract "on the 
broadcast licensee's freedom of action 
in news programing." A five -year con- 
tract, it added, would appear to be in- 
consistent with a "broadcaster's obli- 
gation if it precludes him from follow- 
ing his judgment as to what news pro- 
graming would best meet community 
interests and needs in the [three -year] 
renewal period...." 

The notice reflected the commission's 
interest in sharpening competition in 
the newswire field. The commission 
noted that its two -year limit on net- 
work affiliation contracts resulted from 
the conclusion that long -term contracts 
prevent "real competition" between ex- 
isting networks and the development of 
new networks, "thereby depriving the 
public of the improved service" it 
might otherwise obtain. 

Similarly, the commission said, "it 
may be" that five -year newswire -serv- 
ice contracts tend to lessen competition 
between the services and to discourage 
the development of other broadcast 
news sources. 

The commission acknowledged that 
the presence of many customers other 
than broadcasters, such as newspapers, 
may have "a crucial bearing" on the 
overall competition between the serv- 
ices. Accordingly, the commission noted 
it needs more information to make a 
judgment, and asked for comment "on 
the effect of long -term contracts with 
broadcasters on competition between 
the newswire services and the develop- 
ment of other news sources, and the 

nature of any resulting detriment to 
the public interest...." 

The commission also asked the ex- 
tent to which each wire service serves 
broadcasters under contract to the oth- 
er "or may refuse to provide service to 
broadcasters having unfulfilled con- 
tracts or contractual disputes with the 
other." 

Short -term Contracts And, in view 
of the position taken by UPI, it asks 
"the extent, if any, to which short -term 
contracts with broadcasters might in- 
hibit effective newswire service opera- 
tions and result in a deterioration of 
newswire service to the licensees." 

Deadline for comments is Jan. 25. 
But the broadcasters' complaints about 
the wire services contracts has spread 
beyond the confines of the FCC. 

The commission has referred the 
matter to the Justice Department to 
consider whether possible antitrust law 
violations are involved. And it has 
promised to keep Representative Eman- 
uel Celler (D -N.Y.) informed of its ac- 
tivities in the matter. Representative 
Celler, chairman of the House Judi- 
ciary Committee and its antitrust sub- 
committee, indicated an interest after 
receiving copies of some of the com- 
plaints sent to the commission. 

SDX condemns 
FCC action 
Proposed resolution 

Criticizes newswire 

inquiry as illegal 

Strong condemnation of the FCC in- 
quiry into broadcast station contracts 
wih newswire services and repeal of 
Section 315, the equal -time law, were 
among resolutions to be considered at 
the closing session Saturday of the 
national convention of Sigma Dela 
Chi professional journalism society in 
Kansas City, Mo. Indications were 
that both would win approval of some 
600 delegates and alternates. 

Apprised of the FCC's action when 
the three -day convention convened last 
Thursday, the resolutions committee, 
representing all branches of the mass 
media, concluded that the commission 
had exceeded its legal authority in di- 
recting an inquiry into AP and UPI 
and that the proper forum, if any ac- 
tion were indicated, would be the De- 
partment of Justice under antitrust laws 
(see story page 56, and editorial, 
page 96). The resolution, in preliminary 
draft, cited the inquiry as an inter- 
ference with freedom of the press. 

Ben W. McKelway, chairman of the 
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CBS has Arbitron lead 

It was CBS, NBC and ABC in 
that order and not one network 
more than 1.3 rating points from 
any other on the basis of Arbi- 
tron reports for the seven -day 
period ending Dec. 2. CBS had 
17.5, NBC 16.5 and ABC 16.2 
in average ratings for the 7:30 -11 
p.m. periods covered. The domi- 
nating network by half -hour wins 
per evening: NBC and CBS tied 
on Friday (Nov. 27), CBS on 
Saturday and Sunday, ABC on 
Monday and Tuesday, and NBC 
on Wednesday. 

editorial board of the Washington Star 
(WMAL- AM- FM -TV) in the keynote ad- 
dress last Thursday, urged abolition of 
the equal -time requirements through 
repeal of Section 315. The editorial 
responsibility, he said, should be "where 
it belongs" with the broadcasters them- 
selves. 

Citing BROADCASTING estimates that 
the 1964 campaign involved expendi- 
tures for radio and television of $40 
million, Mr. McKelway said costs were 
too high and campaigns too long. More 
important than codes of ethics, he said, 
was responsible reporting. 

Key to Freedom Roy Roberts, 
chairman of the Kansas City Star Co., 
who has announced his retirement ef- 
fective Jan. 1, told the convention that 
newsmen should not be discouraged by 
criticisms of the coverage of last sum- 
mer's political conventions, the cam- 
paigns and the events in Dallas follow- 
ing the assassination of President Ken- 
nedy. "If you don't get the brickbats 
you're not doing the job," he said. 

The most effective way of preventing 
censorship is to do a "hard -nosed news 
job," he said. He described the press 
as meaning radio and television too-a 
view echoed throughout the convention 
which only a few years ago regarded 
the broadcast media as secondary. 

"You will keep your freedom as long 
as you deserve it, and that is through 
responsible reporting," Mr. Roberts 
said in what he called his "last speech." 

Ted Koop, CBS Washington vice 
president and outgoing national presi- 
dent of the 16,000- member society, 
told the convention of the need for ac- 
tion in the face of unjustified criticism 
of journalism. He described the ends to 
which extremist groups have gone to 
retaliate against news media through 
economic boycotts. He said that on the 
West Coast one such group tied up clas- 
sified ad telephone lines to "opposition" 
newspapers to inhibit ad placements. 

Mr. Koop was to be succeeded as na- 
tional president by Ralph Sewell, Okla- 
homa City Oklahoman and Times 
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(wxY -AM -Tv Oklahoma City) at the 
Saturday closing session. Robert Cav- 
agnaro, past national president and gen- 
eral executive of the Associated Press, 
New York, was the recipient of the 
Wells Memorial Key, highest honor the 
society can bestow upon a member. 

At a panel discussion on election cov- 
erage Thursday, Herbert Klein, editor 
of the San Diego Union, and news sec- 
retary to Vice President Richard Nixon 
in the 1960 presidential campaign, said 
that provision should be made to pro- 
vide the party out of power with greater 
access to television. Julian Goodman, 
NBC News vice president, agreed but 
cited the requirements of Section 315 
as precluding this. He called Section 
315 "an archaic law" that should be 
replaced. 

Mr. Klein also felt that early an- 
nouncement of voting results and pro- 

jections in the East affect voting pat- 
terns in the West. He said that in 1960 
a change of 15,000 votes in four states 
would have elected Mr. Nixon over 
Mr. Kennedy. 

In undergraduate radio -television con- 
tests first place in radio reporting went 
to Richard C. Lytle and Kenneth Hersh - 
berger, of the Pennsylvania State Uni- 
versity. Second place went to the news 
staff of JEBS, campus station at San 
Diego State College, California. In radio 
or TV newswriting or commentary, first 
place went to Tom Woods and Don 
Buffon, students at San Jose State Col- 
lege, California. Second place went to a 
six -man team at WMRH, campus station 
at Ohio State University. In radio or TV 
public service in journalism, first place 
went to educational station KWSC -TV 
Washington State University for a group 
project; second place to Penn State. 
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ABC -TV affiliates 
hear '65-66 plans 
Told network's competitive strength is improving 

at a faster rate than that of the other networks 

Several additional nighttime series 
proposed for ABC -TV next season were 
disclosed last week at the network's 
eastern regional affiliates meeting in 
New York. Affiliates also were in- 
formed of two program changes for 
this season (see adjacent story). 

Newly mentioned half -hour titles 
were F Troop, Tammy, The Hellcats, 
Stalag 17, Kevin and Go Fight City 
Hall. Also presented were possible en- 
tries for 1965 -66 reported earlier 
(BROADCASTING, Nov. 30). 

Other highlights of the meeting in- 
cluded a discussion of apparent com- 
petitive strength of ABC -TV program- 
ing in the current season, emphasis on 
the new ABC News Daily Electronic 
Feed service to affiliates (see page 61), 
details of new daytime schedule im- 
provements which become effective at 
yearend (BROADCASTING, Nov. 18) and 
a. preview sampling of The American 
Sportsmen a series of specials which 

will be seen next year on ABC -TV. 
Other information on series possibili- 

ties revealed to affiliates: Baby Makes 
Three, a Bing Crosby Enterprises hope- 
ful previously reported to be without 
a network commitment, was said to 
have ABC's interest; the one -hour Four 
Star Television western pilot that will 
star Barbara Stanwyck is now being 
called Saga of the Big Valley; MGM - 
TV's half -hour western -now with the 
working title of The Shenendoah Man, 
and previously reported without a net- 
work commitment -was said to be an 
ABC possibility, as is Four Star's The 
Hellcats, a one -hour pilot in color built 
on a theme of three barnstorming 
fliers. 

Kevin would star Donald O'Connor; 
F Troop, a Warner Brothers half -hour 
comedy- western about a post -Civil War 
cavalry troop, would place Forrest 
Tucker in the starring role, and Go 
Fight City Hall is a new title for the 

Thomas P. Chisman, chairman of the 
ABC -TV Affiliates Association's board 
of governors addresses the eastern 
regional meeting. At the head table 
were (I to r): Robert Coe, ABC vice 
president in charge of TV station re- 
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lations; Thomas W. Moore, ABC -TV 
president; Julius Barnathan, ABC -TV 
vice president and general manager, 
and Edgar J. Scherick, ABC vice presi- 
dent in charge of TV network program- 
ing. 

previously talked -about Shirley Temple 
Show. 

At the meeting, Thomas W. Moore, 
president of ABC -TV, reported on ma- 
jor advertiser buys announced by the 
network (BROADCASTING, Nov. 23, 30). 
Julius Barnathan, ABC -TV vice presi- 
dent and general manager, noted ABC - 
TV's rise in "performance" this season 
at a rate said to be more favorable than 
of the other networks, and also pre- 
sented research material that he said 
showed ABC -TV not only reached the 
younger, larger households but also had 
a high incidence of adults. The pro- 
gram aspects were presented by Edgar 
J. Scherick, ABC -TV vice president in 
charge of programing. 

It's show moving 

time at networks 
Program shuffling by the TV net- 

works may be accelerated after the new 
Nielsen report, said to be the most rep- 
resentative and definitive of the season, 
is out this week. But as of last week 
only these changes were certain: 

On ABC -TV, Outer Limits (Satur- 
day, 7:30 -8:30 p.m. EST) will be re- 
placed on Jan. 23, 1965 by The Family 
is King featuring the King Sisters and 
other members of their family, and 
Mickey, Wednesday 9 -9:30 p.m., will 
be displaced when Shindig, now in the 
8:30 -9 p.m. slot, is extended another 
half hour. 

On CBS -TV, all changes are not yet 
set, but Mr. Broadway Saturday, 9 -10 
p.m. will be dropped on Dec. 26. 

NBC -TV replaces Bill Dana Show, 
Sunday 8:30 -9 p.m., with a new west- 
ern, Branded, on Jan. 2, 1965, and the 
last hour of 90 Bristol Court on Mon- 
day, 7:30 -9 p.m., will be replaced. The 
two segments dropped in Bristol are 
"Tom, Dick and Mary" and "Harris 
Against the World." Coming in Mon- 
day, 8 -9 p.m. on NBC will be The Man 
from U.N.C.L.E. which moves on Jan. 
11 from Tuesday, 8.30 -9:30 p.m. 
U.N.C.L.E.'s replacement on Tuesday 
will be Hullabaloo, a one -hour variety 
show created and packaged by General 
Artists Corp. 

Directors, producers 
reach agreement 

Directors of TV and theatrical mo- 
tion pictures will get salary increases of 
5% for the first two years and a second 
5% for the final two years of a four - 
year contract agreed on last week by ne- 
gotiating committees of the Directors 
Guild of America and the Association 
of Motion Picture and Television Pro - 

BROADCASTING, December 7, 1964 



The blueprint for ABC's new TV news service 
John T. Madigan, new director of 

the newly organized ABC Daily 
Electronic Feed (ABCDEF) service 
(see page 10), last week provided 
some specifics on the new service 
organized to provide ABC -TV af- 
filiates with televised news stories. 

The service, which will go into 
operation five nights a week starting 
next February, will provide hard 
news stories, features, advance stories 
for holidays, sports coverage, and 
stories not carried on the network's 
regular dinner -hour news program. 
The syndicated service will be avail- 
able for contract purchase by ABC 
affiliates, with the price probably de- 
pendent on the individual station's 
rate card. 

Plans for the service were an- 

nounced last month at a meeting of 
the ABC affiliates board (BROADCAST- 
ING, Nov. 23). 

The DEF will feed its daily budget 
of TV stories at 5 p.m. EST. Tape 
machines are the only equipment 
needed by affiliate stations to record 
the DEF stories. Stations contract- 
ing for the service will be allowed to 
record, for later use, the ABC din- 
ner -hour news program. 

Mr. Madigan said last week that 
the individual DEF stories will run 
60 seconds or less. Voice narration 
will be transmitted with the video 
when the ABC correspondent is on- 
camera. When a story is accompanied 
by off -camera narration, the station 
may either run the video with the 
off -camera narrator's voice, or have 

its own announcer read a script made 
available by ABC. 

ABC news correspondents will be 
given additional assignments in con- 
nection with the DEF service. The 
correspondents will be supplemented 
by stringers working on regional 
stories. 

The syndicated service will pro- 
vide between six and eight televi- 
sion stories each night, Monday 
through Friday. Its original staff 
will include about 20 producers, writ- 
ers, film editors, couriers and ship- 
ping supervisors. 

When a major story breaks too 
late for inclusion on the evening 
news program, it will be fed to af- 
filiates at 11 p.m. EST. 

ducers. Retroactive to May 1 and run- 
ning to April 30, 1968, the new pact 
has been approved by the DGA na- 
tional board. It must also be ratified by 
the guild's membership before it be- 
comes effective. A mail referendum is 
underway, to be completed within 60 
days. 

The agreement was reached after 
seven months of negotiations, with the 
demands of directors for more creative 
rights in connection with the programs 
under their direction a stumbling block 
that more than once threatened to 
scuttle any hope of agreement. Under 
the new agreement, the director is given 
more say -so over the editing of filmed 
TV shows and more time to do the job. 
He will have a full day to edit each half - 
hour program after completion of the 
assembly, two days to edit an hour- 
long show, etc. 

The 5% increase in salaries covers 
assistant directors and unit production 
managers as well as directors and the 
same percentage increase is also applied 
to fees paid directors for the release of 
TV films for theatrical exhibition. The 
release of theatrical films to television 
is not part of this agreement but is cov- 
ered by a six-year agreement that went 
into effect in 1960 whereby directors 
are given a percentage of the producer's 
gross receipts from the sale of theatrical 
pictures to TV. 

Directors' fees from reruns of TV 
shows will now be based on the same 
formula that determines the fees paid 
actors, which curtails the number of 
rerun payments to the sixth run but 
increases the amount of each rerun fee. 
This formula also differentiates between 
network and syndicated reruns. The 
second run on a network would give the 
director 50% of minimum, versus 40% 
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for a rerun on individual stations in 
selected markets. The third run fees 
are 40% for network 30% for spot and 
so on. 

The new directors' agreement does 
not include any payment for foreign 
use of TV programs. This is different 
from the agreement negotiated for ac- 
tors by Screen Actors Guild, which 
provides for foreign use payment. The 
SAG contract, however, did not include 
any increase in base pay, such as that 
given the directors in their pact. The 
probable explanation for the difference 
is that all SAG members receive re- 
siduals but not all DGA members. Only 
the directors share in rerun payments, 
not the assistant directors or the unit 
manager. 

Film sales ... 
New Hope Auto Show (Triangle) : 

KTLA(TV) Los Angeles and wcsa -Tv 
Portland, Me. 

Skill in the Afternoon, The Brave 
Challenge (Triangle): WLwc(TV) Co- 
lumbus, Ohio. 

Triangle First Eleven (Triangle): 
Kvos -TV Bellingham, Wash. 

The Big World of Little Adam (Ban- 
ner Films) : WSOC -TV Charlotte, N. C. 
and KsD -TV St. Louis. 

The Debbie Drake Show (Banner 
Films) : KTSM -TV El Paso. 

I Search for Adventure (Banner 
Films) : WCIA(TV) Champaign, Ill. 

Tarzan features (Banner Films): 
WAVE -TV Louisville, Ky.; WCIA(TV) 
Champaign, Ill., and KTvm(TV) Med- 
ford, Ore. 

Sen. Hartke 
to try again 
Plans another attempt 

at repeal of equal -time 

for political candidate 

Senator Vance Hartke (D- Ind.), who 
has been introducing legislation to re- 
move Section 315's equal -time provi- 
sion since he came to Congress in 1959, 
said in an interview last week that he'd 
try again next year. 

The time for the Senate to consider 
revision of Section 315 is now, early 
in the next session of Congress that 
begins Jan. 4, Senator Hartke said. This 
should be done "away from the heat of 
a political campaign," he said. 

The equal -time regulations are having 
a different and unfortunate effect on 
political broadcasting than those in- 
tended when the section was written 
into the Federal Radio Act of 1927, 
Senator Hartke said. 

Today, he observed, the equal -time 
provisions create an "apprehension com- 
plex" in broadcasters and makes them 
fearful of equal -time demands from 
what are sometimes called "fringe can- 
didates." 

In addition, Senator Hartke con- 
tinued, the provisions are being used 
"to some extent as a dodge or an excuse 
by some broadcasters" not to fully in- 
form the public. 

Therefore, Senator Hartke said, he 
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BROADCASt 

EXPERIENCE 

AT YO VR 

COMMAND! 

RCA 

SERVICE. 

FROM REPAIRS TO 
COMPLETE OVERHAUL 

Video tape recorder service 

TV camera overhaul 

Antenna inspection measurements 

Microphone & pick -up repairs 

Transmitter performance measurements 

Custom fabrication 

Installation supervision 

Console repairs 

TV projector service 

Microwave service 

Broadcasters have selected RCA 
for dependable service over the 
past 30 years. 
To guard performance of all 
your equipment ... simply tele- 
phone one of the following field 
offices: Atlanta (phone 355- 
6110), Chicago (WE 9- 6117), 
Phila. (HO 7- 3300), Hollywood 
(OL 4- 0880). Or contact Tech- 
nical Products Service, RCA 
Service Company, A Division of 
Radio Corporation of America, 
Bldg. 203 -1, Camden, N. J. 
08101. 

Vire ® 
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The Most Trusted Name 
in Electronics 

intends to re- introduce his bill to remove 
Section 315's equal -time requirements, 
one he has introduced in each of the 
last three Congresses. His proposal 
would leave in the section, he said, re- 
quirement that broadcasters provide fair 
and responsible coverage of controver- 
sial public issues and another that 
charges for political broadcasts not ex- 
ceed those for other programs. 

Last year the senator's bill was sup- 
ported by six co- sponsors. Asked what 
would be likely to persuade a majority 
of his Senate colleagues that the equal - 
time section is unnecessary and a deter- 
rent to good broadcasting, Senator 
Hartke said broadcasters would have to 
conduct themselves with "the highest 
standards" of responsibility. Just one 
bad actor among them will cast a poor 
light on the entire industry, he said. 

Asked what could assure responsible 
performance, the senator answered, 
"self- policing." "A strong National As- 
sociation of Broadcasters president with 
authority and determination can be 
very effective on this score," the senator 
said. Also needed, he thought: effective 
penalties for misbehavior. 

Senator Hartke also said a plan to 
require membership in the NAB or 
some broadcaster organization like it 
"should have a complete and thorough 
examination and broadcasters should 
not prejudge it." 

Broadcasters, he said, have to face 
up to self -regulation. 

Senators who joined as co- sponsors 
of Senator Hartke's bill in the 88th Con- 
gress: E. L. Bartlett (D- Alaska), Birch 
Bayh (D- Ind.), Frank Church (D- Idaho), 
Joseph S. Clark (D -Pa.), Thomas J. 
McIntyre (D -N. H.) and Jennings Ran- 
dolph (D -W. Va.). 

Pros and cons heard in 

Metromedia v. ASCAP 

Arguments in Metromedia's contempt 
action against the American Society of 
Composers, Authors & Publishers -an 
effort by the group broadcaster to gain 
a new form of ASCAP music perform- 
ing rights license for its 10 radio sta- 
tions -were heard last week in United 
States appeals court in New York. 

Appearing in opposition to the Metro- 
media request were both ASCAP and 
the Justice Department. 

The case had been brought on ap- 
peal from a district court ruling in 
which Judge Sylvester Ryan had de- 
nied the Metromedia motion. 

Metromedia is seeking to force 
ASCAP to offer it a blanket license in 
which fees would be based on a per- 
centage of gross receipts of its radio 
stations (BROADCASTING, Aug. 17), with 
receipts above those taken in a base 

year to be taxed at a lower fixed per- 
centage. 

The Justice Department, asking af- 
firmation of Judge Ryan's ruling, argued 
that Metromedia lacks standing to have 
ASCAP held in contempt since it was 
not a party to the consent decree under 
which ASCAP operates. 

The core of Metromedia's argument 
has been that it is penalized in its 
ASCAP contracts for the large sums 
it spends on its radio news operations, 
including a $500,000 yearly news out- 
lay for WNEW New York. Because 
ASCAP does not allow these expenses 
to be deducted from the base on which 
license fees are computed but does al- 
low deduction of news -wire expenses 
that constitute the main news -gathering 
costs of some stations, Metromedia 
argues that it is paying disproportionate 
fees because of its news operation. 

ASCAP contends that allowing one 
licensee to "dictate" the basis on which 
fees would be calculated would be an 
open invitation to all of its some 30,000 
licensees to do likewise. The consent 
decree would become a "shambles" if 
Metromedia succeeds, ASCAP argued, 
and the court which rules on the fair- 
ness of fees quoted by ASCAP would 
have a "terrible task." 

Inaugural credentials 

are in limited supply 

The 1965 Inaugural Committee last 
week requested broadcast newsmen in- 
tending to cover the inauguration of 
President Johnson Jan. 20 to apply in 
writing for credentials from the House 
Radio -TV Gallery, Room H -323, The 
Capitol, Washington, D. C. 20515. Fil- 
ing deadline is 6 p.m. Dec. 15. 

The committee said credentials for 
the gala, ball and parade are limited 
and requests must be kept to an abso- 
lute minimum and confined to bona fide 
correspondents. 

WJRZ's crime -news rules 

WJRZ Newark, N. J., has imposed 
strict boundaries on its news depart- 
ment's coverage of criminal cases. In- 
terviews with defendants are forbidden, 
comments on a defendant's guilt or in- 
nocence are not to be quoted, prior 
convictions or arrests of a defendant are 
not to be mentioned and, when the trial 
is in progress, coverage is to be limited 
to events reported in the official rec- 
ord. 

President Lazar Emanuel ordered the 
rules into effect after the New Jersey 
Supreme Court restricted comments by 
policemen and attorneys in criminal 
cases in an effort to avoid prejudicing 
jurers (BROADCASTING, Nov. 23). 
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Does payola 
still exist? 
N.Y. stations tell how 

controls have 

minimized dangers 

Radio station executives and officials 
at other broadcasting organizations in 
New York appeared puzzled last week 
by FCC plans for an investigation into 
payola and plugola (BROADCASTING, 
Nov. 30). Almost unanimously they 
disclaimed knowledge of the existence 
of these practices. 

The prevailing attitude was that sta- 
tions had strengthened their controls 
since the last inquiry five years ago. 
Radio station executives expressed in- 
terest in knowing what lay behind the 
latest FCC probe. 

Network officials, when checked, 
could not add to these comments. 

John V. B. Sullivan, vice president 
and general manager of WNEW New 
York, who becomes president of Metro- 
politan Broadcasting Radio on Jan. 1, 
1965, said, he had heard "rumors off and 
on that payola has not died." But he 
added he knew of no specific cases and 
that the New York market was never 
mentioned as being implicated. WNEW 
always has had a policy of management 
control over the selection of records, he 
stated. 

Harry Novik, general manager of 
wUB New York, said he had not heard 
any reports that payola was flourishing. 
At wt.'s the music department compiles 
a list of music to be broadcast during 
the day. Care is taken to make certain 
that individual records are not played 
too frequently. 

The entire concept of payola is "utter- 

ly alien to our 'sound of beautiful 
music' format," according to John C. 
Moler, president and general manager 
of wax New York. 

Stanton P. Kettler, executive vice 
president of Storer Broadcasting Co., 
owner of wHN, noted that the company 
"employs the strictest and most effec- 
tive means possible to prevent payola 
and plugola." 

Miles David, administrative vice pres- 
ident, Radio Advertising Bureau, said 
RAB is "surprised" by the "great 
amount of newspaper space" devoted to 
reports of the payola probe and added: 
"We doubt that reports of gifts to news- 
paper columnists would be deemed as 
meriting equivalent headlines." 

Mr. David pointed out that payola to 
performers is based on the premise that 
a radio deejay has complete control of 
his own music selection. He indicated 
this assumption is incorrect, and cited a 
continuing RAB survey which shows 
that at only 9% of stations in larger 
markets (population of 500,000 or 
more) do the personalities select the 
records. 

Frank Ward, executive vice president 
of wwm. Woodside, L. I., said that he 
had been "surprised" by reports of the 
FCC investigation. To his knowledge, 
he said, radio stations in the New York 
market, including WWRL, have instituted 
strict controls over music selection and 
presentation. 

A wcss New York executive noted 
that WCBS had taken "every possible pre- 
caution" to guard against payola since 
the last probe. 

Lazar Emanuel, president and general 
manager, wJRZ Newark, N .J., said that 
the station did not permit any single 
recording to be heard more than once or 
twice a week. 

WABC New York General Manager 
Walter Schwartz said the FCC probe 
would have "no effect" on WABC'S pro- 
graming. He said the station had "strin- 
gent" safeguards. 

What's all the shouting about? FCC wonders 

FCC officials expressed surprise 
last week at the reaction in the press 
to the commission's announcement of 
an inquiry into payola and plugola 
(BROADCASTING, Nov. 30). 

They say the stories that have been 
written -many with banner headlines 
-suggest the commission is ready to 
conduct public hearings with big - 
name stars participating. 

"It's not going to be that way, at 
all," said William Ray, chief of the 
commission's Complaints and Com- 
pliance division, who is in charge of 

the inquiry. He said the commission 
instituted the inquiry for the purpose 
of providing the staff with subpoena 
powers to do a more effective job of 
following up leads. 

He added that the division has 
only six full -time investigators, and 
no additions to the staff are contem- 
plated. As a result, the investigation 
will be limited in scope. 

He indicated that no dramatic rev- 
elations are in prospect and that 
the inquiry would require consider- 
able time and patience. 
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Fairness methods enumerated 
FCC letter to WFTV (TV) notes varying systems 

broadcasters use to ferret out other views 

The FCC, by releasing two letters to 
a Florida television station, suggested 
a number of techniques that broad- 
casters might use to comply with the 
requirements of the fairness doctrine. 

The station is wFrv(rv) Orlando, 
which the commission has been investi- 
gating for almost a year because of 
complaints that it had been unfair in 
its treatment of controversial issues, 
"specifically" those on which the station 
editorialized (BROADCASTING, April 3). 

The letters constitute a wrap -up of 
the investigation. The commission's con- 
clusion, as stated in a letter dated Dec. 
2, is that wFry is fulfilling its obliga- 
tion "to encourage and to implement 
the broadcast of contrasting viewpoints 
on controversial issues which are the 
subject of your broadcasts." 

In the earlier letter, dated Sept. 16, 
in which it requested further clarifica- 
tion of the station's policy on fairness, 
the commission said that it "does not 
seek to establish a rigid formula for 
compliance with the fairness doctrine." 

It noted that broadcasters have used 
a variety of methods to achieve fair- 
ness. "Thus," it adds, some stations of- 
fer time and present a copy or summary 

of material they have broadcast on a 
controversial issue to a "responsible in- 
dividual or group within the commu- 
nity" known to hold a contrasting view. 

Community Leaders' Role "Other 
licensees consult with community lead- 
ers as to who might be an appropriate 
individual or group for such a purpose," 
the letter added. "Still others announce 
at the beginning or ending (or both) 
of programs presenting opinions on 
controversial issues that opportunity will 
be made available for the expression 
of contrasting views upon request by 
responsible representatives of such 
views." 

The commission also said that the 
"precise means of achieving fairness" 
is within "the discretion of licensees." 
But, it said, "the mere sending of a copy 
of an editorial to an interested per- 
son, without more, falls short of meet- 
ing that obligation." 

In response to the Sept. 16 letter of 
inquiry, wFTv listed a number of tech- 
niques it uses to meet its fairness obli- 
gations. It was this response that led 
the commission to conclude the station 
is complying with the fairness doctrine. 

As summarized by the commission, 

English teachers watch TV at convention 

At its 54th annual convention in 
Cleveland, the National Council of 
Teachers of English reviewed 25 
television programs to demonstrate 
TV's use in English curriculums. 
The programs were chosen for their 
usefulness at various academic lev- 
els, and included selections from 
the three networks, individual sta- 
tions and independent producers. 

Attending the Nov. 25 -28 confer- 

ence were (1 -r) Richard F. Siema- 
nowski, CBS executive producer for 
news and public affairs; Roy Danish, 
Television Information Office direc- 
tor; Ned Hoopes, Hunter College 
High School; Dr. Albert Hibbs, 
California Institute of Technology 
and host of NBC -TV's Exploring, 
and Patrick D. Hazard, chairman of 
the English department at Beaver 
College, Glenside, Pa. 
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the station's methods include: present- 
ing discussion programs for which par- 
ticipants holding contrasting views are 
sought out; offering time to specific 
persons who have viewpoints contrasting 
with those expressed in the station's 
editorials, " where in the opinion of 
the station the issue warrants it' "; 
broadcasting the Editorial Mailbag for 
which viewers holding opposing views 
are encouraged to contribute their com- 
ments; sending copies of editorials at- 
tacking persons or organizations to those 
attacked with a specific offer of rebuttal 
tmie, and concluding each editorial 
with an announcement that the sta- 
tion invites rebuttals by responsible 
groups and individuals. 

Ford gives another 

$6 million to NET 

The Ford Foundation announced last 
week it is making a $6- million grant to 
National Educational Television in 1964 
to support for one year NET's informa- 
tional, cultural and educational program 
service for noncommercial TV stations 
in the U. S. 

The grant raises to $34.2 million the 
amount the Ford Foundation has given 
to NET and its predecessor organiza- 
tion, The National Educational Televi- 
sion and Radio Center, since 1951. The 
foundation has given more than $90 
million over the past 13 years to vari- 
ous educational -TV projects. 

The foundation also reported last 
week it has made a grant of $177,000 
to the University of Sao Paulo, Brazil, 
to assist the university in the establish- 
ing of a closed- circuit television system 
by providing for studio equipment and 
station personnel. 

An initial foundation grant of $6 mil- 
lion was given to NET last year at the 
time the educational TV organization 
ceased its activities in radio production 
and distribution and in instructional tel- 
evision to concentrate in the area of in- 
formational, cultural and educational 
TV programing (BROADCASTING, Oct. 
7, 1963). 

Mark Century has 

new radio ID series 

Mark Century Corp., New York, is 
expected to announce soon a new sta- 
tion ID series called "The Young Amer- 
ican," it was learned last week. The 
radio production -programing company 
will announce the package as another 
entry in the radio program service field 
it entered more than two years ago. 

Over the past several months, Mark 
Century has announced the opening of 
a new broadcast production center in 
New York (3 East 57th Street) and 

BROADCASTING, December 7, 1964 



has formed the Mark Century Sales 
Corp., of which Marvin A. Kempner is 
president. 

Its initial entry in programing for sta- 
tions, "Radio a la Carte," is now in 
more than 300 markets in the United 
States, Canada and Australia. Since 
the introduction of "Radio a la Carte," 
Mark Century has followed with its 
ID's, called "Encore," and with "Festi- 
val Radio," which is a commercial li- 
brary service designed to accommodate 
advertiser messages and identifications. 

Shortly after Mark Century Sales 
Corp. was formed, the organization ac- 
quired exclusive rights to sell all prod- 
ucts formerly distributed by the Richard 
H. Ullman Co. Of these, two properties, 
"Formatic" and "Big Sound," were re- 
styled and added to Mark Century's ex- 
panded portfolio. The company also 
has exclusive distribution rights to "Em- 
peror," a radio promotion package that 
has been sold in more than 50 markets 
in the U. S. 

The new "Young American" uses the 
singing of youthful groups along with 
modern tempo or "flair." Pilot pack- 
ages already have been produced. 

Quinlan files libel suit; 

seeks $1.25 million 

Robert Quinlan, program director of 
KTLA(Tv) Los Angeles from 1958 to 
1964, last week filed a $1.25 million 
suit in Los Angeles Superior Court 
against Leo Seltzer, Jerry Seltzer, Oscar 
Seltzer and Roller Derby Associates. 
He accused the defendents of libeling 
and slandering him by charging him 
with accepting payola from the pro- 
ducers of Roller Skating Championship, 
which replaced Roller Derby on KTLA. 

Roller Derby Associates and Messrs. 
Seltzer have a $10 million suit pend- 
ing against KTLA, Paramount Picture 
Corp. (former licensee of the station) 
and Roller Skating Championship, on 
grounds of unfair trade practices 
(BROADCASTING, Jan. 6). The asser- 
tions that Mr. Quinlan took payola 
were allegedly made in depositions in 
connection with that suit. 

Crosby expands to N.Y. 

Bing Crosby Productions, Hollywood, 
has opened an office in New York to 
develop TV programs in association with 
writers there. Temporary headquarters 
is at 1271 Avenue of the Americas. 
Telephone 265 -2772. The office is head- 
ed by Jacqueline E. Babbin, formerly a 
producer with Talent Associates -Para- 
mount Ltd. and CBS. 
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AM's queried 
on SESAC 
Asked about rates, amount 

of music used, efforts made 

to obtain lists of its music 

Information to help in "dealing with 
the SESAC problem" is being com- 
piled by the All- Industry Radio Music 

License Commit- 
tee through ques- 
tionnaires sent to 
radio stations 
throughout the 
U. S. 

The "SESAC 
problem" is not 
defined in the 
questionnaire or 
covering letter. 
The questions 
cover a wide 

range including extent to which music 
licensed by SESAC is used, SESAC's 
rates, station efforts to obtain lists of 
SESAC compositions, circumstances un- 
der which stations became SESAC li- 
censees and whether SESAC threatened 
copyright infringement suits if they did 
not sign up. 

In distributing the questionnaires, 
Robert T. Mason of WMRN Marion, 
Ohio, chairman of the all- industry com- 
mittee, did not indicate what the com- 
mittee plans to do with the material. 
But in a speech prepared for a meet- 
ing of the Ohio Association of Broad- 
casters he mentioned the questionnaires 
and asked the broadcasters to promptly 
return them. They would be sent, he 
said, to a government agency. Although 
Mr. Mason did not say which govern- 
ment agency would be given the sur- 
vey's findings, it was reported to be the 
Federal Trade Commission, which has 
been investigating SESAC since last 
year following complaints by radio 
men (BROADCASTING, Sept. 30, 1963). 
The FTC study is expected to be com- 
pleted early next year. 

The committee was said to have 
urged the FTC for some time to use its 
powers over methods of competition in 
connection with SESAC's music- licens- 
ing operation. There were reports that 
the survey was initiated at least partly 
in response to suggestions advanced by 
FTC attorneys during these discussions. 

Committee sources said response to 
the questionnaires had been substan- 
tial, with 300 to 400 replies within the 
first few days. The questionnaires were 
sent out about 10 days ago. In the ques- 
tionnaires, stations are asked whether 
and for how long they have had SESAC 

Mr. Mason 

music performance licenses, the month- 
ly fee charged by SESAC, and, among 
other things, whether SESAC had rep- 
resented that the fee was based in part 
on station power, was the lowest 
charged for a station with the same 
power, was based partly on hours of 
operation, and was based partly on pop- 
ulation in the station's service area. 

The stations are also asked whether 
they've ever requested that SESAC sup- 
ply a list of its musical compositions, 
and if so, what SESAC's response was. 
They also are asked to indicate about 
how much SESAC music they use and 
whether their use is "limited to any 
special type of program, e.g., religious 
programs, etc." 

The questionnaire also seeks infor- 
mation on whether stations have ever 
attempted to get different types of li- 
censes from SESAC -licenses for only 
certain tunes, per -program licenses, li- 
censes to use only certain types of mu- 
sic or licenses in which the fee is based 
on amount of music actually used. 

Stations also are asked whether it 
was on their initiative or SESAC's that 
they became SESAC licensees. Where 
SESAC made the approach, the com- 
mittee wants to know whether SESAC 
supplied a list of all of its compositions, 
whether it threatened to sue for copy- 
right infringement if the station failed 
to take out a license, and whether the 
station "was ... in fact sued for copy- 
right infringement." 

The questionnaire also solicits infor- 
mation that would permit comparison 
of fees paid SESAC with those paid 
Broadcast Music Inc. and the Ameri- 
can Society of Composers, Authors and 
Publishers. 

"Does station feel SESAC's fees to it 
are higher than the use of SESAC mu- 
sic justifies?" the questionnaire asks. 
The final query asks for "any other 
comments concerning SESAC which 
you may feel will be helpful to the 
committee." 

Emanuel Dannett of the New York 
law firm of McGoldrick, Dannett, Horo- 
witz & Golub is general counsel to the 
all- industry committee and the instruc- 
tions on the questionnaire ask that the 
answers be sent to him. They also spe- 
cify that the questions "are concerned 
only with SESAC's `broadcasting per- 
formance license for AM stations,' not 
SESAC's license for its transcribed li- 
brary." 

In his letter to stations Mr. Mason 
said that "many stations have written 
to us concerning SESAC"; that in order 
to "take concrete action" the commit- 
tee needs as much information as pos- 
sible, and that in addition to the ma- 
terial specifically called for in the ques- 
tionnaire, stations are free to send 
"such additional material as you feel 
will help the committee in dealing with 
the SESAC problem." 
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NEW! 
Cartridge Mount* 

for broadcast 
Cartridge 

Machines! 

NORTRONICS HEAD MOUNT` 
REDUCES MOUNTING AND 
ALIGNMENT PROBLEMS! 

This new Nortronics Cartridge Mount, 
eliminates the need for rear -mount 
heads! Designed for cartridge tape 
handlers using endless loop tape car- 
tridges of the Fidelipac and Viking 
type, it permits fast, easy installation 
and alignment of up to three heads on 
one assembly! "Micrometer" adjust- 
ments permit setting of head height, 
azimuth and face perpendicularity - 
special lock screw on each head bracket 
"freezes" the adjustments. Heads are 
fastened to the bracket with a quick - 
release screw clamp for fast installation. 

Cartridge -Mount Kits, with all neces- 
sary hardware, are available for the 
conversion of existing cartridge players 
using rear -mount heads. 

CARTRIDGE MOUNTS COMPATIBLE 
WITH ALL NORTRONICS TAPE HEADS! 

Typically, two Premium series half - 
track stereo heads -one used for record, 
the other for playback -and any Nor - 
tronics erase head may be mounted on 
a single assembly. Premium series heads 
feature fine laminated, precision -lapped, 
low loss core structures; deposited 
quartz gaps; and hyperbolic, all -metal 
faces. Cartridge Mounts, as well as the 
entire line of broadcast quality replace- 
ment heads, are available through your 
Nortronics Distributor. 
For complete information about Nortronics Cartridge 
Mounts, write for our Form #7177. 

*PATENT PENDING 

8173 Tenth Ave. N., Minneapolis, Minn. 55427 

TV production outfit created 
Will encourage development of new programs for use 

in nonnetwork markets; Triangle's Jones named president 

Group broadcasters representing sta- 
tions in more than 40 markets in total 
voted last Wednesday (Dec. 2) to form 
Production Development Associates 
Inc., a corporation designed to stimu- 
late new television production for the 
nonnetwork markets. The corporation 
is an outgrowth of a meeting of group 
broadcasters in Chicago in September 
by Ward L. Quaal, vice president and 
general manager of WGN -TV Chicago. 

The following officers of PDA were 
elected: president, Tom B. Jones, execu- 
tive program manager of Triangle Sta- 
tions; vice president, Richard Krolik, 
Time -Life Broadcast Inc.; and secre- 
tary, Thomas A. Bland, Crosley Broad- 
casting. Four more executive commit- 
tee members will be chosen at the 
group's next open membership meeting. 

Membership in PDA is open to all 
interested broadcasting groups and sta- 
tions. Richard A. Shively, Polaris 
Broadcasting, Chicago, was elected 
membership committee chairman. 

A three -man committee will screen 

Program notes ... 
News special WLIB New York will 
carry the 64th annual Nobel Peace 
Prize awards ceremony from Oslo, Nor- 
way, live on Thursday and Friday (Dec. 
10 and 11) . Direct coverage by WLIB, 
a Negro- oriented station, will be carried 
for the awards presentations speech 
Thursday and for the acceptance speech 
of Dr. Martin Luther King Friday. 
Harry Novik, general manager of wt.'s, 
said the station also is preparing a half - 
hour documentary, From Nobody to 
Nobel Prize Winner in 10 Short Years 
for presentation Saturday (Dec. 12). 
WLtB is offering the documentary to 
other stations. 

Special assignment Tamra Wood, 
assistant public affairs director for 
WOOD -TV Grand Rapids, Mich., spent 
two weeks in a mental hospital on 
assignment to obtain information for a 

public affairs program. Miss Wood en- 
tered the hospital with only the institu- 
tion's superintendent and a few aides 
knowing her purpose. Fellow staff mem- 
bers were told that she was on vacation. 
The product of Miss Wood's experi- 
ences, Roses Have Thorns, was to be 
shown on WOOD -TV Dec. 3. 

They like him King Features Syndi- 
cate TV reports that over the past four 

pilots and hear proposals for programs 
that can be produced for first -run ex- 
posure on members' stations. The com- 
mittee will operate until the next gen- 
eral PDA meeting, to be held within 
90 days. Fred Thrower, executive vice 
president and general manager of wptx 
(Tv) New York, chairman of the com- 
mittee, will be assisted by Robert I. 
Guy, Storer Broadcasting, Miami, and 
Dalton Dannon, KTLA(TV) Los An- 
geles. 

Producers will attend the next PDA 
general meeting to discuss their pro- 
gram ideas and consider recommenda- 
tions of Mr. Thrower's group. PDA 
members will indicate their stations' 
commitment for the purchase and /or fi- 
nancing of program production within 
a specified period following the meet- 
ing. 

Members will deal with producers on 
an individual basis. 

A constitution and set of by -laws 
will be submitted to PDA members at 
the meeting. 

months renewals on its Popeye series 
has been running at 92% for the 220 - 
episode cartoon series. The series is 
in 136 markets. 

Healthy items Two series of programs 
on health topics, one a quarter -hour 
and the other a half -hour, are available 
from the colleges of medicine, dentistry, 
pharmacy and nursing of the University 
of Illinois. The programs currently are 
being carried by stations in the Mid- 
west. Contact: Jack W. Righeimer, Uni- 
versity of Illinois Medical Center In- 
formation Office, 1853 West Polk Street, 
Chicago 60612. 

State news Maxbill Productions, Bal- 
timore, is producing five -minute scripts 
on various problems and the history of 
Maryland. The scripts, whose produc- 
tion costs are being underwritten by the 
state, run six days a week and are in 
use on 19 stations. 

New sound Felix Grant, wMAL Wash- 
ington personality, will produce and 
broadcast 15- minute radio series, Jazz 
on the Potomac, a new public service 
recruiting campaign for the U. S. 
Marine Corps. 

New drama series Esso Theater, 
U.S.A., a series of 13 one -hour dramas 
performed by repertory companies in 
13 cities, will be telecast in New York 
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and several other eastern cities starting 
next February. The series will represent 
a different play each week and each pro- 
gram will be repeated several days after 
the initial showing. The series' sponsor, 
Standard Oil Co. of New Jersey, has 
not yet purchased time for the series. 

Silence pays Red Skelton and French 
pantomimist Marcel Marceau will pre- 
sent a one -hour Concert in Pantomine 
on CBS -TV, sometime in February. 
Maurice Chevalier will be host. 

Expansion VPI Productions Inc., 
New York, has opened an office in At- 
lanta at 1140 Peachtree Street. Plans 
call for expansion to include production 
facilities and personnel. 

Open door Richard -Sherwood Artists 
has opened its offices at 33 East 60th 
Street, New York. The company will 
specialize in representing talent for 
radio -TV commercial work. 
A look ahead NBC News' foreign 
correspondents will participate in NBC - 
TV's annual one -hour forecast of world 
events, Projection '65, to be colorcast 
Dec. 29 (10 -11 p.m. EST). Following 
Projection '65, the correspondents will 
leave on a 10 -city speaking tour. 
Schoolhouse film To Build a School- 
house, a 28- minute, color film sponsored 
by Educational Facilities Laboratories, 
is being offered by Associated Films, 
New York, on a free -loan basis. 

EQUIPMENT & ENGINEERING 

Color pushing TV set sales up 
EIA winter meeting in San Francisco also gets report 

on excise -tax issue; TV stereo unit to study standards 

Sparked by color television, factory 
sales of TV sets in 1964 have risen 
12 %, from $2.5 billion in 1963 to an 
estimated $2.8 billion this year, Dr. 
Harper Q. North, Thompson Ramo 
Woolridge Inc., president of the Elec- 
tronic Industries Association, told the 
EIA winter conference in San Francisco 
last week. 

During the first 44 weeks of this year, 
Dr. North said, color -TV set sales 

EIA support 

When the National Associa- 
tion of Music Merchants holds 
its annual convention and exhibi- 
tion in Chicago next summer, a 
powerful ally will also be meet- 
ing at the same time and in the 
sanie city. 

The Electronic Industries Asso- 
ciation, which has voted to change 
its summer meeting date to cor- 
respond with the NAMM meet- 
ing (to June 28 -July 1) and to 
recommend that TV and radio set 
manufacturers exhibit at the 
NAMM show, agreed last week 
to sponsor two sessions at the 
NAMM meet: one on advertising 
and sales promotion and the other 
on servicing. 

The plan is to make the 
NAMM annual meeting the num- 
ber one exhibit show for radio 
and TV set makers. 
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reached 1,133,090 units. On this basis, 
he said, it is estimated that about 1.4 
million color sets will be sold in 1964, 
with a factory value of about $500 mil- 
lion. And, he added, this upward trend 
is expected to continue. 

Total TV set sales this year should be 
above 9 million -a new record, Dr. 
North stated. Because many of the 
added black- and -white sets produced 
are portables, he said, the added dollar 
volume will not be so great. Factory 
value will run from $1 billion in 1963 
to $1.3 billion this year. 

The largest gain in electronic imports 
came in the consumer products field, 
Dr. North said, which ran for the first 
eight months from $107 million in 1963 
to $117 million in 1964. TV set imports 
rose from $13 million last year to $17 
million this year, also a record for the 
eight month period. Tape recorders, on 
the other hand, jumped from $19.7 mil- 
lion to $26.5 million in the same periods, 
with almost all imports from Japan. 

Other highlights of the San Francisco 
EIA meeting: 

Consumer Products Division rec- 
ommended the establishment of an in- 
dustry-wide National Stereo Television 
Committee to determine the practical 
technical standards for stereophonic 
sound on TV. This has been suggested 
by the FCC, which has issued a notice 
of inquiry on the subject (BROADCAST - 
ING, Nov. 16). 

The division's recommendation was 
changed somewhat by the association's 
board of directors which directed that 
the EIA engineering department study 
the broadcasting -engineering implica- 

ONE ORDER COVERS! 

%am* 

III FLORIDA 

PANAMA CITY, 
o 

COVERS ... PANAMA CITY DOTHAN 

FORT WALTON BEACH TALLAHASSEE 

Contact Venard, Torbet 8 McConnell, 
Inc., nationally ... or, in the South, con- 
tact James S. Ayers Co.... for special 
IMPACT Spot Plans, choice avails! 

Raymond E. Carow, General Manager 

BROADCASTING distributes more 
PAID circulation annually than 
the combined total of all other 
publications in its field. 
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tions, and also solicit opinions from 
manufacturers on the question. The 
board asked that a report be submitted 
at the next meeting, scheduled for 
Washington in March. 

Preparing for congressional hear- 
ings on excise tax repeal or reduction, 
the consumer products division agreed 
that any change in the manufacturer's 
excise tax (now 10% on the manufac- 
turer's sales price) should be applied to 
all TV sets in inventory in the hands of 
manufacturers, distributors and retailers 
in the form of a tax rebate. 

Also brought up as a possible prob- 
lem is the question of whether the pub- 
lic will hold off buying TV receivers if 
it is known that an excise tax repeal or 
reduction is under study. 

TV set makers also asked EIA to 
seek the cooperation of the National 
Committee on Uniform Traffic Laws 
and Ordinances in seeing to it that state 
motor vehicle laws permit owners to 
have a television set in an automobile 
provided that the driver cannot view it 
'while the car is in motion. Some states 
now prohibit the installation of a TV 
set in an automobile. 

Technical topics ... 
New generator General Instrument 
Corp.'s thermoelectric division has de- 
veloped an all- weather generator -an 
automatic power plant that may be used 
for microwave and radio communica- 
tions and community television boosters. 

Service available Wilkinson Electron- 
ics Inc., Woodlyn, Pa., will furnish con- 
tractual and other service requirements 
to broadcasters who have purchased 
equipment made by ITA Electronics Di- 
vision of Triangle Publications Inc. 

New year Advanced, sophisticated 
color camera chains and tape recording 
equipment costing $800,000 have been 
added to MGM Telestudios' location 
facilities. The new equipment includes 
two giant custom built vans, one hous- 
ing the company's portable RCA color 
television apparatus, and the second van 
with a fully transistorized video tape 
unit. 

Hear, hear! Atlec Lansing Corp., Ana- 
heim, Calif., has a new wall -type moni- 
tor and playback speaker system de- 
signed for professional studio applica- 
tions. The 844A Monitor /Playback 
system contains two Altec 414 -type low 
frequency speakers, a crossover cir- 
cuit and an Altec 860A H. F. compres- 
sion driver coupled to an 811B alumi- 
num sectoral horn. 

New film system gives 

advantages of TV 

Mitchell Camera Corp. last week in- 
troduced System 35, described by the 
company as a "building block cinemat- 
ographic system." The system is built 
around a Mitchell Mark II 35 mm 

Rely on ROHN 
for TOWERS, TOWER 

SYSTEMS, MICROWAVE 
PASSIVE REFLECTORS, 
LIGHTING EQUIPMENT 
and ACCESSORIES 

I.(I11,i,1/1 --- 
ROHN is the largest company of its kind exclusively 
manufacturing communication towers and allied 
equipment. They can supply a wide range of both 
guyed and self- supporting towers from all heights 
up to 800'. They have available engineering and 
manufacturing facilities for special tower systems 
and complete engineering and design services. 
Also ROHN makes microwave passive reflectors 
and complete tower lighting equipment. So wheth- 
er it's a single tower or a complete communications 
system, contact ROHN for dependable and reliable 
equipment and service. 

ROHNManufacturing Company 
Box 2000, Peoria, Illinois Phone 309 -637 -8416 

"Pioneer Manufacturers of towers of all kinds -Representatives world -wide" 
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studio reflex camera in a Mark II sound 
blimp, to prevent the sound of the 
camera leaking out into the produc- 
tion going on, on the sound stage. An 
electronic door contains a vidicon cam- 
era that scans the reflex image and dis- 
plays it on an electronic view finder. 
Also included are video monitors so 
that the cameraman, director, director 
of photography, producer, etc., can see 
what the camera sees at the same time 
the film sees it. Used with a Mitchell 
PreViewer, a tape can be played back 
immediately. 

In essence, System 35 provides for 
the maker of filmed entertainment for 
TV or theatrical exhibition the ad- 
vantages of live TV production, to 
which are added the immediate play- 
back of video tape. 

The overall package is tentatively 
priced at $38,000, of which some 
$5,000 goes for the vidicon camera at- 
tachment and $12,500 for the video 
tape recorder. The vidicon camera 
circuitry was developed and built by 
the Kintel division of Cohu Electronics. 
Sony Corp and Harold Kuerschner of 
University of California at Los Angeles 
developed the electronic view -finder and 
Sony also aided in developing the Pre - 
Viewer. 

The System 35 equipment, demon- 
strated to producers, directors, execu- 
tives and newsmen, will be ready for 
delivery in April. The system is limited 
to monochrome, with no plans for 
color filming contemplated. 

Color set sales may 

top 2 million in '65 
RCA said last week that color televi- 

sion sets are selling at a record pace 
and distributor -to- dealer sales are now 
running more than 48% ahead of the 
same period last year. 

According to Raymond W. Saxon, 
vice chairman of the RCA Sales Corp., 
"the industry is assured of selling more 
than one -and -a- quarter million sets this 
year, and has provided a momentum 
that should carry it over the two million 
level in 1965." 

Mr. Saxon said by year's end RCA 
color set volume will exceed the com- 
bined dollar sales of all other RCA 
home entertainment products. He said 
this would be accomplished despite an 
overall increase in RCA's black -and- 
white television, radio, stereo phono- 
graph and tape cartridge recorder sales. 
Distributor -to- dealer unit sales of black - 
and -white TV sets are running 12% 
ahead of last year. 

The dollar volume of RCA portable 
radio sales so far this year is 10% 
greater than the corresponding period 
last year. Phonograph dollar sales dur- 
ing the first 10 months of 1964 are 15% 
ahead of the same period of 1963. 
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FINANCIAL REPORTS 

Capital Cities sees 

net income up in '64 
Capital Cities Broadcasting Corp. 

last week estimated its net profits for 
1964 would be $2,750,000 on a net 
broadcast income of $20.2 million. The 
profit would be equivalent to $2 per 
common share. In 1963 the company 
reported a net profit of $2,006,777. 

Frank M. Smith, Capital Cities board 
chairman, offered these figures at a 
meeting of the New York Security 
Analysts Society while predicting a 
favorable financial future for the broad- 
casting industry generally and for Capi- 
tal Cities in particular. 

In a rundown of the company's cur- 
rent balance sheet, he asserted that the 
long term debt of $32 million would 
show up as only approximately one- 
third of equity if the actual market 
value of Capital Cities stations was 
considered. 

"If all of our properties were valued 
on the basis of comparable sales trans- 
actions of broadcast properties during 
the current year," he said, "our assets 
would be conservatively stated as $94 
million." 

Mr. Smith cited a number of reasons 
further growth could be expected by 
investors in the broadcasting industry: 
increasing time rates; growth of adver- 
tising in general; population growth 
and increasing leisure time; increased 
set penetration in some cases; the rela- 
tively untapped local sales potential; 
additional advertisers who will be at- 
tracted by color TV and the prevalent 
interest of group station owners in 
"trading up" their station properties 
from smaller to larger markets. 

RCA offers $90 
for preferred stock 

RCA's board of directors last week 
authorized an offer to purchase its out- 
standing cumulative preferred stock for 
$90 a share, confirming Wall Street 
speculation that it would do so. The 
stock has a redeemable or "call" price 
of $100 a share. 

The company's preferred- 900,824 
outstanding shares - guarantees their 
holders a cumulative dividend of $3.50 
annually. 

The shares had been trading consid- 
erably under the call price but moved 
up 5% points to 86% on Tuesday (Dec. 
1) on reports of the pending decision. 
With the purchase authorization Thurs- 
day, the shares opened at $91 and closed 
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at the same price Friday. The offer to 
buy the preferred stock expires Jan. 8, 
1965. 

Other actions taken by the board in- 
cluded declaration of a 10% common 
stock dividend, a 15 -cent quarterly cash 
dividend and a special cash dividend of 
10 cents on common shares. 

First preferred holders who surrender 
their stock to the company at the $90 
price before Dec. 18 will receive the 
regular quarterly dividend of 871/2 cents 
a share, otherwise payable to holders of 
record Dec. 18 on Jan. 2, 1965. 

Financial notes ... 
Universal Pictures Co., New York, 

has declared a quarterly dividend of 25 
cents per share and an extra dividend 
of 25 cents per share on the common 
stock of the company, payable Dec. 28, 
to stockholders of record Dec. 15. 

Decca Records, New York, last week 
declared a regular quarterly dividend 
of 30 cents per share on the company's 
capital stock, payable Dec. 29, to stock- 
holders of record Dec. 16. 

The board of directors of Emerson 
Radio & Phonograph Corp., Jersey City, 

N. J., has voted a 10 -cent dividend pay- 
able Dec. 23 to stockholders of record 
Dec. 9. 

Sales down; profit up 

at General Precision 

General Precision Corp., Tarrytown, 
N. Y., has reported consolidated net 
sales for the first nine months of the 
year lower than the comparable period 
last year, but increased net income. 

The board of directors of the firm has 
declared a 30 cents per common share 
quarterly dividend payable Dec. 15 to 
stockholders of record Nov. 30. Divi- 
dends were also declared on cumula- 
tive preferred stock and cumulative con- 
vertible preference stock. 

Nine months ended Sept. 30: 

1964 1963 
Income per share $1.55 $1.21 
Consolidated 

net sales 155,930,387 163,033,173 
Consolidated income 

before federal 
income taxes 4,822,145 4,199,034 

Consolidated income 
after federal 
income taxes 2,857,745 2,304,934 

Common shares 
outstanding 1,643,101 1,643,101 

This announcement appears as a matter of record only. 

$ 14,000,000 

Cox Broadcasting Corporation 
Note Due 1984 

The above Note was placed privately through the undersigned. 

LAZARD FRÈRES & CO. 

December 2, 1964. 
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INTERNATIONAL 

International production unit planned at Montreal meeting 

A fourth series of Intertel pro- 
grams scheduled for telecast during 
the 1965 -66 season will concentrate 
on vital social issues in various coun- 
tries, it was announced at the fifth 
annual Intertel Council meeting in 
Montreal last Tuesday (Dec. 1) . 

Council Chairman Eugene S. Hall- 
man, vice president, programing, 
CBC, reported that for the first time 
during 1965, Intertel will establish 
a production team composed of di- 
rectors, cameramen, and editorial 
personnel supplied by member or- 
ganizations. Intertel members are 
the CBC, Rediffusion of London, 
Australian Broadcasting Commission 
and, representing the U. S., Westing- 
house Broadcasting Co. and Nation- 
al Educational Television. 

Intertel was founded in 1960 to 
advance international understanding 
through television. Intertel has pro- 
duced 19 documentaries since its or- 
ganization. The programs have been 
shown in the four member coun- 
tries. 

During the Montreal meeting (I to 
r): Tal Duckmanton, general man- 
ager, Australian Broadcasting Com- 
mission; John McMillan, general 
manager, Rediffusion Television, 
London; John F. White, president, 
National Educational Television, 
Eugene S. Hallman, vice president- 

programing, Canadian Broadcasting 
Corp., and Richard Pack, vice presi- 
dent - programing, Westinghouse 
Broadcasting Co. Mr. White, elect- 
ed deputy chairman of the Intertel 
Council, will succeed Mr. Hallman 
as chairman at next year's annual 
meeting. 

LP's LP's LP's LP's LP's 

MR. STATION OWNER: 
Here is our answer to your problem, 

WHERE 

TO PUT 

LP's 

FOR 

LP's 
Model 654812 

Shown 

Model GS2412 - 24" wide - 

Model GS3612 - 36" wide - 

Model GS4812 - 48" wide - 

$69.50 

$84.50 

;99.50 

Prices include Crating & Freight prepaid 

by motor truck anywhere in U.S.A. 

5% Discount if Check Accompanies Order 

GRINNAN FIXTURE CO. 

MINERVA, OHIO 
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ITA turns regulatory 
eye on program content 

The just revealed terms of the In- 
dependent Television Authority's code 
on violence issued to all British com- 
mercial TV companies last July show 
that ITA has ruled that violence must 
not be shown for its own sake or only 
to attract viewers' interest. 

The code says that it is necessary at 
times for a certain amount of violence 
to be shown. These are when heroes 
are enforcing the law and when villains 
have to realistically express their char- 
acter. However, violence should not 
exceed its "dramatic usefulness." It 
stresses that there is a difference be- 
tween violence shown close up and that 
seen from a distance. 

Since children, says the code, are apt 
to model their behavior on the conduct 
of TV heroes, these heroes must always 
have a worthwhile reason for resorting 
to violence. In dramatic programs like- 
ly to be seen by children the initial 
question is whether they are pervaded 
with a clear sense of right and wrong. 

Persecution, bullying, intimidation, 
humiliation are forms of mental vio- 
lence and, stresses the code, the suffer- 
ing caused by mental violence may ex- 
ceed that caused by physical violence. 
The primary consideration in con- 

trolling both must be the dramatic con- 
text in which they occur and the ends 
to which they are used. An ITA spokes- 
man said that the TV companies have 
cooperated fully on the code. 

Cure -all ads banned 

The Australian government banned 
26 TV commercials in the past 12 
months, according to Dr. W. Refshauge, 
Australian director general of health. 
The most common reason for rejec- 
tion was grossly exaggerated claims for 
the prevention and cure of illnesses. 

Under Australian law Dr. Refshauge 
has power to ban any medical program 
or medicinal commercial from radio 
and TV. 

ARKANSAS' 
GREATEST COVERAGE 

K B H S 
THE MIGHTY 

590 
TIM TIMOTHY, INC. 

Hot Springs, Ark. 
Represented by THE MEEKER CO. 
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FATES & 

BROADCAST ADVERTISING 

Mr. Tilson 

Thomas J. Tilson 
elected VP of Metro 
TV Sales, New York. 
He joined company as 
manager of Chicago 
office and later moved 
to New York as east- 
ern sales manager. 

Winfield Goulden, 
account executive with 

Young & Rubicam, Los Angeles, joins 
Erwin Wasey, Ruthrauff & Ryan, that 
city, as account supervisor on Instant 
Breakfast. Fresh Milk and Ice Cream 
Division of Carnation Co. 

Robert Glaser, with Metromedia, 
Chicago, named daytime sales manager 
for ABC -TV Central Division, Chicago. 
Joseph Matthews, media supervisor at 
BBDO, named account executive for 
ABC -TV. and Douglas Streff, daytime 
sales manager, promoted to account ex- 
ecutive. 

Mr. Weinberg 

Peter Grove Wein- 
berg, senior VP of 
Smith /Greenland Co., 
New York, on game 
and hobby divisions 
of Ideal Toy Corp., 
named VP in charge 
of marketing at A. C. 
Gilbert Co., New 
Haven, Conn. He will 

supervise television and magazine ad- 
vertising for various toy and hobby 
products. 

Richard N. Savage, account executive 
for ABC -TV Spot Sales, San Francisco, 
moves to New York as account execu- 
tive. Walter Flynn, account executive 
at Edward Petry & Co., New York, re- 
places Mr. Savage in Los Angeles. 

Jerald Ralston, general manager of 
retail division of Caryl Richards Cos- 
metics Co., named executive VP for 
marketing for Hazel Bishop Inc., Union, 
N. J. Named as product managers were: 
Alan Miller Jr., on Hazel Bishop line; 
Charles Hearn, Plus White toothpaste; 
John Waite, Setique Division, and Don- 
ald Bauchner, Angelique Perfume 
Pendants Division. 

Frank J. Fitzgerald, with American 
Communications, division of Seven Arts 
Associated, joins creative sales depart- 
ment of H -R Television Inc., New York, 
on sports and special events programing. 
Allen Long, account executive for wRC- 
TV Washington, joins sales department 
of H -R Television. 

Welton C. Mansfield, of Young & 

Rubicam field contact department, Kan- 
sas City, named western area contact 
supervisor of Y &R Los Angeles office 
for Chrysler -Imperial Dealers Advertis- 

BROADCASTING, December 7, 1964 

FORTUNES 

ing Association. James L. Cunning- 
ham, formerly assistant advertising man- 
ager of Colorado Rancher & Farmer, 
succeeds Mr. Mansfield in Kansas City. 

John E. Doble, account supervisor, 
Charles B. Hofmann, associate media 
director, and William F. Siegel, account 
supervisor, elected VP's at Foote, Cone 
& Belding, New York. 

John Collins, media director at Pa- 
pert, Koenig, Lois, New York, James 
Walsh, in charge of television produc- 
tion, and Dr. Arthur Wilkins, research 
director, elected VP's. 

Richard J. Cox, VP, television group 
supervisor, Young & Rubicam, New 
York, named VP in charge of program- 
ing in TV -radio department. 

Robert Dwyer, account supervisor 
with Wade Advertising, Los Angeles 
and Chicago, joins Hixson & Jorgensen, 
Los Angeles, as account executive. 

John P. Huegel joins Advertising 
Time Sales, New York, on TV sales 
staff. He was formely senior media 
buyer at Fuller & Smith & Ross, that 
city. 

William L. Wallace, manager of West 
Coast sales for Adam Young Inc., pro- 
moted to VP. 

Walter Kovalevsky joins ABC Radio 
as account executive. He had been 
at True magazine, New York. 

Donald K. Johnson, 
VP and account exec- 
utive at Buchen Ad- 
vertising, Chicago, 
named senior VP. 

Robert W. Doolit- 
tle, copy group head 
for McCann -Erickson, 
San Francisco, and 
James A. Lundergan, 

in copy department of N. W. Ayer & 
Son, Chicago, named copywriters for 
Clinton E. Frank, Chicago. 

Stanley Goldstein, copywriter for N. 
W. Ayer & Son, New York, and Jerry 
Warwin, copywriter for Foote, Cone & 
Belding, that city, named copy super- 
visors for FC &B's Best Foods Division, 
Corn Products Co. account. 

Thomas H. Rosenwald, with General 
Foods, named account executive on Col- 
gate- Palmolive account, John F. Donlen, 
with Ted Bates, appointed consumer re- 
search analyst, and Arthur E. Hemstead, 
with Lennen & Newell, named assistant 
to director of media at Street & Finney, 
New York. 

James C. Bowling, assistant to presi- 
dent and director of public relations for 
Philip Morris Inc., New York, elected 
VP- director of sales and corporate rela- 
tions. Ray Jones, VP- director of sales, 

Mr. Johnson 

for ̀ ÿà station! 

Now you can fully utilize the listening cap- 
abilities of your audience! Scientists for 
years have investigated and tabulated the 
various phenomena that make people want 
to listen. These findings come under the 
broad category of psycho- acoustics. Now 
Fairchild has harnessed many of these 
findings and incorporated them into a line 
of unique world -renown audio control 
devices which produce a sound easier to 
listen to and easier to perceive ... in short 
a bright, crisp, lively sound which keeps 
your audience listening. This is the sound 
you need to help you sell your station to 
your audience and to your sponsors. 

THE DYNALIZER 
the Psycho- acoustic way to achieve a bright, full 
bodied easy -to- listen -to, easy -to- perceive station 
sound. The Dynalizer contours your station's fre- 
quency response to fully utilize the listening cap- 
abilities of your audience. Makes your station 
sound really big, big, big even on the smallest 
pocket receivers. 

THE CONAX 
the world- accepted way to control high frequency 
spillovers in FM due to preemphasis. Lets your 
station maintain real high levels even with brass 
and crashing cymbals and still avoid FCC citations. 

THE REVERBERTRON 
the new compact 
reverberation system 
which gives your sta- 
tion that real big 
voice. With the Re- 
verbertron you can [t: {try 
Hall effect as close as 
have that Carnegie . 94' 

the gain control on the Reverbertron. And there's 
the added plus of an increase in apparent loud- 
ness of your station sound due to reverberation, 
as originally described by Dr. Maxfield. 

For complete details on psycho -acoustic sound 
that sells write to Fairchild - the pacemaker in 
professional audio products. 

FAIRCHILD 
RECORDING EQUIPMENT CORPORATION 
10 -40 45th Ave., Long Island City 1, N. Y. 
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appointed to newly created position of 
VP in charge of corporate sales plan- 
ning, in addition to present position as 
director of corporation. John R. O'Con- 
nor, VP, national sales manager, named 
VP -sales planning, also newly created 
post. George J. Karnal, assistant nation- 
al sales manager, promoted to national 
sales manager. 

Donald K. Anderson and R. Lloyd 
Johnston named senior account execu- 
tives at Radio Advertising Bureau, New 
York. Prior to joining RAB in 1963 Mr. 
Anderson was with Broadcast Time 
Sales, New York. Mr. Johnston joined 
RAB in April 1964 from All- Canada 
Radio -TV Ltd., where he was New 
York sales director in radio division. 

Stephen Klein, account executive at 
WTOP -TV Washington, joins the Katz 
Agency, New York, as member of TV 
sales staff. 

John O'Toole, VP of Foote, Cone & 

Belding and associate copy director of 
Chicago office, transferred to FC&B Los 
Angeles as creative director. 

Walter C. Crocco Jr., account execu- 
tive at Charles Mathieu & Co., New 
York, and Robert L. Ferrente, member 
of public relations department for West- 
ern Electric Co. in New York, named 
account executives at Doremus & Co., 
that city. 

Charles Adams, account executive, 
named commercial sales manager of 
Videotape Center, New York, part of 
Videotape Productions Inc. 

Douglas E. Baxter, art account di- 
rector for N. W. Ayer & Son, Philadel- 
phia, appointed head art buyer. Gerald 
F. Tolle, senior copywriter at Hixon & 

Jorgensen, Los Angeles, named creative 
director on Los Angeles region Plym- 

Murrow recuperating 

Edward R. Murrow, former CBS 
newsman, was reported last week 
to be "doing nicely" following sur- 
gery for undisclosed ailment. Mr. 
Murrow, 56, who had lung sur- 
gery in October 1963, while di- 
rector of U. S. Information 
Agency, was operated on again 
two weeks ago at New York 
hospital. He had been admitted to 
hospital on Nov. 8 for what was 
then stated to be check -up. 

outh Dealers Association account for 
Ayer's Los Angeles office. Frank P. 
Note, VP and copy director of Garceau, 
Hargrave & McCullough, Philadelphia 
advertising agency, joins Ayer copy de- 
partment, Detroit. Frederic M. Bauer, 
sales promotion manager for Standard 
Pressed Steel Co., Jenkintown, Pa., joins 
Ayer copy department, Philadelphia. 

Stanford M. Horn 
named national sales 
representative of KCBS- 
AM-FM San Francisco. 
He had been sales pro- 
motion assistant in 
=as advertising and 
sales promotion de- 
partment. 

Charles W. Loufek, 
account executive for Kowa Minneap- 
olis-St. Paul, named account executive 
for WDOY there. Sam Babcock, radio 
personality, writer and producer for 
Storz Station group since 1954, named 
sales promotion manager of woGY, Storz 
station. 

James S. Gessner, with ABC Radio, 

Mr. Horn 

Division of Al Petker Publicity 

New York, named account executive 
for wxyz -TV Detroit, ABC -owned sta- 
tion. 

Mal Kahn, sales executive with 
George P. Hollingbery Co., New York, 
joins New York TV sales staff of Ed- 
ward Petry & Co. Blake Byrne also 
joins Petry TV sales staff. He was for- 
merly with CBS in sales and sales service. 

Charles B. Shank, creative director at 
MacManus, John & Adams, Chicago, 
elected VP. He resigned as VP and 
group creative director at Compton Ad- 
vertising last September, and before that 
was VP and creative director at Need- 
ham, Louis & Brorby and Foote, Cone & 

Belding.. Woody Wilson, on broadcast- 
ing staff of Needham, Louis & Brorby, 
named TV -radio producer at MJ&A. 

Irena Steckiv, with West, Weir & 
Bartel, New York, joins Foote, Cone & 
Belding, that city, as print art director 
and assistant on TV art for Lanvin - 
Charles of Ritz account. 

Don Welsh, sales staff of wnGY Min- 
neapolis, named account executive at 
KSTP that city. 

John C. Liddy, with Roger O'Connor 
Inc., New York, station representatives, 
joins WCBS -TV New York as account 
executive. 

Merrill C. Borland, VP, J. Walter 
Thompson Co., Los Angeles, will retire 
Dec. 31. He will continue to serve 
agency as consultant on Douglas Air- 
craft account. Hugh Sutherland, ac- 
count executive on that account, will 
succeed Mr. Borland. 

Joseph C. Winkler, sales manager of 
WFIL -FM Philadelphia, joins WPBS, that 
city, as regional sales director. Jay 
Lloyd, WPBS news commentator and 
more recently on sales staff, named su- 
pervisor of local sales. 

R. D. (Ben) Stepanian, formerly with 
Michigan Blue Cross -Blue Shield, joins 
sales staff of wwJ -AM -FM Detroit. 

Frank S. Fee, account executive at 
KNxT(TV) Los Angeles, joins H -R Rep- 
resentatives, that city, in similar capac- 
ity. 

Tom O'Leary, account executive for 
XETRA Tijuana, Mexico, joins the sales 
staff of Krrx Los Angeles and Columbia 
Radio Pacific Network. He succeeds 
Richard McGeary, now general sales 
manager of KNX. 

Charles Farrar, formerly with stations 
in South and Midwest, named executive 
sales manager of wore -AM -FM Marietta, 
Ga. 

Mrs. Kathleen C. Bremond, advertis- 
ing manager for Oomphies Inc., shoe 
manufacturer, New York, named adver- 
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tising manager of Hanes Hosiery, that 
city. 

Larry Aaron, production director at 
Fladell Advertising Associates, New 
York, named administrative VP. 

Jim Hill, disk jockey for KOME Tul- 
sa, Okla., appointed account executive 
at Rosa Pawhuska, Okla. 

Paul D. Switzer, with Doyle Dane 
Bernbach, New York, joins Newmark, 
Posner & Mitchell, New York agency, 
as account executive on food accounts. 

THE MEDIA 

Mr. Lee 

ed to succeed 

Carl E. Lee, wlczO- 
Tv Kalamazoo, Mich., 
elected chairman of 
board of CBS -TV 
Affiliates Association, 
succeeding Tom Mur- 
phy, Capital Cities 
Broadcasting. John 
North, WDXI -TV Jack- 
son, Tenn., was elect - 

Mr. Lee as secretary. 
Thomas J. Swafford, general man- 

ager of KDEF Albuquerque, N. M., 
named assistant to general manager of 
cacas -TV New York. He was general 
manager of CBS -owned WCAU Phila- 
delphia from 1959 -62, and before that 
was general sales manager wCBS -AM -FM 
New York and with CBS Radio Spot 
Sales, New York. 

Martin S. Fliesler 
joins executive staff 
of R K O General 
Broadcasting, New 
York, effective Jan. 4. 
He joined RKO Gen- 
eral in 1959 and was 
VP of woR division in 

Mr. Fliesler 
charge of advertising, 
sales promotion, re- 

search and public relations before be- 
ing named to present position of VP 
and general manager of KHJ -AM -FM Los 
Angeles. Ira E. Laufer, general sales 
manager at KABC Los Angeles, joins KHJ 

as VP- general manager succeeding Mr. 
Fliesler. 

Edward R. Borroff, formerly VP of 
ABC Chicago and president of Taylor - 
Boroff station representative firm, named 
general manager of WCIU -TV Chicago. 

M. D. Buchen, general manager of 
KRKD Los Angeles, has resigned. He is 
president and part owner of KAVR Apple 
Valley, Calif., and KENO Las Vegas, 
Nev., and he plans to act as sales repre- 
sentative for stations in Los An- 
geles and San Francisco. Dr. Warren L. 
Koon, administrative assistant of Inter- 
national Church of the Foursquare Gos- 
pel, KRKn licensee, has become manager 
of station. 

Donald S. Moeller, general manager 
of WGAN -TV Portland, Me., named VP. 
George D. Lilly, sales manager, appoint- 
ed assistant general manager. 

Jim Masters, assistant manager, pro- 
moted to station manager of KOSO 
Pawhuska, Okla., replacing Tom Potts, 
resigned. 

John E. Donofrio, former general 
manager of WPFM(FM) Providence, 
R. I., named VP of Charles River Broad- 
casting (Providence) Inc., and general 
manager of wcRQ(FM) Providence. 

Chris Albertson, production director 
at WBAI(FM) New York, named station 
manager to succeed Joseph J. Binns, 
who resigned. 

PROGRAMING 

Mr. Schultz 

Charles Schultz, 
director of programs 
for WNDT(TV) New- 
ark, N. J. -New York 
noncommercial sta- 
tion, appointed gen- 
eral program execu- 
tive in CBS -TV pro - 
gramdepartment, New 
York, effective Dec. 

21. Before joining WNDT(Tv) he had 
been with CBS -TV as associate pro- 

R. C. CRISLER & CO., INC. 
BUSINESS BROKERS FOR TV & RADIO PROPERTIES 

LICENSED SECURITIES DEALERS 

UNDERWRITING - FINANCING 

CINCINNATI - 
Richard C. Crizler, Paul E. Wagner, Alex Howard 
5th /3rd Bank Building, phone 381 -7775 

NEW YORK - 
733 Third Avenue, Suite 2105, phone MUrray Hill 7 -8436 

Economic 
Versatile Tool 

for Your Studio 

NEW CAM HEAD 

Now! Take work 

from camera movement 

with the Houston Fearless 

cam head 

Looking for a really flexible, 
really adaptable camera mount- 
ing head? At home with both 
heavy and light cameras? Hous- 
ton Fearless' newest gives you 
that ... plus smooth finger tip 
control of pan and tilt ... easily 
interchangeable cams for use 
with various cameras ... all in 
a lightweight, sturdy aluminum 
housing. But that's not all. 
Sealed bearings mean trouble 
free operation. Simple mechani- 
cal design (no springs or gears) 
means maintenance costs dip 
down. Separate positive controls 
for tilt and pan locking. Adjust- 
able pan and tilt drag controls 
for individual touch. Accessory 
features include remote zoom 
control handle. Send for the full 
story, today. 

HOUSTON FEARLESS CORPORATION 

11801 West Olympic Blvd. 
Los Angeles, California 90064 
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New officers take over for farm directors 

Orion Samuelson, farm director 
for WON Inc., Chicago (second from 
right), new president of National As- 
sociation of Farm Broadcasters, re- 
ceives gavel from outgoing President 
George Menard,farm director,wBBM- 
TV Chicago, at meeting last week in 

Chicago (BROADCASTING, Nov. 30). 
Other officers elected (1 -r) :George 
Stephens, KcMO Kansas City, Mo., 
secretary- treasurer; Wilbur Levering, 
WIBW- AM -FM -TV Topeka, Kan., VP, 
and Frank Raymond, WDVA Danville, 
Va., historian. 

ducer on The Judy Garland Show, Play- 
house 90 and others. Lee Polk, execu- 
tive producer of children's shows for 
WNEW -TV New York since August, re- 
turns to WNDT(TV), where he had been 
for two -and -one -half -years, as producer - 
director. 

Frank Gifford, CBS sportscaster and 
New York Giant football star, named 
anchorman of CBS Radio's daily World- 
wide sports. He replaces Chris Schen- 
kel, who recently joined ABC (BROAD- 
CASTING, Nov. 16). 

Ed Wilson joins WEW St. Louis as an- 
nouncer. 

Mal Alberts, formerly sports director 
for Armed Forces Radio & Television 
Services and WFIL -AM -TV Philadelphia, 
joins KHJ Los Angeles as sports direc- 
tor. 

Bill Kimble, with WNBF Binghamton, 
N. Y., joins WEBR Buffalo, N. Y., as an- 
nouncer. 

Jack Haley Jr. named executive pro- 
ducer of The General, one -hour docu- 
mentary on General Douglas MacArthur 
which David L. Wolper Productions is 
producing for broadcast on ABC -TV 
with 3M Co. as sponsor. Jack Kaufman 
will produce special. 

I've got 52 all new half hour shows. 
Call NBC Films /Circle 7.8300 

New York City 
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Lynn Hippleheuser, senior producer - 
director at WLWI(TV) Indianapolis, and 
Harold Barron, producer -director and 
production manager of IcTvi(Tv) St. 
Louis, join WFBM -TV Indianapolis as 
producer- directors. 

Henry Colman, associate producer of 
Dr. Kildare series at MGM -TV, signed 
in same capacity for Peyton Place, 
which 20th Century-Fox Television is 
producing for ABC -TV. 

Paul C. Kalvin, division manager, 
named managing director, and George 
Gilbert, account executive, promoted to 
sales manager of eastern division of 
United Artists Associated, New York, 
feature division of United Artists Tel- 
evision. 

Norman L. Prevatte named producer - 
director for Jefferson Productions, 
Charlotte, N. C., subsidiary of Jeffer- 
son Standard Broadcasting Co. He had 
been producer for WBTV(TV) Charlotte, 
Jefferson Standard station. 

Keith Lockhart, air personality at 
KGIL San Fernando, Calif., named man- 
ager, station operations, for KKHI -AM- 
FM San Francisco. 

Dom Trimarkie, at one time with 
KQV, ICDICA and WJAS, all Pittsburgh, 
named musical director for wric(Tv) 
Pittsburgh. 

Dan Gallagher, program director at 
wCBS -Tv New York, named producer of 
CBS -TV's Camera Three series. 

NEWS 

Arthur H. Wakelee, manager of NBC 
News, West Coast, named manager, 
owned stations news, New York. Prior 
to assuming temporary West Coast posi- 
tion nine months ago, he was weekend 
manager, NBC News, New York. 

James Anderson, assistant European 
bureau chief for Westinghouse Broad- 
casting Co., named assistant news di- 
rector for Westinghouse's waz -TV Bos- 
ton. 

Wayne Sargent named general sales 
manager of United Press International, 
New York. He had been southern divi- 
sion manager in UPI's Atlanta office. 

Henry Hartzenbusch, chief of AP bu- 
reau in Manila, named bureau chief in 
Tokyo, part of four -way change in bu- 
reau chiefs. Forrest Edwards, in Tok- 
yo, moves to Hong Kong; Roy Essoyan, 
in Hong Kong, to Cairo, and George 
McArthur, in Cairo, to Manila. 

EQUIPMENT & ENGINEERING 

Dr. Howard Scharfman, manager of 
engineering- microwave tube operation 
for Raytheon Co.'s Microwave and 
Power Tube Division, Norwood, Mass., 
named to newly created post of man- 
ager, advanced planning, research and 
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engineering. He is succeeded by Law- 
rence L. Clampitt, manager, Beam Tube 
Group, who is replaced by Dr. Grant 
St. John. 

James E. Gray, chief 
engineer of WYDE 
Birmingham, Ala., 
since 1957, named 
chief engineer of all 
Basic Communica- 
tions Inc., stations. 
Basic Communica- 
tions also owns WARE 

Mr. Gray Atlanta, and wwvA- 
AM-FM Wheeling, W. Va. 

Dale Matheny, formerly with Sarkes 
Tarzian and Ampex Corp., named west- 
ern regional manager for Concertone 
Division of Astro- Science Corp., El 
Monte, Calif. 

Roland Renaud, district sales man- 
ager of Visual Communications Prod- 
ucts Department of General Electric 
Co., Detroit, named chief engineer at 
WWJ -TV Detroit. He had been with 
WWJ -TV from 1951 to 1953. 

Charles E. Irvin named project man- 
ager with CBS International, division of 
CBS Inc., New York. He will help de- 
velop sales of technical equipment 
abroad, reporting to Joseph DeBragga, 
sales manager, broadcast equipment. 

Otto R. Claus Jr., superintendent of 
maintenance and installation, named 
chief engineer for WEAL -TV Baltimore. 
He replaces Ralph L. Mlaska, appointed 
assistant to director of engineering for 
WBAL- AM- FM -TV. 

Kester K. Krieg, chief engineer for 
Teleprompter Corp., named manager 
of its community antenna television sys- 
tem in Santa Cruz, Calif. William Wag- 
ner, head technician, named chief en- 
gineer. 

Roy C. Reeves, product and sales 
planning director, appliances, appointed 
marketing manager, appliance opera- 
tions, of Philco Corp.'s consumer prod- 
ucts division, Philadelphia. Richard D. 

Levin, corporate advertising manager, 
Argus Inc.. Chicago camera manufac- 
turer, named sales promotion manager 
of consumer electronics operation. 

William H. Heflin, executive VP and 
general manager of Beckman & Whitley 
Inc., San Carlos, Calif., elected president 
of Western Electronic Manufacturers 
Association. succeeding Burgess Demp- 
ster, president of Electronic Engineer- 
ing Co., of Calif., Santa Ana. Named 
regional VP's: John M. Fluke, presi- 
dent, John Fluke Manufacturing Co., 
Seattle; Walter S. Gray, VP, Dickson 
Electronics, Scottsdale, Ariz.; Albert J. 
Morris, president, Energy System Inc., 
Palo Alto, Calif.; Dr. Wendell B. Sell, 
president, Packard Bell Electronics, Los 
Angeles, and Walter J. Zahle, president, 
Cubic Corp., San Diego. E. E. van 
Bronkhorst, VP and treasurer, Hewlett - 
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Packard Co., Palo Alto, named secre- 
tary, and John F. Bishop, president of 
Dana Laboratories, Irvine, Calif, named 
treasurer. 

FANFARE 

Mr. Warner 

Rodney R. Warner, 
publicity director at 
WLwc(rv) Columbus, 
Ohio, promoted to 
promotion manager of 
station, succeeding 
John C. Burpee, 
named director of 
public relations and 
advertising of Crosley 

Broadcasting Corp., Cincinnati (BROAD- 
CASTING, Nov. 30). 

Neshui Ertegun, VP and director of 
album operations for Atlantic Records, 
elected president of National Academy 
of Recording Arts and Sciences suc- 
ceeding John Scott Trotter. Also elect- 
ed: Frances Scott III, Capitol Records, 
treasurer; Joel Friedman, Warner Bros. 
Records, 1st VP; Chet Atkins, member 
of NARAS board of governors, Nash- 
ville, 2nd VP, and William Traut, See - 
burg Corp., secretary. 

INTERNATIONAL 
Gordon Boggon, since 1962 president 

of Mather and Crowther Ltd., London, 

appointed first life president of com- 
pany. He joined agency in 1922 as ac- 
count executive after heading his own 
company since 1918. He became direc- 
tor in 1930 and vice chairman of agen- 
cy in 1939. 

Robert E. Kintner, president of NBC 
and Merle S. Jones, CBS Corporate VP 
and president of TV stations division, 
appointed to board of trustees of Radio 
Liberty Committee. 

Dennis Maitland, assistant ad man- 
ager of Housewife magazine, and Alan 
Keen, assistant manager of Woman's 
Mirror, appointed advertising executives 
with Radlon Sales Ltd., London, com- 
pany handling sales, promotion and re- 
search for Radio London, offshore corn - 
mercial radio station. 

Douglas Paling, with Benton & 
Bowles Ltd., London, joins Lintas Ltd., 
that city, as senior writer. Robert W. 
Perkins, with Saward, Baker &Co. Ltd., 
London, joins Lintas as assistant ac- 
count executive in client service divi- 
sion. 

J. P. (Paddy) Nolan, producer with 
Wynne Films Ltd., London, joins S. H. 
Benson Ltd., that city, as television pro- 
ducer. 

John M. Brushfield, account execu- 

SORRY! YOU JUST CAN'T SURF 
AT SCOTTSDALE COUNTRY CLUB RESORT 

But you can do everything else under the sun! 
Golf on 18 lush green, challenging holes; swim 
in 2 huge sparkling pools -plus one for the 
kiddies. There are 2 courts for tennis; dozens 
of glorious mountain and desert trails for 
riding; dancing and entertainment for adults 
and children; delicious food; and deluxe guest 
rooms completely encircled by the beautiful 
championship course. Rates are moderate and 
include all golf greens fees. 

We're sorry there's no surf, but let us convince 
you that Scottsdale (near Phoenix) is the place 
to spend a winter vacation. Surf next summer 
-we're only open from September to June. 
Write Jud Bunnell for illustrated brochures. 

SCOTTSDALE--r 
COUNTRY CLUB RESORT 
AT SCOTTSDALE COUNTRY CLUB. ARIZONA 

7702 East Shea Boulevard - 941.6000 
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tive at S. H. Benson Ltd., London, and 
R. Humphrey Marshall, account execu- 
tive at Colman Prentis & Varley Ltd., 
London, join David Williams and Part- 
ners Ltd., that city, as group account 
executives. 

Ronald Elliott, senior publicity ex- 
ecutive, becomes publications editor in 
publicity department of Rediffusion 
Ltd., London. 

Michael Patmore appointed chair- 
man of Talking Pictures Ltd., London. 

He was previously director of J. Walter 
Thompson Ltd., that city. 

ALLIED FIELDS 

Allan M. Ephraim, with Internal Rev- 
enue Service, and Jason L. Shrinsky, at 
FCC, and Arthur J. Whalen Jr., 1964 
graduate of Georgetown Law School, 
have become associated with Washing- 
ton law firm of Grove, Paglin, Jaskie- 
wicz, Sells, Gilliam & Putbrese. Paul A. 
O'Bryan, one of founders of firm in 

May of this year, resigned to devote 
time to other interests. 

DEATHS 

Art Gleeson, 58, former sports di- 
rector of Mutual Broadcasting System 
and baseball announcer for Boston Red 
Sox, died Nov. 27 of what was believed 
to be a heart attack in Gold Beach, Ore. 
He was with Armed Forces Radio from 
1946 -48 and covered New York Yan- 
kees with Mel Allen before joining 
Mutual in 1951. 

SPECIAL REPORT: TV HOMES 

TV penetration climbs to 93% 
NIELSEN COUNTY -BY- COUNTY LISTING SHOWS WHERE THE SETS ARE 

Television households in the United 
States (excluding Alaska) increased 
1,354,390 in the period between Sep- 
tember 1963 and September 1964, ac- 
cording to new county -by- county esti- 
mates being released today (Dec. 7) by 
the A. C. Nielsen Co. 

The rise, from 51,401,600 to 52,755,- 
990, also reflects a gain in TV pene- 
tration from 92% to 93% of the total 
households. 

As a base for its estimates, Nielsen 

used total household estimates for Sales 
Management magazine. The latter fig- 
ures are based on growth rates applied 
by that publication to its own Jan. 1, 
1964, counts. 

The television ownership percentages 
are based on U. S. Census percent 
levels as of April 1960, revised to re- 
flect conversion of nontelevision house- 
holds to TV owners as shown by TV 
penetration growth rates from succes- 
sive Advertising Research Foundation- 

Census sampling studies. 
The television households have been 

derived by applying percent ownership 
estimates to the Sales Management 
estimates of total households. 

Estimates for Alaska were last pro- 
vided in Nielsen's 1962 report (BROAD- 
CASTING, Dec. 17, 1962). 

The county -by- county figures, with 
Sales Management's total household 
estimates, are available from Nielsen 
in booklet forni. 

County 
TV 

Homes % County 
TV 

Homes % County 
TV 

Homes % County 
TV 

Homes 
TV 

County Homes 

ALABAMA Mobile 85,610 92 Clark 4,900 83 Pulaski 74,000 92 Placer 18,590 92 
Monroe 3,500 69 Clay 5,190 82 Randolph 2,690 77 Plumas 3,220 85 

Autauga 3,570 85 Montgomery 44,800 89 Cleburne 2,210 82 St. Francis 6,700 81 Riverside 111,510 92 
Baldwin 12,730 90 Morgan 15,930 88 Cleveland 1,360 75 Saline 7,300 91 Sacramento 177,620 95 
Barbour 4,330 72 Perry 2,480 63 Columbia 6,270 80 Scott 1,550 78 San Benito 4,370 89 
Bibb 2,640 80 Pickens 3,950 73 Conway 3,600 84 Searcy 1,610 73 San Bernardino 
Blount 5,680 86 Pike 5,060 78 Craighead 13,220 91 Sebastian 23,940 92 172,430 94 
Bullock 2,180 68 Randolph 4,090 79 Crawford 5,150 80 Sevier 2,810 85 San Diego 343,170 95 
Butler 4,700 78 Russell 10,600 85 Crittenden 10,610 84 Sharp 1,030 64 San Francisco 255,140 87 
Calhoun 25,090 90 St. Clair 5,640 85 Cross 3,890 83 Stone 1,240 73 San Joaquin 74,970 92 
Chambers 8,740 84 Shelby 7,780 89 Dallas 2,300 82 Union 12,960 87 San Luis Obispo 
Cherokee 3,560 85 Sumter 3,030 69 Desha 4,090 79 Van Buren 1,800 82 28,080 91 
Chilton 5,620 80 Talladega 15,090 87 Drew 3,190 76 Washington 15,880 83 San Mateo 155,460 96 
Choctaw 2,810 68 Tallapoosa 8,220 84 Faulkner 6,810 85 White 8,680 87 Santa Barbara 66,640 92 
Clarke 4,680 72 Tuscaloosa 25,580 87 Franklin 2,580 81 Woodruff 2,790 78 Santa Clara 238,700 95 
Clay 2,710 82 Walker 12,830 90 Fulton. 1,120 62 Yell 3,060 83 Santa Cruz 32,110 91 
Cleburne 2,290 82 Washington 2,710 75 Garland 14,980 88 State total 454,500 Shasta 20,610 93 
Coffee 7,020 84 Wilcox 2,320 61 Grant 2,020 84 Sierra 730 82 
Colbert 11500 84 Winston 3,160 85 Greene 6,380 88 CALIFORNIA Siskiyou 9,690 85 
Conecuh 3,000 73 State total 796,780 Hempstead 4,530 81 Solano 41,740 96 
Coosa 2,070 80 Hot Spring 5,320 84 Alameda 301,560 94 Sonoma 49,820 91 
Covington 8,060 83 ARIZONA Howard 2,790 85 Alpine 70 74 Stanislaus 47,410 90 
Crenshaw 2,860 79 Independence 5,020 82 Amador 2,810 88 Sutter 10,240 93 
Cullman 11,150 91 Apache 3,030 50 Izard 1,300 65 Butte 28,900 91 Tehama 8,420 94 
Dale 7,980 87 Cochise 15,880 85 Jackson 4,950 82 Calaveras 3,280 89 Trinity 2,560 83 
Dallas 11,540 79 Coconino 8,440 66 Jefferson 21,310 87 Colusa 3,440 88 Tulare 47,260 92 
De Kalb 9,810 86 Gila 6,040 81 Johnson 2,970 78 Contra Costa 132,610 96 Tuolumne 4,690 87 
Elmore 6,570 83 Graham 2,980 76 Lafayette 2,520 84 Del Norte 4,600 84 Ventura 67,470 95 
Escambia 7,350 82 Greenlee 2,490 86 Lawrence 4,040 79 Eldorado 11,480 93 Yolo 22,150 92 
Etowah 27,360 91 Maricopa 224,100 93 Lee 3,670 72 Fresno 110,920 93 Yuba 11,440 92 
Fayette 3,510 82 Mohave 1,950 78 Lincoln 2,620 77 Glenn 5,370 91 State total 5,402,990 
Franklin 4,660 80 Navajo 5,780 60 Little River 1,920 77 Humboldt 30,680 92 
Geneva 4,780 82 Pima 87,490 93 Logan 3,670 81 Imperial 17,830 84 COLORADO 
Greene 1,790 58 Pinal 15,840 88 Lonoke 5,700 89 Inyo 3,070 73 
Hale 2,950 66 Santa Cruz 2,500 78 Madison 1,870 67 Kern 87,110 93 Adams 38,810 98 
Henry 2,800 80 Yavapai 7,790 76 Marion 1,480 82 Kings 13,190 90 Alamosa 2,290 82 
Houston 13,670 89 Yuma 12,970 85 Miller 8,420 89 Lake 4,730 82 Arapahoe 36,960 96 
Jackson 8,090 84 State total 397,280 Mississippi 17,210 88 Lassen 3,560 85 Archuleta 510 73 
Jefferson 177,200 92 Monroe 3,420 73 Los Angeles 2,133,590 95 Baca 1,260 63 
Lamar 3,100 81 ARKANSAS Montgomery 1,170 78 Madera 11,090 91 Bent 1,650 87 
Lauderdale 15,050 82 Nevada 2,240 77 Marin 51,430 94 Boulder 25,260 93 
Lawrence 4,790 '79 Arkansas 8,270 88 Newton 960 64 Mariposa 1,620 81 Chaffee 2,350 84 
Lee 11,030 84 Ashley 5,240 81 Ouachita 7,560 83 Mendocino 12,870 83 Cheyenne 630 '78 
Limestone 8,800 82 Baxter 2,490 78 Perry 1,220 87 Merced 26,100 92 Clear Creek 880 88 
Lowndes 1,980 62 Benton 10,700 84 Phillips 9,330 78 Modos 2,000 83 Conejos 1,580 79 
Macon 4,400 77 Boone 4,290 81 Pike 1,770 81 Mono 600 66 Costilla 550 61 
Madison 36,630 87 Bradley 3,130 80 Poinsett 6,910 89 Monterey 53,640 92 Crowley 1,010 92 
Marengo 4,540 69 Calhoun 1,300 81 Polk 2,670 76 Napa 19,780 92 Custer 320 80 
Marion 4,730 84 Carroll 3,360 82 Pope 5,480 84 Nevada 6,910 89 

Source: A. C. Nielsen Marshall 12,300 87 Chicot 460 71 Prairie 2,310 83 Orange 291,910 97 Co. 
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County 

Delta 
Denver 
Dolores 
Douglas 
Eagle 
Elbert 
El Paso 
Fremont 
Garfield 
Gilpin 
Grand 
Gunnison 
Hinsdale 
Huerfano 
Jackson 
Jefferson 
Kiowa 
Kit Carson 
Lake 
La Plata 
Larimer 
Las Animas 
Lincoln 
Logan 
Mesa 
Mineral 
Moffat 
Montezuma 
Montrose 
Morgan 
Otero 
Ouray 
Park 
Phillips 
Pitkin 
Prowers 
Pueblo 
Rio Blanco 
Rio Grande 
Routt 
Saguache 
San Juan 
San Miguel 
Sedgwick 
Summit 
Teller 
Washington 
Weld 
Yuma 
State total 

TV 
Homes % 

4,390 86 
167,310 92 

330 65 
1,550 97 
1,030 79 
1,040 86 

51,320 95 
5,500 86 
3,280 82 

360 91 
850 '77 

1,210 76 
200 100 

1,810 '79 
440 89 

50,900 97 
550 78 

1,630 78 
1,670 83 
5,240 85 

18,600 93 
4,180 76 
1,490 87 
5,400 88 

15,640 91 
130 67 

1,810 76 
3,640 85 
5,070 87 
5,950 94 
6,290 89 

470 79 
510 85 

1,400 93 
670 67 

3,040 76 
33,540 95 

1,290 86 
2,450 79 
1,310 73 

820 75 
180 90 
700 78 

1,150 89 
510 85 
820 91 

1,670 83 
21,860 95 
2,360 84 

557,620 

TV 
County Homes 

CONNECTICUT 

Fairfield 204,850 
Hartford 215,120 
Litchfield 37,600 
Middlesex 26,640 
New Haven 206,410 
New London 51,850 
Tolland 19,660 
Windham 20,640 
State total 782,770 

DELAWARE 

Kent 19,420 
New Castle 94,780 
Sussex 20,780 
State total 134,980 

DISTRICT OF COLUMBIA 

Dist. of Columbia 
234,030 

District total 234,030 

FLORIDA 

Alachua 19,310 
Baker 1,480 
Bay 18,200 
Bradford 3,090 
Brevard 42,260 
Broward 129,590 
Calhoun 1,510 
Charlotte 6,560 
Citrus 3,070 
Clay 9,930 
Collier 5,740 
Columbia 5,140 
Dade 348,830 
De Soto 2,970 
Dixie 850 
Duval 135,390 
Escambia 50,040 

% 

97 
95 
95 
95 
96 
94 
95 
94 

93 
96 
89 

91 

82 
87 
91 
86 
91 
95 
72 
86 
81 
88 
81 
82 
92 
82 
65 
93 
93 

County 

Flagler 
Franklin 
Gadsden 
Gilchrist 
Glades 
Gulf 
Hamilton 
Hardee 
Hendry 
Hernando 
Highlands 
Hillsborough 
Holmes 
Indian River 
Jackson 
Jefferson 
Lafayette 
Lake 
Lee 
Leon 
Levy 
Liberty 
Madison 
Manatee 
Marion 
Martin 
Monroe 
Nassau 
Okaloosa 
Okeechobee 
Orange 
Osceola 
Palm Beach 
Pasco 
Pinellas 
Polk 
Putnam 
St. Johns 
St. Lucie 
Santa Rosa 
Sarasota 
Seminole 
Sumter 
Suwannee 
Taylor 
Union 
Volusia 
Wakulla 
Walton 
Washington 
State total 

TV 
Homes 

1,260 
1,700 
7,650 

650 
580 

2,140 
1,500 
3,400 
2,470 
3,370 
6,850 

128,390 
2,190 
8,780 
7,660 
1,880 

610 
19,010 
20,290 
18,730 
2,370 

670 
2,680 

26,370 
14,950 
6,760 

13,070 
4,630 

16,750 
2,080 

88,140 
6,660 

85,310 
12,120 

155,650 
59,370 
8,720 
8,610 

12,780 
8,080 

30,580 
18,590 
3,270 
3,510 
2,990 

980 
48,100 

1,260 
3,670 
2,610 

1,667,460 

% 

84 
74 
79 
81 
72 
79 
71 
87 
75 
84 
83 
92 
'71 
84 
77 
72 
68 
91 
89 
87 
70 
75 
67 
92 
82 
87 
78 
89 
91 
87 
93 
85 
90 
88 
93 
91 
87 
88 
86 
91 
89 
91 
82 
73 
75 
81 
90 
84 
80 
77 

County 

GEORGIA 

Appling 
Atkinson 
Bacon 
Baker 
Baldwin 
Banks 
Barrow 
Bartow 
Ben Hill 
Berrien 
Bibb 
Bleckley 
Brantley 
Brooks 
Bryan 
Bulloch 
Burke 
Butts 
Calhoun 
Camden 
Candler 
Carroll 
Catoosa 
Charlton 
Chatham 
Chattahoochee 
Chattooga 
Cherokee 
Clarke 
Clay 
Clayton 
Clinch 
Cobb 
Coffee 
Colquitt 
Columbia 
Cook 
Coweta 
Crawford 
Crisp 
Dade 
Dawson 
Decatur 
De Kalb 
Dodge 
Dooly 
Dougherty 
Douglas 
Early 

TV 
Homes 

2,400 
910 

1,670 
'710 

4,860 
1,370 
3,900 
7,690 
2,920 
2,320 

41,390 
2,020 
1,220 
3,020 
1,250 
5,340 
3,640 
1,990 
1,100 
2,390 
1,320 
9,950 
5,900 
1,060 

51,620 
1,220 
4,850 
5,910 

12,350 
800 

14,110 
1,290 

35,220 
4,390 
7,760 
3,300 
2,520 
6,800 

960 
3,870 
2,140 

810 
4,950 

84,080 
3,440 
2,190 

20,950 
4,390 
2,360 

% 

75 
61 
79 
71 
80 
81 
89 
90 
75 
75 
91 
78 
81 
79 
83 
84 
73 
86 
61 
88 
78 
91 
94 
82 
91 
94 
88 
91 
89 
73 
95 
76 
95 
77 
86 
87 
79 
85 
69 
77 
89 
81 
83 
96 
80 
78 
89 
91 
76 

TV 
County Homes 
Echols 350 
Effingham 2,080 
Elbert 4,420 
Emanuel 3,730 
Evans 1,610 
Fannin 2,910 
Fayette 1,850 
Floyd 18,440 
Forsyth 3,230 
Franklin 3,300 
Fulton 162,130 
Gilmer 1,850 
Glascock 490 
Glynn 12,200 
Gordon 5,020 
Grady 4,010 
Greene 2,160 
Gwinnett 12,510 
Habersham 4,330 
Hall 13,440 
Hancock 1,460 
Haralson 3,680 
Harris 2,320 
Hart 3,720 
Heard 1,080 
Henry 3,950 
Houston 11,390 
Irwin 1,730 
Jackson 4,450 
Jasper 1,070 
Jeff Davis 1,710 
Jefferson 3,410 
Jenkins 1,890 
Johnson 1,720 
Jones 1,700 
Lamar 2,380 
Lanier 970 
Laurens 7,390 
Lee 1,090 
Liberty 2,880 
Lincoln 1,160 
Long 770 
Lowndes 11,450 
Lumpkin 1,580 
McDuff'ie 3,040 
McIntosh 1,310 
Macon 2,370 
Madison 2,620 

70 
83 
88 
78 
85 
81 
88 
91 
92 
89 
93 
81 
82 
88 
91 
83 
77 
93 
85 
91 
66 
88 
83 
89 
83 
86 
92 
79 
87 
'77 
78 
79 
80 
82 
81 
85 
74 
81 
78 
82 
83 
77 
83 
88 
84 
77 
74 
85 

Co. Source: A. C. Nielsen 

NEW 500 SERIES .. . 

World's Most Advanced 

Cartridge Tape 

Equipment 

From the established leader in tape cartridge systems 
-SPOTMASTER -comes today's most advanced 
units, the 500B series. Featuring all- modular, all - 
solid -state design and your choice of 1, 2 or 3 auto- 
matic electronic cuing tones, the 500B continues 
the SPOTMASTER tradition of superior quality at 
sensible prices. 

Check these other SPOTMASTER features: 
Meets or exceeds all existing and proposed NAB 
standards. 
Separate record and reproduce heads. A -B moni- 
toring. Biased cue recording. Zener controlled pow- 
er supply. 
Popular 500A series, today serving over 1,000 sta- 

BROADCASTING, December 7, 1964 

tions world -wide, now available at new low prices. 
14 models match every programming need: re- 
corder- playback and playback -only ... compact and 
rack -mount ... monophonic and stereo. 
Delayed Programming option permits instant dele- 
tion of objectionable material from live originations. 
Heavy duty construction throughout, with rugged 
hysteresis synchronous motors, top specs and 
performance. 
Lease /purchase option. Ironclad guarantee for 
one full year. 

Write for complete information: 

BROADCAST ELECTRONICS, INC. 
8800 Brookville Rd., Silver Spring, Md. JU 8 -4983 ( 301) 
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County 
TV 

Homes % County 
TV 

Homes % County 
TV 

Homes % County 
TV 

Homes County 
TV 

Homes 

Marion 860 66 Payette 3,530 91 Winnebago 65,820 96 Buchanan 5,520 94 Cowley 11,400 93 
Meriwether 4,010 82 Power 1,000 83 Woodford 7,090 92 Buena Vista 6,120 94 Crawford 12,080 94 
Miller 1,270 75 Shoshone 5,470 90 State total 3,073,130 Butler 4,880 92 Decatur 1,800 90 
Mitchell 3,740 78 Teton 680 98 Calhoun 4,680 94 Dickinson 6,930 90 
Monroe 2,180 84 Twin Falls 12,490 94 INDIANA Carroll 6,500 96 Doniphan 2,840 92 
Montgomery 1,000 67 Valley 740 82 Cass 5,620 94 Douglas 12,360 91 
Morgan 2,080 80 Washington 2,230 86 Adams 6,860 94 Cedar 5,320 95 Edwards 1,660 92 
Murray 2,350 84 State total 185,840 Allen 72,930 96 Cerro Gordo 14,990 95 Elk 1,450 85 
Muscogee 43,510 92 Bartholomew 15,040 96 Cherokee 5,070 94 Ellis 5,540 94 
Newton 
Oconee 

5,200 
1,580 

88 
93 

ILLINOIS Benton 
Blackford 

3,110 
4,470 

94 
95 

Chickasaw 
Clarke 

4,010 
2,470 

93 
92 

Ellsworth 
Finney 

2,290 
4,730 

88 
93 

Oglethorpe 1,500 79 Adams 21,210 96 Boone 8,250 96 Clay 5,300 91 Ford 6,270 94 
Paulding 3,470 91 Alexander 4,090 87 Brown 1,990 95 Clayton 6,060 90 Franklin 6,420 92 
Peach 3,120 84 Bond 4,020 89 Carroll 5,150 95 Clinton 16,580 96 Geary 7,860 92 
Pickens 2,180 87 Boone 6,220 94 Cass 12,200 95 Crawford 5,300 95 Gove 1,090 84 
Pierce 1,810 79 Brown 1,820 91 Clark 18,580 96 Dallas 7,390 95 Graham 1,560 92 
Pike 1,420 79 Bureau 11,230 94 Clay 7,710 95 Davis 2,600 93 Grant 1,280 91 
Polk 7,290 89 Calhoun 1,650 92 Clinton 9,570 96 Decatur 2,690 87 Gray 1,190 92 
Pulaski 1,760 77 Carroll 5,770 95 Crawford 2,110 88 Delaware 4,870 94 Greeley 530 89 
Putnam 1,630 81 Cass 4,320 92 Daviess 7,190 91 Des Moines 13,770 95 Greenwood 3,280 89 
Quitman 430 72 Champaign 37,020 94 Dearborn 8,580 95 Dickinson 3,540 91 Hamilton 840 84 
Rabun 1,640 82 Christian 11,020 94 Decatur 5,830 94 Dubuque 20,680 93 Harper 3,030 92 
Randolph 1,980 73 Clark 4,940 91 De Kalb 8,370 96 Emmet 3,760 85 Harvey 7,370 91 
Richmond 34,330 92 Clay 4,260 85 Delaware 33,740 96 Fayette 8,010 94 Haskell 830 92 
Rockdale 2,570 89 Clinton 6,580 94 Dubois 7,010 91 Floyd 6,080 94 Hodgeman 790 87 
Schley 700 78 Coles 13,080 94 Elkhart 32,460 94 Franklin 4,470 95 Jackson 3,070 90 
Screven 2,660 '76 Cook 1,584,640 95 Fayette 7,030 95 Fremont 3,060 96 Jefferson 3,200 91 
Seminole 1,370 80 Crawford 6,550 94 Floyd 15,440 97 Greene 4,310 96 Jewell 2,000 80 
Spalding 9,620 90 Cumberland 2,800 90 Fountain 5,680 95 Grundy 4,300 96 Johnson 48,790 97 
Stephens 4,520 85 De Kalb 16,800 95 Franklin 4,120 91 Guthrie 4,120 94 Kearny 830 93 
Stewart 1,190 66 De Witt 5,340 94 Fulton 5,200 94 Hamilton 6,050 95 Kingman 3,120 95 
Sumter 5,090 75 Douglas 6,100 94 Gibson 8,780 94 Hancock 4,130 94 Kiowa 1,260 84 
Talbot 1,290 76 Du Page 98,620 98 Grant 22,530 95 Hardin 7,180 94 Labette 8,130 91 
Taliaferro 600 74 Edgar 7,000 93 Greene 8,410 93 Harrison 4,980 94 Lane 820 91 
Tattnall 2,950 82 Edwards 2,140 86 Hamilton 12,630 96 Henry 4,910 89 Leavenworth 11,980 95 
Taylor 1,640 '78 Effingham 6,170 88 Hancock 8,850 96 Howard 3,340 88 Lincoln 1,680 84 
Telfair 2,120 68 Fayette 5,780 90 Harrison 5,130 93 Humboldt 3,700 93 Linn 2,630 91 
Terrell 2,430 76 Ford 4,900 94 Hendricks 12,430 96 Ida 3,030 95 Logan 1,090 84 
Thomas 8,450 85 Franklin 11,670 91 Henry 14,710 96 Iowa 4,750 93 Lyon 7,410 87 
Tift 5,140 80 Fulton 12,790 94 Howard 21,670 96 Jackson 5,830 93 McPherson 6,650 88 
Toombs 3,290 73 Gallatin 1,850 84 Huntington 10,410 96 Jasper 11,100 96 Marion 4,240 88 
Towns 930 85 Greene 5,160 94 Jackson 8,920 95 Jefferson 4,410 92 Marshall 4,700 87 
Treutlen 1,160 73 Grundy 6,810 96 Jasper 5,070 94 Johnson 14,720 92 Meade 1,750 97 
Troup 11,330 86 Hamilton 2,450 82 Jay 6,760 93 Jones 5,610 95 Miami 5,810 95 
Turner 1,680 80 Hancock 7,270 94 Jefferson 6,350 93 Keokuk 4,350 91 Mitchell 2,400 86 
Twiggs 1,360 75 Hardin 1,540 91 Jennings 4,290 93 Kossuth 6,740 95 Montgomery 13,980 91 
Union 1,410 83 Henderson 2,390 92 Johnson 13,520 97 Lee 12,810 95 Morris 2,110 88 
Upson 5,930 87 Henry 15,660 96 Knox 13,000 95 Linn 44,180 96 Morton 960 87 
Walker 12,940 92 Iroquois 9,940 94 Kosciusko 13,000 95 Louisa 2,970 93 Nemaha 3,580 92 
Walton 4,900 87 Jackson 12,060 91 Lagrange 4,080 87 Lucas 3,090 88 Neosho 5,880 92 
Ware 8,410 85 Jasper 3,050 90 Lake 150,770 96 Lyon 3,850 92 Ness 1,620 90 
Warren 1,300 76 Jefferson 9,100 91 La Porte 28,420 97 Madison 3,730 96 Norton 2,410 89 
Washington 3,320 69 Jersey 4,720 93 Lawrence 10,860 95 Mahaska 6,830 92 Osage 3,920 91 
Wayne 4,190 84 Jo Daviess 5,880 90 Madison 38,740 97 Marion 7,210 94 Osborne 2,020 84 
Webster 500 62 Johnson 1,860 89 Marion 218,150 96 Marshall 11,640 97 Ottawa 2,010 84 
Wheeler 900 69 Kane 63,010 96 Marshall 9,530 94 Mills 3,210 95 Pawnee 2,760 92 
White 1,470 81 Kankakee 24,780 95 Martin 2,680 92 Mitchell 3,940 94 Phillips 2,730 83 
Whitfield 12,180 92 Kendall 5,510 97 Miami 11,880 94 Monona 3,920 93 Pottawatomle 3,320 90 
Wilcox 1,520 80 Knox 19,260 96 Monroe 17,000 93 Monroe 2,880 93 Pratt 3,820 93 
Wilkes 2,220 74 Lake 87,380 97 Montgomery 10,250 96 Montgomery 4,490 94 Rawlins 1,420 89 
Wilkinson 1,900 79 La Salle 33,390 94 Morgan 10,410 96 Muscatine 10,720 96 Reno 18,850 95 
Worth 3,250 81 Lawrence 5,420 92 Newton 3,300 94 Obrien 5,520 95 Republic 2,890 88 
State total 1,005,690 Lee 10,290 95 Noble 8,460 94 Osceola 2,680 92 Rice 4,140 94 

Livingston 11,230 93 Ohio 1,260 97 Page 6,010 92 Riley 9,820 90 
HAWAII Logan 

McDonough 
8,850 
8,540 

94 
94 

Orange 
Owen 

4,770 
3,480 

92 
94 

Palo Alto 
Plymouth 

3,590 
6,650 

88 
95 

Rooks 
Rush 

2,660 
1,750 

92 
92 

Hawaii 12,840 81 McHenry 27,930 98 Parke 4,680 95 Pocahontas 3,810 93 Russell 3,350 91 
Honolulu 132,290 94 McLean 25,220 94 Perry 4,630 91 Polk 85,250 96 Saline 16,250 94 
Kauai 4,070 52 Macon 37,710 95 Pike 3,710 91 Pottawattamie 25,450 95 Scott 1,540 91 
Maui 10,580 88 Macoupin 13,310 94 Porter 18,330 96 Poweshiek 5,360 94 Sedgwick 102,090 96 
State total 159,780 Madison 69,310 96 Posey 5,320 90 Ringgold 2,250 94 Seward 5,020 91 

Marion 11,950 93 Pulaski 3,340 90 Sac 4,920 93 Shawnee 45,080 95 
IDAHO Marshall 3,890 93 Putnam 6,730 95 Scott 36,890 96 Sheridan 1,070 89 

Mason 4,710 94 Randolph 8,780 94 Shelby 4,270 95 Sherman 2,000 91 
Ada 29,390 94 Massac 4,220 90 Ripley 5,750 93 Sioux 6,790 89 Smith 2,400 89 
Adams 730 82 Menard 2,750 92 Rush 5,880 96 Story 14,090 95 Stafford 2,290 92 
Bannock 13,510 92 Mercer 5,170 96 St. Joseph 71,000 97 Tama 6,190 94 Stanton 500 83 
Bear Lake 1,750 87 Monroe 4,580 93 Scott 3,820 91 Taylor 2,920 89 Stevens 1,060 82 
Benewah 1,710 90 Montgomery 9,510 93 Shelby 10,570 96 Union 4,070 92 Sumner 7,700 93 
Bingham 7,320 95 Morgan 9,950 92 Spencer 4,250 92 Van Buren 2,710 90 Thomas 1,950 85 
Blaine 1,090 84 Moultrie 3,800 91 Starke 4,870 94 Wapello 13,860 95 Trego 1,390 87 
Boise 440 88 Ogle 11,870 95 Steuben 4,960 95 Warren 6,380 95 Wabaunsee 1,900 86 
Bonner 4,240 88 Peoria 56,780 95 Sullivan 6,680 94 Washington 5,340 91 Wallace 600 85 
Bonneville 13,920 95 Perry 5,360 91 Switzerland 1,990 90 Wayne 2,940 89 Washington 3,070 85 
Boundary 1,400 82 Piatt 4,610 96 Tippecanoe 24,940 94 Webster 14,590 95 Wichita 680 85 
Butte 850 94 Pike 6,160 92 Tipton 4,710 96 Winnebago 3,760 94 Wilson 4,080 87 
Camas 280 94 Pope 1,010 84 Union 1,850 92 Winneshlek 5,380 91 Woodson 1,520 84 
Canyon 16,160 90 Pulaski 2,500 86 Vanderburgh 48,100 95 Woodbury 32,370 96 Wyandotte 57,190 95 
Caribou 1,380 86 Putnam 1,340 89 Vermillion 5,320 95 Worth 2,810 94 State total 652,560 
Cassia 4,270 93 Randolph 7,900 94 Vigo 32,600 96 Wright 5,780 95 
Clark 
Clearwater 

270 
2,260 

92 
87 

Richland 
Rock Island 

4,420 
46,540 

88 
97 

Wabash 
Warren 

9,800 
2,410 

92 
93 

State total 809,650 KENTUCKY 

Custer 
Elmore 

690 
4,920 

77 
93 

St. Clair 
Saline 

79,520 
7,720 

95 
92 

Warrick 
Washington 

6,510 
5,000 

93 
91 

KANSAS Adair 
Allen 

2,900 
3,110 

74 
86 Franklin 1,790 90 Sangamon 46,340 94 Wayne 22,480 96 Allen 5,130 88 Anderson 2,480 92 Fremont 2,170 94 Schuyler 2,610 93 Wells 6,300 94 Anderson 2,690 90 Ballard 2,490 92 

Gem 2,530 90 Scott 1,810 95 White 5,830 94 Atchison 5,970 95 Barren 7,500 88 
Gooding 2,370 91 Shelby 6,550 90 Whitley 6,220 96 Barber 2,500 89 Bath 1,950 '78 
Idaho 3,280 80 Stark 2,270 95 State total 1,396,480 Barton 10,330 96 Bell 6,630 85 
Jefferson 2,820 97 Stephenson 14,280 95 Bourbon 5,190 91 Boone 6,840 96 Jerome 3,080 93 Tazewell 31,510 96 IOWA Brown 4,470 91 Bourbon 4,850 90 
Kootenai 9,410 94 Union 4,520 92 Butler 11,130 94 Boyd 14,710 96 Latah 5,370 87 Vermilion 29,870 95 Adair 3,130 95 Chase 1,140 88 Boyle 5,240 87 
Lemhi 1,240 69 Wabash 3,890 91 Adams 1,970 89 Chautauqua 1,910 91 Bracken 1,930 92 
Lewis 1,270 91 Warren 6,460 95 Allamakee 4,180 93 Cherokee 6,940 94 Breathitt 1,850 62 Lincoln 900 90 Washington 3,850 90 Appanoose 4,630 91 Cheyenne 1,250 90 Breckinridge 3,580 87 Madison 2,190 95 Wayne 5,110 84 Audubon 3,130 95 Clark 1,210 93 Bullitt 4,390 93 
Minidoka 3,840 89 White 5,090 83 Benton 6,880 95 Clay 3,090 84 Butler 2,100 84 Nez Perce 8,300 91 Whiteside 18,180 95 Black Hawk 36,750 96 Cloud 3,980 85 Caldwell 3,440 82 Oneida 820 91 Will 57,840 96 Boone 7,900 95 Coffey 2,430 84 

Source: A. C. Owyhee 1,740 92 Williamson 14,370 93 Bremer 6,080 94 Comanche 840 84 Nielsen Co. 
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TV ownership by graphic areas 

Total 
house- 
holds 

Tele- 
Tele- vision 
vision pene- 
house- tra- 
holds tion 

Total U. S. 56,666,300 52,755,990 

Continental U. S. 
56,489,200 52.596,210 

Northeast 14,124,400 13,500,020 

New England 3,265,700 3,119,780 
Conn. 818,100 782,770 
Me. 287,300 270,710 
Mass. 1,592,400 1,525,600 
N. H. 188,200 178,120 
R. I. 267,400 258,230 
Vt. 112,300 104,350 

Middle Atlantic 
10,858,700 

N. J, 1,961,100 
N. Y. 5,452,200 
Pa. 3,445,400 

North Central 16,185,200 
East North Central 

11,352,300 
Ill. 3,233,500 
Ind. 1,463,900 
Mich. 2,365,100 
Ohio 3,075,300 

Total 
house- 
holds 

Tele- 
Tele- vision 
vision pene- 
house- tra- 
holds tion 

93% Wis. 1,214,500 1,159,300 

West North Central 
93 4,832,900 4,509,350 

96 
Iowa 858,000 809,650 
Kan. 703,400 652,560 
Minn. 1,040,600 970,070 
Mo. 1,405,300 1,312,350 
Neb. 448,500 418,950 
N. D. 175,300 161,710 
S. D. 201,800 184,060 

South 16,609,200 14,851,110 
South Atlantic 

7,909,000 7,149,680 
Del. 142,500 134,980 
Wash., D.C. 257,400 234,030 
Fla. 1,843,500 1,667,460 
Ga. 1,140,200 1,005,690 
Md. 947,900 910,760 
N. C. 1,263,700 1,121,350 
S. C. 640,600 558,900 
Va. 1,176,000 1,058,890 
W. Va. 497,200 457,620 

East South Central 
3,412,000 2,969,790 

Ala. 921,000 796,780 

96 
96 
94 
96 
95 
97 
93 

10,380,240 96 
1,902,900 97 
5,179,090 95 
3,298,250 96 

15,387,480 95 

10.878,130 96 
3,073,130 95 
1,396,480 95 
2,282,350 96 
2,966,870 96 

Total 
house- 
holds 

95% Ky. 868,100 
Miss. 573,900 
Tenn. 1,049,000 

West South Central 
5,288,200 

Ark. 536,200 
La. 958,800 
Okla. 752,700 
Tex. 3,040,500 

93 
94 
93 
93 
93 
93 
92 
91 
89 

90 
95 
91 
90 
88 
96 
89 
87 
90 
92 

87 
87 Hawaii 

West 
Mountain 

Ariz. 
Colo. 
Idaho 
Mont. 
Nev. 
N. M. 
Utah 
Wyo. 

Pacific 
Calif. 
Ore. 
Wash. 

9,570,400 
2,235,400 

446,300 
605.700 
203,500 
215,400 
113,800 
274,600 
272,600 
103,500 

7,335,000 
5,768.500 

606,500 
960,000 

Tele- 
Tele- vision 
vision pene- 
house- tra- 
holds tion 

779.100 90% 
461,580 80 
932.330 89 

4,731,640 
454,500 
853,600 
683,670 

2,739,870 

8,857,600 
2,014,880 

397,280 
557,620 
185,840 
189,310 
102,310 
238,250 
253.680 

90.590 

6,842,720 
5,402,990 

550.250 
889.480 

89 
85 
89 
91 
90 

93 
90 
89 
92 
91 

90 
87 
93 
88 

93 
94 
91 
93 

177,100 159,780 90 

County 
TV 

Homes % County 
TV 

Homes % County 
TV 

Homes % County 
TV 

Homes 
County Homes 

TV 
% 

Calloway 5,990 89 Metcalfe 1,930 84 Jefferson Davis 7,400 86 Calvert 3,820 89 Genesee 111,250 97 
Campbell 26,110 97 Monroe 2,810 88 Lafayette 22,090 91 Caroline 5,370 88 Gladwin 3,080 93 
Carlisle 1,690 94 Montgomery 3,130 78 Lafourche 14,370 92 Carroll 14,550 96 Gogebic 6,980 92 
Caron 2,170 90 Morgan 2,100 78 La Salle 3,160 81 Cecil 12,980 95 Grand Traverse 9,160 94 
Carter 4,520 87 Muhlenberg 6,750 90 Lincoln 6,710 89 Charles 8,040 90 Gratiot 10,420 96 
Casey 2,540 75 Nelson 5,040 92 Livingston 6,500 83 Dorchester 8,090 88 Hillsdale 9,730 94 
Christian 14,290 91 Nicholas 1,600 84 Madison 3,180 74 Frederick 20,190 94 Houghton 90 
Clark 5,900 87 Ohio 4,220 86 Morehouse 7,770 85 Garrett 4,640 83 Huron 9,070 95 
Clay 3.070 70 Oldham 3,000 94 Natchitoches 6,820 75 Harford 22,080 95 Ingham 62,080 96 
Clinton 1,710 78 Owen 2,080 87 Orleans 182,970 92 Howard 10,490 95 Ionia 11,950 97 
Crittenden 2,120 85 Owsley 660 55 Ouachita 29,590 92 Kent 4,900 92 Iosco 6.520 96 
Cumberland 1,520 76 Pendleton 2,830 94 Plaquemines 5,870 90 Montgomery 108,620 97 Iron 5,050 94 
Daviess 20,240 93 Perry 5,330 77 Pointe Coupee 4,500 80 Prince Georges Isabella 8,640 94 
Edmonson 1,650 78 Pike 12,720 86 Rapides 29,340 91 113,940 97 Jackson 37,930 97 
Elliott 1,340 89 Powell 1,090 64 Red River 1,990 '76 Queen Annes 4,310 90 Kalamazoo 49,610 97 
Estill 2,220 67 Pulaski 7,340 78 Richland 4,900 83 St. Marys 8,980 93 Kalkaska 1,190 92 
Fayette 38,360 92 Robertson 720 90 Sabine 3,550 71 Somerset 4,840 82 Kent 110,420 96 
Fleming 2.610 84 Rockcastle 2,090 67 St. Bernard 9,490 97 Talbot 6,810 92 Keweenaw 740 92 
Floyd 7,620 88 Rowan 2,730 83 St. Charles 5,650 91 Washington 26,930 93 Lake 1,630 90 
Franklin 8,450 92 Russell 2,290 79 St. Helena 1,610 73 Wicomlco 14,610 92 Lapeer 10,960 97 
Fulton 2,640 88 Scott 3,980 88 St. James 3,710 86 Worcester 6,010 82 Leelanau 2,700 93 
Gallatin 1,090 91 Shelby 5,090 93 St. John the Bapt. State total 910,760 Lenawee 21,390 96 
Garrard 2,420 84 Simpson 3,150 90 4,130 86 Livingston 11,340 97 
Grant 2,610 90 Spencer 1,480 92 St. Landry 16.920 82 MASSACHUSETTS Luce 1,510 89 
Graves 8,840 92 Taylor 4,090 83 St. Martin 6,350 87 Mackinac 2,830 91 
Grayson 3,530 82 Todd 2,860 89 St. Mary 12,900 90 Barnstable 23,990 95 Macomb 127,240 98 
Green 2,800 82 Trigg 2,120 88 St. Tammany 10,610 90 Berkshire 42,250 95 Manistee 5,840 94 
Greenup 7,700 93 Trimble 1,280 92 Tangipahoa 14,360 86 Bristol 123,500 97 Marquette 16,340 96 
Hancock 1,290 86 Union 3,700 88 Tensas 2,070 71 Dukes 1,740 87 Mason 6,310 90 
Hardin 14,130 94 Warren 12,470 90 Terrebonne 15,220 91 Essex 175,610 97 Mecosta 5.540 94 
Harlan 9,150 85 Washington 2,540 91 Union 4,170 87 Franklin 15,600 91 Menominee 6,860 95 
Harrison 3,890 90 Wayne 2,300 64 Vermilion 10,210 90 Hampden 131,300 96 Midland 14,820 97 
Hart 3,500 87 Webster 3,750 83 Vernon 4,140 78 Hampshire 27,440 94 Missaukee 1,710 90 
Henderson 9,700 92 Whitley 5,290 83 Washington 11,080 85 Middlesex 358,930 97 Monroe 29,600 97 
Henry 3,040 89 Wolfe 1,030 69 Webster 10,690 88 Nantucket 1,080 90 Montcalm 11,240 96 
Hickman 1,720 91 Woodford 3,000 88 West Baton Rouge Norfolk 153,920 97 Montmorency 1,200 86 
Hopkins 10,990 89 State total 779,100 3,390 85 Plymouth 78,000 96 Muskegon 43,140 97 
Jackson 1,530 61 West Carroll 2,880 82 Suffolk 221,630 93 Newaygo 7,140 94 
Jefferson 188,300 96 LOUISIANA West Feliciana 1,760 77 Worcester 170,610 96 Oakland 204,820 98 
Jessamine 3,190 82 Winn 3,690 79 State total 1,525,600 Oceana 4,370 91 
Johnson 4,040 86 Acadia 12,060 87 State total 853.600 Ogemaw 2,720 94 
Kenton 36,780 97 Allen 4,810 82 MICHIGAN Ontonagon 2,760 86 
Knott 
Knox 

2,490 
4,510 

69 
79 

Ascension 
Assumption 

6,490 
3,620 

82 
80 

MAINE Alcona 1,700 90 
Osceola 
Oscoda 

3,850 
1,030 

94 
86 

Larue 2,660 89 Avoyelles 8,840 84 Androscoggin 25,640 96 Alger 2,390 92 Otsego 2.350 94 
Laurel 4,880 78 Beauregard 4,410 79 Aroostook 24,450 92 Allegan 16,810 97 Ottawa 28,390 96 
Lawrence 2,880 89 Bienville 3,630 81 Cumberland 54,130 96 Alpena 7,410 87 Presque Isle 3,150 85 
Lee 1,090 64 Bossier 15,590 92 Franklin 4,970 89 Antrim 3.000 94 Roscommon 2,510 97 
Leslie 1,110 58 Caddo 65,370 92 Hancock 9,660 95 Arenac 2,720 99 Saginaw 54,180 97 
Letcher 5,060 79 Calcasieu 41,570 93 Kennebec 24,460 94 Baraga 1,850 93 St. Clair 31,300 97 
Lewis 2,870 82 Caldwell 1,840 80 Knox 8,250 91 Barry 8,920 96 St. Joseph 13,140 97 
Lincoln 3,520 80 Cameron 1,630 86 Lincoln 5,400 93 Bay 30,980 97 Sanilac 9,200 95 
Livingston 1,960 89 Catahoula 2,210 71 Oxford 12,160 95 Benzie 2,210 92 Schoolcraft 2,300 88 
Logan 5,480 90 Claiborne 4,050 79 Penobscot 35,000 95 Berrien 45,300 96 Shiawassee 15,640 97 
Lyon 1.180 85 Concordia 4,550 75 Piscataquis 4.680 94 Branch 9,900 96 Tuscola 11,720 96 
McCracken 18,080 94 De Soto 5,370 80 Sagadahoc 6,580 93 Calhoun 41,950 97 Van Buren 15,070 97 
McCreary 1,760 73 East Baton Rouge Somerset 10,790 93 Cass 10.790 95 Washtenaw 49,370 94 
McLean 2,390 89 64,090 93 Waldo 6,150 92 Charlevoix 3,820 93 Wayne 772,240 97 
Madison 8,030 84 East Carroll 2,540 73 Washington 8,960 91 Cheboygan 3.640 89 Wexford 5,230 95 
Magoffin 1,830 76 East Feliciana 2.670 74 York 29,430 96 Chippewa 9,260 92 State total 2,282.350 
Marion 3,750 92 Evangeline 6,930 79 State total. 270,710 Clare 3,720 93 
Marshall 5,210 93 Franklin 5,210 84 Clinton 11,180 97 MINNESOTA 
Martin 
Mason 

1,670 
5,020 

80 
90 

Grant 
Iberia 

3,070 
13,260 

81 
90 

MARYLAND Crawford 
Delta 

1,370 
9,690 

91 
93 Aitkin 3.470 91 

Meade 5,490 95 Iberville 6,790 84 Allegany 23,420 93 Dickinson 7,270 96 Anoka 25,910 98 
Menifee 840 77 Jackson 3,950 84 Anne Arundel 57,990 96 Eaton 14,640 97 

Source: A. C. Mercer 3,980 86 Jefferson 64,010 95 Baltimore 419,650 98 Emmet 4,350 91 Nielsen Co. 
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Becker 5,980 88 George 2,550 88 Hickory 1,310 87 Phillips 1,300 72 Thurston 1,640 91 
Beltrami 4,640 74 Greene 1,400 70 Holt 2,240 86 Pondera 2,080 90 Valley 1,600 84 
Benton 4,350 93 Grenada 3,630 73 Howard 3,000 91 Powder River 460 66 Washington 3,490 97 
Big Stone 2,380 92 Hancock 3,450 84 Howell 5,180 75 Powell 1,770 84 Wayne 2,790 96 
Blue Earth 12,300 93 Harrison 32,490 91 Iron 1,830 83 Prairie 510 72 Webster 1,790 94 
Brown 7,490 90 Hinds 51,940 91 Jackson 207,620 94 Ravalli 3,470 87 Wheeler 340 84 
Carlton 7,500 95 Holmes 4,340 71 Jasper 25,850 93 Richland 2,740 88 York 4,060 90 
Carver 6,150 96 Humphreys 2,800 70 Jefferson 21,120 96 Roosevelt 2,960 90 State total 418,950 
Cass 3,800 75 Issaquena 440 62 Johnson 8,790 93 Rosebud 1,280 76 
Chippewa 4,290 88 Itawamba 3,260 82 Knox 1,930 92 Sanders 1,720 75 NEVADA 
Chisago 3,810 93 Jackson 16,170 90 Laclede 5,430 89 Sheridan 1,820 91 
Clay 10,790 96 Jasper 3,200 80 Lafayette 7,630 93 Silver Bow 14,250 93 Churchill 2,480 92 
Clearwater 1,900 76 Jefferson 1,400 58 Lawrence 6,780 88 Stillwater 1,590 94 Clark 51,140 94 
Cook 870 87 Jefferson Davis Lewis 3,170 91 Sweet Grass 820 75 Douglas 1,170 83 
Cottonwood 3,880 81 2,150 69 Lincoln 4,650 91 Teton 1,910 91 Elko 2,670 68 
Crow Wing 8,800 89 Jones 14,420 88 Linn 4,930 88 Toole 2,050 89 Esmeralda 90 47 
Dakota 23,950 97 Kemper 1,730 69 Livingston 4,730 89 Treasure 320 80 Eureka 170 56 
Dodge 3,550 91 Lafayette 3,860 79 McDonald 3,260 90 Valley 4,950 80 Humboldt 1,680 84 
Douglas 5,710 89 Lamar 3,040 82 Macon 5,210 91 Wheatland 650 81 Lander 330 67 
Faribault 6,590 93 Lauderdale 17,770 89 Madison 2,440 87 Wibaux 440 88 Lincoln 550 78 
Fillmore 6,420 93 Lawrence 1,830 73 Maries 1,920 87 Yellowstone 25,050 95 Lyon 1,860 81 
Freeborn 11,180 95 Leake 3,590 80 Marion 9,350 94 State total 189,310 Mineral 1,630 86 
Goodhue 9,550 95 Lee 10,180 84 Mercer 1,560 86 Nye 1,070 63 
Grant 2,340 94 Leflore 8,580 73 Miller 3,990 91 NEBRASKA Ormsby 2,520 90 
Passaic 130,940 97 Lincoln 5,720 78 Mississippi 4,920 89 Pershing 920 84 
Houston 4,360 93 Lowndes 11,200 86 Moniteau 3,200 91 Adams 8,480 94 Storey 160 78 
Hubbard 2,130 74 Madison 5,740 77 Monroe 3,260 93 Antelope 2,570 86 Washoe 31,250 91 
Isanti 3,400 92 Marion 4,550 75 Montgomery 3,440 90 Arthur 180 89 White Pine 2,620 84 
Itasca 10,030 91 Marshall 3,870 74 Morgan 2,790 90 Banner 380 95 State total 102,310 
Jackson 3,970 90 Monroe 7,490 83 New Madrid 6,510 88 Blaine 210 72 
Kanabec 2,430 90 Montgomery 2,390 68 Newton 9,040 93 Boone 2,270 91 NEW HAMPSHIRE 
Kandiyohi 7,650 89 Neshoba 4,190 81 Nodaway 6,180 91 Box Butte 3,290 91 
Kittson 
Koochiching 
Lac Qui Parle 

1,930 
4,060 
3,600 

80 
80 
90 

Newton 3,890 
Noxubee 2,350 
Oktibbeha 4,630 

81 
65 
74 

Oregon 1,930 
Osage 2,640 
Ozark 1,550 

67 
85 
82 

Boyd 
Brown 
Buffalo 

1,200 
1,130 
7,610 

86 
81 
94 

Belknap 
Carroll 
Cheshire 

8,120 
4,600 

12,510 

96 
94 
92 

Lake 4,340 
Lake of the Wood 

94 Panola 5,660 
Pearl River 5,270 

82 
84 

Pemiscot 8,370 
Perry 3,720 

88 
88 

Burt 
Butler 

2,950 
2,790 

95 
90 

Coos 
Grafton 

10,200 
13,010 

95 
91 

750 57 Perry 1,810 79 Pettis 11,820 92 Cass 5,420 95 Hillsborough 55,490 96 
Le Sueur 5,770 93 Pike 7,620 79 Phelps 6,850 86 Cedar 3,380 94 Merrimack 19,280 94 
Lincoln 2,530 90 Pontotoc 3,800 81 Pike 5,020 90 Chase 1,210 93 Rockingham 30,300 96 
Lyon 5,680 87 Prentiss 4,040 82 Platte 7,510 95 Cherry 2,240 90 Strafford 16,980 95 
McLeod 7,170 94 Quitman 3,120 71 Polk 3,870 88 Cheyenne 4,330 90 Sullivan 7,630 90 
Mahnoman 1,490 88 Rankin 6,720 83 Pulaski 8,380 89 Clay 2,830 97 State total 178,120 
Marshall 
Martin 

3,400 
7,760 

87 
92 

Scott 4,420 
Sharkey 1,650 

80 
69 

Putnam 1,980 
Balls 2,350 

94 
94 

Colfax 
Cuming 

2,880 
3,310 

90 
92 NEW JERSEY 

Meeker 
Mille Lacs 
Morrison 
Mower 
Murray 
Nicollet 
Nobles 
Norman 
Olmsted 
Otter Tail 
Pennington 
Pine 
Pipestone 
Polk 
Pope 
Ramsey 
Red Lake 
Redwood 
Renville 
Rice 
Rock 
Roseau 
St. Louis 

5,130 
3,890 
6,320 

13,700 
3,630 
5,300 
6,350 
2,890 

19,470 
12,630 
3,130 
4,360 
3,820 
9,900 
2,970 

125,180 
1,340 
5,320 
6,120 
9,500 
3,060 
2,260 

69,520 

92 
91 
87 
96 
93 
93 
95 
88 
95 
89 
85 
89 
93 
92 
85 
96 
90 
86 
89 
94 
96 
66 
95 

Simpson 4,100 
Smith 2,690 
Stone 1,560 
Sunflower 6,290 
Tallahatchie 3,420 
Tate 3,380 
Tippah 3,190 
Tishomingo 2,970 
Tunica 2,430 
Union 4,620 
Walthall 2,310 
Warren 10,550 
Washington 16,450 
Wayne 2,970 
Webster 2,010 
Wilkinson 2,020 
Winston 3,560 
Yalobusha 2,230 
Yazoo 5,970 
State total 461,580 

MISSOURI 

82 
77 
82 
66 
67 
79 
84 
76 
69 
89 
72 
82 
77 
74 
74 
63 
76 
70 
78 

Randolph 7,150 
Ray 5,040 
Reynolds 1,060 
Ripley 1,810 
St. Charles 16,680 
St. Clair 2,290 
St. Francois 10,420 
St. Louis 455,910 
Ste. Genevieve 3,050 
Saline 7,190 
Schuyler 1,350 
Scotland 1,940 
Scott 8,950 
Shannon 1,310 
Shelby 2,720 
Stoddard 7,610 
Stone 2,010 
Sullivan 2,420 
Taney 3,080 
Texas 4,260 
Vernon 5,650 
Warren 2,590 
Washington 3,500 

92 
93 
75 
70 
96 
85 
93 
97 
92 
91 
85 
92 
93 
66 
91 
92 
84 
90 
91 
79 
88 
89 
87 

Custer 
Dakota 
Dawes 
Dawson 
Deuel 
Dixon 
Dodge 
Douglas 
Dundy 
Fillmore 
Franklin 
Frontier 
Fumas 
Gage 
Garden 
Garfield 
Gosper 
Grant 
Greeley 
Hall 
Hamilton 
Harlan 
Hayes 

4,160 
3,580 
2,520 
5,600 

910 
2,090 

10,930 
110,170 

800 
2,900 
1,580 
1,210 
2,130 
7,620 

810 
690 
760 
230 
920 

11,310 
2,550 
1,390 

550 

87 
97 
84 
93 
91 
95 
96 
96 
89 
94 
93 
93 
89 
93 
81 
87 
95 
'78 
84 
95 
94 
93 
91 

Atlantic 
Bergen 
Burlington 
Camden 
Cape May 
Cumberland 
Essex 
Gloucester 
Hudson 
Hunterdon 
Mercer 
Middlesex 
Monmouth 
Morris 
Ocean 
Passaic 
Salem 
Somerset 
Sussex 
Union 
Warren 
State total 

52,990 
257,380 

63,570 
121,850 

16,700 
32,790 

280,790 
43,050 

186,320 
16,990 
78,340 

136,220 
105,490 
82,460 
38,700 

130,940 
17,680 
44,480 
15,580 

160,960 
19,620 

1,902,900 

95 
98 
98 
98 
95 
96 
96 
98 
96 
96 
96 
98 
97 
98 
97 
97 
96 
97 
96 
98 
96 

Scott 6,190 97 Adair 6,220 92 Wayne 2,180 84 Hitchcock 1,410 94 
Sherburne 3,270 94 Andrew 3,260 93 Webster 3,680 88 Holt 3,050 78 NEW MEXICO 
Sibley 4,290 93 Atchison 2,590 92 Worth 1,130 94 Hooker 400 100 
Stearns 18,850 93 Audrain 8,220 93 Wright 3,580 81 Howard 1,810 91 Bernalillo 77,780 94 
Steele 7,380 95 Barry 5,100 88 State total 1,312,350 Jefferson 3,210 92 Catron 410 58 
Stevens 2,920 91 Barton 3,310 90 Johnson 1,740 92 Chaves 18,460 93 
Swift 
Todd 

3,850 
5,640 

90 
84 

Bates 4,850 
Benton 2,610 

88 
84 

MONTANA Kearney 
Keith 

2,040 
2,370 

97 
95 

Colfax 
Curry 

2,970 
9,220 

76 
90 

Traverse 2,020 92 Bollinger 2,220 86 Beaverhead 1,830 76 Keya Paha 450 91 De Baca 790 87 
Wabasha 4,670 93 Boone 16,020 93 Big Horn 2,050 79 Kimball 2,610 97 Dona Ana 14,510 88 
Wadena 2,760 79 Buchanan 27,540 94 Blaine 1,670 73 Knox 3,150 83 Eddy 13,860 91 
Waseca 4,780 94 Butler 9,280 86 Broadwater 650 81 Lancaster 50,210 95 Grant 4,040 78 
Washington 15,660 97 Caldwell 2,890 93 Carbon 2,270 87 Lincoln 8,460 93 Guadalupe 960 74 
Watonwan 3,860 90 Callaway 5,990 92 Carter 580 73 Logan 240 81 Harding 250 64 
Wilkin 2,840 95 Camden 2,880 87 Cascade 23,810 94 Loup 270 91 Hidalgo 1,050 75 
Winona 11,150 91 Cape Girardeau Chouteau 1,970 90 McPherson 160 78 Lea 14,570 91 
Wright 8,260 93 12,940 93 Custer 3,440 78 Madison 7,170 90 Lincoln 1,870 81 
Yellow Medicine Carroll 4,070 90 Daniels 930 84 Merrick 2,450 91 Los Alamos 3,710 93 

3,640 81 Carter 800 67 Dawson 3,360 86 Morrill 1,650 87 Luna 2,520 84 
State total 970,070 Cass 9,700 94 Deer Lodge 4,700 92 Nance 1,420 89 McKinley 5,720 68 

Cedar 2,670 86 Fallon 1,060 82 Nemaha 2,460 91 Mora 630 49 
Chariton 3,320 85 Fergus 3,520 80 Nuckolls 2,250 90 Otero 7,380 90 

MISSISSIPPI Christian 3,640 91 Flathead 9,360 89 Otoe 4,790 94 Quay 3,090 81 
Clark 2,540 91 Gallatin 7,030 86 Pawnee 1,390 87 Rio Arriba 4,350 71 

Adams 8,540 79 Clay 29,600 98 Garfield 330 55 Perkins 1,170 97 Roosevelt 4,560 88 
Alcorn 5,980 81 Clinton 3,670 92 Glacier 2,810 83 Phelps 3,080 96 Sandoval 2,630 '75 
Amite 2,390 '70 Cole 11,670 96 Golden Valley 310 78 Pierce 2,300 92 San Juan 10,300 75 
Attala 3,740 72 Cooper 4,380 91 Granite 890 89 Platte 6,970 94 San Miguel 3,640 69 
Benton 1,310 77 Crawford 3,440 80 Hill 5,130 88 Polk 2,120 97 Santa Fe 11,100 88 
Bolivar 8,350 66 Dade 2,170 90 Jefferson 930 84 Redwillow 4,100 93 Sierra 2,000 74 
Calhoun 3,200 78 Dallas 2,710 90 Judith Basin 730 81 Richardson 3,850 92 Socorro 2,370 88 
Carroll 1,300 59 Daviess 2,920 91 Lake 3,550 89 Rock 690 86 Taos 2,570 64 
Chickasaw 3,320 77 De Kalb 2,150 89 Lewis and Clark 8,280 86 Saline 3,820 93 Torrance 1,210 81 
Choctaw 1,450 69 Dent 2,730 '78 Liberty 620 89 Sarpy 9,200 98 Union 1,270 71 
Claiborne 1,650 66 Douglas 2,150 86 Lincoln 3,440 86 Saunders 5,100 94 Valencia 8,460 86 
Clarke 3,220 79 Dunklin 10,000 89 McCone 740 82 Scotts Bluff 9,230 91 State total 238,250 
Clay 4,100 79 Franklin 13,940 95 Madison 1,460 91 Seward 3,680 90 
Coahoma 
Copiah 

8,370 
5,290 

71 
80 

Gasconade 3,480 
Gentry 2,490 

87 
89 

Meagher 610 
Mineral 890 

76 
89 

Sheridan 
Sherman 

2,430 
1,330 

90 
89 

NEW YORK 

Covington 2,550 77 Greene 41,290 95 Missoula 12,970 89 Sioux 710 88 Albany 85,680 96 
De Soto 4,260 76 Grundy 3,810 89 Musselshell 1,220 81 Stanton 1,430 89 Allegany 11,500 93 Forrest 13,830 88 Harrison 3,340 90 Park 3,800 86 Thayer 2,580 92 

Source : A. C. Franklin 1,660 69 Henry 5,940 90 Petroleum 230 76 Thomas 220 73 Nielsen Co. 
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Bronx 440,120 
Broome 64,940 
Cattaraugus 22,600 
Cayuga 20,640 
Chautauqua 45,250 
Chemung 28,960 
Chenango 12,190 
Clinton 19,230 
Columbia 14,200 
Cortland 11,900 
Delaware 11,580 
Dutchess 48,730 
Erie 328,260 
Essex 9,610 
Franklin 11,850 
Fulton 16,120 
Genesee 15,850 
Greene 9,690 
Hamilton 1,290 
Herkimer 19,840 
Jefferson 25,410 
Kings 793,810 
Lewis 5,920 
Livingston 11,890 
Madison 15,620 
Monroe 183,010 
Montgomery 17,120 
Nassau 391,480 
New York Co. 558,960 
Niagara 73,420 
Oneida 78,320 
Onondaga 129,480 
Ontario 19,730 
Orange 55,450 
Orleans 10,030 
Oswego 24,450 
Otsego 14,580 
Putnam 10,310 
Queens 602,900 
Rensselaer 42,450 
Richmond 63,870 
Rockland 41,930 
St. Lawrence 28,910 
Saratoga 2'7,160 
Schenectady 48,620 
Schoharie 6,130 
Schuyler 4,150 
Seneca 8,430 
Steuben 27,430 
Suffolk 209,670 
Sullivan 13,510 
Tioga 11,160 
Tompkins 17,340 
Ulster 36,630 
Warren 13,270 
Washington 13,350 
Wayne 20,150 
Westchester 258,190 
Wyoming 9,520 
Yates 5,300 
State total 5,179,090 

NORTH CAROLINA 

Alamance 23,680 
Alexander 3,900 
Alleghany 1,780 
Anson 4,910 
Ashe 3,950 
Avery 2,220 
Beaufort 8,340 
Bertie 4,400 
Bladen 5,010 
Brunswick 4,210 
Buncombe 35,160 
Burke 13,160 
Cabarrus 18,620 
Caldwell 12,500 
Camden 1,340 
Carteret 7,420 
Caswell 3,840 
Catawba 20,710 
Chatham 6,250 
Cherokee 3,260 
Chowan 2,550 
Clay 1,100 
Cleveland 16,140 
Columbus 9,720 
Craven 14,770 
Cumberland 35,000 
Currituck 1,510 
Dare 1,440 
Davidson 22,190 
Davie 4,030 
Duplin 8,450 
Durham 29,590 
Edgecombe 11,790 
Forsyth 55,370 
Franklin 5,510 
Gaston 34,220 
Gates 1,810 
Graham 1,240 
Granville 6,410 
Greene 3,090 
Guilford '70,220 
Halifax 11,150 
Harnett 10,880 
Haywood 9,860 
Henderson 9,910 

96 
96 
95 
94 
95 
94 
94 
97 
95 
95 
91 
95 
97 
95 
93 
95 
97 
95 
92 
95 
96 
95 
94 
95 
96 
96 
95 
98 
86 
97 
96 
97 
96 
95 
95 
96 
93 
95 
97 
95 
98 
96 
95 
97 
96 
93 
92 
97 
94 
97 
92 
95 
88 
93 
94 
95 
95 
97 
97 
93 

93 
89 
81 
82 
79 
'79 
89 
79 
'75 
83 
89 
91 
94 
91 
89 
86 
85 
94 
87 
78 
85 
74 
91 
82 
92 
89 
80 
76 
91 
84 
84 
90 
89 
92 
80 
92 
79 
77 
84 
86 
93 
80 
87 
86 
87 

TV 
County Homes 

Hertford 4530 
Hoke 2,750 
Hyde 970 
Iredell 16,660 
Jackson 3540 
Johnston 14,100 
Jones 2,140 
Lee 6,700 
Lenoir 13,320 
Lincoln 6,820 
McDowell 6,450 
Macon 2,850 
Madison 2,920 
Martin 5,660 
Mecklenburg 80,620 
Mitchell 2,860 
Montgomery 4,520 
Moore 8,760 
Nash 13,280 
New Hanover 19,650 
Northampton 4,700 
Onslow 17,900 
Orange 10,140 
Pamlico 2,190 
Pasquotank 6,000 
Pender 3,500 
Perquimans 2,100 
Person 5,950 
Pitt 16,210 
Polk 2,800 
Randolph 17,190 
Richmond 9,130 
Robeson 16,660 
Rockingham 18,260 
Rowan 22,940 
Rutherford 11,580 
Sampson 9,900 
Scotland 4,900 
Stanly 11,100 
Stokes 5,230 
Surry 12,210 
Swain 1,290 
Transylvania 3,770 
Tyrell 920 
Union 10,590 
Vance 7,430 
Wake 44,770 
Warren 3,050 
Washington 2,760 
Watauga 3,650 
Wayne 19,440 
Wilkes 9,950 
Wilson 13,360 
Yadkin 5,490 
Yancey 2,500 
State total 1,121,350 

NORTH DAKOTA 

Adams 1,160 
Barnes 4,470 
Benson 1,990 
Billings 370 
Bottineau 2,700 
Bowman 1,070 
Burke 1,350 
Burleigh 10,230 
Cass 19,520 
Cavalier 1,930 
Dickey 2,010 
Divide 1,220 
Dunn 1,410 
Eddy 1,300 
Emmons 1,750 
Foster 1,380 
Golden Valley 830 
Grand Forks 13,440 
Grant 1,340 
Griggs 1,310 
Hettinger 1,370 
Kidder 1,240 
La Moure 2,010 
Logan 1,140 
McHenry 2,850 
McIntosh 1,500 
McKenzie 1,840 
McLean 3,150 
Mercer 1,480 
Morton 5,380 
Mountrail 2,540 
Nelson 1,900 
Oliver 550 
Pembina 2,710 
Pierce 1,590 
Ramsey 3,250 
Ransom 2,060 
Renville 1,190 
Richland 4,790 
Rolette 1,850 
Sargent 1,690 
Sheridan 890 
Sioux 620 
Slope 470 
Stark 4,500 
Steele 1,230 
Stutsman 6,220 
Towner 1,320 
Traill 2,680 
Walsh 4,240 
Ward 13,880 

86 
78 
69 
91 
82 
86 
85 
88 
89 
86 
87 
71 
73 
87 
93 
82 
89 
84 
87 
91 
80 
86 
86 
88 
87 
76 
87 
88 
89 
82 
91 
89 
82 
92 
92 
92 
85 
83 
91 
89 
89 
65 
84 
'77 
89 
88 
91 
76 
84 
83 
89 
86 
88 
87 
71 

89 
95 
86 
93 
90 
89 
90 
94 
96 
'77 
88 
87 
88 
93 
92 
92 
93 
95 
89 
94 
91 
95 
91 
88 
95 
84 
92 
93 
87 
93 
91 
95 
92 
82 
89 
90 
94 
95 
93 
77 
94 
89 
78 
93 
92 
95 
96 
88 
96 
92 
94 

County 

Wells 
Williams 
State total 

OHIO 

Adams 
Allen 
Ashland 
Ashtabula 
Athens 
Auglaize 
Belmont 
Brown 
Butler 
Carroll 
Champaign 
Clark 
Clermont 
Clinton 
Columbiana 
Coshocton 
Crawford 
Cuyahoga 
Darke 
Defiance 
Delaware 
Erie 
Fairfield 
Fayette 
Franklin 
Fulton 
Gallia 
Geauga 
Greene 
Guernsey 
Hamilton 
Hancock 
Hardin 
Harrison 
Henry 
Highland 
Hocking 
Holmes 
Huron 
Jackson 
Jefferson 
Knox 
Lake 
Lawrence 
Licking 
Logan 
Lorain 
Lucas 
Madison 
Mahoning 
Marion 
Medina 
Meigs 
Mercer 
Miami 
Monroe 
Montgomery 
Morgan 
Morrow 
Muskingum 
Noble 
Ottawa 
Paulding 
Perry 
Pickaway 
Pike 
Portage 
Preble 
Putnam 
Richland 
Ross 
Sandusky 
Scioto 
Seneca 
Shelby 
Stark 
Summit 
Trumbull 
Tuscarawas 
Union 
Van Wert 
Vinton 
Warren 
Washington 
Wayne 
Williams 
Wood 
Wyandot 
State total 

OKLAHOMA 

Adair 
Alfalfa 
Atoka 
Beaver 
Beckham 
Blaine 
Bryan 
Caddo 
Canadian 
Carter 
Cherokee 
Choctaw 
Cimarron 

TV 
Homes 

2,270 
6,830 

161,710 

5,220 
30,670 
12,320 
27,940 
12,040 
10,710 
24,320 
7,150 

59,870 
5,740 
8,910 

39,790 
24,880 
9,180 

32,060 
9,640 

14,880 
510,750 
13,820 
9,160 

10,700 
21,120 
19,930 
7,650 

218,390 
8,470 
6,410 

14,260 
28,710 
10,800 

271,840 
17,410 
8,450 
4,990 
7,750 
8,890 
5,720 
4,760 

14,230 
8,190 

28,560 
11,840 
47,960 
15,900 
28,970 
10,930 
66,690 

141,940 
7,310 

88,890 
18,500 
20,650 
5,900 
8,860 

23,380 
4,210 

166,740 
3,440 
5,550 

23,720 
2,810 

10,830 
4,830 
7,660 
9,680 
5,210 

27,230 
9,770 
7,550 

35,710 
16,770 
17,230 
24,520 
16,870 
9,810 

102,830 
181,830 
63,500 
23,030 
6,650 
8,740 
2,680 

20,440 
15,080 
21,270 
9,150 

21,320 
6,210 

2,966,870 

2,690 
2,250 
2,230 
1,930 
4,800 
3,140 
6,020 
7,420 
6,900 

11,960 
4,180 
3,110 
1,090 

91 
92 

75 
86 
86 
88 
82 
90 
82 
91 
93 
89 
85 
69 
78 

County 

Cleveland 
Coal 
Comanche 
Cotton 
Craig 
Creek 
Custer 
Delaware 
Dewey 
Ellis 
Garfield 
Garvin 
Grady 
Grant 
Greer 
Harmon 
Harper 
Haskell 
Hughes 
Jackson 
Jefferson 
Johnston 
Kay 
Kingfisher 
Kiowa 
Latimer 
Le Flore 
Lincoln 
Logan 
Love 
McClain 
McCurtain 
McIntosh 
Major 
Marshall 
Mayes 
Murray 
Muskogee 
Noble 
Nowata 
Okfuskee 
Oklahoma 
Okmulgee 
Osage 
Ottawa 
Pawnee 
Payne 
Pittsburg 
Pontotoc 
Pottawatomie 
Pushmataha 
Roger Mills 
Rogers 
Seminole 
Sequoyah 
Stephens 
Texas 
Tillman 
Tulsa 
Wagoner 
Washington 
Washita 
Woods 
Woodward 
State total 

OREGON 

Baker 
Benton 
Clackamas 
Clatsop 
Columbia 
Coos 
Crook 
Curry 
Deschutes 
Douglas 
Gilliam 
Grant 
Harney 
Hood River 
Jackson 
Jefferson 
Josephine 
Klamath 
Lake 
Lane 
Lincoln 
Linn 
Malheur 
Marion 
Morrow 
Multnomah 
Polk 
Sherman 
Tillamook 
Umatilla 
Union 
Wallowa 
Wasco 
Washington 
Wheeler 
Yamhill 
State total 

PENNSYLVANIA 

Adams 
Allegheny 
Armstrong 

TV 
Homes 

12,450 
1,400 

24,620 
2,010 
3,900 

11,340 
5,950 
3,120 
1,330 
1,240 

16,170 
7,990 
8,070 
2,170 
1,940 
1,450 
1,680 
1,930 
3,660 
9,070 
2,140 
1,930 

15,960 
2,880 
4,030 
1,590 
7,040 
5,260 
4,910 
1,460 
3,560 
5,590 
2,640 
1,720 
1,940 
5,570 
3,140 

17,540 
3,050 
3,010 
2,560 

150,490 
9,880 
9,550 
8,230 
2,900 

12,030 
8,670 
8,240 

12,070 
1,740 
1,100 
6,080 
6,840 
4,030 

11,780 
3,800 
3,860 

116,100 
4,120 

13,970 
4,850 
3,380 
3,450 

683,670 

4,640 
11,170 
36,090 

7,420 
6,420 

14,000 
2,500 
3,610 
6,870 

18,720 
840 

1,530 
1,590 
3,520 

25,560 
2,900 
9,440 

13,950 
1,930 

53,160 
6,600 

17,480 
6,090 

37,940 
1,220 

175,770 
8,480 
1,110 
4,260 

11,340 
4,810 
1,800 
5,830 

31,560 
690 

9,410 
550,250 

14,750 
480,780 
22,630 

92 
88 
93 
91 
89 
90 
88 
80 
83 
73 
93 
92 
91 
90 
81 
85 
88 
84 
83 
91 
89 
84 
92 
93 
89 
72 
84 
92 
89 
86 
94 
80 
85 
78 
84 
88 
87 
90 
92 
91 
83 
94 
92 
94 
92 
90 
90 
88 
91 
91 
70 
79 
89 
89 
81 
93 
86 
90 
94 
90 
95 
92 
86 
80 

86 
85 
93 
87 
90 
83 
86 
82 
88 
90 
84 
66 
79 
84 
93 
88 
87 
92 
84 
93 
80 
92 
90 
92 
81 
93 
91 
92 
82 
86 
83 
82 
86 
96 
86 
90 

94 
97 
96 

TV 
County Homes 

Beaver 61,560 
Bedford 11,560 
Berks 85,300 
Blair 39,360 
Bradford 15,360 
Bucks 96,090 
Butler 33,460 
Cambria 54,420 
Cameron 2,210 
Carbon 14,860 
Centre 20,220 
Chester 59,840 
Clarion 10,210 
Clearfield 22,370 
Clinton 10,650 
Columbia 15,450 
Crawford 21,610 
Cumberland 38,890 
Dauphin 69,370 
Delaware 165,920 
Elk 10,360 
Erie 75,120 
Fayette 45,050 
Forest 1,380 
Franklin 25,550 
Fulton 2,590 
Greene 10,460 
Huntingdon 10,470 
Indiana 20,380 
Jefferson 13,340 
Juniata 4,030 
Lackawanna 65,070 
Lancaster '78,440 
Lawrence 32,810 
Lebanon 25,900 
Lehigh 70,610 
Luzerne 95,400 
Lycoming 31,910 
McKean 15,530 
Mercer 36,520 
Mifflin 12,330 
Monroe 12,190 
Montgomery 162,770 
Montour 3,920 
Northampton 60,380 
Northumberland 

28,610 
Perry 7,340 
Philadelphia 581,070 
Pike 2,800 
Potter 4,570 
Schuylkill 47,580 
Snyder 6,480 
Somerset 20,400 
Sullivan 1,570 
Susquehanna 9,100 
Tioga 9,810 
Union 5,850 
Venango 17,650 
Warren 12,640 
Washington 63,310 
Wayne 7,260 
Westmoreland 

103,910 
Wyoming 4,570 
York 74,370 
State total 3.298,250 

RHODE ISLAND 

Bristol 11,530 
Kent 35,400 
Newport 22,140 
Providence 172.580 
Washington 16,580 
State total 258,230 

SOUTH CAROLINA 

Abbeville 4,750 
Aiken 23,000 
Allendale 2,050 
Anderson 26,110 
Bamberg 2,910 
Barnwell 3,590 
Beaufort 9,180 
Berkeley 9,850 
Calhoun 1,970 
Charleston 56,880 
Cherokee 8,490 
Chester 6,900 
Chesterfield 6,670 
Clarendon 4,160 
Colleton 5,320 
Darlington 1,490 
Dillon 5,730 
Dorchester 6,630 
Edgefield 3,130 
Fairfield 3.740 
Florence 19,320 
Georgetown 6,480 
Greenville 57,770 
Greenwood 11,830 
Hampton 3,290 
Horry 15,960 
Jasper 2,430 
Kershaw 7,250 
Lancaster 9,370 

97 
93 
96 
96 
94 
97 
97 
96 
96 
95 
93 
96 
95 
95 
95. 
95 
95 
95 
95 
98 
95 
97 
95 
97 
92 
86 
95 
93 
96 
96 
88 
97 
91 
96 
94 
96 
96 
92 
94 
96 
91 
95 
97 
91 
96 

93 
93 
95 
90 
91 
94 
88 
94 
92 
95 
92 
87 
94 
94 
97 
90 

97 
93 
95 

98 
98 
96 
96 
95 

83 
92 
71 
91 
'17 
80 
86 
84 
73 
90 
90 
88 
82 
69 
76 
86 
84 
86 
82 
78 
89 
B2 
92 
90 
77 
84 
78 
85 
91 

Co. Source: A. C. Nielsen 
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County 
TV 

Homes % 

Laurens 10,920 88 
Lee 3,480 '76 
Lexington 16,000 88 
McCormick 1,610 80 
Marion 5,960 79 
Marlboro 5,300 82 
Newberry 6,970 86 
Oconee 9,550 90 
Orangeburg 12,830 78 
Pickens 11,840 87 
Richland 45,590 89 
Saluda 2,870 82 
Spartanburg 40,700 91 
Sumter 17,270 84 
Union 6,850 89 
Williamsburg 6,480 77 
York 18,430 89 
State total 558,900 

SOUTH DAKOTA 

Aurora 1,180 84 
Beadle 6,300 90 
Bennett 650 82 
Bon Homme 2,460 88 
Brookings 5,360 92 
Brown 9,650 96 
Bruce 1,730 91 
Buffalo 290 72 
Butte 2,310 89 
Campbell 810 81 
Charles Mix 2,270 84 
Clark 1,860 93 
Clay 2,810 94 
Codington 5,790 95 
Corson 1,010 '72 
Custer 1,200 85 
Davison 4,380 88 
Day 2,690 93 
Deuel 1,730 91 
Dewey Co. 1,030 73 
Douglas 1,270 84 
Edmunds 1,290 86 
Fall River 2,740 88 
Faulk 1.150 89 
Grant 2,530 90 
Gregory 1,790 89 
Haakon 790 88 
Hamlin 1,650 92 
Hand 1,740 92 
Hanson 1,170 90 
Harding 580 83 
Hughes 3.920 93 
Hutchinson 2.920 89 
Hyde 750 94 
Jackson 480 81 
Jerauld 1,070 89 
Jones 530 89 
Kingsbury 2,410 93 
Lake 3,210 95 
Lawrence 4,440 89 
Lincoln 3,580 94 
Lyman 1,130 94 
McCook 2,290 95 
McPherson 1,270 85 
Marshall 1,550 86 
Meade 2,910 88 
Mellette 570 81 
Miner 1.280 92 
Minnehaha 27,120 97 
Moody 2,240 93 
Pennington 19,540 94 
Perkins 1,120 80 
Potter 1,250 89 
Roberts 3,100 89 
Sanborn 1,220 87 
Shannon '790 65 
Spink 3,010 94 
Stanley 1,130 87 
Sully 640 92 
Todd 810 '73 
Tripp 2,280 91 
Turner 3,080 93 
Union 2,910 97 
Walworth 1,980 82 
Washabaugh 230 78 
Yankton 4,700 92 
Ziebach 390 65 
State total 184,060 

TENNESSEE 

Anderson 16.590 92 
Bedford 6,180 88 
Benton 2,640 82 
Bledsoe 1,410 78 
Blount 14,640 91 
Bradley 10,600 91 
Campbell 5,260 80 
Cannon 2,040 85 
Carroll 5,460 80 
Carter 9,950 89 
Cheatham 2,410 89 
Chester 2,080 83 
Claiborne 3,150 73 
Clay 1,360 76 
Cocke 4,910 79 
Coffee 8,040 90 
Crockett 3,500 85 
Cumberland 3,770 '77 

County 
TV 

Homes % 

Davidson 118,200 94 
Decatur 1,870 78 
De Kalb 2,580 83 
Dickson 4,960 90 
Dyer 7,460 88 
Fayette 3,850 74 
Fentress 2,200 73 
Franklin 5,920 86 
Gibson 11,530 86 
Giles 4,840 79 
Grainger 2,420 '76 
Greene 10,420 87 
Grundy 2,150 77 
Hamblen 9,200 85 
Hamilton 70,130 93 
Hancock 1,360 75 
Hardeman 3,770 78 
Hardin 3.650 75 
Hawkins 6,790 83 
Haywood 4,250 79 
Henderson 3,840 81 
Henry 5,660 81 
Hickman 2,770 86 
Houston 1,130 81 
Humphreys 3,040 90 
Jackson 1,620 '77 
Jefferson 5,270 86 
Johnson 2,220 82 
Knox 72,360 92 
Lake 2,000 80 
Lauderdale 4,690 85 
Lawrence 6,580 84 
Lewis 1.500 83 
Lincoln 5,560 82 
Loudon 6,090 91 
McMinn 8,440 87 
McNairy 3,890 '79 
Macon 2,910 86 
Madison 16,650 87 
Marion 4,930 90 
Marshall 4,270 89 
Maury 10,860 90 
Meigs 950 87 
Monroe 4.840 83 
Montgomery 14,120 92 
Moore 800 80 
Morgan 2,660 81 
Obion 7.110 87 
Overton 2370 77 
Perry 1,170 84 
Pickett 830 76 
Polk 2.540 85 
Putnam 6.680 84 
Rhea 3,510 82 
Roane 10,340 89 
Robertson 6.910 90 
Rutherford 14.040 92 
Scott 2.540 72 
Seauatchie 1.280 85 
Sevier 5,320 81 
Shelby 178,620 92 
Smith 3.060 87 
Stewart 1.730 87 
Sullivan 32.189 92 
Sumner 9,980 91 
Tipton 5,940 84 
Trousdale 1,120 86 
Unicoi 3,350 84 
Union 1,660 75 
Van Buren 670 75 
Warren 5,960 82 
Washington 16.640 92 
Wayne 2.190 73 
Weakley 5,960 83 
White 3,600 82 
Williamson 6,150 88 
Wilson '7.490 89 
State total 932,330 

TEXAS 

Anderson 6,980 85 
Andrews 3,930 89 
Angelina 11,200 88 
Aransas 2,260 90 
Archer 1,690 94 
Armstrong 630 90 
Atascosa 3,940 84 
Austin 3,300 77 
Bailey 2,530 90 
Bandera 1,250 89 
Bastrop 3,910 80 
Baylor 1,680 94 
Bee 5.470 82 
Bell 26,930 93 
Bexar 189,590 91 
Blanco 1,030 85 
Borden 260 87 
Bosque 3,100 86 
Bowie 16,520 91 
Brazoria 22,600 93 
Brazos 11,400 88 
Brewster 1,180 70 
Briscoe 990 90 
Brooks 1,710 82 
Brown 6,530 83 
Burleson 2,490 76 
Burnet 2,540 91 
Caldwell 4,160 85 
Calhoun 4,250 83 

County 
TV 

Homes % 

Callahan 2,320 89 
Cameron 31,870 84 
Camp 1,870 78 
Carson 2,110 96 
Cass 5,650 87 
Castro 2,490 87 
Chambers 3,030 92 
Cherokee 7,450 82 
Childress 1,970 86 
Clay 2,410 93 
Cochran 1,630 91 
Coke 990 90 
Coleman 3,440 88 
Collin 11,810 91 
Collingsworth 1,160 73 
Colorado 4,510 79 
Comal 5,490 89 
Comanche 2,850 77 
Concho 880 88 
Cooke 6,400 90 
Coryell 6,010 91 
Cottle 970 81 
Crane 1,320 94 
Crockett 940 '78 
Crosby 2,770 92 
Culberson 800 80 
Dallam 1,660 87 
Dallas 331,210 94 
Dawson 5,310 87 
Deaf Smith 4,090 91 
Delta 1,200 80 
Denton 15,110 93 
De Witt 4,730 '78 
Dickens 1,230 88 
Dimmit 1,440 63 
Donley 1,160 83 
Duval 2,310 72 
Eastland 5,350 84 
Ector 26,190 94 
Edwards 470 87 
Ellis 11,790 91 
El Paso 84.980 93 
Erath 4,860 90 
Falls 5,140 83 
Fannin 6,020 84 
Fayette 4,540 72 
Fisher 1,750 87 
Floyd 3,530 93 
Foard 810 90 
Fort Bend 10,170 89 
Franklin 1,280 80 
Freestone 2,860 79 
Frio 1,920 77 
Gaines 3,480 92 
Galveston 42,500 92 
Garza 1,720 90 
Gillespie 2,380 72 
Glasscock 380 94 
Goliad 1,150 77 
Gonzales 4,100 84 
Gray 10,110 94 
Grayson 22,040 91 
Gregg 21,010 91 
Grimes 2,820 78 
Guadalupe 7,440 85 
Hale 10,960 91 
Hall 1,450 76 
Hamilton 2,230 83 
Hansford 1,960 93 
Hardeman 2,160 83 
Hardin 6.720 86 
Harris 397,960 93 
Harrison 11,030 86 
Hartley 660 95 
Haskell 2,710 88 
Hays 4,700 87 
Hemphill 690 87 
Henderson 5,640 83 
Hidalgo 36,160 82 
Hill 6,220 89 
Hockley 6,050 94 
Hood 1,710 90 
Hopkins 5,310 84 
Houston 3,690 74 
Howard 12,050 94 
Hudspeth 480 69 
Hunt 11,500 89 
Hutchinson 10,000 95 
Irion 320 80 
Jack 2,370 91 
Jackson 3,320 81 
Jasper 5,410 83 
Jeff Davis 270 66 
Jefferson 74.800 94 
Jim Hogg 910 70 
Jim Wells 7,920 83 
Johnson 10,680 93 
Jones 5.270 91 
Karnes 3,000 81 
Kaufman 7,290 88 
Kendall 1,540 81 
Kenedy 180 88 
Kent 590 99 
Kerr 4,950 80 
Kimble 800 66 
King 150 '76 
Kinney 410 58 
Kleberg 7,120 87 
Knox 1,770 84 
Lamar 8,320 '75 

County 
TV 

Homes % 

Lamb 6,630 92 
Lampasas 2,770 89 
La Salle 930 72 
Lavaca . 4,130 67 
Lee 2,070 80 
Leon 2,190 73 
Liberty 8,400 86 
Limestone 4,530 81 
Lipscomb 850 77 
Live Oak 1,580 83 
Llano 1,570 83 
Loving 200 100 
Lubbock 49,010 94 
Lynn 2,810 91 
McCulloch 1,870 '72 
McLennan 44,280 92 
McMullen 340 84 
Madison 1,470 '77 
Marion 1,690 81 
Martin 1,290 92 
Mason '750 68 
Matagorda 6,630 84 
Maverick 2,280 58 
Medina 4,290 84 
Menard 440 55 
Midland 18,560 93 
Milam 5,660 82 
Mills 1,120 80 
Mitchell 2,540 87 
Montague 4,400 90 
Montgomery 7,640 85 
Moore 4,040 94 
Morris 3,620 88 
Motley 500 71 
Nacogdoches 7,290 81 
Navarro 11,570 86 
Newton 2,100 75 
Nolan 5,420 92 
Nueces 56,910 91 
Ochiltree 2,960 90 
Oldham 450 89 
Orange 17,410 93 
Palo Pinto 6,350 87 
Panola 3,900 83 
Parker 6,700 91 
Parmer 2,860 89 
Pecos 3,010 86 
Polk 2,930 77 
Potter 35,840 94 
Presidio 800 61 
Rains 690 86 
Randall 12,850 97 
Reagan 1,040 95 
Real 410 58 
Red River 3,090 74 
Reeves 4,670 87 
Refugio 2,670 89 
Roberts 380 94 
Robertson 3.750 83 
Rockwall 1,570 87 
Runnels 3,980 88 
Rusk 9,250 87 
Sabine 1,410 71 
San Augustine 1,520 72 
San Jacinto 1,060 66 
San Patricio 9,760 87 
San Saba 1,560 82 
Schleicher 750 83 
Scurry 4,750 90 
Shackleford 1.020 85 
Shelby 9,680 '78 
Sherman 720 91 
Smith 25,410 90 
Somervell 800 89 
Starr 2,580 65 
Stephens 2,440 84 
Sterling 340 84 
Stonewall 850 94 
Sutton '730 66 
Swisher 3,110 94 
Tarrant 176,340 94 
Taylor 31,810 94 
Terrell 530 67 
Terry 4,630 91 
Throckmorton 760 84 
Titus 4,500 83 
Tom Green 18,590 92 
Travis 61,000 91 
Trinity 1,480 70 
Tyler 2,330 78 
Upshur 5,030 85 
Upton 1,650 87 
Uvalde 3,760 78 
Val Verde 5,010 73 
Van Zandt 5.070 84 
Victoria 12.590 85 
Walker 3.890 76 
Waller 2.550 82 
Ward 3.880 90 
Washington 4,370 '73 
Webb 13,870 85 
Wharton 9,450 87 
Wheeler 1,740 76 
Wichita 37,870 95 
Wilbarger 5,010 94 
Willacy 3,620 79 
Williamson 9,640 88 
Wilson 2,720 80 
Winkler 3,950 90 
Wise 5,120 91 

County 
TV 

Homes % 

Wood 4,520 85 
Yoakum 2,630 94 
Young 5,320 90 
Zapata 560 56 
Zavala 1,850 64 
State total 2,739,870 

UTAH 

Beaver 1,060 88 
Box Elder 9,150 95 
Cache 10,450 91 
Carbon 4,810 89 
Daggett 190 65 
Davis 19,550 97 
Duchesne 1,380 81 
Emery 1,260 90 
Garfield 580 64 
Grand 1,560 68 
Iron 2,320 75 
Juab 1,080 90 
Kane 380 55 
Millard 1,690 89 
Morgan 680 82 
Piute 340 85 
Rich 420 85 
Salt Lake 116,970 95 
San Juan 1,750 67 
Sanpete 2,690 90 
Sevier 2,590 92 
Summit 1,300 93 
Tooele 4,890 96 
Uintah 2,420 83 
Utah 27,680 94 
Wasatch 1,310 88 
Washington 2,110 '75 
Wayne 460 91 
Weber 32.630 95 
State total 253,680 

VERMONT 

Addison 4,750 91 
Bennington 7,000 92 
Caledonia 6,160 93 
Chittenden 20,500 95 
Essex 1,610 94 
Franklin 7,710 96 
Grand Isle '780 98 
Lamoille 2,920 94 
Orange 3,920 91 
Orleans 5,220 95 
Rutland 12,710 93 
Washington 11,650 95 
Windham 7,680 83 
Windsor 11,740 91 
State total 104,350 

VIRGINIA 

Accomac 7,280 80 
Albemarle 16,020 83 
Alleghany 7,250 89 
Amelia 1,420 75 
Amherst 4,550 84 
Appomattox 2,090 87 
Arlington 88,200 95 
Augusta 18,660 89 
Bath 1,180 84 
Bedford 7,220 85 
Bland 1.240 83 
Botetourt 4.110 89 
Brunswick 3,210 78 
Buchanan 6,410 78 
Buckingham 1,890 76 
Campbell 24,280 91 
Caroline 2.600 84 
Carroll 6,630 82 
Charlotte 2,730 83 
Charles City 850 77 
Chesterfield 22,600 95 
Clarke 2,100 91 
Craig 810 81 
Culpeper 3,790 88 
Cumberland 1,110 74 
Dickenson 3,570 85 
Dinwiddie 13,750 87 
Essex 1,360 80 
Fairfax 84,950 97 
Fauquier 5,790 88 
Floyd 2,250 83 
Fluvanna 1,440 80 
Franklin 5,840 85 
Frederick 10,520 90 
Giles 3,950 90 
Gloucester 3,290 89 
Goochland 1,740 83 
Grayson 3,620 82 
Greene 710 65 
Greensville 3,330 83 
Halifax 8,210 85 
Hanover 6,700 86 
Henrico 99,950 92 
Henry 15,270 90 
Highland 670 84 
Isle of Wight 3,890 86 
James City 4,670 88 
King and Queen 1,170 78 

Source: A. C. Nielsen Co. 
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TV 
County Homes 

King George 1,770 
King William 1,760 
Lancaster 2,290 
Lee 4,370 
Loudoun 6,280 
Louisa 2,660 
Lunenburg 2,650 
Madison 1,690 
Mathews 1,870 
Mecklenburg 6,360 
Middlesex 1,600 
Montgomery 10,570 
Nansemond 10,690 
Nelson 2,520 
New Kent 950 
Newport News 57,140 
Norfolk 133,070 
Northampton 3,980 
Northumberland 

2,500 
Nottoway 3,530 
Orange 2,880 
Page 3,880 
Patrick 3,270 
Pittsylvania 25,570 
Powhatan 1,200 
Prince Edward 2,990 
Prince George 13,250 
Princess Anne 29,600 
Prince William 

15,810 
Pulaski 6,380 
Rappahannock 980 
Richmond 1,520 
Roanoke 53,810 
Rockbridge 6,950 
Rockingham 13,760 
Russell 5,230 
Scott 5,060 
Shenandoah 5,840 
Smyth 6,850 
Southampton 5,500 
Spotsylvania 7,040 
Stafford 4,570 
Surry 1,320 
Sussex 2,230 
Tazewell 9,770 
Warren 3,890 
Washington 13,350 
Westmoreland 2,390 
Wise 9,440 
Wythe 4,720 

% 

89 
88 
85 
78 
88 
78 
83 
77 
85 
83 
84 
90 
86 
79 
86 
94 
93 
81 

86 
86 
80 
86 
80 
88 
85 
83 
91 
94 

94 
89 
82 
84 
93 
85 
87 
82 
78 
90 
88 
82 
88 
90 
82 
77 
89 
85 
88 
80 
83 
81 

County 

York 
State total 1,058,890 

WASHINGTON 

Adams 
Asotin 
Benton 
Chelan 
Clallam 
Clark 
Columbia 
Cowlitz 
Douglas 
Ferry 
Franklin 
Garfield 
Grant 
Grays Harbor 
Island 
Jefferson 
King 
Kitsap 
Kittitas 
Klickitat 
Lewis 
Lincoln 
Mason 
Okanogan 
Pacific 
Pend Oreille 
Pierce 
San Juan 
Skagit 
Skamania 
Snohomish 
Spokane 
Stevens 
Thurston 
Wahkiakum 
Walla Walla 
Whatcom 
Whitman 
Yakima 
State total 

WEST VIRGINIA 

Barbour 
Berkeley 
Boone 
Braxton 

TV 
Homes 

6,720 

3,170 
4,020 

17,800 
12,230 

8,840 
30,330 

1,250 
17,090 
3,890 

920 
'7,350 

790 
12,580 
15,470 
5,620 
2,730 

312,550 
25,320 
5,700 
3,630 

12,050 
3,310 
5,160 
6,530 
4,150 
1,970 

98,560 
1,000 

15,150 
1,400 

57,340 
86,910 

4,530 
17,670 

960 
11,380 
20,800 

8,810 
40,520 

889,480 

3,310 
9,640 
5,840 
2,920 

% 

91 

93 
94 
93 
91 
90 
95 
83 
93 
93 
83 
93 
88 
91 
86 
95 
91 
93 
95 
86 
83 
90 
94 
94 
85 
85 
90 
95 
91 
92 
87 
95 
94 
87 
95 
87 
86 
91 
91 
91 

87 
95 
93 
79 

County 
Brooke 
Cabell 
Calhoun 
Clay 
Doddrldge 
Fayette 
Gilmer 
Grant 
Greenbrier 
Hampshire 
Hancock 
Hardy 
Harrison 
Jackson 
Jefferson 
Kanawha 
Lewis 
Lincoln 
Logan 
McDowell 
Marion 
Marshall 
Mason 
Mercer 
Mineral 
Mingo 
Monongalia 
Monroe 
Morgan 
Nicholas 
Ohio 
Pendleton 
Pleasants 
Pocahontas 
Preston 
Putnam 
Raleigh 
Randolph 
Ritchie 
Roane 
Summers 
Taylor 
Tucker 
Tyler 
Upshur 
Wayne 
Webster 
Wetzel 
Wirt 
Wood 
Wyoming 
State total 

TV 
Homes 

8,060 
31,230 
1,670 
2,260 
1,900 

13,390 
2,030 
1,800 
8,210 
2,350 

10,300 
1,900 

20,930 
5,210 
4,990 

68,560 
4,550 
4,300 

11,840 
13,370 
17,630 
10,320 

6,330 
17,200 
5,610 
7,860 

13,580 
2,410 
2,200 
5,100 

19,570 
1,570 
1,920 
2,110 
5,940 
6,190 

16,970 
6,110 
2,560 
3,400 
3,170 
3,520 
1,590 
2,640 
4,320 
9,730 
2,440 
5,170 
1,030 

21,560 
7,310 

457,620 

97 
96 
84 
84 
86 
93 
88 
82 
91 
81 
87 
79 
95 
93 
92 
95 
89 
90 
93 
92 
94 
96 
95 
94 
88 
89 
91 
83 
88 
88 
98 
82 
91 
78 
87 
94 
92 
87 
82 
85 
83 
88 
84 
88 
88 
93 
81 
92 
86 
93 
90 

County 

WISCONSIN 

Adams 
Ashland 
Barron 
Bayfield 
Brown 
Buffalo 
Burnett 
Calumet 
Chippewa 
Clark 
Columbia 
Crawford 
Dane 
Dodge 
Door 
Douglas 
Dunn 
Eau Claire 
Florence 
Fond du Lac 
Forest 
Grant 
Green 
Green Lake 
Iowa 
Iron 
Jackson 
Jefferson 
Juneau 
Kenosha 
Kewaunee 
La Crosse 
Lafayette 
Langlade 
Lincoln 
Manitowoc 
Marathon 
Marinette 
Marquette 
Milwaukee 
Monroe 
Oconto 
Oneida 
Outagamie 
Ozaukee 
Pepin 
Pierce 
Polk 
Portage 
Price 

TV 
Homes 

2,120 
4,680 
9,130 
3,170 

35,780 
3,790 
2,420 
6,090 

11,550 
7,770 

10,550 
3,970 

67,330 
17,580 
5,850 

12,950 
6,670 

16,820 
920 

20,570 
1,720 

11,620 
7,500 
4,530 
4,920 
2.270 
3,920 

15,250 
4,930 

31,560 
4,880 

20,770 
4,640 
5,140 
6,290 

22,110 
24,520 

9,700 
2,380 

323,880 
7,750 
6,490 
6,090 

28,820 
11,710 

1,830 
6,140 
7,130 
9,900 
3,650 

88 
94 
92 
93 
97 
92 
90 
95 
95 
90 
94 
92 
94 
95 
96 
96 
93 
95 
92 
95 
86 
92 
94 
92 
91 
95 
91 
96 
87 
97 
96 
96 
93 
94 
95 
97 
97 
97 
88 
96 
93 
94 
91 
98 
96 
91 
95 
95 
95 
87 

County 

Racine 
Richland 
Rock 
Rusk 
St. Croix 
Sauk 
Sawyer 
Shawano 
Sheboygan 
Taylor 
Trempealeau 
Vernon 
Vitas 
Walworth 
Washburn 
Washington 
Waukesha 
Waupaca 
Waushara 
Winnebago 
Wood 
State total 
WYOMING 
Albany 
Big Horn 
Campbell 
Carbon 
Converse 
Crook 
Fremont 
Goshen 
Hot Springs 
Johnson 
Laramie 
Lincoln 
Natrona 
Niobrara 
Park 
Platte 
Sheridan 
Sublette 
Sweetwater 
Teton 
Uinta 
Washakie 
Weston 
Yellowstone 

State total 

TV 
Homes 

43,590 97 
4,440 91 

35,340 96 
3,600 90 
8,260 96 
9,580 93 
2,360 87 
9,010 95 

26,130 97 
4,280 91 
6,120 90 
6,560 91 
2,710 90 

15,660 95 
2,870 93 

13,630 97 
50,650 97 
10,170 96 
3,940 92 

32,440 97 
16,710 96 

1,159,300 

5,400 83 
2,680 84 
1,590 80 
3,880 84 
1,730 86 
1,060 76 
7,110 90 
3,190 91 
1,830 83 
1,390 82 

18,320 94 
2,050 82 

16,200 93 
930 84 

4,300 83 
1,760 80 
4,720 80 
1,020 78 
4,320 86 

840 84 
1,730 87 
2,400 89 
2,010 80 

Ntl. Pk. 
130 64 

90,590 

Nielsen Co. Source: A. C. 
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STATION AUTHORIZATIONS, APPLICATIONS 

As compiled by BROADCASTING, Nov. 
25 through Dec. 2 and based on filings, 
authorizations and other actions of the 
FCC during that period. 

This department includes data on new 
stations, changes in existing stations, 
ownership changes, hearing case, rules 
and standards changes, routine roundup 
of other commission activity. 

Abbreviations: Ann. -announced. ant. -an- 
tenna. aur.- aural. CATV- community an- 
tenna television. CH- critical hours. CP- 
construction permit. D -day. DA- direction- 
al antenna. ERP- effective radiated power. kc- kilocycles. kw- kilowatts. LS -local sun- 
set. mc- megacycles. mod. -modification. N 
-night. SCA- subsidiary communications 
authorization. SH-specifled hours. SSA - 
special service authorization. STA- special 
temporary authorization. trans.- transmitter. 
UHF -ultra high frequency. unl.- unlimited 
hours. VHF -very high frequency. vis.- 
visual. w- watts. - educational. 

New TV stations 

APPLICATION 

Albemarle, N. C.- Springfield Television 
Broadcasting Corp. UHF channel 20 (506 -512 
mc); ERP 525 kw vis., 52.5 kw aur. Ant. 
height above average terrain 1,043 feet, 
above ground 1,065 feet. P.O. address Box 
2210, Springfield, Mass. Estimated construc- 
tion cost $490,790; first year operating cost 
$364,062; revenue $209,595. Studio and trans. 
locations both 2.5 miles south of Harrisburg, 
N. C. Geographic coordinates 35 16' 50" 
north latitude, 80. 39' 25" west longitude. 
Type trans. Townsend composite TA -50A, 
type ant. GE TY -96A. Legal counsel Martin 
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E. Firestone, Washington; consulting engi- 
neer Townsend Associates, Springfield, Mass. 
Principals: Roger L. Putnam (23.4 %), Wil- 
liam L. Putnam (4.56 %), Joseph J. Deliso 
(6.68 %), James F. Fitzgerald (5.79 %) and 
others. Springfield owns WWLP(TV) Spring- 
field; WRLP(TV) Greenfield; WJZB(TV) 
Worcester, all Massachusetts, and WKEF- 
TV Dayton, Ohio. Ann. Nov. 24. 

New AM stations 

APPLICATIONS 
Wheaton. Ill. - Central DuPage County 

Broadcasting Co. 1530 kc, 500 w -D, 250 w- 
CH. P.O. address 721 Kenilworth Avenue, 
Glen Ellyn, Ill. Estimated construction cost 
$37,536; first year operating cost $45,000; 

revenue $85,000. Principals: Howard L. and 
Stanley G. Enstrom (each 50 %). Messrs. 
Enstrom own construction company in Glen 
Ellyn. Ann. Nov. 23. 

Brunswick, Md. - Elektra Broadcasting 
Corp. 1520 kc, 250 w, D. P.O. address 2611 
Columbia Pike, Arlington, Va. Estimated 
construction cost $21,200; first year operating 
cost $45,000; revenue $60,000. Principals: 
Frank N. Manthos and George J. Gillespie 
(each 50 %). Applicants own record sales 
firms in Washington and Arlington. Ann. 
Nov. 23. 

Wilkesboro, N. C.- Wilkesboro Broadcast- 
ing Co. 1240 kc, 100 w, uni. P.O. address 
Route six, Winston- Salem, N. C. Estimated 
construction cost $13,605; first year operating 
cost $35,000; revenue $55,000. Principals: 
Fletcher R. and Madge P. Smith (each 50 %). 
Mr. Smith is engineering technician at 

EDWIN TORNBERG 
& COMPANY, INC. 

Negotiators For The Purchase And Sale Of 
Radio And TV Stations 

Appraisers Financial Advisors 

New York -60 East 42nd St., New York 17, N. Y. MU 7 -4242 
West Coast -1357 Jewell Ave., Pacific Grove, Calif. FR'5 -3164 
Washington -711 14th St., N.W., Washington, D.C. DI 7 -8531 
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WSJS -TV Winston -Salem. Ann. Nov. 20. 
Atoka, Okla.-Bill Hoover. 1110 kc, 5 kw, 

D. P.O. address Box 10, Ada, Okla. Esti- 
mated construction cost $54,151; first year 
operating cost $42,000; revenue $60,000. Prin- 
cipal: Bill Hoover. Mr. Hoover has 71.4% 
interest in Eastern Oklahoma Television Inc., 
licensee of KTEN(TV) Ada, and is president 
and general manager. Oklahoma Broadcast- 
ing Co., wholly owned by Eastern Oklahoma. 
is applicant for new FM's in Ada, Tulsa, and 
The Village, all Oklahoma. Ann. Nov. 27. 

Collierville, Tenn. -Piper Broadcasting Co. 
1110 kc, 1 kw, D. P.O. address Box 9098, 
Memphis. Estimated construction cost $26,- 
247; first year operating cost $36,000; revenue 
$36,000. Principal: Paul Piper. Mr. Piper has 
interest -in firms dealing in farm machinery. 
Ann. Nov. 24. 

Existing AM stations 
ACTIONS BY FCC 

By memorandum opinion and order, 
commission denied petition by Capital 
Broadcasting Corp. (WKEN), Dover, Del., 
for reconsideration of July 29 action which 
granted application of Dover Broadcasting 
Co. to change hours of operation of WDOV 
Dover, Del., from day to unlimited time, 
with DA -N, continued operation on 1410 kc, 
5 kw, conditions; dismissed as moot Capital's 
petition for stay. Action Nov. 25. 

By memorandum opinion and order, 
commission denied petition by Radio Station 
WMGA for reconsideration of Sept. 23 action 
which denied waiver of clear channel cri- 
teria in Sec. 1.569 of rules and which re- 
turned as unacceptable for filing application 
to change operation of WMGA Moultrie, Ga., 
from 1400 kc, 250 w -N, 1 kw -LS, to 1130 kc, 
250 w -N, 10 kw -LS with DA during critical 
hours, DA -N; again returned tendered ap- 
plication. Commissioner Bartley abstained 
from voting. Action Nov. 25. 

New FM stations 
ACTIONS BY FCC 

Tulare, Calif. -Blues Ridge Broadcasters. 
Granted CP for new FM on 106.7 mc, chan- 
nel 294, ERP 870 w. Ant. height above aver- 
age terrain 2,530 feet. P.O. address c/o Ken- 

neth F. Warren, Box 801, Monterey, Calif. 
Estimated construction cost $9,000; first year 
operating cost $24,000; revenue $20,000. Prin- 
cipals: Allan R. Jones and Kenneth F. War- 
ren (each 50 %). Mr. Jones is farmer and Mr. 
Warren is owner of KHFR -FM Monterey, 
Calif. Action Nov. 25. 

Lawrenceville, Dl.- Lawrenceville Broad- 
casting Co. Granted CP for new FM on 103.1 
mc, channel 276, 3 kw. Ant. height above 
average terrain 237 feet. P.O. address Box 
210, Lawrenceville. Estimated construction 
cost $19,685; first year operating cost $9,500; 
revenue $11,500. Principals: Ray J. Lankford, 
George R. Lankford and Stuart K. Lankford 
(each 33V %). Lawrenceville Broadcasting is 
licensee of WAKO Lawrenceville. Action 
Nov. 24. 

Junction City, Kan. -Junction City Broad- 
casting Inc. Granted CP for new FM on 94.5 
mc, channel 233, 85.6 kw. Ant. height above 
average terrain 535 feet. P.O. address 724.5 
North Washington Street, Junction City. 
Estimated construction cost $26,500; first 
year operating cost $12,000; revenue $12,000. 
Principal: Ralph L. Weir Jr. (100 %). Mr. 
Weir has 100% interest in KJCK Junction 
City with interest in following CATV sys- 
tems: Junction City Television Inc., Junction 
City; Ft. Riley Cable TV Services Inc., 
Junction City; Manhattan Cable TV Services 
Inc., Manhattan, and Salina Cable TV Serv- 
ices Inc., Salina, all Kansas. Action Nov. 24. 

DeRidder, La.- Sabine Broadcasting Co. 
Granted CP for new FM on 101.7 mc, chan- 
nel 269. ERP 2.7 kw. Ant. height above aver- 
age terrain 237 feet. P.O. address c/o John B. 
McCrary, Box 46. DeRidder. Estimated con- 
struction cost $11,100; first year operating 
cost $4,000; revenue $6,000. Principals: John 
B. McCrary and Cyril W. Reddoch (each 
50 %). Mr. Reddoch has 50%% interest in 
Louisiana Broadcasting Service, licensee of 
KREH Oakdale, La.; 66 %% interest in Dixie 
Broadcasters, licensee of KSTV(TV) Steph- 
enville, Tex.; 50% interest in Bon -Tex Radio, 
licensee of KFYN Bonham, Tex., and 33!5% 
interest in Pinellas Broadcasters, licensee of 
WRBB Tarpon Springs, Fla. Mr. McCrary 
has 33 %% interest in Pinellas Broadcasters. 
Sabine Broadcasting Co. is licensee of KDLA 
DeRidder. Action Nov. 25. 

Rochester, Minn. -United Audio Co. Grant- 
ed CP for new FM on 97.5 mc, channel 248, 

Broadcast Credit announces 

the availability of money. 

Just money. 
Most banks shy away from loans to radio stations. 

Largely because they know so little about the industry and 
are unwilling to learn. 

Broadcast Credit knows better. 
If there's a station you're negotiating for, but the cash 

requirements are too high, talk to us. 

If your present property is in need of financial refur- 
bishing, get in touch. 

If you wishto sell secured notes or negotiable paper, call. 
Broadcast Credit knows radio. 
We know a good communications risk when we see 

one. Let us analyze yours. 
Broadcast Credit Corporation, 200 E.42 

Street, New York, N.Y. 10017.212 OX 7 -1890. 
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22.1 kw. Ant. height above average terrain 
442 feet. P.O. address 519 4th St. N.W., Ro- 
chester. Estimated construction cost $23,000; 
first year operating cost $33,000; revenue 
$35,000. Thomas H. Jones, owner of recording 
firm, is sole owner. Action Nov. 24. 

Kosciusko, Miss. - H. Mims Boswell Jr. 
Granted CP for new FM on 105.1 mc, chan- 
nel 286, ERP 28.3 kw, unl. Ant. height above 
average terrain 181 feet. P.O. address Box 
392, Kosciusko. Estimated construction cost 
$23,390; first year operating cost $6,500; reve- 
nue $7,000. Principal: H. Mims Boswell Jr. 
(100 %). Mr. Boswell owns WKOZ Kosciusko. 
Action Nov. 25. 

Omaha -Grace Bible Institute Inc. Grant- 
ed CP for new FM on 100.7 mc, channel 264, 
30 kw. Ant. height above average terrain 230 
feet. P.O. address 1515 South 10th Street, 
Omaha. Estimated construction cost $16,500; 
first year operating cost $15,000; revenue 
$10,000. Applicant is non -profit corporation. 
Action Nov. 25. 

Jacksonville, N. C.- Onslow Broadcasting 
Corp. Granted CP for new FM on 105.5 mc, 
channel 288A, 3 kw. Ant. height above aver- 
age terrain 120 feet. P.O. address Box 771, 
Jacksonville. Estimated construction cost 
$14,332; first year operating cost $7,500; rev- 
enue $5,000. Applicant is licensee of WJNC 
Jacksonville. Action Nov. 24. 

Suffolk, Va.- Suffolk Broadcasting Corp. 
Granted CP for new FM on 92.9 mc, channel 
225, 50 kw. Ant. height above average ter- 
rain 145 feet. P.O. address c/o E. D. Baydush, 
967 Windsor Road, Suffolk. Estimated con- 
struction cost $42,850; first year operating 
cost $25,000; revenue $20,000. Applicant is 
licensee of WLPM Suffolk. Action Nov. 27. 

APPLICATIONS 

Little Rock, Ark. -KLRA Inc. 98.5 mc, 
channel 253, 100 kw. Ant. height above 
average terrain 177 feet. P.O. address Box 
550, Little Rock. Estimated construction cost 
$33,550; first year operating cost $5,000; revenue $5,000. Principals: Leonard Coe 
(51 %), Kermit F. Tracy (20 %), Leonard C. 
Scruggs (9 %) and Gazette Publishing Co. 
(20 %), publisher of Arkansas Gazette. KLRA 
Inc. is licensee of KLRA Little Rock, Ann. 
Nov. 24. 

Loveland, Colo. - Regional Broadcasting 
Corp. 102.3 mc, channel 272, 3 kw. Ant. 
height above average terrain minus 82 feet. 
P.O. address Box 762, Murfreesboro, Tenn. 
Estimated construction cost $13,000; first year operating cost $24,000; revenue $36,000. 
Principals: William R. Vogel (70 %), William 
H. Farnham (13.9 %), Jack R. Caldwell (8 %), 
W. O. Corrick (5.2 %), Dean Harden (2.8 %) 
and Darrell Chambers (0.1 %). Regional is 
licensee of KWRV McCook, Neb., WGNS 
Murfreesboro, and KLIX Twin Falls, Idaho. 
Messrs. Vogel, Caldwell and Farnham have 
interest in Regional Television Corp., appli- 
cant for new TV in Owensboro, Ky. Ann. 
Nov. 24. 

Quincy, Fla. -Big Bend Broadcasting Corp. 
101.7 mc, channel 269A, 3 kw. Ant. height 
above average terrain 200.4 feet. P.O. ad- dress Box 630, Quincy. Estimated construc- 
tion cost $13,870; first year operating cost 
$10,000; revenue $12,000. Principals: William 
B. and Dorothy C. Dodson (each 49.4 %) with 
A. K. Harmon (1.2 %). Big Bend is licensee 
of WCNH Quincy. Ann. Nov. 19. 

Pratt, Kan. -Wilmer E. Huffman. 93.1 mc, channel 226, 29 kw. Ant. height above aver- 
age terrain 120 feet. P.O. address Box 486, 
Pratt. Estimated construction cost $25,000; 
first year operating cost $10,000; revenue 
$15,000. Principal: Wilmer E. Huffman. Mr. 
Huffman is licensee of KWNS Pratt and is 
seeking transfer of control of facility. Ann. 
Nov. 25. 

Corinth, Miss. -Corinth Broadcasting Inc. 
93.5 mc, channel 228, 3 kw. Ant. height above 
average terrain 115 feet. P.O. address Cor- 
inth. Estimated construction cost $14,759; 
first year operating cost $10,000: revenue 
$12,000. Principals: Frank M. Davis (12.5 %), 
National Bank of Commerce of Jackson, 
(Term.) trustee for estate of Aaron B. 
Robinson (62.5 %), Harold L. Simpson (16.7 %) 
and others. Corinth Broadcasting is licensee 
of WCMA Corinth. Ann. Nov. 27. 

Albany, N. Y. -Regal Broadcasting Corp. 
103.1 mc, channel 276A, 3 kw. Ant. height 
above average terrain 179.8 feet. P.O. address 
12 Defreest Avenue, Troy, N. Y. Estimated 
construction cost $17,745; first year operat- 
ing cost $15,000; revenue $20,000. Principals: 
Robert L. Hill (43.5 %), Thomas H. O'Connor 
(5 %), Edward T. Ryan (2 %), Phyllis J. Hill 
(0.5 %) and others. Mr. Hill is electrical en- 
gineer for state of New York. Ann. Nov. 27. 

Nacogdoches, Tex. -J. C. Stallings. 98.3 
mc, channel 252A, 3 kw. Ant. height above 
average terrain 299 feet. P.O. address Box 
1111, Nacogdoches. Estimated construction 
cost $900; first year operating cost $20,000; 

BROADCASTING, December 7, 1964 



PROFESSIONAL CARDS 
JANSKY & BAILEY 

Consulting Engineers 

2411 - 2419 M St., N.W. 

Washington 37, D. C. 296 -6400 

COMMERCIAL RADIO 
EQUIPMENT CO. 

Everett L. Dillard, Gen. Mgr. 
Edward F. Lorentz, Chief Engr. 

INTERNATIONAL BLDG. 
DI 7 -1319 

WASHINGTON 4, D. C. 
Member AFOCE 

KEAR & KENNEDY 

1302 18th St., N.W. Hudson 3 -9000 

WASHINGTON 6, D. C. 

Member AFCCE 

GEO. P. ADAIR ENG. CO. 
CONSULTING ENGINEERS 

Radio -Television 
Communications-Electronics 

901 20th St., N.W. 
Washington, D. C. 

Federal 3 -1116 
Member AFCCE 

JULES COHEN 
& ASSOCIATES 

9th Floor, Securities Bldg. 

729 15th St., N.W., 393 -4616 
Washington 5, D. C. 

Member AFCCE 

PETE JOHNSON 
Consulting am -fm -tv Engineers 

Applications -Field Engineering 

Suite 601 Kanawha Hotel Bldg. 

Charleston, W.Va. Dickens 2 -6281 

E. HAROLD MUNN, JR. 
BROADCAST ENGINEERING 

CONSULTANT 
Box 220 

Coldwater, Michigan 
Phone: BRoadway 8 -6733 

JAMES C. McNARY 
Consulting Engineer 

National Press Bldg. 

Wash. 4, D. C. 

Telephone District 7 -1205 

Member AFCCE 

A. D. Ring & Associates 
42 Years' Experience in Radio 

Engineering 

1710 H St., N.W. 298 -6850 
WASHINGTON 6, D. C. 

Member AFCCE 

A. EARL CULLUM, JR. 
CONSULTING ENGINEERS 

INWOOD POST OFFICE 

DALLAS 9, TEXAS 

MElrose 1 -8360 
Member AFCCE 

WALTER F. KEAN 
CONSULTING RADIO ENGINEERS 

Associate 
George M. Sklom 

19 E. Quincy St. Hickory 7 -2401 
Riverside, III. (A Chicago suburb) 

Member AFCCE 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 
Cleveland 41, Ohio 

Phone: 216 -526 -4386 
Member AFCCE 

MERL SAXON 

CONSULTING RADIO ENGINEER 

622 Hoskins Street 

Lufkin, Texas 

N Eptune 4 -4242 N Eptune 4 -9558 

JOHN H. MULLANEY 
and ASSOCIATES 

A Division of Multronics, Inc. 
Multronics Building 

5712 Frederick Ave. Rockville, Md. 
la suburb of Washington) 

Phone: 301 427 -4666 
Member AFCOR 

-Established 1926 - 
PAUL GODLEY CO. 

Upper Montclair, N. I. 
Pilgrim 6 -3000 

Laboratories, Great Notch, N. I. 

Member AFCCE 

GAUTNEY & JONES 

CONSULTING RADIO ENGINEERS 

930 Warner Bldg. National 8 -7757 
Washington 4, D. C. 

Member AFCCE 

GUY C. HUTCHESON 

P.O. Box 808 CRestvlew 4 -8721 

1100 W. Abram 

ARLINGTON, TEXAS 

HAMMETT & EDISON 

CONSULTING RADIO ENGINEERS 

Box 68, International Airport 
San Francisco 28, California 

Diamond 2 -5208 
Member AFCCE 

VIR N. JAMES 
CONSULTING RADIO ENGINEERS 

Applications and Field Engineering 
345 Colorado Blvd. -80206 

Phone: (Area Code 303) 333 -5562 

DENVER, COLORADO 
Member AFCCE 

WILLIAM B. CARR 
Consulting Engineer 

AM -FM -TV 
Microwave 

P. O. Box 13287 
Fort Worth 18, Texas 

BUtler 1 -1551 

OSCAR LEON CUELLAR 
CONSULTING RADIO ENGINEER 

AM -FM -TV 
250 W. Santa Maria, P.O. Box 11276 
Phone (Area Code 602) 294 -7000 

Directional Antennas Design 
Applications And Field Engineering 

Tucson, Arizona 85706 
Member IEEE 

o 
C7i 
V ll 

o Directory sl' 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS 
AM -FM -TV 

103 S. Market S. 
Lee's Summit, Mo. 

Phone Kansas City, Laclede 4 -3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 

MEASURING SERVICE 
SPECIALISTS FOR AM -FM -TV 

445 Concord Ave., 
Cambridge 38, Mass. 

Phone TRowbridge 6 -2810 

GEORGE C. DAVIS 
CONSULTING ENGINEERS 

RADIO & TELEVISION 
527 Munsey Bldg. 
STerling 3 -0111 

Washington 4, D. C. 
Member AFCCE 

Lohnes & Culver 

Munsey Building District 7 -8215 

Washington 4, D. C. 

Member AFCCE 

SILLIMAN, MOFFET 
& KOWALSKI 
1405 G St., N.W. 

Republic 7 -6646 
Washington 5, D. C. 

Member AFCCE 

JOHN B. HEFFELFINGER 

9208 Wyoming Pl. Hiland 4 -7010 

KANSAS CITY 14, MISSOURI 

A. E. Towne Assocs., Inc. 
TELEVISION and RADIO 

ENGINEERING CONSULTANTS 

420 Taylor St. 

San Francisco 2, Calif. 
PR 5 -3100 

RAYMOND E. ROHRER 
& Associates 

Consulting Radio Engineers 
436 Wyatt Bldg. 

Washington 5, D. C. 
Phone: 347 -9061 
Member AFCCE 

E. E. BENHAM 
& ASSOCIATES 

Consulting Engineers 

6725 Sunset Blvd., Suite 408 

Hollywood, California 
HO 6 -3227 

JAMES F. LAWRENCE, JR. 
FM and TV Engineering Consultant 

Applications and Construction. 
Precision Frequency Measurements. 

TELETRONIX ENGR. CO. 
308 Monterey Rd., S. Pasadena, Cal. 

Phone 213 -682 -2792 
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revenue $30,000. Principal: J. C. Stallings 
(100 %). Mr. Stallings owns KEEE Nacog- 
doches. Ann. Nov. 17. 

Petersburg, Va. -Smiles of Virginia Inc. 
99.3 inc. channel 257, 3 kw. Ant. height 
above average terrain 240 feet. P.O. address 
16 East Tabb Street. Petersburg. Estimated 
construction cost $12,000; first year operating 
cost $85,000; revenue $96,000. Principals: 
James C. Davis, John T. Minges, Bella S. 
Bowers, Norman J. Suttles and Derwood H. 
Godwin (each 20 %). Smiles is licensee of 
WPVA Petersburg. Ann. Nov. 19. 

Ownership changes 
ACTIONS BY FCC 

WALA -AM -TV Mobile, Ala. - Granted 
transfer of control of licensee corporation, 
Pape Television Inc., by William O. Pape 
(100% before, none after) through sale of 
stock to Roywood Corp., owned by Royal 
Street Corp. (51.02 %), Philip M. Stern 
(22.04 %), Edgar B. Stern Jr. (12.24 %), Con- 
tinental Communications Corp. (8.16 %), Au- 
drey S. Hess (5.71 %) and Richard W. Greene - 
baum (0.82 %). Consideration $2,661,273. Royal 
Street is licensee of WDSU -AM -TV and 
permittee of WDSU -FM New Orleans. Ac- 
tion Nov. 25. 

WALA Mobile, Ala. -Granted assignment 
of license from Roywood Corp., owned by 
Royal Street Corp. (51.02 %) which is owned 
by Edgar B. Stern Jr. (79.43 %), A. Louis 
Read (11.92 %) and Dwight W. Martin (4.98 %). 
and Philip M. Stern (22.04 %), Edgar B. Stern 
Jr., Thomas B. Lemann and Leo Gottlieb as 
trustees for Edgar B. Stern Jr. (12.24 %), 
Thomas B. Hess and Jesse D. Wolff as trus- 
tees for Audrey S. Hess (5.71 %), Continental 
Communications Corp. (8.16 %) and Richard 
W. Greenebaum (0.82 %) to WUNI Inc., 
owned by Leon S. and Peggy S. Gilbert 
(100 %). Consideration $248,000. Mr. Gilbert 
has 2.25% interest in La Clede Broadcasting 
Corp., licensee of KATZ St. Louis. Action 
Nov. 25. 

KDOT Scottsdale, Ariz.- Granted acquisi- 
tion of positive control of licensee corpora- 
tion, Scottsdale Broadcasting Co., by Thomas 
B. Sweeney Investment Co. (43% before, 86% 
after) through purchase of stock from Com- 
munity Broadcasting Inc. (43% before. none 
after). Sweeney also will acquire 38.06% of 
Arizona Aircasters Inc. (14% owner of 
Scottsdale Broadcasting) from Community 
Broadcasting thus making its holdings of 
firm 76.12 %. Consideration $18,772. Action 
Nov. 27. 

KQCY Quincy, Calif. -Granted assignment 
of license from Pioneer Broadcasters Inc., 
owned by John H. Boyd, Timothy E. Arm- 
strong and Richard G. Anderson. to John 
H. Boyd (100 %). Consideration $2,520. Action 
Nov. 25. 

KPLX(FM) San Jose, Calif. -Granted as- 
signment of CP from G. Stuart Nixon to 
John F. Mallory and Delmor A. Courtney. 
Consideration $8,000 for Mr. Nixon's out -of- 
pocket expenses. Georgiene and John F. 
Mallory own KLIQ Portland, Ore. Messrs. 
Mallory and Courtney are officers of KSOL 
San Francisco. Action Nov. 27. 

KEYM(FM) Santa Maria, Calif.- Granted 
assignment of license from Frank J. Nesmith, 
Walter W. Smith and Marion A. Smith (each 
33Ná %) d/b as Santa Maria Broadcasting Co. 
to Key Broadcasting Inc., owned by Clark 
B. Smith, James E. Carey and John W. 
Wideman (each 33Ná %). Consideration $60,- 
000. Mr. Carey is music director and an- 
nouncer for KCOY -AM -TV Santa Maria. Mr. 

Wideman is insurance agent. Action Nov. 27. 
WHAN Haines City, Fla.- Granted assign- 

ment of license from Richard L. Cook (50 %) 
and Margaret C. Pitts (50 %) d/b as Haines 
City Broadcasters, to Richard L. Cook (50 %) 
and Peggy R. Cook (50 %), d/b as company 
of same name. Consideration $10. Action 
Nov. 25. 

WIVY -AM -FM Jacksonville, Fla.- Granted 
transfer of control of licensee corporation, 
WIVY Inc., from Edward J. and Constance 
Oberle (100% before, none after) to Strategic 
Broadcasting Corp., owned by Vida Goldgar 
(100 %). Consideration $209,000. Vida Goldgar 
is journalist and public relations consultant, 
and has 10% interest in Bradley Advertising 
Agency, Atlanta. Action Dec. 2. 

KTEE Idaho Falls, Idaho -Granter transfer 
of control of licensee corporation, Benay 
Corp., from V. Melvin Brown and Lloyd 
Mickelson (each 25.25% before, none after) 
to Leo U. Higham (16.51% before, 23.21% 
after), Thomas A. Fairchild (16.51% before, 
23.21% after), Keith H. Clarke (16.48% be- 
fore, 23.17% after), George A. Freund (none 
before, 23.21% after), Orval Hansen (none 
before, 4.63% after) and Melvin L. Erickson 
(none before, 2.57% after). Consideration 
$73,771. Mr. Freund is 99% owner and presi- 
dent of Western Nuclear Corp., Idaho Falls 
consulting engineers. Mr. Hansen is partner 
in law firm of Hansen & Hansen, Idaho Falls. 
Action Nov. 30. 

WMPP Chicago Heights, III.- Granted ac- 
quisition of positive control of licensee cor- 
poration, Seaway Broadcasting Inc., by 
Charles Pinckard (45% before, 55% after) 
through purchase of stock from Dr. J. B. 
Martin (5.5% before, none after) and Edith 
Sampson (4.5% before, none after). Consid- 
eration $4,125 to Dr. Martin and $2,700 to 
Edith Sampson. Action Nov. 25. 

WEGP Presque Isle Me.- Granted assign- 
ment of license from Presque Isle Radio Co., 
owned by Edward G. Perrier (86.66 %), 
Theodore Coffin (6.66 %) and Edmund W. 
Southey (6.66 %) to K & M Radio Inc., owned 
by Frank Carroll (51 %), Frank Carroll (24% 
each for sons Kirk and Mark). Marcia 
Carroll (0.5 %) and Fred N. Beck (0.5 %). 
Consideration $60,000. Mr. Beck is attorney, 
Mr. Carroll owns auto parts store. Action 
Nov. 24. 

KXTR(FM) Kansas City, Mo.- Granted as- 
signment of license and SCA from Telesound 
Broadcasting Corp., owned by Newton E. 
and Lilas A. Jerome (35.83 %). John L. Hum- 
phreys 
obet B. Collins (11.37%), William R. Green 

Jr. (11.37 %) and Charles L. Gardener 
(11.37 %) to Gene A. DeLeve, receiver. No 
financial consideration. Action Nov. 25. 

WEOK -AM -FM Poughkeepsie, N. Y. - 
Granted assignment of licenses from FM 
licensee, Hudson Valley FM Inc., and AM 
licensee, Hudson Valley Broadcasting Corp., 
both owned by Communications Industries 
Corp. which is owned by Lazar Emanuel 
(30.95 %), Paul Smallen (10 %). Ernest Heyn 
(30.88 %), Stephen Ausnit (11.1 %) and others, 
to WEOK Broadcasting Corp., owned by 
Paul Smallen (64.4 %), Sylvia Smallen (2 %) 
and others. Consideration $600,000 and cov- 
enant not to compete for ten years within 
25 miles of Poughkeepsie. Action Nov. 25. 

KVLH Pauls Valley, Okla. -Granted as- 
signment of license from Joe L. and Edwin 
A. Anderson (each 50 %) d/b as Anderson 
Broadcasting Service to Lewis W. Coleman 
and Edwin A. Anderson (each 50 %) d/b as 
Anderson Broadcasting Service. Considera- 
tion $10,150. Mr. Coleman is general manager 
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of KSEO Durant, Okla. Action Nov. 30. 
KVOO -TV Tulsa, Okla.- Granted transfer 

of control of licensee corporation, Central 
Plains Enterprises Inc., through transfer of 
stock of 38.88% owner, Southwestern Sales 
Corp., from estate of Gertrude Frank Skelly 
(100% before, none after) to Mrs. Harold C. 
Stuart (75% after) and Carolyn Skelly Bur- 
ford (25% after). Mr. Harold C. Stuart has 
12% interest in Central Plains and Mrs. 
Stuart will have voting control of South- 
western resulting in Mr. and Mrs. Stuart, as 
family group, owning controlling interest in 
Central Plains. See grant for KVOO. No 
financial consideration. Action Nov. 25. 

KVOO Tulsa, Okla. -Granted transfer of 
control of licensee corporation, Southwest- 
ern Sales Corp., from Mrs. Harold C. Stuart 
(25% as individual and 50% as co- executrix 
of estate of Gertrude Frank Skelly, de- 
ceased) to Mrs. Harold C. Stuart, 75% as 
individual. No financial consideration. Ac- 
tion Nov. 25. 

WKST New Castle, Pa.- Granted assign- 
ment of license from WKST Radio Inc., 
owned by Communications Industries Inc. 
which is owned by Lazar Emanuel (30.95 %), 
Paul Smallen (10.3 %), Arthur Gatz (3 %), 
Stephen Ausnit (11.1 %), Abraham Edelman 
(2.7 %), Media Management Corp. (6.8 %) and 
others to Scott Broadcasting Co. of Pennsyl- 
vania Inc., owned by Herbert Scott (100 %). 
Consideration $350,000 and $100,000 covenant 
not to compete with consultation rights for 
six years. Mr. Scott has 45% interest in 
Pottstown Broadcasting Co., licensee of 
WPAZ Pottstown, Pa.: 100% interest in 
Scott Broadcasting Corp., licensee of WJWL 
Georgetown, Del., and 75% interest in Scott 
Broadcasting Inc. of New Jersey, licensee of 
WTTM -AM -FM Trenton, N. J. Action Nov. 
25. 

KNFM(FM) Midland, Tex.-Granted as- 
signment of CP from Rudolph M. Rubin, 
James R. Favors and Williams R. Mettler 
(each 331á %) d/b as FM Associates, to 
Permian Broadcasters Inc., owned by Ru- 
dolph M. Rubin, Michael Fitz -Gerald and 
Robert E. Good (each 3315%). No financial 
consideration. Mr. Rubin owns Great West- 
ern Radio Co., licensee of KWEL Midland. 
Action Nov. 24. 

KVIC Victoria, Tex. -Granted assignment 
of license from KVIC Broadcasting Inc., 
owned by J. G. Long (61.73 %). Paul H. 
Kimberlin (24.69 %). Cathryn L. Clark 
(926 %), J. F. Long (1.54 %), Hannah Long 
(1.54 %) and Mary Adams Long (1.24 %) to 
Pioneer Broadcasters of Texas Inc., owned 
by Pioneer Broadcasting Co. which is owned 
by Wendell Mayes (75 %), Dorothy Mayes 
(15 %), Wendell Mayes Jr. (5 %) and Jane 
Ellen Jamar (5 %). Consideration $210,000. 
Pioneer Broadcasting Co. is licensee of 
KNOW Austin, Tex. Action Nov. 25. 

WACO -AM -FM Waco, Tex. - Granted 
transfer of control of licensee corporation, 
WACO Broadcasting Corp., from Wendell 
Mayes and RI E. Lee Glasgow (each 50% 
before) to R. E. Lee Glasgow (100% after). 
Consideration $275,000. Action Nov. 25. 

APPLICATIONS 
KAMO Rogers, Ark. -Seeks transfer of 

control of licensee corporation, KAMO Inc., 
from G. Don Thompson (49% before, none 
after) and Mary Lou Thompson (1% before, 
none after), through sale of stock to Mike 
Gary (none before, 50% after). Considera- 
tion $80,000. Ann. Dec. 1. 

KMLA(FM) Los Angeles -Seeks assign- 
ment of license from KMLA Broadcasting 
Corp., owned by Musicast Inc. which is 
owned by Albert Horton (46.4 %), J. B. 
Kiefer (32.5 %), William M. Tomberlin 
(13.2 %) and others, to KFOX Inc., owned by 
WOPA Inc. which is owned by Richard 
Goodman (55 %), Egmont Sonderling (25 %) 
and Mason A. Loundy (20 %). Consideration 
$225,000. WOPA Inc. has 50% interest in 
Village Broadcasting Co., licensee of WOPA- 
AM-FM Oak Park, Ill., and owns all out- 
standing stock of WDIA Inc., licensee of 
WDIA Memphis; KFOX Inc. licensee of 
KFOX -AM -FM Long Beach, Calif.; WWRL 
Inc., licensee of WWRL New York. and has 
95% interest in KDIA Inc., licensee of KDIA 
Oakland, Calif. Ann. Nov. 20. 

KBAY -TV San Francisco -Seeks assign- 
ment of license from Bay Television, owned 
by Sherrill Corwin (100 %), to D. H. Over- 
myer Communications Co., owned by D. H. 
Overmyer (100 %). Consideration $6,000. Mr. 
Overmyer, himself or through subsidiaries, 
is applicant for channel 29 in Dallas; chan- 
nel 79 in Toledo, Ohio; assignment of WATL- 
TV Atlanta; channel 55 in Stamford, Conn.; 
assignment of WNOP -TV Newport, Ky., 
with plans to acquire WENS -TV Pittsburgh. 
WATL -TV WNOP -TV and WENS -TV are 
in suspended operation while KBAY -TV is 
presently 

KBRN Brighton, Colo.-Seeks transfer of 
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control of licensee corporation, Mile High 
Broadcasting Inc., from Clyde W. and Grace 
S. Miller (100% before, none after), to 
Virgie E. Craig (none before, 100% after). 
Consideration $55,000. Ann. Nov. 25. 

WSCH(FM) Hartford, Conn. -Seeks assign- 
ment of license from South Church Broad- 
casting Foundation Inc., owned by Mrs. 
George Mead (4.17 %), president; John E. 
Elmore (4.1 %), vice president, and others. 
to Paulson Broadcasting Corp., owned by 
Paul and Doris T. DiSavino (each 50 %). 
Consideration $20,000. Mr. DiSavino is tech- 
nical supervisor at WPAT Paterson. N. J. 
Ann. Nov. 18. 

KNEX McPherson, Kan. -Seeks assign- 
ment of license from K. R. Krehbiel, to 
McPherson Broadcasting Inc., owned by 
K. R. Krehbiel (85 %), Dorothy B. Krehbiel 
(5 %) and Kenneth D. Krehbiel (10 %). No 
financial consideration. Ann. Nov. 19. 

KWNS Pratt, Kan. -Seeks assignment of 
license from Wilmer E. Huffman, to KWNS 
Inc., owned by Mr. Huffman (54.8 %), Wil- 
liam J. Young (10.7 %), John Schrepel 
(10.7 %), Delmer Riney, George T. Chandler, 
George C. Lemon and J. C. Lemon (each 
5.4 %) with B. V. Hampton (2.2 %). Consid- 
eration $51,000 and assumption of $65,750 
corporate liabilities. Mr. Young is general 
manager of KWNS. Assignor filed for CP 
for new FM Nov. 25. Ann. Nov. 25. 

WJAN Ispeming, Mich. -Seeks assignment 
of license from S. Harvey Klein. receiver, 
to Canyon Broadcasters Inc., owned by L. F. 
Ross (33.3 %), Frank Blatter (26.7 %), E. A. 
Busch (20 %) and Ralph G. Scheu (20 %). 
Consideration $4.250. Messrs. Busch and 
Scheu are attornies. Ann. Nov. 23. 

WROC- AM -FM -TV Rochester, N. Y. - 
Seeks transfer of control of licensee cor- 
poration, Veterans Broadcasting Inc., from 
Ervin F. Lyke (8.5% before, none after) and 
Grander Neville (2.03% before, none after), 
both acting as agents for remaining stock- 
holders included in transfer, to Rust Craft 
Broadcasting of New York Inc., owned by 
Rust Craft Broadcasting Co. which is owned 
by Rust Craft Greeting Cards Inc., a pub - 
lically owned corporation whose principal 
stockholders are Louis Berkman Co. (21.62 %), 
Louis Berkman (4.88 %), Parkersburg Steel 
Co. (10.73 %), Jack N. Berkman (2.7 %), 
Allen H. Berkman (2.01 %) and others. Con- 
sideration $7 million. Rust Craft Greeting 
Cards or subsidiary Rust Craft Broadcasting 
owns WSTV- AM -FM -TV Steubenville. Ohio; 
WRCB -TV Chattanooga; CP for channel 17 
WJKS -TV Jacksonville, Fla.; WRDW -TV 
Augusta, Ga.; WSOL Tampa, Fla.; WPIT- 
AM-FM Pittsburgh; through Radio Buffalo 
Inc., owns WWOL -AM -FM Buffalo, N. Y.; 
has 40% interest in New Orleans Television 
Corp., licensee of WVUE -TV New Orleans, 
and has interest in Neptune Broadcasting 
Co.. permittee of WHTO -TV channel 46 in 
Atlantic City, N. J. Ann. Nov. 12. 

WCSL Cherryville, N. C. -Seeks assign- 
ment of CP from Cherryville Broadcasting 
Inc., owned by Jack W. Franks (100 %), to 
Broadcasting Company of Carolinas Inc., 
owned by Kenneth B. Beam (40 %), John L. 
Fraley (20 %), Donald W. Curtis (30 %) and 
Aaron B. Moss (10 %). Consideration $6,000. 
Applicants have nonbroadcast business in- 
terests in Cherryville and vicinity. Ann. 
Nov. 23. 

KFNE -FM Big Spring, Tex. -Seeks assign- 
ment of license from Anca Broadcasting 
Co., owned by D. T. Anderson (66% %) and 
John B. Walton (33!5 %), to Cobra Corp., 
owned by Robert E. Bradbury Jr. an 
Thomas E. Conner (each 50 %). Considera- 
tion $15,000. Cobra is licensee of KHEM Big 
Spring. Messrs. Conner and Bradbury own 
KPET Lamesa, Tex., and CP for FM there. 
Ann. Nov. 23. 

KMSC(FM) Clear Lake City, Tex. -Seeks 
assignment of license and CP from Alvin 
Broadcasting Co., owned by K -F Land 
Building Co. (10.1 %), Alvin Bowl Lanes 
(12.8 %), Edgar B. Taylor (70.1 %), Jessie 
Simms (2.5 %) and others, to Edgar B. 
Taylor (99 %) and Caroline Taylor (1 %). No 
financial consideration: transaction of asset 
transfer. Ann. Nov. 30. 

KURA Moab, Utah -Seeks transfer of con- 
trol of licensee corporation, Moab Broad- 
casting and Television Corp., from Forrest 
L. Simpson (47.5% before, none after) and 
Ellen Brock Alger (30.1% before, none 
after), to G. U. Foote (none before, 77.6% 
after). Consideration $36,887. Ann. Nov. 19. 

WIGL Superior, Wis. -Seeks assignment of 
license from Radio Superior Inc., owned by 
James Haig (100 %), to Charles R. Larsen, 
trustee for bankrupt. No financial consid- 
eration. Mr. Larsen is attorney. Ann. Nov. 
20. 

KEVA Evanston, Wyo. -Seeks transfer of 
control of licensee corporation, Evanston - 
Kemmerer Broadcasters Inc., from Leslie J. 
Kleven (44% before, none after) and Duane 
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Liff rig (36.6% before, none after), to Robert 
M. Benson (19.4% before, 100% after). Con- 
sideration $9,000. Mr. Benson is general 
manager of KEVA. Ann. Nov. 19. 

Hearing cases 
DESIGNATED FOR HEARING 

Trinity Broadcasting Co. and Warner 
Bros. Pictures Inc., Fort Worth -Designated 
for consolidated hearing mutually exclusive 
applications for new TV's on channel 20; is- 
sues include determinations as to financial 
qualifications of Trinity; whether Warner is 
authorized to do business in Texas; whether 
grant to Warner would be consistent with 
provisions of Sec. 310(a) (4) of act concern- 
ing citizenship of stockholders, and with 
Sec. 73.636 of multiple ownership rules and, 
in light of past conduct, whether Warner 
has requisite qualifications to be broadcast 
licensee. Further ordered hearing issue con- 
cerning requisite qualifications of Warner 
Bros. in light of past conduct involving an- 
titrust actions and pending antitrust litiga- 
tion be heard at same time with similar is- 
sue in proceedings on application for new 
TV in Chicago with all parties to participate 
in presentation of evidence on issue before 
single examiner who will preside in both 
proceedings. Action Nov. 25. 

OTHER ACTIONS 
Commission instituted inquiry into con- 

tracts of broadcast station licensees with 
newswire services with view of proposing 
rules to limit tenure of such contracts. In- 
vited comments by Jan. 25, 1965, to follow- 
ing specific questions, also documented ma- 
terial which would assist it in making de- 
termination in matter: (1) extent to which 
long -term newswire contracts may limit 
broadcast licensees' exercise of program- 
ing responsibilities in news field (including 
appropriateness under Communications Act 
of such long -term contract provisions re- 
quiring any assignee of license to fulfill 
contract during term) ; (2) extent to which 
each newswire service provides service to 
broadcasters under contract to other, or may 
refuse to provide service to broadcasters 
having unfulfilled contracts or contractual 
disputes with other; (3) effect of long -term contracts with broadcasters on competition 
between newswire services and development 
of other sources, and nature of any result- 
ing detriment to public interest embodied 
in Communications Act; and (4) extent, if 
any, to which short -term contracts with 
broadcasters might inhibit effective news- 
wire service operations and result in de- 
terioration of newswire service to licensees. 

In absence of requested material, commis- 
sion is not proposing specific rules at this 
time. It is inviting comments on advisabil- 
ity of adopting rules similar to network 
affiliation rules, to effect that no broadcast 
station shall have contract with newswire 
service for period longer than (for example) 
two years (the term for network affiliation 
contracts). While it is not contemplated that 
any such rules would permit contract long- 
er than three years, comments are requested 
on what time period within this range 
would be appropriate. Inquiry was prompted 
by complaints from broadcast licensees con- 
cerning length and conditions of newswire 
service contracts with Associated Press and 
United Press International. Usual contract 
term is five years, with provision requiring 
contracting broadcaster to guarantee, or 
cause assignee of license to agree in writ- 
ing, that contract will be fulfilled during 
its term. These are matters of concern to 
commission to extent that they may affect 
licensee's ability to operate in public inter- 
est. Newswire services are not under direct 
regulatory jurisdiction of FCC. Main con- 
cern of commission goes to impact of long- 
term contract on broadcast licensee's free- 
dom of action in news programing. Five - 
year contract exceeds maximum three -year 
broadcast license period. Such contract 
would appear to be inconsistent with broad- 
caster's obligation if it precludes him from 
following his judgment as to what news 
programing would best meet community 
interests and needs. Additional information 
is also necessary to determine whether five - 
year newswire contracts deprive listening 
public of improved news service which 
might otherwise derive from possibility of 
enhancing competition in newswire field for 
broadcast customers through shorter -term 
contracts. Action Dec. 2. 

By memorandum opinion and order in 
proceeding on applications of Dover Broad- 
casting Inc. and Tuscarawas Broadcasting 
Co. for new FM's in Dover -New Philadel- 
phia and New Philadelphia, Ohio. respec- 
tively, commission referred to review board 
for action petition by Dover for waiver of 
Sec. 73.240(a) of rules or, in alternative, 
for modification of issue 2 concerning de- 

termination whether grant of Dover appli- 
cation would be in contravention of provi- 
sions of Sec. 73240(a) of multiple owner- 
ship rules to add words "and, if so, wheth- 
er waiver of said rules would be in public 
interest." Action Dec. 2. 

By memorandum opinion and order, 
commission granted applications of South 
Jersey Television Cable Co. for microwave 
facilities in business radio service to serve 
CATV systems in Wildwood, North Wild - 
wood and Wildwood Crest, N. J. In so doing, 
commission granted motion by WCMC -TV 
(ch. 40) Wildwood, to withdraw opposing 
petition. Cable grant is subject to interim 
conditions set forth in Sec. 11.556 (a) of pro- 
posed rule making in Doc. 14895 and condi- 
tions contained in paragraph 3 of agreement 
entered into by cable company and WCMC- 
TV. Commissioners Bartley and Cox con- 
curred, latter with statement; Commission- 
er Ford not participating. Action Nov. 25. 

By order, commission denied applica- 
tion by Mitchell Broadcasting Co. for re- 
view of April 17 decision by Review Board 
which denied. for engineering reasons, ap- 
plication for new AM on 1340 kc, 250 w, uni. 
in Estherville, Iowa. Chairman Henry dis- 
sented; Commissioner Hyde absent; Corn - 
missioner Cox not participating. Action Nov. 
25. 

Commission, on own motion, instituted 
inquiry into alleged violations of Sec. 317 
and 508 of Communications Act which en- 
join 'payola' and "plugola" (hidden ad- 
vertising) practices in broadcasting. Com- 
mission has received allegations from many sources indicating continued existence 
and spread of "payola; "plugola" and other improper related practices by broadcast li- 
censees, their employes and others both in 
and out of broadcasting industry, which 
allegations, if true, appear to constitute vio- 
lations of Sec. 317 and 508 of Communica- 
tions Act as well as Sec. 73.119, 73.289, 73.654 
and 73.789 of commission's rules; that alle- 
gations received by commission indicate va- 
riety of forms of "payola" and "plugola" 
and related practices including, but not lim- 
ited to, direct and indirect undisclosed pay- 
ments by record companies and others to 
disc jockeys and others for playing or in- 
fluencing play of records and undisclosed 

Continued on page 92 
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CLASSIFIED ADVERTISEMENTS 
(Payable in advance. Checks and money orders only.) (FINAL DEADLINE- MONDAY preceding publication date.) 

SITUATIONS WANTED 20¢ per word-$2.00 minimum HELP WANTED 25¢ per word -$2.00 minimum. 
DISPLAY ads $20.00 per inch- STATIONS FOR SALE, WANTED TO BUY STATIONS and EMPLOYMENT AGEN- 
CIES advertising require display space. 
All other classification,, 30¢ per word -44.00 minimum. 
No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington, D. C., 20036. 

APPLICANTS: If transcriptions or bulk packages submitted, $l.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos, 
etc., sent to box numbers are sent at owner's risk. BROADCASTING expressly repudiates any liability or responsibility for their custody or return. 

RADIO -Help Wanted 

Management 

General manager for Midwest Top ten mar- 
ket. Must have experienced record of re- 
sults on local regional and possibly national 
level. If you have been in your present job 
four or more years and want a permanent 
future apply now. Full details and refer- 
ences plus income required first reply. Join 
successful, stable operation loaded with 
talent and hard workers. Box L -346, 
BROADCASTING. 

Sales 

Salesman for established single market sta- 
tion in Illinois. Will consider announcer - 
salesman who would like to concentrate on 
sales. This is a permanent position for 
someone who enjoys professional hometown 
radio. Immediate opening or we can wait 
until first of March. Good account list and 
good opportunity. Box L -270, BROADCAST- 
ING. 

Southwestern metropolitan. Opportunity for 
aggressive, ambitious man to become man- 
ager. Box M -12, BROADCASTING. 

Experienced salesman who will work closely 
with Station manager as assistant. This is 
a permanent position in a small town of 12,- 
000, excellent opportunity. This man must 
know how to work with small town business 
men ... plus working on National and re- 
gional accounts. Draw based against 20 -25% 
commission. Send resume. If possible a pho- 
tograph. Box M -13, BROADCASTING. 

Run three hour di show -sell rest of day. 
Earn top dollar. Group Hospitalization, com- 
pany paid. C &W format heavily promoted. 
Station owns newspaper. Openings immedi- 
ately for two ambitious, money -hungry ti- 
gers. Box M -17, BROADCASTING. 

Detroit: Experienced, aggressive radio sales- 
man. Ready for management or managing 
now. Salary plus. Unusual Opportunity. 
Multiple Group. Box M -28, BROADCAST- 
ING. 

Aggressive radio salesman ready to move 
up to Top 10 market. Good commission and 
salary. Unusual opportunity with fast grow- 
ing multi -station operation. Send resume to 
John Burgreen, Exec. V. P., WAVA Radio, 
Arlington, Virginia. 

Professional salesman seeking larger market. 
Salary, commission, opportunity, benefits. 
Send photo, resume to retail sales manager, 
WNOE, 529 Bienville, New Orleans. 

Announcers 

Experienced announcer in 5 kw Midwest 
regional. Must run own board and have 3rd 
class, FCC endorsed license. Ability to do 
accurate news and production essential. Box 
L -165, BROADCASTING. 

Maryland station needs announcer with 1st 
phone. No maintenance. Box L -172, BROAD- 
CASTING. 
Experienced, versatile announcer for Penn- 
sylvania daytimer. Give past experience, 
salary expected and ?lit" tape in reply. Box 
L -308, BROADCASTING. 
All around announcer. Experience a must. 
Middle road format. Good start, with in- 
creases. Upstate, N. Y. Send tape and resume 
to Box L -330, BROADCASTING. 
St. Paul, Minnesota station needs announcer 

part 
with 1st (no maintenance) we play 
happy music. 

BROAD ÁSTING 

$100-write 
BoxrL -331, 

Annonncers--(Cont'd) 

South Arkansas daytimer needs young, ex- 
perienced, married announcer with sales 
ability. Third ticket. Send resume, salary re- 
quirements. Box L -332, BROADCASTING. 
Run three hour dj show -sell rest of day. 
Earn top dollar. Group Hospitalization, com- 
pany paid. C &W format heavily promoted. 
Station owns newspaper. Openings immedi- 
ately for two ambitious, money -hungry ti 
gers. Box M -18, BROADCASTING. 

Opening soon for mature audience building 
combo air personality primarily for after- 
noon show. Telephone, special event other 
experience helpful. Good market, good sta- 
tion Western, N.Y. Box M -23, BROADCAST- 
ING. 

Girls . DJ'S with 3rd phone send tape 
and qualifications. Southern New England 
station considering all girl format. Remote 
control, should be all around people able to 
run own controls, write copy, service ac- 
counts, etc. Box M -38, BROADCASTING. 

IMPORTANT ANNOUNCEMENT 

Effective Jan. 1, 1965 the following 
classified rates will be applicable to 
all advertisers: 
Help Wanted _..._ ____ _.___ __..__per word -300 

($2.00 minimum) 
Situations Wanted _ --.- per word -250 

($2.00 minimum) 
All other classifications.-__per word -350 

($4.00 minimum) 

DISPLAY ADS $25 per inch. (Stations For 

Sale, Wanted To Buy Stations, Employment 
Agencies, Brokers REQUIRE DISPLAY space). 

Able morning man with proven track record 
needed by station in major Midwest mar- 
ket. If you are the lively, friendly, mature 
voice we need, send air -check, picture and 
resume immediately. Box M -43, BROAD- 
CASTING. 

Michigan U. P.- Responsible 1st phone an- 
nouncer after Jan. 1. Nice area -good salary, 
Box M -45, BROADCASTING. 

New York area growing group of stations 
seek experienced staff announcer with solid 
command of broadcasting basics. Must have 
pleasant air voice, polished news and com- 
mercial delivery also able to assume crea- 
tive and responsible duties in program de- 
partment which produces extensive public 
affairs and special events programing. We'r'e 
musically middle -of -the -road. Excellent sal- 
ary for the right man. Send complete re- 
sume, photo and audio tape to Box M -54. 
BROADCASTING. 

Midwest city of 100,000, 5000 watt network 
mid -roader needs mature, capable man for 
music shows and newscasts. Willing to take 
small market man with good voice. Box M- 
57, BROADCASTING. 

Immediate need for first ticket combo an- 
nouncer. Responsible position with middle 
road growing East coast chain. Excellent 
growth opportunity. Send tape and resume 
to Box M -59, or Call: Art Silver 609 -924 -3600. 

Good morning man -1000 watt Illinois' radio 
station needs good sign on man. Must have 
good voice, 3rd class ticket & be able to 
read. Salary according to experience. Send 
resume, picture and tape to Box M -60, 
BROADCASTING. 

Announcers- (Coned) 

Can you do sports, can you sell radio adver- 
tising, are you an all around radio man, an- 
nouncer, sportscaster, salesman, then you 
will fit the needs of this rocky mountain sta- 
tion. Take complete charge of sports sell 
your own programs, make good living with 
a nice station in great sporting country. 
First phone needed. Resume tape and salary 
with first letter: KCAP, Helena, Montana. 
Immediate opening for announcer. Send 
complete resume, photo and salary require- 
ments to W. J. Abbott, KGFW, radio station, 
Kearney, Nebraska. 
Experienced announcer wanted for both - 
English and Spanish programs. First class 
ticket helpful. Fine Southern Colorado col- 
lege community. Air mail tape and informa- 
tion to KGIW, Alamosa, Colorado. 
Experienced announcer wanted for AM and 
FM stereo station in New Mexico. Beautiful 
community. Tell us about your housing 
needs as housing is short. Airmail tape and 
information to KRSN, Los Alamos. 

Automation pioneer pays $10 hour for non- 
union announcer recorded intros. We fur- 
nish record list, you supply ad -lib intros 
on tape. Send audition to Bill Bigley, 
KVMA, Magnolia, Ark. 
Announcer with third class license. Limited 
experience or training considered. Apply 
KVWM AM FM, Show Low, Arizona. 
Real opportunity lively, enthusiastic morn- 
ing man. Home of Purdue. Tape. re- 
sume to: WAZY- AM -FM, Lafayette, Indiana. 
Immediate opening for mature announcer 
with 1st phone. No maintenance. Excellent 
working conditions. Middle of the road 
music policy. 5000 watt NBC affiliate. Send 
photo, resume and tape to- Program Direc- 
tor, WECK, 390 Golden Avenue, Battle 
Creek, Michigan. 
Newsman /announcer, station strong on local 
news, pleasant community, company bene- 
fits. Send tape. photo and resume to Jerry 
Castor, WCSI, Columbus, Indiana. 
Announcer -with FM experience. Should 
have good music background, able to do 
production. Excellent working conditions. 
Contact program manager WDAY, Fargo, 
North Dakota. 
Immediate opening for announcer with 
Third class ticket with broadcast endorse- 
ment. Call: Morris ShutHebarger, WGOH, 
Grayson, Ky. 474 -5144. 

Personality announcer strong on production 
and tight board for bright formula non rock 
station. Send tape, resume, snapshot and re- 
cent earnings to WGRD, Grand Rapids, 
Michigan. 
WHEW Radio, the fastest growing station 
in Palm Beach County, looking for bright, 
Top 40 man who can do top -notch commer- 
cial job. Prefer deep voice' that can swing. 
Send tape to Bob Hughes, WHEW Radio, 
Box 2905, West Palm Beach, Florida. 
Quality big band, big coverage station re- 
quires good all around announcer who 
knows and likes non -rock popular music. 
$120 for 40 hour 6 day week. Send tape and 
resume to Winslow Porter, WJTO. Bath, 
Maine. 
Morning man- experienced in middle road 
format. Must have proven dependable work 
record and audience pull. Immediate per- 
manent opening. WMBO- Auburn, N. Y., 
Floyd Keesee. 
Immediate opening for announcer with first 
phone. No maintenance. Good music sta- 
tion with 5 kw. Phone or write: Don C. 
Wirth, WNAM, Neenah, Wisconsin. 
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Announcers-- (Cont'd) 

Immediate opening for sharp deejay with 
knowledge of middle -of -road and country 
and western music. Knowledge of produc- 
tion spots would be helpful. Call or write 
WPAQ, 10,000 watts, clear channel Mt. Airy, 
North Carolina. Telephone 786 -6111. 

Immediate opening for modern format pro- 
duction man -also pull 3 hour early PM 
show. Also: night opening -1st class ticket 
required. Send tape and resume to: Pro- 
gram director, WPOP, Hartford, Conn. 
Immediate opening for first phone announc- 
er. Contact WSYB, Rutland, Vermont, 
Newsman called for military service. Need 
immediate replacement. Ken Gaughran, 
WVOX, New Rochelle, New York. 

Self-Confidence? 
problems? 

Techniq e? I it p can help you! 
Personal. Confidential. Write: Hal Fisher, 
Broadcasting Consultant, 678 Medford, Patch- 
ogue. New York 11772. 

Technical 

Tired of the City? Vermont station needs 
engineer -announcer. Must have good work- 
able knowledge of engineering and be will- 
ing to use it. Must also do a creditable 
announcing job during short air shift. Good 
salary for right man plus many benefits. 
Desire family man who wants to live in 
Vermont permanently. Send resume to Box 
L -327, BROADCASTING. 

First class engineer must be experienced 
in maintenance, installations and be able to 
take complete charge of AM -FM operations. 
Send resume. picture and salary. Mid- Atlan- 
tic States. Box M -4. BROADCASTING. 

Engineer- announcer for established New 
York State single station market. Must have 
previous experience with a strong mainten- 
ance background. Write Box M -49, BROAD- 
CASTING stating experience, references, 
and salary requirements. 

Combination chief engineer - announcer. 
WOMN, Decatur, Ga. New 500 -watt daytime, 
non -directional station, on the air. 

University TV studio needs experienced 
man for video operation and maintenance. 
Excellent fringe benefits. Replies confiden- 
tial. Send complete details in 1st letter to 
Alan B. Maclntyre, Director of Engineering, 
WUNC -TV, Chapel Hill, North Carolina 
27515. 

Immediate opening for engineer, 5 kilowatt. 
Phone 606 -474 -5144. 

Production - Programing, Others 

50,000 watt clear channel radio station needs 
alert, alive, experienced newsman. Send 
tapes, background resume, minimum salary, 
references etc. Experience required in air - 
work, legwork, writing and editing. Only 
experienced newsmen who love news re- 
porting need apply Box L -238, BROAD- 
CASTING. 

Newsman -Good opportunity for all around 
newsman in New York metropolitan area. 
Must have several years experience in 
gathering and writing news. Rapid advance- 
ment for man with administrative potential. 
Excellent salary. This is no small time op- 
eration. We employ 50 people. Only appli- 
cants sending complete Biographical resume, 
air check, writing samples, salary_require- 
ments and photo will be considered. Box 
L -315, BROADCASTING. 

Need sports director to take charge of and 
further develop sports department. Mid- 
west. Send tape, resume & photo to Box 
L -368, BROADCASTING. 

News director- announcer to gather, write 
and deliver local and state news. Experi- 
enced, responsible and preferably 28 -40. 
Good pay, excellent working conditions and 
opportunity for growth with solid broad- 
cast organization. Send resume, photo and 
sample tape of your work to Donald 
Knowles -WDEA Radio, 68 State Street, 
Ellsworth, Maine. 

Production- Programing, Others 

Continued 

New daytime station 50 miles from Chicago, 
seeks young aggressive news director. Will- 
ing to grow with station. News background. 
Resume and photo to Box M -28, BROAD- 
CASTING. 

Wanted: Experienced lady broadcaster, to 
service, sell, write copy and do some air - 
work. Must be reliable, alert, emotionally 
stable and of good character. Send air check, 
resume, references and expected salary to: 
Claude F. Jones. WRON, Box 69, Ronceverte, 
West Virginia. No phone calls please. 

Situations Wanted - Management 
Pennsylvania Broadcast executive interested 
in making change. Young energetic and 
willing to invest. Manager -sales manager 
positions only! Prefer Pennsylvania, Ohio, 
New York, but will answer and consider 
all inquiries. Eleven years sales. Box L -311, 
BROADCASTING. 
Available! Conscientious -alert college grad- 
uate. Ready for junior management posi- 
tion. Twelve years experience in all phases. 
Box M -52, BROADCASTING. 

Sales 
Professional radio salesman - age 36. 12 
years experience in radio sales and manage 
ment, all major market. If you need a good, 
creative, experienced pro, for a permanent 
situation, with five figure income potential 
I'm your man. Available Jan. 1st. Box L- 
365, BROADCASTING. 
Quality salesman- announcer. Currently em- 
ployed by quality Midwest 5 kw. Seeking 
quality opportunity to advance. Call area 
code 605 -665 -5134 before 5 p.m. CST or 605- 
582 -6778 after 6 p.m. CST. 

Announcers 

Young dj with Top 40 experience ready for 
immediate position. Box L -342, BROAD- 
CASTING. 
Girl dj. Experienced. Copy- traffic too. AM 
or FM. Have third with broadcast endorse- 
ment. Box L -350, BROADCASTING. 
Newsman and /or announcer, experienced all 
phases. Presently employed but desire 
change. Pennsylvania preferred. Married, 
3rd phone. Write Box M -5, BROADCAST- 
ING. 
$200 a week! Big- voiced, former Top 10 
radio announcer available February 1st. Box 
M -15, BROADCASTING. 
DJ /newscaster, bright, mature sound, ex- 
perienced, dependable, willing to travel. 3rd 
class. Box M -19, BROADCASTING. 
Available now, as announcer . . pd, offer 
me a challenge! B.A., M.A. (Bowling Green) 
in speech. 8 years radio. 1 year educational 
TV first phone. Wide knowledge of music 
prefer swing, modern jazz. Literate, warm 
delivery -but no frills or affections. Married. 
Write Box M -24, BROADCASTING. 
DJ /announcer -clear crisp sound. Seeks 
good 

Box 
starting 

31, BROADCASTING. 
gro, Mar- 

DJ, tight board, strong news, commercial 
delivery. Ready, willing, able. Box M -32, 
BROADCASTING. 
Announcer -with first phone wants to work 
in St. Paul, Minneapolis or their suburban 
areas. Maintenance no problem. Box M -34, 
BROADCASTING. 
DJ /announcer, family, 22, 3rd phone, tight 
production. Top 40 preferred. Resume, tape 
and photo available. Box M -42, BROAD- 
CASTING. 
Newsman. Experienced all phases produc- 
tion, sports, music. 8 years radio. Box M- 
46, BROADCASTING. 
Negro Jock, broadcasting school graduate, 
some experience, solid professional sound. 
Married, third phone. Box M -64. BROAD- 
CASTING. 
Victim of circumstances! New Orleans only 
fulltime C &W station went daytime. I'm left 
out except on weekends. Formally held 9- 
midnight shift. Fully experienced. Call col- 
lect 729 -0464. Prefer South, but will con- 
sider relocation. 

Announcers -(Cont'd) 
Hello There! Experienced, mature format 
man -air personality with first phone seeks 
stable home Crack copy, production. Family. 
703 -667 -2237. 

Have beard will travel. 2years exp. Top 40. 
3rd class license, married, twenty -nine. Will 
send tape on request. Call or Write 415 -587- 
3535. Bill Dalton, 1457 Sanchez St., San 
Francisco, Calif. 

Situations Wanted -Technical 
Announcer, engineer, 6 years experience, 2 
years chief. AM, directional, FM. 3 years 
college. Picture, tape, and resume. Box L- 
360. BROADCASTING. 

Experienced 1st phone engineer- AM -FM- 
TV, control, xmtr, maintenance & installa- 
tion. Box M -7, BROADCASTING. 

Experienced radio -TV operating engineer. 
Any location considered. No announcing. 
Box M -16, BROADCASTING. 

Chief engineer, ten years experience, direc- 
tionals, automation. some FM, TV, no an- 
nouncing. Family. South Florida, Florida or 
Southeast. Box M -35, BROADCASTING. 

First phone engineer -some announcing. 
1i, years experience in Mpls. -St. Paul mar- 
ket as engineer. Wants to relocate in Calif. 
Box M -36, BROADCASTING. 

Production - Programing, Others 

Sports editor -journalism graduate. Capable 
in all phases. Available immediately for 
large station or small. Prefer West. Box L- 
325, BROADCASTING. 

Attention overseas broadcasters! Former 
Top 10 market announcer desires position 
overseas as radio producer- director /English 
language announcer. 6 years radio -television 
experience, College educated. Big, mature, 
authoritative voice. Highly stable and willing 
to do excellent job for a good salary. Box 
M -14, BROADCASTING. 

Newsman- Interested in top 20 market. 
8 years experience Boston -Worchester in- 
cluding TV exposure 50 kw. This man defi- 
nitely not race horse immediately available. 
Send particulars. Box M -21, BROADCAST- 
ING. 

Sportscaster: ambitious, experienced play - 
by -play with college degree ... Third phone 

. writing for newspaper . . . big league 
contacts . . and references willing to 
relocate for right offer after February 1. 
Box M -25, BROADCASTING. 

Mobile news reporter. Rated tops in field by 
VP of national chain. Can set -up A -1 news 
and mobile department in any market. 9 
years with two stations. Available 30 -days. 
Presently located in Midwest, will relocate. 
Box M -44, BROADCASTING. 

Film director -experienced, capable college 
graduate desires medium to major market. 
Box M -53, BROADCASTING. 

Girl Friday with eight years experience as 
Bookkeeper, office manager and executive 
assistant wishes to relocate. Looking for 
good boss and salary in return for honest, 
dependable right with excellent references. 
Box M -56, BROADCASTING. 

Newsman. Experienced all phases of radio 
news. College graduate. First phone. News - 
minded stations only. Box M -65, BROAD- 
CASTING. 

Ready and able to learn and work into news 
operation. Two years radio announcing ex- 
perience. Third phone. M.S. degree in TV. 
Northeast preferred. George Fearon, Box 
325, Morrisville, N. Y. 

Need a PD? Good announcer, with ambition 
and ability wants job with responsibility. 
Call me! Sean Donovan, 527 -9560, Memphis, 
Tenn. 

Copywriter, some announcing, 3rd, single, 
car, successful promotion and program ideas. 
Servicing News gathering, training, experi- 
ence and references. Anywhere any wage. 
Leonard Greene, 446 Oak St., Elko, Nevada. 
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Production- Programing, Continued 

Automated stereo stations -would be de- 
lighted to make musical stereo tapes for 
your station. Herb Steiner, P. O. Box 3537, 
Savannah, Ga. 

Successful talk formula for quality, night- 
time radio! Have over 4 years experience 
conducting audience phone -in, interview 
and discussion type show -50 kw and other. 
Developing timely, sometimes controversial 
topics, the issue is the thing without the us- 
ual "radical baiting." The result is a smooth, 
fairly intelligent presentation adaptable to 
any size cosmopolitan market. It will defi 
nitely render an image of respectability to 
your station. It also sells. Excellent refer- 
ences and working record. Family plus other 
normalities. Announcer -business background. 
Available for interview now. Immediate em- 
ployment or after Jan. 1. Joe Fribley, 4416 
Orchid, Shreveport, La. UN 1 -2300. 

TELEVISION -Help Wanted -Sales 
Group TV station, major Northeastern mar- 
ket seeks young aggressive salesman tops in 
present position but has no place to grow. 
Salary plus commission. Complete details 
first letter. Box M -22, BROADCASTING. 

Help Wanted - Announcers 

Staff announcer for net -affiliated TV station 
in medium Midwest market. Salary open, 
excellent opportunity for experienced man. 
Send complete resume and audition material 
to Box L -299, BROADCASTING. 

Immediate opening -2nd man in news de- 
partment. Wonderful opportunity for young 
man to work with 1st rate news chief, as 
well as general on camera work. Excellent 
compensation. Contact: Dave Allen, WSEE 
Television, Glendale 5 -7575, Erie, Pennsyl- 
vania. 

Announcer /director -booth and on camera 
announcing, directing of both tape and live. 
Salary commensurate with ability and ex- 
perience. Contact John Hamer, WHTN -TV, 
Huntington, W. Va. 

Technical 

Wanted: Working chief engineer. Strong on 
maintenance. Some switching. West central. 
Good living and recreational facilities avail- 
able. Good salary for right man. Write Box 
M -63, BROADCASTING. 

The KELOLAND stations of South Dakota 
including three TV, and AM -FM and two 
company -owned microwave systems need 
a well -qualified, experienced engineer. This 
man will be in an executive capacity with 
overall supervision of personnel, equipment 
and technical purchasing. This is an excel- 
lent opportunity for the right man to be- 
come associated with one of the country's 
most progressive broadcasting groups. Send 
full details on training and experience with 
references to Joe Floyd, KELO -TV, Sioux 
Falls, South Dakota. 

WSBT & TV has an opening for engineer 
trainee just out of tech school or with some 
experience on smaller station. Must have 1st 
class license. Midwesterner preferred. We 
offer top -rated station, unbeatable staff, ex- 
cellent benefits and ob stability. Write per- 
sonnel director, South Bend Tribune, South 
Bend, Indiana 46626. 

Wanted: Technically competent man with 
experience in FM and CCTV studio main- 
tenance who would like to enter the edu- 
cational broadcast field. New and growing 
CCTV installation. Opportunity to work on 
degree. Send resume to Department of 
Broadcasting, 14 Ayers Hall, University of 
Tennessee, Knoxville. 

Production- Programing, Others 

Film editor sought by leading N. Y. State 
VHF to also do studio camera work. Salary 
dependent on experience. Box M -2, BROAD- 
CASTING. 

Air personality sought by N. E. VHF for top 
notch news department. News writing abili- 
ty desirable. Box M -3, BROADCASTING. 

Production -Programing, Continued 

Production director to direct on- the -air 
operations, studio crewmen, video taping, 
switching, and demands of position. Varied, 
professional background and experience re- 
quired. Southwest. Send photo, references 
and resume to Box M -41, BOADCASTING. 

Writer /producer. Prestige station, major 
Eastern market. Wants a man who's creative 
ability is In both commercial and documen- 
tary program direction. Directing film ex- 
perience helpful. Rush details to Box M -62, 
BROADCASTING. 

Producer /director - Major market station 
needs real "take charge" man, capable of 
handling talent, remotes, live and tape 
shows. Must be college graduate and experi- 
enced in all phases of production. Should 
now be located in Mid- Atlantic states. Salary 
open. Send resume and salary requirements. 
Box M -68, BROADCASTING. 

Experienced newsman wanted. Report, write 
and air television and radio news. Send re- 
sume. picture, tape or film to Ken Kew 
KGLO -TV, Mason City, Iowa. 

TELEVISION- Situations Wanted 

Management 
General manager thoroughly experienced in 
all phases: administration, sales, promotion, 
programing production. Known nationally as 
aggressive, dynamic industry leader. Just 
turned forty. 11 years television; 13 years 
radio. Tripled billings in year, doubling 
value of one station; quadrupled value of 
another. Just sold interest in my station. 
Now seeking another interesting challenge 
anywhere. Box M -10, BROADCASTING. 

Experienced major market television pro- 
ducer- director position as public affairs di- 
rector. References include present employer. 
Married. B.A. & M.A. Box M -29, BROAD- 
CASTING. 

TV station manager - fully experienced, 
presently employed, but seeking change for 
legitimate reasons. Finest references. Capa- 
ble of adding knowledge based on rich 
background to medium or small market sta- 
tion or Assistant manager in major market. 
Complete resume available. Box M-47, 
BROADCASTING. 

Announcers 
Spokeswoman, attractive. Thoroughly ex- 
perienced radio -TV news; interviews, com- 
mercials, kiddies, fashion and di shows. Pro- 
motion and production /ability. Box M -11. 
BROADCASTING. 

Married, 27, two children. Excellent an- 
nouncer and can prove it. Talk to me. Box 
M -50. BROADCASTING. 

Technical 
10 years experience all phases studio super- 
visory experience. Box M -40, BROADCAST- 
ING. 

Production - Programing, Others 
Sports commentator -colorful, hard hitting 
analyst. Willing to combine sports with news 
work. Box L -358, BROADCASTING. 

TV director with 14 years experience in all 
phases of TV production, major market, 
wants soft job-big money. Willing to settle 
for demanding job with good pay. College 

BROADCASxxcelllent 
references. Box L -357, 

Experienced in producing, directing and op- 
erations. Major markets. Desire position as 
production manager. References include 
present employer. Box M -30, BROADCAST- 
ING. 

Audio operator switcher desires more prom- 
ising position. 5 years broadcasting, tech. 
school and radio background. Box M -39, 
BROADCASTING. 

15 years experience in every phase TV from 
cameraman to program director in major 
market. . . . Award -winning programing 
concepts . . creative production . . . ex- 
cellent references . college grad. . ag- 
gressive ... young . .. wants new challenge 

salary open. Box M -48, BROADCAST- 
ING. 

WANTED TO BUY -Equipment 
Urgent -100 to 200' Galv., SS or guyed 
tower for GE zig zag UHF antenna. Weight 
6700 lbs. Height 535 ft.... also portable TV 
STL microwave with audio subcarrfer. 
KAAR TV, 2850 Fifth Ave., San Diego, Cali- 
fornia. 
Wanted to buy -RCA TC-4A audio, Video 
program switching panel MI- 26228. Contact 
Kenneth Casey, at 353 -0361. Call collect: 
WMSL -TV, Decatur, Ala. 
Wanted- Magstripe kit with remote control 
for RCA TP -16E projector. State condition 
and price. Ward Bledsoe, KERO -TV, 321 
21st, Bakersfield, Calif. 
Need channel 10 511, ohm bridged diplexer 
for 5 kw TV transmitter. KOLN -TV, 40th 
& W. Sts. Lincoln, Neb. phone 4684367. 

FOR SALE - Equipment 
Television radio transmitters, monitors, 
tubes, microwave, cameras, audio. Electro- 
find, 440 Columbus Ave N.Y.C. 

Parabolic antennas. six foot dia., new solid 
surface with hardware, dipole, etc. $125.00 
each. S -W Electric Cable Company, Wil- 
low & Twenty -Fourth Streets, Oakland 
California. 832 -3527. 

Western Electric 506 -B -2 ten kilowatt trans- 
mitter in good operating condition, and two 
Collins four bay antennas tuned to 105.1 
meg. Available as package, or sold separate- 
ly, for best offer. Above items available on 
or about December 15th. Write or Wire: 
WRFM, 41 -30 58th St., Woodside N. Y. C., 
N. Y. 11377. 

Commercial Crystal and new or replace- 
ment crystals for RCA, Gates, W. E. Bliley 
and J -K holders; regrinding, repair etc. BC- 
604 crystals; also service on AM monitors 
and H -P 355B FM Monitors. Nationwide un- 
solicited testimonials praise our products 
and fast service. Eidson Electric Company, 
Box 96, Temple, Texas. 
Hellax coaxial cable, HJ5 -50 type, new 850 
ft. FOB, E.E.E.E., P.O. Box 2025, La Mesa, 
Calif. 
General radio RF bridge model 1606 -A in 
new condition with case $500.00. Box M -8, 
BROADCASTING. 

Two- FM- 10BM -G, ITA sub -carrier genera- 
tors 67 and 41 KC, one ITA FM-FM- 10,000- 
C exciter. WAMO, Pittsburgh 19, Pa. 

Ampex mixer for broadcasting purpose in 
custom made console with connections for 
3 mikes & 2 tape recorders plus 1 Viper and 
2 turn tables in perfect condition $500.00. 
HO 5- 8570, 3004 Beachwood Dr., Los Angeles, 
California 90028. 

If you need broadcast equipment or have 
equipment to sell . contact Broadcast 
Equipment and Supply Co, Bristol, Tenn. 
One Gates S -39A limiter $150.00. One Gates 
MO -2639 modulation monitor $200.00. Two 
Crown A -314X playbacks, like new, used 
less 10 days. $250.00 each. One Collins 20 
kilowatt with complete spare tubes, now in 
service on 970. available 30 days . 

very clean FOB Rupert . . $1000.00. 
Mervin Ling, KAYT, Rupert Idaho. 
RCA Portable audio console BC -10A. Used 
very little. New condition. Cost $813.00 Will 
sell to highest bidder FOB. KROX, Crooks- 
ton, Minnesota. 

G.E. stab. amp. TV -18 -B $325, Altec 639B 
mic. $75, M /rich. pram mic boom, $875, H/F 
PD -1 TV camera pedestal $500, H/F Rocker 
head $350, 81" TV lens $85. All excellent. 
Box M -27, BROADCASTING. 

Field camera chain RCA TK 31A complete 
field control and power supply, with lenses, 
etc. Excellent condition. $9,850.00 Call Bill 
Gregory, WYAH -TV, Portsmouth, Virginia 
393 -6001. 

Transmitter and tape recorders-reasonably 
bought and sold. SOS, 270 Northcrest, Chat- 
tanooga, Tennessee. Phone 998 -3346. 

Raytheon KTR -1000A one watt microwave 
complete sound, dishes etc. RCA TK -11A 
cameras. Box M -55, BROADCASTING or 
212 -EN 2 -5680. 

Buy, sell or trade towers- Second -hand 
$4.00 per foot, new $5.00. Bill Angle, P.O.B. 
55, Greenville, North Carolina. Telephone 
PL 2 -7611. 
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MISCELLANEOUS 

30,000 Professional Comedy Lines! Topical 
laugh service featuring deejay comment. 
introductions. Free catalog. Orben Comedy 
Books, Atlantic Beach, N. Y. 

Need help? 1000 Super dooper, hooper 
scooper, one liners exclusive in your mar- 
ket. Free sample. Lyn Publications, 2221, 
Steiner St., San Francisco. 
JOCKEY JOKER! -A collection of six gag - 
files now in one edition. Contains over 500 
One Liners. Gags, sound effect bits, sta- 
tion breaks, ad labs, etc. $7.50. Show - 
Biz- Comedy Service, 1735 East 26th St. 
Brooklyn, N. Y. 11229. 

Add 30% to your billing . with weekly 
ideas from the Brainstorm. Each issue con- 
tains 13 saleable ideas. $2.00 per week. Ex- 
clusive. Tie up your market now. Write 
Brainstorm, Box 875, Lubbock, Texas. 

INSTRUCTIONS 
FCC first phone license preparation by 
correspondence or in resident classes. 
Grantham Schools are located in Los 
Angeles, Seattle, Kansas City and Wash- 
ington. For free 44 -page brochure write 
Dept. 4 -K, Grantham Schools, 1505 N. West- 
ern Ave., Hollywood, Calif. 90027. 

Be prepared. First class FCC license in 
six weeks. Top quality theory and labora.. 
tory training. Elkins Radio License School 
of Atlanta, 1139 Spring St., N.W., Atlanta, 
Georgia. 

The nationally known 6 weeks Elkins train.. 
ing for an FCC First Class License. Out 
standing theory and laboratory instructions. 
Elkins Radio License School of New Orleans, 
333 Saint Charles, New Orleans, Louisiana. 

FCC first phone license in six weeks. 
Guaranteed instruction in theory and 
laboratory methods by master teachers. 
G.I. approved. Request free brochure. 
Elkins Radio License School, 2603 Inwood 
Road, Dallas, Texas. 

Elkins Radio License School of Chicago - 
Six weeks quality instruction in laboratory 
methods and theory leading to the FCC 
First Class License. 14 East Jackson St., 
Chicago 4, Illinois. 

Announcing programing, console operation 
Twelve weeks intensive, practical train- 
ing. Finest, most modern equipment avail- 
able. G. I. approved. Elkins School of 
Broadcasting, 2603 Inwood Road, Dallas 35, 
Texas. 
Minneapolis now has Elkins' famous six 
week course in First Class FCC License 
preparation through proven theory and lab 
methods. Elkins Radio License School, 4119 
East Lake Street, Minneapolis, Minn. 
Since 1946. Original course for FCC first 
phone operator license in six weeks. Over 
420 hours instruction and over 200 hours 
guided discusion at school. Reservations 
required. Enrolling now for classes starting 
January 6 & March 10. For information, ref- 
erences and reservation, write William B. 
Ogden Radio Operational Engineering School, 
1150 West Olive Ave.. Burbank, California. 
FCC First Class Radio Telephone License in 
(5) weeks - guaranteed - complete tuition 
$295.00 -Rooms $10.00 per week -Classes be- 
gin Jan. 5 - Feb. 9 - March 16 - April 20 - May 
25. Call or write Radio Engineering Institute. 
1336 Main Street in beautiful warm Saraso- 
ta, Florida. 
Announcing, programing, first phone, all 
phases electronics. Thorough, intensive 
practical training. Methods and results 
proved many times. Free placement serv- 
ice. Allied Technical Schools, 207 Madi- 
son. Memphis, Tennessee. 
Train now in N.Y.C. for FCC first phone 
license. Proven methods, proven results 
Day and evening classes. Placement assist- 
ance. Announcer Training Studios, 25 W. 
43rd. N. Y. OX 5 -9245. 

America's pioneer, 1st in announcing since 
1934. National Academy of Broadcasting 
814 H St NW, Washington 1, D. C. 

Learn Broadcasting in nations 23rd market. 
Individual instruction, no classes. Broadcast- 
ing Institute of America, Box 6071, New 
Orleans. 
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INSTRUCTIONS -(Cont'd) 
Stay on your job. Save travel expenses. 
Prepare for first phone quickly through per- 
sonal instruction. Not correspondence 
course. Write, Bob Johnson, Radio License 
Instruction, 1201 Ninth St., Manhattan 
Beach, California. 

Help Wanted -Announcers 
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EXPERIENCE 
... is the best teacher. We're looking 
for Its best students of format radio, with 
growth capabilities to our high standards. 
This Is the first and only advertlsment 
from one of America's most respected 
metropolitan stations. Air check and 
complete resume. 

E. 

Box M-I, BROADCASTING 
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Production -Programing, Others 

ASSISTANT 
r PROGRAM MANAGER 

Wanted -A man of parts. Good at de- 
tail, production, on air promotion. A 
clever creative writer. Major prestige ' { station in large Eastern market. Excel- 
lent salary and benefits. 

' Rush Resume to: ti 

Box L -240, BROADICASTING 

A 

SALES 
PROMOTION MANAGER 

For CBS Owned Radio Station in Top 
10 Eastern market. Heavy experience in 
sales and audience promotion. Also gen- 
eral experience in research and mer- 
chandising. Skill in producing print 
pieces. Position requires man with ideas 
and expertise. Excellent FIVE figure 
Salary, benefits and future. 
Interested and qualified men send 
resume and work samples to: 

Box L -239, BROADCASTING 

NEWSWRITER- EDITOR 

To organize and write radio news 
shows and coordinate related pro- 
graming details. No air work. Some 
related duties for television. Jour- 
nalism degree preferred, plus some 
news gathering and writing for 
broadcast facility. An Equal Op- 
portunity Employer. Send resume of 
age, education, experience and cur- 
rent income to: 

Personnel Department 
WLW 

Cincinnati, Ohio 45202. 

Situations Wanted 

Management 

I illINI :.1Ililu, 1111If 1 'III 1111 111 ICI i1:! °II 1111 
j LUCRATIVE INVESTMENT OPPORTUNITY j 

THE FACTS: 

kSales 
Manager Radio 5 years Top 5 mar- 

Sales ° Sales Manager Television 3 years Top 5 
markets. 
Substantial record all phases Broadcast 
Management. 

_ THE OBJECTIVE: 

General Manager Radio and /or Television 
operation 

THE CONSIDERATION: 
Compensation equal to clearly defined area j 
of responsibility and authority - percent- 
age of net -stock option. 

Box M -67, BROADCASTING 
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Production -Programing, Others 

NEWS POSITION WANTED 
Young, ambitious noesman Involved in network 
personnel reduction in NYC wants to Join top 
notch TV or Radio News Operation. Bkgd: 
Writer, reporter, newscaster, documentarian. Ex- 
cellent reference.. Prefer major East Coast mar- 
ket. Consider other If offer right. 

Box M -37, BROADCASTING 

TELEVISION -Help Wanted 

Production- Programing, Others 

NEWS DIRECTOR 
News -orientated Midwestern TV station, 
good market, excellent opportunity. Com- 
plete responsibility. Send tape or film, pho- 
tograph, resume. 

Box L -351, BROADCASTING 

PUBLIC SERVICE DIRECTOR 

Immediate opening for a person with both 
announcing and producer /director experience 
to create and participate in the community 
service programing of an outstanding group 
station. Midwest location. The person se- 
lected will be capable producer /director 
with prior experience in public affairs pro- 
graming. He must present a good appear- 
ance and have had prior commercial an- 
nouncing experience. He should be a col- 
lege graduate. Starting salary $7200 -$9000, 
depending upon experience. An Equal Op- 
portunity Employer. Your first resume must 
include all details concerning age, educa- 
tion, prior experience and salary, plus mar - 
tail and military status. Apply to: 

Box L -354, BROADCASTING 

rm. 

NEWS PHOTOGRAPHER 

Immediate opening in one of the best 
equipped TV newsrooms in the country 
for a versatile cameraman with local 
television news experience. Starting sal- 
ary to $140, depending upon qualifica- 
tions. College graduate with some 
experience preferred. An Equal Oppor- 
tunity Employer. Send complete resume 
of experience, age, education and mili- 
tary status to: 

Box M -33, BROADCASTING 

9t 



Challenge for Broadcasters 
Make a loosing AM PAY 

A Management /Programing team now 
making Top money in Top market is 

willing to sacrifice for part ownership 
in Large, Medium or Small market. 
Management, aggressive Sales and Pro- 
graming in the package. Impressive 
results a matter of record. 

Box M -58, BROADCASTING 

i 

! 

t 
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11 

Wanted to Buy 
Interest in Class B or C Prospective FM sta- 
tion operation. Have both RCA 10 kw trans- 
mitter lin excellent condition), Gates yard 
console and some cash. 

Box M -61, BROADCASTING 

EMPLOYMENT SERVICE 

POSITIONS OPEN 
ALL BROADCAST PERSONNEL PLACED 

ALL MAJOR U. S. MARKETS 
MIDWEST SATURATION 

WRITE FOR APPLICATION NOW 
BROADCAST 

EMPLOYMENT SERVICE 
4825 10th Ave. So. 

Minneapolis, Minn. 55417 

BUSINESS OPPORTUNITY 

WANTED TO BUY -Stations 

FM OPERATORS 

(Top 20 Markets Only) 
I will provide CASH and amazingly suc- 
cessful FM Sales Management Know -how 
for a partnership interest in your station. 
Presently grossing in excess of $200,000 
in major market FM. 

Box M -20, BROADCASTING 

CATV 
Broadcaster with capital to invest will buy 
interest in operational CATVs. East Texas, 
Louisiana, Arkansas, Tennessee, Mississippi. 
Alabama, Georgia, North Florida. Write 
giving details: 

Box K -267, BROADCASTING 

WANTED 
Small TV or Radio Station 
by experienced manager 

prefer Md., Va., or Southern U, S. 

Principals send price, details terms. 
Box M -9, BROADCASTING 

FOR SALE-Stations 

CATV WEST COAST 

FM TOP THREE MARKETS 

AM TOP FIVE MARKETS 

gut & cZkozariutto fxw. 
Media Brokers 

440 EAST 62ND STREET 
NEW YORK CITY 

TE 2.0362 

FOR SALE 

Stations (Coned) 

FOR SALE 
50 percent interest in partnership own- 
ing established AM station in good mar- 
ket. Reason for selling- station needs a 
partner participating in the management 
and operation of the business. 

Box L -352, BROADCASTING 

tir .:.:..: r:.Y.: r.:::Y.:.Yt_ 

I. 

Inquire: Anthony Kennedy 

635 Forum Bldg. 
ti Sacramento, Calif. 

area code 916 

442 -5831 

.................... 

Sacramento, Calif. AM 

NO BROKERS 

CALIFORNIA 
Dominant 

Fulltime Station 
in Major Market 

$550,000 
Box M -6, BROADCASTING 

SOUTHERN OREGON. - Single Station 
Market $4.0,000 F. P.- terms. 

PACIFIC N. W. -5 kw 5175,000- 840,000 
down. 

Charles Cowling & Associates 
Confidential Station Negotiations 

P. 0. Box 1496 Hollywood 28, Calif. 
Phone HO 2 -1133 

THE PIONEER FIRM OF TELE- 
VISION AND RADIO MANAGE- 

MENT CONSULTANTS 
Negotiations Management 
Appraisals Financing 

HOWARD S. FRAZIER, INC. 
1734 Wisconsin Ave., N.W. 

Washington 7, D. C. 

ver.mee Werra: mee.a:: 
FOR SALE r 

Florida Station in single station market 
$55,000. Low down payment, with long ti 
payout. Valuable Real Estate. :p 

e Box M -51, BROADCASTING 

%a: r WWW.W. ee."."ra::wa 
='íB11111 111111111 1111. 1111 IIII111111111111111111 1111111191 11111 i¡ i CALIFORNIA SINGLE MARKET El 

1 Fulltime station located in a lovely small city 1 
in one of the State's more desirable living areas. _ 
Low -coat operation with minimum competition M. 

from outside signals. Priced at $90,000 with E 
$20,000 down and the balance over ten years. U 

Box M -66, BROADCASTING il 
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To buy or sell Radio and /or TV proper- 
ties contact: 

PATT McDONALD CO. 
P. 0. BOX 9266 - CL 3 -8080 

AUSTIN, TEXAS 78756 

Continued from page 87 
payments for inclusion of matter intended 
for broadcast. Consequently, commission in- 
itiated inquiry to determine whether broad- 
cast licensees, their employes or others 
have violated or are violating Sec. 317 and 
508 of Communications Act and Sec. 73.119, 
73.289, 73.654 and 73.789 of commission's 
rules and to determine policies and prac- 
tices of broadcast licensees, their employes 
and others with respect to "payola," "plug - 
ola" and other hidden radio and television 
advertising practices. For purposes of in- 
quiry, commission delegated authority to 
chairman to subpoena witnesses and nec- 
essary records. Persons aggrieved by any 
action taken thereunder may ask review by 
commission. Inquiry will be nonpublic pro- 
ceeding unless commission orders public 
sessions to extent that it determines public 
interest will be served thereby. Procedure 
is in line with established practice in inves- 
tigations of this nature. Action Nov. 25. 

Rawlins Free TV Association, Rawlins, 
Wyo.- Waived Sec. 74.732(d) of rules and 
granted CP for new VHF -TV translator on 
channel 7 to rebroadcast programs of 
KTWO -TV (ch. 2) Casper, Wyo. Action 
Nov. 25. 

Tri City Improvement Corp., Bessemer, 
Mich.- Granted CP for new VHF -TV trans- 
lator on channel 13 to serve Bessemer, 
Ramsey and Wakefield by rebroadcasting 
programs of WLUC -TV (ch. 6) Marquette; 
conditioned that authorization shall cease 
to be effective and operation of translator 
terminated coincident with commencement 
of operation of WAEO -TV, channel 12, Hur- 
ley, Wis. Action Nov. 25. 

By order in proceeding on applications 
of KTIV Television Co., Peoples Broadcast- 
ing Corp., and Central Broadcasting Co. to 
change trans. sites and make other changes 
in respective TV's KTIV and KVTV Sioux 
City and WHO -TV Des Moines, Iowa, corn - 
mission granted request by WHO -TV for ex- 
tension of time to Nov. 27 to respond to 
joint petition by Sioux City applicants for 
termination of proceedings as to applica- 
tions and for grant thereof. Action Nov. 25. 

By memorandum opinion and order, 
commission dismissed, for lack of standing 
under Sec. 405 of Communications Act, pe- 
tition by WGN Inc. (WGN), Chicago, for 
reconsideration of July 29 action which 
granted application of WGSB Broadcasting 
Co. for new AM (WVIC) on 730 kc, 500 w, 
DA, D, in East Lansing, Mich. Commission- 
ers Lee and Ford abstained from voting. 
Action Nov. 25. 

Commission addressed letter to Andrew 
G. Haley, counsel for KLYD -TV Bakers- 
field, Calif., concerning proposal before city 
council to establish CATV there (Commis- 
sioners Bartley and Loevineer abstained 
from voting; Commissioner Ford not par- 
ticipating) . Action Nov. 25. 

Commission addressed letters to Bergen 
FM Inc., licensee of WFME(FM) Newark, 
N. J., and Houston Christian Broadcasters 
Inc., licensee of KHCB (FM) Houston, con- 
cerning contractual relationship with Fam- 
ily Stations Inc. which operates KEAR -FM 
San Francisco, KEBR -FM Sacramento and 
KECR -FM El Cajon, Calif., and provides 
taped religious programs to various stations. 
Action Nov. 25. 

Routine roundup 
ACTIONS BY REVIEW BOARD 

a In proceeding on applications of WEZY 
Inc. and WKKO Radio Inc. for new FM's 

FOR SALE 

Stations (Coned) 

N.E. single daytime $100M terms 
S.E. suburban daytime 53M SOLD 
M.W. metro daytime 170M terms 
South metro fulltime 275M 29% 
N.E. major power 750M cash 

buying and selling, check with 
CHAPMAN COMPANY INC 

2045 PEACHTREE RO.. ATLANTA. GA. 30309 

STATIONS FOR SALE 

1. ROCKY MOUNTAIN. Exclusive $55,000. 
2. SOUTHWEST. Major market. Low down. 
3. MIDWEST. Major market. $30,000 down. 
JACK L. STOLL & ASSOCIATES 

6381 Hollywood Blvd. 
Los Angeles 28, California 
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in Cocoa, Fla., in Doc. 15476-7, granted 
WKKO motion to extend time to Dec. 10 to 
file responsive pleadings to Broadcast Bu- 
reau opposition to applicants joint request 
for approval for dismissal of WKKO appli- 
cation and grant of WEZY. Action Dec. 2. 

Dismissed as moot petition by East Ken- 
tucky Broadcasting Corp. for clarification 
or modification of issues in proceeding on 
application for new FM in Pikeville, Ky. 
Action Dec. 2. 

In proceeding on applications of Amer- 
ican Colonial Broadcasting Corp. (WSUR- 
TV, channel 9, Ponce and WKBM -TV, chan- 
nel 11, Caguas, both Puerto Rico), granted 
El Mundo Inc. petition to extend time to 
Dec. 21 to file oppositions to American's 
second petition to amend issues. Action Dec. 
1. 

Granted Saul M. Miller petition to ex- 
tend time to Dec. 4 to file exceptions to 
initial decision in proceeding on applica- 
tion and that of A -C Broadcasters for new 
AM's in Kutztown and Anville- Cleona, Pa., 
respectively. Action Dec. 1. 

Granted KWEN Broadcasting Co. peti- 
tion to extend time to Dec. 14 to file excep_ 
tions to initial decision in proceeding on ap- 
plication and that of Woodland Broadcast- 
mg Inc. for new AM's in Port Arthur and 
Vidor, both Texas, respectively. Action Dec. 
1. 

In proceeding on applications of North- 
western Indiana Radio Inc. for new AM's 
in Valparaiso. Ind., et al., in Doc. 8218, 
15359 -60, dismissed as moot petition by 
Northwestern to enlarge issues as to Valley 
Broadcasting application. Action Nov. 30. 

By memorandum opinion and order in 
proceeding on applications of Triad Stations 
Inc. and Marshall Broadcasting Co. for new 
FM's in Marshall, Mich., in Doc. 15548, 
15614, granted Triad petition to extent of 
enlarging issues to determine whether Mar- 
shall is financially qualified to construct 
and operate proposed facility. Action Nov. 
27. 

Scheduled following AM proceedings 
for oral argument on Dec. 17: Lake- Valley 
Broadcasters Inc., Crystal Lake, Ill. and 
D & E Broadcasting Co. and Great State 
Broadcasters Inc., San Antonio, Tex. Ac- 
tion Nov. 25. 

By memorandum opinion and order in 
proceeding on applications of Dover Broad- 
casting Inc. and Tuscarawas Broadcasting 

Co. for new FM's in Dover -New Philadelphia 
and New Philadelphia, Ohio, respectively, 
in Doc. 15429 -30, (1) accepted Dover's late 
filed motion and granted same to extent of 
enlarging issues to determine whether Tus- 
carawas is financially Qualified to construct 
and operate proposed facility, and (2) de- 
nied Dover's motion to strike. Action Nov. 
25. 

Granted petition by Dirigo Broadcast- 
ing Inc. to extend time to Dec. 1 to file re- 
sponsive pleadings to Broadcast Bureau's 
opposition to joint petition for approval of 
agreement, dismissal of Dirigo application 
and grant of Downeast Television Inc. ap- 
plication in Bangor, Me., TV channel 7 
proceeding. Member Nelson not participat- 
ing. Action Nov. 25. 

ACTIONS ON MOTIONS 
By Chairman E. William Henry 

is Granted motion by Hudson Valley 
Broadcasting Corp. (WEOK), Poughkeepsie, 
N. Y., to correct transcript of oral argu- 
ment in proceeding on AM application. 
Action Nov. 25. 

By commission 
Commission granted request by Radio 

Wichita Falls Inc., KNTO(FM) Wichita 
Falls, Tex., to extent of extending time 
from Dec. 14 to Jan. 14, 1965 for filing com- 
ments, and from Dec. 30 to Feb. 1, 1965 for 
replies in rule making proceeding on pro- 
posed FM channel changes at Austin and 
Wichita Falls, Tex. Action Nov. 23. 

By Chief Hearing Examiner 
James D. Cunningham 

Designated Examiner Chester F. Naumo- 
wicz Jr. in lieu of Examiner Millard F. 
French, to preside at hearings in Chicago, 
TV channel 38 proceeding. Action Dec. 1. 

Designated Examiner Chester F. Naumo- 
wicz Jr. to preside at hearings in Fort 
Worth, TV channel 20 proceeding; sched- 
uled prehearing conference for Dec. 3 and 
hearing for Jan. 25,. 1965. Action Nov. 30. 

On own motion, continued date for pre- 
hearing conference from Dec. 2 to Dec. 3, 
and hearing from Dec. 18 to Jan. 25, 1965 
in Chicago. TV channel 38 proceeding. Ac- 
tion Nov. 27. 

Granted petition by Bigbee Broadcast- 
ing Co. to extend time from Nov. 27 to 
Dec. 28 to file reply to Broadcast Bureau's 
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opposition to applicant's petition for leave 
to dismiss application for new AM in 
Demopolis, Ala. Action Nov. 25. 

By Hearing Examiner Thomas H. Donahue 
On request of Radio 13 Inc. continued 

hearing from Jan. 18 1965 to Feb. 18, 1965, 
in proceeding on application for renewal of 
license of WHZN Hazleton, Pa. Action Nov. 
23. 

By Hearing Examiner Charles J. Frederick 
In proceeding on applications of La 

Fiesta Broadcasting Co. and Mid -Cities 
Broadcasting Corp. for AM's in Lubbock, 
Tex., set Dec. 18 as last day for filing by 
named recipients of responses to interroga- 
tories. Action Nov. 24. 

Granted petition of M. R. Lankford 
Broadcasting Co. to continue hearing from 
Nov. 24 to Dec. 2 in proceeding on applica- 
tion for new AM in New Albany, Ind. Ac- 
tion Nov. 23. 

By Hearing Examiner Walther W. Guenther 
On own motion, scheduled further pre- 

hearing conference for Dec. 2 in proceed- 
ing on applications of Triad Stations Inc. 
and Marshall Broadcasting Co. for new 
FM's in Marshall, Mich. Action Nov. 30. 

Granted motion by Bay Shore Broad- 
casting Co. to extent of dismissing, but 
with prejudice, application for new AM in 
Hayward, Calif. Action Nov. 23. 

By Hearing Examiner Isadore A. Honig 
Granted petition of Cumberland Pub- 

lishing Co. and dismissed, but with preju- 
dice, application for new FM in Pikeville, 
Ky.: retained in hearing status application 
of East Kentucky Broadcasting Corp. for 
same facility. Action Nov. 30. 

By Hearing Examiner David I. Kraushaar 
Approved agreement of all parties to 

reconvene hearing on Jan. 21, 1965, in pro - 
ceeding on application of Marion Moore for 

M J new A in oshua Tree, Calif.; scheduled 
certain procedural dates, and dismissed as 
moot applicant's motion for continuance. 
Action Nov. 30. 

In proceeding on applications of Charles 
L. Hamilton Sr. and Mildred B. Hamilton 
and Richard C. Brandt for new FM's in 
Newton, Iowa, rescheduled hearing for Feb. 
23, 1965, and specified certain procedural 
dates; also approved agreements made at 
prehearing conference. Action Nov. 25. 

By Hearing Examiner Jay A. Kyle 
In proceeding on applications of Dover 

Broadcasting Inc. and Tuscarawas Broad- 
casting Co. for new FM's in Dover -New 
Philadelphia and New Philadelphia, Ohio, 
respectively, continued hearing from Nov. 
30 to Jan. 25, 1965. Action Nov. 27. 

By Hearing Examiner Sol Schildhause 
Granted motion by United Artists 

Broadcasting Inc. to extent of scheduling 
further prehearing conference for Dec. 1 

in Lorain, Ohio, TV channel 31 proceeding. 
Action Nov. 24. 

By Hearing Examiner Herbert Sharfman 
Granted request of Southern Radio and 

Television Co.. Lehigh Acres, Fla., to fur- 
ther extend time from Nov. 30 to Dec. 3 
to file reply findings of fact in proceeding 
on AM application and that of Robert 
Hecksher (WMYR), Fort Myers, Fla. Action 
Nov. 30. 

Granted request of Lompoc Valley Ca- 
ble TV Inc. and KCOY -TV to extend time 
from Dec. 2 to Jan. 4, 1965 to file initial pro- 
posed findings of fact and conclusions, and 
from Dec. 14 to Jan. 11, 1965 for replies in 
proceeding on Lompoc Valley's applications 
for operational fixed stations in business 
radio service. Action Nov. 25. 

In Boston, TV channel 5 proceedings, 
denied petition of WHDH Inc. for reconsid- 
eration of examiner's orders directing ap- 
plicant to produce certain program logs of 
WHDH -TV and to produce complete list of 
stockholders of Boston Herald -Traveler 
Corp. Nov. 25. 

Pursuant to prehearing conference in 
proceeding on applications of Tri- Cities 
Broadcasting Co. and Dawson County 
Broadcasting Corp. for new AM's in Cozad, 
Neb., scheduled certain procedural dates, 
and continued hearing from Dec. 15 to Feb. 
17, 1965. Action Nov. 24. 

By Hearing Examiner Elizabeth C. Smith 
Granted Broadcast Bureau's request and 

scheduled further prehearing conference for 
Dec. 15 in Cleveland, TV channel 65 pro- 
ceeding. Action Nov. 30. 

Granted request of Tidewater Broad- 
casting Inc. to continue further hearing 
from Nov. 25 to Nov. 30 in proceeding on 
application and that of Edwin R. Fischer 

for new AM's in Smithfield and Newport 
News, Va., respectively. Action Nov. 25. 

BROADCAST ACTIONS 
by Broadcast Bureau 

Actions of Dec. 1 

Granted renewal of licenses for follow- 
ing main and co- pending auxiliaries: WFMF 
(FM) Chicago and WLBL Auburndale, Wis. 

KUBE Pendleton, Ore. -Dismissed applica- 
tion for renewal of license for failure to 
prosecute. 

KECR(FM) El Cajon. Calif.-Granted li- 
cense covering changes in ERP. ant. height, 
studio, trans. and station locations, and re- 
mote control point, installation of new 
trans. and ant.; specify tower height. 

WIBF -TV Philadelphia- Granted mod. of 
CP to change ERP to 501 kw vis., and 50.1 
kw aur.; change type trans. and type ant., 
and ant. height to 340 feet; condition. 

WIBF -TV Philadelphia- Granted extension 
of completion date to June 1, 1965. 

Actions of Nov. 30 
KLAY -FM Tacoma, Wash.- Granted CP to 

increase ERP to 36 kw; decrease ant. height 
to 255 feet; change main studio and ant. - 
trans. location; install new trans., and make 
changes in ant. system. 

KVIL -FM Highland Park -Dallas, Tex. - 
Granted CP to move ant.- trans. location to 
Cedar Hill, Tex., install new trans.; increase 
ant. height to 1,440 feet; decrease ERP to 
100 kw, and make other engineering 
changes; delete remote control operation; 
condition. 

KVNA Flagstaff, Ariz. -Dismissed applica- 
tion for renewal of license for failure to 
prosecute. 

Granted renewal of licenses for the fol- 
lowing main and co -p ending auxiliaries: 
WBNO Bryan, Ohio; KEAR(FM) San Fran- 
cisco; WHIC(FM) Hartford City, Inc.; KEBR 
(FM) Sacramento, Calif. and KECR(FM) 
El Cajon, Calif. 

KIMN Denver- Granted CP to change 
from directional ant. nighttime only to di- 
rectional ant. day and night (DA -N to DA- 
1). continued operation on 950 kc, 5 kw, 
unl.; remote control permitted nighttime. 

Granted renewal of licenses for follow- 
ing main and co- pending auxiliaries: WCIL 
Carbondale. nl.; WDSM -TV Superior, Wis.; 
WEPS (FM) Elgin. nl.: WJPF Herrin, Ill.; 
WMBD Peoria, Ill.; WNUR(FM) Evans- 
ton, Ill.; WPRS -AM -FM Paris, Ill.; WTCH 
Shawano, Wis.; WCBW (FM) Columbia, Ill. ;. 

WCLO -FM Janesville, Wis -; WFMT (FM) 
Chicago; WMBD -FM Peoria, Ill.; WRAM 
Monmouth, nl.; WRIT -AM -FM Milwaukee; 
WDSM Superior, Wis.: WEBQ Harrisburg. 
nl.; WGNU Granite City, Ill.; WKZI Casey, 
Ill.; WMOK Metropolis. nl.; WPLY Ply- 
mouth, Wis.: WTAY -AM -FM Robinson, nl.; 
WBKV -FM West Bend, Wis.; WCLO Janes- 
ville. Wis.: WEDC Chicago; WLS -FM Chi- 
cago; 'WNTH(FM) Winnetka, Ill.; WRCO 
Richland Center, Wis.; WSBC Chicago and 
WTOS (FM) Wauwatosa, Wis. 

Granted renewal of licenses for follow- 
ing main and co- pending auxiliaries; with- 
out prejudice to whatever action may be 
taken as result of proceedings in Doc. 
15415: WEAU -TV Eau Claire, Wis.; WITI- 
TV Milwaukee and WKOW -TV Madison, 
Wis. 

Actions of Nov. 27 
Summit TV Improvement Association, 

Condon, Mont. -Granted CP for new VHF - 
TV translator on channel 7, to rebroadcast 
programs of KXLF -TV (ch. 4) Butte, Mont. 

WCOV -TV Montgomery, Ala.- Granted CP 
to change ERP to 224 kw vis., and 112 kw 
aur.; install new ant. system; make changes 
in ant. structure; correct geographic co- 
ordinates, and change ant. height to 740 
feet; conditions. 

KPLX(FM) San Jose, Calif.- Granted ex- 
tension of completion date to June 1, 1965. 

Actions of Nov. 25 

KIBH Seward, Alaska- Granted CP to 
change facilities from 1340 kc, 250 w to 950 
kc, 1 kw, continued operation with specified 
hours; change ant.- trans. and studio loca- 
tions; install new trans., and make changes 
in ant. system; remote control permitted. 

WIST Charlotte, N. C.- Remote control 
permitted. 

WIST -FM Charlotte, N. C.- Remote con- 
trol permitted. 

WKEI Kewanee, 111.- Granted increased 
nighttime power from 100 w to 250 w, con- 
tinued operation on 1450 kc with 500 w -LS; 
remote control permitted. 

WTVJ(TV) Miami- Granted mod. of li- 
cense to reduce aur. ERP to 20 kw. 

KF2XJQ Mt. Vernon, N. Y.- Granted CP 
and license for new developmental. 

KSBW -TV Salinas, Calif.- Granted mod. of 
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SUMMARY OF COMMERCIAL BROADCASTING 

Compiled by BROADCASTING, Dec. 2 

ON AIR 
Lic. CP's 

NOT ON AIR TOTAL APPLICATIONS 
CP's for new stations 

A(;1 3,975 65 72 372 
r(n 1,179 75 215 275 
T'v' 548' 39 88 181 

AUTHORIZED TELEVISION STATIONS 

Compiled by BROADCASTING, Dec. 2 

VHF UHF TV 

Commercial 509' 163 

Noncommercial 58 56 

COMMERCIAL STATION BOXSCORE 

Compiled by FCC, Oct. 31 

AM FM 

672 
114 

TV 

Licensed (all on air) 3,948 1,175 555 
CP's on air (new stations) 47 57 29 

CP's not on air (new stations) 78 203 87 

Total authorized stations 4,073 1,435 671 
Applications for new stations (not in hearing) 176 197 73 
Applications for new stations (in hearing) 68 52 62 
Total applications for new stations 244 249 135 
Applications for major changes (not in hearing) 204 55 39 
Applications for major changes (in hearing) 36 5 10 
Total applications for major changes 
Licenses deleted 

240 
4 

60 49 
0 

CP's deleted 1 D 

' Does not include seven licensed stations off air. 
'Includes three noncommercial stations operating on commercial channels. 

license to reduce aur. ERP to 44.7 kw. and 
change type aur. trans. 

KSBY -TV San Luis Obispo, Calli.- Grant- 
ed mod. of license to reduce aur. ERP to 
12 kw, and change type aur. trans. 

WDSM -TV Superior, Wis.- Granted CP to 
change type trans., and make other equip- 
ment changes. 

WGH -FM Newport News. Va.- Granted 
CP to install new ant.; make changes in 
ant. system; decrease ERP to 74 kw; in- 
crease ant. height to 400 feet; remote con- 
trol permitted; conditions. 

KO2DX, K04DT, KO5CM, Staley and Goeder, 
Colo.- Granted CP's to replace expired per- 
mits to change frequencies to channels 2, 
4 and 5 for VHF -TV translators KO2DX, 
KO4DT, KO5CM, respectively, trans. location 
to Rangely, and make changes in ant. sys- 
tem. 

KGEI Belmont, Calif.- Granted CP to 
make changes in trans. of international sta- 
tion. 

WFMJ -TV Youngstown, Ohio - Granted 
mod. of CP to reduce aur. ERP to 66.1 kw. 

KPRC Houston -Granted mod. of CP to 
make changes in directional ant. pattern. 

KTW -FM Seattle- Granted mod. of CP to 
change type trans. and type ant.; conditions. 

Granted renewal of licenses for follow- 
ing main and co- pending auxiliaries: WHAN 
Haines City, Fla.; WSAE(FM) Spring Ar- 
bor, Mich. 

Granted renewal of licenses for follow- 
ing VHF -TV translators: KO4CD, Adel TV 
Inc., Adel, Ore.; KO9CI, K11CO, K13CN, 
Park City Municipal Corp., Park City, 
Utah; KO9DR, KI1EP, Television Viewers 
Association, San Mateo and Ambrosia Lake, 
N. M. 

KZZN Littlefield, Tex.-Granted increased 
daytime power on 1490 kc from 250 w to 
1 kw, continued nighttime operation with 
250 w; conditions. 

WGRB Greensburg, Ind. -By order, set 
aside March 27, 1963 grant (which was 
stayed following July 22) and designated 
for hearing application for new daytime 
AM on 1330 kc, 500 w; issues include "10 
percent" and financial qualification deter- 
minations; made Clear Tone Broadcasting 
Corp., which filed opposing 
petition, party to proceeding. Commissioner 
Cox not participating. 

Actions of Nov. 24 
KBOW Butte, Mont. -Remote control per- 

mitted. 
K75AZ, K82A0, Big Fork, Mont. -Granted 

assignment of licenses of UHF -TV transla- 
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tor to Blacktail TV Association; no mone- 
tary consideration. 

Following were granted extensions of 
completion dates as shown: WWDL -FM 
Scranton, Pa., to Jan. 1, 1965; KNOK -FM 
Fort Worth, to May 11, 1965; WMCF(FM) 
Stuart, Fla., to Dec. 31; KFH -FM Wichita, 
Kan., to May 25, 1965; KWHG(FM) Lin- 
coln, Neb., to May 11, 1965. 

KJDY John Day, Ore. -Granted increased 
daytime power on 1400 kc, from 250 w to 
1 kw, continued nighttime operation with 
250 w, and installation of new trans.; con- 
ditions. 

KTTS -FM Springfield, Mo.- Granted SCA 
on sub -carrier frequency of 67 kc. 

KJEF -FM Jennings, La.- Granted license 
covering changes in ERP and ant. height, 
and installation of new ant. 

WLKR -FM Norwalk Ohio -Granted CP to 
increase ERP to 1.45 kw and ant. height to 
125 feet, and correct geographic coordinates. 

WOMC(FM) Detroit -Granted CP to install 
auxiliary trans. at main ant.- trans. location, 
and change ERP to 10.5 kw. 

WCRF -FM Cleveland- Granted CP to in- 
crease ERP to 38 kw; install new ant., and 
decrease ant. height to 570 feet. 

WMJR(FM) Fort Lauderdale, Fla.- Grant- 
ed mod. of CP to change type trans. and 
type ant., increase ant. height to 215 feet; 
delete remote control operation; condition. 

WRAD -FM Radford, Va.- Granted mod. of 
CP to change type trans. and make engi- 
neering changes; conditions. 

KBBL(FM) Riverside, Calif.- Granted mod. 
of CP to change type trans. and type ant., 
and increase ant. height to 175 feet. 

KFNF Shenandoah, Iowa- Granted exten- 
sion of authority to operate with sign -off 
at 7:15 p.m., Monday through Saturday, and 
7:30 p.m., Sunday (except for special 
events), for period ending Feb. 16, 1965. 

Actions of Nov. 23 
WKVA Lewistown, Pa.- Granted change 

in remote control operation, while using 
non -directional ant. 

WCAR -FM Detroit -Remote control per- 
mitted. 

Action of Nov. 13 
KUEQ Phoenix - Remote control per- 

mitted; conditions. 

Revocations 
By memorandum opinion and order, 

commisssion denied petition by Carol Mu- 
sic Inc. for reconsideration of July 24 de- 
cision which revoked license and SCA for 
WCLM(FM) Chicago, for willful or re- 

peated failure to operate in accordance 
with terms of license, misrepresentations, 
concealment and other rules violations. Or- 
dered Carol Music shall wind up affairs 
and cease operation and authorizations 
shall terminate within 80 days or, if judicial 
review is sought, 60 days after final court 
order. Action Nov. 25. 

Fines 

By memorandum opinion and order 
commission ordered Tele- Broadcasters of 
California Inc. to forfeit $4,000 for willful 
and repeated violation of Sec. 73.30 of rules 
by failure of KALI San Gabriel to origi- 
nate majority of programs locally. Com- 
mission deferred further consideration of 
KALI's request for waiver of requirement 
until licensee sets forth basis upon which 
and extent to which it proposes to serve 
San Gabriel. Action was taken after con- 
sidering licensee's reply to commission's 
July 1 notice of apparent liability for that 
sum. Action Nov. 25. 

By memorandum opinion and order, 
commission ordered Dubuque Broadcasting 
Co. to forfeit $1,500 for willful and re- 
peated violation of Sec. 73.93 of rules by 
failing to have licensed operator on duty 
at WDBQ Dubuque, Iowa, and operating 
station after sunset with daytime power in 
violation of license. Action was taken after 
considering licensee's reply to commission's 
July 22 notice of apparent liability for 
$2,000. Action Nov. 25. 

By order, commission (1) affirmed Oct. 
14 action which dismissed application of 
Frank H. Accorsi for renewal of license of 
WFHA -FM Red Bank, N. J., for failure to 
respond to official correspondence, and 
which ordered him to cease operation of 
station by midnight Nov, 13, and (2) de- 
nied Accorsi's Nov. 13 telegraphed request 
for postponement of Nov. 13 cease- opera- 
tion date pending consideration of informa- 
tion to be submitted by Nov. 18. Action 
Nov. 25. 

Commission (1) granted assignment of 
license of KQCY Quincy. Calif., from Pio- 
neer Broadcasters Inc,. to John H. Boyd, 
but (2) notified licensee it has incurred ap- 
parent liability of $500 for prior acquisition 
of control by Boyd without Commission ap- 
proval. Licensee has 30 days to contest or 
pay forfeiture. Action Nov. 25. 

Commission notified Eastern Broadcast - 
ing Co. it has incurred apparent liability of 
$500 for willful and repeated violation of 
Sec. 73.93 of rules by not having properly 
licensed operator on duty at trans. or au- 
thorized remote control point of WFPG At- 
lantic City, N. J. Licensee has 30 days to 
contest or pay forfeiture. Action Nov. 25. 

Rulemakings 

PETITIONS FOR RULEMAKING FILED 
KGGK (FM) Garden Grove. Calif., and 

KRCS -FM San Bernardino. Calif. -Jeanette 
B. Banoczi and Richard C. Simonton, re- 
spectively. Request amendment of rules to 
reassign channel 238 from San Bernardino 
to Garden Grove. Received Nov. 20. 

FINALIZED 
By report and order in Doc. 15628, 

commission amended FM table of assign- 
ments by adding second channel, 285A, to 
Pekin, Ill. Action Nov. 25. 

PROPOSED 
Commission invited comments on pro- 

posed rulemaking, based mainly on various 
petitions, to amend FM table of channel as- 
signments as follows (numerals are chan- 
nel numbers) : assign 288A to Lyons, Kan.: 
either 269A or 296A to Creston, Iowa; 221A 
to Elwood City. Pa., and 265A to Scotts - 
burg. Ind.: substitute 236 for 237A at 
Natchez, Miss., and add 296A to Oshkosh, 
Wis.; add 285A to Wilmington, N. C.; assign 
269A to either Martin or Milan Tenn., or 
add 269A to McKenzie, Tenn.; substitute 281 
for 255 at Yankton, S. D.; substitute 256 
for 280A at Ebensburg. Pa., and 280A for 
257A at Phillipsburg, Pa., with comments 
also invited on issue of whether Edens - 
burg merits departure from commission 
policy of assigning class B channels to large 
cities and metropolitan areas and class A 
channels to smaller communities; assign 
224A to Gouverneur. N. Y., and delete chan- 
nel from Watertown, N. Y.; and on com- 
mission's own motion, to substitute 272A 
for 240A at Merkel, Tex. 

By separate notice of proposed rule - 
making, commission invited comments to 
proposal by Illini Publishing Co. to add 
296A to Urbana, Dl., which city now has 
only one assignment, 280A. Action Nov. 25. 
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I OHN Mullins is a man with tre- 
mendous drive and a fine flair 

for showmanship," an associate said last 
week. "John is a self -made man who 
seems somewhat surprised to find him- 
self rich and he has a boyish delight in 
the things that money can provide," a 
friend commented. An employe added: 
"Mr. Mullins is a good boss, but a tough 
one. He's never too busy to help with 
any legitimate problem, but he has no 
sympathy for incompetence and no time 
for alibis." 

Those intimate observations may help 
explain how a poor boy, forced by stark 
economics to leave high school during 
the Depression and go to work instead 
of college, has achieved membership in 
that select group of men who are 100% 
owners of television stations in major 
markets. 

In school, Mr. Mullins recalls, "I was 
an average student but a better than 
average baseball player" and on his first 
job his infield position on the company 
team was more important than the office 
work for which he was listed on the pay- 
roll. The office work didn't seem im- 
portant to John, either, so he trans- 
ferred to sales and assistant district 
manager for the state of Missouri when 
his immediate boss quit to go into busi- 
ness for himself and John went along. 
The new company was underfinanced 
and went bankrupt, but when John went 
back to his first employer he was told, 
"You left when you could have stayed, 
so don't try to come back now." 

Debt and Taxes "That was my first 
real break," he says today. "I'd gotten 
scared and gone back to what I thought 
was security, but when they turned me 
down I realized that I didn't want a job 
but to get out on my own. If I could 
make it for them, I could make it for 
myself." After an unhappy experience 
in the vending machine business, John 
took his last $500 and made a down 
payment on Crystal City Park on the 
outskirts of Tulsa. 

"It was a dilapidated, rundown 
amusement park with all the rides taken 
out. I was the proud owner of 12 acres 
of land, a swimming pool and a leaky 
ballroom with a dance floor like a ski 
run, or at least I would be after I'd 
paid the bank $3,500 more and the 
state $23,000 in ad valorem taxes 
which had accumulated while the park 
had been in receivership." Fate went 
to bat for John Mullins again when his 
attorney checked the law, decided that 
ad valorem taxes should not be levied 
against property in federal receivership 
and persuaded a judge to wipe out that 
indebtedness. 

Mr. Mullins improved Crystal City, 
built four more open -air ballrooms and 
a mammoth roller- skating rink and ac- 
quired The Arena, " a small scale Madi- 
son Square Garden." In 1942, he do- 
nated The Arena for a recruitment 
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Making winners 
out of losers 
is his forte 
dance for the Navy- Marine Mothers 
Club. The event obtained scores of vol- 
unteers, including John C. Mullins, who 
spent the next two years in the Marines. 

On To Phoenix In 1947, Mr. Mul- 
lins got the idea that if he had an 
amusement park in Phoenix he could 
move a lot of light equipment there for 
the winter months when Tulsa is too 
cold for outdoor entertainment, moving 
it back to Tulsa in the spring when 

WEEK'S PROFILE 

John Christopher Mullins- President, 
owner, KBTV (TV) and KBTR Denver; b. 
Sept. 26, 1915, Sulpher, Okla.; Tulsa 
High School; clerk, salesman, asst. dist. 
mgr., Marathon Oil Co., Tulsa, 1933.1936; 
owner, Western Sales Co., Tulsa, 1937; 
owner, Crystal City Park, Tulsa, 1938; 
owner, The Arena, Tulsa, 1940; sgt., U.S. 
Marine Corps, 194244; owner, Phoenix 
amusement park, 1947; pres., gen. mgr., 
KPHO -TV Phoenix, 1950 -52; pres., KBTV, 
1955; sole owner, KBTV, 1961; pres., 
owner, KBTR, 1963; m. Martha Hallibur- 
ton; children -Michael, 23; Lyn, 21; John 
Jr., 14; chairman -Colorado Committee 
for Boys' Towns of Italy; Colorado Heart 
Assn. Fund Campaign, 1961.62; industry 
contact ambassador, Governor's Indus- 
trial Development Committee; vice chair- 
man, Mile High United Fund; board mem- 
ber -Boy Scouts of America, Junior 
Achievement, Nursing Home for the 
Aging, Loretto Heights College; advisory 
board member -Mercy Hospital, National 
Defense Transportation Assn.; member - 
Cherry Hills Country Club (Denver), Den- 
ver Club, Kiva Club (Phoenix), Desert 
Inn Country Club (Las Vegas); hobbies - 
golf, gin rummy. 

Phoenix gets too hot. But he had over- 
looked one fact, that the winter nights 
get plenty chilly in Phoenix. This was 
when he turned to broadcasting, which 
thrives on weather that keeps people at 
home. 

Mr. Mullins had met a lot of Phoenix 
businessmen and he was invited to join 
a group which was applying for a ra- 
dio station license there. He did, but 
his group lost out to one headed by vet- 
eran broadcaster Rex Schepp, whom he 
subsequently joined in a syndicate to 
purchase a TV grant. KPHO -TV went on 
the air in December 1949; by spring it 
was losing $15,000 a month; Mr. Mul- 
lins bought out Mr. Schepp's interest 
and took over as general manager in 
May. "We went into the black in Octo- 
ber 1950, with an operating profit of 
$1,975 for the month," he recollects. 

As the only TV station in Phoenix, 
KPHO -TV did fabulously, but in 1952 
Mr. Mullins foresaw that things would 
be different when the freeze on TV 
construction was lifted and he sold the 
station, of which he was by then major- 
ity owner. 

Denver TV Plus Radio In 1955, 
Mr. Mullins and Frank Leu, a Nash- 
ville insurance man, bought xBTV(TV) 
for $900,000. "It was losing $25,000 a 
month at the time," he says, but un- 
der his management this situation soon 
changed and the following year William 
Zeckendorf, head of the New York real 
estate firm of Webb & Knapp, bought 
Mr. Leu's half interest for $850,000. In 
1961, Mr. Mullins bought out Mr. 
Zeckendorf's 50% for $2.4 million to 
become sole owner of lBTV. (The dol- 
lar figures are adequate commentary 
on the economics of television and the 
effectiveness of Mr. Mullins's manage- 
ment.) In 1963, he added a radio sta- 
tion to his Denver TV operation, buy- 
ing xICN and renaming it t ara. Both 
stations operate from the same head- 
quarters building, but as individual, in- 
dependent entities. 

The Personal Touch The president's 
office, some 40 feet in length and per 
haps half as wide, is entered through a 
12 -foot door, opened with a massive, 
shining brass knob. Behind his desk, at 
the far end, stands a Louis XIV cabi- 
net. Behind that and overhead are plain 
glass panels concealing lights whose 
color and intensity he can alter at will 
from a desk control. 

A hole -in -one trophy (won on the 
194 -yard 15th hole of Denver's Cherry 
Hills Country Club) is on display in 
the family room of the Mullins home, 
but John Mullins says his real hobby is 
his work. Up at 5:30 each morning, he 
reads the daily papers and business 
magazines with breakfast and arrives at 
his office early, his pockets bulging with 
notes and clippings. He still has real 
estate interests in Tulsa and Denver but 
broadcasting is now his prime business. 

95 



EDITORIALS 

Local papers please copy 
THE FCC's announcement last week of an inquiry into 

the broadcast contracts of the Associated Press and 
United Press International is another declaration of the 
commission's intent to extend its authority not only into 
every corner of the broadcasting business that it directly 
regulates but also into other fields of mass communication. 
The ambitions of the FCC, in its present composition, are 
getting out of hand. 

Perhaps the least attractive feature of the commission's 
latest adventure is its origin. The FCC says its new in- 
quiry was started at the urging of some broadcasters. If 
this is true, the broadcasters who have come crawling to 
Big Brother must share with the FCC the responsibility for 
whatever damage is done to the cause of journalistic free- 
dom. Big Brother's helping hand as often helps itself as it 
helps others. 

Now for all we know it may be true that in some instances 
AP and UPI have driven unfair bargains with broadcast 
stations. They are, of course, the only two wire services 
that offer anything like a comprehensive report of world- 
wide news, and one or the other is needed by any station 
that makes any pretense of being in the journalism busi- 
ness. In such circumstances the possibility of price fixing 
and other restraints of trade always exists. 

Yet there is no proof -or even a hint of 'it-in the FCC's 
announcement that AP or UPI have in fact engaged in il- 
legal acts. Indeed if either had, the FCC would be the least 
appropriate government authority to prosecute or judge 
the matter. If there is any cause for action, it is in the anti- 
trust field. 

An FCC that was not motivated by an irresistible urge 
to seize power would have told the complaining broadcasters 
that their case belonged in another jurisdiction. It would 
have referred them to the Justice Department and to the 
courts that are competent to adjudicate antitrust disputes. 
That the FCC welcomed the complaints and now seeks to 
use them as an excuse for an enlargement of its authority 
only confirms its fundamental wish to influence the opera- 
tions and destinies of all the mass communications media. 

The FCC long ago discovered the route by which it can 
apply indirect restraints on enterprises that are outside its 
direct authority. It invokes limitations on the contracturai 
relations between its own licensees and non -licensed organ- 
izations with which they do business. It is such a limitation 
that the FCC now is considering for wire services. 

To newspaper and magazine publishers who still cherish 
illusions of freedom while taking secret pleasure in each 
regulatory problem that broadcasters face, the FCC's in- 
quiry into wire- service contracts may come as at least a 
slight jolt. AP and UPI were newspaper- originated and are 
newspaper -dominated. When the FCC gets into wire- service 
business, it's in the newspaper business too. 

Fair trials: the root problem 
FIND a convention of lawyers or of journalists these 

days, and you will find on its agenda a discussion of 
the difficulties of resolving the conflict between a defendant's 
right to a fair trial and the news media's right to practice 
their craft without unconstitutional restriction. Everywhere 
there is talk of codes that would circumscribe, in one way 
or another, the release or dissemination of information 
that might somehow prevent the assembly of 12 jurors of 
utterly unbiased minds. 

The principal motivation for the current interest in the 
venerable conflict of rights comes, of course, from the pub- 
licity that attended the arrest, detention and murder of Lee 

Harvey Oswald. Any number of respectable bar associa- 
tions and civil liberties societies have decided that Oswald, 
if he had lived to be brought to formal justice, could not 
have received a fair trial. Nowhere, according to this col- 
lective assumption, could have been found 12 jurors with 
both the intelligence to sit in judgment and the ignorance 
of reports that Oswald was the assassin of the President. 

Granted that elements of law enforcement and journalism 
in the Oswald case suffered lapses of sensibility and self - 
discipline, we still wonder what it was that could have been 
done -aside from the obvious precaution of keeping an 
armed avenger out of range -to guarantee Oswald a trial 
before a jury that had never heard of him. 

Is it to be argued that the Dallas police should have 
refused to admit they were holding a suspect or, admitting 
it, withheld his identification? That course would have 
been made impossible by the political pressures generated 
by an unsatisfied electorate. Mobs would have gathered in 
the streets. Is it to be argued that Oswald could have 
been brought to trial so swiftly that public attitudes lacked 
time to form? It takes weeks to prepare an orderly prosecu- 
tion and defense in such a case. 

The lawyers and the journalists who now talk about 
restraints upon disclosure of pre -trial information are dis- 
playing an astonishing disregard of the realities of crimi- 
nal prosecution and the communications system of modem 
times. They are, in essence, suggesting that the public must 
and can be kept unaware of even the most sensational crimi- 
nal case until the jury has delivered its verdict. If such an 
arrangement could be enforced, and it obviously cannot, 
justice would indeed be blind. No end of corruption could 
be practiced by the agencies of law enforcement under 
the guarantee of secrecy. 

The attainment of fair trials depends, we suggest, much 
less upon the preservation of public ignorance than upon 
the recruitment of juries that have the intelligence to un- 
derstand and judge the evidence submitted at the trial. As 
any trial lawyer will admit, jury duty in most venues is 
escaped by all but the idle, the uninfluential or the morbid. 
No matter how brutish or dull- witted a defendant, it is often 
difficult to empanel 12 jurors who are his peers. This con- 
dition needs to be corrected, but it will be affected little, 
one way or another, by the amount of information that is 
publicly distributed before or during the conduct of a trial. 

The correction of the jury system is less apt to be achieved 
by keeping the whole citizenry in the dark than by letting 
some light into the jury box. 

Drawn for BROADCASTING by Sid Hix 

"They'd like us to do some TV spots for an angel food 
cake mix!" 

96 BROADCASTING, December 7, 1964 



MISS TEXAS, SHARON McCAULEY 

WE HAVE ADDED 750 HOMES 

PER RATING POINT 

On our new tower midway be- 

tween Fort Worth and Dallas 

at 1685 feet above average 

terrain, we have added a total 

of 75,000 additional new tele- 

vision homes to WBAP -TV 

land. As an advertiser this 

means you will be receiving 

approximately 750 more 
homes per rating point than 

previously . . . an important 
point to remember about an 

important market. 

You want WBAP -TV for your 

very next schedule in the 
Dallas -Fort Worth Market. 

TELEVISION 

WBAP 
FORT WORTH - DALLAS 

PETERS, GRIFFIN, WOODWARD, INC. 
National Representatives 



1 
WHAT'S IN THE MIDDLE 

MAKES THE BIG DIFFERENCE 

..and, IN PENNSYLVANIA, IT'S 

WJAC -TV 

11111. 

Here's how to woo and win big 
one of Pennsylvania's most appealing 
markets! Get together through WJAC-TV! 
From atop the Alleghenies, WJAC -TV 
is the powerful attraction for 35 

major counties . . . one station that 
puts you in direct contact with the great 
million dollar market in the middle! 

SERVING MILLIONS FROM 
ATOP THE ALLEGHENIES 

. .... 
JOHNSTOWN CHANNEL Ó 

Represented 

Nationally 

by 

Harrington, 

Righter & 

Parsons, Inc. 

Affiliated with WJAC -AM -FM The Johnstown Tribune-Democrat Stations 


