
Easy guide to Yearbook Index 
The information in this book is massive—more than half a million words— 

but it is organized for speedy reference. There are six main sections, broken 
down topically. Below are the titles and pages on which these sections appear, 
and brief descriptions of what they contain. The sections are arranged in 
alphabetical sequence A through F. 

A—The Broadcasting Marketplace: Who, What, Where (A-3 through A-20) 
Alphabetical index _ A-3 
BROADCASTING YEARBOOK executives and staff _ _ _ __ __ _ __ _ A-14 

Advertisers' index era - -- ------ - - - - ----- - - --- - - --_ ..----_ - AAA---211095 Market growth in a new _ _ _   ----- ---   
Dimensions of radio and television _ _ _ ____ __ — - 

B—The Facilities of Broadcasting (A-21 through B-96) 
U.S. Vv stations, including station profiles _ _ _ _ _ __ _ ___ _ _ _ A-21 
U.S. radio stations, including am/fm station profiles ____ - _ _ _ _ _ A-107 
Station representatives and their personnel _ __ ____ _ _ _ B-1 
National radio and tv networks, rates and personnel B 12 
Regional televison and radio networks ________ — _ _ ____ __ _ _ _ B-26 
International radio stations operating in the U.S. _ _ __ _ B-28 
Uhf television translator stations B-29 
Experimental television stations , — _ _ B 31 
Tv station ownership, a record of station sales _ _ _ _ _ _ _ B-32 
Stations identified with newspaper or magazine ownership ___ _ _ _ __ _ B 37 
Group ownership of broadcast stations in the U.S. _ _ _ - _ _ _ _ _ _ _ B-43 
Television station call letters _ _ _,_ --__ - — — _ _ _ --- -- _ _ _ _ B-49 

Am station eall letters _ __ _ _ _ -- B 51 Television station by channels _ _ _ 

_ _ ___ __ BB --5603 Fm educational station call letters 
Am stations by frequency _ _ _ _ ____ _ ____ _ _ _ _ _ B-61 
Fm commercial station call letters _ _ _ _ _ _ _ _ _____ ____ B-73 
Canadian Board of Broadcast Governors -- - - - B-75 
Canadian tv station call letters _ _ _ ----- _ _ _— _ B-75 
Canadian tv stations, including station profiles B-76 
Canadian am station call letters _ _ _ _ _ _ _ 
Canadian am stations, including station profiles — _ 
Canadian am stations by frequency _ _ _ _ _ _ ______ _ _ 
Mexican and Caribbean radio stations   ------- -------   — _ _ 
College Campus limited radio stations _ __ _ 
Bell System tv network map _ _ - - --- — -- - - 

CI—Regulation, Imposed and Voluntary (C-1 through C-34) 
tlow to apply for a broadcasting station _ _ ___ 
Tv code of the National Association of Broadcasters _ __ _ __ _ 
Radio code of the National Association of Broadcasters _ _ ___ _ _ _— 
FCC rules regulating radio-tv (selected sections) _ _ 
FCC executives and staff personnel _ _ _ _ _ 

D — Suppliers and Services (D-1 through D 69) 
Manufacturers and distributors of broadcast equipment _ _ 
Firms renting broadcast equipment _ _ _ _ D-16 
Attorneys in communications practice _ _ ___ D-17 
Consulting radio and television engineers _ _ _ D-21 
Brokers of radio and television stations _ D-23 
Frequency measuring services _ _ _ _ D-25 
Music licensing groups - _ - _ _ D-25 
Talent agents and managers _ -- - D-25 
News Services __ _ _ _ _ __ _ _ D 27 
Public relations, publicity, promotion services _ _ _ D-28 
Communications carriers _ _ _ _ _ _ _ _ _ D-29 
Research services __ _ _ _ _ _ D 29 
Closed circuit television operations - _ _ __ D-30 

_ Program producers and distributors . _ _ --_ _ _ _ D 31 
Community antenna television systems _ _ D-51 
Subscription television interests _ _ _ D-55 
Unions and labor groups - -- - — -- - - --- — — _ _ D-55 
U.S. Government agencies concerned with radio-tv _ _ 

___-_ _ DD --5586 Consultants on broadcast management _ - -- - - -- _ 
Schools specializing in radio and television ------ _ _ _ _ 
Leading television and radio advertisers, 1959 _ 
Leading advertising agencies billings, 1952-59 _ _ _ _ __ _ _ _ _ D-61 
Agencies handling broadcast advertising accounts _ _ _ _ _ ___ _ D-63 

E—Trade Associations and Professional Groups (E-1 through E-7) 
Associations and professional societies _ _ _ _ __ _ _ _ ___ _ _ 
National Association of Broadcasters _ _ _ _ _ _ _ _ ___ _ E-2 
Radio Advertising Bureau _ _ _ _ ________ _ _ _ _ E-2 
Television Bureau of Advertising _ -------------- _ __ _ _ E-3 
Radio-Television Correspondents Association _ _ _ __ _ ___ ____ _ _ E-3 
State associations of broadcasters ____ . _ _ _ _ ______ _ _ E-4 
Related associations and professional societies _ _ __ _ _ _ _ _ _ _ E-5 

F —Facts, Figures, History of Broadcasting (F-1 through F-82) 
Market facts for all U.S. counties 
Broadcast ABCs, a primer of radio-tv _ -- - - 
Books and reference works - .- - -- - -- - -- — - - — --
News highlights by the subject, 1959-60 
Broadcast time sales, 1935-59 _ _ _ _ _ _ _ _ _-
Programming: film/live/tape ratio _ _ _ _______ _ _ ____ _ P-
Size and nature of broadcast audience _ ____ _-
Extent of broadcast editorializing __ _ _ _ 
Broadcast station employment 
Foreign language programming _ 
Negro programming _ _ _ 

B-88 
B-89 
B-94 
F-82 

_ _ C-1 
_ _ C-2 
_ _ C-10 

_ _ F-66 
_ F-68 

F-73 

F-76 
— F-79 

F-79 
_ F-79 

F-81 

A 

ABC's of Radio & Television 
Advertisers Index _ _ _ A-15 

Advertisers, Top 100 _ _ _ _ _ D-60 
Advertising Agencies Billings __ _ D-61 
Advertising Agency Directory _ D-63 
Advertising Assns., Media Societies __ E-5 

Affiliation, Network, FCC Rules C-24 

Alabama 

Am, Fm Stations - A-107 

Tv Stations _ _— 
Market Facts by Counties _ _ F-1 

Broadcasters Association _ E-4 

Alaska 

Am, Fm Stations 

Tv Stations _ _ _ 
Market Facts by Counties 

_ _ A-111 

A-23 

F-2 

Alberta 

Am, Fm Stations 

Tv Stations _ - --

Allocations, FCC Rules _ 

Am Stations' 

By Call Letters, Canada 
By Call I etters, U. S. 

By Frequencies, Canada 
By Frequencies, Mexico Caribbean 
By Frequencies, U. S., 

By Provinces, Canada 
By States, U. S. 

Am Time Sales, 1935 1959 

American Broadcasting Co. 

Executives & Staff 

Owned & Operated Stations 

Radio Network Rates 

Tv Network Rates 

B 81 

B-76 

C-12 

B-80 
B 53 
B-88 
B 89 
B 61 

_ B-81 
_ A-107 

_F73 

B-12 

B-12 

_B-13 

B-13 

American Broadcasting-Paramount 
Theatr 3S Inc. - - - - _ B 12 

Antenna Site, FCC Rules _ C-26 
Antenna Tv Systems, Community _ D 51 

Arizona 

Am, Fin Stations _ _ _ _ A-111 
Tv Stations _ _ _ A-23 

Market Facts by Counties F-2 
Broadcasters Association E 4 

Arkansas 

Am, Fm Stations _ 

Tv Stations 
Market Facts by C- ounties 
Broadcasters Association 

- A-112 

_ A-24 
F-3 
E-4 

Artists Representatives ____ _ _D-25 

Assignments, FCC Rules ___ _ _ C-31 
Associations, State Broadcast  E-4 
Assn. of Federal Comm. Consulting 

Engineers D-22 

AT&T Tv Network Routes Map 
(Bell System) P-82 

Attorneys, Communications _ D-17 
Audience Analysis _ _ F-76 

Au.dience Measurement Services — D-29 
Authorized Broadcast Stations, 1922-60 F-62 

Bahamas Radio Stations   B-89 
Bell System, Tv Network Route Map _ F-82 

Billings, Top Agencies-1952-59 D-61 
Books, Relating to Radio-Tv 
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British Columbia 

Am, Fm Stations 
Tv Stations _ 

Broadcast Advertisers' Billings 
Broadcast Billings, Agency 
Broadcast Stations, U. S. _ 

Broadcasters' State Assns. - 

Brokers, Radio-Tv Stations 

O 
California 

Am, Fm Stations _ 

Tv Stations — - - - 
Maiket Facts by Counties 
Broadcasters Association _ 

Call Letters 

Am Stations (U. S.) _ 
Fm Stations (U. S.) 
Commercial _ _ 
Educational _ 

Tv Stations (U. S. _ 

B-81 

B-76 

D-60 

D-61 

A-21 
_E-4 

D 23 

- A-115 
A-24 

- _ F-4 

E 4 

B-53 

_ _ B-60 
. B-49 

Canada 

Am Stations by Call Letters _ B-80 
Am Stations by Frequencies __ B-88 

Am Station Directory _ _ - B-81 
Tv Call Letters _ _ _ B-75 
Tv Station Directory _ _ B-76 

Station Representatives _ _ _ _ B 9 

Campus-Limited Radio Stations _ _ B-94 
Canadian Broad of Broadcast Governors B-75 
Canadian Broadcasting Corp. - B-75 

Caribbean-Mexican Radio Stations _ B-89 
Censorship, FCC Rules _ _ C 31 

Closed-Circuit Tv _ _ _ D-30 
Code, Radio C-10 
Code, Tv _ _ C-2 

Colorado 

Am, Fm Stations _ _ A 123 

Tv Stations . _ A-28 
Market Facts by Counties _ _ F-6 
Broadcasters Association _ E 4 

Columbia Broadcasting System Inc. 

CBS News Division 
CBS Radio Division _ .-
OBS Television Network . _ _ _ 

CBS Tv Stations Division .. 

B-16 
B 16 
B 16 
B-17 

Communications Attorneys _ - D-17 

Communications Carriers _ _ _ D-29 
Community Antenna Tv Systems _ D-51 
Congress, Radio-Tv Galleries . E-3 

Connecticut 

Am, Fm Stations __ A 125 
Tv Stations _ _ _ A-30 

Market Facts by Counties _ F-7 
Broadcasters Association E-4 

Construction Services _ _ D-1 
Consultants _ _ _ _ D-58 
Consulting Engineers _   D-21 

Correspondents Galleries, Radio-Tv  E-3 
Cuba Radio Stations   B-89 

Delaware 

Am, Fm Stations — — - _ _ A-127 

Tv Stations _ _ _ _ _ A 30 
Market Facts by Counties _ _ _ F-7 

Assn. of Broadcasters _ ___ E-4 

Dimensions of Radio and Television _ A-20 

Distributors, Equipment _ _ _ _ _ D-1 
Distributors, Radio-Tv Programs _ D 31 

District of Columbia 

Am, Fm Stations  A-127 
Tv Stations A-30 
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Market Facts by Counties -- _ F-7 
D.C.-Maryland Broadcasters Assn. _ _ E-4 

Dominican Republic Radio Stations _ B 90 

E 

Editorializing, Radio-Tv Stations 
Educational Broadcasting Assns. 
Educational Fm Call Letters 
Employment Services _-
Engineering Societies, Groups 

Engineers, Consulting 

Equipment 

Distributors 
Manufacturers 

Rentals _ - - 
Associations _ 

Events & Trends 
Experimental Tv Stations 

Facsimile, FCC Rules Governing 

Federal Communications Bar Assn. 

F-79 

_ E 5 

B 60 

D 58 
E-6 

D 21 

D-1 
_ D-1 

_ D-16 

_ E-6 

_ F 68 
B 31 

Federal Communications Commission 

Executives & Staff 

Past Members _ _ - --

Rules Regulating Radio-Tv 
Allocations 
Censorship 
Common antenna - site 
Facsimile . 
Indecent language _ 
License renewals 

Lotteries - - 
Multiple ownership 

Network affiliation 

Operating schedules _ 
Operator requirements 
Political bi oadeasts 

Rebroadcasts 
Recordings 
Reports _ _ 
Revocations 
Sponsored programs _ _ 

Station identification 
Studio origination _ 
Transfers - _ 

Federal Radio Commission, Former 
Members _ 

Film Distributors for Tv _ 
Film/live/tape ratio of programming 

Florida 

Am, Fm Stations 

Tv Stations 

Market Facts by Counties .._ 
Association of Broadcasters _ _ - 

Fm Stations 
Authorized in U. S. _ _ 

Commercial Call letters _ _ 
Direetory of _ _ _ _ A-107 

Educational Call letters _ _ B 60 

Foreign Language Station Programming F-79 

Frequencies 
Canadian Am _ 

Mexican-Caribbean Am . 

United States Am _ _ 

Frequency Measuring Services 

C-31 

C-32 

C-12 

C-31 
C-26 
C-24 
C 31 
C-27 

C-31 
C-16 
C 24 

C-20 
C 24 
C 28 

C-30 
C-28 
C 26 

C-30 
C-28 
C-28 
C-18 
C-31 

C-32 
D-31 
F-74 

G 

Galleries, Radio Tv in Congress 

Georgia 
Am, Fm Stations 

Tv Stations 

A-129 

- A-31 
- F-7 

E 4 

F-62 
B-73 

B-352 

B-89 

B-313 

D-25 

Maiket Facts by Countries   F-9 
Assn. of Broadcasters ____ _ E-4 

Guernment Agencies 
Group Ownership of Stations 

Guam 
Am Stations 

Tv Stations 

Haiti Radio Stations 

Hawaii 

Am, Fm Stations 

Tv Stations _ 
Market Facts --

Broadcasters Association 

How to Apply for Station 

Idaho 

C-24 Am, Fm Stations 

C-32 Tv Stations 

Market Facts by Counties 

Broadcasters Association 

Identification, Stations, FCC Rules 

_D-56 
B 43 

_ A-254 
A-105 

_ B-90 

A 143 

. _ F-12 

C 1 

A-144 
A-38 

F 12 

E 4 

C-28 

Illinois 

Am, Fm Stations A-145 
Tv Stations _ . A-39 

Market Facts by Counties _ F-13 
Broadcasters Association _ E-4 

Income of Television Stations -. A-20 

Indecent Language, FCC Rules --------0 31 
Index to Advertisers 

Indiana 

Am, Fm Stations _ A-149 
Tv Stations _ _ A-40 

Market Facts by Counties F-14 
Broadcasters Association E-4 

Industry Highlights, 1959-60  F-68 

International Radio Stations in U. S. ___ B-28 

Iowa 

Am, Fm Stations _ _ A-152 
Tv Stations _  A-42 

Market Facts by Counties 
Broadcasters Association _ _ E-4 

Jamaica Radio Stations B-90 

Kansas 

Am, Fm Stations _ . A-156 
Tv Stations _ _.- A-44 

Market Facts by Counties . 
Broadcasters Association E-4 

Kentucky 

Am., Fm Stations _. _ A-157 

Tv Stations _ A-47 
Market Facts by Counties - F-19 

Broadcasters Association E-4 

Keystone Broadcasting System 

Executives & Staff   B-20 

Broadcast Rates _ _ _ B-20 

Labor Groups & Unions 

Labrador 
A-137 Am Stations B-82 

A-34 Tv Stations   B-76 



NOW! NEW! Stories that begin where 

OFFICIAL POLICE ACTION LEAVES OFF! 

* STARRING RICK JASON AS ROBIN SCOTT ..."NEGOTIATOR" EXTRAORDINARY 

with JEAN BLAKE as Phyllis 

EXPOSING FRAUDULENT INSURANCE CLAIMS! 

HIS MISSION: Saving He knows more 

fortunes for insurance about the underworld 

firms! than any man alive! 

HIS CREDO: Recover A hazardous game with 

the loss .. leave the MILLIONS OF DOLLARS 
culprit to the law! at stake! 

A MODERN SERIES FOR EFFECTIVE MODERN PROGRAMMING! 

The new power 
in TV programs... 

ftclice íúo 

ZIV-UNITED ARTISTS, INC. 
488 Madison Ave. 

New York 22, N.Y. 





COMPANY 
NATIONAL SALES OFFICES: 

625 Madison Ave., N.Y. 22 • PLaza 1-3940 

230 N. Michigan Ave., Chicago 1 • FRanklin 2-6498 

PIONEER? 

A pioneer pioneers to get out of a 

rut. To explore. To open frontiers. 

To bring about new concepts. It's 

not the easiest calling. Everything 

must be learned the hard way. The 

risks are large and incessant. 

There were few broadcasting guide-

posts when we started out 33 years 

ago. What have we learned from it 

all ? This: 

You first must make yourself a re-

sponsible citizen and a good neigh-

bor to the community as a whole. 

Only in this way can you build 

loyal, responsive audiences — the 

real success of any station. In short, 

it's good business to operate in the 

public interest. 

Radio 
PHILADELPHIA—WI BG 

LOS ANGELES—KPOP 

DETROIT—WJBK 

TOLEDO—WSPD (NBC) 

CLEVELAND—WJW (NBC) 

MIAMI—VVGBS (CBS) 

WHEELING—WWVA (CBS) 

Television 

DETROIT—WJBK-TV (CBS) 

CLEVELAND—WJW-TV (CBS) 

MILWAUKEE—VVITI-TV (CBS) 

ATLANTA—WAGA-TV (CBS) 

TOLEDO—VVSPD-TV (ABC-NBC) 



Lawyers, Communications 

License, How To Apply for Broadcast 
License Renewals, FCC Rules _ 
Licensing Groups, Music 
Live/film/tape programming 

Lotteries, FCC Rules Governing 

D 17 

C 1 
C-27 
D 25 

F 74 
C 31 

Louisiana 

Am, Fm Stations _ - A 160 
Tv Stations ------ A 48 
Market Facts by Parishes _ _ F 20 
Assn. of Broadcasters E 4 

Magazine or Newspaper Ownership 

of Broadcast Stations _ 

Maine 

Am, Fm Stations - A-162 
Tv Stations A-52 

Market Facts by C- ounties F-22 
Broadcasters Association _ E 4 

Major Trends of Events _ F 68 

Management Consultants _ _ _ _ D-58 
Managers of Talent _ D 25 

Manitoba 

Am, Fm Stations 

Tv Stations 

Manufacturers of Equipment 
Manufacturers Societies, Groups 

Map, Tv Network Routes 
Masket Reseal ch Services . 
Market Facts for U. S. Counties 

Maryland 

Am, Fm Stations 

Tv Stations 

B 82 

B 76 

D 
E 6 
F 82 
D 29 

F-1 

A 163 

A-52 

Market Facts by Counties 

Maryland D.C. Broadcasters Assn. 

Massachusetts 

Am, Fm Stations 

Tv Stations _ 

Market Facts by Counties 
Bi oadcasters Association 

Measuring Services, Frequency 

Media Societies, Groups _ _ 
Mexican Caribbean Radio Stations 

Michigan 

Am, Fm Stations 

Tv Stations __ 

Market Facts by Counties 
B 37 Assn. of Broadcasters 

Minnesota 

Am, Fm Stations 
Tv Stations _-

Market Facts by Counties 
Broadcasters Association 

Mississippi 

Am, Fm Stations 

Tv Stations 
Market Facts by Counties 
Broadcasters Association 

Missouri 

Am, Fm Stations 
Tv Stations 

Maiket Facts by Counties 
Broadcasters Association 

Montana 

Ani, Fin Stations 

Tv Stations 

A 166 

A 54 

F 24 
E-4 

_ D-25 

_ E 5 

B-89 

A-168 

A 56 
F-24 
E-4 

A 175 

A-58 
F 26 

E 4 

A 177 
A-60 
F-28 

E 4 

A-179 
A 60 

F 29 
E 4 

A 182 

A-64 

On your guarb? 

Are you protect-
ing your broadcast 
investment when 
% ou list it for sale? 
Or—does the valuation 
deci ease with exposure> 
When you list exclusively 

ith Blackburn Se Company, 
your property is handled 
with complete discretion, speed 
and integrity. In the past year, 
moi e broadcast plopei tie's were 
listed and sold through Blackburn 
& Company, than through any other 
broker. 

WASHINGTON. D. C. 
James W. Blackburn 

Jack V. Harvey 
Joseph M Sitrock 

Washington Building 
STerling 3-4341 

Vlacicbuen & Compœul 
MIDWEST 

H. W. Cassill 
William 8 Ryan 

333 N Michigan Avenue 
Chicago, Illinois 
Financial 6-6460 

SOUTHERN 
Clifford B Marshall 
Stanley Whitaker 
Healey Building 
Atlanta, Georgia 
JAckson 5-1576 

WEST COAST 
Colin M. Selph 

California Bank Bldg. 
9441 Wilshire Blvd 
Beverly Hills, Calif. 
CRestview 4-2770 

F 22 Maiket Facts by Counties 

E 4 Broadcasters Association 

Motion Picture Si Tv Film Associations 

Multiple Olanership, FCC Rules 
Multiple Station Owners 

Music Licensing Groups 

Mutual Broadcasting System 

Executives & Staff 

Broadcast Rates 

N 

National Assn. of Broadcasters 

Officers & Committees 
Past Presidents 
Radio Code 
Tv Code 

National Broadcasting Co. 

Executives & Staff 

California Nat'l Productions 
Figaro Inc. _ 

NBC Radio Network 
NBC Tv Network 

Nebraska 

Am, Fm Stations 
Tv Stations _ 

Market Facts by Counties 
Broadcasters Association 

Negro Programming _ _ 

Networks 

ABC Executives & Staff 
CBC Executives & Staff 
CBS Executives & Staff 

IT...BS Executives & Staff 
MBS Executives & Staff 
NBC Executives & Staff 

U. S. Radio Regional 
U. S. Tv Regional _ 

Network Affiliation, FCC Rules 

Nevada 

Am, Fm Stations 
Tv Stations _ 

Maiket Facts by Counties 
Broadcasters Association _ 

New Bi unswick 

Am, Fm Stations 
Tv Stations _ _ 

F31 
E-4 

E-5 

C 16 

B 43 

D-25 

_ B-20 

B-20 

E-2 
E-2 

C-10 
C-2 

B-22 
B-22 
B 23 

B-22 

B-23 

A-183 
A-66 
F31 
E-4 

F-81 

B-12 

B-75 
B-16 

B-20 
B 20 

B-22 
B-26 
B-26 

C-24 

A-184 

A 67 
F 33 

_ E 4 

B-82 
B-78 

New Hampshire 

Am, Fm Stations A-185 

Tv Stations _ _ A-67 

Market Facts by Counties _ _ F-33 
Association of Broadcasters E-4 

Newfoundland 

Am, Fm Stations _ B-83 
Tv Stations B-78 

New Jersey 

Am, Fm Stations -------- A-186 
Tv Stations _ _ A-67 
Market Facts by Counties _ _ F-33 

Broadcasters Association 

New Mexico 

Am, Fm Stations _ _ 

Tv Stations _ _ _ 
Mai ket Facts by Counties 

Broadcasters Association 

News Highlights-1959-60 
News Services 

Newspaper Ownership - of Stations 

A-187 
_ A-67 

_ F-34 

_ 6- 4 _ 8 
D-27 

B-37 

New York 

Am, Fm Stations _ _ _ ___ A 188 

Tv Stations A 68 
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New York—Continued 

Market Facts by Counties ___________ F-34 
Association of Broadcasters ------------------E-4 

Nielsen Audience Survey __________F-76 

North American Regional Bcstrs Stations B-89 

North Carolina 

Am, Fm Stations .......... _ ....... _______A-198 
Tv Stations   .A-71 
Market Facts by Counties _______ F-36 
Association of Broadcasters E-4 

North Dakota 

Am, Fm Stations A-203 
Tv Stations 
Market Facts by Counties F-39 
Broadcasters Association 

Northwest Territories 

Nova Scotia 
Am, Pm Stations   .... _B-83 

Tv Stations  B-78 

O 
Ohio 

Am, Fm Stations 
Tv Stations   A-74 

Market Facts by Counties .......... F-40 
Assn. of Broadcasters E-4 

Oklahoma 

Am, Fm Stations   A-210 
Tv Stations   A-78 
Market Facts by Counties ________. F-42 
Broadcasters Association 

Ontario 

Am, Fm Stations ___B-83 
Tv Stations .... ...... 

Operating Schedules, FCC Rules  C-20 
Operator Requirements, FCC Rules -------.C-24 

Oregon 

Am, Fm Stations  A-212 

Tv Stations ___  
Market Facts by Counties ......... 
Assn. of Broadcasters 

Ownership, Changes in Tv Station _____B-32 

Ownership, Group Stations ________.B-43 

Ownership, Multiple, FCC Rules ________C-16 
Ownership, Newspaper   ___B-37 

Packagers, Tv Programs   
Pay Tv Interests  _________.... _D-55 

Pennsylvania 

Am, Fm Stations   A-214 
Tv Stations  A-82 
Market Facts by Counties  F-44 

Assn. of Broadcasters    E-4 

Placement Services  D-58 
Political Broadcasts, FCC Rules C-28 

Press Associations   .D-27 

Prince Edward Island 

Am, Fm Stations B-86 

Tv Stations   B-79 

Production Firms 

Production of Sets F-63 
Program Services    D-31 

Programming: film/live/tape ratio F-74 

Programs, Sponsored, FCC Rules ._ C-28 
Promotion Services D-28 
Public Relations Services    D-28 

Puerto Rico 

Am, Fm Stations . A-255 

Tv Stations  A-105 
Assn. of Broadcasters E-4 

Quebec 

Am, Fm Stations ----------------------_B-86 
Tv Stations _____________B-79 

R 
Radio Advertising Bureau Inc. ........ 

Radio Code of NAB 

Radio Corporation of America 
Executives & Staff 
Divisions     ___B-20 

RCA Broadcast Equipment Div. _____D-10 
RCA Electron Tube Division __D-12 

Radio Equipment Manufacturers _______ D-1 

Radio Networks, Regional _________.B-26 
Radio Production Services _________D-31 

Radio Set Production-1922-1960 -------_F-63 
Radio Stations, Campus-Limited 
Radio Station Authorization-1922-60 __F-62 

Radio Station Directory, U. S. ________A-107 
Mexico-Caribbean B-89 

Radio Station Employment .   _F-79 
Radio Times Sales-1935-1959 _________F-73 
Radio-Tv Galleries of Congress   _E-3 

Rating Services    D-29 
Rebroadcasts, FCC Rules ------__C-30 

Receiver Sets, World-Wide ________B-93 
Recording Services   
Recordings, FCC Rules   .C-28 
Regional Networks, Groups _____B-26 

Regulation, Imposed & Voluntary ___ 0-1 
Renewals, License, FCC Rules   
Reports, FCC Rules   

Representatives, Canadian  _B-9 
Representatives of Stations, U. S.   B-1 

Research Services, Radio-Tv  D-29 

Revenue of Tv Stations   A-20 
Revocations, FCC Rules    C-30 

Rhode Island 

Am, Fm Stations   
Tv Stations    A-86 

Market Facts by Counties   F-46 
Broadcasters Association  E-4 

S 

Saskatchewan 
Am, Fm Stations    B-87 

Tv Stations     _B-80 
Schedules, Operating, FCC Rules C-20 

Schools, Radio & Tv    D-59 

Script Services   D-31 

Set Production, Tv 8r Radio  F-63 

Societies, Professional, Radio-Tv  E-1 

South Carolina 

Am, Fm Stations    _A-223 
Tv Stations   A-86 
Market Facts by Counties .F-46 
Broadcasters Association  E 4 

South Dakota 

Am, Fm Stations   

Tv Stations   A-87 
Market Facts by Counties  F-46 

Broadcasters Association ..... _ ...... ___E-4 

Southern California Broadcasters Assn. ___ E-4 

Specialty Programming, Radio-Tv  F-79-81 

Sponsored Programs, FCC Rules __e-28 
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Protect your investment 

Nation-wide Coverage 

End Tower Worries 

Steel Erectors 
3323 - 163rd Street 
Hammond, Indiana 

Phone: TI 5-0665 



BIG HITTERS 

When you connect with a fast one and lift it right out of the park—what a thrill! The kind 

we feel at McCann-Erickson when we pick a TV winner— like "Wagon Train," the top hour 
show of 1960 ... the highly praised "CBS Reports"... or"The Untouchables," which recently 

won five Emmies. 0 Keeping a TV batting average this high requires close attention to 
the changing tastes of America. McCann TV experts — 64 specialists who have made a habit 
of winning — are constantly looking for new ways to reach the audience that's right for each 
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client Obviously no two audiences can be attracted in exactly the same way. The right 

si»- ,?orne from any part of the whole field of TV entertainment. That's why TV at 
Mck.,,-,a Erickson is constantly stimulating, fresh and exciting. 

McCANWERICKSON INC. 
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towers 
engineered for safety, efficiency 

and economy 

In fifteen years of assembling and erecting towers, 
antennas, micro-wave equipment and coax lines, Petroleum 

Engineering Service has built an unparalleled organization. 

From engineers to steel workers, the Petroleum Engineering 

Set vice team knows its business. 

Included in the organintion's Tower Division, are 

superintendents, foremen, and key men who are specialists 
in concrete and building construction. Most Petioleum 

Engineering Service contracts call for jobs that include: 
Designing, engineering, furnishing fabricating, grading, 

pouring concrete, installing tower equipment, building 

fences, access roads, power lines, any structures at the 
tower level. 

Its centralization of supply and responsibility makes 

for utmost speed, economy, and quality. It enables Petroleum 
Engineering Service to guarantee unconditionally your 

tower against defects in design and erection. 

Complete service on estimating, installing and 
maintenance of tower systems; including micro wave, radio 

(am-fm) and Television. 

WILLIAM K. WILSON, President 

PETROLEUM ENGINEERING SERVICE, TOWER DIVISION 

4700 Hickory Grove Road, Charlotte 5, North Carolina 

EDison 3-1419 
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