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smashes your sales mes- 

sage into prosperous 
homes from the Oregon 
line to the San Joaquin. 
You get PLUS value in 

the thousands of listeners 
in Oregon, Washington, 
Montana, Idaho and Ne- 
vada. 
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From the great Interior Valleys comes 

most of California's agricultural and 

mineral resources. Southern Califor- 
nia has its beaches and movie stars; 

San Francisco has its bridges -but the 

Interior Valleys produce the wealth. 

Your advertising should cover this 

great market. The McClatchy Broad- 

casting Company stations provide the 

only COMPLETE coverage of the area. 
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For Information See Our Representatives 

THE PAUL H. RAYMER COMPANY 

NEW YORK CHICAGO SAN FRANCISCO 

McClatchy Bro,dcasting Con5any 
Sacramento:/California 

McClatchy Newspapers: Sacramento Bee, Fresno Bee, Modesto Bee 









1. KLZ has the FACILITIES! 
Its new, high -fidelity equipment gives KLZ the transmission facilities 

to cover the Denver -Rocky Mountain region. Its experienced, nimble - 
minded staff provides the production facilities with which it has estab- 
lished the highest standard of radio showmanship, listener- service and 
program -quality in this area. 

2. KLZ has the AUDIENCE! 
By the sheer quality of its programming, by the spontaneity of its 

showmanship, by the unselfishness of its service, by the vitality of its 
every activity, KLZ has established for itself a distinct and magnetic 
personality which attracts majority listener interest in the Denver -Rocky 
Mountain region the majority of the time. 

3. KLZ has the ADVERTISERS! 
KLZ has attracted, too, the majority interest of advertisers in the Denver - 

Rocky Mountain region. Local department, furniture, jewelry, men's and 
women's stores all are spending more of their radio money with KLZ 
than with any other station. And KLZ's 1937 -1938 winter schedule of 
commercially sponsored programs is the heaviest ever carried by a 
Denver station. 

..AND THE RESULT STANDS OUT LIKE THIS: 

îSOCIATED STATION OF THE 
DLUMBIA BROADCASTING SYSTEM 

. KATZ SPECIAL ADV. AGENCY 
ATIONAL REPRESENTATIVE: DE NVE it 

IAFFILIATED WITH WKY, OKLAHOMA CITY, AND THE OKLAHOMA PUBLISHING COMPANY 
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