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JOHN DENVER, “LOOKING FOR SPACE" (prod.

by Milton Okun) (Cherry Lane,
ASCAP). Denver's latest finds the
“Rocky Mt. High'' singer in an in-
trospective mood ''looking for space
and to find out who | am.” This
‘Windsong"" track carries a very
personal message that he conveys
in a way that everybody can iden-
tify with. RCA JH 10586.

CARPENTERS “THERE'S A KIND OF HUSH (ALL

OVER THE WORLD)" (prod. by Rich-
ard Carpenter} (Glenwood, ASCAP).
A song that should be familiar from
Herman's Hermits' chart success in
1967 is given a pleasant arrange-
ment and a saccharine sweet vocal
by Karen. This is the kind of record
that finds the duo at the peak of
interpretative talent. A&M 1800.

THE O'JAYS “LIVIN' FOR THE WEEKEND"' (prod.

by K. Gamble & L. Huff) (Mighty
Three, BMI). Coming off hit after
hit single, the O'Jays surely rank
as one of the premier soul outfits in
the country. Here they express a
sentiment that everybody feels at
least once a week as they maintain
that yptempo partyin' groove. Phila-
delphia Intl. ZS8 3587 (Col).

GLADYS KNIGHT & THE PIPS, “MAKE YOURS A

BUDDAH

HAPPY HOME" (prod. by Curtis May-
field) (Warner-Tamerlane, BM{). Bud-
dah knew what they were doing
when they put this track on their
greatest hits album because it cer-
tainly figures to be just that. This
Curtis Mayfield-penned tune is an
up-tempo number delivered with
style and grace. Buddah BDAS 523.

RECORD INDUSTRY

FLEETWOOD MAC, “RHIANNON (WILL YOU

LOUDON

EVER WIN)" (prod. by Fleetwood
Mac & Keith Olsen) (Rockhopper,
ASCAP). The most requested song
from the group’s recent gold set
serves as an excellent follow-up to
“"Over My Head."” Stevie Nicks' vocal
evokes a magic that is hard to
ignore on this scintillating track.
Reprise RPS 1345 (Warner Bros.).

WAINWRIGHT 11l, “BICENTENNIAL"
(prod. by Loudon Wainwright IlI}
(Snowden, ASCAP). The year's first
take-off on the recent spate of
bicentennial songs is this fimely
observance. Delivered with not-too-
subtle tongue in cheek humor, he
looks at the country's 200th year
anniversary celebration from a dif-
ferent perspective. Arista AS 0174.

ISAAC HAYES MOVEMENT, “DISCO CONNEC-

TION"” (prod. by Isaac Hayes} (in-
cense, BMI). Isaac Hayes' growing
musical empire now includes this
group which he produces and writes
fer. This instrumental features cas-
cading electronic currents and a
swirling melody that has "hot but-
tered soul’" written all over it. ABC
ABC 12171.

R. B, HUDMAN, “HOW CAN | BE A WITNESS”

(prod. by Bobby Manuel & Jim Stew-
art] (East/Memphis) Hudman makes
an excellent debut for the label with
a sinewy vocal over a fluid Memphis-
styled arrangement. Bolstered by
some tight rhythm work and a crisp
horn section, Hudman should wit-
ness o hit record on either pop or
&b listings. Atlantic 3318.

Who In The World

Queen

LAURA NYRO, ‘‘SMILE.” Painstaking
care over more than a five year period
is rewarded with a very unified re-
cording covering a wide range of emo-
tions reflecting the dark underside of
a mature woman whose loves and
loneliness speak a universal language.
“Smile,”" "'l Am the Blues’* and "‘Stormy
Love'' are particularly moving. Colum-
bia PC 33912 (6.98).

TONY ORLANDO & DAWN, “TO BE
WITH YOU." A far-reaching selection
of material marks one of Orlando &
Dawn's most effective album efforts. A
singles image is maintained, yet the
whole has an appeal quite apart from
the individual tracks. “You're All |
Need to Get By, “Cupid,” "When the
Party's Over” and the title song will
please. Elektra 7E-1049 (6.98).

SMOKEY ROBINSON, ‘“SMOKEY'S FAM-
ILY ROBINSON.” Smokey's had no
trouble making miracles on his own,
his career climbing to new heights
with  each new Ip. There's funk
("Open"), ballads {"'So In Love'} and
gently rocking numbers such as ""When
You Came' and "'Get Out of Town."
Beautifully balanced and soulful as
ever. Tamla T6-3451 (Motown) (6.98).

DR. FEELGOOD, ‘‘MALPRACTICE.” Pro-
claimed by many as the best working
English blues band today, Dr. Feelgood
is readying to take the U.S. by storm.
This is mid-'60s music that works per-
fectly in '76 without sounding nostalgic
or revivalist. “Riot In Cellblock #9,"
"Going Home" and “'Rolling & Tumbl-
ing"' are among the choice cuts. Colum-
bia PC 34098 (6.98).
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/{ICHEL OLNAREF F For the past five years Michel Polnareff has been

the biggest superstar in France. His French albums

have sold more than 20 million copies world wide
But Michel realized that English was the true

language of rock, so he moved tc: America and

collaborated with some of our firest musicians to

produce his debut English language album,

"Michel Polnareff"

An all American record from

Frances higgest recording star.
Michel Polnareff on

S Atlantic Records and Tapes.
Indludes the single, e '.f gi

“IF YOU ONLY BELIEVE" TRy
#3314 s

© 1976 Atlontic Recording Corp. ) AWarner Communications Co.
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30 Years of Innovative Merchandising

By MARC KIRKEBY

# NEW YORK — Celebrating his
30th anniversary in the record
industry this month, Seymour (Cy)
Leslie, the founder and board
chairman of Pickwick Internation-

al, Inc., has reason to reflect on |

a career that has paralleled the
enormous growth of the record-
ings field in the last 30 years.
Leslie became involved in the
industry after leaving the army in
1946, and began with a line of
recorded greeting cards and, a
year later, with children’s records.
His reputation in the industry, that
of an innovative merchandiser
and a frequent participant in phil-
anthropic activities, has been built
largely since he founded what
has become Pickwick in 1953.
““Most record companies are
much more into the creative
aspects than into long-term dis-
tribution opportunities,” he said.
"They take the expedient road—
short-term sales—at the expense
of long-term growth. And this
takes the form of a less than
equitable appreciation of the

Testimony Ends

In Newark Trial

By HOWARD NEWMAN

B NEWARK Five weeks of
testimony came to an end here
last week in the conspiracy trial
of Nat Tarnopo! and six other
Brunswick executives and asso-
ciates in Federal District Court.
After the prosecution rested its
case on Friday (13) defendents
Lee Shep and Carl Davis offered a
brief defense. A statement was
read from a handwriting analysis
expert saying that he could not
conclusively prove that the sig-
natures on several documents in

(Continued on page 58)

King Karol Opening

Giant Record Store

@ NEW YORK—Phil King and Ben
Karol Records have announced
the opening of what they cite as
the world’s largest store devoted
exclusively to records and tapes at
126 West 42nd Street, between

Broadway and Sixth Avenue, on |
Tuesday, March 2. Over a million |

records and tapes will be avail-

able under one roof in the block-

long 13,000 square foot store.
(Continued on page 71)

Cy leslie

value of a rack-jobber” over other
forms of sales.

Leslie helped start rack opera-
tions in the fifties, marketing a
line of budget-priced long-playing
records (just introduced to the
buying public) to new types of
stores then beginning to appear,
chain variety stores and super-
markets. Later in the decade, the
growth of discount houses, as
distinct from other department
stores, brought an even greater

(Continued on page 56)

Powerhouse Picks':

Senate, 97-0, Passes Copyright Bill

By MICHAEL SHAIN

B WASHINGTON, D.C. — After

| fragmenting its debate over four

separate days, the Senate finally
passed the Copyright Reform
Bill in an atmosphere that can
only be described as anti-
climatic. The vote was a lopsided
97-0. The bill still lacks House
approval.

Amendment Efforts

Nearly all efforts to amend the
bill as it emerged last fall from
the full Senate Judiciary Com-
mittee failed. Most notably, Sen.
John Tunney (D-Cal) failed in
two attempts to cut down the
time between reviews of the two

and one half cent mechanical
version, a Copyright Tribunal
rate. As it stands, the Senate

will look over the two and one
half cent royalty in 1979—pre-
suming the bill is passed this
year—then again in 1989. It can
revise the mechanical fee up-
ward or downward at those times.
Tunney’s amendment would have
allowed fee reviews in 1986 or
‘87. Both amendments were de-
feated by margins of 2-1.

An Accurate Projection of Hit Singles

By LENNY BEER and ELIOT SEKULER
B LOS ANGELES — Since its in- |

auguration in the June 27 issue
of Record World, the ‘“Power-
house Picks”’ feature has become,
in the estimation of many deal-
ers, programmers and manufac-
turers, an important aid to
forecasting future hit singles.
Records selected as Powerhouse
Picks are judged by the RW re-
search department as exhibiting
top five potential based on sales
and airplay in initial growth
stages.

The Powerhouse Pick selection
reflects a projection of how
much sales and airplay a record
will  eventually receive, not
simply its standing during a
given week. Through conversa-
tions with dealers and stations,
the research department selects
records that, in its estimation,
will sell through and achieve
hit status.

Although the criteria employed
in making a Powerhouse Pick
selection are not as tangible as
those used in chart methodology,
the process has proven to be re-
markably accurate. Between the

weeks of June 21, 1975 and
January 17, 1976, 48 records were
selected as Powerhouse Picks. Of
the 48, 46 (96 percent) of them
eventually reached top 10 stand-
ing on the Singles Chart. A total
of 21 Powerhouse Picks reached
#1 and no record that was not
selected as a Powerhouse Pick
has reached %=1 since the feature
was first published. That degree
of accuracy is made possible
only by close and constant con-
tact with a wide variety of
accounts on all levels of the
industry and a carefuly chosen,

(Continued on page 70)

Discount to Pickwick?

Discussions Underway

B CBS, Inc. and Pickwick Inter-
national, Inc. have jointly an-
nounced that they have com-
menced discussions ac to the
possible purchase by Pickwick
of approximately fifty Discount
Records retail stores now oper-

ated by CBS.

AacmRadRalatons oy

As well, Senator Ernest Hol-
lings (D-No. Carolina) failed in
his attempt to exempt the juke
box performance fee, eight dol-
lars per box annually, from
tribunal review. A similar measure
succeeded when the Senate
voted on revisions last vyear.
Last Thursday (19) it was voted
down 60-30.

The juke box amendment pro-
vided the most heated of the
afternoon’s exchanges. Sen. John
McLellan (D-Ark), who man-
aged the floor fight, spoke
strongly and loudly against the
boxes which “have had the
benefit of a free ride all these
years. A person who puts a
quarter in a machine isn’t going
to get one bit of favor from this
amendment,” McLellan said.

Without the boxes, Hollings
replied, raising his voice to a
level matching Mclellan’s, song-

| writers “would have had to stay

in Nashville and would never
have been heard of. They ought
(Continued on page 70)

‘Nat’l LP Countdown’
Uses RW Research

B LOS ANGELES — A new free
radio syndication featuring the
top 30 countdown of the most
popular albums of each week as
compiled by Record World will
be making its debut nationally
the mid-part of next month just
in time for the April/May ARB’s.
Called ““The National Album
Countdown,” the syndication was
the brainchild of radio veteran
Harvey Miller (Humble Harve)
who has structured the three-
hour program to “bridge the gap
between a top 40 station and an
album station.” Explained Miller,
“The show gives a top 40 radio
station an album image, but it
doesn’t deviate from the format
of hit music. Quarter hour main-

tenance is observed with produc-
tion elements in each hour.”

| Geared for a mass-appeal, 18-
34 demographic audiences, the
¢ show has ben picked by WFIL
(Philadelphia), WSAl (Cincin-
| nati), WIXY (Cleveland), WORC
(Boston), WCOL (Columbus),
WKLO (Louisville), WCAO (Balti-
more), KIMN (Denver), KIIS
(L.A.) etc., plus over 400 stations
on the Armed Forces network.
Inclusion of the remaining major
(Continued on page 24)
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Lionetti Named VP
By Phonodisc, Inc.

B NEW YORK—David O’Connell,
president of Phonodisc, Inc., has
announced the appointment of
Richard G. Lionetti to the post of
vice president of sales. Lionetti
will be responsible for the opera-
tion of the 11 sales branches
throughout the country, and will

Richard Lionetti
maintain the direct contact and
coordination of activities with the
marketing departments of all the

Phonodisc-distributed labels.
Phonodisc presently distributes
the Polydor family of labels, in-
cluding Polydor, Deutsche Gram-
mophon, MGM, Spring, ECM,
People, etc. and the Phonogram
family of labels, including Mer-
cury, Philips, Dial, U.K., etc.

Lionetti spent the past six years
as vice president of marketing for
Pickwick International and his in-
dustry credits also include 12
years of service at CBS/Columbia
Records as district sales manager,
director of nationa! accounts and
director of new product and sales
development.

Regan Renews
20th Contract

B LOS ANGELES — Russ Regan,
president, 20th Century Records,
a subsidiary of 20th Century Fox
Film Corp., has signed a new
long-term contract calling for his
services for an additional four
years, effective immediately.
20th  Century Records was
founded in late 1972 by Regan.

Arista Makes Major Exec Promotions

B NEW YORK — Arista Records
president Clive Davis has an-
nounced several key promotions
for Arista executives along with
a restructuring of the company’s
executive personnel designed to
streamline Arista’s operations.

Davis commented: “With the
tremendous success and growth
we've experienced in our first
year, Arista’s total staff has more
than doubled, the artist roster has
naturally increased, and in order
to function at peak efficiency, a
re-alignment of responsibilities
for several key executives was
required. | am delighted to an-
nhounce these vice presidential
appointments, which are effective
immediately.”

Buddah and GRT
Extend Tape Pact

B NEW YORK — A one-year ex-
tension of the present exclusive
tape licensing agreement between
The Buddah Group and GRT Mu-
sic Tapes has been signed, with
additional options by GRT, stated
a joint announcement by Art Kass,
Buddah president, and K. White
Sonner, president of GRT Music
Tapes.

April of 1976 concludes the first
year of an agreement which
brought the two companies to-
gether.

Adams To Address
Coast ASCAP Meet

B NEW YORK — Stanley Adams,
president of ASCAP, will report
to the society’s west coast mem-
bership during ASCAP’s semi-an-
nual meeting, which is to be held
on February 25 at five p.m. at the
Beverly Hilton Hotel in Beverly
Hills, California. Also at this
meeting, ASCAP treasurer Ernest
Farmer is to brief the assembly
on financial developments.

f’

Pewerhouse Picks

~

exhibit top five potential)

charts.

We Started From."

\,

(Due to airplay and sales in projectable markets, these records

The Sweet (Capitol) "'Action."

As the title implies, that's exactly what this single is
receiving and lots of it. Early adds from heavies in
Chicago and Philly, as well as a strong immediate
sales response, indicate a quick trip to the top of the

Maxine Nightingale (United Artists) “'Right Back Where

Along with this week's numerous major adds, this
record can be seen climbing up several surveys. Excel-
lent sales have followed airplay in every market and
is the reason for the record's quick ascent to number
one status in Birmingham for two weeks. )

4

Bob Feiden, vice president, east
coast a&r, will be responsible for
talent acquisition, evaluation of
product and creative coordination
of recording activities for east
coast-based artists as well as as-
sistance in the selection of pro-
ducers and material for all roster
artists.

Michael Klenfner, vice presi-
dent, national album promotion
and special projects, will be re-
sponsible for all promotion activi-
tives for album product on a
national basis. He will also super-
vise the coordination of activities
concerning concert and club ap-
pearances by Arista artists in all
markets throughout the country,
maintaining close liaison with all
artists and the entire field promo-
tion staff.

Hank Talbert, vice president,
national r&b product, will super-
vise and direct the r&b promotion
staff as well as plans for marketing
and merchandising r&b product.
Talbert will also continue to assist
in the evaluation and acquisition
of product and artists in the r&b
area.

In addition, Davis announced
the following additional promo-
tions:

Jon Peisinger, formerly assist-
ant to the vice president, market-
ing, was named director, national
sales, and will be responsible for

{Continued on page 10)

ABC Taps Morgenstern
To Head Music Pubbery

B LOS ANGELES — Jerry Rubin-
stein, chairman of the board of
ABC Records, announced recently
that Jay Morgenstern has been
appointed to the post of presi-
dent, music publishing division.

Jay Morgenstern

Morgenstern comes to ABC
with 18 years experience in the
music industry including posi-
tions as vice president, general
manager, Valando Music; execu-
tive vice president of Metro-
media’s record and publishing
division; and co-president, with
partner Frank Military, of Music
Maximus. Morgenstern has been
associated with such musical suc-
cesses as the Broadway shows
“Fiddler on the Roof,” ““Cabaret,”
and “Godspell.”

AfeecnRadpaisions oy
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LAST YEAR CAPITOL RECORDS RELEASED TRE FIRST ALBUM BY JAMES TALLEY
‘ot No Bread, No Milk No Money,
But We Sure Got A Lot Of Love’

GOT NO BREAD, NO MALK, N MONEY,
BUT WE SURE GOT # LOT 9F LOVE

s1-11416
...&ND FRANKLY, WE DIDN'T KNOW WHAT WE HAD. THEN THE CRITICS TOLD US:

“James Talley is a singer out of “JTames Talley is...the hest new “Talley’s ‘Got No Bread..! [is]
Oklahoma who has, on his first performer to come out of the kind of exceptionally
try, produced an album that Nashville this year He may impressive debut that makes
may well become a classic. .. totally revolutionize country one go back to Billy Joe Shaver
there’s not a cliche on it. Every simply by dragging it—kicking in 1973 or, even, Kristofferson
note sounds as if it was played and screaming —back to in 1970 to find as neteworthy a
—and what is more, felt—by a its roots” beginning by a Nashville-based
living human being"’ Charlie McCollum singer-songwriter. .. it shares
-Greil Marcus The Washington Star the same tender, compassionate
The Village Voice outlook that is at the heart of

most worthwhile country music!’

M —Robert Hilburn
(- . and there are’\more.) The Los Angeles Times

TAIS YEAR,
EVERYONE
WILL KNOW ABOUT

JAMES TALLEY §
oECOND ALBUM,
Tryin’ Like The Devil

o1-11434
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WHAT ARE FRIENDS FOR?
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Sir Productions Sets Expansion Plans

W NEW YORK—Sir Productions—
among whose American manage-
ment clients are The Rolling
Stones and The Who—is revamp-
ing its executive staff, corporate
structure as well as increasing its
professional activities and open-
ing new offices, it was revealed
by Peter Rudge, president.

Sir, a New York-based company,
has opened a Los Angeles office
for the first time, which will be
headed by vice president Mary
Beth Medley. Ms. Medley will
headquarter at 8272 Sunset Blvd.,
Los Angeles 90046. Offices offi-
cially opened for business on
Feb. 22.

At corporate headquarters in
New York, Aaron Schechter has
joined the company as vice presi-
dent and a director of the cor-
poration as well as its chief finan-
cial officer.

Chris Ehring, formerly of War-
ner Bros. Records artist relations
department, has joined the com-
pany as manager of artist relations
and record promotion in which
he will coordinate record activi-
ties between Sir artists and their
individual labels.

A Sir office will be opened in
London during the next six weeks
and Rudge departs for England
this week to select its managing
director from four candidates, as
well as to begin preparations for
_The Rolling Stones European tour.

Patrick Stansville, in charge of
concert production, resigned last
October and this function is now
being handled on an individua!
assignment basis.

In addition to The Who and
The Rolling Stones, Sir Produc-
tions manages MCA recording
group Lynyrd Skynyrd. Their new
album, “Gimme Back My Bullets,”
was recently released.

Sir is now in the process of
adding several performers and
groups to its management roster

and reportedly will gradually in-
crease its concert production
ectivities on a global basis. Up to
now, its main focus has been in
the United States and Canada.
Sir has just signed The Dingos
end concluded a major recording
contract on their behalf.

Rudge is also taking the com-
pany into motion picture and
theatrical areas and will soon
reveal a three-picture film deal,
the purchase of a stage musical,
the acquisition of film rights for
several book properties and third-
party partnership arrangements in
these same related fields.

In the concert realm, Sir plans
the formation of an independent
subsidiary that will handle all
concert touring and travel ar-
rangements. This division will not
only service Sir produced tours
and artists, but others as well.

N.Y. NARAS Chapter

Sets Grammy Presenters

B NEW YORK—Benny Goodman,
Robert Merrill and Chick Corea
are the first three celebrities who
have volunteered to serve as
Grammy Awards presenters when
the New York chapter of the Re-
cording Academy (NARAS) holds
its Grammy Awards Supper Cele-
bration on Saturday evening,
February 28 at the New York Plaza
Club.

Goodman will announce some
of the jazz and instrumental win-
ners, Merrill the classical recipi-
ents, and Corea the winners in
some of the pop categories. Al-
together, more than three dozen
of this year’s Grammy Awards
winners will be announced at the
New York affair, as well as at
ceremonies directly preceding the
academy’s nationally televised
“Grammy Awards Show.”

Sweet Things for

B NEW YORK — Art Kass, presi-
dent of The Buddah Group, has
announced the appointment of
three department heads to the
positions of vice president of
their division — Alan Lott, Jean
Montgomery Pierre and Bernie
Sparago.

Alan Lott was appointed na-
tional director of r&b operations
in May of 1975. He is responsible
for promotion, merchandising
and artist development as well as
playing a major role in a&r. Prior
to joining The Buddah Group,
Lott was national promotion di-
rector of album product for
Atlantic/Atco Records.

Jean Montgomery Pierre, na-
tional singles sales manager,
holds the responsibility of selling
Buddah’s singles product to its
independent distributors as well
as coordinating the activities of
the pressing plants. A 10 year
veteran of The Buddah Group,
she first joined the company as a
bookkeeper for Kama Sutra, when
it was distributed by MGM.
When the Buddah label was
started, she took on certain pro-

Anthony Joins A&M

B LOS ANGELES — John Anthony
has joined the creative staff of
A&M Records in the capacity of
east coast director of a&r, accord-
ing to A&M president Jerry Moss.
A former a&r man for Charisma
in London (where he signed and
produced Genesis and Lindis-
farne) and more recently a free-
lance producer connected with
Trident Studios, Anthony has re-
located to New York City, which
will be his base at A&M. He plans
to travel extensively in search of
artists of merit, with a specific fo-
cus on younger and fresher talent,

according to the label.

Rufus
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Chaka Khan of the ABC recording group Rufus, was just one of the Happy Valentines

at the Forum Club after Rufus’ Forum concert in

quintet whose most recent ABC Ip,
just re-signed a long-term contract

Los Angeles. Spirits were high for the

“Rufus Featuring Chaka Khan,” went gold; who

with ABC to continue the relationship that has
earned Rufus three gold albums, and whose latest single,

“Sweet Thing,” bulleted at

16 on the RW Singles Chart. Pictured amidst the party-goers are, from left: Otis Smith,

vice president of ABC Records;

Chaka Khan; Jerry Rubinstein, chairman of the board

of ABC Records; and Bob Gibson, ABC's vice president, label development.
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Buddah Names Three New VPs

duction responsibilities and then
moved into sales. She became
singles sales manager five years
ago and has continually expanded
her duties at Buddah.

Bernie Sparago was named na-
tional album sales manager in
October of 1974. Working closely
with distributors, one-stops, rack
jobbers as well as nationai chains,
Sparago is involved with the mar-
keting of all Buddah product. He
was also involved with a signifi-
cant re-organization of the com-
pany’s marketing procedures.
Prior to his appointment at Bud-
dah, Sparago was national sales
manager for United Artists: He is
currently based out of Buddah’s
offices in Los Angeles.

Oscar Nominees Named

B NEW YORK—The three musi-
cal categories of the 1975 Oscar
nominations, announced in
Hollywood last week by the
Academy of Motion Picture Arts
and Sciences, focused on a
number of the year’s most popu-
lar films, but generally shied
away from contemporary artists
in a year that was largely devoid
of popular hits from films.

Leading the list of nominees
in the Best Song category, and
tde best-selling single of the
group, was Diana Ross’s ‘Do
You Know Where You're Going
To,” the theme from ‘“Mahog-
any.” The song has been a num-
ber one pop and top five r&b
record. Also nominated for Best
Song were ‘“How Lucky Can
You Get” (from “Funny Lady”),
“I'm Easy” (the David Carradine
composition from ““Nashville”),
“Now That We're in Love” (from
“Whiffs,”” and receiving some
attention in cover versions), and
“Richard’s Window” (from “The
Other Side of the Mountain”).

Nominated for Best Original
Score were "“Jaws” (a portion of
which also had notable success
as a single), “One Flew Over the
Cuckoo’s Nest” (scored by Jack
Nitzsche), “The Wind and the
Lion,” “Bite the Bullet,” and
“Birds Do It, Bees Do It.”

In the category of Best Original
Song Score and Adaptation or
Best Scoring, scores from “Barry
Lyndon,” “Funny Lady,” and
“Tommy” were nominated, with
all three enjoying success in al-
bum sales, and Elton John's
remake of “Pinball Wizard,” a
major hit as an album cut in
early 1975.

The nominations were drawn
most heavily from films that
were successful at the box office,
and soundtrack music from less
popular offerings was generally
overlooked, with Earth, Wind &
Fire’s “That's The Way of the
World” score and Jimmy Buffett’s
music for “Rancho Deluxe” being
notable examples.
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THREE CANDIDATES
TOMAKE 1976 THE YEAR
OF THE DARK HORSE.

Ré I SHGNKHR S

UﬁL FROM.INDIA

SP 22007

RAVI SHANKAR’S
Music Festival

From India

A continuing and growing,
public awareness of the
pleasures of Indian classical
music exists because of the
spreading popularity of one
man, Ravi Shankar. Here he’s
joined by his musical campaign
force of 18 people to stir mind
and soul under the inspired

production of George Harrison.

Produced by George Harrison

SP 22004

STAIRSTEPS

2nd Resurrection

Those “Ooh Child” votegetters
are already on the comeback
trail with their single “From Us
To You” bulleting onto soul’s
Top 10 ballot. Here they put
more solid strategy into soulful
play as cut after cut delivers.
An album rising to mect the
crossover challenge with total
confidence and commutment.

Produced by Billy Preston, Robert Margouleff,
and Stairsteps

® Loka Productions, S.4.

ON DARK HORSE RECORDS & TAPES

Distributed by A&M Records, Inc.

WWW.ARecnratadiabistomn. com

SP 22008

ATTITUDES
Attitudes

Four familiar delegates from the
L.A. session scene—Jim Keltner,
Paul Stallworth, Danny Kootch,
and David Foster —join forces to
present one united funk-rock
front to the world, building on
the power-base of their “Ain’t
Love Enough” single. Vibrant
vocals and highly sensitized
mstrumentation.

Prodiwced by Lee Kicfer ayd Attindes



DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

Candid Conversation with Clive Davis

By IRA MAYER and DAVID McGEE

® /In the year and a half since its inception, Arista Records’ effect on
the music industry has been marked. Under the leadership of its presi-
dent, Clive Davis, Arista has broken such exciting yet disparate new
talents as Gil Scott-Heron, Patti Smith, Eric Carmen, Barry Manilow, the
Outlaws and Melissa Manchester (among others), and as a result has
earned a reputation as a haven of sorts for new artists. As for Davis
himself, his years in the music industry have earned him a reputation
as an adept judge of artists’ potential, as a skillfull negotiator and,
moreover, as a man of considerable sensitivity in his handling of artists.
It is these same qualities that have helped Arista assume its high
profile. The following is the first of an exclusive two-part Dialogue with
Record World.

Record World: What exactly were you doing post-Columbia, pre-
Arista, and what were you thinking of in terms of a record company?

Clive Davis: | would say about 80 percent of my time was spent
doing my book. | felt that it was a unique opportunity to think about
and express what it’s like to be in the record industry—expressing the
reality, the incredible excitement, the drama, the fun and the prob-
lems of the industry-rather than read about what the industry appears
to be like, as usually is written by two-week wonders who are
assigned by Forbes or Fortune to do an instant analysis of the industry.
National magazines know that the record industry, like the movie
industry, is good copy and most often the men or women who are
assigned to do a round-up or a state of the art don‘t have the required
background. It's not necessarily their fault, but | found that what these
instant experts wrote about the industry as far as creativity and artists
and promotion and basically what the industry is all about was usually
purely fanciful and tended toward the sensational.

Since the previous eight years had been very hectic for me, involv-
ing 15-hour days, I never had a chance to think of any long-term con-
tribution apart from specific business or artistic contributions. So the
book was an opportunity for me to try to do something which would
give people both in and outside of the industry the feeling of what
it’s like to be a part of the creative firing line.

Another part of the time was spent considering the offers that came
to me involving business opportunities. | considered various offers
and felt that rather than head an existing company | really wanted
to explore the opportunities for something new and fresh. But it be-
comes much more complicated when you're thinking of starting
something brand new. You start from scratch and you’ve got to think
about capitalization, how much money you will need, and what kind of
an organization you will require.

I spent a few months dealing with Chris Blackwell exploring a ven-
ture with him whereby he would contribute the Island Records artist

“There has never been an attempt
to say that Arista stands for only a
certain kind of music. Every cate-
gory of music is included. A com-
pany makes a big mistake if it es-
tablishes a very narrow or precious
image.”

“There’s not any one company in
the industry that can sell more
records than another at this time.
There’s a lot of talk about branch
versus independent distribution.
That question was meaningful
several years ago . . ."”

roster and catalogue to a new American company which would be a
world-wide partnership between us. His Island Records of England
would have stayed separate but all Island artists free for America would
have formed the nucleus of the company and I would then sign artists
thereafter. In addition, Chris was to make a very substantial contribu-
tion of capital. The deal got sidetracked when the English government
levied a 50 percent surcharge on all money coming out of England.
It really made the deal prohibitively expensive when the government
would get 50 percent of everything that came into the company. |
explored other possibilities, including doing something very similar
with Robert Stigwood—forming a joint venture partnership with him
whereby he would contribute as a base what in effect has become
RSO. I've always loved the Bee Gees and with them and Eric Clapton,
there would be some initial energy. Starting with some momentum
always seemed wise to me.

Just about that time Alan Hirschfield approached me with the con-
cept of forming a brand new company with Columbia Pictures where-
by | would also have starting energy. Columbia Pictures would make a
substantial capital contribution over and above the contribution of
whatever | was interested in from their Bell Records artist roster.
From the very beginning the concept was to start a new company,
and that’s what Arista is. It’s really not an outgrowth of Bell. We never
viewed it that way and | certainly never looked upon it that way.
That’s why 1 first came in as a consultant. If 1 was going to come in
as head of Bell and then later switch to Arista, | would have come in
as president of Bell. | didn’t come in as president of Bell; | came in as
a consultant because | only wanted to study the artist roster for a six-
month period of time, see if 1 felt strongly about any of the artists
that existed there and then drop everyone else. So in that six-month
period of time I studied the Bell artist roster very carefully and even-
tually ended up with three artists, namely Melissa Manchester, Barry
Manilow and the Bay City Rollers, for our new American company:
Arista.

RW: How does one set up an organization like Arista from scratch?
You couldn’t personally train every person within the company and
yet you have a very strong identification that you wanted to establish,

Davis: First you've got to set standards of achievement for your
company. Everyone applying for a job has got to know what is ex-
pected of them. You want the best, the most dedicated, the hardest
working—and most of all they’ve got to love music. That special feel-
ing has got to come through. Expertise and emotion—both are vitally
necessary. Then you’ve got to see who is out there that satisfies these
accurate, albeit cliche sounding, criteria.

Fortunately, in starting Arista, | didn’t have to go around scrounging
for people. There was a wonderful show of interest from the begin-
ning. The potential of the company was felt. Knowing the kind of com-
{Continued on page 22)

-

-
“Executives don’t create trends;
artists do. But executives have to
spot them. | think that the passage
of time has now clarified that
there were three trends that |
spotted early.”

All Photos by Maddy Miller

“My role is to handle the business
side of their life and | make that
very clear. Yet, on the other hand,
you can‘t help but develop per-
sonal relationships with artists you
work closely with.”
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Gladys Knight & the Pips

b

“Make Yours A Happy Home:..

from their
new chart album

“TheBestof
2K night & the Pips”

Produced by .
Curtis Mayfield
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ABC Reorganizes Promo Staff

B LOS ANGELES — Otis Smith,
vice president of ABC Records
Inc., has announced the reorgani-
zation of the company’s pop and
r&b promotion staffs.-

Pat McCoy, who formerly
shared pop promotion responsi-
bilities has been promoted to the
position of national pop promo-
tion director. McCoy has been
with ABC Records since 1973.

Smith also announced the
promation of Steve Resnick to
the position of national pop
(secondary markets) promotion
director. Resnick had been work-
ing as director of national FM
promation for ABC and has been
with the company for five years.

As  announced  previously,
Scot Jackson has been appointed
director of national album pro-
motion. Jackson had been work-
ing for ABC at their Atlanta
branch, in charge of regional
promgtion in the southeast.

Don Eason, who joined ABC
three years ago, has been ap-
pointed national director of r&b
singles and album promotion.

Marvin Deane has been ap-
pointed  national  promotion
director for MOR stations and is
in charge of trade chart com-
munications.

All these promotions are ef-
fective immediately.

In addition, Smith announced
that Harvey Hoffner will take
over as local promotion director
in the Seattle market. Hoffner
had been regional secondary
market promotion director in the
southwest, operating from Dallas.
Norm Osborne has been pro-
moted to local pop promotion
director in the New Orleans area.
Osborne had been doing local
pop promotion in Detroit.

Thom Gorman has been pro-
moted to St. Louis regional pro-
motion director. He previously
worked for the Chicago branch.
Belinda Wilson has been pro-

10

moted to local pop promotion
director in Los Angeles. Osborne,
Hoffner and Gorman will report
directly to Pat McCoy.

All ABC Records’ national pro-
motion directors will report
directly to Otis Smith. All local
r&b personnel will report directly
to Don Eason and all local pop
personnel will report to Pat
McCoy.

WB Sets Line-Ups

For ‘California Soul’

M BURBANK, CAL. — Final talent
line-ups for the four “California
Soul” concerts at the Beacon
Theater February 26-29 have been
set acording to Bob Regehr,
Warner Bros. Records vice presi-
dent and director of artists de-
velopment, and Tom Draper, vice
president and director of black
music marketing.

The opening night concert on
Thursday will feature New York’s
own Ashford & Simpson and the
Staple Singers, a 25 piece orches-

(Continued on page 71)

Taylor Addresses Security Analysts

E NEW YORK — Arthur R. Taylor,
president, CBS Inc., told a meet-
ing of security analysts here on
February 17 that in spite of the
economic difficulties of 1975, all
four of the CBS operating groups
tbroadcast, records, mail order
and publishing) enjoyed “record
sales and increased earnings.”” Ac-
cording to Taylor, CBS net sales
in 1975 rose 11 percent over
those of 1975 (from $1.75 billion
to $1.94 billion) and net income
rose 13 percent (from $108.6 mil-
lion to $122.9 million). Earnings
on a per share basis rose 13 per-
