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In Three And A Half Years, Ode’s
Cheech And Chong Have Carried ;rl‘\eil\r
Comedy Albums To Unheard Of, Sale \

P
;

Their Current ‘Black Lassie’ Single
And ‘Cheech And Chong’s Wedd.i? S
Album’ Bode Well For Their Confintied

Success. See Page 20.
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SINGLES SLEEPERS ALBUMS
PAUL ANKA WITH ODIA COATS, “ONE MAN J. GEILS BAND, “MUST OF GOT LOST" (prod. MARIA MULDAUR, “WAITRESS IN A
WOMAN / ONE WOMAN MAN" by Bill Szymczyk) (Juke Joint/Wal- DONUT SHOP."” 1974's surprise success
(prod. by Denny Diante and Spence "@ den, ASCAP). Strong album sellers sizzles on her second Reprise solo set,
Proffer) (Spanka, BMI). The follow-up ciemgs) come up with their most commercial  indicating her artistic permanence. The
to "“(You're) Having My Baby' may AM effort in some time. Good pacing  styles chosen are exhilarating, ranging
surprise or shock some, but there's and balance between vocal and from tough 'n funky on “I'm a Wom-
no question that Anka will hold instrumental ends. The lyric says, an,” to sweet country on ''Honey Babe
his fans without a hitch—which is "'must of got lost,”” but these rockers  Blues,”” right on through to Ella Fitz-
in part what the song's all about. will be found real soon—by old gerald-ish on "It Ain't the Meat It's the
Another winner. UA XW569-X. fans and new. Atlantic 3214, Motion."" Reprise MS 2194 (WB) (6.98).
JOHNNY BRISTOL, “YOU AND I" (prod. by JIMMY BEAUMONT AND THE SKYLINERS, GLADYS KNIGHT & THE PIPS, “1 FEEL | .. .. isokpions 257 4
Johnny Bristol) (Bushka, ASCAP). The “WHERE HAVE THEY GONE"” (prod. A SONG.” It may have taken a long 74 LT N %/
Bristol voice gives an energetic per- by Joe Rock] (Lightening Rod, BMI). time, but now everything that Ms. | % v
formance of a self-penned tune o It's been fifteen years since the Sky-  Knight and the harmonizin' Pips sing | a3 =25 E.
culled from his "Hang On in There liners made their mark with “Since |  turns to gold—and this disc will be no -"L""‘Q\&%«{ o
Baby" album. The setting is right, Don’t Have You."” Now, on the heels exception. The single title track is cur- |-
the mood well-established and the of the oldies revivals—via live ap- rently bulletted on the RW chart, and a
form properly molded. The ““I's"” may pearances and TV—they've returned  variety of producers, ranging from
have it most of the time, but it's with a strong chart effort right in  Burt -Bacharach to Bill Withers, lend
the pair here. MGM M 14762, tune with the '70s. Capitol P-3979. their skills. Buddah BDS 5612 (6.98).

RIGHTEOUS BROTHERS, “DREAM ON" (prod. SPARKY, “I'LL NEVER SAY °‘NEVER AGAIN' LOGGINS & MESSINA, *“MOTHER
by Dennis Lambert & Brian Potter) AGAIN" (prod. by Tommy Oliver] LODE.” Sit yourself down and get

o (ABC/Dunhill, BMI). The brothers’ (Bregman, Vocco & Conn, ASCAP). ready to have a real good time. One
eyes are ever skyward, with "'‘Dream A toe-tapping reworking of the of the most entertainin’ music makin'

On'" destined to repeat the popular famed Harry Woods tune, up-dated duos furthers that fine frad‘%&{gn with

success of "‘Rock and Roll Heaven."” and given a new face ala contem- this set, which is totally £8joyable.
The full sound and harmonies which porary standards for younger AM  Tap your feet along to "'Growin'," fee!
have been their trademark are listeners. A good old tune never the back beat on "“Get a Hold" and
righteously exploited. Watch their dies, it just keeps coming back in delight in the fine musicianship on ''Be

star rise anew. Capitol 1489. new dressings. GTO GT-1001 (ABC).  Free.” Columbia PC 33175 (6.98).

BO DONALDSON AND THE HEYWOODS, “THE WALTER HEATH, “I AM YOUR LEADER” (prod. CURTIS MAYFIELD, “GOT TO FIND A
HEARTBREAK KID” (prod. by Steve j by Louis Shelton) (Josmine/Seven WAY.” Unique-voiced writer/perform-
ch Barri) (American  Broadcasting, BUDDAH Vailey, ASCAP). Heath emerges er/producer enhances and further mas-
ASCAP). We know who they think from the Seals & Crofts family of ters his special sound, as evidenced

they are, and now Mr. D and the friends, with producer Shelton the throughout the grooves here. The mu-
Heywoods return with an equally most visible (audible?) member here.  sic swirls around Mayfield's soulful
tuneful number ready to find its Heath may or may not be related vocals, making especially interesting
own way up the charts. The young to the prime minister, but his aspira-  patterns on ‘“Love Me (Right in the
‘'uns are sure to label them all tions, as the title says, are along Pocket]" and the palpitating "'Mother's
heartbreak kids. ABC 12039. the same lines. Buddah BDA 435 N.  Son." Curtom CRS 8604 (Buddah) (6.98).




Motown Record
Corporation
proudly announces
thedistribution of
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Craigo Appointed
VP, Mking. at Col

B NEW YORK — Bruce Lundvall,
vice president and general man-
ager, Columbia Records, has an-
nounced the promotion of Jack
Craigo to the position of vice
president, marketing, CBS Rec-
ords.

Jack Craigo

In his new capacity, Craigo -

continues to be responsible for
the sales and distribution organi-
zation of CBS Records and Co-
lumbia label promotion. He as-
sumes the additional responsibil-
ities for special markets promo-

(Continued on page 109)

ELP Continues
On Atlantic

@ NEW YORK — Ahmet Ertegun,
president of Atlantic Records and
Stewart Young of Manticore, have
announced that Emerson, Lake &
Palmer will be continuing its
relationship with Atlantic. The
group is currently working on a
new album slated for release in
the Spring, in conjunction with a
world-wide tour which will in-
clude appearances in Japan, Bra-
zil, Mexico, Venezuela, the U.S,,
Canada and Europe.

ELP’s latest album, a three-
record “live” set entitled “Wel-
come Back My Friends, to the
Show that Never Ends— Ladies
and Gentlemen Emerson, Lake &
Palmer,” has already been certi-
fied gold and also has exceeded
the amount of sales necessary to
qualify it as a platinum Ip.

Although Atlantic will no longer
distribute Manticore in the U.S.
and Canada, they do retain rights
for other parts of the world.

Warner Comm. Reports

Strong Earnings Gains

B NEW YORK — Spurred by an
impressive growth in recorded
music and a strong performance
by motion pictures, Warner
Communication Inc. reported
gains over 1973 in third quarter
1974 revenues, net incomes and
earnings per share. Total reve-
nues for the first nine months
of 1974 showed an increase of
$143,816,000 over total revenues
for the same period in 1973.
Operating revenues from rec-
ords, tapes and music publishing
(including the Atlantic, Warner/
Reprise and Elektra / Asylum /
Nonesuch labels, WEA, WEA In-
ternational, and WB Music) in
the third quarter totaled $78,-
644,000 as compared with $56,-
766,000 reported in 1973. In the
same category, operating reve-
nues for the nine months ending
September 30 totaled $211,114,-
000. During the same nine-
month period in 1973, operating
revenues totaled $165,712,000.
“Recorded music and our
theatrical motion picture division
made major contributions to the
third quarter gains,” said Steven
J. Ross, chairman of Warner
Communications. “The volume
increase principally reflects high-
er unit sales, although recent
price increases aided results.”
Revenués of $192,273,000 were
(Continued on page 109)

Pop Product on R&B Airwaves
Points to 'Reverse’ Crossover Trend

By LENNY BEER and TONI PROFERA

@ NEW YORK—Crossover is a fre-
quently used term in the record
industry relating to a record
which moves from one music
category to another. The pop
charts are dotted with crossovers
from the r&b and country charts,
and this type of phenomenon is
as natural as a “dog bites man"”
story. However, more in the
“man bites dog’’ category are “re-
verse’’ crossover hits: pop suc-
cesses that go on to receive
significant r&b or country play.

Currently there is a move
among r&b stations towards more
acceptance and therefore airplay
for pop hits. This is an important
trend because in today’s de-
pressed singles market, it can
only lead to more sales and a
better chance for records to reach
the magic million mark.

Three In Two Years
In the last two years only three

pop records have received
enough r&b airplay to show
significant chart activity on

Record World’s r&b singles chart:
“Brother Louie” by Stories (Kama
Sutra), “Bennie & The Jets” by
Elton John (MCA), and Eric Clap-
ton’s current hit “l Shot The
Sheriff’ (RSO). All of these

reached the top 30 and received
considerable r&b airplay.

Sixteen Records

But currently, at least 16 re-
cords other than the Clapton hit
are being aired at major r&b
stations around the country, and
the openness to this airing is
being taken one step further than
had previously occurred. In the
past, pop records which were re-
ceiving r&b play were often not
reported to the companies as well
as not to the Record Waorld
research department. Now, al-
though many stations are still
somewhat secretive about their
crossover play, others are going
all-out to air, report and attempt
to break white product in the
black marketplace. Radio KATZ,
in St. Louis, a forerunner in this
field for the past two years, is
playing 14 pop records on their
station. Lee Michaels, the music
director at KATZ, feels this is a
““‘new day” in black radio. “These
records are selling in the black
shops, so why not play them.”
Pop stations are playing so many
black records that many listeners
were switching to them. So we
feel that we can bring those

(Continued on page 18}

RCA A&R Appointments, Activities Announced

@ NEW YORK — Mike Berniker,
executive producer, RCA Rec-
ords, has announced additions to
his staff and outlined the struc-
ture and functions of the pop
artists and repertoire department
at the company.

Joining RCA Records as a&r
producer in the contemporary
pop area is Teddy Randazzo,
who, for the past decade, has
enjoyed a multi-faceted career
as artist, actor, hit songwriter
and producer. Randazzo starred
in five full-length rock and roll
films, including “Rock, Rock,
Rock,” “The Girl Can’t Help It”
and “Hey, Let’'s Twist.” As a re-
cording artist, he scored with
“Little Serenade” for RCA and
“Way Of A Clown” for Para-
mount. He has written for Sinatra
(“Rain In My Heart” and “You’re
So Right For What's Wrong”),
the Osmond Brothers and Steve

Lawrence (‘Pretty Blues Eyes’),
Jerry Vale (“Have You Looked
Into Your Heart?”") and for Little
Anthony and The Imperials (“Go-
ing Out Of My Head,” ““Hurts So
Bad,” ‘“I'm On The Outside
Looking In” and ‘“Take Me
Back”).
Holden

Steve Holden, named a&r
producer, moves to the rock
sector of the a&r activity from the
RCA Records public affairs de-
partment where he served as staff
writer and photo editor. “Holden
will act in a liaison capacity, with
new artists and outside producers
as well as with artists already on
the label,” Berniker noted. ‘“He
will also figure heavily in the
auditioning and signing of new
talent in the contemporary music
area, with whom he'll work
closely in-studio and out.”

Rejoining RCA Records as a&r

producer is Mike Lipskin, who,
Berniker noted, will produce both
jazz and contemporary album
product. With RCA Records since
1964, Lipskin has produced
Lighthouse, Papa John Creach, a
host of Vintage Series Ips and,
most recently, the heralded jazz/
rock fusion album, ‘“The Gil
Evans Orchestra Plays The Music
of Jimi Hendrix.” Lipskin is also
a highly respected professional
stride piano player who has per-
formed in various settings around
the country and recorded his
own Ip, ‘“California Here I
Come,” on Flying Dutchman.
“A&R producer Bruce Somer-
feld will work with Steve Holden
in the contemporary music area,”
added Berniker. ‘Like Steve,
Bruce will always be looking and

listening for new talent — on
tapes, in clubs, on the street.”
(Continued on page 20)
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Polydor Names Levy

Dir., Creative Services

® NEW YORK—BIll Farr, presi-
dent of Polydor, Inc., has an-
nounced the appointment of
Bill Levy to the newly created
position of director, creative
services. Levy, who has held
similar positions at MCA and
Columbia — as well as most re-
cently for Famous Music—will be
responsible for all packaging,
graphics and advertising for
Polydor, MGM and their related
labels, and will report directly to
Farr.

Bill Levy

“It's rare,” said Bill Farr, “that
you find a person with such a
varied creative background, that
also has a sense of merchandis-
ing and marketing. With an
organization growing like ours, |
feel most fortunate in acquiring
the talents of Bill Levy.”

Bette Back on B‘'way?

m NEW YORK—Record World
has learned that Bette Midler,
under the production aegis of
Aaron Russo, is planning to
return to the Broadway stage.

Russo is reportedly negotiat-
ing with several theaters for
the production of “The Bette
Midler Show,” which will fea-
ture the Atlantic recording art-
ist in song, comedy, repartee
and dance, and will present
Ms. Midler’s “’Divine Miss M.”
and other characters.

Bette Midler last appeared
on Broadway at the Palace
Theatre where she played to
three weeks of sell-out crowds.

Waxie Maxie Reports

L *

Earnings, Sales Rise

B WASHINGTON, D.C. — Waxie
Maxie Quality Music Company
has announced record sales for
its current fiscal year. Sales for
the year ended July 31, 1974
equalled $2,941,620, compared
to $2,619,419 for the previous
year, and earnings increased to
$112,227 for the current year
($.44 per share), as compared to
$98,211 ($.37 per share) for the
previous year.

4

Harrison Sets Plans

For Upcoming Tour

B LOS ANGELES—George Harri-
son held a press conference (23)
at the Beverly Wilshire Hotel to
announce his upcoming tour
plans. The tour will begin in
Vancouver on November 2 and
will include approximately 50
concerts in 27 cities over a period
of seven weeks.

This tour will mark George
Harrison's first appearance since
the Concert for Bangla Desh in
1971, and his first American tour
since 1966.

Joining Harrison on the tour
will be Ravi Shankar, who is now
heading a new group which will
be performing all original Shan-
kar compositions.

The musicians accompanying
George - Harrison will be Tom
Scott, sax and woodwinds; Chuck
Findley, trumpet and trombone;
Robben Ford, guitar; Andy New-
mark, drums; Emil Richards,
percussion; Willie Weeks, bass;
and Billy Preston on keyboards.

An announcement will be
made shortly as to how tickets
can be purchased for the indi-
vidual concerts.

E/A, Capitol Resolve
Ronstadt Album Rights

B LOS ANGELES—David Geffen,
chairman of Elektra/Asylum/
Nonesuch Records, has an-
nounced a final settlement be-
tween Asylum Records and Capi-
tol Records of contractual rights
regarding distribution rights to
the forthcoming Linda Ronstadt
album, “Heart Like A Wheel.”
Under the settlement, ‘‘Heart
Like A Wheel” will be distributed
world-wide on the Asylum label
through EMI and in the U.S. by
Capitol.
Option

Geffen said that in order to
obtain an early release from
Capitol, her former label, Ron-
stadt and Asylum agreed to
provide Capitol with an option
on either the second or third
album recorded by the artist,
thus enabling her to sign with
Asylum. Her first album for
Asylum, “Don’t Cry Now,” was
released in the Fall of '73. With
the forthcoming release and this
settlement, her obligation to her
former label is completed.

Davis Announces Signing of Melanie;

Bell to Rush-Release New Album

® NEW YORK—Clive Davis has
announced the signing of Melanie.
Bell Records will distribute her
records on the Neighborhood
label in the U. S. and Canada.
Melanie’s brand new album,
“As | See It Now,” was produced
by her husband-manager, Peter
Schekeryk. Melanie has already
generated RIAA certified gold
records for her ““Candles in The
Rain,” and ‘“Gather Me” albums,
and has sold in excess of five
million singles of her “What Have
They Done To My Song, Ma,”
“Brand New Key” and ‘‘Beautiful
People” recordings.

“As | See It Now’’ was recorded
in New York and features nine
songs by Melanie as well as her
very unique interpretation of Bob

Dylan’s classic, ‘‘Don’t Think
Twice” and her re-titled version
of Jesse Winchester's ‘’Yankee
Lady.” For her album, Melanie
enlisted the multi-instrumental
talents of Incredible String Band
members Mike Heron and Robin
Williamson.

Schekeryk, president of Neigh-
borhood Records, will travel to
London on Monday, Oct. 28 for
the purpose of negotiating inter-
national contracts for Melanie’s
records and publishing.

Schekeryk will be accompanied
to London by Ed Kelleher, direc-
tor of publicity for the label. They
can be reached at The Inn On The
Park and at Neighborhood’s Lon-
don office, phone: 352-8536.

of Bell Records;

Schek

Bob Heimall,
vk, Melanie’s

Bell's new director of creative services,
ger/producer/husband.

and Peter
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Ahmet Ertegun Receives Humanitarian Award

® NEW YORK—Ahmet Ertegun,
president of Atlantic Records,
was presented with the Ed Wynn
Humanitarian Award by the Amer-
ican Parkinson Disease Associa-
tion at a dinner in his honor at
the Waldorf-Astoria Hotel in New
York on October 9. More than
700 music industry executives,
artists, musicians, producers and
managers filled the huge ball-
room at the hotel.

Toastmaster at the dinner was
Joe Smith, president of Warner
Bros. Records, who introduced all
of the distinguished music in-
dustry celebrities on the dais in
his patented, comically outrage-
ous style, and he also did a 10
minute slide show takeoff on
guest of honor Ahmet Ertegun

B S N SN
NG

and partners Jerry Wexler and
Nesuhi Ertegun.

Bobby Short, who has been
under contract to Atlantic longer
than any other artist on the label,
furnished the entertaniment, tak-
ing time off from his regular stint
at the Cafe Carlyle at Ahmet's re-
quest to perform at the dinner.
Chairman of the dinner was Joe
D’Imperio, who has handled the
APDA dinners for four years.

Ahmet’s plaque was presented
to him by Atlantic’'s own Bette
Midler, who told the delighted
audience how she was signed to
the company by Ahmet Ertegun
while she was playing at the
Downstairs at the Upstairs in
New York three years ago.

The acceptance speech by

Ertegun touched on the willing-
ness of everyone in the music in-
dustry:  executives, managers,
agencies, and especially per-
formers, to charitable appeals.

He said, in part: “It is in-
cumbent upon us all to support
our music through the classical
and jazz societies and various pro-
jects that need our help. And
‘most obviously it is our moral
obligation to support and help
the black community in ‘the
United States, which community
has provided us with the well-
spring of so much of our music.
Without it, 1 would not be here
and neither would most of my
colleagues. And without it there
would not be any American
music as we know it.”

Ahmet Ertegun, president of Atlantic Records, was honored by the American Parkinson Disease Association Wednesday, October
9, when he was presented with the Ed Wynn Humanitarian Award at a dinner in his honor held at New York's Waldorf As-
toria. Pictured at the dinner, clockwise: Joe D'Imperio, dinner committee chairman, Bette Midler and Ertegun; Mrs. Ertegun
flanked by Jerry Wexler, Nesuhi Ertegun, Dave Glew, Arif Mardin, Tom Dowd and Steven J. Ross; Mr. and Mrs. Ertegun with
Bobby Short; and Ertegun with toastmaster Joe Smith.

Rich to Appear At NARM Convention

@ CHERRY HILL, N.J.—Epic re-
cording artist Charlie Rich will
appear at the Installation Lunch-
eon of the National Association
of Recording Merchandisers at
the 1975 NARM Convention. The
Convention will be held at the
Century Plaza Hotel in Los
Angeles, California from March

‘6

2-6, 1975.

The Installation Luncheon at
which Rich will be featured will
also feature the presentation of
the NARM Merchandiser of the
Year Award, which is given by
the manufacturer members of
NARM to the outstanding record
merchandiser in the United States.

wcanRadigHistev o — —

Evanoff to Island

B LOS ANGELES—Steve Evanoff
has been appointed midwest re-
gional promotion manager for
Island Records, Inc., effective im-
mediately, according to Pat
Pipolo, vice president, promo-
tion, for the label.

Evnaoff, the first addition to
the Island promotion team, will
handle promotion, marketing
and merchandising in the key
midwest cities.

Saul Named VP, GM
O0f Warner-Spector

W BURBANK, CALIF.—Phil Spec-
tor has appointed Ron Saul as
vice president and general man-
ager of the newly-formed War-
ner-Spector Records, it has been
announced. In his new position,
Saul will oversee all operations
of the newly formed Warner
Bros. distributed label, acting as
direct liaison between Warner-
Spector and Warner Bros. Rec-
ords.

Ron Savul

Prior to joining Warner-Spector,
Saul was national promotion di-
rector for Warner Bros. Records
for four and one half years. He
is currently based in the new offi-
ces of Warner-Spector at 4400
Riverside Drive, Suite 105, Bur-
bank, California, and can be
reached at (213) 846-9900.

Wax Taps Nassour

ForConsumer Area

® NEW YORK — Morton D. Wax
& Associates is expanding its rock
consumer public relations depart-
ment with the appointment of Ellis
Nassour, announced Howard
Sherman, vice president of the
firm.
Background

Nassour was formerly on the
staff of the New York Times and
was east coast director of artist
relations and publicity for MCA
Records.

Working with Nassour in the
public relations department at
Wax & Associates will be Sher-
man, Neal Whitton, who will
coordinate tour and concert pro-
motion, and Morty Wax, presi-
dent of the organization.

Rich Garners Gold

M NEW YORK — Charlie Rich’s
RCA album, "“There Won't Be
Anymore,” has been certified

gold by the RIAA.
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HIS ‘POWERFUL PEOPLE" /
ALBUM ON A&M RECORDS

PRODUCED BY GINO AND JOE VANNELLI

INCLUDES THE SINGLE
. '"PEOPLE GOTTA MOVE’
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THEC®AST

By KAREN FLEEMAN

B SEVEN HEADS ARE BETTER THAN ONE? That's
what George Harrison says. At his L.A. press con-
ference last week a lady sitting at the back of the
room asked Harrison, who was clad in his Dark
Horse Records sweatshirt that has the label’s logo
printed on the front, “What is that on your shirt?”
Harrison replied, “It's a horse with seven heads.”
When asked if the logo had any significance at
all, he smiled, “Only that seven heads are better
than one” . . . Frank Sinatra is reportedly negotiating with the former
Beatle to produce Sinatra’s next album. Ol Blue Eyes apparently feels
that a more contemporary production effort from Harrison would help
him appeal more to a wider range of people . . . In other production
efforts, John Lennon is supposedly very enthusiastic about the produc-
tion of the new Broadway play, ‘‘Sgt. Pepper’'s Lonely Hearts Club
Band on The Road,” and has expressed an interest to produce the
cast album for the play. The Beatles are not officially connected with
the project, which is being produced by the Robert Stigwood Org.
The show opens Nov. 14 in New York and will tour the U.S. . . . Flash:
A new musical on the adventures of none other than Flash Gordon is
apparently in progress. There is speculation that The Who's John Ent-
whistle, Kenny Jones of the Faces, and various members of Yes are all
involved in planning the musical, which would entail a stage show and
an album. Pete Townshend and Roger Daltrey, both of The Who, are
also reportedly interested in the idea.

DJ's BEWARE: A radio talk show host in New Orleans has had an
out-of-the ordinary guest co-hosting a show recently—a computerized
android named Klatu. Radio WWL'’s Eric Tracy invited Klatu to join
him for a 10 day stretch to receive questions from callers, interview
guests, and even deliver commercials. According to Tracy, Klatu has
a vocabulary of about 4800 words, a distinct personality and a human-
like voice. He says that the robot can answer almost any question
asked, and can really keep its act together if it suspects that it's being
put on. Tracy says that his only apprehension is that the robot may
beat him out of a job ... Gone Fishin’: The Grateful Dead’s Fan Club,
Dead Heads, has released an official explanation of the group’s deci-
sion to temporarily retire from performing. According to the an-
nouncement “People tire and you can only do one thing for so long.
The band is tired of touring for 10 years and needs to take a year and
go fishing.” Hope they catch some big ones . . . and while we’re on
the subject of “getting back to the earth,’”” Manfred Mann’s Earth Band
is making an unusual free offer to the people who buy their new
release on Warner Bros., “The Good Earth.” The offer is a free piece
of land, and although it’s only one square foot, it’s legit. The land is
atop a mountainous mound in the county of Brecon, Wales. The claim
must be registered before Dec. 31, 1975 by filling out a coupon that is
on the back of the album. The land involved is pictured on the cover.

ON THE GLITTER FRONT: Marc Bolan has decided to join David
Bowie in kicking the rhinestone habit. He says, “You can’t really
compete with a Mae West or a Gloria Swanson,” so Bolan has stopped
trying to compete . . . It looks like Bowie gave up adorning himself in
rhinestones just in time for thieves to ransack his home in London,
and make off with all of his and wife Angie’s jewelry. The incident
took place while he was performing the second half of his successful
concert tour in California . . . Jay Lowy, president of Beechwood and
Glenwood Music, will be the guest speaker for Al Schlesinger’s ‘Legal
Aspects of Music”” course at the Sherwood Oaks Experimental College.
Lowy speaks on the legal aspects of music publishing on Tues. evening,
Oct. 29.

RELEASES AND TOURING: Alice Cooper has almost completed his
solo album, in which he is accompanied by the same studio musicians
that were on Lou Reed’s “’Berlin” album. None of the members of his
regular group will appear on the album . . . Writer Carlos Castaneda is
putting together a record album of his conversations with his Mexican-
Indian psychedelic guru Don Juan. Castaneda has writtten three best
selling books on his research into the psychedelic and religious effects
of desert plants with the help of his guru, Don Juan. Castaneda began
his research as a Ph.D. project at the University of California. The
album will be released on Warner Bros . . . Elton John’s next album
to be titled “Captain Fantastic and the Brown Dirty Cowboy.” Elton
explained at a Los Angeles press conference, “It's a story type album
about Bernie (Taupin) and I. It's not a concept album . .. | just like a
good melody, y’know . . .”” Ariel Bender can be heard in his last per-
formance with Mott the Hoople on the group’s forthcoming live Ip.

J. Carbone Named
ABC Product Mar.

B LOS ANGELES — John Roscia,
vice president of marketing at
ABC Records, has announced the
appointment of Joe Carbone to
the new position of product man-
ager for the label. Carbone, who
has worked for ABC in various
capacities for the past nine years,
was most recently in charge of
special projects at the company.

As product manager, Carbone
has been charged initially with
supervising all facets of ABC's
October releases. Subsequently,
his duties will focus on acting as
a liaison between ABC and its
artists and their managers, plan-
ning and coordinating advertis-
ing, merchandising and promo-
tional campaigns for all new
product. He will report directly
to Rosica.

Motown Taps Ylvisaker

B LOS ANGELES — Laurie Ylvi-
saker has been appointed na-
tional artists relation coordinator
for Motown Records, announced
Herb Belkin, vice president of
creative operations for the label.

Ms. Ylvisaker will be coordinat-
ing tour support for Motown acts
between creative services, sales
and promotion departments, and
will be responsible for booking
television shows for the artists.

Prior to joining Motown, Ms.
Ylvisaker was the assistant man-
ager of artists relations for two
years at Capitol Records.

In her new position she will be
reporting to Abe Hoch, national
director of artists relations and
artists development.

Concurrent with the announce-
ment Hoch named Kayce Court-
ney assistant to himself and Ms.
Ylvisaker. Ms. Courtney was for-
merly with the Capitol Records
artist relations department.

McGrath to Head
Atl. Press Dept.

B NEW YORK—Ahmet Ertegun,
president of Atlantic Records,
has announced that Earl McGrath
will assume the post of director
of the press department at At-
lantic. His responsibilities will
include supervising and coordi-
nating major publicity campaigns
for Atlantic artists and adminis-
trating the day-to-day workings
of the press department.

McGrath was formerly involved
with artists acquisition and de-
velopment at Atlantic, working
closely with Ahmet Ertegun and
Jerry Greenberg, and he will con-
tinue to work in this capacity as
well. McGrath was also the head
of Clean Records, an Atlantic
custom -label.

Earl McGrath

Private Stock
Pacts with GRT

® NEW YORK — Llarry Uttal,
president of Private Stock Rec-
ords and Tom Bonetti, President
of GRT Music Tapes have an-
nounced a long-term agreement
covering the manufacture and
distribution of all Private Stock
tapes in the United States.

4th Anny. for Tomorrow Today:;
New Executive Appointments

B NEW YORK—Candy Leigh, di-
rector of the Tomorrow Today
public relations agency, has an-
nounced that the company is
marking its fourth anniversary by
initiating a comprehensive ex-
pansion program. New and larger
executive offices have been estab-
lished at 200 W. 58th Street and
a major staff realignment is in
effect.

The agency currently represents
Jerry Brandt’s Erotic Circus, Ron
Dante, Great Adventure Safari and
Amusement Park, Kevin Gavin
Productions,  the Manhattan
Transfer, Barry Manilow, Bette
Midler, Warner Bros. Music Pub-
lishing and Bill Withers. Adhering
to a client roster eclectic by de-
sign, Tomorrow Today has worked
in theater, with the off-Broadway

production of Ayn Rand’s “Pent-
house Legend”; literature, with
Maya Angelou’s I Know Why
the Caged Bird Sings” and the
Ayn Rand Letter; and film, with
Dalton Trumbo’s “Johnny Got His
Gun” and George Harrison's
“Concert for Bangla Desh.”
Executive Promotions
Wendy Morris has been pro-
moted to the post of executive
vice president. With the agency
from its inception, Ms. Morris will
continue many of the responsi-
bilities of her previous position
as director of client relations. She
maintains liaison with artists,
their representatives and the
media, channeling information
and assignments. Additionally,
Ms. Morris will now oversee all
(Continued on page 30)
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the producer/songwriter. did it
zo¢o-— for Marvin Gave, Gladys Knight,
"— Smokey Robinson, Diana Ross

and lIIB Supremes, Al Wilson, Stevie Wonder and Junior
Walker and the All Stars.
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Now, Johnny st
It again-for J0|I W@TISIOI

Johinny's first single as an artist went Tep 10.

His second single “YOU AND I (M-14762) has just been released.
They're both on his new album “HANG ON IN THERE BABY.”

@Johnny Bristol. Doin' it again for Johnay Bristol.
=co0s On MGM Records and Tapes.
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DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

Frank Barsalona: Premier Booking Agent

By IRA MAYER

W As head of Premier Talent, Frank Barsalona is considered to be the
single most important booking agent in rock. With acts such as The
Who, Humble Pie, Black Oak Arkansas, Bad Company and others,
Barsalona in some ways defines the live appearance end of contem-
porary rock 'n roll. In this, the second part of his Dialogue with
Record World, Barsalona discusses his relationship with acts and
managers, the oversaturation of the live market, his dislike of Sum-
mer festivals and how loyalty to promoters is something his agency
attempts to maintain.

Record World: What degree of involvement is there with personal
management? How close do you have to be to the managers and to
the acts themselves? When we spoke to Rick Wakemen a few weeks
ago, he was telling us about your art collection.

Frank Barsalona: Actually an agent works primarily with a personal
manager. Generally he’s the first one who contacts you and he takes
care of the act’s business. So if you have any dates or whatever, you
usually call the personal manager. Again, we’re in a very unique
position because for some reason that I've never been able to explain
—when | first got into the business | was very surprised that there was
an antagonistic attitude between a personal manager and the agent.
Quite honestly they are both trying to achieve the same end and
they both should be going in the same direction. And yet there was
this antagonism that 1 could never understand. When | started my
own agency, | tried to get across to the acts that | didn’t want this
to be an agent/act relationship, that [ would like it to be a little better
than that. In what we did with the acts, | tried to think as | would if
| were the act’s manager, in terms of protection and that. We're in a
fairly unique position in that we have sensational relationships with
our managers in that it's based on respect and friendship and things
like that. So that the old fear of “don’t let the agent talk to the act”
is not really a factor. :

I'm friendly with a lot of the acts, but that doesn’t mean that | talk
to them instead of the manager. It works out very well. But I think
as an agent you should talk to the manager as opposed to the act,
because in talking to the act you basically eliminate the manager.
It's a much better relationship. Possibly, if | were with another agency
they might get up-tight if 1 had a guy like Rick that | really liked, and
| had him up to the house and everything. If | were anywhere else
or with someone else, they might be up-tight about that, or the
manager might be up-tight about that. But of course that’s never been
a problem, or hasn’t been a problem in the last seven or eight years.

RW: How about the staying power of an act now? What's the life
span? If you look at the charts you see basically all acts that have
been around for a couple of years, and then Bad Company which is
a ““new’’ act made up of members of other successful groups.

Barsalona: That was another fallacy when 1 started in the business
as far as rock. The basic thing was that there was no talent; if they
made it, it was based on 95 percent luck and a little payola, and
maybe two percent talent. And in some cases that was true. But in
most cases there was talent there though the agency business always
treated all of the acts basically the same—as no talent. So if one
happened to come out despite the way we handled them, they were
tremendously lucky, and we had to do an about face. There was this
tendency to “get as much money as you can, because the act is only
going to be around for a year and a half or two years.”” They come
up with a hit record, and the follow-up would probably be a hit
because they would get automatic play after the hit, and maybe one
other. That entailed a year and a half to two years,

The name of the game is how much they get, if we're getting a
percentage of that, that's how much we make. And of course it goes
back to the thing we first talked about—the easiest way to kill an act
is to overextend and overprice. We basically destroyed a lot of acts
that might have had more of a future. And of course we're proving
own own theory—they would last a year and a half or two years.
Being young and new in the business, this didn’t make sense to me,

because | knew that | was destroying acts. And | would argue about
that—"I think if we took a litte more time, we could extend this act's

- career.”” And everyone would laugh and say, “Look, kid, you're in

the business 43 minutes. Take it from us, we know where it's at.”’
It was at that point, after this constant frustration, that | decided to
leave. | felt they're probably right and I'm wrong, but at least I've
got to try. It doesn't make any sense actually, but they're in the
business a lot longer than |. And of course it wasn't true. In planning
and being a bit conservative, and just taking the time and trouble to
look after an act, you can extend an act's career. And this old fallacy
of acts are only good for two years is really out the window. Really,
like The Who. We've represented them now for eight and a half
years; Jethro Tull, six and a half years; Ten Years After, six and a half
years; Humble Pie we’ve had for four years. And Black Oak Arkansas.
Any number of them.

So that old fallacy of an act being only two or three years old, is a
fot of shit. As far as longevity, if everyone involved, including the
act, remained sensible and kept aware of what was happening and
conditions in the business and everything, | think they could extend
their lives for as iong as they wanted to. | think the music business
today is the same as any other business.

RW: Where are the new acts going to come from? Will they come
from other groups or are they going to come from other countries . . .?

Barsalona: 1 think the new acts are going to come from wherever
good acts come from. That might mean old acts breaking up and
certain members reforming. It means acts coming from England or
Europe. | don‘t think it specifically really matters. For a time one had a
better chance with an English act. But that only lasted a short amount
of time. Then there was the San Francisco thing. If an act came from
San Francisco it was supposed to be very clever, and that again only
fasted a short amount of time. Now 1 just think it's wherever a good
act might come from. We've recently gotten acts from . . . well
Golden Earring is from Holland and we have PFM from italy . . . Tats
Nagashima was recently talking to me about a japanese group that
he would like us to represent. So as long as they’re a good act or
have something to sell, | don't believe it really matters where they
come from. They'll be coming basically from the same places they
have been coming from.

“In planning and being a bit conservative,
and just taking the time and trouble to look
after an act, you can extend an act’s career.”

RW: Do you face much of a problem as far as English acts coming
over here?

Barsalona: Yes, there is a problem. It's not a tremendous probiem.
There is a problem with exchange that has to do with an old rule
between the AF of M and the MU, the English Musician’s Union. It
goes back to the old big band era when Stan Getz and those people
used to go over to England and bring over their whole orchestra. At
that point there weren’t many English musicians coming to America,
and with the big orchestras touring England, it was sort of hurting the
indiginous musicians of England. So as a protective thing they would
only allow Stan Getz to come in if he would use English back up
musicians. So there was sort of a lull in American musicians going
over to England for about two years.

And then the English music industry got together and came up with
this exchange plan where if one allowed Stan Getz to come in, with
10 or 15 musicians and his orchestra, then 15 English musicians would
come over to America and work a comparable period of time in the
United States. That was all fine except when talking about today’s
musicians, we're not talking. about people that can be substituted.
Possibly you could substitute the musicians in Stan Getz’ .orchestra
with comparable English musicians, but you can’t substitute the

(Continued on page 29)
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~ PLUS JORNY BRISHOL PHIS GAMBLE AND HUFF

; - ' b _ ,
~_PLUS THORKBELL BOLINDA CREED—
~"LA LA PEACE SON®.” .

o O.LC.S5mith’s new albun Other songs were produced by Gamble
.+ "LaLlaPeace Song,” brings some of the hottest and Huff, Snuff Garrettand Jerry Fuller.
. talentin music together. For instance, the title No wonder“La La Peace Song”is the best

tune with the production talents of Johnny thingO.C.haseverrecorded.

| . Bristoland O.Cs super fine voice. ON COLUMBIA RECORDS AND TAPES




FIRST CLASS—UK 5N-49028 (London)

DREAMS ARE TEN A PENNY (prod. by John Carter)
{Gannet, ASCAP)

The group name tells all, really, and

they’re not dreaming when they enter

these pennies on the market. No short-

ages here, either.

BILLY PAUL—Phila. Intl. ZS8 3551 (Col)

BE TRUTHFUL TO ME (prod. by Gamble-Huff)
{Mighty Three, BMI}

Lush, full sounds from a man whose hon-

esty in song can’t be questioned. Soulful

vocals are placed in a horn-topped pop

setting to satisfy soul and pop fans alike.

PORTSMOUTH SINFONIA—Columbia
3-10057

WILLIAM TELL OVERTURE (prod. by Robin Mortimore
& Victor Schonfield) (DeShufflin, ASCAP)

A novelty record which will truly test the

sensibilities (and sensitivities) of program-

mers all over. Absolutely sure to light up

switchboards.

QUINCY JONES—A&M 1638-S

BOOGIE JOE, THE GRINDER (prod. by Quincy
Jones & Ray Brown) (Quicksand, BMI)

Culled from his smash “Body Heat” al-

bum, this track should add yet new inter-

est for the Ip and the career. Commercial

funk at its very best.

HERBIE HANCOCK—Columbia 3-10050

PALM GREASE (prod. by David Rubinson & Herbie
Hancock /David Rubinson & Friends, inc.)
{Hancock, BMI)

Hancock continues to carry instrumental

jazz-rock to AM and chart success. Great

synthesizer and rhythm combination. Slip-

pery stuff with sticking power.

COOKER—Scepter SDJ-12396

NOWHERE AT ALL (prod. by Dick Monda & Jon
Devirian) {Unichappell, BMI}

The voice so difficult to describe or forget

returns with a gentle song of love gone

awry. Folky with a touch of strings—really,

just nowhere going somewhere.

TAJ MAHAL—Columbia 3-10055

WHY DID YOU HAVE TO DESERT ME (prod. by
Taj Mahal) (Blackwood/Big Toots, BMI)

Reggae rhythms and the ever-powerful

vocal styling of Taj give this tune a cutting

edge that grabs an ear as soon as the

needle hits the first groove.

LENNY WELCH—Mainstream MRL 5561

WHEN THERE'S NO SUCH THING AS LOVE (IT'S
OVER) (prod. by Lenny Welch & Bert DeCoteaux)
{Dish-A-Tune, BMI}

Welch's career spans more than-a decade,

and for good reason. Crooning strength is

his forte, and the loving subject here is

the perfect vehicle to carry him skyward.

> SINGLE PICKS

BOWIE—RCA PB-10105

ROCK ‘N’ ROLL WITH ME (prod. by Tony Visconti/
MainMan) (MainMan/Chrysalis, ASCAP)

From the ""David Live” set, the emphasis

is on simplicity with accent on vocal,

keyboard and guitar. Slow and steady in

building a strong overall effect.

DRAMATICS—Cadet CA 5706 (GRT)

DON'T MAKE ME NO PROMISES (prod. by Tony
Hester/GRT Corp.)

Professional with a pulse that begs for

listeners to move with the flow. There’s

far more than a promise here. No doubt

'bout it.

KATHY DALTON—DiscReet DSS1313
{WB)
JUSTINE (prod. by Greg Dempsey)
{Fez/Abernathy & Eye, BMI)
From her ”“Boogie Bands & One Night
Stands” Ip, the crystaline voice tells a tale
of the lover with whom her heart remains.
Smooth production on a heartful tune.

BILL WITHERS—Sussex SR-629

RUBY LEE (prod. by Bill Withers, James Godson &
Melvin Dunlap) {Que-T, ASCAP; Interior, BMI)

A slick hand in the studio and with a pen.

Withers' track record is well established,

through covers and his own recordings,

and “Ruby Lee” adds to the credits.

JOEY NICKELS—RCA PB-10085
WATCHING MY LITTLE GIRL DANCE (prod. by Paul
Vance & Jack Perricone} (Music of the Times,

ASCAP)
Good time pop to please young bubble-
gummers at the hop or on the air. He's
taught her how to dance, and now he’s
sorry—but he’s got the song.

GROUND HOG—Gemigo GMA 100
BUMPIN (prod. by leroy Hutson) (Aopa &

Silent Giant, ASCAP)
Label debuts with a strong disco con-
tender ripe for the r&b audience, too.
Dance to the music, if you will, or just
let it keep your soul bumpin’ along.

TOM JANS—A&M 1637

MARGARITA (prod. by Mentor Williams/Third
Son Prod.}} (Almo, ASCAP)

A songwriter whose past association (sing-

ing, too) with Mimi Farina should provide

an audience-in-waiting, takes his tenor

through a melodic and well-polished run.

REUBEN HOWELL—Motown M 1325 F
CONSTANT DISAPPOINTMENT (prod. by Clayton
ivey & Terry Woodford/Wishbone)
{Beechwood [ Neostat, BMI}
A highly sensitive lyric beautifully read.
"’'m happy when I'm singing,” says How-
ell, and the proof is in the track. Nothing
disappointing about it at all.

PETER SHELLEY—Bell 614

GEE BABY (prod. by Peter Shelley)} (Screen
Gems-Columbia, BMI)

A chart-topper in England, these three
minutes should have no trouble doing
the same this side of the Atlantic. Gee,
baby, sure sounds good here.

BLACKBERRIES—A&M 1630-S

YESTERDAY'S MUSIC (prod. by Billy Preston, Henry
Lewy & Jerry Moss) (Lady Casey, BMI)

”Nothing From Nothing” man shares his
success formula with friends. It's a magic
touch destined for strong chart action to-
day and tomorrow.

JOHN CAVACAS/AIRPORT 1975
SOUNDTRACK—MCA 40325

THEME, ‘AIRPORT 1975’ (prod. by Sonny Burke)
{Leeds, ASCAP)

Multi-star film sequel to "Airport” offers
a haunting theme that could spark disc
excitement as quick-paced as the collision
scene in the theaters. Lofty MOR.

T. REX—Casablanca NB 810
PRECIOUS STAR

{prod. by Marc Bolan)
Hard rockers soften the tone and the pace
without losing any of their distinctive
sound. And could there be something
autobiographical in the title?

BOBBY BLAND—ABC/Dunhill D-15015

| WOULDN'T TREAT A DOG (THE WAY YOU TREATED
ME) (prod. by Steve Barri} {American Broadcast/
Holicanthus/Golden Cover Prods., ASCAP)

Modern day bluesmaster moans about a
lover who's “put a hole where my heart
used to be.” Strong production around a
bark sure to bite its share of the airwaves.

MINNIE RIPERTON—Epic 8-50020

SEEING YOU THIS WAY (prod. by Scorbu Prod.)
{DickieBird, BMI)

The Stevie Wonder influence is readily

evident, but Ms. Riperton—voice high and

mighty—is quite her own lady. Seeing her

this way is how it’s s’posed to be.

ANDY WILLIAMS—Columbia 3-10029

ANOTHER LONELY SONG (prod. by Billy Sherrill)
(Algee, BMI})

It's tough not to think of past successes

when Williams is on hand, but the clarity

of tone and Sherrill production here bring

him to new heights.

ALLEN BURTON—ABC 12030

PHONE CALL FROM ALLYSON ({prod. by
Rory Bourke/Gallery Prod.)
{Chappell, ASCAP)

One of the finest, most natural -amalgams
of top 40 and country in many a mile.
Burton and Bourke prove as commercial
a combination as Ma Bell and their honey.
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I'VE GOT THE MUSIC IN ME
THE KIKI DEE BAND—Rocket/MCA
MCA-458 (6.98)

English entourage, currently ascending
The Singles Chart with the title track sin-
gle bulletted in the 27 spot, shows a
sure score on this second outing. Deft
Gus Dudgeon production embellishes the
band’s fine musicianship and Ms. Dee’s
rich vocals, as highlighted by “You Need
Help,” Step By Step” and the aforemen-
tioned hit.

TOTALLY OUT OF CONTROL

HUDSON BROTHERS—Rocket/MCA MCA-460 (6.98)
Fresh, inventive and real good are the
characteristics that mark this Hudson
Brothers coupling with lyrical genius Ber-
nie Taupin now holding the production
reins. Especially terrific are “Lover Come
Back to Me,” "’Straight Up and Tall” and
the rock and rolling medley that ends the
well produced disc.

TODD RUNDGREN'S UTOPIA

Bearsville BR 6954 (WB) (6.98)

Group effort from the famed production
whiz. and his musically masterful touring
troupe show Todd'’s appealing vocals elec-
tronically surrounded. ““The lkon,” banded
into four segments, takes up all of side
two and is representative of their various
musical faces. A sure score on both pro-
gressive and commercial levels.

WALKER'S COLLECTIBLES

JERRY JEFF WALKER—MCA MCA-450 (6.98)

It's nice to hear those raspy, familiar
vocals again. Walker has always delivered
home-grown, comfortable sets, with this
one adding to the tradition. Relax and en-
joy the release, as ““I Like to Sleep Late in
the Morning,” “My Old Man’’ and “Wing-
in’ It Home to Texas” highlight.

ARTISTRY

DEODATO—MCA MCA-457 (6.98)

Keyboard connoisseur who first teamed
his unique jazz flavor with a classical
standard to make top 40 inroads is now
available live on this vibrant set. Self-
penned selections dominate the record-
ing, which crosses over top 40, FM and
jazz categories, making for a most pro-
grammable effort. Deodato’s special style
sparkles ‘‘St. Louis Blues.”

ALL THE FACES OF BUDDY MILES

BUDDY MILES—Columbia KC 33089 (5.98)
Miles’ new teaming with johnny Bristol
finds the formerly progressive musicman
making a right turn onto a top 40 and
r&b route. The omnipresent back beat
never lets up, allowing for many potential
singles to be culled from the package,
the most sweeping being ““I'm Just A Kiss
Away” and “Got to Find Ms. Right.”

TOM JANS

A&M $P-3644 (6.98)

Music City’s finest sessionmen gathered
with Jans, who formerly sang with Mimi
Farina, to deliver this dulcet, folk-oriented
set. FM programming is in the offing, as
the recently released single, “Margarita,”
the flowing “Old Time Feeling” and the
commercial ‘““Free and Easy” spotlight
Jans’ first solo set.
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thesongsof
JEMMY WEBB

WISH YOU WERE HERE

BADFINGER—Warner Bros. BS 2827 (6.98)

On their second Warners set the British
band pours forth their best effort yet,
achieving an up-dated Beatle-esque sound
from the ““Revolver” and ““Rubber Soul”
days. Harmonies excel throughout, with
the dulcet "’King of the Load,” the aesthe-
tically commercial “No One Knows,” and
the intense “’Dennis” topping.

ALLAN RICH
Epic KE 33078 (5.98)

Try to imagine that the person who is
performing (and wrote all but one of the
songs) is nineteen. An auspicious debut
indeed! A broad spectrum of material is
covered—from commercial on ‘Friday
Night” and rockin’ on ““Do What You
Wanna Do” to country soul on ’’River
City Blues,” and Rich handles it all well.
Then again, he comes from real good
musical stock.

WHITE GOLD
THE LOVE UNLIMITED ORCHESTRA—
20th Century T-458 (6.98)

Barry White, who is so prolific that he
has three artistic configurations delivering
his sweet soul sounds, leads his band on
this sure-fire smash set. Warmly sensual,
whether funky or symphonic, the cream
of the crop include “You Make Me Feel
Like This” and “Barry’s Love.”

GREATEST HITS

CHER—MCA MCA-2127 (6.98)

The sultry songstress who has succeeded
on both recording and television levels
has her vocal prowess amply displayed
on this ““best of” compilation. Hits on
the package include “Dark Lady,” “Train
of Thought”” and the phenomenal ‘‘Half-
Breed” as well as her current single con-
tender, “Carousel Man.”

.LA LA PEACE SONG

0.C. SMITH—Columbia KC 33247 (5.98)

Essentially a ‘’best of’ compilation set
amidst his current single title tune, sales
are in the grooves with Smith’s sweet
renditions of ‘‘Friend, Lover, Woman,
Wife,” ““The Son of Hickory Holler's
Tramp,” and the single. Production cred-
its are divided among Jerry Fuller, Johnny
Bristol, Snuff Garrett and Gamble/Huff.

REUNION
GLEN CAMPBELL—Capitol SW-11336 (6.98)

- Fans of Campbell and jJimmy Webb alike

will flock to the stores for this one, com-
prised exclusively of songs by Webb, as
lovingly rendered by Campbell. Aptly re-
leased in time for the holiday selling sea-
son, the disc’s charmers include ‘Just
This One Time,” “Wishing Now,” “I Keep
It Hid” and “It's A Sin.”

GAMBLER'S LIFE
JOHNNY HAMMOND—Salvation /CTI SAL 709 §1
(Motown) (6.98)

Keyboard whiz Hammond teams up with
tight Larry Mizell production, an illustri-
ous gathering of jazz musicians, and ap-
propriate backing vocals to form an ex-
citing jazz release. ‘'Rhodesian Thorough-
fare” is an exhilarating display of exper-
tise and the title track is intricately lavish.
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November 20,
25 million people
will welcome the Osmond fami
info their homes.

November 21,
be ready with our Osmond family
of albums in your store.

THE OSMONDS

. LOVE MEFOR A REASON

“Donny (& Marie Osmond.
“I'm Leaving It All Up ToYou™

Album M3G 4968
8-Track M8H 4968
Cassette M5H 4968

Album M3G 4939
8-Track M8H 4939
Cassette M5H 4939

On November 20th, the entire Osmond family—all the brothers and Marie —will appear together
for the first time ever in their own prime time CBS-TV special with guest star Andy Williams.
To back this exceptional national exposure, MGM/KOLOB has put together one of the
most extensive campaigns in our history . . . radio, TV, print ads, posters, and one of the most
exciting in-store mobiles you've ever seen or hung. It's all designed to turn 25 million viewers
into record buyers.

Check your stock:
ALBUM 8-TRACK
OSMONDS SE 4724 M8G 4724
THE OSMONDS - HOMEMADE SE 4770
THE DONNY OSMOND ALBUM SE 4782
THE OSMONDS - PHASE Il SE 4796
DONNY OSMOND * TO YOU WITH LOVE SE 4797
DONNY OSMOND * PORTRAIT OF DONNY SE 4820 M8G 4820
THE OSMONDS LIVE 2SE 4826 MBLT 4826
THE OSMONDS - CRAZY HORSES SE 4851
DONNY OSMOND - TOO YOUNG SE 4854 M8G 4854
LITTLE JIMMY OSMOND - KILLER JOE SE 4855 M8G 4855
DONNY OSMOND - MY BEST TO YOU SE 4872 M8G 4872
DONNY OSMOND * ALONE TOGETHER SE 4886 MB8G 4886
THE OSMONDS * THE PLAN SE 4902 M8G 4902
MARIE OSMOND * PAPER ROSES SE 4910 M8G 4910
MGM DONNY OSMOND - A TIME FOR US SE 4930 M8G 4930




Sparago Joins Buddah
As Natl. LP Sales Mgr.
