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WHO IN THE WORLD:
HELEN REDDY

elen Reddy (Capitol) Is About To Release

Very Personal Album, ‘Love Song for
Jeffrey.” The Feminist Who Made The

ovement Musically Noteworthy With
Her ‘1 Am Woman’ Smash Already Has A
New Hit Single From The Package: The
Aptly Titled ‘Keep On Singing.’ She’s A
Gold Award Winner Five Times Over, And
Is Not About To Stop Now. See Story
On Page 28.

- HITS OF THE WEEK

SINGLES SLEEPERS

STEVIE WONDER, “‘DON'T YOU WORRY 'BOUT  MARY TRAVERS, *“CIRCLES” (prod. by Terry
A THING" (prod. by S. Wonder) Cashman & Tommy West/Cashwest
(Stein & Van Stock/Black Bull, Prod.)  {American  Broadcasting,
ASCAP). Quasi-Spanish banter intro- ASCAP). Production duo proves
duces a Latin-lilting third single how wonderfully you can create

from his Grammy-winning '‘Inner- new excitement with a deservedly

visions'' album. The feeling he pro- established legend in her own time.

duced on "You Are The Sunshine Mary has never sounded more like

of My Life"’ goes uptempo and up- a hit-maker. Expertly done, all
——— town. Tamla 1754245 (Motown). around! Warner Bros. 7790.

ALBUMS

ORIGINAL SOUNDTRACK RECORDING,
“THE GREAT GATSBY.” In view of all
the hoopla surrounding the film, it's in-
evitable that this Nelson Riddle-con-
ducted disc will score well, too. Classics
of the era include ""What'll | Do,” *‘Five
Foot Two, Eyes Of Blue' and "It Had
To Be You," among many others. Mar-
velous mood music! Paramount PAS
2-3001 (Famous) {7.98).

ARETHA FRANKLIN, “I'M IN LOVE" (prod. by
Jerry Wexler, Arif Mardin & Aretha

AEROSMITH, “SAME OLD SONG AND DANCE"

NILSSON,

Franklin) (Pronto/Tracebob, BMI).
Back in her familiar groove, Aretha
chooses a Bobby Womack rhythm
ballad to follow-up “Until You
Come Back to Me." Repetitive na-
ture of the lyric only serves to prove
how much emotion Lady Soul can
manage. Atlantic 2999.

“DAYBREAK"” (prod. by Nilsson)
{Blackwood, BMI). From the "“‘Son of
Dracula" soundtrack — a film in
which Harry stars with Ringo—
comes Nilsson's best since '‘Coco-

nut.” Normally, sunlight kills the
vampire. But this is definitely a
case of "Daybreak” becoming a

chartbreaking  monster.
grand! RCA APBO-0246.

Bloody

OLIVIA NEWTON-JOHN, “IF YOU LOVE ME
(LET ME KNOW)” (prod. by John.

Farrar /Festival Records Intl. Prod.)
{Al Gallico, BMI). Another John Ros-
till tune produced in the style of
“Let Me Be There' should guaran-
tee a similar kind of success saga
for her follow-up. That great Mr.
Bassman sound is even more pro-
nounced here. MCA 40209.

&
&J\M)RLD

Q

(prod. by Jack Douglas & Ray Col-
cord/My Own Prod.) (Daksel/Frank
Connelly, BMI}. Group has gone
beyond their "'Dream On'" promises
to deliver one of the most straight-
shootin’ rockers of the year. A lit-
erate, variegated variant on the
"Marc Bolan boogie,” rhythmically
and lyrically. Columbia 4-46029.

MENTOR WILLIAMS, “FEELINGS” (prod. by Troy

MCA RECORDS

Seals & Mentor Williams/Third Son
Prod.) (Danor, BMI). Dobie Gray's
Mentor in more ways than one
(and brother to Paul} debuts in a
countrified landscape of chart-
branded sunshine. The feelings you
get from just one listening indicate
many more will be both necessary
and pleasurable. MCA 40205.

INCREDIBLE BONGO BAND, ‘‘OHKEY DOKEY"

Ny
T

{prod. by John Bahler/Michael Vi-
ner) (Pocket Full of Tunes, BMI).
Wes Farrell tune gets a Stevie Won-
der-ish clavinet-powered rendering,
so both pop and soul ears should
be after this one. Bongo power sup-
plemented with big band sound. All
in all, an across-the-board smashy
flashyl Pride XW411.W (UA).

SMOKEY ROBINSON, “PURE SMOKEY."
A penner of a panoply of past favor-
ites, Smokey continues along that suc-
cessful track with this release. Soft and
strongly rhythmic, special sparklers in-
clude the sweetly sexy “"Asleep On My
Love’’ and the funky "'A Tatoo,” which
was co-produced by Smokey and Willie
Hutch.  Smokey's smokin'!  Tamla
T6-33151 (Motown) {6.98).

MELANIE, ‘‘MADRUGADA.” Free-spir-
ited singer/songwriter comes forth with
an album that will undoubtedly be her
grandest to date. Melanie never
sounded better on her own tunes and
her unique voice lends itself well to
The Stones' “‘Wild Horses” and Randy
Newman's sensitive "'l Think It's Going
To Rain Today.” Neighborhood NRS
48001 (Famous) {6.98).

HARRIET SCHOCK, “HOLLYWOOD
TOWN.” The lady is not only pretty,
but she possesses a voice and compo-
sitions to rnatch! Commercial produc-
tion combined with poignant music
and lyrics add up to a delicious debut
disc. All songs flow sweetly, with
"Could It Be” and the title tune
being touchingly tasteful. A special
Shock! 20th Century T-437 {5.98).

IN CONJUNCTION WITH THE 16th ANNUAL CONVENTION
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SAVOY BROWN

APS 638

“BOOGIE BROTHERS” IS THE NEW
SAVOY BROWN ALBUM. BY THE

NEW SAVOY BROWN.

Kim Simmonds, Stan Webb (formerly with Chicken Shack),

Miller Anderson (formerly with Keef Hartley) on guitar,
together with Jimmy Leverton on bass and Eric Dillon on
drums are the new Savoy Brown. The boogie brothers.

Rock’'n’blues’n’boogie like never before.

ry/ ‘
/ 407(307( Produced by Harry Simmonds and Savoy Brown.
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Multi-Media Artists in Chart Surge

By LENNY BEER

B A quick glance at the top of the
Record World album chart this
week reveals the effects of multi-
media exposure on sales. Five of
the top ten albums and eight of
the top 15 are aided and abetted
by TV and film fare.

Starting from the top we find
“John Denver's Greatest Hits,”
(RCA) an album which has double
help. it contains the single, “Sun-
shine On My Shoulders,” which
was released after the TV movie
“Sunshine” was aired and subse-
quently soared to the number one
spot on The Singles Chart. Then
Denver himself performed many
of the tunes from the album on
his ABC-TV special. The results of
this media blitz not only provided
Denver with the number one al-
bum but revived the sales on his
“Poems, Prayers, and Promises”

Chess/ Janus
Distributes Barnaby

B NEW YORK—Marvin Schlach-

ter, president of Chess/janus
Records and Andy Williams,
president of Barnaby Records,

have jointly announced a long-
term, world-wide, exclusive agree-
ment under which the Barnaby
label will be distributed by Chess/
Janus.

Williams has been meeting with
both Schlachter and Chess/janus
executive vice president Stan
Hoffman regarding up-coming
product by his four major artists.

Among the first releases under
this agreement will be a single
by Andy & David titled “What's
Your Name” and produced by
Mike Curb, Mike Lloyd and Don
Costa. Also going into release is
a new Ray Stevens single entitled
“The Streak,” and other product
plans include country artist Doyle
Holly and a new disc by Claudine
Longet.

Economy Chart Bows

B This week Record World
inaugurates the industry’s only
Economy LP Chart as a
monthly feature. For an ex-
planation of the chart and the
chart itself, turn to the eco-

nomy section on page 42.

set to the point where it holds the
number 11 position on the chart.

in the number two slot we find
Barbra Streisand’s studio album
“The Way We Were,” (Columbia)
whose sales exploded right out of
the box due to the tremendous
success of her Academy Award-
nominated single of the same
title, also a former number one
record. Streisand is an accom-
plished multi-media superstar and
has returned to her former pro-
minence as a record seller with
even greater strength. (Incident-
(Continued on page 48)

Motown Goes $6.98

B HOLLYWOOD, CAL.— Mo-
town Records has announced
an increase in list price for all
new releases, effective March
1, to $6.98 list for albums. In
addition, the company has re-
vealed that tape prices will
remain the same. The first
release at the new $6.98 album/
$6.98 tape price is the new
Smokey Robinson album, "’Pure
Smokey.”’

16th Annual NARM Convenfion Underway;
Industryites Consider Broad Range of Topics

By GARY COHEN

B HOLLYWOOD, FLA.—Returns,
pricing, inventory control, adver-
tising, piracy and quad/video will
take up significant amounts of
meeting time at the 16th annual
National Association of Record
Merchandisers Convention here.
The convention, which officially
began Sunday (24) with simul-
taneous rack jobber distributor
and retailer meetings, will last
through Wednesday, March 27,
with over 1300 industry represen-
tatives, including rack jobbers,
distributors, retailers, manufac-
turers, their wives and other
representatives in attendance.

‘Want List’

Representatives from all seg-
ments of the industry can be ex-
pected, if past history is repeated,
to use the NARM Convention as
an opportunity to air their prob-
lems. These problems, which
differ from mass merchandiser to
independent distributor to re-

The complete NARM Convention

Agenda appears on page 10.

Programming for an Efficient Future:

A Proposal For Refail Compuferization

By GARY COHEN

(This is the third and concluding part of the Record World series on
computerization of the retail record business. Previously installments
dealt with computerization in other retail industries, a look at those
retailers and rack jobbers already using computers, and a detailed ex-
amination of the advantages and profits computerized retailing would

bring to the record business.)

8 NEW YORK—In an industry where procrastination coupled with
“me-tooism” and “follow the leader” are the norm rather than the
exception, the time to start planning for computerization of the retail
record business is now. In consultation with industry leaders of all fields,
Record World has formulated a basic program for the industry to follow
in developing the computerized retail program.

Program Implementation
Of foremost importance is the necessity to decide now on which
program to adopt. The longer the industry waits, the harder it will be to
agree on a standard program. In addition, whatever coding or recading
will become necessary, it will obviously take some time for old non-
coded stock to be sold off, and for new ready-coded merchandise to
be made available. If the industry plans on totally computerized pre-
coding by, say 1977, there will be plenty of tlme to implement the
program, and work out any problems.
The implementation plan should consist of:
1) A joint study undertaken by a committee of manufacturers, record

(Continued on page 14)
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tailer, are at times mutually ex-
clusive or even contradictory.
From conversations with industry
leaders in all facets of the busi-
ness, Record World has assembled
the following “want list” of what
each group would like to see
implemented:
Manufacturers want:
e Better cooperation from re-
tailers and rack jobbers, more
working together.
e Rack jobbers, one stops and re-
tailers to try and cut down on
returns.
e Retailers to stop using albums
as loss leaders, and an end to
price wars and selling $5.98 list
albums for under three dollars.
e A faster cash flow from all
levels of the business, and for re-
tailers to pay their bills with
money and not returns.
e Rack jobbers to do more local
buying, and to take new product
sooner.

(Continued on page 48)

Atlantic Names Allen
Dir. of R&B Product

B NEW YORK — Ahmet Ertegun,
president of Atlantic Records, has
announced that Henry Allen has
been named vice president/
director of r&b product for the
company. Allen has been in

charge of promotion for the firm
for the past eight years.

From left, Henry Allen, Atlantic executive
vice president Jerry Wexler, Atlantic
president Ahmet Ertegun.

In his new post, Allen will be
responsible for r&b talent sign-
ings and acquisition of new
masters. He will oversee all phases
of r&b product, from the record-
ing session to the packaging of
the album, including r&b promo-

(Continued on page 44)




RCA Names Shepard and Munves
To New A&R, Mktg Red Seal Posts

B NEW YORK — RCA Records
president Kenneth Glancy has an-
nounced the appointment of
Thomas Z. Shepard as division
vice president, Red Seal artists &
repertoire.

Shepard, who assumes his new
position April 1, comes to RCA
Records from CBS Records where
he was director of Columbia
Masterworks and original cast al-
bums. Earlier this year, an album
he had produced for CBS, the
Pierre Boulez-New York Philhar-
monic recording of Bartok’s Con-
certo for Orchestra, was awarded
three Grammys—Classical Album
of the Year, Best Orchestral Per-
formance, and Best Engineered

(Continued on page 59)

Thomas Z. Shepard

Herman Lubinsky Dies

B NEWARK, N. J. — Herman
Lubinsky, veteran music man and
a pioneer in the independent
record business, died on a Satur-
day morning March 16, at age 77.

Lubinsky started in the music
business in 1939, and was one of
the oldest and most successful
independent entrepreneurs in the
jazz, r&b and gospel fields
through his Savoy label. Some of
his major recordings in jazz in-
cluded Charlie Parker, Lester
Young and Erroll Garner, with
Big Maybelle, Nappy Brown and
Paul Williams numbered among
his r&b successes. His forays into
the gospel field resulted in re-
cordings by such notables as the
Clara Ward Singers, the Davis
Sisters, James Cleveland and the
Roberta Martin Singers.

WN]J

Lubinsky also was responsible
for the inception of New Jersey’s
first radio station, WNJ, followed
by the establishment of WBNX.
His business goes to his estate,
to be administered by his wife,
with Fred Mendelsohn handling

the Savoy label. His son, Herman

“Dink” Lubinsky, will run ‘United
Radio, a subsidiary of Savoy.

4

‘Records.

B NEW YORK—The appointment
of R. Peter Munves as director,
marketing, Red Seal and Special
Projects at RCA Records, has been
announced by president Kenneth
Glancy. '
In his new post, Munves will be
responsible  for  merchandising
and marketing campaigns for the
RCA and Erato classical catalog.
“There is no better classical
marketing man in the recording
industry, and in this new position,
Munves will be able to greatly ex-
pand his activities for which he is
justly renowned. His unique com-
bination of marketing skills and
complete knowledge of classical
music has enabled him to achieve
(Continued on page 59)

#

R. Peter Munves

‘Laid Back’ Goes Gold

B MACON, GA. — “lLaid Back,”
the first solo album by Gregg All-
man of the Allman Brothers Band,
has been certified gold by the
RIAA. Allman is currently on a
solo tour, backed by a 24 piece
orchestra.

Schuster UA Music VP

B LOS ANGELES — Wally Schus-
ter has been appointed to the
post of vice president of the
United Artists Music Publishing
Group, announced Michael Stew-
art, president of United Artists
Schuster was most re-
cently general professional man-
ager of the publishing operation.

o i
% -

Wally Schuster

.

Ragusa to Famous
As A&R Director

B NEW YORK — Tony Martell,
president of Famous Music Cor-
poration, has appointed Lou
Ragusa to the post of director of
a&r for Famous.

Lou Ragusa

For the last three years Ragusa
was with The Dick James Organi-
zation where he supervised the
management, publishing and rec-
ord coordination in the U.S. and
‘Canada. Previously, he served as
a professional manager for both
the Beechwood Management and
Sunbury Dunbar publishing firms.

“I'm here to attract strong
artists that are going to be on
top for a long time,” Ragusa said,
“and I’'m here to help talent de-
velop from the embryo stage up
to the status of an Elton john.
Naturally, our interest will be
aroused by any talent that dis-
plays potential for growth; and
our interest will be maintained
by artists who have strong man-
agement and working bands.”

RW Names Robinson
“A/V World’ Editor

B NEW YORK — Record World
publisher Bob Austin and editor-
in-chief Sid Parnes have named
media authority Richard Robinson
as the magazine's first audio/
video editor. Every other week,
Robinson will research and edit a
full page report, ‘Audio Video
World,’ on the latest hardware
and software news in both the
audio and video fields.
“Electronics has become an in-
tegral part of the entertainment
and music business,” said Austin
in. making the announcement.
“The record industry must be
kept up to date on the latest ad-
vances in audio equipment and
the progress of video hardware
and software. Our ‘A/V World’
reports will provide the industry
with much needed information
in a concise manner. We are
also planning to have Richard
Robinson develop a series of dia-
logues with the leading creators
in these fields for upcoming issues
of Record World.”
. (Continued on page 22)
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MAGGIE BELL

Maggie Bell is a musical legend in England.
Now she belongs to America, too.

Maggie Bell's new single

“After Midnight”

#3018

From the album, “Queen of the Night”

Produced by Jerry Wexler & Antisia Music

On Atlantic Records & Tapes

|
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RCA Sets Nashville
Sales, Promo Meel

B NEW YORK— More than 200
persons from all parts of the coun-
try will converge on Nashville this
coming Thursday to participate in
a national sales and promotion
meeting of RCA Records.

The convention, to be held at
the King of the Road Motor Inn,
will be launched Thursday even-
ing with a banquet and show at
the Barn Dinner Theatre. The
meeting also will be the launching
pad for RCA’s second annual
“Country  Cookin’”  national
country music program which will
go on the next two months.

(Continued on page 64)

Record, Tape Ads
In TV Upsurge

® NEW YORK—Record, tape and
related  television  advertising
totaled more than $25.8 million
dollars in the fourth quarter of
1973, according to figures re-
leased by the Television Bureau
of Advertising, based on Broad-
cast Advertisers Reports. Record
and tape advertising showed a 36
percent increase over the third
quarter, as eight industry firms
made TVB’s Top 100 list of na-
tional and regional spot television
advertisers. (Record World had
earlier indicated (February 23) the
extensive use of television adver-
tising by mail order firms, in ad-
dition to exclusively detailing
future television campaigns by
Warner Communications and Sire
Records.)

Ronco

In the eighth position on the
Top 100 list was Ronco Tele-
products, with estimated fourth
quarter expenditures of $5,668,-
700. At position 11 'was Dynamic
House, who spent $4,717,000, fol-
lowed at number 12 by K-Tel
who spent $4,619,200. Other
familiar TV  advertisers were
Tampa Marketing with $1.8 mil-
lion, Columbia Broadcasting Sys-
tem (including Columbia House)
with $1.6 million and Adam VIII,
Ltd with $1.5 million. New to the
list was Picam Products, who mar-
ket the Record Matic record
holder in addition to other prod-
ucts, their expenditures totaled
$1.7 million.

Record and tape advertising on
television was the sixth leading
product category in dollar value,
following food, health & beauty
aids, sporting goods, household
and automotive equipment. Fur-
ther, record advertising showed
the fourth largest jump in per-
centage from the third to the
fourth quarter.
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Grammy Winner Wonder
Grabs Four Chart Bullets

By ROBERT ADELS

B NEW YORK — In the wake of
his Grammy success, 1974 is al-
ready shaping up as a major year
for Stevie Wonder (Tamla). He is
currently charted as an artist with
two bulleted albums—both hav-
ing enjoyed a successful run prior
their renewed sales life—and a
bulleted single. Meanwhile, his
talent as a writer is also docu-
mented by the current singles
Chartmaker of the Week and the
most recent gold single for Aretha
Franklin.

Record World charts Wonder’s
most recent release, the Grammy-
winning album of the year “In-
nervisions’” at a bulleted 26, (up
from 51 last week), in its 33rd
consecutive week of action. His
previous album which features
“Superstition” (his Grammy-win-
ning r&b performance) — “Talk-
ing Book’’—reappears on The Al-
bum Chart this week at a bulleted
87.

The third single culled from
“Innervisions’’ “Don’t You
Worry ‘Bout a Thing”—debuts on
The Singles Chart at a bulleted 79.
This week’s Chartmaker on the
same chart is another song from
that album, “All in Love Is Fair”
as performed by Barbra Streisand
(Columbia). Aretha Franklin (At-
lantic) recently received a gold
single for her performance of an-
other Wonder composition, "“Until
You Come Back To Me” which is
currently charted at 70 after 20
weeks of action.

Brown Joins 20th

B LOS ANGELES — Tom Rodden,
20th Century Records vice presi-
dent, marketing and operations,
has added Mick Brown to his staff
as national sales manager.

Rodden said that Brown’s re-
sponsibilities would include mar-
keting, close coordination with
the promotion department and
handling local and regional break-
outs.

Steppenwolf Reactivates

Spitz Joins DJM

B NEW YORK—In an overall ex-
pansion move Dick James has
announced the appointment of
Robert Spitz as professional man-
ager of east coast operations for
Dick James Music in the United
States,

Spitz’s duties include coordina-
tion of American activities in the
New York and Los Angeles offices
with Dick Bozzi. His main objec-
tives are the servicing of the Dick
James publishing catalogs and the
coordination of record activities
of James’ American and English
acts including, Mr. G. Whiz,
Shepley and Brand, Phillip Good-
hand-Tait and Blackfoot Sue.

Spitz  will also be working
closely with James’ most recent
pactees, Gerry and the Pacemak-
ers, who were originally with
Dick James during their rise to
international stardom during the
1960s.

Spitz was formerly executive
vice president of Laurel Canyon
Limited, which manages Bruce
Springsteen. Before that he was
director of professional activities
for the Wes Farrell Organization.

Elton John Breaks R&B

B Elton John’s single ‘“Bennie
& The Jets” (MCA), which de-
buted last week on The R&B
Singles Chart at 52 with a bul-
let and moved this week to
42 with a bullet is the first pop
crossover record to make the
r&b chart this year. The last
pop record to accomplish this
feat was ‘“‘Brother Louie” by
Stories (Buddah).

The Elton John record, which
was number one at WJLB in
Detroit and is currently number
two at WABQ Cleveland, is
being aired by WVON, W]JPC,
WWIN, WAMO, WCIN,
WDAO, WLOU, KATZ, WDIA,
KYOK and KCOH.

£

Reactivating {or de-retiring) their collective career are the members of Steppenwolf.
After a two year hiatus the group has returned to the studio, under the personal
management of Bobby Roberts of Landers-Roberts, Inc. A label deal is currently
being negotiated. Pictured from left: George Biondo, Bobby Cochran, Goldy McJohn,
Jerry Edmonton and John Kay-—the men who comprise Steppenwolf.
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Samuels to UA Post

B LOS ANGELES — Michael
Stewart, president of United
Artists Records, has announced
that Jeff Samuels has joined

UA’s publicity and artist relations
department. Samuels joins Susan
Blond as east coast coordinator of
publicity, and will be headquar-
tered in New York.

Samuels was most recently an
account executive with publicity
and public relations firm Solters,
Sabinson and Roskin. He was pre-
viously assistant to the director of
national publicity for Warner
Brothers Records and was on the
music staff of Variety.

Jeff Samuels

Samuels spent 1973 in England
as correspondent for various state-
side music magazines.

Ms. Blond has been with
United Artists for one and one-
half years as part of the publicity
department. She had previously
been advertising representative
for Andy Warhol’s magazine, In-
terview, and has appeared on the
Anton  Perich  cable-television
show for the past year.

Judge Exempts Dealer

From Sun. Blue Law

B BROOKLINE, MASS. — A retail
record outlet here, Soundscope,
Inc., has been found innocent of
violating Sunday blue laws when
the judge ruled that the sale of
records and pre-recorded tapes
falls under the “art good” excep-
tion to those laws.

Judge Edith Fine ruled for ac-
quittal in the case involving
charges that Soundscope, located
at 291 Harvard St. in Brookline,
had been open on two Sundays
last December. The fact that the
store sold only recordings and
tapes, which the Judge ruled as
falling in the art goods category,
resulted in her finding for the de-
fendant. She additionally stated
that it would be up to be legisla-
ture, which originally adopted
these laws, to change them.
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Pure Smokey.

SO looicy

Pure Smokey

T6-33151

Smokey's Second Solo Album.

Side One

I's Her Turn To Live
The Love Between Me and My Kids
Asleep On My Love
IAm|Am
Just Passing Through

Side Two

Virgin Man
She’s Only a Baby Herself
Fulfill Your Need
A Tattoo

Written, Performed and Produced by Smokey Robinson

I

&1974 Motown Record Corporation
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Legislation Introduced
For Copyright Protection

B WASHINGTON—Legislation to
provide continuing copyright pro-
tection for sound recordings has
been introduced by Rep. Robert
Kastenmeier, chairman of the
House Judiciary Subcommittee on
Copyrights.

The legislation is supported by
the Recording Industry Associa-
tion of America, Inc. (RIAA). The
Association is urging prompt
hearings in the House of Repre-
sentatives. The current law pro-
tects only those sound recordings
released before December 31,
1974, and after February 15, 1972.

The legislation as introduced
prohibits piracy of sound record-
ings produced after January 1,
1975. (Recordings produced be-
tween February, 1972 and Decem-
ber, 1974 would remain pro-
tected.) The bill would make both
piracy and counterfeiting of re-
cordings felony penalties. It pro-
vides for fines of up to $25,000
and three years imprisonment for
a first offense, and fines up to
$50,000 and seven vyears for a
subsequent offense. Present Fed-
eral laws provide only misde-
meanor penalties.

The present law protecting re-
cording copyrights was passed by
Congress, on an emergency basis,
in 1971. The December, 1974 ex-
piration date was provided be-
cause Congress then expected
that permanent copyright protec-
tion for recordings would be
included in overall copyright re-
vision then pending before the
Senate. However, general copy-
right revision has been stalled
because of factors unrelated to
piracy of recordings.

The RIAA estimates that piracy
of sound recordings diverts some
$200 million a year from legiti-
mate companies, artists, musi-
cians, writers, and publishers.
Nearly one in four stereo tapes
sold in the U.S. is a pirate copy
of a legitimate recording.

ACHOO!

® Due to the fact that both Craig
Fisher and Ira Mayer are stricken
with 103° fever, there will be
neither an east nor west coast
column this week.

InnerVision |l
Joins WB Family

B NEW YORK — Warner Bros.
Records has concluded an agree-
ment with InnerVision 11, a new
soul-oriented label with head-
quarters in Chicago. The first re-
lease from InnerVision Il via War-
ner Bros. is the debut single by
Windy City. The single, “If By
Chance” b/w ‘““Hey It's Over,” is
on rush release and should reach
stations this week.

Three States Consider
Anti-Piracy Legislation

B At press time, three states were
in varying stages of completing
the passing or signing of anti-
piracy laws. In Kentucky, both
houses of the legislature had
passed a bill, and signing by the
governor was expected Friday (22).
In Mississippi, the state house also
had passed a bill, while in Okla-
homa, the senate had passed a
similar measure. Commenting on
the actions, a spokesman for the
RIAA noted that they were con-
tinuing their concerted effort to
get anti-piracy laws in all 50 states.

Maryland Conviction

Under Piracy Law

B CENTERVILLE, MD.— The first
conviction under Maryland’s new
anti-piracy law was obtained here
last week when Paul Albert
Lucha, operator of the Dixon
Sales Barn, a retail outlet in
Crumpton, Md. pleaded guilty to
selling pirated tapes.

Judge ). Owen Wise of the
County Circuit Court sentenced
Lucha to one year in jail but sus-
pended sentence and put him on
probation for that period.

The trial resulted after Lucha’s
arrest on January 30, at which
time police seized more than
1,200 pirated pre-recorded tapes.

Columbia Broudcasting
System to Become ‘CBS’

B NEW YORK — Shareholders of
Columbia Broadcasting System,
Inc. are being asked to approve
a new, but familiar name for the
company. The proposal, included
in the Proxy Statement mailed
to shareholders (21) calls for a
vote to adopt CBS Inc. as the
formal corporate name. Share-
holders will vote on the proposal
at the annual meeting on April 17.
Announcing  the  proposed
name change, CBS Chairman
William S. Paley said, “Two rea-
sons underly the recommended
change: the expansion of the
company’s activities into a wide
range of fields other than broad-
casting, and the popular identifi-
cation of the company as CBS.

“Particularly in the last 15
years, CBS's activities have
broadened beyond its original

broadcasting base into book and
periodical publishing, musical in-
struments and production of
hobby and leisure time products.
Its operations in the recorded
music field, first begun in the
late 1930s with the acquisition
of Columbia Records, have grown
rapidly both domestically and
internationally.”

Famous Taps Davis

B NEW YORK — Fred Ruppert,
national director of promotion for
Famous Music, has announced the
appointment of John Davis as
west coast director of promotion.

Davis will be responsible for
directing the west coast local
promotion staff and coordinat-

ing sales and airplay for his re-
gion. He will report directly to
Ruppert.

Most recently, Davis directed

national promotion for Elektra
Records. Prior to that he was
Elektra’s west coast promotion
director.

Handleman Sales Up

B DETROIT — Handleman Com-
pany has announced that sales
for the quarter ended January 31,
1974 were $37,189,000, compared
to $32,476,000 for the same
period last year. Net earnings for
the quarter were $1,930,000, or
$.44 per share, compared to $1,-
964,000, or $.44 per share last
year.

Sales for the nine month period
ended January 31, 1974 were
$85,826,000 compared to $80,-
727,000 for the same period last
year. Net earnings for the nine
months were $4,071,000 or $.93
per share, compared to $4,344,-
000, or $.98 per share last year.

Resnick to Blue Thumb

B NEW YORK—Effective immedi-
ately, Barry Resnick has been ap-
pointed to the newly created posi-
tion of director of east coast pro-
motion for Blue Thumb Records.
Resnick was most recently the
east coast promotion director for
Chess-Janus Records.

Resnick, a seven-year veteran
of the record industry, has also
been associated with London and
MGM Records. His main duties
with Blue Thumb will be east coast
promotion, although he will also
concern himself with sales and
advertising in the markets. Both
Resnick and Louis Newman, di-
rector of national promotion, will
report directly to label president
Sal Licata.

Barry Resnick

AmericanRadioHistorv Com

Stan Hoffman of Chess/Janus (center)
joins Stuart Schwartz, chairman of the
board, and Bertram Schwartz, senior vice
president, of Schwartz Brothers, Inc., at
the Grand Opening Party of the com-
pony's 12th Harmony Hut music super-
market in Paramus Park Mall, Paramuys,
N. J. The new 9,300 square foot unit Is
expected to reach a sales level of about
$230 per square foot.

UA Taps Diante

B LOS ANGELES — Michael Stew-
art, president of United Artists
Records, has announced the ap-
pointment of Denny Diante to
the post of director of artist acqui-
sition and talent development.
Diante will produce for the label
and act as liaison between it and
the United Artists Music Publish-
ing Group. He will report directly
to Spencer Proffer, UA’s national
executive director of a&r.

Denny Diante

Diante was most recently West
Coast professional manager for
the Peer-Southern Organization.
He previously had his own pro-
duction and publishing company
and also worked for E. H. Morris
as head of that company’s con-
temporary department on the
West Coast.

Atlantic Signs

Clint Holmes

W NEW YORK—Jerry Greenberg,
senior vice president and general
manager of Atlantic Records, has
announced that Clint Holmes has
been signed to an exclusive, long
term contract. Negotiations for
Holmes were completed by
Greenberg, Lee Pockriss and Paul
Vance.

(Continued on page 44)
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224 NARM SC
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SUNDAY, MARCH 24
9:00 a.m.-5:00 p.m.—CONVENTION REGISTRATION—Tower Lobby

10:00 a.m.—RACK JOBBERS MEETING—Capitol Room, 32nd Floor,
Tower Building
Chairman: Sydney Silverman, United Record & Tape Industries

DISTRIBUTORS MEETING—Caucus Room, 32nd Floor, Tower Building
Chairman: Peter Stocke, Taylor Electric Company

RETAILERS MEETING—Committee Room, 32nd Floor, Tower Building
Co-Chairmen: Barrie Bergman, The Record Bar; John Cohen,
Disc Records

2:00 p.m.—REGULAR MEMBERS MEETING—Capitol Room, 32nd Floor,
Tower Building

Presentation—Steve Groen—"The Norand Optical Scanner:
A System of Inventory Control”

7:00 p.m.-8:30 p.m.—PRESIDENTIAL WELCOMING COCKTAIL
RECEPTION—Cafe Cristal
HOST: COLUMBIA RECORDS—Dress: Casual

8:30 p.m.—SOUL NIGHT—Regency Room
Dinner and Dancing, Casual Dress

GLADYS KNIGHT AND THE PIPS * CURTIS MAYFIELD
BUDDAH RECORDS

MONDAY, MARCH 25

Registration desk in the Tower Lobby will be open 7:30 am.-1 p.m.
7:30 a.m.-8:45 a.m.—BREAKFAST—Regency North

9:00 a.m.—OPENING BUSINESS SESSION—Regency South and East
Chairman of the Day: David Press, D & H Distributing Co.,
.Convention Chairman

President's Welcome: Peter D. Stocke, Taylor Electric Co.,
NARM President

Keynote Address: ‘Partners + Professionalism = Profits"—
Joe Smith, President, Warner Brothers Records

Presentation: “The Changing Role of the Mass Merchandiser’'—
Sidney L. Davis, Music Retailer

P-ANALYSTS

Moderator: Cy Lestie, Pickwick International

Barrie Bergman, The Record Bar; Bill Cox, Lechmere Sales;
Henry Droz, WEA Distributing Corp.; Al Geigle,
Montgomery Ward; Daniel Heilicher, J. L. Marsh/
Heilicher Bros.; David Lieberman, Lieberman Enterprises;
David Rothfeld, Korvettes; George Schertzinger, Rose Stores;
Stan Snyder, Columbia Records

Speaker: Bryant Cushing, Cushing and Cushing—
“PROFESSIONAL MANAGEMENT: HOW TO GET THERE"

11:00 a.m.—LADIES WELCOMING BRUNCH—Regency North

Host: MCA Records

Speaker: Mortimer Berl, J. K. Lasser Co—
“Everything You Always Wanted To Know About Your Husband’s

*Affairs, But Were Afraid To Ask”
*Business

12:15 p.m.—MEET THE PRESS LUNCHEON—Cafe Cristal

“MEET THE PRESS"” PANEL—Moderator: Jack Geldbart

From the Industry: Ewart G. Abner, President, Motown Records;
Jerry Moss, President, A&M Records; Irwin Segelstein,
President, Columbia Records; Joe Smith, President,
Warner Brothers Records

From the Press: Sid Parnes, Record World: Jann Wenner,
Rolling Stone; Marty Ostrow, Cashbox; Lee Zhito, Billboard
2:30 p.m.-5:30 p.m.—CABANA AND LANAI ROOM EXHIBIT AREA VISITING

REFRESHMENTS DURING CABANA AND LANAI ROOM EXHIBIT AREA
COURTESY OF SHOREWOOD PACKAGING CORPORATION

FREE NIGHT—"ON THE TOWN"

CDULE

TUESDAY, MARCH 26

7:30 a.m.—Breakfast-Meeting—Cafe Cristal
“UPDATE '74—THE PROBLEMS OF PIRACY”

Chairman of the Day: Jay Jacobs, NARM Piracy Chairman,
Knox Record Rack Co.

Opening Remarks: Stanley M. Gortikov, President, RIAA

Speaker: John Murphy, Chief, Government Regulations Section,
Criminal Division, Dept. of Justice

Reports—RIAA Staff investigators: Jules Yarnell, Barry Slotnick,
Jack Francis, John Polk

State Legislation: NARM MEMBERS CONTRIBUTE TO STATE ACTION
Robert Carteaux—Indiana—Car Tape Distributors
Seymour Greenspan—Illinois—Summit Distributors
Sam Marmaduke—Texas—Western Merchandisers
Leonard Singer—Arizona—Associated Distributors

10:00 a.m.—Business Meeting—Regency South
“The Professional Use of Advertising As a Profit Tool”
Chairman: Al Teller, Columbia Records

Panel Members: Willard Dougherty, Television Advertising Bureau;
Dennis Killeen, Capitol Records; Alan Perper, J. L. Marsh Co.;
David Rubinson, David Rubinson and Friends; Larry Shaw,
Stax Records; William J. Solch, Newspaper Advertising Bureau;
Russ Solomon, Tower Records

“The Changing Profile of the Youth Market"—
George Mihaly, President, Gilbert Youth Research

11:00 a.m.—LADIES DAY AT THE RACES—Buses leave the Diplomat East

Sightseeing and Luncheon at Hialeah Race Track;
Gambling Money! The Races!

Host: MOTOWN RECORDS

12:15 p.m.—Luncheon-Meeting—Regency North
Featured Speaker: Lincoln M. Zonn
“SECURITY DOLLARS AND SENSE—FOR THE RECORD"

2:30 p.m.- 5:30 p.m.—CABANA AND LANAI ROOM EXHIBIT AREA VISITING—
Diplomat East and Tower Pool Area

8:00 p.m.—NARM SCHOLARSHIP FOUNDATION DINNER—Regency Room
Dancing—Entertainment: THE POINTER SISTERS—Blue Thumb Records

WEDNESDAY, MARCH 27

7:30 a.m.—BREAKFAST MEETING—Regency North
“QUAD AND VIDEQ '74"
Chairman: Richard Ekstract, Audio Times Magazine

Panel Members: Tom Anderson, Pacific Electronics; Al Franklin,
ABC Record & Tape Sales (Retail Div.); Ira Heilicher,
). L. Marsh Co.; John K. Maitland, MCA Records;
Richard Schory, Ovation Records

10:00 a.m.—BUSINESS MEETING—Regency South
“THE RETURNS SEMINAR"
Chairman: David Glew, Atlantic Records

Panel Members: John Cohen, Disc Records; Victor Faraci,
WEA Distributing Corp.; Robert Fead, A&M Records;
David Press, D&H Distributing Co.; James Tyrrell, Epic Records

Presentation: William E. Schoolman, Schoolman Consuitants, Inc.
“An Approach to the Problem of Returns”

12:15 p.m.—INSTALLATION AND AWARDS LUNCHEON—Convention Hall
Installation of Officers and Directors

Presentation of the Second Annual Merchandiser of the Year Award.
Entertainment: ROY CLARK, Country Music Entertainer of the
Year—Courtesy of Dot Records and Famous Music Corp. in
cooperation with the COUNTRY MUSIC ASSOCIATION

2:30 p.m.-5:30 p.m.—CABANA AND LANAI ROOM EXHIBIT AREA
VISITING—Diplomat East and Tower Pool Area
7:00 p.m.-8:30 p.m.—NARM AWARDS COCKTAIL RECEPTION—Cafe Cristal
Host: A&M RECORDS AND ODE RECORDS
8:30 p.m.—NARM AWARDS BANQUET—Regency Room
Presentation of the 1973 NARM AWARDS

Master of Ceremonies: DAVID STEINBERG, Columbia Records
Guest Star: TOM JONES, Parrot Records (London)
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ROY CLAR
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TRIE ENTERTRINER

His latest album proves why the Country Superpickin’, gettin’ family and friends in on the
Music Association named him Entertainer of act, and making everyone smile.
the Year; why the Academy cf Country Music “The Entertainer” includes Roy’'s new hit
named him Entertainer of the Year and single “Honeymoon Feelin’,” plus a mighty fine
Television Personality of the Year; and why sampling of everything that made Roy famous.
the American Guild of Variety Artists named him  Stock up on success.
Country Music Star of the Year. The Album: “The Entertainer” DOS 1-2001

To Roy Clark, entertaining means singing, The Single: “Honeymoon Feelin’”’ DOA 17498

Exclusive Management

The Jim Halsey Co., Inc.

Tuisa, Oklahoma

ROY CLERY

THE EMTERTRINER

Watch for Roy hosting Johnny Carson’s Tonight Show

. N ; . D
April 1st—and the Midnight Special, coming soon! i GBL«Tmismhf:gi'fancyorpora"on

Available on GRT Tapes




DIALOGUE

THE VIEWPOINTS OF THE INDUSTRY

Jack Kiernan — Enthusiasm, Coordination, Success

By MIKE SIGMAN and LENNY BEER

B Jack Kiernan, division vice pres-
ident, marketing, RCA Records,
directs the company's activities re-
lated to commercial sales, promo-
tion, merchandising, scheduling
and distribution services, creative
services and marketing administra-
tion. In the following Dialogue,
Kiernan, who joined RCA Records
in 1971, discusses a broad range
of topics, zeroing in especially on
the reasons for RCA’s current hot
streak.

Jack Kiernan

Record World: Could we begin with your giving us some background
on why RCA is so hot?

Jack Kiernan: Suppose we start with when we went into direct dis-
tribution. We finally went direct, totally, in March of ‘73 and it was
at that point that we had branches in every major city. This is our
first full year as a direct company. And | think, finally, it's all taken
hold and the result is apparent in what’s happening.

It really started to gel, | guess, in November of ‘73. The first nine
months or so were more. or less a shakedown for RCA in direct distri-
bution. And we’re seeing the results right now—we have nine, ten
singles on the charts. We're developing new artists, which is obviously
what everyone’s looking for. We've got the Denvers, the Bowies and
the new ones coming up, the David Werners, the Lou Reeds, who is
not new, but who's really breaking loose. We've got the Guess Who
cooking again and Presley, who’s a perennial and reaches new heights
with every record he releases.

RW: What are your goals, both immediate and long-term?

Kiernan: RCA is a very broad-based company. We're in every area
of music that there is: classical, r&b, pop, country and western, MOR,
you name it. And our purpose, obviously, both long range and short
range, is to develop each of these areas to its fullest. We have seen
the accomplishments in some of these. What | want to see very
shortly, in the not-too-distant future, is the accomplishment in each
of these areas. We're really starting to accomplish it in r&b. If you
look at the charts now, we have the Main Ingredient, the New Birth,
there’s a single out on Roxbury that’s starting to break absolutely
wide open. '

In country and western we've always been very strong, but | don't
think, for one reason or another, we’ve ever gotten the full recognition
that we should have. 1 think we have more records on the charts
continuously than any other company in the industry. We average a
minimum of 15 and more often than not, we run around 19, 20 records
on the country charts. That's a lot of country records. Yet, for some
strange reason, it’s kind of assumed that we're going to do it and no
one really talks about it and that’s what | think we have to do, start to
talk about what's happening at RCA, because there is a lot happening.
[ think, with Ken Glancy as our new president, we’re going to see a
lot more of that. You're gonna see a lot more excitement. Again, we
have seen some of it since January, which was really when it came
to a head. That’s our turning point.

RW: It's obviously a turning point in terms of volume and sales. Do
you see it as a turning point in terms of image? And if so, what kind
of image was there before and what do you envision as the future image
of the company?

Kiernan: | think it’s more than just a turning point in volume. As you
say, | think it is an image. The talk right now on the street is that RCA
is perhaps the hottest company out there. Again, we've got records
cooking in virtually every area: country, r&b, pop, contemporary, clas-
sical. We've got this film score series that’s nearly running out of
the store. You name it and we’re in it. That's where we want to be.
We're a total music company and we intend to get into every area

of music that there is. Whatever's cooking at a particular point in
time, we're going to be in it and in it very strongly.
RW: So you find that the success feeds on itself in each area.

Kiernan: It's self-generating. It keeps on building and building and
building. We’ve got the momentum and we intend to keep carrying
it forward. The enthusiasm running throughout the company is incredi-
ble at this point. It's at the highest point I've ever seen. RCA’s a new
company as far as I'm concerned, brand new. And that’s the way we're
approaching it.

RW: Right now the success you're having has been in re-establishing
or affirming the position mostly of your semi-established or com-
pletely established artists. What's the easiest way to break these new
artists and how do you see the direction of the company in that field?

Kiernan: There is no easy way to break a new artist. It always gets
back to basics . . . hard work, dedication and just people devoting
themselves to it. Basically, my feeling is that the record business is one
of the easiest businesses in the world, really. It’s just a matter of getting
a project and sticking to it and by and large it'll pay off. That's the
whole trick to it, really, to stick to it. Just know where you want to
go and go after it.

RW: Who are the new artists now that you’re most interested in?
The ones you’re really going all out on?

Kiernan: David Werner, for one. | think he’s the most apparent and
obvious. His album was released in January and he got immediate
reaction to the album and it really looks like it’s gonna go all the way.

What we did on David Werner was we got some advance pressings
and we sent them out to various stations and we tried to develop some
anticipation and excitement before the actual release of the record.
And it paid off. The promotion people also had private parties for some
of the deejays and they brought some of them in and sat down and
talked to them about the artist, told them where he was at, played
the record for them. So when we did ship, there was already some
acceptance for the album and there was some anticipation for it.
It got to the stations and we started to get play and as soon as we got
that, we reacted to it from a sales standpoint. We put product in the
market, we started to buy spots nationally and locally. We did in-store
promotions with various stores and it just started to carry forward
from there.

RW: John Denver would be a good example of a career artist—
multi-media, a real big star, somebody whom you’re not just interested
in whether he’s going to have a hit single next month; he’s going to
be around and he’s going to be very important to you for years and
years to come. When you get someone like a David Bowie or a David
Werner, or someone like that, are you thinking in those kinds of terms,
trying to build these career artists?

“This is our first full year as a direct company.
And I think, finally, it's all taken hold and the
result is apparent in what’s happening.”

Kiernan: We always do. Always. That's the secret to a successful
company. The more career artists you have, the healthier you’ll be as a
company. Denver for instance—the only area right now that he’s not
selling in is r&b and we're gonna correct that very shortly. He sells
country, MOR, you name it. Incredible. | see Bowie going into that
category eventually, very shortly hopefully. A Lou Reed as a possibility
of going in there.

RW: Maybe not country . . .

Kiernan: But maybe r&b. A Brian Auger is another one who seems
to cross all areas. His last album did, his new album, it appears, will
do even better than the last. We've had great success with it. And that
was a matter of tremendous coordination, really between sales and
promotion. It started in our Cleveland branch and they just absolutely
broke it loose.

(Continued on page 30)
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Harold Melvin &
The Blue Notes
Satisfaction Guaranteed

Harold Melvin & The Blue Notes go from one hit
crossover single to the next.

And their latest, the follow-up to “The Love I Lost.’ is
appropriately titled “Satisfaction Guaranteed (Or Take
Your Love Back) s

It comes from the “Black & Blue”album and it follows
in the great Harold Melvin & The Blue Notes tradition
of hits. 4

“Satisfaction Guaranteed! The New Harold
Melvin & The Blue Notes single from their
album “Black & Blue.”

On Philadelphiainternational Recokds

Distributed by Columbia/Epic Records




Record Indusfry Could Well Take Stock
Of Computerization on the Grocery Shelf

By GARY COHEN

8 The industry that is taking the
lead in developing and instituting
computerized retail operations is
the grocery business. And while
grocery and supermarket chains
are implementing the data ter-
minal point of sale equipment for
a variety of reasons, and to ac-
complish varied yet substantial
goals, there are many similarities
between the grocery and record
businesses, and a number of rea-
sons for implementation are the
same. Accordingly, the record
business may be able to learn
from some of the mistakes that
the grocery business has made in
developing their own system.

Low Profit Margin

The key reason for the grocery
retailer’s rush towards computers
is that last year, industrywide
grocery retailer profits came to
about 0.6 percent. A study re-
vealed that the typical $2 mil-
lion a year supermarket produced
around $800 a week in net profits
before taxes. Discounting and
price slashing, along with price
wars, accounted for the extremely
low profits. Grocers expect com-
puterization to save them millions
of dollars in tangible and intangi-
ble expenses-—savings that should
potentially turn into profits. Simi-
larly, the record business does
not have to be reminded about
the discounters in their own in-
dustry, who feel that the only way
to sell records is to cut the price
or use them as loss-leaders to
draw people into their stores.

Another problem the grocery
industry has experienced is in in-
correct price markings and under-
rings. Merchandise, after being re-
moved from cartons and before
it is put on shelves, is stamped
with a price, and a computer man-
ufacturer’s study has shown that
underrings cause a 0.6 percent
loss of sales, which equals the
grocery retailer’s profits last year.
The record industry has similar
problems, with its varied labels,
catalogue numbers, specially-
priced sets, two-albums-for-the-
price-of-one sets, variable pricing,

Rock group with 5 year major
recording contract has lost
male vocalist due to accident.
Urgently need permanent re-
placement to tour April, May
& June and record July. Send
tapes and resumes to Quin-
tessence Management, 15817
Chatfield St., Cleveland, Ohio
44135. Call 518-235-1841.
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etc., prices are often incorrectly
marked on albums. And while the
price of a can of corn might be
marked 25 cents instead of 27
cents, in the record business,
the mistakes are much more
costly: a $9.98 list album marked
as a $6.98, and much more fre-
quently as list prices have been
changing, many stores have $6.98
list albums out at $5.98 list. Pre-
coding would obviously eradicate
this problem.

A further advantage for both
industries is the faster and more
efficient service that will be avail-
able at store checkout counters.
Obviously the wear and tear on
the best of cashiers will be re-
duced, as will be the necessity

Equipment Conversion
Is Approaching Rapidly

B PALO ALTO, CAL.—The con-
version to electronic point-of-
sale equipment will occur in the
next five years, with 1975 being
the turning point, according to an
extensive copyrighted study re-
leased by Creative Strategies, an
independent market research and
consulting firm. This conclusion
was reached after extensive re-
search and consultation with the
major equipment suppliers and
more than 70 percent of those re-
tailers who presently operate
point-of-sale  equipment. They
project expenditures of $2.7 bil-
lion on electronic cash register
systems over the next few years.
The conversion process, from
electromechanical cash registers
(EMCR) to the new electronic
(Continued on page 23)

for rummaging around to check
missing or errant prices. And like
supermarket retailers, who will
be able to program their machines
on sale items, so would record
retailers. In the case of a sale on
various labels or artists, the record
retailer would program his data
terminal so that ‘‘all Columbia,
Epic and custom labels are on
sale, while everything else is regu-
lar price.” Similarly, if a record
retailer decides to place Record
World’s Top 50 albums on sale,
he can simply program that in-
formation into his system and
avoid the necessity of walking
around the store changing the
sticker prices on each album. (And
after the sale is over, he would
not have to change prices back).

Reordering Capability

The key difference between the
two set-ups is that supermarket
executives are not looking to their
system for inventory control or
reordering capabilities. Store man-
agers, who are reportedly order-
ing merchandise up to five times
a week, enjoy the luxury of being
able to walk down the aisles of
a store and to tell at a glance what

(Continued on page 56)

Computerization Helps

Inventory Control

W In addition to its primary
advantages in maintaining ac-
curate inventory replacement
for sold merchandise and in
speeding customers through
check-out counters in stores,
computerization of  record
stores will assist retailers in
total overall inventory control.
At store inventory time, a por-
table data terminal can be
rolled up and down the aisles
of a store and used on each
album’s price tag. When the
inventory is completed, the re-
tailer obtains a computer run
listing the entire contents of
his store, in addition to a dollar
figure comprising the entire
stock.
Shrinkage

Subsequently, when the time
comes for inventory in the store
a second time, not only will
the retailer ascertain how well
he maintained his stock and
where he went overboard in
ordering, but he will find out
the shrinkage percentage. Fur-
thermore, he will not only
learn how much (in dollars
and cents) is being stolen, but
he will be able to compare
computer runs to determine
what albums are being stolen.

Anti-Theft Devices Present Problems

B One auxiliary function which
a number of retailers are looking
to add on to their ultimately pre-
tagged, computerized retail point-
of-sale equipment, is some sort
of device, hopefully more effec-
tive than those already in use, to
reduce shoplifting and theft from

Computerization Program

(Continued from page 3)

pressers and jacket fabricators, retailers, rack jobbers, and representa-
tives of the various computer firms offering retail systems, perhaps
conducted under the auspices of NARM or the RIAA. The committee
could look into all facets of computer retailing, and could study those
record retailers who have already implemented computer systems, in
addition to looking at retailers in other industries (supermarkets, de-
partment stores) that already use computers.

2) Agreement on the need for a compatible, practical and reasonably
economical system that could be used by the majority of the nation’s
rack jobbers and retailers. Perhaps the above-mentioned committee,
without the obviously partisan computer manufacturers, could recom-
mend the system they find to be the best.

3) Agreement, if possible, and a recommendation to all record
manufacturers and retailers on which system to institute: how and
where the manufacturers should code their records (on the spine or on
the shrink wrap). There should also be discussion of instituting a
universal label identification system, a universal letter-code indicator
system, and other mechanical specifics. There should also be consulta-
tion with jacket manufacturers to see if applying the coded tag directly

to the jacket would be possible.

4) Gradual adoption of the recommended system by the industry:
the retailers to obtain the necessary equipment, and the manufacturers
to provide the albums pre-coded with tags compatible to the adopted

(Continued on page 56)

stores.

The anti-shoplifting devices cur-
rently in use, admittedly not 100
percent effective in eradicating
the theft - from - stores problem,
are magnetic or other sensitive

-devices attached to the item be-

ing purchased. At the checkout
counter, the metal-sensitive de-
vice is removed or demagnetized;
if not, electric eyes at exits will
(hopefully) indicate that merchan-
dise is going out the door without
being paid for. If possible, retail-
ers would like to see the pre-
tagged merchandise coded with
some sort of anti-theft device,
possibly a magnetized bar which
becomes demagnetized when the
“wand” of the data terminal is
run over the item. Any item that
is not demagnetized by a data
terminal would then set off an
alarm at the storé exit.

These systems, of course, are
not foolproof, and they are highly
ineffective against the people who
reportedly do the largest amount
of stealing from stores—the em-
ployees. Most employees have
learned how to neutralize anti-
theft devices (for example: hold-
ing your fist tightly around the

(Continued on page 23)
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FDSINGLE PICKS

LOBO—Big Tree 15001 (Atlantic)

STANDING AT THE END OF THE LINE (prod. by
Phil Gernhard) (Kaiser/Famous, ASCAP)

First Lobo issue under the Atlantic banner

is from his “Calumet” album. Up feeling

is accented by melodic lead guitar. Should

soon be standing at the chartline front.

DON GOODWIN—Silver Blue 808
(Polydor)

TIME TO CRY (prod. by Paul Anka & Johnny Harris)
(Spanka, BMI)

Paul Anka’s ‘60 ballad biggie is recreated,

even down to the powerful strings. Artist’s

last (“This Is Your Song”) was only his

beginning as a true top 40 star.

DR. HOOK & THE MEDICINE SHOW—
Columbia 4-46026

COPS AND ROBBERS {prod. by Ron Haffkine)
{Blackwood /Rekooh, BMI)

Leave it to these boys to come up with

the definitive side-splitter on law & order.

They’re a little cutesier than usual, making

the ““message” even funnier.

JOBRIATH—Elektra 45888

I’'MAMAN (prod. by Jobriath, Edwin H. Kramer)
(Pierrot, BMI)

One-of-a-kind artist who made his debut
recently on “The Midnight Special” ex-
plains his elegance and flair for flash on
this autobiographical single from his first
album.

BOZ SCAGGS—Columbia 4-46025

YOU MAKE IT SO HARD (TO SAY NO) (prod. by
Johnny Bristol) (Blue Street, ASCAP}

Super-produced upper from Boz's “Slow
Dancer” album is a fast-stepper with chart-
pointing toes. No way to say anything but
“yes” to this much-praised talent.

CODA—Capitol 3844

SHORTAGE (prod. by B Co. Prod.)
(Chevis, BMI; Shada/A Song, ASCAP)

Record never runs out of high-powered
pop-soul, a commodity that’s certainly ever
in demand by programmers and the public
alike. A supply boom all its own.

CRUSADERS—BIlue Thumb 249

SCRATCH (prod. by Stewart Levin/Crusaders Prod.}
(Four Knight, BMI}

Live title cut from their latest album fea-
tures easy-to-be-strong horn lines and their
well-known facility with a rhythm track.
Should dig deep into the charts.

CHARLIE DANIELS—Kama Sutra 590
(Buddah)

WHISKEY (prod. by C. Daniels/Don Rubin Prod.)
(Kama Sutra/Rada Dara, BMI)

You can talk about your streakin’, but
when you get right down to it, that old
time boozin’ is still the biggest fad around.
Chugaluggin’ hit edit from his album.

STREAKS OF THE WEEK

RAY STEVENS—Barnaby 600
(Chess /Janus)

THE STREAK (prod. by Ray Stevens/Ahab Prod.)
(Ahab, BMI)

TIM WEISBERG—A&M 1520
STREAK-OUT (prod. by Dick Bogert) (Almo/
Elusive Sounds, ASCAP; Irving/Chaos, BMI)

STREAKS—20th Century 2087
STREAKIN' & FREAKIN' (prod. by Jannsen, B.
Hart) {Hit Brigade, BMI)

HOT ICE—Atlantic 3023
STREAKIN' & FREAKIN' PT. 1 (prod. by Hit
Factory) (Blockbuster, BMI}

HIGH VOLTAGE—Drive 6233 (T.K.)
STREAKIN' (prod. by Henry Stone} (Sherlyn, BMI}

DOOBIE BROTHERS—Warner Bros. 7795

ANOTHER PARK, ANOTHER SUNDAY (prod. by Ted
Templeman) (Warner-Tamerlane, BMIj

First single from their current album is
gentler fare than their previous big ones.
More melodic and easy-tempoed this time,
in tune with the pastoral weekend setting.

DR. JOHN—Atco 6957

(EVERYBODY WANNA GET RICH) RITE AWAY (prod.
by Allen Toussaint/Sansu Ent. Inc.) {Walden/
Cauldron/Qyster, ASCAP}

Once again, it's “rite” time, for “Right

Place” Dr. John. This New Orleans sound

is a treatise on greed that should go far

towards the gold mark. Chart-away!

DON COVAY—Mercury 73469

IT'S BETTER TO HAVE (AND DON'T NEED) (prod.
by D. Covay) (Ragmop, BMI)

“She Was Checkin’ Out” checked in as a
biggie. His new funky Muscle Shoals sound
once again shows the debt that jagger
and others owe the dynamite singer.

OTIS CLAY—Hi 2266 (London]

THE WOMAN DON'T LIVE HERE NO MORE (prod. by
Willie Mitchell) (Family Affair, ASCAP)

She’s up, gone and left him—but Otis
ain’t gonna let that pass without turning
his hurt into a hit. Clay’s soul life continues
on in impressive, deep and funky style.

JOHN PRINE—Atlantic 3013

ONOMATOPOEIA (prod. by Arif Mardin)
(Cotillion, BMI}

Guy whose folkier cuts have already been
favorably compared to Dylan dons a rock
suit and turns in a literate, poetic heavy.
Crunchy, bang-up production job.

MAXINE WELDON—
Monument ZS7 8606 (Col)

STEAMROLLER BLUES {prod. by Fred Foster)
(Blackwood/Country Road, BMI)

James Taylor’s blues spoof that’'s been a
staple of Merry Clayton’s act is once again
turned into a serious crossover on heavy
wheels. Weldon warbles it wondrously.

FLORENCE WARNER—Epic 11105
WE'RE OVER [prod. by Glen Spreen)

[Screen Gems-Col/Summerhill, BMI)
Mann-Weil supersong should be the well-
deserved breakthrough for gifted vocalist
who combines the sweetness of Judy
Collins with the oomph of Helen Reddy.

RICK NELSON and the STONE CANYON
BAND—MCA 40214

ONE NIGHT STAND (prod. by Rick Nelson)
{Matragun, BMI)}

Rick returns to the on-stage storyline that’s

brought him hits from “Travelin’ Man” to

“Garden Party.” If anyone has proven his

longevity as a hit-maker, it's Nelson.

SUTHERLAND BROTHERS & QUIVER—
Island 1220 (Capitol)
DREAM KID (prod. by Muff Winwood)
{Ackee, ASCAP)
“You Got Me Anyway” brought the dual
group act to national prominence. Forth-
coming album’s title cut has much the
same appeal, plus super-poundin’ piano.

BETTYE SWANN—Atlantic 3019

THE BOY NEXT DOOR (prod. by Young Professionals)
(Cookie Box/Mom Bell/Cotillion, BMI)

Soulstress who has had some success trans-
lating country ballads into soul hits returns
to funkier roots. Transformation of ugly
duckling saga could be the crossover hit
next door.

TOMORROW'’S PROMISE—Capitol 3855

THAT'S THE WAY IT WILL STAY (prod. by Phil-Mar
Prod.] [(Astronomical, BMI}

Coming off a big black hit in “You're
Sweet, You're Fine, You’re Everything,” the
Baltimore band ballads a beauty further
fulfilling just what their name implies.

LEE DALLON—Tara 104 (Famous)

STAR OF A ROCK AND ROLL BAND (prod. by Miki
Dallon) {Young Blood, ASCAP)

Father has produced son with gusto, mark-
ing the rise of a new international pre-teen
idol. Merging of oompah-band sound and
r&r revival is a fresh approach.

CATS—Fantasy 722

THE LOVE IN YOUR EYES (prod. by Al Capp; Blue
Monday/Bovema Holland) (Blue Monday, BMI)

European rockers re-create the pop power
that helped the Turtles remain chart animals
for so long. Unabashedly top 40 sound
clawing its way to the very top.

BRENDA & ALBERT—Clarama 1200
(Sussex)

TALKING ABOUT LOVING YOU (prod. by Mike
Stokes) (Interior, BMI}

Debut disc on new subsidiary displays the
duo on a first-time-out ditty. It does a lot
more than talk: this wailin’ should con-
vince many of their commerciality.
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A new album
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Produced by: Johnny Musso, Mickey Lespron, Bobby Espinosa and Andre Baéza
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BRIGHT EYES

MELISSA MANCHESTER—Bell 1303 {6.98)

Sweet and laid-back, this second effort
from Melissa is sure to bring her even
greater critical acclaim than her much
praised debut disc. The soulful songstress
excels on the gospelly “He Is The One”
and O Heaven (How Youve Changed
To Me),” with Ira Gershwin’s “l Can’t Get
Started” also reigning supreme.

MAME

ORIGINAL SOUNDTRACK—Warner Bros. W 2773
16.98)

Husky-voiced Lucille Ball adds zest and

enthusiasm to Jerry Herman’s sensational

score. Happy times are offered throughout

this scintillating soundtrack, with ""Open

A New Window,” ““We Need A Little

Christmas” and the title track guaranteed

to lift even the most depressed spirits!

RAGS TO RUFUS

RUFUS—ABC ABCX-809 (5.98)

The funky orchestral sound achieved on
this effort is exquisitely enhanced by the
lead vocals from a most soulful lady, Chaka
Khan. “Ain’t Nothin’ But A Maybe” is a
plaintive pleaser and the single, “Tell Me
Something Good” is a sexy sizzler. Riches
to Rufus!

DRAMATICALLY YOURS
RON BANKS AND THE DRAMATICS—
Volt VOS-9501 (Stax} (6.98)

Perennial r&b chartmakers are sure to con-
tinue their successful track record with
this recent release. Their current charter,
“And | Panicked,” is included as is “High-
way To Heaven,” a beautiful tune that
serves to demonstrate the velvety vocals
of Ron Banks and the melodious harmonies
of the group. Soulfully yours!

CREATION

Atco SD 7041 (5.98)

Mellow vocals and funky, chugging rhythms
dominate this pop/r&b debut disc. This
most musical aggregation will be turning
heads on their first time out with the tight
commercial sounds emanating from the
platter. Most tuneful are ”"It's Gotta Be
This Way” and “It's Gonna Be Alright.”
A most creative congregation!

SALT PEANUTS

SUPERSAX—Capifol ST 11271 (5.98)

Jumpin’ jazzy jaunts with expert produc-
tion from John Palladino adding dazzle
to an explosive set. Charlie Parker-penned
pieces like “‘Scrapple From The Apple”
and “"Yardbird Suite” are tight and dynamic,
and the Gershwin classic “Embraceable
You” is a gem. Supergood!

RIPPLE

GRC GA 5005 (5.98)

Tight tracks and impressive harmonies con-
sistently chug throughout the grooves of
this fine-toned debut disc. Included in
this collection is their previous palpitating
r&b hit, “lI Don’t Know What It Is, But
It Sure Is Funky”” and their current pulsating
platter, “Willie, Pass The Water.” Ripple’s
gonna make big waves!

GOOD
TIMES

&

i

P
3
e

%

&

SCRATCH-THE CRUSA

4

DERS

DEODATO N\ CONCERT AIRTO

oM FOGER,Y

Za

V£

GOOD TIMES

ELVIS PRESLEY—CPLI-0475 (6.98)

Elvis comes forth with a brand-new package
of songs that he has never previously re-
corded. He delivers especially thrilling
performances on Danny O’Keefe’s ‘’Good
Time Charlie’s Got The Biues”” and on the
gospelly/soulful /I Got A Feelin’ In My
Body.” Entertainin’ Elvis!

SCRATCH

THE CRUSADERS—BIve Thumb BTS 6010 (6.98)
Thrilling performances from these super-
successful jazzmen, recorded live at the
Roxy. Their current single, the title track,
has just entered the r&b charts, with
crossover potential imminent. Carole King's
“So Far Away” is performed with pizazz
by the highly professional musicians, and
that totally ‘alive’ feeling is charismatically
captured.

MILLIE JACKSON

Spring SPR 6701 (Polydor) {6.98)

Soulful, sultry singer belts out beauties on
this new release. The grooves swell with
emotion throughout the disc, exuding
ferocious feeling on “Get Your Love Right,”
the bluesy ”“One Night Stand” and the
single culled from this album, “How Do
You Feel The Morning After.”” Millie’s
movin’!

IN CONCERT

DEODATO /AIRTO—CTI CTI 6041 (6.98)

Famed jazzmen excel on this record which
truly captures the enthusiastic quality of
live performances. Great guitar solos from
John Tropea add luster to the tight pro-
duction from Creed Taylor. The single, a
jazzy rendering of Steely Dan’s previous
hit, “Do It Again” possesses pop smash
potential.

ZEPHYR NATIONAL

TOM FOGERTY—Fantasy 9448 (5.98)

Mellow, commercial, genuine rock & roll
is offered on this solo album from Tom,
on which he is accompanied by many of
his former Creedence companions. “It’s
Been A Good Day” is a rhythmic, bassy
‘happy’ tune and “Joyful Resurrection”
is performed with extra toe tappin’
enthusiasm.

STOP AND SMELL THE ROSES

MAC DAVIS—Columbia KC 32582 (5.98)
Successful singer/songwriter with a country
twang provides an album chock-full of
easy listening, life philosophizing pleasers.
“Soft, Sweet Fire” is an up-tempo, spicy
lovesong and ‘““Good Friends And Fire-
places” is a soft rockin’ good-time ditty.
‘Stop And Hear The MusicV

CINCO

EL CHICANO—MCA MCA-401 (5.98)

A fabulous fifth from these Latiny/pop
musicmen. Fast-paced rhythms abound on
this disc which will surely bring them
strong recognition. Pleasers with special
punch include the throbbing “What You
Don’t Know Won’t Hurt You” and the
sensitively executed ‘“’You’ve Been Wrong
So Long.” El Excellento!
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Chet Atkins Breaks The N.Y. lce;
Plans His First Carnegie Hall Show

By ROBERT ADELS

B NEW YORK — “The Nashville
Sound” came to New York last
week for the first time in 19
years in the person of Chet At-
kins. The RCA artist, staff pro-
ducer and genuinely legendary
Music City figure did not come
to blow his own horn however;
he was talked into holding a series
of informal consumer and trade
press interviews in connection
with his recent sessions with the
ailing Merle Travis, just released
as an album, “The Atkins-Travis
Traveling Show.” But he did also
reveal plans for his first-time-
ever New York concert and a
potential tour of the U.S.S.R.
Merle Travis

Atkins caught his long-time
guitar idol Merle Travis in RCA’s
Nashville Studios and cut eight
tunes with him before Travis
thought to ask if they were doing
it for release or just to pick to-
gether. With the assistance of co-
producer Jerry Reed, the package
was finally brought together
through the input of Shel Silver-
stein, who wrote several songs
for the album and conceived the
original title and cover art con-
cept. “It might have been a very
mediocre album without him,”
Atkins commented.

Carnegie, Russia

Concerning his upcoming Car-
negie Hall appearance, the soft-
spoken artist/ producer named
“early Fall” as the time reference
for his first concert ever in New
York. The program and on-stage
presentation will be ‘‘about the
same as | just did down in Al-
bany, Georgia,” he explained: “A
rhythm section from Nashville, a

harmonica player — probably
Charlie McCoy if he can get
away—and some fiddles.” As

Travis is now living in California,
suffering from Huntington’s
chorea, it is unlikely that his fel-
low guitar master will be able to
join him on the grand New York

stage.
Atkins noted that George
Hamilton IV (RCA) will be the

Col Re-Releases

‘Let’s Make Love’

B NEW YORK — Columbia Rec-
ords Special Products has re-
released the original soundtrack
from the film "Let's Make Love”
as part of its Collector’s Series.
The record, originally released
in 1960, features singing per-
formances by the movies three
stars, Marilyn Monroe, Yves Mon-
tand and Frankie Vaughn. In-
cluded is a Marilyn Monroe per-
formance of Cole Porter's ““My
Heart Belongs To Daddy.”

AmericanRadioHistorv Com
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Seen discussing his new RCA album

with RW’s publisher Bob Austin is Chet
Atkins (left).

first country act to tour the Soviet
Union and mentioned that the
State Department has already ap-
proached him to perform a simi-
lar good-will mission of cultural
exchange. “1 have to talk it over
some more with my wife,” he
casually remarked. (For a man so
humble about his own accom-
plishments, it is perfectly in
character for him to take this of-
fer with such an apparent public
attitude of nonchalance.)
Innovator

In 1975, Atkins himself will
celebrate 25 years with RCA as an
artist. He is acknowledged as a
prime creator of “The Nashville
Sound” by which he named his
contributions to the post-WWII
direction of country music. Keep-
ing his professional schedule now
at a less hectic pace (due to some
recent bouts with ill health he has
seemingly brought to an end with
the right balance of rest, work
and golfing), Atkins still produces
the artist who has been with the
label a good 14 years longer:
Hank Snow. The longest-running
roster member at RCA currently
has one of the biggest records of
his career in ““Hello Love,” thanks
to Atkins’ guidance. In addition to
Snow, Atkins produces an occa-
sional Perry Como session and
also still cuts Jerry Reed and Hank
Locklin for the label.

The current success RCA is en-
joying with Charlie Rich is also
traceable to the legendary Chet
Atkins, who more than ten years
ago cut material like the crossover
smash “There Won’t Be Anymore”’
which is just now getting its long-
overdue recognition.

TV Special

Atkins’ upcoming Carnegie Hall
date will be one of some 20 or 30
concert dates he still accepts annu-
ally. He is also considering taking
part in a follow-up PBS-TV special

(Continued on page 68)
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Banner Year Forecast
For ‘74 Tape Sales

8 RYE, N.Y.—Almost 200 million
blank audio tapes will be sold this
year in the consumer marketplace,
according to research made public
this week by Longines Sympho-
nette’s Preferred Sounds Company
which markets their tape line.

Preferred Sounds’ survey indi-
cates that nearly 175 million blank
cassette tapes and 25 million blank
8-track cartridges will be sold this
year, with the purchasers being
mainly young people. Other facts
uncovered in the research indi-
cated that over eight million new
cassette recorders are sold every
year along with an average of
seven blank tape cassettes for
every new recorder. That totals
over 50 million new casette tape
purchases per year. By 1976 the
sales projections reach an astro-
nomical 340 million blank cas-
settes sold per year.

Edwin Lesson, spokesman for
Preferred Sounds, the Longines
Symphonette Company responsible
for producing blank tapes, said
that their survey indicates that
cassettes are being used for both
music and speech recording. In
keeping with the multi-use char-
acter of cassette recording and
the youthful consumer, Lesson
said that Preferred Sounds/Lon-
gines is producing cassettes that
are color-coded and labeled for
choice of use. “They are labeled
all purpose, voice, or music. The
customer can now select special
tape for a particular use. And
since young people are buying the
majority of cassette and 8-track
blank tapes made today, Longines
Symphonette is pricing their tape
for the budget-minded.”

Robinson A/V Editor

(Continued from page 4)

Robinson’s handbook on video
production, “The Video Primer,”
will be published next month.
“Electronics hardware technology
has become as much media as
the software,” Robinson notes.
“An awareness of the potential of
electronic hardware and where it
is going is essential to a firm
understanding of the media. The
Record World reports will allow
me to expand the consciousness
of the music industry regarding
the hardware which services their
software and the future of that
hardware and, consequently, the
future of their software.”

Materials for Robinson’s col-
umns should be sent to him care
of Record World, 1700 Broadway,
New York, N. Y. 10019.
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Audio/Video Notes

B Sony Corporation of America
has assigned the advertising for
its hi-fi components line to
Rosenfield, Sirowitz & Lawson
here . . . Among the many
music folks getting into video
these days is Barry White, who
carries a full Sony portapak sys-
tem with him on the road.
Barry reports that his favorite
software at the moment is his
tape of the Frazier-Ali fight . . .
Dr. William M. Webster, vice
president of RCA Labs in Prince-
ton, New Jersey, has an-
nounced that RCA has come up
with a new electro-optic laser
modulator which will allow a
single laser beam to carry up to
twenty tv programs at the same
time . . . The publication date
for Record World A/V editor
Richard  Robinson’s  “Video
Primer” has been set for April
20 by Links Books, New York

. . Jay B. Menduke, director
of marketing for AKAl, has an-
nounced that the company is
introducing a new cassette
deck, the GXC-75D, at $429.95
retail, which will feature both
a Dolby noise reduction system
and AKAVs exclusive automatic
distortion reduction system . . .
U.S. Pioneer Electronics Corp.
sending a copy of the twenty-
page decision regarding their
recent court case on the fair
trade statutes in Washington,
D.C. and New Jersey. The de-
cision upheld Pioneer’s stance
in favor of fair trade and will
go to every franchised Pioneer
dealer in Maryland, Virginia,
Pennsylvania, New Jersey and
New York.

KSD-TV Leads Way with Video Gear

B ST. LOUIS—KSD-TV here has
begun using a battery operated
AKAI portable color video system
as a replacement for 16mm movie
footage on their news broadcasts.
“The new lightweight system en-
ables us to tape a news event
at 9:55 p.m. and have it on the
10 p.m. news,” says general man-
ager Ray Karpowicz in explaining
the most obvious benefit of the
video unit to the station. Karpo-
wicz also says that the AKAl porta-
pak—which weighs just over 22
pounds and gives full color rec-
ord and reproduction using Ys“
video tape-—is being used for live
TV presentations through KSD-
TV’s microwave van. Karpowicz is
now advertising his station’s lead
in covering news in local news-
papers with the ads underscoring
the value of the AKAI portable
system in helping to provide the
station’s quick coverage of news
events.

This is the first use of portable,
battery operated video equipment
by a broadcast station and, if it
proves successful, other stations
will most probably follow KSD’s
lead, since the various problems
associated with 16mm filming of
news events—such as a time lag
between record and broadcast
while the film is being developed
—are eliminated with the use of
the video recorder. At the same
time, the AKAI unit weighs less
than a 16mm news camera, can
give one man operation and is
much less critical in terms of light-
ing and other on-the-spot vari-
ables.

There are several reasons why

New Sony Tape Formula
For Uniform High Fidelity

B SUN VALLEY, CAL.— A new
type of tape oxide formulation
which is said to combine the
advantages of both CrO, and iron
oxide tape coatings has been in-
troduced by Sony/Superscope here.
Called Ferri-Chrome, the new cas-
sette tape, according to Super-
scope, was “designed to provide
a uniform high fidelity sound
quality in the low, middle, and
high ranges, making it especially
suited for recording music.”

New Process

The tape is the result of a new
manufacturing process developed

by Sony in which a micron-thick
coating of chromium dioxide is
applied over a fine micron base
layer of iron oxide. This is said
to result in the excellent high
range properties of CrOs tape with
the low and mid range characteris-
tics of iron oxide tape. Although
the tape recorder bias must be
adjusted to get full benefit from
the new formulation, Sony claims
that the new cassette tape can be
used ““for improved sound quality
from conventional cassette decks,
as well as units with select switches
that optimize for special tape
formulations.”

other stations have not fallen in
behind KSD in using these video
units. The first and foremost is
that many professional broadcast-
ers are, as yet, leery of the portable
video equipment presently on the
market. Second, FCC rules require
time base stability that these re-
corders do not provide—KSD s
using a CVS digital video signal
corrector to feed the material
recorded on the AKAI into a
broadcastable format. Third, until
the introduction of the AKAI unit
(known as the VTS-150 system and
retailing for $6,495), there were
no color portable systems on the
market—previous to this they've
only had black and white record
capability. However, with the AKAI
now on the market, with JVC
promising their own color porta-
ble system in the $6 thousand to
$7 thousand range by next month
(JVC’s unit will conform to the
EIA] half-inch tape standard set
up by the Japanese, which the
AKAIl does not; therefore the JVC
will be compatible with Sony,
Panasonic, JVC, and other reel
EIA) editing and production equip-
ment), and with Sony and Pana-
sonic reportedly in the wings with
their own color portable systems,
the future of alternative video
equipment in professional broad-
casting is beginning to develop. As
KSD general manager Karpowicz
has discovered, portable video
equipment is both inexpensive and
versatile, its big problem being,
at the moment, the credibility level
among network-oriented broad-
casters.

VTN Produces 3

B NEW YORK—Video Tape Net-
work, the college video system
serving a campus audience of 2.6
million, has scheduled three new
productions for distribution to its
245 college affiliates. Two of the
productions will be shot in New
York, the other in Los Angeles.
All of the programs will be com-
edy-oriented with VTN vice presi-
dent and creative director John
Lollos producing a satirical “’docu-
mentary” titled ‘“Energy: The Dark
At The End Of The Tunnel;” the
National Lampoon magazine staff
producing a half-hour show in-
volving many of the same people
who developed the Lampoon’s
““Lemmings” play; and a follow-
up to the already successful
“Chicken Little Comedy Show”
being produced for VTN through

(Continued on page 23)
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VIDCOM 74 Set

B NEUILLY, FRANCE — Cathe-
rine Domange, director of ex-
terior relations for VIDCOM
has announced that the 1974
. confab has been set for Sep-
tember 16-21 in Cannes. Vid-
com ‘74 is the most recent
conception of MIDEM com-
missaire general Bernard
Chevry.

This year’s VIDCOM meet
will actually unite conventions
held by three distinct com-
munications hardware and
software organizations: the In-
ternational Market for Videocas-
settes and Video Discs (4th
Annual VIDCA), the Interna-
tional Cable Television Market
(2nd Annual MICAB) and the
first gathering of MIDFORM,
the International Market for
Training Programs.

The conference will provide
manufacturers, distributors and
consumers with international
access to the latest hardware
and software developments in
the video comunications field.
The need for increased effi-
ciency in industrial technology,
brought about by the interna-
tional energy crisis, is expected
to add further impetus to the
importance of this year’s VID-
COM meet.

Anti-Theft Devices

(Continued from page 14)
magnetized tag).

But the difficulty that arises in
making the systems more com-
plicated (by adding anti-theft de-
vices, instant recall of album
prices, etc.) is that the machines
become more prone to “down
time,” or breakdowns. And, if a
retailer should decide to totally
implement a computerized retail-
ing system and abandon his old
inventory control procedures, and
then experiences a breakdown in
the inventory retention function
of his data terminal, he will lose
that information from his ma-
chine. And once an item is sold,
it is gone forever. There is no
way known to man of “turning
back the clock” to recap what
merchandise has been sold, short
of going back to hand inventory-
taking for the time the machine
is out of service. Retailers, then,
want to make sure that the ma-
chines are near-unbreakable.

Chicago Strikes Gold

B NEW YORK — Columbia re-
cording group Chicago has struck
gold for the ninth time with their
latest album, “Chicago VI.” The
Ilp was released only ten days
prior to being certified gold by
the RIAA, signifying sales in ex-
cess of one million copies.
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Equipment Conversion

(Continued from page 14)

cash registers (ECR), will be a
gradual one. According to the
study, more than 3.4 million cash
registers are currently installed in
the United States. Of this number,
710,000 are installed in chain re-
tail organizations, which Creative
Strategies believes are prime can-
didates for replacement. The
study also notes that the top 20

non-food, non-durable goods re-
tailers, with Sears, Penney, Kresge,
Marcor and Woolworth leading
the list, account for 43 percent of
the total volume in that merchan-
dising area. Presumably, when
those and other retailing giants
go to a total computer operation,

(Continued on page 56)

VTN Produces Three

(Continued from page 22)
the facilities of KCET-TV in Los
Angeles.

“VTN reaches an enthusiastic
student audience that wants to see
the kind of comedy programs we
produce,” Lollos commented.
“These shows are made with only
one audience in mind, and that’s
an ideal condition in which to pro-
duce good comedy.”

How to make 17 inches of record
care space your most profitable

all

Sales of Watts record care products are skyrocketing
from coast-to-coast. Dealers are finding it's one line
that offers fast turnover, high profit margin,
repeat business and impulse sales — with a
minimum investment in cash, care and
space. In fact, only $84 starts you in the
fabulous Watts record care business. That's
the total cost of a fully stocked Watts Mini-Rack.
Watch it sell itself in just 17 inches of space.

AmericanRadioHistorv. Com

fastest turnover area.

Whether your business is large or small, located in
the city, suburbs, a shopping center, or near a cam-
pus, Watts will more than pay its way in sales.
Become part of the action today. Available

through leading jobbers and distributors.

Write or call: Elpa Marketing Industries,
Inc., New Hyde Park, N.Y. 11040 (516) 746-
3002/ 7301 E.Evans Road,Scottsdale, Ariz.
85260 (602)948-1070.
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AM ACTIEN

(Compiled by the Record World research department)
cackson 5 (Motown) are making a bid for their
biggest hit in some time. "Dancing Machine® moved
6-4 at CKLW, took the biggest jump of any record on
WIXY 39-19 and added WRKO, WHBQ, KFRC, WTIX,

WCOL, 13Q, WKLO and WAKY.

Grand Funk (Capitol) have what could be
developing into a #1 record. Some big jumps this
week include: HB to 17 WQXI, 22-12 WIXY, 30-19
KHJ, 25-14 WRKO, 29-19 CKLW, 13~7 KJR, 11-5 WCOL,
30~15 KIMN. It grabbed additions at WSAI, WOKY,
KILT, KYA, 13Q and WAKY.

Marvin Hamlisch (MCA) "The Sting" theme is
beginning to take off. It moved 13-8 at CKLW, extra
to 29 WCOL, extra to 39 KILT, is an extra at KJR
and WSAI and is new on KFRC, KLIF, WCFL, WOKY,
KIMN, WFOM and WPOP.

¢ Bobby Womack (UA) has his biggest
pop hit ever. It moved 3-1 WAKY and
added KHJ, WHBQ, KFRC, WSAI, WCFL,
WTIX, KIMN and KYA.

Mike 0ldfield (Virgin) continues
to move with leaps and growls. It
went 9-3 KIMN, 30-19 WCFL, 12-7 WCOL,
31-24 KLIF and 10-4 WAKY. New
addition this week include: WHBQ,
WLS, WSAI and WPIX.

CROSSOVERS

There is a lot of crossover action this week due
in part to a new policy at WIXY in Cleveland. The
station added eleven records this week, seven of
which can be considered r&b records. Five of these
r&b records were added in the extra category. This
move seems to follow naturally from the policy at
KLIF which earlier made crossover inroads by
adding r&b records as nighttime extras.

Billy Paul (Phila. Intl.) is starting to make it
as a pop record. It jumped 17-9 CKLW and picked up
major adds at WIXY and WFIL.

Diana Ross and Marvin Gaye (Motown), which had
been struggling for pop play for many weeks, jumped
on WABC in New York this week, picked up WTIX and
is one of the new extras at WIXY.

S Bloodstone (London) is begining
to make a move in the pop market. It
jumped 22-14 CKLW, 19-14 WKLO and
picked up WIXY as an extra.

Al Wilson (Rocky Road). The follow=-
up to his #1 record "Show And Tell®
is finally receiving some pop
attention this week with additions at
KILT and WIXY as an extra.

Stylistics (Avco) a huge r&b record
which is proving to be just as huge on the pop side
by moving 40-28 at WIXY and adding WQXI and WCOL.

NEW ACTION

Gordon Lightfoot (Reprise). The title cut from
his "Sundown” lp has been released as a single and
went immediately on CKLW, KJR, WCOL and WFOM.

Five Man Electrical Band (Polydor) seems to be
developing into a potential hit. Their single,
"Werewolf," moved 41-33 WIXY, 28-27 CKLW, 30-27
WMAK and was picked at WCOL, KJR, WKLO and KJRB.

Lobo (Big Tree). The second Big Tree record to be
distributed by Atlantic Records was released this
week and went right on WCFL, WIXY and WOKY.

Stevie Wonder (Tamla) has released his third
single from the Grammy-award-winning album
"Innervisions," It went directly on CKLW and KJR.

Olivia Newton-John (MCA) has released her follow-
up to the top~five hit "Let Me Be There." People
are not waiting for country crossover. It was
picked at WIXY and WFOM.

Grand Funk

Ltobo
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Columbia Ups Bonuso

B NEW YORK — Bruce Lund-
vall, vice president, marketing,
Columbia Records, has announced
the promotion of Edward Bonuso
to the position of associate
director, budget administration,
Columbia Records. In his new
position, Bonuso will be respon-
sible for the preparation. of
budgets for Columbia distribution
and will review all other market-

ing budgets. He will report
directly to Lundbvall.
Bernstein Joins Col

Coast A&R Staff

B LOS ANGELES — Ted Feigin,
vice president Columbia Records
a&r, west coast, has. announced
the appointment of Ellen Bern-
stein as a&r coordinator of the
San Francisco branch office.

Prior to her new assignment,
Ms. Bernstein worked as artist liai-
son and assistant coordinator of
a&r in San Francisco. She will re-
port directly to Feigin and will
coordinate recording, album and
single release activities for artists
currently on the label and will be
in charge of acquiring new talent
for Columbia Records in the Bay
Area.

ABC Pubbery Ups Cowin

B LOS ANGELES—The announce-
ment of Kerry Cowin as head of
administration of ABC/Dunhill
Music, Inc. (BM!) and American
Broadcasting Music, Inc. (ASCAP)
has been made by Gerald Teifer,
vice president and general man-
ager of the ABC Music Publishing
subsidiaries.

Ms. Cowin will report directly
to the general manager and will
continue to supervise the copy-
right and licensing departments as
well as assuming the responsibili-
ties of domestic and foreign ad-
ministration.

Korvettes ‘Mame’ Push

B NEW YORK—The national pro-
motion and merchandising cam-
paign Warner Bros. Records has
planned to herald the release of its
“Mame’”’ original soundtrack al-
bum will be launched with dis-
play and advertising tie-ins with
twenty-three Korvette stores in
the East. Window displays will
feature color stills from the film,
mobiles, two giant posters and a
variety of costume sketches by the
award-winning costume designer
Theodora Van Runkle.

Ivan Mogull Celebrates His 50th Birthday
And 43 Years of Music Business Success

B NEW YORK—Ivan Mogull, just
50 years old this week, (the occa-
sion was celebrated last Sunday
with a gala bash at Sardi’s) is well
on his way to realizing his ambi-
tion—to have a music company
of his own in every country in the
world. He's spent 43 years putting
together writing teams, writers
with publishers, artists with re-
cord companies, record com-
panies—and, in the process, a
pretty fair publishing catalog for
himself.
Basic Co.

Today, his basic firm is lvan
Mogull Music, the name he uses
in all countries where he operates.
He has his own Harvard Music,
Inc. which is BMI affiliated, as are
Misirlou Music Inc. and Marcia
Music Co. Crestview and Muir-
field are two ASCAP firms which
he operates for the Nat King Cole
family. Roberd Music Corp. is his
BMI firm with Eddie Heywood.
Very recently, he set up his first
SESAC firm—Peter David Music
Co., named after his two sons.

Late in 1973, Mogull was a
member of the group that bought
the Scranton Record Pressing
plant from Capitol Industries. And
during the past several years, he
has become a compiler of song
folios, utilizing music from many
other publishers. Among his titles

A youthful lvan Mogull.

have been the “Charley Pride
Song Folio,” several Jose Feliciano
song books and folios by Joe
South, Tommy Roe and others.
Licensing
He licenses songs from his own
catalogs to other print publishers
on a non-exclusive basis, and his
catalog includes standards like
“Nature Boy,” “Misirlou,” “Don’t
Take Your Love From Me,” “I
Understand,” “A Worried Man,”
“You Can Have Her,” ‘“‘After the
Lights Go Down Dow,” “Tossin’
and Turnin’*” and various re-
newals he has obtained from
Mabel Wayne, Henry Nemo, and
(Continued on page 60)
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Hear their
new album:
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Alive, happy and now recording for Capitol Records.
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on tour

March 27-30
Ebbett’s Field
Denver, Colorado

April 1

Southern Methodist University
McFarland Auditorium

Dallas, Texas

April 3
Armadillo World Headquarters
Austin, Texas

April 4-7
Liberty Hall
Houston, Texas

April 8
The Great Southeast Music Hall
Atlanta, Georgia
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RADIO WERLD

W CLEVELAND—It seems that pro-
gressive free form radio is alive
and doing well in Cleveland,
Ohio at WMMS-FM. That's not
just the opinion of PD John Gor-
man, but seems to be borne out
by the Jan./Feb. ARB. The station
came in fourth in the % hour
averages, Monday to Sunday, 6
a.m. to midnight, 124-. They were
behind all-talk WERE, MOR-
WGAR, and beautiful music-
WDOK. But they came in #1 in
adults 18-34, men 18-34, and men
18-49, and #2 in adults 18-49,
teens, and women 18-34.

This all being done without
a tight playlist; in fact, without a
playlist of any kind. In the old
free-form  fashion, the music
comes in to music coordinator
Donna Halper, and everybody
gets to hear and vote on all al-
bums and singles. If the selection
gets a low vote, it's put into the
“Last Chance” bin for a month,
where it could get a second
chance if there is good action on
it elsewhere, or someone on the
staff re-considers its possibilities.
Records with a good vote will go
into the ‘Star Box” where they
remain for about a month, to be
played a couple of times a day.
Then they are filed in the library,
where they remain forever avail-
able for play. All music comes
under consideration, according to
Gorman—jazz and folk too, with
the main emphasis on rock. But
even bubblegum music will get its
hearing, and if the sound is right,
and somebody wants to play it, it
will get on.

With each member of the line-
up programming his or her shift,
there has to be strong communi-
cation among all the people at the
station. Gorman emphasizes the
kind of communal understanding

that exists with all the staff:
“Everybody really enjoys what
they’'re doing, and likes each

Blue Thumb Bash

EDITOR: BEVERLY MAGID

WMMS-FM: Free Form Fun and Profit

other off the air as well. The ages
range from 20 to 43, and no one
is programming their own ego on
the air. Although we stress indi-
vidual personalities, it's also
stressed not to program for your-
self, but strictly with the listener
in mind.” The line-up is Debbie

Ullman 6-10 a.m. . . . Len Gold-
berg 10 a.m.-2 p.m. . . . Denny
Sanders 6-10 p.m. . . . Steve Lush-

baugh, Kid Leo (Leo Travaglinte)

2-6 a.m. . . . Donna Halper, Matt
the Cat (Matthew Lapczynski)
weekends . . . Jeff Kizbach, pro-

duction director . . . Ed Ference,
news director.

Since the station wants to stay
as close to the community as pos-
sible, they sponsor concerts, and
also tape twice-weekly at local
clubs for broadcasting on the air.
Some of the community-oriented
programs include: “Student
Rights,” concerning rights and
problems of high school and col-
lege students; “Jabberwocky,”
which probes local community af-
fairs; ‘“Archie Rothman’s Time
Machine,” a weekly series featur-
ing excerpts of old radio series,
interviews and sometimes original
plays; “Untitled,” which gives
each of the staff a turn at ““doing
their own thing,” such as an hour
of Polish rock, early acoustic
music and the b’ sides of singles.
Also, on Sunday mornings, there
is a program of entire albums,
some new, some imported, some
old and obscure.

In a city which Gorman sees as
young and aware in terms of
music, he feels that the station,
with its emphasis on personality,
and open-end music policy, is
able to reach out and touch the
listener personally. Also with little
management interference and a
congenial staff, they all seem to
be having fun and profit in the
process.

Seen at a party to celebrate the inclusion of Blue Thumb acts on the Midnight Special
are, from left, co-hosts Bob Krasnow, Chairman of the Board of Blue Thumb; Burt
Sugarman, executive producer of the Midnight Special (NBC); John Densmore, RW’s
Beverly Magid, and Robbie Krieger. Densmore and Krieger are members of the Blue
Thumb's Butts Band.
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J&D LISTENING POST

By BEVERLY MAGID

M WNBC (New York) . . . PD Pat Whitley an-
nounces most happily that for the first time in
station history, WNBC will be consistent music, 24
hours a day, seven days a week. All talk and sports
{as soon as the present hockey playoffs are com-
pleted) will be gone and the format will be a con-
temporary, up-tempo MOR, with no hard, hard
stuff. They will be promoting the station as “‘the
only radio station you’ll ever need.” The line-up,
. just completed, will be Don Imus 6-10 a.m. . . .
Bob FltZSlmmon (from WNEW-AM) 10 a.m.- 2 p.m. . . . Steve Lundy
{from KROQ and KFRC) 2-6 p.m. . Ass't PD Al Brady (was PD at
WXLO-FM) 6-8 p.m. . . . Wolfman lack 8 p.m.-midnight . . . Dick Sum-
mer (WPLJ-FM) midnight-6 a.m.

WRC (Washington, D. C)) . . . Gordon Peil, former promotion direc-
tor at WMAL-AM has been named program director, effective March 25.

WDAI-FM (Chicago) . . . Bill Todd, formerly PD at WKRQ-FM, is the
new program director as announced by general manager Roger Turn-
beaugh.

KQV (Pittsburgh) . . .
do 2-6 p.m. shift.

WPLJ-FM (New York)
morning person.

WLS (Chicago) . . . Personality Bob Sirott gave his all for charity, and
volunteered to streak in public at noontime if over $500 was collected
on the corner in front of the station. When the total was exceeded,
there was Sirott wrapped in a cape, ready to make good on his promise.
However, both Sirott and the public were spared by the intervention
of the gendarmes who sped him off after just a mere flash.

WKLO (Louisville) . . . More radio streaking! Morning man (some-
thing really happens to those guys in the a.m.) Bill Love decided to do
his entire show a-la-streaking. Considering that the studio has a glass-
front on the street showcase, it could have been a broadcast version
on the Playgirl center-section, but Love kept his console table between
him and the public’s imagination while he did his shift au naturel.

WRKO (Boston) . . . PD Paul Kirby will also be programming the
oldies with John Gambling Il assuming operational responsibilities.
Meanwhile, WRKO-AM won the Tom Phillips Award for public service
given by the United Press International of New England. The award was
in recognition of the program ““Generation Show on Human Sexuality”
produced by China Altman.

Los Angeles . . . Two new radio syndication services . . . Oidar,
produced by Doug Andrews, is a monthly three hour program which
features current and old hits in a futuristic setting. Programmed as
though coming from the 21st century, it also will feature interviews
with artists, news items, bulletins, data all with the futuristic over-
tones. Included in the 45 stations already signed up are WMAK, KDWB,
WAPE, WKLO, KROY. For further info contact Doug Andrews at (213)
980-8063 or at 4558 Coldwater Canyon, Studio City, Ca. 91604.

Also new is JWC Syndications which offers the Jerry St. James Show,
a daily music (top 40) and interview program spotlighting current hits
and interviews with Las Vegas and Hollywood entertainers. This is a
taped program, to be kept by the station, which also includes a mini-
program log as well as a record of the music clearing houses involved
with the various musical selections. If interested contact JWC at 1240"2
North June St., Hollywood 90038.

WDRC (Hartford) . . . VP and PD Charles Parker feels that the Pulse
totals published in all the radio publications should have also empha-
sized the RSA (Radio Survey Area) figures for the market as well as the
Hartford County totals. Pulse does not compute shares for this part of
the survey, nor calculate a total for all the stations, but in the Hartford
RSA, WTIC has 478, WDRC has 332 and WPOP 131.

Rick Shaw (from WXLO-FM) joined line-up to

. Jim Kerr (WLS weekends) will be the new
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Joe Porterw

produced Gladys