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Digital Audio Tape 

■ Walk-Ins Welcome 
■ Make Your Own Cassettes 

With Our Self Serve Copy Center 
■ Major Label Quality Using The Largest 

KABA Duplicating System 
In The Southeast 

■ Custom Length Cassettes On Volume 
Orders Using Our Own Loading System 

■ One Million Units Annual Capacity 
■ Price Quotes Available On Volume Orders 
■ Reel, Cassette, Dat And F-1 Source 

Machines Available 

A 
JO SON 

ENTERPRISES, INC. 

Cassette Express 
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INSIDE 

ALL ABOUT THE COVER 

MIKE REID 

If there’s anyone in Music city who 
qualifies as a modern-day Renaissance 
man, it’s Mike Reid. A two-time Grammy 
winner, Reid is the kind of songwriter who 
knows howto touch people with a poignance 
that he brings to the smallest moments of 
everyday life. But, just as importantly, Reid 
is a powerful performer, as capable of romp¬ 
ing through an uptempo number like “Keep 
On Walking,” as he is of breathing intimacy 
into his upcoming single “Call Home,” or 
the hushed "I Can't Make You Love Me,” a 
highlight of Bonnie Raitt’s acclaimed Luck 
Of The Draw album. 

With Twilight Town, Reid’s recently 
released Columbia project, the singer/ 
songwriter stakes out a piece of turf that’s 
both universal and deeply personal. Whether 
celebrating the value of blue collar America 
(“Man With A Hammer,” "Workin’ With The 
Right Tools”) orthe perils of love and affec¬ 
tion (“Back In The Fire," "Love Without 
Mercy”), Mike Reid affects a wide array of 
people. 

Of course, what else would you expect 
from a guy who’s written hits for everyone 
from Collin Raye (“In This Life”) tothe Judds 
("Born To Be Blue”), Tanya Tucker ("Some 
Kind Of Trouble”) to Alabama ("Forever’s 
As Far As I'll Go”)? Now, Mike Reid intro¬ 
duces his new disc Twilight Town. 
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ARISTA NASHVILLE. 1 

PAM TILLIS 
HOMEWARD PARNELL 

LOVE WITHOUT 

LEE ROY 

MERCY 
Last year, USA TODAY 

proclaimed him "Bound for 
glory...The next big star.” This 

year, Lee Roy Parnell fulfilled that 
promise with the Top 3 smash 
“What Kind Of Fool Do You 
Think I Am.” His winning 
streak continues with his 
follow-up hit, the soulful 
“Love Without Mercy.” 

LOOKING 
ANGEL 

Her GOLD debut album 
showed Pam Tillis to be one of 
the most exciting and original 
writer/performers in Country 
today, and her acclaimed 

follow-up album is further proof. 
The lead track, 

“Shake The Sugar Tree,” 
is already the first smash 

from an album 10 hits deep. 
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AVISTA 

MICHELLE 
WRIGHT 

NOW & THEN 
"She could sing the Yellow 

Pages and capture an 
audience,” says the Miami 
Herald, but Michelle Wright 
sticks to great songs like her 

Top Ten hit 
“Take It Like A Man.” 

Canada’s most popular Country 
artist is about to deliver a 

powerful message to radio with 
the emotion-charged smash 
“He Would Be Sixteen.” 

RADNEY 
FOSTER 
DEL RIO, 
TX 1959 

In the ’80s, he rocked the 
country as half of FOSTER & 
LLOYD. Now, Radney Foster 

goes back to his Texas roots for 
a powerful step forward. His 
acclaimed solo debut album 
features the smash lead track 
“Just Call Me Lonesome." 
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Parnell Packs 
A Merciless Punch 
Management: Mike Robertson, Label: Arista, Booking: Triad Artists 

—Michael Hight 

Parnell 

Coming off of his first Top-10 single "What Kind Of Fool Do You 
Think I Am,” Lee Roy Parnell is finally seeing the benefits of 17 years of 
professional gigging. Parnell was one of the first few artists signed to 
Arista Nashville back in 1989, but watched his first disc meet with 
disappointing radio support. His second album, Love Without Mercy, 
represents a change in sound and has already doubled the sales of his 
debut outing. 

“I had some different things I wanted to do on this record,” Lee Roy 
admits. “We wanted to make a guitar record as opposed to an R&B record 
like the first one. For the first record, we cut the songs that I was doing 
live and we cut with the band and it was a fair representation of what I 
was doing at the time. For the second one, there was some conscious 
effort to lay off the horns and concentrate more on the guitar—simplify 
things a little. We cut 16 songs for this album and we were really careful 
about what we chose. Looking at the album as a whole, it strikes me as 
a very natural musical progression." 

Lee Roy’s brand new single/video is the title cut, “Love Without 
Mercy,” a tender song written by Don Pfrimmer and Mike Reid that is 
already faring well at radio. The song comes from PolyGram Music 
International, where Lee Roy writes, and he loved it so much, he lobbied 
for it, even though Arista felt lukewarm. 

“They felt that it might have been too bluesy for the album, but I 
wanted to approach it very simply, you know, no extras. That’s become 
a test for me—if my voice and guitar can’t portray the lyric and sell a song, 
there’s no amount of production that’s going to make it right and we 
probably won’t cut it.” 

Labels Dance With Country Club DJ 
Ronald E. Burt Productions 
Country Music Night Club consultant, programmer. Cowboys, Dallas, Texas. 

“If they keep pushing remixes, the dance craze will be a quick 
fad,” claims Ronald E. Burt. “Let the disco people keep that. In most 
cases, country remixes are just extended versions anyway. It’s the 
two-step songs and line dances that people want. Country people like 
the three-minute song, they want the meat and potatoes, 
and they want to dance. They come to get away and find 
an alternative to other music—they’re digging the lyrics.” 

Burt started making a list of the week’s best dance 
songs and sending them to Dallas area label reps. Soon the 
reports started making their way to Nashville and before 
long, label marketing departments started calling him di¬ 
rectly for advice. 

“If I have a tape and permission, I will play what I feel 
are the most danceable songs on the tape, to get a test 
response,” Burt explains. “Periodically, I’ll slip in some new 
songs without saying anything and see if it keeps the dancers out 
on the floor.” Burt then supplies clients (labels, artists, managers) 
with a report which ranks the album’s best potential club cuts 
along with comments about each song’s danceability and crowd 
response. 

According to the Texas dance-club D.J., the two-step and line 
dances are the most popular club dances. “The Freeze is the most 
popular line dance, then there’s the Tush Push and the Louie...they 
are all a little different from one area to another. In Dallas, we love 

to three-step, although everywhere 
else in the country they two-step.” 

What is it like to be a country 
club jock? “My job is to keep the 
crowd pumped. Even if I bring them 
down to a slow ballad, it has to have 
heart and soul to make people want to 
grab another beer as they start thinking 
about their divorces and cash prob¬ 
lems. Country lyrics mess with their 
minds." The top three songs on Burt’s 
Top Twenty-Five Dance Songs chart (9/ 
20/92) are: “No One Else On Earth,” 
Wynonna; "Seminole Wind” John Ander¬ 
son; and “Cadillac Ranch,” Chris LeDoux. 

Ronald E. Burt — DavidM. Ross 
PACE 6 MUSIC ROW OCTOBER 8, 1992 
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The Real Deal 
Management—Bobby Roberts, Stephanie Maynard; 
Label—Giant Records; Booking—Bobby Roberts Company 

“We have found that rodeo fans and country fans have a lot in 
common— the demographics tend to be the same,” says Stephanie 
Maynard of the Bobby Roberts Co. She and Bobby Roberts decided to 
co-manage artist Libby Hurley about a year ago and since that time have 
helped her secure endorsement deals with rodeo attire companies such 
as Roper clothing and Resistol Hats, as well as sign with Giant Records 
and producer James Stroud. The shapely blond stylist also had several 
singles released on Epic Records (mid ’80s) and was nominated for ACM 
New Vocalist of the Year in 1987. 

"The people who go to rodeos also go to concerts, buy country 
music albums and wear western clothing,” Stephanie continues. “Libby 
is the real deal. She wears the cowboy hat and wranglers and boots— 
and what she rodeos in is what she will wear on stage.” 

Libby finished in 1991 among the top 25 in the WPRA world 
standings and second in the southeastern Circuit. Much like artist Chris 

LeDoux, she has been very successful on the rodeo circuit and used 
that exposure to help build her music career. 

Libby grew up on an Arkansas ranch where her father raised 
Longhorn cattle and Quarter horses and in High School she was 
named four-time Arkansas Rodeo Association all around champion. 

Last year she got to 
about 100 rodeos (she 
competes in the barrel 
racer category) with her 
horse, B-17, and put 
65,000 miles on her 
truck. After competing 
during the day she then 
performs at night. 

Libby’s new single 
“The Beginning of the 
End Of The Line” has 
just been released. The 
video has been added 
to CMT and TNN. —David M. Ross 

Libby Hurley 

Chart Talk: Travis & Raye Score Huge 
Hot Singles: 
Billboard (Sept. 26): “In This Life,” Collin Raye (Epic, 7-2*); “Seminole Wind,” 
John Anderson (BNA, 24-16*); “We Shall Be Free,” Garth Brooks (Liberty, 30-19*); 
“Bubba Shot the Jukebox,” Mark Chesnutt (MCA/SBK, 50-41*); High Debut—'Tm 
In A Hurry,” Alabama (RCA, 57*). 
R&R (Sept. 25): “If I Didn't Have You,” Randy Travis (WB, 7-2*); "Letting Go,” 
Suzy Bogguss (Liberty, 19-12’); "If There Hadn't Been You,” Billy Dean (Liberty, 
24-17*); “Watch Me,” Lorrie Morgan (BNA, 25-18*); “Bubba Shot The Jukebox” 
(28-20*); "I'm In A Hurry” (35-24*); Most Added— 
”1 Cross My Heart,” George Strait (MCA, 115 adds, 
debut 44*). 
Gavin Report (Sept. 18): “If I Didn't Have You” 
(14-9*); "Seminole Wind” (20-15*); “Lord Have 
Mercy...,” Travis Tritt (WB, 22-17*); “We Shall Be 
Free” (24-19*); “Bubba Shot The Jukebox” (39-
30*); Most Added—’’Lonesome Standard Time,” 
Kathy Mattea (Mercury, 158 adds, debut 39’). 

Collin Raye has scored another huge 
hit with his current heart-tugger “In This 
Life.” It looks like an across-the-board #1, 
having scaled to the top of R&R and Gavin 
and just a spot away on BB. Randy Travis 
is back in the Top-10 in a big way with his 
catchy “If I Didn’t Have,” after peaking in the 
teens with his last single “I’d Surrender All.” 
Chesnutt’s “Bubba” is no surprise as a break¬ 
out single as it charted regularly in BBzs an 
Album Track and was an instant Music Row 
Album Cut chart-topper when Longnecks 
and Short Stories came out last April. MCA 
Sr. VP of Marketing & Sales, Walt Wilson, 
reports that Longnecks... is over 450,000 
units (not counting Record Club sales); no 
surprises either with Garth Brooks’ chart 
performance, as “Free” scorches up all of the trades. 

Alabama’s upbeat effort is showing strong early gains as are Hal 
Ketchum’s new one “Sure Love” (Curb), Tanya Tucker’s “Two 
Sparrows In A Hurricane” (Liberty), Kathy Mattea’s comeback “Lone¬ 
some Standard Time” and Clinton Gregory’s “Who Needs It” (SOR). 

Corner” (Curb) Sawyer Brown’s fourth consecutive Top-10. 
A couple of noteworthy stall-outs of recent weeks. Ricky Van 

Shelton’s seemingly undaunted Top-10 chart streak ends abruptly 
with his Elvis remake “Wear My Ring Around Your Neck” (Colum¬ 
bia), posting slow upward movement in BB and Gavin, and 
backward momentum in R&R. Paul Overstreet, also a regular on 
the Top-10, failed to convert with his latest “Me And My Baby” (RCA) 
and radio regulars Dwight Yoakam and Patty Loveless only 

managed a Top-30 showing with their duet, “Send A 
Message To My Heart” (Wamer/Reprise). 

The changing climate at country radio over the last 
couple of years has meant no more sure hits for sure names. 
A quick look at Billhoard’s Top-50 Country singles chart 
(Sept. 26) shows that only 13 acts in the Top-50 (30%) have 
had a radio career of 5 years or more (and that’s counting 
Wynonna). Not counting duplicate entries, 31 new acts appear. 
Hot Albums: 
Billy Ray Cyrus has spent his 17th week atop the Billboard 

Top-200 Albums chart with his debut release, Some Gave All 
(Mercury), beating Vanilla Ice’s 7b The Extreme to break the 
record for the longest #1 streak for a debut disc. Three country discs 
have a stronghold in the Top-10—Billy Ray, Garth Brooks’ Beyond 
The Season (Liberty) and Vince Gill’s I Still Believe In You (MCA), 

, which, after only 2 weeks, flies from *23-10. MCA labelmate 
Trisha Yearwood receives the Power Pick, climbing 26 notches 

K to #52. A total of 12 country albums appear in the Top-50. 
Besides those mentioned above, bulletted discs on the BB 

I I Country LP Chart include Collin Raye’s In This Life (Epic), 
entering the Top-10; Wynonna’s debut, which surpassed the 
platinum point a while back, still shows strong sales and the 
Honeymoon In Vegas soundtrack continues to move up¬ 
ward, camping in the Top-5. Martina McBride’s debut 
disc has risen steadily the past few weeks (53*) due, in 
part, to her opening slots for Garth Brooks and her new, 
hitbound single “That’s Me.” And, though his sales 

numbers are only so-so, Marty Stuart’s This One’s GonnaHurt You 
disc is popular at radio, hanging in the Top-5 in Music Row's Album 
airplay chart since its release in early July. Stuart also contributed in 
the writing of 3 out of the top 4 Album cuts—’’You’re Right I’m 
Wrong,” by George Strait, “A Little Bit Of Love,” by Wynonna and 
his own recording of “Down Home.” 

—Michael Hight 
PACE? MUSIC ROW OCTOBER 8, 1 »92 

Other significant movers include Lorrie Morgan’s BNA debut “Watch 
Me,” Brooks & Dunn’s “Lost And Found” (Arista) and “Cafe On The 



We’re printing at 9 over 250 and it 
still doesn’t sog up. 

I know, the harder you hit it, the 
. better it gets. 

Listen to that high hat. 
It’s stiff. 
Yeah, and it’s not squashed. 
No, it’s not compressing at all. 
That’s pretty amazing. 

What’s amazing is the noise floor. 
What noise floor? I don’t hear 

any noise. 
Right! 
Hey, this sound’s got everything 

I need. 
It’s got depth all right. You can hear 

everything-way back in there. 
Clarity, punch, depth-that’s it. 

You heard it. Ampex 499. 
I’d say it was audibly superior. 
I’d say it just sounds better. 

AMPEX 
Ampex Recording Media Corporation, 401 Broadway. M.S. 22-02, Redwood City, CA 94063-3199 (415) 367-3809 © 1992 Ampex Recording Media Corporation 
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Nelson Gets The Word 
BY DAVID M. ROSS 

• THOMAS NELSON ACQUIRES 
WORD. Word Records which employs 550 
people and generates annual revenues of 
$100 million, was purchased by the Thomas 
Nelson Company, the world’s largest pub¬ 
lisher of Christian and Inspirational books 
(revenues of $93 million) for $72 million in 
cash. Word was formed in 1950 in Waco, 
Texas by Jerrell McCracken with the release 
of “The Game Of Life” a song about a 
fictional football game between good and 
evil. 

Word artists include Amy Grant, Sandi 
Patti, Petra, Wayne Watson and Deniece 
Williams. They also publish Christian and 
inspirational books. Word will retain its dis¬ 
tinctive identity under its new union with 
Thomas Nelson, Inc. 
• TWISTED PROSE. Tired of the same 
hum-drum routine? A Killing Froth; Or On 
Edge At The Edge should be just the lozenge 
to soothe those frazzled music biz nerves. 
This collection of "humorous" essays written 
by quiet, shy and well-mannered (when 
asleep) Billboard country music editor, Ed¬ 
ward Morris, will definitely re-orient your 
understanding of the finer points of exist¬ 
ence. The book is available for the sum of 
$6.95 plus $2.50 P&H from Storm Coast 
Press, P.O. Box 150934, Nashville, TN 37215. 
This likeable tome includes lines like, “Few 
things provide me with as much joy as 
ascribing the worst possible motives to people 

whose actions distress me,” or “There is noth¬ 
ing quite so humiliating as being forcibly 
introduced to a cat.” Warning: reading this 
material may cause grey matter shrinkage. 
• HARASSMENT. Former Cashbox em¬ 
ployee Melissa Johnson has filed a lawsuit in 
Circuit Court against the magazine and its 
Nashville office director Mark Wagner claim¬ 
ing that he harassed her and pressured her into 
sex. The suit alleges that Wagner, “insisted that 
the plaintiff work late....approached her and 
demanded they have sex relations. Although 
the plaintiff consented, she felt pressure to 
have sex relations with Mark Wagner.” 
• REEVES SUES CYRUS. Grand Ole Opry 
star Del Reeves has filed suit in Davidson 
County Chancery Court against Billy Ray Cyrus, 
claiming Reeves is owed royalties from an 
agreement that the two signed in 1988. Accord¬ 
ing to the lawsuit, this agreement said that if 
Del Reeves Productions, Inc. was able to 
secure a recording contract for Cyrus, then 
Reeves would get 8% of the suggested retail list 
price of all records sold from Cyrus’ first album 
and 15% of his gross earnings in the entertain¬ 
ment industry. (An average new artist record¬ 
ing contract only gives the artist 7-10% of the 
suggested retail price, and out of that total the 
producer is usually given around 3% ) 
• KEN KICKS. Manager Ken Kragen stood 
up for country artist rights when he objected to 
unfair treatment by Tonight Show producer 
Helen Kushnick who also manages host Jay 
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Nanci Griffith, Russell Smith and Susan Longacre backstage at the Harlan Howard Birthday 
Bash to benefit the N.S.A.I., in the BMI parking lot. 

BNA head Ric Peppin presents John Anderson with the new label’s first Gold Record Award 
for John’ LP Seminole Wind. 

Leno. Essentially, she had banned Travis 
Tritt from ever performing on the Tonight 
Show because Tritt had refused to cancel an 
appearance on the Arsenio show. Following 
the incident, the 'Tonight Show then canceled 
another Kragen client, Trisha Yearwood and 
didn’t offer her another date. “I don’t want to 
be in a war. The only thing I have to gain is 
to stop this,” said Kragen. “The Tonight 
people will tell you they dropped Trisha for 
George Strait, but they never offered me an 
alternate date for Trisha. If this is someone 
you wanted on the show, you would auto¬ 
matically offer another date.” 

Although most publicists were wary of 
coming forward to support Kragen’s com¬ 
plaint, other stories of similar strongarm 
tactics by Kushnick surfaced. The contro¬ 
versy was picked up by the L.A. newspaper 
and resulted in Kushnick being asked to 
resign from the show by the network. 
• SEASON OF CHANGE. It’s fall and the 
rosters they are a changing. Ricky Skaggs 
and Charlie Daniels have left their Sony 
home. At the BMG/RCA building, the vener¬ 
able Ronnie Milsap and The Oak Ridge Boys 
have both patted the Doggie goodbye. 
Daniels and Milsap will both be new 
labelmates at Liberty. Nashville morning 
man Gerry House has left MCA’s roster as 
well. 

"Our right brain 
works, too” 

(we do our own ads) 

• bill paying services 
• computerized song catalogs 
• resumes, credits, lyrics & 

other desktop publishing 
• computer consultation for 
home or business use 

Sherrill & Weir, Inc. 
BUSINESS MANAGEMENT CONSULTANTS 

P.O. BOX 121722 
NASHVILLE, TENNESSEE 37212-1722 

TELEPHONE (615) 269-6755 

LEFT BRAIN SERVICES 
FOR RIGHT BRAIN PEOPLE 
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TOUR 92 

BOOKING AGENCY 
SURVEY 

BY SUSAN AVERY 

Nashville’s booking agency 

business has been feeling the ef¬ 

fects of the changes that are re¬ 

shaping the world. Although, the 

transformations are not as sud¬ 

den or dramatic as the fall of the 

Berlin Wall or the breakup of the 

Soviet Union, there has been a 

gradual evolution in response to 

worldwide trends. 

One undeniable trend is the growing 
popularity of Nashville acts, both in the U.S. 
and internationally. Nearly every agent par¬ 
ticipating in Music Row’s fourth annual sur¬ 
vey reported that bookings are higher than 
last year, with overall increases ranging from 

! 10-40%. 
"It’s not a fad,” says Tony Conway of 

Buddy Lee Attractions, who estimates a 31% 
increase in number of dates booked this year 
versus last. “I just think that a lot of people 
have discovered facts and figures about 
what’s been going on for years anyway.” He 
credits the new SoundScan charts — and 
Garth Brooks — for opening “a number of 
doors that were never really closed but were 
only halfway open. It’s just opened up a 
whole, new, younger audience for country 
music.” 

Nashville is experiencing "one of the 
most explosive growth periods in country 
music history, competing with New York 
and L.A. more than ever,” says Ron Baird of 
Creative Artists Agency, who estimates that 

I Clint Black’s ticket sales are up 49% over last 
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year. About ten months ago CAA moved its 
Nashville roster from Beverly Hills to a new 
office here; Baird predicts there will probably 
be more moves here by other major New York 
and L.A. agencies. 

Nashville’s touring success is not limited to 
country music, although that is the biggest 
portion of it. Contemporary Christian music, 
too, “continues to grow at a phenomenal rate,” 
notes Charles Dorris of Charles Dorris & Asso¬ 
ciates. 

At the same time, the recession has made 
an impact. Except for the biggest superstars 
and hottest new acts, who seem to be reces¬ 
sion-proof, ticket sales have been inconsistent. 
Many agents also report increased competition 
for dates due to the large number of new artists 
touring. 

“While we are seeing great success with 
Clint’s tour, we’re also getting a first-hand 
pulse on the economy in the U.S., and it is 
nowhere near recovered, nor is it on the full 
path of recovery,” says Ron Baird. "The top end 
of the business is doing very well. The middle 
end of the business, which encompasses most 
of the artists, is doing very mixed. And at the 
bottom level, which is the brand-new artists, 
there’s a 'hotness factor’ to reckon with." 

The “Hotness Factor” 
The “hotness factor,” at least to the extent 

it has appeared in country music this year (with 
Billy Ray Cyrus the most often-cited example), 
seems to be a relatively new development. 

One agency that has seen an increase in 
bookings but a decrease in ticket sales ob¬ 
serves that “people are always looking for the 
hot new acts, which puts some of the older 
established acts on the back burner.” As an¬ 
other agent notes, “Thank God for Branson, 
Missouri, because it employs a lot of artists 
who would have a difficult time making the 
same amount of revenue out in the rest of the 
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country.” 
One measure of an artist’s “hotness” is 

! how quickly the act can afford the elaborate, 
state-of-the-art productions that audiences 
are coming to expect from superstars. Clint 
Black, for example, travels with six tour 
buses and six semi tractor-trailers; Garth 
Brooks tours with six buses and seven semis. 
Each of these entourages employs over 50 
people and would be impossible to support 
without major ticket sales. 

At Triad Artists, the up-and-coming acts 
showing the fastest growth — "Brooks and 
Dunn, followed closely by Mary-Chapin 
Carpenter,” according to agent Rick Shipp— 
are also the ones with new, larger-scale 
productions in the works. “I think that’s a 
trend that is not going to end,” Shipp con¬ 
firms. 

"If an act has a strong record out, they’re 
going to do business,” says Entertainment 
Artists’ Dan Wojcik, who notes that Sawyer 
Brown will do “way over 200 dates” this year 
and is coming out with a "big time” produc¬ 
tion this month. (For further insights into the 
high-tech stage production world, see the 
article on pg. 21) 

Corporate Sponsorships 

Endorsements and tour sponsorships 
are another measure of an artist’s "hotness.” 
These arrangements, increasingly pursued 
by booking agencies not only to assist in the 
costs of touring but also to advance their 
artists’ careers, vary widely in structure and 
scope. 

At William Morris Agency, Tanya Tucker 
just closed a deal with Black Velvet that will 
include point-of-purchase promotional items 
in addition to tour sponsorship. The Texas 
Tornados have a far-reaching endorsement 
deal with Miller Lite that will include their 
likeness on point-of-purchase displays, print 
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ads, videos, and even trailers. Travis Tritt’s 
1993 tour (another new high-tech produc¬ 
tion) will be sponsored by Budweiser. Charlie 
Daniels has an endorsement with Dickies 
work clothes. Sandi Patti has the Interna¬ 
tional Bible Society and Chick-Fil-A. Some of 
these deals were made through other sectors 
of the artist’s career team such as the man¬ 
ager or the publicist. “Our whole philosophy 
is to be part of a group all working in the 
same direction, that moves an artist’s career 
forward,” says the agency’s Paul Moore. “It 
sounds trite, but communication is the key.” 

At Buddy Lee, Willie Nelson has a very 
lucrative tour sponsorship/endorsement deal 
with Jose Cuervo Tequila that will total more 
than $2 million over two years, according to 
Tony Conway. In addition to helping with 

with Miller Lite and Harley Davidson for Davis 
Daniel, who also has a Washburn Guitar en¬ 
dorsement. “It’s a competitive environment 
out there,” notes Vice President Ray Singer. 

In some ways, Nashville’s "good old boy” 
network is giving way to more of a big¬ 
business orientation. Computers and fax ma¬ 
chines are now mandatory, and booking agents 
are finding themselves paying more attention 
to world events and economic trends. 

The International Market 
Several Nashville agents report strong over¬ 

seas growth. According to Tony Conway, the 
international market is "absolutely increasing.” 
Buddy Lee artists touring Europe this year 
included the Highwaymen, Emmylou Harris, 
Bill Monroe, and Wild Rose. At Triad, Rick 
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rates of the Mississipi and the 
Kentucky HeadHunters, have seen 

that started up in Tokyo,” 
says Wojcik. 

In Canada, some agents 
note a slowdown due to 
economic problems. 
Wojcik, however, says that 
his acts, particularly the Pi-

growth there. 
Charles Dorris says his Christian artists 

(especially White Heart but also Kenny Marks, 
First Call, Wes King, and others) have seen 
growth all over the world: Australia, New 
Zealand, Germany, Finland, Norway, Hol¬ 
land, Canada, Asia, South America, and even 
South Africa. An upcoming $50,000 White 
Heart tour of Brazil will include a free 

about 70 dates a year, it includes 
print ads and in-store displays. 
Also in the works at the agency 
are negotiations with Revlon for 
Trisha Yearwood, and other cor¬ 
porate sponsors for Tracy 
Lawrence, Doug Stone, and Ricky 
Van Shelton. According to 
Conway, corporate sponsors are 
“getting fewer and farther be¬ 
tween. It’s not becoming more 
difficult, it’s just that there’s not 
very many corporate sponsors 
out there who want to be in¬ 
volved in tours. They have other 
agendas.” 

Ron Baird at CAA claims that 
“more and more, sponsorship is 
not exclusively limited to tour¬ 
ing.” His agency recently ac¬ 
quired a McDonald’s endorse¬ 
ment for Dwight Yoakam and is 
administering a Frontier Jeans 
sponsorship for Billy Dean. Both 
of these are image-associated 
rather than tour-associated en¬ 
dorsements. "Generally most of 
it revolves around the company 
paying the artist to appear in a 
commercial, to be a spokesper¬ 
son, or for the use of their like¬ 
ness,” says Baird. Of course, tour 
sponsorships continue; Clint 
Black’s tour was endorsed by 
Miller Lite for the second year in 
a row. 

Miller Lite is also sponsoring Alan 
Jackson’s 92-93 tour, and Triad’s Rick Shipp 
says more sponsorships are in the works for 
other artists. Starstruck Talent is planning a 
sponsorship for Reba McEntire in 1993, and 
a number of other agencies also report 
sponsorship plans. Horizon Talent, which 
replaced the former Celebrity International, 
is reportedly negotiating endorsement deals 

Shipp says the Bellamy 
Brothers are selling 
major tickets in Eu¬ 
rope, where they are 
perceived as pop stars, 
and Mary-Chapin Car¬ 
penter is set to go over 
there soon. Ron Baird 
says CAA is "dabbling 
with the idea” of a 
promotional tour in 
Europe for Clint Black, 
but there are "no com¬ 
mitments at this time.” 

Though there is 
a great interest in the 
European market for 
Nashville acts, there is 
also hesitation. Be¬ 
sides the cost of over¬ 
seas transportation, 
complications arise 
from fluctuating ex¬ 
change rates and po¬ 
litical uncertainties. “If 
Europe would decide 
what they wanted to 
do with their coalition, 
it would be a lot 
easier,” says Dan 
Wojcik. “It’s really hard 
to structure a deal or 
figure out what your 
costs are going to be 
before going over 
there because they 

change so dramatically. There’s business over 
there, but it’s hard to figure out what a fair 
dollar value is.” 

In Japan, where some agents expected a 
slowdown due to political problems, country 
music’s “hotness factor” seems to be bubbling. 
Quite a few Nashville acts are making festival 
and concert appearances there these days. 
"Maybe it has to do with a new country station 

concert in a 20,000-seat sta¬ 
dium — funded through inter¬ 
national missions acting as con¬ 
cert promoters. 

U.S. Venue Trends 
In the U.S., where most 

of Nashville’s booking activity 
is focused, agents report strong 
markets in the Southeast, Mid¬ 
west, Texas, and Southwest. 
The Northeast and Northwest 
might be down slightly or level 
with last year. It depends on 
the artist, the venue, and the 
weather. “Obviously, Hurricane 
Andrew affected the business 
prospects in South Florida for 
the short run,” says Paul Moore 
at William Morris. “Buttosingle 
out one region of the country, 
I can’t say there’s any one do¬ 
ing better than another.” 

As for the types of ven¬ 
ues, many agents see an in¬ 
crease in club bookings and 
also in the number of clubs 
booking country music. Con¬ 
cert halls and theaters seem to 
be doing well. Also, there are 
more performing arts centers 
opening up to country, and the 
shed business is doing better 
than last year. Meanwhile, fes¬ 
tivals, theme parks, and fairs 
continue as strong markets. 

Fairs have become more competitive, 
not only with their productions but also with 
their promotional strategies, according to 
Moore, who became head of the William 
Morris Fair Department when it was moved 
to Nashville this summer. "We’re seeing the 
fairs forced into a situation of having to 

Ron Baird 

Charles Dorris 

Rick Shipp 

Tony Conway 
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Dan Wojcik 
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Your Christian Concert Connection 

Phone (615) 320-1990 
FAX (615) 320-5083 

110 30th Ave. North 
Nashville, TN 37203 

ACAPPELLA 
PATTY CABRERA 
STEVE CAMP 

BRUCE CARROLL 
MORGAN CRYAR 
CLIFTON DAVIS 
FIRST CALL 
STEVE GEYER 

compete with other venues in their market 
where they’ve never had to do that before,” 
he says. "They’ve got to have good sound and 
lights to compete, to get the acts to go there, 
and they’ve got to have good marketing and 
advertising strategies in order to draw the 
people.” 

Moore says the Ohio State Fair learned 
that lesson the hard way this year. “They had 
probably one of the best talent lineups in the 
history of the fair, and yet they really didn’t do 
the business they wanted to. In the end 
analysis, they realized they had not spent 
enough to advertise the shows. They adver¬ 
tised the fair, but that’s not the same thing. 
You gotta let the people know who’s gonna 
be there.” 

Of course the "hotter” the artist, the less 
advertising is needed. As Paul Moore ob¬ 
serves, “It’s probably going to cost more to 
promote a date on a ’60s rock & roll nostalgia 
act than it would to promote a date on Garth 
Brooks, because on Garth Brooks, you run 
one ad and it sells out. On a ’60s rock & roll 
nostalgia package, you probably have to run 
20, 30, 40 ads to get it to sell out.” 

Promotion of a show is generally left up 
to the buyer, with guidance from the agency 
and help from the artist’s manager or publi¬ 
cist. Of course every deal is different, but 
usually the cost of advertising and promotion 

KIM HILL 
JAG 

JC CREW 
WES KING 

KENNY MARKS 
TONY MELENDEZ 
CINDY MORGAN 

NICOLE 

TWILA PARIS 
PRISM 

RACHEL RACHEL 
PAUL SMITH 

MICHELE WAGNER 
WAYNE WATSON 
WHITE HEART 

AGAPELAND CHILDREN’S TOUR 

agent. Also, this is usually 
done only for new artists. 

At the superstar level 
in country music, merchan¬ 
dising—of T-shirts, ban¬ 
danas, and other tour sou¬ 
venirs—has become big 

I is counted as a show cost and deducted along I 
I with other expenses before the profits are split. | 
One new trend in country touring is the 
growing use of TV advertising. 

In order to maximize the effectiveness of 
the promotion (and also maximize profits) 
some agencies are becoming more involved in 
the advertising process. Charles Dorris, for 
example, now often puts minimum promotion | 
requirements into contracts with talent buyers. 
“It’s not enough for them to buy the date,” says 
Dorris. “They must promote it properly. So we 
require a proposed promotion plan, including 
radio time buys and specific schedules, plus 
direct mail to a minimum of 5,000 consumers.” 
He says this strategy is usually unnecessary for 
the big fairs, festivals, and theme parks because 
“they know what they’re doing,” but it has been 
succesful with the agency’s major buyers, small 
concert halls and large churches. 

Another new promotional strategy Dorris 
has pursued is getting record companies to 
contribute marketing dollars. For a package 
tour this fall featuring White Heart; Rachel, 

i Rachel; and J.C. Crew (who are all on different 
labels), Dorris got the labels to contribute 
$10,000 each to help fund tour posters and 

! radio spots. This type of promotional support 
from labels occurs in country music touring 

] also, but usually the labels buy the advertising 
i directly instead of going through the booking 

business. “Major artists can make , 
tens of thousands of dollars per show 
on their merchandising,” says Ron Baird. “In 
some cases they can almost equal their artist 
fees in their merchandising sales. Of course, 
that’s only the hottest artists that are doing 
that, and it doesn’t happen all the time.” 

A number of agents express concern 
about the percentages of merchandising con¬ 
cessions demanded by venues. Concession 
deals vary widely in the industry, ranging 
from as high as 40% down to 10% or even 
zero or a flat fee rather than a percentage. 
“There’s a lot more competition for venues to 
get certain shows,” notes Dan Wojcik. “Some 
of the venues are lowering their concessions 
a little. It depends on how badly they need 
the business.” 

“I’ll catch a lot of hell from some of the 
buildings on this, but I don’t think the venues 
deserve one penny from the artist’s conces¬ 
sions,” says Rick Shipp. "They’re making 
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money from parking, pop¬ 
corn, and cokes, and the 
artist doesn’t make a per¬ 
centage of that.” He says 
he cuts some deals with 
nothing — "Give them six 
T-shirts and get them out of 

the way. They’re all trying to make 
money from as many different aspects 

of it as they can, and there’s nothing wrong 
with that. It’s just that I don’t think they 
should be making any money off my artists’ 
T-shirts,” Shipp asserts. 

As for other trends in contracts with 
venues and promoters, agencies generally 
report more bargaining with talent buyers, 
who seem to be "sharper” than ever. As a 
result, agents themselves must be sharper. 
"It’s my job to go out and fight for every dollar 

that I can get for the artist,” says Shipp, 
’’whether I get it on the front end or the back 
end or in between.” 

Summary 
There are more venues for country music 

than ever before, and more people going to see 
country than ever before. Costs are up due to 
larger productions, higher salaries for road 
personnel, computerization in booking agency 
offices, and overseas touring, but business is 
also up. In spite of the recession, everyone is 
looking forward to 1993. 

Agents continue to pursue more creative 
booking strategies, package tours, sponsor¬ 
ships, promotion techniques, and contracts 
with talent buyers. There is definitely more of 
a big-business orientation — and more compe¬ 
tition — in the industry, but at the same time, 

Nashville remains a close-knit community 
with a strong spirit of cooperation. Talent 
Group International, for example, a new 
agency that recently took over the Harp 
Agency’s roster, is one of the many agencies 
in town that maintains close communication 
with other agencies in order to book acts not 
on their roster. 

“Sometimes competition can be ruthless, 
especially in rock & roll,” says CAA’s Ron 
Baird. “Fortunately, country music hasn’t got 
there yet. We route tours with consideration 
of where other headliners are playing. I’d like 
to issue a challenge to Nashville: That we 
continue this very honorable and ethical 
practice of working together. Keep the com¬ 
petition fierce, but with integrity.” 

The Career Development Company 
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819 18th Avenue South 
Nashville, TN 37203 
Phone 615-320-7041 
Fax 615-320-0856 

Contact 
• Dan Wojcik, President 
• Rob Battle, Vice President 
• Tim Tye, Vice President 

For information concerning... 

Kentucky HeadHunters 
Sawyer Brown 
J.J. White 
Eddy Raven 
Lacy J. Dalton 
The Normaltown Flyers 
Pirates Of The Mississippi 
Jason D. Williams 
Earl Thomas Conley 
Gary Stewart 
The Guess Who 
Butch Myers 
The Legendary Goose 

Creek Symphony 
Norman Lee Schaffer 
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Unless otherwise noted, all addresses are 
Nashville, TN; area code is (615). 

ACE PRODUCTIONS 
P.O. Box 292725, 37229-2725. 889-1147 
(FAX 885-3259) 
Agent: Jim Case. 
Representing: James Dixon, Johnny Eagle, Billy 
Crash Craddock, Nanzel Felts, Melba Montgom¬ 
ery, Ferlin Husky, Jimmy C. Newman, Tommy 
Overstreet. 

AL EMBRY INTERNATIONAL 
P.O. Box 231 62, 37202.327-4074 
(FAX 329-4777) 
Agent: Al Embry 
Representing: Tabitha Fair, Jerry Lee Lewis 
(Plus others by special arrangement with 
management.) 

AMBASSADOR ARTISTS AGENCY 
P.O. Box 50358 37205. 370-4700 
(FAX 661-4344) 
Agents: Wes Yoder, Tim Grable. 
Representing: Buddy Green, Craig Smith, 
David Meece, DeGarmo & Key, Don Francisco, 
Ed Kerr, Harvest, Stephen Wiley, Trace Balin, 
Rick Crawford, Kellye Huff, True 4 U, Legend. 

AMERICAN CONCERT Sr TOURING CO. 
I P.O. Box 24599, 37202. 244-2290 
I (FAX 244-9570) 
i Agents: Jesse Garon, Pres; Mark Scott; Connie 
I Edwards; Sara Walker; Wesley Haynes. 
i Representing: Dan Seals, Charly McClain, 
Wayne Massey, Rhonda Gunn, Mickey Gilley, 
Johnny Rivers. 

ARNE BRAV ASSOCIATES 
4143 Arno Rd., Franklin, 37064. 791-4422 
(FAX 791-8767) 
Agents: Arne Brav, Jo Brav. 
Representing: Bill Miller, Don Henry, Kennedy-

I Rose, Pierce Pettis, J. Fred Knobloch, Livingston 
I Taylor. 

THE BEACHAM AGENCY 
P.O. Box 125, 37202. 327-0777 

i (FAX 327-1 328) 
I Agent: Dick Beacham, Steve Thurman, Rob 
Robinson. 

' Representing: Joe Diffie, Collin Raye, Becky 
Hobbs, Tim McGraw, The Pipefitters with Lou 

I Diamond Phillips, The Rip Tones, Rex Allen Jr. 
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I Representing: David Houston. (Agency also 
handles large non-exclusive roster.) 
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Campbell, Paulette Carlson, Mark Chesnutt, 
Jess! Colter, John Conlee, Danny Davis & The 
Nashville Brass, Linda Davis, Dean Dillon, 
Dixiana, Dixie Chicks, George Fox, Cleve 
Francis, William Lee Golden, Great Plains, 
Emmylou Harris, The Highwaymen, Wayion 
Jennings, Doug Kershaw, Sammy Kershaw, 
Amazing Kreskin, Tracy Lawrence, Robin Lee, 
Live-N-Kickin, Martina McBride, The 
McCarters, Neal McCoy, Roger Miller, Bill 
Monroe & The Bluegrass Boys, Lorrie Morgan, 
Dude Mowrey, Willie Nelson & Family, Riders 
In The Sky, Dennis Robbins, Billy Joe Royal, 
Ricky Van Shelton, Roger Springer, Doug 
Stone, Marty Stuart, Karen Tobin, Steve 
Wariner, B.B. Watson, joy White, Jett Williams 
& The Drifting Cowboys, Williams & Ree, Wild 
Rose, Tom Wopat, Al Wyntor & Katie Haas, 
Trisha Yearwood, Zaca Creek. (Also others for 
fairs only.) 

THE BOBBY ROBERTS COMPANY, INC. 
P.O. Box 2977, Hendersonville, 37077. 859-8899 
(FAX 859-2200) 
Agents: Billy Aerts, Stephanie Maynard, Bobby 
Roberts, Kenny Woodward, Bob Younts. 
Representing: John Anderson, Bobby Bare, Jeff 
Chance, Libby Hurley, The Kendalls, Mel 
McDaniel, Jeannie C. Riley, Johnny Russell, Shelly 
West, Mark Earner, The Forester Sisters. 

CENTURY II PROMOTIONS, INC. 
P.O. Box 40707, 37204-0707. 385-5700 
(FAX 385-9992) 
Agents: Sonny Simmons, Beckie Simmons, 
Teresa Simmons, P.A. Simmons, Bonnie 
Lawson, Jackie Habetz. 
Representing: Kingsmen, Gold City, Heaven 
Bound, Perrys, Greenes, Dixie Echoes, J.D. 
Sumner & The Stamps, Jeff & Sheri Easter, The 
Fox Brothers, Anchormen, Trailblazers, 
Telestials, Lesters, Nashville Gospel Brass, The 
McKeithens, Lulu Roman, Chuckwagon Gang, 
Karen Peck & New Rover, Bo Hinson & 
Purpose, Ronnie Hinson. 

BUDDY LEE ATTRACTIONS 
38 Music Sq. E., #300, 37203. 244-4336 
(FAX 726-0429) 
Agents: Tony Conway, Pres.; Joe Harris, VP; Paul 
Lohr, VP; Dave Schuder, GM; jimmy Zmudka; 
Kevin Neal; Jeff Pringle; Buddy Lee, CEO; Jerry 
Rivers. (Also New York, Kansas City, and Los 
Angeles offices) 
Representing: Lynn Anderson, Asleep At The 
Wheel, Hoyt Axton, Garth Brooks, Stacy Dean 

THE BOX OFFICE 
1010 16th Ave. 5. 37212. 256-5400 
(FAX 256-5440) 
Agent: Charley White, J.B. Owen, Bill Watkins. 
Representing: Phil Campbell, Rebecca Holden, 
David Lynn Jones, Darren Rhodes, David Frizzell, 
Pearl River, Southern Reign. (Plus others by 
arrangement with management.) 

Contact: Wade Staley 
615-859-3571 
Fax 851-0915 
P.O. Box 22147 

Nashville, TN 37202-2147 

Eagle Models 
10 15 45 

We Build 
Custom Interiors 

BILLY DEATON TALENT AGENCY 
I 1300 Division, Suite 102, 37203. 244-4259 
(FAX 242-11 77) 

I Agents: Billy Deaton. 

SALES • SERVICE 
• LEASING 

New & Used Coaches 

LEASING BY THE DAY, WEEK 
OR YEAR 
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CHARLES DORRIS 
& ASSOCIATES 
110 30th Ave. N., 37203. 
320-1990 (FAX 320-5083) 
Agents: Charles Dorris, 
Monty Stallins, Chris 
Kearney, David Breen. 

Representing: Patty Cabrera, 
r Steve Camp, Bruce Carroll, Morgan 
Cryar, First Call, John Fischer, Steve Geyer, 

Kim Hill, J.C. Crew, JAG, Wes King, Kenny 
Marks, Cindy Morgan, Twila Paris, Prism, 
Rachel Rachel, Paul Smith, Michele Wagner, 
White Heart. 

CIRCUIT RIDER TALENT & MANAGEMENT 
123 Walton Ferry Rd., 2nd Fl., Hendersonville, 
37205. 824-1947 (FAX 264-0462) 
Agent: Linda Dotson, Shauna Eagle. 
Representing: Sheb Wooley, Ben Colder, Buck 
Trent, Alton McClain, Scarborough, Mike Wells, 
The Caswells, Cary Adkins, Shauna D., Skip 
Scarborogh, Soulmates. 

CREATIVE ARTISTS AGENCY, INC. 
3310 West End Ave., 5th FL, 37203. 383-8787 
(FAX 383-4947) 
Agents: Ron Baird, John Huie. 
Representing: Clint Black, Steven Curtis 
Chapman, D.C. Talk, Billy Dean, Amy Grant, 
Little Texas, Paul Overstreet, Dolly Parton, 
Michael W. Smith, Russ Taff, Dwight Yoakam. 
(Additional roster through Beverly Hills office.) 

CRESCENT MOON TALENT INC. 
20 Music Sq. W., 37203. 254-7553 
(FAX 244-4858) 
Agents: Bill Puryear, Bruce Binkley, Chip Staley, 
Tom Diffenderfer, Debi Dowdy. 
Representing: The Wigs, The Velcro Pygmies, 

®Liz Qrtgory Paient 
Agency Traductions 

Stop By Our SRO Booth »21 1 

Liz Gregory • 615-329-4878 
1018 17th Ave. S., Ste.12 

_Nashville, TN 37212 

4004 

BELTLINE 

SUITE I IO 

DALLAS 

TEXAS 

75244 

214/661 5222 

TAX 

214/934-3935 

1991 
WINNER 

1989 
WINNER 

1988 
WINNER 

INDEPENDENT CONSULTANTS SPECIALIZING IN: 

• RECORDING AND BROADCAST FACILITY DESIGN AND PLANNING 

•ARCHITECTURAL ACOUSTICS 

• NOISE AND VIBRATION CONTROL 

•TECHNICALSYSTEMS DESIGN 
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Exquisite Fashion, Freedom Of Expression, 
Government Cheese, The Icons, Tyrone Smith 
Revue, Walk The West, No Idea, Fifth Cliff, The 
Chillbumps, The Hammerheads, P.S. (Dump your 
boyfriend), Big Fish, The Pengwins, The Head Of 
Phineas Gage, Prime Time, The Dusters, 
Nonchalant, Thumper and the Plaid Rabbits, 
Nervous Melvin and the Mistakes, Sam I Am, The 
Fundamentals. 

DALE MORRIS & ASSOCIATES 
¡8181 9th Ave. S., 37203. 327-3400 
■ (FAX 327-0331) 
I Agents: Barbara Hardin, Eddie Rhines, Tim 
i Morris. 
I Representing: Alabama, Confederate Railroad, 
I Ray Kennedy, Donna Ulisse. 

DON FOWLER & ASSOCIATES 
50 Music Sq. W., #205, 37203. 321-5323 
(FAX 321-5138) 
Agent: Don Fowler. 
Representing: Dave & Sugar, Vicki Bird, BOT, 
The Marcy Brothers, Bandit Brothers, Branson 
Brothers, Suzi Deveraux, Ashley Evans, Hal 
Gibson, The Kendalls, LeGarde Twins, Charlie 
McCoy, Scott McQuaig, Sonny Shroyer (also 
Kitty Wells not exclusive). 

ENTERTAINMENT ARTISTS 
819 18th Ave. S., 37203. 320-7041 (FAX 320-

¡ 0856) 
Agents: Dan Wojcik, Pres.; Rob Battle; Tim Tye. 
Representing: Sawyer Brown, Kentucky 
HeadHunters, Lacy J. Dalton, Pirates of the 
Mississippi, Gary Stewart, Butch Myers, Jason D. 
Williams, J.J. White, The Guess Who, Eddy Raven, 
The Normaltown Flyers, Norman Lee Schaffer, 
The Legendary Goose Creek Symphony. 

ERV WOOLSEY AGENCY 
1000 18th Ave. S., 37212. 329-2402 

i (FAX 327-4917) 
Agent: Danny O'Brian, Vice Pres. 

I Representing: George Strait, Aaron Barker. 

GROUP H, NASHVILLE 
P.O. Box 290824, 37229. 754-1230 
(FAX 754-1299) 

I Agents: Robin Allen, Mark Hellman. 
Representing: Southern Wind, "1964", Bertice 
Berry, Jane L. Powell & Co., The Fabulous 
Flashbacks, Willie Tyler & Lester, Tim Settimi. 

HARPER & ASSOCIATES 
P.O. Box 144, Goodlettsville, 37072. 851-4500 
(FAX 851-9461) 
Agents: Herman Harper, Ed Harper, Clay Harper, 
left Harper. 
Representing: The Florida Boys, The Nelons, 
Dixie Melody 8oys, The Singing Americans, The 
Speers, Mid South, Kelly Nelon Thompson, 
Cathedral Quartet, Wendy Bagwell & The 
Sunliters, Bishops, Lewis Family, McGruders, 
Spencers, King Dorn Heirs, The Reinhardts, The 
McKameys, Perfect Heart, White River. 

HORIZON TALENT 
¡ 2500 Hillsboro Rd. #200, 37212. 269-6614 
(FAX 297-0014) 

’ Agents: Ray Singer, Tom Laffey. 
Representing: Davis Daniel, Carl Perkins, 
Charlie Rich, Matt Tyler. 

JEFF ROBERTS & ASSOCIATES 
P.O. Box 2437, Hendersonville, 37077. 
859-7040 (FAX 859-6504) 
Agents: Jeff Roberts, Pres.; Randy Humphries; 
Ron Cantrell; Chris Bradds. 
Representing: Margaret Becker, Benny Hester, 
Jeff Moore & The Distance, Bob Bennett, 
Charlie Peacock, P.I.D., Susan Aston, Rick Cua, 
D.O.C., Out Of The Grey, Michele Pillar, Two 
Hearts, Allies, John Michael Talbot, John Schlitt 
(lead singer of Petra). (Others non-exclusive) 

JOE TAYLOR ARTIST AGENCY 
j 48 Music Sq. E., 37203. 242-5588 
I (FAX 242-5587) 
I Agents: Joe Taylor, Brent Taylor, Dolores 

Smiley. 
Representing: Jim Glaser, Billie Jo Spears, Betty 
Key, J.D. Hart. (Also many non-exclusives) 

KEITH CASE & ASSOCIATES 
59 Music Sq. W„ 37203. 327-4646 
(FAX 327-4949) 
Agents: Keith Case, Owner; Denise Stiff, 

I Associate; Lee Olsen, Associate; Chris Cioffi, 
Associate; Andrea Compton, Associate. 
Representing: Alison Krauss & Union Station; 
Barenberg, Douglas & Meyer; The Dillards; The 
Fairfield Four; Guy Clark; Jerry Douglas; John 
Hartford; The Nashvile Bluegrass Band; Peter 
Rowan; Robert Earl Keen, Jr.; The Seldom Scene; 
Tim O'Brien & The O'Boys; Townes Van Zandt; 
The Red Clay Ramblers; Pat Alger; Lynn Morris 
Band; The Del McCoury Band; The Cox Family. 

KEY TALENT INC. 
I P.O. Box 121656, 37212. 242-2461 
(FAX 327-0371) 

: Agent: Jimmy Key. 
I Representing: Bobby Joe Bratcher, Lisa Zanghi. 

LIB HATCHER AGENCY 
1610 16th Ave. S., P.O. Box 121137, 37212. 

J 383-7258 (FAX 269-7828) 
I Agent: Jeff Davis. 

Representing: Randy Travis. 
■ 

MARV DENNIS & ASSOCIATES 
1002 18th Ave. S., 37212. 320-7022 
(FAX 320-7109) 
Agents: Marv Dennis, jerry Nichols. 

¡ Representing: Branson Brothers, Jeff Herndon. 

McFadden & associates, inc. 
818 18th Ave. S. 37203.242-1500 
(FAX 255-7200) 
Agents: Stan Barnett, Doug Walker. 
Representing: Billy Ray Cyrus, Buck Owens, 
Gene Watson, Johnny Lee, DeAnna Cox. 
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I saw the light 

I've been baptised 

By the fire in your touch 

I 
And the flame in your eyes 
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MONTEREY ARTISTS, INC. 
33 Music Sq. W., Suite 1 06-
8, 37203. 726-0950 
(FAX 256-0241) 
Agents: Steve Dahl, Bobby 
Cudd, Cindy Crimes, Buck 

k Williams, Steve Hoiberg. 
Representing: Acoustic Alchemy, 

4/ Cactus Brothers, Chet Atkins, Dixie 
Dregs, Hal Ketchum, Highway 101, Hoodoo 

Gurus, Jeff Knight, John Michael Montgomery, 
John Prine, Junior Brown, k.d. lang, Kelly Willis, 
Lionel Cartwright, Lyle Lovett, Mac McAnally, 
Matraca Berg, Maura O'Connell, McBride & 
The Ride, Michelle Wright, Molly & the 
Heymakers, Nitty Gritty Dirt Band, Oingo 
Boingo, Ricky Skaggs, Special Beat, Sweethearts 
of the Rodeo, The Connells, Tom Kell, Wayland 

I Patton, Widespread Panic, Wylie & The Wild 
West Show. (Additional L.A. office roster) 

MUSIC SQUARE TALENT AGENCY 
11 Music Sq. E„ #204, 37203. 742-8845 
(FAX 254-6732) 

I Agents: Allen Whitcomb, Peggy Bradley. 
Representing: Larry Boone. 

NASHVILLE INTERNATIONAL 
ENTERTAINMENT GROUP 
P.O. Box 121076, 37212-1076. 244-5357 or 
254-3464 (FAX 244-4466 or 244-5385) 
Agent: Reggie M. Churchwell. 

] Representing: Sonny "Enos" Shroyer, Kathi Hart, 
Howard Lips, Wayne Nance, Morgantown, Kelly 
MacLaine, Anna's Daughters. 

NORTH AMERICAN TOURS 
128 Volunteer Dr., Hendersonville, 37075. 

I 822-1401 (FAX 822-5565) 
Agent: C.K. Spurlock, Owner/Pres. 
Representing: Kenny Rogers. 

PRATER BOOKING AND MANAGEMENT 
1114 17th Ave. S., #101, 37212. 321-8586 

I (FAX 321-4450) 
Agents: Jim Prater, Debra Patten. 
Representing: Billy Crash Craddock, Ricky Lynn 

I Gregg, Sandy Powell, Darrell Gene, Jack Adams, 
Josh Logan. 

PRO TOURS, INC. 
1321 Murfreesboro Rd., Suite 1 00, 3721 7. 
361-5200 (FAX 361-6359) 

I Agent: Steve Pritchard. 
Representing: Wynonna Judd. 

STARSTRUCK ENTERTAINMENT 
P.O. Box 121996, 37212. 742-8835 

I (FAX 256-7686) 
Agent: Mike Allen. 
Representing: Reba McEntire. 

THE TALENT AGENCY 
P.O. Box 1040, Hendersonville, 37077. 822-1143 

I (FAX 824-6846) 
Agent: Reggie Mac, Lane Cross. 

j Representing: Alex Houston, Conway Twitty, 
George Jones, Loretta Lynn, Mike Snider, Vern 
Gosdin, Mario Martin, Jerry Reed, Craig Allen 

, Sanford, Jack Robertson, Lariat. 

TALENT GROUP INTERNATIONAL 
1 1321 Murfreesboro Rd., #600, 37217. 
360-9931 (FAX 360-9972) 
Agents: Bill Quisenberry, Jeff Norris, Frank 
Wilkens, Terry Jennings. 
Representing: Johnny Paycheck, David Allan 
Coe, Razzy Bailey, Russell Smith, Charlie Chase, 
Howie Damron & Top Priority, Jim Dandy & 
Black Oak Arkansas, Sharon Corbitt, Steve 
Cooper & Canyon, The Gibsons, Billy Baker, 
Brett Mitchell, 27 South, Almost Persuaded, 
Toby Jugg, Roughrider, Rhymshot, Darrell 
McCall, Mark Alan & The Blaze, Jimmy 

! Compton & Big Money. 

TESSIER MARSH TALENT 
505 Canton Pass, Madison, 37115. 868-3440 

j (FAX 865-1655) 
I Agents: Rena Marsh, Pres.; Florence Tessier, 
Vice Pres. 
Representing: Freddy Hart & The Heartbeats, 
Carlton, Diane Jordan, The Heartbeats, Eastern 

I Sky, New Roads, Tom Grant, File', Donna 
Fargo. 

Recognizing 
Special People Is 
Our Business. 

The music industry is one of a kind. And Allied knows it. As 
the industry's insurance specialists, our individually-tailored policies 
provide concert liability coverage for everything from performers’ 
custom trailers and buses to office equipment and band equipment. 

For competitive rates and 24-hour claims service, call Allied — 
the entertainment and amusement industry experts. Because when it 
comes to specialty insurance, all Allied customers are distinguished 
recipients. 

ALLIED SPECIALTY INSURANCE, INC. 
10451 Gulf Boulevard • Treasure Island, Florida 33706 

(813) 367-6900 • In Florida 1-800-282-6776 
Outside Florida 1-800-237-3355 • FAX (813) 367-1407 

Serving the entire spectrum of specialty insurance needs. 

NASHVILLE • CHICAGO • SAN ANTONIO 
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TOP BILLING 
P.O. Box 121089, 37212. 327-1133 
(FAX 327-1199) 
Agents: Tandy Rice, Debbie Green, Marjorie 
Rice. 
Representing: Jim Ed Brown Show, Jerry 
Clower, Cotton Ivy, Terryl "Bubba" Bechtol, 
Chonda Pierce. 

TRIAD ARTISTS 
1114 1 7th Ave. S., 37212. 321 -4090 
(FAX 321-0477) 
Agents: Rick Shipp, James Yelich, Wally 

I Saukerson, Greg Oswald. 
Representing: Alan Jackson; Baillie And The 
Boys; Brooks & Dunn; Corbin/Hanner; 
Diamond Rio; Glen Campbell; Jim Lauderdale; 
Jimmie Dale Gilmore; Larry Stewart; Lee Roy 
Parnell; Marty Brown; Mary-Chapin Carpenter; 
Matthews, Wright & King; Pam Tillis; Patty 
Loveless; Prairie Oyster; Radney Foster; Restless 
Heart; Suzy Bogguss; The Bellamy Brothers; Tim 
Mensy; Tracy Byrd; Vince Gill. (Additional roster 
through L.A. office) 

WILLIAM MORRIS AGENCY 
j 2325 Crestmoor Rd., 3721 5-2027. 385-0310 
(FAX 297-6694) 
Agents: Jeffrey Beals, Steve Brallier, Joyce 
Hardy, Gayle Holcomb, Barry Jeffrey, Bob 

I Kinkead, Steve Lassiter, Paul Moore, Bill Ruff, 
I Sol Saffian, Ray Shelide, Jill Wheeler. 

Representing: America, Boy Howdy, T. Graham 
Brown, Billy Burnette, Carlene Carter, Mark 
Collie, Rob Crosby, Rodney Crowell, The Charlie 
Daniels Band, Martin Delray, John Denver, The 
Desert Rose Band, Holly Dunn, Skip Ewing, Exile, 
Larry Catlin & The Catlin Brothers, Crystal Gayle, 
Clinton Gregory, Merle Haggard, Jason, Shelby 
Lynne, Kathy Mattea, The Mavericks, Ronnie 
Milsap, Gary Morris, Juice Newton, The Oak 
Ridge Boys, Mark O'Connor, K.T. Oslin, Marie 
Osmond, Eddie Rabbitt, Ronna Reeves, Mike 
Reid, The Remingtons, Shenandoah, T.G. 
Sheppard, Jo-El Sonnier, Ray Stevens, Texas 
Tornados, Aaron Tippin, Travis Tritt, Tanya 
Tucker, Kevin Welch, Lari White, Michael White, 
Don Williams, Hank Williams Jr., Tammy 
Wynette. Contemporary Christian Roster: 
Angelo & Veronica, African Children's Choir, Lisa 
Bevil, Boys Choir of Harlem, Michael English, Billy 
and Sarah Gaines, David Mullen, Sandi Patti, 
Petra, Take 6, Kathy Trocolli, Sheila Walsh. 
(Additional roster through Beverly Hills and N.Y. 
offices.) 

WORLD CLASS TALENT 
1522 Demonbreun, 37203. 244-1964 
(FAX 256-8772) 

I Agents: JoAnn Berry, Ginger Anderson, Terry 
J Cline, David Kiswiney, Keith Miller, Lee Pharris. 
' Representing: Bill Anderson, Darryl & Don Ellis, 
j Earl Thomas Conley, Ralph Emery, Janie Fricke, 
I Rich Grissom, Tom T. Hall, Head East, Ray Wylie 

TOUR 92 
Hubbard, Michael Johnson, 
Brenda Lee, Barbara 
Mandrell, Irlene Mandrell, 
Louise Mandrell, Michael 
Martin Murphey, Moore & 
Moore, Sylvia Hutton, 
Johnny Rodriguez, Hank 
Thompson, The Whites. Other 
artists by special arrangement with 
management. Company's American West 
Agency division represents Michael Martin 
Murphey, Red Steagall, Sons Of The San 
Joaquin, Don Edwards, Waddie Mitchell. 

cassette inserts labels. 

Full service printing capabilities, 
specializing in graphic design. 

118 20th Avenue South Nashville. TN 37203 

320-1195 FAX 329-4811 

Make sure your image is in harmony 
with your music. Let us design your 

Garth Brooks • Alan Jackson • Wynonna Judd • Billy Ray Cyrus • Vince Gill • Charlie Daniels • The Oak Ridge Boys • Martina McBride • Diamond 
Rio • Kenny Rogers • Dolly Parton • Restless Heart • Ronnie Milsap • Benny Wilson • Faith No More • Dan Fogelberg "Jimmy Buffett • Ringo Starr 
• R.E.M. • Faster Pussycat* Erasure • Megadeth • Psychedelic Furs • The Squeeze • Iggy Pop • Amy Grant • Michael W. Smith *The Lynch Mob 

219 Space Park Drive 
Nashville, TN 37211 

615-781-2777 iiliiiiiiiiiiiiiiiiiiiih 
BANDIT//LITES' 

Charlotte • London 

10624 Dutchtown Road 
Knoxville, TN 37922 

615-675-0880 
FAX 615-675-0883 
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Now moving to digital is just sound economics. 

SONY 



TOUR 92 

BUDGETS 
BLOSSOM WITH 
PRODUCTION FEVER 

BY DAVID M. ROSS 

z z t’s dangerous to make the assump-
• • I tion that every artist should get into 

I what I call an arms race,” sutes 
William Morris Agency Vice Presi¬ 

dent, Jeffrey Beals, referring to the growing 
use of more equipment on the road. “Re¬ 
marks about production are quantitative and 
have nothing to do with the quality of the 
presentation. I would be unhappy if our 
business evolved, or as some people say 
mutated, as it has in some of the other art 
forms to where a cynic might say it is all 
packaging and no content.” 

Buddy Lee Attractions President, Tony 
Conway, doesn’t exactly agree. “You have to 
give more than the public is expecting, to 
grab them, and get them back. So yes, I think 
it is necessary now and in the future for acts 
to carry production just to compete with each 
other. It’s getting more sophisticated and 
bigger all the time. Clint has an earthquake, 
Randy has a whole adobe village....it’s part of 
the show, it’s theatrics, it’s entertainment and 
it adds to the visual aid of what you are 
presenting.” 

Ever since Garth Brooks shook the tour 
circuit with his “rock arena-size” production, 
other country headliners such as Randy Travis, 
Reba McEntire, and Clint Black have been 
taking notice and expanding their presenta¬ 
tions as well. However, the pathway to esca¬ 
lating production and special effects also 
leads to higher costs which can be devastat¬ 
ing to an artist’s bottom line. 

“You’re dealing with the overall costs of 
putting on a show which affects ticket price 
and that also affects your ability to sell tickets 
which is balanced against the value of the 
tickets,” states manager Bob Titley, whose 
artists include Kathy Mattea and Brooks & 
Dunn. "Timing is always critical in the devel¬ 
opment of any career and there comes a time 
when there is an expectation from both fans 
and industry of a bigger look and more for the 
money.” Mattea has recently added a series 
of new production touches to her show, and 
B&D is reportedly planning an enlarged 
presentation for their next tour. 

Dan Wojcik of Entertainment Artists re¬ 
ports, "Sawyer Brown is coming out with a 
bigger production next month. It will be pretty 
impressive with large scale sound and lights. 
They’re still rehearsing and working on it.” 
Paul Moore of William Morris Agency says, 
“Some of the promoters are asking, 'Gee, why 
do they need all this stuff?’ quite frankly, it’s not 
that they need it per se, but that it is expected. 
The audience is demanding it—you’ve got to 
give them want they want—that’s show busi¬ 
ness.” 

Perhaps the most hotly debated issue 
about production is how much is enough. “I 

I don’t care how many bells and whistles you 
I have,” says Steve Dahl of Monterey Artists. "It 
is the songs that people are coming to hear.” 
However, Dahl does acknowledge that, “each 
time you go out it becomes a question of— 
are you going to give your audience the same 
thing they saw a year ago?” 

Beals also points to the fact that large-
scale productions are still relatively new to 
country. “An audience that is exposed to 
higher levels of production sophistication for 
the first time—if they like what they see and 

A-^Team Promotions 
proudly presents a showcase of 

traditional country songs 
written and performed by 

LEON 
MARTIN 

Former Fl & B recording artist for 
Atlantic, Mercury & Monument Records 

With Special Guests 
Tommy Riggs and the Stockyard Band 

STOCKYARD BULLPEN LOUNGE 
901 Second Avenue North 

Thursday, October 15, 1992 
6:30 to 7:30 p.m. 

RSVP - (615) 885-7187 
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TOUR 92 
hear—it increases their ex¬ 
pectation level for that art¬ 
ist to outdo themselves next 
time, and certainly puts 
pressure on other artists , 
who are also competing I 
for that ticket money.” 
"People buy tickets be-

cause of what they have heard on the j 
radio, or the album they purchased," insists j 

Jeff Davis, Lib Hatcher Agency Touring Di¬ 
rector. “The production investment should 1 

be directed toward making the artist sound I 
and look as best he can. What Randy’s 

Nick's 
Italian 
Deli 

Home-Cooked Pasta 

Catering Specialist! 

(615) 254 7210 
Hours: Mon-Thurs 10:30am-4:00pm 

Fri 10:30am-10:00pm 
508 5th Ave. S. • Nashville, TN 37203 

audience wants most is to see and hear. So we 
haven’t invested in lots of gimmicks and mir¬ 
rors. We’ve bought high quality big screen 
video so that anyone in the arena can sit in any 
seat and have a choice of watching the stage 
show, or watching the screens with closeups of 
Randy so they can see 
the expression on his 
face and the emotion he 
is delivering. Randy is 
using an adobe village 
stage set complete with 
canyon backdrops and 
cactus, and the players 
stand on the rooftops of 
the village. Randy uses 
the set to enhance his 
strengths—the music. 
He has a great listening 

I audience and it keeps 
I the music in the fore¬ 

front. 
“The way the tour-

I ing industry is evolving, who knows where it 
¡ will go. I’m gritting my teeth and seeing the 
; production situation as a double edged sword, 
i Every artist wants to present the most entertain¬ 

ing show possible, but at what practical rate of 
I return is it effective? I know that watching a 
I caravan of trucks going from arena to arena for 
country shows in the long run will make it hard 

i to justify the return.” 

Just what kind of money is being spent 
of some of the shows? According to Ron 
Baird at Creative Artists Agency, Clint Black’s 
current Hard Way tour employs over 54 
people on the road. They travel in 6 tour 
buses and haul the equipment in 6 semi¬ 

trailers. The stage set 
was built by the de¬ 
signers of the earth¬ 
quake exhibit at Uni¬ 
versal Studios and cost 
close to $300,000 to 
build. He is carrying 
over 100 moving 
lights. 

Tony Conway 
calls the Garth Brooks 
show the largest coun¬ 
try music show on the 
road. It employs over 
50 people on the road, 
6 tour buses and 7 
semi-trailers. “We’re 

carrying more lights than Guns & Roses," 
remarks Conway. “It’s a very simple but 
effective stage design so that Garth can play 
the entire arena and not block off the seats 
behind the stage. He brings his own rolling 
stage. The set has lots of ramps, and a built 
in hydraulic elevator.” Conway refused to 
comment on special effects for the Garth 
show but our Music Row observer reports a 
healthy dose of flashpots, a chain which 
Brooks hangs from and swings out over the 
audience, and a spectacular entry gimmick. 

So when is it really necessary for an artist 
to start dressing up their presentation, and 
can it be done without “breaking the bank?” 

"People often use dollars to replace 
creativity,” observes manager Titley. "A little 
thought can produce more bang for the 
buck—that’s been our philosophy. I put the 
entire cost of putting the show on the road in 
the context of the gate receipts. The first 
consideration is what you are carrying, to 
lease or purchase. On the purchase end there 
is a lot of very good equipment (risers, sets, 
etc.) that already exists and is not being used 
that you can refurbish and get a lot of value 
from. Then you must consider supporting 
everything with transportation and the people 
to run it. With Kathy, we had a phased plan 
to enlarge our production. The next level will 
be to add a rear projection system, but that 
will require more people to run it and up the 
cost of putting on the show. We also added 
moving lights, but instead of carrying an 
entire lighting system, we use the existing 
lighting grid as provided by the promoter, 
and then our LD hangs our moving lights and 
programs them that day. So we get the impact 
of a larger system without the cost of having 
to carry it all around. An artist needs to do 
what fits them. Don’t be overpowered by 
your production.” 

“When an act becomes a co-headliner is 

EXPERIENCE COUNTS. 
MUSIC INDUSTRY BANKING. 

“We’ve made it our business 
to know the music business.’’ 

When it come to finances, everyone in the 
music business needs an experienced arranger. 
And Brian Williams has years of experience in 
both the music business and banking. Which 
makes him the ideal person to head up the only 

full-service bank on Music Row. 
We offer specialized services such as loans against royalty 

income, loans for catalog publishing acquisitions, musical 
instruments or commercial vehicle loans, and business credit 
cards. Plus traditional banking services as well. 

Let our experienced staff help you with your financial 
arrangements. Call (615)748-4451 or stop by our office at 
1025 16th Avenue South. 

COMMITTED TO WHAT COUNTS. 
A SunTrust Bank © 1992 Third National Bank Member F.D.I.C. 

THIRD I 
NATIONAL 
BAN 

It's theatrics, 
it's entertainment 

and it adds to 
the visual aid 
of what you 

are presenting." 
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ALBUM CUT CHARTS 
# STATIONS REPORTING: 44 

H» Indicates New Entry 
R Indicates Re-Entry 

• Indicates Tie 

TOP ALBUMS TOP CUTS 
ARTIST • ALBUM • LABEL • TOTAL POINTS 

PREFERRED TRACKS (%=Degree Of Preference Within Each LP) 

9/23 10/8 
1 O BILLY RAY CYRUS -Some Gave All -Mercury -(50) 

Some Gave All 34%; -*-Wher'm I Gonna Live? 20%; She's Not Cryin' Anymore 16% 
2 2 MARTY STUART . This One’s Gonna Hurt You- MCA -(48) 

Down Home 25%; High On A Mountain Top 23%; Doin' My Time 15% 
6 3 TRAVIS TRITT -t-r-o-u-b-l-e- WB -(42) 

t-r-o-u-b-l-e 21%; A Hundred Years From Now 19%; Looking Out For Number...17% 
10 4 VINCE GILL • I Still Believe In You • MCA • (33.5) 

Don't Let Our Love Start...24%; One More Last Chance 18%; Say Hello 22% 
13 5 TRISH A YEARWOOD • Hearts In Armor -MCA -(33) 

Oh Lonesome You 27%; You Say You Will 21%; Walkaway Joe 12% 
13 6 VARIOUS ARTISTS • Honeymoon In Vegas Soundtrack • Epic • (29) 

Burning Love 34%; Suspicious Minds 24%; That's Alright 17% 
3 7 CLINT BLACK -The Hard Way -RCA -(26.5) 

The Hard Way 23%; Wake Up Yesterday 23%; When My Ship Comes In 23% 
H) 8 COLLIN RAYE • In This Life • Epic • (26) 

What They Don't Know 23%; I Want You Bad 19%; Latter Day Cowboy 15% 
4 9 ALABAMA • American Pride • RCA • (23.5) 

Pictures And Memories 26%; Hometown Honeymoon 22%; Homesick Fever 17% 
10 PAM TILLIS • Homeward Looking Angel- Arista • (23) 

How Gone Is Goodbye 17%; Cleopatra, Queen of Denial 17%; Fine, Fine, Very...17% 
5 11 MARK CHESNUTT- Longnecks & Short Stories- SBK/MCA ■ (22.5) 

Old Country 27%; Postpone The Pain 23%; Talking To Hank 23% 
8 12 WYNONNA JUDD • Wynonna • Curb/MCA • (22) 

A Little Bit Of Love (Goes...) 55%; What It Takes 23%; My Strongest Weakness 9% 
9 13 GEORGE STRAIT -Holding My Own -MCA -(21) 

You're Right I'm Wrong 67%; All Of Me (Loves All Of You); Wonderland Of Love 5% 
14 14 CHRIS LeDOUX • Whatcha Gonna Do With A Cowboy- Liberty • (19) 

Little Long-Haired Outlaw 21 %; •^■Cadillac Ranch 21%; Hooked On An 8 Second...21 % 
18 15 MARTINA McBRIDE • The Time Has Come- RCA -(18) 

True Blue Fool 50%; I Can't Sleep 11%; The Rope 11% 
7 16 MARY-CHAPIN CARPENTER ■ Come On Come On -Columbia • (16.5) 

The Bug 31%; He Thinks He’ll Keep Her 25%; Passionate Kisses 19% 
17 SAWYER BROWN • Cafe On The Corner -Curb- (16) 

Lesson In Love 31 %; Sister's Got A New Tattoo 25%; Travelin Shoes 19% 
10 18 SAMMY KERSHAW • Don’t Go Near The Water- Mercury • (15.5) 

Kickin' In 67%; I Buy Her Roses 20%; Real Old-Fashioned Broken Heart 7% 
15 19 DOUG STONE -From The Heart -Epic -(15) 

Too Busy Being In Love 33%; Leave Me The Radio 20%; Why Didn't I Think Of...20% 
11 20 JOE DIFFIE -Regular Joe -Epic -(14.5) 

Just A Regular Joe 57%; Startin' Over Blues 29%; You Made Me What I Am 14% 
13 21 McBRIDE & THE RIDE • Sacred Ground- MCA-(14) 

Trick Rider 43%; All I Have To Offer You Is Me 29%; Just One Night 14%; 
12 22 DENNIS ROBBINS- Man With A Plan- Giant -(13.5) 

I Am Just A Rebel 31%; The Only Slide I Ever Played On 23%; Paris, Tennessee 15% 
—R 23 HOLLY DUNN • Getting It Dunn -WB -(13) 

Let Go 23%; Golden Years 23%; You Say You Will 23% 
—R • OAK RIDGE BOYS- The Long Haul- RCA -(13) 

Standin' By The River 46%; Come On Rain 15%; The Power Of Goodbye 15% 

-Sc- Denotes track scheduled for single release 
Tie-breakers are determined by awarding a 1/2 point to the album with the highest number of total points 
on the previous chart.® Copyright 1992, Music Row Publications. All rights reserved. The information 
contained herein is deemed proprietary and cannot be copied, distributed, or commercially exploited 
without written permission of Music Row.® 
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ARTIST • Song Title 
(Writers) 

9/23 10/8 
1 O BILLY RAY CYRUS-Some Gave All 

(B. R. Cyrus, C. Cyrus) 
2 2 GEORGE STRAIT • You’re Right I’m Wrong 

(M. Stuart, W. Perry) 
3 3 WYNONNA • A Little Bit Of Love (Goes...) 

(Kostas, M. Stuart) 
8 4 MARTY STUART • Down Home 

(M. Stuart, P. Kennerley) 
HI 5 MARTY STUART • High On A Mountain Top 

(O.B. Reed, A. Campbell) 
4 6 SAMMY KERSHAW - Kickin’ In 

(K. Stegall, R. Murrah) 
13 7 BILLY RAY CYRUS • Wher’m I Gonna Live?* 

(B. R. Cyrus, C. Cyrus) 
HI 8 TRAVIS TRITT • Burning Love 

(D. Linde) 
6 9 MARTINA McBRIDE ■ True Blue Fool 

(C. Chase, K. Louvin) 
10 TRAVIS TRITT-t-r-o-u-b-l-e 

(J. Chesnut) 
H) 11 TRISHA YEARWOOD-Oh Lonesome You 

(J. O’Hara, K. Kane) 
5 12 BILLY RAY CYRUS • She’s Not Cryin’Anymore 

(B. R. Cyrus, T. Shelton, B. Cannon) 
11 13 JOE DIFFIE • Just A Regular Joe 

(M. Higgins, H. Perdew, J. Diffie) 
14 TRAVIS TRITT • A Hundred Years From Now 

(M. Stuart) 
h) 15 VINCE GILL • Don’t Let Our Love Start... 

(V. Gill, P. Wasner) 
th 16 BILLY RAY CYRUS • Never Thought I’d Fall... 

(J. McKnight, M. Murphy) 
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when they need to have their own set, 
lighting design and look in order to not 
appear like an opening act,” advises Tony 
Conway. “Acts start off with some risers and 
a backdrop curtain, then you move to custom 
designed risers which perhaps hide some 
equipment and have a special look. From 
there, you move into full-blown stage sets 
with themes and special effects.” 

Not all headliners, however, are embrac¬ 
ing the romance of production and special 
effects. “Our first obligation is to George Strait 
and his music,” explains Erv Woolsey Agency 
V.P. Danny O’Brian. “We have several differ¬ 
ent backdrops, and extensive lighting, but we 
try to keep the production from overpower¬ 
ing George and his music. He is still a stand¬ 
up singer with a great band behind him. 
There’s no grand opening, or smoke, it’s not 
his style. We carry the show with one and a 
half trucks and a bus.” 

“We’re in the business of representing 
artists and their artistic works," reiterates 
Jeffery Beals. “These other issues of produc¬ 
tion are imaging tools to a great extent and 
have little to do with the relationship between 
the artist and the audience, whatever that 
may be. Hopefully the emphasis will stay on 
music in country music.” 

Roster Changes 
Since Last Year’s 

Fact Guide 
Every year, quite a few artists switch 

booking agencies, and this year is no excep¬ 
tion. Here are just some of the moves: 

• WORLD CLASS TALENT added Earl Tho¬ 
mas Conley from Music Square T aient (which 
is shifting its focus from booking more to 
management); Janie Fricke from William 
Morris; and Brenda Lee from Monterey. 
• WILLIAM MORRIS added Carlene Carter 
and Shenandoah from Music Square Talent; 
Shelby Lynne and Ronna Reeves from 
Buddy Lee; Texas Tornados from Monterey; 
and Jo-El Sonnier from Center Stage Attrac¬ 
tions (which is no longer a booking agency). 
• TRIAD ARTISTS added Patty Loveless 
from William Morris and Tim Mensy from 
World Class. 
• ENTERTAINMENT ARTISTS gained Eddy 
Raven from McFadden and The 
Normaltown Flyers from Bobby Roberts. 
• CREATIVE ARTISTS added Paul 
Overstreet from Bobby Roberts. 
• BUDDY LEE added Paulette Carlson and 
William Lee Golden from William Morris; 
Cleve Francis from The Box Office; the 
McCarters from World Class; and B.B. 
Watson from Entertainment Artists. 

CHAR* 
BOUND 
JOEY WELZ 

"My Spanish Rose From 
Mexico" 

Joey Welz cut his teeth on the rock 'n' 
roll rhythms of the '50s and '60s, perfecting 
his piano-playing craft as one of Bill Haley's 
Comets. Since those early days, 
"The Welz" has remained fo¬ 
cused on his career pathway, 
releasing a total of 75 singles in 
33 years! It was several years 
ago that Joey made the deci¬ 
sion to re-discover his musical 
roots and re-direct his unique 
blend of boogie, blues and 
rockabilly towards country mu¬ 
sic. Since that time he has 
amassed a string of 12 con¬ 
secutive national hits on the independent 
charts. "Headin' For Armageddon," 
"Rockabilly," "Nashville Now Boogie," 
"Shake Rattle And Roll," "Blue Collar Love," 
and "Forever And A Day," all have reached 
Top-5 status. Joey co-writes much of his 
material with James E. Myers, writer of the 

Bill Haley classic "Rock Around The Clock." 
During 1991, Joey was named Male Inde¬ 

pendent Artist, and won a Pioneer Country Rock 
Artist Award. His recognition has led to guest 
appearances on TNN with Ralph Emery and 
spots on Video Morning, Video PM, Fandango, 
and Dan Miller and Company. 

Recently, Caprice International Records has 
released three Welz CD collections. Back To A 
Better Time has the Joey Welz hit singles, and 
Rock-A-B/7/ycontains material relating to his roots 
rock 'n' roll. Both of these CDs feature backing 
by the Nashville Now Band and showcase Joey's 
piano and vocal stylings. The third CD, Awake, 

contains adult contemporary ma¬ 
terial that Welz wrote with pop 
producer Gabriel, and is now get¬ 
ting European airplay. Joey's sec¬ 
ond European tour is in the plan¬ 
ning stages. 

Currently, two new videos are 
being shot and Joey has a duet 
with Dew Watson, "Somewhere 
Elvis Is Smiling," which is climbing 
the chart ladders. The tribute to 
the king was written by Jimmie 

Crane, who also wrote the Elvis hit, "Hurt." 
Joey's latest two-sided releaseis"My Span¬ 

ish Rose From Mexico," and an updated ver¬ 
sion of the Marty Robbins classic "El Paso." 

Formore information contact: Caprice Records 
P.O. Box 808 Lititz, PA 17543. (717) 627-4800. 
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Pure And Strait Country 
Howdywood: The Stuff Music’s Made Of 

BY BRIAN MANSFILED 

GEORGE 
STRAIT 
Pure Country 
(MCA 10651) 
Producers: Tony 
Broum, George 
Strait 

Prime Cuts: "Heartland," “She Lays It All on 
the Line,” "The King of Broken Hearts” 
Critique: New producerTony Brown doesn’t 
mess with any of George Strait’s best charac¬ 
teristics, while still giving the singer the kick 
he’s been needing. The result is Strait’s most 
varied album in quite some time, from the 
twin fiddles and power chords of “Heart¬ 
land” to Jim Lauderdale’s Gram Parsons-
influenced "The King of Broken I Icarts.” The 
guitars have more bite, too, especially on 
Western Swing numbers like “She Lays It All 
on the Line” where Strait and his band 
usually just lay back and groove. Strait re¬ 
sponds by turning in some of his strongest 
vocal performances. 

GARTH 
BROOKS 
The Chase 
(Liberty Nashville 
98743) 
Producer: Allen 
Reynolds 

Prime Cuts: “Somewhere Other Than the 
Night,” "Night Rider’s Lament,” “Face to Face” 
Critique: In the face of the multiple millions 
The Chase has probably already sold, what I 

I think won’t make a bit of difference, but I 
I gotta tell you anway: This is a real letdown, 
especially after Brooks’ first three albums. 
The sound’s top-notch, of course, and the 
gospel groove of "We Shall Be Free” is a bit 
of a musical risk. But that song’s lyrics, for all 
their good intentions, are tripe, and if Brooks 
actually believes them, he’s either the most 
naive singer around or the most cynical. 

Beyond that, The Chase has all the 
original ity and emotional honesty of a made-
for-TV movie. On “Face to Face,” one of the 
album’s strongest songs, Brooks is the cham¬ 
pion of women against date rape. On "That 
Summer,” he’s a teenage innocent seduced 
by his widowed employer. He doesn’t bring 
anything to the two covers—Patsy Cline’s 

I “Walking After Midnight” and Little Feat’s 
“Dixie Chicken”—that the originals didn’t 
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already have. The rest, especially the ballad 
“Somewhere Other Than the Night” and the 
cowboy song “Night Rider’s Lament," are bet¬ 
ter, but even they don’t live up to the expecta¬ 
tions raised by the singer who gave us “The 
Dance” and " Lhe Thunder Rolls.” 

DARRYL 
& DON ELLIS 
No Sir 
(Epic 48807) 
Producer: James 
Stroud 

Prime Cuts: “No Sir,” “Goodbye Highway,” 
“You Know Why” 
Critique: Buoyed by the success of “No Sir,” 
an answer song to Trisha Yearwood’s “She’s in 
Love With the Boy” that works for the same 
emotional reasons, brothers Darryl and Don 
Ellis should find acceptance for their debut, 
which is hip deep in strong romantic ballads. 
The brothers Ellis know which buttons to 
push, whether it’s a simple song about lost love 
like “You Know Why” or a by-the-numbers 
rockabilly tune like "I Want To Be the First 
One.” And the warmth of their sibling tenor 
harmonies only drives the point home. 

BOY HOWDY 
Welcome to 
Howdywood 
(Curb 77562) 
Producer: Chris 
Pairen 

Prime Cuts: "Bring on the Teardrops,” “Love 
Is Easy,” "If Her Heart Ain’t in Memphis” 
Critique: If you believe former classic rockers 
make up a large part of country’s new demo¬ 
graphic, then Boy Howdy is the band you’ve 
been waiting for. Not only do these four 
Southern Californians quote Led Zeppelin and 
the Who in "If This Is Love,” they also do a 
breakneck country cover of the Kinks’ “You 
Really Got Me.” In addition, these country-
rockers play on the album, and brothers Cary 
and Larry Park trade blistering guitar solos on | 
“Bring on the Teardrops.” The songwriting’s 
impressive as well, with the Kinks song being | 
the only one the group and producer Chris 
Farren didn’t write. 

MUSIC ROW 

ALISON 
KRAUSS & 
UNION STATION 
Every Time You 
Say Goodbye 
(Rounder 0285) 
Producers: Alison 
Krauss & Union 
Station 

Prime Cuts: “Lose Again,” “Who Can Blame 
You,” "Another Night” 
Critique: Any disc that can muster up as 
much emotion as this one does, given only 
the basic elements of traditional bluegrass, 
deserves lots of attention. Alison Krauss has 
quickly matured into a premier vocalist, 
drawing on similar stylings and song sense 
that Emmylou Harris has demonstrated over 
20 years. Though Alison’s delicate tenor 
doesn’t portray the sorrow found on much of 
these songs, it’s the positive tempo and 
sweetness that gives “Lose Again” and the 
title cut a sense of hope. True despair and 
bitterness (“Another Night,” "It Won’t Work 
This Time,” respectively) are left to guitarist/ 
vocal ist Tim Stafford. This album also show¬ 
cases Union Station quite well, allowing their 
sterling harmonies to create the different 
moods, while the instrumental bed provides 
a stable perch for Alison. They save the 4-
part Gospel (“Jesus Help Me to Stand”)—the 
icing on the cake—till the end, leaving you 
with a great taste in your mouth. 

—Michael Hight 
KATHY MATTEA 
Lonesome 
Standard Time 
(Mercury 314-512 
567-2) 
Producer: Brent 
Maher 

Prime Cuts: "Lonely At The Bottom,” "Stand- | 
ing Knee Deep In A River,” “Seeds” 
Critique: The best parts of this disc (the 
ballads) are some of the best of Kathy’s 
career. After being sidelined temporarily with : 

a throat ailment, Kathy storms back with an ¡ 
album steeped in vocal confidence and great I 
songs. Kathy’s new producer, Brent Maher, 
doesn't complicate things, either, allowing 
the evocative melodies and lyrics to speak for 
themselves. She sounds just as spirited (al¬ 
most anxious) on the lead-off single “Lone- I 
some Standard Time” as she does mournful 
on “Last Night I Dreamed Of Loving You” as 
she does determined to “Forgive and Forget.” 
“Seeds” is as touching a sentiment as any 
from master craftsman Pat Alger and, 
panderous as it may be, Nanci Griffith’s 
“Listen To The Radio” is a catchy and 1 ikeable 
tune. This one has platinum potential! 

—Michael Hight 
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CLAIMER 
Country Connects With 
Social Commentary 

BY ROBERT K. OERMANN 

When I was a kid in the '60s, popular music 
meant something. 

There is an extraordinary number of country 
hits out there right now that suggests that maybe 
music's social conscience of old has moved to 
Nashville. 

Back in the hippie era of my youth, you 
listened to songs that validated who you were. If 
you were a rocker, there were bands that spoke to 
your generation with progressive political messages. 
If you were an African American, James Brown 
expressed the emerging consciousness with 
something like “Say It Loud, I’m Black and I'm 
Proud." If you were a conservative country fan, 
Merle Haggard battled the tide of activism with 
“Okie From Muskogee” or “The Fightin’ Side of 
Me." 

But more than two decades have gone by 
since then and a lot has changed. A whole lot. So 
much that perhaps we can begin to talk about 
country as being at music’s cutting edge of '90s 
socio-politcal dialogue. 

In a too-long and needlessly complex essay 
in last month's Esquire, Greil Marcus postulated 
the Death of Rock. To summarize, he argued that 
rock's rebellious symbols no longer mean anything. 
They’re just empty gestures; the music has lost its 
connection to its audience. Its decadent, wealthy, 
snotty, preening star culture sneers at its consumers; 
it no longer speaks to or for its listeners. 

Gee, isn’t it odd that country and rap — styles 
which are all about meaning and lyric content and 
connectedness to the audience — are two of the 
healthiest music forms in America today? 

Looking at the style closest to home, I can’t 
recall a time when there were so many message-
oriented, social-content songs in country music all 
at the same time. In one of the odder coincidences 
in pop culture, as country has become international, 
corporate and big-business, it seems to have 
become even more rooted in the everyday 
experiences of its “friends in low places,” its fans. 

Travis Tritt is singing “Lord Have Mercy on 
the Working Man” and backing it up with a 
strikingly anti-government video. Garth Brooks is 
expressing a vision of a better, cleaner world of 
social justice in “We Shall Be Free.” 

The nation's economic malaise is addressed 
in Shenandoah's “Hey Mister (I Need This Job)” 
and Sawyer Brown's “Cafe on the Corner.” The 
new Pirates of the Mississippi single “Street Man 

The 1992 Edition 

In Charge 
Music Row's Decision Makers 

Send SI 9.95 plus S3 for P&H to: 
Music Row Publications, P.O. Box 158542, 
Nashville, TN 37215. Visa or Mastercard 

orders at (615) 321-361 7. 

Named Desire" pointedly states, “Saddam Hussein 
still has a job, but I don't.” 

Hal Ketchum's "Five O'clock World” deftly 
paints the hopes and frustrations of a working man. 
Aaron Tippin's video of "I Wouldn't Have it Any 
Other Way” shows workers taking over a failing 
factory to save their jobs; a perfect illustration of what 
the sociologists call empowerment. Tracy Lawrence’s 
"Runnin' Behind” and “Somebody Paints the Wall” 
also give voice to the blue-collar “little guy.” 

Joe Diffie sings for the defeated and forgotten 
in “Ships That Don’t Come In.” Reba McEntire's video 
of “Is There Life Out There” gives voice to the 
millions of women re-entering education and the 
work force, and gives them hope in the process. 

The woman in Trisha Yearwood's "Wrong Side 
of Memphis" is most definitely not from the blue¬ 
stocking district. And many of the characters that 
inhabit the rest of her new Hearts in Armor CD are 
similarly strong, pro-woman personalities. 

Meanwhile, Wayion Jennings muses about 
political corruption in “Just Talkin’," Crystal Gayle 
sticks up for divorcing single moms in “Three Good 
Reasons” and Confederate Railroad sympathizes 
with the man-gone-wrong in “Jesus and Mama.” 

The mother-daughter parting in Suzy Bogguss' 
"Letting Go,” the native-American motif of John 
Anderson's "Seminole Wind,” the feisty females in 
Lorrie Morgan's "Watch Me” and Pam Tillis’ “Shake 
the Sugar Tree,” the brave perseverence in Mike 
Reid’s “Keep on Walkin,"’ even the honky-tonk 
redneck in Mark Chesnutt’s "Bubba Shot the Ju kebox” 
— these are all songs rooted in common people’s 
lives. How much more “connected” to your audience 
can you get? 

Could it be that as country slowly infiltrates the 
rock world’s popularity charts it is also stealing rock's 
capacities for social statement and for reflecting the 
lives of listeners? 

Hey, it’s just a thought. All I know is, it feels to 
me like music means something again. 

Have you made it this far? 
Okay. Here’s the real deal, the stuff I’m supposed 

to say in this space. 
Hand the Disc of the Day award to Tim 

Mcnsy for the delightfully "different” sound of 
"That’s Good.” We need left-field stuff like this to 
keep things fresh, sez me. 

To Billy Martin (no, not (ha/Billy Martin) goes 
my Discovery Award for this issue. 

And with a lineup of Clint Black and Aaron 
Tippin, is there any way I can deny Nipper at RCA 
Records an overdue Label of the Day award’ No, 
I guess not. Here, boy! Goooooood doggie. 

GEORGE RANDALL “Raging Fire” 
[ Writers: G.R. Lavigne; Producer: none listed; 
Publisher: Four Newton, BMI; Pleasure062592(81 7-
694^047). 

Nice sexy mood. It's that baritone-in-a-rain-
barrel sound with echo and mystery. Guitar and 

fiddle work back a sensuous melody. Good indie 
stuff. 

RONNA REEVES 
i “We Can Hold Our Own” 

Writer: Paul Harrison; Producer: Harold Sbedd/ 
Clyde Brooks; Publisher: Careers-BMG, BMI; 
Mercury CD 778. 

Please pass the salsa. This is one spicy little 
ditty. She's got a zesty, feisty delivery. The backing 
pickers have snap and sass. Edgy and rocky and 
really quite special. I still say she’s a baby Ronstadt 
in the making. 

HOMEY ON THE RANGE 
“Now That’s Crap” 
Writers: none listed; Producer: John Wicks; 
Publisher: none listed; Third Story cassette 123 
(215-747-1200). 

This one-joke outing is devoted to the dubious 
proposition that if you combine country and rap 
you get crap. It's awfully well produced, right 
down to the “scratching” effects, cow moos and 
banjo/fiddle blips. But, overall it simply lacks wit 
and substance. 

CINDY ASTLIN-AUD “Throwing Stones” 
Writers: Don King/Dave Woodward; Producer: 
Don King; Publisher: Loose Ends, ASCAP; 615 CD 
1032 (615-776-2060). 

Eeeeek! It starts out with a string section and 
harmonica. Let me off the bus at the next stop. Oh 
no! It’s going faster with a prairie-soundtrack 
mania. Help! Help! She’s starting to sing. Danger! 
Danger! Runaway M.O.R.! 

THE CHIEFTAINS with RICKY SKAGGS 
“Cotton-Eyed Joe” 
Writers: p.d.; Producer: none listed; Publisher: 
p.d.; RCA Victor CD 61483-

Only an Irish band would think to take on the 
hoary old “Cotton-Eyed Joe” that we on this side 
of the pond have heard to death. So maybe only 
an Irish band could twist it around and make it 
sound so totally fresh. Listen and be amazed. You 
only think you're sick of this tune. 

MIDSOUTH 
“You Were at the End of Every Road” 
Writers: Chris Waters/Robby McGee; Producer: 
Chris Waters/John Mays; Publisher: Great 
Cumberland/Hamstein/Diamond Struck/ 
Days pring, BMI; Epic CD 04 792. 

The vocal doesn't have much character or 
personality, but this has that seamless, perfect, 
goes-down-easy sound that makes for a fine, fine 
radio record. Excellent rhythm track, harmony 
support and production values. 

AARON TIPPIN 
“I Was Born With a Broken Heart” 
Writers: Aaron Tippin/Jim McBride; Producer: 
Emory Gordy Jr.; Publisher: Careers-BMG/EMI-

! April, BMI/ASCAP; RCA CD 62338. 
My spirit rejoices that this man is a star. There 

is simply no better exponent of hardcore, traditional 
honky-tonk music on today's scene. It restores my 
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Nashville Song Plugger Association 

Randy LeRoy 

BY MICHAEL HICHT 
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faith in humanity, or at least in Music Row, to know 
that he's making records. Oh, did I mention that 
this is a brilliantly written and sung single? Tilt back 
yer head and give a rebel yell. 

• Arranging & performance for sessions 
• Extensive sampling (vocal tune ups, 

fly-ins, efx...) 
• Computer music programming 

(all instruments, dance mixes) 
• String arrangements using "Denny 

Jaeger CD-Rom" 
• Post scoring (frame accurate) for Video 

Recent credits include: Billy Ray Cyrus, K.T. 
Oslin, Alabama, Lorrie Morgan, Sammy Kershaw, 
Bud Dry ("Why Ask"), Ford ("Ask Anyone"), 
McDonald's (What You Want Is What You Get) 

Larry Lee 
(615) 256-3559 

* 

up and coming go-getters working to secure Nashville’s music 
future. Closely involved with the music community since 1984, 
Randy moved to Music City in '82 to finish up a Music Business 
degree at MTSU. After stints in the mail rooms of RCA and 
Columbia, he advanced into Columbia’s A&R department as 
Project Coordinator, occasionally engineering rough mixes. Then, 
Masterfonics’ President Glenn Meadows hired Randy to assist him 
with mastering. Randy also observed tracking and studio construc¬ 
tion when the facility added Studio 6. 

After 1 1/2 years there, MTSU offered him an 

BILLY MARTIN 
“Midnight Flight to Paradise” 
Writers: Richard Long; Producer: none listed; 
Publisher: Phone, BM1; Pleasure 071092 (817-694-
4047). 

This has a lustrous pop-country arrangement 
and, even though he’s trying a little too hard, he sells 
it effectively. I can't put my finger on why exactly, but 
something about it reminds me of Glen Campbell. 
Perhaps its the marriage of a country vocalist with a 
pop melody. 

interim position teaching three different courses over two 
semesters (“it was strange being on the flip side of the coin”). 
When that ended, Randy freelanced as an engineer, mostly on 
publishing demos. When he heard of the planned expansion 
at Sound Stage, he approached the owners and got the job. 
They discussed equipment purchases and converted the space 
over the holidays in '91 and opened for business in February. 

“When we started this our primary focus was not the major 
labels. Even though we’ve done some of that, that wasn’t our 
goal. We didn’t design this room to go head to head with the 
major mastering facilities in town. We’re getting a lot of work 
from people who used to send their tapes out of town because 
they couldn’t afford the major facilities. We deal with a lot of 
independent labels and producers, Gospel and Contemporary 
Christian labels and publishing companies. 

"It’s a no-frills set-up, so there isn’t a whole lot of 
overhead. Of course, other places have multiple formats and 
more machines. 

“It’s worked out great because computers and MIDI 
sequencing, synthesis and sampling has always been my forté. 
I’m more familiar with sound design than I am with playing 
instruments.” 

TRENA & LANADA CASSIDY “TomCat” 
Writers: Lanada Cassiday/John Rees; Producer. 
John E. Denny; Publisher: John E. Denny, BMI; 
Skyway CD 1015 (615-776-2060). 

Send everyone involved to remedial record¬ 
making school. From songwriting to vocal to 
instrumental work, this is incredibly cheesy. To 
press the kitty analogy one step further, it's "littered" 
with flat notes. 

COSTO DAVIS 
KEYBOARDS • ARRANGING 

PROGRAMMING 

Strictly For The Professional 
Publisher/Writer 

FRANKLIN HAYNES 
“I’m 99 Proof That She’s Gone” 
Writers: D. Chamberlain; Producer: M. Radford; 
Publisher: Sony-Cross Keys, ASCAP; A.MI. CD 1962 
(615-822-7591). 

“Here I am drinking again,” he sings. It 
sounds it. 

LUCKY LEE “The Texas Two Step” 
Writer: none listed; Producer: Lucky Lee; Publisher: 
none listed; Cannon/615 CD 1001 (615-776-2060). 

“It takes two to do the Texas two-step." No 
kidding, Einstein. This is probably the most obvious, 
self-evident, axiomatic, simple-minded piece of 
songwriting I have ever heard. “And I'd love to dance 
across Texas and do the two-step just with you." I'm 
sorry. My dance card is full. 

Studio Manager, Final Stage 
Books, engineers, promotes and 
manages Final Stage, the new, self-
contained digital mastering facility that 
was added to the Sound Stage studio 
complex in February, 1992. Services 
include final editing, equalization, al¬ 
bum assembly, overlays—any prepa¬ 
ration of tracks immediately prior to 
pressing. 
10 Music Circle S., Nashville, TN 
37203, (615) 256-2676. 

Randy is one of the many young, 

CLINT BLACK “Burn One Down” 
Writers: Clint Black/Hayden Nicholas/Frankie 
Miller; Producer: James Stroud/Clint Black; 
Publisher: none listed, ASCAP; RCA CD 6233 7. 

I remain a fan. This has a gorgeous chorus 
and another super vocal performance. I'm not 
ecstatic over the rather routine production or 
about the somewhat draggy tempo, but there's no 
flies on this broken-hearted barroom waiter. This 
boy is a solid winner. 

TIM MENSY “That’s Good” 
Writers: Tim Mensy/Tony Haselden; Producer: 
James Stroud; Publisher: Sony-Cross Keys/Miss Dot/ 
Millhouse, ASCAP/BMI; Giant CD 5716. 

Very, very clever. Bluesy and swingy and 
delightful. Mertsy's lazy, jazzy, jam-session vocal 
and some breathtakingly lovely, improvisational 
guitar and fiddle work create a magical mood. The 
boys in the studio add some totally cool interjections 
that give the whole thing a terrifically casual and 
laid-back feeling. Different. Impressive. 
Outstanding. 

- «DISC -^4 CLAIM ER 
BILLY RAY CYRUS 
“Wher’m I Gonna Live?” 
Writers: Billy Ray Cyrus/Cindy Cyrus; Producer: Joe 
Scaife/Jim Cotton; Publisher: PRI Songs/Sly Dog/PRI 
Music/Music Xpress, BMI/ASCAP; Mercury CD 779-

Billy Ray goes country in a big way. I'd have 
preferred one of the ballads as the next single, or 
even that steamroller rocker “Never Thought I'd Fall 
In Love With You,”.but this mines his proven lode 
of catchy novelty outings. I guess it's harmless 
enough, and the rinky-tink piano and stuttering 
dobro are nice touches, but issuing this as a single is 
no way to earn the boy any musical respect. 
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Music Video Reviews 
Hal's “Sure Love”A Sure Thing 

We’re doing this a bit differently starting 
this issue, trying to become less linear...or 
something to that effect. We’ll look at trends, 
similarities and contrasts, plus the unique 
aspects that set certain videos apart. 

RAVING: The Hal Ketchum piece, "Sure 
Love,” is a joy from start to finish, extremely 
upbeat and bright. As you notice, it’s essen¬ 
tially one continuous shot with Hal moving 
through colorful street scenes and, eventu¬ 
ally, to his performance and features some of 
the finest crane movement you’ll ever see, 
short of the opening shot in Orson Welles’ 
landmark, “Touch Of Evil.” Striking photog¬ 
raphy and lighting dominate Wynonna’s clip; 
she’s made to look absolutely terrific and 
contemporary. Kathy Mattea’s excursion down 
Desolation Row, “Lonesome StandardTime,” 
features a neat opening sequence where the 
train tracks dissolve into a guitar neck. But 
the best part of the project is her newly 
acquired (at least for video) sense of move¬ 
ment; she’s reacting to the emotion of the 
song and feeling its attitude. I’d compare this 
surprise to Mary-Chapin’s “Down At The 
Twist And Shout,” because of the "I-didn’t-
know-she-could-do-that” response to her | 
energy. 

IMAGING: Alabama’s rock 'n’ roll vis- I 
age comes off credibly for “I’m In A Hurry,” | 
where the visual style fits the song perfectly; 
it leaves you with a pretty, dramatic closing 
shot and fills in the spaces with moments of 
humor. On the other hand, some may ques¬ 
tion whether the almost avant garde graphic 
look is right for Joy White in "Little Tears.” I 
think she comes off well—she appears to 
possess that tongue-in-cheek hipness the 
clip requires. Ronna Reeves has been given 
a more stylish wardrobe for her latest effort, 
somewhere in between the casualness of her 
debut and the sleekness of the follow-up. But 
have they slicked up our man Clinton Gre¬ 
gory a bit too much? He was always in need 
of a Wardrobe Helpline, but not a complete 
makeover; that once-homey touch is miss¬ 
ing. Can’t imagine why you would want to 
hide the face of a new artist, which happens 
to Heather Myles, who becomes a victim of 
cluttered images. It’s hard enough for view¬ 
ers to keep up without that. Too bad, be¬ 
cause she seems to be an able interpreter of 
the material. 

CAMEOING: Joe Diffie puts in two 
guest shots, one for Tim Mensy’s “That’s 
Good” and another in the rollicking George 

BY BOB PAXMAN 

Jones outing; this is believed to bean unofficial 
record for one month. Jones’ “Rocking Chair” 
also welcomes Alan Jackson, Vince Gill, Pam 
Tillis and others who contribute mightily. Of 
course, they're no match for George Foreman; 
his presence is perfect for the song’s (and 
video’s) theme, and he and the other George 
concoct an appealing team. The choice of 
guests makes sense here. Unlike, however, the 
casting of actor Ric Rossovich in Lorrie Morgan’s 
predictable “Watch Me.” The two stars don’t 

look like they belong together in the first 
place; she’s evidently meant to be the brains 
of the outfit, he’s a hopeless galoot. While he 
performs capably, Rossovich still doesn’t 
appear to do anything that a no-name local 
couldn’t handle. Maybe if he’d been handed 
some dialogue. 

TECHNICALLY SPEAKING: The paint 
box is utilized effectively in both the Travis 
Tritt and Joy White videos. “Crash Course In 
The Blues” by Steve Wariner tries for an MTV 
style, which does provide movement and a 
variety of skewed angles but turns into over¬ 
kill. Yet, the same sort of technique works for 
Wynonna, which points to a basic difference 
in artists and what they can project. Wy’s 
comfortable, Wariner less so. 

Reviews At A Glance 
PLAY IT AGAIN 

ALABAMA "I'm In A Hurry" 
Deaton Flanigen/RCA 
GEORGE)ONES 
"I Don't Need Your Rockin Chair" 
Scene Three/Dir-Marc Ball/MCA 
HAL KETCHUM "Sure Love" 
Prod-Robin Beresford/Dir-jim McCuire/Curb 
KATHY MATTEA "Lonesome StandardTime 1 

Flashframe/Dir-Jack Cole/Mercury 
TANYA TUCKER 
"Two Sparrows In A Hurricane" 
ACME Pictures/Dir-Joanne Cardner/Liberty 
WYNONNA "No One Else On Earth" 
Planet/Dir-Randee St. Nicholas/Curb/MCA 
JOY WHITE "Little Tears" 
Scene Three/Dir-lohn Lloyd Miller/Columbia 

WORTH A WATCH 
BROOKS & DUNN "Lost & Found" 
Pecos/Dir-Michael Merriman/Arista 
CLINTON GREGORY "Who Needs It" 
lim Owens Prod./Dir-Creg Crutcher/Step One 
LIBBY HURLEY 
"The Beginning Of The End Of The Line" 
Scene Three/Dir-Marc Ball/Ciant 

JEFF KNIGHT "Someone Like You" 
Alternative Visions/Dir-Thom Oliphant/Mercury 
ALISON KRAUSS "New Fool" 
ACME Pictures/Dir-Joanne Cardner/Rounder 
TIM MENSY "That's Good" 
Scene Three/Dir-Steven Coldmann/Ciant 
HEATHER MYLES "Rum & Rodeo" 
Prod-John Brunold/Dir-Eugene Yelchin/ 
Hightone 
RONNA REEVES "We Can Hold Our Own" 
Prod-Above St Beyond/Dir-Steve McWilliams/ 
Mercury 
STEVE WARINER 
"Crash Course In The Blues" 
DNA, Inc./Dir-Julie Cypher/Arista 

EJECT 
BILLY DEAN "If There Hadn't Been You" 
Prod-Above St Beyond/Dir-Roger Pistole/ 
Liberty 
JOHN MICHAEL MONTGOMERY 
"Life's A Dance" 
Scene Three/Dir-Marc Ball/Atlantic 
LORRIE MORGAN "Watch Me" 
Prod/Dir-Sherman Halsey /BNA 
RESTLESS HEART "When She Cries" 
Rainmaker/Dir-Wayne Miller/RCA 

TOPS ON THE ROW 
Nail & Hair Salon 

Fiberglass & Acrylic Nails 

321-4656 

Ms. Dale Williams *14 Years Experience 

Hours 10-8, Tue-Fri 
61 Music Sq. W. • Nashville, TN 37203 
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BOB PAXMAN I’M BESSMAN 

Marty Stuart "Now That's Country" 
Scene Three Nashville/Dir-John Lloyd Miller/ 
MCA 
BESSMAN: The worst thing about this clip is 
that the best is wasted for first, i.e., the sharp 
black-and-white intro featuring Marty jam¬ 
ming on the porch with Josh Graves on lap 
steel and DeFord Bailey, Jr. on broom. When 
it cuts to gauzy color and the clothed couple 
on the blanket near Marty and the band, you 
know they’ve taken the wrong turn. Sure 
enough, you’d rather they’d stayed with the 
trio, instead of jumping around between 
settings and quality of image, not to mention 
that quickie comeback on that couple again, 
coyly putting their clothes back on—after 
we’ve missed all the real action! Also glimpsed 
too quickly are Marty and ex-Foggy Moun¬ 
tain Boy Curly Seckler, along with his new 
partner Willis Speers and Marty’s sister Jen¬ 
nifer. To sum up: a missed opportunity. 
PAXMAN: I’m not sure it took a wrong turn 
after that admittedly cool beginning; they 
just kept the vehicle in the middle of the 
road. You get the usual horsing around 
vignettes, transitions that take you to a differ¬ 
ent set of lyrics, straight performance shots. 
But no way should this have fixed solely on 
the trio, as you’d prefer. Since there’s no 
story to the song, it becomes necessary to 
create movement; the pumping rhythm calls 
for that, anyhow. If you’re saying it’s too 
cutty, you may have a point, although the 
editing style isn’t as brain-draining as most 
MTV clips or 30-second commercials. In fact, 
I like how the cuts were done on the guitar 
solo in particular. We’re all but forgetting the 
star, however. Marty’s one of the more 
charismatic video charmers around, and it’s 
his personality that guns the engine. This is 
fun, and it all fits. Yes, minor flaws (the 
young couple, for example) come into play, 
but they don’t ruin the overall flavor. 

Travis Tritt 
"Lord Have Mercy On The Working Man" 
Flashframe/Dir-Jack Cole/WB 
PAXMAN: Well, ambiguity sure isn’t a prob¬ 
lem here. They intend to make a political 
statement and they’re not backing away, come 
hell, high water or four more years of Bush. Its 
cynicism becomes quite apparent from the 
opening sequence, the "American Dream,” 
which cuts jokingly into the American Reality. 
Tritt positions himself as sort of a fellow victim 
of economic woe, not entirely credible in this 
context, although he seems bent on doing his 
sincere best. You can also argue that the piece 
throws darts at too many tergets, even taking its 
case all the way back to Nixon (Ted Kennedy 
is the lone Democrat to be skewered). How¬ 
ever, I would commend the way it’s been put 
together, particularly in the combined uses of 
archival footage, paint box graphics and ani¬ 
mation. This will probably offend some view¬ 
ers, depending on their ideological leanings, 
and I found it a bit political for my teste. But 
controversy will certainly be stirred because 
the clip dares assume a stand. 
BESSMAN: Well, you might argue that they 
throw too many darts, but I say you can never 
stick Nixon and his Republican cohorts enough 
for all they’ve stuck it to us and the U.S. 
Constitution, let alone the working man. As for 
Travis Tritt, yeah he’s made a lot of money, 
mainly because his working class music and 
image are completely credible. So I have no 
problem believing him here as hardship spokes¬ 
man and fellow sufferer. True, the clip prob¬ 
ably will offend some viewers, but fewer and 
fewer every day as we all suffer more and more 
because of what these scoundrels have done. 
Hell, we’ve sat through enough viewings of 
“God Bless the USA” and its video ilk, while our 
elected officials have done their best to break 
the USA. So we should all take Travis’s lead by 
voting, while at the same time enjoying a 
marvelous-looking video which graphically 
recalls The Cars’ classic “You Might Think.” 

Reviews cont.** 
LOOKING MORE LIKE STARS: Hal 

Ketchum now seems to have the body 
position and the mannerisms that suggest 
real stardom. It’s his best video perfor¬ 
mance to date, and also one of the year’s 
super clips, which is no coincidence. Jeff 
Knight comes on stronger and more at ease 
in his new one. 

RANTING: “Watch Me” starts off prom¬ 
isingly, with a “West Side Story” type of 
image. But they should have either stuck to 
that or stayed with the storyline, not tried to 
combine both (I’d opt for the dancing and 
performance, which could have been cool). 
You’re not sure what you’re watching, it’s 
like two disjointed videos. Plot’s lame any¬ 
way. What’s the guy done that’s so awful, 
making his apology necessary? And if you 
didn’t figure out the ending, you should be 
banned from TV permanently...The pho¬ 
tography in the Billy Dean piece is amaz¬ 
ingly unflattering...that’s like screwing up a 
one-car motorcade. It’s flat at times, too 
shadowy in other spots...Montgomery’s 
debut doesn’t set him apart enough from 
the rest of the newcomers, plus it contains 
typical New Artist Video Stuff...the fun shot, 
the serious shot, horses, a barn, a young 
lady and the old swimmin’ hole.. .The Rest¬ 
less Heart attempt is dull and mechanical. 

J 6.2 million households 

1. Diamond Rio • Nowhere Bound • Arista 
2. Trisha Yearwood • Wrong Side Of... • MCA 
3. Randy T ravis • If I Didn't Have You • WB 
4. McBride & The Ride • Going Out Of My... • MCA 
5. Collin Raye • In This Life • Epic 
6. Sawyer Brown • Cafe On The Corner • Curb 
7. Wynonna • No One Else On Earth • MCA 
8. John Anderson • Seminole Wind- BNA 
9. Travis Tritt • Lord Have Mercy On The... • WB 

10. Billy Ray Cyrus • Could've Been Me • Mercury 

(Used by permission. &CMT chart of 9/23/92) 

ÍJTNN 
THE NASHVILLE NETWORK. 

53.9 million households 

1. Collin Raye • In This Life • Epic 
2. Trisha Yearwood • Wrong Side Of... • MCA 
3. Wynonna • No One Else On Earth • MCA 
4. McBride & The Ride • Going Out Of My... • MCA 
5. Doug Stone • Warning Labels • Epic 
6. Randy Travis • If I Didn’t Have You - WB 
7. Diamond Rio • Nowhere Bound • Arista 
8. Aaron Tippin • I Wouldn’t Have It Any... • RCA 
9. Little Texas • You And Forever And Me • WB 
10. Sawyer Brown • Cafe On The Corner • Curb 

(Used by permission. ZTNN chart of 9/28/92) 
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Bo May Joins 
Studio Productions 

BY MICHAEL HIGHT 

• Scene Three has won further accolades 
from the Worldfest-Houston Video/Film 
Awards. Results for the country categories 
have just been released and "She’s Never 
Cornin’ Back,” performed by Mark Collie 
and directed by Jolin Lloyd Miller, won the 
Gold in the wide-ranging Country Music 
category. 
• Bo May, a producer/director mainstay in 
Los Angeles and Chicago, has joined Studio 
Productions as Executive Producer in charge 
of Sales, Marketing, and Production Opera¬ 
tions. Bo, brother of Stu Pro co-owner Jim 
May, has worked as Associate Producer for 
Universal Studios, Producer/Director for 
Filmfair (L.A., Chicago, NYC) and the 
Director's Group (Chicago) and, most re¬ 
cently, head of Broadcast Production for 
Nashville’s Erickson Marketing Communica¬ 
tions. ... 
• Martin Kahan, noted for his Nashville 
music video work through the 80s, has opened 
Think Pictures, a new production company 
based in New York City. Their first project, 
directed by Kahan and produced by Pebble 
Daniel, is the upcoming Epic release "Big 
Heart,” by Gibson/Miller Band. 
• Veteran record promoter Gerrie McDowell 
has formed GerrieCo Video International 
Services, a company that will compile ap¬ 
proximately 12 music videos onto VHS for 
monthly distribution to U.S. clubs, with ex¬ 
pected expansion into the U.K. 

ACTION! 
• Liberty Records is initiating a dance contest 
to coincide with the Chris LeDoux video/ 
single release of “Cadillac Ranch.” The clip 
was shot on a Dallas ranch with mega-extras 
by Pecos Films 'director Michael Merriman 
and producer Bryan Bateman. The Pecos 
dudes have also completed "In the Blood,” 
Rob Crosby’s latest Arista release shot on 
the ranch of painter Bill Worrell. 
• Columbia enlisted Deaton Flanigen for 
Ricky Van Shelton’s upcoming "Wild Man,” 
a clip that features an interesting cast of 
characters. D-F went to the desolation of 
New Mexico to shoot RCA legends Alabama 
for their latest “I’m In A Hurry,” which 
contrasts fast-paced travelers with a pair of 
desert gas station proprietors. Robert and 
George are also scheduled to capture Suzy 
Bogguss for “Drive South,” the first release 
from her upcoming Voices In The Wind 
disc. 
• Liberty label mates Pirates Of The Missis-

sippi were filmed by ACMEPictures’ director 
Joanne Gardner and producer Brent 
Hcdgccock for their latest "Streetman Named 
Desire.” The clip includes a tag at the end 
soliciting donations to the National Coalition 
For The Homeless. 
• Randy Travis went to L.A. to hook up with 
Planet Pictures 'director Jim Shea for the clip 
"Look Heart, No Hands.” Shea and producer 
Holly Crawford gave Alan Jackson a mod¬ 
ern, graphic treatment for "She’s Got The 
Rhythm,” a clip from Alan’s upcoming third 
Arista disc. Producer Tom Calabrese and 
director Gerry Wenner shot Liberty group 
Nitty Gritty Dirt Band for the song “One 
Good Love.” Former Scene Three regulars 
Steven Goldmann (director) and Cynthia 
Biedermann (producer) are doing work with 

I Planet Pictures, beginning with Michelle 
Wright’s upcoming clip, "He Would Be Six¬ 
teen.” Projects planned for Sept, include Trisha 
Yearwood/Don Henley for “Walkawayjoe”.... 
• Another busy month at Scene Three. Mercury 
spent some money with them for Billy Ray 
Cyrus’ "Where’m I Gonna Live,” directed by 
Marc Ball and produced by Anne Grace. Ball 
also caught rodeo queen Libby Hurley for her 
Giant debut "The Beginning Of The End Of 
The Line,” shot in Albuquerque. Ball and 
producer Kitty Moon were commissioned by 

. Atlantic to shoot a live video on Neal McCoy 
i for the 50’s hit "Day-O (Banana Boat Song)” 
and by MCA to pit George Jones against 
George Foreman in Jones’ spirited “I Don’t 
Need Your Rocking Chair” with guests includ¬ 
ing Pam Tillis, Vince Gill, Alan Jackson and 
many others. Steven Goldmann directed and 
Cynthia Biedermann produced the humor¬ 
ous, “male bonding” clip, “That’s Good,” by 
TimMensy on Giant, which features a cameo 
by Joe Diffie. 
• MCA’s other George is on video and film 
these days. His upcoming music video “I Cross 
My Heart” features segments of the film Pure 
Country (directed by Chris Cain), edited by 
Charlie Randazzo for Randazzo Films. 
• Studio Productions was near Amarillo, TX to 
catch Capricorn’s Billy Burnette, for his sexy 
"Tangled Up In Texas.” Directors Jim May and 
Clarke Gallivan, along with producer Coke 
Sams and graph ic designer Barbara Laszewski 
have also been busy creating promo spots for 
Warner Bros. Nashville. 
• A hove andBeyondproducer Mary Matthews 

Coming November 8th in^USICROW 

PURLHHIN6 
PROFILE 

The competitionfor great 
songs on the streets of Nash¬ 
ville has never been stronger. 
The number of record labels 
has increased dramatically, 
providing opportunities for 
both established and netv 
publishers. 

Find out how Music City's song king¬ 
pins and new blood feel about issues 
such as developing new writers, the 
controlled composition clause, film/ 
TV opportunities, dealing with A&R 
departments and much more... 

Sekito Is 
BELIEVING 

fiO'xSO' Film Sobdstige 
D2 IxTERKiRMn Editing 
3D Graphic Animation 
Post Scoring 
Di plication 

Come See What A Complete Facility 
Can Do For Your Next Project 

248-1978 800-356-0871 
Nashville, Tennessee 

SOUTHERN PRODUCTIONS 
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Flashframe director Jack Cole has been 
otiHino tim<= HphinH the TV cameras, direct- ' spending time behind the TV cameras, direct-

and Gene Kennedy. À 

TALENT AGENCIES CATERERS 298-5818 

256-4711 255-4500 310 5th Ave.. S 256-4321 

VIDEO TAPE DUPLICATION 726-3556 
361-5140 2201 Murfreesboro Pkwy #200 

256-7678 
VIDEO PRODUCERS VIDEO PROMOTION 

(707) 546-3510 

726-2005 

383-8682 

255-1000 401 Spence Lane 
385-4400 

FILM/VIDEO SCORING 329-2095 

VIDEO TAPE EDITING 385-2820 889-3502 

329-4687 371-9614 

Nothern Telecom Media Group MAILINGS 734-5776 200 Athens Way 

^MAILING SERVICE-IN TOWN/ POST MASTERS 

297-0634 

VIDEOS • CD's ■ PRESS MAILINGS 
327-1400 

(615) 256-7678* MetroCenter | 256-0580 1025 

741-3456 320 6th Ave. N VIDEO STUDIOS 
385-2820 

SCRIPTWRITING 
889-8127 255 French Landing Dr. ...248-1978 Billy & Pat Galvin 

385-2820 
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VIDEO DIRECTORY 

AUDIO 
EDIT 

SCORING 
TRANSFER 

STUDIO GRAPHICS 

DUPLICATION 

327-8700 
399-8392 

386-3700 
256-7678 

327-8797 
327-9888 

has done recent clips for Mercury's Sammy 
Kershaw and Brooks and Sharp, new BNA 
artist Lisa Stewart, Curb’s Don McLean and 
unsigned Mike Dckle. Director Harold 
Jarobe worked with Dekle for the song 
"Rockin’ Ramona,” shot in middle Tenn. Tom 
Bevins directed Stewart for her fun debut 
“Somebody’s in Love,” and the Karen Brooks/ 
Randy Sharp piece “That’s Another Story.” 
Matthews and Kershaw directed Sammy’s 
upcoming "Anywhere But Here” clip, shot in 

Bill Young Prod, 750 Park Two Dr., 

Sugar Land, TX, 77478 .713-240-7400 

Nash. Cartage & Sound 
Post Masters. 
Scene Three, Inc. 

1813 8th Ave., S. 

Scene Three Inc. 
1813 8th Ave., S... 

Southern Productions 

ACME Pictures Inc 
Alternative Visions 

115 17th Ave S. 
Buzz Cason Productions 

2804 Azalea Place. 
Bob Cummings Prod. Inc. 

1204 Elmwood Ave. 
Deaton Flanigen Prod. 

1014 17th Ave. So. 
Dream Ranch Pictures 
134 Cottage PI. 

Evans & Associates 
Maryland Farms. 

Flashframe Films 
841 Broadway Ste. 504 

2201 Murfreesboro Pkwy #200 
Southern Productions 

255 French Landing Dr. ...248-1978 

Castle Technology. 
Post Masters 

50 Vantage Way #100 

1018 17th Ave S #9.... 
Reel Image Films 
19 Music Sq W. 

Scene Three, Inc. 
1813 8th Ave., S. 

Silver Wing Media Group 

Pollaro Productions, 400 W. Main, 
Denison, TX, 75020 ..903-463-2294 

Pecos Films 

Nashville Talent Showcase 
2720 Nolensville Rd. 

Take 1 Talent 
1018 17th Ave S #6. 

Talent Network Int. 

Studio Productions 
4610 Charlotte Ave. 

Video Music Int. 
11 Music Sq. E. 

Video Productions Unlimited 
Neal James Org. 

Scene Three, Inc. 
1813 8th Ave. S. 

Wolf Music 
1025 16th Ave S. #302 

Elite Post 
1025 16th Ave S 

Lipsync Inc. 

VIDEO IMAGERY 
MARKETING 
615-329-3574 
Fax 615-329-3518 

FAST COPIES 
AUDIO OR VIDEO 

NashHattan Film & Tape Inc. 
POB 210396, 
Nash, TN 37221 . 

I Southern Productions 
255 French Landing Dr. ...248-1978 

I Studio Instrument Rentals (S.I.R.) 

16TH AVE S • NASH, TN 37212 

Four Star Catering 
Exquisite Catering—All Occasions 
Specializing In On-Location Shoots 
Simple Drop-Off Trays Or Elaborate Dinners 

259 4422 • Eleven Music Sq. E. 

385-2820 
367-1782 

VIDEO DISTRIBUTION 
PROMOTION & MARKETING 

ALL FORMATS 
—JEFF WALKER— 

615-269-7071 

Once a month Video Vision brings you the 
latest in video news. If you have something of 
interest for this column please contact Music Row, 
P.O. Box 158542, Nashville, TN37215, 615-321-
3617 by the 15th of each month. 

ORGANIZATIONS 
TN Film, Ent., Music Commission 

The Kentucky HeadHunters, John Prine 
and Marty Brown, was immortalized on I 
celluloid this year by Bob Cummings Produc¬ 
tions. Footage was directed by Allan Stokes | 
and produced by Bob Cummings 
• Rainmaker Productions has finished up 
Dan Seals’ “We Are One” video, a comment I 
on international unity, directed by Wayne 
Miller and produced by Stan Strickland for 
Warner Bros. 
• Door Knob artist Bo Harrison will appear 
in his first music video for the song “Lord 
Knows I’m Trying," a concept clip directed 
by Sonny Flaherty and produced by Flaherty 

THE BEST MAILING SERVICE 
13751 Lebanon Road • Old Hickory, TN 37138 

(615) 754-9831 

Ambrosia 
Catering 
254-3783 

Excellent Industry References 

EQUIPMENT RENTAL/ 
SALES 

Allied Audio Visual Services, Inc. 

GERRIECO VIDEO 
INTERNATIONAL SERVICES 

Compilation Videos 
For Country Dance Clubs 

Gerrie McDowell 

6 I 5-327-2 I 27/Fax 3 20-7203 

N. Carolina and Steve Boyle directed "Ameri- I 
can Pie”-man Don McLean for his comeback, 
“Headroom”. 

NY,NY 10003.212-477-2733 
] Gary Musick Productions 

912 Twin Elms Ct.259-2400 
Jim Owens And Associates, Inc. 

1525 McGavock St.256-7700 
I Kohl Pictures, 1884 Southampton Rd. 

Jacksonville, FL, 32207 
.904-398-6159 

• Real-Time—R-DAT Capable 
* Custom Loaded Blank Tape_ 

(61S) 824-2820 

< BEAVERWOOD Audio-Video 
133 Walton Ferry, Hendersonville, TN 37075y 

ing a Kenny Rogers Christmas special. Direc¬ 
tor Chris Rogers and producers Robin , 
Beresford and Len Epand filmed Robert 
Ellis Orrall for his debut RCA video "Boom It | 
Was Over.” The same team has been working 
on a Vince Gill long-form. Flashframe 's Mem¬ 
phis connection, director Marius Penczner, is 
preparing to film Tim Ryan for his BNA debut, 
"Love On The Rocks”.... 
• St. Louisan Rick Rykart and Hot Records 
have hired director Peter Carlos and producer 
ParvinTramel to shoot a live clip for Rykart’s 
“A Really Good Rocker”. 
• The Everly Brothers’ annual Central City, 
KY gathering, which also included performers 
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STUDIO REPORT 
• OMNISOUND: Steve Gibson produced 

Randy Travis vocals/overdubs for Warner 
Bros, with Rich Shirmer engineering.. .Paul 
Overstreet mixed Suzette Michaels, also for 
WB, with Keith Compton at the console... 
Bryon Lenox and Patrick Kelly engineered 
mixes for New Haven’s Glen Campbell, 
produced by Ken Harding, Bergen White, 
and JeffThurman.. . For Word, producer Greg 
Nelsonand engineer Bob Clark mixed Choral 
Project II.. . For Benson, Russel Maudlin pro¬ 
duced Fli-Lo Tracks, engineered by Doug 
Sarrett, and Don Koch produced overdubs 
on Songs & Stories of Christmas with Lynn 
Fusion at the board.. .James Stroud produced 
Tracy LawTcncc song demos for Music 
Matters Management with Jeff Geidt 
engineering.. .Jim DeMain ran the board for 
DeWayne Crews and producer Anthony 
Von Dollen for Michael Campbell Manage¬ 
ment. .. Robert Bymeproduced Moffatt Broth¬ 
ers vocals, engineered by Pete Green... 

• MUSIC MILL: Steve Gibson produced 
tracks/overdubs on Randy Travis for a TNN 
movie soundtrack with Rich Shirmer, Jim 
Cotton, and Todd Culross at the board. . Jim 
Cotton and Joe Scaife produced overdubs on 
Billy Ray Cyrus’ upcoming Mercury album 
with engineers Culross and Grahame 

duced), plus a Gary Morris Liberty project 
produced by Chuck Howard.. Howard also 
worked on Ricky Lynn Gregg tracks for 
Liberty with Guess, Williams, and Bob 
Campbell-Smith atlhe board.. .Producer Gail 
Davies and engineers Steve Tillisch and Craig 
Whitemixed Mandy Barnettfor Liberty.. .For 
Giant, James Stroud and Garth Fundis pro¬ 
duced Rhonda Vincent with Lynn Peterzell 
and Julian King at the console.. .For BNA, 
Richard Landis produced Tim Ryan with 
engineers Chubba, Craig White, and Derek 
Bason... Tom Size produced Alison Brown 
for Vanguard Records... Rafe Van Hoy pro¬ 
duced Deborah Allen... 

• MASTERFONICS: In Studio 6, Jerry 
Crutchfield produced tracks/overdubs on 
Cleve Francis with Miles Wilkinson engi¬ 
neering, plus Liberty’s Pearl River with 
Marty Williams engineering.. .In the mix 
room, BeBe Winans and Lewis Uptons sweet¬ 
ened a version of “Jesus Loves Me” by Arista-
NY’s Whitney Houston for the soundtrack 
to the movie Bodyguard; Mike McCarthy 
engineered.. .Producer Tony Brown and en¬ 
gineers Guess and Williams mixed McBride 
& The Ride for MCA...Producer Richard 
Landis and engineer Chuck Ainley mixed 
Tim Ryan for BNA...Engineers Justin 
Niebank and Jim DeMain mixed Iguana for 
MCA/Margaritaville...Producer Bart Leland 
and engineer Bob Campbell-Smith mixed the 
Ridler Bros, for Beatle Expo Productions... 

• RECORDING ARTS: Chuck Howard 
produced overdubs on Gary Morris and 

FACILITIES/EQUIPMENT NEWS 
• SANCTUARY SOUND: New 24-track 

studio opened by former SIXTEENTH AV¬ 
ENUE SOUND Studio Manager Barry Sand¬ 
ers at 1216 16th Ave. S., former location of 
Even Steven’s publishing studio THE GA- | 
RAGE. Sanders moved his gear — including 
the Neotek Elan console, Studer A-80 re¬ 
corder, Tube Tech CL-1A tube compressor, 
Pultec EQP-1A tube EQ, two API 550 EQs, 
and other equipment — from SIXTEENTH 
AVENUE’S Studio B, and he recently ac¬ 
quired a PCM-70 with Version 3 software. | 
The studio features a large tracking room and 
iso room with a Steinway grand piano. Call 
329-2294. 

• SIXTEENTH AVENUE SOUND: Newly 
revamped Studio B includes the new D&R 
Avalon 32-input, 32-buss console and new 
Otari MX-80 tape machine... 

• FIRST RUN PRODUCTIONS: New 
Alesis ADAT system features three eight¬ 
track units linked internally to provide 24-
track digital recording. The studio “wel¬ 
comes all new inquiries to come give the new 
ADATs a try.” Call 871-0170. 

Smith... Buddy Cannon and Norro Wilson pro¬ 
duced Sammy Kershaw album tracks/ 
overdubs...Harold Shedd and Norro Wilson 
worked on Shania Twain’s debut Mercury 
album...For BNA, producer Richard Landis 
worked on Tim Ryan overdubs, engineered 
by Smith and Csaba Petocz, and Doug 
Supernaw tracks with engineers Culross and 
Chuck Ainley... Barry Beckett produced Con¬ 
federate Railroad for Atlantic with Smith and 
Jim DeMain at the board, plus Lane Brody for 
Beckett Productions.. .Producer Ron Chancey 
mixed Steve Cooper for HoriPro 
Entertainment.. .David Cooper produced Jack 
Houston... 

• CREATIVE RECORDING: With engi¬ 
neers Jim McKell and Miles Logan, producer 
Brent Maher completed work on Kathy 
Mattea’s upcoming Mercury album and worked 
on a Sony project by Great Plains...Danny 
Hilley produced/engineered for David 
Frizzell... 

• SOUND STAGE: Jerry Crutchfield and 
Jimmy Bowen produced Cleve Francis tracks 
for Liberty with Miles Wilkenson, Paula 
Montando, and Tim Kish engineering... 
Crutchfield worked with engineers John Guess 
and Marty Williams on Liberty projects for 
Glen Campbell and Palamino Road... Guess 
and Williams also engineered a Christmas 
song by Liberty’s Suzy Bogguss (self-pro-

Owners JIM WHITE 
SHEILA D. BARNARD 

• Rehearsal Rooms’Storage 
•Instrument Rentals*Cartage 
•Sound & Lighting Systems 

Tit Boys Tiat Moot Tit Moist 
Emergency: 

885-6687; 228-2000 

ABSOLUTELY 
No Intention Ot Being Undersold 

On Audio Or Video Gear 

CALL NOW 1-800-541-9140 
NATIONAL SOUND/VIDEO 

Pro AudioVideo 
In Stock 

AES Show Special 

Roland SN-550 DIGITAL NOISE 
ELIMINATOR 

Digital system that removes all types of 
noise without "breathing" or changing the 
tonality of the overall sound. Noise Cancel 
removes background noise and hiss. Hum 
Cancel automatically detects and eliminates AC 
line hum and its harmonics. 

First Run Unveils 
ADAT Format 
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engineering. ..Peterson engineered tracks/ 
overdubs/mixing on a Ronald McDonald 
video travelog for children produced by 
PeterMoore for Turner Broadcasting.. .Randy 
Rebold produced Skyline Media with Bob | 
Clark at the board... 

• QUAD STUDIOS: Producer Winans I 
and engineer McCarthy worked on Whitney 
Houston’s project...For Liberty, Chuck 
Howard produced Ricky Lynn Gregg and 
Palamino Road, both with Bob Campbell-
Smith at the board.. .Randy Smith produced 
Sparrow’s Steven Curtis Chapman with 
Brent King engineering...Scott Hendricks 
produced Larry Stewart for RCA/BMG with 
John Kelton and John Kunzat the console... 
For EMI-NY, the Monti Bros, (age 10-12 
years) worked on rock & roll tracks/over-
dubs with engineer Ron Brookshire and 
producers Dan Huff, Dave Huff and Mike 
Brignardello... 

• SOUND EMPORIUM: Jerry Douglas | 
produced Maura O’Connell for Warner 
Bros, with engineers Bil Vomdick and 
Linell. . .Mark O’Connor worked on self¬ 
produced tracks for his upcoming WB album 
with the same engineers.. .Josh Leoand Larry 
Zee produced BMG album tracks on Cowan, 
Lloyd, Simmons & Young with Steve 
Marcantonio and Jeff Geidt at the board... 
Gary ZaneyengineeredTracy Nelson demos 
produced by Pommy Goldsmith... 

• LMAGINE SOUND: A new Warner 
Bros, project by Dan Seals, produced by 
Brian Ahem with Donivan Cowart at the 
board, featured players from the Doobie 
Brothers and Little Feat. ..NealMerrick pro-
duced/engineered a project by Nanette 
Mallier...Malher co-produced Debbie Lan 
with Bryan Talbot at the console.. Jonathan 

THANKS TO 

CLINTON GREGORY & 
STEP ONE RECORDS F °“y
For Your Confidence 

#1 IF IT WEREN’T FOR COUNTRY MUSIC I’D GO CRAZY #1 PLAY RUBY PLAY 

"NASHVILLE 'S BEST KEPT SECRET" 
- OAK VALLEY SOUND STUDIO -

A Nashville Teleproductions Company 105 Oak Valley Drive Nashville. TN 37207 (615)262-2600 
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TeCHsta 
NASHVILLE’S EXCLUSIVE DEALER FOR: 
Wonder Wedge Powered Monitors 
Pocket MO-ME/Mixer Amplifier 

Eventide Harmonizers 
Mesa Boogie Sales & Service 
Custom Audio Electronics 

(Bob Bradshaw 4 Channel) PreAmps 

ALSO DEALER FOR: 
Audio Technica • Celestion 

Countryman • DBX 
Rocktron/Bradshaw Switching Systems 

Furman • Horizon Cables • Littlite 
Middle Atlantic • Nady • Radian • Rocktron 
Samson Sennheiser • Tube Works • BBE 

Sony Pro • EAW • Sabine • Carver • Crown 
Mies • Vestax • Mackie 

Warranty Center For: Ensoniq, Fender, 
Korg, Kurzweil, Marshall, Roland, JBL, 
Yamaha, Mesa Boogie, Trace Elliot 
Demeter, Advent, Jensen, Phase Linear 

Custom Rack Design & Consulting 

615-242-2925 
David Wilkerson, Owner 

308 5th Ave S. • Nashville, TN 

STUDIO 
INSTRUMENT 
RENTALS ¿ 
Rehearsals • Rentals • Cartage 

255-4500 
<310 Fifth Avenue South 

Ricky Lynn Gregg, both for Liberty, with Bob 
Campbell-Smith engineering.. .Dan Bradley 
produced a Walt Disney World project by Lee 
Greenwood with Jim DeMain 
engineering.. .Thom Schuyler worked with 
engineer Brad Hartman on a self-produced 
Warner Bros, album... Vai Garay produced/ 
engineered sides on new Warner Bros, artist 
Teresa...Also for WB, Gregg Brown produced 
overdubs and vocal comps on Judd Erickson 
and Daron Norwood, both with Rob Feaster 
engineering...For RCA, Rodney Crowell and 
Steuart Smith produced Lari White with Roger 
Nichols and Donivan Cowart engineering 
.. .Harry Stinson produced RCA’s Tommy Lee 
James with Rocky Schnaars at the 
board.. .Producer Keith Hinton and engineer 
Brent King mixed Wichita Straits for 
RCA... Brian Tankersly produced/engineered 
overdubs on Petra. ..Carl Tatz produced/en¬ 
gineered sides on Loney Hutchins for ARC 
Records... Earl Richards mixed The Ameri¬ 
can Cowboy Band for Saratoga Music with 
J.B. at the board.. .Producer Clyde Brooks and 
engineer BobBullockmocedJerry Dugan. ..Pat 
McMakin produced/engineered mixing onjay 
Eric for Tree Productions.. .Producer Anthony 
Von Dollen and engineer Jim DeMain mixed 
DeWayne Crews... Way ne Morgan assisted 
on all projects... 

• JAVELINA: Producer BeBe Winans and 
engineer Mike McCarthy-worked on Whitney 
Houston’s "Jesus Loves Me” project.. .Ricky 
Skaggs and Paul Overstreet worked on a 
Sony single, “Storm Ridin’ Rodeo Podners”, 
with Skaggs producing and Alan Schulman at 
the board...Producer Keith Thomas and engi¬ 
neer Billy Whittington mixed Trey Lorenz for 
Sony-Epic...Mark Wright produced Billy 
Burnette for Capricorn with Warren Peterson 



ESTUDIO 
Croft co-produced Triad Band with Roy I 
Cicala and Eric Paul engineering.. Paul and 
Scotty Tumerproduced Todd Collins ...Paul | 
also produced/engineered for Joe | 
Lester. ..Butch Curry produced Katie I 
Wallace with Steve Tillisch engineering... 

• THE MONEY PIT: Paul Worley and Ed 
Seay produced Ronny Cox for Mercury... 
Producer Doug Johnson mixed Gibson/ 
Miller Band for Sony with Seay 
engineering.. .Producers Millard Powers and 
Bill Owsley mixed two sides on Semantics 
for Geffen with Mike Pooled the board... Seay 
engineered tracks/vocals on Lane Brody, 
produced by Barry Beckett and Eddie Bayers 
Jr.... 

• SIXTEENTH AVENUE SOUND: Pro¬ 
ducer Mark Kibble and engineer Brent King 
worked on tracks by The Modern Jazz | 
Quartet/Take 6 for Atlantic... Gail Davies 
produced Mandy Barnett with David Hall 
engineering...MCA’s Tony Brown produced 
BM1 writer Stephanie Davis with Bob Bul¬ 
lock at the helm...MCA’s Mark Collie cut 
demos with his road band The Lost Dogs , 
with Paul Ebersold engineering... Ebersold 
produced/engineered for the rock group 
Dorcha...Scott Baggett ran the board for 
Carlyle Productions’ Lynne Drysdale and 
producer Janie West. ..Carlyle Management’s 
Bubba Bartosh mixed tracks with producer 
Jimmy Foster and engineer Bullock; he also 
worked on overdubs with engineer David 
Hall...Hall engineered album tracks by 
DeniumBleu.. .JoeJohnston produced Craig 
McDaniel... 

• THE CASTLE: Garry Tallent produced 
Julian Dawson for BMG-Germany with Rob 
Feaster engineering... Engineer Mike Griffith 
and producers Joseph NuyensandJozef Nuyens 

mixed Stan Lassiter’s new solo album for 
Castle Productions...Producer Mark 
Heimerman mixed D.C. Talk’s album project 
for Forefront with engineers Joe Baldridge and 
Steven Stewart Short... Gregg Brown produced 
a Warner Bros, development deal for Judd 
Erickson...J.D. Hicks produced a song demo 
by Roger Springer engineered by Tommy 
Dorsey... 

• CHAMPAGNE STUDIOS: A lison Krauss 
produced overdubs on The Cox Family for 
Rounder Records with Randy Best at the 
board.. .Producer/composerDaleHerrworked 
on an orchestra film score for an Access Group/ 
Jaguar T.V. Productions interactive laser disk 
program; Scott Martin engineered... 

• BOBBE SEYMOUR STUDIO II: Pro¬ 
ducer Bobbe Seymour and engineer Alan 
Sbipstonworked on a Venue Records album by 
Jerry Shelly Band. ..P. Pennington produced 
an RKS album by Steve Hamby with Skip 
Mitchell engineering...Herbert Sanders pro¬ 
duced Karen Hall for A-Major Records of 
London... 

• MUSIC ROW AUDIO: Jerry Douglas 
produced Tim O’Brien for Sugar Hill with Bil 
Vorndick engineering.. .JackJezzro produced 
Creig Duncan for Brentwood Music... Bil 
Vorndick produced Dave Thompson...Don 
Hart and Joseph Cassell produced Jenny 
Hall.. .Jamie Brantley and Randy Gardner pro¬ 
duced Casanova... 

• FIRST RUN PRODUCTIONS: TimMiller 
engineered/co-produced First Run Records 
projects by Pali Delveitt, Dean Power & 
Devon Rock, and Sandra Gaylord & One 
Way Ticket; plus a Lazy Lane Records project 
by Seve Ford and an FRP Records project by 
Jeff McComb & Jazzsters... 

“A Friendly Place To Record” 

3325 Fairmont Dr., Nash. TN 37203 

615-269-4847 

SONY 
PROFESSIONAL AUDIO PRODUCTS 

including the 

PRO/STANDARD 
DIGITAL 
AUDIO 
SERIES 

represented by 

REDWOOD 

REDWOOD MARKETING, INC. 
MetroCenter, Nashville 

Phone (800) 486 - 0074 
(615)254 - 7400 

Fax (615)242-5774 

OCTOBER 8, 1992 PACE 39 MUSIC ROW 



.‘¿STUDIO 
• SANCTUARY SOUND: Clyde Brooks 

produced Kerry Franklin, engineered by 
Bob Bullock, and Gregjimenez, engineered 
by Barry Sanders... Sanders also engineered 
for Blackbone, produced by John Hug for 
Working Boy Records... Chuck Howard pro¬ 
duced Mickey Baker with Bob Campbell-
Smith engineering...Producers Jim Wilson 
and Don Wharton worked with engineer 
Jack Howell on tracks by Edwin Ray for 
Third Firkin Music’s Into Thy Hands 
musical.. .Producer EdKeeand engineer Dan 

MUSIC CITY 
MIDI 
THE PROGRAMMER'S STUDIO 

• Music Production 
• Midi Consulting 
• Digital Audio Editing 

Macintosh—PC—A tari 

(615) 264-1819 

Rudin mixed rehearsal tracks for two Brentwood 
Music projects... Scott Baggett engineered 
demos on Karen Sisson, produced by Glynn 
Martin, plus ESP Music demos produced by 
Even Stevens... 

• MASTERLINK I & II: For Time-Warner 
Television, John McEuen produced a score 
composed by Dale Herr for Wild West, a 10-
hour miniseries to air next March; the session 
included a 27-piece orchestra, the Nashville 
Mandolin Orchestra, the Nashville String 
Machine, and authentic Native American In¬ 
dian passages by Bill Miller...TNNOn Stage 
work engineered by Stan Dacus, Glenn Rieuf, 
Gary Laney, and Kim Raymer included Collin 
Raye remixes and overdubs/remixes on Marty 
Stuart, Nitty Gritty Dirt Band, Pam Tillis, 
Molly & The Hey makers, Confederate Rail¬ 
road, LacyJ. Dalton, Sylvia Hutton, Ronna 
Reeves, Pirates of the Mississippi Marty 
Brown, and Ian Tyson... 

Raymer -ä.od Rieuf worked on remixes for 
the Oak Ridge Boys and Lorri Morgan for 
TNN’s Jamboree In TheHills. ..RenéGoodman 
and producer Tony Goodman-worked on coun¬ 
try music news spots with engineer Stephen 
Foster... Charlie McCoy produced a new Bare¬ 
foot Jerry project...Other projects included 
Laney Hicks, produced by Russ Hicks; Martina 
Marie, produced by Justin Dickens and Bob 
Phipps; Hope Parker, produced by Lamar 
Morris; and Roger Hicks... 

• AUDIO PRODUCTIONS: Robert Porter 
produced Country In Concert shows featuring 
Vince Gill, Pam Tillis, and Mark Chesnutt, 
plus Cross Country Entertainment specials show¬ 
casing Alabama, Clint Black, Vince Gill, and 
Travis Tritt. ..Jim Della Croce produced inter¬ 
view CDs for BNA artists Lorrie Morgan and 
Lisa Stewart. ..Radio specials by Ron Hunts¬ 
man Entertainment included features on Mary-
Chapin Carpenter and Marty Stuart, plus 
Country America’s Top 100 hosted by Alan 
Jackson... 

• STUDIO 19: Dave Matthews engineered 

24 track Analog Studios Offering 
The Most Technologically Advanced Facility On Music Row. 

Over 25 years experience as a studio musician and producer, combined 
with the finest Nashville musicians and engineers, 

assures the highest quality Master and demo projects. 

I Velvet Apple Music demos by Dolly 
I Parton...Larry Rogers produced an album 
by Paul Proctor with Matthews at the board, 
plus demos on Terry Dennis & Rhonda 
Parker for Partner Music with John York 
engineering... Rick Jenson engineered Glen 
Campbell Music demos by Bryan Culpepper, 
produced by Jeff Ross.. .John Kelton engi¬ 
neered Rustic Records demos by Holt Wil¬ 
son... 

Jeff Carlton produced Stroud-avarious 
demos with Lee Peterzell at the board.. .Pete 
Green engineered Moffatt Brothers demos 
produced by Robert Byrne... Roger Springer 
tracked demos for producer James Dean 
Hicks... A nthony Von Dollen produced demos 
for Clyde Otis Music. ..Randy Hardison pro¬ 
duced Rick Bentley demos.. .Matthews and 
Brian Long engineered jazz demos by 
Jonathan Kasper... 

• EASTSIDE SOUND: Scott Baggett en¬ 
gineered mixes for Julie Doyle, produced by 
Jerry McGowan.. Angel Pontier recorded 
an original gospel project with John Hurley 
helping at the board...Pontier also engi¬ 
neered a Crossfield Music project by Tricia 
Walker & Suzanne Elmer-King and mate¬ 
rial by Mike Ward and Dcbie Robbins... 

• BEAIRD MUSIC GROUP: Songwriter 
demos included Eric Rcymore, Lance Shaw, 
Phyllis Pitoni, Mark Beers, Harley Gallo¬ 
way, Ron Ecker, Ron Masterson, Jerry 
Caldwell, Russ Benson, Freeman Leonard, 
and Ken Green... 

JINGLE PROJECTS 
• CREATIVE RECORDING: Dan Will¬ 

iams Music jingles included Taco Bell with 
Stacy Dean Campcll, Coors Extra Gold with 
Steve Bassett, and Kraft Macaroni & Cheese... 

• OMNISOUND & SIXTEENTH AV¬ 
ENUE SOUND: Mark Hammond produced a 
Coca-Cola jingle for Hummingbird Produc¬ 
tions... 

• BOBBE SEYMOUR STUDIO II: Bobbe 
Seymour produced a Bergmeister Beer jingle 
for Europe featuring The Nashville Rhythm 
Section... 

• SANCTUARY SOUND: Randy Sav¬ 
age and producer Jimmy Hartrecorded theme 
music for the World Wrestling Federation... 
Jody Williams produced BMI Awards Show 
music...Phil Copeland produced Brown & 
Williamson cigarette jingles, plus Eldrige/ 
Bridge Spring Water jingles...John Garrett 
produced a WRTV music package... 

• RECORDING ARTS: J.C. mixed a 
Salem cigarette jingle for Sidetracks Produc¬ 
tions. 
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PRO AUDIO RENTALS 
Drum Machines • Monitor Speakers • Amplifiers • Microphones 

Noise Reduction • Preamps • Samplers • Synchronizers • Sequencers 
Digital Reverbs • Digital Delays • Digital Tape Mach • Analog Tape Mach 

Compressors • Mixers • Noise Gates • De-Essers/Exciters 
Tube Mies • Equalizers • Custom Racks...We’ve Got Em 

WE CAN BEAT OUR COMPETITOR'S PRICE!!! 
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as our customers and look forward to serving you again. 
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Mint Condition Telefunken 251, Neumann M-49 and Fairchild 670 • H-3000 w/Sampling • 

DTR-900 w/Apogee • SSL Prototype Limiter (one of the only two existing models in the Southeast) • 
480-L w/Program Package • 4 ch. Forat w/Remote • Lexicon 300 • Panasonic SV-3700 • 

JVC-CR 850 • Wendel jr • Otari Mx 55 w/Time Code • T.C. Electronics-1210 • 
Tube Direct Box (a Must for bass guitar!) • API Graphic EQ’s. 

NEVE 12 Channel Console — Side Car 
"Killer" Rack Packages 

Seven Days A Week • 24 Hours A Day 
(615) 321-4081 Pager (615) 664-RENT FAX (615) 327-9285 
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Coburn &YelichTake 
Jackson Bookings In-house 

Billy Ray Album # I For I 7 Weeks 
BY CARMEN MERCEDES 

LABEL AND ARTIST NEWS 
Arista Nashville shined at the company’s 

annual convention with honors going to 
Allen Butler (VP of Promotion and Artist 
Development), named MVP Employee of the 
Year; Frank Hamlin (Marketing Assistant), 
named Nashville Sales Person of the Year; 
and Vanessa Adair (Media Coordinator), 
named Rookie of the Year...Bill Mayne has 
been upped to Vice President of Promotion 
from his post as National Promotion Director 
for Warner/Reprise Records...Warner Bros. 
Nashville will release A Children 's Chanukah 
album, featuring Cantor Bernard Gutcheon 
leading a children’s chorus from Nash¬ 
ville...Step One Records (SOR) adds Arnie 
Thies to their Sales & Marketing depart¬ 
ment... 

Billy Ray Cyrus made country music 
history when his quadruple-platinum album, 
Some Gave All, held the *1 position on 
Billboard’s Top-200 Albums chart for 17 
weeks, setting the record for the most con¬ 
secutive weeks at #1 for a debut LP...Ricky 
Van Shelton’s music video of “Wear My 
Ring Around Your Neck,” featured in the film 
Honeymoon in Vegas, breaks ground as it 
becomes the first country music video to air 
on MTV...TanyaTucker’s latest video, "Two 
Sparrows in a Hurricane” casts the father of 
her two children, actor Ben Reed, along with 

sons Presley and Beau, and Mae Axton who 
plays Tanya as an older woman.... 

Beth Nielsen Chapman will host an 
invitation-only Celebrity/Family evening to 
explore the Cumberland Science Museum’s 
exhibit, “What Makes Music?” on Monday, Oct. 
12. The exhibit runs from Oct. 3-Jan. 3 ■■■Suzy 
Bogguss is designing a line of leather jackets 
due in stores by 
Christmas... Billy 
Burnette has signed 
with Capricorn 
Records. His debut 
album is currently in 
production with 
Mark Wright, 
scheduled for a Feb¬ 
ruary 1993 release. 
Burnette was on lo¬ 
cation this month Lucy Diaz 
shooting the video 
for the first single, “Tangled Up In Texas.” 
....Always.. .Patsy Cline, conceived and directed 
by Ted Swindley, is a two-act musical based 
on the real-life friendship between the singer 
and one of her fans. Its run from Sept 1-19 at 
Atlanta’s 14th Street Playhouse has been ex¬ 
tended through Oct 3. Georgia Governor, Zell 
Miller, proclaimed Sept. 8 Patsy Cline Day in 
honor of what would have been her 60th 
birthday....Warner Chappell writer Jim 

Capricorn Records signs Billy Burnette. (L to R) Rick Rockhill, VP Country Promotion; Phil 
Walden, President; Burnette; and Vice President Don Schmitzerle. 

Photogio, also a member of the Del Beatles 
and Run C&W, makes public his intention to 
wed Lee Ann Pack of Billboard Publica¬ 
tions... 

BUSINESS NEWS 
The Nashville Entertainment Associa¬ 

tion will present Jerry Kennedy its highest 
honor at this year’s Master Award ceremony 
scheduled for Wednesday, November 4. The 
award pays homage to pioneers of the 
“Nashville Sound” who’ve brought acclaim 
to Music City as a major entertainment cen¬ 
ter. As a musician, Kennedy’s guitar stylized 
“Harper Valley PTA,” "Rose Garden” and 
Roy Orbison’s “Pretty Woman.” A partial list 
of artists Kennedy has produced in his three 
decade-career includes Jerry Lee Lewis, 

Reba McEntire, 
Roger Miller, 
The Statlers, and 
TomT. Hall. He 
signed many oth¬ 
ers during his 
reign at Mercury 
from the 60’s un¬ 
til 1984 when he 
opened his own 
JK Productions... 
Former NEA rep 

William W. 
I Beasley has been hired by the Nashville 
Area Chamber of Commerce to coordinate 
efforts in promoting the city as an attractive 
location for music/entertainment related 
businesses....The Nashville Symphony 
begins its 1992-93 season financially flush as 
a result of its four-year effort “to return The 
Symphony to a stable and financially cred¬ 
ible organization,” according to Susan R. 
Russell, Chairman of the Board of Directors. 
Call 615-741-7777 for season tickets....This 
fall, baseball players will have competition 
for card collectors when Sterling Cards mar¬ 
kets Country Gold trading cards featuring 
100 country music artists... 

Writer Tom C. Armstrong has a new 
book of poetry, Word- Whysfrom the Would-
Pile, publ ished by Ad Hoc Books.. . Joe Kelly 
joins CDX, which now provides single re¬ 
leases to over 2,050 radio stations...Rod 
George, graphic designer and copy writer, 
has now opened a graphics studio at 1710 
Grand Ave. in Nashville. ..Ann Chrisman, 
formerly of Gerrie Co Video Promotions, an¬ 
nounces her own company, Ann Chrisman 
Video Promotions. ACVP will service over 
130 video outlets in the U.S., Canada and 
Europe from offices at 1105 16th Ave. S., 
Suite B, in Nashville. Call 615-327-2127... 

BOOKING/TOURING NEWS 
James Yclich is the President of newly 

I formed Chief Talent Corp, which will book 

Bill Mayne 
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Alan Jackson, and The Bellamy Brothers. 
Yelich, formerly with Triad will work closely 
with Jackson's management which currently 
provides custom spots for all Jackson dates. 
Yelich’s executive assistant Sally Adams was 
formerly with the William Morris Agency. I 
Chief Talent will also work closely with Ten 
Ten marketing/promotional director, Donna | 
Jean Kisshauer. ChiefTalent is located at 33 ! 
Music Sq. W #110; (615) 256-7101. 

On the heels of bankruptcy proceed- | 

SIGNINGS 
BOOKING: 
Alan Jackson, Bellamy Brothers.Chief Talent 
John Michael Montgomery.Monterey Artists 

PUBLISHING: 
Butch Hancock, Ray Wylie Hubbard, Gene Levine, John Gorka, 
John Rey Reed, Michael Brown, Johnathan Cross, Sandy Emory Bee Cave Music 

ings, Wayne Newton recently announced 
plans for a new $10 million theatre to be 
located in Branson, financed by Shenandoah 
South, Inc. where he will perform six months | 
a year. Newton stressed none of his money | 
would be invested in the venture... 
INTERNATIONAL NEWS 

The Canadian Country Mu¬ 
sic Association (CCMA) Awards 
topped off CCMA week in 
Calgary, Alberta, September 20. 
Garth Brooks presented Rita 
MacNeil with the Bud County 
Music Fan Choice Entertainer 
of the Year Award. Other 
awards—Single: Michelle 
Wright "Take It Like A Man”; 
Album: Everybody Knows by 
Prairie Oyster; Song: "Did 

RADIO NEWS 
Garth Brooks’ fourth studio album, The 

Chase, which shipped multi-platinum with 
advance orders nearing 4 million, was pre¬ 
viewed on Live From Westwood One Studios 
radio program September 21. The two-hour 

show, hosted by ET's Leeza Gib¬ 
bons, premiered cuts and allowed 
for call-ins. The disc was available 
to the public Sept. 22....The 5th 
annual Live From Nashville!, pro¬ 
duced by Ron huntsman Marketing, 
is scheduled to broadcast during 
County Music Week Sept. 29, 30, 
and Oct. 1. An 11 country station 
network will broadcast from the 
Union Station Hotel, Nashville, and 
share live artist interviews and news 
with their listeners back home... 

Will Beasley 

You Fall In Love With Me,” written by Joan 
Besen, recorded by Prairie Oyster; Female 
Vocalist: Michelle Wright; Male Vocalist: 
Ian Tyson; Vocal Duo or Group: Prairie 
Oyster; Video: "Take It Like A Man"; Top 
Selling Album, Foreign or Domestic: 
Ropin' The Wind by Garth Brooks. 

WSM-FM was named Radio Station of the 
Year in the country music category and Brent 
Stoker was named Promotion/Marketing Di¬ 
rector of the Year in the Billboard magazine 
awards....WSM’s Grand Ole Opry radio show 
will be inducted into the Radio Hall of Fame at 
a black-tie celebration, Nov. 15 in Chicago. 
Don Ameche and Casey Kasem are among 

other honorees...The corporate owners of 
rock station WKDF-FM will purchase classic 
rock WGFX-FM upon FCC approval. Recent 
loosening of ownership restrictions now 
allows for the purchase of two stations on 
each of the FM and AM bands in any one 
market. No programming changes are 
anticipated...Flacojimenez will be featured 
on WNYC public radio series Celebration of 
Latin Music.... 

PUBLISHING NEWS 
Forerunner Music announces the addi¬ 

tion of Matt Lindsey to the staff as Profes¬ 
sional Manager. Lindsey started in the tape 
room at Tillis Tunes where he had advanced 
to Professional Manager. He moved to Fore¬ 
runner from Wrensong Music...Phil May 
and Amy Wagoner join the administrative 
staff of Sony/Tree... 

Little Shop of Morgansongs has a #1 
single in Hong Kong. Entitled “Quan Xin Ai 
Wo” (which translates to "Rise To The Occa¬ 
sion”), it was written by Dennis Morgan, 
Simon Climie and Rob Fisher... 

Calinoh Music Group now has an office 
at 1208 16th Ave. South, Suite 8, Nashville, 

Some of George Jones’ friends got vocal on a recent session for the song “I Don't Need Your Rockin' Chair” from Possum's new album Walls 
i Can Fall. (L to R) Alan Jackson, Travis Tritt, George Jones, Mark Chesnutt, Joe Diffie, Patty Loveless, Vince Gill, Clint Black, and Pam Tillis. 
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TN 27212. For song submissions, call Ann , 
Hofer or Tom Cornett at 615-320-9222... 

Bee Cave Music, Inc. partners, Dolly | 
Pierce (former general manager for Bug 
Music in Nashville), and Mike Crowley 
(owner of his own artist management com¬ 
pany in Austin), offer their roster, which | 
includes Butch Hancock, Ray Wylie 
Hubbard, and Gene Levine. The company, I 
with offices in Texas and Tennessee, offers 
opportunities to hone performance skills in 
Austin and do business in Nashville... 

BENEFIT NEWS 
Country Cares for Hurricane Relief ben¬ 

efit concert, co-hosted by John Anderson, 
Ralph Emery and Billy Dean through Feed 
the Children, will be broadcast nationally from ! 
the Grand Ole Opry Oct. 1 to benefit victims 
in Florida, Louisiana and Hawaii... 

Pirates of the Mississippi performed a 
recent benefit for the Coalition for the Home¬ 
less of New York City and participated in the 
Grand Central Food Program which distrib¬ 
utes food to nearly 800 people a night.... 

CHRISTIAN NEWS 
Lucy Diaz has been named Sen ior D ¡rec¬ 

tor, Marketing and Artist Development for 
Sparrow Communications Group. .. 

TV/FILM NEWS 
The Women of Country, featuring Suzy ; 

Bogguss, Mary-Chapin Carpenter, 
Emmylou Harris, Wynonna Judd, Patty | 
Loveless, Kathy Mattea, Pam Tillis and 
Trisha Yearwood, will be taped in 
Murfreesboro Oct. 6 for scheduled airing on 
CBS in late January. Proceeds benefit the 
Minnie Pearl Cancer Foundation’s Race for the 
Cure... 

Travis Tritt’s Return of the No Hats pay 
per view live concert appears Oct. 9 . Con¬ 
federate Railroad’s upcoming single, "Queen 
Of Memphis” was featured on the season 
premiere of Northern Exposure.. Kevin 
Welch will be recording a song for the 
forthcoming movie, The Thing Called Love, 
due from Paramount in Oct. ’93.... 

Lionel Cartwright and Marty Stuart 
recently filmed a series of TV spots for Go 
Mart Convenience Marts, a chain of stores 
covering Kentucky, West Virginia and Ohio. 
Go Mart research showed 65% of their cus¬ 
tomers prefer country music.... 

The BMI Foundation announced their 
fifth annual Pete Carpenter Fellowship com¬ 
petition for aspiring film composers under the 
age of 35- The winner receives $2,000 for 
travel and living expenses in L.A. during the 
term of the fellowship. Contact BMI for de¬ 
tails: BMI Foundation 320 West 57th St., New 
York, N.Y. 10019... 
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“Wild” Bill Catino (L) got hyped into riding the bull at Billy Bob's in Fort Worth. Artist Chris 
LeDoux volunteered to give the Liberty promotion kingpin a riding lesson to insure that his 
next release “Cadillac Ranch” won’t get thrown off the track. 

Metro codes inspectors, engineers and architects carefully watch Warner Bros, execs Eddie 
Reeves and Jim Ed Norman (with shovels) as they begin excavating the parking garage for 
the new WB building. Unconfirmed word is that ancient artifacts were discovered and all 
digging by machine was ordered to a halt by the Federal Bureau of Archeology. Reeves, who 
will now be in charge of the manual digging crew, took the news well and was heard singing, 
“Digging up bones, exhuming things better left alone.” 

Recent Concert Grosses 
* two shows Source: Pollstar 

Artist $ Cross Tix Sold/% Full City, State Date 
Garth Brooks 495,000 27,500/100 Tinley Park, IL 8/28 
Reba McEntire/Vince Gill 209,333 8,647/80 Holmdel, N) 8/31 
Clint Black 198,203 9,634/96 Birmingham, AL 9/6 
Alabama* 172,339 9,683/100 Pendleton, OR 9/15 
Hank Williams Jr. 140,739 6,102/41 Toronto, ONT 8/26 
Willie Nelson 107,346 6,432/71 Lancaster, CA 9/4 
Alan Jackson 100,988 5,843/65 Lancaster, CA 8/31 
Billy Ray Cyrus* 99,039 4,924/100 Wheeling, WV 9/11 
Oak Ridge Boys* 80,562 6,322/92 Mitchell, SD 9/13 
Tanya Tucker* 78,832 6,730/56 Blackfoot, ID 9/11 
Diamond Rio/Restless Heart* 75,556 6,457/54 Blackfoot, ID 9/9 
Conway Twitty/Sawyer Brown 54,660 5,083/44 Sedalia, MO 8/29 
Lyle Lovett 34,760 1,738/60 Upper Darby, PA 9/1 



State Fair Boasts 
Bumper Crop 

For the first time in the 87-year history of the Tennessee State Fair, the fruit of 
Nashville’s most vital industry is on display. This year, fair officials, responding to 
a suggestion box stuffed with pleas for more music, devoted time and space to 
songwriters and new artists for what has to be one of the largest and most diverse 
showcases ever. Tucked between the Agriculture and Future Farmers of America 
buildings, the Light Beer/WSM AG stage featured some 100 performers, from 68-
year-old Danny Dill (“Detroit City”) to very recent Mercury signee Craig Martin. 

By design, most showcase audiences are loaded with music industry insiders. 
So the general public (civilians?) doesn’t often get to hear music that hasn't been 
demo’ed, pitched, changed, cut, and packaged. This time they heard it straight from 
the writers’ lips, no invitation required. And Mike Roggers (Buckhorn Music) hears 
from fair organizers that the show will be a permanent fixture. Looks like a bountiful 
harvest of home-grown goodies. 

—Rusty Russell 

WCDB: Less Talk, 
More Music 

Astute observers can often assemble a quick, accurate demographic breakdown 
of an audience just by looking at their headgear. Charlie Daniels’ Volunteer Jam 
XV at Starwood Amphitheater was a parade of many hats, from the popular white 
Stetson, to the all-American baseball variety, to the occasional Greek fisherman’s cap 
to the biker bandana—a cross-section of economic haves and have-nots and a mish- I 
mash of musical tastes. Less people turned out this year (about three-quarters full) ! 
with advanced tickets priced at $15 and $25 (a portion to benefit the T.J. Martell j 
Foundation). Radio ads on the day of announced a 2-for-l general admission price, 
which may have boosted last-minute sales. 

If Charl ie is singled out for anyth ing, it’s for his fusing of rock and country (plenty 
to go ’round) and his outspoken political/sociological rhetoric (thankfully, kept to 
a minimum this year). Charlie’s recent migration to Liberty Records apparently gave 
carte blanch to Liberty acts, with performances by Eddie Rabbit, Suzy Bogguss, 
Pirates of the Miss., Jo-El Sonnier, Paulette CarLson, new R&B addition G.E. 
Smith and the Saturday Night Live Band and developing acts like Curtís Wright, 
the Cactus Brothers, the impressive Ricky Lynn Gregg and others who were 
trying to "make the cut.” I lot '70s rock bands Poco and Little Feat played, former 
Marshall Tucker-man Toy Caldwell came out for his 15th Jam, and guest 
appearances by George McCorkle/Paul Riddle (Marshall Tucker Band), Jolm Kay 
(Steppenwolf) and 13-year-old slide sensation DcrckTrucks (nephew of Allman 
Bros.’ Butch Trucks) made for a Southern rock revival. 

Hal Ketchum was a Jam highlight, getting great response as he and his band 
offered their versions of Hal’s hits, capping off the set with the insistent, train-like 
brush beat of "Past The Point Of Rescue” featuring Scott Nuebcrt’s extended, note¬ 
perfect guitar solo. The Pirates geared the crowd up with Rich Alves’ solo rock-
guitar medley and the sing along "Feed Jake.” 

Octogenarian Pee Wee King, who started his music career in 1935, made a 
cameo to kick off Charlie’s 90-minute set, singing his most famous co-write, 
“Tennessee Waltz.” But the nicest surprise of all was special country guest Willie 
Nelson. Willie joined Charlie on stage to a nice outbreak of applause, wailing 
classics like “Blue Eyes Crying...,” “You Were Always On My Mind” and "On The 
Road Again.” Willie’s distinct whine and sincere, if off-beat phrasing, was a real treat. 
Charl ie’s fiddle virtuosity shone bright through "The South’s Gonna Do It Again” and 
“Devil Went Down To Georgia,” by far the hottest numbers of the night! 

Rapped backstage with Liberty’s VP of Alternative Music Charlie Lico, who is 
establishing a pop/rock network for his roster. Looks like the bluesy, horn-heavy 
G.E. Smith, Music Director/guitarist with the Saturday Night Live Band, will be 
the next project out with the video/title track, “Get A Little,” just about ready. They’re 
marketing G.E. and the SNLB straight to AOR and MTV (say what?). 

—Michael Hight 

1992 Industry 
Events 

SEPTEMBER 
21 -27 International Bluegrass Music Association Trade 

Show and Fan Fest, Owensboro, KY, 
(512) 684-9025 

24 International Bluegrass Music Awards, 
Owensboro, KY 

26 T.J. Martell Golf and Bowl, 291 -6770 
27 NSAI Awards/Dinner, 256-3354 
28 ASCAP Awards/Dinner, 742-5000 
29 BMI Awards/Dinner, 291-6770 
30 CMA Awards Show, Opry House, 244-2840 

(televised on CBS at 8 pm. CDT) 
30-Oct. 3 AMOA Convention Expo '92, Opryland Hotel, 

(312) 644-6610 

OCTOBER 
1 SESAC Awards/Dinner, 320-0055 

8-10 SRO '92, Concert and Booking Convention, 
Stouffer Hotel, 244-2840 

12 ACM Celebrity Coif Classic, Burbank, CA, 
(213)462-2351 

23-25 Red Steagall's Cowboy Cathering/Western 
Swing Festival, Fort Worth, TX, 
(615) 356-8176 

NOVEMBER 
4 NEA Master Award Ceremony, Stouffer Hotel, 

(615) 327-4308 
4-6 14th Billboard Music Video Conference & 

Awards, Los Angeles, 212-536-5018 
15 Radio Hall of Fame Awards, Chicago, Mike 

Hyland, (615) 321-5000 

MARCH, '93 
1 7-21 South By Southwest Music and Media 

Conference, Austin Convention Center, 
(512) 467-7979 

Send Industry Event Information to: Music Row c/o 
Industry Event Dept., P.O. Box 158542, Nashville, TN, 37215 
or call us at (615) 321-361 7. 

CLASSIFIEDS 
AUDIO-DIGITAL FOR SALE—N.E.D. Synclavier 
9600 Tapeless Studio. 16-track Post Pro-Largest 
system in SE. Complete system, 48 MB RAM, 48 Poly 
sampling voices, 32 FM voices, 3 STM modules with 
Max Track, Optical Disk drive, 3.0 software. Excel¬ 
lent condition—$245,000. Call or Fax Marie for 
details, (407) 293-3390 Fax (407) 876-2144. (2x) 
AVAILABLE—Recent graduate of "The Recording 
Workshop" in Chillicothe, Ohio seeks position as 
assistant recording engineer. I also play guitar and 
sing. Chuck, 885-3415. (1x) 
FOR SALE—NEOTEK ELITE 358 Console, 50 input 
frame, 36 dual channel with 8 stereo inputs, 8 stereo 
meters, 1 aux Patchbay, 14 pre-wired modules with 
blank panels installed. Excellent condition, 
$40,000.00. Call (407) 293-3390, fax (407) 876-
2144. (4x) 

Classified Ads are $15 per insertion for 
25 words or less. Additional words are 25c. 

Send copy/payment to: 
Music Row POB 158542 Nash., TN 37215 

or call 615-321-3617. 
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CNA AWARDS 
HONOR WEALTH OF TALENT 

Brooks and Gill Each Two Time Winners 
BY DAVID M. ROSS 

The 26th Annual CMA Awards displayed the exciting new wares 
that have helped catapult country music into the mainstream of 
American tastes The leader of the charge, and chief defender of 
the rackjobbers, Garth Brooks, took two crystal trophies for 
Album and Entertainer, adding to his incredible success story 
which now includes over 20 million albums sold! After 
winning the Horizon Award in 1990, he quickly followed 
with Entertainer of the Year in 1991. Unfortunately, and 
understandably, Garth seems to be having trouble adjusting 
to his rapid success. In a recent national TV interview with 
Jane Pauley, he spoke of retirement, dissatisfaction with 
the industry and general unhappiness. Throughout he 
was cry ing and seemed seriousl y depressed. He has now 
announced an eight-month hiatus to spend time with his 
family (wife and new daughter) after the conclusion of 
this current tour. It’s time off well deserved. Hopefully, 
it will give him a chance to put his personal and public 
life into perspective and inspire him to greater heights. 

The other two-time winner was Vince Gill, who 
was crowned Male Vocalist and shared Songwriter 
honors with Max D. Barnes for "Look At Us." Vince 
smoothly handled the co-host duties with fellow 
Okie, Reba McEntire. Together they kept the pace 
moving and rarely seemed to be reading from cue 
cards, a virus which has often plagued past CMA hosts. 
The streamlined presentation concentrated on expos¬ 
ing the new music and featured over 16 musical 
numbers. It’s hard to mention the word virus 
without thinking of another “overnight” success, Billy 
Ray Cyrus. The muscular, tall, pony-tailed per¬ 
former stormed the Opry stage, twisting, turning 
and giving off showers of energy wh ich grabbed 
the crowd. Billy Ray’s mega-selling song “Achy 
Breaky Heart” easily garnered the Single trophy, 
and the controversial new performer 
showed good instincts as he brought 
up songwriter Don Von Tress and his 
producers Jim Cotton and Joe Scaife to 
share the spot! ight when accepting the 
award. 

In the first-time winner categories, 
both Mary-Chapin Carpenter and Suzy 
Bogguss were genuinely taken aback 
as their names were called for the 
Female Vocalist and Horizon Awards 
respectively. 

Kix Brooks saluted past duos as he 
and partner Ronnie Dunn gladly 
claimed the Duo Award—“There’s an 
incredible duo tradition in country 
music from the Louvin Brothers to the 
Judds and we’re proud to be a part of 
it.” 

“1 never thought when I was help¬ 

ing to build the I lall Of Fame that someday I would be in it,” smiled 
a grateful Frances Preston to a crowd which had saluted her with 
a standing ovation. Preston’s commitment and legacy is still 
expanding and even though she now spends the majority of her 
time in New York heading BMI, she continues to be one of 
Nashville’s and country music’s most ardent supporters. 

The Hall Of Fame Performer Inductee yielded another 
overwhelmingly applauded choice—George Jones. The 
possum has written many of the chapters in the book on 
how to sing country music, and wears his crown with 
aplomb and humility. I Ie told the crowd he’s not through 
yet! 

Alan Jackson and Director Jim Shea won in the 
music video category, which was not deemed impor¬ 
tant enough to allow them to take the stage and accept 
the award...Jackson’s performance early in the telecast 
was a highlight. It utilized large segmented video 
screens on either side of the stage which played his 
new video while he sang, “She’s Got The Rhythm, I’ve 
Got The Blues.” 

The issue of red and green ribbons gathered a great 
deal of publicity before the show. The CMA had 
decided to feature green ribbons to spotlight the 
ecology cause. This breaks with the practice at all 
other award shows of wearing red ribbons to raise 
Aids awareness. Many of the performers ended up 
wearing both red and green ribbons. Unfortunately, 
the controversy probably caused more confusion and 
bruised feelings than anything else, but from another 

perspective, the added attention probably served 
both causes regardless. Kathy Mattea, while 
presenting one of the trophies, explained the 
significance of the two colored ribbons to the 
TV audience and further drove home the issue. 

There was a local crowd outside 
the Opry house before the show pro¬ 
testing Tanya Tucker who has agreed 
to lease her land as a landfill. Details 
were unavailable as we rush this to the 
press, but first reports were that it 
involved a deal being negotiated by 
her father. 

Almost half of the awards given out 
were to first time recipients which 
further illustrates the rapid pace being 
adopted by country music. Radio has 
moved from playing current songs less 
than half of the time, to featuring new 
music more than half of the time. Mary-
Chapin best sums up the mood of 
artists and industry alike when she 
sings—“I Feel Lucky.” 

Male Vocalist: Vince Gill 
Female Vocalist: Mary-Chapin Carpenter 
Vocal Duo: Brooks & Dunn 
Album Of Year: Ropin' The Wind, Garth Brooks 
Vocal Group: Diamond Rio 
Musician: Mark O'Connor 
Single: "Achy Breaky Heart," Billy Ray Cyrus 
Vocal Event: Travis Tritt/Marty Stuart 
Song: "Look At Us," Vince Gill/Max D. Barnes 
Video: "Midnight In Montgomery," 

Alan Jackson; Dir.-Jim Shea 
Horizon: Suzy Bogguss 
Hall Of Fame: George Jones, Frances Preston 
Entertainer Of Year: Garth Brooks 
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The Seminole Wind is blowing across 

the country, burning up the radio waves 
and pounding the concert stages live 

across America! 

Management/Booking: 

The Bobby Roberts Co, Inc. 
615/859-8899 

Seminole Wind [BNA #61029] 

More than 600,000 units sold and climbing 

1992 BMG Produced by James C. Stroud and John Anderson 

JOHN ANDERSON'S BACK 
GOLD! 


