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p
aisley is a consummate singer, songwriter, guitarist and 
entertainer, which has earned him three GRAMMYs, 
14 Academy of Country Music Awards and 14 Country 
Music Association Awards including Entertainer of the 
Year for 2010. He has placed 20 singles at the top of the 
charts, the latest a duet with Carrie Underwood, "Remind 

Me." Paisley's current album, This Is Country Music, debuted at No. 1 
on Billboard's Top Country Albums chart and is his sixth consecutive 
studio album to debut as the nation's country best-seller. He released 
his first book, Diary of a Player, in 2011 and was on the New York 

Times Best Seller list for two weeks. 

ARTIST NAME Brad Paisley 
LABEL Arista Nashville 
CURRENT ALBUM New album "yet to be titled" due out April 9 
CURRENT SINGLE "Southern Comfort Zone," written by Paisley, Chris DuBois 

and Kelley Lovelace 
HOMETOWN Glen Dale, West Virginia 
MANAGEMENT Bill Simmons, Fitzgerald-Hartley 

BOOKING William Morris Endeavor 
RECENT HITS With 20 No.] singles to his credit, Brad's most recent hits are 

"Remind Me" duet with Carrie Underwood, "Old Alabama" and "This Is 

Country Music." 
AWARDS 14 CMA Awards (including 2010 Entertainer of the Year), 14 
ACM Awards (including 5 consecutive Male Vocalist of the Year) and 3 

Grammys. 
RIAA CERTS TO DATE With career sales over 12 million albums worldwide, 
Brad's double-Platinum certifications include Time Well Wasted and Mud 

On The lires. 
TOURING Brad is currently headlining his Virtual Reality World Tour with 
special guests The Band Perry and Scotty McCreery. 
SPECIAL TV/FILM APPEARANCES For the fifth consecutive year, Brad will co-
host the The 46th Annual CMA Awards on November 1 on ABC with label 

mate Carrie Underwood. 
BIRTHDAY October 28 
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S
omebody wrote that. I hese are three 
words I hope come to mind when 
people hear a song. 

We often talk about our love of music 
and its influences in our lives. We 
love to share our passion for artists 
and songwriters as many of our life 
experiences are remembered with a 
soundtrack. It's difficult to get very far 
in the day without being influenced by 
a song. Whether being played on the 
radio, an iPod or in the scene of a movie, 
songs give us so much more than their 
writers receive in return. I recently asked 
Country's outspoken advocate Robert 
Oermann, "What's your favorite song 
of all time?" His response was simple. 

"That's too hard. That's way too hard." I think most people would agree. Songs 
are integrated in our lives much like the people we meet along the way. Songwriter 
Hugh Prestwood poignantly described it in Trisha Yearwood's '90s hit, "For even 
if the whole world has forgotten, the song remembers when." 

As an industry, we recognize the value of a song and have tremendous respect 
for the impressive craftsmanship and talent of our Nashville tunesmiths. When 
artists visit the MzisicRow office to share their music, we often ask, "Who wrote 
that?" following a song's performance. Like you, we love both the song and the 
songwriter. 

MusicRow.'s annual Publisher Special issue is dedicated to these publishers and 
songwriters. It includes the directory of Nashville's publishing companies, as well 
as exclusive features of key industry leaders and songwriters. In this issue, we place 
the spotlight on Steve Buchanan in a rare interview to discuss his involvement in 
the ABC-TV show Nashville, including the project's interaction with the publishing 
community and his support of music education. We also sat down with Anastasia 
Brown, Nashville's leading film and TV music supervisor. At a time when it's 
so important to seek additional opportunities to expose song catalog, Anastasia 
shares her experiences discovering and placing those perfect songs, and explains 
how Nashville is "in the middle of a very significant explosion." This issue also 
features three successful and prominent songwriters in our community, Rodney 
Crowell, Michael Dulaney and Tom Douglas who have made lasting impressions 
as storytellers and disciplined poets. 

This issue highlights the Nashville publishing industry and the songwriting 
community. Their influence extends so far out of Nashville it's hard for us to 
totally grasp the gift they have given to music listeners worldwide. We applaud 
their talents with a standing ovation and promise to never forget, "Somebody wrote 
that." 

Sherod Robertson, Publisher/Owner 
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ALWAYS 
LISTENING 
Anastasia Brown 

911 ON MUSIC SUPERVISION, SONG 
1 PLACEMENT, AND NASHVILLE'S 
CREATIVE COMMUNITY 

by Jon Freeman 

Photo Kristin Bar! we 

nastasia Brown has worn many different 
hats throughout her career—management, 
A&R, publishing, among others—and now 
is one of the very few (if not only) film and 
TV music supervisors based in Nashville. 
Though she spends a fair amount of time 
on the West Coast for work, she remains an 
ardent champion of Nashville's deep talent 
pool. 

"Music supervisor" is one of those 
slightly nebulous terms that can mean a 
number of things, including song selection, 
watching the budget, clearing music with 
writers and publishers, hiring hand doubles 
for the actors, and any other music-related 
detail to ensure the project's success. 
Above all, a music supervisor has to please 
the director and studio. Brown has done all 
of the above. 

"Every project is different." says Brown. 

Upon reading a new script, she will 
"immediately collaborate with that team on 
receiving their ideas and music direction 
and what a director envisions. If it's in sync 
with mine then we'll immediately start 
getting more detail. If his vision is a little 
different than mine we'll decide what's 
right. Normally you literally must service 
the director and make sure his idea works." 

For the 2011 remake of Footloose, 
director Craig Brewer wanted a stripped 
down version of Bonnie Tyler's disco 
anthem "Holdin' Out For a Hero" and 
tasked Brown with finding it. In the film, 
the song is re-interpreted as a tender 
acoustic ballad by youngster Ella Mae 
Bowen. It's a brilliant changeup from the 
original, and perfectly reflects Julianne 
Hough's character's vulnerability. 

That's one of Brown's recent "Gatorade 
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dump moments," as she calls it. 
While she was hunting for someone 

to perform the song, she called manager 
Tracy Gershon, who sent her to Bowen's 
Myspace page. That's when the lightning 
struck. 

"I heard two songs 
and I knew it was the 
perfect voice," she 
recalls. 
Bowen, who had 

no record deal or 
publishing agreement, recorded the song 
as requested and the results gave Brown 
"goosebumps." Brewer liked it so much 
he even lengthened a scene to include the 
whole song. And after Big Machine Label 
Group President Scott Borchetta heard it at 
early screenings of the film, one thing led 
to another and Bowen joined the BMLG 
family. 

It's a lovely example of what happens 
when a music supervisor nails it. The 
moment is unforgettable, a new artist gets a 
foothold on a musical career, and everyone 
goes home happy. 

But sometimes serving the director's 
vision means making concessions. Brown 
learned this lesson early in her journey. 
"One of my first or second films I was 

very attached to something and pulled a 
big favor for this artist," she recalls. "The 
director wouldn't budge. I was devastated 
that it didn't happen. That was a good 
lesson for me because I realized I can not 

We don't have to worry about radio 
format, all we have to worry about is a 
great song. 

get too attached. You'll cry too many tears 
over battles lost." 
Brown has been fighting these battles 

and making inroads in the film and 
television communities for over a decade 
now, with recent work including music 
supervision for ABC's G.C.B. (starring 
Kristin Chenoweth), August Rush (which 

earned an Oscar nomination), and FX's 
The Americans (starring Kern Russell), 
among many others. While the film and 
TV industry in Nashville is still small by 
comparison to Los Angeles and New York, 
living in Music City in 2012 has some 
advantages, at least if you consider the 
volumes of adoring national press devoted 
to our city in the last few years. 

"We're in the middle of a very significant 

explosion on multiple levels," says Brown. 
"Creative people are moving here in 
droves: The Black Keys, Gavin DeGraw, 
the list is getting longer and longer. The 
creative community has such an appeal 

right now." 
"And the fact that 

we don't have an 
income tax," she adds 
with a laugh. 

Nashville's cultural 
renaissance is indeed 

opening up avenues for many in the 
creative community, and Brown is pleased 
to be something of an ambassador to the 
film and TV industries in California. She 
says Los Angeles and Nashville may have 
their differences, but there's a common 
thread of passion she shares with her Los 
Angeles counterparts that reminds her of 
Nashville's early '90s country heyday. 

"Every time a new song was created, 
we'd clamor to hear it," she says. "There 
was authentic excitement. The majority 
of music supervisors I know in LA are 
that passionate. We don't have to worry 
about radio format, all we have to worry 
about is a great song. Whenever I hear a 
song I just flip out over, I send it to other 
music supervisors and say 'Check this out. 
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They do the same to me. When we're able 
to break a new artist through one of our 
projects, that's like the Holy Grail." 

It's also a vital pipeline of income and 
exposure for emerging artists. Placement 
in TV, film, commercials, and promotions 
has become a new music discovery vehicle 
with the advent of song matching apps like 
Shazam. Nashville artists Katie Herzig, 
Trent Dabbs, and Joy Williams (of The 
Civil Wars) have all reaped the benefits of 
sync licensing with a series of high profile 
placements. 

"That empowers artists," explains 
Brown. "It's not just a one trick pony 
anymore. Film, TV, commercials, promos. 
These opportunities can spawn more 
opportunities that can really grow a career." 
Brown is always listening in some 

sense, and her unceasing love for all types 
of music is right up front. During the 
interview, Brown asks if I've heard Electric 
Guest's "This Head I Hold," and I haven't. 
She pulls out her iPhone and cues up the 
track. A tinkly piano riff starts, followed 
by a stomping retro-soul groove and an 
airy falsetto. It's evocative, something 
that would marry well with compelling 
visual accompaniment. If nothing else, it 
would make me want to buy blue jeans or 

a smartphone. 
On the downside, clearing music for use 

can be a time consuming, tedious process, 
particularly when quick turnarounds 
are often necessary. Getting a quote is 
especially tricky in Nashville, where many 
songs have three writers and publishers who 
all have different ideas about payment. That 
means Brown and other music supervisors 
prefer to work with writers and publishers 
who can be flexible and move quickly. 

"If we clear a song for one use and have 
to change it up or lengthen it, it's because 
it's a creative process," she says. "The 
way a publisher or attorney responds is 
important. If they respond aggressively and 
try to take advantage of it, we remember. 
It's just creative and ever-evolving until the 
picture is locked." 

But will she listen to songs from people 
she doesn't know? And what's the best way 
to pitch to her? 

"Less is more," she advises. "I always 
hear, 'I just wrote an amazing movie song.' 
Which movie? There's no such thing." 

She prefers links to files, and requests 
that artists or agents only send the best. 
Same goes for online videos. She also 
advises artists trying to get placements 
to have an instrumental version of a song 

ready, in case it has to be cut around dialog. 
Beyond the email pitches, she scours 
Reverbnation, Spotify, and YouTube to 
discover new talent, as well as calling on 
many of her friends in the business. 

Currently, Brown is staying busy with 
music supervision work on three music-
oriented television series. One of them is 
called American Troubadours, a reality 
show from actor Matthew McConaughey 
and American Idol producer Nigel Lythgoe 
slated to run on TNT that will feature 
undiscovered bar bands in competition. 
She's scarce on details about the other two 
shows, but says they will be scripted. 

It sounds like a heavy workload, but that 
should give Brown plenty of incentive to 
use every tool at her disposal to discover 
some great new talent. And as she is quick 
to point out, it's a good time to be listening. 

"There is so much great music happening 
right now," she says. "I think the major 
labels redefining their roles and reworking 
business models, they'll have to focus on 
a certain number of artists. That allows so 
many artists freedom and empowerment, 
that gives us so much more great music," 
she says with a pause, then smiles before 
adding, "So, we win." 
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WRITERS' 

NOTES 
Rodney Crowell I Tom Douglas I Michael Dulaney 

by Sarah Skate 

Rodney Crowell 
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/
n this expanded edition of Writers' 
Notes, MusicRow features three of 
Nashville's best songwriters. All 

 have maintained career longevity, 
while earning the respect of their peers and 
walking the fragile line between critical 
and consumer success. BMG Chrysalis 
songwriter Rodney Crowell is an active 
touring artist, who recently released a 
new album. Sony/ATV tunesmith Tom 
Douglas has penned numerous thought-
provoking hits that have touched listeners 
worldwide. And Warner/Chappell writer 
Michael Dulaney's unique observations 
have yielded five charttoppers. They share 
their stories in the exclusive interviews that 
follow. 

RODNEYCROWELL 
"A man who knows his work need ask 

for no other blessing." Perhaps that is 
one of Rodney Crowell's favorite adages 
because he is working as diligently today 
as he did when he arrived in Nashville 
forty years ago. "I'm happy and well and 
productive, but rarely I'm at peace, because 
songwriting's not easy work," he explains 
during a recent interview from his home 
outside Music City. "I work day in and day 
out trying to keep my craft sharp so that if 
a big dollop of inspiration comes, I can turn 
it into the very best song that's there to be 
had." 

Crowell approaches the creative 
process much differently than many other 
songwriters. While most of Nashville's 
top tunesmiths head into co-writes armed 
with ideas, notebooks, and potential song 
titles, Crowell does the exact opposite: he 
clears his mind. It's worked since the mid-
seventies when his early songs "Bluebird 
Wine" and "'III I Gain Control Again" 
were recorded by Emmylou Harris. In the 
decades that followed stars as varied as 
Tim McGraw, Johnny Cash, Bob Seger, 
Rosanne Cash, Keith Urban, Wynonna, 
and Norah Jones have recorded his songs, 
all while Crowell continued his own rise to 
acclaim. He charted five consecutive No. 
1 hits from his 1988 album Diamonds and 
Dirt. 

"I had my commercial moment, I had 
my fifteen minutes of fame," he recalls. 
"And honestly it was not as rewarding as 
the last 10 to 12 years of work that I've 
done. I'm a weird bird that way. I take more 
satisfaction from knowing I've done my job 
as an artist." Crowell's creative drive has 
helped him gain supreme notoriety among 
his peers, which led to induction in both the 



Songwriters Hall of Fame in New York and 
the Nashville Songwriters Hall of Fame. 

"I can't write with anything in mind 
other than coaxing the song to tell me what 
it wants to be," he says. "Whenever I force 
my ego or vision on a song, it comes up 
short. I try to disengage my mind and coax 
the song out of hiding. You have to be 
patient and dedicated to the craft. If I say, 
'today I'm going to write a blues song or 
a pop-country song,' then I've already put 
the cart before the horse." 
What Crowell shares in common 

with many other songwriters is the 
desire to continuously perfect his craft 
and be productive. "Catching lightning 
in a bottle—those massive strokes of 
inspiration—are very far and few," 
he continues. "So it's tedious work in 

between, when you're taking little dollops 
of inspiration and trying to coax out their 
deeper meaning and timelessness. It's 
practice for the once every six or seven 
years when those big bolts of lightning hit 
you. It stands to reason that there are only 
so many in a lifetime that you are going to 
get struck with." 

Oftentimes those songs, whether 
conjured up from lightning flashes or pieced 
together from sparks, address tough issues, 
such as his 2008 song "Sex & Gasoline," 
about bulimia and rape. "I personally could 
not be satisfied just skimming along the 
surface," muses Crowell. "It doesn't feel 
like I was given the gift of writing and 
creating, the gift of artistry, to waste it on 
trivial stuff. It's the job of the artist. There 
are plenty of commercial artists who have 

found their niche delivering entertainment. 
I'm motivated by something more. The 
artists I admire tend to tackle the conflicted, 
personal subject matter. Trust me, I view 
myself as an entertainer, but I take the liberty 
of sneaking in dark subjects— profound 
themes are entertaining. Although I bring 
these highly subjective songs, I make it my 
business to share myself with the audience 
so they know they are the most important 
aspect of my show." 
At 62, Crowell is actively touring and 

recording new music. In June Vanguard 
Records released Kin, Songs By Mary 
Karr and Rodney Crowell. Produced by 
Joe Henry, it marks the first collaboration 
between the two writers and is acclaimed 
author Karr's entry into the world of music. 

Crowell was inspired by her New York 
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Times bestselling memoir The Liars' Club, 
which he read around the same time he 
was tinkering with the notion of writing 
his own story. "It showed me the potential 
for literature in memoir," he says. "As luck 
would have it, Mary and I became friends, 
the two of us having grown up in the same 
swamp in southeast Texas. We clicked 
immediately." 

Crowell went on to pen Chinaberry 
Sidewalks, released by Random House in 
2011. His memoir and Karr's other book 
Lit share similar themes, including reckless 
parents and embracing religion. 

"She's a poet and a language scholar," 
says Crowell of Karr. "She's got a great 
sense of humor; very ribald and a powerful 
artist with words. It took me a minute to 
convince her to try songwriting, but once 
she was in and got her confidence, she was 
a freight train. We settled down and raised 
a record." 
He was glad Karr contributed a female 

perspective to the project. "There are 
plenty of great women songwriters," he 
says, "but the reason there aren't more is 
the same reason there aren't more women 
doctors, and we haven't had a woman 
president. All of these things are imposed 
by a patriarchal culture. There's so many 
hurdles that women have to get over; the 
glass ceiling imposes itself in a lot of ways. 
I have four daughters. I'm on their side." 

Crowell and Karr tapped a stellar 
lineup of guest vocalists to contribute to 
Kin, including Norah Jones, Vince Gill. 
Lucinda Williams, Emmylou Harris, and 
Chely Wright. "For the most part, the 
artists picked which songs they sang," he 
explains. "I had 'Momma's On A Roll' 
in mind for Lee Ann Womack all along. 
Rosanne Cash volunteered for ' Sister Oh 
Sister' partly because she has three sisters. 
I assigned Kris Kristofferson his part on 
our duet 'My Father's Advice." 
Though there's no timeline in place, 

Crowell is already thinking about his next 
book. "I've proven to myself that I can write 
memory," he says, noting that fans should 
expect another memoir. "There's a book 
accruing, and when I know the ending, I'll 
write the book." In the meantime, he'll be 
catching lightning, one flash at a time. 

TOMDOUGLAS 
Tom Douglas is an interpreter; a poet 

spinning his observations into thought-
provoking songs that transcend the barrier 
between commercial and critical success. 

Armed with a green composition notebook, 
Douglas is always on the lookout for his 
next topic, and likely his next hit. Take 
his experience at this summer's Brothers 
of the Sun concert for example: "I was 
overwhelmed by the connection, even in 
that stadium, that 50,000 to 60,000 people 
have with Kenny Chesney," he recalls. "I 
started thinking about the effort it took for 
each of those fans to get there: babysitters, 
dinner, new dresses, hair appointments, 
hotel rooms, money. I'm interested in the 
relationship between the fan and the artist 
at that moment onstage. I wrote a song 
about it called 'The Souvenir,' because 
the artist wants the fans to take something 
away from the concert." 

Douglas penned the song alone, as he 
often does, because it nourishes his creative 
process. "I'm always writing things down, 
observing life around me, trying to interpret 
it, and a lot of times I interpret it through a 
song," he explains. "I'm very disciplined 
about my process. I read great literature or 
poetry. I write every day because I love it. 

I take guitar and piano lessons. I don't take 
my craft for granted and I'm constantly 
trying to improve. Being older you really 
want to make your time count. My priority 
is to keep the level of songs up, and even 
more than that, to get conversations started 
in the culture. It's my responsibility to 
[write about] people that don't have voices 
but need their stories to be told." 

Douglas has been tackling serious 
subjects since his breakout hit almost two 
decades ago, when Collin Raye scored big 
with 1994's "Little Rock." Today Douglas 
clarifies that this early career solo-write 
"wasn't really about a recovering alcoholic. 
It was more about a guy having a midlife 
crisis and trying to start over." A decade 
later, Martina McBride brought to life an 
equally powerful song, the 2004 hit "God's 
Will," co-written with Barry Dean. Douglas 
explains, "It was about a handicapped child 
that the rest of the world would feel sorry 
for and marginalize—the least of these in 
our society—but really those are the most 
beautiful ." 
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His catalog is built of songs addressing human nature and 
social issues, including Lady Antebellum's "I Run to You" and 
"Hello World," Tim McGraw's "Grown Men Don't Cry" and 
"My Little Girl," and McBride's "Love's the Only House." "I'm 
always amazed at the connection songs have," muses Douglas, 
recalling how his Allen Shamblin co-write "The House That Built 
Me" inspired fans to return to their childhood homes and walk 
around. It also won CMA Song of the Year and a Grammy for Best 
Female Country Vocal Performance for Miranda Lambert. "We've 
lost track of who we are and at times you have to go back and 
re-connect," he continues. "It's the great irony: as connected as 
we are through technology, we've become more isolated. We're 
losing that human connection; we're in a crowd and we've never 
been lonelier. ' Hello World' was about how we're all so incredibly 
distracted from the really important things of life. We're just 
robotic going through the motions; we lose gravity." 

For three years Douglas has been sharing his experience with 
budding songwriters by teaching a lyric writing class at Belmont 
University. Along the way, he's also learned a lot about the craft. 
One of his classroom texts is acclaimed Broadway composer 
Stephen Sondheim's Finishing The Hat, which outlines four rules 
for songwriting: Less is more. God is in the details. Content dictates 
form. All in the service of clarity. Douglas explains, "When you 
think about songs that we've loved that have stood the test of time 
with that overlay, it holds true." 
He applies the criteria to his own work. "If a song goes on hold 

ten times and doesn't get cut, it's a great barometer that maybe you 
should go back and look at it. I love rewriting, time has a way of 
putting things in context, and really helps you see the weak spots. 

"I still get very excited if a song goes on hold," he continues 
"Even if it may have no bearing on the end result, it means that in 
the preponderance of songs somebody had the initiative to play it 
for somebody else who was interested enough to put it on hold. 
Songs have to cut through a lot of layers. I think the reality is when 
a song is on hold they start pitching it even more." 

Douglas loves fostering new talent outside the classroom as 
well. "I'm biased toward female songwriters, because I think 
there's such a need for them," he says. "Women interpret things 
that men can't. Unfortunately, there's a glass ceiling for women. 
It's a good ole boys club." He is also working with rising trio 
Mockingbird Sun, comprised of members he has known since 
they were children, including a Nashvillian and two Texans he met 
while living there before moving to Music City. 

"I always wanted to be a songwriter, but I couldn't imagine 
pursuing it as a vocation," explains the Atlanta native. "I went to 
college, then to graduate school, and I thought it would be a waste 
of time to be a songwriter. Even though in my heart of hearts that's 
what I wanted to do, it seemed like running away and joining the 
circus." 

But the songs that changed his life, including Bruce Springsteen's 
"Racing In The Street," Hank Williams' "I'm So Lonesome I Could 
Cry," and The Righteous Brothers' "You've Lost That Loving 
Feeling," eventually helped him reach an important realization. 

"Looking back it was all part of the plan, and I needed to come 
to Nashville for a few years, and then go to Texas for 13 years 
in the real estate business, before coming back to Nashville to 
write songs. There were a lot of things I needed to get a handle 
on. Once I figured out that songs are important, that songs change 
lives, I figured out the validity and importance of what songwriters 
do—we're giving life to a dying culture." He began a long-lasting 

publishing relationship with Sony/ATV that continues to this day. 
"I couldn't do it without them," he says. 
The winding path that led to his career as a songwriter provided 

perspective and plenty of material to maintain momentum. "I 
didn't have my first country song recorded until I was 41, so I 
think being older certainly helped my career. I have lived a lot of 
life, and I have a lot of things to write about." 

MICHAELDULANEY 
Michael Dulaney is stockpiling Jason Aldean's arsenal with hit 

after hit. In the last year Aldean took Dulaney's co-writes "Tattoos 
on This Town" and "Fly Over States" to No. 1, marking the 
songwriter's fourth and fifth charttoppers. 

"I was flying to Las Vegas," recalls Dulaney, "and I overheard 
two guys say 'who could live down there in those fly-over states?' I 
thought the expression was really derogatory." He penned the first 
verse in his hotel room and then took the song back to Nashville. 
He played it for a few other writers, but nothing clicked until he 
shared it with frequent collaborator Neil Thrasher. "He loved it and 
got it immediately," says Dulaney. "We demoed it—then crickets 
for seven years." 
The song eventually made its way to Aldean, who almost put it 
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on his 2009 release, Wide Open. Instead, a 
year later, it landed on his career-propelling 
My Kinda Party, which has sold almost 
three million copies to date. The album had 
enough market sustainability to yield five 
singles, including "Tattoos," written with 
Thrasher and Wendell Mobley, and "Fly 
Over States." 
As "Fly Over States" nears the one 

million download mark, Dulaney says the 
success was worth the wait. "When you 
believe in a song for so long, but it doesn't 
get cut, you wonder 'what am I hearing that 
no one else hears?' But Jason Aldean was 
the right voice for that song, and Michael 
Knox was the right producer. Jason's 
believable voice brought it to life. When 
it came to fruition it felt like a gigantic 
victory." 

Dulaney also has two cuts on Aldean's 
much-anticipated follow up album, Night 
Train. He penned the title track with 
Thrasher and wrote "Water Tower" with 
Jason Sellers and Paul Jenkins. "I didn't 
grow up in a water tower town, but on the 
way to Florida we drive through southern 
Alabama where a lot of the towns have 
water towers," explains the songwriter 
who has made that trek plenty of times 
since moving to Nashville in 1994. "It 
occurred to me that if you're from one of 
those towns, and you are going home after 
a trip, that would be the first thing you see 
from a distance and it would trigger a lot of 
memories. It's a bittersweet song." 
As with "Fly Over States," Dulaney 

often starts songs alone and then takes 
them to another writer. The hard part is that 
collaboration sometimes means changing 

his work thus far. "So many of my favorite 
lines have been left on the floor," he admits, 
"but more often than not, it's made the song 
better. You trust your co-writer to tell you 
if something doesn't fit. I've become more 
of a businessman in all the years I've been 
doing this. The more you get paid in the 
mailbox, the easier it is to let something 
go." 
One of his biggest mailbox paydays came 

from Faith Hill's 2000 smash "The Way 
You Love Me." Penned with Keith Follese, 
it was the follow up single to her monster 
hit "Breathe." Despite Dulaney's worry 
that the lyrics were too simplistic, the track 
went on to earn a Grammy nomination for 
Best Country Song. The experience taught 
him to value the opinions of fans over 
peers, and that sometimes you can earn 
approval from both constituencies. 

"I come from an artistic family of 
architects and painters," he explains. "They 
always do it their way, I'm the only one with 
the creative gene that doesn't care about 
my way. It is key to know your audience. 
It is eye-opening to go to shows to see the 
fans and figure out what they want to hear, 
because oftentimes it's not what we think 
they want to hear. Sometimes what they 
want isn't in my wheelhouse; I didn't come 
from a small town or drive a beat-up pickup 
truck, but I can write from a character's 
perspective." 

Growing up in Denver, Dulaney 
discovered his love of music while playing 
his parents' stereo. "I remember listening 
with headphones and dissecting records 
by James Taylor, Jackson Browne, and the 
Eagles," he says. "I was obsessed with the 

liner notes, who wrote it, and who played 
on it." He took up piano and guitar, and 
often slowed down the record player so he 
could figure out the chords. Today he jokes, 
"I wanted to be James Taylor, and I got as 
close as the hairline." 

Like many other songwriters, one night 
at the Bluebird Café changed his life. That 
evening's round of Mississippi natives 
included Mac McAnally and Paul Davis. 
"I was blown away by what a great life 
songwriters have," Dulaney recalls. "They 
don't have to travel and no one recognizes 
them in public. They can make a good 
living if they're successful. I knew that's 
what I wanted to be." 
He followed the dream until he scored 

his first hits with Tanya Tucker's "Little 
Things," and Collin Raye's "What The 
Heart Wants." He was waiting tables at 
Morton's when he found out "Heart" went 
to No. 1, but continued the gig for nine 
more months while waiting on the check. 
He followed that success with Reba's 
"What Do You Say," Aaron Lines' "You 
Can't Hide Beautiful" and a string of 
Rascal Flatts tuts. 

Since then, his motivation hasn't 
changed. "Sometimes the biggest hits 
aren't written with a particular artist in 
mind; they are written with the song in 
mind. I love the freedom that comes from 
writing without worrying about an artist's 
recording schedule. Ironically, those songs 
end up getting cut by the hit artists. That, to 
me, is how the standards are written." 
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STEVE 
BUCHANAN 
Bringing Nashville To The Masses 

by Sherod Robertson 

FIII9 or more than 25 years 
Steve Buchanan has 
been putting Nashville 
center stage for a 
national audience 
through his roles with 
the Grand Ole Opry, 
the historic Ryman 

Auditorium and legendary radio station 
WSM-AM. Now he's upping the ante as 
Executive Producer of ABC TV show 
Nashville, in addition to his longtime 
career managing the aforementioned 
properties as Senior VP of Media and 
Entertainment for Gaylord Entertainment. 
Nashville is greenlighted for 13 episodes 
which will follow the drama of past-her-
peak music superstar Rayna James, played 
by Connie Britton, and her ambitious rising 
competitor, Juliette Barnes, played by 
Hayden Panettiere. 
MusicRow sat down with Mr. Buchanan 

to discuss how the show was born, what 
he has learned from the process, and the 
challenge of portraying Music City to the 
masses: 

MR: How did you get involved with the 
project and what led to you serving as 
Executive Producer? 
Buchanan: In November 2010, I met 
with CAA and we talked about working 
together to pursue a variety of different 
projects. This ultimately led to meetings I 
had in the following winter and spring of 
2011 with different producers to discuss 
creating a scripted project based out of 
Nashville. Randy Goodman joined me on 
many of the initial trips to Los Angeles in 
the early discussions about the project. I 
really believed there was an opportunity to 
do a show based out of Nashville, centered 
around the music we create and offer a 
contemporary representation of the city and 
the industry today. In looking across the 
landscape of television and popular music, 
it was evident to me there was a significant 
change over the last several years in the 
ability to have musical performances as a 
part of scripted and non-scripted shows. 
A lot of the genre boundaries have really 
fallen away to many consumers. You've 
seen it with American Idol and other shows 
and you see it in terms of how music is 
consumed and sold these days. It is much 
more song driven now and the younger 
generation is less likely to get hung up on 
category. 

MR: How did R.J. Cutler and Callie 
Khouri come on board as producers? 
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Buchanan: After meeting with several 
producers, I met with R.J. Cutler. I liked 

R.J. because, as a documentarian, I thought 
he was someone that really wanted to focus 
on telling an authentic and true story. At 
the same time, he had a passion for doing 
something involved in music and 

in his approach to storytelling. 
I felt like R.J. would be a great 
partner. After we did the deal with 

Lionsgate Studios, Callie came 
into the picture. We got together in 
Nashville and immersed ourselves 
in talking about the production. 
Callie then went home and started 
writing. Callie grew up in the 
south. She lived in Nashville for a 
couple of years and still has some 
family here. She's lived in LA 
for many years, but Nashville has 

always had a special place in her 
heart. Early in her life, it was a part 
of the formative years. The show takes so 
many people to make it happen and to have 
Callie Khouri involved with this project 
has had everything to do with us getting to 
this point. She's a gifted writer and now she 
has a wonderful writers' room to work with 
because it takes a lot of people to write this 
type of show. 

MR: Who makes up the team behind the 
show? 

Buchanan: We're fortunate to have some 
extraordinarily talented people involved 

with this production, both in front of the 
camera and behind the scenes. Loucas 

The show takes so many 
people to make it happen 
and to have Collie Khouri 
involved with this project 
has had everything to 
do with us getting to this 
point. 

George is our Producer and is a seasoned 
veteran. He was immediately drawn to this 
show after reading the pilot and wanted to 
be part of it. That proved to be our good 
fortune to have him on board. We also have 
very highly regarded directors on the series. 
In addition to R. J. Cutler who shot the 
pilot and the second episode, Lesli Linka 

Glaner also has an exceptional resume and 
background as a director. From the creative 

side to the actual production side, there's 

well in excess of a couple hundred people 
working on this project. The team includes 
everyone from Callie Kouri as creator and 

writer, to Dee Johnson who is 
the show-runner based in LA, 
from the music production 
team working with Executive 
Music Producer T Bone 

Burnett (which includes 
Dann Huff, Buddy Miller 

and Ross Copperman), to all 
of the songwriters who are 
contributing material to the 

show. Given the complexities 
of what we are doing with 
the incorporation of musical 
performance, the overall team 
is so important. 

MR: flow many people are N% riting on 

this show? 
Buchanan: There are eight writers. I felt 
it was important early on for R.J. and 
Callie to meet with a diverse group of 
people that are involved in the industry 
including managers and label executives, 

and community leaders such as Mayor Karl 
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Dean. When we first started working, they 
came to town in the fall of 2011 and spent 
time meeting with people that could give 
them a real sense of Nashville and where 
the industry and the city are today. When 
the show was picked up for a series, all 
of the writers came to town with R.J. and 
Callie, and we did a whirlwind tour of the 
city meeting people again from all walks of 
life within the industry and the community. 
Hopefully that background has helped 
them and the writers continue to stay in 
touch with those people to ask questions. 

MR: What's been your favorite part of 
working on the project? 
Buchanan: It has been an extraordinary 
process and an exceptional learning 
experience. It is a scripted drama and 
basically described as a prime-time soap. 
We need to have the representative amount 
of twists and turns. At the same time, we 
have focused on being as accurate and 
genuine as possible to the lives the people 
lead in the show, with a certain amount 
of exaggeration for good storytelling and 
good television. The exciting thing for 
me has been to watch everything come to 
life. When you take an incredible cast and 
marry them with great songs and awesome 

I want the 
industryand 
the city to 
feel good 
about the 
show. 
scripts, it leads to such powerful emotions 
and hopefully very impactful shows. 

MR: What have been the big differences 
compared to your experience producing 
the Grand Ole Opry specials, TV specials 
and GAC's weekly TV shows? 
Buchanan: It's very different. I have 
learned producing live music shows with 
various vignettes and interview pieces 

is very different than the challenge of 
producing a scripted show. When doing a 
live show, you do your prep and rehearsal, 
you shoot it in an hour and then you're 
done. When doing a scripted show for 
a network, it literally takes months. We 
shot for 14 days on the pilot and you are 
effectively shooting a mini-movie. It takes 
a small army of people to pull it off and 
I've had the pleasure of meeting some very 
gifted and talented people who serve in 
a variety of functions to make all of this 
possible. 

MR: How is the city portrayed in the 
series? 
Buchanan: I think it's important to all of us 
to represent Nashville as it is and to show 
there are many dimensions to the city. It 
has a unique character and personality we 
are endeavoring to bring to life. Nashville 
is very much a character in the show. It's 
more than just a backdrop. The city and the 
locations all play a part when it's happening 
in these characters' lives. All of the show 
is being shot in Nashville. We have built 
a soundstage in north Nashville. We've 
rebuilt the Bluebird Café and parts of the 
homes of the various characters. 
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MR: What are some of the locations that 
you have used for shooting? 
Buchanan: We've been shooting all over 
town. We have shot scenes on Music 
Row, downtown, the Bluebird and at the 
Grand Ole Opry House. We've also shot 
in various restaurants and clubs in town, so 
we're covering a lot of territory. 

MR: There's obviously a lot of excitement 
about this project. Do you feel any 

pressure from the music industry to 
meet a certain standard? 
Buchanan: I want the industry and the 
city to feel good about the show and I've 
appreciated the fact that so many people 
have given me positive feedback after 
watching the pilot. As I continue to read 
scripts and work on future episodes, it is a 
top priority to me that we're doing things 
as appropriately as possible, realizing at 
the same time, you've got to do a great TV 

show. We're not making a documentary. 
We're creating a show that has a little bit 
of Dallas in it. We are presenting music 
differently than both Glee and Smash, but 
certainly those comparisons can be made. 
You can also compare it to many other 
dramatic series that have an ensemble 
cast and where you have characters with 
multiple love interests and characters who 
are dealing with multiple issues in their 
lives, both personal and professional. 

Executive producer Steve Buchanan 
and producer Loucas George 
on the set of Nashville. 
Photo: Caitlin Rantala 
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When we were screening the pilot for an industry 
executive he said, "Hey can you stop it for a 
second?" He added, "This is real." For me to hear 
this was high praise because that is our goal. A lot 
of people watching it around the country wouldn't 
necessarily know whether it was accurate or not. 
We've even used publications on the set that are 
appropriate, [including MusicRow magazine]. 
There's a tremendous amount of effort that goes into 
the detail that people may not necessarily notice or 
see, but it is there. 

MR: Do you think this project will bring more 
TV production to Nashville? 
Buchanan: Television production really is 
happening all over the place. There are more shows 
being shot in New York than in LA and so much of it 
has to do with the city and state incentives. There's a 
lot of work being done in Louisiana, North Carolina 
and Georgia. I think it's really important that this 
show is shot here and it's really important that we 
make every effort to keep it here. Although it's an 
expensive proposition, the best representation of 
Nashville is Nashville. 

MR: How has the music publishing community 
been involved in the project? 
Buchanan: The publishing community has been 
extraordinarily supportive and engaged. There 
has been a massive song search that will continue, 
hopefully, for years to come. One of the cool things 
is that we're utilizing a lot of new material and we 
have six characters that sing on the show. They all 
have their own distinctive styles so we're looking 
for material that is unique to that character. They 
are singing hits that people have never heard before. 
Because these characters are stars in their own right, 
the music needed to be their material. None of the 
songs so far have been written specifically for the 
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holes on the only Greg Norman 

Signature Golf Course in the area, 
or ride horseback through miles 

of wooded trails. Get pampered at 
our full-service spa or simply sit on 

the verandah of the Manor House and watch the 
sunset. Our location is just minutes from 

Franklin and Cool Springs and an easy 

drive from Nashville, but our lifestyle 
is so inviting, you'll be content 

staying close to home. 

CW_VE 
Hurry! Call today to take 

advantage of final Founder 
Membership opportunities and 

discover pre-construction pricing 
on our Signature Builder homes. 

615-368-3044 • GROVELIVING.COM 
6zoo W ILDINGS BOULEVARD • COLLEGE GROVE, TENNESSEE 37046 

11-65, take State Route 840 East to the second exit, and turn right onto Amo Road. Look for the entrance to ' Ilk. Grove on your left. 

ttires, amenities or other representations contained in these materials are based upon current development plans, which are subject to change without notice. There is no guarantee that any of the 
• • ••. amenities or other representations depicted or described in these materials will be built or performed at all or as depicted or described. 



show. They are all songs that we've found 

in the search. 

MR: What has been the process for the 

music selection? 
Buchanan: The music supervisor is 
Frankie Pine. Frankie, Lionsgate Studios, 

ABC Studios, and the producers, all worked 
together to oversee the music process. One 
of the very first meetings we had when we 
got the greenlight to do the pilot was to 

meet with publishers in town. Once we got 
picked up for series, we screened the pilot 

for publishers and songwriters. We will 
also be selling the recorded music as we go 
through the series. 

MR: Do any of the local songwriters or 
musicians make appearances? 

Buchanan: Yes. Some of them appear as 

fans, make appearances in some of the 
studio scenes and perform at the Bluebird 

in the round. 

MR: What has this project meant to you 

personally? 
Buchanan: It's been a very fulfilling 
experience. It's been a rare opportunity to 
learn a new world. I think collectively we've 

done something that is a little different than 
anything that's ever been done before in 
terms of the structure and texture of the 
show. I hope it's something that Nashville 
can be proud of and I think unlike some 
previous experiences we've had as a city, 

hopefully this is a representation that we all 
feel is appropriate. 

HOMETOWN: Oak Ridge, Tennessee. "Growing up, music 
was always in our house. My mother played folk guitar and as a 
kid, I played various instruments. When I came to Nashville to go to 
college, I got involved in Vanderbilt's concert program which really 
became my ultimate vocational training for the music industry. It was a 
great learning experience and gave me a sense of the business. I was able to 
meet a lot of people that worked in the industry, which ultimately led to my first 
job." Steve is also married to Ree Guyer Buchanan of Wrensong Publishing. 

411 

FIRST MUSIC JOB: Booking agent, Buddy Lee Attractions. "I was there for three 
years and learned a lot before I decided to go back to school and get my Masters in 

Business with a concentration in marketing. Not necessarily knowing what direction 
I was going to go in, I really wanted to find something where I could apply that 
marketing education and still stay close to the music and the music industry." 

JOINING THE GRAND OLE OPRY: "At the time, Hal Durham was the GM of 
the Opry and they had just created a marketing manager's job for the first time in 60 
years. I interviewed with Hal several times and was fortunate enough to get the job." 

COMMUNITY INVOLVEMENT: W.O. Smith Music School and Nashville 

Alliance for Public Education. W.O. Smith Music School makes affordable, quality 
music instruction available to children from low-income families. "I got involved 
with the school almost 20 years ago when I was the GM of the Ryman Auditorium. 
We did an annual benefit show with the school and I was blown away by the 
impact that they have in these kids' lives. It was an organization that I wanted to 
get involved in. Since that time, we've seen a new school built and it has been able 
to have an impact on more and more kids. It's a really special place because you 
have volunteers teaching kids who wouldn't otherwise have the opportunity to do 
something like this. While they may never be a musician or singer, it puts them in a 
place that could still be life changing." 

"I also became involved with the Nashville Alliance for Public Education through 
my involvement with Country Music and the CMA Board. The CMA has worked 
with the Alliance to distribute half the proceeds from CMA Music Festival into 
the Nashville public schools through band programs, instruments, guitar labs and 
keyboard labs. I had the pleasure of visiting different schools and spending time 
with students at the Nashville School of the Arts and Creswell Middle School. They 
have a passion for music and performance. Potentially it's a career path for those 
kids but more importantly, it provides them with the tools they need to succeed." 

EDWARD "BUBBA" TOMLINSON, PRESIDENT 
LESLIE T. DIPIERO, PARTNER 

ALEX H EDDLE, CREATIVE DIRECTOR 
EMILY PEACOCK. OFFICE/CATALOG MANAGER . 

1600 17th Ave. S., Nashville, TN 37212 • 615.742.1234 
Check us out at: www.tomleismusic.com 

www.facebook.com/tomleismusic • www.twitter.com/Tom_LeisMusi 
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DEVELOPING MUSIC TALENT FOR THE ENTERTAINMENT INDUSTRY 

MUSIC 1WRITER ARTIST 
PUBLISHING MANAGEMENT bElentoProa 
Suzanne Strickland - Owner/CEO * Scot Sherrod - VP/GM 
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PUBLISHER 
RECTORY 

2 R Tunes/Blue Cactus Songs 
165 Carnavon Pkwy. 
Nashville, TN 37205 
615-356-6461 
rochellemcgilpin@comcast.net 
www.mcmusicsound.com 
Staff: Rochelle McGilpin, Pres. 

AWMG 
Entertainment 
20 Music Sq. W., 
Ste. 100 
Nashville, TN 37203 
615-313-8700 
annwilsonmusic@comcast.net 
www.annwilsonmusicgroup.com 
Staff: Ann Wilson, Pres./CEO 

Beaird Music Group 
2703 Greystone Rd. 
Nashville, TN 37204 
615-279-8030 

av,'mg 

contact@beairdmusicgroup.com 
www.beairdmusicgroup.com 
Staff: Larry Beaird, Pres. 

Best Built Songs 
1317 16th Ave. S. 
Nashville, TN 37212 
615-385-4466 
larry@bestbuiltsongs.com 
www.bestbuiltsongs.com 
Staff: Larry Sheridan, Owner; 
Robin Ruddy, Owner 

Best of Blue Music 
4252 North Chapel Rd. 
Franklin, TN 37067 
615-260-5781 
stevepope52@comcast.net 
Staff: Steve Pope, Partner 

Better Angels Music 
118 16th Ave. S., Better Angels. 

Ste. 208 
Nashville, TN 37203 
615-252-6480 
gary@betterangelsmusic.com 
www.betterangelsmusic.com 
Staff: Gary Ray, VP/GM 

Big Loud Shirt 
1111 16th Ave. S., Ste. 201 
Nashville, TN 37212 
615-329-1929 
amy@bigloudshirt.com 
www.bigloudshirt.com 
Staff: Kimberly Gleason, 
Operations Dir.; Amy Allmand, 
Creative Coord.; Seth England, 
Creative Mgr. 

Big Machine Music 
1219 16th Ave. S. 
Nashville, TN 
615-324-7777 ext. 4 

hitsongs@bigmachinemusic.com 
Staff: Scott Borchetta, CEO; 
Andrew Kautz, GM; Mike 
Molinar, VP; Martha Earls, 
Artist Development; Tali Giles, 
Coord.; Wayne Milligan, Dir. of 
Administration.; Amber Holguin, 
Administration Coord. 

Big Tractor Music 
1004 18th Ave. S. 
Nashville, TN 37212 
615-292-5100 
clay@bigtractormusic.com 
Staff: Clay Myers, GM 

Big Yellow Dog Music 
1313 16th Ave. S. 
Nashville, TN 37212 
615-385-3130 
info@ 
bigyellowdogmusic.com 

You rent more than a studio  
You invest in tradition.... 

Providing the best quality recording experience for over 40 years! 

Now Featuring - PRO TOOLS 10 HD and 
New AVID HD I/O INTERFACES in both rooms 

www.soundemporiumstudios.com 

Juanita and Matt ARE BACK! Come see us! 
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www.bigyellowdogmusic.com 
Staff: Kerry O'Neil, Owner; Carla 
Wallace, Co-Owner/Songplugger 

Bluewater bluevrieter mum 
Music 
Services 
705 2nd Ave. S. 
Nashville, TN 37210 
615-327-0808 
admin@bluewatermusic.com 
www.bluewatermusic.com 
Staff: Peter A. RoseIli, COO; 
Brownlee Ferguson, Pres./CEO; 
Jessica Myers, Dir. Copyright 
Administration; Benom Plumb, 
Mgr. Licensing/Administration; 
Guelay Ekin, Royalty Analyst; 
Kathryn Graham, Royalty Asst./ 
Creative Services; Clay Wieczorek, 
Accounting Services; Hannah Hall, 
Coord. Copyright Administration; 
Katelyn Orr, Asst., Licensing; 
Randy Patton, Asst., Royalties/ 
Copyright Administration 

BMG Chrysalis 
29 Music Sq. E. 
Nashville, TN 37203 
615-329-3999 
kevin.lane@bmgchrysalis.com 
www.bmg.com 
Staff: Dann Huff, Pres.; Darrell 
Franklin, EVP Creative; Sara 
Johnson, Sr. Dir., Creative; Taylor 
Lindsey, Sr. Dir., Creative; Daniel 
Lee, Creative Dir.; Kevin Lane, 

BM G 
CHRYSALIS 

Creative Mgr. 

Brentwood-Benson 
Music Publishing 
2555 Meridian Blvd., 
Ste. 100 
Franklin, TN 37067 
615-472-9720 
llinebaugh@brentwoodbenson.net 
Staff: Dale Mathews, Pres.; Stacey 
Wilbur, Sr. Creative Dir.; Eric Hurt, 
Creative Dir.; John Andrade, Brand 
Mgr., Great Worship Songs; Leslie 
Linebaugh, Administration 

eze 
BIENTMOD•IENSON 

Broadminded Music 
204 Burgandy Hill Rd. 
Nashville, TN 37211 
615-881-3574 
richfagans@gmail.com 
Staff: Tom Oteri Jr., Pres.; Rich 
Fagan, Writer/Partner 

Cal IV 
Entertainment 
808 19th Ave. S. 
Nashville, TN 37203 
615-321-2700 
info@cal4.com 
www.cal4.com 
Staff: Cal Turner, CEO; Daniel Hill, 
Pres.; Billy Lynn, VP Creative; Lynn 
Woods, Exec Asst.; Brian Bradford, 
Dir. Administration; Natalie Harker, 
Creative Mgr./Songplugger; 
Patricia Taylor Beal, Accounting/ 
Office Mgr. 

Carlin 
Nashville 
1617 17th Ave. S. 
• Nashville, TN 37212 
615-292-6312 
jeffgordon@carlinnashville.com 
www.carlinnashville.com 
Staff: Caroline Bienstock, Pres./ 
Owner; Robert Bienstock, VP/ 
Owner; Bob Burwell, VP/Partner; 
Jeff Gordon, GM; Katrina Tsang, 
Dir. of Marketing and Design 

Cauley Music Group 
1617 17th Ave. S. 
Nashville, TN 37212 
615-915-3604 
jimmy@cauleymusicgroup.com 
www.bodellmusic.com 
Staff: Bob Crumley and Lane 
Caudell, Founders; Jimmy Metts, 
Sr. VP/C00 

CDB Music 
17060 Central Pk. 
Lebanon, TN 37090 
615-443-2112 ext. 137 
randycdb@aol.com 
Staff: Charlie Daniels Jr., Pres./ 
Creative Dir.; Randy A. Owen, 
Admin. 

Channel-Cordial Music 
Companies/Dotson and Dotson 
Music Publishers 
FOB 2124 
Hendersonville, TN 37077 

615-824-1947 
dotwool@bellsouth.net 
Staff: Linda S. Dotson-Wooley, 
COO; Tosh Matsumoto, 
International VP 

Colton 
Entertainment 
Group 
1305 Clinton St., Ste. 230 
Nashville, TN 37203 
615-329-4276 
doug@coltonent.com 
www.coltonent.com 
Staff: Doug Colton, Pres.; Lissa 
Murrah, Dir. of Administration/ 
Licensing 

t :g if trNt 

Combustion COMBUSTION mum,-
Music 
1004 18th Ave. S. 
Nashville, TN 37212 
615-515-5490 
kenley@combustionent.com 
www.combustionmusic.com 
Staff: Chris Farren, Pres.; Chris 
Van Belkom, VP; Kenley Flynn, 
Creative Mgr. 

Copperfield Music Group 
1400 South St. 
Nashville, TN 37212 
615-726-3100 
ken@copperfieldmusic.com 
www.copperfieldmusic.com 
Staff: Ken Biddy, Pres./CEO/ 
Owner; Shelia Shipley Biddy, VP of 
Marketing 

EXTREME 
WRITERS GROUP 

PUBLISHING: 

JASON HOUSER 615.400.4649 

JASONHOUSER@MAC.COM 

ADMINISTRATION: 

MARK AHLBERC 218.330.1645 

MARK@AMPLIFIEDADMIN.COM 

CREATIVE DIRECTORS: 

SHANE BARRETT 615.474.3665 

AMY MARTIN 615.414.9031 

oill111111M 
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SEA GAYLE 
,music, 

2010 & 2011 
ASCAP Country 

Publisher of the Year 

Writer Roster 

Brent Anderson - Wade Bowen - Jim Brown 

Brandy Clark - Clint Daniels - Chris DuBois 

Radney Foster - Lynn Hutton - Tim Menzies 

Lee Thomas Miller - Clay Mills - Jerrod Niemann 

Brad Paisley - Frank Rogers - Brent Rupard 

Don Sampson - Don Schlitz Jordyn Shellhart 

Bryan Simpson - Chris Stapleton 

Marc Driskill I Liz O'Sullivan I Mike Owens I Brandon Gregg I Mark Noel 

1227 17th Ave. South — Nashville, TN 37212 phone (6/5) 329-1411 fax (615) 329-1716 



Corlew Music Group 
17060 Central Pk. 
Lebanon, TN 37090 
615-443-2112 
angela.wheeler@thecdb.com 
Staff: David Corlew, Pres.; Carolyn 
Corlew, Dir. Finance; Penny 
Dionne, Songplugger; Angela 
Wheeler, Asst. to the Pres. 

Cornman Music 
825 19th Ave. S. 
Nashville, TN 37203 
615-322-9483 
nate@cornmanmusic.com 
Staff: Brett James, Pres./Owner; 
Nate Lowery, GMNP Creative; 
Shea Fowler, Creative Dir. 

Cotton Valley Music 
713 18th Ave. S. 
Nashville, TN 37203 
615-730-9845 
info@cvrmusic.com 
www.cvrmusic.com/cvrpub 
Staff: J Gary Smith, Pres.; John 
Smith, VP; Cassandra Tormes, Dir. 
of Publishing; Devin C. Pickerill, 
Office Mgr.; Josiah Toews, Exec. 
Asst. 

Country Mansion 
Music 
2935 Berry Hill Dr. 
Nashville, TN 37204 
615-730-9913 
countrymansionmusic@comcast.net 
www.countrymansionmusic.com 

CYR 
7i1F 

bee 

Staff: Jerry Abbott, Owner/Pres.; 
Karol Ann DeLong, Exec. Admin./ 
Creative; Carol Newton, Operations 
Mgr. 

Creative Nation 
2607 Westwood Dr. 
Nashville, TN 37204 
615-730-7290 
info@creativenationmusic.com 
www.creativenationmusic.com 
Staff: Luke and Beth Laird, 
Owners; Julie Stuckey, Creative 
Mgr. 

Criterion Music/Keaton Music 
Ventures 
1008 17th Ave. S. 
Nashville, TN 37212 
615-341-0177 
chriskeaton@bellsouth.net 
www.criterionmusiccorp.com 
Staff: Bo Goldsen, Pres.; Chris 
Keaton, Songplugger 

The Crosswind 
Corporation 
FOB 120816 
Nashville, TN 37212 
615-467-3860 
tdchoate@aol.com 
www.crosswindcorporation.com 
Staff: Terry Choate, Pres. 

qVCCR 

Crutchfield Music Group 
1106 17th Ave. S 
Nashville, TN 37212 
615-321-5558 

jcrutch@crutchfieldmusic.com 
Staff: Jerry Crutchfield, Pres.; 
Christy Fields, VP Administration; 
Martin Crutchfield, VP Creative; 
Amy Rains, Office Mgr. 

Curb Music 
Publishing 
48 Music Sq. E. 
Nashville, TN 37203 
615-321-5080 
ccameron@curb.com 
www.myspace.com/ 
curbmusicpublishing 
Staff: Drew Alexander, Dir. of 
Publishing; Colt Cameron, Creative 
Dir.; Tiffany Goss, Catalog Mgr.; 
Christy Robinson, Royalty Admin. 

Pfee, 

Dale Bobo Music Direction 
FOB 121891 
Nashville, TN 37212 
615-504-9803 
dale@dalebobo.com 
Staff: Dale Bobo, Owner 

Dan Hodges Music 
POB 332022 
Nashville, TN 37203 
615-401-7399 
info@danhodgesmusic.com 
www.danhodgesmusic.com 
Staff: Dan Hodges Jr., Owner/GM; 
Susan Hodges, VP Administration; 
Travis Carter, Creative Dir.; Angela 
Withrow, Creative/Administration 
Liaison; Chris Tecca, Creative Asst. 

da. monk 

The Dean Of Music 
Publishing Group 
FOB 816 
Brentwood, TN 37024 
615-618-3330 
rickdean@ 
thedeanofmusicpublishing.com 
www.thedeanofmusicpublishing.com 
Staff: Rick "Dean" Parman, 
Founder; Ron Robertson, Dir. of 
Artist Relations; Denise Tanner, Dir. 
of Operations 

1159n 
Music 

Debbie Z (. Debbie Z Entertainment LLC 
Entertainment 
FOB 121648 
Nashville, TN 37212 
615-578-2643 
debbiezavitson@me.com 
Staff: Debbie Zavitson 

Disney 
Music 
Publishing 
124 12th Ave. S., Ste. 530 
Nashville, TN 37203 
615-963-4900 
kos.weaver@disney.com 
Staff: Kos Weaver, VP; Ciara 
Gardner, Exec. Asst. 

tW M" Ohmic ROWns. 

Dream Seekers/Dream Builders 
111 Freehill Rd. 
Hendersonville, TN 37075 
615-822-1160 
dzmommaX2@aol.com 
Staff: Sally Sidman, Pres.; Jerry 
Webb, Studio Engineer; John 

920A 19th Avenue South 

Nashville,TN 37212 

(P) 6 15.327.0461 • ( F) 625.327.0463 

Noble Vision Music Group, Inc. (ASCAP)• 

Oven Music, Inc. (BM!) • Grandison Music, Inc. MSC» 

info@noblevisionmusic.com 

Sliereeee    
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SAG-AFTRA introduces two new Agreements which not only help our members, but also help SAG-AFTRA producers and employers: 

MAJOR BOB NUSIC 
-CELEBRATING 26 YEARS OF INDEPENDENT MUSIC PUBLISHING" 

GARTH BROOKS THE BAND PERRY 

CARY BARLOWE JP WILLIAMS 

LARRY BASTIAN 

LIZZY MCAVOY 

SHANE STEVB4S 

erm: I 
JOHN Er JACOB 

1111 17TH AVENUE SOUTH NASHVILLE, TN 37212 I PHONE 615.329.4150 FAX 615.329.1021 

SAG-AFTRA Independent 
ArtistLabel Agreement 

The new SAG-AFTRA Independent Artist provides an 
opportunity for the professional Independent Artist to have 
their total earnings credited as SAG-AFTRA covered earnings. 
All income from touring, merchandise, CD sales and digital 
downloads can be credited towards SAG-AFTRA benefits and 
provide Independent Artists with the same benefits package 
provided to SAG-AFTRA Recording Artists signed to SAG-
AFTRA record labels. 

SAG-AFTRA 
ONE UNION 

SAG-AFTRA Touring 
Agreement 

The new SAG-AFTRA Touring Agreement provides an 
opportunity for singers and dancers who tour with SAG-AFTRA 
Recording Artists to have their touring earnings credited as 
SAG-AFTRA covered earnings. Touring companies can now 
provide a true benefits package to performers that tour with 
their Artists. Touring singers and dancers no longer lose 
benefits coverage because they chose to tour and no longer 
work in the studio. 

SAG-AFTRA Members Have Been The 
Voice of Music For Over 70 Years 
Working under an SAG-AFTRA Contract provides employer paid benefits which include 
major medical/hospitalization/prescription drug coverage/pension and life insurance. 

-• The American Federation of Television, Radio and Recording Artists 

Keep On Singing — We've Got You Covered 
1108 17th Ave. S., Nashville, TN 37212 0 615.327.2944 0 nashville@aftra.com 
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TOMMY COOPER 
CRYE-LEIKE REALTORS 

917 Conference Dr. 
Goodletsville, TN 37072 

1279 HORN SPRINGS RD 
LEBANON, TN 37087 
mLs# 1383428 

ARTIST RETREAT 
20 acres of Wilson Co. Privacy. 

4800 sq. ft. house 
3 car garage. Storage building. 
Part time lake and rain porch. 

Located next to large subdivision. 
1 mile from Hwy 70. 8.5 miles to l-40, exit 232 

30 minutes to Nashville airport 
Separate living area upstairs, 

perfect for studio. 
Don't disturb the resident turkeys or deer. 

$550,000. See Video. 

o GASKILL BRANCH ROAD 
SANTA FE, TN 28482 

mLS# 1363410 

TWO TOPS FARM 
Colorado ambiance in TN. 

19 acres seclusion within 10 minutes of l-840 
Maury County charm near 
Natchez Trace Parkway 

18 miles from Leiper's Fork. Nature's best. 
Walden Pond? Maybe. 

$250,000. See Video. 

Let me help you with your next 

Tennessee real estate transaction. I'm 

a good listener. _ 

Cell: 615.414.4129 
Office: 615.851.0888 

Johnston, Songplugger 
Dreambird Music/MamaCat Music 
458 Millwood Dr. 
Nashville, TN 37217 
615-530-4440 
butchpaulson@comcast.net 
Staff: Butch Paulson, Pres./CEO/Creative Dir. 

Extreme Writers Group 
Franklin, TN 37064 
615-414-9031 
extreme@extremewritersgroup.com 
www.extremewritersgroup.com 
Staff: Jason Houser, Sr. Partner; Michael 
Martin, Sr. Partner; Amy Martin, Creative Mgr.; 
Shane Barrett, Independent Songplugger; Mark 
Ahlberg, Independent Administration 

Full Circle Music 
1225 17th Ave. S. 
Nashville, TN 37212 
615-321-8686 
brad@fullcirclemusicpublishing.com 
Staff: Michael Hollandsworth, Pres.; Brad 
Kennard, VP; Tori Allen, Administrative Asst. 

Gasohol Music Publishing 
4526 Gosey Ln. 
Franklin, TN 37064 
615-517-7025 
Staff: Joe West, Terry Hicks 

Grand & Gee Music 
FOB 128165 
Nashville, TN 37212 
info@grandandgeemusic.com 
Staff: Gil Grand, Pres.; Melissa Mathews, 
Creative Dir. 

Green Hills Music 
Group 
POB 159298 
Nashville, TN 37215 
615-478-0313 
woody@greenhillsmusicgroup.com 
www.greenhillsmusicgroup.com 
Staff: Woody Bomar, Pres. 

...e-d•e)ll1.11140111111e 

Harlan Howard Songs 
1902 Wedgewood Ave. 
Nashville, TN 37212 
615-321-9098 
melanie@harlanhoward.com 
Staff: Melanie Smith-Howard, Owner/Pres.; Kim 
Jones, Creative Dir. 

Hi-Value Music 
FOB 160284 
Nashville, TN 37216 
615-650-8755 
hivaluemusic@comcast.net 
Staff: Jeff Batson, Owner 

HoriPro 
Entertainment 
Group 
818 18th Ave. S. 
Nashville, TN 37203 
615-255-9837 
bbaker@horipro.com 
www.horipro.com 

Staff: Butch Baker, VP Creative; Carrie Wilkins, 
Admin. Dir.; Amy Hendon, Creative Dir.; Dave 
Hall, Business Dir. 

Howlin Alan Music 
FOB 767 
Goodlettsville, TN 37070 
615-400-4599 
howlinalanmusic@gmail.com 
www.howlinalanmusic.com 
Staff: Alan Joyce, Publisher 

Janie West Music 
1604 Braebury Cir. 
Nashville, TN 37211 
615-419-4272 
janiewest@comcast.net 
Staff: Janie West, Pres./Songplugger 

Jeff Prince Music 
2113 Crestline Dr. 
Nashville, TN 37214 
615-336-3266 
jmpsongs@comcast.net 
www.reverbnation.com/jeffprince 
Staff: Jeff Prince, Owner/Pres. 

Jerricat Music 
848 Highland Crest Dr. 
Nashville, TN 37205 
615-469-4067 
jericat@yahoo.com 
www.myspace.com/samcooperjericatmusic 
Staff: Sam Cooper, CBW 

Kobalt Music 
Publishing 
1019 17th Ave. S., Ste. 201 
Nashville, TN 37212 
615-321-8585 
jeff.skaggs@kobaltmusic.com 
www.kobaltmusic.com 
Staff: Whitney Daane, Sr. VP Creative; Jeff 
Skaggs, Creative Dir.; Kendall Lettow, Creative 
Asst.; Stephanie Cox, VP Creative 

Life Music Group 
401 Bowling Ave., Ste. 43 
Nashville, TN 37205 
615-269-4029 
lifemusicgrp@gmail.com 
Staff: Johnny Rutenschroer, Pres. 

Little Shop of Morgansongs/Morgan Music 
Group 
1800 Grand Ave. 
Nashville, TN 37212 
615-321-9029 
songmerch@aol.com 
www.dennismorgansongwriter.com 
Staff: Dennis Morgan, Pres.; Ginger Hall, Office/ 
Royalty Mgr.; John Atkinson, Copyright and 
Catalog Mgr. 

Love Monkey Music 
1315 16th Ave. S. 
Nashville, TN 37212 
615-292-8444 
alex@lovemonkeymusic.com 
www.bobdipiero.com 
Staff: Bob DiPiero, Owner/Writer; Alex Heddle, 
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Creative Dir.; Emily Peacock, 
Catalog Mgr. 

Luvu Luvu Music 
6754 Pennywell Dr. 
Nashville, TN 37205 
615-356-4585 
luvuluvumusic@comcast.net 
www.soundcloud.com/ 
luvuluvumusic 
Staff: Joyce Harrison, Creative Dir. 

Magic Mustang Music 
704 18th Ave. S. 
Nashville, TN 37203 
615-242-0788 
info@magicmustang.com 
www.magicmustang.com 
Staff: Benny Brown, Owner; Juli 
Newton Griffith, Sr. Creative Dir.; 
Colton McGee, Creative Asst./ 
Catalog Mgr.; Keithan Melton, 
Creative Dir. 

Major Bob Music 
1111 17th Ave. S. 
Nashville, TN 37212 
615-329-4150 
info@majorbob.com 
www.majorbob.com 
Staff: Bob Doyle, Owner/CEO; 
Wendi Crosby, VP Admin.; Mike 
Doyle, VP Creative/GM; Jesse 
Frasure, Dir. A&R; Andy Friday, 
New Media/Digital Strategy; Kates 
Snyder, Manager; Rory Daigle, 
Manager; Erik Peterson, Manager 

MACR BC/8 

Makin' Music 
1222 16th Ave. S., Ste. 11 
Nashville, TN 37212 
615-320-1117 
makin@mindspring.com 
www.makinmusiconline.com 
Staff: Chris Dodson, Pres./ 
CEO; Jeff Tweel, VP/Creative; 
Zach Nachman, VP Marketing/ 
Promotion; Sandra Johnson, VP 
Creative; Jeff Jones, Production 

Mgr.; Marie Dodson, Marketing & 
Promotion Dir. 

Mamanem Music Publishing 
726 Baxter Lane 
Brentwood, TN 37027 
615-364-6071 
laronpendergrass@gmail.com 
Staff: Laron Pendergrass, Owner 

Mark Trail Music 
Group 
707 18th Ave. S. 
Nashville, TN 37203 
615-301-1814 
mtrail@marktrailmusic.com 
www.marktrailmusic.com 
Staff: Mark Trail, Owner; Elsie 
Katt, Admin. Asst. 

T7tii 

Markrophone Music & Publishing 
POB 120634 
Nashville, TN 37212 
615-319-1379 
mark@markrophone.com 
www.markrophone.com 
Staff: Mark Weiss, Owner/Creative 
Dir.; Jacqueline Jacquemain, VP 
Operations/Creative Mgr. 

Matt Lindsey 
Music 
POB 128573 
Nashville, TN 37212 
615-292-9119 
matt@mattlindseymusic.com 
www.mattlindseymusic.com 
Staff: Matt Lindsey, Owner 

riviz 

Monk Family Music Group 
POB 150768 
Nashville, TN 37215 
615-292-6811 
monkfamily@aol.com 
Staff: Charlie Monk, Owner/Pres.; 
Royce Monk, Exec. VP; Irving 
Telder, GM; Frank Wainwright, 
Creative Dir. 

Mountain Key ilLX.A 
Music 
9 Music Sq. S., Ste. 363 
Nashville, TN 37203 
423-895-0162 
rogerfair@hotmail.com 
Staff: Roger Fair 

Mullet Made Music 
3248 Bell St. 
Ashland City, TN 37015 
615-477-0854 
mulletmademusic@charter.net 
Staff: Tim Stanley, Pres.; Layney 
Stanley, VP 

Muy Bueno Music Group 
1000 18th Ave. S. 
Nashville, TN 37212 
615-327-9229 
eddie@ervwoolsey.com 
Staff: Eddie Tidwell, VP Creative 
Services 

Nance Music Group 
1225 17th Ave. S. 
Nashville, TN 37212 
615-613-1009 
nancemusicgroup@comcast.net 
www.facebook.com/ 
nancemusicgroup 
Staff: Wil Nance, Partner; Holly 
Nance, Partner/Creative Dir. 

Neal James Music 
POB 121626 
Nashville, TN 37212 
615-726-3556 
neal@nealjames.com 
Staff: Neal James, Producer/ 
Publisher 

NewVip Songs 
1075 South Harpeth Rd. 
Kingston Springs, TN 37082 
615-646-4461 
newvipsongs@aol.com 
www.vipvippermanmusic.com 
Staff: Vip Vipperman, Writer/ 

Publisher/Consultant 

Nickel City Music 
3037 Reelfoot Dr. 
Nashville, TN 37214 
615-874-4708 
nickelpub@comcast.net 
www.ncitymusic.com 
Staff: Phil Dillon, Owner 

Noble Vision Music Group 
920A 19th Ave. S. 
Nashville, TN 37212 
615-327-0461 
haloven@noblevisionmusic.com 
Staff: Hal Oven, Pres./Owner 

ole 
1227 16th Ave. S. 
Nashville, TN 37212 
615-327-2605 
majorlyindie@olemm.com 
www.majorlyindie.com 
Staff: Nashville: Gilles Godard, 
Chief Creative Officer; Arthur 
Buenahora, GM, Nashville 
Creative; Matt Turner, Catalog 
Mgr.; Whitney Taylor, Exec. Asst./ 
Creative Asst.; Mike Sebastian, 
Sr. Dir., Catalog; Julie Moe, Media 
Mgr.; Toronto Office: 266 King St. 
W., Ste. 500, Toronto, ON M5V 
1H8 Canada: Robert Ott, CEO & 
Chairman; Tim Laing, Chairman; 
Michael McCarty, Pres. 

ole 

Paden Place Music 
437 Essex Park Cir. 
Franklin, TN 37069 
615-794-6757 
thomaspaden@comcast.net 
www.padenplacemusic.com 
Staff: Tom Paden, Owner/Pres.; 
Pat Durbin, Songplugger 

Parallel Music Publishing 
1505 16th Ave. S. 
Nashville, TN 37212 
615-750-2613 

REPRESENTING THE CATALOGS OF: Dinah Brien, Rodney Clawson, Rob Crosby, Wil Nance, 

Micheal Smotherrnan, Karen Staley, Jack Williams, Larry Williams, Molly Hunt, 

Tammy Hyler and Bob Stewart 

entertainment 

20 Music Square West, Suite 100 • Nashville, TN 37203 • phone 615.313.8700 • fax 615.313.8711 

PRESIDENT/CEO 

Ann Wilson 
CATALOG MANAGER 

Amy Rathburg 
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tim@parallelentertainment.com 
www.parallelentertainment.com 
Staff: Tim Hunze, Partner; Hannah 
Showmaker, Coord. 

Pat Finch Music 
Publishing (in assoc. 
with Southern Crossroads 
Music) 
1229 17th Ave. S. 
Nashville, TN 37212 
615-320-7766 
patrickfinchmusicpublishing@ 
gmail.com 
www.southerncrossroadsmusic.com 
Staff: Pat Finch, Steve McMellon, 
Reynold D'Silva. Southern 
Crossroads London: 3 Prowse 
Place, Camden Town, London, 
England, NW1 9PH. Ph: 00 44 
1525 861285 

Patrick Joseph Music 
1200 Villa Pl., Ste. 204 
Nashville, TN 37212 
615-678-8655 
pat@pjmsongs.com 
Staff: Pat Higdon, Owner 

peermusic 
702 18th Ave. S. 
Nashville, TN 37203 
615-329-0603 
bshanks@peermusic.com 
www.peermusic.com 
Staff: Kevin Lamb, VP; Michael 
Knox, Sr. Creative Dir.; Kim 
Wiggins, Creative Mgr.; Craig 
Currier, Creative Mgr., Advertising 
Market, Executive Producer 

Perfect Pitch 
Nashville 
30 Music Sq. W., 
Ste. 151 
Nashville, TN 37203 
615-424-9110 
perfectpitchnashville@gmail.com 
www.perfectpitchnashville.com 

cup 
PERFECT I PITCH 

Staff: Robert Mycko, Creative Dir.; 
Wes Mayers, Creative Dir. 

Platinum Pen 
Publishing 
706 18th Ave. S. 
Nashville, TN 37203 
615-385-7200 
dan@platinumpenpublishing.com 
www.platinumpenpublishing.com 
Staff: Dan Ekback, Sr. Dir. Admin./ 
International Affairs; Mary Lynn 
Robbins, Sr. Creative Director & 
GM 

Ramblin' Music/Young 
Guns Publishing 
1105 16th Ave. S., Ste. A 
Nashville , TN 37212 
615-730-6344 
info@ramblinmusic.com 
www.younggunspub.com 
Staff: Cliff Downs, Pres.; Will 
Hamrick, Artist Relations/ 
Promotion; Phoebe Sharp, Exec. 
Creative Asst.; Morgan Grotheer, 
Office Asst. 

jJBAWéPr'e 

RareSpark Media Group 
508 E. Iris Dr. 
Nashville, TN 37204 
615-678-5709 
info@raresparkmedia.com 
Staff: Suzanne Strickland, Owner/ 
CEO; Scot Sherrod, VP/GM 

RavenSong Music 
POB 1402 
Hendersonville, TN 37077 
615-452-7878 
sheila@gatalent.com 
Staff: Eddy Raven, Sheila Futch 

Ray Stevens Music 
1707 Grand Ave. 
Nashville, TN 37214 
615-327-4629 
sabrina@raystevens.com 
Staff: Sabrina Shelfer Blanton, 

Creative Dir. 

Razor and Tie 
Music 
Publishing 
24 Music Sq. W. 
Nashville, TN 37203 
615-915-1590 
Ijohnson@razorandtie.com 
Staff: Lisa Johnson, VP Creative; 
Ross Asher, Creative Dir. 

RR &TE. 

Red Sundown Music 
1920 Errel Dowlen Rd. 
Pleasant View, TN 37146 
615-476-2506 
rsdr@bellsouth.net 
Staff: Ruby Perry, Pres. 

Red Vinyl Music 
2805 Azalea Pl. 
Nashville, TN 37204 
615-244-8950 
ericgallimore77@gmail.com 
Staff: Byron Gallimore, Principal; 
Jim Wilkes, Principal; Eric 
Gallimore, Creative; Emma 
Robinson, Creative 

im I 
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Ricker Music/Waltzing Bear 
Publishing 
POB 128288 
Nashville, TN 37212 
615-329-2886 
rickersong@aol.com 
www.waltzingbearrecords.com 
Staff: Bob Ricker, Pres. 

Roots Three Music 
1227 16th Ave. S. 
Nashville, TN 37212 
615-327-2645 
info@rootsthree.com 
www.rootsthreemusic.com 
Staff: Ron Kitchener, Pres.; Denny 
Carr, Sr. Dir. of A&R 

rpmentertainment 
815 18th Ave. S. 
Nashville, TN 37203 
615-256-1980 
ryan@rpmegroup.com 
Staff: Scott Siman, Pres.; 
Ryan Cook, Dir. Publishing and 
Management 

rpm 

sdb music group 
POB 158507 
Nashville, TN 37215 
615-573-5040 
sdblackman@comcast.net 
Staff: Sherrill Blackman, Owner 

Sea Gayle Music 
POB 121920 
Nashville, TN 37212 
615-329-1411 
seagayle@seagayle.com 
Staff: Chris DuBois, Partner; 
Frank Rogers, Partner; Marc 
Driskill, VP/GM; Liz O'Sullivan, Sr. 
VP Creative; Mike Owens, VP of 
Creative; Brandon Gregg, Office 
Mgr. 

\( 

Shadow Mountain 
Publishing 
415 Church St., Ste. 
1203 
Nashville, TN 37219 
615-301-1651 
donnashadowmtn@gmail.com 
www.whatsuponthemountain.com 
Staff: Donna Britton, Pres./Dir. of 
Licensing; William Bukevicz, CFO; 
Donna Huskins, Accounting/CPA; 
Meg Carson, Talent Scout; Jen Ely, 
Music Core/Intern; Genesis Green, 
Music Core/Intern. Mail to: P.O. 
Box 822, Bealeton, VA 22712 

Shake ' Ern Up Music 
5510 Country Dr., Ste. 65 
Nashville, TN 37211 
615-297-1480 
shakem8@gmail.com 

JEFF STEVENS JIM McCORMICK BRETT BEAVERS 
PRODUCER OF THE PLATINI:11 

LUKE BRYAN ALBUM "TAILGATES U-
TANLINES", NOMINATED FOR OM 

ALBUM OF THE YEAR. 

CO WRITER OF THE LUKE BRYAN HIT 
SINGLE, "KISS TOMORROW GOODB1 F. 

CO WRITER OF THE BRANTLE1 GILBERT 
#1 SINGLE, "YOU DON'T KNOW HER LIKE I DO". 

CO WRITER OF THE JASON AL DEAN 
#1 SINGLE, "TAKE A LITTLE RIDE". 

COPRODUCER & COWRI I ER OF "HOME", 
THE DIERKS BENTLEY SONG, ALBUM, 

& SINGLE NOMINATED FOR CMA SONG OF 
THE YEAR, ALBUM OF THE YEAR, 

& SINGLE OF THE YEAR. 

COPRODUCER OF THE DUSTIN LYNCH 
DEBUT HIT SINGLE, "COWBOYS & ANGELS". 

DALE BOBO MUSIC DIRECTION 
dale@dalebobo.com @dalebobo 

MANAGEMENT PROPULSION 

Design by ?Were 
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www.shakeemupmusic.com 
Staff: Shar'n Clark, Pres. 

Shane Barrett Music 
Nashville, TN 
615-474-3665 
shanebarrettmusic@ 
gmail.com 
www.shanebarrettmusic.com 
Staff: Shane Barrett, Owner 

Singing Roadie Music Group 
POB 120672 
Nashville, TN 37212 
615-780-2997 
garth@roadierecords.com 
www.garthshaw.com 
Staff: Garth Shaw, Owner 

Skyline Music 
Publishing 
2603 Westwood Dr. 
Nashville, TN 37204 
615-320-7052 
katie@skynash.com 
www.skyvillenashville.com 
Staff: Wally Wilson, Managing Partner 

The Song Factory 
909 18th Ave. S., Ste. A 
Nashville, TN 37212 
615-440-2977 
info@songfactorymusic.com 
www.songfactorymusic.com 
Staff: Jennifer Johnson, Pres.; Jason 
VanAuken, GM 

shane 
barru t 

Songs of Bigger 
Picture 
2820 Erica Pl. 
Nashville, TN 37204 
615-292-7440 
tuttie.jackson@biggerpicturegroup.com 
www.biggerpicturegroup.com 
Staff: Alan Kates, Jeff Carlton, Keith Stegall, 
Jason Campbell, Nick Garvin, Tuttie Jackson 

Song Rocket Music 
POB 120785 
Nashville, TN 37212 
615-364-1770 
songrocketmusic@comcast.net 
www.songrocketmusic.com 
Staff: Dallas Gregory, Pres./Owner 

Sony/ATV Music 
Publishing 
Nashville 
8 Music Sq. W. 
Nashville, TN 37203 
615-726-8300 
troy.tomlinson@sonyatv.com 
www.sonyatv.com 
Staff: Troy Tomlinson, Pres./CEO; Terry 
Wakefield, Sr. VP Creative; Mike Whelan, VP 
Creative; Tom Luteran, VP Creative; Abbey 
Adams, Creative Dir.; Josh Van Valkenburg, 
Creative Dir.; Ben Strain, Creative Mgr.; Ed 
Williams, Creative Mgr. 

...• 
BIGGER 
PICTURE 

Southern Ground Artists 
1700 Marietta Blvd. NW Siki6ibto 

Ramona P. DeSalvo 
Attorney at Law 

DeSalvo Law Firm PLLC 

1400 Fifth Avenue North 
Nashville, TN 37208 
(615) 800-8919 

Entertainment, Copyright 8,t Trademark 

www.ramonadesalvo.com 

.Wordsmakeyou think music 
makes you feel 

A song makes you tee" á thought-
- 1111 HOMO 

(e- Debbie Z Entertafrunent LLC 

PUBLISHING, MANAGEMENT, AND ARTIST DEVELOPMENT 

Representing Jay Lazaroff, Phillip Lammonds, Curb Publishing, Vip Vipperman, 

Jess Moskaluke for 1E, and Rocket Club (Joel Sayles, Don Smithmier, 

Chris Hawkey, Brian Kroening) 

P.O. Box 121648 Nashville, TN 37212 615-578-2643 debbiezavitson@me.com 

Atlanta, GA 30318 
404-941-3480 
lynn@southerngroundartists.com 
www.southerngroundartists.com 
Staff: Lynn Oliver, GM 

Spoon's Tunes 
1229 17th Ave. S., Nashville, TN 37212 
615-482-7795 
Staff: James "Spoon" Williams 

Steve Wariner Music 
POB 1647 
Franklin, TN 37065 
615-591-8930 
cwariner@stevewariner.com 
Staff: Caryn Wanner, Dir. of Publishing; Melissa 
Albert, Asst. 

Still Working Music 
1625 Broadway, Ste. 200 
Nashville, TN 37203 
615-242-0567 
lindsay@orbison.com 
www.stillworkingmusic.com 
Staff: Alex Orbison, Pres./Owner; Lindsay 
Mescher, Dir. of Operations 

Ten Ten Music Group 
33 Music Sq. W., Ste. 110 
Nashville, TN 37203 
615-255-9955 
music@tentenmusic.com 
www.tentenmusic.com 
Staff: Barry Coburn, Co-Pres.; Jewel Coburn, 
Co-Pres.; Mark Weiss, VP Business Affairs; 
Patrick Clifford, VP A&R; Dave Pacula, Creative 
Dir.; Fain Spray, Catalogue Mgr. 

This Music 
20 Music Sq. E. 
Nashville, TN 37203 
615-733-0202 
rgaston@thismusic.com 
www.thismusic.com 
Staff: Rusty Gaston, GM/Partner; Janine 
Appleton, Creative Mgr.; Tim Nichols, Partner; 
Connie Harrington, Partner 

le4ge 

Tom-Leis Music 
1600 17th Ave. S. 
Nashville, TN 37212 
615-742-1234 
tomasina@tomleismusic.com 

Eric T. Schabacker 

• • • 
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www.tomleismusic.com 
Staff: Edward (Bubba) Tomlinson, Partner; 
Leslie T. DiPiero, Creative Partner; Emily 
Peacock, Office Mgr.; Alex Heddle, Creative Dir. 

Trio Productions/Songscape Music 
1026 15th Ave. S. 
Nashville, TN 37212 
615-726-5810 
robyn@trioproductions.com 
www.trioproductions.com 
Staff: Robyn Taylor-Drake, Pres. & 
Songplugger; Jim Hennessy, VP 

Twist of Lemmon Music 
707 18th Ave. S. 
Nashville, TN 37203 
615-589-0777 
cathylemmon@gmail.com 
www.twistoflemmonmusic.com 
Staff: Cathy Lemmon, Pres. of Artist 
Development Network; Pam Wilson, Asst./ 
Publishing Admin.; David Harper, A&R; 
Jaclyn Walters, Songplugger; Megan Sedghi, 
Songplugger; Lance Lormand, Artist Online 
Promotion/Mktg.; Chris Loch and Don DeWolfe, 
Website Designers; Tre Houston, Artist 
Marketing 

Universal Music 
Publishing Group 
1904 Adelicia St. 
Nashville, TN 37212 
615-340-5400 
kent.earls@umusic.com 
www.umpgnashville.com 
Staff: Kent Earls, Exec. VP/GM; Cyndi Forman, 
VP Creative; Ron Stuve, VP 

Vandermont Music 
Group 
POB 121491 
Nashville, TN 37212 
615-661-6666 
vandermontmusic@gmail.com 
Staff: Doug Howard, Pres./Owner 

Vine Creek 
Music/Many 
More Music 
POB 171143 
Nashville, TN 37217 
615-367-1073 
vinecreek1@aol.com 
www.myspace.com/vinecreekmusic 
Staff: Darlene Austin, Pres.; Louise Cook, Office 
Asst.; Brenda Madden, Songplugger/Creative 
Dir. 

Vine Creek • Inc. 

VMG Encore Publishing 
162 4th Ave. N. 
Nashville, TN 37219 
615-953-9476 
Staff: Monte Willis, Partner; Donnie Doleac, 
Partner; Kevin Grace, Creative Dir. 

Walkerbout Music Group 
POB 24454 
Nashville, TN 37202 
615-269-7071 
matt@walkerboutmusic.com 
www.walkerboutmusic.com 
Staff: Matt Watkins, Dir. of Operations; Jeff 
Walker, CEO/Pres. 

Warner/Chappell Music 
20 Music Sq. E. 
Nashville, TN 37203 
615-733-1880 
adrian.crosby@warnerchappell.com 
www.warnerchappell.com 
Staff: Phil May, VP/GM; Steve Markland, VP 
A&R; BJ Hill, Sr. Dir. A&R; Alicia Pruitt, Sr. Dir. 
A&R; Blain Rhodes, A&R Coord. 

Washington Street Publishing 
1009 16th Ave. S. 
Nashville, TN 37212 
615-341-7294 
washpub@comcast.net 
www.washingtonstreetpublishing.com 
Staff: Nancy W. Peacock, CEO/Owner; Queenie 
Mullinix, Creative Dir.; Bluewater Music, 
Administrator 

Word Music Publishing 
25 Music Sq. W. 
Nashville, TN 37203 
615-726-7905 
chad.green@wordentertainment.com   
Staff: Chad Segura, Sr. VP, Publishing; Chad 
Green, Creative Dir.; Anne Mabry, Dir. of 
Worship/Copyright Development; Amy Pelphrey, 
Publishing Mgr. 

Wrensong Publishing 
1229 17th Ave. S. 
Nashville, TN 37212 
615-321-4487 
reegb@aol.corri 
www.facebook.com/wrensongpubublishingcorp 
Staff: Ree Guyer Buchanan, Owner; Christina 
Mitchell, Songplugger/Admin; Heather Edwards, 
Office Mgr./Admin 

Zavitson Music Group 
1012 18th Ave. S. 
Nashville, TN 37212 
615-321-2212 
carrie@zmglIc.com 
Staff: Russ Zavitson, Co-Owner; Beverly Miller, 
Co-Owner; Carrie Gallo, Creative Dir.; Matt 
Montmeny, Professional Mgr. 

reneze ai& 'sr //mid.. 
Gary Allan, Stephanie Wright, Jay Joyce 

slake Shelton, Scott Hendricks, Notewrite Music 

Randy Travis, Kyle Lehning, Cris Lacy 

Josh Turner, Courtney Crist, Frank Rogers 

Kenny Chesney, buddy Cannon 

Alan Jackson, Keith Stegall 

First Note Entertainment, Tommy Jackson 

Joe Nichols 

Faith Hill 

Larry Sparks 

Allen Reynolds 

Rory Bourke 

Bill Anderson 

Tony Arata 

Paschall 
M_usic Publishing 

Mike Reid 

Lee Roy Parnell 

Jay Knowles 

Seth James 

Mike Pyle, Wendy Sacks 

DMG/Skyville, Jon Stone 

Due West, Garth Fundis 

Writer Zone Music 

Patty Dean 

Tony Ramey 

Thom Schuyler 

Parker MacDonnell 

Katrina Tsang 

Music PLS 
 411•1111b, 
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NASHVILLE 

FOREIGN SUBPUBLISHING FOR 
by Sam Powers 

THE INDEPENDENT PUBLISHER O'Neil Hagaman, PLLC 

F
or most independent publishers 
involved in a joint venture with one 
of the major publishing companies 

(Sony/ATV, Universal, etc.) the sub-
publishing of their foreign activity will 
automatically go through the larger 
company's system. But for independent 
publishers who are not in a venture with 
a major, there are many choices and 
possibilities when it comes to handling 
their foreign activity. In this month's article 
we will highlight some of the key areas 
involved in subpublishing. 
The typical independent publisher has a 

number of decisions to make when entering 
this area. 

Worldwide vs. Territory by 

Territory Deals 
The first decision encountered is the 
type of deal: worldwide or territory by 
territory. There are pros and cons to both. 
Worldwide deals with a major publishing 
entity (Warner/Chappell, Universal, Sony/ 
ATV, Kobalt, etc.) allow the greatest ease 
of administration since you only cope with 
one office which in turn then deals with all 
of its territorial representatives. However, 
all territories are lumped together in the 
economic sense, i.e., a single advance, if 
there is one, is usually cross-collateralized 
against all territories' activity. 

In a territory by territory deal you can 
pick the subpublisher you feel is best for 
you in each market, and your economic 

relationship is not cross-collateralized 
between territories. This can have more 
importance when you have significant 
advances in many territories and don't 
want to cross-collateralize the performance 
of each market into one pot. Also, in 
either case, Canada is sometimes dealt 
with separately, and it may make sense to 
deal directly with the Canadian collecting 
societies (CMRRA, SOCAN, etc.) as 
opposed to through a subpublisher. 

Licensing Period 
The typical term for most deals is 3 years, 
plus a collection period of 1 year after the 
expiration of the term to collect income 
in the "pipeline." The term, plus any 
extensions, and the collection period can 
vary based on a number of factors such 
as advances, the economic strength of the 
catalog, etc. 

Advances 
As mentioned above, a source of capital 
to the independent publisher can be the 
advance received from its subpublishers. 
However, advances have a cost, as larger 
advances will generally impact on the 
favorability of other aspects of the deal 
such as the term, income splits, etc. Often, 
the initial advance is calculated based on 
the estimated catalog earnings for a certain 
period of time, and the contract may have 
a provision for additional advances, called 
"rollover advances," if the original advance 

is recouped before the last year of the 
contract term. 

Income Splits 
The subpublisher and publisher split 
the income earned in each market on a 
negotiated basis. The splits vary based on 
type of income (performance, mechanical, 
sync, etc.) and whether there was an 
advance of any substance made. "Collection 
deals," which are subpublishing deals 
without an advance, usually have the most 
favorable income splits. The subpublishing 
splits typically range from 80/20 to 90/10 
(publisher/subpublisher) and are applied on 
the net monies received by the subpublisher 
after the local society fees. Also, there are 
frequently incentive splits for "covers" 
or "procured uses," i.e. new exploitations 
that the subpublisher obtains in the local 
territory; these splits usually range from 
70/30 to 75/25. 

The complexity of subpublishing is 
increasing each year with the growth in 
importance of foreign markets, and the 
European Union in particular. Each country 
has its own rules and customs, and they 
need to be understood in order to obtain 
the best results from each arrangement. 
As with all business arrangements of this 
complexity, we strongly suggest that you 
consult an advisor experienced in the 
international arena before venturing into 
this area. 

«.11110.' 
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• 450 Standing/200 Seated 

• Wireless Internet 

• Closed Circuit Stage 

Camera 

• Valet Parking 

• 16'x 32' Stage (2nd Floor) 

• 9 Flat Screen TVs 

• Loading Zone 

• Elevator 

• 2 Bars 

Experienced, Musician Friendly Production Team 

322 Broadway • Nashville,TN 37201 • Phone:615-208-9080 • MargaritavilleNashville.co 
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ADVICE THAT IS MUSIC TO YOUR EARS 

EVERY APPROACH. EVERY DETAIL. EVERY MATTER. 

Today's music industry dynamics demand a partner experienced in every aspect of the 

business ... from the moment the first notes are composed to when they are distributed, 

and enjoyed, across multiple platforms. Loeb & Loeb not only hears you, we help you 

make sure the world does, too. 

We work with the world's leading music companies and today's most successful 

talent to assist them to the next level. We also help investors, financial institutions and 

technology companies turn up the volume with innovative deals. When it comes to the 

accelerating convergence of content, technology and business, we're always ahead of 

the curve. It's just another way LOEB & LOEB adds Value. 

345 Park Avenue • New York, NY 10154 • 212.407.4000 

Los Angeles New York Chicago Nashville Washington, DC Beijing www.loeb.com 



City National Entertainment 

"My clients have unconventional 
financial needs — and I make 
sure they get innovative ideas 
and solutions:' 

My team and I work on customized solutions 

for each client throughout their ever-changing career. 

We want to play an active role in their financial 

success — and be prepared for unpredictable times 

in the music industry. Having a banker who under-

stands your business is critical for financial solutions 

you can really use. 

City National is The way up* for your business. 

Mandy Gallagher 
Relationship Manager 
City National Entertainment 

Experience the 
City National Difference' 
Contact Mandy today at (615) 425-4703 

54 Music Square East, Suite 100 
Nashville 

cnb.com/nashville 

Beverly Hills I New York I Nashville I Atlanta 

Member FDIC 




