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omplete Package Includes:

¢ Deluxe Graphic Design from our in House Art Department
*All scanning-up to 8 scans, typesetting

(from your typewritten sheets), proofs and film
eMajor-Label-Quality

*Ready to ship in 3 weeks from time of approval
eSatisfaction Guaranteed

*Call today for your free design kit

1000 CD'’s ¢ 1000 cassettes $3195. .L,
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FINe¥l If you want to sell records read this!

R.G. Distributors can make you as

powerful as any major label.
After all, we are the folks the majors

have used for years to break records.
We offer the lowest prices on manu-

We

facturing because of the
volume we do.
get your piece to radio because

of “who we know” and have been

doing it for 10 years.
We gst your album :o retail

because of the relazionships that

have evolved over 16 years of
distribution experience.
We get the damn things sold!
There are several fine companies to

choose from to manufacture your album,

But

when you add it all up there really is only
one smart choice....

You Need Promotion

You need radio
You need cutting edge graphics
You need Distribution!
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in as little as 2 weeks!

assettes with CD Package only $800

Ir color process printing on one side with black and white
ing on reverse side (4/1).

ept Mac and PC files on most removable media including
, Syquest, and DAT.

net hosting for your CD title for one full year. Limited time offer.

213-852-9665 FAX 213-852-0372
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In an industry that is constantly changing, the A&R
community must adapt with those shifting musical
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music? We spoke with five AR veterans to find out
their thoughts on a variety of industry-related issues.
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for
only
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per disc
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310+396-2008
800+736-8273
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Free
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#5 Not The Purple One

Dear MC:

First, Audrey Marpool and my-
self would like to thank Jon Pepper
for the kind words regarding our
booking policies [at the Coconut
Teaszer] (Vol. XX, Issue #23).

We have always tried to keep
our doors open by booking enough
bands on a given night that will
draw an acceptable number of
customers, while balancing that
with giving exposure to new, tal-
ented artists who have not yet
developed a following.

It is our hope that through expo-
sure here, these new, deserving
bands will develop a fan base, and
continue playing the Teaszer long
after they have become headlin-
ers, and, hopefully, achieved the
coveted record deal. Fortunately,
in most cases over the last ten
years, it has worked.

One correction, however. The
Teaszer has not been purple in
well over two years. Sometimes, |
think painting the club purple years
ago was a huge mistake, since it
stuck in people's minds over the
years.

In much the same vein, may |
correct another misconception that
| often see in print—the perception
that, along with the FM Station, we
are still the club to catch Eighties-
styled hair bands. Wrong!

True, approximately once every
five to six weeks, Sanseii Records
promotes a “Glitter N Glam” night
here, but aside from that, believe
me, we'd have a difficult time put-
ting together even a handful of
shows per month with bands like
that, for the simple reason that
there are not enough of them
around anymore to do so!

The few Eighties-oriented metal
hair rock artists that submit tapes
to us are usually from Simi Valley
or other out-of-the-way places. Our
submissions usually mirror what-
ever is currently popular, and on
the charts, much as it has al-ways
been throughout the history of rock
music.

Much like Music Connection,
the Coconut Teaszer is just a
reflection of what is happening in
the current state of music at any
given time, though we do try to
avoid quickie fads, and present the
best of everything, and try to stay
ahead of what is the current fad.

In fact, we presented Green
Day, Hole, Urge Overkill and
many, many others when Sunset
Strip hair bands were the rage,
and the new alternative artists
could find little sympathy from
Hollywood club bookers. Weezer
were regulars here!

We're not trying to toot our own
horns by reminding folks of this,
but it does bother us when people
still refer to the club as being pur-
ple, or as a heavy metal outlet.
Poofy hair and makeup will proba-
bly make a comeback again one
day (if history has taught us any-
thing, it's that these things are just

recycled and pop up again later),
and when that happens, we'll be
glad to book the best of those
kinds of acts again—along with
any other type of rock music that is
worthwhile.

Our tenth anniversary of pre-
senting live music seven nights a
week is coming up in 1997. Thanks
to Music Connection for your sup-
port over the years, and | hope that
MC and the Teaszer will both be
giving exposure to the best of
every kind of deserving contempo-
rary music ten years from now.

Len Fagan
Booking Director
Coconut Teaszer

#> Triple A Blues

Dear MC:

In regards to the recent sale of
Triple A radio station KSCA
(101.9-FM), and the intent to
change formats to Mexican music,
it would seem that the person that
spent $110 million on buying the
radio station is a living example
that you don't have to be smart in
order to be rich and successful.

Does he realize that there is no
other station in L.A. that plays the
variety of music that KSCA does?
Does he realize that many un-
known artists use KSCA as a nat-
ional springboard for their care-
ers? Has he ever heard of Hootie
& The Blowfish, Joan Osborne or
Alanis Morissette? (He wouldn't
have either, if not for KSCA.)

This is obviously a numbers
game and the new owner is look-
ing at a false bottom line. The real
bottom line is this: KSCA, in its cur-
rent configuration, is a world class
station with a world class staff.

If he wants to impress the busi-
ness world with his own business
acumen, he will keep the format
and staff, reject short-term profits
that may or may not come with the
Mexican music, and sit back and
watch a growing station reach mat-
urity and reap the profits that are
sure to ensue.

If he can find it within him to do
that he will be performing a great
public service to the Los Angeles
radio listeners and the industry in
general.

Sincerely,
S. Scottman

Correction:

In our recent year-end is-
sue (Vol. XX, Issue #25), a
mistake was made in our
5th Annual “The Hottest 100
Unsigned Artist” listing:

The band Ghostwriters
was mistakenly listed as
Ghostriders. For more infor-
mation on the group, con-
tact Mo Power Promotions
at 310-421-2154. We apolo-
gize for the error.
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NOT EVERY SONGWRITER
CAN BECOME A
MEMBER OF SESAC. THE
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EWS...

EVERY SONGWRITER CAN
BECOME A MEMBER
OF SESAC —» AS A SESAC WRITILR

YOU JOIN A SELECTIVE GROUP Ol
SOMLE OF THE TINEST WRITERS WITH EXCIUSIVE
ACCESS TO STATE OF THE ART
BDS TFCHNOLOGY. ALONG WITH OUR FASTER
PAYMENTS. WHICH MAKES SESAC
A VIRY APPLALING OPTION

MAYSB1. JUST THIT ONLY OPTION

HEENE

Disc Plus

By Steve Smith

isc Plus is a state-of-the-art
DCD brokerage and duplica-

tion service located in Glen-
dale, California. “We looked at the
CD duplication industry and noti-
ced that there was a need for a
more personalized ser-
vice over and above

what the larger compa- \‘ )

nies were offering,” is
how Disc Plus owner/
proprietor Pia Harju ex-
plains the company's
origins.

“We decided to take
our extensive back-
ground in music and
production and create
a place were bands
and artists can really

express their creative <>

ideas and get exactly
what they want.”

As for her clientele, Harju says,
“Mostly, we serve bands and
record companies as well as cor-
porate clients, who are develop-
ing CD-ROMs.

“One of the advantages of
being a broker is that we have a
wide selection of manufacturers
we can work with, which allows us
to customize the job depending
on what the client's needs are,”
continues Harju. “Basically, we
are set up to meet whatever crite-
ria the customer may have. One
of the best parts of having as
much flexibility as we do is that
we can usually beat our competi-
tors' prices.”

But Harju is quick to add, “No
matter what size the job, we will
never compromise on quality.”

She goes on to say, “We've
been extremely fortunate to have
gotten off to a fast start. Right

DISCPLUS

@Hcosewp |

now, Disc Plus is going through a
rapid expansion phase. In addition
to hiring salespeople, we are
expanding our creative and sup-
port departments.

“The response from our cus-
tomers has been tremendous and
we have noticed that we are get-
ting a lot of word-of-mouth refer-
rals as well as a lot of repeat busi-
ness. Our customers include many
of L.A''s top unsigned
bands as well as
many up-and-coming
independent produc-
tion and record com-
panies. We are get-
ting a wide range of
customers and they
are going with us be-
cause they like the
way we do business.
That makes us feel
good and gives us
confidence that we
are on the right track.

“The bottom line at
Disc Plus is that we
realize that CD replication is
extremely competitive, even more
so in the L.A. market. That's why
we are out in the community work-
ing with and supporting the artists.
For example, we will be co-spon-
soring Poptopia, a music festival
happening on January 31st.

“We know our reputation is at
stake every time we do a job and
that our customers have a choice
where to spend their money. So, If
you need duplication services on a
one-time or ongoing basis, we en-
courage you to give us a call today.
We think you'll find that once you
give us a chance you won’t want to
get your CDs replicated anywhere
else”

Disc Plus is located at 200 N.
Maryland Ave., Ste. #102, Glen-
dale, CA 91206. You can call them
at 888-347-2758.

SELL YOUR MUSIC

with custom postcards!

® Promote Record Releases & New
Bands @ Perfect For Recording &
Sound Studios @ Use For Trade
Shows & Promotions e Feature
Accessories & Instruments o (D

& Cassette Covers Also Available

e (all Now For Information

& A Free Sample Kit!

Modern Postcard
1-800-959-8365
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Warren Christensen

Geffen Records has appointed
Warren Christensen head of Rock
Promaotion for the label, where he
has served in the National Rock
Promotion Department since 1989.
In adgition to handling acts on the
Geffen and DGC rosters, Christen-
sen will also be responsible for pro-
moting artists on the affilated Aimo
Sounds, DreamWorks and Outpost
labels. Contact Geffen's L.A. head-
quarters at 310-278-9010.

Michael MacDonald has been
named Vice President of Instaled
Sound for JBL Professional. In
this new position, he will have com-
piete responsibility for worldwide
marketing of all sound contracting
products for the loudspeaker and
related products manufacturer.
Contact JBL's headquarters by call-
ing 818-894-8850.

Valerie Delong
Valerie DelLong has been
named Head of Fromotion at EMI
Music Group label The Enclave.
Delong, who was most recently
Senior Vice Presicent of Promotion
at Lava Records, will oversee all
promotional activities for The £n-
clave, as well as supervise the
label's promotion staff. CeLong can
be reached at 212-253-4900.
Ruben Rodriguez has been
rnamed Executive Vice President of
Urban Music at Red Ant Enter-
tainmient, where he will oversee all
aspects of promotion, marketing,
sales and artist development. Prior
to this appointment, Rodriguez was
founder of Pendulum Records. In
addition, Nancy Levin has been
appointed Senior Vice Fresident of
Red Ant, where she will oversee

the label's promotional activities
and will be actively involved in the
management and business affairs
of the company. Prior to joining
Red Ant, Levin served as Vice
President ot Promotion for Priority
Recorcs Contact Red Ant's Los
Argeles offices at 310-247-1133.

Alan Oreman

Almo Sounds has appointed
Alan Oreman to the newly created
post of Vice President of Prornotion
for the Geffen Records-distributed
label Previcusly head of Rock Pro-
motion for Geffen Records. Ore-
man wil continue to work closely
with the Geffen Promotion staff to
expand Alnmio's presence at radio.
Contact 316-289-3500.

Pro audio manufacturing com-
pany Sabine has announced that
On The Road Marketing will rep-
resent Sabine's equipment line in
New Yo'k, Long lIsland and New
Jersey while Wilson Audio Sales
will handle the Tennessee, Geor-
gia, Alabarna, Mississippi, North
and Seuth Carolina markets. Con-
tact Sabine at 904-418-2000.

Ron Rutledge

Ron Rutledge has been ap-
pointed Vice President of Studio
Operations for A&M, where he will
be responsible for overseeing all
day-to-day activities for the studio,
as well as for managing A&M's
post-preduction and archiving facil-
ities. He will also retain the title of
Studio Manager. You can contact
A&M at 213-469-2411.

MCA Music Entertainment
Group nas named Liza deV¥illa to
the oost of Director of Public Re-
lations. Based in Los Angeles,
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deVllla will be responsible for plan-
ning and implementing public rela-
tions programs for the MCA Music
Entertainment Group and its vari-
ous divisions. In addition, David A.
Clark has been upped to Senior
VP and Controller, Charies Cion-
goli has been named Senior Vice
President, Finance, and lke Yous-
sef and Larry Linietsky have
been appointed Associate Director
and Manager of Business Develop-
ment, respectively. Contact the
MCA Music Entertainment Group
at their Universal City headguar-
ters (818-777-4000).

Discovery Records has pro-
moted Bob Tyldsley to the post of
National Director of Sales. Tyldsley
will continue to work out of the
label's East Coast office in Phila-
delphia. Prior to joining Discovery
in 1994, he worked at Hollywood
and |.R.S. Records. Contact Dis-
covery's Santa Monica headquar-
ters at 310-828-1033.

Kate Tews

Virgin Records has promoted
Kate Tews to Vice President of Ad-
vertising & Merchandising. She will
now be responsible for overseeing
all of Virgin’s merchandising activi-
ties, and will also plan and execute
national advertising campaigns in
the print, broadcast and interactive
media arenas on behalf of Virgin’s
artists, as well as developing alter-
native marketing strategies for the
label. Contact Virgin’s L.A. head-
quarters at 310-278-1181.

| L} g 4
LaTanya Marble
LaTanya Marble has joined
Norman Winter/Associates/Pub-
lic Relations as Director of New
Media. Previously a member of the

A&R department at Motown Re-
cords, Marble was most recently
with the Bobby Bali Talent Agency.
Marble will also coordinate elec-
tronic and print publicity for the
company’s roster of entertainment
personality and corporate clients.
Contact Norman Winter’s offices at
213-469-3434.

Eric Shea
The Harman Music Group has
appointed Eric Shea National
Sales Manager for the company’s
DigiTech division, which manufac-
tures signal processors for the

musical instrument, studic and
broadcasting markets. He was pre-
viously the Managing Director for
Hughes & Kettner Amplification. In
other DigiTech news, Brian Scott
has been appointed Director of
Manufacturing, and Jim Pennock
has been named Director of Eng-
ineering. Randy Thorderson has
been named Director of Marketing
and Product Management. John
Johnson continues to serve as
acting President of the division. You
can contact DigiTech by calling
801-566-8800.

Music Annex Audio Post
Production has promoted Amy
Hunter to the position of First Eng-
ineer at its San Francisco studio
facility. Hunter joined the company
in 1991 after stints at Lucasfilm
and Fantasy Films. She will contin-
ue to be involved with editing and
mixing radio promotions for local
NBC-TV affiliate KRON, as well as
editing and mixing sound for long
form independent film and video
projects. Contact Music Annex at
415-421-6622.

The Warner Music Group has
promoted Paul Robinson to the
post of Vice President, Associate
General Counsel. Robinson will
take on additional duties in his new
position, as the Music Group's
legal functions will now be divided
between Los Angeles anc Rob-
inson's New York base. Rooinson
came to WMG in early 1995 as
Associate General Counsel, after
serving as a partner in an indepen-
dent law firm. Contact the Warner
Music Group at 212-484-6108.

Tortured Artists Publications
& Productions has named Tim
Schwalbach to the post of Man-
aging Editor. For further informa-
tion, contact 415-948-2099.  [IM
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Pete Weiss
Title: A&R “Damager”
Duties: Everything
Years With Company: 4
months
Company: Epitaph Records
Mailing Address: 2798
Sunset Blvd., Los Angeles,
CA 90026
Phone: 213-413-7325
FAX: 213-413-9678

In conjunction with our Cover
Story on the A&R industry (see
page 22), in which we focused our
attention on major labels, this A&R
Report with Epitaph’s Pete Weiss
focuses on the same questions,
but the answers come from an
indie label perspective

Has the focus of A&R shifted
from talent development to mar-
keting skills?

“There’s a fine line between
what some A&R guys do and what
other A&R people think is their job.
At some companies, the A&R guy
is basically someone who is the
front line between seeking talent
and the company. All they do is
find talent. In other places, they
shepherd the band and have more
of a vital interest in their career.

“Over here at Epitaph, basically
everyone is involved in the bands’
careers; marketing being one as-
pect of that. There are less fine
lines drawn over here. | am the
A&R representative of this compa-
ny, but | am not specifically the
only person who has the A&R
qualifications or duties.

“I have no marketing back-
ground myself, except what I've
learned here at Epitaph. We have
a unigue marketing style, but there
are no set job qualifications for an
A&R person. It's not as if you can
take a logical path through a col-
lege course and end up an A&R
person. Being able to know the
path that your bands will take and
how they will be marketed within
your company is very important.
[But] it's not necessarily something
you need to know to get a job as
an A&R person’”

How patient are record labels

with their bands/artists?
“Here at Epitaph, we're very

10

patient. That's one of our primary
focuses: to identify talent and
make the career moves to further
them on the road. There are lots of
bands that | speak to that | don'’t
think are ready yet, but | give them
words of encouragement and ask
them to keep in touch with me
even though | don’'t think they're
necessarily ready to become an
act for our label.

“I think there’s a problem lots of
times; a fear in this business that
you're going to miss out on some-
thing. So bands that aren’t really
quite ready to record are getting
deals, and are finding that they're
not really prepared to do the things
that are best for longevity in their
career. These bands might get a
deal a few months into their exis-
tence and then they don’t have the
foundation to proceed. Nothing but
catastrophe follows after that.”

What gets your attention?

“l like a group of people that
have been together for awhile.
What | really like to look for is
young kids that have grown up
together and have that bond of
friendship amongst them, and bas-
ically have learned to play together
so they have a unique style. | think
that's really important; that bands
have played onstage before, that
they are familiar with each other. At
that point, they’ll be prepared to go
on.

“It’s a terrible thing to meet your
bandmates and see their true per-
sonalities seven months into the
deal. Then you find out, when you
thought everyone in your band had
the same objectives and motiva-
tions, that a few of the guys didn’t
have the same objectives and
motivations as you. Then, all of a
sudden, problems occur.

“We [at Epitaph] make it so that
a band doesn’t have to sell a mil-
lion records to continue on. [Sales)
performance is not a contingency
for having our bands go on in their
career. That's our primary thing.
We have a very realistic view of
the industry. We don’t overload
[bands] with tons of debt so they
can be seen as failures. They're
never failures. If they make good
music, and music that they're
happy with, then they're success-
ful, and we'll stick by them through
thick and thin. That’s all there is to
it. It's not, ‘you have to sell x-
amount of records to get another
try” As long as the band wants to
work, we'll work with them.

“It used to be that the musicians
were people who had no other
choice but to play music. It was
kind of like outsiders were involved
in music because they really didn’t
fit in anywhere else. That was the
only way they could express them-
selves. Nowadays, | don't think it's
really like that. | think there’s a lot
of people growing up that tell their
parents, ‘I'm going to be in a rock
band,” and their parents go, ‘Oh,
great! Here, let me buy you a gui-
tar!” Before it used to be, ‘You're

going to do what? Aren’t you going
to have something to fall back on?’
Then the kid would say, ‘Fuck you!’
And they were ostracized by
everyone else.

“That's the only safe haven they
found: playing music with their
friends. | look for people for whom
that’s their only choice in life: to
play music. They don'’t just look at
it as a career choice. It’s the only
choice.

“I'm open to anything. Everyone
in the company is looking for tal-
ent. I'll take it anywhere | can find
it. We get boxes and boxes and
boxes of tapes and that's one way
to go about it, but I'm more apt to
[follow-up on] a buzz.

“it doesn’t matter to me if it’s got
a slick package or if it's from a
management agency or from a
lawyer. Maybe Epitaphis a little dif-
ferent in that way. I'm equally as
impressed by a cassette that has a
little hand-scribbled note on it say-
ing, ‘you’ll probably hate us, but..’
If the music’s good, that's all that
matters. If there’s personality and
style and some sort of commit-
ment in there, then that appeals to
me.

“I think the only way to get atten-
tion from the A&R community is to
play, play, play! The reason that
you should be playing music is to
be heard, and to be performing live
is the ultimate. If you're in it to get
a record deal, if that's what you're
motivation is, then I'm not really
too concerned with those types of
people. The motivation is to play
music, and not to get signed. If
you're a good band and you play,
you're going to get noticed. People
will go, ‘Damn, that shit is good!
The word will get out”

How would you rate your year in
1996, and what are you looking
forward to in 1997?

“My year in '96 was incredibly
groovy and fantastic! For '97, | look
for more of the same. As far as
career goals, 'm really happy with
where I'm at. 'm really happy with
Epitaph Records. As a musician,
I've been on other record labels,
and I've never seen a record label
as responsive to their artists’
needs and as wide-eyed and open
to change. We are basically em-
ployees of our artists. We don’t see
them as our employees.”

If you had unlimited funds to
start your own label, what would
be your dream record label?
“Basically, | would do what I'm
doing now. The amount of funds
doesn’t matter. The job that | do
would be the same. You don’t need
a zillion dollars to make a good
record. In fact, a zillion dollars can
hinder a good record. Once you
have that debt, you have to please
people. The way it works here is
everyone’s responsible for what
happens. The most important thing
is being of service to the bands.”
—Interview By
MC Staff Writer Traci E.

New Ticketmaster?

A recent merger by Cleveland-
based Playhouse Square Foun-
dation, and Guilford, Connecticut-
based Entertainment Express,
Inc., has formed a new national
ticketing service company.

Operating under the name of
Advantix, Inc., this merger posi-
tions the company as one of the
leading ticketing services in the
country. Advantix’s corporate of-
fices will be located in Southern
California, and W. Thomas Gim-
ple will serve as the company’s
President and CEO. For further
information on Advantix, you can
visit their web site at http://www.
advantix.com. Does this mean
that Ticketmaster will finally have
some serious competition? Don't
bet on it. Remember the ETM fias-
co in 19957

And The Winner Is...

The nominees for the 24th
annual American Music Awards
have been announced. (The 20
winners will be disclosed on Mon-
day, January 27, during a three-
hour TV special on ABC, which will
originate from the Shrine Audito-
rium in Los Angeles.)

In the Pop/Rock categories,
the nominees are: Bryan Adams,
Eric Clapton and Seal (Favorite
Male Artist), Alanis Morissette,
Mariah Carey and Celine Dion
(Favorite Female Artist ), Dave
Matthews Band, Hootie & The
Blowfish, The Fugees (Favorite
Band, Duo or Group), The Beat-
les, Anthology 1 & 2, Mariah
Carey, Daydreams; Alanis Mor-
issette, Jagged Little Pill (Fav-
orite Album), No Doubt, Jewel
and Donna Lewis (Favorite New
Artist).

Carey led all nominees with five
nominations, with her album also
receiving nominations in two of the
Soul/Rhythm & Blues categories
(Favorite Album and Favorite Fe-
male Artist), as well as getting the
nod for Favorite Artist in the Adult
Contemporary genre. The Cou-
ntry category was equally as pre-
dictable with familiar names like
Garth Brooks, Alan Jackson,
Shania Twain, Brooks & Dunn
and Wynonna leading the way.

The National Academy of Re-
cording Arts & Sciences (NA-
RAS) has announced the reci-
pients of the Recording Academy’s
1996-97 Lifetime Achievement
and Trustee Awards. Eight re-
cording artists will receive Lifetime
Achievement Awards, which honor
artistic contributions to the record-
ing medium. This year's awardees
are Bobby Blue Bland, the Ever-
ly Brothers, Judy Garland, violin-
ist Stephane Grappelli, Buddy
Holly, Charles Mingus, Oscar
Peterson and Frank Zappa.

The two partnerships that will
be honored with Trustee Awards,
which recognize contributions in a
non-performing capacity, are Herb
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Atlantic Records has inked a deal with veteran singer-songwriter/pro-
ducer BeBe Winans—one-half of the Grammy-winning gospel duo he
heads with his sister CeCe. Winans’ Atlantic debut, slated for release
this year, will be his first solo album. The gospel veteran will alsc con-
tinue his association with Sparrow Records, which will release his solo
recordings in the Christian marketplace. Pictured (L-R) in Atlantic’s
New York City headquarters are Evan Lamberg, Sr. VP, Creative/East
Coast, EMI Music Publishing; Val Azzeli, Co-Chairman/Co-CEO, Atiantic
Group; BeBe Winans; Ron Shapiro, Sr. VP/GM, Atlantic; Craig Kallman,
Sr. VP, Atlantic; and Phil Wild, Sr. VP of Business & Legal Affairs,

Atlantic Group.

Alpert and Jerry Moss (founders
of A&M Records and Almo Sou-
nds), and the legendary songwrit-
ing team of Burt Bacharach and
Hal David. The honorees will be
acknowledged in February during
Grammy Week.

Home Sweet Home

Capitol Records and the City
of Los Angeles have announced
a multi-million dollar expansion of
Capitol’'s famous tower headqguar-
ters on Vine Street in the heart of
Hollywood. The joint investment is
said to call for new development
that will enhance the area around
one of Tinsel Town's most storied
carners—Hollywood and Vine.

Capitol had been considering
leaving the Hollywood area, like
many of the other major labels that
once ruled Sunset Blvd., but execs
reportedly changed their mind
after a phone call from L.A. Mayor
Richard Riordan.

In a prepared statement, Gary
Gersh, Capitol's President/CEO
said, “Mayor Riordan’s phone call
was the start of what is now an
exciting project sealing our long-
term commitment to Hollywood.
Capitol’s decision to invest over $8
million in Hollywood demonstrates
our belief in Mayor Riordan’s goal
of reinventing Hollywnod"

Councilwoman Jackie Gold-
berg was equally enthusiastic in
her statement, which read, in part,
“The city pulled together to make
this project happen because we
recognize the value of Capitol as
an anchor project for the area. We
are grateful to Capitol for their
commitment to Hollywood.”

Capitol has already moved for-
ward with renovations, including a
new lobby and construction of a

new landscaped entiance at the
north side of the building on Yucca
Street.

What’s In A Name

John Fogerty, the former gui-
tarist/vocalist/songwriter (and pre-
sumably chief bottle washer) for
Creedence Clearwater Revival
recently got his wish, when his for-
mer bandmates—drermmer Doug
Clifford and bassist Stu Cook—
renamed their band Cosmo’s Fac-
tory. Fogerty filed an injunction
against his former rhythm section
to keep them from using the band
name Creedence Clearwater
Revisited.

The current band, which in-
cludes former Cars’ guitarist Elliot
Easton (now there's a combina-
tion for yal), Steve Gunner and
vocalist John Tristao. has been
touring the globe spreading Cre-
edence hits that stopped coming
some 20 years ago. For further
information on Cosmo’s Factory.
eontact Levine Communications
Office (310-281-1605)

Let’s Make A Deal

Grammy-winning record pro-
ducers Jimmy Jam and Terry
Lewis have entered into an agree-
ment to create a new joint venture
label with Universal Records and
to provide their Midas Touch for the
various MCA BMusic Entertain-
ment Group labels. Headqguar-
tered in Los Angeles, the yet-to-
be-named label will be headed by
Jam and Lewis, who will serve as
Co-Chairmen, and be responsible
for A&R and daily operations of the
new venture. Over the years, the
hit-making team has written or pro-
duced more than 40 singles and
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albums that have achieved gold,
platinum or multi-ptatinum status.
For more info, contact MCA’s
Universal City headquarters at
818-777-4000.

In related news, MCA Records
and Cargo Records have entered
into a distribution, promotion and
marketing agreement. Under the
terms of the deal, MCA will manu-
facture and distribute selected
Cargo releases. Additionally, MCA
has entered into a joint venture
agreement to release certain Car-
go titles, through its joint venture
with Way Cool Music. Cargo
Records, an independent record
company based in San Diego, was
founded by Eric Goodis.

RCA and Loud Records have
formed a joint venture. Since 1992,
the two labels have had a profit
participation agreement. Under the
agreement, there will be the new
label PMP, headed by President/
CEO Paul Stewart. Since being
distributed by RCA, Loud has
scored a platinum album with Wu-
Tang Clan, and gold albums for
Mobb Deep and Raekwon. Con-
tact 212-930-4340.

Little Dog Records has signed
a distribution deal with Polygram.
Founded by veteran producer Pete
Anderson, Barbara Hein and
Michael Dumas, Little Dog’s ros-
ter includes such artists as Scott
Joss, Jeff Finlin and Jeff Matt.
Contact 818-557-1595.

V2 Music will acquire a control-
ling interest in Gee Street Re-
cords. The new deal ends Gee
Street's lengthy business relation-
ship with Island Records. North

HOUSE FULL OF REPS
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American distribution for both V2
and Gee Street will be announced
shortly. Contact Gee Street's New
York offices at 212-777-0117.

RED Distribution and Metal
Blade Records have officially
extended their distribution agree-
ment through the year 2000, con-
tinuing a business relationship
which first began in 1983.

Way Cool Signings

Way Cool Music/MCA Re-
cords has inked recording con-
tracts with Pennsylvania-based
band the Clarks and San Diego-
based trio fluf. The Clarks’ major
label debut, Someday Maybe, is
due out on February 25, while
fluf’s Waikiki will be released on
March 11th.

Nothing In Common

Casual Tonalities has re-
leased an interesting new compi-
lation CD, Nothing In Common,
which is exactly what it says, as
the disc is filled with artists with
very little in common musically.
This disc, that mixes everything
from punk to avant-garde artist, is
what FM rock radio would be like
today, if it had been allowed to
stick to the free-form formats that
brought together various musical
styles in the late Sixties. For fur-
ther info, check the label's web
site (http://www. tonecasual-
ties.com) or contact The Landon
Agency at 909-986-7502.

—Compiled By MC Senior
Editor Steven P. Wheeler

At the 1996 National Ticketmaster Music Showcase, the Palace was
filled with industry A&R reps, who were checking out the five unsigned
finalists (bloom, Hidden Persuaders, Lughead, Marigold and tv fifty), in
hopes of perhaps finding the next Oishwalla, Verve Pipe or Refresh-
ments (all former Ticketmaster Music Showcase bands). Pictured (L-R)
during the evening are (back row) Geoff Siegel, Revolution Records;
Tom Storms, Polydor Records; Andy Olyphant, Almo Sounds; Ron Verica,
Interscope Records; David Surnow, David Surnow Presents; Jason
Bernard, Red Ant Entertainment; M. Tom Mooney, Ticketmaster Music
Showcase; Danielle Gordon, Ticketmaster Music Showcase; John Kirk-
patrick, Elektra Records; Damon Booth, ASCAP; Ron Laffitte, Elektra
Records; (front row) Vincent Kostow, Dual Quad; Shanon Chaiken,
Ticketmaster Music Showcase; and Andrew Brightman, Polydor

Records.
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The National Academy of Songwriters, which hosts the popular

Acoustic Underground showcase for unsigned and indie label artists,
has named Nashville’s John McVey its Acoustic Underground “Artist Df
The Year.” McVey (shown holding guitar) was also named ‘“Male Artist
0f The Year,” and he performed with a select group of other acoustic
artists at the Troubadour in West Hollywood. Dther NAS Acoustic
Bnderground winners included New York’s Bayna Kurtz (“Female Artist
Of The Year”) and L.A.’s Tortured Poets (“Acoustic Group Df The Year”).

in West Hollywood, a slew of well-wishers came out to greet her.
Pictured hanging out at the show are (L-R): songwriters Alan Ray Scott
and Allan Rich; Brenda Russell; producer-songwriter Kurt Farquhar; and

ASCAP Election

ASCAP has elected superstar
producer-songwriter Jimmy Jam
(aka James Harris) to its Board of
Directors. Jimmy Jam and his part-
ner, Terry Lewis, have had num-
erous multi-platinum hits with art-
ists such as Janet Jackson, Boyz
Il Men and Michael Jackson. in
addition, Jam and Lewis have en-

tered into a deal with MCA to start
their own still-unnamed record
label in the wake of last year's
demise of their first record label,
Perspective Records.

Industry Grapevine

Windswept Pacific has pro-
moted Jeff Sacharow to Senior
VP of Business and Legal Affairs.

EMI ROCKS WITH DISHWALLA _

Blue Cars,” have inked a deal with EMI Music Pablishing. While in New
York, EMI execs were on hand to greet the hand at the Harley Davidson
Cafe, where Dishwalla played a standing-room-only show hefore going
on to do a full set at Irving Plaza. Pictured (L-R) are: Dishwalla’s J.R.
Richards and Jim Wood; Robert H. Flax, Executive VP, EMI Music
Publishing Worldwide; Dishwalla’s Rodney Brewning, Scot Alexander
and George Pendergrast; and Evan Lambery, Sr. VP, Creative, EMI Music
Publishing East Coast.
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Santa Barhara rockers Dishwalla, best known for their hig hit “Counting

Linda Livingston, Director, Film-TV Relations, BMI.

Previously VP of Business and
Legal Affairs, Sacharow can be
reached at 310-550-1500.

MCA Music Publishing has
appointed Cindi Peters to the
position of Director, Creative Ser-
vices. In addition to her duties at
MCA Music Publishing, Peters will
also work in A&R for MCA Music
Entertainment. Prior to her ap-
pointment, Peters was an A&R
Rep for Geffen Records and As-
sociate Director of A&R for MCA
Records. She will be based out of
MCA'’s offices in Vancouver, British
Columbia. Call 310-235-4700 for
more information.

Sony/ATV Music Publishing
has named Kevin Shapiro Man-
ager of A&R. Shapiro, who was
previously International Coordina-
tor of A&R at Epic Records, can
be reached at 310-449-2100.

New Deal

Independent publishing firm
peermusic has bought a minority
interest in Aztlan Records, a lead-
ng rock en Espafnol (rock in
Spanish) label. This investment
marks the first time that peermusic
has entered into a deal with a
record label. Aztlan, which special-
izes in U.S.-based Latin rock art-
ists, has already released record-
ngs from artists such as Maria
Fatal, Ley de Hielo, Orixa and
Pastilla. Having been named
BMI's ‘Latin Publisher Of The Year”
several times, peermusic has a
catalog that includes songs record-
ed by such leading Latin artists as
Julio Iglesias, Luis Miguel, Sel-
ena, Caifanes and Jaguares.

Songwriter Events

With the new year upon us, now
would be a good time to review
some of the best workshops and
showcases in L.A. for songwriters.

The ASCAP Film Scoring
Workshop will be held at a date to
be announced, most likely in the
spring or summer. The workshop.

taught by award-winning compos-
er Fred Karlin, will take place
over a period of seven weeks in
eight different four-hour sessions.
To be considered for the work-
shop, send a ten-minute demo
tape with a bio or resume to:
ASCAP Film Scoring Workshop,
7920 Sunset Blvd., 3rd Floor, Los
Angeles, CA 90046.

The ASCAP Songwriters
Workshop will be held for aspiring
pop and R&B songwriters at a
date to be announced. Send a
demo tape with two original
songs, lyrics and a bio to ASCAP’s
L.A. office. Make sure to specify
that you are submitting for the
Songwriters Workshop and whe-
ther your music is pop or R&B.
These workshops are free, but
space is limited. In addition, AS-
CAP accepts demo tapes for its
ongoing ASCAP Presents show-
case (formerly known as Best
Kept Secrets) for unsigned and
indie label artists. More estab-
lished artists can submit material
for ASCAP’s Quiet on the Set
showcase. Submitted materials
cannot be returned. For more info,

MCA APPOINTMENT

Cindi Peters is now DBirec-
tor, Creative Services at
MCA Music Publishing.
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call ASCAP at 213-883-1000.

The ASCAP/ESP Real Deal
showcase is held regularly thro-
ughout the year for unsigned rap,
hip-hop and R&B artists. California
residents can call 310-645-0101
for an audition. People who live
outside California need to send a
demo tape with lyrics and bio to:
ESP Public Relations, 8121
Manchester Ave., Suite 320, Playa
del Rey, CA 90293.

BMI’'s New Music Nights
showcase is held every other
month in L.A. for unsigned and
indie label artists. BMI ailso holds
New Music Nights showcases in
San Francisco, Seattle, Portland
and Oakland. Send a three-song
demo with lyrics and bio to: BMI
New Music Nights, 8730 Sunset
Blvd., 3rd Floor West, Los Ang-

eles, CA 90069. Submitted materi-
als cannot be returned, and be
sure to specify which showcase
city you want. Call BMI for more
information at 310-659-9109.

The National Academy of
Songwriters offers a slew of regu-
lar showcases and events in L.A.
The monthly Acoustic Under-
ground spotlights unsigned and
indie label artists in acoustic per-
formances. For songwriters who
want to submit their demos direct-
ly to industry professionals, NAS
presents its weekly Cassette
Roulette and Pitch-A-Thon at the
Woman’s Club of Hollywood.
Send a tape (with three or four
songs), lyrics and bio to NAS,
6255 Sunset Blvd., Suite 1023,
Hotlywood, CA 90028. Or you can
call NAS at 213-463-7178.

SESAC AWARDS

SESAC recently held its first annual New York Music Awards at New
York’s Supper Club. Honorees included Late Show With David Letterman
composer Paul Shaffer, drag queen-dance diva RuPaul and jazz artist
Drnette Coleman. The awards, which are based on national perfor-
mance activity of songs written by SESAC writers, included a wide vari-
ety of musical genres such as pop, R&B, Triple A, aduit contemporary
and jazz. Pictured (L-R) are: SESAC Co-Chairman Ira Smith; Paul Shatfer;
SESAC Chairman/CED Stephen Swid; and SESAC Co-Chairman Freddie

Gershon.

Teenage singer-songwriter Jordan Hill recently stopped by BMI’s L.A.
offices to sign an agreement with the performing rights society. Hill is
currently signed to producer David Foster’s 143 Records. Shown (L-R,
front row) are: Jan Gross, BMI Director, Writer Administration and
Jordan Hill; (L-R, back row): Brian Avnet, President, 143 Records;
Barbara Cane, Asst. VP, Writer-Publisher Relations, BMi; Rick
Riccobono, VP, Writer-Publisher Relations, BMI; Paige Sober, Senior
Director, Writer-Publisher Relations, BMi.
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PAULA COLE

This eclectic singer-
songwriter continues to
defy categorization

aula Cole is considered one
Pof the best of the burgeon-
ing number of young female
singer-songwriters with gutsy
< and personal music outside the
% ftraditional pop parameters.
Growing up in @ musical fami-
ly in Rockport, Massachusetts,
Cole attended Berkiee College of Music,
whe~e she studied jazz and vocal improvisation. After Berk-
lee, she set out on the coffeehouse circuit, was signed to Imago Records
and in 1994 ieleased her debut album, Harbinger, to critical acclaim.
When Imago tsgan to experience financial problems and significantly
pared down its artist roster, Cole found a new home at Warner Bros.
Records, which has re-released Harbinger, as well as releasing her latest
CD., This Fire.

“It took me a couple of years to write most of the songs on this album.”
says the soft-spoken singer. “I had about three years between this album
and my first album. A couple of the songs like ‘Cowboys’ and ‘Hush Hush
Hush’ are older songs from about four years ago. But this album spans dif-
ferent moods and is a reflection of my life.”

This Fireis a collection of songs in which Cole’s emotions are laid bare,
touching on issues such as poverty, sexual awakening and childhood in-
securities. She says, “This Fire seems to be more embraced by my fans.
Harbinger drew mostly positive reviews, but | think it's a more shy, vulner-
able and naive album. | still love that album, but it required a lot more sen-
sitivity. This Fire is more brazen, outspoken and even more sexual. | think
it's easier to like immediately.”

Although she is a favorite artist at Triple A radio, Cole's music often
transcends caiegories, as her jazz, folk and rock influences can be felt in
many of her songs. She notes. "l think everyone who works with me finds
it hard to describe my music. haven't been influenced that much by my
contemporaries. Music was made in my home and it always seemed like
a natural language to me. | feel like an entity unto myself. | don't say that
because | have a big ego, | say that because it's true. | know in my heart
that I'm unique. and | think I'm going to have a long and lasting career.”

Speaking about her songwriting process, Cole says, “The piano is my
main compositional tool, but there have been a couple of songs that | was
able to write in my head. And sometimes the words come to me first. The
songwriting prccess can change from song to song”

For an album with lyrics that pack an emotional wallop, it's interesting
to note that Cole specifically did not want the lyrics printed in This Fire.
She explains, “Lyrics are vital and are completely important to me. But 1
just wanted peop e to experience this album with their ears more than
their eyes. | personally like it when people come up with different inter-
pretations of my songs. Wihen they come up with their own version of the
lyrics, it makes it more personal for them.”

Cole, who has toured with an interesting range of artists (from Peter
Gabriel to Melissa Etheridge to Sarah McLachlan), offers her opinion of
performing live and touring: “It can be incredibly difficult, but I love it and |
need it because it s the ‘yang' counterpart to the 'ying’ of introspection and
the enclosured darkness in which | write and record. Writing and record-
ing for me is kind of a private fishbowl setting. It's too much an extreme if
you just write and record. | need to perform and to reach out to people.
The aggression of performing—the drive, the energy, the dancing—it
makes me better as a whole person.”

This Fire also marks her first time in the role of a producer. “The most
important thing | learned was that any limitations | had were all in my
mind. | had the ability to produce my own music, but | just lacked the
courage before, and thank Ged, | stood up to the fear. | really wanted to
produce this album myself. | wanted my vision to be imparted with as
much purity and directness as possible. | knew producing this album
myself was the right pathway ‘or me.”

She continues, “Music has been a very personal expression for me and
| haven't been ab‘e to conceive of writing with someone else. But I'd like
to think I'd be able to accept that challenge someday!” she says with a
laugh, before adding, “| want music to be really pure and true. Sometimes
when songwriting is seen as a craft, it becomes empty, like you're on an
assembly line, and | never want music to be like that for me.”

-

Contact Wamer Bros. Records at 818-953-3420.
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WESTLAKE AUDIO: Enrique Igle-
sias, son of Julio, was in Studio C
tracking and editing for his upcom-
ing release with Raphael Perez
Botija; Steve Sykes engineered and
Mike Parnin assisted...Shonen
Knife was in Studio A remixing
material; John X engineered and
Wes Johnson assisted.
PARAMOUNT: ZZ Top was in
Studio A at Paramount Recording
Studios remixing their new single,
“Bang Bang,” with the production
team Bar Nine and mixing engineer
Stoker...Voodoo Glowskulls spent a
month in Studio C with producer Jim
Goodwin recording their first album
for Epitaph Records...Nitro Re-
cords' One Hit Wonder tracked and
mixed their newest album, also with
Jim Goodwin heading production
chores.

GRANDMASTER: Grandmaster
Recorders Ltd. in Hollywood recent-
ly hosted Virgin recording artist Ben
Harper, who was in tracking with
producer J.P. Plunier; Todd Burke
engineered and Erica Stephenson
assisted.

ROCKET LAB: John Lee Hooker's
latest album, Don’t Look Back, was
mastered at Rocket by Paul Stub-
blebine. The album features ap-
pearances by Van Morrison (who
also produced the effort), Charles
Brown and Los Lobos, among oth-
ers. Mike Kappus produced the
Pointblank/Virgin release which is
due out on February 25th...Jeffer-
son Starship has reformed with
original Jefferson Airplane mem-
bers Paul Kantner, Marty Balin and
Jack Casady. Stubblenine mas-
tered their latest album, The Win-
dows Of The Heavens...Box Set, the
National Academy of Songwriters’
“Group Of The Year,” recently com-
pleted their EP, Mean Time, which
was mastered by Ken Lee for
Therown Records.

STEPBRIDGE STUDIOS: The
Santa Fe, New Mexico-based stu-
dio is currently playing host to for-
mer chief of The Band, Robbie Rob-
ertson, and Jim Wilson, who are
working on the follow-up totheir pre-
vious collaboration for the PBS spe-
cial The Native Americans.The new
album will include performances of
traditional and contemporary Nat-
ive American artists, along with

—STEVEN P. WHEELER

tracks created by Robertson and
Wilson. Dana and Hart Perry of
Perry Films have been document-
ing the performances for PBS.
Stepbridge owner Tim Stroh engi-
neered the sessions with addition-
al boardwork by Kyle Johnson...
The aforementioned Jim Wilson
also was in Stepbridge recently
working on a Timothy Leary tribute
album (schedule for release this
year on Mercury/Polygram), which
includes appearances from poet
Alan Ginsberg, Ministry's Al Jor-
gensen, as well as the Moody
Blues. Stroh and Johnson handled
the recording and mixing chores.
SKIP SAYLOR: Polygram record-
ing artist Vanessa Williams was in
tracking and mixing a new single
with producer Omar; engineer Ken
Kessie was assisted by Jason
Mauza in the recording and mixing
department...East/West American
R&B star Gerald Levert was in mix-
ing a new project for Three Way
Street Productions with producer
Mark Gordon; Craig Caruth engi-
neered and Rod Michaels assist-
ed...Producers Muggs & B-Real of
Soul Assassins Productions were in
with Columbia group Cypress Hill
working on an upcoming single;
Jason Robert engineered and
Jason Mauza assisted.

OCEAN WAY: Ocean Way/Nash-
ville, which opened its doors late
last year, features the first Oxford
OXF-R3 digital console in North
America.

Housed in an 1850 Gothic Re-
vival greystone church on Music
Row, the studio is a joint venture of
Allen Sides (Ocean Way and Re-
cord One, L.A)) and Gary Belz
(House Of Blues Studios, L.A. and
Memphis). Sal Greco serves as
Chief Technical Engineer.

Studio A houses a 50-foot by 75-
foot main room with 30-foot ceilings
and four large iso rooms and
stained glass windows. Studio B,
which houses the Oxford OXF-R3,
has main room dimensions of 38-
feet by 25-feet. Studio C has a 25-
foot by 22-foot production space
with keyboards, vocals areas and a
huge stone fireplace. Each studio
has a private lounge with a full
kitchen. For information, contact
Gary Belz at 818-990-1296. [

The new D-5 from Fostex is your best buy in a stereo mastering
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Those legends of Budokan, Cheap Trick, have been working on a new
album with producer lan Taylor (due out in March on Castle/Red Ant).
But they're pictured here with producer Steve Albini in a Long Island stu-
dio working on a double A-side single for Sub Pop, including a cover of
the Move's “Brontosaurus,” which is due out in February. Pictured (L-R)
are bassist Tom Petersson, guitarist Rick Nielsen, producer Steve Al-
bini, drummer Bun E. Carlos and vocalist Robin Zander.

EARTH, WIND & WHALUM

Earth, Wind & Fire founder Maurice White has been busy at Sony
Studios in Santa Monica, where he is producing new tracks for saxo-
phonist Kirk Whalum’s next GRP release. Pictured behind the board are
Whalum and White.

DAT recorder. Its 4-motor professional transport, AES/EBU
S/PDIF inputs, One-bit converters, 3 sampling frequencies and
jog/shuttle controls are all available at a very affordable, very
competitive price. Best of all, it sounds great. Go hear it. If you ever
had mixed feelings about DATSs, the D-5 clears everything up.

Fostex + 15431 Blackburn « Norwalk, CA 90650 - (310) 921-1112
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PRODUCER CROSSTALK

JAMEY JAZ

Born into a musical fami-
ly, this songwriter/produc-
er has manned the boards
for the likes of Tevin
Campbell and Chaka
Khan, and is currently
working with Rahsaan
Patterson

By Jonathan Widran

ometimes, the best way to ensure a great vocal performance is sim-

ply by realizing it's a laughing matter. The whole idea is to make the

artist comfortable.” says studio up-and-comer Jamey Jaz, whose
growing resume boasts cates with Tevin Campbell, Changing Faces, Chaka
Khan and the “Basketball Jones” track on the new Space Jam soundtrack.
“If | can get them to open up and laugh, they relax and trust me. The record-
ing process flows much smoother if everyone's having fun.”

But don't get him wrong, the 26-year-old L.A. native has a technical per-
fectionist side as well, honed by childhood days hanging around with his
parents (who owned a racording studio) and Seals & Crofts, who happen
to be Jaz's uncles. A career in the industry was practically his birthright.

His first professional gig came when he was twelve, and he was writing
jingles by the time we was fourteen, and then he dropped out of high school
to attend the Dick Grove School of Music. “| learned from Seals & Crofts
how great harmonies were produced, and how these performances turned
good songs into pop classics,” he recalls.

“So, with the artists | work with, once | have a good song, | know it’s best
to just let the artist’s instincts take over from there. The producer takes some
control of the overall sound, but when you're dealing with a Tevin or Chaka,
it's best just to let them sing.”

Jaz believes his 'ucky number is four, and has the artists he produces
do that many takes, no more, no less, with no initial re-takes for imperfect
lines.“If they do it all the way through,” he claims, “| get a more spontaneous
and free vocal.” He tnen iistens to the tapes and compiles the best nuances
of each track into the perfect single performance. The finishing touches
come from a fifth take, from which which he mixes in the parts which fix
whatever flaws have come before. His method sounds a little superstitious,
but Jaz claims it's never steered him wrong.

It's also the dream of avery young producer to discover and cultivate the
next potential superstar, and Jaz is currently working with well-known back-
ing vocalist Rahsaan Patterson, whom he met while the two were working
on an aborted comeback project for Martika (Patterson sang on Martika's
hit “Toy Soldiers” and Campbell recorded the Martika/Jaz tune “Break of
Dawr"}. Jaz hired Patterson to do backup on one of his own projects, which
led to a serendipitous songwriting chemistry between them. Patterson’s
debut on MCA is due early this year.

When Jaz claims that “next to Stevie Wonder, Rahsaan'’s the biggest tal-
ent I've ever heard,” he's only partially exaggerating. “There’s a certain pas-
sion there when you work with someone you respect,” says Jaz. “it's an
exciting thing when all facets of the process come together—you're in synch
writing. you read each other's mind while recording—and you find you're
committing 110 percent to the project. Rahsaan and | look to each other
equally for what the next move will be. It's a complete collaboration.”

Two of the Jaz-produced tracks on Campbell’s Back To The World disc
(including the title track) came. in fact, from his and Patterson’s first song-
writing sessions, in which they wrote three tunes in one day.

While Rahsaan's debut will feature other producers (Jaz worked on half
the album), Jaz made sure to xeep the tracks he worked on consistent in
feel."With a true artist like Rahsaan, it's better to have that thread,” he says.
“Projects with too many producers tena to overshadow the singer.”

Whether he's producing a good friend like Patterson or someone on
whose project he's more of a hired gun, Jaz is like most successful pro-
ducers in that he knows his job is to serve the best interests of the artist.

“It helps that I'm also a singer (a solo Jaz project is a future possibility),
so | understand their needs better. It’s also important that the songs | do
have some sort of social relevance,” the follower of the Baha'i faith, con-
cludes. “Lyrically, | like to say something significant without preaching too
much, about eliminating prejudice or working towards racial and gender
equality. Moving people’s hearts, that’s what it's all about.”

Contact Norman Winter/Associates PR at 213-469-3434.
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NEW TOYS

Necessary for music lovers interest-
ed in the salient career facts and bio-
graphical information of ail popular
recording acts over the last 50 years, DK
Publishing has a brand new reference
guide called the DK Encyclopedia of
Rock Stars. Authors Dafydd Rees and
Luke Crampton profile over 2,500 rock
legends and log more than 750 entries
in this nearly 1,000-page tome. Each
entry has fascinating facts, some never
before revealed. Artists of all music gen-
res are represented from soul and heavy
metal to gospel, grunge and country. DK
Encyclopedia captures both the absur-
dity and importance of music.

Each entry is organized chronofogi-
cally by year and month—akind of time-
lined mini-biography of each artist. The
earliest important events, circumstance
and subsequent travails and successes
are listed to illustrate the many paths a
talented person may take before achiev-

DK Encyclopedia
of Rock Stars

Matchless’ New Pedals

Matchless LLC, makers of Class Aall-
tube guitar and bass amps have applied
their unique approach to a trio of new
low cost pedals.

The Mix Box, an all-tube 4/2/1 mixer
for any application that requires mixing
of multiple inputs, effects and outputs,
can be used for guitar rigs, PAs, video,
vocalists or synth rigs. There are four
basic modes: Y Mode 1 mixes four
mono inputs to one mono output, Y
Mode 2 mixes four mono inputs to two
separate mono outputs, A-B Mode 1
allows for two sets of stereo effect re-
turnstobe mixed tocommon stereo mix
output, and A-B Mode 2 allows for two
mono inputs to a single mono output
and then asecond separate pair of mono
inputs can be mixed to a second, inde-
pendent mono output. The Mix Box sells
for $399 MSRP.

The Dirt Box (also priced at $399) is
a distortion pedal that uses a 12AX7
tube for a “thick to thin” driven tone and
overdrive circuit. The sound is repre-
sentative of the Matchless guitar amp.

The Cool Box is an active all-tube pre-
amp box/line driver/buffer. At $329, the
Cool is perfect for additional clean leve!.
It can handle up to Odb input level and
provide up to 25db extra gain. Match-
less LLC is at 9830 Alburtis Avenue,
Santa Fe, CA 90670. Call them at 310-
801-4840 or FAX 310-801-4828.

—BARRY RUDOLPH
E-Mail: BRudolph1@aol.com
BE ENCYCLOPEDIA

LUKE CRAMPTON

ing fame. Each new album release or
single record is notated with important
data concerning chart position, sales,
radio airplay info, videos, awards, odd
happenstance and tour itineraries.
Rock bands are handled well with
their histories and evolutionary cours-
es plotted with precise dates and cir-
cumstances given for membership
turnover. album releases, deaths or
group disbandment and controversial
career and personal life changes. Song
authorship, greater outside influences
(such as politics 0~ drugs) as well as
record producer coatributions are also
duly noted. A useful musical compendi-
um for anyone, DK Encyclopedia of
Rock Stars sells for $29.95 retail. DK
Publishing is at 95 Madison Avenue,
New York, NY 10016. Phone them at
212-213-4800 or FAX 212-213-5240.

Emmons LeGrande 11l
Steel Guitar

The new LeGrande Ill pedal steel gui-
tar represents the first introduction of a
patent-pending improvement that pre-
vents the pedal stezl guitar from going
out of tune as typically happens.

Pedal steel guitars detune whenever
the pedals are depressed. When a pedal
is pushed to shaepen some strings,
other stnings go slightly flat. This caus-
es the strings and the pedal stops on the
front rail of the instrumentto apply pres-
sure to the body of the guitar. Eventually
cabinet drop and other structural weak-
nesses lead to more detuning as is the
case with all pedal steels except the new
LeGrande Ili. Detuning is an unavoid-
eble fact of science but this new inven-
tion works to counteract or nullify many
factors that cause detuning.

For more info, contact Emmons
Guitar Company, Inc., at 910-227-2782
or FAX 910-222-1911.
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CYBER MUSIC
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NO DOUBT ABOUT IT: It's finally
happened. Trauma/interscope art-
ist No Doubt has become the first
Orange County-based contempo-
rary rock act to rise all the way to
Number One on the Billboard Top
200 albums chart, proving thatthere
is still a viable music scene behind
the Orange Curtain

If you haven't already checked
outthe group’s presence inthe“trag-
ic kingdom” of cyberspace, now is
as good a time as any, so point your
browser to http://www. bowdoin.
edu/~eforbell, and e prepared for
an onslaught of info, pics, sound-
bytes and video clips. The site itself
is essentially a well organized and
laid out starting point, with internal
links to other sites which provide
some of the “meat ard potatoes™like
audio and video.

Designed by Eric Forbell, the
site should be viewed with a frame-
friendly browser (i.e. Netscape 2.0
or higher), so don't speak—just
check it out.

AT THE MOVIES: Most people take
for granted the work that goes into
scoring a major motion picture, and
a lot of moviegoers don't even real-
ize how much of an impact a film's
musical score can have on the over-
all cinematic impac:. But for those
who are interested in the world of
movie music, you might want to visit
http://www.filmmusic.com, the
on-line resource for movie music.

You won't find fancy graphics or
banks of self-contained information
here. What you will fina is literally
dozens of links to everything relat-
ed to film music composing, includ-
ing jumps to homepages for almost
all of the major players in the film
music industry, links to info sights
for some of the orchestras which fre-
quently perform on film soundtracks
(like the London Symphony), re-
sources for those in the industry
(like links to major performance
rights societies worldwide) and
other assorted film-rmusic fare.

Don't plan on spending a lot of
time at this site—it's really just a
starting point. But you can use it as
an effective resourcetolead to other
more interesting locations.
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WHAT YOU SEE IS WHAT YOU
GET: Lately, there seems to be a
great deal of interest in album art-
work, and the rise of cyberspace
may have something to do with it.
The graphical appeal of album
cover art makes for catchy visuals
on the Web, and many have taken
advantage of that fact with some
interesting results.

One of these is at http://www.
cci-internet.com/~slimeslayer/
albums, a site dedicated to cool
and obscure album art The exten-
sive site is organized into a number
of categories, and visitors can
search tne site’s art library alpha-
betically by artist, look at a screen-
ful of album cover thumbnail pics,
or go straight to the more obscure.

There's also an extensive set of
links to other album ccver a-twork
and related sites, as well as to other
on-line music areas. Keep your
eyes open!

—JEREMY M. HELFGOT

FIRST BAND ON
THE MOON? Lis-
ten up, lovefools:
The Cardiganshave
arrived from Swe-
den—and it doesn't
mean a Swedish
sweater sale.
These pop rockers
are making fasttra-
cks with their new
Mercury Records
album, First Band
On The Moon, and
its hot first single,
“Lovefool,” (which is
alsofeatured onthe
Romeo + Juliet
soundtrack). And
now you can visit
the Cardigans in
cyberspace at http:
/lwww.gryphon.com/cardigans.

This extensive site is packed with
everything from info on the individ-
ual band members (witt photos
galore, of course) to a complete
discography of the group’s pre- and
post-signing releases, and even
guitar tablature to some of the
Cardigans’ top cuts.

Although there’s a bit of down-
load time involved, you might want
to go through the graphics-heavy
option for some cool visuals and
graphics maps. Those connecting
at 14.4 or less may want to go
another route, but at 28.8 the wait
time really wasn't too bad Surf on
over and catch the Cardigans’
wave.

THE SEARCHIS ON: If you're look-
ing for a favorite song by an artist,
but you're not exactly sure where to
find it, point your browser to gop
her://wiretap.spies.com/11/Libr
ary/Music for the WireTap Gopher

Now you can hang with the Cardigans in cyber-
space at http://www.gryphon.com/cardigans

discography bank, a collection of
discographies on dozens of artists,
with complete album and single his-
tories, in mary cases including
bootlegs and rare eleases.

The gopher s also stacked with
other music-related info, including a
really interesting annotated lyric
sheet for Don McLean’s early
Seventies hit “American Pie"” (un-
der the same gopher URL directo-
ry /Misc/american.pie). The text-
only document attempts to clear up
some of the mystery surrounding
the song, wtich chronicles the rise
and pitfalls of rock music and the
culture that came with it.

Beware that this area i1s in go-
pher format, which means lots of
text and no graphics, but the wealth
of information here makes it a
worthwhile visit regardless of its
lack of visua! appeal.

TAKING THE TAXI ROUTE: TAX!
A&R service, which is located at

Netscape: The Album Covers Home Page =
Do
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http://www.taxi. com, is essential-
ly an A&R search service. For an
annual fee, they will send you up-
dates of requests they receive from
A&R reps, music and TV music
supervisors, etc. who are seeking
specific songs or artists of specific
styles. You can then submit your
tape to TAXI, who will screen it, cri-
tique it and, if it's appropriate and
meets their standards, pass it on to
the A&R/supervisor/etc.

At the TAXI site on-line you can
read complete details on the com-
pany, though only paid members
are actually allowed to submit mate-
rials. There's also a fairly thorough
page of music related links.

CYBER MUSEUM: As most music
lovers know, Cleveland, Ohio is
home to the Rock N’ Roll Hall Of
Fame, but now, so is cyberspace,
at http://www.rockhall.com.

The official site for the Hall Of
Fame on-line, rockhall.com will get
you about as close to the hall and
museum as you can get without
actually traveling there. QuickTime
VR movies of various portions of the
Hall give a sense of really moving

the museum’s displays are cap-
tured in photos.

As to be expected, there's also
info on all of the Hall Of Fame in-
ductees, as wellas a bank of sound-
clips from some of the greatest rock
legends, including narrative notes
in audio format (available in Real-
Audio, if you have the software).

It certainly won't take the place
of a trip to the actual Hall Of Fame,
but, hey, not everyone can go to
Cleveland.

CYBER CONFERENCE: The
Musicom?2 conference, a three-
day event focusing on the continu-
ing merge of music and new media,
recently took place in Santa Monica.

Aside from keynote addresses
by the likes of artist and Head-
space president Thomas Dolby
and N2K main man Larry Rosen,
the conference dealt with every-
thing from on-line publishing and
performance rights issues to direct
on-line music sales and distribution.

For information on the upcoming
Musicom3 conference, contact the
event's organizers, the World Re-
search Group, at 212-421-9410 or

through the complex, and many of visit http://worldrg.com. [M(}
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CDs IN
2 WEEKS!

COMPLETE PACKAGE FROM YOUR ZIP OR SYQUEST
QUANTITIES AS LOW AS 300 AVAILABLE!

300 FULL COLOR POSTERS

© Not a stripped down package
like you get elsewhere. You get
more with Disc Makers! ©)
: Disc Makers Output Plus'™

Send us your ZIP, Syquest, or any other removable media, and
we'll make sure your job gets done right! We check all specs
and crop marks, and do your trapping for free. We also send
a full color film proof for your approval.

High quality printing
We print four-page, full color folders on first grade 115 Ib coated
text stock and varnish each sheet to make sure it shines!

Proof Positive® Reference CD from your DAT
The Proof Positive® you receive is identiczl to your master, and
to your finished CDs. This eliminates unpleasant surprises when
you get your discs.

Unconditional guarantee
You must be 100% satisfied with your filnm1 proofs and audio
tests, or we will cheerfully refund your money in full.

Proofs & tests sent via FedEx
We ship all film proofs and audio tests via FedEx Overnight
Service™. There's never an extra charge for this service.

Pcace of mind

Your personal account manager will guide vou through the
manufacturing process, and make sure your project gets done
on time and to your satistaction. This is why we're America’s
#1 manufacturer for the independent music industry.

Cul tocay for your FREE e
ANGELES full coler catabog:
105

3425 cwxa'o:“‘&°" ‘ 2.!1 nggguzg 1 8009 %

ll!ﬂ" CA 90068-1329 Outside USA calk 213-876-1411, FAX 213-876-6724
Los o http //www.discmakers com

O DISC MAKERS
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SHOW BIZ

“Open the pod bay door, Hal!”
The Turner Classic Movies Music/
Rhino Movie Music labels have re-
leased the original soundtrack from
the 1968 classic Stanley Kubrick
film 2001: A Space Odyssey. This

is the cinematic science-fiction epic
that set the standard for all futuris-
tic films to follow.

The film begins at the dawn of
man, evolves into a top secret sci-
entific discovery and leads to a jour-
ney through the solar system.Inone
of the film's most memorable pas-
sages, astronauts Frank Poole and
David Bowman begin to realize
that their trip to Jupiter may not go
as planned. Supercomputer Hal-
9000, sensing the missionisin jeop-
ardy, turns on the humans and at-
tempts to take control of the ship.
The eerie, unforgettable music we
hear here (“Also Sprach Zarathus-
tra," “The Blue Danube,” “Requiem
For Soprano, Mezzo Soprano, Two
Mixed Choirs & Orchestra”) wasn’t
originally intended for the film.
Kubrick had originally asked Alex
North (Spartacus) to compose the
music for 2001, but decided during
the process to use the pre-existing
classical music he had included in
the film's early stages. Unforget-
table film, unforgettable soundtrack.

GNP/Crescendo has now gone
where no label has gone before by
releasing the first-ever enhanced
CDs from Paramount Television
and Paramount Pictures. The
soundtrack to Star Trek: First Con-
tact has fourteen music tracks—in-
cluding Roy Orbison’s “Ooby Do-
obie” and Steppenwolf’s classic
rocker “Magic Carpet Ride"—plus

18
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2001: A Space Odyssey returns...musically anyway

—TOM KIDD

literally out-of-this-world film clips
and interviews with stars. In the
eighth feature from the endless
franchise, Captain Jean-Luc Pic-
ard (Patrick Stewart) leads the
crew of the newly commissioned
Enterprise-E in a
heated battle with
the Borg, an insid-
ious alien race of
half-mechanical
and half-organicbe-
ings, to restore the
rightful future of the
Earth. They are
also hoping to put
across an impor-
tant message.
“We wanted to get
across that few
people today have
the vision to take a
greater social re-
sponsibility for themselves and the
world at large,” explains screen-
writer Brannon Braga.

The soundtrack by iconic com-
poser Jerry Goldsmith, composer
of the first Star Trek full-length fea-
ture, is as inspirational as the story
itself. This soundtrack should prove
every bit as timeless as his early
work which, not coincidentally, can
be heard on GNP/Crescendo’s The
Best of Star Trek 30th Anniver-
sary Special enhanced CD. Fea-
tured here are the main title themes
and scores from the original TV
series, as well as the various tele-
vision spin-offs Next Generation,
Deep Space 9 and Voyager. Avail-
able in a galaxy near you.

Miramax/Hollywood Records
has the soundtrack to Swingers,
the new Miramax film from director
Doug Liman, featuring star and
screenwriter Jon Favreau and co-
star Vince Vaughn. The story fol-
lows a close group of friends look-
ing for love in some of Hollywood's
hippest back alley nightspots. In
essence, the filmis an ode to friend-
ship, bar-hopping and love told in
the language of the “cocktail nat-
ion,” that popular Nineties retro-
Swing movement.

Furthermore, the Swingers CD
offers a perfect soundtrack to all
that is hip and happening. Not sur-
prisingly, the spiritual godfathers of
the "daddy-0’s” are all here, from
Dean Martin
and Tony Ben-
nett to Roger
Miller, George
Jones and, of
course, Bobby
Darin. But that's
not all, there are
alsoafew young
performers who
more than make
up for their lack
of history with
their efforts: Big
Bad Voodoo
Daddy andThe
Jazz Jury. All
considered, this
is a cool batch of
high-class
drinking songs.

Captain Picard faces the Borg Queen in Star Trek: First Contact

Rhino Books has released The
Greatest Rock & Roll Stories, a
collection of more than 100 sordid,
steamy, magical, bizarre and outra-
geous tales spanning four de-
cades. Rock kistorian Art Fein tells
such tales as how Stephen Stills
failed in his bid to become a Mon-
kee, the feud between Frank Zap-
pa and Lou Reed, the “Paul is
Dead” Beatle hoax and why Chris-
sie Hynde refused to marry either
Johnny Rotten or Sid Vicious. Re-

tailing for $14.95, The Greatest
Rock & Roll Stories is available
wherever you pick up your gossip.
For over 1500 years, the Griots
have passedalong epic songs. fam-
ily histories and stunning musician-
ship from generation to generation,
ensuring that the Jali Kunda (Griot
Family) lives on. With the reiease
of Jali Kunda: Griots Of West Af-
rica And Beyond, Ellipsis Arts
brings this timeless tradition to a
whole new world of listeners. In this

Griots of West Africa & Beyonﬁ
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Sharon McKnight

gorgeous book-and-CD package,
Foday Musa Suso returns to his
rative vilage in Gambia with veter-
an producer Bill Laswell. Visiting
Senegal and Guinea Bissau, they
heard and recorded a lot of music.
Back in the United States. they
mastered the Griot masters, added
original works by avant-classical
minimalist Philip Glass, master
saxgphone innovator Pharoah
Sanders and funksters Mandingo,
and matched the resulting 75-
minute CD to over 40 color images
by the award-winning French phc-
tographer Daniel Laine. The result
is an introduction to a subject most
of us will not live long erough to
understand and that may well die
out before us. It is an oral tradition,
but one that is being learned by
fewer of the young. “Don't tell the

white men everything, because
they're going to write it down," say
the old Griots, yet it may only be
through packages such as this that
their centuries-old culture is pre-
served. Jali Kunda should be at your
local bookstore, but if not, call
Ellipsis Arts (800-788-6670).

It was the evening of the divas
recently at the Jazz Bakery when
Emmy-award winning Bruce Vii-
anch presented Cabaret West’s
sold-out Afternoon Diva Delight
Concert. The program brought to-
gether some of cabaret's most tal-
ented females, inciuding Sharon
McNight, Corky Hale, Claiborne
Cary, Eileen Barnett, Marilynn
Lovell Matz, Jane
A. Johnston, Ad-
rienne Barbeau,
Ruth Price and
Charlotte Rae.
Cabaret West was
founded by Cam-
eron Silver as the
West Coast an-
swer to the Man-
hattan Associa-
tion of Cabaret
and Clubs. For
further informa-
tion, you can call
310-226-7033.

Those going to
New York will want
to reserve tickets
for quite a few new
musicals that are

SST Records founder Greg Ginn's coffeehouse, The Idea Room, in Long Beach
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scheduled for Broadway this year.
Upcoming are Titanic, Whistle
Down The Wind, Steel Pier, Je-
eves, Jane Eyre, and the Harlem
setting of Twelfth Night with songs
by Duke Ellington.

Where do you go for culture?
Photographer Christina Pompa
recommends The Ildea Room, a
new coffeehouse and gathering
place in North Long Beach. The
brainchild of SST Records founder
Greg Ginn, The |dea Room fea-
tures good coffee, eats, art, a pool
table and plenty of punks. (The club
adjoins the labei.) There are live
performances, too. Live music is on
Fridays and Saturdays, a drum jam

Lisa Loeb and Lyle Lovett

on Sundays, readings on Tues-
days, short films and animation on
Wednesdays and techno music on
Thursday nights. Those seeking a
nice, quiet cappuccino would be
well-advised to check this place out
soon. It's located just far enough
from trendy South Long Beach to
still be quiet, at least on the nights
when they don't have the drum jam.
You can find it at 441 4th St. (at
Linden)or you can call them at 310-
590-9473.

. 1{«»&_

So why is Slash, the guitarist
best known as a founding member
of Guns N’ Roses, co-writing, co-
producing and performing two
songs for the low-budget. indepen-
dent film, Curdled?

After all, most of the music in this
Miramax Film (executive produced
by Quentin Tarantino) is Spanish.
and Marta Sanchez, whom Slash
backs on the cross-over-ready
“Obsession,” is one of the biggest
stars in the Latino market. The ball
got rolling when Slash met Scott
Greenstein, the album’s co-execu-
tive producer ior Miramax. Green-
stein screened three films for Slash,
but only the raw, edgy, deadly but
funny Curdled caught his attention.
Slash first contributed the gentle
acoustic guitar instrumental “Ob-
session Confession,” which is
played under a murder scene. Then
he teamed with co-writer/co-pro-
ducer Nile Rodgers for “Obses-
sion," flying in Sanchez from Madrid
for three days of recording. The
resulting mix makes quite an inter-
esting cocktail of sound: flamenco,
rock, blues and Spanish pop. Also
on hand are cuts from The Blazers,
Cafe Tacuba, Joseph Julian Gon-
zalez, La Integracion, La Sonora
Dinamita and the remarkably sexy
Rosana. Wherever you buy mar-
garita mix.

There's a new compilation CD
out called The Musical Adven-
tures Of Peter Pan, which features
Leonard Bernstein’s “Peter Pan/’
music from Mary Mar-
tin, the Disney animat-
ed feature, and cuts
from the hit feature film,
Hook. Available wher-
ever you relive your
youth.

Singer-songwriter
Lisa Loeb has com-
pleted work on her first
feature film, the inde-
pendent Black Circle
Boys. She plays the
main character's sister.
a rebellious rocker who
tries to prevent her bro-
ther from being drawn
into a world of drugs
and the occult. Though
she gained previous
experience acting in
various college produc-
tions, the recording
artist is glad this first
feature role is modest.
“My only lines consist-
ed of ‘Fuck you! Fuck
you! Fuck you!™ she
said. "l tho-ught it wouid
be safest to make my first foray into
acting as small and unassuming as
possible."The film also features Dee
Wallace Stone and former New
Kid On The Block Donnie Wah!-
berg. Loeb also took part in a trib-
ute dinner honoring Lyle Lovett
when the latter received the Gov-
ernor's Award from the Texas
branch of NARAS. The two had me*
before when they toured together.
andthey also sangon Loeb’s "How,"
for the soundtrack to Twister. [I§
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NFL & NBA TUNES: Gridiron/
Castle Records has brought to-
gether such NFL superstars as
Troy Aikman, Bretit Favre, Her-
schel Walker, Ricky Watters,
Rocket Ismail and retired Steeler
quarterback Terry Bradshaw with
such recording artists as country
stars Toby Keith and Doug Super-
naw, and rappers Richie Rich,
Mobb Deep, Phife (from Tribe Cal-
led Quest) and Ghostface (from
Wu-Tang Clan) to produce two
duet albums, NFL Jams and NFL
Country. Created by Gridiron Re-
cords co-founders Rick Garson
and Bill Freston.

Not to be outdone, Mercury
Records has put together NBA At
50, which is a musical celebration
of the National Basketball As-
sociation’s 50th birthday. The
album features R&B classics re-
worked by some of today’s artists
(SWV handles “I'll Take You There”
and Brian McKnight takes a shot
at “Signed, Sealed, Delivered [I'm
Yours]"), as well as new songs writ-
ten specifically for the project, and
several standards that no self-
respecting NBA game would be

STABBING ROTTEN: Last year’s
MC Cover Boys Stabbing West-
ward (Vol. XX, issue #10) have
had quite a bit of success of
late, as their Columbia release
Wither Blister Burn + Peel has
gone gold. And they also sco-
red the opening slot for such
vaunted reunion tours as the
Sex Pistols and Kiss. Stabbing
Westward frontman Christop-
her Hall was lucky enough to
get Sex Pistol focal point
Johnny Rotten to sign his copy
of a classic album from Rot-
ten’s former band, Public Image
Ltd.

NASHVILLE GARBAGE: Followig a recent concert at lherr.lashville Muni-

without. The album opens with Mar-
vin Gaye’s version of the National
Anthemthat he sang at the NBA All-
Star Game in 1983, and continues
through such artists as Kool & The
Gang, Take 6, Naughty By Nature
and Vanessa Williams, and if you
think that the sport itself is missing,
you'll be happy to know that some
of the league’s most exciting play-
by-play calls from the past 50 years
are interspersed throughout the
CD.

POP-O-RAMA: As the original
punk scene of the Seventies began
to die down—or did it merely seep
into the mainstream—a new scene
developed, and itbecame known as
“power pop.” And now, Bomp!
Records has dug through their
vaults to produce The Roots Of
Powerpop, which chronicles the
rise of bands like the Plimsouls,
20/20, Shoes, the Romantics and
Flamin’ Groovies. In all, you'll have
25 tracks from the years 1979-81—
many for the first time on CD. If you
have trouble finding this diamond in
the rough, give the label a call at
213-227-4141.

I

cipal Auditorium, where they opened for Smashing Pumpkins, Almo So-
unds band Garbage posed for the cameras with some fans and friends.
Pictured (L-R) are: Russell Fischer, sound engineer; Buzz Goodwin, VP
of Sales, Audio-Technica; Butch Vig, producer and band member; Lisa
Roy, studio consultant; and (clenching her fist in front) Garbage lead

singer Shirley Manson.
20

HOUSE OF BLUES TRIBUTE: The Chicago branch of the House Of Blues
recently hosted “A Tribute To Les Paul” during their first week in busi-
ness. Six-stringers that paid homage to the legendary guitar man inclad-
ed GNR’s Slash, Journey’s Neal Schon, members of Cheap Trick and
blues great Gatemouth Brown. Pictured (L-R) are: Slash, Les Paui,
Kevin Morrow, VP of HOB Tours & Talent; Brown and Schon.

HE'S FREE: That Artist Formerly
Known As Prince threw together a
major party at his Paisley Park Stu-
dios in Minneapolis recently, to cel-
ebrate the release of his new three-
disc NPG album, Emancipation.
Backed by his four-piece band, New
Power Generation, the former Prince
played a 30-minute set that included
new album tracks (including a ver-
sion of the Joan Osborne hit “One Of
Us”) and old classics like “Purple
Rain.” The album debuted at #11 on
Billboard’s Album Chart, but has
fallen to #58 in only two weeks. It
would seem that a major tour is definitely needed to add some retail
spark to the bulging collection.

KURZWEIL CLINIC: Goodman Music recently
held a Kurzweil K2VX keyboard clinic featur-
ing Jordan Rudess of the Dixie Dregs (pic-
tured, left). The event drew more than 50 peo-
ple, who listened to Rudess and product spe-
cialist Chris Martirano demonstrate and dis-
cuss the newest Kurzweil keyboards. In addi-
tion to the demonstrations and keyboard pro-
wess provided by both Rudess and Martira-
no, a drawing was held with Shiori Mat-
sushita of Encino, Calitfornia grabbing the
grand prize—a Kurzweil Micro Piano valued
at $550.

THE PLATINUM IN
HER: Country diva
Shania Twain re-
ceives a plaque
from Jay Berman,
Chairman of the
Recording Indus-
try Association of
America (RIAA),
signifying sales of
eight million cop-
ies of her smash
album, The Wo-
man In Me. The
preseniation was
made backstage
at the Larry King
Cardiac  Found-
ation in Washington D.C. Earlier in the day, Twain (along with two other
country music ladies, Mary Chapin Carpenter and K.T. Oslin) guested on
Larry King Live.
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WONOER-FUL KEYBDARD: Legendary \ ! a
singer-songwriter and multi-instrumen- ; A < ||ia - -

talist Stevie Wonder paid a visit to the : oA 1\ <~ Ml HORE - °

AES Show and stopped by the E-mu
booth to check out the sounds of the E4K
(Emulator 4 Keyboard). Wonder was so
impressed with the instrument, that he
asked to take it home. Considering the
man’s considerable contribution to pop
music, David Bristow, E-mu Vice Pres-
ident of Marketing, went ahead and pre-
sented the E4K to Wonder on behalf of E-
mu Systems.

ROCK & ROLL FANTASY: A group of rock legends turned out at New York’s Hard Rock Cafe recently for
an early morning “Breakfast Jam” to announce the upcoming “Rock & Roll Fantasy Camp.” The first
such camp will take place in Los Angeles in February '97. Pictured (L-R) are: Felix Cavaliere, the
Rascals; Lou Gramm, Foreigner; Leslie West, Mountain; Max Weinberg, the E Street Band and Lafe
Night With Conan O’Brien; John Kay, Steppenwolf; Mark Farner, Grand Funk Railroad; camp music
director Mark Rivera of the Billy Joel Band; noted keyboardist Billy Preston; producer David Fishof; T-
Bone Wolk, Hall & Dates; camp organizers Marsha and John Phillips, Marathon Entertainment; and
Bobby Mayo from Peter Frampton’s band. Interested parties can find out more about the camp by con-
tacting Chris Roslan of Dera & Associates (212-966-4600).
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BIG JIM LIVES: Memor-
abilia from Jim Croce,
the late great singer-
songwriter, was donated
to the Hard Rock Cafe by
his widow, Ingrid, at a
celebration that launched
Reader’s Digest Music’s
latest CD box set, The Oe-
finitive Jim Croce Col-
lection, which includes a
half-dozen never-before-
released songs. Pictured
at the event are (L-R):
Jose Perez, VP, Reader’s
Digest Music; Ingrid Cro-
ce; Jack Moran, General
Manager, Hard Rock; and
John Alexander, A&R
Editor, Reader's Digest
Music.

LUSCIDUS PERFDR-
MANCE: Grand Royal/
Capitol recording artists
Luscious Jackson are
pictured during a recent
in-store performance at
Tower Records in New
York City, in conjunction
with the release of their
album, Fever In Fever
Out. Joining them on-
stage were the album’s
producers Tony Man-
gurian (on congas) and
Daniel Lanois (on per-
cussion). Pictured (L-R)
are: Gabby Glaser, Jill
Cunniff, Kate Schel-
lenbach, Tony Mangur-
ian, Daniel Lanois and
Vivian Trimble.

A

Celebrating

CONNECTION| 14771907
Tidbits From Our Tattered Past

1978—Barry White: MC asked the
soul legend to advise young, unsigned
artists on how to avoid being taken
advantage of in the music industry:
“You have to know what the record
business is all about. You see, you can't
deal with makinga car unless you know
what a car is. So, until you learn what
makes a car run, you can't deal with a
car. Right? What runs the record indus-
try? It's made from big business deals.
| have an old saying, ‘I learned how to
cheat just to keep the cheaters from

cheating me.

1982—Eric Burdon: The outspoken
former leader of the Animals talked to
MC about his trouble finding a new
record deal at the age of 41:

“I've been without a record deal
since 1976. After my fight with MGM,
there was a short stay at Capitol, which
ended in a fight also, and | blew it here
in this town [L.A.]—blew it completely.
Everybody’s attitude was that I'm im-
possible to work with, I'm totally drug-
crazed. I've had my share of being a
nutcase, sure, but that was a long time
ago. | can't afford to be crazy”
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Special Report:

The Shifting Foundation Of A&R

Y,
Traci E

like the music industry itself, the A&R community is constantly evolving. Music Connection
caught up with five veterans of the major label A&R wars to find out what they had to say about
the current state of the industry, and what they said was quite revealing.

They all answered questions dealing with such topics as the changing duties of A&R reps in the modern era, the patience (or impo-
tience) of record labels, how they discover talent, what they would do if they had their own record label, what they thought of the
industry’s year in 1996, as well as what they hope to see happen in 1997.

What we found was that, true to their word, these talent scouts have an undeniable love for music—often talking about bands
and artists that they greatly admire and respect, although they have no stake in those careers. More importantly, we also gathered
some very insightful information about the world of A&R, and those who live in it. We guarantee that you've never heard A&R rep-
resentatives talk about the music industry quite like this.

Tim Sommer

VP, A&R, West Coast
Atlantic Records
310-205-7450

Artist Development vs. Marketing Skills

“In a best case scenario, A&R is always
about pure talent development, but 1 think
there’s probably about ten percent of the
A&R population that's good at talent devel-
opment. The rest of them may be too driven
by trends, or by what other A&R people
look at or what a fairly powerful communi-
ty of lawyers tell them to look at.

“1 think you have to be aware of market-
ing. | would never sign anything unless |
thought there was a niche for it in the mar-
ketplace. In that sense, I'm very aware of
marketing and 1 think all A&R people
should be. On the other hand, | think the
problem with a lot of record companies is
that industry-wide there’s been a shift from
talent development to being very promo-
tion and radio-oriented. That changes the
whole nature of A&R.

“l think A&R people, for better or for
worse, probably for worse, are becoming
aware of the fact of the industry’s desire to
deliver quick radio hits as opposed to
developing talent. So, it should all be about
talent development, but I think it’s becom-
ing less and less about that every day.”

Label Patience

“l think an industry that doesn’t have
patience with artist development is not an
industry worth being in. However, | think
the industry becomes less and fess patient
every day. | used to blame that on the
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labels. Now, | think it's the way that the
consumer has been trained, because of the
way they've been dictated to by the ultra-
tightened, almost fascistic formatting of
radio, and by MTV’s limited patience and
limited playlist.

“It's very important to understand that the
biggest bands of the Eighties and Nineties—
Metallica, U2 and R.E.M.—were all rela-
tively slow developers. All three of those
bands were the product of an audience
growing with them and an industry growing
with them, and weren't things that hap-
pened hugely on their first albums.

“l wonder, these days, if the industry has
the patience to develop a new Metallica,
U2 or R.EM., or if it's just going to be a
continual process of bands having huge
million-sellers on their first and second
albums and then quickly vanishing.

“I would like to hope that | have the kind
of relationship with the label that if | do
think a band is going to develop, that | can
convince the label to stick by the band. It
depends how strong [a band’s| general vibe
is and how strong their team-—management
and A&R person—is at convincing the label
that there’s a reason that the label should
stand by them.”

Talent Search

“You sign a band to give them a chance
to work. You don't sign a band to make
them millionaires. | tell that to every band |
sign. If you come to a record company to
be made into a star, you're barking up the
wrong tree, and | don't want to have any-
thing to do with you.

“Every single label has told every single
band that they’'ve met that they're going to
be a priority to that label, and every single
label is lying. You make yourself a priority.

“My eighteen-month philosophy is that
you look for what's going to be big eighteen
months from now, and look to sell a niche.

Rock culture is a fairly circular and cyclical
animal. It's easy to look at the landscape
and say, ‘This is something that’s missing.
Let’s try to fill that niche.” That’s certainly
the case with Hootie & The Blowfish.

“You don’t convince artists that somehow
you're going to wave this magic wand over
them and they're going to be famous. You
tell them, ‘I'm going to give you the chance
to make the kind of record that you've
always wanted to make and I'm going to
give you the chance to sell it. The record
label isn't going to make you into a star.

“I'm extremely suspicious of anything
that has even the scent of a bidding war
around it. A&R people respond to managers
and lawyers and publishers—especially
publishers with reputations. There’s also
the chance that Ill find something from just
a random submission. If you just send a
tape to a label, it may get listened to.
Although, the chance is pretty slim.

“If you can hook up with a publisher or a
lawyer, that’s really the way to go. Duncan
Sheik we heard about through a publisher.
[Former Atlantic President, and current
Mercury President] Danny Goldberg told
me to check out Hootie & The Blowfish and
7 Year Bitch whom | signed. Ron Shapiro,
who is now the General Manager of
Atlantic Records, passed on a tape of
Duncan Sheik to me, who 1 signed. There’s
another band that I'm in the process of sign-
ing that [ stumbled onto in a club in L.A.

“I think the music industry is one of the
very few industries where if you really work
hard and don't do incredibly stupid things
or sign incredibly stupid pieces of paper,
you're going to be given your shot at suc-
ceeding. Obviously, the relative shortcut is
to get yourself a decent lawyer or publisher
with a decent reputation.”

1996 Rating and 1997 Hopes

“1 think the music industry is on a crash
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course with disaster. Unless the industry as
a whole gets together and figures out a way
to deal with how tightly formatted radio is,
and learns to figure out a way around how
limited MTV’s playlist is—and that’s not to
criticize either radio or MTV; they're in
business and they're doing their business-
but the more we try to cater to the format-
ting of radio and to the limited playlist of
MTV, we're on the road to disaster. We can't
be led around by radio.

“1 think record companies should really
pump a lot into their non-promotion-orient-
ed marketing, and should really think about
the fact that continuing to play radio’s game
and continuing to play MTV’s game is, at
some point, really going to hurt the bottom
line. Careers are going to get shorter, and
the record labels are going to become more
scared. They're going to be saying, ‘Last
year we signed ten things, well, today we're
only going to sign one thing, and it has to
be the right thing.” And, if there’s one way
not to find something that sells a million
records, it's to try to find something that
sells a million records.

“What radio and MTV are doing is
they’re making everyone think, ‘We have to
sign things that succeed.” I've never, in my
life, signed something just because it would
succeed. You sign it because you like it and
you think that these people can occupy a
niche in culture which may give them the
chance at success.

“! think in ‘97, it's going to get even
worse. The industry is going to get smaller,
fewer records are going to be released, and
there's going to be more fear about making
sure they succeed. The industry cannot
operate from a position of fear.

“Ultimately, as the industry becomes
more full of fear and more narrow, it may
create the atmosphere for another explo-
sion created outside of the mainstream; as
happened in 1977 or as happened in 1989,
when people just said, ‘There’s nothing out
there. We have to create our own thing.””

Describe Your Dream Record Label

“ would try to get the label away from
being totally obsessed with MTV and radio.
It's a necessary obsession, but at some point
we're going to have to fight it, because the
fact is you can sell records, or at least estab-
lish careers, outside of radio and MTV by
creating a fan base.

“The reason so many of these acts right
now are having so much trouble on their
second albums is because they haven't cre-
ated that fan base; they haven’t created that
fan loyalty.

“1 think we succeeded in planting those
roots with Hootie. There wasn’t a week in
1996 where Hootie & The Blowfish didn't
Soundscan 25,000 records. There were still
25,000 people every week willing to go out
and buy Hootie & The Blowfish records.
That indicates that this band reached a
place in people’s hearts.

“l don’t know how to reach people’s
hearts and minds, but | think record labels
should spend more money trying to figure
that out.”
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Nanci Walker
Senior Director,
Artist Development
I8 A&R, West Coast

v Columbia Records
310-449-2100

Artist Development vs. Marketing Skills

“1 don’t think that you can say it’s one or
the other, frankly. Marketing and A&R come
together as one package. | don't think
there’s been a shift, | think that as an A&R
person, | want to focus on signing bands
that have all those elements together—the
live show, a core audience, perhaps a
newsletter or some way of keeping in touch
with that core audience. Perhaps an indie
record with 10,000 records sold—that’s a
dream, actually—and great songs.

“A marketing background is extremely
important. |, personally, don’t have a mar-
keting background, but Tim Devine, who |
work with, comes from a marketing back-
ground and I’'m learning so much from him.
I think it’s really important.”

Label Patience

“I think the labels are as patient as they
need to be. If you say, ‘Okay, we're going to
spend the next six months touring, we're
not going to release a single to radio until
such-and-such a date,” and you really stick
with it, then the major labels are being
patient and developing artists.

“If the plan is to build a strong base with
a record, to grow a band over a period of
three albums and your first album sells
50,000 records, | think that's extremely pos-
itive. So there is some development leeway.
Absolutely.”

Talent Search

“First and foremost, [l look for] great
songs. For me, it’s all about great songs and
not necessarily what style of music it is. So,
I don't really look just for alternative rock
bands and ! certainly don't look for just rap
bands. Whatever package those great songs
are coming in is what I'm looking for.

“l also think it's important to see that a
band has done a lot of the work prior to
joining a major label—has toured, has a fan
base, has perhaps some local radio play,
has relationships with a core fan base, that
type of thing.

“l go out to shows probably four or five
nights a week. I've been doing A&R, from
the publishing side really, for fourteen
years. So over that time period I've come to
know a lot of people throughout the United
States who continuously send me music or
tell me, ‘Hey, this band in Minneapolis is
really hot. You should check ‘em out!” I'm
being really picky right now. I'm really try-
ing to wait for that band that has all those
elements already in place.

“l accept tapes directly from artists. |
don’t know that a lot of people do that. But,
if an artist calls or faxes, and describes their

music, | always follow-up on a fax, for in-
stance. If somebody faxes me and says,
‘This is the type of music we play,” I'll call
and say, ‘Please send it.’ If it doesn't interest
me, just from the description, | may not
respond.

“In general, | don’t want to say | accept
unsolicited material, but if someone calls
and says, ‘Can | send something?’ I'll listen
to it. Obviously, the other ways [l hear of
things| are through attorneys, managers, or
someone in the music business. Publishers
are really important. Publishers develop
artists.”

1996 Rating and 1997 Hopes

“My ‘96 was really cool because | moved
from working at a music publishing compa-
ny [peermusic| where | was very happy, to
Columbia and I'm very happy here.

“I have two artists from peer that just
came out this year. | spent the last five or six
years developing artists there and getting
them record deals. Plexi, for instance, is out
on Sub Pop and actually the same record is
going to be out on Elektra in '97, which I'm
really excited about because they're touring
and getting a lot of attention. | haven't
signed anything to Columbia yet. So, my
goal for ‘97 is to sign a band or a solo
artist!”

Describe Your Dream Record Label

“I would probably do what I'm still
doing. | would be looking for the one or
two special artists to develop and tour. |
would spend my money focusing on maybe
three or four great artists, because | feel like
too many artists are getting signed right
now. | would probably take my time, and
try and find the next voice of a generation,
whoever that is. So, | wouldn’t do things too
differently than Columbia.

“l feel like we're doing all of the right
things. We're being very selective. We're
not over-signing. We're focusing on break-
ing the artists that we have. If you look at
some of the artists that we're working with
this year, it's actually really working. For
brand new artists, we have Maxwell and
Kuhla Shaker—pretty exciting stuff.”

Bruce Flohr

Senior VP, A&R/
Artist Development
RCA Records
310-358-4000

Artist Development vs. Marketing Skills

“The artist development marketing skills
of A&R people have heen tested more and
more these days. The A&R people that are
having success, in my opinion, are the ones
that are more well-rounded and have a
general knowledge of not only the talent-
discovering process and the record-making
process, but also, once the record is made,

A&R Roundtable 31 »
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9TH ANNUAL DIRECTORY OF A&R REPS

This Directory is made up of major lubels and indie labels with major distribution. Since our Mid-Year A&R Update issue
that came out last June, there have been numerous changes in the A&R industry, including some major affiliates who have
dosed their doors. LR.S., Lava, Perspective and TAG are all gone, and Imago is now an indie label, as they are no longer
distributed by BMG.

On the positive side, there are a number of labels that are listed here for the first time: Ark 21, Dreamworks, The
Enclave, Krasnow Entertainment, Mojo Music, Noo Trybe and Priority. In addition, EMI and Motown have phased out their
A&R departments in L.A. and now take care of all their A&R business out of New York. Finally, Windham Hill /High Street
has relocated its headquarters to Beverly Hills. As always, we wish to thank all the label pubricists and A&R departments
who helped us compile this important list, and our apologies to those we may have inadvertently missed this time around.
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RECORDS

1 A&M (PGD)
1416 N. La Brea Ave.
Hollywood, CA 90028
213-469-2411 FAX 213-856-2659
David Anderle
Senior VP/A&R
Ellen Vogt
Assistant
Mark Mazzetti
VP/A&R
Heath Byers
Assistant
Larry Weintraub
VP/A&R
Jillian Newman
Assistant
Junior Regisford
Sr. Director/Urban
Jeff Suhy
Director/A&R
Maya Grabher
Assistant
Andie Brokaw
Director/A&R
Jonathan Anderle
A&R Rep

-
mé

S

71 ALL AMERICAN MUSIC GROUP
(WEA)

(Scotti Bros. Records, Street Life Records,

Backyard Records)
808 Wilshire Blvd.
Santa Monica, CA 90401
310-656-1100 FAX 310-656-7430
Bret “Epic” Mazur
Director/A&R/Publishing
Bruce “Haji B.” Sadi
Director/A&R
Michelle Meena
A&R Administrator

s o

7 ALMO SOUNDS (UNI)
360 N. La Cienega Bivd.
Los Angeles, CA 90048
310-289-3500 FAX 310-2893-4000
Jerry Moss
Chairman/President
Herb Alpert
Vice-Chairman

24

american.
1 AMERICAN RECORDINGS (WEA)
3500 W. Olive Ave., Suite 1550
Burbank, CA 91505
818-973-4545 FAX 818-973-4571

Rick Rubin

President

George Drakoulias

A&R/Producer

Mark DiDia

General Manager

Dan Charnas

A&R/Hip-hop

Shawn Euzebio

A&R

Troy Hansborough

A&R

Dino Paredes

A&R

Sam Wick

A&R

Johan Kugelberg

A&R (Onion/American)

ARISTA

71 ARISTA (BMG)
9975 Santa Monica Blvd.
Beverly Hills, CA 90212
310-789-3900 FAX 310-789-3944
Lonn Friend
VP/A&R/West Coast
Maureen Crowe
VP/Soundtracks
Joei Alvarez
Associate Director/Film & TV Licensing
Michelle Belcher
Manager/Soundtracks
Michelle Ozbourn
A&R Coordinator
John Rader
Soundtracks/A&R Assistant

7 ARK 21 (EMD)
3520 Hayden Ave.
Culver City, CA 90232
310-841-4100 FAX 310-838-4070
Miles Copeland
President

455,

ATLANTIC

F ATLANTIC (WEA)

9229 Sunset Blvd., 9th Floor

Los Angeles, CA 90069
310-205-7450 FAX 310-205-7411

David Foster

VP/A&R (143 Records)
Tim Sommer

VP/A&R

Kevin Williamson

A&R
John Fenton
A&R Assistant
Cindy Hartman
A&R Assistant
71 BIG BEAT (WEA)
9229 Sunset Blvd., Suite 401
Los Angeles, CA 90069
310-205-7450 FAX 310-205-5721
Dave Moss
Senior Director/A&R

1 CAPITOL (EMD)
1750 N.Vine St.
Hollywood, CA 90028
213-462-6252 FAX 213-469-4542
Gary Gersh
President/CEO
Dave Ayers
VP/A&R
Kim Buie
VP/A&R
Karyn Rachtman
VP/A&R/Soundtracks
Perry Watts-Russell
VP/A&R
Matt Aberle
Senior Director/A&R
Craig Aaronson
Director/A&R
Carol Dunn
Senior A&R Staff Assistant/Soundtracks
Julie Jacobs
Senior A&R Staff Assistant
Jennifer Mandel
Senior A&R Staff Assistant
Bobby Lavelle
A&R Staff Assistant/Soundtracks

COLUMBIA

1 COLUMBIA (SONY)
2100 Colorado Ave.
Santa Monica, CA 90404
310-449-2100 FAX 310-449-2743
John David Kalodner
Senior VP/A&R
Tim Devine
Senior VP/A&R
Randy Jackson
VP/Staff Producer/A&R

Matt Jones

Senior Director/A&R/R&B
Nancy Walker

Senior Director/A&R

Jill Goldhand
Director/A&R Administration
Leslie Lee

A&R Coordinator

John Weakland
Administrative Assistant

) DEF JAM (PGD)

8981 Sunset Bivd., Suite 309

Los Angeles, CA 90069
310-724-7233 FAX 310-246-9779
Tina Davis
A&R/West Coast

71 DISCOVERY RECORDS (WEA)
2034 Broadway
Santa Monica, CA 90404
310-828-1033 FAX 310-828-1584
Jac Holzman
Chairman
Syd Birenbaum
President/CEO

3
ey
-l
IEREAMWERKS
1 DREAMWORKS (UNI)
9130 Sunset Blvd.
Los Angeles, CA 90069
310-285-7300 FAX 310-248-1056
Tim Carr
A&R
Chris Douridas
A&R
Michael Goldstone
A&R
Beth Halper
A&R
Ron Handler
A&R
Michael Simpson
A&R

“} ELEKTRA ENTERTAINMENT GROUP
(WEA)
345 N. Maple Dr., Suite 123
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Beverly Hills, CA 90210
310-288-3800 FAX 310-274-3491

Tom DeSavia

Senior Director/A&R

Lara Hill

Director/A&R

John Kirkpatrick

Director/A&R

Chris Walters

A&R Scout

73 EPIC (SONY)
2100 Colorado Ave.
Santa Monica, CA 90404
310-449-2100 FAX 310-449-2848
Roger Klein
VP/A&R
Amiira Largent
Director/A&R
Ted Lowe
Director/A&R/Urban
Phil Midiri
Director/A&R Administration
Judy Ross
Associate Director/A&R
Tommy Davis
A&R Scout
Patti Leger
A&R Coordinator
Jo-Anne McGettrick
A&R Coordinator

e,

1 GEFFEN/DGC (UNI)
9130 Sunset Blvd.
Los Angeles, CA 90069
310-278-9010 FAX 310-271-4563
Ed Rosenblatt
Chairman/CEO
Bill Bennett
President
Roberta Petersen
Senior Director/A&R
Tony Berg
A&R
Mark Kates
A&R
Todd Sullivan
A&R
Susanne Filkins
A&R Assistant
Lyneli Herrera
A&R Assistant

Denise McDonald
A&R Assistant
Diane Stata

A&R Assistant
Rachel Pollon
A&R Assistant

J.th'hﬂ-b

c o rd
B HOLLYWOOD (PGD)
500 S. Buena Vista St.
Burbank, CA 91521
818-560-5670 FAX 818-845-4313
Bob Pfeifer
President
Bill Deutsch
VP/A&R
Mitchell Leib
Senior VP/A&R/Soundtracks
Rob Seidenberg
Director/A&R
Julian Raymond
Director/A&R
Lisa Allen
A&R Administration/Coordinator

1 HOUSE OF BLUES (PRIVATE/BMG)
8439 Sunset Blvd., Suite 404

West Hollywood, CA 90069
213-848-2559 FAX 213-650-1602
*They will be calling with the name
and/or names to be listed

77 IMMORTAL (SONY)
646 N. Robertson Blvd.
Los Angeles, CA 90069
310-657-9500 FAX 310-657-0656
Dominica Dotson
General Manager
Dave Miller
A&R/Rap
Paul Pontius
A&R/Alternative

INTERSCOPE

RECORDS"
"1 INTERSCOPE (UNI)
10900 Wilshire Blvd., Suite 1230

Los Angeles, CA 90024
310-208-6547 FAX 310-208-7343
Tony Ferguson
A&R
Glen Golden
A&R
Nigel Harrison
A&R
John McClain
A&R
Chuck Reed
A&R
Ray Santamaria
A&R
Anna Statman
A&R
Tom Whalley
A&R
Ed Alexander
A&R Assistant
J.B. Fung
A&R Assistant
Elizabeth Harris
A&R Assistant
Stephen Levy
A&R Assistant
Jill Rose
A&R Assistant
Brandy Rosenberg
A&R Assistant
Brent Smith
A&R Assistant

ISLAND

“1ISLAND (PGD)

8920 Sunset Blvd., 2nd Floor

Los Angeles, CA 90069

310-276-4500 FAX 310-278-5862
Lori Graves-Bartolini

Manager/A&R
Py N
AR
-
e
1 JIVE (BMG)

9000 Sunset Blvd., Suite 300

West Hollywood, CA 90069

310-247-8300 FAX 310-247-8366
Mike Nardone

Beverly Hills, CA 90211
310-358-4980 FAX 310-358-4981
Aja Kimura
Director/A&R
Pete Farmer
Manager/A&R

MAVERICK

77 MAVERICK (WEA)
8000 Beverly Bivd.
Los Angeles, CA 90048
213-852-1177 FAX 213-852-1505

Freddy DeMann

President

Guy Oseary

Director/A&R

Sophia Psilidas

A&R Assistant

M

1 MCA (UN)

70 Universal City Plaza

Universal City, CA 91608

818-777-4000 FAX 818-777-7116
Jay Boberg
President
Daddy O
Senior Director/A&R/Black Music
Christine Edwards
Director/A&R/Soundtracks
Madeline Randolph
Director/A&R/Black Music
Candace Tobaben
Director/A&R Administration
Fred Nassar
Manager/A&R/Black Music
Bilal Allah
A&R/Black Music

1 MERCURY (PGD)
11150 Santa Monica Blvd., Suite 1100
Los Angeles, CA 90025
310-996-7200 FAX 310-473-0380
Allison Hamamura
Sr. VP/GM/West Coast

EBON

TYPE OF MUSIC: Pop, Punk, Latin, Funk.

UPCOMING SHOWS: January 30th 9:30 pm Alligator Lounge
3321 Pico Blvd, Santa Monica, February 20th 9:30 pm.
Alligator Lounge 3321 Pico Blvd, Santa Monica, and various
underground venus yet to be
announced.

CONTACT NAME: Ben Rosenberg
for all your inquiries (310) 552-
2142. Band phone line updated
weekly (310) 967-5970.
COMMENTS: Our goal is to forge in
the smithy of our souls the uncre-
ated musical consciousness of
humankind...and the wrap it in

| plastic and sell it to pimply faced
teenagers the world over.
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Director/West Coast A&R Howard Parr
VP/Soundtracks

71 LA FACE (BMG) Jenny Price

8750 Wilshire Blvd., 2nd Floor West Director/A&R

DINO M III Recording 24 & 48
Great Mixing...Great Trackmg

NEW 62 Moving Fader Automated
MTA Series 980 Console

Sony APR Multitracks

Tube Compression

C-12 Tube Mic
Neumann/Senn./AKG/Beta/
Lexicon/Eventide/Roland/
Yamaha/Korg... on and on.

Mix to Digital or 1/2" Analog

18' ceilings KILLER "Live Rooms"

8 years of great recordings...

Now a whole new system!!!

Very low rates... only $55 with 1st engineer

Call 310.782.0915 (Outside Producers and engineers VERY welcome,)
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muail 9TH ANNUA
Tom Vickers Hollywood, CA 90028 Missy Worth Andy Factor
Senior Director/A&R 213-467-0151 FAX 213-856-8796 Senior Creative Executive Director/A&R
(Parachute/Mercury) Bryan Turner Jeff Aldrich Brenda Walker
Peter Kinnaird President/CEO A&R Director/A&R/Black Music
Manager/A&R Casual-T Berko Mary Hogan
Ingrid Olson Rap A&R A&R Director/A&R Administration
Executive Assistant Marvin Watkins Geoff Siegel Tim Young
Ute Friesleben Rap A&R A&R Manager/Production/Mastering
A&R Assistant/Scout Ben Yang Cliff Canter Coordinator/A&R
(Parachute/Mercury) Hip-hop A&R A&R Emily Brown
Pier Humphrey A&R Assistant
Soundtracks Coordinator Lynda Lee

Jennifer McChesney
A&R Assistant

1 MJJ MUSIC (SONY)
2100 Colorado Ave.
Santa Monica, CA 90404
310-449-2963 FAX 310-449-2959
Jerry Greenberg
President
Jono Kohan
A&R

1 MOJO (UNI)
1749 14th St., Suite 201
Santa Monica, CA 90404
310-260-3181 FAX 310-314-3699
Jay Rifkin
President

1]

NOO TRYEB.

1 NOO TRYBE (EMD)
P.O. Box 15007
Beverly Hills, CA 90210
310-288-1486
Eric Brooks
President

71 PEAK RECORDS (UNI)

16601 Ventura Blvd.

Encino, CA 91436

818-784-7325 FAX 818-789-8298
Andi Howard
President

ae:ntalank

1 POINTBLANK (EMD)
338 N. Foothill Rd.
Beverly Hills, CA 90210
310-288-1420 FAX 310-288-1494
John Wooler
President
Alison Taylor
Manager/Special Projects
Larkin Kennedy
A&R Assistant

polvaor

71 POLYDOR/ATLAS (PGD)
1416 N. La Brea Ave
Hollywood, CA 90028
213-856-6600 FAX 213-856-6610

Nick Gatfield

President

Tom Storms

Director/A&R

Andrew Brightman

Director/A&R

Mark Chotiner

A&R Manager

PRIORITY
RECORDS

1 PRIORITY (EMD)
6430 Sunset Blvd., Suite 900

26

Private Music

1 PRIVATE MUSIC (BMG)
8750 Wiishire Bivd.
Beverly Hills, CA 90211
310-358-4500 FAX 310-358-4501

Michael Gallelli

VP/A&R

Jon Brody

Associate Director/A&R

Pamela Petix

A&R Coordinator

(ES]

1 QWEST (WEA)
3800 Barham Blvd., Suite 503
Los Angeles, CA 90068
213-874-7770 FAX 213-874-5049

Mark Persaud

Executive VP

lan Alexander

A&R

Kairi Brown

A&R

Stacy Turner

A&R

“1 RADIOACTIVE (UN))
8570 Hedges Place
Los Angeles, CA 90069
310-659-6598 FAX 310-659-1679
Brendan Bourke
Head of A&R
Pamella Barrden
A&R
Veronica Grefton
A&R
Ashley Young
A&R

71 RCA (BMG)
8750 Wilshire Blvd.
Beverly Hills, CA 90211
310-358-4000 FAX 310-358-4090
Ron Fair
Senior VP/A&R, Staff Producer
Bruce Flohr
Senior VP/A&R, Artist Development
Patty McGuire
West Coast A&R Coordinator

“1 REVOLUTION (WEA)
8900 Wilshire Blvd., Suite 200
Beverly Hills, CA 90211
310-289-5500 FAX 310-289-7333
Irving Azoff
Chairman

"1 RHINO (WEA)
10635 Santa Monica Blvd., 2nd Floor

Los Angeles, CA 90025
310-474-4778 FAX 310-441-6575

Gary Stewart

Senior VP/A&R

David McLees

VP/A&R

James Austin

Senior Director/Special Projects/A&R
Robin Frederick

A&R, Music Production (Kid Rhino)
Ted Myers

A&R Coordinator

Christine Ostrander

Executive Assistant to Sr. VP

Gary Peterson

Pre-Production Editor/A&R

Patrick Milligan

Pre-Production Coordinator/A&R
Elizabeth Pavone

Administrative Assistant to Directors
“Rhino is primarily a reissuer, but does
sign artists to its Forward label.

71 SILAS (UNI)
70 Universal City Plaza
Universal City, CA 91608
818-777-4011 FAX 818-777-8915
Lou Silas, Jr.
President/CEO

{1 UNDERWORLD (UNJ))
8981 Sunset Blvd., Suite 101
West Holtywood, CA 90069
310-247-0690 FAX 310-247-0694

Albert Hughes

Co-Chairman

Allen Hughes

Co-Chairman

Darryl Porter

CEO

“1 VICTORY MUSIC (PGD)
3800 Barham Blvd., Suite 305
Los Angeles, CA 90068
213-874-3388 FAX 213-874-3405
Barry Squire
A&R

71 VIRGIN (EMD)
338 N. Foothill Rd.
Beverly Hills, CA 90210
310-278-1181 FAX 310-278-6231
Phil Quartararo
President/CEO
Kaz Utsunomiya
Executive VP/A&R
Eric Brooks
Senior VP/A&R/Black Music
Susan Collins
VP/A&R
Gemma Corfield
VP/A&R
Danny Goodwin
VP/A&R
John Wooler
VP/A&R

A&R Assistant

Marleen Meraz

A&R Assistant

Abel Garcia

Post Production Engineer

®

“1 WARNER BROS./REPRISE (WEA)
3300 Warner Bivd.
Burbank, CA 91505
818-846-9090 FAX 818-953-3423
Russ Thyret
Chairman/CEO
Jo Lenardi
Senior VP/GM/A&R
Ted Templeman
Senior VP/Director/A&R
Alison Ball-Gabriel
VP/A&R/Black Music
Rob Cavallo
VP/A&R
Geoffrey Weiss
VP/A&R
Julie Larson
Director/A&R
Meredith Chinn
A&R Rep
David Katznelson
A&R Rep

WAY

COL

MUSIC

1 WAY COOL MUSIC (UNI)
16501 Pacific Coast Hwy., Suite 100
Sunset Beach, CA 90742
310-592-6157

Mike Jacobs

CEO

7
QM”" ¢

[T WILDCAT RECORDS (UNI)

950 N. Kings Rd., Suite 266

West Hollywood, CA 90069

213-848-9200 FAX 213-848-9448
Mike Gormley

President

mﬂm
' 4 ‘ ’
G Y
) We‘w Mg
Windham Hill

71 WINDHAM HILL/HIGH STREET
(BMG)
8750 Wilshire Bivd., 3-d Floor
Beverly Hills, CA 90211
310-358-4800 FAX 310-358-4804

Larry Hamby
VP/A&R (Windham Hill)
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Patrick Clifford
VP/A&R (High Street)
Lynda Lyon
Production Coordinator

1 WORK GROUP (SONY)
2100 Colorado Ave.
Santa Monica, CA 90404
310-449-2666 FAX 310-449-2095

Jeff Ayeroff

Co-President

Jordan Harris

Co-President

Liz Brooks

A&R

Phil Cassens

A&R

David Field

A&R

Julie Chamberlain

A&R Coordinator

3 YAB YUM (SONY)
8255 Beverly Bivd.
Los Angeles, CA 90048
213-655-6400 FAX 213-655-5101
Tracey Edmonds
President

71 Z00 ENTERTAINMENT (BMG)
8750 Wilstire Bivd.

Beverly Hills, CA 90211
310-358-4200 FAX 310-358-4207

Lou Maglia

President

Matthew Marshall
Director/A&R/Alternative Music
David Maricich

A&R Assistant

71550 MUSIC (SONY)
550 Madison Ave., 21st Floor
New York, NY 10022
212-833-8000 FAX 212-833-5441
Polly Anthony
President

oS
:@INTERNATIONAL

Iy
1 CMC INTERNATIONAL (BMG)
106 W. Horton St.
Zebulon, NC 27597
919-269-5508 FAX 919-269-7217
Tom Lipsky
President

EMI Records Group

1 EMI (EMD)
1290 Avenue of the Americas
New York, NY 10104
212-492-1200 FAX 212-492-1754

Charles Koppleman

CEO

Davitt Sigerson

President

Brian Koppelman

Senior VP/A&R

Peter Ganbarg

Senior Director/A&R

Jayne Grodd

Senior Director/A&R Administration
Ben Lazar

Manager/A&R

Barbara Wesotski
Coordinator/A&R Administraion
Agila Jones

A&R Assistant

David Brinker

A&R Assistant

Van Gibbs

Urban Consultant

1 GRP (UNI)
555 W. 57th St.. 10th Fioor
New York, NY 10019
212-424-1000 FAX 212-424-1007
Amos Newman
A&R
Gregg Simon
A&R Assistant
Evamarie Reid
A&R Coordinator/Assistant

1 THE ENCLAVE (EMD)
936 Broadway, 5th Floor
New York, NY 10010
212-253-4900 FAX 212-253-4999
Tom Zutaut
President
Julie Gordon
A&R
Leyla Turkkan
A&R

MUSIA 9TH ANNUAL DIRECTORY OF A&R REPS

Richard Williams
A&R

[ KRASNOW ENTERTAINMENT (UNI)
1755 Broadway, 8th Floor
New York, NY 10019
212-841-8033 FAX 212-841-8159
Bob Krasnow
President
Mitchell Krasnow
Senior VP/A&R

\

MOTOWN

M MOTOWN (PGD)
825 8th Ave., 28th Floor
New York, NY 10019
212-603-7800 FAX 212-603-7801
Andre Harrell
President
Nadine Baker
A&R

T UNIVERSAL (UNI)
1325 Avenue of the Americas, 5th Floor
New York, NY 10019
212-373-0600 FAX 212-373-0660
Daniel Glass
President IMC}

Most Major Record Labels and Publishers
1 JOV[OI N Accept Unsolicited Tapes.

They [1]8] Accept Tapes From Us.

The fact is, you won’t get a deal if you can’t get your tape solicited by a major label or publisher.

We work with about a hundred of them. You're curious but suspicious.

So were over a thousand other songwriters, artists, and bands who have become our members.

Now their tapes get to A&kM, ATLANTIC, CCLUMBIA, ELEKTRA, EMI, EPIC, GEFFEN,

GIANT, MERCURY, MCA, MOTOWN, RCA, SBK, VIRGIN, and many more.

If all this sounds too good 1o be true, wait until you find out how we do it. Then you'll wonder why nobody's ever done it before.

V[
ﬁ//;\.\ 1‘\\[ |

The Independent A&R Vehicle

1-800-458-2111

CALL NOW, BEFORE YOU GET DISTRACTED
24 HOURS

( N-sl‘;;.Clrﬂ ]
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CRUSHING

The Home Of 30-Second Musicians

N\

By Jonathan Widran

In a world where making your living
in the music industry is much easier
said than done, Crushing Under
ground (a division of Crushing Enter-
prises) is giving songwriters and art-
ists a way to utilize their talents in a
way that many of them never imag-
ined—commercial jingles. Company
founder Joey Levine is a veteran
songwriter, often credited with help-
ing to launch bubblegum rock in the
Seventies, who has established a
roster of talented writers, producers
and artists, who split their time writ
ing commercial jingles while continu-
ing their own artistic endeavors.
Music Connection spoke with the
man behind Crushing’s phenomenal
success, as well as one of his leading
creative staffers, David Barrat, about
the jingle writing game.

Do You Know WHo

Many times when you seek the services of a com-

Ever been ambling down
the soda aisle at Ralphs
and found yourself over-

‘ come with the urge to

™ hum a few bars of “Just
TACO

For The Taste of It, Diet
BELL Coke” or “7-Up, It's an

Up Thing”? Or maybe you've passed your
favorite chicken restaurant and warbled,
“Everybody Needs a Little KFC"? Picked up
your AT&T phone and belted out, “Your
True Voice?” No doubt, even the most die-
hard remote clickers among us hasn’t acted
fast enough to escape the haunting
melodies of “The Softer Side of Sears” or the
“Heartbeat of America.”

Like friendly but persistent aliens taking
over our subconscious, commercial jingles
are an indelible part of pop culture—creat-
ed with the knowledge that we are
captive to their charms, and
that we will spend money
based on our inability
to forget them.

Such is the
hope, anyway, of
Joey Levine, the >
founder of New .'r,-/
York-based jin- f .
gle powerhouse |i° =
Crushing \ |
Underground, (&
which, over the
past decade, has
been infallible in its
ability to define the
times in 30-second and one-
minute intervals between our
favorite TV programs. The previously men-
tioned ditties join others for Good Humor,

Crushing Underground:

Mercedes, Dr. Pepper, Pepsi, RC Cola and
JC Penney as part of the company’s most
recent high-profile portfolio.

“The reason so many commercials these
days look and sound like videos on MTV is
that they have to stand out from the clutter
to get your attention,” Levine says. “In some
cases, it's just as important for a commer-
cial to be bad as it is for it to be good. You
make an impact at the top or bottom. Being
in the middle, forgettable, is the worst
thing.”

Interestingly enough, many of Levine’s
top writers (there are eight on staff and
many freelancers) have side careers in pop
and rock music, finding that there is a cor-
relation between the two genres. The only
difference is that instead of singing about
love and betrayal, they're celebrating the

joys of soda, cars and restaurants.
Levine's own interest in musi-
N | cal advertising grew out
: of his early career as a
' songwriter in the
famed Brill Build-
ing, where he
% worked along-
X side the leg-
< endary likes of
« .| Jeif Barry and
/ Chip Taylor.
. Credited with
N helping start bub-
blegum music by
» writing and singing

on Ohio Express’ 1968
classics “Yummy Yummy
Yummy” and “Chewy Chewy,”
Levine also sang backup for the Monkees,
Tommy James, the Archies, and had a 1974

REaiLLy MAKES YOUR
CoMmpAcCT Discs?

pact disc manufacturer, what you're really doing is

£oing to a broker. The smart brokers come 10 us to

make their discs because they trust our state-of-the-
art technology and personal service.

CD-Audio = Vinyl « Cassette « €D ROM
COMPLETE SERVICES*ON PREMISES

Replicating Pressing Graphics
Duplicating Mastering Fulfillment
" S5 Everything is done in-house, onssite for
guaranteed guality and cost efficiency. Major
Probably not. # o e
credit cards accepted.

Discs with No Risks.
NAIRD

For a free catalog or quick quote, call
8004558555, ext. 38

75 Varick Street, New York, NY 10013, (212)-226-4401, ¢xt. 38 FAX (212) 9660456
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Looking for a Recording Studio?

Our Network of over 600 select recording and video sweet-
ening facilities will make your work a pleasure. We eliminate
the runaround, hassles and headaches involved in finding
the best studio for your project.

Since 1980 Studio Referral Service has assisted thou-
sands in getting great results for their records, films, commer-
cials and related projects.

Next time . . . get it right from the start!
This is a free service

Studio 818-508-8828
Raferral 310-858-1140
Serviee FAX 818-508-8077

Website Address http/awww.studioreferral.com

MUSIC CONNECTION JANUARY 6-JANUARY 19, 1997

4

"



hit “Life Is A Rock (But the Radio Rolled
Me)” with the group Reunion, and founded
L&R Records, featuring Tony Orlando’s pre-
Dawn group Wind, and Bobby Bloom's
“Montego Bay.”

Many of his friends in the jingle
business felt that Levine’s inimitable
way with a hook would perfectly
translate. His first shot was the Peter
Paul spot, “Sometimes You Feel Like
A Nut,” and he later started Crush-
ing when he found himself farming
out assignments he didn’t have time
to do himself.

“| felt like | had my fill of the
record business,” he recalls. “And
what started out as a lark suddenly
became more of a serious endeavor
for me. Advertising is a more honest
game, in which you know you'll get
paid for the work you do on a cer-
tain schedule. There are no loop-
holes like there are in music con-
tracts, where so many artists have to fight
for every penny that is owed to them.”

Aside from the more up-and-up business
practices, Levine and his stable of com-
posers enjoy the pressure of always having
to be on their toes creatively, challenging
themselves to come up with the next spot
which will ingratiate itself into our collec-
tive consciousness. “Everything I've ever
done in this business, | have done because
it's fun,” he says. “Musicians don’t usually
start out to make millions of dollars, they
play because they love to. They want to

to them.”

make a living doing music instead of taking
a straight job.”

A typical assignment for Crushing begins
with a phone call from an ad agency, which
sends Levine a script and storyboard.

honest game,

certain schedule.

Sometimes, they already have the slogan or
lyrical idea they want set to music, but
often, they leave it to the composers to
come up with a concept from scratch. The
agency might also request the type of genre
they want the spot written in, depending on
their target audience.

Levine will then act as something of a
casting director, assigning the song to sev-
eral different writers based on their individ-
ual strengths and leanings, creating a
friendly competition between them. “That’s
why we've been successful,” he claims. ”I

”Advertising is a more
in which
you know you’ll get paid
for the work you do on a
There
are no loopholes like there
are in music contracts,
where so many artists
have to fight for every penny that is owed

—Joey Levine
Founder, Crushing Underground

hire wonderful people, and they all do
something different, putting their own
stamp on everything they write. Diversity is
so important. The whole key is to create a
loose atmosphere where creativity can
flow, and there are no boundaries
as to what we can do. I've seen
some pretty stifling environments
in this business, and that’s not con-
ducive to a good product.”

The Crushing offices have a series
of five on-site studios, as well as a
computer room, in which to write
and record demos. The tapes are
sent back to the ad agency, who
often test the jingles with con-
sumer groups for that all-important
recognition factor.

David Barrat, the staff writer re-
sponsible for that world famous
percussive groove on the Cindy
Crawford and Claudia Schiffer
spots for Revlon, says, “It's nice to
get |ad agency] input, because when you're
doing the actual writing, it's in your head
and you don’t know how it will translate.
On the other hand, you're always trying to
translate what is essentially the language of
a non-musician. Ad people don't always
know exactly what they want, and when
they do, it's not always easy for them to
express it in musical terms. To them, feel
and image are more important than the
time signature or beats per measure.”

Barrat is one of the bright lights of the
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The imaginary wall
around the music in-

dustry is steep, treach-

erous and hard- to-

scale . . . especially

when you're all alone.
By joining the AFM’s
PROFESSIONAL MU-
SICIANS,

LOCAL 47, you get
the survival tools

you need:

State-of-the-art, 24-track
digital recording @$30/hour,
including engineer

Free, full-service musicians’
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the best database of pro
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California
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equipment insurance
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arbitration on all union-rec-
ognized contracts
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cian.
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TO MAKE MUSIC,
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company’s newly formed Crushing Under-
ground division, which specializes in alter-
native music. This small, but growing, sta-
ble debunks the stereotype of the guy in the
pin- strlpe(l suit tapping out a melody on an
upright piano. These performers are more
apt to be dressed in plaid flannel, plaving
complex stuff on electronic instruments in
clubs and on CDs.

Jason Appleton, for instance. is founder
of the popular New York alternative group
The Grasshoppers. Morgan Visconti, a
young modern clectronic specialist, recent-
ly performed at Nashville’s Harel Rock Cate
with his group
The Billgoats,
while  Mary
Wood just re-
leased a solo
album, Love
Will  Never
Worry, on
Polystar.
Wood  also
works closely
with Clifford
Lane of The
Poppies,
whose single
“She Is Rev-
olution,” top-
ped the Bill-
board Charts
over in Eur-
ope. Another
staffer, Kenny
White,  was
nominated for
a Grammy in
1994 for his
work on Sha-
wn  Colvin’s
1992 album,
Fat City, and
has also writ-
ten songs for
such artists as
the  Neville
Brothers and
overnight sen-
sation Holly Palmer.

Barrat’s extensive resume boasts work as
a remixer for tracks by David Bowic and
Tina Turner, and a publishing deal with
Virgin (writing hits for Robert Plant and
Jeffrey Osborne). He turned his attention to
jingles when an adman heard his new age
electronic work on Patrick O’Hearn’s Mix-
Up album and offered him a shot to write a
30-second spot for L.A. Gear.

“I've worked in all genres,” Barrat notes,
“and to me, the only real difference is the
length of the songs. A pop song is from
three to six minutes, a dance remix is nine,
and a jingle is more about the density of
ideas within a sense of space—short and to
the point.

“The kind of music | do for Crushing
Underground falls somewhere between
film scoring and album recording,” he
adds. “It's definitely geared to the younger
generation, where the hook is fess impor-

plain.”

é.,e,,w,, e aM KFC

“People always ask me and .
my fellow writers at Crushing "
if we find this sort of work as
creatively satisfying as making
rock music, as if to say doing
jingles could never be as mean- e arange-
ingful. As long
something that I feel is genuine
and true to myself, I can’t com-

tant than the frame or atmosphere. If you're
trving to sell something to the Pearl Jam
crowd, you have to give them a taste of that
culture in the ad. Tapping into the culture is
the most important thing these days.”

While network television commercials
are, by design, broad-based, and cable
spots are only slightly musically skewed to
the intended audience, Barrat explains that
the real challenge—one which utilizes his
re-mixing skills as well—lies in the creation
of radio ads. Folks in the music industry
gripe endlessly at the strict formatting that
has become a mainstay of the airwaves, but
Barrat firmly believes that the situation
offers a whole
new palette of
possibilities
that allows a
jingle writer a
wider canvas
on which to
spread his or
her wings.

A recent Dr.
Pepper cam-
paign is the
pertect  case
in point. “The
tune and ly-
rics were bas-
ically the
same  every-
where, with a
subtle
changes, but
my job was to
target the ad
to the differ-
ent  genres
through uni-

N ments. | did

as I am doing rock wacks,
country, hip-

hop—every-

thing  from

Travis Tritt to

—David Barrat Nine  Inch

Staff Writer, Crushing Underground  Nails. People
have to feel
comiortable with the product, because

identity is what sells something. The goal is
simply to define the product to the satisfac-
tion of the targeted consumers.

“People always ask me and my fellow
writers at Crushing if we find this sort of
work as creatively satisfying as making rock
music,” Barrat continues, “as if to say doing
jingles could never be as meaningful.”

Barrat sums things up by saying, “I feel
that doing these spots broadens me musi-
cally—helping make the records | work on
outside this environment that much better.
And the experiences I've had making re-
cords can only enhance my ability to com-
pose a sound people will respond to. As
long as I'm doing something that | feel is
genuine and true to myself, | can’t com-
plain.”

Contact Mara Engel at Dan Klores
Associates, Inc. (212-685-4300).
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delivering and sticking with the project.

“The A&R people and their companies
that can help come up with a marketing
plan and help come up with a promotion
plan are the ones that seem to be having
more and more success. That's because it's
getting more and more difficult to break
bands. It's not just about taking the single to
KROQ and seeing what happens.

“I don’t think a |marketing background|
is more important nowadays. | think it's
always been important. But, because the
competition is getting more fierce, the A&R
people who have those backgrounds are at
more of an advantage. You can still be an
A&R person that only knows how to make
records and does not want to deal with the
artist development, the marketing, and the
promotion of a record; but, then you're
putting more trust in the people you work
with. There are a lot of A&R people oul
there that can't afford to do that.”

Label Patience

"Generally speaking, most labels are im-
patient. That's because you're dealing with
a corporation. You're dealing with trying to
make fiscal numbers year after year. How-
ever, the A&R person can help buy their
artists time by keeping the label's expecta-
tions realistic and also establishing an
appropriate time frame for that artist to
develop before they get the full major label
push.

“That is becoming increasingly ditficult,
because more and more acts are getting
signed before they're necessarily ready for a
major label. it's no difierent than it was in
the past, it's just that now "A&R" and ~artist
development” are the buzz-words for the
mid-Nineties, whereas in the early Nincties
it was all about promotion. Companics
were more  promotion-driven. An - artist
would have to make a significant impact
[on the Tirst record] if the band was signed
because they had one song that evervone
thought was a smash and the marketing
plan was, ‘Lets put the single out, make a
video, and see what happens.’

“If an artist is signed undler the auspices
of a deal that's constructed in the way that
it's like, ‘Look, this is an artist that wc
believe in long-term. They're going to grow
over the course of time. And the first recore
that they make for us will not be the same
as the third record.” 1t's just like getting inta
a relationship. If you expect to go all the
way on the first night and don’t get any, you
might not call back the second night.”

Talent Search

"1 look for an emotional response for
mvself when [ see or hear the music. | don't
look for a good-looking lead singer, | don't
look for a rhythm section that lays a great
foundation, | don’t look for lyrics that |
haven't heard before. |ook for, ‘Do I like it
and would | buy it/

"It comes in various different ways, but
it's not nearly as complicated as many peo-
ple think it is. Every A&R person has their
own network. Some networks are more

MUSIC CONNECTION JANUARY 6-JANUARY 19, 1997

extensive than others. You are constantly
talking to people because the right people
in this business are constantly promoting
good music. That's what we got into it for.
We love good music. Many of us talk about
hands that are on major labels that we did
not sign just as much as the bands that we
have. You like it. You're willing to listen and
keep all eyes open out in the street-—and
that street runs from  Santa  Monica
Boulevard to Greenwich Village.

“If the record and the band is good, there
are so many A&R people out there doing it,
they will be found. We're tripping over our-
selves as it is. For [artists] to put a neon sign
on themselves, and do a big mailing, and
work the city-—it can happen—but you're
going to command much more respect it
you intend on doing this on your own with
or without a major label. Let it come to
them naturally. |Artists] should be selling it
to the fans.”

1996 Rating and 1997 Hopes

“I think 1996 was a transition year—from
bands being signed that had potential to
bands being signed that were great. | think
that you're going to see A&R statfs being
much more critical of acts that they're look-
ing at and demand much more before they
sign them; in terms of having a base and
having more songs. I'm looking forward to
1997 as being the time where a few true
artists break through as opposed to a cou-
ple of great songs being on the radio.”

Describe Your Dream Record Label

“I would hire seven key executives, base
the label in Boulder, Colorado, and do a
direct mailing of a cassette sampler to every
record-buying person between the ages of
16 and 32. [ would hire seven people in the
industry who [ fully respect. We'd all sit in
Boulder, we'd drink a lot of beer, come up
with a great marketing plan, and go door-
to-door to people who love music, and play
them our stuft.”

Lonn Friend

VP, A&R, West Coast
Arista Records
310-789-3900

“In my recent A&R history, which encom-
passes the last two years, 1 have seen a dras-
tic concentration of marketing attention
paid to the A&R process, rather than just
evaluating a new artist based upon their
organic talent or their star appeal or the
power of their material.

"The big picture, at least in the case of
my company, is looked at from the stand-
point of not only ‘'why do we sign this
artist,” but also, ‘how do we get this artist to
the people?” In that case, there is a tremen-
dous amount of attention paid to marketing

and imaging.

"1 think what’s unique about A&R, is that
it encompasses so many aspects and so
many skills of the entertainment and music
field. A&R is about the nurturing of an
artist. The development of an artist from a
position of almost complete naiveté to be-
ing onstage in front of an arena crowd and
competing with stars of their genre.”

Label Patience

"What dictates the patience of a record
company in this day and age, is the size of
the deal that brings an artist to a label. We
have situations transpiring in the mid-
Nineties where baby bands based upon an
industry buzz or a reactive single are get-
ting front-loaded, mega-dollar record deals
which can only inhibit a record company’s
patience in the long-term regarding market-
ing and development dollars.

“The best example is Hootie & The
Blowfish, where the entire deal was done
for under $100,000. The band had devel-
oped its own base regionally over a six or
seven year period, therefore when the
record started to react in certain cities,
there were no qualms about {putting| the
development and tour support and promo-
tional money behind them.

"Conversely, you have acts that have
been signed for a hali-million-to-a-million
dollars that had no fan base, and are simply
going off a couple of reactive songs on the
demo 1ape. You have to put yourself in the
position of, ‘i we've got this front-loaded
investment from the get-go, what happens
after the first single doesn’t happen and the
first video doesn’t get plaved on MTV. What
do we do next?” Are you going to go to the
well for another half-million to make
another video, promote another single and
keep the band out on the road?

“It’s a very expensive proposition. It's like
a double-edged sword. Paying more money
already puts the band in a difficult position
Every dollar vou spend above and beyonc
what a normal record deal is cuts the
patience level of that company when you're
looking down the road at a record that
doesn’t happen out of the hox.

“On some labels—oespecially labels with
big rosters like MCA, Atlantic and Warner
Brothers—there are acts who may not see a
second record hecause the attention might
be going someplace else real fast. If you're
a baby band at the Work Group right now,
I feel sorry for you because Fiona Apple is
all anybody cares about. There's a window
of opportunity to break her and that's a
label that must establish itself. They have a
band called Elephant Ride there, but you
wouldn’t know that the record was even
released. That's unfortunate, but it actually
makes sense, the way the record business
is. It's hard to tell an artist that, but you can't
break everything.”

Talent Search

“1 look for originality. | dash away from
the derivative as fast as | can. We also look
for some kind of a charisma and star appeal
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in the band members, especially the front
person. That's pretty much [Arista Presi-
dent] Clive Davis’ criteria. It's been his cri-
teria for his entire carcer, which has been a
very successful one. So he imparts that to
his A&R staff. To a certain degree, it's al-
ways made sense. If there is no star
appeal—if a live performance falls flat,
then you have to really have great songs
and sell that band on the radio.

“If the band maybe doesn’t have the
material, but you have a strong, charismat-
ic, unique front person, then the material
can be developed later. If you have every-
thing, like Eddie Vedder or Chris Cornell or
Trent Reznor, then you've found the gift and
you're lucky.

"My office gets a tremendous amount of
material. I've always been a very visible
person in this industry. So when | came to
this label, people knew where to find me. !
have a great staff of A&R people that scout
and hit the streets for me. It comes from
either my relationships with managers,
lawyers, club owners, whoever. My materi-
al comes from all kinds of places and we
try to evaluate it as a staff because | have no
arrogance about knowing what, from
moment to moment, falls into the pocket of
marketable music.

“It’s really important that you have some
kind of connection to the people who sit in
the decision-making seats in the record
companies. The packages that come from
nowhere, often go back to nowhere. There

is just too much to pay attention to. You
need somebody to shepherd your material
into a record label or into somebody who
can take it to a record label. There isn't real-
ly a given set of rules on how something
will eventually get into my tape deck
there’s no science to that. But, it helps if
you have somehody who has an ‘in.” just
sending in an unsolicited package will
often garner no response.”

1996 Rating and 1997 Hopes

"As a fan, 1996 was a very exciting year
for several reasons. One was that | got to
see Kiss in makeup seven times. Having
known the band—Gene [Simmons] and
Paul [Stanley]—for so many years, but not
having been part of the ‘makeup years,’ it
was really fun to be out in the circus and to
see the true escapism of rock & roll brought
to its pinnacle again. | thought that was the
most fun show | saw all year.

“Some other significant artists of the year
for me were No Doubt, because | think
Gwen [Stefani] is a superstar and | really
love seeing an artist that has complete con-
trol of her craft and her audience. I thought
Rage Against The Machine made a terrific
follow-up record, Stone Temple Pilots made
a really good follow-up record, and | love
the Soundgarden record. To me, ‘96 was a
healthy period.

“In 97, I'm looking forward to making
another Bogmen record, which | think will
blow people’s minds because they’re an

absolutely unique band. I'm speaking self-
ishly—I think Nerf Herders is going to go
far beyond their current single, "Van Halen,
because there are a couple other tracks on
the record which are even more spectacu-
lar.

"I would like to see the Gigolo Aunts get
adeal in '97. I would like to see the eels get
into the other seven or eight great songs on
that record which nobody’s gotten to yet.
That's one of my favorite albums of the year.

”I think "97 is going to be a really inter-
esting year hecause MTV is really going to
go back to a more mainstream approach.
They aren’t going to be so coastal—New
York/Los Angeles—alternative-hip in their
marketing and imaging of new acts. We
need to start going back to guitar-driven
music, to powerful vocals. | think that's
what’s important—getting back to the
roots.”

Describe Your Dream Record Label

"We would build the way R.E.M. and U2
built in the Eighties. That’s the way | proba-
bly would do it. And, if you catch a hit,
because it happens, then that would be
gravy on the mashed potatoes.

“I would have a great staff of individuals
for whom the bottom line was not power
and greed and politics and Soundscan, but
the bottom line [would be] developing
careers, believing in the music, keeping the
industry vital, creative, exciting, fun and
decadent-—all the good things.”
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Artist Development vs. Marketing Skills

“I would say it’s a combination of both. |
don’t think it's shiited. | think marketing
skills for A&R people have become more
and more of a necessity with radio promo-
tion. | think A&R skills have to encompass
the whole industry now, as opposed to just
fincling and developing talent. [ think that
sums it up. I'm finding that A&R encom-
passes so much more than it used to do in
the old days.”

Label Patience

“[The patience of labels is| pretty much
zero. But you do always find the odd case
where a band has been at a label for a
length of time and then, suddenly, the
development pays off.

“I think more and more, timing is every-
thing in this business. There are always
exceptions, but as a general statement, yes,
an artist has to make a significant impact
with the first record.”
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Talent Search

“First of all, [} look for] the songs or the
music. Then the image is extremely impor-
tant. Here, at Interscope, we tend to want to
find bands that have a great sense of them-
selves and who their audience is, as
opposed to finding bands and trying to
develop their audience along with develop-
ing the band—to me that's always a danger.

“[Tips| come from a phenomenal amount
of sources. It could either be a tape that’s
sent in, or we go on a trip and find bands,
or we're told about it through management
or through attorneys, through friends of
friends, through the Internet, and also
through sales figures. Sometimes vou’ll find
a band that’s been encamped in a city in
middle America who has their CD in the
marketplace selling remarkably well.

“The notion that a band has to move to
cither New York or LA, in order to get
signed is kind of outdated now. A&R peo-
ple, 1 would think, would prefer bands to
develop themselves in their cities, in the
area that they grew up in, or whatever, and
develop a story. A&R and record labels love
a story associated with an artist or with a
band.

“IMailing demo packages] could be the
first port of call to get the interest of the
A&R person going. Sometimes the pack-
ages can be too elaborate. All this stuff
tends to get a bit overblown. Basically, a
couple of songs on a tape can be enough to
get your interest peaked.”

1996 Rating and 1997 Hopes

"On a personal note, I'm extremely
ecstatic about 1996, because a little bit of
what we're talking about came to fruition,
which was artist development on a band
called No Doubt, that I signed to Interscope
and finally hit a home run. We had the
band signed in 1992, put their first record
out in September of that year, and spent the
next two or three years developing the next
record and developing their fan base.

“1 always felt that the band, musically,
was extremely strong and that the lead
singer, Gwen Stefani was a knockout star. A
fot of what we do in this business is a phe-
nomenal amount of luck. They just hap-
pened to be, at the end of “95 and 96, in
the right place at the right time. If that
record had come out any sooner or even
later probably, it may not have had the
impact it had. It certainly had a tremendous
impact. [In ‘97 | hope tol find another one!”

Describe Your Dream Record Label

“I would probably try to do more realis-
tic deals, so that it allows for artist develop-
ment. So much of what we do is chasing
the flavor-of-the-month, and the deals get
extremely expensive. Then the expectations
become extremely high, which ultimately is
detrimental to the artist. Some of these
artists are signed way too early for way too
much money. For the majority of them, it
fails. It's unfortunate, because there’s tre-
mendous talent out there.” M
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CALL FOR PRICE LIST! (800) 247-8606 (CA) - (800) 433-4271 (National) - (818) 980-6700 - (818) 508-TAPE (FAX)
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Hot Chicken Stew
Contact: Artist kot Line
619-224-5082
Seeking: Label/Distributicn Deal
Type of music: Blues/Rock

Vince James
Contact: Artist Hot Line

818-346-8249
Seeking: Label/Publishing Deal
Type of music: Country

Shakeh
Contact: Pres Pak PR
310-532-9448
Seeking: Label Deal
Type of music: Alt. Pop

Lisaband
Contact: Artist Hot Line
413-585-9491

Seeking: Label Deal
Type of music: Triple A

DEMO CRITIQUES

Musicianship..........cccoooieeld

000000000

Comments: Not unlike the Fabu-
lous Thunderbirds, this unit fea-
tures some deep-throated vocals
and a tight-as-a-glove band. This is
crowd-pleasing barroom rock, and
while they're a cut above most
groups at that level, they could still
use a little more creativity and orig-
inality. Those factors could help
them secure label attention.

Production...........ccccooniild (5
LYFICS .o @
MUSIC.......ocooiii (5]
VOCAIS oo '4)
MUSICIaNShIP.....ovvevererrirnnen! (5)

0000500000

Comments: This versatile talent
has come up with a country demo
(working with local studio ace
Marty Rifkin) that demonstrates
quality songwriting, with lyrics
being his strong suit. However, his
vocals are very average, leading
us to believe that James shouid be
pursuing a writing career, rather
than one as an artist.

Production...............cc.cocooul. @
LYFiCS. .o @
MUSIC........oooii Q
VOCAIS oo '5)
Musicianship..........ccooel @

0000500000

Comments: Shakeh doesn't seem
to have that intangible vocal guali-
ty that captivates the listener.
Along the same line, she shows
some nice songwriting qualities,
but her whole musical style is a bit
too scattered. She is in need of a
producer who can not only sharp-
en her strengths, but also soften
her weaknesses.

Production..............ccoevvenne (5]
LYFICS oo 4]
MUSIC...coovvoeoereeer e (4)
VOCAIS ..o (4]
Musicianship..........ccconld 0

000000000

Comments: Lisa Palumbo walks
on musical ground inhabited by
Suzanne Vega one minute, and
Throwing Muses' Kristen Hersh
the next. This lack of direction, and
her thin vocals failed to capture the
attention of our committee. The
songs are also inconsistent, and
that's a serious matter that needs
to be addressed.
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Kristina Isaac
Contact: saac Osiris Music
213-661-1808
Seeking: Label Deal
Type of music: R&B/Pop

Wadk The Talk
Contact: Artist Ho: Line

908-297-6856
Seeking: Label/Distribution Deal
Type of music: Hard Rock

Your God Rules
Contact: Amaranth Entertainment
213-467-8803
Seeking: Domestic Label Deal

Type of music: Alt. Rock

0000500000

Comments: With her smooth,
deep vocals, Isaac has a voice for
success. Unfortunately, she's play-
ing it much too safe. She needs to
spread her wings and allow her
talents to soar. This demo sounds
too thought out and much too pre-
dictable to secure industry atten-
tion. Cut loose with your talents
and welcome the challenge.

Production......................... (5]
LYFICS cooovvoeeeeeee e (4]
MUSIC ... 15)
VOCAIS ..o (5]
MUSICIANSNIP.....ovvevereicrn) (6]

08000H0000D

Comments: These songs sound
as if they were pulled from a heavy
metal time capsule (circa 1975-
80). This band clearly doesn't have
a grasp of contemporary rock. The
heavy echo on the vocals certainly
doesn't help matters. The ballad
showed nice writing chops, but the
other tunes were only helped by
the talented musicianship.

000HOOVOOY

Comments: While this local quar-
tet has their self-titted debut com-
ing out in Europe (on Revolver Re-
cords), sealing a dometic deal is
not such a sure thing. The lyrics
show some thought, but they're not
expressed effectively, and the
vocals and music are all rather
ordinary. This promising band
needs to address these issues.

SUBMISSION GUIDELINES

Send package to: Demo Critiques ¢/o Music Connection, 4731 Laurel Cyn. Blvd.,
N. Hollywood, CA 91607. Ail submissions should include the following four items:
1. Cassette tape with no more than three songs

2. Unscreened black & white photograph (no larger than 8x10)

3. Brief hiography with a contact name and phone number

4. Lyric sheet

Send us the identical package you plan to send out to the A&R community, man-
agement companies, publishers and attorneys. All of your packages are selected
at random and reviewed by an executive committee. Packages are not selected
in advance, but rather, at the very time they are to be critiqued for a given issue.
All submissions become the property of Music Connection and will not be
returned. Because of the tremendous amount of packages we receive, we unfor-
tunately cannot guarantee that each and every demo tape or CD will be reviewed.
Submissions for Disc Reviews should also be sent to the same address. If you
are submi®ting an indie CD for review, please let us know how one can purchase
your product so we can pass that important information on to our readers. Dnce
again, we cannot guarantee that every submission will be reviewed.
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Paolo with his label chief Carlos Santana

At Spaceland recently, | caught
a set by Daddy Longhead. This
trio features one of the members of
the Butthole Surfers on bass, and
plays heavy metal music that owes
a large debt to the arena rock
bands of the Seventies and Eight-
ies. It was almost as if AC/DC or
Def Leppard had entered the club.

A recent pop music night at the
Martini Lounge showcased some
very good local bands, including
the smooth and dynamic vocal har-
monies of Twenty Cent Crush, the
slightly off-center pop sound of
Baby Lemonade and the well
crafted pop and alternative blend
of the Andersons.

Another local band, Don’t Ask,
has been in the studio with produc-
er and scenester Geza X and has
produced some fine material as a
result. Look forward to a CD from
them in the new year.

I've been catching up on some
of my CD listening recently. One
definite winner is Mystic Man by
Paolo, which is available on Guts
& Grace Music, the label started
by Carlos Santana. The release
features guests such as Santana

Daddy Longhead
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and Miles Davis. A very moody
and introspective album.

Some of the best heavy music
I've heard in quite a while comes
courtesy of Fierce Records, with
an album by Dearly Beheaded,
called Temptation. Very original
and innovative.

Speaking of original and innova-
tive, all you rock en Espanol fans
out there will want to check out E/
Equilibrio De Los Jaguares, by
Los Jaguares. This album con-
tains some brilliant songwriting
and touching melodies. The lyrics
could be in any language, as the
music speaks clearly what song-
writer Saul Hernandez is trying to
say. This BMG release was pro-
duced in part by Don Was.

Also, two new releases by Win-
ner Records, both of which fea-
ture unreleased material from the
Paul Butterfield Blues Band in
Sixties live settings. Strawberry
Jam was recorded live between
1966 and 1968, while East-West
Live is comprised of three live ver-
sions of the famous title track from
the Butterfield Blues Band’s sec-
ond album. The material is cour-
tesy of Mark Naftalin, who was a
member of the blues-rock group.

Another release worthy of notice
is the Guy Forsyth Band’s Nee-
dle Gun on Antone’s. A very cool
blend of blues and rock along with
many other influences. Definitely a
band to keep your eye on. For you
heavy guitar hounds, check out
¥Yngwie Malmsteen’s Inspiration
on Foundation Records, which
has some great new material on it.

Finally, there’s Jerry Giddens’
Walking Wounded (Cuts 1986-
1994) on Sputnik Records. This
compilation contains tracks from
six different albums that Giddens
and his band, Walking Wounded,
cut over the years. Some of this
material is very hard to find, so this
collection really fills a void. For
those of you who know about Gid-
dens, this should be a treat, and for
those of you who don’t know about
him, shame on you.—Jon Pepper

As a new year begins,
it seems like the right
time to take a moment to
acknowledge the people
and the venues who
actually support the
C&W and roots music
community here in L.A.
like Charlie & Shanty-
town Productions,
Steve Zepeda, Vince
Jordan, Wendall Wil-
liams and Deb &
Robbie Randall.

Obviously, Jacks
Sugar Shack gets a
big thumbs up, as
Hollywood’s favorite
and only true honky
tonk. Also, kudos
go out to the Alligator
Lounge and the Ash
Grove in Santa Moni-
ca. All these clubs
deserve our thanks.
Down south there are
a couple of places like the Foot-
hill, the Blue Cafe and Linda’s
Doll Hut, who have made contri-
butions and are also polite to the
press, as well as the players.
Thanks to you all.

And before we move on, it's
important to note that Linda Jemi-
son of the Hut continued to turn
weekends in December into chari-
ty events at her club, something
she has done for the past fourteen
years. She helps out the Ameri-
can Red Cross, the Orange-
wood Children’s Home and the
Orange Country Food Bank. If
you haven't been out there, now's
the time. Linda can be reached at
714-879-8699.

On the writing front, there are a
couple of books you might be
interested in looking for. For the
cook, there is the new Thread-
gill's-The Cookbook by the Aus-
tin landmark’s proprietor, Eddie
Wilson. With a foreword by Jim-
mie Dale Gilmore, this is perfect
for the wanna-be Southern chef.
Another book 1 highly recommend
is by Jim Dawson and Spencer
Leigh, entitled Memories Of Bud-
dy Holly. In addition to some
never-before-published-photos,
this tome includes Holly memories
from the likes of Paul McCartney,
the late Stevie Ray Vaughan,
James Intveld and Rosie Flores.
Scholar Ronnie Pugh’s new bio,
Ernest Tubb: The Texas Trouba-
dour, is a must-have for serious
C&W aficionados.

Also, be sure to see the Mira-
max film Sling Blade. Dwight
Yoakam, the actor, would earn an
Oscar if the entertainment industry
ran on talent alone. His perfor-
mance as the evil boyfriend from
hell is too realistic for those who
have lived through just such a situ-
ation. An amazing movie.

The new year looks promising.
Two of the top talents in Los Ange-
les will release new projects. Bar-
ry Holdship’s The Jesse Garron

Jemison

Project has already caused a stir
in Nashville. Roots rock royaity,
Holdship adds new dimensions to
his music with his first CD. Call
213-463-2453 to find out how to
get a copy. Neil Mooney (aka
Florida Slim) has a solo CD under
his own name about to be re-
leased. Like Holdship, Mooney has
one foot in the traditional C&W
world and another in roots rock
heaven. Ranch Dressing is the
title. Call 213-662-5730. Both art-
ists are Elvis acolytes who have
taken the King’s lessons to heart.

Speaking of our King, his birth-
day is January 8 (he would be 62).
There will no doubt be musical cel-
ebrations, and somewhere Cody
Bryant will be doing his bluegrass
version of “Viva Las Vegas.”
There is also the Midtown Cafe in
Long Beach, which celebrates
Elvis every day of the year. Locat-
ed at 1923 E. Broadway, and open
for breakfast and lunch, this is one
cool spot. Call 310-4-ELVIS-1.

A few weeks back we forgot to
include Skip Edwards as part of
the hot band backing Kathy Rob-
ertson. We apologize. Skip is one
of the greatest keyboard masters
anywhere, and a fine man!

—Jana Pendragon
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Four colorful singers recently
appeared in Los Angeles. Qwest
recording artist Ernestine Ander-
son was accompanied by a tight
trio comprised of pianist George
Gaffney, bassist Andy Simpkins
and drummer Paul Kreibich at the
Jazz Bakery. Anderson was in top
form on a very expressive version
of “When | Fall In Love” (during
which she very effectively sang far
behind the beat), “Only Trust Your
Heart” and a slow and sassy
“Since | Fell For You.” She also wel-
comed guest singers Barbara
Morrison (on a definitive “Don’t
Make Your Move Too Soon") and
Ernie Andrews, smoothly inte-
grating them into her show. Ander-
son literally did not want to quit
singing when the set ended, so
she greatly extended her perfor-
mance with quite a few encores for
the appreciative crowd.

When it comes to singing jazz
from the Twenties and Thirties, Ba-
nu Gibson (who, unlike most other
vocalists in the genre, has a flexi-
ble, well-trained and beautiful
voice) has no real competition.
Performing with her sextet, the
New Orleans Hot Jazz Orches-
tra, before a large crowd at the
Cinegrill, Gibson swung with en-
thusiasm on such vintage material
as “Love Is Good For Anything
That Ails You," a hard-driving “The
Way You Look Tonight,” “Why Was |
Born,” a heated “It's Too Hot For
Words" and “I Got Rhythm,” among
many others. She switched to
rhythm banjo for the occasional
instrumentals, and always let her
talented band (which features four
brilliant soloists) stretch out. Clas-
sic jazz fans are advised to check
out Gibson's exciting records
(available from PO. Box 15851,
New Orleans, LA

70175).
Guitarist-vocal-
ist John Piz-

zarelli and his re-
gular band were
at the Jazz Bak-
ery not too long
ago. The trio,
which consists of
Pizzarelli, pianist
Ray Kennedy
(who showcased
on an impressive
version of “Hon-
eysuckle Rose")
and bassist Mar-
tin Pizzarelli, fea-
tures its leader's
personable sing-
ing style—which
has improved
over the past few
years. The band
was well rehears-
ed, yet loose, and
their brand of
small-group
swing (obviously
influenced by Nat
King Cole's Trio,
without being a

John Pizzarelli

Ernéstme Anderéoh"

copy) was fiashy, yet coherent.
Highlights included “Avalon.” “Sle-
igh Ride" (from Pizzarelli's recent
Christmas album for RCA), “It's
Only A Paper Moon™ and “Little
Girl." Fun music.

At Catalina’s, Tracy Todd, who
is obviously a fine cabaret-styled
singer, was sometimes slightly
overshadowed by her impressive
array of sidemen: a stage full of
talent that inciuded pianist Alan
Pasqua (a potential g-eat who
was in very creative ‘orm), bassist
Dave Carpenter, drummer Peter
Erskine, saxophonist Bob Shep-
pard and trumpeter Steve Huff-
steter.

Todd, who has an appealing
voice with rcots that sound as if
her main experience was in the
folk/pop world, was clearly delignt-
ed to be performing with such top
notch ‘azz players. Hopefully, she
will continue her career in a jazz
direction, and really start imgrovis-
ing in tne future. —Scott Yanow
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Acclaimed song-
writer/producer
Jimmy Jam has
been appointed to
the Board of Direc-
tors of ASCAP, (the
American Society
of Composers, Au-
thors & Publish-
ers). Along with his
longtime collabora-
tor Terry Lewis,
Jam has written and
produced material
for a multitude of
major recording art-
ists and superstars.
Known as one of the
most prolific musi-
cians, songwriters
and producers in
the music industry
over the years, Jam
has worked with the
likes of Janet and
Michael Jackson,
Luther Vandross,
Boyz Il Men, Gla-
dys Knight, Geo-

rge Michael and
New Edition.
Music  industry

executives are be-

ing solicited to attend the fourth
African-African-American Sum-
mit, which is scheduled to :ake
place in Harare, Zimbabwe from
July 20-26th.

The purpose of the meeting is ta
stimulate economic development
in Africa, especially among Afr-
ican-American investors. Headed
by U.S. businessman and minister
Rev. Leon Sullivan, the event is
expected to draw a wide cross
section of African-American pro-
fessionals, who will be entertained
by various American and African
artists. For additional information,
contact Hammond Entertain-
ment at 213-937-7821.

Spiral Media, Inc. has officially
launched a new on-line hip-hop
culture publication called THUN-
DAGROUND. Published on the
first Monday of each month, the
site includes interactive features
and editorials on all aspects of the
hip-hop world, from graffiti to
music and politics. Utilizing the
capabilities of the medium, THUN-
DAGROUND offers content that
goes beyond the written word and
be-comes an experience unte
itself. Various features of the new
service include a record review
section (Sound Check), an inter-
active graffiti gallery (Bomb
Drop), as well as Chat and Feed-
back areas. Those looking for
THUNDAGROUND can find it at:
http:// www.thundaground.com.

Grapevine: QDIll is quite popu-
lar these days, with two songs on
the hit album from Westside Con-
nection and the new 2Pac single,
“To Live And Die In L.A.." from the
Makaveli release. Look for this ta.-
ented producer to also have tracks
on the next solo projects from Ice

Jimmy Jam and Marilyn Bergman

Cube and Mack 10.

Be on the lookout for something
new from PMP/Loud/RCA artist
Adriana Evans. Her brand of
soothing, sexy music blending with
the sounds of R&B, funk, hip-hop
and jazz is top-notch.

You should also pay special
attention to a new upcoming re-
lease from MCA artist Rahsaan
Patterson, whosz2 innovative style
has people already calling him the
“fechnician of soul.”

Another delightful project is the
new compilation Nuyorican Soul,
which mixes salsa, jazz, R&B and
disco with house to create true
world music.

Finally, do yourself a big favor by
checking out the celestial sounds
of Inger Reid, whose seif-titied
recording debut is now available
cn Eddie Pugh’s God's Turn/
Eternal Records.

—Gil Robertson

Inger Reid



MUSIC
ATTORNEY
Demo shopping
Contract Negotiations
Business Management
William W. Blackwell
Atorney atl Law

(310) 286-1790

Cocondl Jeasyen

8117 Sunset Bl., Hollywood, CA 90046
Seeks Acoustic (& Light Electric) Artists
To Perform at our New Downstairs
"CROOKED BAR"

F

Open Mic Talent Showcase Every
Monday!
Sign-up 6:30 or
call Dawn at SHB) 353-6241
For Upstairs Rock Bookings:
Len a%an & Audreg Marpol
&13) 654-4887
on-Fri 2-8 PM

Robert P. Richleigh

LONG HAIR

Specialists
LONG SENSUOUS HAIR FOR
TODAY'S WOMAN
Open
Tuesday through Saturday
Late Appts.
Tuesdays & Thursdays
2513 E. Colorado Bivd.
Pasadena CA. 91107
818.795.1272

RECORD INDUSTRY
REPRESENTATIVE

(AWARDEO MANY GOLD/PLATINUM
RECOROS

Professional Record Company Executive
P R
;; 1 :'4| ! E

1) We can get you a record deal.
2) We'll start your new record label
with distribution
3) We'll promote and market product to radio
stations and record stares.

2134610757

* ATTENTION *
UNSIGNED
ARTISTS

INDY LABEL &
MUSIC PUBLISHER

S Acts O Bands O Artists O

Songwriters O
Must Be:
v ORIGINAL

v AGGRESSIVE/ INTELLIGENT

v COMMITTED
To be considered, send demo {1-3 songs
max), press kit & contact info to:

RODELL RECORDS, INC.
P.O. Box 23457-MC,
Hollywood, CA 90093
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Powerslide: A band that could be looking at a bright future.

Powerslide
Martini Lounge
Hollywood

Contact: Michael Davenport: 213-
882-6799

The Players: Marc Danzeisen,
vocals, guitars; Chris Skane, gui-
tars, vocals; Mark Comstock, bass,
vocals; Time, drums.

Material .. .

VOCAIS ..o (6]
Musicianship ... (7]
Performance ..o, (8]

000000HOOD

There is a growing pop move-
ment among our local bands and
Powerslide is one of the new
breed. Perhaps it would be best to
call it alternative pop, as it is pop
fitered through the alternative
music of the past 20 years.

Powerslide takes to this material
with ease and grace. While they
may not be the best musicians out
there, they play with a verve and
energy that makes up for those lit-
tle mistakes. The material is also
not the best, but it is better than a
lot of the drivel you hear out there.

With some fine tuning this is a
band that could be looking at a
bright future. Marc Danzeisen
writes or co-writes most of this
band’'s material, and while it has all
the right pop hooks and very allur-
ing musica! sounds, the lyrics
sometimes fall a little flat. But this
is not a huge problem.

Danzeisen is a good frontman,
who even at the hour of 1:15 a.m.
managed tc work the crowd up,
and that can be a hard thing to do.
With songs like "Prima Donna” and
“Liars,” this band ranges the border
between pop and alternative. Both
Danzeisen and Chris Skane are
very good guitar players and show
off their crispy licks on this well
crafted music.

The vocal harmonies, which in a
band like this can make or break it,
work very well. Danzeisen has a
strong lead voice and Skane and
Mark Comstock provide good

backing vocals. Comstock always
lays down a fine bass line and the
drumming of Time is very good
with flares that really highlight the
melody.

The one song that really stood
out and showed everything that
this band could be is “Enough
About You." This song not only has
tasty lyrics and good music, but
driving rhythm and a poppy refrain
that you will still be whistling the
next day. If all of their music was
like this one song, this would be
one of the top pop bands around.

As it sits, this is a band that
could use some work, but does not
have any problems that really can't
be overcome. They also show the
promise of what lies beneath the
surface. —dJon Pepper

The Fixx

House of Blues
West Hollywood

Contact: Carol Kaye, Kayos Pro-
ductions, Inc.: 212-645-9178

The Players: Cy Curnin, vocals,
guitar; Jamie West-Oram, guitar;
Rupert Greenall, keyboards. Chris
Tait, bass; Adam Woods, drums.

MUSiCianShip _..................... 9]
Performance ... (7)

000000HOO D

Techno-pop pioneers the Fixx
brought new wave back at the
House of Blues for a night. They
are currently on a limited tour of
the U.S. (California and the East
Coast) to polish up some new
material from their latest studio
release, Happy Landings.

The band faithfully revived their
surprising number of hits—you
don't realize how many until
they're played back-to-back in a
one hour set—interspersed with
material from the new CD.

Four songs deep into their set,
the Fixx began what the crowd
was waiting for, as the clock was

turned back to 1982 and most
everyone there could sing the
refrains. “One Thing Leads to
Another” got the crowd’s attention.
That was followed by other Top 40
pop nuggets “Stand Or Fall
“Deeper And Deeper,” "Red Skies
At Night” and "Saved by Zero.”

As far as their new stuff, the
beautiful, lilting Bowiesque title
track of their new album features
acoustic guitar, and the entire
vocal range that Curnin possess-
es. The rest of the new material
that they played was nowhere near
as memorable as the hits from
their past life.

The lineup is the original one,
with the exception of touring
bassist Chris Tait. The skill of the
musicians was technically superb,
which is to be expected—they’'ve
been playing some of these songs
for fifteen years.

Frontman Cy Curnin did his job
well, with the poise that only an
older, seasoned performer can
command. At 39, Curnin is still a
blond babe in tight pants and a flu-
orescent orange shirt. His slinky
pelvic thrusting was endearing in a
geeky sort of way. Vocally, he was
doing his best Roger Daltrey imita-
tion, although the wear and tear of
touring showed through a bit.

Guitarist Jamie West-Oram def-
initely played some tasty licks, but
again, it was nothing that veered
from their studio work. Drummer
Adam Woods and newcomer bas-
sist Tait were especially right on,
but at least a little sense of impro-
visation would have helped make
the set more interesting.

Their lyrics tend toward the
abstract, but one doesn't go to a
Fixx concert to be moved by per-
sonal, insightful lyrics. Rather, the
Fixx are masters of keyboard-dri-
ven, hooky pop songs, and they
gave the audience what they came
for: a note-for-note recital of their
biggest hits.

This was their major drawback,
as well as their major draw. It re-
mains to be seen, but from the dis-
traction apparent in the crowd dur-
ing the new material, | would say
that things don't look too promis-
ing. —Amy DeZellar

The Fixx: Bringin‘g new wave bhack
at the House Of Blues.
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Ras Daveed &

Providence
The Troubadour
West Hollywood

Contact: Greg Henderson: 213-
654-7419

The Players: Ras Daveed, vocals;
Shmuel Levy, guitar, vocals; Jimmy

Mahlis, guitar; Mike Elizondo,
bass; Trevor Lawrence, Jr., drums.
Material ... O
Vocals ... ()
Musicianship . ... O
Performance ................o....... o

00000000HY

Ras Daveed & Providence is
one of the best bands that this
reviewer has seen in a long time.
The music that this band plays
entails reggae, trance music, mys-
tical Jewish references, rock music
and many other trings. This is a
band that has to be seen to be
bel.eved.

Ras Daveed is both the lead
singer for the banc and the main
songwriter. The music that 7e has
written sweeps up into your heart
and takes you to places that can
only be dreamed of ir neavy med-
itation. This music is hypnotic, and
yet engaging at the same time. It
can beguile you anc send you on a
new journey all at the same time.

It is evident frcm the perfor-
mance of this music that it means
a great deal to these musicians.
Daveed sings with great emotion,
pouring forth his heart with every
chorus and allowing his emotions
to infuse the music with even fur-
ther feeling.

Shmuel Levy is the perfect gui-
tar counterpoint to Daveed's hyp-
notic voice. His guitar can be
slashing and then turns around
and gently caresses a melody in
the next bar. Levy's interplay with
Jimmy Mahlis also adds a lot to the
group. These two guitar players
seem to know where the other is
going before he gets there.

Ras Daveed & P‘rovidence: A band that has to be seen to be hélieved.

i

Mike Eiizondo on bass and
“rever Lawrence, Jr. on druris are
alsc very important parts cf this
group. Lawrence creates whole
new air-ospheres with his sensi-
tive drumming and Elizondo wincs
his sensuous bass around the
melody and keeps it company.

Cn top of all of this, this is one of
the most powerful groups on the
stage. Both Daveed and Levy are
Hasidic Jews and this culiure has
obviously influencea their music,
but the influences are more
civerse than just that. Even the
Grateful Dead have added some-
thing to the music of Ras Daveed
& Provicence.

This s powerful music present-
ed by a top-notch group. This is a
group tnat gives live performances
that are the stuif legends are made
of. Check thern out before they out-
grow the club scene.

—dJon Pepper

Sick Green Heart
Spaceland
Siiveriake

Contact: Keith Morris: 213-413-
2802

The Plavers: Bryan Srnall, vocals,
guitars; dmmy James, guizar: Ric-
hard Ray, bass, vocals; Dino,
drums.

pros
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Musicianship
Performance
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Sick Green Heart has evolved
out of another band called the
Hangmen. These guys play some
very hard alternative music with
some dynamite guitar solos thrown
n for good measure. This tasty
outfit provides a lot of bang for
your buck with very little letdown.

First off, the music that this
nand plays is very well written, in
fact probably better written than
most music in this genre. The lyrics
speak to the frustration and ups-
and-downs of everyday life.

Bryan Small handles the vocals
very well, with mostly clear dicta-
tion and heartfelt emotion, and the
music is powerful with some great
guitar playing by Jimmy James.
His solos are one of the highpoints
of the show. In fact, when James
steps out front, the rest of the band
seems to fade into the back-
ground.

Along with James' sterling six-
string solos, vocalist Small also
plays a strong rhythm guitar, while
Richard Ray churns up the waters
with his electric bass, and Dino
anchors the beat effectively with
strong percussion.

At times, these four guys seem
to> be sloppy, but that is really a
cover, because if you listen closely
you soon realize that this band is
very well-rehearsed and has a
strong chemistry. This so-called
sloppiness is merely part of the
persona that they have adopted,
and it works really well.

This is a band of rebels, but they
are rebels with a cause—and a
good musical sense to boot. They
carry a lot of the power of the early
punk days without being anywhere
near as abrasive as some of those
bands were. Not that being abra-
sive was always a bad thing, but it
did tend to wear on the nerves af-
ter a while.

Sick Green Heart have made a
promising start and look like
they're ready to go. —Jon Pepper

| ) AT

Sick Green Heawt:A/ band ‘m\rebels, hu they are rebels with a ause—
and a geod musical sense to boot.

"] think they're gonna screw us!"'

Better call Bret Lewis

Bret D. Lewis
(Attoney-at-law)

(310) 5510186

Collect your Royalties!
Litigation and all Entertainment needs

SONGWRITERS
SUCGESS PLAN

a. Write cool songs
b. Make great records

¢. Earn lots of mone
ANY QUESTIONS?

ASK-A-PRO
The SGA Foundation Presents
Ask-A-Pro / Song Critique

Transition Music

Jauswy 15,7-9 pm, $10
213-462-1108

/31)\

CDs, Packaging
& Personalized
Christmas Cards

Meredith Day
Rep. By Cynthia Held
(213) 655 - 2979
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Panl

Norman

PHOTOGRAPHY

* Special Industry Rates
* CD’s, Band & Headshots

3103921421

'playlist.com
|
| Music/trade publication ‘

‘ for an alternative world

| http://www.playlist.com
1314.481.4711

MARKETING POWER!

To: Shop & Release Your CD
Get Distributed » On Air & In-Stores

Call The Pros: (818) 508-0060

KILLER MASTERS
& ACTS WANTED!

Label Looking For '97 Releases!
* Rock * Alternative * Pop * Dance
Send Tape: Box 973, N. Hol. CA 91603

LR
Live
The Club of Choice

for Local & National
Rock Bands

FREE
ADMISSION

FOR YOU AND YOUR
PARTY

W/AD UNTIL 01/19/97
(Weds. W/AD Free)
(Fri., Sat. W/AD Discount)

11700 VICTORY BLVD.

(AT LANKERSHIM)
No. Hollywood

wnre (818) 769-2220
sonanss (818) 769-2221
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Danny Blitz & The Jet-Age Hoods: A promising band with rockabitly overtones.

Danny Blitz & The

Jet-Age Hoods
The Whisky
West Hollywood

Contact: Artist Hotline: 310-960-
2020

The Players: Danny Blitz, guitar,
vocals: Scott May, guitar; Steve
O'Boyle, drums; Rick McClean,
bass, vocals; .

Material ..o 6]
Vocals ... 0
Musicianship ... (7]
Performance ..., (6)

000060HVOOL

Danny Blitz is one-part young
Elvis. one-part punk superstar,
and one-part overdone. He and his
band, the Jet-Age Hoods, can play
hard and fast with some good
rockabilly overtones, but the heart
and soul of the music appears to
be just slightly missing.

Blitz claims that the sangs he
writes are about Elvis or women
who wouldn’'t date him. While this
is not entirely true, perhaps Blitz
has caught himself up in his own
songwriting trap. At times the
music sounds limited and lifeless.
With some expanded boundaries,
this might loosen up a little bit.

Blitz and the Jet-Age Hoods can
certainly play, and that is one thing
that carries them. Blitz's vocals are
very solid with a clear and under-
standable dictation, and he also
plays some nice rhythrm guitar
counterpoint to Scott May's leads.

Underneath all this melody is
the rhythm section of McClean on
bass and O'Boyle on drums, both
of whom are spot on. McClean
plays a swinging bass that brings
back memories of the many great
rockabilly bassists. O’'Boyle taps
out the rhythms without intruding
on the melody or the vocais.

While the band has a good
chemistry, Blitz leaves a little
something to be desired as a front-
man. He does not have the charis-

ma of any of the big stars and his
between-song patter borders on
the banal at times. It might be bet-
ter if Blitz just let the music speak
for itself, because at times it
seems that he is getting in the way.

This band shows some promise
and maybe with some seasoning,
fhey might work out the kinks and
become a really great band. For
now, if you are hungry for a rocka-
billy-like sound and can't find a fix
anywhere else, Bltz and the Jet-
Age Hoods can provide some
relief. —Jon Pepper

Daniella
The Gardena Room
West Hollywood

Contact: Dave Simian, Simco &
Assoc.: 310-960-2020

The Players: Daniella, vocals; T-
Bird, keyboards; Tommy O., horns;
Bobby Breton, drums; Matt Mar-
tinez, bass; Tim Spohn, guitar.

Material ..., (6]
Vocals ..........ocivincnnin (8]
Musicianship ... . 7]
Performance . ... v (9]

0000600HOOD

This review beat can sometimes
get to be the same-old, same-old,

of Mae West.

Daniella: A pétite diva with the looks of Shirley Temple and the attitude

with various groups claiming to be
fresh and original. but who actual-
ly just rework old sounds and try to
pass them off as something new.

After seeing this replay time and
time again, a certain cynicism sets
in whenever you hear the same old
pitch regarding anybody doing
anything “new.” And so it was with
a fair dose of skepticism and cau-
tious curiosity that a performance
by Daniella featuring a form of
music called “acid jazz" was ap-
proached. As it turns out though, it
was one of the most unique perfor-
mances seen this year.

The petite diva. with the looks of
Shirley Temple and the attitude of
Mae West, offered up a show that
was refreshing. It quickly became
obvious that acid jazz had nothing
to do with acid in the LSD sense—
instead being a fusion of light pro-
gressive jazz, R&B funk and torch
swing that brought a Forties feel
into the Nineties, with attitude.

Dressed in a revealing slit-thigh
black gown, and her tightly curled
hair flowing over her bare shoul-
ders, Daniella projected a sensual-
ity sexier than the strip joints down
the street.

Her wvoice, although raw from
the Santa Ana Devil Winds blowing
in that evening, managed to main-
tain a range and composure that fit
the music perfecily. For all the talk
of her throat problems, there didn't
seem to be any significant loss in
her vocal power or inflections. The
range and style of her voice varied
from impromptu jazz-scatting in
the torchy registers of a Sarah
Vaughn to the sugar-sweet melo-
dies of a Connie Francis.

The material consisted of origi-
nal numbers written by Daniella,
as well as a few classic standards.
But it was her song, “Charm Me,”
that was downright HOT!

Daniella’s command over her
performance and connection with
the audience was impressive. The
only weakness is that some of her
songs go on a little too long. Her
song structures are strong enough
to support themselves without the
added licks.

If you're looking for some classy
adult entertainment, try Daniella
next time around.—Bernard Baur

fi+1
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astering Included

CD LABS will master your music and
put it on CD’s for the lowest prices in the industry!
We use the finest Master CD wniters & software to guarantee you the best
quality available and save you hundreds of dollars in mastering fees.

Here's why we're the choice of studio professionals

for CD mastering and editing, and quality CD replication:
Same or next day service on Master CD
Lowest Mastering Prices in the Industry
EQ & Level Correction Service
Digital Editing and NoNoise tm Service
Low Priced Quality CD Production

DELUXE CD PACKAGES
500 CD’s w/4 page 4 color inserts ONLY $1350

1000 CD’s w/4 page 4 color inserts ONLY $1795

DELUXE CD/CASSETTE PACKAGES
500 ea. w/4 pg 4 color book & J-card ..........ONLY $1995
1000 ea. w/4 pg 4 color book & J-card ONLY $2795
THE ABOVE PRICES ALSO INCLUDE DAT TO CD MASTERING w/PQ LOG SHEETS
2 COLOR CD LABEL, CASSETTE LABEL, JEWEL BOXES & 2 MASTER CD'S
*BULK PACKED WJ/2 COLOR LABEL also 500 CD'S ONLY $795
COMPLETE GRAPHIC DESIGN SERVICE AVAILABLE

CD LABS

Direct to CD Recording & Mastering

12517 CHANDLER BLVD., STE 107
NO. HOLLYWOOD, CA. 91607
(818) 505-9581--(800) 4 CD LABS

™

Music Business
Seminar

Presented By
CALIFORNIA LAWYLERS FOR THE ARTS

In Association With Song Writers Guild Of America. National Academy of
Songwriters and The Music Institute

California Lawyers for the Arts. a non-profit organization pro-
viding legal assistance for artists of all disciplines. will present the annual
“MUSIC BUSINESS SEMINAR” on Saturday, January 18,1997 trom
8:30 a.m. 0 3:00p.m. at Loyola Law School. Jocated at 919 South Albany
Street in Los Angeles. This year's seminar features a keynote address by
Donald Passman. Esq. author of All You Need To Know About the Music

and independent fabels: Attorneys from Getfen and Sony: Representatives
from Warner-Chappell. International Creative Management. and several
artist management firms. This year’s panel topics include: Negotiating a
Record Contract. Inside A&R. Demo Tapes and Music Publishing. Each
panel will have at least one attorney present to offer seasonal legal advice
on matters concerning musicians and their teams.

non-members the cost is $55.00. If registration is postmarked by 1/10/97
deduct $10.00 from the cost. Five hours of MCLE credit is available for

CALIFORNIA LAWYERS FOR THE ARTS: (310) 998-5590.

A Non Profit Organization Seiving the Aris
1641 1¥ih St Sant Moniea CA 90404
Tel, JTOWUR-5590 Fax 31I0WWOK-5594

Business. Other speakers include: A&R representatives from Epic. Reprise

The cost is $45.00 for members of C.I.A. and co-sponsors. l'or

an additional $50.00. For further information and reservations, call Gloria at

...a smoke free environment would have on you as a live

performer. With all the stress on your lungs and throat from

performing, your "office" shouldn't be your worst hazard.

Think about it, studies have shown that bar and |, g,
restaurant employees breathe four times more second-
hand smoke than people in offices or homes. An
estimated 53,000 non-smokers are killed each year
from second-hand smoke. Gives new meaning to the
phrase: "Knock 'em dead" doesn't it? What can you
do? Make a joyful noise! If your venue hasn't gone

MUSIC CONNECTION JANUARY 6-JANUARY 19, 1997
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smoke-free, talk to the owners or management. Thousands

of restaurants have already successfully gone smoke-free

since new non-smoking legislation has been introduced. As
LI NK a matter of fact, most people surveyed (smokers
included) enjoy the smoke-free environment more.
Legislation aimed at bars was slated to go into effect
January 1997, but was repealed. With your help, we
can make sure history doesn't repeat itself in 1998.
After all, it's the music that should bring tears to your
eyes and choke you up, not the air.

M




THE #1 DO-IT-YOURSELF

MUSIC DIRECTORY

Everything you need is right here in the most
complete and affordable resource in the industry.

GIVE YOURSELF ACCESS to the same information the pros use:
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*BOOKING CONTACTS AT CLUBS AND

COLLEGES NATIONWIDE

*HUNDREDS OF FANZINE/NEWSPAPER
MEDIA CONTACTS

*RADIO PROGRAMMERS

(COLLEGE AND COMMERCIAL)

”lﬂ“ 2DITION

CD/CASSETTE DUPLICATORS*
INDEPENDENT DISTRIBUTORS *

MUSIC INSTRUMENT*
AND RECORD STORES

MUCH MORE!*

*A&R DIRECTORY (MAJORS AND INDIES)

NOW AVAILABLE ON FLOPPY DISK!

, 7 Ed'“
‘ﬁ\us\c1k§:§n '
GU\DE:"

Window®

The

Musjey;

GU’DE To

PRINT MAILING LISTS

EASY TO USE, E*ASY TO INSTALL
CUSTOMIZ'E ENTRIES

MAKE YOUR*OWN NOTES

QUICK SEARCH AN;) SORT FUNCTIONS

MANY MORE FEATURES!

Edition.
and handling!).

____ Please send me the Musicians Guide to Touring and Promotion/7th
Enclosed is check/money order for
$39.95 each ($43.90 in Canada, call for overseas orders. Prices include all
Credit card orders may

Edition PLUS Floppy Disk version.

shipping and handling. US Funds only

please.)

also call 212/536-5248, 9am-5pm eastern time.
*IMPORTANT* Please circle format:

Credit card #
Visa

(Circle one): MC

Signature _

Exp date:

th Edition

IAN’g

't'unng
'Onvog,o,,

Order today and start doing it yourself!

_ Please send me the Musicians Guide to Touring and Promotion/7th
Enclosed is check/money order for $9.95 each (includes shipping

PC  MAC

Name

Address

City, State, Zip___

SEND CHECK/MONEY ORDER w/ ORDER FORM TO:

Musicians Guide, 1515 Broadway, 15th Floor, New York, NY 10036. mc
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MUSICIANS

Music Connection’s Employment listings
are intended as leads for musicians
seeking work and are not to be con-
strued as endorsements of clubs or
agencies. Be sure your music is protect-
ed and always enclose a stamped, self-
addressed envelope when mailing pro-
motional material you want returned. If
you encounter difficulty with an individ-
ual or company listed here, or if you are
confronted by a dishonest or “shady”
operation, drop us a line informing us of
the details so that we can investigate the
situation. No phone calls, please.

LOS ANGELES COUNTY

AL'S BAR

305 S. Hewtt St., Downtown Los Angeles, CA 90013
Contact: Lizzy, 213-625-9703

Type of Music: Original. unique. Experimentat only
Club Capacity: 175

Stage Capacity: 10

PA.: Yes

Piano: No

Lighting: Yes

Audition: Call

Pay: Percent of door. No guarantees

CHIMNEY SWEEP LOUNGE

4354 Woodman Ave , Sherman Oaks. CA 91423
Contact: Hal Cohen, 818-783-3348

Type of Music: Blues & Classic Rock

Club Capacity: 70

Stage Capacity: 4

PA.: Yes

Lighting: Yes

Piano: No

Auditions: Call for information or come in Sunday night
and see Hal Cohen

Pay: Negotiable

CINEGRILL (HOLLYWOOD ROOSEVELT HOTEL)
7000 Hollywood Bivd.. L.A.. CA 90028
Contact: Alan Eichler, 213-466-7000
Type of Music: Top 40 & Acoustic
Club Capacity: 150

Stage Capacity: 10

P.A.: Yes

Lighting: Yes

Piano: Yes—Baldwin Baby Grand
Audition: Send promo

Pay: Negotiable

FM STATION “LIVE"

11700 Victory Blvd.. North Hollywood. CA 91606
Contact: 818-769-2221

Type of Music: Rock, alternative. All styles

Ciub Capacity: 500

Stage Capacity: 10-12

P.A.: 4-way concert system with 24-channel board with
independent montor mix system, tull effects. houseman
Lighting: Yes

Piano: No

Audition: Send tape, promo pack, SASE

Pay: Negotable

GENGHIS (COHEN) CANTINA

740 N Fairfax Ave.. Hollywood. CA 90046

Contact: Jay Tinsky, 310-578-5591

Type of Music: Onginal vocal/acoustic' pop. rock. folk,
blues, country

Club Capacity: 60

Stage Capacity: 6

P.A.: Yes

Lighting: Yes

Audition: Send promo package to Jay care of club or call
Pay: Negotiable

THE JUNGLE

17044 Chatsworth S1., Granada Hills. CA 91344
Contact: Lorna Kaiser, 818-832-4978

Type of Music: R&R cover and original bands
Club Capacity: 250

Stage Capacity: 5-7

P.A; Yes

Piano: No

Lighting: Yes

Audition: Send promo to: The Jungle, PO. Box 467,
Canoga Park, CA 91305

Pay: Negotiable

LIBRARY CAFE

10144 Riverside Dr.. Toluca Lake, CA 91602

Contact: Jennifer, 818-505-0930

Type of Music: Original acoustic or semi-acoustic of all

types

Club Capacity: 25

Stage Capacity: 4-5

P.A.: On Saturdays

Piano: No

Lighting: No

Audition: Open Mic. Let them know you are auditioning.
Pay: No

ST. MARKS

23 Windward Ave., Venice, CA
Contact: Steve Salmon, 310-452-2222
Type of Music: Jazz. R&B and saisa
Club Capacity: 150

Stage Capacity: 10

P.A.: Yes

Lighting: Yes

Piano: Yes

Audition: Call Steve or send package

SUNSET
322 W. Sierra Madre Blvd., Sierra Madre, CA 91024
Contact: Bob, 818-355-3469

EMPLOYMENT MUSIC INDUSTRY GIGS » 81

Type of Music: Hard rock. alternative. blues. Top 40
Club Capacity: 238

Stage Capacity: 15

P.A.: Yes

Lighting: Yes

Piano: No

Audition: Send tape. bio ard photo to above address
Pay: Negotiable

THE TOWNHOUSE

52 Windward Ave., Venice. CA 90291

Contact: George Czarnech or Frank Bennet, 310-392
4040

Type of Music: All types: Dance. rock. alternalive.
acoustic, top 40

Club Capacity: 150

Stage Capacity: 20

PA.: Yes

Lighting: Yes

Piano: No

Audition: Send promo package or call

Pay: Negotiable

TROUBADOUR

9081 Santa Monica Bivd.. West Hollywood. CA 30069
Contact: Lance or Zack. Tues.-Fr.2-6 pm. 310-276-1158
Type of Music: Rock. alternative, acoustic. top 40
Club Capacil
Stage Capacity: 10-12

P.A.: Yes

Lighting: Yes

Piano: No

Audition: Tape, bio. picture, or call
Pay: Negotiable

ORANGE COUNTY

THE COACH HOUSE

33157 Camino Capistrano, San Juan Capistrano. CA
92675

Contact: Ken Phebus. 714-496-8930

Type of Music: Rock. alterantive, C/W. jazz. world beat
Club Capacity: 480

Stage Capacity: 10-12

P.A: Yes

Lighting: Yes

Piano: Yes

Audition: Call for info or send promo

Pay: Negotiable

MISCELLANY

Miscellany ads are free 1o businesses otfening part- or
full-ime employment. or irternships for music indusiry
positions. To place your Miscellany ad. mail. fax or bring
in your ad of twenty-five words or less. Ads will not be
taken over the phone. If space allows. ads will run for
more than one issue Please call when you wish your ad
1o be canceled.

RECORD LABEL seeks interns. Radio/press promotion
Oedicated, punctual, and Fave desire 10 work in record
industry. Great learning expenence Dennis 310-264-
4870
MUSIC LAW firm seeks ntern for non-paid. part-tme
learning position. Tasks include correspondence, contract
review, filing, and demo shopping. Fax resume, Jason 310-
551-0717.
PART TIME enlry level tranee for small PR firm. 20
hrs/wk. Office management, phones, mailings. media con-
tact. PC skills and transportation necessary Fax resume.
Sharon 213-852-7127.
UPSCALE ENTERTAINMENT company seeks DJ's for
private/corporate parties. Must be availlable Saturdays.
have own records and beat mix. Call Lowe or Carolyn
310-360-8707.
INTERNWANTED as assi: to i
rock journalist, musician, ard p(oduce' Unpaid, part-time
position. Must be skilled, knowledgable. degree preferred.
Excellent learning opportunity, 213-694-0188.
ENTHUSIASTIC INTERN wanted. Small indie PR tirm
{manly music: al/punk/rock). No pay initally LOADS of
experience tho! Fax resume to Fly PR. 213-667-0038.
INTERNS NEEDED for busy P.R.firm. Eager o learn busi-
ness. Must have transportation. Part time, no pay. but
excellent opportunity for growth. Fax resume to WP
Publicity 213-296-5399
ASST/GO-4 NEEDED. Heavy errands, phones, tape
copies. Monday & Wednesday. 10 a.m. - 3 p.m., $6/hr 1o
start. Goodnight Kiss Music 213-883-1518, leave time 1o
call back.
INTERNS WANTED for independent record label market-
ing/promotion departments. College student preferred
Possible pay. Contact Bormie or Mia @ Vapor Records
310-450-2710.
HELP WANTED - Outside sales. Full ime/part ime. Great
ission! Los A B ly Hilis area. Richard
Sharp 310-837- 8447
SMALL UPSTART entertainment PR firm seeks publicity
coordinator with strong written and verbal communication
skills. Familiarity with black enter required. Full
time, paid. 310-289-4540.
MAJOR RECORD label Revolution. Seeking highly mot-
vated, hard working music freaks for the out of control
Promotion department. Joyce or Gary 310-289-5507.
WANTED - PRO salesperson for high end Beverly Hills
post production facility. High earning potential. Call Eric
310-247-7624 or Bart 310-247-7622.
COLLEGE STUDENT wanted. Occasional work available
with small Wes! Los Angeles based sound lighting com-
pany. Mostly weekends with heavy lifting, long hours, low
pay. 310-827-3540.
NEW INDIE label, looking for person with label, market-
ing, and press experience. Free lance. Send resume to
Key Records 8581 Santa Monica Bivd #300, LA, 90069 or
E-Mail, key@idt.net
RECORD LABEL soek
Dedicated, punciual, and have desare 1o work in record
industry. Great learning experience. Dennis 310-264-
4870,
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F?X/FOR SALE or 'I'RADE’
4L¥ Also AMPS, BANJOS & MANDOLINS

From $25 Wallhangers to
Co-Sponsored by: $4l-,0,?'00 Invesimebni ?rade Cglllelcl'ibles
QALY witar * Performers x Dealers x Collectors
Sl Vtage Bty * Foreign & U.S. Buyers
Manufacturers - Custom Builders Repairmen -
Appraisers
Orange County Fair and Expo Center ¢ 88 Fair Drive

* Costa Mesa (Near John Wayne Airport)
Public Hours:

Fri., Jan. 17, 2 PM. - 9 PM. Sal., Jan. 18, 10 A.M. - 9 P.M.
Jan. 19, 10 A.M. - 9 P.M.

Sun. 2
XAS GUITAR SHOWS, Inc.

Bring All You Can Carry To Sell ¢ Trade ¢ or Show!
Fiddles « Memorabilia ¢ Catalogs * Guitars
If You Play Music...You Gotta Make This Show!

For Information, Phone 1-800-453-7469
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JJJ ‘_.JJJ_/
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http://kspace.com/system
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MOONFIRE RECORDS
European Indie Label now accepting radio ready
material for upcomniing film projects and compilation

discs. Also accepting material for possible represen- 25 1SSUE
tation at MIDEM in Cannes, France for January 1997. l' C 0 N N E C T I 0 N x) TW((I' YSEAS;%I_S) $65 aye 57250

1 L Six MONTHS - 522 SaveS1375
(13 ISSUES)
1 ONE YEAR -  S40 ssv¢52875

Please send all material and promo packages to: . Blwl., N. Hollwwood, CA 1¢ (50 ISSUES)
Attn: Passion
Moonfire records NAME
Kungsgatan 66 ADDRESS
111 22 Stockholm cITY STATE Z1p
Sweden

Ph: 011+46 8 14 01 27 FONE

Fax: 011+ 46 8 24 32 32

We're sorry material cannot be returned.

Registration fee required for MIDEM if accepted

1t ADD $ S CURPEN PER YEAR = MAKE CHECK O& MONE : AYA
AUSIC CONNECTION MAGAZINE = TO SUESCRIBE BY PH ON VISA MC AMEX). CALL 818-75
PLEASE ALLOW 4 TO B WEEKS FOR DEL'VERY QOF FIRST ISSUE
E-Mail Internet Addiess muscon@earthlink.net

Warld Wide Web Addvess: http://www.musicconnuction.com
D N S G N S D S M e M D e B B BN BN .

r-
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WASIPRO PLAYERS
EXPERT TALENT FOR HIRE

NAME - SPECIALITY - PHONE #
CLIFFB Keyboards Producer/ Pro rammer g 2374414

Complete Pro fAID: “tudio Digrtal rmer 1.7 S
Cell I, K-2000s JV-1080 Custom Ioop Inbrary AKG 414

FUNKY JIII BLUE - ProducenKeyboards - 213625-7240

Camp'ete digital studio. 16 1k DA 88. Mackie 32-8 Mac Performer DAT
mixdown Akai sampler. synths JD-800 SY-99 XB-2. & various other
kybds

TY DENNIS - Songsriters Orummer' - 213-256-5661

Acoustic. electnc trigger drum programming KAT. snares.dble pedal.
AKGrShure mics No drum room. use MIDI kit Real-time MIDI to
sequencer

ROGER FRIEND - Drummer/Percussion - §18-623-0101

Pgr 800-919-8101 Sonor Designer Sonor Hi-Lite Yamaha Maple custom
& Rogers vinlage kits Meinl congas. Diembe. bongos etc Sabian
endprsee

HAURICE GAINEN - Producer - 213623642

ADAT Digital Fostex 16-trk analog. MAC w.togic Audio 2 DAT mix & edit-
ng sax, flute, EPS 16+ sampler many synths. pano Mackie 64 X8
mixer.

CESAR GARCIA - SaFiute - 18- 8912645

Tenor alto soprano flute and iead vocals Electric effects Yamaha REX
50

TERRY GLENNY - ViolinistComposer - 818-248-5200

Accustic electnic custom 5 string viohn

JOE GOFF - Drums Percussion - 310-577-0004

Yamaha maple ¢ustom drums, Zildjan cymbals, miscellaneous hand per-
cussIon

DENNIS GURWELL - Accordion/Keys - 816:8430514

Accordions  Puno triple-row & single row Button accordions

CARLOS HATEM - Percussion/Drums - 213:874:5623

Plus M1 DI pads inggers and sound modules.

BOB KNEZEVICH - ProducerMusician - 310-312:0125

Songwriter's One Stop

HOWARD LOREY - VocalstSongwrte - 2139132878

Tenor-high bartone with great range and pitch Excellenl equipment for
live performances

BOB LUNA - PianistKeyboardsLead Vocals - 213-250-3858

Kurzwell K-2000 Kurzwer' PC-88 Apple Power Mac 7500 Roland S50
and vanous other keyboards

RUSS MILLER - Drums/Percussion/Electronic Perc - 818-750-5022

mple

Al Arranging & Programming Master Classes Lessons Sound
Dewygn  Film work includes The Speciaist Mortal Combat  AF of M #47
mimber

JORN MOLO - Drums & Percussion - 18- 3457659

Drums and percussion

JERRY OLSON - Drums/Percussion - 213:585-7114

Nww Yamaha - Shingerland vintage kits Various new and vintage snares
Eles tronic kit with Alesis D-4

CRAIG OWENS - Keyboards/ProducerlArranger - 310-85%-8403

ADAT Digital DAT mixdown tull MIDI recording studio vocal booth killer
wnth's sampler guitars Hammend B3 Wurlitzer piano bass. horns

WILL RAY - Country Producer/Picker - 818-448-2576

Electric & acouslic gurtars mandohn lap steel vocals String benders &
shde rings on both hands make my guitar sound like WWIIl thru a Fender

STEVE STEWART - Keys Vocals Songurite - 2136607303

Vintage keys C3 Hammond & 145 & 177 Leshes CP80 grand Moog
DX7 Wurlitzer CX3

‘STRAITJACKET" - Violns? - 818-359-78%

Acoustic violin electric violin digitat signal processing Vocal range tenor

TAKA' TAKAYANAGI - Keyboards/Producer - 213-876:6980

Complete MIDI wtudio keybuards sampler drum machine. DAT. 8-track

TREVOR THORNTON - Orums & Percussion - §18-755-4686

Full international Yamaha & Ziidyan endorsee Acoustic electric, real-ime
programming Pager 818 504 £543

AVAILABE FOR

< [SESSIONS

< [TOURING

< [CLuB WORK
< [PRODUCTION
<_|TV/MOVIES

v

<

<

<

<

<

<

MUSICIANS: GET PAID FOR YOUR TALENT!
RESERVE YOUR PRO PLAYER AD NOW - ONLY $25

CALL (818) 755-0101
QUALIFICATIONS

3A in Production Engineering. and Synth programming from

ge of Mus:  Many album, film_and TV credits

ed on projects Polygram. Warner Bros, Motown Atlantic
9 years in business. Available for artist development albums and
film & TV composition Currently signed w Cleopatra Records

15 years experience musician. 10 years pro recording experence
5 years with major labels International tounng, musical director
R&B top 20 single, R&B top 40 album Soul Train & BET credits

| Tons of experience live’studio. Song speciahst Reading-arranging

Ciick fnendly Creative Serious groove from Bonham to Chad
Smith to hip-hop 1 ve been hired {and re-hired) for every kind of
recording'live gig Alternativerfunk - dynamic

25 yrs of performance in all styles & practically every situation
Excellent sight reader w an ear for arrangements Percussive Arts
Degree Toured with groups such as Abba. The Platters.
Coasters. Exit. Blue Swede, Bette Mddler, elc Toured in over 80
countries Cutrently w/Steve Reids Bamboo Forest

Read music Berklee College of Music National Endowment ter
the Arts Scholarship Discovery Records solo artist LASS & NAS
pro member Lots of live & recording experience Jingle & song
writing track record

25 years expenence hot soloist 3 years as a college music major |

One year at Dick Grove School of Music One year at L A Jazz
Workshops Have played with many pro players around town con-
certs, casuals, clubs and sessons

Most recent credits Concertmaster with John Tesh orchestra
national tour television {including Tomght Show) electric vioiin on
Mitsubishi ingles, country. new age albums alternative bands
gypsy musical 20 years professional expenence USC degree
Composer arranger producer Live video film

12 years «xpenience Extensive touring & recording P T honors
graduate Studied with the best Specializing in demo & session
work at reasonable rates, casuals club work, touring & substitut-
ng

Have done hive shows with Culture Clash Sergio Arau Bennie
and the Swamp Gators Bonne Musijue Zydeco Good ear Good
reader Professional attude

RECORDING AND PERFORMING ORIGINAL MUSIC PRO-

ECTS NATIONAL AND INTERNATIONAL TOURING FILM AND
TELEVISION SOUNDTRACKS MUSIC PRODUCTION FLU
ENT LANGUAGES ENGLISH AND SPANISH

25 years playing wnting and recording Fast creative. | tes

My first concern ts the whole musical picture | lis-

11 am interested in working wiother creative players

NEXT DEADLINE

'WEDNESDAY, JANUARY 8TH

12 NOON

commitment to excellence
wn to earth reliable Infl by
y. integrity. commitment to

George Martn of

excellence, master craftsman. down 1o earth. reli-  Jthe 90s
able
Versatile, easy to work with very knowledgezble v Vv

and soulful. Professional attitude State of art stu-

dio Flexible rates Great stage presence 70s soul. gospel
house

v v v v ﬂ

ten - period. Art of the alternative sound - | get it

know 1t, love it Master of the

vibe

Vv veyv
who share some common goals in music A solid
groove w great energy & hopefully a global mes-
sage.

A very supportive
player

[ Master & demo production Best hive drums tor the
price Key & wood
winds MIDI & studio consullahon CD and cas-
sette mastering No spec.

Vv v vy

New jack swing
MIDI-rock.

1 have recorded my own solo album No druc
hang-ups Good attitude and dependable Rzad
music & good ear

Vv vv vy

Latin music too

Very soutful soloing 1mprov excellent reader
Strong stage presence Flexible and fast Very
strong In rock, fusion, alternative, progressiva new
age

Vv vv vy

Versatile and
fnendly.

Highly versatile player Fast learner Great groove
meter & click playing Read music weil Muit pur-
pose image. Demo & resume avallabte Pro silua-
tions only please

Vv vv Vv

Making a band
jgroove

For the authentic Cajun & Zydeco sound give me
acall E-mail address SwmpGators @ aol com

v v v

Cajun, Zydeco
Celtic TexMex

GOOD EARS GOOD HANDS AND A PRO ATTI-
TUDE AVAILABLE FOR LESSONS

Vv vv Vv

MUSIC WITH
GROOVE

Goals are

Live. sampled, and MIDI arranging

Excellent presence Studied at University of Oklahoma, BMA
emphasis in voice Pertect singer for songwriters -- plenty of con-
cert experience along with multiple recording projects that | ve co:
wntten Member of ASCAP | fove bands and will commit to the
nght project

Arranger,composer producer (n all styles of music Grove gradu-
ate disciplined classically. strong rhythmic grooves, read music
Strong background in orchestratron tead sheets take

downs horn string arrangements at reasonable rates  Piano
nstruction available

Internationally recogmized player newly relocated to L.A. Tons of
tour and album credits including Jon Secada Stash. Dave Koz,
N Y All-Stars (w Spyro Gyra & Sting members) Full Yamaha
Zrdpan Remo and May Microphone endorsee  Member of elec
tron ¢ design for Yamaha

Grammy award winner with lots of recording, TV, and film exper:-
ence | have recorded and or peformed with Jerry Garcia
Brandford Wynnona Willie Nelson Pat Matheny Mike Watt Don
Henley, and Bruce Hornsby

25 years experience In clubs records credits etc Professional
teacher lessons available Versatle and sold style

Young, talented keyboardist producer Good ears ass kicking
arrangements My pragramming sounds as live as any band Play
many styles of music Have done hundreds of sessions Chents
signed Irom my demos Soulful lead & backing vocats

Many years country exp incl TV & recording dates Worked with
Cariene Carter Steve Earl Joe Walsh Tom Jones etc Can pro
duce 16 24 32-tracx master recordings Access to the best country
musicians in town for sesstons & gigs Currently a member of the
Hellecasters Friendly. professional aftordable

20 year seasoned vet stage and studio Fast versatile creative
and rhythmic with funky edge Influences Beatles to Zappa
Tours include Steppenwolf Crow and various levels of working
acts

20 years experience on violin & electnic violn in alt styles Quality
vocals Fast and eftective in the studio a madman on stage
Record producer arranger Wayne State University Michigan Ravi
Shankar School of Music. L A City College Demo bio available

Written produced songs for Peabo Bryson Angela Bofill
Whispers Nancy Wison Shalamar and Main Ingredient Top 10
hits & film credits

Top Enghish drummer now available 1n USA 19 professionat ywars
Started gigging age 12 Many album credits including Martin Page
World tours including super group Asia. 1992-93, Kim Wilde, 1994
Proficient with click programming reading Master class clinician
including P) T Londun

Im searching for opportunities to record and play

| Strong soloist Excelient ear Quick learner

qualty. and v v v v
Hot CD quality
mixes

Vv v vy
with the nght people I'm creative and easy-joing.
and I'm not a music snob | love rock pop and
R&B Workable rates

Sweeping mel
lodies

vV Vv v v Vv
Musical director for numerous artists Lead vocal-
1svtenor range  Rehearsal pianist  Speciabize in
lasl minute emergencies

Extremely versa
tle

Top professional, advanced reading (have ook
with Warner Bros) Very versatile, together person
and image Resume and demo (solo atbum:

Vv vvyvy

Also afro -cuban
nusic

I want to help make your music great Vv v v v Vv

I love to work
Work well with artists and producers Low -ate for vV Vv v v Vv
demos
Ruck reggae
tfunk blues
Professional atitude Friendly & easy to work with Vv v v vy
Profissional results Can work very quickly to
achreve destred goal Hip-hop R&B
Rap
Cow thrash tarm jazz prane netal nuke a billy t v
spwcialize in counlry music both as a producer &
sedgon guitanst | love to discover new talent and Western beat
work with established giants as well Lets talk range rock
Natural player’ Great melodies and hooks from vV v v v

heavy to ight Percussion also Western teat
range rock Satistaction guar

anteed

Easy going but fast in the studio State of the art
equipment Digital signal processing exceptional
ear Flexible rates tLets make your music happen

Vv vvyvayvy

A rocker at heart

Praducing arranging playing keyboards lessons vV Vv v Vv

goad ears & good business Give power to music

In any style Pop R&B bal
lads

Very professional Solid Inventive Versatle Quick
¢ the studio. Sympathetic to songwiter s needs
Very together image Resume & demo available

Vv vv v

Fresh approach
from England!
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FREE CLASSIFIEDS 24-HOUR HOTLINE » 818-755-0103

TO PLACE FREE ADS

If you or your business charge a fee for your service; or if you are an agent,
manager, producer, publisher or record company, Jlou do not qualify for the
free classifieds. To place an eligible classified ad, call 818-755-0103, 24
hours a day, 7 days a week before the printed deadline. When you hear the
beep, begin with your category number including available or wanted. Then
state your ad followed by your name, area code and phone number in that
order. Ads must be 25 words or less. Your name counts as one word, your
area code and phone number count as one word. You may leave up to
three ads per issue, but only one ad per category, and ?(ou must call sep-
arately for each ad ¥ou place. Be sure to list a price on all equipment sales.
All ads placed are final and cannot be cancelled or changed once put on
the hotline. Ads placed on the hotline wili run for one issue only. To renew
your ad after it's been printed, call the hotline again and repeat the proce-
dure. Ineligible ads or improperly placed ads will not be printed. For ques-
tions or discrepancies about a free ad, do not leave a message on the hot-
line—call our office directly. For display ads, call 818-755-0101, weekdays
and ask for advertising. For Miscellany ads, call 818-755-0101. MC is not
responsible for unsolicited or annoying calls.

*Fantastic opport \

2. PA'S & AMPS

2 'A'DA ' *Fostex X18

eAcous bass .

*BiAmp 1221 *Hill Multimix
|

N e
*One reel 2

sElectrovoice SBI15-3
it

\ 4. MUSIC ACCESSORIES

*Fender Princeton, *Alto sax t
Rl

sFender PA
A N

*Assorted pedals
*Marshall 100

*Rarc Hofne
*Marshall half-stack
- *Rotand GR1
*M: *Roland octopad
sSpector NS2

*Two fet

3. RECORDING EQUIPMENT

*Cascam fortified *WhisperRoom
1 1

*Complete Tascam . ,
N L1 on

ELBEE’S STUDIOS
“Two Hour Rehearsals Anytime”
Two separate buildings, each with a
clean, private studio, equipped with
a full PA, monitors, stage lights,
drum riser, engineer, rentals, stor-
age, parking, A/C, easy load-in,
centrally located, low hourly rates.

818924448620

Bands!
Musicians!
High Quality Low
Cost Music Videos
Done Right!
“Live To Tape Our

Specialty”

Call us today for

your next
Rehearsal or Gig.
Special
Introductory
Rates for Bands
Available
(800) 520-5666

Bebe's Rehearsal Studios

24 hr Lockout
North Hollywood location
/ near freeways

1st month free
newly remodeled
Safe & Secure

818-759-0308

*Modulis, graphite
*1966 Guild !
*Ovation elec/acous

*Carvin V T

+Ovation elec

6. KEYBOARDS

*Blind musician

*Fender acous f It
. 31

*Fender acous '« -

sFender precision

oFender Strat \

*Do you 11
I i el
et fx 'Rolav;d D70
*Jackson, pro *Roland F50

*Roland RD

*Kramer bass

S ) *Yamaha Electone
*Kramer/Striker

REHEARSAL

LOCKOUT STUDIO
with 2000 watt stage
PA many extras
Sonic Soundproofing,
AC, Total Professional

Atmosphere A - OO0
$400 Mo.
Serious Callers Only . OCATIC

(818) 352-7039 818) 762-666

Fully Euippeg Rooms

gaux (Cue Studios

10623 Magnolia
North Hollywood
OPEN: NOON - 1 AM

818.505.9979

Th »
Center Stage “Musician’s
g REHEARSAL STUDIO Hearing

STUDIOS AVAILABLE

West L.A. location.

CALLTK Productions

(310) 445-1151

Former BR Location Institute

10 & 405 FWY Close
R !

Extra Clean Rooms Hearing Healthcare for Musicians
& Sound Industry Professionals

New Professional PA's
with Monitors. Central AC,

Your Ears Are Your Most Important
Creative Tools.

Mirrors, Carpet, Storage, Parking
Concessions Discounts For:

Make an Appointment To Have

y Your Hearing Checked and Learn

Referrals and 12+ hours
$5/Hr Drummer Specials
s %ZEQL?AZEBSO%S 13Hr A How To Protect Your Hearing.
310-202-STGE or 310-202-7843 ‘) (310) 372-3946
— L

L. A. LOCKOUT
BRAND NEW

Located in the No-Ho media Arts District on the corner of
Cahuenga and Chandler we offer the best 24 hour rehearsal
situations in the city. Conveniently hidden inside a 45,000
sq. ft. multi-media complex that is also home to 3 sound
stages and 2 Independent record labels, we have top
security, great prices, free utilities and a killer location.
So Call Now because availability is limited.

818-761-8181

6 MORE ROOMS!

ayou askeds we

i

.de\'wer:c‘:;{on eachroom fully
Reseda ! July 15t0! equippedwith
opening new Pearl and Tama drumkits

w/Sabian cymbals,
Marshall,Fender & Crate
guitar&bassamps, fullP.A.
w/ mics &stands

$11-$14/hr!

Sovnd Presa

REHEARSAL AND RECORDING STUDIOS
RESEDA 818-609-9972

VAN NUYS 818-994-9425 Gowr’
. up o tear
ANAHEIM 714-956-4656 No wore set up ¢
, qiea
SAN DIEGO COMING SGON!
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FREE CLASSIFIEDS 24-HOUR HOTLINE » 818-755-0103

8. PERCUSSION

*Alesis SR16

*Big maple Tama

*Pasty 16 )

hr e

9. GUITARISTS AVAILABLE

*AH#1 guit

*A#1 soulful

*A#1 top
*Blues guit

*Blues trio
+Creative, soulful
*Disco guit

.

*Exp pro . N

Rlc’
GUITAR STIOP

rt Repair & Mods on
tringed Instruments
818.780.7191
8101 Orion #21
Van Nuys, Ca. 91406

IIEW I.OCATIOII
NORTH HOLLYWOOD

Only 6 Rooms Left!
From $375.90 - $575.00

REHEARSAL

MONTH TO MONTH REHEARSAL
24 HOUR KEY-CARD ACCESS

(213)

sFormer CIRCUS
*Guit avail
*Guit avail

*Guit avail

*Guit avail

*Guit avail
*Guit kng
*Guit post-punk
*Guit skng
*Guit sks
*Guit sks
*Guit sks

)
*Guit sks
*Guit w/bass

*Guit. 29
*Guit. 45

Musicians Dream

3+1 House w/ 24 Hour
Sound Studio
Privafe Corner Lof in

Full Sprlnkler S!sfem Includes

$1300 Mo + $1000
Security Deposit
Available Feb 1st- One Year Lease

(818) 701-1491

L (D)

Haillns

Hourly Hmillly 24 Hour Lockoats
Equipment Rental
$8.00 - $13.00 Per Hourll!
Call 818-63-4594

STOP GETTING
RIPPED OFF!

Why pay more for less?

L.A. SOUND SERVICES
REHEARSAL STUDIOS
(213) 931-5299

Mackie mixed Pro PA's w/monitors,
AC, mirrors, carpet, variable lighti f?
storage, concessions, friendly sta
Clean & private
JUST REMODELED!

Only $8-10/hr Weekdays 3/$20
Just say no to cheesy rental gear...
Storage $20-40 / month, your lock.

‘Musicians Wanted For Original Band

Affiliated with International Promoter

R.E.M.

/ Sting Sound with an edge.

Wanted:

+ Rhythm Guitar w/ Vocals + Bass Guitarists w/ Vocals

| and other Inst.

- Drummer with Electronic and Acoustic

Set-up « Keyboard and other instruments a plus.
Must be serious and available now.
Send Resumes To:

| Fax: .310 275 .3964 A

BRI MO

46

Voice Mail: 310 275-1079

*Guit, clean

*Guit, hard

9. GUITARISTS WANTED
+70s Kiss

*90s R&R

cA#1 guit

sAgrsv. dark
*Alt sngr
*Guit or

*Guit plyr
*Cult sought

*Guit w/mgmt

*Guit wntd
*Guit wntd
*Guit wntd
*Guit wntd

*Guit wntd

Piano & Keyboard

Lessons
Classical / Pop
Chords / Accompany

Specializing In
Beginners, Adults.
At Your Home.
Call Before Noon.
Or After 8 PM
(818) 785-5212

_/ bassist sough?\

by complete band, have
lockout. infl: sinead,
garbage, radiohead, uZ.
restraint, taste, feel |
over technic.

*Guit. hvy

*Guit/mandolin

*Hard core

*JAY SOSNICKI

*Ld rhythm

eLead guit
'

sLead guit
1N

sLead guit

10. BASSISTS AVAILABLE

*23y/o bst

*Acous uprt

sAlt. indie

*Avail bass

*Bass avail

*Bass avail

1 Ui
*Bass w/20

*Bass/voc d v

p

*Blues trio

*Bst & drmr

*Bst & guit

*Bst & 'or
*Bst avail

*Bst tkng

*Bst sks

10. BASSISTS WANTED

it abs qu ly K-

waditioning ' W

/skip 818.501.01 18\
Jjen 213.931.0455

FREE

Rehearsal
Buy 2 hrs/Get 1 Free
Weekdays $10/hr
Central Air, Storage

Faux Cue Studios
10623 Magnolia
North Hollywood
OPEN: Noon - 1AM

818.505.9979

4 A OME
<
Rehearsal Studios

3 CLEAN PRO ROOMS
Stereo PAs with Monitors
AC -« Storage * Rentals
5725 Cahuenga Boulevard
NORTH HOLLYWOOD
(818) 753-7563
http://www.awesomeaudio.com

Bass Player Needed Now!!!
FOR MAJOR LABEL RECORDING
Band w/”Hard Pop Rock” Sound
Must be 21 to 30 years old,
Willing to Work Hard
Send TAPES, PICTURES or
other promo material to:
2601 ELLIOT Ave, Svite 3139
Seattle, Wa. 98121

RA ISCO
STUDISS
Month to Month Rehearsal

24-hr Access
Acoustically Designed Rooms

Very Secure ® Free Utilities
MirrorsCarpets * Private Parking
New Freight Elevator ® Fan Ventillation
® Clean Focility ® 9'-12' Ceilings
o Less thon 3 miles from 5, 10 & 101 Freeways

LA: 213-589-7028

B 2\ DI

ERV

Rehearsal Studios:
Seven extra clean rehearsal rooms
Air Conditioned * PA
Equipment Rentals
(310) 491 -7917
2033 Pontius Ave * L.A., CA 90025

VISA/MC/AMEX Checks Accepted
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NEXT DEADLINE: WED., JANUARY 8, 12/NOON 24-HOUR HOTLINE » 818-755-0103

12. VOCALISTS AVAIABLE

705 infl *Grt voc
*19-25 ylo *CHIHUAHUA Tkng :
n
brd: *If you're
*70s Kiss, Dis. ver *Agrsv voc/keybrdst 3
ttractive, black sIncredible. soulful
*A groove *Kybrd/sampler rAttractiv
*Kybrdist o Attractive, f
*A1 alt band e oLd voc
Attractv, f
*Aursv met *Kybrdist wntd o e em sLead voc
*All orig Bad
sKybrdist wntd poaclboy)
*Male lead
*Alt band *Bad boy
*Fem bst sKybrdist wntd *Mr. Guitarist
*Kybrdist wntd olues/rock
{ *Qlder fem
+Fem bst *Creative male
*Kybrdist wntd
*Kybrdist/vo «Powerful fem
3t oFem Id
*Fem sngr *Fem sny
*Kybrds ndd sngr O
Ehemivoc *Fem sngr
*Nd kybrd sFem voc *Pro fem
oFresh, song
*Nd m:lodic e FerRvoe
*Pro fem
*Grt Brit 1 £
e Gk Fodo ar *Pro tenor

*Skng kybrd
*Trio sks
*Speed met sUniversal kybrdist

*Sngr/sngwrtr

VOICE LESSONS

No famous names—No hype

*Stevie Nicks
*WIND OF CHANGE

*Verstl bst Just great results at reasonable rates! ~. ROSEMARY
on iy swntd: Christian The DANTE PAYONE METHOD increases AV BUTLER
b ) OBy A, range, resonance, power, stamina and L "-"“fi'ri vate Vocal Coa
sVoclguit eliminates vocal stress through proper S Credits Include:
breathing and vocal technique Natalie Mﬂd,m Whitney Houston,
11. KEYBOARDISTS AVAILABLE “Di The True KAREN JENNINGS * (213) 668-0873 ie Rai
Attn: sngrs IO JLE HIAEE GRADUATE OF BERKLEE COLLEGE
Joides Art of Sin gin g! CERTIFIED TEACHER OF PAVONE METHOD
*Pro accompanist All L(.’V(."S
All Styles
pRrokybrdist Expand your vocal mﬁ‘;c and dynamics -4 ‘, : "‘ 1l VOIC E l!ssous
with essential breathing techniques. EANEANROA
.R“.k Tt For Dramatic Results Only. RUF * SOLID TEC"".QUE
Jo Alice : * STRONG PERFORMANCE
11. KEYBOARDISTS WANTED Call for Rates 4 HOUR LU I o LESSONS, WORKSHOPS,
e 818-997-0449 DRUM + BAND SHOWCASING W/ BANDS
U [ ROC
VOCALISTS! Singer wanted for hardrock : DCATIC SUE FINK
UNLOCK THE MAGIC project to complete upcoming B18) 762-666 31 0/ 478-0696

Power ¢ Intensity * Intimacy * Passion

mike Camﬁbell S

CD and future touring
possibilities. —

Vocal Perf e ksh : . A
* Master vocsls & recordng artet W'desre:se tod sarious. . Question: Jivy Can 71
.Vol\jﬁlsiF(;irggri'?ms[t)itlLetgmn ke c::y :":ﬁ:!" to: ; improve my voice withoul <urril;'riny
* All Styles » 1511 Sawtelle Blvd. Suite #260 my performance shyle?
Privat8e1L8e;ssogssﬁtl‘s|o°P:‘\’/3Iable Los Angeles, Ca. 90025 ﬂnlwef Call the (70(1!

[ S Sellards School v] Uoice and start on

the roud to [mmrr]ul vocal l(rlmiqu(

Mﬂ,’ﬂy""1""1""1""1""1""11"11'"'1""1""1""1""1""ﬂ"w,

Sing Your Heart Out!

Lis Lewis
private vocal coach

that has luugllf over 86 grummy

Award winners.

Jodi Sellards, Seth Riggs Associate will help

you discover how to develop and enhance

creator of the Singer's First Aid Kit and the
singers' newspaper, the Angel City Voice

(213) 460-2486

herbie hancock, steve miller, bobby mcferrin, michel'le, no doubt,
members of journey, ‘e’ street, kathy mattea, & robert cray bands

your own unique personal performance style!

Wwalﬁndfmmgsgzdﬂ%&ﬂﬂw

(818)-7Voice 4U
(8I18) 786-4234
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FREE CLASSIFIEDS 24-HOUR HOTLINE  818-755-0103

*Pro voc
Tt i
*R&B hiphop

*R&R voc

*Sngr lkng

*Sngr w

A
L
T
 E
R
N
A
T
1
v
E

D.
GABRIEL
213-962-1814

BROADEN YOUR
VOCAL HORIZONS!
Perfect your breathing
technique. Extend your

range. Project with Power.

BEATRICE
(310) 273-5940

B.A. Northwestern University in

Music and Slpeech Has taught

Belinda Carlisle as well as nu-
merous other professionals

*Sngr. 28y/o
*Sngr/sngwrtr

*Sngr/sngwrtr

*Soul fem

Voc &
*Voc avail
*Voc wilots
'

*Voc w/orig

*Voc/guit -

*Voc/guit

Vocal Coach
Michele Hart
818-888-9410
All Levels All Styles
Worked With
Paud McGartney & Loggirs
& Private Lessons
Free Lesson With Package Deal
Great Rates!!!

“Don't Wait To Do It!”

12. VOCALISTS WANTED

*70s< Kiss.
*80's trib
ot At
i i
*A#1 male ng-
Gar Bliasy t
5 ho
*A#1 prod
*A-1 fem

*ACM Entertainment

*Acous guit
s '

sAerosmith, Crows

*Agrsv. energtc

BOOK
“BREAKING THROUGH”

Gloria Bennett
Voice Teacher of
OFFSPRING ¢ Keb'Mo
Invisible Poet Kings
Red Hot Chili Peppers
Xene ® Axl Rose
Vince Neil

(213) 851-3626 (310) 659-2802

SINGERS!

IF YOU WANT RANGF, POWER
AND CONTROL WITHOUT
STRAIN, HOARSENESS OR PITCH
PROBLEMS, THEN CALI

ROGER BURNLEY —213-883-9558
VOCAL COACH TO “BRANDY”
“NONA GAYE” AND OTHERS)

o

\ COMPOSITION -
SONG WRITING -
FILM SCORING -

THEORY : PRODUCING
ROB WHITESIDES-WOO
HAS 7 ALBUMS AND
200FILMS TO HISCREDIT,
HE HAS CHARTED IN THE
TOP 15 ON BILLBOARD.
ROB IS OFFERING IN-DEPTH
5 INSTRUCTION TO STUDENTS
S WHO ARE COMMITTED TO MUSIC.

“Laine has truly
mastered my
technique and |
am very pleased
10 have her
teaching in
Orange County.”

-éﬁé [2,&4{/\1@1 burg

Elizabeth Sabine Associate
Laine M. Hansen
Voice Strengthening Specialist
since 1986

-

increase
your

e« Range
 Power
e Control
Private and

Band Rates
TI'or More Info Call

(714) 454-6334

CIATEL
ARSA

DR BAND
OWCA ROO
f DCATIO
: : ) L0010

(" Detroit Area )
Writer / Musician
w/ Music Contract

L.R. Olczak
FO. Box 334
Birmingham, Ml 48012
(810) 645-14886

*Alt band
*Alt sngr

*Alt/indust

*Attn: sngrs
*Auditioning pro
sAwesome R&B

e
*Bst wntd
A tiy

sCreative orig .
*CUSTOM MADE
*Dance’techno

*Drmr keyboardist
'

*Est hard

*Exp pro guit
o e
*Fem backing

*Fem to

*Fem voc

*Fem voc

SUBSCRIBE
sy PHONE!

e MU S ICRRECH
W= CONNECTION

818-755-0101

. : J

A SHORTAGE OF LEAD-SINGERS? WHY?

for a passionate and powerful rock-singer.

wrong chord on the guitar or keyboard'

Lee. Trevor Rabin and Greg Allman.

ent r

expressed so freely as a child.

Reason #1 1s invalidation (or put-down) of a child's naturally uninhib-
ited yelling and calling-out. leading to inhibited. shy adult voices. Reason
#2 is vocal training that produces a classical and flowery style, unsuitable

| believe that all musicians are basically singers, but many chose to
play an instrument they could buy already assembled. After all it's so much
safer than the complexities of finding out how to turn one's own body into
a musical instrument! Imagine “cracking” on a "highnote." or forgetting the
words. ugh! Major humiliation! Somehow it's not as personal hiting a

Here are a few musicians who became singers. Phil Collins. Don ELIZABETH
Henley, Tommy Shaw. John Sykes, Kip Winger, Ritchie Sambora . Geddy

ging Is very different from singing classical music, and differ-
sical theatre, Broadway and pop Rock is fun, passionate
sassy. feisty, challenging. demanding. potgnant etc. And definitely unin-
hibited! It's hard to sing rock'n'roll though, if you have been trained as a
classical singer, and you are restricted and lost those great calls you

If you've always wanted to sing, but have been too embarrassed or
unsure of yourself to get started. just give it a fling! Call Sabine NOW!
You do have a voice and there is a band looking for you! 818761+6747

THERE IS
NO ONE
VOCAL
METHOD

that works for everybody—what

works well for one singer may

cause you trouble. | combine dif-
ferent techniques to give you
greater power. pitch, range. stami-
na, passion, blend—WITHOUT
changing your style!

THE VOCAL POINT

(213) 938-7819

CLOSE-UP Advertisement

SABINE
VOICE
STRENGTH-
ENING
SPECIALIST
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*Fem v

sFem voc

sFem voc

*Fem voc

*Fem, early
sFormer CIRCUS O
*Funky, R&B.

*Grt vo
*Guit &

*Hi energy
*indep rec

sKybrdist/sngwrtr
*Kybrdist/sngwrtr
sLas Vegas

*Ld sngr

*Ld vo

sLkng for

sLow girgling
*Male & fem

*Male & fem

NEXT DEADLINE: WED., JANUARY 8, 12 NOON

VINYL
Seeks Drummer,
Vocals A Plus.
Also Seeks Lead / Rhythm Guitarist.
Vocals Mandatory.
Must be tour ready
and ambitious.
Influences:
From Acoustic To Overdrive

2138565603

*Male & f

*Male or fem
*Male sngr

*Male voc

*Male vc
*Male voc
*Male/fem

+One fem

*Open call a.
sPasadena’s hottest
sPowerful R&B
*Pro fem

*Queen tribut
*R&B sngrs

*R&B/hiphop

*Skilled band

*Skngz mal

*Skng male
*Sngr wntd

*Sngr/sngwrtr
*Soulfu

*Star qual

*Still waiting
*SUGAR DAVIS

TION

NORTH HOLLYWOOD
Only 6 Rooms Left!
From $375.00 - §575,00
CLEAN * SAFE « SOUNDPROOF

(818) 760-0818

Drum Doctors

The drum sound specialist

*Voc ndd

*Voc wntd

*Voc wntd

*Voc wntd

*Voc wntd

Voo wntd,
*Voc/frontmn
*Voc/sngwrtr
*Vox w,

sVox wntd
Wi n
*Wntd fo

*Wntd: Christian

*Xtrmly verstl

ATTENTION:
HARD ROCH. ALTERNATIVE
and RAP Bands.

If you're serious about
getting signed

Major Label A&R Scout is looking
for serious Talent.
Send your demo/CD’s to:
Box 433 12335 Santa Monica Bivd.
Los Angeles, Ca 30025

24-HOUR HOTLINE » 818-755-0103

13. DRUMMERS AVAILABLE

*A verstl

*Ai1

A

*Ace drmr

*Avail for

*Blues trio

+Brilliant live

*Christian drmr

*Drmr lkng

*Drmr lkng

*Drmr sks

Drmr w,

*Drmr, 24

§ UM UOUBL IUILEI o UMITe UOISSNIOUAS oy
T Elechonic |
: Electronic !
: Drummer |
2 Percussionist, seeks futuristic conceptual '+
g techno-pop project band, £
o professionol. N ¥
% e Crazoids Inc. “ '§A Ei
z 310-399-683 H
© Hagan Prodigy + Erwin + Kule Shan « Erwin

WARNING!!
MASTERING JUST GOT CHEAP

MASTERING *

RECORDING

€D PRODUCTION

THE ULTIMATE DRUM RENTALS

Studio Ready Drums & Percussion * Expert Tuning & Teching
Huge Selection of New & Vintage Instruments

818-506-8123

Studio Quality Rentals ® Custom Shop * Sales & Repairs
recent clients include: Metallica, Alanis Morissette, The Offipring, Red Hot Chili Peppers, Nirvana

Now Offering our Rock Bottom division for low budget projects

MUSIC CONNECTION JANUARY 6-JANUARY 19, 1997
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FREE CLASSIFIEDS 24-HOUR HOTLINE » 818-755-0103

*Drmr. Moon

*Drmr/sngwrtr

*Electronic drmr

Recording Studio
For Lease

North Hollywood “NOHO"
District. 2120 Sq. Feet
Soundproof Room with

Wood / Velvet Finish and
Office Space (Need your

own recording equipment)

818 - 766 - 3332
Page 818 - 377 - 0065

YoxYire

RECORDING

Our dlients care about quality

24 TRACK

TRIDENT SERIES 80

Moving Fader Automation
Is0-Booths ® Yamaho (7 Grond Piano
Major Outboard Gear 100% Satisfaction

(818) 787-4843

TRAGK
HOUSE

24 ANRLOG/32 DIGITAL

Trident 80C, Otari MX-80,
ADATs, 480L, Eventide,
C-12, U47, U87’s, LA-2A’s,
Steinway, Tube EQ's &
Pre's, Performer, 3 iso’s,
BIG room, studio bau:ton,
production services.

(818) 781-2263

*Ex-berklee

eFunction, funk

*HR & commercial
*Open-minded

*Pro driembe

*Pro drmr

*Pro drmr
*Pro drmr

*YES! Adrmr

13. DRUMMERS WANTED

*A band

*A psych

Recording Industry
Pro Available
Don't Leave Youir Next Recording To Chance

Ratt Bass Player Juan Croucier is now
looking for groups to work with on

15 or demos. Acoess to *State of
** recording facility, with great
b 1

1 I
wices to fit vour hu( t!

Croucier Productions
call for more information
(310) 832-6192

MAJOR MUSIC
RECORDING

* Songwriter & vocal demos
* Album Production
*Digital Recording 8 to 24 tracks
* Top industry arrani;crs/produt(-rs
available

« Complete State of The Art Facilities
+ Comfortable and friendly environment
¢ We do mail in demo work
CALL TODAY

8187522521

sAgrsv, orig
*Alt band

*Alt pop
*BACKLASH is

*Bombdroppin’ drmr
) 0
«Chris Everly

sComplete &
sCreative drmr
*DEAD FAIRY
*Drmr &

*Drmr bi

At Good Track Music
| We Make Stars |

*Drmr into

*Drmr ndd

*Drmr ndd

*Drmr ndd

*Drmr/rhythmic

*Drmrs orig

*Dynamic, solid

*Eclec acous

*Est band

*Est band

*Everything from

*Exp drmr

*FANCY LADS

TOP QUALITY

DEMOS

$100 per song
* Unbelievable Sound » Digital Recording
Latest Pro Gear « Tons of Synth.
Bass & Drums « Great Mics, Guitars
Mac, SMPTE. MIDI « Master To DAT
DOESNT GET ANY BETTER
Producing. Arranging.
Collaborating & Playing of In-
struments Available.
Also: DEMOS By Mail.

310 820 5781

Ste 1205 Recording
*Mac/ASR/ 24T
* Pro Unicue Effects
*Vintage Analog Synths
* An lnunense library of samples sounds
and loops from the US. and UK.
¢+ Ambient, Dance, Pop, Rap, Techno,
Triphop and Spaceage Covers
+ Engineered high in the Hollywood Sky
$25 /Hrand U
213)463-4184 / 310) 577-9662

Steoo Tk 2

Recording \lmlm
24 Track Digital
Tight MIDI Sequencing
Customized Sampling  Looping
Composing. Areamging. ¥ Full
Production
Live Sound Room
Engineer/Programmer neluded

Special rate: S30-10'hr.

21368719682

ASSOCIATELD
REHEARSA

O' .

4 HOUR LU [
DR BAND
ODWC ROO
. DCATIC

STUDIOK 19 4320431

Peninsula

SUBSCRIBE
sy PHONE!

VISA

—— CONNECTION

818-755-0101

THE ART OF NOISE

16 - 24 =«

*Big Live Room
*Great Atmosphere
+$20-25 per hour
*Packages Available

213-874-2447

(4 hour minimum-
includes engineer)

24 HR ACCES

8 - 16 - 24 trk Digital
$15-20-25 per hr.

Live & MIDI faC|I|§

*MACKIE 32-8 buss brd
*MAC w/Studio Vision AV
*JV 880 keyboard

*Tube mic pre-amps
*Full outboard gear
*Tape mastering/editing
*FREE consultation

50

DEMO HOUSE

FOR SONGWRITERS
SINGERS & ARTISTS

MIDI, ARRANGING, VOCAL COACHING
PRO MUSICIANS & SINGERS (ALL STYLES)

~WE CUT ONE-OFF CDS~
AFFORDABLE RADIO QUALITY!

16 track ADAT
$25/HR. BLOCK RATE

l\('l UDES I’R( )DUCE

818-990-HITS(4487)
~BY MAIL OR IN PERSON~

e-mail: bradscores@earthlink.net
CHECKS-CASH-VISA-MC-AMEX

RENT-A-RECORDER

DA88+ Sync Card $200/wk
ADAT XTDigital 8Trk $175/wk
ADAT Digital 8Trk $155/wk
2-ADATS ( 16 Trk) $280/wk

2-ADATS+Mackie+24+8 Mixer $450/wk
DA88 + Sync Card + RC848  $240/wk
DATS (SV3700 or SV4100)  $90/100wk

Neumann U87 or U89 $85/wk
AKG C414 $80/wk
AKG C12VR Tube Mic $130/wk
Neumann Tube Vocal Mic $100/wk
Tube mic pre/compressor $85/wk

Reverbs, Compressors, BRC's, etc.

_1-800-287-2257
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eFem drmr

eFem percussionist
*Fem sngr
-Cunt‘w’ ‘ ;‘ K 1
*Guit/songwriter .
bp 06 oo
:
*Hard-hitting drmr

*Hi. we're
sHiphop groove
i
*Hvy, dark
eJazz drmr

*Kicking drmr

¢Las Veua:

(lear YQake Audio

24/48 TRK Analog/Digital
Studer A-827-Autonmated Trident 80B « ADATs
*Neve mic pres » Tube Tech Mic Pres « Pultec
Tube EQ ¢ Large Control Room and live room
w/ 3iso booths « Kitchen TViree ma « Video
Laock Up « Nice People
CD Mastering/CD one offs
818-762-0707

E-mail clearlaheaud @carthlink.net
WV
http://home.cartblink.net/~clearlakeaud/

NEXT DEADLINE: WED., JANUARY 8, 12 NOON

JoMusilk!

* Brand New Studio

*16 Track or ADAT+ Sequencing

* Expert Production Services

* Fully Produced Demos or Masters
¢ In-House killer Guitar

* Per Song, Per Hour, By Mail
"Betcha can't do just one!"
81878706135 @1&/}

U - R D U
) i i !
L
4
0 0 slalog
SUB 0o}’

AN
NEW LOCATION

NORTH HOLLYWOOD
Only 6 Rooms Left!
From $375.%0 - §575.00

+Orig. eclectic

+Percussionist wntd

*Pro drmr
*Pro drmr

+Psych. HR

*Rec artist

*Rock it

*Signed. classic '
t

H
*Simple, powerful
5 0B

 ABTRACK |
RECORDING STUDIOS

3 HOURS FREE

WITH FIRST 10 HOUR BLOCK
mmm - Automated SSL 4000
wmw * Automated Trident 808

o= AU A
(213) 461-2070

JR Productions

24 “Track
“Recording Studio
Yk [ ol Sl

P tion tor Solo A 2 Dem
Spevial Block Raies For Your Proje

(818) 887-0484

( SOUNDER )

1Granada Hills 1983

32 Track Digital
Fully Automated
TRACKING & OVERDUBS
our specialty is
Acoustic Instrioments
Live “Oruoms
“Nocals
“Best kept secret in the valley~
Weekdays $45 per hour
Weekend Special $35

| (818) 366-0995 |

HARRISON
SCHOOL OF MUSIC

offers the finest POP & JAZZ
instruction in L.A., taught by
ex-GROVE SCHOOL faculty
Next 10-week quarter begins 12097 i
Ca// for details on our FREE
introductory seminars at our
WOODLAND HILLS premises!

1-800-828-MUSIC
http://www.beachnet.com/~harrison |

MUSIC CONNECTION JANUARY 6-JANUARY 19, 1997

*Sngr guit skng

4
*Up & coming |

*Voc/guit

8 "
*Voc guit

24-HOUR HOTLINE » 818-755-0103

*Sngr &

*Wntd for

*Soulful blues

«Xtrmly verstl

«SOUR lkng for
|

*SOUR sks | 14. HORNS AVAIMBLE

*Good lkng ' 1\
*Speed met

*Nd sax
*SPUNK, w/3 .

*Sax plyr
+Tasteful drmr . ;

*Sax plyr
*THE FANCY !

B lead
«Thrash drmr ax/lea

*Tromb avail

ot Cro

24 Trk
2" Analog

16Trk
1/2" Analog

BIG SCARY
TREE

‘Wl-'.S'l'Sll)l-', MUSIC

& SIUDIOS i Incredible Great Place
B~ N\ & Unique Vibe 2 ToDo
24 TRK Dig/16 Trk Arctky #Pro DAT

o4 ln[:’l MIX0e rm}d MIDI ' Your Record
D QUALITY PRODUCTION Customized Block Rates to fit your Budget
Producer  Musickes » Vocalists il Find out why this is the studio people are
Rates Nepotiabke from $25 - 5451 1R talking about. For free tour call

(310) 641-5608 13680-8733

Pro PA. and Equipment Rentais Availble

GRANITE

RECORDING

THE ORIGINAL

DEM% DOCTOR:
PRODUCER ANDY CAHAN

D!_?Ital Masters
unies Jimi Hendrix,
Jimmy Webb, Eric Carmen”
(Custom Programmin ) (All Styles)
(Soundtracks) (Mail In Demos)

GREAT LIVE Room
COMFORTABLE ATMOSPHERE
24 Trk / Lock To VIDEO
Pro TooLs Room

CD MASTERING

Call for our Low Rates

AT » D
1ST Hr Free (lee Overdubs)
310 659-8565

een on
“Making Demos on CNN News

818°762°8622

http: I/home eaﬂhllnk net/~snarfel

Recording Classes
HANDS-ON Program!
Taught in Major 24TRK

Studio* 1 Night Per wk for 6 wks

All Recording & Engineering
Aspects Covered* Incl:
Recording of live band,

class limited to 10 persons

Info» 213/462-7761

NEED A KILLER DEMO ?
WE RECORD MASTER QUALITY CD SOUND
FREE ENGINEER/WORLD CLASS DRUM PROGRAMMING

HIT SONGWRITERS & NEW ARTISTS GET RESULTS HERE!
JIMMY HUNTER'S

CQAZQOO0r

AFFORDABLE-FAST-DEPENDABLE
FOR MORE THAN A DECADE

213 655 0615

FOR MORE INFO E-MAIL: Studiojimi@aol.com
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FREE CLASSIFIEDS 24-HOUR HOTLINE  818-755-0103

*Trumpet/trombone | |\
¢

14. HORNS WANTED

*Horns wntd
t

*Sax plyr

15. SPECIALTIES

*#11 absolutely

ILEARN THE ART OF|
RECORDING

Learn the practic skills needed tn start a career
as a recording engineer, pmdu[‘(r or studio musi
cian. *No previous experience required <300+
hours, two months ¢Six studios with the latest
lequipment eSmall classes ¢.Job placement assis- |
{tance *Financial aid *On-campus housing 1
Call or write for free info: ;

800-848-9900
LA 614-663-2544
[FENTI G [[)Ts] The Recording Workshop |

155-N Massieville Rd, |
workShop Chillicathe. Oh 45601

ROCKS’

COOL
RECORDS

A

247K 2” Analog Recording

LOCK OUTS $350/DAY
(818)904-9400

http://www.rockscool.com

IMUSIC BOX

Trident 80-B, 40 Channel
Automation, Studer A-80,
H-3000, SRV-2000's,
1176's, U-67, Eco-Plate,
Grand Piano and more

(213) 462-7761
« CARMINE APPICE, NEIL SCHON, KEITH CONEN *

EDGAR WINTER, MICK MARS °
440W TIVHIIW ‘VEIA ATUE °

*19 y/o Latino

*21 ylo

*Al Alt
sAlt/mod
sAttorney wntd

*Bands wntd

*Blues inft
<Booking agent
*Fem sngr

*Guit sk

*Guit, bass

sGuit/songwriter

sHarp plyr

o1 will

CASSETTE & CD DUPLICATION
REAL TIME & HIGH SPEED

FAST TURNAROUND
CUSTOM PACKAGING

ENAS CASSETTE WORLD, G

TEL: (818) 358-0532
FAX: (818) 358-3562

LOOKING FOR GIG?
Put your Ad in

BOOKING DIRECTORY

Top 40 Club & Plano Bar Musicians
DJs, Comedians

Circulate to
Clubs, Fine Restauronts,Hotels,
Colleges,Cafes, Malls
Party Planning Companys and more

ENTERTAINMENT

Call 714-647-7180

CD Connection West
1509 East 60th St. Long Beach, Ca 90805
CD Connection East
347 Fifth Ave. Suite 201 N.Y,,N.Y. 10016

Music CD ’s
99¢ each!!!

*Includes Jewel Box and Shrink Wrap

Note: Clients provides insert & tray cards
1-310-423-3783
(Ask for Ray Jacobs)
1-212-685-6788
(Ask for Tony Montgomery)

© Fast Turn-around Time
(7-10 days, at no extra charge)

@ Minimum Order: 1,000 pieces per title

52

eInstrumental musician

*int’l booking

*INVESTMENT OPPRTUNTY

Juilliard trained

sKybrd techs

sKybrdist/sngwrtr

eKybrdist/sngwrtr

sLkng for

3

sMusic promo

*Pacific Asian

*POETRY BAND

*Priv prod

DIGITAL BIN
CASSETTE
DUPLICATION

THE BEST!!

NOTHING BETTER!
1(800) 423-2936

SUBSCRIBE
By PHONE!

E CONNECTION .
818-755-0101

Digital Bin
Cassette Duplication
“ditimate Quality”
+
Now fvailable at
V-CORP
1-800-V-CORP-99

*Prod tm w

sRappers, funk
*Reh room
*Song plugger

sTenor sax

*Top 40
*VIVA MALPACHE

*Voc skng
*WhisperRoom
*WIND OF

*Wntd. a

*wntd: distributn

*¥Yng. award

16. SONGWRITERS

eAmbitious?  Positi

*BMI writer

oCntry tm

*Fem lyricist

sFem sngr

JATELD

ARS/

4 HUUR LU I
DR BAND

ODWCA ROO

OCATIO

€D Howvuse
CD Packages
Printing / Graphics
CD DeS|gn / Artwork
abel| orlc |

One JJJ 3 Sho| P

2159090908

YOU'RE PAYING TOO MUCH!

If you're not using the Record Factory for your
CD and Tape ”ll')“(':lli(blL Graphic Design. and

Printing Serviees

500 CDs i

H(H des I- l.

! Why pay more? Call now !

81190

TR SR
o Warld Wade Wob!

http://www.3record.com email: record@earthlink.net %
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NEXT DEADLINE: WED., JANUARY 8, 12 NOON

24-HOUR HOTLINE » 818-755-0103

olf you
*LACA Music

slyricist sks

slyricist w

elyricist wntd

*Male sngr
*Prod Allan

*Rec co lkng

*SANDMAC prod

*Serious fem

*Singer/songwriter

*Sngr/sngwrtr sks

*Sngwrtr/sngr

*Tired of

*Al st

*Attn: sngrs, sngwrtrs, artists  Talentd
sAuditi prc

Ay 1&B

i
y BB Ktng. Jeff Beck. & Parhament

kr

ull lln mdm-u) oxecs \cnd your HA\V
photo & o w/ cashiers check or money
order, for 1 vear membership fo
AWP Cyber Agency
505 S. Beverly Dr. Ste. 586
Beverly Hills, CA. 90212
or call toll free

We Know Duplication
*Fast Turnaround
*Guaranteed Lowest Prices
*All Formats Available

1 For Price List
800-247-8606 (CA.)
800-433-4271 (U.S.A.)

NORTH HOLLYWOOD

Only 6 Rooms Left!
From $375.90 - $575,00

CLEAN  SAFE » SOUNDPROOF

' (818) 760-0818

rt

Stones, Beatles, Skynnard 818-971-7068

Soul fem voc for hire. Backup/s(uono Als: <ks
Voc &for bst aval Blues, country, rock. metal N
d I

4734.

*Voc wilots of material avail for cover &/or ong R&R
b

K 0

*Voc w/orig mat skng groove-oriented bst & drmr Must
b 1c

sVoc/guit sngwrtr avail 10 joinvform serious. orig band
*Creative, orig:cover rock band sks sngr/poet. We need

o MADE

v

I WANT MY MCD !!!

You Hear it First.
Short Run CDs \
Promo PK

1000 CD’s

Vlden CD

Jow S16.99

s
1
s S Dqy

71 4.582.3400 Oy

OPEN MON-FR! 8:30AM - 4:30PM

WHOLESALE CD
MANUFACGTURING
R WA

-85¢EA

1-800-330-4237
CD ROM AVAILABLE

Guide Ta Master Tape Preparation
rxeel BRAND NEW EDITION!

Prepore your audio moster for
error-free manufocturing. A must
for recording ortists and
studio engineers.

‘w '\ Coll todoy for your FREE copy:
“ 5 | 1-800-468-9353
http:/ /www.discmakers.com

1,000 CDs

for only 5980
o Major Label Quality
o Fast Turnaround

CALL TOLL FREE
1-888-DISC-PLUS

or A\
818.243.7595 pecpuss

MUSIC CONNECTION JANUARY 6-JANUARY 19, 1997

*Est hard-groove, alt rock band sks pro-min ded voc

*Exp pro guit:songwrtr w/maj label cred skng

F v
Magic St 3
o

rock/country mat  Dumion 31
-Fem voc wntd for compilation rec to be rel on may

-rem voc wata for exp blues gu 10 form band Must

======

demo avai

Drmrlkeyboardlslbsi/gua Ikng for talented, crealrve

o1

800.549.5528

No One Even Comes Close!

CONTACT
SERVICE

Need a gig?
Need musicians?
ESTABLISHZD 26 YEARS IN L.A

(818) 347-8888

LL ANYTIME 23 HO

“Your Best Value"

WE ARE LOOKING FOR
UNSIGNED ALTERNATIVE ROCK BANDS
Please send Demo Tape to:

11337 Burbank Bivd
N. Hollywood, Ca. 21601
tten. ZANE
For more Info Please Contact
Zane Tobin 818-506-4487

r'—“ —r—7
GET A LOAD OF THIS DEAL B__J__, s &

) = Ch's &\
Cassettes |

10 to 50 copies from your CDR
CD Audio or CD-ROM 'MQWW:
...only $8.99 each... |l:m'Iln €D (V&S $375
Bbchudes Jewed Box & Cover 'cnmn J LS $275:
Ou Sog & Sovuiee
asosos IR

(800) 423-5227

L Design, pﬁwhmv'na:pu.fapafm_l

Now's your chance to voice your opinion to the industry!
CALL MUSIC CONNECTION'S
24 HOUR OPINION HOTLINE

818-755-07101
You say it and we'll print it!

TOM PARHAM AUDIO

R O D U C T I

FREE DG B CASSEEDUALcATON

J-CARDS , 56 c-3081c0 rer Baw - CARDS, BOX & ONSHELL PRINT $279
WITH ALL 250 c-30 w/B&W J-CARDS, BOXES & ON SHELL PRINT $375
CASSETTE 50° C-30 W/B&W J-CARDS, BOXES & ON SHELL PRINT $575
1000 CDs & 1000 CASSETTES 4 COLOR INSERTS $3125
ORDERS!  bicimaL masterinG speciaL w/100 casseTTes sazs

SONIC SOLUTIONS EXEEl=10 al”

ABECLUTELY THLE BIEST

1-800-BIN-LOOP

53
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CD anp CASSETTE DUPLICATION

Mustenng.Sonic ‘Solutigns
100 (1Side) €-30
Includes: chrome tape, laser print

oul-Time Copies ?1.59 ea.
labels & boxes

CD Special : 500 CD's for 799.00

(lunurv CLoNEs TAPE DUPLICATION

(213) 464-5853

i
(¢,;
N

DS

1010501

=~

FOUR 24 TK STUDIOS:
SSL/NEVE/STUDER
$25-$65/HR

(2;3) 465-4000

INCLUDES PLATINUM ENGINEER
525 oS,
818+366-5588
THE AUDIOWORKS
and Production Large Live
(81 8), 543;0477

0 0
d Pro)* D p g and lab
Op d around
Digital editing ds-on outboard g
dio ording
U) 0959-04
DA o DA
« il shap
i Acts MIVZM' y
enled to up
s Material s ted
Mr Devqu %tw‘"(.ﬁl a R
é)rx
Westrock
a Avenue #10
Mc 4

STUDIO DEE
32:24+16+8 TRK STUDIO

ADAT+2"ANALOG*CDR

NEVE, API, SUMMIT TUBE MIC PRE
64 INPUTS, 2 DAT'S, NEUMANN 087,
EVENTIDE H3000 SE, EPS SAMPLER,

LEXICON 224XL, ATARI, DBX,

$30/335 HR (213) 662-9595
AUTOMATION

24 TRK / $20 HR

IN 10 HR BLOCKS w/ ENG
Best Vocal Sound In
a a The Valley
NEUMANN AND AKG MIC'S
9 NUM
RECORDING STUDIOS

VISA (818) 994-5368 MC
PA AND LIGHTS RENTAL PAUL HILTON

327-35“

R

Ltgh‘s an

2 INCH
amaos 24 TRACK
2 KILLER TUNED LIVE ROOMS
DIGITAL EDITING & MASTERING
“Radio Play:...Everyday"
@ meftrosound @
16 - 48 Tks Analog and Digital
Pro Tools Il w/CD Mastering
Room and Iso Booth
Call for Details
I I
d Follow $p0

32 TRK ¢ $20/hr

ADAT + ProTools 111 « 888

Lexicon « Neumann « AKG
Includes Enginecr
GP SOUND
(818)982 7072

(818)829-6797 {pager)

ADAT 32 trk $25/hr
Composer, Producer, Arranger
Full MIDI, Digital Recording
includes engineer

ekl 0 L C CIREPE
818-766-3755

e

S

i

o

3

24TK 2” $19 HR
DIGITAL MASTERING $25
1000 CD’'s $650
Music Hollywood

213.912.2293

Sarita Fe Studios
: Multi-Track Digital Recording/ h

® Songwriter/Producer
“Studio 805-288-293

* 10 SONGS %
Radio Ready
* $1000.*

“No Other Costs Whatsoever!”
Includes: 2" Masters / 4 CD’s 4 Cassettes
1 DAT Master In Studio Photo Session

Electric Jungle
H Studios
o . Fullerton CA
— 714-738-6271

HA" Al.lVE Music Productions

D Manulacturmg

o &

I oklet & Inltay
We Offer Cnmplm Graphic Design & Film Scrvices
STATE OF THE ART CD MASTERING

818+753+3959

e IIUDI S

“A Songwriters Paradise”
2" - 24 Track - Full MIDI
Complete Production Services
2 Hours Free with this ad!!!
Call (818) 886-5676

MUSIC OPPORTUNITY
RECORD CONTRACT

We will present your demo tape to major record
xecun es Service Free i not accepted
Over 25 years experience in the industry
Foroc; s'SASE MILESTONE MEDIA
e CA 90291

PO Box 869 Dept MC Ve

HOURGLASS GRAPHIX
CD, J-Card, Business Cards
etc. You need it | can make it!
Musician Friendly Prices
Cal
213.953.8629

TAPE DUPLICATION

Qur #1 concern s QUALITY!

v HX leck v M
v M v
v

v
AZ-1Z Productions
(310) 445-2090 or (8()0) 435-8737

| 1840125 ‘~(1)u|\uh Bl

Mhster Groove Stupios
$ 1 8/ HR owd Lp

108 InFuv / Au!omaved
Flying Faders /Recall
2 To ADAT Dupes
Cossefte Duphcohon

24 Trk 2" Analog
Editing/ Mostenng

CD Mastering/One Offs

AM POST PRODUCTION

* REAL TIME CASSETTE QUPLICATION
* SHORT RUN CD DUPLICATION
* DAT DUPLICATION AND RE-SEQUENCING
* 24 HOUR TURNAROUND

213-856-2797

/
A -

RAP

RECORDING STUDIOS
IF IT'S NOT RAP-DON'T EVEN CALL

(213) 463-4046

2” 24 TRACK

Sony / Trident / Lexicon / Drawmer
Eventide / Neumann / AKG / Sennheiser
Live Drum Room e Lots Of Extras
* NEW YEAR SPECIAL UNTIL 4/1/97 *
$35 / HR INCLUOES ENGINEER
(818) 990-0156

16 78K | $20 AR
ADAY

24 TRK Also Available
(213) 754-1779

Demos To Masters

209-989-6303

STRAIGHT
COPY

MASTERING & DUPLICATION
= €D Casserte Duplication
* One Dav Tumn Around

wwaywonderd.com/osiris
» 100% Guasantee

818.509.6774

By Signed [abel Artist/ Prodacer W/ Pro
Studio and Credits Now Available for Selected
Projects Modem Rock © AAA » R&RB » Pop
(818) 764-4242
Biil Whiteacre

POWERHOUSE

MULTIMEDIA
0 S
24Trsd(kcaﬁ1g

S TUD

818-993-4778

Pro 24 trk/ great outboard
private setting / block rates
Great Sounding Rooms
pgr (213} 878-5207 or
Dir. {805) 298-8452

WESTWORLD
24 TRACK
BEST VALUE
HIGHEST QUALITY
(818) 782-8449

Real Time Cassette Copies

INCLUDES DUPLICATION/BOXES
1 B0 LASER JET LABELS / HIGH BIAS TAPE
(15 MIN PROGRAM/100 TAPE MINI-

15 MIN PROGRAM / 20 TAPE MINIMUM

1 CD wrros0mMin PROGRAM)
2ND CD $25/ 1 SONG 521

310-559-9095

CD Covers
e J-Cards
Band Bio’s
Logo's

. o

A,

Custom flyers
Internet Web Pages

55-0258

16 TRACK 1/2 IN. = $18/ur-

GREAT DEMOWITHOR WIHTHOUT A BAND
Producer/Composer/Arranger
with radio. film, TV, and albunt credus will
turn your sdea into hot music! Top ey ulpmﬂ

& great sound tor a small pric

818-909-9092

DOGHOUSE STUDIOS Studio +518-994-1283
Pager » 818-316-9266
AmPEX 16 TRACK 2 INCH
Mackie 32-8 ConSOLE*2 Live Rooms
GReAT DRum SounpeALsum CREDITS
CompeTeTive DAY AND BLock RATES

No Hiopen CosTs
*Run By Musicians FOR MusicIANS®

CD’s $40
Sonic Solutions
Digital Editing

$45/Hr and up
(213) 465 4000

Visa AMEX

Spild

SIVTIHS @
24-Track Productions

£18-506-4353

COMPACY

DIGITAL AUDIO

oo IBURN
1- 35 va Bs

3- 20 8a
21- 16 8a ovick ruanarouno

- 818-361-2224 =2

+PRE MASTLRING = LOCATED IN BURBANK ic Recording and Mastering available
e e e e, ——— & 8.~ 4 4\ W\

Custom CD’s
One CD - $10
Plus $.40 per program minute
10 CD’s - $10.00 each
Plus $.20 fe Frogram minute
Includes: 2 color printed label,
insert & tray card
MEO Media Arts
(805) 251-9778

Audio Cassette Dup. Co.
10-CDs $136 - 15 min pgm.
10-CDs $184 - 30 min pgm.

4 color printing Available
www. ocdc cdr.com
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EFFECTIVE Blﬁlﬂ' NBW
LOW PRICES on CD's 4 CHSSETTES

RIGHT HERE IN BURBANK !!1

¢ DigiTaL BIN DupPLICATION ¢ THE BEST ¢

RD PRNTE Dl Test CAsseTiEs € C-45 MAX

1000 CASSE’I’TES $799

READLMPROOF

500 “DIGITAL BIN” CASSETTES $549

1000 CD’S.<$1595

4 COLOR CD BOOK AND TRAY CARDS 0 2 COLOR OD LABEL PRINT @ JEWEL CASE AND SHRINKWRAPPED
Y FitM & PROOFSs @

500 CD’S $1349

{1000 CD’S - 1000 “Dig'ltal Bin” CASSETTES
COMPLETE !! $2389 Reapy To Go !

GUARANTEED QUALITY

DON’T SETTLE FOR LESS THAN THE BEST

ART DEPARTMENT ALHIRG

Graphbics o Layoul ® Mac Compatible " BURBANK, CA 91510
s . . (818) 843-6792 « (800) 423-2936
PM«M De/ng/h Sowwe FAX (818) 569-3718

mber of

NAIRD

-, BT O




Ehech out BMI's 3.000.000 tunes - from pop, jazz. country,

punk, rsb, blues, film and television music to fechno. Latin,
melal, rap. roch. standards, gospel and show tunes by the
world‘s most popular songwriters and composers. Think of us
as a one-stop repertoire shop with the widest selection,

closest location and most convenient hours.

‘httn:// bmi.com)

SO WHAT ARE YOU WAITING FOR? A FONDUE DEMONSTRATION ON AISLE NINE? T J






